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9th Annual NMS Succeeds
In Shedding Punk Image

BY DAVE DIMARTINO

NEW YORK Corporate sponsor-
ship, new technology, and the issues
of racism and censorship largely
dominated the ninth annual New

Music Seminar,
held here at the
Marriott Marquis
July 16-20.
In sweltering
H[p“nl heat, a record
7,000 attended
over 75 separate
panel discussions devoted to aspects
of the music business ranging from
rap, retail, and radio to synthesiz-
ers, Scandinavia, and speed metal.
By far the largest curriculum ever
devised for the annual gathering,
this year’'s agenda represented an

Nominees Set
For "88 Billhoard
Radio Awards

NEW YORK Two hundred and two
radio stations, 18 record labels, and
15 distributors of network and syndi-
cated programming have been nomi-
nated for the 1988 Billboard Radio
Awards. The nominations follow two
months of deliberations by five blue-
ribbon panels comprising radio pro-
grammers and record executives.
For the first time, Billboard is tak-
ing a two-tier approach to its annual
radio awards, involving both industry
experts and other readers of the
magazine. Blue-ribbon panels, once a
traditional part of the awards but lat-
er dropped, were restored this year to
bring consistency and industry exper-
tise to the nominating process. Nomi-
nees will be notified this week, and
(Continued on page 69)

attempt at “trying to find the right
mix for everyone,” according to
NMS co-executive director Tom Sil-
verman.
Most apparent at the seminar was
a shift in its musical base that con-
trasted sharply with its punk rock/
new wave leaning of years past.
(Continued on page 72)

New Distrib Strategy Hikes Prices

RCA/Columbia Riles Vid Trade

This story was prepared by Jim
McCullaugh and Earl Paige.

LOS ANGELES Small and medium-
sized video retailers and wholesalers
are reacting angrily to RCA/Colum-
bia’s recent moves in distribution. Re-
tailers are already encountering price
increases, apparently as a result of

RCA/Columbia’s distributor cut-
backs, and wholesalers are chafing
under the company’s new rules on
territorial exclusivity.

The release last week of “Sus-
pect,” the first major RCA/Columbia
Pictures Home Video title since an-
nouncement of the new policies (Bill-
board, July 23), triggered immediate

GCanadian Rights Groups Near Merger

BY JEAN ROSENBLUTH

NEW YORK A merger of Canada’s
performing-rights societies, PRO/
Canada and CAPAC, is reportedly
close at hand, with the two boards
busy hammering out the final details.

“It will definitely happen, possibly

Wanagement: voe Simone.

Kurtis Blow, the Def King of Rap is back—*Back By Popular
Demand™ (834 692 1), the new Mercury LP from the original rap
master himself. Accept no imitations. Featuring the first Single,

2" & Video, “Back By Popular Demand.” Setting the pace on
the dance floor. Produced by Van Gibbs & Eddison Electrik.

as early as Jan. 1,” says a Canadian
publisher familiar with the negotia-
tions. At press time, CAPAC, which
is ASCAP’s affiliate in Canada, could
not be reached for comment. The
heads of the two performing-rights
societies’ boards have scheduled a
meeting for Wedunesday (27), after

ADVERTISEMENTS

L

which official word of the merger is
reportedly going to be announced.
“Both boards have unanimously
approved the deal,” says the source,
who asked not to be named. “They’re
just still trying to work out the nitty-
gritty details.”
(Continued on page 76)

SIMPLE PLEASURES

After being heard week after week by the largest TV audience in
the nation singing *The Cosby Show" theme . . . after winning five
Grammy Awards . .. and after performing his one-man concer* for
SRO audiences across the country, Bobby McFerrin knows exactly
what Ameriza wants to hear: “Don’t Worry, Be Happy™ (B-501486).

The first sirgle from his already hot selling album, “Simple
Pleasures.” On EMI-Manhattan Records (48059).

reactions from dealers who suddenly
saw their cost of business going up.

“These are the people who thought
it was a good idea to change the taste
of Coca-Cola,” says Gail Casano,
owner of single-store Movietime Vid-
€0 in Medford, N.Y. Casano, who was
a customer of Star Video before
RCA/Columbia dropped that distrib-
utor, bitterly complains about having
to pay her new distributor, Artec, $4
more for each copy of “Suspect” than
she would have paid Star for a title at
the same list price.

An angry Janine Stoll, general
manager of the 13-store chain Rent
America with outlets in Delaware,
New York, New Jersey, and Pennsyl-
vania, says she protested by not buy-
ing any copies of the studio’s recent

(Continued on page 79)

Dem Choices
Provoke Goncem
0f NMS Panel

BY AL STEWART

NEW YORK Concern over the pros-
pect of censorship in the music indus-
try, already fueled by a sweeping an-
tiobscenity bill now before Congress
as well as the growing visibility of
groups opposed to so-called porn
rock, has been heightened by the
Democratic Party’s choice of candi-
dates for president and vice presi-
dent.

Presidential nominee Gov. Michael
Dukakis has gone on record as sup-
porting the labeling of records with
explicit lyrics, while running mate
Sen. Lloyd Bentsen's wife, Beryl, is
described as the most active member
of the Parents’ Music Resource Cen-

(Continued on page 69)
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Study: Country Fans Get Bum Rap

Arbitron Report Debunks Stereotypes

NEW MUSIC SEMINAR ROUNDUP

The ninth annual New Music Seminar, held July 17-20 in New York, drew
7,000 attendees. Billboard coverage begins on page 1 with an overview
and a report on industry reaction to the music-censorship leanings of the
Democratic nominees. Five videoclip panels are reviewed on page 5; the
“Rap Summit”’ panel sees evidence of rampant bootlegging, page 6; the
action at the radio panels is covered on page 10; and foreign music in-
dustry execs give their impressions of NMS, page 80. And Convention
Capsules start on page 6.

Spotlight On Children’s Entertainment
While live performances increase public excitement and build name rec-
ognition for current children’s talent, it's the healthy sales of albums,
cassettes, and videos that are the real evidence of an expanding market.
Contributor Susan Perry reports. Follows page 40

EYE ON MTV VIDEO AWARDS
The ballots for the 1988 MTV Video Awards are set! Pro editor Steven
Dupler lists the contenders on page 45. And on page 42, Billboard’s
Bruce Haring reports that retail is participating in MTV's biggest point-of-
purchase promation to date, a contest in support of the awards show.

Investors Pick Music Pubs
The recent spate of mergers and acquisitions in the music publishing in-
dustry haven’t diminished the market value of song copyrights. Financial
editor Mark Mehler explores the latest industry developments. Page 65
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BY EDWARD MORRIS

= — I NASHVILLE An Arbitron study
VOLUME 100 NO. 31 July 30, 1988 commissioned by the Country Music

Assn. asserts that country music lis-
teners are wealthier, better educat-
ed, and more likely to live in the city
or suburbs than prevailing stereo-
types suggest.

The $30,000 statistical roundup is
not based on new data; instead, it is
distilled from Arbitron's spring
1987 local market reports and from
the Simmons 1987 study of media
and markets. The CMA is dissemi-

nating these findings, culled from
16 markets, to member radio sta-
tions and companies in a 32-page
booklet released July 20.

Not made clear in the report,
however, is precisely what consti-
tutes a country music listener. Alan
Tobkes, VP of radio sales develop-
ment for Arbitron, confirms that lis-
teners could have been so designat-
ed even if they spend an equal
amount of time listening to other
formats.

“Arbitron measures listening to
radio stations,” Tobkes explains.

BY STEVEN DUPLER

NEW YORK CBS Records is bow-
ing two low-priced video titles from
superstars George Michael and Ter-
ence Trent D’Arby as the front-line
releases in the Aug. 9 launch of its
newly incarnated CBS Music Video
home video label. The unit expects
to market a mimimum of three ti-
tles monthly.

The sale earlier this year of CBS
Records to Sony Corp. set the
wheels in motion to free CMV from
its 4-year-old exclusive distribution
deal with CBS/Fox Home Video.

Low-Price Michael, D’Arfiy
Titles Bow GBS Vid Unit

The upcoming programs are the
35-minute “George Michael: Faith,”
priced at $15.98 and featuring all
the clips from the best-selling al-
bum—including the uncensored,
untelevised version of “I Want
Your Sex”—as well as exclusive in-
terview footage with Michael;, and
the 65-minute live concert longform
“Terence Trent D’Arby: Introduc-
ing The Hardline ... Live,” which
features 13 songs and was filmed
last year in Munich. The D’Arby
video is priced at $19.98.

Since CMV'’s inception four years

(Continued on page 76)

“We don’t categorize it by format.”
Of those cited by the CMA, he adds,
“From a theoretical point of view,
they're people who have reported
listening to radio stations which
program country music. [To call
them] country music listeners is
probably stretching it a bit.”

Using its ClusterPlus system of
analysis, Arbitron concluded that
40.4% of country listeners belong to
its top three sociceconomic divi-
sions. These embrace “well-educat-
ed, affluent, suburban profession-
als,” “urban, upscale professionals
[with] few children,” and “younger,
mobile, upscale families [with] chil-
dren and new homes.”

Country music had its smallest
percentage of listeners—9.8%, ac-
cording to the survey—in the two
groups described as ‘“downscale,
ethnic urban apartment areas, old
housing’’ and ‘‘less educated,
downscale rural families with chil-
dren.”

By age, most country listeners—
64%—were in the 25-54 range. Lis-
teners of the eight other radio for-
mats surveyed had 51% in this same
range, the study says.

Simmons’ statistics show that
60.2% of country listeners have per-
sonal credit cards, compared with
59.6% of the total U.S. population.
Country fans were also above the
national average in their possession
of Gold Visa Cards (3.3%), Master-
Cards (23%), and checking accounts
(33.6%). However, they ranked be-
low national averages in ownership

(Continued on page 76)

Five Sessions Focus On Providing Info, Education

Videlip Panels: Useful, Not Earthshaking

This story was prepared by Steven
Dupler and Jim Bessman.

NEW YORK Although a couple of

record company video executives

did allude to a 1988 “‘turning point”

for the music vid-

eo industry, the

“Ms New Music Semi-

nar’s slate of five

panels last week

H[p“m had little new to

say about which

direction the busi-

ness should take. Instead, discus-

sions at the July 17-20 event fell

comfortably into the educational/in-

formational pattern often seen at

gatherings attended heavily by as-
piring video industryites.

Still, while nothing especially
earthshaking or controversial came
out of the panel discussions, a cou-
ple of them did offer some useful
real-world facts and figures. Partic-
ularly noteworthy in this respect
were the opening “Video Overview”’
panel, the “Making A Video For Un-
der $15,000” session, and the “Video
Directors And Producers” panel.

The most newsworthy music vid-
eo development at the NMS was the
first official meeting of the newly
formed Music Video Assn., an
intraindustry organization dedicat-
ed (at least for now) primarily to
promoting the value of music video
to the music industry as a whole
(see The Eye, page 45).

Considering the sorry lack of
hard numbers on who is actually

watching music video on television
and what impact such viewing may
have on record sales, perhaps the
most pithy information divulged at
any of the video panels was the sta-
tistical data compiled by the
Soundata research firm. Michael
Reinert, director of video operations
for Rowe International and modera-
tor of the opening ‘“Video Over-
view” panel, presented the data.
The study, which questioned
2,400 mostly white 12-34-year-old
music consumers, revealed that 68%
of the respondents said they regu-
larly watch one of the more than 120
music video programs on the air to-
day. Perhaps more important, 81%

of the 12-20-year-old demographic
said they watch such programs.

Additionally, said Reinert,
Soundata found that 71% of the re-
spondents said they watch either
the same amount of or more video
than they did six months ago.

As for record sales, approximate-
ly 60% of the 12-20-year-old age
group—and nearly 50% of the rest
of the demographic groups—said
that music video is a ‘“major influ-
ence’”’ on their buying habits.

Finally, noted Reinert, 75% of
those surveyed said they would like
to see “more varied” programming
made available and that they see the

(Continued on page 72)

BY MARK MEHLER

NEW YORK Simply put,
Warner Communications Inc.’s
music group has reported its
highest-ever operating income
for both the second quarter and
first half of 1988.

More specifically, recorded-
music and music-publishing earn-
ings for the three months ended
June 30 were up 48% over last
year, from $49.1 million—the pre-

WCI Music Nets $143 Mil
Income In Record 1st Half

vious second-quarter high—to
$72.7 million. First-half operat-
ing income was $143.2 million,
compared with $96.2 million in
the first half of 1987.

Operating revenues in the sec-
ond quarter were $483.1 million,
up from $349.3 million last year.
For the six months, revenues
were $931 million, compared with
last year’s $675.9 million.

The company cited continued

(Continued on page 70)
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NRM Plots Fourth-Quarter Surge
Chain Sets High Goals At Upbeat Meet

BY GEOFF MAYFIELD

CHAMPION, Pa. Pittsburgh-based
National Record Mart laid out mar-
keting strategies for the fourth quar-
ter during the eight-state chain’s an-
nual convention, held July 17-20 at
Seven Springs Mountain Resort here.

Aiming for a 30% increase over the
same quarter last year, NRM will
stage chainwide campaigns in No-
vember and December that will fea-
ture increased emphasis on direct
mail and locally placed MTV spots
while continuing to use newspaper
and radio advertising. Other high-
lights planned for the fall-winter
sales drive include an October promo-
tion, during which the 84-store chain
will convert its Qasis Music & Video
superstores over to its new NRM
Plus logo; vendor-sponsored sales in
September (BMG) and Qctober (Poly-
Gram); and a Classical Month cam-
paign, also planned for October, at its
specialty Waves stores.

Like many other music chains,
NRM has fashioned a monthly pro-
motion designed to build exposure
for new and developing artists. The

NRM campaign is called Tomorrow’s
Hits Today: No Risk Music. The pro-
gram will kick off in the fall support-
ed by a 90-minute cassette of the fea-
tured artists that stores will be re-
quired to play 4', hours each day; a
flier that will offer background infor-
mation on the acts; and displays an-
chored by permanent signage. As is
true in other chains’ new-artist cam-
paigns, NRM will offer its customers
a money-back guarantee on the fea-
tured product.

To ensure cooperation at the store
level, Tomorrow’s Stars Today will
be backed by a monthly incentive con-
test. The store that manages the
highest sales and lowest returns each
month will receive a $500 bonus, and
district managers will win $250 each
for the best regional performance.

Managers were informed of the
fourth-quarter programs during the
meet’s closing business session. Ven-
dors were informed of the cam-
paigns—and of expected contribu-
tions for those promotions—during
private meetings July 18.

Through the beginning of Novem-
ber, the company is opening more

Bootleg Rap Tapes Rapped
Bv Hip-Hop Label Executives

Records co-owner Russell Simmons.

“These bootleg compilations con-
tain product from 98% of the major
indies with rap product and from
many of the majors,” said MacMil-
lan. “I bought these at a swap meet
in Los Angeles, but I could have
picked up many more. We all knew
there was bootlegging of street
product going on, but it’s a hell of a
lot bigger than I thought.” Report-
edly, some of the more popular com-
pilations have sold as many as
100,000 units. Each of the cassettes
purchased by MacMillan cost $10
apiece.

