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Motown Returning To Roots
As Staff Realigns For R&B

BY CHRIS MORRIS

LOS ANGELES Recent widerang-
ing personnel changes at Motown
Records—including the appointment
of music veteran Al Bell to the newly
created position of president of the
creative division—may signal a major
shift in marketing strategy at the 30-
yvear-old label.

A source inside the company and
one recently dismissed staffer sug-
gest that the hiring of former Stax
Records executive vice president
Bell, plus the recent decimation of
the company's pop promotion and
publicity departments, are the first
harbingers of a narrower, r&b-orient-
ed focus at Motown.

At the same time that significant
staff reductions are taking place on

Investors Seek
To Block Sale
0f Wherehouse

This story was prepared by Steven
Dupler in New York and Chris
Morris in Los Angeles.

NEW YORK Three investment
firms holding $17 million worth of
Wherehouse Entertainment Inc.
bonds have filed a suit seeking to
block the acquisition of the 202-unit,
Torrance, Calif.-based music-and-vid-
eo-retail chain by Adler & Shaykin,
an investment firm based here.

The complaint, filed Jan. 15 in U.S.
District Court here, claims that the
proposed merger would severely de-
value the bonds held for the past 16
months by the three major security
holders—McMuhan & Co., a Green-
wich, Conn.-based partnership; Fro-

(Continued on page 88)

the pop side, the label has elevated
some members of its national black
promotion staff and hired new black
regional reps.

“In r&b, it's a whole different sto-
ry,” says a Motown staff member
who wishes to remain anonymous.
“They're beefing up the r&b side of

(Continued on page 91)

Vid Dealers Flock To HBO Release
‘Platoon’ Arrives; Rentals Hot

BY JIM McCULLAUGH

LOS ANGELES The home video ar-
rival of “Platoon” during what many
predict will be the biggest rental peri-
od ever has apparently made false
prophets of those who felt the legal
battle over the movie would cut into

consumer demand.

With the dispute settled and copies
hitting the stores Jan. 22 (see story,
page 3), leading distributors Comm-
tron, Ingram, and Sight & Sound—us
well as major video chains Erol’s, Ma-
jor Video, and Blockbuster Entertain-
ment-—now report that ‘“Platoon” or-
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BY BILL HOLLAND

WASHINGTCON In what may be a
fatal blow to attempts to legislate
source licensing, independent local
television stations have decided to let
bills introduced in the House and Sen-
ate wither on the vine. They are ap-

parent victims of congressional rzluc-
tance to regulate businesses and
tamper with the copyright law.

The All-Industry TV Music License
Committee, representing the sti-
tions, has indicated that it will not
pursue legislation in this session of
Congress to replace the current blan-

ESNTIAL ST FIRST WOMIES
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SCUNDTRACK IECORDING
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ESSENTIAL ELVIS: THE FIRST MOVIES 6738-1-R, featuring 10
previously unr3leased classic rock tracks uncovered after 2 years'

res=2arch. Sonjs from Elvis’ first three movies—a total of 23 tracks,
all sestored to original mono. CD features 4 bonus cuts. A must for
an 2ver-broad=ning base of Elvis fans. RCA/BMG.

ADVERTISEMENTS

ket license for the use of music on
syndicated TV reruns with a one-time
pavment called source licensing. The
bills were introduced in the last ses-
sion of Congress.
There is no indication from the
committee that the bills will be with-
(Continued on page 90)

BRANNEN

street

The most successful new artist on Album Radio for 1988 with his
debut single “Cesolation Angel.”
Mystery Stree-, a panoramic Rock & Roll dreamscape of

emotions, combines it all, the Hard and the Soft, the Tough and
the Sensual, need we say more . ..

John Brannen's debut album

Available on Apache records,

cassettes, and compact discs. (71650) Distributed by CEMA.

ders are either slightly up or, at the
very least, the same as orders placed
last fall. The videocassette's original
street date had been Oct. 14.

Along with the original 351,000
copies that were reshipped, HBO Vid-
eo says it rush-duplicated another
15,000-25,000 copies to meet addition-
al demand.

The company, which planned a
blitz of television spots Jan. 20-24,
will continue to support the title at re-
tail with additional TV advertising
through the end of February, spend-
ing $500,000 above the $1.5 million it
originally earmarked for TV time.
Declares one spot: “America: Wait no
longer. At last your video store has
‘Platoon.””

(Continued on page 88)

Gingerly, Music
Wehs Test Video
Game Market

BY EARL PAIGE

[LOS ANGELES A growing number
of U.S. music chains are warily test-
ing video games following impressive
sales this past holiday season hy toyv
and discount stores.

Back from virtual oblivion—when
total U.S. sales dipped to $100 million
two years ago—video game hard-
ware and software sales will hit $2.4

(Continued on page 82)
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compilation video

www americanradiohistorv com

An eight video history of a
visionary artist. Includes the
MTYV Video Of The Year
“Sledgehammer?” and
“Shock The Monkey.”

Priced for mass consumption

S 1 9.9 8 MSR.P

Available February 9th.
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Insirumental Rock For The 90’s

Nine years ago, Miles Copeland took the innocence and thunder and coupled it with the
fast-bending sensibilities of the times. The result: I.R.S. Records. Now I.R.S. takes another step back into
the future: No Speak. No Speak is an instrumental rock label for the '90’s — foreground music
for a segment of the market that hasn’t been to the record store lately. No Speak is the sonically-dextrous
dual guitars of Wishbone Ash, the heady cinematic sounds of Stewart Copeland.

It's William Orbit’s studio alchemy and Pete Haycock's guitar textures.

No Speak: Music too good for words.

Music Too Good For Words
A NO SPEAK SAMPLER

STEWART COPELAND [T AIZEE & OTUEK GINT NGRS WILLIAM | GRBIT TuaNGs L ke

PETE HAYCOCK WISHBONE ASH STEWART COPELAND WILLIAM ORBIT SPECIAL LOW-PRICED SAMPLER

Guitar And Son (irs-42100) Nouveau Calls (1rs-42101) The Equalizer And Strange Cargo (iRs-42098) Available On Album, Cassette And
Other Cliff Hangers (1rs-42099) Compact Disc. (1RS-39099)

© 1988 International Record Syndicate, Inc, Manufactured and Distributed by MCA Records, Inc.
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‘Platoon’ Legal Gonflict Settled
HBO Rights Shift To Vestron In Sept.

BY AL STEWART

VOLUME 100 NO. 5

January 30, 1988

NARM OPERATIONS CONFERENCE

NARM made plenty of news during its recent Operations Conference,
and Billboard was there. Our coverage begins on page 4, with retail edi-
tor Geoff Mayfield’s report on the meet, which detailed the music indus-
try’s progress in implementing computer-to-computer transactions. Also
featured are a story on NARM'’s display campaigns for the Grammys and
the American Music Awards (page 40) and a report on the first meeting
of NARM’s independent Action Committee (Grass Route, page 44).

Higher-Quality DAT?

DMP Records says it has produced a DAT cassette whose sound quality
is superior to that of any previously made cassette or compact disk. The
label is touting the new product as a higher-fi, audiophile version of the
DAT cassette. Pro audio/video editor Steven Dupler reports. Page 58

WHO’S WHO AT MIDEM 88

This week’s expanded international section offers an in-depth preview of
MIDEM ’88, which takes place Sunday through Friday (24-29) in Cannes,
France. Coverage begins on page 65.
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NEW YORK The long and bitter
battle over the home video rights
to “Platoon’” is over. An out-of-
court settlement gives HBO Video
the right to sell the videocassette,
but only until Aug. 31. After that,
the rights shift to Vestron Video,
which will later market the tape,
presumably at a sell-through
price.

The Jan. 15 settlement—which
includes a $15.7 million payment to
Vestron—lifts a court-ordered em-
bargo that has banned the sale or
rental of the film for the past three
months and ends a 9-month-old dis-
pute over the North American
home video rights to both ‘“Pla-
toon’’ and “Hoosiers.”

“What was at stake here was
more than ‘Platoon’ and ‘Hoo-
siers,” "’ says Jon Peisinger, presi-
dent of Vestron Video. ‘“The sanc-
tity of prebuy agreements was at
issue. That is a fundamental basis
of this industry since there are
hundreds of prebuy deals made
each year.”

In a prebuy agreement, produc-
er Hemdale Film Corp. sold the
rights to ‘““Platoon’’ and ‘““Hoo-
siers” to Vestron for a reported $6
million, but later—after “Platoon”’
became a runaway hit—the compa-
ny claimed that Vestron had not
lived up to the financial terms of
the deal, a charge Vestron has re-
peatedly denied.

Hemdale then sold rights to the
two films to HBO Video for a re-
ported $15 million, prompting a

wave of litigation among the three
companies. Vestron brought a
copyright-infringement case
against HBO and ultimately se-
cured an injunction that halted the
release of ‘“Platoon’ and barred
retailers from renting or selling
“Hoosiers.”

Peisinger says he is ‘“‘very
pleased” with the settlement and
believes that ‘“Vestron’s position

has now been vindicated.” Still he
adds that ‘““the word ‘settlement’
does entail compromise. On my ul-
timate wish list I wanted to see the
tape released by us with the Ves-
tron logo on it.”

Under the terms of the agree-
ment, Vestron cannot market ei-
ther of the two films until Oct.
14—exactly one year after HBO

(Continued on page 88)

:Fnstal Rate Hikes Blasted ?

~ By Direct-Mail Marketers

WASHINGTON The nation’s di-
rect- and bulk-mail marketers are
bracing themselves for a general
postal rate hike in April of up to
30%, 2
i Record, tape, and book mailing,
at a 4-pound, special rate, will jump
from $1.44 to $1.83, an increase of
27%.

“It's a whopping increase,” says
Ralph Colin, vice president of busi-
ness and government affairs at Co-
lumbia House, the CBS Records
club division. “It’s obviously going
to hurt us.”

Colin says Columbia House
worked with the Direct Mail Assn.
| and the Third Class Mail Assn. in
| lobbying against the rate hikes.
“Our voice was heard, our objec-
tions listened to, but it appears it’s a
fait accompli. It’s pretty well set.”

While not offering any specific
dollar figures, Colin says, “We are
talking about a lot of money—mil-
lions of dollars.” He adds that Co-
lumbia House has ‘“not determined
how we will adjust. I wouldn’t be
surprised if there’ll be an increase
in our mailing and handling rates
up the line.” The increase is likely to
be 26%, Colin says.

A representative of RCA’s direct-
marketing division says the pro- |
posed rate hike for third-class mail |
will be 32%. “If that rate hike goes
through, the postal service's big-
gest moneymaker, third-class bulk |
mailers, are going to be affected—
and that’s going to affect the econo-
my. Nobody’s happy about it |
around here. I don’t know what
they think they're doing. It doesn’t
make sense.” BILL HOLLAND

Artists, Managers Cite Creative And Marketing Reasons

For Many, Albums Are Getting Longer

This story was prepared by Linda
Moleski and Steve Gett in New
York.

NEW YORK A growing number of
pop/rock artists are offering unusu-
ally long playing times on their new
albums. Interestingly, a survey of
artists and talent managers suggests
that this programming is not a direct
result of the extended running times

available on compact disks and cas-
settes, as compared with LPs.
Although CDs and cassettes ac-
count for more than two-thirds of the
industry’s unit shipments and about
80% of their dollar value, according to
the Recording Industry Assn. of
America, the motivation behind mak-
ing longer albums often appears to
be related to creative rather than
marketing considerations. Addition-

LOS ANGELES The American
Federation of Musicians has opted
to hold new presidential elections,
following a Department of Labor
probe of alleged labor law viola-
tions in last June’s campaign for
the union’s top job.

The decision to repeat the elec-
tion—in which longtime AFM presi-
dent Victor Fuentealba was defeat-
ed by current president Marty Em-
erson—was unanimously approved
Jan. 19 at a meeting of the union’s
International Executive Board in
Ft. Myers, Fla.

That move came shortly after the
Department of Labor communicat-
ed preliminary findings of its inves-
tigation to the union. According to
Steve Sprague, executive assistant
to Emerson, the Labor Department
has charged the union with viola-

AFM To Repeat Election

tions of federal labor laws in last
year’s election. These violations fall
under the Landrum-Griffin Act,
which prohibits the use of union
funds or employer monies to sup-
port any candidate.

A Labor Department spokesman
said the investigation had been
completed, “but nothing has been
finalized between the union and the
department at this point.”

If the union holds another elec-
tion, he added, the Department of
Labor will supervise it. No date for
a new election has been set yet, ac-
cording to union officials.

Fuentealba complained about the
conduct of the electoral campaign
in a formal challenge filed with the
department about six months ago.
The former union president, in con

(Continued on page 82)

ally, artists and managers say they
want to give consumers more value
for their money.

Four albums in the top 20 of the
current Billboard Top Pop Albums
chart—titles by Sting, Def Leppard,
Dokken, and U2—are more than 50
minutes in length.

U2's “The Joshua Tree” boasts 11
tracks and lasts approximately 52
minutes. Nevertheless, band manag-
er Paul McGuiness says this pro-
gramming was not CD driven. “I
don’t expect the extra space on CDs
to radically change the length of al-
bums,” he says. “With ‘The Joshua
Tree,” our feeling was just that rec-
ords were getting short over the last
few years. So it was a matter of
wanting to give consumers more for
their money. ”

Similarly, Def Leppard co-manager
Cliff Burnstein says the 63-minuté
playing time of that band’s “Hyste-
ria” album, released last fall, reflects
the group’s desire to give value to the
fans, particularly since the new al-
bum is its first in four years.

“It was originally going to be a 10-
song album,” says Burnstein. “But
ultimately there was a lot of material
to choose from. And because the al-
bum took so long to record, we said,
‘How could we put out just a regular
album?’ The band wanted to give the
fans something extra for waiting so
long.”

Perhaps not coincidentally, current
releases from three other hard rock

(Continued on page 82)
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Retailers Anxious To Automate
NARM Meet Details Hi-Tech Marketing

BY GEOFF MAYFIELD

CHAPEL HILL, N.C. Record-high
attendance for the National Assn.
of Recording Merchandisers Opera-
tions Conference proved that auto-
mation is playing an ever-increasing
role in music marketing.

The meet, Jan. 14-15 at the Omni
Europa Hotel here, drew 134 regis-
trations from retailers, wholesalers,
record manufacturers and distribu-
tors, and systems vendors. All seem
enticed by the savings of time and
money that computers can deliver—

Bug Sets
Label Deal
With Gapitol

BY CHRIS MORRIS

LOS ANGELES L.A.-based mu-
sic publishing administrator Bug
Music has signed an exclusive la-
bel deal with Capitol Records.

While the 13-year-old company
has previously released albums on
independently distributed Bug
Records (“Del Shannon’s Greatest
Hits” was distributed by Rhino,
while the ‘‘Hollywood Vice
Squad” soundtrack album was
handled by Enigma), the associa-
tion with Capitol marks Bug’s
first major label pact.

Bug administers compositions
for over 600 publishing compa-
nies, including titles by Robert
Cray, the Fabulous Thunderbirds,
Dave Alvin, Peter Case, Iggy Pop,
Rosanne Cash, Los Lobos, John
Hiatt, T-Bone Burnett, John
Prine, Albert Lee, Chris Hillman,
Melle Mel, and Don Dixon. The
company signs country artists
through its Nashville division.

Bug chairman and founder Dan
Bourgoise calls the arrangement
with Capitol “an in-house sort of
situation.

“Our a&r department is our art-
ist roster,” Bourgoise continues.
“It allows [artists] to come here
with product.” It also gives sing-
er/songwriters administered by
Bug a home for a completed proj-
ect when they are between labels,
he says.

President Fred Bourgoise
points out that Bug’s “ground-
floor” dealings with unrecorded
writer/performers could speed
the exposure of not-yet-estab-
lished artists.

“We get involved early on with
so many of these acts,” he says.
“It takes two a&r departments to
make two deals to get one deal. So
many bands wait out there for
that moment.”

He points out that this early
shepherding of artists is particu-
larly propitious for signing Nash-
ville-based writing/performing
talent. Historically, many Nash-
ville-based singing stars have
emerged from Music City’s pub-
lishing offices, where they served
as staff writers.

The label arrangement will also
allow such producers as T-Bone

(Continued on page 92)

benefits already realized in other re-
tail industries. (For additional cov-
erage of the conference, see page
40.)

Bob Schneider, executive vice
president of Amarillo, Texas-based
Western Merchandisers and a mem-
ber of the NARM Operations Com-

mittee, provided a dramatic illustra-

tion of automated-systems efficien-
cy when he reported that computer-
to-computer transactions with CBS
and RCA/A&M/Arista have cut the
time needed to process returns
down to less than a week.

With the conventional manual
systems that most companies now
employ, skids of product sit on an
account’s warehouse floor at least
30-40 days. Schneider said West-
ern’s system reduces the turn-
around time on distributor approval
of return-authorization requests for
72 cartons of product to just 24
hours. Processed shipping labels

from CBS arrive at Western’s Dal-
las warehouse within four to five
days and from RCA within four to
six days.

Schneider and his staff of man-
agement-information-systems ex-
perts wrote the software program
at the heart of the Western returns
system. Its speed drew envious
swoons from several webs’ delega-
tions, including those of Spec’s Mu-
sic, Camelot Music, and host chain
Record Bar. Many MIS specialists
think faster returns represent the
sort of tangible benefits that will
make it easier for them to sell chain
management on enhancements for
their automated systems.

While quicker return credits rep-
resent an obvious benefit to ac-
counts, Schneider said record labels
also profit from the system. The
faster delivery of information can
help a label decide when to curtail

(Continued on page 90)

New MCA Label Takes Aim
At Thrash Metal Market

BY DAVE DIMARTINO
LOS ANGELES Thrash metal has

-arrived at MCA Records with the for-

mation of Mechanic Records, a new
“street label” aimed at the same un-
derground scene that has spawned
such bands as Megadeth, Metallica,
and Slayer.

Steve Sinclair, former director and
label manager of the Combat and
Relativity independent labels, will
head the new, New York-based label.
During his three-year tenure at Com-
bat/Relativity, Sinclair signed such
bands as Megadeth, Slayer, Exodus,
Voi Vod, and Celtic Frost and saw
each enjoy surprising commercial
and critical success.

The five-year, worldwide deal with
MCA provides for nine albums a year
and allows Sinclair full creative con-
trol of all signings, packaging, vid-

eos, and staff hirings.

“The market has grown to the
point where bands that were starting
out on independents can now start
out through major-label distribu-
tion,” says Sinclair. “And they can
benefit with major-label distribution
with the very first record.”

At Combat/Relativity, Sinclair
says, he was frustrated by the inabil-
ity of independent distributors to ade-
quately service the growing thrash
metal market. He decided to leave, he
says, and link with a major distribu-
tor to start a label “fashioned after
the independent in terms of its ap-
proach to marketing, promotions, al-
ternative media, and cultivating the
metal underground.”

Mechanic will specialize “in thrash
metal, hard rock, skate, and even the
fringes of glam,” says Sinclair. “It’s

(Continued on page 90)

New Age Label Bows 8 Releases In U.S.

Virgin Unveils Venture

BY JEAN ROSENBLUTH

NEW YORK Virgin Records’ lat-
est venture in the U.S. is Venture,
an eclectic new age label designed
“to demolish the barriers of mu-
sic,” according to Virgin vice pres-
ident of sales Jim Swindel. The
new logo bows here Feb. 23 with
eight releases; four more are due
at the end of March.

“Virgin decided in late 1986 that
they wanted a label in this general
area of music,” says Venture label
manager Declan Colgan. “It was a
natural thing considering that
their first record was Mike Old-
field’s ‘Tubular Bells.” ”

Colgan, who had been working
for Virgin in England on a free-
lance basis putting together com-
pact disk compilations, was given
the task of bringing the project to
fruition. ““I started looking at in-
strumental-music labels and saw
that there were some that were
jazz, some ethnic, some electron-

ic,” he says. “But why should in-
strumental labels limit themselves
that way? I want to bring out a va-
riety of musical styles.”

Among the first product from
the label—which, like its parent
company here, will be distributed
through WEA by arrangement
with Atlantic Records—are al-
bums by Itchy Fingers, Lester
Bowie’s Brass Fantasy, Michael O
Suilleabhain, Hans-Joachim Roe-
delius, Peter De Havilland, the
Durutti Column, and Bill Laswell.
The final title in the leadoff re-
lease is a specially priced sampler,
“Music Without Frontiers.” It will
list for $9.98 on CD and $6.98 on
LP and cassette. Except for the
Laswell record, all of the titles are
already available in England.

Colgan says Venture is putting
out three or four albums a month
in England, but he’s not certain if
the U.S. schedule will be similar.
The label’s releases will be issued

(Continued on page 92)

3 ',. .
Whatever Stan Wants. Jazz legend Stan Getz, center, joins Atlantic act
Manhattan Transfer after his guest performance on its “‘Brasil”’ album. Shown

with Getz, from left, are Manhattan Transfer members Cheryl Bentyne, Alan
Paul, Janis Siegel, and Tim Hauser.

EXEGUTIVE TURNTABLE

- REGORD COMPANIES. A&M Records in Los Angeles promotes Bill Gilbert to

vice president/director of sales. He was national sales manager. Also, Art
Turner is named Midwest regional r&b promotion manager for the label
and will be based in Chicago. He was with RCA in Chicago.

BMG Music International, Europe, names Klaus Rottger director of stra-
tegic marketing and Connie Bock manager of product planning. Both are

Bl

GILBERT McFADDEN GALLO KELLY
based in Munich, West Germany. Rottger was director of marketing, do-
mestic product, for BMG Ariola. Bock has been with BMG since 1980.

Floyd Kershaw joins PolyGram Records in New York as vice president
of inventory management/production. He was vice president of plan-
ning/inventory management for CBS.

Chrysalis Records in New York makes the following promotions: Jerry
Blair to director of West Coast promotion, Laura Kuntz to Northeast pro-
motion manager, and Chantay Taylor to national special markets promo-
tion. Blair was New England promotion manager. Kuntz was manager of
national club promotion. Taylor was promotion coordinator.

- :
KELLEHER

TATULLI

RUDICH

BAIRD-TAYLOR

Capitol Records in Los Angeles names Mick Kleber director of music vid-
eo and Cynthia Biederman director of production for its newly created mu-
sic video division. Both were directors with Picture Music International.
Also, Tommy Steele becomes art director for the label. He owned and oper-
ated his own graphics design firm, SteeleWorks.

Caroline Records in New York promotes Keith Wood to president. He
was vice president of the company. Wood succeedes Andrew Graham-
Stewart, who resigned to pursue other interests.

Fletcher Foster is appointed coordinator of media relations for CBS Rec-
ords Nashville. She was a research assistant for the Country Music Assn.

Rhino Records names Rochelle M. Katzman East Coast manager of mar-
keting and promotion, based in New York. She was a coordinator for CBS
Associates Labels.

Arista Records in New York appoints Mike Verrico controller and Emily
Attard director of personnel and office services. Both join from Columbia
Pictures.

DISTRIBUTION/RETAILING. Joe McFadden is promoted to vice president of na-
tional accounts and sales operations for CEMA in Los Angeles. He was na-

tional sales director.
Wherehouse Entertainment in Los Angeles promotes Scott Young to ex-
ecutive vice president and chief operating officer. He was senior vice presi-
(Continued on page 85)
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SONG OF THE YEAR
MICHAEL MASSER
Didn’t We Almost Have It All
U2 (PRS)
| Still Haven't Found What I’'m Looking For
SUZANNE VEGA
Luka

JAMES HORNER
Somewhere Out There

BEST RHYTHM & BLUES SONG
JIMMY GEORGE
LOU PARDINI
Just To See Her
STEVIE WONDER
Skeletons

PRINCE
U Got The Look

BEST COUNTRY SONG

DON SCHLITZ
Forever And Ever, Amen
TODD CERNEY
I’ll Still Be Loving You
BETSY COOK (PRS)
LINDA THOMPSON (PRS)
Telling-Me Lies

BEST MUSICAL CAST
SHOW ALBUM

ALAIN BOUBLIL (SACEM)
HERBERT KRETZMER (PRS)
CLAUDE-MICHEL
SCHONBERG (SACEM)

Les Miserables
DOUGLAS FURBER (PRS)
NOEL GAY (PRS)

L. ARTHUR ROSE (PRS)
Me and My Girl
ALAN JAY LERNER
FREDERICK LOEWE
My Fair Lady
CHARLES HART (PRS}
RICHARD STILGOE (PRS)
ANDREW LLOYD WEBBER (PRS)
The Phantom Of The Opera
OSCAR HAMMERSTEIN I
RICHARD RODGERS
South Pacific

T I

H I T

N G T H E

NOTES

BEST INSTRUMENTAL COMPOSITION
HENRY MANCINI
The Blues In Three
CLAUDE BOLLING (SACEM)
Suite No. 2 For Flute And Jazz Piano Trio
FRANK ZAPPA
Jazz From Hell

BEST ORIGINAL INSTRUMENTAL
BACKGROUND SCORE,
MOTION PICTURE OR TV

JAMES HORNER
An American Tail
HENRY MANCINI
The Glass Menagerie
MARK KNOPFLER (PRS)
The Princess Bride
ENNIO MORRICONE (SIAE)
The Untouchables

BEST SONG FOR
MOTION PICTURES AND TV
JOHN DENICOLA

DONALD MARKOWITZ
FRANKIE PREVITE

(I've Had) The Time Of My Life Dirty Dancing

LEE HOLDRIDGE
Moonlighting Maonlighting

ALBERT HAMMOND
DIANE WARREN

Nothing’s Gonna Stop Us Now Mannequin

JAMES HORNER
Somewhere Out There  An American Tail
MADONNA
Who’s That Girl Who's That Girl

BEST CONTEMPORARY COMPOSITION
(CLASSICAL FIELD)

KRZYSZTOF PENDERECKI (GEMA)

Celio Con. No. 2

MICHAEL TIPPETT (PRS)
The Mask Of Time

AND WE LOOK FORWARD TO

WE CONGRATULATE OUR MEMBERS WHO

ARE 1988 GRAMMY AWARD NOMINEES CELEBRATING THEIR ACHIEVEMENTS

IN SONGWRITING CATEGORIES. AT A SPECIAL ASCAP RECEPTION

& Pubtishers

IN THEIR HONOR ON MARCH 1.
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Lahels To Salute Berlin On 100th

Melody Lingers On In Star Renditions

BY IRV LICHTMAN

NEW YORK Irving Berlin, whose
songwriting career started several
years after the start of the 20th cen-
tury, will celebrate his 100th birthday
May 11, a milestone that a number of
record companies are planning to
take musical note of.

Many tributes entail digging into
vaults where thousands upon thou-
sands of renditions of Berlin songs—
themselves numbering more than a
thousand—are stored, while others
pay homage with digital-era remem-
brances.

Three newly recorded albums con-
taining Berlin material, available in
all configurations, have been on the
market for several months. These are
a Columbia release by Tony Bennett
titled “Bennett/Berlin,” Elektra’s

“Michael Feinstein: Remember,” and
a Rosemary Clooney collection on
Concord.

In addition to Feinstein, two other
cabaret favorites sing selections
from arguably the most hit-laden cat-
alog of all songwriters. PolyGram
Jazz is offering “Elizabeth Welch
Sings Irving Berlin,” a new album.
New York-based specialty label DRG
is releasing a Julie Wilson album of
Berlin songs in February as a follow-
up to a compilation of Kurt Weill ma-
terial.

Also at PolyGram is “Always”—
the title of one of Berlin’s most en-
during copyrights—a compilation
that includes such artists as Fred
Astaire, Sarah Vaughan & Billy Eck-
stine, Ella Fitzgerald, Louis Arm-
strong, and Billie Holiday. The com-
pact disk version will include four

PMRC Urges Label Heads
4_To Tak_q_lﬂoom To Task

BY BILL HOLLAND
WASHINGTON The Parents’ Mu-
sic Resource Center has sent letters
to three record industry executives
and the president of the Recording
Industry Assn. of America, asking
them to exert their influence to cor-
rect the “misleading rhetoric” of
New York-based publicist Howard
Bloom, who co-sponsored a full-page
ad in the Dec. 12 issue of Billboard
opposing what he and his cohorts
called “pressure tactics’’ by the
PMRC and other groups “attacking
rock, rap, and pop music.”

The letter to Jay Berman, presi-
dent of the RIAA, came to light in the
press last month, but it has since
been learned that identical letters
were sent to Irving Azoff, president
of MCA Music International; Steve
Ross, chairman of the board and
CEO of Warner Communications
Inc.; and Walter Yetnikoff, president
of the CBS Records Group.

Only Azoff’s office has confirmed
the existence of the letter; CBS has
issued a ‘“‘no comment” and WCI
spokesman Geoff Holmes says, “We
just have not seen such a letter.”

(Continued on page 88)

New Deals Spark MIDEM Presence

SBK: Vive ‘The Difference’

NEW YORK When the B and K of
SBK Entertainment—vice chairman
Marty Bandier and president/COO
Charlie Koppelman—meet with their
foreign contingent of about 100 from
22 countries at MIDEM in Cannes
this week, they’ll have some good
news to impart. In addition, the reps
will be greeted with posters on the
Croisette that spell out the compa-
ny’s new worldwide slogan, “The Dif-
ference.”

For the good news, Koppelman is
to announce two renewals of major
music publishing representations
abroad:

e Jobete Music has just renewed its

worldwide representation deal—ex-
cluding the U.S., Canada, and the
U.K.—with SBK for another four
years.

o The Michael Jackson-owned ATV
Music, with a catalog containing
many Beatles hits, will also continue
to be handled abroad by SBK under a
new pact for an undisclosed number
of years.

Koppelman will also announce
SBK'’s new, worldwide music co-pub-
lishing arrangement with Michael
Lippman & Rob Kahane, who man-
age leading record producers and art-
ists, including George Michael.

(Continued on page 90)

D’Imperio Dead At 61

NEW YORK Joseph D’Imperio,
who held key posts at RCA Records
from 1954-70, died Jan. 4 in Los An-
geles after a short illness. He was
61.

As RCA’s VP of business affairs
and, later, VP for product and tal-
ent, D’Imperio was associated with
many successful acts, including Jef-
ferson Airplane, the Youngbloods,
José Feliciano, Charlie Pride, John
Denver, the Monkees, and the Ar-
chies. During his years at the label,
D’Imperio played a key role in
bringing such shows as “Fiddler On

The Roof,”’” ‘““Hello, Dolly!” and
“Hair”’ to the label. He was also
credited with the return of Eugene
Ormandy & the Philadelphia Or-
chestra to the label after an absence
of many years.

After leaving RCA, D'Imperio
joined Ringling Bros. Barnum &
Bailey Circus as head of music oper-
ations. Later he became director of
music for Paramount Records in
Los Angeles. Recently, he started a
Hollywood office for Tree Publish-
ing and formed a label, PCM Re-
cords.

songs not on the LP version. Previ-
ously released CDs from the label
that feature Berlin themes have in-
cluded individual albums by Astaire
and Vaughan & Eckstine.

RCA Records’ most immediate
plan is the release in April of vault
performances by various artists on a
60-minute-plus, CD-only release as
part of the label's midprice line. Still
in the label’s catalog is a Red Seal re-
lease of several years ago titled “The
Girl On The Magazine Cover,” with
Joan Morris & William Bolcom.

In addition to the Bennett set, Co-
lumbia is planning other Berlin-asso-
ciated pop releases, but has yet to
formulate their exact nature, accord-

Yellowjackets Buzz. MCA Jazz artists Yellowjackets and friends wrap up their
longest tour to date backstage at Los Angeles’ Universal Amphitheatre. Iin the
back row, from left, are Jim Gosa, KKGO Radio; Jimmy Haslip, Yellowjackets;
Randall Kennedy, director of sales and marketing, MCA Jazz; and Russell
Ferrante and Marc Russo, Yellowjackets. In the front row, from left, are Jim
LaFrance, director of national accounts, MCA; William Kennedy, Yellowjackets;
and Ricky Lawson, former Yellowjacket.

(Continued on page 91)

THREE OF the top female vocalists of the '60s—
Dusty Springfield, Cher, and Gladys Knight—are
racing up the top 40, taking the comeback trail that
fellow '60s veterans Bill Medley and George Harri-
son recently took all the way to No. 1.

Springfield’s collaboration with the Pet Shop Boys,
“What Have I Done To Deserve This?,” leaps six
notches to No. 12 on the Hot 100, nearly 24 years after
she peaked at No. 12 with her first solo hit, “I Only
Want To Be With You.” This is already Springfield’s

Female Vets Take Hold Of The Charts;
Down Under’s INXS Rises To The Top

Man” cracked the top 10
in 1969—and it’s a safe
bet to become the big-
gest hit of her career.
Cher’s “I Found Some-
one’’ jumps six notches
to No. 29, 22, years af-
ter she and ex-husband

biggest single since

““Son-Of-A-Preacher
e T ——r =y
]
P

Sonny Bono topped the

chart with “I Got You
Babe.” This is Cher's big-
gest hit since “Take Me Home”” went top 10 in 1979.

And Knight & the Pips’ “Love Overboard” streaks
13 notches to No. 39, nearly 27 years after they
cracked the top 10 with “Every Beat Of My Heart.”
This is the group’s first top 40 entry since ‘‘Part Time
Love” in 1975.

In addition, remakes of several '60s songs are listed
on this week’s Hot 100. The Bangles’ version of Si-
mon & Garfunkel's “Hazy Shade Of Winter” is with-
in striking distance of No. 1—a ranking attained last
year by remakes of “You Keep Me Hangin’ On,” “I
Think We’re Alone Now,” and ‘“Mony Mony.” Back in
the pack, Michael Bolton’s “(Sittin’ On) The Dock Of
The Bay” jumps 13 notches to No. 52, while the Cali-
fornia Raisins’ “I Heard It Through The Grapevine”
dips a notch to No. 85.

FAST FACTS: INXS jumps to No. 1 on the Hot 100
with “Need You Tonight” and climbs into the top five
on the Top Pop Albums chart with “Kick.” INXS is the
first Australian band to top the Hot 100 since Men At
Work, which scored five years ago with the back-to-
back hits “Who Can It Be Now” and “Down Under.”

Whitney Houston’s “Whitney” dips to No. 11 on
the Top Pop Albums chart after 31 weeks in the top 10.
That’s enough to make Houston the first artist to log
30 or more weeks in the top 10 with back-to-back al-
bums since Fleetwood Mac did it with “Fleetwood
Mac” and “Rumours” more than a decade ago. Hous-
ton’s self-titled debut album spent 46 weeks in the top
10 in 1985-86.

Exposé’s “Exposure” has placed in the top 50 on the
pop album chart every week for more than 10 months
but until this week had never cracked the top 20. The
dance-minded album jumps four notches to No. 19,
boosted by the change-of-pace ballad hit “Seasons
Change.” That smash climbs to No. 5 on the Hot 100,

by Paul Grein

becoming the third top five single from “Exposure”—
the fourth to crack the top 10.

Fleetwood Mac's “Everywhere” jumps to No. 18 on
the Hot 100, becoming the fourth top 20 hit from “Tan-
go In The Night.” It’s the group’s first album to gen-
erate four top 20 hits since “Rumours” a decade ago,
which, in fact, yielded four top I0 hits. “Tango” has
been listed in the top 25 every week since its second
week on the chart.in May.

“Buster Poindexter” jumps six notches to No. 110
on the pop album chart,
becoming the highest-
charting album to date
for rock veteran David
Johansen. Johansen's
first and best-charting al-
bum with the New York
Dolls peaked at No. 116
in 1973; his top-charting
album under his own
name—‘‘Live It Up"'—
reached No. 148 in 1982.

Eric Carmen’s
“Hungry Eyes’’ jumps three notches to No. 8 on the
Hot 100, becoming his third top 10 hit as an artist.
This single from “Dirty Dancing’’ follows the Rasp-
berries’ 1972 hit “Go All The Way” and Carmen’s
1976 solo smash ‘“All By Myself.” Carmen has also
written three top 10 hits that he didn’t perform:
Shaun Cassidy’s ‘“That’s Rock’N’'Roll” and “Hey
Deanie” and Mike Reno & Ann Wilson’s ‘“Almost
Paradise.” Carmen wrote the latter song with Dean
Pitchford—not, we assume, the ‘““Deanie” of “Hey
Deanie.”

REO Speedwagon’s “In My Dreams” logs its 29th
week on the Hot 100, which is a) longer than any sin-
gle remained on the chart in 1987 and b) longer than
any previous REO hit has charted. The 1987 record
was 28 weeks for Debbie Gibson’s “Only In My
Dreams”; REO’s old record was also 28 weeks, for
“Keep On Loving You.” The only difference is that
“Keep On Loving You” reached Ne. 1, while “In My
Dreams” peaked at No. 19.

WE GET LETTERS: John Farkas of Cleveland
points out that a number of “unseasonal” hits are
making waves on the Hot 100 in the dead of winter.
There’s Richard Marx’s “Endless Summer Nights,”
Buster Poindexter’s ‘“Hot Hot Hot,” Billy Idol’s
“Hot In The City,” and the Alarm’s “Rain In The Sum-
mertime.” Notes Farkas: “The only consolation we
Clevelanders have is the Bangles’ ‘Hazy Shade Of
Winter’ and a hit by Icehouse.”

Mike Perini and Mike Zeiger of Ypsilanti, Mich.,
note that Lisa Lisa & Cult Jam are the first act of the
"80s to fall short of the top 40 with the follow-up to
back-to-back No. 1 hits. Lisa Lisa’s “Someone To Love
Me For Me”’—follow-up to the chart-toppers “Head To
Toe” and “Lost In Emotion”—peaked at No. 78 in De-
cember.
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“Never Give Up

Never Slow Down
Never Grow Old
Never Ever DieYoung..”*

JAMES TAYT.OR
NEVEQ-: DIE YOU NG

¢© 1988 Country Road Music, Inc. All Rights Reserved. Used by Permission. “Columbia,” ® are trademarks of CBS Inc, © 1988 CBS Records Inc.
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POLYGRAM & A&M

into the current, together

ALM RECORDS IS REPRESENTED BY POLYGRAM IN CONTINENTAL EUROPE, SOUTH-EAST ASIA, LATIN AND SOUTH AMERICA. - 3 f\@\‘
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WEA and CEMA deserve praise
for their recent decisions to cut
prices on select front-line compact
disk titles—and all of the majors
have moved in the right direction by
creating CD midlines for catalog
product. Yet the industry needs to
bring down CD prices on hot new
product quickly to sustain the
growth of the record market.

Although industry unit shipments
jumped 18% in the first half of 1987,
largely due to a 131% increase in CD
units, some big chain retailers say
that CD sales stopped growing as a
percentage of their revenues last
year. That's a disturbing sign in a
market that accounted for only 13%
of the units shipped in the U.S. as of
last June.

What's even more alarming is
that only about 7.8 million U.S.
homes are equipped with CD play-
ers. That means consumers living in

| C;ﬂﬂsnrm

Editorial

CUT GD PRIGES ON HOT PRODUCT

about 8% of all U.S. homes account
for 25%-30% of the industry’s cur-
rent dollar volume.

Sound scary? You bet. To begin
with, this small portion of the public
doesn’t represent the varied tastes
of the entire music market. It also
isn't a good demographic cross sec-
tion. Well-off, white, urban consum-
ers aged 25-50 own a disproportion-
ate share of CD players.

More black and country music
fans are beginning to acquire the
digital hardware (which is one rea-
son WEA wants to reduce prices of
new releases in those fields). But
we're living in fragile economic
times. If the stock market has an-
other bad day, many consumers
may decide to hold on to the money
they might otherwise spend on a CD
player. If less hardware is pur-
chased than projected, the fastest-
growing part of the record business

will flatten out, and industry sales
may actually decline in 1988.

Reduced CD front-line prices,
however, could prevent that from
happening. If music-loving consum-
ers—especially younger people—
were to realize they could buy hit
CDs for only $2 or $3 more than
their LP and tape counterparts,
they’d be more prone to plunk down
$150-$200 for a CD player. And a
boom in hardware sales inevitably
would ignite a new growth cycle for
CD software.

This scenario could fall flat on its
face, however, if labels were to re-
duce the amount of music on CDs,
along with prices, to buttress their
margins. Offered less value for
their money, consumers would sim-
ply buy fewer CDs.

Record labels, naturally, would
prefer to keep prices high on new
superstar titles, midlining only cata-

log and new-artist releases. CDs
have done wonders for their bottom
lines in the past couple of years, and
they’d like to stay on the gravy
train.

But, unless front-line prices come
down fast, the gravy train is likely
to come to a screeching halt. Cut-
ting front-line prices, on the other
hand, could generate so many addi-
tional sales that the labels would re-
alize- greater profits than they do
now, despite the lower per-unit mar-
gins.

An overall expansion of the CD-
player universe could also help in-
crease the number of record buyers.
Just as certain mass-appeal albums
bring hordes of occasional purchas-
ers into retail stores, the magic of
CD could persuade many consum-
ers to start or resume a record-buy-
ing habit.

BY JOHN POWER

Who starts these rumors? We have
been hearing about the “upcoming”
shake-out of mom-and-pop (indepen-
dent) video stores for at least three
years now, but it has never material-
ized to any significant degree.

As a trade association, we work
with thousands of suecessful inde-
pendent video store owners and know
of many thousands more. Sure, there
have been store closings, but as
many new stores have opened as
have closed. We believe that this is
normal in any retail environment,
particularly during the first few
years of a new retail market.

There is no doubt that the nature
of video retailing has changed during
the past two or three years. Indepen-
dent and chain stores have become
larger, carry a much greater assort-
ment of movies, operate from better
locations, and are much more attrac-
tive than they were just a short time
ago. In-store merchandising and ap-
pearance are more important today
than they were in previous years, and
some of the original methods used to
display, merchandise, and rent mov-
ies are no longer applicable in many
areas.

Nevertheless, most independent
retailers have kept up with these
changes and have retained their com-
petitive edge. So why do rumors of an
impending shake-out continue?

In some cases, these rumors have
been promoted by other types of re-
tailers who are or were competing
with the large number of successful
independent dealers and who wish
that the independents would simply
disappear.

Some franchise promoters, for ex-
ample, said there would be a mom-
and-pop-store shake-out, implying
that any independent dealer not
aligned with their franchise could not
possibly succeed. This advice has now
been shown to be faulty; in fact, some
franchise marketers have themselves
been “shaken out,” while many inde-

‘Shake-out’ Rumors Prove False

INDIE VIDEO DEALERS ARE DOING WELL

pendents survive and thrive.
Suppliers of movie cassettes to con-
venience markets also have had a
reason to knock the independent rent-
al outlets, since the success of rentals
in convenience markets is limited by

stores are renting movies.

Quite recently, some operators of
very large movie rental stores have
predicted the collapse and disappear-
ance of smaller stores. To these oper-
ators, who also have self-serving rea-

‘There’s no reason
smaller stores
can’t compete with
larger stores’

John Power is president of the
American Video Assn.

the specialists’ higher level of service
and broader assortment. Now the fu-
ture of movie rentals in convenience
markets is a matter of conjecture,
while independent retailers have
scarcely noticed that the convenience

sons for wanting independents to go
away, we would like to pose these
questions: Have independent pizza
restaurants disappeared because of
the existence of Pizza Hut and the
emergence of Domino’s? What effect

do repair shops at franchised auto
dealerships have on smaller, indepen-
dent repair shops?

These comparisons may not be to-
tally valid, however, since every in-
dustry operates under different eco-
nomic and marketing conditions.
Therefore, it may be useful to look at
how home video differs from other
industries.

In the video rental business, the
largest and smallest dealers have ac-
cess to the same product at the same
time at essentially the same price.
This has the effect of “leveling the
playing field,” and the advantages of
scale are not as apparent as they
might be in some other types of busi-
nesses.

There is a place in the home video
industry for both large and small
stores and for. many different types
of operations. Large stores must be
strategically located to obtain the
maximum benefit from a relatively
large number of VCR households.
This leaves a lot of uncovered terri-
tory, which smaller stores can and do -

(Continued on page 91)

Sony Wants To Protect Copyrights

The following is a reply to an open

. letter from George David Weiss,

president of the Songwriters
Guild of America, to Akio Morita,
chairman and CEOQ of Sony Corp.

Dear Mr. Weiss:

Thank you for your letter, published
in the Jan. 16 issue of Billboard. We
at Sony Corp. appreciate your con-
cern for the future of the music in-
dustry in the U.S.

Sony has long recognized the inter-
dependence of the companies that
manufacture audio hardware and the
individuals and businesses that cre-
ate, publish, and distribute music. We

to satisfy the demands of the music-
loving public.

As chairman of the board of Sony
Corp., I am responsible for the contin-
ued success of all parts of our busi-
ness, including CBS Records, one of
the world's major record companies.
In fulfilling our responsibilities, we
are keenly sensitive, of course, to
broader concerns of public policy. In
particular, we are acutely aware of
the present debate in the U.S. and
elsewhere on digital audiotape.

Sony was founded on the proposi-
tion that technological progress is of
the greatest importance. We remain
committed to that principle and to

believe that our two industries must ~ DAT, which is the next logical step in

strive to maintain and, indeed,
strengthen that relationship if we are

audio technology.
At the same time, we have always

had a great and complementary re-
spect for intellectual property rights
of consumers. As we bring technolo-
gies such as DAT to the public, we
hope that the hardware-manufactur-
ing and music industries will work to-
gether to protect fundamental rights
in intellectual property.

To achieve these goals, we look for-
ward to cooperating with the Song-
writers Guild of Amerieca, with others
in the music industry, and with the
public. We have always welcomed
thoughts and suggestions on how we
might do so.

Sincerely,
Akio Morita
Chairman and CEOQ, Sony Corp.
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Wave Gurus Make / Splash With Consulting Firms

BY KIM FREEMAN

NEW YORK You know a format
has come into its own when its most
successful PDs leave local jobs to
jump into consulting. Such is begin-
ning to be the case with the alterna-
tive adult format that blends new
age, jazz, and adult pop.

John Sebastian is leaving his pro-
gram directorship at AC/jazz/new
age outlet WBMW Washington,
D.C,, to once again launch a consul-
tancy specializing in the alternative
adult approach to programming.

This happens not much more than
a year after Sebastian abandoned his
previous consulting firm, which
pushed the new AC/eclectic-oriented
rock format, after five years, mainly
because of his frustration with the
lack of nerve on the part of broad-
casters who he felt could benefit by
giving the new approach a full-sig-
naled, well-funded, major market
shot.

WBMW is one of first clients of the
new company—called Eclectic Ra-
dio—as is the brand new KGRX (for-
merly KEYX-FM) in Phoenix, Ariz.,
where Sebastian will base his firm.

In 1982, Sebastian disbanded a
mainstream rock consulting partner-
ship to push eclectic-oriented rock,
which he later rechristened “the new
AC” shortly before giving up the
ghost. During the next five years Se-
bastian had some happy clients, but
most were in small markets and ham-
pered by signal and/or budget limita-
tions. “Because I've been doing this
kind of programming longer than
anyone, I feel I'm uniquely qualified
to maximize the potential of this con-
cept,” says Sebastian about the new

AC/EOR format. “Obviously, people
are opening their minds to this. The
climate is much more ripe than'it ever
was.”

His announcement comes just two
weeks after another noted format
pioneer, Frank Cody, decided to leave
his PD-ship at the country’s first ma-
jor market AC/jazz/new age outlet,
KTWYV “the Wave” Los Angeles, to
enter into partnership with research
expert Owen Leach. The two have
formed Pyramid Broadcasting sub-
sidiary Cody/Leach Broadcast Archi-
tecture (Billboard, Jan. 16). While the
Cody/Leach venture will not limit it-
self to the new age approach KTWV
helped make famous, it is  highly like-
ly that future clients will want to em-
ploy that concept.

The format’s growth has been re-
markably rapid. While KTWV had
predecessors in smaller markets, that
station only debuted last February.
In September, Satellite Music Net-
work helped ignite the format by put-
ting KTWYV up on satellite and sell
ing it as a Wave package nationally;
it now has eight major market affili-
ates. Simultaneously, several sta-
tions began programming their own
variations of the Wave approach.

“With all the changes that have
gone on, there’s no one offering the
concept in a live, real radio form—
with the live announcers, warmth,
and relatability integral to every suc-
cessful radio format in history,” says
Sebastian.

The fall 87 Arbitrons give an ear-
ly, positive indication of how this al-
ternative adult approach will fare na-
tionally—especially in the all-impor-
tant 25-54 adult demographic.

Most notable among the success

stories of stations that have had at
least one full book in the format are
Wave affiliate KNUA Seattle and lo-
cally programmed KKSF San Fran-
cisco and WXDJ Miami.

