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CD Plants Face Uncertainty
As Supply Exceeds Demand

BY KEN TERRY

NEW YORK With compact disk
supplies exceeding demand and low
prices threatening profitability, the
CD manufacturing sector is entering
a period of transformation. The over-
capacity situation is already restrain-
ing expansion plans and will probably
result in a consolidation of pressing
facilities in North America over the
next year.

Signs of change are already in the
air. This week, an Australian manu-
facturer named Disctronics agreed to
buy LaserVideo, which has two U.S.
CD plants; the current owner of La-
serVideo, the Quixote Corp., decided
to sell because it was disappointed in

LaserVideo
Is Sold To
Disctronics

NEW YORK Disctronics, an Aus-
tralian company that owns compact-
disk manufacturing plants in Mel-
bourne and Southwater, England,
agreed on Nov. 21 te buy LaserVi-
deo Inc. from the Chicago-based
Quixote Corp. for approximately
$55.5 million. LaserVideo operates
two U.S. CD factories.

According to LaserVideo chair-
man and CEO Jim DeVries, the
company’s facility in Anaheim,
Calif., has a capacity of 3 million
units a year and the newer Hunts-
ville, Ala., factory, which went on-
line about a year ago, currently has
an annual capacity of 15 million
units. Based on the rated capacity
of the Huntsville plant’s equipment,
however, Disctronics estimates its
potential output at 25 million CDs

(Continued on page 73)

the CD manufacturer’s short-term
profit performance (see story below).
According to other players in the
field, the sale of LaserVideo’s fac-
tories is not an anomaly; it's a precur-
sor of things to come. Discovery Sys-
tems of Dublin, Ohio, for instance, is
widely believed to be having financial
(Continued on page 70)

Labels Cite Gains Of 20 %-40%

Airplay Lifts New Age Sales

BY KIM FREEMAN

NEW YORK Broadcasters are not
the only people raving about the
boom in new age-oriented radio sta-
tions. Label executives estimate that
sales on contemporary jazz product
have risen between 20% and 40%

since the format began to take hold
nationally, and retailers say the new
breed of radio is bringing a new
breed of consumers into stores.

By any name—*“the Wave,” “the
Breeze,” “hip AC,” “the Key” or “the
Qasis”—the mixes of jazz, new age,
and “lite” pop tunes have captured

Slowly, Black Buyers Take To GDs

BY NELSON GEORGE

NEW YORK With compact disks
accounting for about 10% of unit
sales for noncrossover black artists,
the configuration is just starting to
become a major factor in the mar-
keting of black music, according to

'.-..;gm s AP

“Pop Goes The World” (888 859-7)

Without Hats.

W

eve e " E e
, the first single from Men
Without Hats sensational LP Pop Goes The World (832 730-1)
is pop dynamite, EXPLODING at radio & retailt On Mercury
Compact discs, Cassettes & Records. Management: Paul King
for Outtaw Management. Produced by Zeus B. Held and Men

a survey of black industry figures.
Growth is expected within the next
two years as CD hardware prices
fall and black radio begins to play
more CD promotion singles.
Audience expectation and demo-
graphics play a part in deciding
when CDs are released on black

ADVERTISEMENTS

JUST A REMINDER .. .
MCAULEY SCHENKER GROUP IS MSG.
MCAULEY SCHENKER GROUP IS MSG.
MCcAULEY SCHENKER GROUP IS MSG.
MCAULEY SCHENKER GROUP IS M3G.

acts, say executives. It is also clear
that there is a difference between
CD sales of crossoever and noncross-
over black artists.

For example, notes CBS Records
VP of sales Jimi Starks, Alexander
O’Neal’s noncrossover album

(Continued on page 63)

GOT IT? GOOD!

ON CAPITOL CLT 46985

that elusive, high-income baby-boom
demographic—a group whose hearts
programmers, labels, and record
stores all seek with equal enthusi-
asm.

Labels have become more aggres-
sive in making these outlets a bigger
part of their marketing plans, and re-
tailers are actively seeking creative
co-promotions. Simultaneously, new
age stations appear to have made sig-
nificant improvements in identifying
the product they're playing, a pro-
gramming element that the first
Wave stations omitted for fear that
listeners would view it as an intru-
sion.

(Continued on page 72)

Lorimar, MCA
Top Winners
At Vid Gonfab

LOS ANGELES Lorimar Home
Video and MCA Home Video
earned top honors at the first
American Video Conference
Awards, collecting five of the 21

awards presented.

The awards

gala Nov. 21 at

Avc the Hollywood

Roosevelt Hotel

here capped the

n[pnnl first American

Video Confer-

ence, a joint ef-

fort of the American Film Insti-

tute and Billboard. The event drew
more than 300 attendees.

The awards were presented side
by side with the ninth annual Bill-
board video music awards (see sto-
ry, page 3).
(Continued on page 69)

Sales have now topped 700,000 uni*s for Kiss Me, Kiss Me, Kiss Me, the
specially-priced doublz album from The Cure.

 Just Like Heaven,’’—is currently being played on more thar:
125 CHR/Top 40 radio stations. The video's been jumping out of MTV's

Buzz Bir for weeks.
“Why Can’t | Be You?’’ was the breakthrough single;

with 2“Just Like Heaven’’ they’re elevated to celestial new heights.

C;§

We're sure o7 the Cure...
on Elektra Superior-Quality Cassettes, Compact Discs, and Records

1987 Elektra/Asylum Records, . Divisian of Worner Communications Inc., @'
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Top 10 reasons
to stock this album.

And those are only ten of the17 Top /=
Ten hits (including nine number
one singles) on Paul McCartney’s
“ALL THE BEST” a collection
of his greatest hits solo and with &8
Wings. For the first time, available

ne CLW-48287

www.americanradiohistorv.com


www.americanradiohistory.com

| y w w w1 0  § W 1 ¥ N
- EE i Em E e S e
i 5] I EEEE O S - e
= DBibood e  ——— o —
= I DTN E EE - - ]
I DRl DT O T N e e
— 4 2 B &1 B

Nesmith Galls For Video Greativity

Keynoter Sees Unrealized Potential

BY STEVEN DUPLER

VOLUME 99 NO. 49 December 5, 1987
ABC BECOMES SOLE AD SALES REP FOR SMN

The ABC Radio Network has become the exclusive advertising sales rep
for the Satellite Music Network. And in a separate transaction, ABC's
parent company, Capital Cities, will purchase a one-year warrant from
SMN entitling it to a 10% holding in the 24-hour-a-day satellite service,
For details, see Featured Programming. Page 12

Sting Riding High, Solo
Ex-Police man Sting, who has a new album and a new single racing up
the charts, has returned to the road for a marathon world tour. In an in-
terview with talent editor Steve Gett, Sting tatks about a potpourri of sub-
jects, including songwriting, his tour, his solo career, and his 10-year stint
with the Police. Page 19

TOWER PLANS MAIL-ORDER EXPANSION

Tower Records plans to computerize, streamline, and expand its mail-
order efforts. Marketing editor Earl Paige telis the story in Retail Track.
Page 36

Orion Launches $3 Mil Promo For “RoboCop”’
Orion Home Video is going all out for the January release of “RoboCop”;
the company’s $3 million promo calls for heavy advertising and a sweep-
stakes that offers winning retailers and distributors a chance to appearin

a major motion picture. Page 45
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LOS ANGELES ‘‘We have entered

the age of the articulate picture,”
declared Michael Nesmith, presi-
dent of Pacific Arts Video, in his elo-
quent keynote address to nearly 500
attendees of the first American Vid-
eo Conference,
which took place
Nov. 19-21 at the
Hollywood Roo-
sevelt Hotel here.

REPORT RS

joint effort be-

tween Billboard
and the American Film Institute, in-
cluded the ninth Billboard Video
Music Conference and Awards as
well as a series of panels and
awards dealing with the burgeoning
field of special-interest video.

The event was climaxed by a
packed-house awards gala hosted
by Martin Mull and featuring a
number of celebrity presenters (see
stories, pages 1 and 3; additional
coverage is on pages 42, 46, and 70).

Nesmith—an original member of
the Monkees and a pioneer in televi-
sion, home video, film, and music
video—spoke of the power inherent
in the new “universal picture lan-
guage” video has created and ex-
horted the audience to regard the
videoclip as “more than just a com-
mercial for a record.”

“We’ve been handed something
of great power here. The question
now is, What do we do with it?”
Nesmith said. “We must make the

symbols and icons in film and video
say something meaningful. Video is
its own art form with its own lan-
guage, and it has potential power
like nothing before.”

While calling on video makers to
be aware of the power of their art,
Nesmith urged that the internation-
al nature of the industry be better
recognized. .

“This is an expanding and global
market,” he said. “We must try to
develop worldwide product and not

only cater to the local market.”

The international market is espe-
cially open to picture makers, he
said, because “video exists beyond
the tyranny of plot. It doesn’t need
narrative to send a message, and it
can communicate across language
and cultural barriers.”

As is true in any industry, Nes-
mith said, attention to producing a
quality product is essential to build-
ing the market. “Integrity of de-

(Continued on page 70)

LOS ANGELES Genesis won the
best-video award, but the night be-
longed to Paul Simon and ex-Gene-
sis member Peter Gabriel, who
_each took three prizes Nov. 21 at
-the ninth annual Billboard Video
s Musiec Awards

here.
Avc The winners
were announced
during the first
n[Pnnl American Video
Conference at a
closing-night
gala that also included a separate
slate of awards to recognize out-
standing achievement in special-
interest video (details, page 1).

(Genesis Takes Top Prize -
_In Video Music Awards

.clip for the controversial “Dear

.

Atlantic supergroup Genesis,
nominated in eight categories,
was honored for its “Land Of Con-
fusion’* video. The clip features
Claymation figures created by
Spitting Images.

Geffen and Warner Bros. were
the evening’s most-honored labels
with four awards each. In addition
to Simon’s three awards, Warner
Bros. star Madonna was honored
for her “Open Your Heart” clip. In
the event’s biggest surprise, XTC
joined fellow Geffen artist Paul Si-
mon in the winner’s circle with its

God.”
(Continued on page 69)

‘We Will Polarize This Business,’ Says Exec
U.K. Majors’ Video Promo Stirs Indie Row -

BY NICK ROBERTSHAW

LONDON Plans for a $1.2 million
U.K. generic advertising campaign
by five Hollywood video majors
have sparked a furious row here,
with independent distributors in-
censed at remarks made by the
heads of two companies involved,
Warner Home Video and CIC Video.

Together with MGM/UA, RCA/
Columbia, and CBS/Fox, they are to
launch a yearlong consumer push

starting in January 1988. Each
month will see generic press adver-
tisements promoting one release
from each of the five.

The first titles featured will be
“Platoon,” ‘“Walk Like A Man,”
“Lethal Weapon,” “Gung Ho,” and
‘““Space Camp.” The outcome of
some five years of on-and-off dis-
cussions, the campaign is the first
of its kind ever staged here and
aims to boost the proportion of reg-
ularly renting VCR owners from

BY AL STEWART

NEW YORK A federal court in
California has granted a Vestron
motion to keep “Platoon” off the
home video market, saying that
HBO Video has only itself to
blame for the money it is losing
because of the ongoing scrap.

Meanwhile, Hemdale Film
Corp., the producer of the movie,
has asked the court to preside
over a nonbinding settlement con-
ference with representatives from
the three firms involved in the dis-
pute.

The court’s decision on Nov. 20
to extend the injunction has
squelched any hope of having the
videocassette on the market for

‘Platoon’ Vid Delay Extended

HBO Blamed For Own Losses

the holiday season and promises to
stall release of the tape well into
1988. In extending the preliminary
injunction, Judge David V. Ken-
yon noted that HBO is mindful of
Vestron's claim to the title but opt-
ed to purchase video rights never-
theless.

“Any financial hardship inflict-
ed upon HBO is largely its own do-
ing,”” said Kenyon. ‘“Vestron
should not have to suffer the con-
sequences of HBO’s calculated de-
cision to deal with Hemdale under
the circumstances.”