One cassette, “Mixmaster 88 Vol.
6,”” contains Eric B. & Rakim’s
just-released Uni single, “Follow
The Leader,” two cuts from Public
Enemy’s just-released Def Jam al-

(Continued on page 72)

BY NELSON GEORGE
NEW YORK Bootleg hip-hop cas-
sette compilations sold at California
flea markets were the focus of con-
siderable discussion in the hallways
during the New
Music Seminar
July 17-20, partic-
ularly at the “Rap
Summit” rap pan-

“[p“n] el July 17.
Prior to the
panel, Don Mac-
Millan, president of Macola Rec-
ords, the biggest distributor of inde-
pendent hip-hop labels in Southern
California, displayed what he said
were 25 different bootleg compila-
tions to leading hip-hop entrepre-
neurs, including Sleeping Bag presi-
dent Juggy Gayles and Def Jam
MEL CHEREN, president of West
End Records, has set March 12,
1989, as the date for “24 Hours For
Life,” a worldwide multimedia ben-
efit to raise money for AIDS educa-
tion and relief. First announced at
last year’s New Music Seminar, the
benefit is still seeking volunteer co-
ordinators in the broadcast and mu-
sic industries to help organize the
event. The sparsely attended press
conference to announce the date did
little to boost hopes that ‘24 Hours
For Life” is gaining momentum.
The program will attempt to raise

Executive Turntable
appears this week
on page 80

money with a series of worldwide
nightclub concerts and broadcast
appeals on the target date. You can
obtain more information by calling
212-633-1612.

cOLLEGE DJs
from New York
Univ.’s WNYU
and New Jersey-
located Fairleigh
Dickinson Univ.’s

n[P“HI WFDU spun un-
signed bands at a

BMI-sponsored booth in one conven-
tion hallway. The featured bands
had to sign a release absolving BMI
from its regular performance fees.
BMI's Robbin Ahrold said the
booth will make appearances at fu-
ture music industry conventions.

POLYGRAM will release ““Yeke
Yeke’” by African artist Mory
Kante in the U.S,, according to Bas

(Continued on page 73)

outlets in an expansion spurt that will
eventually boost the chain’s count to
94 stores, 10 of which will operate un-
der the Waves banner, the upscale
concept NRM introduced in Septem-
ber. And Frank Fischer, president
and chief executive officer of the
company, indicated the chain might
reach the 100-store mark by the end
of the year.

The planned expansion and bullish
fourth-quarter sales goal paint a pic-
ture of a chain on the move—an im-
age that contrasts sharply with spec-
ulation by some competitors that the
company might be in distress.
Throughout the year, rival chains—
but not suppliers— based those ru-
mors on the fact that inventory levels
at many NRM stores appeared to be

(Continued on page 76)

Keeping Hope Alive. Music Industry For The City Of Hope honors Joe Smith,
president and CEC of Capitol Industries-EMI Inc., left, with its Spirit Of Hope
Award. The ceremony and dinner, held at Los Angeles’ Century Park Hotel,
raised more than $1 million for the City Of Hope. At right is past honoree Russ
Solomon, president of Tower Records.

METAL BANDS make a clean sweep of the top
three spots on the Top Pop Albums chart for the
first time in history. Def Leppard’s “Hysteria”
holds at No. 1 for the second straight week, Guns N’
Roses’ “‘Appetite For Destruction” surges to No. 2,
and Van Halen’s “OU812" dips to No. 3.

Coming up fast behind these albums is Cinderel-
la’s “Long Cold Winter,” which leaps to No. 25 in its
second week. The group’s 1986 debut album, ‘“Night
Songs,” hit No. 3 and remained in the top 10 for 15

GHART
BEAT

Other metal (or lite
metal or glam metal or
hard rock or whatever
you want to call it)
bands in the high-rent
district are Poison’s
“Open Up And Say ...
Ahh!,”” which inches
back up to No. 8, the

Scorpions’ ‘‘Savage
P

Amusement,’”’ which
dips a notch to No. 17,
and Stryper’s ‘“In God We Trust,” which holds at
No. 32 with a bullet for the second week.

Pop radio’s greater receptivity to metal bands is
one of the key factors in the success of these al-
bums. Def Leppard’s current single, ‘“Pour Some
Sugar On Me,” has been listed in the top five on the
Hot 100 for four straight weeks. And Guns N’
Roses’ “Sweet Child O’ Mine” is virtually certain to
crack the top five. This week it leaps nine notches to
No. 25.

Most pop stations didn’t play any material from
these two acts when their albums were first re-
leased nearly a year ago—and now they’re the top
two releases in the country. Pop radio’s belated em-
brace of these albums explains why they have taken
so long to realize their potential. Def Leppard’s al-
bum is in its 50th week on the chart; Guns N’ Roses’
album is in its 49th.

Metal bands locked up five of the top six spots on
the pop album chart in June 1987, but U2 held down
the top spot. The metal brigade that followed con-
sisted of Whitesnake, Bon Jovi, Poison, Motley
Crue, and Ozzy Osbourne & Randy Rhoads.

TWO AMERICAN originals enter the pop album
chart with l-o-n-g-awaited albums. “Brian Wilson,”
the first solo album by the legendary leader of the
Beach Boys, debuts at No. 98, and Patti Smith’s
“Dream Of Life,” her first album in more than nine
years, is right on its heels at No. 100.

Wilson’s album hits the chart 25 years and eight
months after the Beach Boys landed their first chart
album, “Surfin’ Safari.” That’s longer than the gap
(20 years and nine months) between the Rolling
Stones’ first chart album, “England’s Newest Hit-

by Paul Grein

Metal Rules Among Top Albums:
Two Veterans Return To The Chart—Solo

makers/The Rolling Stones,” and the 1985 release
of Mick Jagger’s solo debut, “She’s The Boss.”

Smith’s nine-year gap between albums is even
longer than the recent eight-year layoffs by Boston
and Boz Scaggs. Smith’s last two albums, “Easter”
and ‘““Wave,” both cracked the top 20. “Easter” even
vielded a top 20 hit, “‘Because The Night,”” written
by Smith with Bruce Springsteen.

FAST FACTS: Steve Winwood’s ““Roll With It”
leaps to No. 1 in its
eighth week on the Hot
100. It's the pop veter-
an’s second single to top
the chart, following
the Grammy-winning
“Higher Love.”” Win-
wood’s “Roll With It” al-
bum jumps to No. 5 in its
fourth week on the pop
album chart.

Breathe’s ‘“‘Hands To
Heaven” jumps to No. 3
on the Hot 100. The pop trio is the fourth act to come
from A&M’s association with Virgin in the U.K. that
has landed a top five hit in the U.S. Breathe follows
Human League, Simple Minds, and O.M.D.

Chicago and former lead singer Peter Cetera are
both doing well in their second round of chart com-
petition since Cetera went solo. Chicago’s “I Don’t
Wanna Live Without Your Love” jumps five notches
to No. 13, and Cetera’s “One Good Woman”' leaps 25
notches to No. 47. Cetera won the first round in
1986, scoring two No. 1 hits, “Glory Of Love” and
“Next Time I Fall.”” But Chicago did pretty well, too,
landing a No. 3 hit, “Will You Still Love Me.”

WE GET LETTERS: Rick Jackson of Lincolnville,
Maine, has this advise for Prince: Keep your clothes
on. Jackson notes that whenever Prince takes it off
on his album covers—as on his new “Lovesexy” and
the 1986 album ‘‘Parade’’—his sales suffer. Con-
versely, whenever he’s either not pictured on the
cover (“1999”) or fully clothed (“‘Purple Rain,”
“Around The World In A Day,” and the sleeper hit
“Sign ‘O’ The Times”), his albums sell very well. Af-
ter the fate of “Lovesexy”’ (down to No. 40 after just
10 weeks), we wouldn’t be surprised to see Prince in
full Eskimo gear on his next album cover.

K.H. of Allentown, Pa., notes that Rick Astley is
the first artist to knock another artist out of the No.
1 spot on the Hot 100 twice in one calendar year with
different records since Stevie Wonder gave the boot
two times to Leo Sayer in 1977. Astley dethroned
George Michael in March with “Never Gonna Give
You Up” and in June with “Together Forever.”
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Attitudes Need To Be Re-evaluated

MOR RECORDS CAN SELL WITH AIRPLAY

BY MARTIN BRAUDE

More than half of the nation’s popu-
lation is over 35. The largest per-
centage of this group professes to
prefer the “mainstream’” music of
such artists as Frank Sinatra, Bar-
bra Streisand, Julie Andrews, Jack
Jones, Johnny Mathis, and others.
That contention seems to hold true
when you consider that these artists
continue to draw enormous crowds
at personal appearances through-
out the country.

Yet, when did you last hear a new
release by any of these artists on ra-
dio? Moreover, you have to dig deep
and long through record store racks
to find their new releases. In some
cases, well-known MOR artists can-

. not even get recording deals.

The reason most often given to
explain the dearth of new MOR
product is that the cost of producing
these albums cannot be justified by
the market potential. I beg to differ.
For example, Julie Andrews’ new
album, ‘“Love, Julie,” has already
sold more than 50,000 units and has
turned a profit for our company.

USA Music has signed a number
of artists in this area, including
Jack Jones, Vikki Carr, Joanie Som-
mers, Guy Pastor, guitarist George
H. Russell, and the big band of Bob
Florence. Our label is investing
from $50,000-$100,000 in each album
session, and we’'ll support the distri-

‘NATURAL VARIATIONS’

In Suzanne Doucet’s Commentary
(Billboard, June 18), she sounds
bitter about the whole world of to-
day’s new age music. It might
come as a big shock to her that
with the acceptance of certain
styles of music, there are going to
be natural variations. A particular
type of music is going to branch in
different directions with each art-
ist. Madonna and Wham!, for in-
stance, are classified as ‘“‘pop”’ but
do not interpret pop in the same
fashion.

Doucet repeatedly describes
new age music as a means of let-
ting the listener open up to new
and unorthodox ways of thinking
and relaxing. Doesn’t that stem
from artists having the freedom to
express their own styles of new
age music?

As a new age musman, I know
that new age music is a fluid type
of music, one that is open for the
utmost in self-expression. Let’s
keep it that way.

Michael Carr
Spring Valley, Calif.

NOTHING NEW IN NEW AGE

What is 8o new about the music
Suzanne Doucet calls “‘new age” in
her recent Commentary? Music as
a vehicle for addressing and ex-
pressing numinous concepts is as
old as the human species; she criti-

bution with whatever promotion it
takes to get the records to market.
Other labels have recently recorded
such MOR attractions as Liza Min-
nelli, Tony Bennett, and Johnny Ma-
this.

There actually is little gamble in
recording these solid performers be-
cause their regular appearances
and dates throughout the world
keep their public-recognition factor

‘There is a place
and time for ali
kinds of records’

Martin Braude s president of the USA

artists also appear in films and dra-
matic TV shows, which brings them
added public attention.

The major obstacle that clearly
needs to be re-evaluated is airplay
for these acts. You have stations
playing the “oldies” and you have
the adult contemporary stations
that don’t consider these artists

 adult contemporary. It’s a catch-22

situation.

Music Group.

high and contribute to their record-
selling potential.

From a marketing standpoint,
imagine how effective it is to know
you can count on exposure on such
television programs as ‘“The To-
night Show,” “Entertainment To-
night,” “Good Morning America,”
and “The Today Show” to promote
your product. Also, some of these

cizes the music industry but fails
to address the fact that many
metaphysical practitioners in the
business of conducting expensive
seminars, overpriced ‘“‘readings,”
and costly exotic healing treat-
ments are also guilty of using new
age culture as a marketing tool.

The new age is not a matter of
giving new form to old dogma. It is
an immense restructuring of the
values that govern our lives and
our world.

When music helps us recognize,
acknowledge, and ultimately tran-
scend the old values, we have
something new. It is not a matter
of musical style, charts, demo-
graphies, or channeling. Sshh! If
you listen, you might hear it any-
where . . .

Elaine Newman
Albugquerque, N.M.

HELP THE CASSETTE SINGLE
In Billboard’s June 18 issue, you
wrote of the industry campaign
for the cassette single scheduled
to take place in July. With Poly-
Gram joining the other major la-
bels in releasing taped versions of
their 7-inch singles and with the
National Assn. Of the Recording
Merchandisers/Recording Indus-
try Assn. of America push about to
take place, I think Billboard might
also be able to help increase the ac-
ceptance of the cassette single.
As Jim Cawley, VP of sales for
Arista, pointed out in the article,
one purpose of the July promotion
is to “increase the selection of cas-
sette singles at retail and to en-
courage store-level personnel to

From the standpoint of major rec-
ord companies, the problem with
MOR is marketability. All products
have to compete equally for the la-
bels’ production and distribution
dollars. If airplay is not available,
they don’t feel there is any possible
way to get that record-buying audi-
ence to the store. Therefore, it is
easier to record and market music

restock them as they sell off.”

Being a store owner, I know how
easy it is to neglect reordering cas-
sette singles. However, I think
Billboard could help retailers
reach Cawley’s goal by indicating
on the singles charts the availabil-
ity of a cassette version. Billboard
indicates the availability of video-
clips on the singles charts; why not

do the same for cassette singles?
Melissa J. Kelly
The Record Source
Maryville, Mo.

SELF-CREATED DILEMMA

The major labels have created the
“improved CD” refund problem
(Billboard, June 25) for them-
selves. Having hyped the myth
that any recording on a CD is
somehow “flawless,” the industry
has trapped itself into the dilemma
that announcing a product im-
provement is to their disadvantage
because customers might demand
free upgrades.

Elektra’s policy—to announce
improvements on the outer pack-
age of its second-generation Doors
CDs—represents the only respon-
sible approach to this dilemma.
Elektra should be applauded and
emulated by the rest of the indus-
try. Customers should find it easy
to exchange ‘‘hard defects”’
through retailers. Otherwise, la-
bels have no obligation whatso-
ever to provide refunds.

Continual improvements in all
forms of software are a fact of
life. It is not too soon—or too
late—for other labels to bring
their customer-notification policies

for the youthful audience, and an
MOR artist is in competition with a
pop/rock artist for funding and at-
tention.

There is a place and a time, how-
ever, for all kinds of records. The in-
dustry needs to take a new look at
the music that served as its main-
stay throughout most of its young
history. While we explore new mar-
kets and new ideas, let’s not ignore
what can continue to be a highly
profitable segment of the industry.

The audience that enjoys “main-
stream contemporary” is affluent
and can easily afford to pay for the
best-produced product. We need to
educate the new crop of radio pro-
grammers, trade paper editors, and
the industry itself about the com-
mercial potential of this music.

It’s about time for mainstream
contemporary music to have its own
charts in the trades and on radio,
for instance. The thousands of sta-
tions that now play only “oldies but
goodies” could have a whole new
marketplace by scheduling whole
programs featuring new releases
by these artists; at the same time,
the more adult-contemporary-ori-
ented stations should be more
aware of what these artists are do-
ing in today’s contemporary mar-
ketplace.

