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Jackson, D’Arhy Get Their
Grammv Rewards At Retail

BY GEOFF MAYFIELD

NEW YORK Winning isn't every-
thing. Michael Jackson and Terence
Trent D’Arby, who were also-rans
at the Grammys, finished in the
money in a sales surge prompted by
the awards program.

Most record retailers cite Jackson
and D’Arby, both of whom per-
formed during the CBS-TV awards
telecast March 2, as the artists who
benefited most from Grammy expo-
sure.

“A performance means more to
us than winning a Grammy,” says
Mitch Perliss, director of purchas-
ing for 50-store Los Angeles chain
Music Plus. He adds that a lot of
stores called for reorders of Jack-
son’s “Bad” album the day after the

Major Labels
Stepping Fast
To Dance Beat

BY BILL COLEMAN

NEW YORK As such artists as
Exposé, Debbie Gibson, Taylor
Dayne, and Stacey Q rise to the top
of the pop charts after successful
launches at the club level, major la-
bels are once again attempting to
tap more heavily into the dance
market for potential hits. The latest
evidence is the advent of Vendetta
Records, a new A&M label aimed at
the 12-inch dance marketplace.

The developments can be traced
largely to the influence of the hot
crossover radio format. The majors’
efforts to score in the format are be-
ing marked by increased activity in
the promotion, marketing, and a&r

(Continued on page 101)

the broadcast.

Steve Lerner, director of purchas-
ing for T4-store Roslyn, N.Y.-based
Record World, acknowledges that
U2 gained some momentum after
winning two Grammys but says a
performance by the band would
have driven in even more sales. Ler-
ner points out that last year’s Gram-
my performance by album-of-the-
year winner Paul Simon was a cata-
lyst for that album’s 1987
resurgence. He adds that at Record
World, as at many other webs, Jack-
son and D’Arby were the two acts
who picked up the most steam this
time around.

Among award winners, Whitney
Houston—who also performed—
U2, and Jody Watley were the acts
who saw the biggest gains, dealers

(Continued on page 106)

(TB 25631). On Tommy Boy.

“The Force M.D.’s have done it again! ‘Couldn’t Care Less' is a
smash, an all around hit, great phones. A classic sound from one
of the classiest groups around.”"—Barbara Prieto, Music Director
WGCI, Chicago and Gavin Report’s Music Director Of The Yzar.
“Among the foremost practitioners of sweet, gratifying R&B,
People Magazine. From the soul packed LP Touch And Go

EYE ON HOME TAPING

Congress Opens Gonsumer Survey

BY BILL HOLLAND

WASHINGTON Congress’ Office
of Technology Assessment has just
begun a study of the effects of
home audiotaping on the market-
place.

Since it won’t be completed until

February at the earliest, the study
will probably not affect the current
debate over digital audiotape re-
corders. But in the long run, it could
revive the decade-old controversy
over home taping, which concerns
not only DAT but analog taping as
well.

Meanwhile, in the wake of the Na-
tional Bureau of Standards’ thumbs
down on the CBS Copycode system
(Billboard, March 12), congression-
al copyright-protection leaders have
urged the recording industry and
consumer electronics manufactur-

(Continued on page 101)

Canada Study: Copying Is Rampant

BY KIRK LAPOINTE

OTTAWA The Canadian music in-
dustry is losing at least $600 million
(Canadian) or 68 million in unit al-
bum sales each year as a result of
home taping—an amount “equal to
current sales.” This is the dramatic

#DVERTISEMZNTS

LYNWRD SKYNY

SOUTHERN BY THE GRACE OF GOD (MCA-8027).
They got back tegether “to make a little history and that's
exactly what they did. Recorded live during their record-breaking
'87 Tribute Tour, this speciaily priced double-album features
Skynyrd bandmembers and some rockin' special guests. Initial
arders total over 500,000 units. See them on tour this spring.

conclusion of the the first-ever con-
sumer survey by the Canadian mu-
sic business.

Commissioned by the Music
Copyright Action Group, which is
composed of the country’s leading
trade organizations, the survey
found high levels of home taping

PIBUTE BOUR 1987

and surprising acceptance by tapers
of the idea that creators should be
compensated.

Released March 8 at a news con-
ference in Toronto, the report pro-
vides new ammunition for an indus-

(Continued on page 106)

Suppliers Aim
On PPV Timing

BY JIM McCULLAUGH

LOS ANGELES Responding to
what they claim is the video retail
community’s “misperception” that
pay-per-view erodes its business,
the major Hollywood studios indi-
cate that the window between home
video and PPV releases will gener-
ally adhere to the status quo—30
days behind home video street date.
The studios maintain that PPV
will co-exist with home video as an-
(Continued on page 104)
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- Size isn't Everything.

CD3 is A&M's new line of 3-inch compact discs. Each CD3

12 13

wwWw americanradiohistorvy com

l\ H"" | W]
11 15 1() 1'7
0 7

RARNAR

IS

1Y

features a hit artist and song, as well as material available exclusively
on CD3. Quir first flight of CD3 releases includes titles from OMD,
Squeeze, Sting, and Suzanne Vega. With playing time up to 20 minutes
and priced to sell for around $5.00, CD3 proves that if less isn't
more sometimes it's at least as much
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Don’t change: If your decision is Lift, you
don’t have to change your store ? i

Discplay Inc.

address to accommodate increas- e
ing turnover and the exploding CD

market. Thanks to the extraordinary

storage capacity of the Lift vendor dis-

i RN _ R
SN SO B0 O
W AN L Y

e

plays you can display more than twice as
many compact discs, music and Video 8
cassettes. Customers can leat through the
selections both forward and backward

with fingertip ease. The displays are also
full-proof against pilfering. LIFT.

Systems with a future.
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BILLBOARD LISTS THE MUSIC CHAINS

Just in time for NARM’s March 11-14 convention in Los Angeles, Bill-
board presents an up-to-date directory of U.S. music retail chains that
industryites will want to clip and keep. Page 51

More Digital Debuts At AES
New developments in digital recording were the focus of the Audio Engi-
neering Society convention March 1-4 in Paris, as pro audio editor Steve
Dupler reports. Page 64A

WHAT KIDS SEE IN MUSIC TV
In a fascinating look at music television through the eyes of its primary
viewing audience, a focus group of 14-year-olds delivers a frank review
of music video programming along with an annotated compilation of its
10 favorite videos. Page 69

March 19, 1988

Grammy Week Roundup
The Grammy Awards presentation March 2 was the catalyst for a week
of industry celebrations in the Big Apple. Coverage begins on page 29
with talent editor Steve Gett’s scoop of the pre- and postawards bashes
and continues on page 86 with black music editor Nelson George’s run-
down of party patter. And don’t miss Billboard's photo gallery of Grammy
winners on page 92
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Price Cuts Being Passed On To Consumers

Retail Lets CD Midlines Be Midlines

This story was prepared by Earl
Paige in Los Angeles and Bruce
Haring in New York.

NEW YORK Despite the tempta-
tion to increase tight profit mar-
gins, retailers are passing along to
consumers the label price reduc-
tions on midline compact disks.

Generally, retailers say price cuts
are building traffic and increasing
consumer interest in CDs. But low-
er retail prices are most noticeable
in areas where the hot breath of
competition has forced the issue.

Shelf prices for midline CDs
among surveyed merchandisers
range from $9.99 to $14.99, with
highs and lows determined in part
by wholesale costs. Sale prices have
a $6.99-$12.99 spread, representing
an extremely tight profit margin of
6%-7% for the stores.

Some chains are grouping mid-
lines with varying wholesale costs
at a uniform price. The 50-store Los
Angeles chain Music Plus, for ex-
ample, lumps the WEA $8.19-cost ti-
tles with the lower-tiered RCA and
PolyGram product for a $10.99 shelf
and a $9.99 sale tag.

At the same time, Music Plus is
trying to exploit consumer response
with the lower CD prices. ““Any
product that is $11.99 or less is mer-
chandised separately in a CD bud-
get section,” says Mitch Perliss, di-
rector of purchasing.

“God forbid these people on the
edge of CD might see the section
and go out and buy a player,” Per-
liss says.

The chain’s reluctance to sell the
different lines at variable prices is
prompted in part by tight margins
on front-line CDs. “The margin on
CD is shorter. Also, to spur front-
line, we have to bring it down to
$12.99, so that reduces the margin
even more,” Perliss says.

He says that “right off the top,”
the margins on CDs are 7%-8% less
than on LPs and tapes. “If the la-
bels would give us a break we

would not start a price war. We
would be making our normal mar-
gin and could increase the sales at
the same time.”

Retailers, particularly CD-spe-
cialty stores—which rarely buy di-
rect—seem to wrestle most with the
WEA catalog items, according to
Howard Axe, partner at Mark’s
Compact Shop in Cleveland, a store
that is purchasing all but CBS di-

(Continued on page 104)

NEW YORK Delco,Electronics
plans to supply a digital audiotape’
player for General Motors cars
starting in the summer. June is the
tentative target date for the play-
er’s introduction, according to Don
Helm, director of audio systems
and HVAC for the GM subsidiary.

Ford also expects to bow a DAT
car player in June (Billboard, Dec.
19), but Helm denies that the plan
of GM’s rival influenced Delco’s
timetable.

Like Ford, GM will initially offer
the DAT playback-only unit as a
dealer-installed option in one luxury
car—in GM'’s case, the Cadillac De-
Ville. Helm says the player’s show-
room price has yet to be deter-

‘mined, but it will be considerably

Delco To Bow DAT Player
“For GM Cars In Summer

less than the price tag of up to
$2,000 that DAT recorders will car-
ry when they hit the U.S. market.
Ford’s DAT players are expected to
go for about $1,200 each.

While GM’s DAT player will cost
more than its automobile CD play-
er—now available in the Buick Elec-
tra, Oldsmobile 98 and Cutlass,
Cadillac DeVille, and Chevrolet Ce-
lebrity—Helm notes that the DAT
machine will offer a couple of ad-
vantages over the CD unit. “We
think there’s an advantage from
the convenience standpoint of hav-
ing a small tape—two-thirds the
size of a standard audiotape—com-
pared to the size of a CD.” He also
cites the “home recordability fea--

(Continued on page 107)

Radio Days Look Bright, Gonfah Hears

FCC Commissioner: Worry About Us ‘A Little Less’

This story was prepared by
Yvonne Olson and Kim Freeman.

DALLAS The cream of the radio
and music promotion crop turned
out here March 3-5 for Radio & Rec-
ords magazine’s reborn convention.

Highlights of the event included a
reassuring keynote speech by FCC
Commissioner Dennis Patrick,
heartening projections by corporate
media buyers on their use of radio
in the future, and the presentation
of two very different perspectives
on radio’s role in the sale of records.

“The FCC has gotten itself out of
the business of programming,” said
Patrick, who was introduced by
R&R publisher Bob Wilson as the
“the rock’n’roll commissioner.” Pat-
rick said the Ronald Reagan-initiat-
ed move toward deregulation in
broadcasting will continue and that
the FCC will primarily concern it-
self with three issues in the future:

To Our Readers

Due to the length of this
week’s issue, several sections
are out of their normal se-
quence. The Black music sec-
tion, including the Hot Black
Singles and Top Black Albums
charts, begins on page 86. The
Hot Dance Music charts and
the Dance Trax column appear
on pages 90-91.

the re-examination of signal-inter-
ference situations locally, the com-
parative-renewal process, and mul-
tiple-ownership rules.

“There’s been great consterna-
tion about the obscenity and inde-
cency issue,” he said, reminding at-
tendees that obscenity had never
been protected by the First Amend-
ment and that the FCC will continue
efforts to channel indecent pro-

gramming away from times when
kids are tuned in heavily. Defini-
tions for obscenity and indecency
will continue to be determined on a
case-by-case basis and will be
grounded heavily on local market
considerations, he said.

In conclusion, Patrick said, ‘“You
can worry about the FCC a little
less and concentrate on the 10,000

(Continued on page 98)

NEW YORK The U.S. Depart-
ment of Labor has sued the Ameri-
can Federation of Musicians in an
effort to force the union to con-
duct a rerun of its controversial
1987 presidential election.
According to the Labor Depart-
ment’s suit, filed March 7 in the
U.S. District Court for the South-
ern District of New York, the
AFM violated the Labor-Manage-
ment Reporting & Disclosure Act
during its 1987 election, which saw
current AFM head Marty Emer-
son defeat longtime chief Victor
Fuentealba by a vote of 708-650.
The suit comes hot on the heels
of the AFM’s decision not to rerun
the election, which it had earlier
agreed to do following a govern-

U.S. Dep’t Of Lahor Sues
AFM To Force Vote Rerun

ment probe into alleged labor-law
violations. The AFM balked at the
idea of a rerun after a disagree-
ment with the Labor Department
over election ground rules (Bill-
board, March 12).

Following a lengthy investiga-
tion, the Labor Department is up-
holding accusations by Fuen-
tealba that his opponents commit-
ted a number of violations during
the election campaign that may
have affected the outcome of the
vote. These include the alleged use
of union newsletters to promote
Emerson’s candidacy as well as
the current president’s alleged ac-
ceptance of employer contribu-
tions to his campaign fund.

(Continued on page 98)
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Fox Dissatisfaction At Core Of Rumored Shift

CBS/Fox Vid Restructuring Nears

BY AL STEWART

NEW YORK Amid speculation
that CBS/Fox Home Video will be
broken up in the near future, a top
official at CBS Inc. confirms that
the joint venture is being restruc-
tured to directly reflect the contri-
butions made by each of the parties
involved.

Indications are, however, that

any realignment would favor the in-
terests of the Fox 'stake in the com-
pany.

“We are presently discussing
some modifications to the agree-
ment, but there is no breakup in
sight,” says Fred Meyer, chief fi-
nancial officer of CBS Inec. and a
member of the CBS/Fox Home Vid-
eo board of directors.

Rumors that the 6-year-old part-

BY CHRIS MORRIS

LOS ANGELES Convenience
store video rackjobber CEVAXS
Corp. has completed its purchase
of the Southland Corp.’s Movie-
Quik video rental division.

CEVAXS, based in Vancouver,
British Columbia, claims the ac-
quisition makes it ‘“‘the largest
supplier of video programs in
North America.”

The deal, announced March 7 by
CEVAXS and Dallas-based South-
land, is valued at $51.6 million by
CEVAXS chairman and co-
founder A. Elliott Martin.

Under the agreement, CEVAXS
will rack the MovieQuik rental
units in approximately 4,300

Racker GEVAXS Wraps
MovieQuik Acquisition

North American 7-Eleven stores.
The Canadian company had previ-
ously serviced 900 Southland
stores in Canada and the Pacific
Northwest.

CEVAXS estimates that it will
now have a 60% share of the 7-
Eleven video trade in North Amer-
ica. The financially troubled Los
Angeles-based video rack firm
Stars To Go continues to service a
substantial number of 7-Eleven
video accounts.

In October, CEVAXS, formerly
known as Consolidated Video Sys-
tems Inc., signed a letter of intent
to purchase the MovieQuik assets,
which were being dealt by South-
land’s principals, who are engaged

(Continued on page 101)

nership between CBS Inc. and 20th
Century Fox will be dissolved have
circulated since the Video Software
Dealers Assn. convention in Au-
gust. A variety of industry sources,
some with close ties to the video
supplier, say that there are strong
indications that Rupert Murdoch,
owner of 20th Century Fox, is dis-
satisfied with the home video alli-
ance.

Nevertheless, it appears that the
‘“modifications” being worked out
by the two firms are an effort to
remedy that dissatisfaction. It is
widely believed that the restructur-
ing will allow Fox to retain the video
profits generated by the titles it
contributes to the joint venture.

For its part, CBS Inc. has moved
to divest itself of a number of enti-
ties that fall outside of its core busi-
ness of broadcast television, includ-
ing its record and magazine divi-
sions. The only other CBS Inc. joint
venture is CBS/MTM, a partnership
with Mary Tyler Moore’s television
production company.

Meyer says he and other company
officials are aware of the industry
scuttlebutt that has Fox buying out
CBS’ interest and moving the com-
pany to the West Coast. Insisting
that the rumors are unfounded,
Meyer adds that CBS would be
more inclined to hold on to its video
arm since it is more closely tied to
its television interests than either
magazine publishing or record pro-
duction. He says rumors to the con-

(Continued on page 107)

A&M To Test Six ‘For-Sale’ GD-3s In May

Trade To Get Details During NARM Confab

BY GEOFF MAYFIELD

NEW YORK A&M Records has
nailed down plans to test the 3-inch
compact disk as a commercial prod-
uct. .

The label has six of the subcom-
pact disks slated for release on May
3, which will probably make it the
first major label to release 3-inch
CDs for sale. A&M plans to make a
pitch for its CD-3 line Sunday (13) to
retailers, one-stops, and racks at the
National Assn. of Recording Mer-
chandisers’ convention in Los Ange-
les when its wholesaler, BMG Dis-
tribution, conducts its product pre-
sentation.

According to David Steffen, A&M
vice president of sales and distribu-
tion, and Jane Simon, the label’s na-
tional director of singles sales,
A&M’s first half-dozen CD-3 titles
have been targeted as collectors’
items. All titles will include either
previously unreleased versions of
the artist’s material or songs that
will be making their first U.S. ap-
pearance.

“The idea in our minds is that
maybe the name ‘CD single’ is a
misnomer,” says Simon. “If you
have collectible titles out there, you
might be hitting the people who like
"the Sting single, but you're giving
them something extra from Sting,
too.”

In the past, executives of some re-
tail chains and rival labels have ex-
pressed concern that the 20-minute
CD-3s might cannibalize sales of al-
bum-length CDs. Steffen says, how-

ever, that A&M has taken that into
consideration (Billboard, Nov. 21).

“The idea is that we're not going
to take 20 minutes of music off an
album,” says Steffen. ‘“Maybe
that’s what other labels are going to
do, but that shortchanges the artist,
the label, the retailers. That short-
changes everybody.”

Instead, Steffen and Simon hope
the value-added presence of the pre-
viously unavailable tracks might ac-

tually entice fans who already own
an artist’s full-length album on CD
or one of the other configurations.
Of the initial batch of 3-inch CDs,
four will contain current singles.
Acts featured on those will be Sting,
Squeeze, Orchestral Manoeuvers In
The Dark, and Robyn Hitchcock &
the Egyptians. Another CD-3 by Su-
zanne Vega will be anchored by her
1987 hit “Luka’’; the sixth title, fea-
(Continued on page 100)

BY JIM McCULLAUGH

LOS ANGELES A&M plans to
offer a free 3-inch compact disk in-
side the packaging of an upcoming
Joe Jackson longform music vid-
€0

The move is part of a larger la-
bel commitment to the emerging
3-inch format, says David Steffen,
senior vice president of sales and
distribution (see story, this page).
“Joe Jackson Live In Tokyo,” a
two-hour concert video listing at
$19.98, is scheduled to arrive in
stores May 3—the same date slat-
ed for the release of Jackson’s up-
coming studio album, “Live 1980-
19817.”
The three cuts on the 3-inch CD

A&M Teams Joe Jackson
Videotape With 3-Inch GD

will not be featured on the video,
says Steffen, but will instead be
on the new Jackson album. To en-
hance cross-promotional possibili-
ties, he says, there will be overlap-
ping music material on the album
and video as well as elements ex-
clusive to each.

A 3-inch, circular silver sticker
will flag the bonus 3-inch CD on
the home video package. The CD
will be inserted inside the cassette
box in its own sleeve. To minimize
pilferage, each cassette box will
be secured with a special tape un-
der the shrink-wrap.

Steffen says the idea to combine
technologies at retail makes per-
fect sense in that it gives “con-

(Continued on page 100)

Schuurr Thing. Singer Diane Schuurr joins Barry Manilow at a dinner
sponsored by the Starlight Foundation, which presented Manilow with its
humanitarian award. Schuurr appeared on Manilow’s CBS-TV special March 6.

EXEGCUTIVE TURNTABLE

RECORD COMPANIES. MCA Records in New York makes the following ap-
pointments: Ricky Schultz, vice president of MCA Jazz and president of
Zebra Records; Randall Kennedy, national director of marketing of jazz/
Narada; Ted Higashioka, national director of public relations of jazz/Nar-
ada; and Don Lucoff, national director of publicity for jazz/Narada.
Schultz was previously executive director for MCA Jazz. Kennedy was na-
tional sales manager for MCA Jazz/Zebra Records. Higashioka was nation-
al director of promotion for MCA Jazz/Zebra Records. Lucoff was national
director of publicity for MCA Jazz/Zebra Records. (See related story, page
6.)

Frontier Records in Los Angeles makes the following appointments: Hi-
laire Broslo, director of West Coast promotions; Andrea Rizzo, Baltimore/
Washington, D.C., representative; Michael Marlin, Boston representative;
and Jim Dunbar, San Francisco representative. Brosio was director of ra-
dio/video promotions ‘at Big Time Records; Rizzo was a staff member of

3 ooy
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radio-station WHFS, Annapolis, Md.; Marlin was stationed at radio station
WDJM, Framingham, Mass. and Dunbar was on staff at radio station
WHFS.

PolyGram Records in New York appoints Dana Venable product manag-
er. He was in promotion and marketing at CBS Records.

HOME VIDEO. Nelson Entertainment of Los Angeles promotes Bill Kruger
to national sales manager, consumer products. He was Western regional
sales manager.

Galanty & Co. of Los Angeles appoints Nick Norton vice president, sales
and marketing. He was senior product manager for sports and fitness pro-
gramming with Lorimar.

Forum Home Video of New York appoints Martin P. Gallagher manag-
er, sales and customer service. He was a sales manager with Star Video.

Pacific Arts Video in Los Angeles makes the following appointments:
Tim Trimble, sales assistant, and Ed Bell, customer service representative.
They were, respectively, administrative assistant and older service assis-
tant.

EECO/Convergence of Los Angeles appoints Robert A. Switzer national
sales manager. He was general manager at Trigon Electronics.

PRO AUDIO. Alpha Audio of Richmond, Va., names Spence Burton techni-
cal manager. He was with Walley Heider Recording in Los Angeles.

RETAILING. The Musicland Group Inc. names the following: Bruce Baus-
man, senior vice president, real estate; Robert Henderson, senior vice pres-
ident, general merchandise; Larry Gaines, senior vice president, stores,
Eastern division; and Richard Odette, vice president, software merchandis-

ing.

RELATED FIELDS. Rogers & Cowan Public Relations’ New York Entertain-
ment Division appoints Linn Tanzman executive director of music and en-
tertainment. She was an independent consultant who founded her own firm.
JLM Public Relations Inc. of New York appoints Ellen Morgenstern di-

rector. She was manager, VH-1 publicity, with MTV Networks.
(Continued on page 100)
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MEMBERS
PUT OUR MUSIC
IN ITS PLACE.

FIRST PLACE.

AMERICAN SOCIETY OF COMPOSERS, AUTHORS & PUBLISHEHRS

ALAIN BOUBLIL (SACEM) JAMES HORNER KRZYSZTOF PENDERECKI (GEMA) RANDY TRAVIS
LARRY CARLTON JULIO IGLESIAS (SGAE) SMOKEY ROBINSON U2 (PRS)
DUKE ELLINGTON HERBERT KRETZMER (PRS) KENNY ROGERS NARADA MICHAEL WALDEN
MERCER ELLINGTON LADYSMITH BLACK MAMBAZO DON SCHLITZ DENIECE WILLIAMS
GENESIS (PRS) WYNTON MARSALIS CLAUDE-MICHEL SCHONBERG THE WINANS
STEVE GOODMAN GEORGE MICHAEL (SACEM) FRANK ZAPPA
EMMYLOU HARRIS RONNIE MILSAP DOC SEVERINSEN
ENNIO MORRICONE (SIAE) BRUCE SPRINGSTEEN
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Melodiya Label Counters Criticism
Argues Soviet Tech, Trade Laws Hurt

BY VADIM YURCHENKOV

MOSCOW Valerii Sukhorado, di-
rector general of Melodiya, has re-
sponded to eriticism of the state-
owned Soviet record company in a
long article published in the daily
Sovetskaya Kultura newspaper.
Conceding that there is room for
improvement in some areas of the
company’s operation, Sukhorado
nevertheless points out that many
of Melodiya’s problems are not of
its own making: “The customer is
rightly interested in the quality and
price of our recordings, and if he is

dissatisfied, then inevitably Melo-
diya, which holds exclusive rights to
produce records and tapes, is
blamed.”

But the company’s monopoly of
musie production does not give it a
similar monopoly in solving the
technical, scientific, financial, and
managerial problems on which fu-
ture progress depends, he notes.
“We are compared, often not to our
advantage, with Western record
companies. But contemporary cul-
ture is held together by scientific
achievement, and our colleagues in
the West have at their disposal pow-

MCA Records Brings Jazz
Arm Home With New Staff

BY DAVE DIMARTINO

LOS ANGELES MCA Records has
officially brought its jazz division into
the fold, promoting to executive sta-
tus four people who had previously
served as consultants to the label.
Named are Ricky Schultz, former
executive director of the jazz division,
who is now MCA'’s vice president of
jazz; Randall Kennedy, national di-
rector of marketing for jazz/Narada;
Ted Higashioka, national director of
promotion for jazz/Narada; and Don
Lucoff, national director of public re-
lations for jazz/Narada. All are
based in Los Angeles except Lucoff,

who works out of MCA’s New York
offices.

These executives will report to the
heads of their MCA departments
while continuing to function as a unit
under Schultz’s direction.

The realignment of MCA’s jazz di-
vision marks a shift from the blanket
consultancy status it has maintained
since Schultz and MCA originally an-
nounced its formation in 1985.
Schultz, then president of jazz line
Zebra Records and promotion and
marketing firm Word Of Mouth,
came aboard officially as a consul-
tant, as did the staff he brought

(Continued on page 107)

Plans Film, Classical, Jazz Titles
Intersound Ups Album Flow

BY KEN TERRY

NEW YORK Minneapolis-based
Intersound, which includes the
ProArte, Maxiplay, Quintessence,
America’s Pops, ProJazz, and Cine-
disc labels, plans a vigorous expan-
sion of its lines this year.

The 6-year-old indie, founded by
former Pickwick International exec-
utives Don Johnson and Steve Vin-
ing, is broadening its presence in
the classical, jazz, and film sound-
track fields.

In the soundtrack area, the 11/,
year-old Cinedisc label has already
put out albums culled from such

Gene DePaul

NEW YORK Gene DePaul, a com-
poser with many evergreen songs
to his credit, died Feb. 27 at his
home 4n Los Angeles at the age of
68. He suffered from an inoperable
brain tumor.

DePaul’s most frequent collabo-
rator was lyricist Don Raye. To-
gether, they penned such standards
as “I’ll Remember April,” “Cow
Cow Boogie,” “You Don’t Know
What Love Is,” “Mr. Five By Five,”
and “He’s My Guy.”

NEWS COVERAGE
CONTINUES...
SEE PAGE 107

films as “Roxanne,” “Hellraiser,”
and “Hello Again.” This month, it
will release soundtracks from New
Life Pictures’ ‘““The Rosary Mur-
ders” starring Donald Sutherland
and Orion Pictures’ “Dominick &
Eugene” featuring Tom Hulece and
Jamie Lee Curtis, which opens na-
tionwide Friday (18).

Upcoming projects include the
soundtrack from Tri-Star’s “Sev-
enth Sign/The Border,” composed
and produced by Jack Nietzche, and
Columbia Pictures’ “Vibes,” Cyndi
Lauper’s first major screen role.
CBS Records plans to release a

(Continued on page 104)

Dead At 68

DePaul’s other hits included
“Teach Me Tonight” with Sammy
Cahn and a well-received film score
with Johnny Mercer, “Seven Brides
For Seven Brothers.” On Broad-
way, another collaboration with
Mercer, “Li’l Abner,” had a run of
693 performances and was later
made into a feature film.

DePaul is enshrined in the Song-
writers Hall of Fame.

DePaul’s own publishing compa-
ny, Hub Music, will remain active
under the aegis of his son Chris.

The DePaul family has asked that
in lieu of flowers, donations be sent
to the Cedar Sinai Medical Center
Library Fund in Los Angeles for the
purchase of books in DePaul’s mem-
ory.

erful industrial and technical ser-
vices. In those countries, music is
one of the most profitable business-
es. Here an old view persists that
records are a secondary industry,
like children’s toys.”

In fact, records are categorized
by the Soviet trade ministry as
“‘household wares,” while Melo-
diya’s recording studio was former-
ly listed as a “metal-working plant,
fourth grade.” Raw materials for
both disk and tape production—
those for the latter are referred to
as “abrasive paper”’—are often of
poor quality.

Sukhorado goes on to say that de-

(Continued on page 101)

High Water Marx. EMI-Manhattan artist Richard Marx meets with label brass to
commemorate the platinum certification of his debut album. Shown, from left,
are Gerry Griffith, senior vice president, a&r; Sal Licata, CEQ; Marx; Geoff
Bywater, vice president, artist and video development; and Ken Baumstein, vice
president, marketing.

HOBERT PLANT is back on track. The veteran
rocker’s “Now And Zen” album leaps to No. 22 in its
second week on the Top Pop Albums chart, which
makes it his fastest-breaking album since his Led
Zeppelin days.

Plant’s first two solo albums, “Pictures At Elev-
en” (1982) and “The Principle Of Moments’’ (1983),
both went top 10, as did “Volume One,” his 1984 col-
laboration with the Honeydrippers—Jimmy Page,

Plant’s ‘Now And Zen’ Breaking Fast:
Satchmo Has 1st Top 40 Hit Since 64

album, ‘‘Shaken 'N
Stirred,” petered out at
No. 20 in 1985, prompt-
ing speculation that the
soft pop nature of the
Honeydrippers’ remake
of “Sea Of Love” (which
hit No. 1 on the adult
contemporary chart)
aliented Plant’s core

Jeff Beck, and Nile Rodgers.

But Plant’s third solo
===
e s

rock’n’roll constituency.
But judging by the
strong second-week jump by “Now And Zen,” it
couldn’t have alienated them too much.
Plant’s biggest competition this time around may
be Kingdom Come, a new Zeppelin-sounding band
whose debut PolyGram album bows at No. 51.

I.OUIS ARMSTRONG’s ‘“What A Wonderful
World” jumps three notches to No. 38 on this week’s
Hot 100. This gives Satchmo a nearly 62-year span of
top 40 hits. He landed his first hit, “Muskrat Ram-
ble,” in 1926.

This is Armstrong’s first appearance in the top 40
since 1964, when he reached No. 1 with “Hello, Dol-
ly!”” The current hit cracks the top 40 more than 20
years after it was recorded and nearly 17 years after
Armstrong’s death.

Mike Perini of Ypsilanti, Mich., notes that the
birth dates of the artists in this week’s top 40 range
from 1900 (Armstrong) to 1971 (Tiffany). That’s
about as big a range as you're ever going to see.

Bill Herman of Ypsilanti adds that the 20-year gap
between the recording of ‘“Wonderful World” and
its entry into the top 40 sets a rock-era record.

FAST FACTS: Billy Ocean has the fastest-break-
ing hit of his career as ‘“Get Qutta My Dreams, Get
Into My Car” jumps to No. 10 in its sixth week on
the Hot 100. This lops two weeks off Ocean’s previ-
ous speed record. “There’ll Be Sad Songs (To Make
You Cry)” cracked the top 10 in its eighth week in
1986.

Def Leppard is on the brink of landing its first top
10 single. “Hysteria,” the title track of the band’s
current smash album, jumps to No. 11 on the Hot
100. The group’s previously biggest hit, “Photo-
graph,” peaked at No. 12 five years ago.

by Paul Grein

Earth, Wind & Fire is running into roadblocks at
pop radio—again. The veteran group’s “Thinking Of
You” drops to No. 76 on the Hot 100 after peaking
last week at No. 67. That’s even lower than the
band’s previous single, ‘“‘System Of Survival,”
which peaked at No. 60 last fall. What makes this
pop resistance so baffling—apart from the fact that
EWF was the hottest pop/black crossover act of the
mid-"70s—is that both records were huge hits in oth-
er formats. “Thinking Of You” jumps to No. 1 on

. this week’s Hot Dance
Club Play chart and
climbs to No. 3 on the
Hot Black Singles chart.
“System Of Survival”
topped both charts last
fall.

Remakes of two for-
mer No. 1 pop hits are
back-to-back on the Hot
100. Suave’s remake of
the Temptations’ classic
“My Girl” jumps to No.
83, and Roxanne’s update of Wild Cherry’s “Play
That Funky Music” jumps to No. 84. “Play That
Funky Musie”?!!

WE GET LETTERS: Perini and Mike Zeiger of Yp-
silanti note that Michael Jackson’s “‘Bad’”’ is the
first album to debut in the top five and remain in the
top five for six solid months since the Eagles’ “Ho-
tel California’” more than a decade ago.

Don Beckman of Spokane, Wash., notes that Rick
Astley is the youngest male solo artist to top the
Hot 100 since Michael Jackson scored in October
1979 with “Don't Stop 'Til You Get Enough.” Astley
is 22 years and one month; Jackson was 21 years and
one month.

William Simpson of Los Angeles suggests that
Tiffany’s ““I Saw Him Standing There” may be the
first “gender-altered”’ top 30 hit since Dionne War-
wick’s “This Girl’s In Love With You” in 1969.

Rich Appel of CBS in New York notes that “bor-
rowing” lyrics and titles from past hits is in vogue.
He points out that Salt-N-Pepa’s “Push It” includes
the first two lines of the Kinks' “You Really Got
Me,” George Harrison’s “When We Was Fab’’ cites
the Miracles’ “You've Really Got A Hold On Me,”
Roger’s “I Want To Be Your Man’’ includes the title
of Brian Hyland’s ‘‘Sealed With A Kiss,”” and the
opening of Billy Ocean’s “Get Outta My Dreams
... lifts from the Isley Brothers’ “Who’s That
Lady?”

Louis Iacueo of Los Angeles notes that the first
four songs on side one of the “Dirty Dancing”’
soundtrack—‘(I’ve Had) The Time Of My Life,” “Be
My Baby,” ‘‘She’s Like The Wind,” and ‘“Hungry
Eyes’’—peaked at Nos. 1, 2, 3, and 4, respectively,
on the Hot 100.

wwwW americanradiohistorv com

BILLBOARD MARCH 19, 1988


www.americanradiohistory.com

w FORSALE

HUNDREDS OF THOUSANDS OF NEW RECORDS!

POP, ROCK, R&B, DANCE, JAZZ, NEW AGE,
SOUNDTRACKS, GLOBAL FOLK, EVEN CLASSICAL!

MANY NEW ARTISTS, SOME ROCK & ROLL LEGENDS

Rapidly growing record company seeks enthusiastic outlets for a broad range of hit and soon-to-be-hit records.
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Nimbus

New York Sales Office: 200 West 57th Street
New York, NY 10019 Telephone (212) 262-5400

Charlottesville Manufacturing Facility:
RO. Box 7305 Charlottesville, VA 22906
Telephone (804) 985-1100

You're going for the Grammy.
Second best just won't cut it. You've
done your best, now press with
the best.

At Nimbus, we’ve fine-tuned and
improved every step of the CD repli-
cation process and backed that up
with absolute 100% quality control
— SO we can guarantee 100% satis-
faction. And now, with our new plant

in Virginia, we can offer you this
same extraordinary service for all
kinds of CD’s, from CD-Audio to
CD-ROM, from the basic disc to a
complete printed package, for any
quantity. What’s more, we meet
our deadlines.

So when you’ve done your best,
have it mastered by Nimbus.
That’ll show 'em how good you are.
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Editorial

Unity Provides Strength On DAT

THE NATIONAL BUREAU of Standards’ re-
cent put-down of the CBS Copycode system leaves
the record industry in a somewhat vulnerable posi-
tion. Most labels will continue to oppose the intro-
duction of digital audiotape recorders until a way
is found to compensate copyright holders for
home-taping losses. But, with the Copycode bill in
Congress consigned to oblivion, the record compa-
nies’ bargaining power now depends entirely on
industry solidarity.

All that remains to stop DAT recorders from
flooding the U.S. market is the labels’ commit-
ment to withhold their software. So far, the ma-
jors have held the line in this respect. But some
smaller labels have begun releasing DAT titles,
and more can be expected to follow suit as more
automobile DAT players become available. (Ken-
wood and Clarion have already brought them on
the market; Ford and General Motors are expect-
ed to offer DAT players with some of their new
cars in the summer.) The record industry has noth-
ing against playback-only machines, but the in-
creasing availability of prerecorded software—as
well as blank DAT tapes—will inevitably create a

demand for DAT recorders.

Some hardware manufacturers believe it is un-
necessary to deal with record companies about
copyright concerns because the gradual prolifera-
tion of prerecorded DATS on the market will even-
tually lead the majors to break ranks on this issue.
Whether or not this is true, it is the perception
that counts: The majority of electronics manufac-
turers will not agree to a technical or royalty solu-
tion to the DAT problem if they think the market-
place will force the labels’ hand.

Consequently, the software companies should
try to reach an equitable agreement with the
hardware interests as soon as possible. This may
not be as difficult as it seems: At a recent Lon-
don conference of European and Japanese elec-
tronics firms, for example, a meeting with soft-
ware producers was reportedly proposed as part
of the group’s examination of technical alterna-
tives to Copycode. Meanwhile, the Recording In-
dustry Assn. of America has floated the idea of
a “unicopy” system that would allow only single
copies of CDs to be made on DAT recorders; on
the hardware side, Sony and JVC both have hint-

ed at a willingness to discuss a compensatory
royalty.

These talks can only succeed, however, if the
record industry maintains a united front. Until
hardware and software companies agree on a
copyright solution, each label that releases pre-
recorded DATs and each retailer that carries
them are opening holes in the dike that now pro-
tects U.S. copyright holders from unrestricted
use of DAT machines. Likewise, the sale of
blank DATSs at this point will invite the importa-
tion of DAT recorders before there is an agree-
ment on copyright protection.

In April, the board of directors of the National
Assn. of Recording Merchandisers endorsed the
RIAA’s attempts to protect copyright owners
from the misuse of DAT technology. It said it
supported a compensatory levy and, as an inter-
im measure, a technical solution such as Copy-
code. We hope that NARM members will close
ranks behind the record companies at this cru-
cial stage in their efforts to protect their rights
and those of music creators.

Retailers Should Reconsider Stance

6-BY-12 PACKAGE INFLATES GD PRICES

BY BiLL NOWLIN

Everyone recognizes that lower com-
pact disk prices will result in in-
creased sales. It has been fashionable
to blame the record companies for
maintaining artificially high prices,
but I think this blame is largely mis-
placed. Much of the responsibility be-
longs to retailers, who demanded the
expensive and wasteful 6-by-12-inch
CD package.

Although it still costs at least twice
as much to manufacture CDs as to
make LPs, full-line CDs typically sell
for less than double the price of
LPs—a sure sign that record compa-
nies are, in fact, contributing to lower
CD costs for the consumer by volun-
tarily reducing their margins. As the
actual cost of CD manufacturing con-
tinues to come down, I'm confident
that record labels will continue to
pass on such savings—maybe even
faster than prudent respect for mar-
gins would indicate.

The biggest single obstacle to low-
ering CD prices at the retail level is
the 6-by-12 CD package, sometimes
called the tuck box or the blister
pack. This packaging costs record

DIFFERENT LANGUAGES

In the Jan. 16 issue of Billboard,
RCA Records president Bob Bu-
ziak wrote a Commentary about
the relationships between inde-
pendent and major labels. A re-
sponse to that Commentary by
Anthony D. Dalesandro, head of
the Chicago-based M.S. Distribut-
ing Co., appeared on this page in
the Feb. 27 issue. In the following
letter, Buziak replies to Dalesan-
dro’s article.

Dear Mr. Dalesandro:

companies 34 cents to 40 cents per
unit to print and handle (the cost of
inserting the jewel boxes into the
packaging is a part of this cost). In
addition, it costs from $2,000 to $5,000
to generate new artwork and new
color separations and to print the

‘In other countries,
CDs are sold in
jewel boxes only’

Bill Nowlin is co-owner of Rounder
Records, based in Cambridge, Mass.

Consumers did not demand these
packages. Most people simply throw
them away after they bring their new
CDs home. If consumers were polled
on whether they’d rather have the 6-
by-12 package or spend a dollar less
on their next CD purchase, virtually

four-color tucks. Naturally, these
costs must be passed on all the way
down the line. It doesn’t take a ge-
nius to figure out that the 6-by-12
package costs the consumer a mini-
mum of a dollar—and probably clos-
er to $1.50-$2.00 at this point.

everyone would opt for the lower
purchase price.

It is useful to recall that when CDs
were first introduced, they were mar-
keted in the jewel box only. It was
that original presentation that
caught the eye and the imagination

of the consumer. Even now, it is only
in the U.S. and Canada that CDs are
presented in 6-by-12 boxes. In other
countries, CDs are still sold in jewel
boxes only. So why are we saddled
with the totally unnecessary 6-by-12
box, when CD costs could immediate-
ly be reduced by 11%-12% if that
package were eliminated?

The answer is that U.S. retailers
asked for the 6-by-12 package, thus
contributing to the artificially high
cost of CDs in today’s marketplace.
Retailers requested this type of pack-
age for two reasons: fear of theft and
reluctance to install new fixtures.
However, I don't believe that either
concern is valid today.

With regard to security, for exam-
ple, the size of the CD jewel box does
make it easy to steal. The 6-by-12
package adds a bit of.an additional
obstacle (though not really much of
one for any thief of merit—a razor
blade works wonders on most forms
of packaging). But security concerns
can easily be handled in far more eco-
nomical ways. In many bookstores,
for example, books contain a thin
magnetized strip that costs only 1

(Continued on page 107)

In response to your Billboard
Commentary, not only are we
speaking two different languges,
but we are talking about two com-
pletely different businesses.

To set the record straight about
your slam to RCA regarding the
charts, look again. As of the date
of your article, we had eight al-
bums in the top 100 and three sin-
gles in the top five, not six in the
top 200, as you stated. You forgot
to count the independent labels we
distribute!

The type of artists of whom I
was speaking in my article are al-
ternative/college based. Many of:
them come from the U.K. I was not
talking about selling records in
Chicago or some other metropoli-

tan area. As a matter of fact, I
would not feel I could provide any
help or growth for the labels you
distribute (I have the list), since
they primarily handle r&b and
dance-oriented product. Further-
more, the actual job of our distri-
bution operation was not the sub-
ject of my Commentary.

What I feel is important and nec-
essary for a small label’s growth is
a nationwide, comprehensively co-
ordinated artist-development/mar-
keting program, which is some-
thing you and your colleagues can-
not provide.

Mr. Dalesandro, I am not an ac-
countant or an attorney. I received
my early-training from your prede-
cessors and independent distribu-

tion. I worked for people like John-

ny Kaplan, Henry Droz, and Jack

Salinger. Times change, Mr.

Dalesandro. You have your busi-

ness and we have ours, and my ex-

perience tells me that never the
two paths will cross.

Bob Buziak

President, RCA Records

New York, N.Y.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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PDs, Promoters Smooth Differences At R&R 88
nels Tackle Formatics

. Top 40 Iia

BY KIM FREEMAN

DALLAS The top 40 panels at the
Radio & Records Convention ‘88, held
here March 3-5, featured the cream
of the format’s programming and
promotion crop and were marked by
positive comments about the relation-
ship between both camps.

“l know everyone came here ex-
pecting a big fight,” said Lou Simon,
PD of KCPX “Power 99” Salt Lake
City, during a music session with pro-
motion VPs and PDs. “But the truth
is that every year there’s less of a
conflict between us.” Simon’s com-
ments met with agreement from oth-
er panelists, who attributed that
trend to the fact that both sides have
made more efforts to understand
each other’s perspectives.

Still, the common complaints
arose. From labels, the gripes fo-
cused on the alleged lack of proper
identification for new records, unre:
ported airplay or extended test peri-
ods, and frustration with PDs who
rely too heavily on research, espe-
cially call-out research. “We've got
the wrong people on the panel,” said
Capitol VP/promotion John Fagot,
noting that the programmers pre-
sent were not guilty of any of the
mentioned sins. In his inimitable
style, KHYI “Y-95" Dallas PD Buzz
Bennett stated an interesting analo-
gy for the record-ID issue. Not an-
nouncing music regularly “is like
going to a whore,” he said. “You

RADIO STATION
FOR SALE

Commercial radio station
located South of France.

Premises, studios,
3 transmitters

English-speaking operation

Further information to
serfous parties only.
Phone Bessie on
Antibes 93 95 06 02

use her, but you won'’t tell anybody
her real name.” Bennett said that
today’s 18-34 listeners want to be
communicated with. “Radio is not
music; it #ses music. So if you're go-
ing to use music, say who it is.”
Programmers were relatively qui-
et compared with label reps, but
they did log complaints about get-
ting too many phone calls on the
same records and about labels that
try to promote records according to
their status on national charts and,
in other cases, ask PDs to disregard

‘Radio isn’t music;
radio uses music’

a record’s lack of national progress.
“If you don’t want me to use the
charts to add records, don’t promote
me with the charts,” said Simon.

All of the PDs referred to any na-
tional chart as just one of many re-
search tools and said gut instincts
and local factors had more impact
on a record’s future with their sta-
tions.

“We’re only interested in what’s
happening somewhere else if it's a
station that means something to
us,” said KZZP Phoenix, Ariz., PD
Guy Zapoleon. And KITY San Anto-
nio, Texas, PD Rick Upton advised
label reps to find out which “net-
works” PDs were plugged into
when working a record.

Zapoleon called the extended
tests of records “horrible,”” while

Arista’s Rick Bisceglia noted that
many songs have been broken on
unreported airplay. One of the prob-
lems caused by unreported airplay,
Zapoleon said, is that as it gets in-
creasingly difficult for PDs to listen
to every record, reports on develop-
ing product help PDs prioritize their
listening piles.

Amid comments about how unre-
ported airplay dilutes the value of
national charts, Chrysalis president
Mike Bone asked panel moderator
Joel Denver of Radio & Records
why the trade hasn’t cracked down
on this problem the same way it has
on “paper adds”—stations report-
ing records they’re not playing, a
far less prevalent problem today.
Denver said the trade ‘“had help
from labels [in identifying the per-
petrators] on that one. We don’t on
this one.”

In a unique approach to address-
ing top 40 formatics in a panel set-
ting, Y-95's Bennett, WHTZ “Z-100”
New York VP/programming Scott
Shannon, WXKS-FM “Kiss 108’
Boston PD Sunny Joe White, and
KKLQ-AM-FM “Q-106” San Diego
PD Garry Wall presented their ver-
sions of the “ultimate” station.

Wall and White built their station
in the fictitious Plainville, U.S.A.,
where the main competition, KCHR,
was No. 1 across the board in rat-
ings but full of programming holes
that the duo laid out a plan to ex-
ploit. Through air checks, panel at-
tendees were treated to the sounds

(Continued on page 12)

New Black Singles Panel

NEW YORK Effective with the
March 12 issue, Billboard has re-
vised the Hot Black Singles radio
panel. There are now 96 reporting
stations. The panel is revised after
each Arbitron ratings period by
chart manager Terri Rossi, who ad-
justs the stations’ weights to reflect
changes in audience size and to add
or delete stations. Stations report-
ing to the Hot Black Singles chart
are divided into five weighted cate-
gories according to their weekly cu-
mulative audiences as measured by

DISCCADDY

Compact Disc Storage Unit

.’ VEEDA PLASTICS & DISPLAYS, INC.
@ 215 NOIT HOOVER STREET A 103 ANGELES, CALIFORNIA 90004 (213; 6652150

» LUCITE CONSTRUCTION
REINFORCED WITH STURDY ROD
BRACKETS ® DESIGNED TO
ACCENT ANY DECOR ¥ INDIVIDUAL
SLOTS KEEP VALUABLE CDs

SAFE AND ORGANIZED FOR EASY
ACCESS P ADD UNITS AS YOUR
LIBRARY GROWS

D> Holds 36 Single Compact Discs

[}
D> Bottom Tiers Hold 2 Double Discs
[>Comen In Ciear Or Smeke Color

Arbitron.

The categories are weighted as
follows: platinum, weekly cumes of
at least 500,000; gold, 250,000-
499,999; silver, 100,000-249,999;
bronze, 50,000-99,999; and second-
ary, 25,000-49,999. In the following
list, the one new reporting station is
indicated by an asterisk.

PLATINUM
KSOL-FM San Francisco, Calif.
WBMX-FM Chicago, I11.
WGCI-FM Chicago, Ill.
WUSL-FM Philadelphia, Pa.

60LO
KACE-FM Los Angeles, Calif.
KDAY-AM Los Angeles, Calif.
KJLH-FM Los Angeles, Calif.
KKDA-FM Dallas, Texas
KMJQ-FM Houston, Texas
WDAS-FM Philadelphia, Pa.
WDJY-FM Washington, D.C.
WHRK-FM Memphis, Tenn.
WHUR-FM Washington, D.C.
WVEE-FM Atlanta, Ga.
WXYV-FM Baltimore, Md.
WZAK-FM Cleveland, Ohio

SILVER

KATZ-FM St. Louis, Mo.
KDIA-AM Oakland, Calif.
KDLZ-FM Fort Worth, Texas
KMJM-FM St. Louis, Mo.
KPRS-FM Kansas City, Mo.
KRNB-FM Memphis, Tenn.
WBLX-FM Mobile, Ala.
WBLZ-FM Cincinnati, Ohio.

(Continued on page 12)

Programmers reveal why they have jumped on
certain new releases.

TOP 40

“We play the 40 hottest records and 20 or so others that will be the
next hottest,” says Leo Vela, PD and VP/programming at KSAQ
“Super Q” San Antonio, Texas. Vela’s first pick this week is Johnny
Hates Jazz, whose “Shattered Glass” (Virgin) “has an instant-fa-
miliarity feeling, making you feel like it’s been around a long time.”
Not that it’s predictable, though. “It’s got a completely new sound,
which makes it great,” he says. And for true mainstream top 40
(dance stations need not apply), Vela recommends Kingdom Come’s
“Get It On” (Polydor). “This might be a little hard,” he cautions,
“but if you want your phones to blow off the wall, put it on and let
the record sell itself.” Next comes Sisters Of Merecy with “This.Cor-
rosion” (Elektra). “It’s got a dance feel, which will appeal to female
demos,” Vela says, “‘but this is serious rock’n’roll, which will cap-
ture men as well.”” And one more vote is cast, for the Dan Reed Net-
work’s “Ritual” (Mercury). “If you don’t look at the cover and you
Just listen to the music, you’ll know it’s some great rock’n’roll,” says
Vela. “I pray that the fact that some of the members are black won’t
[cause] rock stations [to] label them Prince clones. If John Cougar
[Mellencamp] can have a good beat, why can’t the Dan Reed Net-

| CROSSOVER

“God knows we're always playing records that nobody else is,” says
WPOW “Power 96" Miami PD Bill Tanner. He recommends a num-
ber of ballads this week, beginning with Brenda K. Starr's “I Still
Believe” (MCA). “It’s a beautiful ballad that’s hugely successful in
every form of research we use,” he says. Tanner also notes that al-
bum sales are growing rapidly for this new artist. Other “huge hit”’
ballads include the Jets’ ‘““Make It Real” (MCA) and the Cover Girls’
“Promise Me” (Fever/Sutra). The latter, by the way, was not sched-
uled as a single until Tanner and several colleagues began pounding
it as an album track. Tanner also mentions an album cut from Deb-
bie Gibson, “Play The Field” (Atlantic). “It's produced by Exposé
producer Lewis Martineé,” he says, “so it sounds like an Exposé
track with Debbie Gibson singing—how can you go wrong?”’ Next
up is Stevie B.’s “Dreamin’ Of Love” (Atlantic), which ‘“‘is a little
more sophisticated than his last single and definitely [has] mass ap-
peal.” Finally, Tanner adds: “Just when you think you’ve catego-
rized our station, I'd like to say that we're doing great with ‘Endless
Summer Nights’ (EMI-Manhattan) by Richard Marx.”

ALBUM ROCK

“My favorite this week is the new Talking Heads,” says WMMR
Philadelphia MD Erin Riley. She says the album’s “Nothing But
Flowers” (Sire/Warner Bros.), has “more rhythm and less pop” and
a calypso-type beat that makes her *“ want to put on a grass skirt and
order a daiquiri.” Also, Riley says Joni Mitchell’s duet with Don
Henley, “Snakes And Ladders” (Geffen), “sounds like it’s going to
be a hit.”” She adds, “Some of our audience who grew up with Joni
will like this up-tempo, kind-of-pop approach.” Her last-but-not-least
mention: Will & the Kill's “Heart Of Steel” (MCA). “We've been
hearing about this guy and waiting for his record for a long time,”
says Riley. ““I like it. It’s right down the middle of rock’n’roll, cater-
ing directly to our core listeners.”

ADULT ALTERNATIVE

“One album that’s brand new and an absolute gem,” says KTWV
“the Wave” Los Angeles and Wave Network MD Chris Brodie, “is
‘Natural Elements’ (MCA) by Acoustic Alchemy. A diverse project
that works well on this format, it’s a fine example of a record that
blurs boundaries. The pieces range from quiet acoustic to almost
jazz.”” Terming David Lanz & Paul Speer’s “Desert Rain” (Narada/
Equinox) a “perfect follow-up” to their last effort, she expects ac-
tive phones on this one, just as there were for “Natural States.”
Brodie also likes “Le Restaurant” (A&M) from Brenda Russell’s al-
bum: “It’s smooth, melodic, and sensual and perfectly fits the mood
of this station.”” And, although it’s “definitely a straight AC rec-
ord,” James Taylor's “Never Die Young” (Columbia) also makes
Brodie’s list of recommended albums. She says local sales of the rec-
ord are soaring. Finally, Brodie offers her list of “just a few more
greats that are evocative and very Wavelike”: Philip Aaberg’s “Out
Of Frame’ (Windham Hill), Peter Buffett’s ‘““The Waiting”’
(Narada/Mystique), Yutaka's “Yutaka” (GRP), and Windows’ “Mr.
Bongo” (Intima).

YVONNE OLSON
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SONG OF THE YEAR

BORN TO BOOGIE

HARNK WILLIAMS, JR.
Writer/Artist

Bocephus Music, inc.
Publisher

PAUL OVERSTREET
Writer

Writers Group Music
Scariet Moon Music
Publishers

ALABAMA
BARRY BECKETT
JIMMY BOWEN
STEVE BUCKINGHAM »
ROSANNE CASH .
EXILE \/\
JOANNE GARDNER
CRYSTAL GAYLE
NANCI GRIFFITH
MARTY HAGGARD

SCOTT HENDRICKS
HIGHWAY 101

FOREVER AND EVER, AMERN

OCEARN FRONT PROPERTY

DEARN DILLON, HARNK COCHIRAR
Wiriters

Tree Publishing Co., inc.
Larry Butler Music
Blackwood Music, Inc.
Publishers

THE JUDDS
BILL LLOYD
WILLIE NELSORN
THE OAK RIDGE BOYS
DOLLY PARTORN
RESTLESS HEART
LINDA RONSTADT
TANYA TUCKER
STEVE WARINER
HANK WILLIAMS, JR.
DWIGHT YOAKAM
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R&R TOP 40 PANELS TACKLE FORMATICS

(Continued from page 10)

of a very cluttered station—morn-
ing announcers talking over one an-
other, complicated contest explana-
tions, and a morning cash giveaway
that was promoted often but never
delivered.

Wall and White’s strategy in-
volved setting 15-24s as their start-
up demo, installing a low-key morn-
ing talent to deliver basic services
without much hype and an after-
noon personality with more flair,
and setting “10 in a row” as their
sole music positioner. All elements,
Wall and White said, would exploit
KCHR’s weaknesses.

Bennett and Shannon’s station
was set in an unidentified top 10
market and also faced WCHR, de-
scribed as a dominant outlet for five
years with a morning show that
draws 40% of its overall listeners
and a time-spent-listening average
of 62 minutes. WCHR also had sepa-
rate $50,000-a-month budgets for
promotion and marketing.

To combat all this, Shannon and
Bennett stuck to basies. “Scott was
the one who told me about the KISS
concept—‘Keep It Simple, Stupid,””
said Bennett.

BILLBOARD REVISES HOT BLACK SINGLES PANEL

(Continued from page 10)

WDIA-AM Memphis, Tenn.
WEDR-FM Miami, Fla.
WEKS-FM Atlanta, Ga.
WENN-FM Birmingham, Ala.
WGPR-FM Detroit, Mich.
WIKS-FM New Bern, N.C.
WILD-AM Boston, Mass.
WJIMI-FM Jackson, Miss.
WLUM-FM Milwaukee, Wis.
WNJIR-AM Newark, N.J.
WOWI-AM Norfolk, Va.
WPEG-FM Charlotte, N.C.
WPLZ-FM St. Petersburg, Fla.
WQMG-FM Greensboro, N.C.
WQOK-FM Raleigh, N.C.*
WRAP-AM Norfolk, Va.
WTLC-FM Indianapolis, Ind.
WWDM-FM Sumter, S.C.
WXOK-AM Baton Rouge, La.
WYLD-FM New Orleans, La.
WZFX-FM Fayetteville, N.C.
XHRM-FM San Diego, Calif.