Since dropping hits for the Wave
Sept. 4, Gannett-owned KNUA (for-
merly KHIT) went froma 1.3t0a 2.3
in overall, 12-plus numbers; it logged
a 0.8 gain in 18-34s and 3.0 full shares
in 25-54s. With no advertising or pro-
motion since it signed on July 31,
KKSF (formerly KLOK-FM) jumped
to a 2.7 from a 1.6 in 12-plus shares
and gained 1.6 shares in 18-34s and
2.3 in 25-54s. As a brand-new facility,
and also relying solely on word of
mouth, WXDJ debuted with a 2.1 12-
plus share, a 2.5 gain in 18-34s, and a
2.4 increase in 25-54s. As of last
week, WXDJ signed up with SMN’s
Wave, and the station’s Terry Hick-
man left to seek another outlet for a
localized version of what worked so
well for WXDJ (see Vox Jox, page
15).

Elsewhere in the country the alter-
native approach is making more mod-
est, but still impressive gains. Since
adopting the format in early August,
locally programmed Pyramid outlet
WNUA Chicago went to a 1.8 from a
1.2 in 12-plus numbers and jumped
0.8 in 18-34s and 1.5 in 25-54s. Since
Sebastian arrived to take WBMW
Washington, D.C., full swing into the
new format, the station moved to a
1.7 from a 1.3 12-plus and gained 0.6
in 18-34s and 0.7 in 25-54s. WHVE
Tampa, Fla., has been using “the
Wave’’ handle for over a year al-
though it has no affiliation with Sat-
ellite Music Network’s Wave. WHVE
increased to a 2.2 from a 1.7 in 12-plus
and gained 0.8 in 18-34s and 1.2 in 25

WASHINGTON
ROUNDUP

BY BILL HOLLAND

cONGRESSIONAL PANELISTS
at a recent National Assn. of Broad-
casters joint board meeting told
broadcasters they can expect little re-
form legislation during the final ses-
sion of the 100th Congress and urged
them to sharpen their goals and pri-
orities for 1989. Rep. Billy Tauzin, D-
La., a member of the House, Telecom-
munications Subcommittee, also sug-
gested broadcasters “be alert at the
closing of the Congress” for any last-

minute parliamentary maneuvers
concerning the fairness doctrine. The
joint board met in Hawaii last week,
and the lawmakers flew in to offer
their advice and opinions.

THE FEDERAL Communications
Commission lowered the boom again
on a television station accused of air-
ing indecent programming. KZKC,
an independent, Kansas City, Mo.-
based commercial outlet owned by
Media Central Inc., received an inqui-
ry letter from the commission after
showing the 1981 MCA film “Private
Lessons” in the 8 p.m. time slot. The
movie is a light-hearted, R-rated sex
romp about a wealthy 15-year-old boy
left in the care of the household staff,

including a French maid. The FCC’s
redefined indecency standards make
it a no-no to broadcast material
judged indecent before midnight. Me-
dia Central president Morton Kent
says he doesn’t remember seeing any
nudity or hearing any of the “seven
dirty words,” appearing in the film,
but he admits he reviewed the film
after the first complaint and found it
“did not comply with any company
standards.” Stay tuned for the sta-
tion’s formal reply.

MORE ON DIRTY STUFF: The
FCC has announced that it has re-
versed its earlier stance of referring
so-called first-instance cases of alleg-

(Continued on page 14)

RADIO STATION
FOR SALE

Commercial radio station
located South of France.
Premises, studios,
3 transmitters

English-speaking operation

Further information to

serious parties only.
Phone Bessie on

Antibes 93 95 06 02

newsline...

The Gannett Broadcasting chain
appears to be a big believer in SMN's
Wave, as it now has three affiliates.
Besides the aforementioned across-
the-board success of KNUA Seattle,
Gannett’s other two Waves surfed
more erratically in the fall Arbitrons.
KOAI “the Oasis” Dallas was born
Sept. 30 from the ashes of hit outlet
KTKS. Its shares grew by 0.6 in 12-
plus and by 2.4 in 25-54s, while 18-34
numbers dropped by 0.8. And, KSWV
San Diego only saw slight growth in
25-54s as a result of switching to the
Wave on Sept. 25. However, down-
falls in 12-plus and 18-34 numbers for
KCWYV must be viewed in light of the
strength the outlet had as a top 40
under the KSDO-FM calls.

On the downside, Wave affiliate
KCWYV Kansas City, Mo., had losses

across those three demos, but this
outlet, too, made a radical change
from a moderate]y successful run as
rockin’ KZZC to catch the Wave Sept.
24. And, KTWYV, a relative grandfa-
ther in the format, had down books in
three demos, though it still emerged
with respectable 18-34 and 25-54 num-
bers in the low- to mid-3s.

Of the 10 alternative adult stations
discussed here, all five of the locally
programmed stations with live air tal-
ents—KKSF, WXDJ, WNUA,
WBMW, and WHVE—went up in 12-
plus, 18-34, and 25-54 demos.

Wave affiliate outlets do not use
live announcers, and their numbers
were less consistent. KNUA did rise
in all the above demos and KOAI
rose significantly in 25-54s. But,
KTWV, KSWV, and KCWYV fell.

RALPH BARNES has resigned as GM of WQFM Milwaukee. Shamrock
Communications vice president/sales George Duffy will serve as in-
terim manager.

SUMMIT COMMUNICATIONS has finalized a deal to acquire the DKM
Broadcasting Corp. As Summit is a cable operations group, this pur-
chase signifies the addition of a new division for the company. C,
Boyden Gray continues as chairman, and former DKM president Jim
Wesley is now president of the combined broadcasting and cable op-
erations.

R. ANDREW BROTHERS is named executive VP/chief financial officer of

Programmers reveal why they have jumped on
certain new releases.

TOP 40

Always a man of few records, WRBQ “Q105" Tampa, Fla., PD Randy
Kabrich had only two songs to mention this week. First is Michael Bol-
ton’s “(Sittin’ On) The Dock Of The Bay” (Columbia). Queries
Kabrich, “It was already a hit once, so why not a second time? We've
been making big hits out of remakes for a while now, and this song is
just as good as any to go around one more time. I'd rather hear it than
‘Disco Duck’ or ‘Billy Don’t Be A Hero’; that's for sure!” Next on
Kabrich’s lengthy list is Carly Simon’s “All I Want Is You” (Arista).
He says, “This song isn’t necessarily a No. 1 or even top 10, but it's a
good adult record and is getting good response from our listeners.”

BLACK/URBAN

At Los Angeles rap-intensive KDAY, MD Lisa Canning looks for
sure-fire hits to mix. It’s been a while for Morris Day, but according
to Canning he’s got one of those hits with “Fishnet” (Warner Bros.).
“He’s back as a winner,” she says. “All the way with Morris Day—
all the way to No. 1!’ Public Enemy’s “Bring The Noise” (Def Jam/
Columbia) gets Canning’s next vote as a must-play. “It’s just start-
ing to happen nationally,” she says, “and it’s time to start listen-
ing.” Stacy Lattisaw gets the next mention for “Every Drop Of
Your Love” (Motown). “I've always liked Stacy,” says Canning.
“Her voice was always way ahead of her age, and she’s now grown
into it with this song."

ALBUM ROCK

WRIF Detroit’s new MD, Bruce McGregor, is happy about the
amount of good music currently out and hopes to expose much of it
on his new rockin’ station. His first mention goes to the BoDeans’
remixed version of “Dreams” (Reprise). “The addition of real drums
has added meat to this song, making it much more acceptable to our
audience,” he says. McGregor also likes the band Kingdom Come,
whose song “Get It On” (Polydor/PolyGram) sounds a lot like Led
Zeppelin. “It’s got splashes of ‘Kashmir,” driving guitar, and a con-
cert finish. The phones lit up for this one right away.” And finally,
crediting Profit’s “Sound Of A Bréaking Heart” (Megaforce/Atlan-
tic), he says, “This is a big power-rock-type song, with strong main-

stream appeal.”
COUNTRY

“It’s gonna be a smash,” says KNIX Phoenix, Ariz., MD Buddy Ow-
ens of George Strait’s “Famous Last Words Of A Fool” (MCA). “It
sounds like KNIX.” Next mentioned is Moe Bandy’s “Americana”
(Curb). “I'm very impressed with this song,” says Owens. “It seems
to reach inside and touch your heart as you listen. I think it'll be
another nice radio record for Moe.” Another great radio record, ac-
cording to Owens, is Vince Gill's “Everybody’s Sweetheart” (RCA).
“Vince plays his rear-end off on this record,” he says. ‘I know it’ll

Empire State Radio Partners and Hurst Hill Holdings Ltd.

be a great song for this station.”

YVONNE OLSON
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or the last ye
quietly building a
NOVV, wed like to t

When we started Disctronics, our aim
was simple.

To become the world’s leading, indepen-
dent CD manufacturer.

And we’ve got there in 12 months.

We began with the firm belief that,
although CD manufacturing technology can
be pretty much taken for granted these days,
impeccable client service can’t.

As you may have already found out.

But we realised right at the start that,
as a client, you only want one thing.

The right discs, in the right place, at the
right time. '

That’s why we haven’t made any noise
in the industry over the last year.

Instead of blowing our own trumpet,
we’ve been building our own network.

A worldwide network, that’ll provide
you with better service than anyone else.

We have four fully compatible plants.

At Southwater in England, Melbourne
in Australia, Huntsville in Alabama and
Anaheim, California.

(Oddly enough, considering L.A. is the
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ar, we've been
worldwide network.
urn up the volume.

world’s entertainment capital, Anaheim is the
only CD plant on the west coast.)

The fact that they’re fully compatible
means that if for any reason we can’t produce
your discs at the Disctronics plant nearest
you, we simply shift production to any one
of the others.

And still meet your deadline.

It also means you have the option of
simultaneous worldwide releases.

All four plants are linked to each other
and to our client service offices by a computer
network which supports the constant traffic
in master tapes, stampers, discs and retail
packaging.

All four of them have in - house
mastering facilities.

And all four have quality standards that
are way above what’s needed for CD Audio
production.

Because they’re all designed to produce
CD-ROM discs as well. And the CD-ROM
information storage and retrieval system
requires enormously high standards.

So now, the network is in place.

And our annual production capacity is
65 million discs.

Which makes us the third largest CD
manufacturer in the world.

In other words, you can take our
product quality for granted.

And our client service.

Because, even though we’re the world’s
biggest independent CD manufacturer, we
know we’ll only remain so as long as we live
up to your expectations.

And it’s easy for you to prove to yourself
that we can.

Just call Hywel Davies in London on
(01) 222 6878, Cal Roberts in Los Angeles
on (818) 953 7790, Michael Rosenbaum in
in New York on (212) 307 0746, or Doug Bell
in Sydney on (02) 436 0422.

They can all tell you whatever you'd
like to know about the Disctronics product
and the Disctronics service.

And we’ve asked them to do it quietly.

& DISCTRONICS

London ¢ Los Angeles ® New York ® Sydney

BOOKER & BOOTH 613
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RADIO

FALL "87 ARBITRONS

Following are 12 plus, average quarter-hour shaves, metro survey area. Monday-Sunday, 6 a.m. to midnight. (#) indicates Arbitron market rank. These symbols are used: AC=Adult
Contemporary, album=album rock, easy=easy listening, cross=crossover, cls rock= classic rock, var=rvariety, MOR = middle of the road.

W Sp Su F W Sp Su F W Sp Su F W Sp Su F W Sp Su F
Call Format '87 87 '87 '87 Call Format ‘87 '87 '87 '87 Call Format '87 '87 '87 '87 Call Format '87 '87 '87 '87 Call Format '87 ‘87 '87 ‘87
MIAMI—(11) WKLS-FM album 69 83 96 7.8  KEIX-FM AC 25 25 19 21  KLFF nostalgia 19 16 16 26 KGON album 80 65 73 56
WLYF easy 90 86 70 85 WSB-FM AC 67 58 61 69 KING-AM news 20 19 21 17 KOOL-AM AC 12 18 21 25 KXYQ top 40 32 46 51 53
. top 40/cross 45 54 50 57 WKHX country 68 72 43 67  KCMS religion 17 21 17 17 KL AC 29 30 26 21  KYTE-FM classical 26 30 30 53
WOQBA-AM Spanish 56 51 65 54 WQXI-FM top 40 6.1 51 56 6.1 KGNW Christian — — — 10 KONC classical 13 11 11 14 KMJK-FM top 40 43 41 38 51
WCMQ-FM Spanish 46 48 42 53 WARM-FM top 40 31 33 56 6.1 KOY-AM AC 24 18 19 1.2 KGW AC 51 41 40 49
kDR " 50 41 39 53 WIGC top 40 82 85 69 55 MINNEAPOLIS—(18) KEYX adult hits 10 1.2 9 1.2 KKCW AC 50 65 63 46
wIQY AC 35 44 47 42 WYAY country 70 80 49 50 WCCo MOR 176 163 193 19.4 KVVA Spanish 10 23 4 11 KYTE-AM big band 37 43 44 36
WAXY AC 30 35 45 42 WFOX AC 48 39 49 46 KQRS-AM-FM  album 96 80 86 102 KWJJ-FM country 41 34 37 35
. Hews 50 63 50 39 WAOK black 23 32 27 43 ool o o en 0 PORTLAND—(25) KKLI AC 31 26 29 24
WHY! top 40 49 45 33 38 xz’gm :;T:/talk 23 g: §i ;: WLOL top 40 82100 70 80 KKRZ top 40 52 90 98 80 ';:EJ:'AM f:li”t'y 2:2 ig 2:; i?
WMX) AC 25 17 25 37 ' ’ ’ ’ KJJO-FM album 27 59 54 656 KXL-AM news/talk 60 64 50 79 KPDQ-FM Christian 23 14 19 15
WAQI Spanish 46 32 34 36 SEATTLE—(17) KEEY country 61 58 66 6.3 KINK album 78 61 65 69 KSGO oldies 1.6 27 21 1'1
wioD AC 31 35 29 36 ‘ WAYL-FM easy 58 65 57 58 KUPL-FM country 57 65 67 59 KKSN CIASSiEl '7 '5 _ 1'0
WNWS news 35 39 33 35 KIRO news/talk 91 95 87113 KDWB-fM top 40 70 68 65 52 KXL-FM easy 85 76 56 539 ' ’ ’
WGTR album 22 26 32 34 KUBE top 40 55 52 66 63  WLTE AC 36 38 52 47 KEX AC 61 67 51 57
WKQS country 42 28 31 30  KMPS-AM-FM country 55 50 44 60 KICZ album 32 44 39 40
WHQT top 40 34 33 32 28 KPLZ top 40 52 41 60 55 KSTP-AM news/talk 45 27 27 26
WLVE AC 24 37 32 28 KOMO AC/var 72 74 59 54 KMGK AC 33 21 23 22
WM classical 35 33 25 25  KXRX album 43 38 48 46 KDWB-AM oldies 17 21 22 20 ” y alltlets Ea 7.0 00””
wXDJ AC/jazz/new KBRD easy 55 61 59 42  WDGY country 23 18 16 20 L L
e = o= == [ (ICE ey sl Bb 38 D2, WMUBR L 1318 712 ypw YORK In the spirit of Martin  organization dedicated to supporting
WQBA-FM Spanish 19 23 21 21  KRPM-FM country 32 28 28 40 I . i : ;
Luther King’s dreams, urban outlets  projects that help the black communi-
WITA album 16 12 14 20  KISW album 62 54 51 38 TAMPA/ST. PETERSBURG—(22) WRKS “Kiss” and . 4 A .
. iss” and WBLS here put ty help itself. The group’s president
WSHE album 27 22 26 17 KIXI-AM oldies/AC 30 28 37 38 ) . . - s R
WEMO-AM SpanSE/MOR. 14 12 1S 17  KLSYAMEM AC -2 %5k WRBQ-FM top 40 169 17.8 169 145  their competition to constructive use and founder, Kermit Eagi), s_ays”tlze
= e hi6r 6w 1 szt 1L Sl 15 20 27 24 WWBA easy 130 9.4 103 108 on the basketball courts to raise basketbal_l game was historic. “It's
WRHC Spanish - i 14 30 32 34 WO country 49 64 53 80 $100,000 for the Black United Fund the first time in hlstory—at. ]ea§t that
D ultan 9 7 5 10 KNBQ top 40 22 29 14 31 WOULAM-FM  MOR 42 45 34 52 of New York. The Jan. 15 game be: I know of—when a black institution
WCN Spanish SR o 15 45 33 30 WELAAM news/talk 47 38 37 51 tween the Kiss Cards and WBLS raised money for black people in that
‘ - s 17 28 30 24 YN album 57 60 65 48 Sure Shots marked the first time the amount,” he says. The'majonty of
ATLANTA—(13) o alns 20 25 25 25 WUSA AC 51 50 50 48 well-known teams took ez_lch otheron. the Blgck United Fund’s resources
o azz/new age/ R WFLZ soft AC 29 35 39 a1 The event dre_w a capacity crowd of are raised through_ voluntary corpo-
WVEE urban 9.8 11.0 105 9.4 n 18 17 13 23 WA adult hits 52 51 39 40 19,000 tO.MadISOII Square Garden. rate-payroll-deduction plans.
WPCH easy 52 74 89 85 o i T B 1) B news/talk 33 33 34 37 The Kl_ss Cards won 111-108, but The bagketball teams sponsored by
WSB-AM AC 81 77 84 86 ST wkeL ¢ls rock 33 34 48 32 both station PDs agree the real vic-  each station are well-known to listen-
WDV beautiful 30 25 26 32 tors are the charity group and listen- ers, and a fun-spirited rivalry be-
WSUN country 38 36 33 27 ers who turned out for the game. In-  tween both has been talked about for
WXCR classical 11 15 17 24 termission highlights included the na-  years but never acted upon until the
WHVE AC/jazz/new tional anthem, sung by Freddie game. Each team is manned mostly
age 14 8 17 22 Jackson and Melba Moore, plus half- by players not working directly at ei-
WDAE nos 40 38 37 22 time entertainment from Meli’sa  ther station, and the skill of both
WTMP urban 21 21 20 17 Morgan and the Force M.D.’s. teams has enabled each to raise sig-
WRBQ-AM top 40 710 11 11 In the months of planning prior to  nificant amounts of money for vari-
the game, WBLS and Kiss reserved  ous charities over the years. All ac-
DENVER—(23) any rivalries for the court—even to  counts indicate that the game was as
51 S o8 B 3 7 the extent that neither outlet will  intense as any professional tfgttle. .,
KRXY-AM-FM  top 40 il A » Eake credit for initiating the project. WBLS morning man Ken Spldgr
e news/tatk a5l 55 Gl s We Xvorked out eyerythmg in a joint Webb was one of few actual StaUO[}
T o 83 78 80 6o \ay says WBLS PD B.K. Kirkland, staﬂ”er.s to hit .the court, apd WBLS
ns country Ly RS d_etallmg agreements that both sta- PD Kirkland jokes that his pgrfor-
- . e T tions vyould run the same game pro-  mance could easily go unr_nentxoned.
" " - X Ry ¥ 8, mmos with the same frequency: A;lde Several staffers were suited up to
. B e oG Bl from a limited amount of on-air give-  play, however, including Kirkland
o2 o7 M aways, there were no freebie tickets. and WRKS GM Barry Mayo and
KMJI AC 64 70 55 44 . ‘ ;
E Ty o G T S Prices ranged from $8 to $15. morning man BJ. Steele.
Kirkland says the toughest part of Kirkland and Kiss PD Tony Gray
KHOW AC 33 38 35 34 s P .
S coft AC W, B 7 BS pla_nmng the game was decndlpg both say they .mtend to stage a re-
which charity group would receive  match for charity next year.
KOAQ soft rock 35 48 40 31 i .
) the proceeds. The benefactor, the KIM FREEMAN
— cassical 35 34 16 30 p)aek United Fund, is an 8Y-year-old
KIMN top 40 18 21 26 27 g 27y
KHIH oidies 43 21 20 25
KNUS news/talk 32 31 31 24
KEZW nos 40 35 21 21 WASHINGTGN HGUNDUP
KQKS top 40 13 17 (Contmuedfrom page 10)
i resformock 713 713 edly obscene programming to other No M sterEO STANDARD: The
= y governmental agencies for follow-up  FCC has turned down three petitions
KADX religion 9 11 8 10 ¢ f e " ¥ X A :
investigations. It now says it will not  asking the commission to provide an
PHOENIX—(24) r}lle out the possibi_lity of taking ac- AM stereo standard. The vote means
tion soon after the time of broadcast.  that free marketplace competition
KNIX-AM-FM  country 118 131 142 174 In the past, the FCC acted only if a  (read “confusion” and “inaction”) will
KMEO-AM-FM  easy 128 117 127 132 station had already been convicted of continue, as will the question of
KZZP-AM-FM  top 40 105 123 126 107  airing obscene programming. The  whether receivers must decode both
KuPD atbum 67 64 61 67 commission also announced that it the Kahn and Motorola systems.
KTAR news/talk 93 70 75 63 will no longer wait for license-renew-
KAMJ-AM-FM  soft AC 45 23 37 47 al time to investigate complaints of GONGRESS 1, FCC 0: Last month,
KKLY lite rock 35 40 26 39 obscene programming. NAB’s joint Congress inserted language into the
KSLX classic hits 38 45 39 38 board, by the way, has voted to ap- catch-all budget bill requiring the
KOY-FM adult hits 21 24 19 31 peal the FCC's revised indecency commission—if it wanted to be fund-
KDKB album 33 37 40 31 standards, which the commission ed—to uphold its old distress-sale pol-
KKFR adult hits 25 32 29 30 calls “too vague.”” The NAB hopes a  icy and preferences for women and
KFYI news/talk 30 25 20 28 federal appeals court will ask the minorities in station sales. Well,
KOOL-FM oldies 34 38 42 27 commission for clarification. guess what? The FCC has obliged.

www americanradiohistorv com

BILLBOARD JANUARY 30, 1988


www.americanradiohistory.com

: RH_DIO

E 6

Richards Brings PD Savvy To Houston;
New Challenges Ahead For Terry Hickman

BILL RICHARDS will be the new PD at top 40
KKBQ-AM-FM ““93Q” Houston, replacing Ron
Parker. Richards racked up a great track record as PD
of Nationwide’s WNCI Columbus, Ohio, for three years;
he has also held regional PD duties for the group. Rich-
ards’ wealth of programming experience includes top
40s KREO Santa Rosa, Calif., KLUC Las Vegas, and
KDWB Minneapolis.

Richards says working in a top 10 market has long
been a personal goal, and the deal was sweetened by the
caliber of Gannett's exec-

of its first clients is WWGT-AM-FM there, which
dropped a full-service AC approach for top 40 and the
“G-98” handle. New there, says PD John Holiday, is
morning man Ken Matthews from Z-94; afternoon man
Greg Murray from WTHT Portland, Maine; and former
WXXX Burlington, Vt., personality Sandy Lee, who
will contribute to the “G-Morning Crew” after handling
overnights.

Nelson, by the way, can be reached at 207-775-7750.
His partner in Fast Train is top 40 veteran Jerry Cagle,
who is based in Florida

utive team—especially
VP/programming Gerry
DeFranceso, 93Q VP/
GM Al Brady Law, and
VP/programming & oper-
ations John Lander.
With a lineup like that,
one can’t help but wonder
whether the post is more
for a puppet than a pro-

and can be reached at 305
788-1089.

Finally, New York-
based consultant Mike
Joseph celebrates his 30th
year in the biz.

I.ABEL SPINS: Michael
Lessner is one of several

grammer. But Lander has
made it clear that he
wants to focus on “architectural” concerns for 93Q, and
Richards says he made it clear he is not much interested
in administrative stuff. “But, I'd be a fool not to make
use of their years of expertise,” says Richards, who is
well known as one who places a high value on input
from those around him.

AMAZING STORIES: The day Terry Hickman ar-
rived at his job as PD of brand-new outlet WXDJ Mi-
ami, he was told the station would be sold and his job
might not exist in 90 days, he recalls. His options were to
baby-sit the signal or try to make it fly. Taking the latter
avenue, Hickman implemented a new age/fusion ap-
proach and debuted the station with a 2.1, 12-plus Arbi-
tron share. That was with no advertising, promotions,
and “$5-per-hour DJs,” he says. A few days prior to the
fall book’s arrival, WXDJ’s new owners, New Age Com-
munications, plugged into Satellite Music Network’s
Wave format. Convinced that this new format demands
local input to sustain growth, Hickman says he prefers
“being a leader to {being] a follower,” and he’s now hop-
ing to take his ideas to new markets. Hickman can now
be reached at 305-545-8977.

WELCOME WAGON: San Jose, Calif., easy-listening
fans got a shock Jan. 15 when KLVE disappeared and
KHQT “Hot 97.7” appeared with a dance-heavy top 40
mix and Don Kelly as consultant. Right now, it's play-
ing nonstop music as PD Steve Smith assembles what
he’s already dubbed “one of the strongest air staffs in
the country.” Smith had been PD at KHTY Santa Bar-
bara, Calif., and will continue consulting KVXO “Power
104” Spokane, Wash. The radical format was created un-
der new owner Anaheim Broadcasting, which makes a
bold move in challenging top 40s KWSS and KATD, not
to mention San Francisco hotshots that beam in.

cONSULTAN CY SPIN: Former WBMW Washington,
D.C., PD John Sebastian will include the new KGRX
Phoenix, Ariz., among his first clients for Eclectic Radio
consultancy, based there (see story, page 10). Progres-
sively slanted KEYX-FM Globe, Ariz., became KGRX
recently to employ Sebastian’s concept, which is basical-
ly the same approach he pushed for five years under the
EOR and, later, “new AC,” banner. Sebastian started
the EOR consultancy in Phoenix, then returned there to
program KDKB as a mainstream rocker before getting
the chance to use his new age/AC/jazz mix at Infinity's
WBMW, which is also an Eclectic Radio client. Sebas-
tian’s company can be reached at 602-964-3100.
Meanwhile, at “Washington’s radio for a new age,"”
WBMW moves production director Bob Brooks into the
PD chair to work with assistant PD Steve Allan and
MD Cerphe Colwell on continuing the station’s growth.
Harry Nelson gets his consultancy, Fast Train Pro-
ductions, off to a good start through pointing to the
great ratings WZOU “Z-94” Boston pulled in the fall
1987 Arbs. After a year’s steady growth, Nelson was
dismissed as Z-94’s PD in November, when new owners
came in. Fast Train is based in Portland, Maine, and one

by Kim Freeman

let go after wild changes
in Motown’s pop depart-
ment (see story, page 1).
The veteran promotion man can be reached at 818-501-
1152 ... Sue O’Connell goes back to Boston to assume
local duties for A&M. That’s after a relatively brief
stint—compared with her years at WXKS-FM “Kiss
108" Boston as MD—as New York local rep for Atlantic
... Kudos to MCA national singles director Billy Brill,
who adds those all-important VP initials to his business
card.

MORNING SPINS: Harry Young heads south as the
new morning guy at top 40 WRNO New Orleans, after
falling victim to WCAU-FM Philadelphia’s switch to
oldies. Out at WRNO is Wakeman Linscomb ... John
Rody returns to Dallas as morning man for the wake-up
show at classic hits KZPS “Z-92.” That'’s the third for-
mer KZEW Dallas talent Z-92 VP/programming John
Shomby has brought on board—following John Dillon
and George Gimarc. Former Z-92 morning man Jim
White is out ... Scotty Brink arrives for mornings at
WGFX “the Fox” Nashville.

TOP SPINS: Following Rick Van Gil’s sudden depar-
ture from album-oriented WLNZ Lansing, Mich., oldies
expert Chuck Dees has been named PD amid rampant
rumors of a forthcoming format change. Station GM
Ron Shannon says plans for a new direction are indeed
in the works, and, although applying a new area of ex-
pertise, Kent Burkhart will definitely stay on as consul-
tant—can you guess it? Stay tuned.

WDHA Dover, NJ., PD Mike Boyle gets additional
duties as operations manager at the rocker. Former
WDHA afternoon man Curtis Kay moves to mornings,
while Vic Porcelli returns from WMJY Long Branch,
N.J., to do PM drive . . . Country vet Dave Anthony ex-
its KILT Houston to program WCXI Detroit . . . Across
town at Metropolitan AC WOMC, PD Jay Clark is
upped to station manager ... WVSR Charleston, W.Va.,
ups programming assistant Mark Callaghan to PD,
following the recent departure of Jay Jarvis to WGTZ
Dayton, Ohio.

As an update to our Jan. 16 report on WPGC-AM-FM
Washington, D.C., Jerry Clifton aide Bob West is help-
ing out with the programming; he will not be the cross-
over outlet’s new PD. Expect the nod to go to Bob
Mitchell, recently hired as assistant PD/afternoon per-
sonality. Mitchell previously programmed WKSS Hart-
ford, Conn., and WCOL Columbus, Ohio. He just may
be ready for a major-market challenge.

THE BOTTOM SPIN: While Satellite Music Network’s
hard-rocking Z-Rock format may be stalling on affili-
ates, Kellogg’s found it worthy of a mention in its cur-
rent TV spots for Product 19 cereal. In it, an exasperat-
ed kid complains of how youthful his dad has become
after eating the stuff by saying, “Now we listen to Z-
Rock on the radio all day.”

Assistance in preparing this column was provided
by Yvonne Olson in Los Angeles.
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ALBUM ROCK ™°*-

o N Compiled from national album rock
(L’E ;é ;o ‘,""5 TITLE radio airplay reports. ARTIST
E2 | S2 Fu2 | £5 |  LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 » »
@ 1 6 3 JUST LIKEPARADISE DAVID LEE ROTH
a2 WARNER BROS, 7-28 2 weeks at No. One
@ 6 12 8 ONE STEP UP BRUCE SPRINGSTEEN
COLUMBIA LP CUT
3 4 3 12 WHEN WE WAS FAB GEORGE HARRISON
DARK HORSE 7-281 31/WARNER BROS.
4 3 3 ) THE REAL LIFE JOHN COUGAR MELLENCAMP
MERCURY LP CUT/POLYGRAM
5 2 1 19 ON THE TURNING AWAY PINK FLOYD
COLUMBIA 38-07660
@ 17 ) _ 2 YOU TALK TOO MUCH GEORGE THOROGOOD
EMI-MANHATTAN LP CUT
@ 15 30 3 BE STILL MY BEATING HEART STING
A&M 2992 .
8 8 13 7 HEART TURNS TO STONE FOREIGNER
ATUANTIC LP CUT
INXS
(@) 10 | 2 | 6 [ DEVLINMIDE
10 7 8 13 SWEET FIRE OF LOVE ROBBIE ROBERTSON
GEFFEN LP CUT
DEF LEPPARD
11 9 11 2 HEYR%&EVR;% 004-7/POLYGRAM
YES
12 | 1u | 2| FHOOT G e
FOREIGNER
B |5 |2 |9 | MyOUNL
GREAT WHITE
2|25 | 7 | SN OV
@ 2 28 7 SITTIN' ON) THE DOCK OF THE BAY MICHAEL BOLTON
OLUMBIA 38-07680
THE KINKS
w o | 3 | GERGM
RUSH
v |6 1| o | AOSKANOKRY oo,
JETHRO TULL
% b2 | 6 | JMERTATT
P X u2
w |5 | o | n | NSOPSCouNTRY
F YES
||| v | ETEMOTION
211 18 | 18 | 9 | NONEW TALE TO TELL LOVE AND ROCKETS
BIG TIME 6069/RCA
) o WHITESNAKE
2 2% 22 10 &IF!ENRLAPEC&LL YOUR LOVE TONIGHT
PAUL CARRACK
2 |15 |5 | BRTSHERATERS
31 | 3¢ | 3 | DOCTORDOCTOR THE RADIATORS
EPIC LP CUT
@ 35 18 3 TALKING BACK TO THE NIGHT STEVE WINWOOD
ISLAND LP CUT/WARNER BROS.
‘00D MAC
x| 2| o | s | GEETHERE AEIT
27 | 21 | 17| g | THROWING STONES (ASHES ASHES) GRATEFUL DEAD
ARISTA 1-9643
CKER
w o | 3 | THOMAONGS —
P 18 10 12 r?,x%!lr}ogs?&%g/wmnm BROS. GRSl ARl
WHITE LION
@ 37 | 39 4 ﬂﬁﬂm LP CUT
HEART
n | ]| 0| DERESEEGR
* & % FLASHMAKER & % & o
. AEROSMITH
@ NEW)D 1 és'#éﬁ %-282‘49 .
3 |32 [ 33| 7 | INEEDAMAN EURYTHMICS
NIN T
kY 27 15 14 IRRASI 53lzrfg/:;'icEASUMMERTIME THE ALARM
* * * POWER TRACK % % %
@ 6 _ 2 ELECTRIC BLUE ICEHOUSE
S CHRYSALIS LP CUT .
@ NEW) 1 MR%%IS’ g’gUCH MIKE OLDFIELD
7 | 2 | 21| 16 | JUNNELOFLOVE BRUCE SPRINGSTEEN
AEROSMITH
3 | w |« | e | HaouAY IRy
g E| .E.M.
39 | 33 | 26 | 11 | JT'STHE END OF THE WORLD AS WE KNOW IT REM
DANNY WILDE
NEWD | 1 | IMERUNS WD
E
LI ERERRRE . KISS
42 | 3 | 32 | 9 | THELAZARUS HEART STING
s [ w | v | s | NEYOUTOvGHT T8
m 4 a“ 6 WANING MOON PETER HIMMELMAN
ISLAND LP CUT/ATLANTIC
@] s | ]2 | mam T
4% " _ 2 ROCKIN’ PNEUMONIA BOOGIE WOOGIE FLU AEROSMITH
DEF JAM LP CUT/COLUMBIA
NEWD | 1 | FOURSOMESUGAR DN wE S
50 - 2 DOWN IN THE TRENCHES THE BROADCASTERS
ENIGMA LP CUT
ia9 | — | 2 | LOVEISNOT AGAME MSG
CAPITOL 44113
50 36 27 13 BURNING LIKE A FLAME DOKKEN

ELEKTRA 7-69435

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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P s ES A5 i e 3 ; 3 i
ties around the Christmas holi-
MUCKRAKERS ONE AT A TIME days, but the stations plan to make

The KKRZ “Z-100"’ Portland, Ore.,
“Morning Zoosters” were tempo-
rarily rechristened Tony “Trash-
Mouth’’ Martinez and Dan
“Dumpster” Clark when the sta-
tion teamed with the city to check
on residents’ recycling habits. The
promotion eventually awarded
$1,000 to the first family the pair
found who had no recyclable mate-
rials left in the garbage. Ten run-
ners-up will have their garbage

and recyclable materials collected °

free for one month.

The promotion had been set up
to reward residents for making re-
cycling a community habit and as a
reminder to keep up the good
work. Each weekday moring dur-
ing the promotion’s run, KKRZ
gave away three months of free
collection service.

Five years ago, WWWE-AM/
WDOK-FM Cleveland began ask-
ing listeners to send in a dollar—
just $1—for the stations’ newly in-
augurated Feed-A-Family cam-
paign. Since then, the stations and
their co-sponsors have provided
more than 350,000 meals to needy
Cleveland residents. In 1987, the
program topped the $100,000
mark, and most of that money had
come in a dollar at a time.
Because WWWE/WDOK run
the fund-raising promotion from
their stations, they are able to turn
over 97 cents of every dollar to the
three organizations that actually
administer the Feed-A-Family pro-
gram. That’s a feat that few, if
any, charity organizations can
match. The past five years have
seen the program center its activi-

FOR WEEK ENDING JANUARY 30, 1988
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HOTCROSSOVER 30.

P Z,_ Compiled from national
X ,‘7’?5 ’;‘o #& TITLE radio airplay reports. ARTIST
el = S| XTI
£2 1952 | «S | 25 | LABEL & NUMBER/DISTRIBUTING LABEL
& NO.1 * &
1 1 1 10 THE WAY YOU MAKE ME FEEL M|C5‘|AEL JACKSON
EPIC.AADTH45/ weeks at No. One
2 g 8 PUMP UP THE VOLUME M/A/R/R/S
o 4TH & B'WAY 7452
3 2 3 9 SEASONS CHANGE EXPOSE
ARISTA 1.9640
+ [+ [0 | MesmyoyroNieHT I
SALT-N-PEP;
s {6 | u|wo | RHTws A A
@ 3 13 6 gglglgglVE BEEN TIFFANY
@ . 1 WANT HER KEITH SWEAT
11 | 197 3 | VNTERTAINMENT 7-69431/ELEKTRA
8 5 9 7 LOVE OVERBOARD GLADYS KNIGHT & THE PIPS
MCA 53210
@ 1 NEVER GONNA GIVE YOU UP RICK ASTLEY
13 17 3 RCA 5347
MICHAEL
10 | 12| 4 | 12| BB seoes GEORGE MICHA
11 7 6 12 !?EvgﬁAls'?; Ig BE YOUR MAN ROGER
@ 6 SOME KIND OF LOVER JODY WATLEY
I 284 3 MCA 53235
@ 17 29 3 lP"A%IEJPARK?-282SB/WARNER BROS. BRI
15 % 3 GIRLFRIEND PEBBLES
MCA 53185

15 | 101 7 [ 10 | BECAUSE OF You THE COVER GIRLS
FEVER 1914/SUTRA
A WHITNEY HOUS
16 | 9 | 2 | 13| SQEMOTIONAL TON
17 14 16 7 IF YOU CAN DO IT: | CAN TOOY MEL!I'SA MORGAN
CAPITOL 44088
18| 19| 18| 6 | LOVECHANGES KASHIF AND MELI'SA MORGAN
ARISTA 1-9626
E "
19 2}’ 2 1 %LEIHNG BAG LX 29 RORERS
o R
20 22 e 9 IE'%II\"ENE(A)#AEQEO‘MLOVE NATALIE COLE
@ 28 2 WHAT HAVE | DONE TO DESERVE THIS? PET SHOP BOYS
- EMI-MANHATTAN 50107
DAYNE
2 | 18| 8 | 16| JELLITTOMYHEART TAYLOR DA
EORGE MICHAEL
@} Newp | 1 | ETHERESE GEORGE MICHA
MIKI HOW,
2| w | —| 2 | RN ARD
% 23 21 3 1 COULD NEVER TAKE THE PLACE OF YOUR MAN PRINCE
PAISLEY PARK 7-28288/WARNER BROS.
@ 30 ) CAN'T STAY AWAY FROM YOU G.ESTEFAN/MIAM! SOUND
|3 - EPIC 34-07641/EPA.
THE DEELE
@D} NEWp | 1 | TWOOCCASIONS
ME FOR ME LISA LISA & CULT JAM
2 o | 7| 9 | QMENESOLOVE ALISA
29 % _ 2 TO PROVE MY LOVE MICHAEL COOPER
WARNER BROS. 7-28200
MADONNA
2 | 215 | 8 | ST ewenanos

O Products with the greatest airplay gains this week.

it a year-round effort with month-
ly promotions in 1988. The promo-
tional angle will remain the same,
however, because even $1 at a
time, the donations add up.

LOCK 1T OR LOSE IT

Last summer, CFAX Victoria,
British Columbia, joined with the
police and an area insurance com-
pany to “ticket” unlocked cars in a
Victoria suburb that was experi-
encing a rise in auto thefts. The
bright yellow “‘ticket” was actual-
ly a pamphlet left inside the vehi-
cle, alerting its owner to the fact
that 60% of the area’s auto thefts
were invited by unlocked cars.

The campaign produced a de-
cline in auto thefts and a sharp
drop in break-ins. It was only natu-
ral to gear the promotion up again
for the holiday season, when peo-
ple leave so many purchases in
their cars as they make their holi-
day shopping rounds. Printed on
the “ticket”” were boxes that could
be checked to let the auto travelers
know which “offense” they were

guilty of: an unlocked car, a win-
dow left open, keys left in the igni-
tion, or valuables left in sight. The
ticket also reminded people that if
it had been a thief—instead of po-
lice—who had come across the car,
the goods would be gone.

CFAX PD Terry Spence was ini-
tially concerned about a campaign
in which police, or police-instruct-
ed volunteers, actually enter the
vehicles to leave a pamphlet. As it
turned out, however, reaction to
the campaign was positive.

MY WEIGHT IN WHAT?
Radio stations, primarily in major
urban centers, have done an excel-
lent job in getting out word that
AIDS is serious but can be pre-
(Continued on next page)

Another Hat For The

Ranch. President Reagan extends his
congratulations to KFMB air personality
“Shotgun Tom” Kelly for his work with
the Muscular Dystrophy Assn., as the
president gets his own gold-initialed
version of Kelly's ranger hat. Kelly
adopted his trademark hat because
he'd always wanted to be a park
ranger, but tumned his attention to radio
instead. Kelly, who is on the board of
the MDA, co-hosted the local Labor
Day telethon and helped raise
$300,000 for the MDA with the Alpine
Car Audio National Finals.

FOR WEEK ENDING JANUARY 30, 1988

Billboard.

HOT
ADULT

®©Copyright 1988, Billboard Publications, Inc. No part of this
publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written
permission of the publisher.

it CONTEMPORARY.

& z Compiled from a national
‘i’ﬁ Sé §° QE TITLE sample of radio playlists. ARTIST
£z | 32 Ng = 5 LABEL & NUMBER/DISTRIBUTING LABEL
*x NO.1 % *
RYW| .
1 1 1 9 VEVAVRENER BR’J&E 558[43 . FLBE 5&’%"&5 -
@ 2 6 8 COULD'VE BEEN TIFFANY
MCA 53231
@ 4 8 10 CAN'T STAY AWAY FROM YOU & G.ESTEFAN/MIAMI SOUND
EPIC 34-07641/E.PA.
@ zNe 9 9 HUNGRY EYES (FROM “DIRTY DANCING”) & ERIC CARMEN
RCA 5315
5 3 2 13 1 LIVE FOR YOUR LOVE @ NATALIE COLE
EMI-MANHATTAN 50094
(6)f s | 15 | 8 | SEASONS CHANGE # EXPOSE
ARISTA 1-9640
( : ) ) 7 ? 10 ALL | WANT IS YOU & CARLY SIMON
H ARISTA 1-9653
i
8 5 i BT y&x&gﬂ;ﬂgx&%ﬂ (THAT | COULD LOVE) DAN HiLL
9 8 3 " GOT MY MIND SET ON YOU ¢ GEORGE HARRISON
DARK HORSE 7-28178/WARNER BROS.
+11 16 9 THE WAY YOU MAKE ME FEEL & MICHAEL JACKSON
EPIC 34-07645/E.P.A.
@ 16 34 4 SHE'S LIKE THE WIND & PATRICK SWAYZE/WENDY FRASER
RCA 5363
12 13 2 12 CHERRY BOMB @ JOHN COUGAR MELLENCAMP
MERCURY 888 934-7/POLYGRAM
@ 19125 6 TWILIGHT WORLD © SWING OUT SISTER
MERCURY 888 484.7/POLYGRAM
14 10 5 13 E&IJ%M 2607623 & GEORGE MICHAEL
15 14 12 1 ?RIOSTEHgLI?NAL € WHITNEY HOUSTON
16 | 12 | 13 | 13 | MOTORTOWN © THE KANE GANG
@ 23 32 4 WITHOUT YOU PEABO BRYSON & REGINA BELLE
ELEKTRA 7-69426
18 17 i1 16 g&‘&%';-lzzszaummm BROS. Sl RO
19 15 21 i1 SEEING YOU AGAIN DAN FOGELBERG
FULL MOON/EPIC 34-07640/E.PA.
THE TIME OF MY LIFE ¢ BILL MEDLEY & JENNIFER WARNES
20 18 10 19 RCA 5224
@ 2% 30 6 TUNNEL OF LOVE @ BRUCE SPRINGSTEEN
COLUMBIA 38-07663
) 2 2 18 s&rggh% IN THE WIND © ELTON JOHN
[»]
23 | 2 14 15 ‘I&%(ay;rgxs)lglnﬁl; %CLL © BOURGEOIS TAGG
2 2 7 13 HCEAASV:Eg‘l IS A PLACE ON EARTH @ BELINDA CARLISLE
@ 30 35 7 ONLY THE FOOL SURVIVES DONNA SUMMER/M.THOMAS
GEFFEN 7-28165
% 21 18 20 THAT'S WHAT LOVE IS ALL ABOUT & MICHAEL BOLTON
COLUMBIA 38-07322
% % * POWER PICK ¥ & & ;
_@ 39 | — 2 N%E‘%GONNA GIVE YOU UP - © RICK ASTLEY
2 29 28 8 ﬁr?cvlrt';g%ss @ ROY ORBISON & K.D. LANG
29 [v97 2% 12 %’4@%“1 91'(1)0 MUCH SMOKEY ROBINSON
@ 50 | — 2 FATHER FIGURE & GEORGE MICHAEL
COLUMBIA 38-07682
* % #HOT SHOT DEBUT & & &
DREAMS | DREAM DAVE MASON (WITH PHOEBE SNOW)
NEW) 1 - ; .
@ 3 | 48 4 IREV!PRIASNEIE ‘{ngE YOUR MAN & ROGER
@ 37 4 3 DON'T GIVE UP ® TIMOTHY B. SCHMIT
MCA 53233
) 28 19 14 31%2‘5'2‘& gl;?A NEW DAY MICHAEL TOMLINSON
5 3% | 44 6 SOUL FOOD TO GO & THE MANHATTAN TRANSFER
4 ATLANTIC 7-89156
>
36 % | 22 12 ABR%(T)RI;I(.:HTN BLUES BARRY MANILOW
@ 5| — 2 WHAT HAVE | DONE TO DESERVE THIS? & PET SHOP BOYS
EMI-MANHATTAN 50107
38 31 27 13 ES#SPNLHIRT'\TIAENlé%gWN BETTER @ RICHARD MARX
a | — 2 YOU WILL KNOW & STEVIE WONDER
MOTOWN 1919
NEW) 1 g{m&u 3(33)! s'gglE DOCK OF THE BAY & MICHAEL BOLTON
*
2 2 29 2 !’;!(E'NBnggr‘iulN LOVE BEFORE CUTTING CREW
*
2 18 38 8 !;Szr1r-£r|4|§ 2I£¥3E WHITESNAKE
>
@[ newp | 1 | sAvoum e
*
NEW)D 1 AB&EMSZ;I;IQIEL MY BEATING HEART STING
L EREI R R KOOL & THE GANG
4% 0 | 3 2 ?R%%T-sg?s'm ME WAIT FOR LOVE & KENNY G.
g % | 0| 2| UTHELES oo ¢ FLEETWOOD MAC
8| 29 3 13 RNCEVSVA(?RK (HOLD HER TIiGHT) RESTLESS HEART
A @ PAUL CARRACK
NEWD | 1 | DONTRUEQA TEAR AUL CA
ROKEN @ DOLLY PARTON
50 | 43 | 50 | 3 | THERIVERUNBRO A

O Products with the greatest airplay gains this week. # Videoclip availability.
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PROGRAMMING

AWARDS ROUNDUP. CBS
RadioRadio teamed up with CBS
oldies WCBS-FM to cover the
Rock’N’Roll Hall Of Fame induc-
tion ceremonies for the third year
running on Jan. 20. The live, three-
hour special aired from 9 p.m. to
midnight Eastern time from the
Waldorf-Astoria Hotel in New
York.

As in past years, CBS didn’t car-
ry the actual ceremonies, but it did
catch as many inductees and
guests as possible for live com-
ments before, during, and after.
The live interviews were fleshed
out with prerecorded tributes and
minidocumentaries for the music-
intensive program.

WCBS-FM became involved with
the Rock’N’Roll Hall Of Fame
Foundation when the hall was first
conceived because the station felt
the match was perfect for its old-
ies format. CBS has recently taken
the format to two of its other sta-
tions, WODS Boston and WOGL
Philadelphia, and the question is
begging to be asked: Does CBS
have any plans to syndicate the
format?

George Sosson, VP/operations
for the CBS FM group says,
“There’s no interest whatsoever.”
He says that decisions in Boston
and Philly were made independent-
ly, based on CBS’ perception of
holes in those markets, “with no
thought of syndication or national
rollout.”

UNITED STATIONS presented
its “American Music Awards Nom-
inations Special” on the weekend
of Jan. 22-24 with Dick Clark as
host. The program spent three
hours featuring interviews with
many of the 1988 nominees and re-
prising their hits for listeners.

MUTUAL BROADCASTING cele-
brates Larry King’s 10th anniver-
sary Friday (29) with a blowout
bash at King’s favorite eatery,
Duke Zeibert’s, in Washington,
D.C. King started with 28 stations
in 1978 and is now heard on more
than 300, clearing 24 of the top 25
markets. From 11 p.m. to 2 a.m.
Eastern time, he will look back at
some of the highlights of his show
as he broadcasts live from the res-
taurant.

In other Westwood One Cos.
news, Andy Denemark has been
named director of programming/
East Coast for WW1. Denemark
had been the NBC Radio Enter-
‘tainment/the Source director of
programming, a post he continued
to hold through WW1’s acquisition
of NBC. He will remain in New
York and report to WW1 VP/direc-
tor of programming Gary Landis.