There’s still gold in them thar
hills. Let’s get together and reopen
them mines.

in line with reality.
David Greene
Palo Alto, Calif.

BROADCASTERS® RESPONSIBILITY

I appreciated Billboard’s report on
the controversy over censorship of
the Nelson Mandela concert (Bill-
board, July 9). It should be noted
that I never accused Westwood
One of deleting statements that
were made on stage—that concern
was raised only about the Fox TV
broadcast—but I was critical of
what was left unsaid.

I raised questions about why
there was so little reporting about
Mandela and apartheid integrated
into all the U.S. broadcasts. For
example, prominent leaders of the
anti-apartheid movement were on
hand but not utilized. In that re-
spect, the radio show could have
done more.

Fox and Westwood deserve sup-
port for being willing to carry pro-
gramming with a point of view,
but we all have to ensure that that
point of view is clear and is com-
municated.

Little Steven

President

Artists United Against Apartheid
Solidarity Foundation

New York, N.Y.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Listeners Pick Format

s For 'PIX

Jazz, Alternative Could Fill N.Y. Void

BY SEAN ROSS

NEW YORK Jazz programming, or
some other related format, is one of
the few choices not available on com-
mercial radio here. It's also one that
many listeners would really like to
hear on ratings-troubled WPIX, judg-
ing from mail sent in by Billboard
readers.

WPIX is the station that dropped
disco a year before WKTU exploded,
the station that was new wave before
KROQ Los Angeles, the one that was
New York’s only FM top 40 two
years before WHTZ ““Z100.” Since
late 1981, 'PIX has been through
many variations of AC, posting only
a 1.2 share in the spring Arbitrons.

Three weeks ago, when Vox Jox
reported that WPIX had changed
GMs and was researching a new for-
mat, we solicited your thoughts on
where the format hole in New York
might be (Billboard, July 9). Roughly
one-quarter of our responses sug-
gested jazz or new age. Other read-
ers wanted alternative rock. A few
wanted one of WPIX’s many old ap-
proaches back.

While WPIX’s long and unusual
history has made it a near-legend
among radio people, a surprising
amount of our responses came from
people outside the media, suggesting
that perhaps listener awareness of
WPIX is higher than its ratings
would indicate.

WPOW “Power 96” Miami MD
Shirley Maldonado, a former area

resident, typifies the jazz enthusiasts
when she writes that “the one gaping
hole ... in the New York market is
for a jazz station done right ... New
York [is] the livejazz-music capital of
the world, where on any day of the
week you can find not one but many
clubs packed to the rafters.”

‘One gaping hole
Is jazz done right’

Maldonado says she’s not suggest-
ing “avant-garde or the breezy, airy
sound of new age, but somewhere in
between: exciting yet palatable, fla-
vored with the musical seasonings
now more than ever available to the
format.”

Frank Forrest, host of the syndi-
cated new age show “Musical Star-
streams,” also favors jazz/new age.
As you might also expect, Forrest
would like to program WPIX himself.
Unlike most of the existing adult al-
ternative stations, however, he would
mix his jazz/new age with music by
the Pink Floyd/Procol Harum-type
rock acts that anticipated new age.

Brooklyn, N.Y.’s Jeff Zuckerman
thinks an adult alternative station
could have a “2.5-2.7 share easily.”
He says that local WYNY’s move to
country last year proves the advan-
tages of format exclusivity. “WPIX
will be the only outlet for record com-
panies and performers to gain access
to the No. 1 market in the country.”

Flushing, N.Y.’s Norman Rosen
wants new age and jazz, but his in-
triguing proposal combines those
styles with progressive rock, modern
rock, and urban music. Rosen was
one of several who cited modern rock
WDRE, Long Island, N.Y.’s signal
problems in parts of the metro area.

Mt. Vernon, N.Y.’s Marnié Ockene
can hear WDRE but wants some-
thing further to the musical left that
would emphasize independent-label
acts. Local public relations woman
Marie Zuberbuehler wants some-
thing to the right of WDRE. Her
“thirtysomething” format would fea-
ture Elvis Costello, Terence Trent
D’Arby, Steve Winwood, Bruce
Springsteen, the Smithereens, Mid-
night Oil, and comedy cuts.

That format isn’t too different
from what Long Island, N.Y.’s
WRCN is broadcasting as it waits for

-new owners to come in. WRCN’s mu-

sic ranges from the Soup Dragons to
“Time Is On My Side” by the Rolling
Stones. Circus Magazine’s Gary Cee,
a WRCN part-timer, calls it “the
sound New York rock stations would
have today if the consultants had not
called out [for] classics a few years
back.” (Ironically, WRCN PD Tom
Calderone was the only person who
in discussing WPIX even mentioned
the hole for a Spanish-language FM.)
Several writers complained about
New York’s tight-playlisted top 40s.
Kearney, N.J.’s Walter Tomasheski
asks, “How many times ... must we
(Continued on page 15)

‘Why’ QueStions Rule Radio Panels

BY SEAN ROSS

NEW YORK College broadcasters
easily outnumbered their profession-
al counterparts at the New Music
Seminar, perhaps by as much as 3-to-

1. Consequently, while moderators
tried to keep the Why don’t you?
Why didn’t you? and Why can’t you?
questions to a minimum, the radio
panels were still
those at the indus-
try’s edges and
were more conten-
tious than most of
the other panels.
broadcasters were not in the NMS
audience, they were, however, well
represented on the panels. In fact,
two formats with a low station
count—crossover and modern rock—
hind the NMS dais.

Crossover panelists included
KPWR Los Angeles’ Jeff Wyatt,
WQHT New York’s Joel Salkowitz,
and WPOW Miami’s Bill Tanner,
powerful PDs. Other panelists includ-
ed Steve Hegwood, whose WLUM
Milwaukee is generally considered
part of the urban radio community,
and PD Brian White, whose top 40
R&B and modern rock.

As one might expect from that di-
versity, a lot of the panelists’ time
was spent trying to define the for-
mat. Wyatt defined crossover as a

geared toward

REPORT
If professional
put most of their well-known PDs be-
probably the format’s three most
KSFM Sacramento, Calif., fuses

“radio station with a game plan. It’s
top 40 radio with a decided slant to-
ward dominance [by drawing in] the
ethnic audience.”

Crossover radio’s racial politics
were a touchy subject for the audi-
ence. WHUR Washington, D.C.’s Al-
vin Jones asked pointedly how black
announcers can get jobs at crossover
stations; responded Salkowitz, “Give
me an air check that sounds like my
radio station.” One audience member
was applauded when she berated
crossover stations for inadequately
serving their ethnic listeners’ needs.

On the other hand, WPOW'’s Tan-
ner discussed his experiences with
several different formats, including
his stint at a crossover station that
reported to the trades as an urban
station. The way black/urban sta-
tions were treated, says Tanner, was
“the shame of the industry.”

Many at the next day’s R&B panel
would have agreed. Moderator/R&B
Report publisher Graham Armstrong
asked if “crossover means leftover
for R&B radio.” WZAK Cleveland
PD Lynn Tolliver, who wore battle
fatigues and camouflage to the pan-
el, called black radio the “backbone
for all black artists except for Char-
ley Pride and Ray Charles. If [artists]
don’t come back to black radio, it’s
not going to be around.”

Rap music and the black chart cri-
sis were popular NMS topics. WBLS
New York MD Fred Buggs tied the
two together when he declared that
“rap is potent because people make
the hits. A lot of records [go quickly

up the black chart] that are bullshit.”

Modern rock and alternative pro-
grammers seemed to feel as disen-
franchised by the music industry as
their black counterparts do. At their
panel, WFNX Boston’s Bruce Me-
Donald complained that “if one of our
bands come to town, [top40 and al-
bum stations] get everything and we
get nothing.”

After WOXY Oxford, Ohio, PD
Jetson said, “We don’t want exclu-
sives; we just want to be promoted,”
WDRE Long Island, N.Y., PD Denis
McNamara was applauded for re-
sponding that “groups are turning on
their fans ... Somebody has to get
that point across.”

Most alternative format PDs said
their stations are becoming more
mainstream. For example, they said,
the stations are not dropping records
just because other stations play
them. At the college radio panel, how-
ever, comments such as “format is
death” peppered the somewhat like-
minded dialog by reps from six sta-
tions and the Virgin, Elektra, and
Twin/Tone labels.

Precisely how—and if—college ra-
dio should politically serve the com-
munity were also major points of dis-
cussion; some said stations should
provide a multiformat training
ground for jocks. This was probably
the most crowded of the six radio
panels—a seventh, featuring top 40
programmers, was canceled.

Assistance in preparing this story
was provided by Dave DiMartino.

Inside The Billhoard 1988
Radio Awards Process

nOUND ONE OF THE 1988 Bill-
board Radio Awards is done. Round
two is now up to you. Nominees are
being notified this week; there will
be a full list when the ballot ap-
pears in next week’s issue (see sto-
ry, page 1).

In the "70s, two sets of panels—
regional and local—screened the
nominees and the award process
took the better part of each year.
Because of the change in radio edi-
tors here,

Greg Tantum, operations manager
for news/talk at KING Seattle is
now PD for n/t WCAU Philadel-
phia. His replacement is Brian
Jennings, formerly OM at n/t
KXL Portland, Ore. Jennings
won’t be replaced at KXL; instead,
ND Jeff Grimes’ duties will be ex-
panded.

After many years in other for-
mats, former WNCX Cleveland pro-
grammer Harry Lyles is back in ur-

this year’s
awards prep-
aration came
together a
lot faster.
Blue ribbon
panels were
assembled in

late April
and early
May. After

their first
ballots came back, several meetings
and conference calls were held in
late June and early July.

Stations were categorized by the
format section they reported to.
Adult alternative and oldies sta-
tions were considered along with
AC. Classic rockers were part of
the album rock category.

Individuals were eligible to be
nominated for any position they had
held between June 1987 and May
1988. Several nominations went to
people who had since changed posi-
tions at a station or changed jobs al-
together, based on the strength of
their previous work.

Individuals could be nominated in
more than one category—for exam-
ple, a PD who was also a morning
man and an MD could be named in
any or all of those areas. In the air-
talent categories, there were a few
cases where more than one jock
was named from a single station.

Because we wanted panelists
with industry prestige and a strong
national overview, many of the peo-
ple we went to were previous win
ners—some of whom were nomi-
nated again this year. Qur safe-
guard was that panel members
weren’t allowed to vote for them-
selves, members of their company,
or personnel at a consulted station.
Instead, they had to be nominated
by a majority of the rest of the pan-
el during the first ballot process.

The difficulty in coming up with
five and only five nominees for any
area cannot be stressed enough.
We've made a point of leaving
space for write-in votes in every cat-
egory, just to make sure that you
can vote for anyone you feel we
may have overlooked.

Now that we’ve made our sug-
gestions, it’s time for your input. In
addition to those appearing in next
week’s issue, ballots will go out
next week to all Billboard report-
ers. Thanks to everyone who made
round one happen. We're looking
forward to finding out what you
consider radio’s best. See you in
September.

PROGRAMMING department:

by Sean Ross and Yvonne Olson

ban as the new PD at WEKS “Kiss
104” Atlanta. He replaces Tony
Scott, who stays with Kiss for
nights ... Across town at gospel
WAOK, eight-year morning man
Keith Pollard is named program
manager . . . Robert L. Scott is PD/
MD again at KKFX Seattle; Scott
has been with the urban station in
various capacities since its previous
incarnation as KYAC in the *70s.

LeRoi Hansen, PD at AC
KMMX San Antonio, Texas, has
been named operations manager
for Satellite Music Network’s Wave
format, based in SMN’s Chicago of-
fices. His replacement in Texas is
APD Jim Robinson ... WHQT
“Hot 105” Miami PD Jeff Tyson
moves to sister WBZZ “B94” Pitts-
burgh as APD/afternoons.

At country WKMF Flint, Mich.,
Paul Victor is promoted to APD
and Dan Richards becomes MD.
Parallel appointments take place at
AC sister WCRZ “Cars 108,” where
Jay Patrick and Ann Downey are
upped to APD and MD respectively
... Tom Bass is the new MD, re-
placing Christina, at album WPLR
New Haven, Conn.

WHYT “Power 96” Detroit part-
timer T.J. Walker is the new PD for
top 40 WRQN Toledo, Ohio, making
him a rare 18-year-old PD; he’ll stay
at WHYT for weekends ... Gene
Gregory is upped from overnights
to MD at AC WLHT Grand Rapids,
Mich. He replaces Geoff Brown,
who jumps to mornings at top 40
WGRD ... Doc Hollidae is MD
again at urban WQMG Greens-
boro, N.C. No PD has been named
at the station since Mike Wheeler
departed to concentrate on his re-
cording studio.

DETROIT IS A BUSY PLACE this
week. Top 40 WDTX goes to its
new WDFX ‘“‘the Fox” identity
Monday (25), and promos have been
telling listeners that beginning that
day, it’s “legal to say the F word on
the radio.” Larry “Doc” Elliot, the
former WJLB p.m. driver who had
at one time been expected to go to
WDFX, is now doing late

(Continued on page 16)
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Aug. 6
Aug. 7
Aug. 8
Aug. 10-11
Aug. 12
Aug. 13
Aug. 14
Aug. 16
Aug. 17

Aug. 18

Dailas. TX — Starplex

Lictle Rock, Ark. — The Barton Coliseum
Nashuille, Tenn. -~ Starwood Amphitheater
Cleveland, Ohio — Blossom Music Festival
Mears, Mich. —Val du Lakes Amphitheater
East Troy, W1— Alpine Valley

Chicago. IL — Po| eck

Binghamron, NY Broom Gounty Coliseuin
Lake Placid. NY — Olympic Centet
Philadelphia, PA — Spectrunt

Aug. 19-20 Columbea, MD — Merriweatket Post Pavilion

Aug. 23
Aug. 25
Aug. 26

Outawa, ONT — Centeal Canada Exhibition

Toronto, ONT — Canadian National Exhibition

Pitesbuegh, PA — Civic Arena

Aug. 27-28 Detroit. MI — Pine Knob

Aug. 29
Aug. 31

Album street date: July 26 (ONV 41622)

Cincinnati, OH — Riverbend Music Theater

Sy A L L

Seps

Seps.
Sepr.
Sep:.

