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Hit Video Guts Programming
To 7 Early-Moming Hours

BY STEVEN DUPLER

NEW YORK After battling fi-
nancial difficulties for at least a
year, Hit Video USA, the Dallas-
based, 24-hour-per-day music video
channel, has cut back to just seven
hours of live programming daily,
from 1-8 a.m. CST.

At the same time, Hit Video has
eliminated 60% of its personnel,
excising 14 full-time and 16 part-
time employees, including on-air
personalities and production staff-
ers.

The Jan. 23 move leaves MTV
Networks’ MTV and VH-1 as the

Global Record
Sales Reached
$14 Bil In 86

BY NICK ROBERTSHAW

CANNES Worldwide recording
industry grosses rose almost 15%
in 1986 to $14 billion, according to
figures released during the annual
MIDEM confer-
ence here by the
international
trade group
IFPI. The in-
H[p““l crease was fu-
eled by soaring
compact disk vol-
ume, with cassette sales also im-
proving. Vinyl albums and singles
both continued to decline, howev-
er

CD sales totaled 140 million
units, up from 61 million in 1985
and only 20 million in 1984. Cas-
(Continued on page 75)

» Complete coverage of events at
MIDEM 88, pages 3 and 63.

only continuously programmed na-
tional videlip outlets (see The Eye,
page 53).

Most video promotion execu-
tives consider Hit Video an impor-
tant tool for breaking new artists
and say they will miss having ac-
cess to a third 24-hour channel.

(Continued on page 80)

6 Atlantic Titles At $13.98 Start Ball Rolling

New CDs Get Lower Price At WEA

BY GEOFF MAYFIELD

NEW YORK WEA is following
through on its promise to lower
prices on select front-line compact
disks, with at least six new titles
from Atlantic being readied for re-
lease at a suggested list of $13.98.

Titles by Marilyn Martin, Jean

Carn, and Lisa Hartman and Vir-
gin’s Mike Oldfield, Pretty Poison,
and Ziggy Marley will be intro-
duced at the lower price point, ac-
cording to WEA president Henry
Droz, who adds that Warner Bros.
and Elektra will soon follow suit.
The move comes on the heels of
a major WEA price adjustment, is-

Para Mounts S$10 Mil Hits Gampaign

BY JIM McCULLAUGH

LOS ANGELES Paramount Home
Video’s $10 million Hits Blitz cam-
paign is the most wide-ranging strat-
egy by a manufacturer to fight what
is widely regarded as a major prob-
lem in rentals: the many dealers who

purchase insufficient copies of A ti-
tles to meet initial demand.

The core of the Paramount pro-
gram is the company's disclosure of
A-title release dates far in advance—
thereby, in its view, allowing the
trade to better allocate dollar re-
sources—and creating massive tele-

AMVFATEFMEATS

vision-saturation advertising. As a re-
sult, the company expects to see
deeper buys on major titles, with vid-
eo specialty stores increasing their
revenue per title.
Other major studios have been
grappling with the A-title “depth-of-
(Continued on page 81)

LONG DISTANCE

LP See your PolyGram FORECASTER!

thie debut of the extracrdinary guitanat
RICARDD SILVEIRA an the new VERVE FORECAST. Tha
autonk calls for Quist Storm, Mew Age, A/C and Jazz airplay
avenywhersl LONG DISTAMCE . . . B35 054, CD, Cassette and

brenei

RUSSELL

GETHERE®

Brenda Russed's Get Here displays a style 5o sinuows and stylsh
that you might think she was 8 seasoned, world-class parformier
Ard you'd be nght. Sizzling dance-floor grooves, dazzling balladry,
and & supporting cast that includes Siartay Clarke and David

Sanbom, an ABM Records, compact discs, and BASF Cheoma
tape. Featuring the single “Fiano in the Dark” (AW 3003)

sued in late December, that low-
ered the CD tag on 278 catalog ti-
tles (Billboard, Jan. 9).

In an earlier Billboard inter-
view, conducted shortly after the
catalog program had been an-
nounced, Droz hinted that lower
prices for new CD titles could soon
become a reality (Billboard, Jan.
16). Atlantic’s first round of titles
at the lower cost represents a
broader spectrum of product than
had been anticipated; Droz origi-
nally said the reduced front-line
tag would likely be applied to
black and country product.

(Continued on page 74)

Billhoard, API
Buy Hollywood
Reporter

NEW YORK Billboard Publica-
tions Inc. and its parent company,
Affiliated Publications Inc., have
reached an agreement to purchase
Hollywood Reporter Industries
Inc., publisher of the Hollywood
Reporter.

Published daily except on week-
ends, the Reporter has a circula-
tion of 20,000 and provides domes-
tic and international coverage of
the motion picture, video, televi-
sion, cable, music, and theater in-
dustries. Under the deal, Tichi Wil-
kerson Kassel will continue as
publisher and editor in chief of the
Reporter.

‘“I’ve been approached many
times about selling,” says Kassel,
“but I held off until the right
American publishing company—
with a strong family tradition and
the proper commitment, re-

(Continued on page 75)

LIVE + 1 sis20 is the all-new
mini album from FREHLEY’S
COMET, including never-
before-released live versions of

New Jersey-based rockers
PROPHET have already built a
huge base at radio with their first
single and video “SOUND OF A

; “Rip-It-Out” and “Rocket Ride” BREAKING HEART?” 17591321
;g from Ace’s past, plus “Breakout” r 2199. Now comes the album
= and “Something Moved” from CYCLE OF THE MOON @122,
o the Frehley’s Comet LP. Also a collection of ten truly great
o included is the hot new studio rock tracks bound to take retail
L track “Words Are Not Enough.” by storm!
____l B o
N— On Megaforce /Atlantic Records, Cassettes and Compact Discs " —
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Rykodisc, Euro Firms Filling Software Vacuum

Small Gompanies Eye DAT Niche

BY KEN TERRY

YOLOWIE 160/NO. 6 =
A PROPHET OF NEW AGE

John Sebastian, the veteran radic industryite who most recently pro-
grammed successful new age radio station WBMW Washington, D.C,, is
launching his own consulting firm, Eclectic Radio. Bill Holland reports on
Billboard’s PD of the week. Page 19

RCA Breaks Hot New Country Acts
While such award-winning headliners as Alabama and the Judds have
put RCA Records/Nashville in the spotlight, the label is also gaining a
reputation as an incubator of successful new country artists. K.T. Oslin,
Michael Johnson, and Foster & Lloyd are just some of the acts pulling in
high sales figures and deepening the catalog for the label. Ed Morris tells
the story. Page 34

‘87 CRIA CERTS SHOW ALBUM GAINS
The Canadian Recording Industry Assn. says album certifications were
up in all categories in 1987, but the number of singles certifications
dropped. CRIA’s mid-1987 decision to certify albums by shipments rath-
er than by sales could explain why. Kirk LaPointe reports.  Page 66

Billboard Plays The Market
With an imaginary $10,000, Billboard builds a model entertainment stock
portfolio, based on the recommendations of Wall Street’s top industry
analysts. Financial editor Mark Mehler describes the process of making

F_ebruary 6, 1988

Billboard's first six stock picks. Page 67
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CANNES While major labels and

digital audiotape hardware manufac-

turers wrangle over copyright mat-

ters, some smaller companies in evi-

dence Jan. 25-29 at the MIDEM con-

vention here are positioning

themselves to get

into the DAT soft-

M'n[M ware market.

For example,

compact-disk-only

“Hll"“ label Rykodisc

plans to add DATs

as soon as it can

work out the practical details, and

West German distributor Discobox

currently handles nine DAT lines, in-

cluding U.S. jazz/fusion label GRP

and British rock label Factory, which

has released a Durutti Column album

on DAT and reportedly plans to come
out with more DAT titles.

Rykodisc president Don Rose sees
two main obstacles to his company’s
DAT plans: the cost of blank digital
tape and the fact that replication is
still restricted to real time. Blank dig-
ital tape, he explains, is unavailable in
bulk form and must be purchased in
consumer packages at $7-$10 a pop.
Sony is trying to sell its $600,000
high-speed duplicator, but nobody is
offering high-speed replication as a
contract service, he notes.

Although he does not yet have a
time frame for Rykodisc’s first DAT
release, Rose says: “We're gathering
[duplication] prices at MIDEM. We're
in the market for DAT manufactur-
ing.” So far, he says, he’s spoken only

to European and Japanese manufac-
turers.

Rykodisc’s catalog is mostly li-
censed from other labels, and the CD
specialty firm controls worldwide
rights to only a third of its 60-odd ti-
tles; the bulk of the others are limited
to North America, where DAT play-
ers are not yet available (though
some car models are promised soon,

and recorders can be purchased on
the gray market). Therefore, Rose
notes: “The question of how broadly
we can market DAT is related to our
territorial limits.”

Otherwise, he says, Rykodisc’s li-
censes do not restrict its right to mar-
ket digital music in any format. While
he knows Rykodisc could get flak

(Continued on page 75)

NEW YORK In response to a re-

manufacturers, representatives of
the Recording Industry Assn. of
America and the International Fed-
eration of Phonogram & Video-
gram Producers met recently in
London to plot strategy on the issue
of digital audiotape.

According to RIAA president Jay
Berman, the two trade organiza-
tions have begun to prepare for a
second summit meeting with the
hardware companies, “since they
seem to be in a process of thinking
about a meeting with us.” While he
declines to predict when such a con-
ference might take place, he hopes
it will happen in March or April.

Although a similar summit meet-
ing in Vancouver, British Columbia,
in December 1986 did not lead to

DAT Strategy Hammered
Out At RIAA-IFPI Meet

cent initiative by audio hardware

any agreement between the hard-
ware and software camps, Berman
remarks that in retrospect, the pow-
wow was useful as “a first contact.
Now we know what the issues are,
and there are proposals [on DAT] in
the U.S. and the [European Eco-
nomic Community]. I think we
could have a worthwhile meeting
[with the hardware people]. I've
conveyed this to Congress.”
Congress is a major player in this
controversy, since it is considering
a bill that would require imported
DAT recorders to contain a Copy-
code chip to inhibit copying of pre-
recorded material. The legislation is
strongly supported by the U.S. rec-
ord industry, which has opposed un-
restricted use of DAT on the
grounds that it will encourage the
(Continued on page 80)

NBC Puts Radio Stations On The Block

6 Major-Market Outlets Could Go In Package Deal

BY KIM FREEMAN

NEW YORK The country’s oldest
radio company, NBC, is looking to
sell its last stake in the medium by
selling its eight radio stations. Two of
the properties are already spoken for.

Industry analysts put the collective
price tag for the six remaining sta-

tions at between $120 million and
$135 million.

Speculation about potential buyers
has centered around Emmis Broad-
casting, which is known to have
talked with NBC, and Quantum Me-
dia Inc., which reportedly has shown
interest.

It is unknown, however, whether

PETER JONES

LONDON A major shake-up of ra-
dio regulations here should result in
the creation of up to three new na-
tional outlets as well as hundreds of
new local and community stations.
The news is mixed, however, for the
U.K. music industry, as the govern-
merit plan appears to rule out the
existence of a national commercial
pop music channel.

“The time is right for a major
change,” Douglas Hurd, home sec-
retary, recently told Parliament.
“We have less radio than other
countries. In many areas, listeners
have no other service other than the
BBC.”

The long-awaited statement
opens up the prospect of stations
serving every type of interest. The

U.K. Radio Deregulation
Nixes National Pop Outlet

government is favoring the U.S.
Federal Communications Commis-
sion’s model of arm’s-length regula-
tion. h

“We need to have a framework in
place within which opportunities for
new and more diverse services can
be taken up and existing broadcast-
ers can be given much greater free-
dom,” Hurd added, announcing that
he would be setting up a stream-
lined radio authority for all non-
BBC services.

Britain’s existing 46 commercial
Independent Local Radio stations
will find themselves broadcasting
under a more relaxed regime. For
the first time, they will be allowed
to own and operate their own trans-
mitters, now controlled by the Inde-
pendent Broadcasting Authority, to

(Continued on page 75)

NBC prefers to sell the stations sepa-
rately or as a package. Several possi-
ble buyers—including Emmis—are
unlikely candidates for a package
deal because they already own prop-
erties in NBC’s markets.

A series of separate deals would
probably be more lucrative for NBC,
but there are advantages to a group
sale—most of which relate to ease of
the transaction. NBC Radio president
Randy Bongarten was unavailable
for comment.

The stations up for grabs are coun-
try outlet WYNY and AC/oldies/per-
sonality station WNBC in New York,
top 40 WKQX Chicago, personality
AC KNBR and hit-oriented AC
KYUU San Francisco, and easy lis-
tener WJIB Boston.

NBC has already reached an
agreement to sell WMAQ Chicago to
Group W and has made a commit-
ment to sell stellar urban outlet
WKYS Washington, D.C., to a minor-
ity-run group. Leading candidates to
buy WKYS are rumored to include a
group led by former WRQX “Q-107"
Washington, D.C., GM Ernie Fears
and an entity backed by boxing entre-
preneur Don King and boxing great
Muhammad Ali.

Emmis Broadcasting president
Jeff Smulyan says he has spoken to
NBC, “but it means nothing yet.”
QMI executives were not available at
press time, but they have long allud-
ed to broadening the company’s inter-
ests in the communications field.

Should NBC opt for a package

(Continued on page 16)
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CDs, Home Video Rentals Stoke The Fire
Jan. Sales Warm Dealers’ Hearts

This story was prepared by Earl
Paige and Chris Morris in Los An-
geles, Edward Morris in Nashville,
and Geoff Mayfield in New York.

NEW YORK Home entertainment
retailers say hot compact disk sales
and video rentals helped their stores
overcome January’s wicked winter
storms.

Record dealers characterize cur-
rent music product as tepid, but
they say strong postholiday CD
sales led to January increases. For
some chains, the configuration ac-
counted for as much as 50% of the
month’s musie volume.

Meanwhile, as anticipated, video
stores and record-video combos
profited from an unusually strong
assortment of traffic-building rent-
al titles, with “Dirty Dancing,” “La
Bamba,” “Predator,” and the long-
delayed “Platoon” leading the pack.

Music sales at Tower Records’ 42
U.S. stores are “way up,” according
to Stan Goman, the chain’s execu-
tive vice president, who reports a
34% increase in overall volume and
a 20% comparative-store increase
for the month over January 1987.
Like several other retailers, Goman
cites new CD players bought during
the holiday-selling season as a cata-
lyst for music sales. During the
month, the configuration pulled 45%
of the record division’s sales.

The 616 stores operated by Min-
neapolis-based Musicland Group
“did fine in January,” says Gary
Ross, senior vice president of mer-
chandising and marketing.

Not too many years ago, many
music webs would dread January—
the month when sales would fall off

December’s brisk pace as bills from
their large fourth-quarter buys
came due. But in recent years, Janu-
ary has emerged as a strong record-
business month. Like Goman, Ross
points te fourth-quarter hardware
purchases as a catalyst.

“January has gotten better be-
cause it has been stimulated by CDs

and sell-through-video movies,”
says Ross. “Both categories exceed-
ed expectations this month, and
both were hardware driven.”
Exercise titles were a leading cat-
egory for video sales in January,
says Ross.
CDs earned 50% of the volume for
(Continued on page 72)

BY PAUL GREIN

LLOS ANGELES Bon Jovi and
Whitney Houston, two of the hot-
test hit-making machines ever to
come out of the Garden State—
New Jersey—are among the top
nominees for the 30th annual Best
Seller Awards sponsored by the
National Assn. of Recording Mer-
chandisers.

Bon Jovi’s “Slippery When Wet”
and Houston’s “Whitney”—each of
which sold more than 5 million
copies in the U.S. in 1987—are
among the finalists for best-selling
album, along with three albums
that sold more than 4 million copies
domestically last year: “White-
snake” (which has since advanced
to the 5-million-sales plateau), Mi-
chael Jackson’s ‘“Bad,” and U2’s
“The Joshua Tree.”

The Beastie Boys’ “Licensed To
Ill,” which was certified by the Re-
cording Industry Assn. of America

Bon Jovi, Houston Top
NARM Best-Seller Lists

for U.S. sales of 4 million copies last
year, wasn't among the NARM fi-
nalists for best-selling album. But
the trio’s pop/crossover rap block-
buster was nominated as the best-
selling black music album by a
group. In fact, because of its sales
volume, the album is considered to
be the front-runner to win that
award.

The Best Seller Awards are voted
on by NARM member retailers,
rackjobbers, and one-stops. The
awards are considered the only in-
dustry recognition of over-the-
counter sales of prerecorded prod-
uct.

In addition to being nominated
for the top award—best-selling al-
bum—Bon Jovi is a finalist for best-
selling album by a group. The band
took that title last year with the
same album. Bon Jovi is also a final-
ist for best-selling music videocas-
sette. All of the nominees for

(Continued on page 24)

$$ Woes Prompt Sale Of Praxis CD Plant

Cinram To Purchase Its Canadian Competitor

BY KIRK LAPOINTE

OTTAWA Cinram Ltd. has made a
deal to take over its competitor,
Praxis Technologies Inc., Canada’s
financially ailing first compact disk
plant.

Under the terms of a deal an-
nounced Jan. 27, which is subject to
government approval, Cinram
would gain control of financially
troubled Praxis through the pur-

chase of 3.4 million common
shares—36% of those outstanding—
for 40 cents Canadian each, or $1.36
million Canadian. Cinram is to make
a cash offer for the remaining
shares.

The purchased shares are now
held by Armadale Enterprises Ltd.,
the family holding firm of Praxis
chief Michael Sifton. Neither Sifton
nor Cinram officials were available
for comment at press time.

BY STEVE GETT

NEW YORK A major realignment
is changing the picture at Portrait
Records.

The CBS subsidiary label is
adopting a new focus on eclectic
and nonmainstream product, ac-
cording to Don Grierson, Epic/Por-
trait senior vice president of a&r.

The development of Portrait’s
new talent roster calls for the acqui-
sition of jazz, folk, Latin, cabaret,
and new age acts. Original movie
soundtracks and cast recordings
will also be released on the label.
Additionally, a reissue program of
historic material will emerge under
the Portrait Legends banner.

Epic Paints New Portrait

“Our aim is for people to view
Portrait as a very artistic, tasty la-
bel—and to make it-mean some-
thing,” says Grierson. “We realized
that it was pretty much stagnant
and was just kind of sitting here. It
had Sade and Cyndi Lauper, but
they're artists that come up with an
album every two or three years.
Portrait didn’t really have an identi-
ty, and that’s what we’re looking
for.”

As part of the realignment, Sade
and Lauper will be transferred to
the Epic logo.

Initial releases on the revamped
Portrait will surface in May. These
will probably include new albums

(Continued on page 80)

Praxis lost more than $1.2 million
in the three months ending Sept. 30;
in the year ending June 30, it lost
$2.8 million.

The Mississauga, Ontario, plant
suffered from problems almost
from the start, including operating
losses and failure to make on-time
deliveries. By the time Praxis had
settled many of its operating ail-
ments, Cinram and a Quebec firm,
Amerie Dise Inc., were already on
line in Canada.

In January, the company dis-
missed 30 of its 83 employees and
actively sought out partnerships or
joint ventures to stave off further
erosion.

The plant’s board approved the
Cinram offer at its Jan. 22 meeting.
Cinram is the country’s largest sup-
plier of records, tapes, and compact
disks and had been looking for ways
to invest some of its profits. Late
last year, it acquired a 10% stake in
ElectroSound.

It remains unclear how the new
firm would operate.

Cinram has an unblemished rec-
ord of bottom-line success. Al-
though its CD operations have lost
money, its overall profitability al-
lowed it to write off costs associat-
ed with the start of the CD division.
With major clients moving to Cin-
ram in recent months, CD pressing
could prove a profitable venture,
too.

EMI Executives. EMI Music Worldwide’s new board, which was appointed after
the reorganization of the company’s management in 1987, meets for the first time
in London. Shown, back row from left, are Guy Marriott, board secretary; Colin
Hodgson, office of the chairman, finance; Richard Burkett, managing director,
manufacturing and operations, Europe and international; Rupert Perry, managing
director, EMI Records U.K. and Eire; Allen Harford, office of the chairman, human
resources; David Stockley, managing director, EMI Music International; Don
Zimmermann, president, international marketing, EM! Music; and Alexis Rotelli,
managing director, EMI Music, continental Europe. Shown, front row from left, are
Peter Andry, president, international classical division; Bhaskar Menon, chairman
and chief executive officer; Joe Smith, president, Capitol Industries-EMI Inc.; and
Irwin Robinson, president, EMI Music Publishing Worldwide.

EXEGUTIVE TURNTABLE

RECORD COMPANIES. MCA Records/Nashville names Chuck Rhodes to the
newly created position of director of adult contemporary promotion. He was
the music director at KVIL-FM Dallas/Fort Worth. MCA Records promotes
both Frank Turner and Billy Brill to the position of vice president of promo-
tion. They will be based in Atlanta and Sun Valley Calif., respectively. Turner
was national promotion director, and Brill was national singles promotion di-
rector.

A&M Records in Los Angeles makes the following appointments: Chuck
Gullo is named vice president of distributed labels. He was Chicago regional
sales manager for the label. Aileen Randolph is appointed product manager.
She was an executive assistant at Wing Records.

CBS Records Special Products in New York appoints John P. Penna to the
position of national director, marketing and sales. He was a group product
manager at Economic Laboratories.

Elektra Records in New York names Michael Alago director of a&r and
Tita Grey director of dance music promotion. They were, respectively, an a&r
representative for the label and national director of dance music promotion for
Sleeping Bag Records.

Diane Gilmour is appointed director of media relations for Atlantic Rec-
ords in New York. She was associate director of media relations for the label.
RCA Records in New York announces the following appointments: Lou

RHODES

TURNER

BRILL

GULLO

Vaccarelli is named director of production. He was associate director of pur-
chasing for CBS Records. Ron Stricker is appointed regional marketing coor-
dinator. He was a general manager of a Camelot Music store.

Kenny Ortiz joins Capitol Records in New York as associate director of a&r
for black music. He was national dance promotion director at Elektra Records.

Nancy Weber is named director of production for EMI-Manhattan Records
in New York. She was a production manager for Manhattan Records.

Arista Records in New York makes the following appointments: Bruce
Meltzer is named international production manager. He was marketing re-
search manager for RCA Records. Jeff Levy is appointed attorney. He was an
associate at the law firm of Cooper, Epstein & Hurewitz.

Solar Records in Los Angeles appoints the following: Doug Wilkins, vice
president of promotion and marketing, and Delores Carr-Manigo, Artie
Dunning, Charm Warren, Frank Williams, Doris Butler, and Myra Wes-
ton, promotion/marketing representatives. Wilkins was national promotion di-
rector for West Coast black music at A&M Records.

Ann Carli is promoted to the position of vice president of artist develop-
ment for Zomba Enterprises Inc. in New York. She was director of artist de-
velopment for Jive Records.

DISTRIBUTION/RETAILING. RCA/A&M/Arista Distribution in New York makes
the following promotions: Yvonne Paoletti, national video sales manager in
Los Angeles, and Bob Anderson, New York branch manager. Paoletti was
Western regional video sales manager. Anderson was a sales representative
for the company.

JEM Records Distribution in South Plainfield, N.J., appoints James Cuomo
to the position of East Coast sales manager. He was on the sales staff of the
label and recorded two albums for Passport Records.

(Continued on page 74)
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- WhataKick

Kirk, . A
Garry’ On the heels of their no. 1 single, “Need You Tonight™ ccmes <heir latest release, ¢‘Devil Inside” 7-89144
Michael, from the gold “Kick” Ip, 1-81796 on Atlantic Records. Produced by Chris Thomas.

Andrew and
Jon—
the incomparable

sound of INXS.

Congrarulations

on your MCA MUSIC PUBLISHING

no. 1 triumph.

CHRIS GILBEY PTY. LIMITED

© Copvright 1988 by MCA Music Publishing, a division of MCA Iac. All rights reserved.
MCA Music Publishing is a contributor to the Salvatore T. Chiantia Memoria Fund, a division of the T.). Martell Foundation.
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Delays Dampen Feb. Album Output
‘More Dirty Dancing’ Tops List

BY JEAN ROSENBLUTH

NEW YORK The delay of new re-
leases from Talking Heads, Hall &
Oates, Billy Ocean, and Bob Dylan
has ereated a dearth of hot product
scheduled for February. AC/DC,
Robert Plant, and George Strait will
issue new albums, but the month’s
biggest mover is bound to be “More
Dirty Dancing,” the follow-up to the
triple-platinum “Dirty Dancing”
soundtrack.

The labels’ February release
schedules are far from barren, how-
ever. Stacey Q and Frehley’s Comet

are putting out sophomore albums
after successful debuts; veterans
Toto, the Pointer Sisters, and Ted
Nugent have new product coming
out; and several much-talked-about
up-and-comers will bow, among
them Robyn Hitchcock, Zodiac
Mindwarp & the Love Reaction, and
the Christians.

AC/DC’s “Blow Up Your Video,”
due Monday (1) on Atlantic, comes
on the heels of the platinum “Who
Made Who” live/oddities collection.
The first single is ‘“Heatseeker,”
but there’s no word yet on whether
its accompanying video will self-de-

D.C. Hearing Set For Feb. 9
Ops Sound Berme Waming

BY BILL HOLLAND

WASHINGTON U.S. jukebox
owners will tell legislators at a Feb.
9 hearing here on the Berne Con-
vention that they are worried that
without a last-resort provision for a
compulsory license they may be at
the mercy of performing rights
groups in future negotiations over
license fees.

The hearing, before the House
Subcommittee on Courts, Civil Lib-
erties and the Administration of
Justice, chaired by Rep. Robert
Kastenmeier, D-Wis., will discuss

SBK §_ets §

BY IRV LICHTMAN

NEW YORK SBK Entertainment
World’s vast copyright holdings are
being profiled in an anticipated five-
volume series of professional books,
said to represent a year’s labors at a
cost of about $250,000.

Word of the project was given to
the company’s international staffers
by company executives Marty Ban-
dier, vice chairman, and Charles Kop-
pelman, president, COOQ, at the recent
MIDEM meet in Cannes.

The first two professional song cat-
alogs, to be made available at no cost
to record, video, and theatrical pro-
ducers, ad agencies, and other trades-

the two pending bills that would al-
low U.S. adherence to the Berne,
the world’s most respected and com-
prehensive copyright treaty.

The bills, H.R. 2962, introduced
during the last session by Rep. Car-
los Moorhead, R-Calif., and H.R.
1623, introduced by Kastenmeier,
cover many areas of copyright law.
After the two-day hearing, one or
both of the bills will be marked up
for full committee action.

The music industry, including
ASCAP, BMI, SESAC, the National
Music Publishers’ Assn., and, “in

(Continued on page 80)

ong Profiles

ters, will be marketed in the spring.
According to New York-based
Gary Klein, SBK's director of cre-
ative services, release of the profes-
sional catalogs will kick off a “mini-
campaign”’ directed at prime music
users. Full-page ads displaying the
elaborate loose-leaf-bound volumes
will appear in Billboard, the Holly-
wood Reporter, and Advertising Age.
The first volume sketches 6,000
copyrights, many of them perennials,
contained in the CBS Catalogue Part-
nership, which SBK acquired in 1986
at a cost of nearly $125 million. The
former CBS music publishing unit
was the umbrella company for such
(Continued on page 72)

BY JIM BESSMAN

NEW YORK The Russians are
coming—and they’re bringing their
music with them.

Tass, the Soviet news agency, is
trying to syndicate its “Tass Top
20" program to American radio and
is also working out a video-ex-
change deal with MTV. In addition,
Soviet rock star Boris Grebenshi-
kov recently visited this country in
preparation for a U.S. recording
project.

Tass, which gathers information
for the Soviet Union’s only album
and singles charts (Billboard, July
4), is offering an English-language

Russians Woo U.S. Market
With Rock Radio, Videos

version of its top 20 show to U.S. ra-
dio stations through its New York
bureau. Using a syndicated radio
countdown format, the American
edition of the hourlong, monthly
program is hosted by Vassily Strel-
nikov, a popular air personality on
Moscow Radio who has spent 15
years in the U.S.

The show features such diverse
top-charting Soviet artists as Alla
Pugacheva, Vladimir Kuzmin, Time
Machine, Veslyie Rebiata, Sofia Ra-
taru, Vaikule, and the late Vladimir
Vissotsky, whose music still has a
significant following.

The countdown program also de-

(Continued on page 81)

struet. The label is also issuing
Plant’s “Now And Zen,” set to ar-
rive Feb. 22. Former fellow Led Zep-
peliner Jimmy Page guests on two
tracks, but the Zep connection
doesn’t end there: The cut ‘“Tall
Cool One” features sampled bits of
some of the heavy metalmongers’
greatest hits.

In the country corner, George
Strait’s “If You Ain’t Lovin’, You
Ain’t Livin’” will arrive in stores
Feb. 22. Its platinum predecessor,
“Ocean Front Property,” has been
in the top 20 on the Top Country Al-
bums chart for a year. Nanci Grif-

(Continued on page 80)

Honor For Teller. Organizers of the T.J. Martell Foundation For Leukemia,
Cancer and AIDS Research congratulate Al Teller, CBS Records president, the
honoree at this year's Humanitarian Award Dinner. Shown, from left, are Floyd
Glinert, foundation chairman; Dr. James Holland, foundation science director;
Teller and his wife, Jennifer; and Tony Martell, foundation president.

TIFFANY’S “Could’ve Been” jumps to No. 1 on the
Hot 100, three months after she topped the chart
with “I Think We're Alone Now.” This makes Tiffa-
ny the first female artist in the rock era to reach No.
1 with her first two singles.

The 16-year-old from Norwalk, Calif., also be-
comes the first female teen artist to land back-to-
back No. 1 hits since a 16-year-old Brenda Lee
scored in 1960 with “I’'m Sorry” and “I Want To Be

Tiffany Gets Off To An Auspicious Start:
‘Could’ve Been’ Is Her Second No. 1

debut album slips to No.
2 on the Top Pop Al-
bums chart after two
weeks on top. Tif’s coat-
tails are extending to
teen rival Debbie Gib-
son, whose “Out Of The
Blue” album jumps four
notches to No. 10.

Wanted.”

Tiffany’s self-titled
]
T

“Could’ve Been” is

the third No. 1 single in
the past 15 months that
didn’t have an accompanying video. It follows two
other ballads—Beston’s ‘“Amanda’ and Michael
Jackson/Siedah Garrett’s “I Just Can’t Stop Loving
You.”

The Tiffany smash is MCA Records’ fifth No. 1
pop hit in the past eight months and its ninth since it
began hitting its stride in October 1985.

Finally, “Could’ve Been” hits No. 1 in the U.S. as
“I Think We’re Alone Now”’ tops the U.K. chart.

DUSTY SPRINGFIELD’S collaboration with the
Pet Shop Boys, “What Have I Done To Deserve
This?”’ jumps five notches to No. 7 on the Hot 100.
This puts the pop veteran back in the top 10 a mere
19 years and one month after her last top 10 hit,
“Son-Of-A-Preacher Man.”

Watermark’s Matt Wilson reports that that’s the
longest gap between top 10 hits for any female sing-
er in chart history. It beats the gap of 13 years and
four months between Tina Turner’s “Proud Mary”
and “What's Love Got To Do With It.” Only one art-
ist—Dickie Goodman—has had a longer gap be-
tween top 10 hits: 19 years and two months.

“What Have I Done’ is the fifth top 10 hit for
songwriter Allee Willis, who co-wrote the smash
with Pet Shop Boys Neil Tennant and Chris Lowe.
And it’s Willis’ first top 10 hit by a white act. Over
the years, Willis has specialized in turning out hits
for such black artists as Earth, Wind & Fire; Max-
ine Nightingale; and the Pointer Sisters.