BRONZE
KCOH-AM Houston, Texas
KDKS-FM Shreveport, La.
KHYS-FM Port Arthur, Texas
KKFX-AM Seattle, Wash.
KQXL-FM Baton Rouge, La.
WATV-AM Birmingham, Ala.
WBLK-FM Buffalo, N.Y.
WDKS-FM Fayetteville, N.C.
WDKX-FM Rochester, N.Y.
WDZZ-FM Flint, Mich.
WEAS-AM Savannah, Ga.
WEBB-AM Baltimore, Md.
WFXA-FM Augusta, Ga.
WFXC-FM Durham, N.C.

WGOK-AM Mobile, Ala.
WHYZ-AM Greenville, S.C.
WIZF-FM Erlanger, Ky.
WIIZ-FM Albany, Ga.
WIMO-AM Cleveland, Ohio
WIYL-FM Louisville, Ky.
WKIE-AM Richmond, Va.
WKXI-AM Jackson, Miss.
WLOU-AM Louisville, Ky.
WORL-AM Orlando, Fla.
WPAL-AM Charleston, S.C.
WPDQ-FM Jacksonville, Fla.
WQIM-FM Montgomery, Ala.
WQQK-FM Nashville, Tenn.
WRBD-AM Fort Lauderdale, Fla.
WTMP-AM Tampa, Fla.
WWWZ-FM Charleston, S.C.

SECONDARY
KOKY-AM Little Rock, Ark.
KPRW-AM Oklahoma City, Okla.
KXZZ-AM Lake Charles, La.
KZEY-AM Tyler, Texas
WAAA-AM Winston-Salem, N.C.
WANM-AM Tallahassee, Fia.
WCKX-FM Columbus, Ohio
WDAO-AM Dayton, Ohio
WIBB-AM Macon, Ga.
WITT-FM Chattanooga, Tenn.
WKND-AM Hartford, Conn.
WMGL-FM Charleston, S.C.
WNHC-AM New Haven, Conn.
WOIC-AM West Columbia, S.C.
WQFX-FM Gulfport, Miss.
WRXB-AM St. Petersburg, Fla.
WWWS.FM Saginaw, Mich.
WZAZ-AM Jacksonville, Fla.
WZZT-FM Columbus, Ohio

will relocate to Atlanta.

Gilmore Broadcasting Corp.

munications for $1.9 million.

li

m I].eo ( ] )
SUMMIT BROADCASTING, Altanta, appoints Owen Weber executive VP/ra-
dio. He had been VP/GM of the company’s WCAO/WXYV Baltimore. He

B0B SCHERNER is appointed GM of Henry Broadcasting outlet KYTE-AM-
FM Portland, Ore. He had been GSM for KYA/KSFO San Francisco. Be-
fore that, he held the same post at KGW Portland.

DON WALKER is named VP/GM at WAVH Mobile, Ala.

KLSQ LAS VEGAS GSM Rosanne Berkey is upped to GM.

J.J. TAYLOR Cos. buys WIVY Jacksonville, Fla., for $8.1 million from the

OBAL BROADCASTING sells WLQI Miami/Hollywood, Fla., to Genesis

Albuquerque, N.M,, is sold by Zia Telecommunications for
to AM-FM Communications.
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30’s and 40’s has now been enhanced by
the brilliant digital sound of the 80’s.

Featuring the original definitive recordings by renowned jazz legends. .. Billie Holiday, Lester
Young, Coleman Hawkins, Chu Berry, Ben Webster, Don Byas, Lucky Thompson, Eddie
Condon, Frank Wess, Flip Phillips, Bud Freeman, Jess Stacy, Lee Wiley, Muggsy Spanier,
Specs Powell, Teddy Wilson, Buck Clayton, and many others!
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Each CD, LP and cassette contains extensive artist and recording AT
information plus a history of Commodore written by the label’s founder N ARM
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divisions of Essex Entertainment, Inc.

87 Essex Street, Hackensack, N.J. 07601
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and newly recorded product into the mainstream of
national distribution.
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A taste of the very best of Commodore featuring: |
Billie Holiday, Lester Young, Colemon Hawkins, |
Eddie Condon, Chu Berry, and many others.
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Stern Vs. Levine In War Of The Words:
KHTR PD Kevin Young Relives His Youth

STERN/(W)PYX—A FIGHT: Those who showed up at
New York’s Palladium for MeGhan Radio Productions’
“Live From Grammy Week” (Billboard Feb. 20), which
ran from Feb. 29-March 4, enjoyed more than the enter-
taining presence of visiting celebrities; they were also
treated to a little guerilla warfare, courtesy of WPYX
Albany, N.Y.,, OM Ed Levine and WXRK “K-Rock”
New York’s Howard Stern.

On March 1, Grammy Wednesday, Stern shouted
through a bullhorn to get Guardian Angels’ founder
Curtis Sliwa to abandon

departure to program AC KEZR San Jose, Calif.,
WLVE executive VP Dean Goodman has named Satel-
lite Music Network’s Wave OM, Rich McMillan, PD at
the AC-by-day, jazz-by-night outlet.

“We were very sad to lose an excellent PD like John,”
says Goodman. “We're very excited to have gotten a
guy like Rich. His experience at the Wave Network and
WLS Chicago will bring different facets to the job, and
we look forward to his contributions.”

the WPYX table and join
him on the air. This
sparked a heated ex-
change between WPYX
morning team Mason &
Nash and Stern. Stern
had been using the bull-
horn all week. Sliwa has
reportedly turned down
repeated K-Rock requests

i

— - I.AST WEEK we told you
j’ & about the ownership
Y TR S * shake-up at WMMC Co-
N 7 lumbia, S.C., and its for-
4| mer PD Ralph Wimmer

has checked in to say he's
o definitely looking for a
new top 40 gig. He can be
reached at 803-791-9925 . ..
Also last week, we errone-
ously reported that Mike

-
.

-

to appear on Stern's
morning show. According
to some, the participants in the exchange nearly came to
blows. The ensuing verbal barrage wasn’t picked up by
the microphones of any of the other 15 stations partici-
pating in the program—which, if the Federal Communi-
cations Commission was listening, was a blessing for
both parties.

The next day, WPYX’s Levine threw down the gaunt-
let with a $1,000 check and challenged K-Rock to put the
WPYX team of Mason & Nash on for two hours of K-
Rock’s morning show. Levine wanted K-Rock listeners
to hear his team and Stern back to back and then vote on
which they preferred. The $1,000 offer was met with
complete derision by Stern, co-host Robin Quivers, and
the entire K-Rock entourage. Levine put up the grand
from his personal funds, and the challenge cut only one
way—neither K-Rock nor Stern had to match it.

Eventually, Levine secured a live K-Rock mike, and as
the verbal battle between Stern and Levine escalated,
Levine proposed another wager: that Stern’s morning
show was not the highest-rated morning drive on Long
Island, N.Y,, in the latest Birch. Stern accepted—for
$10,000. For all the furor of the final exchange prior to
the handshake, most of which was unairable without ex-
tensive bleeping, the suspense was short-lived. Birch
does not cover the Long Island market.

In retrospect, Levine says that his intention was to
“draw the fire away from my morning crew and onto
myself. I wanted [Mason & Nash] to be able to concen-
trate on the show and the interviews.” Levine says he
felt that since Stern was taping the afternoon events for
delayed broadcast, Stern had an advantage over morn-
ing men Mason & Nash, who had switched shifts to
bring the 2 p.m.-6 p.m. show to Albany live.

Although annoyed by Stern’s bullhorn and the loud
verbal anties, participants in “Grammy Week” rated the
event a resounding success. Many, including WPYX,
have signed up for the next McGhan round, which will
center on the April 11 Academy Awards show.

CONGRATULATIONS to WCOL Columbus, Ohio, PD
Kevin Young, who returns to his hometown to program
CBS top 40 KHTR St. Louis. “It’s a very successful sta-
tion right now,” says Young. “And [ plan to keep it that
way!” He also expressed excitement over working with
station managers Robert Hyland and Bob Fulstone,
whom he terms “the best managers in the business.”
Young replaces Dave Robbins, who left recently to pro-
gram Nationwide's Columbus top 40, WNCI.

Meanwhile, WCOL GM Randy Rahe and Young are
in the process of looking for an aggressive, market-wise
replacement for the mainstream top 40. Young is accept-
ing tapes and resumes, but no phone calls.

KSD-FM St. Louis PD Jim Morrison is looking for
an album-oriented MD with on-air experience and strong
musical knowledge of the format. This future Gannett
employee must have computer skills and pay attention
to details. If you're interested, send tapes and resumes
to Morrison.

FOLLOWING WLVE Miami PD John Moen’s sudden

by Kim Freeman

Schaefer is the new PD at
KHTY “Y-97” Santa Bar-
bara, Calif. In fact, Schaefer is advising the PD-less out-
let, which is the first client for his Schaefco Program-
ming & Music Advisers. That number is 213-934-9288.
His priorities at Y-97 include finding a morning and an
afternoon talent, one of whom has PD potential.

MOVEMENT: Former KSAN San Francisco stalwart
Terry McGovern returns to the Bay area as morning
man at AC KIOI “K-101" ... Brad LaRock is the new
PD at country KFMS Las Vegas ... Brian King is
named PD at country WYNK Baton Rouge, La. ...
WZZU “94Z” Raleigh, N.C,, PD Rod Metts exits to pro-
gram top 40 WNOK Columbia, S.C. .. . Ted Jacobson is
the new PD at top 40 KKRQ Iowa City, lowa. He was at
KFMW Waterloo, Iowa . . . Peter Masse replaces Rick
Arner as PD at top 40 KTRS Casper, Wyo. ... WKRZ
Wilkes-Barre, Pa., PD Jim Rising exits for the PD slot
at top 40 WHEB Portsmouth, N.H. ... Top 40 KDVV
Topeka, Kan., loses PD Kevin Rabat to Geffen Records
... Following the departure from country combo
WAJR/WVAQ Morgantown, W.Va., of OM Carl
Becker, WVAQ PD Bill McDonald is upped to OM for
the outlets, and Dave Harman becomes PD for WAJR.

Belated congratulations to WXRK “K-Rock” New
York promotion director Sharon Rosenbush and her
photographer husband, Peter B. Kaplan, on the birth of
a baby girl, Ricki Liberty . .. K.T. Maitland is upped to
PD of hit outlet KNMQ Albuquerque, N.M., following
the departure of Steve Stucker ... TK Communications
transfers KLUV Dallas programmer Art Roberts to
KBUC San Antonio, Texas, where he’ll be ops man . ..
Harve Allen jumps album rockers, from WCCC Hart-
ford, Conn., to WAAF Worcester/Boston. Allen had
been at WCCC for four years, the past two as PD ...
WAVA Washington, D.C,, lets local veteran Jim Elliot
go from the the midday slot, and Michael “Special K”
Garrett, who put in a brief stint as WAVA afternoon
man, is on his way to evenings at urban stronghold
WDJY Washington.

FOND FAREWELL: To break out of the “editorial we”
for a second, this is Kim Freeman giving big thanks to
the readers, contributors, and friends of Vox Jox who've
offered immeasurable help, support, and wackiness in
the compiling of this column every week. As many of
you know, I'm headed to Profile Records, New York, to
assume national pop promotion duties. Working with all
of you has been an absolute delight, and I'll greatly miss
being in regular contact with those of you in the urban,
rock, and country formats. I hope our paths stumble
across one another’s now and then.

Meanwhile, Vox Jox will continue in the very capable
hands of Yvonne Olson (213-859-5348) and Peter J. Lud-
wig (212-536-5028), and a new radio editor is expected to
be named soon. I'm sure you'll show them the same
kindnesses you have shown me. Aloha!

Assistance on this column was provided by Yvonne
Olson in Los Angeles and Peter J. Ludwig in New
York.

FOR WEEK ENDING MARCH 19, 1988
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ALBUM ROCK ™*-

] B Compiled from national album rock
‘i’é Gé ‘;‘o ‘QE{( TITLE radio airplay reports. ARTIST
Iz | <= =2l =5 LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 & %
1 1 1 ¢ | HEAVEN KNOWS ROBERT PLANT
ESPARANZA 7-99373/ATLANTIC 5 weeks at No. One
AEROSMITH
2 ! 2 8 GE’:F%E%QBZ‘W
3 3 3 ; | CHECKIT OUT JOHN COUGAR MELLENCAMP
MERCURY 870 126-7"POLVGR5M
O 9 ¢ | DAMN GOOD DAVID.LEE ROTH
WARNER BROS. LP CUT
@) s 8 ¢ | |WISHIHAD A GIRL HENRY LEE SUMMER
CBS ASSOCIATED 4-07720/E.PA
OIEIRE TALL COOL ONE ROBERT PLANT
ESPARANZA LP CUT/ATLANTIC
7 6 7 6 | GETITON KINGDOM COME
- POLYDOR LP CUT/POLYGRAM
16 | 26 | 4 | ALLTHAT HEAVEN WILL ALLOW BRUCE SPRINGSTEEN
COLUMBIA LPCUT
9 | 11| 14 | § | CLOUDNINE GEORGE HARRISON
DARK HORSE LP CUT/WARNER BROS. ol
5 | 20 | 7 | REVITUP JERRY HARRISON: CASUAL GODS
SIRE 7-27977/WARNER BROS.
N’ 3
AD| 1 | 18| 5 | IARINSRVT
RIC BLUE ICEHOUSE
12 13 12 9 (EI&REV(S:ILIS 5:3201 B
T BEAT STIN
3! s 5 |10 EfmszglgléL MY ING HEART G
N INXS
w |7 | 6 | 13 | DEMLINSIDE q
Tl wi DANNY WILDE
15 | 0|15 | s | TMEBIR WY _,
34 | — | » | BORNTOBEBAD GEORGE THOROGOOD
EMI-MANHATTAN LP CUT
MIKE OLDFIELD
17_ [ gy | MAGCTouCcH
18| 9 A g | YOU TALK TOO MUCH GEORGE THOROGOOD
EMI-MANHATTAN LP CUT
27 | 312 | 5 | BEDSAREBURNING MIDNIGHT OIL
COLUMBIA 3807433
24 | 31 | 5 | PRESENCE OF LOVE THE ALARM
1R.S. $3259/MCA .
NAL YES
@ 28 29 5 E#CO LP glJYTgksTLANTIC
AN’ FOREIGNER
@| » || 6 | GNEE
WA WHITE LION
23 {18 |21 ATLA'I:IrTIC 7.89126
10N Al JOHN BRANNEN
| s |2 | 7 | DESOATIONANGEL
% | 26 | 27 | g | POURSOME SUGAR ON ME DEF LEPPARD
MERCURY LP CUT/POLYGRAM
HE R AC/DC
% | w0 | 2| 1 | KEATERSE,
A \E JOE SATRIANI
2 |2 | a6 | FUSHARNG
28 | 21 1 23 | 6§ | AMERICAN ROULETTE ROBBIE ROBERTSON
GEF@'LP cut
@ 35 | 43 | 3 | UNDERTHE MILKY WAY THE CHURCH
= ARISTA 1-9673
% % k* FLASHMAKER * % %
NEW) | 1 | NOTHING BUT FLOWERS TALKING HEADS
SIRE LP CUT/WARNER BROS.
-’ —— e P e
a3 | | 7 mgﬂs.gu%vonxsons RE.M. |
R BODEANS
2|3 3|6 | M0 mens
13 | 19 | 13 | 14 | SAVEYOURLOVE GREAT WHITE
% % * POWER TRACK ®* % &
GD| a5 | — | 2 | |LOVE THE THINGS YOU DO... BALAAM & THE ANGEL
VIRGIN LP CUT
G| 1| @ 3 SHIP OF FOOLS ROBERT PLANT
ESPARANZA LP CUT/ATLANTIC
ORROW PINK FLOY
36 36 38 3 gOLUh’}BIA LPCUT R
@ 48 | — | 2 | ONEGOOD REASON PAUL CARRACK
CHRYSALIS 43204 ]
2 | 4 | 7 | BIRTH,SCHOOL, WORK, DEATH THE GODFATHERS
EPIC LP CUT/E.PA
FO!
39 | 20 | 17 | 14 | HEART TURNSTO STONE REIGNER
s | — | 3 | KISSMEDEADLY LITA FORD
RCA 6866
T DAVI ROTH
0|2 | 11| 10 | SALUKEARRDSE b
BRYAN FERRY
ARDNETTE :
@ 46 | — | 2 | WITHOUTLOVE TONIO K.
AMLP CUT
EART WILL AND THE KILL
NEWp | | | HEARTOFSTEEL :
29 | 5o | 5 | KNUCKLEBONES DAVID LEE ROTH
A WARNER BROS. LP CUT
N SPRINGSTEEN
s [Rasulliasl 15 | NERTEE VY. BRUCE
NEW SENSATION INXS
NEWD | 1 | NERRRRRTON
NAKES AND LADDERS JON{ MITCHELL
NEWD | 1 | SNARERANC o
RE-ENTRY ROCK OF LIFE RICK SPRINGFIELD ]
™W N JOE COCKER
50 30 { 16 J 10 c;am?o!vxsloOle CK

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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PROMOTIONS

Wiederkehr Enterprises’ new Baby Boomer is the company’s lastest entry in the
inflatable-giant-boom-box arena. The scaled-down version of Wiederkehr's
previous offering is constructed by Aerostar International Inc., which makes the-
lighter-than-air inflatable characters for the Macy's Thanksgiving Day Parade.

®©Copyright 1988, Billboard Publications, Inc. No part of this
publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,
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photocopying, recording, or otherwise, without the prior written

Bilboord. Zz e
HOTCROSSOVER 30.

NEW INFLATION RATE

Radio stations across the country
have taken to the ‘“giant boom box-
es”” as promotional tools, whether
inflatable or solid. But many sta-
tions will also say that the giants
also have their drawbacks. The gi-
ant inflatables are heavy and cum-
bersome to maneuver and tend to-
ward a shapeless grandmother’s-
sofa look. Nor are they cheap. The
average cost is about $20,000.
Hard-shell giants, on the other
hand, come with their own built-in
problems. They are closer to mo-
bile homes than anything else and,
although they look great, must be
transported and stored. They aver-
age about $30,000. The Minnesota-
based Wiederkehr Enterprises, the
company that first marketed the
giant inflatables in 1985, has just
introduced what it hopes will be
the solution to the giant’s prob-
lems—for $12,250.

Wiederkehr’s Baby Boomer
measures 7 feet deep, 16 feet wide,
and 12 feet high when inflated.
Markedly smaller in size than its
big daddys, it is still large enough,
Wiederkehr says, to be impressive.
To combat the shape problem, the
inflatable is constructed around
vertical channels, sort of like a gi-
ant standing air raft. Not only
does this create more rigidity and
shape, but the balloon structure is
far less prone to a premature
death-by-puncture.

With its smaller size and con-
struction from balloon material,
the Baby Boomer’'s weight has
been kept to under 40 pounds, in-
cluding its own carrying bag. One
of Wiederkehr’s goals was to cre-
ate a structure that could be trans-
ported in a car trunk and carried
and set up (if necessary) by one
person. The 40-pound deflated
Boomer is about the size of a large
military duffle bag. Wiederkehr
claims that setup can be accom-
plished when used with the includ-

(Continued on page 18)
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auit CONTEMPORARY.

MCA 53242

" z_ Compited from national
QE ;E ; 5 ‘,’2% TITLE radio airplay reports. ARTIST
Iz 3=l =35 LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 » %
1 1 2 8 FATHER FIGURE GEORGE MICHAEL
COLUMBIA 38-07682 2 weeks at No. One
@ MAN IN THE MIRROR MICHAEL JACKSON
3 5 6 EPIC 34-07668/E.P.A
@ 6 7 7 ROCKET 2 U THE JETS
MCA53254
3 2 1 10 NEVER GONNA GIVE YOU UP RICK ASTLEY
RCA 5347
5 B 3 10 SOME KIND OF LOVER JODY WATLEY
MCA 53235
@ 8 12 5 FISHNET MORRIS DAY
WARNER BROS 7-28201
4 4 10 | WANT HER KEITH SWEAT
VINTERTAINMENT 7-69431 /ELEKTRA
FRIEND PEBBLES
8 ] 6 10 Sc":%uss
9 9 9 7 OUT OF THE BLUE DEBBIE GIBSON
ATLANTIC 7-89129
11 14 4 GET OUTTA MY DREAMS, GET INTO MY CAR  BILLY OCEAN
JIVE 1-9678/ARISTA
1 10 10 7 NEVER KNEW LOVE LIKE THIS ALEXANDER O’NEAL
TABU 4.07646/€ ]
@ TWO OCCASIONS THE DEELE
13 |16 | 8 SOLAR 70015
BACK T I L.L. cooL
s [N ¢ [ SomoBACETOCK) J
NAU IRLS OVE TOO SAMANTHA FOX
1 | egitasi] 3 | NAUGHTY GIRLS (NEED L ;
@ WHERE DO BROKEN HEARTS GO WHITNEY HOUSTON
23 =l 2 ARISTA 1.9674 3
20 29 4 WISHING WELL TERENCE TRENT D'ARBY
COLUMBIA 38-07675
1T SALT-N-PEPA
17 12 1 7 NE?(?IE{LATEAU 315
2 2 PROVE YOUR LOVE TAYLOR DAYNE
- ARISTA 19676
19 21 28 3 DON'T MAKE A FOOL OF YOURSELF STACEY Q
ATLANTIC 7-89135 -
20 19 2 3 | WANT TO BE YOUR PROPERTY BLUE MERCEDES
_MCA 53262
INK EARTH, WIND & FIRE
n N s | THAKINGOFroU
OLE
@) NEwp | 1 | ENsGROLUAC NATALEE C
OOOLALALA TEENA MARIE
@ NEW) 1 EPIC 34075‘0%/: PA. e
2% 29 i 2 | GET WEAK BELINDA CARLISLE

25 17 20 4 ggEs'aS“LIKE THE WIND

PATRICK SWAYZE/WENDY FRASER ]

26 15 15 14 bgysgg\(/)ERBOARD GLADYS KNIGHT & THE PIPS
@) NEwp | 1 | toveYDover TONY TeRRY
NEW) 1 ;klc%ng&l: THE LIGHTS WORLD CLASS WRECKIN CRU
@) Newp | 1 | sawwsas ERIA FACHN
PUMP UP THE VOLUME M/A/R/R/S

30 18]8 15

ATH & B'WAY 7452

O Products with the greatest airplay gains this week.

The all new

1987-88
INTERNATIONAL
TALENT & TOURING
DIRECTORY

The source for US. and inter-
national taient, booking agencies.
facilities, services and products.
Used by everyone who buys

and books talent—promotes
and manages tours—355
(includes postage and

handiing)

Add appropriate sales tax i NY.
NJ. CA TN, MA and VA

CALL TOLL-FREE

800-223-7524
{In New York State: 212 764-7579)

(o]

- 5'_ Compiled from a national
‘-’-’E GE" §o ‘QE TITLE sample of radio playtists. ARTIST
T2 | €2 | o2 | £5 | LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 & &

1 1 2 9 NEVER GONNA GIVE YOU UP @ RICK ASTLEY
(o 2 weeks at No. One
@ 4 7 7 ENDLESS SUMMER NIGHTS @ RICHARD MARX

EMI-MANHATTAN 50113
3 g 4 9 FATHER FIGURE @ GEORGE MICHAEL
COLUMBIA 38-07682
) 2 1 11 SHE'S LIKE THE WIND @ PATRICK SWAYZE/WENDY FRASER
RCA 5363
@ 5 10 7 NEVER DIE YOUNG @ JAMES TAYLOR
COLUMBIA 38707616
@ 11 18 4 WHERE DO BROKEN HEARTS GO WHITNEY HOUSTON
ARISTA 1-9674 ]
@ 10 13 6 MAN IN THE MIRROR @ MICHAEL JACKSON
EPIC 34-07668/E.PA .
8 9 8 11 WITHOUT YOU PEABO BRYSON & REGINA BELLE
ELEKTRA 7-69426
9 7 3 15 SEASONS CHANGE @ EXPOSE
ARISTA 1-9640
10 6 5 17 CAN'T STAY AWAY FROM YOU @ G. ESTEFAN/MIAMI SOUND
EPIC 34-07641/EPA.
11 8 6 16 HUNGRY EYES (FROM “DIRTY DANCING”) @ ERIC CARMEN
DREAMS | DREAM © DAVE MASON (WiTH PHOEBE SNOW)
12 13 15 8 MCA 5
@ 14 19 7 | GET WEAK @ BELINDA CARLISLE
MCA 53242
18 20 7 WHEN WE WAS FAB @ GEORGE HARRISON
DARK HORSE 7-28131/WARNER BROS.
WHAT A WONDERFUL WORLD @ LOUIS ARMSTRONG
19 25 4 A&M 3010
16 17 17 9 ;g%\ml%l g(NOW STEVIE WONDER
@ 20 21 7 THEME FROM L.A. LAW MIKE POST
POLYDOR 887 145.7/POLYGRAM
18 0 12 | 9 | 13 | TWILIGHT WORLD @ SWING OUT SISTER
MERCURY 888 484-7/POLYGRAM -
22 2 3 SITTIN' ON) THE DOCK OF THE BAY & MICHAEL BOLTON
OLUMBIA 38-07680
2 16 14 9 WHAT HAVE | DONE TO DESERVE THIS? @ PET SHOP BOYS
EMI-MANHATTAN 5010
@ 24 33 g TALKING BACK TO THE NIGHT STEVE WINWOOD
ISLAND 7-28122/WARNER BROS.
/) 15 1 15 ggULD VE BEEN TIFFANY
@ 29 2 % GET OUTTA MY DREAMS, GET INTO MY CAR ¢ BILLY OCEAN
JIVE 1-9678/ARISTA
25 29 5 :mﬂNDSlTO HEAVEN & BREATHE
@ 2 2% 7 TAKE GOOD CARE OF ME @ JONATHAN BUTLER
2 JIVE 1083/RCA
*
% 27 34 § ﬁ)TLLJA'I;gg;_I;I-giIEZELUE DEBBIE GIBSON
27 21 16 20 'E.H.foﬁ?#AEost’o'LLOVE @ NATALIE COLE
CONVE N L
28 31 3l 5 yAOP”o(L)“\(I)gg?SATIO VIEW FROM THE HILL
* % * POWER PICK % & &
@ 39 il 2 ONE STEP UP @ BRUCE SPRINGSTEEN
= EOLHME!A is-.QIZ_ZQ
TER GA L J
30 28 28 4 g&‘mﬁ: J gg 1I‘N,AOES DAVID FOSTER
@ 34 1 3 | KNOW YOU BY HEART @ DOLLY PARTON
COLUMBIA 38.07727
VERY! R M
2 | 3|12 {16 | FYERYWHERE w FLEETWOOD MAC
@ 35 47 3 SET THE NIGHT TO MUSIC STARSHIP
RCA 6964
RN ggg‘r;gss;glmsonc ® CHER
* & * HOT SHOT DEBUT* % &
@ NEW) 1 ANYTHING FOR YOU GLORIA ESTEFAN/MIAMI SOUND
PIC 34-07759/EPA
R L J
36 P 27 21 yOEL\JSBIA’I;Iggg?yT (THAT | COULD LOVE) DAN HILL
L 4
37 30 23 17 AARL'SI.T/! }Ng%gi;l’ IS YOU ¢ CARLY SIMON
38 38 m 5 OVER YOU RAY PARKER JR. WITH NATALIE COLE
GEFFEN 7-28152
40 % 3 TAKE ME TO THE PILOT @ ELTON JOHN
MCA 53250
47 | — | o | FEELIN'HAPPY DAN SIEGEL
CBS ASSOCIATED 4-07667/E.PA.
NEW) 1 PIAP;(% IN THE DARK & BRENDA RUSSELL/ JOE ESPOSITO
CROCKETT'S THEME HAMMER
@2 | 4] — 2 MCa 53239 AN
AY Yi EM AEL
43 45 39 16 ErP'l!:E34w076459Eg:AAK E FEEL & MICH JACKSON
A HAN E /HHEWETT
NEW)D 1 AR'T‘SQI#Q;«;C CE TO LOVE DIONNE WARWICK/H
LOVE ARD L NIGHT E PIPS
NEWD | 1 | 10V oveReo R EACT
NNEL OF E L CE SPRINGSTEEN
AR o0 ]
4 37 24 14 ONLY THE FOOL SURVIVES DONNA SUMMER/M.THOMAS
GEFFEN 7-28165
a8 1 38 2% l&%;’;ME OF MY LIFE @ BILL MEDLEY & JENNIFER WARNES
ED A R @ PAUL CARRACK
49 36 | 40 8 gugyslgt‘ansa TEA
'T KNOW L & BLAC
@[ newp | 1 [ rouoony SCARLETT & BLACK

O Products with the greatest airplay gains this week. @ Videoclip availability.
i
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CONGRATULATIONS

TO OUR
GRAMMY

WINNERS

BEST COUNTRY VOCAL
PERFORMANCE, FEMALE:

“80’s Ladies”’

(Single)
Artist

K.T. Oslin
Writer

K.T. Oslin

Publisher

Wooden Wonder Music

BEST JAZZ INSTRUMENTAL
PERFORMANCE, SOLOIST:
“The Other Side of
Round Midnight”
(Album)

Artist
Dexter Gordon
Writer
Billy Higgins
Publisher
WBM Music Corp. (Warner Bros.)

BEST INSTRUMENTAL
COMPOSITION:
“Call Sheet Blues”’
(Track)

Artist
Dexter Gordon
Writer
Billy Higgins
Publisher
WBM Music Corp. (Warner Bros.)

BEST COUNTRY VOCAL
PERFORMANCE, MALE:
‘“Always and Forever’’

(Album)
Artist
Randy Travis
Writer
Susan Longacre
Publishers
Long Acre Music
WBM Music Corp. (Warner Bros.)

SE SAC ...more than you expect
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FEATURED
PROGRAMMING

PREM]ERE RADIO NETWORK,
Los Angeles, looks like it has a hit on
its hands with “Live From The
60’s.” The three-hour weekly takes
the golden-oldies format a step fur-
ther by using formatics to recreate
the heyday of AM top 40 radio. The
program made its debut on 50 sta-
tions Jan. 18 and is now heard on 98
in 13 of the top 20 ADI markets.

“Live From The 60’s” is hosted by
KRLA-AM Los Angeles’ ‘““The
Real” Don Steele, the Los Angeles
radio legend who was an integral
part of KHJ-AM in the ’60s when
that station was pulling a 30 share in
the market. Through Steele’s banter
and the use of original '60s jingles
and drop-ins, the entire show is pro-
grammed to sound as though it’s
coming from the '60s now. Interviews
of the era’s stars—recorded in the
'60s—are used to bracket a few
tracks each hour. The music, howev-
er, gets the main emphasis.

The show is currently being pro-
duced by industry veteran M.G. Kel-
ly at his production facilities. Produc-
tion may shift in-house once Pre-
miere moves into its new
headquarters/studios in the Motown
Building in L.A. April 1.

INDUSTRY UPDATE: Westwood
One Cos. has announced the filing of
a registration statement, covering
the sale of 2.5 million shares of com-
mon stock, with the Securities and
Exchange Commission. WWI is sell-
ing 2 million, and 500,000 are being
sold by a current shareholder. WW1I
says proceeds from the sale will be
used to acquire radio stations as well
as complementary businesses and for
general corporate purposes. The sale
is pending SEC approval.

Steve Allen has announced that he
and Westwood One Co. have reached
a mutual decision to discontinue Al-
len’s syndicated show on WW/I’s
NBC Radio Network. The daily talk
show airs 2-5 p.m. EST and will con-
tinue to air live through Friday (18)
and then air in re-runs until May 31.
Allen’s continuing outside commit-
ments and moderate clearances for
the program were given as the rea-
sons for the decision.

Radio International New York is
handling the clearances for the two-
hour syndication of November’s live
four-hour “Children Of The Ameri-
cas” radiothon (Billboard Feb. 6.) The
edited-down version is primarily
scheduled for Easter Sunday, April 3,
but has a 10-day broadcast window
from April 1-10.

The 800-962-3333 phone number
will be manned all 10 days to take
pledges for UNICEF and the World
Hunger Year’s campaign against
hunger and homelessness in North
America and their efforts toward the
immunization and health care in Cen-
tral and South America. A portion of
the $250,000 raised in November was
recently spent immunizing children in
El Salvador during a 48-hour cease-
fire.

Along with the previously an-
nounced artists, the Crosby, Stills &
Nash segment will be featured, and
clearance has been obtained to exclu-
sively air a separate live recording of
Crosby, Stills, Nash & Young joining
Bruce Springsteen on “Hungry

Cocker Uncorked. Grammy nominee Joe Cocker, right, unchains his heart at
his Santa Barbara, Calif., home as he meets with new “Rock Stars” interviewer
Wayne Robins. Robins interviewed Cocker for the Monday (14) installment of
Radio Today Entertainment’s weekly syndicated show. The program featured
Cocker's very first record, a cover of the Beatles’ “I'll Cry Instead,” on Decca
Records.

Heart.” Radio International can be
contacted at 516-358-2250.

MJI Broadcasting, New York,
has added Diane Richey to the
“Country Today” airstaff as the
weekly one-hour show’s Nashville
correspondent. She replaces Kip Kir-
by in the show’s country music news
segment. Dan Taylor continues as
host.

OFF THE BEATEN TRACK: As a
companion piece to Premiere’s “Live
From The 60’s” or for stations that
only want a touch of the “air-check-
from-the-past” sound, Pau Produc-
tions, New York, has recently com-
pleted the demo for its shortform
“Bringing It Back.” The offering is
designed as a daily 10-minute feature
that uses primarily historic news sto-
ries and DJ styles, along with two or
three classic tracks, to recreate the
aura of the '60s. The show is targeted
at top 40, AC, and classic rock for-

PROMOTIONS

(Continued from page 16)

ed cold-air blower in five minutes.
The portability and smaller size
also make more indoor installa-
tions possible.

“Baby Boomer” will seat two air
talents in its archway, and grill
cloth covers the areas where a real
boom box’s speakers would be.
The area behind the grill cloth is
empty, allowing room for a sta-
tion’s monitors and/or public ad-
dress system. In fact, most of the
fully enclosed structure is hollow,
so there’s room for storage or for
an engineer who is not prone to
claustrophobia. Velcro fasteners
are attached on both the front and
sides of the unit for station and
sponsor’s banners. Baby Boomer
is being marketed by the Indepen-
dent Group of Co. Inc. For addi-
tional information, contact IGC/
West at 213-472-6027.

WINDOW PEEPING

Gotham top 40 WWPR “‘Power 95"

mats.

The short will count down the top
hits of the week—from 20 or so years
ago—with the No. 5 song featured on
Monday, No. 4 on Tuesday, and so on.
Pau is hoping to convince advertisers
to sponsor the show with original '60s
commercials. Pau can be contacted at
T18-376-2743.

PETER J. LUDWIG

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

March 18-19, Whitney Houston, On The Radio,
On The Radio Broadcasting, one hour.

March 18-20, Guns N’ Roses, Metalshop, MJI
Broadcasting, one hour.

March 18-20, The Prince Story, Hot Rocks, Unit-

ed Stations, 90 minutes.

March 18-20, the Jets, Star Beat, MJI Broadcast-
ing, one hour.

March 18-20, Elton John, Rock Watch, United
Stations, three hours.

March 18-20, Michael Martin Murphey, Country
Today, MJI Broadcasting, one hour.

March 19-20, Nitty Gritty Dirt Band, Ricky
Skaggs/Judy Rodman, Country Close-Up, Pro-
Media, one hour.

March 19-20, Robbie Robertson, Part 1, Classic
Call, Premiere Radio Network, one hour.

March 20, Suzanne Vega, King Biscuit Flower
Hour, DIR Broadcasting, one hour.

March 20, Listen In With Eddie Rabbit,
Westwood One Radio Networks Album Party Spe-
cial, 90 minutes.

March 20, George Harrison/the Alarm, Power-
cuts, Global Satellite/ABC Radio Networks, two
hours.

March 20, Tanya Tucker, Countryline USA,
James Paul Brown Entertainment, one hour.

March 20, Johnny Cash, Nashville Live, MCA Ra-
dio Network, 90 minutes.

March 21, 3 (Emerson, Palmer & Berry), Rock-
line, Global Satellite/ABC Radio Networks, 90 min-
utes.

March 21-27, Behind The Mask: The Eric Clap-
ton Story, Westwood One Radio Networks Special,
three hours.

March 21-27, Bob Berg, The Jazz Show With Da-
vid Sanborn, Westwood One Radio Networks, two
hours.

March 21-27, Tom Petty, Legends Of Rock,
Westwood One Radio Networks, one hour.

March 21-27, Sting, The Authorized Special, Up-
Close, MCA Radio Network, two hours.

March 21-27, George Harrison, Rock Today, MJI
Broadcasting, one hour.

March 21-27, Godley & Creme, Rock Over Lon-
don, Westwood One Radio Networks, one hour.

March 21-27, Brian Wilson, Classic Cuts, MJI
Broadcasting, one hour.

March 21-27, George Harrison, Off The Record
With Mary Turner, Westwood One Radio Networks,
one hour.

March 21-27, Pake McEntire, Live From Gilley’s,
Westwood One Radio Networks, one hour.

March 21-27, the Whispers, Night Scene,
Westwood One Radio Networks, one hour.

March 21-27, Herb Alpert, Star Trak Profiles,
Westwood One Radio Networks, one hour.

March 21-27, Kool & the Gang, Pop Concerts,
Westwood One Radio Networks, one hour.

March 21-27, Liflo Thomas, Special Edition,
Westwood One Radio Netwaorks, one hour.

March 21-27, The Lost Lennon Tapes, Westwood
One Radio Networks Special Series, one hour.

couldn’t get its remote crew inside
New York’s Radio City Music Hall
on the day of the Grammy Awards,
so it decided to find a comfortable
spot with a good view of the ac-
tion. The station set up its daylong
remote from inside the large dis-
play window of a Sam Goody re-
cord store—which just happened
to be right across the street from
the Music Hall’s stage door and in-
side of the police barricades.

The vantage point gave three
consecutive air shifts an unob-
structed view of the limo parade as
celebrities came and left the
awards rehearsal and then the
awards ceremony itself. To keep
track of what was happening in-
side the hall, weekend air person-
ality Rich Stevens stayed back-
stage with the press corps and fed
live reports via wireless mike to
the remote crew. The location also
afforded access to Grammy nomi-
nees and the window dressing they
provided.

TRIPLE GRAMMY WHAMMY

Meanwhile, WRQX “Q-107" Wash-
ington, D.C., whirled two of its lis-
teners through a Grammy week
they’ll never forget. Q-107 spun its
lucky couple through the industry
pre-Grammy party at the Palladi-
um nightclub the day before the
awards, sat them down in Radio
City Music Hall for the awards pre-
sentation, and then kept them on
their feet at the invitation-only Mi-
chael Jackson concert to benefit the
United Negro College Fund the fol-
lowing night. Promotions would
like to see stations that want to
give away Grammy packages next
year try this twist: Qualify listen-
ers on the basis of the best “cover
version”” of a Grammy-nominated
song or performance on a call-in.
The “covers” can be kept to 10 or 15
seconds, and stellar performances
can be aired as a listener contest on
the next day’s morning show.
PETER J. LUDWIG

YesterHits,

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Night Fever, Bee Gees, rso

. Stayin’ Alive, Bee Gees, rso

. Emotion, Samantha Sang, private
STOCK

. Lay Down Sally, Eric Clapton, rso

. Love Is Thicker Than Water, Andy
Gibb, rso

. Can't Smite Without You, Barry
Manilow, arisTa

. 1Go Crazy, Paul Davis, BanG

. Sometimes When We Touch, Dan
Hili, 20TH CENTURY

. Dance, Dance, Dance, Yowsah
Yowsah, Chic, aTLaNTIC

. Just The Way You Are, Billy Joel,
COLUMBIA

(=) O N an AH WN =

—

POP SINGLES—20 Years Ago

. (Sittin’ On) The Dock Of The Bay,
Otis Redding, voLt

. (Theme From) Valtey Of The Dolls,
Dionne Warwick, SCEPTER

. Love Is Blue, Paul Mauriat, pHiLIPS

. Simon Says, 1910 Fruitgum Co.,
BUDDAH

—

bW N

. Just Dropped in (To See What
Condition My Condition Was in),
First Edition, rRepRISE

. | Wish It Would Rain, Temptations,
GORDY

. La-La Means | Love You, Delfonics,
PHILLY GROOVE

. Valleri, Monkees, coLGems

. (Sweet Sweet Baby) Since You've

Been Gone, Aretha Franklin,
ATLANTIC

10. 1 Thank You, Sam & Dave, s1ax

TOP ALBUMS—10 Years Ago
. gsagurday Night Fever, Soundtrack

Yo N O

. The Stranger, Billy Joel, coLumsia

. Slowhand, Eric Clapton, rso

. Running On Empty, Jackson
Browne, asyLum

. Aja, Steely Dan, asc

. News Of The World, Queen, ELEKTRA

. Weekend In L.A., George Benson,
WARNER BROS.

. Even Now, Barry Manilow, arista
. The Grand lllusion, Styx, aam

. AII'N'All, Earth, Wind & Fire,
COLUMBIA

TOP ALBUMS—20 Years Ago

1. Blooming Hits, Paul Mauriat & His
Orchestra, pHiLIPS

. Lady Soul, Aretha Franklin, atLantic

. Axis: Bold As Love, Jimi Hendrix
Experience, REPRISE

. Ma;ical Mystery Tour, Beatles,
CAPITOL

CWo NOWm HBWN =

—

. John Wesley Harding, Bob Dylan,
COLUMBIA

. Ninth, Herb Alpert & the Tijuana
Brass, aam

. Disraeli Gears, Cream, atco

. Diana Ross & The Supremes
Greatest Hits, Diana Ross & the
Supremes, MOTOWN
9. History Of, Otis Redding, voLt

10. ... And Live!, Lettermen, cariToL

COUNTRY SINGLES—10 Years Ago

1. Mamas Don't Let Your Babies
Grow Up To Be Cowboys/I Can
Rccit Off On You, Waylon & Wiltie,

ON O s WN

. Dol Love You (Yes In Every Way),
Donna Fargo, warNER BROS.

. Ready For The Times To Get
Better, Crystal Gayle, unITED aRTISTS

. Walk Right Back, Anne Murray,
CAPITOL

. Someone Loves You Honey,
Charley Pride, rca

. Return To Me, Marty Robbins,
COLUMBIA

Two Doors Down, Zella Lehr, rca
| Love You, | Love You, | Love You,
Ronnie McDowell, scorpiON

. A Lover's Question, Jacky Ward,
MERCURY

. If 1 Had A Cheating Heart, Mel
Street, POLYDOR

SOUL SINGLES—10 Years Ago

. Ftash Light, Partiament, casasLanca

. Bootzilla, Bootsy’'s Rubber Band,
WARNER BROS.

. It's You That | Need, Enchantment,
UNITED ARTISTS

. Stayin’ Alive, Bee Gees, rso

. The Closer | Get To You, Roberta
Flack & Donny Hathaway, atLanTic
. Which Way Is Up, Stargard, mca

Am | Losing You, Manhattans,
COLUMBIA

Let Me Party With You, Bunny

Sigler, GoLD MINE

. Reaching For The Sky, Peabo
Bryson, captoL

. Don’t Cost You Nothing, Ashford &

Simpson, WARNER BROS.
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ABC ¢ CARL ANDERSON ¢ LYNN ANDERSCGN ¢ ANIMOTION « BUTCH BAKER  BANANARAMA ¢ BAR-KAYS ® WALTER BEASLLY ¢ KURTIS BLOW ¢ BON JOVI
LARRY BOONE * SHARON BRYANT ¢ CAMF®) e THE CANNONS  THE CARTER FAMILY ¢ JOHNNY CASH * CASHFLOW ¢ CINDERELLA ¢ THE COMMODORES
ROBERT CRAY BAND * CURIOSITY KILLED THE CAT s JOANNA DEAN ¢ DEEP PURPLE o DEF LEPPARD ¢ DEXYS MIDNIGHT RUNNERS  EIGHT SECONDS
DEON ESTUS * THE EVERLY BROTHERS ¢ FACE TO FACE » GODLEY & CREME * CLARE GROGAN  TOM T. HALL  JACKIL JACKSON
JEAN MICHEL JARRE  DAVID LYNN JONES  TOM KIMMEL ® KINGDOM COME ¢ KISS ® KOOL & THE GANG * KRIS KRISTOFFERSON
FELA ANIKULAPO KUT1 e L.A. GUNS ® LEVEL 42 e MAGNUM » YNGWIE MALMSTEEN © THE MISSION UK. ® THE. MARSHALL TUCKER BAND « KATHY MATTEA
DUGAN MCNEILL ® DONNA MEADE, ¢ JGHN COUGAR MELLENCAMP » MEN WITHOUT HATS » MOODY BLUES VAN MORRISON » NANA MOUSKOURI
SHARON O'NEILL * NIA PEEPLES ¢ PEPSI & SHIRLIE ® MIKE POST © DOC POWELL ® PRINCESS ® RAINBOW ¢ THE RAINMAKERS ¢ THE REDDINGS
DAN REED NETWORK e JOSE LUIS RODRIGUEZ ¢ RUSH * SCORPIONS ® MARVIN SEASE » SHADES OF LACE ® MICHELLE SHOCKED ¢ SKWARES ¢ SPOONS
THE STATLER BROS, * STYLE COUNCIL « SWING OUT SISTER * TEARS FOR FEARS « MEL TILLIS ® TNT ¢ CAROL LYNN TOWNES ¢ TOTAL CONTRAST ¢ VISIONS
WALK THIS WAY » WARLOCK * JOHN WHITEHEAD ¢ VANESSA WILLIAMS « ANGELA WINBUSH ¢ GERRY WOO ® FRANK YANCOVIC ® YELLO  ZODIAC MINDWARP
ON SQUAWK: 1Q » TONY MACALPINE Q5 ® ON TIN PAN APPLE: FAT BOYS © LATIN RASCALS * THE WHITE BOYS

PolyGram Records
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For the last ye
quietly building a
Now, we'd like to t

When we started Disctronics, our aim

was simple.

To become the world’s leading, indepen-
dent CD manufacturer.

And we’ve got there in 12 months.

We began with the firm belief that,
although CD rhanufacturing technology can
be pretty much taken for granted these days,
impeccable client service can’t.

As you may have already found out.

But we realised right at the start that,
as a client, you only want one thing.

The right discs, in the right place, at the

right time.

That’s why we haven’t made any noise
in the industry over the last year.

Instead of blowing our own trumpet,
we’ve been building our own network.

A worldwide network, that’ll provide

you with better service than anyone else.

We have four fully compatible plants.
At Southwater in England, Melbourne
in Australia, Huntsville in Alabama and

Anaheim, California.

q, . (Oddly enough, considering L.A. is the

www americanradiohistorv com
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ar, we’'ve been
worldwide network.
urn up the volume.

world’s entertainment capital, Anaheim is the
only CD plant on the west coast.)

The fact that they’re fully compatible
means that if for any reason we can’t produce
your discs at the Disctronics plant nearest
you, we simply shift production to any one
of the others.

And still meet your deadline.

It also means you have the option of
simultaneous worldwide releases.

All four plants are linked to each other
and to our client service offices by a computer
network which supports the constant traffic
in master tapes, stampers, discs and retail
packaging.

All four of them have in - house
mastering facilities.

And all four have quality standards that
are way above what’s needed for CD Audio
production.

Because they’re all designed to produce
CD-ROM discs as well. And the CD-ROM
information storage and retrieval system
requires enormously high standards.

So now, the network is in place.

And our annual production capacity is
65 million discs.

Which makes us the third largest CD
manufacturer in the world.

In other words, you can take our
product quality for granted.

And our client service.

Because, even though we're the world’s
biggest independent CD manufacturer, we
know we’ll only remain so as long as we live
up to your expectations.

And it’s easy for you to prove to yourself
that we can.

Just call Hywel Davies in London on
(01) 222 6878, Cal Roberts in Los Angeles
on (818) 953 7790, Michael Rosenbaum in
in New York on (212) 307 0746, or Doug Bell
in Sydney on (02) 436 0422.

They can all tell you whatever you'd
like to know about the Disctronics product
and the Disctronics service.

And we've asked them to do it quietly.

& DISCTRONICS

London ® Los Angeles ® New York ¢ Sydney

BOOKER & BOOTH 613
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_ PLATINUM—Stations with a weekly cume
Blllmrd audience of more than 1 million.
GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.
FOR WEEK ENDING SILVER—Stations with a weekly cume
MARCH 19, 1988 ™ audience between 250,000 and 500,000.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