Oct 15
Oct 16
Oct 17
Oct 18
Oct 19
Ocr21
Oct 22
Oct 24
Oc1 2%

Saratoga Springs. NY — Sarutoga Performing Arts Center  Ocr 26

w 0 R L D

Manchester. NH — Riverfront Park
Mansfield, MA — Great Woods
Oxford. ME —The Specdway

St. Louis. MO — The Muny Opera
Denver, CO —Fiddler's Green

Rotteedam, Netherlands - Ahoy
Dortmund, W. Ge-muny - \‘(«csdalenh ille
Nuernberg. W. Gesmany - Feankenhalle
Munich, W. Germany — The Olympiahalle
Srutegart. W. Germany — Schelyerhalle
Cologne, W. Germany —The Sporthall
Hamburg, W. Germany —The Sporthall
Beclin, W. Germany — Deutschlhulle
Frankfuet, W, Geerany —The Festhalle
Mannheim, W. Germany — Isstadium

Management: Bob Brown Management

www americanradiohictorv com

Lausanne. Switz. — Halle Des Setes
Zurich, Switz. — Hallen Station
Milan, lealy — Palassrado

Parma, Italy — Palaspont

Rome, Italy — Paleus

Gotenburg, Sweden — Scandinavia
Stackholm, Sweden — Isstadion
Helsinki. Finland —ishallen

Oslo, Norway — Drammen Halle
Copenhagen, Denmatk — Valbyhalle
Brusscls. Belgium — Forest Natonal
Birmingham, England — N.E.C.
Pans, France — Beres

London. England —Wembley Arena
Glasgow, Scotland — S.E. c.'(_Y.
Dublin, Ireland — Foint

Belfast, Ireland — King's Hall
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PROMOTIONS

PROMOTION ALERT

Plans to hold an international re-
lief and education benefit to raise
funds for AIDS sufferers were an-
nounced at the recent New Music
Seminar. The worldwide 24 Hours
For Life benefit will be held March
12, 1989,

Spearheaded by West End Rec-
ords president Mel Cheren, 24
Hours For Life hopes to unite club
owners, artists, promoters, record
labels, and broadcasters in an ef-
fort to ease the economic and so-
cial burdens of the growing num-
ber of people with AIDS. All funds
will stay in the city in which they
are raised. Information can be ob-
tained from Ida Langsam’s Public
I publicity firm at 212-505-8778.

PROMOTION UPDATE
Full-service AC KEX Portland,
Ore., wound up providing eye-
glasses to 411 underprivileged
school children in the Portland
area during the Bob Miller’s
Needy Kids Fund promotion this
year. The charity promotion, start-
ed by KEX’s morning man, hooked
up the station with a large area
eyecare chain [Billboard, Jan. 9].

KEX promotion director Amy
Gutman says that the $27,000 the
station raised paid for eye exams
and lenses. The station also per-
suaded Binyon Optical to donate
frames and make lenses available
at half price. Gutman says stations

interested in this type of promo-
tion should shoot for the $59-per-
pair price that KEX was able to se-
cure. She also suggests that sta-
tions looking to do vision-related
charity promotions put a call in to
their local Lions Club. The Lions
are very involved with the cause
and provided a great deal of assis-
tance to KEX.

KEX capped the promotion by
taking the 411 kids and their fam-
ilies to the local amusement park
for a day. The promotion went so
well, says Gutman, that KEX will
expand it to include shoes, coats,
and hearing aids next year.

Chicago newsradio WBBM was
able to rally 127 volunteers for its
ambitious Clean Up Crusade [Bill-
board, June 25]. After four hours
of serious work, the WBBM volun-
teers had restored 26 apartments
to habitable status.

The WBBM effort arose from a
phone call to the station from Chi-
cago’s Housing Opportunities and
Maintenance for the Elderly orga-
nization, asking for help in restor-
ing some of Chicago’s 750 vacant
or unlivable subsidized units. The
organization has 600 elderly appli-
cants for housing asistance.

Two more clean-up days are
scheduled; WBBM hopes to re-
store 50-60 more units. To obtain
repair and cleaning supplies,
WBBM brought in promotional as-
sistance from a major hardware
chain.

ALLAN
STEIN

We’ll miss you

David and Mary Ann
WATTS MUSIC

Model Model. Former President
Jimmy Carter makes a bipartisan pitch
on behalf of AC KOAQ “Q-103"
Denver T-shirts as he stops by the
station to discuss his recently
published book.

IDEA MILL

WRKI “I-95” Danbury, Conn., is
the second station we've heard of
that is telling listeners, “Just the
fax, ma’am.” 1-95 has introduced
Fax-Trax Tuesdays, when listen-
ers are asked to send in requests,
suggestions, jokes, or whatever
over the fax machine. The station
reports that it’s getting close to
100 facsimile transmissions every
Tuesday.

WNCI Columbus, Ohio, has re-
sponded to the drought in the
country’s heartland by awarding
listeners with trips to Seattle, the
U.S. rain capital, for calling in with
the best answer to the question:
“How dry is your lawn?”

Rocker KSJO San Jose, Calif.,
hit upon an interesting way to pub-
licize an upcoming six-hour ra-
diothon to raise money for
A.C.T.S,, the area organization for
the homeless. KSJO had unem-
ployed and previously homeless lo-
cal residents wear sandwich

boards and hand out fliers an-
nouncing the radiothon/on-air auc-
tion. The response was so strong
that the benefit broadcast lasted
an additional three hours and
raised a total of $13,829 in nine
hours.

“Yeas” and ‘‘nays’’ on sobering
thoughts: “Yea’ to WTIC-FM”’
Hartford, Conn., for throwing a
nonalcoholic appreciation party
for 1,500 of its listeners. 'TIC
brought in Weird Al Yankovic to
MC live acts that included Elisa
Fiorello, Brenda K. Starr, the Cov-
er Girls, and Suavé.

The “nay”’ goes to KMEL San
Francisco. Actually, KMEL gets a
“yea” for selling a record number
of tickets to its second annual anti-
crack benefit concert with L.L.
Cool J and Pebbles. The “nay” is
for the press release that read,
“Ticket Sales At All-Time ‘HIGH’
For KMEL’s Summer Jam ’88.”

PETER J. LUDWIG

Slaight Offers Apology In Bid To Preserve CKFM License

Standard Head Remorseful At CRTC Meet

BY KIRK LaPOINTE

HULL, Quebec He came, he practi-
cally groveled, he may have saved his
bacon. No, it wasn’t ancient Rome, it
was the increasingly gladiatorial Ca-
nadian radio regulatory hearings—
and the battle of a lifetime for Gary
Slaight.

In April, Slaight, the president of
Standard Broadcasting’s radio divi-
sion, had come before the Canadian
Radio-television and Telecommunica-
tions Commission and admitted his
CKFM Toronto had flaunted a rule
limiting how many hits FM stations
can play. Later, he had said he would
not comply with the oft-criticized rule
unless the CRTC persuades other To-
ronto FMs to do the same.

As a result of these comments, the
CRTC called a hearing for July 13 to
determine if CKFM’s license should
be revoked. This time, Slaight sang a
different tune. In fact, he was down-
right remorseful. In hindsight, he
said, “Its obvious to me that I made a
terrible misjudgment ... I want to
personally express my remorse and
regret at the impressions [ must have
left at the April hearing.”

William Herz, CKFM’s VP of
sales, said the AC station has lost an
estimated $350,000 in advertising as a
result of the April hearing. He said
the loss of its license, even for a few
days, could cost the station more
than $1 million. The commission,
however, wanted to see if those fig-
ures were accurate and asked the sta-
tion to produce detailed financial ac-
counts within 48 hours.

In recent years, the CRTC has re-
voked just one high-profile license—
that of a Quebec City, Quebec, sta-
tion that had promised to play MOR
but instead played top 40. About six
months later, following a license
hearing that concluded that Quebec
City needed an all-rock station, the
outlet got another license.

A CRTC ruling is expected within
weeks on the CKFM matter, and
while few expect the license to be re-
voked, most expect the CRTC to an-
nounce it will be increasingly vigilant

in such matters in the years ahead.

For years, stations have been vio-
lating the rule that establishes a ratio
of hits to nonhits for FM stations.
One of the major reasons for this is
the commission’s own doing: It has
failed to release a list of what it con-
siders hits (mostly songs that have
cracked the top 40 lists of Billboard
and the Canadian trade publications
The Record and RPM). Instead, the
commission has agreed to allow the
man hired to compile the research to
publish his information as a book
first.

Some major stations have compiled
their own lists by tracking the one
U.S. and two Canadian charts all
along. But even when an unknown
artist remakes an old hit, the CRTC
considers that a hit—even if it has
logged little or no chart action. One
controversial recent example was
Platinum Blonde’s cover of “Fire,”
which was immediately counted as a
hit by the CRTC because the Ohio
Players’ version of the song had been

ol 3 (o R

a hit 14 years ago.

The CRTC periodically monitors
stations’ playlists. “We require and
we expect strict adherence,” CRTC
chairman André Bureau told the
hearing.

According to Slaight, a new com-
puter system spews out playlists that
are balanced for hits and Canadian
content; thus, DJs have no leeway
when determining what to play.
CKFM had been found to be playing
two-thirds hits; its CRTC-imposed
limit for hits is 49%. Since April, ac-
cording to Slaight, the station has
been playing between 45% and 49%
hits.

Lawyer Peter Grant, who helped
write the hit rule when he was work-
ing for the commission, represented
Standard at the hearing. He told the
CRTC that stations rarely exceed the
limit by more than 10%; thus, he said,
the stipulation that stations must be
“substantially” out of line for their li-
cense to be revoked did not apply in
the case of CKFM.

g on

Binary Starr. Top 40 WBSB “B-104" Baltimore staffers orbit around Brenda K.
Starr as she models the station’s new T-shirt. Shown, from left, are MCA
Records’ Bob Brady, B-104’s Don O’Brian, Starr, B-104 PD Chuck Morgan, and

station assistant PD Gary Murphy.
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King Biscuit Presents

Mick Jagger’s lead guitarist on his recent Now the King Biscuit Flower Hour
tour of Japan. Highest charting :nstrumen- proudly presents Joe Satriani recorded live
tal rock guitar LP of the past 12 years. Best at the California Theatrz in San Diego.
selling rock guitar instrumental album of Don’t miss this exciting new guitar talent.
the 80’s.

America’s Premier
Radio Concert Show

For further information contact =-=
Michacl Abramson at DIR Station Relat:ons

(212) 371-6850 DIR RADIO NETWORK
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In 1981, the whole world went mad for Europe with over 6 million “The Final Countdown™ albums sold.
In 1988, Europe i s back and they're

The new, fully digital altzum from Europe Featunng the single and vidzo, “Superstitious.’
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WASHINGTON
ROUNDUP

BY BILL HOLLAND

THE FEDERAL Communications
Commission announced July 20 that
it will investigate alleged abuses in
applications for new licenses and
transfers of existing ones. The probe
will center on those who file bogus
applications to obtain settlement
agreements rather than stations.
The FCC will look first at applica-
tions filed by Bernard Boozer or his
counsel. The commission says Boozer
is the sole stockholder and president
of Paradise Broadcasting and Com-
munications Systems and has filed
applications “using pseudonyms and
the names of friends and relatives.”
The commission says the probe is
intended “to send a clear warning to
would-be applicants and the legal
community that it will not tolerate
this type of abuse.” The commission
has directed its legal staff to com-
plete the investigation by Nov. 1.

THE FCC SAYS IT has reaffirmed
that applicants for new broadcast
station construction permits, trans-
fers, and assignments are required
“to provide a brief narrative descrip-
tion of proposed programming ser-
vice.” That means the license appli-
cants must provide evidence that
they have determined the needs and

interests of the listening public and
must then list them. Th applicants
must also submit a list of program-
ming typical of what they plan to air.
Further, the applicants must state
the minimum amount of time they
plan to devote to news, public-affairs
segments, and other “nonentertain-
ment programming.” It seems that
despite the commission’s elimination
of programming guidelines in the
early '80s, there’s still plenty of pa-
perwork for broadcasters hoping to
enter a community.

cUBAN INTERFERENCE contin-
ued throughout this month on three
frequencies simultaneously—820,
1040, and 1160—in parts of the U.S.
The radio interference is Fidel Cas-
tro’s way of discouraging the U.S.
Congress from setting up a much-
criticized TV propoganda station sim-
ilar to Radio Marti. The National
Assn. of Broadcasters and others
have told legislators that the Cubans
could easily jam the station.

FCC commissioners approved the
$200-million-plus sale of RKO’s KHJ-
TV Los Angeles to the Walt Disney
Co. on July 20—just in time for their
recess. It also approved the sale of
WHBQ-AM Memphis for $525,000 to
Flinn Broascasting. That move ends
a 23-year-old comparative renewal
case and in all likelihood will spare
the commission from having to settle
the legal question of whether RKO

THE

OUTA

Southwestern programmers discuss their latest adds.

TOP 40

“Everything I've added this week is something that’s going to happen,”
says KIXY San Angelo, Texas, PD John Raymond. His picks begin with
Cheap Trick’s “Don’t Be Cruel” (Epic), which “will appeal to both kids
and adults,” and Basia’s “Time And Tide” (Epic), which he says is “defi-
nitely a hit record.” A “good follow-up with more of a pop sound” is Lita
Ford’s “Back To The Cave” (RCA); Information Society’s “What’s On
Your Mind (Pure Energy)” (Tommy Boy/Reprise) is “urbanish but not
too urban.” Worthy of the hype, says Raymond, is “Jackie” (Arista) by
Blue Zone U.K. And if you're looking for album crossovers, Raymond
recommends the Fabulous Thunderbirds’ “Powerful Stuff” (Elektra)
and Jimmy Page’s “Wasting My Time” (Geffen).

BLACK/URBAN

Up-tempo summertime records are the ticket this week on KKSS Albu-
querque, N.M. OM/PD/morning man Bill “Birdman” Thomas first
recommends Salt-N-Pepa’s Isley Brothers reworking, “Shake Your
Thang” (Next Plateau), which he calls “more mass appeal than ‘Push
It.”” A good record with females is Geoffrey Williams’' “Cinderella”
(Atlantic), and “continuing the string of Cover Girls hits” is their lat-
est, “Inside Outside” (Fever/Sutra). One last vote? Thomas casts it
for Stevie B’s “Spring Love” (LMR). “From the moment it starts, it
takes off and never, never quits.”

AC

KFMB-FM “B100” San Diego moves Bobby McFerrin’s “Don’t Worry
Be Happy” (EMI-Manhattan) into its top 10, just as it is released as a
single. “It’s the ‘Morning Zoo’ anthem,” quips MD Gene Knight, who
notes that the song was used in a B100 TV spot and generates heavy
phones. “Everybody’s talking about this record,” he says. An “auto-
matic add” for B100 is the Beach Boys’ “Kokomo” (Elektra) from the
“Cocktail” soundtrack. “It’s got that San Diego subtropic sound,”
says Knight. “Just right for enjoying the summer.’
freshing sound, not only for him but for anybody” is Peter Cetera’s
“One Good Woman” (Warner Bros.).

> And termed a ‘“‘re-

YVONNE OLSON

was qualified to hold on to WHBQ-
TV and its 11 radio stations, which
are also up for sale. An FCC adminis-
trative law judge ruled in August
1987 that RKO was unfit to hold the
licenses; RKO subsequently appealed
the ruling. Insiders say RKO wants
to sell off the remaining stations and
that the matter probably won’t be
pursued.

FORMAT PICKS FOR WPIX

(Continued from page 10)

hear ‘Foolish Beat’ 7’ He’d like a “lit-
tle more variety” and “a recurrent or
an oldie every so often.”

