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MCA, GEMA Put Permanent
Stamp On GD Discounts

BY GEOFF MAYFIELD

NEW YORK The industry’s push
for lower CD prices is getting a
boost as MCA Distribution and
CEMA move to permanent price re-
ductions for the bulk of their front-
line CDs.

Both Los Angeles-based distribu-
tors paved the road toward these
wholesale cuts with extensive dis-
count programs: MCA began its
deals April 4 (Billboard, April 9);
CEMA'’s program started May 31
(Billboard, June 4).

MCA informed accounts of its
new policy changes during the week
of July 24. Basically, the distributor
is converting most of its front-line
CDs to the discounted prices that it
offered during its program. Super-

Vid Franchisees
Seek To Block
Weh Mergers

BY EARL PAIGE

LOS ANGELES In two separate
actions, angry Major Video and
National Video Inc. franchisees
are moving to stymie the much-
publicized mergers of their compa-
nies with Blockbuster Entertain-
ment and West Coast Video, re-
spectively.

A group of six franchisees of
Major Video have filed a suit that
seeks, among other things, to en-
join the proposed merger of Major
and Blockbuster, first announced
in late April (Billboard, May 7).

Meanwhile, as many as 100 fran-
chisees of National Video Inc.
were set to meet July 30 in Denver

(Continued dn page 77)

star titles continue to be excluded.
The change at CEMA, which dis-
tributes Capitol, EMI-Manhattan,
anc others, has not been formally
announce-, but Billboard has
learned the irm plans to move most
of its frontdine CDs to a base cost
of $9.05 each—an 11.4% reduction
(Continued on page 80)

“ Metal Glut Cuts Into Promoters’ Profits

Concerts Suffering $$ Drought

This story was preparzd by Bruce
Haring and Ken Terry in New York
and Chris Morris in Lcs Angeles.

NEW YORK Many cor cert promot-
ers are losing money in what indus-
try figures are calling an unpredict-
able summer touring season, with
most attributing the rocky box office

to a glut of acts hitting the road.
Business is reported to be off in
heavy metal snows, the traditional
cash cow for promoters. Sales have
been especiallv weak for the Mon-
sters Of Rock tour and current
swings by Iron Maiden, Judas Priest,
and David Lee Roth. {Promoters may
get a partial refund of concert fees

Nashville Tries Alternative Roads

This story was prepared by Holly
Gleason in Los Angeles and Gerry
Wood in Ncshville.

LOS ANGELES Nashville divisions
of major lak2ls are exploring the pos-
sibilities of alternative marketing
through col ege and noncountry-ori-

ented outlets. CBS is so convinced of
the advantages of this approach that
it is creating a Nashville college de-
partment.

The increased noncountry-market-
ing activity in Nashville follows the
alternative inroads made by such
country acts as Lyle Lovett, Steve

ADVERTISEMENTS.

3etty, Marn and Margie are SWEET SENSATION, the trio
'who've igrted radio, retail, and the public with their explosive
debut LP, TAKE IT WHILE IT'S HOT (90917). The album also
ncludes thair new 12" single, “Never Let You Go” (0-36636).
Produced oy Ted Currier for Platinum Vibe Productions. On Atco

Records, Cassettes, and Compact Discs.
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TAKE IT WHILE (TS HOT

Earle, k.d. lang, Foster & Lloyd,
Dwight Yoakam, Jo-El Sonnier, Rod-
ney Crowell, Rosanne Cesh, and Dar-
den Smith.

Crowell, Cash, ar.d Smith are CBS
acts targeted ror heavy rotation on
college and alternative radio and on-

(Continued on page 74)

S3A AYS 1SR 40

Destned to Multiply: When in doubt, “Just Say Yo.” That's the
title of Sire’s newest CD-only sampler. Featuring 14 awesome
songs, Yo' carries an absurdly low suggested list price of
$7.93. Includes selections from Depeche Mode, Morrissey, k.d.
lang, Erasure, The Mighty Lemon Drops, and Israeli singing
sensation Ofra Haza. Last year's compilation,

“Just Say Yes,” is

still hopping. Now it's time to “Just Say Yo.” (2-25745)

from Monsters acts; see page 4.]

There has been some good news
for promoters, primarily from new-
music shows and concerts in outdoor
sheds, where Depeche Mode, Dirty
Dancing: The Tour, and INXS are
drawing a strong share of fans
across the country.

Overall, the competition for dollars
has never been heavier, leaving pro-
moter Frank Russo to predict “every-
body will definitely lose money” in
the summer season.

“It’s hit or miss,” says Russo,
whose Gemini Productions in Provi-
dence, R.I, is a major player on the
New England concert scene. “We sell
80,000 Grateful Dead tickets, gross-
ing a tremendous amount, then turn
around and don’t do what we think

(Continued on page 80)

Hot 100, Black
Charts To Show
4 Gonfigurations

NEW YORK Beginnning this
week, Billboard's Hot 100 Singles
and Hot Black Singles charts will
display symbols indicating the
availability of charted titles in four
additional configurations: the 12-
inch vinyl single, the cassette sin-
gle, the cassette maxisingle, and
the 3-inch CD single.

This exclusive new feature pro-
vides the comprehensive informa-
tion needed by record companies,
retailers, and radio programmers
to reduce the confusion surround-
ing the proliferation of singles
configurations.

The decline in 7-inch vinyl sales
in recent years (the last 7-inch-only
single to be certified gold was Mi-

(Continued on page 77)
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THE SELF-TITLED NEW ALBUM FROM THE MOST POPULAR REGGAE BAND IN THE WORLD. UJB40

" FEATURING THE SINGLE “BREAKFAST IN BED” uB40 WITH cHRISSIEHYNDE ON TOUR
PRODUCED BY UB40

(AM 1236)
©1988 ASM Records, I1c. All Rights Reserved
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| IFPI Decries ‘Moral Injustice’
U.K. Gommons Rejects Tape Levy

BY MIKE HENNESSEY
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AUG. ALBUM FORECAST: HOT, HOT, HOT

Look for new releases from some big names this month, including Peter
Cetera, George Benson, and K.T. Oslin. But news editor Jean Rosenb-
luth reports that the biggest of the big will appear on a benefit album
honoring folk legends Woody Guthrie and Leadbelly. Among the contrib-
utors: Bob Dylan, Bruce Springsteen, and U2. Page 4

The Shadoe Of ABC’s Smile
Who knows when the new host of “American Top 40" officially takes
over? The Shadoe knows. ABC Radio Networks has announced that
Shadoe Stevens, hired two months ago to replace “AT40"” co-founder
and 18-year host Casey Kasem, will debut on the Aug. 13-14 show. Ra-
dio correspondent Peter Ludwig reports. Page 12

BRIAN WILSON SIRES SOLO ALBUM
Brian Wilson’s debut solo album is getting royal treatment from Warner
Bros. The goal is to make the Sire/Reprise release a hit with both long-
time Beach Boys fans and alternative-music enthusiasts less familiar
with Wilson’s work. Billboard's Chris Morris reports. Page 20

The Great Beyond
Beyond Video, a nonprofit buying association of 32 stores, is intent on
living up to its name. The group’s focus is on creating total entertainment
centers: Many stores stock video hardware, and eight have *hi-fi the-
aters” where customers can watch large-screen presentations of up-

coming videos. Billboard's Edward Morris tells the story. Page 56
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LONDON Despite an attempt by
Conservative and opposition mem-
bers of Parliament to restore a
blank-tape levy to the U.K.’s Copy-
right, Designs, and Patents Bill, a
government amendment rejecting
the provision was carried in the
House of Commons here July 25 by
a vote of 134-37.

Francis Maude, the junior trade
minister; claimed the beneficiaries
of a levy would be “relatively well-
to-do record companies and pop
stars.” And he added that those
paying the levy would include the
visually and aurally handicapped,
churches, and young consumers.

Michael Freegard, chairman of
the Music Copyright Law Reform
Group and chief executive of the
Performing Right Society, later
expressed ‘“‘total dismay’’ at the
outcome of the vote. Though sadly
predictable, he said, it flew in the
face of common sense and justice.

Freegard, who attended the two-
hour Commons debate, added:
“The government could offer no
case at all for the rejection of a
levy and when pressed on all sides
as to why it had completely re-
versed its policy since the white
paper document two years ago
could give no explanation.

“The government fought the
last election on a policy which in-
cluded provision for a tape levy,”
Freegard said, “but this has now
been reversed on the whim of two
ministers, Lord Young and Ken-
neth Clarke.”

In a statement issued on the eve
of the Commons vote, the global

record industry trade group IFPI
said: “The British government has
once again shown its determina-
tion to ignore popular opinion,
moral justice, and even the recom-
mendation of an all-party standing
committee of the House of Com-
mons.

“It appears that neither the mor-
al necessity to reward rights own-
ers for their creativity nor the pop-
ular opinion of the British public
has had any influence on govern-
ment policy.” A recent nationwide
opinion poll showed 60% of con-
sumers in favor of a 10% levy on
blank audiotapes.

“While fellow European states

have enacted or are preparing leg-
islation to introduce a blank-tape
levy,” IFPI said, “the British gov-
ernment has chosen to remain one
step behind.”

All constituent bodies of the Mu-
sic Copyright Reform Group have
voiced anger at the government’s
attitude and failure to offer valid
justification of its policy reversal.
They point out that with home au-
diotaping remaining an unlawful
act in the new copyright bill, copy-
right owners are being protected
by a law that cannot be enforced.

However, a widely derided gov-
ernment proposal making it compul-

(Continued on page 82)

BY KEN TERRY

NEW YORK With the number of
foreign industryites in attendance
up 50% from last year, the recent
New Music Seminar here offered

more interna-
tional market
surveys than

ever before.

“[P“H-I- Among this
were sessions

surveying Aus-

tralia, Germany/Austria/Swit-
zerland, Japan, Canada, and the
Benelux countries. Other panels

year’s panels

Meet's Panel Menu Has
Distinctly Global Flavor

exploring the global scene includ-
ed sessions on Soviet rock, world
music, European crossover, U.K.
record labels, international tal-
ent and booking, licensing and
subpublishing, international ra-
dio, and Canadian copyright de-
velopments.

In the Japan market survey, a
well-balanced panel described a
market that most in the overflow
crowd knew only from hearsay
and magazine articles. Among
the salient points brought up
were these:

e International music accounts

(Continued on page 82)

Will Helms Sink Radio’s ‘Safe Harhor'?

Senate OKs Ban On Overnight Explicit Broadcasts

BY CHRIS MORRIS

LOS ANGELES The U.S. Senate
has approved a measure introduced
by Sen. Jesse Helms, R-N.C,, that
would end the Federal Communica-
tions Commission’s policy of permit-
ting radio broadcasts of explicit ma-
terial between midnight and 6 a.m.
The measure, an amendment at-
tached to a Senate appropriations
bill, was approved July 26 by voice

‘Radio has a
green light to
pump out garbage’

vote. The $15 million bill will now be
moved to a conference with the
House of Representatives, which
has already passed its own version;
voice approval of the amendment in-
creases the likelihood of its reten-
tion in conference.

Helms’ amendment calls for the
abolition of the FCC’s so-called
safe-harbor policy and the enforce-
ment of Congress’ 1934 obscenity
standards under the provisions of
Section 1484 of Title 18 of the U.S.
Code. The FCC would be directed to
promulgate regulations in accor-
dance with existing law by Jan. 31,
1989.

Helms told his Senate colleagues

that he was introducing the legisla-
tion “to direct the Federal Commu-
nications Commission to enforce the
law, period.”

Calling the FCC policy “a direct
contradiction’’ of the law, Helms
added, ““The safe harbor gives
broadcasters a green light if they
want to pump out garbage over the
airways. Anything goes, the FCC
has said, after midnight up until 6
a.m.”

To back his argument, Helms of-
fered three examples of radio
“filth”: transcripts of the lyrics to
the Pork Dukes song ‘“Makin’ Ba-
con’’; the homosexual drama “Jerk-
er”; and a monolog by WXRK New
York DJ Howard Stern, each of
which has been the center of a con-
troversial court case in California or
New York that is currently on ap-
peal.

Helms said he wrote to FCC
chairman Dennis Patrick to ask
whether his three examples would
be allowed to be broadcast after
midnight. The senator quoted Pat-
rick’s response: “It is very unlikely
. .. that the Commission would have
found the licensees in violation of
the indecency proscription had they
aired the subject program after
midnight.”

“I say again this senator does not
believe that this sort of trash should
be allowed at 2 p.m. or 2 a.m. or 3
a.m. or whatever time,” Helms said.

“Garbage is garbage, no matter
what the time of day or night may

be.

“If the FCC’s safe-harbor rule
stands, we will see DJs that talk
about sex acts by using innuendos
and double meanings,” he contin-
ued. “We will hear more filth and
trash than we have ever heard be-
fore.”

A statement issued by Patrick’s
office attempts to refute Helms’ ac-
cusations of lax enforcement of the
obscenity statute.

“The commission takes its obliga-

(Continued on page 74)
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Variety Spices August Releases
Major Acts Appear On Folkways Tribute

BY JEAN ROSENBLUTH

NEW YORK August promises to
be hot inside record stores as well
as out, as new releases from Eu-
rope, Glenn Frey, Peter Cetera, the
Robert Cray Band, K.T. Oslin,
George Benson, Olivia Newton-
John, Restless Heart, Dwight Yoa-
kam, and the reformed Little Feat
are sure to heat up sales. And with
an eye toward colder weather and
holiday gift-giving, several labels
are issuing greatest-hits albums;
collections are due from the Judds,
Kool & the Gang, and Carly Simon.

The biggest names of the month,
however, appear on the benefit al-
bum “Folkways: A Vision Shared.”
Royalties generated by the Aug. 23
Columbia release, which is a tribute
to Woody Guthrie and Leadbelly,
will go to the Smithsonian Institu-
tion to be used in curating the Folk-
ways label archives. Bob Dylan,
Bruce Springsteen, John Cougar
Mellencamp, U2, and Arlo Guthrie
are among the artists covering
Woody Guthrie songs; Brian Wilson
and Little Richard with Fishbone
are two of the Leadbelly contribu-
tors.

Several superstars have also got-
ten together to lend their talents to
Arista’s “One Moment In Time,”
which is a “soundtrack’ to the 1988
Summer Olympics. All of the songs
on the album, including new tracks
by Whitney Houston, Eric Clapton,
and Aretha Franklin, will be used
by NBC-TV during its broadcast of

the event. The album is due in
stores Aug. 25.

Since Metallica’s eagerly antici-
pated new album has been delayed
until September, metal fans will
have to content themselves with the
considerably softer fare of Europe.
“Qut Of This World,”” due Aug. 9
from Epic, follows up the group’s
double-platinum U.S. debut, ‘“The
Final Countdown.” “Superstitious”
is the first single and video from the
record.

Country superstars are well rep-
resented on RCA’s August release
schedule. That utterly '80s lady K.T.

Oslin proffers “This Woman” Aug.
30, Restless Heart has “Big Dreams
In A Small Town” Tuesday (2), and
the Judds unleash their “Greatest
Hits”—with two new tracks, includ-
ing the single ‘“Give A Little
Love”—on the same day. And Re-
prise gets into the act with country
iconoclast Yoakam, whose ‘“‘Buenas
Noches From A Lonely Room,” also
due out Tuesday (2), follows up two
gold albums. Its first single is a
duet with Buck Owens, “Streets Of
Bakersfield.”
Another August maverick is
(Continued on page 77)

LONDON Polydor Records here

. is guaranteeing Andrew Lloyd
Webber’s Really Useful Group
an unprecedented $1.7 million for
the album rights to “Aspects Of
Love,”” the new musical com-
posed by Lloyd Webber with lyr-
ics by Don Black and Charles
Hart.

:The deal .unparalleléd in the
history of musical theater, was
clinched by Polydor in the face of
rival bids by several major inter-
national record companies. | '

U.K. Polydor Is Banking On
Lioyd Webhber’s ‘Aspect’

Polydor U.K. managing direc-

tor David Munns rates the “As-
pects Of Love’ score as Lloyd
Webber’s best to date, while Bri-
an Brolly, chief executive of
RUG, predicts at least four songs
will become major standards..
"The show, based on a novel by’
David Garnett, is due to open in
London early next year. The dou-
ble album of the composer’s
“Phantom Of The Opéra,” ‘re-
leased by Polydor, has gone mul-
- tiplatinum and is rated one of the
highest-zelling theater remrd
ings ever. .

Three Bands Said To Offer Compensation For Losses

Promoters Expect ‘Monster’ Act Refunds

BY KEN TERRY

NEW YORK Concert promoters
who incurred big losses from the
toothless Monsters Of Rock tour
(Billboard, July 2) say they expect to
receive a partial refund of concert
fees from acts involved in that tour.

One promoter says Van Halen,
Dokken, and Metallica have all
made “hard offers” to return part
of their fees after the completion of
the 29-date tour, which was set to
end July 30 at Denver’s Mile-High
Stadium. The Scorpions, however,

have not made a similar offer, ac-
cording to this source.

Another promoter confirms this
account, adding that he does not ex-
pect any compensation from the
tour’s opening act, Kingdom Come,
which “only made $2,000 a night.”

A third impresario says, ‘“We
were told we were getting money
back, and that’s it. I'm waiting.”

None of the promoters inter-
viewed by Billboard knew how
much would be returned, but Jack
Boyle, head of Cellar Door Produc-
tions, which promoted Monsters

LOS ANGELES While there is
still no official word concerning
the much-rumored installation of
Jheryl Busby as the new Motown
Records president, there has been
some restaffing activity at the la-
bel.

Some staffers who were re-
leased following Motown’s sale to
the MCA-Boston Ventures com-
bine have returned, and R&B pro-
motion VP Ronnie Jones is cur-
rently in the field scouting new
employees for the promo team.

Gene Griffith, who manages
Teddy Riley, Keith Sweat’s co-
writer, is said to be getting a pro-

‘New’ Motown Staffing Up;
No Word Yet On Bushy

motion job. Former Arista publi-
cist Traci Jordan has signed on
with Motown as VP of publicity.

A label source says that no new
album product will be coming until
mid-September at the earliest (sin-
gles from Stevie Wonder and
Stacy Lattisaw will fill the product
gap); New Edition’s Johnny Gill
and former Manhattans lead vo-
calist Gerald Alston will reported-
ly land on the Motown artist ros-
ter in the fall.

Meanwhile, Wonder’s next sin-
gle is being remixed by Timmy Re-
gisford, MCA’s East Coast black
A&R director. CHRIS MORRIS

concerts in Florida and Washington,
D.C., comments, “The good Lord
takes care of the needy, not the
greedy. Am I looking to the acts to
make me whole? Absolutely not.”
He adds that the bands were not
solely to blame for the Monsters fi-
asco, since the promoters had been
willing to give their megarock con-
cert idea a shot.

CIiff Burnstein, co-manager (with
Peter Mensch) of Metallica and
Dokken, claims, “Nobody’s talked
about [refunding part of those acts’
fees]. We’ll be seeing [Van Halen
manager] Ed Leffler at the last
show in Denver, and if that topic’s

. going to come up, it'll come up then.
We're the small fry in this affair,
and we’ll take our cues from Van
Halen. It's Van Halen’s tour—and
when [Leffler] tells us what he
thinks the right thing to do is, we’ll
make our decision.”

Leffler did not return repeated
calls from Billboard, but promoters
insisted they had heard from Van
Halen’s management.

The groups that have reportedly
offered to ease the promoters’ pain
clearly have an interest in maintain-
ing good relations with the impresa-
rios, some of whom lost hundreds of
thousands of dollars on the Mon-
sters tour. Van Halen plans to tour
the U.S. this fall, and Metallica will
be starting a six-month U.S. concert
swing in November. Dokken, al-
though it has finished touring for
the year, is a road warrior among
live acts, touring often and exten-

(Continued on page 80)
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Gene-etic Engineering. Gene Simmons of Kiss meets with executives of RCA
Records and BMG Music International to mark the formation of Simmons
Records. Pictured, from left, are Bob Buziak, president, RCA; Simmons; and
Heinz Henn, international VP, A&R/marketing, BMG.

EXECUTIVE TURNTABLE

RECORD COMPANIES. Rick Dobbis is named GM for RCA Records in New York.
He continues as executive VP for the label.

K-tel International makes the following appointments: Mickey Elfenbein,
president, and Laura Starita, promotion coordinator. Elfenbein was executive
VP for the label. Starita was with an advertising/direct-marketing firm in Min-
neapolis.

Paul Farberman is named VP, business affairs, for I.LR.S. Records in Los
Angeles. He was VP, business affairs, for CBS Records in Canada.

Chrysalis Records in New York names Steve Heldt national director, sales.

DOBBIS ELFENBEIN FARBERMAN HELDT
He was Philadelphia sales manager for PolyGram Records.

A&M Records in Los Angeles promotes Craig Lambert to national album
field director. He was national album rock promotion director for the label.

EMI-Manhattan Records in New York makes the following appointments:
Josh Zieman, marketing director; Rob Gordon, West Coast regional sales
manager; and Joe Pszonek, East Coast regional sales manager. Zieman was

national director of sales for TVT Records; Gordon and Pszonek were territory

CZECH

LAMBERT ZIEMAN LEHMAN
managers/customer service representatives for Capitol-EMI-Manhattan-An-
gel distribution.

Pam Lehman is named VP, sales promotion, music club marketing, for Co-
lumbia House in New York. She was director, CBS Compact Disc Club, for the
division.

Atlantic Records in New York promotes Bobby Czech Sr. to national sin-
gles sales manager. He was Northeast regional sales manager for the label.

Virgin Records in Los Angeles appoints Melanie Nissen creative director
and Lygia Brown regional R&B promotion manager. They were, respectively,
graphic designer for A&M Records and Los Angeles regional promotion man-
ager for RCA Records.

Cathy O'Brien is promoted to coordinator, merchandising and advertising,
for Elektra Records in New York. She was assistant to the senior VP, market-
ing.

Jem Records in South Plainfield, N.J., names Jonathan Mann VP, business
affairs. He was president of Jump Street Records.

RELATED FIELDS. The Songwriters Hall Of Fame in New York appoints Bob Le-
one director of special projects. He was director of national projects for the
Songwriters Guild.

o YIDEO PEOPLE on the move, see page 45
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CONCERT SUCCESS
IN WEST GERMANY
1987/88

Julil - June 30

(in alphabetical order)

JOHNNY CASH - NINA CORTI - BOB DYLAN
FAIRPORT CONVENTION - GITTE HAENNING
KLAUS HOFFMANN - JETHRO TULL
UDO JURGENS - UDO LINDENBERG - MADONNA
TOM PETTY - ALLA PUGATSCHOWA
CLIFF RICHARD - MERCEDES SOSA
KONSTANTIN WECKER - BARRY WHITE
ROGER WHITTAKER - STEVIE WONDER

THANK YOU

for making us successful promoters
even after 33 years of existence.
Lippmann+ Rau GmbH + Co., KG
| jz Fritz Rau+ Horst Lippmann
Louisenstrafie 121 - 6380 Bad Homburg
Phone: 6172/24061
Fax: 6172/29618 - Tx: 415893 lur d
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Mangione Assaults Nobs In Curtain Closer

22nd Montreux Jazz Fest Sparkles

BY JESSE NASH

MONTREUX, Switzerland For the
past 22 years, the annual Montreux
Jazz Festival has showcased some of
the biggest names in the music indus-
try for attendees from all over the
world. Journalists and fans venture
to this beautiful city for close to three
weeks each July to feast on the music
of their favorite musical performers.

For jazz and R&B artists like
Aretha Franklin, Miles Davis, and
Herbie Hancock as well as such rock
acts as Pink Floyd, Carlos Santana,
and even the Rolling Stones, playing
at the festival has been a professional
honor. Its reputation stands tall, set-
ting an example for other music
fests.

This year’s event, which attracted
the highest attendance ever, mea-
sured up to Montreux’s high creative
standards as well. The level of excel-
lence at the Montreux Jazz Festival,
from the program organization to the
lineup of superior talent, did not dis-
appoint. Most performances went
smoothly, providing a sufficient vari-
ety of musical styles for even the
most eclectic listener.

In contradiction to the festival’s
positive spirit was a fracas involving
fluegelhornist Chuck Mangione and

festival founder/host Claude Nobs.
But even that serious incident was
not sufficient to dampen the appreci-
ation of those in attendance.

Taking part in this year’s Mon-
treux concerts were Davis, Tracy
Chapman, 10,000 Maniacs, James
Taylor, Hancock, Kenny G, Wynton
Marsalis, George Benson, Mangione,
George Duke, Dave Brubeck, Irma
Thomas, Papa John Creach, the
Blues Brothers Band featuring Steve
Cropper, Lou Marini, Joe Satriani,
Charles Lloyd, Eddie Harris, Les
McCann, David Sanborn, Milton Nas-
cimento, Chick Corea, Womack &
Womack, Crowded House, the Geor-
gia Satellites, the Nits, Titas, T'Pau,
Steve Gadd & the Gadd Gang, Bobby
McFerrin, and Andre Geraissate.

Among the standout performers
were Davis, who amazed listeners
with his trumpet wizardry; Hancock,
who showed why he is one of the best
keyboard players in the world; singer
McFerrin; and the joint act of San-
tana & Wayne Shorter, who dazzled
with their own special brand of Latin
and fusion jazz.

Santana and Shorter’s brilliant per-
formance was considerably enhanced
by their crack backup band. The song
“Europa” provided the highlight of
their energy-charged set. In fact, the

Beatles Block Gharly’s
Release Of 62 Decca Demo

BY EDWIN RIDDELL

LONDON Legal action to prevent
the reissue of a 1962 Beatles demo
album could become a test case for
the whole recording industry here.
That is the view of lawyers repre-
senting the estate of John Lennon
and fellow Beatles Paul McCartney
and George Harrison.

The tangled tale involves original
Beatles drummer Pete Best and the
now infamous story of how Decca
Records missed an opportunity in
early 1962 to sign up the Fab Four.

At stake is whether Charly Rec-
ords, a reissue company, is acting
within its rights by putting out a
cassette, album, and CD of a tape
made at Decca on New Year’s Day
1962. The recording was the subject

of an action started in the high
court earlier this year on behalf of
McCartney, Harrison, and Yoko
Ono, Lennon’s widow.

The dispute surfaced again July
22 in London with the release of a
press statement by representatives
of McCartney, Harrison, and Ono
saying that Charly Records had giv-
en ‘“undertakings lasting until trial”
that it would not distribute the com-
pact disk “The Beatles—The Decca
Sessions 1/1/62” either in the U.K.
or anywhere else in the world.

Charly Records, which claims “at
all times to have acted with propri-
ety,” says the latest salvo is unnec-
essary. As soon as the original com-
munication from the Beatles’ solici-
tors was received, the label says it

(Continued on page 83)

Jive Faces ‘Nightmare’ Suit
Fat Boys Claim ‘Freddy’

BY JEAN ROSENBLUTH

NEW YORK The name of D.J.
Jazzy Jeff & the Fresh Prince’s new
single, ““A Nightmare On My
Street,”” is turning out to be pro-
phetic. New Line Cinema, which
produces and distributes the “A
Nightmare On Elm Street” series of
films, has served papers to Zomba
Enterprises, which operates the
group’s Jive label, and the Bertels-
mann Music Group, which distrib-
utes it, asking them to halt distribu-
tion of the single.

“New Line Cinema has an exclu-
sive agreement with the Fat Boys
for use of the Freddy Krueger
voice,” says Seth Willenson, the stu-
dio’s senior VP of telecommunica-

tions. The Fat Boys plan to issue
‘““Are You Ready For Freddy,”
which features actor Robert
“Freddy Krueger” Englund, as the
second single from their “Coming
Back Hard Again” album. Its tenta-
tive release date is Aug. 14. The
song will also be featured on the
soundtrack to “A Nightmare On
Elm Street IV.”

Ann Carli, VP of artist develop-
ment at Jive, acknowledges that
“we were issued a cease-and-desist
order [July 26], but we've been ad-
vised by our lawyers that under the
First Amendment there is no in-
fringement.” “A Nightmare On My
Street”” features what Carli de-
scribes as “‘a parody, definitely not

(Continued on page 83)

number was so much fun for San-
tana, Shorter, and the band that
when it came time to do an encore,
they reprised the song as the crowd
cheered them on. According to San-
tana, the live show in Montreux was
recorded for an album that will be re-
leased sometime soon.

For the past year, there have been
rumors that Davis was having trou-
ble with his throat; but judging by his
performance at the festival, it ap-
pears that the problem has passed.
Davis was in top form and displayed
tonal superiority on his trumpet, nev-
er missing the mark, especially on
Charlie Parker's “Scrapple From The
Apple.”

(Continued on page 83)

Cali It Intuition. Germany's intuition Records launches its U.S. label, to be
distributed by Capitoi Records, with an artist roster that includes Hermeto
Pascoal & Grupo, Jon Hasseli, and Charlie Mariano. Shown, from left, are
Heimut Fest, managing director, EMI Electrola; Bhaskar Menon, chairman and
CEO, EMI Music Worldwide; Vera Brandes, founder, Intuition; Bruce Lundvall,
East Coast GM, Capitol Records, and president, Blue Note Records; and David
Berman, president, Capitol.

GUNS N’ ROSES’ ‘““Appetite For Destruction”
jumps to No. 1 in its 50th week on the Top Pop Al-
bums chart. The sleeper smash took one week long-
er to reach the top than Def Leppard’s “Hysteria,”
which rang the bell two weeks ago in its 49th week.
Only one album in the past 20 years has taken long-
er to hit No. 1: “Fleetwood Mac,” which did the trick
in its 58th week in September 1976. “Whitney Hous-
ton” also took 50 weeks to reach No. 1, hitting that

A Year Later, Guns N’ Roses Hit No 1;
Top 10 Hit Makes Chicago Smile

third metal-oriented al-
bum in a row to top the
chart, following Van
Halen’s ““‘OU812"” and
‘“Hysteria.”” The Guns
N’ Roses album is likely
to remain a No. 1 con-
tender throughout the
summer because the

spot in March 1986.

‘‘Appetite’’ is the
SR I TR
o8 SN s o)

band’s breakthrough

single, “Sweet Child O’
Mine,” is just now ex-
ploding on the Hot 100. This week it leaps seven
notches to No. 18.

By hitting No. 1, Guns N’ Roses’ album makes up
for Geffen Records’ frustrating near-miss last year
when “Whitesnake” logged 10 weeks at No. 2.

cHICAGO is adding to its reputation as the Band
That Would Not Die. Ignored by the rock press, tak-
en for granted by the industry, the group just keeps
coming up with hits. “I Don’t Wanna Live Without
Your Love,” which jumps five notches to No. 8 on
the Hot 100, is the group’s 17th top 10 hit in just over
18 years.

One sign of Chicago’s remarkable consistency:
The group has landed at least one top 10 single from
12 of its 16 studio albums. And the group has pulled
at least one top five single from nine of those studio
sets—and the way “I Don’t Wanna Live ... " is
climbing, that will soon be 10 out of 16.

Ron Nevison produced the current smash, picking
up the reins from David Foster, who supervised the
group’s previous four top 10 hits. James William
Guercio produced the group’s first 12 top 10 hits,
stretching from ‘“Make Me Smile” in 1970 to ‘“Baby,
What A Big Surprise’ in 1977.

One discordant note: There are signs that Chicago
is starting to be thought of as a singles act. The
group’s 1986 album, “Chicago 18,” peaked at No. 35
(despite boasting a No. 3 single, “Will You Still Love
Me?”), and the current “Chicago 19" holds at No. 43
this week.

FAST FACTS: “Richard Marx” achieves its highest
ranking to date by leaping six notches to No. 13 on
the pop album chart. The album—which has been on
the chart for 60 weeks—had never previously
climbed above No. 19.

by Paul Grein

Cyndi Lauper’s “‘Hole In My Heart (All The Way
To China)” has a startlingly bad week, losing its bul-
let at No. 54 on the Hot 100. It’s a eritical release for
Lauper: The song is featured in her soon-to-be-re-
leased motion picture, ‘“Vibes,”” and on her upcom-
ing third solo album, “Kindred Spirit.” The Lauper
record is doing so badly that it makes Billy Ocean’s
“The Colour Of Love”’—which holds at No. 17—look
like a hit. But there can be little joy at Jive/Arista
when the first ballad single from an Ocean album
falls short of the top 10.
““Suddenly”’ and
“There’ll Be Sad
Songs,” the first ballad
releases from Ocean’s
last two albums, both
sailed into the top five.

WE GET LETTERS:
David Harris of Glas-
gow, Ky., notes that
only five of the 20 sin-
gles to hit No. 1 on the
Hot 100 so far this year are from 1988 albums. The
main reason for this surprising statistic: the chart-
topping success of third, fourth, and even fifth sin-
gles from 1987 albums. The only singles from 1988
albums to ring the bell: Rick Astley’s “Never Gonna
Give You Up”’ and “Together Forever,”” Billy
Ocean’s “Get Outta My Dreams, Get Into My Car,”
Cheap Trick’s “The Flame,” and Steve Winwood’s
“Roll With It.”

Robin Scott-Durkee of Eau Claire, Wis., notes
that Pat Benatar lands her 15th top 40 single with
“All Fired Up,” which puts her in a tie with Madon-
na for the most top 40 hits by a female solo artist in
the '80s. Madonna has dominated the charts to such
a degree in the past four years that it’s easy to for-
get how hot Benatar was in the early and mid-'80s.
In addition to her impressive singles track record,
she landed six straight platinum albums and won
four Grammy Awards.

Rich Appel of CBS in New York notes that 1988 is
the first year in which two car models have been
mentioned in titles of top five hits since the ‘“‘car
era” of rock’n’roll. Natalie Cole’s “Pink Cadillac”
and Pebbles’ “Mercedes Boy” have revived the tra-
dition, which peaked in 1964 when Ronny & the
Daytonas’ “G.T.0.” and the Rip Chords’ ‘“Hey Lit-
tle Cobra’ screeched into the top five.

Alphonso M. Mason of Mobile, Ala., notes that
Vanessa Williams’ ‘“The Right Stuff” entered the
Hot 100 on July 23—four years to the day after she
resigned her crown as Miss America. Williams’ sin-
gle jumps to No. 66 this week, having already
cracked the top five on the black and dance charts.

Dave Schleier of Hackensack, N.J., notes that the
Cover Girls have landed five Hot 100 hits from their
“Show Me” album, a record for an independently
distributed release.
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Success has rever been
enough for Hers Alpert.
From the legendarv early 60
sessions that 3 amped his
name on the American musi-
cal landscape 20 his jazzy,
atmospheric scrkcuts of the
70's, and up trough last
year’s funk-inf uerced Keep
Your Eye on We, Alpert his
always looked for new con-
texts for that -magial, light-
hearted quality that flows from
his trumpet ex1 time he
puts the horn "¢ his lips.

His new albun Under a
Spanish Mocr. may be his
most ambitious yed. The
album’s three-part centerpiece
“Under a Spanish Moon”
features a full sysmphony or-
chestra, Jazz c1angss, Salsa
rhythms, Urbx:n textures and
Rock energy, b-cught together
with cinematiz visicn by
Jorgé del Bar- ¢ (who wrote
the piece) and Alpert. Guest
vocalist Lant Hall lights up
“Ancient Sourxe” Tae instru-
mental rethink of Sting’s
“Fragile” speaks as e oquently
as the original ~he single
“] Need You7. ... i€ as
sprightly and hzunring as
anything he’s €ver recorded.
Under a Spemnish Moon
shines with Ferb Alpert's
love of music >~ alb stripes,
and the magic spel of his
horn ties it tosezhe~.

That he delivars hiz most
challenging axt rewarding
album in 1988 is ar astound-
ing testament "¢ his creative
imagination. bu: i’z even
more astoundmg to hear his
trademark ham encerge from
behind an orchestre, laughing
and dancing, asserting once
again that the 7L ture belongs
to those who czn Gream it.

Produced by Hero Alpert

{SP 5209)

£11988 A&M Records, Inc. All Rights Reserved
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KEEPS ROCKIN’ ALL THE WAY
“BACK TO AVALON.”

The excitement begins

with two smash singles

and rocks you straight

“Back To Avalon,” the brand
new album of powerful ballads
and fulltilt rock " roll from
Kenny Loggins. Featuring the
hit,"“Meet Me Half Way,” plus
hi heart- pounding new single,
“Nobody’s Fool” (Theme from
”Coddyshock II”) Get ready as
Kenny Loggins” highly anticipated
I e T ¢ American tour (starfing
T 7 2 == August 4) keeps
| ; this hot new music on
stage as well as on radio
throughout the year!

Kenny Loggins.

“Back To Avalon.”

 Eleven new tracks that

lead to something

o very, very big!
" OnColumbia Cassettes,

e Compud Discs and Records.

(?» Manogerment. Larry Lorson & Assodates *“Columbia,” & ore rademarks of CBS inc. © 1988 (BS Records Inc
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Editorial

CONSUMER WILL WINNOW NEW FORMATS

WHEN LABEL EXECUTIVES of the mid-'60s
and early "70s were asked to comment on emerg-
ing new technologies, such as 8-track cartridges
and home video, their unfailing response was
something like this: “We’re selling music enter-
tainment, and we don’t care what the carrier is.”

Little did they know that in years to come,
fate and technology would test this viewpoint

- sorely!

Over the past five years, the music industry’s
new carriers and variations on a theme have
been taking these executives, some of whom
still are in the music business, at their word.

But what is the reality? Did these executives
envision a profusion of formats competing with
each other? Or did they mean to say, in effect,
that whatever format wins out is fine with
them?

On one hand, if history is any guide, the for-
mat wars are likely to settle down to a consum-
er’s ultimate decision of what makes sense to

him or her. On the other hand, history is no
guide in terms of the numbers of choices the
consumer can make today.

In retrospect, the days when the choice was
between LP or 8-track and, later, LP or cassette
seem very innocent. Today, by contrast, the con-
sumer is faced with bewildering choices among
LPs, cassettes and their singles-format spinofTs,
and, of course, CDs and their singles and video
spinoffs.

This doesn’t even include the nonmusic for-
mats—such as video games, videocassettes, and
laser videodisks—that adorn the shelves of
many music dealers.

With the latest CD spinoff, the CD video for-
mat, just beginning to appear in stores and
primed for a fourth-quarter marketing push, the
music industry has all its current technological
cards on the table. While the fate of cassette sin-
gles and CD video, in particular, won’t be fully
sealed by the end of the year, we assume that
music dealers who are giving all the new boys on

the block a shot will be taking a hard look at
sales patterns so they can determine their fu-
ture commitment to these configurations.

Some may conclude, as the owners of numer-
ous CD-only stores have, that it is best to spe-
cialize in certain configurations. Some CD-only
dealers may add just other laser-read formats,
such as CD3s and CDVs. Other retailers have
dropped or cut back their inventory of vinyl LPs
and singles, since sales are dropping in those
categories. But the vast majority are probably
just waiting to see which way the consumer will
go. :
It’s true that it’s the music that counts and it’s
up to the consumer to choose the one or more
configurations that suit his or her purposes. But
complications have set in, possibly forcing the
consumer to defer choice in the midst of confu-
sion. The fourth quarter may shed some light on
this.

And wait. We haven’t even heard from digital
audiotape yet!

Katzel Fails To See Forest For Trees

Chairman Emeritus: W.D. Littleford

PROFIT PROSPECT BLINDS DAT PROPONENT

BY ELLIOT L. HOFFMAN

Bud Katzel’s Commentary (Bill-
board, July 2) in favor of leaving it
to the consumer to “make the final
judgment” on whether DAT should
be marketed in this country was in-
spiring. Katzel certainly tells it like
it should be. Money and profit,
that’s what really matters. DAT
machines, whatever effect they
may have on the recording industry,
must be stocked on dealer shelves

so that the U.S. public can decide if -

it wants to take that technology
home.

Long-range views are for hippies
or communists. So what if plastic
fast-food containers never decom-
pose, or if fossil fuel combustion is
causing the temperature of the at-
mosphere to rise, or if U.S. cycla-
mates, tar, artificial dyes, and chem-
ical preservatives are peddled to the
rest of the world as the blessings of
modern science? The only conse-
quence of consequence is the bot-
tom line.

Only fools would resist technolog-
ical change just because it lays
waste to industries and cultures.
Future problems should be left to
future generations to solve. The
problem for this fiscal year is the
bottom line.

Sure, artists and record compa-
nies (other than GRP Records, Kat-
zel’s label) may say that DAT -will
provide the tools for absolutely per-
fect counterfeit copies as good as or
better than the best CDs for genera-
tion after generation unto genera-
tions yet unborn. (That’s future
stuff again; let’s focus on the 1988
Christmas season and the stock-
holders we have to satisfy.)

It wouldn’t be the worst thing in
the world if major record companies
have to cut back on signing or re-
cording artists and material be-
cause their profits are being
drained off to the counterfeiters
and infringers. We probably
shouldn’t even have a record indus-
try if its survival is so dependent
upon the exclusivity of products and

artists. (There’s always vocational
rehabilitation and job retraining for
Ahmet, Jerry, Bhaskar, Walter, Joe,
Moe, Dick, and Bob. Even Pony Ex-
press riders should have found oth-

‘Long-range views
are for hippies
or communists’

Elliot L. Hoffman is a senior partner in the
New York law firm Beldock Levine &

tary to the National Rifle Assn., Sol-
dier of Fortune magazine, and the
National Tobacco Growers Assn.
They might only have to change a
couple of words to be able to use it

Hoffman.

er work by now.)

The principle is clear and sound:
Put it all out there and let the mar-
ketplace decide if it’s worth the
price. Don’t stop with DAT. In fact,
send copies of Katzel’s Commen-

OLDIE BUT GOODIE

All of us here were upset to see the
review of Mickey Gilley’s new single,
“I'm Your Puppet” (Billboard, June
25). The song was dismissed as a
“swatch of overworked metaphor.”

We feel that the reviewer might
have noted that “I'm Your Puppet”
rose to No. 6 on the Billboard pop sin-
gles chart in 1966. It has also been re-
corded by such acts as Sam & Dave,
Dionne Warwick, Marvin Gaye &
Tammi Terrell, the Boxtops, Peter &
Gordon, and co-writer Dan Penn.

A song that has stood the test of
time as well as “I'm Your Puppet”
has earned better treatment.

Steve Roberts
Airborne Records
Nashville

against the regulation of guns,
drugs, high-tar cigarettes, and nu-
clear waste.

(On reflection, it is possible that
Katzel and GRP Records are pull-
ing our legs. Maybe it is parody, a

‘WHO’S ON FIRST’

Can a small-town hick from the Deep
South be allowed to throw her brass
farthing’s worth into this “how black
is Whitney Houston” controversy?
Reading about the arguments on
both sides (Commentary, June 25 and
July 2), I feel like I'm sitting through
a monthlong marathon of the “who’s
on first” monolog.

I saw Houston in concert recently.
When she came on stage, my first
thought was about how beautiful she
is (not how black, green, or fuchsia
she is).

1 work in a record store and listen
to music all day. I enjoy a song for
how it sounds and what it says—the
artist could be an Ewok for all I care.
My ancestry is American Indian (you
want to talk about raw deals and a
hard way to go?), but I have enough
sense to get past the fact that there is
no “top tepee singles” section in Bill-
board and get on with the business of

joke on us. I have never met Katzel.
Maybe he has children or grandchil-
dren and is concerned that there be
a record industry when they grow
up ... Naaah.)

Katzel says that “there will be a
DAT market” and that GRP is right
to get in there early. History has
certainly proven his point. Think
how much wealthier and more influ-
ential the Coca-Cola Co. would be to-
day if it had not taken cocaine out of
its bottles more than half a century
ago. Coca-Cola let that enormous
market get away from it by worry-
ing about the long-range effect of
its old formula. I’ll bet they wish
they had Katzel’s foresight.

We need more men like Katzel,
especially if he has a back yard.
Here’s a humble solution at long
last to the problem of nuclear waste
disposal: Forget towing it down to
Cuba. Leave it in Katzel’s backyard
and forget it. He shouldn’t mind.
After all, it probably takes at least
20 years before it kills anybody.

living. Which is what some good folks
like Thomas Jefferson, Gandhi, and
Martin Luther King Jr. worked so
hard for—the rights, beliefs, and dig-
nity of the individual.

So all you folks out there worrying
about how black or white you are—
give it a rest. Get in your car, take a
drive, listen to “The Greatest Love Of
All” a few times. You'll feel better.

Sheila Schulert
Savannah, Ga.
PS. Viva Tony Anderson! His Com-
mentary analogy of Houston’s case
to that of George Michael was primo!

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Windham Hill's Schmidt Aims New Age At AC

BY YVONNE OLSON

Part of an occasional series on rec-
ord promotion executives.

“Alternative product that doesn’t
fit neatly into a packaged niche” is
how Windham Hill director of nation-
al promotion Rich Schmidt describes
the records he’s worked over the
years. He hopes, however, that one
day new age product will spread be-
yond the fledgling adult alternative
format to common rotation on full-
service adult contemporary radio.

“I prefer to call it contemporary in-
strumentals,” Schmidt says of the
music. “And it’s not that it can’t be in-
corporated into other formats besides
AC. I think every PD realizes there’s
a portion of his audience that likes an
alternative approach. And it’s every
promotion person’s goal to . .. take a
record beyond its format. The key is
developing market, as opposed to sta-
tion, support. Judging from the aver-
age demographic breakdown, AC is
the most likely avenue.”

In early 1987, a Windham Hill sur-
vey of record buyers found that its
audience was the prime AC/advertis-
er target: an affluent following with
a median age of 32. And unlike many
others in that age group, the respon-

dents were frequent record buyers,
purchasing 21.8 records a year, 8.2 of
those from Windham Hill.

A common myth about adult alter-
native listeners is that they’d rather
listen to the records they’ve bought
than hear them on the radio. But
Schmidt says, “Ratingswise, the for-
mat has definitely proven itself at
night.” And in terms of selling rec-
ords, “as more stations go on line
with this approach, entire catalogs
become marketable in areas not pre-
viously touched.”

But as a stand-alone format,
Schmidt says, adult alternative has
problems securing a strong morning
audience and providing artist identifi-
cation. “Listener loyalty is developed
through intelligent communication.
In terms of mornings, the answer is
to truly become a full-service opera-
tion. I'd like to see it evolve into a pre-
sentation of, say, 20 minutes of news,
like a condensed [version of National
Public Radio’s show] ‘Morning Edi-
tion,” with four to five songs an hour
and a little personality. I belong to
this demographic, and I think most
people my age feel the same way.

“If [Satellite Music Network’s] the
Wave spent more of their time pro-
moting artists instead of themselves,
they’d be a lot farther along,” he

Tribune Hires Linden As WPIX N.Y. PD

BY SEAN ROSS

NEW YORK Tribune Broadecast-
ing’s AC WPIX New York has quiet-
ly hired Bob Linden to fill its long-
standing PD vacancy, thus rekin-
dling market speculation that WPIX
will adopt some sort of jazz or adult
alternative format.

Linden’s background includes
eclectic adult-oriented radio stations
of various stripes, among them KESI

San Antonio, Texas (now KMMX);
classic hits KKLZ Las Vegas, Nev,;
and jazzy KIFM San Diego. Most re-
cently, he was very briefly at WQXI-
FM Atlanta before leaving in an ap-
parent disagreement about how
much jazz that station should play.

Linden has “no official comment”
on what his joining means to WPIX’s
format. The station is still waiting to
see the results of some research stud-
ies, he says.

his chain of jewelry retailers.

Bob Seiloff.

newsline...

METROPLEX COMMUNICATIONS—in a joint venture with Larry J.B. Robin-
son—has acquired WERE/WNCX Cleveland from Metropolis Broadcast-
ing for $11.5 million. Metroplex is based in Cleveland; its principals, Nor-
man Wain and Robert Weiss, were station owners there at one time. Rob-
inson is the previous owner of WBBG/WMJI Cleveland and is known for

says. “This is not a passive audi-
ence—they’re interested in what they
hear on the radio. The most impor-
tant goal should be to take their at-
tention off the station and focus it on
‘what the station’s presenting.”

SMN'’s the Wave maintains that
through artist IDs, 50% of its product
is back-announced. Schmidt says that
may be true of Los Angeles’ KTWV,
but on Wave stations in smaller mar-
kets his staff has heard as few as
three out of 22 tracks identified.

Before commerical radio caught
on, most contemporary instrumental
music was broken and nurtured on
college stations and National Public
Radio. Since then, Windham Hill has
given increased attention to those ar-
eas, and Schmidt sees these stations
as his real foundation.

“The commercial approach is still
new, with most stations just celebrat-
ing their first anniversary,” he says.
“[Several] years ago there was only a
handful of people interested in this

music’s commercial viability, like
John Sebastian’s EOR [eclectic ori-
ented radio] format or Tom Pelissero
when he was at KTWN Minneapolis
[Pelissero is now PD of the Breeze
network].

“It was on noncommercial stations
where we really got our start. It's
easy to overlook where you've come
from, but we’ve taken major steps to
make sure that doesn’t happen.
We’ve hired people to cater exclusive-
ly to these stations, and it’s where we
still get consistent airplay and reach
a large part of our core audience.”

Another problem new age radio is
facing is the current glut of product.
“While the benefit is that program-
mers are now listening to music once
again, it's unfortunate that there’s
simply too much of it,” says Schmidt.
And though a number of trades are
beginning to track activity, several
records get lost while fighting for a
place in supplemental-only data.

This is not an unusual situation for

Schmidt, who got his start working
Bomp Records acts like the Weirdos,
Nikki & the Corvettes, and the Dead
Boys. He then moved to the label
founded by defunct rock band the
Plimsouls, Shaky City Records,
where he worked in artist manage-
ment, and spent some time at the
quirky Rhino Records before arriv-
ing at Windham Hill as the national
promotion manager for its pop sub-
sidiary, Open Air. After a year, he
was promoted to his present position.

“The key to working alternative
product is being resourceful, utilizing
marketing and publicity to the fullest
extent, and always being aware of
the bigger picture,” he says. “Look-
ing at my past history, it would seem
like Windham Hill doesn’t fit among
all those new-wave-type ventures.
But we all age and our tastes change.
I certainly wouldn’t want to be talk-
ing about Megadeth right now.”

CBS RADIO DIVISION has named Anna Mae Sokusky VP of CBS-owned AM
stations and George Sosson VP of CBS-owned FMs. Sokusky was VP of
news and programming for the AMs since January; Sosson had been VP
of operations for the FMs since 1987.

AT WFMT CHICAGO, president Ray Nordstrand adds GM duties as Richard
Marschner heads for a new post at WI'TW-TV. WFMT VP/PD Norman
Pellegrini now adds senior VP/station manager stripes.

VIC RUMORE returns to WLAC-AM-FM Nashville as GM; he previously
held that post from 1983-86 before becoming president of Sudbrink
Broadcasting, WLAC’s former owner.

JI# VOTAW is the new GM at Olympic Broadcasting’s KMGX Fresno,
Calif. Votaw was previously GM at KIKF Anaheim, Calif. He replaces

WZZK BIRMINGHAM, ALA., VP/GM Jerden Bullard is named corporate VP of
government affairs for parent company NewCity Communications.

MILES DAVID, longtime head of the Radio Advertising Bureau, has been
named vice chairman of New York-based Pinpoint Marketing.

AT THE RECENT Upper Midwest Communications
Conclave, album rock programmers said they aren’t
sure where their format is going next. Should they
should split their format into classic, alternative, metal,
and mainstream divisions, with a chart for each? Or
could they live under one banner, letting charts reflect
the national cross section of activity?

When album stations are being courted simultaneous-
ly to play Tracy Chapman, Midnight Oil, and Guns N’
Roses, fragmentation is a natural concern. But when
this question arose in Min-

Will Artist Variety Divide Album Rock?
PD Ed Chandler Retums To San Antonio

At AC CKFM Toronto, Standard Broadeasting presi-
dent/GM Gary Slaight hands his PD duties to Don Ste-
vens, PD of top 40 CFCN “AM106” Calgary, Alberta.
Slaight says the recent legal controversy over whether
CKFM played too many hits for a Canadian FM has
nothing to do with the appointment; he was just too
busy for all three jobs.