T
P T'N 30 16 Paul Carrack, Don't Shed A Tear 28 30 Whitney Houston, Where Do Broken Hear 12 18 Debbie Gibson, Out of the Blue ] A34 — Foreignor, | Don't Want To Live Witho
31 35 Rick § n'nglield, Rock Of Life 2% 16 Gladys Knight & The Pips, Love Overbo 13 8 Bangles, Hazy Shade Of Winter 35 40 Bryan Ferry, Kiss And Tell
32 23 INXS, Need You Tonight 30 EXx Tiffany, | Saw Him Standing There 14 15 Belinda Carlisle, ) Get Weak 36 EX Kingdom Come, Get It On
A33  —  Gloria Estefan & Miami Sound Machine, 31 EX L.L Cool J, Going Back To Cali (From 15 10 INXS, Need You Tonight 37 25 Expose, Seasons Change
A3 — L.L Cool J, Going Back To Cali (From 32 EX Taylor Dayne, Prove Your Love 16 23 Steve Winwood, Talking Back To The Ni 38 3% Starship, Set The Night To Music
A35  — Morris Da¥ Fishnet EX EX  Orchestral Manoeuvres In The Dark, Dr 17 24 Toto, Pamela 39 35 Paul Carrack, Don't Shed A Tear =
A — Icehouse, Electric Blue EX EX Brenda Russell Featuring Joe Esposito, 18 25 L.L Cool i, Going Back To Cali (From 80 EX  Tami Show, She's Only 20 W
A — So, Are You Sure EX EX Morris Day, Fishnet 18 11 Expose, Seasons Change A — Dan Reed Network, Ritual
W” Fm EX EX Times Two, Strange But True A - The Deele, Two Occasions 20 20 Gladys Knight & The Pips, Love Overbo A —  Paut Carrack, One Good Reason Houston P.D.- Bill Richards
: — #ermaine ﬁlte;artt, Say It Again q g g Swin, Dmgﬁmé TW|Iight0\'IV$rld Ei E; TommyPSl’\aw. Eger StmLce The World L 2 Cher. 1 Found So e.om;
@ i —  Foreignor, | Don't Want To Live Witho The Cover Girls, Because ou Robert Palmer, Sweet Lies b negSom;
New York o.M Ste"‘? Kingston GOLD g 23 EX  Whitney Houston, Where Do Broken Hear 2 1 Patrick Swayze (Wendy Fraser),
1 1 Rick Astley, Never Gonna Give You Up 24 EX Heart, | Want You So Bad 3 4 Belinda Carlisle, | Get ' eak
2 2 George Michael, Father Figure 1, 25 EX  Terence Trent D'Arby, Wishing Well 4 5 Michael Bofton, (Sittin’ On) The Dock
33 Keith Sweat, | Want Her / ﬁm d/ A — Keith Sweat, | Want Her 5 7 Debbie Gibson, Out of the Blue
4 4 Patrick Swayze (Wendy Fraser), 0 é A — INXS, Devil Inside 6 8 Fleetwood Mact Everywhere .
5 6 Debbie Gibson, Out of the Blue A —  Johnny Hates Jazz, Shattered Dreams 7 9 Richard Maﬂk ndless Summer Nights
6 5 Salt-N-Pepa, Push It A — Gloria Estefan & Miami Sound Machine, 8 11 The Jets, Rocket 2 U
7 12 Belinda Carlisle, | Get Weak_ - EX EX Rick Springfield, Rock Of Life 9 10 The Cover Girls, Because Of You
305 Wenariaton Mon o Toe ey 108FM ot B EX Totamy i end 113 Wierselscksan, wan In The Wiror
nln ’ . . . , Man
10 14 Gloria Estefan & Miam Sound Machine, | Boston P.D.: Sunny Joe White | Fittsburgh P.D.: Jim Richards BB E‘fli’;’s&?..’;&?éw, %‘..’e"‘é'«"e“ghm Chicago P.D.: Brian Kelly 12 15 Keith Sweat, | Want Her
11 7 Expose, Seasons Chanéze _ 13 Michael Jackson Man In The Mirror 1 5 Rick Astley, Never Gonna Give You Up EX EX John Cougar Mellencamp, C ecﬁ It Out 11 M/A/R/R/S, Pump Up The Volume 1317 INXS, Devit nside
1210  Eric Carmen, Hungry Eyes (From "Dirty 2 4 Terence T ?D'Amn Wishin W’e(l)l 2 2 Richard Marx, Endless Summer Nights 2 8 George Michael, Father Figure 14 & Rick Astiey, Never Gonna Give You Up
13 16 David Lee Roth, Just Like Paradise 35 ket Swe'aelnl o tyb’i g 3 3 David Lee Roth, Just Like Paradise 34 Richard Marx, Endiess Summer Nights 15 19 AFWS"“"‘gA"Eﬁ' )
149 MAA/R/R/S, Pump Up The Volume & 7 Billy Ocean, Get Optt My Dreams, Get § 1 Patick Swaye (Wendy Fraser), T 4 6 Rick Astley, Never Gonna Give You Up STRR21 T tanp¥l[ g imJStanding [ There
15 11 Tittany, Could've Been 5 6 Hozel Deon Trte ‘gaa ")S' G’" B 5 8 Aerosmith, Ange 0 5 5 David Lee Roth, Just Like Paradise 17 20 Billy Ocean, Get Outta My Dreams, Get
16 15 Foreigner, Say You Will 8 9 Richard Mok Eadioss Summer Sichts 6 6 Belinda Carlisle, | Get Weak 6 2 Salt-N-Pepa, Push It 18 23 Pebbles, Girllriend
17 25 Pebbles, rliriend 73 Era Fachin Caum s canmmer Mg 77 M/A/R/R/S, Pump Up The volume 7 9 Belinda Carlisle, | Get Weak 1922 Jody Watley, Some Kind Of Lover
18 22 Billy Dcean, Get Outta My Dreams, Get 8 10 A“z ander O'Neal Fea{u?in Cherrelle, 8 11 Cher, I Found Someone 8 3 Eric Carmen, Hungry Eyes éFrom “Dirty 20 24 Def Leppard, Hysteria
19 21 Cher, | Found Someone ) s 1 Aer;smit'h Angel g Lherrelie, 9 10 John Cougar Mellencamp, Check H Qut WCZYFEw DF I ROLY 9 14 Debbie Gibson, Out of the Blue 21 27 Phil Collins, We Said Hello G.°°d.b(9
20 29 Richard Marx, Endless Summer Nights 10 16 Pebbles G"rﬂngend 10 12 Billy Ocean, Get Outta My Dreams, Get 10 17 Patrick Swayze (Wendy Fraser), 22 12 Pet Shop Boys & Dusty Springfield, wh
21 24 Tiffany, | Saw Him Standing There ey 11 4 Dan Hill, Never Thought (That | Could . Ry : 11 7 Tiffany, Could've Been 23 26 Gladys Knight & The Pips, Love Overbo
22 23 Def Leppard, Hysteria R el Outiolithe lug 12 13 Debbie Gibson, Outof the Blye Detroit P.D.: Brian Patrick 12 12 Expose, Seasons Change 28 14 Expose, Seasons Change
23 18 INXS, Need You Tonight 13 18 Michael Bofion. (Sittin: On) The Dock 1316 Def Leppard, Hysteria 13 Rick Astley, Never Gonna Give You Up 1319 Pebbles, Girlfriend 25 33 Whitney Houston, Where Do Broken Hear
2827 LL Cool J, Going Back To Cali (From 117 The et Rocket 2 U e boc 14 17 Michael Jackson, Man In The Mirror 2 6 Michael Jackson, Man In The Mirror 18 10 Pet Shop Boys & Dusty Sgrinvgheld, Wh 26 30 Eria Fachin, Savin’ Myself
25 26  Louis Armstron, , What A Wonderful wor 5 24 Taelar Dayne, Prove Your Love 15 20 Pebbles, Girlfriend 3 4 Keith Sweat, | Want Her 15 16 The Cover Girts, Because Of You 27 34 Terence Trent D'Arby, Wishing Well
A26 — Terence Trent O"Arby, Wishing Well 16 18 R yl S rinygfiéld Rock Of Li?: 16 19 Jod Waﬂef, Some Kind Of Lover 4 1 George Michael, Father Figure 16 13 Bangles, Hazy Shade Of Winter 28 28 Prince, Hot Thin,
27 30 Wwhitney Houston, Where Do Broken Hear 5 o e"m &L v?rf We Was Fab 17 21 Michael Bolton, (Sittin' On) The Dock 5 5 M/A’R/R/S, Pun}% Ug The Volume 17 23 Def Leppard, Hysteria 29 16  Prince, | Could Never Take The Place
28 19 Bangles, Hazy Shade Of Winter 18 19 Scartt & Black. You Dont Kae 18 22 Whitney Houston, Where Do Broken Hear 6 8 Gladys Knight & The Pips, Love Overbo 18 20 Rick Springfield, Rock OI Life 30 31 Louis Armstrong, What A Wonderful Wor
29 17 Roger, | Want To Be Your Man 19 21 St Be Sl My Beating Heart: 19 18 Sting, Be Still My Beating Heart 7 7 Sting, Be i M; Beating Heart 19 21 Keith Sweat, | Want Her ) 31 32 David Lee Roth, Just Like Paradise
30 28 The Cover Girls, Because Of You % 3% Jon g'Co 5 Mel{e a gCh"’k it Out 20 26 Tiffany, | Saw Him Standing There 8 8 Dawid Lee Roth, Just Like Paradise 20 26 Michael Jackson, Man In The Mirror 32 EX  The Deele, Two Occasions
A — Aerosmith, Angel 5 % L° N A“K " " v'v‘;a’t“ i :fjm I;‘v 21 27 Keith Sweat, | Want Her 9 10 Richard Marx, Endless Summer Nights 21 15 George Harrison Got My Mind Set On Y 33 EX  Alexander O'Neal Featuring Cherrelle,
EX EX  Samantha Fox, Naughty Girls (Need Lov % 5% B°“'5 s"".‘ ";(gé" One s'e° ey wor 22 25 Toto, Pamela . 10 11 Billy Ocean, Gel Outta My Dreams, Get 22 24 Roxanne, Play That Funky Music 34 EX  Gloria Estefan & Miami Sound Machine,
5 %5 Def L P"'C‘FH i pUp 23 24 Starship, Set The Night To Music 11 12 Belinda Carlisle, | Get Weak 23 25 The Jets, Rocket 2 U A —  John Couxpar Mellencamr Check It Out
1 EX Morms Doy ikt 24 9 George Michael, Father Figure 12 13 Debbie Gibson, Out of the Blue 24 29 White Lion, Wait A — Roxa""fff %,TM' BunlyMusc
% 3 s°"' ng“ Me“ 25 29 RickgS ringfieid, Rock Of Life 13 14 Terence Trent D'Arby, Wishing Well 25 EX  Michael Boton, (Sittin' On) The Dock A — LL Cool ), Going Back To Cali (From
% 31 Fleah For bulu Posteards From Paradi 26 28 Louis Armstrong, What A Wonderful Wor 14 15 Def Leppard, Hysteria 26 EX Billy Dcean, Get Outta My Dreams, Get A~ — Samantha Fox, Naughty Girls (Need Lov
2729 Heat I W "t" o S% Bad aracy 27 30 Bruce Sprinﬁsleen, One Step Up 15 16 Alexander O'Neal Featuring Cherrelle, 27 28 Tami Show, She’s Only 2 A —  Johnny Hates Jazz, Shattered Dreams
% 30 So Are Y, ans & 28 EX INXS, Devil lnside 16 2 Patrick Swayze (Wendy Fraser), 28 30 Natalie Cole, Pink Cadillac A —  Morris Day, Fishnet
% 2 NG D °.‘|‘, ‘;’g 29 15 Foreigner, Say You Wil 17 18  Whitney Houston, Where Do Broken Hear 29 EX Wax UK, Bridge To Your Heart EX EX Taylor Dayne, Prove Your Love
3 EX Whitey Hovston Where Do Broken Hear 30 23 Paul Larrack, Don't Shed A Tear 18 21 The Jefs, Rocket 2 U 30 EX Big Pig, Breakaway EX EX  Natalie Cole, Pink Cadillac
- 33 Toto Pomels e ’ A Foreignor, | Don't Want To Live Witho 19 19 Pepsi & Shirie, All Right Now A — T anylrl Saw Him Standing There EX EX  Merry Clayton, Yes
New York P.D.: Larry Berger 32 33 Whitesnake, Give Me All Your Love A = Samantha Fox, rfaughtwcu!s (Need Lov 20 20 Rick Sprin |ek=‘ Rock Of Life A — Times Two, Strange But True
X 33 EX  Bananarams, Love In The First Dearee A Terence Trent D'Arby, Wishing well 21 24 Tiffany, | Saw Him Standing There
1 1 Rick Astley, Never Gonna Give You Up rama, Love In The First Uegre 22 22 INXS, Devil Inside
2 2 George Michael, Father Figure R ol i Cadiae : 2323 John Caugar Mellencamp, Check It ut PAW Y
I el il 106 23 Sl
8 Debbie Gibson, Out of the Blue G D 26 26 Henry Lee Summer, | Wish | Had A Girl
6 3 M/AKR/R/S, Pump Up The Volume : — ii"'“ T° c"gm} eagd""‘fa 27 28 George Harrison, When We Was Fab e, 5T
7 10 Keith Sweat, | Want Her ) A — Slt'a“:esy 6’° ont akelk r&gfm Yourse 28 29 Louis A_rmstrong[ What A Wonderful wor .
I SR AN T I AT il gl o 2§t b i Houston PO. PaulChisy
10§ Pet Shop Boys & Dusty Springfield, Wh EX EX  David Foster, Winter Games . X . . 31 34 Merry Clayton, Yes e Minneapolis P.D.: Gregg Swedberg 11 GeorE;oMichagl, Father Figure
11 16 Belinda Cariéle, | Get Weak ’ E; g SBretnda Okfusli:“ rear(#;m JoeS_Esposnn, Philadelphia P.D.: Charlie Quinn 32 36 Natalie Cole, Pink Cadillac | 4 Belinda Carfisle, | Get Weak g ls Ili‘lis Di J,I(I;ow_l Back To Cali.(From
12 11 Eric Carmen, Hungry Eyes (From “Dirty EX EX  icohouse Eloatre Bl orrosion 1 1 George Michael, Father Figure 33 35 Heart, | Want You So Bad 27 Scarlett & Black, You Don't Know R o insie N——
B 7 [xnse, Seasons Change B Ex CC" r'; Tor NC HiC Sue tha (What Y 2 3 David Lee Roth Just Like Paradise 34 38 Toto, Pamela 3 8 Def Leppard, Hysteria 5 5 b 'gbf” G‘F”“.’"v d"‘a" W U3 LTy
14 20  Pebbles, Girlfriend 3 H T; i k oise, a@t’fo a (What Yo 35 Sting, Be Still 7 Beating Heart 35 37 Bruce Springsteen, One Step Up 4 6 David Lee Roth, Just Like Paradise FY ] T;e c's' o "'f‘"' Hotl!
15 6 Tiffany, Could've Been B K D e M"“- i 'mﬁ; N ue . 4 4 Belinda Carlisle, | Get Weak 3% 39 Taglor Dayne, Prove Your Love 5 9 Debbie Gibson, Out of the Blue 7% ke 'g"" '°| v3 t°H~v
16 15 Foreigner, Say You Wil B Ex Ea"h 350 ou Put A Cm?'ln "a “:‘ 3 5 2 Rick Astley, Never Gonna Give You Up 37 EX White Lion, Wait 6 10 Dan Hill, Never Thought (That | Could A H [" P ""'?’ & .a."M e’”
17 12 Roger, | Wanf To Be Your Man urythmics, You . ¥ He: 6 7 Debbie Gibson, Out of the Blue 38 40 Relation Inc., No No 7 16  Michael Jackson, Man In The Mirror HRH n’:: J‘f ',';v k"""z UY”
18 18 Natalie Cole, I Live For Your Love 7 8 Michael Jackson, Man In The Mirror 33 EX Icehouse, Electric Blue 8 11 Richard Marx, Endless Summer Nights 0 2 s 85- °°Ge' Gulta My D Get
18 25 Cher, | Found Someone 8 9 INXS, Devil Inside 4 EX  Gloria Estefan & Miami Sound Machine, 9 12 Billy Ocean, Get Outta My Dreams, Get 1 11 Richard Marc Endiess Summe Niatts
20 23 Richard Marx, Endless Summer Nights 9 10 John Cougar Mellencamp, Check It Out A — Scarlett & Black, You Don't Know 10 1 Cher, | Found Someone 12 3 R!CK’R 2 ’“ﬁe ’; ESS “’g."“”v 'EU S
21 21 David Lee Roth, Just Like Paradise 4 10 11 Keith Sweat, | Want Her A — Pebbles, Girlfriend 11 5 The Jets, Rocket 2 U 3 13 oo Les gYa H" { 00aJUIVERIOURLD
22 17 INXS, Need You Tonight 11 12 Richard Marx, Endless Summer Nights A —  The Deele, Two Occasions 12 20 Toto, Pamela s P't F 'a' ,ysv;”a F
23 24 Billy Ocean, Get Outta My Dreams, Get 2 g 12 & Patnck Swayze (Wendy Fraser), A — Foreignor, | Don't Want To Live Witho 13 19 Icehouse, Electric Biue 5 7 Bai'?\g C:rlyll <I é?' 'ise')-
24 EX  Whitney Houston, Where Do Broken Hear 13 15 The Jets, Rocket 2 U EX EX So, Are You Sure 14 15 Sting, Be Still My Beating Heart 1 18 o'd'y Watioy. Some Kond Of L
A25 — Terence Trent D'Arby, Wishing Weil 14 17  Billy Ocean, Get Qutta My Dreams, Get EX EX Suave’, My Girl 15 2 Patnck Swayze (Wendy Fraser), 1719 Jomac 4 M%’I'l\:n a":n Ch°':’"0 o
A —  Jody Watiey, Some Kind Of Lover X 15 16 Michael Bolton, (Sittin’ Oyn) The Dock EX EX Cellarful Of Noise, Samantha (What Yo 16 22 Limited Warranty, Carousel 1 2 o “B’E”F. a tc P, Checl u
EX EX Louis Armstrong, What A Wonderful Wor | Boston P.D.: Michael Colby 16 19 Taylor Dayne, Prove Your Love EX EX Roxanne, Play That Funky Music 17 3 George Michael, Father Figure s 5 T.‘?'"" "gv 'SH.'"’ Standing Th
1 2 Richard Marx, Endless § Nights 17 18 Steve Winwood, Talking Back To The Ni 18 13 Rick Astley, Never Gonna Give You Up % % r' f“Yb aWP"“ 8 I ’EZ ete
3 3 “'F E I D) T M ssl ”]'!'rmek. rg 18 22 Whitney Houston, Where Do Broken Hear 19 29 INXS, Dewil tnside NP T’V Ly LG ""( D’,‘;"e °\:‘v[ h°"e well
5 % B ’(fc ac éo?'O tat" " Decams. Get 13 21 George Harrison, When We Was Fab 20 14 Elisa Fiorillo, How Can | Forget You 5 B Lene ’5" N M";Y' Ao b Ve
I DI byb E.’g‘- "90 ?ofathy Bl'ue [k}, 20 20 Glad{s Knight & The Pips, Love Overbo 21 31 Jody Watley, Some Kind Of Lover ] R.’:' Q °:Id Ra i of f‘; ourse
5 6 !'th'es 1 ?I'Wgnl H e 21 23 Def Leppard, Hysteria 22 18 Pet Shop Boys & Dusty Springfield, Wh 30 W pﬂ:gﬁ' , \:ch D'; -
F sell'nd '{.'“ﬂ. e Get svleak 22 24 Pebbles, Girlffriend A 23 33 Tommy Shaw, Ever Since The World % 3 6 0 "gyﬂa"".:o%"-wn ‘"ew OW rol Fenb ear
7 12 n' i ’L”’R'S":v s fL e Paradi 23 25 Jody Watiey, Some Kind Of Lover e i 24 26 Rick Springfield, Rock Of Life % 4 U*;O' d ;f! N De" 4 e Was Fal
3 13 A" el ke Faradise 24 26 Bruce Springsteen, One Step Up [Zaad 25 27 Titfany, | Saw Him Standing There 5 B Th: DMI' .;55 0" cadly
; 9 5 Ceorse Michad: Father Figure 25 27 Tiffany, | Saw Him Standing There 2% 30 Keith Sweat, | Want Her 37 Avrosith, Anogpooasions
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WHEN ROSHON VANCE arrived at
WPEG “Power 98” Charlotte, N.C,, from his
evening shift at WRKS “Kiss-FM” New
York in July, he says he “found all the right
ingredients, but no consistency.” Morning
man Skip Murphy was on his way to St. Lou-
is, there were no full-timers on the week-
ends, and the station was playing anything
and everything-—except album cuts.

The first thing Vance did to build the
“black AC” he wanted was to convince Mur-
phy to stay. He then set about tightening the
playlist. Vance says, “The station was play-
ing over 100 records, not including recur-
rents or oldies.” He trimmed the total play-
list, went deeper into hit albums, and added a
touch of rap to the night shift.

Vance also brought a big broom with him,
sweeping clean all but two air shifts. He then
set his sights on the first two of his target air
shifts. He believes, “If you win in the morn-
ing drive and in seven to midnight, you've
got it locked up.” When he arrived, Murphy’s
morning slot had a good cume, but it wasn't
translating into continued listening in other
dayparts. Vance brought in three new people
and put himself in as afternoon driver. He
then began beefing up
evening man Michael

Roshon Vance
WPEG’S Power Man

creases forced listening. Vance began an on-
going promotion that asks listeners what
two songs occupied given countdown slots
on one of the two syndicated countdown
shows he airs. He sticks tightly to forced-lis-
tening promotions because he believes, “My
goal is to recycle listeners as much as possi-
ble.” As a result, weekend promotions have
become a staple at WPEG. Vance instituted
a 7:15 a.m. Power Song promotion every
weekday morning and is currently running
three promotional vans, one a Coca-Cola Vid-
eo Van. For on-air sound, station identity,
and promotions, Vance believes that the en-
tire station must keep informed on “life-
style” developments. His advice is, “Read,
listen, and read some more.”

cONSISTENCY is the word that Vance ap-
plies to every aspect of the station. For
Vance, “a station with [an] inconsistent iden-
tity pulls inconsistent numbers.” He is well
aware of black radio’s past difficulty in get-
ting advertisers to appreciate its power.
Vance says, “The key to the worth of a sta-
tion to advertisers is the consistency of its
numbers and the consistency of its market
presence.” With WPEG’s stabilizing num-
bers, Vance says the station has been able to
draw previously-unheard-of market clients
for an urban station.
WPEG was recently se-

Saunders’ market pres-
ence. Saunders was the
only holdover Vance had
on staff besides morning

‘My goal is to
recycle listeners’

lected to do the inaugural
promotion for a new Pied-
mont Airlines route and
now counts major banks
on its client roster. Vance

man Murphy. He then be-
gan to continuously pro-
mote the morning show and hasn’t stopped
yet. To complete his staffing changes, he put
in full-timers from 10 a.m. to 7 p.m. on Satur-
days, and from 2 p.m. to 7 p.m. on Sundays.

Since his arrival, WPEG has increased its
overall numbers from an 11.9 in the spring
"87 Arbitrons to a 14.2 for fall of 87. Fall also
brought the good news that the morning
show made a 3.9 share, spring-to-fall jump in
the 18-34 demographic. The biggest jump
came in the station’s 12-plus success from 7
p.m. to midnight, where the station rose by
8.8 shares. In addition, weekend totals have
also climbed by over two points.

The next area Vance concentrated on was
label servicing. He says he pays close per-
sonal attention to getting hot new titles to
WPEG first, but is quick to point out, “I'm
not in the business to sell records. I'm here
to please my audience. That's what pleases
advertisers. I want good relationships with
the labels, but I'm looking for every edge
against my competition.”

Although he views himself as an aggres-
sive programmer, Vance says he relies
heavily on research and makes very few de-
cisions “from the gut.” Some of the research
he relies on is of the informal variety. He
regularly haunts stores and asks people why
they’re buying a given album. If it’s for a
track they’ve heard that’s not on the radio—
he puts it on the radio.

Vance considers himself very promotionally
oriented—particularly if the promotion in-

senses that advertiser at-
titudes toward black/urban stations is turn-
ing around, “but at a snail's pace.”

A CHICAGO NATIVE, Vance is one of
those PDs who could be found hanging out
at radio stations as a kid, looking for any
way he could to get in. He laments that it
isn’t as easy for kids to hang out at stations
as it was then.

When you first ask him why he’s had suc-
cess at WPEG he immediately credits his air
staff and his consultants—both the paid pro-
fessionals the station employs and the per-
sonal ones, like Lee Michaels, VP/program-
ming of Dorton Broadcasting sister station
WBMZX Chicago, and friends like Tony Gray
of WRKS New York and Casey Jones of
WVKO Columbus, Ohio. But Vance is also
constantly looking for ideas wherever he
goes. “I always tape stations when I'm away
on business or vacation, and when I hear
about a station in another market with con-
sistently good numbers, I call a recording
studio in that market and pay them to tape a
daylong air-check for me.” Vance will use
those telescoped air-checks at his weekly cri-
tiques where everyone is advised “to leave
their feelings at the door.” Everyone is ad-
monished to strive for on-air economy.

If the weekly critiques are the stick, then
Vance’s monthly staff dinners are the carrot.
He feels that regular group time away from
the station is necessary to keep everything—
consistent.
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4
5
6
7
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26 The Kane Gang, Don't Look Any Further 31 34 Natalie Cole, Pink Cadiliac 1715
26 29 George Harrison, When We Was Fab 2 2 Exposet Seasons Change . 18 18
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WEEKLY TOP 40

Congratulates its star—

_RICK DEES

on his 3rd straight year as
TOP 40 AIR TALENT OF THE YEAR

The Gavin Report
Media Professional Awards 1988

To have Rick Dees Weekly Top 40 exdclusively
in your market call Michael Abramson at DIR (212) 371-6850.
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Billhoard Updates List Of Stations On Album Rock Tracks Panel

NEW YORK Effective with the
March 12 issue, Billboard revised
the panel of stations reporting to
its Album Rock Tracks chart. The
panel is updated after each Arbi-
tron ratings period by chart man-
ager Ron Cerrito. There are now
83 stations reporting to the radio-
only chart.

Stations are divided into four
weighted categories based on
weekly cumulative audiences each
day from 6 a.m. to midnight in the
Arbitron total survey area.

The categories are as follows:
platinum, 1 million-plus weekly
cumes; gold, 500,000-999,999 week-
ly cumes; silver, 250,000-499,999
weekly cumes; and bronze,
100,000-249,999.

PLATINUM
KLOS-FM San Francisco
WMMR-FM Fhiladelphia
WNEW-FM New York

GOLD
KSHE-FM St. Louis
KROQ-FM Los Angeles
WLLZ-FM Detroit
WLUP-FM Chicago
WRIF-FM Detroit
WWDC-FM Washington

SILVER
KBPI-FM Denver
KFOG-FM San Francisco
KGB-FM San Diego
KISW-FM Seattle
KJJO-FM Minneapolis

KLOL-FM Houston
KQRS-FM Minneapolis
KRQR-FM San Francisco
KTXQ-FM Dallas
KYYS-FM Kansas City, Mo.
KZAP-FM Sacramento, Calif.
KZEW-FM Dallas
WBAB-FM Babylon, N.Y.
WCMF-FM Rochester, N.Y.
WDVE-FM Pittsburgh
WEBN-FM Cincinnati
WFBQ-FM Indianapolis
WHJY-FM Providence, R.I.
WIYY-FM Baltimore
WKDF-FM Nashville, Tenn.
WKLS-FM Atlanta
WDRE-FM Hempstead, N.Y.
WLVQ-FM Columbus, Ohio

‘Monterey Pop’ Is Reborn

BY TERRY WOOD

LOS ANGELES Programmers
with a penchant for classic rock
have something special to work up
a sweat over this summer as Radio
Express, Los Angeles, announces
its nine-hour ‘“Monterey Pop” spe-
cial for the July 4 weekend. Some
of rock music’s pioneering artists,
including many who never re-
leased live albums, will have their
1967 Monterey Pop concert perfor-
mances briefly enter the public do-
main during the special’s July 4-6
broadcast window. The offering is
the first major summer special for

WPYX-FM Latham, N.Y.
WYNF-FM Tampa/St. Peters-
burg, Fla.

XTRA-FM San Diego

BRONZE
KAZY-FM Denver
KATT-FM Oklahoma City
KBCO-FM Boulder, Colo.
KDKB-FM Mesa/Phoenix, Ariz.
KEZO-FM Omaha, Neb.
KGGO-FM Des Moines, lowa
KGON-FM Portland, Ore.
KINK-FM Portland, Ore.
KISS-FM San Antonio, Texas
KLAQ-FM El Paso, Texas
KLBJ-FM Austin, Texas
KMOD-FM Tulsa, Okla.

1988 to be announced and may be
the season’s premier rock syndica-
tion special.

Radio Express’ “Monterey Pop”
will feature a number of perfor-
mances from the original festival,
replayed for the first time ever.
The program is designed to air ei-
ther as a nine-hour marathon or as
three three-hour specials.

A “Monterey Pop” film version
of the original 16-hour event was
released in 1971. That two-hour
film featured a few key perfor-
mances, but no collective album
was ever issued. Tapes of the June
16-18, 1967, event have remained in

KOME-FM San Jose, Calif.
KRSP-FM Salt Lake City
KSJO-FM San Jose, Calif.
KXRX-FM Seattle
WAAF-FM Worcester, Mass.
WAPL-FM Appleton, Wis.
WAQX-FM Syracuse, N.Y.
WAQY-FM Springfield, Mass.
WBLM-FM Portland, Maine
WBRU-FM Providence, R.I.
WCCC-FM Hartford, Conn.
WDHA-FM Dover, N.J.
WDIZ-FM Orlando, Fla.
WEGR-FM Memphis, Tenn.
WFYV-FM Jacksonville, Fla.
WGIR-FM Manchester, N.H.
WGTR-FM Miami
WHCN-FM Hartford, Conn.

WHFS-FM Annapolis, Md.
WIBA-FM Madison, Wis.
WIMZ-FM Knoxville, Tenn.
WIOT-FM Toledo, Ohio
WKRR-FM Greensboro, N.C.
WLAV-FM Grand Rapids, Mich.
WMRY-FM Bellville, II1.
WNOR-FM Norfolk, Va.
WPHD-FM Buffalo, N.Y.
WPLR-FM New Haven, Conn.
WQFM-FM Milwaukee
WQMF-FM Jeffersonville, Ind.
WRDU-FM Raleigh, N.C.
WRFX-FM Charlotte, N.C.
WRXL-FM Richmond, Va.
WSHE-FM Fort Lauderdale, Fla.
WTUE-FM Dayton, Ohio
WZZO-FM Allentown, Pa.

In Radio Express Special

the custody of the Monterey Pop
Foundation and have never been
as extensively exposed as they will
be in the Radio Express special.
Foundation co-director Lou Adler
has digitally remixed the vintage
tapes.

“The Mamas & the Papas and
Ravi Shankar released live albums
of their performances,” recalls
Tom Rounds, president of Radio
Express, “and Reprise Records re-
leased an album with half of Hen-
drix’s performance and all of Otis
Redding’s, but that’s all that
reached vinyl. There were 16 hours
of music played in those three

days, and we’re going to play
about 7!/, hours of the best.

“It was a unique event,” Rounds
adds. “Rock was just coming out
of the dark ages in 1967 and begin-
ning to become a business. But ev-
eryone got together to support a
good cause [benefiting free clinics
in Los Angeles and San Francis-
CO]_”

Part of the proceeds from this
broadcast will again benefit the
L.A. Free Clinic, which hopes to
build a $2.5 million medical center.
“It’s still a benefit after all these
years,” says Rounds.
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Bad For Good. Michael Jackson delighted a sellout Madison Square Garden
crowd with a two-hour performance on March 6 (see review, page 37). He
appeared for three nights at the New York venue. (Photo: Chuck Pulin)

BY CHRIS MORRIS

LOS ANGELES Even in an indus-
try in which “overnight sensation” is
an often-used term, the rapid success
of PolyGram hard-rock act Kingdom
Come is nothing less than phenome-
nal.

The Los Angeles-based quintet’s
eponymous debut album is the high-
est new entry on this week’s Top Pop
Albums chart, debuting at No. 51.
Originally scheduled for release
March 28, it was rushed out Feb. 29
in response to overwhelming grass-
roots demand prompted by wide-
spread album-rock-radio airplay of
the leadoff single, “Get It On.”

The near-hysterical response to the
track, which features vocals by
Lenny Wolf that uncannily summon
up Robert Plant’s early work with

HE’S THE TOP: The Beat was fortunate enough to
catch Michael Jackson’s recent dates at New York's
Madison Square Garden and was totally knocked out by
the “Bad” one. One of the finest concert presentations
ever witnessed, the 1988 Jackson show is pure magic
from start to finish—an absolute must.

On a musical note, the performance proves once and
for all that “Bad” is one hell of a follow-up to “Thriller.”
In addition to the tracks from the current album that
have already been released as singles, Jackson’s concert
features three other ‘“‘Bad”

Michael Jackson: The Man In Manhattan;
Stars Shine Bright During Grammy Week

guitarist Rudolf Schenker.

PARTY ANIMALS II: Shortly after the remarkable an-
nouncement that Paul Simon’s “Graceland” had been
voted record of the year, a wave of post-Grammy parties
got under way.

At the Four Seasons, CBS wined and dined the likes of
Liza Minnelli, Jackie Collins, Billy Joel and Christie
Brinkley, Clarence Clemons, Stevie Ray Vaughan,
Narada Michael Walden, Gregory Abbott, Ashford &
Simpson, Jean Beauvoir,

tunes—*“Dirty Diana” (nice cam-
eo by Steve Stevens), “Smooth
Criminal,” and “Another Part Of
Me”—all of which were terrific.
Seeing the live show completely

THE/BER

Frank DiLeo, and Cyndi

June with a single, “There’s A
Hole In My Heart All The Way
To China.” The song, from her

renews one’s interest in “Bad.”
Visual highlights of the stun-

BY+STEVE-+GETT

upcoming movie, “Vibes,” will be

i Lauper. Lauper will return in
[
| on her next Epic album, due in

ning performance include Jack-
son’s breathtaking dance routine during “Billie Jean”
(you can’t beat a good moonwalk!); slick choreography
on songs like “Smooth Criminal” and “The Way You
Make Me Feel”; and clever illusions at the beginning of
“Thriller” and “Beat It.” And the list goes on.

Suffice it to say, Michael Jackson is one of the most
talented entertainers of our time—a top man.

PARTY ANIMALS . There was an abundance of
hard’n’fast partying before and after the March 2 Gram-
my Awards. On the eve of the awards, The Beat went
over to the Helmsley Palace for Arista’s glitzy soiree.
The star-studded guest list included Whitney Houston,
Daryl Hall & John Oates, Barry Manilow, Eric Car-
men, Kenny G, Carly Simon, Taylor Dayne, Anita
Baker, Nick Ashford & Valerie Simpson, and Quin-
cy Jones. Arista’s Clive “he gives a good party” Davis
also invited label toppers Dick Asher, Al Teller, Sal
Licata, and Joe Smith and managers Tommy Mot-
tola, Russell Simmons, and Michael Lippman.

The Beat chatted with Hall, who is very enthusiastic
about the new Hall & Oates album, due in April. Having
heard roughs of several tracks—including the highly
contagious “Downtown Life”—there is no doubt, to
these ears, that the duo will return in a big way.

(For more on the Arista party, the GTI Agency soiree
at 4D, and the Palladium’s pre-Grammy bash, see Nel-
son “Spuds MacKenzie” George’s column on page 86.)

Next stop for The Beat was the Hard Rock Cafe’s par-
ty for Roy Orbison. Celebs there included Orbison,
Richard Marx, dirty dancer Patrick Swayze, and Ger-
man hard rockers the Scorpions. The band, in town to
master its new PolyGram album, “Savage Amuse-
ment,” is gearing up for a tour of the Soviet Union, said

September.

Also at the Four Seasons were Joan Jett and Mi-
chael Bolton, fully recovered from a marathon late-
night jam a few nights earlier at the Baltimore Hilton
with Columbia promo exec Burt Baumgartner, and
new CBS acts Tony Terry and Henry Lee Summer.

Another big post-Grammy party was RCA’s bash at
Rockefeller Center's American Festival Cafe. Among
those who joined Nipper's top brass were Minnelli, Orbi-
son, Swayze, and Buster Poindexter.

U2 and Island celebrated the Irish group’s Grammy
triumphs at the China Grill. Meanwhile, Suzanne Vega
attended A&M'’s bash at the Canal Bar.

The Beat spent most of its time at the Warner-Elek-
tra-Atlantic gathering at the posh 21 Club. Stars there
included Prince, Los Lobes, Foreigner’s Mick Jones,
Jody Watley (and her manager, Bennett Freed), Deb-
bie Gibson, the System’s Mic Murphy and David
Frank, Levert, and members of White Lion, the Geor-
gia Satellites, and Cutting Crew.

According to vocalist Nick Van Eede, Cutting Crew
has been busy preparing for its second Virgin album.
Meanwhile, Gibson is getting ready for her first U.S.
tour, scheduled to start on or around July 1.

FINAL TAKE: Michael Jackson did not attend any of
the Grammy-associated bashes, but he got into a party-
ing mood after his March 5 show at the Garden, where
he played host to a number of famous faces in one of the
suites at the Helmsley Palace. Among those present at
the very hush-hush affair were Quincy Jones, Yoko
Ono, Sugar Ray Leonard, Jimmy Jam, Janet Jack-
son, Frank and Linda DiLeo, and hot Latin star Em-
manuel, in town to prepare for the recording of his first
English-language album.

Led Zeppelin, has made the album an
out-of-the-box smash. Jim Urie, Poly-
Gram senior vice president of nation-
al sales and branch distribution, re-
ports that “Kingdom Come” has
shipped gold.

“It’s unlike anything I've ever ex-
perienced,” Urie says. “We were
caught absolutely stone cold on this.
It was drop everything and put it to-
gether.”

Kingdom Come’s instant hit was
spurred by the inclusion of “Get It
On” on the “PolyGram Prime Mov-
ers” cassette sampler, which was dis-
tributed at the Burkhart-Abrams al-
bum rock confab in January.

“The sound of the record really
captivated these guys,” says David
Leach, PolyGram senior vice presi-
dent of promotion. “I'm sure they
thought that it was lost Led Zeppelin
music. People really seemed to grasp
the ‘Get It On’ cut.”

Leach credits much of the album’s
rapid success to the work of Poly-
Gram’s Midwestern regional promo
rep, Dave Loncao, who played “Get It
On” and other tracks for jocks at the
Abrams convention.

According to PolyGram East Coast
director of album rock promotion
Drew Murray, Taft outlet WRIF De-
troit added “Get It On” immediately
following the Abrams convention,
calling Kingdom Come a “mystery
band.”

“The phones justifiably went ba-
nanas,” Murray says

As a result of WRIF’s effusive re-
sponse to the track, other Taft sta-
tions followed suit and dubbed the
track for airplay. According to Mur-
ray, the album rock network was
soon abuzz with talk about the band
and the song. “They called their bud-
dies, and those buddies called other
buddies,” he says.

Kingdom Gome Gets Royal Welcome
PolyGram Act Is An Instant Hit

Demand for “Get It On”’ became so
intense that PolyGram made up
white-label 12-inch promotional
copies of the track. Leach says, “Oth-
erwise, we were going to have 70
adds off a third-generation dub.”

The “Get It On” single finally ar-
rived at retail March 7. “We held the
single, because I thought that we
needed one week of sales to prove to
top 40 that it wasn’t just a hype,”
Leach says. “The company did every-
thing, not to hype it but to enhance
the luster of the whole thing.”

With more than 150 stations play-
ing the record, the Kingdom Come
phenomenon moved on to retail.

“We knew from the beginning
we'd ship a hell of a lot more than we
would on a normal developing artist,”
says Urie. “It’s the biggest record at
retail they’ve seen for years.”

According to Urie, the majority of
the initial “Kingdom Come’ ship-
ment was earmarked to meet immedi-
ate demand. He says the gigantic
Musicland chain had 85% of its order
drop-shipped to stores, with only 15%
held back for warehousing.

In some markets where “Get It
On” was receiving heavy airplay, re-
tail accounts were taking discounted
deposits to reserve copies of the al-
bum. Urie says Mainstream Records
in Milwaukee presold 700 copies this
way, while Troy, Mich.-based Harmo-
ny House Records & Tapes moved
close to 400 units in the Detroit area.

After street date, Urie says, “All of
the early reports were really good.
We're definitely selling off.”

Plainly, the timing was absolutely
right for Kingdom Come. Leach and
Murray cite a renewed interest
among teens in Led Zeppelin’s classic
rock sound, sparked in some measure
by the release of Plant’s new “Now
And Zen” album.

Where the cultural Westside begins. The \

Convention Center.

packages as well.

/ (3 ® 3 )
lCl n ltu. Mayflower. We're just a few steps away from

Lincoln Center and minutes from the hub of
New York's business. theater and shopping districts. FOr your convenience,
we provide a free and frequent shuttle service to and from the Jacob Javits

Our spacious rooms, most with pantries and
enormous walk-in closets, range from $125-$150 a
night tor singles. $140-$175 for doubles. and
$235-3$275 for suites. Ask about our corporate rates and weekend

Value.

o The Mayflower's Central Park West address
leWS provides spectacular views of Central Park and the
@ night lights of Broadway. A perfect way to begin or
end the day.

That's what The Mayflower offers. Three special qualities a little difficuit to
find in New York these days. All this plus prompt and courteous attention

to all of your needs. With meeting facilities for up to 200. And fine dining at
the Conservatory Restaurant and Cafe. The Mayflower Hotel, 61st St. and
Central Park West, New York 10023. See your travel agent or call toll-free
800-223-4164 or 212-265-0060. Utell Int'i. Telex 4972657 MAYFLOW.

-The Maytlower Hotel

;,,.“' :- nth on New York's Central Park
‘ g
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“L.AS Best Hotels...”

L’Ermitage Hotels,
a collection of
originals.

By Jim Carmen

t a time when most hotel chains are taking their

design concepts down the path of mediocrity,
L’Ermitage is operating seven, absolutely unique, all-
suite luxury hotels in Los Angeles.

hese hotels appeal to the discriminating traveller, the
one searching for a unique experience.

l C ach suite offers more living space than I have seen in
any other hotel, tastefully decorated and surrounded
with wonderful, exciting works of art.

L’Ermitage Hotel. ..
¢“Ultimate Hideaway”
—Vogue
The first and flagship hotel is
world famous L’Ermitage
Hotel in Beverly Hills. The
New York Times has stated
«.. .Evenotherhoteliers speak
i — of L’Ermitage as special.”
The Boston Globe has said ¢. .. This may well be the
finest hotel in the new world” and Vogue has said
«L’Ermitage is Beverly Hills’ ultimate hideaway.”’

Bel Age Hotel... “Nothing Short of Spectacular”

—Performing Arts
This magnificantly decorated hotel boasts paintings by
grand masters and prompted Performing Arts Magazine
to state that Bel Age was “Nothing short of spectacular.”

--anintimacy-and grace rarely found

The Los Angeles Times wrote that the Bel Age was “a
place for feeling guilty—happily”

Mondrian Hotel ... *“A Los Angeles Landmark”
—Washington Times
Close to the Bel Age on famous Sunset Blvd. is the
Mondrian Hotel, where the owners of this collection of
originals, the AsHKENAZY family, have created a hotel
which, in itself, is a work of art, painted by the famous
modern painter YAACOV AGAM. T
The Mondrian is a great favorite
of the Music Set. The Washington
Times has called Mondrian ‘‘a
Los Angeles landmark . .. with
bold elegance.”’

he collection’s four other
properties, Le Dufy, Le
Parc, Le Réve and Valadon have

in North American hotels. They are warm and inviting
which Contract Magazine has called “Little gems in a
sea of mediocrity.”

he refreshing key to all of these wonderful hotels is
that they fit the economy of nearly every traveller.

highly recommend that on your next visit to Los An-
geles, you choose among this““collection of originals.”

A collection
of
originals
Los Angeles

L’Ermitage . Mondrian . Bel Age
Valadon-Le Réve-Le Dufy -Le Parc

1-800-424-4443

or call your local travel agent

ADVERTISEMENT

Chicago’s Glub
Scene Enjoying
Rejuvenation

This is the second of two stories on
club activity in Chicago.

BY MOIRA McCORMICK

CHICAGO At the beginning of
this decade, Chicago’s local rock
scene was burgeoning. There
seemed to be no end to talented
hometown bands and places for
them to play. However, when no
major signings resulted from that
bumper crop of talent, the club
scene—dealt another blow by the
emergence of video clubs—went
into a decline. By the mid-"80s, sig-
nificant live rock venues here had
dwindled to a grand total of three.

Recently, however, the pendulum
has swung back, and while the local
club scene isn’t quite as exciting as
it was in 1980, it is certainly the
strongest it has been in years. Nu-
merous new venues have opened,
and literally scores of new bands
have emerged. “At least there are
enough clubs now that a band can
pick and choose where it wants to
play,” says Paul Enzinger, manager
of prominent local band Tribe,
which recently released its first in-
dependent album, ‘“‘Primordial
Bop.”

Indie recordings by these groups
have proliferated (many of which
are given big-time exposure by al-
ternative retail outlet Pravda Rec-
ords, which adjoins showcase club
Cabaret Metro). A few area bands
have been inked to major label con-
tracts as well, including the Insiders
(Epic), Colortine (EMI), Slammin’
Watusis (Epic/Grinder), and TAMI
Show (Chrysalis). Additionally, local
favorites Nicholas Tremulis (Island)
and E*I*E*I*O (Frontier) have re-
leased second albums. Most club
owners, it should be noted, see little
connection between nightclub popu-
larity here and record contracts.

Still, Chicago’s major rock clubs
(which feature national touring
bands on a regular basis) make a
point of exposing local talent. Even
the 2,500-seat Riviera, which recent-
ly hosted the likes of Los Lobos, the
BoDeans, Squeeze, and Warren Ze-
von, mounts the occasional local
show. And before area groups grad-
uate to the higher-profile venues,
they have plenty of places in which
to cut their teeth, from established

(Continued on page 98)

Unsurpassed in Quality

28,

EACH IN
1000 LOTS
100 POSTCARDS $25
100 8x10 $34.95
CUSTOM $115
COLOR PRINTS per 100
7 /
APV IRT
Hnotoqrapheu‘
165 West 46th Street, N.Y 10036
(212) 382-0233
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SHC

AUDIO TAPES

PRESENTS

NEW YORK CELEBRATES ITS MUSIC!
SKC AUDIO TAPES

THE TOSSNEW YOREK MUSIC AVALDS

IN COOPERATlON WITH

NEW\YORKBOSIay-co:

PRODUCED BY OMNIBUS PRODUCTIONS AND CHIP QUIGLEY AND RON DELSENER

I”"Hh

JI...'

T, g

Bl W

THE NOMINEES:

GREGORY ABBOTT
STEVE ADDABBO
MOSE ALLISON
AMERICAN JAZZ ORCHESTRA
LILI ANEL

ANTHRAX

ATLANTIC STARR
REGINA BELLE

TONY BENNETT

TIM BERNE

LARRY BLACKMON
RUBEN BLADES

ART BLAKEY & THE JAZZ MESSENGERS
MICHAEL BOLTON

THE BRANDOS

BUSKIN & BATTEAU
C'EST WHAT?!

CARL & THE PASSION
THE CAROLLING CAROLLERS
LORI CARSON

BETTY CARTER
DESMOND CHILD

CRIS CIOE

ROSEMARY CLOONEY
JUDY COLLINS

SHAWN COLVIN
JOHNNY COPELAND
MARSHALL CRENSHAW
CELIA CRUZ

DANA DANE

MILES DAVIS

TAYLOR DAYNE

ANGEL DEAN

PRESENTERS:

RICK DERRINGER

JOSH DEUTSCH

WILLY DeVILLE

“DON'T GET GOD STARTED"”
CLIFF EBERHARDT

ERIK B. & RAKIM

GIL EVANS ORCHESTRA

THE FAT BOYS

JOSE FELICIANO

FORCE M.D.’S

" FULLFORCE

DEBBIE GIBSON

MIMI GOESE

LOU GRAMM
GRANDMASTER FLASH
RICHIE HAVENS
NONA HENDRYX
MICHAEL HiLL BLUES BAND
CISSY HOUSTON
WHITNEY HOUSTON
HUGO LARGO

“INTO THE WOODS"
FREDDIE JACKSON
JELLYBEAN

BILLY JOEL

MARK JOHNSON
JOHN HAMMOND
KAISER

LENNY KAYE

KID CREOLE & THE COCONUTS
DAVE KINCAID

KISS

MARK KNOPFLER

FULL FORCE WITH LISA LISA & CULT JAM,

GREGORY ABBOTT, ATLANTIC STARR, REGINA BELLE,
RUBEN BLADES, MICHAEL BOLTON, TAYLOR DAYNE,

WILLY DeVILLE, THE FAT BOYS, DEBBIE GIBSON,
RICHIE HAVENS, JELLY BEAN, LENNY KAYE,

KID CREOLE & THE COCONUTS, M. C. LYTE,
DEIDRE McCALLA, NOEL, THE RAMONES,

LOU REED, RUN D.M.C., SALT-N-PEPA, KEITH SWEAT,

SUZANNE VEGA, WASHINGTON SQUARES,
AND MORE TO BE ANNOUNCED.

L.L.COOLJ

LA LA

LAST ROUNDUP

CYNDI LAUPER

“'LES MISERABLES”

LISA LISA & CULT JAM
LIVING COLOUR WITH VERNON REID
RICHARD LLOYD

LUCKY 7

M.C. LYTE

TAJ MAHAL
MANHATTAN TRANSFER

SATURDAY, APRIL 9TH
BEACON THEATER

NATALIE MERCHANT JANIS SIEGEL
WYNTON MARSALIS QUARTET THE SILOS

DAVID MASSENGILL CARLY SIMON

DEIDRE McCALLA THE SMITHEREENS
SUSANNAH McCORKLE PATTY SMYTH
LONETTE McKEE RONNIE SPECTOR
HANK MEDRESS SPYRO GYRA

ME’LISA MORGAN “STARLIGHT EXPRESS”

BRENDA K. STARR
STETSASONIC

ELLIOT MURPHY
MURPHY'S LAW

NOEL NED SUBLETTE
ODETTA MAXINE SULLIVAN
THE ORDINAIRES THE SURREAL McCOYS
K.T. OSLIN KEITH SWEAT

BRUCE PASKOW
PETER, PAUL & MARY

10,000 MANIACS
THEY MIGHT BE GIANTS

PIANOSAURUS NEIL THOMAS
BUSTER POINDEXTER & HIS TKA
BANSHEES OF BLUE YOMO TORO

PUBLIC ENEMY

TITO PUENTE

THE RAMONES
CHERYL "Pepsii”” RILEY

KEVIN TRAINOR
PIERCE TURNER
SOOZIE TYRELL
URBAN BLIGHT

THE ROCHES UTFO

KRISTI ROSE ’ SUZANNE VEGA

ROBERT ROSS MARIA VIDAL

RUN—D.M.C LOUDON WAINWRIGHT .
SALT-N-PEPA THE WASHINGTON SQUARES
DAVID SANBORN ILENE WEISS

“'SERAFINA" WHITE LION

PAUL SHAFFER & THE LATE NITE BAND WHODINI

BERNIE SHANAHAN
BOBBY SHORT

WORLD AT A GLANCE
WORLD SAXOPHONE QUARTET

PERFORMERS:

Michael Bolton “'Dock Of The Bay”
Taylor Dayne “'Tell It To My Heart”
Full Force with"'Surprise
Guest—Surprise Guest’’

Debbie Gibson, L L Cool J
They Might Be Giants,
Suzanne Vega

and more to be announced.

74TH & BROADWAY, N.Y.C.

Tickets available at Beacon theater box office and select ticketron outlets.

To charge tickets by phone call TELETRON (212) 947-5850. :
For artist updates and to order preferred industry tickets call New York Music Awards (212) 265- 2938,
Robbie Woliver, Director

1576 Broadway, Suite 308, N.Y.C.

Marilyn Lash, Director
New York Music Awards, Inc.

10036

New York Music Awards is a trademark of New York Music Awards, Inc.
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Direct retail outlets—the
largest music store
distribution program.

Avg. records owned per reader. 4

Percent increase in total
record advertising pages over
the last 12 months.

Percent increase in indie label

IT ALL ADDS UP

Years of publishing. 1

pages.

MUSIC

Freivate nwesimories, nnisical
lunrwes arwd e Benthes

e Gt g e i

P.O.BOX 701, GLOUCESTER, MA 01931-0701.

Musician delivers the numbers;
today’s most active music consumers.

For more information on MUSICIAN's readership and advertising rates, call
212-536-5208. Retailers, call 1-800-999-9988 to order MUSICIAN for your store.

©Signet 1987
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Pepsi & Shirlie: They're The Real Thing

U.K. Singers Say They’re More Than Pretty Faces

BY BILL COLEMAN

NEW YORK When one thinks of
Pepsi & Shirlie, the tendency may
be to slot them away neatly as just
another prepackaged and mindless
pop group. However, that is not
the case. Pepsi DeMacque and
Shirlie Holliman are businesslike
about their careers and outspoken
about their goals.

The duo’s debut Polydor album,
“All Right Now,”’ recently entered
the Billboard chart. The title track,
a cover of Free's rock classic, has
been released as the second single.
Last year, Pepsi & Shirlie reached
No. 2 on Billboard’s Club Play
chart with their first U.S. single,
“Heartache,”” after landing two
top 10 pop hits in their native En-
gland.

The two are currently in the mid-
dle of a U.S. promotional tour,
making a series of television and
club appearances.

Pepsi & Shirlie were first recog-
nized as the backing vocalists for
the now defunct pop group
Wham!—a point neither wishes to
belabor. Aware that that associa-
tion has undoubtedly helped, the
two are quick to point out, “We
were looking for a record deal and
a manager long before Wham! de-
cided to split.”

With last year's success, the two
gained widespread popularity in
the U.K. They say starting fresh in
the U.S. has been ‘“‘very hard.”

Much of their early popularity in
the U.K. was based on sensation-
alized coverage of their personal
lives in the tabloid press.

Says Pepsi: “We were made out
to be as if we had no idea what we
were doing, as if we were idiots,
but what they don’t realize is that
we don’t actually see our job as be-
ing glamorous. We're business-
women, and that’s one thing we've
always said: We see it as a busi-
ness—we're the product, but we
have to learn how to sell the prod-
uct in the best possible way.”

Comparisons to fellow U.K. pop
acts Bananarama and Mel & Kim

are often made, but the only simi-
larity Pepsi admits to is that
“we’re all women.”” Unlike the
aforementioned acts, Pepsi & Shir-
lie are not products of the Stock,
Aitken & Waterman production
factory. Although the two at first
were scheduled to work with the
superstar production team, Pepsi
says that ‘“their formula wasn’t
for us, and I find the difference is
that we're individuals; we work to-
gether, but we’re individuals. If I
were under the roof of Stock, I'd
get very bored because it's all very
much the same thing.

“What we're trying to do is to be
able to do all types of music,” she
says. ‘“We understand that in
America you have to be catego-

rized, especially for radio, the
charts, and everything, but what
we aim to do is not restrict our-
selves by doing one type of mu-
sic.”” That explains the dramatic
difference between their singles— .
“All Right Now” with its pop-rock
edge and “Heartache’ with its in-
fectious dance beat.

Recently, Pepsi & Shirlie en-
tered the fashion business as well.
In the U.K., a Pepsi & Shirlie cloth-
ing line has been launched, and
plans are being readied to release
the line in the U.S.

But for now, says Shirlie, ‘“All
that we’re concentrating on is the
fact that we’ve got to make this al-
bum a hit.”

NEW ON
THE GHARTS

The Christians, a Liverpool,
U.K.-based trio, recently entered
the Top Pop Albums chart with
their eponymous Island debut al-
bum. Toward the end of 1987,
“The Christians’’ rocketed into
the British charts at No. 2. It is
still a top 10 smash there and has
spawned three hit singles.

The band’s lineup comprises
vocalist Garry Christian, saxo-
phonist Russell Christian, and
multi-instrumentalist Henry
Priestman. Prior to the group’s
formation, the brothers Christian
(plus three other brothers) were
in an a cappella group, Equal
Temperament. When Priestman
spotted them at a Liverpool gig
in the summer of 1983, the two
Christians hooked up with him to
sing backup with his group, It’s
Immaterial.

During the last months of
1985, after Priestman had left
It’s Immaterial, the trio began

The Christians. From left, Henry
Priestman, Garry Christian, and
Russell Christian.

recording demos for its debut al-
bum. The Christians’ first U.K.
single, ‘“‘Forgotten Town,”’
emerged in early 1987

““The Christians’’ was pro-
duced by Laurie Latham, whose
credits include Paul Young,
Squeeze, and Echo & the Bunny-
men. The leadoff U.S. single is
the aforementioned “Forgotten
Town,” which is receiving signifi-
cant college radio attention.

Miller Band Network Taps 26 Bands

MILWAUKEE The Miller Genuine
Draft Band Network, a widely suc-
cessful sponsorship program, has
confirmed its 1988 roster of bands.
Twenty-six up-and-coming national
acts—up from last year’s 21 and so
far the program’s most diversified
combination—will offer rhythms
from country to rock to zydeco and
blues to Latin rock and reggae. Con-
nie Woolpert, Miller’s manager of
young-adult marketing, says that
diversifying the musical styles will
enable the program to appeal to a
greater variety of fans.

Entering its seventh year, the
Band Network’s promotional pro-
gram supports each talent with on-
premise and advance promotion for
tour dates, print advertising, radio
promotion, publicity, banners, sou-
venir posters, and band-identified
merchandise. The program is coor-
dinated by Gary M. Reynolds & As-
sociates of Milwaukee, and since

starting in 1981 it has featured such
groups as the Fabulous Thunder-
birds, the Del Fuegos, and the Rain-
makers.

Shure, Ensoniq Corp., Sabian
Ltd., and Remo—sponsors for the
1987 tours—will again provide
equipment to the touring bands. Gib-
son, Ampeg, and Ernie Ball will join
the sponsorship efforts and provide
custom-made Les Paul studio gui-
tars, amplifiers, and guitar strings.

Returning with the 1988 program
are Delbert McClinton (Fort Worth,
Texas), the Dynatones (San Franeis-
co), Fayrewether (Cleveland), Kool
Ray (Peoria, Ill.), the Little Saints
(Nashville), Lonnie Brooks (Chica-
go), the Neighborhoods (Boston),
the Paladins (San Diego), Razor-
back (Fort Smith, Ark.), Roomful Of
Blues (Providence, R.1.), the Super
Grit Cowboy Band (Hoodswamp,
N.C.), and the Tinsley Ellis Band
(Atlanta). Also continuing with the

program are Breakpoint and Tusk,
two bands based in West Germany
that perform mainly at U.S. military
bases in Europe.

Newcomers are the Bobby Friss
Band (Tampa, Fla.), Chuck Hall &
the Brick Wall (Fhoenix, Ariz.), Ipso
Facto (Minneapolis), the Johnny
‘“Clyde’”’ Copeland Band (New
York), the Killer Bees (Austin, Tex-
as), Little Charlie & the Nightcats
(Sacramento, Calif.), Little Women
(Denver), Mason Dixon (Dallas),
Terrance Simien & the Mallet Play-
boys (Lafayette, La.), the Untouch-
ables (Los Angeles), Joe “King”
Carrasco (Austin), and the Wild
Cards (Los Angeles).

The program’s fourth annual
compilatiori album is tentatively
scheduled for major-label release in
July. The previous Miller albums,
including 1987’s “First Draft,” were
produced by RCA Records.

DEBBIE HOLLEY
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JWE RECORDS ;A major con-

tribution to RCA’s success is our Jive Records

partnership.

SAMANTHA FOX’STop 5 single“Touch Me”
and gold album launched her career, and now her
new single “Naughty Girls” is breaking wide open.
JONATHAN BUTLER, Jive's talent find
whose “Take Goed Care Of Mz single follows his_|
Grammy nominated “Lies” and “Going Home hits,
will be Jive’s first platinum LP in its new RCA ]
affiliation. .

GLENN JONES, whese first release on Jive was |
the #1 hit, “We've Only Just Begun (The Romance Is |

Not Qver)™ and =T

{ MILLIE JACKSON first Jive release, which |
14 T'hgs,'qver,_30‘0,00b anits sold, -has helped make the

{ Jive/RCA e=lationship ong of ﬂl.e'iﬁosgf§ucces$fu! (‘;ﬂf;A< :
the 19805, Pl
JIVE’S incredible succ$§1n§ppm wi

' ;ti'rl_g-¢dg'é attists sachas ** - .

SH PRINCE,
INNY BOYS and . .
11 ‘DOWN PRODUCTIONS has | | -
| made Jive and RCA leaders in the Rep music field
with over 1.5 million uniits soid. ¥

But artist development is an ohgoing, career-building reward. As we roll out our new
releases and begin our relationships with new partners such as SBK Productions, King
Jay Records and Vista Productions, you can be guaranteed the RCA commitment to each
and every project in the months and years ahead.

So, what doesit all mean? Like we’ve said, it’s taken‘a lot of time, effort and hard work to
come this far. We’ve got your ear now, and we’re not going to let go.

BEGGARSTRANDUFT
1 racio or
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TALENT IN ACTION

® BOXSCORE GROSSES
AMUSEMENT BUSINESS®
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
BRUCE SPRINGSTEEN Smith Center March 3-4 $801,200 40,158 Cellar Door Prods.
Univ. of North Carolina $20 sellout
Chapel Hill, N.C.
JOHN COUGAR MELLENCAMP Los Angeles Sports Arena Feb. 28-29 & $683,020 37,591 Avalon Attractions
Los Angeles, Calif. March 1 $18.50 44,254
MICHAEL JACKSON Arena, Madison Square Garden March 3 $600,000 19,000 Pepsi
BENEFIT FOR THE UNITED New York, N.Y. $350/$50 seltout
NEGRO COLLEGE FUND
JOHN COUGAR MELLENCAMP Oakland-Alameda County Feb. 23,25 $439,209 23,741 Bill Graham Presents
Coliseum $18.50 26,000
Oakland, Calif.
RUSH Rosemont Horizon Feb. 25-26 $391,772 22,984 Jam Prods.
TOMMY SHAW Rosemont, III. $17.50 28,930
TOM JONES Fox Theatre Feb. 16-21 $3173712 18,455 Fox Concerts
DENISE BLAIR St. Louis, Mo. $26.90/$21.90 25794 Steve Litman Prods.
$18.90/$9.90
GEORGE THOROGOOD & THE Meadowlands Arena March 4 $305,899 18,908 Monarch Entertainment Bureau
DESTROYERS East Rutherford, N.J. $17.50/$16.50 seflout John Scher Presents
JOHNNY WINTER
THE MAGIC Of DAVID Chicago Theatre March 4-6 $298,943 16,395 in-house
COPPERFIELD Chicago, IIl. $24.50/$19.50/$14.50/$4.50 20,400
sellout
YES Oakland-Alameda County Feb. 27 $237,226 12,823 Bill Graham Presents
Coliseum $18.50 13,000
Oakland, Calif.
HANK WILLIAMS JR. & THE BAMA | Birmingham-Jefferson Civic March 4 $231,595 13,234 New Era Prods.
BAND Center $17.50 sellout
WAYLON JENNINGS Birmingham, Ala.
RESTLESS HEART
WHITESNAKE Birmingham-Jefferson Civic March 5 $210,128 12,735 New Era Prods.
GREAT WHITE Center $16.50 sellout
Birmingham, Ala.
JOHN COUGAR MELLENCAMP ARCO Arena Feb 24 $188,460 10,187 Bill Graham Presents
Sacramento, Calif. $18.50 seltout
INXS Orange County Civic Center March 2 $183,200 11,500 Fantasma Prods.
P.LL Orlando, Fla. $16 selloul
INXS Sportatorium March 1 $177,128 10,807 Fantasma Prods.
P.LL Hollywood, Fla. $17.50 sellout
RUSH The Arena March 1 $175,032 10,971 Beaver Prods.
TOMMY SHAW St. Louis, Mo. $16.50 11,500
DAVID LEE ROTH Sportatorium March & $174,298 11,245 Cellar Door Prods.
FASTER PUSSYCAT Hollywood, Fla. $15.50 sellout
STING Fox Theatre Feb. 26-27 $172,416 8,598 Fox Concerts
St. Louis, Mo. $21.50/$19.50 seltout Steve Litman Prods.
AEROSMITH Five Seasons Arena Feb. 22 $159,207 10,000 Jam Prods.
DOKKEN Cedar Rapids, lowa $16 sellout
TAMMY WYNETTE/RANDY Barton Coliseum, Arkansas State  Feb. 26 $156,485 8,942 Pro Tours
TRAVIS/THE JUDDS Fairgrounds $17.50 seflout
Little Rock, Ark.
BARRY MANILOW Market Square Arena March 5 $155,640 9,000 Jam Prods.
Indianapolis, Ind. $12.50 sellout
WHITESNAKE Market Square Arena March 3 $154,781 9,872 Sunshine Promotions
GREAT WHITE Indianapolis, Ind. $16.50/$15.50 15,235
DAVID LEE ROTH Lakeland Civic Center March 4 $154,070 10,000 Cellar Door Prods.
FASTER PUSSYCAT Lakeland, Fla. $15.50 setlout
EARTH, WIND & FIRE Rosemont Horizon Feb. 17 $151,500 8,191 Jam Prods.
Rosemont, [II. $20 16,545
TAMMY WYNETTE/THE Hirsch Memorial Coliseum Feb. 28 $138,159 8,127 Pro Tours
JUDDS/RANDY TRAVIS Shreveport, La. $17.50 sellout
AEROSMITH Arena, Myriad Convention Center  Feb. 25 $136,973 8,268 Jam Prods.
DOKKEN Oklahoma City, Okla. $18/$16.50 15,291
ROBERTO CARLOS Radio City Music Hall March 4 $136,150 5874 Radio City Music Hall Prods.
New York, N.Y. $25/$20 seliout
AEROSMITH Arena, Tulsa Convention Center Fet. 18 $135,523 8358 Little Wing Prods.
DOKKEN Tulsa, Okla. $17.50/$16.50 8,992
WHITESNAKE Greensboro Coliseum Complex March 2 $135,036 8,184 Cellar Door Prods.
GREAT WHITE Greensboro, N.C. $16.50 10,438
AEROSMITH Kansas Coliseum Feb. 24 $133,997 8,493 Contemporary Presentations
DOKKEN Wichita, Kan. $16.50 sellout
BARRY MANILOW Reunion Arena Feb. 25 $129,656 1437 PACE Concerts
Dallas, Texas $19 9,663 Contemporary Presentations
DEF LEPPARD Ector County Coliseum Feb. 16 $127,750 8,500 Stardate Concerts
TESLA Odessa, Texas $15.50/$14.50 sellout PACE Concerts
BARRY MANILOW Pittsburgh Civic Arena March 3 $126,799 1,023 Electric Factory Concerts
Pittsburgh, Pa. $18.50 sellout
STEVIE RAY VAUGHAN & DOUBLE | Holiday Star Theatre March 4-§ $117,196 6,542 in-house
TROUBLE Merrillville, Ind. $16.50 sellout
FABULOUS THUNDERBIRDS
RUSH Market Square Arena March 2 $115,568 7,45 Sunshine Promotions
TOMMY SHAW Indianapolis, Ind. $15.50 13,500
HANK WILLIAMS JR. & THE BAMA | Garrett Coliseum March § $114,725 6,953 New Era Prods.
BAND Alabama Agricultural Center $16.50 sellout
RESTLESS HEART Montgomery, Ala.
YES ARCO Arena Feb. 26 $109,323 6,247 Bill Graham Presents
Sacramento, Calif. $17.50 9,500 .
RANDY TRAVIS Winston-Salem Memorial March § $106,583 8,387 Special Moments Promotions
HIGHWAY 101 Coliseum $13.50 sellout
WILLIAMS & REE Winston-Salem, N.C.
CONWAY TWITTY/GEORGE Knoxville Civic Coliseum March 5 $102,300 6,200 Jayson Promotions
JONES Knoxville, Tenn. $16.50 6,582
Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and
should be submitted to Kathy Vandercook in Nashville at 615-321-4275; Ray Waddell in Los Angeles at 213-859-5338; Louise Zepp in
Chicago at 312-236-2085; or Melinda Newman in New York at 212-536-5188. For research information contact Karen Qertley in Nashville
at615-321-4250.