PRINCE collects his 12th top 10 pop hit in less than
five years as ““I Could Never Take The Place Of
Your Man"’ jumps a notch to No. 10 on the Hot 100.
Only two artists in the past five years have amassed
more top 10 hits: Madonna and Phil Collins, with 14
each.

by Paul Grein

Prince’s emergence as a top singles attraction is
amazing when you bear in mind that at this point
five years ago he had had only one top 40 hit: 1979’s
“] Wanna Be Your Lover.” There was, in fact,
strong resistance to Prince at pop radio in the early
'80s. The widely admired “Controversy’’ peaked at
No. 70 in 1981, and *“1999” petered out at No. 44
when it was first released the following year.

““Man” is the third top 10 hit from Prince’s “Sign
‘O’ The Times” album, following the title track and
“U Got The Look.”
Though the double al-
bum dropped out of the
top 40 after just 12
weeks, it's been a steady
seller, never dipping be-
low No. 65.

FAST FACTS: Exposé’s
‘““Exposure,’”’ which
jumps two notches to
No. 17 on the pop album
chart, is the first debut album by a group or duo to
yield four top 10 singles. The only other debut album
to do the trick was Cyndi Lauper’s “She’s So Unusu-
al” four years ago.

Natalie Cole’s “I Live For Your Love” jumps four
notches to No. 13 on the Hot 100, matching the peak
position of her prior release from the ‘“Everlasting”
album, “Jump Start.” It’s the first time that Cole
has cracked the top 15 (or even the top 30) with back-
to-back singles.

WE GET LETTERS: Michael Benson from the
Sound Shop in Monroe, La., notes that “Tunnel Of
Love’ is Bruce Springsteen’s 11th top 10 single.
That gives the Boss a rather dubious distinction: He
has now had more top 10 hits than any other artist
who hasn’t reached No. 1. Springsteen’s highest-
charting single, ‘“Dancing In The Dark,” peaked at
No. 2 in 1984. The runner-up is Fats Domino, with 10
top 10 hits without a No. 1. (Fats’ best charter,
*‘Blueberry Hill,”" also peaked at No. 2.)

Mike Perini of Ypsilanti, Mich., wonders if Michael
Jackson has something against the Beatles. Perini
notes that the Jackson Five bounced the Fab Four out
of the top spot twice in 1970 (“ABC” displaced “Let It
Be” in April of that year, and two months later “The
Love You Save” bumped “The Long And Winding
Road”). And just a few weeks ago, Jackson’s latest hit
dislodged George Harrison’s first No. 1 single in
nearly 15 years. This week, Jackson edges out Harri-
son to take Hot Shot Debut honors. It's enough to give
Beatlemaniacs a complex.

Frank Mastroianni of Bridgeport, Conn., notes the
irony that “Candle In The Wind” was Elton John's
22nd top 10 hit. In the song’s lyric, Elton points out
that he was an admirer of Marilyn Monroe “from the
22nd row.” This week, the smash dips to—you
guessed it—No. 22.
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A SINGULAR TALENT.
A DOUBLE ALBUM. _
A TRIPLE FORMAT BREAKTHROUGH.

JONATHAN BUTLER

He first gained prominence as a jazz artist. Now
singer/songwriter/ guitarist Jonathan Butler is
being accepted at R&B, CHR and AC, all at the
same time, with both his music and his videos
receiving wide acclaim. He’s toured extensively
with Whitney Houston, and made friends
everywhere. Press, radio, television—everyone
believes in him, but no one more than us.

From as early as the demo stage, we felt that
this single would be his multi-format
breakthrough.

Now walch as he proves us right.

Jive/RCA proudly presents...

from the gold album

Produced by: Barry Eastmond

LP1032-1-)
Cassette 1032-4-)
Compact Disc 1032-2-)
Single 1283-1-)

._.J.EE i — ka(s&ﬂ@ Regstered RCA Corporation, except BMG .
logo TM BMG susic - ®4© 1988 Zomba Productions Lid.
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Terms Of Debate Need To Be Clarified

STEALING FROM RECORDS IS NOT SAMPLING

BY RICHARD GRABEL

In a recent Commentary (Billboard,
Dec. 19), attorney Bob Bernstein ar-
gued that the copyright community
should move cautiously before
“asking judges to enter the record-
ing studio” by instituting copyright-
infringement actions related to the
use of digital sampling technology.
Bernstein cited the creative impor-
tance, present and future, of this
technology.

Our copyright laws are intended
to protect artistic creation, not to
stifle it, and it would be wrong for
those laws to be used to inhibit a
technology that can aid the creative
process. But Bernstein has oversim-
plified the circumstances that un-
derlie many of the current lawsuits
that are believed to involve the sam-
pling controversy.

The essence of true sampling
technology is that it allows the user
to make a computer-generated im-
pression of any sound and to then
use that sound in the process of mu-
sical composition.

Say, for example, that a composer
has written an original horn chart to
be played on a synthesizer on a new
dance recording. And say, further,
that the composer or producer ad-
mires the tonal quality of the horns
on an old James Brown record. The
producer of the new record can sam-
ple the tonal quality—the computer-
readable sound characteristics—of
a particular horn part on the old rec-
ord. Having obtained an electronic
“‘picture” of that sound, the produc-
er or composer can then use that
sampled sound to play the new horn

charts.

The result, though a hybrid of an
old sound and a new composition, is
arguably an original work. It may
not be considered an infringement
of the older record’s copyright, be-
cause what it takes from the older
record is a quality of sound, not an
element of musical composition.
This is the kind of creative manipu-
lation of sound that sampling tech-
nology is designed to facilitate. The
copyright implications of this type

brief snatches of an older record,
copied directly from the source re-
cording onto a new recording.

It would be nearly impossible to
count the number of rap records re-
leased in the past year that appear
to make use of James Brown’s voice
or a phrase from the horn parts of
one of his old records, usually by
taking a short piece of Brown's
original recording and inserting it
at intervals in the new rap track.

James Brown has publicly stated

‘James Brown’s

records are not

the only material
to be raided’

Richard Grabel is an attorney
with Cowan, Bodine & Gold.

of creative experimentation have
yet to be fully tested in court.

But most of the records that have
been publicly identified as being em-
broiled in the sampling controversy
have run afoul of somebody’s copy-
right as a result of a very different
creative technique. It has become a
frequent practice, particularly in
the rap music genre, to take what
many producers and musicians re-
fer to as samples of older records
and incorporate them in a new rec-
ord. These so-called samples are

his intention to bring legal action
against the snatchers. But his is far
from the only source material to be
raided in this manner. Snatches of
records by artists as diverse as AC/
DC and Jimmy Castor appear to
have been appropriated in recent
rap records.

In England, a recent chart hit by
M/A/R/R/S, “Pump Up The Vol-
ume,” was created almost entirely
by stringing together snatches of
other people’s records. A legal con-
troversy ensued between its produc-

Asst. Edit. Production Mgr.: Renate L. Foster

MUSIC AND CHANGE

Watching the recent Rolling Stone
20th anniversary special on televi-
sion, I thought about the role of
music in the '80s as compared with
that of the '60s and "70s.

I found the comments of David
Byrne and Sting on the TV special
particularly interesting. Mr.
Byrne seemed to think music
couldn’t or wouldn’t change an in-
dividual’s outlook or opinions,
whereas Sting seemed to feel that
music i8 a vehicle for change.

I agree with Sting: Music can be
and is a vehicle for social state-
ments in the '80s. For confirmation
of this theory, you only need to
look at such contemporary per-
formers as U2 and Sting.

Mike Gladden
Johnstown, Ohio

TURNED ON BY FRIEND’S TAPE

Despite the millions of analog tape
recorders in use, the record indus-
try’s income continues to increase.
Yet when it comes to digital audio-
tape, the music manufacturers
feel justified in doing anything

-they can to prevent even one per-

son anywhere from listening to a
recorded work without paying for

it. This attitude strikes me as one
of extreme greed. If I'm not al-
lowed to make copies from other
DAT tapes or to make digital
copies of recordings, why buy
DAT at all?

I resent the insinuation that if I
want to get a DAT recorder capa-
ble of making perfect copies, I
therefore intend to go into some il-
legal business. I think many peo-
ple copy tapes and records they
have purchased in order to pre-
serve the originals, to make a tape
tailored to their personal tastes, or
even to share with friends certain
recordings that they are unlikely
to hear otherwise. No one I know
has bought.or tried to sell such a
homemade tape.

It was on a friend’s tape that I
heard Steve Earle’s music for the
first time. I immediately went out
and purchased both “Exit 0" and
“Guitar Town.” So the music in-
dustry gained new sales because
of the sharing of taped music. As

for the music on my friend’s tape:

that I didn’t buy, if it hadn’t been
taped I wouldn’t have bought the
albums it was taken from, so no
sales were lost as a result of this
sharing.

Everyone knows the difference
between legal and illegal copying
of prerecorded music. The indus-
try’s emphasis should be on en-

forcing the copyright laws and
putting pirates and counterfeiters
out of business. It shouldn’t try to
make absolutely sure that no one
ever loses a sale because some kid
somewhere copied a tape and gave
it to a friend.
Larry Davis
Longview, Wash.

INDIES ARE ESSENTIAL

Bob Buziak’s Commentary, ‘“The
Majors Need Indie Labels’ (Bill-
board, Jan. 16), shows just how
valuable a contribution the inde-
pendent labels make to today’s
ever-changing music industry.

Many times, a major label ig-
nores the struggling artist be-
cause he has no track record by
which he can be judged. Although
an independent record company
lacks the financial resources of a
major label, it will often take a
chance on a new artist just on the
basis of a gut feeling.

With its strong belief in the act’s
potential, the indie will groom and
develop the artist and prepare him
for a long-term music career. An
association with a major label pro-
vides the independent with the pro-
fessional marketing, promotion,
and distribution that makes the
record-buying public aware of the
artist on the national and interna-
tional levels.

ers and another production team,
whose record had been “borrowed.”
For its U.S. release, that part of the
record considered most likely to re-
sult in infringement claims was de-
leted.

The producers of these records
and their supporters argue that
such usage is not stealing. Instead,
they say, it places the recorded ex-
cerpt in a new creative context;
thus, a riff taken from one record is
given a new and original meaning
on another record. They compare
these hybrid records to works of
musical erticism, claiming that use
of brief portions of other people’s
compositions are examples of “fair
use” and therefore do not constitute
copyright infringement. In press in-
terviews, moreover, producers of
such records have claimed to be pio-
neering a new phase in popular mu-
sic’s evolving history of recycling
source material.

Whether these arguments will
prevail is a matter for the courts to
decide. We should not prejudge the
issue or the individual cases in-
volved. What is important now is
that public discussion of the issue
should be clear in its terms. True
sampling is a new technology that
raises new legal questions. But
making a record by splicing togeth-
er bits and pieces of other records—
as many artists and producers are
now doing—is not sampling. The
fact that something taken from one
record and inserted into another is
called a sample should not immu-
nize the procedure from legal ac-
tion.

Long live the indie labels that al-
ways keep their doors and ears
open!

Victor Kaplij

President

Westwood Entertainment Group
Edison, N.J.

CAST IN BAD LIGHT

Contrary to your recent article,
“The Battle To Make Music Work
In Film” (Billboard, Dec. 26), Phil
Collins did not write ‘‘Separate
Lives.” Because of this factual er-
ror, his attempts to have the song
placed as a title piece in a movie
appear self-aggrandizing, yet they
were actually efforts to promote
the work of a colleague, the song’s
composer, Stephen Bishop.

As a fan, I was dismayed to see
Billboard portray Collins in such a
negative fashion. On the other
hand, Phil has often said in inter-
views that Bishop doesn’t get
enough credit—it looks as if
you've proven him right.

Susan Winson
Bronx, N.Y.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Female DJs (Wo)Man Morning Slots

Two Statwns Using Distaff Duos

BY KIM FREEMAN

NEW YORK Since WNEW-FM
here used an all-woman air staff
for a brief time more than 20 years
ago, opportunities for females to
work rock slots outside of midday
and night shifts have been few and
far between. But now, things may
be changing.

Rocker KDKB Phoenix, Ariz.,
installed Cindy Wine and Shelley
Dunn as ‘“‘the nation’s only all-fe-
male morning team’” eight months
ago, and in January KOMP Las
Vegas let Stacey Ruben and Leslie
Blied begin (wo)manning its morn-
ing shift.

Wine says that when she got
wind last week of KOMP’s move,
her first thought was, * ‘Oh, that
will never work.” Then I said, ‘Wait
a minute; that’s what we’re do-
lng.’ ”

Ruben, formerly KOMP’s highly
successful afternoon driver, made
the move under circumstances
that smack of an old-fashioned
publicity stunt. Neither Ruben nor
KOMP program director Sherman
Cohen will comment on her remov-
al from the air for a week follow-
ing a comment—which they de-
cline to repeat—she made during
her Christmas Day shift. During
that week, Big Marty, KOMP’s
morning man at the time, assumed
Ruben’s afternoon shift, and lis-
teners were asked to vote on
whether they wanted Ruben and
Marty to switch shifts.

On air, KOMP did not make a
big deal about the new morning
show being hosted by two women.
Ruben says initial response ‘‘has
been real positive. Nobody has
said anything about us being two
females, and I'm glad of that be-
cause it makes me feel that I've
been able to blend in as a personal-
ity.”

By contrast, KDKB promoted
its female duo heavily at first.
“Even though the station has been
around a long time, we'd been
struggling with ratings, and we
needed to do something that would

draw a lot of attention,” says
Wine. That something was to pull
Wine from weekends and Dunn
from swing work and let the duo
loose in the early hours.

Both say their talents, rather
than their gender, got them where

‘We needed to do
something to draw
a lot of attention’

they are. The two talked about
their unique status as a female
morning team plenty at first. “But
now it’s obvious, and talking about
it a lot would be redundant,” says
Dunn. As for exploiting that sta-
tus, Wine says, “We played on the
sexual innuendo—‘It’s better to
wake up with two women’—for a
while, but that can anly last a
short time. Eventually, you've got
to have something a little more ex-
citing than sex, and hopefully we
provide that.”

Wine says, “We don’t get many
calls saying, ‘Gee, you're two
women; that’s interesting’ any-
more. Now it’s ‘Hey, you two are
crazy, you're fun.””

Apparently, both teams made
the move to mornings without
much trepidation. “Our GM called
us in on a Thursday,” Wine says.
“We were interested, and we start-
ed the next Monday.” Still, KDKB
general manager Chuck Artigue
did get his share of flak for mak-
ing the decision. “Just recently,
we went in and told him it was a
pretty ballsy move,” says Wine.
“And he told us we wouldn’t have
believed the amount of grief he
got—calls from PDs telling him it
would never work, ete.”

KOMP’s decision would have
‘‘only been a risk if the people
themselves were a risk,” says PD
Sherman Cohen. “Stacey’s got a
smooth, thick voice. If it was an-
other female with a high-pitched
voice, it might have been a nega-
tive.”” His confidence in Ruben
goes back a few years, when he
moved her from overnights to af-
ternoons because listeners sent
letters requesting to hear Ruben
more.

Throwing any two women to-
gether in the mornings is by no
means a panacea for poor ratings,
say Wine and Dunn. “If I'd been
paired with anyone but Shelly, I

(Continued on page 16)

Pollack Meet Looks At Format’s Future

PDs Mull Album Rock Woes

BY YVONNE OLSON

LOS ANGELES More than 100
programmers, most of them in-
volved in the album rock format,
convened here Jan. 21-23 for the
fifth annual Pollack Convention,
sponsored by the Jeff Pollack
Communications consulting firm.
Much of what was covered in the
two sessions open to the public has
been heard in previous discussions
of rock radio, including those at
the convention sponsored just two
weeks before by the Burkhart/
Abrams/Douglas/Elliot consuit-

KMOD across town.

Houston.

KRMD Shreveport, La.

City.

‘newsline...

BILL YANCE is named GM at Central Broadcasting’s KTFX Tulsa,
Okla. He replaces Bill Paddick, who recently exited to manage

GAILYA SILHAN is upped from GSM to GM at Gannett’s KOAI Dallas.
She replaces Al Brady Law, who's now managing KKBQ-AM-FM

TOM WILLIAMS is upped from station manager to VP/GM at AmCom’s
BILL HURLEY js promoted from GSM to GM at KKNG-FM Oklahoma
McCORMICK BROADCASTING has agreed to purchase WBMQ/WIXV Sa-

vannah, Ga., from the Savannah Broadcasting Co. for $3.5 million.

RALPH BARNES is the new GM at KIOA/KDWZ Des Moines, lowa, fol-
lowing his recent exit from WQFM Milwaukee.

ing firm (Billbord, Jan. 23).

At the Pollack Convention, at-
tendees seemed to agree that rock
radio is on the brink of something,
but they weren’t certain of what.
And, they said, the format’s future
depends laregely on the stations
themselves: By returning to the
role they played 15-20 years ago—
emphasizing new music that other
stations won’t play—album rock
stations could be on the brink of
recapturing the pioneer spirit. But
if it continues to emphasize old
music, album rock radio could be
on the brink of extinction, they
said.

WYNF Tampa, Fla., program di-
rector Carey Curelop said he want-
ed to clear up ‘“misconceptions” by
labels that teens are active buyers
of predominately new music and
thus should be ignored by pro-
grammers. Curelop said the 18-24
demo buys as much old music as
new music, and he added that he
serves both teens and adults by
leaning toward established groups
rather than new; unproven artists.

Programmers accused labels of
not pounding the pavement
enough to find more innovative
product. Record companies admit-
ted they look to sign bands with fa-
miliar sounds but countered that
they have a hard time getting a
truly new sound on the air.

One attendee said these age-old
conflicts between rock program-
mers and record promoters could
be mitigated if radio entered the
record-selling business, which
would give labels and program-
mers a common goal. The idea gen-
erated little response.

David Lee & Jeff P. Jeff Pollack Communications head Jeff Pollack, left, chats
with Warner Bros. artist David L.ee Roth, one of several celebrities who graced
Pollack’s Jan. 21-23 programming convention in L.os Angeles. (See story, this

IOUTA

THE

Programmers reveal why they have jumped on
certain new releases.

TOP 40 "

“Easily and obviously, Michael Jackson gets my first vote,” says
KKRZ Portland, Ore., MD Chet Buchanan of “Man In The Mirror”
(Epic). “First, it's Michael, and second, it’s probably the best song on
the album,” he says. Next in line is Def Leppard’s “Hysteria” (Mercu-
ry), which is satisfying all the Portland fans who have spent years beg-
ging for Def airplay. ‘“This will be the one to break them through,”
says Buchanan. And his last vote goes to the Jets for “Rocket 2 U”
(MCA). “There isn’t a doubt in my mind that this is a smash,” he says.
“They’ve grown up some since their last record, and this song is a nice
showcase for the male vocals.”

BLACK/URBAN

KRNB Memphis, Tenn., is about just that. PD C.J. Morgan labels
Teena Marie’s “Qoo La La La” (Epic) “great quiet storm music—her
best since ‘Out On A Limb.” ” Morgan also likes Jackson’s latest, “Man
In The Mirror” (Epic), stating, ‘“He’s a superstar, and when it comes
to a superstar, you don’t wait on the record.” Jackson’s is the station’s
most-requested song. And rounding out the KRNB list is Full Force’s
“All In My Mind” (Columbia). Morgan says, “They’ve been writing all
the good ballads for Lisa Lisa, and it’s about time they saved one for

ALBUM ROCK

themselves!

He may be the new operations manager, but WDHA Dover, N.J., PD
Mike Boyle still has a finger on the pulse of new music. His current
favorite is Danny Wilde’s “Time Runs Wild” (Geffen). “The timing is
right for the guy and the song,” he says. Boyle is also watching a new
band called So, whose “Are You Sure?” (EMI-Manhattan) he predicts
will be a multiformat smash. “It’s got everything that belongs in a
great song,” says Boyle. “If you snooze, you lose on this one.” Also
mentioned are Simon F’s remixed “New York Girl” (Reprise) and T
Bone Burnett's “Killer Moon”’ (Columbia). Boyle’s MVP award for the
week goes to David Lee Roth for “Skyscraper” (Warner Bros.), the
entire album. “There’s not a bad cut on it,” he says. “We're playing

just about every track.”
COUNTRY

Newly named MD Darlene Dixon is no stranger to WLWI Montgom-
ery, Ala. She’s worked in several departments during the past several
years. “I love getting into the music,” she says. Her first pick this
week is Highway 101’s “Cry Cry Cry” (Warner Bros.), which she says
1s “the best they’'ve done so far—they’ve really matured as a group.”
Dixon also likes Vince Gill’s “Everybody’s Sweetheart” (RCA). “It’s a
different side of him, and I like it,” she says. “This is one of the stron-
gest records he’s had out in a long time.” Dixon’s last vote goes to
George Strait for “Famous Last Words Of A Fool” (MCA). “Mr.
Strait just can’t do anything wrong,” she says. YVONNE OLSON
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~ YesterHits,

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Stayin’ Alive, Bee Gees, rso
. Love Is Thicker Than Water, Andy
Gibb, rso

. Just The Way You Are, Billy Joel,
COLUMBIA

. We Are The Champions, Queen,
ELEKTRA

. Sometimes When We Touch, Dan
Hill, 20TH CENTURY

. Emotion, Samantha Sang, PrivaTe
STOCK

. Dance, Dance, Dance, Yowsah
Yowsah, Chic, aTLANTIC

. Short Peogle, Randy Newman,
WARNER BRO!

. Baby Come Back, Player, rso
) Ftlsgw Deep Is Your Love, Bee Gees,

[
CW O N O U & W N

[ POP SINGLES—20 Years Ago
. Green Tambourine, Lemon Pipers,
BUDDAH

. Judy In Disguise, John Fred & His

Playboy Band, pauLa

. Chain Of Fools, Aretha Franklin
ATLANTIC

. Spooky, Classics IV, imPeRIAL
. Bend Me, Shape Me, American
Breed, ac1a

Woman, Woman, Union Gap,
COLUMBIA

. Love Is Blue, Paul Mauriat. priLiPs

. Nobody But Me, Human Beinz,
CAPITOL

. Goin' Qut Of My Head/Can't Take
My Eyes Off You, Lettermen, capitoL
i Icg!iosvh It Would Rain, Temptations,

© N O VA W N =

[
o

TOP ALBUMS—10 Years Ago
R RSsaéurday Night Fever, Soundtrack

. The Stranger, Billy Joel, coLumsia
. News Of The World, Queen, eLEkTRA

. AIN'AII, Earth, Wind & Fire,
COLUMBIA

. Foot Loose & Fancy Free, Rod
Stewart, waRNER BROS

. I'm Glad You're Here With Me
Tonight, Neil Diamond, coLumsia

. The Grand lllusion, Styx, a&m

. Running On Empty, Jackson
Browne, asyLum

. Little Criminals, Randy Newman,
WARNER BROS

. Rumours, Fleetwood Mac, warNER
BROS

W ON O U duiad by =

—
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TOP ALBUMS—20 Years Ago
1. Ma*ical Mystery Tour, Beatles,
CAPITOL

2. Their Satanic Majesties Request,
Rolling Stones, LoNnDON

. Diana Ross & The Supremes
Greatest Hits, Diana Ross & the
Supremes, MOTOWN

. Pisces, Aquarius, Capricorn &
Jones, Ltd., Monkees, coLGems

. Ninth, Herb Alpert & the Tijuana
Brass, aam

. Sgt. Pepper's Lonely Hearts Club
Band, Beatles, caritoL

. Golden Hits, Turtles, wHITE WHALE

. Disraeli Gears, Cream, aTco

. Farewell To The First Golden Era,
Mamas & Papas, DUNHILL

10. The Last Waltz, Engelbert

Humperdinck, parroT

COUNTRY SINGLES—10 Years Ago

1. Don't Break The Heart That Loves
You, Margo Smith, warNER BROS

2. I Just Wish You Were Someone |
Love, Larry Gatlin, MONUMENT

3. Mamas Don't Let Your Babies
Grow Up To Be Cowboys/I Can
RGceAt Off On You, Waylon & Willie,

. What Did | Promise Her Last
Night, Mel Tillis, mca

. Woman To Woman, Barbara
Mandrell. aBc/poT

. Dol Love You (Yes In Every Way),
Donna Fargo, wARNER BROS

. You're The One, Oak Ridge Boys,
ABC/DOT

. I Love You, | Love You. | Love You,
Ronnie McDowell, scorPION

. 1 Don't Need A Thing At All, Gene
Watson. capitoL

10. EBpalé-tender Blues, George Jones,

w

WoON O 0 &

W 0 N O

SOUL SINGLES—10 Years Ago
. Too Hot Ta Trot, Commodores,
MOTOWN
. Always And Forever, Heatwave, epic
. Which Way Is Up, Stargard, mca

. It's You That | Need, Enchantment
UNITED ARTISTS

. Our Love, Natalie Cole, capttoL
. Flash Light, Parliament, casaBLanca
L BAAinét Gonna Hurt Nobody, Brick,

N

. Playing Your Game Baby, Barry
White, 20TH CENTURY

. Jack And Jill, Raydio, aRisTa

. Love Me Right, Denise La Salle, asc

[
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FEATURED
PROGRAMMING

THE NEW production house/syn-
dicator Jerry Roberts/Peter Bie
Broadcast Services, Los Angeles,
opens its doors with the 90-minute
Valentine’s Day special “With
Love, Whitney.” The in-depth look
at Arista recording star Whitney
Houston features most of the
tracks from her first two albums;
interviews with Houston; seg-
ments from a lengthy and exclu-
sive interview with Arista presi-
dent Clive Davis; and recollections
from Houston’s mother, Cissy,
Aretha Franklin, Luther Van-
dross, and others. The Roberts/
Bie team spent three months com-
piling and editing the interview
material. Says Roberts, “It took a
lot of time to get the people we
wanted.” The wait was worth it, he
says, adding, “Our names are on
this thing. If we don’t put out a
good program, they know who we
are.”

The new company, formed by
Roberts and Bie in September,
plans to produce four to six long-
form music programs in 1988. The
two decided to feature Houston
first because they wanted to make
their debut with an in-depth pro-
gram about an artist with mass ap-
peal. Roberts says he believes
Houston has the widest crossover
appeal of any artist since radio be-
gan its fragmentation in the '70s.
The strategy seems to have paid
off. Roberts and Bie are reporting
an 80% penetration of the top 100
markets for their first offering. At
press time, they reported that 160
stations signed on, and they ex-
pected to top the 200 mark by air
date. Jerry Roberts/Peter Bie
Broadcast Services can be contact-
ed at 213-856-3880 or 818-760-4313.

THE NEXT John Sargent Pro-
duction offering to be syndicated
will be Sargent’s fourth Valen-
tine’s Day special with Heart and
the 11th special in his 18-year affil-
iation with the band. “A Valen-
tine’s Day Special With Heart,”
set for the week of Feb. 7, will
track “‘classic rock’s classic love
songs’’ and will feature Heart’s
Ann Wilson as guest DJ. Other
members of the band will appear,
too.

The special was produced by Joe
Trellin for John Sargent/Radio
International and is being pressed
on disk and distributed by
Westwood One. This marks Sar-
gent’s first involvement with
Westwood One.

Sargent and Graham Nash are
also putting the finishing touches
on a two-hour special culled from
the four-hour, nationally syndicat-
ed radiothon “Children Of The
Americas,” which aired Nov. 21.
The radiothon’s live sets, captured
on 24 tracks, will be offered as an-
other fund-raising effort with a
two-week air date window around
the Easter weekend.

Initial word is that the special
will include sets by James Taylor,
Jackson Browne, the Hooters, Los
Lobos, and Robert Cray. The
acoustic sets by Jethro Tull are
also scheduled for inclusion. An
800 number is being set up so that

as the special airs across the coun-
try, listeners can make pledges to
help UNICEF and World Hunger
Year in their efforts to feed and in-
oculate children in North and
South America.

RADIO TODAY Entertainment
has announced that its first “Rock
Stars” of 1988 will air the week of
Feb. 21 with Yes as the featured
act. The monthly music-intensive
series of artist profiles took a
month’s hiatus in January and now
continues without Timothy White
as host. (Billboard, Jan. 23).

At press time, RTE had just be-
gun program-clearance efforts
and was reporting that clearances
were coming in at a faster pace
than expected. Although “Rock
Stars’’ is produced as an ongoing
series, each installment is current-
ly being cleared separately.

PETER J. LUDWIG

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast

time and dates.

Feb. 5-6, Exposé, On The Radio, On The Radio
Broadcasting, one hour.

Feb. 5-7, Fleetwood Mac, Superstars Rock
Concert Series, Westwood One, 90 minutes.

Feb. 5-7, Roy Orbison/Gladys Knight, Cruisin’
America With Cousin Brucie, CBS RadioRadio,
three hours.

Feb. 5-7, Natalie Cole, Star Beat, MJI Broad-
casting, one hour.

Feb. 5-7, Ted Nugent, Metalshop, MJI Broad-
casting, one hour.

Feb. 5-7, Tanya Tucker, Country Today, MJI
Broadcasting, one hour

Feb. 5-7, Foreigner, Hot Rocks, United Sta-
tions, 90 minutes.

Feb. 5-7, the Beatles, Rock Watch, United
Stations, three hours.

Feb. 6-7, Nick Griffey/LeVert/Chris Jackson/
Tim Reid, RadioScope, Lee Bailey Communica-
tions, one hour.

Feb. 6, Rosanne Cash/Kathy Mattea, Country
Close-Up, ProMedia, one hour.

Feb. 7, Roxy Music, King Biscuit Flower Hour,
DIR Broadcasting, 60 minutes.

Feb. 7, Great White/Sting, Powercuts, Global
Satellite/ABC Radio Networks, two hours.

Feb. 7, Joe Cocker, Legends of Rock, NBC Ra-
dio Entertainment, one hour.

Feb. 7, Greg Allman Band, Classic Call, Pre-

miere Radio Network, one hour.

Feb. 7-14, With Love, Whitney, Jerry Roberts/
Peter Bie Broadcast Services Special, 90 min-
utes.

Feb. 8, George Thorogood, Rockline, Global
Satellite/ABC Radio Networks, 90 minutes.

Feb. 8, S'Wonderful—Valentine's Day With
Steve And Eydie, Mutual Broadcasting Special,
two hours.

Feb. 8-14, Dave Valentin, The Jazz Show with
David Sanborn, NBC Radio Entertainment, two
hours.

Feb. 8-14, the Bodeans/Love & Rockets, In
Concert, Westwood One, 90 minutes.

Feb. 8-14, the Band, Classic Cuts, MJI Broad-
casting, one hour.

Feb. 8-14, Robbie Robertson, Rock Today, MJI
Broadcasting, one hour.

Feb. 8-14, Rush, Off The Record with Mary
Turner, Westwood One, one hour.

Feb. 8-14, Johnny Lee, Live From Gilley's, Mu-
tual Broadcasting, one hour.

Feb. 8-14, Kool & the Gang, Night Scene,
Westwood One, one hour.

Feb. 8-14, Smokey Robinson, Star Trak Pro-
files, Westwood One, one hour.

Feb. 8-14, Kashif, Part 2, Special Edition,
Westwood One, one hour.

Feb. 8-14, The Lost Lennon Tapes, Westwood
One Special Series, one hour.

BY YVONNE OLSON

LOS ANGELES Is the cellular
car phone tailor-made for record
promotion?

Mixed feelings surface among
label representatives when dis-
cussing the viability of these
phones. Many predict the car
phone will soon become essential
to good business, but others voice
reservations about the the prod-
uct, saying they are unhappy with
the sound quality.

“I have an aversion to car
phones,”” says Bonnie Goldner,
RCA director of promotion. “In-
variably, the worst driver on the
freeway is a person with a phone
in his hand. For the amount of
work you accomplish, I don’t
think it’s worth the distraction.”

Epic vice president of market-
ing Larry Douglas says car
phones are the next-best thing to
air conditioners. “I get several
important calls done every morn-
ing while driving to work,”” he
says. “Especially in dealing with

Debating The Mobile Way To Reach Out & Touch Someone

The Gar Phone: A Must For Promo Execs?

the East Coast—you can reach
them that much earlier. Playing
telephone tag is not fun, and my
car phone has helped alleviate
this problem.”

Others praise the car phone for
making constant contact with
their field staffs possible, for
eliminating the need to search for
pay phones, for enabling them to
keep abreast of a single’s ever-
changing status, and for allowing
them to take advantage of time
spent on the road.