Keith Isley is on his way back to Miami to program
top 40 WHQT “Hot 105.” He was most recently PD at
AC WWWM Toledo, Ohio, but also spent six years pro-
gramming WINZ-FM

neapolis, not one PD
brought forth an answer;
instead, the PDs turned to
the trades. “We don’t
know if this is all still al-
bum rock,” they said.
“What do the trades plan
to do about this?”

The trades want to do
what you want to do.

“195” (now WZTA), which
was known in the early
"80s for its use of unusual
oldies and local dance
product. So far his only
plans for Hot 105 are to
gear it more toward the
market, which seems to in-
dicate he will make it
slightly more dance orient-

Most trade journalists will
tell you that their job is
just to reflect radio. Some publications now offer ex-
panded hard rock and modern rock coverage, but
they’re meant for PDs to use as part of an overall mix as
well as for the handful of full-time modern or hard rock
PDs.

Judging from the conclave confusion, the format built
on eclecticism now seems a little troubled by its reap-
pearance. Yet there’s not a focus group anywhere that
doesn’t ask radio for more variety. Most listeners
haven’t been confronted with hearing Toni Childs next
to the Cure, Steve Winwood, and Guns N’ Roses; there
are certainly signs that they’re open to it.

We know from the last three years that album rock
has to acknowledge the 25-plus audience. We know from
the last three months that there’s no sense in chasing
the hard rockers away. Rather than splinter the commu-
nity into pieces, PDs could do worse than roll with the
old eclecticism for a while.

PROGRAMMING: Former KBUC San Antonio, Texas,
PD Ed Chandler is back in town as the PD of country
KAJA. Chandler had been doing afternoons at KASE
Austin, Texas. GM Stan Webb calls him a “good Texas
native boy” and cites Chandler’s music and on-air skills.
At KAJA sister station crossover WQUE-AM-FM New
Orleans, Bob West is now PD. He had previously pro-
grammed Jerry Clifton-consulted KROY Sacramento,
Calif., and KAMZ El Paso, Texas.

by Sean Ross and Yvonne Olson

ed.

Across south Florida,
WMXJ Miami PD Jere Sullivan’s move to WSNI Phila-
delphia means that Sconnix Broadcasting consultant
Rick Peters—who was heavily involved in WMXJ—has
been named Sconnix’s VP/programming. He’ll also pro-
gram WMXJ on a day-to-day basis ... One Florida job
change didn’t happen. A day after accepting the job at
AC WQXI-FM “94Q” Atlanta, WRBQ-AM-FM “Q105”
Tampa VP/OM/afternoon jock Mason Dixon got a new
five-year contract from Q105. So 94Q still has no PD.

KWFM Tucson, Ariz., PD J.D. Adams is the new PD
at KMJI Denver. GM Craig McKee praises his history
of building strong morning shows . . . Andy Beaubien is
the new PD at classic rock WCXR Washington, D.C.; he
was most recently PD at album KNX-FM Los Angeles.
Beaubien replaces the late Bob Kaghan.

With Ron St. Pierre back at sister AM WHJJ, Caro-
lyn Fox is now acting PD at album WHIJY Providence,
R.I. Fox, one of the first female shock jocks, calls her
new job “horrible, because I've become a lot more re-
sponsible.” A permanent appointment is expected in two
months.

Michael Fischer has been WNUA Chicago PD Bob
0’Connor’s consultancy partner for a year. Now he’s
also OM/MD of the adult alternative station ... After
several months with consultant Jay Albright as in-
house PD, country KRPM-AM-FM Tacoma, Wash., has
named veteran area personality R.P. McMurphy PD. In
(Continued on page 15)
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SPRING "88 ARBITRONS

Following are 12 plus, average quarter hour share, metro survey area. Monday-Sunday, 6 a.m. to midnight. (#) indicates Arbitron market rank. These symbols are used: AC= Adult
Contemporary, adult alt=Adult Alternative, adult std=adult standards/big band, album=album rock, cls rock= classic rock, easy=easy listening, modern=modern rock, n/t=mnews/
talk. Copyright 1988, Arbitron Ratings Co. May not be quoted or reproduced without the prior written permission of Arbitron.

Su F W Sp Su F W Sp Su F W Sp Su F W Sp Su F W Sp
Cait Format '87 '87 '88 '88  Call Format '87 '87 '88 '88 Calt Format '87 '87 '88 '88 Calt Format '87 '87 '88 '88  Call Format '87 '87 '88 '88
HOUSTON/GALVESTON—(10) KBSG oldies 34 31 19 33 KRIN oldies 21 6 7 16  WKT top 40 75 95104 99  KLSI AC 46 33 42 46
KMGI AC 30 24 39 33 KTCL album J 13 8 14 WKLH cls rock 59 83 59 86 KuDL AC 39 31 40 32
KMJ X d : X
KRBS—FM ::ba:O “7): 23 ?; :2 KSEA easy 38 42 39 33 KBNO Spanish — — 1.1 WMIL country 55 67 75 80 WHB oldies 27 34 24 27
KIKK-FM col:lntry 7'3 8.3 6.9 8.1 KZO0K cls rock 33 30 3.2 28 KYGO country 26 27 19 11 WLZIR-AM-FM  album 29 24 58 11 KPRY jazz 13 16 .7 25
KILT-FM country 6.0 5'9 6.0 6.7 KLSY-AM-FM  AC 28 34 39 27 WLUM-FM urban 6.7 59 66 6.7 KJLA adult std 30 26 21 24
KKBQAMEM  top 40 7'4 6'5 7'6 6'7 KV oldies 26 25 22 26 PORTLAND, ORE.—(25) WEIW easy 71 84 76 63  KCWV-AM-FM adult alt 24 12 15 13
> ’ ’ ’ ’ KING-FM classical 32 34 24 24 WOKY adult std 69 68 79 58 KXTR classical 19 16 16 12
KTRH n/t 6.9 49 54 6.2 . KKRZ top 40 98 80108 9.1
KCMS religious 1.7 17 21 23 WLTQ AC 40 50 34 55 KLTY AC 8 9 6 11
KLOL album 56 62 56 59 KKCW AC 63 46 44 72
KODA -~ 55 57 52 52 KRPM-AM-FM  country 33 44 27 22 KXL t 50 79 59 69 WQFM album 76 54 41 37
KFMK ACy 4'9 4'9 4'2 3.8 KJR oldies 1.7 23 23 21 KINK album 6.5 6.9 6-9 6.5 WISN n/t 33 23 30 27
R T Gl 38 a8 37 37 EIXFM AC 19 21 16 19 o0 AC“ 157 76 63 WMYX AC 44 48 30 25 COLUMBUS, OHIO—(34)
KLDE oldies 2'7 1-8 2'2 3'4 KING n/t 21 17 20 18 KUPL-FM Tl 6-7 5'9 644 5'7 WEMP oldies 24 22 21 22
KQUE AC 3'9 4‘2 3'2 3'4 KLTX AC 27 24 26 18 KXYQ to 40y 5‘1 5'3 6A7 5.6 WFMR classical 16 19 33 16  WSNY AC 68 87 89 121
' ' ’ ’ KNUA adult alt 13 23 17 15 P ’ ’ ’ : WITR AC 12 20 20 16  WNCi top 40 106 9.8 10.0 114
KLTR AC 25 28 45 33 - KMJK cls rock 38 51 42 52
KCIS religious J 7 1.2 WBZN-AM-FM  adult alt 20 13 20 13 WTVN AC 76 9.8 93 10.1
KKHT AC 26 42 32 28 KGON album 73 56 45 50
KKFX urban 119 7 11 WNOV urban 19 16 1.1 12  WBNS-FM easy 10.7 109 10.8 9.2
KPRC n/t 22 31 31 24 KXL-FM easy 56 59 54 49
KLAT Spanish 8 31 19 21 KKSN-FM oldies 29 24 45 47 wLvQ Ly 119 85 8979
il oo . TAMPA/ST. PETERSBURG—(22) DU KANSAS CITY, M0.—(27) WXGT top 40 83 80 92 68
KYST Spanish 5 9 5 13 KYTE adult std 44 36 51 41 WMGG cls rock 36 46 46 59
KQQK top 40 8 8 10 1.2 WRBQ-AM-FM top 40 18.0 15.6 17.4 17.1 KWJJ-FM country 37 35 31 34 ’ ’ : ’
. WDAF country 80128 126 129  WHOK country 44 48 49 53
KXYZ Spanish 1.7 10 17 11 WWBA easy 10.3 108 105 96  KGW AC 40 49 41 31
. KYYS album 83 92 94 91 wCoL adult std 25 15 26 30
KCOH black 1.2 14 11 1.0 WQYK-FM country 53 80 87 79 KYTE-FM classical 30 53 28 31
. KBEQ-FM top 40 88 98 95 79 WMNI country 34 38 32 28
KHCB religious 1.0 9 10 10  WYNF album 6.5 48 59 7.0 KwlJ country 24 18 12 19
- KFKF-FM country 55 7.2 95 79 wLw AC 27 12 16 26
WUSA AC 50 48 52 6.0 KPDQ-FM religious 19 15 17 18
MIAMI . KMBZ n/t 81 50 33 67 WVKO urban 19 27 21 25
—(11) WFLA n/t 37 51 44 59  KSGO oldies 21 11 16 11
WFLZ AC 39 41 47 46  KUPL — 13 9 11 10 KPRS urban 56 76 67 59 WCKX urban 27 17 32 23
WLYF easy 7.0 85 85 87 WKRL cls rock 4.8 3'2 3-8 4'0 y ’ : ’ : KCPW top 40 56 34 51 57 WBBY jazz 1.8 21 27 19
WEDR urban 39 53 50 58 ’ } ’ : KCMO n/t 82 76 70 55 WBNS AC 15 24 18 12
WQBA Spanish 6.5 54 42 48 a:b; cA: ntr 23 ;2 gi ;3 MILWAUKEE/RACINE (26) KMBR easy 60 7.1 7.2 54 WRFD religious 14 13 9 12
WPOW crossover 50 57 43 46 untry ’ ’ ’ ’ WTMJ AC 15.1 129 12.1 13.2 KCFX cls rock 53 39 52 53 WIIT urban 1.8 18 12 11
WGUL-AM-FM  adult std 34 52 31 33
WHYI top 40 33 38 42 43
. wDuv easy 26 3.2 30 30
wWMXJ oldies 25 37 44 42 WIMP ban 20 17 18 23
wiQY AC 47 42 40 40 ur T s e
WGTR album 32 34 30 19 WDAE adult std 37 22 29 21
. ’ ’ : § WHVE adult alt 17 22 18 20
woer s 2 8348 7o il n s ABG WWIL DIR Jockey For Countdown Show Clearances
n, d b b .
WNWS w 33 35 34 37 :'n“:: :;’t’a“ g; 3'3 2'2 :'; (1 »
Waxy AC 45 42 31 34 WHBO oldies 2-1 .9 1.3 140 an ew as a oe n ase ]
WAQI Spanish 34 36 31 33 ' ' ’ ’
WKQS country 31 30 40 33 tions to carry DIR Broadcasting’s weekly syndicated show, “Rockin’
WI0D AC 29 36 41 32 PHOENIX, ARIZ.—(23) BY PETER LUDWIG “Rick Dees’ Weekly Top 40,” star- America Top 30 Countdown,” al-
WTMI classical 25 25 28 28  KNIX-AM-FM  country 142174 142 129 NEW YORK Two months after ring KIIS' newly re-signed morn- ready airs on Z100 as a WW1 pro-
WHQT top 40 32 28 29 26 KIAR n/t 75 63102 105 announcing his hiring, ABC Radio ing star. gram. WW1 has placed the new Ka-
WLVE AC 32 28 33 25 KMEO-AM-FM easy 127 132 116 95 Networks has finally set a date for ABC says it will spend $2 million sem show on top 40 WBBM-FM
WITA cls rock 14 20 24 22  KIZP-AM-FM  top 40 126 107 111 95 Shadoe Stevens’ debut as the host on a national television campaign “B96” Chicago, while ABC’s Chica-
WQBA-FM Spanish 21 21 22 21  KUPD album 61 67 62 70 of “American Top 40.” Over the alone to launch Stevens, and also go 0&0, WYTZ, will carry “AT40.”
WSHE album 26 17 17 21  KSLX cls rock 39 38 39 45 Aug. 13-14 weekend, Stevens will plans a national print campaign to The jockeying for affiliates shows
WFTL AC 19 12 19 15 KKLY AC 26 39 34 44 replace “AT40” co-founder and 18- support the new host. Stevens will  how high the stakes have become.
WEAT-AM-FM  easy 11 9 16 14 KDKB album 40 31 41 43 year host Casey Kasem, who continue to occupy his regular spot When Dees jumped to DIR 19
WXDJ adult alt — 21 19 14 KFYI n/t 20 28 32 43 signed with Westwood One earlier on TV’s ‘““Hollywood Squares” months ago, his 3-year-old show
WMBM religious 12 8 10 1.0  KOOL-FM oldies 42 27 37 41 this year. while doing a multicity promotion-  was already closing in on “AT40” in
WQAM country 11 3 6 10 KOY-FM top 40 19 31 32 38 Meanwhile, ABC has just placed al tour. His debut will come two station clearances, listenership, and
WRHC Spanish 14 10 15 10  KAMJ-AM-FM AC 35 46 30 33 ‘“AT40” on Gannett Broadcast- weeks after Daryl Hall & John annual gross revenue. Verifiable
KKFR top 40 29 30 36 28 ing’'s KIIS-FM Los Angeles, giving Oates’ guest stint as guest hosts figures are not available, but it’s
ATLANTA—(13) KESZ AC 26 21 29 26 that show an L.A. outlet for the of “AT40,” giving Kasem a final speculated that DIR/Lorimar lured
e - 105 94 105 102 OO oldies 21 25 24 24 first time in several years. The an-  week to say goodbye. Dees with a $17 million, four-year
R b 9.6 7.8 7'9 9‘9 KLFF adult std 16 26 15 17 nouncement came as ABC’s New While the industry wonders contract. Kasem’s WW1 contract is
um T T T KoY AC 19 12 11 15 York 0&0, WWPR “Power 95,” whether “AT40” ’s 2 million listen- believed to be $17 million over five
WSB-FM AC 6.1 69 84 80 3 A .
T eas 89 89 81 79 YORX adult ait 9 12 9 11 was in the final stages of negotia- ers will be loyal to the show or the  years.
e Acy % 06 7 7‘4 host, ABC and WW1 are battling ABC’s ““AT40"” is believed to
PRGN DENVER/BOULDER—(24) for station clearances. A Dees-to- gross over $6 million in annual
WKHX-FM country 49 67 78 66 ,
Power 95 deal means that both sales. DIR won't confirm sales fig-
WIZGC crossover 6.9 55 54 64 KRXY-AM-FM  top 40 92 76 69 8.0 A ABC q 5
and DIR would have major ures for the Dees show but will say
WAPW top 40 56 6.1 54 58 KOS! easy 89 78 66 72 I r . 5 . .
WQXIEM o 30 G0 B8 80 CPTI] T %9 00 06 OO top 40 outlets for their shows in that it grosses substantially more
. S MRSt m88 RADIO AWARDS I the nation’s two top markets. than $6 million annually. The higher
WYAY country 49 50 57 54 KOA n/t 6.5 74 69 6.6 Whi - 5 D
ile KIIS hasn’t set a slot for revenue comes from DIR’s deeper
WFOX AC 49 46 43 48 KBP! album 59 52 77 62 & 0B . .
. AT40” yet, sources have also in- penetration of the top markets.
WAOK religious 27 43 32 38  KAZLY album 55 58 63 6.0 . . . .
dicated that Dees will get the Sat- Most industry observers figure
WGST n/t 34 26 35 35 KBCO-AM-FM  album 80 7.2 81 6.0 . . . .
aoee ) 22 35 32 25  KYGOFM countr o G0 o5 a0 urday morning spots on both sta- ABC will need as big a lead on
urban R T - y 35 5‘4 5‘7 tions with “AT40” airing Sunday WW1’s new Kasem show as possi-
oo e mornings. ble to wean veteran “AT40" listen-
SEATTLE/TACOMA—(14) :g:g :oc o ';g ?; ;; :: In May, market-leading top 40 ers away from the familiarity of Ka-
KIRO n/t 87113 89104 " co?mtry A8 93 96 99 WHTZ “Z100” New York dropped sem’s unique style—and to hold
KUBE top 40 66 63 94 79 BB DIR’s Dees show shortly before se- onto them after Kasem returns to
KSYY AC 22 33 28 29 5 y . . .
KPLZ top 40 60 55 55 17 o e 08 80 95 95 curing Kasem’s new WW1 show, the air. ABC is expected to retain as
KMPS-AM-FM  country 44 60 46 54 i, o0 26 1D 99 “Casey’s Top 40 With Casey Ka- much of “AT40” ’s current style and
KISW album 51 38 47 48 oo o 15 90 59 a9 sem.”” That program will debut formatics as possible to give listen-
KOMO AC 59 54 55 47 oo e o0 29 86 A0 when Kasem’s ABC contract ex- ers time to adjust to Stevens.
KXRX album 48 46 45 43 SO n o e pires in the second week of January
KNUS 1 31 24 28 19 . . . 0 .
KiXI AC 37 38 36 41 o0 S:ban 0 O 0 Opposite page 32in this issue 1989. 2100 VP of programming/  Assistance in preparing this story
KBRD easy 59 42 61 38 o T morning man Scott Shannon’s was provided by Yvonne Olson.
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Hits From Billboard 10 and

20 Years Ago This Week
POP SINGLES—10 Years Ago

. Miss You, Rolling Stones, roLLING
STONE

. Three Times A Lady, Commodores,
MOTOWN

. Grease, Frankie Valli, rso
. Last Daréce, Donna Summer,

CASABLANCA

. Shadow Dancing, Andy Gibb, rso
. Baker Street, Gerry Rafferty, uniTeo

o Use Ta Be My Girl, O'Jays,

PHILADELPHIA IN ERNATIONAL

. Hot Blooded, Foreigner, atLanTic
b kg;e Will Find A Way, Pablo Cruise,

. Still The Same, Bob Seger, capitoL

TOP SINGLES—20 Years Ago

. Hello, 1 Love You, Doors, ELEKTRA
. Classical Gas, Mason Williams,

WARNER BROS.

. Stoned Soul Picnic, 5th

Dimension, souL ity

. Grazing In The Grass, Hugh

Masekela, uni

. Hurdy Gurdy Man, Donovan, epic
b Jumgin’ Jack Flash, Rolling Stones,
LONDON

. Lady Willpower, Gary Puckett &

the Union Gap, coLumsia

. The Horse, Cliff Nobles & Co., pHiL

L.A. OF SOUL

. Turn Around, Look At Me, Vogues,
REPRISE

. Sunshine Of Your Love, Cream,
ATCO

TOP ALBUMS—10 Ysars Ago

. Grease, Soundtrack, rso
. Some Girls, Rolling Stones, roLuING
STONE

. Natural High, Commodores,
MOTOWN

. Double Vision, Foreigner, aTLanTIC
. Darkness At The Edge Of Town,

Bruce Springsteen, coLumsta

. Stranger In Town, Bob Seger & the

Silver Bullet Band, capitoL

. Shadow Dancing, Andy Gibb, rso
. Cig To City, Gerry Rafferty, uniten
ARTISTS

h Saturday Night Fever, Soundtrack,
. Thank God It's Friday, Soundtrack,

CASABLANCA

TOP ALBUMS—20 Years Ago

. The Beat Of The Brass, Herb

Alpert & the Tijuana Brass, A&m

. Wheels Of Fire, Cream, atco
. Bookends, Simon & Garfunkel,

COLUMBIA

. The Graduate, Soundtrack,
OLUMBIA

. Aretha Now, Aretha Franklin,

ATLANTIC

. Time Peace/Greatest Hits,

Rascals, aTLanTIC

. Are You Experienced, Jimi Hendrix

Experience, REPRISE

. A Tramp Shining, Richard Harris,

DUNHILL

. Disraeli Gears, Cream, atco
. Honey, Andy Williams, coLumsia

COUNTRY SINGLES—10 Years Ago
1.

Love Or Something Like It, Kenny
Rogers, UNITED ARTISTS

. You Don’'t Love Me Anymore,

Eddie Rabbitt, eLEKTRA

. Talking In Your Sleep, Crystal

Gayle, UNITED ARTISTS

You Needed Me, Anne Murray,
CAPITOL

. We Belong Together, Susie

Allanson, waRNER/CURB

. From Seven Till Ten/You're The

Reason Our Kids Are Ugly, Loretta
Lynn/Conway Twitty, mca

. When | Stop Leaving (I'll Be

Gone), Charley Pride, rca

8. Rose Colored Glasses, John

Conlee, asc

. Only One Love In My Life, Ronnie

Milsap, rca
(I Love You) What Can | Say/High
Rollin’, Jerry Reed, rca

SOUL SINGLES—10 Years Ago

. Boogie Oogie Oogie, A Taste Of

Honey, capitoL

. Three Times A Lady, Commodores,

MOTOWN

. You And |, Rick James, goroy
. Stuff Like That, Quincy Jones, Aa&m
. Close The Door, Teddy

Pendergrass, PHILADELPHIA
INTERNATIONAL

. Last Dance, Donna Summer,

CASABLANCA

. Runaway Love, Linda Clifford,
CURTOM
. gchame, Evelyn Champagne King,
A

. Get Off, Foxy, pasH
. Shake And Dance, Con Funk Shun,

MERCURY

ADIO

]

GBS Offers Oldies Llhrarv To Affiliates

FEATURED
PROGRAMMING

BY PETER J. LUDWIG

ASSEMBLING AN OLDIES library
has always been the hardest part of
switching to a gold-based format.
Now the CBS Radio Division has an-
nounced plans to make a 2,000-title
classic cuts library available to all af-
filiates of both its networks.

The offer to the 420 CBS Radio
Network stations and 141 CBS Ra-
dioRadio affiliates is the latest gaunt-
let to be thrown down as the major
networks battle to lure and hold sta-
tions by increasing services. The free
gold library is also a natural out-
growth of CBS’ recent success with
its oldies-formatted owned-and-oper-
ated stations, including WCBS-FM
New York and WODS Boston.

The 2,000 songs will be fed to affili-
ates via satellite beginning in Octo-
ber. CBS has not indicated how long
the process will take. CBS VP of pro-
gramming Frank Murphy says
many of the records in the library are
out of print, and many other tracks
will be fed from original master
tapes, new stereo mixes, or CD.

CBS has previously turned to com-
edy to enhance its service and cur-
rently feeds affiliates either “Laff
Trax” or “Funny Stuff” on a regular
basis. Last August CBS inaugurated
its Hot Off The Press service to satel-
lite-feed new albums on the day of
their national release. To date, the
service has featured more than 30 al-
bums. Medium- and small-market sta-
tions that are usually given low prior-
ity by record labels continue to praise
the service.

STORIES THAT ARE too bizarre
even for the National Enquirer usual-
ly end up in one of its sister publica-
tion, the rapidly growing Weekly
World News. Those stories are the
basis of a new daily five-minute pro-
gram in search of a syndicator.

Hollywood, Calif.-based R.C. En-
tertainment Inc. is a television pro-
duction firm that began as an in-
house production unit of cable televi-
sion’s Showtime. When R.C. co-
founder Paul Abeyta came across a
copy of Weekly World News, he de-
cided the time was right to base a TV
show on the tabloid.

While working on the project, how-
ever, R.C. and the National Enquirer
decided that it was too difficult to car-
ry out the concept visually on the
small screen. The decision was made
to turn to radio and theater of the
mind. The result is “Weekly World
News On The Air.”

The key to production of the series
is R.C.’s decision to report the outra-
geous stories straight. The producers
are very careful not to make fun of
the material, which only enhances the
fun of the program—and also allows
listeners to take it seriously if they
want. Three “top” stories are covered
in each day’s 3'/, minutes of actual
programming.

Each story is reported by industry
veteran and “March Of Time” voice
Stan Jones, who portrays sonorous
anchorman John Quincy McGraw. Al-

4

K1 i

All In Order. Rod Stewart checks in at Westwood One before heading out on
the North American leg of his tour in support of his “Out Of Order’ album to
make sure everything is in order for WW1's August installment of **Timothy
White's Rock Stars.” The 90-minute show is titled *Lightning Rod: Rod
Stewart’s Finest Rock.” From left are WW1 East Coast director of programming

Andy Denemark, Stewart, and White.

though edited for radio, the stories
are not changed, and McGraw brave-
ly reports each as truth. Abeyta says
that programming tact was instru-
mental in securing the rights to the
stories from the National Enquirer.

The quotes that are included in the
Weekly World News stories are dra-
matized for the radio program by an
ensemble of actors. Abeyta says a
number of revolving features would
be included, including the brief
“News From Around The World”
segment, with such attention-getting
headlines as “Siamese Twin Kills
Brother For Having Bad Breath;
Didn’t Know Other Half Was Gay.”
Abeyta also promises a ‘““So You
Think You've Got It Bad” segment
and “lots on UFOs and anomalies like
‘Tarantula Children Laughed Out Of
School.””

Abeyta says, “R.C. set out to do a
piece that can't be delivered by the lo-
cal stations. Each program will be re-
leased the same time the material
hits the newsstands. We get the pa-
per’s stories 10 days early and then
rush to get the show to the stations
by the time Weekly World News hits
the streets.”

Because R.C. is a television produc-
tion house, Abeyta says, it wants to
be involved in the creative end only.
The show has been ready since the
end of June, and the company has
been looking for someone to pick up
the show’s clearance and sales re-
sponsibilities for the past four weeks;
interested syndicators can reach
Abeyta at 213-464-3320.

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

Aug. 5-6, Gloria Estefan/Miami Sound Ma-
chine, On The Radio, On The Radio Broadcasting,
one hour.

Aug. 5-7, Freddie Jackson/Fat Boys, On The
Move With Tom Joyner, CBS RadioRadio, three
hours.

Aug. 5-7, New Edition, Star Beat, MJI Broad-
casting, one hour.

Aug. 5-7, John Candy/Cover Girls/Arsenio Hall,
Party America, Cutler Productions, two hours.

Aug. 5-7, The Eric Carmen Story, Hot Rocks,
United Stations, 90 minutes.

Aug. 5-7, Metallica, Metalshop, MJI Broadcast-
ing, one hour.

Aug. 5-7, Mamas & Papas/Cher/Jan & Dean,
Cruisin' America With Cousin Brucie, CBS Ra-
dioRadio, three hours.

Aug. 5-7, Ray Parker Jr., Motor City Beat, Unit-
ed Stations, three hours.

Aug. 5-7, Glen Campbell, Country Today, MJI
Broadcasting, one hour.

Aug. 6-7, Siedah Garrett/Pebbles/Easy-E,
RadioScope, Lee Bailey Communications, one
hour.

Aug. 7, to be announced, King Biscuit Flower
Hour, DIR Broadcasting, one hour.

Aug. 7, Bruce Hornsby/Huey Lewis/Van Halen,
Powercuts, Global Satellite/ABC Radio Networks,
two hours.

Aug. 7, Peter Cetera, Hitline U.S.A., James Paul
Brown Entertainment, one hour.

Aug. 7, Don Williams, Countryline U.S.A.,
James Paut Brown Entertainment, one hour.

Aug. 7, Keith Whitley/Lynn Anderson, Nash-
ville Live, Emerald Entertainment Group, 90 min-
utes.

Aug. 8, to be announced, Rockline, Global Sa-
tellite/ABC Radio Networks, 30 minutes.

Aug. 8-14, Gregg Allman, Up Close, Media-
America Radio, 90 minutes.

Aug. 8-14, Lightning Rod: Rod Stewart’s Finest
Rock, Timothy White's Rock Stars, Westwood Qne
Radio Networks, 90 minutes.

Aug. 8-14, The Rise And Rise Of U2, Westwood
One Radio Networks Special, two hours.

Aug. 8-14, Stanley Clarke, The Jazz Show With
David Sanborn, Westwood One Radio Networks,
two hours.

Aug. 8-14, Moody Blues, Part 2, Legends Of
Rock, Westwood One Radio Networks, one hour.

Aug. 8-14, Moody Blues, Rock Today, MJI
Broadcasting, one hour.

Aug. 8-14, Richard Butler, Rock Over London,
Westwood One Radio Networks, one hour.

Aug. 8-14, Pat Benatar, Classic Cuts, MJI
Broadcasting, one hour.

Aug. 8-14, David Lee Roth, Off The Record With
Mary Turner, Westwood One Radio Networks, one
hour.

Aug. 8-14, Bellamy Brothers, Live From Gil-
ley’s, Westwood One Radio Networks, one hour.

Aug. 8-14, Jeffrey Osborne/Bobby Brown,
Night Scene, Westwood One Radio Networks, one
hour.

Aug. 8-14, Smokey Robinson, Star Trak Pro-
files, Westwood One Radio Networks, one hour.

Aug. 8-14, Teddy Pendergrass, Part 1, Special
Edition, Westwood One Radio Networks, one hour.

Aug. 8-14, The Lost Lennon Tapes, Westwood
One Radio Networks Special Series, one hour.

PROMOTIONS

LONDON CALLING

Radio Promotion Media Consul-
tants recently completed its largest
syndicated promotional package of
the season—a seven-station live re-
mote from London the week before
the Prince's Trust Rock Gala.
RPMC says this year’s hookup with
The Prince’s Trust Gala turned out
to be twice as large as last year’s 20
Years Ago Today London promo-
tion.

RPMC says that now is the time
to consider involvement in next
year’s excursion, which will proba-
bly have room for only five stations.
One reason for acting now, it says,
is to give stations time to incorpo-
rate the promotion into their bud-
gets—it’s not cheap. RPMC’s basic
rate for organizing the live remote,
handling talent acquisition, hospi-
tality, and production is about
$2,500.

Then there are the added costs:
satellite transmission ($650 an
hour), studio time (this year, four
stations divided the cost of renting
London’s famous Abbey Road Stu-
dio No. 2, which costs about $2,000 a
day), phone installation to stay in
touch with the station back home
($285), and an AT&T trans-Atlantic
phone line ($1 a minute). Remember,
morning shows generally run four
hours.

What RPMC and companies like
McGhan Radio Productions and
Denny Somach Productions offer

is service. The details of an overseas
remote can be a nightmare, and
these firms specialize in taking care
of details. RPMC also has experi-
ence serving as a travel agency and
offers a listener-flyaway package
as well.

Seventeen stations—seven that
participated in the live remote and
10 that did not—sent listeners to
London for the week. RPMC provid-
ed promotional assistance for the
giveaway; each station was free to
design its own version. WXRK “K-
Rock’” New York brought along 16
listeners with its “Howard Stern
Morning Show,” while KLSX Los
Angeles gave away only two tick-
ets, but 43 more party goers went
along by taking advantage of a dis-
count buy-in offered by the station.
RPMC brought a total of 120 station
listeners along for the week.

Because the cost of flying to Lon-
don differs from city to city,
RPMC’s rates varied among win-
ning listeners and added sign-on.
For the basic price of $1,898 per per-
son, stations or their listeners got
all the basics plus an entertainment
and sightseeing package.

Although the work involved in
putting together a foreign remote
might seem staggering, album
KTXQ “Q102” Dallas sent after-
noon driver Redbeard to Ireland to
broadcast live from a pub March 17,
St. Patrick’s Day, and the station
says the remote was a success.

Q102 PD Andy Lockridge says

(Continued on page 16)
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(Continued from page 10)

addition, night jock Ken Moultre is
MD.

NEW GOLD DREAMS: Two years
after the oldies boom, gold-based sta-
tions continue to turn on in major
markets. WAYL-FM Minneapolis
has spun off its longtime easy listen-
ing format—and PD Bruce Han-
son—to its formerly simulcast AM
and gone to classic hits under consul-
tant Gary Guthrie. Toby Hart, who
once programmed the AM, has re-
turned from KTAC Tacoma as OM.
New FM jocks and calls are planned.
Bruce Casey returns to KTAC as
Hart’s replacement as that station
switches from Satellite Music Net-
work AC to Format 41; Casey had
been at KASY Auburn, Wash.
Meanwhile, WFLZ “Z93” Tampa—

which had been widely expected to
switeh to top 40—has gone to a good-
time oldies format after several
weeks of gradual personnel changes.
And yes, the station insists that this
is actually an outgrowth of recent
oldies weekends—not a smoke
screen for another change to top 40.

CLOSELY WATCHED FORMATS:
Daytona Group’s new WVMX “Mix
106” Richmond, Va., signed on July
28 with a broad-based top 40 format
under PD David Grossman, once PD
of album WRXL there. Staffers are
Marc Steven, Tom “Jack” Daniels,
Lark Logan, Jamie Hyatt, Steve
Wall, and Jay Jackson.

WVMX is promising “the best vari-
ety in every mix,” which can include
classic and current album cuts. That

Radio programmers discuss the merit of various new releases.

TOP 40

Pounding the pavement for the best in summer street records is WHTZ
“Z100” New York MD Frankie Blue. “Instant phones after only a few
plays” is what “A Nightmare On My Street” (Jive/RCA), a Freddie
Krueger takeoff by D.J. Jazzy Jeff & the Fresh Prince, is drawing. “An
entertaining novelty rap not unlike their last,” says Blue. Now that it’s
the “No.-1-selling 12-inch in New York for four straight weeks,” Rob
Base & DJ E-Z Rock’s “It Takes Two’ (Profile) is added by Z100. A
surprising No. 3 in phones is Guns N’ Roses’ “Sweet Child O’ Mine”
(Geffen). Also, “It may not be outa’ the box,” says Blue, “but I've got to
mention Stevie B one more time.” One of Z100’s hottest, “Spring Love”
(LMR), is starting primarily in the dance-oriented markets. Blue cites
great call-out reaction and solid sales.

AC

“We don’t necessarily look for country records to play,” says KVIL Dal-
las MD Frank Miniaci. But, noting the “tons of listeners calling on it
who all want to know who he is,” Miniaci recommends Steve Wariner’s “I
Should Be With You” (MCA), which is top 10 on Billboard’s Hot Coun-
try Singles chart and is also marketed in a remixed AC version. Miniaci
casts another countrylike vote, this time for Kenny Rogers’ “When You
Put Your Heart In It” (Reprise/Warner Bros.), which he says “is defi-
nitely pop as opposed to country crossover.” Good-balance honors go to
“I Don’t Want To Be A Hero” from Johnny Hates Jazz (Virgin), and
selling out all over town is Johnny Mathis’ “I’'m On The Outside Look-
ing In” (Columbia), which also holds a top request spot.

ADULT ALTERNATIVE

Rob Moore, PD of the Breeze network, picks “a very good jazz piano
record, vintage Bill Evans yet original with a lot of energy”—Billy
Childs’ “Take For Example, This” (Windham Hill). Billy Barber is
next with the contemporary-fusion-veined “Lighthouse” (DMP). “This
album showcases his musical as well as composing abilities,” says
Moore. Recommended cuts and “‘potential classics for the format,” ac-
cording to Moore, are “Martian Love Dance” and “Sophie Walks
Down Fifth Ave.” A “true acoustic vocal record” is his description of
Kenny Rankin’s “Hiding In Myself” (Cypress), which was “a long
time in coming but well worth the wait.”” Moore predicts strong phone
reaction and notes that the track “Muddy Waters” has definite pop
crossover potential as well.

ALBUM ROCK

At “quality rock” KNX-FM Los Angeles, MD Rick Shaw adds Little
Feat’s “Hate To Lose Your Lovin’” (Warner Bros.). “It sounds like
‘Dixie Chicken,’” and that’s all right with me,” he says. “A song to be
reckoned with,” even by top 40, is Melissa Etheridge’s “Bring Me
Some Water” (Island). And “one of the best-kept secrets on the 10,000
Maniacs album” is “What’s The Matter Here” (Elektra). Rod Stew-
art’s “Forever Young” (Warner Bros.) is compared favorably to the
old Bob Dylan song of the same title. “Vocally, Stewart does a great
job on this record,” says Shaw. “This is more mass appeal than his last
few tracks.” YVONNE OLSON

format sounds sort of like WDTX De-
troit circa 1985-86. WDTX later be-
came a rock-slanted top 40 under PD
Bobby Hatfield. Hatfield—and most
of the WDTX staff—are along for
WDTX’s new mainstream top 40 in-
carnation, WDFX “The Fox.” Night
jock Andy Savage joins weekender
Steve Courtney in mornings. Terry
Young comes from WRNO New Or-
leans for nights.

The long-rumored oldies-to-news/
talk switch at XETRA “69 XTRA
Gold” San Diego is finally official; the
actual change is still 30-60 days away,
and on-site consultant Michael Pack-
er will “announce the addition of oth-
er managers” soon . .. The new “To-
day’s Rock & Roll” approach at
KXXR Kansas City, Mo. (formerly
AC KLTY) should be in place Monday
(1). The station began life with five
days of the Beatles’ “Kansas City.”

JOB NOTICES: Album WDHA Do-
ver, NJ., PD Mike Boyle is on his
way to FMQB to replace Mark DiDia
as album rock editor. WDHA GM
Bob Linder wants to hear from a PD
experienced in New Jersey and/or
new music. Call him at 201-328-1055
... WOR New York GM Bob Bruno
is still handling PD duties there until
he names his replacement; he’d like
T&Rs from “seasoned” PDs with n/t
backgrounds ... Urban WAAA Win-
ston-Salem, N.C,, needs a PD; contact
GM Miitter Evans.

Former WHQT New York jock
Kelly West seeks major-market air
work or a medium-market PD shot;
call 212-5633-8499 . . . Passport nation-
al album rock promotion director
Victor Lentini wants a comparable
post; call 818-241-4686 . . . Kelly Kar-
son, formerly OM of urban WPZZ
Indianapolis, is looking; reach him at
317-547-1727. Karson and PD Harmo-
ny Hines both left WPZZ shortly be-
fore new owners took over. Now
Hines is back as acting PD.

ALSO: At top 40 KIVA Albuquerque,
N.M., Ron Leonard moves back to af-
ternoons as Gary Thomas & Brother
Bear team up in mornings . . . IS INC.
president Jo Interrante has been
guesting on news at AC K10I “K101”
San Francisco ... Jeff Cochran and
Don O’Brien join top 40 WDCG
“G105” Durham, N.C,, for weekends
... That top 40 WMMS Cleveland has
always had a national reputation be-
came apparent recently when ads.for
its annual beach party showed up in a
Pittsburgh paper, three hours away.
WMMS'’s frequency was also shown
despite the fact that Pittsburgh has a
station on 100.7 FM.

HEARTLAND: Lee Curtis is upped
to PD/mornings at oldies WMJR Ma-
nassas, Va. ... Country KNAL Vic-
toria, Texas, morning man Vernon
“Flash” Kay has been promoted to
PD by new GM Cinde King ... Top
40 WTYX Jackson, Miss., PD Steve
Graham is now MD also ... KHTY
“Y97” Santa Barbara, Calif., morning
man Pat Reynolds fills that station’s
long-vacant PD slot .. . WZEE
“Z104” Madison, Wis., MD Matt
Hudson is promoted to research di-
rector. In his old post is production di-
rector Fletcher Keyes.

Assistance in preparing this
column was provided by Geoff
Mayfield.
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ALBUM ROCK ™*-

J é»— Compiled from national album rock
) . .
Qé ;é §o ‘QE TITLE radio airplay reports. ARTIST
I I'92| 2| ES LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 & &
1 1 2 SIMPLY IRRESISTIBLE ROBERT PALMER
EMI-MANHATTAN 50133 2 weeks at No. One
2 3 4 6 ALL FIRED UP PAT BENATAR
CHRYSALIS 43268
3 4 6 5 CAN'T GET OVER YOU GREGG ALLMAN
EPIC LP CUT/EPA
@ 6 8 6 HOLDING ON STEVE WINWOOD
VIRGIN LP CUT
5 2 1 10 WHEN IT'S LOVE VAN HALEN
WARNER BROS. 7-27827
3 5 5 4 PERFECT WORLD HUEY LEWIS & THE NEWS
CHRYSALIS 43265
@ 9 1 9 SWEET CHILD O’ MINE GUNS N’ ROSES
GEFFEN 7-27963
13 2 4 POWERFUL STUFF THE FABULOUS THUNDERBIRDS
ELEKTRA 7-69384 —
@ 2% | — 2 HATE TO LOSE YOUR LOVIN’ LITTLE FEAT
WARNER BROS. LP CUT
12 7 8 FINISH WHAT YA STARTED VAN HALEN
WARNER BROS. LP CUT
@ 17 0 7 DANCE ON MY OWN ROBERT PLANT
ESPARANZA LP CUT/ATLANTIC
TH MIDNIGHT OIL
2 |1 | 1| 10 | JHEDEADHEART
@ 2 | — 2 DON'T BE AFRAID OF THE DARK ROBERT CRAY
MERCURY LP CUT/POLYGRAM
1 14 18 8 HOUSE WE USED TO LIVE IN THE SMITHEREENS
ENIGMA LP CUT/CAPITOL
N JIMMY PAGE
D] 53 | o | 6 | HEAMLONE
LIE SCORPIONS
[ |2 (o | BEINENAOE, ..,
@ 22 28 8 COMMON GROUND RHYTHM CORPS
PASHA 407791/E.PA.
18 3 7 7 WASTING MY TIME JIMMY PAGE
GEFFEN LP CUT
19 7 3 9 ROLL WITH IT STEVE WINWOOD
VIRGIN 7-99326
P PATTI SMITH
2 19 21 7 rggr}ggsﬂ THE POWER
21 21 17 8 ?&UII;IDQALARM MICHAEL ANDERSON
@ % 1 5 BETTER BE HOME SOON CROWDED HOUSE
CAPITOL 44164
LOOK OUT ANY WINDOW  BRUCE HORNSBY & THE RANGE
23 10 9 12 RCA 8678
2 18 13 8 | DON'T WANNA GO ON WITH YOU LIKE THAT ELTON JOHN
MCA 53345
P F THE MACHI JETHRO TULL
% | 15 | 12 | 9 | EART.OFTHE MACHINE
YPSY R INDERELLA
26 2 (4] 5 _&_zrzcus!v LPO cll\JIT)/PochAM ¢
# % & POWER TRACK * * %
@ % | — ) ASTRONOMY BLUE OYSTER CULT
Ner COLUMBIA LP CUT
28 27 19 1 THIS NOTE'S FOR YOU NEIL YOUNG & THE BLUENOTES
REPRISE 7-27848
ROD STEWA!
20 |16 | 16 | 11 | DYNAMITE oowr RT
@ 3 % 3 NOBODY’S FOOL (“CADDYSHACK II") KENNY LOGGINS
COLUMBIA 38-07971
F CHAPMAN
33| | 2] BRI, TRACY
@ 4 48 3 BRING ME SOME WATER MELISSA ETHERIDGE
ISLAND LP CUT/ATLANTIC
13 37 47 4 %&ﬁgﬁxf&gp LOVE BRITNY FOX
% % % FLASHMAKER * % % y
EUROPE
(GD| NEWD | 1 | SUPERSTITIOUS
THE CHURCH
m | @] o | BEIME, :
48 | 2 BACK TO THE CAVE LITA FORD
RCA 8640 =
IG P
w o a| 3| CORMFTA S
45 49 5 DON'T YOU KNOW WHAT THE NIGHT... S. WINWOOD
VIRGIN LP CUT
DON
nEwp | 1 | BONTEECRUEL S
9 | - 2 TALKIN' BOUT A REVOLUTION TRACY CHAPMAN
ELEKTRA LP CUT
n 2% 10 10 1 KNOW YOU'RE OUT THERE SOMEWHERE ~ MOODY BLUES
POLYDOR 887 600-7/POLYGRAM
- DAVID DRI
2 | @2 | 4 | 3 | CRECNEVEDLADY 257
NORUM
43 39 34 5 EP{\CCLL( c‘?ﬁ/g!_‘f STREETS JOHN
A A MMY CONW YOUNG RUMB| S
NEW) 1 Icgfur“dﬂgl’g,(&ljjﬁ MAN TO © ELL/YOU LER
6 = |s|s | MoNtovoy “HURRICANE
% a3 | — 2 LOVE AND MERCY BRIAN WILSON
SIRE 7-27814/WARNER BROS.
PLANT
o |0 |9 | o | SESETORS T
48 2 2% 1 WELCOME ME HOME THE ROSSINGTON BAND
GOLD DUST LP CUT/MCA
oP NIGH GEORGIA SATELLITES
s || 5| o | QAL NGHT
(50) RE-ENTRY MINE ALL MINE VAN HALEN

WARNER BROS. LP CUT

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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(Continued from page 14)

Format Stretch For Vets. WWCK Flint, Mich.’s Tom Easton, right, interviews
Gary Kangas, president of the Flint chapter of Vietnam Veterans. WWCK
devoted 12 hours of an all-request Thursday to raise funds for the vets. Each
request required a donation, but the further a song was from WWCK's rock
format, the more it cost; songs by John Wayne and Prince helped the station
raise $5,000 for the cause.
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HOTCROSSOVER 30.

P Z_ Compited from national
@é 'u?é §o QE TITLE radio airplay reports. ARTIST
T2 [ 32 {2 | £5 | LaBEL & NUMBER/DISTRIBUTING LABEL
"o * % NO.1 * *
f{GN YOUR NAME CE 'ARBY
GD n 8 |9 || Bl TR TR b o
L AT g W T W e bl
2 2 3 IFITISN'T LOVE NEW EDITION
MCA 53264
@ 7 1 5 MONKEY GEORGE MICHAEL
COLUMBIA 38-07941
@ 6 14 7 -2- GLORIA ESTEFAN & MIAMI SOUND MACHINE
EPIC 34-07921/EPA.
5 3 2 13 JUST GOT PAID JOHNNY KEMP
COLUMBIA 38-07744
6 4 5 8 KNOCKED OUT PAULA ABDUL
VIRGIN 7-99329
@ 9 17 5 PLEASE DON'T GO GIRL NEW KIDS ON THE BLOCK
COLUMBIA 38-07700
WN . ]
2 |19 | & | JFFONYOUROWN (GIRL) ALB. SURE
9 3 12 6 THE TWIST THE FAT BOYS
TIN PAN APPLE 887 751.7 /POLYGRAM
(D LOVE WILL SAVE THE DAY WHITNEY HOUSTON
13 18 4 ARISTA 1
1 10 15 4 33?!;223; CRUEL BOBBY BROWN
12 5 7 8 SAY IT'S GONNA RAIN WILL TO POWER
EPIC 34-07908/EPA.
® 19 2 4 I'LL ALWAYS LOVE YOU TAYLOR DAYNE
ARISTA 1.9700
14 18 2 3 LS&%!%EZLOVE (COME BACK TO ME) STEVIEB
@ 20 30 3 MAKE IT LAST FOREVER KEITH SWEAT/JACCI MCGHEE
VINTERTAINMENT 7-69386/ELEKTRA
16 14 13 8 §E%YDL¥TA$2§OI3AY idDON'T MAKE IT RIGHT) DENISE LOPEZ
7|16 ]2 s | ROLLWIHIT STEVE WINWOOD
IGHT S A WILLIAMS
w || w6 | WERGHTSTUE, TR
21 28 3 SHAKE YOUR THANG SALT-N-PEPA FEATURING E.U.
% NEXT PLATEAU 50077
@ 27 . 2 A NIGHTMARE ON MY. .. D.J.JAZZY JEFF/FRESH PRINCE
JHVE 1124/RCA
@ 23 20 7 THE COLOUR OF LOVE BILLY OCEAN
JIVE 1-9707/ARISTA
B
2 15 9 13 EPL%LTE%BQFOABT DEBBIE GIBSON
@ 29 _ 2 ANOTHER PART OF ME MICHAEL JACKSON
EPIC 34-07962/E.PA.
2 1 4 12 PARENTS JUST DON'T... D.J.JAZZY JEFF/FRESH PRINCE
JIVE 1099/RCA
TROOP
@] NEWD .| 1 | MAMACTTA ¢
BREATHE
% | 28 ] — | 2 | HANDSTOHEAVEN
N ‘N’ SLOW FREDDIE JACKSON
@ ~NEW) 1 CAIgTEOL':MHo
28 22 16 15 | STILL BELIEVE BRENDA K. STARR
! SCRITTI POLITTI
2| w54 532!2 51.5'55‘57?7“‘ WAS
S ON YOU IND INFORMATION SOCIETY
GO NEWp | 1 | WHATS ON YOUR MIN

O Products with the greatest airplay gains this week.

the station set up the entire remote
itself, broadcasting from London
for one day and from Dublin the
next. He says, “The hardest part
was setting up all the elements, but
once we got there we put things to-
gether in a day and a half.”

During the remote, Q102 was vis-
ited by Ian Anderson, Kingdom
Come, Ian Gilliam, and others.
Lockridge says, “If you're orga-
nized and detail oriented, it should
be a piece of cake. It’s still not
cheap; in fact, it’s a sizable chunk of
change.”” He says the station in-
tends to do it again by itself the
next time its budget allows.

One final tip: Remember, you're
usually interviewing musicians.
WXRK annoyed a number of sta-
tions when Stern used a bullhorn
during McGhan’s Live From The
Grammys last year, but the station
showed plenty of ingenuity when it
went to the trouble of renting band
equipment for RPMC’s recent re-
mote. Stern was able to get a num-
ber of rock stars to jam together for
his show. Rock stars will probably
tire of the idea fast, but until they
do, there’s no other way to bring
your listeners Gary Brooker, Bob
Geldof, Whoopi Goldberg, and John
Hurt doing ‘“Whiter Shade Of
Pale.”

TEN-YEAR TONNAGE

Modern rocker KROQ Los Angeles,
which celebrates its 10th birthday
this year, used the ongoing celebra-
tion to tie in a successful food drive
with a recent major Rose Bowl con-
cert featuring Depeche Mode and
Thomas Dolby.

KROQ asked listeners to donate
15 nonperishable food items during
the area’s Life Is Feeding Everyone
food drive. LIFE is the food bank
co-founded in 1983 by actors Dennis
Weaver and Valerie Harper.

KROQ secured 3,000 tickets to
the concert and gave two to each lis-
tener who donated at least 15 items.
With KROQ’s help, the drive netted
11 tons of food. KROQ awarded ad-
ditional tickets to the concert to lis-
teners during on-air promotions. Al-
though KROQ didn’t broadcast the
concert, it did do live cutaways to
jocks in the press box and the back-
stage area throughout the night.

To raise funds for LIFE—and to
make people aware of KROQ's new,
10th-anniversary logo—the station
hooked up with a major department
store to carry T-shirts bearing the
new logo. Almost $20,000 was
raised from sales of the shirts; the
station says all of the money went
to LIFE.