MICHAEL JACKSON
Madison Square Garden,
New York

HOW OFTEN IS it that an artist
rolls out five-times-platinum ship-
ments for an album in just six
months, only to be considered a fail-
ure? Such is Michael Jackson’s lot.

Since the fall, consumer press had
showered Jackson with ink that cast
him in a weird light. His latest blow:
Walking away from the Grammys
empty-handed. Certainly, his detrac-
tors were once again ready to pounce
on a chance to claim that Jackson’s
party is over.

Now Fresh from the Grammy
snub, he was scheduled for three
shows over four nights (March 3-6) in
a city that has been known to bring
superstars—be they entertainers or
athletes—to their knees. Instead,
New Yorkers flocked to see this qui-
et, quirky soul who becomes a lion on
stage; the Garden’s sellout crowds
crowned him king.

As soon as the house lights
dimmed, signaling the start of the fi-
nal Garden date, the night belonged
to MJ. For two dazzling hours, he
strutted, pranced, and, of course,
danced as only he can. Even when he
appeared to be just going through
the motions, his moves were so
strong that they worked anyway.

The show, however, wasn’t totally
perfect. Sound quality was awful,
marred by frequent feedback. And
the night's flaws were not confined
to audio problems. Jackson went to
the well too often with some of his
age-old gimmicks. For example,
when he introduced “She’s Out Of
My Life” by asking an avid front-row
girl if he could “come down with
you,” it seemed an exercise in self-
parody. Was this Eddie Murphy’s
routine or the real thing?

But, if some of his old tricks
seemed tired, his new tricks, includ-
ing a couple of illusions, added those
touches of magic that one expects
from Jackson.

And, yes, in a program where the
music was almost incidental, he sang,
too. His U.S. swing primarily show-
cases “Bad,” with a large dose of that
album’s wares, plus five songs from
“Thriller,” the cream of “Off The
Wall,” and a too-quick medley of “the
old songs, done the old way.”

The tour, by design, is extrava-
gant—and considering the extent of
his larger-than-life celebrity, it needs
to be. He can't just sneak on stage
and say, “I’'m here,” so he can be for-
given the gaudy banks of bright
lights and the startling array of sci-fi
special effects. Rather than over-
whelm the show, these trappings
made it the event this swarming
crowd had paid to see.

GEOFF MAYFIELD

INXS
PUBLIC IMAGE LTD.
Hollywood Sportatorium,
Hollywood, Fla.

INXS “Kick”-started its 1988 tour of
U.S. arenas in grand fashion March 1
before a sold-out house. From the
opening number, the title cut from
the hit Atlantic album “Kick,” the ac-
celerator was mashed to the floor;
stage patter was almost nonexistent,
and breaks for the audience to catch
its collective breath were few. Virtu-
ally the entire audience stood on its
seats for “Kick” and remained there
for the rest of the two-hour, 25-song

set.

Staging for the show was minimal,
almost austere, and refreshingly vid-
eo free, allowing lead singer Michael
Hutchence plenty of room to work
the boards. Combined with the large-
Iy black and white attire of the band
members, the overall look was one of
monochromatic power; color accents
were sparingly provided by a well-
crafted geometric lighting design.

The majority of attention was fo-
cused on Hutchence, but the show
seemed most effective when he
shared the spotlight with versatile
guitarist/saxophonist Kirk Pengilly.
On “Shine Like It Does,” the first
real tempo break, the rest of the band
left them huddled together on stage
right, Pengilly on amplified acoustic
guitar and Hutchence contributing
properly emotive vocals.

INXS stayed close to the album
originals as it covered all of the
“Kick” album and past favorites, in-
cluding “What You Need,” which
elicited a strong crowd sing-along as
it closed the regular set. “Need You
Tonight,” “Devil Inside,” and “Never
Tear Us Apart” were all saved for en-
core delivery.

Public Image Ltd. seized the unen-
viable task of opening for an emerg-
ing Goliath and turned it into a re-
markable success. Looking like a
technicolor Little Orphan Annie, his
head adorned with multihued yarn
dreadlocks, protopunk Johnny Lydon
led his troops through a sizzling set
that thoroughly excited an obviously
ill-informed audience. Prancing,
preening, and prowling the stage, Ly-
don was every bit the rockstar he has
claimed not to be,

“Public Image” was a rousing set
opener, but “Rise” drew the warmest
response from the crowd. Through-
out, Lydon’s unmistakable and large-
ly undecipherable astral wailings
were reminiscent of the Sex Pistols’
days. And fans of the classic U.K.
punk combo got their due with an
anthemic treatment of “Holiday In
The Sun” from the “Never Mind The
Bollocks” album. JOHN ROBSON

JOHN COUGAR MELLENCAMP
Sports Arena,
Los Angeles, Calif

A SOLD-OUT CROWD gave John
Cougar Mellencamp an adulatory
welcome on the first evening of his
recent three-night stand here. The
self-effacing star appeared abashed
by the waves of affection pouring
from members of the audience, who
danced in the aisles and on their
seats.

Mellencamp and his crack eight-
piece band rewarded the fans with an
exciting, brilliantly paced two-hour
show. The first set leaned heavily on
sharply written material from Mek
lencamp’s socially alert double-plati-
num album, “The Lonesome Jubilee”;
after a 15-minute break, the group re-
turned to run down a raft of earlier
favorites.

The tempo never flagged, thanks
to the abundant energy of the band,
Particularly notable were the caper-
ings of backup singers Crystal
Taliefero and Pat Peterson, the deco-
rative instrumental flashes of fiddler
Lisa Germano and accordionist John
Cascella, and the brute power of
drummer Kenny Aronson.

Easygoing and almost bashful,
Meltencamp led the band through a
number of highlights, including a

(Continued on page 91)
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@ 1123 DIANE SCHUUR - COUNT BASIE  GRe 1039 (CD) 19 weeks at No. One
DIANE SCHUUR - COUNT BASIE
2|19 JOE WILLIAMS  VERVE 833 236-1/POLYGRAM (CD)
EVERY NIGHT
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THE BIG JAZZ STORY at this year’s Grammy
Awards was hard to discern from the telecast. Not be-
cause there was so little jazz performed on the show—
that’s a perennial problem, not just with jazz but with
many other genres of music—but because some of the
most significant awards from a jazz standpoint were
not in the jazz categories.

Indeed, it’s only a slight exaggeration to say that
the pretelecast ceremony, in which most of the Gram-
mys were presented, was dominated by jazz artists.
Their victories ranged from the long-overdue to the
mildly puzzling. Among the former was Frank Fos-
ter’s prize for his arrangement of “Deedles’ Blues” on
Diane Schuur’s album; among the latter was Yusef
Lateef’s nod for the best new age performance, even
though he told us prior to the ceremony that he didn’t
know what the term “new age’ means.

Perhaps the most significant, as well as the most
surprising, of the jazz-oriented Grammy winners was
“Call Sheet Blues,” credited to the imposing foursome
of Wayne Shorter, Herbie Hancock, Ron Carter, and
Billy Higgins, which was named best instrumental
composition. By conventional standards, the piece—a
track from the album “The Other Side Of 'Round Mid-
night”—isn’t a composition at all, since it was sponta-
neously improvised. But as Carter pointed out to us
shortly before the awards were given out, the mere
fact that it was nominated represents an unprecedent-
ed recognition that improvised music deserves to be
taken seriously as composition—in other words, a new
level of “official” acceptance for jazz.

Of course, the cynical way to interpret that award
would be to attribute it to the high visibility of the
movie “ 'Round Midnight” and its two soundtrack al-
bums. That undoubtedly also helps explain Dexter
Gordon’s victory as best jazz soloist—after all, Gor-
don is one of the greatest saxophonists around, but his
work on “The Other Side” hardly ranks among the
strongest of his career. And it helps explain the tri-
umph of Bobby McFerrin (who also shared an award
in the children’s category) for what even he must con-
sider a throwaway track on that same album. Oddly
enough, McFerrin has won a Grammy as best male
jazz vocalist three years in a row—but he has yet to
win for one of his own albums.

As for the other jazz awards: Schuur appears to
have entered the ranks of automatic Grammy winners
like McFerrin and Wynton Marsalis. Her award isn’t
necessarily an indication that she is now a better sing-

Some deserving artists
scored Grammy surprises

er than Ella Fitzgerald, Carmen McRae, or Sarah
Vaughan, as she no doubt concurs; it is at least in part
a recognition of the continued excellence of her ac-
companist, the Count Basie band, to which we say
amen. We also say amen to the recognition of Marsa-
lis’ excellent quartet for its work on the “Standard
Time" album and—of course—to Mercer Ellington’s
award for “Digital Duke.”

Finally, it was gratifying to see “The Complete Riv-
erside Recordings” of Thelonious Monk, one of the
cornerstones of modern jazz, win two awards. The
awards went to the man who produced the album and
wrote the accompanying booklet—a gentleman whose
name slips our mind at the moment—but, as we know
he agrees, the victory was Monk’s as well.

QAIbums ith the greatest sales gains during the last two weeks. (CD) Compact disk available. .
@ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. & RIAA certification
for sales of 1 million units.

by Bob Darden

RICK CUA JUMPED from mainstream music to con-
temporary Christian music while his career with the
Outlaws was just beginning to kick into high gear. Cua
(pronounced koo-ah) says that when the Lord called, he

Several years and five albums later, Cua still likes to
keep things simple—even on the eve of his first release

“‘Can’t Stand Too Tall’ reflects another 18 months of
growth in my heart,” he says. “It’s a new step. There
have been some developments in that time, and I don’t
want to be afraid to stretch out with them. It’s still a
rock’n’roll record, but I think it pulls more toward the
center. I think it will reach more people this way.”

Cua says he prayed long and hard about the album,
especially about the lyrics and the impact they could
have on people’s lives. He also prayed about the album’s

“Perhaps, in the past, our rock’n’roll attack has been
so aggressive that we've left people out,” he says. “I
think ‘Can’t Stand Too Tall’ will have a broader base. To
that end, we brought in Tom Hemby as producer.

“This time we’re going for a whole new approach, us-
ing some fresh ears. I've just decided to go for it. The
rock’n’roll element is there; we're still aggressive in
message and music. It’s just that Tom will give us more
focus on the mainstream. We've left a few rough edges,
but the whole project’s got a whole different flavor.”

Cua was fortunate to have had 18 months between
projects—not all record labels are quite so understand-
ing. He’s also candid enough to admit that if Reunion

1 1119 DIANNE REEVES  BLUE NOTE BLJ 463906 (CD) 7 weeks at No. One
DIANNE REEVES
@ 313 THE MANHATTAN TRANSFER  ATLANTIC 81803-1 (CD)
BRASIL 1
3 2 |29 HIROSHIMA  EpiC FE 40679/EPA. (CD)
GO
@ 42 STEVE KINDLER & TEJA BELL  GLOBAL PACIFIC OW 40719/COLUMBIA (CD)
DOLPHIN SMILES d
5 5 |31 PAT METHENY GROUP  GEFFEN GHS 24145 (CD)
STILL LIFE (TALKING)
@ 1215 GEORGE HOWARD  1BA 233/PALO ALTO (CD)
THE VERY BEST OF GEORGE HOWARD
@ 10!l 9 GERALD ALBRIGHT  ATLANTIC 81813-1 (CD)
JUST BETWEEN US
3 8|19 LEE RITENOUR  GRP GR-1042 (CD)
PORTRAIT
@ als KIRK WHALUM  cOLUMBIA FC 40812 (CD)
AND YOU KNOW THAT!
171 s DAN SIEGEL  c8S ASSOCIATED BFZ 44026/E.P.A. (CD)
NORTHERN NIGHTS left and followed; it’s as simple as that.
nlslz SPYRO GYRA  MCA 42046 (CD)
STORIES WITHOUT WORDS
KENNY G. A2  ARISTA AL8 8427 (CD) -
12 1955 SUEONES for Reunion Records.
13 11319 DAVID LANZ & PAUL SPEER  NARADA EQUINOX 63001/MCA (CD)
NATURAL STATES
18] 5 BASIA  EPIC BFE 40767/E.P.A. (CD)
TIME AND TIDE
5 1135 GEORGE BENSON/EARL KLUGH  waRNER 8ROS. 25580 (CD)
COLLABORATION
gs) 215 MICHAEL PEDICIN JR. oOPTIMISM OP 3106 (CD)
7 CITY SONG
7 71 JEAN-LUC PONTY  coiumaia FC 40983 (CD) .
THE GIFT OF TIME musical approach.
TOM SCOTT  GRrp GR-1044 (CD)
L [l [+ STREAMLINES
19 [15] 9 MILES DAVIS/MARCUS MILLER  WARNER BROS. 25655-1 (CD)
MUSIC FROM SIESTA
2l 3 SAMOA  PROJAZZ CDJ 645/INTERSOUND (CD)
NO BAND IS AN ISLAND
[ TIM HEINTZ 78 228/PALO ALTO (CD)
21 16 4 3 QUIET TIME
VARIOUS ARTISTS  WINDHAM HILL WH 1065 (CD)
@2 |NEwD WINDHAM HILL SAMPLER '88
@ 25| 3 TOM GRANT  GAIA 13-9002/POLYGRAM (CD)
NIGHT CHARADE
2 12233 LARRY CARLTON  mca 42003 (CD)
DISCOVERY tells him to speed it up, he will.
25 t23| 7 MARC JOHNSON'’S BASS DESIRES £cm 833 038-1/POLYGRAM (CD)
SECOND SIGHT

“But I really like to have that much time to write good
songs, get on the street, play them, and work them on
tour,” he says. “I write things I need to write. | have to

be comfortable with them before I'll record them. I have
to crank them out, night after night; I have to live with
them. I need about 125 dates and an overseas tour to
really sniff them out.

“I realize that many of my musician friends are com-
plaining about how busy they are; they don’t have
enough time to write quality stuff with an album due
every 10 months or so, so I feel real fortunate that my
record companies have always been so understanding. I
can work on a deadline like that, but it is great not to
have to.”

Cua is one of the few contemporary Christian artists
who have staged a number of concerts overseas. Not
surprisingly, given his Italian roots, Italy is his favorite
stop.

“My wife and 1 have a real relationship there,” he
says. “Italy has virtually no Christian music. In fact, the
only Christian musie or information they get on Chris-

Ex-Outlaw Rick Cua stands
tall for Reunion Records

tian music is from American television evangelists like
Jimmy Swaggart and David Wilkerson. So Italian
evangelicals only hear negative things about us. I want
to go over there every year if possible and be a part of
something positive.”

Cua seems particularly happy with Reunion—one of
the few labels with legitimate mainstream connections
(it is distributed through Word by A&M Records).

“You know, when I left the Outlaws to go into Chris-
tian music, I had a big interest in crossover,” he says. I
had the contacts in the industry, in radio, in retail, in
television. But I quickly saw that is not why God put me
here. Reunion’s main interest is the contemporary Chris-
tian marketplace. They do have the ability to stretch
over on occasion. I'm available if something happens—
available to God. But what’s most important to me is to
be true to what I'm called to do.”

Cua and his wife are working on a book based on their
answers to questions young people have asked them in
the past.
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EXPLODING!
SOLD OUT CONCERTS!

CROSSING OVER!

.- STREET-WISE!
LOUD. STRONG. POWERFUL.

ROCKING THE CHARTS!
METALIFEROUS!
. METAL HEAVY. HEAVY METAL!

Heavy Metal. It's more than meets the
eye — or the ear. It's an attitude. Metal’s
loyal following keeps growing and listen-
ing and buying. Now more majors are
matching the indies — and new talent
joins the ranks of superstars. Billboard’s
Spotlight on Heavy Metal reveals it all.
Your ad message in this issue will be
read by Billboard’s worldwide reader-
ship . . . who'll be checking out the latest
players in this hit making force.

ISSUE DATE: MAY 14
AD DEADLINE: APRIL 19
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Christine Matuchek, Project Coordinator
(213) 273-7040

NEW YORK
Norm Berkowitz (212) 536-5016

Ken Karp (212) 536-5017
OR CONTACT ANY BILLBOARD SALES OFFICE WORLDWIDE

wwWw americanradiohistorv com



www.americanradiohistory.com

|
BILLBOARD'S
1987/88

DIRECTORIES

ARE HERE!

Billboard Directories are what you might call
Basic Tools. They are, in fact, the main sources
of vital information for the entire Music/Record/
Video industry.

Billboard’s annual Directories are constantly in
use, year after year. You will use these valuable
year-round reference sources again and again.

Order any one or all of the directories by filling
in the coupon below and return it to us today.

International Talent & Touring Directory - $55 00 - 1987-88
edition. The source for U.S. and international talent, booking
agencies, facilities, services and products Used by everyone who
buys and books talent—promotes and manages tours. Over
5,000 new and updated listings in the US. by city and state) and
internationally (by country). You'll find it indispensablel The only
reference book of its kind published anywhere!

International Buyer's Guide - $62.00 - 1988 edition. The World
Sourcebook of the Music and Home Entertainment Industries. List-
ings include name, address. phone number and marketing infor-
mation of record companies, music publishers, distributors.
accessory manufacturers and suppliers. Also manufacturers and
wholesalers of hardware, software and accessories for Compact
Disc. Video Disc, Video Cassettes and Video Games.

Dept. EB, BILLBOARD
1515 Broadway * New York, NY 10036

Name

Company Name
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State/Zip

Telephone Cadlss

Signature
{All prices include postage and handiing)
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Please send me the following:
International Buyer's Guide - $62.00
International Recording Equipment
and Studio Drrectory - $29.00
International Talent and

Touring Directory - $55.00

International Directory of Manufac-

turing and Packaging - $27.00

Add appropriate sales tax in NY. NJ, CA. TN. MA and VA
Enclose check or money order or charge to your credit card:

American Express

Bilbeards

1987-1988 INTERNATIONAL DIRECTORY OF

MANUEACTURING & PACHAGING

FOR THE RECORD AND AUDSO/VIDEO TAPE IRDUSTRIES

=

19874988 INTERNATIONRAL

> TALEIT & TOURING
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1988 INTERNAYIO
thorlalg;l)c
_&.STUDIO DIREC

! Sx

RECORDING SOUIPMENT - MANUPACTURERS A SUPPLIERT - RECORTING STUDIOS
FUBLISHED IR ASTOCIATION WITH

International Recording Equipment and Studlo Directory
$29.00 - 1988 Edition. Up-to-date statistics on professional record-
ing equipment, recording studios, recording studio equipment
usage.

International Directory of Manufacturing & Packaging

for the Record & Audio/Tape Industries. $27.00 - 1987-88 edition.
Bigger and better than ever! Professional services and supplies for
record and video manufacturers, audio and video tape
manufacturers, video program suppliers and buyers, video

music producers and production facilities. Also includes pro-tape
product charts.

No. Copies Amount

MasterCard [ VISA

Expiration Date

MasterCard Interbank #
Call TOLL FREE 800-223-7524 (In New York State: 212 764-7579)
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Hard Cold Fun. Steamboat Springs Ski Resort celebrated its 25th anniversary with events that included the Marlboro
Challenge of Champions, the Cowboy Downhill, and the American Airlines Hall of Fame Race hosted by Tanya Tucker,
center. Performing with Tucker at a benefit concert during the activities were her singing partners on ““| Won't Take Less

Than Your Love,” Paul Davis, left, and Paul Overstreet. Other participants included singer/songwriter Dean Dillon; country
singers Keith Whitley, Lori Morgan, Nicolette Larson, Red Steagall, the Outlaws, and Henry Paul; and *Dallas” actor Steve

Kanally.

After 17-Month Hiatus, Vet Plans 50-Stop Trek

‘Good Ole Boy’ Don Williams Set To Tour

7]

oN THE ROAD AGAIN” is a song that Don Wil-
liams might be singing these days. After a 17-month hi-
atus from the road, Williams will tour again, opening
March 24 at the Celebrity Theatre in Anaheim, Calif.

He'll be showing off a new Capitol single, “Another
Place, Another Time,” and a new band featuring
Charles Cochran, Dave Pomeroy, Garth Fundis,
Steve Turner, and Billy Sanford. It's his 44th career
U.S. single, from his 20th career album, “Traces.”

After a dozen years of heavy touring, Williams took a

break from the routine in
October 1986, saying he
Nashville

wanted to spend more
time with his family and
lay back and assess his ca-
reer. Add back problems
to the above and it all adds
up to burnout.

Some quality relaxing
time on the big island of
Hawaii has worked won-
ders, and this year he
hopes to work some 50
dates booked by Monterey Artists. He'll also tour the
UK. for promoter Jeffrey Kruger, concluding June 19
at one of his favorite venues, the Royal Albert Hall in
London. Williams works California and Arizona in
March, Canada and the Northwest in May, the Midwest
in July, and the Eastern seaboard in August.

“I feel a lot better about it [now], and it’s a challenge
again,” Williams says. “I had back surgery once before,
and it was getting to the point where [ was having so
many problems on the road with my back that it was
hard for me to really enjoy it. If I'm not up to 100%, 1
feel I'm cheating the fans.” This tour represents a test
of Williams’ back—and of his will. “Hopefully, it'll go
well. If not, I'll reassess. | don’t want to go in the studio
and on the road when I don't feel it again.”

Williams, who talks and sings in a pleasant drone,
comes across as laid-back, but he is driven by perfection-
ism. “If I don’t feel it, then I want to hang it up,” he
says. But, he adds, he believes the magic will return
when he hits the road and is mainlined with a dose of
energy provided by the response of his fans. He's best
described by the lyrics of one of his greatest hits, “Good
Ole Boys Like Me.”

And how’s the bad ole back doing? “It talks to me a
lot,” admits Williams. But he’s hoping that back talk will
be drowned out by the cheers of audiences that will

by Gerry Wood

gather soon to hear one of country music’s most pol-
ished and professional artists.

NEWSNOTES: Congratulations to all of the country
music greats who took visibility of and respect for coun-
try music to new heights during the Grammy Awards
telecast March 2. Because of K.T. Oslin, Randy Travis,
and many others, country music has never looked or
sounded better during a Grammy show.

The Eighth Annual Benefit Show & Auction at Bud-
dy Killen’s Stockyard in
Nasvhille added $55,000 to
the Easter Seals Founda-
tion. Killen secured per-
formances by Waylon
Jennings, Jessi Colter,
Sawyer Brown, Crystal
Gayle, Larry Gatlin &
the Gatlin Brothers,
Ronnie McDowell, the
Jordanaires, Lee Green-
wood, Donna Meade,
Curtis Green, Vernon
Williams, and Gain Control.

Killen called for bids before a standing-room-only
crowd. Hightlights included the sale of a jacket that be-
longed to Bobby Randall of Sawyer Brown for $3,100.
The group’s Mark Miller threw in his jacket, tie, and
tennis shoes for an additional $2,000; Gayle offered “the
shirt off her back” for $3,000; a coat from Travis sold for
$1,200; Hank Williams Jr.’s leather boots and vest
went for $1,500; and stage clothes from Louise and
Barbara Mandrell netted $2,300.

Greenwood earned the most money for the benefit by
bringing in $16,600, $10,000 of which came from one pa-
tron—Nashville businessman Jerry Carrol. In ex-
change, Greenwood promised to fly to Turfway Racing
Park in Cincinnati accompanied by Carrol.

The “Shadowlands” album from k.d. lang is sched-
uled for release April 26 and features 12 cuts. Brenda
Lee, Loretta Lynn, and Kitty Wells join lang on a med-
ley cut.

Sugar Hill artist Doc Watson is scheduled to host
the Eddy Merle Watson Memorial Festival April 30-
May 1 at the John A. Walker Community Center,
Wilkesboro, N.C. Scheduled to perform are Earl
Scruggs, John Hartford, Sam Bush, Jerry Douglas,
Mark O’Connor, Bela Fleck, Peter Rowan, the Os-
borne Brothers, Mac Wiseman, and Marty Stuart.

MCA Vows To Keep Songs
Under 3 Minutes For Radio

NASHVILLE MCA Records has
promised country radio program-
mers that it will do all it can to keep
its singles at three minutes long or
under by providing an edited alter-
native to songs that run longer.
The promise was made in a Feb. 29
letter to music programmers from
Shelia Shipley, MCA’s vice presi-
dent of national promotion.

The letter notes that “many of
you have complained that you have
difficulty in programming records
that exceed four minutes, as with
our recent Conway Twitty single,
‘That’'s My Job.” ” (That single has
a time of 4:51.) According to Ship-

ley, the Twitty song was not edited
for fear of destroying its ‘“‘creative
message.”’

From now on, says the letter,
cuts will be made “whenever we
can do so and still maintain the in-
tegrity of the song.”” The DJ sin-
gles will continue to carry the full-
length song on one side, according
to the letter.

There were no four-minute songs
in Billboard’s top 20 country sin-
gles for the week of March 12, but
15 of the 20 were three minutes
long or longer, and seven of these
were above the 3:30 mark.

EDWARD MORRIS

NSAI Confab Votes For '87’s Top Songs
Nashville Honors Schilitz

NASHVILLE Don Schlitz, who
first came to fame in 1976 as com-
poser of the megahit “The Gam-
bler,”” has demonstrated his cre-
ative staying power by being voted
songwriter of the year by mem-
bers of the Nashville Songwriters
Assn. International. His victory
was announced at the organiza-
tion’s 21st annual achievement
awards banquet March 5 at the
Vanderbilt Plaza Hotel here.
Schlitz was also recognized as
co-writer of three of NSAI's top 20
songs for 1987: ““Forever And
Ever, Amen,” “I Won’t Take Less
Than Your Love,” and “One Prom-
ise Too Late.” Other finalists for
the top-songwriter honor were
K.T. Oslin, Paul Overstreet, Thom
Schuyler, and Hank Williams Jr.
“Forever And Ever, Amen,
which recently earned Schlitz and
Overstreet a best-country-song
Grammy, was voted NSAI’s song

,y
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of the year.

Appearing to accept a writing
award for his “Tennessee Flat Top
Box,” which his daughter Rosanne
revived and took to the top of the
country charts earlier this year,
Johnny Cash noted wryly, “I'm go-
ing to send a lot of my old records
to Rosanne.”

The honored songs and their
writers were: “80’s Ladies’ and
“Do Ya,” K. T. Oslin; ““A Long
Line Of Love,” Thom Schuyler and
Paul Overstreet; “All My Ex’s
Live In Texas,” Lyndia Shafer and
Sanger “Whitey’’ Shafer; “The
Bed You Made For Me,” Paulette
Carlson; ‘“Forever And Ever,
Amen,”” Don Schlitz and Paul
Overstreet; “The Hand That Rocks
The Cradle,” Ted Harris; “I Won't
Take Less Than Your Love,” Paul
Overstreet and Don Schlitz.

“It Takes A Little Rain,” Roger

(Continued on next page)
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Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036
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Screen Gems
Buy Up Gatalog

NASHVILLE Screen Gems Music
has completed its purchase of the
Writers Group catalog here. In Sep-
tember 1986, Screen Gems entered
into a joint venture to publish all new
songs by the Writers Group’s Thom
Schuyler and Fred Knobloch.

The move covers Writers Group
songs written before 1986, including
songs by Schuyler, Knobloch, and
Paul Overstreet. The number of
songs involved is still undetermined.

The Writers Group was owned by
Ron Kerr, Bob McKenzie, James
Stroud, and Bill Gaither.

FOR WEEK ENDING MARCH 19, 1988
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Rosanne Cash complete work on his new video, a duet titled “It's Such A Small
World”—the first single from Crowell’'s upcoming album, “Diamonds & Dirt.” The
video was produced by Cash and Joanne Garner, with Bill Pope, left, directing.

A Crowell/Cash Duet. CBS artist Rodney Crowell, right, and his wife/label mate

NASHVILLE SONGWRITERS ASSN. HONORS SCHLITZ

(Continued from preceding page)

Murrah, James Dean Hicks, and
Steve Dean; “Love Me Like You
Used To,” Paul Davis and Bobby
Emmons; “The Moon Is Still Over
Her Shoulder,” Hugh Prestwood;
“Ocean Front Property,” Dean
Dillon, Royce Porter, and Hank
Cochran; “One Promise Too Late,”
Don Schlitz, Dave Loggins, and
Lisa Silver; “The Right Left
Hand,” A.L. “Doodle” Owen and
Dennis Knutson.

“Somebody Lied,” Joe Cham-
bers and Larry Jenkins; “Tennes-
see Flat Top Box,” Johnny Cash;

“Till I'm Too Old To Die Young,”
Kevin Welch, John R. Hadley, and
Scott Dooley; ‘“Twenty Years
Ago,” Wood Newton, Dan Tyler,
Mike Noble, and Michael Spriggs;
“Twinkle, Twinkle Lucky Star,”
Merle Haggard; and “Whiskey, If
You Were A Woman,” Bob Morri-
son, Mary Welch Francis, and
Johnny MacRae.

NSAI executive director Maggie
Cavender announced that Bob Di-
Piero has been elected president of
the organization, succeeding
Ralph Murphy. EDWARD MORRIS
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= s ~ ES LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* = 3 ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
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2 3 1 54 RICKY VAN SHELTON coLumBiA 40602 (CD) WILD EYED DREAM 41 43 | 46 5 JOHN ANDERSON wmca 22037 BLUE SKIES AGAIN
3 4 4 25 GEORGE STRAIT ® mca 42035 (8.98) (CD) GREATEST HITS, VOL. 2 2 | 42 38 39 T. GRAHAM BROWN caPITOL 12552 (8.98) (CD) BRILLIANT CONVERSATIONALIST
4 2 3 33 | K.T.OSLIN rca 5924-1 (8.98) (CD) 80’S LADIES @ 48 | 54 | 30 | LEE GREENWOOD mca 5999 (8.98) (CD) IF THERE'S ANY JUSTICE
5 5 6 25 REBA MCENTIRE mca 42030 (8.98) (CD) THE LAST ONE TO KNOW “ 45 44 28 GLEN CAMPBELL mca 42009 (8.98) STILL WITHIN THE SOUND OF MY VOICE
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7 7 7 34 ROSANNE CASH COLUMBIA 40777 (CD) KING'S RECORD SHOP 51 | 43 | 23 | JOHN SCHNEIDER McCa 42033 (8.98) (CD) GREATEST HITS
8 8 8 17 DAN SEALS cAPITOL 48308 (8.98) (CD) THE BEST 47 | 53 | 47 23 STEVE WARINER mca 42032 (8.98) (CD) GREATEST HITS
9 9 9 14 MERLE HAGGARD €riC 40986 (CD) CHILL FACTOR 48 | 5 | 48 | 31 BARBARA MANDRELL EMI-AMERICA 46956/CAPITOL (8.98) (CD) SURE FEELS GOOD
10 10 10 2 BILLY JOE ROYAL ATLANTIC AMERICA 90658-1/ATLANTIC (8.98) THE ROYAL TREATMENT 49 50 51 83 SWEETHEARTS OF THE RODEO coLumBiA 40406 (CD) SWEETHEARTS OF THE RODEO
11 | 11 | 11 | 22 | ALABAMA @ Rca 6495-1(3.98) (CD) JUST US 50 | 38 | 34 | 21 | FOSTER AND LLOYD rca 63721 (8.98) (D) FOSTER & LLOYD
12 1 13 | 14 | 45 | REBA MCENTIRE @ mca 5975 (8.98) (CD) GREATEST HITS 51 [ 49 | 49 | 10 | VARIOUS ARTISTS K.TEL 701 (6.98) COUNTRY COLLECTION
13 12 13§ 4 DWIGHT YOAKAM ® REPRISE 2556 7-1/WARNER BROS. (8.98) (CD) HILLBILLY DELUXE 5 | 41 5 | 43 CHARLEY PRIDE 16TH AVENUE 70550/CAPITOL (8.98) AFTER ALL THIS TIME
14 15 17 6 GEORGE JONES EPic 40781 (CD) TOO WILD TOO LONG 53 [ 46 | 41 69 THE O’KANES COLUMBIA BL 40459 (CD) THE O'KANES
15 14 12 | 3 HIGHWAY 101 waRNER BROS. 256081 (8.98) (CD) HIGHWAY 101 54 | 55 | 52 23 THE OAK RIDGE BOYS mca 42036 (8.98) (CD) HEARTBEAT
16 | 16 | 20 | 91 | RANDY TRAVIS A warNER 8ROS. 125435 (8.98) (CD) STORMS OF LIFE 55 | 56 | 53 | 175 | HANKWILLIAMS, IR & eros o8 o) GREATEST HITS, VOLUME |
17 | 17 | 18 7 LYLE LOVETT McA/CURB 42028 (CD) PONTIAC 56 | 52 | 55 | 22 | S-K-BMTM71064/CAPITOL (3.98) NO EASY HORSES
19 | 15 | 31 | TANYA TUCKER caPITOL 46870 (8.98) (CD) LOVE ME LIKE YOU USED TO 57 | 57 | 5 | 52 | JUDY RODMAN MTM 71060/CAPITOL (8.98) (CD) A PLACE CALLED LOVE
19 18 16 56 | THE JUDDS ® Rca/CURB 5916-1/RCA (8.98) (CD) HEART LAND 58 | 63 60 | 35 TAMMY WYNETTE eric 40832 (CD) HIGHER GROUND
2 (2 | 21 6 VERN GOSDIN coLumBia 40982 (CD) CHISELED IN STONE 59 58 | 57 | 174 | THE JUDDS A RCA/CURB AHL1-5319/RCA (8.98) (CD) WHY NOT ME
21 [ 21 | 19 | 52 | DOLLY PARTON, LINDA RONSTADT, EMMYLOU HARRIS & TRIO 60 | 58 | 58 | 23 | GEORGE JONES ric 40776 SUPER HITS
@ 23 1 24 26 SAWYER BROWN CAPITOL/CURB 46923/CAPITOL (8.98) (CD) SOMEWHERE IN THE NIGHT 61 65 | 63 | 49 HOLLY DUNN MTM ST 71052/CAPITOL (8.98) HOLLY DUNN
23 | 22 | 22 | 6] | RESTLESS HEART ® Rca 5648 (8.98) (CD) WHEELS 62 | 61 | 62 | 41 | STEVE EARLE & THE DUKES Mca 5998 (8.98) (CD) EXIT O
27 | 28 17 KATHY MATTEA MERCURY 832 793-1/POLYGRAM (CD) UNTASTED HONEY 63 | 66 | 71 | 499 | WILLIE NELSON A3 COLUMBIA FC 35305 (CD) STARDUST
25 | 25 | 27 | 40 | THE DESERT ROSE BAND mca/CURB 5991/MCA (8.98) (CD) DESERT ROSE BAND 64 | 64 | 67 22 | GARY MORRIS WARNER BROS. 1-26581 (8.98) (CD) HITS
2 | 26 | 33 | 43 | CONWAY TWITTY mCA 5969 (8.98) (CD) BORDERLINE 65 | 62 | 61 | 156 | GEORGE STRAIT A MCa 5567 (8.98) (CD) GEORGE STRAIT'S GREATEST HITS
27 | 8| 23| 2 EXILE epic 40901 SHELTER FROM THE NIGHT 66 | 70 | 59 | 81 EXILE EPiC FE 40401 (CD) GREATEST HITS
28 | 29 | 29 | 39 | HOLLY DUNN mm71063/capiToL 8.98) (CD) CORNERSTONE 67 | 60 | 65 | 107 | HANKWILLIAMS, IR @ eros 0.0 co GREATEST HITS, VOLUME Il
29 | 28 | 25 | 58 | GEORGE STRAIT A MCA 5913 (8.98) (CD) OCEAN FRONT PROPERTY 68 | 68 | 66 | 29 | VARIOUS ARTISTS Kk-TEL 2080 (6.98) COUNTRY NOW
30 | 30 | 26 | 14 | DOLLY PARTON coLuMBIA 40968 (CD) RAINBOW 69 | 69 | 64 | 17 | THE BELLAMY BROTHERS MCA/CURB 42039/MCA (8.98) (CD) CRAZY FROM THE HEART
31 | 31 | 31 | 31 | THE STATLER BROTHERS MERCURY 832 404-1/POLYGRAM (CD)  MAPLE STREET MEMORIES NEW) 1 EDDY RAVEN Rrca 6815-1 (8.98) (CD) BEST OF EDDY RAVEN
32 | 32 | 32 | 108 | ALABAMA A RCAAHL1-7170(8.98) (CD) GREATEST HITS 71 | 67 | 68 | 74 | ALABAMA A RCA5649.1.R(8.98) (CD) THE TOUCH
33 | 34 | 30 | 18 | WAYLON JENNINGS mca 42038 (8.98) (CD) A MAN CALLED HOSS 72| 74 | 69 | 13 | JANIEFRICKIE coLumsia 40684 CELEBRATION
M| 3B 35 | 122 | THE JUDDS A RCA/CURB AHL1.7042/RCA (8.98) (CD) ROCKIN' WITH THE RHYTHM 73 | 73 | 72 | 328 | WILLIE NELSON A2 COLUMBIA KC 237542 (CD) GREATEST HITS
3B | 33|37 |3 THE FORESTER SISTERS wARNER BROS. 25571 (8.98) (CD) YOU AGAIN ||| 29 RONNIE MILSAP RCA 6245-1 (8.98) (CD) HEART AND SOUL
36 | 37 | 39 | 7 | PATTYLOVELESS mca 42092 <o) IF MY HEART HAD WINDOWS 75 | 75 | 75 | 23 | CRYSTAL GAYLE AND GARY MORRIS WHAT IF WE FALL IN LOVE
i 36 36 A DAVID LYNN JONES MERCURY 832 518-1/POLYGRAM HARD TIMES ON EASY STREET O Albums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA)
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“Can Cows Really Fly”

Ask Those In The Know

“Really like this music & voice” “Don’t let the title fool you!
DOV'ESA?S‘\GGS Good tune, should fit most
formats.”
UEEEE MIKE WEBB
WVKY
“Nice upbeat tune, added to our Kentucky
rotation”
°"’;§{2"E “This is possible monster
Texas hit. Great song!”
JOHN WATERS
L _ KVSH
“I like it! Has a good hook & Chris Nebraska

has a voice with a future.”

JOSEPH KAVANAGH » . .
KDJS Good! Good music, setting,

Minnesota strong lyrics, good storyline,

REAL HIT POTENTIAL!"
RALPH PHILLIPS

“MD’s watch this fellow KVRC
closely! Great voice.” Arkansas
l?(%l::‘/f/}\(lsLEX “Thanks, we're spinning it.
'H
Hot Springs, Arkansas You SOUQSAQRJS%IC\’\.HS
KCES - FM

Oklahoma

“The best country-n-western artist to
come along in Texas in a long time.
Looking forward to saying ‘| knew him

n

when’.
BARBARA RICE — President TMA

“Great song!!” “Real good sound”
ED LEAL BILL HAYWOOD
KCLE KBBA
Texas Arkansas
“Good production!” “Good country sound.”
JUNE RAUSCH DON HOWE
KVLH WMRC
Pauls Valley, OK Michigan
RKE Southern
n;’}v f -gggm‘hﬂx _ Management

Group

AN (817) 737-8045
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4 6 10 BMAHER (D.SCHLITZ, C.BICKHARDT, B MAHER) RCA/CURB 5329-7/RCA - 9 | o 5 | WILL HOLD YOU RANDY VANWARMER
3 2 N 16 3?&%@@% I.Y.glrjd ’(‘;‘EEI(‘?ERR;I' OF MINE cmmug 0:;,!55) B@g}%\ﬂ T.COLLINS (R.VANWARMER, R.MURRAH) 16TH AVENUE 70407/CAPITOL
' IND IT GD| 2 | — | 2 | SR IGHT AND-ON MY MIND ATLANTIC AMER R 7 S50 A
OEARRERE i i R e ovE R
: = : e ANGELS LOVE BAD MEN BARBARA MANDRELL
5 7 7 13 TOUCH AND GO CRAZY LEE GREENWOOD @ 62 | — 2 TACOLLIENS (W.JExNiNGS, RMURRAH) EMI-AMERICA 4304 2/CAPITOL
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AND
@ 38| 4 6 féko%ALt‘i}.?OgTy?gﬁlMBALL G.PRESTOPINO) AL WARrS;EéBRRYOQ.A QZRB'?IOE 84 | 83 [ 83 | 22 Bmﬂﬂhgé‘ :JN%E; <ARMM é%'dnxg, M.REID) DO’(‘:‘Aw'I!(L)LL f&oMGSG
ALWAYS LATE WITH & DWIGHT YOAKAM
@ 4 | 39 3 P.ANDEngN (LFRIZZELL, BA(xioA&IJF%RKDI)SSES REPRISE 7-27994 85 | 58 [ 39 [ 16 kgg&%%yzﬁgémwmm) JOer:va&%ﬁ%g B-ZstEztSa
TiM
@ 39| 4 8 ﬂgﬁgfsgqﬂgrﬂ?.«lfcfﬂmfm J.JARRARD, M SANDERS) Mﬁ%&?&’é 8 | 78 | 63 | 14 E?HEE%&?M_OWENS, DKNUTSON) GEO?&E{,%%%%
THE KNOW THE STATLER BROTHE
@ 84 5 n ;ﬂ:NNBEDEvS (I AEID) /G MEEC%RY 870 1648 7/POLVGRRA§ 87 | 87 | 61 | 14 angns (Pgo%SEc Ert‘z?s%ﬁ) MERCURY 87(% 953’37;%8(?&5
Wi THAN TANYA TUCKER WITH P.DAVIS & POVERSTREET
B2 | 10| 18 | L e bty LOVE ChpTTL 44160 88 | 80 | 55 | 19 | PLEASE PLEASERABY REPRISE 7 g LR oo
OLD FOLK RONNIE MILSAP & MIKE REID
6 | 74 3 RGALBRAITH.EMILSAP (MREID) 6896-7 89 | 72 | 43 | 10 XQH‘{DJD‘{E a,ﬁAg &E,M)E UB%;J;R?}&T)
— —
* % % POWER PICK/AIRPLAY * & % 9 | 89 | 66 | 21 HEELS RESTLESS HEART
s | — 2 E!}‘E;rNI)EDESNPwE’:SEOELg NAELNSgN A DOZEN ROSES MERCURV’8’7( #ng/wo ltI(‘;rREA e T.DUBOIS,S.HENDRICKS,RESTLESS HEART (D.LOGGINS) RCA 5280-7
— AT 91 | 91 | 90 | 23 | T O ess kane comER A OreTT
44 49 5 | REMEMBER YOU GLEN CAMPBELL - o o P ) 0 Lyeks
J.BOWEN,G.CAMPBELL (JMERCER, V.SCHERTZINGER) MCA 53245 2 | o | & 3 RIDE THIS TRAIN MEL MCDANIEL
822 | 29 | 17 | 20 | DOYOU BELIEVE ME NOW VERN GOSDIN SHENNEOY|TWALKER) CAPITOL 44127
BMONTGOMERY (V.GOSDIN, M.D.BARNES) COLUMBIA 38-07627 o |9 . - THIS OLD HOUSE ©SKB
@ 4 53 4 ANGEL ON MY MIND) THAT'S WHY I'M WALKIN' RICKY SKAGGS J.STROUD (T.SCHUYLER, C.BICKHARDT) MTM 72100/CAPITOL
 SKAGGS (S.JACKSON, M.ENDSLEY) EPIC 34-07721 = || @ —_ ONE FRIEND DAN SEALS
49 | 56 | 5 | NDMORE ONE MORE TIME JO-EL SONNIER ELEENING (D SEATS) CAPITOL 34077
B.HALVERSON,R.BENNETT (T.SEALS, DKIRBY) RCA 6895-7 3 | o3 - . A HONKY TONK HEART CLAY BLAKER
NE TRUE LOVE & THE O'KANES C.BLAKER (D.MCCOY) RAIN FOREST 120187/BGM
@ 53 79 3 SKANE,J.O'HARIA.\ (J.O'HARA, K.KANE) COLUMBIA 38-07736 3 | @ A 5 CALENDAR BLUES JILL JORDAN
P 34 23 18 m%@.}L'EA%IQ)KhEHL&CRKDY) STAR MERLEEL‘,‘CAS‘GogeR:R F.MORRIS (D.E.JAMES, K.PELL) MAXX 822
: MEACOANDIMIIEC0A _ IN' KATHY MATTEA
o | T - THAT'S MY JOB CONWAY TWITTY 97 | 95 87 3 ? F?EYNOS)(S)(PELGER B.DALE, FXOLLER) MERCURY 888 874-7/POLYGRAM
JEOWEN,GHURR) L 98 | o6 | 83 | 23 | VLLPINANOTE ON YOUR PILLOW # BILLY JOE ROYAL
. - TELL ME TRUE JUICE NEWTON N.LARKIN (C BERZAS, D.GOODMAN, N.LARKIN) ATLANTIC AMERICA 7-99404/ATLANTIC
L 1 RLANDIS (B.MAHER, P.KENNERLEY) RCA 52837 o @ Mg - T WANT A LOVE LIKE THAT JUDY RODMAN
- - . }'So‘v’v'g‘u'ggm,‘%’ggm'é% %g é‘g'?w s * sms&vggyﬁ TWEST (T.SCHUYLER, JIAN) MTM 72092/CAPITOL
N 100 | 65 | 70 [ 5 [ LEANTTRANG 2N AN TR SO
@ 2 WHAT SHE IS sls A WOMAN IN LOVE; EARL THOMAS CONLEY : — i —
"o — E£.GORDY, JR.RL.SCRUGGS,E.T.CONLEY (BMCDILL, P.HARRISON) RCA 6894-7

O Products with the greatest airplay this week. @ Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. A RIAA certification for sales of 2 million units.

44

www americanradiohistorv com

BILLBOARD MARCH 19, 1988


www.americanradiohistory.com

50

GOUNTRY

2 8. 8.8.8 6. 8.6 6 ¢4

by Marie Ratliff

6

NEW GRASS REVIVAL [Capitol] has a real mover,” says MD Jerry
King, KKYX San Antonio, Texas. “We played ‘Can’t Stop Now’ by Randy
Travis when it was the B side of his second release of ‘On The Other Hand’
because we’d worn out ‘Hand’ the first time around. It's no problem play-
ing the song again now; NGR has such a different bluegrass sound.”

PD Joe Flint, KSOP Salt Lake City, sees a great future for the group.
“You can’t stop these guys,” he says. They’re charted at No. 57,

Flint also has some good words for Mel Tillis” “You’ll Come Back (You
Always Do)” (Mercury). “It’s good to have Ole Melvin back, he has a lot of
fans out here.” Tillis, currently at No. 52, is enjoying his first chart record
since 1985.

6

AN INCREDIBLE RECORD” is the way MD Mike Owens, KXXY
Oklahoma City describes the new Earl Thomas Conley single, “What She
Is (Is A Woman In Love)” (RCA). “It’s the best thing he’s ever done,” adds
Owens. PD Coyote Calhoun, WAMZ Louisville, Ky., concurs: “Such a
great song; we're getting a lot of early response.” Conley is charted at No.

Calhoun is high, too, on Billy Joe Royal’s “Out Of Sight And On My
Mind” (Atlantic America), numbered at 54. “It’s really taking off,” he says.

TIM MALCHAK continues to prove that a strong record wins whether it
is on a major label or an independent label. His “It Goes Without Saying”
(Alpine) is No. 36 this week. “He’s hot in this market,” says MD Bill Pow-
ell, KHEY El Paso, Texas. Adds PD David Perkins, WMSI Jackson,
Miss., “We're getting a lot of requests, things are happening for him,"

66

THERE’S SOMETHING HERE for both sexes,'” says PD Dave
Wright, WPCV Lakeland, Fla., of the new Kenny Rogers single, “The
Factory” (RCA). “It’ll have male and female phones buzzing for months.”

“It hits everybody right where they live,” adds MD Charlie Cassidy,

KKCS Colorado Springs, Colo. It’s charted at No. 31,

NEW ACTION: David Slater’s “I'm Still Your Fool” (Capitol) elicits ex-
citement from MD Kim Carson, WUSN Chicago. “It’s strong product,
really marketable,” says Carson.

The O’Kanes’ “One True Love” (Columbia) rates a rave from MD Pat
Martin, WTSO Madison, Wis. “It’s the finest record I’ve heard in many,
many months, easily the best thing they’ve ever done.”

FOR WEEK ENDING MARCH 19, 1988

Billboard. Hot -
A ranking of the top 30 country singles by sales with reference to each
title’s position on the main Hot Country Singles chart.

SALES
ol | 5 S
Iy |2y TITLE ARTIST o9
1 1 LIFE TURNED HER THAT WAY RICKY VAN SHELTON 1
2 5 SHOULDN'T IT BE EASIER THAN THIS CHARLEY PRIDE 6
3 6 TURN IT LOOSE THE JUDDS 2
4 4 TOO GONE TOO LONG RANDY TRAVIS 16
5 11 FAMOUS LAST WORDS OF A FOOL GEORGE STRAIT 8
6 2 DO YOU BELIEVE ME NOW VERN GOSDIN 42
7 8 I'M GONNA MISS YOU, GIRL MICHAEL MARTIN MURPHEY 21
8 12 LOVE WILL FIND ITS WAY TO YOU REBA MCENTIRE 4
9 7 TWINKLE, TWINKLE LUCKY STAR MERLE HAGGARD 46
10 3 FACE TO FACE ALABAMA 26
11 15 TOUCH AND GO CRAZY LEE GREENWOOD 5
12 17 IT'S SUCH A SMALL WORLD RODNEY CROWELL/ROSANNE CASH 15
13 14 THIS MISSIN’ YOU HEART OF MINE SAWYER BROWN 3
14 22 STRANGERS AGAIN HOLLY DUNN 17
15 20 | WANNA DANCE WITH YOU EDDIE RABBITT 7
16 9 | WON'T TAKE LESS THAN YOUR LOVE TANYA TUCKER 38
17 24 I'LL ALWAYS COME BACK K.T. OSLIN 11
18 16 TALKIN' TO MYSELF AGAIN TAMMY WYNETTE 51
19 13 THAT'S MY JOB CONWAY TWITTY 47
20 27 SANTA FE THE BELLAMY BROTHERS 10
21 25 CRY, CRY, CRY HIGHWAY 101 18
22 18 TENNESSEE FLAT TOP BOX ROSANNE CASH 67
23 23 WILDER DAYS BAILLIE AND THE BOYS 9
24 10 THE BIRD GEORGE JONES 86
5 28 IT'S ONLY MAKE BELIEVE RONNIE MCDOWELL 14
26 29 | DIDN'T (EVERY CHANCE | HAD) JOHNNY RODRIGUEZ 12
27 21 ONE STEP FORWARD THE DESERT ROSE BAND 70
28 — SHE'S NO LADY LYLE LOVETT 29
28 — TIMELESS AND TRUE LOVE THE MCCARTERS 13
30 —_ THE LAST RESORT T. GRAHAM BROWN 19

©Copyright 1988, Billboard Publications, Inc. No part of this publication may be reproduced, stored
in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photo-
copying, recording, or otherwise, without the prior written permission of the publisher.

COUNTRY SINGLES

BY LABEL

A ranking of distributing labels
by the number of tities they have
on the Hot Country Singles chart.

NO. OF TITLES
ON CHART

LABEL

CAPITOL (9) 17

MTM (4)

16th Avenue (2)
Capitol/Curb (1)
EMI-America (1)

MCA (10)
Curb (3)
MCA/Curb (3)
MCA/Hughes (1)

RCA (15)
RCA/Curb (1)

WARNER BROS. (8) 11
Reprise (1)
Slash (1)
Warner/Curb (1)

EPIC 9

COLUMBIA

POLYGRAM 5
Mercury (5)

ATLANTIC 2
Atlantic America (2)

MAXX
ADVANTAGE
AIR

ALPINE
AMOR

BGM
Rain Forest (1)

DOOR KNOB
EMI-MANHATTAN 1
ELK PRODUCTIONS
DSP (1)
EVERGREEN
REPRISE
SOUTHERN SOUNDS
STEP ONE

WORLD WIDE
True (1)

17

16
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COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

35
28

55

27
37

7

57

61

7

42

40

20

2%

31

TITLE
(Publisher - Licensing Org.)
Sheet Music Dist.