Denemark has announced that

Now that major labels
are opening up to
rap and hip-hop, will
radio stations follow?
... see The Rhythm
- and the Blues, p. 28

s e - A

Read Like Hell. Pink Floyd drummer Nick Mason, right, gives MCA Radio Network director of operations Roxy Myzal, left,

and “Up Close” executive producer Dan Neer a laugh as he jokingly races through the script for an “Up Close” special on
Pink Floyd. The MCA show, delivered to affiliates on pink compact disks, contained the only live version of Pink Floyd’s
“Run Like Hell” available on CD. Neer's Neer Perfect Productions, New York, produces the “Up Close” series.

the young-adult Source Network
has added two new, daily, one-min-
ute features for its affiliates. “Sex
In The News” will be just that,
hosted by Dara Welles, and “In
London,” hosted by the Source’s
London musiec correspondent, Mal
Reding, will give U.S. listeners a
daily look at what’s hot in English
pop culture.

HADIO TODAY Entertainment,
New York, VP/GM Beverly Pa-
dratzik has been upped to execu-
tive VP for the year-old, program-
ming-and-distribution company.
Padratzik is in charge of program
clearances and is closely involved
in the company’s programming.
RTE president Dan Formento
credits Padratzik for much of
RTE’s growth.

The current RTE catalog in-
cludes the weekly, two-hour, clas-
sic rock “Flashback” on compact
disk; the weekly, three-hour, easy
listening “Special Of The Week”;
the daily, 10-minute “Soul Patrol”;
and the monthly, 90-minute, rock-
artist-profile show “Rock Stars.”

IT SEEMS IT WAS only a short
time ago that we congratulated
“Hotline To Hollywood” on its
5,000th show. Well, the show is
now called “James St. James Live
From Hollywood,” and St. James
is celebrating his 10,000th show.
St. James calls in his hot gossip
live from Hollywood to stations
across the country, making up to

30 calls a day. The show is carried
on 60 stations in the U.S. and on
more than 60 more in other coun-
tries.

IT HAD TO BE: The fourth annual
“Soap Opera Awards Show”’ chose
Brad Sanders of Premiere Radio
Network’s “Cla’ence Update Of
ABC’s ‘All My Children’ ” to enter-
tain daytime television’s heros and
villians during the soap industry’s
Jan. 18 fete. “Cla’ence’” is now
heard in all 20 of the top 20 mar-
kets and on 190 stations nationally.
Premiere is boasting a 98% renew-
al rate for the year-old Sanders
daily. PETER J. LUDWIG

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

Jan. 25, Jethro Tull, Rockline, Global Satellite/
ABC Radio Networks, 90 minutes.

Jan. 25-31, John Lennon, The Lost Lennon
Tapes, Westwood One, one hour.

Jan. 29-30, Prince, On The Radio, On The Radio
Broadcasting, one hour.

Jan. 29-31, Earth, Wind & Fire, Star Beat, MJI
Broadcasting, one hour.

Jan. 29-31, Megadeth, Metalshop, MJI Broad-
casting, one hour.

Jan. 29-31, Nitty Gritty Dirt Band, Country To-
day, MJI Broadcasting, one hour.

Jan. 29-31, George Michael, Hot Rocks, United

Stations, 90 minutes.

Jan. 29-31, Phil Collins, Rock Watch, United
Stations, three hours.

Jan. 30-31, Alexander O’Neal/Garrett Morris,
RadioScope, Lee Bailey Communications, one
hour.

Jan. 30-31, Don Williams, Country Close-Up,
ProMedia, one hour.

Jan. 31, Steve Wariner, Nashville Live, MCA
Radio Network, 90 minutes.

Jan. 31, Squeeze/Crowded House, King Biscuit
Flower Hour, DIR Broadcasting, one hour.

Jan. 31, George Thorogood/Yes, Powercuts,
Global Satellite/ABC Radio Networks, two hours.

Jan. 31, George Benson, The Jazz Show With
David Sanborn, NBC Radio Entertainment, two
hours.

Jan. 31, Yes, Part 2, Legends Of Rock, NBC Ra-
dio Entertainment, one hour.

Jan. 31, Sting, Hitline U.S.A, James Paul
Brown Entertainment, one hour.

Jan. 31, T.6. Sheppard, Countryline U.S.A,,
James Paui Brown Entertainment, one hour.

Feb. 1, Heart, Rockline, Global Satellite/ABC
Radio Networks, 90 minutes.

Febe1-7, Steve Winwood, Classic Cuts, MJI
Broadcasting, one hour.

Feb. 1-7, George Harrison, Rock Today, MJiI
Broadcasting, one hour.

Feb. 1-7, Aerosmith, Off The Record With Mary
Turner, Westwood One, one hour.

Feb. 1-7, , Rock Over London, Westwood One,
one hour.

Feb. 1-7, Johnny Rodriguez, Live From Gilley's,

Mutual Broadcasting, one hour.

Feb. 1-7, Smokey Robinson, Star Trak Profiles,
Westwood One, one hour. B

Feb. 1-7, Kashif, Special Edition, Westwood
One, one hour.

Feb. 5, Santana/the Bryds, Classic Call, Pre-
miere Radio Network, one hour.

PROMOTIONS

(Continued from page 16)

vented, if not cured. Promotions
that hand out condoms at night-
club doors during station-spon-
sored benefit concerts are not new,
but the door prize at this particu-
lar one got our attention.
WNEW-FM New York gave the
STOP AIDS Project of New York a
boost by securing a condom manu-
facturer as a co-sponsor for a re-
cent benefit concert. Condoms
were given out to everyone at the

door—but the door prize was the
winner’s weight in condoms.

The STOP AIDS Project of New
York is modeled after a similar
project in San Francisco that con-
tributed to the drop in the rate of
transmission of the virus in that
city. The program is aimed at pre-
venting the spread of acquired im-
mune deficiency syndrome, and it
seeks to achieve this goal by mak-
ing small educational meetings

available to groups of 10-20 people.
At these meetings, facts about the
virus and its transmission are
made available and people can dis-
cuss possible changes in their life-
style to help prevent further trans-
mission. Information is available
from the New York Project at
Suite 1205, 1123 Broadway, New
York, N.Y. 10010.

PETER J. LUDWIG

YesterHits,

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Stayin’ Alive, Bee Gees, Rso

. Short Peogle. Randy Newman,
WARNER BRO!

. Love Is Thicker Than Water, Andy
Gibb, rso
. We Are The Champions, Queen,

ELEKTRA
. Just The Way You Are, Billy Joel,
COLUMBIA

. Sometimes When We Touch, Dan
Hill, 207H CENTURY

. Baby Come Back, Player, rso

. Emotion, Samantha Sang, private
STOCK

W ON O N AW N

. Dance, Dance, Dance, Yowsah
Yowsah, Chic, aTLaNTIC
b ;Is%w Deep Is Your Love, Bee Gees,

—
(=]

POP SINGLES—20 Ysars Ago

. Judy In Disguise, John Fred & His
Playboy Band, rauLa

. Chain Of Fools, Aretha Franklin,
ATLANTIC

. Green Tambourine, Lemon Pipers,
BUDDAH

—

. Woman, Woman, Union Gap,
COLUMBIA

Bend Me, Shape Me, American

Breed, Ac1A

. Hello Goodbye, Beatles, captoL

. Spooky, Classics IV, MPERIAL

. Daydream Believer, Monkees,
COLGEMS

W ONO VA W N

. | Heard It Through The Grapevine,
Gladys Knight & the Pips, souL

. If | Could Build My Whole World

Around You, Marvin Gaye & Tammi

Terrell, TAMLA

TOP ALBUMS—10 Years Age

—
o

. Snsaoturday Night Fever, Soundtrack

. Foot Loose & Fancy Free, Rod
Stewart, wARNER BROS.

. AI'N’All, Earth, Wind & Fire,
COLUMBIA

. News Of The World, Queen, ELEKTRA
. The Stranger, Billy Joel, coLumsia
I'm Glad You're Here With Me
Tonight, Neil Diamond, coLumsia

0 lI}Rlz)tglours, Fleetwood Mac, wARNER

0P N SUL W N e

. The Grand lllusion, Styx, asm
. Running On Empty, Jackson
Browne, asytum

. Little Criminals, Randy Newman,
WARNER BROS.

—
(=]

TOP ALBUMS—20 Years Ago
. Mgﬁical Mystery Tour, Beatles,
capftoL

. Their Satanic Majesties Request,
Rolling Stones, LonpoN

. Pisces, Aquarius, Capricorn &
Jones, Ltd., Monkees, cOLGEMS

. Diana Ross & The Supremes
Greatest Hits, Diana Ross & the
Supremes, MOTOWN

. Ninth, Herb Alpert & the Tijuana
Brass, aam

. Sgt. Pepper’s Lonely Hearts Club
Band, Beatles, capitoL

. Disraeli Gears, Cream, atco

. Love, Andy, Andy Williams, coLumaia

. Farewell To The First Golden Era,
Mamas & Papas, bunHILL

10. Golden Hits, Turtles, wHITE WHALE

COUNTRY SINGLES—10 Years Ago

1. | Just Wish You Were Someone |
Love, Larry Gatiin, moNUMENT

. You're The One, Oak Ridge Boys,
ABC/DOT

. Don’t Break The Heart That Loves
You, Margo Smith, warNER BROS.
5 ;go (S)addy. Emmylou Harris, warNer

. What Did | Promise Her Last
Night, Mei Tillis, mca

. Out Of My Head And Back In My
Bed, Loretta Lynn, mca

. Woman To Woman, Barbara
Mandrell, asc/po7

. Mamas Don't Let Your Babies
Grow Up To Be Cowboys/I Can
%t Off On You, Waylon & Willie

9. Do | Love You (Yes In Every Way),
Donna Fargo, wARNER BROS.
10. | Don't Need A Thing At All, Gene
Watson, capitoL

SOUL SINGLES—10 Years Age

. Which Way Is Up, Stargard, mca

. Always And Forever, Heatwave, erc

. Too Hot Ta Trot, Commodores,
MOTOWN

8 W N e

WoON & un

W N O N b wWwN

. Our Love, Natalie Cole, camtoL
. Jack And lJill, Raydio, ARISTA

. Dance, Dance, Dance, Chic,
ATLANTIC

. Ain't Gonna Hurt Nobody, Brick,
BANG

. It's You That | Need, Enchantment,
UNITED ARTISTS |

. Playing Your Game Baby, Barry
White, 20TH CENTURY
. Flash Light, Parliament, casasLanca

O 0O N ONE W

—
(=]
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POWER PLAYLISTS.

PLATINUM—Stations with a weekly cume

audience of more than 1 million.

GOLD—Stations with a weekly cume

audience between 500,000 and 1 million.

SILVER—Stations with a weekly cume

audience between 250,000 and 500,000.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PL 30 20 Belinda Carlisle, Heaven Is A Place 0 28 21 Prince, | Could Never Take The Place 20 24 Patrick Swayze (Wendy Fraser), A —  Aerosmith, Angef
31 A Stmg, Be Sl|l| [} Bealmg Neart A29 — Gladys Knight & The Pips, Love Overbo 21 23 Dan Hill, Never Thoughl (That | Could A — Patrick Svnyze Wendy Fraser),
sie, | el
32 3 nda Cal 0 2 Jets, Rocket 2 U 22 25 Fleetwood Mac, Everywhere A —  Scarlet And Black, You Don't Know
3 22 Sleve Wlmvood Valene A3l — Fomgner Say You Wi 23 28 Rick Astley Never Gonna Give You Up A — Love & Rockets, No New Tale To Tell
DIy Yy Al4  — Patrick Swayze (¥lhendy Fraser), 232 —  Debbie Gibson, Out ol lhe Blue 24 29 Michael Bolton ‘_I"Iﬂ Dn) The Dock EX EX Bll Trouble, When The Love Is Good
l l A35 — Gladys Knight & Love Overbo 33 19 Whitesnake, Is This Love 25 26 George Mucl\ae ather Figure EX EX REM, It's The.End Of The World As
A — Richard Marx, Endless ummer Nights 26 EX Salt- _P:f , Push
EX- EX Buster Poindexter & His Banshees, 27 EX Richard Marx, Endless Summey Nights
WHTZ EM | o ETIN, T i 8 gl
. . 0 é A — Carly Simon, All | Want Is You 1 1 Tiffany, Could've Been
New York 0.M.: Steve Kingston EX EX Sting, Be Stil My Beating Heart 2 2 Salt-N-Pepa, Push It
1 1 Tiffany, Could’'ve Been EX EX Prnce, | Could Never Take The Place — 3 3 Bangles, Hazy Shade Of Winter
§ g aeoaeelﬂjmson (%gl M aMIV"d SMelKOHMV - EX EX  David Lee Roth, just Like Paradise g g m;sne e';zuvs'on.rgol;molmnal
ichael Jackson, The Way You Make Me ou
4 7 INXS, Need You Tonight . A . - 6 6 n/n/s Pump Up The Voliime
5 5 Taylor Dayne, Tell It To My Heart Pittsburgh P.D.: Jim Richards Chicago P.D.: Brian Kelly 7 pe(é Bus Springfield, Wh
6 9 a"l"7 azy Shade Of Winter 1 2 Tiffany, Could’ve Been 4 0 d d 1 2 Tiffany, Could've Been 8 New Or ev, rue Fa:
7 11 M/A/R/R/S, Pump Up The Volume 1 o 8 F “ 2 5 Expose, Seasons Change 2 1 George Harvison, Got My Mind Set On Y 9 10 Michael Jackson, The Way You Make Me
8 10 Expose, Seasons Change i 3 6 Bangles, HazJ Shade leler ~y 3 3 Michael Jackson, The Way You Make Me 10 11 Expose, Seasons Change
8 4 George Michael, Faith Boston P.D.: Sunny Joe White 49 INXS, Need You Ton§ A \ 4 6 Bangles, Hazy Shade Of Winter 11 12 Ehon John, Candie In The Wind
10 6 Whitney Houston, So Emotional 1 3 INXS, Need You Tonight S5 3 Taylor Da ne Tell It To My Heart § 5 Stryper, Honestly 12 13 Roger, | Want To Be Your Man
11 8 Whitesnake, Is This Love 2 2 Natafie Cole, | L|ve For Your Love 6 10 Fleetw: Everywhere 6 4 George Michael rmh 13 26 George Michael, Father Figure
12 16 Keith Sweal, | Want Her 3 & Tiftany, Could've Been 7 7 Head, There s lfhe Girl Detroit P.D.: Brian Patrick 7 11 Roger, | Want To Be Your Man 171 P""C!i I Could Never Take The Place
13 17 Sal-N-Pepa, Push It 17 Exposs Seasons Change 8 11 Foreigner, Say You Will 0 8 7 Whitesnake, Is This Love 15 18 Patrick Swayze (Wendy Fraser),
14 14 The Cover Girls, Because Of You 5 5 Cher I'found Someong 9 1 Elton John, Candle In The Wind 1 3 INXS, Need You Tonight 9 14 Natalie Cole, I Live For Your Love 16 19 Eric Carmen, Hungry Eyes (From "Oirty
15 13 EHon John, Candle In The Wind § 3 Rick Astioy. Never Gonna Give You U 10 12 Bruce Springsteen, Tunnel Of Love 2 2 Tiftany, Could've Been ) 10 16 Prince, | Could Never Take The Place 17 20 Paul Carrack, Don't Shed A Tear
16 12 Debbie Gibson, Shake Your Love 7o Ban les, gaz Shade Of Wintes ou Up 11 14 Eric Carmen, Hun%ry Eyes F(om "Dirty 3 & Eric Carmen, Hung? %yes (From " Dirty 11 8 John Cougar Mellencamp, Cherry Bomb 18 22 Natalie Cole, | Live For Your Love
17 22 Rick Astley, Never Gonna Give You Up FET h BOY & Dusty S n eld Wh 12 15 Roger, | Want To Be Your 4 7 Bangles Hazy Shade Of Winter 12 18 Taylor Dayne, Teil it To My Heart 19 23 The Communards, Never Can Say
18 18 Madonna, Spotli AR el fopiBays, Becauie 13 18 Price, | Could Rever Take The Place 5 5 EHon John, Candie In The Wind 13 13 New Order, True Faith 20 21 Bananarama, | Can't Help It
19 15 Bill Mediey & Jenmfer Wames, (I've 10 19 Foreigner. Say You Wil 1 1 Pel Shop Bays & Dusty Springfieid, Wh 6 6 an:e 1 Could Never Take The Place 17 2 '(o A/R/R/S, Pump Up The Volume 2 28 Fore-gm Say You Will
A20 —  Eric Carmen, Hun%3 1y Eyes (From Dirty n 18 an% I Eould Never Take The Place 15 18 7, Honestly 7 13 Paul Carrack, Don't Shed A Tear 5 8 n John, Candie In The Wind 2 % "‘C.IEVETYWM'E
21 23 Roger, | Want To Be Your Man 12 13 Flestwood Mac, Evervwhere 16 22 Paul Carrack, Don't Shed A Tear 8 9 Roger, | Want To Be Your Man le 17 Madonna, Spatlight 23 21 Heart, There's The Girl
2 21 George Michael, Father Figure 13 16 Roger ) Want to Be Your Man 17 Nalalle Cole, | Live For Your Love 9 10 Heart, There's The Gir 17 19 Men Without Hafs, Pop Goes The World 20 79 Belinda Carlisle, | Get Weak
23 25 Stryper, Honestly w17 Br&ce ngsteen, Tunnel Of Love 18 21 Glona Estefan & Miami Sound Machine, 10 11 Bruce Springsteen, Tunnel Of Love 18 10 Belinda Carlisle, Heaven Is A Place 0 25 30 Depeche Mode, Never Let Me Oown
20 26 Patrick Swayze (WEM'Y Fraser), 15 20 M/A /Sg Pump Up The Volume 19 23 Belinda Carhsle, | Get Weak 11 12 Natalie Cole, | Live For Your Love 19 22 Poison, Rock And Roll All Nigh 2 28 Cher, | Found Someone
25 19 Belinda Carlisle, Heaven Is A Place 0 1 2 E hmlcs I Ne eg ADM 20 25 George Michael, Father Figure 12 15 Taylor Dayne, Tell It To My Heart 20 12 Prel? Poison, Catch Me (1 m Fallmg&( 27 34 Glorfa Estefan & Miami Sound. Machine,
% 20 Steve Winwood, Valerie 17 8 Clagys Kuht & The Pips. Love Overbo 21 8 Michael Jackson. The Way You Make Me 13 16 Expose, Seasons Change 21 24 Pet Shop Boys & Dusty Springfiel, 1 2 X Bruce.Spriggstaen Tunnel i Love
21 23 Prince, | Could Never Take The Place 18 21 Ere Carmen, Hongry Eyes (From Dirt 2 28 David Lee Roth, Just Like Paradise LIS Forelgner. Say You Wi 2 15 Debbie Gibson, Shake Your Love A28 — Rick Astley, Never Gonna Give You Up
28 21 Richard Marx, Should’ve Known Better 19 27 George Michael, Fgall‘eryn N ¥ 23 4 Whitaey Houston, So Emotional 15 19 Cher, | Found Someone 23 28 Eric Carmen, Aungry Eyes (From "Dirty A30 — Richard Marx, Endless Summer Nights
A23  — Pet Shop Boys & Dusty Springfield, Wh 20 73 Boy George. Live My Life %me The Fi 24 13 George Harrison, Got My Mind Set On Y 16 20 Patrick Swayze (Wendy Fraser), 28 26 Phil Coflins, We Said Hello Goodbye 31 35 Gene Loves Jezebel, The Motion Of Lov
A30 —  Debbie Gibson, Out of the Blue N B Mo ot 25 13 Whitesnake, Is This Love 17 22 Madonna, Spollf 25 EX  Paul Carrack, Don't Shed A Tear 32 EX Dan Hill, Never Thought (That I Could
A —  Def Leppard, Hysteria 2 2% Donma S’ulﬂpf?le’gwi‘h Mickey Thomas 2% EX Richard Marx, Endless Summer Nights 18 23 Pet Shop Boys Dusty Springfieid, Wh 26 25 INXS, Need You Tonight A3 —  The lets, ROCKE' 2u
onn, Y 8 21 EX  Dan Hill, Never Thought (That | Could 19 24 Icehouse, C raz{ 21 EX Richard Marx, Endless Summer Nights A3 —  Aerosmith, Anget
B » Teance Trent D'Arby Wishing Well 28 20 John Cougar Mellencamp, Chesry Bomb 20 28 George hﬁlc Father Figure 28 21 Bill Medley & Jennifer Wames, (I've A35 —  The Cover Girls, Because Of You
M 3B Sah-N-P g A28 — Patrick Swayze (Wendy fraser), 21 25 Fleetwood Mac, Everywhere 29 EX David Lee Roth, Jusl Like Paradise
25 EX Bily ldolwl:ol In The Git : — lS‘le’msmBMﬁtl el g gg ggng, Be SllII MJ Beatmg Heart SAO 3 PI"Y Idol, lggnyv
. —_ ing, Be Sti eating Heart ueeze, —  Foreigner, ou Will pO b
% 1281 clonalEstefan &iiam] Soond Machibe, B3 Wheeryackson. The Way You Make Me A — Sait-N-pepa, Push It A WER
28 30 Men Without Hats, 'xop Goes The World Z5 18 Pretty Poison, Catch Me (| m Falling) 4
29 31 The Alarm, Rain In The Summertime 26 31 Peabo Br{son & Regina Belle, Without
30 32 Buster Poindexter & Wis Ban g g; lghlrlesr(l)u‘ gllss(gh'?'h‘l’lvem World
New York P.D. Larry Berger | A31 — The Communards, Never Can Say 2 31 Whitses Houston So ot KRBE - FM
11 Tiftany, Could've Been 32004 Sadeercs 853,533, 30 33 Keith Sweat, | Wanl Her - P.D Paul Christ
2 2 George Harrison, Got My Mind Set On Y 33 EX  Eria Fachin, Savin’ Mysell 31 U stl Wonde: van will K Houston -D.. Paul Christy
! 3 EX Depeche Mode, Never Let Me Down o Machi 12 Michael Jackson, The Way You Make Me
i 9 ITNX lll)eed VoTu Tolm h 5 35 EX Yes Rhythm Of Love 32 35 Ghoria Estefan & Miami Sound Machine; 2 3 Tiffany, Could've Been
M4 B‘,{":{es‘ T e Of Wit % 2 S but Sister, Twiight World Philadelphia P.D.: Charlie Quinn | 33 35 Davidlee folh, Just Like Pacadiee i ! 3 8 Expose Seasons Change
6 3 e ichael, Faith : - 'S(let'a(vl:esv'v’:c‘u{elr v;aos'#ﬁl Know 1 1 Tiffany, Couid've Been 35 38 Boy George, Live My Life (From The Fi Minneapolis P.D.: Gregg Swedberg g g g:"s" BW; hDI‘:s" Springieid, Wh
7 12 R/R/S, Pum Up The Volume = o 2 George Michael, Faith 36 40 Richard Marx, Endless Summer Nights 1 3 INXS, Need You Tonight 8 1 R | Want #5 B "
8 8 Jtcksm\ he Way You Make Me A Debbie Gibson Oul f the Blue 3 5 Michael Jackson The Way You Make Me 37 EX  Strypes, Honestly 2 8 Tiffany, Could've Been 715 c;’:e" ¢ ’h s° e Your Man
9 10 Ketlh Sweat, | Want Her X EX St Honestl ® 4 l Bangles Hazy Shade Of Winter 38 EX Pepsib Shlrley, All Right Now 3 4 Bangles, Hazy Shade Of Winter 8 13 B T, | Foun s°’"e°"& t
o, - Seasons Change EX EX Georgio, Lover'syLane 5 INX ‘ou Tonight 33 8 George Harrison, Got My Mind Set On Y 4 7 Glona Estefan & Miami Sound Machine, Lt P‘" ‘&S “‘:YD ha(des wA'"TE'
1 5 bbie Gibson, Shake Your Love EX EX David Lee Roth, Just Like Paradise 6 9 Eric éarmen Hungry Eyes (From “Dirty A — Rick Astley, Never Gonna Give You Up § 6 Paul Carrack, Don't Shed A Tear TR F‘“ "“s on W’I'ed eay
12 4 wlulney Houston, So Emotional EX 36 Rachel welch, This Girl's Back In Tow 7 10 Prince, | Could Never Take The Place A — Alexander 0Neal Featuring Cherrelle, 6 11 Eric Carmen, Nunﬂ Eyes (From “Dirty HER "c:mgner V "’T“ 'J“
13 13 €Ron John, Candie In The Wind EX EX Belinda Carlicle, | Got Weak 0 8 12 Bruce Spnngsleen Tunnel Ol Love A — Terence Trent D’Arby, Wishing Well 7 9 lJody Watley, Don't You Want Me 12 & Georehl ou Toni Mind Set On Y
14 16 Rick Astley, Never Gonna Give You Up €X EX Gene Loves Jezebel, The Motion Of Lov 9 13 Expose, Seasons Change A — CElisa Fiorillo, How Can | Forget You 8 2 New Order, True Faith a eorge amsljm "3‘0' L( ;“ "F.
15 17 Roger, | Want To Be Your Man EX EX  Scarlet And Black. You Don't Know 10 15 Roger, | Want To Be Your Man 9 15 Foreigner, Say You Wil 1% T ge. {9 (Tl 'M( 'l?mrlr"e U
16 18 The Cover Girls. Because Of You X EX Carty Simon, All I'Want Is You 1111 Efon lohn, Candle In The Wind 10 5 lcehouss Crazy e e e My ed
1725 Salt-N-Pepa, Push | EX EX  Fichard Mars. Endiess Summer Nights 12 3 e Harrison, Got My Mind Set On Y 11 Michael Jackson, The Way You Make Me B2 G:N"C okt YF"WY
18 15 Bill Medley & Jennifer Warnes, (I've €X EX Sting, Be Still My Beating Heart ¢ 3 Rlck stley, Never Gonna Give You Up 12 12 Limited Warranty, Mr. No It All 7 2 WA 5 R'CS Bima Ue’ T'K“\’f
19 14 Whitesnake, Is This Love L. Y 8 14 7 Taylor Dayne, Tell it To My Heart 13 24 Patrick Swayze (Wendy Ffasev » 1813 4 /Co/le | mp;p e Lolume
20 19 Belinda Carlisle, Heaven |s A Place 0 15 8 Whitney ouslon, So Emofional 14 20 Expose, Seasons Change hiE Na"é‘g e Be of, '°6"' ove
2121 Eric Carmen. "“"5’; Eyes (From “Dirty 16 20 Pet Shop Boys & "SYH Springfieid, Wh P 15 16 Natalie Cole, | Live For Your Love 2% e ecause M"Bu
22 20 Jody Watley, Don't You Want Me 17 17 Foreigner, Say You W —awn7 16 19 Pet Shop Boys & Dusty S?n Y"M Wh 26 Depe&he M & ever[l.el Fe own
A%z 2 gn‘:cse Son;zsleenb Tul;";r?'m o }g g 'I‘lﬂlla/.; Cnales, PLwe ﬁor TVr?urthlwe }g g ?;ucje ‘Spr;zngskleen Tunne) Of g 5‘3) E"‘ m“Ne‘;grglzonK?G(weo’vnouDd:y
—  Pe oys & Dus n . Pum e Volume f - pi ; e Jets, Rocket
A25 — Matalie Cole, | Live For Your Love % B s ilin b Mham Sound Machine, | Detroit P.D.: Rick Gillette | 15 2 Squeete, 8535837 z 3 g‘T';fséegnlﬁr&‘vaﬁ"M Machine,
A — prince 1 Could Never Take The Place 21 24 Belinda Carliske, | Get Weak 1§ Satpe Push it 20 26 Cher, | Found Someone i e e
A — Debbie Gibson, Out of the Blue 2 EX George Mlchael Father Flgure 2 & Roger, | Want To Be Your Man 21 13 Pnnce 1 Could Never Take The Place ] "'ll Needhe il Love Overbo
EX EX GeofEa M;chael Father F ure . 23 26 Fleetwood M 3 8 Tiffany, Could’ve Been 22 14 Madonna, Spotlight L] B“ 4 mics, s
EX EX lifornia Raisins, | Heard It Th Boston P.D.: Michael Colby 24 28 Sting, Be Stlll ld Bealmg Hearl 4 1 Michael Jackson, The Way You Make Me 23 32 Rick Astley, Never Gonna Give You Up % §9 GI“S erlm;endexle( lllnsv?ar!'sl[ees
EX EX Patrick Swayze (Wendy Fraser), 1 3 INXS, Need You Tonight 25 25 Squeeze, 853-59. § 2 George Harrison, Got My Mind Set On Y 20 28 ‘Yes, Rhythm Of Love % » a”"" 'm"- O"TQY °’(‘)' eave.Me
2 5 Roger,| Want To Be Ma 26 27 Boy George, Live My Life (From The Fi 6 3 Taylor Dayne, Tell It To My Heart 25 30 Belinda Carlisle, | Get Weak % % G;“;'&""is ”b’; T“"””' LU‘&
7 Pn‘nce 1 Couid Never TO:l:e Th’e Place 21 23 Men Without Hats, Pop Goes The World 7 10 Eric Carmen, Hungry Eyes (From "Dirty 2% 29 Boy George, Live My Life (From The Fi a3l Fleet oossllue[ l, The Motion Of Lov
12 Eon o, Candle 11 The Wind 28 30 Dawd Lee Roth, Just Like Paradise 8 12 Expose, Seasons Change 21 33 George Michael, Father Figure Y et 85332'9 7““/" ere
S 1 Michael Jackson, The Way You Make Me 29 EX  Cher, | Found Someone 8 11 Elton fohm Candee n The Wind 2 10 Phil Collins, We Said Hello Goodbye fn & (el nom e
? 10 Broce Springstes Tum’, 01 Love 30 EX Gladys Knight & The P-ps, Love Overbo 10 14 A/R/R s, Pump UE The Volume 29 17 The Cure, Just Like Heaven T [' i '"‘°" “‘cg I; e
518 Mm’" (Bl A — Patick Swayze (Wendy Fraser), 16 Whitney Hous Jouston, So Emottonal 30 18 Def Leppard, Animal A B cwiCan. I rgetyYo
PR =i 2 T3 e A — et2u 12 7 Pretty Poison Catch Me (I'm Faliing) 31 35 Scarlet And Black, You Don't Know e Al T e
s :m3 o3 ks EX EX Keth Sweal. | Want Her 13 16 Natalie Cole, | Live For Your Love 32 27 Aerosmith, Dude (Looks Like A Lady) 3? P R ““N s W"," i
0 1 i ngg oo 87 winter 18 17 Prince, I Could Never Take The Place 3 3 Dawid Lee Roth, Just Like Paradise D e R e | Could
Chicago P.D.Buddy Scatt | 11 17 Hatale Lok, | Lve For Your Love 15RR1208 tladys Knight |6 Thel s Lovel Overbo SR e e, "T°e',‘, fan ! forge Yoo NS B St Sol ey B Heart
11 George Harson, Got My Mind Set On Y LRI Siop B D Serngfield, Wh 17 19 Paul Carrack, Don't Shed A Tear R 6 sahhpeya Push i RioREXy Richarduaccitndiessloummeniights
2 3 Tiffany, Couid've Been w16 [nc Carmen, Hun Eges (From "Dirty 18 20 The Cover Girls, Because Of You 37 AU wmlesmke Is This Love - K'clh‘§ O?OI“V; '(ﬂ ) The Doc
3 6 Bangales Hazy Shade O Winter 5 2 twood Wac. [%;y J e 19 21 tNXS, Need You Tonight A — M/A/R vx umg Up The Volume A= €f g 1"5 3" (3
T | el Jackson, The Way You Make Me H Gear o1k nd GollyM Mind Set On Y 20 23 Bangles Hazy Shade Of Winter 39 31 Ro er, | Want To Be Your Man A — "Ss “A'fl CWant Is ¥
§ 2 George Michael, Faith 17 20 Paul tarrack, Don't Sheyd A Tear 21 EX George Michael, Falher Figure 40 EX LeaEard Hyslena 0T rly "'1‘,°" i DArba"w'sh'ou well
? ] m Dseasm}s I T My Heart 187 Whitney Houston, So Emotiona BB Nitandar oeal Featuring Chemel A St e Sul My Bostng et BB RS mOf Lo
a ayne, Tel y Hea H o exander eaturing rrelle, — ing, Be Still My Beating Hear
8 Roge, | 1 Vot To Be Your Man I 13 Tayer bz ."'lsTfﬂ 1t To My beart Washington P.D.: Chuck Morgan 28 20 New order, True Faith B Richord Mam, Endiess Summer Nights ECEEGR N 2 Like paradise
9 12 NXS, Need You Tonight N 9 F m er. Say Y. "’ w?"" 1 & Titfany, Could've Been 25 EX  Pet Sl\o? ngs & Dusty Springfield, Wh A — The Communards, Never Can Say X & s n"f‘thske’v'a Don't K
U] Wmlney Houston, So Emotional 2 3 ° R/ bamn Up The v°lume 2 _ 4 Elton John, Candle In The Wind EX EX Cher, | Found Someone 3 ou Don't Know
11 15 W/A/R/R/S, Pump Up The Volume B » Men ‘Withou! Halsp Popp Goes The World 3 3 Michael Jackson, The Way You Make Me EX EX Belinda Carlisle, | Get Weak B
12 13 Rick Astley, Never Gonna Give You Up 28 25 The Cover Girls, Because Of Vou A ] George Harrison, Got My Mind Set On Y EX EX Patrick Swayze (Wendy Fraser), a[[
{i 1; ‘ll"heMCovers rltsl E%ﬁcause Of You 2% 32 Gloria Estefan & Miami Sound Machine, 5 Taylor Daane Tell It To My Heart A — Debbie Gibson, Out of the Blue a
B Ry e | 3 O o ¢ Bl et I i 971 AECL
}9 }g Jcihn(;%zirIJII!!"!;;K)L (CFher Tﬁoﬂ;b 2% £ G:o":"::m?lael :ra‘lher?gure 8 lg Eric nglen Hungry tyes (From "Dirty A — Gloria Estefan & Miami Sound Machine, WW
18 16 Natalie Oolee Ivlive o sour'tr:ve o 2 29 The Alarm, Rain In The Summertime lg ]1 g::‘w. msValz:‘ge 5
19 22 Keith Sweat, | Want Her O e ;ﬂg—;:f My Lite (From The Fi 17 Georﬁunlchn 1 Faith < Dallas P.D.: John Robert
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Chuck Grane Strikes AC Balance At KKHT Houston

BY KIM FREEMAN

AFTER A BAD BOUNCE in New
York, Chuck Crane has rebounded
into the national limelight with his
fall success story at adult contempo-
rary KKHT Houston.

Crane left WLS-AM Chicago to
take a brief shot
at giving WYNY
New York one last
chance as an AC.
But when WYNY
parent NBC set its
sights on the coun-
try format that

WHN was to give up in July, Crane
began listening to outside offers. One
came from Malrite, whose KKHT
was having limited success in the last
few years while the company deliber-
ated which route to take. Crane ar-
rived in June, put KKHT on a defined
course, and pulled a 4.2, 12-plus over-
all share in the fall Arbitrons, up
from a 2.6 in the summer. And the
gains are just where Crane wants
them. KKHT’s 18-34 shares are up by
1.3, and the 25-54 demo is up by 1.5
shares.

6
WHEN I CAME HERE the sta-
tion had been trying to evolve into an
AC, although I found it still to be a
real hodgepodge musically,” he says.
Part of that confusion was due to the
fact that KKHT had been the fairly
successful album rock outlet KSRR
“97 Rock” before Malrite bought the
outlet in 1986. Banking on its success
with top 40 (like WHTZ “Z-100”" New

York and WMMS Cleveland) and
worrying about the potential of al-
bum rock, Malrite switched the sta-
tion calls and debuted KKHT as a hit
outlet. Early last year, Malrite left
the top 40 battle to KKBQ “93Q” and
KRBE “Power 104” and went after
what it perceived as a bigger hole in
the AC field.

In redefining KKHT’s target,
Crane says his bull’s-eye lay between
Houston’s top 40s and ACs. “You
might as well call our top 40s ur-
bans,” says Crane. “And, on the oth-
er side, our ACs are very back-
ground. So, there was a spot in be-
tween for a hit-oriented AC with
more personalities and more promo-
tions.”

Starting with the music, Crane
slipped format staples like Barry
Manilow, Carly Simon, and Bread
into rotation for the first time. Music
monitors from New York ACs
WLTW and WNSR helped Crane as-
semble a trustworthy library of old-
ies and recurrents.

With the music on the right track,
Crane then set about letting listeners
know that the mix was right. “We
hadn’t been describing ourselves ac-
curately to the marketplace,” he re-
calls. That process started with an In-
credible Prize Catalog direct-mail
piece to 1.2 million Houston homes.
The piece included a page positioning
KKHT as “not too heavy, not too
light.” That theme was carried into
sell-lines on air, and the piece itself
was KKHT’s banner promotion
throughout the fall book. A $100,000
television campaign backed up the

Chuck Crane. Program director of big
fall Arbitron winner KKHT Houston
and Billboard’s PD of the week.

catalog.

Starting this month, KKHT’s mar-
keting effort has been further bol-
stered by a billboard campaign. On
air, a Hugh Heller-designed jingle re-
assures adults that KKHT is their
station. ““My critics say they sound al-
most old-fashioned,” says Crane.
“But they're that way by design. My
biggest fear is that people will think
we're a top 40. We thought a typical,
heavy-synth jingle would confuse
people.”

A low-key approach is employed in

all on-air contests, with winning num-
bers for the catalog promotion given
out only four times a day. “We've
given away about six cars, and when
the winner calls up we say, ‘Please
don’t scream, even though you've
just won a Mercedes,’ " says Crane.

However low-key, Crane says pro-
motions and personalities will be the
wheels supporting KKHT’s upward
drive. “The ACs have pretty much
left both avenues wide open to us,”
he says. “And a weird thing about
Houston is that the only [known] tal-
ents are morning guys.”

KKHT’s personality lineup starts
with Bobby Mitchell, followed by a
Crane recruit, Bill Taylor, from
KEYI Austin, Texas. Afternoons are
chaired by Col. St. James, and the 7
p.m.-to-midnight shift is newly filled
by Keith Berk, a steal from cross-
town “lite” AC outlet KLTR.

Crane says KKHT is most distin-
guishable from a top 40 during the
day and that continued increases dur-
ing in-office listening hours are one
of his biggest priorities. Good gains
there are already under his belt, as
the fall Arbitrons showed a 3.0 share
improvement in middays and a 1.1
share growth in afternoons.

HOUSTON is one of the few major
markets where country radio sta-
tions—like KIKK and KILT—as-
sume the top-ranking positions AC
stations usually occupy in big cities.
Thus, Crane watches his country
competitors more closely than AC
PDs in another market might. He
says that the market's country heri-

tage can serve his AC advantage.
Well-proven country oldies can be
good substitutes for burned-out AC
standards at KKHT. Of currents,
Crane says he's still exploring the
wisdom of opening up his AC list to
country for an edge over his competi-
tors. For example, Crane jumped on
Kenny Rogers’ “I Prefer The Moon-
light” after Houston’s country sta-
tions made it familiar and before any
other ACs had thought to play it.

What's likely to spice up KKHT’s
playlist is jazz. Already, requests for
songs played on the station’s two
weekend jazz shows generally run as
high as those for many of KKHT’s
mainstream songs.

cRANE says he harbors no bitter-
ness about his experience at WYNY.
“That’s just the way the business
is—you're always at risk for some-
thing like that to happen.” Of making
the move from a huge corporate
structure at NBC to radio-intensive
Malrite, Crane says, “It's much easi-
er to get things done. I can call the
president at home and get answers.”

While working his way up the ra-
dio-career ladder, Crane also attained
a degree in dentistry. “I still keep my
licenses up to date, and someday I
suppose it’s possible I might go into
practice,” he says. But radio has been
in his blood since the age of 15. Dur-
ing the "70s, Crane cut his chops at
several Indianapolis stations, then
moved to WRBQ “Q-105” Tampa,
Fla., in the early ’80s, working with
Scott Shannon, now PD and morning
man at WHTZ.

‘ E: [3.4 #K'r‘asl'\.a\f;gsn't(lsggpq go Vﬂ‘l oy {g % Em Ca:n\:len,‘HTun 1y vEyes (MFvom “Dirty gll) gg g:e Alarm.sgagvaa);l The Summertime 1§ 14 Foreli ner, S:yDVOulwlll n
—  Michael Botton, (Sittin’ On) The Doc ager, ! Want To Be Your Man ueeze, 853- 1 16  Paul Carrack, Don’t Shed A Tear
A — Debbie Gibson, Out of the lue 16 19 Bruce Springsteen, Tunne! Of Love 3 mm 32 34 David Lee Roth, Just Like Paradise 14 19 Roger, | Want To Be Your Man
A — Scarlet And Bfack, You Don’t Know 1727 Satt-N-Pepa, Push |t ) R A — Debbie Gibson, Qut of the Biue 15 11 John Cuupr Mellencamp, Cherry Bomb
18 13 Bill Medley & Jennifer Warnes, (I've \k_@ A — The Communards, Never Can Say 16 17 Bruce Springsteen, Tunnel Of Love
%3 g Ennce, Ill'ol:lzldl NFev%;l Take The Place MR TETION.. A — Keith Sweat, | want Her }g lg w;e'lwooi ’ac, Everywhere
eorge Michael, Fai itesnake, is This Love
21 23 Patrick Swayze sWendy Fraser), 19 21 Pet Shop Boys & Dusty Springfield, Wh
22 24 Men Without Hats, Pop Goes The World Miami P.D.: Steve Perun 20 Icehouse, Craz:
23 11 Steve Winwood, Valerie . C 21 25 George iciue{ Father Figure
28 26 Watalie Cole, | Live For Your Love 11 George Harrison, Got My Mind Set On ¥ 22 15 Hearl, There's The Girl
' " -FM 25 15 Whitesnake Is This Love 27 Michael Jackson, The Way You Make Me 23 27 Belinda Carlisle, | Get Weak
26 28 George Michael, Father Figure 3 4 Tiftany, Could've Been A20 —  Eric Carmen, Hungry Eyes (From "Dirty
27 29 Foreigner, Say You Wi 4 9 Debbie Gibson, Foolish Beat 25 26 Squeeze 85§-593§
Ag = alrze"v ugnesl:wm g ; gl::;';‘s';l; l;uTs';,isnlove % 29 David Lee nm, Just Like Paradise
adonna, Spotly NIY-Tepa, d . i R 5 i 2] 22 Steve Winwood, Valerie
Hartford P.D.; Dave Shakes 30 EX Belinda Carlisle, | Get Weak 7 15  Miami Sound Machine, Anything For You | Minneapolis P.D.: David Anthony 28 EX  Sting, Be Stll My Beating Heart
A — Rick Astley, Never Gonna Give You Up 8 5 George Michael, Faith 1 2 Tiftany, Could've Been 29 30 Glona Estefan & Miami Sound Machine,
12 Exgose, Seasons Change A — Richard Marx, Endless Summer Nights 9 10 Glosia Estefan & Miami Sound Machine, 1 Michael Jackson, The Way You Make Me A30 — Debbie Gibson, Out of the Blue '
g4 8 Jiftany. ng'd"’s'hggefb' i A —  M/A/R/R/S, Pump Up The Volume 10 11 Bangles, Haty Shade Of Winter 3 5 Bangles, Hazy Shade Of Winter A — Richard Marx, Endless Summer Nights
33 Dmmesnansh o The Venume EX EX  Michael Botton, (Sittin’ On) The Dock 1; }; |sr=§<vse NL’;:"%.; ‘g'rfirglﬁt 4 9 Paul Carrack, Oon't Shed A Tear A —  Michael Bolton, (Sittin' On) The Dock
87 Roger Wart T Be Your Man 13 6 Jody Watley, Don't You Want Me I Lot elFait
§ 1 INXS, Need You Tonight 14 23 Efton John, Candie In The Wind 7 10 Foreigeer Soy o winnorona
7 6  Michael Jackson, The Way You Make Me 15 8 Richard Marx, Should’ve Known Better 8 14 Ex sge 5' Y Change
8 8 Eric Camen, Hungry Eyes (From “Dirty : 16 13 Debbie Gibson, Shake Your Love 9 15 Jony Watley Dont You Want Me
9 15 Natalie Cole, | Live For Your Love 17 14  Expose, Seasons Change 10 12 Gloria Estefan & Mia -s:"d Machine, @
10 11 Prince, | Could Never Take The Place 18 22 The Cover Girls, Because Of You 116 wﬁ-’.’isn’.&'T Thusl ﬂ‘:' e und Tachine
11 12 Deja, You And Me Tonight 19 21 Roger, | Want fo Be Your Man 12 20 Patnck Swayze (Wendy Fraser) m.h
12 16 Rick Astley, Never Gonna Give You Up 20 2 Mﬁ R/R/S, Pump Up The Volume 13 7 p:i,.r;c, | cogm ever k' The Place
13 13 Bruce Sgnngstun, Tunnet Of Love 21 19  Bill Medley & Jenniter Warnes, (I've 14 17 Pet Shop Boys & D asen"zmm Wh .
14 20 Patrick Swayze (Wendy Fraser), . . 2 20 Taylor Dayne, Tell it To My Heart B 21 Cre | ooys b Dusty Sp J Phoenix P.D.: Guy Zapoleon
B B e Orlando P.D.: Brian Philips A3 Rick Astey Rever Gomna Give You Up AIE = INXS, Need You Tamght 12 Tiftany, Could've Been
rrack, Don r S B tri A bk .
R e 12 oo g Hf e g il e e | 2§ g tann oy s st on
-N- , Pu itney Houston, motional H n “Dii A
§ g perlue e | 3§ mmaBihSte 8 % Meleneimen o, 88 SOmhT | i A e
22 Elton John, Gandte In The Wind 5 1 George Harrison, Got My Mind Set On ¥ 28 25 Belinda Carlisle, Heaven I A Place 0 21 16 Eltoo Jonm, Candl In The Wind & 10 INXS, Need You Tonight
2123 The Cover Girls, Because Ol You 6 7 Bangles, Hazy Shade OIWmter 29 EX  George Michael, Father Figure 2 7 Th:r}ets ckr;l 20 ¢ 7 1 Roger Itzfelamo}J 33'9 M.
D snake 'S;”"Svgolre 78 Paul Camrack, Don't Shed A Tear 3023 Pretty Poison, Catch Me &maling) 23 18 Stryper, Honestly § 8 Gesrge Micnael, Faith -
235 Bustepoinato s tils Banshees 8 9 M/A/R/R/S, Pump Up The Volume A —  Keith Sweat, | Want Her 24 28 Boy George, Live My Life (From The Fi S 9 Expose, Seasons Change
BB el |0 S 2 2 ki 1014 S o St B e
26 28 Madonna, Spotiight 4 Pt Soringfiakd R R, /B w5, bump Up The Volume
27 30 Cher, | Found Someone 1 et Shop Boys & Dusty Springfield, wWh 27 19 Phil Collins, We Said Hello Goodbye 12 16  Rick Astley, Never Gonna Give You Up
% 10 John'Coupr Mellencamp, Cherry Bomb 1213 Fleetwood IthEver where 28 33 George Michael, Father Figure 13 15  Men Without Hats, Pop Goes The World
29 32 Boy George, Live My Life (From The Fi }i }; :'M!rlt[nﬁ:, Say n?u G_n{l 23 31 Pmsonwﬁ_ock And Roll All Night 14 13 Pretty Poison, Catch Me (I'm Falling)
334 sting, Be Still My Beating Heart 15 17 Natalie Cois, 1 Lve For Your Love ” 33 Narate Cole, 1 we For Youe L 18 18 Elondomn, Candeo e
M1 Keth Sweat, | Wont Her 18 22 The Cover Girls. Because Of You Alga's Hit Kok 234 Buster Paindester & tis Bgnshees 1713 New Order foos Faty T "
R alCarislagCetivezk 1719 Prince, | Could Never Take The Place . 33 35 David Lee Roth, Just Like Paradise 18 20 Pet Shop Hoys & Dusty Springfield, Wh
34 38 David Lee Roth, Just Like Paradise }g {: aeng;l‘a:I.}lacc'l':s;'n F?'t‘r;e\v”;;g%eu Make Me Atlanta P.D.; Bob Case gg El; lrili:;'a\:dooaa'r.:ct:;l?syswgs::mev Nights %3 g ;:Ib‘;l:: SG'l:I’l’flgn"de tover At A Time
A35 —  Debbie Gibson, Out of the Blue 2 1 2 Salt-N-Pepa, Push It i e i P
36 37 INXS, Devil Inside B2 Rl aetoy mare Gonna Give You U 21 Titany, Coulde Been 3B el sone (e 0y The Docs 323 T ture rve Ll e L2 Me
37 39 Richard Marx, Endiess Summer Nights 2 23 icehouse, Craz g 33 Michael Jackson, The Way You Make Me A — Timothy B. Schmit, Don't Ge 23 25 Geoge Michael, Hard Doy |
Agg 0 a‘.‘"’r‘?’""""‘;" Fce""l";‘! C"fv e, 53 16 Whiesnake. Is This Love [ ] INXS/ Need You Tonight A Debbie Gibson, Oul of the Blae M parek Swayre (Wendy Fraser),
—  Elisa Fionillo, How Can | Forget You u ;; Men Without Hats, Pop Goes The Worlg g & :‘lo/gz""/"%asﬁt";'g‘geugomehﬂ‘gﬂume A — Def Leppard, Hystera ;z 2 Natale Cole, | Lve For Your Loie
2% 30 Bel'lyndaodarl?slenl Get Waak 77 Elton John, Candle In The Wind T e ack, You Do Know ] sx'::ﬂes"'cpha'r?y' vgﬂreéoégm
27 29 Bruce Springsteen, Tunnel Of Love 8 8 Icehouse, Crazy 28 EX Jody Watley, Some Kind Of Lover
% 18 New Order, Trus Farth 3 9 Bangles Hazy Shade Of Winter PP el 3 23 EX  Keith Sweat, | Want Her
8 % Rl bt s |8 Bl /77> % 8 Hn e (i o
NEASS S 33 RheBa e | 8 EBeoheliai \zlilv R R P G
it i 3 g . el - b
23 aepmeseesinm | R RS g wn (75 & g e
i q o g, Live My 1y 15 20 Patrick Swayze (Wendy Fraser) (o W e AT
Baltimore P.D.: Brian Thomas u3g 35 srmm Hui)ng‘ry'i :s éfrom Dirty AlE — Prince, Hot Thing g EX EX  Belinda Carfisle, | Get Weak
12 Whitney Houston, So Emotional A2 IR LI 17 X Natalie Cale, | Live For Your Love St. Louis P.D.: Dave Robbins | X fX flexqnder Do Featuring Chereee,
4 Tiftany, Could've Been A — Terence Trent D’Arby, Wishing Well 18 18 Bruce Springsteen, Tunnel Of Love 1 3 INXS, Need You Tonight & Lo '
3 8 lNXSi Need You Tanight A — Sting, Be Still My Beating Heart 19 19 Foreigner, Say You Will 2 5 Tiffany, Could've Been
4 & Bangles, Hazy Shade Of Winter EX EX  Glona Estefan & Miami Sound Machine 22 Gloria Estefan & Miami Sound Machine 31 George Harrison, Got My Mind Set On Y
5 7 Tayhr Dayne, Tell it To My Heart EX EX The Communards, Never Can Say ' 21 15 Men Without Hats, Pop Goes The World 4 4 Michael Jackson, The Way You Make Me
6 1 Michael Jackson, The Way You Make Me EX EX Patrick Swayze (Wendy Fraser) 22 24 George Michael, Father Figure 5 6 Bangles, Haz Shade 0l Winter
79 Joho Cougar Mellencamp, Cherry Bomb B EX Squeeze 8575037 g 5 31 Kick Nstiey, Never Gonna ive You Up § 7 Tayler Bayne Tell It To My Hoart
8 10 Expose, Seasons Change ' 24 26 Cher, | Found Someone 7 2 wé' ston. So Emofional
9 16 Fieetwood Mac, Everywhere 25 27 Gladys Knight & The Pips, Love Overbo B 13 Expose Seasons Change "
10 3 Etton Johm, Candle In The Wind R Do oo |t ek 9 '3 Gaorge Michasd Faith®
b PSS by Syt B 5 Devecen Moke N ot me b 1010 Stper, Honesty
1 n , @ i "
5 o Nﬂaf', There’s The Gir 2 OEX Teee Rotnats 5’ own 11 12 Prince, ! Could Take The Place

BILLBOARD JANUARY 30, 1988

www americanradiohistorv com

19


www.americanradiohistory.com

"PAEZ e

sui3ag 4noj ueadoin3

vd ‘Yy3inqsiid

NW ‘sijodeauulpy

09 “49AauaQg

HO ‘PuejaA3|)

ON ‘ll'H 19deyd

v ‘weysunuang

X1 ‘uojysnoy

HO ‘euutdu)

A ‘3liAsInoT

NI ‘sijodeueipuj

OW ‘sino }s

AN “HJ0A MON

O ‘A1) sesuey

*Aieniqaq siyy

ed WY SHY suey 000°0LS
13A0 10} SHIIUOI JNO0-P|OS
6T Y¥m uooydAy e 3y eljesy
-sny pue ueder ySnoayy ydams
jey} Jnoj Suiyeasq-piodal syl

uoSHIe[ [oRYDIA pue sauofr
Aounp :aeap 3yl jO 19onpoad

(a13ws) peg, :3len
‘aouewioiad [ed0A g2 1598

(wnqiy) ..peg, :3jleN
‘adouewIopIad |e20A dod }Sag

«Peg,, :1e9) 3y] Jo wnqly

*S311UN0I
tZ ul speyd ayy 3uiddoy
***L8, jo wingje 3uyjas-}sassiq

ay} si ,peg,, ‘ol ' 11
J3A0 JO SIS IPIMPIOM UM

iR

*SO86T Y3 ul ysie
Aue jo s3|3uls T # Jsow ay}
uosyoer [9eydIN SaAIZ siy)

«1994 3N e\ NOA Aep 3y,

«Ped,

«NOA Sutao dojs jue) isnf |,
SHY T3 3y
pato3s Apeaufe s;jeyy wngje
3y} wouj 33uIs mauayl



www.americanradiohistory.com

%@ $310 LJ¥dIW0D ONY

70 SILLISSYD'SOH0D3Y dIdINO

.
= or
.
RS W
.
. .". "

-

§

-



www.americanradiohistory.com

ALENT

Carlisle’s In ‘Heaven” With Grammy Nomination

BY STEVE GETT

NEW YORK Belinda Carlisle’s
solo career is surging ahead with
the success of her second album—
and debut MCA release—“Heaven
On Earth.” After scoring her first
No. 1 single with the album’s lead-
off cut, “Heaven Is A Place On
Earth,” the former Go-Go’s vocalist
is making significant moves up the
Hot 100 Singles chart with the fol-
low-up, “I Get Weak.”

