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Surprise Guest Drops In On

This story was prepared by Gerry
Wood in the eye of the storm on
Grand Cayman with assistance
Sfrom Debbie Holley on dry land in
Nashville.

GRAND CAYMAN Hurricane
Gilbert, with winds of up to 160
mph, sent 250 Sound Shop conven-
tion attendees here fleeing for
safety Sept. 12, the opening day of
their three-day meeting.

But, exhibiting the spirit of “the
show must go on,” the Nashville-
based music chain was able to re-

LP Cutouts Are

Sl Appealing,
But At Lower $$

BY KEN TERRY

NEW YORK As vinyl sales contin-
ue to decline and labels delete a
growing number of catalog LPs, re-
tailers and cutout wholesalers are
still seeing consumer demand for
LP cutouts. But the prices they can
charge for them are decreasing in
many cases, which indicates a soft-
ening market.

At the same time, leading record
manufacturers express confidence
that the LP phase-out will not cause
a flood of returns that would in turn
create a glut on the cutout market.

“The remnants [i.e., cutouts] we
have these days aren’t anything like
in years past because of sensible in-
ventory management by both our
accounts and ourselves,” notes Paul
Smith, senior VP/GM of marketing
for CBS Records. “There aren’t
hundreds of thousands [of units] of
anything as in years past. You don’t

(Continued on page 92)

sume activities at its meet after
the storm-imposed delay.

On the day the confab was set to
launch at Treasure Island Resort,
Grand Cayman Island officials is-
sued an evacuation alert that sent
the attendees, along with thou-

(Continued on page 98)

Conflict Centers On Toll-Free-Number Sales
Confab: Hurricane Gilbert Warner Vid Ad Inserts Rile Dealers

BY JIM McCULLAUGH

LOS ANGELES Warner Home Vid-
eo’s efforts to solicit consumer pur-
chases directly through product in-
serts is sparking a flurry of negative
responses from retailers.

At issue is an ad fronting the stu-

dio’s just-issued “Police Academy 5”
that invites viewers to call a toll-free
number “before the movie starts” to
obtain a Warner merchandise cata-
log.

In addition, Warner is including a
brochure inside each of the seven ti-
tles in its low-priced Clint Eastwood

Listeners To Radio: ‘Name That Tune’

BY BILL HOLLAND

WASHINGTON In a newly re-
leased survey commissioned by the
Recording Industry Assn. of Ameri-
ca, 90% of the radio listeners polled
said that in the past month, they
had wanted to know the name of a
song on the radio but the DJ had

Paul McCartney And The Crickets? Why not! For the new single,
"T-Shirt,”" The Crickets are producec by their #1 fan in all the
world! It's the 1st time McCartney, J. . Allison, Joe B. Mauldin,
and Gordon Payne have recorded together. And it's from The
Crickets exciting CBS Records/Epic debut album, T-Shirt.

failed to identify it.

Sixty percent of the respordents
said they had experienced frustra-
tion in the prior 30 days when trying
to buy a record without knowing the
title or the artist. Half of them said
this happens “often.”

The survey, conducted by the
Street Pulse Group Limited, pre-

ADVERTISEMENTS

Discs.

Produced by The Crickets and Doug Gilmore. Be among the 1st

to hear it! FE 44446.

sents evidence of widespread dissat-
isfaction among radio listeners
between 12 and 49 years old with
radio’s cutbacks in back- and front-
announcing of song titles and art-
ists, particularly on top 49 and al-
bum rock stations (Billboard, Sept.
17).

(Continued on page 12)

Passionate. Poetic. Soul-stirring. Inspired. “hat's what people are
calling GRAYSON HUGH. His debut album, “BLIND TO
REASOM" 7661-1-R, will open your mind. “eaturing the first hit,
"TEARS OF LOVE."” On RCA Records, Cassettes, and Compact

series encouraging consumers to
shop by credit card via an 800 hot line
or to send in a coupon and check to an
“Eastwood Hits” address in care of
Warner Home Video.

Dealers says Warner is the only
major studio to have begun this prac-
tice—and many have requested that
it be discontinued. While dealers say
they don’t object to direct marketing
by manufacturers, they are opposed
to toll-free solicitation on rental titles
as well as what they claim is the sur-
reptitious compilation of lists

(Continued on page 95)

Video Price Cuts
Boost Ganadian
Sell-Through Biz

BY AL STEWART

TORONTO Canadian retailers are
getting an early Christmas present
from major suppliers this year.
Wholesale prices are being slashed
on a number of hit titles to encourage
sell-through business here.
Unfavorable exchange rates and
the 12% Canadian federal sales tax
have typically kept prices higher here
than in the U.S.—and have stalled de-
velopment of a sell-through market.
But now, suppliers are showing a
willingness to cut their wholesale
prices on certain titles with an eye to-
(Continued on page 95)
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When it's your music on the line, come to the CD manufac-
turer who always puts your music first—Nimbus Records.

At Nimbus we've done more than anybody to master CD
manufacturing because we want your music to sound
as good as it did when you recorded it. We've fine-tuned
and improved every step of the CD replication process
and back that up with absolute 100% quality control—so
we guarantee 100% satisfaction.
No pops. No clicks. No hassles. Just your music.

More industry professionals are singing the praises of
Nimbus than any other custom pressing facility. So when
you want your music (and nothing but your music), come

- to Nimbus—The Music People.

FULL SERVICE CUSTOM PRESSING:

Mass CD replication—CD-Audio (including 3 inch and 5 inch CD
singles), CD-ROM.
- Flawless digital and analogue mastering.
 Fast turn around time.
» Full range design, printing and packaging services.
« Four color picture discs and laser-etched graphics.
« Drop shipping and warehousing.

NimbusRecords

_®—

New York: 200 West 57th Street New York, NY 10019 212-262-5400 1-800-451-8725 Telex 239406 NMBS UR Telefax 212-262-5409
Nashville: 27 Music Square East Nashville, TN 37203 Telephone 615-256-3622 Telex 757599 (SERVICE) Telefax 615-244-4314
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featuring guest solos

by the legendary
milt jackson &
phil woods.

Listen for the first single

GCya ya:,

experience steve miller in a different color-.

Produced by Ben Sidran & Steve Miller

On High Quality XDR Cassettes, Records And Compact Dises
© 1988 Sailer Records, Inc.
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Music Net Admits Failings In A flirmative Action

MTV To Step Up Minority Hiring

BY STEVEN DUPLER

VOLUME 100 NO. 39 SEPTEMBER 24, 1988
RETAILERS RAISE HOPES FOR 4TH QUARTER

Music dealers, noting a stable economy, an upcoming holiday roster of
new releases by major artists, and current hit product with long retail
legs, are optimistic about fourth-quarter business. Retail editor Geoff
Mayfield surveys dealer expectations about this all-important year-end
period. Page 62

J2 Jump-Starts Teen Genre
Home video supplier J2 Communications is venturing into uncharted ter-
ritory with plans for a new line of special-interest tapes targeted exclu-
sively to teenagers. This concept, led by “Teen Steam” starring TV's
Alyssa Milano, is spawning a wealth of lucrative cross-promotional and
licensing opportunities. Page 74

VSDA TO ADDRESS TAXING MATTERS
The Video Software Dealers Assn. is planning a series of financial semi-
nars for members. No dates have been set as yet, but the seminars will
most likely focus on the issue of videocassette depreciation raised by
the ongoing administrative tax appeal in Oregon. Accounting firm La-
venthol & Horwath's Harry Landsburg, a veteran of the VSDA circuit, will
lead the seminars. Marketing editor Earl Paige and financial editor Mark
Mehler report. Page 87

eSpotlight On Compact Disk
eViva Espana Special

Follows page 72
Follows page 78
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NEW YORK MTV Networks Inc,
operator of the nation’s largest and
most influential music video chan-
nels, says it is “extremely concerned”
about its record on minority hirings
and claims it is taking steps to rectify
any imbalance in that area.

MTV Networks comprises the two
24-hour-per-day music channels MTV
and VH-1 as well as the highly suc-
cessful kids’ network Nickelodeon
and its older-demographic sister
channel, Nick At Night.

While individual employee break-
downs for each of the four networks
were not given, the overall personnel
statistics provided by the company
point to an overwhelmingly white
MTVN profile.

Of 674 total corporate employees,
only 81, or 12%, are members of black
and Hispanic minority groups. In the
executive suites, these groups have
even less influence: Of the 285 em-
ployees at the managerial level or
above, only 16, or 6%, are members of
minority groups.

Further, of these 16 executive-level
minority employees, none are in-
volved in the programming or mar-
keting-decision-making processes at
either MTV or VH-1.

“IMTVN'’s] overall minority em-

ployment figures are low, especially
for the New York metropolitan area,
where they represent far less than
what is in the available labor pool,”
says a representative of a prominent
national civil rights organization.
“But [MTVN’s] managerial statistics
are despicably low. Of course, in the
entertainment industry in general,
that is typical.”

Indeed, MTVN is by no means the
only company in the music industry
currently examining its minority-em-
ployment history. A recent update of
the March 1987 National Assn. for
the Advancement of Colored People
report, ‘“The Discordant Sound Of
Music,” showed that no record label
has yet signed a proposed ‘‘fair
share” agreement with the NAACP
that would commit it to a series of af-
firmative action policies. In fact, an
NAACP official stated that “no in-
dustry we've dealt with has been as
bad [as the music industry]” on the is-
sue of affirmative action (Billboard,
Aug. 20.).

The NAACP has not specifically
targeted national music video outlets
in its report, and MTVN says it has
so far not been approached by the
NAACP. Still, the company is sensi-
tive to racial issues, especially in light
of the accusations that MTV is “rac-
ist” in its programming policies. Such

charges have been leveled by record-
ing artists, label executives, and jour-
nalists at various times during the
past few years.

Nevertheless, MTV considers
these accusations to be “completely
unfounded” and vigorously denies
that its initiative on affirmative ac-
tion is a reaction to criticism of its
programming stance.

MTV says it has opted to initiate
pro minority programs on its own.
These include internships, fellow-
ships, industry networking, and skill-
enhancement programs.

At the other end of the minority-
employment spectrum, Black Enter-
tainment Television, a national music
video outlet based in Washington,
D.C., that specifically targets a black
audience, claims extremely high mi-
nority-employment figures. Accord-
ing to a channel representative, 99%
of the 81 employees at BET are mem-
bers of minority groups and 100% of
the employees at the vice-presidential
level or above are minorities.

“This is not atypical,” the civil
rights group spokesman comments.
“A lot of times when a company like
BET is formed, it 1s because opportu-
nities for minorities don’t exist on the
outside, and this fact helps foster
their development.”

(Continued on page 100)

Lawmakers: Drop Fight On Faimess Issue
Broadcasters Advised To Bend, Win Other Gains

BY BILL HOLLAND

WASHINGTON Key House legis-
lators told radio broadcasters at the
Radio '88 Convention here that they
should consider dropping their op-
position to a fairness doctrine bill so
they can win more valuable gains in
the 101st Congress, such as codifi-
cation of Reagan-era Federal Com-
munications Commission deregula-
tion and relief from license-renewal
abuses.

The message, delivered in a spe-
cial session on opening day, was the
first time that Communications
Subcommittee members publicly
suggested such a compromise. The
fairness doctrine case is currently
being argued before the U.S. Ap-
peals Court, which is considering
the doctrine’s constitutionality and
whether it is in the public interest.