PRO-MOTION
Penny Drake is upped to promo-
tions director at KCAL San Bernar-
dino, Calif. ... Jerri Meecham re-
turns to news/talk KGO San Fran-
cisco as marketing director . ..
Susan Whitaker is the new promo-
tions and marketing director at AC
KKCW Portland, Ore. She comes to
KKCW from WLS Chigago . ..
Lauren Kates is the new advertis-
ing and promotion manager at n/t
KYW Philadelphia ... And WCXR
Washington, D.C., has former
WMJR Manassas, Va., PD Mark
Lapidus as its new promotion direc-
tor. PETER J. LUDWIG
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- = Compiled from a national
Qé ’Gé 2o 25 TITLE sample of radio playlists. ARTIST
T 2| S8 ;5 LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 & %
@ 2 3 9 ROLL WITH IT & STEVE WINWOOQD
VIRGIN 7-99326 1 week at No. One
@ 4 5 | 21 | HANDS TO HEAVEN © BREATHE
A&M 2991
@ 5 6 | 11 | HOLD ON TO THE NIGHTS # RICHARD MARX
EMI-MANHATTAN 50106
@ 6 9 9 -2 # GLORIA ESTEFAN & MIAMI SOUND MACHINE
EPIC 34.07921/E.P.A.
5 1 1 | 11 | MAKEME LOSE CONTROL # ERIC CARMEN
ARISTA 1-9686
6 3 2 | 10 | THECOLOUR OF LOVE @ BILLY OCEAN
JIVE 1-9707/ARISTA
@ 8 [ 10 | 8 | LDONT WANNA GO ON WITH YOU LIKE THAT @ E.JOHN
MCA 533
8 | 9 | 12| 9 | IDONT WANNA LIVE WITHOUT YOUR LOVE CHICAGO
@ REPRISE 7-27855
@ 12 | 15 | 9 | LKNOW YOU'RE QUT THERE SOMEWHERE & MOODY BLUES
POLYDOR 887 600-7/POLYGRAM
Q0| 13 | 16 | 6 | LOVEWILL SAVE THE DAY WHITNEY HOUSTON
ARISTA 1.9720
L
7|4 |12 | FARAE SaC
A2D| 15 | 17 | 14 | FASTCAR © TRACY CHAPMAN
ELEKTRA 7-69412
13|16 |18 | 10 | LOVECHANGES (EVERYTHING) ® CLIMIE FISHER
14| 10| 7-| 15 | MAKEITREAL & THE JETS
B
1S G I o O OCISHIBE AT  DEBBIE GIBSON
22 | 25 | 5 | BABY BOOM BABY @ JAMES TAYLOR
COLUMBIA 38-07948
QAD)| 25 | 3 | 3 | PERFECT WORLD © HUEY LEWIS & THE NEWS
CHRYSALIS 43265
23 | 34 | 4 | MISSED OPPORTUNITY # DARYL HALL JOHN OATES
ARISTA 1-9727
THE VALLEY ROAD # BRUCE HORNSBY & THE RANGE
19 | 14| 11 ] 15 | gh5en
@ ‘91 | 26 | 7 | VLLALWAYS LOVE YOU © TAYLOR DAYNE
. ARISTA 1-9700
- 1
2 [ 19 1s [ o | NTEANDDAY * ALE. SURE
- T
2 |18 |13 | 10 | HEARTOFMINE + 807 SCAGGS
B 20] 246 bgAsta IS A BRIDGE LITTLE RIVER BAND
***POWER PICK A & & #
3 |50 | 3 | ONE GOOD WOMAN R PETER CETERA
7-27824/WARNER BROS.
(@5)| 26 | 38 | 5 | HEREWITHME # REO SPEEDWAGON
EPIC 34-07901/E.PA.
IS S
% |2 |2 |s | DOYU LOVE ME THE CONTOUR
8 R O R O TIEROREVER ® RICK ASTLEY
28 31 354 & I'M ON THE OUTSIDE LOOKING IN JOHNNY MATHIS
COLUMBIA 3807797
29 29 30 7 E’P'I%ESE%9745E/E.RA. ¢ CHEAP TRICK
@ 43 |"— | 2 | LOOKOUT ANYWINDOW  BRUCE HORNSBY & THE RANGE
RCA 8678
7 - THE
@ 35 47 3 g.?égmgQaSS BEACHBOYS
32 | 36 | 49 | 4 | !DONT WANT TO BE A HERO © JOHNNY HATES JAZZ
VIRGIN 7-99304
@ 38 |-44 | 7 | SIGN YOUR NAME © TERENCE TRENT D'ARBY
COLUMBIA 38-07911
@ 49 | — | 2 | ITWOULD TAKE A STRONG STRONG MAN @ RICK ASTLEY
RCA 8663
Y
35 27 | 2 17 &TSMMP::LEO;T;;S & GEORGE MICHAEL
@ 39 | 45 | 4 | BETTER BE HOME SOON & CROWDED HOUSE
CAPITOL 44164
37 32 32 6 éA!’n?)nﬁst LOVES A MAN & JOE COCKER
38 | 28 | 23 | 17 | EVERYTHING YOUR HEART DESIRES © D.HALL J.OATES
ARISTA 1.9684
39 | 40 | 28 | 21 | PIANOINTHEDARK & BRENDA RUSSELL/JOE ESPOSITO
a0 | 44 | 33 | 18 | SHATTERED DREAMS # JOHNNY HATES JAZZ
41 | 30 | 2 | 16 | CIRCLEINTHESAND # BELINDA CARLISLE
42 | 22 | — | 2 | LOVEIS MY DECISION CHRIS DE BURGH
A&M 1220
a3 | 45 | 37 | 21 | ANYTHING FOR YOU # GLORIA ESTEFAN/MIAMI SOUND
EPIC 34-07759/E.PA.
T
m s |a|nl! To&r;g;gml TO LIVE WITHOUT YOU © FOREIGNER
a5 | 4 | 39 | 17 | )STILLBELIEVE © BRENDA K. STARR
‘ . t*tHOTSHOT DEBUT* & .
NEWD | 1 | WHENIFALLINLOVE NATALIE COLE
s0 | — | 2 | THEKEYTOYoOU DAVID BENOIT
GRP 3025
48 | 41 | 31 | 15 | BETWEENLIKE AND LOVE & BILLY VERA & THE BEATERS
CAPITOL 44149
99 | 37 | 21 | 13 | WEALLSLEEP ALONE @ CHER
N
(G0)| NEwp | 1 | WHEN YOU PUT YOUR HEART INIT KENNY ROGERS

O Products with the greatest airplay gains this week. @ Videoclip availability.

16

[}

www.americanradiohistorv.com

BILLBOARD AUGUST 6, 1988



www.americanradiohistory.com

\\\\\\\\\\\\\\\\\ e

\

7 II////////////////////////////II Wi,


www.americanradiohistory.com

v [ PLATINUM—Stations with a weekly cume
| audience of more than 1 miition.
® GOLD—Stations with a weekly cume
audience between 500,000 and 1 miition.
FOR WEEK ENDING SILVER—Stations with a weekly cume
AUGUST 6, 1988 ™ L:Jdience between 250,000 and 500,000.
17 7 Debbie Gibson, Foolish Beat 14 15  Siedah Garrett, K.1.S.S.LN.G. 21 28 Kenny Loggms Nobod ’s Fool (Theme F 14 15 Terence Trent D’Arby, Sign Your Name
18 19 Steve meood Roll with 1t 15 16  Scntti Politti Featuring Roger, Boom 28 29 Denise Lopez, Sayin’ lv] (Don’t Mak 15 9 Rod Stewart, Lost In You
19 4  Johnny KemE Just Got Paid 16 22 Rick Astley, It Wouid Take A Strong S 29 EX Peter Cetera, One Good Woman 16 17 Van Halen, When It's Love
20 25 Vanessa Williams, The Right Stuff 17 19 The Fat Boys, The Twist 30 EX Guns N’ Roses, Sweet Child 0’ Mine 17 14 Brenda K. Starr, | Still Believe
21 22 Debbie Gibson, Sta ing Together 18 23 Michael Jackson, Another Part Of Me A — Johnny Hates Jazz, | Don't Want To Be 18 16 Pebbles, Mercedes Bo
22 23 India, Dancin, he Fire 19 25 Johnny Hates Jazz, | Don't Want To Be A — Bruce Hornsby & The Ran, e, Look Out A 19 21 Rlck Aslley It would ¥ake A Strong S
o
23 2 Rick AsUey It would Take A Strong, 20 29 Huey Lewis & The News, Perfect World A — Vanessa Williams, The Right Stufl A2 — DI 11? Jett & The Fresh Prince, A IO
. 24 30 Paula Abdul, Knocked Out 21 21 Billy Ocean, The Colour Of Love A — New Edition, If It Isnt Love 21 20 Johnny Kemp, Just Got Paid
Wﬂ Fm 25 31 Dino, Summer Girls 22 33 Daryl Hall John Qates, Missed Orportu EX EX Poison, Falfen AnB 22 22 Whitney Houston, Love Will Save The D Cleveland 0.M.: Kid Leo
35 Salt-N-Pepa Featuring E.U., Shake You 23 21 loan Jett And The Blackhearts, | Hate EX EX  Bobby McFerrin, Don't Worry Be Happy 23 26 Huey Lewis & The News, Perfect World . S
New York 0.M.: Steve Kingston 21 21 D). Jazzy Jett & The Fresh Prince, P 24 26 Pat Benatar, All Fired Up A28 — Aerosmith, Rag Do 11 Steve Winwood. Roll Wilh It
28 29 S-Express, Theme From S-Express 25 30 Cyndi Lauper, Hole In My Heart }AII T 25 25 Gloria Estelang& Miami Sound Machine, 22 Eric Carmen, Make Me Lose Control
1 4 D) Jazzy Jeft & The Fresh Prince, P 29 24 ) fad, Supersonic 26 EX Vanessa Ilams The Right Stuff 26 27 Taylor Dayne, I'll Always Love You 3 4 Terence Trent D’Arby Slzn Your Name
23 The Contours, Do You Love Me 30 32 whitney Houston, Love Will Save The D 27 28 TheS slem Coming To menca 27 28 New Edition, If It Isn’t Love 4 & Breathe, Hands To Heaven
3 1 Def Leppard, Pour Some Sugar On Me 31 EX  Michae! Jackson, Another Part Of Me 28 32 New Kids On The Block, Please Don't G A28 — Bobby McFerrin, Don't Worry Be Happy 5 5 Richard Marx, Hold 0n To The Nights
4 & Richard Marx, Hoid On To The Nights 32 33 TKA, X-Ray Vision 29 31 New Edition, If It Isn't Love A29  —  Danyl Hall John Oates. Missed Pportn § 7 Aerosmith, Rag Doll
5 9 Gioria Estefan & Miami Sound Machine, 33 35 Elon John, | Don't Want To Go On Wit 30 34 Van Halen, When I's Love 30 EX Robert Palmer, Simply Irresistib 7 8 Guns N Roses, Sweet Child 0" Mine
6 7 Denise L ayin” Sorry (Don’t Mak 34 EX Johnny Hates Jazz, | [)onl Wanna Be A 31 EX Belinda Carlisle, | Feel Free A Joan Jett And The Blackhearts, | Hate 8 3 Def Leppard, Pour Some Sugar On Me
7 10 Stevie B, prmz ove (Come Back To M 35 37 Siedah Garrett, K.I'S.S.I. 32 EX Erasure, Chains of Love A — Rod Stewart, Forever Young 9 10 Chicago, | Don't Wanna Live Without ¥
8 13 Breathe, Hands To Heaven 36 38 AlB. Sure!, Off On Your Own (Girl) 33 EX  Kenny Loggins, Nobody's Fool (Theme F Washington P.D. Lorrin Palagi A — Debbne Gibson, Staying Together 10 11  The Contours, Do You Love Me
9 11 Steve Winwood, Roll With It 37 EX  New Edition, If It Isn't Love 34 EX Guns N Roses, Sweet Child 0’ Mine 8 ol Lol gl EX EX 0 Speedwagon, %ere with Me 11 12 Ehton John, | Donl Wanna Go On with
10 2 Cheap Trick, The Flame 38 15 Teddy Pendergrass, Joy 35 EX  Toni Childs, Don't Walk Away 1 1 Cheap Trick. The Flame X EX Bruce Hornsby & The Range, Look Out A 12 18 Tracy Chapman, Fast Car
11 8 Brenda K. Starr, | Shll Believe 39 EX Kate Gengo, Tell Me A — Dino, Summergirls 2 2 The Contours, Do You Love Me EX EX Kenny Loﬁgms Nobody's Fool (Theme F 13 18 Joan Jett And The Blackhearts, | Hate
12 5 The Jets, Make It R 40 EX  Erasure, Chains Of Love A —  Midnight Oil, The Dead Heart 3 3 Def Leppard, Pour Some Sugar On Me EX EX Crowded House, Better Be Home Soon 14 15 Van Halen, When I's Love
13 14 Terence Trent DA s-gn Your Name A — Tina B., Bodyguard A — Basia, Time And Tide 4 7 Eric Carmen, Make Me Lose Contro! EX EX  Peter Cetera, One Good Wi 15 13 Huey Lewis & The News, Perfect World
18 19 Tracy Chapman, Fast Car A — When In Rome, Promise A —  Wet Wet, Wet, Sweet Littie Memory § § Breathe, Hands To Heaven EX EX Johnny Hates Jazz, | Donl wanl To Be 16 9 Cheap Trick, The Flame
15 12 Debbee Gibson, Foolish Beat EX EX Rob Base & DJ E-Z Rock, It Takes Two A — Debhie Gibson, Staying Together 6 8 Steve Winwood, Roll With It 17 13 Gloria Estefan & Miami Sound Machine,
16 21 Eric Carmen, Make Me Lose Control EX EX Tracie Spencer, Symptoms Of True Love A — Jeffrey Osborne. She’s On The Left 7 4 Brenda K. Starr, | Still Believe 18 21  Pat Benatar, All Fired Up
1723 George Michael, Monkey . EX EX Rick Astley, My Arms Keep Missing You A — The Cover Girls, Inside Outside 8 12 George Michael, Monkey 19 17 INXS, New Sensation
18 18  Will Yo Power, Say It's Gonna Rain EX EX Sa Fire, Boy I've Been Told EX EX Cher, Skin Deep 9 Al B. Sure!, Nite And Da 20 23 REO Speedwagon, Here With Me
19 20 The Fat Boys, The Twist EX EX Kool & The Gang, Rags To Riches EX EX Boz Scag%s Cool Running 10 5 Debbie Gibson, Foolish Beat 21 25 Robert Palmer, Simply Irresistibie
20 17 Brenda Russell Featuring Joe E 5"0 EX EX Stevie B, Spring Love (Come Back To M 11 15 Richard Marx, Hold On To The Nights 2 16 hne Wiedlin, Rush Hour
21 25 Guns N' Roses, Sweet Child 0" Min EX EX Poison, Fallen ngel 12 14 Johnny Kemp, Just Got Paid 3 A Blues, | Know You're Out Th
2 N whnney Houston, Love Will Save The D 13 16 Gloria Estefan & Miami Sound Machine, 24 2% Whn»e ouston, Love Will Save The D
23 22 Johnn m& Just Gol Paid 14 10 The Jets,_Make It Real 25 20 Sade, Paradise
24 26 Van Halen, When It's Love ) 15 19 Terence Trent D’Arby, Sign Your Name Chica P.D.- Buddy Scott 2% 29 Kenny Lo 8"\5 Nobody's Fool (Theme F
25 27 Efton John, | Don't Wanna Go On With o BOSTON'S 16 20 EHon John. | Don't Wanna Go On With ICago uddy sco 27 22 Climie Fisher, Love Changes (Everythi
26 28 Huey Lewis & The News, Perfect World 17 21  Huey Lewis & The News, Perfect World 1 2 Steve meood Roll with It 28 30 Oaryl Hall Jo n Oates, Missed Opporty
A21 — RobBase & D.J. E.Z. Rock, It Takes T 18 18 Billy Ocean, The Colour Of Love 2 1 Cheap Trick, The Flame 29 32 Foreigner, Hearl Turns To Stone
28 30 Chicago, | Don’t Wanna Live Without ¥ 19 22 Chicago, | Don’t Wanna Live Without ¥ 35 Richard Marx, Hold On To The Nights 0 28 He:‘? Lee Summer, Darlin’ Danielle Do
A20  —  Taylor Dayne, I'll Always Love You Los Angeles P.D- Jeff Wyatt 20 11 D). Jazzy Jeft & The Fresh Prince, P 4 & Breathe Hands To Heaven 31 A Lauper, Hole In My Heart (All T
AN — Mlchael lackson Another Part Of Me [4 . Lo le . y . 21 24 Kenny Lo ﬁgms Nobody's Fool (Théme F 5 3 Johnny Kemp, Just Got Paid 2 3 Bmce Hornsby & The Range, Look Out A
A — Kenni ggins, Nobody's Fool (Theme F 1 7 Wil To Power, Say It's Gonna Rain Boston P.D.: Tom Jeffries 22 23 Whitney Houston, Love Will Save The D 6 7 Gloria Estefan & Miami Sound Machine, 33 36 Midnight Oil, The Dead Heart
EX EX Rick Astley, It Would Take A Strong S 2 1 Debbie Gibson, Foolish Beat ) 3 2% Tlach hapman, Fast Car 7 8 Terence Trent D'Arby, Sign Your Name 34 27 Robert Plant, Tall Cool One
32 AIB. Surel Nite And Day 1 2 Steve Winwood, Roll With It 24 25 The Moody Blues, | Know You're Out Th 8 9 D.J. Jazzy Jeft & The Fresh Prince. P 35 37 Crowded House, Better Be Home Soon
4 3 The Jets, Make It Real 2 1 Richard Marx, Hold On To The Nights 25 29 Guns N Roses, Sweet Child 0 Mine 9 4 Pebbles, Mercedes Boy 36 31 Rod S'"’a"i Lost |" You
5 5 Sweet Sensation, Take Il White I's H 3 4 Breathe, Hands To Heaven 26 28 Michael Jackson, Another Part Of Me 10 14 George Michael, Monke 37 38 White Lion, Tell M.
6 6 Johnny Kemr Just Got Paid 4 6 Eric Carmen, Make Me Loose Control A2] — New Kids On The Block, Please Don't G 1116  New Edition, If It lsnt{ove 38 EX  Peter Cetera, One Good Woman
7 9 Brenda K Starr, | Still Belleve 5 10 Terence Trent D'Arby, Sign Your Name 28 13 Sade, Paradise 12 15 Denise Lopez, Sayin’ Sorry (Don't Mak EX EX Belinda Carlisle, | Feel Free
8 4 Nia Peeples, Trouble 6 12 Gloria Estefan & Miami Sound Machine, A29 —  Rick Astiey, it Would Take A Strong S 13 17 Whitney Houston, Love Will Save The D EX EX Kings Of The Sun, Black Leather
9 11 Denise Lopez, Sax‘n Sotry (Don't Mak 7 9 Johnny Kemp, Just Got Paid A30 —  Peter Cetera, One Good Woman 14 1§ The Contours, D You Love Me EX EX Poison, Fallen Angel
10 12 Gloria Estefan & Miami Sound Machine, 8 13 Tracy Chapman, Fast Car 15 20 Rick Astley, It Would Take A Strong S EX EX Lita Ford. Back To The Cave
1 8 mawmey, Most Of All 9 15 Chlcaso | Don’t Wanna Live Without ¥ 16 21 ERon John, | Don’t Wanna Go On With
New York P.D.: Larry Berger 12 10 Pebbles, Mercedes Boy 10 14 Ehon ohn | Don’t Wanna Go On With 17 22 Chicago, | Don't Wanna Live Without Y
S 13 15 INXS, New Sensation 11 18 Whitne Houslon Love Will Save The D 18 23 Huey Lewis & The News, Perfect World
1 1 Def Leppard, Pour Some Sugar On Me 14 20 Pam Russo, It Works For Me 125 INXS, New Sensation 19 21 Tracy Chapman, Fast Car
2 2 Cheap Trick, The Flame 15 13 Geor}e Michael, One More Try. 13 3 Def Leppard, Pour Some Sugar On Me 20 25 Michael Jackson, Another Part Of Me
3 4 DJ Jeft & The Fresh Prince, P 16 17 D.J. Jazzy Jett & The Fresh Prince, P 14 16 The Moody Blues, | Know You're Out Th 21 2% naa,l Hall John Oates, Missed Opportu
4 9 Riﬂmd arx, Hold On To The N!ghls 17 16 Sade, Paradise 15 17 Billy Ocean, The Colour Of Love 2 12 Sure!, Nite And Day
5 13 Gioria Estefan & Miami Sound Machine, 18 25 Terence Trent D Mﬂ Sign Your Name 16 21 George Michael, Monkey 28 Jeffre Osbome She’s On The Left
6 3 Steve Winwood Roll with It 19 18 Breathe, Hands To Heaven 17 24 Huey Lewis & The News, Perfect Waorld Washington P.D.: Mark St. John 24 29 Brenda K. Starr, What You See Is What
7 8 Terence Trent D’Arby, Sign Your Name 20 22 Steve Winwood, Roll With It 18 19 D.J. Jazzy Jefi & The Fresh Prince, P |4 25 30 Paula Abdul, Knocked Out Chicago P.D.: Brian Kelly
8 5 Brenda K. Stary, | Stilt Belleve 21 21 Jane Wiedlin, Rush Hour 19 23 Van Halen, When It's Love 1 5 Def Leppard, Pour Some Sugar On Me 2% 31 Peter Cetera, One Good Woman o
] Breathe, Hands To Heave 22 24 The Fat Boys, The Twist 20 20 Aerosmith, Rag Doll 2 1 Cheap Trick, The Flame 21 32 Kool & The Gang, Rags To Riches 1 1 Cheap Trick, The Flame
10 12 Denise Lopez, Sayin' Sovry (Don’t Mak 23 26 George Michael, Monkey 21 2 Roben Palmer, Slm{)ly Irresistible 303 Rnchard Marx, Hold On To The Nights A28 — Bobby Brown, Don't Be Cruel 2 3 Pebbles, Mercedes Boy
11 Debbie Gibson, Foolish Beat 24 23 Tracie Spencer, Symploms Of True Love 2 % Kior Dayne, 1'll Always Love You 4 4 Steve Winwood, Roll With It A2 — Taylor Dayne, I'tl Always Love You 3 4 Richard Manx, Hold 01 To The Nights
12 14 Tracy Chapman, Fast Car 25 28 Whitney Houston, Love Will Save The D 23 28 Johany Hates Jazz, | Don't Want To Be 5 2 The Contours, Do You Love Me 45 Steve Winwood, Roll With It
13 19 Stevie B, Spring Love (Come Back To M 2 30 The Contours, Do You Love Me 24 31 New ids On The Block, Please Don't G 6 6 Breathe, Hands To Heaven — 5 2 Def Leppard, Pour Some Sugar On Me
14 15 Johnny Kemp, Just Got Paid 27 31 Michael Jackson, Another Part Of Me 25 27 Pat Benatar, All Fired 'g 7 9 Eric Carmen, Make Me Lose Control 6§ 6 Johnny em'? Just Got Paid
15 7 George Michael, One More Try 28 34 Stevie B, St)nng Love Come Back To M 26 29 Daryt Hall John Oates issed hgpoltu 8 11 Terence Trent D'Arby, Sign Your Name 0 7 8 ACWS"“"‘ ag Ooll
16 11 The Jets, Make It Real 29 32 Paula Abdul, Knocked 27 34 Guns N’ Roses, Sweet Child 0' Mine 9 15 The Fat Boys, The Twist 8 11 Gloria Estefan & Miami Sound Machine,
17 10  Pebbles, Mercedes Boy 30 27 Scntti Politfi, Boom! There She was 8 3 Kenn Loggins, Nobody's Fool n{l heme F 10 12 INXS, New Sensation 9 7 Debbie Gibson, Foolish Beat
18 26 Eric Carmen, Make Me Lose Control 31 35 The Cover Girls, Inside Outside 23 3 gpeetﬁtagon Here With 11 7 AIB.Sure!, Nite And Day 10 10 Brenda K. Survtl Stilf Believe
19 21 George Michael, Monkey 32 36  New Edition, 1f 1t Isn'TLove 0 B meded House, Better Be Home Soon 12 14 George Michael, Monkey 1117 DJ. Jazzy Jeft resh Prince, P
20 18 Jane Wiedlin, Rush Hour 33 M Rlck Aslla "Together Forever 31 EX Denise Lopez, Sayin’ Sorry (Don’t Mak 13 18 Trac¥ Chapman Fast Car 12 13 Chicago, | Don't Wanna Live Without ¥
21 24 Elton John, | Don't Wanna Go On with 34 38 Vanessa |II|ams The Right Stutf 32 EX The Fat Boys, The Tw W17 will To Power, Say It's Gonna Rain Detroit P.D.: Brian Patrick 13 19 Breathe, Hands To Heaven
2 n Whltm{ Houston, Love Will Save The D ¥ EX Dmo Summer Girls A33 — Michael Jackson Anolher Part Of Me 15 8 Poison, Nothin’ But A Good Time -0.: Bnian Fatn 14 15 Elton John, I Don’t Wanna Go On With
A23 — The Fat Boys. The Twist 36 EX Ik" Dayne I'II Always Love You A4 — Forelgner, Heart Turns To Stane 16 19 Van Halen, When It's Love 1 1 Steve Winwood, Roll With It 15" 12 Michael Jic"”"g Dirty Diana
24 25 The Contours, Do Yoy Love Me 37 EX ormation Soc g at's On Your M A5 —  Peter Cetera, One Good Woman Al7  —  Midnight Gil, Beds Are Burning 2 Richard Marx, Hold On To The Nights 16 22 Robert Palmer, |mmhlnesushble
25 30 The Cover Girls, Inside Outside 8 19 Mnchael Jackson, lrty Diana A —  New Edition, If It Isn't Love 18 20 Whitney Houston, Love Will Save The D 3 5 Gloria Estefan & Miami Sound Machine, 17 16 George Michael, One More Try
26 29 Huey Lewis & The News, Perfect World 39 33 Thomas Dolby, Airhead A —  Bobby McFerrin, Don't Worry Be Happy 19 24 Chicago, | Don't Wanna Live Without ¥ 4 3 Eric Carmen, Make Me Lose Control 18 27 George “lChﬂe‘b Mank eg
27 31 Van Halen, When It's Love 40 EX Cyndi Lauper, Hole In My Heart (All T A — Bruce Homsby & The Range, Look Out A 20 22 EMon John, | Don’t Wanna Go On With 5 8 Breathe, Hands To Heaven 19 25 Terence Trent M’Y ign Your Name
28 32 Michael Jackson, Another Part Of Me EX EX Shanice Wilson, | Bet She's Got A Boy A — Poison, Fallen Angel 21 23 Joan Jett And The Blackhearts, | Hate 6 9 Terence Trent D'Arby, Sign Your Name 20 18 The Jets, Make It R
A9 — R:ck Astiey, It Would Take A Strong S EX EX Johnny Hates Jazz, | Don’t Wanna Be A A — Toni Childs, Don't Walk Away 22 13 Johnny Kemp, Just Got Paid 7 10 Chicago, | Don't Wanna Uive Without ¥ 2130 Whitney Nonston'r Luve wm Save The D
A0 — Chicago, | Don't Wanna Live Without ¥ EX EX Stacey Q, | Love You EX EX Biue Zone UK. Jackie 23 28 Guns N Roses, Sweet Child 0° Mine 8 7 Climie Fisher, Love Changes (Ever: (hl 22 28 Pat Benatar, All Fired U
A31  —  Oebbie Gibson, Staying Together EX EX EHon John, | Don't Want To Go On Wit EX EX Midnight Oil, The Dead Heart 24 25 Rick Astley, It Would Take A Strong § 9 12 Eiton John, I Don’'t Wanna Go On 23 21 Rick Asﬂey To elher Forevef
25 26 New Kids On The Block, Please Don't 10 14 The Contours, Do You Love Me 2 73 Samantha fox, ﬂ'ty Girls (Need Lov
Huey Lewis & The News, Perfect World 11 13 Aerosmith, Rag Dol 25 EX Enc c‘""'"wMa e Me Lose Control
OLD 1 27 10 04 Jazzy Jeft & The Fresh Prince, P 12 15 Johnay Kemp, Just Got Paid 26 EX Van Halen, When It's Love
- o ) h}m lf 28 30 Belinda Caisle, | Feel Free 13 16 Tracy Chapman, Fast Car 21 24 Kyiie Minogue, | Should Be So Lucky
— | [’] 5 29 EX Taylor Dayne, I'll Always Love You 14 20 Whitney Houston, Love Will Save The D 28 EX  Huey Lewis & The News, Perfect World
‘102 7 A0 —  New Edition, If It Isn’t Love 15 21 George Mlchael fonk er 29 EX Kenny U?xms Nobody's Fool (Theme F
- o A —  Bobby McFerrin, Don't Worry Be Happy 16 19 Robert Palmer, Slmﬂ rresistible 30 EX GunsN Sweet Child 0' Mine
96 ' '. -FM - A —  Michael Jackson, Another Part Of Me 17 11 lane Wiediin, Rush A — Blue Zone UK, Jackie
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25 25 Billy Ocean, The Colour Of Love
26 28 Pat Benatar, All Fired Up
27 21 0J. Jazzy Jett & The Fresh Pnnce, P
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5 7 Belinda Carlisle, Circle In The Sand
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9§ Pebbles, Mercedes Bo¥
10 12 0. Jazry Jeff & The Fresh Prince, A
11 13 Steve Winwood, Roll With It
12 4 Midnight Oil, Beds Are Burning
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H # Bedm o0 19 25 Taylor Dayne, Vil Always Love You
10 4 Cheap Trick The Flame 20 2 W itneg auston, Love Will Save The D
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R sy Chapman, FastiCar EX EX Vanessa Williams, The Right Stulf
y Houstan, Love Wilt Save The D EX EX New Edition, If It Isn't Love
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Breathe, Hands To Heaven
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tours, Do You Love Me

Eric Carmen, Make Me Lose Control

Robert Palmer, Sim&!y Irresistible

Jane Wiedlin, Rush Hour

Steve Winwood, Roll With It

Billy Ocean, The Colour Of Love

Huey Lewis & The News, Perfect World

NXS, New Sensation

Gloria Estefan & Miami Sound Machine,

Elton John, | Don't Wanna Go On With
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Taylor Dayne, I'll Always Love You

George Michael, Monkey

Basia, Time And Tide

Johnny Kemp, Just Got Paid

Whitney Houston, Love Will Save The D
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Cyndi Lauper, Hole In My Heart (All T

Rick Astley, It Would Take A Strong S
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Daryl Hall John Oates, Missed Fponu
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Tracy Chapman, Fast Car

Michael Jackson, Another Part Of Me
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Aerosmith, Rag Doll

The Fat Boys, The Twist
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Rod Stewart, Forever Young
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Times Two, Cecilia
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New &ids On The Block, Please Don’t G

Van Halen, When IU's Love

REO Speeéwgon, Here With Me
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»I’VE ALWAYS SAID whatever station
leaned urban in San Antonio, Texas, would
be No. 1 in the market; now, since we’ve tak-
en that stance, we're No. 1. We've filled that
void because there is no straight urban sta-
tion in the market,” says top 40 KITY “Pow-
er 93” PD/afternoon jock Rick Upton on his
station’s ascent to market leadership.

Genesis Broadcasting’s KITY, which bills
itself as “San Antonio’s Fresh One,” was up
from an 8.0 to a 9.1 share 12-plus overall in
the spring Arbitrons. That rise made KITY
the market leader for the first time in its 15-
year history and allowed it to edge longtime
rival KTFM, which dropped from 8.2 to 8.0.
The market’s third top 40, KSJL/KSAQ), fell
from 3.3 to 2.9. Quiet storm KCHL, the clos-
est station to mainstream urban in the mar-
ket, had a 0.5 share.

San Antonio, with its 53% Hispanic and 7%
black population, has traditionally supported
a lot of unusual radio offerings. The Jerry
Clifton-consulted KTFM, the FM successor
to longtime top 40 powerhouse KTSA,
evolved to top 40 from urban and was long
known for mixing Ronnie Milsap, Madonna,
and oldies from the '60s. Album outlet KISS
often championed hard rock but had higher
12-plus numbers than most Z-Rock stations
combined. And KITY’s
sister station, KONO, is

Rick Upton
KITY San Antonio, Texas

In order to keep them, we add some songs
from Poison and a few others. I like to stay
away from these until the absolute last min-
ute, but if enough listeners want to hear it,
we'll play it for them.

“As far as Hank Williams Jr. goes, we’'ll
give away tickets, but we won’t play him.
We only give them away middays, where we
daypart heavily. There are people in this
town that like top 40, and there are some
who like country, and there are some who
like both. To keep those people, I'll gladly
give away Hank Williams Jr. tickets. The au-
dience might like our music but want to see
him in concert; the bottom line is that if
there’s a major event coming to San Antonio,
then we’ll be involved.”

Upton has been KITY PD for nearly two
years now; he has been at the station for 4,
years. He says the station’s rise wasn’t due
so much to anything that happened this
book; rather, he says, it was a matter of the
pieces gradually falling into place. He says
the good book was a result of more time
spent listening by the station’s audience
rather than of a higher cume. Former PD
Brian White, now PD of KSFM “FM102”
Sacramento, Calif., “gave us the name Pow-
er 93, he says. “When he left, we changed
our dayparting, which we
do big time, and changed

usually in the 4-5 share
range and has at times
been the top-rated AM
oldies outlet in the coun-
try

‘There is no
straight urban’

our focus on promotions.
When we did these
things, we just took off.
‘“We now do Betty
Wright, Anita Baker, and

While KITY was going
through many PDs and many different per-
mutations of top 40—sometimes leaning ur-
ban, sometimes conservative and recurrent
oriented—KTFM’s broad-based format, sup-
ported by a heavy emphasis on contests, held
the line for many years against more tradi-
tional top 40 competition. Now, Upton says,
“they can’t do that anymore because there’s
a new contemporary country station—
[KCYY] ‘Y100’ [up 6.6 to 7.7 this book}—and
a good top 40 in Power 93. As soon as they
hit George Strait, the listeners switch to us.
KTFM has to regroup and find out what
they are best at ... You can’t expect to do
well if your staff goes around not knowing
what they’re working for.”

Artists whose songs were included on a re-
cent KTFM playlist ranged from Keith
Sweat to Kenny Rogers to Guns N’ Roses to
S-Express. A recently monitored half-hour of
KITY at night leaned distinctly urban; the
selections were Prince’s “Hot Thang,”
INXS’ “New Sensation,” Nia Peeples’
“Trouble,” (a No. 1 record at KITY), Johnny
Kemp’s “Just Got Paid,” Natalie Cole’s
“Pink Cadillac,” Information Society’s
“What’s On Your Mind (Pure Energy),” and
the Mac Band’s “Roses Are Red.”

Yet KITY does allow itself some program-
ming latitude. Upton is playing Def Leppard
and Guns N’ Roses. And on one recent after-
noon, KITY was giving away Hank Williams
Jr. tickets. “Even though our target demo-
graphic is female 18-34-year-olds, we have
picked up quite a few young male listeners.

Freddie Jackson on mid-
days, and you’ll hear D J. Jazzy Jeff & the
Fresh Prince, Salt-N-Pepa, and Ice-T at
nighttime, when we work in the harder-core
rap music,” he says.

Upton has experimented with a midnight-1
a.m. “rap’'n’roll” hour targeted to younger
demos. “Our request line rang off the hook,”
he says. “The hour was a success, but I'm
not sure rap’n’roll is here to stay.

“We have to keep those listeners, whether
core or not, tuned to our station longer,” he
says, “If we can do that by playing a good
cross section of what the demo wants to
hear, we'll try it.

“Sometimes there’s more urban product
available, and sometimes there’s not. It just
depends on what's out there ... We're not
afraid to go out on a limb with songs, but ba-
sically we like to keep in mind we're a top 40
with a decisive urban slant.”

Upton says he likes the station to be in-
volved in all of the area’s major concerts and
events. “We make 15 to 20 appearances per
week,” he says. “To continue to dominate,
you have to be visible.”

The Boston-born Upton started his radio
career by going from station to station in
Maine. After six years of cold winters, he
ended up getting a San Antonio phone book
and calling the stations’ owners.

“In the middle of a blizzard, I got a call to
come to Texas. I don't know if I'll be in San
Antonio forever, but right now it’s a great
city—a very feeling community with a lot of
heart that's very supportive.” CHARLENE ORR

BILLBOARD AUGUST 6, 1988

www americanradiohistorvy com

19



www.americanradiohistory.com

ALENT

Sire Sets Alternative Market Strategy
Brian Wilson’s New Solo Safari

BY CHRIS MORRIS

LOS ANGELES ‘Brian Wilson,”
the debut solo album by the Beach
Boys’ creative mastermind, is re-
ceiving special handling from
Warner Bros.” marketing divisions.

The Sire/Reprise release, which
has naturally attracted the atten-
tion of longtime Beach Boys fans,
the press, and radio’s heritage sta-
tions, is being worked to ensure ac-
ceptance at both the singer’s tradi-
tional base of support and at the al-
ternative level, where there is less
awareness of Wilson’s work among
younger listeners.

“My feeling is, if this is such an
across-the-board record, there’s no
reason to lose anyone on this,” says
Sire GM Howie Klein. “We had to let
the kids who are into the alternative
thing know who Brian Wilson is.”

Key to Sire’s alternative-market
strategy is “Rio Grande,” an eight-
minute suite that climaxes the album.

“We decided to take ‘Rio Grande’
and present it to CMJ early,” says
Klein. He adds that Bobby Haber,
publisher of the alternative-radio
trade paper, made the song the lead
track on the CMJ CD sampler dis-
tributed at the recent New Music
Seminar.

Sire also approached cutting-edge

acts such as R.E.M., Jello Biafra,
and David Byrne to solicit their
thoughts about Wilson’s music. A
collection of quotes from new-music
artists was then mailed with the al-
bum to alternative press and radio.

‘“A lot of kids have said they
wouldn’t have even listened to the
record if it hadn’t been for this
sheet,” Klein says.

Sire is also contemplating a dance
remix of the album cut “Night
Time”; according to Klein, the tune
was tested at one of San Francisco’s
top clubs during a peak evening
hour, and “we didn’t lose a person
off the dance floor.”

Calling the Wilson project “a la-
bor of love,” Jim Wagner, Warner
VP of merchandising and advertis-
ing, says, “We felt we had to come
out with a really strong campaign to
ensure some visibility.”

Among the items produced by
Wagner’s division is a special CD of
“Brian Wilson"—a picture disk in
an embossed cloth-bound digipak
containing a 16-page booklet by Da-
vid Leaf, author of the definitive
1978 book ‘“The Beach Boys And
The California Myth.”

The CD, created by Warner
VP/senior art director Jeri Heiden,
was sent to all Warner and WEA
personnel, key retailers, the compa-

ny’s publicity list, and alternative
marketing accounts.

Additionally, the promo CD is be-
ing serviced selectively to tradition-
al radio outlets, according to Re-
prise promotion VP Rich Fitzgerald.

“We didn’t want to just ship it in
the mail like any other record—not
just throw it out so it goes on some-
body’s shelf,” Fitzgerald says.

According to Wagner, WEA is
also mounting a “Brian Wilson” dis-
play contest. Three first prizes—
trips to Hawaii for two and cash—
will go to the marketing coordina-
tor, field merchandiser, and sales-
man who create the best display.

As for the usually reclusive Wil-
son, he’s made himself available for
interviews during Warner’s press
campaign, which has already gar-
nered features ranging from a
lengthy Rolling Stone piece to a cov-
er story in the Los Angeles alterna-
tive-music magazine Contrast.

The label has also produced a 58-
page, loose-leaf-bound press kit
authored by Leaf, which contains a
bio, a conversation with Wilson, a
backgrounder on the making of the
album, a discography, and black-
and-white and color art. Bob Merlis,
Warner’s VP/national director of
publicity, says the kit has been ser-
viced to some 2,000 journalists.

Armatrading’s Newest A Real Gem

WELCOME RETURN: Joan Armatrading is back on
the scene with her latest A&M album, “The Shouting
Stage,” due in stores Tuesday (2). An excellent follow-up
to the singer/songwriter’s last album, 1986's “Sleight
Of Hand,” the new release boasts 10 top-notch composi-
tions—all written, arranged, and produced by Arma-
trading.

Standout cuts on “The Shouting Stage” include the
superb title track, “The Devil I Know,” “Stronger
Love,” “Dark Truth,” and “Living For You,” which
A&M is working as the leadoff

Blue. The album was produced by David Richards, best
known for his work with David Bowie and Iggy Pop . ..
Charlotte Caffey, formerly of the Go-Go’s, has a new
band, which is recording its debut album for A&M; Jim-
my lovine is executive producer.

JACKOMANIA: Michael Jackson’s recent U.K. trip
received an unbelievable amount of coverage in the Brit
press. During Jacko’s record-breaking stand at Lon-
don’s Wembley Stadium, the superstar presented
Prince Charles and Princess Di-

single.

Armatrading recruited a num-
ber of guest musicians to play on
the album, including guitarist
Mark Knopfler and keyboardist

THEBEAT

ana with a $450,000 check for the
Prince’s Trust organization.
Plans call for Jackson to kick
off the second U.S. leg of his
world tour for ‘‘Bad” with a

Alan Clark from Dire Straits;
drummers Manu Katche (Peter

BY*STEVE+GETT

three-night run, Sept. 26-28, at
the Civic Arena, Pittsburgh. The

Gabriel’s band), Mark Brezicki

(Big Country), and Dave Mattacks (Fairport Conven-
tion); and bassist Pino Paladino (Paul Young’s band).
Knopfler adds guitar licks to the album’s title track and
“Did I Make You Up.”

Don’t miss out on “The Shouting Stage”—a great al-
bum from a talented artist who, after more than a dec-
ade in the business, deserves the kind of recognition be-
ing garnered by new-breed singer/songwriters like Tra-
cy Chapman, Toni Childs, and Suzanne Vega.

On the touring front, Armatrading launches a five-
date U.K. stint Saturday (6) in Bristol. A two-week U.S.
trek starts Aug. 15 in Saratoga, N.Y.

SHORT TAKES I: Gloria Estefan & Miami Sound
Machine were in top form at the first of their three sell-
out dates (July 25-27) at New York’s Radio City Music
Hall. The energetic Estefan’s performance was particu-
larly impressive; CBS president Tommy Mottola and
Epic’s Dave Glew were on hand to congratulate her af-
ter the show ... Word has it that a number of leading
heavy metal acts will contribute songs to an upcoming
benefit album . .. EMI-Manhattan VP of A&R Michael
Barackman says he and his fellow label staffers are ex-
cited about the debut album from Irish quintet Tuesday

rest of the U.S. itinerary is as fol-
lows: Oct. 3-5, Meadowlands Arena, East Rutherford,
N.J.; Oct. 10-11, Richfield Coliseum, Cleveland; Oct. 17-
19, Capitol Center, Landover, Md.; Oct. 31-Nov. 2, Taco-
ma Dome, Tacoma, Wash.; Nov. 79, Irvine Meadows
Amphitheatre, Irvine, Calif.; Nov. 13-15 and Nov. 20-22,
Los Angeles Sports Arena.

SHORT TAKES II: The Beat is delighted to learn that
one of the first releases on the new West Coast-based
CBS label helmed by Jerry Greenberg will be the debut
album by U.K. act Eighth Wonder (featuring actress/
singer Patsy Kensit). The album, which garnered a rave
review in this column (Billboard, May 21), has definite
hit potential . . . Kensit and Eighth Wonder were among
the galaxy of stars who participated in a Italian TV spe-
cial, “Festivalbar "88,"” held July 13-15 at the exotic Ku
nightspot on the island of Ibiza. Also appearing were
Bananarama, Samantha Fox, Sabrina, Black, Matt
Bianco, Mandy, Aztec Camera, and hot new French
singer Vanessa Paradis. The local press had a field day
when Fox ended her performance by jumping in a swim-
ming pool ... On the subject of Ms. Paradis, will some-
one P-L-E-A-S-E consider issuing her stunning debut al-
bum, “M&J,” recently released by Polydor in France?

Troubleshooting. Stevie Ray Vaughan & Double Trouble welcomes Eric
Clapton backstage at London’'s Hammersmith Odeon, where the group sold out
two shows on its recent 12-date European tour. Pictured, from left, are Double
Trouble bassist Tommy Shannon, drummer Chris Layton, Vaughan, and Clapton.

Breathe’s 2nd Single Finally
Floats On U.S. Pop Chart

BY STUART MEYER

NEW YORK Calling Breathe’s
“Hands To Heaven” a sleeper is cer-
tainly apropos. The second single
from the U.K.-based trio’'s A&M de-
but album, “All That Jazz,” is finally
riding high on the Hot 100 Singles
chart more than six months after its
initial release.

The quest for U.S. chart success
has been a long haul for the members
of Breathe—vocalist David Glasper,
drummer lan Spice, and guitarist
Marecus Lillington. But, says Glasper,
“After the disappointment of the
first single [‘Jonah’], we weren’t
about to give up and work in a super-
market.”

When A&M serviced “Hands To
Heaven,” the song first made waves
on the adult contemporary chart be-
fore top 40 programmers started to
show interest. Now that it’s a pop hit,
the song has improved on its original
AC chart peak, settling into the top
10 there.

Glasper says he is glad that
“Hands To Heaven’ has garnered
strong AC airplay and that its accom-
panying video has been well support-
ed by VH-1 because of the older de-
mographics those formats attract.

“Any band that becomes success-

ful on a wide scale usually needs that
foundation,” he says. ‘‘Also, people
seem to have keyed in to the emotion
of the song, which after all, is what
it’s all about.”

“All That Jazz,” recorded over a
two-year span, was released last Sep-
tember. According to Glasper, the al-
bum’s sometimes polished sound
does not reflect the direction Breathe
intends to pursue.

“We'd prefer to earn a reputation
as a live band, and we’re hoping to do
some tour dates if the next single
[‘How Can I Fall'] is a hit,” he says.

Breathe has released several sin-
gles in its native Britain, but a hit on
the UK. charts has thus far eluded
the band. Glasper is optimistic that
this situation will change when
“Hands To Heaven” is released there
shortly.

“Now that the song’s a hit in the
U.S,, it should get some exposure in
Britain,” says Glasper.

Breathe has begun to formulate
ideas for its second album, Glasper
notes. He adds that he recently re-
corded two duets with Boy George
for the ex-Culture Club leader’s up-
coming solo album, one of which is
the Jimmy Ruffin mid-’60s classic
“What Becomes Of The Brokenheart-
ed.”

Talent Blooms In Philly

Clubs Face High Costs, Late Sets

This 1s another in an occasional
series on local club scenes.

BY WILLIAM SILVERMAN

PHILADELPHIA “There’s definite-
ly a better buzz” about the club scene
here these days, says Rick Bladstein,
entertainment director of the Troca-
dero, a local night spot.

“For years nothing happened,”
continues Bladstein. But in recent
years, Philadelphia has nurtured sev-
eral groups that have gone on to re-

cording contracts and national notice.
Among the key bands spawned by
the music scene here are the Hooters,
Cinderella, John Eddie, Bricklin, Pret-
ty Poison, Robert Hazard, Smash
Palace, and Tommy Conwell & the
Young Rumblers.

“Since "78, I've never seen s0 many
good young bands,” says Steve
Mountain, co-owner of the Chestnut
Cabaret. He notes that the acts range
in style from metal to pop.

Although vibrant with talent, the

(Continued on page 83)
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ARTIST
DEVELOPMENTS

STEALIN’ AHEAD

Kiya Heartwood, lead singer/a-
coustic guitarist/songwriter for
Stealin’ Horses, says that the group
is foremost a “road band, which will
tour till we drop dead.” That’s fine
by Arista, which put Heartwood and
drummer/backup vocalist Kopana
Terry on a six-week college promo
tour in advance of their self-titled
debut album’s late-May release.

“We sent them to college radio
and retail early because by the time
we shipped the album, most colleges
were out,” says Sean Coakley,
Arista’s VP of national album pro-
motion. “We needed college radio in
our camp out of the box because the
album is mass appeal—if it gets
mass success it will be impossible to

go back and get credibility at the
college level afterward.”

Arista bolstered its college push
by servicing an album sampler (in-
cluding the band’s first single,
“Turnaround,” and four other
tracks) in both 12-inch vinyl and cas-
sette formats. Additionally, mom-
and-pop retailers were supplied with
10,000 “talking bio” cassettes (which
also featured album musie) for use
as promotional giveaways.

“Our main goal was to get pro-
grammers more into the artists and
album as opposed to just one sin-
gle,” says Coakley, noting the depth
of the album. Heartwood adds that
the promo tour, which included per-
forming two-song acoustic sets live
on college radio, corrected any false
impressions—made by the band
name and the girls’ Kentucky
twang—that Stealin’ Horses is sim-
ply a country band.

Arista is now working the track
“Rain,” while Stealin’ Horses plays
national club dates. As of Aug. 15,
the group will be touring as open-
ing act for the Smitheréens.

NO NEWCOMER

Composer/synthesist Suzanne
Ciani, whose track “The Velocity
Of Love” was one of the most-re-
quested songs on new age radio
stations last year, may have
seemed like a new arrival on the
scene to the public at large. How-
ever, Ciani, who recently released a
new Private Musiec album, “Never-
land,” is a veteran New York stu-
dio musician and a pioneer synthe-
sizer artist.

Ciani’s introduction to the syn-
thesizer came through a physicist
at the Massachusetts Institute of
Technology in 1967, when she was

(Continued on next page)

TOP CONCERT
- BOXSCORE cwos:x
AMUSEMENT BUSINESS”
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
VAN RALEN'S MONSTERS OF Los Angeles July 24 $1,943,900 80,184 Avalon Attractions
ROCK: Coliseum, Los $25 seliout
VAN HALEN Angeles
SCORPIONS
DOKKEN
METALLICA
KINGDOM COME
ROD STEWART Tampa Stadium, July 2 $762,440 R12 American Concerts
DARYE HALL & JOHN OATES Tampa, Fla. $22.50 55,000 Party Time
CHICAGD Entertainment
JULIO IGLESUS Garden State tuly 5-7 $AB4 305 16,761 in-house
BRAD GARRETT Arts Center, $36/%25/315 32,000
Holmdel, N.).
SQUEEZE Jones Beach July 22-23 $400,000 20,000 Ron Delsener
SMITHEREENS Theatre, $20 seliout Enterprises
Wantagh, N.Y.
AEROSMITH Poplar Creek July17 $348.714 36N Nederlander
GUNS I ROSES Music Theatre, $20/315 25,202 Organization
Hotfman
Estates, Iil
RANDY TRAVIS Olympic July 16 $341,692 16,768 Concert
GEORGE FOX Saddledome, $25.50 22,954 Productions
Calgary, Alberta International
Donald K. Donald
Productions
Perryscope
Concert
Productions
AEROSMITH Richfield July 19 17,819 Belkin Productions
GUMS N’ ROSES Coliseum, $17.50 19,410
Richfield, Ql!io
STING Olympic July 15 $288 889 14428 Perryscope
Saddledome, $25.50 14,760 Concert
Calgary, Alberta Productions
STEVE WIWO0D Shoreline July 20 $288,139 16,482 Bill Graham
JOHNNY CLEGG & SAVUKA Amphitheatre, $18.50/$16.50 20,000 Presents
Mountain View,
Calif.
BUOWEISER SUPERFEST: Reunion Arena, July 23 $287,251 14,367 AH. Enterprises
GLADYS KNIGHT & THE PPS Dallas $22.75/321.75 19,000
FREDDIE JACKSON
TEENA MARE
MORRES DAY
THE DEELE
DEF LEPMRD Indiana State July 18 $286,290 16740 Sunshine
EUROPE Fairgrounds, $20/317 sellout Promotions
STING Shoreline July 22 $279,363 15,519 Biti Graham
Amphitheatre, $19.50/$16.50 20,000 Presents
Mountain View,
Calif.
STING B.C. Piace, July 18 $256,476 1255 Concert
Vancouver, $25.50/$24.50 15,000 Productions
British International
Columira Donald K. Donald
Productions
Perryscope
Concert
Productions
ROBERT PLANT Providence Civic July 25 $245,053 14,003 Frank J. Russo
CHEAP TRICK Center, $17.50 sellout
Providence, R.I.
BEACH BOYS MacKay July 15 $231,066 14,004 in-house
THREE DOG NIGHT Stadium, Reno, $16.50 16,000
AMERICA Nev.
BUDWEISER SUPERFEST: Greensboro July 15 218,043 11,497 AH. Enterprises
GLADYS KNIGHT & THE PIPS Coliseum, $19 15,781
FREDDIE SACKSON Greensboro,
OIATS NC.
FORCEMD's
ROBERT PLANT Hampton July 22 $216,538 13,800 Cellar Door
CHEAP TRICK Coliseum, $16.50/315.50 sellout Productions
. Hampton, Va.
AEROSMITH Starplex July 24 $204,668 14,440 PACE Concerts
GUNS N ROSES Amphitheatre, $18.50/315.50 sellout MCA Concerts
Dallas
ALABAMA Sussex County July 8 $152,250 11253 Barry Singer
KT.05UN Fairgrounds, $24.50/318.50 15,000 Entertainment
ASLEEP AT THE WHEEL Augusta, N.J. Condit Charities
JAMES BEAM
ROBERT PLANT Richmond July 20 $190,943 12,500 Cellar Door Prods.
CHEAP TRICK Coliseum, $16.50/315.50 sellout
Richmond, Va.
ROBERT PLANT Greensboro July 19 $189,580 10,856 Cellar Door
CHEAP TRICK Coliseum, $17.50 11,364 Productions
Greensboro,
N.C.
RENNY ROGERS Olympic July 16 $180,789 9358 Perryscope
O'KANES Saddledome, $25.50 13,400 Concert
Calgary, Alberta Productions
STEVE WINWOOD Cal Expo July 23 $176,468 9921 Bilt Graham
JOHNNY CLEGG & SAVUKA Amphitheatre, $17.50 10,000 Presents
Sacramento,
Calif. )
ROD STEWART Keifer UNO July 20 $176,176 10319 Beaver
Lakefront $17.50 sellout Productions
Arena, New
Orleans, La.
DAVIO LEE ROTH Barton July 23 $165,000 10,300 Beaver
POISON Coliseum, $16.50 sellout Productions
Arkansas State
Fairgrounds,
Little Rock, Ark.
| .
Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication.
Boxscores are compiled every Tuesday and should be submitted to Tracy Stakely in Nashville at
615-321-4278; Ray Waddell in Los Angeles at 213-859-5338; Louise Zepp in Chicago at 312-
236-2085. For research information contact Karen Oertiey in Nashville at 615-321-4250.
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Billboard is turning the Spotlight to Memphis and Nashville —
the fastest, most important emerging music center. Be a part
of this special issue. Don’t wait. The time to Spotlight your
own role in the new pop/rock capitals is now!