Additionally, “Heaven Is A Place
On Earth” has landed Carlisle a
Grammy nomination, and the song
is starting to break internationally.
Last week it topped the U.K. singles
chart.

Following her six-year tenure
with the Go-Go’s, Carlisle emerged
as a solo artist with her 1986 I.R.S.
debut album, ‘“‘Belinda.” That al-
bum went gold largely on the
strength of the No. 3 hit “Mad
About You’’; however, it failed to
produce any follow-up singles.

According to Danny Goldberg,
who co-manages Carlisle with Gold
Mountain Management partner Ron
Stone, “It was a bit of a disappoint-
ment that we didn’t have a second
hit off that album. I don’t exactly
know why that was, but the album
went gold and did do better than the
preceding Go-Go's album.”

Prior to recording her latest al-
bum, Carlisle switched from I.R.S.
to MCA. Why the label change?

“I.R.S. neglected to pick up the
option,” says Goldberg. “Our law-
yer advised us that we didn’t have a
contract with LR.S,, so we went into
the marketplace—and MCA made
the best offer.”

I.LR.S. “never made an offer” to
retain Carlisle, according to Gold-
berg. ‘“We never got any indication
that they were willing to make any
competitive offer,”” he says. “Hav-
ing been with them for many years,
I think that Belinda was ready for a
fresh start. But it wasn’t a move
against LR.S. It was a move in fa-
vor of Belinda.”

Another reason for the switch,
Goldberg says, was that “Irving
Azoff had a pre-existing relation-
ship with Belinda, having managed
the Go-Go’s. Plus, I have a very
good relationship with him. Those
elements collectively made the deci-
sion an obvious one.”

Carlisle recorded the “Heaven”
album with producer Rick Knowels,
whom Stone and Goldberg credit as
an “invaluable asset” to the project.

“I met Rick when he was doing ‘I
Can’t Wait’ with Stevie Nicks, and it
occurred to me that he might be
really good for Belinda,” says Gold-
berg. “A number of other well-
known producers were suggested.
But after Belinda met Rick, she
said, ‘I want this guy.’ There was an
immediate chemistry between the
two of them—and he delivered.”

As the “Heaven” single took off

in the U.S., Goldberg and Stone ne-
gotiated an international label deal
for their client with Virgin. “We de-
cided to wait and let the single be a
hit here to give us the best possible
set of alternatives,” says Goldberg.
“The Go-Go’s had never been partic-
ularly successful overseas, nor had
Belinda’s first album done that well,
except in Australia and Italy. So we
talked to many different companies
and ultimately decided on Virgin in

November.”

Video has played a key role in
breaking Carlisle, says Goldberg.
“She’s a video artist, no question
about it,” he says. “The ‘Mad About
You’ clip really launched Belinda as
a star.”

Videos for the new album’s first
two singles were directed by actress
Diane Keaton. “They got to know
each other during the last album,
and there was talk about Diane do-

ing a video back then, but it didn’t
happen because of scheduling,”
says Goldberg. “They wanted to ex-
periment and have ended up work-
ing very well together. I think it's
added a little unique edge and quali-
ty to Belinda’s image.”

Still, adds Goldberg, working on
Carlisle’s image has not been a ma-
jor concern. “She has a genius for
that part of the business,” he says.

(Continued on page 25)

BY GLENN A. BAKER

HARARE, Zimbabwe ‘“We thank
you for giving us a brighter day; we
thank you for making the world a
better place,” sing Zimbabwe’s con-
temporary music stars in “Thank
You From Africa,” a 12-inch single
sponsored by the Zimbabwe Red
Cross and released by Gramma Rec-
ords.

Written and produced by African
musician Alton Edwards, the
glossy, impressive track, with lush
choral renditions in English, Shona,
and Swahili, is an offering of grati-
tude to those who participated in the
Band Aid, Live Aid, Sport Aid,
U.S.A. For Africa, and the United
Support Of Artists For Africa proj-

L

Gramma Releases African Thank You

ects.

The track is preceded by a person-
al message from Zimbabwean Presi-
dent Robert Mugabe, who states:
“Every so often there emerges on
the stage of history men and women
of exemplary moral convictions and
commitment whose commitment
translates itself into deeds remem-
bered from generation to genera-
tion.” Mugabe goes on to refer to
Bob Geldof’s “heroic effort . .. fired
by a spirit of humanity and selfless
service to fellow man.”

Edwards deftly integrates snatch-
es of lyrics and musical suggestions
from “We Are The World” and “Do
They Know It's Christmas,” offer-
ing such lyrical passages as “Yes,
they know it's Christmas time and

we are thankful for today” and “We
hear them sing, ‘We are the world,
we are the children,” and now the
time has come when we would like
to say, ‘We thank you.””

As the first all-African musical
initiative to help alleviate famine
suffering, “Thank You From Afri-
ca” is intended for international re-
lease, with all proceeds from sales in
non-African markets earmarked for
the League of Red Cross Societies
for use in African aid programs.

“It is a significant record in that it
shows Africans as an appreciative
people willing to publicly express
their gratitude,” says Bill Annan-
dale, director of Zimbabwe's leading
record-retail chain, Spinalog.

Congratulations
from MICHELE TORPEDINE

BILUES

THE FASTEST MILLION SELLER L.P. IN ITALY

Artist . .. Zucchero Fornaciari
Producer & Arranger . .. Corrado Rustici

Label ... Polygram

and to

A RECORD BREAKING SUMMER/FALL TOUR:
12 MILLION DOLLARS AT THE BOX OFFICE!

Zucchero Fornaciari ® Managed by Michele Torpedine — Milano — Italy # Tel. 02.6709
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Marx No Overnight Success

BY STEVE GETT

NEW YORK Sales of Richard
Marx’s self-titled EMI-Manhattan de-
but album are fast approaching the
platinum mark. The album has al-
ready spawned two top 10 hits—
“Don’t Mean Nothing’’ and
“Should’ve Known Better’—and a
third single, “Endless Summer
Nights,” was the highest new entry
on last week’s Hot 100 Singles chart,
making its debut at No. 53.

‘l was never an
Eagles freak’

Marx is no overnight sensation,
however. He had been in the music
business for 18 years when his album
emerged last May. The 23-year-old,
Chicago-born singer/songwriter
started his career at the age of 5,
singing jingles. During his teen
years, he began writing songs, and at
the age of 17 he eventually left the
Windy City for Los Angeles on the
advice of Lionel Richie, who had
heard one of his demo tapes.

Prior to signing with Manhattan,
Marx had spent five years in search
of a deal. During that period, he
earned a living by writing and doing
vocal session work for the likes of Ri-
chie, Whitney Houston, Chicago, and
George Benson.

With the release of his debut al-
bum, Marx garnered instant success
via the leadoff single, “Don’t Mean
Nothing.” It's no secret that radio’s
immediate acceptance of the song
owed much to the fact that it fea-
tured guest appearances by three
former members of the Eagles, with
its sound undeniably reminiscent of
that group’s style.

Marx was not worried that the
song would lead to his being tagged
as an Eagles clone, though. “I never
had any negative concerns,” he says.
“I was never an Eagles freak. Al-
though I was a fan, they weren’t real-
ly big influences on me. I just wrote a
real simple rock'n’roll song, put Joe

Walsh, Randy Meisner, and Timothy
Schmit on it, and it took on a life all
its own that I didn’t even expect.

“I just hoped that if people liked
the song and my voice, then they
might check out the rest of the al-
bum. And, luckily, that’s the scenario
that happened.”

According to Jack Satter, EMI-
Manhattan vice president of promo-
tion, “The single exploded so quickly
at album rock radio, probably be-
cause of the familiar sound. I think
there had been a void for that Eagles-
type sound.”

Still, the label was somewhat sur-
prised that “Don’t Mean Nothing”
became a top 40 hit, according to Sat-
ter. “On a first listen, that particular
single was not as obvious a top 40 re-
cord as some of the other tracks on
the album,” he says. “But it exploded
so quickly at album rock radio that it
crossed over straight away.”

Satter also credits MTV for its sup-
port in breaking Marx. “I have to
give a lot of credit to MTV for really
endorsing this artist,” he says. “They
stepped in at the beginning and gave
Richard the Hip Clip Of The Week,
and it’s been uphill from there. Every
video has been heavily supported by
MW!!

Marx hit the road to promote his al-
bum July 4, kicking off the tour with
a series of club dates. A month later,
he landed an opening slot on REO
Speedwagon’s tour, which lasted
eight weeks. Marx and his band then
headlined small theaters and large
clubs, winding up in December at
New York’s Ritz club.

“Touring has been as important, if
not more important, than anything
we've done,” says Marx. “We were
out for six months, give or take a cou-
ple of weeks. And when we weren’t
on the road, sales of the album dipped
a little bit. So I saw it right there in
black and white that touring definite-
ly affected sales.”

Marx plans to resume his tour in
the next few weeks and to continue
touring through the middle of Au-
gust. “The basic game plan is to start
with about five weeks in Europe, Ja-

Martin Produces Dylan Thomas Play
Album Features U.K. Stars

LONDON EMI Records here
plans to release the first new re-
cording in 35 years of Dylan Thom-
as’ “Under Milk Wood.”” Songwrit-
ers, including Elton John, will con-
tribute to the musical score.

The executive producer of the
project is George Martin, who was
recently named a companion of the
British Empire by the queen for
his contributions to British music.
Martin was the Beatles’ producer
through the “Sgt. Pepper’s Lonely
Hearts Club Band” album.

Recording of the new project be-
gan Jan. 7 at the Air London stu-
dios and will be completed at
EMVI’s Abbey Road studios. The al-
bum is due to be released interna-
tionally this year.

The recording will feature a
mainly Welsh cast of singers and
actors, including Tom Jones, Shir-
ley Bassey, Bonnie Tyler, Mary
Hopkin, and Aled Jones, who re-

cently “retired’’ after a success-
ful—though brief—recording ca-
reer as a boy treble. Others in-
volved include Sir Geraint Evans,
Sir Harry Secombe, Anthony Hop-
kins, Jonathan Pryce, and Ang-
harad Rees.

Lynn Hughes, whose Spindrift
Productions was set up specifical-
ly to produce the album, says of
the introduction of music com-
posed specially for the project:
“This play demands music. Dylan
Thomas pleads for music in the
script. Also, we now have the tech-
nical ability in the recording studio
to do the play properly, which was
not possible before.”

“Under Milk Wood,” described
by Thomas as a ‘“play for voices,”
has been professionally recorded
only once before, when it was per-
formed for broadcast in 1953 by
the BBC. On that occasion, Rich-
ard Burton had the lead role.

pan, and Australia,” he says. “I'll be
back here around March 1, and after
two weeks off, we're going to do a
college tour for about a month and a
half, covering any areas that we
might have missed with REO. After
that, I'm hoping to take a month off
to work on some outside projects be-
fore going back out for a whole sum-
mer headline tour.”

In recent weeks, Marx has pro-
duced a song he wrote for new EMI-
Manhattan hard rock act Vixen. “I
love producing,” he says. “I’'m going
to do a couple of things for [ex-Tubes
front man] Fee Wayhbill, and I'll also
be producing some stuff for Randy
Meisner, for whom I've written a cou-
ple of songs.”

As for his own next album; Marx
says, “I should be starting it at the
end of August, and I plan to work
with David Cole, who co-produced
this album. I've written more than
enough material, but I'm also going
to write with a couple of other people,
including Journey’s Jonathan Cain
and my old friend Bruce Gaitsch, who

The Whole Truth. Japanese jazz/rock group the Square recently made its New
York debut with a live appearance at the Cat Club, previewing tunes from its
upcoming Epic/Portrait album. Prior to the show, the band visited the CBS
Internationai offices and met with vzrious label executives. Standing, from left,
are saxophonist/synth player Takeshi ltoh; CBS Dr. George Butler, Sandy
Sawotka, CBS International director of media relations; bassist Mitsuru Sutoh;
Linda Todd, CBS International manager of a&r administration; drummer Hiroyuki
Noritake; Tom Tyrrell, CBS International senior vice president of administration;
keyboardist Hirotaka I1zumi; and band producer Yasohachi ltoh. Kneeling, from
left, are Jack Matsumura, CBS/Sory local a&r manager; guitarist Masahiro
Andoh; Richard Zuckerman, CBS International director of a&r; and band
manager Mikio Aoki.

co-wrote ‘Don’t Mean Nothing’ with
me.”

ANOTHER WINNER: From Aerosmith to Robbie
Robertson to Whitesnake, Geffen has released a suc-
cession of excellent product this past year. The label’s
latest winner is the upcoming Joni Mitchell album,
“Chalk Marks In A Rain Storm.”

Unquestionably Mitchell’s finest work in years, the al-
bum boasts 10 ace tracks—not one bad cut in the pack.
As recently reported in this column, “Chalk Marks In A
Rain Storm” boasts an array of interesting special
guests, including Peter Gabriel, Willie Nelson, and
Billy Idol.

New Joni Album An Ahsolute Winner

who showed on Jan. 12 at the Palace in Los Angeles for
the U.S. premiere of “Eurythmics Live,” a 90-minute
concert film shot during the Australian leg of the band's
1987 Reveng= tour.

Prior to the screening, the Eurythmics’ Dave Stew-
art—who showed with his wife, Bananarama gal Siob-
han Fahey—held a brief press conference. Afterward,
Stewart sat in for one number with Revenge band mem-
ber Jimmy Z and his group, which performed a short
set for the enthusiastic crowd.

In addition to its run at L.A’s

The combination of Mitchell
and Gabriel on the album’s open-
ing number, the beautiful ballad
“My Secret Place,” is truly won-
derful. And be sure to check out

Palace, “Eurythmics Live” is ini-
tially set for a limited theatrical
release in 10 cities before eventu-
ally rolling out to some 85 other
markets nationwide. The first

guest vocal appearances by Idol
and Tom Petty on the first

THE SBEAT

BYSTEVE+GETT

New York screening is set for
Friday (29).

side’s closing tune, “Dancin’
Clown.”

With superb songs and top-notch musicianship, this
album is definitely one of the best recordings the Beat
has heard thus far in '88. Look for “Chalk Marks In A
Rain Storm” to crop up on a lot of Top 10 lists at year’s
end. Enough said.

SHORT TAKES I: The Housemartins have split up.
According to an amusing statement issued by the band’s
management, “In an age of Rick Astley, Shakin’ Ste-
vens, and the Pet Shop Boys, quite simply, they
weren't good enough.” . .. Judas Priest is recording its
next Columbia album in Sweden with longtime producer
Tom Allom. The group is tentatively looking at a May
release date with an extensive U.S. tour to follow in the
summer. Meanwhile, Priest has also been working on
tracks with the U.K. dance-pop hit machine of Stock,
Aitken, & Waterman . . . Look for Robert Plant to em-
bark on a promo tour in support of his upcoming Atlan-
tic album at the end of February. The former Led Zep-
pelin vocalist has released a new single, ‘“Heaven
Knows,” in Britain ... Brendan Bourke is managing
new Island signing World At A Glance. The band’s
first single, “Burning Out,” is just out; the 12-inch ver-
sion boasts three mixes by Francois Kervorkian. An
accompanying videoclip has been directed by Tony
Vanden Ende. The band’s debut albumis due Feb. 15.

STAR SCREENING: Tom Petty, Jeff Lynne, Jodie
Foster, Malcolm McLaren, and former Go-Go’s
Kathy Valentine and Gina Schock were among those

Look for PolyGram Music Vid-
eo to issue “Eurythmics Live” on home videocassette in
mid-April.

SHORT TAKES II: The Who will be performing two
numbers live at the Feb. 8 BPI Awards in London. Ru-
mors still abound that the group will be embarking on a
reunion tour this summer, but no official decisions have
been made ... Madonna plays a showgir! in her latest
film, “Bloodhounds Of Broadway.” The movie also stars
Matt Dillon and Randy Quaid. . .. Check out the very
similar artwork on the front covers of Brenda K.
Starr's debut MCA album and Rebbie Jackson's new
Columbia 12inch single, “Plaything.” The gals are cap-
tured in almost identical poses, with heads turned, sport-
ing off-theshoulder denim jackets. What's more, their
hairstyles and earings bear more than a passing resem-
blance to each other. For the record, the Starr album
came out first ... EMI-Manhattan has serviced radio
with a new David Bowie promo-only compact disk, fea-
turing live and studio versions of “Bang Bang” from the
“Never Let Me Down” album. Also included are original
versions of “Modern Love” and “Loving The Alien” . ..
The Long Ryders have called it a day. Following the re-
cent departure of founding member Stephen McCar-
thy, Sid Griffin and Greg Sowders have decided to fold
the band . .. The Stranglers have released a cover ver-
sion of the Kinks’ “All Day And All Of The Night” in
the U.K. The band has a live album coming shortly, ti-
tled “All Live And All Of The Night.” After recording
their next studio album in the spring, the Stranglers are
slated to embark on a U.S. summer tour.
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ICEHOUSE BUILDING

Chrysalis’ long-term develop-
ment plans for Australian act Ice-
house are finally starting to pay
off. The band has cracked the top
20 on the Hot 100 Singles chart
with “Crazy,” the leadoff single
from its latest album, “Man Of
Colors.”

“When we signed Icehouse
about five years ago, it was
against tremendous competition—
everybody wanted the group,”
says Chrysalis executive vice
president Jeff Aldrich. “We al-
most got them away a couple of
times, and we were very disap-
pointed when [the single] ‘No
Promises’ from the last album
didn’t cut through as we’d all
hoped.”

With the “Man Of Colors” al-
bum, Chrysalis has aimed to keep
Icehouse as visible as possible in
the U.S. market, says Aldrich. Co-
inciding with the album’s release
in the fall, the band toured as the
opening aect for the Cars.

“It wasn’t a sellout tour, but
they still got exposed to a lot
more people than if they’'d head-
lined,” says Aldrich. “We got a
Jot of people down to see them.
We plan to bring them back, prob-
ably in March, after they’ve fin-
ished their commitments in Aus-
tralia and New Zealand.”

Strong video exposure was also
instrumental in launching the
“Crazy”’ single, says Aldrich.
“The record really started taking
hold once MTV upped the rota-
tion. We started seeing a major
sell-through. The band’s image
wasn’t really solidified in the mar-
ketplace, but video and the Cars’
tour have really helped.”

Plans call for Chrysalis to re-
lease the track “Electric Blue,”
co-written by Icehouse leader Iva
Davies and John Oates, as the
next single.

THREE OF A KIND

After propelling themselves
into the top 40 with “Show Me,"”’
the title track from their debut
Sutra album, the Cover Girls are
climbing up the Hot 100 again
with their latest single, “Because
Of You.”

The Cover Girls’ album, re-
leased in June, has sold more than
225,000 copies, says Merrill Kass,
director of marketing and sales
for the label. “Show Me” is at No.
89 on the Top Pop Albums chart,
and, according to Kass, “We're
starting to see compact disk or-
ders, which shows the group is
crossing pop.”

In addition to success on the
U.S. charts, the Cover Girls have
been making waves in Japan,
where ‘“Show Me" was a No. 1
single for five weeks on the coun-
try’s international chart. A cover
version of the song by a Japanese
artist also topped the domestic
chart.

The Cover Girls embarked on a
10-day promotional trip to Japan
in December. “The record is sell-

ing incredibly well over there,”

says Kass. “Now they’re back [in
Japan] for live dates through the
end-of January.”

Upon their return from the Far
East, the Cover Girls will be per-
forming track dates at clubs
across the country. A full-scale
U.S. tour may be launched later
this year.

VAN'S THEIR MAN

Ireland’s Chieftains began the
first leg of their 25th Anniversary
Year U.S. tour on Jan. 15, only
weeks after wrapping up a collab-
orative album with countryman
Van Morrison at Dublin’s Wind-
mill Studios.

According to bandleader Paddy
Moloney, the idea for the project
came from Morrison after he had
seen a film depicting the making
of the Chieftains’ album with
flautist James Galway.

“He came to stay a week with
me, and then I got to stay a week
with him,” says Moloney. “I got
to know this strange man, you
know? We had our ups and
downs, rows, and disagreements
on the album, but it’s there. Peo-
ple say it’s a great achievement,
because Van is his own man—he
does things his way, and that’s it.
I think the whole thing is about it
is trust: He’s come around to the
fact that we can both trust one
another.”

Before PolyGram releases the
Chieftains/Morrison album—‘it'll
probably come out in April or
May,” says Moloney—there’s a
good chance that the Irish group
will be involved in another col-
laboration, this time with Canadi-
an group Glass Tiger.

TOWER TRACKS

Tower Of Power is back—but,
ironically, the act’s new album,
“Power,” is almost 2 years old.
Most of the Cypress Records al-
bum consists of tracks already
out on a Danish set, says saxo-
phonist/vocalist Emilio Castille.

Thus, during the band’s current
tour, at least eight newer tracks
are being performed—and the
fans love it, says Castillo. “They
could care less that we're doing a
tune from the ‘Power’ album, be-
cause they’ve already heard it for
two years,” he says, “That’s how
loyal our fans ate. So we’re ready
to go in and cut again.”

uongtime fans may have no-
ticed that ‘“Power” is the only ma-
jor-label Tower Of Power album
commercially available here. The
group’s other albums—on Warner
Bros. and Columbia—are long out
of print. According to Castillo,
fan Elvis Costello bought the
rights to the four Warner sets
and issued a T.O.P. hits collection
in the U.K.

The solution, adds Castillo, is
simple. A new track he wrote,
“Keep Your Monster On A
Leash,” is set to be covered by
friend and collaborator Huey
Lewis on his next album. Says
Castillo, “I’m going to take the
money from that and buy the
rights to my albums from
Warners—and ['m going to put
out compact disks, cassettes, and
records if they don’t do it.”

Artist Developments is edited by
Steve Gett. Reporters: Linda
Moleski (New York) and Dave
DiMartino (Los Angeles).

BY STEVE GETT

NEW YORK A&M has released
the soundtrack album for the mov-
ie “Good Morning Vietnam.” The
film, set in 1965, is based on the
true story of DJ Adrian Cronauer,
portrayed by Robin Williams. The
soundtrack is a 12-song package
that comprises a selection of soul,
early British invasion, and classic
Americana sounds.

Among the artists featured on
the soundtrack are Martha Reeves
& the Vandellas, the Beach Boys,
Wayne Fontana, the Searchers,
the Castaways, James Brown,
Them, the Rivieras, and Louis
Armstrong. The tracks are linked
by segments of Williams’ dialog
from the movie.

The album was produced by Da-
vid Anderle, A&M’s head of film
music/a&r executive. ‘‘All the
songs in the movie were actually
put in by [director] Barry Levin-
son,” says Anderle. “There was a
total of about 25, from which I se-
lected 12 for the album. I tried to

’Nam Film Soundtrack Out

A&M Album Features 60s Songs

use the ones that I felt played best
in the movie. I think the variety of
the songs really helps to make this
a little more unusual as a pack-
age.”

As for using Williams’ voice-
overs, Anderle says, ‘“The idea
was to try to almost create a day
in the life of Cronauer. Again, it
enabled us to come up with a dif-
ferent and unusual way of pre-
senting a soundtrack.”

A&M'’s initial radio promotion
of the soundtrack has started with
a push behind Armstrong’s track,
“What A Wonderful World.” Says
Anderle, “That’s also kind of
unique. And I’'m sure we’ll find
stations picking up on a lot of the
other songs. I think album rock is
already going for the Them cut.”

On the retail front, Anderle
says, ‘“We're just doing every-
thing possible to make this album
as visible as we can in the stores.
When people see the movie, I'm
sure they’ll leave remembering
the music and will hopefully want
to have the soundtrack.”
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Gihson’ s Album Success Isn’t Only In Her Dreams

BY STEVE GETT

NEW YORK After bursting onto
the music scene last year with her
smash debut single, “Only In My
Dreams,” 16-year-old singer/song-
writer Debbie Gibson proved that
she was no one-hit wonder by scor-
ing an instant follow-up hit with
“Shake Your Love.” Her debut al-
bum, “Out Of The Blue,” has sold
more than 825,000 copies, and with
the title track just out as a single, it
is expected to be certified platinum
very soon.

Despite her age, Gibson (now 17),
1s not a puppet on a string, nor is

she the creation of a record compa-
ny. Classically trained on the piano
since the age of five, she writes her
own songs and even produced sev-
eral tracks on her album.

“In the beginning I had a lot of
convincing to do,” says Gibson.
“But now everyone’s starting to see
that I'm for real. I write and pro-
duce constantly. It's not like I just
wrote one song that happened to
hit.”

According to manager Doug
Breitbart, “Debbie was not synthe-
sized by me, nor was she pushed or
motivated by her mother or anyone
else. There was none of that. She is

BELINDA CARLISLE’S IN ‘HEAVEN’ WITH SOLO ALBUM

(Continued from page 22)

“She’s really the brains behind the
photos, the look, and the fashion
sense.”

Plans call for Carlisle to embark
on a headline tour in the coming
months, to be booked by William
Morris agent John Marx. “We want
to make sure that it comes off like
an event,” says Goldberg. “We
wanted the singles to allow her to
play big enough situations so she
can do something special on stage.
But that doesn’t mean we're going
to go nuts and play places that are
too big. But she’s a star, and we
want her to go out as one.”

Can movies be far away for Car-

lisle?

“We’re starting to get phone
calls,” says Goldberg. “There’s no
timetable or compulsion to do a film,
but obviously someone who has Be-
linda’s sense of style and visual ap-
peal is going to show up on the ra-
dar screen at film makers. We don't
want to rush into the wrong situa-
tion, though. As she becomes more
successful as a musical artist, the
caliber of movie offers she gets will
be better. In the next few years I'm
sure she will do something special in
that medium. But at this point it’s
better to do nothing than to do the
wrong thing.”

a person whose own energy, motiva-
tion, and commitment converted a
lot of people into believing in her—
and she hasn’t stopped doing that.”

Gibson was just 13 when she con-
nected with Breitbart, an entertain-
ment lawyer from whom she initial-
ly sought advice after winning a
songwriting contest. A manage-
ment deal was subsequently inked,
but Breitbart says he agreed to rep-
resent Gibson under several condi-
tions, one of which was that she
would not start working profession-
ally until she was 16.

“During that period there was
time for her to do nothing but
learn,” says Breitbart. “She spent
time with different people going
over everything from her lyrics to
learning about arranging, program-
ming, sequencing, basic engineer-
ing, and producing.”

Of Breitbart’s support, Gibson
says, “He gave me a lot of knowl-
edge on the business side of things,
but kind of left the music up to me,
which was great. He suggested peo-
ple for me to work with, and |
soaked up all | could. I learned from
every experience, whether it was
good or bad.”

A prolific songwriter, Gibson had
composed more than 200 tunes
when it came time to record her al-
bum. “In picking 10 tracks for the
record, it basically came down to
choosing the ones I wanted to pro-
duce or co-produce or those that

were best for the producers [ want-
ed to work with,” she says. “I co-
produced three tracks and produced
one for this album, but I want to do
more next time.”

‘l had a lot of
convincing to do;
now everyone
sees I’'m for real’

The initial strategy in launching
Gibson called for breaking her
though the dance market, according
to Breitbart. “The first two singles
were geared for that kind of cross-
over situation,” he says. “Now
we’re looking at the song ‘Out Of
The Blue’ as more of a mainstream
pop smash. After that, I think we'll
be putting out a ballad, which
should cement that mainstream pop
territory.”

For her part, Gibson says she
hopes to gear her future recordings
away from the dance scene. “I've
written a lot of stuff lately that’s
less dance/pop and more rock’n’
roll/pop, which is what I've always
been more into,” she says. “When |
first started writing, it was basical-
ly just working with a drum ma-
chine and keyboards. So everything
was kind of more dance/pop orient-
ed. Now I'm working with my band

a lot in the studio.”

Gibson’s backup band was assem-
bled shortly after the release of her
album. “We decided to stop doing
track dates in the dance market
back in October,” says Breitbart.

“To be honest, I really didn’t like
doing track dates that much,” says
Gibson. “But it was important so
that people could see me perform.
Being a musician, I much prefer
working with a band. You can’t be
spontaneous with a tape.”

In addition to success in the U.S,,
Gibson has been breaking ground
overseas. Following trips to Britain
and Japan toward the end of last
year, she is gearing up for a two-
week promo trek through Europe.

Gibson is tentatively scheduled to
embark on an extensive headlining
tour in the summer. Meanwhile, she
plans to start recording her second
album at the end of March, and it
should be in the stores by early fall,
according to Breitbart.

Although Gibson has been fea-
tured in television commercials and
industrial films, she has no immedi-
ate plans to pursue an acting ca-
reer. “‘I’d like to do movies one
day,” she says. “But at the moment
[ want to concentrate on musiec.
We're taking everything one step at
a time. I'm not interested in being
the idol of the month or the idol of
the year. What I'm doing now is try-
ing to really build a base for a long-
term career.”

Congratulations
from PIERRE FORLANI
to

BILUES

THE FASTEST MILLION SELLER L.P IN ITALY

Artist . ..

Zucchero Fornaciari

Producer & Arranger . .. Corrado Rustici

Label

Polygram

For Corrado Rustici Another Success in a Platinum Gilt Career
Having Performed in the last 2 years for:
GEORGE BENSON e CLARENCE CLEMMONS e SHEENA EASTON e

ARETHA FRANKLIN @ KENNY G. ® WHITNEY HOUSTON e JEFFERSON STARSHIP e

LIONEL RICHIE ¢ NARADA MICHAEL WALDEN.

30 MILLION RECORDS SOLD

Corrado Rustici Managed by Pierre Forlani @ London — 01-891-0987 & 891-4047 — TLX 936 023 STEELC G.
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Photographer Bachman
To Get Fitting Rock Tribute

BY LINDA MOLESKI

HOCK REMEMBERED: Eddie
Money, Sammy Hagar, Night
Ranger, and Y&T are among the
artists set to perform at a special
benefit show on Thursday (28) at
San Francisco’s Warfield Theater
to help raise money for Friends Of
Randy Bachman, a nonprofit orga-
nization whose proceeds will go to
publish a book of photos by the late
rock photographer. Bachman, who
was best known in the Bay ‘area,
was killed in September, when he
was struck by a drunken driver.

Other artists confirmed on the
bill—the show is already a sellout—
are Greg Kihn, who will serve as
MC; Eric Martin; Journey’s Neal
Schon, Jonathan Cain, and Ran-
dy Jackson; and Heart’s Denny
Carmassi. In addi-

spearheaded by Pace Concerts’
Louis Messina, along with Sharon
Osbourne (manager of Ozzy) and
artist Lita Ford.

SHORT TAKES: While on the
road with Kiss, Ted Nugent has
been popping up in area clubs for
an aftershow jam with local house
bands. The appearances have been
dubbed the Secret Hit And Run
Tour, and the Detroit rocker’s most
recent appearance was at Chicago’s
popular Kingston Mines, where he
performed with blues veteran Otis
Rush ... Alabama is scheduled to
perform at Super Bowl XXII on
Jan. 31 in San Diego, Calif., where
we are predicting that the Broncos
will cream the Redskins . . . Follow-
ing a three-week European stint,
guitarist Joe Ely has returned
stateside for an extensive U.S. club
tour, which kicked

tion to an all-star
jam, Cain is sched-
uled to give a solo
performance of
“Working Class

ONTHE ' ROAD

off Jan. 16 in New
Orleans. Ely is pro-
moting his new
HighTone album,
‘ “Lord Of The

Man,” a song that
was written for Bachman and
Cain’s late father.

Nocturn Productions is providing
lights and video; Sound On Stage is
donating sound; Bill Graham Pre-
sents is handling security and other
services.

Bachman, who was 33 when he
was killed, had suffered from osteo-
genesis imperfecta, a bone disease
that stunted his growth. Donations
can be sent to Randy Bachman, Os-
teogenesis Imperfecta Fund, P.O.
Box 838, Manchester, N.H. 03105.

BIG ROCK: For the first time, two
annual music festivals, Europe’s
Monsters Of Rock and the Texxas
Jam, will unite this summer for a
mega-U.S. stadium tour that will
feature an array of headliner talent.
Plans call for the rock extravagan-
za to hit at least 15 cities across the
country.

The Monsters Of Rock concert
was started in Donnington, En-
gland, in 1979, with Rainbow,
Scorpions, and Judas Priest serv-
ing as the main attractions. Texxas
Jam celebrated its 10th Anniversa-
ry in 1987, with a bill that included
Aerosmith, Boston, and White-
snake.

The effort to bring the European
roadshow to the U.S. has been

Highway” ... Jive
recording artist Jonathan Butler
is overseas warming up a series of
British dates for Eric Clapton that
commenced Jan. 22-23 in Birming-
ham, England . . . Echo & the Bun-
nymen are set to hit the road on
Wednesday (27) in Champaign, IlL,
as the start of the group’s 45-ity
North American headline tour.
LR.S. act the Leather Nun is open-
ing . .. Art Garfunkel will launch a
U.K. tour on April 3 to coincide with
the worldwide release of his new
CBS album, “Dare.” Dates are
booked through April 17. Plans are
in the works for a late spring or
summer tour of the U.S. The new
album marks Garfunkel’s first solo
release since 1981's “Scissors Cut”
... Among the attractions sched-
uled to perform at Caesars Tahoe
Resort in Lake Tahoe, Nev., are
Chuck Berry (Friday-Saturday, 29-
30); Kenny Loggins (Feb. 57); the
Pointer Sisters and Paul Zim-
merman (Feb. 12-14); and the
Beach Boys (Feb. 19-21).

Assistance in preparing Bach-
man item provided by Christine
Burnett. Send information to
On The Road, c/0 Billboard, 1515
Broadway, New York, N.Y.
10036.

AMUSEMENT BUSINESS”
Gross Attendance

ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
MANHATTAN TRANSFER Universal- Amphitheatre Dec. 26-27, $583,488 21,865 in-house
VAKTI Universal City, Calif. 29-31 $36.50/$26.50/$21.50 31,000
DEF LEPPARD Civic Arena Jan. 17 $279,145 16,657 DiCesare-Engler Prods.
TESLA Pittsburgh, Pa. $16.75 sellout
KISS Richfieid Coliseum Jan. 15 $246,427 14,935 Belkin Prods.
TED NUGENT Richfield, Ohio $16.50 15,522
DEF LEPPARD Richmond Coliseum Jan. 16 $147.837 9,937 Cetlar Door Prods.
TESLA Richmond, Va. $15.50/314.50 12,500
KISS Civic Arena Jan. 16 $147,645 8,808 DiCesare-Engler Prods.
TED NUGENT Pittsburgh, Pa. $16.75 12,500
KISS Freedom Hall Civic Center Jan. 1 $140,399 9,058 Sunshine Promotions
TED NUGENT Johnson City, Tenn: $15.50/$14.50 9,200
KISS The Keil Jan. 9 $125,808 8184 Contemporary Prods.
TED NUGENT St. Louis, Mo $16 10,522
KISS L.C. walker Arena Jan. 11 $108,973 6,706 Belkin Prods.
TED NUGENT Muskegon, Mich. $16 7,501
KISS Knoxville Civic Coliseum Jan. 2 $105,555 6.810 Sunshine Promotions
TED NUGENT Knoxvhle, Tenn. $15.50 7,500
KISS Wendler Arena, Saginaw Civic Jan. 12 $98,256 6,141 Belkin Prods.
TED NUGENT Center $16 6,586

Saginaw, Mich.
KISS Ohio Center Jan. 13 $88,576 5,536 Belkin Prods.
TED NUGENT Columbus, Ohio $16 7,500
RANDY TRAVIS Basketball Arena, Convocation Jan. 16 $74,430 5,789 Special Moments
GENE WATSON Center $13.50/311.50 1320

Harrisburg, Va.

James Madison Univ.
DAVID COPPERFIELD Bob Carr Performing Arts Centre Jan. 14 $72,240 4492 Zev Bufman

Orlando, Fla. $19.50/$9.75 5,060 Festival Ventures
RANDY TRAVIS Stephen C. 0’Connel Center Jan. 14 $70,322 5,209 Special Moments
GENE WATSON Univ. of Florida, Gainesville $13.50 7,500

Gainesville, Fia.
RANDY TRAVIS Gailfard Municipal Auditorium Jan. 15 $68,461 4,979 Special Moments
GENE WATSON Charleston, S.C. $13.75 5,468

sellout

DAVID COPPERFIELD Clowes Memorial Hall Jan.7 $56,981 3543 Sunshine Promotions

Butler Univ. $16.50/814.50/ 4,100 Aiken Management

Indianapolis, Ind. $13.50/$11.50
ALICE COOPER Memorial Hall fan. 8 $47,392 3226 Contemporary Presentations
ARMORED SAINT Kansas City, Mo. $16.50 sellout
PSYCHEDELIC DAZE REVUE: The Saint Jan. 15 $41,300 2,360 Steve Gold & Brian Block Presents
DINOSAURS New York, N.Y. $17.50 seliout
COUNTRY JOE MCDONALD
WAVY GRAVY
KENNY G Auditorium Theatre Jan. 13 $39,879 2129 Fey Concert Co.
LOUIS JOHNSON JR. Denver, Colo. $19.25/$17.05 2,203

seliout

EARL THOMAS CONLEY Renaissance Jan. 15 $12,000 800 Dream Prods.
FORESTER SISTERS Rochester, N.Y. $15 1,200
MSG Phantasy Theatre Jan. 16 $9,761 Belkin Prods.
ARMORED SAINT Cleveland, Ohio $12/811 1,100
JOHN ANDERSON Stonewalls Country Showcase Jan. 13 $7,000 750 in-house
GORDON DEE & PURE IVORY Atlanta, Ga. $10 1,000
SHAWN PHILLIPS Chuy's Jan.7 $2,050 197 Evening Star Prods.
RANDY BAKER 1 Tempe, Ariz. $11/310 250 Disposition:

615-321-4250.

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and
should be submitted to Kathy Vandercook in Nashville at 615-321-4275; Ray Waddell in Los Angeles at 213-859-5338; Louise Zepp in
Chicago at 312-236-2085; or Melinda Newman in New York at 212-764-7314. For research information contact Karen Oertley in Nashville at

The all new 1987-88
INTERNATIONAL TALENT
& TOURING DIRECTORY

The source for US. and international talent. booking agencies, facilities
services and products. Used by everyone who buys and books talent

promotes and manages tours—$55 {includes postage and handlingj
\dd appropriate sales tax in NY. NJ. CA. TN. MA and VA

Order your copy now!
CALL TOLL-FREE 800-223-7524

{In New York State: 212 764-7579)
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On The Same Wavelength. Columbia artist Micowave recently signed a
worldwide co-publishing deat with Atmo Irving Music. At the signing were, from
left, Micowave's manager, Bill Waller; Micowave; and Almo !rving president

Lance Freed.

BY NELSON GEORGE

NEW YORK Last year Hush Pro-
ductions management and Capitol
Records signee Freddie Jackson
had two singles, “Tasty Love” and
“A Little Bit More,” a duet with
Melba Moore, reach No. 1 on the
Black Singles chart, one right after
the other. That achievement started
the singer on a highly successful
1987 that included a platinum album
and a lucrative concert tour.

Now another Hush and Capitol
act, Meli'sa Morgan, is attempting
to follow Jackson’s sales strategy.
Her “If You Can Do It: I Can Too!!”
on Capitol and duet with Kashif,
“Love Changes’’ on Arista, have
both made the top five on the Hot
Black Singles chart and threaten to
match Jackson’s chart showing.

According to Hush vice presi-
dent/general manager Kevin
Harewood: “We didn’t make a con-

o

scious effort to do this, in the sense

HEGULAR READERS OF THIS column will no
doubt have noticed over the years a certain touch of
advocacy when rap or hip-hop is discussed. There
was a time when that stance was ridiculed by some
heads in the industry. They were reluctant to credit
these musical forms with any validity. They were
sure their commercial appeal would be short-lived.
That ridicule manifested itself in the unwilling-
ness of the black departments of the majors to sign
rap acts. For most of this decade hip-hop had, like

New Label Deals Help Insure the Viability Of Rap, Hip-Hop

Majors May Stop Radio’s Rap Backlash

dance music star to move into the r&b mainstream.
Hopefully it will lay the groundwork for successful
penetration of that market for the MCA signee . ..
Levert and Miki Howard just completed work on the
video for their duet, “That’s What Love Is.” The
song is on Howard’s fine “Love Confessions” album
... “Run, Jesse, Run” is an all-star tribute to the
Rev. Jesse Jackson’s presidential campaign, pro-
duced and written by Kenny Gamble & Leon Huff
for their new indie arm, Gamble & Huff Records.
The Rev. James Cleve-

punk, disco, speed met-
al, go-go, and house,
been promoted almost
exclusively by indies.

But those days are
over. In light of Def
Jam’s multiplatinum
success with the Beastie
Boys and L.L. Cool J via
Columbia, several distri-
bution deals keyed to
rap/hip-hop have been
made: Cold Chillin’ has
been inked to Warner Bros., Uptown to MCA; and
now First Priority to Atlantic. In addition, Warner
Bros. will be releasing a Los Angeles rap compila-
tion, “Rhyme Syndicate,” organized by Sire signee
Ice-T. Eric B. & Rakim, gold-level rappers on Za-
kia/Island, have exited to MCA’s soon-to-be-reacti-
vated Uni label for a tidy sum.

Hopefully, this new openness to rap by the major
labels means new leverage for this music with black
radio. There has certainly been a rap backlash led by
conservative programmers worried about audience
tune out. It’ll be intriguing to see if the weight of
the majors, via promotional dollars, can crack tight,
antirap playlists.

and the
Bilves

SHORT STUFF: Taja Sevelle’s new Reprise single
is the Prince-penned ‘“Wouldn’t You Love To Love
Me?”’; Bennett handled production . .. The first sin-
gle from the Carl Weathers action flick *“Action
Jackson” is “He Turned Me Out’’ by the Pointer Sis-
ters on RCA. Vanity is the female lead in this Lori-
mar film . .. Colonel Abrams’ ‘“Nameless” is falling
off the Hot Black Singles chart, but that doesn’t di-
minish the fact that it was a strong attempt by the

by Nelson George

land, Lou Rawls, and
Phyllis Hyman sing on
the recording ... Boy
George’s ‘‘Live My
Life,” produced by John
Robie, is doing well on
black radio . . . The Com-
modores’ next Poly-
Gram single, “Home-
less,”” is due in April.
Proceeds from the rec-
ord will be given to the
organizers of ‘“Comic Relief” to be distributed to
charities in the Commodores’ name ... Onaje Allan
Gumbs, a gifted but under publicized keyboardist,
has an instrumental album on MCA. The one vocal
track is a cover of “Didn’t I (Blow Your Mind This
Time)” ... “Are You Serious?” is Tawatha’s new
Epic single . . . Ex-Con Funk Shun member Michael
Cooper is doing well with “To Prove My Love,” his
first Jay King-produced, Warner Bros. single. The
rest of his album contains smart, well-crafted funk.
Cooper could be a sleeper star in 1988 ... La La,
best known as a songwriter, has returned to the top
10 as a producer with her work on “Secret Lady,” a
song co-written and performed by Stephanie Mills
... The production team of L.A. & Babyface has
started 1988 in style. They are currently represent-
ed in the black top 20 with Pebbles’ “Girlfriend,” the
Deele’s “Two Occasions,” and the Whispers’ ““In the
Mood” ... The B side of George Michael’s 12-inch
for “Father Figure’’ is a live version of the Stevie
Wonder classic “Love’s In Need of Love Today,” re-
corded last April.

that we went looking for another
song. What happened is after we
had cut most of Meli'sa’s album, Ka-
shif approached us about recording
the old Mother’s Finest song as a
duet with Meli'sa. We felt it was a
great idea. After he cut it we felt it
was better than the original ver-
sion.”

