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Poison, Great White
album art altered

after retail revolt

See page 3

‘Whitney’ hits another
multiplatinum milestone
See page 6

Getting ready for

Atlantic’s big bash
See The Eye, page 61
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DAT-Duping Plants Sprout  MCA Sets $24.95 List; Pepsi To Offer $5 Rebate

‘E.T.” Vid At Down-To-Earth Price

In Hope Of Fertile Market

BY STEVEN DUPLER

NEW YORK While mass-scale
DAT duplication continues to await
both major-label acceptance of the
configuration and perfection of pro-
totype high-speed DAT duplicating
systems, a U.S. cottage industry is
evolving to handle real-time DAT
production for the indie labels ei-
ther already committed to the for-
mat or mulling a jump into the
game.

As was the case in the early days
of CD, most DAT production is now
done outside the U.S., primarily in
Japan. But that may change as
more labels realize that U.S. dupli-
cators are now capable of turning
out product for them.

The first U.S. duplicator to get

LP, GD, Or DAT:
Indies Face The
Music At NAIRD

BY JEAN ROSENBLUTH

NEW YORK Configuration prolif-
eration seems to be the main issue
on the minds of the more than 300
distributors, retailers, and label rep-
resentatives preparing to convene
in New Orleans for the 16th annual
National Assn. of Independent Rec-
ord Distributors & Manufacturers
meeting, which will take place
Wednesday-Sunday (11-15) at the
Monteleone Hotel there.

“The change in the mix of indus-
try product will be a much more
dominant topic this year than last,”
says Bill Nowlin, one of the co-own-
ers of Cambridge, Mass.-based
Rounder Records, a label and dis-

(Continued on page 85)

heavily involved in real-time DAT
production was California-based
Loranger Manufacturing Corp.,
which is turning out small runs of
DAT cassettes for German-based
classical label Capriccio Digital and
its U.S. pop/jazz subsidiaries, Delta
and Jazzline Records, as well as cus-

(Continued on page 79)

BY CHRIS MORRIS

LOS ANGELES MCA Home Video
will bring “E.T.—The Extra-Terres-
trial” home on videocassette Oct. 27
at a suggested retail price of $24.95.
A $5 rebate offer from the Pepsi
Cola Co. will drive the price for con-
sumers down to $19.95.

MCA Inc. president Sidney Shein-
berg and MCA Home Entertain-
ment Group president Gene
Giaquinto trumpeted the home vid-
eo arrival of the 1982 Steven Spiel-
berg-directed theatrical blockbuster
at a May 5 press conference at Uni-
versal City, Calif.

With the rebate, the sell-through

Picture Bright For Gountry Vidclips

BY EDWARD MORRIS

NASHVILLE Look for more coun-
try music video exposure in more
places this year. That’s the conclu-
sion of several figures in the broad-
cast, promotion, pool, and jukebox
businesses. Cited as evidence for the

Get ready for funk and all that dazz of The Dazz Band. The
masters of funk “ROCK THE ROOM’ 6928-1-R with their new
album, and fill the air with “ANTICIPATION” 7614-7-R, the first
single, as they get ready to dazzle the country with their tour this
summer.

optimism are an increase in the num-
ber of new videos Country Music
Television plans to add to its 1988
playlist, Rowe Video Jukebox’s addi-
tion of an exclusively country reel,
and greater use of country videos by
clip pools.

Most labels predict that their music

ADVERTISEMENTS

video output in 1988 will at least
equal that of last year; some say they
will produce even more.

Amid this upbeat outlook, howev-
er, comes word that the Country Mu-
sic Assn. has decided to drop its vid-
eo-of-the-year award because the

(Continued on page 81)

LIVING COLORS

Dave Samuels, critic's choice on vibes-manmba, marches to a
tyrical drummer on his solo debut—"Living Colors" (42144). The
Spyro Gyra mallet master is joined by Andy Narell and Steve
Rodby (Pat Metheny Group) in this tour de force, hailed by Jazz/

NAC radio alike. MCA Compact Discs, Cassettes, and LPs.
Produced by Jay Beckenstein for Crosseyed Bear Productions.

price for “E.T.” is considerably low-
er than what was first anticipated.
In February, when MCA announced
the film’s home video release, many
industry pros assumed that MCA
would market the tape at $29.95
(Billboard, Feb. 20).

However, even before the price
announcement, few in the video
business disputed the notion that
“E.T.” is destined to become the
best-selling videocassette release
ever—and a 1988 holiday season bo-
nanza for MCA.

MCA will push the release of
“E.T.” with what it claims is “the
biggest marketing program ever
created for the release of a video-
cassette”; the combined Pepsi-MCA
marketing and promotion budget is

(Continued on page 81)

Vid-Rights Ruling
Splits Trade On
$$ Implications

This story was prepared by Al
Stewart and Jean Rosenbluth.

NEW YORK Entertainment in-
dustry observers are divided on
the implications of a federal ap-
peals court ruling that televison
rights to a film do not encompass
home video rights. Primarily at is-
sue are agreements made prior to
the advent of home video, particu-
larly for feature films produced in
the "50s and ’60s.

The U.S Ninth Circuit Court of
Appeals in California ruled April
27 that Paramount Pictures Corp.
was wrong in its contention that
an agreement granting theatrical
and television rights to the 1969

(Continued on page 82)
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NAIRD Stirs Up The Big Easy

As the National Assn. of Independent Record Distributors & Manufactur-
ers convenes this week (May 11-14) in New Orleans, Billboard’s precon-
vention coverage begins on page 1 with a NAIRD preview by news editor
Jean Rosenbluth, whose Grass Route column, page 43, provides more
indie and distributor news. On page 42, reporter Bruce Haring updates
the indie-distrib scene, and retail editor Geoff Mayfield files stories on
indie labels Mobile Fidelity (page 48) and Rykodisc (page 47).

MENON: ‘EMI HAS REACHED THE APEX’
Bhaskar Menon, chairman and chief executive officer of EMI-Worldwide,
explains the appointment of new company president Jim Fifield in the
context of the recent series of top-level management shifts at the com-
pany. Los Angeles bureau chief Dave DiMartino reports on Menon’s
view of the future for EMI. Page 4

Advancing The Cassette Single
In this week’s commentary, Jim Cawley, Arista’'s VP of sales and distribu-
tion, calls for greater industry acceptance and support of the cassette
single and outlines seven steps for improving promotion and sales.
Page 9

WHITE LION ROARS ONTO CHARTS
Metal act White Lion spent three years clawing its way up from legal lim-
bo. Today, the group’s “Pride” album on Atlantic is charted in the top 20.
Billboard reporter Bruce Haring recounts this Cinderella story. Page 37
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New Copyright Proposal Delivered To Commons

U.K. Gov’t Rejects Home-Tape Levy

BY NICK ROBERTSHAW

LONDON U.K. Trade and Indus-
try Minister Kenneth Clarke has de-
finitively ruled out a home-taping
levy to compensate rights owners
for the effects of private copying.
Introducing the new copyright, de-
signs, and patents bill in the House
of Commons here May 2, he said
such a levy would be “wrong and in-
defensible.”

The principle of the bill is to pro-

vide legal protection for intellectual
property, Clarke said, but it would
be a step beyond that principle to
say the government should impose
a new tax for distribution to ag-
grieved artists when the artists
have difficulty in enforcing their
rights.

Administrative costs would be
disproportionate to income, and
groups such as the visually handi-
capped would suffer hardship, he
said.

BY BRUCE HARING

NEW YORK Spurred by com-
plaints from several large retail
and distribution outlets, explicit
artwork on the covers of Enigma
Records albums by Great White
and Poison has been altered.
However, the changes on Poi-
son’s “Open Up And Say . . . Ahh!”
and Great White's ‘“Recovery:
Live” will not create instant collec-
tor’s items; Enigma and Capitol,
which is marketing the Poison al-
bum, will continue to offer the
controversial versions of the al-

Retail Revolt Vs. Album Art
Yields New Metal Jackets

bums. Enigma will recycle re-
turned Great White product to
more liberal retailers, and Capitol
will delay changing artwork on
the Poison album until the second
manufacturing run.

The original version of Poison’s
LP, cassette, and CD cover por-
trayed a grotesque woman with a
phallic tongue. New artwork was
created “based on Wal-Mart’s re-
fusal to stock and one major na-
tional account’s warning that they
would refuse to carry it if they got
complaints,” says Ron McCarrell,

(Continued on page 85)

In a white paper released only
two years ago, the government de-
scribed a levy as the “best solution
to the home-taping problem” and
promised to legislate accordingly.
Its subsequent volte-face is particu-
larly depressing to the music indus-
try since the British Phonographic
Industry, the mechanical rights
group MCPS, and other trade orga-
nizations have repeatedly met the
arguments now advanced by the
government with detailed schemes
that they say ensure low-cost ad-
ministration and exemptions for
groups such as the blind.

Clarke’s statement was attacked
by both government and opposition
members of Parliament. Bryan
Gould, spokesman for the Labor
Party, said that having marched to
the top of the hill and seen that
there is a problem, the government
cannot now march back down and
leave things exactly as they are.

Conservative member Simon
Coombs said that 80 mjllion blank
tapes had been used in 1987 to copy
music illegally. With the advance of
CD and DAT, he said, every home
taper is a potential commercial pi-
rate. The hemorrhage in the U K.
record industry, which he estimated
at 3$1.3 billion annually, would not
only continue but would worsen if
no action is taken, he said.

Clarke offered a crumb of com-
fort to the music business in pledg-

(Continued on page 84)

Gregory Abbott Takes Top BMI Song Honor

Will Jennings, Warner Music Also Big Winners

BY IRV LICHTMAN

NEW YORK Gregory Abbott and
Will Jennings were the big winners
at BMI’s pop awards dinner May 2
at the Plaza Hotel here. Abbott’s
“Shake You Down’ was named
most-performed song, while Jen-
nings emerged as songwriter of the
year with four songs honored.