President Reagan has vetoed a
fairness doctrine bill, charging it
would violate broadcasters’ First
Amendment rights. But some legis-
lators continue to push for a fair-
ness doctrine mandate and are hold-
ing up other broadcast measures in
retaliation.

“Between now and January, I
think you should think about it,”
said Rep. Billy Tauzin, D-La. “You
might have to take the fairness doc-
trine for now, which is being tested
in the courts right now. But you
must codify the gains of the FCC
deregulation, because up the road
[after the election], some might
want to reimpose regulations. And
we’ve got to end the legalized extor-
tion of license challengers who just
want a payoff.”’

Under current law, competing ap-
plicants can challenge a license and
receive a legal payoff to withdraw.

Rep. Thomas Tauke, R-lowa, ech-

oed Tauzin’s remarks, saying that
until the fairness doctrine issue is
settled, other legislation will contin-
ue to be stalled at committee level.

Rep. John Dingell, D-Mich., the
powerful chairman of the House
Commerce Committee, has gone on
record as saying no broadcast re-
form legislation will be voted out of
his committee until broadcasters
withdraw their opposition to fair-
ness doctrine codification.

Tauke added that radio-only legis-
lation could be passed by Dingell’s
committee “in a jiffy” if the chair-
man were satisfied.

Tauke and Tauzin are the archi-
tects of broadcast reform legisla-
tion governing both radio and TV.
That bill has been stalled.

Tauzin and Tauke were split over
whether radio-only legislation in the

new Congress would stand an easi-
er chance of passage, even if broad-
casters compromised on the fair-
ness doctrine.

Tauzin, who favors a radio-only
bill, said that “radio won’t have to
pick up the problems connected
with television”’—equal-employ-
ment-opportunity concerns, chil-
dren’s programming, minority own-
ership, and others.

Tauke said, however, that prob-
lems exist in a radio-only bill and ra-
dio “‘could get by" if a combo radio-
TV bill were offered. “The focus
would be on TV,” he said. “That’s
where all the problems are. You do
it alone, you'll draw the fire.”

But both agreed that Dingell
would present, in Tauzin’s words,
“an awful political wall” if broad-

(Continued on page 100)

Super Jam Fan. The Rev. Jesse Jackson, left, gets an enthusiastic greeting
from superstars Stevie Wonder and Barbra Streisand during Wonder’s Sept. 8
performance at the Apollo Theatre in New York. That's film and TV star Don
Johnson looking on. Streisand had taken to the stage to join Wonder in a duet.
(Photo: Kwame Brathwaite)
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Pisello Hits MCA With $50 Mil Suit

Fraud, Breach Of Contract Charged

BY CHRIS MORRIS

LOS ANGELES Reputed mobster
and twice-convicted tax evader Salva-
tore Pisello has filed a suit against
MCA Inc. and its associated compa-
nies, seeking real and punitive dam-
ages in excess of $50 million and
charging fraud, breach of contract,
and intentional interference with con-
‘tractual and economic relationships.

MCA Distributing Corp., MCA Mu-
sic Group, and MCA Records are also
named in the suit. No MCA execu-
tives are cited by name in the action.

The suit, filed Sept. 8 in California
Superior Court in Burbank, stems
from various music business dealings
involving Pisello, MCA, Sugar Hill
Records, Roulette Records, and L.A.
cutout firm Betaco Enterprises from
1983-85.

Pisello, who has been called a Gam-
bino crime family soldier in govern-
ment documents, was convicted in
U.S. District Court here in April of
evading federal taxes on nearly
$300,000 in concealed income made
from the same business deals with
MCA, Sugar Hill, and Betaco in 1984-
85 (Billboard, April 23). He was sub-
sequently sentenced to four years in

prison (Billboard, May 21), but he re-
mains free pending an appeal.

Pisello alleges in his suit that MCA
“intentionally interfered” with pay-
ments due him for his roles in the ar-
rangement of Sugar Hill's distribu-
tion deal with MCA and the subse-
quent sale of Sugar Hill's Chess/
Checker Records catalog to MCA.

A document filed as an exhibit in
the suit indicates that on Dec. 8, 1983,
Pisello and the principals of Sugar
Hill Records signed an agreement en-
titling Pisello’s company, Consul-
tants For World Records Inc., to “3%
of the net profits of Sugar Hill Rec-
ords from record sales through
MCA”

The agreement continues, “In the
event that MCA purchases Sugar
Hill Records, then Consultants For
World Records Inc. will receive 15%
of the net purchase price.”

A letter dated Jan. 19, 1984, and co-
signed by Pisello and Sugar Hill pres-
ident Joe Robinson instructs MCA
Distributing Corp. to pay Consul-
tants For World Records its 3% com-
mission directly.

According to the suit, MCA pur-
chased Sugar Hill's Chess/Checker
catalog for approximately $3 million

Promo Showcases JVC Car Player

GRP Touting DAT At Tower

BY GEOFF MAYFIELD

NEW YORK Jazz label GRP, one of
the few U.S. music companies that
are marketing prerecorded DAT, will
shortly begin testing consumer inter-
est in the product with a display cam-
paign during a one-month promotion
at seven Tower Records stores.

The centerpiece for the campaign
is a display built by Japanese elec-
tronics manufacturer JVC that fea-
tures the theme DAT On The Road.
Bud Katzel, senior VP of distribution
and sales for GRP, says 50 displays
are being shipped, although the label
plans to initially use only the seven
allocated for the Tower promotion.

The colorful hi-tech display mod-
ule—which measures 6'/, feet high,
2!/, feet wide, and 2 feet deep—fea-

tures slots to merchandise a dozen
DAT cassette boxes and prominently
showcases the new JVC DAT player
for cars, which is set into the display
unit as it would be into an auto dash-
board. Consumers are invited to lis-
ten to the DAT machine via head-
phones and to examine the cassettes.

The player will be furnished with a
sampler of material from seven of
GRP’s first eight DAT titles. Among
the artists featured on the tape are
Diane Schuur, Chick Corea, the Duke
Ellington Orchestra with Mercer El-
lington, and label co-president Dave
Grusin.

“What we wanted to do was pick
up some Tower stores, put up some
displays, and see what kind of atten-
tion we can get,” says Katzel.

(Continued on page 100)

A&M Retums To Jazz Rools
With New Heritage Line

BY DAVE DIMARTINO

LOS ANGELES A&M Records will
re-enter the jazz market next month
with its new Jazz Heritage line,
which will include both CD-only re-
issues of past label product and, lat-
er, full-configuration releases by
newly signed artists.

Titles in the reissue series will be
drawn from A&M proper and the
CTI and Horizon labels, both of
which were affiliated with A&M
during the '60s and "70s.

Featured in the initial release,
slated for Oct. 4, are Quincy Jones’
“Walking In Space,”” Wes Mont-
gomery's “Down Here On The
Ground,” George Benson’s ‘‘“The
Shape Of Things To Come,” Gerry
Mulligan’s “The Age Of Steam,”
Chet Baker’s “You Can’t Go

Home,” Dave Brubeck’s “25th An-
niversary Reunion,” Ornette Cole-
man’s “Dancing In Your Head,”
Charlie Haden's ‘“Closeness,” and
Don Cherry’s “Brown Rice.”

Citing “a heightened profile of
jazz in general right now,” David
Steffen, senior VP of sales and dis-
tribution at A&M, says a major fac-
tor in the label’s decision was the in-
volvement of independent producer
John Snyder. Snyder, who is coordi-
nating A&R for Jazz Heritage, orig-
inally headed the Horizon label in
the mid-"70s; both he and well-
known jazz engineer Rudy Van
Gelder will personally supervise the
digital remastering of all reissues.

“I’d been writing [A&M presi-
dent] Gil Friesen a postcard about
once every six months for the last

(Continued on page 101)

on June 19, 1985.

At Pisello’s tax evasion trial in
April, Robinson testified that he told
Pisello he would give him half of the
15% commission offered in the Dec. 8
agreement if Pisello could engineer
the Chess/Checker sale.

The suit alleges that MCA acted
“to disrupt and interfere with [Pisel-
lo’s] rights to receive any monies
through either of its agreements”
and “acted with intent and malice . . .
to prevent [Pisello] from ever receiv-
ing any monies whatsoever as a re-
sult of the successful culmination of
the Chess/Checker acquisition.”

The suit also charges that MCA
breached contracts with Pisello in
two separate 1984 transactions in
which Pisello acted as a middleman—
the purchase of 4.7 million cutout al-

For Schuur. GRP artist Diane Schuur meets with label executives for the
presentation of a plaque commemorating the success of her album “Diane
Schuur And The Count Basie Orchestra,” which spent 33 weeks atop the
Billboard Top Jazz Albums chart. Shown, from left, are Bud Katzel, senior VP,
sales and distribution, GRP; Mark Wexler, VP, marketing and operations;
Schuur; and Larry Rosen, co-president.

(Continued on page 95)

BOBBY McFERRIN’S “Don’t Worry, Be Happy”
jumps to No. 1 on the Hot 100, becoming the first a
cappella single to top the chart. McFerrin also be-
comes the first jazz veteran to land a No. 1 single
since Isaac Hayes scored in 1971 with the theme from
“Shaft.” In the intervening years, Grover Washing-
ton Jr. climbed as high as No. 2 with “Just The Two
Of Us,” George Benson reached No. 3 with “Give Me
The Night,” and Chuck Mangione hit No. 4 with

regular on the jazz
charts for several years
but didn’t hit the pop al-
bum chart until last year,
when he reached No. 103
with “Spontaneous In-
ventions.” The voecalist’s
current album, “Simple
Pleasures,” shoots from
No. 20 to No. 12 this

“Feels So Good.”

McFerrin has been a
e e
]

week.

“Don’t Worry, Be Hap-
py” is the second No. 1 pop hit for EMI in the past two
months, following Richard Marx’s “Hold On To The
Nights.”

cHEAP TRICK’S “Don’t Be Cruel” jumps to No. 10
on the Hot 100, becoming the first remake of an Elvis
Presley hit to crack the top 10. The previous highest-
charting cover of a Presley hit was Bill Black Com-
bo’s instrumental version of “Don’t Be Cruel,” which
peaked at No. 11 in 1960. Black played bass on the
original Presley hit, which—together with its flip side,
“Hound Dog”—was No. 1 for 11 weeks in 1956,

Cheap Trick’s record—the follow-up to the No. 1
smash ‘“The Flame”—marks the first time an Elvis
song has appeared in the top 10 since 1972, when the
king reached No. 2 with “Burning Love.”

This is the second time Cheap Trick has chosen to
follow a top 10 hit with a cover of a ’50s classic. The
group did the same thing in 1979, when it followed “I
Want You To Want Me” with a remake of Fats Domi-
no’s “Ain’t That A Shame.”

FAST FACTS: Metallica’s “. .. And Justice For All”
bows at No. 35 on the pop album chart, which is far
and away the band’s highest-debuting release to date.
“The $5.98 EP: Garage Days Re-Revisited” bowed at
No. 107 last year; ‘“Master Of Puppets’ opened at No.
128 in 1986. Both titles peaked in the 20s on the chart.
With the current metal mania (there are five metal-ori-
ented bands in the top 10 for the third straight week),
“Justice” is a safe bet to make the top 15.