Harewood says, *“ ‘You Can Do It’
was released as a single a couple of
weeks before ‘Love Changes’ on
Arista, but we viewed it as another
Meli’'sa Morgan record, so we want-
ed to ensure [that] both records
went as far as they could.” The dif-
ference between the two situations
is that both of Jackson’s records
were on Capitol, while ““Love
Changes’’ appears on Kashif’s Aris-
ta album of the same name and
“You Can Do It” is on Morgan’s
“Good Love” release on Capitol.

Morgan first received national ex-
posure as a background vocalist for
Kashif, the singer/producer who
has had a long working relationship
with Hush, so it was easy to imple-
ment a promotional campaign in-
volving Morgan and Kashif. To-
gether, they have done a “Love

Capitol Singer’s Success Rivals Freddie Jackson’s

' Morgan Proves She ‘Gan Do It Too!

Changes” video, appeared on vari-
ous television programs (‘“‘Show-
time At The Apollo,” “Lou Rawls’
Parade Of Stars”), and made live
personal appearances, including a
mini concert at Madison Square
Garden during halftime at a charity
basketball game between New
York’s top urban outlets, WKYS

(Continued on page 91)
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For fresh, new
songs for your
next recording

VISTA SOUNDS INTERNATIONAL, INC.
YOUR BLACK MUSIC DISTRIBUTOR & ONE STOP
— WE STOCK —

* ALL MAJOR AND MOST INDEPENDENT LABELS
* MANY EXCLUSIVE TITLES
* DANCE CLASSICS - RARE ALBUMS - CUT-OUTS

* 12” NEW RELEASES

VS INT 09
VS INT 10
ECHO 13

JAY DREAM "SAY YOU WiLL"
SYLVIA STRIPLIN “COULD IT BE YOU"
LEROY GIBBS “REWARD ME"

281 STH. DEAN ST, ENGLEWOOD, NJ 07631

+~ DANCE
- BLACK
« REGGAE

g TEL 201-568-0040 - FAX 201-568-2599
#/ ORDERS ONLY 1-800-USA ECHO

FOR WEEK ENDING JANUARY 30, 1988

GOLD

THINKING OF YOU

EARTH, WIND & FIRE coLumsia 13
FISHNET

MORRIS DAY wARNER BROS 5
YOU ARE WHO YOU LOVE
G.CHRISTOPHER EMI-MANHATTAN 3
LOVEY DOVEY

TONY TERRY epic 4
WASN'T | GOOD TO YA?

DA'KRASH capiToL 2
FATHER FIGURE

GEORGE MICHAEL coLumsia 1
TAKE GOOD CARE OF ME

JONATHAN BUTLER Jaive 2

LOVE DON'T GIVE NO REASON
SMOKEY ROBINSON mMOTOWN

HOW LONG

GERRY WOO poLYDOR 0
THAT'S WHERE YOU'LL FIND. ..

DEJA VIRGIN 1

L) - ©Copyright 1988, Billboard Publications, Inc. No part of this
I publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,

photocopying, recording, or otherwise, without the prior written
permission of the publisher.

HOT BLACK SINGLES ACTION

RADIO MOST ADDED

PLATINUM/

ADDS
17 REPORTERS

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

BRONZE/
SILVER  SECONDARY TOTAL  TOTAL

31 RAill?ODR%RS 49 RAI%??%RS AD%?REPORT[R?N
14 17 44 46
6 17 28 73
7 16 26 39
9 11 24 56
6 12 20 54
9 10 20 52
6 8 16 81
7 9 16 17
1 13 14 33
4 7 12 67
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FOR WEEK ENDING JANUARY 30, 1988

Bilboard Hot Black Singles SALES & AIRPLAY. | suck sinaies
A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart. B ' LABEL
x x
e O . I
<5 <5 A ranking of distributing labels

w% | ex SALE s @ = R AI RPLAY EJE by the number of titles they have

= i TITLE =473 Qu RTIST (2 on the Hot Black Singles chart.

It | ¢ ARTST 8% | |2g|3g| ™ A g¢

1 2 | LOVE OVERBOARD GLADYS KNIGHT & THE PIPS | 3 1 4 | 1 WANT HER KEITH SWEAT | 1 LABEL No-gg g'gkg?
2 1 IF YOU CAN DO IT: | CAN TOO! MELI'SA MORGAN 4 2 2 LOVE CHANGES KASHIF AND MELI'SA MORGAN 2
3 4 | WANT HER KEITH SWEAT 1 3 5 BABY, BE MINE MIKI HOWARD 5 WARNER BROS. (7) 13
4 5 LOVE CHANGES KASHIF AND MELI'SA MORGAN 2 4 1 LOVE OVERBOARD GLADYS KNIGHT & THE PIPS 3 g:_f:'ee" (Pza) K (2)
[} ri
5 6 SOMEONE TO LOVE ME FOR ME LISA LISA & CULT JAM 9 5 6 TO PROVE MY LOVE MICHAEL COOPER 8 Qwesty(l)
6 7 BABY, BE MINE MIKI HOWARD 5 6 7 GIRLFRIEND PEBBLES 6 Tommy Boy (1)
7 9 GIRLFRIEND PEBBLES 6 7 3 IF YOU CAN DO IT: | CAN TOO! MELI'SA MORGAN 4 COLUMBIA (7) 8
8 | 8 | SECRET LADY STEPHANIE MILLS | 7 8 | 9 | SECRET LADY STEPHANIE MILLS | 7 Det Jam (1)
9 | 14 | TOPROVE MY LOVE MICHAEL COOPER | 8 9 | 10 | TWO OCCASIONS THE DEELE | 10 EPA. 8
10 | 16 | LET ME TOUCH YOU THE O'JAYS | 11 10 8 SOMEONE TO LOVE ME FOR ME LISA LISA & CULT JAM 9 Eg’; f\ss)sociated )
11 13 | SO AMAZING GERALD ALBRIGHT | 12 11 12 | WANNA MAKE LOVE (ALL NIGHT LONG) LILLO THOMAS 13 Portrait (1)
12 3 THE WAY YOU MAKE ME FEEL MICHAEL JACKSON | 20 12 | 13 | LET ME TOUCH YOU THE O'JAYS | 11 Tabu (1)
13 | 15 | PUMP UP THE VOLUME M/A/R/R/S | 14 13 | 14 | SUPERBAD CHRIS JASPER | 15 ATLANTIC (5) 7
14 | 18 | COME INTO MY LIFE JOYCE SIMS | 16 14 | 16 | OVER YOU RAY PARKER JR, WITH NATALIE COLE | 17 'C:"";U:l()l)
15 | 17 | IN THE MOOD THE WHISPERS | 18 15 | 15 | HOT THING PRINCE | 19 MCS:" 5
16 | 24 | TWO OCCASIONS THE DEELE 10 16 | 20 | SOME KIND OF LOVER JODY WATLEY | 21 MOTOWN 6
17 | 20 | WANNA MAKE LOVE (ALL NIGHT LONG) LILLO THOMAS 13 17 | 19 | SO AMAZING GERALD ALBRIGHT | 12 T 6
18 | 21 HOW YA LIKE ME NOW KOOL MOE DEE | 23 18 | 17 | IN THE MOOD THE WHISPERS | 18 Mercury (2)
19 | 25 | SUPERBAD CHRIS JASPER | 15 19 | 21 | PUMP UP THE VOLUME M/A/R/R/S | 14 Polydor (2)
20 | 23 | OVERYOU RAY PARKER JR. WITH NATALIE COLE | 17 20 | 22 | RUNTO ME ANGELA WINBUSH | 22 London (1)
21 | 11 | S0 EMOTIONAL WHITNEY HOUSTON | 33 21 | 18 | COME INTO MY LIFE JOYCE SIMS | 16 W'“g M .
22 | 10 | MY FOREVER LOVE LEVERT | 32 22 | 24 | wITHOUT YOU PEABO BRYSON & REGINA BELLE | 24 RCJ'?vi ()3)
23 | 12 | 1 WANT TO BE YOUR MAN ROGER | 35 23 | 26 | YOU WILL KNOW STEVIE WONDER | 25 ARISTA 4
24 | 30 | HOT THING PRINCE 19 24 | 7 NO 1/2 STEPPIN' SHANICE WILSON | 27 CAPITOL 4
25 | 28 | GET LUCKY WELL RED | 26 25 | 34 | LOOK WHAT YOU STARTED THE TEMPTATIONS | 29 EMI-MANHATTAN (3) 4
26 | 38 | SOME KIND OF LOVER JODY WATLEY | 21 26 | 29 | MARY MACK BABYFACE | 30 PLR. (1)
27 | 35 | RUN TO ME ANGELA WINBUSH | 22 27 | 25 | GET LUCKY WELL RED | 26 VIRGIN 4
28 | — | wiTHOUT YOU PEABO BRYSON & REGINA BELLE | 24 28 | 28 | | WISH YOU BELONGED TO ME LOU RAWLS | 28 SOLAR 3
29 | 19 | 1 LIVE FOR YOUR LOVE NATALIE COLE | 41 29 | 33 | LIVE MY LIFE BOY GEORGE | 31 A&M 2
30 | — | YOU WILL KNOW STEVIE WONDER | 25 30 | 39 | NEVER KNEW LOVE LIKE THIS ALEXANDER O'NEAL FEAT. CHERRELLE | 38 ELEKTRA (1) 2
31 | 22 | LET'S TRY AGAIN SURFACE | 42 31 | 32 | FOR YOUR LOVE (ILL DO MOST ANYTHING) BARRY WHITE | 34 Vintertainment (1)
32 | 36 | 1 WISH YOU BELONGED TO ME LOU RAWLS | 28 32 | 35 | FEELS GOOD TO FEEL GOOD GARRY GLENN | 37 NEXT PLATEAU 2
33 | 26 | THIS BE THE DEF BEAT DANA DANE | 55 33 | 11 | THE WAY YOU MAKE ME FEEL MICHAEL JACKSON | 20 PROFILE 2
34 | 31 | TOUCH AND GO FORCE M.D.’S | 67 34 | 38 | ARE YOU SERIOUS TAWATHA | 46 SLEEPING BAG 2
35 | 39 | PUSHIT SALT-N-PEPA | 62 35 | 23 | HOw YA LIKE ME NOw KOOL MOE DEE | 23 4TH & B'WAY 1
36 | 32 | SHE'SFLY TONY TERRY | 90 3% | 30 | MYSTERIOUS NAJEE | 36 EDGE 1
37 [ 29 | skeLETONS STEVIE WONDER | 75 37 | 40 | SINCE YOU CAME OVER ME LACE | 43 FATIMA 1
38 | — | LOOK WHAT YOU STARTED THE TEMPTATIONS | 29 38 | — | EVERY DROP OF YOUR LOVE STACY LATTISAW | 44 Jcsl»edona a) 1
39 | — | TURN OFF THE LIGHTS WORLD CLASS WRECKIN CRU | 49 39 | — | PLAYTHING REBBIE JACKSON | 47 YOI 1
40 | — | MYSTERIOUS NAJEE | 36 40 | — | FISHNET MORRIS DAY | 48 Keu'-Cut (1)
©Copyright 1988, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, MALACO 1
photocopying, recording, or otherwise, without the prior written permission of the publisher. Muscle Shoats Sound (1)
P.LR. 1
Gamble & Huff (1
BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC i & .
TITLE
(Publisher — Licensing Org.) ST D) (IO 2 .
Sheet Music Dist. SUTRA 1
' . . . . Fever (1)
96 ARE YOU MY WOMAN? (Controversy, ASCAP) (Streamline Moderne, BMI/Texas City, BMI/No Pain (Petersong, ASCAP/Oliver Leiber, ASCAP}
(Unichappell, BMI) 82 HOW LONG No Gain, ASCAP/Unicity, ASCAP) ROCKET 2 U TOMMY BOY 1
ARE YOU SERIOUS (MCA, ASCAP/Copyright Control) 29 LOOK WHAT YOU STARTED (Groupie, BMI)
(Mtume, BM1) 23 HOW YA LIKE ME NOW (Suldam, ASCAP/Gouda, ASCAP/Buchu, ASCAP/Dream 2 RUN TO ME
5 BABY, BE MINE (Zomba, ASCAP/Willesden, BMI) Dealers, ASCAP/Arista, ASCAP) CPP (Angel Notes, ASCAP/WB, ASCAP)
(BMC, UK) 99 | COULDN'T BELIEVE IT 2 LOVE CHANGES 52 SEASONS CHANGE
70 BABY I'M FOR REAL (Tight Squeeze, BMI) (Alexscar, BMI) (Panchin, BMI)
(Jobete, ASCAP) CPP 85 100 91 LOVE IS CONTAGIOUS 7 SECRET LADY 49 TURN OFF THE LIGHTS

57 BABY TONIGHT (Gambi, BMI) (Ow, ASCAP) (Stephanie Milis’ Starlight, ASCAP/Firebolt, (Lon-Hop, BMI)

(Vabritmar, BMI) 80 ) GOT DA FEELIN' 86 LOVE IS FOR SUCKERS (LIKE ME AND YOU) ASCAP/MCA, ASCAP) 10 TWO OCCASIONS . ’

88 BECAUSE OF YOU (Protoons, ASCAP/Turn Out Brothers, ASCAP) (Forceful, BMI/Willesden, BMI) SHE'S FLY (Hip Trip, BMI/Hip Chic, BMI/Mister Johnson's Jams,
(Amber/Disco Fever, ASCAP/Red Instructional, 41 1 LIVE FOR YOUR LOVE 3 LOVE OVERBOARD (Shaman Drum, BMI/King Henry ), ASCAP) BMI/Peer-Southern, ASCAP/Tammi, BMI) CPP
ASCAP) (O’Lyric, BMI/Tuneworks, BMI/Vandorf, (Calloco, BMI/Hip Trip, BMI) CPP SINCE YOU CAME OVER ME 13 WANNA MAK'E LOVE (ALL NIGHT LONG)

100 CATCH ME (I'M FALLING) ASCAP/Reswick-Werfel, ASCAP/Beseme West, 84 LOVE RAP BALLAD (Glasshouse, BMI/Irving, BMI/Gratitude Sky, (Bush Burnin’, ASCAP)
(Genetic, ASCAP) ASCAP/Nelana, BMI/Arista, ASCAP/Careers, ASCAP) (Solid Smash, ASCAP/Ray-Ray, ASCAP) ASCAP/When Words Collide, BMI) CPP WASN'T | GOOD TO YA?
CHICK ON THE SIDE cpp 60  LOVEY DOVEY 75 SKELETONS (Crazy People, ASCAP/Almo, ASCAP)
(Polo Grounds, BMI/Ebbetts Field, ASCAP) 68 ) PUT MY MONEY WHERE MY MOUTH IS (Shaman Drum, BMI) (Jobete, ASCAP/Black Bull, ASCAP) CPP THE WAY YOU MAKE ME FEEL
COME AND GET THIS LOVE (Muscle Shoals, BMI/Salew, BMI) 30 MARY MACK 12 SO AMAZING (Mijac, BMI/Wamer-Tamerlane, BMI)
(Pure Delite, BMi/Main Street, BMI/Bird Cage, 81 (I WANNA GET) CLOSE TO YOU (Hip Trip, BMI/Hip Chic, BMI) CPP (April, ASCAP/Uncle Ronnie’s, ASCAP) 45 WISHING WELL
BMI/In The Flesh, BMI) (Bush Burnin', ASCAP/KMA, ASCAP/Screen Gems, 32 MY FOREVER LOVE 33 SO EMOTIONAL (Virgin-Nymph, BMI/Young Terence, BMI)

71 COME BACK TO ME ASCAP) (Try-Cap, BMI/Ferncliff, BM1) (Billy Steinberg, ASCAP/Denise Barry, ASCAP) 24 WITHOUT YOU (LOVE THEME FROM "LEONARD PART
(Baby Fingers, ASCAP/Lovely N Divine, ASCAP) 1 ) WANT HER 36 MYSTERIOUS 21 SOME KIND OF LOVER &

16 COME INTO MY LIFE (Vintertainment, ASCAP/Keith Sweat, ASCAP/Donril, (Zomba, ASCAP) (Uitrawave, ASCAP/April, ASCAP/Intersong-USA, (Beau Di O Do, BMI) CPP
(Beach House, ASCAP/Tawanne Lamont, ASCAP) ASCAP/Zomba, ASCAP) 76 NAMELESS ASCAP) 77 YOU ARE WHO YOU LOVE o

72 DO THAT TO ME ONE MORE TIME 35 | WANT TO BE YOUR MAN (MCA, ASCAP/Unicity, ASCAP/Moonwalk, ASCAP) 9 SOMEONE TO LOVE ME FOR ME (Chappell, ASCAP/Intersong, ASCAP/God’s Little
(Moonlight & Magnolia, BMI) (Troutman’s, BMI/Saja, BMI) NEVER KNEW LOVE LIKE THIS (Forceful, BMI/Willesden, BMI/My! My!, BMI) CPP Publishing Co., ASCAP)

59 DON'T HANG UP 56 | WANT YOUR BODY (Fiyte Tyme, ASCAP/Avant Garde, ASCAP) 15 SUPERBAD 73 YOU BABE
(Bar-Kays, BMI/Warner-Tamerlane, BMI) (Slap Me 1, ASCAP/Spectrum VII, ASCAP) CPP 94 NEVER MY LOVE (Jasper Stone, ASCAP) (Striped Horse, ASCAP/Debarge, ASCAP/Fourteen

92 EVERCHANGING TIMES 74 | WISH (Warner-Tamerlane, BMI) 61 SWEET MEMORIES Fifteen, ASCAP)

(United Artists, ASCAP/April, ASCAP/Carole Bayer (Angel Notes, ASCAP/USA Exotic, ASCAP) 27 NO 1/2 STEPPIN' (Jay King IV, BMI) 25 YOU WILL KNOW
Sager, BMI/United Lion, BMI/8Blackwood, BMI/New 28 | WISH YOU BELONGED TO ME (Wiz Kid, BMI/Irving, BMI) CPP 50 TAKE GOOD CARE OF ME (Jobete, ASCAP/Black Bull, ASCAP)
Hidden Valley, ASCAP) (Downstairs, BMI/Piano, BMI) 97  NOTHING VENTURED - NOTHING GAINED (Zomba, ASCAP/Willesden, BMI)

44 EVERY DROP OF YOUR LOVE 4 IF YOU CAN DO IT: | CAN TOO! (Almo, ASCAP/Wun Tun, ASCAP) CPP/ALM 83 THANKFUL

(Music Corp. Of America, BMI/L'il Mama, BMI/Mercy (Bush Burnin’, ASCAP) 4 OH GIRL (Jodaway, ASCAP)
Kersey, BMI) 51 I'M SO HAPPY (Unichappell, BMI) 54 THAT'S WHERE YOU'LL FIND ME

65 FATHER FIGURE (Harrindur, BMI/Julorae, BMI) CPP 17 OVER YOU (Monte Moir, ASCAP/Virgin-Nymph, BMI)

(Chappell, ASCAP/Morrison Leahy, ASCAP) 18 IN THE MOOD (Raydiola, ASCAP/New Hidden Vailey, ASCAP /Carole 66 THINKING OF YOU AGENTS

37 FEELS GOOD TO FEEL GOOD (Hip Trip, BMI/Hip Chic, BMI) CPP Bayer Sager, BMI) (Maurice White, ASCAP/Yougoulei, ASCAP/Wenkewa, _ SHEET MUS'? hG >
(WB, ASCAP/Silver Sun, ASCAP/DQ, ASCAP) 93 KiSS 47 PLAYTHING ASCAP) are listed for piano/vocal sheet music cobies

48 FISHNET (Ackee, ASCAP/MCA, ASCAP) (Omeo, BMI/Lenn-Tom, ASCAP) 55 THIS BE THE DEF BEAT and may not represent mixed folio rights.
(Ya D Sir, ASCAP/WB, ASCAP/Flyte Tyme, ASCAP) 11 LET ME TOUCH YOU 14 PUMP UP THE VOLUME (Protoons, ASCAP/Turn Out Brothers, ASCAP) Aoril o GRS

34 FOR YOUR LOVE (FLL DO MOST ANYTHING) (Assorted, BMI/WE, BMI/Try-Cap, BMI/Mighty Three, (MNS, PRS/WB, ASCAP) 79 THIS IS LOVE :E; Afr;'o Blackwood : :: gglr'l’;" :'a Pictur
(Seven Songs, BMI/Wiz Kid, BMI/Irving, BMI) CPP BMI) 62 PUSHIT (MCA, ASCAP/Yellowbrick Road, ASCAP) M o L <

% GET LUCKY 89 LETS GO (Next Plateau, ASCAP/Turnout Bros, ASCAP) 8 TO PROVE MY LOVE B-M Belwin Mills HL Hal Leonard
(Virgin, ASCAP) CPP (Beach House, ASCAP/Songsellers, ASCAP) 39 RAINY NIGHT (Jay King IV, BMI) B-3 Big Three IMM Ivan Mogull

6 GIRLFRIEND 87 LET'S START LOVE OVER (Wyteria, BMI/Music Minded, BMI/Electric Apple, 67 TOUCH AND GO BP Bradley MCA MCA
(Kermy, BMI/Hip Trip, BMI) CPP (Blackwood, BMI/Huemar, BMI) BMI/Careers, BMI) CPP (Tee Girl, BMI/Vic's Slic, BMI/T-Boy, ASCAP/Buppie, CHA Chappelt PSP Peer Southern

69 HEAVY ON MY MIND 42 LET'S TRY AGAIN 95 RESPECT YOURSELF ASCAP) CLM Cherry Lane PLY Plymouth
(Jay King 1V, BMI) (Colgems-EMI, ASCAP) (rving, BMI/Klondike, BMI) CPP 78 ToY .

19 HOT THING 31 LIVE MY LIFE 98 RICH MAN (Mazarati, ASCAP) ) (Ell WBM Warner Bros.
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FOR WEEK ENDING JANUARY 23, 1988

% ®©Copyright 1988, Billboard Publications, Inc. No part of this publication
BII Mrd‘b may be reproduced, stored in any retrieva! system, or trapsmitted. ip any
form or by any means, electronic, mechanical, photocopying, recording,
i or otherwise, without the prior written permission of the publisher.
Tele], CLUB PLAY :[s[2].[  12-INCH SINGLES SALES
; 2 g Q% TITLE Compiled from a national sample of dance club playlists. ARTIST ‘z 2 ‘é’ Q-% TITLE Compiled from a national sample of retail store sales reports. ARTIST
= S & | 2G| LABEL & NUMBER/DISTRIBUTING LABEL = S & | O | LABEL & NUMBER/DISTRIBUTING LABEL
*% NO.1 % * % NO.1 * %
@| 3 | 5 | 8 | pewvrouuacemeree memn ewiomeLscrson || 1| 1| 1| 1 | NevencowaGevouur M o
2 1 2 9 EM'I'_‘&L':;TTAN :1-56080 ' ® PET SHOP BOYS & DUSTY SPRINGFIELD 2 2 2 17 PUMP UP THE VOLUME 4TH & B'WAY 452/ISLAND & M/A/R/R/S
(3)| 5 | 6 | 8 | NEVERCAN SAY GOODBYE mca 23512 THE COMMUNARDS @) 8 | 4| o | WELACIILGELERCTEEY ® MICHAEL JACKSON
) 6 8 7 YOU CAN DANCE (LP CUTS) SIRE 1-25535/WARNER BROS. & MADONNA @ 5 8 8 NEVER CAN SAY GOODBYE mca 23812 THE COMMUNARDS
@ 8 15 4 SOME KIND OF LOVER (REMIX) mca 23816 & JODY WATLEY @ 8 19 5 SOME KIND OF LOVER (REMIX) mca 23816 & JODY WATLEY
6 | 4 | 4 | 10 | LOVEOVERBOARD (REMIX) © GLADYS KNIGHT & THE PIPS 6 | 3 | 6 | 10 | LOVEOVERBOARD (REMIX) © GLADYS KNIGHT & THE PIPS
7 2 1 10 NEVER GONNA GIVE YOU UP (REMIX) rca 6784-1-RD @ RICK ASTLEY 7 7 12 11 | WANT HER VINTERTAINMENT 80-66788/ELEKTRA KEITH SWEAT
8 9 14 6 | COULD NEVER . .. /HOT THING PaISLEY PARK 0-20728/WARNER BROS. © PRINCE 8 10 13 15 BECAUSE OF YOU revER SF 819/SUTRA THE COVER GIRLS
9 7 7 11 NEED YOU TONIGHT ATLANTIC 0-86645 @ INXS @ 15 20 7 CAN'T WAIT ATLANTIC 0-86626 NANCY MARTINEZ
13 17 6 CHARACTERS (LP CUTS) MOTOWN 6248 ML STEVIE WONDER 10 12 14 12 NEED YOU TONIGHT ATLANTIC 0-86645 @ INXS
@ 23 1 4 3 | WANT TO BE YOUR PROPERTY mca 23817 BLUE MERCEDES 1 9 9 13 LET'S GO SLEEPING BAG SLX-29 & NOCERA
12 14 16 7 TWILIGHT WORLD (REMIX) MERCURY 870 015-1/POLYGRAM & SWING OUT SISTER @ 18 23 8 THIS GIRL'S BACK IN TOWN coLUMBIA 44 07477 & RAQUEL WELCH
13| 1| 12|10 | HOTHOTHOT # BUSTER POINDEXTER & HIS BANSHEES OF BLUE 13 | 17 | 31 | 8 | 1COULD NEVER.../HOT THING PaiStEY PARK 0-207 28/WARNER BROS. ® PRINCE
14 17 24 6 DON'T GET MAD ... GET EVEN! virGIN 0-96726 & AGE OF CHANCE 14 16 18 10 COME INTO MY LIFE SLEEPING BAG Six-28 & JOYCE SIMS
15 20 21 8 LIVE MY LIFE virain0-96728 BOY GEORGE 15 6 5 12 SO EMOTIONAL (REMIX) arisTa ADI9641 & WHITNEY HOUSTON
30 38 3 | NEED A MAN/BEETHOVEN Rrca 6820-1-RD 4 EURYTHMICS 26 27 12 TRAMP/PUSH IT NexT PLATEAU NP 50063 SALT-N-PEPA
17 | 24 [ 30 [ 4 | FAITHcowumsaaaorars ® GEORGE MICHAEL D) ® || & || 9 || Beuliylio # BUSTER POINDEXTER & HIS BANSHEES OF BLUE
18 21 25 7 AND SO IT GOES wiDE ANGLE ITW 87133 EX-SAMPLE 18 22 17 19 TELL IT TO MY HEART 4RiSTA AD1-9611 © TAYLOR DAYNE
19 | 18 | 23 | 6 | KEEPME SATISFIED capoL v-15352 AVA CHERRY 19 | 21 | 24 | 5 | WHATHAVE|DONETODESERVE THIS? o pET SHOP BOYS & DUSTY SPRINGFIELD
@ 32 42 3 JUST A MIRAGE cHRySALIS PROMO JELLYBEAN 20 13 7 14 SYSTEM OF SURVIVAL (REMIX) coLumBia 44 07475 & EARTH, WIND & FIRE
21 2% | 31 4 CAN'T WAIT ATLANTIC 0-86626 NANCY MARTINEZ 21 19 16 19 DEVOTION ATLANTIC 0-86652 TEN CITY
2 | 25 | 28 6 TODAY, TONIGHT, FOREVER SELECT FMS 62306 CASTLE BEAT 2 1 10 11 FAITH coLumsia 44 07478 & GEORGE MICHAEL
yA] 16 18 9 FEMALES (GET ON UP) TvT 4009 THE COOKIE CREW @ 42 —_ 2 PERFECT LOVER atLanTIC 0-86619 COMPANY B
3 M 3 I'M THE ONE WHO REALLY LOVES YOU aTLANTIC 0-86627 MEL & KIM 24 14 3 13 SKELETONS mMOTOWN 4593MG & STEVIE WONDER
25 28 21 7 HYPNOTIZE (REMIX) MERCURY 870 169-1/POLYGRAM TASTE-T-LIPS @ 28 33 7 MAGIC CARPET RIDE syNTHICIDE 71302.0 BARDEUX
26 12 11 10 ANDY (REMIX) viRGIN 0-96734 & LES RITA MITSOUKO 27 30 9 IF YOU CAN DO IT: | CAN TOO! capiTOL v-15345 & MELI'SA MORGAN
@ 4| 4 3 DON'T LOCK ME OUT ATLANTIC 0-86623 TERRY BILLY @ 43 | — 2 TEARS MAY FALL tommy BoY T8-907 TKA
36 | 47 3 PERFECT LOVER ATLANTIC 0-86619 COMPANY B 31 36 7 BE GENTLE WITH MY HEART ame 1203 NATASHA
@ 39 | — 2 RESCUE ME Jump STREET J5-1013 LISA MITCHELL 2 20 15 17 SHAKE YOUR LOVE (REMIX) aTtaNTIC 0-86651 & DEBBIE GIBSON
30 10 3 11 I’'M BEGGIN’ YOU (REMIX) agmsp-12254 & SUPERTRAMP @ 37 45 3 I'M THE ONE WHO REALLY LOVES YOU ATLANTIC 0-86627 MEL & KIM
@ 37 43 3 LET YOUR HEART MAKE UP YOUR MIND rca 6821-1-RD ALISHA @ 35 47 3 I NEED A MAN/BEETHOVEN Rca 6820-1-RD & EURYTHMICS
32 19 20 9 COME INTO MY ARMS PROFILE PRO-7165 JUDY TORRES @ 33 32 7 SEASONS CHANGE arisTa ADI-9639 & EXPOSE
3 29 29 6 THIS GIRL'S BACK IN TOWN coLumBIA 44 07477 ¢ RAQUEL WELCH 3 29 28 13 | WANT TO BE YOUR MAN REPRISE 0-207 71 /WARNER BROS. & ROGER
k'] 15 9 17 PUMP UP THE VOLUME 4TH & B'WAY 45 2/ISLAND & M/A/R/R/S @ 45 41 3 TWILIGHT WORLD (REMIX) MERCURY 870 015.1/POLYGRAM @ SWING OUT SISTER
@ 38 40 3 HOT TO THE TOUCH epiC 49 07496/E.P.A. CLAUDJA BARRY @ 4 —_ 2 DON'T LOCK ME OUT aTLANTIC 0-86623 TERRY BILLY
4 | — 2 MIRACLES EXPLODE CRIMINAL CR12-019 TINA B. 36 30 | 29 8 JACK LE FREAK ATLANTIC 0.86634 CHIC
@ a | — 2 JOIN HANDS 8iG BEAT BB-0001 TARAVHONTY @ 38 | 38 5 HOT TO THE TOUCH €epic 49 07496/E.P.A. CLAUDJA BARRY
45 —_ 2 TEARS MAY FALL tommy BOY TB-907 TKA NEW> 1 GIRLFRIEND mca 23794 PEBBLES
B = || 2 || e UL AL (DY ERIC B. & RAKIM (39| 48 | — | 2 | LIVEMY LIFEvrano9672s BOY GEORGE
42 50 4 | WANT HER VINTERTAINMENT 80-66788/ELEKTRA KEITH SWEAT 40 25 | .22 11 | CAN'T HELP IT (REMIX)/MR. SLEAZE LONDON 886 121-1/POLYGRAM & BANANARAMA
NEW) 1 EASY TO TOUCH atanTiC 0-86618 PROMISE CIRCLE 4] | 40 | 50 3 TO PROVE MY LOVE waRNER BROS. 0-20777 ® MICHAEL COOPER
NEW> 1 MANDINKA (REMIX) CHRYSALIS PROMO SINEAD O'CONNOR a2 39 43 3 LET YOUR HEART MAKE UP YOUR MIND rca 6821-1-RD ALISHA
@ NEW} 1 IF YOU CAN DO IT; | CAN TOOM capiTOL v-15345 & MELI'SA MORGAN @ 49 — 2 RESCUE ME JumMP STREET JS-1013 LISA MITCHELL
4 | 48 l — 3 GET LUCKY vIRGIN 0-96730 @ WELL RED “4 | 4 42 5 COME INTO MY ARMS PROFILE PRO-7165 JUDY TORRES
NEW} 1 BOUNCE BACK spinn sp-2852 FIRE ON BLONDE a5 24 11 18 LOVER’S LANE (REMIX) MOTOWN 4592MG & GEORGIO
46 22 l 10 12 SO EMOTIONAL (REMIX) ARISTA ADI-9641 & WHITNEY HOUSTON 46 37 5 HAZY SHADE OF WINTER Dtr JAM 44 07540/COLUMBIA BANGLES
NEW} 1 HOW CAN | FORGET YOU (REMIX) CHRYSALIS 4v9 43196 @ ELISA FIORILLO a7 34 21 11 AFTERGLOW (REMIX) capiToL v-15349 TINA TURNER
NEW} 1 WISHING WELL (REMIX) coLumBia 44 07543 & TERENCE TRENT D'ARBY 43 47 35 10 MOVE CRIMINAL CR12:015 JOHN ROCCA
a8 | 27 ] 26 6 KISS LONDON 886 215-1/POLYGRAM TOTAL CONTRAST 49 | 32 26 12 POP GOES THE WORLD MERCURY 888 859-1/POLYGRAM © MEN WITHOUT HATS
(50)| NEWD> | 1 | WHENBOYS CRY nce rar1019 ASHLEY PAUL G | 83| 80 || W || R EHHC IR (Y  BELINDA CARLISLE
7)) 1. NO 1/2 STEPPIN’ SHANICE WILSON a&m 7)) 1. LOOK WHAT YOU STARTED (REMIX) THE TEMPTATIONS moTowN
b= | Titles with future 2. LOOK WHAT YOU STARTED (REMIX) THE TEMPTATIONS moTown b= | Titles with future 2. RUN TO ME (REMIX) ANGELA WINBUSH mercury
S | chart potential, 3. LET THE SUN IN (REMIX) ATLANTIC STARR WARNER BROS. S | chart potential.
o :)r:ze:ezr;.club play 4. THE CALLING (REMIX) KEN HEAVEN airwave g ?:;s?t::tsr?i?;eek.
< <
[in] [n]
[+ 4 [+ 4
(-] (-]

O Titles with the greatest sales or club play increase this week. ® Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. A RIAA certification for sales of 2 million units. Records listed under Club Play are 12-inch
unless indicated otherwise.
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Indie Releases Rival Majors

NO CONVERSATION: This has
been a good week—the fall and ear-
ly-winter projects are beginning to
emerge. Quick aside: The indepen-
dent labels have been giving the
majors quite a run for the money.
In last week’s issue, all six of the
new entries on the Dance Club Play
chart were of independent stature.
Keep up the good work!

You won’t be illin’” when you
hear the new single Elektra has
burning from the Cure, titled
“Hot, Hot, Hot"”" (Elektra)—(no,
it’s not a cover of Buster Poin-
dexter’s latest); remixed by Fran-
cois Kevorkian, this funk-laden,
easily programmable track should
be welcomed by all formats. Killer
rhythm, semirap delivery, and gen-
erous breaks add up to a potential
smash ... Alexander Q’Neal &
Cherrelle return with the fine
‘““Never Knew Love Like This”’
(Tabu); delicate harmonies within
a succinet, midtempo r&b groove

by Bill Coleman

make this a highlight from O’'-
Neal's “Hearsay” album ... What
time is it? You'll know once “Fish-
net” (Warner Bros.) from Morris
Day is placed on the turntable; like
the aforementioned O’Neal/Cher-
relle duet, this helping of simmer-
ing funk is a recognizable Jimmy
Jam & Terry Lewis production, re-
uniting the two with Day’s “cool”
persona ... Debbie Gibson’s styl-
ish technonumber ‘“‘Out Of The
Blue” (Atlantic) has been remixed
by “Little’”” Louie Vega in five ver-
sions ... Not to be missed is the
latest from Janice Christie, who
keeps the pace with “Don’t Take

DANCE/DISCO 12"

(WHOLESALE FOR STORES)

U.S.A. MAJOR & INDEPENDENT LABELS

AND SELECTED IMPORTS
LATEST 12” RELEASES

You Turn Me On—Jo Carol

Out Ot Control—Corina

Love Memories—Left Lane
Second To None—Sharon Redd
Faliing—Touch

Don't Take Me—Janice Chnstie
One Posse—Funktion Freeks
You Can’t Have—Eleanor Mills

1 Just Can't—Obsession (Remix)
Swinging On A Star—Man To Man
Suspicious Minds Bobby O
Double Jack Mix—Mirage

| Feel it—Suzie + The Cubans
| Can't Live—Echo

Mama's Boy—Liz Torres

Drifting Jomanca

£

Family—Situations

Power Mixer #3

You'll Never Change—Darlene Down
Mysterious—Miss Tammi Dee

Once In a Litetime—Beachfront

Act Like A Man—Gina Desire

| Cant Quit—Bamboo

So Good For You—Sasha

I'm Happy—Trak This

Do You Wanna Funk—Zone Bros

Stop—Samantha Gilles

Midnight Lover—Bianca

Don't Lose Your Heart—Silent Circle
Hot Sound Megamix

Beat The Clock—Dent Boys

Just Gotta—Hot Cold
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Me For Granted’ (Supertronics,
718-330-0950); it pumps a deadly
house-style groove and features a
surprising performance. Mixes are
courtesy of Tony Humphries and
Timmy Regisford.

BEATS AND PIECES: A new al-
bum from Atlantic group Nu
Shooz is scheduled, produced by
Jeff Lorber and Rick Waritz . . .
On Capitol, expect a new album
from Hazell Dean, produced by
Stock, Aitken & Waterman, as
well as the debut of Sequel, a Mi-
ami-based female duo poised to ri-
val Exposé’s audience ... On the
Paisley Park home front, expect
new material from ex-Missing Per-
sons vocalist Dale Bozzio; also, ru-
mor has it that Mavis Staples and
George Clinton (!!'') have been
signed on ... Also coming is new
material from Apollonia, produced
by Ish and Steve Barry; single re-
leases from Scritti Politti, Jesse
Johnson, and choreographer Pau-
la Abdul; as well as a new Talking
Heads album . . . I.R.S. is readying
the “She’s Having A Baby’ sound-
track to John Hughes’ new film,
featuring the talents of Gene
Loves Jezebel, XTC, Kate Bush,
Bryan Ferry, Love & Rockets, Ev-
erything But The Girl, and more.

WHICH WAY IS UP?: Taken
from the soundtrack to the film
“Salvation” js the title selection,
‘“Salvation! Have You Said Your
Prayers Today?”’ (Giant, 516-764-
6200) from the Hood; remixed by
Junior Vasquez and produced and
co-written by Arthur Baker, this
aggressive dance track is the an-
swer given to those who wondered
what a house record by Ministry
would sound like. Also out on Gi-
ant is the Hood’s album “Cooler
Than Thou”’; besides the classie ti-
tle track, the churning funk of “It
Takes A Thief” has club potential
and deserves a remix treatment
... Taste-T-Lips’ current chart en-
try, “Hypnotize”’ (Mercury), has
been overhauled for its domestic
release; mixed by Bobby Blade and
Teneen Ali, an energetic Miami-
style version and a pulsating Chi-
cago reinterpretation should no
doubt prolong the track’s life . ..
Also out is an infectious and quite
fierce underground house track,
“Party People” (Idlers, 718-872-
0783) from Royal House; it com-
piles just about everything.

JUST OUT: “Raw’’ (Prism, 212-
799-7300) from Big Daddy Kane is
a noteworthy rap track that uti-
lizes familiar James Brown riffs
and a Public Enemy-like produc-
tion ... The timeless “Linus &
Lucy’” theme is reworked by
Schroeder in a spacy, technodub
setting for Pow Wow (212-245-
3010) . . . Recommended in the Lat-
in hip-hop department is “Dancing
Under A Latin Moon’’ (Somer-
sault, 416-365-1509) by Candi, Fla-
mingo’s “Come To Me” (Wow, 305-
666-0445), and “Dum Dum Cry”’
(Fourth Floor, 212-840-9253) from
Masters At Work.

INQUIRY OF THE WEEK: Won-
ders never cease—why is ‘“La
Bamba,” a song that was original-
ly recorded in 1958, nominated for
song of the year in the upcoming
Grammy Awards?
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K.T.’s No. 1. Joe Galante, vice president/general manager, RCA-Nashville,
right, and Jack Weston, director of country promotion, RCA-Nashville, greet K.T.
Oslin outside the label’s Nashville office and present her with a Colossal Gram

recognizing her first No. 1 single, “Do Ya™.

NASHVILLE The Judds, Randy
Travis, and Tammy Wynette will be
featured in the multidate GMC
Truck American Music Tour begin-
ning in February. The series was
put together by Pro Tours here, a
company specializing in corporate
sponsorships and product endorse-
ments. Originally a part of the Jim
Halsey Co., Pro Tours was recently
purchased by Ken Stilts, the Judds’
manager, and former Halsey vice
president Steve Pritchard.
According to Chuck Thompson,
Pro Tours’ vice president, the first
leg of the GMC tour will kick off
Feb. 26 at the 10,000-seat Barton
Coliseum in Little Rock, Ark., and
continue into July. In all, there will
be 10 dates in nine markets, some of
which have yet to be confirmed, ac-

cording to Thompson.

"ASHVILLE GREATS should make for an interesting
evening come March 2, when the Grammy Award cere-
monies take place at Radio City Music Hall in New
York. The nominees were announced to the Nashville
music community at a Jan. 14 press conference in the
Vanderbilt Plaza Hotel, co-hosted by the group Restless
Heart and (via satellite from Florida) the Judds. The
nominations again spotlighted Nashville’s depth and di-
versity by spilling over from country to pop, rock, r&b,

Ronstadt Parton, & Harris Up For Best-Album Grammy
Nominations Show Nashville’s Influence

torical album (produced by Kyle Young for the Country
Music Foundation). Ben Harris, Kyle Lehning, and
Joe Bogen are up for best-engineered-recording honors
for their work on Ronnie Milsap’s “Heart And Soul”
album. The Georgia Satellites, managed out of Nash-
ville, are nominees for for best rock performance by a
duo or group with vocal. A classic rock song recorded in
Nashville, “Hound Dog” by Elvis Presley, is one of five
works to be inducted into the NARAS Hall of Fame.
And how about those country nominees! Here are the
Nashville Seene Grammy

Linda Ronstadt, Delly
Parton, & Emmylou
Harris was nominated
not only for country hon-
ors but for overall album
of the year in the red-hot
category with Michael
Jackson, Whitney Hous-
ton, Prince, and U2.
That’s some pretty im-
pressive company. But
Jackson, Houston, Prince,
and U2 are in some pretty impressive company, too.

Larry Carlton, one of the class acts of the Nashville-
based MCA Master Series, won nominations in the jazz-
fusion and pop-instrumental categories, while Steve
Winwood, who has been spending more and more time
in Nashville lately, is in the running for record-of-the-
year honors.“Didn’'t We Almost Have It All,” the Hous-
ton scorcher co-written by Nashville’s Will Jennings
and published out of Nashville, is up for song-of-the-
year plaudits, and the Nashville<composed “I Knew You
Were Waiting For Me” won a nomination for Aretha
Franklin & George Michael in the best-r&b-perfor-
mance category.

Other Nashville noncountry nominees are John
Hartford for contemporary-folk recording; Terri Gibbs
and Kathy Troccoli for female gospel performance; the
Power Disc/Benson album “The Winning Side” by
Jessy Dixon for male soul gospel performance; the
Benson LP “The Father Hath Provided” by Larnelle
Harris and Dallas Holm’s “Against The Wind"” for
male gospel performance; Petra for gospel perfor-
mance by a duo or group, choir, or chorus; Shirley Cae-
sar for soul gospel performance; Nashville-recorded al-
bums “Bullfrogs And Butterflies (Part 111)” and Barba-
ra Fairchild’s “Lullaby For Teddy,” both vying for
best-recording-for-children honors; the zany Ray Ste-
vens single “Would Jesus Wear A Rolex?” contending
for a comedy Grammy; and Bill Johnson, CBS Records
art director, for best album package (“King’s Record
Shop”). “The Bristol Sessions” garnered nominations
for best album notes for Charles K. Wolfe and best his-

gospel, folk, and jazz.
The “Trio” album by
[
|
|

by Gerry Wood

predictions: “80’s Ladies”
by K.T. Oslin for best
country vocal perfor-
mance, female, and best
country song; Randy
Travis and his “Always &
Forever” album for male
vocal performance; the
“Trio”’ LP for perfor-
mance by a duo or group
with vocal, Asleep At The
Wheel, “String Of Pars,”
for instrumental performance (orchestra, group, or solo-
ist); and “A Face In The Crowd” by Michael Martin
Murphey and Holly Dunn for best country perfor-
mance by a duo or group with vocal. Scene’s sentimental
favorites include Rosanne Cash, Reba McEntire,
George Strait, the O’Kanes, the Desert Rose Band,
the Judds, Restless Heart, Crystal Gayle, Steve War-
iner, Bill Monroe, and songwriters Mary Ann Kenne-
dy. Pat Bunch, Pam Rose, and Todd Cerney.

The three-hour NARAS Grammy Award show will be
telecast live over CBS.

NEWSNOTES: “I'm grateful to Bill Boyd, Gene
Weed, Fran Boyd, and everyone at the Academy of
Country Music for their contribution to the T.J. Martell
Foundation for Leukemia, Cancer, and AIDS Re-
search.” That quote comes from a recent call from Tony
Martell at CBS Records, New York, in response to an
ACM donation of $20,000 to the foundation. The money
was raised through the organization’s fifth annual
Country Music Celebrity Golf Tournament and will be
divided between New York-based Mt. Sinai Hospital and
the foundation’s West Coast arm, the Neil Bogart Me-
morial Labs at the Univ. of Southern California.
Jayson Promotions, Hendersonville, Tenn., recently
announced an agreement with Camelback Ski Corp.,
naming the promotion/production company as exclusive
talent consultants for the Mountain Music Concert Se-
ries at the Camelback Ski area, Tannersville, Pa. This
year marks the second summer season for the series, es-
tablished to complement the ski operation’s popularity.

Other dates are scheduled for
Shreveport, La. (Feb. 28), Jackson-
ville, Fla. (March 18), Tucson, Ariz.
(April 7), Albuquerque, N.M. (April
8), and Toledo, Ohio (April 16). Two
appearances are set for St. Louis
(April 23, 24).

In addition to performing, Wy-
nette will host the concerts.

Thompson says Pro Tours is pro-
viding GMC with a “turnkey opera-
tion” that covers all promotion and
advertising in each market. In addi-
tion to having stage signage as part
of its deal with Pro Tours, GMC will
be spotlighted in all media involved
with the series, and local dealers in
each market will be tied into the
concert activity.

Until Pro Tours was sold, the Hal-
sey agency booked the Judds. Now
it will handle only the duo’s televi-

GMC Truck Sponsors Judds Tour

Travis, Wynette Also On Pro Tours Bill

sion appearances. Pro Tours will
handle all other booking, concert
promotion, and publicity for the act.

Thompson reports that the GMC
series is the only event in progress
now for the company, but adds that
Pro Tours is “in negotiation with a
number of potential sponsors that
span a spectrum of products.”

Under the new ownership, Stilts
will serve as Pro Tours’ chief execu-
tive officer and Pritchard as presi-
dent. Carole Fargo and JoAnna
Warnock will make up the market-
ing and promotion staff, and Debbie
Clark will be executive assistant.

The company will be located at
One Airport Plaza, Suite 100, 1321
Murfreesboro Road, Nashville,
Tenn. 37217; 615-361-5200.

EDWARD MORRIS

Indie Publisher Has Growing Stable

Little Big Town Flourishes

BY EDWARD MORRIS

NASHVILLE Sometimes, packag-
ing is everything. So when music
business accountant Kerry O’Neil
and publishing veteran Woody Bo-
mar decided to sell investors on a
new independent music publishing
company, they opted for wrapping a
package that included themselves
and award-winning songwriter Bob
DiPiero. It was a gamble in a town
that has seen most of its indie pub-
lishers gobbled up by majors, but so
far it appears to be working. The
three are now the core of Little Big
Town Music.

The company will offer country
music, Bomar says, but not concen-
trate on it, noting that the catalog

already contains rock, r&b, and gos-
pel selections.