So would consulting engineer
Thomas Osenkowsky. “Isn’t it great
to hear ‘Do You Love Me’ by the Con-
tours on Z100? Why not embark on a
format consisting of [the hits] from
the Billboard Hot 100 combined with
oldies to target 30-45 year olds?” To-
masheski wants some unusual cur-
rents. Osenkowsky wants some odd
oldies. ‘“‘Attack” by the Toys and
“Dry Your Eyes” by Brenda & the
Tabulations are among the things
Osenkowsky would like to hear on
the radio again

KIEV Glendale, Calif.’s Jim Roope
suggests ‘7T0s oldies—presumably of
the “Seasons In The Sun” variety
that most oldies stations avoid. While
Roope is quick to point out that ke
doesn’t like these songs, he says, “all
those who grew up in the “70s are the
ones spending money now.”

While not every market can sup-
port one dance station, an Edison,
N.J., reader wants another one that
plays less Latin hip-hop than WQHT
“Hot 103” and more hi-NRG dance.
(Another asked for a dance station
that leaned more urban than Hot
103.)

Cornell Univ. student Eric Kussoy
sent WPIX GM Ray Gardella a five-
page letter suggesting changes in
the length of WPIX’s jock shifts and
the use of its digital frequency. He'd
like to see WPIX become a more up-
tempo AC along the lines of a KVIL
Dallas. Corona, N.Y.’s Anne Gross,
who has repeatedly written to WPIX
about her ideas (as presumably have
some of the others), wants WPIX to
go back to its old urban/AC mix:

She isn’t the only one who.would
like an old WPIX format back. Bay-
onne, N.J.’s William Petryk misses
the easy-listening “PIX Penthouse”
era. And WCBS promotion director
Bert Gould thinks WPIX should re-
turn to its “love songs” era, when,
not coincidentally, he was operations
director at WPIX. Gould says
WPIX’s cherub commercials still test
well with audiences, five-six years
later.

Some of the suggestions for WPIX
are goofy. Dover, N.J's Rob Barth is
joking when he proposes an “all-traf-
fic” format that would include “the
cleverest bumper stickers, funny car
stories, etc.” He must not realize that
KHJ Los Angeles, now KRTH-AM,
did exactly that with a straight face
in 1984-85 during its “Carradio 93"
era. And WPIX GM Gardella jokingly
says that he’ll just bring in records
from his own extremely eclectic li-
brary.

Gardella also says that WPIX's de-
cision on a new format is still several
weeks off. Most observers expect it
sometime around September, toward
the start of the fall ratings period.

FOR WEEK ENDING JULY 30, 1988
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i g*_ Compiled from national album rock
wn . N
Qé 5é §o ‘29:( TITLE radio airplay reports. ARTIST
|22 |2 | 25 LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 »
@ 2 2 5 SIMPLY IRRESISTIBLE ROBERT PALMER
EMI-MANHATTAN 501 3 wee at No. One
—— :-—
7 1 2 9 WHEN IT'S LOVE VAN HALEN
WARNER BROS. 7-27827
3 4 4 5 ALL FIRED UP PAT BENATAR
CHRYSALIS 43268 ]
@ 8 10 4 CAN'T GET OVER YOU GREGG ALLMAN
EPIC LP CUT/E.PA.
5 5 15 3 PERFECT WORLD HUEY LEWIS & THE NEWS
CHRYSALIS 43265
@ 8 16 5 HOLDING ON STEVE WINWOOD
VIRGIN LP CUT
7 g 1 8 ROLL WITH IT STEVE WINWOOD
VIRGIN 7-99326
8 7 6 & WASTING MY TIME JIMMY PAGE
GEFFENLP CUT
@ 1 14 8 SWEET CHILD 0O' MINE GUNS N' ROSES
GEFFEN 7-27963
LOOK OUT ANY WINDOW BRUCE HORNSBY & THE RANGE
10 9 7 11 RCA 8678
H MIDNIGHT OIL
nu | v | BIERRANINT T
@ 23 29 7 FINISH WHAT YA STARTED VAN HALEN
WARNER BROS. LP CUT 1y
@ 22 36 3 POWERFUL STUFF THE FABULOUS THUNDERBIRDS
ELEKTRA 7-69384
18 71 ] HOUSE WE USED TO LIVE IN THE SMITHEREENS
ENIGMA LP CUT/CAPITOL
P, MA JETHRO TUI
15 | 12| 1| s | EART.ONTHE MACHINE H
ROD STEWART
16 | 16 | 18 | 10 | DINAMITE peur
@ 30 34 6 DANCE ON MY OWN ROBERT PLANT
ESPARANZA LP CUT/ATLANTIC
| DON'T WANNA GO ON WITH YOU LIKE THAT ELTON JOHN
18 13 13 7 MCA 5334
a1 23| s PEOPLE HAVE THE POWER PATTI SMITH
ARISTA 1-9688
27 30 5 BELIEVE IN LOVE SCORPIONS
MERCURY 870 559-7/POLYGRAM
21 17 pY) 7 Asz?UxNPgALARM MICHAEL ANDERSON
@ 28 3 7 COMMON GROUND RHYTHM CORPS
PASHA 4-07791/EPA.
THE Y ONE JIMMY PAGE
23 24 26 5 GEFFENOLP;%UTO Qs
% % % FLASHMAKER % # %
HAT E OVIN' FEAT
NEWD | 1 | HAIETOLOSEOURL e
—— _
2% 10 5 9 | KNOW YOU'RE QUT THERE SOMEWHERE MOODY BLUES
POLYDOR 887 600-7/P%YGRAM
% % % POWER TRACK % % &
31 35 5 BETTER BE HOME SOON CROWDED HOUSE
= CAPITOL 44164
2 19 20 10 THIS NOTE'S FOR YOU NEIL YOUNG & THE BLUENOTES
REPRISE 7.27848
DON'T BE AFR OF THE ROBERT Y
NEW) 1 MERCURY LP CU§/P§|!\2;RAM DARK CRA
@ 2 32 4 GYPSY ROAD CINDERELLA
MERCURY LP CUT/POLYGRAM
30 15 9 8 OPEN ALL NIGHT GEORGIA SATELLITES
ELEKTRA 7-69393
FA R T HAPMAN
s | 1s | u | BRI Racv @
ME HOME THE ROSSINGTON BAND
2 || 1| u | SHEOMENENC
'MONTO Y HU
BB || 71| MO R
@ 36 - 2 NOBODY'S FOOL (“CADDYSHACK II") KENNY LOGGINS
COLUMBIA 38-07971
THE CHURC
@ 38 4 3 ARISTA LP CUT H
S| DYLAN
|20 |8 |8 | ANseoren 808
@ 47 50 3 LONG WAY TO LOVE BRITNY FOX
COLUMBIA LP CUT
HEAP
3 |3 |38 |6 | ELOQ 0, LU
ON JOHN NORUM
w | w | @ | o | EAGKONTHESTREETS .
43 pr 2 COLD METAL IGGY POP
A&M LP CUT
48 = 2 BRING ME SOME WATER MELISSA ETHERIDGE
ISLAND LP CUT
44 - 2 GREEN-EYED LADY DAVID DREW
MCALPCUT
AN
@] Newp | 1 | LovEampHERGY I
PU
44 45 4 4 ug?gl!ltw LP CUT/POLYGRAM DIEER: BRLE
5 49 m 5 \ll)”%rliN'{P%gTU KNOW WHAT THE NIGHT... S.WINWOOD
ASTRO Oy
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a7 32 ‘ 25 10 ggl;gl;ARTED. START A FIRE GRAHAM PARKER
NEW)D 1 RBcex%'éago THE CAVE LITA FORD
TALKIN' TRA HAPMAN
NEWD | 1 | TALKIN 89UT AREVOLUTION cve
SHIP OF ROBERT PLANT
W il » | Seorroos . T

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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newsline...

ROBERT REICH has been named executive VP/West for TK Communi-
cations. He'll supervise oldies KLUV Dallas and country KBUC-AM-
FM San Antonio, Texas. Reich was most recently GM of Cox Broad-
casting’s Miami properties. He replaces Steven Dinetz, who forms
his own communications company.

L

GREG WINSTON is the new GM at urban KKFX Seattle; he replaces
Bob Wikstrom.

JOE SHAMWELL is the new manager at gospel WPLZ-AM Richmond,
Va. He was most recently GM at urban WEAS-AM-FM Savannah,
Ga. He is also an established songwriter/producer.

LN INVESTMENT CAPITOL, a leveraged-buyout/venture-capital firm, has
formed the WESCOM Group; its first radio station will be WIZD
Pensacola/Mobile, Fla., acquired for $4.5 million. WESCOM’s presi-
dent will be Daniel Forth.

ATLANTIC VENTURES has acquired album rock WAQX Syracuse, N.Y.,
from AGK Communications for $4.5 million. Atlantic owns stations
in Rochester, N.Y., and has agreed to buy WRKO/WROR Boston.

FOR WEEK ENDING JULY 30, 1988
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HOTCROSSOVER 30..

| (z)’_ Compiled from national
w
‘i’é Gé ;o ‘QE TITLE radio airplay reports. ARTIST
£z Szl a2l EF LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 * &
@ 1 1 g | SIGN YOUR NAME TERENCE TRENT D ARBY
S COLUMBIA 38-07911 3 weeks at No. One
@ 3 5 | IFITISNTLOVE NEW EDITION
MCA 53264
3 2 2 12 | JUST GOT PAID JOHNNY KEMP
COLUMBIA 38-07744
KNOCKED PAULA ABDUL
4 5 10 7 VIRGIN 7-9E93290UT ABD
5 7 8 7 | SAYIT'S GONNA RAIN: WILL TO POWER
EPIC 34-07908/E.P.A
@ w12l s 1-2-3 ) GLORIA ESTEFAN & MIAMI SOUND MACHINE
EPIC 34-07921/E.PA
(D} 1 | 17| & | MONKEY GEORGE MICHAEL
COLUMBIA 38-07941
8 | 12| 13| 5 | THETWIST THE FAT BOYS
TIN PAN APPLE 887 75_1_—7{_POLYGRAM
@ 7123l s PLEASE DON'T GO GIRL NEW KIDS ON THE BLOCK
COLUMBIA 38-07700
ON WN
10| 15 | 20 | 3 | DONTBECRUEL BOBBY BRO!
nl o 4 11 | PARENTS JUST DONT... D.J.JAZZY JEFF/FRESH PRINCE
JIVE 1099/RCA
‘ FON IRL AL B. ]
AD| 19 | 2 | 3 | RN YOUR OWN (GIRL) SURE
@ 8| 25| 3 LOVE WILL SAVE THE DAY WHITNEY HOUSTON
ARISTA 1-9720
14 | 13 | 14 | 7 | SAYIN'SORRY (DON'T MAKE IT RIGHT) DENISE LOPEZ
VENDETTA 7200/A&
H BEAT DEBBIE GIBSON
I FmEoRN 1x || FOOLISY BER GIBSO
11 30 3 ROLL WITH IT STEVE WINWOOD
2 VIRGIN 7-99326
7!l 5 | THERIGHT STUFF VANESSA WILLIAMS
WING 887 386-7/POLYGRAM
2 5 | SPRING LOVE (COME BACK TO ME) STEVIE B
== LMR 74002
24 | 29 | 3 | I'LLALWAYSLOVE YOU TAYLOR DAYNE
ARISTA 1-9700
@0 30 | — | 2 | MAKEITLAST FOREVER KEITH SWEAT/JACCI MCGHEE
VINTERTAINMENT 7-69386/ELEKTRA
@ 28 | — | 2 | SHAKE YOUR THANG SALT-N-PEPA FEATURING E.U.
NEXT PLATEAU NP 50077
TI ] BRENDA K. STARR
2 foioaergl 1 | LSTIS SeEUeVE
COLOUR OF BILLY OCEAN
B g A | 8 | JHECOLODR OF LOVE oc
! THERE RITTI POLITTI
2 | % Jiag | 3 | BOOMETHERE SHE WAS s¢
S| SADE
B 6|59 | PARAE e
PEBBLES
% | 8 |3 | 15| MERCEDESBOY
NIGHTMARE ON MY. . . D.J.JAZZY JEFF/FRESH PRINCE
@D| Newp | 1 | ANIGHTME M
N BREATHE
NEWp | 1 | HANpSTOMERVE
OTHER PART OF ME MICHAEL JACKSON
(29| NEWp | 1 | ANOTHERPART
THE RS
NEWD | 1 | Dosouioveme S

Q Products with the greatest airplay gains this week.

VOX JOX

(Continued from page 10)

nights at top 40 WHYT.
Meanwhile, top 40 WCZY “Z95.5”
night jock Kris King is responsible
for helping to recover the dress Ma-
donna wore in her “True Blue” vid-
e0. The dress, valued at $20,000,
was stolen from a display case at a
suburban mall. King’s pleading
brought forth four local teenagers
who claim they saw somebody else
stash the dress in the parking lot.

PEOPLE: Defying rumors that
he’d jump to KTWYV, KIIS Los An-
geles’ Rick Dees is now committed
to the station for a.m. drive until
1994. Dees, who just signed a new
five-year contract with the top 40
station, remained at No. 1 in his day-
part during the spring ratings peri-
od with an 8.6 share.

Country KVET/KASE Austin,
Texas, MD Steve Gary goes on the
air for p.m. drive at KVET . . . Atal-
bum WPYX Albany, N.Y., Grego
moves from nights to afternoons;
promotions director Lisa Walker
adds overnights to replace CIiff
Nash, who is now doing swing at
WMMR Philadelphia ... Former
XETRA-FM “91X” PD Mad Max is
now working with Fred Jacobs’ Me-
dia Strategies consultancy on sever-
al as-yet-undisclosed projects.

HEARTLAND: “I've got some big
shoes to fill,” says WANM Tallahas-
see, Fla.’s second-ever PD Gerald
Tookes. He replaces Joe Bullard,
who put WANM on the air during
the "70s and who leaves to become
the Florida promo person for Co-
lumbia. Tookes is WANM’s p.m.
driver and grew up hanging around
the station ... Mike Orzel is the
new APD/morning jock at top 40
WAAL Binghamton, N.Y.

Legendary top 40 KRGE McAl-
len/Brownsville, Texas, will go with
SMN’s Pure Gold format sometime
around Aug. 1. Nearby KGAR Mer-
cedes, Texas—which was simulcast-
ing KRGE’s signal on FM—has al-
ready gone silent. Six jocks are dis-
placed by the move; PD Leo
Marraquin’s future is still undeter-
mined . .. Album rock CHXL
Brookeville, Ontario, becomes the
town’s first FM Thursday (28) . ..
The Big Kahuna moves from KSJQ
Modesto, Calif., to nights at top 40
KHTZ Reno, Nev.

ALSO: Satellite oldies WFIL Phila-
delphia has been put up for sale by
owner Jerry Lee, who's asking $5
million for the legendary AM ...
Tapes of WRBQ ‘“Q105” Tampa,
Fla.’s Morning Q-Zoo are now in the
collection at New York’s Museum
of Broadcasting ... Former area
broadcaster Ronald Reagan was at
top 40 KIIK Davenport, Iowa, to
dedicate the station’s new building
. Veteran rock PD Charlie Ken-
dall wants a “long-term manage-
ment opportunity with a stable
Company.” Call 305-563-9406.