AFTER LAST NiGHT'S STORM

(Music City, ASCAP)

ALL OF THIS & MORE

(Screen Gems-EMI, BMI/MCA, ASCAP/Sweet Angel,
ASCAP/No Ears, ASCAP) HL

ALWAYS LATE WITH YOUR KISSES

(Peer International, BMI/Rightsong, BMI) HL
AMERICANA

(King Coal, ASCAP/Of Music, ASCAP/Patti Ryan,
ASCAP/Ha-Deb, ASCAP)

(ANGEL ON MY MIND) THAT'S WHY {"M WALKIN
(Acuff-Rose, BMI/Ernest Tubb, BMI) CPP

ANGELS LOVE BAD MEN

(Tom Collins, BMI/Waylon Jennings, BMI)
ANOTHER PLACE, ANOTHER TIME

(Jack & Bill, ASCAP/Ranger Bob, ASCAP/Unichappell,
BMI)

BABY I'M YOURS

(Steve Wariner, BMI/April, ASCAP/GSC, ASCAP) HL
THE BEST { KNOW HOW

(Statler Brothers, BMI) CPP

BiG OLE TEARDROPS

(Almarie, BMI/Millstone, ASCAP)

THE BIRD

(Cavesson, ASCAP/Hall-Clement, BMI/Frizzell, BMI)
CPP/HL

CALENDAR BLUES

(Preston Sullivan, ASCAP/Surespin, BMI}

CAN'T STOP NOW

(Cross Keys, ASCAP/Tree, BMI/Screen Gems-EMI,
BMI/Moon & Stars, BMI) HL

CHILL FACTOR

{Inorbit, BMI}

COUNTRY HIGHWAY

(Golden Score, BMI)

CRY, CRY, CRY

(Sweet Baby, BMI/Music City, ASCAP)

DALLAS DARLIN'

{(Warner-Elektra-Asylum, BMI/Dorff, BMI/Bama Boy,
BMI)

DO YOU BELIEVE ME NOW

(Hookem, ASCAP/Blue Lake, BMI) CPP

EIGHTEEN WHEELS AND A DOZEN ROSES
(Warner-Tamerlane, BMI/Believus Or Not,
ASCAP/Screen Gems-EMI, BMI)

EVERYBODY'S SWEETHEART

(Benefit, BMI)

FACE TO FACE

(Maypop, BMI) WBM

THE FACTORY

97

100

76

a1

98

23

21

(Butler's Bandits, ASCAP/April, ASCAP) HL
FAMOUS LAST WORDS OF A FOOL

(Tree, BMI/Forrest Hills, BMI) HL

FIRST IN LINE

(Milene, ASCAP)

GOIN' GONE

(Bait And Beer, ASCAP/Forerunner, ASCAP/Little
Lauret, BM!/Foreshadow, BMI/Lucrative, BMI/Bug,
BMI)

A HONKY TONK HEART

(Holdfast, BMI)

{ CAN'T HANG ON ANYMORE

(High Falutin, ASCAP)

{ DIDN'T (EVERY CHANCE | HAD)

(Tom Collins, BMI/Collins Court, ASCAP) CPP

| MAKE THE LIVING (SHE MAKES THE LIVING
WORTHWHILE)

(Elvenfolk, BMI/Next-O-Ken, BMI)

| REMEMBER YOU

(Paramount, ASCAP) CPP

| TAUGHT HER EVERYTHING SHE KNOWS ABOUT
LOVE

(Rick Hall, ASCAP/Alabama Band, ASCAP/Maypop,
BMI) WBM

{ WANNA DANCE WITH YOU

(Eddie Rabbitt, BMI/Fishin’ Fool, BMI) CPP

1 WANT A LOVE LIKE THAT

(Screen Gems-EM{, BMI/Bethiehem, BMI/MCA,
ASCAP/Doubletime, ASCAP) HL

1 WILL HOLD YOU

(Song Pantry, ASCAP/VanWarmer, ASCAP/Tom
Colhns, BMI) CPP

| WON'T TAKE LESS THAN YOUR LOVE

(MCA. ASCAP/Don Schlitz, ASCAP/Writer's Group,
BMI/Scarlet Moon, BMI) HL

{ WOULDN'T BE A MAN

(Jack & Bill, ASCAP/Songs De Burgo, ASCAP/Lodge
Hall, ASCAP) CPP/HL

IF MY HEART HAD WINDOWS

(Acuft-Rose, BMI/Glad, BMI) CPP

IF OLE HANK COULD ONLY SEE US NOW
(Waylon Jennings, BMi/Tom Collins, BMI) CPP
fLL ALWAYS COME BACK

(Wooden Wonder, SESAC)

'LL PIN A NOTE ON YOUR PILLOW

(White Wing, BMI/Ensign, BMI/Famous, ASCAP/Blue
Moon, ASCAP) CPP

I'M GONNA GET YOU

(Oennis Linde, BMI)

I'M GONNA MISS YOU, GIRL

(Fourth Floor, ASCAP/Hot Kitchen, ASCAP)

36 IT GOES WITHOUT SAYING
(Alabama Band, ASCAP/New John, ASCAP/New Crew,
ASCAP/WB, ASCAP) WBM

14 IT'S ONLY MAKE BELIEVE
(Conway Twitty, BMI)

15 IT'S SUCH A SMALL WORLD
(Granite, ASCAP/Coolwell, ASCAP)

59 JONES ON THE JUKEBOX
(Beckaroo, BMI/Lawyer’s Daughter, BMI/Guyasuta,
BMI/Tree, BMI/Write Road, BMI) HL

91 JUST LOVIN' YOU
(Cross Keys, ASCAP/Tree, BMI/Kieran Kane, ASCAP)
HL

19 THE LAST RESORT
(April, ASCAP/Ides Of March, ASCAP/Ensign, BMI)
CPP/HL

62 LIFE IN THE CITY
(Sabal, ASCAP)

1 LIFE TURNED HER THAT WAY

(Tree, BMI) HL
A LITTLE BIT CLOSER
(Screen Gems-EMI, BMI/Love Wheel, BMI)
LITTLE MAGGIE
(Dejamus, ASCAP/Crooked Creek, BMI} HL

85 LOUISIANA RAIN
(Shobi, BMi/Swallowfork, ASCAP)

66 LOVE AIN'T MADE FOR FOOLS
(Hall-Clement, BMI) HL

4 LOVE WILL FIND ITS WAY TO YOU
(MCA, ASCAP/Patchwork, ASCAP) MCA/HL

73 LYIN' IN HIS ARMS AGAIN
(Hall-Clement, BMI) HL

74 MIRRORS DON'T LIE
{Shade Tree, BMI)

72 A NIGHT OF LOVE FORGOTTEN
(Chip'N’Oale, ASCAP)

44 NO MORE ONE MORE TIME
(WB, ASCAP/Two Sons, ASCAP/Cross Keys, ASCAP)
HL

63 OH WHAT A LOVE
(Unami, ASCAP)

39 OLD FOLKS

70

45

(Lodge Hall, ASCAP)

ONE FRIEND

(Pink Pig, BMI) CPP

ONE STEP FORWARD

(Bar None, BMI/Bug, BMI) HL

ONE TIME ONE NIGHT

(Davince, BMI/No K.0., BMI/Bug, BMI)
ONE TRUE LOVE

{Cross Keys, ASCAP) HL

69

92

87

)

78

81

65

82

51

67

47

OUT OF SIGHT AND ON MY MIND

(Ensign, BMI/Jack & Bill, ASCAP/Rebel Heart,
ASCAP)

PERFECT STRANGERS

(Edition Sunrise, BMI/Young Musikverlag, GEMA)
PLEASE PLEASE BABY

{Coal Dust West, BMI) WBM

PUT US TOGETHER AGAIN

(Texas City, BMI/Back Mac, BMI)

RIDE THIS TRAIN

(Jack & Bill, ASCAP/Rebel Heart, ASCAP) HL
ROSES IN DECEMBER

(Uncle Artie, ASCAP/Larry Butler, BMI/Blackwood,
BMI) CPP/HL

SANTA FE

(Bellamy Bros., ASCAP)

SHE'S NO LADY

{(Michael H. Goldsen, ASCAP/Lyle Lovett, ASCAP) HL
SHOULDN'T IT BE EASIER THAN THIS

(Alabama Band, ASCAP/Oejamus, ASCAP) HL/WBM
SIX DAYS ON THE ROAD

(New Keys, BMI)

SO FAR NOT SO GOOD

(Multimuse, ASCAP/KIT, ASCAP/Sheddhouse, ASCAP)
SOME OLD SIDE ROAD

(Uncle Artie, ASCAP) CPP

STOP THE RAIN

(April, ASCAP/Ides Of March, ASCAP/Lion Hearted,
ASCAP) HL

STRANGERS AGAIN

(Blackwood, BMI/Tree, BMI) HL

SURE THING

(Uncle Artie, ASCAP/Lawyer’s Daughter, BMI) CPP
TALKIN' TO MYSELF AGAIN

(Cross Keys, ASCAP/Tree, BMI) HL

TELL ME TRUE

(April, ASCAP/irving, BMI) CPP/ALM/HL
TENNESSEE FLAT TOP BOX

(Rightsong, BMI) HL

THAT'S MY JOB

(Terrace, ASCAP/Garwin, ASCAP) CPP

THIS MISSIN' YOU HEART OF MINE

(Acuff-Rose, BMI/Milene-Opryland, ASCAP) CPP
THIS OLD HOUSE

(Writer's Group, BMI/Bethlehem, BMI/Screen Gems-
EMI, BMI/Lawyer's Daughter, BMI/Colgems-EMI,
ASCAP) CPP

TIMELESS AND TRUE LOVE

(Chappell, ASCAP/Chriswold, ASCAP/Hopi Sound,
ASCAP/Buzz Cason, ASCAP) HL

TOO GONE TOO LONG

(Almo, ASCAP/High Falutin, ASCAP) CPP

5 TOUCH AND GO CRAZY

(Tree, BMI/Cross Keys, ASCAP) HL

32 TRUE HEART

(Don Schlitz, ASCAP/Tamerlane, BMI/Flying
Dutchman, BMI/MCA, ASCAP)

2 TURN IT LOOSE

(MCA, ASCAP/Don Schlitz, ASCAP/Colgems-EMI,
ASCAP/Apnil, ASCAP) HL/WBM

46 TWINKLE, TWINKLE LUCKY STAR

(Inorbit, BMI) CPP

75 WE'RE GONNA LOVE TONIGHT

(NMI, ASCAP/Nee Boo Che, BMI)

50 WHAT SHE IS (IS A WOMAN IN LOVE)

(Jack & Bill, ASCAP/Ranger Bob, ASCAP/Unichappell,
BMI)

90 WHEELS

(MCA, ASCAP/Patchwork, ASCAP) HL

9 WILDER DAYS

(Colgems-EMI, ASCAP)

89  YOU JUST WATCH ME

(Oejamus, ASCAP) HL

52 YOU'LL COME BACK (YOU ALWAYS DO)

(Anlon, ASCAP/Go-Glo, ASCAP)

24 YOUNG COUNTRY

(Bocephus, BMI) CPP

49 YOUR MEMORY WINS AGAIN

(Acuff-Rose, BMI/Milene, ASCAP)

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

ABP
ALM
B-M
B-3
BP
CHA
CLM
CPI

April Blackwood CPP Columbia Pictures
Almo HAN Hansen

Belwin Mills HL Hal Leonard

Big Three IMM Ivan Moguil
Bradley MCA MCA

Chappell PSP Peer Southern
Cherry Lane PLY Plymouth

Cimino WBM Warner Bros.
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Dealers Question Approach To Depth Of Copy

Vid Makers Weigh Revenue Sharing

BY JIM McCULLAUGH

LOS ANGELES While the jury is
still out on rental-revenue-sharing
programs, studios continue to scruti-
nize the concept’s viability as one al-
ternative method of alleviating the in-
dustry’s depth-of-copy problems.
Many observers
believe that some
form of rental rev-
enue could be
available on an in-
dustrywide level

BILLBOARD
n“l?sw' by 1990. In the
meantime, suppli-

ers such as MGM/UA Home Video
and RCA/Columbia Pictures Home
Video acknowledge that in the past
few months revenue sharing has
sparked a surge of interest from
dealers.

That interest has manifested itself
in the form of proposals submitted to
vendors by at least a half-dozen
chains, according to Herb Fischer
and Gary Khammar, senior execu-
tives for MGM/UA and RCA/
Columbia, respectively.

And during a panel discussion on
revenue sharing at the Consumer
Electronics Show in January, several
retailers, including Barry Rosenblatt
of San Diego’s influential Video Li-
brary chain, said they were ready to
test.

Even so, suppliers stress that ques-
tions still linger over the long-term
feasibility of revenue sharing, not the
least of which are how to implement
the national logistics, what role dis-
tributors might play, and what pro-
gramming is best suited for it.

The most vocal and organized pro-
ponent of revenue sharing is Ron
Berger, head of the Portland, Ore.-
based National Video chain. More
than 46 suppliers, he claims, are par-
ticipating in the pay-per-transaction
program he has engineered in about
200 stores.

Berger says National is nearing
the end of its two-year test of PPT.
Due to contractual provisions, how-
ever, Berger says he can't reveal spe-
cific details. Nevertheless he has re-
peatedly asserted that individual PPT
stores are more profitable than those
not utilizing the program.

At January’s CES, Berger main-
tained that PPT had reached the
break-even point in August. The next
phase of the test will be to determine
the best method of “disposing” of
tapes after PPT—either returning

A SPECIAL

them to manufacturers or selling
them off to consumers.

“Revenue-sharing programs,”
says Berger, “whether it's PPT or
otherwise, will be readily available
throughout the industry in two years
to virtually all dealers from virtually
all studios. PPT specifically, which
tracks every transaction and every
play by the consumer, and sophisti-
cated programs like it should be
available to at least 25% of retailers,
or the larger chains, in two years.”

Berger says he is not oblivious to
the assortment of short-lived rental
sharing programs launched by some
suppliers in the early '80s. While
most of those programs met with
quite a bit of retail resistance, Burger
asserts that things are different now.

“The retailer of today is quite dif-
ferent, more sophisticated,” he says.
“At the same time, the studios are re-
luctant to launch programs of their
own until they are absolutely certain
retailers want them. The studios
won't stick their necks [out] again un-
less they think it's viable.”

Berger claims the impending arriv-
al of revenue sharing could mean an
“opportunity for a distributor or
someone else to come into the busi-
ness and offer to act as the go-be-
tween. One of the major reasons re-
tailers didn't like earlier rental shar-
ing programs is because the
bookkeeping requirements associat-
ed with them were so different from
company to company. There isn't a
computer system available at the
point-of-sale level that could handle
all those individual plans.

“Of course,” he adds, “the studios
have a problem in that they can’t get
together for antitrust reasons. We
have 46 suppliers in PPT. No comput-
er could handle 46 different pro-
grams.”

The most viable approach, says
Berger, would be for National to do
all the processing from both sides, fa-
cilitated by a third party to provide
one simple system, an offer he posit-
ed at CES.

On the supply side, MGM/UA’s Fi-
scher acknowledges that revenue
sharing could be one viable method
for solving depth of copy. “Conceptu-
ally, it could make some sense,” he
says. “The big problem is how to
monitor it. But as company it's some-
thing we're looking into to see if it
does make sense.”

Revenue sharing appears more at-
tractive on A titles, he says, since

NEW YORK The bitter legal dis-
pute that kept “Platoon” out of vid-
eo stores for more than three
months apparently did not dampen
consumer interest in the title. The
video, which was finally released by
HBO Video Jan. 22 for a suggested
list price of $99.95, has generated
some 9 million rental transactions,
‘according to a research firm hired
by HBO.

The brisk rental activity stems
from “pent-up demand” for the ti-
tle, according to Eric Kessler, vice
president of marketing for HBO.

Battle-Weary ‘Platoon’ A Big Hit For HBO

He credits the company’s $3.5 mil-
lion promotional campaign—includ-
ing almost $2 million on television
advertising—as the driving force
behind the impressive showing.
HBO officials had a strong indi-
cation that the Academy Award-
winning film would be well received
even after the delay. The company
reportedly shipped 380,000 units of
the video, making it one of the top-
selling cassettes ever released at a
price point of $79.95 or
higher.
(Continued on next page)

that’s “where the business is.” A stu-
dio could make more revenue during
the first 90 days of release, says Fi-
scher. The downside, however, is how
a title’s low-priced sell-through poten-
tial could be affected a year later.

“The irony,” says Fischer, “is that
eight years ago Hollywood wanted to
do this. But all the retailers, including
myself at the time, resisted it. ‘No’
was the appropriate answer at that
time. But the business has grown and
matured. Maybe the timing is right
now. We'll look at all the options and
we’ll address whatever makes rea-
sonable sense.”

Fischer says that retail proposals
he’s received are basically the same
except in the amount of percentages
suggested.

But the big problems, he says, re-
main how to procure an accurate re-
porting system, how to allow the
smaller dealer to participate, how se-
lect or how extensive a program

(Continued on page 48)
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Prayer Service. Executives from Virgin Vision present Baker & Taylor officials
with a check for $2,500. The distributor took first place in the national display
contest for the video release of “A Prayer For The Dying.” Pictured are, from
left, Don Farr, field rep coordinator, Baker & Taylor; Mary Flynn, branch
manager, Baker & Taylor; Tim Olson, vice president of sales, Virgin Vision; and
Carolyn Diemer, Western regional sales manager, Virgin Vision.

Billboard.
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TOP MUSIC VIDEOCASSETTES.

=
. E Compiled from a national sample of retail store sales reports.
sle| o °
w < F4 28
=g | O 5% 34
o | 319 TITLE Copyright Owner, Principal 58| g | 22
o I Manufacturer, Catalog Number Performers 2Ll 2|32
* % NO.1 & %
1 1 |15 | SOFAR® 6 West Home Video SW-5701 Grateful Dead 1987 | LF | 2995
b A&M Records Inc. .
2 2 15 STING: THE VIDEOS PART 1 A&M Video VC61 103 Sting 1987 | SF | 1298
Polygram Records Inc. .
3 | 3 | 15| SLIPPERY WHEN WET Polygram Video 440-041521-3 Bon Jovi 1987 | LF |19.98
Virgin Records America, Inc. .
4 |14} 3 cv Virgin Music Video Peter Gabriel 1988 | SF | 19.98
5 4 13 WHITESNAKE: THE TRILOGY A Geffen Home Video 38138 Whitesnake 1987 SF | 1495
’ Elektra Records .
6 5 {1 $19.98 HOME VID CLIFF'EM ALL! Elektra Entertainment 40106-3 Metallica 1987 | € |19.98
’ Elvis '56/LightYear Ent. .
7 1613 ELVIS '56 Media Home Entertainment M470 Elvis Presley 1987 | D | 1995
Elektra Records .
8 | 6 | 25 | ONENIGHT Elektra Entertainment 40105 Anita Baker 1987 | € | 2495
’ CBS Video Music Enterprises .
9 7 17 AEROSMITH’S VIDEO SCRAPBOOK CBS-Fox Music Video 5229 Aerosmith 1987 | D | 1998
10| 8 |25 | JHEMAKING OF THERCUCHOF 6 West Home Video SW-5700 Grateful Dead 1987 [ 0 | 1295
A&M Records Inc.
11| 11 | 25 | CONTROL-THE VIDEOS, PART Il @ ABM Video 6.21102 Janet Jackson 1987 | SF | 1298
12| 9 | 25 | SRACELAND:THE AFRICAN Warner Reprise Video 38136 Paul Simon 1987 | ¢ |2098
“ ” |.R.S. Records
13 | 12 | 37 | R.E.M.“SUCCUMBS ASM Video 61710 R.EM. 1987 | LF | 1998
Barwood Films Ltd. .
14| 10 | 21 | ONEVOICE CRS.Fox Music Video 5150 Barbra Streisand 1987 | ¢ |2998
Island Records Inc.
15 | 13 | 119 | U2 LIVE AT RED ROCKS MusicVision 6.20613 u2 1984 | C | 1995
A&M Records Inc.
16 | 15 | &7 CONTROL-THE VIDEOS A A&M Video 6.21021 Janet Jackson 1986 | SF [ 1295
Polygram MusicVideo-U.S. .
17 | RE-ENTRY ;| BON JOVI-BREAKOUT A Sony Video Software 95W50030 Bon Jovi 1985 | SF | 1495
SQUEEZE PLAY: THE VIDEO 1978- A&M Records Inc.
18|18 | 15| 7387 A&M Video VC61716 Sagess 1987 | LF | 1938
THE DOORS: LIVE AT THE The Doors Video Company
19|18 | 31 | HoLiywooD BOWL @ MCA Home Video 80592 The Doors L6 BED
Polygram Records Inc. .
20 | 20 | 39 | KISS EXPOSED A Polygram Video 440-041-489-3 Kiss 1985 | LF |2995

® Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
miltion for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 miltion (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) & Internationat Tape Disc Assn. certification for

a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at

suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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Pee-wee’s Big Video. Pee-wee
Herman’s Emmy Award-winning
Saturday-morning television show,
“Pee-wee’s Playhouse,” will be
released on videocassette by Hi-Tops
Video beginning in April. Two 30-
minute tapes will be available for
$14.95 each, while a 90-minute
cassette featuring three episodes will
be priced at $19.95. The company
calls the Pee-wee programs its most
important acquisition to date. A total
of 23 episodes are slated for video
release.

‘PLATOON’ IS HOT

(Continued from preceding page)

“Platoon” is also the second-high-
est-selling video ever released by
the company, which was established
as Thorn/EMI Home Video in 1981.
“Rambo: First Blood Part II” has
garnered sales of close to 500,000
units as both a rental and sell-
through-priced tape since its release
in 1986.

The high unit sales and brisk
rental activity on “Platoon” are also
indications that dealers did not balk
at HBO’s controversial decision to
price the film at $99.95. While HBO
stressed that the increase was need-
ed to subsidize the company’s ambi-
tious promotion, the higher-than-
usual price point incurred the ire of
many retailers. In addition, some
dealers complained that HBO was
being opportunistic when it signed
Chyrsler Corp. as a sponsor of the
video. The auto maker reportedly
paid HBO $1 million to have a trib-
ute to veterans included at the start
of the tape.

The settlement that gave HBO
rights to the video stipulates that
HBO can only market “Platoon” un-
til Aug. 31. After that, Vestron Vid-
€0 becomes the rights holder.

Vestron can begin offering the
video Oct. 14. It is widely presumed
the video will retain a sell-through
price. AL STEWART

Giant franchiser
National Video
to hold April
convention on
Grand Bahama Island
... see page 76
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CD Subcodes Gatching On;
Philips Readies 2 Systems

BY MARK HARRINGTON

With the revival of compact disk sub-
code graphics barely 3 months old, at
least one electronics giant likes the
idea so much it is developing its own
system, perhaps at the expense of a
change in the CD standard.

The company,

N.V. Philips of the
Netherlands, dis-
closed late in Feb-
ruary that it is
working on two
subcode CD sys-
tems—one within
the CD standard and one not. The
company stressed that it is still only
exploring possibilities and would not
speculate on the implications of a
change in the CD standard.

Subcodes have been part of CD
from the beginning, but early efforts
failed because of the expense of the
equipment and a lack of software.
The technology allows a wide range
of text and graphics to be encoded on
about 5% of the CD, information that,
unlike the five minutes of video on a
compact disk video, runs the length
of the disk. To reproduce subcodes on
a video monitor or television, a CD
player requires output and an in-
board or outboard subcode decoder.

Despite the changes it requires,
the concept’s appeal is growing.
Leading the pack is Warner New Me-
dia, the independent software arm of
Warner’s that made an impressive
show of the potential of CD + Graph-
ics at the Consumer Electronics Show
in January. Stan Cornyn, president of
WNM, says he has been in close con-
tact with Philips since he began
working with subcodes, but he had
not heard of the new systems.

Bert Gall, project manager of opti-
cal media systems for N.V. Philips’
Consumer Electronics Division, says
the subcode system he's working on
differs from Cornyn’s in that it
stresses text over graphics. He says
the one version outside the CD stan-
dard would allow disks to more accu-
rately reproduce Chinese and Japa-
nese characters, which the current
system doesn’t allow, making its ap-
peal more universal. He says he isn't
sure wheter the final Philips system
will be compatible with WNM’s.

Gall says Philips is using subcodes
to enhance CD video and in particular
to fill the 20-minute gap on 5-inch

WATGH

disks when the screen goes blank.

Cornyn stresses that his system
was designed with audio in mind—
that the lyrics and liner notes accom-
panied by graphics in his system are
meant to enhance music, not video.

In any case, the world is likely to
see more CD subcodes over the next
few months, with new variations ex-
pected as soon as this month.

John Messerschmitt, the former
North American Philips vice presi-
dent who heads a CD video aware-
ness group, calls subcodes “a sleep-
ing giant.”

He says its potential as an adjunct
to CDV is just now being realized,
and he suggests that Philips may
have plans to include subcode capa-
bility on future disk players. “Any
hardware company that doesn’t plan
to have subcode [capability] in its top-
of-the-line player by next year is mak-
ing a big mistake,” he says.

At the same time, Emie]l Petrone,
executive vice president of PolyGram
CD video (a Philips subsidiary), says
the idea of subcodes will be more at-
tractive to software interests once
hardware companies agree on a stan-
dard system.

At this juncture it appears crucial
that the WNM and Philips systems
somehow aim for compatibility, as in-
compatibility would send a fuzzy sig-
nal to the hardware world. The deci-
sion is Philips’ call, as at least one
hardware company, JVC, has already
committed itself to producing several
types of machines compatible with
the WNM system.

If the systems aren’t compatible,
other hardware makers are apt to
drop the idea completely, just as they
did after equipping their first genera-
tion of CD players with subcode out-
puts only to find the software com-
munity had no intention of encoding
disks.

Some companies, like Matsushita-
owned Technics, which once had out-
puts on all its players, haven't forgot-
ten that lesson. A top product manag-
er didn’t even take up a WNM offer
to preview CD + G at the recent CES.
Needless to say, Technics isn’t break-
ing any production records to build
new super CD players capable of de-
coding CD +G. But a cooperative ef-
fort, like the one that led to the world-
wide standardization of CD to begin
with, could wake the sleeping giant.

DEALERS DEBATE REVENUE

(Continued from page 46)

should be, and where retailers would
put the excess inventory.

“But the concerns could be reme-
died,” he says, “if we can figure out a
workable system. It’s no secret that
we've hit the wall in how many copies
of an A unit we can sell.”

Last year, Media Home Entertain-
ment revealed that “Invaders From
Mars” was part of National's PPT ex-
periment, while more recently Orion
Home Video announced publicly that
“RoboCop”’ was being tested by Na-
tional. Len White, president of Orion
Home Video says, however, that an
evaluation won’t be forthcoming un-
til May, three months after the title’s
street date. RCA/Columbia’s “La

SHARING

Bamba” is reportedly part of a cur-
rent PPT test, an assertion that
draws a “no comment” from the com-
pany.

One other studio’s chief home vid-
€0 executive maintains that he has
tried B titles with National and says
it produced no appreciable difference
in revenue. That executive also says
he remains highly skeptical of PPT or
other rental sharing programs be-
cause of the sheer number of nation-
al monitoring and logistics difficul-
ties. This same executive also ex-
presses deep concerns about how
these programs could undermine tra-
ditional video wholesalers.
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= Compiled from a national sample of retail store sales reports.
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2%z 3 i
o | =14 | TME Copyright Owner, Principal 28| £ | &
172 LB - b=
iE < § Manufacturer, Catalog Number Performers K] S 1335
* & NO.1 & &
1 1 22 LADY AND THE TRAMP walt Disney Home Video 582 Animated 1955 G | 2995
JANE FONDA'S LOW IMPACT Lorimar/LightYear Ent.
2 | 2 | 74| AEROBIC WORKOUT o Lorimar Home Video 070 Jane Fonda 1966 | NR | 30.95
3| 3|61 | CALLANETICSa @ %ngng;;g‘;'gé Callan Pinckney 198 | WR | 2495
Vestron Pictures Inc. Patrick Swayze
4 5 8 DIRTY DANCING Vestron Video 6013 Jennifer Grey 1987 | PG-13 | 89.98
5 | 6 |124| JANEFONDA'SNEWWORKOUTA  [Orimar/LightYear Ent Jane Fonda 1985 | MR | 3095
Paramount Pictures William Shatner
6 7 22 STAR TREK IV-THE VOYAGE HOME Paramount Home Video 1797 Leonard Nimoy 1986 | PG | 29.95
7| ¢ ] 27| ANAMERICANTAIL ¢ Q”C’f\'ﬂoﬁée{,}grjggg 36 Animated 1986 | 6 (2995
Orion Pictures Peter Weller
8 | 10 5 | RoBOCOP Orion Home Video 8610 Nancy Allen 1987 ( R 8998
Hemdale Film Corp. Tom Berenger
9 | 8| 6 | PLATOON HBO Video 0040 Charlie Sheen 198 | R | 9995
10| 14 ] 13 PINK FLOYD THE WALL MGM/UA Home Video 400268 Bob Geldof 1982 | R | 1995
Paramount Pictures Marlon Brando
1 9 68 THE GODFATHER Paramount Home Video 8049 Al Pacino 1972 R 2995
12 | 19 | 91 | KATHY SMITH'S BODY BASICS & & Vigeolne. | Kathy Smith 1985 | R | 2095
. Julie Andrews
13 | 12 | 137 | THE SOUND OF MUSIC A ¢ CBS-Fox Video 1051 Christopher Plummer | 1963 | 6 | 2998
18 [ 11 | 5 | WO SMITHS STARTING Fox Hills Video FH1027 Kathy Smith 1987 | MR [ 1995
A : Julie Andrews
15 ] 17 | 92 | MARY POPPINS ® ¢ Walt Disney Home Video 23 Dick Van Dyke 1964 | G |29.95
16 | 16 | 51 | THEWIZARDOFOZ A @ MGM/UA Home Video 60001 e 1939 | ¢ | 2995
ay Bolger
17 | 15 | 72 | SLEEPING BEAUTY ¢ Walt Disney Home Video 476 Animated 1959 | G | 2995
’ Elvis '56/LightYear Ent. .
18 | RE-ENTRY | ELVIS'56 Media Home Entertainment M470 Elvis Presley 1987 | NR | 19.95
19 | 21 | 16 | GRATEFUL DEAD-SO FAR 6 West Home Video SW-5701 Grateful Dead 1987 | NR | 29.95
Paramount Pictures
20 | 23 | 30 | CROCODILE DUNDEE Paramount Home Video 32029 Paul Hogan 1986 | PG-13 | 29.95
Paramount Pictures Tom Cruise
21 13 52 TOP GUN Paramount Home Video 1629 Kelly McGillis 1986 PG | 2695
22| 25 | 97 ALICE IN WONDERLAND A ¢ Walt Disney Home Video 36 Animated 1951 | G | 2995
JANE FONDA'S EASY GOING Lorimar/LightYear Ent.
23 | REENTRY WORKOUT A # Lorimar Home Video 058 Janelionda 1984 | NR | 39.95
24 { 22 | 24 Ekﬁzgiégss PLAYMATE VIDEO Lorimar Home Video 524 Various Artists 1987 | NR | 2495
25| 18 | 70 | SCARFACE o a"cixegsj;‘;‘efij;g‘gg; 47 Al Pacino 1983 | R | 2495
26 | 3t | 118 ";I"‘)TR’:(YOSU'#'IH S ULTIMATE VIDEQ jg: Video o0 Kathy Smith 1984 | WR | 29.95
27 | RE€ENTRY | ONE VOICE N Barbra Streisand 1987 | R | 2998
28 | 29 | 27 | DORF ON GOLF ¢ J2 Communications J2-0009 Tim Conway 1987 | NR | 29.95
Orion Pictures Kevin Costner
29| 28 | 4 | NOWAYOUT HBO Video 0051 Gene Hackman 1987 | R 8995
#
30| 26 | 23 | NORKOINTH'S WINNING Fox Hills Video FH1012 Kathy Smith 1987 | WR | 2995
INDIANA JONES AND THE TEMPLE Paramount Pictures Harrison Ford
31|35 | % OF DOOM Paramount Home Video 1643 Kate Capshaw L5 [ [ TR
32| 27 | 133 | PINOCCHIO ¢ Walt Disney Home Video 239 Animated 1940 [ G | 29.95
X Polygram Records Inc. q
33| 24 | 17 | BON JOVI-SLIPPERY WHEN WET Polygram Video 440.041521-3 Bon Jovi 1987 | MR | 19.98
34 | 40 | 34 | HERE’S MICKEY! Walt Disney Home Video 526 Animated 1987 [ MR [ 1495
352 | 6 PREDATOR CBS-Fox Video 1526 A. Schwarzenegger 1987 | R [8998
. John Candy
36 32| 2 SPACEBALLS MGM/UA Home Video M90179 Rick Morams 1987 | PG | 8998
Warner Bros. Inc. Jason Patric
37 NEW’ THE LOST BOYS Warner Home Video 11748 Dianne Wiest 1987 R GEH
RCA/Columbia Pictures Home Video 6- Lou Diamond Phillips
3830 6 LA BAMBA 20854 Esai Morales 1987 | PG-13 | 89.95
Universal City Studios Lorraine Gary
3934 3 JAWS THE REVENGE MCA Home Video 80723 Michael Caine 1987 | PG-13 | 89.95
Paramount Pictures Marlon Brando
40 | 37 45 APOCALYPSE NOW Paramount Home Video 2306 Martin Sheen 1979 4 2995

@ Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) @ International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.

48

BILLBOARD MARCH 19, 1988
wwWw americanradiohistorv com



www.americanradiohistory.com

VIDEO
REVIEWS

This column offers a critical look
at recent nontheatrical video re-
leases. Suppliers interested in see-
ing their cassettes reviewed in this
column should send VHS cassettes
to Al Stewart, Billboard, 1515
Broadway, New York, N.Y. 10036.

Please include the rumnning time

and suggested retail price.

“King: Montgomery To Memphis,” '

Pacific Arts Video, 105 minutes,
$29.95.

This Academy Award-nominated |

documentary portrays the activities

of civil rights leader Dr. Martin Lu- |

ther King between 1955 and 1968,

from the boycott that he led against |
segregated buses in Montgomery, |

Ala,, to his assassination. The tape
(which has no narration) opens with a
moving tribute to King by Harry Be-
lafonte and then presents a fascinat-
ing compilation of King’s most stir-

ring speeches as well as other clips |

that illustrate, in images and voices
of the time, the nonviolent struggle
for justice led by King. Much of the
footage utilized here had never been
exhibited before this documentary
was made. This powerful and inspir-
ing video is an important historical
document that is affordably priced.
Even if sell-through doesn’t material-
ize, retailers would do well to add this
treasure to their rental libraries.
CHRIS McGOWAN

“Kathy Smith’s Starting Out,” Fox
Hills Video, 60 minutes, $19.95.
Kathy Smith’s appeal as an exer-
cise instructor has been proven by
four well-received fitness tapes. This
intelligently structured program
should reap the benefits of her grow-
ing popularity while giving beginners
a thorough, well-paced workout that
even takes time out for heart-rate
checks. The tape begins with a warm-
up section designed to prevent injury
and then moves on to an aerobics re-
gime that isn't too demanding yet can
be used even by advanced exercisers,
simply by putting more energy into
the moves. The third section, “Body
Awareness,” distinguishes this exer-

cise program from others in that |

Smith relays information about mus-
cle groups, demonstrating how they
work on students in her class as the
viewer exercises along at home.
Given its strong elements, palat-
able price, and Smith’s proven track
record, “Starting Out” should need
little warm-up time before moving
off the shelves. MARY FORSELL

“The Fifth Avenue Doctor’s Con-
sultation On Dermatology & Cos-
metic Surgery,” Increase Video, 53
minutes, $29.95.

As cosmetic surgery continues to
gain popularity among middle-income
men and women, there appears to be
a need for more information on the
topic. Unfortunately this video—nar-
rated by Dr. Lewis Feder, a New
York dermatologist and cosmetic sur-
geon—is too generalized to be truly
useful to the potential patient. While
it does provide useful information on
prices, methods, and recovery periods
for a variety of procedures, most peo-
ple are likely to put their money to-
ward an actual consultation with a

(Continued on next page)
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OME VIDEO

ON SALE DATE: APRIL 14

0380 $79.95
COLOR/90 MINUTES

TRANS WORLD ENTERTAINMENT presents a film by FRED OLEN RAY
suring CHARLES NAPIER « ANN TURKEL * RON GLASS
JAMES BOOTH - NORMAN BURTON +..BO SVENSON .: “Robertson”
witesFRED OLEN RAY.. T.L. LANKFORD %:ic:HERB LINSEY
Secuv*YORAM PELMAN ‘<5 ALAN AMIEL °“*%isity FRED OLEN RAY
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Net Salesman. Greg Stefan, center, goaltender for the Detroit Red Wings,
poses with executives from Video Trend during an autograph session to
promote the video *'Just A Matter Of Time, Highlights Of The Red Wings’ 1986-
'87 season.” Pictured with Stefan, left, are Ron Greenberg, operations manager,
and Bob Fortune, the newly appointed general manager of Video Trend's Detroit
branch. The 50-minute tape is currently available for a list price of $24.95.

. Bilboard.

VIDEOCASSETTES SALES
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TOP SPECIAL INTEREST

newsline...

MAKE THAT 1,603: Clearly J2 Communications is mindful of the already-
fattened supply of workout tapes, but the company believes its new offer-
ings bring something unique to the party. “There are already over 1,600
exercise videos available,” says Mike Weiss, director of marketing for J2
Communications. “Our challenge was to find a program that was a cut
above every other video and one which demanded our attention.” The
three programs—*“No Jump,” “Hang In There!” and “Rev Up”—feature
aerobic specialist Charlene Prickett. J2 says the tapes, each priced at
$19.95, are the first low-impact exercise programs designed for the entire
spectrum of health enthusiasts, from beginner to pro. The street date is
May 19, and the prebook cutoff is May 5.

MAGNUM ENTERTAINMENT is offering dealers a $5 rebate on each copy of
the film “Success Is The Best Revenge” they purchase. Danny Kopels,
executive vice president and chief operating officer, says the promotion
“gives Magnum an opportunity to provide retailers with a meaningful re-
bate program. The film has received critical acclaim and has an outstand-
ing cast, and therefore it should do exceptionally well in the home rental
market for the retailer.” The film has a street date of April 14 (the pre-
book cutoff is March 31) and a list price of $79.98.

UNICORN ¥IOEO is in the midst of a “total expansion program, including
purchasing, marketing, and sales.” The company says it is on the lookout
for acquisitions in virtually all film genres, including instructional and
special interest. For more information write to Ed Goldstein, Unicorn Vid-
€0, 20822 Dearborn St., Chatsworth, Calif. 91311.

“THE LAST WALTZ” will be released by MGM/UA Home Video in April for
a list price of $19.95. The film captures the last performance given by the
Band and stars Bob Dylan, Neil Young, and Eric Clapton. AL STEWART

VIDEO REVIEWS

(Continued from preceding page)

doctor rather than pay $29.95 to view
a cursory description of a procedure.

Unfocused, almost improvised de-
livery by Feder does little to promote
the viewer’s confidence in the safety
and effectiveness of the techniques.
While the basic idea is sound, it
would be far more salable as a series
of individual tapes focusing on specif-
ic procedures. M.F.

“Island Of The Bounty,” Cochran
Film Productions, 59 Minutes,
$39.95.

The title refers to the Pitcairn Is-
lands in the South Pacific, where the
mutinous Fletcher Christian and
members of the Bounty crew found a
haven after their act of mutiny in
1789 against Capt. Bligh, as depicted

in “Mutiny On The Bounty.” Docu-
mentary film maker Ted Cochran ac-
companied a group of young people,
including a descendent of Christian,
to the Piteairns on a Japanese square
rigger about the same size as the
Bounty. Although nothing of great
moment occurs on the voyage itself,
the story of modern-day life on the is-
lands, situated 4,000 miles from the
nearest large land mass, is interest-
ing. Many islanders carry the Chris-
tian surname, and their language and
way of life often reflect their English
origins. And if that’s not enough,
Cochran’s lovely images of his geo-
graphic surroundings are sure to stir
the hearts of armchair adventurers.
IRV LICHTMAN
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RECREATIONAL SPORTS™
* & NO.1 & &
: Bob Mann's methods increase players’
1 1 63 AUTOMATIC GOLF A ¢ Video Reel VA 39 drive by 30 to 80 yards. 14.95
I Tim Conway displays the fun-damentals
2 | 2 | 35 { DORFONGOLFe® J2 Communications J2-0009 of golf in this 5poof of how-0's, 29.95
THE BEST OF THE FOOTBALL - NFL's best and funniest football
3 3 4 FOLLIES foxlbiillslideo bloopers fill this compilation. 35
4 | 6 | 63| GOLFMYWAY WITH JACK NICKLAUS Worldvision Home Video 2001 Egﬁye'r‘°"°”°w guide for the beginning | g4 g5
LEE TREVINQ'S PRICELESS GOLF . Pro Lee Trevino reveals the golfing
5 NEWD TIPS VOLUME 1 BaramountibiomelVideo techniques that made him famous. LERH
. BOOM! BANG! WHAP! DOINK! AT VA The ultimate guide to watching and
6 | REENTRY | 5,iN MADDEN ON FOOTBALL EoxihiillEided understanding the game of football. 295
. 3M/Sportsman'’s Video Ricky Clunn shows how to fish at all
7 4 49 BASS FISHING: TOP TO BOTTOM Leisure Time Video depths plus casting techniques. §9.95
. - Coach Bob Knight explains the
8 12 1 17 A KNIGHT OF BASKETBALL Kartes Video Communications fundamentals of offense and defense. 19.95
NOT SO GREAT MOMENTS IN . Tim McCarver hosts this compilation of
9 9 7 SPORTS HBO Video 0024 sports’ most memorable goofs. 14.95
WINNING BASKETBALL WITH LARRY . Ball handling skills taught by Celtic great
10 20 | 13 BIRD Kodak Video Programs 8118770 Larry Bird and others, 19.95
JOHN MCENROE AND IVAN LENDL: . Learn tennis secrets and tips from the
11| 7 | % | THE WINNING EDGE Vestron Video 1022 world’s two best players. 2995
0 JCI Video Inc. Action-packed video featuring monster
12| 10 9 BOB CHANDLER'S BIG FOOT JCI Video trucks in crazy competitions. [REL
NFL Films Video Compilation of the NFL's funniest
13| 5 9 FESTIVAL OF FOOTBALL FUNNIES Fox Hills Video bloopers and blunders. 19.95
CHARLIE LAU: THE ART OF HITTING . . Improve your stance, shift your weight,
14|16 | 15 300 Best Film & Video Corp. e 29.95
ARNOLD PALMER: PLAY GREAT GOLF . Mastering the Fundamentals focuses on
150 8 | 35| yoLume 1 estionlVideci2085 the basic mechanics of golf. B
WARREN MILLER'S STEEP AND . . Miller's latest adventure features action-
16 | NEWD | rro Lorimar Home Video 109 packed ski footage. 1995
NFL Films Video Profiles of football greats plus the NFL's
17 | 11 | 39 | NFL CRUNCH COURSE Fox Hills Video greatest hits. [EL
18 | NEWD SUPER SUNDAYS-HISTORY OF THE NFL Films Video Tracing of the history of the Super Bowl, 1995
SUPER BOWL Fox Hills Video from game one to the present. ’
A 8 Red Auerbach & an NBA all-star line-up
19 | 18 | 25 | RED ON ROUNDBALL Best Film & Video Corp. 8102 show the strategies behind their plays. | 2%
20 | 17 | 55 WARREN MILLER'S LEARN TO SKI Lorimar Home Video 103 A definitive guide to the art of skiing. 24.95
BETTER
HOBBIES AND CRAFTS™
* 4 NO.1 » »
CHEF PAUL PRUDHOMME'S T Unique techniques are revealed in this
1| 2|8 | LOUISIANAKITCHEN, VOL 1 42 Commurications video on Cajun cooking. B3
THE SILVER PALATE: GOOD TIMES Simon & Schuster Video Celebration of parties, people, and good
23 |1 24.95
LIVE Paramount Home Video 12135 food for anyone who entertains. .
CHEF PAUL PRUDHOMME'S . How to prepare Cajun and Creole
3 | 6 | 8| OUISIANA KITCHEN, VOL. 2 B CaTiitetes classics from scratch. B
THE SIGHTS AND SOUNDS OF . Visit beautiful Hawaii and enjoy an in-
4 | RE-ENTRY HAWAII International Travel Network depth look at the 4 main islands, 39.95
5 | REENTRY | PLAY BRIDGE WITH OMAR SHARIF  Best Film & Video Corp. f(‘fa‘;'e‘gjs‘e" Sl AR IS £ 3495
LAURA MCKENZIE'S TRAVEL TIPS- - Visits to Oahu, Maui, Diamond Head, and
6 1149 ) Hawan Republic Pictures Corp. H-7352-1 Waikiki. 2495
JULIA CHILD: SOUPS, SALADS, AND . Making French bread, tossed salads, and
7194 BREAD Random House Home Video light and hearty soups. 29.95
JCIVideo Inc. Common-sense guide to the basics of
8 15| 4 YES YOU CAN MICROWAVE JCI Video 8200 microwave cooking. 29.95
. For the fish lover whose time or bad luck
9 | 11| 41 VIDEO AQUARIUM The Video Naturals Co. makes owning live fish impossible, 19.95
MR. BOSTON’S OFFICIAL VIDEO . . Learn to mix your favorite drinks with
10| 4 | 37 | BARTENDER'S GUIDE Lorimar Home Video 064 easy instructions. B
. . Enjoy the sights and sound of San
11 | NEWD SAN FRANCISCO BAY CRUISE International Video Network Fransico's famous bay area, 2495
. The tips, tricks, and techniques of
1210} 35 CAKE DECORATING Learn By Video decorating are at your fingertips. 29.95
. Planning, planting, maintaining, and
13| 7 | 41 THE VICTORY GARDEN Crown Video harvesting of the home garden. 2495
. . The preparation and carving of roasts,
14| 12 | 43 JULIA CHILD: MEAT Random House Home Video steaks, hamburger, and chops. 2995
. Learn to do basic repairs by following
15| 5 7 THE LAST CHANCE GARAGE Crown Video the easy, step-by-step instructions. 24.95
#® International Tape Disc Assn. certification for a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of
at least 25,000 units or $1 million at suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
Next week: Health And Fitness; Business And Education.
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Unit Set For Boston Garden/Train Station
Strawherries Fields New Store

BY DAVID WYKOFF

BOSTON Strawberries Records &
Tapes is aiming for an unlikely com-
bination of customers—sports fans,
concertgoers, and commuters—
with its newest unit, located inside
the Boston Garden/North Station
train-terminal complex.

The 1,600-square-foot store, small
by Strawberries standards, is locat-
ed just inside the main entrance to
the facility and is scheduled to open
later in March.

“We're very excited about this
kind of location and look forward to
working with Boston Garden man-
agement, who are working very ag-
gressively to bring music here,”
says Strawberries general manager
Ivan Lipton.

The idea for the store came out of
Strawberries’ growing relationship
with Boston Garden president Lar-
ry Moulter, who has once again
started booking major acts into the
arena. ‘‘We were talking about
some kind of joint promotion, and
then Larry asked us why we
weren’t right there ourselves,” says
Lipton. The new Strawberries store
is located in what most recently was
a video arcade. It is directly across
from the newly rehabbed Sports

Cafe, a kind of combo pub/sports
museum.

According to Moulter, approxi-
mately 7 million commuters pass
through the terminal complex every
year—an average of 150,000 a

‘We’re trying very
hard to bring
music back to

downtown Boston’

week. “It’s an ideal arrangement
for both of us. We're trying very
hard to bring music back to down-
town Boston, and this location af-
fords Strawberries a lot of traffic
all day long as well as the atten-
dance at the sporting, family, and
concert events that go on there,”
says Moulter.

The Boston Garden owns both the
hall and the attached train station,
which links the subway system with
commuter trains running north and
west of Boston.

Lipton says the store will open
early in the morning to capitalize on
commuter traffic and will remain
open late on nights when events are

taking place at the Garden. The are-
na’s major tenants are the Celtics, a
basketball team, and the Bruins, a
hockey team, and both seem des-
tined to play deep into the play-
offs—at least through May and pos-
sibly into June—which would be
good news both for the Garden and
for the new Strawberries store.

Lipton also reports that the unit’s
product mix will not differ greatly
from the web’s 70 other locations.
“We’ll have the same kind of em-
phasis on catalog, though we’ll have
to work a little harder on putting it
in the smaller space. Our real priori-
ty, though, will be to attract the
commuters, who are usually in a
rush,” he says, noting that North
Station is downtown Boston’s quick-
est-growing development area and
only a stone’s throw from the huge
Fanueil Hall tourist draw.

Also planned are a grand-opening
sale and a number of still-undis-
closed cross promotions between
the Garden and the store.

According to Lipton, one area of
promotion that’s sure to continue is
Strawberries’ sponsorship of the
parents room at the Garden during
rock and pop concerts.

Billhoard’s Guide To Music Chains

CHAIN LOCATION
(STORE NAMES)

TOTAL
LOC.

MALL
LOC.

VIDEO
SALES

VIDEO
RENTALS

THE MUSICLAND GROUP
7500 Excelsior Blvd.

St. Louis Park, Minn. 55426
(Musicland, Sam Goody,
Paramount Pictures,
Columbia, Discount Records

615 531 615 50

TARGET STORES INC.

33 S. Sixth St.
Minneapolis, Minn. 55440
(Target)

323 0 323 0

TRANS WORLD MUSIC CORP.
38 Corporate Circle
Albany, N.Y. 12203
(Record Town, Tape World,
Great American Music,
Coconuts, Vibrations,
Peaches (of indiana,
linois, and Ohio],

Midland Records,

The Music Co.

Music World)

319 246 319 19

CAMELOT ENTERPRISES INC.
8000 Freedom Ave. N.W.
P.O. Box 2169

North Canton, Ohio 44720
(Camelot Music)

213 207 213 57

WHEREHOUSE ENTERTAINMENT
19701 Hamilton Ave,

Torrance, Calif. 90502

(The Wherehouse)

210 45 210 168

THE RECORD BAR INC.
3333 Chapel Hili Bivd.
Durham, N.C. 27707
(The Record Bar, Tracks)

138 121 138 17

WESTERN MERCHANDISERS INC.
P.O. Box 32270

Amarilio, Texas 79120
(Hastings)

120 75 60 35

(Continued on page 60)

Who’s who in retail? In this is-
sue, Billboard brings you up to
date on the state of U.S. music re-
tail chains.

Information included in this
chart confirms that music mer-
chandisers have indeed shown a
growing commitment to video
products. Many players, both large
and small, have gotten their feet
wet in the rental waters. Of the 53
chains listed here, 35 operate rent-
al departments at some or all of
their stores.

An even greater number of mu-
sic webs, 48, are selling prerecord-
ed video products, most of them on
a chainwide basis.

The chart also proves the in-
creasing consolidation that has
occurred in the music retail field,
as larger companies continue to
buy out smaller operations.

Only four pure entertainment
retailers have own store counts of
200 or more.

Chains have been ranked here
solely by the number of stores that
each company operates. The order
in no way attempts to determine
the chains’ comparative volume.
The chart also reveals how many
mall locations are run by each of
these webs.

NARM’s membership and other
lists were used to build this chart.
If any chains of five stores or more
have been excluded, contact retail
editor Geoff Mayfield in Bill-
board’s New York office or mar-
keting editor Earl Paige in the Los
Angeles office.

The chart was compiled by Val-
erie Bisharat, Billboard’s Los An-
geles editorial assistant.

RECORDED LIVE AT CHICAGO'S PARK WEST, “IT'S ALIVE"
CAPTURES THE HEART, SOUL, AND POWER OF JERRY GOODMAN
AND HIS BAND IN THE BEST POSSIBLE ENVIRONMENT.

“PERFORMING IS A MAJOR PORTION OF WHAT | DO.

IT SAYS MORE ABOUT WHAT | AM MUSICALLY
THAN ANYTHING ELSE.” JERRY GOODMAN

FEATURING A 'TOUR DE FORCE' RENDITION OF THE " THEME FROM PERRY MASON."

Private Music

PRIVATE MUSIC IS AVAILABLE ON AUDIOPHILE VINYL, CHROME CASSETTE AND COMPACT DISC.

PRIVATE MUSIC 200 EAST 23RD STREET, NEW YORK, NY 10010 (212) 684-2533
MANUFACTURED AND DISTRIBUTED BY RCA IN THE USA
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Tokyo Todd. Todd Rundgren drew
some 400 fans when he made an in-
store stop at Tower Records’ store in
the Shibuya district of Tokyo. The
veteran artist/producer was in Japan
to perform five one-man concerts, all
sellouts.

Polaroid Clicks
With EMI
For Marx Promo

BY MOIRA McCORMICK

CHICAGO Polaroid and EMI/
Manhattan Records have joined
forces in a nationwide contest pro-
motion involving label artist Rich-
ard Marx, dubbed Summer Nights
Never End. The promo, which be-
gan during the first week of March,
ties in with the release of “Endless
Summer Nights,” the third single
from Marx's hit debut album.

‘This is Polaroid’s
first rock-act link’

According to Peter Michaelson,
Polaroid’s advertising manager, the
camera manufacturer had used
Marx before in fourth-quarter net-
work and cable television commer-
cials plugging Polaroid’s Spectra-
System instant camera. The ads,
which featured young female fans
snapping pictures of Marx at a con-
cert, were intended to “appeal to a
younger target group, to change
the impression that instant photog-
raphy is old-fashioned,” says Mi-
chaelson.

The current promotion was sug-
gested by EMI, he says, and in-
volves more than 850 key retailers
nationwide, including Tower Rec-
ords, Sam Goody, Music Plus,
Sound Warehouse, Record World,
and Turtles. Displays, entry boxes,
and other point-of-purchase materi-
als are set up to allow storegoers to
enter the contest and become eligi-
ble for prize drawings. The grand-
prize winner earns a trip for two to
Hawaii, and other prizes include
some 75 SpectraSystem and 250
600LMS cameras, says Michaelson.

Radio and print ads are support-
ing the promotion. Targeted radio

(Continued on page 58)

America’s Largest
CD Distributor
HERE’S WHY:

e PRICE—Low everyday prices, incredible weekly sales.
e FILL—Best fill in the industry.

e SERVICE—100% computerized inventory. The order you
place is the order you get. No disappointments!!
No surprises!!

e DELIVERY —guaranteed 1-2 day delivery anywhere
in the US. at no extra charge to you.

CALL NOW for our spectacular catalog of

THOUSANDS of CD's ACTUALLY IN STOCK!!

New York
(212) 517-3737

Connecticut
(203) 798-6590

Los Angeles
(213) 388-9834

FAX
(203) 798-8852

Toll Free
(800) 826-0079

DEALERS ONLY

BILLBOARD PUBLIGATIONS. INC.

RETAILERS

Sell Billboard and
MUSICIAN Magazine
In your stores.

FOR MORE INFORMATION CALL BRAD LEE
1/800|999|9988

VINYL VENLORS ~ (INYLJENDORSFOO

Two great locations to service all your music needs.
Shipping MI, OH, IN, IL, IA & W1 - OVERNITE!
Delivering the best for less. Featuring a fantastic selection of:
45’'s e Cassettes ® Cassingles ® 12" Singles ® Compact Discs
TDK/Maxell Record Care Accessories ¢ Fixtures
We are a Full Service Wholesaler ® Rack Jobber ® One Stop

Weekly Deals ® Specials ® Fully Computerized
Volume Discounts & Catalogs Avallable.

VINYL VENDORS VINYL VENDORS TOO!
7870 Sprinkle Rd. 21421 Hilltop, Unit #1
Kalamazoo, Ml 49002 Southfield, MI 48076
(616) 323-0131 (313) 357-7800
In Mich. TOLL FREE: 800-632-0878 Nat'l. WATTS: 800-338-9210
Midwest TOLL FREE: 800-446-0006 FAX: (313) 357-4159
FAX: (616) 323-9517 Complete Advertising,

(¢
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IMPORTANT PEOPLE The 1988

International
Summer Consumer

MVE mp OR'E’-LWT Electronics Show ®
June 4-7,

REASON S m M TE]VD Chicago, Illinois

McCormick East, McCormick

SIMMER CES ® North, McCormick Center Hotel,
o Chicago Hilton and Towers

§ -~
hAS ; m“SiCﬂ“l‘ier' “As our customer base ‘
chandiser, nothing
Goslillhamoe Hpor- changes, we may need to add
tant to you than to see new products that current sup-
a“ddhei:r all the hottest pliers may not carry. I use the
products. , . .
e shcow to establish relationships
sents this opportunity with vendors and suppliers I
beties tial Sumimcr normally don't do business
CES®, the industry’s ———
marketplace. with. .
Summer CES helps Sarah Napier
you make more accu- Buyer
rate buying and mer- Best Products
chandising decisions, C I
and stay ahead of your ompany, inc.
competition.

Summer CES also
brings you work-
shops—this year, re- _ :
designed to be more ‘ /

: L P
provocative and inspir- . V8 A
ing than ever before.

PRE-REGISTER
TODAY, SAVE THE

So register today! ..........................................................
Complete and return Pre-register now for the Make sure you get your badge! To $25 ON-SITE FEE!
the form below. Then 1988 International Summer obtain your badge by mail, we must
Consumer Electronics Show® receive this form no later than
to reserve transporta- by mailing this completed May 6. Be sure to attach your business card. If we receive this form
tion " call American Air- form to after May 6 but before May 23, you may pick up your badge on-site

at the “Will Call” Desk in the Main Registration Area of McCormick

e Elgtronics East. Two forms of 1.D. will be required. Forms received after May

lines toll free at 1-800-

Sponsored and preduced by the
Electronic Industries Assaciation/
Consumer Electronics Group.

For the trade only. No one under 18 years of age will be admitted. Over-the-counter sales are not
permitted.

. . . sh . ) el S
433-1790 and 1dent1fy c C /(;) va: MBSy Bics 23 will not l?e pr(:lc]t?ssfed. To reglslerhmore: than one qualified indi-
ourself as a Summer . P.O. Box 6579 vidual, duplicate this form and attach business cards.
y : Broadview, IL 60153-6579 Note: Your housing form and complete show information,
CES attendee; or call . including workshop updates, will be mailed to you separately.
CW travel at 1-800-524- :
4433. E Neme L1 L L L 1 1 001 154
If you would like to . Gompamy L L L 1 0t L 4t 0 1kl
exhibit at Summer : SR () RTINS [N W N T 0 10 N O |
CES, please call (202) : ol B it e e @ Lok G et bk ]
457-8700 and ask for . e o~
Exhibit Sales. i omone L1 1L /1 =1 11 | o | =1 1 J=0 1 1 | |
: Only 21 characters (as indicated) including S
: spaces will appear on your Badge. Social Security.-number is for CES internal use only.
.’f":\\ CONSUMER . Please check your position for your badge category:
f{ ‘;‘ ELECTRONICS = 1 [ Retailer 4 [J Prem./Catalog Buyer 7 [ Institutional Buyer
\& Y/ 3 2 [ Distributor 5 [0 Manufacturer’s Rep. 11 [J Adv./Mktg/PR/Consultant
\) é ® SHOWS g 3 [ Dept/Chain Store Buyer 6 [J Manufacturer 12 [J Financial/Market Analyst
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Caroline Records

5 Crosby Street

New York, N.Y. 10013
Tel: 212/219-1500
FAX: 212/219-1553
Telex: 425414 CAROLI

1988 Caroline Retords

ETAILING

ﬂ th ANNIVERSARY

House Guests. Rochester, N.Y., instrument-and-record store House Of Guitars plays host to two fusion pioneers: guitarist
Alan Holdsworth and bassist Stanley Clarke. Shown, from left, are store staffer Bruce Schaubroeck, Holdsworth, Clarke,

and Armand Schaubroeck, owner of House Of Guitars.

i
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by Eari Paige

ONE-STOPS ADD RACKING: One of the guaran-
teed topics of discussion during various huddles at the
National Assn. of Recording Merchandisers conven-
tion March 11-14 in Los Angeles will be that one-stops
are steadily adding other services, such as rackjob-
bing. Some one-stops are discussing it more openly
than others: “We’ve been raeking chains with 12-inch
and T-inch singles for a long time,” says Bud Libman,
a buyer at Nova Distributing Corp. in suburban At-
lanta. Nova's service is not exactly the classic rack
model, though; the firm has no one actually visiting
accounts.