“Constant evolution is the na-
ture of this business,” says Pen-
ny Barnes, Rhino co-director of
national promotion. ‘‘Utilization
of this valuable tool can mean the
difference between getting an
add or not.”

But what about distractions?
Doesn’t the driving process get in
the way of effective sales tech-
nique?

“Trying to maintain a cohesive
line of thought is difficult while
driving,” says one source, who
wishes to remain anonymous.

“Programmers are so hard to get
a hold of—I'd hate to have to call
someone back because I was try-
ing to make a left turn and forgot
what I was going to say.”

“l wonder what the emotional
state is of people who are con-
stantly working while driving,”
says another anonymous source.
“I just don’t think it makes that
much difference in the long run.
To your health, maybe, but not to
your job. I'd rather leave my-of-
fice at the office.”

Recently, KHJ-TV Los Angeles
aired a report on the signal quali-
ty of car phones. A salesman was
filmed driving to work while mak-
ing a phone call on an open, non-
mountainous freeway, and view-
ers could hear for themselves
that the phone’s reception was
generally weak and marked by
frequent static interruptions.
Also, the woman on the other end
of the line said after the call that
she had been unable to hear much
of what the salesman had been
saying.

PROMOTIONS

CREDIT WHERE CREDIT'S DUE
An estimated 500 stations across
the country are rushing to get in
on what looks to be the biggest na-
tionwide promotion idea of 1988—
the Broadcast Card. The Broad-
cast Card is the application of ‘‘af-
finity-group” marketing strategy
to radio station audiences. It’s an
actual Visa credit card with an in-
dividual station’s logo on it. It’s an
ongoing promotion with no cash
outlay for the station, and the “is-

suing’’ station gets a small per-
centage of what the issuing bank
normally collects in interest on
card-holder’s outstanding bal-
ances.

Here’s how it works: The finan-
cial community has been taking
advantage of “‘affinity groups”
for the past few years to increase
its credit-card-holder base. By link-
ing up with an established organi-
zation, a university alumni organi-
zation for example, a bank taps
into the group’s membership and
solicits for new card applications.

The organization gets a small cut
for the use of its name and credi-
bility. If that organization is a
charitable or educational institu-
tion, members are more apt to use
the card because it donates funds
without costing them a cent.
Although all great ideas have a
thousand fathers, it seems that Ar-
nie Rothschild, GSM of the Lin-
coln Groups’ WHAM in Rochester,
N.Y,, gets the credit for this one.
He heard about the affinity plans
last year and the discussion quick-
(Continued on page 17)
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BILLBOARD'S
1987/88

DIRECTORIES

ARE HERE!

Billboard Directories are what you might call
Basic Tools. They are, in fact, the main sources
of vital information for the entire Music/Record/
Video industry.

Billboard’s annual Directories are constantly in
use, year after year. You will use these valuable
year-round reference sources again and again.

Order any one or all of the directories by filling
in the coupon below and return it to us today.

International Talent & Touring Directory - $55.00 - 1987-88
edition. The source for U.S. and international talent, booking
agencies, facilities, services and products. Used by everyone who
buys and books talent—promotes and manages tours. Over
5,000 new and updated listings in the U.S. (by city and state) and
internationally (by country). You'll find it indispensablel The only
reference book of its kind published anywherel

International Buyer’s Guide - $62.00 - 1988 edition. The World

Sourcebook of the Music and Home Entertainment Industries. List-

iNgs include name, address, phone number and marketing infor-
mation of record companies, music publishers, distributors,
accessory manufacturers and suppliers. Also manufacturers and
wholesalers of hardware, software and accessories for Compact
Disc. Video Disc, Video Cassettes and Video Games.

Circulation Dept. BILLBOARD
1515 Broadway * New York, NY 10036

Name

Company Name

Address

City

State/Zip

Tetephone

Signature
{All prices include postage and handling}

Please send me the following:
International Buyer’s Guide - $62.00

International Recording Equipment
and Studio Directory - $29.00

International Talent and
Touring Directory - $55.00

International Directory of Manufac-

turing & Packaging - $27.00

Add appropriate sales tax in NY. NJ, CA. TN. MA and VA
Enclose check or money order or charge to your credit card:

American Express

Card #

Bilbeare's

1987-1988 INTERNATIONAL DIRECTORY OF

MANUFA(TURIHG&PA(HAGING

') o **'DEO TAPE INDUSTRIES
e

enn vue arsnan

Blllburis
988 INTERNATIONAL

International Recording Equipment & Studio Directory -

$29.00 - 1988 edition. Up-to-date statistics on professional record-
iNg equipment, recording studios. recording studio equipment
usage

International Directory of Manufacturing & Packaging

for the Record & Audio/Tape Industries. $27.00 - 1987-88 edition
Bigger and better than ever! Professional services and supplies for
record and video manufacturers, audio and video tape
manufacturers, video program suppliers and buyers, video

music producers and production facilities. Also includes pro-tape
product charts.

ssssssssssssssssssessssssssss DIRECTORY ORDER FORM rssssscsssssssscssssssnnsasasss

No. Copies Amount

[] MasterCard VISA

Expiration Date

MasterCard Interbank #
Call TOLL FREE 800-223-7524 (In New York State: 212 764-7579)
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cHARLO'I'I‘E SHUFFLE: WCKZ “Kiss 102” became
the new kid on the Charlotte, N.C, block as it threw
away the WLIT calls and a soft-AC format to burst into
a crossover approach. That's another feather in the cap
of consultant Jerry Clifton, whose roster includes
WPGC-AM-FM Washington, D.C,, from where Kiss
102 PD Mike Beach was plucked just a few weeks back.

Beasely-Reed has its own great track record with
crossover radio, most notably in the form of WPOW Mi-
ami. Kiss 102 GM David Chandler says research indi-

cated a distinct hole for

the format, but still, we
think it’s a brave move to
go up against Charlotte
top 40s WROQ and
WBCY and urban stal-
wart WPEG. The outfit is
Jjust moving into state-of-
the-art studios, and Chan-
dler says a full-scale, mul-
timedia promotional blitz

Beach Arrives At Charlotte’s New WCKZ;
0’Neal Gets WBIG Arbs In Winston/Salem

local research deemed top 40 personalities a tune-out.
Says Shannon, “Unless the personality was really good
or well known in the community, most people said they
tuned out the talk.”

With the changes, Rick Van Gil exits and Chuck
Dees is named PD. The main challenge is facing Lan-
sing top 40 giant WVIC-FM, which has consistently
garnered No. 1, double-digit billing for several years.
Dees feels that Z-92 can work around WVIC’s rock-
heavy approach by playing a generous amount of urban

. crossover.

“Our industry is now
entering the 1990 age of
radio,” says Dees, who
didn’t fire his board-oper-
ating air staff. “And this
station is well into 1991.”
He’s handling mornings
with Colleen Baxter and
Greg Holt, but he’s look-
ing for a strong wake-up

is already under way.

Key players among
Kiss 102’s personalities include Beach in the mornings,
afternoon man Chuck Boo Baren, who returns to
Charlotte after a year’s absence, and evening talent
Pete Richards from WEZB New Orleans and, previous-
ly, WROQ.

We know Kiss 102 Charlotte is roughly 150 miles
away from WIKS “Kiss 102” New Bern, N.C., but we’ll
still have fun keeping the two straight.

There’s also big news in the Beasley Broadcasting
chain and that comes from upstart country station
WBIG Winston/Salem, N.C. In the fall '87 Arbitrons,
that station did the unheard of by making a serious run
on format-franchise outlet WTQR. With PD Kevin
O’Neal at the helm, WBIG leapt frema 29 toa69in 12-
plus, overall numbers and made similarly impressive
gains in demo breakouts. A lot of people ask what crite-
ria we use in selecting our subjects for PD Of the Week,
and a story like this is a sure winner. Look for O’Neal in
an upcoming issue.

Before we leave the Carolinas, WROQ Charlotte has a
great story generated by the popular Scavenger Hunt
promotion. The 13th-needed item, announced last week,
was a videotaped excerpt of a contestant displaying
WROQ’s calls on any local television station. That
wreaked havoc upon on-thestreet TV reporters trying
to keep WROQ listeners from stealing their remote
scenes. TV outlets protested, WROQ removed the an-
nouncements for one day until independent WCCB-TV
smartly volunteered to tape contestants on the air.

ZAP TRACK: The big talk of Nationwide’s corporate
convention surely centered around what to do in the
wake of Bill Richards’ departure to KKBQ “93Q”
Houston. We think bets are safely placed on Guy Zapo-
leon becoming corporate PD, with KZZP Phoenix,
Ariz., OM Jay Stone assuming more local duties there.
Richards, you’'ll recall, had been Zapoleon’s East Coast
regional PD counterpart as well as PD of WNCI Colum-
bus, Ohio.

We tracked a “Sunny Joe White alert” to WSNI
Philadelphia, thinking that the footsteps of the Pyramid
group PD might mean the group couldn’t resist the
temptation to give Malrite’s WEGX “Eagle 106” Phila-

WCAU'’s departure to oldies. That was a poor bet, says
WSNI GM Michael Marder, who says AC is just fine.
“We're always looking to grow, but any radical changes
are forget-its-ville.”

uPTING FOR THE RADICAL is WLNZ Lansing,
Mich., which has dropped album rock in favor of what
GM Ron Shannon calls a “barn-burning” top 40 ap-
proach that forgos live jocks except in the mornings.
WLNZ’s new slogan is “Z-92,” and the Z stands for
“zero talk” as state-of-the-art sound effects and jingles
are now being spliced between rzcords. “Twelve in a
row’” promotes this all-music approach, with a mere
eight spots per hour.

The concept, developed by Shannon and Burkhart/
Abrams consultant Bob Elliot, was put into action after

by Kim Freeman

delphia a run for its top 40 money in the wake of °

team that will conform to
the “12-in-a-row” stipula-
tion. T&Rs should be sent to Dees at Z-92.

MELISSA McCONNELL leaves AC KIOI “K-101"
San Francisco to assume middays at country outlet
KEEN San Jose, Calif. That’s a slightly unusual format
change, but she’s used to changes. During five years on
air at K-101, McConnell worked for three owners, four
GMs, and three PDs. “That’s got to be some kind of rec-
ord,” she says ... In the wake of WDGY Minneapolis’
switch to a Transtar format, Malrite appoints Rick Ste-
phenson PD for the country outlet. He’ll continue as
half of WDGY’s live morning show, “B.S. In The Morn-
ing With Charlie Bush.”

Returning to St. Louis airwaves as of April will be
Frank O. Pinion (aka John Craddock), who had been
a staple as KUSA’s morning man until he left in October
to accept the same shift for country competitor WKKX
“Kix 104” Jerseyville, I1./St. Louis. O. Pinion won’t be
offering his opinion on Kix 104 until April, while waiting
out his noncompete from KUSA. That gave Craddock
plenty of time to convince a circuit court judge in St.
Louis that he, and not KUSA, has the right to the clever
moniker.

D.C. rock veteran Adam Smasher is the new morn-
ing man on heritage rock outlet KSHE St. Louis. With
Rob Buttery, Smasher replaces KSHE’s old team of
Steve Mitchell and Mark McCain, who left over the
last two months. Rocker WSHE Miami hires Julie Foll-
man as promotion director from the same gig at WYNF
Tampa, Fla. ... Another rock signal lights up on Long
Island, N.Y,, as Noble Broadcasting takes WGBB out
of talk to simulcast it with rockin’ FM sister WBAB.
WGBB will continue its live morning show . . . The morn-
ing show at rocker WNOR “FM99” Norfolk, Va., is now
known as “Jimmy & The Bull,” reflecting the promo-
tion of Jimmy Ray Dunn from sidekick character to co-
host and the return of Ron Reeger to full-time VP/pro-
gramming duties for FM99. Reeger had been doing dou-
ble duty as half of the “Reeger & The Bull” morning
show ... Urban outlet WCKX Columbus, Ohio, is seek-
ing a male or female air talent. T&Rs should be sent to
PD Rick Stevens.

Kudos to WMMS Cleveland, which won Rolling Stone
‘magazine’s readers’ poll as radio station of the year for
the ninth consecutive year.

BILLBOARD BRAGGING: Our own Terri Rossi,
manager of the black, jazz, and crossover charts, has
been named woman of the year by Rhythm & Business
magazine. Says publisher Stanley Bethel, “She has the
integrity and personality that millions of people strive to
have.” Look for our star in Rhythm & Business’ Febru-
ary issue, which highlights women’s contributions to the
black music scene . .. It's with less happiness, but equal
pride, that we note Margaret LoCicero’s move from
Billboard to Tommy Boy Records, where she’ll head up
retail and pop promotion, a new post at the label. As ra-
dio/singles manager, Margaret has been instrumental
in carrying out Billboard’s commitment to radio. She will
be sorely missed.
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ALBUM ROCK TRAcKs-

©Copyright 1988, Billboard Publications. Inc. No part of this
publication may be reproduced, stored in any fetrieval system, or
transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written
permission of the publisher.

\ = Compiled from national album rock
v y R
< ;5 ;0 & TITLE radio airplay reports. ARTIST
IW | W G| XX
-2 32 o< E 35} LABEL & NUMBER/DISTRIBUTING LABEL
A% NO.1 * &
1 1 4 JUST LIKE PARADISE DAVID LEE ROTH |
WARNER BRQOS. 7-28119 3 weeks at No. One
- — e e
WHEN WE WAS FAB GEORGE HARRISON
2 3 4 13 DARK HORSE 7-28131/WARNER BROS.
3 2 5 9 ONE STEP UP BRUCE SPRINGSTEEN
COLUMBIA LP CUT
@ 7 3 YOU TALK TOO MUCH GEORGE THOROGOOD
6 1 EMIMANHATTAN LP CUT
@ 7 15 4 BE STILL MY BEATING HEART STING
A&M 2992
E N INXS
o NNNREE::
@ 8 8 8 -HEART TURNS TO STONE FOREIGNER
ATLANTIC LP CUT
s 5 2 20 ON THE TURNING AWAY PINK FLOYD
COLUMBIA 38-07660
9 4 3 10 THE REAL LIFE JOHN COUGAR MELLENCAMP
MERCURY LP CUT/POLYGRAM
14 2 8 SAVE YOUR LOVE GREAT WHITE
CAPITOL 44104
YES
u [0 u | w | SHSoT, .
@ 15 2 8 SITTIN' ON) THE DOCK OF THE BAY MICHAEL BOLTON
OLUMBIA 38-07680
@)| 18| 2 | 7 | JUMPSTART JETHRO TULL
CHRYSALIS LP CUT
2 2 ANGEL AEROSMITH
= GEFFEN 7-28249
DEFf LEPPARD
15 11 9 2l !‘AlEYRSCEEYRslg\O 004.7/POLYGRAM -
THE RO THE KINKS
16 | 16 | 28 | 4 | ERFRAP
177 10 7 14 SWEET FIRE OF LOVE ROBBIE ROBERTSON
GEFFENLP CUT
NO NE LOVE AND ROCKETS
18 21 18 10 BI(?TIME%J&II;CEATO TELL
25 35 4 TALKING BACK TO THE NIGHT STEVE WINWOOD
ISLAND LP CUT/WARNER BROS.
JOE COCKER
s | w | + | powgONGS
A RUSH
2 | u | o | SECKRRET
* % * POWER TRACK & * %
@ 36 — 2 MAGIC TOUCH MIKE OLDFIELD
b VIRGIN LP CUT
DOCTOR DOCTOR THE RADIATORS
B A 31 4 EPICLP 8§
HM OF YES
2 " 18 5%3-994 19 'A'ﬁ?X]EC
WHITE LIO
30 3 5 X!LAAIrInc 7-89126 N
YOU WIL FOREIGNER
% |13 | 5 | 10 | RANQYNES )
27 22 25 1 GIVE ME ALL YOUR LOVE TONIGHT WHITESNAKE
i GEFFEI:J_L_F‘EUT =—
40 o 2 TIME RUNS WILD DANNY WILDE
GEFFEN LP CUT
D A TEAR PAUL CARRACK
a & | v w | ST, ,
H FLEETWOOD MAC
ABRBRRETE 2
* & % FLASHMAKER % % %
@ NEW) % CHECK IT OUT JOHN COUGAR MELLENCAMP
e MERCURY 870 126.7/POLYGRAM
ol [ T | M GRDSECTNY vz
RIC BLUE ICEH
@[ s | w | 3 | secmesy ousE
ATSEEK AC/DC
GD| Newp | 1 | HERISEEEET /
REV IT UP HARRISON
@ NEW) 1 S s JERRY ©
36 27 21 10 Igligg\l_\gg? STONES (ASHES ASHES) GRATEFUL DEAD
- SQUEEZ
@D| s | s | 3 | B s
DEVIL" HARRISON
38 2 19 13 DAR&OES?_LAF’DCIU?'WARNER BROS. GEo: e
39 33 32 8 %3?5?,“ MAN EURYTHMICS
47 . 2 POUR SOME SUGAR ON ME DEF LEPPARD
MERCURY LP CUT/POLYGRAM
WANING MO HIMMELMA
a a2l il ’ ISLAND LP cuT.APLANNnc PETER N
ND UP D
NEWD | 1 | JTARDIE e AVID LEE ROTH
TUNNEL O
@3 | 3 | 29 | 17 | TUNNELOFLOVE BRUCE SPRINGSTEEN
T 'S THE Gi
w|a|m || HERESTHEGRL HEART
A
5| 3 | @1 | 15 | RANINTHE SUMMERTIME THE ALARW
K KLEBONE!
NEWD | 1 wﬂ{ldg a%os.?p NES DAVID LEE ROTH
N WOR E.M.
NEWD | 1 | FINESWORKSONG
D
8 | 48 ] 50 | 3 | DOWNINTHE TRENCHES THE BROADCASTERS
H, SCHOOL, N
NEW) 1 EBF!’Ig'LI'P cuSTC OL, WORK, DEATH THE GODFATHERS
S T
(50)| NEWp | 1 | DESOLATION ANGEL JOHN BRANNEN

Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.

BILLBOARD FEBRUARY 6, 1988

www americanradiohistorvy com

15


www.americanradiohistory.com

FOR WEEK ENDING FEBRUARY 6, 1988

| Billboard.

©Copyright 1988, Billboard Publications, Inc. No part of this
publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,

NBC STATIONS FOR SALE

deal, QMTI’s lack of radio ownership ADULT I ' ™
would make it a reasonable candi- = : .
. . Compiled from a national
date. QM1 is half owned by MCAInc., | .| . |u |o% s TS
P x P play
hich owns WWOR-TV New York, | |28 |28 |¢s | TTLE ARTIST
v .wns 7 St E = 3 £ N‘-g = 5 LABEL & NUMBER/DISTRIBUTING LABEL
so a spinoff would be mandatory in
that market. *% NO.1 v &
Yoy7 'VE BEEN FANY
) (T)'ht; 523“.“9‘; sale of the stationsis  ((1)| 2 | 2 | 9 | GOUDVE 1 vk at e, On
rom in y Gener. - -
ik ) AN'T STAY AWAY F ESTEFAN/MIAMI SOUND
tric’s purchase of NBC’s parent, @[ 3|4 |n I O / 5
RCA, in December 1985. At that time, 3 1 1 10 | EVERYWHERE FLEETWOOD MAC
NBC lost its “grandfather-clause” i Ll .
exemption from Federal Communica- @)| ¢ | 5 | 10 | HUNGRY EVES (FROM “DIRTY DANCING") # ERIC CARMEN
tions Commission rules barring mul- (5)| 6 | 9 | o | SEASONSCHANGE @ EXPOSE
tiple ownership of mass media in one ARISTA 1-9640
market. NBC knew then thatit would  ((6)| 11 | 16 | 5 SHE'S LIKE THE WIND  # PATRICK SWAYZE/WENDY FRASER
have to sell its New York, Chicago,
. L9 : L | WANT .
and Washington properties because 7 R 1 [ A WANTIS vou CARLY SIMON
it alsq owned television outlets there. 8 5 3 ||l HxENEQYQAngO&LOVE # NATALIE COLE
Good Morning Everybody. KIiS-AM-FM Los Angeles morning man Rick Dees A wa];,er %-gantedt})]y tt};]e FC]C tOprSt— 9 10 1 10 THE WAY YOU MAKE ME FEEL © MICHAEL JACKSON
shares some tricks of the trade with comedian/actor Robin Williams. Williams is g?)nz .(:' thosrgogveilapi):; B G kSt:" EPIC 34-07645/E PA
) ] i . e s . ns i markets LD 'S
cathth Lﬁ:gm:{t;?{: nt\gml for the hit film “Good Morning Vietnam," in which he plays will expire soon, 1319 | 7 | TWILIGHTWORLD = SWING OUT SISTER
9 . However, the decision to get com- 1 9 8 15 GAOT %YS[M)ND SE]T ON YOU & GEORGE HARRISON
pletely out of radio ownership repre- DN:;:RRT 02 Bg:’ TATNER B':O(S\"OUL LOVE I
° ) HOUGHT (THAT D @ DAN HI
sents a change in NBC’s stance asof | 12 | 8 | 6 | 15 | dESERTHONGHT( )
FOR WEEK ENDING FEBRUARY 6, 1988 i}l}]gyé,ln a staff memo at that time, 13|12 |13 | 13 | CHERRYBOMB =~ = @JOHNCOUGARMELLENCAMP
. s Bongarten announced that
B.I" ! @Copyright 1988, Billboard Publications, Inc. No part of this WMAQ, WKYS, and KNBR would 7 | 23 | 5 | WITHOUT YOU PEABO BRYSON & REGINA BELLE
publication may be reproduced, stored in any retrieval system, or : :
I r ®  transmitted, in any form or by any means, electronic, mechanical, be put up for S,a]e’ SlmUItaneous w1Fh @ 21 | 25 7 TUNNEL OF LOVE © BRUCE SPRINGSTEEN
photocopying, recording, or otherwise, without the prior written the company’s continued commit- COLUMBIA 3807663
permission of the publisher. ment to station ownership. Buying 7 | 19 3 P%E%EEGONNA GIVE YOU UP @ RICK ASTLEY
new stations was even mentioned as
= ATHE
HOT ; 2 possibity @) o | = | + | ARy * GEORGE MIGHAEL
all } B In that same memo, Bongarten an- 18 | 18| 17| 17 | VALERE ¢ STEVE WINWOOD
nounced that NBC’s radio networks :;NEDI\:;;%::\ALRNERBRO& S TR
- ER Compiled from national WOUI"? b'ihseeklﬂg a ‘;Stralt;egél}(i ?’31. 19 [ 15 | M ] 15 | JRstaiseaz VITNEYHIOU STON
x x o radio airplay reports. ance’ with another network. Shortly
wu |5 Lo | TITLE ARTIST TH © GEORGE MICHAEL
Iz gg 52 §§ LABEL & NUMBER/DISTRIBUTING LABEL thereafter, Westwood One bought DM L0011 coumenssores
** NO.1 # & NBC’s networks for $50 million. In  |(2D)| 25 | 30 | 8 | ONLYTHEFOOLSURVIVES ~ DONNA SUMMER/M.THOMAS
5 that deal, Westwood One also bought
P / cedh THE TIME OF MY LIFE & BILL MEDLEY & JENNIFER WARNES
EEA -y (| 4 e AT s oL L the rights to NBC’s name, so the leg- 2 120 | 18| 20 | gcpsoza
endary banner will continue as an en- MOTORTOWN @ THE KANE GANG
@ 7 11 4 !/#ét!ﬂrr!’ﬂ%% 7-69431/ELEKTRA KEITH SWEAT tity = 3 16 12 1 CAPITOL 44062
; . . NG Y AIN
s |« [ o] 7 | MeEvoyoNGHT ™S | The National Broadcasting Co. | # | 19 | 15 | 1o | SSENGYOUAGAN, DAN FOGELBERG
4 | 3 | 2 | 10 | SEASONSCHANGE EXPOSE was born in 1926 as the country’s @| 3 | — | 2 | DREAMSIDREAM o DAVE MASON (WITH PHOEBE SNOW)
ARISTA 1-9640 first national network. One of its pri- oIS
"VE B 5 W 0 BE
(5| s | 8 | 7 | GOULDVEBEEN TIFFANY mg,rtg tf]}::cnl(:zn(?fbac(i(‘ Oth:ne\.vzs to pr;io 2 | 3 | 5 | |WANTTOBEYOURMAN # ROGER
m sa radio receivers made
IT -N- : ANDLE IN
6| 5 | 6 | 1 | PusHIT SALT-N-PEPA by its parent, RCA. 27| 22 | 24 | 19 | CANDLEINTHE WIND @ ELTON JOHN
@ 9 | 13 | 4 | NEVER GONNAGIVE YOU UP RICK ASTLEY Relatively speaking, NBC’s proper- # % % POWER PICK % % &
ties are not big money makers. The 35 | 3 | 7 | SOULFOODTOGO ® THE MANHATTAN TRANSFER
3 | 1 T THE WAY YOU MAKE ME FEEL MICHAEL JACKSON timate of $120 million to $135 mil. = 789156
CHSRE T AR S . D w THAT S WHAT LOVE IS ALL ABOUT & MICHAEL BOLTON
()| 1 | 15| 4 | GIRLFRIEND PEBBLES lion seems low when compared with 2 126 | 21 | 21 | columeinseorazs
L FIVD the $80 million Infinity paid for (0| 3 | a7 | 4+ | DONTGIVEUP © TIMOTHY B. SCHMIT
12 | 16 | 4 | SOME KIND OF LOVER JODY WATLEY KVIL-AM-FM Dallas last year. MCA 53233
GD| 39 | a1 | 3 | YouWwiLLKNOW STEVIE WONDER
1| 8| 5 | 8 | LOVEOVERBOARD GLADYS KNIGHT & THE PIPS YOUIWILIEK
WHAT HAVE | DONE TO DESERVE THIS? & PET BOYS
| 23 | — | 2 | FATHERFIGURE GEORGE MICHAEL FEMALE DJS G| a1 | 45 | 3 | WHATHAELDO! sHoP
: 3 HEAVEN IS A ON EARTH .
BB || ¢ |HOTTANG PRINCE (Continued from page 10) 33 | 24 | 22 | 14 | HEAVER PLACE BELINDA CARLISLE
} _ ' -
w | 11| 7 | 13 | WANTTO BE YOUR MAN ROGER | don’t know that it would have |34 | 23 | 20 | 16 gggyggg:;;gJNggL ¢ BOURGEOIS TAGG
BEERISE7 26229 Worked," says Wine. “We've gOt * % *HOT SHOT DEBUT A % &
15 | 15 | 10 | 11 | BECAUSEOF YOU THE COVER GIRLS that certain chemistry, like Joh
FEVER 1914/5UTRA Yy, Ih 2 nny @ NEW) 1 Emgkﬁﬁ%mcyl% ® RICHARD MARX
21 | 28 | 3 | WHATHAVEDONE TO DESERVETHIS?  PET SHOP BOYS Carson and Ed McMahon. < e =i
EMI-MANHATTAN 50107 “There’s not a lot of women in @ NEW) 1 yOE\JEgA%%EngSJNG JAMES TAYLOR
1 LIVE FOR YOUR LOVE NATALIE COLE i .
|| 2| 10| LRI ¢ broadcasting who can look around === === T —ywuars To0 MuCH SMOKEY ROBINSON
FAITH GEORGE MICHAEL and be sincerely appreciative of MOTOWN 1911
18 10 12 13 2 2 0
COLUMBIA 38-07623 another woman’s talents,” says 0 | — 2 g{";lu 3(8”‘: 6'!;glE DOCK OF THE BAY & MICHAEL BOLTON
% | 30 | 3 | CANTSTAYAWAY FROMYOU G ESTEFAN/MIAMI SOUND Dunn. “Cindy and I are that way, snr)thD'v-E T e
;;éagéz;:;;“s e TE and we sincerely like each other.” 39 [[SSSMESIN 14 || SiManraroevsooas MA
@ 2 | — | 2 | WO Wine and Dunn have both held @ | — | 2 | BESTILL MYBEATING HEART * STING
LET'S GO NOCERA morning-sidekick positions at vari- ALMZ2
20 |19 | 21 | B | SifepinGBAGLX29 B ous points in their careers, and | 41 | 36 | 26 | 13 | BROOKLYNBLUES © BARRY MANILOW
LOVE CHANGES KASHIF AND MELI'SA MORGAN : :
2 | 18|19 | 7 | gt ioszs t’."t.h cite t‘;‘lle“t’kpersl‘“encf' and NEWD | 1 | !GETWEAK ® BELINDA CARLISLE
@)| 2 | % | 3 | IOFROVEMYLOVE MICHAEL COOPER iming as three key elements con- Lpa32s
WARNER BROS. 7-28200 tributing to their success. 43 | 43 | — | 2 | SAYYOUWILL # FOREIGNER
OUSTON “Back when I was in Indiana and :
2| 16| 9 | 14 | SOEMOTIONAL WHITNEY H ack wh ‘
U SremEamson | had been fired for the 1sth time, | ¢ | 3 | 28 | 15 | DAMNNGONA NEWDAY e
@ NEW)D 1 ATLANTIC 7.89129 my mom said, ‘Why don’t you be a NEW) 1 THEME FROM L.A. LAW MIKE POST
OURMAN __ PRINCE travel agent now?’ ”’ says Wine. ROLDORIB A7 5.1 ROCYGRAM
% | 25 I P e S S « g 1S THIS LOVE & WHITESNAKE
PAISLEY PARK = 'fBilt'I k:ekw 1 tcould l’lg.et s('),mle)thmg 4% | 42 1 38 | 9 | GRrrenz2823s
@7)| Newp | 1 | ROCKET2U it 1 just kept pushing.”” Dunn, TAKE GOOD CARE OF ME @ JONATHAN BUTLER
MICA 53'::{1'“ e asked to give additional advice, NEW)D ! JIVE 1083/RCA
NEWD | 1 | LIVEMYLE g{ulps, “Do;ll’t atpply ffOl'l our jobs. 8 ! J: 2 | DONTSHED A TEAR @ PAUL CARRACK
HAZY SHADE OF WINTER BANGLES O D R I UCR CClITESESEEM
D] NEWD | 1 | ATy D O to be in sync with those of Wine, SRRl | | HENWE WAS PAB erenos. e R TR A0
@ NEW | | NEVER XNEW LOVE LIKE THIS ALEXANDER O'NEAL who says, ““Any woman who can 50 | 28 l 29 | g | CRYING © ROY ORBISON & K.D. LANG
’ TABU 4»07646/E.PJ§ take my JOb away from me de_ VIRGIN 7-95388

O Products with the greatest airplay gains this week.

serves it.”

HOT

photocopying, recording, or otherwise, without the prior written
permission of the publisher.

O

Products with the greatest airplay gains this week. ® Videoclip availability.

16

www.americanradiohistorv.com

BILLBOARD FEBRUARY 6, 1988



www.americanradiohistory.com

R..

PROMOTIONS

(Continued from page 12)

ly led to the thought, “Why can’t a-

station’s listenership be consid-
ered an affinity group?”’ Roth-
schild then approached the Empire
of America Bank in Buffalo, N.Y.,
and the idea came to life. WHAM
started offering the WHAM-Visa
card to its listeners on Thanksgiv-
ing (Nov. 26).

Lincoln, Empire, and the bank-
owned advertising agency of Levy,
King & White then began to devel-
op the marketing and sales ap-
proach for radio stations on a na-
tional scope. Through an agree-
ment between Lincoln
Broadcasting and Empire of Amer-
ica Bank, the promotion has been
available nationally on a market-
exclusive basis for the past two
months.

Lincoln is acting as the broker/
consultant to stations that have
signed up, dealing with station se-
lection and individual market im-
plementation. Empire underwrites
the cards. As for Lincoln’s agree-
ment with Empire, Rothschild
would only say that Lincoln re-
ceives a ‘“‘flat compensation” for
its involvement.

As of Jan. 22, Rothschild says,
45 of the top 100 markets wers
inked to offer thre cards. He ex-
pects all of the top 100 to be locked
in by the end of February.