“1988 Summer Olympics—One Moment In Time”
debuts at No. 79, which is 13 notches higher than the
1984 Olympies album peaked. That album, with the

by Paul Grein

One-Man-Band McFerrin Hits No. 1;
For Cheap Trick, The Top 10 Is ‘Cruel’

rather weighty title “Official Music Of The XXIIIrd
Olympiad Los Angeles 1984,” was a two-record set on
Columbia. The new entry is a single record on Arista.

Bon Jovi and Anita Baker, who are coming off two
of the most successful albums of recent years, launch
their returns this week with the first singles from
their forthcoming albums. Bon Jovi's ‘‘Bad Medicine”
debuts on the Hot 100 at No. 43 (the group’s highest
debut to date); Baker’s “Giving You The Best That I
Got” arrives at No. 85.

Jeffrey Osbhorne’s
‘“‘She’s On The Left”
jumps to No. 1 on the Hot
Black Singles chart, be-
coming his first No. 1
black hit since leaving
L.T.D. eight years ago.
But “She’s On The Left”
is only up to No. 53 on the
Hot 100. Even though Os-
borne has had eight Top
40 pop hits in his solo ca-
reer, he still has to prove
himself at black radio before he can cross over. Is this
1988 or 19587

The chart-topping success of Tracy Chapman’s de-
but album doesn’t seem to be having much effect on
the latest release by Joan Armatrading—to whom
she has frequently been compared. Armatrading’s
“The Shouting Stage” loses its bullet at No. 100 on the
pop album chart. The West Indian singer’s previous
album, “Sleight Of Hand,” peaked at No. 68 in 1986.

Bad Company’s “Dangerous Ace” leaps from No.
181 to No. 108, nearly matching the peak position of its
last album, “Fame And Fortune.” That 1986 release
peaked at No. 106. The group’s six previous studio
sets reached the top 30.

WE GET LETTERS: Jake Hunter, newsstand sales
director of GPI Publications in Cupertino, Calif., notes
that there are two albums on the pop album chart ti-
tled “Substance.” One is a gold album by New Order,
the other a compilation album by Joy Division, the ac-
claimed late-"70s rock group that featured three of the
current members of New Order. The key track on the
Joy Division album is the underground classiec “Love
Will Tear Us Apart,” which we always thought was a
twisted answer record to the Captain & Tennille’s
“Love Will Keep Us Together.”

John Farkas of Cleveland notes that Basia—whose
“Time And Tide” jumps to No. 39 on the Hot 100—is
the first Polish singer to crack the top 40.

Alphonso M. Mason of Mobile, Ala., corrected him-
self about Guns N’ Roses’ “Sweet Child O’ Mine” be-
ing the longest-clocked No. 1 single of the year. It still
is, but the hit it outgunned was George Michael’s
“One More Try,” not “Father Figure.”
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THE DOORS HAVE REVER SOURDED BETTER.

NOW AVAILABLE DIGITALLY REMASTERED OR CD.

" ALSO REMASTERED ON LP AND CASSETTE. DIGITALLY REMASTERED BY PAUL A. ROTHCHILD, BRUCE BOTNICK AND THE DOORS.

OR ELEKTRA CASSETTES, COUTPACT DISCS AND RECORDS.
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It’s Foolish To Resist Promising Products

NEW TECHNOLOGY IS HERE TO HELP US

BY WILLIAM HEIN

The hue and cry in the record indus-
try over new audio and video technol-
ogies seems to be taking two distinct
forms: Some companies are reporting
growing pains as they try to accom-
modate new technologies; other
firms—corporate woolly mammoths
headed for extinction in the brave
new world—are alarmed by the po-
tential impact of the advances.

One case in point is digital audio-
tape. Putting hysteria and hype aside
and weighing the historical facts in
the day’s cold light, one reaches an
obvious conclusion: DAT, if given
half a chance, would prove a boon to
the record business. Advances in con-
sumer technology, when they have
answered a legitimate need, always
have proved beneficial to the indus-

The mammoths, for their part, cite
the inductees to the record industry’s
Hall of Infamy: 4- and 8-track car-
tridges, quad sound (discrete and ma-
trix), the one-sided single. Fair
enough. They were, almost without
exception, answers to questions that
no one was asking. The marketplace
strain of Darwinian selection applied,
and these products disappeared.

But what about the answer to
questions people were, are, or will be
asking?

When the long-playing album was
introduced, it expanded the market-
place for recorded music. The same
was true of the prerecorded cassette
and, more recently, the compact disk.
All answered a need, and the public
embraced them.

Mammoth or visionary, no one
would dispute two obvious facts
about the marketplace: (1) Americans
love digital-quality sound and (2)
Americans like to listen to music on
the go.

DAT addresses these needs better
than any other available format. Any-
one who needs to be convinced should
try running a brisk five miles with a
CD player strapped to his or her hip.
“DATmen,” which will be perhaps

the size of a pack of cigarettes when
they arrive, should be far preferable
to the CD for ambulatory applica-
tions. Additionally, DAT is already
perfectly suited to vehicular use.
The home taping issue, while not
trivial, is not as significant as the
mammoths would have us believe.
Remember, for all the trouble we
have had with blank cassettes, prere-
corded cassettes are overwhelmingly
the medium of choice for consumers.
Notably, even as the quality of cas-
sette albums and blank tape has im-

are the following:

¢ CD video—The integration of
quality sound reproduction with mod-
ern music videos has taken two
routes: VHS hi-fi is already a proven
success, while CD video is just begin-
ning to make its mark.

¢ Laser videodisk—Largely mori-
bund for the past decade, this prod-
uet is enjoying a new life. It serves as
an object lesson in what can happen
when technology leads public tastes
by a seemingly insurmountable gap.
Thanks in no small part to CDs, con-

‘A rational approach
is to levy a tax
on all blank tape,
audio and video’

William Hein is chairman of Enigma
Entertainment Corp., a privately held |
entertainment concern formed in 1982 and
based in Culver City, Calif. ‘

proved, so have sales of prerecorded

cassettes. With the benefit of hind-

sight, would we have bypassed the
prerecorded cassette market entirely
just to keep cassette recorders out of
the hands of consumers? Of course
not.

So what do we want to do with
DAT? Let’s not throw the baby out
with the bath water, folks. A more ra-
tional approach, one that Enigma
supports, is to levy a tax on all blank
tape: audio, video, and digital. That
way, the heaviest users of blank tape,
including DAT, will pay accordingly.

If we release prerecorded DATSs
that are attractive, unique, and rea-
sonably priced, I believe we can mini-
mize the impact of home duplication.

But the question of digital audio in
one’s pocket is not the only one being
asked by the public or addressed by
the industry. Among the new tech-
nologies that currently challenge us

sumers are now comfortable with the
concept of laser playback technology
and associate it with high quality.
Though the medium met with con-
sumer resistance initially, people
with foresight hung on to a good idea
and are beginning to reap the bene-
fits.

o CD + Graphies—In conjunction
with Warner New Media, Enigma is
participating in both CD+4 Graphics
and CD +Graphics+MIDI technolo-
gies. The former makes use of the
hitherto-untapped subchannels on
CDs, encoding them with a variety of
graphic information (lyrics, chords,
simple graphics). The latter allows
music consumers to become music
participants. By manipulating the
MIDI data stream, anyone can be a
producer, arranger, mixing engineer,
or performer.

The record industry’s commitment
to technology should not be limited to

NO SEND-OFF FOR KASEM

Recently I listened to Casey Kasem’s
final “American Top 40" broadcast,
and I was amazed at what I heard.
Actually, at what I did=n’t hear.
There were no farewells, no thanks
to the great staff he’s worked with,
no Long-Distance Dedication to all
his fans. Nothing. Except for the fact
that he didn't say he’'d be back next
week, there was no hint of the
change that was taking place.

I can understand ABC’s need for
continuity and a smooth transition to
Shadoe Stevens, but this kind of
thing is not what we expected. I bet
there are a lot of “AT40” listeners
who didn’t know Kasem was leaving.
At the very least, ABC should have
made some kind of announcement at
the end of the program.

It wouldn’t have hurt ABC,
“AT40,” or the ratings to let Kasem
add a personal note. After all, he cre-
ated the show. But I have a sneaking
suspicion that the fact that he is go-
ing to a rival network had a lot to do
with what listeners of ‘‘AT-40"
didn’t hear when he left.

Lewis Crow
Arlington, Texas

DOWN WITH TOP 40

I used to be a dedicated “American
Top 40” follower. That was until I re-
alized what a disaster top 40 radio
has become.

I started listening to “American
Top 40” religiously in 1983. I was 13
at the time, and mainstream pop was
fraught with refreshing new faces
and sounds. But since then, little by
little, my passion for top 40 has erod-
ed as I have watched many deserving
acts miss their chances to have hits.

Meanwhile, I'm reading every-
where that crooked promoters are
buying their acts top 20 hits. Buy-

ing?! Who are the incompetents that
are letting this happen?

Worthy singles by the Eurythmics,
Big Pig, and Sinead O’Connor (to
name only a few) have fallen by the
wayside, because somebody wasn’t
paying enough money to buy them a
hit! But I console myself with the
thought that at least they’re not be-
ing played to death on top 40 stations.

David Gruber
PD, WPIR-FM
Pratt Institute
Brooklyn, N.Y.

TICKET-PRICES TOO HIGH
Billboard has recently run a number
of articles about the summer concert
season and how it has been doing
much less box office business than
expected. There has been much spec-
ulation about why this has happened,
but nobody seems to be talking about
the prices of the tickets themselves.
With the price of any major show
starting at $17.50, plus the $2 (or
more) service charge the ticket agen-

products we sell. In order to keep our
competitive edge as businesses, we
must also invest in ourselves and
make our workplace more produc-
tive. This, too, requires an under-
standing of new technologies.

At Enigma, we have weaned our-
selves from typewriters almost en-
tirely; there are but three left in the
entire company, and when those go,
they won’t be replaced. Each of our
desks sports a Macintosh computer,
which not only handles the mundane
tasks of correspondence and budget-
ing, but also enables each employee
to have instant access to data on rec-
ord sales, video rotations, and concert
tours that might take days to retrieve
and distribute otherwise.

It almost goes without saying that
access to this kind of information
helps to keep enthusiasm for develop-
ing projects at a fever pitch. It also
acts as a distant early warning sys-
tem for those projects that may be
encountering difficulties.

The late Marshall McLuhan intro-
duced the concept of the “global vil-
lage,” which we now inhabit thanks
in large part to these kinds of ad-
vances in communications and data
processing. At the time he put for-
ward that notion (back when Brian
Wilson and Cher were first riding
high on the charts), who among us
would have thought of cassettes,
CDs, personal computers, home vid-
eo, MIDI, or DAT, to say nothing of
direct broadcast satellite or high-defi-
nition television?

In just more than 20 years, we've
seen our industry go from virtually
100% vinyl to about 10% vinyl, and
the writing is on the wall for that re-
maining 10%. We've seen two prere-
corded formats that were unheard of
at the time of the Beatles rise to pre-
eminence. We've seen four-function
calculators shrink from the size of a
typewriter to the size of a credit card.
We've seen the introduction of color
television (as late as 1966, some net-
work programs were still being pro-
duced in black and white!). It’s been

(Continued on page 94)

cy adds on per ticket, plus $3 or $4 for
parking and a few more bucks if you
decide to eat or drink once you're in-
side the venue, it is not a cheap eve-
ning out.

You want a souvenir of the show
you just saw? How about $10 for a
program and $17 for a T-shirt? Or
even better, how about $25 or $30 for
a sweatshirt?