IN THIS ISSUE:

* The Memphis/Nashwille histories
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o The Crossover story
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TALENT IN ACTION

ASWAD
The Palace, Hollywood, Calif.

BRITAIN’S Aswad entertained its
usual throng of true believers here
July 5 and proved once again that it
delivers better live than on its record-
ings. During the show—one of a
handful of U.S. club dates to support
the new Island/Mango album, “Dis-
tant Thunder” (featuring the U.K.
No. 1 hit, “Don’t Turn Around”}—As-
wad also offered some convincing ev-
idence that its brand of bright, horn-
driven reggae could appeal to a more
mainstream clientele.

The three-man outfit, packed onto
the stage with a three-piece horn sec-
tion, a supporting keyboardist, and
guitarist Stanley Andrews, conge-
nially ambled through a 90-minute
workout in front of a glutted, sway-

CASSETTE DUPLICATION

RECORD PRESSING
MASTERING - PLATING
COLOR SEPARATIONS

PRINTING - TYPESETTING

° CUSTOM PRESSING J

2832 SPRINGROVE AVENUE
CINCINNATI, OHIO 45225
{513} 681-8400

ing dance floor of followers enrap-
tured by Aswad’s lilting rhythms.
Unfortunately, the colors and
warmth Aswad creates on stage have
yet to be fully captured on its studio
recordings.

With acts such as Ziggy Marley
and Maxi Priest scoring hits on U.S.
radio outlets with softcore reggae
tunes, a song like ‘“‘Bubblin’ "’ sug-
gests Aswad has the potential to con-
nect with open-minded listeners of
crossover and top 40 radio.

Frontman Brinsley Forde projects
an energetic and likable presence,
but Aswad took a more soulful, roots-
conscious slant when drummer An-
gus Zeb stepped forward for a few
lead vocals. Andrews’ occasional
pop/rock guitar stylings may make
purists flinch, but they give Aswad’s
commercial potential a lift.

TERRY WOOD

IRON MAIDEN
FREHLEY’S GOMET
Brendan Byrne Arena,
East Rutherford, N.J.

SECURITY WAS TIGHT for Iron
Maiden's July 8 appearance here, the
result of a miniriot in the arena park-
ing lot following the band’s 1987 stop.

But the show of force may have
been for naught; the upper decks of
the arena were as spare as a wino's
bridgework, making it difficult to
muster enough angry young men to
overturn any cars a la 1987.

Iron Maiden did its best to present
a clean show focused on the musie,
avoiding the huge gulps of Jack Dan-
iels and incessant cursing that lower

———On World Tour ——
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many a heavy metal show’s common
denominator to the depths. The band
also earns kudos for keeping the vol-
ume at reasonable levels, avoiding
the overkill that mars many an arena
show.

Maiden’s latest Capitol album,
“Seventh Son Of A Seventh Son,”
was well represented on the set list.
The group’s most commercial release
to date, the album has a smoother
sound without compromising the
twin guitar attack of Dave Murray
and Adrian Smith.

Working on a bilevel stage with
mock stalagmites, vocalist Bruce
Dickinson delivered powerful rendi-
tions of “Can I Play With Madness?”
and “The Evil That Men Do” from
the new album, augmented by past
classics such as “The Number Of The
Beast” and ‘“Running Free,” much to
the male-dominated crowd’s roaring
approval.

Opening act Frehley’s Comet,
fronted by ex-Kiss guitarist Ace
Frehley, acquitted itself well before
the hardcore Maiden fans. Frehley
showed superb guitar skills and
strong vocals during a set that mixed
Kiss classics with Comet material, in-
cluding snips from the new Megafor-
ce/Atlantic album ‘“‘Second Sight-
ing.” Crowd pleasers included new
cut “Time Is Running Out,” Kiss kill-
er “Cold Gin,” and Frehley’s hit-sin-
gle soul turn, “New York Groove.”

BRUCE HARING

IGEY POP
Whiskey A Go Go
West Hollywood, Calif.

TO BORROW A TERM from an old
Stooges song, Iggy Pop’s July 8
show here had plenty of shake ap-
peal, and the sold-out house respond-
ed robustly to the gyrations of the
punk progenitor. :

In what proved to be Pop’s livelies
L.A. concert appearance in a decade,
the vocalist worked even blasé indus-
try types into a dervishlike frenzy
with an untamed rampage through
the Stooges songbook and a handful
of tracks from his new A&M album,
“Instinct.”

Clad in tight jeans and a leather
vest that barely covered his torso,
Pop turned the show into a calisthen-
ic display of unadulterated rock’n’roll
energy. The singer, armed with a
cordless mike, dove headfirst into the
crowd, crawled around in the balcony
rafters, and generally comported
himself like an untethered wildcat.

The four-piece backup group of
guitarists Andy McCoy and Seamus
Beaghen, bassist Alvin Gibbs, and
drummer Paul Garisto supplied a
high-volume rabbit punch that Pop’s
most recent touring bands have sore-
ly lacked. The band was augmented
during the encores by ex-Sex Pistols
guitarist and frequent Pop collabora-
tor Steve Jones, whose distorted so-
los -added additional kick to an al-
ready heady brew.

Tracks from “Instinct” such as
“Cold Metal” and “Squarehead” car-
ried a live wallop that the recordings
lack, but the most exciting material
of the night proved to be white-hot
versions of such old firecrackers as
“Search And Destroy,” “1970,” “No
Fun,” and “I Wanna Be Your Dog.”

CHRIS MORRIS

ORNETTE COLEMAN & PRIME TIME
The Palace, Hollywood, Calif.

JAZZ EXPLORER Ornette Cole-

man, back on a major label (his “Vir-
gin Beauty” is one of the first re-
leases on the reactivated Portrait
Records), brought his electric Prime
Time band here June 27 for a long,
sporadically engaging set of collec-
tive improvisations that was often
sabotaged by the room’s unpredict-
able acoustics.

The current Prime Time is a dou-
bled trio of guitars, basses, and per-
cussionists that backs Coleman’s
free-swinging blasts on alto saxo-
phone and occasional trumpet and
violin. Tabla player Badal Roy and
guitarists Chris Rosenberg and Ken
Wessell are new additions to the
lineup, and their tentative playing
gave the performance a diffuse
quality.

To be fair, the fault may lie less
with the players than with the Pal-
ace's ever-treacherous sound sys-
tem. Roy and the guitarists were all
but buried in the mix, leaving only

Coleman, his son Denardo on trap
drums, and bassists Chris Walker
and Al MacDowell audible most of
the time.

Despite the distressingly bottom-
heavy sound, the band locked into
propulsive freestyle grooves from
time to time. The night’s high points
included the popping “Happy Hour”
from “Virgin Beauty,” off-center
blues featuring Coleman frenetical-
ly sawing on his violin, and a muted
ballad on which the leader spun an
evocative, high-pitched alto solo.
Undeterred by the sound, the erowd
called Prime Time back for a bris-
tling encore of “Dancing In Your
Head.”

Coleman displayed a vigorous and
original jazz intelligence on stage,
but on future swings through L.A.
his music might be better served in
a more intimate venue, where great-
er attention is paid to sonic fidelity.

CHRIS MORRIS

ARTIST DEVELOPMENTS

(Continued from preceding page)

a musie student at Wellesley Col-
lege in Wellesley, Mass. Ciani went
on to study the experimental in-
strument at Univ. of California at
Berkeley, and wound up building
synthesizers for electronic music
founding father Don Buchla.
After moving to New York in
1974, Ciani tutored Philip Glass,
among others, in the art of the syn-
thesizer before establishing herself
as a top session player. She record-
ed an independent album, “Seven
Waves,” which was released in Ja-
pan in 1984 and is now scheduled
for rerelease by Private Music.
“The Velocity Of Love” was re-
leased in 1986 on RCA/Skylark.
Ciani plans a fall concert tour,
accompanied by two live musicians
and “Conrack,” her equipment set-
up. She will perform in a custom-
designed MIDI dress, “which has
lights that respond to the music.”
“I'm a little nervous about it,”
Ciani says with a laugh. “I may
have to wear rubber underwear.”

STREET SOUNDS

Some aspiring musicians may
rent out a nightelub in an attempt
to secure a record deal; Columbia
artist Spookie’s showcase gig took
place on the sidewalk in front of
CBS’s Century City headquarters
in Los Angeles.

The singer/songwriter had tried
conventional means of getting at-
tention: “I got the rejection slip in
the manila envelope; I had to try
another route to break through, so
I took it to the street. I could get
my answer right away, a yes or a
no. I feel if I take the orthodox
route, I get the orthodox treat-
ment.”

Some strategy was involved in
Spookie’s courting of the labels.
“Any [record label] that had a ga-
rage that faced a street where they
drove in and out, that’s where |
played,” he says. “The best times
were in the morning when [label
execs] were going to work, lunch-
time, and after work—sometimes
as late as 10 o’clock.”

David Kahne of Columbia’s
A&R department ultimately took
an interest in Spookie’s out-of-the-
ordinary approach. After catching
the singer’s act on Century Park
East, Kahne signed him and pro-

duced the vocalist’s self-titled al-
bum.

Spookie is promoting his record
in similarly street-level fashion. “I
am on what I call my Personal
Touch Tour,” he says. “I go to ra-
dio stations, branches, and retail
stores and give them my personal
thank you.”

WINTER'S SUMMER

Paul Winter had relatively little
trouble in getting the assistance of
Soviet record label Melodiya in the
production of his Living Music Rec-
ords’ Paul Winter Consort album
“Earthbeat,” which features a col-
laboration with the Dimitri Pok-
rovsky Singers, or in getting the
approval of Soviet concert agency
Goskoncert for the Winter Con-
sort’s current 24-city U.S. tour with
the traditional Russian village mu-
sic preservationists.

More problematie, however, has
been obtaining funds for the tour,
which began in New York July 1
and ends in Chicago Aug. 10. Ac-
cording to Winter’s manager, Ste-
ven Shmerler, finding a single na-
tional corporate sponsor was im-
possible because of the many
competing Soviet/U.S. events fol-
lowing the Moscow Summit.

To help offset a $190,000 deficit
between ticket sales and the cost
of bringing the Pokrovsky Singers
to the U.S., both large corporations
and smaller companies with eco-
logical/humanist philosophies simi-
lar to Living Music are participat-
ing on a regional basis.

Sponsoring the Los Angeles and
San Francisco concerts is Ben &
Jerry’s Ice Cream, which also
sponsored the “Song For The
World” video from “Earthbeat.”
Natural-health-product manufac-
turer Tom’s Of Maine is sponsor-
ing the Washington, D.C,, date,
while the Kraft Foundation is con-
tributing to the Chicago date. Mi-
chelob beer, meanwhile, is support-
ing the Hawaii concert.

“There’s a whole wave of inter-
est in Soviet/ American ex-
changes,” observes Winter.

Artist Developments is edited by
Steve Gett. Reporters: Jim
Bessman (New York) and Chris
Morris (Los Angeles).
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FOR WEEK ENDING AUGUST 6, 1988

Bi

board Hot Black Singles SALES & AIRPLAY.

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot Black Singles chart.

x x
Q Q
. SALES B AIRPLAY
EE gg TITLE ARTIST §§ EE gg TITLE ARTIST §§
1 3 OFF ON YOUR OWN (GIRL) AL B. SURE! 1 1 2 MAMACITA TROOP 3
2 4 SIGN YOUR NAME TERENCE TRENT D'ARBY 2 2 3 SIGN YOUR NAME TERENCE TRENT D'ARBY 2
3 5 MAMACITA TROOP 3 3 4 OFF ON YOUR OWN (GIRL) AL B. SURE! 1
4 7 LOOSEY'S RAP RICK JAMES FEATURING ROXANNE SHANTE 5 4 6 GROOVE ME GUY 4
5 8 GROOVE ME GUY 4 5 9 LOOSEY'S RAP RICK JAMES FEATURING ROXANNE SHANTE 5
6 1 DON'T BE CRUEL BOBBY BROWN 6 6 7 OFF THE HOOK (WITH YOUR LOVE) R.J.'S LATEST ARRIVAL 7
7 2 IF IT ISN'T LOVE NEW EDITION 8 7 1 DON'T BE CRUEL BOBBY BROWN 6
8 9 KNOCKED OUT PAULA ABDUL 15 8 13 WATCHING YOU LOOSE ENDS 9
9 12 THE COLOUR OF LOVE BILLY OCEAN 11 9 12 WORK IT TEENA MARIE 10
10 14 OFF THE HOOK (WITH YOUR LOVE) R.J.'S LATEST ARRIVAL 7 10 14 THAT GIRL WANTS TO DANCE WITH ME GREGORY HINES 16
11 6 THE RIGHT STUFF VANESSA WILLIAMS 24 11 18 NICE ‘N’ SLOW FREDDIE JACKSON 12
12 10 IT TAKES TWO ROB BASE & DJ E-Z ROCK 23 12 16 MAKE IT LAST FOREVER KEITH SWEAT (DUET WITH JACCI MCGHEE) 13
13 13 SYMPTOMS OF TRUE LOVE TRACIE SPENCER 18 13 5 IF IT ISN'T LOVE NEW EDITION 8
14 15 WORK IT TEENA MARIE 10 14 17 HUSBAND SHIRLEY MURDOCK 14
15 19 WATCHING YOU LOOSE ENDS 9 15 11 THE COLOUR OF LOVE BILLY OCEAN 11
16 26 NICE ‘N' SLOW FREDDIE JACKSON 12 16 22 LOVE WILL SAVE THE DAY WHITNEY HOUSTON 17
17 16 SALLY STETSASONIC 25 17 20 SHAKE YOUR BODY SUAVE 22
18 23 MAKE IT LAST FOREVER KEITH SWEAT (DUET WITH JACCI MCGHEE) 13 18 27 ANOTHER PART OF ME MICHAEL JACKSON 31
19 22 HUSBAND SHIRLEY MURDOCK 14 19 23 EVERY SHADE OF LOVE JESSE JOHNSON 30
20 11 ROSES ARE RED THE MAC BAND/THE MCCAMPBELL BROTHERS 28 20 24 IN YOUR EYES JAMES “D-TRAIN" WILLIAMS 27
21 30 FOLLOW THE LEADER ERIC B. & RAKIM 3 21 25 K.1S.S.I.LN.G. SIEDAH GARRETT 20
22 20 FOREVER YOURS TONY TERRY 21 22 29 SHAKE YOUR THANG SALT-N-PEPA FEATURING E.U. 19
23 27 LOVE WILL SAVE THE DAY WHITNEY HOUSTON 17 23 8 KNOCKED OUT PAULA ABDUL 15
24 31 SHAKE YOUR THANG SALT-N-PEPA FEATURING E.U. 19 24 26 ONCE, TWICE, THREE TIMES HOWARD HEWETT 32
25 32 K.1S.S.ILN.G. SIEDAH GARRETT 20 25 32 MONKEY GEORGE MICHAEL 26
26 — THAT GIRL WANTS TO DANCE WITH ME GREGORY HINES 16 26 15 FOREVER YOURS TONY TERRY 21
27 25 JUST GOT PAID JOHNNY KEMP 49 27 36 TAKE YOUR TIME PEBBLES 36
28 36 MARY, MARY RUN-D.M.C. 29 28 30 I'LL ALWAYS LOVE YOU TAYLOR DAYNE 35
29 — MONKEY GEORGE MICHAEL 26 29 33 THAT'S THE TICKET CA$HFLOW 37
30 21 Joy TEDDY PENDERGRASS 52 30 31 ROLL WITH IT STEVE WINWOOD 33
31 37 THE TWIST THE FAT BOYS 40 31 35 WHEN | FALL IN LOVE NATALIE COLE 38
32 17 PARADISE SADE 55 32 — STATIC JAMES BROWN 39
3 28 {'LL PROVE IT TO YOU GREGORY ABBOTT 63 3 k1) CRAZY MiIKI HOWARD 41
k'] — ROLL WITHIT STEVE WINWOOD 33 k] 37 MARY, MARY RUN-D.M.C. 29
35 29 SUPERSONIC J.J. FAD 61 35 — SHE'S ON THE LEFT JEFFREY OSBORNE 43
36 34 PARENTS JUST DON'T. .. D.J.JAZZY JEFF/FRESH PRINCE 70 36 — YOU AND | EARTH, WIND & FIRE 46
37 — SHAKE YOUR BODY SUAVE 22 37 10 SYMPTOMS OF TRUE LOVE TRACIE SPENCER 18
38 18 I'M REAL JAMES BROWN 66 38 = BORN NOT TO KNOW TONY! TONI! TONE! 47
39 — IN YOUR EYES JAMES "D-TRA.IN" WILLIAMS 27 39 | — GLAM SLAM PRINCE 45
40 — IND{AN GIVER RAINY DAVIS 58 40 39 KISS SERIOUS CHICO DEBARGE 53

©Copyright 1988, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.
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TITLE
(Publisher — Licensing Org.)
Sheet Music Dist.

123

(Foreign Imported, BMI) CPP
2AM.

(Ted-On, BMi/J.Carr, BMI)

80 ADDICTED TO YOU

n
3

76

a1

75

21

n
81

(Ensign, BM1/Willesden, BMI/Trycep, BMI)
AINT MY LOVE ENOUGH

(Not Listed)

ANOTHER PART OF ME

(Mijac, BMI/Warner-Tamerlane, BMI)

BACK UP

(Jobete, ASCAP/R.K.S., ASCAP/Stone Diamond,
BMi/Lock Series il) CPP

BETTER DAYS

(Wild Honey, ASCAP/Saganious, ASCAP)

BORN NOT TO KNOW

(Two Tuff-Enuff, BMI/PolyGram Songs, BMI)
CINOERELLA

(Hidden Pun, BMI/Blue Mountain, ASCAP)

THE COLOUR OF LOVE

(Zomba, ASCAP) HL

COMING TO AMERICA

(Ensign, BMI/Tommy Jymi, BMI/Warner-Tamerlane,
BMi/Smokin’ Dog, BM1) CPP

CRAZY

(Trycep, BMI1/Willesden, BMI)

DEEP CHECK

(Ackee, ASCAP/Guy Vaughn, ASCAP/Dasterd Deed,
B8MI)

DON'T BE CRUEL

(Hip Trip, BMI/Kear, BMI/Wil-He, BMI) CPP
DON'T BELIEVE THE HYPE

(Def American, BMI)

DON'T TURN AROUND

(Albert Hammond, ASCAP/WB, ASCAP/Additional
Sunset, ASCAP)

EVERY SHADE OF LOVE

(Shockadelica, ASCAP/Almo, ASCAP) CPP
FALLING ALL OVER AGAIN

(Rashida, BMi/Warner-Tamerlane, BMI/Clyde
Lieberman, ASCAP/Arista, ASCAP) CPP
FOLLOW THE LEADER

(SBK April, ASCAP/Eric B & Rakim, ASCAP)
FOREVER YOURS

(King Henry |, ASCAP/Screen Gems-EMI, BMI/Lifo,
BMH)

GET LUCKY

(Eee Bee, PRS/WB, ASCAP/Rare Blue, ASCAP)
GIVE ME A CHANCE

(Crystal Rose, BMI/Monteque, BMI)

45

59

51

35

]

27

91

72

GLAM SLAM

(Controversy, ASCAP)

GO FOR YOURS

(Forceful, BMI/Willesden, BMI/Warner-Tamerlane,
BMI)

GRAVITY

(Rutland Road, ASCAP/WB, ASCAP)

GROOVE ME

(Cal-Gene, BMi/Virgin Songs, BMI/Donril,
ASCAP/Zomba, ASCAP) CPP

HELLO BELOVED

(Angel Notes, ASCAP/WB, ASCAP)

HOLD ON TO WHAT YOU'VE GOT

(Jobete, ASCAP/R.K.S., ASCAP/Stone Diamond,
BMI/Lock Series ti, BMI)

HUSBAND

(Troutman’s, BMI/Saja, BMI)

| CANT COMPLAIN

(Brite Light, BMi/Summa Group, BMI/Gene
McFadden, BM!/Careers, BMI) CPP

| SURRENDER TO YOUR LOVE

(Island, BMI/Stanton’s Gold, BMI/April Joy, BMI)
IF IT ISNT LOVE

(Flyte Tyme, ASCAP)

I'LL ALWAYS LOVE YOU

(Auspitz, ASCAP/Lucky-Break, ASCAP)

ILL PROVE IT TO YOU

(Grabbitt, BMI/SBK Blackwood, BMI)

I'M IN LOVE

(Duchess, BMI)

'M REAL

(Forceful, BMI/Willesden, BMI/Godfather Of Soul,
BMmI)

IN YOUR EYES

(SBK Blackwood, BMI/Huemar, BMI/Unichappell,
BMI/Diesel, BMI)

{NDIAN GIVER

(WBM Music, SESAC/Rainysongs, SESAC/What Songs,
SESAC)

IT TAKES TWO

(Protoons, ASCAP/Hikim, ASCAP)

IT'S A MIRACLE

{Leo Graham, BMI)

IT'S GONNA TAKE ALL OUR LOVE

(Masseed, BMI)

IT'S MY LIFE

(SBK April, ASCAP/Lady of the Lake, ASCAP/SBK
Blackwood, BMI/Kuzu, BMI)

joy

(Calloco, BMI/Mip Trip, BMI) CPP

49

42

92

87

JUST GOT PAID

(Mochrie, ASCAP/Cal-Gene, BMI/Virgin Songs,
BMi/Zomba, ASCAP) CPP

KISS SERIOUS

(Jobete, ASCAP/Gentle General, ASCAP) CPP
K.ISS.ING.

(Arista, ASCAP/MCA, ASCAP) CPP

KNOCKED OUT

(Kermy, BMI/Hip Trip, BMI) CPP

LAY YOUR BODY DOWN

(Lon-Hop, BMI)

LET'S GO

(Willesden, BMI)

LOOSEY'S RAP

(Stone City, ASCAP/National League, ASCAP) CPP
LOVE IS A GAME

(Ya D Sir, ASCAP/WB, ASCAP/Fiyte Tyme, ASCAP)
LOVE WILL SAVE THE DAY

(House Of Fun, BMI) CPP

LOVING YOU ONLY

(Music Corp. Of America, BMI/Kashif, BM1/\rving,
BMI/Pamalybo, BMI/Entertaining, BMI)

MAKE IT LAST FOREVER

(W8, ASCAP/Zomba, ASCAP/E/A, ASCAP/Keith
Sweat, ASCAP/Vintertainment, ASCAP/Donril, ASCAP)
MAMACITA

(Trycep, BMI/Willesden, BMI)

MARY, MARY

(Screen Gems-EMI, BMI)

MISSED OPPORTUNITY

(Hot-Cha, BMI/Careers, BMI)

MONKEY

(Chappell, ASCAP/Morrison Leahy, ASCAP)

NICE ‘N’ SLOW

(Zomba, ASCAP)

A NIGHTMARE ON MY STREET

(Zomba, ASCAP)

NO PAIN, NO GAIN

(Miami Spice, ASCAP)

OFF ON YOUR OWN (GIRL)

(Across 110th Street, ASCAP/SBK April, ASCAP)
OFF THE HOOK (WITH YOUR LOVE)

(Arrival, BMI)

ONCE, TWICE, THREE TIMES

(Make It Big, ASCAP/WB, ASCAP/R.K.S.,
ASCAP/Jobete, ASCAP) CPP

ONE MORE TRY

(Chappell, ASCAP/Morrison Leahy, ASCAP)
PARADISE

(Angel Music Ltd./Silver Angel, ASCAP/Famous,

70

2

)

67

ASCAP) CPP

PARENTS JUST DON'T UNDERSTAND

(Zomba, ASCAP)

PERSONALITY

(Najee, ASCAP/Public Eye, ASCAP/Zomba, ASCAP)
RAGS TO RICHES

(Sun-ln-Child, ASCAP)

THE RIGHT STUFF

(RaceR-ex, ASCAP/Kip Teez, ASCAP/PolyGram,
ASCAP)

ROCK STEADY

(Springtime, BMI)

ROLL WITH T

(F.S.Limited, PRS/Warner-Tamerlane, BMI/Willin'
David, BMi/Blue Sky Rider, BMI)

ROSES ARE RED

(Kermy, BMi/Hip Trip, BMI) CPP

SALLY

(Tee Girl, BMI)

SHAKE YOUR BODY

(Colgems-EMI, ASCAP/Outrageous, ASCAP)
SHAKE YOUR THANG

(Triple Three, ASCAP)

SHE'S ON THE LEFT

(Sac-Boy, ASCAP/MCA, ASCAP/Chances R,
ASCAP/March 9, ASCAP/Aimo, ASCAP/Haynestorm,
ASCAP)

SHOOT 'EM UP MOVIES

(Kenny Nolan, ASCAP/Cross Keys, ASCAP)
SIGN YOUR NAME

(Virgin Songs, BMI/Young Terence, BMI) CPP
SINGLE GIRLS

{SBK April, ASCAP/Dazzberryjam, ASCAP/SBK
Blackwood, BMI/Toyband, BMI)

SLAM

(Sunset Burgundy, ASCAP/MCA, ASCAP)

SO EASY

{Mycenae, ASCAP)

STATIC

(Forceful, BMi/Willesden, BMI)

STOMP

(Tracey Dee, BMI/Davien, BMI/Council Rock, BMI)
STRAIGHT FROM THE HEART

(Blackwell, ASCAP)

SUPERSONIC

(Beblica, ASCAP)

SYMPTOMS OF TRUE LOVE

(Larry Spier, ASCAP/Rolf Budde GmbH, BMI)
TAKE YOUR TIME .

(No Pain No Gain, ASCAP/Honey-Look,

BLACK SINGLES

BY LABEL

A ranking of distributing labels
~ by the number of titles they have
on the Hot Black Singles chart.

Kl

NO. OF TITLES
ON CHART

COLUMBIA (10) 11
Def Jam (1)

MCA (7) 9
Uni (1)

Uptoyn (1)

ATLANTIC (4) ' 8
Istand (2)

Atco (1)
Ruthiess (1)

E.PA. 8
Epic (6)

Scotti Bros. (2)

CAPITOL 7

POLYGRAM . 7’
Mercury (2)

Wing (2)

Atlanta Artists (1)
Polydor (1)

Tin Pan Apple (1)

ARISTA (5) . 6
Jive (1)

EMI-MANHATTAN (5) 6
Biue Note (1)

WARNER BROS. (2) 6
Reprise (2)

Paisley Park (1)
Qwest/Reprise (1)

ELEKTRA (4) 5
Vintertainment (1)

RCA (1)

Jive (3)

A&M

VIRGIN

PROFILE .

SLAM '
Kru'-Cut (1)
Tri-World (1)

SLEEPING BAG (1)
Fresh (1)

SOLAR

TOMMY BOY

FUTURE

ISLAND
Mango (1)

K-TEL
Crush (1)

MOTOWN

NEXT PLATEAU

TOTAL EXPERIENCE

VISION
Ms. B (1)

LABEL

&

- == NN N NN Ww

it ek b

ASCAP/Unicity, ASCAP)

60 TEASE ME

(Virgin Songs, BMI/Morning Crew, BMI)

100 TELL ME (DO U WANT MY LOVE) ?

(Mister Johnson's Jams, BMI/Tammi, BMt)

16 THAT GIRL WANTS TO DANCE WITH ME

(SBK April, ASCAP/Uncle Ronnie's, ASCAP/JVA,
ASCAP)

37 THAT'S THE TICKET

(Better Nights, ASCAP/PolyGram, ASCAP)
THE TWIST
(Hudson Bay, BMI/Fort Knox, BMI/Trio, BMI)

64 WALKAWAY

(Beach House, ASCAP/Tawanne Lamont, ASCAP)

9 WATCHING YOU

(Virgin, ASCAP/MCA, ASCAP/Brampton, ASCAP) CPP

38 WHEN | FALL IN LOVE

(Chappell, ASCAP/intersong, ASCAP)

10 WORK IT

(SBK April, ASCAP/Midnight Magnet, ASCAP/Te'Mas-
Eliope, ASCAP)

46 YOU AND |

(MCA, ASCAP/Music Corp. Of America, BMI)

73 YOU GOTS TO CHILL

{Beach House, ASCAP)

84 YOUR LOVE IS SO DEF

(Forceful, BMI/Willesden, BMI)

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

CLM Cherry Lane

CPP Columbia Pictures
HL Hal Leonard

WBM Warner Bros.
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A RICH NEW LP, BANKING ON GOOD
\ RHYTHM, GREAT STYLE AND PURE FUNK!
FEATURING THE FIRST SMASH SINGLE,
. ““THAT’S THE TICKET”
W © oW CASHFLOW—THEY'RE ON THE MONEY
0 WITH THIS ONE!
G m PRODUCED BY LARRY BLACKMON = ATLANTA ARTIST MANAGEMENT, INC.
g |

= R PO EAAN FECORDE T

FOF WEEK ENDING AUGUST 6, 1988

] ©Copyright 1988, Billboard Publications, Inc
I rC ™ No part of this publication may be reproduced, stored
@ in any retrieval system, or transmitted, in any form
or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written
permission of the publisher.
= =
% Compiled from a national sample of retail store %
< = &) = and one-stop sales reports. < = 8 =
o ") < z o Lt < z
z = | g = z L) =
2 | 5| ¥ | ¢ | ARTST TITLE 2| % | 5| ¢ | ARTST TITLE
= 5 ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* = 3 ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
% NO.1 * 39 | 3 | 25 [ 14 | BOOGIE DOWN PRODUCTIONS JivE 1097/RCA (8.98) (CD) BY ALL MEANS NECESSARY
1-] 1 1 12 AL B. SURE! ® WARNER BROS. 25662 (8.98) (CD) 6 weeks at No. One IN EFFECT MODE 40 38| 30 18 BRENDA RUSSELL &M sP 5178 (8.98) (CD) GET HERE
2 2 7 8 EPMD FRESH LPRE 82006/SLEEPING BAG (8.98) (CD) STRICTLY BUSINESS 41 40 31 25 DIANNE REEVES BLUE NOTE BLJ 46906/EMI-MANHATTAN (8.98) (CD) DIANNE REEVES
3 5 2 11 TEDDY PENDERGRASS ELEKTRA 60775 (9.98) (CD) JOy 42 | 4 37 11 TYRONE DAVIS ruTURE FR 1003 (8.98) FLASHIN' BACK
@ 8 9 33 KEITH SWEAT A VINTERTAINMENT 60763/ELEKTRA (8.98) (CD) MAKE IT LAST FOREVER 43 34 23 37 THE DEELE @ SOLAR ST 72555 (8.98) (CD) EYES OF A STRANGER
5 4 5 11 JOHNNY KEMP coLuMBIA 40770 (CD) SECRETS OF FLYING 48 60 4 SHIRLEY MURDOCK ELEKTRA 60791 (9.98) (CD) A WOMAN'S POINT OF VIEW
(6)] 12 | 15 | ¢ | BOBBY BROWN mca 42185 .98) (D) DON'T BE CRUEL 49 | 62 | 6 | TRACY CHAPMAN ® ELEKTRA 60774 (2.98) (CD) TRACY CHAPMAN
7 3 4 10 SADE EPIC OF 44210/E.PA. (CD) STRONGER THAN PRIDE 46 s7 5 MELBA MOORE CAPITOL 46944 (8.98) (CD) a I'M IN LOVE
TERENCE TRENT D'ARBY A g . .
8 9 D BN D) THE HARDLINE ACCORDING TO TERENCE TRENT D’ARBY 47 | 43 212 BIZ MARKIE COLD CHILLIN' 25675/WARNER BROS. (8.98) (CD) GOIN’ OFF
@ 1312 4 NEW EDITION mca 42207 (8.98) (CD) HEART BREAK 48 [ 45 | 36 | S6 NATALIE COLE ® EMIMANHATTAN ST 53051 (8.98) (CD) EVERLASTING
D.J. JAZZY JEFF & THE FRESH PRINCE A . .
10 11 10 14 fivelo g Nien) HE'S THE D.J., 'M THE RAPPER 49 4 38 10 GEORGE HOWARD Mca 42145 (8.98) (CD) REFLECTIONS
11 6 3 10 RUN-D.M.C. A PROFILE PRO 1265 (9.98) (CD) TOUGHER THAN LEATHER 50 52 44 14 BETTY WRIGHT msB MB 3301 /VISION (8.98) (CD) MOTHER WIT
DOUG E. FRESH & THE GET FRESH CREW ' "
12 10 8 10 REATITY /DANAEToE s/ ANTASTIE S)YCD] THE WORLD'S GREATEST ENTERTAINER 51 53 59 5 R.J.'S LATEST ARRIVAL EMI-MANHATTAN 48090 (8.98) (CD) TRULY YOURS
11 7 6 36 GEORGE MICHAEL A5 coLumBIA OC 40867 (CD) FAITH @ 68 —_— 2 STETSASONIC Tommy BOY TBLP 1017 (8.98) (CD) IN FULL GEAR
QD] 17 | 32 | 3 | PUBLICENEMY  wewcc 7 TAKES ANATION OF MILLIONS TO HOLD US BACK 53 | 54 | 67 | 3 | DAVIDSANBORN REPRISE 257 15/WARNER BROS. (9.98) (CD) CLOSE-UP
18 16 16 7 JAMES BROWN sCOTTIBROS. FZ 44241/E.PA. (CD) I'M REAL 54 56 46 15 HOWARD HEWETT ELEKTRA 60779 (8.98) (CD) FOREVER AND EVER
1€ 15 14 13 TONY! TON1! TONE! winG 835 549-1/POLYGRAM (CD) WHO? 55 55 43 12 2IGGY MARLEY & THE MELODY MAKERS ® vircin 90878 (8.98) (cD)  CONSCIOUS PARTY
17 18, | 18 9 GREGORY ABBOTT COLUMBIA FC 44087 (CD) {'LL PROVE IT TO YOU @ 59 72 3 TRUE LOVE CRITIQUE 90940/ATLANTIC (8.98) 'M BUSTIN' OUT
21 26 6 VANESSA WILLIAMS wiNG 835 694/POLYGRAM (CD) THE RIGHT STUFF 57 57 64 5 TRACIE SPENCER CAPITOL 48186 (8.98) (CD) TRACIE SPENCER
19 | 19 13 | 30 | PEBBLES A mcA 42094 (8.98) (CD) PEBBLES 58 | 50 { 39 11 DARYL HALL JOHN OATES ® ARISTA AL 8539 (9.98) (CD) OOH YEAH!
@ 2 33 4 BIG DADDY KANE COLD CHILLIN' 25731/WARNER BROS. (8.98) (CD) LONG LIVE THE KANE 66 55 15 JESSE JOHNSON a&m sp 5188 (8.98) (CD) EVERY SHADE OF LOVE
21 | 14 | 11 | 11 | PRINCE PaiSLEY PARK 25720/ WARNER BROS. (9.98) (CD) LOVESEXY NEW)D 1 BY ALL MEANS ISLAND 90898/ATLANTIC (8.98) (CD) BY ALL MEANS
z 2|24 11 2 LIVE CREW LUKE SKYYWALKER XR 101 (8.98) (CD) MOVE SOMETHIN' 61 51 45 16 SUAVE CAPITOL 48686 (8.98) (CD) {'M YOUR PLAYMATE
THE MAC BAND FEATURING THE MCCAMPSBELL BROTHERS
@ % | M4 5 MCA 42090 (3.98) (D) THE MAC BAND 62 | 63 | 69 4 BILLY PAUL icHIBAN 1025 (8.98) (CD) WIDE OPEN
@ 31 | 40 | 4 | LOOSE ENDS mca 42196 (8.98) (CD) THE REAL CHUCKEEBOO 63 | 61 | 53 | 11 | M.C.LYTE FIRST PRIORITY 90905/ATLANTIC (8.98) (CD) LYTE AS A ROCK
@ 35 4 47 4 GUY MCA 42176 (8.98) (CD) GuY 69 | 70 | 36 | TONY TERRY Eepic BFE 40890/E.PA. (CD) FOREVER YOURS
2% 24 21 37 KOOL MOE DEE ® JivE 1079-1-J/RCA (8.98) (CD) HOW YA LIKE ME NOW 65 62 63 5 PIECES OF A DREAM EMI-MANHATTAN 48740 (8.98) (CD) MAKES YOU WANNA
@ 32| 5% 3 RICK JAMES REPRISE 25659/ WARNER BROS. (8.98) (CD) WONDERFUL NEW) 1 M.C. SHY D LUKE SKYYWALKER XR 1005 (8.98) (CD) COMING CORRECT IN'88
37 49 4 NAJEE EMI-MANHATTAN 90096 (9.98) (CD) DAY BY DAY 67 65 [ n 8 GLORIA ESTEFAN & MIAMI SOUND MACHINE Epic OE 40769/E.PA. (CD) LET IT LOOSE
2 23 19 46 MICHAEL JACKSON AS EpiC QE 40600/E.PA. (CD) BAD NEW } 1 PAULA ABDUL VvIRGIN 90943 (8.98) (CD) FOREVER YOUR GIRL
@0)| 33 | 29 | 20 | BILLY OCEAN A ave 1L sa95/aRsTA 9.98) (D) TEAR DOWN THESE WALLS 69 | 67 | 51 | 8 | CLUBNOUVEAU wasnersros 25687 099) ) LISTEN TO THE MESSAGE
31 | 28 | 27 | 12 | LONZO &WORLD CLASS WRECKINKRU  7RN OFF THE LIGHTS IN THE FAST LANE NEWD | 1 | GREGORY HINES epc OE 40671/EPA (©D) GREGORY HINES
32 | 25 | 28 | 17 | TEENA MARIE EPICFE 40872/EPA. (CD) NAKED TO THE WORLD @ NEW ) 1 DEREK B PROFILE PRO 44303 (8.98) (CD) BULLET FROM A GUN
321 12 | SOUNDTRACK ® wARNERBROS. 25713 (9.98) (CD) COLORS 72 | 80 [ 52 | 11 AUDIO TWO FIRST PRIORITY 90907/ATLANTIC (8.98) (CD) WHAT MORE CAN | SAY?
3| 29| 22 | 11 | EVELYN “CHAMPAGNE" KING EMI-MANHATTAN 46968 (8.98) (CD) FLIRT @ NEWD | 1 | SIEDAH GARRETT QWEST/REPRISE 25689/WARNER BROS. (8.98) (CD) KISS OF LIFE
35 | 36 | 43 | 4 | THEFAT BOYS Tiv pan APPLE 835 509/POLYGRAM (CD) COMING BACK HARD AGAIN NEWD | 1 | DYNASTY soiar 72559 (8.98) OUT OF CONTROL
47 | — 2 J.J. FAD RUTHLESS 90959/ATLANTIC (8.98) (CD) SUPERSONIC-THE ALBUM 7% | 72 l 68 | 42 ANGELA WINBUSH MERCURY 832 733-1/POLYGRAM (CD) SHARP
@D| 42 | 50 | 5 | TROOP anantcs1zs! 698 <0) R () Albums with the greatest sales gains this week. (CD) Compact disk avaitable. ® Recording Industry Assn. Of America (RIAR)
\ certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with each additional million indicated by a
33 3 59 WHITNEY HOUSTON AS aRiSTA AL 8405 (9.98) (CD) ETREY numeral following the symbol. *CBS Records and PolyGram Records do not issue a suggested list price for their product.
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TEDDY/ENDERGRAD

The GOLD album
#2* Billboard Top Black Albums

“Joy” the first single

#1 Billboard Black Contemporary Singles
#1 Radio & Records Urban Contemporary
#1 Urban Network Heavy Hits Singles
#1 Gavin Urban/Contemporary

“2 A.M! the new single* and video

PENDERGRASS

* Available on 77, 12", cassette single and CD3
Executive Producer: Teddy Pendergrass for Teddy Bear Enterprises Inc.

Management: Alive Enterprises Inc.
Shep Gordon and Daniet S. Markus

®
ELEKTRA

Share the joy...
on Elektra cassettes, compact discs and records.

© 1988 Elektra/Asylum Records, o Division of Worner Communications Inc., @°
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FOR WEEK ENDING AUGUST 6, 1988

Bil

=~ HOT DANCE MUSIC

©Copyright 1988, Billboard Publications. Inc. No part of this publication
may be reproduced, stored in any retrieval system, or transmitted, in any
form or by any means, electronic, mechanical, photocopying, recording,
or otherwise, without the prior written permission of the publisher.

| _—
< [e] > (o]
e CLUB PLAY T:]8/. ] 12-INCH SINGLES SALES
(z, ‘Z ‘é’ 2% TITLE Compiled from a national sample of dance club playlists. ARTIST Z, 5 g ;% TITLE Compiled from a national sample of retail store and one-stop sales reports. ARTIST
L - ~N 30 LABEL & NUMBER DISTRIBUTING LABEL = -~ P‘ 20 LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 * % * & NO.1 & %
K.LS.S.LN.G. (REMIX) THE RIGHT STUFF
@ 2 4 ¢ OWEST 0-20912/(WARNER BROS. 1 week at No. One S O A 1 1 z 9 WING 887 386-1/POLYGRAM 2 weeks at No. One EVATLE SRV e
(2)] 4 5 8 THE RIGHT STUFF winG 887 386-1/POLYGRAM @ VANESSA WILLIAMS 2 5 5 8 WHAT'S ON YOUR MIND TommY BOY 18:911 ¢ INFORMATION SOCIETY
(3)] 7 | 168 | 4 | LOVEWILL SAVE THE DAY arista 4019721 WHITNEY HOUSTON (3| 7 | 11| 6 | KISSIN.G. (REMIX) QWEST0-20912/WARNER BROS  SIEDAH GARRETT
4 3 3 9 BASS (HOW LOW CAN YOU GO?) LONDON 886 305-1/POLYGRAM @ SIMON HARRIS ) 4 4 9 THEME FROM S-EXPRESS capiToL v-15377 @ S-EXPRESS
5 1 2 7 BEAT DIS 4TH & B'WAY 462/ISLAND ¢ BOMB THE BASS 5 8 10 8 SAY IT'S GONNA RAIN epic 49 07589/EPA WILL TO POWER
DOCTORIN' THE HOUSE .
(6| 6 | 9 | 5 | DOCTORIN THE # COLDCUT FEAT. YAZZ & PLASTIC PEOPLE (6)| 10 | 15 | 7 | DON'TBE CRUEL mca 23861 # BOBBY BROWN
(TD)] 9 | 11 | & | PRETTYBOYS AND PRETTY GIRLS SRE 0-20963/WARNER BROS, BOOK OF LOVE (@] 9 | 16| 5 | ROLLWITHIT viron 096648 ® STEVE WINWOOD
8 | 8 | 8 | 8 | SAYIT'S GONNA RAINepic a307589/EPA WILL TO POWER 12 | 17 | 5 | OFF ON YOUR OWN GIRL WARNER 8ROS. 0-20952 # AL B. SURE!
(9)| 10 | 13 | 7 | CHAINS OF LOVE SiRe 020953 WARNER BROS. ® ERASURE 8 (AN ] » | ROSESARERED ® THE MAC BAND FEATURING THE MCCAMPBELL BROTHERS
10 | 11| 17 | 5 | !DONT WANNA GO ON WITH YOU LIKE THAT # ELTON JOHN 13 13 | 7 | IFITISN'T LOVE mca 23830 & NEW EDITION
11 12 | 14 7 WALKAWAY SLEEPING BAG SLX 40136 ¢ JOYCE SIMS 11 2 3 15 | TROUBLE MERCURY 870 154-1/POLYGRAM & NIA PEEPLES
BOOM! THERE SHE WAS
12 | 13|15 | 7 | BOOM:THERE SHI # SCRITTI POLITTI FEATURING ROGER QQ2)| 15 | 24 | 4 | FOLLOW THE LEADER uniun8001/MCA # ERIC B. & RAKIM
135 | 1 | 9 | WHAT'SON YOUR MIND rommy 8o T8-:911 # INFORMATION SOCIETY 13|11 | 12| 9 | KNOCKED OUT viain 096661 # PAULA ABDUL
17 | 24 | 5 | WHEN WILL|BE FAMOUS? epc 49 07826/€ P # BROS 22 | 39 | 3 | SHAKE YOUR THANG NEXT PLATEAUNPS0077 SALT-N-PEPA
15 | 14 | 18 | 6 | GETLUCKY (REMIX) aRisTa aDI9715 ® JERMAINE STEWART (A5)| 19 | 23 | 4 | SPRING LOVE wmr 002 STEVIEB
18 | 26 | 5 | SOIMPORTANT FINE ART RNTW 70410/RHIN SPARKS 16 (PRI 12 | SAYIN SORRY (DON'T MAKEITRIGHT) DENISE LOPEZ
A7)} 27 | 45 | 3 | NEVERLET YOU GO A1cO 0-96636/ATLANTIC SWEET SENSATION 17 { 18 | 20 | 8 | DANCING ON THE FIRE WARNER BROS 0-20871 INDIA
18 | 15| 19 7 DANCING ON THE FIRE waRNER BROS. 0-20871 INDIA 18| 17 21 6 PRETTY BOYS AND PRETTY GIRLS sire 0-20963/WARNER BROS. BOOK OF LOVE
LOOSEY'S RAP
19 | 16 | 22 | 5 | INDIAN GIVER cotumsia 4407820 RAINY DAVIS 24 | 25 | 5 | LOOSEYSRAP @ eros # RICK JAMES FEATURING ROXANNE SHANTE
24 | 38 | 4 | ANOTHER LOVER asmsp-1227a GIANT STEPS 20 | 14 | 6 | 13 | PARENTS JUSTDON'T UNDERSTAND ® D.J. JAZZY JEFF & THE FRESH PRINCE
21 | 23 | 33 4 ROLL WITH IT VIRGIN 0-96648 ¢ STEVE WINWOOD 21 16 | 14 11 RIGHT BACK TO YOU atLaNTIC 0-86574 TENCITY
2 29 32 10 SYMPTOMS OF TRUE LOVE capiTOL v-15368 & TRACIE SPENCER 2 25 30 5 JINGO (REMIX) CHrYSALIS 4v9-43206 & JELLYBEAN
B 125 | 3 | 5 | GROOVEMASTER maNGO 7822/1SLAND ARROW (3| 2 | 28 | 4 | !DONTWANNA GO ON WITH YOU LIKE THAT # ELTON JOHN
37 | — | 2 | MONKEY (REMIX) coLumeia aa 07849 ® GEORGE MICHAEL 0 | — MONKEY (REMIX) coLumBia a4 07849 # GEORGE MICHAEL
LOOSEY'S RAP )
@] 0 | a1 | 3 | LOOSEVSRAP ros  RICK JAMES FEATURING ROXANNE SHANTE 25 | 20 | 19 | 10 | IT TAKES TWO profiLE PR0-7186 # ROB BASE & DJ E-Z ROCK
31 | 39 | 3 | IFITISNT LOVEmca 23830 # NEW EDITION 30 | 42 | 4 | MAMACITA atLanTic 0-86565 * TROOP
27 26 34 4 X-RAY VISION tommy BOY 18-913 & TKA @ 29 33 7 GROOVE ME upTOWN 23852/MCA & GUY
28 | 21 25 5 PARADISE gric 49 07823/EPA. & SADE 28 (272 6 BEAT DIS aTH & B'WaY 462/ISLAND ¢ BOMB THE BASS
: BOOM! THERE SHE WAS
@| 32 | 40 | 3 | ITTAKE'S TWO eroriE pRO7186 # ROB BASE & DJ E-Z ROCK 29 | 28 |32 | « | BOOM THERE SHI # SCRITTI POLITTI FEATURING ROGER
45 | — | 2 | WHENILOOK INTO.../NIGHTIME viroiN 0-96642 PRETTY POISON 3 | 31 | 31| 5 | XRAYVISION Tommy oY 18913 * TKA
BD)| 38 | — | 2 | SPRINGLOVE mrao02 STEVIE 8 BD)| 34 | 36 | 4 | FOOLISHBEAT atiantic 086556  DEBBIE GIBSON
@ 39 —_ 7 MARY MARY PROFILE PRO-721 1 RUN-D.M.C. 32 32 27 7 BASS (HOW LOW CAN YOU GO?) LONDON 886 305-1/POLYGRAM & SIMON HARRIS
33 | 19 | 21 | 8 | WHO'S LEAVING WHO capiroLv-15381 HAZELL DEAN (33)| 48 | — | 2 | LOVEWILL SAVE THE DAY arsTA AD19721 WHITNEY HOUSTON
@8)| 3% | 46 | 3 | SIGN YOUR NAME coLumBiaPROMO # TERENCE TRENT D'ARBY (34| NEWD | 1| | NORESPECT/LET'S GO e 1117.1-10/RCA KOOL MOE DEE
3% | 3B | & 3 GROOVE ME upTOWN 23830/MCA & GUY H |2 9 7 JUST GOT PAID coLumBia 44 07588 & JOHNNY KEMP
42 | — | 2 | FOLLOW THE LEADER uniun-8001/MCA ® ERIC B. & RAKIM 39 | — | 2 | INSIDE OUTSIDE rever sr 824/5uTRa THE COVER GIRLS
BD| 8 | — | 2 | 1DONT WANT TO BE A HERO virGiN 096635 # JOHNNY HATES JAZZ 37 | 33 | 34 | 6 | HOT STUFF venoeTTa ve7002 BOYS FROM BRAZIL
NEWD | 1 | SHAKE YOUR THANG NEXT PLATEAU NP5C077 SALT-N-PEPA 38 | 36 | 41 | 4 | WATCHING YOU (REMIX) mca 23854 ® LOOSE ENDS
DOCTORIN' THE HOUSE
39 | 40 | 49 | 3 | OFF ON YOUR OWN GIRL WARNER BROS 0-20952 ® AL B. SURE! 42 | 50 | 3 | DOCTORIN THE # COLDCUT FEAT. YAZZ & PLASTIC PEOPLE
9 | 20 | 6 | 11 | 'MTIRED OF GETTING PUSHED AROUND 1y0 MEN A DRUM MACHINE & A TRUMPET 40 | 23 | 8 | 14 | SUPERSONIC DREAM TEAM 0.96658/ATCO ®J.J.FAD
4] 22 7 11 | THEME FROM S-EXPRESS capiTOL v-15377 & S-EXPRESS 41 | 35 | 26 | 12 | YOUGOT'S TO CHILL FReSH FRE-80118/SLEEPING BAG & EPMD
WE GOT T0 COME TOGETHER
NEWD | 1 | WEGOTTO COME BROOKLYN FUNK ESSENTIALS NEWD | 1 | WHENILOOK.../NIGHTIME virGin 096642 PRETTY POISON
(83)| NEWD | 1 | OFF THE HOOK (REMIX) EMIMANHATTAN V56094 R.J’S LATEST ARRIVAL 43 | 43 | 46 | 3 | WHEN WILL | BE FAMOUS? epc 49 07826/EPa. # BROS
s | ] — | 2 | LUCRETIA MY REFLECTION eLexTra 0-66747 # SISTERS OF MERCY 8 | 45 | 45 | 3 | IWANT YOUR (HANDS ON ME) CrRvsaLis 4v9 43256 # SINEAD O'CONNOR
RE-ENTRY BEDS ARE BURNING/THE DEAD HEART COLuMBIA 44 07852 © MIDNIGHT OIL 4 | — | 2 | BEDS ARE BURNING/THE DEAD HEART coLumia 44 07852 & MIDNIGHT OIL
4 | 28 | 10 | 12 | THE PARTY s 8eAT 88.0002 KRAZE NEWD | | | CAN'T WAIT ON TOMORROW NexT prATEAU NP50081 SYBIL
47 | 4l 37 L) | WILL ALWAYS LOVE YOU 4TH & B'WAY 461/1SLAND EDDIE STOCKLEY LYY [ 47 3 THE TWIST TIN PAN APPLE 887 571-1/POLYGRAM & THE FAT BOYS
8 | 35 | — | 2 | MREAL (LP CUTS)scorTieros. Fzaa241/EPA. JAMES BROWN NEWD | 1 | DON'TBELIEVE THE HYPE oer jam aw97846 PUBLIC ENEMY
49 | 50 | 50 | 3 | ILOVEYOU arianticosesis @ STACEY Q 49 I'EERSEHl| 7 | SIGNEDIN YOUR BOOK OF LOVE/STICKY FINGERS COMPANY B
NEWD | | | CROSSMYBROKEN HEART ATLANTIC 086547 SINITTA 50 [ 50 | 48 | 3 | WHO'SLEAVING WHO caproL v-15381 HAZELL DEAN
0 1. DISCO DANCER DEVO Encwa P 1. NEVER LET YOU GO SWEET SENSATION arco
b | Titles with fut 2. JOIN ME PLEASE/KING OF THE BEATS MANTRONIX caprroL b= | Tites with future 2. EASY DOES IT E-Z E proRiTY
5 chart potential, 3. BOY, I'VE BEEN TOLD SA-FIRE cuTTinG o | chart potential, 3. BOY, I'VE BEEN TOLD SA-FIRE cutming
based on club play 4. JUST PLAY MUSIC! BIG AUDIO DYNAMITE coLumsia o based on sales 4. CHAINS OF LOVE ERASURE sire
© | this week. reported this week. | 5. TIMES ARE CHANGIN' FRED FOWLER CHRysatis
X x 6. MAKE IT LAST FOREVER KE{TH SWEAT ELexTra
< < 7. GLAM SLAM PRINCE PAISLEY PARK
l l 8. BIG FUN INNERCITY wms
© [
@ (]

O Titles with the greatest sales or club play increase this week. @ Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. A RIAA certification for sales of 2 million units. Records listed under Club Play are 12-inch
unless indicated otherwise.
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NMS Dance Panels, Shows: Nothing To Grow Over

HISKY CHANGES: New Music
Seminar 9 was held this year in
New York July 16-20, where you,
too, could’ve learned how to
“schmingle”” with the label exec of
your choice or have half-conversa-
tions with people who resemble
someone you should know.