Assistance in preparing this col-
umn was provided by Peter Lud-
wig and Marie Orodenker.
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CONTEMPORARY.

g S»— Compiled from a national
QE ('BEJ §o ‘QE TITLE sample of radio playlists. ARTIST
T2 | S | Q2 | £5 | LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 & %
1 I 1 | 10 | MaKE ME LOSE CONTROL © ERIC CARMEN
ARISTA | 3 weeks at No, One
@ 3 | s g | ROLL WITH T # STEVE WINWOOD
VIRGIN 7-99326
3 2 | a g | THE COLOUR OF LOVE @ BILLY OCEAN
JIVE 1-9707/ARISTA
HANDS TO HEAVEN @ BREATHE
SOAERI 20 | WA
( : )| 6 11 10 HOLD ON TO THE NIGHTS @ RICHARD MARX
EMI-MANHATTAN 50106
)| ¢ |12 s | 123 @ GLORIA ESTEFAN & MIAMI SOUND MACHINE
EPIC 34-07921/EPA.
L
7 L4178 | n | R s i
10 | 13 | 7 | 1DONT WANNA GO ON WITH YOU LIKE THAT @ E.JOHN
MCA 53345
(9| 12 | 17 | s | |DONT WANNA LIVE WITHOUT YOUR LOVE CHICAGO
REPRISE 7-2785%
AL
0| 7 | 2 [ 14| MAKEITRE ® THE JETS
n {8 | 10| 11| FOOLSHBEAT @ DEBBIE GIBSON
ATLANTIC 7-89109
12 15| 16 | 8 | KNOW YOU'RE OUT THERE SOMEWHERE & MOODY BLUES
POLYDOR 887 600-7/POLYGRAM
( : ) 16 28 5 LOVE WILL SAVE THE DAY WHITNEY HOUSTON
ARISTA 1-9720
THE VALLEY ROAD # BRUCE HORNSBY & THE RANGE
18 IRONIRNERRL 14 | Rlisens
A9| 17 | 21 | 13 | FASTCAR @ TRACY CHAPMAN
ELEKTRA 7-69412
.@ 18 | 25 | 9 | LOVECHANGES (EVERYTHING) & CLIMIE FISHER
CAPITOL 44137
7 | 14| 5 | 14 | TOGETHER FOREVER @ RICK ASTLEY
F
18 B 13 | e CESHEGREES
®ALB. !
19 FGRINRR) 3 | WTEANDDAY o AL B.SURE
(@0)| 24 | 31 | 5 | LOVEISABRIDGE LITTLE RIVER BAND
MCA 53291
QD)| 2 | 32 | 6 | 'LLALWAYSLOVE YOU @ TAYLOR DAYNE
ARISTA 1-9700
@ 25 | 35 | 4 | BABYBOOM BABY © JAMES TAYLOR
COLUMBIA 38-07948
* % * POWER PICK & % &
(23)| 34 | 4 | 3 | MISSED OPPORTUNITY © DARYL HALL JOHN OATES
AR_EIAI 9727
)| 2 | 3 | 5 | DOYOULOVEME © THE CONTOURS
MOTOWN Y 448
()| 3% | — | 2 | PERFECT WORLD @ HUEY LEWIS & THE NEWS
CHRYSALIS 43265
33 | 40 | 4 | HERE WITH ME © REO SPEEDWAGON
EPIC 34-07901/E.PA.
IS HAEL
27 Tl gor] 16 | ONEMORE TRY GEORGE MIC
28 | 23 | 18 | 16 | EVERYTHING YOUR HEART DESIRES # D.HALL J.OATES
ARISTA 1-9684
EAP
2 [Caliel 6 | THETLAME .. DT EEUIES
3 | 22 | 19 | 15 | CIRCLE INTHE SAND # BELINDA CARLISLE
GD)| 35 | 39 | 5 | I'MONTHE OUTSIDE LOOKING IN JOHNNY MATHIS
COLUMBIA 38-07797
*
2 | 32| 3 | 5 | AWOMANLOVESAMAN JOE COCKER
B3| 0 | — | 2 | ONEGOOD WOMAN PETER CETERA
FULL MOON 7-27824/WARNER BROS.
(38)| 40 | 4 | 3 | )DONT WANT TO BE A HERO @ JOHNNY HATES JAZZ
VIRGIN 7-99304
@G| o7 | — | 2 | Koxomo THE BEACH BOYS
| ELEKTRA 7-69385
36 | 27 | 22 | 19 | |DONT WANT TO LIVE WITHOUT YOU © FOREIGNER
ATLANTIC 7-89101
w
3 | 21| 14| 12| WEALLSLEEP ALONE @ CHER
4 | a5 | § | SIGNYOURNAME © TERENCE TRENT D'ARBY
COLUMBIA 38-07911
(39)| 45 | 45 | 3 | BETTER BE HOME SOON # CROWDED HOUSE
CAPITOL 44164
0 | 28 | 29 | 20 | PIANOINTHEDARK & BRENDA RUSSELL/JOE ESPOSITO
PR RET BETWEEN LIKEANDLOVE & BILLY VERA & THE BEATERS
CAP‘TOL 44149
* & * HOT SHOT DEBUT * % &
NEW)D | | _AL&V]EZL% MY DECISION CHRIS DE BURGH
@3)| NEWD | 1 LOOK OUT ANY WINDOW  BRUCE HORNSBY & THE RANGE
D
s | 33 | 27 | 17 | SHATTERED DREAMS @ JOHNNY HATES JAZZ
& | 37 | 30 | 20 | ANYTHING FOR YOU © GLORIA ESTEFAN/MIAMI SOUND
EPIC 34-07759/E.PA.
s | 39 | 37 | 16 | |STILLBELIEVE © BRENDA K. STARR
a7 | s | 43| 4 SICEE%;NGS OF FOREVER ® TIFFANY
®
8 | 43 | 26 | 12 | MYLOVE @ JULIOIGLESIAS FEATURING STEVIE WONDER
NEWp | | | !TWOULDTAKE A STRONG STRONG MAN & RICK ASTLEY
THE KE
@ NEW)p | 1 | THEKEYTOYOU DAVID BENOIT

O Products with the greatest airplay gains this week. @ Videoclip availability.
e e
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CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS
ETT :
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16
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0.M.: Steve Kingston

Def Leqyard, Pour Some Sugar On Me
Cheap Trick, The Flame

The Contours, Oo You Love Me

D.). Jazzy Jeff & The Fresh Prince, P
The Jets, Make It Real

Richard Marx, Hold On To The Nights
Denise Lopez, Sa{in' Sorry (Don't Mak
Brenda K. Stam, | Still Believe

Gloria Estefan & Miami Sound Machine,
Stevie B, Spring Love (Come Back To [
Steve Winwood, Rolt With It

Debbie Gibson, Foolish Beat

Breathe, Hands To Heaven

Terence Trent D’Arby, Sign Your Name
INXS, New Sensation

Billy Ocean, The Colour Of Love
Brenda Russell Futurin& Joe Esposito,
Will To Power, Say It's Gonna Rain
Tracy Chapman, Fast Car

The Fat Boys, The Twist

Eric Carmen, Make Me Lose Control
Johnny Kemp, Just Got Paid

George Michael, Monkey

Whitney Houston, Love Will Save The D
Guns N' Roses, Sweet Child 0 Mine
Van Halen, When It's Love

Efton John, | Don’t Wanna Go On With
Huey Lewis & The News, Perfect World
Pebbles, Mercedes Boy

Chicago, | Don't Wanna Live Without Y
Rick Astley, It Would Take A Strong S

POWER PLAYLISTS.

PLATINUM-—Stations with a weekly cume
audlience of more than 1 mittion.

GOLD—Stations with a weekly cume
audience between 500,000 and 1 milllon.

SILVER—Stations with a weekiy cume
audience between 250,000 and 500,000.

New York

——
NS B W a LR —

Nt et it it ottt
SErbmmmin

NRRIBR

[eREy

P.D.: Larry Berger
Def Le?ani, Pour Some Sugar On Me
Cheap Trick, The flame
Steve Winwood, Roll With It
D.). Jazzy Jeft & The Fresh Prince, P
Brenda K. Starr, | Still Believe
Debbie Gibson, Foolish Beat
George Michael, Dne More Try
Terence Trent DA , Sign Your Name
Richard Marx, Hold On To The Nights
Pebbles, Mercedes Bo:
The Jets, Make It Rea
Denise Lopez, Sa{‘m' Sorry (Don't Mak
Gloria Estefan & Miami Sound Machine,
Tracy Chapman, Fast Car
Johnny Kemp, Just Got Paid
Sade, Paradise
INXS, New Sensation
Jane Wiedlin, Rush Hour
Stevie B, Spring Love (Come Back To M
Breathe, Hands To Heaven
George Michael Monkey
Gloria Estefan & Miami Sound Machine,
Whitney Houston, Love Will Save The D
Etton John, | Don't Wanna Go On With
The Contours, Do You Love Me
Eric Carmen, Make Me Lose Control
Nia P , Trouble
Kylie Minogue, | Should Be So Lucky
Huey Lewis & News, Perfect World
The Cover Girls, Inside Outside
Van Halen, When It's Love
Michael Jackson, Another Part Of Me

D OO B N

Los Angeles

—
BRSO a0

IKNSFNM 0,/

P.D.: Steve Rivers

Steve Winwood, Roli with It

Cheap Trick, The Flame

Brenda K. Stam, | Still Believe

Al B. Sure!, Nite And Day

D.). Jazzy Jeft & The Fresh Prince, P

Def Leppard, Pour Some Sugar On Me

iNXS, New Sensation

Johnny Kemp, Just Got Paid

Sade, Paradise

Bilty Ocean, The Colour Of Love

Terence Trent D’Arby, Sign Your Name

MNia Peeples, Troubie

The Contours, Do You Love Me

Jane Wiedlin, Rush Hour

Gloria Estefan & Miami Sound Machine,

Richard Marx, Hold On To The Nights

Breathe, Hands To Heaven

Eric Carmen, Make Me Lose Control

George Michael, Monkey

Tracy Chapman, Fast Car

Chicago, | Don't Wanna Live without Y

Efton John, | Don’t Wanna Go On With

Michael Jackson, Another Part Of Me

Whitney Houston, Love Will Save The O

The Fat Boys, The Twist

Robert Palmer, Simply Irreslstible

New Edition, If it Isn't Love

\ll)llll To E’ower,sSay It'ss Gun?s Ra:n y
enise 2. Sayin’ Sorry (Don't Mal

Debbie Gli)&oﬂ, Foolish Beat

Huey Lewis & The News, Perfect World

Rick Astley, It Would Take A Strong S

Guns N' Roses, Sweet Child 0’ Mine

Daryl Hall John Oates, Missed Opportu

Michael Jackson, Dirty Diana

Taylor Dayne, I'll Always Love You

Stevie B, Spring Love (Come Back To M

Erasure, Chains of Love

Peter Cetera, One Good Woman

Johnny Hates Jazz, | Don’t Want To Be

H@T 103

P.D.: Joel Salkowitz
Denise Lopez, Sayin’ Sorry (Don't Mak

ia , Ttouble
Brenda K. Star, | Still Believe
Johnny Kemp, Just Got Paid
Brenda Russell Featuring Joe Esposito,
Pebbles, Mercedes Boy
Debbie Gibson, Foolish Beat
Terence Trent 0"Arby, Sign Your Name
Gloria Estefan & Miami Sound Machine,
Will To Power, Say It's Gonna Rain
Stevie B, Spring Love (Come Back To M
Jane Wiedlin, Rush Hour
Taylor Dayne, I'lt Always Love You
;m, };ar:gise 0