The details make the idea even
more attractive. Stations pay noth-
ing. The bank covers its slight loss
of percentage and direct-mail costs

with increased volume. The cards
are attractive to listeners because
they’re offered at a relatively low
13.9% annual rate and there is no
finance charge for the first six
months. Listeners must still fill
out Empire credit-card applica-
tiors and be approved by the bank
before the individual cards are is-
sued. Acceptance is not automatic.

The only drawback here is that
the cards have no grace period.
That means that interest begins to
add up as soon as the card is used.
For card holders who maintain a
running balance, it's a small point.
Those who avoid interest by pay-
ing off their grace-period cards
each month will find the card less
attractive. There’s no way to avoid
paying some interest. But that also
means that every card is earning
money for the station or its chari-
ty.

The estimated WHAM-Visa in-
come for the first year is $200,000,
all of which will be donated to the
Rochester United Way. Of couse,
stations can keep all of their per-
centage as taxable income. Even if
the entire amount is donated to
charity, some part can be withheld
for administrative expenses, de-
pending on local laws. Donatjng
the proceeds to charity, however,
makes this an excellent ongoing,
high-visibility promotion.

The station’s logo appears on
the card in color. Stations also
have the option to send four-line

messages to listeners on the card
holders’ monthly Visa statements.
They can also have a station’s pro-
motion piece inserted in the month-
ly-statement envelope for a tailor-
made direct-mail campaign.

By tying in with each market’s
retailers, listeners can be offered
discounts for using the card. Sta-
tions can also offer advertisers in-
centives to join in cross promo-
tions by having them buy into the
program. WHAM has signed on 12
advertisers so far. Stations will
also have access to the card’s data
base. Names and addresses are
kept secret, but purchase descrip-
tions and locations are available to
add to the station’s sales and mar-
keting research.

This looks like only the tip of the
iceberg. As the idea spreads, it will
surely be developed. For more in-
formation, contact Rothschild at
716-454-4884.

PETER J. LUDWIG

ARAG Elects
Larsen, Israel
To Top Seats

NEW YORK Arbitron’s Radio Advi-
sory Council has elected two new of-
ficers to one-year terms. They are
Lee Larsen, chairman and Dennis Is-
rael, vice chairman. Larsen is the
VP/GM at KOA/KOAQ Denver and
will represent news/talk stations of
all market sizes. Israel is president/
GM of WGY Albany, N.Y,, and will
represent MOR/personality stations
in markets ranked 51 and up.

In addition, four council members
are elected to three-year terms. They
are WBMX Chicago GM/national

| sales manager Kernie Anderson,

elected to represent black stations in
all markets; WPOC Baltimore GM
David Fuelhart, to represent country
outlets in markets ranked 1-50;
WFBG Altoona, Pa., president/GM
Ed Giller, to represent easy listening
outlets in markets 51 plus; and
WLTW New York GM George Wolf-
son, to represent contemporary out-
lets in markets ranked 1-50.

The ARAC consists of 12 elected
board members and exists to facili-
tate a constant exchange of informa-
tion between the ratings company
and its clients. Members are elected
by their peers.

CRS: It’s Williams

NEW YORK Hank Williams Jr.
has been confirmed as the head-
liner for the Super Faces Show
at the 19th annual Country Ra-
dio Seminar, set for Feb. 11-13 at
the Opryland Hotel in Nashville.

Lifestyle researcher John
Parikhal is scheduled to deliver
the keynote speech. Ten years
ago, Parikhal spoke at the same
convention, and this year he is
scheduled to reflect on that
speech and to make predictions
for country radio over the next
10 years.

CALL NOW...to order the
1987-88 edition of Billboard's
INTERNATIONAL DIRECTORY
OF MANUFACTURING &

PACKAGIN
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tries 1987-88 edition. Professional
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video tape manufacturers, video program suppliers and buyers, video
music producers and production facilities. - $27.00 (includes postage

and handling).

Add appropriate sales tax in NY. NJ. CA. TN, MA and VA

CALL TOLL-FREE 800-223-7524

(In New York State: 212 764-7579)

Jo

INTRODUCING NEW ALBOA
TITLED:
TR, ([ e
By
BICTYBARERSSHEIVE
ON DEL CAM RECORDS
ﬂ _ ISTRIBUTED BY:

o STAL VISION NT'L. o
RECORDS - STAMFORD, CT
(203) 358-9944
OUALITY & ELEGANCE!
Pl 3 e

(e 1000)
o LISTER & EXJOY: 'm,r;

PUBLICITY

PRINTS

Lithographed On Heavy Gioss STock
BLACK & WHITE 8x10’s
500 - $60.00 1000 - 85.00

COLOR
1000 - $388.00
Above Prices Include Typesetting & Frelght
Send 8xI0 Photo - Check or M.O.

PR &
Full Color & B/W Posters
composites - Cards - Other Sizes

%%
Send For Catalog & Samples

i PICTURES

1867 E. Florida, Dept. BB
Springfield, MO 65803
(417) 869-9433 or B69-3456

soutt by

2
><
N
I'é

music and media conference

MARCH 10-13, 1988 AUSTIN, TEXAS

South By Southwest is an annual opportunity for people in the
music business and alternative media in the south and southwest
region to get together, discuss mutual interests, and hear some
great music. Last year’s conference drew over 700 industry
professianals from 18 states. This year’s will be better than ever.

TO REGISTER FOR SXSw:
Registration fee is $65 in advance, $75 at the door. 20% group discount for four or

more (pre-registration only).

To register by mail, send name, title & company (if applicable), phone number, and
indicate if you expect to.play softball, and if you can bring a glove. Mail registrations

must be in by Feb. 26.

SXSW 11 will be held at the Sheraton Crest Hotel
in the heart of downtown Austin
Rates: $50 single to quad., prices good till 2-26-88.
Address: Sheraton Crest Hotel, 111 E. 1st, Austin, TX 78701.
Phone: 512/478-9611.
American Airlines is the official airline tor SXSW 11
Call 1-800-433-1790 for discount fares. (Use reference #554968).
Adios Austin is the official travel agent for SXSW 1. Call Grretchen Barber
1-800-527-1044 567#

PO BOX 49066
512/477-SXSW

SXSW is hosted by the Austin Chronicle
and co-sponsored by over fifteen other alternative papers in the region

SOUTH BY SOUTHWEST

WORKSHOPS AND PANELS — Two days, 20 different topics. featuring industry
leaders sharing their expertise plus an opportunity to learn and teach your peers.

SOUTH BY SOUTHWEST MUSIC FESTIVAL — Thursday, Saturday & Sunday nights,
150 bands irom all over the country, playing in 15 clubs in downtown Austin.

1987 AUSTIN MUSIC AWARDS SHOW — Every year Austin’s music community
gathers to honor its own at the party of the year. Austin music at its finest.

SXSW SOFTBALL TOURNAMENT & BAR-B-Q — Record companies team up
against bands, newspapers take on radio stations and everybody eats barbecue.

SXSW TRADE SHOW — Meet with labels, newspapers, music associations.,
promotion companies and more. Rent your own table for $150 (registrants only).
This year’s keynote speaker will be SPIN publisher Bob Guccione, |r.

southwest

AUSTIN, TX 78765
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POWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume

audience of more than 1 miilion.

GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.
SILVER—Stations with a weekly cume
audience between 250,000 and 500,000.
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0 14 Roger, | Want To Be Your Man 1016 , Seasons Change TAMNPA DAY B 21 Now Drsar Tooe Fomn 3 31 Stevs Winwood, Talking Back To The Ni 2110 Cher, HFound Someone
1 7 Ehon ohn, Candle In The Wind }; {; R/R/S ’L“V!‘."sﬂﬁn?&!.?'%‘uew g ;g S:f'f Therr; an.te Girl g% g Emut;m“uegn Turns To Stone 57, £ "d‘l.fl‘b;‘;" 'uf'g} Neat
2 15 Prince, | Could Never Take The Place 0 i steria rea e, Save Your Love Debbie
3 9 Ex{nug Seasons Chan e }2 %‘7’ ': chhael Fathev Figure Tampa g y, Could’ %M Mason Dixon g g: infmmsl ike Heaven 3} 3 IG‘oxnsa Bstehn ld:lumn Sound Machine, A2!36 B g::“ :C&I::IJMN;VBléaLZ"k:J::nPHCE
4 17 . ve Been i iCS, = evil Insi
5 19 u/A a/n/s Pumg me Volume :g IH M’ g 'Zf"r' {:“ Want Me 3 mxs S Need You Toni night 27 EX  Patrick Snynm i A — Debbie Gibson, Foolish Beat BRS ‘;nﬁ‘h"ﬁ:m on éoo'%fvfoﬂ'
6 20 x% ingfield, Wh 7 18 thout N aIPo Goes The World 6 Eric Carmen, Hungrz yes (From "Dirty 28 26 George Hamson, Got Mmd éel OnY A — Hurt | Want You So Bad U
7 10 Vlmmy noust g onal I nmm'cae | f;'v’é For Yo Log e % Heart, T:em's "'g 'uM RO g gz #m| aonms;st;‘m 03) The Dock A —  Aerosmith, Angel
8 21 verywhere e Harrison, Got My Min n ow own
19 10 EMon John, Candie In The Wind
% A Chr '7'}'3‘5‘5‘0"3?390‘3‘2 oes The Wond B & Eatefan & Miami Sound Machine, 3 Woienake, LI e i % §3§ Men v’vd b ‘3’"45 s opSGoes The Word
1 25 Rick Astiey, Never Gonna Gwe Vou Up 2 P Cateh Pm Falf 10 Banglest azdv Shade Of Winter chha arx, Endless Summer Nights
72 25 Paul Camack, Don't Shed A Tea . vetsy Roison, Catch Me (Fm Falling) 12 ound Someone ¥ ¥ he Mode, Never Let Me Down
3 27 Gloria Esefan & Miami Sound Machine, | AZ - P na""'"’ Sgsa et oodove 10 M Exposs, Seasons Change 347 wmm{ Houston, So Emotional
4 12 me hael, Faith % 77 B“‘:VM c‘m*""'e n eak ey 1 13 Bruce Springsteen, Tunnel Of Love A3 — Michael Jackson, The Man In The Mirro
%5 16 atley, Don't You Want Me % 31 f" i Say ¥ W 1; 7 Elon J andle In The Wind 37 EX Love & Rockets, No New Tale To Tell
% 2 Boy George, Live My Lile (From The Fi 7 2 oreigoer, e %"‘he Pips, Love Overbo 13 16 Paul Carrack, Don't Shed A Tear 3 KX Aawsmnlh Angel
7 B Whitesnake Is This Love % 5% “[;"fm' '{ 2y per U 23 Ri ever Gonna Give You Up 23 g gcéf'i‘e | l}l;ckt:a)lé'l)?nlxnom A
28 31 Sting, Be Still M{ Bealmg Heart 2 2 Bruce Spnngslaen Tunnel Of Love 1 20 Patrick Svnyu (Wendy (ke‘d t's The e World As
29 32 Belinda Cadisle, | Get Weak 1 17 Pet Shop Boys & Dusty Spnn Wh
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EX EX  Michael Bolton, (Sittin' On) The Dock 24 28 Sting, Be Still My Beating Heart

EX EX Scarlett & Black, You Don't Know 25 29 Glona Estefan & Miami Sound Machine,
A —  Michael Jackson, The Man In The Mirro 7 26 30 Debbie Gibson, Out of the Blue
A — Brenda Russell, Piano In The Dark 27 EX Richard Marx, Endless Summer Nights
28 EX  Michael Balton, (Sittin’ On) The Dock
A29 —  Michael Jackson, The Man In The Mirro
A30 — George Harrison, When We Was Fab
Orlando P.D.: Brian Philips <
1 1 Tiffany, Couid've Been : -
22 INXS, Need You Tonight v
] 33 Roger, | Want To Be Your Man L
4 4 Elton John, Candle In The Wind §
5 5 Geor%e Harrison, Got M( Mind Set On ¥ Y
6 6 BanF es, Hazy Shade Of Winter s
X 7 7 Paul Carrack, Don't Shed A Tear § &
East Providence P.D.: Mike Osborne 8 8 M/A/R/R/S, Pump Up The Volume i D: Driscol .
1 3 Tiftany, Could've B 9 9 Expose, Seasons Change Irving P.D. Mark riscoll -
? 2 Ex sg' Seasons cr?:: e 10 10 Salt-N-Pepa, Push It 1 3 George Michael, Father Figure E:s:
3 5 INXS, Need You Tomght 11 11  Pet Shop Boys & Dusty Springfieid, Wh 2 2 Tlﬂan‘, Could've Been
4 6 Bangles, Hazy Shade Of Winter 2 12 Fleetwood Mac, Everywhere 36 M/A/R/R/S, Pump Up The Volume
5 7 Prince, Cou(d Never Take The Place }2 13 F"""E"ﬁ:v Say You Will g z geo;g'e IMVIvcahalel FaBI;hVour Ma
6 1 Michael Jackson, The Way You Make Me (e AT e e SR IR ot iBe oLt Mar W
7 8 Cher, | Found Someone ] Natalie Cole, | Live For Your Love enn Medeiros, Dner on't Leave Me
8 13 Roger, | Want To Be Your Man 1€ 16 The Cover Girls, Because Of You 75 Ehon John, Candle In The Wind
§ 10 Eric Carmen, Hungry Eyes (From “Dirty 1717 Prince, | Could Never Take The Place 8 20 Salt-N-Pepa, Push It
10 15 Rick Astley 'Never gonna Give You Up 18 18 George Michael, Father Figure 9 25 Patrick Swayze (Wendy Fraser),
11 24 George Michael, Father Figure 19 19 Michael Jackson, The Way You Make Me 10 33 Richard Marx, Endless Summer Nights
12 12 Hearl There's The Girl 20 20 Stryper, Honestly 1111 Ppet Sh%prﬂoys & Dust S{mn field, Wh
13 18 Bmce' Springsteen, Tunnel Of Love 21 21 Ridl Aslle&, Never Gonna Give You Up 12 10 Pretty Poison, Catch Me (I'm Fallin
14 20 Foreigner, Say You Wil 22 22 |cehouse, Crazy 13 8 Belinda Carlisle, Heaven s A Pace
15 19 Natalie C(')Ie, { Live For Your Love 23 23 Whitesnake, Is This Love 14 9 Michael Jackson, The Way You Make Me
16 22 Paul Carrack, Don't Shed A Tear gg gg gltlaln Iv(liglho;;tﬂ':lsfhzog@oes The World ig %? i‘a aD“!e'ycF;;’:EIS'L'IYw - R
i 2 Piestwod Mar, TE'JZ‘EYESLSE"" ! Coute 2% 2 Beinda Carlsle, | Get Wadk 1722 Gloria Estefan & Miami Sound Machine, John Sebastian
19 26 Pet Shop Boys & Dusty Springfield, Wh % % :ruceos Fin sleean, {ﬂnnel Of Love }g gg grgﬁ“%aané\:rr‘llsnur:g&f eesa‘((Fvom Dirty ) .
! ew Order, True Fai . I
g? gg Ef:,’:glm:ay:i(:;ﬁ?SF;::,?),",CMM, 29 2 RIC:BM Marx,mEndIess Summer Nights 20 34 Rick Astley, Never Gonna Give You Up Head Of ECleCtlc Radlo
22 34 Belinda Carlisle, | Get Weak 3% Cher, | Found Someone eI o
23 28 Men Without Hats, Pop Goes The World David Lee Roth, Just Like Paradise S 12 Motler Crue Y ocve Al | Need
28 31 David Lee Roth, Just Like Paradise 32 32 Whitney Houston, So Emotional 2 plisjcrieAaurElalfiIN
25 30 Boy George, Live My Life (From The Fi 33 33 Boy George, Live My Life (From The Fi 24 13 Bi"lhskHa?Y hade Of Winter
26 32 M/A/R/Rg/ﬁ Pump Up The Volume 34 34 Eric Carmen, Hungry Eyes (From “Dirty 25 14 George Harrison, Got My Mind Set On Y .
2733 Carly Simon, Al 1 Want IS You B B i mnn e He formed focus groups, did research,
;. Nt —  Def Leppard, Hysteria b3 i
25 Rt oty Twilgh! Word A = Wchatiackson The Mann The i | 28 21 Jody Waley, D You Want Me BY BILL HOLLAND and determined that the 25-54 demo
30 EX Madonna, Spol ight A — Scarlett & Bhtll You Don't Know 29 28 Aerosmith, Oude (Looks Like A Lady) - = ! S dio.”
4 lcten O wongwe | § S, |83 Brsdimn S John Sebastian recently left his local pro-  “hates existing radio.
X Richard Marx, Endless Summer Nights s ) d 4 o q ° g o/ hS ) .
i e B el D 2 3 pelmee e || gramming job at WBMW Washington to He's told the story over and over to
B EX D Lopparatirciers EX B Teronce rem Dy, Whng ol U 36 Sty o Sulty Seatng e form the Phoenix, Ariz.-based Eclectic ~anyone who will listen. He walked away
f atrick Swayze (Wendy Fraser), b a & = 5 . .
BB Sovecrn moren B gzzeceg:\.ggiagg;,7r<ever &y § 18 Madoma Spolig Radio consulting firm (Billboard, Jan. from his mainstream rock consultancy to
ECEX Gladys Knght & The Pips, Love Overbo. | £ B0 GEECE s Miam Sound Machine, | 38 20 Depeche Mode,Never Lei Me Down 30). pursue the dream: Forge a new format
£ EX Ena fachin, Savin Mysel I KA S R R with the “highest-quality, mass-appeal
carlef ack, You Uon't Know K . . . . . o
BB reat Wie, Save Your Love mm | rount SME0%, Moton Of Lov JOHN SEBASTIAN is not just a highly  mausic ever produced.” Add to it local in-
—  Salt-N-Pepa, Pusl 2 h . B o .
A — Earth Wi & Fire Thrkng Of You R gg,s'f;,;g',:fe;;gj;i:'s Enies respected programmer with nearly 20  volvement. Hire personalities with warm,
= e Gibson, Oul of the Blue \m g A . . .
A Wichaet Botton, (Sitin' O The Dock — b e T years of experience. He’s not just the believable presences. Refuse “inane, ob-
R o Cougar Mellonca, Checi i out il mastermind behind WBMW, the Wash- noxious commercials.” Don’t “insult the
A = Py 3 T, Coude ;;f* Steve Perun Knp ington, D.C, metro area’s first alternative  listener” or try to ‘;ibuy audier}’ceI 10}173213?
2 4 Debbie Gibson, Foolish Beat AC format to rely heavily on new age with giveaways and contests.” In
D8 S pempyyy My Mima Set On ¥ ° jazz, and offbeat a}ibum trgcks Nor isghé Sebasgtian wal}ly(ed away frustrated from
T T 104.7m ' -
Miami Sound Machine, Anything For ¥ : . . .
96 ’ .FM 7 Mimael sackson. The Way You Moke e a man given to ordinary words. No. Heis  his EOR consultancy and accepted a local
P g':rf'gue?'ﬁ';z?%n':élméus\?v'i'.?&r"“h'“’ Phoenix . P.D.: Guy Zapoleon a man on a mission, not just an apostle, job programming KDKB Phoenix, Ariz.
9 12 INXS, Need You Tonight 1 1 TiHany, Could've Been : 2 )
hartford b D Dave Shk oo g.,i.,s,,iﬁﬂ |§"‘n;i§':{‘fm 22 geonge Warison, ot My Mind Set On ¥ but someone who believes he is a prophet.  Last year, he got the chance he’d been
artfor D.: Dave Shake: eorge Michael, Faith ait-N-Pepa, Pus 3 iti g .
t1 R O LT £ 3 Mol Tckeon. The Way You ke e The prophet of what is now often called waiting for, a}nd' debuted h}s new age for
2 3 u/A/ﬁ'/nds, Pump Up The Volume B B R U Us D B O o Winter the new age format, or, as WBMW calls mat for Infinity’s WBMW in July.
33 Rorwanl Toge vour won 15 8 melaerGoe Secase ooy |73 Wiy douston S Cooton itself, “Washington’s radio for a new  Sebastian was new to the Washington
P ic 3 £ " o
§ 1 R Téti}asﬂgie?hc?:f:a Give You Up e %"’u“;'r" Man A TGO age.” area. He says when he arrived he figured
A HENEYS , Pump e Volume : . 5 5 . .
313 Goonge Mchae Fathes Fipwre”® s I 5“""{5 ar, S?g"'gserK"owg Better IR kol el g When ultimate, quintessential pro- on ‘zero black listenership.” Now, he
v ’ atnck Swayze (Wendy Fraser), X| , Seasons R N
1010 bameer | Conkt Never Take Toe Place 223 Rick Astley, Never Gorna Give You Up 1315 The Coler Gis, Because Of You nouncements come from his mouth, they  says, “one of every three calls” is from a
’ rge Michael, Father Figure on John, Landle In € Wind . .
1T RepaNEusHT N Lol Debbgleﬁsibsan, Spake You Love 15 18 pet Shop Boys & Dusty Springliei, W do not appear to be self-aggrandizing black listener.
' el , Lirlinent . .
1320 lton Joho, Candie In The Wind BB ke St Twant e 1 17 New Order, Trus Faith statements so much as rather remarkably He was like a stranger in a strange
Rl Ak Dl Shed LA eR: %6 21 Bill Medley & Jennifer Warnes, (1've 18 22 The Cure, Just Like Heaven £ g N S les in-  land. B fused Georgetown with Du-
% 1 Fleel::t:; Mac'[veecvayl»‘::eve u A%g 2 Bay%’l?ayaeigeﬂl ”,TL°kM¥’H"E" 53 %g (;:?rg:sucahale;, Fa;rrwgyfrlg:sr:' staggering reportage. some examples 1 and. e coniuse 2 g )
¢ P “pyi — oth, e Paradise rick Swi b . : :
}; lg IE’;IlCScharmf!rgy?l‘l:‘gzsl[;?psnrr:;#emmv’vt 2 5 Diar‘ll} le ?Jealousu?ella‘s o 21 21 Glenn Medeq’rosF,ﬂTty won't Leave Me clude: ) pont Circle. Itdldn t mats'er. , We have
[ gladigs:'fm At & The Pips, Love Overbo R 8 il B3 B Natain o1 e For four Love e “I am responsible for the new age the hottest station in town,” he'll tell you,
avid Lee Ro! ust Like Paradise i P o o
; ‘ A — Jody Walle , Some Kind Of Lover 28 29 Keith Sweat, | Want Her 3
ZIR 23t oreignen Sayou il A Phil Collins 'We Said Hello Goodbye 25 28 Jody Watley, Some Kind Of Lover format. with thf?‘ first fqrmat
73 2 Buster Poindexter & His B e B ot ey ) e “The Wave stole my ‘“exclusively designed
2 2 Madoma, Spolight B % gnolgiad:s'cie:ianlalméam Sound Machine, idea.” ‘ for baby boomers.”’
g elinda Larlisle, el eal
26 32 Belinda Carlisle, | Get Weak . o i ' h
27 A Boy George, Live My Lite Gram Te T B L e L e ] gave up a career can cC ange And, research has
B g e Ry Epating Heart aa A —  Debbie Gibson. Qut of the Biue as the most important . _» shown that D.C. match-
% B Ebezboc "0  of the BI Alarg's Hit Rade EX EX Fleetwood Mac, Everywhere . . the face of radlo
sois R nentieloisontoohelBhe =z BB Aesander ONeaiFeaturing Cherele programmer in radio be- es the sought-after core
. ! . adys Knij e Pips, Love Overbo . . . . .
A2 —  Michael Jackson, The Man In The Miro | Atlanta P.D.BobCase | EX EX The Jets, Rocket 2 U cause I believe in this audience of white-col-

A33  — Glora Estefan & Miami Sound Machine,
34 38 Alexander 0'Neal Featuring Cherrelle,
35 36 INXS, Devil Inside
36 37 Richard Marx, Endless Summer Nights
37 39 Elisa Fiorillo, How Can | Forget You

A38 — Michael Bolten, (Sittin’ On) The Dock

A33 — Def Leppard, Hysteria

Salt-N-Pepa, Push It EX EX Foreigner, Say You Wil

I’/A{R‘R/S, Pump Up The Volume lar, white, upscale, mu-
INXS, Need You

sic-savvy, upper demos.
He was, and is, completely sure he has
the goods. ““I gave up everything because

format. I believe it can
change the face of radio as we know it.”

KUBE ¢ “There has never been anything like
it"’

onight

any, Could've Been
Prince, Hot Thing

1

5

4

6 R%er, 1 Want To Be Your Man
g Ti

B Eric Carmen, Hungry Eyes (From “Dirty

I believe there’s an unfulfilled audience

Expose, Seasons ha’:%e
out there that must be served,” he says.

1

2

3

4

5

6

7

8

9 15 Patrick Swayze (Wendy Fraser),

10 11 Prnce, | Could Never Take The Place
11 14 Pet Shop Boys & Dusty Springtield, Wh Seattl
1217 Natafic Cole. | Le For Your Love eattle

P.D.: Gary Bryan SEBASTIAN IS a very serious person.

Bm

22 George Michael, Father Figure 1 2 Tittany, Couidve Been His eyes are intense. He seldom blinks The fall Arbitrons indicate that he’s
14 S Bangles, Hary Shade Of Winter 24 INXS, Need You Tonight
3 eed You lont . . . .
MEANS MUSIC 15 10 Paul Cairack, Dot Shed A Tear 53 Bangles, Hary Snade Df winter when he speaks. He is formal, absorbed, a  right. There were no bolts of lightning, no
X X 16 20 Gloria Estefan & Miami Sound Machine, 4 1 Michael Jackson, The Way You Make Me g . a ]
Baltimore P.D.: Brian Thomas | 17 25 Rick Astey. Never Goms Gve You Up S 1 Foger | Want I Be Your Man bit aloof. Sometimes he forgets to smile.  explosions, but WBMW rose froma 13toa
. R elinda Carlisle, | Get Weal i jami Machi ] g B .
D 8 WmEiola, 1927 he Coyer G, Because 1 vou 1 P cﬁ‘égdrhe'%é?ﬁi Prophets, voices in the wilderness, 1.7 in overall 12-plus shares. It also made
35 Taylor Dayne, Tell It To My Heart N 19 Foreaner Setor Wi e A H Ry i however, don’t tend to be gregarious. encouraging gains in adults 18-34 and 25
4 4 Bangles, Hazy Shade Dt Winter 2 24 CherglnFo'un So?neone 13 }2 Ex:mie,ls(?gjloysm:\ea’n gke The Place K 1 ag 22
HE IR D Sy 23 75 Gladys Knight & The Pips, Love Overbo 11 6 Heart There's The Gl They tend instead to back up the big pro-  54. He says there was a “bad October,” but
7 8 Expose, Seasons Change 4 B mheles Rocket2U o ewong | 12 20 Pet Shop Boys & Dusty Springfeid, Wh nouncements with real goods, something  points to a telling statistic—the station be-
8 14 Enc Carmen, Hungry Eyes (From “Dirt 2% 28 D:n hle pz‘:,dg aNse, 901 1O§|se Do o }g lé Fovengm May Vgu A i g a . g .
LI pet Shop HoytsTlu%us Springfed, W B I SRl e L B e een oene 0l Love Sebastian has done throughout his ca- came the market leader in time spent lis-
oger, | Wa 0 be an . frigad 3 s . !
1 13 Negﬂ, The"?rls The G1'|0ur %g EBXI 2::::5‘%;3%9%? of the Blue }? ;; lr::lha(:i‘:as%ofgafylee For Your Love IRIelT tenlng‘ elght hours.
1317 S Coutar Welencamp Chery Bom | 30 32 Dand Lée Roth, Just ik Pradise 8 3 patnck Swajae (Wendy Fraser. From his early days as a market-win-
1821 patrick Swayze (Wendy Fraseo), Pebbles, Girlrend Y 0 23 Stryper Honestly e i ogra er during the '70s at EBASTIAN looks a bit lik tri
b Bk e e oo Lave - . Girlfrien 2023 Stryper Honestly ning programmer during the s a ooks a bit like a young, trim
16 10 Elton Joﬁn Eand\e In The Wind A —  Michael Jackson, The Man In The Mirro 21 26 GeorgAe Michael, Father Figure f . 1 . .
B D B o M Mond Set On ¥ 2227 Rick Ratley, Never Goma Give You Up KDWB Minneapolis and KHJ Los Ange- Orson Welles. “I’ve been in broadcasting
18 6 Michael Jackson, The Way You Make Me : BB Chor | Found Someone les to his stint in 1980-81 at the former 19 years,” he tells you, “and I've never
13 19 Prince,  Could Never Take The Place - % 3 8 f.’-d g“r’;.l et Weak : . . y ’ you,
20z Men WihoutHats, Pop s Tne Word Mv 2 & ,,.",:{.‘,,,’,.,,’s,',i,ﬁ;gjm” weak WCOZ Boston, during which time—as he  seen anything like this.” He relates stories
z 1 gﬂzrr:eed'mé;ejlegi{;;v?zrﬁ?;, (ve s B gyt Like Paradise puts it—the station beat WBCN and of potential clients calling him, begging to
3 FA g i . . . .
28 78 Siryper, Honestly = L o e P copped the “largest 12-plus top 10 market  invest, and of ad agencies, including one of

25 23 Steve Winwood, Valerie

% 21 Foreigner, Say You Will St. Louis P.D.: Dave Robbins A VichaelliacksonaThelManjiriThelMuce album rock share in the history of Ameri- the area’s biggest, hearing the station and
278 300 Belpa Cariisle, | Get weak 12 Tiffany, Couldve Been AT et S or e " Qobasti diated the Midas touch b g dd g hs bef
R AR RS pumplUpITHeValune N 21 INXS Need You Tonght A = mcnaelbonon,fs.mn'on) T ca,”’ Sebastian radiated the Midas touch, ecoming sudden converts months before
30 B Rick Astiey, Never Gonna One You Uy A B et is. on | 6 3 el Ditto when he formed the Sebastian the ratings were released. ‘‘People are
Al che 1 ol i 2 & Wichae Jackson, The Way You Make Me | EX  EX_ Gladys Knght & The Pips, Love Overbo and Casey Associates consultancy, which, flocking to the station,” he says. The ad
b g o ne, [ 4 9 0
o e 1 1 The Mirro 7 8 Expose, Seasons Chane in his words, became *the second-most- schedule? ‘““We're completely booked.
B M!chae| Bolton. (S """. Bn) The Dack 8 11 Prince, | Could Never Take The Place ! . N . , N . v
ichael Bolton, (Sitti oc § 13 Paul Carrack, Don't Shed A Tear respected consultancy in radio, with more  We're going to hold the line on that, too.
10 14 Roger, | Want To Be Your Man g k t l h h R l S b . .
T g.:‘.’?g,.se;}"s.sz‘:g:\{vdumo' e major-market clients than any other ecently, Sebastian announced he is
137 Wity Houston, S0 Emotional firm.” leaving his PD duties at WBMW to once
ryper, Honestly . 2 .
15 21 George Michael, Father Figure T again launch a consultancy. This time, the
B h P e mafeid, W HEN HE SAW THE LIGHT. One eve- company is called Eclectic Radio, and it will
B B |ohouse OOl | et Weak ning, listening to records at his house, a seek new age format converts. WBMW
B0 Beerge Menanl Fpyves (From Oty friend remarked that the cuts were “too  and the brand-new KGRX Phoenix are his
22 2 David Lee R lh,'J st Like Paradise i0 1,
7ok el fadh good to be on the radio.” It reverberated. first clients.
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THE LOST LENNONTAPES

:\u—( /'[o X‘f&/ﬂﬁ H e,

THE SINGLE
MOST IMPORTANT
USICAL DISCOVERY
IN MORE
HAN A DECADE.

John Lennon captured the hearts and minds of a generation, and his music forever changed the
sound of rock & roll. Lennon was the most documenteé figure in rock history, and he was also among
the most creative and prolific. We're all familiar with what'’s been released commercially to date, but
there are still literally ﬁundreds of hours of interviews, music, alternate takes and actual songs that
have never been heard. Until now.