Although we haven’t been at-
tending the convention for as
many years as most, this year’s
gathering did nothing to make us
feel we've missed anything. Of the
panels we went to that focused on
dance music, most were highly at-
tended yet (for the most part) of-
fered very little of any value to
anyone involved in the business.

The “Dance & Street Music”’
panel, for example, seemed to fo-
cus on how to get your record on
the radio. Hey, what about getting
it played in the clubs first? To
quote Wing Records’ Ed Eckstine
at the gathering on racism, “The
pursuit of crossover has killed
many a soul star.”” Substitute
“dance” for “soul” and this could
prove to be a catchy new slogan
for next year’s conclave. When the
dance community starts catering
to the claws of pop and crossover
radio, we may find ourselves in
trouble all over again.

The dance floor has always been
the focal point of our music and
should remain so. If radio picks up
on a club record, great, but the
purveyors of dance music should
be setting the trends, not following
them. These days fewer and fewer
artists are breaking from the
clubs. For example, popular club
artist Stevie B appeared on the pop
charts before entering the Club
Play chart.

If our purpose in gathering at
these conventions is to help the
music, then using these conclaves
to bring about a healthy exchange
of ideas in addition to educating
people is of the utmost importance
(see Grass Route, page 44).

More often than not, the panels
we attended digressed into folks
talking about their “hot”” new rec-

ords or, even worse, into personal
one-on-one bouts irrelevant to the
rest of the participants. The sense-
less ‘““Nightelubbing’’ panel fo-
cused excessively on drugs and
drinking. It wasn’t until someone
in the audience asked a question
about music that the focus shifted
for a brief period.

As for actual “nightclubbing”
(ha ha), many reported that the
bouncers, doormen, managers,
and others employed at the show-
case venues were often less than
hospitable. And the special fee
that anyone could pay just to see
the shows kept many of those who
were registered out of them.

Also, apparently because the
communication between NMS and
a number of these clubs was weak,
many of the guest DJs scheduled
to play left New York with a sour
taste in their mouth because of
scattered, unorganized sets or
none at all.

So, what'’s the point? With a con-
vention of this magnitude, which
draws influential heavies from all
over the world, a greater concen-
tration on the issues and better or-
ganization would benefit all in-
volved in contemporary dance mu-
sic.

(Special note to Farley “Jack-
master” Keith: The next time you
feel it necessary to address your
peers in a derogatory manner,
please do so in the privacy of your
own home. Many of your remarks
during the “Remixers” panel were
tasteless, rude, and ignorant. 100%
Dis.)

BEATS & PIECES: The tide is
high—we knew it wouldn’t be
long. Chrysalis is in the prepara-
tion stages of a Debbie Har-
ry/Blondie remix package. With
the success of Madonna’s plati-
num ‘“You Can Dance’” album, who
can blame the label? Classic tracks
like “Backfired,” ‘“Feel The Spin,”
“Rapture,” and “Heart Of Glass”
are candidates ... Everything
counts—Sire isn’t letting up on
Depeche Mode. Apparently

o i
- . i,
The Write Stuff. Wing/PolyGram recording artist Vanessa Williams poses for a
photo with fans at Wherehouse Records in California during her first in-store
appearance in support of her new album, “The Right Stuff.” The event was the
most successful artist appearance in the history of the store.

‘“Strangelove’” has been re-re-
mixed by Tim from the group
Bomb The Bass and will be rere-
leased; on the flip will be a new
mix by Justin Strauss of the track
“Nothing” ... Coming from Lon-
don Records soon is a Bananara-
ma greatest-hits package that
boasts three new tracks ... From
Sleeping Bag expect a new compi-

TRAX

by Bill Coleman

lation of reggae dance hall hits
soon . . . Mantronik has been busy
working on new material under
the moniker Q.B.C.; he promises it
will be much more street oriented
than his recent ill-fated Mantronix
project and will not feature M.C.
Tee . .. The Sugarcubes have rere-
corded the brilliant single ‘‘Birth-
day” with the Jesus & Mary Chain
for U.K. release later this summer
... A Joy Division greatest-hits
package not unlike New Order’s
“Substance” is due from Warner
Bros. ... The new CD of faves
Fetchin’ Bones' latest, “‘Galaxy
500" (Capitol), will feature six bo-
nus tracks not on the LP or cas-
sette: a cover of Rick James’ ‘“‘Su-
per Freak,” an alternate mix of
“Stray,” ‘“Beat The Stray” (bonus
beats), and live versions of
“Wine,” “Kitchen Of Life,” and
“Briefcase.” For those program-
ming danceable rock (remember
the days of Pylon, old B-52’s, etc.),
the Bones should be a pick for you
... Ofra Haza’s U.K. hit “Im Nin
Alu”’ will surface stateside on Sire
... Taja Seville’s “Popular’’ has
been remixed for single release in
late summer ... Expect “Are You
Looking For Somebody Nu” to be
the next Nu Shooz single, remixed
by Bruce Forest ... Also in the
“best of”” brigade, Dead Or Alive’s
“Rip It Up”’ (Epic) is a megamix of
eight of the band’s hits. A one-
hour concert video is also available
... Cecil Womack of Womack &
Womack will perform a duet with
Chaka Khan of a song he penned
for her forthcoming album . . . Jive
is releasing yet another rap compi-
lation. This one features some of
the West Coast’s best on one side
and some East Coasters on the oth-
er ... Marshall Jefferson is work-
ing on remixes of the forthcoming
Tom Tom Club single . . . The fruit
of PolyGram’s new worldwide dis-
tribution deal with China Records
includes the acts Labi Siffre
(yeah!), the Fountainhead, and Art
Of Noise . . . Expect new albums in
the near future from Todd Terry
Project, Will To Power, Bomb The
Bass, and Roxanne Shante.

DOWN BY LAW: Coolest-label-
of-the-week award goes to Ichiban
(404-926-3377), which has reissued
Curtis Mayfield’s brilliant sound-
track to the film ‘““Super Fly.”
With its original cover graphics,
the album contains a wealth of su-
perb material, from ‘““Freddie’s
Dead” to “Give Me Your Love” to
the title cut. They all deserve to be
experienced once again. Put those
platforms away! ... Many should
take a great interest in the fab

new album “James Brown’s Funky
People (Part II)” (Polydor). The
latest compilation features classic
selections from Bobby Byrd (“I
Know You Got Soul”’), Lyn Collins
(“Do Your Thing”’), Fred Wesley &
the JBs (“'I'm Paying Taxes What
Am I Buying’’), Maceo & the
Macks (‘“Cross The Tracks”), and
many more.

HISIN’ TO THE TOP: Besides the
mainstays—Los Angeles and New
York—hot spots include Chicago
and Miami. Add to the list Detroit,
whose new “‘technomusic” uses a
progressive house-influenced
drive and should be watched. The
latest to storm in is ‘“Big Fun”
(KMS, 313-481-1948) from Inner-
city Featuring Paris Gray, which
is sure to generate some dance-
floor excitement ... With each re-
lease we like them more—the Jets,
that is. “Sendin’ All My Love”
(MCA) pumps in its new mixes by
Justin Strauss. The fine vocal and
R&B/house-inflected treatment
are sure to keep the siblings on the
charts ... “Static” (Scotti Broth-
ers) from James Brown is the sin-
gle you’'ve been waiting to play;
the new Full Force mixes add addi-
tional incentive. Killer classic
groove and Brown’s delivery are
very much intact. Don’t miss ...
Pebbles has emerged with one of
our faves from her album debut,
called “Take Your Time” (MCA).
The midtempo ‘“Come Into My

A Little Respect. Erasure’s Andy Bell
leads the synth outfit through a sold-
out performance at New York’s Pier
84 recently. The band is on tour
promoting its new Sire single, “‘Chains
Of Love.” (Photo: Chuck Pulin)

Life” pace percolates ... Brat
Pack offer: “So Many Ways”’
(Vendetta/A&M), which isn’t sub-
titled “Do It Properly II”” for no
reason ... Finally out is “Can’t
Stop”’ (Fresh, 212-769-9558), the
fab track from Hanson & Davis in
four new mixes by Marley Marl. If
you weren’'t familiar with this
fierce number already, do yourself
a big favor ... Also of interest is
the easy-tempoed, jazzy mix of “It
Would Take A Strong Strong
Man” (RCA) by Rick Astley.

ON THE HIGH TIP: Kickin’ it
hard is new female rapper Latifah
on “Wrath Of My Madness'’ (Tom-
my Boy, 212-722-2211); she brings
to mind an M.C. Lyte/Sweet T de-
livery style amid a funky, hard-hit-
ting groove. Take note of the dead-
ly reggae/R&B track “Princess Of
The Posse” ... Big Daddy Kane
has unleashed ‘““‘Ain’t No Half-
Steppin’ 7’ (Cold Chillin’/WB) ...
Pick up on “Drop Method” (Majes-
tic Control, 718-834-9741) by Ma-
jestic Productions, which effec-
tively slows down a classic riff for
its rhythmic base ... Also of con-
siderable merit are “The King Is
Here” (Tuff City, 212-262-0385) by
the 45 King; “Feelin’ It” (Next Pla-
teau, 212-541-7640) by Ultramag-
netic M.C.’s; and “Na Touch Da
Just” (Fresh/Sleeping Bag) by
Just-Ice.

I.I’L MORE BODY ACTION:
Maxtrack Orchestra has covered
the classic “Love Is The Message”
(Profile, 212-529-2600), mixed by
Danny Krivit. Although the track
doesn’t pump as hard as we had
hoped, it's always a treat to hear
that legendary bass line ... “Fun-
kin’ For The U.K.”” (Maxie Mu-
sie/Chrysalis) is 3 Man Island’s
contribution to that rare-groove-
thang revival. .. “Make It Funky”
(Cutting, 212-569-4589) by Seville
revives the legendary Liquid Lig-
uid “Cavern’” bass line within a
busy, heavily sampled setting.

Mirroring Madonna is the new
song from Elisa Fiorillo, called
“You Don’t Know"” (Chrysalis); it’s
in five mixes by ‘Little” Louie
Vega ... “Me Or The Rumours”’
(Mika/Polydor) by Deon Estus is
another house-flavored number
whose instrumental track miti-
gates the banality of the lyrics.
The rumors have it ... Vendetta
has picked up and remixed ‘‘I
Wanna Know’’ by Ale ... Also of
interest is ‘““Fall For My Love”
(Hot, 305-666-0445) by Say Boo and
yet another technocover, “I Want
You Back” (Satellite, 818-842-1745)
by Tierra.

Tom Lewis’
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Reho, Effanel Team For 1st Mohile HDTV Unit

BY STEVEN DUPLER

NEW YORK High-definition vid-
eo production takes to the road
with the creation by Rebo Video
and Effanel Music here of what is
claimed to be the first HDTV mo-
bile unit in the U.S.

The remote vehicle is the first
joint venture between Rebo and
Effanel and has already been used
on its first project: a four-camera
shoot of Virgin artist Ryuichi Sa-
kamoto’s June 24 concert at the
Beacon Theater here. The footage

is being made into a live concert
special for both home sale and
high-definition TV broadcast and
will feature a digitally recorded
soundtrack.

According to Rebo Video, the
new mobile unit is designed as a
“modular high-definition, multi-
camera/multi-VTR production
package that will operate out of
Effanel’s 45-foot audio remote
truck.”

Effanel, run by Randy Ezratty,
is one of the leaders in the remote-
audio-recording field. The compa-

VIDEO TRACK

NEW YORK

GLOBUS STAGE at 44 W. 24th St.
is offering special package deals
for music video producers. Accord-
ing to the facility, a special “bring-
your-camera’’ rate of $§100 per
hour, including a complete stage
setup, is now in effect. Contact the
facility at 212-243-1008.

Highly detailed frame-by-frame
Paintbox work is the visual signa-
ture of the clip for “Ideal World,”
the single from Island act the
Christians. The video was posted
at Editel/N.Y., with Paintbox ef-
fects created by artist/designer
Lisa Shoglow. While Shoglow
says she was ‘“‘careful not to let
the Paintbox effect get in the way
of [director Gerard de Thame’s]
beautiful visuals,” she did use the
system to create a full-color lead
singer surrounded by a completely
black-and-white environment, with
colored shadows trailing the black-
and-white images. The overall ef-
feet is strking.

LOS ANGELES

A DOWNTOWN PARKING LOT
served as the location for the shoot
of the video for “Cecilia,” the Si-
mon & Garfunkel cover that is the
second single from Warner/Re-
prise act Times Two's debut al-
bum, “X2.” The clip was co-direct-
ed by Shanti Jones and Mitch
Sineway for DNA Productions.

MCA artist Rob Wasserman is
shooting two videos for his album
of unlikely duets, called, appropri-
ately enough, ‘““Duet.” The first
clip is for the Wasserman/Lou
Reed version of the Harold Arlen/
Johnny Mercer classic “One For
My Baby,” with a special appear-
ance put in by Ruben Blades, play-
ing the bartender. The video was
shot recently at the Santa Fe Bar
& Grill, the same location used for
Steve Winwood’s “Roll With It.”
Next up for Wasserman is a clip
for his “Stardust” duet with Aar-
on Neville. The director on both
videos is Paula Walker, with
Claire Wasserman (Rob Wasser-
man’s wife) producing.

OTHER CITIES

THE CLIP FOR “Shine A Light
On A Lie” by Atlantic’s Robin Lee
was directed by John Lloyd Miller
and produced by Marc Ball for
Scene Three Productions in
Nashville. The clip mixes concep-
tual and performance footage and
supports the album ‘““This Old
Flame.”

Street Heat’s ‘“Sacrifice Your
Body” clip was produced by Jo-
seph Beck and directed and edited
by Tom McDonough. The video in-
tercuts dance sequences featuring
Robin Summerfield with footage
of model/singer Michelle Mont-
gomery at Video 9 Studio in St.
Louis. The 12-inch single is on
Rock Dream Records..

Gravity’s Trio. Old friends Brenda Russell, center, and Herb Alpert, right, are
working together again; the A&M Records co-founder makes a cameo appearance
in the video for Russell’'s “Gravity,” the second single from her A&M album “Get
Here.” Shown, at left, is director Leslie Libman (Suzanne Vega, OMD).

ny has pioneered the use of spe-
cially designed modular recording
systems, including two-piece Ste-
phens tape recorders, that have al-
lowed sessions to be completed in
cramped quarters and under ad-
verse conditions.

“Rebo Studio’s existing NTSC
White Truck [remote production
vehicle] and Effanel’s two audio
remote units share a common de-

sign philosophy that teams state-
of-the-art portable electronic sys-
tems with outstanding technical
talent,” says Barry Rebo, founder
of the video facility.

According to Rebo, Effanel and
Rebo Video have worked together
in the past four years on more than
two dozen standard NTSC-format
concert recordings for MTV, HBO,
and other programming outlets.

The Sakamoto concert shoot was
produced by Rebo Video for Sony
VSSD of Tokyo. With high-defini-
tion broadcasting already a reality
in Japan (albeit on a small scale), it
is expected that the program will
be aired in that market and will
also be sold as a high-definition
home videocassette there. The pro-
gram will also be down-converted
to NTSC for release in the U.S.

]
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by Steven Dupler

EYE LIKE: Hugh Cornwell’s “Another Kind Of Love.”
Although comparisons will invariably be made to Ste-
phen Johnson’s ground-breaking clip for Peter Gabri-
el’'s “Sledgehammer,” this incredible new video from
Virgin solo artist (and Stranglers front man) Cornwell
goes beyond the Gabriel video on many levels.

The Claymation created by the famed Czech animator
Jan Svankmajer may be even more spectacular than
that used in “Sledgehammer”; the Cornwell video’s
blend of live action and animation, however, presents a
darker, grittier, more erotic, and more grimly surrealis-
tic world than the Gabriel clip does. This is Svankmajer’s
first directorial effort in the pop music world, but it cer-
tainly will not be his last.

Incidentally, Cornwell’s album “Wolf,” due out in
about a month, is as good as the clip—a sterling, mature
record. Virgin should be bringing him to the U.S. in Sep-
tember; interested video outlets should check with the
label.

We also enjoyed the newest clip from Warner/Sire’s
Talking Heads, “Blind.” Particularly appropriate for
the climate of political high theater in which the country
is now immersed, this Rocky Morton/Annabell Jankel-
directed video has some wildly disturbing imagery that
will make some laugh and others avert their eyes. Jim
Czarnecki and Michael Owen produced for Overland
Productions.

MORE MUSICAL CHAIRS: A quick addendum to last
week’s litany of video staffer transitions: Scott Span-
jich of Chrysalis has been tapped by Arista to fill Peter
Baron’s spot when the latter makes his move westward
to Geffen. No word on who will next be handling video
at Chrysalis. Maybe we’ll know that next week, as the
saga continues . ..

SHAKE IT UP: Elektra has the soundtrack to the new
Tom Cruise feature film vehicle, “Cocktail,” and the la-
bel’s Steve Schnur says a number of promotions are in
the works at various local and national video outlets,
mostly revolving around the release of the debut video
promoting the soundtrack to the new Touchstone Pic-
tures film, the Fabulous Thunderbirds’ “Powerful
Stuff.”

To kick things off, the T-Birds performed live July 26
at New York’s Palladium (along with Run-D.M.C. and
They Might Be Giants) at the MTV Randee For Presi-
dent mock presidential convention. Set to occur soon is
an Elektra promotion with Hit Video USA, which will
see approximately 30 contest winners travel to Jamaica
(much of “Cocktail” was shot at the Dragon Bay resort
there) along with the T-Birds. Finally, Schnur says
Tracks & Facts in Alabama is planning a contest for a
Caribbean voyage called (gulp) Win A Tom Cruise To
The Caribbean.

VIDEO INVITE: Those crazies over at MCA’s video de-
partment have come up with a use for the TV medium
that we think may be a first: a video invitation request-
ing writers, programmers, and industry types to check

out the label's new hard rock act Femme Fatale. The
approximately 60-second video blurb features a piece of
the act’s clip for the single “Waiting For The Big One”
(yes, seriously) followed by a personal invitation from
Lorraine Lewis, the band’s leggy front woman, to come
check out the act’s showease at the Roxy in Los Angeles
this month. The Femme Fatale clip—which features a
little less cleavage and sexual posturing than a Pent-
house photo spread—has been running on MTV’s
“Headbanger’s Ball” for the past few weeks, no doubt
to the delight of fantasy-prone head-banging boys ev-
erywhere.

cAN I GET A WITNESS? What's a video promoter to
do when a record isn't really happening at radio, MTV
just won’t come across with that rotation slot, and geez,
you're only asking for Breakout anyway? Check out lo-
cal video, see if a strong case can be made for the act on
a regional level, and then present it to MTV.

“MTYV isn’t obligated to take everything,” says Aris-
ta’s Peter Baron. “You've got to show them some kind
of result and then build on it.”

Arista’s hard rock act Witness, Baron notes, is look-
ing to move out of its slot in “Headbanger’s Ball” and
get into regular rotation. So Arista national video coordi-
nator Linda Ingrisano looked for intriguing results on
the local scene and found them at Lakeland, Fla., chan-
nel V32, where the band’s “Do It Til We Drop” video
was recently the most requested clip on the station with-
out any promotional effort by Arista in that area. “That
caught MTV’s attention,” Baron notes.

The next step for Witness is a five-station local promo-
tion put together by Ingrisano involving V32; Gaines-
ville, Fla.'s TV69; Washington, D.C.’s Spinoff; TV56 in
Anaheim, Calif.; and Video 58 in Hyannis, Mass.

“Whoever can figure out the name of the theater
where the band is performing in the video wins tickets to
five rock shows in his area over the next six months,”
says Baron. “I know we’re sending these kids to see oth-
er people’s acts, but we want them to remember that it
was my act that sent them there.”

Meanwhile, we'll continue to eye the MTV rotation list
to see if Arista’s strategy pays off.

DRAF'I‘ING A DEAL: Miller Brewing Co.’s Miller En-
tertainment Network, which sponsors overseas music
and comedy tours designed to entertain U.S. troops, is
now putting its considerable dollars into music video and
new artist promotion. MEN has produced a half-hour
music video, distributed free of charge to military clubs
throughout Europe, which features a number of U.S.
acts as well as West German rock act Breakpoint. A
video of the German band’s single “I Can’t Write A
Song About You” was filmed in Milwaukee last Janu-
ary, funded by Miller Genuine Draft beer.

Breakpoint, along with 25 other bands, is fully spon-
sored by Miller as part of the company’s Miller Genuine
Draft Band Network. According to a Miller representa-
tive, the band’s video and its relationship with the brew-
ing company is “an attempt by Breakpoint to break into
the U.S. market and gain a major record deal.”

BRITISH AND FRENCH video production companies
outshone their U.S. counterparts at the recent Interna-
tional Advertising Film Festival in Cannes, France,
taking two of the show’s top Gold Lion awards as well
as the silver and bronze awards. The gold winners were
both British: Helen Langridge Associates for A&M act
Black’s “Wonderful Life” video, directed by Gerard de

(Continued on next page)
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i “CLIP LIST

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC OUTLETS.

Lists do not include videos in
recurrent or oldies rotation.

USic VIDEO

b

|

Continuous programming
1775 Broadway, New York, NY 10019

David Slater, I'm Still Your Fool
Charley Pride, I'm Gonna Love Her On The Radio
Billy Joe Royal, Out Of Sight And On My Mind

TELEVESION” D

ADDS

Paula Abdul, Knocked Out
Belinda Carlisle, | Feel Free
Cheap Trick, Don't Be Cruel
Europe, Superstitious
Debbie Harry, Liar Liar
Hothouse Flowers, Don't Go
INXS, Never Tear Us Apart
Johnny Kemp, Just Got Paid
Ranking Roger, So Excited
Brian Setzer, Rebelene

VHi

VIDED HITS ONE™

Continuous programming
1775 Broadway, New York, NY 10019

Black Entertainment Television

14 hours daily
4217 Wheeler Ave., Alexandria, VA 22304

ADDS

ADDS

Peter Cetera, One Good Woman

Bruce Hornsby & The Range, Look Out Any Window
The Beach Boys, Kokomo

Boz Scaggs, Cool Running

Arrow, Groove Masters

Denise Lopez, Sayin' Sorry (Don't Make it Right)
Robert Cray, Don't Be Afraid Of The Dark

Elton John, | Don't Wanna Go On With You Like That
Spyro Gyra, Yosemite

Big Audio Dynamite, Just Play Music

Daryl Hall & John Oates, Missed Opportunity

Then Jerico, The Motive NOUVEAUX
HIP CLIP Robert Cray, Don’t Be Afraid Of ... .
The Escape Club, Wild Wild West POWER
SNEAK PREVIEW

HEAVY

Huey Lewis & The News, Perfect World
Jimmy Page, Wasting My Time
Run-D.M.C., Mary Mary

Rod Stewart, Forever Young

Breathe, Hands To Heaven

Eric Carmen, Make Me Lose Control

The Contours, Do You Love Me

G. Estefan/MSM, 1-2-3

Elton John, | Don't Wanna Go On With You Like That

HEAVY

HEAVY

Aerosmith, Rag Doll

Pat Benatar, All Fired Up

Tracy Chapman, Fast Car

Terence Trent D'Arby, Sign Your Name

Def Leppard, Pour Some Sugar On Me

G. Estefan/MSM, 1-2-3

Fat Boys, The Twist

Climie Fisher, Love Changes (Everything)

Guns N’ Roses, Sweet Child O' Mine

Daryl Hall & John Oates, Missed Opportunity

D.). Jazzy Jeff/Fresh Prince, Parents Just Don't. . .
Joan Jett/Blackhearts, | Hate Myself For Loving You
Elton John, | Don't Wanna Go On With You Like That
Cyndi Lauper, Hole In My Heart

Richard Marx, Hold On To The Nights

George Michael, Monkey

Robert Palmer, Simply Irresistible

Steve Winwood, Roll With It

Rick Astley, It Would Take A Strong Strong Man
Tracy Chapman, Fast Car

Taylor Dayne, I'll Always Love You

Climie Fisher, Love Changes (Everything)
Daryl Hall & John Oates, Missed Opportunity
Johnny Hates Jazz, | Don’t Want To Be A Hero
Richard Marx, Hold On To The Nights

Bobby Brown, Don't Be Cruel

Al B. Sure!, Off On Your Own (Girl)
Troop, Mamacita

Guy, Groove Me

Paula Abdul, Knocked Out

Billy Ocean, The Colour Of Love
Teena Marie, Work It

Gregory Hines, That Girl Wants To Dance With Me
Siedah Garrett, K.LS.S.LN.G.

The System, Coming To America
Prince, Glam Slam

Steve Winwood, Roll With It

MEDIUM

MEDIUM

ACTIVE

Cinderella, Gypsy Road

Crowded House, Better Be Home Soon

The Fabulous Thunderbirds, Powerful Stuff
Information Society, What's On Your Mind
Poison, Fallen Angel

Talking Heads, Blind

Jane Wiedlin, Rush Hour

10,000 Maniacs, What's The Matter Here
Basia, Time And Tide

Joe Cocker, When A Woman Loves A Man
Crowded House, Better Be Home Soon
Johnny Kemp, Just Got Paid

Kenny Loggins, Nobody's Fool

Moody Blues, | Know You're Out There Somewhere
Olivia Newton-John, The Rumour

Billy Ocean, The Colour Of Love

Sade, Paradise

James Taylor, Baby Boom Baby

Loose Ends, Watching You

Tony Terry, Forever Yours

Freddie Jackson, Nice ‘N’ Slow
Mac Band, Roses Are Red

Morris Day, Love Is A Game
Shirley Murdock, Husband

George Michael, Monkey

Tracie Spencer, Symptoms Of True Love
New Edition, If It Isn't Love

Biz Markie, Vapors

Eric 8. & Rakim, Follow The Leader

BUZZ BIN

Midnight Oil, The Dead Heart
Patti Smith, People Have The Power
The Smithereens, House We Used To Live In

MEDIUM

THE
ALt
NEW

“bU10E

Five 1/2-hour shows weekly
1000 Laurei Oak, Voorhees, N) 08043

CORD

Rick Astley, It Would Take A Strong Strong Man
Lita Ford, Back To The Cave

4 Reasons Unknown, | Will Surrender

Britny Fox, Long Way To Love

Georgia Satellites, Open All Night

Corey Hart, In Your Soul

Kings Of The Sun, Black Leather

Kenny Loggins, Nobody's Fool

Moody Blues, | Know You're Out There Somewhere
Jenny Morris, You're Gonna Get Hurt

Iggy Pop, Cold Metal

Scritti Politti, Boom! There She Was

REO Speedwagon, Here With Me

Stryper, Always There For You

10,000 Maniacs, What's The Matter Here
White Lion, Tell Me .

CURRENT

7 hours daily
1000 Louisiana Ave., Houston, TX 77002

BREAKOUTS

ASLAN, Loving Me Lately

The Bible, Crystal Palace

The Church, Reptile

Deep Purple, Hush

David Drew, Green Eyed Lady

Erasure, Chains Of Love

Glass Tiger, Far Away From Here

Breakfast Club, Drive My Car

Hurricane, I'm On To You

Johnny Hates Jazz, | Don't Want To Be A Hero
Paul Kelly & The Messengers, Dumb Things
John Norum, Back On The Streets

James Reyne, Motor’s Too Fast

Baxter Robinson, No Simple Cure

Robert Cray, Don't Be Afraid Of The Dark

Elton John, | Don't Wanna Go On With You Like That
Sade, Paradise

Manilow/Hyman, Black & Blue
Manilow/Kid Creole, Hey Mambo

Joni Mitchell, My Secret Place

Jon Anderson, Hold On To Love

Steve Winwood, Roll With It

Corey Hart, In Your Soul

Yes, Owner Of A Lonely Heart

Ace Frehley, Rock Soldiers

Cinderella, Gypsy Road

Brenda K. Starr, | Still Believe

Pebbles, Mercedes Boy

Gregory Hines, That Girl Wants To Dance With Me
Brenda Russell, Gravity

Breakfast Club, Drive My Car

Brenda K. Starr, Breakfast In Bed

George Harrison, This Is Love

George Harrison, | Got My Mind Set On You
Rick Springfield, Honeymoon In Beirut

Rick Springfield, Rock Of Life

Neil Young, This Notes For You

ADDS

Phenomena, Did It All For Love

Daryl Hall & John Oates, Missed Opportunity
Robert Paimer, Simply Irresistible
Foreigner, Heart Turns To Stone

Aztec Camera, Somewhere In My Heart
Crowded House, Better Be Home Soon

Amy Grant, Lead Me On

Pete Bardens, Gold

Debbie Harry, Liar Liar

Nick Raps. Sara Nichols, producer of “Nick Rocks,” the kid's music video show
on MTV Networks' Nickelodeon channel, is flanked by RCA/Jive rappers Kool
Moe Dee, left, and D.J. Jazzy Jeff & the Fresh Prince, right and center, during
the two acts’ appearance on the show.

THE EYE

(Continued from preceding page)

Thame, and Limelight Produc-
tions for Virgin artist Boy
George’s ‘“To Be Reborn,” directed
by the inimitable Jean-Baptiste
Mondino. Checking out with silver
were French co-producers EMA
For You and TV6 for EMI/Com-
motion French rocker Guesch Pat-
ti’s video for ‘‘Let Be Must The
Queen,” directed by Lydie Callier.
The bronze medal went to U.K.-
based The Promo Palace for its
“Hourglass” video by A&M group

Squeeze. The director was Adrian
Edmonson.

P.S.: Although U.S. music video
production companies flunked out of
the videoclip awards (probably due
more to their lack of participation in
the festival than to the overall quali-
ty of U.S.-produced clips), their ad
agency counterparts did manage to
sweep the advertising TV spot
awards during the IAFF, garnering
a whopping 51 Lion Awards in all—
11 gold, 21 silver, and 18 bronze.

NEW
VIDEOGLIPS

What's On Your Mind (Pure Energy)
Information Society/Tommy Boy

Joseph Nardelli

Mark F

POWER

Richard Marx, Hold On To The Nights

Steve Winwood, Roll With It

Eric Carmen, Make Me Lose Control

Terence Trent D'Arby, Sign Your Name

INXS, New Sensation

G. Estefan/MSM, 1-2-3

Elton John, | Don't Wanna Go On With You Like That
Breathe, Hands To Heaven

The C s, Do You Love Me

€)
TNN

The Nashville Network

13 Hours Weekly
2806 Opryland Dr., Nashville, TN 37214

INANEL:
!\\\.\\
14 hours weekly
6430 Sunset Blvd., Hollywood, CA 90028

Jane Wiedlin, Rush Hour
Johnny Kemp, Just Got Paid
Billy Ocean, The Colour Of Love
Tracy Chapman, Fast Car

ADDS

Daryl Hall & John Oates, Missed Opportunity
Foreigner, Heart Turns To Stone

Robert Paimer, Simply Irresistible

Devao, Disco Dancer

Jimmy Page, Wasting My Time

Only Child, Save A Place In Your Heart
Erasure, Chains Of Love

THEnSInr

Continuous programming
704 18th Ave. South, Nashville, TN 37203

CURRENT

HEAVY

HEAVY

lang/Lee/Wells/Lynn, Honky Tonk Angels Medley
The Judds, Give A Little Love

Reba McEntire, Sunday Kind Of Love

Steve Wariner, | Should Be With You

Tanya Tucker, Strong Enough To Bend

Michael Johnson, That's That

Jo-El Sonnier, Tear Stained Letter

Rosanne Cash, Runaway Train

Kathy Mattea, Eighteen Wheels And A Dozen Roses
Canyon, | Guess | Just Missed You

Mark Gray, Left Side Of The Bed

D. Yoakam/B. Owens, Streets Of Bakersfield
Eddie Rabbitt, The Wanderer

New Grass Revival, Can't Stop Now

Randy Travis, | Told You So

Chet Atkins, | Still Can't Say Goodbye

B.8. Good, A Kissin' And A Huggin'

the, Hands To Heaven

Eric Carmen, Make Me Lose Control

INXS, New Sensation

The Smithereens, House We Used To Live In
George Michael, Monkey

Johnny Kemp, Just Got Paid

Terence Trent D'Arby, Sign Your Name

Tracy Chapman, Fast Car

Jane Wiedlin, Rush Hour

Richard Marx, Hoki On To The Nights

G. Estefan/MSM, 1-2-3

Aerosmith, Rag Doll

Guns N’ Roses, Sweet Child O’ Mine

Eiton John, | Don't Wanna Go On With You Like That
Det Leppard, Pour Some Sugar On Me

Fat Boys, The Twist

D.). Jazzy Jeft/Fresh Prince, Parents Just Don't. , .
Steve Winwood, Roll With It

Rodney Croweil, | Couldn't Leave You If | Tried
Reba McEntire, Sunday Kind Of Love

Eddie Rabbitt, The Wanderer

Mel McDaniel, Real Good Feel Good Song
Keith Whitley, Don't Ciose Your Eyes

Steve Wariner, | Should Be With You

Skip Ewing, | Don't Have Far To Fall

D. Yoakam/B. Owens, Streets Of Bakersfield
S-K-B, Givers And Takers

Restless Heart, Bluest Eyes In Texas

Ricky Skaggs, Thanks Again

Rosanne Cash, Runaway Train

Randy Travis, | Told You So

Tammy Wynette, Beneath A Painted Sky
lang/Lee/Wells/Lynn, Honky Tonk Angels Medley
The Wagoneers, | Wanna Know Her Again

The Judds, Give A Little Love

Ronnie Milsap/Mike Reid, Old Folks

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title, al-
bum (where applicable), label, pro-
ducer/production house, and di-
rector. Please send information to
Billboard, New Videoclips, 1515
Broadway, New York, N.Y. 10036.

AZTEC CAMERA
Somewhere In My Heart
Love/Sire

Nick Verdant/Radar Films

John Scartiett-Davis

DEATH ANGEL

Bored

Frolics Through The Park/Enigma
Terry Hayes

Tom Mignone

FOREIGNER

Heart Turns To Stone

Inside Information/Atlantic

Lenny Grodin/Grodin Production Assn.
Jetf Schock

GOOD QUESTION
Got A New Love
Good Question/Paisley Park
John Hopgood

Jay Brown

DEBBIE HARRY

Liar Liar

Married To The Mob Soundtrack/Reprise
Ed Saxon, Jonathan Demme

Adam Bernstein, Ed Saxon

HONEYMOON SUITE

Looking Out For Number One
Racing After Midnight/Warner Bros.
Steve Reynolds

Josef Yacoe

INFORMATION SOCIETY

INXS

Never Tear Us Apart
Kick/Atlantic

Richard Lowenstein Productions
Richard Lowenstein

JIMMY PAGE

Wasting My Time
Outrider/Getfen

Doug Major/Cream Cheese Productions
Marty Callner

ROD STEWART
Forever Young

Out Of Order/warner Bros.
Eric Liekefet

Eric watson

AL B. SURE!

Off On Your Own (Girl)
In Effect Mode/ warner Bros.
Pam Gibson

Rolando Hudson

TALKING HEADS
Blind

Naked/Sire

Jim Czarnecki, Michael Owen
Rocky Morton, Annabelie Jenkel

TIMES TWO

Cecilia

X-2/Reprise

Allan Wachs

Mitch Sinoway, Shanti Jones

LYNNE TYNDALL

Love’s Slippin’ Up On Me
Out Of The Blue/Evergreen

Rhonda A /A Prod
Frank Anthamatten

THE WHITES

It's Not What You Know (It's Who You
Know)

Doing It By The Book/New Canaan/Word
Eric Wise

J.T. Anderson

WINGER

Madalaine

winger/Atlantic

Steven Brandman/Propaganda Films
Marc Reshovsky

BILLBOARD AUGUST 6, 1988

wwwW americanradiohistorv com

31


www.americanradiohistory.com

FOR WEEK ENDING AUGUST 6, 1988

Billboard.

©Copyright 1988, Billboard Publications, Inc. No part of this
publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written
permission of the publisher.

TOP CLL ASSICAL ALBUMS..
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KEEPING | ™~

SCORE ™

by Is Horowitz

THE BIG PICTURE: The product is out, the push is on,
and soon we'll learn just how attractive compact disk
video is to the music public. The interest here for the mo-
ment is not the 5-inch CDV variety, although it is expect-
ed that this miniconfiguration will surface in classical
garb as well before long. For now, the classical commu-
nity is watching the 12-inch CDV, and to a lesser extent
the 8inch, with special interest to see if CDV is a format
that will engage support wide enough to make it com-
mercially viable.

True, we’'ve had classical laserdisks for some time
now via the extensive Pioneer catalog. But they have
never enjoyed the intensive promotional energy being
generated behind the current PolyGram effort.

The PolyGram CDV launch brings back vivid memo-
ries of the introduction of CD. The early longer-form re-
leases are again heavily biased toward classical titles, be
they concert programs, opera, or ballet. A bit of genre
pride is understandable as classics pioneer once again,
as they did before for LP, stereo, digital, and CD.

It must be conceded, however ruefully, that the ulti-
mate measure of the strength of the medium will lie in
how rapidly pop programs close the gap with classics
and take over the market lead.

Meanwhile, a sampling of some of the PolyGram CDV
programs reveals a powerful lure. There is no doubt in
this corner that the “sight and sound” experience of
Leonard Bernstein conducting the London Symphony
Orchestra in Mahler’s Second Symphony is vastly more
involving than hearing the same performance on audio-
disk alone. The same might be said of Carlos Kleiber’s
direction of the Beethoven Fourth and Seventh sympho-
nies with the Concertgebouw. In opera and ballet, the
visual factor is, of course, a given.

We may have seen all these performances on televi-
sion or even on videocassette, but hardly with the same
fidelity or the ability to indulge selectivity options with
the same flexibility.

Perhaps it all comes down to the repeatability factor.
Will enough people want to see a program, no matter
how effective, frequently enough to buy it? Or given the
medium’s CD-quality sound, will they be satisfied to use
the disk more often as an audio carrier alone and only
occasionally punch in the video attribute for extra kicks?
If so, will the CDV cost increment over CD be consid-
ered worthwhile?

PASSING NOTES: Jose Carreras, whose appearances
have been cut back as he battles leukemia, returned to
the stage July 21 in Barcelona, Spain. He said after a
recital that he will resume limited activities, including re-
cordings, next year . .. Leonard Burkat, former VP of

Classical titles are in the
vanguard of the CDV push

the CBS/Columbia Record Group and now an indefati-
gable concert and record annotator, has been named
chevalier of arts and letters by the French minister of
culture.

Amy Sperling, a former Columbia Artists executive
who was more recently with Nimbus Records, has
joined Gurtman & Murtha Associates as VP, classical di-
vision . .. Tom Frost is completing production of an al-
bum of works by Alvin Singleton, composer-in-resi-
dence with the Atlanta Symphony. Robert Shaw is the
conductor, and the project is jointly underwritten by the
Meet The Composer organization and the Atlanta Sym-
phony. The album will be released by Nonesuch Rec-
ords.

Delos is readying a big push for its mid-August re-
lease of the Shostakovitch 11th Symphony performed by
James DePriest & the Helsinki Philharmonic. It will the
first of a series of Delos disks with the Helsinki Philhar-
monic and DePriest, whose home base is the Oregon

Symphony.

o
e Compiled from a national sample of retail store sales reports.
olzx
g 19z
2 v | ©
2 1% ¢ | TITLE ARTIST
I | & | 2 | LABEL & NUMBER/DISTRIBUTING LABEL
* &k NO. 1 & &
1 1 | 22 | BAROQUE MUSIC FOR TRUMPETS  cBsMx-42478 (CD) 20 weeks at No. One
WYNTON MARSALIS
2 318 THE MOVIES GO TO THE OPERA  ANGEL COM-69596 (CD)
VARIOUS ARTISTS
3 2 |22 MENDELSSOHN: VIOLIN CONCERTO  ANGEL CDC-49276 (CD)
NADJA SALERNO-SONNENBERG
4 4|36 HOROWITZ PLAYS MOZART  0G 423-287 (CD)
VLADIMIR HOROWITZ
5 6 |14 BRAHMS: DOUBLE CONCERTO  cBS MK-42387 (CD)
ISAAC STERN, YO-YO MA
6 5 (92 HOROWITZ IN MOSCOW  0G 419-499 (CD)
VLADIMIR HOROWITZ
7 8! 6 WAGNER: THE “RING” WITHOUT WORDS  TELARC CD-80154 (CD)
BERLIN PHILHARMONIC (MAAZEL)
8 7 |14 HOLST: THE PLANETS  PHILIPS 420177 (CD)
BOSTON POPS (WILLIAMS)
9 11124 THE ACADEMY PLAYS OPERA  ANGEL CDC-49552 (CD)
ACADEMY OF ST. MARTIN-IN-THE-FIELDS (MARRINER)
10 |19 4 VIVALDI: THE FOUR SEASONS  CBS MDK-44644 (CD)
ST. PAUL CHAMBER ORCHESTRA (ZUKERMAN)
11 {10! 6 HOLST: THE PLANETS  nNIMBUS NI-5117 (CD)
PHILHARMONIA ORCHESTRA (BOUGHTON)
POWAQQATS!  NONESUCH 79192 (CD)
12 112 | 12 PHILIP GLASS
13 | 16| 4 SCHUMANN: CELLO CONCERTO  cBs Mx.42663 (CD)
YO-YO MA
14 9|38 BEETHOVEN: SYMPHONY NO. 9  ANGEL CDC-49221 (CD)
LONDON CLASSICAL PLAYERS (NORRINGTON)
15 (1312 VERDI: REQUIEM  TELARC CD-80152 (CD)
DUNN, CURRY, HADLEY, PLISHKA (SHAW)
16 (17! 4 SCHUBERT/SCHUMANN: PIANO SONATAS  CBS Mx.44569 (CD)
MURRAY PERAHIA
17 |14 20 CHOPIN: SELECTIONS FROM THE COLLECTION  Rrca 7725-RG (CD)
ARTHUR RUBINSTEIN
18 |24/ 4 HINDEMITH: MATHIS DER MALER  LONDON 421-523/POLYGRAM (CD)
SAN FRANCISCO SYMPHONY (BLOMSTEDT)
19 |15 10 BEETHOVEN: SYMPHONY NO. 6  NimMBUS NI-5099 (CD)
HANOVER BAND
20 120110 PRESENTING JOSHUA BELL LONDON 417-891/POLYGRAM (CD)
JOSHUA BELL
21 |NEWD NIELSEN: SYMPHONIES 4 & 5 LONDON 421524/POLYGRAM (CD)
SAN FRANCISCO SYMPHONY (BLOMSTEDT)
22 |25 10 BEETHOVEN: MISSA SOLEMNIS  TELARC CD-80150 (CD)
ATLANTA SYMPHONY (SHAW)
23 (23|22 FINZI: CLARINET CONCERTO  NIMBUS NI-5101 (CD)
ENGLISH STRING ORCHESTRA (BOUGHTON)
28 (2|2 ALBENIZ/TARREGA/TORROBA  mCa MCAD-42069 (CD)
ANDRES SEGOVIA
25 118116 ADAMS: NIXON IN CHINA  NONESUCH 79177 (CD)
SYLVAN, MADDALENA, PAGE (DE WAART)
TP CROSSOVER ALBUMS
*x NO.1 v »x
1 1124 BEETHOVEN OR BUST  TELARC CD-80153 (CD) 18 weeks at No. One
DON DORSEY
e T it
2 3138 BY REQUEST ... THE BEST OF JOHN WILLIAMS  PHiLiPs 420-178 (CD)
BOSTON POPS (WILLIAMS)
3 2 |30 HOLLYWOOD'S GREATEST HITS  TELARC CD-80168 (CD)
CINCINNATI POPS (KUNZEL)
4 516 THE SCARLATTI DIALOGUES  cBS MK-44519 (CD)
BOB JAMES
5 714 BOLLING'S GREATEST HITS  c¢BS MK 44608 (CD)
CLAUDE BOLLING
6 4 |22 FLAMENCO GUITAR  NIMBUS Ni-5093 (CD)
PACO PENA
JAMES GALWAY'S GREATEST HITS  rca 7778-RC (CD)
7 |NEWD JAMES GALWAY
8 6 |20 THE JAZZ ALBUM  ANGEL CDC-47991 (CD)
LONDON SINFONIETTA (RATTLE)
9 8 {12 GOTTA DANCE  PRO ARTE CDD-385 (CD)
ROCHESTER POPS (KUNZEL)
10 1121 8 THE MOZART ALBUM  MERCURY 832-908 (CD)
SKY (MARRINER)
11 11150 KIR1 SINGS GERSHWIN  aNGEL COC 47454 (CD)
KIR! TE KANAWA
12 | 9|28 CLASSIC GERSHWIN  cBS MK-42516 (CD)
VARIOUS ARTISTS
13 |10 38 VOLARE  LONDON 421-052/POLYGRAM (CD)
LUCIANO PAVAROTT!I (MANCINI)
14 13| 24 A LOVE UNTIL THE END OF TIME  cBs MKk-42520 (CD)
PLACIDO DOMINGO
15 11516 FRESH IMPRESSIONS  GLOBAL PACIFIC WK-40732/CBS (CD)
GEORGIA KELLY, STEVE KINDLER

(CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units.

Latisn

by Carlos Agudelo

FOLLOWING THE LEAD SET by Ralph Mercado,
his former boss and mentor, David Maldonado has an-
nounced the formation of his own record and production
company, Bluedog Records, with the purpose of combin-
ing “experimental avenues of rock’n’roll, urban dance
music, and pop to create a unique crossover sound. This
sound is the wave of the future, and Bluedog Records is
ready to take the initiative.” By handling Menudo, Ru-
bén Blades, and Sa-fire, three well-known crossover
acts, Maldonados’ firm, David Maldonado Management,
has acquired a working knowledge of the field. Among
the acts being developed by Bluedog are Marc Antho-
ny, Chrissy leece, and the group Ms. Demeanor.

MERCADO, whose label is called RMM, also promises
to experiment and to try to find a new sound. RMM con-
tinues to grow rapidly, thanks presumably to Mercado’s
contacts. Mercado controls the most important salsa
venues, like the Palladium, the Village Gate, and Club
Broadway and such special events as the one-week New
York Salsa Festival at the end of the summer, and he
manages such clients as Tito Puente and Celia Cruz.
He has been able to push his own artists and pledges to
keep doing so. He is now looking for international ex-
pansion by granting licenses in countries where=he is
well-known as a promoter. Since March 1987, RMM has
released seven merengue and two salsa albums (one
each by Tito Nieves and Jose Alberto). Several more are
in the making, as are a series of videoclips that Mercado
promises will be ready soon.

WILLIE CHIRINO is a Miami man who likes to do

things his own way. On “Amiadote,” his last album,
Chirino used computers and synthesizers to give a con-
temporary flavor to his music, a mixture of pop and
tropical rhythms. “Almost all the percussion, guitars,
and keybords were computer programmed,” he says.
Chirino is already thinking about his next album, which
he promises will be highly experimental.

Why doesn’t he play in New York? “In Miami I get
paid $5,000 for two sets of 50 minutes each,” Chirino
says. “In New York I've seen bands playing for $700 in
front of 2,000 people, each of whom has payed $15 at the
door.” That Latin musicians are paid peanuts to play in
New York, especially when compared with what they re-
ceive in Miami—where they also are treated with re-
spect—is a well-known fact that explains why such acts
as Hansel y Ratl and Roberto Torres no longer play in
New York. Look for more on this in a later issue.

Maldonado courts blue-chip
crossover for Bluedog label

PEER INTERNATIONAL and Southern Music have
reached a settlement with Puerto Rico-based labels Al-
pha Records and DNA Records. Peer and Southern had
charged the labels with the unlicensed use of nine musi-
cal compositions on various records made and distribut-
ed by the defendants. Under the settlement, Alpha and
DNA agreed to pay the Peer and Southern more than
$33,000 in royalties plus more than $60,000 in legal fees.

The settlement raises some interesting questions:
How many Latin composers or record companies know
that they must obtain a license from the publishing com-
pany to record music? Since when are these publishing
companies so interested in collecting royalties for Lat-
in—especially Puerto Rican—composers? Is this a new
beginning for Latin composers whose right to collect
has been neglected or denied for decades? We hope to
have a few answers soon.
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TAILING

Speclal Guests, Sales Awartds Highlight NRW Meet

I.EGENDARY HOMECOMING:
One of the undisputed highlights of
the July 17-20 convention of Nation-
al Record Mart at Silver Springs
Mountain Resort in Champion, Pa.,
was the return of Sam, Jason, and
Howard Shapiro, the chain’s found-
ing brothers. The brothers and their
wives attended the meet’s grand
buffet on July 19, marking the first
time all three brothers attended an
NRM convention together since
they sold the Pittsburgh-based
chain on April 23, 1986, to an invest-
ment group headed by Frank Fi-
scher, president and CEO.

The Shapiros attended the event
at Fischer’s invitation. Their en-
trance was a pleasant surprise for
both veteran NRM staffers and for
suppliers who have had a long rela-
tionship with the company, and they
were the recipients of numerous
warm greetings. “The legend!”’
raved one label VP as he introduced
Sam Shapiro to an NRM newcomer.

WINNING NUMBERS: Gone
from this year’s convention were
presentations of manager-of-the-
year and district-manager-of-the-
year awards. But director of mar-
keting Lori Harris Porter recog-
nized stores with gold and platinum
awards (gold signifies a store met

Record Marketing Panel

BY BRUCE HARING

NEW YORK The upbeat July 18
panel on record marketing at the
New Music Seminar gave credit to
the retail sector for the current
boom of new acts breaking across
the charts.

NMS
| HEPORT

for shelf space.

Retail is now “more supportive of
artist development than at any time
in the history of the industry,” said
Jim Urie, PolyGram senior VP of
sales and distribution. “It’s one of
the reasons so many new acts are
breaking. Retailers understand now
how much artist development
means to the industry.”

But, he added, “There’s much less
space at retail for point-of-pur-
chase. Retailers are more conscious
of the way they want their stores to
look; they don’t want record compa-
nies coming in and stapling posters
to their walls.”