endergrass, Joy

mzt Boys, The Twist
Information Society, What's On Your M
George Michael, Monkey

19 20 Steve Winwood, Roll With it & 6 Tracy Chapman, Fast Car 24 28 REO Speedwagon, Here V-Vith Me 14 6 Brenda K. Starr, | Still Believe
20 21 The Cover Girls, Inside Outside 7 10 Aerosmith, Rag Dol 25 29 Huey Lewis & The News, Perfect World 15 19 Terence Trent D’Arby, Sign Your Name \
21 25 DJ. Jazzy Jett & The Fresh Prince, P 8 16  Whitney Houston, Love Will Save The D 26 30 Kenny Loigms Nobody's Fool (Theme F 16 10 Pebbles, Mercedes E 0{
22 23 Debbie Gibson, Staying Together 9 1% DenliseAL lz, Sayin’ Sgrr{ (Don’t Mak %; & gh{mech's er, éoveGngn&es (Everythi }; %g Xan H':!ea, Wheg It s' &‘ﬁd T I
23 27 |India, Dancing On The Fire 10 12 Paula Abdul, Knocked Ou eter Cetera, One Go oman uns oses, Sweet Chi ne
24 JJ. F'ad, Supersonic 11 17 George Michael, Monke 29 EX Rick Astley, It Would Take A Strong § 19 13 Al B. Sure!, Nite And Day ﬁ@
25 28 Vanessa Wiﬁieams, The Right Stuff 12 14 The Moody Blues, | Knoyw You're Out Th 30 EX  Michael Jackson, Another Part Of Me 20 21 Johnny Kemp, Just Got Fyald g,
26 29 Rick Astley, It Would Take A Strong, 13 13 Jane Wiedlin, Rush Hour A Pat Benatar, All Fired Up 21 27 Rick Astley, It Would Take A Stvonﬁ S .
g gg ]B’he Eglt}ri'e, ;wo Oé:cailgns }g fg gg&erﬁ Ealme&, iulnglg IIr'r‘e(s;ishble A Tracy Chapman, Fast Car g ;g va_T'?:zy (}g::o;,r%‘t:vt;:;“ ga\:‘taceT ; D Cleveland 0.M.: Kid Leo
omb The Bass, Beat Dis iedah Garrett, K.I.3.5.L.N.G. b ) : ’
29 31 S-Express, Theme From S-Express 16 22 Scritti Politti Featuring Roger, Boom 24 20 The »Fallao s, The Twist . % % E'FV%:’V"':‘;“"’;%ES‘}“V:'&S'; B
30 32 Paula Abdul, Knocked Out 17 27 Chicago, | Don't Wanna Live Without ¥ = 25 28 Gloria Estefan & Miami Sound Machine, D": g e L oM
3% 33 Dino, Summer Girts ' 18 %9 Glorig Estefan & Miami Sound Machine, %g g !;ue Lsms [ IT'I’:eArews' Eedes! World % g 1:«erL|§5°rar'fA«P3"ﬁ omSQign“ ?)rur aar:e
3 38 Michael Bow, Love And Devotion 19 4 The Fat Boys, The Twist aylor Dayne, ways Love You g .
, L . e g Nights
33 34 TKA, X-Ray Vision 20 21 D.J. Jazzy left & The Fresh Prince, P A28 — New Edition, If It Isn’t Love 5 6 Richard Marx, Hold On To The
34 35 Whilney Houston, Love Will Save The D 21 23 Billy Ocean, The Colour Of Love A — REO Speedwagon, Here With Me g 7 Erealhei,:la;ds 50"'10"9"
35 36 Elton John, | Don't Want To Go On Wit 22 EX Rick Astley, It Would Take A Strong S / A — Robert Palmer, Simply Irresistible 3 Gemsr'r‘v‘lt , Rag SO ¢ Child O° Mi
g? % ga;((’-':‘-%epa :'eatulrig H‘J Shake You %2 [z)é %lu:hae”lI J;cl;soc, Ang(her Part Of Me : - 2ruce Tgm?b{ !;‘mdﬁysn e, ILO("I?I‘:e(r)nu; ;Fi g 1‘ Cuhen:p Tr'i‘c?e%he';f:me d Mine
iedah Garrett, K.I.S.S.LN.G. orey Hart, In Your Soul ; f . : f —  Kenny Loggins, y's Fool e i )
38 EX Al B. Sure!, Off On Your Own %;m) 25 31 Johnny Hates Jazz, | Don't Want To Be Philadelphia P.D.: Charlie Quinn EX EX Crowded f{ouse, Better Be Home Soon %‘1) %; ?:'“&:-J DU"S an"f‘aL L'"MW""W[ \
39 3 ;;'e 'Pmson, w;;wn | Look In Your €y gg g Pat Benatar, A‘T‘h:"gd ‘ih . % g glef Ley 'ar'd, qulr‘SomesSugng:)n hNJe g g( T:':er Cthe;a, (J)ne G;)ol;i w?w"t . LR Elt?m Joh?nmls'l)oz'( Wanﬁ;ecoeon i
4 11 e Jets, Make It Real Joan Jett And lackhearts, | Hate oria Estefan iami Sound Machine, nny Hates Jazz, | Don’t Want To Be n . " \
A —  Michael Jackson, Another Part Of Me 28 30 The S{stem, Coming To America 38 Steve Winwood, Roll With It }2 %8 gk:m E;':':a“!- g':'"gas’ound Machine,
A — trasure, Chair!s 0f Love 29 EX Huey Lewis & The News, Perfect world 4 7 Terence Trent D'Arby, Sign Your Name 0 V’anc alenp e i Love
§ 2 Eetie e | 3G EERRERERAT | p o e AT
— ates anna w Edition, v b , Rush
A — Kool & The Ganr, hags To Riches 32 35 New Kids On The Block, Please Don't G 7 9 Breathe, Hands To Heaven . 1; zg 5“5- ""A“S;"S“")B"‘ Khearts, | Hat
& = geua Ecgtion, 1T Isn tALove 33 EX Daryl Hlall Johhn 01:5, Missed Opportu g H Enonclohn, ! Dor:( t maniva coc On' wlnh }9 o Houae'; ’f& and 1[;"; N m 5
EX Candi, Dancing Under A Latin Moon 34 EX. Van Halen, When It's Love ric Carmen, Make Me Lose Control X d
EX EX Rob Base & D) E-Z Rock, It Takes Two 35 EX Icehouse, My Obsession 10 12 Richard Marx, Hold On To The Nights 20 10 Sade Paradise
EX EX Tracie Spencer, Symptoms Of True Love A —  Guns N’ Roses, Sweet Child 0’ Mine 11 15 Billy Ocean, The Colour Of Love 21 2 Pat Benatar, All F"%dh Up Everythi
O T R 8 o chcagy oy St | & & HpeiareBg o
ick Astley, rm$ Keep Missing You —  Toni Childs, Don’t Wal way at Benatar, i [1] M 3 .
EX EX Little Suzyy, Rand ? £ A — Vanessa Williams, The Right Stuff 14 19 Chicago, | Don't Wanna Live Without Y 1 1 Cheap Trick, The Flame 24 25 The Moody Blues, | Know You're Out Th
EX X Kate Jengo, Tell Me A — Kenny Loggins, Nobody's Fool (Theme F 15 17 The Moody Blues, | Know You're Out Th 2 1 Steve Winwood, Roll With It 25 32 Robert Palmer, Simply Ivrgs-st-ble"‘
A — Poison, Fallen Angel 16 22 Tracy Chapman, Fast Car 3 3 Johnny Kemp, Just Got Paid 2 29 Whitney HOUS(OI\' Love Will Save The D
& E.X Cher,s kin Dece;'lacI a }z %} ‘Vthitae ous':on, lLovti will Save The D g -g ;eb:le;,aﬂerce:ea’%)yr g %; %g e Le;"g‘;ﬂ{\:‘\g?"&ﬁ&% e
X Boz Scaggs, unning an Halen, When it's Love ichard Marx, Hold On To The Nights 3 , Darl
EX X Stevie B? pring Love (Cgme Back To M 19 23 Daryl Hall John Oates, Missed Opportu § 15 Breathe, Hands To Heaven ) 29 35 Ken L°H'"S- Nobody's Fool (Theme F
EX  EX  Erasure, Chains of Love 20 EX  Robert Palmer, Simply reststible 7 10 Gloria Estefan & Miami Sound Machine, 36 36 Dan Hall John OaQeva-ssed pporty
21 2 INXS, New Sensation 8 B Terence Trent D'Arby, Sign Your Name 31 21 Rod Stewart, Lost In You
g g ‘(l:ayl;r lD‘ayne, uu'mra s Lave (Vo(cA . 13 12 %'J. }l‘zzy ~J|er aitt'?e IFresh Prince, P §§ ll*g gggn-xae‘rhgye;rmrﬁ 'To S::;\:m -
ndi Lauper, Hole In My Hear e Jets, Make It Rea ]
— BOSTON'S u H{ley Lewrl The News, Pertect -World 11 4  Michael Jackson, Dirty Diana 34 37 Cyndi Lauper, Hole In My Heart (Al T
Burbank PD: Jeff Wyatt 25 30 Rick Astley, it Would Take A Strong S 12 12 AUB. Sure!, Nite And Day 35 EX  Bruce Hornsby & The Range, Look Out A
uroan -D. Jett Wya 26 EX  Michael Jackson, Another Part Of Me 13 11 Oebbie Gibson, Foolish Beat ;? g Ebdm ht Oil, heBD‘etad gean 3
1 1 Debbie Gibson, Foolish Beat 21 EX Foreigner, Heart Turns To Stone 14 21 George Michael, Monkey ; rowded HOUSGI. etter Be Home Soon
2 3 A8 Sure! Nite And Day 28 EX Kenny Loggins, Nobody's Fool (Theme F 15 20 Denise Lopez, Sayin’ Sorry (Don't Mak 38 EX  White Lion, Tell Me
3 4 The Jets, Make It Real i 29 EX Denise Lopez, Sayin’ Syorry (Don’t Mak 16 23 New Edition, If It Isn't Love A — Poison, Fallen Angel
4 2 Nia Peeples, Trouble Boston P.D.: Tom Jeffries | A30 — The Fat Boys, The Twist . 17 26 Whitney Houston, Love Will Save The D A —  Lita Ford, Back To The Cave .
5 & Sweet Sensation, Take It While it's H A —  Peter Cetera, One Good Woman 18 18 The Contours, Do You Love Me EX EX Gentlmen Without Weapons, Uncondition
6 7 Johnny Kemp, Just Got Paid 1 4 Richard Marx, Hold On To The Nights A —  Guns N’ Roses, Sweet Child 0’ Mine 19 19 The System, éommF To America EX EX Belinda Cimsl;- | Fgel {ree
7 9 " Will To Power, Say It's Gonna Rain 2 12 Steve Winwood, Roll With It A — Poison, Fallen Anggi 20 29 Rick Astley, It Would Take A Strow S EX EX Kings Of The Sun, Black Leather
8 8 Jody Watley, host Of Al 3 3 Def Leppard, Pour Some Sugar On Me A — Bobby McSamen, Don’t Worry,Be Happy 21 24 Ehon John, | Don't Wanna Go On With EX EX  Peter Cetera, One Good Woman
9 12 Brenda K‘eghn | Still Believe 4 6 Breathe, Hands To Heaven EX 4 Sade, Paradise 22 25 Chicago, | Don’t Wanna Live Without Y
10 $  Pebbles, Mercedes Bosy 5} 2 INXS, New Sensation 23 28 Huey Lewis & The News, Perfect World
11 15 Denise Lopez, Sayin’ Sorry (Don't Mak 6 13 Eric Carmen, Make Me Lose Control 24 34 Tracy Chapman, Fast Car
12 18 Gloria Estefan & Miami Sound Machine, 7 8 Climie Fisher, Love Changes (Everythi 25 31 Michael Jackson, Another Part Of Me
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Richard Marx, Hold Dn To The Nights
Aerosmith, Rag Oolt

Guns N° Roses, Sweet Child 0" Mine
Steve Winwood, Roll with It

INXS, Kick

Eric Carmen, Make Me Lose Control
Rod Stewart, Lost In You

Chicago, | Oon't Wanna Live Without Y
Breathe, Hands To Heaven

Van Halen, When It's Love

Robert Palmer, Simply frresistible

GEO’ mael, Monkey

R agon, Here With Me
Robert Plant, Tall Cool One

Elton John, | Oon't Wanna Go On With
Kenny Loggins, Nobody's Fool (Theme F
Poison, Every Rose Has Its Thorn

Oef Leppard, Pour Some Sugar On Me
Cheap Trick, The Flame

Jane Wiedlin, Rush Hour

The Moody Blues, | Know You're Out Th
Pat Benatar, Al Fired Up

Huey Lewis & The News, Perfect World
Tracy Chapman, Fast Car

Foreigner, Heart Turns To Stone

The Contours, Do You Love Me

Poison, Fallen Angel

The Smithereens, Only A Memory
Climie Fisher, Love C| anges (Ever: hi
Johnny Hates Jazz, | Qon't Want To Be
Amy Grant, Lead Me On

Corey Hart, In Your Soul

joan Jett And The Blackhearts, | Hate
Depeche Mode, Route 66/Behind
Terence Trent D'Arby, Sign Your Name
Peter Cetera, One Good Woman

Gloria Estefan & Miami Sound Machine,
Def Leppard, Love Bites
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ria Estefan & Miami Sound Machine,
The System, Coming To America
Run-D'M.C. Mary Mary

George Michael, Monke:

Kenny Loggins, Nobody's Foot (Theme F
Denise Lopez, Sayin' Sorry (Don't Mak
Cyndi Lauper, Hole In My Heart (Al T
Tracy Chapman, Fast Car

Robert Palmer, Simw Irresistible

Elton John, | Don’t Wanna Go On With
New Kids On The Block Piease Oon't G
Whitney Houston, Love Wil Save The 0
Pat Benatar, All Fired UR'

Guns N' Roses, Sweet Child 0" Mine
Information Society, What's On Your M
The Timelords, Doctorin’ The Tardis
Bobby Brown, Oon’t Be Cruel

Paula Abdul, Knocked Out

Stryper, Always There For You

Van Halen, When It's Love

Billy Ocean, The Colour Ot Love

Scritti Politti Featuring Roger, Boom
Taylor Dayne, I}l Always Love You
Salt-N-Pepa featuring E.U_. Shake You
The Cover Girls, Inside Dutside
Aerosmith Ra]g Ooll

Midnight 6il, he Oead Heart

BobbE McSarren, Oon't Worry,Be Happy
New kdition, If It Isn't Love

Stevie B, Spring Love (Come Back To M
Keith Sweat (Duet With Jacci McGhee),
Belinda Carlisle, | Fee| Free

Johnny Hates Jazz, | Oon't Want To Be
Jjoan Jett And The Blackhearts, | Hate
Kings Of The Sun, Black Leather

Huey Lewis & The News, Perfect World
Corey Hart, In Your Soul

Vanessa Williams, The Right Stufl
Crowded House, Better Be Home Soon

George Michael, Monkey

Johnny Kemp, Just Got Paid

Bitty Ocean, The Coiour Of Love

Eric Carmen, Make Me Lose Controi
Whitney Houston, Love Will Save The D
Sade, Paradise

Elton John, | Oon’t Wanna Go On With
The Fat Boys, The Twist

Richard Marx, Hoid On To The Nights
Lita Ford, Kiss Me Oeadiy

Huey Lewis & The News, Perlect World
Van Halen, When It's Love

Tracy Chapman, Fast Car

Al B. Sure!, Nite And Day

Jane Wiedlin, Rush Hour

Terence Trent D'Arby, Sign Your Name
Taylor Dayne, I'll Always Love You
Guns N’ Roses, Sweet Child 0’ Mine
Denise Lopez, Sayin’ Sorry (Don’t Mak
Robert Palmer, Simply Irresistible

Rick Astley, t Would Take A Strong S
Chicago, | Don’t Wanna Live Without Y
D.). Jazzy Jeff & The Fresh Prince, P
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The Contours, Do You Love Me

Def Leppard, Pour Some Sugar On Me
Guns N' Roses, Sweet Child 0" Mine
Tracy Chapman, Fast Car

Breathe, Hands To Heaven

Aerosmith, Rag Ooll

Terence Trent D'Arby, Slﬁn Your Name
Steve Winwood, Roll With It

Oepeche Mode, Route 66/Behind
George M:chae‘, Monkey

Poison, Every Rose Has Its Thorn

REO Speedwagon, Here With Me

Times Two, Cecilia

Eric Carmen, Make Me Lose Controi
Gloria Estefan & Miami Sound Machine,
Chicago, | Oon't Wanna Live Without Y
Cheap T'rick, The Flame

Richard Marx, Hold On To The Nights
Robert Plant, Tall Cool One

Pat Benatar, All Fired Up

Robert Palmer, Simply Irresistible

The Moody Blues, | Know You're Out Th
0.J. Jazzy JeH & The Fresh Prince, P
Taylor Da‘yne, I'll Always Love You
Stryper, Always There For You

Huey Lewis & The News, Perfect World
Van Halen, When It's Love

Peter Cetera, One Good Woman
Crowded House, Better Be Home Soon
Poison, Fallen Angel

Kings Of The Sun, Black Leather
Johnny Hates Jazz, | Don't Want To Be
Corey Hart, in Your Soul

Kenny Loggins Nobodg's Fool (Theme F
Midnight Oil, The Dead Heart

Cheap Trick, Don’t Be Cruel

David Lee Roth, Damn good

Scorpions, Believe In Love

B McSarren, Don't Worry,Be Happy
Erasure, Chains of Love
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Foreigner, Heart Turns To Stone
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Def L;rpard, Pour Some Sugar On Me
Jane Wiedlin, Rush Hour

New Order, Blue Monday 1988

Cheap Trick, The Flame

Steve Winwood, Roll with it

Richard Marx, Hold On To The Nights
Breathe, Hands To Heaven

Gloria Estefan & Miami Sound Machine,
Robert Plant, Tall Cool One

Belinda Cariisie, Circle In The Sand
0.J. Jazzy Jetf & The Fresh Prince, N
Climie Fisher, Love Changes (Everythi
Poison, Nothin’ But A ime
Etton John, | Don't Wanna Go On With
Guns N° Roses, Sweet Child ' Mine
The Contours, Do You Love Me
Chicago, | Don’t Wanna Live Without Y
Poison, Every Rose Has its Thorn