O’Neil, who is also a songwriter
and talent manager, has become
one of the foremost entertainment
accountants in Nashville. Bomar
came to Little Big Town after hav-
ing served as general manager of

(Continued on next page)

Mercury Moves

Mercury/PolyGram has moved to |
new offices on Music Row. The la- l
bel's address is 901 18th Ave. S., ‘
Nashville, Tenn. 37212. Its phone |
number is 615-320-0110. —]
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IT'S SUCH A SMALL WORLD
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LITTLE BIG TOWN PROSPERS

(Continued from preceding page)

Combine Music, where he worked
for six years. And DiPiero had made
a name for himself as co-writer of
such hits as the Oak Ridge Boys’
“American Made,” Restless Heart’s
“That Rock Won’t Roll,” and Reba
McEntire’s “Little Rock.”

Bomar, who serves as president
and solitary song-plugger for the
new company, won’t say how much
capital he and O’Neil have amassed,
but he says the company has at-
tracted about 20 investors, all of
them outside the music industry.
The company opened in July; O’Neil
is a general partner and DiPiero is a
paid staff writer.

FOR WEEK ENDING JANUARY 30, 1988

Billboard.

Since then, Little Big Town has
taken on two more staff writers—
John Scott Sherrill, who wrote John
Anderson’s “Wild And Blue,” and
Nancy Montgomery, co-writer of
Ricky Skaggs & Sharon White’s
“Love Can’t Ever Get Better Than
This.”

Little Big Town and its ASCAP
affiliate, Love This Town Music,
now have a catalog of about 200
songs, according to Bomar.

The collection has already led to
several cuts, including one each on
the current Highway 101, Janie
Frickie, and Dennis Robbins al-
bums; two gospel songs for Alber-

tina Walker; and two more on the
upcoming Highway 101 album.

DiPiero, Sherrill, and partner Mi-
chael Mugrage have also formed a
production company, 33, Produc-
tions, not legally connected to Little
Big Town, and are producing an act
called Cadillac Ranch on a budget
provided by a major record label.
Bomar says he expects the close-
ness between the two companies
will lead to substantially increased
activity for his catalog.

Little Big Town administers only
its own catalog, Bomar reports. He
says it has not yet set up foreign
subpublishing arrangements.
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|, x|2 SE Compiled from a national sample of radio playlists. |l <|2 SE
24 | 28 | 23| €| TILE ARTIST 28| 28| 381 €3 | TILE ARTIST
T2 | S2| ~F | TS| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL =2 | S22 | ~< | 2G| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
% NO.1 % & STRANGERS AGAIN ® HOLLY DUNN
@ . . 16 | GO GONE 1 eekat NG, One KATHY MATTEA @ 38 | 8 3 TWEST (H.DUNN, C.WATERS) MTM 72093/CAPITOL
AREYNOLDS (PALGER. BDALE, FXOLLER) MERCURY 888 874-7/POLYGRAM THE LAST RESORT T GRAHAM BROWN
2 3 4 14 WHEELS RESTLESS HEART @ 64 — 2 B.LOGAN (BROWN, BOUTON, BURCH) CAPITOL 44125
T.DUBOIS.S HENDRICKS. RESTLESS HEART (D.LOGGINS) RCA 5280-7 IF OLE HANK COULD ONLY SEE US NOW WAYLON JENNINGS
@ 6 10 12 TENNESSEE FLAT TOP BOX & ROSANNE CASH @ 62 - 2 J.BOWEN, W.JENNINGS (W.JENNINGS, R MURRAH) MCA 53243
RORRLL U SO s D] e | — | 2 | IT'SSUCHASMALL WORLD RODNEY CROWELL AND ROSANNE CASH
(®)| 8 | 12 | 14 | ONESTEP FORWARD THE DESERT ROSE BAND TBROWN (RCROWELL) COLUMBIA 38-07693
AL RIS R MCA/CURS 53201 MCA s5 | 42 | 45 | 9 | CRYING (FROM THE “HIDING OUT” SOUNDTRACK) ROY ORBISON & K.D. LANG
5 7 g 16 I'LL PIN A NOTE ON YOUR PILLOW @ BILLY JOE ROYAL P.ANDERSON.D.WAS.D.WAS (R.ORBISON. J MELSON) VIRGIN 7-99388
N.LARKIN (C.BERZAS, D.GOODMAN. N.LARKIN) ATLANTIC AMERICA 7-99404/ ATLANTIC = ; KT OSLIN
6 | 4 | & | 16 | CRYINGSHAME MICHAEL JOHNSON % | 511 40 | 21 | isueopkToSLN) RCA5239-7
B.MAHER (M_JOHNSON. D.SCHLITZ, B.MAHER) RCA 5279-7 SOMEWHERE TONIGHT HIGHWAY 101 |
7 5 7 15 | JUSTLOVIN'YOU THE O'KANES 57 15 | 3 19 PWORLEY (H.HOWARD, R CROWELL) WARNER BROS. 7-28223
K KANE,J.O'HARA (J.O'HARA, K KANE) COLUMBIA 3807611 YOU JUST WATCH ME — UIBBY HURLEY
10 | 14 | 14 | LYININHIS ARMS AGAIN THE FORESTER SISTERS GOl 3 1 YOS NSTHATCHM e
JLWALLACE.T.SKINNER (T.SKINNER. J.L WALLACE) WARNER BROS. 7-28208 * % % HOT SHOT bEBUT s
TWINKLE, INKLE LUCKY ST. MERLE HAGGARD
@ 116 | 1 K.SUESOV.M.HATGV(!ARD (M.HA(%ARKD) AR EPIC 194~GO763X NEW)D 1 RE\L’,E,’?,,YS?‘%DY SSHEETHEARE VI%‘&E%%
| WOULDN'T BE A MAN DON WILLIAMS "
10 9 13 15 D.WILLIAbS,G.FUNDIS (R.M.BOURKE, M.REID) CAPITOL 44066 60 61 69 4 gcﬂﬁywm%g&;g(ésausg“ L(ﬁ‘v’vfu(?n?‘i ssllncgzﬁ/? GARY CE&T\Z"&_";
| WON'T TAKE LESS TH TANYA TUCKER WITH P. DA )
® 14 2 11 J.CRUTCHFIELD (POVERSTREETADgCYH(L)IyZ’)‘ LOVE MIEREIR %XE\FTQCSJ BAEIEOE 61 41 19 17 IB.I;BNENlFseERIECE”P&&NMF&V%EIT) KENNYR%QEZE;;S
PLEASE PLEASE BABY DWIGHT YOAKAM
@ 13112 PANEDEgsoﬁ (D.YOAKAM) REPRISE 7-2817GA/_WARNER BROS. 62 | 65 | 70 6 P&'d%%‘;@g&‘;’gﬁx&i T, '\gciRngE\Eleg‘G’g
SURE THING FOSTER AND LLOYD
@ 15 | 18 | 13 | §IOVDRFOSTER (RFOSTER, BLLOYD) RCA 5281-7 63 | 69 | 75 4 E.EEEENR(!;%HEW S MERCURY 882(22‘;“7‘/\?('\)15@35
‘!’ FACE TO FACE ALABAMA
. 18 | 2 9 H.SHEDD.ALABAMA (R OWEN) RCA 5328.7 78 == 2 y&ﬁggmg%% cfrwRE.BAnLEv. RERENCH) RAZZY BA|LEY
DO YOU BELIEVE ME NOW VERN GOSDIN e
@ IERe 131 ] ey (V.GOSDIN. M.D BARNES) e 76 | 84 | 3 'EWL%%”ER&E?;% CSJRANGERS OGDEN HARLESS
.‘[) 17 22 12 OH WHAT A LOVE NITTY GRITTY DIRT BAND Rl F FIRE RANDY H
— MMORGARPWORIEX (JIBBOTSOM WARNER BROSg7-2 51,72 6 | 70 | 77 4 N.Lﬂ‘ﬁ»? (M_KIILGORE. JCARTER) ATLANTIC AMERICA 7.993378#52
(::) 20 25 8 TOO GONE TOO LONG RANDY TF_QAVIS IT GOES Wi TIM MALCHAK
KLEHNING (G'PKST'LLP WARNER BROS. 726286 NEW ’ 1 J.RUTENSCH?O!I{‘T?VIEJDEAAKY(H:SAS. J.JARRARD. M.SANDERS) ALPINE 008
—
18 |19 | 28 | 10 | LRANTREONE GG THAT M 3050 AT, NEWD | | | |TAUGHT HER EVERYTHING SHE KNOWS ABOUT LOVE THE SHOOTERS
oo TTuchlce = . W.ALDRIDGE (W.ALDRIDGE. T.GENTRY, G FOWLER, J. JARRARD) EPIC 3407684
E NIGH
191 2 15 R.MILSAP.RAG»(\)LBRAITH,KvLEHr:JI;NG (M.REID, R M.BOURKE) R NNI%(M_Istség 6 | 66 | 50 1 20 ]&5&.@;&9&&&3JEEJGO}I’IMRIASH) & REBA MSE:JS'I;IEEQ
& CON ; = ———=
2 | % | 12 | THALIMIDS WA XS 3200 70 | 52130 | 15| 'MTIRED RICKY SKAGGS
- IE rErT RSKAGGS (M.TILLIS, AR PEDDY, R PRICE) EPIC 34-07416
@ 2 4 12 RLANDIS (B.MAHER, PKENNERLEY) RCA 52837 0t 60 47 22 RO&EI:?&QE%EM%(I{”&‘YS) CEG. SBHEBFS%%QI[%
. .| LM LUMBIA 38-
I'M GONNA M YOU, GIRL MICHAEL MARTIN MURPHEY
2 23 28 11 s, GlBsocr)w JE: »,}onwﬁwsu WINCHESTER) WARNER BROS. 7-28168 @ NEW ’ 1 ?5';53 P:(L)OLEADYL " & LYLE Lg)\GIETT
1 N.LLOVETT (L.LOVE MCA/CURB 53246/MCA
THIS MISSIN' YOU HEART OF MINE SAWYER BROWN
@ 26 29 9 R.CHANCEY (W. MULusli]vn GEIGER) CAPITOL/CURS 44108/CAPITOL 73 63 53 19 g“gﬁ&gﬁfgﬁ?g%&% YOU @ DOLLY PARTON, LINDA RONSTADT, Evv’XImEYRLgaLcJ)sH7A§3§LSs
X RG (A O' g7
2 27 31 12 SOME OLD SIDE ROAD KEITH !\(I:HIS'I;LZEY7 SAD CLIC
:):E:i;::;s DANASEALS 8| — 2 D.JOH»%OL (I’B‘.BEUSIE. RHAMMOND) SOUTHERN TRAA‘I('D%(!SUI\‘O‘I;‘}
% 12 1 16 K.LEHMING (D SEALS) CAPITOL 44077 75 75 81 3 BlEE)A[!((g%N THE WALLS ADVANTAGE[/)CEOMDF‘ELE‘;\AQAESE
M. Y| 8 MAN) 1
TH OLD HOUSE ® S-K-B
26 30 33 10 !?%un (rscHu‘vJLER C.BICKHARDT) MTM 72100/CAPITOL 7% % 39 10 ch)slh?NEE qu FqlA?vEERso rOMED JO-EL %8”?53
.| 8. N (T.ROMI -
@D 35 | # | 4 | LIFETURNED HER THAT WA RICKY VAN SHELTON TrovED) 2
S.BUCKINGHAM (H HOWARD) COLUMBIA 38-07672 @ 83 o 2 DANCE FOR ME 5 JOHNSO DON MALESJA
3 | 3% | 8 | SHOULDNTITBE EASIER THAN THIS CHARLEY PRIDE J CARROLL (DHENSON, B JORNSOM MAXIMA 1311
JBRADLEY (J.JARRARD. RGILES 16TH AVENUE 70408/CAPITOL NEW) ) AMERICANA . MOE BANDY
JKENNEDY (L ALDERMAN. R FAGAN. PRYAN) CURB 10504/MCA
TALKIN' TO MYSELF AGAIN TAMMY WYNETTE -
@ 32 34 9 S.BUCKINGHAM (J.0'HARA) EPIC 34-07635 19 59 ] 65 4 BLOWIN' LIKE A BANDIT ASLEEP AT THEBWHEGE%
31 | 35 | 9 | SOMEWHERE BETWEEN RAGGED AND RIGHT JOHN ANDERSON T L EPC 34,0765
JBOWEN,) ANDERSON (W.JENNINGS. R MURRAH) 53226 NEW)D 1 RICHER NOW WITH YOU NINA WYATT
CFIELDS (R.J.CANNON) CHARTA 207
THE BIRD EORGE JONES
@ KU ) 1 B SHERRILL (AL OWENS, DKNUTSON) G qu’c 34-07655 NEW)D 1 !:%LE%_YX;T\E?LC)QME BACK * KhT' cs’%“"\;
TOUCH AND GO CRAZY LEE GREENWOOD S (2oE €A 5330
@ 36 42 6 J.BOWEN,L GREENWOOD (M.GARVIN, TSHAPIRO, B.JONES) MCA 53234 8 n 55 21 SHE COULDN'T LOVE ME ANYMORE T. GRAHAM BROWN
@ - . LOUISIANA RAIN JOHN WESLEY RYLES B.LOGAN (MADDOX, HENDERSON, MCGUIRE ) CAPITOL 44061
B.BECKETT (R ALVES, R MURRAH) WARNER BROS. 7-28228 CATCH 22 DARRELL HOLT
TURN IT LOOSE THE JUDDS 8 9 58 8 N.LARKIN (DHOLT, N.GELIN) ANOKA 222
@ 40 64 3 B.MAHER (D.SCHLITZ, C.BICKHARDT, B.MAHER) RCA/CURB 5329-7/RCA 84 71 62 8 BACK IN BABY'S ARMS EMMYLOU HARRIS
@ 2 s : WILDER DAYS BAILLIE AND THE BOYS J BOWENEHARRIS (B.MONTGOMERY) MCA/HUGHES 53236/MCA
K.LEHNING POAVIS (C.BICKHARDT, M.BONAGURA) RCA 5327-7 NEWD 1 MACON GEORGIA LOVE BILLY MATA
3% | 39 | 41 | g | |DIDNT (EVERY CHANCE | HAD) JOHNNY RODRIGUEZ BCREEN (R SUMMERVILLE) BoMmI9208z
LCOL NS (HRBARKER KPACMER) CARILOCH 407 NEW | OWE, | OWE (IT'S OFF TO WORK | GO) DAVID CHAMBERLAIN
@ 45 60 3 1 WANNA DANCE WITH YOU EDDIE RABBITT ’ 1 JFORD.B FISHER.D.CHAMBERLAIN (D.CHAMBERLAIN, M.SHERRILL) COUNTRY INTERNATIONAL 214
RLANDIS (E.RABBITT, BJ.WALKER.JR } RCA 52387 THE RIVER UNBROKEN © DOLLY PARTON
. 8.8 ¢ ﬁ)WER B|CK JAIRPLAY ®* & % 81 84 66 7 S.GOLDSTEIN (D.BATTEAU, D.BROWN) COLUMBIA 38-07665
53 2 LOVE WILL FIND ITS WAY TO YOU REBA MCENTIRE 88 20 61 24 SOMEBODY LIED @ RICKY VAN SHELTON
s J BOWEN.RMCENTIRE (D.LOGGINS, J.D MARTIN) MCA 53244, SBUCKINGHAM (J.CHAMBERS, L JENKINS) COLUMBIA 38-07311
39 24 5 18 STILL WITHIN THE SOUND OF MY VOICE GLEN CAMPBELL 89 72 54 18 GIVE BACK MY HEART LYLE LOVETT
JBOWEN,G.CAMPBELL (JWEBB) MCA 53172 T.BROWN,L LOVETT (LLOVETT) MCA/CURS 53157/MCA
43 48 4 SANTA FE & THE BELLAMY BROTHERS 90 77 57 9 SURE FEELS GOOD BARBARA MANDRELL
E.GORDY.JR. (DBELLAMY, RTAYLOR) MCA/CURB 53222/MCA T.COLLINS (C.WHITSETT. FKNIGHT) EMI-AMERICA 50102/CAPITOL
44 6 8 STOP THE RAIN SHENANDOAH 91 82 72 9 THE RADIO SONG RIC STEEL
RHALLRBYRNE (W.HOLYFIELD, R.LEIGH) COLUMBIA 3807654 L.ROGERS, ) KELTON (J.ANDERSON, D LENZINt) PANACHE 1001
% 52 6 IT'S ONLY MAKE BELIEVE RONNIE MCDOWELL 92 79 80 3 ONCE YOU GET THE FEEL OF IT THE MARSHALL TUCKER BAND
RMCDOWELL (C.TW(TTY, J.NANCE) CURB 10501/MCA L.BUTLER (L.BUTLER, D.DILLON) MERCURY 870 050-7/POLYGRAM
@ 48 56 4 SiX DAYS ON THE ROAD STEVE EARLE & THE DUKES 93 6 73 2 ONLY WHEN | LOVE HOLLY DUNN
S.EARLE.T.BROWN (€ GREEN. C MONTGOMERY) MCA/HUGHES 53249/MCA TWEST (H.DUNN, C.WATERS, T.SHAPIRO) MTM 72091 /CAPITOL
M 25 1 15 ONLY LOVE CAN SAVE ME NOW CRYSTAL GAYLE 9 87 86 29 LYNDA STEVE WARINER
JE.NORMAN (B.JONES, C.WATERS, T.SHAPIRO) WARNER BROS 7-28209 T.BROWN (B.LABOUNTY, PMCLAUGHLIN) MCA 53160
| CAN'T CLOSE & EXILE
5| 8 8 7 E.SCHEINER‘%&I‘."EMAIRE. J.REENN%H(S;;T’JN) EPIC 3407597 9% | 88 | 78 4 f&? (!?&%SE%&E I!S.IE“RYl %(;/C%Ik#
BAD DAY FOR A UP CALI MCCORD
46 4 49 8 FKELLY (F.KELL(V).g.BARBLgv%A K GAZELLE 011/ARTS 96 93 91 19 Sgg&ﬁﬂ%gﬁg,}lgg}m PAKE MSCEA’:EEE
TIMELESS AND TRUE LOVE THE MCCARTERS
5 | 68 3 PWORLEY (C BLACK. A.R%BER’TS. B.CASON) WARNER BROS. 7-28125 97 | 78 | 63 | 21 ? %v’v&“w‘}g'lﬂ&%%mésn MURRAH) WAYLON JEthT él;llGS%
O IN DECEMBE| LARRY BOONE
48 49 51 1 !3_83(5? (L BOONE. P.NELSOE) MERCURY 870 086-7/POLYGRAM 98 | 8 | 67 6 §g§g§&9}L‘;ﬂgﬁﬁéﬂmﬁfggﬂmm NS RROE%LESE %25153
A LITTLE BIT CLOSE & TOM WOPAT
54 59 4 J.CRUTCHFIELDl(KENNEDV. R%ss. SCHUYLER) EMI-MANHATTAN 50112 99 98 96 27 JYKOEHN’;&V(-FF?SIO’JEARD THE LAST OF ME MCA/CL’J\SS SE3IB3}>'/\‘MDCYA
HEAVEN CAN'T BE FOUND HANK WILLIAMS, JR.
3 29 15 17 B.BECKETT H.WILLIAMS, JR..J.E.NORMAN (HWILLIAMS,JR.) WARNER/CURB 7-28227/WARNER BROS. 100 | 97 95 10 L%Tﬁﬁhh?!foé&}’sﬁ,&?m& MERCURY 3338 5’2297‘.»35&5.

O Products with the greatest airplay this week. @ Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. A RIAA certification for sales of 2 million units.

R

www americanradiohistorv com

BILLBOARD JANUARY 30, 1988


www.americanradiohistory.com

COUNTRY

1 8.8 8.0.8.8.¢8 6 ¢4

by Marie Ratliff

I.AST YEAR FEATURED a healthy trend in which several artists went
the distance and earned their first No. 1 records ever on the Hot Country
Singles chart. Among those who reached the top for the first time in the
past 12 months were Michael Johnson (RCA), S-K-B (MTM), the
O’Kanes (Columbia), Highway 101 (Warner Bros.), K.T.Oslin (RCA),
and Ricky Van Shelton (Columbia).

The trend continues into 1988, as Kathy Mattea makes her first trip to
the top this week with “Goin’ Gone” (Mercury)—a nice prelude to her
planned Valentine’s Day nuptials

T3

THIS ONE COULD PUT HIM BACK ON TOP,” says MD Ken Cur-
tis, KYKX Longview, Texas, of John Wesley Ryles’ “Louisiana Rain”
(Warner Bros.), charted at No. 33. “It’s extremely hot here.”

MD Ted Cramer, WKY Oklahoma City, agrees, adding, “It’s a hit—
really growing fast.”” Ryles first scored with “Kay” in 1968 and hit the
big time again in 1977 with “Once In A Lifetime.”

Cramer is also a believer in Larry Boone’s “Roses In December”
(Mercury). “He could really come home with this one,” he says.“I hope
folks don’t quit playing it just because December is over; it’s not a sea-
sonal thing at all.” MD Mark Lewis, WYNE Appleton, Wis., adds, “It
has started off real well for us; this may break it open for him.” It's
charted at No. 48.

TIM MALCHAK continues to add names to the list of those who believe
in his potential with “It Goes Without Saying” (Alpine). MD David Al-
lan, KRKT Salem, Ore., says, ‘“‘Some major label should grab on to him;
that record is a hit.”

PD Chris Taylor, KIXZ Amarillo, Texas, says, “It’s the most country-
sounding thing he’s done, and one of the best.” The song makes it debut
on the chart at No. 67—Malchak’s highest chart entry thus far.

GOOD WORDS FOR WOPAT: Tom Wopat’s “A Little Bit Closer”
(EMI-Manhattan) shows strength as it moves him closer to the top (No.
49 after just four weeks). “He’s had great potential all along,” says MD
Karen Williams, WKTY LaCrosse, Wis., “and this is the one to do it for
him.” Wopat’s hometown station, WTSO Madison, Wis., is getting a
great response to the single, says MD Pat Martin.

Also a standout at WTSO is Lyle Lovett’s “She’s No Lady” (MCA/
Curb). “It’s an absolute smash, very special,” says Martin. It enters the

chart at No. 72.

FOR WEEK ENDING JANUARY 30, 1988

Billboard. Hor COUNTRY SINGLES..
I : A ranking of the top 30 country singles by sales with reference to each
title's position on the main Hot Country Singles chart.
SALES £z
of | 5E =
Iy <y TITLE ARTIST 20
1 3 TENNESSEE FLAT TOP BOX ROSANNE CASH 3
2 4 WHERE DO THE NIGHTS GO RONNIE MILSAP 19
3 10 GOIN' GONE KATHY MATTEA 1
4 2 I'LL PIN A NOTE ON YOUR PILLOW BILLY JOE ROYAL 5
5 5 JUST LOVIN’ YOU THE O'KANES 7
6 11 TWINKLE, TWINKLE LUCKY STAR MERLE HAGGARD 9
7 8 WHEELS RESTLESS HEART 2
8 1 ONE FRIEND DAN SEALS 25
9 18 TOO GONE TOO LONG RANDY TRAVIS 17
10 15 PLEASE PLEASE BABY DWIGHT YOAKAM 12
1 19 | WON'T TAKE LESS THAN YOUR LOVE TANYA TUCKER 11
12 6 HEAVEN CAN'T BE FOUND HANK WILLIAMS, JR. 50
13 17 FACE TO FACE ALABAMA 14
14 16 DO YOU BELIEVE ME NOW VERN GOSDIN 15
15 20 ONE STEP FORWARD THE DESERT ROSE BAND 4
16 9 | PREFER THE MOONLIGHT KENNY ROGERS 61
17 7 | CAN'T GET CLOSE ENOUGH EXILE 45
18 14 DO YA’ K.T. OSLIN 56
19 21 CRYING SHAME MICHAEL JOHNSON 6
20 22 STILL WITHIN THE SOUND OF MY VOICE GLEN CAMPBELL 39
21 26 LYIN' IN HIS ARMS AGAIN THE FORESTER SISTERS 8
2 12 SOMEWHERE TONIGHT HIGHWAY 101 57
23 23 | WOULDN'T BE A MAN DON WILLIAMS 10
24 24 SURE THING FOSTER AND LLOYD 13
25 30 THE BIRD GEORGE JONES 31
26 [ — | WANT A LOVE LIKE THAT JUDY RODMAN 18
27 13 I'M TIRED RICKY SKAGGS 70
28 29 OH WHAT A LOVE NITTY GRITTY DIRT BAND 16
29 | — TALKIN' TO MYSELF AGAIN TAMMY WYNETTE 29
30 | — | THAT'S MY JOB CONWAY TWITTY 20

COUNTRY SINGLES

BY LABEL

A ranking of distributing labels
by the number of titles they have
on the Hot Country Singles chart.

LABEL .. NO. OF TiTL

ON CHA

MCA (9)
MCA/Curb (5)
Curb (2)
MCA/Hughes (2)

RCA (16)
RCA/Curb (1)
CAPITOL (6)
MTM (4)
16th Avenue (1)
Capitol/Curb (1)
EMi-America (1)
WARNER BROS. (9)
Reprise (1)
warner/Curb (1)
COLUMBIA
EPIC

POLYGRAM
Mercury (5)

ATLANTIC
Atlantic America (2)

ARTS
Gazelle (1)

ADVANTAGE/COMPLEAT
ALPINE
ANOKA

Joem
CHARTA

* COUNTRY INTERNATIONAL
DOOR KNOB
EMI-MANHATTAN &
EVERGREEN . i
MAXIMA
PANACHE
REPRISE
504
SOUTHERN TRACKS
TNT... i

Kitler (1)

VIRGIN - “

#

ES
RT

18

17

13

11
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COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

Sheet Music Dist. 45+ CAN'T GET CLOSE ENOUGH
78 AMERICANA (Tree, BMI/Pacific Island, BMI) CPP/HL
King Coal, ASCAP/Of Music, ASCAP/Patti Ryan, 1 DIDN'T (EVERY CHANCE | HAD)
fiSICiP/Ha-Deb, As/cAp)u “ A (Tom Collins, BMi/Collins Court, ASCAP) CPP
84 BACK IN BABY'S ARMS | OWE, | OWE (IT'S OFF TO WORK | GO)
(Talmont, BMI) (Milene, ASCAP/Acuff-Rose, BMI)
4% Y FOR A BREAK 61 | PREFER THE MOONLIGHT
(Br‘:ebbg‘,‘am) v (Riverstone, ASCAP/Blackwood, BM)/Land Of Music,
63 BE SERIOUS BMI) HL
(Cape May, BMI/Tree, BMI) HL 68 ) TAUGHT HER EVERYTHING SHE KNOWS ABOUT
31 THE BIRD LOVE
(Cavesson, ASCAP/Hall-Clement, BMI/Frizzell, BMI) é':if.? Hall, ASCAP/Alabama Band, ASCAP/Maypap,
CPP/HL
79 BLOWIN' LIKE A BANDIT 37 ) WANNA DANCE WITH YOU
(April, ASCAP/GSC, ASCAP) (Eddie Rabbitt, BMI/Fishin’ Fool, BMI)
75 BREAK DOWN THE WALLS 18 | WANT A LOVE LIKE THAT
(Second Serve, ASCAP/Barry Schlecker, BMI) (Writer's Group, BMI/Bethiehem, BMI/MCA,
8 cAHZ ' ASCAP/Doubletime, ASCAP) HL
(Anoka, BMI) 65 | WISH WE WERE STRANGERS
76 COME ON JOE (April, ASCAP/Swallowfork, ASCAP)
(Lawyer's Daughter, BMI/Wherefore, BMI) CPP 11| WON'F TAKE LESS THAN YOUR LOVE
55 CRYING (FROM THE “HIDING OUT” SOUNDTRACK) {MCA, ASCAP/Don Schlitz, ASCAP/Writer's Group,
(Acufi-Rose, BMI) CPP BM/Scarlet Moon, BMI) HL
6 CRYING SHAME 10 1 WOULDI_(’T BE A MAN
(Tonka, ASCAP/MCA, ASCAP/April, ASCAP/Welbeck, (Jack & Bill, ASCAP/Songs De Burgo, ASCAP/Lodge
ASCAP/Biue Quill, ASCAP) HL Hall, ASCAP) CPP/HL
DANCE FOR ME 53 IF OLE HANK cou;n ONLY SEE US NOW
‘errace, ASCAP/Robert White Johnson, ASCAP’ {(Waylon Jennings, BMI/Tom Collins, BM1)
& X 4 LS / 81 I'LL ALWAYS COME BACK
(Wooden Wonder, SESAC) (Wooden Wonder, SESAC)
15 DO YOU BELIEVE ME NOW 100 F'LL FALL IN LOVEA AGAIN
(Hookem, ASCAP/BIue Lake, BMI) CPP ('Let There Be Music, ASCAP)
62 DON'T START THE FIRE 5 I'LL PIN A NOTE ON YOUR PILLOW
(Bibo, ASCAP/Hall-Clement, BMI) (White Wing, BMI/Ensign, BMi/Famous, ASCAP/Blue
59 EVERYBODY'S SWEETHEART Moon, ASCAP) CPP
(Benefit, BMI) 22 I'M GONNA MISS YOU, GIRL
14 FACE TO FACE (Fourth Floor, ASCAP/Hot Kitchen, ASCAP)
70 I'MTIRED
(Maypop, BMI) WBM
95 FOR YOUR LOVE (Cedarwood, BMI) HL
(Beechwood, BMI) WBM 67 IT GOES WITHOUT SAYING
83 GIVE BACK MY HEART (Alabama Band, ASCAP/New John, ASCAP/New Crew,
(Michael H. Gokdsen, ASCAP/Lyle Lovett, ASCAP) ASCAP/WB, ASCAP)
1 GOIN' GONE 42 1T'S ONLY MAKE BELIEVE
(Bait And Beer, ASCAP/Forerunner, ASCAP/Little (Conway Twitty, BMI)
Laurel, BM) Foreshadow, BM1/Lucrative, BMI/Bug, 54 IT'S SUCH A SMALL WORLD
8MI) (Gramt% ASCAP/Cooiwell, ASCAP)
96 GOOD GOD, | HAD IT GOOD 7 JUST LOVIN' YOU '
(Blackwood, BMI/Land Of Music, BMI/Englishtown, {Cross Keys, ASCAP/Tree, BMI/Kieran Kane, ASCAP)
BMI) HL HL
50 uuzlsn CAN'T BE FOUND 69 THE LAST ONE TO KNOW

TITLE
(Publisher — Licensing Org.)

{Bocephus, BMI) CPP

(Tapadero, BMI/Cavesson, ASCAP) CPP

52

49

THE LAST RESORT

(April, ASCAP/Ides Of March, ASCAP/Ensign, BMI)
LIFE TURNED HER THAT WAY

(Tree, BMI) HL

A LITTLE BIT CLOSER

{Writer's Group, BMI/Love Wheel, BMI)
LOUISIANA RAIN

{Shobi, BMI/Swallowfork, ASCAP)
LOVE WILL FIND ITS WAY TO YOU
(MCA, ASCAP/Patchwork, ASCAP)
LYIN' IN HIS ARMS AGAIN
(Hall-Clement, BM1) HL

LYNDA

(Screen Gems-EMI, BMI) WBM
MACON GEORGIA LOVE

(Escondido, BMI)

OH WHAT A LOVE

(Unami, ASCAP)

ONCE YOU GET THE FEEL OF IT

(Larry Butier, BMI/Blackwood, BMI)
ONE FOR THE MONEY

(Tapadero, BMI/Cavesson, ASCAP) CPP
ONE FRIEND

(Pink Pig, BM1) CPP

ONE STEP FORWARD

(Bar None, BMi/Bug, BMI)

44 ONLY LOVE CAN SAVE ME NOW

(Tree, BMI/Cross Keys, ASCAP) HL

93 ONLY WHEN | LOVE

12

91

87

97

74

(Lawyer's Daughter, BMI/Tree, BMI/Cross Keys,
ASCAP) CPP/HL

PLEASE PLEASE BABY

(Coal Dust West, BMI) WBM

THE RADIO SONG

(Vogue, BMI/Partner, BMI) HL

RICHER NOW WITH YOU

(Jason Dee, BMI)

RING OF FIRE

(Painted Desert, BM1)

THE RIVER UNBROKEN

(David Batteau, ASCAP/Grey Ink, ASCAP)
ROSES IN DECEMBER

(Uncle Artie, ASCAP/Larry Butler, BMI/Blackwood,
BMI) CPP

ROUGH AND ROWDY DAYS

(Waylon Jennings, BMI/Tom Collins, BMI) CPP
SAD CLICHES

{(Eufaula, BMI)

SANTA FE

(Bellamy Bros., ASCAP)

SHE COULDN'Y LOVE ME ANYMORE

n

(Rick Hall, ASCAP/Fame, BMI)
SHE'S NO LADY
(Michael H. Goldsen, ASCAP/Lyle Lovett, ASCAP)

28 SHOULDN'T IT BE EASIER THAN THIS

57

39

4

51

(Alabama Band, ASCAP/Dejamus, ASCAP) HL/WBM
SIX DAYS ON THE ROAD

(New Keys, BMI)

SOME OLD SIDE ROAD

(Uncle Artie, ASCAP) CPP

SOMEBODY LIED

(Galleon, ASCAP) CPP

SOMEBODY LOSES, SOMEBODY WINS

(Golden Bridge, ASCAP/Bill Graham, BMI/Lost
Horizon, BMI) CPP

SOMEWHERE BETWEEN RAGGED AND RIGHT
(Waylon Jennings, BMI/Tom Collins, BMI) CPP
SOMEWHERE TONIGHT

(Tree, BM)/Granite, ASCAP/Cooiwell, ASCAP) HL
STILL WITHIN THE SOUND OF MY VOICE
{White Oak, ASCAP)

STOP THE RAIN

(April, ASCAP/Ides Of March, ASCAP/Lion Hearted,
ASCAP) HL

STRANGERS AGAIN

(Blackwood, BMI/Tree, BMI)

SURE FEELS GOOD

(Tom Coliins, BMI) CPP

SURE THING

(Uncle Artie, ASCAP/Lawyer's Daughter, BM)) CPP
TALKIN' TO MYSELF AGAIN

(Cross Keys, ASCAP/Tree, BM1) HL

TELL ME TRUE

(Aprit, ASCAP/Irving, BMI) CPP/ALM/HL
TENNESSEE FLAT TOP BOX

(Rightsong, BMI) HL

THAT'S MY JOB

(Terrace, ASCAP/Garwin, ASCAP) CPP

THIS MISSIN' YOU HEART OF MINE
(Acuff-Rose, BMI/Milene-Opryland, ASCAP) CPP
THIS OLD HOUSE

(Writer's Group, BMI/Bethlehem, BMI/Screen Gems-
EMI, BMI/Lawyer's Daughter, BMI/Colgems-EMI,
ASCAP) CPP

THOSE MEMORIES OF YOU

(Bill Monroe, BMI) CPP

TIMELESS AND TRUE LOVE

(Chappetl, ASCAP/Chriswold, ASCAP/Hopi Sound,
ASCAP/Buzz Cason, ASCAP)

T0O GONE TDO LONG

(Almo, ASCAP/High Falutin, ASCAP) CPP

TOUCH AND GO CRAZY

(Tree, BMI/Cross Keys, ASCAP) HL
34 TURN IT LOOSE
(MCA, ASCAP/Don Schiitz, ASCAP/Colgems-EMI,
ASCAP/April, ASCAP)
9 TWINKLE, TWINKLE LUCKY STAR
(Inorbit, BMI) CPP
64 UNATTENDED FIRE
(Razzy Bailey, ASCAP)
2 WHEELS
(MCA, ASCAP/Patchwork, ASCAP) HL
60 WHEN WE'RE TOGETHER (LOVE'S SO STRONG)
(Blackwood, BMi/Land Of Music, BMI/MCA,

ASCAP/Your Favorite, ASCAP/Riverstone, ASCAP) HL

19 WHERE DO THE NIGHTS GO

(Lodge Hall, ASCAP/Chappell, ASCAP/R.M.B., ASCAP)

CPP/HL
WILDER DAYS
(Colgems-EMI, ASCAP)
99 YOU HAVEN'T HEARD THE LAST OF ME
(Snow, ASCAP/April, ASCAP/Kaz, ASCAP) HL
58 YOU JUST WATCH ME
(Dejamus, ASCAP)

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

ABP April Blackwood CPP Columbia Pictures

ALM Almo HAN Hansen

B-M Belwin Mills HL Hal Leonard
B-3 Big Three IMM Ivan Mogull
BP Bradley MCA MCA

CHA Chappell PSP Peer Southern
CLM Cherry Lane PLY Plymouth
CPl Cimino WBM Wamer Bros.
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Sight & Sound Moves Beyond clubs

Retail Accounts On The Rise

BY MOIRA McCORMICK

CHICAGO Sight & Sound Enter-
tainment, the Seattle-based music
video program supplier that pacted
last year with the Muzak Corp., has
been steadily expanding from its
original nightclub-only client base.

The majority of Sight & Sound’s
1,400 clients are now nonnightclub
accounts, including such decidedly
unglamorous venues as department-
store chains, restaurants, doctors’ of-
fices, hair salons, and fast-food out-
lets. The company says it is even ne-
gotiating with a Washington state
bank.

Through its year-old agreement
with the Muzak Corp., Sight & Sound
has signed up 78 Muzak franchisees
as exclusive Sight & Sound video
dealers. Sight & Sound says it ex-
pects to sign the remainder of Mu-
zak’s 175 franchisees soon.

According to Loren Greenwood,
vice president of marketing for Sight
& Sound, video music is one of the
strongest merchandising tools a re-
tailer has at its disposal today.

“The old thought that video is only

effective in department stores in the
junior’s and young men’s clothing
sections is wrong,” says Greenwood.
“We now have retail accounts who
aren’t even in soft goods using video
as a key element in visual merchan-
dising.

“If you sell Walkmans and stereos,
for instance, why not address the
customers while they’re in your store
with a mix of music and point-of-pur-
chase spots instead of using the shot-
gun approach of broadcast commer-
cials.”

Despite its heavy retail emphasis,
Sight & Sound insists it has not aban-
doned its nightclub client base, which
has been especially strong on the
West Coast.

In fact, according to company pres-
ident Michael DuKane, Sight &
Sound’s recent acquisition of Chica-
go-based clip service Video Pool sig-
nals a “more aggressive policy” re-
garding clubs.

The move was also a major step in
the company’s move eastward. Video
Pool’s 500 largely Midwest-based ac-
counts now belong to Sight & Sound,
and the Video Pool logo now appears

on all Sight & Sound’s club reels. The
two firms’ personnel have commin-
gled as well: Video Pool president Mi-
chael Graber is now Sight & Sound’s
vice president of operations, based in
Seattle.

When Sight & Sound was founded
in 1982, it was chartered as a “pro-
gram supplier to address the fore-
ground/background user,” according.
to DuKane.

After relying primarily on hit clips,
which it serviced to nightclubs, Sight
& Sound then contracted with Seat-
tle-based retailer Nordstrom’s to in-
stall an in-store service utilizing vid-
eos mixed with p-o-p “commercials.”

Today, Sight & Sound sells one- to
five-year contracts to its clients, un-
like video compilation services, which
operate on a monthly basis. On the
horizon is a possible blanket licensing
agreement with ASCAP/BMI, the in-
troduction of proprietary hardware,
and satellite delivery for Muzak.

That dealership, DuKane points
out, is expected to aid Sight & Sound
in its stated goal of establishing as
strong a presence on the East Coast
as on the West Coast.

.

TIHIE

ESE §

by Steven Dupler

A BRIEF DISCLAIMER: We generally try to divide
the Eye’s space as equitably as possible among the
country’s many music video outlets, but this week you
may notice a lot of MTV Networks-related news. As it
turns out, the Broadway Bombers just happen to have
an abundance of hot items this week. We’re not playing
favorites; that’s just the way it is.

WORLD POWER: Ever since MTV Networks began
opening operations around the world (currently in Aus-
tralia, Japan, and Europe), the network’s top executives
have spoken dreamily about the day that all the MTV
outfits around the globe will cooperate on a megastar
act’s world tour. That day has arrived.

The Eye has it on good authority that on Feb. 2 in Los
Angeles, MTV, Columbia, and George Michael will re-
veal plans for the network to “present” the artist’s up-
coming world tour, which kicks off Feb. 19 in Tokyo and
covers Japan, Australia, Europe, and the U.S. Thus, for
the first time, all the MTV operations will join forces in a
unified promotion effort.

MTV and Columbia refused to comment on any of
this, including how much—if anything—MTV may be
paying for the privilege of becoming involved and what
form its promotion efforts may take. Michael is current-
Iy rehearsing in L.A. for the tour and is expected to be
present at the press conference.

SAYS IT AIN'T SO: Apparently, all this gossip stuff
about possible musical chairs at the world’s biggest mu-
sic video network is getting out of hand. Sam Kaiser,
vice president of programming for MTV, called to say
this about last week’s report in the Eye regarding the
rumors of his impending departure from his post: “I
have spent 15 months at MTV, and it’s been some of the
best time of my career. I categorically deny that I have
any plans to leave my position here, so please go talk
about someone else.”

LA. LOCAL: OK, a quick look at the local scene. Most

of the small local-market video shows that started up in
the early '80s have long since been called home to TV
heaven.

Los Angeles’ “Video 1,” by contrast, has managed to
keep the Grim Reaper from its door since 1983. The vid-
clip program, on one hour a day, six days a week, is still
going strong as it enters its fifth year. In fact, says mu-
sic director Peter Facer, the show’s December Arbitron
reports show a 20% increase over the previous reporting
period.

“The biggest thing we've got going for us is audience
loyalty,” says Facer, who notes that “Video 1” is stron-
gest with a very young demographic, those about 9 to 16
years old.

“We program the show primarily from audience re-
quests, and it's a very personalized thing for the kids
who watch us,” says Facer. “They get to feel that this is
their show—that we are really listening and responding
to them.”

The show’s on-air format is straightforward: Host/VJ
Richard Blade—who also serves as morning man for
L.A’s KROQ—chooses the playlist mostly from mail-in
requests. “We get as many as 200 letters per week,”
notes Facer. “A lot of them ask for stuff they don’t get
to see that much—if at all—on other music shows.”

The programming is also racially mixed, Facer says.
“A lot of our mail comes from Watts and East L.A.,” he
says. “You can’t ignore rap and dance.”

“Video 1” recently departed its slot on L.A’s Channel
9 and is now aired on UHF station Channel 56. “Channel
9 decided it wanted to go for sitcoms, and we found an-
other home,” says Facer. “It's funny—we've actually
become a lot more personalized and, consequently, a lot
more popular since we switched to UHF. We respond to
more of our mail now.”

Record labels have mostly been supportive of “Video
1,” Facer says, “especially MCA and Capitol, which
seem to recognize the value of a strong local station bet-
ter than some others do.”

Facer says his next promotion will be in February
with Elektra for the Cure. The station will give away
“Standing On The Beach” home videocassettes and
signed albums. Contact “Video 1” at 213-271-1158.

SHORT STUFF: MTYV is planning to have a big pres-
ence at the Super Bowl. Between 1:30 and 5:30 p.m. on
Jan. 31, MTV will cablecast a live “tailgate party” from
San Diego’s Jack Murphy Stadium. Hosted by Charlie
Sheen, the show will feature a live performance by
Chuck Berry.

Hat Trick. Three generations of fine guitar pickers—from left), Les Paul, Hank

Williams Jr., and Hank’s son Shelton—are united on the set of the video for the
senior Williams’ latest single, “Young Country.” The clip, shot in Nashville, was
directed by Fisher & Preachman.

Tass, Gosteleradio Pact For TV Show

Soviets Launch ‘Lucky Hit’

BY VADIM YURCHENKOV

MOSCOW The Soviet entertain-
ment industry has followed up its
introduction of the country’s first
national sales charts (Billboard,
July 4) with the launch of “Lucky
Hit,” a new television chart show.

The first edition of the monthly
program was broadcast Jan. 2 on
the national Central TV network.
An audience of 100 journalists and
300 private citizens packed the
concert hall of the Tass news agen-
cy to watch the live performance,
which featured appearances by
current chart artists, critical com-
ments, and reviews.

The program was developed fol-
lowing an agreement between
Gosteleradio, the state committee
for broadcasting, and Tass, which
is responsible for compiling the

top 10 album listings.

Recently the agency also de-
vised a 10 Hot National Pop Songs
chart, based on computer analyses
of some 10,000 poll cards submit-
ted by readers throughout the So-
viet Union. Both charts are pub-
lished in many national and local
newspapers.

“Lucky Hit” reflects the content
of both singles and album charts.
Leningrad-based singer/song-
writer Alexander Rosenbaum tops
the most recent album chart avail-
able with “My Courts.” Vladimir
Vyssotsky, who died in 1980, re-
tains a strong presence with al-
bums in the fourth and sixth
places.

The overall top performer is Va-
leri Leont’jev; Alla Pugatchova,
the leading Soviet superstar of re-

(Continued on next page)

VIDEO TRACK

NEW YORK

BARRY MANILOW'’S CLIP for
“Hey Mambo,” the title cut from his
Arista album featuring Kid Creole,
is a period piece in which the two
are involved in a diamond caper. Af-
ter a chase scene, the two bust into
a '40s-style night spot reminiscent
of the Cotton Club. Choreographed
by Wayne Cilento, the clip was di-
rected by Peter Israelson and pro-
duced by Jon Small for Picture Vi-
sion Inc. Steven Saporta was exec-
utive producer.

Director Scott Kaivert just fin-
ished shooting rap artist Kool Moe
Dee’s “Wild Wild West” clip for the
second single from his “How Ya
Like Me Now” album on Jive/RCA.
The video, lensed at Wild West City
Ghost Town in New Jersey and de-
picting a massive blizzard, was pro-
duced by Amy Raskin for Calhoun
Productions.

Kalvert and Raskin also collabo-
rated on “Simulation,” a compila-
tion performance video for Epic re-
cording artist Wa Wa Nee. The clip

was created from existing footage
of the band taken in Japan, the
U.K., and Australia.

The clip for the Beach Boys/Lit-
tle Richard collaboration, “Happy
Endings,” is an animated short that
incorporates action footage from
the Whoopi Goldberg movie “Tele-
phone.” Denise Thorne was direc-
tor, David Johnson was director of
photography, and Joel Wykeham
produced for MGMM. The video will
be released at about the same time
that the Beach Boys will be induct-
ed into the Rock’N’Roll Hall Of
Fame.

Director Bob Small just complet-
ed a promotional campaign for
Nickelodeon’s Super Toy Run, a
contest in which the winning prize is
a five-minute shopping spree in a
Toys R Us store. John Hazard ran
the camera, and Jeremie Frank
was in charge of art direction. Scott
Webb of Nickelodeon served as ex-
ecutive producer.

Robert Small Productions is
now located at 16 W. 61st St. here.
The phone is 212-582-3370.

(Continued on next page)
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AS OF JAN. 20, 1988

e ™ CLIP LIST.

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC OUTLETS.

Lists do not include videos in
recurrent or oldies rotation.