Keeping the focus instructional
for the predominantly male crowd
of future record marketers, the pan-
el touched on payola in retail—‘it
happens, but not to any great de-
gree’’—and the problem of too
much product being on the market,
causing what was termed “satura-
tion.”

Moderator Dan Beck, VP of prod-
uct development for Epic Records,
struck a note of controversy when
he claimed chain retailers “are be-
coming more like format radio.”

The session’s
subtheme, “It’s
What’s Up Front
That Counts,”
aptly described
panelists’ senti-
ments about the
increasing battle

or beat the chain’s average sales in-
creases; platinum honors those that
doubled average-store increases).

NRM passed out gold awards to
15 store managers, while half of the
chain’s 10 district managers also
won gold status. There were 14 plat-
inum stores. NRM’s platinum man-
agers are the following: Tina Flor-
ance, Matt Senseny, Al Maestro,
Rick Skeens, Doug Watson, Kim
Wilmouth, Sandy Vicarel, Kevin
Fix, Brian Good, Jane Peterman,
Sidney Schugar, Nisa Selfridge,
Kelly Martin, and William Capes.

In addition to tabulating winners
on an annual basis, the company
also tracks gold and platinum per-
formances monthly and reports on
them in the company’s newsletter.
The yearly awards were introduced
during last year’s meet.

THE THIN MAN: It seems George
Balicky, NRM director of merchan-
dising and convention MC, always
finds a way to attract attention at
the chain’s annual gatherings. Last
year, he did the trick with a sick (but
clean) joke about a man who had
trouble sleeping that’s too lengthy
to repeat in this space. This year,
Balicky stole the show by showing
off his new fit frame, the result of a
diet on which he shed 40 pounds.
Quipped John Horn, Cleveland

This idea was amplified by Bob
Chiappardi of Concrete Manage-
ment, who noted that smaller chains
are being bought by larger outlets,

sales manager for SBI Video, “Hey
George, this year you fit the spot-
light!”

As for the rambling, 20-minute
monolog that Balicky dropped at
the closing-night dinner, good taste
and space limitations prevent re-
portage here.

CONVENTION
CAPSULES

VENDOR’S DAY: The conven-
tion’s July 19 suppliers’ session fea-
tured 32 booths representing record
labels and distributors, accessories
and blank-tape vendors, and video
suppliers. All but two of the eight
acts that played showcases here put
in time signing autographs at their
labels’ booths. Pressing the flesh
were Cypress/A&M’s Kenny Ran-
kin, Narada/MCA’s Spencer
Brewer, A&M’s Michael Anderson,
Capitol’s Sequal, Relativity/Im-
portant’s Scruffy The Cat, and
MCA’s Waylon Jennings. Also put-
ting in time at MCA’s booth was
Lorraine Lewis, lead singer for
new rock act Femme Fatale, who
debuted her first video, “Waiting
For The Big One,” during MCA’s

product presentation.

AMONG THE BUSINESS sessions
at the NRM meet were a talk by mo-
tivational speaker George Landis;
product presentations by each of
the six major music distributors;
nuts-and-bolts seminars on various
store topics, led by staffers from
NRM’s home office; and a workshop
on loss prevention, led by Mike
McCaffrey, the security consultant
and reformed thief who has taken
the retail trail by storm.

In the last year and a half, MeCaf-
frey has appeared at two National
Assn. of Recording Merchandisers
conventions, meets of the Camelot
Music and Musicland chains, and
the Video Software Dealers Assn.
convention, with a return trip
planned for VSDA’s upcoming
meet. According to Jim Errichetti,
VP of operations for NRM, McCaf-
frey’s performance was command-
ing. “Just 15 seconds—that’s all he
needed to capture every manager’s
complete attention.”

EARLY BIRDS: Fischer, Harris
Porter, Balicky, and advertising di-
rector Cynthia Hofmeister met
with vendors July 18 to discuss the
chain’s fourth-quarter plans and
make intial co-op solicitations for
those campaigns. This marks the

Salutes Retail Support On

thus eliminating some of the grass-
roots buzz that is so vital to alterna-
tive music companies like his own.
“Two years ago we would call

chains about Anthrax, and no one

wanted to know,” Chiappardi said.
Michael Omansky, VP of market-

ing at RCA Records and a veteran

BY JEFF HANNUSCH

NEW ORLEANS Conventions nor-
mally mean good business for most
local record retailers in the Crescent
City. However, with the Republican
National Convention taking place
here in mid-August, many dealers/
vendors are anticipating an even
greater-than-usual tidal wave of ex-
tra sales.

“We’re really expecting big
things,” says Biff McCain, who
manages the Musicland outlet locat-
ed in the Riverwalk Shopping Com-
plex. Because the company is locat-
ed next to the Hilton Hotel, “a lot of
our traffic is dictated by how many
people are staying there. The entire
hotel is supposed to be full for the
entire convention, so we should stay
busy.

“Most tourists are interested in
bring home Cajun and Dixieland
music, and I don’t imagine the Re-
publicans are any different. We nor-
mally keep a good selection of this
kind of music, so we'll definitely be
ready by the time they get here.”

Tower Records, which is located
in the Jax Brewery Complex—a
trendy shopping area in the French

. Quarter—also stands to benefit.
“We're cautiously optimistie,” says

Easy Music Sales For The Big Easy?

New Orleans Dealers Stock Up For GOP Meet

Tower assistant manager Rodger
Hile. “Some conventions are better
than others. There were thousands
of Shriners in town last month, and
let me put it to you this way: A cab-
bie told me the Shriners came here
with a $10 bill and the Ten Com-
mandments in their pocket. They
promised not to break either one.
Well, that's what happened.

“However, a week later there was
a librarian convention in town, and
we were really surprised. They liter-
ally cleaned us out.”

Hile adds that Tower will be ad-
vertising in a special GOP Conven-
tion Guide, which will be placed in
most New Orleans hotel rooms.
“We’ll probably put a special display
of local music by the front door that
can be seen from the street. That
way people won’t have to hike all
the way through the store to find
something to take home.”

The newest local store will obvi-
ously find itself quite busy as it is
loated just nearby the Superdome,
the center of most GOP activity. The
Musicland Group will open a Sam
Goody outlet Aug. 10 on the third
floor of a recently completed 15-sto-
ry office/retail complex located ad-
jacent to the Hyatt Hotel and of
course, the Superdome.

Jline of LPs, CDs, cassettes, videos,

“This will be one of our most mod-
ern store layouts,” says Joanie Tay-
lor, Musicland/Sam Goody’s South-
ern regional manager. “It will also
be our largest local outlet, being
2,400 square feet. We'll carry a full

sheet musie, and T-shirts. Of course,
we will be fully stocked in all types
of Dixieland, Cajun, zydeco, and all
types of New Orleans music.”

While Taylor points out that
Musicland/Sam Goody plans a
storewide sale to coincide with the
shopping complex’s grand-opening
celebration, store management will
decide at a slightly later date exact-
ly what direction to take. “Being
next to a major hotel means we'll be
dependent on the tourist trade to a
certain extent. However, we’re also
located underneath what could be a
major office complex. Therefore,
we'll have to cater to the tastes of
New Orleanians as well as out-of-
towners.”

A new Musicland is also sched-
uled to be opened in adjacent Jeffer-
son Parish in the Clearview Mall on
Augusts. “It's part of our commit-
ment to the area,” concludes Taylor.
“We think New Orleans a great
place to be located.”

earliest time in the year ever that
NRM has hammered out its holiday
season schedule.

PRACTICE, PRACTICE: Rankin
played solo when he showed off
tunes from ‘‘Hiding Inside Myself,”
due Aug. 2, his first solo album in 10
years. He told the lunchtime crowd,
“P'm going to be working with a
band this fall so I'm practicing cer-
tain aspects of that.” With that, he
surveyed the empty stage and count-
ed off “one, two, three, four ...”

cAREFUL: CEO Fischer has al-
ways been cautious about how
NRM is perceived in the industry.
During his welcoming address, he
told delegates, ““If there’s some-
thing you like about the company,
tell the guy from Billboard. If
there’s something you don’t like
about the company, tell me.”

WAYLON’S WISDOM: When Jen-
nings and wife Jessi Colter played
their well-received concert, he
couldn’t resist reeling off jokes at
the expense of troubled televange-
lists Jim Bakker and Jimmy Swag-
gert. ““l do need to talk to them
about their tastes in women,” he
said. “I've walked over women who
looked better than that.”

GEOFF MAYFIELD

New Acts

of the package goods industry, put
label resources in perspective. “As
much retail coverage as we have, it
doesn’t compare with other indus-
tries,” said Omansky, who went on
to explain that the combined budget
of the entire record industry
wouldn’t equal the commercial out-
lay for popular soft drinks.

Budgets were also a heavily dis-
cussed topic. Jeff Gold, A&M VP of
creative services, said that record
companies “hopefully don’t let mon-
ey stand in the way of an amazing
idea.”” Gold noted that working
within a budget is an important econ-
tribution to an artist’s career and
used Robyn Hitcheock as an exam-
ple. “I don’t want to spend $50,000
on [his video] and have him walk
away owing [A&M] money,” Gold
said.

Soundesign’s CD
Unit On The Go

Soundesign has entered the por-
table-CD-player market with its
top-loading model 4928. It features
a three-beam, one-laser pickup and
a 16-program random-access mem-
ory.

The battery-operated unit comes
with a pair of stereo headphones, a
carrying case with shoulder strap,
and a built-in battery recharger. It
is also accompanied by an AC
adapter and a 2'/,-foot line-output
cord to allow the device to be
played through a home stereo sys-
tem.

Suggested retail price: $199.95.
Contact: 201-434-1050.
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Now is the time to invest vyour music dollars. The CD rage isn’t slowing
dawn. It’'s multiplying every week, every month—the most incredible piece
of audio technology to come along in decades.

Billboard’s CD Spotlight is more important than ever this year. It can
bring the timeless CD future and its profits to you.

BN Billboard has been in the forefront of tFe music industry for A0
years.

EE Billboard has covered every new CD innovation since their first
emergence—and charted them since they first hit the market.

BN Billboard is still the prime source of CO news and charts
every week.
IN THIS ISSUE:
Tr T top sellers, current releases, upcoming products,

best selling accessories.
CD-Technology, CD-Video, CD-Interactive, DAT vs. CD.

: overview of CD developments in the UK and Europe.
analysis of duplication and replication of CDs at the manufacturing level.

display and promotion ideas, success stories.

FOR AD DETAILS CONTACT:

Ron Willman Norm Berkowitz Ken Karp Chriszine Matuchek Arty Simon
Director of Sales: 212-536-5016 212-536-50°7 213-859-5344 213-859-5369
Video/Sound

212-536-5025
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Ifyou're
not in it,youre
ourt of it.

If you’re not advertising in
Billboard’s 1989 International
. Buyer’s Guide, you may be miss-
% ing an opportunity for new sales.
w Because Billboard’s IBG is the
) definitive directory for music
> and video professionals.

2%
a3 : c
%2 Readers With Buying Clout
%}.’g When you advertise in the Billboard International
%.‘g Buyer's Guide, your sales message reaches over
‘. 50,000 of your prime target customers in over 100
countries all year long. Our readers are top-
~z  notch—key buyers, retailers, distributors,
¢=  wholesalers, manufacturers, packagers and
'-"3_:_’% importer/exporters.

- 30 Years of Service

After 30 years in the business. we’ve learned a

2, thing or two about our readers and what they
%% want in a directory. That’s why we're the No.1
32 source buyers turn to when they're ready to
9«% select a vendor for music and video prod-

-

ucts, services, supplies and accessories.

/ All New For The New Year

- e _ The 1989 IBG will be available at year’s

= " end for the new year, with expanded listings
e

(20,000 total), improved buyer referral

service, plus tabbed section dividers and
convenient key word index.

Get Into It
Get into the one that’s Number One. Call Ron Willman today at
(212) 536-5025 or contact your local advertising rep to reserve

your space in the 30th Anniversary Edition of Billboard’s
International Buyer’s Guide.

Billboards

BUYER’S GUIDE

The One to Be In.

PUBLICATION DATE: DECEMBER 1988 RESERVATIONS DUE: SEPTEMBER 30 MATERIALS DUE: OCTOBER 11
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TAILING

Artful Chain Is The Picture Of Success

Record World Gallery Grows

BY BRUCE HARING

NEW YORK Record World, the 70-
store Roslyn, N.Y.-based chain, has
announced plans for in-store art gal-
leries throughout its web, expanding
a concept that has drawn national
media attention to its original art cen-
ter at the Square Circle store in
Brooklyn, N.Y.

“Because of the critical and com-
munity success of the Brooklyn gal-
lery, we're going to start isolating
our high-traffic stores in certain ar-
eas by region and create permanent
art galleries,” says Patrick Hanson,
director of publicity for the chain and
curator of its art exhibits.

The first projected expansion will
take place this month at Record
World’s flagship store at Roosevelt
Field, Garden City, N.Y., with a new
gallery featuring a tribute to George
Michael. Hanson estimates about 10
stores in the chain will eventually
host permanent galleries.

Opened just over one year ago, Re-
cord World’s In Square Circle Gallery
was inaugurated at the store’s grand
opening. The store has subsequently
sponsored new shows in its loft every
six weeks and has hired a profession-
al hanger.

“The idea came from Bruce Imber,
VP of planning and operations,” Han-
son says. “He created the idea and
decided we would create this perma-
nent gallery as a community service.
His background isn’t art; he's a for-
ward-thinking person and knows the
way he wants his stores to look. I
have a bit of an art background, and
he asked if I would implement it.”

The Record World exhibit is an ac-
tual gallery, Hanson emphasizes.
“We designed the hanging space. We
do these shows professionally;
they’'re museum-quality shows. We
have signs to indicate the paintings
and we hire a professional preparer.
People think hanging a show is easy,
but it’s an exact science of measur-
ing, defining, and changing.”

Unlike most art galleries, Record
World does not exact sales commis-
sions on works sold. Hanson says the
chain views the gallery as part of its
community service and so bypasses

its cut on paintings worth from $100-
$5,000.

“When Bruce Imber gave me this
challenge, I knew people would laugh
if we were just a record store hang-
ing pictures,” Hanson says. “The
way to overcome that was to connect
it with existing credible institutions
and go from there.”

The Record World gallery’s first
show was mounted with that in mind.
Co-sponsored by the Brooklyn Arts
and Cultural Institution, the show
featured paintings by a coalition of
five community art groups. “There’s
a dearth of hanging space in Brook-
lyn Heights, and [the gallery] gave
them an opportunity to show their
works,” Hanson says.

Among other gallery shows that
have been hosted by the Brooklyn
store: a rock photography exhibit fea-
turing works by Caroline Greyshock,
Timothy White, Bonnie Schiffman,
Chris Callis, and Michael McKenzie;
an MTV exhibit tied in with the music
channel’s video awards; and an exhib-
it tied in with A&M’s all-star “A Very
Special Christmas” album.

To date, the show that has generat-
ed the most excitement for Record
World has been an exhibit billed as
“Bruce Springsteen: An Intimate
Portrait,” featuring rare photos of
the Boss by Annie Liebowitz, Pam
Springsteen, and Pat Kaplan.

“We actually got a Munich daily
newspaper calling for information,”
Hanson says. About 50 phone calls
per day came in from fans eager to
purchase show items. The store did a
significant trade in Springsteen al-
bums as well, Hanson notes.

It will take “a couple of years” be-
fore the chain has a healthy stock of
galleries, Hanson says. “Once we
have five or six, we'll send shows out
[on tour],” he says. “The labels are
banging down our doors to use their
artists. It makes the whole industry
look good.”

The next show in Brooklyn will fea-
ture Andy Summers’ first photo
showcase since his book “Throb.”
The new show will feature pictures
from the ex-Police guitarist’s next
book. The show is titled “20 Pictures
On A Wall.”

ALBUM
RELEASES

The following configuration ab-
breviations are used: LP—album;
EP—extended play;, CA—cassette;
NA—price not available. Multiple
records and/or tapes in a set ap-
pear within parentheses follow-
ing the manufacturer number.
a=Simultaneous release on CD.

POP/ROCK

ANGST
Chrome Molly

& LPIRS. 42199/NA
CA IRSC-42199/NA

MARK ANTHONY
Jumpin’ Off

& LP Tabu BFZ-44311/NA
CA ZK-44311/NA

KURTIS BLOW
Back By Popular Demand

& LP Mercury 834 692.1/NA

CA 834 692-4/NA

T. GRAHAM BROWN
Come As You Were

& LP Capitol C1-48621/NA

CA C4-48621/NA

BURRELL

Burrell

LP Virgin 90830-1/NA

CA 90890-4/NA

RACHELE CAPPELL!

Rachele Cappelli

LP Atlantic 81856-1/NA

CA 81856-4/NA

CHAPTER 8

Forever

& LP Capitol C1-46947/NA

CA C4-46947/NA

ROBERT CRAY BAND

Don’t Be Afraid Of The Dark

& LP Mercury 834 923-1/NA

CA 834 923-4/NA

HOTHOUSE FLOWERS

People

& LP London 828 101-1/NA

CA 828 101-4/NA
(Continued on next page)

Disney/Vista
Mouse Tales

Disneyland/Vista Records and
Tapes has released two more ti-
tles from its Read-Along series:
“Donald’s Pooch Parlor’” and
“Mickey’s Tattered Tale.” The
items are designed to tie in with
other activities celebrating the
60th anniversary of Mickey
Mouse.

Each book-and-cassette unit in-
cludes 24 pages of original full-
color art.

To promote the series, Mickey
Mouse will appear at sporting
events. Also planned are summer-
long theme-park celebrations,
cross-country tours, the sale of
commemorative merchandise,
television specials on network TV
and the Disney Channel, national
tie-in promotions, radio contests,
and media coverage.

The suggested retail price for
each unit is $4.98. For more infor-
mation, call 818-840-1000.

b

In The Pink. Camelot Music and WMGG Columbus, Ohio, teamed up for a Pink

B

M\&” S
1111 RS

N

Floyd promo offering concert tickets and CDs for the most outrageous Pink
Floyd costume, poster, and pink car. Pinking out in front of the winning
customized car—which features a lighted-pig hood ornament, among other
delights—are, from left, Colleene Weiser, WMGG account executive; WMGG
morning air personality Jeff Allen; Camelot manager Tom Knight; Camelot music
buyer Mike Tully; WMGG air personalities Smokey, rear, and Allison; and

contest winner Bob Vincent.

Panelists Call For Improved Communication With Labels

Small Businesses Face Unique Ghallenges

NEW YORK They sell what they
like, but what they don’t like was
elists at the New Music Seminar.

Typical small-business problems
addressed during the July 19 ses-

sion titled “Spe-

cialty Retail” con-

N“s communications,

staffing, and bud-

nEp“HT gets. The panel

drew a large

crowd, attracted

the tail end of the record business
often wags the dog.

“We're the ones listening to the
kids who come in the store and ask
about Camouflage, a German band
said Bob Say, partner in four-store
chain Moby Disc Records in Reseda,
Calif. His comment was echoed by
Gary Sperraza, owner of single-
store operation Apollo Records in
chain’s No. 1 in the next six
months.”

The problem with being on the
cutting edge, according to Diana
Dragone, a principal of three-store
that alternative stores generally
rely on customer relations, develop-
ing a kind of cult of personality
around the owner. But once the
chain expands beyond its initial
tion are diffused, a situation that
could cause problems, she claimed.

“I hate to say this, but [the store]
becomes like a chain unless you can
teach people to do what you do,”

According to Say, the duty of the
small store is to “bust ass, find
product, stay within budget, and
[not] worry about the competition.”
To that end, panelists agreed, the

also covered by specialty retail pan-
cerned suppliers,
by the prospect of finding out how
which sounds like Depeche Mode,”
Buffalo, N.Y.: “Our No. 1 is the big
Star Records in San Francisco, is
store, the owner’s time and atten-
Dragone said.
phones must constantly be worked.

Expressing one of the chief com-
plaints of the panel, Sperraza told of
contantly chasing labels about prod-
uct. “There has to be more commu-
nication,” he emphasized.
Censorship concerns and the is-
sue of chart reports being affected
by labels promising free goods to
accounts were also addressed—the
latter topic provoking the most au-
dience response. Despite a flow of
innuendo, the room seemed divided
as to whether free goods are a big

factor in influencing reports.

Also on the panel was moderator
Steve Knutson, the national sales
and marketing manager of Tommy
Boy Records in New York; Mark
Miller of Twin Cities/Northern
Lights in Minneapolis; Steve Man-
ney of SPV USA Records in Bell-
more, N.Y.; Julie Panebianco of
Warner Bros. Records; and Jeff Co-
hen of Dolphin Music Distributors
of Jacksonville, Fla.

BRUCE HARING

America’s Largest

CD Distributor
HERE’S WHY:

e PRICE—Low everyday prices, incredible weekly sales.
o FiLL —Best fill in the industry.

e SERVICE—100% computerized inventory. The order you
place is the order you get. No disappointments!!
No surprises!!

e DELIVERY —guaranteed 1-2 day delivery anywhere
in the US. at no extra charge to you,

CALL NOW for our spectacular catalog of
THOUSANDS of CD’s ACTUALLY IN STOCK!!

New York
(242) 547-3737

Connecticut
(203) 798-65%90

Toll Free
(B00) 826-0079

DEALERS OMLY

Los Angeles
(213) 388-9834

FAX
(203) 798-8852
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DIVIDER CARDS

ALL SIZES AVAILABLE

1 5¢ and up
Why pay more?
Direct from Manufacturer
(Formerly AL-LEN CUTTING CO.)
Call or Write
LOU CHAMPY
(201) 470-8000
(212) 244-4060
1-800-631-7061 Qutside NJ.
PRIMEX PLASTICS CORPORATION
65 River Dr.. Garfield. NJ 07026

Special Volume Rates
Fiberboard cards available.

We buy used cards.

GEMINI

DISTRIBUTING
INDEPENDENT
DISTRIBUTOR &
FULL LINE MAJOR
LABEL ONE STOP

6299 McDonough Drive
Norcross, GA 30093
Atlanta (404) 441-1868
Miami (305) 253-9495

COMPACT DISCS & ACCESSORIES

LOW PRICES-WEEKLY SPECIALS ON CD'S!
1 NEW LARGER INVENTORY
COMPUTERIZED ORDER PROCESSNG

(7] SAME DAY SHIPMENT

IMMEDIATE ACCESS TO YOUR
PERSONAL SALES REP

CALL TODAY ... WE WANT TO SERVE YOU!

ALL DISC TRADING
N I 41 MONROE TURNPIKE, TRUMBULL, CT 0661

1-800-255-3472 « IN CT 203-452-0203 » FAX 203-452-1843

NMS Panels Gover All But Sexism

BY JEAN ROSENBLUTH

THERE WERE PANELS on world
music, soundtracks, the Benelux
market, censorship, hi-NRG, alter-
native press; just about every topic
of interest to more than 2Y, attend-
ees was covered at New Music
Seminar 9. Every topic, that is, ex-
cept for the one that affects more
people in the music business than
any other: sexism.

Discrimination as a whole was not
overlooked by the seminar organiz-
ers; there was a racism panel. But
there was no organized discussion
of why women are so often relegat-
ed to publicity departments at rec-
ord companies, the lowest-paid seg-
ment of the business. Or why there
are so few female label VPs and
managers and bookers. Or how per-
vasive the problem of on-the-job
sexual harassment is.

“There absolutely should have
been a sexism panel,” says Reebee
Garofalo, a professor at the Univ.
of Massachusetts and the modera-
tor of the racism panel. “The fact
that women are exploited in music
and the music business seems so
self-evident.” Indeed, the very ab-
sence of an NMS panel on sexism
proves its need.

All this is not to say that the sub-
ject wasn’t addressed at the semi-
nar. At many of the panels, the is-
sue was raised by audience mem-
bers. During the “Indie Talent &

& AWARDS

Presented by:

2nd ANNUAL
AMERICAN VIDEO CONFERENCE

5% TheAmerican Film Institute with
Billboard Magazine and The IREPORTER

For registration information call (213) 856-7743.

AMERICAN VIDEO CONFERENCE

A professional conclave for the non-theatrical,
special interest, and music video field.

SAVE THESE DATES!
NOVEMBER 9-11, 1988 IN HOLLYWOOD, CA

Booking’’ panel, for instance,
MBA'’s Steve Martin said that “it’s
a very racist and sexist business”
when asked why there were no
women on the panel. Overall, fewer
than 15% of the panelists were wom-
en.

Of course, it’s a self-perpetuating
problem. Women can’t be represent-
ed on panels at such a seminar in
equal proportion to their percentage

R A

of the population if there aren’t
many of them in positions of power
in the industry. That’s precisely
why the issue needs to be addressed
at such industry gatherings.

The seminar’s organizers couldn’t
be reached to find out why they
didn’t include a panel on sexism in
their agenda, but Garofalo says he
broached the subject with them. I
don’t think there was any resistence
on their part, but no one stepped
forward to organize one.” Garofalo,
who has been involved in putting to-
gether NMS panels for a number of
years, says he considered volunteer-
ing, but “there are contradictions in
having these panels organized by
white men. I took the leap with the
racism panel just because I have
special knowledge in that field.”

We know several prominent wom-
en and men in the business—Melani
Rogers at Arista and Tracy Hill at
Rhino among them—who have indi-
cated a willingness to participate in
a sexism panel next year. Let’s not
let it slip through the cracks again.

MORE LOVE: We don’t mean to
pick on the seminar, but ... Why
must almost every panel degener-
ate into a war of words between
self-righteous indies and the big bad
majors? Inevitably, no matter what
the purported topic under discus-
sion, a panelist from an indie label

(Alternative Tentacles’ Gary Stras-
burg at the “Rock Indies” panel and
Rhythm King’s Martin Heath at
the “U.K. Record Companies” pan-
el, for example) spouts off on how
his company is morally superior to
the majors represented because it's
“giving the people what they want.”
On cue, the audience of mostly col-
lege kids erupts into applause.

Obviously, we’re all for indies.
The contribution they make to the
industry is invaluable and essential
to its very survival. But the fact is
that the majors are obviously “giv-
ing the people what they want,” too:
Rick Astley, whom Heath ridiculed
at length, doesn’t sell millions of al-
bums just to record-company execu-
tives. Such elitism is out of place in
the indie community, which
should—and does—strive to accom-
modate all tastes.

SEEDS & SPROUTS: Rhino’s deal
to distribute three of the Passport
logos is apparently off. No one will
comment on the record, but new
Jem honcho John Matarazzo re-
portedly refused to sign on the dot-
ted line at the last minute. Also,
Passport just instituted another se-
ries of layofTs; a total of six employ-
ees on both coasts put in their last
day July 22, sources say . . . Ichiban
has just put out two Curtis May-
field albums, a reissue of his essen-
tial 1972 soundtrack to “Super Fly”
and “Live In Europe,” a double set
recorded at last year’s Montreux
festival. Mayfield is currently work-
ing on the soundtrack to a spoof of
black exploitation films, which Ichi-
ban hopes to release before the end
of the year . . . Big Beat is booming.
The “Kraze” label has just worked
out deals for the release of the
dance hit “The Party” in Germany,
Holland, Spain, and England and is
readying new records from Mar-
shall Jefferson, Taravhonty, La-
mar, Kortez (Dance Trax columnist
Bill Coleman’s personal pick-to-
click), and Lori West.

ALBUM RELEASES

(Continued from preceding page)

LATIMORE
Slow Down

LP Malaco 7443/NA
CA 7443/NA
ANDY LEEK
Say Something

& LP Atiantic 81864-1/NA
CA 81864-4/NA

LITTLE RIVER BAND
Monsoon

& LP MCA 42193/NA
CA MCAC-42193/NA

LOOSE ENDS
The Real Chuckeeboo

& LP MCA 42196/NA
CA MCAC-42196/NA

KATHY MATHIS

Woman's View

LP Tabu FZ-44335/NA
CAFZT-44335/NA

MFALME

Sexy

& LP Macola 1048/NA

CA 1048/NA

OVERKILL

Under The Influence

& LP Megaforce/Atlantic 81865-1/NA
CA B1865-4/NA

RANKING ROGER

Radical Departure

& LPIRS 42197/NA
CA IRSC-42197/NA

SHINE
Far & Distant Shore

& LP RCA 7654-1/NA
CA 7654-4/NA

MICHELLE SHOCKED
Short Sharp Shocked

& LP Mercury 834 924-1/NA
CA 834 924-4/NA
SOUTHERN PACIFIC
Zuma

& LP warner Bros. 1-25609/NA
CA 4-25609/NA

RAY STEVENS
| Never Made A Record 1 Didn't Like

& LP MCA 42172/NA
CA MCAC-42172/NA

VARIOUS ARTISTS
Metal Warriors

& CD Capitol C2-90590/NA

VIOLENCE
Eternal Nightmare

& LP Mechanic MCA-42187/NA
CA MCAC-42187/NA

To get your company’s new releases listed,
send release sheets or type the
information in the above format on your
letterhead. Please include suggested list
price whenever possible. Send to

New Releases, Billboard, 1515 Broadway,
New York, N.Y. 10036.
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Supplier To Market TV, Movie Projects

J2 Inks Deal For ITC Distribution

BY JIM McCULLAUGH

LOS ANGELES J2 Communica-
tions, the 2-year-old special-inter-
est-oriented supplier that has
made a sizable impact on the mar-
ket with such titles as “Dorf On
Golf’” and ‘“Chef Paul Prud-
homme’s Louisiana Kitchen,” is
getting into the movie business.
The company has inked a deal to
become the exclusive U.S. and Ca-
nadian marketer/distributor of
ITC Entertainment Group films
and television programming.

The long-term deal involves a
film library of several thousand ti-
tles, including “On Golden Pond,”
“Barbarosa,” ‘“The Last Unicorn,”
“Hard Country,” and “Green Ice.”

The ITC Entertainment Group, a
subsidiary of England and Austra-
lia’s Bell Group International, has
been a significant international
producer and distributor of films
and television movies and miniser-
ies. Previously, its programming
fare had been distributed in the
U.S. by CBS/Fox Home Video.

Among the more recent ITC-pro-
duced TV projects are such titles
as “Windmills Of The Gods,”’
“Poor Little Rich Girl,”” and “Bil-
lionaire Boys Club.” ITC has also
produced independent feature
films, including “Sophie’s Choice”
and “The Muppet Movie.”

J2 plans to market ITC product
under a separate ITC Home Video
label, says Jim Jimirro, president
of J2.

Initially, J2 will release both

“On Golden Pond,”” which had
been marketed for a list price of
$29.95, and ““The Last Unicorn,”
previously $59.95, at $19.95 each in
October.

Though J2 has access to many
other ITC features, these are the
only ITC titles scheduled for re-
lease in 1988, says Jimirro.

‘““We don’t plan to dump titles
out there,” says Jimirro. ‘“Those
days are over. We would rather
sell a few titles deeply rather than
sell a lot of titles shallow.”

Critical to the long-term ITC re-
lease plan, says Jimirro, is the use
of the same kind of specially de-
signed campaigns that are the pro-
motional hallmark of J2’s special-
interest video titles.

One example of this kind of pro-
motion, says Jimirro, is for “The
Last Unicorn.”” J2 has already lo-
cated a plush unicorn doll that will
be offered as a self-liquidating
premium for the cassette.

The remainder of ITC’s theatri-
cal product, to be distributed later
on by J2, will no doubt be aimed at
the higher-priced rental market,
says Jimirro.

Overall, says Jimirro, the link
with ITC is a “natural expansion”
move for the publicly held J2,
which officially celebrated its sec-
ond anniversary July 29. He adds
that J2 does not rule out additional
associations with other companies
in the future.

However, the J2-ITC link does
not overshadow J2’s original com-
mitment to special-interest materi-

VIDEO PEOPLE

al, he says.

According to Jimirro, “Dorf On
Golf”” is approaching the 160,000-
unit level, while the more recent
“Dorf And The First Games On
Mt. Olympus’’ is at 70,000. Jimirro
says he expects the latter tape to
pick up steam with promotions tied
to the upcoming Summer Olym-
pics. The company also has a total
of 65,000 units with its two Paul
Prudhomme cooking tapes.

The company is planning a mas-
sive catalog promotion called Vid-
eo Gifts With A Personal Touch,
which involves rebates for most of
its special-interest titles [Bill-
board, July 30]. J2 is also readying
several of its own new releases, in-
cluding a particularly challenging
workout tape with Tracy Scoggins
titled “Tuff Stuff.”

Another upcoming J2 project is a
teenage-oriented cassette featur-
ing “Who’s The Boss?’’ star
Alyssa Milano.

FOR WEEK ENDING AUGUST 6, 1988

Herman And Lily Would Be Proud. Al Lewis, better known as Grampa on the
popular '60s TV show “The Munsters,” mugs it up with Bert Siegelson, VP of
marketing for Amvest Video. The newly formed Rahway, N.J.-based kid-vid
supplier is set to introduce a line of public-domain cartoons titled Grampa’s Silly
Scaries. Each of the 60-minute cassettes has a list price of $9.99 and includes
an introduction by Lewis as Grampa. The veteran actor will also be the
company's spokesperson for advertising, publicity, and point-of-purchase
material.

Billboard.

©Copyright 1988, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any
retrieval system, or transmitted, in any form ar by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written permission of the publisher.

TOP MUSIC VIDEOCASSETTES.

Video People is a weekly column spotlighting personnel changes and
promotions announced by prerecorded-video suppliers, distributors,
duplicators, retailers, and hardware manufacturers. Announcements
should be sent to Video People, Billboard, 1515 Broadway, New York,
N.Y. 10036.

Warner Home Video announces the following: Edward J. Byrnes becomes
senior VP/GM, WHYV International, and James F. Cardwell is named se-
nior VP/GM, WHYV North America.

CARDWELL

PINSON

Richard Pinson is named VP of sales and marketing for RCA/Columbia
Home Video. Previously, he was VP of sales.

Anne V. Lieberman is appointed to the newly created position of VP, busi-
ness development, at S.1. Video, Los Angeles, the direct-response cataloger
of special interest videos. She had been VP of the home video division for
DIC Enterprises. Also at S.1., Emily H. Farr is named to the newly created
position of VP of finance. She had been VP of finance and operations at
New World Video.

Virgin Vision, Los Angeles, promotes David Bixler to the post of VP of
sales and marketing. He was VP of marketing programs. At the same time,
Vicki Barber is promoted to field sales manager. She had been assistant
national sales manager. In other Virgin moves, Debra Wohlwerth, former-
ly with Cinema Group, Vestron, and Embassy, joins the company as North-
west regional manager, and Glenn Zimmerman, formerly with Axon Video
and New World, joins as Eastern regional manager.

=
° % Compiled from a national sample of retail store sales reports.
x o
g <z -3 s
(7] I
o | £|g | TTE Copyright Owner, Principal c8 g | 8=
I - Manufacturer, Catalog Number Performers 28| 2| 35
* % NO.1 » »
MADONNA CIAO ITALIA: LIVE FROM  Sire Records
V|7 jay Warner Reprise Video 38141.3 Madonna 1988 | C | 2998
: Polygram Records Inc.
2 | NEW)> | DEF LEPPARD: HISTORIA Polygram Video 080359-3 Def Leppard 1988 | LF | 2495
’ Elektra Records .
3 [ 5|31 $19.98HOMEVIDCLIFFEMALLIA o = ment 40106-3 Metallica 1987 | C |[1998
4| 4| 5 | DAVIDBOWIE:THE GLASS SPIDER o jiome video MP 1526 David Bowie 1987 | ¢ | 2995
516 |5 MUMBOJUMBO AtlanticiRecordsiinc: Robert Plant 1988 | SF | 1698
Atlantic Video 50121-3 an -
Polygram Records Inc. .
6 | 2 | 35 | SLIPPERY WHEN WET A Polygram Video 440-041521-3 Bon Jovi 1987 | LF | 1998
71312 cve 3::2:: I\Rneucs‘?;d\z Jmerica, Inc. Peter Gabriel 1988 | SF | 1998
8 | 11| 11| LIVEINTOKYO e 717 Joe Jackson 1986 | ¢ | 1998
v CBS Video Music Enterprises .
9 [ 16 | 37 | AEROSMITH'S VIDEO SCRAPBOOK ® (.o - Music Video 5229 Aerosmith 1987 | D |1998
q Atlantic Records Inc.
10|12 5 NEW YEAR'S EVE WHIPLASH BASH Atlantic Video 50122-3 Ted Nugent 1987 | € | 2498
Radio Vision Eric Clapton
11 | 9 | 11 | ERIC CLAPTON AND FRIENDS Vestron Musicvideo 1210 Phil Collins 198 | C [1998
. Atlantic Records Inc.
12 | 10 | 17 | FLICK: THE VIDEO KICK Atlantic Video 501 19-3 INXS 1988 | SF [ 16.98
13119 | 33 WHITESNAKE: THE TRILOGY A Getfen Home Video 38138 Whitesnake 1987 | SF | 1495
14| 7 | 19 | STEVIE: LIVE AT RED ROCKS gf:;yveig;fg‘éﬂware R0650 Stevie Nicks 197 | ¢ |19
1517 ¢ 3 ROY ORBISON AND FRIENDS HBO Video 0073 Roy Orbison 1987 | ¢ |19.99
16 | 14 9 PINK FLOYD AT POMPEI! Vestron Musicvideo 1008 Pink Floyd 198 | C 19.95
Elektra Records
17 | 13 { 19 | THE CURE IN ORANGE @ Elektra Entertainment 40107-3 The Cure 1987 | C |2495
Elektra Records R
18| 15| 45 ONE NIGHT OF RAPTURE @ Elektra Entertainment 40105-3 Anita Baker 1987 C | 2495
19 { 18 | 35 | STING: THE VIDEOS PART 1 A ot i Sting 1987 | SF | 1298
20| 8 | 15 | STORYTELLING GIANT e e a0 Mundo Ltd Talking Heads 1988 | LF | 2498

@ RIAA gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2 million for nontheatrical made-
for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of 150,000 units or suggested
list price income of $6 miltion (60,000 or $2.4 miltion for nontheatrical made-for-home-video product; 50,000 units or a value of $2 million for music video

product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) SF short-form. LF long-form. C concert. D documentary.
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New VCR Feature: Built-In Glosed-Gaption Decoder

A biweekly column focusing on
products, trends, and develop-
ments in the hardware industry.

BY MARK HARRINGTON

The first VCRs with built-in
closed-caption decoders have been
introduced in an
attempt to tap a
potentially huge
market.
Closed-caption
WAIBH decoders, de-
2 signed primarily
for the nation’s
estimated 22 million hearing-im-
paired people, are being used more
and more as home-education tools

HARDWARE

for non-English-speaking citizens
and children learning to read. (The
decoders display text of TV dialog
and even describe some sound ef-
fects on small whited-out portions
of the screen.)

More than 1,000 home video ti-
tles are already closed-captioned,
and the number is increasing by
20-30 new movies a month. Hun-
dreds of hours of network and ca-
ble TV are also closed-captioned,
according to the National Caption-
ing Institute, which recently be-
gan marketing its closed-captioned
decoders through consumer elec-
tronics stores.

NCI, a nonprofit organization
that encodes the captions onto

TOKYO Sony here has boosted
production targets for its new Vid-
eo Walkman even before the ma-
chine has come to market. In its
announcement of an Aug. 21
launch date, the company said it
will manufacture 10,000 units
monthly, but in response to strong
interest at the retail level the out-
put projection has been lifted to
between 15,000 and 20,000 units a
month.

Sony believes expected levels of
demand could warrant production
of up to 50,000 units monthly, but
output is currently constrained to
a maximum of 20,000 by the avail-
ability of components, some of
which have been developed spe-
cially for the Video Walkman.

The machine features a 3-inch
liquid-crystal color screen and can

Sony Ups Video Walkmans
Co. Responds To Retail Demand

be used as a recorder when linked
to a video camera. Weighing only
about 2.5 pounds, it will retail here
at about $960, taking 134 yen as
the equivalent of $1 U.S.

Three companies are planning
new cassettes in the 8mm video
format to exploit the Video Walk-
man market. Kodansha, a major
Japanese publisher, will issue a
monthly version of its young per-
son’s program, “Hot Dog Plus,”
which will run about 40 minutes
and sell for $15, while Diamond, a |
specialist in economics publica-
tions, will launch a 45-minute 8mm
program for business travelers
priced at $21 per issue. Additional-
ly, the Japan Travel Bureau has
said it plans to market a third vid-
eo cassette, largely devoted to
travel information.

movies, home videos, and off-air
broadcasts, already markets the
decoders through some 900 retail-
ers, according to Steve Murray,
NCI sales manager. The list of
stores includes Highland Super-
stores, Lechmere, and Service
Merchandise. NCI decoders, about
the size of a telephone answering
machine, sell for between $150 and
$200 each.

Meanwhile, a small Florida-
based VCR marketer named In-
stant Replay has begun building
the same circuits into its latest
VCRs. Charles Azar, president of
the company, says these VCRs
($595 for a two-head unit, $795 for
a four-head) haven’t had much suc-
cess yet primarily because of
NCI’s lock on the market and the
difficulty in convincing retailers of
the product’s potential.

But like NCI, Azar sees vast po-
tential for closed-captioned de-
vices, not only for the hearing im-
paired but also for people learning
English as a second language and
for children learning to read.

“The majority of the market
buys this because they have to,”
Azar says, “but we decided to see
if there were other markets for it.
We've gone after the education
market, and it’s really blossomed
for us.”

NCI, which has no plans to mar-
ket VCRs with built-in decoders,
says the decoders are finding “‘a
hot market with the second-lan-
guage population, with people us-
ing it to develop their language
skills. It’s a huge market for us,
nearly 25%, and it's growing,”’
says Murray.

An NCI study indicates that in-
terest in the device from video
software companies and network
and cable TV operators is growing.
Some 72% of the country’s decoder

owners have cable TV, and 74%
own at least one VCR (compared
with a national VCR household-
penetration rate of about 55%).
Also, NCI says, 72% of all decoder
owners rent at least one tape a
month, compared with a national
average of 54%. “Those who own
decoders are more apt to rent
tapes than those who don't,” says
Murray.

Explains Azar: “There’s a lot of
[hearing-impaired] people out
there you can’t afford to alienate.
Up until now decoders weren’t ad-
dressed by merchants at all. I
don’t believe it will ever be a large
portion of consumer electronics

stores’ business, but it could be an
important way to bring a fairly
large number of people into their
stores.”

Murray concurs, pointing to an
NCI survey that found that 70% of
those who bought a decoder at a
consumer electronics store
planned to go back for other prod-
ucts.

Azar says he’s finding a grow-
ing international market for his
VCRs when combined with multi-
standard circuits. But, he adds, the
price of the product will limit the
market, especially since most
hearing-impaired people live on
limited incomes.

Paramount To Usher In 4th
With Sell-Through Gampaign

NEW YORK An ambitious
fourth-quarter sell-through push
that includes “Crocodile Dundee”
and “The Golden Child,” starring
Eddie Murphy, as well as 14 horror
titles and six double-cassette fea-
tures has been announced by Para-
mount Home Video.

The company recently made a
series of announcements relating
to a new distribution deal and a
bevy of fiims priced for the sell-
through market:

e Paramount has entered into an
extensive distribution pact with
Palisades Home Video, the compa-
ny formed just over a year ago by
Andre Blay. The two companies
entered into a preliminary agree-
ment in April and have now opted
to extend the deal to include all of
Palisades’ titles.

o Aside from the new $19.95

FOR AD DETAILS
(ONTACT

NEW YORK

Ron Willman
Director of Sales
Video/Sound
(212) 536-5025

LOS ANGELES
Anne Rehman
(213) 273-7040

r _

BILLBOARD SPOTLIGHTS
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SEPTEMBER IS HORROR MONTH!

SEPTEMBER 3 1SSUE:
(loses August 19

SEPTEMBER 10 ISSUE:
(loses August 26

SEPTEMBER 17 ISSUE:
(loses September 1

SEPTEMBER 24 ISSUE:
(loses September 9

price point announced for “Croco-
dile Dundee,” “The Golden Child,”
and 18 other titles, the company
will release six double-cassette
features—including the home vid-
eo debut of the John Wayne war
flick “In Harm’s Way”’—for a list
price of $29.95 each. The five other
titles are “The Godfather,” “The
Godfather, Part I1,”” “The Ten
Commandments,” “Once Upon A

Distribution deal
with Palisades,
horror-film
promo announced

Time In The West,” and ‘‘Paint
Your Wagon.” All of the fourth-
quarter sell-through releases will
be available beginning Oct. 12.

e A promotion dubbed Spookta-
cular Savings will offer the first
six “Friday The 13th” films as well
as eight other horror titles for
$19.95 each. (The company is also
releasing ‘“Friday The 13th, Part
VII—The New Blood,” for a list
price of $89.95.) Retailers who or-
der 13 titles from the horror sell-
through series will receive an in-
flatable pumpkin measuring 48
inches high by 48 inches wide. Oth-
er titles in the promotion, which
has a Sept. 14 street date and an
Aug. 24 prebook cutoff date, are
‘“April Fool's Day,” ‘““Stephen
King’'s The Dead Zone,” ‘‘Stephen
King’s Silver Bullet,” “My Bloody
Valentine,”” ““Prophecy,” “Rose-
mary’s Baby,” “The Sender,” and
llBug.)'

e Three videos developed by the
Boy Scouts of America will be of-
fered for a list price of $29.95 each
beginning Sept. 20 (the prebook
cutoff is Aug. 31). The videos are
geared toward scouts attempting
to earn the first three ranks in
scouting: “Tenderfoot,” ‘‘Second
Class,” and “First Class.” Dealers
that order a prepack that includes
two copies of each videocassette
will receive a counter-top point-of-
purchase merchandiser that reads,
“Three new ways to be prepared.”
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PRESENTED BY CALL
$% The American Film Institute © | FOR

o Billboard. R ENTRIES
s THE L EPORTER |

~ ENTRY DEADLINE: SEPTEMBER 1, 1988

-For Special Interest videotapes released to the U.S. and/or Canadian home markets
between October 1, 1987 and November 1, 1988

Categories:

Adventure; Biography and Personality; Careers, Investment and Personal Finance; Children’s Entertainment;
Comedy; Cooking, Food and Wine; Crafts, Hobbies and Home Arts; Dance Instruction; Dance Performance;
Documentary; Education (traditional academic disciplines); Fine Arts (painting, sculpture, photography,
museum guides); Games and Magic; Home Improvement; Horror; Made For Home Feature Length Fiction
(over 60:00); Made For Home Short Fiction (under 50:00); Music Instruction; Music Performance; Music
Video (Long Form); Physical and Mental Heaith; Religion and Philosophy; Science and Nature; Sports
Entertainment; Sports Instruction; Travel; Video Art.

For conference registration
and AVC Awards entry forms, contact:

THE AMERICAN YIDEO CONFERENCE
The American Film institute
2021 North Western Avenue
Los Angeles, CA 90027
213/856-7743
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Caltan Productions Corp. .
1 1] 81 CALLANETICS A O MCA Home Video 80429 Callan Pinckney 1986 | NR | 24.95
Lorimar/LightYear Ent.
2 | 2 | 20| START UP WITH JANE FONDA Lorimar Home Video 077 Jane Fonda 1988 | NR | 19.95
3 4 42 LADY AND THE TRAMP Walt Disney Home Video 582 Animated 1955 G | 2995
JANE FONDA'S LOW IMPACT Lorimar/LightYear Ent.
| . R 4 | 6 | % | AEROBIC WORKOUT a & Lorimar Home Video 070 Jane Fonda 1986 | NR | 3985
o Wa
: SR 5 3 7 MICKEY COMMEMORATIVE EDITION  Walt Disney Home Video 690 Animated 1988 | NR | 14.95
The 500 Club. Baseball legend Mickey Mantle, right, appears in a new video .
hosted by sportscaster Bob Costas, left. “The 500 Home Run Ciub” focuses on 6 | 5 | 33| PINKFLOYD THE WALL MGM/UA Home Video 400268 Bob Geldof 1982 | R |1995
the 15 men who have hit more than 500 homers during their baseball careers A E =
and includes historical footage of and anecdotal material on the players. Priced 7 | 10 | 47 | AN AMERICAN TAIL & A s n’:f\';‘igg‘omsegts 2 Animated 1986 | G | 2995
at $29.95, the 55-minute tape is available from Cabin Fever Entertainment. For Paramount Pictures Wiliam Shat
q A 1 atner
more information call 203-661-1100. 8 | 8 | 42 | STARTREKIV-THEVOYAGEHOME  [3omait oo e oo 1797 Leonard Nimoy 1986 | PG | 2995
’ Lorimar/LightYear Ent.
9 | 9 |144| JANEFONDA'S NEW WORKOUT A ¢ ontmet B L 6o Jane Fonda 1985 | NR | 39.95
Vestron Pictures Inc. Patrick Swayze
Y 10 | 16 | 28 | DIRTY DANCING Vestron Video 6013 Jennifer Grey 1987 | PG-13 | 89.98
- MADONNA CIAO ITALIA: LIVE FROM  Sire Records
m 11 ! 8 ITALY Warner Reprise Video 38141-3 Madonna 1988 | NR ) 2938
o0
. . . . 1212215 MICKEY AND THE BEANSTALK Walt Disney Home Video 691 Animated 1988 | NR | 1495
VIRGIN VISION is intent on making a big splash at the upcoming seventh
ann.ua] Y}deo Software Dealers Assn. meeting in Las Vegas. The compa- 13|12 7 DUCKTALES: DAREDEVIL DUCKS Walt Disney Home Video 694 Animated 1988 | NR | 1495
ny is giving away a computer system valued at about $12,000 and has
scheduled appearances by Chris Mulkey and Karen Landry, stars of the 14281 5 g:\s’:‘avsl'"c ALONG SONGS: YOU 0 pisney Home Video 662 Animated 1988 | NR | 1495
critically acclaimed comedy “Patti Rocks.” The computer gear will be - '
awarded through a random drawing; dealers who mailed in an entry form 15| 23| 2 | WALLSTREET ¢ CBS-Fox Video 1653 g";g’:ﬁ:'sfe‘;%'as 1987 | R |8998
will compete, as will retailers who sign up for the sweepstakes while at c
1 g Paramount Pictures Tom Cruise
the §how. Thg package includes an IBM mod_el 60 computer with a color 16 { 36 | 72 | TOPGUN Paramount Home Video 1629 Kelly McGillis 198 | PG | 2695
monitor, a printer, and software. The drawing is scheduled for 2 p.m. - :
Aug. 10. The winner need not be present at the drawing. Mulkey and 17| 18 { 7 | FATALATTRACTION e R Michael Douglas 1987 | R | 8995
Landry are expected on hand beginning at 3 p.m. Aug. 8. =
18| 15| 10 %ﬂnov S 1988 PLAYMATE OF THE | 15, yige 0078 India Allen 1988 | NR | 1499
MEDIA HOME ENTERTAINMENT says it will occupy the biggest booth at
VSDA, with about 4,000 square feet of exhibit space. Included in the cav- 19|21 | 70 | THEWIZARDOFOZA ¢ MGM/UA Home Video 60001 é‘;‘)’};j’;ﬁ"d 1939 | 6 |20
ernous display area will be a mock video store replete with Media titles " — -
and a stage that will feature a different display each day. The displays 20 | 17 | 4 | FULL METAL JACKET N e s k"j::fg‘;mﬂ:"e 1987 | R |8995
will be pegged to Media product. For example, on one day the stage will R T T
feature a dilapidated house with boarded-up windows to promote Media’s 21 | B | 41 | CALENDAR Lorimar Home Video 524 Various Artists 1987 | NR | 2495
Nightmare On Elm Street series. Also, the company has cut the price of o A
six horror films, including three in the popular Nightmare On Elm Street 22 | 11 | 112} MARY POPPINS ® ¢ Walt Disney Home Video 23 Dick Van Be;:(e 1964 | G | 2995
series. All the videos in the Hair-Raising Halloween Special will be avail- RIS TETAIRING
able beginning Aug. 15 for a list price of $19.95 each. The six films whose 23|27 8] WORKOUT O Fox Hills Video FH1012 Kathy Smith 1987 | NR | 2995
prices have been cut to the bone: the original “A Nightmare On Elm = e m—_—
Street”; it two sequels, “Freddy’s Revenge” and “Dream Warriors”; 24 | 38 | 88 | THE GODFATHER e e e e Al Padino 1972 | R | 2985
[ . 22, 4 AN 143 1
The Texas Chainsaw Massacre 2”; “Creature”; and “Halloween. JANE FONDA'S EASY GOING Lorimar/LightYear Ent.
) o 25 | 14 | 163 | woRKkoUT A & Lorimar Home Video 058 Jane Fonda 1984 | NR | 3395
NELSON ENTERTAINMENT will release 26 feature films Sept. 28 for a list price S —— o — '
of $19.95 each. Th(? sell-through titles include “The River’s _Edge,” “The 26 | NEW)r | EDDIE MURPHY RAW Paramount Home Video 32037 Eddie Murphy 1987 | R | 8995
Day Of The Dolphin,” “Escape From New York,” “The Whistleblower,” s '
and “The Ballad Of Gregorio Cortez.” 27 | 20 | 111 | KATHY SMITH'S BODY BASICS A 161 Video 8111 Kathy Smith 1985 | NR | 29.95
Q . . Polygram Records Inc.
DEBBIE REYNOLDS recently completed an eight-city tour to promote her new 28 | NEWD> | DEF LEPPARD: HISTORIA Polygram Video 080359-3 Def Leppard L3 || L13  ERRE
workout video for couples, “Couples Do It Debbie’s Way.” The 60-minute " : z -
A k A N 8 g Universal City Studios John Belushi
tape, available from VidAmerica for a list price of $29.98, was featured on 23 | REENTRY | ANIMAL HOUSE O MCA Home Video 66000 Tom Hulce LI7CY [ 155
such shows as “A.M. Los Angeles,” “Pittsburg 2Day,” and “Good Morn- ]
ing Houston.” Says Gary Needle, VP/GM of VidAmerica, “Debbie’s 30| 35 | 25 | KATHY SMITH'S STARTING OUT Fox Hills Video FH1027 Kathy Smith 1987 | NR | 1995
charm, wit, and professionalism resulted in an enthusiastic reception e T e —— ] ] ]
from press, distributors, retailers, and consumers.” The tape for couples 31 - ENTERFOLD #6  Lorimar Home Video 526 Lynne Austin 1987 | NR | 1295
is a follow-up to “Do It Debbie’s Way,” an 85-minute tape also available DUCKTALES: FEARLESS FORTUNE ) ] ]
from VidAmerica for a list price of $29.98. 32| 34 2 HUNTER Walt Disney Home Video 693 Animated 1988 | NR | 1495
SONY VIDEO SOFTWARE is ready to serve up its first-ever sports videos. The 33| 30 | 46 | DORFON GOLF ¢ J2 Communications J2-0009 Tim Conway 1987 | NR | 29.95
company is set to release a tennis instructional titled “Virginia Wade’s ) Julie Andrews
Class” as well as an instructional video for budding football players, “The || & B WESELDERLEBAC CBS-Fox Video 1051 Christopher Plummer | 195 | € | 2398
Official Pop Warner Football Video Handbook.” The Virginia Wade vid- Purple Films Compan
; . . . 2 | 11 | SIGN O’ THE TIMES ple Fims .ompany i : I
eo, priced at $29.95, is designed for all levels of play and touches on a wide 3 MCA Home Video 80797 BUince L5374 |RGe1 32905
range of shots. The football video, priced at $19.95, also covers a wide 3 Universal City Studios )
. . . . 1| 90 | SCARFACE A @ 4 AlP 1983 | R | 2495
range of topics, from warming up to playing strategies. (There’s even a 36 MCA Home Video 80047 acino
section on first aid.) Both Sony tapes have a street date of Aug. 29. Lorimar Film Entertainment Carl Weathers
37 | NEW)r| ACTION JACKSON e ot B Vanity 1988 | R [8995
“ROCK WITH THE STARS,” a 30-minute video that combines rare space foot- | | 38 | 5 | g7 | sLEEPING BEAUTY & Walt Disney Home Video 476 Animated 1959 | G |20
age with appropriate rock tunes (for example, Elton John’s “Rocket Man
and the Beatles’ “Across The Universe”) is being marketed by the South- 39 | 33 | 13 | THE UNTOUCHABLES Paramount Pictures Kevin Costner o T .
eastern, Pa.-based company Rockstar Productions. The company says Paramount Home Video 1886 Sean Connery
¢ . 2 g : I .
‘Rock \_’thh_’I‘he S}ars,_ scheduled for release in _September, is the first 40 | 32 | 138 :’(vl(\)TRHKYO%MrIIH S ULTIMATE VIDEO jg: x:gzg lsnf'oo Kathy Smith 1984 | NR | 2995
tape of its kind. It is being offered through the mail for $24.95 with a free
poster and a $5 discount for those who order before Sept. 30. For more @ 174 gold certification for a minimum sale of 125,000 units <§r aAdollar volume of $9 million at retail for theatrically released programs, or of at least 25,000
o 2 Q X units or $1 million at suggested retail for nontheatrical titles. <’ {TA platinum certification for a minimum sale of 25,000 units or a dollar volume of $18 million
mformatlon, contact Rockstar Productions at 215-337-9555. AL STEWART at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. SF short-form. LF long-form. C
concert. D documentary.
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OME VIDEO

Have A Ball At Christmas. Walt
Disney’s 1950 animated classic film
“Cinderella” will be available at a list
price of $26.99 until Dec. 1, when the
price will be raised to $29.95. Pictured
is a point-of-purchase standee
designed to encourage consumers to
preorder their copy of the film. Walt
Disney Home Video is offering a
limited edition lithograph to those who
pay for the video before the Oct. 4
street date. Walt Disney Home Video
says the movie will be available only
to April 30, 1989.