Maybe people are just tired of pay-
ing $30 to hear somebody sing the lat-
est beer commercial. No wonder they
are finding other things to do this
summer.

Mark Everett
Palo Alto, Calif.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Major FMs In N.Y.’s 6-Way Frequency Swap Finally Set To Move

BY SEAN ROSS

NEW YORK Crossover WQHT
“Hot 103" and WYNY “Country
97,” the two major FM players in
this city’s six-way frequency
swap, finally have a moving date—
Thursday (22). But a swap date for
WSKQ, WEVD, and WFAN—and
with it the final sign-off of
WNBC—is still pending.

The dial moves began when Em-
mis Broadecasting, owner of Hot
103, acquired some NBC proper-
ties and spun off WQHT’s current

frequency to Westwood One. Also
expected on Thursday—in addition
to the New York switch, which is
tentatively set for 5:30 p.m. East-
ern time—are Emmis’ takeovers of
NBC’s KYUU San Francisco,
WJIB Boston, and WKQX Chica-
go. Thursday is the first day of the
fall Arbitron ratings period.
Emmis won’t move its all-sports
WFAN from 1050 to WNBC's cur-
rent 660 dial position until Oct. 1 at
the earliest. That move is still tied
to the sale of AM 1050 to the Span-
ish Broadcasting System, which

GConsulftant Glifton’s Sphere

Now Leans To Rock'N Roll

BY SEAN ROSS

Part two of an interview with con-
sultant Jerry Clifton.

Until the early '80s, most of Jerry
Clifton’s consultancy clients were in
Hispanic-dominated Southwestern
markets. Usually targeted to adult
females, the unusual music mixes at
these stations combined lots of ur-
ban product, especially ballads, un-
usual pop oldies—sometimes dating
back to the graffiti era—and occa-
sionally even country.

This meant that in 1983, KAMZ
“93Z” El Paso, Texas, a typical ear-
ly-’80s Clifton client, might segue
“Fire & Desire” by Rick James &
Teena Marie into “Pancho & Lefty”
by Willie Nelson & Merle Haggard.
Some odd oldies, such as “Into The
Night” by Benny Mardones, tested
well on Clifton stations like 93Z or
KGGI “99.1” Riverside, Calif., for
years after most other stations
dropped them.

What generally wasn’t on Clifton
stations was rock’n’roll. On the day-
parted stations, a megahit such as
Bon Jovi's “Living On A Prayer”
might make it to nights; otherwise
the diet was primarily hard R&B
records and creamy pop ones.

The musical common denomina-
tor of Clifton’s stations has always
been the presence of ballads—often
several in a row. Several years ago,
a song such as DeBarge’s “Queen
Of My Heart” or Prince’s “The
Beautiful Ones” might not become
a single or spread much beyond Clif-
ton’s clients. But this year, both
Debbie Gibsen’s “Foolish Beat” and
the Jets’ “Make It Real” began at
WPOW “Power 96" Miami and went
on to become national hits.

Those two songs had a lot to do
with top 40’s ballad glut of several
months ago. While many top 40 pro-
grammers expressed concern be-
fore the rock boom raised the for-
mat’s pulse again, Clifton says, “I
don’t see any reason to worry about
such things. People will let us know
when they’ve had enough ballads
and they’ll start being enthusiastic
about something else.”

Clifton thinks the number of bal-
lads in a station’s music mix should
be proportionate to their impor-
tance. “In an environment where
about 65% of the hits are ballads, I
would think you’'d want to play
more than a couple of ballads in a

Jerry Clifton

row pretty often. Otherwise, you’d
end up playing too many up-tempo
records in a row or wasting them.”

Several years ago, the image art-
ists on Clifton’s stations were clear-
ly Prince and Michael Jackson.
Now, he says, Prince “could fill any
auditorium in the world, but he
doesn’t have a lot of hits. George
Michael is probably the most hap-
pening artist now.”

Another artist who many Clifton
stations are several cuts deep on is
Keith Sweat. While Sweat is not “to
the point in my mind where he’s an
accepted artist yet, he has an LP
that doesn’t seem to have anything
but hits on it. If his next album is as
hot as the first one has been, he’s
going to end up a superstar.”

Clifton’s position on rock records
has fluctuated over the years. Bar-
tell's WDRQ Detroit, which Clifton
considers the first urban contempo-
rary station, was still known to
come off the top of the hour with
Grand Funk Railroad’s “Closer To
Home.” WXLO “99X” New York,
which Clifton programmed, played
“Stairway To Heaven” once a shift
in 1974, three years after its release.

As recently as a few years ago,
there was little rock’n’roll on Clif-
ton clients. That changed when Clif-
ton began to pick up mainstream
top 40 clients, but even Hispanic-
leaning KTFM San Antonio, Texas,
has had two Def Leppard records in
its top 10 lately. Clifton insists that
he never disliked rock records.

“I don't believe in force-feeding
people things they’re never going to
participate in,”” he says. “Back in
the early days, Journey was more or
less the Def Leppard of its time and
we played all that stuff ... As time

(Continued on page 17)

97FM

wants to trade it to Forward Media
for WEVD-FM. The WEVD/
WSKQ deal could still be slowed
by Salem Communications, whose
WNYM-AM allegedly had the first
option on WEVD’s frequency.
WQHT hit the air Sept. 9 with
ourly promos heralding the
change. PD Joel Salkowitz is plan-
ning a $97,000 cash giveaway
around the change, part of which
will go to winners who can identify
the last song on the old frequency
and the first song on the new one.

WQHT may also begin giving its
new request-line numbers before
the change to help acclimate listen-
ers.

WYNY, which will become
“Country 103.5,”” waited until
Sept. 12 to start talking about the
switch. PD Michael O’Malley says,
“We didn’t want to make an an-
nouncement prior to the weekend.
What we’re trying to avoid at all
costs is people getting the impres-
sion we won’t be around.” Both
stations will run heavy outside me-

dia campaigns after the switch.

With WQHT about to be nestled
between top 40s WWPR ‘“Power
95"’ (95.5) and WHTZ “‘Z100"’
(100.3), some speculate that the
new Hot 97 will arrive even fur-.
ther along in its transition from
crossover/dance to top 40, but
Salkowitz says his first goal is to
“make a statement to our core au-
dience that nothing has changed.”
He also says, “You can change ab-

solutely nothing about this station
and people are going to think it’s
different.”

WQHT’s current promos empha-
size its move to “‘the clearest, most
powerful FM signal in New York,”
thus allowing it to plug up signal
holes in parts of New Jersey, up-
per Westchester County, N.Y,, and
the canyons of Manhattan for the
first time. Although Salkowitz is
reluctant to cite an exact number,
he estimates that the combination
of geography ard dial position
could expose as many as 1 million
new listeners to WQHT.

While Emmis’ AM WFAN
doesn’t have to wait for the
WSKQ/WEVD swap to be ap-
proved before moving to 660, it
does have to wait for SBS to get a
duopoly waiver. That leaves
WNBC PD Dale Parsons with no
definite news on the longtime AC'’s
future. ‘“We're still operating as if

(Continued on page 12)

FOLLOWI.NG IN the footsteps of top 40 WHQT “Hot
105” Miami and KIIS-FM Los Angeles, adult standards
WNEW-AM New York—the station whose “Make Be-
lieve Ballroom” essentially invented radio personality—
is adding two “nonstop music” (read “jockless”) hours,
one at 9 am. and the other at 2 p.m. The changes are
part of a staff realignment that has Les Davis taking
over the “Ballroom” from Jonathan Schwartz and
Mark Simone moving from nights to afternoons.

On the other hand, adult alternative KTWV ‘‘the

Jockless Radio Wins One, Loses One:
97 Rock Retums; Is Pirate Station Next?

torial limit. At this point, the Coast Guard will only con-
firm that Sarah has left Boston Harbor, where it had
been towed last summer.

STATIC, PARTS. I & II: It has been a tumultuous few
weeks for urban stations in Cincinnati. First, there’s the
flap between FM competitors WBLZ and WIZF over
WIZF’s allegedly unauthorized decision Aug. 14 to raise
its antenna 40 feet. WIZF has reduced its wattage to
compensate for the greater tower height and has re-

Wave” Los Angeles—the
station that gave jockless
radio its major market le-
gitimacy two years ago—
has formally announced
that it will add live jocks
by the end of the month.
As is now the case with
KTWV’s Satellite Music
Network counterpart, PD
John Sebastian says,

ceived temporary author-
ity to do so from the Fed-
eral Communications
Commission. WBLZ GM
Peter Edens says the
move should never have
happened in the first place
and complains that the
FCC has not responded
strongly enough.

Since the tower move

“the announcers will iden-
tify the music in a very
brief, low-key manner. The overpowering DJ personal-
ities of the other formats, which many adult listeners
find objectionable, will never be part of the Wave.” Se-
bastian has also fortified KTWV’s music mix with a re-
ported 500 rotating library titles.

97 ROCKS AGAIN: AC WRLT Buffalo, N.Y., was
scheduled to make its long-rumored switch back to al-
bum WGR-FM “97 Rock” on Sept. 12. Ex-WPHD Buffa-
lo PD John Hagar.is WGR-FM’s PD; Larry Norton re-
turns as part of the morning team. In fact, the air staff
(including Lauri “Lindsay”™ Githens, Anita West, Carl
Russo, Cindy Chan, and Tighe Jensen) includes six for-
mer 97 Rock staffers.

GM David Rich says that it was a six-month project
by Malrite Research that prompted the station to go
back to album rock. He emphasizes that the station
won't be classic rock, as rumored, but won’t play to its
old hard-rocking image either. A $250,000 TV campaign
started on the 12th with a spot during “ABC’s Monday
Night Football.”

RADIO NEW YORK INTERNATIONAL, the eclectic
pirate station shuttered by the Coast Guard last sum-
mer, has announced plans to return to the air soon on
AM 1620. OM Randi Steele has told the local press that
RNT’s host ship, the Sarah, is anchored 4!/, miles south
of Long Beach, N.Y,, just outside the three-mile terri-

by Sean Ross and Yvonne Olson

took place, Kernie Ander-
son has joined WIZF as its
new VP/GM, replacing Reggie Brown. Anderson, who
has managed WBMX Chicago as well as KDIA Oak-
land, Calif., says, “A mistake was made, a mistake was
caught; we’re working with the FCC to rectify the situa-
tion. We’ll do what we have to do to make it right.”

While WIZF and WBLZ duke it out, 35year urban
AM WCIN has gotten out, becoming “All Classical
1480,” programmed by the Portland, Ore.-based Classi-
cal Music Syndications. That makes it Cincinnati’s only
competition for noncommercial WGUC. Maxine Hard-
wick is named programming coordinator. PD Everett
Cork is out, as are four other staffers

PROGRAMMING: KZEW Dallas PD John Roberts re-
turns to his hometown as the PD of classic rock WYSP
Philadelphia. WYSP GM Ken Stevens says that Rob-
erts—once a jock on AC WSNI—"is used to working
with high-profile personalities and promotions that may
not be associated with a classic rock station.” WYSP will
continue to work with ex-PD Andy Bloom, now em-
ployed by its consultant, Fred Jacobs. In addition, for-
mer WIOQ Philadelphia PD David Dye joins WYSP for
weekends.