IDEO MUSIC

TELEVISION®

Continuous programming
1775 Broadway, New York, NY 10019

Carly Simon, All | Want Is You
Patrick Swayze, She's Like The Wind
Swing Out Sister, Twilight World

HEAVY

MEDIUM

ADDS

Justine Bateman & The Mystery, Satisfaction
Michael Bolton, (Sittin’ On) The Dock Of The Bay
Curiosity Kilted The Cat, Ordinary Day

Lita Ford, Kiss Me Deadly

George Harrison, When We Was Fab

Mick Jagger, Say You Will

Richard Marx, Endless Summer Nights

MSG, Love Is Not A Game

Sinead 0'Connor, Mandinka

Mike Oldfield, Magic Touch

Rainmakers, Small Circles

Rick Springfield, Rock Of Lite

Triumph, Never Say Never

Gerald Albright, So Amazing
Beurgeois Tagg, | Don't Mind At All
Earth, Wind & Fire, Thinking Of You
itney Houston, So Emotional
Elton John, Candle In The Wind
Giadys Knight & The Pips, Love Overboard
George Michael, Faith
Ray Orbison & K.D. Lang, Crying
Tamothy B. Schmit, Don't Give Up

SNEAK PREVIEW

Belinda Carlisle, | Get Weak

Def Leppard, Hysteria

INXS, Devil Inside

George Michael, Father Figure
David Lee Roth, Just Like Paradise
Squeeze, 853-5937

Yes, Rhythm Of Love

Black Entertainment Television

14 hours daily
4217 Wheeler Ave., Alexandria, VA 22304

Pet Shop Boys, What Have | Done To Deserve This
Michael Jackson, The Way You Make Me Feel
Whitesnake, |s This Love

Elton John, Candie in The Wind

Rick Astiey, Never Gonna Give You Up

Eric Carmen, Hungry Eyes

INXS, Need You Tonight

George Harrison, Got My Mind Set On You
Prince, | Could Never Take The Place Of Your Man
Roger, | Want To Be Your Man

Whitney Houston, So Emotional

Expose, Seasons Change

Taylor Dayne, Tell It To My Heart

Foreigner, Say You Will

Heart, There's The Girl

tcehouse, Crazy

The Bangles, Hazy Shade Of Winter

Bruce Springsteen, Tunnel Of Love

George Michael, Faith

NEW
VIDEOGLIPS

ADDS

Earth, Wind & Fire, Thinking Of You
Atlantic Starr, Thankful

E.U., Da Butt

Hindsight, Stand Up

HEAVY

The Bangles, Hazy Shade Of Winter
Eric Carmen, Hungry Eyes

Paul Carrack, Don't Shed A Tear
Taylor Dayne, Tell It To My Heart
Dokken, Burning Like A Flame
Europe, Cherokee

Foreigner, Say You Will

Heart, There's The Girl

Icehouse, Crazy

Eiton John, Candle In The Wind
John Cougar Mellencamp, Cherry Bomb
Pink Floyd, On The Turning Away
Bruce Springsteen, Tunnel Of Love
Sting, Be Still My Beating Heart

Salt ‘N’ Pepa, Push It
Elisa Fiorillo, How Can | Forget You
Sting, Be Still My Beating Heart

Five 1/2-hour shows weekly
1000 Laurel Oak, Voorhees, NJ 08043

CURRENT

HEAVY

ACTIVE

Rick Astley, Never Gonna Give You Up

Terence Trent D'Arby, Wishing Well

Eurthymics, | Need A Man

M/A/R/R/S, Pump Up The Volume

Men Without Hats, Pop Goes The World

Pet Shop Boys, What Have | Done To Deserve This

Morris Day, Fishnet

Michael Jackson, The Way You Make Me Feel

Melis’a Morgan, If You Can Do It | Can Too

Michael Cooper, To Prove My Love

Whitney Houston, So Emotional

Giladys Knight & The Pips, Love Overboard

Miki Howard, Baby Be Mine

Kashif & Meli'sa Morgan, Love Changes

Jody Watley, Some Kind Of Lover

Terence Trent D"Arby, Wishing Well

Lisa Lisa & Cult Jam Featuring Full Force, Someone
Yo Love Me For Me

Gerald Albright, So Amazing

MEDIUM

Marlon Jackson, Baby Tonight
Roger, | Want To Be Your Man
Angela Winbush, Run To Me

BUZZ BIN

Fiesh For Lulu, Postcards From Paradise
Smiths, Stop Me If You Heard This One Before

MEDIUM

Cher, | Found Someone

Great White, Save Your Love

Jethro Tull, Jump Start

Kiss, Reason To Live

L L Cool J, Going Back To Cali

Roy Orbison, Pretty Woman

Buster Poindexter, Hot, Hot, Hot

R.E.M.. It's The End Of The World As We Know It (And |
Feel Fine)

Rush, Lock And Key

Stryper, Honestly

George Thorogood, You Talk Too Much

White Lion, Wait

der O’'Neal/Cherrelle, Never Knew Love Like
This
Chris Jasper, Superbad
The Deele, Two Occasions
Pebbles, Girlfriend (Remix)
Well Red, Get Lucky
Force M.D.'s, Touch & Go
Shanice Wilson, No Half Steppin’
Ldlo Thomas, Wanna Make Love
MYA/R/R/S, Pump Up The Volume

Velore & Double O, You're Ugly

Expose, Seasons Change

Paul Carrack, Don't Shed A Tear

Kashif & Meli’sa Morgan, Love Changes
Big Trouble, When The Love Is Good
Prince, U Got The Look

Mojo Nixon & Skid Roper, Elvis Is Everywhere
Taylor Dayne, Tell It To My Heart
Eurthymics, | Need A Man

Patrick Swayze, She's Like The Wind
Buster Poindexter. Hot, Hot, Hot

Kiss, Reason To Live

Georgio, Lover's Lane

Georgio, Tina Cherry

Smokey Robinson, One Heartbeat
Starship, Beat Patro!

INXS, Need You Tonight

Starship, It's Not Over ('Til It's Over)
Michael Jackson, The Way You Make Me Feel
Gladys Knight & The Pips, Love Overboard
Brenda K. Starr, Breakfast In Bed

Elton John, Candle In The Wind

Rick Astley, Never Gonna Give You Up
Cher, | Found Someone

Continuous programming
1000 Louisiana Ave., Houston, TX 77002

ADDS

BREAKOUTS

Big Trouble, When The Love Is Good
The Bolshoi, TV Man

Brandos, Honor Among Thieves

Tom Caufieid, Precious Town

Martha Davis, Tell It To The Moon
Depeche Mode, Never Let Me Down Again
Joe Ely, My Baby Thinks She’s French
Guns N’ Roses, Welcome To The Jungle
Peter Himmelman, Waning Moon

Marc Jordan, Catch The Moon

The Pointer Sisters, He Turned Me Out
Royal Court Of China, It's All Changed
They Might Be Giants, Don't Let's Start
Tesla, Gettin' Better

Wa Wa Nee, Stimulation

J

N

The Nashville Network

=

Five 1/2-hour shows weekly
2806 Opryland Dr., Nashville, TN 37214

Morris Day, Fishnet

Taja Sevelle, Wouldn't You Love To Love Me
Mike Oldfield, Magic Touch

Curiosity Killed The Cat, Ordinary Day
Pepsi & Shirley. All Right Now

Earth, Wind & Fire, Thinking Of You

Rick Springfield, Rock Of Life

MSG, Love Is Not A Game

The Godfathers, Birth, School, Work, Death

POWER

CURRENT

Michael Jackson, The Way You Make Me Feel
Taylor Dayne, Tell It To My Heart

George Harrison. Got My Mind Set On You
The Bangles, Hazy Shade Of Winter

VHi

VIDEQ HITS ONE

Continuous programming
1775 Broadway, New York, NY 10019

Rosanne Cash, Tennessee Flat Top Box
Alabama, She And |

K.T. Oslin, '80's Ladies

The Bellamy Brothers. Santa Fe
Harris/Parton/Ronstadt, Those Memories Of You
Michael Martin Murphy, Long Line Of Love
Dwight Yoakam, Little Sister

The O'Kanes, Oh Darlin’

George Strait, The Chair

Fester And Lloyd, Hard To Say No

Vince Gill, Let's Do Something

SHK-B, This Old House

Michael Johnson, Give Me Wings

Keith Whitley, Homecoming '63

Steve Earle, Guitar Town

Jacky Ward, | Can't Get To You From Here
K.T. Oslin, I'll Always Come Back

Marie Osmond, | Only Wanted You

Twe Comedy Mill, Oh Bobby!

Dolly Parton, The River Unbroken

Expose, Seasons Change

Roger, | Want To Be Your Man

Icehouse, Crazy

INXS, Need You Tonight

Prince, | Could Never Take The Place Of Your Man
Paul Carrack, Don't Shed A Tear

Eric Carmen, Hungry Eyes

Rick Astley, Never Gonna Give You Up

Cher, | Found Someone

HEAVY

ADDS

Los Lobos, One Time One Night
Manhattan Transfer, Soul Food To Go
Black, Everything’s Coming Up Roses
Jonathan Butler, Take Good Care Of Me

NOUVEAUX

View From The Hill, No Conversation

\

N

IARAY
!\\\\\G‘
14 hours weekly

6430 Sunset Bivd., Hollywood, CA 90028

Stryper, Honestly

Cutting Crew, Any Colour

Elton John, Candle In The Wind

White Lion, Wait

Patrick Swayze, She's Like The Wind
M/A/R/R/S, Pump Up The Volume

Buster Poindexter, Hot, Hot, Hot
G.Estefan/Miami Sound Machine, Can't Stay Away. . .
Natalie Cole, | Live For Your Love

Gladys Knight & The Pips, Love Overboard
Terence Trent D’Arby, Wishing Well

Flesh For Luly, Postcards From Paradise
Big Trouble, When The Love Is Good

POWER

ADDS

One hour per week
621 N.W. 6th St_, Grand Prairie, TX 75053

Eric Carmen, Hungry Eyes
Expose, Seasons Change
Roger, | Want To Be Your Man

HEAVY

Rick Astley, Never Gonna Give You Up

Michael Boiton, (Sittin’ On) The Dock Of The Bay
Natatie Cote, | Live For Your Love

G.Estefan/Miami Sound Machine, Can’t Stay Away. . .
Dan Hill, Never Thought (That | Could Love)

Yes, Rhythm Of Love

IMXS, Devil Inside

Great White, Save Your Love

Elisa Fioritlo, How Can | Forget You

Lt Cool J, Going Back To Cali

Screaming Blue Messiahs, | Wanna Be A Flintstone

¥¥a Wa Nee, Stimulation

Alexander O'Neat/Cherrelle, Never Knew Love Like
This

Pebbies, Girlfriend

Rick Springtield, Rock Of Life

CURRENT

Earth, Wind & Fire, Thinking Of You
Salt ‘N’ Pepa, Push It

L L Coot J, Going Back To Cali

Chris Jasper, Superbad

Tony Terry, She's Fly

Shanice Wilson, No Half Steppin’

Five Star, Strong As Steel

Marlon Jackson, Baby Tonight

Angela Winbush, Run To Me

The Pointer Sisters, He Turned Me Out

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title, al-
bum (where applicable), label, pro-
ducer/production house, and di-
rector. Please send information to
Billboard, New Videoclips, 1515
Broadway, New York, N.Y. 10036.

ANA

Shy Boys

Ana/CBS Associated/Parc
Toby Courtander

Marcelo Anciano

ANTI-NOWHERE LEAGUE
Crime

The Perfect Crime/GWR/Profile
VDO Productions

Charles Weber

MICHAEL BOLTON
(Sittin’ On) The Dock Of The Bay

Hunger/Columbia
Antony Payne/A&R Group
Michael Utterbach

EARTH, WIND & FIRE

Thinking Of You

Touch The Worid/Columbia

Victoria Golden/Limelight Productions
David Hogan

EXILE

| Can’t Get Close Enough
Shelter From The Night/Epic

Jim Burns

Bob Small

GIRLSCHOOL/GARY GLITTER

Leader Of The Gang
Nightmare At Maple Cross/GWR/Profile
McMillan & Hughes

Nick Mead

INXS

Devil Inside
Kick/Atlantic

Jim Evans/A+R Group
Joel Schumacher

MICK JAGGER
Say You Will

Primitive Cool/Columbia

Sharon Oreck/O Pictures
Mary Lambe{t

JETHRO TULL

Jump Start

Crest Of A Knave/Chrysahs
Paul Flattery/Split Screen
Jim Yukich

THE JOHNNYS

(There's Gonna Be A) Showdown
Highhights Of A Dangerous Lite/Emgma

John Wilkinson, Martin Stauce/Axolot

John Wilkinson. Martin Stauce

LL COOLJ

Going Back To Cali

Less Than Zero Onginal Motion Picture Soundtrack/Def Jam/
Columbia

Rick Rubin/Det Jam Pictures

Rick Menello

GEORGE MICHAEL

Father Figure

Faith/Columbia

Luc Roeg Kahane. Michael Lippman/VIVID Productions
George Michael. Andy Morahan

MIDNIGHT OIL
Beds Are Burning
Diesel And Dust/Columbia
Tony Leach/Shot In The Dark
Andrew de Groot

ALEXANDER O’'NEAL FEATURING CHER-
RELLE

Never Knew Love Like This

Hearsay/Tabu/CBS Associated

Toby Courlander

Marcelo Anciano

THE RAINMAKERS

Small Circles

Tornado/Mercury

Craig Fanning/Mark Freedman Productions
Storm Thorgerson

RUSH

Lock And Key

Hold Your Fire/Mercury

Bob Jason/VIVID Productions
Tony Vanden Ende

TONY TERRY
She’s Fly

Forever Yours/Epic
Jon Small/Picture Vision
Drew Carolan

GERRY WOO

How Long

Listen To My Heart Beat/Polydor

Craig H Fanning/Mark Freedman Productions
John Dahl

SOVIETS LAUNCH ‘LUCKY HIT" TV CHART SHOW

(Continued from preceding page)

cent years, does not appear on the
chart, possibly because Melodiya
has not yet put out an album fea-
turing her recent major hit, “Hal-
lo.”

Even though the Soviet press de-
votes more space to rock than to
any other musical genre, there are
only four rock albums in the top
10, suggesting that rock may be
more popular with the press than
it is with customers in Soviet re-
cord stores.

Despite the liberalized atmo-
sphere in Soviet cultural life, hos-
tility toward pop music remains
strong in many quarters.

A Russian Orthodox archbishop
recently complained in Pravda, the
official Communist Party newspa-
per, about the widespread use of

pop in public places, saying, “You
do not have to be a composer to
feel disgust at the wild whining,
howling, banging, and crackling
that violates human hearing and
the human soul.”

Similar antirock statements
from members of the Soviet estab-
lishment have appeared in recent
months, prompting speculation
that conservative elements here
are attempting to promote a back-
lash against the spread of West-
ern-style pop culture.

Video helped make
Belinda Carlisle a star
... see page 22

VIDEO TRACK

(Continued from preceding page)
LOS ANGELES

RALPH ZIMAN DIRECTED the
clip for Meli’sa Morgan’s single “If
You Can Do It: I Can Too!!” current-
ly No. 2 with a bullet on the Hot
Black Singles chart. The video was
lensed by Rod Delroy in downtown
Los Angeles and produced by Kate
Thorne for MGMM.

OTHER CITIES

ROBERT QUARTLY DIRECTED
Helix’s clip for “Dream On,” a per-

formance ballad from the group’s
“Wild In The Streets’ album on
Capitol/EMI of Canada. It was
edited by David Buder/Bananazz
and produced by Philip Mellows for
Champagne Pictures in Canada.

Production companies and post-
production facilities are welcome
to submit information on current
projects. Please send material to
Valeri Bisharat, Video Track,
Billboard, 9107 Wilshire Blvd.,
Beverly Hills, Calif 90210.
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NARM Sponsors American Music Awards Displays

BY GEOFF MAYFIELD

CHAPEL HILL, N.C. Record
stores are opening 1988 with a one-
two punch, thanks to a pair of na-
tional merchandising campaigns
that are tied to major music-award
presentations.

Member stores have again
stepped up participation in the Na-
tional Assn. of Recording Mer-
chandisers’ annual Grammy
Awards display campaign. Mean-
while, a new and similar NARM
program, geared toward Monday’s

NARM’s Grammy
display campaign
is going full tilt; the
American Music
Awards get a
similar drive

(25) broadcast of the American
Music Awards, has been similarly
well received.

Pam Cohen, the trade group’s
executive director, updated mem-
bers on both the merchandising ef-
fort and other NARM news during
the association’s Operations Con-
ference, held here Jan. 14-15 at the
Omni Europa Hotel (coverage of
the Operations Conference starts
on page 4).

The American Music Awards,
the brainchild of Dick Clark Pro-
ductions, has scored impressive
television ratings for several
years, and some music dealers say
they have benefited from sales
trends that were influenced by the
awards program. NARM finalized
its commitment to build a trade

campaign around the American
Music Awards last fall at the joint
meeting of the association’s Re-
tailers Advisory and Manufactur-
ers Advisory committees in San
Francisco Sept. 28-Oct. 1 (Bill-
board, Oct. 10).

President Reagan’s State of the
Union address nearly threw a nas-
ty crimp into NARM’s plan to capi-
talize on the American Music
Awards, because Reagan’s speech
is scheduled to run the same night
as the awards program.

ABC plans to resolve the conflict
with a tape delay. According to a
network spokesperson, ABC will
broadcast the awards live from 8
p.m. Eastern time until Reagan’s
address starts at 9 p.m. The net-
work will then begin taping the
proceedings and will run the re-
mainder of the three-hour pro-
gram as soon as Reagan finishes
at roughly 9:40 p.m. The Demo-
crats’ response to the State of the
Union address will air at another
time; at press time, a time slot had
not yet been scheduled. Further,
ABC says it will keep post speech
commentary to a minimum. ABC
projects an 11:40 p.m. conclusion
for the awards show.

ABC’s Western affiliates will
not encounter the conflict. Rea-
gan’s speech will air live at 6 p.m.
local time, which will allow the
American Music Awards show to
run uninterrupted, on tape, from 8-
11 p.m.

Enlistment in NARM’s first-
year American Music Awards ef-
fort is not far off the pace set by
this year's Get Into Grammy Mu-
sic drive, a campaign that has al-
ready proven itself as a sales cata-
lyst. Cohen says that 74 companies
representing a total of 11,000 re-
tail locations are participating in
the American Music Awards cam-

paign. By comparison, 81 NARM
companies have requested this
year's Grammy display materials
to service a total of some 13,300
venues, according to Cohen.
Requests for the free merchan-
dising pieces that NARM has of-
fered through its Get Into Gram-
my Music campaign swelled dra-
matically during the past two
years (Billboard, Feb. 7). Despite
insurance measures taken by
NARM to avoid shortfalls in
1987—the trade group doubled
quantities for some pieces and im-
posed, for the first time, an order

deadline—supply for some of the
display tools still managed to out-
strip demand.

Requests for this year’s Gram-
my pieces are again higher than
orders placed during the previous
year, although Cohen says these
increases are not as startling as
those posted in '86 and '87.

The Grammy presentation will
be aired March 2 on CBS.

With the exception of the Gram-
my posters that list nominated ti-
tles, NARM display pieces for both
the American Music Awards and
the Grammys shipped together in

December. The Grammy posters
could not be printed until nominees
were announced Jan. 14 (Billboard,
Jan. 16).

Cohen told Operations Confer-
ence attendees that the trade
group has set a Feb. 15 deadline
for photos that retailers wish to
submit in the Amercian Music
Awards display contest. The early
deadline was set, she says, in
hopes that winners may be an-
nounced at the NARM Convention,
scheduled for March 11-14 in Los
Angeles.

(Continued on page 44)

KEEPING SCORE: For the three
years that it has been in exis-
tence, the National Assn. of Re-

cording Merchandisers Opera-
tions Committee has kept a label
‘“‘scoreboard’’
that tracks the
H " progress six
major distribu-
tors make to
BH E[s further their ac-
counts’ ware-
housing and or-
dering systems—the assignment
and placement of UPC bar codes,
the adoption of standardized con-
tents labels and forms, and the
implementation of computer-to-
computer transactions.
Committee chairman Jim Ner-
myr told delegates at the NARM
Operations Conference, held Jan.
14-15 at the Omni Europa Hotel in
Chapel Hill, N.C., that a new

NARM Names Board Nominees, Holds First IAC Meet

RIAA Sets Retail Operations Scorehoard

scoreboard will soon be in place,
this one to be monitored by the
Data Processing/UPC Committee
of the Recording Industry Assn.
of America. Nermyr, treasurer
and vice president of information
and systems for the 616-store
Musicland Group, says the new
sheet will track progress made by
various retail and wholesale cus-
tomers and is seen as a vehicle
that accounts’ data-processing
executives can use to justify the
cost of implementing such pro-
grams.

SECURITY UPDATE: Pam Co-
hen, NARM executive director,
updated members on the latest
tests that were ordered by the
trade group’s Security Device
Committee, which is exploring
the feasibility of establishing an
industrywide security target that
could be placed on audio and vid-

eo products at the point of manu-
facture.

The latest lab tests—which
were funded by packaging com-
panies Shorewood Packaging,
Ivy Hill, Queens Group, and
AGI—sought to hide the target
on audiocassettes and to desensi-
tize the target without degrading
the playback quality. The conclu-
sion: The target cannot be placed
on the cassette itself, on the
tape’s J-card, in the Norelco box,
or within the sealed tuck-ins of a
long box.

With its research complete, the
Security Device Committee was
ready to pass a recommendation
on to NARM'’s board of directors
during its Jan. 23-24 meeting in
Nice, France during MIDEM. Fol-
lowing that recommendation, the
Security Device Committee will
be dissolved.

(Continued on page 42)

Major Ghain Outlets Make Jackson Jump

Be-Bop, New Generation Stores Open Up Market

BY JEFF HANNUSCH

._./

America’s Largest
CD Distributor
HERE’S WHY:

e PRICE—Low everyday prices, incredible weekly sales.
® FILL—Best fill in the industry.

e SERVICE—100% computerizedinventory. The order you
place is the order you get. No disappointments!!

No surprises!!

e DELIVERY —guaranteed 1-2 day delivery anywhere
in the US. at no extra charge to you.

CALL NOW for our spectacular catalog of
THOUSANDS of CD’s ACTUALLY IN STOCK!!

New York
(242) 517-3737

Connectlicut
(203) 798-65%90

Toll Free
(800) 826-007%

DEALERS OMLY

Los Angeles
(213) 388-96834

FAX
(203) 798-8852

JACKSON, Miss. New stores re-
cently opened by Be-Bop and by
New Generation are helping to
stimulate this area’s music-retail
activity.

New Generation, the Baton
Rouge, La.-based chain, opened its
first superstore in this market
Nov. 1. Located in the western sec-
tion of the city on U.S. Highway
80, the 21,000-square-foot store
celebrated its grand opening with
an ad blitz as well as live television
and radio remotes.

The Jackson New Generation—
the chain’s sixth store—and the
first outside of Louisiana—occu-
pies a building that once housed a
toy store not far from the Metro-
center Shopping Mall.

“We’ve been looking to expand
outside Louisiana for some time
now,”’ says Eddie Bronston, the
compact disk/cassette/album buy-
er for the entire New Generation
chain. “We were very impressed
with the Jackson location and it’s
economy. It’s got a number of ju-
nior colleges and universities as

well as a lot of diverse industries.
Jackson attracts a lot of people
from the surrounding small towns
who drive into the city to shop.
“Our store location is perfect.
We're right across the street from

the Metrocenter so we had built-in
traffic when we got here. Our
building is actually one big room,
so there’s easy access to all of our
departments.”

(Continued on page 43)

Standing Pat. Geffen artist Pat Metheny, center, who has made frequent
autograph appearances at Spec’s Music stores, helps the Miami-based web
open a Clearwater, Fla., store. Spec’s staffers on hand to welcome the jazz
guitarist are, from left, Jeff Clifford, vice president; Larry Duerr, regional
supervisor; Mark Petow, store manager; and Doug Jacobs, regional supervisor.
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by Earl Paige

BABY BOOM: Record/tape stores may find their chil-
dren’s business is slipping away to children’s specialty
stores, just as happened with video games, warns Ka-
ren Gotzler, president of the 7-year-old wholesale firm
Meridian Distributing Inc. (for years Midwest Music
Inc.) in Milwaukee.

“Our biggest accounts are children’s furniture and
toy stores,” she says. “Record retailers are making a
mistake in not realizing that the children’s business is
changing. Children’s records are being as well produced
as pop albums—and parents don't want the cheap, so-
called kiddies records anymore.”

Two examples of the more sophisticated product

the subject of a two-day seminar in suburban Los An-
geles at the Anaheim Hilton Feb. 17-18. It’s just one of
a host of early 1988 events set by the International
Council of Shopping Centers.

GAME’S GAME: Among the major chains now look-
ing at how to get back into video games is Sound
Warehouse, which tested Nintendo in 10 select units
around its territory during the Christmas holidays.
“That business never really went away,” says John
Quinn, director of retail operations. “It was still there
in the toy stores. My daughter, 11, has the Atari 2600
and 5200, so I've watched that business. I love to play
myself.”

BUZZ BUZZ: Ira Heilicher, now primarily involved
in a publishing venture with Buzz magazine and par-
ent firm Catalyst Publishing, which he heads, says he
will definitely be at the National Assn. of Recording
Merchandisers convention (at Los Angeles’ Century
Plaza March 11-14). “It won'’t be the first NARM with-
out a Heilicher,” he says, repeating some of the kid-
ding he’s gotten since the sale of 14 Great American

FOR WEEK ENDING JANUARY 30, 1988
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NARM OPERATIONS CONFERENCE BRIEFS

(Continued from page 40)

BOARD BEAT: Nominations have
been set for NARM’s board of direc-
tors, which Cohen reported will be
expanded by two members to allow
for more representation by smaller
chains. Nominees for three-year
seats are Ned Bernt, vice president
of Miami chain Q Records & Tapes;
Billy Emerson, president of Dallas-
based wholesaler Big State Distrib-
uting; Mary Ann Levitt, president
of Sausalito, Calif.-based web The
Record Shop; and Terry Worrell,
president of Dallas-based chain
Sound Warehouse. David Lieber-
man, chairman of Minneapolis-
based rackjobber Lieberman En-
terprises, has been nominated for a
two-year term. The new board mem-
bers will be officially announced
during the trade group’s March 11-
14 convention at the Century Plaza
Hotel in Los Angeles.

A PIONEER RETURNS: The
opening-night dinner of the NARM
Operations Conference allowed
folks a chance to catch up with San-
dra Rutledge, former data-process-
ing maven for The Record Bar and
NARM'’s original Operations Com-
mittee chairperson. Rutledge, who
now operates a Durham, N.C., gour-
met food shop called The Upper
Crust, received salutes from chair-
man Nermyr and from Record Bar
vice presidents Jackie Bennett and
Jean Hester.

During Rutledge’s tenure, Rec-

ord Bar became the first account to
venture into transmitting transac-
tions via telecommunications.

VACANCY: Wherehouse Enter-
tainment dismissed Jesse Stan-
carone, vice president of manage-
ment information systems, two
months ago. The dismissal created
an opening on NARM’s Operations
Committee, which will probably be

filled shortly, pending approval of
the committee’s recommendation by
the NARM board. Meanwhile, some
retail execs in attendance here said
they hope Stancarone will remain
involved in the music business, per-
haps as a consultant.

cAROLINA COOL: Northern and
Midwestern delegates were hopeful
that the trip to North Carolina

Southern Knight. Miami-based salesman Joe Buclew, center, receives MCA'’s
award for sales rep of the year, Southeast region, from field sales manager Barry
Yarbrough, right, and Carl Michelakos, Southeast regional branch manager.

would spell relief from bitter winter
cold. Unfortunately, the state was
suffering from an unusually cold
January. Snow and ice covered the
ground and temperatures did not
rise above the freezing mark during
the conference.

INDEPENDENTS’ DAY: NARM’s
Independent Action Committee,
which emerged during the trade
group’s Wholesalers Conference in
October in Palm Springs, Calif.,
held its first formal meetings dur-
ing the Operations Conference. The
group and its two subcommittees
met at the Omni Europa Jan. 14, the
same day that the Operations Com-
mittee held its quarterly meeting.
IAC chairman Phil Jones, executive
vice president of Fantasy Records,
says 35 members representing indie
labels and distributors attended. He
expects even greater representation
when the group holds it next meet-
ing prior to NARM’s annual conven-
tion (for further IAC coverage, see
Grass Route, page 44).

Some indies, including John Sal-
stone, co-owner of M.S. Distribut-
ing, found it helpful that IAC’s
meet dovetailed with the Operations
Conference because it allowed inde-
pendent labels and distributors a
chance “to get up to speed” on bar
codes, telecommunications, and the
like.

MORE NARM NEWS: Cohen,
NARM'’s executive director, told at-

tendees that the trade group’s recent-
ly formed Loss Prevention Com-
mittee is conducting a survey of its
entire membership in an effort to de-
termine the extent of losses suffered
through theft. According to Cohen,
such documentation is necessary if
the trade group expects to get any
help from law enforcement officials.
Member companies can respond
anonymously, but feedback thus far
has been so slow that the committee
is preparing a second mailing.

The new committee has retained
Mike McCaffery, security consul-
tant and reformed thief, for a return
engagement during NARM's conven-
tion. The session will be videotaped
and will serve as the foundation for a
new theft-prevention tape that mem-
ber companies can distribute to their
stores. McCaffery’'s seminar at the
1987 NARM meet was well received,
and he later went on to speak at con-
ventions held by Camelot Music and
Musicland.

ENTERTAIN MENT UPDATE: Per-
formances by Kenny G, Barry Man-
ilow, and the Jets and a cameo ap-
pearance by the California Raisins
will highlight NARM’s upcoming
confab, said Cohen. She also said the
meet, which will commemorate
NARM’s 30th anniversary, will fea-
ture Dick Clark’s multimedia retro-
spective (Billboard, Dec. 12), titled
“1958-1988: Thirty Great Years.”

GEOFF MAYFIELD

NOW XLII LOOKS AS
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BE-BOP, NEW GENERATION MAKE JACKSON JUMP

(Continued from page 40)

A superstore in the true sense of
the word, the Jackson New Gener-
ation features immense music and
video departments and also fea-
tures sections that are devoted to
cameras, home and car stereo,
kitchen appliances, and clothing.

The store’s first month was
marked by ‘“blowout prices” and a
heavy media-ad campaign.

‘“So far we’ve been pleased,”
says Bronston. ‘“There’s never
been a store like us in Jackson be-

fore. Lots of people are stopping
by to see what we’re all about.”

Be-Bop, which has five Missis-
sippi stores—three of which are in
Jackson—relocated its Ellis Ave-
nue store last September. Like
New Generation, Be-Bop’s new
4,000-square-foot store is just a
stene’s throw away from the Me-
tracenter Shopping Mall.

“The Metrocenter area is the
busiest retail area in the state
right now,” says Be-Bop’s co-own-
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er, Kathy Womack. ““A lot of
stores have been trying to take ad-
vantage of all the traffic, and
we're no different.

“We’d outgrown our Ellis Ave-
nue store, and moving into this
area was an obvious choice. So far,
we’ve been able to retain our old
customers and pick up the extra
business the new location af-
fords.”

Although the remaining stock
was moved from the former loca-
tion, all of the fixtures in the store
are brand new. ‘“We’ve allocated
more room for the CDs than any of
our other stores,” explains Wo-
mack. ‘““We’ve taken full advan-
tage of our floor and wall space.
We used to have cassettes behind a
counter, but we’ve put theft-proof
sensors on them so customers can
pick them up and browse through
them.”

Like their other stores, Be-Bop
is fully stocked in current-hit prod-
uct and has an enviable catalog of
jazz, comedy, blues, new age, and
classical. The new store has also
expanded its line of accessories,
which includes carrying cases,
blank tapes, storage crates, books,
and magazines.

Be-Bop will open it’s sixth out-
let, located in nearby Ridgeland,
Miss., sometime in early February.
The store’s corporate offices will
also relocate there, moving over
from their Maywood Mart store in
Jackson.

" SPEGIAL
LOW PRIGES
ON ALL GD's!

MOST POPULAR,ROCK and JAZZ MAJOR LABELS

JUST *10*

GREAT PRICES ON CLASSICAL TOO

. " = GREAT PRICES

~a THE WIDEST SELECTION OF LABELS IN THE
INDUSTRY = COURTEOUS, KNOWLEDGEABLE

SALES STAFF s TERMS FOR ACCOUNTS

WITH ESTABLISHED CREDIT

i\ ALL DISC TRADING
ot 41 MONROE TURNPIKE

7\ TRUMBULL, CT 06611
1-800-255-3472 » 203-452-0203 » FAX 203-452-1843
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When you look at XLII, it5 clear to see
whats changed about it. We improved the -
shell, the packaging and the tape.

And that’5 not all. We've given XLII a
high precision cassette mechanism, so
there’ significant noise reduction. And,
because of new technology, the tape deliv-
ers a higher frequency response.

So if you thought XLII sold well before,
wait 'til you get the new one on the shelf.

It looks so good, your customers won't
be the only ones who will get higher
performance.

=
— maxell

TheTape That Delivers

Higher Performance.
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by Linda Moleski

THE INDEPENDENT ACTION COMMITTEE held
its first meeting at the NARM Operations Conference,
Jan. 14-15 in Durham, N.C. Some 85 independent distrib-
utors and label personnel reportedly attended the spe-
cial session, which was the result of a productive meet
between the two camps at NARM’s Wholesalers Con-
ference in Palm Springs, Calif., in the fall.

“The meeting was sensational,” says IAC chairman
Phil Jones of Fantasy Records. “It was very upbeat.
We're facing our problems head on and solving them.
We left feeling very unified.”

“It went very well, and we came out with a real plan
of action,” says Action Music’s Clay Pasternack. Pas-
ternack, who is serving on the sales and marketing sub-
committee, says the group addressed problems in the in-
die community by flushing out weaknesses and discuss-
ing ways to turn them into strengths.

According to Navarre’s Eric Paulson, “The main
thing that happened is that distributors and manufac-
turers banded together for the first time to begin to de-
velop the concept that the independent network is a via-
ble alternative to everyone.”

On that note, the IAC plans to become more visible
and 1s gearing up for a full-scale marketing and promo-
tional campaign. The group’s next meeting is scheduled
for March 10, the day before NARM’s L.A. confab.

SEEDS & SPROUTS: St. Louis-based Nighthawk
Records has released a compilation from reggae act the

Itals, dubbed “Early Recordings 1971-1979.” The vol-
ume includes songs originally issued on the Zulu label,
co-founded by group member Keith Porter ... After
nearly two years there, Geoff Workman has departed
Music West Records to pursue other interests. Work-
man, who was with the San Rafael, Calif.-based label
since its inception, will remain “very involved” with new
age music and continue to be associated with the compa-
ny, he says. Workman can be reached at 415435-5990 . ..
Two singles that are reportedly generating strong sales
and airplay are Betty Wright’s “After The Pain” and
Rodney Saulsberry’s “Who Do You Love.” The former
is off Wright’s new album, ‘“Mother Wit,” on Ms.
B/Vision Records. The latter is the first release for

Independent Action
Committee gets rolling

newly formed logo Ryan Records in Los Angeles and is
not a remake of the Bo Diddley classic . .. Said to be
doing exceptionally well in the Miami area is Tina B’s
latest 12-inch, “Miracles Explode,” on Criminal Rec-
ords. An album is expected to follow in February ...
A&R staffer Michael Taub has left his post at A&M to
form Stolen Records, a Manhattan-based logo special-
izing in dance music. The first release is “Free Girl” by
Saundra Williams; telephone number is 212-353-8616
... Profile has hit gold with Dana Dane’s debut album,
“Dana Dane With Fame,” which, at press time, was No.
65 on the Top Pop Albums chart . .. While on the subject
of Profile, Orphan Records plans to put out four new
titles through the Manhattan-based company under its
newly signed agreement with it. Product from Detroit
acts Bridgett Grace, Y.0.U., and Jimmy Lifton as
well as Los Angeles artist Marcus are scheduled for
January release. Orphan’s new address is 134 Market
St., Mount Clemens, Mich. 48043; 313-465-6200.

Back In Town. Film star Raquel Welch, left, lends a push to her singing career
and her Columbia dance hit, *‘This Girl's Back In Town,"” with an appearance at
the New York City record shop Vinyl Mania. Assisting her, at right, is store

owner Charlie Grappone.

NARM SPONSORS GRAMMY, AMERICAN AWARDS DRIVE

(Continued from page 40)

Photo deadline for NARM’s
Grammy display contest will be
March 31. Winners will be an-
nounced in April, Cohen says.

A stanchion insert, aimed at
rackjobbers’ accounts, has been
added to NARM’s Grammy kit.
Otherwise, the campaign includes
the same display pieces that it has
offered during the past two years.

Since this marks NARM’s first
attempt to tie in with the American
Music Awards, the selection of dis-
play pieces was not quite as exten-
sive as that offered for the Gram-
mys. Using the theme Your Favor-
ites Are Here, the campaign’s
display options include LP-sized
flats, shelf talkers, divider cards,
and banners.

WEJUST TRANSFERRED THI

-

maxell @4 -o-o|HiFi 120

© 1987 Maxell Corporation of America, 60 Oxford Drive, Moonachie, NJ 07074
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(Continued from page 41)

stores in the frenzy of the Christ-
mas season, says Joe Andrules,
vice president and general manager
of Miami-based Spec’s Music. The
chain bowed its 38th unit “the week
of Christmas. We just kind of
sneaked it in there,” says Andrules
of the new Sarasota, Fla., store.
Spec’s plans to open four more
stores by March, mostly on Flori-
da’s west coast, he says.

STRAWBERRIES FOREVER: Ac-
tually, the new warehouse and
headquarters being built for Straw-
berries Records won’t be big
enough for very long. “We see it
handling our needs out to 200
stores,” says Ivan Lipton, general
manager, describing the 70,000-
square-foot facility in Milford,
Mass., about 10 miles from the pre-
sent, 19,000-square-foot headquar-
ters in Framingham. The new facili-
ty is set for occupancy in the sum-
mer.

Feeling the new presence of Tow-
er Records in the heart of its home
market, Boston, Strawberries is po-

sitioning itself with the motto, |

“We'’re not the biggest; we're the
best.” Currently at 65 units, the
chain is expanding aggressively;
Lipton sees 15 new stores opening
soon, and predicts store count will
reach 100 by the end of the year.

Video rental, now available in
about 15 units, is on hold, pending
evaluation.

Every store has a story. Contact
FEarl Paige at 213-273-7040.

1

BEST

When Maxell customers see the XL name, they
immediately think quality and performance. Thats why &
XLII is our #1 selling audio tape. ad

And why we've transferred the XL name onto HGX

Gold HiFi video tape.
So if you think you're getting high performance

A BILLBOARD SPOTLIGHT
ISSUE: MARCH 19

INNAIRIVI "ES

30th ANNIVERSARY CELEBRATION : AFTER ALL THESE YEARS ... THE RETAIL BOOK AT

THE RETAIL CONFERENCE ... IS STILL BILLBOARD!

Reach leading music/video chains . .. rack
jobbers ... one-stops ... distributors . ..
independent retailers in Billboard’s NARM ‘8&
spotlight.

BONUS DISTRIBUTION to attendees at NARM (March
11.14, Los Angeles) and ITA (March 16-19 in Tucson)

FOR AD DETAILS CONTACT: Gene Smith, Associate
Publisher (212) 764-7300 or any Billboard sales office

AD CLOSINGS: NARM Special Section: February 23
Regular issue: March 4

NAME IN AUDIO TAPE
ONTO VIDEO TAPE.

from XLII audio tape, wait 'til you see how new XL HiFi
video tape periorms. ,

maxell

The Tape That Delivers
Higher Performance.
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VA Survey: Industry To Prosper In Northeast

BY EARL PAIGE

LOS ANGELES The Northeast—
which encompasses Pennsylvania,
New Jersey, New York, and all of
New England—is the hottest region
for home video growth, according to
a new telephone survey of 600 VCR
owners and 177 nonowners conduct-
ed by Phoenix, Ariz.-based Ameri-
can Video Assn.

‘You should try
to sell VCRs
to your customers’

With U.S. household VCR pene-
tration now above 50% but slowing,
AVA says it is more aggressively
tracking information on nonowners,
who may require more effort and
savvy on the part of retailers to be
swayed.

The third in a series of polls,
which took place in February, May,
and August, the survey showed
that the intent to buy a VCR rose
markedly in that period—from
27.2% in February to 29.9% in the
spring and to 43.5% during the sum-
mer.

The rental of VCRs is strongly
encouraged at stores that are oper-
ated by AVA’s 3,000 members. The
average AVA dealer owns 1.9
stores. Rental of video machines
rose from 15.2% in February to
18.9% in May to 26% during the sum-
mer, with rental typically being
two-three videocassettes for a one-
to two-day period.

Of VCR renters, 67% say they in-
tend to buy a machine in the near
future, while 91% say they will with-
in the next two years.

“You should be trying to sell a
VCR to every one of your custom-
ers who has ever rented one,” the
study says. “If they don’t buy the
machine from you, chances are they
will buy it from someone else.” Dis-
count stores, appliance stores, and
department stores are mentioned
most often as the types of business-
es where prospective VCR owners
intend to buy their units. These are
followed by home electronics chain
stores, home video specialty stores,
audio/record stores, and other
types of retailers. A hefty 14%
“don’t know” which kind of dealer
they will visit to find a VCR.

Of those avowing ‘“‘definite” in-
tent to buy, 55.8% are under 35
years old, 32.4% are 35-44, and just
8.8% are 45 or older. Still more de-
mographics: Most live in one- or
two-person households, do not have
children under 18 at home, are high
school graduates, and earn under
$30,000. Additionally, 68.9% reside
in urban areas.

Nonowners who were polled
show a high ownership of color tele-
visions (89.8%), stereos (65%), and
home computers (11.9%). Not sur-
prisingly, a large share of those
who have not yet bought a video
machine, 71.8%, lean toward the
VHS configuration; only 1.2% cited
Beta, and 27% don’t know which for-
mat they would buy. The average
price that respondents expect to pay
for a VCR is $338.34.

The survey group of nonowners
was also asked which of the follow-
ing factors would determine their
VCR selection and responded as fol-
lows: remote control, 28.6%; pro-
grammability, 14.3%; price, 13.1%;
brand name, 8.3%; recommenda-
tions of friends/relatives, 6%; ste-
reo, 6%; and ease of use, 6%. Other,

Panels On Finance, Management Set

VSDA To Offer Seminars

LOS ANGELES The Video Soft-
ware Dealers Assn. will bring two
seminars—one on finance, the oth-
er on store management—to four
cities from February through
May.

Harry F. Landsburg of public
accounting firm Laventhol & Hor-
wath will conduct the VSDA Fi-
nancial Planning & Inventory
Management Seminar for the
fourth consecutive year.

Landsburg’s presentation will
cover working with banks and
bankers, business planning, loans,
finance forecasting, buying, inven-
tory planning and computeriza-
tion, and other related topics.

Management consultant Ralph
Copleman, an associate at
Laventhol & Horwath, will lead
this year’s Video Store Manage-
ment Seminar.

Copleman will address such top-
ics as setting goals, interviewing

CBS/Fox calls its
‘Predator’ two-pack
a resounding success
... see page 50

and hiring a store staff, develop-
ing a productive work environ-
ment, and efficient management
techniques.

The two seminars will be offered
from 9 a.m. to 5 p.m. at the follow-
ing locations: the San Francisco
Airport Marriott in Burlingame,
Calif., Feb. 23-24; the Royal Son-
esta Hotel in Cambridge, Mass.,
March 22-23; the Stouffer Con-
course Hotel in Denver, April 12-
13; and the St. Louis Airport Mar-
riott in St. Louis, May 24-25. In
each case, the Financial Planning
Seminar will be held on the first
day, and the Store Management
Seminar will be held on the second.

For three of the events, local dis-
tributors—Video Trend in San
Francisco, Baker & Taylor Video
in Denver, and Sight & Sound Dis-
tributors in St. Louis—will host
luncheon discussions on videocas-
sette depreciation. For the Cam-
bridge seminars, the luncheon will
be hosted by VSDA.

Registration fees are $50 per
seminar for VSDA members and
$150 per seminar for nonmembers.
Doris Robin of VSDA is taking
room reservations for the program
at 609-596-8500. CHRIS MORRIS

miscellaneous features were named
by 50.1%, while 23.8% “‘don’t know"’
which features would determine
their selection. Since they were able
to vote for more than one, the total
of the various percentages is great-
er than 100%.

When asked how they intend to
use a VCR, the nonowners’ most
popular answer was to watch rented
videos, cited by 96.4% of the sample.
Other answers were recording pro-
grams from network or cable TV
(81%); watching prerecorded video-
cassettes that they will purchase
(69%); and viewing homemade vid-

€0s (9.5%). “Other uses” were cited
by 13.1%.

VCR owners generally have more
people in their households: 67.1% re-
port that three or more live in the
home, while only 39.1% of non-
owners polled claim a household
that large.

There are other contrasts be-
tween those who do and do not own
VCRs. A larger share of VCR own-
ers, 53.1%, have children under the
age of 18, compared with 28.8% for
nonowners. More VCR owners have
full-time jobs (50.4% vs. 34.1%) and
report higher incomes (53.1% cite an

FOR WEEK ENDING JANUARY 30, 1988

income of $30,000 or higher, while
only 28.8% of nonowners claim a sal-
ary that high).

AVA identifies the Northeast as
the region with the greatest growth
potential for U.S. video dealers.
Present VCR penetration is at
60.3%, expected to grow to 69.3% by
the end of this year, and, more mod-
estly, to 72.6% by 1990.

By contrast, the Southeast checks
in with 51.5%, the lowest current
penetration of VCRs. The AVA
study projects that share to rise to
57.7% by the end of 1988 and to
67.8% by 1990.

Billooard.

©Copyright 1988, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any
retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying,
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TOP KID VIDEO. ™

E Compiled from a national sample of retail store sales reports.
x
» = i TITLE Copyright Owner, o =%
R Manufacturer, Catalog Number e=| 3%
% NO.1T * %
1|1 |15]| LADYANDTHE TRAMP Walt Disney Home Video 582 1955 | 2095
2| 2 | 19| ANAMERICAN TAIL ey B 1986 | 20.95
3 | 3 |66 SLEEPING BEAUTY Walt Disney Home Video 476 1959 | 29.95
4 5 (122 [ PINOCCHIO & Walt Disney Home Video 239 1940 | 29.95
5 | 4 | 8 | ALICEINWONDERLAND A ¢ Walt Disney Home Video 36 1951 | 2995
6 | 7 | 34 | HERE'S MICKEY! Walt Disney Home Video 526 1987 | 1495
7 6 | 122| DUMBO A @ Walt Disney Home Video 24 1941 | 29.95
8 8 13 MICKEY & MINNIE Walt Disney Home Video 576 1987 | 1495
9 [ 11 [ 34 | DISNEY'S SING ALONG SONGS: HEIGH-HO! Walt Disney Home Video 531 1987 | 14.95
10 | 10 { 12 | DISNEY'S SING ALONG SONGS: THE BARE NECESSITIES Walt Disney Home Video 581 1987 | 14.95
11 | 12 | 117 | ROBIN HOOD ¢ Walt Disney Home Video 228 1973 | 29.95
12| 9 | 94 | THE SWORD IN THE STONE ¢ Walt Disney Home Video 229 1963 | 29.95
13 | 13 | 34 | HERE'S DONALD! Walt Disney Home Video 527 1987 | 1495
14 | 15 | 34 | WINNIE THE POOH AND A DAY FOR EEYORE Walt Disney Home Video 65 1983 | 14.95
15| 21 | 12 | CHIP'N DALE Walt Disney Home Video 579 1987 | 1495
16 | 16 | 85 | WINNIE THE POOH AND TIGGER TOO Walt Disney Home Video 64 1974 | 1495
17 ] 17 | 77 | WINNIE THE POOH AND THE HONEY TREE ¢ Walt Disney Home Video 49 1965 | 1495
18 | 19 | 45 | THE TRANSFORMERS: THE MOVIE ¢ Family Home Entertainment 26561 1986 | 14.95
19 | 24 | 33 HERE'S GOOFY! Walt Disney Home Video 529 1987 | 1495
20 | RE-ENTRY | HERE’S PLUTO! Walt Disney Home Video 528 1987 | 1495
21 | 14 | 83 | WINNIE THE POOH AND THE BLUSTERY DAY ¢ Walt Disney Home Video 63 1968 | 1495
22 | 23 | 52 | CHARLOTTE'S WEB B T P 099 1973 | 1995
23 [ 18 | 81 PETE'S DRAGON A ¢ Walt Disney Home Video 10 1977 | 29.95
240|201} 9 BARBIE AND THE ROCKERS: OUT OF THIS WORLD Hi-Tops Video 00623 1987 | 1495
251229 RAFFI-A YOUNG CHILDREN’S CONCERT A&M Video 6-21707 1986 | 19.98

® Recording Industry Assn. of America gold certification for theatrical films. sales of 75,000 units or suggested list price income of $3 miilion (30.000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) @ International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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Ginema Transit’s
Hometown Ways
Win Gustomers

BY DAVID WYKOFF

CLEVELAND “I'd rather have
one of the large chain stores move
in nearby than a smaller, owner-op-
erated store,” says Joe Supina, own-
er/president of northern Ohio video
web Cinema Transit Video.
Customer service and balanced
stock are Supina’s two highest priori-
ties for Cinema Transit’s 30 units—17
franchisees and 13 company stores
owned by Supina—and he sees this
more personalized, hometown-orient-
ed approach as the best way to com-

pete against the larger, “supermar- |

ket-style” national chains.

“A movie is a movie is a movie, and
that goes for ‘Dirty Dancing’ as well
as any of the Disney programs. Ev-
erybody’s going to have them, but
not everyone’s going to be able to
take the time to talk with parents
about whether certain movies are all
right for their children to wateh or to
hold on to new titles that you know
one of your customers will want to
watch. That's what sets a smaller,

more mom-and-pop operation like |

ours apart,” says Supina.

Most of Cinema Transit’s units are
located in such small rural towns in
northern Ohio as Gallion, Fostoria,
and Findlay, though there are a few
stores in suburban Cleveland, includ-
ing Supina’s original headquarters
unit in the west-side suburb of Lake-
wood.

“Our goal with each store is to es-
tablish it as an integral part of the
community. We always hire manage-
ment and sales help from that com-
munity, people who have a stake in
the growth of the area and a feel for
what customers in the area want,”
says Supina, a longtime movie ware-
houser who moved into videotape re-
tailing in November 1980 and quit the
warehousing/delivery business in
1985 to concentrate on the retailing
end.

Supina tries to stay out of strip
centers as venues for his rural and
outlying suburban stores. “Rents are
generally too high for a store trying
to get on its feet, and often there’s
just not enough space for growth,”
he says. “We’d prefer not to have to
relocate as we grow.”