By exclusive arrangement with the Lennon Estate, the Westwood One Radio Networks proudly
present The Lost Lennon Tapes, airing in one-hour editions each week throughout 1988.

As host of The Lost Lennon Tapes series, celebrated radio/television talk show personality and John
& Yoko confidante Elliot Mintz, mines many priceless moments from the Lennon archives.

You’ll hear demos, early in-studio run throughs and alternate studio takes of Lennon songs we all
know and love, as well as songs John recorded but never released. Recently discovered performances
by John and his bandmates dating back to The Quarrymen. Rare erformances from the Beatles era.
Recordings made in the intimacy of The Dakota, John’s New York City residence. Original versions of
Lennon songs he wrote for others to record, including Ringo Starr and Harry Nilsson. And much,
much more.

And, in rare interviews conducted throughout his career, you'll hear Lennon himself talk about
the people, places and events that inspired his music. You'll also hear from many of those who worked
with him, and the one person who knew him best, Yoko Ono.

Adding to the fascinating blend of music and interviews are special features, including spotlights
on each week’s events in Lennon history, as well as Lennon-related Beatles history.

The Lost Lennon Tapes — Lennon without tears. A celebration of the man, his music and the times in
which he lived. Exclusively from Westwood One.

FOR DETAILS, CONTACT A WESTWOOD ONE REPRESENTATIVE:
LOS ANGELES (213) 204-5000 - NEW YORK (212) 682-4600 + CHICAGO (312) 938-0222 - DETROIT (313) 649-6300
FAX (213) 204-4375 or TELEX 4996015 WWONE.

\/
%ﬁ% WESTWOOD ONE RADIO NETWORKS

lustration from “Skywriting By Word Of Mouth” by John Lennon, Copyright 1986.
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Local Hero. WPGC-AM-FM wWashington, D.C., MD Al D’Angelo accepts a
plaque of appreciation for his help in making “Barbara’s Bedroon?™ a cult
success in the Baltimore/D.C. area. Making the prasentation is Malverne
Distributors’ Saundra Newman, on behalf of New York logo Select Records,
which Malverne distributes.

Night Of 106 Stars. KMEL San Francisco PD Keith Naftaly is surrounded by
just a few of the stars who made a recent AIDS fund-raiser concert sponsored
by the hot top 40/crossover station a big success. Shown, from left, are EMI-
Manhattan’s Norm Ostorne and Mark Kargol, KMEL personality Leslie Stoval,
Naftaly, EMI-Manhattan recording artist Natalie Cole, KMEL talent Renel Lewis,
and KMEL MD Kevin Weatherly.

G

IR CERTHTRT L]

Let’s Do Lunch. Mainstays from Burkhart/Abrams & Associates pose with
honchos from Epic and Cclumbia while guarding the “ego drop’ that graced the
entrance fo the Album Radio Family Lunch the labeis co-sponsored during the
recent Burkhart/ Abrams convention (Billboard, Jan. 23}. Shown, from left, are
Epic’s Jon Kirksey; Columbia’s Paul Rappaport; B/A’s Greg Gillispie, Dwight
Douglas, and Lee Abrams; Epic’s Harvey Leeds; and Columbia’s Aian Oreman
and Jim Del Balzo.

Magic At The Madame’s House. WXRK “K-Rock” New York late night talent
Jo “the Madame” Maeder gets cozy with Penn Jillette, partner in the comedy/
magic team Penn & Teller, who stcpped by for a revealing interview. Among
many things, Jillette discussed his record label, 50 Skidillion Watts Of Power,
which just released the debut of Jillette’s band, Bongos, Bass & Bob. Joining
the chaos are Eddie Gorodetsky, a radio veteran/comedy writer who works with
Penn & Teller, and Marc Ganand, front, director of “‘covert activities” for the
team’s Broadway show.

) o ] Hanky Remake Panky. KUBE
“Last To Know” Wins Big. WWQM-FM “Q-106"" Madison, Wis., personnel Seattle’'s Tom Hutyler, left, enjoys a

pose with Reba McEntire, whose “The Last One To Know” was the theme of a visit from Major Records’ Kevski A -.w :

recent promotion wherein one winner received a trip to one of three vacation Dolan, who is currently working his - . g ' = ’
spots. Shown, from left, are O-106 midday man Jeff Davis; McEntire; recording remake of Tommy James’ “Hanky Dee Spree On V-103. WXYV “V-103" Baltimare PC Roy Sampson, right, takes
artist Michaal Martin Murphey, who opened for McEntire’s recent Madison Panky” on the Kensington, Md.-based a break to chat with actor Billy Dee Williams about his latest movie, “Deadly
concert; and Q-106 moring man Mark Hunter. Major Records. lllusions.”
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Rick Astley To Sizzle Or Fizzle?
Singer Tries To Avoid 1-Hit-Wonder Tag

BY JEAN ROSENBLUTH

NEW YORK Twenty-one-year-
old Rick Astley’s “Never Gonna
Give You Up” is one of the fastest-
rising singles on the Hot 100 Sin-
gles chart and may well be on its
way to No. 1, a position it has held
in many countries around the
world. His meteoric rise from ob-
scurity raises several questions,
however. Can he sustain the in-
credible momentum he has gener-
ated so far, or will his inchoate ca-
reer fizzle as quickly as it began, a
victim of the one-hit-wonder syn-
drome?

Astley’s undeniably formidable
vocal skills and the fact that his re-
cording career is being guided by
PWL hit makers Mike Stock, Matt
Aitken, & Pete Waterman bode
well. For now, Astley is content to

put himself in the hands of the
PWL team, which has been behind
such acts as Bananarama and Mel
& Kim.

“My association with my produc-

‘Any time a record

breaks so quickly,

you have to worry
about longevity’

ers is a lot stronger than most peo-
ple’s,” says Astley. “I got my deal
because an extremely huge produc-
tion company—that’s what PWL is
in Europe—came to me, a young
English boy, for my voice. Obvious-
ly, I will want to develop on that
eventually—I'd like to produce my-

Committee Proposes Industry District

Austin Attuned To Its Music

BY JOHN T. DAVIS

AUSTIN, Texas After years of be-
nign negleet, the City Council, the
Chamber of Commerce, and music
business professionals here are
beating the drum for Austin music.

Discussions have taken place
since late in the summer on the cre-
ation of a music district, similar to
Nashville’s Music Row. As envi
sioned by a 13-member committee
created by the City Council, the dis-
trict would group various sectors of
the music industry—live venues,

‘Entertainment can
be a mainstay of
the local economy’

studios, publishers, and entertain-
ment attorneys—in one downtown
neighborhood.

The committee was set to present
its specific proposals to the council
on Jan. 28.

“I think the entertainment indus-
try nationally is real strong, and we
can lay claim to our share of talent
here in Austin,”’ says Michael
“Max” Nofziger, a councilman who
was formerly a street musician and
flower vendor. “‘I think that enter-
tainment can be a real mainstay—
more permanent and just as big a
part of our local economy as hi-
tech.”

That would be welcome news to a
city that has the highest office-va-
cancy rate in the nation, according
to Forbes magazine.

As a first step, an “enterprise
zone” to spur investments has been
proposed for a part of the down-
town area that includes the Sixth
Street nightlife strip.

According to Ernie Gammage, a
musician and the chairman of the
Musie District Committee, the dis-
trict would be incorporated within
that enterprise zone.

“We saw two parts to our mis-
sion,” says Gammage. “First, to

come up with ways the city could
help the 9-5 infrastructure [manag-
ers, agents, and studios]. And, sec-
ond, to find ways the city could nur-
ture the talent pool to provide for
their creative development.”

To that end, the committee for-
mulated a series of goals with the
city’s Economic Development and
International Trade Department—
which recently lured the hi-tech con-
sortium Sematech to town.

Gammage cites short-term goals
(relief from off-site parking regula-
tions for clubs, reinstatement of
funds for the Musicians Union’s se-
ries of free summer concerts) and
midterm goals (a permanent music
commission in the city hierarchy, co-
operative marketing efforts with
the Convention and Visitor’s Bu-
reau to promote Austin events like
the Fabulous Thunderbird’s River-
fest concert) for the committee.
Long-term efforts include utilizing
grant money and enterprise-zone in-
centives for what Gammage calls
“bricks-and-mortar’’ projects as
well as securing tax and regulatory
relief for existing live music clubs.

But that means money, and right
now Austin—plagued by the oil
slump and a short-circuited semi-
conductor industry—is in a pinch.
Says Gammage, “Rather than be
timid about these suggestions, we
decided to go ahead and state them
as something we thought would be
possible.”

The suggestions did arouse some
dissension. Some members of the
committee were skeptical about the
practicality of the proposals.

Randy MecCall, the head of the
Austin Federation of Musicians,

worries that some of the ideas are .

unrealistic. “I don’t know of many
music business people who can af-
ford downtown rents,” he says, re-
ferring to the proposed district.

Still, the proposals will be submit-
ted for the council’s consideration.
And, with elections scheduled for
May, Austin’s answer to Tin Pan Al-
ley and Music Row just might be-
come a campaign issue.

self and write more songs.”

Astley wrote or co-wrote four of .

the songs on his RCA debut album,
“Whenever You Need Somebody,”
which is currently bulleted at No. 49
on the Top Pop Albums chart.
Though he played a little guitar on
the record, Astley doesn’t claim to
be a musician: “It was very late one
evening, and I was the only person
there who could do it. It wasn't a
case of ‘I must play on this album.’
I'd rather let the people who are
real musicians do it.”’

RCA is mindful “that any time a
record breaks so quickly, you have
to be concerned about the artist’s
longevity,” says Rick Dobbis, the la-
bel’s executive vice president. To es-
tablish Astley in the marketplace,
RCA is mounting a “‘personality-ori-
ented” campaign.

“We've kept the record and Rick
very visible,”” says Dobbis. “We
want to establish that Rick is not a
disconnected voice but rather an
artist.”

Astley will not tour with a full
band—he has played a few dance-
club dates with a backing track—
until after he records his second al-
bum this summer. “I hope there’ll
be a demand then,” says Astley. “It
all depends on how the second rec-
ord does.”

Hall Of Famers. A host of
celebrities and music
industryites gathered on
Jan. 20 at New York's
Waldorf-Astoria Hotel for
the third annual Rock and
Roll Hall of Fame
induction dinner. The
event climaxed with an all-
star jam session, top
photo, featuring Mick
Jagger, George Harrison,
and Bob Dylan. A highlight
of the induction ceremony,
bottom photo, saw Bruce
Springsteen presenting
Dylan with his award.
(Photos: Chuck Pulin)

ARTIST
DEVELOPMENTS

PAGE TURNS

Following a 20-year tenure with
Atlantic Records, former Led Zep-
pelin guitarist Jimmy Page has
inked a long-term contract with
Geffen. The first release under the
new deal will be an album that
Page has been recording this past
year in England.

“The album’s almost finished,
and we're looking to put it out in
the spring, either late April or ear-
ly May,” says Geffen a&r execu-
tive John David Kalodner.

“I've always wanted to do some-
thing with Jimmy,” adds Kalodner,
“and the opportunity presented it-
self when David [Geffen] and I
were invited over to meet him in
November. [Page] was really to-
gether, clear-headed, and had a
very good idea of what he wanted
to do.”

Kalodner will be connecting with
Page again in the next few weeks
to discuss plans for the album’s re-
lease. “There’ll definitely be a
tour,” says Kalodner. ‘It looks like
Jimmy’s band will include Jason
Bonham, with John Miles and
Chris Farlowe on vocals, all of
whom are on the album.”

According to Kalodner, Geffen
will also be working with MTV on
a Page documentary.

U2—THE MOVIE

Postproduction work has begun
on U2’s still-untitled movie, filmed
during the Irish band’s extensive
tour in support of its Grammy-
nominated smash album, “The
Joshua Tree.” The project is being

directed by Phil Joanou, whose
credits include the movie “Three
0’Clock High” and two episodes of
the Steven Spielberg television se-
ries, ‘“‘Amazing Stories.”

In addition to in-concert scenes—
U2 shows were filmed in Denver
and Tempe, Ariz.—the film will
feature documentary footage of
the band shot at various locations
during the tour. Tentative plans
call for the movie to reach theaters
in the fall.

SAVOY SWEATS

“I wanted to make the ‘Sgt. Pep-
per’ of blues albums,” says produc-
er Neil Norman of his work on
“Make Me Sweat,” the latest al- .
bum from veteran British blues
band Savoy Brown.

The new album represents the
band’s first for GNP/Crescendo—
the same Los Angeles-based label
that revitalized the career of gui-
tarist Robin Trower. Producer
Norman says he aimed to do the
same trick with Savoy’s guitarist
Kim Simmonds.

“I wanted to highlight Kim'’s gui-
tar,” says Norman, ‘“‘and just distill
it to the max and really refine it, so
that every guitar lick is really
smoking.”

The addition of lead singer Dave
Walker—a band member in the
early "70s, during the group’s com-
mercial peak—to the Simmonds-
/Norman soundstage further
helped solidify the group’s revivi-
fied sound.

How does Simmonds feel? ““I
think we’ve succeeded beyond our
dreams of actually getting a record
that stands comparisons to some
records that people call classics,”
he says.

Savoy Brown—the lineup com-
prises Simmonds, Walker, bassist
Jim Dagnesi, and drummer Al Ma-
comber—will be touring for much
of the year, says Simmonds. He
adds that he has great hopes for
the new album and plans to fea-
ture much of its material on stage.

“As wonderful as the old fans
are, our future does lie with a
younger audience buying the rec-
ord,” says Simmonds.

SEEGER FOR SOVIET

Country recording artist Nick
Seeger will be embarking on his
first tour of the Soviet Union this
summer. The three-week trek, pro-
moted by Bernard Kleikamp of
Holland’s Paradox Agency, will
start on June 2 in Moscow and will
include stops in Leningrad and
Kiev. Plans call for Seeger to per-
form a total of about 15 dates be-
hind the Iron Curtain.

Seeger recently connected with
Dave Lory of the New York-based
De-El Music Management compa-
ny. Additionally, the artist has sev-
ered his ties with Rumpelstilskin
Records, citing the label’s commit-
ment to pop, not country.

Seeger, who has made chart
showings with the songs “Shaped
Like A Bend (In The River)” and
“When A Lover Gets Lonely”’—he
has also played with the likes of
Hank Williams Jr. and Emmylou
Harris—is relocating from Nash-
ville to New York, where he plans
to collaborate with songwriter Don
Goodman.

Artist Developments is edited by
Steve Gett. Reporter: Dave
DiMartino (Los Angeles).
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Two’s Company. Ziggy Marley, right, connects with Sting in New York to record a
version of the Police tune “One World" for use in.a television special for the
Council of Europe’s North/South campaign. The special is scheduled to be aired
worldwide in May. The North/South project is designed to show citizens of
industrialized countries the importance of their ties to Third World nations.

Nashville Showcases Spur Interest

Labels Trek South For Fest

BY GERRY WOOD

NASHVILLE Several acts that ap-
peared at the third annual Nashville
Music Extravaganza reportedly have
generated interest at major labels.
The Jan. 14-16 event showcased 20
Nashville pop acts—ranging from
rap to heavy metal—before 43 out-of-
town a&r and publishing executives.

“Other places should learn some-
thing from the way this was orga-
nized,” says Rob Gordon, New York-
based a&r representative for EMI-
Manhattan Records. Gordon praised
the festival’s efficient use of time and
adherence to scheduling {every act
started on time). The event was spon-
sored by the Nashville Entertain-
ment Assn.

Adds Anna Statman, a&r rep for
Geffen Records in Los Angeles,
“This was eye opening for me—an
overwhelming amount of people and
music and a varied bunch of bands.”
She praises the efforts of Steve
West, head of the NEA committee
that staged the event.

" Unsurpassed in Quality

_ 28¢
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165 West 46th Street, N.Y 10036
(212) 382-0233

More than 20 Nashville-based la-
bel, management, booking, and pub-
lishing executives also attended the
shows along with some 3,500 fans,
sponsors, and others.

“Several of the labels are interest-
ed in about four of the groups,” says
Lynn Gillespie, executive director of
the NEA. Among the acts rumored to
be talking to the labels are the Ques-

(Continued on page 26)

ICK S TREAT: After hearing a sneak preview of
Cheap Trick’s upcoming album, the Beat is highly opti-
mistic that this fine band will finally regain some of the
momentum it has lost in recent years. Produced by Rit-
chie Zito, the album boasts a wealth of fine material
that is definitely radio accessible. Lead vocalist Robin
Zander is singing better than ever, and the quality of
the songs is certainly more consistent than it has been
on recent Trick releases. One can only hope that radio
will not overlook this project.

Credit must be given to Epic

Cheap Trick’s Getting Back On Track;
ngdom Gome Rocks Hardest Thus Far

concert on Jan. 20 at the Palomino club in north Holly-
wood. With some 1,000 fans unable to get into the show,
midday traffic ground to a halt, forcing police to call off
the show after just 20 minutes ... Gwen Guthrie has
signed with Warner Bros. Her debut album for the la-
bel, “Lifeline,” is set for spring release ... Quincy
Jones hopes to have his first album in seven years com-
pleted by the end of March. The project, which bears the
working title “Back On The Block,” will feature guest
appearances by Siedah Garrett and James Ingram . ..
Word has it that the next project

a&r chief Don Grierson, who
has worked closely with Cheap
Trick. It will be interesting to see
whether Grierson's efforts will
be rewarded in the same way

for Journey vocalist Steve Per-
ry will be his second solo album.
Meanwhile, the Beat hears whis-
pers that Journey guitarist
Neal Schon will be playing some

they were when he successfully
revitalized Heart’s career dur-

THEBEAT

BYSTEVE.GETT

live dates with Mick Jagger.

ing his tenure as head of Capi-
tol’s a&r team.

DOLLAR SIGNS: “I'd buy it for a million, and I'd wire-
transfer the money.” That's what Geffen’s hot a&r exec
John David Kalodner has to say about the PolyGram
debut album by new hard rock group Kingdom Come.
Kalodner says he has no problem stating on record that
the album is “one of the finest things I've heard in
ages.”

Regular readers of this column may recall a few men-
tions of the Kingdom Come album over the past couple
of months—and with good reason. It's the hottest hard
rock project thus far in '88—very Led Zeppelin-esque,
no question. Could this be Cinderella or Whitesnake
all over again? Retailers, take heed.

Interestingly, the Kingdom Come album, originally
set to emerge in April, is-reportedly being rush-released.
This decision, according to several PolyGram staffers,
was made after a radio station in Detroit recently start-
ed airing a third-generation-tape copy of the album,
which caused a flood of calls from other programmers
asking why they had not received the record.

SHORT TAKES I: Look for the very in-demand Ron
Nevison to produce Europe’s next Epic album ... EMI-
Manhattan's the Red Hot Chili Peppers caused chaos
on the streets of Los Angeles when they gave a free

BOOK AID: Bob Geldof is
gearing up for a U.S. promo trip to support Ballantine’s
paperback publication of his autobiography, “Is That
1t?” Since its initial U.K. release in 1986, the book has
been translated into five languages, with over 1 million
copies printed.

Meanwhile, Geldof has penned a movie seript, “Cow-
boys,” about life in contemporary Dublin. The Irish ce-
lebrity will not be starring in the film, but he plans to
direct the project.

GOING BANANAS: The National Enquirer has done it
again. The front cover story in Tuesday’s (2) issue
claims that Michael Jackson has become obsessed with
learning to talk to his pet chimpanzee, Bubbles!

According to the report, during Jackson’s Japanese
tour last fall he spent more time chatting with the ape
than he did with the rest of his entourage. And since his
return to the U.S,, the superstar has been “talking less
and less to people,” according to a “source,” who adds
that “Michael prefers to be out in the garden sharing a
banana with Bubbles.”

Jackson himself is also “quoted” in the article as say-
ing that Bubbles is his only trustworthy confidant. “If
he can’t learn how to speak English to me, I’ll just have
to speak chimpanzee to him. That's what friends are for.
And if I can get through to Bubbles, I may give up
speaking to humans once and for all.”

BEST SELLER AWARDS

(Continued from page 4)

that award are so-called lite metal
bands—Bon Jovi, Kiss, and Motley
Crue. (Last year’s winner, Van Ha-
len, also fits into this category.)

Whitney Houston is entered in all
three of the categories she won last
year: best-selling album, best-sell-
ing album by a female artist, and
best-selling black music album by a
female artist. She is considered a
cinch to win at least two of them.

The biggest surprise was the
nomination of 2 Live Crew’s “2 Live
Crew Is What We Are” in two cate-
gories: best-selling album by a new
artist and best-selling black music
album by a group. The album is on
Luke Skyy Walker Records.

Four awards will be determined
by write-in vote: best-selling 7-inch
single, best-selling foreign lan-
guage album, best-selling album
merchandised as classical music,
and best-selling children’s product.

The awards will be presented on
the final day of the annual NARM
Convention, March 11-14 at the Cen-
tury Plaza Hotel here.

Here’s the complete list of NARM
nominees.

Best-selling album: Bon Jovi's “Slippery When
Wet" Mercury/PolyGram; Whitney Houston's
“Whitney," Arista;, Michael Jackson's “Bad,” Epic;

U2's “The Joshua Tree," Island/Atlantic; “White-

A&M; Madonna's ““True Blue," Sire/Warner Bros.;

Hank Williams Jr.'s “Born To Boogie,” Warner/

snake," Geffen/Warner Bros.

Best-selling 12-inch single: Club Nouveau's
“Lean On Me,” Warner Bros.; Debbie Gibson's
“Only In My Dreams,” Atlantic; George Michael's
“I Want Your Sex,” Columbia; Pretty Poison's
"Catch Me (I'm Falling),” Virgin.

Best-selling videocassette merchandised as
music video: Bon Jovi's “Slippery When Wet,"
Sony Video Software; Kiss' “Exposed,” PolyGram
Video; Motley Crue's “Uncensored,” Elektra En-
tertainment.

Best-selling album by a new artist (three
awards): Beastie Boys' “Licensed To IIl," Def
Jam/Columbia; Europe's “‘The Final Countdown,”
Epic; Exposé’s “Exposure,” Arista; Kenny G's
“Duotones,” Arista; Poison’s “Look What The Cat
Dragged In," Enigma; “Tiffany,” MCA; 2 Live
Crew's "2 Live Crew |s What We Are,” Luke Skyy
Walker; “Jody Watley,” MCA.

Best-selling album by a group: Bon Jovi's
“Slippery When Wet,” Mercury/PolyGram; U2's
“The Joshua Tree,” Island/Atlantic; “White-
snake,” Geffen/Warner Bros.

Best-selling album by a male artist: Michael
Jackson's “Bad,” Epic; George Michael's “Faith,”
Columbia; Paul Simon's “Graceland,” Warner
Bros.; Bruce Springsteen's “Tunnel Of Love,” Co-
lumbia; Steve Winwood's “Back tn The High
Life," Island/Warner Bros.

Best-selling album by a female artist: Anita
Baker's “Rapture,” Elektra; Whitney Houston's
“Whitney,” Arista;, Janet Jackson's “Control,”

Carly Simon's “Coming Around Again,” Arista;
“Tiffany,” MCA; “Jody Watley,” MCA.

Best-selling black music album by a group: At-
lantic Starr’s “All In The Name Of Love,” Warner
Bros., Beastie Boys’ “Licensed To Ill," Def Jam/
Columbia; Cameo’s “Word Up," Atlanta Artists/
PolyGram; Club Nouveau's “Life, Love & Pain,"
Warner Bros.; Fat Boys' “Crushin’,” Tin Pan Ap-
ple/PolyGram; Lisa Lisa & Cult Jam's “Spanish
Fly,” Columbia; Run-D.M.C.'s “Raising Hell,"” Pro-
file; 2 Live Crew's “2 Live Crew Is What We Are,”
Luke Skyy Walker.

Best-selling black music album by a male art-
ist: Freddie Jackson's “Just Like The First Time;"
Capitol; Michael Jackson's “Bad,” Epic; L.L. Cool
J's “Bigger And Deffer,” Def Jam/Columbia;
Prince’s “Sign ‘0" The Times,” Paisley Park/
Warner Bros.; Smokey Robinson's “One Heart-
beat,” Motown; Luther Vandross’ “Give Me The
Reason,” Epic.

Best-selling black music album by a female
artist: Anita Baker's “Rapture,” Elektra; Whitney
Houston's “Whitney,” Arista; Janet Jackson's
“Control,” A&M; “Jody Watley,” MCA.

Best-selling country album by a group: Ala-
bama's “The Touch,” RCA; the Judds' “Heart-
land,” RCA; Dolly Parton/Linda Ronstadt/Emmy-
lou Harris' "Trio,” Warner Bros.; Restless Heart's
“Wheels,” RCA.

Best-selling country album by a male artist:
George Strait's “Ocean Front Property,” MCA;
Randy Travis' “Always & Forever,” Warner Bros.;

Curb; Dwight Yoakam's “Hillbilly Deluxe,” Re-
prise/Warner Bros.

Best-selling country album by a female artist:
Rosanne Cash’s “King's Record Shop,” Columbia;
Holly Dunn’s “Cornerstone,” MTM; Reba McEn-
tire's “Greatest Hits,” MCA; K.T. Oslin's “80's La-
dies,” RCA.

Movie or TV soundtrack album; “Beverly Hills
Cop 11" MCA; “Dirty Dancing,” RCA, “La
Bamba,” Slash/Warner Bros.; “Top Gun,” Cofum-
bia; “Who's That Girl," Sire/Warner Bros.

Best-selling original cast album: “Cats,” Gef-
fen; “Les Misérables,” Geffen; “Phantom Of The
Opera,” PolyGram.

Best-selling jazz album: George Benson/Earl
Klugh's “Collaboration,” Warner Bros.; Kenny G's
“Duotones,” Arista; Najee's “Najee’s Theme,”
EMI-Manhattan; Bobby McFerrin's “Spontaneous
inventions,” Blue Note; David Sanborn's “A
Change Of Heart,” Warner Bros.

Best-selling gospel/spiritual album: Aretha
Franklin’s “One Lord, One Faith, One Baptism,”
Arista; Amy Grant's “The Collection,” Myrrh; Al
Green's “Soul Survivor,” A&M; Sandi Patti's
“Morning Like This,” Word; Stryper's “To Hell
With The Devil,” Enigma.

Best-seling comedy album: Bill Cosby's
“Those Of You With Or Without Children, You'll
Understand,” Warner Bros.; Sam Kinison's “Loud-
er Than Hell,” Warner Bros.; Jackie Mason's “The
World According To Me,” Warner Bros.; Steven
Wright's “‘| Have A Pony,” Warner Bros.
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Artists are as concerned about finding the right venues as venues
are about finding the right artist to bring in the crowds. In Bill-
board’s premiere 5potlight on Top Concerts and Venues you can
make the right connections. Your ad message will reach talent ...
promoters ... booking agents ... managers—all the most crucially
influential clients vou want to reach. And, all concerned with
selecting the right venue to help propel a song or album into a hit.
Billboard’s Spotlight is your chance to get their attention first.
Spotlight your facilities, your amenities, all that you have to

offer ... and bring in the talent and the crowds. Reserve your
space today!

In This Issue

@ Top venues and operators discuss major trends and issues
for ‘88

@ Merchandising revenues

o Favorite arenas of top touring talent

@ Top country music venues
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BY LINDA MOLESKI

ANTIAPARTHEID CALL: Some
15 acts, including renowned folk
artists Pete Seeger, Holly Near,
and Tom Paxton, are to perform
at HarvAid, a two-night benefit
concert to inspire Harvard Univ.
to divest in South Africa.

Set to take place Feb. 21-22 at
Harvard’s Sanders Theater, the
event is being sponsored by the
Harvard/Radcliffe Alumni/ae
Against Apartheid and Harry Lip-
son and Folktree ConcertMakers.
It will benefit the school’s Fund
For A Free South Africa. Tickets
for the shows are $22.50 in ad-
vance; $25 at the door.

Other artists confirmed for the
lineup include Tom Chapin, Tony
Bird, the Good New Gospel En-
semble, Mimi Fa-

Antiapartheid HarvAid Show
Set To Urge Divestment

ments for artists. The company
will also handle booking, concert
promotion, and publicity for the
Judds.

Stilts is serving as chief execu-
tive officer for the operation;
Pritchard is president. Other staff
members include vice president
Chuck Thompson and executive
assistant Debbie Clark. Carole
Fargo and JoAnna Warnock are
handling various marketing and
promotion duties.

Additionally, Pro Tours—a for-
mer subsidiary of the Jim Halsey
Co.—recently signed an agree-
ment with GMC Trucks to coordi-
nate a multicity GMC Truck Amer-
ican Music Tour, set to begin this
spring. Hosted by Tammy Wy-
nette, it will feature the Judds and
Randy Travis.

SHORT TAKES:

rina, the Kuumba
Singers, Rod
MacDonald, Da-
vid Massengill,
Jan Sapp, and

ONTHE' ROAD

Great White is
filling the opening
slot on White-
snake’s current
North American

Josh White Jr.

SHAW THING: On The Road re-
cently connected with Tommy
Shaw in Dallas, where he was
serving as special guest on Rush’s
North Amercian tour. The former
Styx guitarist/vocalist, scheduled
to be on the bill through February,
is supporting his new Atlantic solo
album, ‘“Ambition.”

Shaw says he has no problem
going out as an opening act. “It’s
great because I don't have to wor-
ry about anything—lights, sound,
or anything,” he says. “All I have
to do is come out and do my best."”

As for a possible reformation of
Styx, things don’t look all that
promising, according to Shaw.
“It’s the personality conflicts that
are making it hard to come togeth-
er,” he says. “It's such a relief
when I come back to my own band
where we're all the same."”

UNDER NEW OWNERSHIP:
The Judds’ manager, Ken Stilts,
and former Jim Halsey Co. vice
president Steve Pritchard have
purchased Pro Tours Inc., a
Nashville-based operation that
will specialize in the acquisition
and coordination of corporate
sponsorship and product endorse-

tour, with shows
booked through February. Upon
completion of its U.S. leg, the Cap-
itol rock act will head off to Eu-
rope to perform a series of dates
with Def Leppard . . . Barry Man-
ilow set an attendance record dur-
ing a recent one-night stint in the
showroom at the Las Vegas Hil-
ton. The previous record was held
by the late Elvis Presley ... Alli-
gator Records’ Lonnie Brooks
and Little Charlie & the Night-
cats are the latest artists to be
chosen by Miller Genuine Draft’s
sponsorship program. A tour will
commence later this year ... Rus-
sian rock group Awtograf was
scheduled to make its debut New
York appearance at the Drums
club on Jan. 26, on a bill that also
featured Texan dance singer Meri
D. The Soviet band, which is one of
the officially recognized acts in
the U.S.S.R., garnered interna-
tional exposure in 1985 when it ap-
peared via satellite during the
Live Aid concert.

Assistance in preparing Shaw
item provided by Charlene Orr.
Send information to On The
Road, c¢/o Billboard, 1515 Broad-
way, New York, N.Y. 10036.

S

: BOXSCORE

TOP CONCERT
GROSSES

NASHVILLE SHOWCASE ATTRACTS LABELS

(Continued from page 24)

tionnaires, Rumble Circus, and Audi-
ence.

Chrysalis, MCA, and Wing/Poly-
Gram reportedly are considering add-
ing Nashville pop and rock acts to
their rosters. Other labels that sent
executives to check out the non-
country side of Nashville included
Capitol, Warner Bros., A&M, Epic/-
Portrait, Atlantic, Virgin, Columbia,
Arista, RCA, and Elektra.

Other acts displaying their talent
at the three showcase sites—the Can-
nery, Exit/In, and Elliston Square—
were the Kingsnakes, the Claim

Stakers, Little Saints, the Dig Man-
drakes, Hocus Pocus, Mr. Zero, the
Thieves, the Dusters, Terms Of
Peace, Simmonz, Eleven 59, Radio
One, the Boilers, Jet Black Factory,
Raging Fire, Clockhammer, and the
red-hot soul group Autumn.