Dave Michaels is the new PD at Outlet Communica-
tions’ AC KIQQ Los Angeles, filling a position that had
been vacant since Craig Hines went to competitor
KBIG. Michaels, a 20-year radio veteran, was most re-

(Continued on page 15)
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NASHVILLE The Country Music
Assn. has announced the winners of
its 1988 Broadcast Awards. The
awards will be presented Oct. 11
during the CMA membership meet-
ing at the Opryland Hotel here.

Here is a complete list of the win-
ners:
e Station of the year: KNIX
Phoenix, Ariz. (large market);
KASE Austin, Texas (medium mar-
ket); and WAXX Eau Claire, Wis.
(small market).

® General manager of the year:
Craig Magee, KIKK Houston
(large market); Jerry Atchley,
KSSN Little Rock, Ark. (medium
market); and Gaylon Christie,

2 Billboard Winners Also Cop Country Honors
CMA Names Best Broadcasters

(small market).

® Program director of the year:
Jim Robertson, KIKK Houston
(large market); Mike Carta, KASE
Austin, Texas (medium market);
and Scott Johnson, KYKX Long-
view, Texas (small market).

® Music director of the year: Joe
Ladd, KIKK Houston (large mar-
ket); Eric Marshall, WSIX Nashville
(medium market); and Tim Closson,
WAXX Eau Claire, Wis. (small mar-
ket).

WAXX’s Closson and KNIX
Phoenix also won 1988 Billboard
Radio Awards, for best small mar-
ket MD and best medium market
station, respectively.

KOOV Copperas Cove, Texas DEBBIE HOLLEY

Programmers discuss the week’s new music.

TOP 40

“Y108 is a very up-tempo, adult top 40, which to some people might
seem like a contradiction,” says KRXY Denver MD Dom Testa. He
defines his station’s focus as “few or no rap songs, and definitely
not rock heavy. Those programmers who are pounding all that metal
on top 40 right now will continue to do so until they see an erosion of
their adult demographies—it will happen.” Despite that, Testa adds
Bon Jovi's “Bad Medicine” (Mercury) this week. “After the success
of Guns N’ Roses, people are hungry for that nasty-boy rock’n’roll,"”
he explains. For balance, Testa adds Chicago’s “Look Away”
(Warner Bros.), which he calls “a much more potent love song than
the first single. Chicago guarantees teens and adult women.” And
Anita Baker’s “Giving You The Best I Got” (Elektra) is also added.
Despite the song’s subtlety, Testa says that Baker’s “talent tran-
scends everything else—people buy her records because she can

| ADULT ALTERNATIVE

“Competition has forced us to take a good hard look at ourselves
and give our audience more of what they came to us for in the first
place.” So says KBLX San Francisco MD Monica Logan, referring
to adult alternative KKSF’s entrance into the Bay-area market last
year. “In fact, the increasing popularity of instrumental music has
enhanced the credibility of our quiet-storm approach,” she adds. Lo-
gan lauds George Benson’s “Twice The Love” (Warner Bros.) for
its variety; KBLX is playing a ballad, “Stephanie,” and the instru-
mental “You’re Still My Baby.” She also adds Baker’s “Giving You
The Best 1 Got” (Elektra) this week, noting, ““As soon as [ heard it, I
knew we’d be right on it. I hope it’s just the beginning of what we'll
get from the album.” Siedah Garrett’s “Nobody Does Me” (Qwest)
is a power ballad that is getting lots of requests, and from Herb Al-
pert’s album “Under A Spanish Moon” (A&M), Logan chooses “My
Song” and a cover of label mate Sting’s “Fragile.”

ALBUM ROCK

With WAQY Springfield, Mass., located 25 miles from WHCN and
WCCC Hartford. Conn., and 40 miles from WAAF Worcester, Mass,
"AQY PD Jim Leven looks for an edge by playing “straight-ahead
rock’n’roll with a significant amount of currents and being very pro-
motion oriented.” In the past few weeks, listeners have gone to see
Def Leppard in Denver, Rod Stewart in Miami, Cinderella in Miami,
and Elton John in Los Angeles. WAQY'’s adds this week are ‘““mass-
appeal smashes’: John Cougar Mellencamp’s “Rave On” (Elektra)
from the ‘“Cocktail”’ soundtrack: Van Halen’s “Feels So Good”
(Warner Bros.); Henry Lee Summer’s “Hands On The Radio” (CBS
Associated); and Bon Jovi’s “Bad Medicine” (Mercury). “Key for
our demographic,” he says, is Gregg Allman’s remake of Clarence
Carter’s “Slip Away” (Epic). Leven also advises album PDs to check
out the Bee Gees’ collaboration with Eric Clapton as the Bunburys
on the 1988 Summer Olympics album “One Moment In Time,” called
“Fight (No Matter How Long)” (Arista),

YVONNE OLSON

RADIO LISTENERS BACK SONG IDS IN RIAA POLL

(Continued from page 1)

The telephone survey of 1,014 re-
spondents throughout the U.S. indi-
cates that 73% of top 40 listeners
and 64% of the album rock audience
want radio to identify artists and
songs as often as music video shows
do. Videlip shows usually display a
graphic ID at the beginning and end
of each clip.

The RIAA has been concerned
over the radio ID problem for some
time, and it unsuccessfully tried to
enlist the help of the National Assn.
of Broadcasters several months
ago. The Street Pulse survey is an-
other attempt to draw attention to
the situation.

The record industry is hoping
that surveys such as this one will
show radio programmers that the
reduction of back-announcing af-
fects not only record sales, but their
listeners as well.

Mike Shalett, president of Street
Pulse, a music industry market re-
search group, says that he designed
the survey to focus on ‘“‘radio listen-
ers rather than music customers.
It's the stations’ audience that’s
complaining.”

The RIAA has not yet released
the full results of the survey. Still
unavailable is a breakdown of per-
centages of listener complaints in
formats other than top 40 and al-
bum rock as well as the complete re-
spondent replies. RIAA spokes-
woman Trish Heimers says addi-
tional information will be released
in the coming weeks.

Following are some currently
available survey findings:

e The majority of listeners—64%
of the total respondents and 70% of
the top 40 listeners—want more in-
formation about new artists.

e Listeners perceive that DJs
don’t identify the name of the artist
or group when playing a record. Of
the total sample, 56% said there is
no ID either before or after a record
is played. The percentage rose to
61.2% among top 40 listeners.

e Some listeners would be willing
to trade off “sweeps,” or long peri-
ods of music, for more artist or song
title information. Among top 40 lis-
teners, 58% would go for such a
trade-off.

Shalett claims the survey is “pris-
tine,” explaining that the questions
about back-announcing were ‘“‘bur-
ied in the questionnaire’’ among
queries concerning other aspects of
favorite stations, such as news and
sports coverage, jingles, weather,
traffic, song repetition, concerts,
and commercials. “I think it'll stand
on its own,” Shalett says.

He also confides that he told the
RIAA when the trade group con-
tacted him this spring that if it
wanted a “self-serving’’ survey, it
could “count me out.”

He says he feels the survey re-
sults might make some stations
aware that more back-announcing
could be made into a “positioning
statement.” While “some stations
might be telling their listeners, ‘We
give you more music,” a competitor

might decide to say, ‘Hey, we give
you more music and let you know
who you’ve been listening to,” ”’ Sha-
lett says.

Listeners’ format preferences
were determined by asking respon-
dents what their two favorite radio
stations are. Because of overlap, the
total percentage is over 100%. The
breakdown: top 40, 36.6%; album
rock, 29.8%; adult contemporary,
28.9%; country, 14%; black urban,
7%; and lesser percentages for jazz,
nostalgia, Spanish, religious, and
other formats.

Participation in the survey was
based on two qualifications: the re-
spondent had to be between 12 and
49 years of age and had to have lis-
tened to music radio stations at
least twice in the previous week.

Respondents said they listened to
the radio an average of six days a
week, and 94% said they listened at
least 30 minutes a day. Of the re-
spondents, 56% are female and 44%
male. The average age of the listen-
ers is 28.3.

vk e

Addicted To Clones. Top 40 KHTR St. Louis morning man Chuck Buell got
hooked on the “band members"” in Robert Palmer’s recent videos and decided
to find the most “Simply lrresistible” woman in his city. Buell, left, is shown with

the contest winner.

NEW YORK FMS FINALLY SET TO SWAP FREQUENCIES

(Continued from page 10)

we’re going to be here for the next
hundred years, which is basically
the only thing you can do.”

Although morning man Don
Imus and his support team are the
only WNBC staffers expected to
join WFAN when it takes over 660,
few have announced other plans
yet. Parsons expects to concen-
trate on his voice-over career. He
says WNBC has gotten “‘a few
calls from people who wonder
what’s going on—and a few sym-
pathy cards.”

Outside of New York, other fre-
quency moves are going on, al-
though they’'re nowhere near as
complicated. In Los Angeles, Span-
ish KWKW is preparing to take
over the current KFAC-AM; when
the move is complete, KWKW’s
old frequency will become KAZN
“K-Asian.” And in Toronto, coun-
try CFGM was scheduled to move
from 1320 to 640 AM on Sept. 16.
VP/GM Greg Slaight expects the
change—which took six years to
arrange—to boost his station’s po-
tential audience by 3.5 million lis-
teners.

There are historical precedents

for the New York swap. In the
mid-'70s, the Seattle AMs that are
now KKFX, KJET, and KARR
were involved in a three-way
change. In 1978, there was a three-
way change in San Francisco in-
volving the stations that are now
KRQR, KOFY-FM, and KEAR.
Back in 1941, there was a near-
total realignment of AM frequen-
cies as a result of a regional con-
ference involving the U.S., Cana-
da, Cuba, Haiti, Mexico, and the
Dominican Republic. Of the 893 ex-
isting U.S. AMs, 802 changed fre-
quency, thus spurring a boom in
daytimers and low-powered AMs.
Not all stations that move are
excited about it. When WTVR-FM
Richmond, Va., recently went easy
listening, its country format went
to a previously simulcast AM.
Also, in the mid-"80s there was a
spate of successful urban FMs
that were exiled to AM by owners
who wanted a more salable FM
format. And both KKXX Bakers-
field, Calif., and KBUZ Wichita,
Kan., ended up on different, sepa-
rately owned, and less desirable
frequencies after their first own-

ers pulled the plug.

One station often cited for the
thoroughness of its frequency-
switch campaign is urban WRAP
Norfolk, Va., which swapped its
850 AM for news/talk WNIS’ 1350
AM last year. WRAP’s ratings
have fluctuated since, but they
were up in the spring (from 2.6 to
3.4 12-plus overall) and ahead of
WNIS.

Of his moving experience,
WRAP PD Chester Benton says,
“You have to remember that the
average person does not listen to
the radio as much as we think they
do. We had a lot of promotion and a
lot of contests, but some of our au-
dience didn’t pay it any mind. They
continued to turn to 850, but even-
tually they caught on.”