The Warner Music Group led the
parade of publishers with 17
awards, two of which are the re-
sult of Warner’s acquisition last
fall of Chappell Music.

The awards, for the year ending
Sept. 30, 1987, were announced at
the performance rights group’s
annual dinner, with presentations
led by BMI president Frances
Preston.

The honors are based on radio
performances and appearances on
trade pop charts. While BMI
doesn’t make public the minimum
number of radio performances
used in the awards formula, Pres-
ton told a postdinner interviewer
from Cable News Network that no
winning song had less than 400,000
performances.

In all, awards went to 96 writers
and 82 publishers of 78 songs.

Jennings’ four BMI awards
were the result of the successes of
his ‘“Back In The High Life
Again,” “Didn’t We Almost Have
It All,” “The Finer Things,” and
“Higher Love.”

David Foster, Billy Joel, and
Steve Winwood each received
three awards; two awards each
went to Full Force members Paul
Anthony George, Curtis T. “Curt-

T-T"’ Bedeau, Gerard R. ‘‘Baby
Gerry’’ Charles, Hugh L. “Shy
Shy” Clarke, Brian P. “B-Fine”
George, and Lucien J. “Bowlegged
Lou” George and to Preston Glass,
Neil Finn, Patrick Leonard, Carole
Bayer Sager, Jim Vallance, and
Cynthia Weil.

Eight songs with new awards
this year have enjoyed previous
award citations, including four-
time winner “Stand By Me” by
Ben E. King, published by ADT
Enterprises and Unichappell Mu-
sic (1961, 1980, and 1986).

Other previous song winners
were “You Keep Me Hangin’ On”
by Lamont Dozier, Brian Holland,
and Eddie Holland, published by

Stone Agate Music (1966); “Kiss
Him Goodbye' by Gary DeCarlo,
Dale Frashuer, and Paul Leka,
published by Unichappell Music
(1969); and “Lean On Me"” by Bill
Withers, published by Interior Mu-
sic (1972).

The awards also featured five
two-in-a-row winners: ‘‘Dancing
On The Ceiling” by Michael Fren-
chik and Carlos Rios, published by
Skegee Music; “Glory Of Love
(Theme From ‘The Karate Kid,
Part II')”” by David Foster, pub-
lished by Air Bear Music; ‘“Higher
Love” by Will Jennings and Steve
Winwood, published by Biue Sky
Rider Songs and Warner-Tamer-

(Continued on page 84)

Gregory Abbott's “Shake You Down,” published by SBK Songs, was named
BMI's pop song of the year at the rights society’s annual pop awards dinner May
2 in New York. Pictured, from left, are Frances W. Preston, president and chief
executive officer, BMI; Abbott; Charles Koppelman, president, SBK
Entertainment Worlid; Martin Bandier, vice chairman, SBK Entertainment World;
and Stanley Catron, VP, BMI.
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VSDA Pirate Members Beware!
5-Year Ban Among Tough New Bylaws

BY GEOFF MAYFIELD

NEW YORK The Video Software
Dealers Assn. has toughened its
stand against videocassette piracy
with bylaw revisions that call for
more stringent screening of new
members and harsher penalties for
current member companies that are
found guilty of piracy offenses or
other copyright violations.

The actions were rendered during
the April 27-28 meeting of the
VSDA'’s board of directors in Phila-
delphia.

VSDA'’s directors—at their last
scheduled meeting before the trade
group’s convention begins Aug. 7 in
Las Vegas—also appointed Dick
Kerin, VP of sales and operations
for 154-store Springfield, Va.-based
Erol’s, to fill out one of the two
terms left vacant by the recent res-
ignations of Joan Weisenbereger,
who recently closed her In Home
Video store in Fullerton, Calif., and
Linda Lauer, former owner of Star-
lite Video in Phoenix, Ariz., and two
other video concerns (Billboard,
April 23).

MONTREUX, Switzerland Ap-
proximately 1,000 music and tele-
vision industry executives, man-
agers, artists, and advertising and
media representatives—more
than double last year’s number—
are descending .on this small
mountain town May 11-15 for the
third annual International Musnc
& Media Conference.

The five-day event, which runs
concurrently with the Montreux
Rock Festival, will be highlighted

mances by Sting, Robert Palmer,
Steve Winwood, Eurythmics,
Crowded House, Devo, Cheap

Big Crowd, Top Acts Due
At IMMC In Smlzadand

. tors, will be presented during the
by live and live-to-track perfor--

Trick, Jermaine Stewart, Richai'd( R

Marx, Ziggy Marley, Eddy Grant
Jellybean, Icehouse, Wet Wet
Wet, Boz Scaggs, Secritti -Politti,
Danny Wilson;«Aztec Camera,
Taylor Dayne, and other artists.
The IMMC music video awards,
whose winners were selected by
an international jury of press rep-
resentatives, producers, and direc-

conference as part of the televi-
sion tapings for the rock festival.
The various performances will
be seen by hundreds of millions of
TV viewers around the world. The
BBC has obtained the U.K. broad-
cast rights, while MTV has picked
(Continued on page 79)

The board also agreed to a six-
month extension of VIDNEWS, the
ongoing media-awareness cam-
paign that VSDA launched in De-
cember (Billboard Nov. 21).

VSDA'’s bylaw revisions will pe-
nalize members who are found
guilty of piracy or other copyright
violations in either criminal or civil
suits. Under the new guidelines, the
suspensions will range from one
year to five years, with the longer
penalties reserved for those who
have had eriminal decisions ren-
dered against them.

The trade group says Jim Mur-
phy, the former FBI agent who
heads VSDA'’s antipiracy efforts as
its director of enforcement, was in-
strumental in wording the bylaw
provisions.

The resolution says: “Any mem-
ber of VSDA who has been convict-
ed of video piracy offenses or copy-
right infringement of video product
shall be suspended from the associ-
ation for a period of five years from
the date of conviction.” Similarly,

n ‘“‘applicant for membership in
VSDA who has previously been con-
victed” of the same crimes will be
ineligible to join VSDA for five
years from the conviction date.

Defendants who are found guilty
in civil suits that allege video piracy
or copyright infringement will re-
ceive three-year suspensions if they
are already members or will be ineli-
gible to join the association for
three years if they are new mem-
bers. A one-year penalty will be
meted out against civil-suit defen-

(Continued on page 82)

Exec ‘In Direct Line To Succession’

Menon Details Fifield Role At EMI Music

BY DAVE DIMARTINO

LOS ANGELES The April 7 ap-
pointment of Jim Fifield, new pres-
ident and chief operating officer of
EMI Music Worldwide, marked the
“apex” of an 18-month series of
major management changes and
was made with an eye toward fu-
ture succession, says company
chairman and chief executive offi-
cer Bhaskar Menon.

“The succession of management
at all key levels, obviously most
particularly at the top, is of tre-
mendous importance,”’ says
Menon. Fifield’s role in the compa-
ny, he says, “is clearly a position
that is in direct line to succession.”

Menon, in an interview during
the CEMA national convention
here April 27-May 1, called the ap-
pointment of Fifield, the former
president and CEQ of CBS/Fox
Home Video, the culmination of a
series of upper-level management
changes that began in 1986 with
the appointment of Rupert Perry
as managing director of EMI Rec-
ords, U.K. & Eire.

Chronologically, further ap-
pointments since then have includ-
ed Alexis Rotelli, managing direc-
tor, EMI Music, Continental Eu-
rope; David Stockley, managing
director, EMI Music International;
Richard Burkett, managing direc-
tor, manufacturing & operations,
Europe & international; Joe Smith,
now president and CEO of Capitol

Industries-EMI Inc.; David Ber-
man, now president of Capitol Rec-
ords; and Irwin Robinson, presi-
dent, EMI Music Publishing
Worldwide.

The search that resulted in Fi-
field’s hiring began in the fall,
says Menon. “We looked around
for some time. We looked within
the company, privately; we looked
within the music industry, very
carefully—and mind you, I'd gone
through that process while import-
ing Joe [Smith] and David [Ber-
man] as well. And we looked into

close peripheral businesses. And
obviously it was from one of
those—the video distribution busi-
ness—that Jim Fifield came.”
Menon says Fifield's appoint-
ment does not signify any increase
in video activity on the part of
EMI: “We already have a very ac-
tive position in the video produc-
tion business in PMI,” he says. He
also says that the appointment is
not related to the company’s recent
U.S. withdrawal from video distri-
bution. In areas in which EMI does
(Continued on page 79)

BY CHRIS MORRIS

LOS ANGELES An emphasis on
new management, new talent, and
renewed commitment was sound-
ed at CEMA’s Breaking Sound
Barriers convention, held here
April 27-30.

The label group’s first confab
since its 1977 meeting in San Die-
go drew over 400 attendees, in-
cluding national promotion and
sales personnel, CEMA and label
executives, and international rep-
resentatives from 11 foreign terri-

New Artists,
Stressed By GEMA Brass

New Energy

tories to the Registry Hotel in Uni-
versal City, Calif.

At the opening session April 28,
label personnel were welcomed by
EMI Music Worldwide chairman
Bhaskar Menon and CEMA presi-
dent Dennis White. But it was
Capitol Industries-EMI Inc. presi-
dent Joe Smith who offered the
most candid reflections concern-
ing recent changes and current
challenges at CEMA.

Smith’s speech referred directly
to his own installation at Capitol-

(Continued on page 84)

Ice Squad. Chrysalis executives meet with lva Davies of lcehouse after the
group’s show at New York's Beacon Theatre, which concluded the first leg of its
U.S. tour. Pictured, from left, are Jeff Aldrich, senior VP, Chrysalis International,
Mike Bone, president, Chrysalis; Davies; and Kevin Sutter, senior director, album
rock promotion, Chrysalis.