The Fat Boys, The Twist

Terence Trent D’Arby, Sign Your Name
Eric Carmen, Make Me Lose Control
Johnny Kemp, Just Gol Paid

George Michael, Monkey

INXS, New Sensation

Robert Paimer, Simply Irresistible
ng Chagman, Fast Car

Pet Shop Boys, Heart

Kenny Loggins, Nobody’s Fool (Theme F
Whitney Houston, Love Will Save The D
Erasure, Chains ol Love

Cyndi Lauper, Hole in My Heart (Al T
Rod Stewart, Lost In You

Pat Benatar, All Fired Up

Information Society, What's On Your M
Huey Lewis & The News, Perfect World
REOQ § agon, Here With Me

Dino, Summergirls

Scritti Politti Featuring Roger, Boom
Peter Cetera, One Good Woman
Belinda Cariisle, | Feel Free

Denrse Lopez, Sayin’ Sorry (Don’t Mak
Van Halen, When It's Love .
Book Of Love, Pretty Boys & Pretty Gi
Taylor Dayne, I'll Always Love You
Midnight Oil, The Dead Heart

White Lion, Tell Me

Def Leppard, Love Bites
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Stevie B Sprinﬁ Love (Come Back To M
Terence Trent 0'A | Sign Your Name
Will To Power, Sar It's Gonna Rain
Gucci Crew 2, Sally (That Girly

When In Rome, The Promise

Johnny Kemp, Just Got Paid

New Edition, If It lsn't Love

The Contours, Do You Love Me

Scritti Politti Featuring Roger, Boom
Denise Lopez, Sayin’ Sorry (Oon't Mak
Vanessa Williams, The Right Stuff

New Kids On The Block, Please Don't G
Candy, Dancing Under A Latin Moon
The Cover Girls, Inside Qutside

Steve Winwood, Rolt With it

Paula Abdul, Knocked Out

Information Society, What's On Your M
Pebbles, Mercedes Boy

George Michael, Monkey

Trac¥ Chapman, Fast Car

The Fat Boys, The Twist

Breathe, Hands To Heaven

T;cgr Dayne, I'll Always Love You

B ‘Brown Don't Be Cruel
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Whitney Houston, Love Wil Save The D
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Basia, Time And Tide
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Freddie Jackson, Nice ‘N’ Siow
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Brenda K. Starr, what You See Is What
Bobby McSarren, Don't Worry,Be Happy
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Giant Steps, Another Lover
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Def Leppard, Pour Some Sugar On Me
INXS, New Sensation

Steve Winwood, Roll With It

Elisa Fiorillo, Forgive Me For Dreami
Pebbles, Mercedes Boy

Richard Marx, Hotd On To The Nights
Eric Carmen, Make Me Lose Control
Terence Trent D'Arby, Sign Your Name
Gloria Estefan & Miami Sound Machine,
Chicago, | Don't Wanna Live Without ¥
Billy Ocean, The Colour Of Love

Elton John, | Don’t Wanna Go On with
Climie Fisher, Love Changes (Everythi
0J. Jalzl‘ Jetf & The Fresh Prince, P
Aerosmith, Rag Doll

Johnny Kemp, Just Got Paid

George Michael, Monkey

The Blues, | Know You're Out Th
Joan Jett And The Blackhearts, | Hate
Jane Wiedlin, Rush Hour

The Fat Boys, The Twist

Van Halen, When It's Love

Robert Palmer, Simply Irresistible

Corey Hart, In Your Soul

Tagior Oabrne, Il Always Love You
Whitney Houston, Love Will Save The D
Guns N' Roses, Sweet Child 0" Mine
Denise Lopez, Sagin' Sorry (Don't Mak
Tracy Chapman, Fast Car

Johnny Hates Jazz, | Don't Want To Be
Crowded House, Better Be Home Soon
Paula Abdul, Knocked Out

Cyndi Lauper, Hole In My Heart (All T
Huey Lewis & The News, Perfect World
Michael Jackson, Another Part Of Me
Tracie Spencer, Symptoms Of True Love
REQ Speedwagon, Here With Me

Pat Benatar, All Fired Up

Vanessa Williams, The Right Stuff

New Kids On The Block, Please Don’t G
New Edition, If It Isn't Love

Jeftrey Osborne, She’s On The Left

K Lo”ins, Nobody's Fool (Theme F
Daryl Hall John Oates, Missed Opportu
Senitti Politti Featuring Roger, Boom
8ruce Hornsby & The Range, Look Out A
Foreigner, Heart Turns To Stone

Poison, Fallen Angel

Km‘s’s The Sun, Black Leather

B McSarren, Don’t Worry Be Happy
Lisa (isa & Cult 1am with Fu{f Force,
Toni Childs, Sltw Your Fussin’

Rick Astley, It Wouid Take A Strong S
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P.D.: Kevin Young

Eric Carmen, Make Me Lose Control
Richard Marx, Hold On To The Nights
Cheap Trick, The Flame

Def Leppard, Pour Some Sugar On Me
Breathe, Hands To Heaven

Steve Winwood, Roll With It

Terence Trent U'Arby, Sign Your Name
Pebbles, Mercedes Boy

Elton John, | Oon’t Wanna Go On With
INXS, New Sensation

Gloria Estefan & Miami Sound Machine,
Jane Wiedlin, Rush Hour

The Contours, 0o You Love Me
Chicago, | Don't Wanna Live Without Y
Robert Palmer, Sim ly Irresistible

REO Speedwagon, Here With Me
George Michael, Monke:

Poison, Nothin’ But A Good Time

Rod Stewart, Lost In You

Whitney Houston, Love Will Save The D

. Qebbie Gibson, Foolish Beat

Climie Fisher, Love Changes SEverythn
Huey Lewis & The News, Perfect world
Kenny Loggins, Nobody's Fool (Theme F
Billy Ocean, The Colour Of Love

Michael Jackson, Another Part Of Me
D.). Jazzy Jetf & The Fresh Prince, P
Pat Benatar, All Fired U

Daryl Hall John Oates, l\ﬁissed Opporty
Rick Astiey, It Wouid Take A Strong S
Van Halen, When it's Love

Peter Cetera, One Good Woman

Corey Hart, in Your Soul

Foreigner, Heart Turns To Stone

Johnny Kemp, Just Got Paid

Guns N' Roses, Sweet Child 0’ Mine
Bruce Hornsby & The Range, Look Out A
Brenda K. Starr, What You See Is What
The Moody Blues, | Know You're Out Th
Cyndi Lauper, Hole In My Heart (All T
Taylor Dayne, I'll Always Love You

Phoenix
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P.D.: Guy Zapoleon

Oef Leppard, Pour Some Sugar On Me
Breathe, Hands To Heaven

B40, Wine
Midnight Oil, Beds Are Burning
Pebbles, Mercedes Boy
Richard Marx, Hold On To The Nights
Belinda Carlisle, Circle In The Sand
New Kids On The Block, Please Don't G
INXS, New Sensation
George Michael, Monkey
Cheap Trick, The Flame
0. Jazzy Jetf & The Fresh Prince, N
Steve Winwood, Rolf with it
The Contours, Do You Love Me
Poison, Nothin’ But A Good Time
Tony! Tonit Tone!, Little Walter
The Fat Boys, The Twist
Jane Wiedlin, Rush Hour
Johnny Kemp, Just Got Paid
Nia Peeples, Trouble
Brenda K. Starr, | Still Believe
Eric Carmen, Make Me Lose Control
Gloria Estefan & Miami Sound Machine,
Stevie B, Dreamin’ Of Love
Paula Abdul, Knocked Out
Whitney Houston, Love Will Save The D
Tracy Chapman, Fast Car
Terence Trent ﬂ'Amy, Sign Your Name
Guns N' Roses, Sweet Child 0" Mine
When In Rome, The Promise
Bobby McSarren, Don't Worry,Be Happy
New Edition, If it Isn't Love
Will To Power, Sa! I's Gonna Rain
Julie Brown_ Girl Figh! Tonight
Michael Jackson, Another Part Of Me
Elton John, | Don’t wanna Go On With
Information Society, What's On Your M
Billy Ocean, The Colour Of Love

Houston
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Def Leppard, Pour Some Sugar On Me
Breathe, Hands To Heaven
The Fat Boys, The Twist

Contours, Do You Love Me
Richard Marx, Hold On To The Nights
Johnny Kemp, Just Got Paid
Climie Fisher, Love Changes (Everythi
Chicago, | Don’t Wanna Live Without Y
Erasure, Chains of Love
Cheap Trick, The Flame
Book Of Love, Prett Bo‘s & Pretty Gi
Steve Winwood, Roll with It

Baltimore

P.D.: Chuck Morgan

Cheap Trick, The Flame

Brenda K. Starr, | Still Believe

Steve Winwood, Roll with It

Def Leppard, Pour Some Sugar On Me
Debbie Gibson, Foolish Beat

Breathe, Hands To Heaven

The Jets, Make It Real

Rick Asiiey, Together Forever

Belinda Carlisle, Circle In The Sand
INXS, New Sensation

Pebbles, Mercedes Boy

Poison, Nothin'But A Good Time
Gloria Estefan & Miami Sound Machine,

Seattle
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Breathe, Hands To Heaven

INXS, New Sensation

Richard Marx, Hold On To The Nights

Def Leppard, Pour Some Sugar On Me

Terence Trent D'Arby, Sign Your Name

Jane Wiedlin, Rush Hour

Eric Carmen, Make Me Lose Control

The Contours, Do You Love Me

Billy Ocean, The Colour Of Love

Pebbles, Mercedes Boy

Oebbie Gibson, Foolish Beat

Corey Hart, In Your Soul

Steve Winwood, Roll With It

Brenda K. Starr, | Still Believe

Taylor Dayne, i} Always Love You

Gloria Estefan & Miami Sound Machine,

Chicago, | Don't Wanna Live Without Y

Elon John, 1 Don’t Wanna Go On With

Basia, Time And Tide

Robert Palmer, Simply frresistible

George Michael, Monkey

Whitney Houston, Love Will Save The D

Johnny Kemp, Just Got Paid

Cyndi Lauper, Hole In My Heart (All T

Kenny Loggins, Nobody's Fool (Theme F

Huey Lewis & The News, Perfect World

Rick Astley, It Would Take A Strong S

Joan Jett And The Blackhearts, | Hate

Crowded House, Better Be Home Soon

Aerosmith, Rag Doll

Bruce Hornsby & The Range, Look Out A

Peter Cetera, One Good Woman

Kings Of The Sun, Black Leather

Times Two, Cecilia

Midnight Oil, The Dead Heart

New Kids On The Block, Please Don't G

Daryl Hall John Oates, Missed Opportu

Van Halen, When It's Love

Climie Fisher, Love Changes (Everythi

Pat Benatar, All Fired Uﬁ

Guns N’ Roses, Sweet Child 0" Mine
EO Speedwagon, Here With Me

The Fat Boys, The Twist

Tracy Chapman, Fast Car

Michael jackson, Another Part Of Me

Toni Childs, Don't Walk Away

Seritti Politti Featuring Roger, Boom

Billboard's

Tony Gray
WRKS New York

THE CHANGES AT urban WRKS “Kiss
FM” New York say a lot about the format’s
past two years. In 1986, with crossover
WQHT “Hot 103" targeting WRKS’ Hispan-
ic and white dance audiences, WRKS went
modal—dropping all crossovers and becom-
ing musicially conservative in an attempt to
protect its black-adult core.

This summer, Kiss is a lot more up-tempo.
Rap is played during what PD Tony Gray
calls “nontraditional dayparts” (Public Ene-
my’s “Don’t Believe The Hype” at 11 a.m.,
for example). A few crossovers are back; re-
action records make up a lot more of the mix.
Those changes, first audible about a year
ago, have brought WRKS a lot closer musi-
cally to its main competitor, WBLS.

It took a while for the more streetwise
WRKS to kick in. But in the recently re-
leased spring Arbitrons, Kiss was up from
4.0 to 4.6 12-plus overall, tied for third in the
market and second to top 40 WHTZ “Z100”
among contemporary stations. WBLS was
down from 4.6 to 4.0.

While its music may be broader, WRKS is
still superserving blacks, Gray says. What
has changed, is that “we have better music
research that allows us to keep in step with
the listening audience. Over the past couple
of years, I've had a
chance to become a New

track, not its vocals, that made it work.

One result of the WRKS/WBLS war is
that almost every song played is a reaction
record for some audience segment. During
one 45-minute morning-drive stretch, WRKS
played two New Edition album cuts, “Not
My Kind Of Girl” and “Can You Stand The
Rain,” Ten City’s “Right Back To You,” Eve-
lyn King’s “Hold On To What You’ve Got,”
Swing Out Sister’s “Surrender,” Keith
Sweat’s “Don’t Stop Your Love,” Freddie
Jackson’s ‘“Nice ‘N’ Slow,” and Dianne
Reeves’ “Better Days.”

Of these songs, only Jackson’s was a na-
tional chart hit at the time. The others were
album cuts, new singles, local hits, or cuit
records. Despite the time, there were no old-
ies or recurrents. That might worry some
programmers, but Gray says, “I look at the
balance between what some folks would per-
ceive as nonhit material and what is a hit in
New York. Obviously, that's something we
have to keep our eye on daily.”

There are other similarities between the
two stations. Gray matches WBLS’ popular
“Quiet Storm” program with “Softtouch,”
which, he admits, isn’t that different but
does keep his 25-54 audience from turning
the dial at 10 p.m. What distinguishes the
two stations overall, Gray
says, is that WRKS has

Yorker. I know where to
go to get a feel for the
city, and I go there week-
ly just to see what the
sound of New York is for

‘'ve become a
New Yorker’

‘‘a better-programmed

product and better air tal-

ent all the way around.”
“I don’t think too many

black listeners now.”

He probably has to make several stops. In
New York more than anywhere else, urban
stations balance different constituencies,
and Gray uses extensive outside music test-
ing for input. “If we have an ‘As We Lay’ by
Shirley Murdock that sounds like an adult
record but is also one of the most requested
younger-demo records, that’s ideal for us. If
I had 40 records a week like that to play, our
ratings would be maybe 50% higher than
they are now, but that’s out of our control.”

Gray will test a Murdock song with youn-
ger audiences to find a mass-appeal ballad.
As for adult acceptance of rap, he says,
“There’s a specific audience, teens and 18-24-
year-olds, who enjoy that type of music. I
don’t expect it to test well with a 35-year-old
female. Unless it's an out-of-the-ordinary
record, I don’t even look at that particular
demo.” Instead, he tests rap records to mea-
sure their strength against one another.

Ironically, WBLS, despite its black-com-
munity image, was once the urban station
that played the most pop crossover or Latin
dance records (for example, Arlene's “We
Can Work It Out”), which broke on Hot 103.

“For a while, we didn't play any cross-
over,” says Gray. One reason is that he was
trying to change Kiss’ image; another, Gray
says, is that “at the time, there really wasn’t
a great deal of material that really fit the
format.” Now crossover can be played, but
only records that sell well to black audiences.
WRKS played Rick Astley’s “Together For-
ever<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>