Unless the injunction is modi-
fied, it will remain in power until
the case is resolved—a likelihood
that apparently prompted Hem-

(Continued on page 70)

25% to 30%, equivalent to $105 mil-
lion annually in extra rental busi-
ness.

While welcoming the push as like-
ly to expand the overall U.K. mar-
ketplace, nonparticipating distribu-
tors have been dismayed by the
comments of Warner managing di-
rector David Rozalla, who said at
the launch: “We have a strategy to
squeeze the independents. We are
raising the ante necessary to play in
this game. I suspect the indepen-
dents do not have the ability or mon-
ey to compete at this level.” Taking
a similar line, CIC managing direc-
tor John Bickley said: ‘“We will po-
larize this business.”

A group of independent distribu-
tors including Virgin, Vestron, and
Palace responded with a statement
deploring the implied threat to their
own futures. They stressed the im-
portant role of the indies in the U.K.
video business and warned dealers
that without them, healthy competi-
tion would be jeopardized.

And in an open letter to the Holly-
wood majors, Screen Entertain-
ment’s Carey Budnick welcomed
the proposed campaign, adding:
“That money is certainly better
spent supporting our industry than
being shipped back to your Ameri-
can parents, enriching them while
undermining the U.K. balance of
trade.”

Budnick went on: “Your club
seems to be exclusively American.
Rank and Virgin, the British ma-
jors; PolyGram, the European ma-

(Continued on page 63)
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Trans World Lands Great American
16-Unit Web Goes For Undisclosed Price

This story was prepared by Linda
Moleski and Geoff Mayfield.

NEW YORK Yet another regional
chain has been erased from the rec-
ord industry map, as the fast-grow-
ing Trans World Music Corp. lands
14 of the 16 stores operated by Min-
neapolis-based Great American Mu-
sic Co..

Albany, N.Y.-based Trans World,
which operates more than 270
stores under various retail logos—
including Record Town, Tape
World, Music World, and, in some
markets, Peaches—announced on
Nov. 20 an agreement to buy the
Twin Cities stores, including some
that operate under the name Wax
Museum.

Jim Williamson, Trans World’s
vice president of finance, says his
company hopes to close the deal in
January. GAMCO president Ira Hei-
licher says, “The intended schedule
for stores to be turned over is the
first week of January.” His compa-
ny will continue to operate the web
through the holiday selling season.

Neither Heilicher nor Williamson
will divulge the selling price or the
volume of the purchased stores.

With the acquisition of the
GAMCO package and the impend-
ing arrival of Trans World outlets
already under construction, the 28
state web is in a position to have
more than 300 stores in its system
by the close of the company’s cur-
rent fiscal year on Jan. 30, says Wil-
liamson.

According to Heilicher, the re-
maining two GAMCO stores will ei-
ther be sold to another party or
closed. Says Williamson, “We were
not particularly interested in those
locations.”

Williamson adds, “We've been
looking at it for a short period of
time—it’s been weeks rather than
months.” He says Trans World
learned of the opportunity to buy
the stores through a third party.

Industry sources say that Hei-

licher has quietly had the web on
the selling block since at least late
September. It appears that other
chains were given an opportunity to
land GAMCO before Trans World
entered the picture. Billboard has
learned that another multistate re-
tailer was examining the possibilty
of buying the package’s four mall
stores before the Trans World deal
was sealed.
“The deal was done relatively
(Continued on page 73)

CHICAGO In an effort to boost
visibility for its Grammy Award-

ords has launched a campaign
aimed at voting members of the
National Academy of Recording
Arts and Sciences, which hands
out the awards.

According to Pat Papesh, vice
president of sales and marketing,
the print drive is using Billboard
and four regional periodicals. The
ads hit as the Grammy nomination
ballots were being mailed in late
November and will continue
through the first two weeks that
voting members have ballots in
their possession. The initial ad ap-

Telarc Targets Grammys
In Print Campaign

nominated product, Telare Rec-

peared in Billboard’s Nov. 14 spe-
cial section on classical music.

The regional publications in the
campaign are Creative Loafing
(Atlanta), Screen magazine (Chica-
go), Music Connection (Los Ange-
les), and Music Row (Nashville/
Memphis).

The ads list the 16 recordings
Telarc is submitting for classical
Grammy nominations. The record-
ings will be available on compact
disk at the discounted price of
$8.99 to voting members who fill
out a form provided in the ad or
who call the toll-free number list-
ed. Specially emphasized is “Liza

(Continued on page 69)

N.J. Facility Set To Begin Commercial Shipments Soon

CBS CD Plant Unaffected By Sale To Sony

NEW YORK CBS Records says its
Pitman, N.J., compact disk plant
will not be affected by the compa-
ny’s sale to Sony Corp., although
Sony owns a rival CD plant in Indi-
ana through its Digital Audio Dise
Corp. subsidiary.

The Pitman plant, which used to
produce vinyl LPs, is conducting
test runs of its new CD manufactur-
ing equipment and is expected to be-
gin commercial shipments by the
end of this year or the beginning of
next, according to a CBS Records

spokesman.

Pitman has a potential capacity of
30 million to 40 million CDs a year
and will employ between 200 and
300 people when it is fully on line,
the spokesman says. He adds that
the CD facility was originally
planned to have an annual capacity
of 20 million units.

The rate at which the plant’s ca-
pacity will be raised, however, is
currently uncertain. Projected ex-
pansion of the factory, the label
source notes, ‘‘is based on the

NEW YORK Pro Arte's Ameri-
ca’s Pops series of compact disks
and cassettes will be the focus of
a nationwide merchandising push
from its parent, Intersound Inec.

Mike Kelley, marketing man-
ager, reports that the campaign
gets under way in December
with television spots in New
York, Chicago, and Minneapolis.

The spots, which tag key retail-
ers in each market, feature two
of the 12 releases in the series,
‘““Pop Go The Beatles’’ and
‘““America Swings,’”’ both con-
ducted by Newton Wayland.

A 22-selection sampler, ‘“Amer-
ica’s Pops,” which can retail for
$5.99 or less, is now being
shipped to support the campaign.

Kelley says the campaign will

Pro Arte Promo Pops Up

pick up with national print ads
starting in February. Of 40 new
releases planned by Pro Arte in
1988, 15 will be part of the Ameri-
ca's Pops series.

In another move in support of
the campaign, Intersound has
completed a six-minute video
that will premiere this January
at MIDEM in Cannes, France.
The program tells the ‘“Inter-
sound story” while spotlighting
the America’s Pops line.

Kelley says the video, with
quarterly updates, will be used to
showcase Pro Arte product to re-
tailers, with presentations at the
annual National Assn. of Record
Merchandisers meet and at
chain-sponsored gatherings.

IRV LICHTMAN

growth of the CD market. We’re not
going to ignore the demands of the
marketplace as they settle down or
expand.”

Currently, the majority of CBS’
CDs for domestic consumption are
manufactured at the DADC plant in
Terre Haute, Ind. When the Pitman
facility begins commercial opera-
tions, the CBS spokesman says,
“We will have a balance between
using CDs that are custom pressed
for us along with operating our own
factory.”

Although outside suppliers are
now offering bargain rates for cus-
tom pressing, CBS developed the
Pitman plant to guarantee quick
turnaround on certain releases.

Nevertheless, one of DADC’s
competitors, Jim DeVries, chairman
of Laservideo, contends that DADC
could provide that kind of turn-
around for CBS, but he adds that it
would be at the expense of its inde-
pendent customers.

“Once Sony buys CBS, DADC'’s
value as an independent producer
will decline because everyone
knows CBS will come first [at
DADC],” says DeVries.

On the other hand, another indus-
try observer argues that DADC's
long-range planning is predicated
on having Pitman supply a portion
of CBS’ CDs. If CD demand rises
50% next year or 100% in the next
two years, he says, DADC might
not be able to handle CBS' needs
without dropping its custom press-
ing business, which it doesn’t want
to do. KEN TERRY

Jimi’s Dad: Al Hendrix, father of Jimi Hendrix, holds a gold CD presented to
him by Ryko Records to commemorate sales of 100,000 by Jimi Hendrix’s “‘Live
At Winterland” album. Shown, left to right, are producer Alan Douglas, Ryko VP
of sales and distribution Robert Simonds, Ryko president Don Rose, Al Hendrix,
co-producer Chip Branton, label VP of business affairs Arthur Mann, and
international VP Doug Lexa.

EXEGUTIVE TURNTABLE

RECORD COMPANIES. Columbia Records in New York names Sherry Winston
director of national jazz promotion. She was head of her own independent
promotion firm, Sherry Winston Enterprises.

CBS Records/Nashville appoints Steve Massie manager of regional
country marketing, Midwest, based in Chicago. He was head of his own in-
dependent promotion firm, Team One Promotions.

Marc Reiter is promoted to manager of college marketing for CBS Rec-
ords in New York: He was an account service representative.

Disneyland/Vista Records in Burbank, Calif., makes the following pro-
motions: Bill Word, national sales director; Ron Kidd, creative director of
product development; and Tom Corell, finance director for records and mu-
sic. Word was national sales manager. Kidd was product development man-
ager. Corell was senior finance manager.

Tim Hyde is appointed college promotion manager for PolyGram Ree-
ords, based in San Francisco. He was program coordinator at KUSF.

Rykodisc USA in Salem, Mass., names Carrie Anne Svingen director of

WINSTON MASSIE ABRAMSON

GRAVES

publicity. She held marketing-director posts at Rose Displays Ltd. and the
Harvard Common Press.

HighTone Records in Alameda, Calif., appoints Bonnie Simmons nation-
al promotions director. She was a DJ at KFOG-FM.

DISTRIBUTION/RETAILING. WEA’s Atlanta branch appoints Lewis LaGrant
sales representative for the Carolinas. He was with Camelot.

Technidisc Inec. in Troy, Mich., names Robert Richstone West Coast CD
sales director. He was vice president of sales for Matrix Associates Inc. Ad-
ditionally, George Giankulis is promoted to Midwest CD sales representa-
tive.

HOME VIDEO. Academy Entertainment in New York appoints Jules Abram-
son vice president of sales. He was Eastern regional manager for Media
Home Entertainment.

RKO Warner Theatres Video Inc. in New York names Michael Pollack
senior vice president. He was president of Metro Video Distributors. Also,
Kenneth Molnar is promoted to vice president and director of operations
and administration. He was director of computer operations.

PRO AUDIO/VIDED. Discwasher, the Schiller Park, Ill.-based audio/ video acces-
sories company, promotes Edward T. Maty to vice president of sales.
Soundesign Corp. in Jersey City, N.J., names Robert Nuzie to vice presi-
dent of sales. He was executive account manager for the company.
Caleb Weissberg joins the postproduction team of Editel in New York.
He is a computer animation/Alias artist.

TRADE GROUPS. J. Philip Stack is elected chairman of the board of the Inter-
national Tape/Disc Assn. in New York. He is executive vice president of
Sony Corp. of America.

RELATED FIELDS. The Nelson Entertainment Group Inc. in Los Angeles names
Peter D. Graves to the newly created post of senior vice president. He was
vice president of the MGM/UA Communications Co.

Monterey Artists in Nashville appoints Donna English office manager.
She was administrator of recording and administrative services at RCA
Records Nashville.
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FEurythmics, Prince (?) Are The Proud And Few

Winter Ghill On Album Releases

BY JEAN ROSENBLUTH

NEW YORK In a holiday tradi-
tion as time honored as tree trim-
ming, the major labels have sched-
uled few album releases for De-
cember; those that are due to hit
store shelves during the month
are, for the most part, compila-
tions or soundtracks.

Exceptions to the rule are the
Eurythmics’ ‘“‘Savage” and an un-
titled, uncredited release on Pais-
ley Park, nicknamed ‘“The Black
Album’ and widely rumored to be
the work of Prince.