EXEGUTIVE TURNTABLE

RECORD COMPANIES. Epic/Portrait/CBS Associated Labels in New York names
Dave Glew senior VP/GM. He was executive VP/GM at Atlantic Records.
E/P/A in Los Angeles names Ivan Bodley and Hanna Bolte managers, me-
dia relations, West Coast. They were, respectively, assistant publicist for the
label and manager, West Coast publicity, for MCA Records.

Fran Lichtman is promoted to VP, international, for Atlantic Records in
New York. She was director of international production for the label.

Arista Records in New York appoints David Jurman A&R representative,
promotes David Santaniello to coordinator of national marketing and adver-
tising, and names John Grady Midwest marketing manager. Jurman also con-
tinues as national director, dance music promotion, for the label. Santaniello
was an executive assistant for the label. Grady was Midwest pop promotion
manager for the label.

Geffen Records in Los Angeles names Jeff Fenster an A&R representative.
He was director of business affairs for Warner Bros. Records.

Cathy Magree is appointed controller for Virgin Records’in Los Angeles.

3 y I. :
FRISCHE

GLEW BRENNAN

BLUM-HUNTINGTON

She was controller for Cinema Group/Continental Video.

PolyGram Records in New York names Julie Greifer senior attorney. She
was operations counsel for the JWT Group, the holding company of J. Walter
Thompson.

RCA Records in New York makes the following promotions in marketing
management: Barbara Sisilli-Higgins, to director, media and marketing ser-
vices; Carol Chrenc, to manager, traffic; and Leslie Koeppel, to administra-
tor, media and consumer promotions. In sales, the label names Kris Mattson
and Wendy Schlesinger regional marketing coordinators based in Cleveland
and Washington, D.C., respectively. SisilliHiggins was director of marketing
services; Chrenc was media administrator; and Koeppel was marketing coordi-
nator, all for the label. Mattson was an account executive for Gemini One Stop
Records in Cleveland, and Schlesinger was a regional sales assistant for A&M
Records.

Julio Aiello is named GM, label operations, for Songtree Music Industries
in Los Angeles. He was administrative director for TSR Records-Tom Hayden
Associates.

PUBLISHING. Williamson Music in New York names Maxyne Lang president.
She was VP of special projects at Warner-Chappell (see story, page 86).

Linda Blum-Huntington is named VP, professional activites, by EMI Mu-
sic Publishing, North America, in Los Angeles. She was VP, creative, for
Chappell/Intersong Music, U.S.A.

SBK Songs in New York appoints Nancy Brennan VP of international cre-
ative operations; promotes Pat Lucas to VP, West Coast; and appoints
Deirdre O’Hara VP, creative, East Coast. Brennan was director, internation-
al; Lucas was director of West Coast operations; and O’'Hara was director of
creative operations, all for the company.

Ron Shapiro is appointed director, public relations, West Coast, by BMI in
Los Angeles. He was senior account executive for Sarah McMullen & Co.

ASCAP in Nashville appoints Shelby Kennedy Nashville director of mem-
bership relations. He was a professional manager for Al Gallico Music.

Affiliated Publishers Inc. in Nashville appoints Glen Perkins VP/GM. He
was president of the Tidewater (Va.) Songwriters Assn.

(Continued on page 78)
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Sy
Houston Hits New Sales Milestone
Singer Tops 6 Million Mark Again

BY PAUL GREIN

LOS ANGELES Whitney Houston
in April became the first artist to
have two albums certified for U.S.
sales of 6 million or more copies by
the Recording Industry Assn. of
America.

The 24-year-old superstar
achieved the feat as her “Whitney”
album advanced to the 6-million-
sales level. Her 1985 debut, ‘“Whit-
ney Houston,” was certified for
U.S. sales of 8 million units.

The significance of Houston’s ac-
complishment lies in the fact that
most artists who have landed a
megaplatinum album—including

Peter Frampton, Fleetwood Mac,
and the Bee Gees—have had a hard
time returning to those heady sales
levels.

Michael Jackson, however, is ex-
pected to equal Houston’s feat in
the next month or two. “Bad,” his
follow-up to “Thriller” (U.S. sales:
20 million), has been certified at 5
million and is still going strong.
Jackson’s 1979 album, “Off The
Wall,” has also been certified at 5
million.

The combined total of 14 million
in U.S. sales for Houston’s first two
albums ties the sales record set by
Lionel Richie’s first two albums.
Boston’s first two albums sold a

Joel Webher, NMS Architect
& Ex-Island VP, Dead At 33

NEW YORK Joel Webber, one of
the architects of the New Music
Seminar and former VP of A&R at
Island Records, died April 28 of
heart failure associated with Mar-
fan’s syndrome, a congenital circu-
latory disorder. He was 33 years
old.

Webber had recently departed his
post at Island’s U.S. operation,
which he held since 1986, to pursue
career opportunities in personal
management and consulting, areas
in which he had considerable experi-
ence. He also was planning to de-
vote more time to the New Music
Seminar, the industry convention he
helped found in 1980.

Webber was born in Providence,
R.I1., and grew up in Brooklyn, N.Y.,

and Berkeley, Calif. His first jobs in
the music industry were manager of
San Francisco music retailer Rather
Ripped Records and promotion man
for Jonathan Richman and the Mod-
ern Lovers on the Beserkeley Rec-
ords label.

Returning to the East Coast in
the late '70s, Webber landed a DJ
job at album rock station WHCN
Hartford, Mass.

In 1977, Webber opened an inde-
pendent promotion firm here and
worked to gain airplay for a number
of battling new acts, including Joan
Jett, Blondie, U2, Talking Heads,
and the Pretenders.

In 1984, Webber moved away
from indie promotion to open his

(Continued on page 85)

Nashville Label Posts $1.6 Mil Debt

Gompleat Files For Chap. 7

BY EDWARD MORRIS

NASHVILLE Compleat Entertain-
ment Corp., one of the most promi-
nent independent country music la-
bels of the early and mid-'80s, filed
for a Chapter 7 (total liquidation)
bankruptey here March 23. In that
filing, the company listed assets of
$49,134.31 and liabilities of more
than $1.62 million.

Headed by Charlie Fach, a former
executive with PolyGram Records,
Compleat relaunched the flagging
career of Vern Gosdin and had chart
activity with such other acts as Da-

vid Frizzell, the Bama Band, and
Lew DeWitt.

The label’s chief security-holding
creditor is Nashville’s First Ameri-
can Bank, with a $90,000 claim. Ac-
cording to documents filed with a
federal court here, the company’s
master recordings are among the
security properties held by the
bank.

Unsecured creditors and their
claims include PolyGram Records,
Compleat’s distributor, $817,224.75;
WEA Manufacturing, $65,148.93;
and the Jacques Miller Group,

(Continued on page 81)

BPI Buys 8 Directories

NEW YORK Billboard Publica-
tions Inc. has agreed to purchase
the directory division of Larimi
Communications, publisher of eight
annual directories for public rela-
tions professionals. The purchase
price was not disclosed.

Four of the annuals—Radio Con-
tacts, Television Contacts, Cable
Contacts Yearbook, and TV News—
provide detailed information on ra-
dio and TV outlets in the top 300
U.S. and Canadian markets. The in-
formation includes contact names,
addresses, phone numbers, and pro-
gramming formats.

Also in the sale are four directo-
ries covering contacts at investment
newsletters, syndicated columnists,
U.S. news bureaus, and college
alumni and military publications.

BPI, a subsidiary of Affiliated
Publications Inc., is a leading pub-
lisher of specialty magazines and
books for the entertainment, art, de-
sign, and photography markets.
BPI now publishes 26 annual direc-
tories and 11 specialty magazines—
including Billboard, The Hollywood
Reporter, Back Stage, Amusement
Business, Musician, and Music &
Media.

combined total of 13 million in the
U.s.

Also in April, Tiffany's first al-
bum was certified for U.S. sales of 4
million. It’s the fourth debut album
by a female artist to reach that lev-
el, following “Whitney Houston,”
“Madonna,” and Cyndi Lauper’s
“She’s So Unusual.”

Two other debut albums went
platinum in April: “Introducing The
Hardline According To Terence
Trent D’Arby” and Guns N’ Roses’
“Appetite For Destruction.”

M/A/R/R/S’ pop/R&B single,
“Pump Up The Volume,” went gold
in April, one month after Salt-N-
Pepa’s “Push It” topped the 1-mil-
lion-sales mark. Prior to “Push It,”
there were no gold singles for six
months.

Two children’s singles also went
gold last month, and two others

(Continued on page 82)

The Battle Won. Billboard classical music editor Is Horowitz, left, presents
Kathleen Battle with a special award for the 100-week chart success of her
Angel album “The Pleasures Of Their Company.” Battle also accepts the award
for her collaborator, guitarist Christopher Parkening. At right is Angel vice
president Tony Caronia.

THIS IS SHAPING UP to be George Michael’s
year. The pop star’s solo debut, ‘“Faith,” returns to
No. 1 on the Top Pop Albums chart, and its fourth
smash single, “One More Try,” rockets from No. 14
to No. 4 on the Hot 100.

This is the seventh week at No. 1 for the ‘“Faith”
album. That’s the longest an album by a male solo
star has held the top spot since Phil Collins’ “No
Jacket Required” three years ago. If “Faith” logs
an eighth week at No. 1—which it almost certainly

With ‘Faith,” Michael Is No. 1 Again;
Rhythm Gets MSM No. 1 45, Top 10 LP

star since Michael
Jackson reigned for 37
weeks with “Thriller.”
‘““Faith’’ returns to
No. 1 by dislodging
“Dirty Dancing.” It's
the second time that Mi-
chael’s album has de-

will—it will be the lon-

gest run for a male solo
B i
ST G e

throned the smash

soundtrack. It first did
80 in January.