“It’s all done by phone,” says Libman. By “all,” he
means the complete weekly inventory canvass, order
write-ups, shipments, and follow-ups with individual
store managers. Libman says national and large re-
gional webs can’t keep up with local trends in numer-
ous configuration-driven genres, including dance, gos-
pel, and country. “They depend on our regional spe-
cialization,” he says.

At All Service One Stop Ine., in Union, N.J., part-
ner Frank Di Marsico says, ‘“‘Diversification is a
trend. With the various pricing structures, there’s no
room for us anymore. We can’t hit our 10 points.
We're especially hurting in catalog sales. The dealers
would rather buy direct than from a one-stop, even
though distributors can’t match our overnight service
and, in some cases, same-day service.”

Decade-old All Service, headed by Di Marsico and
partner Edward Fredrick, specializes in store open-
ings, bazaars, and jukebox-operator service. “We
work with churches, as an example, set them up on a
100% guarantee with a cash refund after, say, a week-
end fund-raiser,” says Di Marsico, adding that All Ser-
vice is considering some rack-type adjuncts as well.

Over in Michigan, Vinyl Vendors in Kalamazoo is
also about to bow a rack service, according to Lee
Norris, vice president and head of the Detroit branch.
“A lot of the larger rack firms are dropping smaller
accounts. It’s an opportunity for a one-stop to pick up
extra volume,” says Norris.

AT THE GRAMMYS: Musi¢ retailers were well rep-
resented when the Grammy Awards presentation re-
turned to the Big Apple. Seen at the March 2 ceremo-
ny at Radio City Music Hall were several chain execs,
including Roy Imber, president of Record World,
Barrie Bergman, chairman of Record Bar; Jack Eug-
ster, president of Musicland Group; and Jerry Ad-
ams, vice president of Harmony House. Further, four
retailers advertised in the Grammy program: Camelot
Music, Tower Records, and The Wiz each came with
full-page ads, while Manhattan superstore and mail-
order house J&R Music World placed a half-page ad.

THAT OTHER GEMINI: Gemini Distributing, a

one-stop in suburban Atlanta, has not closed its doors,
says its president, Mike Walker, who reports that his
firm has been confused with a similarly named one-
stop in Cleveland.

CATALOG COMPACT DISKS SLASHED: Accounts
are optimistic about the CBS program on its Collec-
tor’s Choice CDs involving a 15% discount on a “no-
return’”’ arrangement. As Libman at Nova explains,
“It makes box lots come in at $5.83, and, if loose, $5.95.
We haven’t been buying on this program that long.
But very soon, we're going to lower our price to ac-
counts because enough of our purchases will be on
this program.” As for returns, Libman says this is
manageable. “No returns is a misconception. As long
as your CBS cap remains 18%, you can return at least
a portion of these [Collector Choice] items.”

Some one-stops would like to see still more catalog
covered by discounts. CBS is offering a 10%-free
goods discount on Best Value CDs through March 25.
“We’re not bringing the whole [CBS CD] line down—
not yet. But these programs [on midline and catalog
CD)] are starting to have an effect,” says Norman
Nessis, vice president marketing, Valley Record Dis-
tributors near Sacramento, Calif.

SILVER STREAK SCRATCHED: Leonard Silver,
61, head of Transcontinent Music, had been the in-
dustry’s sentimental favorite in the March 6 Los An-
geles Marathon, but Silver was unable to make the
race. Instead, he chose to remain in Buffalo, N.Y.—
for a good cause: the Variety Club’s telethon for Chil-
dren’s Hospital. Also participating in the telethon
was Glenn Medeiros, who records for Transcon-
tinent’s label, Amherst.

KEEP ON TRUCKIN’: The continual expansion of
the recording industry has Oliver Trucking Corp., In-
dianapolis, set to participate in its first National Assn.
of Independent Record Distributors & Manufactur-
ers show (May 11-15, Monteleone Hotel, New Or-
leans). Last year marked Oliver’s first attendance at a
NARM convention, says Bob Pollock, executive vice
president, who was planning to attend this year’s
NARM meet as well. Last year, James Stiegelmeyer,
vice president, represented Oliver at NARM. The
trucking firm is hoping to learn more about street-
date coordination. “It’s a vital issue in the business,”
says Pollock—and not just for audio, he adds. “We're
hauling a lot more [prerecorded] video now, too.”

BIG KILL: Sound Warehouse is finding success
with large-scale in-store promos (actually staged on
parking lots, near loading docks, and sometimes on
flatbed trucks). MCA’s Will & the Kill were featured
in a March 12 event, promoted at the chain’s 20,000-
square-foot store on Burnette Road in Austin, Texas.
Teaming with Z102, the chain expected 2,000-5,000
people, according to Merry Starling, district advertis-
ing and promotion director, who was assisted on the
in-store promo by Eric Finley, district retail manager.
Starling and Finley lined up free hot dogs, popcorn,

(Continued on page 62)
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Blending in with the crowd
is no way to sell audio tapes
to these kids.

So you can see why SKC
tapes look the way they do.
Outrageous, as they say.

And they sound even better
than they look. Better than the
big name tapes, in fact. Which
means once your customers

hear one, they'll be bock

for more.

That's when things start to
ook especially good for you.
Because we have all kinds of
unique multi-packs designed
specifically to maxe you

- I i Fo CDCO‘ 3 ”706:‘3
E 4. Q'Qbeo ; : ‘5_:"#
29 Of pure
w & € fape, d
Hih
> L] X . .
_— N SKC is also running lots of

raffic-building promotions.
— We'll be sponsoring local and

- SR . . .
national music awards, special

If you don't think looks make a difference, just ask them. e e g
So stock up. Business is
boklng good.

Ncbody camies a tune like we do.
AudioTape Division, 17106 S, Avalon Elvd., Carson, CA 90746
800/237-8372, 800/331-5729 (Cakfornia)
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Optimism, Chameleon Bow Midline CDs TOP COMPACT DISKS..

jazz, No. 39 black), “Shieldstone”

board’s illustrious jazz editor, Pe-

BY JEAN ROSENBLUTH (No. 16 jazz), “Future Prospect” ter Keepnews, nabbed a pair, one E o
by Dan Siegel, and the “Optimism  for album notes and the other for = | 58|53 P Pm
EVERYBODY'S DOING IT: Two CD Sampler.” historical album. National Public Y ¥ ; & Compiled from a national sample of retail sales reports.
indies have joined the ranks of rec- Drozen says that he plans to is- Radio had things a bit backward o | & | 2| ¢ |ARTIST
ord companies with midline com- sue a handful of new midline titles  when it reported that the late The- ElS |~ | 3 |TILE LABEL & NUMBER/DISTRIBUTING LABEL
pact disk series. Los Angeles- every few months or so. “We’ll lonious Monk had won those *% NO.1 % *
based Optimism Inc. has intro- keep going along these lines. I'm awards: Keepnews received both GEORGE MICHAEL ' COLUMBIA CK 40867
duced six titles at a cost of $4.80 so excited about this program that  honors for his hefty “Thelonious 1 1 z |18 FAITH
each to it's distributors, witha sug- I keep thinking of titles to add.” Monk—The Complete Riverside . > 3 | 13 | INXS T Y
gested list price of $8.98—num- Recordings’ package on River- KICK
bers that would be at home in any side. ) 3 | 3 | 1 | 2 | SOUNDTRACK ot
budget line. Meanwhile, the Cha- Frank Zappa took home his first DIRTY DANCING
meleon Music Group in neighbor- Grammy ever, beating out Bruce s | 8 , | ROBERT PLANT e e
ing Hawthorne, Calif., bowed the Springsteen, among others. His - NOW AND ZEN
Chameleon DISCovery series in “Jazz From Hell” album on Bark- s | 4 | 4 | 2 | STING TR
late January with 16 titles. ing Pumpkin (distributed by Ry- ... NOTHING LIKE THE SUN
Optimism co-owner David Dro- Chameleon’s line, too, will be on-  kodisc for the CD and Capitol for 6 7 7 | 28 | JOHN COUGAR MELLENCAMP MERCURY 832 465 2/POLYGRAM
zen explains his inspiration for the going, although no schedule has the LP and cassette) was voted LONESOME JUBILEE
move: ‘I kept reading about the been set. The midline titles ship to  best rock instrumental. 7 0! 13! s SOUNDTRACK ALM CD 3913
majors doing it, and we do consider  distributors for $5.75 each, and And one of Rounder’s many GOOD MORNING, VIETNAM
ourselves a major independent. they have a suggested list price of nominees, Professor Longhair’s 8 5 6 g | DAVIDLEE ROTH WARNER BROS. 2:25671
It's very exciting for me to think $10.98 each. posthumous collection ‘“House SKYSCRAPER
of people going into stores and “We're targeting new CD buy- Party New Orleans Style,” won in 9 | 6 | 5 | 5 | JAMESTAYLOR COLUMBIA CK 40851
getting our CDs for $8.98.” ers who want to quickly expand the traditional-blues category. The NEVER DIE YOUNG
In the initial batch of Optimism their collections,” says Chameleon complete list of winners—indie 10| 13| 10| 27 | MICHAEL JACKSON EPIC EK 40600/EPA
midlines are two albums by Leslie president Stephen Powers. Includ- and otherwise—appeared in the BAD
Drayton & Fun, “What It Is Is ed in the program will be new and March 12 issue. Congrats to all. 1m | 11| 8 | 18 | GEORGEHARRISON DARK HORSE 2-25643/WARNER BROS.
What It Is,” which reached No. 4 catalog releases. In the premier CLOUD NINE
on the Billboard Top Jazz Albums group were titles from T.S.0.L. on 1212|185 | Y2 ISLAND 2-90581/ATLANTIC
chart, and “Innuendos,” which hit Posh Boy, Wayne Shorter and the New sa‘es Advent THE JOSHUA TREE
No. 12. Also included are “One Of Three O’Clock on Suite Beat, and 13 | 16| 12 | 31 | DEFLEPPARD MERCURY 830 675 2/POLYGRAM
A Kind” by Fattburger (No. 11 David Thomas and Pere Ubu on Advent, an International Jensen HYSTERIA
Twin/Tone. division that manufactures home 14| 9 | 9 | 26 | PINKFLOYD COLUMBIA CK 40599
Chameleon is sending out point- loudspeakers and audio/video furni- A MOMENTARY LAPSE OF REASON
of-purchase material to support ture, has devised a training guide 15 | 121 11 | 5 | ORIGINAL LONDON CAST POLYDOR 831 273-2/POLYGRAM
VI‘I" v \\‘\I{T t}_le] px;(_)gkramt anéi_ is p]haci]ng a spe- forr ;etai] §3]espeop[e. - . :’(':AKN:;’xg THE OPERA
cial sticker touting the low price e gulde contains information 16 | 18 | 19 5 RCA 6822-2-R
“" \\‘ on each release. cards describing Advent speakers WHENEVER YOU NEED SOMEONE
The rQSUIts are fast. The . and listing various selling points 17 15 15 3 AC/DC ATLANTIC 2.81828
reach is vast And the callis YoU MIGHT NOT have known it that can be emphasized. A flip chart BLOW UP YOUR VIDEO
fé?:ésigeﬂaa‘; de 2 a‘ﬁ'[ﬁ(f)faé%re“e from the telecast of the event, but and quiz cards for retail-training 18| 14| 14| 2 ?333&585%%5;55" COLUMBIA CK 40999
at (800) 53.7524. !ndles made an impressive show-  sessions is mg]uded wi@h the guide. TERENGE TRENT D'ARBY S ——
X;;gara:its.the March 2 Grammy 35ggg4r;ore information call 212 19 | 24 | — | 2 ISNILREOA;H;zl;R:ﬂgaACCORDINGTOTERENCETRENTD'ARBY
: : i ENSIGN 2-41612/CHRYSALIS
Orrin Keepnews, father of Bill- 20 (17 [ 23 3 S oN st i lcor s
2 21 2 5 DEBBIE GIBSON ATLANTIC 2-81780
- — YOU CAN'T BUY OUT OF THE BLUE
o) 25 25 4 GEORGE THOROGOOD EMI-MANHATTAN 2.46973.2
Frankzapea]l  COMIPACT DISCS. || A BETTER DIVIDER BORN TO BE BAD
DISTRIBUTORS 23 | 2 | 24 | 4 | WHITNEY HOUSTON ARISTA ARCD 8405
EAST SIDE DIGITAL SCHWARTZ BROTHERS CARD AT ANY PR'CE WHITNEY
Té%%?é’iﬁi’# 4 |;i:c;‘oa-rtsnsal\-/lo[;30 2 |27 | 18| n | TIFFANY MCAMCAD 5793
GEMINI DISTRIBUTORS SURFSIDE DISTRIBUTORS CA,SS ET’T ELS F; , Z:T:S::OHN e —
1»%2)(5?55224313 "beep” 7727  (806) suz:»zm CD S, 45 S, S. Gy 8 LIVE IN AUSTRALIA WITH MELBOURNE SYMPHONY ORCH.
HOUSE DISTRIBUTORS % | 19| 2 s LITTLE FEAT WARNER BROS. 2-3140
FRANK ZAPPA e e \ By . WAITING FOR COLUMBUS
Z%?,{gﬁos% ADE; - :Anjfr:stzca)&ig?ar\i[: \I\IAV,:RKETING g CATALOG CALL 71 | NEWp 1 ?mgggmggmg POLYDOR 835 362-2/POLYGRAM
® Digitally remixed with adde 1-800-547-7715
I material from the orig/na/ ROUN[?ER RECORDS R 800/648'0958 28 28 e 2 (A;g;‘EsTi&TER(F)ggsDESTRUCTloN SERFENIZ28188
Sessions Cambridge, MA
® Also rereleased FREAK OUT (617) 354-0700 GOPHER - 7 LINDA RONSTADT ELEKTRA 2-60765
(RCD 40062), RUBEN & THE compact g:feomsva :5‘; e PRODUCTS CANCIONES DI MI PADRE
JETS (RCD 10063), and UNCLE oo 30 22 | 13 | FOREIGNER ATLANTIC 2.81808
MEAT (RCD 10064/65) OIGITAL AUDID 617744 7678 INSIDE INFORMATION

THE BRAND NAME

THAT SPELLS PROFIT.

urhappy with so-

ed "profit” products the

Looking for a highly profitable blank tape ling, bt

afferno

consumer recognition? Then try Recoton’s Uliracolor

I n VHS videocassettes. Backed by the Recoton brand

name and complete audio/video accessones lamilies. Recoton T-120's colorful packaging will brighten your
accessones picture and step-up customer traffic. So e 1o Recoton —Ihe brand name that spells profit. For
further information, contact your Recoton representative or call 1-800-223-6009

RECOTON R e ot

AL CRAME BTREET, LOMG SSLAND CITY, Hb
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® MORE EXCITING THAN MARDI GRAS!

® MORE SATISFYING THAN FAT TUESDAY!

® MORE DRAMATIC THAN A CLARINET'S WAIL!
® MORE WONDERFUL THAN A MILLION SELLER!

NAIRD

h
Gt C(%I‘) ggfg on

New Orleans, May 11 - 15
at the Monteleone Hotel
in the Heart of the French Quarter

We're Not Whistling Dixie...This Will Be The Grandest Convention Of Al

Against the backdrop of festive New Orleans and the French Quarter, NAIRD is proud to host our 16th

Annual Independent Record Distributors and Manufacturers Convention! Should the 15 previous
conventions be any indication, this particular conference promises to be even more enjoyable, informative
and beneficial to your business. We've carefully put together a 5-day agenda complete with trade shows,
topical discussions and distinguished speakers, not to mention a good share of authentic New Orleans
cuisine and entertainment! And it's all capped off by the highlight of the convention, the 1987 Indie Awards
Banquet And Show!

If you've never attended a NAIRD convention, you've been missing out on one of the most
popular and valuable gatherings in the entire recording industry. Only during the NAIRD
convention do so many respected and reputable individuals in the Independent Record
business come together for 5 days to exchange ideas and participate in several worthwhile
meetings and trade shows. Anyone who is directly involved or even considerably interested
in the record business is urged to make reservations today. Here'’s just what one of the thousands
who attended last year’s NAIRD convention had to say:

In order to attend the NAIRD 16th Annual Convention In

New Orleans, you must be a NAIRD member. The membership fee
$125/company. Once a NAIRD member, all you pay is one
registration fee to attend the full 5-day convention. The fee is
$180/person before April 15th, $215/person after April 15th or
$225/person day of convention. Your fee includes:

“Great! Made valuable contacts, a great
collection of people and programs...
An excellent value as well!”’

A.B. Atlanta

® Admission To Both Trade Show Sessions
e Continental Breakfast On Meeting Days
® Assorted Entertainment

® Saturday INDIE AWARDS Banquet

® Dinner Cruise Aboard Riverboat Natchez
® And Much More!

NA.R National Assoc. of Independent Record
Distributors & Manufacturers

6935 Airport Highway Lane, Pennsauken, New Jersey 08109

D Please send me further information of the 16th Annual
NAIRD Convention In New Orleans

Name = -
For more details and further information on how to best
participate in the Trade Shows, Please Call NAIRD at: Street Apt. No.
(609) 665-6636 or fill out the form and mail to the address
listed. We'll send you all the necessary information about City . - — State. —Zip
the convention.
Phone ( ) — - -

www americanradiohistorvy com
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ETAILING

BY MOIRA McCORMICK

CHICAGO Carrol Hines, a Chica-
go businessman whose holdings in-
clude several Jiffy Lube outlets,
bought a compact disk player one
day—and then discovered that to
his mind, there were no decent
stores in the area that stocked the
CD titles he had read about in Digi-
tal Audio magazine.

A believer in the adage “If you
want it done right, do it yourself,”
Hines opened his own CD/cassette-
only store, Ultimate Sound, in late
November in Willowbrook, a Chica-
go suburb.

According to store manager Dan-
iel Hoexter, Hines was determined
to have the most comprehensive CD
selection around. Therefore, rather
than going for the small boutique-
style storefront that he feels typi-
fies most CD specialty stores, Hines
set up shop in a 3,500-square-foot
space in a Willowbrook strip mall.
Today, Ultimate Sound stocks
11,000-12,000 CD and cassette titles.

“Qur prices are very competi-
tive,” says Hoexter, “in line with
Rose Records and Sound Ware-
house. We can’t compete on an ad-
vertising level or get the same co-op
dollars as the big chains, so our pric-
ing is $1 below list across the board.
Plus, we have 20 different new ti-

tles on sale each week at $12.98 per
CD and $6.98 per cassette.”

Ultimate Sound stocks head-
phones and blank tape in addition to
recorded product, and although the
store carries no hardware, “we have
aligned ourselves with a couple of
high-end stereo stores,” says
Hoexter. “If someone buys a CD or
cassette player at Audio Consul-
| tants, for instance, they get a cou-
pon good for a free CD or cassette
here. Plus, we send business to the
stereo stores; our name makes some
people think we sell hardware, and
when they come in here looking for
it, we send them to the dealers.”

Hoexter describes the store’s
blue, black, and silver decor as “hi-
tech but sophisticated.” The two-
level store features cassettes and
special-category CDs on the upper
level and pop/rock CDs and classi-
cal/new age product at street level.
The classical/new age section,
Hoexter notes, is walled off from
the rest of the store and operates its
own discrete sound system.

Four Plexiglas floor-to-ceiling
cylinders, two of which are listening
booths, are the most eye- and ear-
catching features of Ultimate
| Sound. The store will play any CD
(Continued on next page)

POLAROID TIES WITH EMI

(Continued from page 52)

outlets include KIIS-FM Los Ange-
les, “Z-100” New York, and “Z95”
Atlanta, and publications running
the advertisements include The Los
Angeles Times, The New York
Times, The Vll]age Voice, The
| Washmgton Post, and others.
“Polaroid has a long history of
working with celebrities, [including]

James Garner and Mariette Hart- |

| ley,” says Michaelson, “but this is
the first time we have linked up
with a rock artist.”

- Ghicago’s Ultimate Sound Hlls CD Gap

_—;\_j
@

You won't find vinyl at Chicago-area
store Ultimate Sounds, which
concentrates on compact disks and
cassettes. Among the store’s focal
points are its listening booths, in
which customars can audition titles.
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NARDA Fights
Minimum-Wage,
Health-Gare Bills

BY MOIRA McCORMICK

CHICAGO The National Assn. of
Retailer Dealers of America is lob-
bying Congress to defeat two bills
that could have significant impact
on independent retailers.

The Chicago-based NARDA,
which represents some 4,000 pri-
vately held retailers, including
many dealers of videocassette re-
corders, televisions, and stereos, is
opposing House bill HR1834 and
Senate bill S1265.

The House bill, currently under
consideration by a subcommittee on
labor, proposes to raise minimum
wage from $3.35 to $4.65 an hour by
1990, with an expected hike to $5 an
hour by 1991. The other bill, ap-
proved by the Senate Labor Com-
mittee Feb. 17 and now awaiting ac-
tion by the full Senate, seeks man-
dated health insurance for all
employees.

According to NARDA executive
director John Shields, the minimum-
wage bill poses more of a problem
for small retailers than it does for
major chains. “Obviously, there is a
need for increased minimum wages,
but what’s being proposed is a
healthy kick,” he says.

‘“Many employers are already
paying higher than the minimum
wage, and their employees [may]
seek greater compensation [if the
bill passes] to retain the status
quo,” he says. “Certainly, employ-

(Continued on next page)

ULTIMATE SOUND

(Continued from preceding page)

or cassette for a customer who
wishes to hear it, Hoexter says. The
other two cylinders are display mod-
ules for blank tape and accessories.

The oval-shaped store is accented
by angled blue-neon strips on each
wall and polished-chrome light fix-
tures and topped by a glittering CD
ceiling display. “The store has a
dropped ceiling,” says Hoexter,
“and in the center of the store we
took out the ceiling panels and grid
work, and in that recessed space we
hung 1,000 blank CDs, which are il-
luminated by low-voltage lights.
The heating and air conditioning
ducts are up there, too, so the whole
collection is in constant motion,
shooting colors.”

Hoexter says business is building
steadily, with “two to three new
customers every day and old ones
coming back.” Advertising has been
limited mainly to suburban newspa-
pers and high school radio stations,
but Hoexter says a mailing list and
newly begun newsletter have had
positive results. ‘“We did a promo-
tional mailing of 200 pieces to adver-
tise a storewide sale, and we got 130
of them back.”

Hoexter says he expects to open
more Ultimate Sound stores in new
locations in the future, “‘but not for
at least a year. We want to continue
to establish a loyal customer base,
and we want to make everyone com-
fortable here first—to promote
from within.”

- j‘ ‘ z z
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DENON. -

BOB BERG, “SHORT STORIES”
CD:CY-1768. CASSETTE:CC-21

DENCN,

E
PETER ERSKINE, “TRANSITION”
CD:CY-1484**

ELIANE ELIAS, “ILLUSIONS”
CD:CY-1569*

While the artists, the sounds, and the styles are
all different, every Denon jozz release has one thing
in common. Individuality. You hear exactly what the
artist intended. And with Denon digital recording,
you hear it with astounding force and clarity. No
wonder more and more of today’s jozz artists are
recording on Denon. As they should be.

‘Alse aveliable on Blue Mote Records end Tapes. *‘Alse aveiloble on Pesspert Records and Japes.

;ENQNE%E

RANDY BRECKER, “IM THE IDIOM”
CD:CY-1483. -

DY dhas

(DENOR

8‘/‘)

BENNIE WALLACE, “THE ART OF THE
SAXOPHONE"” CD:CY-1648.
CASSETTE:CC-16

DEN

The first name in digrtal recording.
DENON SUPRAPHON interface.

Denon Amenica, Inc., 222 New Rocd, Porsippany, NJ 07054 (201) 575-78
Denon Canado, inc., 17 Denison Street, Markham, Ont. L3R 185 Conac
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It’s hike
having a
diamond
mine

in your
store.

Pfanstiehl

Replacement

Needles

By conservative estimate, there are 60,000,000 record
players out there now, and another 4,600,000 will be sold
this year. Somebody is going to make a lot of money
continuing to supply this huge market with replacement
needles and cartridges . . . why not you?

e Profits . . .. up to 500%
* Required stocking/display
space . . . less than 1 sq. ft.

¢ Basic inventory will cover over
80% of all existing record players

* 100% merchandise exchange
policy . . . . you can’t lose

Stake your claim today!

Name

Address

City State Zip
Your Phone Number ( )

Type of retail outlet

Mail to:

 Pfanstiehl

3300 Washington St., Waukegan, L 60085
Tel: 1 (800) 323-9446

|
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BILLBOARD’S MUSIC CHAIN DIRECTORY

(Continued from page 51)

CHAIN LOCATION
(STORE NAMES)

TOTAL
LOC.

MALL
LOC.

VIDEO
SALES

VIDEO
RENTALS

TURTLES RECORDS & TAPES
2151 N.W. Parkway

Marietta, Ga. 30067

(Turtles Records & Tapes)

100

100

100

WALL TO WALL SOUND & VIDEO INC.

200 S. Route 130
Cinnaminson, N.J. 08077
(Wall To Wall Sound,

Wall to wall Sound & Video,
Wall To Wall Video,
Listening Booth,

Beaky's, Bravo)

61

81

39

NATIONAL RECORD MART
5607 Baum Bivd.

Pittsburgh, Pa. 15206
(National Record Mart,

Waves, Oasis, Surplus Sounds)

82

60

50

16

ELROY ENTERPRISES INC.
22 Harbor Park Drive

P.O. Box 366

Rostyn, N.Y, 11576

(Record World, Square Circle)

74

48

74

STRAWBERRIES RECORDS

40 California Ave.

Framingham, Mass. 01701
(Strawberries Records & Tapes)

70

70

12

NARDA OPPOSES BILLS

(Continued from preceding page)

ers will not be forced to pay wages
greater than the minimum, but will
find it good business to do so from a
practical standpoint when it comes
to a quality employee.”

On the subject of the Senate bill,
Shields says mandated health care
would be “another cost added to the
bottom line” that a small retailer
may not be able to handle. The bill
would require health insurance to
be provided for both part- and full-
time employees except for those
covered by another plan. “Dealers
don’t want to be forced to pay
health care,” says Shields. “‘It
should be optional, not mandatory.”

Shields says Congress is consider-
ing another issue that would have a
major impact on independent retail-
ers—the question of whether busi-
nesses should provide guaranteed
parental leave for employees.

These are among the subjects ex-
pected to be covered at the
NARDA/National Assn. of Service
Dealers Convention & Expo 88
Mar. 27-30 at the Pointe Resort at
South Mountain in Phoenix, Ariz.

CENTRAL SOUTH MUSIC SALES
3730 Vuican Drive N
Nashwille, Tenn. 37211

(Sound Shop)

60

58

WAX WORKS

325 E. Third St.
Owensboro, Ky. 42301
(Disc Jockey Records)

53

51

53

14

SHOW INDUSTRIES

2551 S. Alameda St.

Los Angeles, Cal, 90058
(Music Plus)

52

52

- 52

TOWER RECORDS/MTS INC.
P.0. Box 919001

Building C

2500 Det Monte

West Sacramento, Cald, 95651
(Tower Records)

(also 2 U.K. and 6 Japan stores)

50

58

48

DIVIDER CARDS

ALL SIZES AVAILABLE

Iscand up
Why Pay More? |

Direct from Manufacturer
Call or Write

Sam Lempert ]
(718) 802-0300
544 Park Avenue, Brooklyn, NY 11205
AL-LEN CUTTING CO.

Special Volume Rates
Fiberboard cards available.

We buy used cards. |}
15

BENEL DISTRIBUTING

3605 Park Ave.

South Plainfield, N.J. 07080
(Crazy Eddie Movies & Records)

42

42

20

SPEC'S MUSIC INC.
P.0. Box 652009
Miami, Fia. 33265
(Spec’s)

40

14

40

25

YORKTOWN MUSIC SHOPS iNC.
1425 N. Payne Road
Schaumburg, iit. 60173

39

(Jr.’s Music Shop, Oranges Records & Tapes)

32

37

KEMP MILL RECORDS INC.
10209 Bacon Drive
Beldsville, Md. 20705
(Kemp Mili Records)

30

THE RECORD SHOP INC.

Suite 207, 2330 Marinship Way
Sausalito, Calif. 94965

(The Record Shop,

The Record Store)

29

29

29

i )

[ CD Blisters

BEAT

Paper Packaging.

NEW LOWER PRICES

Much Higher Quaity
Than Paper CD Pockaging.

From the-No. 1 Supplies of

WAXIE MAXIE QUALITY MUSIC INC.
5772 Second St. N.E.

Washington, D.C. 20011

(Waxie Maxie's)

10

28

RAINBOW MUSIC

379 Oyster Point Bivd., No. 5
South San Francisco, Calif, 94080
(Rainbow Records)

27

(Continued on page 68)

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-
fied.

Call our Hotline at (800) 223-7524,
and tell Jeff you want to see some
Action!

60
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New Artists Highlighted In
Gamelot Music Gampaign

BY GEOFF MAYFIELD

NEW YORK With the launch of its
New Artist Lineup campaign, Came-
lot Music has joined the growing
number of webs that are trying to
help encourage the development of

Featured albums
are priced at $5.99

fledgling acts.

In the ongoing promotion, the 219-
store chain offers an array of titles
by new and developing artists, which
are featured at discounted prices in a
prominent display. Further, Camelot
is placing a money-back guarantee on
those releases.

Dedicated signage, in-store-play
cassettes that sample tracks from the
artists, and handout fliers are all be-
ing used to increase the campaign’s
visibility, according to Lew Garrett,
vice president of purchasing, who as-
sesses the program’s early showing
as “very successful, beyond our wild-
est dreams.”

In addition to the in-store efforts,
Garrett says the promotion has been
further spurred by radio ads “in mar-
kets where it really made sense.”

In February, North Canton, Ohio-

based Camelot kicked off the cam-
paign with a nine-act selection, and in
March the chain rolled out a new
slate of eight artists.

In these early stages, each of the
featured titles are sale priced at $5.99
for album or cassette and $11.99 for
compact disk. Garrett says, though,
that those price points are not etched
in stone.

Of the first nine artists featured,

Garrett says the three that regis- |

tered the best sales were L.A. Guns,
Keith Sweat, and White Lion. He
adds that Taylor Dayne and Flesh
For Lulu also showed strongly.

Lyle Lovett and the Godfathers
were among the other artists includ-
ed in that first batch.

The eight artists featured in Came-
lot’s second New Artist Lineup are
Henry Lee Summer, Warlock, 3, Dan-
ny Wilde, Kingdom Come, Gerry
Woo, the Kane Gang, and Scarlett &
Black.

Larry Mundorf, Camelot’s senior
vice president, says the program rep-
resents the chain’s interest in helping
labels develop their budding talents.
Camelot executives planned to in-
form record companies of the cam-
paign during the Friday-Monday (11-
14) convention of the National Assn.
of Recording Merchandisers in Los
Angeles.

Winterland Productions
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Billboard
Tracks The
Whole

Hit Making
Process In
Music And
Video!
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RETAIL SUBSCRIBERS
CARRY VIDEO.

*ABC AUDIT/SUBSCRIBER STUDY 1987

Whatever Your
Product,

Billboard
Covers Your
Market!

Over 180,000*
readers
every week!

with a complete

line of licensed posters and T-shirts!
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= For more info or free catalog call toll--ree 800-FOR-ROCK or write

Winterland

i ROCK EXPRESS® 100 Harrison Street, San Francisco, CA 94105-1605.

Retailers:

Licensed merchandise also available
for Tiffany, Sting, Slayer,
Kiss, Led Zeppelin, U-2,

Robert Plant, Ozzy Osbourne

and others.
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ALBUM
RELEASES

The following configuration ab-
breviations are used: LP—album,
EP—extended play; CA—cassette;
NA—price not available. Multiple
records and/or tapes in a set ap-
pear within parentheses follow-
ing the manufacturer number.
o=Simultaneous release on CD.

POP/ROCK
AC/DC
Blow Up Your Video
& LP Atiantic 81828-1/NA
CA 81828-4/NA
BALAAM & THE ANGEL
Live Free Or Die
LP Virgin America 90869-1/NA
CA 90869-4/NA
BLUE RODEO
Outskirts

LP Atiantic 81832-1/NA
CA 81832-4/NA

COMMANDER CODY & THE LOST PLANET
AIRMEN

Sleazy Roadside Stories
& LP Relix RRLP20 28/NA

CA RRLP2028C/NA

RODNEY CROWELL
Diamonds & Dirt

& LP Columbia FC-44076/NA

CA FCT-44076/NA

DAVE DUDLEY

Truck Drivin’ Son-Of-A-Gun
& LP Mercury 834275-1/NA

CA 834275-4/NA

ADA DYER

Meant To Be

& LP Motown 6241ML/NA

CA 6241 MC/NA

FIFTH ANGEL

Fifth Angel

LP Epic BFE-44201/NA

CA BEY-44201/NA
FREHLEY'S COMET

Live + 1

LP Megaforce 81826-1/NA

CA 81826-4/NA
GREENWAY

Serious Business

LP Atlantic 81827-1/NA

CA 81827-4/NA

ROBERT HUNTER
Liberty

& LP Relix RRLP2029/NA
CA RRLP2029C/NA

HURRICANE

Over The Edge

& LP Enigma D1-73320/NA
CA D4.73320/NA

KID FLASH

He's In Effect

LP Epic Tabu BF2-44085/NA
CA B2T-44085/NA
KINGDOM COME
Kingdom Come

& LP Polydor 835368-1/NA
CA 835368-4/NA

MENTAL AS ANYTHING
Mouth To Mouth

& LP Columbia BFC-44144/NA
CA BCT-44144/NA

TED NUGENT

If You Can’t Lick 'Em ... Lick 'Em
& LP Atlantic 81812-1/NA

CA 81812-4/NA

O’KANES

Tired Of Runnin’

& LP Columbia FC-44066/NA
CA FCT-44066/NA

LEON REDBONE

No Regrets

& LP Sugar Hill SH-3761/$8.98
CA SH.C-3761/$8.98
STACEY Q

Hard Machine

& LP atlantic 81802-1/NA
CA 81820-4/NA

TIME BANDITS

Can’t Wait For Another World
LP Columbia BFC-44162/NA
CA BCT-44162/NA
BONNIE TYLER
Notes From America
& LP Columbia FC-44163/NA
CAFCT-44163/NA
VARIOUS ARTISTS
Best Of House Music
LP Profile PRO-1248/NA

CA PCT-1248/NA
WEATHER GIRLS
Weather Girls

& LP Columbia BFC-40778/NA
CA BCT-40778/NA

ZODIAC MINDWARP & THE LOVE

REACTION
Tattooed Beat Messiah

& LP vertigo 832729-1/NA
CA 832729-4/NA

SOUNDTRACKS

ENNIO MORRICONE
Frantic

& LP Elektra 60782-1/NA
CA 60782-4/NA
VARIOUS ARTISTS
Action Jackson

LP Lorimar 90886-1/NA

CA 90886-4/NA
VARIOUS ARTISTS
She's Having A Baby

& LPIRS. 6211/NA
CA IRSC 6211/NA

To get your company's new releases listed,
send release sheets or type the
information in the above format on your
letterhead. Piease include suggested list
price whenever possible. Send to

New Releases, Billboard, 1515 Broadway,
New York, N.Y. 10036.

SOFT NYLON

OYAGER

CARRY CASES

NEAT WAY TO CARRY

CASSETTE TAPES AND COMPACT DISCS

LEBO

PLUS LOTS MORE

LEBO CANADA
1275 Morningside Ave.
Suite 20
Scarborough, Ontario
Canada M1B 3W1
Tel: 416-286-6693
FAX: 416-286-6694

60 West Street - Bloomfield, New Jersey 07003

(201) 429-8600 - WATS 1-800-526-1366

SEE US AT THE CES * BOOTH 715 EAST HALL

RETAIL TRACK

(Continued from page 54)

Pepsi, all supplied by MCA and oth-
er vendors. ‘“This all kind of started
when we did a Steve Wariner on a
flatbed truck,” says John Quinn,
director of retail operations. ‘“We
will do another Will & the Kill at our
Dallas Beltline store.”

NICE NEIGHBORS: CD-only
stores have had to expand with the
product—but it hasn’t always been
easy. Compact Disc Unlimited, in
Costa Mesa, Calif., south of L.A.,
bowed in mid-1985 in a 400-square-
foot store, then absorbed 1,200 addi-
tional square feet next door when a
computer store moved out. ‘That al-
lowed us to put a classical room in
our original store space. Now it
looks like a gift shop moving out on
the other side will give us another
600 square feet,” says Dale Peter-
son, who co-owns the store with his
son Russ. At first, Russ Peterson
was able to handle things with buy-
ers Sergio Vera and John Berg.
But Dale Peterson recently quit his
other, full-time job and now works
full time at the store, helping with
the accounting and administration.

HOUSE ACCOUNTS: Independent
wholesaler The House Distributors
Inc. in Olathe, Kan. (suburban Kan-
sas City), reflects the growing in-
crease in budget compact disks. Ac-
cording to Dan Conn, sales manag-
er, “‘Lines like Michele out of
France are releasing remastered
CDs. We are selling a big-band sam-
pler. Independent-label CDs at $7 al-
low stores to price product at $10.
We're seeing older jazz, original
rock’n’roll, r&b, and other genres

Totes For Tapes

Applied Design is aiming its Tune
Totes at a youth market that wants
color and gimmickry as well as good
musical sound. Each Tune Totes
package consists of four brightly
colored cassette holders on a rope.
The holders snap around unboxed
cassettes and have openings to
show the names of the songs and
artists.

Available in 12 colors, the Tune
Totes are set to retail for under $3
each. Contact 312-543-5252.

really taking off.” House has these
regional reps virtually blanketing
the Western U.S.: Michael Crock-
lett (Texas), Carol Bernstein (Chi-
cago), Charlie Wrobbel (Denver),
Joe Stinger (Minneapolis), and Car-
men La Rosa (Portland, Ore.).

FIRST IN, LAST OUT: Platters,
just north of the Univ. of Washing-
ton in Seattle, is something of a phe-
nomenon. For one thing, it has re-
mained in the same location—just
off the exit from a freeway that was
once the main artery in north Seat-
tle—for 42 years. Owner Gary Del
Mastro says that one key to the
store’s longevity—in addition to its
good location—is that it has man-
aged to be the first in its area to get
into things and the last to get out of
them. “Nearly six years ago, we in-
troduced the CD to Seattle. We pre-
ceded others in our area by at least
several months, most of them by
two to three years.”” The store
opened in 1946 as Stewart-Sullivan
Records (named after present land-
lady Eleanor Stewart and her late
husband, Jack Sullivan). One of the
first stores to carry 45s, Platters
still stocks a 15,000-title inventory
(none used). Del Mastro boasts simi-
lar pioneering in 12-inch product in
1976 and says the store now has
“Seattle’s best selection.” So what
about 8-tracks? “We still seek fac-
tory-fresh 8-tracks. They're still
selling.”

ALL IN THE FAMILY: Husband
and wife Bill and Sydney Keffury,
along with sons Todd, 18, and Dar-
ren, 22, are having a ball operating
a new compact-disk-only store, CD
Seller, in the San Francisco suburb
of San Rafael. The store is actually
located down a flight of stairs just
off Fourth Street in the suburb’s
hot downtown section. If the Kef-
fury name sounds familiar, it
should: Bill Keffury was on Bay-
area radio for 27 years (KYA, K101,
KCBS, and, most recently, KFOG-
FM) and still does all the store’s
spots on local KTID-FM.

Is your store or chain nearing a
milestone? Let Earl Paige at Re-
tail Track know about by calling
213-273-7040.
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Buena Vista Records and Tapes audio
selections.

‘Willow” Set Due

Buena Vista Records and Tapes
has announced a complete selec-
tion of audio products tied to the
release of “Willow,” a Lucasfilm
Ltd. motion picture set for a late
May debut.

The Buena Vista product selec-
tion includes a souvenir story LP,
compact disk, and 12-by-12-inch
packaged cassette. Each souvenir-
story audio product features mu-
sic and dialog from the film and in-
cludes a 16-page, full-color photo
book.

The company will also release a
24-page, full-color book complete
with story and photos and a read-
along cassette with story and mu-
sic from the film. More informa-
tion is available at 818-840-1665.

A&M Puts
Muscle Behind
Kid Recordings

NEW YORK A&M has instituted
a monthlong sales program for its
full-price line of children’s record-
ings, highlighted by the Grammy-
winning collaboration by Jack
Nicholson and Bobby McFerrin.
The A&M-distributed Shoreline,
Windham Hill, and Word labels are
part of the label’s sales effort.
Shoreline and Windham Hill ac-
counted for three of the five Gram-
my nominees in the best-recording-
for-children category, won by the
Nicholson/McFerrin pairing on
“The Elephant’s Child.” That re-
cord was released on the Windham
Hill-distributed Rabbit Ears label.
The spring months are tradition-
ally strong sales periods for chil-
dren’s recordings, according to
David Steffen, senior vice presi-
dent of sales and marketing. The
sale will run until March 25, corre-
sponding with tours by several
Shoreline artists.
BMG Distribution is offering ac-
(Continued on next page)

Ken Thomson
President of Discwasher, Inc.

At Discwasher, we'll do anythmg

to make our dealersha

We realize how important our dealers are to the strength and

success of our business. Which is why when they ask for some-

thing, we go to great lengths to provide it.

Like concentrating our inventory in our Chicago ware-
house 1o improve efficiency, order tracking, and quantity
shipping prices.

Or installing 2 new telephone service that calls you the

day before your shipment goes out to see if there's s amthing
else vou need.

Or supplving eve- Lllchm;, displavs, along with lots of
other striking point-of-sale picces to hdp vou clean up in
vour store.

Or, last but not least, providing the finest audio and

PP¥.

video care products in the business. The healthiest profit
margins. too.

Sure, we could help our dealers just enough so they
make us some money. But for their continued growth, and
ours, we like to assume a more responsible position.

If vou want to learn more about our company and prod-
ucts write Discwasher, Inc., Department 3, 4310 Transworld Rd,
schiller Park, IIlmms 60176. Or call Ed Maty at (312) 678-9600.

““discwasher

for sparkling performances.
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That Cover Girl Look. The Cover Girls—Margo Urban, left, and Caroline
Jackson—had Gotham chain The Wiz covered when the Fever Records act
signed autographs at one of the web'’s Brooklyn, N.Y., stores.

A&M LABELS LAUNCH CHILDREN’S PRODUCGT PROMO

(Continued from preceding page)

counts a 6% discount off invoice
price during the sale period. Titles
by children’s music stars Raffi,
Fred Penner, the Sing-A-Long
Kids, and Sharon, Lois & Bram are
included in the sale.

Adding to retailer incentive is an
extended-payment plan. Custom-
ers receive 30, 60, or 120 days ex-
tra dating, depending on how early
in the program orders are placed.

The entire Rabbit Ears line,
known for pairing actors and musi-
cians to perform classic children’s
stories, will be available. Titles in-
clude collaborations between
Glenn Close and Mark Isham,
Meryl Streep and George Winston,

and Cher and Patrick Ball.
Grammy nominees included in
the sale are Close/Isham’s “The
Emperor & the Nightingale” al-
bum on the Rabbit Ears label and
Raffi’s “Everything Grows’ on
Shoreline/ A&M. BRUCE HARING

Customers Praise German Capriccio Label’s Digital Display

Boston’s Barnes & Nohle Hosts DAT Demo

BY DAVID WYKOFF

BOSTON Consumers in this mar-
ket got a taste of digital audiotape
technology Feb. 19 when German
classical/jazz label Capriccio
staged a demonstration at Barnes
& Noble’s Downtown Crossing lo-
cation.

A sign in the bookstore’s street-
front window was the only promo-
tion that the event received. Still,
some 100 customers attended the
demonstration.

Additionally, the DAT unit—
which was a combination of Sony
2500 A and B studio components—
was left at the store for use
through the next afternoon.

Customer reaction was favor-
able and inquisitive, according to
Valerie Hamm, assistant manager
of the store’s music department.
“The demonstration was around
the rush time of the day, which
helped, but there were many peo-
ple there to find out how the ma-
chines work and how differently
they sound. And, for the most
part, they asked well-informed
questions,” she says.

“Barnes & Noble was the first
and, to date, only Boston-area
dealer to stock DAT product, as
they were a number of years back

Maxell AA Alkaline Audio Battery

Maxell Corporation of America
has introduced an AA alkaline audio
battery, which it says is designed to
produce clearer sound and last up to
10% longer than the standard AA al-
kaline battery.

The company says the chemical

constituents of the battery, includ-
ing mix and construction, combined
with lower internal resistance pro-
motes longer life. The loss of signal
because of power drainage associat-
ed with standard alkaline batteries
is also prevented, Maxell says.

’

with compact disks,” says Jerry
Stine, U.S. marketing director of
the West German label who led the
demonstration.So it was only nat-
ural for us to do the demonstration
here.”

“And, now that both Clarion and
Kenwood are selling or have an-
nounced that they will sell car
DAT players, it’s time for us to
take the product to the consumer,”
says Stine.

Another demonstration is
planned for April in Chicago at the
large downtown Sound Warehouse
location. “The hardware manufac-
turers are very supportive of these
beginning marketing efforts to
get the product into stores, and
they use our prerecorded tapes
when they promote themselves,”
he adds.

This Barnes & Noble unit, said
to be one of the area’s leading clas-
sical dealers, has been carrying
Capriccio DATSs since late January
and recently started stocking the
entire catalog of this Delta-Music
GmbH/subsidiary.

“We carried a few titles at the
beginning, and they sold out fairly
quickly. Now, we’'re looking to
stock ones and twos of all the titles
in their catalog. There are a few
people with machines now, though
it’s anybody’s guess how quickly
the demand will grow,” says music
department manager Paul Cary.

Individual tapes, which list at
$27, are merchandised in the small-
er, European shrink-wrap packag-
ing within 6-by-12-inch cardboard
longboxes.

Dom Silvi, Capriccio’s area dis-
tributor, claims that a number of
New England retailers, have ex-

pressed interest in stocking DAT
software. “They’re all watching
what’s happening here at Barnes
& Noble now,” he says.

e

Hanky-Panky. Major Records artist
Kev-Ski, left, on the stump to pump
his cover of the Tommy James song
“Hanky Panky,” visits Seattle store
Music Menu and its owner, Glen Boyd.

Case Logic Expands

To its already extensive line of
carrying containers, Case Logic is
adding the CL-120. The soft-sided
nylon case holds 120 boxed cassette
tapes in its two-sided plastic-molded
insert.

Available in black or gray nylon,
the CL-120 has black zippers, trim,
and an expandable shoulder strap.
Suggested retail price is $29.95. The
Case Logic catalog lists more than
30 separate products for carrying
and storing tapes and compact
disks, including a new offering of
solid-oak home-storage units. Con-
tact: 800-447-4848.

BOVAL

AR SQUABRON

#

. . . With A Bullet!

You’ll be right on target with the all new, all the
rage STAR*SHADES ™. There’s a style perfect for
every taste. Choose from traditional to wild and
wacky. Call today for your FREE full-color catalog
and information on how you can net a return of up
to 200% and receive a FREE display rack!

* Free 24 pair rack

* Free price tags

* Free 6 doz. sportscords
* 6 dozen assorted glasses

All this with your special
STARASHADES ™
sunglass order!

‘We Are J The Competition” ©

8700 Capital/Oak Park, Ml 48237
(313) 541-1140 (800) 521-5946
Telex 756-914 NALPAC LTD UD
Fax (313) 544-9126
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Steppingstones to a
Milestone—and Beyond

By GEOFF MAYFIELD

In 1958, a still-young musical genre called rock
'n’roll was accelerating the growth of the record
industry. Its merchandisers, many of them rackjob-
bers or sub-distributors, saw a need to band togeth-
er to address common concerns.

Now 30 years old, the National Assn. of Record-
ing Merchandisers has emerged as a major force
that undeniably shapes the landscape of its indus-
try.

“One of the most meaningful things to me is that
it's still a very, very vital organization that’s still
very much involved with everything under the sun,”
says Mickey Granberg, NARM executive vice presi-
dent.

Granberg has a keen and unique vantage point
from which to view the trade group. She has worked
for NARM for more than 25 years, and she has at-
tended every one of its conventions.

To Granberg, vitality is—and has been—the orga-
nization's primary strength. “The interesting thing
is that it goes across all the age blocks, from a vet-
eran like Russ Solomon who was one of NARM'’s
founding members, to a newcomer who is going to
his or her first convention.”

Indeed, the year that led to this milestone conven-
tion was an eventful year for NARM—one that saw
the trade group respond to industry trends and en-
tertain change within its own activities. Among the
highlights:

e Shortly after its 1987 meet concluded last Feb-

ruary in Miami, NARM became the one of the first
music industry concerns to boycott Arizona Gov.
Evan Mecham’'s rescission of the Martin Luther
King holiday when it announced it would relocate its
October Wholesalers Conference from Scottsdale
to Palm Springs, Calif.
. ® The organization compiled consumer research,
based on responses from customers in more than
800 stores, which gauged consumer attitudes, buy-
ing patterns, demographics, and product aware-
ness. .

e September’'s summit of the NARM Retailers Ad-
visory and Manufacturers Advisory committees was
hailed by both dealers and record companies as a
vast improvement over previous meets. In recent
years, the annual gathering had become little more
than a bickering session.

This time, data from its consumer survey and
other sources of information made for more profes-
sional and focused presentations on such relevant
topics as compact disk pricing, cassette singles,
and artist development. ‘'That was probably the
starring event of the year,” says Solomon, founder
and president of Tower Records who is concluding
his term as NARM’s president.

“It's the kind of thing, on a continuing basis, that
NARM is all about.”

(Continued on page N-18)

As NARM Turns 30—an
Open Birthday Card

By PETE JONES

n behalf of the Manufacturer’'s Advisory Com-
mittee, Happy Birthday NARM. But beware: 30
is the end of youth.

A key birthday wish, therefore, is that NARM con-
tinue to function with a youthful sense of enthusi-
asm and possibility—that **how” and “why not” are
not replaced by ‘‘no’’ or ““that’s how it is.” Also, our
best wishes for the growth, diversity, strength and
energy of the organization.

New artists, new configurations, new methods,
new investment—change does not always represent
progress, but in a worldwide industry as dynamic as
this, it does much more often than not. For manu-
facturers, as for regular members, NARM is an im-
portant forum for both change and standardization
in areas from creative merchandising to MIS sys-
tems.

NARM is our best structured opportunity to maxi-
mize the common interests of copyright owners and
merchants by understanding how they both coin-
cide and differ.

In my personal opinion, the most important pro-
gress in need of completion is the work to standard-
ize forms, routine procedures, bar codes, telecom-
munications systems, packaging, and similar issues
as appropriate.

YL

www americanradiohistorv com

We should collectively manage these issues so as
to solve problems that get in the way of what we all
really care about: the music. It's the music, the tal-
ent, originality and energy of artists that bring cus-
tomers to your stores from which the artists, you
and we profit. Fulfillment problems, sub-optimized
applications of technology, and ineffective inven-
tory systems are obstacles which lose sales or find
costs for all of us.

While this annual convention is the most visible
manifestation of NARM in action, we should all be at
least as interested in and supportive of the work of
NARM's committees, in the regionalized NARM
meetings throughout the year, and the annual

(Continued on page N-17)
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Rock’s Hottest Ticket
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(Adult-Oriented Read)

The problem? How to reach
today’s vast audience of adult
music lovers.

The solution? TIME Magazine.

TIME covers music just as it
covers the world: with authority,
credibility, and award-winning
design. And with the highly
respected voices of Jay Cocks
on popular music and Michael
Walsh on classical music.

And remember: TIME is an
adult-oriented read. Need to
rcach the affluent market of 25-
to 44-year-olds? Less than two
million of them listen to AOR
radio —but almost 12 million of
them read TIME each wecek.
Last year alone, these TIME
readers bought more than
22 milhion audio tapes, almost
4 million compact discs, and
16 million albums and singles.

Reach today’s most influen-
tial adult audience. Cross over
to TIME.

As It saw Eddie lodk ing, its
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Guitarist,
FilmDirector,
Writer,
Acter,
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Designer,

Photographer,

David Byrne
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A Year After Glen’s
Wakeup Call—Has Anybody
Answered the Bell?

By GEOFF MAYFIELD

Few knew what to expect during last year's NARM meet
when the lights went low for the appearance of a retail
consultant named Peter Glen.

In very quick order, he began ringing a startling wakeup
call for attending music merchandisers, warning that their
retail venues were unpleasant, unexciting places to shop;
that they had lost touch with providing basic needs for their
employees; and they were blindly following tired, lazy mer-
chandising habits that don't meet the challenges of what is
becoming an increasingly competitive retail environment.

“Going to a record store is one of the most humiliating
experiences |'ve ever been exposed to,” he blasted.

Glen illustrated his tirade with slides shot on a tour of sev-
eral stores in the New York City Metro area, including some
that were operated by some of the industry’s largest chains.
“My first reaction was, ‘This guy, whoever he is, must be
overstating the state of record retailing,’ "’ says Larry Mun-
dorf, senior vice president of Camelot Music.

Rather than wince, however, most dealers at the Miami
convention took Glen's admonitions to heart. When he con-

Compact Disc's
second store in La
Habra, Calif.

A store-length
glance down the
aisles at Spec’s
Music in Miami.

In-store view of
Laserland store,
Denver.

cluded his presentation, the audience gave Glen a long and
loud standing ovation that seemed to say, ‘‘Thanks, we
needed that!"”

Glen brought impressive credentials to NARM's '87
meet, having been retained by such firms as Sears, Esprit,
Dayton Hudson, and Waldenbooks. But, by his own admis-
sion, he was new to the music business (*‘Do you really have
companies that call themselves rackjobbers?”" he quipped).
Thus, despite his background, no one— including those
who hired him to speak at NARM—could have anticipated
the impact he would ultimately have on the convention.

Ayear has passed since Glen's scolding. Did his presenta-
tion inspire any changes in the record-retail environment?

“I think it's always good to get your head on straight,”
says Russ Solomon, president of Tower Records. *“Sublimi-
nally, you look at yourself a little more clearly.”

Tower's landmark superstore in downtown Manhattan
was one of the stores that Glen ripped during his NARM
presentation, attacking its lack of customer service, cleanli-
ness, and orderliness. Solomon says, however, that the re-
alities of a large, high-traffic outlet make some of Glen’s rec-
ommendations impractical.

“The trouble is, in a busy store it's hard to keep super
clean. You try you're darndest, but you just get beat up.
And, customer service is a very difficult thing, especially in a
large and busy store,” says Solomon.

(Continued on page N-16)
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The Crash of '87
Won’t Dash Hopes of 88

By MARK MEHLER

With the exception of a few mining stocks, the Crash of
1987 took no prisoners. Home entertainment retail-
ers and distributors were no less unscathed than General
Motors or IBM.

Just to recap the painful news: in the latter part of Octo-
ber, Musicland stock lost nearly a third of its market value;
Handleman lost nearly 50%; Sound Warehouse stock was
off about 30%. Wherehouse Entertainment rejected a
$14.25 per share takeover offer just before the crash,
which drove the stock price to $7.50 on Oct. 26.

The sell-off in the retail sector continued for several
weeks. Music and video chains were hit on several fronts.
First, Wall Street tended to lump them with general mer-
chandisers and apparel chains, which had been out-of-favor
with the investment community since the collapse of The
Gap last August. Second, home entertainment retailers are
part of the large universe of small-capitalization stocks that
were victimized by the “flight to quality.” Institutional inves-
tors deserted these issues en masse, and individual inves-
tors dumped their lower-cap stocks to take end-of-the-year
tax losses (Billboard, Dec. 19, 1987).

As the new year unfolds amid widespread predictions of
economic slowdown, the outlook for home entertainment
retailers is still uncertain, but not at all negative. Stock
prices began firming up in December and January, and
most of the larger chains are believed to have sufficient
cash to finance growth this year. Keith Benjamin, an analyst
at Silberberg, Rosenthal in New York, is among the bulls. He
points to continuing strong demand for compact disks and
a hot market for sell-through home video as two major rea-
sons the retail segment should experience revenue growth
in excess of 20% this year. Benjamin says earnings could
grow even faster.

Musicland's 1987 results illustrate those trends. An
84% hike in CD sales and a 51 % increase in home video
sales, coupled with cost control programs and an avoidance
of Christmas markdowns, boosted earnings 71 % and sales
24%. Benjamin looks for Musicland
earnings to grow about 20%-22% this
year.

Others point to the proposed lever-
aged buy-out of Where-
house at $14 a share by
Adler & Shaykin, a New
York investment firm. At
23 times current earn-
ings and about 14 times
next year’'s projected
earnings, the Wherehouse purchase sug-
gests that other publicly-held music re-
tailers are undervalued. For example,
Musictand on Jan. 25 was trading at just
over 8 times projected 1988 earnings.