“Savage,” due Dec. 8 on RCA,
was produced by the duo’s David
A. Stewart and recorded in a cha-
teau in France. In an unusual mar-

Wherehouse Reacts To
Hostile Bid By Shamrock

BY CHRIS MORRIS

LOS ANGELES As anticipated,
Shamrock Holdings Inc. is making a
second attempt to acquire the 202-
store, Torrance, Calif.-based retail
chain, Wherehouse Entertainment.
The latest bid indicates that Sham-
rock is ready to play hardball.

Wherehouse has responded to
this latest, presumably unwelcome
overture by Shamrock, which cur-
rently holds approximately 10.2% of
Wherehouse’s 8.53 million shares,
by adopting a new shareholder
rights plan—a revised version of its
“poison pill” defense against hostile
takeovers, first announced last De-
cember.

On Nov. 18, Shamrock, a diversi-
fied private company based in Bur-
bank and owned by the Roy E. Dis-
ney family, announced its plans to
make a tender offer to purchase all
Wherehouse shares at §12 per share
in cash—a price that Shamrock says
is “41% over the reported closing
sale price for [Wherehouse’s]
shares on the American Stock Ex-

change on Nov. 18, 1987.”

Wherehouse’s stock closed at 8!/,
on Nov. 18, but bounced up to 10.375
the following day.

Shamrock says that Wells Fargo
Bank is “committed to provide ...
up to $110 million of the required fi-
nancing for the offer.”

The current bid, filed with the Se-
curities and Exchange Commission
this week, is $2.25 per share less
than Shamrock’s initial offer of
$14.25 per share, proffered on Oct.
12 and rejected by the Wherehouse
board on Oct. 15 (Billboard, Oct. 24
and Oct. 31).

“We recognize that our offer is
lower than the proposal we made in
our Oct. 12 letter,” Shamrock presi-
dent Stanley Gold says in his offer-
ing letter to the Wherehouse board.
“Since that time, worldwide securi-
ties markets have suffered signifi-
cant declines.”

Yet, while many entertainment
stocks remain depressed in the af-
termath of the record market col-
lapse of Oct. 19, Wherehouse’s

(Continued on page 73)

Atkinsons Are indicted

BY EARL PAIGE

LOS ANGELES George Atkinson,
regarded as one of the pioneers in
home video, has been indicted along
with his brother, Edward, by a fed-
eral grand jury here on charges of
securities fraud, conspiracy and
perjury.

The 11-count indictment, handed
down Nov. 17, additionally charges
Edward Atkinson with fraudulent
insider selling in 1983 of stock in
publically owned franchise retail
chain Video Station, founded here in
1977 by George Atkinson. George
Atkinson was president, and Ed-
ward Atkinson acted as secretary/
treasurer.

Also named in the indictment and
charged with one count of perjury is
Alden MacNeil Jr., a former em-
ployee. The case involved Securities
and Exchange Commission filings
from September 1982 to February
1983. Arraignment for the three de-
fendants before a federal magis-
trate is set for Monday (30).

Maximum sentences and fines
upon conviction are 45 years and
$330,000 in fines for Edward Atkin-
son; 20 years and $280,000 for
George Atkinson; and five years
and $250,000 for MacNeil.

Perjury charges against MacNeil
and both Atkinsons relate to testi-
mony from July 1984 to February
1986 during an investigation by the

SEC, which filed a civil suit in U.S.
District Court here in September
(Billboard, Oct. 10).

In that separate SEC suit, both
Atkinson brothers are charged with
securities violations along with
Keith Bjelajac, chief financial offi-
cer at Video Station from June 1982
to March 1983.

Bjelajac was not accused in the
federal indictment.

In the separate civil action, Bjela-
jac consented to a permanent in-
junction without admitting to the
SEC allegations.

At one time, Video Station boast-
ed 550 stores. Video Station and its
distribution subsidiary, Coast Vid-
eo, declared bankruptcy in Decem-
ber 1984, subsequent to the depar-
ture of the three top officers.

The present status of Video Sta-
tion and Coast Video is described in
court documents as operating under
“a plan of reorganization.” None of
the former officers or directors
named in the suits are now involved
in its operation, according to the
documents.

George Atkinson, unemployed as
of Sept. 1, according to court rec-
ords, has remained a visible figure
in home video. He became president
in September 1983 of Program
Hunters Inc., which later became
World Video Pictures Inc. and then
merged with World Video Inc.

keting move, the album’s first sin-
gle and video differ: “I Need A
Man” is the leadoff 7-inch, while a
clip for “Beethoven (I Love To Lis-
ten To),” the premier single in Eu-
rope, has been serviced as an ex-
clusive to MTV. A video for “I
Need A Man” will follow.

“The Black Album,” which hits
the street Dec. 15, earned that ap-
pellation because of its cover art
and content. Like a reverse image
of “The Beatles,” aka ‘“The White
Album,” the Prince project sports
a jet-black cover (scuttlebutt has it
that the back of the album will list
the song titles in hot-pink letter-
ing).

(Continued on page 72)

Brothers In Arms. During an East Coast promo trek in support of their latest
Warner Bros. album, “E.S.P.,” the Bee Gees paid a visit to Billboard’s New York
offices. Pictured, from left, are group manager Gary Borman; Michael Ellis, Billboard
assistant director of charts/Hot 100 manager; Robin Gibb; Steve Gett, Billboard
talent editor; Barry Gibb; Maurice Gibb; and Valarie Goodman, Warner Bros. local
promotion/New York. (Photo: Chuck Pulin)

NEED ANY MORE proof that heavy metal is hot?
Check out this week’s Top Pop Albums chart, where
Dokken’s “Back For The Attack” debuts at a rock-
solid No. 23. That’s higher than the band’s last al-
bum, “Under Lock And Key,” peaked. That 1985 re-
lease reached No. 32 in February 1986 and went on
to log more than nine months in the top 100.

Each of the Los Angeles-based band’s four al-
bums has debuted—and peaked—higher on the
charts than the one before it. ““Breaking The

Dokken Launches Attack On Album Chart:
Carlisle Is In Heaven Over No. 1 Single

195 in 1983 (and peaked
at No. 136); “Tooth And
Nail” debuted at No. 116
the following year
(peaking at No. 71).
“Under Lock And Key”
debuted at No. 71.
Dokken’s new al-
bum—which includes

Chains’’ debuted at No.
e
= E i mrrmearERET

the single “Dream War-

riors”’ from the movie
““Nightmare On Elm
Street, Part 3”—is poised to join three other metal
albums in the top 15: “Whitesnake,” Def Leppard’s
“Hysteria,” and Aerosmith’s ‘“Permanent Vaca-
tion.” (Dokken is currently opening for Aerosmith
on tour.)

Dokken is Elektra's second metal band this year
to make an eye-popping album chart debut. Motley
Crue muscled in at No. 5 in June with “Girls, Girls,
Girls.”

FAST FACTS: Belinda Carlisle’s “Heaven Is A Place
On Earth” jumps to No. 1 on the Hot 100, giving Car-
lisle the top-charted hit she narrowly missed out on
when the Go-Go’s’ “We Got The Beat” peaked at No.
2 in April 1982. This is MCA Records’ fourth No. 1 hit
in the past six months, following Kim Wilde’s “You
Keep Me Hangin’ On,” Bob Seger’s “Shakedown,”
and Tiffany’s “I Think We're Alone Now.” Only one
other record company—Warner Bros.—has amassed
four No. 1 hits in this period—and WB needed help
from affiliates Sire, Slash, and Geffen.

Randy Travis’ “Always And Forever” logs its 22nd
week at No. 1 on the Hot Country Albums chart. It's
the first album to spend that many weeks on top since
Willie Nelson’s “Always On My Mind"” five years ago.
If it hangs on for another week, it will become the lon-
gest-lived No. 1 country album since Alabama’s
“Mountain Music’ had 28 weeks on top earlier in 1982.

George Michael’s “Faith” leaps seven notches to
No. 8 in its third week on the Top Pop Albums chart.
This solo debut album is off to a much faster start
than either of Michael’s two top 10 albums with
Wham! The duo’s 1985 breakthrough album, “Make It
Big,” took 12 weeks to reach the top 10, and the 1986
follow-up, “Music From The Edge Of Heaven,” took
six weeks.

Sting’s ... Nothing Like The Sun” holds at No. 9

by Paul Grein

on the pop album chart, while the first single, ‘“We’ll
Be Together,” jumps one notch to No. 7 on the Hot
100. Including his work with the Police, this is Sting’s
sixth consecutive top 10 album. And except for the tri-
0's 1986 greatest-hits set, all of those albums have
generated at least one top 10 single.

The Pretenders’ “The Singles” hits the pop album
chart at No. 94. It’s at least the fourth chart-making
greatest-hits album with some variation of that title,
followmg the Carpenters’ “The Singles 1969-1973, »
Abba’s “The Singles (The
First Ten Years),” and
the Police’s ‘“Every
Breath You Take/The
Singles.” :

WE GET LETTERS:
Robin Scott-Durkee of
Eau Claire, Wis., notes
that Billy Idol’s “Mony
Mony” is the eighth live
single in the rock era to
reach No. 1, following
Joey Dee & the Starlighters’ “Peppermint Twist,”
Little Stevie Wonder’s “Fingertips,” Chuck Berry’s
“My Ding-A-Ling,” John Denver’s “Thank God I'm A
Country Boy,” Marvin Gaye’s “Got To Give It Up,”
Paul McCartney’s “Coming Up (Live At Glasgow),”
and Billy Vera & the Beaters’ “At This Moment.”

John Farkas of Cleveland adds that “Mony Mony”
is the third single to reach No. 1 with a title consisting
of one word repeated twice. It follows “Monday, Mon-
day” by the Mamas & the Papas and “Sugar, Sugar”
by the Archies.

Alan Bayne of St. Louis notes that the success of
Steve Winwood’s “Valerie”’—which jumps to No. 14
on the Hot 100—restores the viability of “‘self-re-
makes” in which an artist rerecords an old song from
one of his own earlier albums. The phenomenon
seemed to be played out a year ago when Chicago’s hi-
tech remake of “25 Or 6 To 4 and the Police’s re-
tooled “Don’t Stand So Close To Me” fell short of the
top 40. Bayne suggests that Winwood'’s record is a hit
because—unlike the Chicago and Police cases—the
original version never really found its audience: It
peaked at No. 70 in 1982.

George Delshad of Los Angeles notes that this was
the third year in a row that a male-female duet has
been No. 1 during Thanksgiving week. Bill Medley &
Jennifer Warnes’ “(I've Had) The Time Of My Life”
was No. 1 during Thanksgiving week this year, while
Peter Cetera & Amy Grant’s “The Next Time I Fall”
gobbled up chart honors last year, and Phil Collins &
Marilyn Martin’s “Separate Lives” got the drumstick
in 1985.

Gerald Bence of Glendora, Calif., has two additions
to Rob Tannenbaum’s item on recent song titles that
contain the names of musicians: Donna Summer’s
“Dinner With Gershwin”’ and Mojo Nixon & Skid
Roper’s “Elvis Is Everywhere.”
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w do you get an
800 numberwhen

you can't afto
gctan 800 number?

Youre Verna Yellow
Horse and vou have a
small business, let's say a specialty
shop teaturing American Indian
jewelry.

The store is doing fine but the
business is all local. You know
there’s a bigger market out there;
the problem
is reaching it
N 4 way vou
can aftord.

the wav [s an AT&T 800 Service
we've developed that's a real plus
for small business.

We call it AI&T 800 READY LINE™

and what makes it so great is that
vou don't need a special telephone
line to use it.

It works with the line you already

have. So service can start quickly
and inexpensivelv

You can select the interstate
geographic areas you want to reach
and customize your market cover-
age to include only the area codes
that best meet vour needs.

So vou pav for only the coverage
you choose on a distance sensitive
basis.

What's more, ATXT 800
READYLINE ofters price savings
based on time of day, day of week,
as well as a call volume discount.
So it pays for even the smallest
company 1o use.