“Faith” also jumps to No. 2 on the Hot Black Al-
bums chart. Only a few albums by white artists have
climbed as high on the black chart in the past dec-
ade. The Bee Gees’ “‘Saturday Night Fever” sound-
track reached No. 1 in 1978; the Beastie Boys’ “Li-
censed To I11”” peaked at No. 2 in 1987.

GLOR]A ESTEFAN & Miami Sound Machine
have had a big week, landing their first No. 1 single
(“Anything For You’’) and first top 10 album (‘‘Let
It Loose”’). The album took 49 weeks to reach the top
10, which makes it the third-slowest-climbing top 10
album of the past five years. It trails “Madonna,”
which cracked the top 10 in October 1984 in its 58th
week, and the Bangles’ “Different Light,” which
rang the bell in January 1987 in its 50th week.

“Let It Loose” is the Florida-based group’s sec-
ond sleeper smash in a row. Its 1986 album, “Primi-
tive Love,” took 46 weeks to reach its peak of No. 21.

For that matter, the group itself is something of a
sleeper hit. Because of the novelty-shaded nature of
its first hits, “Conga’ and ‘“Bad Boy,” many critics
and industry pundits questioned how long the group
would be around. But rather than fade away, the en-
semble has steadily gained ground.

The turning point seems to have been the success
in late 1986 of the pop/AC ballad ‘“Words Get In The
Way.” This widened the group’s appeal by proving
that it could do more than just gimmicky, party-
minded singles. Another key element in the group’s
evolution from novelty act to mainstream pop at-

by Paul Grein

traction was the decision last year to push Estefan
out front. This gave the Machine a sense of person-
ality and a visual focus that opened doors in televi-
sion and print media.

FAST FACTS: The latest albums by Iron Maiden
and the Scorpions crash into the top 20, joining al-
bums by five other metal bands: Guns N’ Roses, Def
Leppard, White Lion, Aerosmith, and Kingdom
Come. Iron Maiden’s “Seventh Son Of A Seventh
Son”" is No. 15, just a
beat away from topping
the No. 14 peak of the
band’s highest-charting
album to date, “Piece Of
Mind.”

Ziggy Marley & the
Melody Makers’ “Con-
scious Party” jumps 10
notches to No. 34 on the
pop album chart. It’s the
highest-charting reggae
album since Bob Marley
& the Wailers’ ‘“‘Exodus”’ cracked the top 20 in 1977.
Ziggy’s father’s highest-charting album was ‘“Ras-
taman Vibration,” which peaked at No. 8 in 1976.

Depeche Mode’s “Route 66/Behind The Wheel”
cruises to No. 73 on the Hot 100, more than 40 years
after “Get Your Kicks On Route 66" was first a hit
for the King Cole Trio, featuring Nat “King” Cole
... Meanwhile, daughter Natalie Cole has the big-
gest hit of her career as ‘“Pink Cadillac” idles in its
second week at No. 5.

The Runaways never cracked the Hot 100, but as
of this week, two former members of that seminal
female rock band have hit the top 40. Lita Ford’s
“Kiss Me Deadly” jumps to No. 35, six years after
Joan Jett landed the first of six top 40 singles.

Joe Satriani’s ‘“‘Surfing With The Alien” is the
first instrumental album by a rock guitarist to crack
the top 30 since Jeff Beck’s “There And Back” in
1980 . . . With “We All Sleep Alone” jumping to No.
27 on the Hot 100, Cher has back-to-back top 30 hits
for the first time since 1974.

WE GET LETTERS: Jerry Steffen, music director
of WSPT-FM in Stevens Point, Wis., notes that Tif-
fany’s “I Saw Him Standing There,” which peaked a
few weeks ago at No. 7 on the Hot 100, is the third-
kFighest-charting remake of a Beatles song. It trails
Elton John’s “Lucy In The Sky With Diamonds”
(No. 1 in 1975) and Sergio Mendes & Brasil ’66’s
“Fool On The Hill” (No. 6 in 1968).
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For 12 months
we’ve quietly built
wide network.

a worl

OW, we're

turning up the volume.

When we started Disctronics, our aim
was to become the world’s leading, indepen-
dent CD manufacturer.

Which we achieved in 12 months.

So now, our network is in place, our
annual production capacity is 65 million
discs and we’re the third largest CD manu-
facturer in the world.

Mainly because we realised right at
the start that our clients would always want
just one thing.

The right discs, in the right place, at
the right time, at the right price.

That’s why we have 4 fully compatible
plants. At Huntsville in Alabama, Anaheim
in California, Southwater in England and
Melbourne in Australia.

Full plant compatibility means that, if
for any reason we can’t produce your discs at
the Disctronics plant near you, we simply
shift production to one of the others.

In 24 hours.

It also means you have the option
of simultaneous, worldwide releases.

All 4 plants are linked to each other

e e g -
Faere A e
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and our client service offices by a computer
network, supporting the constant traffic in
master tapes, stampers, discs, printed parts
and retail packaging.

All 4 have in-house mastering facilities.

And all 4 have quality standards way
above CD Audio’s needs, because they
produce CD-ROM as well. (And CD-ROM
discs require enormously high standards.)

And you should also expect high
standards from our client service.

Because we know we’ll only remain
the world’s largest independent, as long as we
live up to your expectations.

It’s easy for you to prove we can.

Just call Cal Roberts in Los Angeles,
(818) 953 7790, Michael Rosenbaum in New
York, (212) 307 0746, Hywel Davies in
London, (1) 222 6878, or Doug Bell in Sydney,
(02) 269 3575.

They’ll tell you all you need to know
about our product and our service.

And they’ll do it quietly.
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It’s Time For The Industry To Finish Its Homework

HOW THE CASSETTE SINGLE CAN GROW

BY JIM CAWLEY

One of the brighter moments of
the recent upbeat and productive Na-
tional Assn. of Record Merchandisers
convention in Los Angeles was the
announcement that CBS Records is
entering the cassette single business.
The entry of CBS into this market
brings to the configuration an enor-
mous pool of repertoire from some of
the industry’s greatest talents and in
so doing helps set the stage for the
most critical phase in years concern-
ing the survival and development of
the singles business. It’s exhilarating
to think about the opportunities that
now lie ahead for the cassette single,
but it’s important to remember that
we are hardly out of the woods in our
effort to preserve the hit single.

Many people who attended NARM
noted that while various announce-
ments of CD single releases merit ex-
citement, it's important that this for-
mat not be perceived as “this year’s
model” in the quest to re-establish
the mass-sales hit single. To do so
would be shortsighted and unfair to
the cassette single, which, while less
than one year old, has shown remark-
able growth. It would also be most
unfair to the retailers and wholesal-
ers who have already done a lot of
work to accommodate two singles
configurations and are simply not
prepared to carry three versions of
every charted song.

Watching the success of the cas-
sette single has been like watching
the success of a hit album project.
Days after the rollout there were the
same immediate and excited phone
calls indicating, “Yes, they’re selling.
We've sold out and reordered al-

ready.” There was the same feeling
of joyous relief on the part of the
many labels and accounts that
stepped up to the table to try this
needed experiment. Now, just nine
months later, it’s amusing to hear oc-

single. But in the same way that the
marketing of a major album project
needs phase after phase of focused
work to bring on the multiplatinum
sales result, the development of the
cassette single needs more work and

‘The development of
the cassette single
needs more work and
it needs it now’

Jim Cawley is VP of sales and distribution

at Arista Records.

casional observations that cassette
single sales are “only” 20%-25% of
overall single sales on hit titles. How
soon we forget that when various CD
sales reached even 10%-15% of an al-
bum’s sales we applauded that con-
figuration’s rapid growth. What has
made cassette single sales even more
impressive is that they emerged amid
an overall lack of consumer aware-
ness and with little more than half
the repertoire availability of their vi-
nyl counterparts. It's doubtful that
even the CD could have made the
same percentage gains in such a
short time, given the cassette single’s
lack of repertoire from the likes of
Michael Jackson, Bruce Springsteen,
George Michael, Bon Jovi, John Cou-
gar Mellencamp, and others.

So there seems to be little doubt by
now about the appeal of the cassette

needs it now. For instance:

(1) It’s time to end the “Where do
we put them?” era in the stores and
time to encourage retailers to follow
the lead of such companies as Has-
tings Books & Records of Amarillo,
Texas, and Centra/RTO of Colum-
bus, Ohio, which have taken aggres-
sive steps to get cassette single fix-
tures up and working in all of their
stores. Such accounts are seeing far
more than 50% of their current single
sales on cassettes.

(2) Likewise, retailers in general
must better supervise their store per-
sonnel regarding spot-checks of cas-
sette singles in stock and the reorder-
ing of those that sell out in every
store. The performance of many
store managers in these areas has
been woeful and not at all up to the
standards those stores insist on when

HAPPY 100th

Even mere mortals who reach the
age of 100 are entitled to special
consideration. But Irving Berlin,
who happens to be celebrating his
100th birthday Wednesday (11), is
no mere mortal.

His is an incredible creative jour-
ney that began with the hit songs he
penned shortly after the turn of the
century and continued until the mid-
’60s, when a new song he wrote for
Ethel Merman to sing in a revival of
“Annie Get Your Gun” stopped the
show every night. Berlin, who was a
founder of ASCAP almost 75 years
ago, remains one of the organiza-
tion’s top money-earners, due in
part to the continuing popularity of
many songs he wrote around the
time ASCAP was formed.

Although he has not publicly of-
fered new compositions in many
years, his songs keep coming
back—as good songs should. Two
big hits of recent years come to
mind: “Blue Skies” by Willie Nelson
and “Puttin’ On The Ritz” by Taco.

Berlin, who has written countless
anthems to love, the social foibles of
the day, and, of course, patriotism,
has often been patronized by others
who wondered how one who is musi-
cally and academically untrained
could write truly great words and

Editorial

BIRTHDAY, IRVING BERLIN!