Tony Brown, senior vice president
of a&r at MCA/Nashville, says,
“This event has brought more pop
a&r people to Nashville and exposed
them to the talent here than anything
else.” Brown says the festival could
be shortened to two days and include
acts already signed to labels.

SAVATAGE
MEGADETH

AMUSEMENT BUSINESS”
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
JULIE ANDREWS Jackie Gleason Theatre of the Jan.6-17 $1,018,724 31,647 Zev Bufman Theatre Partnership
JAY JOHNSON Performing Arts $36.50/$35.50 42,000
Miami, Fla.
WHITESNAKE Nassau Veterans Memorial Jan. 22 $302,100 17,500 Ron Delsener Enterprises
GREAT WHITE Coliseum $17.50/$16.50 setlout
iondale, N.Y.
AEROSMITH St. Paul Civic Center Dec. 12 $263,050 17,962 Jam Prods.
DOKKEN St. Paul, Minn. 315 seflout
YES Sun Dome Jan. 2223 $256,480 15,514 Silver Star Prods.
Univ. of South Florida $17.50 16570
Tampa, Fla.
AEROSMITH Coliseum, Seattle Center Jan. 16 $240,940 13,768 Bill Graham Presents
DOKKEN Seattle, Wash. $12.50 setlout
ALABAMA Patriot Center Jan. 23 $165,143 9482 Fowler Promotions
EDDY RAVEN George Mason Univ. $17.50 10,000
RICKY VAN SHELTON Fairfax, Va.
BLUES FOR SALVADOR: Henry J. Kaiser Convention Jan. 23 $158,800 7,900 Bill Graham Presents
CARLOS SANTANA & FRIENDS, Center $25/320 seflout
CARIBBEAN ALL STARS, Qakland, Calif.
JERRY GARCIA, NRBQ, BOZ
SCAGGS,
TOWER OF POWER,
BONNIE RAITT
DIO FEATURING RONNIE JAMES Spectrum Jan. 12 $154,178 10319 The Concert Co. Presents
DI Philadelphia, Pa. $15.50/$14.50 12,706
SAVATAGE
MEGADETH
AEROSMITH ARCO Arena Jan. 24 $152,63% 8722 Bill Graham Presents
DOKKEN Sacramento, Calit. $18.50
TINA TURNER Arena, Neil Blaisdale Center Jan. 21 $148,481 8,026 Ken Roseng Presents
1-800 Honolulu, Hawaii $18.50 sefiout Avalon Attractions
OEF LEPPARD Rochester Community War Jan. 18 $147,244 9,452 Monarch Entertainment Bureau
TESLA Memorial $16.50/$15.50 9,670 John Scher Presents
Rochester, N.Y.
DEF LEPPARD Freedom Hall Civic Center Jan. 22 $145,060 9,250 Sunshine Promotions
TESLA Johnson City, Tenn. $16.50/$15.50 seflout
DEF LEPPARD Richmond Coliseum Jan. 16 §141,764 9,866 Cellar Door Prods.
TESLA Richmond, Va. $15.50/$14.50 12,500
STING Sun Dome Jan. 20 $140,123 8291 Fantasma Prods.
Univ. of South Florida $17.50 seflout
Tampa, Fla.
RANDY TRAVIS/CONWAY TWITTY | University Activity Center Jan. 24 $136,808 7,39 Special Moments
Arizona State Univ. $18.50 sefiout Jayson Promotions
Tempe, Ariz.
AEROSMITH Portland Memorial Coliseum Jan. 21 $134,738 8712 Bill Graham Presents
DOKKEN Portland, Ore. $16.50 9,500
AEROSMITH Omaha Civic Auditorium Dec. 11 $134,633 9,040 Jam Prods.
DOKKEN Omaha, Neb. $15 12,000
AEROSMITH Coliseum, Dane County Expo Dec. 13 $131,628 8,395 Stardate Prods.
DOKKEN Center $15.00 12,600
Madison, Wis.
D10 FEATURING RONNIE JAMES Colisee De Quebec Jan. 7 $110,940 1264 Donald K. Donald Prods.
DIO Quebec City, Quebec $19.50 11,000 Concert Prods. International
MEGADETH
SAVATAGE
AEROSMITH Lawlor Events Center Jan. 23 $109,752 6,456 Bill Graham Presents
Univ. of Nevada-Reno $17.50 7,500
Reno, Nev.
GEORGE STRAIT Lake Charles Civic Center Jan. 14 $109,680 7,003 Varnell Enterprises
HIGHWAY 101 Lake Charles, La. $16 1420
CONWAY TWITTY/RANDY TRAVIS | Ector County Coliseum Jan. 22 $109,313 6625 Special Moments
Odessa, Texas $16.50 7851 Jayson Promotions
AEROSMITH Pullman Performing Arts Jan. 18 $93,951 5,694 Bill Graham Presents
DOKKEN Coliseum $16.50 6,500
Washington State Univ.
Pullman, Wash.
STING James L. Knight International Jan. 21 $90,983 5,007 Fantasma Prods.
Center $18.50 selout
Miami, Fla.
D10 FEATURING RONNIE JAMES Arena, The Omni Jan. 22 $76,904 4570 Southern Promotions,/Concert
0I0 Atlanta, Ga. $17.50 17,023 Promotions
SAVATAGE
MEGADETH
KISS Brown County Veterans Memorial  Jan. 6 $75,005 5,005 Stardate Prods.
TED NUGENT Arena $15.50 7044
Green Bay Exposition Center
Green Bay, Wis.
HOLLY DUNN Greenville Memorial Auditorium Jan. 15 $73,710 5,720 Varnell Enterprises
STATLERS Gi ille, S.C. $13.50 sellout
BARBARA MANDRELL Braden Auditorium Dec. 14 $72,240 3201 in-house
ANDY ANOREWS \llinois State Univ., Normal $25/$21.50/$18 3,457
Normal, HI.
JOHN CAFFERTY Hartford Civic Center Jan. 19 $60,928 1616 Monitor Prods.
Hartford, Conn. 8 15,000
HOLLY DUNN Jacksonville veterans Memorial Jan. 16 $56,410 4199 Varnell Enterprises
STATLERS Coliseum $14 7,500
Jacksonville, Fla.
THE SUPERCONSCIENCE WORLD | Thunder Bay Community Jan. 13-16 $51.272 5,469 Al Johnson
OF REVEEN Auditorium $12 7,020
Thunder Bay, Ontario setiout
Canada
CHARLIE DANIELS BAND Fox Theatre Jan. 15 $50,477 3360 Fox Concerts/Steve Litman Prods.
LEON RUSSELL St. Louis, Mo. $16.50/$14.50 4299
EDGAR WINTER
YES Tallahassee/Leon County Civic Jan. 19 $47.042 3,687 Silver Star Prods.
Center $16.50 6,944
Tallahassee, Fla.
DIO FEATURING RONNIE JAMES Nashville Municipat Auditorium Jan. 19 $41,242 2820 Concert Promotions/Southern
DIO Nashwille, Tenn. $18.25/316.50 9,600 Promotions

615-321-4250.

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and
should be submitted to Kathy Vandercook in Nashville at 615-321-4275; Ray Waddell in Los Angeles at 21 3-859-5338; Louise Zepp in
Chicago at 312-236-2085; or Melinda Newman in New York at 212-764-7 314. For research information contact Karen Qertley in Nashville at
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Bilboord Hot Black Singles SALES & AIRPLAY.

A ranking of the tcp 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart.

x b 4
SALES <3 AIRPLAY <z
o8| 58| TiTee ro | |28 |58 ARTIST Ea
Fz| <% ARTIST 83 20 |24 | TITLE 58
1 3 | WANT HER KEITH SWEAT 1 1 1 | WANT HER KEITH SWEAT 1
2 4 LOVE CHANGES KASHIF AND MELI'SA MORGAN 3 2 5 TO PROVE MY LOVE MICHAEL COOPER 4
3 6 BABY, BE MINE MIKI HOWARD 6 3 6 GIRLFRIEND PEBBLES 2
4 1 LOVE OVERBOARD GLADYS KNIGHT & THE PIPS | 11 4 9 TWO OCCASIONS THE DEELE 7
5 7 GIRLFRIEND PEBBLES 2 5 13 | SUPERBAD CHRIS JASPER 9
6 9 TO PROVE MY LOVE MICHAEL COOPER 4 6 8 SECRET LADY STEPHANIE MILLS 8
7 10 LET ME TOUCH YOU THE O'JAYS 5 7 2 LOVE CHANGES. KASHIF AND MELI'SA MORGAN 3
8 13 | PUMP UP THE VOLUME M/A/R/R/S | 12 8 12 | LET ME TOUCH YOU THE O'JAYS 5
9 14 | COME INTO MY LIFE JOYCESIMS | 14 9 11 | WANNA MAKE LOVE (ALL NIGHT LONG) LILLO THOMAS | 10
10 | 17 | WANNA MAKE LOVE (ALL NIGHT LONG) LILLO THOMAS | 10 10 | 14 | OVER YOU RAY PARKER JR. WITH NATALIE COLE 13
11 8 SECRET LADY STEPHANIE MILLS 8 11 15 | HOT THING PRINCE 16
12 2 iF YOU CAN DO IT: | CAN TOOY MELI'SA MORGAN | 20 12 | 16 [ SOME KIND OF LOVER JODY WATLEY 15
13 | 19 | SUPERBAD CHRIS JASPER 9 13 | 19 | PUMP UP THE VOLUME M/A/R/R/S | 12
14 | 11 | SO AMAZING GERALD ALBRIGHT | 19 14 | 20 | RUN TO ME ANGELA WINBUSH 18
15 | 16 | TWO OCCASIONS THE DEELE 7 15 | 23 | YOU WILL KNOW STEVIE WONDER | 17
16 | 20 | OVER YOU RAY PARKER JR. WITH NATALIE COLE 13 16 | 21 | COME INTO MY LIFE JOYCE SIMS | 14
17 18 | HOW YA LIKE ME NOW KOOL MOE DEE | 25 17 | 24 | NO 1/2 STEPPIN' SHANICE WILSON | 22
18 5 SOMEONE TO LOVE ME FOR ME LISA LISA & CULT JAM | 23 18 3 BABY, BE MINE MIKI HOWARD 6
19 | 26 | SOME KIND OF LOVER JODY WATLEY | 15 19 | 22 | WITHOUT YOU PEABO BRYSON & REGINA BELLE | 21
15 | IN THE MOOD THE WHISPERS | 26 20 | 25 | LOOK WHAT YOU STARTED THE TEMPTATIONS | 24
12 | THE WAY YOU MAKE ME FEEL MICHAEL JACKSON | 32 21 | 30 | NEVER KNEW LOVE LIKE THIS ALEXANDER O'NEAL/CHERRELLE | 27
30 | YOU WILL KNOW STEVIE WONDER | 17 2 | 29 | LIVE MY LIFE BOY GEORGE | 28
24 | HOT THING PRINCE | 16 23 | 40 | FISHNET MORRIS DAY | 35

21 RUN TO ME

ANGELA WINBUSH 18

26 MARY MACK

BABYFACE 30

28 WITHOUT YOU

PEABO BRYSON & REGINA BELLE 21

4 LOVE OVERBOARD

GLADYS KNIGHT & THE PIPS 11

23 1 WANT TO BE YOUR MAN

ROGER 91

28 | WISH YOU BELONGED TO ME

LOU RAWLS 29

25 GET LUCKY

WELL RED 44

31 FOR YOUR LOVE (I'LL DO MOST ANYTHING)

BARRY WHITE 31

SO EMOTIONAL

WHITNEY HOUSTON 97

38 EVERY DROP OF YOUR LOVE

STACY LATTISAW 36

= NO 1/2 STEPPIN'

SHANICE WILSON 22

39 PLAYTHING

REBBIE JACKSON 39

32 | WISH YOU BELONGED TO ME

LOU RAWLS 29

SINCE YOU CAME OVER ME

LACE 37

38 LOOK WHAT YOU STARTED THE TEMPTATIONS 24 — WISHING WELL TERENCE TRENT D'ARBY 33
35 PUSH IT SALT-N-PEPA 40 17 SO AMAZING GERALD ALBRIGHT 19
— LIVE MY LIFE BOY GEORGE 28 = RAINY NIGHT CHICO DEBARGE 34

22 MY FOREVER LOVE

LEVERT 93

— THINKING OF YOU

EARTH, WIND & FIRE 45

39 TURN OFF THE LIGHTS

WORLD CLASS WRECKIN CRU 41

— TAKE GOOD CARE OF ME

JONATHAN BUTLER 42

gy (eeg B3R RN R BR2S

— RAINY NIGHT CHICO DEBARGE 34 32 FEELS GOOD TO FEEL GOOD GARRY GLENN 38
37 40 MYSTERIOUS NAJEE 56 37 1 IF YOU CAN DO IT: | CAN TOO" MELI'SA MORGAN 20
38 29 | LIVE FOR YOUR LOVE NATALIE COLE 90 38 - ROCKET 2 U THE JETS 46
39 = MARY MACK BABYFACE 30 39 = THAT'S WHERE YOU'LL FIND ME DEJA 47
40 - WISHING WELL TERENCE TRENT D'ARBY 33 40 = LOVEY DOVEY TONY TERRY 49

©Copyright 1988, Billboard Publications, Inc. Mo part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,

photocopying, recording, or otherwise, without the p

rior written permission of the publisher.

BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

e
(Publisher — Licensing Org.)
Sheet Music Dist.

98 ARE YOU MY WOMAN?
(Unichappell, BM1)
48 ARE YOU SERIOUS
(Mtume, BMI)
6 BABY, BE MINE
(BMC, UK)
86 BABY I'M FOR REAL
(Jobete, ASCAP) CPP
70 BABY TONIGHT
(vabritmar, BMI)
74 BRING THE NOISE
(Def American, BMI)
83 CHICK ON THE SIDE
(Polo Grounds, BM1/Ebbetts Fiedd, ASCAP)
50 COME AND GET THIS LOVE
(Pure Delite, BMI/Main Street, BMI/Bird Cage,
BMI1/In The Flesh, BMI)
94 COME BACK TO ME
(Baby Fingers, ASCAP/Lovety N Divine, ASCAP)
14 COME INTO MY LIFE
(Beach House, ASCAP/Tawanne Lamont, ASCAP)
60 DO THAT TO ME ONE MORE TIME
(Moonlight & Magnolia, BMI)
63 DONT HANG UP
(Bar-Kays, BM1/Warner-Tameriane, BMI)
95 EVERCHANGING TIMES
(United Artists, ASCAP/April, ASCAP/Carole Bayer
Sager, BMI/United Lion, BMI/Blackwood, BMI1/New
Hidden Valley, ASCAP)
36 EVERY DROP OF YOUR LOVE
(Music Corp. Of America, BMI/L'Yl Mama, BMI/Mercy
Kersey, BMI)
51 FATHER FIGURE
(Chappell, ASCAP/Morrison Leahy, ASCAP)
38 FEELS GOOD TO FEEL GOOD
(WB, ASCAP/Silver Sun, ASCAP/DQ, ASCAP)
35 FISHNET
(Ya D Sir, ASCAP/WB, ASCAP/Flyte Tyme, ASCAP)
31 FOR YOUR LOVE (ILL DO MOST ANYTHING)
(Seven Songs, BMI/Wiz Kid, BMI/Irving, BMI) CPP
44 GET LUCKY
(Virgin, ASCAP) CPP
2 GIRLFRIEND
(Kermy, BMI/Hip Trip, BM1) CPP
71 GOING BACK TO CALI
(Def Jam, ASCAP)
67 HE TURNED ME OUT
(WB, ASCAP/MCA, ASCAP)
57 HEAVY ON MY MIND
(Jay King Iv, BMI1)

16 HOT THING
(Controversy, ASCAP)
61 HOW LONG
(MCA, ASCAP/Copyright Controf)
25 HOW YA LIKE ME NOW
(Zomba, ASCAP/Willesden, BMI)
80 tD0
(Gambi, BMI)
64 1 GOT DA FEEUN'
(Protoons, ASCAP/Turn Out Brothers, ASCAP)
90 | LIVE FOR YOUR LOVE
(O'Lyric, BMI/Tuneworks, BMt/Vandorf,
ASCAP/Reswick-Werfel, ASCAP/Beseme West,
ASCAP/Nelana, BMI/Careers, ASCAP/Arista, ASCAP)
cpPp
68 | PUT MY MONEY WHERE MY MOUTH IS
(Muscle Shoals, BMt/Jalew, BMI)
1 | WANT HER
(Vintertainment, ASCAP/Keith Sweat, ASCAP/Donril,
ASCAP/Zomba, ASCAP)
91 | WANT TO BE YOUR MAN
(Troutman's, BMi/Saja, BM1)
58 | WANT YOUR BODY
(Slap Me 1, ASCAP/Spectrum VIt, ASCAP) CPP
79 | WISH
(Angel Notes, ASCAP/USA Exotic, ASCAP)
29 | WISH YOU BELONGED TO ME
(Downstairs, BMI/Piano, BMI)
20 IF YOU CAN DO IT: | CAN TOOY
(Bush Burnin’, ASCAP)
54 I'M SO HAPPY
(Harrindur, BMI/Julorae, BMI) CPP
26 IN THE MOOD
(Hip Trip, BMI/Hip Chic, BMI) CPP
78 I'VE BEEN A FOOL FOR YOU
(Abana, BMI)
69 JENNIE
(I'Mo Owe U A Tune, ASCAP/Bush Burnin’,
ASCAP/Gunhouse, BMI/Music Corp. Of America, BMI)
S LET ME TOUCH YOU
(Assorted, BMI/WE, BMI/Try-Cap, BMI/Mighty Three,
BMI)
89 LETS GO
(Beach House, ASCAP/Songsellers, ASCAP)
LET'S TRY AGAIN
(Colgems-EMI, ASCAP)
LIVE MY LIFE
(Streamline Moderne, BMI1/Texas City, BMI/No Pain
No Gain, ASCAP/Unicity, ASCAP)
24 LOOK WHAT YOU STARTED

(Juldam, ASCAP/Gouda, ASCAP/Buchu, ASCAP/Dream
Dealers, ASCAP/Arista, ASCAP) CPP
3 LOVE CHANGES
(Alexscar, BMI)
72 LOVE DON'T GIVE NO REASON
(Taj Mahal, ASCAP/Tavani, BMI)
93 LOVE IS CONTAGIOUS
(Ow, ASCAP)
11 LOVE OVERBOARD
(Calloco, BMI/Hip Trip, BMI) CPP
88 LOVE RAP BALLAD
(Solid Smash, ASCAP/Ray-Ray, ASCAP)
49 LOVEY DOVEY
(Shaman Drum, BM1)
55 MAN IN THE MIRROR
(Yellowbrick Road, ASCAP/MCA, ASCAP/Aerostation
Corporation, ASCAP)
MARY MACK
(Hip Trip, BMI/Hip Chic, BM!) CPP
MY FOREVER LOVE
(Try-Cap, BMI/Ferncliff, BMI)
56 MYSTERIOUS
(Zomba, ASCAP)
92 NAMELESS
(MCA, ASCAP/Unicity, ASCAP/Moonwalk, ASCAP)
73 NEED YOU TONIGHT
(MCA, ASCAP)
27 NEVER KNEW LOVE LIKE THIS
(Flyte Tyme, ASCAP/Avant Garde, ASCAP)
NEVER MY LOVE
{Warner-Tamerlane, BM!)
76  NEXT TIME
(Jobete, ASCAP/Mazarati, ASCAP)
22 NO 1/2 STEPPIN'
(Wiz Kid, BMI/Irving, BMI) CPP
52 OM GIRL
(Unichappell, BMI)
ONE MORE FOR THE LONELY HEARTS CLUB
(Charles White, BMI)
62 000 LA LA LA
(April, ASCAP/Midnight Magnet, ASCAP/Oh-Bev,
ASCAP/McNeila, ASCAP)
13 OVER YOU
(Raydiola, ASCAP/New Hidden Valley, ASCAP/Carole
Bayer Sager, BMI)
39 PLAYTHING
(Omeo, BMI/Lenn-Tom, ASCAP)
12 PUMP UP THE VOLUME
(MNS, PRS/WB, ASCAP)
0 PUSHIT

(Next Plateau, ASCAP/Turnout Bros, ASCAP)
34 RAINY NIGHT
(Wyteria, BMI/Music Minded, BMI/Electric Apple,
BMI/Careers, BMI) CPP
100 RICH MAN
(Petersong, ASCAP/Oliver Leiber, ASCAP)
4 ROCKET 2V
(Groupie, BMI)
18 RUN TO ME
(Angel Notes, ASCAP/WB, ASCAP)
43 SEASONS CHANGE
(Panchin, BMI)
8 SECRET LADY
(Stephanie Mills’ Starfight, ASCAP/Firebolt,
ASCAP/MCA, ASCAP)
37 SINCE YOU CAME OVER ME
(Glasshouse, BMI/Irving, BMI/Gratitude Sky,
ASCAP/When Words Collide, BMI) CPP
19 SO AMAZING
(April, ASCAP/Uncle Ronnie's, ASCAP)
97 SO EMOTIONAL
(Bitty Steinberg, ASCAP/Denise Barry, ASCAP)
15 SOME KIND Of LOVER
(Ultrawave, ASCAP/April, ASCAP/tntersong-USA,
ASCAP)
23 SOMEONE TO LOVE ME FOR ME
(Forceful, BMI/Willesden, BMI/My! My!, BMI) CPP
9 SUPERBAD
(Jasper Stone, ASCAP)
66 SWEET MEMORIES
(Jay King 1V, BMI)
42 TAKE GOOD CARE OF ME
(Zomba, ASCAP/Willesden, BMI) CPP
65 THANKFUL
(Jodaway, ASCAP)
47 THAT'S WHERE YOU'LL FIND ME
(Monte Moir, ASCAP/Virgin-Nymph, BMI) CPP
45 THINKING OF YOU
(Maurice White, ASCAP/Yougoulei, ASCAP/Wenkewa,
ASCAP)
87 THIS BE THE DEF BEAT
(Protoons, ASCAP/Turn Qut Brothers, ASCAP)
81 THIS IS LOVE
(MCA, ASCAP/Yellowbrick Road, ASCAP)
4 TO PROVE MY LOVE
(Jay King 1V, BMI)
82 ToOY
(Mazarati, ASCAP)
41 TURN OFF THE LIGHTS
(Lon-Hop, BMI)

BLACK SINGLES

BY LABEL

A ranking of distributing labels
by the number of titles they have
on the Hot Black Singles chart.

NO. OF TITLES
ON CHART

WARNER BROS. (7) 11
Paisley Park (2)
Geffen (1)
Qwest (1)

COLUMBIA (6) 9
Def Jam (3)

ATLANTIC (6) 8
Critique (1)
Istand (1)

E.PA. 8
Epic (5)

CBS Associated (1)
Portrait (1)
Tabu (1)

MCA 7

MOTOWN 7

RCA (4) 7
Jive (3)

POLYGRAM 5
Mercury (2)
Polydor (2)
Wing (1)

ARISTA 4

CAPITOL

EMI-MANHATTAN (3)
P.LR. (1)

SOLAR

VIRGIN

A&M

ELEKTRA (1)
Vintertainment (1)

NEXT PLATEAU
PROFILE
SLEEPING BAG
4TH & B'WAY
FATIMA

JCi
Sedona (1)
MACOLA 1
Kru'-Cut (1)

MALACO 1
Muscte Shoals Sound (1)

PiR. 1
Gamble & Huff (1)

REPRISE

RYAN

STRIPED HORSE
TOMMY BOY

LABEL

& o

NNWW

b=k b NN

[ I ]

7 TWO OCCASIONS
(Hip Trip, BMI/Hip Chic, BMI/Mister Johnson's Jams,
BMi/Peer-Southern, ASCAP/Tammi, BMI) CPP
10 WANNA MAKE LOVE (ALL NIGHT LONG)
(Bush Burnin’, ASCAP)
53 WASNT | GOOD TO YA?
(Crazy People, ASCAP/Almo, ASCAP) CPP
32 THE WAY YOU MAKE ME FEEL
(Mijac, BMI/Wamer-Tamerlane, BMI)
75 WHO DO YOU LOVE
(Peter Brown, ASCAP/Rod Saulsongs, ASCAP)
33 WISHING WELL
(Virgin-Nymph, BMi/Young Terence, BMI) CPP
2l WITHOUT YOU (LOVE THEME FROM “LEONARD PART
67)
(Beau Di O Do, BMI) CPP
$9  YOU ARE WHO YOU LOVE
(Chappell, ASCAP/Intersong, ASCAP/God's Little
Publishing Co., ASCAP)
34 YOU BABE
(Striped Horse, ASCAP/Debarge, ASCAP/Fourteen
Fifteen, ASCAP)
17 YOU WILL KNOW
(Jobete, ASCAP/Black Bull, ASCAP) CPP

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

ABP April Blackwood CPP Columbia Pictures

ALM Aimo HAN Hansen

B-M Belwin Mills HL Hal Leonard
B-3 Big Three IMM Ivan Mogull
BP Bradley MCA MCA

CHA Chappeli PSP Peer Southern

CLM Cherry Lane PLY Plymouth
CPl Cimino WBM Warner Bros.
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hAP

RAP’S PREMIER PLATINUM ACT
IS SCORING BIGGER THAN EVER
WITH THEIR NEAR-PLATINUM

“OPEN SESAME” LP. INCLUDES THE HIT SINGLES “BE YOURSELF”
“LIFE IS LIKE A DANCE” AND “ROCK YOU AGAIN (AGAIN AND AGAIN)”

BLACK LP NO:H POP LP NO:

N’ QFEA

S L:\S_.\‘.’l'[ E

110

COMING SOON!

DJ JAZZY JEFF & FRESH PRINCE,
%RIBGIE DOWN PRODUCTIONS
THE*WORD COMPILATION LP.

@

© 1987 Amsta Pecords inc 3 Berteiumann Musi Group Company

MARKETED & DISTRIBUTED BY
ARISTA RECORDS, INC.

FOR WEEK ENDING FEBRUARY 6, 1988

Billboard.
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elsl B e Nzl
2| B £ | ¢ | armisT TITLE 2| 5| | 2| ARTIST TITLE
= 3| z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* Fl S|« z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)®
*% NO.1 o % 39 | 41 | 38 | 12 | CLARENCE CARTER ICHIBAN ICH 1016 (8.98) (CD) HOOKED ON LOVE
1 1 1 9 | STEVIE WONDER A mOTOWN 6248 ML (8.98) (CD) 4 weeks at No. One CHARACTERS 40 [ 37 | M4 | 40 | PUBLIC ENEMY DEF JAM BFC 40658/COLUMBIA YO! BUM RUSH THE SHOW
2 2 2 MICHAEL JACKSON A* EPIC QE 40600/E.PA. (CD) BAD a7 | 14 3 JUSTHCE FRESH LPRE-5/SLEEPING BAG (8.98) KOOL & DEADLY
(3| ¢ | 6 | 9 | GLADYSKNIGHT & THE PIPS Mca 42004 (898) (0) ALL OUR LOVE 42 | 42 | 51 | 14 | TERENCE TRENT D'ARBY  NTRO. THE HARDLINE ACCORDING TO TERENCE TRENT D'ARBY
4 3 3 1 EARTH, WIND & FIRE ® coLumeta FC 40596 (CD) TOUCH THE WORLD @ 48 | 49 7 JOYCE SIMS SLEEPING BAG TLX 10 (8.98) (CD) COME INTO MY LIFE
5 5 4 10 ROGER REPRISE 25496/ WARNER BROS. (8.98) (CD) UNLIMITED! L2 I )| 26 FORCE M.D."S TOMMY BOY TBLP 25631 /WARNER BROS. (8.98) (CD) TOUCH AND GO
6 6 8 34 | THE O'JAYS PiR ST 53036/EM-MANHATTAN (8.98) (CD) LET ME TOUCH YOU 45 | M4 | 45 | 59 | NAJEE EM-MANHATTAN ST 17241 (8.98) (CD) NAJEE'S THEME
71 7 [ 5 | 33| WHITNEY HOUSTON &5 arista AL 8405 8.98) (co) WHITNEY % | 38 | 42 | 41 | PRINCE A pasiey park 25577/Warner 805, (15.98) (€O) SIGN 'O’ THE TIMES
8 9 11 | 30 | NATALIE COLE emi-MANHATTAN ST 53051 (8.98) (CD) EVERLASTING 47 | 35 | 2 15 | MILES JAYE 1SLAND 90615/ATLANTKC (8.98) (CD) MILES
@ “u u 7 KEITH SWEAT vINTERTAINMENT 60763/ELEKTRA (8.98) (CD) MAKE [T LAST FOREVER 49 | 65 3 SOUNDTRACK DEF JAM SC 44042/COLUMBIA (CD) LESS THAN ZERO
10 11 15 $H SALT-N-PEPA © NEXT PLATEAU PL 1007 (8.98) HOT, COOL & VICIOUS 49 46 40 42 GEORGIO MOTOWN 6229 ML (8.98) —SEXAPPEAT
11 | 10 9 24 | UTFO SELECT SEL 21619 (8.98) (CD) LETHAL @ 55 [ 68 | 11 | THE DEELE soLAR ST 72555 (8.98) - EYES OF A STRANGER
12 8 7 24 DANA DANE PROFILE PRO 1233 (8.98) (CD) DANA DANE WITH FAME @ 83 | 43 14 BARRY WHITE Asm SP 5154 (8.98) (CD) THE RIGHT NIGHT AND BARRY WHITE
13 ] 13 | 16 | 15 | HEAVY D. & THE BOYZ mca 5986 (8.98) (CD) LIVING LARGE ... 52 | 51 46 | 14 | SHANICE WILSON asm P 5128 (8.98) (CD) DISCOVERY
18 | 2 8 MELI’'SA MORGAN CAPITOL CLT-46943 (8.98) (CD) GOOD LOVE 53 | 5 | 37 | 16 | MARLON JACKSON CAPITOL CLT 46942 (8.98) (CD) BABY TONIGHT
15 | 12 | 12 | 16 | ANGELA WINBUSH MERCURY 832 733-1/POLYGRAM (8.98) (CD) SHARP 54 | 52 18 | GLENN JONES sVE 1062-1-3/RCA (8.98) (CO) GLENN JONES
2 | 17 | 25 | ALEXANDER O'NEAL @ tasuz40320/EPA (D) HEARSAY | |(§5)| 57 | 57 | 5 | VARIOUS ARTISTS prorre 1249 8.98) co) MR. MAGIC'S RAP ATTACK, VOL. 3
@ 19 | 29 | 11 | MIKI HOWARD ATLANTIC 81810 (8.98) (CD) LOVE CONFESSIONS @ 59 | 54 | 17 | RAY PARKER JR. GEFFEN GHS 24124/WARNER BROS. (8.98) (CD) AFTER DARK
18 | 20 | 22 | 10 | KASHIF arisTA AL-8447 (8.98) (CD) LOVE CHANGES 57 | 54 | 47 | 34 | LL COOL J A2 Der 1AM FC 40793/COLUMBIA (CD) BIGGER & DEFFER
19 | 15 | 13 | 33 | STEPHANIE MILLS @ mMca 5996 (8.98) (CD) iF § WERE YOUR WOMAN 58 | 58 | 58 | 16 | THE BAR-KAYS MERCURY 830 305-1/POLYGRAM (8.98) (CD) CONTAGIOUS
2|2 18 | 46 | JODY WATLEY A McA 5898 (8.98) (CD) JODY WATLEY 68 | 63 | 15 | DEJA viRGIN 90601 (8.98) (CD) SERIOUS
21 16 10 26 ERIC B. & RAKIM @ aTH & B'WAY 4005/ISLAND (8.98) (CD) PAID IN FULL 60 56 48 10 TONY TERRY £PiC BFE 40890/E.PA (CD) FOREVER YOURS
2 17 14 | 25 LEVERT @ ATLANTIC 81773 (8.98) (CD) THE BIG THROWDOWN 62 66 66 FREDDIE JACKSON A cApPITOL ST 12495 (8.98) (CD) JUST LIKE THE FIRST TIME
81233 9 GERALD ALBRIGHT ATLANTIC 81813 (8.98) (CD) JUST BETWEEN US @ NEW) | 1 TAYLOR DAYNE ARisTA AL 8529 (8.98) (CD) TELL IT TO MY HEART
28 | 32 | 10 | GEORGE MICHAEL A2cotmein oc 40867 (D) FATH | |3 63 | 69 | 13 | THE JETS @ moa s208s @98 (o) MAGIC
5 | 4|23 16 | THE TEMPTATIONS MOTOWN 6246 ML (8.98) (CD) TOGETHER AGAIN 64 | 61 713135 JONATHAN BUTLER JIvE/RCA 1032-1-J/RCA (8.98) (CD) JONATHAN BUTLER
@ 30 33 7 ARETHA FRANKLIN ARISTA AL 8497 (11.98) (CD) ONE LORD, ONE FAITH, ONE BAPTISM- 85 60 50 26 ICE-T SIRE 25602/WARNER BROS. (8.98) (CD) RHYME PAYS
7125 )25 | 11 KOOL MOE DEE 1nve 1079-1-1/RCA (8.98) (CD) HOW YA LIKE ME NOW 66 | 64 | 56 | 34 | REGINA BELLE coLumeia BFC 40537 (CD) ALL BY MYSELF
28 | 26 | 28 | 74 | KENNY G. A2 aRiSTA AL8-8427 (8.98) (CD) DUOTONES 67 | 66 | 62 | 16 | STEADY B Ve 1060-1-1/RCA (8.98) WHAT'S MY NAME
33 [ 3 | % ANITA BAKER A3 ELEXTRA 60444 (8.98) (CD) RAPTURE 0|72 20 | THE WINANS QWEST 25510/WARNER BROS. (8.98) (CD) DECISIONS
@ 36 59 4 MICHAEL COOPER WARNER BROS. 25653 (8.98) (CD) LOVE IS SUCH A FUNNY GAME 73| 67 24 DIONNE WARWICK ARISTA AL 8446 (8.98) (CD) RESERVATIONS FOR TWO
31 [ 27 | 19 | 16 | WHODINI svE #-8494/ARISTA (8.98) (CD) OPEN SESAME 074 7 17 | BERT ROBINSON CAPITOL CLX 46921 (8.98) (CD) NO MORE COLD NIGHTS
32 | 31 | 26 | 46 | SMOKEY ROBINSON @ mMOTOWN 6226 ML (8.98) (CD) ONE HEARTBEAT @ RE-ENTRY BABYFACE SOLARST-72552 (8.98) LOVERS
BlR|{HBH[N FULL FORCE coLumeia FC 40894 (CD) GUESS WHO'S COMIN' TO THE CRIB? 72 | 65 | 64 | 28 | SHALAMAR SOUAR ST 72556 (8.98) (CD) CIRCUMSTANTIAL EVIDENCE
@ L I -V} 42 LILLO THOMAS CAPITOL ST-12450 (8.98) (CD) LILLO @ 5 | — 9 CHICO DEBARGE MOTOWN 6249 ML (8.98) KISS SERIOUS
35 2 v 37 THE WHISPERS @ SOLARST 72554 (8.98) (CD) JUST GETS BETTER WITH TIME 74 67 61 4 MARVIN SEASE LONDON 830 794-1/POLYGRAM MARVIN SEASE
36 | 39 | 36 | 49 | EXPOSE A ARISTA AL 844} (8.98) (CD) EXPOSURE 75 | 69 | 55 | 35 | THE FAT BOYS A Tin PAN APPLE 831 948-1/POLYGRAM (8.98) (CD) CRUSHIN'
37 | 3 | 34 | 39 | LISALISA & CULT JAM A COLUMBIA FC 40477 (CD) SPANISH FLY () Albums with the greatest sales gains this week. (CD) Compact disk available. » Recording Industry Assn. Of America (RIAA)
5 [0 5]+ [ romsswamon @ pemiEs| | S¥ihym e s oot i e o e e

w
o

www americanradiohistorv com

BILLBOARD FEBRUARY 6, 1988



www.americanradiohistory.com

BIUE | &
NOTES | [ 4.