Anv business of any size can use
ATXT 800 READYLINE anytime.
For such things as advertising to
increase sales, starting up a tele-
marketing program, improving
customer service and for seasonal
programs and special events.
© 1987 AT&T

AT&T'comes through
for Verna Yellow Horse
with the low-cost

ATST has AT&T 800 READYLINE.

In fact, you can choose from a
whole range of AT&T 800 Services
to hitvour needs.

To find out more about how
ALY 800 READYLINE can help
vour business, talk with vour
account executive at AT&T Or one
of our sales representatives at
1 800 222-0400, Ext. 63.

From equipment to networking,
from computers to communica-
tions, AT&T is the right choice.

www americanradiohistorv com

The right choice.
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* Top Stories of 1987 « Stars Pick the Hits « The Critics € [1{CR
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Records . . . Audio & Video Cassettes
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Y ACQUIRING CBS Records for
$2 billion, Sony Corp. has not only
made a great financial deal, but has
signalled its belief in the long-term
promise of the music business. In
contrast to CBS Inc. CEO Laurence
Tisch, who regards the record compa-
ny as an unreliable investment in a
cyclical industry, Sony clearly views
the world’s leading record label as a
well-run enterprise in a field with an
exciting future.

While digital audiotape is part of
its long-range plan, Sony has empha-
sized that it will not force that new
technology on the record industry
through its purchase of CBS. Sony
has given every indication of wanting
to be a good citizen of the music busi-
ness, and we welcome it to the indus-
try fold.

Although Sony paid around 10

Editorial

Sony Says ‘Yes’ To Record Business Future

times this year’s expected cash flow
for CBS Records—historically on the
high side for a record company, but
rather low compared to multiples for
recently sold broadcasting and other
media properties—it really got a
good deal from the standpoint of
long-term value. (Short-term value
was enhanced, too, by the favorable
yen-dollar exchange rate.) Not only
does CBS have a vast, diversified mu-
sic catalog and a powerful distribu-
tion apparatus, but its current roster
includes many of the world’s premier
recording artists, from Bruce Spring-
steen and Michael Jackson to Cyndi
Lauper and Barbra Streisand.

Moreover, CBS Records has not
lost money in any single year during
the past two decades; at its low point
in 1982, during the last recession, the
label still made $22 million.

Yet, despite this excellent financial
track record, CBS decided to sell its
record division at the height of its
success. Ironically, the chief instiga-
tor of the sale, Larry Tisch, is the
“white knight” embraced by CBS
when it was in danger of a takeover
by Ted Turner. Not surprisingly, af-
ter being unable to dragoon the CBS
board into selling the record compa-
ny, which some directors viewed as a
“core business,” Tisch rammed his
point home after Black Monday,
when a public spinoff of the label ap-
peared impractical. Sony, with its $2
billion offer, must have looked like
another white knight riding to the
rescue.

In fact, this short-term fix—like
the recent sales of CBS’ music, maga-
zine and book publishing divisions—
amounted to selling off the family

jewels. But, while it's sad to see a
great institution dismantled in such a
fashion, at least CBS Records has re-
tained its proven management team
and will now be operated by a strong,
creative company with a long-term
outlook. The two companies make an
excellent fit, and as CBS Records
Group president Walter Yetnikoff re-
marked in a memo to label staffers,
“It is nice to be wanted again.”

Throughout its history, CBS has
helped set the pace and the tone for
the record industry. From the inven-
tion of the LP to the brilliant label
signings of John Hammond to its nu-
merous marketing innovations, CBS
Records has consistently been-a lead-
er. We hope that, under its new own-
er, CBS will continue to chart new
paths for our industry.

BY LOU SIMON

A phenomenon is upon us. Some of
the radio listeners of the mid-"70s
are now the radio programmers of
the late-’80s.

They were listening to top 40 ra-
dio during the ’70s. Now, in their
late 20s or early 30s, they’ve been
put into positions of power at key
radio stations across the country
and are carrying prejudices with
them that they developed 10 or 15
years ago as listeners.

In many cases, this is keeping
valuable records off the air and
hurting the careers of artists who
are attempting to regain their
once-reigning status on the charts.

Recently, Warner Bros. Records
signed the Bee Gees and released a
single of theirs that midcharted.
The song, when played in fair rota-
tion, performed admirably.

In some markets, including my
own, that Bee Gees record contin-
ues to test with low burn and
across-the-board acceptance as a
bona fide hit. It sells. It gets re-
quests. It has the markings of a
record that attracts and holds au-
diences. Yet in most cities it wasn’t
even given a fair shot.

Most radio listeners do not even
know the Bee Gees are back to-
gether and that they are vital and
sounding very “ '80s.” But the pro-
grammers decided in their offices
that the satin shirts and gold
chains of 1977 were the end of the
Bee Gees and that their image was

CUTTING COPYRIGHT CORNERS

Robert Summer’s piece “Japanese
Copyright Law: Free For All” (Com-
mentary, Nov. 7) clearly demon-
strates the license Japanese record
companies take to pirate the proper-

Programming Prejudice

GIVE HISTORY A GHANGE TO REPEAT ITSELF

tainted forever. Their moment was
over.

Arista recently re-signed Barry
Manilow. But they are not even
coming to top 40 stations. They are
going for AC play, and that’s that.

How could Manilow sell as many
records as he did from 1974 to 79
and be as important and automatic
an add if he were a negative artist?
The man has just taken a vacation
from the charts.

RCA worked him as an AC artist

ested in adult female numbers?

Based on this mentality, could it
be that Arista is setting up Whit-
ney Houston for a frustrating
backlash in 19927

When Geffen shipped the first
Donna Summer single in a long
time, was it prepared for the nu-
merous programmers who would
be saying that despite the fact that
the song was fine, the artist was
projecting the wrong image?

Donna has one of the finest

‘'ve seen legends
humble themselves,
almost apologizing
for their past
enormous success’ |

Lou Simon is program director of KCPX

Salt Lake City.

because top 40 didn’t want to deal
with him. But how many of those
damning programmers actually
tested the idea of playing Barry
during this period? Didn’t most
simply blow him off as past tense

.. yesterday’s news. .. wrong for
the format?

Wasn’t Barry perfect for the
format a few years earlier?
Weren't those programmers inter-

voices and demeanors in the busi-
ness. It was radio that overex-
posed her as the ‘“Queen of Disco.”
Why should she be persecuted for
it?

The same syndrome has plagued
other artists in the past. Olivia
Newton-John was once top of the~
heap. What would she have to do
today to get programmers’ atten-
tions?

Many of these artists have been
smart enough to take some time
off and do other projects—movies
and record production, for in-
stance—to let things cool off.
Then, they come back to closed
ears. The shame of it is that it is
not the public that shuns them. It’s
the radio programmers who decide
the records won’t work today.

The fact is that many of these
seasoned performers attract the
finest session players. They take
the time to linger over every nu-
ance in order to make their records
right. They are studio smart and
know what radio wants. They
know what works. They toured the
world. They helped radio stations
get and keep listeners.

Why, then, do these people fade
into obscurity when they are still
vital and working? Why won’t ra-
dio give them a shot, utilizing their
heritage of hit making to the sta-
tions’ advantage?

The built-in agreeability factor
of these artists is overwhelming.
Once they know what it’s like to be
out of vogue for a time they are
generally the nicest people in the
world to work with. I’ve seen leg-
ends humble themselves, almost
apologizing for their enormous
past successes.

Let’s give history a chance to re-
peat itself. These artists have left
1975 behind. Why can’t the pro-
grammers?

ty of others without the obligation
of paying royalties.

There are other illustrations that
may be cited. One is the practice of
importers there of buying from U.S.
sources rather than through legiti-
mate domestic channels. They thus
avoid the obligation to pay mechani-
cal royalties in the country of sale,
the normal practice worldwide.

The reluctance of the Japanese

mechanical licensing organizations
to act aggressively on behalf of
their clients suggests that there
might be “sweetheart” understand-
ings between the users of music and
licensing agents.

Japanese industrialists, like their
counterparts in other countries, en-
joy the protection of legislators to
whom political support and honorar-
iums are allocated. They enjoy the

best “Diet” money can buy.
Al Brackman
Plandome, N.Y.

Ariicies and leiters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Young Black Programmers Meet In Houston

BY YVONNE OLSON

HOUSTON “It’s glamorous, it’s
fun, but it is a business,” were the
words Young Black Programmers
Coalition president Patrick Manuel
used to describe the music indus-
try in his opening remarks at the
10th Annual YBPC meeting Nov.
20-22 here. The theme of this
year’s meet was “The How-Tos,”
with two workshops outlining the
operational intricacies of radio sta-
tions and record companies.

At the radio workshop, the bulk
of conversation concerned sales,
as black programmers noted a
gross imbalance between ad dol-
lars gained and station rating
achievements. Urban radio is a
leading format in nearly every ma-
jor market, but revenue figures sit
low in comparison to other genres
of radio, they said.

The five-member panel, led by
WBMX Chicago PD Lee Michaels,
concurred that the problem could
be blamed on salesmanship more
than anything else. They advised
broadcasters to learn how to pre-
sent their product—to be salesmen

first, and then black. In dealing
with racism, they advised attend-
ees not to take rebuttals personal-
ly and to compile their own statis-
tics proving that blacks spend
money like everyone else.

Other subjects lightly touched
on were incentive programs for

‘Many black
programmers note
an imbalance
between ad dollars
and station
ratings points’

sales departments and on-air per-
sonalities, back-selling records,
and the question of just how long a
stop set should be. On the latter is-
sue, programmers related their ef-
forts to make commercials more
entertaining, noting that by creat-
ing good commercials a listener-
negative could be turned into a lis-

tener-positive.

Regarding incentive programs,
one general manager described a
system developed for on-air per-
sonalities that seemed too good to
be true: For every rating-percent-
age increase per quarter, the per-
sonality would receive the same
percentage increase in salary—a
good suggestion to keep smaller-
market jocks happy.

At the record company work-
shop, attendees were given an op-
erational flow chart, where panel
members from marketing, promo-
tion, a&r, artist relations, product
management, and creative service
departments described the various
facets of a company.

Perhaps the most important
question raised was that of chart
credibility. Because of record com-
panies’ insistent pushing to keep
records moving up a chart, certain
programmers advance records too
quickly, moving them up and out
before a song has a chance to sell.

Panel members noted that de-
spite the number of acts broken on
black radio, black record sales are
lower than ever. They encouraged

NAB Hails Victory But Fears Senators May Try Again
License-Transfer Tax Blocked—For Now

BY BILL HOLLAND

WASHINGTON The National
Assn. of Broadeasters, through a
massive lobbying effort, has appar-
ently defeated an effort by federal
legislators to attach a section to the
Budget Reconciliation Bill that
would have slapped a 2%-5% tax on
license transfers that take place
when a station is sold.

The NAB, which considers the
victory a major one, continues to be
cautious, however, saying that

there is still a chance that propo-
nents of the provision might try to
attach the measure to some other
legislation.

NAB officials say they will con-
tinue keeping vigil until Congress’
December recess. Some legislators
also say they will continue to at-
tempt to codify the fairness doc-
trine—which the Federal Communi-
cations Commission attempted to do
this year before it was rebuffed by
President Reagan—by attaching
such legislation to-another bill that

newsline...

COMMUNITY SERVICE BROADCASTING Inc. controller Alex Klein recently an-
nounced the sale of his Bakersfield, Calif. FM, KLYD, to the newly
formed Clayton Communications. Clayton principals Rick Dames and
Steve Bunyard made the purchase for $975,000.

ALLEN HOTLEN is appointed VP/GM of Sacramento, Calif.’s newest sta-
tion, KKSA. He brings 22 years of experience to the outlet, most re-
cently working at WCLY and WPGC Washington. -

WNBC NEW YORK promotes GSM Peg Kelly to VP/GM. The six-year sta-
tion veteran replaces John Hayes, who is now at KIOI San Francisco.

INNER CITY Broadcasting has sold WKSG-FM Detroit to Ragan Henry
National Radio Associates, pending Federal Communications Commis-
sion approval. The 50,000-watt outlet was purchased for $6.7 million.