Irving Berlin

music. But, as Jerome Kern, no
slouch himself in the art of popular
song, once put it: “[Berlin] honestly
absorbs the vibrations emanating
from the people, the manners and
life of his time, and in turn gives
these impressions back to the
world—simplified, clarified, glori-
fied. Irving Berlin has no place in
American music. He is American
musie.”

Truth to tell, it is Berlin’s songs
that speak best on his behalf. So we
thought we’d convey his genius by
listing, in no particular chronologi-
cal order, some of his standards. Be
aware that the following list offers
his best-known songs. There are,

trust us, hundreds of othets of simi-
lar brllhance—lesser known per-
haps, but vintage Berlin, neverthe-
less:

‘“Alexander’s Ragtime Band,”
“Marie,” ‘“Play A Simple Melody,”
“Say It With Music,” “A Pretty Girl
Is Like A Melody,” “Mandy,” “Al-
ways,” “What'll I Do,” “All Alone,”
‘“Biue Skies,”” ‘“‘Remember,”’
“Lazy,” “Easter Parade,” ‘“White
Christmas,” ‘“Russian Lullaby,”
“Top Hat,” ‘“Cheek To Cheek,”
“Let’s Face The Music And Dance,”
“Change Partners,” “I Left My
Heart At The Stage Door Canteen,”
“God Bless America,” “Oh, How I
Hate To Get Up In The Morning,”
and “This Is The Army Mr. Jones.”

Rounding out the list are
“There’s No Business Like Show
Business,” “You’d Be Surprised,”
“They Say It's Wonderful,” ‘“The
Girl That I Marry,” ‘“Doin’ What
Comes Naturally,” “Puttin’ On The
Ritz,” “I Love A Piano,” “All By
Myself,” ‘“The Song Is Ended,”
“I've Got My Love To Keep Me
Warm,” “How Deep Is The Ocean,”
“I Got The Sun In The Morning,”
“Give Me Your Tired, Your Poor,”
“You're Just In Love,” “Let Your-
self Go,” “Supper Time,” and ‘“Heat
Wave.”

it comes to the merchandising and re-
ordering of full-length cassettes, al-
bums, and CDs.

(3) It's time to pool our collective
might in the areas of press and media
to secure every possible story and
feature about the state of the single
business, so as to inform the vast
number of consumers who still don’t
know that there now exists an alter-
native to the 7-inch vinyl single.

(4) Since the term “‘cassette single”
has in fact been adopted by our in-
dustry and since the term “cassingle”
means nothing to many people who
hear it, we should all make an effort
to have this product line called by its
proper name.

(5) Companies currently in the cas-
sette single business must make a
stronger attempt to release their
product simultaneously with the vi-
nyl counterpart and should aspire to
higher levels of inventory manage-
ment, especially with regard to the
prompt fulfilling of reorders.

(6) It’s time for the one-stops to get
out on the field and into this ball
game. Those of us in the label sector
should promote one-stops on the cas-
sette single with the same level of en-
thusiasm and information with which
we promoted the larger retail chains
last July. One needs only to walk into
the average small independent store
and ask its clientele how much they
know about cassette singles to know
how much work we have yet to do in
this area.

(7) Black independent stores espe-
cially should be promoted vigorously
on the cassette single. For years
there has been a theory that black
consumers continue to prefer albums
over cassettes and that cassette sales
in black stores would not see the up-
surge experienced by the industry as
a whole. This theory is proving inac-
curate as we see more black consum-
ers now preferring full-length cas-
settes over vinyl. If this is happening
with regard to full-length albums and
cassettes, then it is logical that the
same shift could occur in the singles
area.

For decades the sales of a single
have been the truest measure of the
success of that recording and thereby
the greatest single influence for get-
ting radio to play that cut. And while
it is occasionally theorized that cer-
tain radio stations no longer do much
record sales research, those who
have dealt directly with successful
radio programmers know that such
vital information as the sales of a sin-
gle will always be a key factor in the
promotion of first singles from al-
bums and, more importantly, each
succeeding single from those albums.
Such astute executives know only too
well that commercial single sales
could never be replaced in the effort
to break four and five hit songs from
the same album, the kind of multisin-
gle effort that has made it common-
place for the more successful albums
of today to sell into the millions of
copies. Therefore, the CD single for
today’s market must be viewed in
light of the hardware population that
exists currently for potential buyers
of either cassette singles or CD sin-
gles. It is estimated that there are
now 8.5 million CD players in the U.S.

(Continued on page 78)
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Sound Alike Tracks Pose Probhlems For Urban PDs

BY SEAN ROSS

NEW YORK Eighteen months af-
ter Club Nouveau’s remake of
“Lean On Me” became a hit, three
similarly produced covers of R&B
classics have made their way to the
top 40 on Billboard’s Hot Black Sin-
gles chart. Suavé’s version of “My
Girl,” currently in the top five on
the black chart and the top 30 on the
Hot 100, has been joined on the ur-
ban side by the Right Choice cover
of Al Green’s “Tired Of Being
Alone” and Tease's reworking of
the Ann Peebles/Eruption hit ““I
Can’t Stand The Rain.”

While urban PDs have always
contended with a number of like-
sounding records, (for example,
1986’s rush of material influenced
by the S.0.S. Band and Jimmy Jam
& Terry Lewis), the Suavé/Tease/
Right Choice situation presents a
special challenge. All three songs
bear a certain resemblance to the
go-go-influenced arrangement of
“Lean On Me”—and to each other.

“A good percentage of the songs
that have come out lately are re-
makes, or they sound like Club Nou-
veau, or both,” according to Maxx
Myrick, PD of WLWZ Greenville/
Spartanburg, S.C. In addition to the
three remakes, urban PDs also have
to deal with a new Club Nouveau
single and Tony! Toni! Toné!’s “Lit-
tle Walter,” produced by former
Club Nouveau members Denzil Fos-
ter and Thomas McElroy.

“They’re not bad records, but I'd
be hard pressed to tell one from an-
other,” says Rob Balon, president of
the Austin, Texas-based Benchmark
Co. Balon, whose urban research cli-
ents include WBLS New York, has
been warning stations about the dan-
gers of what he calls “genre burn-
out” ever since the profusion of Doo-
bie Brothers-influenced records in
the early '80s.

“A listener could hear three or four
songs in a row and not know what
they're listening to,” he says. “The
key thing to do if you're playing all
three is to rotate them around other

CHARLIE SERAPHIN is named VP/GM of CBS’ KNX-FM Los Angeles.
Seraphin was news and program director at KCBS San Francisco.

OSBORN COMMUNICATIONS, New York, sells WMHE-FM Toledo, Ohio,
and its local Muzak franchise to Noble Broadcast Group for $19 mil-
lion. Osborn bought the properties in 1986 for $6.3 million. In addi-
tion, Henry Strong has been named VP/GM of Osborn’s WPLJ/
WKRZ Wilkes-Barre, Pa.

BLAISE LEONARDI AND FRANK LEOCE are appointed Eastern sales manag-
ers for Westwood One Cos., Los Angeles.

JOHN FODOR is named VP/GM of L.A.-based syndicator Radio Ex-
press. He was director of marketing for the company.

TIM GORMAN is named VP/GM at Eastern Broadcasting’s big band/
AC combo, WWAZ/WWLI Providence, R.I. Gorman, most recently a
national sales manager at ABC/Cap Cities’ WMAL Washington,
D.C., succeeds John Picarillo.

KKYK LITTLE ROCK, ARK., is sold by the Snider Corp. to Shepard Commu-
nications for $6.5 million. Shepard also owns WWKI Kokomo, Ind.

SOUTHERN COMMUNICATIONS INC. purchases WKJN Baton Rouge, La.,
from Sterling Communications Corp. for $6 million.

LEIGH EARLE is named GM at AmCom General's WMYI Greenville,
S.C. She was GM at cross-town WFBC.

MAY DAY!
The Release Date

RADIO STATION
FOR SALE

Commercial radio station
located South of France.

of
Circle of Stone
a 60-minute tour de force
by Randy Morriss

The very best in New Age Fusion
Distributed by Silo, Backroads,
New Leaf, Lifedance

Premises, studios,
3 transmitters

English-speaking operation

Pacific Arts Records
P.O. Box 5455
Mill Valley, California 94942
(415) 435-2772

Further information o
SENOUS I.:’.‘-?FJ'.-'D:? ...-.-'?-_b-.
Phone Bessie on

Antibes 93 95 06 02

songs, make them the core songs of
their sequences. By all means, don’t
play them together.”

Don Kelly & Associates VP J.C.
Floyd also suggests that program-
mers packet the three songs so they
rotate among themselves. Or, he
says, “if their popularity is so great
that you have to up the rotation, be
very considerate of where they fall.
Fortunately, all our guys work with
a computer rotation system to pro-
tect against this.”

Not all urban programmers are
uncomfortable with the profusion
of “Lean On Me”-styled remakes.
‘“As long as they're happening,
we’ve got to play them,” says Mark
Christian, PD at WHRK Memphis,
Tenn. “I don’t have any problem
with playing Right Choice, Tease,
and Joyce Sims’ version of ‘Love
Makes A Woman’ next to each other
if that's the way they’re falling.”
(The Right Choice and Tease rec-
ords probably have special meaning
in Memphis, where Green and Pee-
bles were the leading male and fe-

WIYY’s Rivers
Heads For Home
After Orioles Fly

BY BILL HOLLAND

BALTIMORE Bob Rivers was prob-
ably just kidding. But there was a
moment on the night of April 29
when you couldn’t be sure.

The WIYY ‘98 Rock” Baltimore
morning man, who swore he’d stay
on the air until the Orioles broke their
losing streak and ended up stuck in
the studio for 11 days, appeared to
have gone over the edge.

There was a moment, after the Ori-
oles won, when Rivers grinned and
said, ‘“You know, I’'m tempted to

,” and it seemed he might actually
hang in there until the O’s won anoth-
er. But instead, he shook his head and
said, “Nahhh.”