In scouting locations for new units,
Supina often thinks seriously of fol-
lowing a larger chain into a town. By
contrast, he will often be dissuaded
from moving in by the existence of
one or two established independent
video retailers.

“The national chains have better
facilities for researching a new mar-
ket, and you can capitalize on their
work, especially if you think that you
can favorably compete. It's a much
different matter, though, if there are
stores there that are already a part of
the community. Our approach is not a
highly aggressive, stealthe-custom-
er-away outlook, and we’d prefer to
move into an open market,” says Su-
pina, adding that his optimum size
for new units is 2,500 square feet. He
thinks that that size is small enough
for the store’s staff to have a “strong
knowledge of its library of movies.”

Cinema Transit has no set design

(Continued on page 439)
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Gremlins chased you
Ghoulies terrified you

Now beg for your life...

They're hungry!

SONY.

$10 resate

$10 REBATE WITH EVERY TWO SPIOKIES PURCHASED,
WITH THIS COUPCN AND YOUR LISTRIBUTOR INVOICE.

Store Name

Name _

Title_____

Address

City ~ State__Zip

DistributorName __ City

SEND TO SPOOKIES REBATE OFFER C/0 SONY VICEO SOFTWARE CO., INC.

1700 BROADWAY, NEW YOFK, NY 10019

*Minimum purchase two enits BB Offer vald until 4/15/88
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[ gve devours only the hungry

’

F g
/4

4

Set against the backdrop
of Italy are two lovers caught

up in a world of passion and

betrayal. He is the hot-blooded
actor (Peter Coyote, Jagged
Edge). She is his sensual
obsession (Greta Scacchi).
Together they defy his wife
(Jamie Lee Curtis, Trading
Places)and experience an
affair that threatens to
devour everything,

Including themselves.

Available on videocassette and -
laser videodisc February 24, 1988

MICHEL SEYDOUX for CINECOM L\TEET.-\I\\IE\'T GROU[’ przsents “A MANIN LOVE" with PETER COYOTE €RETA SCACCHI
PETER RIEGERT JOII T LINDON with CLAUDIA CARDIN2LE and JAMIE LEECURTIS
Music GEORGES DELERUE  Music : MELODY/CAMERAONE  Diractor of Photograpty BER™ ARD ZITZERV.ANN
Camera Operator GILBERT DUHALDE  Edit )rJOI LE VAN EFFENTERRE  Art Director DESNX TAVOULAR'S  ScinZ EERNARD BSTS

Sound Mixing GERARD LAMPS  Production & anager BERTRAND VAN EFFENTERRE  Italian €o-Producer DOLLY € CZEMATOGR AFICA

Associate Producer MARJORIE ISRAEL  Associate Froducer ARMAND BARBAULT A CAMERA DXE/ALEXANDREFILVS, JALS, FILMS Preduction
Written by DIANE KURYS and ISRAEL -BCROVITZ  Producers DIANE KURYS and MIZTHEL SEYDOUX A Film tv DIANE KURYS

©1987 Cinecom (R a.
Artwork and Design © 1988 Nelson Entertainment Inc™

VIDEO
RELEASES

Symbols for formats are
4—Beta, v=VHS, and«=LV.
Where applicable, the suggested
list price of each title is given,
otherwise, “no list” or “rental”
18 indicated.

ACCESS CODE

Martin Landau, Michael Ansara,
MacDonald Carey

& ¥ Prism/$79.95

AFRICAN RAGE
Anthony Quinn, John Phillip Law
& ¥ MPI/359.95

BALLAD OF THE IRISH HORSE
Documentary
& ¥ vestron/$29.98

BEWARE MY LOVELY
Ida Lupino, Robert Ryan
& ¥ Nostalgia Merchant/$19.95

THE BIG HURT
David Bradshaw, Lian Lunson
& ¥ Magnum/$79.98

ENCHANTED COTTAGE
Dorothy McGuire, Robert Young
& ¥ Nostaigia Merchant/$19.95

THE GRIZZLIES
Documentary
& ¥ vestron/$29.98

HIMALAYAN RIVER RUN
Documentary
& ¥ vestron/$29.98

HOME IMPROVEMENT
Exercise
& ¥ Concord/$19.95

L.A. LAW

Richard Dysart, Harry Hamlin, Jill
Eikenberry, Jimmy Smits

& ¥ CBS/Fox/$59.98

LEE TREVINO'S PRICELESS GOLF TIPS,
VOLUMES 2 & 3

Instructional

& ¥ Paramount/$19.95/each

LES MISERABLES

Frederic March, Charles Laughton, Sir
Cedric Hardwicke

& ¥ Key/$59.98

LIVE IN AMERICA
James Brown
& ¥ Rhino/$19.95

THE LONG HOT SUMMER

Don Johnson, Cybill Shepherd, Judith
Ivey

& ¥ Key/$79.98

THE MONSTER SQUAD

Andre Gower, Robby Kiger, Stephen
Macht, Tom Noonan

& ¥ Vestron/$89.98

PERFECT THE PIG

Children

& ¥ vestron/$29 98

RAINBOW BRIDGE
Jimi Hendrix
& ¥ Rhino/$19.95

SLAM DANCE

Tom Hulce, Mary Elizabeth
Mastrantonio, Virginia Madsen
& ¥ Key/$79.98

THE VISITANTS

Marcus Vaughter

& ¥ Trans World/$79.95

WHEN WOMEN KiLL
Documentary

&V Pi/$29.95

]

I To get your company’s new video releases

listed, send the following information—ti-
tle, performers, distributor/manufacturer,
format(s). cataiog number(s) for each for-
mat, and the suggested list price (if none,
indicate "no list” or "'rental”)—to |
New Releases, Billboard, 1515 Broadway,

New York, N.Y. 10036. J

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-

fied.
@O
O 0Q
Call our Hotline at (800) 223-7524.

and tell Jeff you want to see some
Action!
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Like other blank-tape vendors, TDK has joined the Super-VHS field with a new
line of tapes for the high-resolution format. In addition to offering a standard T-
120-length tape, shown above, the firm markets an S-VHS tape for camcorders.

® Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) # International Tape Disc Assn. certification for
2 minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.

pact disks as two strong avenues of
growth. “We’ve only started working
sell-through this year, and it’s come
along where we've worked it hard.
It’s not like rentals in certain genres

WET WASH: The TM 261 VHS
VCR cleaner kit from Trackmate
(312-856-8888) contains a cleaning cas-
sette and fluid dispenser pen housed
in a storage box. The system cleans
the video drum and drum grooves,
audio and video heads, head pocket,
capstan, erase head, pinchwheel, tape
guide, and tensioning arms, using
two flexible, nonabrasive, spring-
loaded brushes. The suggested price
is $19.95.

cASE STUDIES: R&R Industries
(800-227-8366 in Illinois, 312-773-2273
elsewhere) is offering a line of protec-
tive cases for videocassettes, includ-
ing clear containers to display and
protect cardboard tape boxes. All are
injection molded and have security
locks to keep the cases closed if
they’re dropped. Available for both
VHS and Beta, the cases retail for
from 75 cents to 90 cents each.

where the product will almost rent it-
self. It's something we have to push
and push hard,” he says. Sell-through
has been best received at his Lake-
wood unit, the most cosmopolitan of
his stores, and now accounts for
about 10 percent of overall revenues
there, according to Supina.

“CDs are now in about half of my
stores, depending on how up-to-date
each community is on the technology.
They started as a personal interest of
mine, and they seem to have grown
to fulfilling another need for our cus-
tomers, which is all we ever planned
on them being in the first place,”
says Supina.

In terms of overall growth, Supina
looks to add three to five stores to
both his own and the franchise opera-
tions, though he notes that “it’s get-
ting more and more difficult and ex-
pensive to set up a new unit.”

For the established stores, his
goals are more conservative. “For
the most part, we'd like to hold on to
our revenue base and try to expand it
in a couple of areas,” says Supina.
“Even though the big chains are
moving in all around us and that’s all
the independent retailers in this area,
there’s a huge pie out there and we’ll
do fine as long as we do a good job
with our piece.”
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CBS/Fox’s Twin-Pack ‘Predator’ Stalks Success

BY AL STEWART

NEW YORK The “Predator” two-
pack is being hailed by CBS/Fox
Home Video as a resounding success.
The company has shipped a reported
360,000 copies of the movie and is
planning to adopt a similar strategy
for the March release of “The Living
Daylights.”

In November, CBS/Fox announced
that the Arnold Schwarzenegger ac-
tion/adventure film would be sold as
a discount-priced two pack [Billboard,
Nov. 21]. Under the terms of the pro-
motion, retailers who opted for a sin-
gle copy of the movie, which has a

suggested retail price of $89.98, were
required to pay the full wholesale
price and did not receive their ship-
ments until 10 days after the two-
pack was released.

Retailers who purchased a two-
pack of the cassette received a dis-
count of approximately 30% off the
wholesale cost. While there was no
suggested list price announced for
the two-pack, retailers say they paid
about $98 for the package instead of
the usual $68 charged for each A-title
cassette.

“It appears to have worked,” says
Bob DeLellis, senior vice president of
sales and marketing. ‘“The little guys

NEW YORK Two highlight
tapes, one featuring the Washing-
ton Redskins and another focus-
ing on the Denver Broncos foot-
ball teams, are scheduled for re-
lease from Fox Hills Video just
two weeks after the two teams
meet in Super Bowl XXII.

No sooner will the victorious
team trot off the field on Super
Bowl Sunday, Jan. 31, than the
wheels will be set in" motion for
what Fox Hills is calling the
“quickest release time ever for
major sports programming.”

By the time the two teams meet
for their showdown in San Diego,
NFL Films will have prepared a
tape of each team’s season high-
lights. After Super Bowl footage

Super Bowl Teams To Star In Tapes

Fox Hills Bows Sports Vids

is added and the complete package
is assembled, the two 60-minute
tapes will be released by Fox Hills
on Feb. 15 for a list price of $19.95
each.

“The Super Bowl is the single
most dominant event in American
sports, and the excitement and an-
ticipation that it provides create
an instant demand among video
consumers for programming
about the participating teams,”
says Jack Bernstein, president of
Fox Hills Video.

Bernstein says that Fox Hills
and NFL Films are intent on hav-
ing the tape to market “while the
excitement level is still high.” He
adds that the company is prepared

(Continued on page 54)

Prerecorded Tape Suppliers
Do Brisk Business At GES

BY AL STEWART

LAS VEGAS No question, the
Consumer Electronics Show is still
the bastion of hardware makers.

Everywhere the showgoer turned
there were imposing stereo speak-
ers, countless camcorders, and
stacks of video
monitors (no one
CES calls them televi-
sion sets, not at
CES).
H[an And while
there are no
plans afoot to
change any of that, prerecorded
video continued to nibble at the
edges. A handful of suppliers rent-
ed booth space, most of them trum-
peting their collection of relatively
obscure sell-through-priced titles
and looking to woo even more
mass merchants into the video
fold.

The major suppliers were there,
but, as has been the case in the
past few years, they were seques-
tered in hotel suites, hammering
out agreements with buyers. Some
of the big players have experi-
mented with booth space in the
past but none have found it worth
the expense.

So, retailers on the prow! for hot
hits that will rent like gang-bust-
ers in the coming months could
find them only on the video
screens that seemed to line almost
every booth. But dealers looking
for “Duck Hunting Made Easy,”
“Nixon’s Most Memorable Speech-
es,” or any one of a number of hor-
ror movies that retail for under
$10 found that the Winter CES
was the place to be.

“People here are looking for af-
fordable programs,’” said Jeff
Baker, vice president, national ac-
count sales for Goodtimes Home
Video. “Retailers are saying that
the fourth quarter was extremely
successful as far as video sales are
concerned. What they saw was
that in terms of units, at least 50%
of the sales came from the under-
$10 category.”

Baker, who was on hand at the
show to tout the company’s latest
releases—including five budget-
priced workout tapes and a compi-
lation of speeches by former Presi-
dent Richard Nixon—pointed
proudly to a new promotional post-
er used by the company. The color-
ful art work depicted the ever-hid-
eous Creature from the Black La-

(Continued on next page)

came through for us and most of the
big players stepped up [their orders]
dramatically. I know of five chains
that took a 70%-100% increase.”

Had the company adopted the tra-
ditional A-title-release strategy for
the “Predator” videocassette, it is un-
likely that unit sales would have
passed the 225,000 mark. Through
the use of the twin-pack, not only was
CBS/Fox able to increase unit vol-
ume by approximately 60%, but
wholesale revenues for the tape are
estimated to have approached the $18
million mark. Industry insiders say a
more traditional marketing strategy
would have generated roughly $15
million at wholesale.

When DeLellis announced the
unique program, he stressed it was a
test that would be repeated only if
dealers responded with significantly
fatter orders. He said the two-pack
experiment was born out of “consum-
er dissatisfaction” over the scarcity
of hit titles available for rental.

During a November press confer-
ence in New York to announce the
program, Delellis said, “We're chal-
lenging the dealer base, asking them
to be a partner in solving the depth-
of-copy problem.”

Delellis now says that retailers did
in fact rise to the challange. “We feel
quite successful since less than 1% of
the orders were for single packs. The
fact that we were able to increase or-
ders dramatically means that there
are a lot more copies of this movie
available to consumers. That is exact-
ly what we had in mind when we initi-
ated this program.”

The only snag in the promotion
came as a result of the packaging ini-
tially used for the twin-pack. Retail-
ers complained that even though they

were buying two copies of the movie,
the first shipments of the package of-
fered only one cassette sleeve.
Used—or “previously viewed’—cas-
settes are difficult to sell without
original packaging, dealers say.

“We added another sleeve to the
two-pack three or four weeks ago,”
says Delellis. “Naturally with some-
thing this new there is a learning
curve, but I think the fact that we
added that second sleeve is a strong
indication that we are listening to
what the retailer has to say.”

While the success of the ‘“Preda-
tor” two-pack has led the company to
use the same promotion for “The Liv-

ing Daylights,” DelLellis points out
that the strategy is only viable for
certain movies. “It has to be a movie
that has a high awareness level.
‘Predator’ and ‘The Living Daylights’
are good choices because they both
did over $50 million at the box office.”

The first James Bond adventure to
star Timothy Dalton as agent 007,
“The Living Daylights” will be sold
only as a two-pack for the first 10
days of its availability. The street
date for the discount-priced two-pack
is March 17 and the prebook cutoff
date is March 1. Individual copies will
be available beginning March 28,
with a suggested list price of $89.98.

Intrepid Crew. Vestron Video recently held a reception aboard a battleship
moored on New York's Hudson River. No, the company wasn’t there to fight for the
rights to “Platoon”; the Intrepid Sea-Air Space Museum was used to faunch the
NOVA Video Library. The first three titles, “Einstein,” “UFQO's: Are We Alone?” and
“Visions Of The Deep,” are slated for release March 30 for a list price of $29.98
each. On hand for the festivities are, from left, Jon Peisinger, president, Vestron
Video; Al Giddings, an underwater photographer featured in “Visions Of The
Deep”; Bill Grant, executive editor of NOVA; and Austin Furst, CEO, Vestron inc.
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X Paramount Pictures William Shatner
1 1 7 STAR TREK IV-THE VOYAGE HOME Paramount Home Video 1797 Leonard Nimoy 1986 | PG | 3495
Warner Bros. Inc. Mel Gibson
2 z 5 LETHAL WEAPON Warner Home Video 11709 Danny Glover 1587 R RiEs
3 3 7 LADY AND THE TRAMP Walt Disney Home Video 582 Animated 1955 | G | 3495
Warner Bros. Inc. Whoopi Goldberg
4 § 5 THE COLOR PURPLE Warner Home Video 11534 Oprah Winfrey [EL3 || [REAH | | SRk
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6 | 5 | 11| ANAMERICANTAIL AT Animated 1986 | 6 | 4998
7 9 35 TOP GUN Paramount Pictures Tom Cruise 1986 | PG | 2095
Paramount Home Video 1629 Kelly McGillis :
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9 4 13 AMADEUS HBO Video 5099 Tom Hulce 1985 | PG | 44.95
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@ Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). & RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) ® International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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While Kathy Smith admits that Jane
Fonda “is the head honcho in
exercise video,” she says Fonda has
helped promote fitness videos across
the board by increasing awareness of
the genre.

Fitness Expert Moves Over To Fox Hills

Kathy Smith Shapes Up Her Tape Career

BY CHRIS McGOWAN

LOS ANGELES Fitness expert
Kathy Smith expects to have a
much higher profile now that she’s
made the switch to Fox Hills Vid-
eo

Her first title for that label,
“Kathy Smith’s Winning Work-
out,” reportedly shipped 100,000
copies this fall, making it the most
successful Fox Hills title to date.

On Jan. 28, Fox Hills will release
“Kathy Smith’s Starting Out,” a
60-minute, $19.95 program de-
signed for newcomers to fitness.

During the past several years,
her first three videos on former la-
bel JCI are estimated to have sold
a combined half-million copies,
which would make her second only
to Jane Fonda in the fitness tape
category.

Those videos—‘Ultimate Video
Workout,” ‘“Body Basics,”” and
“Tone Up”—also continue to sell
steadily. She’s also authored two
best-selling fitness books.

“I’'m content where I am,” says
Smith, ‘“just putting out good
proeduct. Jane is the head honcho in
exercise video. Her name and repu-
tation have really increased peo-
ple’s awareness of different types
of exercise. It’s been good for my
videos, too.”

To what does she credit her sue-

cess in the special-interest mar-
ket?

“I made the tapes very instruc-
tional,” she says, “and we've got-
ten high ratings in all the maga-
zines that rated videos. Also, my
involvement with books and exer-
cise equipment, my television ap-
pearances, and a lot of traveling
all helped.” While Fonda is known

‘In the future,
my videos will
focus on topics
like motivation,
nutrition, & flexing’

primarily as an actress and second-
arily as a fitness guru, Smith is a
recognized fitness teacher and au-
thority.

On her move to Fox Hills, she
says, ““I think it will help a lot.
They are very supportive and have
excellent distribution and support
materials.”

Smith, who, like Fonda, plans to
keep developing appropriate new
exercise titles, says she enjoys
working in the video medium.

“I think it’s the perfect format
for exercise at home,” she says.

‘““Across the country, there's a
growing awareness of fitness—
that if you want to have a better
quality of life you have to exercise.
Video is perfect for the person who
doesn’t have the time or is too em-
barrassed to go to the gym. With
video, you just pop one in and you
have your own private trainer to
lead you through exercises in the
privacy of your home.”

She says she’s also planning a
television lifestyles show that will
focus on longevity and on how to
stay healthy because people are re-
portedly living longer.

“The Rand Corp. has forecast
that in the year 2013 Americans
will have an average life span of 92
years. And as people get older,
flexibility becomes a bigger con-
cern. In the next five or 10 years in
the exercise field, in relation to
this, I think we’ll see more stretch-
ing and flexing videos. Probably
down the line I’ll have a tape just
on stretching.”

Future programs, she says, will
include ‘‘some nonexercise tapes
on nutrition and motivation. Ev-
eryone now knows they should ex-
ercise—it’s just how to get them to
do it and stick to it. And we'll be
selling the tapes in Japan, Austra-
lia, and Canada, and after that it’s
on to Europe and Latin America.”

PRERECORDED TAPE SUPPLIERS DO BRISK BUSINESS AT CES

(Continued from preceding page)

goon, ready to pounce on an
innocent victim. “The End Of Mon-
strous Video Prices’ proclaimed
the poster, which dutifully noted
that “Thanks to Goodtimes, con-
sumers who had been horrified at
the cost of buying videos are now
buying them in multiples.”

The demand for well-packaged
product featuring notable stars
continues to rise, said Baker, who
noted that consumers have grown
accustomed to buying vid-
eocassettes.

“Paramount [Home Video’s] de-
cision to price ‘Top Gun’ at $26.95
was great for us. It got people to
look at video as more than just
something you rent. Now when
people go to the store and see one
of our titles on sale for under $10
they pick it up on impulse,” said
Baker.

Price was also the main topic of
conversation at the Interglobal
Home Video booth. While few of
the dozens of feature films offered
by the company command strong
name recognition, the stars and
the packaging have sparked
strong sales.

‘““We license product that was
originally on the rental market for
[a list price of] $79.95; we repack-
age it and reprice it at $9.99,” said
Ken Palmer, executive vice presi-
dent of Interglobal. “We're one of
the best-kept secrets in the busi-
ness, but there are a lot of big
stores out there—the Targets, the
Musiclands—that know who we
are and they know how well this
product can move.”

“The complete thrust has been

on packaging,” said Sam Berkel,
the company’s president and CEO.
“You take a B movie, put a beauti-
ful package on it, and call atten-
tion to the stars in it and it will sell
as [well as] some of the big box-of-
fice hits.”

While both Interglobal and
Goodtimes were ordering a fair as-
sortment, of low-priced, special-in-
terest titles in addition to their the-
atrical product, the prerecorded-
video supplier that appeared to

offer the most diverse product line
was Best Film & Video Corp.

In fact, as the show wound to a
close, company president Roy Win-
nick was all aglow over the recep-
tion he received in Las Vegas. Ac-
cording to Winnick, the videos
went over fine, but the product
that was turning heads at the Best
booth was Winnick’s pet project:
the Video Duck.

The stuffed animal holds a re-
mote control and a copy of TV

Ready For Axon. Executives from the newly formed Axon Video Co. pose with
some of the tapes the company plans to ship in 1988. The first three tities from the
New York-based company are “Battie Of Algiers” (list price $79.95) and “Carry On
At Your Convenience” and “Quartet” (both priced at $69.95). The first titles are
due out Feb. 24 and have a prebook cutoff date of Feb. 10. On hand for a press
reception in New York were, from left, Marilyn Mavropoulos, sales manager; Glenn
Zimmerman, national sales director; Brenda Farrier, president; and Stefanie
Shulman, vice president of marketing. (Photo: Sam Siegel)

Guide and remains perched on the
arm of a chair. It sells for $14.95.
Winnick explained: “We’re in the
video business, right? And acces-
sories are part of that business,
right? We have the network [of
distributors] and retailers to sell
this thing like crazy. Our booth
wasn’t open for 30 minutes before
we had people asking where they
could buy one.”

Winnick says sales were up
300% during 1987, and armed with
the Video Duck and a soon-to-be-fi-
nalized agreement that will have
the company offering rental-
priced product, 1988 looks even
brighter.

“Yes ,we’re still the husband
and wife from Great Neck [Long
Island, N.Y.],” said Winnick, allud-
ing to his vice president and wife,
Arlene, and their mom-and-pop im-
age. “We’re also people who perse-
vered. Now, after five years, we
don’t have to worry about distribu-
tion and we're not in the business
to promote manufacturers—we’re
in the business to make money.”

With the executives from the
major suppliers powwowing on the
show floor and scores of retailers
roaming the floor looking for bar-
gains, companies like Goodtimes,
Interglobal, and Best appeared to
be spearheading the renewed ef-
fort for sell-through. And, judging
by their heavy booth traffic, the
ever-increasing array of low-
priced product available, and the
smiles on the faces of company ex-
ecutives, this effort appeared to be
paying off. “We're very comfort-
able with it,” said Winnick.
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Skiing Is Believing. World Cup skier
Peter Bogner, left, accepts an award
at the 14th annual Ray-Ban
international Ski Film Fesival in Vail,
Colo. The honor was given to Bogner
for the international Video
Entertainment release “‘Peter
Bogner’s Skiing Techniques: Free
Skiing & Recreational Racing.”
Presenting the award is Richard Clark,
president of Ray-Ban Sunglasses. The
videotape is currently available from
IVE for a list price of $29.95.

VIDEO
REVIEWS

This column offers a critical look
at recent nontheatrical video re-
leases. Suppliers interested in see-
ing their cassettes reviewed in this
colummn should send VHS cassettes
to Al Stewart, Billboard, 1515
Broadway, New York, N.Y. 10036.
Please include the running time
and suggested retatl price.

“The Best Of The Cutting Edge,
Volumes I and IL,” Rhino Video,
60 minutes, $24.95 each.

This fast-paced compilation from
MTV’s long-running program adds
a “new look” to the current crop of
music videos. Many videoclips lack
feeling and even leave viewers con-
fused, but this offering, produced
by I.R.S. Records, is personable and
simple. Host Peter Zaremba of the
Fleshtones intersperses examples
of his wit and strange sense of hu-
mor throughout the program.
Though the second volume is a tad
repetitive, the overall idea holds up.
The groups present their music and
even offer views on its meaning,
while the host bridges the various
segments smoothly. Acts included
in the video are R.E.M., the Alarm,
the Blasters, and Stan Ridgway
(formerly of Wall Of Voodoo). The
key ingredient here is a genuine
sense of excitement for the music,
an all-too-elusive quality that is like-
ly to translate into strong sales.

RENATE L. FOSTER

“Dorf And The First Games Of
Mount Olympus,” J2 Communica-
tions, 35 minutes, $29.95.

“Dorf On Golf,” starring Tim
Conway, turned out to be one of the
surprise hits of 1987, topping Bill-
board’s Recreational Sports chart.
No doubt that tape’s success
spurred the release of this purport-
ed laughfest. In the follow-up, Con-

(Continued on page 54)
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o % Compiled from a national sample of retail store sales reports.
512z s
= ] o X o<
o | £ | g | TITLE Copyright Owner, Remarks wl
R S I Manufacturer, Catalog Number a3
c-e-loe b oy
8 ) // ) ™
THE TRIGMPH OF CHARLIC FARKER HEALTH AND FITN Ess
& Sy Badtas
nu;zgscgn@ THE SUEGGESTED RERY 120 Pholsgeashs of e Paskas sy ameer * & NO.1 &
Fex )i WHCH IHE WBED 15 halere patsahes. . .
ASAPTED Fips . - Callan Productions Corp. Callan Pinckney presents deep muscle
i . :"‘T“T: n““?::“m,w, 1 | 2 | 5 | CALLANETICS ® MCA Home Video 80429 exercise technigues. HEH
T wad iy LaBOn o S R m:m.::a ;ma::m;;ss;wiww Lori /LightY: Ent Begi d ad d ti
PR gy il 39 reg ox vt of » rimar/LightYear Ent. eginner and advanced routines
a:?uﬁg:;z; Qg Gj'&sﬁm faee Zﬁi'&i’.&m l‘:z:emﬂ“ == 2 3 5 JANE FONDA'S NEW WORKOUT Lorimar Home Video 069 designed to strengthen and tone. gos
Ry Qo o 87 deosta e 3 1 55 JANE FONDA'S LOW IMPACT Lorimar/LightYear Ent. A fun and effective alternative to 3995
AEROBIC WORKOUT Lorimar Home Video 070 traditional dance aerobics. )
4 | 5 |5 | KATHYSMITH'S BODY BASICS 1 Vo e bemmar, Dasics andis | gq.5
Bird Watching. The laserdisk release of ‘Celebrating Bird, The Triumph Of KATHY SMITH'S DLTIMATE VIDEG -
A "o i o i k JCI Video Inc. Strenuous program designed for
Charlie Parker” includes a coupon .offetnng a 40% discount on the book of the 5145 | workouT J61 Video 8100 intermediate and advanced exercisers. | 29
same name. The documentary, which includes preformance footage of Parker -
and interviews with his friends, is currently available for $29.95 on laserdisk from 6 | 6 | 55 | RICHARD SIMMONS AND THESILVER | ;o 1 i6me video 158 fiitnesslprogtamiicpecpiclovers 2495
) " . y N . N FOXES includes warm-ups and aerobics.
Pioneer Artist and on videocassette from Sony Video Software. Posing with an ANEECROR S ORNOUIE Corimar/Liantvear Ent S —— pa—
a . A g q orimar/Ligl ear ent. xercise techniques are pertorm
ovgzrsnzed copy_ of_the coupon are, from left, Ron B|ch, vice president, Pioneer 7 7|13 WEIGHTS Lorimar Home Video 076 employing the use of basic weights. 39.95
Artists; Gary Giddins, author of the book and co-director of the documentary; PANEE OO ERSHEOING P e Calethonics and asrobics | "
orimar/Ligl ear ent. alisthenics and aerobics for any age a
and Toby Byron, producer of the documentary. 8 1015 WORKOUT Lorimar Home Video 058 a slow and easy pace. B
. Bess Motta's three workouts include
9 8 55 20 MINUTE WORKOUT Vestron Video 1033 aerobics, stretching and more. 29.95
Total Video, Inc. Extensive weekly exercise and yoga
L) 10| 9 | 41 | AWEEKWITHRAQUEL HBO Video TVA9965 program designed by Raquel Welch, 2995
11 | NEWD JUDI SHEPPARD MISSETT'S JCI Video Inc. Total body workout combining movement, 2995
00 FITNESS FORMULA JCI Video 9122 dance, and music. )
® , - -
q Lorimar/LightYear Ent. Designed for pregnant women who want
12 12| 49 JANE FONDA'S P. B. & R. WORKOUT Lorimar Home Video 046 to keep in shape. 39.95
ACADEMY ENTERTAINMENT is promoting its new release “Blue Movies” with 13 | 13 | 53 | KATHY SMITH'S TONEUP JCI Video Inc. Comprehensive workout for all fitness | 4 o
a film-making contest for distributors. The company is asking distribu- SO fevele0eSignediiolenapelandiions:
tors to submit as many 10-minute videos as they wish. First prize is $3,000 14 | 15 | 17 | KATHY SMITH'S WINNING WORKOUT Fox Hills Video FH1012 Comiines aeroblc exercise with free | 2835
and an “Academy Award’’; second prize is $2,000; and third prize is $1,000. E g PESETET
The videos must be made after Jan. 11 and be produced specifically for 15|17 | 55 RAQUEL, TOTAL BEAUTY AND Total Video, Inc. Raquel Welch combines exercise and 19.95
the contest. Entries must be submitted by February, and winners will be FITNESS LBO 29 ¥oga with tips on staying youthful.

g “ jeq” i THE JANE FONDA'S WORKOUT Lorimar/LightYear Ent. Strenuous exercise program designed
announced on March 10. ThOUgh the film Blu.e Movies ls.a comedy 16 | REENTRY CHALLENGE Lorimar Home Video 051 for experienced exercisers. B335
about two guys who try to make a living producing porn movies, Acade- : : — .
my specifically states, “No X-rated videos please!” The film will be avail- 17 | REENTRY | JAZZERCISE MCA Home Video 55089 J‘:g' rsa":ff”if"]da".";:ed';;c‘;”egr:‘ar']:;e;c'se 3995
able for $79.95 beginning March 16. Preorder cutoff date is Feb. 25. prog ! prass.

. i . Donna Mills shares her make-up, beauty
18 | 11 | 5 | DONNAMILLS: THEEYESHAVEIT  Donna Mills Inc | 19.95
MCA Home Video 80384 d skin- ts.
MORE SOFT-CORE FROM CELEBRITY: The company that released “Outrageous ome Video an .S in-care sec're i —
Strip Revue” and “Great American Centerfold Search” is set to release 19 | 14 | 31 | JAZZERCISE: BEST YET! Parade Video 202 Judi Sheppard Missett's video features | g g
& o 0D g o g all-new aerobic dance routines.
Topless Dancing Texas Style.” The 60-minute tape is priced at $39.95 and - - - . -
is part of a promotion that offers dealers a free tape if they buy four titles 20 | 20 | 7 | JANEFONDA'S SPORTSAID tg::::m")gmh'e‘(ﬁge%"&75 :’r'ggmge‘:fsz‘:;?‘ej;ieﬁgémn ard 2995
from the company’s Let’s Party line. Dealers are asked to send their in-
voices for the four tapes to: Sales Department, Celebrity Home Enter-
tainment, P.O. Box 4112, Woodland Hills, Calif. 91365. In return, dealers BUSINESS AND EDUCATIONT“
will receive a video that tours the “hottest topless night clubs in the ** N rare
world,” titled “Your Place For Fantasy!” Other titles in the Let's Party 0.1 _
line are “Wet Waters” and “Tall, Dark, And Handsome: The Men Of 1| 1] 17| SHATTERED MCA Home Video 80430 The problems and solutions of teenage | 5495
. ) g 5 . g | rug addiction are discussed.
Chippendales.” All titles in the erotic line are priced at $39.95. —
2 | 3 |53 | CAREER STRATEGIES 1 Polaris Communication R e & 19.95
THE SCHOLASTIC VIDEO LEARNING LIBRARY, which was announced at the Vid- : :
€0 Software Dealers Assn. convention in August, is ready to begin pro- 3 | 4 | 51 | PERSUASIVE SPEAKING Polaris Communication g;‘ggf;sf:r"gl‘l‘:;‘: ;”::ek'c';i whroughuse | 1995
duction on the first tape in a six-volume series. The Learning Library, a -
joint venture between International Video Entertainment and Scholastic 4 | 5 | 23 | THE WINNING JOB INTERVIEW Star Video Prod. 'c’:f’e'e"r"(ej’e"‘,ee'l‘;;'r’r::;f"'ew'"g skillsand | 49 g
Productions Inc. with a budget of $1.5 million, is oriented toward pre- P —— Aopere - -
school and early-grade-school children. While release dates and titles are 5 | 2 | 51 | SAYITBY SIGNING G e e SIS E:SJZZ:H sen J:’é‘g:‘;’gsz:_h emphasis | 995
yet to be announced, plans call for the tapes to be distributed by IVE’s Pow——— oy Wirktor educat —
. . s e . . . . . amoun’ ictures enry vinkler ucates parents an
kld-}:’ld division, Family Home Entertainment, for a retail price of $14.95 6 | 7 | 55 | STRONG KIDS, SAFE KIDS Paramount Home Video 85037 children about ohild abuse. 24.95
each.
. Leonard Nimoy is your guide on this
i . . . ] ) 7 9 13 PLANETS OF THE SUN Concord Video journey through our solar system. 15.95
IT’S THE LAW, “L.A. Law” that is. The pilot episode for the Emmy award- N mom and Tom T Fo——
winning television series is being released on video by CBS/Fox Home 8 | 6 | 19 | CAREER STRATEGIES 2 Polaris Communication e jﬁ,ew°p'j,sﬁi’;‘,?_ vetogetihe | 1995
Video on March 17 for a suggested list price of $59.98. The 97-minute epi- RS———y o ——
sode won three Emmys after it originally aired on NBC. G | 12 | 49 | THEVIDEO SAT REVIEW Random House Home Video img;r::nfcso'ugg'e'fg:"; AT ey 6995
. q . q Bg . . G Famous events from the Civil War are
HI-TOPS VIDEO is set to release its first closed-caption titles. Shipping this 10, 8 | 21 | AMERICAN HISTORY: THE CIVIL WAR Increase Video IVO15 T e e HEH
“ M s 1 &“ . h .
month are,, Be. My Valentine, Charlie Brown and‘ V1§1ona£1es 2'. Feryl 111 101 39 HOW TO USE YOUR IBM PC-IN TEN Kennon Publishing Corp. Basic knowledge to make the IBM-PC 79.95
Steps Out.” Shipping next month (street date Feb. 23) will be “Barbie And EASY LESSONS Kennon Video work in countless ways. :
The Sensations: Rockin’ Back To Earth,” “Captain Power And Soldiers = - o——r-
Of The Future 2 Final Stand,” “Teddy Ruxpin 11: Teddy And The Mud- 12 { 11 | 53 | CONSUMER REPORTS: CARS Lorimar Home Video 074 e o A and 1985
. . . 1 »
blups,” and “Teddy Ruxpin 12: Win One For The Twipper.” All of the 13 | ReenTry | DRUGFREE KIDS: A PARENT'S LcA A look at drug abuse and the techniques | ,q o
titles are priced at $14.95, with the exception of “Captain Power,” which - GUIDE parents can use to solve it. -
P Y
. g M . . . .
lists for $29.95. “Hi-Tops Video is making a special commitment in 1988 to 10 | 15 | 53 | CONSUMER REPORTS:HOUSESAND | i1 vises 079 How t0 evaluate, purchase, and finance a| 1o
bring more and more of our titles to the hearing-impaired market via CONDOS home. :
closed captioning,” says Wenfiy Moss, vice prgs1der}t. “We hope to utilize 15| 14| 19 SOMETIMES IT'S O.K. TO TELL rRE Children learn to make judgments and to| ,, gc
this wonderful technology to introduce the entire Hi-Tops family to a very SECRETS protect themselves. :
iati S L STEWART
apprecnatlve Sengent Cffconsumers A # International Tape Disc Assn. certification for 2 minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of
at least 25,000 units or $1 million at suggested retail for nontheatricat titles. SF short-form. LF long-form. C concert. D documentary.
Next week: Recreational Sports; Hobbies And Crafts.
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EXERCISE

AND

HEALTH

VIDEO

MUSCLES ITS WAY TO THE TOP OF BILLBOARD’S
VIDEO CHARTS, WEEK AFTER WEEK!

Retailers continually look to this category as a sure-fire seli-through device. Now,
fitness instructors, as well as cedebrities, conduct video tape fitness classes to
keep those hodies moving. The appeal is to everybody including the jogger, the
walker, the dieter . . . There are cassettes to teach exercising with weights, back
to basics . . . tightening up those “areas” of concern. And, of course, exercises
for the more advanced.

In this issue: Billboard gives Product Information. Retailer Tips. Plus Billboard’s
(bi-weekly) Chart on Exercise and Health Video, the industry’s barometer for
what’s selling.

Billboard’s annual Spotlight on Exercise and Health Video delivers your important
ad message to buyers at major chains, video and record stores, mass merchandisers,
distributors and one-stops.

Reserve your space today in time to shape up for summer business.
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TOP VIDEOCASSETTES.SALES
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FOX HILLS BOWS SPORTS VIDS

(Continued from page 50)

=
to take “several extraordinary mea- schedule been fast forwarded, but % Compiled from a national sample of retail store sales reports.
sures to see that these tapes reach Fox Hills says its sister company E é 2 Te
the market faster than any ever Media Home Entertainment will du- =1 =15 ST Princival 38| » j5ic
’ : ¢ R %) 7] opyrig wner, rincipa o = 80~
have before.” ) . plicate the 200,000 tapes in about 3 I Manufacturer, Catalog Number Performers Szl 35 |232
Fox Hills, which will be releasing  one-fourth the usual time.
the tapes as part of its ongoing dis- “It’ll be a two-and-a-half-week * % NO.1 * &
e : ) .
tribution agreement with NFL  gutbuster,” says Dave Plaut,awri- | | | | | 15 | LADYAND THE TRAMP Walt Disney Home Video 582 Animated 1955 | G |2095
Films, anticipates that the two ter/director for NFL Films who is
tapes will collectively generate or- heavily involved in the project 2 | 3 | g7 | JANEFONDA'S LOWIMPACT Lorimar/LightYear Ent. aneEonds 1
C ( | . ! ¢ 986 | NR | 39.95
ders totaling more than 200,000 “These movies are strictly for the ACRORICORKOUNS Corimanhiomeliideciozd
units. VCR generation who want them 3 | 4 | 20| ANAMERICAN TAIL Amblin Entertainment Animated 1985 | G | 2995
The day after the Broncos and now; the key is to get them done BT 20 GO0
Redskins won their respective divi- quickly while maintaining the stan- 4 | 2 | 15| STARTREKIV-THE VOYAGE HOME  Faramount Pictures William Shatner 198 | PG | 29.95
sions and gained berths in the Super ~ dards of quality of NFL Films pro- Paramount Home Video 1797 Leonard Nimoy
Bowl, NFL Films began production  duction.” 5 5|5 | CALLANETICSA® it e Callan Pinckney 1985 | NR | 2495
on what it terms “instant movies.” Fox Hills is planning “heavy ad ome Yideo
The hourlong documentaries in- campaigns scheduled to break in 6 | NEWp | DIRTY DANCING e onhicturesline. RattickSwayze 1987 | PG-13 | 89.98
clude interviews with players, side- newspapers and regional editions of Ves'"on V'_deo 6013 Jenniter Grey
line sound, and historical features large-circulation consumer maga- 7 | 11 | 117 | JANE FONDA'S NEW WORKOUT A tgﬁﬁiﬁ/ﬁ?m"giﬂe‘é"&eg Jane Fonda 1985 | NR | 3095
on the teams. zines” during the week of the tape’s
: s 2 Paramount Pictures Marlon Brando
Not only has the production release. AL STEWART 8 | 7 | 61 | THE GODFATHER Paramount Home Video 8049 ety 1972 | R |29.95
9 8 | 65 SLEEPING BEAUTY Walt Disney Home Video 476 Animated 1959 | G [ 29.95
VIDEO REVIEWS . Julie Andrews
(Continued from page 51) 10 | 12 | 130 | THE SOUND OF MUSIC A ¢ CBS-Fox Video 1051 Christopher Plummer | 1965 | & | 2998
way reprises his role of Derkus tional backdrops in Maine and me- 11| 9 | 6 | PINKFLOYD THE WALL MGM/UA Home Vided 400268 Animated 1982 | R [1995
Dorf to wreak havoc on the first ticulously edited, this tape is suit- -
Olympic Games, spoofing many of able for everyone, from the |12 6 | 23 | CROCODILE DUNDEE A - SN Paul Hogan 1986 | PG-13 | 29.95
the events along the way. What neophyte to the seasoned veteran of
could have been an amusing tie-in  the roads. 13| 18 | 9 | GRATEFUL DEAD-SO FAR 6 West Home Video SW-5701 Grateful Dead 1987 | NR [ 29.95
with the 1988 Olympics turns into a RICHARD T. RYAN ol video!
misguided effort, complete with flat 14 | 23 | 84 | KATHY SMITH'S BODY BASICS A ici V; dgg Sf‘f-l n Kathy Smith 1985 | NR | 29.95
jokes, predictable sight gags, and “The Best Of The WWF, Vol. 13,” Paramount Pictures Torn Crutee
canned laughter. Young children Coliseum Video, 90 minutes, 15| 10| 45 | TOPGUN Paramount Home Video 1629 Kelly McGillis 1985 | PG | 26.95
may enjoy this tape, and viewers $59.95.
who recall the first Dorf tape may Fans of the World Wrestling Fed- 16 | 36 | 16 | KATHY SMITH'S WINNING WORKOUT Fox Hills Video FH1012 Kathy Smith 1987 | NR | 2995
be potential customers, but televi- eration should enjoy this entry in Judy Garland
sion sitcoms usually provide more the seemingly endless cavalcade of 17 | 20 | 44 | THEWIZARDOFOZ A ¢ MGM/UA Home Video 60001 Ray Bolger 1939 | G | 2995
laughs—for free. “best-of” videos from the WWF.
. . Paramount Pictures Marlon Brando
STUARTMEYER ~ With a card that features two 18 | 13 | 38 | APOCALYPSE NOW Paramount Home Video 2306 Martin Sheen 1979 | R | 2995
“dark” (never before seen on televi- ] i ]
“The Masters Of Comic Book sion) matches, three tag-team con- 19 | 17 | 126 | PINOCCHIO ¢ Walt Disney Home Video 239 Animated 1940 | G |29.95
” H . .
Art,” KVP, 60 minutes, $29.95. tests, and a pair of bouts featuring 20 | 14 | 49 | INDIANA JONES AND THE TEMPLE  Paramount Pictures Harrison Ford 195 | 76 | 199
Ten innovative comic book “mas- legendary female champion the OF DOOM Paramount Home Video 1643 Kate Capshaw .
ters” are examined here with seg- Fabulous Moolah, there is most def- ; ; .
. .. . Universal City Studios .
ments that include examples of initely something here for every- |21 | 15| 63 | SCARFACEA MCA Home Video 80047 G kB || AD
their craft and interviews with the one. Many of the big names, includ- 5 @ o ] i ]
artists themselves. Science-fiction ing Tito Santana, Randy “Macho 22 ALICE IN WONDERLAND A ¢ Walt Disney Home Video 36 Animated 1951 | G 2995
author and comic-book connoisseur Man” Savage, Ricky “the Dragon” A ; ; .
: pple Films and United Artists
Harlan Ellison previews each seg- Steamboat, and, of course, Hulk Ho- 23 | 19 | 12 | YELLOW SUBMARINE MGM/UA Home Video M301170 [heEeaties LEIE] || G| PR
ment in an obnoxious, yet amusing, gan, are seen here pile driving, body Paramount Pictures Harrison Ford
manner. slamming, bear hugging, grunting, 24 | REENTRY | RAIDERS OF THE LOST ARK Paramount Home Video 1376 Karen Allen 1981 | PG 1995
Comic book novices will be intro-  gouging, and generally chewing up Julie Andre
. . ah oo i i ws
duced to artists Harvey Kurtzman, the scenery. Also featured is a visit (D || | & || LEGGELG IS Walt Disney Home Video 23 Dick Van Dyke 1964 G299
creatoriot.' Mad magazine; Spider- to the home of Rowdy Roddy Piper 26 | 24 | 15 | JANE FONDA'S WORKOUT WITH Lorimar/LightYear Ent. Jane Fonda 1987 | W& | 3035
man originator Steve Ditko; and as he prepares Halloween treats for WEIGHTS Lorimar Home Video 076 )
Jack Kirby, whose graphic stable in-  neighborhood children. It’s all good PLAYBOY 1988 PLAYMATE VIDEO
> . - 5|17 Lorimar Home Video 524 Various Artist 1987 | NR | 24,
cludes the Fantastic Four and the fun, and Luscious Johnny V. and 21 CALENDAR rimar ome video arlous Artists i 29
Hulk. Also featured are such lesser- Bobby ‘““‘the Brain” Heenan offer Polygram Records Inc
» ; . . . . 21 | 10 | BON JOVI-SLIPPERY WHEN WET Ve ‘ : Bon Jovi 1987 | NR [ 1998
known modern ‘‘masters’ as some amusing—if obviously bi- 28 Polygram Video 440-041521-3 n v ’ i
Swamp Thing creator Bernie ased—commentary NOT SO GREAT MOMENTS IN ' :
h . : 29|30 | 6 HBO Video 0024 Tim McC 1987 | NR [ 1495
Wrightson. The collection offered Unfortunately, the announcers SPORTS e
here is a colorful, intriguing survey  too often reveal the winner of a 30 KATHY SMITH'S ULTIMATE VIDEO JCI Video Inc. )
. 29 | 111 . Kathy Smith 1984 | NR | 2995
and a sharp comeuppance for those match in advance and the package WORKOUT 4 JCI Video 8100
who view comic books as purely ju- does promise a bit more than the | 37| 33 | 4 | RoXANNE RCA/Columbia Pictures Home Video 6-  Steve Martin 1987 | po | s9ss
venile entertainment. video delivers. Nevertheless, the 20853 Daryl Hannah
DREW WHEELER  photography, selection of bouts, |35 | 2 | 20 | DORF ON GOLF & J2 Communications J2-0009 Tim Conway 1987 | MR | 2995
and diverting announcers all com-
“L.L. Bean Guide To Bicycle Tour-  bine to make this tape a must for | 33| 16 | 34 | WHITE CHRISTMAS Paramount Pictures Bing Crosby 1956 | wr | 1995
ing,” Friendship II, 80 minutes, grappling groupies. RaramountiiiomelVideoloTog Danny Kaye
$29.95. o R.T.R. 34| 31 | 21 | PLAYBOY VIDEO CENTERFOLD #6  Lorimar Home Video 526 Lynne Austin 1987 | NR | 1295
If you are one of the 70 million cy-
clists in the U.S,, this guide may be 35| 37 | 115 STAR TREK III-THE SEARCH FOR Paramount Pictures William Shatner 1980 | pc | 1905
the second most important piece of TOUCH That DIAL! Spock Paramount Home Video 1621 DeForest Kelley
equipment you buy—right after ' 36| 35| 7 E’;E#cmgg%g:‘%gg”c“ OF & West Home Video SW-5700 Grateful Dead 1987 | R | 1295
your bike. Given all the invaluable Get fast results with ACTION-
s : i q _ A Ao Warner Bros. Inc. Mel Gibson
information _conden_sed into this en MART, the Billboard Classi 37| 40 | 12 | LETHAL WEAPON i ey e Danny Glover 1987 | R | 89.95
joyable 80-minute video, the produc- fied. . : .
ers might have titled this tape “Ev- O 38 | 3¢ | 2 | THE SECRET OF MY SUCCESS bniversalEiyistudios Michael J. Fox 1987 | PG-13 | 89.95
g MCA Home Video 80637
erythlng o Always Ler(sl 10 O O JANE FONDA'S EASY GOING Lorimar/LightYear Ent
g g 3] rimar/Ligl ear ent.
Know About Bicycling.” N arrated O 39| 32 | 41| WORKOUT 4 Lorimar Home Video 058 Jane Fonda 1984 | NR | 3995
by Dennis Coello, a world-renowned O O Touchstone Films Shelley Long

. . ou
eycling en}:h;sxast, tthe_ program O 40 | 39 | 9 | OUTRAGEOUS FORTUNE it L, e 1987 | R | 8995
covers such diverse topics as pur- - - — — - — —

a Q . i _ ® Recording Industry Assn. of America gold certification for theatrical films. sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
chasing a bicycle ?nd accessories, Call our Hotline at (800) 223-7524. million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
planning a tl’ip, domg<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>