BRIAN KRYSZ exits WKLC Charleston, S.C., to become Devine Communi-
cations’ VP/programming at album-rock-formatted WBYR Buffalo,
N.Y.

WKSJ-AR-FM Mobile, Ala., OM Wayne Gardner is upped to GM, as for-
mer manager Jay Childress segues to a sales position at WGFX Nash-
ville.

BOB LIMA is named VP/GM at WPMO-AM-FM Gulfport/Biloxi/Pasca-
goula, Miss. He was previously OM at WVMI and WQID Biloxi.

Reagan will be unable to veto.

The tax proposal, put forward by
Sen. Ernest Hollings, D-S.C., would
have placed at least a 2% fee on the
license transfers—higher if a sta-
tion was sold within three years or
if the station ignored fairness doc-
trine rules. Hollings has also au-
thored a proposal to codify the fair-
ness doctrine. Broadcasters now
feel they have nearly 50 senators on
their side, but they would like to
have 60 in order to prevent the pro-
posal from being brought up again
through parliamentary maneuvers.

Part of the NAB'’s success is at-
tributed to a counterplan that would
bring the same revenue-producing
results without singling out broad-
casters for the tax. The group senta
white paper on the subject to the
Senate Commerce Committee last
month offering three alternatives
(Billboard, Nov. 21) to the license-
transfer tax.

The first was to tax all radios,
televisions, and videocasette record-
ers sold in the country; the NAB
says a 1.5% tax could bring in about
$264 million a year. Option two was
to authorize the FCC to auction off
unused spectrum space (with ex-
emptions for public safety, radio,
TV, cellular services, and amateur
radio services). Such a sale, the
NAB said, could raise $800 million.
Option three was to charge an appli-
cation fee for the lottery used to
grant amateur radio services li-
censes in 438 smaller markets,
which would bring in as much as
$43.8 million, according to the NAB.

While victory seems assured on
the Senate side, broadcasters will
have to wait until after the Thanks-
giving weekend to know the fate of
the NAB's lobbying efforts in the
House, where a proposal to codify
the fairness doctrine was postponed
until after the holiday.

everyone to work together honest-
ly and to create a positive working
cycle.

The YBPC was founded 12 years
ago by concerned radio program-
mers in an effort to unite the black
sector of the business. It currently
consists of three chapters that
meet on a monthly basis and a na-
tional chapter that puts together a
yearly conference.

Besides the regular program-
ming meetings, one of the main ac-
tivities for the YBPC is fund-rais-
ing. Scholarship money is awarded
annually to five students at five

different universities. The amount
is currently $1,500 per student, but
the coalition is working to provide
more money in this area. To
achieve this, increased member-
ship is sought in order to form ad-
ditional chapters.

The YBPC garnered its largest
conference turnout ever this year,
with nearly 500 registrants rang-
ing from GMs to college students.
In addition to the workshops, at-
tendees were treated to artist
showcases, cocktail parties, and an
awards banquet.

Programmers reveal why they have jumped on
certain new releases.

TOP 40

“With just a few plays, it’s already challenging her last single for the
No. 1 slot in phones,” says Frankie Blue, WHTZ “Z-100"’ New York
MD, of Tiffany’s new record, “Could Have Been” (MCA). “Tiffany’s
second No. 1 is on the way,” he adds. Blue also notes that the Con-
tours’ “Do You Love Me” (RCA) from the “Dirty Dancing’”’ sound-
track is “pulling huge phones and has been for several weeks. It's a
definite mass-appeal record.” Another big request for Z-100 is Def Lep-
pard’s “Animal” (PolyGram). “The image of Def Leppard combined
with a title like ‘Animal’ gives the wrong perception,” explains Blue.
“Programmers should give it a good listen because it sounds good on
the air, it nails teens, and pulls in male adults.”

BLACK/URBAN

With WGCI-AM-FM Chicago PD Sonny Taylor featured as this
week’s PD of the week (see page 18), we turn here to one of his best
weapons: MD Barbara Prieto. Dana Dane’s “This Be The Death
Beat” (Profile) is a stronger track than Dane’s last single, says Prieto.
She has a unique advantage in that WGCI-AM is deluged with Junior
Achiever high-school radio apprentices every Saturday. “I tested this
on them, and they gave it unanimous approval as a great rap record,”
Prieto says. Also bettering past tracks, in the MD’s estimation, is
Joyce Sims with “Come Into My Life” (Fresh/Sleeping Bag). The mid-
tempo groove should appeal to all demos, says Prieto, comparing the
dance target Simms hit with her two previous hits. Boy George’s “Live
My Life” (Virgin) “is going to be a very strong club and radio record,”
predicts Prieto, adds, “With all the problems he’s had in the public eye,
it seems he’s trying to get a message across that he’s living his life.”

ALBUM ROCK

KRXQ “93 Rock” Sacramento, Calif., PD Ron Garrett has a long list
of picks, but all are tied together by a “back-to-basics” theme that cov-
ers rock groups—old and new—with an up-front beat and a low-hype,
straightforward style. Garrett says the Alarm’s “Rain In The Sum-
mertime” (I.R.S.) ought to get a boost from U2’S mass-appeal success.
The groups’ music is “similar in texture, but the Alarm’s got the driv-
ing beat,” Garrett says. Bryan Ferry’s “The Right Stuff” (Reprise)
“leans toward female appeal and upper demos in general,” the PD
says, “and it's a good mood-breaker to play between the more predict-
able stuff that's out.” Holding their own on 93 Rock’s list during these
superstar-studded days are newcomers the Insiders, the Silencers, and
the Brandos. The Insiders’ “Love Like Candy” (Epic); the Silencers’ “I
See Red” (RCA); and the Brandos’ “Honor Among Thieves” (Relativ-
ity) are all second tracks from debut groups that Garrett says will be
contributing to the rock front for a long time. On the local level, Gar-
rett raves about Bourgeois Tagg. He’s already moved into the track
following the band’s budding top 40/AC hit “I Don’t Mind At All” by
jumping on “In The Best Of All Possible Worlds” and giving a serious
ear to album track “Pencil & Paper” (Island). Of hometown boys Tes-
la, Garrett says, “Their [Geffen] album has been out a year, and we're
still pulling singles off it.” Back to the superstars, Garrett raves about
everything new by Joe Cocker (Capitol) and John Cougar Mellencamp
(PolyGram).
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YesterHits

Hits From Billboard 10 and

20 Years Ago This Week
POP SINGLES—10 Years Ago

. You Light Up My Life, Debby

Boone, WARNER/CURE

. How Deep Is Your Love, Bee Gees,
RSO

. Blue Bayou, Linda Ronstadt, asvLum
. Don’t It Make My Brown Eyes

Blue, Crystal Gayle, umTED ARTISTS
It's So Easy, Linda Ronstadt, asvLum

. Back In Love Again, L.T.D., Aam

. We're All Alone, Rita Coolidge, aam
. Baby Come Back, Player, rso

. You Make Lovin’ Fun, Fleetwood

Mac, warner Bros.

. Here You Come Again, Dolly

Parton, rca

POP SINGLES—20 Years Ago

. Daydream Believer, Monkees,

COLGEMS

. The Rain, The Park & Other

Things, Cowsills, mam

. Incense And Peppermints,

Strawberry Alarm Clock, uni

. | Say A Little Prayer, Dionne

Warwick, SCEPTER

. | Heard It Through The Grapevine,

Gladys Knight & the Pips, souL

. To Sir, With Love, Lulu, eric
. | Second That Emotion, Smokey

Robinson & the Miracles, TamLa

. Hello Goodbye, Beztles, caritoL
. In And Out Of Love, Diana Ross &

the Supremes, moTowN

. An Open Letter To My Teenage

Son, Victor Lundberg, userTy

TOP ALBUMS—10 Years Ago

o SimBIe Dreams, Linda Ronstadt,
AsyLOM

. Rumours, Fleetwood Mac, warner
BROS.

. Live, Commodores, moTown
. Foot Loose & Fancy Free, Rod

Stewart, WARNER BROS.

. %l;eet Survivors, Lynyrd Skynyrd,

. All ‘N’ All, Earth, Wind & Fire,
COLUMBIA

. You Light Up My Life, Debby Boone

WARNER/CURB

. Qut Of The Blue, Electric Light

Orchestra, JT

. Aja, Steely Dan, aBc
. Moonflower, Santana, coLumsia.

TOP ALBUMS—20 Years Ago

. Pisces, Aquarius, Capricorn &

Jones, Ltd., Monkees, coLGems

. Diana Ross & the Supremes

Greatest Hits, Diana Ross & the
Supremes, MOTOWN

. Strange Days, Doors, ELEKTRA
. Sgt. Pepper's Lonely Hearts Club

Band, Beatles, capitoL

. Farewell To The First Golden Era,

Mamas & Papas, punHILL

. The Doors, ELEXTRA
. Vanilla Fudge, atco
. Jimi Hendrix Experience, Are You

Experienced, RePRISE

. Dr. Zhivago, Soundtrack, mam
b TTI::% Bee Gee's First, Bee Gees,
A

COUNTRY SINGLES—10 Years Ago
1.

Here You Come Again, Dolly
Parton, rca

. I'm Knee Deep In Loving You, Dave

& Sugar, rca

. Georgia Keeps Pulling On My

Ring, Conway Twitty, vca

. Take This Job And Shove It,

Johnny Paycheck, eric

. You Light Up My Life, Debby

Boone, waRNER/CURB

. Don’t Let Me Touch You, Marty

Robbins, coLumsia

. Come A Little Bit Closer, Johnny

Duncan (With Janie Fricke),
COLUMBIA

. My Way, Elvis Presley, rca
. Sweet Music Man, Kenny Rogers,

10.

UNITEO ARTISTS

Chains Of Love, Mickey Gilley,
PLAYBOY

SOUL SINGLES—10 Years Ago

. Serpentine Fire, Earth, Wind &

Fire, coLumsia

. You Can’t Turn Me Off (in The

Middle Of Turning Me On), High
Inergy, GorDy

. FFUN, Con Funk Shun, MERCURY

. Reach For It, George Duke, eric

. Back In Love Again, L.T.D., aam

. Native New Yorker, Odyssey, rca
. Ooh Boy, Rose Royce, wHITFIELD

. Somebody’s Gotta Win,

Somebody’s Gotta Lose,
Controllers, Juana

. If You're Not Back In Love By

Monday, Millie Jackson, SPRING
Our Love, Natalie Cole. caritoL

Roo

Stations Get Wamer Bros.” Xmas Album
23 Artists Share Holiday Spirit on ‘Yulesville’

LOS ANGELES “Yulesville” is the
title of a special, radic-only album
from Warner Bros. being shipped to
all active-music stations Tuesday (1).
Pressed in red vinyl, the album con-
tains a variety of Christmas songs
and holiday IDs by 23 of the label’s
artists, including George Harrison,
Madonna, the Force M.D.’s, Prince,
and even Edd ‘“Kookie”” Byrnes,
who recorded the title track in 1959.

What's unique about this record is
that it really is radio only. Produced
by WB’s Greg Lee and Kevin Laf-
fey, “Yulesville” contains additional
Christmas sound effects to help sta-
tions produce their own IDs and has
song in and out cues printed on the
album jacket.

Celebrity messages range from
season’s greetings to safety remind-
ers. Songs include Prince’s “Anoth-

er Lonely Christmas,” the Ramones’
“Merry Christmas (I Don’t Want To
Fight Tonight),” Randy Travis’
“White Christmas Makes Me Blue,”
the Winans’ ‘“‘Real Meaning Of
Christmas” and many more.

Says WB’s promotion VP George
Gerrity, “Merry Christmas, every-
one, And thanks for a great year.”

YVONNE OLSON

PUBLICITY

PRINTS

Uthographed On Heavy Gloss Stock
BLACK & WHITE 8x10’s
500 - $60.00 1000 - 85.00

COLOR
1000 - $388.00
Above Prices include TyDesetting & Freight
Send 8xI0 Photo - Check or M.O.