Whatever their feelings about a
move, Benton says, both sides
“have got to promote the switches
as a positive. We played up the
fact that we'd have 5,000 watts at
night. And since we were going to
a higher dial position, we told the
audience we were moving up.”’
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(Continued from page 10)

cently APD at cross-town oldies
KRTH-AM-FM for three years. Mi-

day during the week.
After less than a week, Ty Bell is

Beth Fast gone, newly arrived AC
WMYX Milwaukee GM Craig Hodg-
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sale, noting that KIQQ will attract a  nation is personal reasons ... Coun- and top 50 market experience ... ...
major group no matter who buys it— try WPTR Albany, N.Y,, makes its WXLK Roanoke, Va., owner A.B. *% NO.1 » &
if only by virtue of its price-tag size.  long-anticipated move to news/ Coleman needs a GM/VP of pro- RERNENE ONE GO Y AN oS, S ReTERCETe
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him with former EZ Communications Crossover KAMZ “Z93” El Paso, Haskell. seateed
boss Dan Vallie; Richards will stay Texas, PD Raymond Meza adds (O] 6 | n | 6 | TRUELOVE ® GLENNFREY
at WBZZ “B9%4” Pittsburgh until a  those duties for Spanish-]anguage HEARTLAND Jay Hasting, PD of PERFECT WORLD & HUEY LEWIS & THE NEWS
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WZTR “Star 95” Milwaukee, after 40 WHQT “Hot 105” Miami, as cur- worked at WWKX (now WGFX) ROHEomS
several years as a tough AC, be- rent MD Willie B. becomes APD ... Nashville ... Landsman Media picks [(8)| 15 | 20 | 5 | DONTYOU KNOW WHAT THE NIGHT ... & STEVE WINWOOD
comes the city’s first oldies FM on  Don Parker and Rik McNeil, previ-  up urban WTUG Tuscaloosa, Ala., as HERE WITH ME @ REO SPEEDWAGON
Monday (19) under present OD Bill ously at top 40 KYNO-FM Fresno, a client. 10 58 - 12 | erc3aorsoiera
Troy. Local veterans Bob Barry Calif., join crossover competitor Oklahoma City veterans T.J. 15 4 |15 lacDPsNTWANNA SRR UL ¢ EJOHN
(known for his work at WOKY) and KBOS “B95” as MD and evenings, Weaver and Al Hamilton are the KOKOMO o THE BEACH BOYS
Skip Taylor (from WTMJ) join the respectively ... Top 40 WWHT “Hot new PD and MD at country KKAJ QD 13 | 15 | 10 | KOKOMOsaes
station for mornings. Tom McCarthy  94’’ Charleston, S.C., night jock Ardmore, Okla. Dick Weston, now @ 25 | a9 | 3 | ONEMOMENT IN TIME WHITNEY HOUSTON
crosses the street from AC WLTQ Rocky Love adds MD duties. on his way to Nashville, had held ARISTA 1:9743
for middays. A TV campaign is both jobs ... Billboard Radio Award- | 14 | 8 | 8 | 11 | MISSED OPPORTUNITY OEAGL AL JUI Oz
scheduled for later this week. PEOPLE: Stephen Capen, known winner (and former WORG Orange- ' | DON'T WANT TO BE A HERO © JOHNNY HATES JAZZ
Meanwhile, Baltimore gets a third for his work in San Francisco, is now  burg, S.C., PD) Stuart Wright joins 15|17 |2 | 1] vrenr9930s
oldies AM in WFBR, which will em- handling p.m. drive at classic rock AC WAFL Milford, Del., for morn- 6 |1l 7|6 LPP%‘J!;’QSNNA LIVE WITHOUT YOUR LOVE CHICAGO
phasize “good time” rock’n’roll from  WXRK New York; other shifts are ings. O IND ACHINE ]
1963 or earlier with a longer, more shuffled, with Mare Coppola now Rick Mayne is promoted frompro- | 7 [ 10 | 6 | 16 523 oronices® GLORA I E T ETIST T
up-tempo list than other similarly for- handling weekends and swing only motions director to OM at top 40 18 | 18 | 12 | 18 | HOLD ONTOTHE NIGHTS # RICHARD MARX
matted stations. Lee Martin, PD of ... Local veteran “Uncle’” Dan WKEE Huntington W.Va.; PD Gary EMHMANRATTAN 5010 —
easy listening sister WLIF, will also  Wright joins oldies KSGO Portland, Miller is now MD/APD ... Steve 19| 19 | 14 | 16 | ROLLWITHIT ¢ STEVE WINWOOD
oversee WFBR. Former WFBR PD  Ore., for morning drive from cross- Louizos is out and Kevin Morton is 2 | 23 | 27 | g | WHENIFALLIN LOVE NATALIE COLE
Bob Moek will be OM, supervisinga town KEX. He’s the only one on the in as PD of top 40 WAZY Lafayette, DAoL
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WAMS Wilmington, Del, for morn-  AC WMJI Cleveland adds Denny now PD at cross-town AC KZIL @D 2w ¢ | LN ARMS e HVINGSTON TAYLOR
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Ray Anthony, PD of urban WNCX) for nights ... Album WGTR ALSO: AC CKFM Toronto was to 24 | 16 | 13 | 14 | SIGNYOURNAME VAN SUEENE
WWPD “Power 94” Florence, S.C, is  Miami ups midday jock The Colonel ~ work off its three days of legally re- | . [ ,, [ 17 | 2 | FASTCAR ® TRACY CHAPMAN
promoted to PD of Willis’ WPZZ In-  to APD ... Larry Steele returns to  quired commercial-free community SLECRA T2
dianapolis, Ind., which is already Memphis, Tenn., in mornings at ur-  service (the result of violating its gov- * % % POWER PICK * & &
moving from its black AC formattoa ban KRNB “Magic 101” ... John ernment-mandated hit-to-nonhit ra- 37 | 37| 4 w,fm I FALL? # BREATHE
more mainstream urban approach  Millinder, previously mornings at  tio) Wednesday through Friday (19- T® WHEN YOU PUT YOUR HEART IN IT KENNY ROGERS
and planning to upgrade its signal. WQFM Milwaukee, to mornings at  21) with hourly profiles on local chil- 0 | 0] 8 | reprserazeiz
Midday man Charles Bacote re- AC WMXP Pittsburgh ... Phil “The dren’s charities ... Urban WBMX 32 | 31 4 fv?R%Eng):OUNG & ROD STEWART
places Anthony at WWPD. Bean” Sisneros is now officially han- Chicago has put in for the calls A
Morning man Rod “Dr. Jocken- dling mornings at crossover KNMQ WVHD; GM Barry Mayo says he @DIPRYEEN 5 | AN s MICHAEL BOLTON
stein” King is the new PD at R&B/ Albuquerque, N.M., following a isn’t sure whether the station will use 30 | 31 | 35 | 4 | NOTHING CAN COME BETWEEN US © SADE
oldies KATZ-AM St. Louis. FM PD  court decision that his noncompete them or not. S IAOT S ERA
Earl Boston is leaving urban KATZ-  clause with AC competitor KKOB- a1 |fga T aa™| 12 | BABY BOOMBARY ¢ JAMES TAYLOR
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that side has been named . .. Across As overheard on the Long Island 2% [ |V | weisrormmsm
town, KLTH loses the last of its cLASSIFIEDS: AC WMGK “Magic  Railroad between couples who were 3 | 272 | 26 | 16 | LKNOWYOURE OUT THERE SOMEWHERE & MOODY BLUES
Drake-Chenault soft AC format and 103" Philadelphia is still several discussing wedding songs: “We were INDESTRUCTIBLE © FOURTOPS
goes to the Progressive Music Net- weeks away from replacing 10-year thinking about ‘Always & Forever’ (D] 39 | 39 | 4 | INDESTRLX
work’s adult alternative format full PD Bob Craig, who will stay until a by Heatwave, but it sounded so per- 35 | 33 | 33 | § | THERUMOUR © OLIVIA NEWTON-JOHN
time under OM/PD Bob Burch. new person is announced. Craig says manent.” LB ERPEE
KLTH had been running the Breeze he’s ready to move on and can be % | 29 | 21 | 13 | LOVEWILLSAVE THE DAY WHITNEY HOUSTON
all day on weekends and 13 hours a  reached at 215-667-8500 ... With PD  Assistance in preparing this col- 37 | 38 | 31 | 17 | LOVECHANGES (EVERYTHING) # CLIMIE FISHER
umn was provided by Peter Lud- CAPIIOCARI3
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Challenge! Twin Hits. % | 48 | 3 | NOBODY'SFOOL ® KENNY LOGGINS
CHARLES BORTNICK transfers to the VP/GM slot at Malrite’s WHK/ Race of sexes is on! COLUMBIA 3802921
WMMS Cleveland. Bortnick, who replaces Lonnie Gronek, comes from : (@3)| s | — | 2 | WAITINGFORA STARTOFALL & BOY MEETS GIRL
the same position at KKHT Houston, whose sale from Malrite to Em-
mis BroadI::asting is awaiting approval. SYLVESTER JACKSON “ | % | 3. |1 | THETOME ., OEATPRIS
“From Now On” NEWD | 1 | AWORDIN SPANISH ELTON JOHN
GILMORE BROADCASTING has announced its acquisition of religious/urban Mint Record (810) MCA 53308,
combo KHVN/KDLZ Dallas from Earl Graves. The purchase price is % | 38 l BPl 13 | LOVE!SABRIDGE = (UTEE RER ALY
$14 million. RITA GARRETT NEWp | 1 | BRING BACK THE MUSIC JIMMY BUFFETT
) . : “Think Of Me In Spare Time” MCAS
JON WILSON is officially named GM of Midwest General’s urban WBXT Tuxedo Record (950) 48 | 4 ] 2|2 yol‘[m;[ggmyg # BOZ SCAGGS
Canton, Ohio. He had served as acting GM since WBXT’s sign-on six ANNA T0T0
months ago. TUXEDO-MINT @D| Newp | 1 | BWNR soos0i0
ANOTHER PART OF ME © MICHAEL JACKSON
COMMUNICATIONS CORP. has acquired KEZA Fayetteville, Ark., from Ra- RECORDS 0 |6 [u] o | ANOMERSN
dioVision of America Inc. for $2.6 million. NEW YORK, NY 10038
.. 212) 349-8173 O Products with the greatest airplay gains this week. @ Videoclip availability.
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ALBUM ROCK T™acks..  Hot Gountry Singles Panel Expands