So ended one of the most publi-
cized promotions in recent history.
Calling it a “once-in-a-career opportu-
nity,” GM Chuck DuCoty says, “I've
been in Baltimore for 12 years, and
I've never seen a radio promotion
that has generated the kind of public-
ity that this one did.”

And not just in Baltimore. Rivers
was on the AP and UPI wires; on lo-
cal TV in Atlanta, Pittsburgh, and
San Francisco; and on ‘“Entertain-
ment Tonight” and Fox’s “The Late
Show,” which he co-hosted the night
after his vigil. WIYY's sister TV out-
let got requests for live shots from 70
different stations.

Other Baltimore stations tended to
ignore Rivers’ stunt, but at least one
PD says he received calls from all
over the country and even around the
world. At WZOK Rockford, Ill.,
morning men Dan Willis & Doug
McDuff held their own marathon in
sympathy with Rivers for 10 days.

DuCoty says Rivers’ stunt has
“brought us some new listeners;
some people out there not even close
to our demographic were listening to
hear how Bob was doing. It's going
to really benefit us.”

male artists on Hi Records during
the "70s.)

Because the Suavé record had a
head start of several weeks on the
Tease and Right Choice singles, sev-
eral PDs feel there is little danger
of all three songs constantly coming
up next to one other—at least for
now. “If they all ended up in heavy
[rotation] and the audience indicat-
ed that there was an awareness of
them as remakes, then we might
putina safeguard,” says consultant
Dean Landsman. But, he adds, “If
there’s a sound that’s happening,
you play that sound. You want a
balance, but that doesn’t mean pro-
hibition of what's happening now; it
means what’s happening now
should happen more often.”

Although the trend took a while
to kick in, “Lean On Me"-influenced
remakes began happening almost

immediately. It is generally agreed
that the first was the Boys On The
Block’s now-forgotten cover of “Let
It Be” on Fantasy. Even Club Nou-
veau mastermind Jay King has re-
worked his own formula, producing
a go-go/Caribbean remake of Simon
& Garfunkel’s “Cecelia” on Times
Two’s recent album.

WHRK'’s Christian says listeners
haven’t complained about the re-
make glut. Nor has WLWZ’s audi-
ence, but Myrick says the station’s
announcers ‘“are a little burnt out
because they hear songs more than
listeners.” And while WZAK Cleve-
land PD Lynn Tolliver, who played
Boys On The Block, says the cur-
rent remakes are “‘safe to play with-
out hurting yourself,” he also says,
“I don’t think everybody can reap
the benefits from the same sound—
it’s time for something new.”

Programmers discuss their support of various new releases.

TOP 40

“A great adult record that’s hip for teens” is what WRVQ Richmond,
Va., PD Steve Davis has to say about the Church’s “Under The Milky
Way” (Arista). “It’s got a midtempo adult-rock feel, making it a good bal-
ance record for stations that lean heavily on dance.” Continuing its hit
track record, says Davis, is INXS with “New Sensation” (Atlantic), and
just beginning a track record of her own is Jane Wiedlin with “Rush
Hour” (EMI-Manhattan). Heavy adult credits go to Sade’s “Paradise”
(Epic), and nighttime-boppin’ credits belong to Poison’s “Nothin’ But A
Good Time” (Enigma/Capitol). And fresh outa’ the box for Davis is Kool
Moe Dee’s “Wild Wild West” (Jive/RCA). Says Davis, “I played it once
last week, and local sales have already kicked in.”

GOUNTRY

k.d. lang gets first mention this week from KKYX San Antonio, Texas,
MD Jerry King. He calls “I'm Down To My Last Cigarette” (Sire/
Warner Bros.) “a breath of fresh country air.” King adds that “tradition-
al country works best here,” noting good response on the Marcy Broth-
ers’ “The Things I Didn’t Say” (Warner Bros.) and the Burch Sisters’
“Everytime You Go Outside I Hope It Rains” (Mercury/PolyGram).
He says the Marcys are the “male counterpart to the McCarters.” And of
Tammy Wynette’s “Beneath A Painted Sky” (Epic), King says,“She can
still sing a great song.”

BLAGK/URBAN

Gregory Abbott earns a spot in OTB this week, as XHRM San Diego MD
L.D. McCollum notes immediate strength in sales among adults for “I’ll
Prove It To You (Columbia). “It’s also pulling in good phones,” he adds.
Ziggy Marley is a “must-mentien” whose “Tomorrow People” {(Virgin)
“adds a certain {exture to the urban radio sound,” says McCollum. “It’s
not pop, it’s not urban, but it’ll fit well on both kinds of stations.” Just in
and already on the air at XHRM is a new Jellybean-produced record, In-
dia’s “Dancing On The Fire” (Warner Bros.). Noting strong club action,
McCollum predicts radio success. “The music feels urban, but the vocals
are Hispanic, so crossover potential is definite.”

ALBUM ROCK

Supporting the notion of Marley’s “Tomorrow People” as a record with
strong crossover potential, KRZQ Reno, Nev., PD Daniel Cook recom-
mends it to album rockers, noting good response and almost instant sales.
Plus, “the music appeals to a wide variety of people,” he says. Also mov-
ing product is Midnight Oil's “Beds Are Burning” (Columbia) and the
Scorpions’ “Savage Amusement” album (Mercury/PolyGram). Cook
credits the Scorpions with a “real solid” record, one that “should open
them up to a wider audience.” And Joan Jett is making a comeback in
Reno with “I Hate Myself For Lovin’ You” (Blackheart/CBS) from the
album “Up Your Alley.” “We've tried several of her albums, and I
haven't seen this much response in a long time,” says Cook.

YVONNE OLSON
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WINTER "88 ARBITRONS
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1988 POP MUSIC AWARDS

We! proudly’ congratulate
(@ WHLEES e RULDIISNERS O WG VEERS oS
performedisengs

PUBLISHER
OF THE YEAR

Warner
Music
Group

MOST PERFORMED SONG

OF THE YEAR Shake You Down
Will Jennings written by
Gregory Abbott

published by
Grabbit Music

SONGWRITER

SBK-Blackwood Music, Inc.
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ALL CRIED OUT
Curtis T. Bedeau (Curt-T-T)
Gerard R. Charles (Baby Gerry)
Hugh L. Clarke (Shy Shy)
Brian P. George (B-Fine)
Lucien J. George (Bowlegged Lou)
Paut Anthony George
Mokojumbi Music
My My Music Publishing, Inc.
Willesden Muslc, Inc.
ALL | WANTED
Steve Morse
Steve Walsh
Dangling Participle Music
Hard Fought Music
Stark Raving Music
ANOTHER NIGHT
Roy Freeland
Screen Gems-EMl Music, Inc.
BABY GRAND
Billy Joel
Joelsongs
BACK IN THE HIGH LIFE
Will Jennings
Steve Winwood (PRS)
Blue Sky Rider Songs
Warner-Tamerlane Pub. Corp.
Willin' David Music
THE BEST OF ME
David Foster
Jeremy Michael Lubbock
Foster Frees Music, Inc.
Hollysoengs
Neropub Music
BIG LOVE
Lindsey Buckingham
Now Sounds Music
BIG TIME
Peter Gabriel (PRS)
Hidden Pun Music, Inc.
C'EST LA VIE
Duncan Pain
AFG House Music
CHANGE CF HEART
Essra Mohawk
Relila Music Corp.
Stone and Muftin Music
DANCING ON THE CEILING
{Second Award)
Michael Frenchik
Carlos Rios
Skegee Music
DIDN'T WE ALMOST HAVE IT ALL
Wili Jennings
Blue Sky Rider Songs
Willin’ David Music
(1 JUST) DIED IN YOUR ARMS
Nick Van Eade (PRS)
Virgin Songs, Inc.
DOING IT ALL FOR MY BABY
Mike Duke
Lew Bob Songs
Vogue Music
DON'T DREAM IT'S OVER
Neil Einn (APRA)
Roundhead Music
DON'T FORGET ME
(WHEN ['tA GONE)
Jim Vailance (PROC)
Irving Music, Inc.
DREAMTIME
Daryl Hail
John Beeby (PRS)
Careers Music, Inc.
Hallowed Hall Music Co.
Warner-Tamerlane Pub. Corp.
EVERYBODY HAVE FUN TONIGHT
Nick Feldman (PRS)
Jack Hues (PRS)
Warner-Tamerlane Pub. Corp.
FALLING IN LOVE (UH-OH)
Lawrence Dermer
Joe Galdo
Ratael Vigil
Foreign Imported Productions and
Publishing, Inc.

THE FINER THINGS
Wi Jennings
Steve Winwood (PRS)
Biue Sky Rider Songs
Warner-Tamerlane Pub. Corp.
Willin' David Music
GLORY OF LOVE (THEME FROM THE
KARATE KID PART I1)
(Second Award)
David Foster
Air Bear Music
HEAD TO TOE
Cuntis T. Bedeau (Cunt-T-T)
Gerard R. Charles (Baby Gerry)
Hugh L. Clarke (Shy Shy)
Brian P. George (B-Fine)
Lucien J. George (Bowlegged Lou)
Paul Anthony George
Forceful Music
My My Music Publishing, Inc.
Willesden Music, Inc.
HEARTBEAT
Wendy Waldman
Cotillion Music, Inc.
Moon And Stars Music
HEAVEN IN YOUR EYES
John Dexter (PROC)
Ensign Music Corporation
Irving Music, Inc.
HIGHER LOVE (Second Award)
Wiil Jennings
Steve Winwood (PRS)
Blue Sky Rider Songs
Warner-Tamerlane Pub. Corp.
Willin' David Music
1JUST CAN'T STOP LOVING YOU
Michael Jackson
Mijac Music
| KNEW YOU WERE WAITING
(FOR ME)
Dennis Morgan
Little Shop of Morgansongs.

i WANNA DANCE WITH SOMEBODY
(WHO LOVES ME)
George Merrill
Shannon Rubicam

Boy Meets Girl Music
rving Music, Inc.
| WANNA GO BACK
Danny Chauncey
Danny Tunes
I'D STILL SAY YES
Kenneth Edmonds (Babyface)
Hip Chic Music
Hip Trip Music Co.
IF SHE KNEW WHAT SHE WANTS
Jules Shear
Music Corporation of America, inc.
FLL STILL BE LOVING YOU
Pat Bunch
Mary Ann Kennedy
Pam Rose
Choy La Rue Music
Flamingo Rose Music
Pat Bunch Publishing
Warner-Tamerlane Pub. Corp.
IN TOO DEEP
Tony Banks (PRS)
Phil Coliins (PRS)
Mike Rutherford (PRS)
Hidden Pun Music, Inc.
IS IT LOVE
Steven George
John Lang
Pat Mastelotto
Richard Page
Entente Music
Poppy Due Music
Warner-Tamerlane Pub. Corp.
IS THIS LOVE
Frankie Sullivan
Rude Music
JIMMY LEE
Preston Glass
Bell Boy Music

KEEP YOUR HANDS TO YOURSELF

Danny Baird
Eleksylum Music, Inc.
No Surrender Music
Warner-Tameriane Pub. Corp.