Many analysts believe that in a poor
economy, low-ticket music retail stocks will outperform the
market. Depressions and recessions, historically, have not
dampened demand for entertainment—witness the film in-

(Continued on page N-18)
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The Name Game—TFollowing
the Bouncing Logo

What’s in a name? Apparently, in music retailing, name
recognition is no longer considered to be an essential
marketing tool.

Large chains like the Musicland Group and Trans World
Music Corp. have already blazed a trail for multilogo mar-
keting; now others are following their lead.

Musicland is the most frequently used banner in the Mu-
sicland web, but the company also operates record shops
under the Sam Goody and Discount banners, and more re-
cently added video stores under the logos of movie studios
Paramount Pictures and Columbia Pictures.

When the Minneapolis-based chain bought the Sam
Goody web, it held on to the trademark of that famed East-
ern chain. Years later, that logo came in handy on the other
coast. When Musicland sought to pump up business at the
Licorice Pizza stores that it bought from Record Bar, Sam
Goody went West,

Albany, N.Y.-based Trans World, meanwhile, never
sought to establish a singular logo. Many of its first stores
ran under the name Record Town, but soon the chain began
opening Tape Town stores. In some cases, the second logo
allowed the chain to open two stores in the same mall.

Of course, much of Trans World's expansion has come
through the acquisition of existing chains. In Chicago and
Cincinnati, it owns some Peaches stores. Through the years,
it has also landed Record Land, Coconuts, Music World,
Great American Music, and several others.

And, as Trans World sees fit, it can use most of these lo-
gos to accommodate various market situations. For exam-
ple, the chain recently converted its Peaches stores in sub-
urban Chicago to the Music World logo. The Windy City's
downtown stores, however, have continued under the
Peaches banner.

Roslyn, N.Y.-based Record World now operates two
Square Circle stores. The first one came about as the child
of necessity: a lease restriction held by Sam Goody in Pa-
ramus, N.J. mall would not allow a second store to either
carry records, or use the word “record” in its logo. An em-
ployee contest determined the name Square Circle; the
store confined its album inventory to cassettes and com-
pact disks.

wByods pieoqing v

Pianist Roger Williams
promotes a new album
with in-store appearance
at the keyboard in the
West 51st St. Sam
Goody store, Manhattan.

Dwight Yoakam
makes in-store
appearance and
signs autographs at
Sam Goody store in
Nashville.

Then, when the chain sought to estab-
lish a “neighborhood store” concept with
a unit in Brooklyn Heights, it took the
new moniker to that New York borough.

According to Bruce imber, vice presi-
dent of planning and operations, Record
World's first idea was to save the Square
Circle entity for non-mall stores, like the
Brookiyn unit. Now, he says the purpose
of the new name’'s “less clear cut than its
initial intent or its original meaning."

Imber points out with Trans World
stores like Record Town and Tape Worid
opening in his stores markets, “the name Record World is
not as advantageous as it once was.” And, he adds, with vi-
nyl sales yielding more and more to cassettes and CDs, the
(Continued on page N-18)
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PDO
When the melodies
linger on...and on.

Great music endures.
And endures best when
replicated by PDO.
Whether Mozart,
Madonna or Metheny.
We produce with equal

quality and care for
newcomer or star. Small
company or large.
Because great music of
every age deserves the
best. Deserves PDO.
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If you want the work of 1251 Avenue of the Americas Buizerdlaan 2
22nd Floor 3435 SB

your artist to last, call ) _
New York. NY 10020 Nieuwegein. The Netherlands

us. Classical or rock, Telephone (212) 764-4040 Telephone 011-0131 340278911
symphony or pep, we'll leletax (212)764-4079 Teletax 011-0)3] 3402-34815
treat you like a

superstar.
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Clicking With the
Right Combo-nation

Combo operating—the still-debated concept of combin-
ing the elements of both a video specialty and prere-
corded audio software store—is looking up, along with al-
most everything else in home entertainment software
retailing.

“Up to the summer of 1987, video rental was a drag on
companies,” says Keith Benjamin, analyst at Silberberg, Ro-
senthal & Co., and Wall Street expert who watches closely
the leading public combos (Wherehouse, Sound Ware-
house, and Spec’s). “Rental revenues were at least flat to up
in the final quarters.”

Although retail stocks have been sold off, especially after

£ the Oct. 19, 1987 turbulence, Benjamin sees investors
2 looking more favorably at combos. Their performance is not

o

b

<

being pulled down so much by rental “because the key play-
ers have adopted slightly more conservative accounting.
They've firmed up. Their earnings are not regarded as being
so artificially inflated by inventory writeoff practices.”

He adds, “If we are indeed going into a recession period,
renting a movie has to be the biggest bargain in home enter-
tainment.”

Oddly enough, Benjamin chooses as one example of vid-
eo rental bullishness, the one chain that has never empha-
sized it: Musicland. This is remarkable because Musicland
is offering rental in only around 50 of its 618 outlets and
renting at 88-cents, at that, throughout most of 1987 inits
32 or so former Licorice Pizza units in
Southern California (all but one unit in
Torrance called Discount Records are re-
named Sam Goody Music & Video),

According to Benja-
min’s calculations, al-
though rental accounts for
but a meager 1% of total
video revenues, which is
reported at 7.3%, the
enormity of Musicland at
$510 million total revenues means rent-
al contributes a nice piece of change all
its own and still creates and stimulates
store traffic.

Yet another interesting angle on com-
bo, a concept developed by Wherehouse
in the early '80s and jumped on by other
West Coast chains in the summer of 1983, comes from
Camelot Music, the 200-store principally mall web out of
Ohio.

Conventional wisdom in video rental is that it could never
work in malis because of the clumsy business of two trips
and the parking hassles. Yet Camelot added rental in nearly
100 mall units beginning in 1982. Only this past Christ-
mas, according to video buyer Carol Babeli, has Camelot
started looking at seriously cutting back on rental.

“It isn't so much that we're discouraged about rental, it's
rather that sell-through is growing so fast,” she says. “We
can utilize that space for sell-through,” point-
ing to still another mall problem for rental, lack
of store space.

As NARM delegates convene this week, com-
bo operating is seen more and more the natu-
ral province of stand alone or strip store orient-
ed chains, with eastern industrial region webs
like National Record Mart, Kemp
Mill Records, Waxie Maxie, and
Record World remaining as al-
ways skeptical and wary because
of the strong base of both inde-
pendent and chain specialty re-
tailing.

As one example of eastern phi-
losophy and the conservativism
toward rental, Benjamin points 4
to Trans World Music, now the
second largest chain behind Mu-
sicland with stores from Florida
up through New York and out to

(Continued on page N-14) . #* S

Exterior of Music Plus store, 1st 5t. & Fairfax
Ave, [os Angeles, and suburban Music Plus,
Fountain Valley, Calif,
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Flying High on
Wings of Superstores

Atrend coming full circle, the superstore—now seen in
every direction on the retail map—dates back to 1975
when Peaches opened in 12,000 square feet in Atlanta. Re-
calling it well is Neil Heiman, today an operator of two stores
in Seattle, but in 1975 an officer of the high-flying Peaches
chain headed by his brother, Tom.

“We opened it on Friday the 1 3th,” says Heiman, in those
days a defiance of superstition but a reference that now be-
comes ironic inasmuch as the chain ultimately filed in 1981
for Chapter 11 reorganization. ‘Our
largest store was in Milwaukee,
22,000 square feet. We once had an
in-store with the Milwaukee Symphony
Orchestra.”

Industry lore retells that Peaches
suffered the fate that is now remem-
bered as “‘the big slump” of the prere-
corded audio record business—an all-
time low point in terms of interest and
participation in NARM came in 1982
in Miami Beach—but the basic Peach-
es philosophy of big is best was not at
fault. Rather it might have been a good
idea too far ahead of its time.

Heiman rebutts the popular criticism
that big, glitzy stores do not pay off.
“You have to remember we only had
records back then,” says Heiman, 36, “'but today we have
compact disks and video” together with the cassette tape
driven analog audio business. “Eighty percent of the 40 lo-
cations we had are still up and running, so the proof is in the
pudding,” Heiman continues, delineating how the chain was
divided up between three companies (Peaches Entertain-
ment Corp., suburban Miami; Trans World Music, second
largest chain in the business; and Sound Warehouse).

However, too big is a possibility in Heiman’'s view. “You
have a big nut to crack everyday. I really think the 12,000
square foot size Wherehouse, Tower and others are opening
is about right for the superstore.”

(Continued on page N-19)
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Mail front and interior view of Wall-to-Wall ©
Sound & Video, Rockaway Town Square, N.J. Y

Standing Tall in
Land of the Mall

Conventional wisdom among home entertainment chains
operating in malls has been that, at some point on the
American landscape, there simply wouldn't be any more
room for them. That point may be more distant in time.
Malls, or more descriptively shopping centers, are becom-
ing smaller, and even more numerous.

According to the International Council of Shopping Cen-
ters, construction starts of centers 400,000 square feet
and more peaked between 1971-1975 at 30 out of 831
total centers startups that half-decade. The next period
1976-1980, only 26 jumbos out of total 1,092 were lev-
eled by the bulldozers. For the most recent period reported,
1981-1985 the figure on giant shopping center startups is
down to 14 out of 1,345, or 1%.

Mid-size centers have grown since 1971 at a modest
pace. These centers between 100,000-399,999 were
24%, then 17 %, and finally 14% in the three time periods
respectively. The real growth is coming in the 10,000-
99,999 size center, now a whopping 85% or 1,138 of the
total 1,345 startups 1981-1985.

Agreeing basically with the assessment is Mort Gerber,
director of real estate at 29-store Record Shop, Sausalito,
Calif., and among the few exclusive mall operations in the
chain.

“There is still some opportunity in the west where there
are major density areas that are growing,” says Gerber who
cites three recent Record Shop openings in what he calls
“megamalls.” These are North County Fair at a huge
1,300,000 square foot in Escondido north of San Diego;
Valley Fair, San Jose 1,224,000 square feet; and Main
Place, Santa Ana (suburban L.A.) at 1,039,000 square
feet.

Some of the significance of the trend to smaller centers is
viewed by Barrie Bergman, chairman of 138-store Record
Bar. Even though smaller, today’s centers are often orna-
mental and in high-income neighborhoods. Among daunting
factors is the high rentals, *$30 a square foot. That's high,”
says Bergman.

On top of basic rental, common area charges are trend-
ing upwards, too, agree Bergman, Gerber and others, who
say these expenses encompass security, trash removal,
special events, and so on, “and are usually expressed as a
square-foot percentage but are apportioned and reflect the
total size and number of tenants,” says Gerber.

When all is said and done, mall operating is a craps shoot,
Bergman says. “Even $30 is worth it if you iand a good one
[mall]. The trick is how to tell you are getting a good one.
You have to nail down leases so far in advance, two years in
cases, before a shovel hits the ground.”

Like some other chains, Record Bar has been expanding
into the freestanding arena. So has Camelot Music.

One of the factors sending predominantly mall oriented
chains out to the street or to the power strip is the trend by
developers to allow too many record stores in a mall. “The
intelligent developers are going to stop doing this, having
two, three, even four record stores in a mall,” says Barrie
Bergman. *“A mall is still basically a limited audience.”

Record Shop has only one mall with three record stores.
“The most we would consider is two others,” Gerber
notes.
At Record World, the 73-outlet Roslyn, N.Y. based
predominantly mall orient-
ed chain, Bruce Imber,
vice president of planning
and operations, says, “We
have a chain in Virginia
with a Waxie Maxie, Kemp
Mill, and Wall To Wall in
there with us. When we
went in, they said there
would only be two stores.

“While I'm generalizing,
of course, mall developers
tend to see record stores as a nec-
essary evil, | think. We have to be
careful in malls. We had Ticket
P (Continued on page N-19)
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Once in a while we'll lose a viewer or two.

It's bound to happen.

Even though our audience loves to watch their music-

the best of video music—

they have other things to attend to.

Like each other.

That's why over 25 million viewers make love, soothe their

infants, and pay their bills with us in their lives.

And they're listening to your music to decide which records to buy.
Evenifthey’re not always watching.

THE OTHER MUSIC TELEVISION EI VIDEQ HITS ONE™

© 1988 MTV Networks.
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A Billboard Spotlight

LPs, CDs & Singles Pricing Survey

CHAIN/LOCATION $5.98 LPs $6.98 LPs $8.98 LPs $9.98 LPs $11.98 CDs $15.98 CDs 45 SINGLES 12" SINGLES CASSINGLES CD SINGLES
SPECIAL SHELF SPECIAL SHELF SPECIAL SHELF SPECIAL SHELF SPECIAL SHELF SPECIAL SHELF SPECIAL SHELF SPECIAL SHELF SPECIAL SHELF SPECIAL SHELF

ATLANTA COMPACT DISC* $ 9.97 $10.97 $11.97 $14.97 NS $ 3.97
(Norcross. GA)
BELIEVE IN MUSIC $ 399 $ 598 $ 499 $ 698 $ 599 $ 894 $ 699 $ 994 $ 799 $11.94 $12.99 $1594 3/$5.00 $ 1.99 NS $ 4.99 NS $ 2.49 NA NA
(Grand Rapids, MI) $ 5.99 $ 7.99 $ 899 $10.99 $14.99
CAMELOT ENTERPRISES, INC. NS $ 599 $ 599 § 699 $ 588 § 899 $ 799 $ 9.99 % 9.99 $10.99 $12.99 $14.99 NS $ 199 NS $ 499 NS $ 199 NA N.A
(North Canton, OH) $ 6.99 $ 8.49 $ 249
$ 799

CENTRAL SOUTH MUSIC SALES $ 499 $ 649 $ 599 $ 749 $ 699 $ 949 % 7.99 $10.49 $10.99 $11.98 $13.94 $15.98 3/$5.00 $ 1.99 NS $ 499 3/$5.00 $ 1.99 NA NA
(Nashville, TN) $ 249
COMPACT DISC WAREHOUSE, INC.* $ 899 $ 999 $10.99 $13.99 NS $ 3.99
(Huntington Beach, CA) $10.99 $12.99 $14.99 $ 499
GOOD VIBRATIONS, INC. $ 386 $ 495 § 486 $ 595 $ 548 $ 795 $ 648 $ 895 $ 886 $ 9.95 $11.86 $1495 99 $ 186 $ 3.33 § 395 .99 $ 1.86 NA NA
(Canton, MA) $ 395 $ 586 % 495 $ 676 § 595 $ 848 § 695 $ 9.48 $11.95 $12.95 $15.95 $ 4.48 $ 2.48
HARMONY HOUSE $ 449 $ 649 $ 549 $ 749 $ 749 $ 9.49 $ 849 $1049 $ 898 $11.98 $12.98 $15.98 3/$5.00 $ 1.99 NS $ 5.49 3/35.00 $ 1.99 NA NA
(Troy, MI) $ 2.49
KEMP MILL RECORDS, INC. $ 399 $ 499 $ 499 $ 599 $ 599 $ 699 $ 699 $ 899 $ 799 % 9.99 NS $11.99 NS $ 199 $ 299 % 3.99 NS $ 1.99 NA NA
(Beldsville, MD) $ 5.99 $ 6.99 $ 7.99 $ 9.99 $12.99 $ 4.99
LASERLAND CORP., USA* $ 999 31099 $12.99 $14.99 NA NA
(Denver, CO)
NATIONAL RECORD MART $ 399 $599 $ 499 $ 699 $ 599 $ 899 $ 699 $ 999 $ 9.99 $11.99 $12.99 $1599 3/$500 % 1.89 $ 399 $ 499 3/$5.00 $ 1.89 NA NA
(Pittsburgh, PA) $ 4.99 $ 599 $ 799 $ 8.99 $ 249

$ 299
PEACHES ENTERTAINMENT CORP. $ 3.33 $ 598 § 499 $ 698 $ 698 § 796 § 798 % 8.96 NA NA $12.98 $15.96 NS $ 199 $ 398 $ 4.66 NS $ 249 NA NA
(Hialeah Gardens, FL)
Q RECORDS & VIDEO $ 399 $ 598 $ 499 $ 699 § 599 $ 897 $ 699 $ 997 $ 899 $10.99 $13.99 $15.97 NS $ 1.89 3/ $ 4.69 NS $ 1.99 NS $ 3.99
(Miami, FL) $ 7.99 $ 8.99 $12.99 $ 249
RADIO DOCTOR RECORDS LTD. $ 399 $598 $ 499 $ 698 $ 699 $ 898 $ 799 $ 998 $ 9.99 $11.98 § 13.99% 1598 NS $ 198 $ 399 § 498 NS $ 1.98 NA NA
(Milwaukee, WI) $ 4.99 $ 5.99 $ 298
RAINBOW MUSIC $ 399 $ 399 % 499 $ 566 $ 699 % 799 § 799 % 8.99 NS $ 9.99 $12.99 $14.99 NS $ 199 NS $ 399 $ 149 $ 199 NA NA
(S. San Francisco, CA) $ 4.44 $ 8.66 $ 9.66 $10.99
THE RECORD BAR, INC. $ 349 $ 599 $ 449 $ 699 $ 649 $ 899 § 749 $ 999 $ 9.99 $11.49 $11.99 $14.99 3/$4.98 $ 1.89 3/ $ 499 $ 1.89 $ 298 NA NA
(Durham, NC) $ 399 $ 649 § 499 $ 749 § 699 $ 9.49 % 7.99 $10.49 $10.49 $11.98 $12.99 $15.98 $12.99 $ 249

$ 499 $ 599 $ 7.99 $ 899 $10.99 $13.49
RECORD THEATRE $ 399 $ 599 $ 599 $ 699 $ 599 $ 848 $ 699 § 9.48 $ 9.99 $10.98 $11.99 $12.98 NS $ 1.69 NS $ 4.48 NS $ 1.99 NA NA
(Buffalo, NY) $ 699 $ 898 % 7.99 $11.98 $14.98 $ 1.89
ROSE RECORDS NA $ 5.49 NA $ 679 $ 599 % 879 % 699 % 9.79 NA NA $11.99 $14.99 NA $ 1.99 NA $ 4.49 NA $ 1.89 NA $ 3.99
(Chicago, IL) $ 7.69 $ 7.99 $12.99 $ 5.99
SHOW INDUSTRIES $ 499 $ 599 $ 499 % 599 $ 699 $ 849 % 799 $ 9.49 $ 999 $10.99 $12.99 $14.99 NA $ 199 $ 449 % 498 § 449 % 498 NA NA
(Los Angeles, CA)
SOUND DISK-TRIBUTORS, INC. $ 299 $ 599 $ 499 §$ 649 $ 598 % 799 $ 699 $ 899 $ 7.99 $10.99 $11.99 $14.99 3/$5.00 % 1.69 $ 3.49 § 4.49 NS $ 199 $ 299 % 3.99
(St. Louis, MO) $ 449 $ 699 $ 899 % 7.99 $ 249 $ 499 § 5.99
SPEC’S MUSIC, INC. 3/ NA NA NA $ 6.99 NA $ 6.99 NA $ 9.99 NA $12.99 NA 3/$5.00 § 1.89 3/ $ 4.99 NA NA NA NA
(Miami, FL) $12.00 $12.00
STRAWBERRIES RECORDS $ 399 $ 499 $ 499 $ 599 $ 599 $ 799 % 699 $ 8.99 NA NA NA NA $ 139 $ 169 % 349 $ 399 $ 169 $ 1.99 NA NA
(Framingham, MA)
WAX WORKS $ 499 $ 599 $ 599 $ 699 $ 599 $ 899 $ 699 $ 999 $ 899 $10.99 $13.99 $15.99 3/$5.00 $ 1.99 NS $ 498 NS $ 1.99 NA NA
(Owensboro, KY) $ 7.99 $ 8.99 $ 2.99
WAXIE MAXIE QUALITY MUSIC,INC. $ 3.99 $ 599 % 499 $ 699 % 599 $ 899 $ 699 § 999 $ 9.99 $10.99 $11.99 $14.99 NS $ 199 3/ $ 4.99 NS $ 1.99 NA NA
(Washington, D.C.) $ 749 % 699 $ 7.99 $12.99 $15.99 $12.00 $ 2.49
NA—Information not available * . Compact Disk only
NS—No special
Compiled by VALERIE BISHARAT

Al 4 RILVACIARN  MARCH 19 1088
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. With our worldwide facilities we can
: . g turn around the finest quality
| CD’s at incredible speed.

. Sony, the creator of the CD format, has created a global disc
- . : manufacturing capability that is second to none. One that
N provides unmatched customer service. That simplifies your
life by coordinating production on three continents. And han-
. cles special orders flawlessly, even if your requiremerts

- " . incluce expedited turn around.
. . To have your musie heard around the world, hear
. what Sony can do for youeContact the nearest production

facility for information on CD replication that will be music to
your ears.

DIGITAL AUDIO DISC CORPORATION DADC G.m.b.H. (AUSTRIA £BS/SONY GROUP: Inc.

1800 Fruitridge Avenue Niederalm 282 ’ P.O. Box 17, Tokyo'International Airport 149

Terre Haute, Indiana 47804, U.S A. A-5081 Anif Phbne: 03-266-5830, Télex: CBSSONY J24766

Phone: (812) 466-6821, Telex: 276112 Austria . Fax: 32351725

Fax: 466 9125 Phone: (06246)2260 s

Telex.633216 Fax: (06246)2090

Digital
Audio Disc

A Part of the Worldwide Sony Family
' Corporation
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A Billboard Spotiignt

TALL IN THE JUNGL

It’sajungle of product out there—

but VidAmerica titles soar above
the rest. The Affordable Collect-
ables, which include classics like
Citizen Kane, King Kong and
many more. Steve McQueen in
Wanted Dead or Alive. Sports
winners such as Baseball: Fun
and Games and Boxing's Great-
est Champions. Special Inter-

est titles including The World's

-

Fog
N

Greatest Photography Course and
The Bermuda Triangle.

All affordably priced at
39.98t0 519.98!

And now—the dynamically pro-
moted return of that a l-time
best-seller, Debbie Reynolds’
acclaimed exercise video DOIT

DEBBIE'S WAY! Stock up now
and shape up a winner!

. SEE US AT NARM.
1 Booth #40A.

"\ EVERGREEN! EVER-SELLINGI EVER-PROFITABLE!
VidAmerica.

231E. 55th Straet, New York ,NY 10922
(212) 355-160Jewd. 335, Far # 355 4363

Orcerncw from yo_r kaca. distributor cr
call Vidamerica for the districutor nearest you.

Hot Accessories
Are Harbingers of
Early Spring

By EDWARD MORRIS

Hot, hot, hot. There are plenty
of audio and video accesso-
ries to mull and marvel over this
Spring—some a bit pricey, but
most strictly low-end delights.
Among the former is a tag-along
color TV set for fervent video-
philes. The Sharp 3ML100, which
made its bow at Christmas, has a
3-inch screen, weighs under 11
ounces, and runs on dry cell, car or
rechargeable battery, or AC cur-
rent. With AC and antenna adapt-
ers, earphone, carrying case, and
dry cell batteries, the unit retails
for a hefty $599.

Soundesign has bowed its
Sports Stereo unit, a portable dual
cassette recorder with AM/FM ste-
reo and graphic equalizer.
Powered by either six C batteries
or AC, the recorder has a built in
side handle and a nylon carrying
strap. And it comes in yellow or
black. Retail tag: $69.95.

Case Logic continues to expand
its line of carrying cases and stor-
age units for audiotapes and com-
pact disks. Its solid oak CD storage
shelves range in suggested retail
price from $29.95 for the 30-CD
unit (Model OCD-30) to $49.95
for the 90-record case (Model
0OCD-90).

A number of accessories have
hit the market to enhance the per-
formance of personal sterec and
portable CD players. Among these
are Jasco's HE+ Amplified Stereo
Mini Tower Speakers. The set is
powered by four C batteries or AC
(with an optional adapter) and re-
tails for $29.99. Hartzell's
Rock’N'Run Sound Center is a car-
rying case that converts portable
cassette or CD players to *‘full
room stereo sound.” The device
contains two 4-inch stereo speak-
ers that connect to the headphone
jacks of the portable audio units.
The amplifying case can also hold
up to eight boxed audiocassettes.
It has spring-loaded latches and
no-mar rubber feet.

For active VCR users, Kinma is
promoting its Cleaner-Winder to
reduce wear on VCRs, video
heads, and tapes and to clean new

(Continued on page N-14)

www americanradiohistorvy com

BILLBOARD MARCH 19, 1988


www.americanradiohistory.com

(81796)

Produced by Chris Thomas

INXS

“NEED YOU TONIGHT"”
#1 BILLBOARD SINGLES CHART!

“DEVIL INSIDE"”

(7-89144) (PR 2191)

ROCKETING UP THE SINGLES CHART!

ON TOUR:

as * 3/10 Louisvilie, Kentucky * 3/11 Chicago, llinois * 3/13 St. Louis, Missouri
rcester, Massachusetts » 3/23 Bethlehem, Pennsylvania * 3/24 Fairfax, Virginia
o, California * 3/31 San Diego, California

3/1 Hollywood, Florida = 3/2 Orlando, Florida » 3/3 Atlanta, Georgia * 3/5 New,
3/14 Indianapolis, Indiana *« 3/15 Cleveland, Ohio » 3/16 Detroit, Michigan » 3/18
3/25 Philadelphia, Pennsylvania » 3/29 S

UNDERNEATH THE COLOURS * DEKADANCE *

The Swing
&

Dther Stories

THE SWING * LISTEN LIKE THIEVES THE SWING AND WHAT YOU NEED KICK
OTHER STORIES THE VIDEO FLICK
JUST RELEASED
Management: MMA Management/Chris Murphy

Managermem

*On Atco

On Atlantic Records, Cassettes, Compact Discs and Videos
© 1988 Adantic Racording Corp.® A Worner Communications Co.

www americanradiohictorv com
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DISTRIBUTORS INC.
135 Dupont Street
Plainview, N.Y. 11803

CD’s-LP’s-CASSETTES-7" & 12"

Authorized Distributor For:

*CBS *W.E.A.
*CAPITOL *RCA/A&M/ARISTA
*MCA/MOTOWN  *POLYGRAM

Blank Audio/Video Tape & Accessories:

eTDK eSONY *CASE LOGIC
¢SCOTCH sRECOTON *CRAIG
*DISCWASHER *SKC *GENEVA
*MAXELL *G.E.

FOR EXCELLENT FILL & SERVICE
CALL FOR OUR EXCITING VALUE PACKED CATALOG

- (516)349-3000 (nvs)
PHONE 1-800-645-6558 (10irccoutsicen v S)
TELEX: 685-2550 FAX:(516)349-0222

ACCESSORIES

(Continued from page N-12)

and prerecorded tapes. Its fea-
tures include fast-forward and re-
wind, photo sensor automatic
stop, automatic soft eject, AC
adapter, and counter (with reset
button). Suggested price: $99.97.
Owing to the success it has had
with its 100-minute length blank
audiotape (HD8-100), Denon has
introduced a 75-minute tape
(HD8-75). The HD8 formulation is
a hybrid of gamma ferric oxide and
pure metal particles. Suggested
price for the shorter length is
$4.25, while the 100-minute
blank is notched at $4.99.
Collectors of album-cover art
can now display their best pieces
in a rigid clear plastic frame that
also protects the record jacket. In-
cludes clip for wall-mounting. The
shrink-wrapped Album Art frames
from Music Unlimited retail in the
$3.99-$4.99 range.

COMBO

(Continued from page N-6)

Minneapolis where it just acquired
another non-combo chain, Great
American Music. “Trans World is
basically still testing rental.”

While rental activity invigorates
store traffic generally, can pump up
slow periods of the week, and can
be profitable on its own, the combo
debate remains engaged.

For one thing, say chain nabobs,
the home entertainment software
marketplace has changed markedly
since the summer of 1983. Finally
convinced that Wherehouse's sacri-
fices in prerecorded audio was pay-
ing off in rental, Music Plus, Licorice
Pizza, Tower Records, and Record
Factory (ultimately absorbed by
Wherehouse), all hastily added rent-
al sections. But the prerecorded au-
dio business was yet to reflect the
compact disk phenomenon. Prere-
corded audio then, as opposed to
now, had not come back from the
record high of 1978. Chains were
still dabbling in such iffy areas as
video games. Why not rental?

Offering a somewhat typical cur-
rent analysis is Bruce Imber, vice
president of planning and operations
at 73-store Record World, on Long
island. “We had rental in four stores
but got out of it [in December] be-
cause we're more of a mall-oriented
chain and people just do not rent vid-
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eo in malls. There were too many lit-
tle stores near ours, t0o0.”

Yet another point Imber stresses
is that “it was a case where these
[combo] stores were an exception
for us. For a chain operation, it
makes sense to have more stores
and be able to rotate your catalog
items.”

One of the longest holdouts in
combo is Harmony House, the ag-
gressively expanding 25-store chain
out of Detroit where Lloyd Welch, di-
rector of corporate development,
says the decision to never enter
combo “is not etched in stone.” In-
deed, what Harmony House is doing
in video, hints Welch, couid help the
chain gauge the potential of video
rental.

“We've put sell-through video in a
few of our stores, the top 100-125
titles,” says Welch. The selection is
placed near the front checkout
counter where the chain arrays a
very large assortment of biank tape
and accessories.

Still another view comes from
Leonard Siiver, president of Record
Theatre, Buffalo, who offers, “Video
rental is not the record business.
You have different hours entirely,”
he says of the chain’s newest unit
that cannot be exactly called a com-
bo.

“We're open 7 am.-2 a.m.,” he
says of Record Theatre Video,
closed just five hours and open ev-
ery day of the year with a separate
entrance (you do not go directly
from video rental into audio). Silver
will concede one similarity to rec-
ords and tapes. “You have to be the
biggest.”

Yet one more wary approach is
offered by lvan Lipton, general man-
ager at 60-store Strawberries Rec-
ords, a dominant New England web.
He says the chain is looking at its
14 combos “and doing some evalu-
ating.”

In mall operating, no chain has
ever followed the Camelot lead,
though Disk Jockey out of Owens-
boro finds combo still works where
a mall is the key shopping environ-
ment in a community. Total mall
chains Sound Shop out of Nashviile
and Record Shop out of Sausalito
have never considered rental no
more than does Musicland in its
mall stores.

Meanwhile, Spec’s Music and
Turtles Records & Tapes continue
to emphasize combo in the South-
east. Chains such as Sound Ware-

(Continued on page N-19)
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‘“ ‘Sign O’ The Times’ is a first-rate
concert film that captures Prince and a
crack ten-piece band at the top of their

form. . .visually riveting.’
-—Anthony DeCurtis, Rolling Stone

‘.. better than 'Purple Rain. "’
—Nelson George, Billboard
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From digital tape
to packaged CD’s in
10 working days

Technidisc,Inc. @

Label imprinting process Robotic workstation

Fast Turnaround. Technidisc's superb quality
metal mastering technology and robotic pro-
duction ensure the fastest turnaround time in
the industry. Our customer service representa-
tives will schedule, monitor, and ship CD’s on
your timetabile.

State-of-the-Art Capabilities. Our engi-
neers designed and developed the systems
and procedures used in the manufacture of
the Technidisc CD. From order entry, through
sophisticated computerized production
management and quality control, to efficient
packaging and shipping, Technidisc offers
complete inhouse CD capabilities.

11 Years of Optical Disc Experience.
Technidisc has been deeply involved in the re-
search and development of optical discs since
1976. We are one of the few manufacturers of
videodiscs in America. All of our production
systems are the end product of years of patient
development. The result is competitive pricing,
brilliant quality, and unmatched turnaround.
Please call us today to find out how Technidisc
can serve your CD needs.

1-800-321-9610 or (313) 435-7430/Contact; Sheryl Zachary
2250 Meijer Drive/Tray, Michigan 48084

WAKEUP CALL

(Continued from page N-3)

Another big-name chain that took
its knocks during Glen's presenta-
tion knocked was Record World.
Bruce Imber, the web's vice presi-
dent of planning and operations,
says, “We took it in the spirit it was
given.

“Not everything [Glen reported]
was accurate, but his intention was
well stated that you should look at a
store from the perspective of the
employee or the customer. No one
in our chain went back with a defen-
sive attitude.”

Although several webs at last
year’s NARM discussed retaining
Glen's services, Camelot Music was
the only one that followed through,
hiring him to evaluate several of its
Northeast Ohio stores and to make
a presentation at last September’s
Camelot Retail Conference.

Mundorf says Glen's NARM ad-
dress “was really a bell ringer” and
that ““a lot of that criticism had
some special significance for Came-
lot.”

Glen’s emphasis on the role of the
store employee struck a responsive
chord with Camelot, says Mundorf,
because the chain had just imple-
mented an associates program
aimed at enhancing the salesper-
son's position within the company.
Camelot felt, as Glen preaches, that
the attitude of its sales force would
determine the quality of its stores’
customer service.

Glen’s Camelot presentation was
similar to the ones he made at
NARM or the August convention of
NARM's sister organization, the Vid-
eo Software Dealers Assn. But, he
took an extra step, breaking the
Camelot delegates into discussion
groups and charging them to each
develop a slate of “do-able ideas*
that would improve the store envi-
ronment.

One of those suggestions, to im-
plement an excellence interview
that would formally recognize an
employee’s outstanding effort, be-
came Camelot policy, says Mundorf.
Other suggestions that came from
those discussion groups, like estab-
lishing an associate-of-the-month
award or implementing a customer
survey, are being investigated.

Still another batch of sugges-
tions—like recognizing such per-
sonal landmarks as an employee's
birthday or work anniversary, solic-
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iting ideas from the store crew, or
coaching store associates on how to

handle difficult situations—were |

not made official policy, but Mun-
dorf says Camelot executive staff
told store managers that they could
effect those ideas on their own, and
encouraged them to do so.

Mundorf says the associates pro-
gram and his store managers’ re-
sponse to the mirror that Glen held
for them are showing results: “Un-
qualified, it's working.

“Our turnover has decreased and
productivity has increased, but bet-
ter than anything is the attitude.
We've achieved a better attitude in
the stores.”

Mundorf also cites mail from cus-
tomers that the chain received dur-
ing the holiday-selling season as evi-
dence that Camelot's program is
bearing fruit. “We got dozens of let-
ters that point out pleasant shop-
ping experiences that they had with
our employees and in our stores—
and not one complaint letter. That's
unusual, because usually when
someone takes time to write a
chain’s headquarters, they do it to
complain.”

Mundorf and other retail execu-
tives say the most important of
Glen's messages are not new ideas
at all. Many of the industry’s larger
retailers built their first successes
by paying attention to detail and be-
ing responsive to customer needs,
but those concepts can get lost in
the shuffle as companies grow.

“It's a return to basic values,”
says Mundorf. "'Glen provided a
valuable service for us by reinforc-
ing the goals we intended to ad-
dress anyway.”

“You start thinking, 'l can do
things better’,”"says Tower's Solo-
mon. “But, if you're a good busi-
nessman, you're a/ways thinking of
ways to do things better.”

BIRTHDAY

(Continued from page N-1)

wholesale and retail meetings.

We must seek practical answers
to real problems without either par-
ty expecting the other to bear a dis-
proportionate or inappropriate bur-
den. That goal should be NARM's
continuing objective.

So as you turn 30 at the Century
Plaza, to NARM members, to Russ,
to Mickey, Pam, Stan, Chuck and
the entire NARM staff, much contin-
ued success and many happy re-
turns in the best sense of that word.

Model CL-120
Holds 120 Tapes

£ LOGIC

cAS.

CASE LOGIC

ITHE OU/\L/TY LEADER

XIMUM CAPACITY.
OMPACT SIZE.

See for yourself why Case
Logic is the leader in the
portable storage business.
One reason: the new, 120 tape
capacity CL-120! Like our hot
selling CL-60, it’s a lot of case,
but not a lot of size. See us at
the NARM show, Booth 43, or
call for a free catalog today.

Model CL-60
Holds 60 Tapes

Case Logic, Inc., PO. Box 4187, Boulder, Colorado 80306 / Phone 303-444-4706 / Call Toll Free 800-447-4848 / FAX 303-443-9790
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STEPPINGSTONES

(Continued from page N-1)

¢ In October, NARM held its sec-
ond annual Wholesalers Confer-
ence, which brought together the
Rackjobbers Committee, the One-
Stops Committee, along with inde-
pendent labels and distributors.

The event offered further proof
that the trade group is becoming
more responsive to the needs of its
wholesaler members and gave birth
to a new NARM task force—a coali-
tion of indie distributors and labels
called the Independent Action Coali-
tion. Solomon hails the formation of
IAC, saying “That's where the life-
blood of this industry comes from;
the new ideas don't always come
from the large record companies.”

In its 30th year, NARM’s agenda
promises to be even busier. Issues
like security, packaging, the intro-
duction of new technologies, and
the further progress in implement-
ing computer-to-computer transac-
tions between record companies
and their accounts represent only
the tip of the iceberg.

Compact disks and video have
improved music retailer’s fortunes,
but the higher costs associated with
those products have made theft
prevention a top concern for NARM.
Several NARM directors, including
Lieberman Enterprises chairman
David Lieberman, Camelot Music
CEO Jim Bonk, and Frank Hennes-
sey, president of the Handleman Co.
and NARM'’s vice president stress
the issue as a high priority. Last fall,
NARM established a Loss Preven-
tion committee, which seeks to de-
termine the extent of theft among
its members, and examine ways in
which such losses can be curbed.

Lessons from NARM's history
have led the trade group to estab-
lish a Packaging committee, says
Granberg, which will be comprised
of executives from music and video
manufacturers, pagkaging compa-
nies, racks, one-stops, and retailers.

Prime motivation to form the
committee stems from both posi-
tive and negative events in the in-
dustry’s past.

NARM hopes the music business
can avoid the years of debate and
confusion that plagued the analog
audiocassette for more than two de-
cades. “We want to deal with those
kinds of considerations in advance,”
says Granberg.

“The committee will address
packaging concerns before prob-
lems begin.” A more recent product
introduction, that of the CD, proves
that goal is obtainable. Within quick
order, the industry established the
6-by-12-inch standard for CD pack-
aging.

Part of the reason that packaging
has emerged as a key issue is that
the fact that products like CD-Video
and digital audiotape are waiting in
the wings. NARM members, like Sol-
omon and Lieberman, are eager to
see how each of these product lines
are introduced, although most ob-

servers think that DAT will not be-
come a major product line for at
least a couple of years.

These are just some of the con-
cerns that NARM members see as
priorities that the trade group, and
its broad-based industry member-
ship, must address. And, there are
more:

® Tower’'s Solomon would like to
see NARM take on an “international
scope” to help develop a “one com-
munity of retailers and manufactur-
ers from all over the world.”

® Bruce Imber, vice president of
planning and operations for Record
World and a two-time member of
the Retailers Advisory Committee,
wants to see NARM target more
grass roots representation from
smaller retailers, along with higher
involvement on the part of store-lev-
el management from NARM's mem-
ber companies.

® Camelot’'s Bonk thinks retailers
and wholesalers must help labels in
their efforts to develop new, major
recording artists. “Where are our
next Madonna, our next Bruce
Springsteen, our next Huey Lewis?”
Bonk asks. “When George Michael
breaks off from Wham! and Belinda
Carlise spins off from the Go-Go’s,
it's good that they're selling rec-
ords, but those aren’'t new artists.
That's displacement.

“I think the entire industry has to
be concerned with new artist devel-
opment.”

¢ Handleman’s Hennessey says
NARM must continue to address
the unique needs of its wholesalers.
“To be successful, all factions must
be represented—one-stops, racks,
independent distributors, record
companies, and retailers,” he says.
“You have to listen to everybody
who's part of the chain.”

CRASH

(Continued from page N-3)

dustry's explosive growth in the late
1920s and early 1930s. Other ob-
servers dismiss the contention that
entertainment stocks are recession-
proof. “It's a lot of nonsense,” says
Harold Vogel, a home entertainment
analyst at Merrill Lynch. “If there's a
flat economy this year and a reces-
sion next year, industry stocks
won't fare any better [than the mar-
ket as a whole] ... "

More realistic price/earnings
multiples and expected higher inter-
est rates will also enhance pros-
pects for greater consolidation in
the retail/distribution sector, say
analysts. In a weak market, large
public chains will be under greater
pressure to outperform the econo-
my in order to lure investors. Ac-
quiring smaller retailers is an effec-
tive way to generate above-average
growth in a sluggish economy, it is
argued. At the same time, small pri-
vately-held retailers will be strapped
for cash, and will be forced to
merge with larger entities.

NAME GAME

(Continued from page N-3)

name Square Circle might ultimate-
ly be more suitable.

Imber says that in markets where
Record World is a well-established
entity, as is the case in Long Island,
N.Y., new mall stores will likely carry
on with the chain’s traditional name.
But in Baltimore, where the web has
fewer stores and has only had a
presence for two years, or in the
Boston area, where the company
has plans to roll out its first store,
there will be less risk associated
with rolling out the new trademark.

Pittsburgh-based National Rec-
ord Mart has also experimented
with various logos. When the mall-
oriented web first opened free-
standing superstores, which were
inspired by the then fast-growing
Peaches chain, the name Oasis was
born.

Two years ago, when National be-
gan experimenting with a discount-
store concept to use in off-price
malls and centers, it opened Sur-
plus Sounds. In the fall of 1987,
National rolled out two Waves
store—one in Columbus, Ohio, the
other in the Chicago area—which
are trying to cater to a hi-tech mar-
ket with an emphasis on CDs and la-
serdisks.

Frank Fischer, National's presi-
dent, says the significance of Waves
goes beyond its name. “We didn't
just go out and open a store called
Waves. For us, it represents a new
marketing concept.”

The chain is even putting its main
logo through a name game. At the
start of this year, it began convert-
ing National Record Mart stores to a
new banner—NRM. In its new logo,
the chain’s original name is spelled
beneath the initials.

“The word ‘record’ isn't as rele-
vant as it once was. Future genera-
tions won't be buying records.
They'll buy CDs and DAT,” says Fi-
scher.

“We followed the concept of [Na-
tional Cash Register going with)
NCR or General Nutrition Centers
changing to GNC, and decided to
make NRM our trademark.”

Still, some webs see advantages
in operating under one logo. Amaril-
lo, Texas-based Western Merchan-
disers is converting the 27 Eli's
stores that it bought several years
ago over to its main retail brand,
Hasting’'s Books, Music, and Video.

"Our philosophy is to get every
store under one name so that we
can take the greatest advantage of
national advertising and customer
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recognition,” says Walter McNeer,
Hasting's executive vice president.

“Also, we have a fairly consistent
operation, whereas other chains
have more diverse entities. For Mu-
sicland to open a video store called
Musicland Movies wouldn't make
any sense, so they opened Para-
mount Pictures. Everyone has to do
what's best for them, and for us,
one name works best.”

Incidently, McNeer points out that
Hasting's main logo has undergone
a conversion. Originally called Has-
ting's Books & Records, Western
changed the word “Records” to the
more generic “Music,” again reflect-
ing the growing popularity of CDs
and cassettes. The chain also
tacked on the word "Video” to iden-
tify the addition of that product line.

Another chain that went to a sin-
gular logo is North Canton, Ohio-
based Camelot Music. In the '70s,
Camelot opened three superstores
called Grapevine Records & Tapes.
After two of them closed, the chain
renamed the remaining Grapevine
in Charlotte, N.C. over to its primary
brand.

“Since we only had the one store,
it didn't make a lot of sense to keep
the second entity alive, so we
changed that store to Camelot,”
says Jim Bonk, executive vice presi-
dent and CEO. “But, that decision
isn't etched in stone.” G.M.

MALL

(Continued from page N-6)
Master, but we had to take it out of
one mall. There's the security as-
pect. What you had was a Saturday
morning with 300 headbangers
sprawled all over the place waiting
to buy tickets to Judas Priest.”

Mall or shopping center retailing
is changing fast and bringing with it
a whole lexicon of terms and con-
cepts, points out Lloyd Welch, direc-
tor of corporate development, 25-
store Harmony House, Detroit.

One term Welch identifies is
“power strip,” which the chain just
entered in Toledo.

A power strip gets its identity
“from usually two or three large an-
chor stores,” says Welch but other-
wise are often configured as a nor-
mal strip, often at a corner with a
series of smaller stores set back
from the street strung out between
end position anchors.

Compared to enclosed mall loca-
tions, power strips “are cheaper in
terms of rent, not so many common
area charges, though there are
some of varying degrees, good sign-
age, but not always all you want, and
fairly decent parking,” says Welch.
A key element is visibility and ac-
cess, because strips often front on
an intersection.

An element (and another lexicon
term) that distinguishes a mall unit
from either strip or free-standing is
whether or not the store is ‘destina-
tion oriented,” says Welch. For the
most part, a mall store is not the ob-
ject of a consumer determined to
buy a record or tape, or having a
destination in mind.
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Harmony Hut, which has four

units in enclosed malls, also has

completely free-standing stores.

“We have a store in GrossPointe,
where if you're parked there, you
come to our store,” he says of a unit
more or less devoid of neighboring
stores. Free-standing stores are also
those along urban curbsides adja-
cent to other and different stores.

As for strip center outlets, Welch
and others say they come between
the passive mall store and the fully
destination oriented free-stander.

Still another type store not quite
mall or strip is the *‘pad” unit, which
Welch identifies as a store situated
at the corner of a mall, a much
sought-after site inasmuch as such
a store enjoys the random passivity
of customers visiting the mall but as
well the destination orientation its
visibility commands (and usually ex-
cellent parking and street visibility).

One other dominant and some-
times frustrating trend in mall oper-
ation is that relationships between
tenant store and developer become
such that as the developer roams
the country, so must the retailer fol-
low. Thus Record Shop is strung out
from Chicago to the West Coast but
tends to cluster stores. Sound Shop
(Nashville), and Disk Jockey (Ow-
ensboro, Ky.) have all spread out
across the U.S. to often joust with
the premier mall chain, Musicland,
and strong challenger Trans World
Music.

It's competitive out there."There-
fore, what we're doing is going back
to older malls where they have ei-
ther kicked a record store out or the
store left on its own,” says Berg-
man, adding that in many cases
these older facilities are completely
renovated. “You don't go in cold.
They already know what the record
business is all about.”

SUPERSTORES

(Continued from page N-6)

As stores shrank in size in the
mid-"80s, one chain that still cham-
pioned bigness never gave up on
the idea—Record Theatre, the sub-
sidiary of Transcontinental Music
Sales, vertical empire of Leonard
Silver. In fact, one Record Theatre in
hometown Buffalo is 22,000
square feet. “Our smallest store is
13,000 square feet,” boasts Silver.
All 17 stores are on one level, too.

According to both Silver and Hei-
man, the idea of giant size establish-
es a statement to the consumer.
“We have huge inventories, 35,000
CDs in our Baltimore store,” says
Silver. “We have huge jazz sections
in many stores. Depending on the
market, we may have all the 12-
inches in some stores.”

Heiman kids about what Peaches
used to do with all the space. “We
had a lot of room for crate dis-
plays,” referring to a record storage
unit resembling a real crate for
fresh peaches.

A number of chains are still hesi-
tant about going as big as 12,000
square feet. At Harmony Hut, the
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aggressively expanding Detroit 25-
unit web, Lloyd Welch, director of
corporate development, says the
size of new units range from 3,500-
6,000. “It depends a lot on location.
If it's a pad store, that’s something
else,” he says of a unit that might
face off a large mall.

According to Welch, Peaches had
some poorly chosen locations and
Heiman agrees. “There were a cou-
ple or so in Michigan, he's right,”
but adds that “we were into opening
stores right and left. | still think
most of our locations were good
and they're still there.”

COMBO

(Continued from page N-15)

house and Tower, with widely dis-
persed stores, also remain combo.
More regionally patterned webs like
Music Plus, Rainbow Records, and
Western Merchandising all continue
in combo to one degree or the other
with Benjamin offering a final com-
ment on combo pioneer Where-
house (under seige of late fending
off a hostile takeover). “Where-
house seems to be slightly up again
in rental. Its frequent renter concept

looks like it's working.”
Glossary of Terms & Concepts

COMBO: Deriving from the
“‘combination” of prerecorded au-
dio and video, but normally requir-
ing a store to go beyond sell-
through video and offer rental or be
“full service"” in video.

ANNEX: A trend pioneered by
Tower Records where it could not
obtain sufficient space for combin-
ing everything under one roof (i.e.,
across and up the street from its
landmark Sunset Boulevard store in
Los Angeles, Tower has a freestand-
ing Tower Video and nearby a free-
standing prerecorded classical mu-
sic store).

MULTI-PRODUCT COMBO: The
addition to full service video of ma-
jor involvement in books as exempli-
fied by Western Merchandising’s
Hastings stores (Tower has just
opened a store in Maryland with
books).

DISCOUNT STORES: Video ven-

dors last August urged Target to
consider video rental, pointing out
that similar chains such as K mart

and Wal-Mart were finding success
with home entertainment sections
offering rental.

EXCLUSIVELY SELL-
THROUGH: Concept developed by
Musicland through licensing names
such as Paramount Pictures, and
more recently, Columbia Pictures,
offering prerecorded video and re-
lated accessories (plus prerecorded
audio soundtracks).

LASER PRODUCT: Exemplified
by Wave, a concept from National
Record Mart offering prerecorded
videodisks and CDs (also Laser-
Land, a Colorado chain).

CREDITS: "Birthday Card” by Pete
Jones, president of BMG Distribution
and chairman of the NARM Manufac-
turers Advisory Committee; Editorial
Assistance, Earl Paige, Geoff Mayfield;
Design, Stephen Stewart.

* CUTOUTS

OVERSTOCKS
DELETIONS

MAJOR LABEL ARTISTS

INDEPENDENT LABELS

I FULL DISTRIBUTION SERVICES

LP-CASSETTE-CD'S

ACCESSORIES

DOMESTIC-IMPORT

WE ALSO BUY
OVERSTOCKS AND DUMPS

—93A ML PrRk - SRR LD, MR- OHO8—

I 413-788-9988 I

MOST POPULAR, ROCK and JAZZ MAJOR LABELS

DIGITAL AUDID =

f/d_ﬂ\"

JUST *10%

GREAT PRICES ON CLASSICALTOO

“m THE WIDEST SELECTION OF LABELS IN THE
INDUSTRY = COURTEOUS, KNOWLEDGEABLE
SALES STAFF s TERMS FOR ACCOUNTS
WITH ESTABLISHED CREDIT

ALL DISC TRADING

41 MONROE TURNPIKE
| TRUMBULL, CT 06611

1-800-255-3472 » 203-452-0203 » FAX 203-452-1843

= GREAT PRICES

PUT TERFLY

* ENTERIAINMENT

CORPCORATION

MAKING YOUR CREATION THE MONARCH OF ITS CLASS

. * Audio Mechanicals

* Master Licensing
® Print Rights B -

&

A full service licensing bureau for: .

e Video and Film Syncs

B

.t . Exercise Albums and Tapes *, © -
.. . - Custom Product & Special Markets® © -
e W ife s By aF g Ywie Fom
SR AR M et Jany

Full service A & Rfor:’, * - e .
<o Compilations (Rock ‘M Roll, The Best of .. .)

%

If you want your next project to soar, contact...

ROSLYN D. KERN—President

STEPHEN POSNER—Vice-President

Butterfly Entertainment Corporation 350 West 57th Street, New York, N.Y. 10019 (212) 489-7774 FAX 2122628220
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New Digital Gear Steals The Show At AES Meet

BY STEVEN DUPLER

PARIS' Ever more sophisticated
refinements in digital recording
technology were at the forefront
of the Audio Engineering Society
convention here March 1-4, with
digital audiotape recorders, all-
digital audio workstations, and a
new digital editor capturing the at-
tention of the roughly 5,000 at-
tendees from around the world.

But high prices of the new work-
station products—coupled with
producers’ and engineers’ unfamil-
iarity with the products’ configu-
rations, and software that is con-
stantly evolving—continues to
keep these devices out of the main-
stream of the audio recording in-
dustry.

Digital multitrack tape record-
ers, however, are growing in popu-
larity throughout Europe. For ex-
ample, in England, PWL Studios,
home to producers Stock, Aitken,
& Waterman, has just purchased
its fourth Sony 24-track digital re-
corder, and studios throughout
continental Europe are purchasing
either first-time or additional ma-
chines.

Digital multitrack rentals are
way up, too: Hilton Sound, one of
the two leading rental firms in the
U.K., says its business in this field
has tripled over the last year.

Hard-disk-based digital work-
stations capable of performing re-

cording, processing, and editing
were shown by at least five compa-
nies, most notably by the U.K.’s
Solid State Logic, the world’s lead-
ing analog-recording-console man-
ufacturer, which splashily debuted
its long-awaited entry into the
field, the SSLO1.

In other digital developments at
AES, Sony bowed its new DAE-
3000 digital editor, the successor
to the 7-year-old compact-disk-
mastering industry standard
DAE-1100; Akai’s new digital mul-
titrack recording system was seen
for the first time in Europe; Ya-
maha displayed a new, souped-up
version of its ultra-low-priced
DMP-7 all-digital mixing/process-
ing console; and DAT was avail-
able in several of the more than
160 exhibition booths, including
London-based HHB Hire & Sales,
Sony Pro Audio, Fostex Profes-
sional, and Tascam.

Although disk-based digital re-
cording systems represent the
glamorous cutting edge of current
audio technology, there remains
much doubt as to when—if ever—
such systems may replace tape-
based digital recorders.

What’s more, several audio ex-
ecutives said they felt it was more
likely that if such a replacement
ever does occur, it is more likely to
center on an optical-disk-based re-
cording technology that does not
as yet exist in product form, rather

than on current hard-disk systems.
Rumors are rampant that this is an
area being explored by several ma-
jor Japanese manufacturers, in-
cluding Sony.

“There’s a lot of talk about hard-
disk digital workstations, and
there’s no doubt that the technolo-
gy is fascinating,” says Ian Jones,
managing director of HHB Hire &
Sales, one of the U.K.’s leading
pro audio distributors as well as

operator of five CD mastering
suites. ‘“However, most of these
systems are manufactured and
marketed by small firms that just
are not capable of providing the
kind of support a truly profession-
al facility needs to be able to count
on when using a piece of gear in
their everyday work.”

Jones also points out that many
of the current hard-disk-based sys-
tems are still imperfect in opera-

tion. “A lot of these companies are
offering ‘vaporware.” They keep
saying, ‘Oh, yes, there are still a
few glitches, but that will all be
worked out when the new soft-
ware is finished.” But it never
seems to get finished,” he says.
Solid State Logic is counting on
the new 01 to help the firm main-
tain its leadership position as the
industry enters the age of the all-
(Continued on page 66)

SOUND

INVESTMENT

Print your label copf\{
right on your cassette
with the apex printer

s Five models to choose from:
One manual single color unit.

a

Two semi-automatic one color table top models.
Two high production multi-color consoles
that print up to three colors in one pass.

Manufactured and distributed
inU.S.A. by

apex

apex machine company

3000 n.e. 12th terrace

fort lauderdale, fl 33334 u.s.a.
telephone: (305) 566-1572

Distributed worldwide by

audiomatic corporation

400 madison avenue

new york, new york 10017 u.s.a.
telephone: (212) 308-6888
telex: 12-6419

A weekly column spotlighting
equipment-related news in the au-
dio and video production, post-
production, and duplication in-
dustries.

POST MORE PERFECT: Postpro-
duction house Post Perfect says it is
getting an enormous amount of use
from its Sony DVR/DVPC-1000
component digital videotape record-
er. Post Perfect uses the device for
several purposes: as a high-quality
storage device for graphics; a record-
er for digital film-to-tape transfers;
and a highquality recording system
for archival storage.

According to Pat Howley, presi-
dent of Post Perfect, one of the
Sony’s most useful applications is as
a complement to the facility’s Quan-
tel Harry digital graphics system.
Last August, when Post Perfect ac-
quired the Sony VTR, the firm was
limited to 84 seconds of digital image
storage, Howley says. “Whenever
Harry was full and you wanted to get
the 84 seconds of video out, you had
to go to a 9-track tape—it was very
slow and time consuming. The Sony

VTR just sits next to Harry and acts
like a big storage device that pro-
vides instant access to graphics.”

BARGAIN EFFECTS: Quite a few
manufacturers have begun market-
ing small, rack-mountable effects
systems that claim to combine ex-
tremely low prices with professional
quality specs. The latest firm to enter
this market is Valley International,
whose Micro FX series comprises a
de-esser, a noise-reduction unit, a sig-
nal booster, and an attenuator. The
devices are priced at $149 each, which
will probably keep them out of major
recording studios wary of such low-
priced gear but places them perfectly
within the reach of home studios or
smaller commercial operations. Con-
tact Valley at 615-383-4737.

NEW ORDER: Todd-AO/Glen
Glenn Studios, one of the largest
postproduction sound companies in
the world, has just ordered two more
Solid State Logic SL-5000 M Series
consoles, one configured for video
and film sessions, the other for auto-
mated dialog replacement. The
boards are slated for a late spring in-
stallation at Todd-AO East (formerly
Trans Audio) here.

AUDIO TRACK

NEW YORK

ENGINEER TOM COYNE com-
pleted work on the latest Billy
Ocean single, ““Get OQutta My
Dreams, Get Into My Car,” at
Frankford/Wayne Mastering
Labs. He also squeezed out Barry
Manilow’s second single release
from his ‘“Hey Mambo” album.
Both projects were for Arista Rec-
ords.