* W
Full Color & B/W Posters
composites - Cards - Other Sizes

xx
Send For Catalog & Samples

; PICTURES

1867 E. Florida, Dept. BB
springfieid, MO 65803
(4171 869-9433 or B69-3456

Ninety-ninth Congress of the United States of America

Begun and held at the City of Washington on Tuesday, the twenty-first day of January,

To award a special gold medal to the family of Harry Chapin.

Be it enacted by the Senate and House of Representatives of the United States of America in
Congress assembled, That (a) the President is authorized to present, on behalf of the
Congress, to the family of Harry Chapin, a gold medal of appropriate design, in
recognition of Harry Chapin’s efforts to address issues of hunger around the world.

% % RECIPIENTS OF THE SPECIAL CONGRESSIONAL GOLD MEDAL * %

AT THE SECOND SESSION

one thousand nine hundred and eight-six

An Act

George Washington, 1776
John Paul Jones, 1787
Andrew Jackson, 1815
Zachary Taylor, 1847
Ulysses S. Grant, 1863
Wilbur and Orville Wright, 1909
Charles Lindbergh, 1930
Thomas Edison, 1928
John Pershing, 1946

Billy Mitchell, 1948
Irving Berlin, 1954

Jonas Salk, 1955

Hyman Rickover, 1958
Robert Frost, 1962

Harry Chapin, 1987

A TRIBUTE TO COMMEMORATE THIS HONOR TO BE HELD
AT CARNEGIE HALL ON DECEMBER 7th, 8 PM.

Bob Hope, 1963

Douglas MacArthur, 1963
Walt Disney, 1968

Winston Churchill, 1969
Roberto Clemente, 1973
Marian Anderson, 1978
Robert F. Kennedy, 1978
Hubert H. Humphrey, 1979
Simon Wiesenthal, 1980
John Wayne, 1980

Joe Louis, 1984

Elie Wiesel, 1985

George and Ira Gershwin, 1985
Anatoly Shcharansky, 1986

* Xk
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PROGRAMMING

ABC RADIO NETWORK, New
York, has reached an agreement
with Satellite Music Network, Dal-
las, that makes ABC SMN'’s exclu-
sive advertising sales representa-
tive for the 24-hour-a-day satellite
service's yearly inventory of 26,000
30-second spots.

In a separate transaction, ABC
parent Capital Cities Communica-
tions will purchase a one-year war-
rant from SMN entitling Cap Cities
to purchase 1 million shares of com-
mon stock at $4 per share, which
amounts to a 10% holding in SMN.

That second agreement also al-
lows Cap Cities to acquire up to 20%
of SMN through purchase of stock
on the open market. It also names
ABC Radio Network president Aar-
on Daniels to a newly created sev-
enth seat on the SMN board of di-
rectors.

SMN president John Tyler says
the agreement has been in the
works for a number of months and
was under way even before United

PDs Urged To
Play Chapin

LOS ANGELES Programmers are
being encouraged to participate in a
Dec. 7 simuleast of a previously unre-
leased single by Harry Chapin, titled
“Remember The Hungry.” A congres-
sional gold medal will be posthumous-
ly awarded to the singer/songwriter
on this date, which would have been
his 45th birthday. Transtar Radio Net-
work, is handling the technicalities;
Pattie Lundy at Dunhill Classics is
handling distribution of the single.
She can be reached at 818-993-8822.

Stations and Transtar announced a
similar agreement (Billboard, Oct.
31).

The Oct. 13 agreement between
US and Transtar gives United Sta-
tions the advertising sales responsi-
bility for Transtar’s inventory and a
20% holding in the company. Both
US and Transtar are privately held,
however, while Cap Cities/ABC and
SMN are publicly held companies.

Tyler says the agreement comes
partly as a result of the current
trend toward consolidation in the in-
dustry and partly from SMN’s de-
sire to become aligned with a strong
network.

Daniels says 24-hour-a-day satel-
lite servicing is one of the fastest-
growing segments of the industry,
and as a result it was being looked
at by the network prior to the agree-
ment. With the agreement, he says,
ABC will be able to gain expertise in
the area by observing the satellite
service’s programming from the in-
side.

SMN will continue producing its
eight current formats and has no
immediate plans for any program-
ing changes. SMN will release most
of its sales staff, however. Retained
will be Barbara Crooks, the newly
appointed VP/advertising sales; a
longtime assistant VP/research;
and some members of the clerical
staff.

The 6-year-old SMN’s bread-and-
butter offerings are “Adult Con-
temporary” and “That’s Country.”
Both are picked up by more than 230
affiliates. The most recent format
addition is “the Wave,” which has
picked up six affiliates since it
bowed Sept. 24. Two of those have
come from SMN’s head-banger “Z-
Rock” format, which is now down
to two affiliates.

SMN is currently targeting AM
radio with “Z-Rock.” The strategy
could pay off handsomely for both

SMN and the AM band if young
male listeners can be persuaded to
switch to AM.

FORMER CHTZ “Hits-FM” Toron-
to ‘“Breakfast Flakes’’ Tim
McLarty & Tony Micaleff got such
a good response to their “Pee-wee
Headroom” parody earlier this year
that they decided to open the kitch-
en doors to Uncle Willy’s Comedy
Shack & Burger Emporium and
cook up preproduced comedy pieces
on a regular basis. The weekly com-
edy service of 10-15 pieces has been
available for cash since mid-Septem-
ber.

The partners had formed Uncle
Willy’s Ad Shack, the precursor to
the Comedy Shack, to create and
produce bits for Toronto ad agen-
cies. After the success of the “Pee-
wee”” piece, they decided to use the
work they’d put in for their morning
show to develop the comedy service.
With a separate staff, the Ad Shack

(Continued on next page)

Off The Hook And Off The Wall. “Comedy Hour” host Mark McEwen, right,
finds the line tongue-tied up as he screens a call for Monty Python member
Graham Chapman on the MJI sneakerphone. Chapman was on hand as special
guest for the Monty Python edition of MJI Broadcasting's “Comedy Hour.” Seen
hanging on the line is ““Comedy Hour" producer Len Belzer.

- REGGAE MUSIC AT ITS BEST!

Mail to

30 Rockefeller Plaza, Rm. 2855
New York, N.Y. 10020

Caribbean Media & Ad Consultants

weKenWilliams s-ow

A quality mix of traditional, crossover & trendy
Dance Hall Style—Plus Calypso
A MUSICAL TRIP TO THE CARIBBEAN

: Saturdays 12:30-6pm

i WNYE 91.5.FMm New York

# Saturdays 7pm to 9pm

% WRTN 93.5.-FMm New York
Sundays 10pm to 3am

: WQKB 1600-AM Oriando

i Fridays 7pm to 8pm I

Kl_’FT 90.1-FM Houston

Fridays 8pm to 9pm

Also available via satelli
B, 1N & throughout the Sll:ltte
ed States Canada, Mexi-
€0 and the Caribbean
Satcom-1R Transponder

’ WVOX 1460-AM New York

19, Channels 14 & 15

Stereo-Uplink
o 3om Sats. 2pm

For all other informatio
n

Phone (212) 31 5-5655

397-1111

THE CHRISTMAS HIT
OF THE DECADE
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Tapestry Records, Inc.
P.O. Box 906 ® Malibu, CA 90265
(818) 887-9300
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(Continued from preceding page)

produces a weekly package of song,
movie, and commercial parodies and
fake-celebrity phoners.

McLarty says that one of the ser-
vice’s strengths is the depth of his
list of celebrity impersonators. He
has culled what he feels is the best
impersonations by Toronto comedi-
ans, so each “celebrity’” bit is truly
recognizable.

The service will differentiate its
weekly bits by format to give sta-
tions a maximum of usable materi-
al. Two different reels will be of-
fered: a youth-oriented one for al-
bum rock/top 40 stations and a
second one for AC/MOR. Although
some of the bits may be essentially
the same on both reels, the tone,
edit, and/or music beds will be dif-
ferent. Uncle Willy’s can be contact-
ed in Toronto at 416-531-9734.

OUOTE OF THE WEEK: Al-
though it sounds more like bad boy
Howard Stern, it's actually Donald
Regan, former White House chief
of staff and secretary of the trea-
sury, commenting on his new, daily,
90-second feature, “The Donald Re-
gan Report,” on Westwood One’s
NBC Radio Network: “I'm looking
forward to expressing my views,
contrary as they may be to those
generally accepted.”

PETER J. LUDWIG

Below s a weekly calendar of up-

coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

Dec. 4-5, Starship, On The Radio, On The Ra-
dio Broadcasting, one hour.

Dec. 4-6, John Lennon Remembered,
Westwood One Special, three hours.

Dec. 4-6, Full Force, Star Beat, MJI Broad-
casting, one hour.

Dec. 4-6, Triumph, Metalshop, MJI Broad-
casting, one hour.

Dec. 4-6, Rosanne Cash, Country Today, MJl
Broadcasting, one hour.

Dec. 4-6, Bo Diddley/David Gates, Cruisin’

America With Cousin Brucie, CBS RadioRadio,
three hours.

Dec. 4-6, Sting, Hot Rocks, United Stations,
90 minutes.

Dec. 4-6, Mick Jagger, Rock Watch, United
Stations, three hours.

Dec. 5, Waylon Jennings, Part 1, Country
Close-Up, ProMedia, one hour.

Dec. 5-6, Full Force/Kashif/Chad, Radio-
Scope, Lee Bailey Communications, one hour.

Dec. 5-6, Marityn McCoo, The Rock Files, Cre-
ative Radio Network, one hour.

Dec. 6, Gregg Allman, King Biscuit Flower
Hour, DIR Broadcasting, one hour.

Dec. 6, John Martyn, Rock Over London, Ra-
dio International, one hour.

Dec. 6, Bodeans/Robbie Robertson, Power-

cuts, Global Satellite/ABC Radio Networks, two
hours.

Dec. 6, Eurythmics, Hitline U.SA.,
Paul Brown Entertainment, one hour.

Dec. 6, John Schneider/Tom Wopat, Country-
line US.A., James Paul Brown Entertainment,
one hour.

Dec. 6, Rosanne Cash, Nashville Live, MCA
Radio Network, 90 minutes.

Dec. 6, Jean-Luc Ponty, The Jazz Show With
David Sanborn, NBC Radio Entertainment, two
hours.

Dec. 7, The Doors, Part 1, Legends Of Rock,
NBC Radio Entertainment, one hour.

Dec. 7, Eurythmics, Rockline, Global Satel-
lite/ABC Radio Networks, 90 minutes.

Dec. 7-14, Levert/Atlantic Starr, In The Spot-

James

light Special, Westwood One Special, one hour.

Dec. 7-13, Billy Joel, Classic Cuts, MJI Broad-
casting, one hour.

Dec. 7-13, Mick Jagger, Rock Today, MJi
Broadcasting, one hour.

Dec. 7-13, Whitesnake, Off The Record With
Mary Turner, Westwood One, one hour.

Dec. 7-13, Ed Bruce, Live From Gilley's, Mu-
tual Broadcasting, one hour.

Dec. 7-13, Dionne Warwick, Star Trak Pro-
files, Westwood One, one hour.

Dec. 7-13, Ray Parker Jr., Special Edition,
Westwood One, one hour.

Dec. 7-13, Ray Stevens, Country Music's Top
10, James Paul Brown Entertainment, one hour.

| PROMOTIONS

HELPING HANDS

The Gannett Foundation, New
York, has continued in the spirit
that had Gannett’s KIIS-FM Los
Angeles abandoning its regular pro-
gramming during the Oct. 1 earth-
quake to keep listeners informed of
quake developements. The founda-
tion presented a donation of
$100,000 to the Rio Hondo Chapter
of the American Red Cross in Whit-
tier, Calif., on Nov. 13. Whittier is
the area that was hardest hit by the
quake.