NASHVILLE Billboard has re- WSIX-FM Nashville, Tenn.* WGUS-FM Augusta, Ga.
s |5 o s vieed aod expanded the Fot Cour - YERLTACA, S e
of | HE | 2o |v | TITLE radio airplay reports. ARTIST | try Singles radio panel. There are : et Vo o o aresourg, W.va.
T w|F@g | xT g ; p b WUSY-FM Chattanooga, Tenn. WMC-AM Memphis, Tenn.
F% | 32 | ~% | 35 | LABEL & NUMBER/DISTRIBUTING LABEL now 156 reporting stations. The  WXBQ-FM Bristol, Va. WNWN-FM Battle Creek, Mich.
g g g WYRK-FM Buffalo, N.Y. WOKK-FM Meridian, Miss.
* * NO. 1 & w palll)e] — rev1§ed thC? a year after WYYD-FM Roanoke/Lynchburg, Va. WOWW-FM Pensacola, Fla.
1 11| 2 | 13| DONTYOUKNOW WHAT THE NIGHT... swinwoop |  Arbitron ratings periods to reflect shORZE (48) WPAP-FM Panama City, Fla.
.. O 0 e e——ateek3 2t N0 O | changes in audience size and to add ~ KDRK-FM Spokane, Wash. WPCM-FM Burlington, N.C.
3 g | 'MNOTYOURMAN TOMMY CONWELL/YOUNG RUMBLERS or delete stations. Stations report- KEKA-FMEureka, Calif.* WPCV-FM Lakeland, Fla.
COLUMBIA LP CUT N . KFGO-AM Fargo, N.D. WTCM-AM-FM Traverse City, Mich.®
LOVE BITES DEF LEPPARD ng to the Hot Country Smg]es KFMS-AM-FM Las Vegas, Nev. WTHI-FM Terre Haute, Ind.
3 |5 |7 | 7 | wercurvsroaoa7/poLvaram chart are divided into four weighted ~ KFRE-AM Fresno, Calif. WTSO-AM Madison, Wis.
: ; : KGHL-AM Billings, Mont. WTVY-FM Dothan, Ala.
@] 9 | 1 | s | NOSMOKEWITHOUT A FIRE BAD COMPANY categories according to their week-  ¢pik" M iM Codar Rapids, lowa WWNC-AM Asheville, N.C.
NEVER TEAR Us RERRY: S ly cumulative audience as measured  KIKF-FM Orange, Calif. WWVA-AM Wheeling, W.Va.
5 8 10 7 ATLANTIC 7-890 by Arbitron. KIIQ-AM-FM Reno, Nev.* SECONDARY (21)
. . KIZN-FM Boise, Idaho KALF-FM Red Bluff, Calif.
% % % FLASHMAKER # % # The categories are weighted as g g rM Waco, Texas KCJB-AM Minot, N.D.
(6)| NEWp | 1 | BADMEDICINE BON JOV! follows: gold, stations with a week-  KKAJ-FM Ardmore, Okla. KEKB-FM Grand Junction, Colo.®
Q R oo * ly cume of at least 250,000; slver,  KKCS1 Coaio s, oo ST
. - b . = onroe, La.
@ |1 6 %IEJNIEI g‘Roé'kP cut LITTLE FEAT ;3%3%024%999, br(;)nze, 253:333 KLLL-FM Lubbock, Texas KRKT-AM-FM Albany, Ore.
HATE TO LOSE YOUR LOVIN' LITTLE FEAT y , and secondary, 0 - KLUR-FM Wichita Falls_, Texas KSJB-AM Jamestown, N.D.
8 2 1 9 WARNER BROS, LP CUT 49,999. On the following list, new re-  KMIX-FM Modesto, Calif. KTWO-AM Casper, Wyo.*
. 1. g . KRRV-FM Alexandria, La. KXEL-AM Waterloo, lIowa
9 12 13 8 ?&%E%?yy?g{s EUROPE porters are indicated by an asterisk. KSO-AM Des Moines, lowa. KYKN-AM Salem, Ore.
—— . S0L0 (29) KTOM-AM-FM Salinas, Calif. WCAV-FM Brockton, Mass.
BRING ME SOME WATER MELISSA ETHERIDGE KEEY-FM Minneapolis, Minn.® N _
10 13 15 10 ISLAND 7-99287 /ATLANTIC KTPK-FM Topeka, Kan. WDSD-FM Dover, Del.
KIKK-FM Houston, Texas KUZZ-AM-FM Bakersfield, Calif. WHEW-FM Fort Myers, Fla.*
@ .17 | 20 6 DEFENDERS OF THE FLAG BRUCE HORNSBY & THE RANGE ﬁx&s}w}w Sfeat:e: Wash. KWMT-AM Fort Dodge, lowa WHIM-AM Providence, R.1.
- oenix, Ariz. KYKR-FM Be: t, Texas® ’ ing, S.C.*
12| 6 | 3 | 15 | FINISHWHAT YA STARTED VAN HALEN KPLX-FM Dallas/Fort Worth, Texas KYKX.FM Longview, Texas w%l‘m 1;1533;:; S‘[Em
WARNER BROS. LP C zské‘;(?:fm S;cr::(meAnt:, Calif. WDOD-FM Chattanooga, Tenn. WKNN-FM Pascagoula, Miss.
-FM Little Rock, Ark. WDZQ-FM Decatur, I1I. WKTY-AM is.
3| a s 1 EPL(E)KVTIEEFGLE)ISSSJUFF THE FABULOUS THUNDERBIRDS ailﬁ‘z.l}MM Lﬁ: ‘.‘"51‘1"95]'( B . wszgm C:ac:et:‘-n e WKTY-AM Irﬁfz::s?ﬁ Wis
- uisville, Ky. WFLS-AM-FM Fredericksburg, Va. T inesvi .
2 |[5] 0 |[FEi e ONDERELLA™ | WAPAM Kanss G o N W
WESC-AM-FM Greenville, S.C. T
|5 {n|3 | AR, STEVE MILLER WFMS-FM Indianapolis, Ind.
WGAR-FM Cleveland, Ohio. FOR WEEK ENDING SEPTEMBER 24, 1988
16 10 8 8 Bg:ger?&ggyAEL CHEAP TRICK WGKX-FM Memphis, Tenn.
) i WIVK-FM Knoxville, Tenn.
| = | | s | foReveryounc el T 0. TRACKS -
R7! w -AM.| ashington, D.C.
GHT WPOC-FM Baltimore, Md.
B | — | 2 | BHY o B WQYK-FM Tampa/St. Petersburg, Fla.
WSM-FM Nashville, Tenn. z iled f A
19 |15 | 18 | 6 | WBUEIQVE GLENNFREY | wSOC.FM Charlotte, N.C. «l lv |82 Cg;’,}gg: R gs;‘gegg'ggggd
WTQR-FM Winston-Salem, N.C. vu | hwl Lo v TITLE ’ ARTIST
DON'T BE AFRAID OF THE DARK ROBERT CRAY ’ Tw (| Qe |3g|xX
2 7 6 9 MERCURY LP CUT/POLYGRAM WUSN-FM Chicago, Ill. Ez S |2 | 25 LABEL & NUMBER/DISTRIBUTING LABEL
WWKA-FM Orlando, Fla.
21| 1|9 | 15| SOMMON GROUND RHYTHM CORPS WWWW-FM Detroit, Mich. * & NO.1 o %
dik WXTU-FM Philadelphia, Pa. PEEK-A-BOO
@| 5 | s |5 | boNTg0 HOTHOUSE FLOWERS |  WYAY.FM Atlanta, Ga. 12| 1|3 | R0 SRS AN T B o s
- WYNK-AM-FM Baton Rouge, La. T
* % % POWER TRACK A ® % WZZK AM.EM Bim’i;gham’ o 2 1 2 | 3 Ut ULBI;L%YN%S IC! BIG AUDIO DYNAMITE
VER (00)
@ 46 — 2 ((::O’Ellﬁ'ﬂlgs %2 FREEDOM BRUCE SPRINGSTEEN KAJA-FM San Antonio, Texas 3 3 7 3 éc}LbJE!?AA;;-gg#EY WANTS PSYCHEDELIC FURS
29 | 37| 3 | KINGOFEMOTION BIG COUNTRY SRl S‘i’fﬁih'l;::’?iy Okla 4 | 4| 3| 3 | CRASH THE PRIMITIVES
- - - KFDI-AM-FM Wichita, Kan, RCA 8662
%5 [ 18| 17 | 16 | SWEETCHILD O'MINE GUNS N' ROSES KFKF-FM Kansas City, Mo. 5 | 7| 8 | 3 | WLDWLDWEST THE ESCAPE CLUB
SLOW TURNING JOHNFIATT | KIINCrat Troon hose: Texas UP THERE DO PATIIS
37 48 3 KIIM-FM Tucson, Ariz. DOWN THERE MITH
@® ‘:A"‘VL; ;‘: o KKAT-FM Salt Lake City, Utah § | 6 11213 | awsmipcur
COUGAR MELLENCAMP KKYX-AM San Antonio, Texas EAKFA T IN BED IE
@] 8 | 49 | 3 | RAVEON ~ Ny A San Anton 7| 5| a | 3 | BREAKFAS UB40 & CHRISSIE HYNDE
SMALL WORLD PART | HUEY LEWIS & THE NEWS KNEW-AM Oakland, Calif. A
30 | 36 | 5 | SMALLWORLD ( ) T e e 8 luln| 3 gﬂé\m AM EDIE BRICKELL & NEW BOHEMIANS
KRMD-AM-FM Shreveport, La.
2| 2| s 6 &8%)ng MARLON BRANDO ELTON JOHN KRPM.FM Seattlo, Wadh, 9 1l — 2 gg&]ﬁgfg&ﬁr U2
KRST-FM Albuquerque, N.M.
@ 5 14 | 3 gggg‘)g 3,%“‘5 JIMMY PAGE KSON-FM San Diego, Calif. 01211813 IBRASCLKP 8#,.]“ BREADLINE HUNTERS & COLLECTERS
KSOP-AM-FM Salt Lake City, Utah.
31 28 30 7 HANDS ON THE RADIO HENRY LEE SUMMER KTTS-FM Springfield, Mo. 1 3 CHRISTINE HOUSE OF LOVE
ERClECUTERE KUPL-AM-FM Portland, Ore. S RELATVITY LP CUT
@D| 3 | 3 | 4 | YOODOOTHING COLINJAMES |  KUSA-AM St. Lous, Mo. TUMBLIN' DOWN  ZIGGY MARLEY & THE MELODY MAKERS
VRGN TRCUT KVOO-AM Tulsa, Okla 1211815 3 | vron7eeze
3loalz2| glkckr'g,:NL'chgrUT A REVOLUTION TRACY CHAPMAN kwgﬁAx{&ngIMPg;tland. Or:ei,a 8|10 |15 3 |DONT g?m 2 oLYCRAM HOTHOUSE FLOWERS
-AM.- reveport, La. .
FEELS SO GOOD VANHALEN |  KYGO-FM Denver, Colo. AR, LI
@D|  reentry WARNER BROS. LP CUT KXXY-AM-FM Oklahoma City, Okla. 14 RE-ENTRY A A DEBBIE HARRY
) WAXX-FM Eau Claire, Wis.
3 [ 16 |12 | 9 | ASTRONOMY ERE AT WBEE-FM Rochester, N.Y. 5| 9 | 6 | 3 | INTOXICATION SHRIEKBACK
DON'T PASS ME BY GEORGIA SATELLITES | WBIG-FM Greensboro, N.C. MOTORCRASH
@6)| 3 | 33 | 4 | DONTPASS WBVE-FM Cincinnati, Ohio® 16 | 21 | 17 | 3 | MOTORCRASH THE SUGARCUBES
WCAO-AM Baltimore, Md.
37 | 32| 32| 6 | FALLENANGEL = POISON | WCMS-FM Norfolk, Va. 17| 23 | 19 | 3 | DONT WALKAWAY TONI CHILDS
DROWNED IN MY OWN TEARS THE SMITHEREENS | WOR AM.EM Jacksonsi e
53| 40 | 4 | OO e, WOR)-AM-FM lackuonville, Fla B |16 |— 1|2 ayggegkcﬁT,m,GMM MICHELLE SHOCKED
) YOU NEVER LISTEN TO ME PETER CETERA WGNA-FM Albany, N.Y. ANOTHER KI F
@ |4 3 WARNER BROS. LP CUT WITL-FM Lansing, Mich. 19 18 [ — 2 vnm% LL‘EUTK ND OF LOVE HUGH CORNWELL
| DID IT FOR LOVE NIGHT RANGER WKCQ-FM Saginaw, Mich. ”
NEW) | | WKIN-FM Baton Rouge, La. 20 {15 |10 | 3 [ WHATSOM YOUR MIND A
WKSJ-FM Mobile, Ala.
a 4| a s E»ﬁ'.i';XH'I‘nIL‘ [ MQRNING ROBERTPALMER | Wk Y-AM Oklshoma Gity, Okla 2108 (oo S < NGO HIE MOTION BIG COUNTRY
WLVK-FM Charlotte, N.C.
212|113 \’,fa%'ﬁ?d!‘c%o" STEVE WINWOOD w;‘lvl_l.,rl x (:mgo;ne ryw Al n || |2 JNE'H; c‘rUITiAT GIRL TO SHUT UP TRANSVISION VAMP
WMIL-F ilwaukee, Wis.
@ NEWD | 1 Egﬁfugf rﬁ Eg)oz(EN HEART VIXEN WMSLFM Jackson, Miss. PR 3 m%\;lﬁ THE MATTER HERE? 10,000 MANIACS
WNOE-AM-FM New Orleans, La.® -
RATTLESNAKE SHAKE OMAR AND THE HOWLERS WOKQ-FM Dover, N.H. _ I'VE GOT A FEELING THE SCREAMING TRIBESMEN
NEW) 1 24 | 30 2
COLUMBIA 38-07993 WONE-AM Daymn, Ohio RYKODISC LP CUT
45 | 38 | 38 3 JESUS CHRIST u2 WOW-AM-FM Omaha, Neb. % | 19| — 2 SHARK WALK SHRIEKBACK
COLUMBIA LP CUT WPOR-FM Pon]and' Maine ISLAND LP CUT/ATLANTIC
ROUND AND ROUND FROZEN GHOST WQBE-FM Charleston, W.Va. GLAD I'M NOT A KENNEDY SHONA LAING
46 4“ 4“ 4 ATLANTIC LP CUT WQIK-FM Jacksonville, Fla. % U 22 3 TVT LP CUT
WRKZ-FM Harrisburg, Pa.
g | s |3 | MRMRWEST TREESCAPEGLUB | WRR T e 2 |7 [ m | o | asbiwANeD T
8l lule gpl'\crt;rc‘(J;TE;rP(zvm YOU GREGG ALLMAN B | NEWP | 1 (l-:Rstgvca%i HAS HIS DAY LET'S ACTIVE
(29) DON'T WALK AWAY PAT BENATAR BILLBOARD RADIO: 2 | NEW PUT THIS LOVE TO THE TEST JON ASTLEY
NEw ' 1 CHRYSALIS 43301 More news ' 1 ATLANTIC 7-89027
@ NEWD | | m&%&ggﬁ WINGER more marke t’s 0 | NEWD | 1 gﬁfﬁ %92"2 1o POP WILL EAT ITSELF
3
O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week. more thorough Billboard, copyright 1988.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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Syndicator RTE Helps Easy Listening Come Of Age