KISS HiM GOODBYE (Second Award)
Gary De Carlo
Dale Frashuer
Paul Leka
Unichappell Music, Inc.
LA BAMBA
Ritchie valens
Picture Our Music
Warner-Tamerlane Pub. Corp.
LA ISLA BONITA
Patrick Leonard
Johnny Yuma Music
LEAN ON ME {Second Award)
Bill Withers
Interior Music Corp.
LET'S WAIT AWHILE
Melanie Renee Andrews
Janet Jackson
Black Ice Publishing
Help The Bear Music, Inc.
LOOKING FOR A NEW LOVE
Jody Watley
Rightsong Music, Inc.
LOVE ALWAYS
Carole Bayer Sager
Carole Bayer Sager Music
LOVE POWER
Carole Bayer Sager
Carole Bayer Sager Music
LOVE WILL CONQUER ALL
Cynthia Weil
Dyad Music, Ltd.
A MATTER OF TRUST
Billy Joel
Joelsongs
MOONLIGHTING (THEME}
Al Jarreau
ABC Circle Music, Inc.
THE NEXT TIME | FALL
Bobby Caidwell
SBK-Blackwood Music, Inc.
Sin Drome Music
NOTHING'S GONNA CHANGE MY
LOVE FOR YOU
Gerald Goffin
Screen Gems-EMI Music, Inc.
ONE HEARTBEAT
Steven R. Le Gassick
Brian Ray
Bright Ray Music
Chubu Music
Le Gassick Publishing Co.
Somkey Music Publishing Company
OPEN YOUR HEART
Gardner Cole
Bertus Publishing
Doraflo Music, Inc.
Warner-Tamerlane Pub. Corp.
RESPECT YOURSELF
Luther Ingram
Bonny Rice
Irving Music, Inc.
Klondike Enterprises, Ltd.
SEVEN WONDERS
Stevie Nicks
Welsh Witch Music
SHAKE YOU DOWN
Gregory Abbotit
Grabbitt Music
SBK-Blackwood Music, Inc.
SOMEDAY
Jim Vallance
Irving Music, Inc.
SOMETHING SO STRONG
Neil Finn (APBA)
Roundhead Music
SOMEWHERE OUT THERE
Barry Mann
Cynthia Weil

Music Corporation of America, Inc.

SONGBIRD
Kenny G.
Brenee Music Publishing
High Tech Music
Kuzu Music
SBK-Blackwood Music, Inc.
STAND BY ME (Fourth Award)
Ben E. King
ADT Enterprises, Inc.
Unichappell Music, Inc.

\

STONE LOVE
Robert Bell
Ronald Bell
George Brown
Claydes Smith
James Warren Taylor
Dennis Thomas
Curtis Williams
Delightful Music, Ltd.
STOP TO LOVE
Nat Adderley, Jr.
Dillard Music
SWEET LOVE
Anita Baker
Derglenn Publishing
TAKE ME HOME TONIGHT
(BE MY BABY)
Jetf Barry
Ellie Greenwich
Michael Leeson (PRS)
Phil Spector
Peter Vale (PRS)
Mother Bertha Music, Inc.
Trio Music Co., Inc.
Unichappell Music, Inc.
THAT'S WHY I'M HERE
James Taylor
Country Road Music, Inc.
THIS COULD BE THE NIGHT
SBK-Blackwood Music, Inc.
THIS IS THE TIME
Billy Joel
Joelsongs
TWENTY YEARS AGO
Wood Newton
Michael Spriggs
Dan Tyler
Warner House of Music
TWO PEOPLE
Graham Lyle (PRS)
Irving Music, Inc.
VICTORY
Robert Bell
Ronaid Bell
George Brown
Claydes Smith
James Warren Taylor
Curtis Williams
Delightful Music, Ltd.
WALK LIKE AN EGYPTIAN
Liam Sternberg
Peer International
WE DON'T HAVE TO TAKE OUR
CLOTHES OFF
Preston Glass
Bell Boy Music
WHO'S THAT GIiRL
Patrick Leonard
Johnny Yuma Music
WHY DOES IT HAVE TO BE
(WRONG OR RIGHT)
Randy Sharp
Rumble Seat Music
Warner-Tamerlane Pub. Corp.
WILL YOU STILL LOVE ME?
David Foster
Tom Keane
Air Bear Music
Music Corporation of America, Inc.
Young Millionaires Club Music
WORDS GET IN THE WAY
(Second Award)
Gloria Estefan
Foreign Imported Productions and
Publishing, Inc.
YOU CAN CALL ME AL
Paul Simon
Paul Simon
YOU KEEP ME HANGIN' ON
(Second Award)
Lamont Dozier
Brian Holland
Eddie Holiand
Stone Agate Music
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CRTC Rulings Surprise Ganadian Broadcasters

BY KIRK LaPOINTE

QUEBEC In a move that has sur-
prised the music industry here, the
federal broadcast regulator has
awarded the only remaining FM
frequency in the lucrative Toronto
market to a classical/fine arts sta-
tion so it can rebroadcast its signal
from Cobourg, Ontario.

The Canadian Radio-television
and Telecommunications Commis-
sion, in a ruling April 25, approved
the application by Different Drum-
mer Communications Inc. to re-
broadcast CFMX-FM on the 96.3
band. In doing so, the commission
turned down pop-rock station ap-
plications by concert promoter
James Skarratt and Burlington
Broadcasting Inc. and a country
music application by CJMR Radio,
which wanted to operate a sister
FM station.

Similarly, an application by for-
mer CHUM Ltd. executive J. Rob-
ert Wood to operate a dance music
station on the 92.5 band was de-
nied. Compiling a list of backing
organizations and firms perhaps
unprecedented in broadcast his-
tory, Wood had garnered enor-
mous industry support for his bid.
But the CRTC said Wood’s outlet
would be too hit oriented and
doubted that it would provide
nearly the number of opportuni-
ties to musicians and performers
from visible minority groups that
Wood promised.

The CRTC also disallowed a pro-
posal by oldies/AC CKEY-AM to
switch frequencies in Toronto with
all-news station CKO-FM. Under
that scheme, the 590-AM station’s
parent firm, KEY Radio, would
have paid 99.1-FM CKO’s parent

firm $4 million Canadian. That mon-
ey would have been used by CKO to
broaden its national all-news net-
work. However, the commission
said that since CKO’s commitment
to broadening its news network was
already on the table, the commis-
sion shouldn’t be compelled to ap-
prove such a bid. It said it expects
CKO to honor its pledge on its own
and said the frequency swap would
not be in the public interest.

The move to a stronger frequency
by CFMX-FM, Canada’s only pri-
vate classical FM radio station,
could mean a significant boost for
the country’s classical music move-
ment. For the first time there will
be competition for the public-owned
Canadian Broadcasting Corp.’s FM
network, a classical information for-

mat that has drawn praise and loy-
al, if small, audiences.

Different Drummer president
Martin Rosenthal could not be
reached for comment at press time,
but a spokesman for CFMX said its

Classical station
gets Toronto’s
last FM frequency

signal could be on the air in Toronto
by early July. Since its base will be
Mississauga, Ontario, a city just
west of Toronto, the station’s signal
should easily extend into the sizable
Hamilton market, too. The station
has already been available on cable

radio in the Toronto area.

The door may be open for Wood
to reapply, because he was seeking
a different frequency from the one
awarded to Different Drummer.
But it’s clear from the commission’s
decision that he’ll have to scale
down plans to play dance hits and
spruce up the financial and other
commitments to the local ethnic
community. Wood also was unavail-
able for comment, but immediate re-
action from the music industry is
surprising.

“He had a lot of support,” notes
Brian Robertson, president of the
Canadian Recording Industry
Assn., the principal trade group in
the country.

Both CKO and CKEY expressed
disappointment with the CRTC rul-

ing on their case, but both say they
will carry on and have no intention
of getting out of the business. In
the case of CKO, however, a plan to
quickly add all-news stations in
Winnipeg, Manitoba; Regina, Sas-
katchewan; St. John's, Newfound-
land; and Saint John, New Bruns-
wick has been delayed. The network
has come before the commission on
several occasions with revised plans
to expand its service and has com-
mitted to complete its national ser-
vice within two years. The commis-
sion made it clear in the decision
that the scotching of this deal
should in no way dampen any such
expansion.