by Peter Keepnews

=

THE JAZZ NOMINATIONS are not the beginning
and end of the jazz story as far as this year’s Grammy
Awards are concerned. Jazz music and jazz musicians
have also made their presence felt to a surprising ex-
tent in a2 number of the nonjazz Grammy categories.
For example, the pop and r&b-instrumental catego-
ries are dominated by artists best known for their jazz

Swinging surprises among
the Grammy nominations

background and/or orientation. Dave Grusin, Chick
Corea, and Larry Carlton are all vying for the former
award, while three saxophonists—Stanley Turren-
tine, David Sanborn, and Najee—are in competition
for the latter. Carlton, by the way, is almost certainly
the first musician in Grammy history to cop nomina-
tions in the jazz, fusion, and pop-instrumental catego-
ries in one year, while Corea has a jazz nomination to
go along with his pop nod.

Even the rock-instrumental category has a candi-
date with solid jazz credentials: The chameleonlike
Herbie Hancock is cited for his participation in an up-
date of “Wipe Out,” of all things. Stephane Grappelli
is nominated in the country-instrumental category for
his collaboration with fellow violinist Vassar Clem-
ents. And veteran jazz multi-instrumentalist Yusef
Lateef is no doubt surprised, albeit pleasantly so, to
find himself represented—along with another long-

time jazzer, Paul Horn—in the new age category.

In addition, jazz or jazz-oriented music of various
types—ranging from Frank Zappa’s ‘“Jazz From
Hell” to Bill Holman’s arrangement of ‘“Take The ‘A’
Train” to Jack Walrath’s remarkable permutation of
“I'm So Lonesome I Could Cry” (featuring Willie Nel-
son on vocal}—is the main strain throughout the com-
position and arrangement categories. (The oddest
nomination—possibly of all time—for best instrumen-
tal composition is ‘‘Call Sheet Blues’” from the
“’Round Midnight” soundtrack, which is not really a
composition at all but a spontaneously improvised
blues by Wayne Shorter, Herbie Hancock, Ron Car-
ter, and Billy Higgins.)

Jazz projects are also represented in the races for
best historical album and best album notes. “Singers
And Soloists Of The Swing Bands” is nominated in
both categories, as is “The Complete Riverside Re-
cordings Of Thelonious Monk’—produced and anno-
tated, we're proud to say, by Orrin Keepnews.

ALSO NOTED: Newark, N.J.’s WBGO, the only full-
time jazz radio station in the New York/New Jersey
metropolitan area, has more listeners than any other
public radio station in the country, according to data
compiled by Arbitron and analyzed by Radio Research
Consortium. ... The National Endowment for the
Arts has honored Art Blakey, Lionel Hampton, and
Billy Taylor for their formidable contributions to
jazz. The three are the recipients of the NEA's $20,000
Jazz Masters Fellowships for 1988. ... Hampton, by
the way, has not lost his competitive fire. The 74-year-
old pioneer of the vibraharp recently sat in with two
other masters of that instrument, Bobby Hutcherson
and Jay Hoggard, when the two vibists co-led a quin-
tet at New York’s Fat Tuesday’s.

Gosped
[CTERN

by Bob Darden

This is the second of a two-part interview with Dana
Key of the Power Discs Christian rock band De-
Garmo & Key. The group’s latest release, “D&K, " is
drawing widespread attention for its music and its
unique evangelical approach.

THE CASSETTE VERSION of DeGarmo & Key’s lat-
est release, “D&K,” is being backad by an unusual mar-
keting concept that has been the subject of a good deal
of talk in the industry lately. Each cassette comes—at
no extra charge—with a second, identical cassette. All
DeGarmo & Key ask is that the buyer give the second
copy to’an “unsaved” friend.

“I know we’ve been getting a lot of press for our cas-
sette-giveaway program,” Key says. “But to be perfect-
ly honest, we actually began the program experimental-
ly with the Charge Of The Light Brigade Tour a couple
of years ago. We gave away a lot of tickets to Christian
young people so that they’d bring an unsaved friend to
our concert. The catch is finding a way that something
you get for nothing isn’t abused. It worked out well for
everyone, partly because DeGarmo & Key footed the
entire bill.

“As for the ‘D&K’ cassettes, someone at Benson ac-
tually came up with the idea. We all sat down and put
pencil to paper and made some significant concessions to
do it. We're all looking for something new, some new
way to spread the Gospels. That's important in times
like these, when contemporary Christian music is taking
a beating from all sides.”

DeGarmo & Key also received widespread coverage
recently when a group tried to shut down a charity con-
cert by the band in Bonners Ferry, Idaho, saying the
concert violated the constitutional provision of separa-
tion of church and state.

“After the deal in Idaho, we came under attack in Bis-
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TOP j Azz ALBUMS..

=
9 Compiled from a national sample of retail store
< |85 and one-stop sales reports.
v O
2 lu| O
@ ’;‘ ¢ | ARTIST TITLE
T | & | | LABEL & NUMBER/DISTRIBUTING LABEL
* & NO. 1 &
1 117 DIANE SCHURR - COUNT BASIE  GRP 1039 (CD) 13 weeks at No. One
DIANE SCHURR - COUNT BASIE
2 3 (13 JOE WILLIAMS  veRve 883 236.1/POLYGRAM (CD)
B EVERY NIGHT
3 2 19 WYNTON MARSALIS  coLumBia FC 40461 (CD)
STANDARD TIME
Il 413 BRANFORD MARSALIS coLumBia FC 40711 (CD)
RENAISSANCE
5 5137 MICHAEL BRECKER  mCa/IMPULSE 5980/MCA (CD)
MICHAEL BRECKER
3 611 HENRY BUTLER  MCA/IMPULSE 2-8023/MCA (CD)
THE VILLAGE
7 7117 SARAH VAUGHAN  CBS MASTERWORKS FM 42519 (CD)
BRAZILIAN ROMANCE
3 81 GERRY MULLIGAN  PROJAZZ COP-703/INTERSOUND (CD)
SYMPHONIC DREAMS
9 9 {15 ELIANE ELIAS  BLUE NOTE 46994 (CD)
ILLUSIONS
10 {10ln1 SHIRLEY HORN  VERVE 833 235-1/POLYGRAM (CD)
| THOUGHT ABOUT YOU
@ 1219 AHMAD JAMAL  ATLANTIC 81793 (CD)
CRYSTAL
@ 133 MOSE ALLISON  BLUE NOTE 48015/EMI-MANHATTAN (CD)
EVER SINCE THE WORLD ENDED
BILL WATROUS  SOUNDWINGS SW 2104 (CD)
@ |newp REFLECTIONS
THETREN THE DUKE ELLINGTON ORCHESTRA  GRre 1038 (CD)
DIGITAL DUKE
15 |14 49 DEXTER GORDON  BLUE NOTE BT-85135/EMI-MANHATTAN (CD)

THE OTHER SIDE OF ROUND MIDNIGHT

T0P CONTEMPORARY JAZZ ALBUMSw

% NO.1 &

DIANNE REEVES  BLUE NOTE BLJ 46906 (CD) 1 week at No. One

D)4 |13 DIANNE REEVES
2 1123 HIROSHIMA  Epic FE 40679/E.PA. (CD)
GO
3 2121 SPYRO GYRA  mcCa 42046 (CD)
. STORIES WITHOUT WORDS
marck, N.D,, by some (the Rev. Jimmy) Swaggert- and 4 | 3 | 25| PAT METHENY GROUP  Geffen Gis 24145 (©D)
(David) Wilkerson-ites; they tried to shut us down up STILL LIFE (TALKING)
thertf%,” Key says. “When you’re under attack from ev- (5| 10| 7 | THE MANHATTAN TRANSFER “ATLANTIC 81803-1 (CD)
ery front, it wears thin after a while. BRASIL
“Maybe that’s one of the reasons why we're offering 6 | 6 {11 | JEAN-LUC PONTY  coLumen Fc 40983 (cD)
the cassettes: to show our concern for our audience and THE GIFT OF TIME
the world and to show that our motivation is still to win 7 | 7 | 29 | GEORGE BENSON/EARL KLUGH  WaRNER BROS. 25580 (CD)
people to Jesus Christ—and not money. COLLABORATION
“The response has been wonderful. We've got a stack 8 | 5 |15 FATTBURGER inTima 73287/ENIGMA (CD)
of letters from youth pastors alone thanking us for the GOOD NEWS
idea. They'd say things like, ‘We were beginning to won- 9 | 8 | 49 | KENNY G. &7  aRisTa L8 8427 (CD) _—
der about you guys because of all of the negative press. __ DUOTONE
This just confirms your mission to me.” The pub]ic ha.s 10 112115 STEVE KINDLER & TEJA BELL GLOBAL PACIFIC OW 40719/COLUMBIA (CD)
responded as well: ‘D&K’ had the largest advance sales DOLEHIN SMILES
in our history [reportedly more than 100,000 units].” 11 |11 13| LEERITENOUR  Gae Gr-104z (cD) PO
LARRY CARLTON  mca 42003 (CD)

‘ ’ . . 12 |92

D&K’ marketing concept: , DISCOVERY

¢ ’ - 13 113123 GROVER WASHINGTON,JR. COLUMBIA FC 40510 (CD)

Buy a tape, ‘save’ a friend STRAWBERRY MOON

¢ 171 3 MILES DAVIS/MARCUS MILLER  waRNER BROS. 256551 (CD)
. . MUSIC FROM SIESTA
DeGarmo & Key have also gained attention through TIM HEINTZ 108 226/mL0 ALTO (o)
their affiliation with the Mission Aviation Fellowship. | 3|15 |25 : SUEL o
The MAF, a rehg109§ organization, _ths missionaries, 55 GERALD ALBRIGHT  ATLantic 818131 (0
doctors, books, medicines, and supplies into difficult-to- - JUST BETWEEN US
re%(:h areas t‘:he Third WOI'],d. . @ 18 | 11 | AL DI MEOLA PROJECT  EMI-MANHATTAN MLT 46995 (CD)

Our recent ‘Aircare Video’ was through our associa- TIRAMI SU
tion with the Mission Aviation Fellowship,” Key says. 20| 7 | DAMON RENTIE  Tea 230/pAL0 ALTO (cD) __ﬁ
“They wanted spokespersons who spoke to a different SKYLINE
audl.en.ce than the one they usually reach. Most young 25 | 3 | DAVID LANZ & PAUL SPEER  NARADA EQUINOX 63001/MCA
Christians probably have never heard of them. The NATURAL STATES
MAF took us to Zaire for five days of flying around— 93| 7 | VICTOR FELDMAN  Tea 225/PALO ALTO (CO)
watching what they did. That really endeared us to each RIO NIGHTS
other. Eddie and I made it DeGarmo & Key's commit- 21 | 14 | 35 | YELLOWJACKETS  wca 5994 (o)
ment to buy them a new plane. The one they were tak- FOUR CORNERS
ing us around in was vintage 1959.” @ 92 | 7 | DALINE JONES 784 231/PALO ALTO (D)

DeGarmo & Key took a film crew along on the trip SHARE THE LOVE
and combined footage from the project into four music (23)| 24 | 49 | NAJEE  EMimaNHATIAN ST-17241 (CD) s
videos that were released as the “Aircare Video” late in NAJEE'S THEME
19R7. NEWD MARC JOHNSON'S BASS DESIRES  Ecm 833 038-1/POLYGRAM (CD)

“The MAF even transports a contemporary Christian SECOND SIGHTY
music group around Zaire,” Key says. “They come in, 25 (16| g | TOM SCOTT  Gre GR1044 (CO)

set up, do their music in the local language and share
their faith—just like we do.”

STREAMLINES

OAIbums with the greatest sales gains during the fast two weeks. (CD) Compact disk available. ® Recording

Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1
million units.
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=) Q
AHEIP CLUB PLAY 188, 12-INCH SINGLES SALES
2| . . : ;
; = g g% TITLE Compiled from a national sample of dance ciub playlists. ARTIST Z ; + g z% TITLE Compiled from a national sample of retail store sales reports. ARTIST
= 5 o~ =0 LABEL & NUMBER/DISTRIBUTING LABEL E 5 . N =0 LABEL & NUMBER/DISTRIBUTING LABEL
» * % NO.1 & % * & NO.1 %
: YOU CAN DANCE (LP CUTS NEVER GONNA GIVE YOU UP (REMIX
@ ) 0 J SIRE 1-25535/WARNER B(ROS ) 1 week at No. One ¢ MADONNA 1 1.1 1 12 RCA 6784-1.RD ‘ 4 wee{(s at No. One VRSB,
2 | 3 [ 5] 9 | NEVERCAN SAY GOODBYE mca 23812 THE COMMUNARDS (2)] 5 | 8 [ 6 | SOMEKINDOF LOVER (REMIX) mca 23816 © JODY WATLEY
(3| 5 | 8 | 5 | SOMEKIND OF LOVER (REMIX) Mca 23816 © JODY WATLEY 9118 | 0 T || el N L EFEEGE D © MICHAEL JACKSON
N R I I A e D) @ MICHAEL JACKSON 4 { 4 | 5 | 9 | NEVERCAN SAY GOODBYE wca 23812 THE COMMUNARDS
(5)| 1 | 23 | 4 | 1WANTTOBE YOUR PROPERTY wca 23817 BLUE MERCEDES 5§ | 2.| 2 | 18 | PUMPUP THE VOLUME atH & swar as2/1san0 & M/A/R/R/S
(6)| 10 | 13 | 7 | CHARACTERS (LP CUTS)morown 6248 M. STEVIE WONDER (6)| 6 | 3 | n | LOVEOVERBOARD (REMIX) © GLADYS KNIGHT & THE PIPS
7 8 ] 7 1 COULD NEVER.../HOT THING PAISLEY PARK 0-20728/WARNER BROS. ©® PRINCE @ 7 7 12 | | WANT HER vINTERTAINMENT 80-66788/ELEKTRA KEITH SWEAT
: WHAT HAVE | DONE TO DESERVE THIS?
SRR S avencon  PET SHOP BOYS & DUSTY SPRINGFIELD 9 [ 15 | 8 | CANT WAIT atLanTIC 0.86626 NANCY MARTINEZ
9 12 14 8 TWILIGHT WORLD (REMIX) MERCURY 870 015-1/POLYGRAM & SWING OUT SISTER @ 12 18 9 THIS GIRL'S BACK IN TOWN coLumBiA a4 07477 & RAQUEL WELCH
14 | 17 | 7 | DONTGETMAD...GET EVEN! iGN 096726 ® AGE OF CHANCE 10 | 8 | 10 | 16 | BECAUSE OF YOU rever s 819/sutRa THE COVER GIRLS
QD)| 16 | 30 | 4 | 1INEED A MAN/BEETHOVEN rea 6520180 # EURYTHMICS 11 { 10 { 12 | 13 | NEEDYOU TONIGHT ATLANTIC 0-86645 ® INXS
LOVE OVERBOARD (REMIX) 3 WHAT HAVE | DONE TO DESERVE THIS?
2|6 | 4|1 | LOVEOY © GLADYS KNIGHT & THE PIPS D) 19 | 21 | 6 | WHATHAVE | DONE ¢ PET SHOP BOYS & DUSTY SPRINGFIELD
@3)| 20 | 32 | 4 | JUSTAMIRAGE chrysaLis PROMO JELLYBEAN @3] 16 | 26 | 13 | TRAMP/PUSH IT next LaTEAU NP 50063 ® SALT-N-PEPA
14 (15| 2 9 LIVE MY LIFE viIRGIN 0-96728 BOY GEORGE 14 (1317 9 1 COULD NEVER.../HOT THING PAISLEY PARK 0-20728/WARNER BROS. ¢ PRINCE
@%)| 24 | 33 | 4 | 'MTHE ONE WHO REALLY LOVES YOU ATLANTIC 0-86627 MEL & KIM 9| 17 | 23 | 10 | HOTHOT HOT © BUSTER POINDEXTER & HIS BANSHEES OF BLUE
25 | 28 | 8 | HYPNOTIZE (REMIX) meRCURY 870 169-1/POLYGRAM TASTE-T-LIPS 16 | 14 | 16 | 11 | COMEINTO MY LIFE SLEEPNG BAG SLx 28 # JOYCE SIMS
17|21 | 26 | 5 | CANTWAIT aruanticoses2s NANCY MARTINEZ AD)| 23 | 42 | 3 | PERFECT LOVER atanTic 086619 COMPANY B
18|18 | 21 | 8 | ANDSOIT GOES wit ANGLE T 87133 EX-SAMPLE 25 | 28 | 8 | MAGIC CARPET RIDE SyNTHICIOE 71302:0 BARDEUX
19 7 2 11 NEVER GONNA GIVE YOU UP (REMIX) RCA 6784-1.RD @ RICK ASTLEY 19 11 9 14 LET’S GO SLEEPING BAG SLX-29 & NOCERA
@)| 7 | 34 DON'T LOCK ME OUT ATLANTIC 0-86623 TERRY BILLY @0)| 26 | 27 | 10 | IF YOU CAN DO IT: 1 CAN TOO! caprroL v-15345 © MELI'SA MORGAN
@D| 2 | % PERFECT LOVER ATLANTIC 0-86619 COMPANY B Q@D| 3 | 37 | 4 | '™MTHEONE WHO REALLY LOVES YOU arianTic 0-86627 MEL & KIM
2| 9 | 7 | 12 | NEEDYOU TONIGHT ATLANTIC 0-86645 *INXS @)| 77 | 8 | 3 | TEARS MAY FALL rommy 8oy T8:907 TKA
@ 29 39 3 RESCUE ME JuMP STREET J$-1013 LISA MITCHELL @ 34 45 4 TWILIGHT WORLD (REMIX) MERCURY 870 015-1/POLYGRAM & SWING OUT SISTER
24 { 22 | 25 | 7 | TODAY, TONIGHT, FOREVER SELECTFMS 62306 CASTLE BEAT 31 | 35 | 4 | INEEDAMAN/BEETHOVEN rca 6820-1-R0 © EURYTHMICS
@) % | 4 | 3 | MIRACLES EXPLODE crmmaL crizo19 TINAB. (@5)| 38 | — | 2 { GIRLFRIEND mca 23794 PEBBLES
@6)| .| — | 2 | EASYTOTOUCH anantco-8s618 PROMISE CIRCLE % | 18 | 22 | 20 | TELLITTO MY HEART aRisTA ADL.9611 © TAYLOR DAYNE
@D)| 35 | 38 | 4 | HOT TO THE TOUCH ercc 49 07496/E.pA. CLAUDJA BARRY 277 | 15 |+ 6 | 13 | SOEMOTIONAL (REMIX) aRisTa ADi9641 © WHITNEY HOUSTON
31 | 37 | 4 | LETYOUR HEART MAKE UP YOUR MIND Rca 6821-1-RD ALISHA 39 | 48 | 3 | LIVEMY LIFE vrano.96728 BOY GEORGE
29 | 17 ] 24| 5 | FAITHcowmaiaaa07a78 © GEORGE MICHAEL (@9)] 35 | 4 | 3 | DONTLOCKME OUT atLanTic 086623 TERRY BILLY
@ 38 |45 3 TEARS MAY FALL Tommy BOY TB-907 TKA 30| 2831 8 BE GENTLE WITH MY HEART ame 1203 NATASHA
@D| 7 | &4 | 3 | JOINHANDS & BeaT B-0001 TARAVHONTY 31 [ 20 | 13 | 15 | SYSTEM OF SURVIVAL (REMIX) coLumaia 44 07475 © EARTH, WIND & FIRE
MOVE THE CROWD/PAID IN FULL (REMIX
(32| 3 | 4% | 3 | MOVETHE CROWD ( ) ERIC B. & RAKIM 32 | 32 | 33| 8 | SEASONS CHANGE aRisTa AD-9639 & EXPOSE
@] 42 | — | 2 | MANDINKA (REMIX) chrvsaLis ProMo # SINEAD O'CONNOR @3] 37 | 38 | 6 | HOTTOTHE TOUCH erc 49 07a96/E.Pa. CLAUDJA BARRY
3 | 19 | 18 | 7 | KEEPME SATISFIED caproL v-15352 AVA CHERRY @D| 41| 40 | 4 | TOPROVE MY LOVE warneRBROS. 020777 # MICHAEL COOPER
@5)| 43 | — | 2 | IFYOUCANDOIT;1 CAN TOO! caprroL v-15345 © MELI'SA MORGAN 35 |“22 | 11 | 12 | FAITHcoumeia4a07478 © GEORGE MICHAEL
@ 48 | - 2 WISHING WELL (REMIX) coLumBia 44 07543 & TERENCE TRENT D'ARBY @ 43 49 3 RESCUE ME Jump STREET JS-1013 LISA MITCHELL
ST G T O ST # BUSTER POINDEXTER & HIS BANSHEES OF BLUE 37 | 24 | 14 | 14 | SKELETONS morown 45936  STEVIE WONDER
NEWD | 1 | NO 1/2 STEPPIN' asmsp12256 © SHANICE WILSON 38 [ 21 | 19 | 20 | DEVOTION arLanTic 086652 TEN CITY
39 | 40 | 42 5 | WANT HER VINTERTAINMENT 80-66788/ELEKTRA KEITH SWEAT NEW)D 1 EASY TO TOUCH aTLANTIC 0-86618 PROMISE CIRCLE
NEWD | 1 | INEED SOMEBODY rrofiLe pro-7180 KECHIA JENKINS NEWD | 1 | | WANT TO BE YOUR PROPERTY mca 23817 BLUE MERCEDES
45 | — | 2 | BOUNCEBACK senwse2ss2 FIRE ON BLONDE 8 | 4 [ 41| 6 | COMEINTO MY ARMS proriLe pro-7165 JUDY TORRES
NEWD | 1 | POSTCARDS FROM PARADISE capiToL v-15337 © FLESH FOR LULU 4 | 46 | 6 | HAZY SHADE OF WINTER 0EF Jam 44 07540/COLUMBIA BANGLES
43 | 26 | 12 | 11 | ANDY (REMIX) virain 096734 # LES RITA MITSOUKO (@3)| NEWD | 1 | SAVIN' MYSELF CRITIQUE 0-96724/ATLANTIC ERIA FACHIN
5 | — | 2 | WHENBOYSCRYoiceter1019 ASHLEY PAUL NEWD | 1 | LOOK WHAT YOU STARTED (REMIX) MOTOWN 4598MG THE TEMPTATIONS
(@5)| NEWP | 1 | LOOK WHAT YOU STARTED (REMIX) MOTOWN 2598MG THE TEMPTATIONS 45 | 29 | 20 | 18 | SHAKE YOUR LOVE (REMIX) ATLANTIC 0-86651 © DEBBIE GIBSON
4 | 32 | 19 | 10 | COMEINTOMY ARMS proFiLE PRO-7165 JUDY TORRES 4 | 42 | 39 | 4 | LET YOUR HEART MAKE UP YOUR MIND Rca 6821-1-80 ALISHA
47 | 34 | 15 | 18 | PUMP UP THE VOLUME 4TH & B'WAY 452/ISLAND & M/A/R/R/S (47)| NEWD | 1 | TOUCHED BY THE HAND OF GOD FACTORY,UK IMPORT NEW ORDER
8 | 47 | — 2 HOW CAN | FORGET YOU (REMIX) CHRYSALIS 4v9 43196 @ ELISA FIORILLO 48 | 33 | 29 14 | WANT TO BE YOUR MAN REPRISE 0-20771/WARNER BROS. ® ROGER
| a9 | 44 | 48 | 4 | GETLUCKY viraiN096730 © WELL RED RE-ENTRY LOVE CHANGES ARISTA AD-9627 © KASHIF & MELI'SA MORGAN
(G0)|  REENTRY CHICK ON THE SIDE/I AM DOWN NEXT PLATEAU NP 50071 SALT-NPEPA | [(BD)| NEWD | 1 | HOW YA LIKE ME NOW e 1075.1-0/ch KOOL MOE DEE
P 1. SAVIN' MYSELF ERIA FACHIN crimique P 1. WISHING WELL (REMIX) TERENCE TRENT D'ARBY coLumaia
b= | Tites with futur 2. KING WITHOUT A CROWN ABC MERCURY (i Fer 2. STIMULATION WA WA NEE e
S | chart potential, 3. RUN TO ME (REMIX) ANGELA WINBUSH Mercury S | chart potential, 3. COME ON TO ME MONET LiGosa
based on club play 4. LOVE EMERGENCY RACHEL omni based on sales 4. OUT OF THE BLUE (REMIX) DEBBIE GIBSON ATLANTIC
© | this week. 5. IMAGINATION LADY D s O | reportethis week. | 5. DEVIL INSIDE INXS arumwrc
x 6. FISHNET MORRIS DAY WARNER BROS. x 6. MOVE THE CROWD/PAID IN FULL (REMIX) ERIC B. & RAKIM aTH & 5'way
ﬁ 7. PARTY PEOPLE ROYAL HOUSE iirs ﬁ 7. TODAY, TONIGHT, FOREVER CASTLE BEAT seLect
4 - 3
) -]

O Titles with the greatest sales or club play increase this week. # Videoclip avaitability.  Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. & RIAA certification for sales of 2 million units. Records listed under Club Play are 12-inch

unless indicated otherwise.
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Compilations Offer More Dance For The Dollar

IF YOU CAN DO IT: Those who
have been following record re-
leases of late may have noticed an
abundance of compilations. Labels
have been issuing choice dance col-
lections of greatest hits. These
“thoughtful” releases renew inter-
est in possibly forgotten material
and are quite a bargain consider-
ing the quantity and quality of the
material included . . . Next Plateau
(212-541-7640) has issued a special-
ly priced two-record collection ti-
tled “Turn It Up,” which features
selections by Sybil, Kelly Charles,
Princess, Salt-N-Pepa, Carl Bean,
and C-Bank. The set was specially
compiled, edited, and master-
mixed by Mickey Garcia & Elvin
Molina and contains more than 80
minutes of music ... “Greatest
Mixers Collection II"" (Sleeping
Bag, 212-724-1440) offers hits from
Hanson & Davis, Nocera, Dhar
Braxton, Joyce Sims, Dinosaur L,
Mantronix, and Konk . .. Finally,
Pow Wow (212-245-3010) keeps
pace with ‘““Life’s A Party,” which
offers titles by Serious Intention,
Quando Quango, Ampersand, and
Octavia.

SLAVE TO THE RHYTHM:
Earth, Wind & Fire offers two ver-
sions of its r&b/pop number
“Thinking Of You’’ (Columbia);
with postproduction and mixes by
Bruce Forest and Frank Heller,
one is pretty much a straight pass
with a house-influenced break,
while the flip contains complete
Chicago-style reconstructions,
both with vocal and without . . .
Right in the Pretty Poison mold
comes For Beauty’s Sake with
“Don’t Stop Me Now’' (Dream,
212-370-0247), which has enough of

an instrumental and vocal hook to
“cateh’ at both club and radio . ..
Deep, Minneapolis-inflected funk
finds Rebbie Jackson an eager
“Plaything”’ (Columbia) in three
mixes ... U.K. soloist Spagna de-
buts stateside with an engaging
Europop track titled ““Cail Me”’

TRAX

by Bill Coleman

(Epic); the 12-inch single includes
both the spacious U.S. mixes from
Justin Strauss and Murray Elias
and the hi-NRG-ish U.K. version
... Criminal (212-967-5465) has fi-
nally released “Tighten Up (I Just
Can’t Stop Dancin’)’”’ by Wally
Jump Jr. & the Criminal Element
Orchestra; already receiving play
on import (it’s a pop hit in the
U.K.), this “When I Think Of
You’'-meets-the-original-Archie
Bell-classic track is a turntable
treat. Produced and mixed by Ar-
thur Baker and Gail King, the
track features scratching by Jazzy
Joyce and a noteworthy dub.