KIIS also exhibited its new, fully
contained remote studio at the cere-
mony. In the event of a disaster like
a major earthquake, the mobile unit

can broadcast from virtually any lo-
cation in Los Angeles and still re-
main in contact with the Sheriff’s
Emergency Center and the station’s
traffic helicopter. Complete with
cooking facilities and food storage,
the studio sleeps four and is de-
signed to be able to run indepen-
dently for four days.

TUNNEL VISIONS
WZTA “ZETA” Fort Lauderdale,
Fla., added a little masquerade mad-
ness as it tied into what must have
been the largest Halloween decora-
tion in the country. The city of Fort
Lauderdale decided to throw a Hal-
loween festival and had local artist
Don Moore fully decorate the mile-
long Kinney Tunnel for the evening.

The city planned a race through the
tunnel, so ZETA livened things up
by adding a costume contest to the
mix and staging a Fun Run to coin-
cide with the race. The station pro-
vided prizes to the winners and run-
ners-up in four costume categories.

After the run, ZETA moved its ac-
tivities to a nearby park, where
Moore, station air personalities, and
representatives from sponsor
AT&T judged the Fun Run cos-
tumes. To keep things swinging, the
station provided two stages with lo-
cal bands.

BLOMOTION
Sometimes a good promotion idea is
no farther away than your own
backyard. WKLS-FM/AM ‘96

ROCK” Atlanta proved the point re-
cently when it gave its listeners a
chance to elevate a common chore
to exalted heights with Blowfest
'87. The promotion was a three-
event competition that armed listen-
ers with leaf blowers in a fierce bat-
tle for the Blowmaster crown.
WKLS’s sense of fair play was in
evidence when the station imported
leaves from all over the Atlanta
area so that all competitors would
have “‘an equal opportunity” in the
three-event promotion of team field
hockey (scoring points by blowing a
tennis ball into a goal), beat-the-
clock bagging (filling a trash bag
with leaves in the fastest time}, and
beach ball relay races using the
blowers. PETER J. LUDWIG
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BLUE CHRISTMAS
by Billy Hayes
and Jay Johnson

DING-A-LING

THE

GREAT CHRISTMAS STANDARDS

"*_»
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NTFORGET CHRISTMAS BELL 3
]
THE ELVIS CLASSICI by Jerry Foster CHRISTMAS IS
and Bill Rice by Percy Faith
and Spence Maxwell

A
NS
RN

BRAZILIAN
SLEIGHBELLS
by Percy Faith

MELE KALIKIMAKA
(MERRY CHRISTMAS
in HAWAIIAN)

by Alex Anderson

CHOICE PROGRAMMING

1298 Ocean Ave., Suite 800, Santa Monica, Ca. 90401

VAVIAYA

THE WHK MUSIC GROUP

(213) 451-5727
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Complete List Of 97 Reporting Stations

Billhoard Revises Hot Black Singles Panel

NEW YORK Effective with this
issue, Billboard has revised the
Hot Black Singles radio panel.
There are now 97 reporting sta-
tions.

The panel is revised twice a year
after Arbitron ratings periods by
Black Singles chart manager Terri
Rossi. The revisions are made to
adjust station weights to reflect
changes in audience size and to
add or delete stations.

Stations reporting to the Hot
Black Singles chart are divided
into five weighted categories ac-
cording to each station’s weekly
cumulative audience as measured
by Arbitron.

The categories are weighted as
follows: platinum, stations with a
weekly cume of at least 500,000;
gold, 250,000 to 499,999; silver,
100,000 to 249,999; bronze, 50,000
to 99,999; and secondary, 25,000 to
49,999.

In the following list, a new re-
porter is indicated by an asterisk:

PLATINUM

KMJQ-FM Houston, Texas
KSOL-FM San Francisco, Calif.
WBMX-FM Chicago, Ill.
WGCI-FM Chicago, T11.
WILB-FM Detroit, Mich.
WUSL-FM Philadelphia, Pa.

GOLD

KACE-FM Los Angeles, Calif.*
KDAY-AM Los Angeles, Calif.
KKDA-FM Dallas, Texas
KJLH-FM Los Angeles, Calif.
WDAS-FM Philadelphia, Pa.
WDJY-FM Washington, D.C.
WHRK-FM Memphis, Tenn.
WHUR-FM Washington, D.C.
WVEE-FM Atlanta, Ga.
WXYV-FM Baltimore, Md.
WZAK-FM Cleveland, Ohio

SILVER

KATZ-FM St. Louis, Mo.
KDIA-AM Oakland, Calif.
KDLZ-FM Fort Worth, Texas
KMJM-FM St. Louis, Mo.
KPRS-FM Kansas City, Mo.
KRNB-FM Memphis, Tenn.
WBLX-FM Mobile, Ala.
WBLZ-FM Cincinnati, Ohio
WDIA-AM Memphis, Tenn.
WEBB-AM Baltimore, Md.
WEDR-FM Miami, Fla.
WEKS-FM Atlanta, Ga.
WENN-FM Birmingham, Ala.
WFXC-FM Durham, N.C.
WGPR-FM Detroit, Mich.
WIKS-FM New Bern, N.C.*
WILD-AM Boston, Mass.
WIMI-FM Jackson, Miss.
WLUM-FM Milwaukee, Wis.
WNJR-AM Newark, N.J.

@ppggggggrgrrrReegse
JOHNNY MARKS CLASSICS

RUDOLPH
THE RED-NOSED REINDEER

150,000,000 Record Seller—Over 500 Versions

FRANK SINATRA

BRENDA LEE

ROCKIN° AROUND THE

PLACIDO DOMINGO

| HEARD THE BELLS ON
CHRISTMAS DAY

Eddy Arnold. Harry Belafonte. Kate Smith. Ed Ames
Ray Price. Burl Ives. Chet Atkins. Fred Waring. Bert
Kaempfert. Living Voices. Lawrence Welk, Living Strings.
etc

BING CROSBY

BB RIEIBR BRI ISR IB IO

BURL IVES

~ A HOLLY JOLLY CHRISTMAS

TV SPECIAL
RUDOLPH THE RED-NOSED REINDEER
Burl Ives (Sound Track MCA) CBS, Dec. 15th

24th Showing-Longest Running Special in T.V. History

gl Lo cioiigingaeaoaeaesel

ST. NICHOLAS MUSIC, INC.
1619 Broadway, New York, N.Y. 10019
(212) 582-0970

BISSEERRII I SIS I I IE I
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WOWI-AM Norfolk, Va.
WPEG-FM Charlotte, N.C.
WPLZ-FM St. Petersburg, Fla.
WQMG-FM Greensboro, N.C.
WRAP-AM Norfolk, Va.
WTLC-FM Indianapolis, Ind.
WWDM-FM Sumter, S.C.
WXOK-AM Baton Rouge, La.
WYLD-FM New Orleans, La.
WZFX-FM Fayetteville, N.C.
XHRM-FM San Diego, Calif.

BRONZE

KCOH-AM Houston, Texas
KDKS-FM Shreveport, La.
KHYS-FM Port Arthur, Texas
KKFX-AM Seattle, Wash.
KOKY-AM Little Rock, Ark.
KQXL-FM Baton Rouge, La.
WATV-AM Birmingham, Ala.
WBLK-FM Buffalo, N.Y.
WCKX-FM Columbus, Ohio
WDKS-FM Fayetteville, N.C.
WDZZ-FM Flint, Mich.
WDKX-FM Rochester, N.Y.
WEAS-AM Savannah, Ga.
WFXA-FM Augusta, Ga.
WGOK-AM Mobile, Ala.
WHYZ-AM Greenville, S.C.
WIZF-FM Erlanger, Ky.*
WIIZ-FM Albany, Ga.
WJIMO-AM Cleveland, Ohio
WJYL-FM Louisville, Ky.
WKXI-AM Jackson, Miss.
WLOU-AM Louisville, Ky.
WORL-AM Orlando, Fla.
WPDQ-FM Jacksonville, Fla.
WQIM-FM Montgomery, Ala.
WQQK-FM Nashville, Tenn.
WRBD-AM Fort Lauderdale, Fla.
WTMP-AM Tampa, Fla.
WWWZ-FM Charleston, S.C.
WZZT-FM Columbus, Ohio

SECONDARY

KPRW-AM Oklahoma City, Okla.
KROZ-FM Tyler, Texas
KXZZ-AM Lake Charles, La.
WAAA-AM Winston-Salem, N.C.
WANM-AM Tallahassee, Fla.
WDAO-AM Dayton, Ohio
WIBB-AM Macon, Ga.
WJITT-FM Chattanooga, Tenn.
WKND-AM Hartford, Conn.
WKIE-AM Richmond, Va.
WMGL-FM Charleston, S.C.*
WNHC-AM New Haven, Conn.
WNOO-FM Chattanooga, Tenn.
WOIC-AM West Columbia, S.C.
WPAL-AM Charleston, S.C.
WQFX-FM Gulfport, Miss.
WRXB-AM St. Petersburg, Fla.
WWWS-FM Saginaw, Mich.
WZAZ-AM Jacksonville, Fla.

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-

fied. OO
O
30
050/
Cali our Hotiine at (800) 223-7524.

and tell Jeff you want to see some
Action!

True Squares. WHTZ “Z-100" New York VP/programming and “Z-Morning
Zoo" leader Scott Shannon, right, poses with Brian Bloom, a veteran of CBS-
TV's “As The World Turns,” after taping an episode of TV's “The New
Hollywood Sguares.” During the taping, Shannon shared a box with KIS Los
Angeles' Shadow Stevens. Earlier that week, Shannon had given Bloom'’s
budding recording career a break by interviewing the soap star and spinning his
self-produced single, “*All | Wanma Know,” during the “Z00.”

Live 105-ing It Up. KITS “Live 105" San Francisco PD Richard Sands and MD
Steve Masters live it up with some of the several artists who turned out to
perform at the station’s free “Modern Rock” concert, which drew close to 5,000
listeners and a roster including Martha Davis, Paul Kelly & the Messengers,
Timbuk 3, and Living In A Box. Standing, from left, are Sands; Capitol artist
Belouis Some; Masters; CBS artist Nathalie Archangel; and Gerry Gerard, stage
manager of the event.

Rain On Me. PolyGram's Rainmakers pay a visii to their hometown while paying
their respects to local rocker KYYS Kansas City. Raining on each other's
parade, from left, are the group’s Rich Ruth, KYYS MD Skid Roadie,
Rainmakers Steve Phillips and Pat Tomek, KYYS PD Scott Jameson, and the
group’s Bob Waikenhorst.

In Good Company. Several rather successful programmers return to their roots
at WUSL “Power 99" Philadeiphia to celebrate the urban outlet’s fitth
anniversary. Shown, from left, are Power 99 PD Dave Ailan; aiumnus Fred
Buggs (now MD at WBLS New York); Power 99 president/GM Bruce Holberg;
alumnus Jeff Wyatt (now PD at KPWR *‘Power 106" Los Angeles); alumnus
Tony Gray {now PD at WRKS “Kiss" New York); and alumnus Bee; “in The
Moerning” Steete, now morning man at Kiss.
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MARK ROSS & the New Q-crew, formerly of top 40
“1-100” Daytona Beach, Fla., make up the new morning
team at top 40 “Q-107” Washington, D.C. Newsman
Rick Jewell and producer Bill Luby are the other Q-
members, who will say hello to the D.C. area Dec. 15.
Meanwhile, Chris Jagger & Mad Mike are back on the
station for the 6-10 p.m. slot.

KAPT Austin, Texas, PD Bob Perry will leave the
AC outlet soon to program a new Don Kelly affiliate,
KPRR “Power 102” El Paso, Texas. “I wanted to get
back to an ethnic mar-

New A.M. Team Arrives At ‘Q-107° D.C.;
PD Bob Perry Ghanges Stations In Texas

WUBE. And to completely flood the market, easy-for-
matted WCVG kicked into country gear Nov. 9.