VIDEO
REVIEWS

This column offers a critical look at
recent nontheatrical video releases.
Suppliers interested in seeing their
cassettes reviewed in this column
should send VHS cassettes to Al
Stewart, Billboard, 1515 Broadway,
New York, N.Y. 10036. Please in-
clude the running time and sug-
gested retail price.

“Richard Marx: Hold On To The
Nights,” Maljack Productions Inc.,
58 minutes, $19.95.

How can you argue with success?
Richard Marx has a hit debut al-
bum—it’s about to mark its 12th
month on the pop albums chart—and
a current smash single, “Hold On To
The Nights.” Three other songs from
the album have also spent time on the
chart. Marx, a singer/songwriter/
pianist/guitarist from Chicago, must
be doing something right.

For the most part, this is a
straightforward concert video, taped
during a 1987 show in Hollywood,
Calif. Nine songs are performed, in-
cluding all of his hits. There’s some-
thing for almost all pop fans—sear-
ing rock, wailful blues, melodic bal-
lads. The band seems to have a ball
performing; saxophonist Dave Koz
and guitarist Paul Warren are most
impressive.

The camera work is far too frenetic
and the video sometimes lapses into
pretentiousness—concert footage is
interspersed with black-and-white
stills of Marx sitting on a bus, staring
out a window, talking on the phone—
but overall this is an entertaining pro-
gram likely to generate lots of sell-
through action among Marx’s many

(Continued on next page)

“My Only Competition s

Plastic Surgery?’_...roe

Get The Advanced Version Py

Of The Number One Exercise
Video In America.

For those who have mastered Callanetics,
now there's a supercharged follow-up
to the revolutionary deep-muscle
exercise program that's been reshaping
America for more than two years.

Callan Pinckney, originator of
Callanetics the chart-busting
exercise video, personally guides
you through her new advanced
workout that's even more
effective than the originalt

Soif the idea of looking 10 years
younger in 10 hours appeals to
your customers, so will Super
Callanetics. To order, contact
your MCA distributor today.

52495
Suggested Retait Price

Color/1Hr. 30 Minutes/Not Rated
VHS Beta HiFi Stereo
Videocassette #80809

Executive Producer: Callan Pinckney

Producer: Marjorie Ciarke Woolridge

for Michael Huss, Inc.

Director/Director of Photography: Michael Huss
Executive in Charge of Production: Marc L. Bailin
Still Photographer: Stuart Gross

STREET DATE:
October 6, 1988

T =iavs
I Koeo aoMing 10 yers younge waih the
108 Gin you 0 Dasect SOUe
oven lnster

Wy sy Competiion
i s cgoey® O,
Caftam Plactmey

ON VIDEOCASSETTE

©1988 MCA Home Video, Inc. All Rights Reserved.
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l "OME VIDEO

mummz g
: o
{ - i
& x
i - VID "EQ SALES
. | - ™™
=
% Compiled from a national sample of retail store sales reports.
o
vl ©
v | X | g | TITLE Copyright Owner, Remarks :-gt
S Manufacturer, Catalog Number a5
RECREATIONAL SPORTS™
Ture 2t % * % NO.1 % %
l 0 P ’
mﬂéﬁw O e e B 1| 2|8 | AUTOMATIC GOLF A ¢ Video Reel VA 39 525:@"353?30;5}&?'%% players” | 1495
% et NE Reork n
S ¢ Sowt . .
= Drsrrimvrons 2 | 1|5 | DORFONGOLF® J2 Communications J2-0009 e e [
THE BEST OF THE FOOTBALL I NFL’s best and funniest football
317 |8 rorLiEs foxiiilisViceo bloopers fill this compilation. 19.95
Gimme Shelter. Vestron Video and distributor Sight & Sound Video teamed up 4 | 10 | 37 | AKNIGHT OF BASKETBALL Kartes Video Communications Goach Bob Knight explains e @ | 1995
to raise money for the homeless in conjunction with the Vestron release — = o e
“Ironweed.” Both companies vowed to donate a portion of the profits from the 5 | 6 | 13| FOREVERFENWAY: 75 YEARS OFRED 3u/Sportsman's video Sy e e 1995
movie to Habitat, a nonprofit organization that builds homes for the homeless. Y. e Py - Coac.es,'
Pictured, from left, are Lesli Rotenberg, Vestron’s publicity manager; Bob 6 | 14 | 83 | GOLFMY WAY WITH JACK NICKLAUS Worldvision Home Video 2001 Eg;’;’“m""w guide for the beginning | gy o5
Annand, president of Habitat’s St. Louis chapter; and J.D. Mandelker, president — = —
of Sight & Sound. 7|4 |27 | NSO GREAT MOMENTS IN HBO Video 0024 :F')’;‘ e o e ‘égg‘fg"a""" of | 1495
DORF AND THE FIRST GAMES OF . Tim Conway bungles his way through
8 3 15 MOUNT OLYMPUS g2lComiunications 20010 athletic contests of ancient Greece. 295
\ Selluloid/Adam R. Bronfman Golf's Grand Master demonstrates and
VIDEo nElews 9 RE-ENTRY GOLF LESSONS FROM SAM SNEAD Star Video Prod. explains every aspect of the game. o9
(Continued from preceding page) 10 | 5 | 19 | THE WASHINGTON REDSKINS - For il video Chanepe. the Weshington Redskine. - | 139
Y n, SKINS.
fans. DAVID BUSHMAN  allusions make this a must for fans of 11 LEE TREVINO'S PRICELESS GOLF A Lee Takes on the tee shot & solves swin,
171 Paramount Home Video 12626 wes on ! ! El 1995
Arthur Conan Doyle’s great detec- TIPS VOLUME 3 faults like slicing & hooking.
“The Bobby Jones Instructional Se- tive, they also prevent non-Holmes- 12| 9 | 3 | NFLTVFOLLIES NFL Films Video Jonathan Winters hosts this newest 19.95
ries: Volume One—The Full ians from fully appreciating it. Also, Fox Hills Video ootballifollies |progfan:
Swing,” Sybervision, 45 minutes, the high price coupled with the brief | 13 | 16 | 9 | WRESTLEMANIAIV & Titan Sports Inc. This event, shown in its entirety, includes | 39 g
$69.95. running time will probably limit its Coliseum Video WFO53 never-before-seen footage.
Golf legend Bobby Jones made 18  market appeal. RTR. , i ; Program addressing aspects of golf such
L y : pp 14 | 18 | 55 | JAN STEPHENSON'S HOW TO GOLF  Lorimar Home Video 147 e e e 29.95
short films for Warner Bros. in the SEEAMHIO
early ’30s that have been compiled “Karate For Kids,” JCI Video, 40 15| s 55 cgrl?llﬁg F{ALMER: PLAY GREAT GOLF Vestron Video 2038 Mastering the Fuqdamentals focuses on 39.98
for this golf series. This first volume minutes, $19.95. the basic mechanics of golf
focuses on the purely instructional Although the packaging claims | 16 | 12 | 13 | THE HISTORY OF BASEBALL 3M/Sportsman’s Video ncludes rare footage from the Major | 2995
aspects of each of those early films. this program is geared “for ages 4 - see-cliasena o
Lovers of the game will delight in  through the early teens,” the minimal | 17 | 11 | 13 lT.IE'EST‘;!&llIJr:&SlPRICELESS GOLF Paramount Home Video 12623 :’e'é’ht‘?euTe'Seth;‘t’ rr:;gzl;itmheff:\l;t‘f 1995
these personalized lessons from one instruction makes it suitable for only . 'q : .
of golf’s early greats. . the most disciplined karate devotees, |18 | 15 | 5 | JHENEW RORIQANKEES I Magic Video ;'L'S‘O'fy‘;'l‘fné:de° forevery Yankees fan. | »g g5
In addition to having instructional who will already be familiar with the — : .
value, this tape contains rare footage routines; the lack of clear directions 19| 19 | 5 | NFL CRUNCH COURSE ':g::;:g‘fn\éf:° Pr'g;"'::f;i::mba" greats plus the NFL's | ;g g
that will be highly prized by collec- regarding proper technique turns g :
tors of golfing memorabilia. Howev-  this into little more than a different | 20 | 13 | 39 | SANOLD PALMER: PLAY GREAT GOLF ;o1 video 2039 More great tips from the master of golf. | 39.98
er, the lofty price may render this type of exercise tape for youngsters.
program more of a specialty item and With programs of this nature, re- .
cut into its sell-through potential. peatability is an absolute must. But HOBBIES AND CRAFTSTM
RICHARD T. RYAN  given the monotonous presentation
and dearth of reinforcement, it is dif- * & NO.1 * %
“Body Sculpture By Judy,” Cine- ficult to imagine any child watching 111 |6l | YESYOUCANMICROWAVE e . Common-sense Budetothebasics of | 2995
matic Releasing Corp., 59 minutes, this program over and over again. - — e
$9.95. . RTR | 2 | 3 |69 | LAURAMCKENZIE'S TRAVELTIPS-  popipiic pictures Corp. H-7352.1 Vit to Oahu, Maui, Diamond Head, and| 4 g
Host Judy Lee, who looks to be in - - - —
tremendous shape but offers no cred-  “The Great Smoky Mountains,” | 3 | 9 | 29 gsgm&gAMB”NG WITH DAVID Lorimar Home Video 052 (L:er:g;‘gf;fj;if’f&%‘ﬂﬁ;{e‘” winning | 3995
its or credentials, shows viewers how  Stamats Film & Video, 30 minutes, — =
o uee such ordinary household tems  $1995. 4 |7 |13 | IOUCHTNESKYPRECISONFLYNG e v oo o e
as soup cans, a broomstick, and plas- This production, another in Sta- m 8 - - - —=
tic milk jugs to tone and define their ~mats’ American Vision Portraits Of | 5 | 5 | 8 Eogrsr:#k :ﬁ-%%'éNMV%E 51 J2 Communications ug‘;‘:z;eé:i’l‘l'g‘ézz:i':g'evea'ed inthis | 1995
muscles. However, this workout is The National Parks series, takes a ! — :
for serious fitness buffs. In fact, one new-age approach to video presenta- 6|49 FODOR'S GREAT BRITAIN Random House Home Video ,T,';'jef'gjgf based on the world-famous | 1 45
would have to be in pretty good tion. The program consists of a suc- 5 N T
. . ~ . . umerous home repair and restoration
Shi%ShJuSt}:Dt}S]uryler thetwarl:n up. (]izssmtr;pf ScNente'S Of] t?’: %{r.eathmOky 7 | € | 37| THISOLD HOUSE Ciownlvideo ideas presented in an easy-to-do style. | 2+%
ough the information is accu- ountains National Park in Tennes-
. . THE SILVER PALATE: GOOD TIMES i i i i
rate .and the workout thorough, ama- see and Nloyth Carolina with narra- 8 | 1|3 | v ;S::Tr‘::,&sf 'C.‘é,?}fe'\)'iffé’ 12135 fcoﬂgbfgartg):yg;é)i,?wﬁse'nt?t‘:ieﬁ:nd Bo0d | 205
teurish production values mar what tion describing the area’s flora, fau- S oS —
might have been a promising pro- na, and history and some dreamy 9 [ 10 [ 53 | PLAY BRIDGE WITH OMAR SHARIF  Best Film & Video Corp. e gyies_ P bridg ques an 2995
gram. Stlll, with its modest price this backgroun,d music by Mannheim 10| 11 | 33 | CHEF PAUL PRUDHOMME'S 20 o How to prepare Cajun and Creole 95
tape might do well. RTR. Stea;lmrol%]er s Jackson Berkey. LOUISIANA KITCHEN, VOL. 2 mmunications classics from scratch. -
Though there is no question that :
q . o : : Tour London with Susannah York & s
“That’s Elementary,” Lioness/ t}%e Smoky Mountain area is worth)fl‘ 11 | 13 | 13 | THE CHARM OF LONDON International Video Network theu;amousr;i\ghts of this great city. €€ | 19.95
Dragon Productions, 27 minutes, of admiration and the panoramas o - -
s ! 4 . . Enjoy the sights and sounds of San
$30. . mopnt&la.m.s, mist, and.streams hg,ve 12 | 2 | 11 | SANFRANCISCO BAY CRUISE International Video Network Francisco's famous bay area. 19.95
Supersleu.th Sherlock Holme§ is  an intrinsic beguty, this slow-moving 13| 8 | 3 | AMERICANBARBECUE AND Serendioity Prod Become the best chef on the block with | 1o oc
back in a delightfully campy pastiche  atmospheric piece lacks the edge of GRILLING pity Prod. this low-priced guide. -
that purports to be based on snippets  discovery found in even the most Pat Hu i i
Q . 2 | . tt hosts this comprehensive course
of newly discovered Hollywood films. mundane National Geographic spe- 14 | NEWD | MICROWAVE COOKING =R =0z in using the microwave. LR
Picture Holmes and Dr. Watson cial. This is for those who are travel- A GUIDE TO GOOD COOKING: ] Chef Jacques Pepin hosts this guide to
: : : 15] 15| 13 Videokraft " ! 49.95
played by Bing Crosby and Bob Hope  ing to the Smokys, doing research on SECRETS OF A MASTER CHEF the basics of cooking.
ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000

as they travel the road to Reichen-
bach and you've got the idea.
However, while all the in-jokes and

the Smokys, or simply seeking an
easygoing video escape.
J.C. McADAMS

units or $1 million at suggested retail for nontheatrical titles. <& ITA platinum certification for a minimum sale of 25,000 units or a dollar volume of $18 million
at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. SF short-form. Lf long-form. C
concert. D documentary.  Next week: Health And Fitness; Business And Education.
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RCA Singles Out ‘Alabama Live’ For Lively Promos

BY EDWARD MORRIS

NASHVILLE How do you pro-
mote an album from which no sin-
gles will be pulled and for which
only modest airplay can be antici-
pated? That was the problem faced
by RCA Records with the recent re-
lease of Alabama’s “Alabama Live”
album.

The label decided to create special
promotions to focus on the entire al-
bum and its live concept—both at
the wholesale and retail levels. Still
in progress, the array of promotions
involves several prize incentives,
among them three in-store appear-
ances by Alabama, a car giveaway,
and a chance for a fan to appear on
stage and sing with the group.

“Alabama Live” goes No. 1 on the

Top Country Albums chart this
week and, according to a label
spokesman, has reached the half-
million mark in sales.

While it would have been possible
to take singles from ‘“Alabama
Live,” it was a less-than-exciting
prospect for RCA since the project
is made up mostly of rerecordings
of old hits and since the band al-
ready had a 1986 “Greatest Hits”
package in the bins. Additionally,
Alabama has been spinning out sin-
gles from its “Just Us” package.

To address the no-singles dilem-
ma, the label persuaded Handle-
man, Lieberman, and Western Mer-
chandisers to use the “Live,” “Just
Us,” and “Greatest Hits” trio as the
display “cornerstone’ of their rack
promotions. RCA also dropped sev-

en other Alabama albums to midline
prices and introduced a CD version
of “My Home's In Alabama” at its
lower-priced Sound Value level. The
titles that have midline prices are
“The Touch,” ‘““40-Hour Week,"”’
“The Closer You Get,” “Mountain
Music,” “Feel So Right,” “Roll On,”
and “Alabama Christmas.”

To whip up enthusiasm at Handle-
man-racked K marts, RCA is offer-
ing in-store appearances by the
band for two stores judged to have
done the best job in merchandising,
selling, and promoting the catalog.
One winning store will be picked
from both K mart’s Eastern and
Western divisions. One of the two
winning K mart store managers will
become a grand-prize winner and
earn a trip to the Country Music

Charity Work Of Colter, Jennings, Others Deserves Praise

YWCA Celebrity Auction Raises $23,000

Assn. awards show in October.

Alabama will also do an in-store
appearance for Wal-Mart.

For the Musicland chain, RCA
has set up a car-giveaway sweep-
stakes and has provided each partic-
ipating unit with point-of-purchase
materials. RCA ads in the chain’s
Rock Express magazine are sup-
porting the promotion.

Country Music Television is run-
ning its own Alabama sweepstakes
through Aug. 19. It requires en-

trants to list their five favorite
songs from the “Live” album. The
winner and a guest will be flown to
Los Angeles in September to attend
an Alabama concert at the Forum,
and the winner will go on stage to
sing with the band during its en-
core. CMT will air eight to 12 spots
daily to promote the sweepstakes
and will take a camera crew to Los
Angeles to tape the event for broad-
cast.

e

I.ETTER FROM COLTER & JENNINGS: Dear Ger-
ry: We are thrilled to report the outcome of the YWCA
Auction held recently. It brought in more than $23,000
to be used for the Try Angle House and Youth Ser-
vices. It broke all records. We could not be happier.
The place was alive with excitement as Leroy Van
Dyke charmed the audience with the cadence of the
auctioneer’s cry. Sheriff Fate Thomas honored us
with his famed smoker, cooking those pork shoulders
with Waylon’s West Texas Barbecue Sauce. The cool

lives far beyond the comfortable confines of studios
and stages. They’re making a mark in the real world
of troubles and triumphs, problems and potentialities,
nightmares and dreams. They’ve endured the former
and are living the latter, and they have the sensitivity
to invite others into their dreamscape, where abuse
and neglect are confined to the past and hope and hap-
piness are promised for the future.

NEWSNOTES: Gumbo Records, a tasty new label
based in Shreveport, La.,

our best auction ever!
Thank you for lending
your name and support.
Your willingness to give
is our strength. Thanks
for being there with us.
Sincerely,

Jessi and Waylon.

A couple of comments
about this letter from
Jessi Colter and Waylon Jennings, honorary chair-
persons of the celebrity auction that sells the posses-
sions of country music stars to raise money for a wor-
thy cause. Often the media overlooks the charitable
activities of show biz stars, playing up the sensational
side of their lives. But behind the scenes, many coun-
try music greats devote time and energy to causes
ranging from drug recovery to such ventures as the
Try Angle House, a home in Nashville for girls receiv-
ing treatment for emotional and/or sexual abuse and
serious neglect. The service also provides counseling
for the parents of those youngsters.

Now if Colter and Jennings, two of the busiest en-
tertainers in the business, have time to devote to such
a project, and they asked you to join them, you would,
wouldn’t you? And if you were invited to join an advi-
sory board consisting of such luminaries as Chet At-
kins, June and Johnny Cash, Rosanne Cash, Ralph
Emery, Van Dyke, Miki and Fate Thomas, Dan Seals,
Tandy Rice, Gerry House and Paul Randall of WSIX
radio, Coyote McCloud and Marc Chase of Y-107 ra-
dio, Carl P. Mayfield of WKDF radio, Daniel Hsu of
the Country Music Wax Museum, Tennessee Commis-
sioner of Tourism Sandra Fulton, Helen Farmer of
the Country Music Assn., Dick Heard of Dick Heard
TV Productions, and U.S. Rep. Bob Clement, you
would do it, wouldn’t you? And if your efforts could
help turn around some lives that have been needlessly
and tragically deviated, you would, wouldn’t you?

Colter, one of the most talented women ever to
grace the country music scene, and Jennings, who had
the guts to turn his own life around by quitting cold
turkey a drug habit of two decades, deserve the lion’s
share of credit here in striving to touch and improve

breeze drifted in from
heaven making it a per-
Nashville

fect eventful day. It was

by Gerry Wood

has released ‘“Warm
Your Heart,” a single by
Margaret Lewis War-
wick. The song was writ-
ten by none other than
Atlantic Records mogul
Ahmet Ertegun. War-
wick, who was recently
inducted into the new
Louisiana Songwriters
Hall of Fame, has had
hits recorded by such
acts as Dolly Parton, Jeanne C. Riley, John Wesley
Ryles, Narvel Felts, and Connie Smith . . . In support
of their summer/fall concert tour and 17th album, the
Oak Ridge Boys will participate in several special pro-
motions via local radio contests. The MCA act will fea-
ture new music from their “Monongahela” album and
a new gospel medley. Joe Bonsall, Richard Sterban,
Duane Allen, and Steve Sanders, the five-man Oaks
Band, and a support crew of 24 will caravan through
32 states and one Canadian province via three tour
buses and two 18-wheel trucks . . . Two stars responsi-
ble for many hits—Eddy Raven and Johnny Bench—
recently dined together in Cincinnati, where Bench
once starred for the Reds. They talked baseball.

The Village Voice’s new Rock & Roll Quarterly fea-
tures a revealing article on Rosanne Cash. Penned by
Jan Hoffman, the piece delves into all the dues paying
that the CBS artist has done. From being Johnny
Cash’s daughter to Rodney Crowell’s wife to her own
worst enemy/best friend, Rosanne accurately de-
scribes the perils and pitfalls that almost destroyed
her as a person and a creator. Fortunately, Cash’s ca-
reer and personal life are on an enjoyable upswing,
something this talented lady richly deserves ... Dick
Feller has written and produced five new AT&T com-
mercials from his original songs. On lead vocals were
Ed Bruce, Del Reeves, and 7-year-old Amanda Brad-
ley, daughter of studio engineer Mike Bradley . .. On
The Move: Bug Music’s Nashville office has moved to
1026 16th Ave. S., phone 615-726-0782; Gene Kennedy
Enterprises to 315 Mount Juliet Rd., Mount Juliet,
Tenn. 37122; and New Dixie Records to 414 Barksdale
Dr., White House, Tenn. 37188.
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This beautiful, tallored estate is planned for family living and relaxed entertaining and
will mect your every need. It rests quictly ainong the trees on 10-265 acres near a
growing community, yct retains the atmosphere of a peaceful country cstate, just
outside Nashville. ConvenienttoI-24, shopping, and restaurants; yet private and quict.
The housc interior of 16,000 total sq. fi. including three floors contains the finest
craftsmanship in its 5 bedrooms, 5 baths, 2 powder rooms, sclf-contained apanment,
a20(t. x 4011, indoor pool, sauna, exercise/weight room, music room, large kitchen and
break fust room, family room, library, office, formal living and dining rooms, a studio
{caturing naturallight, and somuch more. Qutside - 3 courtyards, 1 fountain, regulation
size 1ennis/basketball court, siables, a stocked lake with island and gazebo, ducks,
geese, and wild deer. A stone entrance welcomes you with an aggregate drive and
walks. City and wellwater, gas, clectric, ete. Youmust seethishometotruly appreciate
its unsurpassed quality and meticulous attention to detail and planning.

Contact Joe Swanson or James Farris « 615/896-0000

\. Murfreesboro, Tennessee 37133-1020 Y,
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HOT COUNTRY SINGLES ACTION

RADIO MOST ADDED

BRONZE/
GOLD SILVER  SECONDARY  TOTAL TOTAL
ADDS D ADDS ADDS 0
26 REPORTERS 61 REPORTERS 62 REPORTERS 149 REPORTERS

HONKY TONK MOON
RANDY TRAVIS WARNER BROS. 10 24 16 50 134
SUMMER WIND
DESERT ROSE BAND mca/curs 3 23 17 43 83
BLUE TO THE BONE
SWEETHEARTS OF RODEO cou 2 17 20 39 39
WHAT DO YOU WANT FROM...
FOSTER AND LLOYD rca 3 9 23 35 35
NEW SHADE OF BLUE
SOUTHERN PACIFIC WARNER BROS 2 13 17 32 35
GONNA TAKE A LOT OF RIVER
THE OAK RIDGE BOYS mca 3 13 14 30 79
SATURDAY NIGHT SPECIAL
CONWAY TWITTY mca 1 10 19 30 31
DARLENE
T. GRAHAM BROWN capiToL 2 12 15 29 80
STRONG ENOUGH TO BEND
TANYA TUCKER capiToL 2 11 14 27 121
BUTTON OFF MY SHIRT
RONNIE MILSAP rca 5 8 10 23 114

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Bitlboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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STRONG ENOUGH TO BEND

THE HOTTEST GIRL IN THE COUNTRY
IS BACK WITH
ONE OF THE HOTTEST ALBUMS

OF THE SUMMER.
the brand new album from
TANYA TUCKER
featuring the single
“Strong Enough To Bend"

Produced by Jerry Crutchfield

©1988 Capitol Records. . Inc
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UNTRY

Oory Members, Others Vie For GMA Horizon, Hall Of Fame Awards

NASHVILLE The Grand Ole
Opry’s two newest members are
among the 10 finalists for the Coun-
try Music Assn.’s 1988 Horizon
Award, and three veteran Opry mem-
bers are in the running for Country
Music Hall Of Fame recognition.

In addition to the Opry’s Patty
Loveless (MCA Records) and Ricky
Van Shelton (Columbia), whose musi-
cal styles place them on the tradition-
al end of the spectrum, the other Ho-
rizon nominees represent virtually all
shades of the country format. They
are Rodney Crowell (Columbia), Fos-
ter & Lloyd (RCA), Nanci Griffith
(MCA), Highway 101 (Warner Bros.),

FOR WEEK ENDING AUGUST 6, 1988

Bilboard.

David Lynn Jones (Mercury), Lyle
Lovett (MCA/Curb), K.T. Oslin
(RCA), and Sweethearts Of The Ro-
deo (Columbia).

First given in 1981, the Horizon tro-
phy is designated for an act that has
“demonstrated the most significant
creative growth and development in
overall chart and sales activity, live-
performance professionalism, and
critical media recognition.”

Initial nominations are made by the
CMA'’s board of directors. That slate,
in turn, is given to the general mem-
bership for voting.

Two of this year’s 10 hall of fame
nominees will be elected to member-

ship: one in the “open” category, the
other in the division tagged ‘“‘per-
former active 30 years ago.”

The open nominees are Homer &

Jethro, best known for their country -

music parodies; Bradley Kincaid, a
student of Appalachian folk music
and one of country music’s first na-
tionally acclaimed acts; Loretta
Lynn, Opry member and subject of
the Academy Award-winning “Coal
Miner’s Daughter”; Ray Price, one of
country music’s smoothest and most
pop-oriented balladeers; and Hank
Thompson, a contemporary of Price’s
in country’s post-World War II gold-
en age and a honky-tonk and western

swing pioneer.

Nominees in the other hall of fame
division are “Jumpin’ " Bill Carlisle, a
comic and Opry member; the Louvin
Brothers, the artistically influential,
high-harmony-singing-and-songwrit-
ing team whose only surviving mem-
ber, Charlie Louvin, still plays the
Opry; the Jordanaires, a stellar gos-
pel quartet who subsequently earned
additional fame as Elvis Presley’s vo-
cal backup group; Roy Rogers, sing-
er, songwriter, and certified King Of
The Cowboys; and Cindy Walker, the
prolific songwriter whose composi-
tions include “Cherokee Maiden,”
“You Don’t Know Me,” and “In The

Misty Moonlight.”

Of this year's nominees, Henry
“Homer"” Haynes, of Homer & Je-
thro; Ira Louvin, of the Louvin Broth-
ers; and Hoyt Hawkins, of the Jor-
danaires, are deceased. Roy Rogers
is already represented in the Country
Music Hall Of Fame as a member of
Sons Of The Pioneers.

Hall of Fame nominations are
made by a committee of 12 industry
leaders and voted on by a panel of 200
electors.

Both the Horizon and Hall of Fame
choices will be announced during the
CMA's televised awards show Oct.
10.
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E Compiled from a national sample of retail store E
é é § é and one-stop sales reports. é é § §
z = &5 ¢} z 2| 4 | O
215 | ¥ | ¢ | armsT TITLE 2| % | £ ¢ | arTsT TITLE
= 3| z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* = 3 ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
% NO.1 » » _ 6 | — | 2 MARIE OSMOND caPITOL/CURB 48968/CAPITOL (8.98) (CD) ALL IN LOVE
@ -2 2 | 8 | ALABAMA RCA6825R(8.98) (CD) + 1 weekatNo.One ALABAMA LIVE 40 | 37 | 33 | 17 | DAVID SLATER capiToL 48307 (8.98) EXCHANGE OF HEARTS
2 1 1 12 | REBA MCENTIRE mca 42134 (8.98) (CD) REBA 41 | 41 | 45 | 8 | RESTLESS HEART @ RCa 5648 (8.98) (CD) WHEELS
@ 4 6 4 HANK WILLIAMS, JR. wARNER/CURB 25725/WARNER BROS. (8.98) (CD) WILD STREAK 42 39| 4 20 MOE BANDY curs 10600 NO REGRETS
4 6 5 74 RICKY VAN SHELTON @ coLumBIA 40602/CBS RECORDS (CD) WILD EYED DREAM 43 | 38 | 34 | 42 ALABAMA A Rca 6495-1 (8.98) (CD) JUST US
5 5 4 19 GEORGE STRAIT @ Mca 42114 (8.98) (CD) IF YOU AIN'T LOVIN' YOU AIN'T LIVIN' 4 | 4 | 51 4 THE MCCARTERS WARNER BROS. 25737 (8.98) (CD) THE GIFT
6 3 3 63 RANDY TRAVIS A2 waRNER BROS. 25568-1 (8.98) (CD) ALWAYS & FOREVER 45 | 40 | 3 19 | CHARLEY PRIDE 16TH AvENUE 70551 (8.98) I'M GONNA LOVE HER ON THE RADIO
7 | 8 | 8 | 54 | ROSANNE CASH COLUMBIA 40777/CBS RECORDS (CD) KING'S RECORD SHOP % | 3% | 31 [ 72 | DOLLYPARTOM, LINDA RONSTADT, EMMYLOU HARRIS A TRIO
8 7 9 26 | VERN GOSDIN COLUMBIA 40982/CBS RECORDS (CD) CHISELED IN STONE 47 | 48 | 54 4 RONNIE MCDOWELL CURB 10602/MCA (8.98) (CD) I'M STILL MISSING YOU
@ 14 17 7 KEITH WHITLEY Rca 6494.1 (8.98) (CD) DON'T CLOSE YOUR EYES 56 63 15 EDDIE RABBITT rca 6373 (8.98) (CD) | WANNA DANCE WITH YOU
10 | 10 | 14 [ 12 | K.D.LANG SRe 25724/WARNER BROS. (8.98) (CD) SHADOWLAND 49 | 42 | 44 | 45 | REBA MCENTIRE ® mCa 42030 (8.98) (CD) THE LAST ONE TO KNOW
11 9 7 40 BILLY JOE ROYAL ATLANTIC AMERICA 90658-1/ATLANTIC (8.98) (CD) THE ROYAL TREATMENT 50 50 | 46 | 142 | THE JUDDS A RCA/CURB AHL1-7042/RCA (8.98) (CD) ROCKIN' WITH THE RHYTHM
12 12 10 | 45 GEORGE STRAIT A MCA 42035 (8.98) (CD) GREATEST HITS, VOL. 2 51 45 [ 39 | 60 THE DESERT ROSE BAND mca/CURB 5991/MCA (8.98) (CD) DESERT ROSE BAND
3] 1 12 18 | MICHAEL MARTIN MURPHEY waRNER BROS. 25644 (8.98) (CD) RIVER OF TIME 52 | 43 | 38 [ 19 | JO-EL SONNIER Rca 6374-1 (8.98) (CD) COME ON JOE
14 13 1 54 HANK WILLIAMS, JR. A wARNER/CURB 25593-1/WARNER BROS. (8.98) (CD) BORN TO BOOGIE 53 47 48 21 EDDY RAVEN Rca 6815-1 (8.98) (CD) BEST OF EDDY RAVEN
15 i7-],16 | 11 SWEETHEARTS OF THE RODEOQ coLumsia 40614/cBSRECORDS (cD)  ONE TIME, ONE NIGHT 54 | 59 53 11 SKIP EWING mca 42128 (8.98) (CD) THE COAST OF COLORADO
16 15 13 53 K.T. OSLIN @ rca 5924-1 (8.98) (CD) 80'S LADIES 55 51 51 6 CANYON 16TH AVENUE 70552 (8.98) | GUESS | JUST MISSED YOU
@ 'NEW’ |1 RANDY TRAVIS warRNER BROS. 25738 (8.98) (CD) oLb8X 10 5 | 54 | 55 | 78 HANK WILLIAMS, JR. ® wARNER/CURB 1.25538/WARNER BROS. (8.98) (CD) HANK “LIVE"
18 |16 j 15 [ 111 | RANDY TRAVIS A2 waRNER BROS. 1-25435 (8.98) (CD) STORMS OF LIFE 57 | 4 | 40 | 51 | TANYA TUCKER cAPITOL 46870 (8.98) (CD) LOVE ME LIKE YOU USED TO
19 18 18 )T RODNEY CROWELL coLuMBIA 44076/CBS RECORDS (CD) DIAMONDS & DIRT 58 53 49 44 DAVID LYNN JONES MERCURY 832 5181 HARD TIMES ON EASY STREET
2 |"19 [ 18 | 37 | KATHY MATTEA MERCURY 832 7931 (CD) UNTASTED HONEY 59 | 52 | 59 | 195 | HANK WILLIAMS, R & eeos 658 (o) GREATEST HITS, VOLUME |
21 2 "2 34 MERLE HAGGARD EPic 40986/CBS RECORDS (CD) CHILL FACTOR 60 57 47 22 NANCI GRIFFITH mca 42102 €0) LITTLE LOVE AFFAIRS
2 | 22 | 22 | 65 | DWIGHT YOAKAM @ REPRISE 25567-1/WARNER BROS. (8.98) (CD) HILLBILLY DELUXE 75 | 73 | 78 | GEORGE STRAIT A MCa 5913 (8.98) (CD) OCEAN FRONT PROPERTY
3|32 17 RICKY SKAGGS €riC 40623/CBS RECORDS (CD) COMIN' HOME TO STAY 62 | 49 52 11 EARL THOMAS CONLEY Rca 6824-1 (8.98) (CD) THE HEART OF IT ALL
24 (2 23 17 STEVE WARINER mca 42130 (8.98) (CD) | SHOULD BE WITH YOU 63 | 60 56 | 42 EXILE epic 40901/CBS RECORDS (CD) SHELTER FROM THE NIGHT
% |47 65 REBA MCENTIRE @ mca 5979 (8.98) (CD) GREATEST HITS 64 55 50 48 GLEN CAMPBELL mca 42009 (8.98) (CD) STILL WITHIN THE SOUND OF MY-VOICE
2% | 27|26 | 27 LYLE LOVETT MCA/CURB 42028/MCA (CD) PONTIAC 65 | 65 [ 65 | 519 | WILLIE NELSON A3 coLumBia FC 35305/CBS RECORDS (CD) STARDUST
27 (25 28 8 LEE GREENWOOD Mmca 42167 (8.98) (CD) THIS IS MY COUNTRY 66 | 72 | 66 9 PATSY CLINE mca 42142 (8.98) (CD) LIVE AT THE OPRY
28 128 130 8 BECKY HOBBS MTM D1 71067 (8.98) (CD) ALL KEYED UP 67 | 68 68 55 TAMMY WYNETTE epic 40832/CBS RECORDS (CD) HIGHER GROUND
2% [ 26 | 25 55 HIGHWAY 101 waARNER BROS. 25608-1 (8.98) (CD) HIGHWAY 101 RE-ENTRY ALABAMA A2 RCA AHL 14663 (8.98) (CD) THE CLOSER YOU GET
(30)| NEWD | 1 | DAN SEALS carrroL 6976 5.98) (cO) RAGE ON 69 | 58 | 58 | 13 | LARRYGATLIN/GATLIN BROTHERS ALIVE & WELL ... LIVIN'IN THE LAND OF DREAMS
31 31 36 51 THE STATLER BROTHERS MeRCURY 832 404-1 (CD) MAPLE STREET MEMORIES 7 | 64 72 | 150 | ALABAMA A2RCA AHL1-4939 (8.98) (CD) “ ROLLON
32 | 28 | 27 [ -16 | THE O’KANES coLumBIA 44066/CBS RECORDS (CD) TIRED OF THE RUNNIN' 71 [ 74 | 70 | 79 | ALABAMA A RCa5649-1-R(8.98) (CD) THE TOUCH
33 130 | 29 | 18 | CONWAY TWITTY mca 42115 8.98) (D) STILL IN YOUR DREAMS 72 | 70 | — | 8 | LORETTA LYNN mca 42174 (8.98) (CD) WHO WAS THAT STRANGER
k. 33 |32 76 THE JUDDS A RCA/CURB 5916-1/RCA (8.98) (CD) HEART LAND 73 7 — 2 MEL MCDANIEL cariToL 48058 (8.98) (CD) NOW YOU'RE TALKIN’
35 | 32 | 37 | 128 | ALABAMA ARCAAHL1-7170(8.98) (CD) GREATEST HITS 74 | 61 | 60 [ 37 DAN SEALS caPITOL 48308 (8.98) (CD) THE BEST
3| 3B | 2 4 SOUTHERN PACIFIC WARNER BROS. 25609 (8.98) (CD) ZUMA 75 | 62 | 64 43 THE QAK RIDGE-BOYS mca 42036 (8.98) (CD) HEARTBEAT
37 | 34 | 35 | 27 | PATTYLOVELESS Mca 42092 (cD) IF MY HEARTHAD WINDOWS | (") albums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA)
NEWD | 1 | HOLLYDUNN w7100 oo AGROSS THE IO GRANDE | St o ol o 00000 i 4 0 corfcaton o s f L ron i, il inl i ety 3
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@ 5._ Compiled from a national sample of radio playlists. * 5 =
il EEl o vk ol | BEE | 2o | X
24 ol | 28| €2 | TTLE ARTIST 20 | 28 | 281 €S| TMLE ARTIST
=2 | 52 | wx | 35 | PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL =2 | 33 | wx | TG | PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
A No. 1w 5| s | % | & | ENCNCIER WORE Off MY SWEET ansy AR
. I "
2 3 12 BABY BLUE 1 week at No. One GEORGE STRAIT - - -
D — e (@] 5 | o | + | penTAwAKE P WA OU e
DON'T CLOSE YOUR EYE L WHITLEY u EIERS) A
2 3 4 15 G.FU”DIS.K.VLVHI%EY (B.MCDILL) = KEITH RCA 6901-7 JUST EXILE
53 | 38 | 23 16 ST ONE KISS
@ 4 6 12 BLUEST EYES IN TEXAS @& RESTLESS HEART E.SCHEINER (S.LEMAIRE, J.P.PENNINGTON) EPIC 34-07775/CBS RECORDS
T.DUBOIS.S.HENDRICKS.RESTLESS HEART (D.ROBBINS. V.STEPHENSON, T.DUBOIS) RCA 83867 5w | o " FALLIN' AGAIN ALABAMA
@ 6 7 1 THE WANDERER & EDDIE RABBITT H.SHEDD,ALABAMA (T.GENTRY. G.FOWLER, R.OWEN) RCA 6902-7
& GIVE ALITTLE LGV J oraanaomy | | 55 | 9 | % | 7 | WANNAKNOWHER AGAIN * WASONEERS
8 11 9 IVE A LITTL E & THE JUDDS (WYNONNA & NAOM!)
8.MAHER (PKENNERLEY) RCA/CURB 8300-7/RCA % | w0 | 2 R HEY LITTLE SISTER TOM WOPAT
6 7 9 14 |E%(L) %leE YJ%E &I’al; MgELTOZvE TONIGHT THE BELLAMY BROTHERS J.CRUTCHFIELD (G.E.SCRUGGS) CAPITOL 44144
0 ROY.JR. (D.BEL W.DENTZ, B.CRAIN) MCA/CURB 53310/MCA P IV I 1 | LOVED YOU YESTERDAY LYLE LOVETT
@D, 10 | 18| 9 | o Yol | TRIED O S A Cah A TR O LD MENEIRR S
’ A LITTLE BIT IN LOVE PATTY LOVELESS @ 69 | 5 | DONTIEMORNING ALWAYS COME T00 SOON BAYER
11 Y 10 | EGORDY.IR.TBROWN (SEARLE) MCA 53333 .
DON'T WE ALL HAVE THE RIGHT RICKY VAN SHELTON 59 (a5 | 33 | 17 | YERIRLMAN (NOWHERETO GO) U
9 1 2 14 ¥ . -
® AMVEYOU e N Cawree, | |GD] & | 13 | o | MHYOUREUPPET | TR
15 18] 11 - S SHAL LAl i
JBOWEN.G.CAMPBELL (G.NELSON, PNELSON) MCA 53218 " . ; UNDER THE BOARDWALK LYNN ANDERSON
® T 21 8 &DO YOU LOVE ME) JUST SAY YES HIGHWAY 101 .® s N.LARKIN (K.YOUNG, A.RESNICK) MERCURY 870 528-7
] WORLEY,E.SEAY (B.DIPERO, J.5.SHERRILL. D.ROBBINS} WARNER BROS. 7-27867
- 68°1 79 3 WALK ON BY ASLEEP AT THE WHEEL
@ 16 | 13 | 13 | REAL GOOD FEEL GOOD SONG ¢ MEL MCDANIEL P - RBENSON (K.HAYES) EPIC 34-07966/CBS RECORDS
JKENNEDY (R.FAGAN, L.ALDERMAN) CAPITOL 44158 -
JOE KNOWS HOW TO LIVE EDDY RAVEN 63 | 55| 44 | 19 | LWILLWHISPER YOUR NAME W Gla L el el
@ 197 25 8 BBECKETT (G.LYLE. T.SEALS, M.D.BARNES) RCA 8303 - : G-.OODBYlE = T T
2% | 2 7 IF THE SOUTH WOULDA WON HANK WILLIAMS, JR. 64 52 4 18 J.BOWEN.C.TWITTY,D.HENRY (RMURRAH, J.D.HICKS) MCA 53276
WL B.BECKETT HWILLIAMS,JR..J.E.NORMAN (H.WILLIAMS, JR.) WARNER/CURB 7-27862/WARNER BROS. SEVIEAT TSCETIETTT
@ 2w 9 THE GIFT THE MCCARTERS 08 3 R.SMITH (RSMITH, LSILVER) EPIC 34.07972/CBS RECORDS
PWORLEY.E SEAY (N.MONTGOMERY) WARNER BROS. 7-27868 e EIROGUE DAVID LYNN JONES
16 5 5 13 SUNDAY KIND OF LOVE & REBA MCENTIRE 9 - 2 R.ALBRIGHT,M.RONSON.D.L.JONES (D.L.JONES) MERCURY 870 525.7
JBOWEN,R.MCENTIRE (B.BELLE. LPRIMA, A.LEONARD. S.RHODES) MCA 53315 HOT SHOT OF o
“ b & & 4 BUT «
| SHOULD BE WITH YOU & STEVE WARINER =
23 28 8 BLUE TO THE BONE SWEETHEARTS OF THE (0]
@ J'WEE'S'WAR'NER (EWARINER) MCA 53347 NEW ’ 1 S BUCKINGHAM (M.GARVIN, aJONES) * COLUMBIA 3307985/’(.:'BS§£ODEQQ@$ R
e
2| 2| 8 | MODICTED o SIS 711 75 | 3 | ANYONE COULD BE SOMEBODY'S FOOL NANC! GRIFFITH
I'M GONNA LOVE HER ON THE RADIO CHARLEY PRIDE TEROWMRCRYTTH QL oRPT e
19 13 15 14 NOT LISTED (T.BRASFIELD, M.MCANALLY) ADI 16TH AVENUE 70414 NEW} 1 NEW SHADE OF BLUE SOUTHERN PACIFIC
; AT WIATODRICT SO OESTOE HOLLY DUNN SOUTHERN PACIFIC.J.ENORMAN (J.MCFEE. A.PESSIS) WARNER BROS. 7-27790
@ 25 30 7 H.DUNN.C. WATERS.W.PE TERSON (C.RAINS, B.CASWELL) MTM 72108 NEW’ 1 WHAT DO YOU WANT FROM ME THIS TIME FOSTER AND LLOYD
THANKS AGAIN @ RICKY SKAGGS B.LLOYD,RFOSTER (R.FOSTER, B.LLOYD) RCA 8633-7
@ a2 9 NOT LISTED (J.RUSHING) EPIC 34-07924/CBS RECORDS @ 76 I 81 3 LOSING SOMEBODY YOU LOVE RICK SNYDER
N WE BELIEVE IN HAPPY ENDINGS EARL THOMAS CONLEY WITH EMMYLOU HARRIS TCHOATE (DXEES. R GRISSOM CARITO 24185
@) @3 B | 8 || hrSrarHdi 66327 2| NEWp | 1 | SATURDAY NIGHT SPECIAL CONWAY TWITTY
JBOWEN,C.TWITTY.D.HENRY (D.BLACKWELL, L.BASTIAN) 53373
23 g9 10 16 SHE DOESN'T CRY ANYMORE SHENANDOAH
RHALL.R.BYRNE (R.BYRNE, W.ROBINSON) COLUMBIA 38-07779/CBS RECORDS @ 80 | — 2 LONESOME FOR YOU CHRIS AUSTIN
. G.BROWN (L.CORDLE, L.SHELL) WARNER BROS. 7-27815
32 29 4 STREETS OF BAKERSFIELD & DWIGHT YOAKAM & BUCK OWENS
P.ANDERSON (H. REPRISE 7-27964/WARNER BROS. 74 75 80 3 THE REQUEST BOB PACK
V. COCHISE PROD. (B.PACK) 0AK 1051
2 21 22 13 I'M DOWN TO MY LAST CIGARETTE K.D. LANG
- 0.BRADLEY (H.HOWARD, B.WALKER) SIRE 7-27919/WARNER BROS. @ 81 | — 2 l%‘B)UvREGEIg‘S LHB%EP&E’%RT D%EmMo‘E'ZEf\ays
28 | 34 | 12 | EVERYTIME YOU GO OUTSIDE | HOPE IT RAINS BURCH SISTERS : -
D.JOHNSON (H.COLEMAN. K.GIBBONS) MERCURY 870 362-7 83 _ 2 CRY BABY JOE STAMPLEY
@ . 33; ; TErERTIONE i TR JMORRIS (JFOSTER, JMORRIS, RLAVOIE) EVERGREEN 1075
W.WALDMAN (W.WALDMAN) WARNER BROS. 7-27839 77 61 48.1 19 IF IT DON'T COIIABESOENASY a TANYA TUCKER
@8)| 2 | 35 | 8 | DONTGIVE CANDY TO A STRANGER LARRY BOONE JCRUTCHFIELD (DL GIBSON. C KARP) CAPITOL 44142
RBAKER (L.BOONE, J.HINSON, D.GIBSON) MERCURY 870 454 8 9 CONGRATULATIONS DONNA MEADE
ONEY KT OSLIN - B.KILLEN (RHELLARD, M.GARVIN, W.WILSON) MERCURY 870 527-7
@ 35 ). 38 5 H.SHEDD (K.T.OSLIN) RCA 8388-7 19 85% N 9 WILD TEX%? ROSE . BILLY WALKER
30 | 14| 8 | 16 | GIVERS AND TAKERS © SCHUYLER, KNOBLOCH AND BICKHARDT A R L P T TALL TEXAN 60
J.STROUD (C.BICKHARDT) MTM 72099 ASHES IN THE WIND MOE BANDY
UNTOLD STORIES KATHY MATTEA 8 | 62 | 41~ 7 JKENNEDY (H.COCHRAN, J TWEEL) CURB 10510
@ a1 40 5 AREYNOLDS (T.O'BRIEN) MERCURY 870 476-7 DANGEROUS ROAD MASON DIXON
AM | CRAZY? THE STATLER BROTHERS NEW)D 1 B.LOGAN (R.M.BOURKE, M_REID) CAPITOL 44189
@ « 36 i 9 JKENNEDY (J.FORTUNE) MERCURY 870 442-7 NEW’ . 1 AFTER LOVIN' YOU MELISSA KAY
> o POWER PIEKTRPLAY 55 L A o
@ 81— 2 HON'&YGID%NR%OON w,n&ﬁ'ﬁ?gsﬁ'}é‘,{g NEW) 1 R ROGERS.W.PE TERSON (R.ROGERS) MTM 72110
w18 1| 18 SET 'EM UP JOE VERN GOSDIN 8 | 63.]-60 | 19 | SATISFYYOU @ SWEETHEARTS OF THE RODEQ
- BMONTGOMERY (H.COCHRAN, V.GOSDIN, D.DILLON, B.CANNON) COLUMBIA 38-07762/CBS RECORDS 9 S.BUCKINGHAM (JGILL, D.SCHLITZ) COLUMBIA 38-07757/CBS RECORDS
e DIVIDED BURB STATION
€D €7 L A || 2 || eshiisp B Eb G Ve NEWD | 1 | CUoRTon (ssuskine, s arraroy A T aoa:
: . MY HEART'S WAY BEHIND PETERS
¥ | 1212115 ﬂgg\,',%k L‘_’Gﬁ'géﬁxgon (D.JOHNSON) e GREENWO;;C;)S NEW)D 1 P.PARKER (D.PETERS) D?oti{n%wcx 1895
TR ENOUGH TO & TANYA TUCKER BADLAND PREACHER CARLY HARRINGTON
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by Marie Ratliff

PROGRAMMERS ARE UNIFORM in their praise of Steve Sanders’
vocals on the Oak Ridge Boys’ “Gonna Take A Lot Of River” (MCA).
“His lead singing is the whole secret to this shot in the arm,” says MD
H. David Allan, KRKT Albany, Ore.