Evelyn “Champagne” King was
in at Quad to sing ‘““Before The
Date’” for Manhattan Records.
Robert Clivilles and David Cole
produced. Jim Lyons handled the
mixes, and Steve Griffin worked on
overdubs. Also, contemporary gos-
pel singers the Clark Sisters cut a
track titled “More Than A Conquer-
or.” Robert Sadin produced, and
Bob Brockmann remixed the tune.
And, Charlie Singleton put down a
remix of “Thank You For Letting
Me Be Myself Again” for Epic. Cli-
villes and Cole produced with Lyons
mixing and Griffin engineering and
overdubbing.

Stephanie Mills recorded vocals
for an upcoming MCA release at
Axis with producer Gene Griffin.

P. Dennis Mitchell ran the board,
assisted by Alan Friedman. Pro-
ducer Andy Goldmark worked on
keyboard and percussion overdubs
for Roberta Flack’s upcoming sin-
gle release on Atlantic. Tony
Humphries overdubbed tracks for
Epic’s Teese. Alan Gregorie sat at
the controls, assisted by Fried-
man. And, Francois Kevorkian
mixed several projects: ‘“Alone
Again” by Jean Beauvoir for CBS
with Eric Calvi at the board,
“Woman Under The Influence” by
Lorelei for Capitol, and “Airhead”
by Thomas Dolby for EMI Man-
hattan with Goh Hotoda at the
board. Bill Esses assisted.

Charlie Gross was in at Creative
Audio to track music for Columbia
Pictures new film ‘“‘Punchline.”
Lew Goldstein was at the controls
and is scheduled to handle final
mixes on the project.

LOS ANGELES

cHAKA KHAN WAS IN M’BILA
Recording’s room of keyboards,
writing songs and working out
preproduction for her new
Warner Bros. album. Bernadette

(Continued on page 66)

SAN FRANCISCO’S Different Fur
Recording has opened a new MIDI
room called MIDIFur, based around
the latest sampling gear from E-mu
Systems. In addition to the Emulator
III and Emax samplers, the room con-
tains a Roland D-50 and such MIDI
percussion gear as the Roland PD-31
multitrigger drum pads and Roland’s
PM-16 pad-to-MIDI interface. The
room’s brain is an Apple Macintosh
running Digidesign “Sound Design
and Perform” 2.2 MIDI sequencer
software. Contact 415-864-1967.

SMALL SAMPLER: Roland’s latest
addition to its line of digital samplers
is the S-330, billed as the most com-
pact multisampler available from any
company. The S-330 fits into a single
rack space and features eight individ-
ual polyphonic outputs as well as the
capability to operate simultaneously
on eight independent MIDI channels
with full keyboard range. Included
with the unit is Roland’s MU-1
mouse, which allows the user to per-
form such complex editing proce-
dures as wave-draw or multiple-
stage-envelope control while viewing
either a monochrome or RGB moni-
tor plugged into the S-330’s rear pan-
el. Contact Roland for details at 213
685-5141.

I.EXICON’S 480L Digital Effects
System may become even more popu-
lar than it already is as a result of the
Waltham, Mass.-based firm’s intro-
duction of the Sampling Memory Ex-
pander, the first option for the versa-
tile processing unit.

The expander is designed to fit into
the 480L’s fourth card slot and is ca-
pable of holding a full megaword of
18-bit digital audio. It will store a true
phase-locked stereo sample of 10.9
seconds or a 21.8 mono sample at the
standard professional sampling rate
of 48 kilohertz.

This extended memory allows the
480L user to record even the lengthi-
est samples using only one of the
480L’s two pressing machines, free-
ing up the other for additional effects
processing. Lexicon can be reached
at 617-891-6790.

OUESTED MONITORING Sys-
tems has a well-earned reputation for
excellence in the U.K., where its high-
quality monitoring systems have
been installed in control rooms at
such studios as Utopia, Townhouse,
Master Rock, Battery, and Westside.
The British-made monitors are now
available in the U.S. through Focus-
rite Ltd. of Wheaton, Ill. For demos
or information on these high-quality
speakers, contact Dan Zimbleman at
312-653-4544.

Edited by STEVEN DUPLER
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(Continued from page 64A)

Cooper, formerly of Klymaxx and
producer of the recent Madame X
album, followed by heading for the
room to prepare songs for her solo
debut album.

At Elumba, Club Nouveau
worked on remixes. They’re wrap-
ping up the first single, “Cold Cold
World,” from their second Warner
Bros. album. Jesse Saunders pro-
duced the album, titled “Center Of
Attraction,” and spiced things up
when he had Lee Bailey of Radio-
scope stop in to add his heavy rap
sound to the single.

Guitarist/songwriter/producer
David Williams teamed with pro-
ducer Pat Leonard at Johnny
Yuma to produce tracks for
Warner Bros.” Nick Kamen. Ka-
men’s album will feature the sin-
gle ““Tell Me.”” Madonna per-
formed background vocals.

Motown artist/producer Garry
Glenn worked on new material for
Warner Bros. Music with co-writ-
ers Bobby Caldwell and Freddie
Washington. The tracks were re-
corded at Sound Image with Con-
ley Abrams at the board. Also,
Capitol artist/producer Cornelius
Mims worked on tracks with
singer/songwriter Sole. Abrams
was at the board.

NASHVILLE

DONNA MEADE WAS IN AT
Soundshop Recording to work on
tracks for an upcoming album

project. Buddy Killen produced
the cuts for PolyGram. Mike Brad-
ley engineered. Also, Ronnie Mc-
Dowell was in tracking a self-pro-
duced album project for Curb.
Bradley ran the board. And, engi-
neer Pat McMakin worked on a

project by Heads Up. The tracks,
requested by Governor
McWherter, were for a drug-pre-
vention song sung by kids from
Head Elementary School.

The Bill Gaither Vocal Band
worked on tunes at the Bennett

House. Brent King was at the con-
trols. And artist Paul Hampton
was in with co-producer Cathi
King working on a new late-night
radio show called ‘“Midnight
Breakfast” with engineer Gene Ei-
chelberger. And, Planet Earth

NEW DIGITAL GEAR STEALS THE SHOW AT AES MEET

(Continued from page 64)

digital signal chain. The company
had acknowledged as early as
three years ago that it was work-
ing on such a device, and the
March 1 introduction was aided by
a gala press event, complete with
flashy audiovisual presentations.

At about $180,000 for eight
tracks of recording ability, the
SSLO1 is one of the more expensive
digital audio workstations now
available. Still, its abilities are im-
pressive. Unlike units such as the
Digital Audio Research Soundsta-
tion II, AMS Audiofile, or New En-
gland Digital Synclavier Direct-
To-Disk recorder, the 01’s layout is
similar to a conventional analog
mixing desk, combined with a typi-
cal audio-editing layout on the
right-hand side, making the unit
potentially more attractive to pro-
ducers and engineers used to see-
ing traditional fader controls in
front of them.

The 01 stores one hour of stereo
audio on hard disk, expandable to

two hours. No internal analog-to-
digital or digital-to-analog conver-
sion is required, as the unit re-
cords, processes, and edits the sig-
nal entirely in the digital domain.
Included are a sampling rate con-
verter, sync generator, and exter-
nal analog-digital converters. SSL
executives see many potential ap-
plications for the 01, ranging from
a support system for multitrack
recording sessions to film and vid-
eo postproduction work. It is in
this latter field—and not in album
work—that systems like the Syn-
clavier and AudioFile have made
their strongest inroads.

Also on the workstation front,
Digital Audio Research revealed
the sale of the first Soundstation
IT unit to Finesplice Ltd., a digital
editing and postproduction suite
outside London. The Soundstation
is an expandable four-track sys-
tem that sells for about $120,000
and holds two hours of stereo mu-
sic programming.

The March 2 announcement by
the U.S. government’s National Bu-
reau Of Standards of the unaccepta-
bility of the CBS-developed Copy-
code system for inhibiting recording
with DAT devices (Billboard, March
12) was the subject of much discus-
sion among the DAT-smitten Euro-
pean pro audio industry members
here. HHB Hire & Sales says it has
been selling every Sony profession-
al and consumer DAT model it can
get its hands on, and managing di-
rector Jones says he looks forward
to the day when DAT becomes an
accepted cosumer audio configura-
tion as well.

“We are using DAT regularly as a
two-track professional format,” he
says. “I'd like it spread to become the
new audiocassette standard for the
world. Still, whether the record indus-
try continues to perceive DAT as a
threat or not, it is irrelevant to the im-
porant role that the medium is now
playing alongside other professional
digital formats.”

Project worked on vocals and
mixes for an upcoming video titled
“Are You Listening.” JT was at
the console.

OTHERS

GUILBEAUX (RONNIE GUIL-
BEAU, son of Gib Guilbeau of the
Flying Burrito Brothers, and Ray
Tapia) were in at Sounds Unreel,
Memphis, Tenn., to work on mas-
ters with producer Jack Holder.
Evan Rush engineered.

Bon Jovi visited the Osmond
Studios in Orem, Utah, to work on
two commercials for Fuji Film.
The project was shot on the stu-
dio’s 17,000-square-foot sound
stage with the band standing in a
rectangular pool, three feet deep,
while performing ‘“‘Living On A
Prayer.” The 15- and 30-second
spots are scheduled to begin airing
in Japan in March.

The gospel group New Revela-
tion completed work on their first
album with Rudolph Stanfield pro-
ducing. Jaszcz engineered and
Randy Poole assisted. Singer-
/songwriter Mack Rice digitally
mixed ‘“Women,” his new self-pro-
duced single. Jaszcz was at the
controls.

All material for the Audio Track
column should be sent to Debbie
Holley, Billboard, Fifth Floor, 49
Music Square W., Nashville, Tenn.
37203.

Congratulations

to all the 1988 Grammy Winners, including:

Paul Simon Record of the Year, “Graceland”

Sting Best Male Pop Vocal, “Bring on the Night”
Frank Zappa Best Rock Instrumental, “Jazz from Hell”
The Pat Metheny Group Best Jazz Fusion Performance, “Still Life (Talking)”

And special congratulations to the newest member of

our family, Grammy Winner George Michael
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Join The Revolution

SHAPE QOptimedia leads the way to the next revolution in
Compact Disc manufacturing—the 3 inch format. Our
imaginative design solutions in retail and consumer
packaging are at the forefront of tris exciting new market.
Our exclusive 3 inch discADAPTOX™ is just one more
example of SHAPE'’s ability to create innovative and creative
products :hat reflect the revolutionary ideas that have
earned SHAPE Optimedia it’s leadership position in the CD

industry.

-—
LD \l -
NMade in USA

To find out more about the revolution, vist us at booth #83/84 at the 1988
NARM Show.

SHAPE Optimedia, Inc.

Route 109 and Eagle Drive

Sanford, Maine 04073

1-800-CDS-DISC

207-324-1124

Telex—5106008653 SHAPE OPTIMEDIA

ax 207-490.170)
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BILLBOARD’S MUSIC CHAIN DIRECTORY

(Continued from page 60)

1515 N. Military Highway
Norfolk, Va. 23502
(Mother's Records & Tapes,
Variety Records)

— —

BY FRED BRONSON

The inside story of every Number One single from
“Rock Around the Clock” to “We Are the World." At bookstores now.

CHAIN LOCATION TOTAL MALL VIDEO VIDEO CHAIN LOCATION TOTAL MALL VIDEO VIDEO
(STORE NAMES) LocC. LoC. SALES RENTALS (STORE NAMES) LOC. LOC. SALES RENTALS

HARMONY HOUSE 25 3 25 0 COMPACT DISC WAREHOUSE INC.** 9 (o] (o] 0

RECORDS & TAPES Building A, 15601 Producer Lane

1755 E. Maple Road Huntington Beach, Calif. 92649

Troy, Mich. 48083 (Compact Disc Warehouse)

(Harmony House Records & Tapes)
DIAMOND CORP. 9 6 9 1

THE WiZ 24 0 24 (] P.0. Box 1450

2555 Shell Road Westbrook, Maine 04092

Brooklyn, N.Y. 11223 (Entertainment Warehouse, DeOrsey's)

(The Wiz)
BUZZ ENTERPRISES 8 0 (o] (4]

BELIEVE IN MUSIC 21 1 21 21 333 Highfield Drive

2300 Oak industrial Drive, N.E. Columbus, Ohio 43214

Grand Rapids, Mich. 49505 (Buzzard's Nest Records)

(Believe In Music)
MAINSTREAM RECORDS INC. 8 (0] 8 6

MUSIC CITY RECORD DISTRIBUTION 20 0 7 20 8201 W. Silver Spring

P.O. Box 22773 Milwaukee, Wis. 53218

Nashville, Tenn. 37202 (Mainstream Records)

(Cat's Records & Video)
ZIP'S RECORDS & TAPES INC. 8 1 6 6

WEE THREE RECORDS INC. 19 19 19 4] 1101 N. Kolb

3900 Main St. Tucson, Ariz. 85715

Philadelphia, Pa. 19127 (Zip's Records & Tapes)

(Wee Three Record Shop)
APPLETREE RECORDS Z o] 7 (0]

PEACHES ENTERTAINMENT CORP. 17 0 17 3 315 Main St.

9880 N.W. 7 7th Ave. Batavia, lll. 60510

Hialeah Gardens, Fla. 33016 (Appletree Records, BJ Records)

(Peaches)
R.P.M. ASSOCIATES 7 (o] 7 (o]

RECORD THEATRE 17 3 4 2 521 Maple Ave. E.

1800 Main Vienna, Va. 22180

Buffalo, N.Y. 14208 (Penguin Feather)

(Record Theater,

Record Theater Video) ATLANTA COMPACT DISC** 6 0 0 0
5495 Jimmy Carter Bivd.

ROSE RECORDS/ 17 1 12 0 Norcross, Ga. 30093

STIRLING VENTURES INC. (Atlanta Compact Disc,

3010 N. Oakley Tampa Compact Disc)

Chicago, Hl. 60618

(Rose Records) LASERLAND CORP. U.S.A.** 6 0 6% 6*
Unit L, 1685 S. Colorado Bivd.

CAVAGES INC. 16 16 7 (o] Denver, Colo. 80222

110 McKesson Parkway (Laseriand)

Buffalo, N.Y. 14225

(Cavages, Crazy Charlie) PORT O’ CALL INC. 6 5 4 0
113 Space Park S., A2

STARSHIP RECORDS & TAPES 15 5 15 4 Nashvilie, Tenn. 37211

6753-B Jonesmill Court (Port O’ Call)

Norcross, Ga. 30093

(Starship Records & Tapes) RADIO DOCTOR RECORDS LTD. 6 2 1 3
240 W. Wells

GOOD VIBRATIONS INC. 13 4 13 2 Milwaukee, Wis. 53203

960 Turnpike St. (Radio Doctor Records)

Canton, Mass. 02021

(Good Vibrations) GARY'S 5 3 0 0
Azalea Mall Shopping Center

THE FLIP SIDE INC. 12 2 12 6 Richmond, vVa.23227

209 W. University Bivd. (Gary's)

Arlington Heights, lil. 60004

(Flip Side) LOCO RECORDS CORP. <) (4] 5 5
1101 N. Kolb

SOUND DISK-TRIBUTORS, INC. 12 0 12 0 Tucson, Ariz. 85715

2055 Waiton Road (Loco Records, Best Video)

St. Louis, Mo. 63114

(Streetside Records) Q RECORDS & VIDEO 5 0 ] 5
4936 S.W. 75th Ave.

LEONARD SMITH INC. 12 11 12 8 Miami, Fla. 33155

P.0. Box 548 (Q Records & Video)

4 Avis Drive

Latham, N.Y. 12110

(One-Stop Entertainment Centers, *Laser videodisks.

Music For You) **CD only stores.

ALMOR PLAYTIME 11 1 0 4]

P.O. Box 270

Amsterdam, N.Y. 12010

What was fhe firsf Duich

ENTERTAINMENT ENTERPRISES 10 2 10 [¢ a C

403 Industrial Drive ‘)

song o fop fhe Hol 100’

(Karma Records & Tapes)

If you don't know, find out in
RECORD DEN 10 8 0 0
bz THE BILLBOARD BOOK OF

Cleveland, Ohio 44103

(Record Den, Music Box) NUM BER ONE HITS

VARIETY CO. 10 10 10 2

RESEARCH
PACKAGES

The definitive lists of
the top hits year by
year, through the entire
history of record charts.

Based on the authorita-
tive statistical research
of the music industry’s
foremost trade pubh-
cation.

THREE TITLES
AVAILABLE:

Number One Pop
Singles, 1941 through
1985 . Lists Billboard
1ssue date, title, artist
and label of the number
one record of each week.
$50.00.

Top Ten Pop Singles,
1947 through 1985 .
Lists title, artist and
label of every record
which reached number
10 or higher on Billboard's
pop singles charts.
Listed alphabetically
within each year.

#1 records are indicated.
$50.00.

Top Pop Singles Of
The Year, 1946
through 1985. The
annual listings of the top
hits of the year in rank
order, as published in
Billboard's year-end
special i1ssues. Includes
title, artist and label for
each entry. $50.00.
Billboard Chart Research
Attn: Jim Canosa
1515 Broadway
New York, NY 10036

Please send me the
following Billboard
Chart Research
Packages:

A-1 O Number One
Pop Singles
@ $50.00
A-2 O Top Ten Pop
Singles @ $50.00
A-3 O Top Pop Singles
Of The Year
@ $50.00
Check or money order
1s enclosed in the
amount of:

b
(Sorry no C.O.D. or billing.)

Name

Company

Address

City. State. Zip

Overseas air mail rates
available upon request

All sales are final.
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She Knows Love. Shown on the set during the shoot for MCA artist Nanci
Griffith's clip “I Knew Love” are, from left, Doug Cerrone, associate director,
music video promotion, MCA, Jim LaFrance, director of national accounts, MCA

Distribution; Griffith; and Mike Salomon, the clip’s director.

BY JIM BESSMAN

NEW YORK Recognizing both the
creative and entertainment limita-
tions of traditional video music, indie
producer/film maker Roberta Fried-
man looks toward interactive video as
a means of expanding the format’s
range and potential.

“The Erl King,” her initial foray
into interactive video, utilizes several
musical sources in a highly complex
visualization of the Goethe poem, in-
cluding two versions of Schubert’s
classical music derivative, one with
soprano Elizabeth Arnold singing the

lead. Dutch percussionist/perfor-

]

TIHIE
EY

Focus groups are all the rage these days. For this
week’s Eye, we decided to convene a small group of
our own to give us some insight into the world of
music video. What follows are the thoughts of four
14-year-old students at Rye Country Day School in
New York. The piece was written by Jennifer Ross
with the assistance of classmates Lisa Goldsmith,
Eric Lane, and David Marcus.

MUSIC TELEVISION is very entertaining. We, as
teenagers, believe that videos are great to watch at any
time because there are videos to suit every mood.

We like to watch different videos for different rea-
sons. “Stuck With You” by Huey Lewis & the News
and “Uptown Girl” by Billy Joel are light and fun to
watch. Even though they might have been popular a
while ago, they weren’t overplayed to the point that you
couldn’t stand them anymore.

Videos like “Wanted Dead Or Alive” by Bon Jovi and
I Get Weak” by Belinda Carlisle are good because the
production quality is so high. Videos like “Father Fig-
ure” by George Michael, “Don’t Mean Nothing” by
Richard Marx, and “Papa Don’t Preach” by Madonna
are good because they tell a story.

If the singer or the extras in the video are good-look-
ing, a viewer will tend to keep on the video just to watch
the people. For example, in the Whitesnake video “Is
This Love,” if they had an ugly girl instead of Tawny
Kitaen, people (especially the guys) might not watch the
video because the video itself isn’t that good.

The credits at the bottom of the screen at the begin-
ning and the end of the video are good because they give
you the information on the singer, the song, the record
the song is on, and the record company. Most people are
interested in this information.

The main reason that teenagers like us watch music
television is to see the videos and hear the music. When
the VJs come on with their ridiculous attempts at humor,
we turn off the station because they are not the reason
we are watching in the first place. We understand that
VJs are an important part of music television, but all we
are saying is that maybe they take up too much time.

Guest VJs are all right as long as they don’t take up
as much time talking as the regular VJs. When it comes

_ to guest Vs, it really depends on which celebrities you
like because they always choose celebrities.

Music television should be what it says—music televi-
sion—not shows like “Monty Python,” “Club MTV,”
“The Beatles Cartoons,” and “The Monkees.” These
may be good, but they were good in the '60s and *70s.
“Club MTV” and “Remote Control” [MTV’s game show]
may be a good break from videos, but with the others,
it's just too much.

The ideal music television show would be more videos
back to back and less music news. We agree that music

news is important, but maybe since there is so much of it
between VH-1 and MTV and it takes up so much time,
there should be a separate music news channel.

We've been watching music television for five years,
and about a year ago and before that it seemed the VJs
were more in tune to what was going on in the music
industry and more personal and natural. When music
videos were first introduced, there was variety. Now it
seems that whenever you turn on a music television sta-
tion, the same videos are on, which results in them being
overplayed. While you may like the video in the begin-
ning, after seeing it at least six times a day you become
sick of it, shut it off when it comes on, and don’t even
want to hear the song when it’s on the radio.

When it comes to the [station IDs], the old ones were
much better and had more to do with the station they
were promoting. Now, while the ads may be funny, they
really have no relevance to the channel. We find this
true on MTV. On VH-1, we believe that the advertise-
ments could be a little more exciting so as to capture the
viewers’ attention.

All in all, however, music television is great, and we're "
» ’

sure we'll continue to enjoy it for another five years.
Here’s a list of our all-time top 10 videos:

e No. 1 is “Father Figure.” This was our choice be-
cause not only is the video very well made, you can tell
that a lot of effort was put into making it. Also, the vid-
eo tells a story. And the fact that George is so gorgeous
helps hold the interest of many teenage girls.

© Qur choice for the No. 2 video is “You Might Think”
by the Cars because the animation is amazing, which
makes it fun to watch.

¢ “Man In The Mirror” by Michael Jackson is the
No. 3 video because it sends out a major message to peo-
ple, especially teenagers, who are the next generation
and who are the ones that can change the world (just
like the teenagers of the '60s did).

e “Higher Love” by Steve Winwood is No. 4 because
it really catches your eye and holds your attention be-
cause of the constant movement and change of scene.
Also, “Higher Love” is the type of song that someone
never gets sick of.

¢ Our choice for No. 5 is “Candle In The Wind” by El-
ton John because it is very interesting to watch the dif-
ferent clips of Marilyn Monroe.

¢ “Luka” by Suzanne Vega is No. 6 for a couple of
reasons. First of all, it is a very well-made video and, just
like “Man In The Mirror,” it sends out a message and
lets you see how tough some people’s lives are and what
really goes on in the world.

e For No. 7 we chose “Hazy Shade Of Winter” by the
Bangles because we like seeing scenes from “Less Than
Zero.” The video is not overplayed, and we just basically
like the song and, therefore, watching the video.

e No. 8 is “We’ll Be Together” by Sting because
Sting, as well as being an awesome singer, is a decent
actor, so the acting part of the video is well done.

e “Land Of Confusion” by Genesis is our No. 9 video
because it is humorous to see the way it makes fun of
famous people. The animation in the video is really good.

o We chose “I Get Weak” as the No. 10 video simply
because Belinda comes across as a very personable sing-
er and she’s great to watch on screen.

mance artist Zev and doo-wop vocal
group 14 Carat Soul contribute addi-
tional musical material, with the lat-
ter group’s gospel number “Opera-
tor, Get Me Heaven On The Line”
complementing the supernatural tale
of death and parental distrust.

But as Friedman notes, the entire
interactive piece is specifically de-
signed to incorporate music and im-
agery that relate to the main theme.
More important, the video material,
which is strategically stacked in
three Sony LDP-1000 laserdisk play-
ers, can be retrieved by the viewer in
such a way that limitless program-
ming opportunities are available.

“It becomes a way of presenting
music and imagery in a larger format
than the three-minute clip, as well as
a way of presenting multiple short
pieces in an organized manner,” says
Friedman, who devised “The Erl
King” with Grahame Weinbren using
the Sony SMC-70 microcomputer, a
custom video/audio switcher en-
abling independent display of video
sources and independent sound-chan-
nel selection from multiple sources, a
Sony PVM-1270Q monitor, the Sony
SMI-70-73 RGB Superimposer (for
layering in computer graphics), and a
multiport controller.

Key to the installation, however, is
the Carroll Touch Panel, a scanning
infrared mechanism that permits
viewers to touch different areas of a
small horizontal monitor and change
the input from the laserdisk stacks.

“We have about an hour and a half
of material from which to choose,”
says Friedman, adding that the cost
of the various video skeins was

Music Video Goes Interactive
N Y. Producer Takes Format’s Next Step

$70,000. “At least a dozen major
pieces are spaced out appropriately
between the three disks, such that ev-
erything is always related [through
such devices as] repeated images,
music pieces, image quality, and, of
course, the overall theme and story
line.

“It’s set up so that almost any two
elements go together seamlessly,
which is the whole idea of working in
this kind of way in this medium. It’s
not random access—everything 1s
planned [except what a viewer] is go-
ing to touch. Depending on where
you touch the [touch panel] screen,
you get a specific thing at a specific
time and place. It's organized sponta-
neity.”

Friedman adds that the “video
stacking” is structured to allow or-
dered recall of individual segments,
preventing viewers from getting the
same bit each time the same spot on
the monitor is touched. “It’s like the
Changeable Charlie children’s game
where vou change the nose and eyes
and get a different face each time.
It's still a face you're creating, but
with lots of variation of a theme.”

In “The Erl King,” for example,
touching different parts of the screen
at different times summons the di-
verse visual manifestations of the
story’s plot development, as well as
the different musical offerings.
There’s also an enactment of Freud’s
“Dream Of The Burning Child,”
which directly relates to the theme of
“Erl.”

Sometimes a superimposed blue
box baits viewers into touching it,

(Continued on page 71)

NEW
VIDEOGLIPS

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title, al-
bum (where applicable), label, pro-
ducer/production house, and di-
rector. Please send information to
Billboard, New Videoclips, 1515
Broadway, New York, N.Y. 10036.

BONFIRE

Sweet Obsession
Fireworks/RCA

Roger Hunt/VIVID Productions
Tony Vanden Ende

BRIDGETTE GRACE
Touching You At Night
Bridgette/Orphan/Profile
Orphan Eyes

Jimmy Lifton

EURYTHMICS

You Have Placed A Chill in My Heart
Savage/RCA

Billy Poveda. John Stewart/Oil FactoryOrphan Eyes
Sophie Muller

LITA FORD

Kiss Me Deadly
Lita/Dreamland/RCA

Doug Major/Cream Cheese Productions
Marty Callner

IMAGINATION

Instinctual
Closer/RCA
Andy Piscela
Simon West

KENNE
What Is He To You

York's
York's Yideo Productions

Dr. York, David Fasano

KINGDOM COME
Get It On

Kingdom Come/Polydor

Sharon Oreck/O Pictures
Kevin Kerslake

MEDIA CULT

Cairo

Nine Good Songs/Always
Faberian English Productions
Hart Faber

MR. MISTER

Stand And Deliver

Stand And Detiver/RCA/Warner Bros. Pictures
Alexis Omeltchenko

Tony Greco

NEW GRASS REVIVAL

Can’t Stop Now

Hold To A Dream/Capitol

Martin Fischer. Bret Wolcott/High Five Productions
Mike Saloman

THE MISSION U.K.
Tower Of Strength
Chedren/Mercury
Pankino Productions

lan Emes

JOY ROSE

Sexual Voodoo
Dice

8 video Inc

Bill Marpet

RUFFIN & KENDRICK

One More For The Lonely Hearts Club
Ruffin & Kendrick/RCA

Eric Meza

Peter Allen

TREAT HER RIGHT

| Think She Likes Me
Treat Her Right/RCA

Atastair Bates/Bell One

Jim Herschleder

HANK WILLIAMS JR.

Young Country

Born To Boogie/Warner Bros.

Brent Bowman/Fisher & Preachman
Preacher Ewing, Bill Fishman
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THE GREAT
WHITE WAY

We all know there’s no way to
guarantee success of a new act.
Or is there? Examine these exam-
ples of now-popular groups getting
airplay on MTV ™: Whitesnake
(Geffen), White Lion (Atlantic),
Great White (Capitol). Notice a
pattern here? Any day now we’re
expecting to hear from groups
with names like “The Great White
Hope” or “Whitey and the White-
heads” or “White Christmas” or
“Little White Lies” or “White
Elephant” or “Tuna

On White”

CONGRATS
HALL OF FAMERS

MTYV would like to take time
out from promoting ourselves to
express our heartfelt congra-ulatsons
to all the new inductees intc the
Rock ’n’ Roll Hall of Fame. Con-
gratulations to all! You finally have
the recognition you deserve! And
MTYV was very honored to be asked
to participate in this historic event
by producing video segmen:s for
the ceremony. Thank ycu Hall of
Fame for that privilege, and thanks
to all the inductees whe’ve made
life in this business such a blast.

COMING SOON TO
A MALL NEAR YOU!

MTV’s Museum of UnNatural
History™ is on the road! Making
good use of our counzry’s wealth
of shopping malls, this trevelling
show of rock ’n’ roll =galia kicked
off its six-month tour in Atlanta.
From there to Miami. where Flor-
idians flocked to see the “dynamic
interplay between music, fashion,
style, and technology™ New on to
Houston, Phoenix, San Diego,
Portland, Seattle and many more.
We’ll be working with you music
biz folks to book cekbrity guests
to appear along the tcur, toth estab-
lished and breaking amtists. And
since most malls hawe record
stores, expect the inc=ased traffic
to beef up retail sales of the artists
featured in MTV’s Museum. See
you at the mall!

NEW AWARD FOR
RECORD RETAILERS

Recsiving awards is always fun,but
everyone knows “"Tis better to give
thar: receive” This month at NARM,
a1 eward is going to Music Plus. It’s
our first annual “MTV Music Merch-
and.sers Award.”” What is the MTV
MMA? The award honors outstand-
img achievement by retailers in
sapporting MTV’s efforts to help you
sellrecords. You help us help you
and you win!

Music Plus stood out as the sole
reccrd retail outlet for tickets to the
1987 MTV Video Music Awards.
They included MTYV in all of their
lccal marketing efforts. They put
VMA displays in 50 locations.
Anc they co-sponsored a contest
sending a winner to the VM A show.
According to Music Plus, “Being
tke retailer for the VMA’s con-
tribated tremendously to the
imcreased traffic that made

1987 our biggest year ever.”
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AS OF MARCH 9, 1988

Bilboord. ™ CLIP LIST.

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC QUTLETS.

Lists do not include videos in
recurrent or oldies rotation.

IDEO MUSIC

i

MLESC TELEVISION®

Continuous programming
1775 Broadway, New York, NY 10019

| VIDEO TRACK |

NOUVEAUX HEAVY
10,000 Maniacs, Like The Weather S$ting, Be Still My Beating Heart
Taylor Dayne, Prove Your Love
HEAVY Billy Ocean, Get Outta My Dreams . ..

ADDS

Michael Bolton, (Sittin' On) The Dock Of The Bay
G. Estefan/MSM, Can't Stay Away From You
Expose, Seasons Change

George Harrison, When We Was Fab

Gladys Knight & The Pips, Love Overboard
Pebbles, Girlfriend

Patrick Swayze, She’s Like The Wind

Bruce Springsteen, One Step Up

Robbie Robertson, Somewhere Down The Crazy River
Paul Carrack, One Good Reason

10,000 Maniacs, Like The Weather

0.M.D,, Dreaming

Pat McLaughlin, Wrong Number

Godley & Creme, A Little Piece Of Heaven

Toto, Pamela

, James Taylor, Never Die Young

Toto, Pamela

MEDIUM

“BREAKTHROUGH"?

T-Bone Burnette, Kilier Moon

Breeze, Hands To Heaven

Earth, Wind & Fire, Thinking Of You

Bryan Ferry, Kiss And Tell

Elton John, Take Me To The Pilot

Barry Manilow, Hey Mambo

Dave Mason/Phoebe Snow, The Dreams | Dream
Alexander O’'Neal/Cherreile, Never Knew Love . ..

SNEAK PREVIEW

Eurythmics, You Have Placed A Chill In My Heart
Robert Plant, Heaven Knows
Whitesnake, Give Me All Your Love

y Robi Love Don't Give No Reason
Scarlett & Black, You Don't Know
View From The Hill, No Conversation
Ruffin & Kendrick, One More For The Lonely Hearts

Debbie Gibson, Out Of The Blue

George Michael, Father Figure

Michael Bolton, (Sittin’ On) The Dock Of The Bay
Richard Marx, Endless Summer Nights

Pet Shop Boys, What Have | Done To Deserve This
Michael Jackson, Man in The Mirror

Cher, | Found Someone

The Jets, Rocket 2 U

Belinda Carlisle, | Get Weak

Pebbles, Girlfriend

Def Leppard, Hysteria

Rick Astley, Never Gonna Give You Up

Patrick Swayze, She’s Like The Wind

David Lee Roth, Just Like Paradise

HEAVY

Aerosmith, Angel

Terence Trent D'Arby, Wishing Well
Rick Astiey, Never Gonna Give You Up
Michael Bolton, (Sittin’ On) The Dock Of The Bay
Belinda Carlisle, | Get Weak

Cher, | Found Someone

Def Leppard, Hysteria

Debbie Gibson, Out Of The Blie
George Harrison, When We Was Fab
INXS, Devil Inside

Michael Jackson, Man In The Mirror
Kiss, Reason To Live

Richard Marx, Endless Summer Nights
John Cougar Mellencamp, Check It Out
George Michael, Father Figure

Pet Shop Boys, What Have | Done To Deserve This
David Lee Roth, Just Like Paradise
Rick Springfield, Rock Of Life

Sting, Be Still My Beating Heart

George Thorogood, You Talk Too Much
White Lion, Wait

BLACK ENTERTAINMENT TELEVISION -

14 hours daily
4217 Wheeler Ave., Alexandria, VA 22304

CORD

GUIDE

Five 1/2-hour shows weekly
1000 Laurel Oak, Voorhees, NJ 08043

CURRENT

ADDS

Stevie Wonder, You Will Know

Sauve, My Girl

Louis Armstrong, What A Wonderful World
Cinema, Put You In My Pocket

HEAVY

ACTIVE

AC/DC, Heat Seeker

Icehouse, Electric Blue

So, Are You Sure

Tami Show, She’s Only Twenty
Jody Watley, Some Kind Of Lover

BUZZ BIN

Morris Day, Fishnet

Earth, Wind & Fire, Thinking Of You (Remix)
Afexander O'Neal/Cherrelle, Never Knew Love ...
Michael Jackson, Man In The Mirror
George Michael, Father Figure

Terence Trent D'Arby, Wishing Well

Stacy Lattisaw, Every Drop Of Your Love
Deja, That's Where You'll Find Me

da'Krash, Wasn't | Good To Ya

The Jets, Rocket 2 U

Billy Ocean, Get Outta My Dreams . ..

Kool Moe Dee, Wild Wild West

Morris Day, Fishnet

Terence Trent D'Arby, Wishing Well
Big Pig, Breakaway

Sting, Be Still My Beating Heart

The Deele, Two Occasions

Tesla, Getting Better

Aerosmith, Angel

Def Leppard, Hysteria

Echo And The Bunnymen, Bedbugs And Ballyhoo
Jerry Harrison, Rev it Up

Rick Springfield, Rock Of Life

The Silos, Tennessee Fire

Joe Ely, My Baby Thinks She’s French
John Cougar Mellencamp, Check It Out
The Alarm, Presence Of Love

Grapes Of Wrath, Backward Town
INXS, Devil Inside

Godley & Creme, A Little Piece Of Heaven
George Harrison, When We Was Fab
Bryan Ferry, Kiss And Tell

The Rainmakers, Snakedance

The Rainmakers, Small Circles

The Connells, Over There

The Church, Under The Milky Way
The Godfathers, Birth, School, Work, Death
Midnight Oil, Beds Are Burning

MEDIUM

MEDIUM

Jody Watley, Some Kind Of Lover
Shanice Wilson, No Half Steppin’
Angela Winbush, Run To Me
Rebbie Jack Plaything

Simon F., New York Girl

Bryan Ferry, Kiss And Tell

Guns N’ Roses, Welcome To The Jungle
Jerry Harrison, Rev It Up

Bonnie Hayes, Soul Love

L.L. Cool J, Going Back To Cali
Marilyn Martin, Possessive Love

Bitly Ocean, Get Outta My Dreams ...
The Radiators, Suck The Head

Dan Reed Network, Ritual

R.E.M., Finest Worksong

Scarlett & Black, You Don’t Know
Henry Lee Summer, | Wish | Had A Girt
Danny Wilde, Time Runs Wiid

Miki Howard & Gerald LeVert, That's What Love Is
Pointer Sisters, He Turned Me Out

Smokey Robinson, Love Don't Give No Reason
Kane Gang, Don't Look Any Further

Kool Moe Dee, Wild Wild West

The Fit, Just Havin' Fun

LeVert, Sweet Sensation

Full Force, All In My Mind

BREAKOUTS

The Alarm, Presence Of Love

Balaam And The Angel, | Love The Things . . .
Big Pig, Breakaway

BoDeans, Dreams

John Brannen, Desolation Angel

The Connells, Over There

Echo And The Bunnymen, Bedbugs And Ballyhoo
Lita Ford, Kiss Me Deadly

Kane Gang, Don't Look Any Further
Kingdom Come, Get It On

The Kinks, The Road

Noiseworks, Take Me Back

Sinead 0'Connor, Mandinka

Mike Oldfield, Magic Touch

Pepsi & Shirlie, All Right Now

Ryuichi Sakamoto, Risky

Sisters Of Mercy, This Corrosion

3, Tatkin’ 'Bout

Underworld, Underneath The Radar
David Wakeling, She's Having My Baby
Wax UK, Bridge To Your Heart

I'IIN‘=
ANN
THE NASHVILLE NETWORK

Five 1/2-hour shows weekly
2806 Opryland Dr., Nashville, TN 37214

7 hours daily

1000 Louisiana Ave., Houston, TX 77002
ADDS

Toto, Pamela

Louis Armstrong, What A Wonderful World

The Cover Girls, Because Of You

Dolly Parton/Smokey Robinson, | Know You By Heart
Jermaine Stewart, Say It Again

Big Pig, Breakaway

Stacey Q, Don’t Make A Fool Of Yourself

Godiey & Creme, A Little Piece Of Heaven

Hindsight, Stand Up

POWER

CURRENT

VHi

VIDEQ HITS ONE™

Continuous programming
1775 Broadway, New York, NY 10019

Chas & Dave, Ain't No Pleasing You

Reba McEntire, Last One To Know

Mel McDaniel, Stand Up

Hank Williams, Jr., Young Country

Stonewall Jackson, Closer To The Vine
Mickey Gilley, Doo Wah Days

Ricky Van Sheiton, Crime Of Passion

Kathy Mattea, Eighteen Wheels And A Dozen Rose
Los Lobos, One Time, One Night

The Bellamy Brothers, Santa Fe

Alabama, Tar Top

Billy Joel Royal, I'll Pin A Note On Your Pillow
K.T. Oslin, I'll Always Come Back

Ricky Van Shelton, Life Turned Her That Way
Becky Hobbs, Jones On The Jukebox

Foster & Lioyd, Sure Thing

Holly Dunn, Strangers Again

Gary Chapman, When We're Together

$-K-B, This Old House

Michael Jackson, Man In The Mirror
Debbie Gibson, Out Of The Blue

Patrick Swayze, She's Like The Wind

Rick Astley, Never Gonna Give You Up
David Lee Roth, Just Like Paradise
George Michael, Father Figure

Michael Boiton, (Sittin’ On) The Dock Of The Bay
Gladys Knight & The Pips, Love Overboard
Cher, | Found Someone

John Cougar Mellencamp, Check It Out
Rick Springfield, Rock Of Life

Terence Trent D’Arby, Wishing Well

Billy Ocean, Get Outta My Dreams . . .

HEAVY

ADDS

0.M.D,, Dreaming

Robert Palmer, Sweet Lies

Dolly Parton/Smokey Robinson, | Know You By Heart
Think Out Loud, After All This Time

Jermaine Stewart, Say It Again

\\ ® \\\
A NSNY )
14 hours weekly
6430 Sunset Blvd., Hollywood, CA 90028

White Lion, Wait

Henry Lee Summer, | Wish | Had A Girl
INXS, Devii Inside

Fiesh For Lulu, Postcards From Paradise
icehouse, Electric Blue

George Harrison, When We Was Fab
Sting, Be Still My Beating Heart

Jody Watley, Some Kind Of Lover
Alexander O’'Neal/Cherrelle, Never Knew Love . . .
The Jets, Rocket 2 U

Earth, Wind & Fire, Thinking Of You
Scarlett & Black, You Don't Know
Pebbles, Girlfriend

So, Are You Sure

Taylor Dayne, Prove Your Love

= 4

One hour per week
621 N.W. 6th St., Grand Prairie, TX 75053

CURRENT

POWER

ADDS

Louis Armstrong, What A Wonderful World
Rick Astley, Never Gonna Give You Up
Michael Jackson, Man In The Mirror
George Michael, Father Figure

Billy Ocean, Get Outta My Dreams . ..

Toto, Pamela

10,000 Maniacs, Like The Weather
So, Are You Sure

The Christians, Forgotten Town
Rachel Sweet, Hairspray

Lita Ford, Kiss Me Deadly

Georgio, Lover's Lane

Levert, My Favorite Love

Alexander O'Neal, Criticize

Stevie Wonder, Skeletons

Ray Parker, Jr.,] Don’t Think That Man Should . ..
Temptations, | Wonder Who She’s Seeing Now
Angela Winbush, Angel

Barry White, Sho’ You Right

NEW YORK

SPIKE LEE, director of “She’s
Gotta Have It,” directed the two
videos released in conjunction with
his most recent film, ‘“School
Daze.” ““Be Alone Tonight” by the
Rays and ‘“Da Butt” by E.U., both
featuring footage from the flick,
were produced by Forty Acres & A
Mule Filmworks.

Martin Scorsese directed the
video for Geffen artist Robbie
Robertson’s ‘‘Somewhere Down
the Crazy River.” Lensed by Mark
Plummer at Silver Cup Studios,
the clip was produced by Amanda
Pirie for Limelight. While off-line
editing for the video was provided
by Phil Gessert at Reel Thing, on-
line was done by Dave Farr at 525.

Picture Vision Inc. director Jon
Small was at the helm for clips by
Levert, Keith Sweat, and Gavin
Christopher. Levert’s “Sweet Sen-
sation’’ video, which supports the
threesome’s ‘“The Big Throw-
down” album on Atlantic, was ex-
ecutive-produced by Steven Sa-
porta. Cinematographer Victor
Hammer lensed both Sweat’s
“Something Just Ain’t Right” and
Christopher’s “You Are Who You
Love” videos, the latter of which
includes underwater photography
shot by Jordan Klein Jr.

LOS ANGELES

JENNIFER HALL’'S clip for
“Danger Men At Work,” the title
cut from her Warner Bros. album,
was directed and shot by Dominic
Sena at S.I.R. Stage. The video,
which features portraits of men at
work, was produced by Aris
McGarry for Propaganda Films.

Rachel Sweet sings the theme
from John Waters’ ‘‘Hairspray’’;
the video was directed by Kim
Dempster. Lensed by Joseph Ya-
coe and produced by Lisa Hol-
lingshead, the clip features perfor-
mance footage as well as snippets
from the MCA/New Line Cinema
film.

Ray Davies edited together old
performance and archival footage

to come up with the Kinks’ clip for
the title track from their MCA al-
bum “The Road.”

Just out of postproduction is
Firehose’s clip for “Hear Me,” a
track from its “If'n’’ album on
SST. Produced by Mary Reynolds
for Innovisions, the video was di-
rected and lensed by Tom Mig-
none. The black-and-white perfor-
mance footage was shot here at
the Music Machine by Joseph De-
Salve and colorized in post.

The latest from Heart Produc-
tions is a clip for Warner Bros. art-
ist Danny Wilde, for “Time Runs
Wild.” Directed by Jim Shea and
produced by Tammara Wells, the
video was shot on the streets of
Los Angeles by Gerry Wenner.

Country singer Nanci Griffith’s
clip for “I Knew Love,” a cut from
her “Little Love Affairs’” album
on MCA, was directed by Mike Sal-
omon, lensed by Mark Rochevsky,
and produced by Martin Fischer
for High Five Productions.

In Blue Mercedes’ video for “I
Want To Be Your Property,’’the
first cut from its MCA debut, two
bums stumble upon a post card of
Cyd Charisse that comes to life.
The clip, which features animation
and live action, was directed by
Bill Kopp and Modi, lensed by Pat
Darrin, and produced by Fisher &
Preachman.

OTHER CITIES

66

BORN TO BOOGIE”? Yep,
that's the name of Hank Williams
Jr.’s latest album on Warner Bros.
The clip supports “Young Coun-
try,” an anthem to today’s young
country artists. Directed by Fisher
& Preachman, the star-studded
video features some of Williams’
closest friends, including Les
Paul, Steve Wariner, Waylon Jen-
nings, Nanci Griffith, Highway
101, Georgia Satellites, Sweet-
hearts Of The Rodeo, Fishbone,
and Suicidal Tendencies. The proj-
ect includes footage shot in Los
Angeles, England, and Italy as
well as scenes lensed by Neil
Brown at Nashville Recording
Studio.

INTERACTIVE MUSIC VIDEO

(Continued from page 69)

thereby bringing up English transla-
tions of the German lead. Theme-il-
lustrative “backup” images can also
be evoked by touching areas outside
the box, and these second-level seg-
ments in turn lead to other footage
when touched again. When the
screen is not touched over a specified
period, it automatically reverts to the
“ground level” performance of the
main narrative.

For Friedman, the beauty of the in-
teractive setup is the ability to ex-
plore the relationships between mu-
sic and image, especially music that is
rarely programmed in music video.

“It gives you the opportunity to in-
clude a wide variety of music that is
less known or commercially accept-
able—like classical or gospel—in an
exciting and involving package,” she
says, envisioning future interactive
music projects that could build from
a central source like the Rolling

Stones, for instance, and with the
touch of a screen bring in the Stones’
musical roots or related world mu-
sics.

She would also like to experiment
with material from I.R.S. World Me-
dia’s “ID—It's Dance” series (Bill-
board, Jan. 23), which she produces,
to develop new relationships between
the music performances and inter-
view footage.

Noting that the interactive video
system’s hardware costs are coming
down, Friedman says that future in-
stallations need not be restricted to
art museums and galleries like the
Whitney Museum and the Kitchen,
where “The Erl King” has been ex-
hibited in New York.

“They should be in record stores or
shopping malls, where people with
eclectic musical tastes could go into a
booth and sit and listen to all kinds of
music,” she says.

BILLBOARD MARCH 19, 1988

www.americanradiohistorv.com

71


www.americanradiohistory.com

FOR WEEK ENDING MARCH 19, 1988

Billooard.

©Copyright 1988, Billboard Publications, Inc. No part of this
publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written
permission of the publisher.

TOPCL ASSICAL ALBUMS..

| Classicat 1|
KEEPING
SCORE

by Is Horowitz

PROMO CAMPAIGNS structured by A&M Records
for its distributed label Nimbus include handing out
some 10,000 “preview” compact disks via radio and re-
tail. At store level, the drive has the disks, which offer
23 minutes of extended excerpts from six current re-
leases, passed out free of charge to consumers purchas-
ing other Nimbus product. The campaign kicked off in
cooperation with the Tower Records chain.

A&M director of classical marketing and sales Lee
Smith says the label’s “no-risk” guarantee, also in coop-
eration with Tower, is being continued this month to
support the release of a CD of works by British compos-
er Gerald Finzi, performed by the British String Orches-
tra under William Boughton. Any consumer unhappy
with what he hears can return the CD for full credit.

Meanwhile, a new Nimbus series of 5-inch CD singles
is being readied for introduction next month. Described
as “thematic samplers” by Smith, these will also offer
selections drawn from catalog. The first three singles
will present performances by the English String Orches-
tra, the Hanover Band, and trumpet player John Wal-
lace. Each will play for more than 23 minutes and sell at

On the repertory front, Nimbus continues to bid for a
growing share of the burgeoning period-instrument
market with more Hanover Band material. Due in April
is a Beethoven “Missa Solemnis,” followed by an
“Eroica” in May and a Haydn set (symphonies Nos. 100

Smith has added Catherine Moore to his staff of
field sales managers. Moore, who formerly served Nim-
bus from the company headquarters in Wales, handles
the East Coast. She joins Kevin Dulaney (Midwest) and

Linda Callender (West Coast) as a full-time promoter
of the Nimbus line.

IN MEMORIUM: Henryk Szeryng's death March 3
while on a European concert tour trims the ranks of
great violinists by a significant margin. In person and on
disk he ranked with the great instrumentalists of the lat-
ter half of the century. He will be missed.

Among projects aborted by his untimely death was a
new recording of the Bach solo sonatas and partitas.
This was to be produced at the special request of Philips
in Japan but would certainly have been released here as
well.

In Europe, Philips is reissuing Szeryng’s 1976 record-
ing of the Bach violin concertos on CD along with a spe-
cial memorial booklet. This package too can be expected
to find its way to the U.S marketplace. And Philips here
is almost ready to release the ninth CD in its own Szer-
yng reissue program. This will contain performances-of

A&M promotes Nimbus with
10,000 free preview CDs

Beethoven’s “Spring” and “Kreutzer” sonatas, with In-
grid Haebler as keyboard collaborator.

PASSING NOTES: There was no live classical music on
the Grammy television show this year, although a can-
did film clip of Vladimir Horowitz provided at least a
minute or so of listenable attention to the genre. His live
appearances to accept the President’s Special Merit
Award from recording academy chief Al Schlesinger
and a bit later to pick up a Grammy for best classical
album were highlights. Again, however, as MC Billy
Crystal noted, Mozart failed to appear to accept a
Grammy.

For the record, Deutsche Grammophon grabbed five
Grammys, Telarc three, and London, Angel, and Erato
one each. Among major labels, that left CBS, RCA, and
Philips scoreless. The awards were announced on stage
by pianist Emanuel Ax, a past Grammy winner.

(CD) Compact disk available. @ Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units.

by Carlos Agudelo

THE GRAMMYS CAME AND WENT and, as usual,
Latins were rushed in and out of the awards spotlight
with astounding celerity. After so many weeks of anxi-
ety for and preparations by the nominees, three
emerged as winners: Julio Iglesias (CBS), Los Tigres
Del Norte (Profono), and Eddie Palmieri (Fania/Musica
Latina Internacional). Neither Iglesias nor Palmieri was
arolind to receive his award. The former, however, was
the front-runner from the beginning, while the latter, ac-
cording to those who know him well, is tired of getting
Grammys—this was his fiftth—without making a penny
out of it. His winning album this year, “La Verdad,” was
the last one he recorded for Fania, and he recorded it
almost solely as a prerequisite for getting his recording
relationship with that company out of the way once and
for all. Many recording artists have problems with
Fania, but considering his history of recording relation-
ships, Palmieri has got to be one of the unluckiest of all

SEVERAL MAJOR RELEASES have hit the Latin rec-
ord market in the past couple of weeks. They include
Emmanuel’s latest aibum, “Entre Lunas” (RCA), a cost-
ly production recorded mostly in Italy, which is sup-
posed to inaugurate a new stage in his career; Daniela
Romo’s first album in more than a year, “Gitana”
(EMI), with which the Mexican singer hopes to repeat
the enormous success of her still-selling previous album;
Raphael’s first album for CBS, “Las Apariencias En-
gafian,” a sleek production that emphasizes the Spanish
singer’s passionate style; a new album by Yolandita
Monge, “Nunca Te Diré Adios” (CBS), recorded live in
New York. Coming soon are an album in English from
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Iglesias and an album from best-selling CBS artist
Braulio to be called “Con Todos Los Sentidos.”

Discos CBS Internacional-Univision-Televisa will re-
lease at least six compilation albums before the end of
the year. They will be accompanied by an advertising
blitz designed to rival the one that hit the U.S.-Latin rec-
ord market by way of the Globo Records-Telemundo-
BMG alliance. The counteroffensive starts with a cam-
paign of five spots a day for six weeks on the Univision
Hispanic television network to promote the first release,
a certain blockbuster titled “16 Estrellas De Oro.” The
album comprises 16 hits by CBS/Fonovisa-Melody-Pro-
fono recording artists, most of which have been among
the top 10 songs on the charts for the past several
months. The cuts include Iglesias’ “Lo Mejor De Tu
Vida,” Roberto Carlos’ “Negra,” Braulio’s “En Bancar-
rota,” Marisela’s “Porque Tengo Ganas,” Los Bukis’
“Tu Carcel,” Beatriz Adriana’s “La Luna Ser4 La

Latin artists get no respect
during Grammy Awards

Luna,” Vicente Fernandez & Vikki Carr’s “Dos Cora-
zones,” and Amanda Miguel’s “El Pecado.” The album,
which was scheduled to be released in mid-March, was
to be the first in what Frank Welser, Discos CBS vice
president and general manager, calls “a succession of
star-studded albums to receive extensive advertising
campaigns.” The records will be available only in the
U.S. and Puerto Rico.

Hispanic viewers of the Telemundo network are being
bombarded like never before by spots promoting two
Globo Records compilations, “Los Triufadores” and “Sa-
brositas.” The campaign is part of a $5.8 million two-
year deal between Globo, probably Latin America’s larg-
est media network, and Telemundo. The second-biggest
network in Latin America is Mexico’s Televisa, whose
record subsidiary in the U.S. is Fonovisa. Televisa also
programs Univision, the other Hispanic TV network in
the US.
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Avudio - Video - CD - CD-V

Sunkyong's technical center in Car-
son, Calif. is designed to provide qual-
ity control and total technical support
to clients.

THE HIGH-SPEED RACGE
T0 HIGHER QUALITY

By STEVEN DUPLER

SO much is happening on so many technological fronts
in the audio/video tape duplication industries, that
1988 is either a very exciting or very nerve-wracking time
to be in the business, depending upon your point of view.

New configurations are cropping up in abundance, al-
though some, such as compact disk video (CD-V) and digi-
tal audiotape (DAT), are still in the talking stage—at least as
far as the large-scale commercial duplicator is concerned.

But standard analog audiocassette duplication could
soon be the beneficiary of several technological advances,
some as well known as Dolby C noise reduction, others as
exotic as hard disk data storage units being used to replace
analog running masters.

After several years of production capacity shortfalls on
the compact disk side, CD duplication facilities have now
proliferated to the point where some manufacturers have
begun to offer special cut-price deals in order to bring in
more business.

Designed by Concept Design,
DAAD, using digital technology,
eliminates loop bin duplication.

nent, exact and repeatable adjustments,
providing quality high-speed duplicating.

CD replicating rates have dropped greatly from just a
year or two ago—even on short production runs—and sev-
eral unsigned bands here and in Australia have actually had
their demo tapes pressed up as limited-run CDs, complete
with jewel box and graphics, for as little as $1.50 per unit.

New technologies, such as the recently introduced UDMS
system from Shape Systems Design, now allow cost- and
space-effective production of compact disks, without the
significant expense of a clean room.

The UDMS—priced between $540,000 and $730,000,
depending upon the configuration—is literally a self-con-
tained CD production plant that takes up just 32-square-
feet of floor space. The unit itself /s the clean room, and
Shape claims production costs can be reduced signficantly
with the system.

As far as DAT goes, at this writing only one American
tape duplicator—Warren, Pa.-based Loranger Manufactur-
ing Corp., is involved on a large-scale commercial basis with
the new digital tape configuration, although some smaller
duplicators claim to offer real-time duplication as a service
to any interested parties. Company president Rob Loranger
says he is duplicating DAT cassettes in real-time on Sony
professional equipment for his only current DAT client, Ford
Motor Co., which recently announced it will offer DAT cas-
settes concurrent with its introduction this summer of DAT
players in its automobiles.

According to Loranger, real-time duplication is “currently
the only economical way to go for DAT.” The only high-
speed DAT duping system on the market is Sony's

(Continued on page I-4)
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Electro Sound's top-of-the-line digitally-con-
trolled 4800 Slave Duplicator allows perma-

ITA '88: COPING WITH
ECONOMIC UNCERTAINTY

By HENRY BRIEF
Executive Vice President, ITA

0 ct. 19, 1987 —the day which has come to be known as
Black Monday—continues to exert a strong influence
on the world's economy and on all business. It has certainly
proved to be a disturbing influence on the audio/video/data
industry.

So great an influence does it continue to be that the
theme of the International Tape/Disc Assn.'s 18th Annual
Seminar is: “‘Coping With Economic Uncertainty.”

The Seminar, which will be held March 16-19 at the
Loews Ventana Canyon Resort in Tucson, Arizona, will ex-
amine the effects of a volatile economic and investment cli-
mate on production, sales, capital investments, new tech-
nologies, imports and exports.

In keeping with this theme, the keynote address will be
given by Dr. Murray Weidenbaum, former Chairman of the
Council of Economic Advisors, former Asst. Secretary of the
Treasury and currently the Director of the Center for the
Study of American Business at Washington Univ. in St. Lou-
is. Dr. Weidenbaum has entitled his talk, *An Upbeat View
Of The American Economy.”

Also adhering to the basic theme will be a discussion
among corporate economists for DuPont Co., Eastman Ko-
dak, 3M Company, and Sony Corp. on how they see today's
economy impacting plant expansion, personnel, production,
prices, consumer purcha