Billboard-award-winning top 40 PD Gary Moss is
moving to WPEZ Macon, Ga., a 100,000-watt AC outlet
where he’ll have “lots of room to grow,” he says ... The
world’s northernmost rock outpost, KSUA Fairbanks,
Alaska, is desperately in need of record service ranging
from the mainstream to the progressive. Address ‘em to
PD Rich Waugh.

Thirteen-year WNJR Newark, N.J., veteran Henry
Singleton got the PD

ket,”” explains Perry.
“Plus, the chance to work
with Don Kelly was an op-
portunity I couldn’t turn
down.” KPRR, formerly
country-formatted KLOZ,
was purchased in early
1986 by Transcontinental
Broadcasting and has
been on the air for 10

nod last week. At the ur-
ban outlet, Singleton
succeeds Fred Mills,
who jumped the fence to
join PolyGram ... Adult-
formatted WRKA Louis-
ville, Ky., steals PD
John Robertson from
top 40 WGTZ Dayton,
Ohio . .. Drake-Chenault

months. Perry has had
great success with ethnic
markets, having worked previously at top 40/talk out-
lets WIBO and WFMF Baton Rouge, La., and having
taken top 40 KRGV Weslaco, Texas, from a 5 share to a
13.6 in just six months. It’s widely rumored that he will
take some of KAPT’s staff with him when he goes, but
Perry declined to comment.

POWER TO BE IN RICHMOND: WCDX Richmond,
Va., will be turning up the wattage as “Power 93” very
soon, with Mitch Faulkner in the PD chair. WCDX is
currently “Lazer 93”, with a format that falls between
hot hits and oldies. Faulkner says Power 93 will go
crossover to attack market-leading urban WPLZ and
granddaddy hit outlet WRVQ “Q-94.” At press time,
Faulkner was lining up his air team, and you can expect
one well-known voice from Q-94 to take the power
plunge. We can tell you now that the PD will be han-
dling afternoons.

Faulkner was last in the national eye as PD of Zapis
Communications’ WEKS-AM-FM Atlanta, which came
on big guns a year ago but has since lost some ground.
Several months ago, Faulkner stepped down to the pro-
duction director/afternoon man chair at WEKS, then
moved to Kansas City, Mo., where a new urban outlet
was supposed to have gone on the air by now. “I'm a
radio addict, and I was going into withdrawal,” says
Faulkner. He calls Power 93 a “ripe opportunity” and
predicts that the station can put a major dent in WPLZ'’s
share after three books. The station manager at Power
93, by the way, is Ben Miles, a legend in the market.

VETERAN PROGRAMMER Bobby Cole has re-
turned to California’s Bay area as PD at adult “K-101.”
“As the most powerful FM station in the West, K-101
has been a sleeping giant,” he says. “It will soon be the
dominant AC, the most high-profile personality radio
station in town.” Cole brings with him a wealth of San
Francisco programming experience, having worked at
KMEL from 1977 to 1984 and KSAN and KYA-FM in
prior years. He replaces Russ Morley.

On the subject of returns, Mark Christian comes
back to Memphis, Tenn., in the enviable position of pro-
gramming market leader WHRK. He also assumes
morning drive for the outlet. He replaces Pam Wells,
who moved to KACE Los Angeles a few weeks back.
Christian was most recently at KSD-FM St. Louis and
prior to that worked at WAWA/WLUM Milwaukee,
WJIPC Chicago, and WDIA Memphis.

SCOTT JOHNSON moves into the PD post at country
outlet WKSJ Mobile, Ala., from the assistant PD posi-
tion at Capitol sister station WLVK Charlotte, N.C.
Also promoted at WKSJ is John Barlett, now director
of marketing and promotion ... John St. John moves
from assistant PD to acting PD at KFKF Kansas City,
Mo., after four years with the country outlet. St. John
also handles 9 a.m.-noon " .. The Cincinnati country bat-
tle is now set for action, with Stan Campbell taking
over the PD reins at WBVE ‘““the Beaver,” which signed
on a year ago to take its shot at longtime format leader

by Kim Freeman

loses national-program-
ming consultant Brian
Burns, who leaves to program AC KLTY Kansas
City, Mo. ... WLTF Cleveland MD Sue Wilson gets
the boost to PD at cross-town AC rival WDOK . ..
Production director Jon Town is upped to PD at adult
KAMJ-AM-FM Phoenix, Ariz ... Glen Martin is still
looking for a morning team at WFYR Chicago. You
can send tapes and résumés to 130 E. Randolph-Pru-
dential Plaza, Chicago, Ill. 60601 ... TK Communica-
tions ups KBUC-AM-FM San Antonio, Texas, PD Art
Roberts to OM of both KLUV Dallas and the San An-
tonio outlets. Roberts will program KLUV. Named
PD at KBUC is Don Moore, who arrives from WSSL
Greenville/Spartanburg, S.C.

JUST WHAT NEW YORK NEEDED: The pie of
high-profile morning personalities here will soon have
one more fork digging into it. Crossover outlet WQHT
“Hot 103” is now looking for an AM drive talent or
team to contend with the likes of WHTZ “Z-100’s” “Z-
Morning Zoo” and WXRK “K-Rock’s” Howard Stern,
not to mention the John Gamblings on WOR and oth-
er music personalities with softer-shoe styles. ‘“We've
built up our afternoon and evening dayparts with per-
sonalities,” says Hot 103 GM Stuart Layne. “Now it's
time to enter the morning fray.”

The developmental sequence is similar to the way
Hot 103’s sister outlet KPWR “Power 106” Los Ange-
les let the music do the talking for close to a year be-
fore plugging Jay Thomas into mornings.

New York promo reps won’t have to trek out to
Queens anymore to plug their wares at Hot 103. The
station will be moving into Manhattan studios early
next year. Its sister AM station, all-sports WFAN, will
take over Hot 103’s current space in the Kaufman-As-
toria Studios.

SUFFERING FROM A WATER SHORTAGE in
your town? Perhaps you’d be interested in “Brown
Dry Lawn” by the Waterheads, a local Seattle group
featuring classic-rockin’ KZOK jocks Chris Russell
and Mark Edwards. Written to the tune of Van Morri-
son’s “Brown-Eyed Girl,” the song is a tribute to all
dust-covered victims of the city’s water restrictions.
For more information, call 206-281-5600.

Variety stronghold WGN Chicage took the mystery
broadcast concept to new distances last week with
Roy Leonard, the 9:30 a.m.-noon man. The Mystery
Remote had Leonard broadcasting from an undis-
closed site, while listeners fired yes or no questions
aimed at determining where he was. It took them 20
minutes to figure out that it was Boston, and the win-
ner took home all manner of prizes. Response was so
strong that WGN wants to stage Mystery Remotes ev-
ery month . .. Also in the Windy City, David McKay is
the new afternoon guy at AC outlet WCLR. He comes
from WLTI and WNIC Detroit and replaces Peter
Dean, who is now director/creative services at WCLR.

Assistance on preparing this column was provided
by Yvonne Olson in Los Angeles.
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i
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2 [ 2] 16| 14| THEQNELLOVE REM.
31 27 23 8 %&%IE.P%ETEAMERS DO THE RADIATORS
0 31.] 3% 5 LONG TIME GONE TRIUMPH
. s * & % FLASHMAKER X A % =+ L
@ - REENTRY - vvlSLAﬁDo Dg COUNTRY o < = o ;P xvz
HOOT
@ 37,& ‘ﬁ o4 ?TCO LP CUT/‘A;TLANTIC 3 (=
@) % | 37 | 4 | WHENWEWASFAB GEORGE HARRISON
DARK HORSE LP CUT/WARNER BROS.
@O newp | 1 | saLvouwnL FOREIGNeR
@ 38 ] 2 GIVE ME ALL YOUR LOVE TONIGHT WHITESNAKE
| - GEFFENLP CUT
38 35 ) ?);: 3 I'I'SSLI'JET/EMNC? OF THE WORLD AS WE KNOW |T R.E.M.
G| newp | 1 | sAvyouwwt MICK JAGGER
y E
W [ Wi | o | seomnee THE RANMAKERS
4 27 281 8 ?gﬁﬁﬁ%g}s BRUCE SPRINGSTEEN
2 | i = | 2 | DOUBLETROUBLE THE CARS
3 43 45 7 CGAIPIG%{EL!gUlTJR LOVE MSG
50 | | 2 | REASONTOLIVE KISS
N MERCURY 870 022-7/POLYGRAM
s | m [ | n | snowmy, MICK JAGEEr
o TONES (ASHES
NEWD-| 1 | THROWING STONES ( ASHES) GRATEFUL DEAD
47 49 .{ 31 15 !;SEF.!gd §2L8°2¥3E WHITESNAKE
N F WINTER
o [ = | o | tanysuocorwn ANGLES
LE TO TELL
NEWD | 1 | NONEWTIALEXO LOVE AND ROCKETS
@ NEW)D | 1 VEVAVREN'SRY!‘RQSE. 5—58143 ALESIe DS

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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New Panel Upped To 96 Stations After Summer Arbitrons

Aduit Gontemporary Chart Adds Reporters

NEW YORK Effective this issue,
Billboard has revised the panel of
stations reporting to its Hot Adult
Contemporary chart. The panel is
updated after each Arbitron rat-
ings period. There are now 96 sta-
tions reporting to the radio-only
chart.

Stations are divided into five
weighted categories based on
weekly cumulative audience each
day from 6 a.m.-midnight in the
Arbitron total survey area.

The categories are as follows:
platinum, 1 million-plus weekly
cume; gold, 500,000-999,999 weekly
cume; silver’ 250,000-499,999 week-
ly cume; bronze, 100,000-249,999;
secondary, 25,000-99,999 weekly
cume. Asterisks indicate new re-
porters.

PLATINUM

KOST-FM Los Angeles, Calif.
WCCO-AM Minneapolis, Minn.
WGN-AM Chicago, I11.
WNSR-FM New York, N.Y.

GOLD
WMJI-FM Cleveland, Ohio
WPIX-FM New York, N.Y.
WSNI-FM Philadelphia, Pa.

SILVER
KFMB-FM San Diego, Calif.
KFMB-AM San Diego, Calif.
KKHT-FM Houston, Texas
KMGC-FM Dallas, Texas
KMJI-FM Denver, Colo.
KSL-AM Salt Lake City, Utah
KSTP-FM Minneapolis, Minn.
KYKY-FM St. Louis, Mo.
KVIL-FM Dallas, Texas
WALK-FM Long Island, N.Y.
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FEVER 1914/SUTRA
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O Products with the greatest airplay gains this week.

WENS-FM Indianapolis, Ind.
WHAS-AM Louisville, Ky.
WHTX-FM Pittsburgh, Pa.
WLTF-FM Cleveland, Ohio
WLTT-FM Washington, D.C.
WLVE-FM Miami, Fla.
WNIC-FM Detroit, Mich.
WOMC-FM Detroit, Mich.
WRAL-FM Raleigh, N.C.
WSB-FM Atlanta, Ga.
WVBF-FM Boston, Mass.

BRONZE
KEYI-FM Austin, Texas
KHOW-AM Denver, Colo.
KHYL-FM Sacramento, Calif.
KIMN-AM Denver, Colo.
KJR-AM Seattle, Wash.
KKLT-FM Phoenix, Ariz.
*KKOB-FM Albuquerque, N.M.
KLSI-FM Kansas City, Mo.
KLTE-FM Oklahoma City, Okla.
*KLCY-FM Salt Lake City, Utah
KOAQ-FM Denver, Colo.
KOY-AM Phoenix, Ariz.
KRAV-FM Tulsa, Okla.
KRLB-FM Lubbock, Texas
KWFM-FM Tucson, Ariz.
KZBS-FM Oklahoma City, Okla.
WEZC-FM Charlotte, N.C.
WEZS-FM Richmond, Va.
WGY-AM Albany/ Schenectady, NY
WHBC-AM Canton, Ohio
WHNN-FM Saginaw, Mich.
WHVE-FM Sarasota, Fla.
WIVY-FM Jacksonville, Fla.
WIZD-FM Mobile, Ala.
WKRC-AM Cincinnati, Ohio
WLAC-FM N