“I think this will be their biggest record since ‘It Never Hurts To Hurt

Sometimes’ [1984]. It has almost a live-in-concert feel, and Sanders does a
great job,” Allan says.

PD Van Mac, WOKK Meridian, Miss., adds, “I like the light touch of

squeeze-box sound, and Steve’s lead is very interesting.” The song is
charted at No. 48.

AREA ACTION: Ray Price, whose long string of hits dates back to
1952 (“Talk To Your Heart”), still has quite a following, says MD Gary
Charles, KDRK Spokane, Wash., and his new “Don’t The Morning Al-
ways Come Too Soon” (Step One) is doing well. “It’s a real good country
record,” says Charles, “and we're getting a lot of calls for it.” The song
is charted at No. 58.

MD Chris Michaels, WDSY Pittsburgh, sees great potential in new-

comer Donna Meade, whose “Congratulations” (Mercury) is charted at
No. 78. “This should be the record to open a lot of people’s eyes about
her,” Michaels says, “She has a great voice and will go far.”

Susie Boggess is getting a lot of attention at KFDI, Wichita, Kan.,

with her updated version of the Patsy Montana classic “‘I Want To Be A
Cowboy’s Sweetheart” (Capitol). “We got on it right away,” says MD
Gary Hightower, “and the calls started immediately.” MD Bob Mitch-
ell, KFRE Fresno, Calif., is also a believer in this remake, “I really like
it,”” he says, “and it looks like it’s going to work for her."

“The world will be hearing a lot more from Razorback,” says PD Tim

Wall, KKIX Fayetteville, Ark. “We just added ‘Where Were You When
I Was Blue,” and the people over here are going nuts over it."

6

HIGHWAY 101 IS SMOKIN’,” says MD Paul Fredericks, KMPS Se-
attle, of “(Do You Love Me), Just Say Yes” (Warner Bros.), charted at
No. 11. “They’re pulling a lot of requests.”

"“The group is doing extremely well here, too,” adds MD Bill Powell,

KHEY El Paso, Texas. “This is one of our strongest records.” The stron-
gest, says Powell, is Holly Dunn’s “That’s What Your Love Does To
Me” (MTM). “Just about anything Holly does is a hit here, and this one is
certainly no exception.™
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A ranking of distributing fabels
* by the number of titles they have
on the Hot Country Singles chart.

NO. OF TITLES
ON CHART

Columbia (10)
Epic (7)

MCA/Curb (3)
A&M (1)
RCA/Curb (1)

Reprise (1)
Sire (1) -
Warner/Curb (1)
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Atiantic America (1)
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Soundwaves {1)
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Billboard. Hor COUNTRY SINGLES..
A ranking of the top 30 country singles by sates with reference to each
title's position on the main Hot Country Singles chart.

SALES £z
of |53 o
Iy |2y TITLE ARTIST 20
1 2 BABY BLUE GEORGE STRAIT 1
2 1 DON'T WE ALL HAVE THE RIGHT RICKY VAN SHELTON 9
3 3 SUNDAY KIND OF LOVE REBA MCENTIRE 16
4 6 BLUEST EYES IN TEXAS RESTLESS HEART 3
5 5 DON'T CLOSE YOUR EYES KEITH WHITLEY 2
6 7 THE WANDERER EDDIE RABBITT 4
7 9 I'M GONNA LOVE HER ON THE RADIO CHARLEY PRIDE 19
8 11 | COULDN'T LEAVE YOU IF | TRIED RODNEY CROWELL 7
9 4 SET 'EM UP JOE VERN GOSDIN k1)
10 14 IF THE SOUTH WOULDA WON HANK WILLIAMS, JR. 14
11 12 GIVE A LITTLE LOVE THE JUDDS (WYNONNA & NAOM!) 5
12 8 JUST ONE KISS EXILE 53
13 16 SHE DOESN'T CRY ANYMORE SHENANDOAH 23
14 15 GIVERS AND TAKERS SCHUYLER, KNOBLOCH AND BICKHARDT 30
15 10 TALKIN' TO THE WRONG MAN MICHAEL MARTIN MURPHEY 46
16 26 I'LL GIVE YOU ALL MY LOVE TONIGHT THE BELLAMY BROTHERS 6
17 18 I'M DOWN TO MY LAST CIGARETTE K.D. LANG 25
18 20 THANKS AGAIN RICKY SKAGGS 21
19 21 (DO YOU LOVE ME) JUST SAY YES HIGHWAY 101 11
20 13 IF YOU CHANGE YOUR MIND ROSANNE CASH L1
21 19 JOE KNOWS HOW TO LIVE EDDY RAVEN 13
22 25 I STILL BELIEVE LEE GREENWOOD 36
23 | — | WE BELIEVE IN HAPPY... EARL THOMAS CONLEY/EMMYLOU HARRIS 22
9 27 THAT'S WHAT YOUR LOVE DOES TO ME HOLLY DUNN 20
25 28 A LITTLE BIT IN LOVE PATTY LOVELESS 8
26 17 FALLIN' AGAIN ALABAMA 54
27| — | LOVED YOU YESTERDAY LYLE LOVETT 57
28 | — | THEY ALWAYS LOOK BETTER WHEN THEY'RE LEAVIN' BECKY HOBBS 50
29 | — AM | CRAZY THE STATLER BROTHERS 32
30 22 REAL GOOD FEEL GOOD SONG MEL MCDANIEL 12

©Copyright 1988, Billboard Publications, Inc. No part of this publication may be reproduced, stored
in any retrieval system, or transmitted, in any form or by any means. electronic, mechanical, photo-

copying, recording, or otherwise, without the prior written permission of the publisher.

COUNTRY SINGLES A-Z
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TITLE
(Publisher - Licensing Org.)
Sheet Music Dist.

ADDICTED

(Blue Gate, ASCAP/C.Wheeler, ASCAP/Bughouse,
ASCAP/Bug Music) CPP

AFTER LOVIN' YOU

{Kristen Marie, ASCAP/Princess Muws, BMI)

32 AM | CRAZY?

]

7%

8

4

1n

(Statler Brothers, BMI) CPP

ANOTHER PLACE, ANOTHER TIME

(Jack & Bill, ASCAP/Ranger Bob, ASCAP/Unichappell,
BMI) HL

ANYONE COULD BE SOMEBODY'S FOOL

(Wing And Wheel, BMI/Bug, BMI)

ASHES IN THE WIND

(Tree, BMI) HL

BABY BLUE

(Muy Bueno, BMI/Bill Butler, BMI)

BADLAND PREACHER

(Calente, ASCAP/Kenco, ASCAP)

BENEATH A PAINTED SKY

(Cross Keys, ASCAP) HL

BETTY JEAN

(MCA, ASCAP) HL

BLUE LOVE

(Cross Keys, ASCAP) HL

BLUE TO THE BONE

(Cross Keys, ASCAP/Tree, BMI/Jack & Bill,
ASCAP/Mc Bec, ASCAP)

BLUEST EYES IN TEXAS

{WB, ASCAP/Uncle Beave, ASCAP/Warner-Tamerlane,
BMI/Bunch Of Guys, BMI) WBM

BUTTON OFF MY SHIRT

(Almo, ASCAP/Quince Music/Chappell, ASCAP/Rondor
Music/Good Single Ltd., PRS) HL/CPP -
CONGRATULATIONS

{Tree, BMI/Cross Keys, ASCAP)

CRY BABY

(Jerry Foster, ASCAP/Johnny Morris, BMI/Jerry & Bil,

ASCAP)

DANGEROUS ROAD

(Jack & Bill, ASCAP/Songs De Burgo, ASCAP/Lodge
Hall, ASCAP)

DARLENE

(Acuff-Rose, BMI/Milene, ASCAP/It's On Hold,
ASCAP)

DIVIDED

(Alabama Band, ASCAP)

(DO YOU LOVE ME) JUST SAY YES

(Little Big Town, BMI/American Made, BM1/0id Wolf,
BMI/Corey Rock, ASCAP/Wee B, ASCAP)

DON'T CLOSE YOUR EYES

(Jack & Bill, ASCAP) HL

DON'T GIVE CANDY TO A STRANGER

(Uncle Artie, ASCAP/Goldline, ASCAP/Silverline, BMI)
cep

DON'T THE MORNING ALWAYS COME T0O SOON
(Milistone, ASCAP)

DON'T WE ALL HAVE THE RIGHT

(Tree, BMI) HL

26 EVERYTIME YOU GO OUTSIDE | HOPE IT RAINS

(Lowery, BMI/Brother Bill's, ASCAP) CPP
FALLIN' AGAIN

(Maypop, BMI) WBM

THE GIFY

(Diamond Dog, ASCAP/Love This Town, ASCAP)
GIVE A LITTLE LOVE

(Irving, BMI) CPP

GIVERS AND TAKERS

(Colgems-EM), ASCAP) WBM

GONNA TAKE A LOT OF RIVER

{(Reynsong, BMI)

GOODBYE TIME

(Tom Collins, BMI) CPP

HEY LITTLE SISTER

(Irving, BMI) CPP

HOCUS POCUS

(Millhouse, BMI/Tom Collins, BMI) HL/CPP
HONKY TONK MOON

(Hannah Rhodes, BMI)

| COULDN'T LEAVE YOU IF t TRIED
(Coolwetl, ASCAP) HL

| DON'T HAVE FAR TO FALL

(Acuff-Rose, BMI/Golden Reed, ASCAP) CPP
| HAVE YOU

{Warner-Tamerlane, BMI/Believus Or Not,
ASCAP/Screen Gems-EMI, BMI)

{ LOVED YOU YESTERDAY

(Michael H. Goidsen, ASCAP/Lyle Lovett, ASCAP)
| SHOULD BE WITH YOU

(Steve Wariner, BM!)

| STILL BELIEVE

(WB, ASCAP/Brother Bill's, ASCAP) CPP/WBM
| TOLD YOU SO

(Charlie Monk, ASCAP/Three Story) WBM -
| WANNA KNOW HER AGAIN

(Hollywood Avenue, BM1/Irving, BM{) CPP

| WANTA WAKE UP WITH YOU

(Ben Peters, BMI)

| WILL WHISPER YOUR NAME

(Song Pantry, ASCAP/VanWarmer, ASCAP) CPP
IF {T AIN'T BROKE DON'T FIX IT

(Rural Hip, ASCAP/West Express, BMI)

77 IF IT DON'T COME EASY
(Silverline, BM1/Songmedia, BMI) WBM

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

NEW SHADE OF BLUE
(Long Tooth, BMI/Endless Frogs, ASCAP)

14 IF THE SOUTH WOULDA WON 40 THE OTHER GUY
(Bocephus, BMI) CPP (American Ragtime, BMI)
44 IF YOU CHANGE YOUR MIND 97 OUT OF SIGHT AND ON MY MIND
(Chelcait, BMi/Almo, ASCAP/Little Almo, ASCAP/Bug, (Ensign, BMI/Jack & Bill, ASCAP/Rebel Heart,
BMI) CPP ASCAP) HL/CFP
6 ILL GIVE YOU ALL MY LOVE TONIGHT 96 THE RADIO
(Bellamy Bros., ASCAP) (Benefit, BMI/Englishtown, BMI)
93 I'LL WALK BEFORE I'LL CRAWL 12 REAL GOOD FEEL GOOD SONG
(Tree, BMI/Cross Keys, ASCAP) HL (Of Music, ASCAP/King Coal, ASCAP/Jack & Bill,
25 I'M DOWN TO MY LAST CIGARETTE ASCAP/Rebel Heart, ASCAP) HL
(Central Songs, BMI) WBM 74 THE REQUEST
19 I'M GONNA LOVE HER ON THE RADIO (Calente, ASCAP)
(Rick Hall, ASCAP/Beginner, ASCAP) WBM 66 THE ROGUE
90 I'M STILL MISSING YOU (Mighty Nice, BMI/Hat Band, BMI)
(Tree, BMI/Strawberry Lane, BMI) HL 84 SATISFY YOU
60 I'M YOUR PUPPET (MCA, ASCAP/Don Schlitz, ASCAP/Almo, ASCAP)
(Fame, BMI) HL/CPP
92 IT'S NOT EASY 72 SATURDAY NIGHT SPECIAL
(Dobbins, BMI} (Jobete, ASCAP/Major Bob, BMI)
13 JOE KNOWS HOW TO LIVE 34 SET 'EM UP JOE
(Good Single, BMI/Irving, BMI/WB, ASCAP/Two Sons, (Tree, BMI/Sabal, ASCAP/Larry Butier, BMI/SBK
ASCAP/Tree, BMI) HL/CPP Blackwood, BM1/Hookem, ASCAP) HL '
53 JUST ONE KISS 23 SHE DOESN'T CRY ANYMORE
(Tree, BMI/Pacific Island, BMI) HL/CPP (Rick Hall, ASCAP/Alabama Band, ASCAP) WBM
83 LET'S BE BAD TONIGHT 98 SORRY GIRLS
(Lawyer's Daughter, BMI/Ronnie Rogers, BMI) (SBK Songs/Combine, BMI) HL
27 LETTER HOME 24 STREETS OF BAKERSFIELD
(Moon & Stars, BM1/Screen Gems-EMI, BMI) {Tree, BMY) HL
8 A LITTLE BIT IN LOVE 37 STRONG ENOUGH TO BEND
(Goldline, ASCAP) (Uncle Artie, ASCAP/Don Schlitz, ASCAP) CPP
73 LONESOME FOR YOU 49 SUMMER WIND
(Jack & Bill, ASCAP/Amanda-Lin, ASCAP/Millhouse, (Bar None, BMI/Bug, BMI)
BMI) 16 SUNDAY KIND OF LOVE
71 LOSING SOMEBODY YOU LOVE (MCA Music) HL
(Tag Team/Eight-O-Five, ASCAP) 45 SUSPICION
75 LOVE IN THE HEART (Elvis Presiey, BMI/Rightsong, BMI) HL
(Sunlover, BMi/Salty Dog, BMI) 4 TALKIN' TO THE WRONG MAN
91 LOVE OF A LIFETIME (Timberwolf, BMI)
(Kristoshua, BMI) 41 TEAR STAINED LEVTER
95 MIDNIGHT HIGHWAY (Island, BMY)
(U Do 2, ASCAP/Warner-Refuge, ASCAP/Long Tooth, 21 THANKS AGAIN
BMI) wBM (Jack & Bill, ASCAP/Amanda-Lin, ASCAP) HL
29 MONEY 20 THAT'S WHAT YOUR LOVE DOES TO ME
(Wooden Wonder, SESAC) HL (Terrace, ASCAP/Cross Keys, ASCAP/Tree, BMI)
86 MY HEART'S WAY BEHIND HL/CPP
(Doug Peters, BMI) 50 THEY ALWAYS LOOK BETTER WHEN THEY'RE

51 THE NEW NEVER WORE OFF MY SWEET BABY
(Tree, BMi/Musicor, SESAC/Fast Bali/Gid, ASCAP)
HL/CPP

61,

LEAVIN'
(Lawyer's Daughter, BMI/Beckaroo, BMI) CPP
UNDER THE BOARDWALK

31

59

(Alley, BMI/Trio, BMI)

UNTOLD STORIES

(White Sheep, ASCAP/Colgems-EMI, ASCAP)
WALK ON BY

(Lowery, BMI) CPP

THE WANDERER

(Mijac, BM1)

WE BELIEVE IN HAPPY ENDINGS

(Jack & Bill, ASCAP) HL

WE NEVER TOUCH AT ALL

(Tree, BMI) HL

WHAT DO YOU WANT FROM ME THIS TIME
(Uncle Artie, ASCAP/Lawyer’s Daughter, BMI)
WHAT SHE 1S (IS A WOMAN IN LOVE)

(Jack & Bill, ASCAP/Ranger Bob, ASCAP/Unichappell,
BMI) HL

WILD TEXAS ROSE

(Best Way, ASCAP/Memory Maker, BMI)
WORKIN' MAN (NOWHERE TO 60)

(Jim Boy, ASCAP/Bughouse, ASCAP)

are listed for piano/vocal sheet music copies
and may not represent mixed folio rights,

SHEET MUSIC AGENTS

CLM Cherry Lane

CPP Columbia Pictures
HL Hal Leonard

WBM Warner Bros.
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Beyond Video Webh Trying To Live Up To Its Name

BY EDWARD MORRIS

NASHVILLE Beyond Video store
owners spend a lot of time figuring
out ways to live up to their chain’s
name. The 32-member nonprofit
buying association—with stores in
Virginia, West Virginia, and North
Carolina—is another spinoff sector
of the once mammoth but ill-fated
Adventureland Video group.

Once the split from the parent
group was made, says Beyond Vid-
eo president Roy James, the dissi-
dents decided ‘“we wanted our
stores to take on a retail look as op-
posed to a video-library look.” Most
of the stores have followed this
guideline with a vengeance.

Instead of concentrating on hav-
ing a lot of titles for rent and sale,
Beyond Video members are focus-
ing on creating total entertainment
centers. Many carry video hard-
ware, and eight stores have special-
ly constructed ‘“‘hi-fi theaters” in
which customers can watch large-
screen presentations of upcoming
video movies.

James’ Staunton, Va., outlet, for
example, features a theater with a
50-inch Mitsubishi wall-mounted
television set, a 280-watt hi-fi sound
system, and a state-of-the-art hi-fi
VCR. The decor is hi-tech with neon
accent lighting, and the seating is
comfortable, living-roomlike furni-
ture. And there’s a 70-gallon saltwa-
ter aquarium built into the theater
wall.

James says he sees this installa-
tion, which seats up to a dozen peo-
ple, as “the living room of the fu-
ture.” He adds, “It helps us sell a lot

of hardware, and it gives us that
theatrical experience that is badly
missing from regular video stores.”

James doesn’t feature upcoming
hot titles in the theater. Instead, he
previews movies that are good but
have been overlooked or may not
have played in the area he draws his
customers from.

Six Beyond Video locations have
also installed 28-flavor ice cream
parlors. These are not leased sec-
tions, James notes, but are part of
the stores’ regular operations.

Another chain feature is the vid-

‘We wanted a retail
look rather than a
video-library look’

eo-gift-shop section. These gift sec-
tions, which are separated from oth-
er parts of the stores and are outfit-
ted with a separate sign, carry such
video-related merchandise as plush
toys, “Sesame Street” and Disney
paraphernalia, posters, T-shirts,
jackets, hats, and baseball caps as
well as new and used movies. James
says the aim is to condition custom-
ers to the idea that they should
come to the video stores to buy
gifts—not just to rent movies.

As another inducement to cus-
tomers, Beyond Video stores have
play centers for children.

James concedes that such diversi-
ty requires considerable floor
space—from 3,000-5,000 square
feet.

By having a variety of in-store

amenities and attractions, James ar-
gues, Beyond Video doesn’t have to
worry about carrying a lot of titles.
According to James, many of the
chain’s stores have fewer titles than
their competitors do ‘“‘but are still
whipping their tails.”

Members pay a one-time admis-
sion fee of $500 to the chain and a
monthly $25 “investment fee.” Act-
ing as a buying cooperative, Beyond
Video gets its members discounts of
3%-4% on its movies from Major
Video Concepts, its sole distributor,
as well as free freight. Best Tech-
nologies, James says, offers mem-
ber stores discounts of up to 35% on
its line of accessories.

For their monthly investment fee,
members are given a monthly news-
letter that includes artwork for use
in advertising and that profiles a
different store in each issue; a “pre-
ferred suppliers listing” of compa-
nies with which the chain has spe-
cial buying arrangements; a month-
ly two-hour promotional videotape
compiled from movie trailers for in-
store showing; and monthly mem-
bers-only movie-preview screen-
ings.

The newsletter and compilation
tape (which is interspersed with Be-
yond Video logos) are produced and
distributed by James’ office. Plans
are in the works for the creation
and staffing of a chain headquar-
ters that would handle these func-
tions.

Beyond Video members use their
co-op ad money to compile, publish,
and distribute a biannual catalog of
the top 1,000 movie titles and a brief
description of each. A disclaimer on

Films Indexed By Subjects, Stars, Genre

Erol’s Inc. Debuts ‘Book Of Video Lists’

BY BILL HOLLAND

WASHINGTON Erol’s Inc. has
taken an extra step in its publishing
efforts, compiling a new reference
book of videos by subject and star
rather than by title.

The new book, called “The Book

Of Video Lists,” to be published this
fall by Madison Books, is the brain-
child of Tom Wiener a former senior
editor of American Film, and Ron
Castell, Erol’s VP of marketing and
merchandising. Wiener is editor of
the chain’s various publications, in-
cluding its monthly newsletter and

»
RS B

The final manuscript of “The Book Of Video Lists” is passed from author/
creator Tom Wiener, left, to a representative of publisher Madison Books.

periodic title catalogs.

The new book puts thousands of
titles into lists by subject and star
and divides into 12 categories films
found in most video stores—action/
adventure, classics, ¢omedy, cult,
drama, foreign, horror, kid/family,
musicals, mystery/suspense, sci-
ence fiction/fantasy, and westerns.

It also contains a complete index
of every video title, including a sum-
mary of the movie, its running time,
year of release, whether it is color
or black and white, its Motion Pic-
ture Assn. of America rating, a rec-
ommendation, and a category
checklist.

Says Castell: “We know firsthand
from dealing with over 1 million cus-
tomers that people always look for
movies of a certain kind. While
there are a score of reference books
listing movies by title, there has
never been a book of fully cross-ref-
erenced lists until now.”

Adds Wiener, “This book is for
anyone who ever stood in front of a
shelf of tapes at a video store and
screamed ‘Help! ”’

Springfield, Va.-based Erol’s
plans to sell the book with a custom-
ized cover featuring the chain’s logo
in its 162 stores. Another version
with a generic cover will be offered
for sale by Madison at conventional
book outlets.

the catalog notes that some member
stores may not stock some of the ti-
tles listed. James says this provision
is the only way to come up with a
manageable and easy-to-understand
listing.

The catalog carries the Beyond
Video logo and cites all the member
stores and their addresses. Each
store was given a minimum of 1,000
copies of the current catalog for
$170, a price, James explains, that
enables the stores to give the cata-
logs to their customers.

Regardless of the number of
stores a Beyond Video owner has,
he or she has only one vote in deter-

mining the affairs of the group and
in the annual election of officers.
Beyond Video has two trade shows
a year, and owners meet every oth-
er month to discuss trends and tech-
niques.

James says the chain started with
16 stores, and he predicts that it will
add another 15-20 members. The
prevailing sentiment, according to
James, is to confine membership to
the current three-state area.

Like Arkansas-based Aardvark
Video (Billboard, June 18), members
of Beyond Video were led away
from Adventureland Video by one

(Continued on page 59)
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1| 1| 7 | MICKEY COMMEMORATIVE EDITION 1988 | 145
2 12 [ ] oy e v
o 7 | S o
o [F] 7 | ttoxey anm e sEansTAL
5 | 3 | 7 | BACKIALERIEAERS FonTune e
118 | B s et o oo 1986 | 2995
] s o | S TS o
s 7 [ ] e eaaes o ot o
9 |9 || ENO (gg::;oH:me Video 239 1940 | 29.95
10|10 | 20 | SoE0a Home video M201233 1988 | 14.95
11| 13 1.7 | o Disney bome Video 695 '+ 1938 | 1435
12| 101z | ey Home video 64 o o0 ® 1974 | 1038
13| 12 |1z e ome Veeo 36 1o | 2
14|14 149 [\A,Igllt“lg?n:y.Home Video 24 1941 | 2995
15 | 211 7 | o ioney Home viteo 892~ 1938 | 1435
16 | 18 {110 wmrl‘)lisng‘so’:noeov?d:or‘g;HE BLUSTERY DAY ¢ 1968 | 1495
17| 20 | 6 | ey Home Video 531 Mo oHHO! L 455
18 | 19| 29 | L8 Cioney Home Viden 595 e
19 | REENTRY | ey Home ideo 65— o e VORE 1983 | 1438
20 | % | 18 | WGWUA Home Vido 1201 323 138 | 1935
21 | REENTRY | ey Fome video 220 L3 X
21 23| 3 [“)IIaS"NDE':nSeySm(r;n :l\.l(_)'dr:fssolNGS:THE BARE NECESSITIES | 55, ( 145
23| 2| 63 ‘I'JJIaSMNDEi::‘SeyS:mgeA\II.ig:oG“ggNGS: ZIP-A-DEE-DOO-DAH & | 1500 | 145
2|2 18. 32:4F/Yl.:A Home Video M201232 e
25| 16 | 40 | i ianey Home Video 576 1sa7 | uss

‘ ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for
theatrically released programs, or of at least 25,000 units or $1 million at suggested retail for
ITA platinum certification for a minimum sale of 25,000 units or a dollar volume of
$18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at

suggested retail for nontheatrical tities. SF short-form. LF long-form. C concert. D documentary.

nontheatrical titles.
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IDEO RETAILING

Breadth Of Copy
Emphasized At
Galif.’s Vid Gity

BY EARL PAIGE

LOS ANGELES Though Ray and
Michele Lucchesi’s two-store Video
City business in San Francisco’s
East Bay district might seem typi-
cal enough, the firm’s independence
has always set the pace for its com-
petitors.

That’s the boast Ray Lucchesi
makes in describing Video City's en-
try into the use of open displays and
computers—and more recently, its
addition of nonvideo items and its
refusal to get excited about the
depth-of-copy issue.

Few customers come in for a spe-
cific title, he says. “If they grab
‘Platoon,’ then they're out the door
with one movie. If it isn’t there, they
rent three movies because they
want to be sure they’re going to get
an evening’s worth of entertain-
ment,”” having already made the
mental commitment to rent a video.

This doesn’t mean the Lucchesis
put down the importance of new re-
leases. In fact, there is a whole sec-
tion at the rear of both stores devot-
ed to new stock. Rental patterns,
however, back up their belief. “It’s
more than a hit business. Of 500
movies [rented] a day, 270 will be
new releases,” Ray Lucchesi says.

The downside of having new re-
leases in depth, he says, is that a
store often has them too long. “I
still have copies of ‘Rambo’ that
aren’t paid for—and yet my two
copies of ‘Faces Of Death’ have net-
ted us $500.”

Emphasizing breadth of selection
rether than depth is a serious com-
mitment “‘because you have to have
the goods,” says Ray Lucchesi. In
tte Antioch, Calif., flagship store,
he stocks 6,400 titles and a total of
7,000 pieces. The newer store, locat-
ed six miles away in Pittsburg,
Calif., is smaller, with 2,000 titles
and 2,400 pieces.

Video City’s tack on new releases
has changed even more with the re-
cent decision to rent them at $3 per
night. The bulk of the inventory will
remain $2.50 per night, with some
children’s titles at $2 and less-than-
30-minute kid’s video at $1.

The whole business plan is to
drive in more profits, says Ray Luc-
chesi, 39, who with his wife, Mi-
chele, 37, became the quintessential
mom-and-pop owners in 1982 when
they opened their first store,
‘“where the cooler cases were in a 7-
Eleven that closed. It was all of 645
square feet,” says Ray Lucchesi.
The ex-dental technician took the
plunge into the vid business along
with his wife, who worked as a cock-
teil waitress. “Our regular work
hours fit, so we could get the store
going,” says Ray Lucchesi.

Today, Video City is at a turning
point. The average annual sales vol-
une for the twin operation is about
$600,000, putting the company at
the leading edge among members
of' the American Video Assn., the co-
op group Lucchesi joined early on.
‘““There’s still too mueh [money]
going out for new product and
overhead,” says Ray Lucchesi of

(Continued on page 60)

,.|mportam

- Convincing cience Monitor

PREVIEW
THESE AT

VSDA

BOOTH NO.
2872

d Fascinating
;.V';W York Times

__Christian S

s 10
1 wish it cop\d he <hown

4910,

word,

e . . jsts ¥
Bnnsf‘; mkur:)\;\[\‘ to American
g LING” ' eady X0 rave
“COMPEL ok Times .ah 2 about those b he
The NEW YO ! imelligence of whom 1
said,
Vietnamese 0Nce oo

You Farever.

COLOR, 75 MIN.

dence abounds that 59

up of sen

Order Date: 8/19  Street Date: 8/29

ic evi ds 1
Dra"“ia(me Missing ln Actiof m_ N ~
Totuar and Laos aré still alive
ietnam

AVAILABLE FROM
YOUR

AMERICAN VIDEO
DISTRIBUTOR!

following 2

: r the
igation all over
g ior American an

gyeals what 15

————= |
© Copyright 1988 American Vidso

A Division of Powersports Video, Inc.
Encino, CA 91436 @ Printed in USA.

BILLBOARD AUGUST 6, 1988

WwWWwWWwW.americanradiohistorv.com

57


www.americanradiohistory.com

IDEO RETAILING

VIDEO
RELEASES

Symbols for formats are
4=PRBeta, w=VHS, and#=LV.
Suggested list price, prebook

cutoff, and street date are given

PUT THE FORCE
INTO YOUR SALES
BUCK

David Keith, Cathy Shower .

& ¥ Media/$79.95
Prebook cutoff: 7/29/88; Street: 8/17/88

THE BEDROOM WINDOW Now for the first time in our galaxy, all - SPECIAL THREE PACKS Point-of-sale:

rabelie Huppen Elizabeth McGovern, three of George Lucas’ dazzling STAR WARS To make selling the entire trNogy even  Point of Purchase Display

A e et T features are yours tq offer yaur customers:  more lucrative, we’re offering special  (holds 9 pieces) .
CAT IN THE CAGE ) at a special low price. three-packs at a margin-boosting price. Theatrical sized poster
Colleen Camp, Sybil Danning, Frank ¥ : Te Contact your distributor for details. Three sided dangler

& W Genesis/$24.95

z:;::‘vwfou: 8/8/88; Street: 8/15/88 y ! } M AY TH E Fa R c E ..
zavmog':g';a% : AND THE PROFITS
Prebook cutotf: 8/9/88,; Street: 8/25/88 . 4
CONSUMING PASSIONS & . BE WITH Yau"
Vanessa Redgrave, Jonathan Pryce, '

Tyler Butterworth

& W Virgin Vision/$79.95

Prebook cutott: 8/16/88; Street: 8/31/88

THE COWBOY AND THE BALLERINA

Lee Majors, Leslie Wing

& ¥Prism/$79.95
Prebook cutoff: 8/17/88; Street: 8/30/88

DAY OF THE DEAD

Lori Cardille, Terry Alexander, Joe
Pilato

¥ Video Treasures/$9.98

Prebook cutoff: none; Street: 8/15/88

DIRTY DANCING

Patrick Swayze, Jennifer Grey, Cynthia
Rhodes

& ¥ Vestron/$24.98

Prebook cutoff: 8/12/88; Street: 9/14/88
EASY MONEY

Rodney Dangerfield, Joe Pesci
& W Vestron/$19.98

Prebook cutoff: 8/12/88; Street: 9/14/88
THE FALCON & THE SNOWMAN
Timothy Hutton, Sean Penn

& ¥ Vestron/$19.98

Prebook cutoff: 8/12/88; Street: 9/14/88
FAT ALBERT HALLOWEEN
Animated

¥ Video Treasures/$9.98

Prebook cutoff: none; Street: 8/15/88

THE FLAMINGO KID

Matt Dillon, Richard Crenna, Hector
Elizondo

& ¥ Vestron/$19.98

Prebook cutoff: 8/12/88; Street: 9/14/88
FOXY BROWN

Pam Grier

& ¥ 0Orion/$59.98

Prebook cutoff: 8/9/88,; Street: 8/25/88
FRIDAY FOSTER

Pam Grier

& ¥ 0rion/$59.98

Prebook cutoff: 8/9/88; Street: 8/25/88
GOING HOME

Nicholas Campbell, Sioned Mair, Eugene
Lipinski

& 'Sony.'379.95

Prebook cutoff: 8/2/88; Street: 8/29/88
HAIRSPRAY

Divine, Sonny Bono, Ruth Brown
& W RCA/Columbia/$89.95

Prebook cutoff: 7/28/88; Street: 8/25/88
HELL NIGHT

Linda Blair, Vincent Van Patten
¥ Video Treasures/$9.98

Prebook cutoff: none; Street: 8/15/88
KISS THE NIGHT

Patsy Stephens, Warwick Moss
& ¥ Forum/$79.98

Prebook cutoftf: 8/3/88; Street: 8/17/88
LIGHT OF DAY

Michael J, Fox, Joan Jett, Gena
Rowlands

& W Vestron/$19.98

Prebook cutotf: 8/12/88; Street: 3/14/88
MURDERER'S KEEP

Vic Tayback, Talia Shire, Robert Walden
& W Genesis/$24.95

Prebook cutoff: 8/8/88; Street: 8/15/88
PECOS BILL

Children

& ¥ S0ny/$14.95

Prebook cutotf: 8/18/88; Street: 9/20/88
PRIZZI'S HONOR

Jack Nicholson, Kathleen Turner
& W vestron/$19.98

Prebook cutoff: 8/12/88; Street: 9/14/88
THE PURPLE ROSE OF CAIRO
Mia Farrow, Danny Aiello, Jeff Daniels

& ¥ vestron/$19.98
Prebook cutoff: 8/12/88: Street: 9/14/88

(Continued on next page)
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BEYOND VIDEO

(Continued from page 56)

of that chain’s perennial award-win-
ning franchisees. Aardvark founder
Jim Potts and W.C. Winkler,
Beyond’s original chief, each put to-
gether chain-leading numbers for
Adventureland during consecutive
years when the franchise, based
then in Salt Lake City, was run by
Martin Ehman.

The formations of Beyond Video
and Aardvark are testaments to the
troubles Adventureland suffered
before the company’s 1987 sale to
the ALMI Group, the New York
City-based limited partnership that
is the parent to Gotham-area super-
store chain RKO Warner Theatres
Video (Billboard, June 6, 1987).

The company’s problems did not
disappear after the sale. At its peak,
Adventureland International
claimed a count in excess of 630
stores; when Ehman sold the web to
ALMI, a press release issued by the
chain’s new owners stated that Ad-
ventureland had ‘““more than 450
stores.” Today, Louis Parks, presi-
dent and chief operating officer of
RKO Warner Theatres Video Inter-
national Inc.,, ALMI's Adventure-
land division, says the number of
“active” Adventureland stores has
fallen to about 200.

Assistance itn preparing this story
was provided by Geoff Mayfield in
New York.

VIDEO RELEASES

(Continued from preceding page)

SALVADOR

James Woods, Jim Belushi, John Savage
& W vestron/$19.98

Prebook cutoft: 8/12/88; Street: 9/14/88
SCREAM, BLACULA, SCREAM
Pam Grier

& ¥ 0ron/$59.98

Prebook cutoH: 8/9/88; Street: 8/25/88
SHEBA, BABY

Pam Grier

& ¥ 0rion/$59.98

Prebook cutoff: B/9/88; Street: 8/25/88
THE TAILOR OF GLOUCESTER
Children

& ¥ sony/$14.95

Prebook cutoft: 8/18/88; Street: 9/20/88
THUMBELINA/CINDERELLA
Animated

¥ Video Treasures/$9.98

Prebook cutoff: none; Street: 8/15/88
TO LIVE AND DIE IN L.A.
Dean Stockwell, Willem Dafoe, William
Petersen

& W Vestron/$19.98
Prebook cutoff: 8/12/88; Street: 9/14/88

To get your company's new video releases
listed, send the following information—ti-
tie, performers, distributor/manufacturer,
format(s), prebook cutoff, ship date, box-
office gross, and suggested list price (if
available)—to Video Releases, Billboard,
1515 Broadway, New York, N.Y. 10036.

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-

fied. 5 OO
SCN
o000
Call our Hotline at (800) 223-7524,

and te!l Jeff you want to see some
Action!
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"DEO RETAILING

VID CITY PUSHES BREADTH NOT DEPTH

(Continued from page 57)

the 20% profit margin he’d like to
see grow.

One way to add margin, he says,
is to move more into what he terms
‘“‘alternative merchandise.”” Ray
Lucchesi feels Video City has been a
leader among similar stores in this
area. Already, sales of candy,
snacks, and soft drinks provide
nearly enough to pay the rent. “I
could do really well just on what the
employees buy,” he jokes.

Another recent addition in the
main stores has been a copy ma-
chine, which at 5 cents per copy has
“done extremely well,” according to
Regina Ball, manager of the flag-
ship store. (Darcy Janowiz manages
the second store). The machine was
put in by a vendor on a percentage
basis, with Video City offering noth-
ing more than space.

Such clothing items as T-shirts
are also winners. “I pay $4.95 and
sell them for $9.95,” says Lucchesi
of the keystone goods that feature
licensed logos of popular movies.

But Video City must not get too
far away from the basic movie busi-
ness, says Michele Lucchesi, who is
especially proud of store No. 2. “It's
like entering a movie theater,” she
says of the second store, “with all
the bright lights, posters, even a
ticket booth with a mannequin
wearing the store employee uni-
form. And the popcorn is free.”

Her profit-conscious husband
chimes that seconds or bulk pur-
chases of popcorn are not free.

In the couple’s early days, the
Lucchesis worked side by side. They
moved into 1,600 square feet vacat-
ed by a games arcade just in time
for Christmas 1983. There was nev-
er a bad year, just the monthly ups
and downs, says Ray Lucchesi.

Last year, the Lucchesis opened
the second store. At about the same
time, space across from the original
store became available—an incredi-
ble 4,800 square feet. The couple
grabbed it. “My office is bigger
than our original store,” says Ray
Lucchesi.

Over the years, Video City has de-
veloped such a reliable staff that re-
cently Michele Lucchesi has stepped

-
L
. g

iR ES

PLES COARRES

~Yaddicl 2

COALES f COARLES

out into the real estate business. “It
started when [ had our first child
[who is now 3!/;; the second child is
21/,]. But I'm still involved with the
stores.”

Always innovative, Video City
was one of the first to use open dis-
play—presenting the actual movie
package with tape wired for theft
prevention. “It was the summer of
1985, the same time Wherehouse did
it,” says Ray Lucchesi.

He says the move to open display
has yielded many benefits. “For one
thing, with the movies out from be-
hind the counter, it gave us nine
more months of growth space.”

There were plenty of bugs to
work out of the theft-prevention
system, but nothing like the snags
the Lucchesis ran into when Video
City computerized a year later.
“This actually took a year and a
half,” says Ray Lucchesi, * with me
flying to Texas and the computer
people coming to San Francisco be-
fore we finally got {the system] up
and going.”

Video City’s huge stock of movies
truly sets it apart from similar oper-
ations; only 7.2% of AVA’s 2,700-
member stores have more than
5,000 titles. The wide inventory also
provides some confidence against
steadily encroaching competition.

“There are 16 stores,”’says Ray
Lucchesi of the immediate competi-
tion, which includes two 7-Elevens
and another convenience store,
Short Stop, plus combo units of both
Wherehouse and Rainbow Records
and various independents like Video
Channel, the store where the Luec-
chesis first ‘‘realized that video
rental was for real.”

From the very start, the Lucche-
sis were experimental, though they
never went into Beta. ‘“We smelled
trouble on Beta very early,” says
Ray Lucchesi. “We did get into
CED [RCA’s early videodisk config-
uration] and laserdisks."”

The next adventure may well be
CDs. “Our whole thrust is enter-
tainment software. We tried VCRs
and other hardware. We just
couldn’t compete and maintain a
profit margin,” says Ray Lucchesi.

Ll

(-3

Debbie Does Dallas. Veteran singer/actress Debbie Reynolds, center, stops at
one of Blockbuster Video's Dallas stores during an eight-city tour on behalf of
her second VidAmerica fitness release, “Couples Do It Debbie's Way.” Joining
her at the autograph session, from left, are Bert Bogash, VidAmerica regional
sales manager; Thomas McKenzie, Blockbuster district manager; Tom Weeks,
store manager; and Jim King, sales supervisor for wholesaler Best Video.
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TOP VIDEOCASSETTES .RENTALS

=
3 Compiled from a national sample of retail store rental reports.
x 5 5
I W z [
= = o L s¢| w
N TITLE Copyright Owner, Principal = £
T Manufacturer, Catalog Number Performers KA
* % NO.1 % -
Pararmagunt Pictures Michael Douglas
1 ! 7 FATAL ATTRACTION & Paraivrunt Homea Video 1762 » Glenn Close 1987 R
: Warner Bros. Inc. Matthew Modine
2 | 2| 4| FULLMETAL JACKET Warner Home Video 11760 Adam Baldwin B || L
3|6 2| WALLSTREETO CBS-Fox Video 1653 Michae! Douglas 987 | R
Warner Bros. Inc. Barbra Streisand
4 3 5 NUTS Warner Home Video 11756 Richard Dreyfuss 8 &
5| 41! 6| OVERBOARD @ CBS-Fox Video 4746 ﬁz:f'gu*;gvevl’l‘ 1987 | pe
6| 5| 8| THROWMOMMA FROM THE TRAIN & 8;:8: P 1008719 gﬁl’;“gregglm 1987 | P6-13
3 Tri-Star Pictures Dudley Moore
7 s 5 LIKE FATHER LIKE SON RCA/Columbia Home Video 6-27001 Kirk Cameron LB || [T
8 | 8 | 12| THE WITCHES OF EASTWICK armer o I o 11741 Zack Nicholson 1987 | R
Orion Pictures Dan Aykroyd
9 10 4 THE COUCH TRIP Orion Home Video 8713 Walter Matthau 8 R
10 | NEW) | EDDIE MURPHY RAW Eg:g:gﬁ:: E‘g:“;e\fl 460 32037 Eddie Murphy 1987 | R
11| 7 | 10 | BABYBOOM e CBS-Fox Video 4744 S oo 1987 | PG
Lorimar Film Entertainment Carl Weathers
12 NEW’ ACTION JACKSON Lorimar Home Video 816 Vanity 1o88 R
Paramount Pictures Kevin Costner
131 13 THE UNTOUCHABLES Paramount Home Video 1886 Sean Connery 8 R
14| 12 | 4 | HELLO AGAIN Touchstone Bctu e o 656 Shelley Long 1987 | PG
Tri-Star Pictures Jack Nicholson
15| 13| 4 | IRONWEED Vestron Video 6022 Meryl Streep 1967 | R
16 | 14 | 14 | ADVENTURES IN BABYSITTING T B e 10 595 Elisabeth Shue 1987 | PG-13
17 | 17 } 10 | THE RUNNING MAN St e tures o1 A. Schwarzenegger 1987 | R
Tri-Star Pictures James Belushi
18|16 | & | THEPRINCIPAL Tri-Star Video 6-27000 Louis Gossett Jr. |
19| 20 | 8 | FATALBEAUTY MGM/UA Home Video 901134 UL S S 1987 | R
f Sarah Miles
2015 7 HOPE AND GLORY Nelson Home Entertainment 7713 David Hayman 1987 | PG-13
RCA/Columbia Pictures Home Video 6- Tom Berenger
21118 | 12 SOMEONE TO WATCH OVER ME 20877 Mimi Rogers 1987 | R
B Touchstone Pictures Patrick Dempsey
22|19} 9 CAN'T BUY ME LOVE Touchstone Home Video 597 Amanda Peterson 17 || ERE
Warner Bros. Inc. A
23 | NEW)p | MOVING Warner Home Video 11789 Richard Pryor 1988 | R
Vestron Pictures Inc. Patrick Swayze
24| % | 28 DIRTY DANCING Vestron Video 6013 Jennifer Grey 1987 | PG-13
Universal City Studios Kevin Kline
25| 22| 5 | CRYFREEDOM MCA Home Video 80763 Denzel Washington 197 | PG
26| 24 | 4 | TEENWOLF T0O Atlantic Releasing Corp. | 630 Jason Bateman 1987 | PG
Touchstone Pictures Richard Dreyfuss
27| a 18 STAKEOUT Touchstone Home Video 599 Emilio Estevez 1387 R
Cannon Films Inc. Mickey Rourke
28| 8 BARELY Warner Home Video 37212 Faye Dunaway 87 R
Amblin Entertainment Dennis Quaid
29| 27|16 INNERSPACE Warner Home Video 11754 Martin Short | R
Twentieth Century Fox Cary Ewes
0|2 16 THE PRINCESS BRIDE Nelson Home Entertainment 7709 Robin Wright [B7| R
Skouras Pictures, Inc. Anton Glanzelius
313 13 MY LIFE AS A DOG Paramount Home Video 12651 Tomas von Bromssen 1987 R
32| 33| 2 | HOUSEKEEPING R Columbia Pictures Home Video 6 oy ictine Lati 1987 | PG
A Kings Road Entertainment Burt Reynolds
33| 2 7| RENT-ACOP HBO Video 0070 Liza Minnell 1987 | R
34 | NEWD | PRINCE OF DARKNESS waiversal City Studios | i 1987 | R
Lorimar Motion Pictures Ellen Barkin
35 NEW’ SIESTA Lorimar Home Video 474 Gabriel Byrne 1987 R
Orion Pictures Joe Mantegna
36 |28 | 9 | HOUSE OF GAMES HBO Video 0063 Lindsay Crouse 1987 | R
Orion Pictures Kevin Costner
37 |3 | u NO WAY oUT HBO Video 0051 Gene Hackman 128 R
38 | 30 | 20 | BEVERLYHILLS COP Il B o 160 1860 Eddie Murphy 1987 | R
39|34 |5 BENJI THE HUNTED Walt Disney Home Video 594 Beniji 1987 | 6
40 | 38 | 14 | LESSTHAN ZERO CBS-Fox Video 1649 R LY 1987 | R

@ [TA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs,

or of at feast 25,000 units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of

25,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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High Standards Offset High Gost Of Swiss Studios

This is part of an ongoing series
covering the European audio re-
cording market.

BY PIERRE HAESLER

GENEVA Although the recent
appreciation of the Swiss franc
against major currencies like the
U.S. dollar and the West German
mark—not to mention the high
cost of living here—have hit both
the tourist industry and the re-

cording studio business here, Swit-
zerland’s top recording studios
continue to pull in major interna-
tional artists, not least because of
their high technical standards.

Mountain Studios in Montreux,
which opened 12 years ago, profits
greatly from the popular Mon-
treux Jazz Festival and the Golden
Rose Television Festivals, when
flocks of pop artists descend on
this small city and make live re-
cordings.

Village Gathering. Robbie Robertson, left, smiles for the birdie with singer Paul
Young, center, and producer/engineer Jim Scott at the Village Recorder in Los
Angeles. Scott, best known for his engineering credit on Sting’s “Dream Of The
Blue Turtles,” served as associate producer/engineer on Robertson’s recent

solo album.

The Mountain control room fea-
tures a Neve console with 24-track
Studer analog machines and a two-
track Studer mastering deck.

Daily rates are about $2,250, but
special rates are available for
weekly bookings. Mountain pro-
ducer David Richards has worked
for such acts as David Bowie,
Freddy Mercury, Iggy Pop, Chris
Rea, Queen, and Magnum.

Powerplay Studios, set in a mod-
ern villa in Zurich, is another top-
line Swiss studio. Studio A has a
40-channel SSL 4400 console with
Total Recall automation and a
wide range of outboard gear. Stu-
dio B is an all-MCI room, featuring
a 28-channel MCI 536 automated
board. In-house accommodation is

available, and daily eight-hour
rates run to about $1,300.

The Sinus Studio, set in the
heart of the medieval city of
Berne, is very popular with lead-
ing Swiss acts and has helped to
push the cause of Swiss-dialect
rock. Artists using the complex in-
clude Polo Hofer, Stephan Sulke,
Peter Reber, the Hanery Ammann
Band, and Sue Schell. Internation-
al stars who have recorded here in-
clude the Crusaders, Keith Rich-
ards, and Andreas Vollenweider.

The Sinus desk is a 32-by-32 MCI
500. Recorders include a Studer
A80 IV 24-track deck, among oth-
ers.

Located in a country house in
Wohlen, near Zurich, Ebony Studio

has a control room based on the
Live End-Dead End acoustic de-
sign. The studio has a Studer A 800
MK III 24-track. Rates are $135 an
hour, including engineer.

Masters Tonstudios in St. Galles
has two studios, one with a Sound-
craft-TS 24 computer desk and the
other with Studer and Soundcraft
machines and an Otari master ma-
chine.

Other major Swiss studios in-
clude Eurotop in Berne, DNS Bir-
mensdorf near Zurich, MSM in Zu-
rich, Sixty Studios in Lausanne,
New Sound, and Pink Tonstudio.
Most offer updated technical
equipment that compares well to
the majors in other areas around
the world. ’

AUDIO TRACK

NEW YORK

AT CHUNG KING House Of Met-
al, producer Kyle West and engi-
neer Jay Henry put final touches on
mixes for the Gyrlz’s debut album
on Capitol. Ken Kohen assisted.
Henry also produced and engi-
neered a 12-inch remix of a new sin-
gle for MCA’s Finesse & Synquis
from the group’s upcoming debut
album.

Full Force was in at Sigma
Sound, working on tracks with Pat-
ti LaBelle for her upcoming album.
In addition, the group remixed
“Missed Opportunity’”’ for Hall &
Oates, worked on tracks for Sa-
mantha Fox’s next album, and re-

NEW PRODUGTS
& SERVICES

GUESTS OF HONOR: Full Sail
Center for the Recording Arts re-
cently hosted two notable celebs:
Engineer Bruce Swedien and engi-
neer/producer Tony Bongiovi each
presented a series of lectures at the
Altamonte Springs, Fla., school.

Bongiovi, co-owner of New York
City’s Power Station, gave a mini-
course of four lectures on the busi-
ness of music, covering such areas
as owning and operating a major
studio, how record deals are made,
and the job market for recording en-
gineers.

Swedien, engineer for most of
Quincy Jones’ productions and win-
ner of the 1988 Grammy for best en-
gineering, gave 12 classes on as-
pects of engineering and recording.
For more information about Full
Sail and its guest-lecturer series,
contact 407-788-2450.

PLENTY O’ SONYS: They certain-
ly seem to like their Japanese re-
cording consoles over at BMG Stu-
dios (formerly RCA Studios) in mid-
town New York. According to
Audiotechniques, the New York-
based dealer of Sony professional
products, the studios just took deliv-
ery of five MXP-3020 desks for in-
stallation in BMG’s digital produc-
tion facilities. This new delivery
comes just a few months after BMG
picked up its second 36-input Sony

MXP-3036 (