If CKO cannot fulfill its commit-
ments, its license may be revoked,
the CRTC hinted.  KIRK LaPOINTE

WINTER "88 ARBITRONS

(Continued from page 11)

Sp Su F W Sp Su F W Sp Su F W
Call Format '87 '87 '87 '88 Call Format '87 '87 '87 '88 Call Format '87 '87 '87 '88
DENVER/BOULDER—(24) KHOW AC 38 35 34 25  KKCW AC 65 63 46 4.4
KIMN AC 21 26 27 19  KYTE-AM nos 43 44 36 5.1
KBCO-AM-FM album 78 80 72 B cls rock 21 20 25 18  KWILFM country 34 37 35 31
KBPI album 61 59 52 1.7 .
KRXY-AM-FM  top 40 76 88 76 69 KDEN news 12 11 13 12  KKSN-FM oldies 26 29 24 45
KOA news/talk 54 65 74 69 KWJJ-AM country 19 24 18 12
- asy 2 06 99 A0 PORTLAND—(25) KKEY tal.k. 12 8 17 10
KAZY album 56 55 58 63 KKRZ top 40 90 98 80 108 ::zg'm ;Tgi:’“s ;; ;? ii’ iz
KYGO country 56 38 58 55  KXL-AM news/talk 64 50 79 59 KUPL-AM country ‘5 1'3 ‘9 1'1
KMJI AC 70 55 44 54  KINK album 61 65 69 69 o
KXKL-FM oldies 1.6 27 48 45  KUPL-FM country 65 67 59 64
KOAQ AC 48 40 31 41  KXL-FM easy 76 56 59 54 MILWAUKEE/RACINE—(26)
KLZ country 19 43 35 36 KEX AC 67 51 57 76 WTMJ AC 16.1 151 129 121
KVOD classical 34 16 30 32 KGON album 65 7.3 56 45  WKTI top 40 92 7.5 95104
KQKS top 40 — 13 17 29  KXYQ top 40 46 51 53 67  WOKY nos 57 69 68 79
KSYY AC 27 22 33 28  KYTE-FM classical 30 30 53 28  WEIW easy 70 7.1 84 16
KNUS news/talk 31 31 24 28 KMJK cls rock 41 38 51 42 WMIL country 67 55 67 15
KEZW nos 35 21 21 26  KGW AC 41 40 49 41  WLUM-FM urban 56 67 59 66

Sp Su F W
Call Format '87 '87 '87 '88
WKLH cls rock 88 59 83 59
WLIR-AM-FM  album 28 29 24 58
WQFM album 66 76 54 4l
WLTQ AC 35 40 50 34
WFMR classical 14 16 19 33
WMYX AC 38 44 48 30
WISN news 28 33 23 30
WEMP gold 21 24 22 21
WITR AC 19 1.2 20 20
WBIN-AM-FM  adult alt 17 20 13 20
WNOV urban 19 19 16 11

WTKM-AM-FM  MOR/polka 6 8 6 10
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BILLBOARD’S BLACK CHART MANAGER, Terri
Rossi, was on a panel at this year’s Impact convention in
Atlantic City, N.J. She reports that while attendance by
members of the radio industry seemed to be down, a
number of industry powers were there, and those who
were discussed their operations in detail. While one PD
grumbled about the distraction of nearby gambling, oth-
ers saw the meeting as proof that Impact has survived
the death of Joe Loris and will continue. Meanwhile, the
black/urban confab season is under way: The Young
Black Programmers Co-

Post-Joe Loris, Impact Makes An Impact:
FCG Still Mulling 23-Year-0ld RKO Case

FORMATS: After a few months as a simulcast urban,
KFXX Tucson, Ariz., has gone to album rock; its AM is
now Satellite Music Network “Z-Rock” client KPZR.
Most of the FM staff remains ... WZFM Westchester
County, N.Y., has added album material to its oldies/ AC

ix ... WPFB Middletown, Ohio, is now playing “pure
traditional country and bluegrass, new and old” and
calls itself “American Country.”

PEOPLE: Jeff Elliot & Jerry St. James have been
added to mornings at the

alition will hold its sixth
annual Award of Excel-
lence and Scholarship
Banquet Saturday (14) in
Dallas. Congratulations to
the 1988 recipients: James
Alexander, PD/OM of
WILB Detroit, and Step
Johnson, VP/GM of Cap-
itol Records’ black music

new KKYY “Y95” San
Diego; they’re from
WFYR Chicago ... Hous-
ton legend Moby is re-
turning to KLOL to work
mornings; because of his
two-year noncompete
clause with KKHT Hous-
ton (which goes back sev-
eral formats), he won’t be

division. Congrats also to
Inner City VP/GM
Charles Warfield, who has received the Brooklyn,
N.Y,, Salvation Army’s Crystal Shield award for com-
munity service.

Other meeting news: American Women in Radio and
Television will hold its 37th national convention June &
11 at the Westin William Penn Hotel in Pittsburgh. Sal-
ly Jesse Raphael is the scheduled keynote speaker, and
the convention will include sessions with James H.
Quello of the Federal Communications Commission.
The convention is open to the public; tickets and details
can be obtained by calling 202-429-5102.

ANYBODY WHO’D HOPED THE FCC would really
decide RKO’s fitness to hold licenses after oral argu-
ments April 28 went away disappointed. Instead of ad-
journing the public meeting and calling for a closed ses-
sion, as some had expected, FCC Chairman Dennis Pat-
rick announced that it would be premature to try to
reach a preliminary decision in the case, which dates
back to 1965. An FCC source says it will be months be-
fore a decision is made.

PROGRAMMING DEPARTMENT: The management
restructuring at WRIF Detroit has begun. New PD
Marty Bender transfers from Great American album
sister WFBQ Indianapolis. He replaces Pat Still. WRIF
assistant PD/MD Bruce McGregor recently reclaimed
the PD post he had held for four years at album rock
KEZO Omaha, Neb., where he replaces Bill Bruun . ..
At Great American’s AC flagship, WKRC Cincinnati,
former WMAQ Chicago morning talk host Drew Hayes
is now PD. “And we won’t be going all news,” he says.
“There’s a great AM battle between us and WLW, and
I'm ready to slug it out.” Hayes’ first move was to hire
local veteran Jim LaBarbara for a weekly show, but he
says everything else will stay status quo. “We’re one of
12 great ACs in the country,” he says. “Coming here
was the easiest decision I've ever made.”

At classic rock KRXO Oklahoma City, afternoon man
Shawn Casey is now PD; interim PD Gary Jay is APD.
Casey, an alumnus of cross-town KMGL and sister sta-
tion KOMA, will keep his air shift. At KOMA, morning
man Gary Owen is upped to PD ... At urban XHRM
“Hot 92.5” San Diego, Hal Clark has been named PD/
afternoons, replacing Gene Harris, who stays on for
middays. Clark was previously APD at WYLD-FM
New Orleans. Also, promotions director Lee McCallum
is now MD again, replacing Nick Fontaine, who be-
comes production director.

After a year or so as Don Kelly & Associates’ first
partner, J.C. Floyd has been officially upped to VP.
He’s now looking to bring other people into the company
and can be reached at 901-521-1452 . . . Charlotte Logan
is the new PD at urban WMGL Charleston, S.C,, as Al-
vin Stowe heads into the record business . . . Lee Pitt is
now MD at country KRAK-AM-FM Sacramento, Calif.

. Top 40 WBWB Bloomington, Ind., ups a.m. driver
Dave Curry to PD. He replaces Jim Clouse . . . Randy
Marx is named OM at KNCN Corpus Christi, Texas.

by Sean Ross and Yvonne Olson

on the air until September

.. As the prelude to what
a station source describes as a major promotional cam-
paign for KMPC-FM Los Angeles, Guy Kemp has
been moved from evenings to mornings; Cynthia Fox
leaves. Randi Thomas is now the interim night jock . ..
Former WYLD-FM New Orleans PD Ty Bell is now do-
ing weekends across town at WQUE-FM ... Susan
Glass comes to AC KLSY Seattle for weekends; she
was in the market at KIXI and KLTX.

Jay West joins WLUM Milwaukee for nights from
WKQA Peoria, Ill. ... Longtime Detroit sportscaster
Eli Zaret is back in town as part of the morning team at
classic rock WCSX ... Mark Etchason is promoted to
promotion director at KKCS-AM-FM Colorado Springs,
Colo. ... Charlie Harrigan, most recently PD at
KTWO Casper, Wyo., is working mornings at WQXK
Canton, Ohio ... Stanley T. Evans joins KKDA-FM
Dallas for evenings.

They need jobs: KOMP Las Vegas PD Sherman Co-
hen, who can be reached at 702-87340796, and Canadian
veteran Kenny C, who’s looking for work in the U.S.
and can be reached at 902-462-5453. They offer jobs: Bill
Garcia is looking for a p.m. drive jock at AC WVBF
Boston with “humor, show prep, and local content.” Call
him at 617-375-2100. Lisa Tonacci at KBTS Austin,
Texas, needs a morning newsperson.

THE LATEST UNUSUAL PROMOTION at top 40
WYHY “Y107” Nashville, a station now firmly en-
sconsed in the annals of odd promotions, is the Dough

Song Of The Day. The seventh caller to hear it qualifies.

for the right to “roll in dough”—specifically, to be cov-
ered in honey and placed in a swimming pool with
$100,000. Whatever sticks to the contestant is his to keep
.. With all the $1,000 birthday calls, vacations to see Mi-
chael Jackson in Paris, and other big-money major-mar-
ket prizes, $1,800 may not seem like a lot of money. But
congrats to top 40 WZIX Columbus, Miss., which raised
that much for abused children by soliciting pledges from
atop the roof of a local Burger King. PD/MD Bob
O’Dell and personalities Bob Kasey and Darrin did live
remotes from the scene for more than 24 hours.

FROM THE ODD-OLDIE DEPARTMENT comes
“Cherchez La Femme” by Dr. Buzzard’s Original Sa-
vannah Band on WQHT “Hot 103" New York. Actually,
the track was heard on Hot 103’s Sunday night “Classic
Showease” program, on which it wasn’t that unusual.
(To give you an idea of the obscurity level of some of the
cuts on