OUICK ASIDE: Not really in for
the dance floor but recommended
nonetheless: Teena Marie’s ‘‘Ooo
La La La” (Epic), a midtempo bal-
lad that finds “Lady T"’ returning
to form in an amorous contempo-
rary r&b setting reminiscent of
her days with “Hitsville U.S.A.”;
“Father Figure” (Columbia) from
George Michael features a live in-
terpretation of Stevie Wonder’s

DANCE/DISCO 12"

(WHOLESALE FOR STORES)
U.5.A. MAJOR & INDEPENDENT LABELS
AND SELECTED IMPORTS

LATEST 12” RELEASES

Couldn't Careless—Force Md's
Did You See That Girl—Lime
Let's Get Buzy—On The House
In + Out Of My Life—Adeya
You Turn Me On—Jo Carol

Out Ot Contro—Conna

Love Memones—Left Lane
Second To None—Sharon Redd
Falling—Touch

Don't Take Me—Janice Christie
One Posse—Funktion Freeks
You Can’t Have—Eieanor Mills
Swinging On A Star—Man To Man

| Can't Live—Echo

Family—Situations

Love On My Own—Joe Lewis Suspicious Minds —Bobby O 800 NUMBER
Body Language—Mercedes Double Jack Mix—Mirage (OUTSIDE NEW YORK STATE)
Put That Record—Cut To Shock | Feel It—Suzie + The Cubans 800-992-9011

Mama’s Boy—Liz Torres

You'll Never Change—Darlene Down
Mysterious—Miss Tamm Dee

Once In a Lifetime—Beachfront

Act Like A Man—Gina Desire

So Good For You—Sasha

Stop—Samartha Gilles

Midnight Lover—Bianca

Don't Lose Your Heart—Silent Circle
Don't Walk Away—Bad Boys Blue
Beat The Clock—Bent Boys

UNIQUE REGORD DIST.

We have a complete selection of
all US major & independent label
12" and selected imports

Call us at our new 800 number

CALL OUR TOLL FREE

CALL NOW FOR LATEST 12°
RELEASE INFORMATION

CALL FOR OUR NEW
FREE CATALOG
Listing All New Records &
All Titles We Stock
including over 800
DANCE/DISCO
CLASSICS

110 DENTON AVE, NEW HYDE PK., N.Y. 11040
Phone (518) 294-5900 (01) = FAX (516) 741-3584

VISTA SOUNDS INTERNATIONAL, INC.

YOUR BLACK MUSIC DISTRIBUTOR & ONE STOP
— WE STOCK —
* ALL MAJOR AND MOST INDEPENDENT LABELS
* MANY EXCLUSIVE TITLES
* DANCE CLASSICS - RARE ALBUMS - CUT-OUTS

* 12" NEW RELEASES
JAY DREAM “SAY YOU WILL"®
SYLVIA STRIPLIN “COULD IT BE YOU”
LEROY GIBBS “REWARD ME’

VS INT 09
VS INT 10
ECHO 13

) Vi 'QH'{A

+ DANCE
= BLACK
s REGGAE

281 STH. DEAN ST. ENGLEWOOD, NJ 07631

. TEL 201-568-0040 - FAX 201-568-2599
'\_/'ﬂ!m.‘i._;' ORDERS ONLY 1-800-USA ECHO

“Love’s In Need Of Love Today”
as well as an instrumental of the
title cut; Michael Jackson’s nearly
anthemic “Man In The Mirror” is
offered in both long and short
mixes.

oFF THE CUFF: L.L. Cool J’s flip
to “Going Back To Cali” (Def Jam)
is the fierce, soul-style nonalbum
rap “Jack The Ripper” . .. General
Public’s Ranking Roger and reg-
gae outfit Steel Pulse aid popular
U.K. reggae soloist Pato Banton
with the bass-heavy and very
catchy 12-inch release ‘‘Pato &
Roger Come Again” (I.R.S.); also
note the album cuts ‘“Absolute
Perfection,” “Don’t Sniff Coke,”
and the title track, “Never Give
In” ... “Burning Out” (Island) is a
rocking track from a survivor of
New York’s underground-band
scene, World At A Glance; the
postproduction and mix are courte-
sy of Francois Kevorkian . . . Han-
over Fist offers technonumbers
with a rock edge on its double-A-
side single: “Love Kills”’ (Capitol)
involves a funky back beat and
production, while “Boys In Furs”
is easily programmable via its fi-
ery pace. Try the “infernal” dub.

ROOF REPAIR: Pow Wow deliv-
ers a primarily instrumental
‘““Mohamed’s House’’ by Sheik
Fawaz, which is similar to a cer-
tain M/A/R/R/S record in bass
line but features dubbed
Islamic/Arabic vocals over the
track; thanks to DJ/co-producer
Mark Kamins for putting on vinyl
what he’s been doing for years . ..
Creating a stir from Chicago is
House Master Baldwin & Paris
Gray’s “Don’t Lead Me” (Future
Sound, 312-603-1557) ... Trilogy
kicks a serious house groove with
the almost jazzy ‘‘Latin Love’”
(Prism, 212-799-7300) in its Marley
Marl mix (to be played loud; the
bass is smoooth); other mixes are
pretty much standard fare.

JUST OUT: “Rocket 2 U” (MCA)
from the Jets has been extended;
this release finds the Wolfgramm

The all new

1987-88
INTERNATIONAL
TALENT & TOURING
DIRECTORY

The source for US and inter-
natonal talent, booking agencies,
faciibes, services and products
Used by everyone who buys

and books talent—promotes
and manages tours— $55
{inCludes postage and

handling)

Addd appropndte sales tax it NY
NI CA TN MA and VA

CALL TOLL-FREE
800-223-7524

{ln New York State 212 764-7579)

siblings’ male members taking the
vocal lead ... Samantha Fox of-
fers the Full Force-produced-and-
remixed ‘“Naughty Girls (Need
Love Too)” (Jive), coupled with “I
Surrender,” which resembles her
first hit, “Touch Me” ... Although

the delivery gets a bit carried
away, the Latin-influenced “Free
Girl” (Stolen, 212-353-8616) from
Saundra Williams is recommend-
ed, as is the hi-NRG-influenced
“Come To Me” (TSR, 213-656-0970)
by Veronique.

They Don’t Have To Take Our Clothes Off To Have A Good Time. Jermaine
Stewart, second from right, gets some heip remixing “Don’t Have Sex With Your
Ex’" from his upcoming album. Shown with Stewart are, from left, co-producers

Paul Gurvitz and Shep Pettibone, and Michael Hutchinson, who mixed the track.

255-5284. In NYS 518-371-5959.
TOM LEWIS

ATTENTION DJ’s

Disco, Rock & Oldie Books.
Over 2,500 titles in each book, indexed in l;: -
3 sections by BPM, Song Title & Artist.

What makes a disc jockey stand out from the crowd?
Mixing Skill @ Music Awareness ® Good Timing

Join the thousands of DJ’s who subscribe to the world’s leading beats-per-minute music
programming resource. The definitive gnide to dance music, past, present and future.
Find out why we are the HBM® of BIPM. Cull toll free for more mformation 1-800-

Established 1977

Disco Beats

Box 500 D - Ballston Spa. NY 12020

A

“IBM is a registered trademark of
Internaticnal Business Machines.

INTERNATIONAL EXHIBITION
OF EQUIPMENT AND TECHNOLOGY
FOR DISCOTHEQUES AND DANCE-HALLS

RIMINI TRADE FAIR/ITALY

MARCH 22/25

1988

The international meeting-point
for discotheque professionals

For further information:
ENTE AUTONOMO FIERA DI RIMING - C.P. 300 - Rimini itaty - Tel. 0541/773553 - Tix 550844 FIERIM - Telefax 0541/774313
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UNTRY

Congressional Reception. CBS/Epic artist Tammy Wynette and Rick
Blackburn, senior vice president/general manager CBS Records, Nashville, left,
play host to senators and congressmen of the Congressional Arts Caucus
Committee—a committee that votes on the regulation of government funding to
various art and musical organizations—at a reception that included square
dancing, clogging, and a concert by Wynette. Also pictured at the event themed
“An Evening Of Our American Musical Culture” and held at Wynette’s home, is

Tennessee Governor Ned McWherter.

BY EDWARD MORRIS

This is another in an occastonal
series of country label profiles.

NASHVILLE In spite of its musi-
cally diverse roster, RCA Rec-
ords/Nashville began 1987 best
known for its platinum-selling head-
liners, Alabama and the Judds. All
that has changed. While those two
acts still lead in sales, the label has
broadened its base considerably by
working Restless Heart to the gold-
selling level and by breaking such
newer acts as K.T. Oslin, Michael
Johnson, Foster & Lloyd, and Bail-
lie & the Boys.

Oslin’s “80’s Ladies” debut album
has sold almost 400,000 copies, and
albums by each of the other new
acts are near or above the 100,000
level, according to label officials.

In summarizing the label’s activi-
ties for the past year and some of its
aims for the coming one, label
spokesmen revealed the following:

o That gross sales for the Nash-

JERRY JEFF WALKER AT 46—now that’s a thought
that can rattle your boots. But come March 19, Walker
will stage his annual birthday concert at the Paramount
Theatre in Austin, Texas. It'll be the third straight year
that Walker celebrates his birthday by joining with his
fellow songwriters and singers on stage.

Joining him this year will be Harlan Howard, Hoyt
Axton, John D. Loudermilk, Whitey Shafer, Floyd
Tillman, and Dick Feller. Mae Axton, Hoyt’s mother
and creator of the Elvis Presley hit “Heartbreak Ho-

‘Bojangles’ Creator, 46, Swaps Hard Livin’ For Good Life

Jerry Jeff Walker Stages Birthday Bash

recorded by Walker, Buffett, Willie Nelson, Lefty
Frizzell, and others. Having contributed the word
“highballing” to the line “She met a highballing loner
who thought he could own her,” I would like to go on
record as claiming partial (oh, about 1/278) credit on this
song.

Walker redefined the words “wild and crazy” during
his early days, but he rallied remarkably after meeting a
woman named Susan Streit, who became his wife, man-
ager, and conscience. The man who refused to step foot
on that train unless he

ning bright and early at 9
a.m., Walker will lead a
4.6-mile fun run along
Town Lake. Later that
day, he will perform at the
Gruene Dance Hall. The
Walkerfest winds up on
the links March 21 with
the Jerry Jeff Walker
Golf And Western Classic
Golf Tournament.

There are those who wouldn't have given you a plug
nickel for Walker’s chances of reaching 46. They figured
he would have fried his brain by now with overdoses of
bourbon, cocaine, and pills. Some of those people were
doctors who wondered how long Walker’s body could
tolerate these kinds of abuses, which would have done
away with lesser mortals.

Born in upstate New York, Walker first gained notice
as a Greenwich Village folk singer and as the composer
of one of the greatest songs ever written—“Mr. Bojan-
gles.” When he moved to Texas in the early "70s, he
helped launch the progressive-country movement. Some
of his MCA albums from that period remain classics.
When I introduced Walker to Jimmy Buffett, then a
struggling, unknown writer from Nashville, almost 20
years ago, they hit it off during a wild two-day spree
along New Orleans’ appropriately named Bourbon
Street. When we rode the Panama Limited back to
Nashville and the train snaked through the blackness of
an Alabama night, Walker and Buffett took out their
guitars and started playing with some lyrics. “She was a
railroad lady, just a little bit shady . ..” By the time the
train reached Nashville the next morning, they had fin-
ished the song—*“Railroad Lady”—which has since been

tel,” will co-host the event.
The following day, begin-
Nashville

by Gerry Wood

was equipped with two
huge bottles of Wild Tur-
key to help him make it
through the night began
drinking Perrier. And—
batten down the hatch-
es—he even began jog-
ging and golfing.

In his performing hey-
day, Walker toured with
his Lost Gonzo Band and
an entourage that would
do Prince proud. Caught in the downturn of the record
business in the early ’80s, Walker found himself without
a label. Frustrated by label policies and politics, Walker
let his wife take control, and the comeback began. In
1986, he released his 18th album, “Gypsy Songman,” as
a cassette available only to fan club members. It’s a
stripped-to-the-basics package of great songs sung with
simplicity and penetrating honesty. When Walker tours,
he’s a band of one—and he has never sounded, or
looked, better on stage. When he gets back home to Tex-
as, he even remembers where he had been.

Now “Gypsy Songman” is being released into the
general market as a Rykodisc compact disk. “Today’s
country market is coming home to artists like Jerry Jeft
and his rootsy, honky-tonk sound,” comments John
Hammond, director of marketing for Rykodisc. The tim-
ing is perfect: Country is coming home to Walker just as
Walker is coming home himself.

Happy birthday, my Perrier-drinking buddy. Long
may you run. Long may you sing. And long may you
and your wife prove that the difference between being
in control and being out of control is sometimes a thing
called love.

ville division in 1987 were up 10%
over those of 1986.

® That in March, the label will de-
but a series of catalog compact
disks that will retail for the same
price as front-line vinyl albums and
cassettes. The first title is “Wanted:
The Outlaws.”

® That 80% of the singles released
in 1987 made the top 10 on the coun-
try charts.

e That catalog sales are an impor-
tant source of income—not only rel-
atively recent titles from Alabama,
Ronnie Milsap, and the Judds but
also durables from Eddy Arnold,
Jim Reeves, Charley Pride, and Dol-
ly Parton.

With a relatively trim roster of 19
acts, vice president and general
manager Joe Galante says he and
his team can be more methodical in
grooming each one—and in cutting
losses for acts that don’t work out.
The common practice, he says, is for
an act and its manager to meet with
label officials for thorough market
planning before the act ever goes
into the studio to start an album.

Galante says the planning em-
braces artist development, market-
ing strategies, and singles selec-
tions—*“all the strategies that go
into putting an album out for the
next nine months to a year.”

At these preproduction meetings,
all the potential material to be re-
corded is reviewed. “Knowing what
we have on the commercial side in
terms of expectations and how to
get these things done,” Galante ex-
plains, “we translate that into the
creative side, so there’s a meeting
of the minds.”

Once the material has been re-
viewed and approved in preproduc-
tion, Galante adds, any of the mate-
rial that doesn’t work out in the stu-
dio can be dropped by the

FOR WEEK ENDING FEBRUARY 6, 1988

Oslin, Foster & Lloyd, Help Give Label Depth

New Acts Break Through At RCA

production team without further
consultation with the label.

Galante reports that RCA’s al-
bum budgets run from $40,000 to
$200,000, noting that the higher fig-
ure is not the norm. “There’s no rea-
son in this town you can’t make a
record for less than $100,000. The
best albums that are out there are
not necessarily all digital and run
$175,000.”

Methods developed in bringing
such acts as Johnson and Keith
Whitley to the marketplace led to
the accelerated market acceptance
in 1987 of Oslin, Foster & Lloyd, and
Baillie & the Boys, Galante says.
Still, he notes, the emphasis is on
preplanning and positioning:
‘“We’'re telling our acts that if
they’re coming in in January to not
look for a spring release—look for
fall. That’s the soonest they’re go-
ing to get out there.”

Criticism of the label’s policy of
limiting all of its LPs to nine cuts
has been confined to songwriters,
publishers, and other interested
parties in the industry, insists Ga-
lante.

He concedes, though, that there
was some fear among consumers
that the CD versions of albums
would also be limited to nine cuts. In
response, Galante says, he directed
that any track cut from an LP be in-
cluded on the CD version, a practice
that resulted in some CDs having 12
cuts and all having at least 10.

To RCA’s already steady diet of

(Continued on next page)

TNN will broadcast
the first Viewer’s
Choice Awards April
26. .. see page 53

=
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HOT COUNTRY SINGLES ACTION

RADIO MOST ADDED

GOLD
ADDS
27 REPORTERS
FAMOUS LAST WORDS OF . . .
GEORGE STRAIT mca 16
I'LL ALWAYS COME BACK
K.T. OSLIN rca 6
AMERICANA
MOE BANDY curs 2
IF MY HEART HAD WINDOWS
PATTY LOVELESS mca 2
THE LAST RESORT
T. GRAHAM BROWN capiToL 1
IT'S SUCH A SMALL WORLD
R.CROWELL/R.CASH columsia 5
EVERYBODY'S SWEETHEART
VINCE GILL rca 4
LOVE WILL FIND ITS WAY ...
REBA MCENTIRE mca 8
TIMELESS AND TRUE LOVE
THE MCCARTERS WARNMER BROS. 3
SHE'S NO LADY
LYLE LOVETT mca/curs 1

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

BRONZE/
SILVER  SECONDARY  TOTAL TOTAL
ADDS ADDS DS 0
57 REPORTERS 64 REPORTERS 148 REPORTERS
28 41 85 87
17 29 52 70
12 20 34 50
9 17 28 29
8 16 25 88
7 13 25 86
6 15 25 74
6 S 19 135
7 9 19 104
3 13 17 46
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NEW ACTS BREAK THROUGH

(Continued from preceding page)

commissioned market research, Ga-
lante recently added a personal
twist. Beginning in January, Ga-
lante, marketing director Randy
Goodman, and national country pro-
motions director Jack Weston start-
ed visiting radio stations and retail
accounts in a specially equipped
tour bus to talk to the people who
expose and sell RCA’s records.
“The point for us,” Galante ex-
plains, ‘““was to go back to the
streets—we have a lot of new music
coming out—and to do a one on one
with the stations and accounts. We
want to play them our music and let
them know what our plans are.”

AT RCA

The fact-finding tour will continue
periodically, he says.

Galante says his travels have
taught him that radio music direc-
tors and program directors are
younger and “more open [about
what] kinds of music they program”
than they were a few years ago. He
contends also that listenership is up
among the younger demographics,
according to information provided
by the stations they visited.

Goodman says the record stores
they visited ‘““have a cleaner look”
and continue to use less point-of-
purchase material in their quest for
the best use of space. “This is

good,” Goodman says, “‘in that
stores don’t have that rock’n’roll
look that was said to have discour-
aged adult browsers.” Rack space is
still dwindling, he says.

Galante says most of the details
turned up by the tour were positive,
but he adds that there was one im-
portant negative: “The economy is
not as good as everybody thinks it
is. If you’re on the East or West
Coast, it’s hunky-dory. But middle
America has some tough times. It's
also tougher for radio in these areas
to make a dollar.”

The success of traditional country
is not causing RCA to shift its em-

phasis to broadly accepted acts, Ga-
lante says. But he maintains that
many of the label’s current acts, in-
cluding Eddy Raven and Earl Thom-
as Conley, will soon release albums
that conform to the traditonal coun-
try format.

“It’s the mix that’s the key,” says
Galante. “We still see lots of holes
in the musical arena. Our feeling is
that we won't sign sound alikes.
There are 97 clones of the Judds out
there. There's no reason for that.
You look for something that’s dis-
tinctive, and you try to develop
that.”

CASSETTE DUPLICATION
RECORD PRESSING
MASTERING - PLATING
COLOR SEPARATIONS
PRINTING - TYPESETTING

“~ °CUST()M PRESSING

2832 SPRINGROVE AVENUE
CINCINNATI, OHI0 45225
(513} 681-8400
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2 2 2 19 GEORGE STRAIT @ mca 42035 (8.98) (CD) GREATEST HITS, VOL. 2 41 44 48 THE DESERT ROSE BAND Mca/CURB 5991/MCA (8.98) (CD) DESERT ROSE BAND
G| 3| 4 | 27 | KT.OSLINreasoza1 898 €0 80'S LADIES 2| 2| D YK A & 0s. .55, (0, GUITARS, CADILLACS, ETC., ETC.
4 4 7 48 RICKY VAN SHELTON cotLumaia 40602 (CD) WILD EYED DREAM 43 38 4 FOSTER AND LLOYD rca 6372-1 (8.98) (CD) FOSTER & LLOYD
5 6 3 19 | REBA MCENTIRE mca 42030 (8.98) (CD) THE LAST ONE TO KNOW NEW)D LYLE LOVETT mcCa/CURB 42028 (CD) PONTIAC
6 5 5 28 HANK WILLIAMS, JR. @ wARNER/CURB 25593 1/WARNER BROS. (8.98) (CD) BORN TO BOOGIE 45 | 45 | 45 NITTY GRITTY DIRT BAND wARNER BROS. 1-25573 (8.98) (CD) HOLD ON
@ 8 8 | 11 | DAN SEALS caprTOL 48308 (8.98) (CD) THE BEST 4 | 40 | 35 | 16 | GARY MORRIS waRNERBROS. 1-25581 (8.98) (CD) HITS
8 7 6 16 ALABAMA @ RCA 6495-1 (8.98) (CD) JUSTUS 47 | 49 | 23 RONNIE MILSAP rca 6245-1 (8.98) (CD) HEART AND SOUL
@ 9 9 28 | ROSANNE CASH coLumeia 40777 (CD) KING'S RECORD SHOP 48 | 48 | 4 | 25 | BARBARA MANDRELL EM-AMERICA 46956/CAPITOL (8.98) (CD) SURE FEELS GOOD
14 16 14 BILLY JOE ROYAL ATLANTIC AMERICA 90658-1/ATLANTIC (8.98) THE ROYAL TREATMENT 49 46 49 37 CHARLEY PRIDE 16TH AVENUE 70550/CAPITOL. (8.98) AFTER ALL THIS TIME
11 | 11 | 11 | 39 | DWIGHT YOAKAM @ Repruise 255671/ WARNER BROS. (8.98) (CD) HILLBILLY DELUXE 50 | 53 | 51 | 169 | HANK WILLIAMS, JR. & s 605 o1 GREATEST HITS, VOLUME |
12 | 12 | 12 | 46 | DOLLY PARTON, LINDA RONSTADT. EMMYLOU HARRIS 4 TRIO 5 | 5 | 58 | 4 | VARIOUS ARTISTS k-TeL 701 (6.98) COUNTRY COLLECTION
13 10 10 | 39 REBA MCENTIRE @ mca 5979 (8.98) (CD) GREATEST HITS 52 | 55 | 56 | 168 | THE JUDDS A RCA/CURB AHL1-5319/RCA (8.98) (CD) WHY NOT ME
22 | 26 | 8 | MERLE HAGGARD epic 40986 (CD) CHILL FACTOR 5 | 58 | 59 | 16 | SK-Bwmm71064/cAPTOL 8.98) NO EASY HORSES
15 15 14 2 HIGHWAY 101 wARNER BROS. 25608-1 (8.98) (CD) HIGHWAY 101 54 47 43 35 STEVE EARLE & THE DUKES mca 5998 (8.98) (CD) EXITO
16 16 15 25 | TANYA TUCKER caPITOL 46870 (8.98) (CD) LOVE ME LIKE YOU USED TO 55 | 52 | 8 | 37 CONWAY TWITTY mca 5969 (8.98) (CD) BORDERLINE
17 | 13 | 13 | 50 | THE JUDDS @ RCA/CURB 5916-1/RCA (8.98) (CD) HEART LAND 5 | 60 | 54 | 11 | THE BELLAMY BROTHERS MCA/CURB 42039/MCA (8.98) (CD) CRAZY FROM THE HEART
18 17 19 61 RESTLESS HEART RCA 5648 (8.98) (CD) WHEELS 57 | 59 57 17 T.G. SHEPPARD COLUMBIA 40796 ONE FOR THE MONEY
19| 2 20 16 EXILE epic 40901 SHELTER FROM THE NIGHT 58 .50 | 44 23 KENNY ROGERS rca 6484.1 (8.98) (CD) | PREFER THE MOONLIGHT
20 19 17 85 RANDY TRAVIS A WARNER BROS. 1-25435 (8.98) (CD) STORMS OF LIFE 5 | 61 61 29 TAMMY WYNETTE epiC 40832 (CD) HIGHER GROUND
21 2 | 2 8 DOLLY PARTON cOLuMBIA 40968 (CD) RAINBOW 60 | 64 | 62 | 75 EXILE ePiC FE 40401 (CD) GREATEST HITS
2|23 29 11 KATHY MATTEA MERCURY 832 793-1/POLYGRAM (CD) UNTASTED HONEY 61 |- 51 52 | 46 | JUDY RODMAN MTM 71060/CAPITOL (8.98) (CD) A PLACE CALLED LOVE
23 18 18 52 GEORGE STRAIT A mca 5913 (8.98) (CD) OCEAN FRONT PROPERTY @ 72 65 39 ASLEEP AT THE WHEEL eprc 40681 (CD) ASLEEP AT THE WHEEL
24 | 26 | 25 | 20 | SAWYER BROWN CAPITOL/CURB 46923/CAPITOL (8.98) (CD) SOMEWHERE IN THE NIGHT 63 | 66 | 66 | 101 | HANKWILLIAMS, JR. @ sros .8 0 GREATEST HITS, VOLUME Il
25 25 | 28 17 JOHN SCHNEIDER mca 42033 (8.98) (CD) GREATEST HITS 64 | 67 67 23 VARIOUS ARTISTS k-TEL 2080 (6.98) COUNTRY NOW
26 27 21 25 THE STATLER BROTHERS MeRcURY 832 404-1/POLYGRAM (cD)  MAPLE STREET MEMORIES @ NEW} 1 PATTY LOVELESS mca 42092 (CD) IF MY HEART HAD WINDOWS
27 24 23 12 WAYLON JENNINGS mca 42038 (8.98) (CD) A MAN CALLED HOSS 66 54 60 | 150 | GEORGE STRAIT A mMca 5567 (8.98) (CD} GEORGE STRAIT'S GREATEST HITS
28 | 28 27 | 102 | ALABAMA A RCA AHL1.7170 (8.98) (CD) GREATEST HITS 67 57 53 68 ALABAMA A RCA 5649-1-R (8.98) (CD) THE TOUCH
@ 34 | 39 | 25 | THE FORESTER SISTERS wARNER BROS. 25571 (8.98) (CD) YOU AGAIN 68 | 65 | 64 7 JANIE FRICKIE coLumia 40684 CELEBRATION
30 32 31 18 DAVID LYNN JONES MERCURY 832 518-1/POLYGRAM HARD TIMES ON EASY STREET 69 63 68 | 324 | WILLIE NELSON A2 COLUMBIA KC 237542 (CD) GREATEST HITS
@ 33 36 33 HOLLY DUNN MTM 71063/CAPITOL (8.98) (CD) CORNERSTONE 70 ] 73 56 PATSY CLINE @ mca 12 (8.98) GREATEST HITS
32 30 33 17 STEVE WARINER mca 42032 (8.98) (CD) GREATEST HITS n RE-ENTRY HOLLY DUNN MTM ST 1052/CAPITOL (8.98) HOLLY DUNN
33 35 32 | 116 | THE JUDDS A RCA/CURB AHL1-7042/RCA (8.98) (CD) ROCKIN' WITH THE RHYTHM 72 RE-ENTRY WILLIE NELSON A3 cOLUMBIA FC 35305 (CD) STARDUST
3| 29 [ 24 | 17 | THE OAK RIDGE BOYS mCA 42036 (8.98) (CD) HEARTBEAT 73 [ 68 | 69 | 10 | ROSIE FLORES RePRISE 25626-1 (8.98) ROSIE FLORES
3% | 37| 38 33 T. GRAHAM BROWN cAPITOL 12552 (8.98) (CD) BRILLIANT CONVERSATIONALIST nn 72 63 GEORGE JONES €epic 40413 (CD) WINE COLORED ROSES
36 31 30 17 GEORGE JONES epc 40776 SUPER HITS 75 74 71 | 258 | ALABAMA A3RCA AHL 1-4229(8.98) (CD) MOUNTAIN MUSIC
37 | 36 | 34 | 52 | HANKWILLIAMS, JR. @ WARNER/CURS 1-25538/WARNER BROS. (8.98) (CD) HANK “LIVE" OAlbums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA)
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» g._ Compiled from a national sample of radio playlists. 7 S,_
of | 55 | Lo | 62 of | 53 | €0 | %
Fw | Quw| @ | XX TITLE ARTIST Fw | Q| F5 | <T TITLE ARTIST
F2 | 5% | vk | 2O PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL F2 | O3 | x| 2O PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
% NO.1 % D 53 | 62 | 3 | IFOLEHANK COULD ONLY SEE US NOW WAYLON JENNINGS
@ 2 3 15 %'Jgol;:sl' ss HENDRICKS,RESTLESS HEART (10 Loecms';‘o One RESTLES&CTE&%E - o
- * % % POWER PICK/AIRPLAY * * %
@ 3 6 13 | TENNESSEE FLAT TOP BOX © ROSANNE CASH @ I'LL ALWAYS COME BACK & K.T. OSLIN
RCROWELL (J.CASH) COLUMBIA 38-07624 81 | — 2 H.SHEDD (K. T.OSLINY RCA 5330.7
ONE STEP FORWARD THE DESERT ROSE BAND g
@ 4 8 15 | BWORLCEY (CHILLMAN, B.WILDES) MCA/CURB 53201/MCA @ 59 | — 2 RE\L’AEN'%?V%EB S SWEETHEART VIQ"J&ES 93|ng
TWINKLE, TWINKLE STAR
@ 9 11| 12 | sUesovmbacGarD (M.HE\.(%QF'Z(DY) MERLEEQ(‘:A 3(;4%553? 54 | 39 | 24|19 JS;l’(!\l’.v%NV(V;Ig;\PJIPPgJHFWSEgé)J ND OF My VOICE GLEN CAM“gf%EI%
LYIN' IN HIS ARMS AGAIN THE FORESTER SISTERS v
@ 8 10 | 15 | U WALLACE TSKINNER (T.SKINNER., J.LWALLACE) WARNER BROS. 7-28208 55 | 45 | 28 | 18 2_&%&35&%gﬁ%ﬁgﬁ‘,{g’gm £PIC 345’)§I5L9E7
{ WON'T TAKE LESS THAN YOUR LOVE TANYA TUCKER WITH P.DAVIS & P.OVERSTREET
@ 11 14 | 12 | | CRUTCHFIELD (POVERSTREET. D. SCLL 12) CAPITOL 44100 58 | 67 4 ZQ,%JDQEE,&AJ EEEAM)E LIB?JC@E§}6EE,YO
PLEASE PLEASE BABY DWIGHT YOAKAM
@D 2 | 1| 13| BEAETEAES reprse 7281 rawamneroros. | (G| 78 | — | 2 | AMERICANA s pvany MOE BANDY
FACE TO FACE ALABAMA
14 18 | 10 | {5EDD ALABAMA (R.OWEN) RCA 5328-7 64 | 74 3 Em&gs%m%%e,ﬂygmmm) RAZZY BSQLLO%!
SURE THING FOSTER AND LLOYD | TAUGHT HER
@) 13 19 | 1| AR wrosen o s | — | 2 | T TG S NOMS AROUT LOVE THE $HOOTERS
7 2 TOO GONE TOO LONG RANDY TRAVIS HE'S NO LA PS
0 9 K.LEHNING (G.PISTILLI) WARNER BROS. 7-28286 72 — 2 §BR%V§N,L?O\5ETP, B.WILLIAMS (LLOVETT) MCA/CLlLléEé—g\GI/ENE
DO YOU BELIEVE ME NOW VERN GOSDIN
1 16 | 14
ap| = R —— VIR
16 | 17 | 13 | OHWHAT A LOVE NITTY GRITTY DIRT BAND HEAVEN CAN'T BE HANK WILLIAMS, JR.
@ MMORGAN:E: WOREEY{ (- BEOTSON) RN RIBROSY:28173) 62 50 29 18 B.BECKE#H.WILLIAMS.JR..FJ%EC?R?AAN (H.WILLIAMS JR.) WARNER/CURB 7-28227/WARNER BROS.
THAT'S MY JOB TWITTY )
@ 20 | 21 | 13 J,aoevm (G.BURR) CONWAYMCA 53200 63 | 5 | 51 | 22 ESHE DAD KTOSLN) KiJ: ! (2§3Lglr\;
IN' GONE
LR 2 | EF?EYNOS)(S)(P.ALGER, B.DALE, FXOLLER) MERCURY LR 65 | 76 | 4 'Emr'ﬁ;‘(ﬂgRYgE'ggé}'RANGERS OGD%BJO';Q&IQE%
@D| 2 | 22 | 13 | TELLMETRUE  nerien — 65 | a2 | 25 | 15 | ONLYLOVE CAN SAVE ME NOW CRYSTAL GAYLE
JE.NDRMAN (B_JONES. C.WATERS, TSHAPIRO) WARNER BROS. 7-28209
'M NA M. OU, GIRL MARTIN
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