BY PETER LUDWIG

NEW YORK With demographics
experts having long forecast the
““graying of America”’ and with
baby-boomers set to reach their
50s at the turn of the century, the
easy listening format is beginning
to look a lot more attractive to ra-
dio syndicators.

Although known in the past as a
rock syndicator, Dan Formento
and Geoffrey Rich’s Radio Today
Entertainment has branched out in
the last year to target the increas-
ingly gray area where easy listen-
ing and AC come together. Ken
Lamb’s three-hour ‘“Special Of The
Week” was added in November,
and RTE has since added Thom
Reinstein’s new age melodic in-
strumental ‘‘Portraits In Sound”
to its catalog and has begun con-
sulting and clearing Sid Marks’
“Sounds Of Sinatra.”

RTE president Rich says he and
Formento ‘‘made the conscious de-
cision a year ago because album
rock [syndication] was saturated
and easy listening was wide open.
It had a demo that needed to be
reached.” To adapt to easy listen-
ing’s format, which still relies
greatly on tape services, RTE is
delivering ‘“Special”’ on three 10-
inch reels. Host Lamb programs
each of the show’s segments with
a theme, offering listeners appro-
priate music and lifestyle informa-
tion.

RTE is hoping that the gradual
modernization of the easy listen-

JERRY CLIFTON

(Continued from page 10)

went on, I picked up stations in mar-
kets with low ethnie populations.
There, the hits are U2, Richard
Marx, Whitesnake, and INXS.

“Stations like WQUE New Or-
leans, WZGC ‘Z93’ Atlanta, WPGC
Washington, D.C., and WJHM ‘102
JAMZ' basically in markets where
there’s a larger-than-average black
population, where there’s a black
vibe going on in the city, and where
black music is popular among white
people.”

While crossover stations in His-
panic markets are generally ac-
knowledged to be a format unto
themselves now, there’s still some
industry confusion about where ex-
actly Clifton’s urban-leaning clients
stand. 102 JAMZ bills itself as an ur-
ban station, but co-owned WCKZ
Charlotte, N.C., is adamant about
not being called urban. Z93 and
WPGC are also considered cross-
over stations but report to some
other trades as top 40 stations.

Despite this, these stations play
roughly the same music mix—R&B
hits with an emphasis on general-
market image artists and without a
notable amount of pop material. A
recent half-hour of WQUE, for ex-
ample, comprised songs by the Jets,
Prince, Tony! Toni! Toné!, Salt-N-
Pepa, Al B. Sure!, Marie, and Jesse
Johnson.

Clifton’s usual answer when
pressed on the format-definition
question is that all his stations are
“attuned to their markets,” which
might have significant ethnic popu-

ing format—away from choral vo-
cal covers and toward original ver-
sions and greater customization—
also means greater use of syndi-
cated programming. After 10
months, RTE’s Rich says ‘“Special
Of The Week” achieved its critical
mass and was able to sell out its
third-quarter inventory by May.

The easy listening syndicators
that specialize in entire formats
are also taking notice of what
WXEZ Chicago PD Gary Parks
calls stations’ ‘““more hands-on,”
more market-specific, and more
modern approach to the format
and updating their offerings.

Kalamusic president Steve
Trivers says, ‘I think the trend for
the future is for more original in-
strumental music. We've [already]
seen the success of movie themes
over the past few years. Easy lis-
tening is set in the quarter-hour
approach, and five years down the
road each quarter-hour will have
one AC vocal, one traditional easy
listening instrumental piece, one
movie soundtrack selection, and a
new age cut.”

KCTC Sacramento, Calif., PD
Gil Boucher jokes, ‘“We should
have a bumper sticker that says,
‘It’s OK To Listen To Instrumental
Music.” ”’ Boucher, who was con-
sidered a maverick seven years
ago for dropping choral vocal cov-
ers, says, “The problem was not
with any particular type of musie,
but with the charts. I removed
anything with charts that were
way off base from the way the
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original songs were arranged.”

Most easy listening syndicators
have begun to do the same. Bou-
cher says it's the pervasiveness of
the synthesizer in everyday life
that has made most of the older ar-
rangements sound ‘‘out of con-
text.”

Reinstein was the first new age

syndicator to see the new instru-
mental music’s potential as an
easy listening rejuvenator. He de-
spises the term “new age,” howev-
er, preferring to refer to that body
of work as ‘““modern instrumental
musie.”
* Reinstein hooked up with Kala-
music last fall to produce ‘‘Soft
Passages,” a 40-reel library of 600
melodic contemporary instrumen-
tals. By January, he was up to 60
reels for stations that wanted to
program that sound 24 hours a
day.

At that time, he had been inde-
pendently producing and clearing
his weekly two hour ‘‘Portraits”
for three years. RTE signed it on
with 60 affiliated stations by this
past March, and RTE president
Rich says the show is now heard
on 73—most of them easy listening
stations.

Trivers says, ‘“Today’s easy lis-
tening is aiming for 35 plus, and
the format is continuing to evolve

in a couple of directions. There is
still a need in the minds of listen-
ers and advertisers for this type of
[traditional] format. But it’s also
evolved to be a mixture of new in-
strumental music and original art-
ist vocals. The era of the choral vo-
cal covers is gone.”

AT A GLANCE

Westwood One has finally set a
date for George Michael’s first ra-
dio concert. During the week of
Oct. 24, WW1 will air a 90-minute
version of a Faith tour stop in Par-
is, recorded last May. WW1 spon-
sored the tour’s North American
leg ... MJI Broadcasting has pro-
moted Gary Krantz to GM. Krantz
had been VP of affiliate relations
since 1981 ... Seattle’s Other-
world Media has produced the first
new version of ‘““War Of The
Worlds” since the H.G. Wells sto-
ry terrorized listeners in 1938. Ja-
son Robards, in the Orson Welles
role of Professor Pierson, and an
all-star cast will be heard on public
stations on Halloween Eve, exact-
ly 50 years after the infamous
Welles broadcast. Funds for the
production were provided by
WGBH Boston, McGavern Radio
Guild, and the National Endow-
ment for the Arts.

CALENDAR
Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-

lations. He also says that his urban-
leaning clients are “all offshoots of
the original stations, which were
WDRQ and KMJQ ‘Majic 102’ Hous-
ton.” Even that doesn’t solve much;
WDRQ in the early '70s was gener-
ally acknowledged to be a top 40
rocker; KMJQ has always been con-
sidered urban.

To Clifton, the trade-reporting is-
sue ‘“‘is like some other ethereal
game out there in space someplace.
That isn’t meaningful to me at all; it
is to some people. I'm a radio pro-
grammer. Reporting of records is
another game.”

Another, touchier issue related to
how Clifton’s urban-leaning clients
bill themselves is their lack of black
PDs or even PDs with significant
urban radio experience. (Only one of
Clifton’s PDs has an extensive
background in the format.) But Clif-
ton insists that historically, he’s had

~“black PDs programming pop sta-

tions and vice versa [and] Hispanics
programming in white markets and
vice versa.” (Bill Bailey, now doing
mornings at oldies WXTR Washing-
ton, programmed Bartell's WDRQ
and KSLQ St. Louis, for example.)
“I don’t think race plays any role
in the art form of radio program-
ming. We want to be mass-appeal
radio stations and that’s what we
are in each of our markets. We don’t
want people who aren’t into the
same game we are or who don't
sound correct. We wouldn’t want a

rock’n’roll-type jock on any of our -

stations. We just want mass-appeal-

sounding people that understand
what the audience is looking for and
can provide that for them. ”

One of the hallmarks of most Clif-
ton clients is the phrase ‘“continu-
ous music.” Clifton calls it “one of
those lines I thought up while hav-
ing lunch with [the late program-
mer] Chuck Browning at the Forge
in Miami in 1975. When we thought
of it that day, we were looking for
an angle to hang everything [on the
radio station] from. Now that it’s
become such a generic phrase, it’s
not a positioning line anymore, be-
cause every station is using it.”

Most of Clifton’s clients use quan-
titative music imagery of some sort.
KBOS “B95” Fresno, Calif., uses
the term ‘“‘triple mix.” WQUE-FM
began by selling six song sets, then
announced that it had “tripled the
music”’ by playing 18 song sweeps.
In a lot of markets, that has led to
wars among stations over which can
play the most songs in a row. When
Don Kelly took over WDJY “Hot
100” Washington recently, for ex-
ample, it saw WPGC’s 18 in a row
and began promoting 20 in a row.

“We're obviously in a ‘lots of mu-
sic’ era,” says Clifton. “There’s so
much competition that people are
zeroing in and eliminating a lot of
the other stuff so they can play a lot
of music. There’ll be a time when
something else becomes more im-
portant from an execution stand-
point. You can only play so many
songs in a row before you get to ‘all
in a row’ and have to do something

else.”

Does this mean Clifton may back
some of his clients away from quan-
titative music? “We pretty much re-
spond to the need of any one station
at any one particular time. With the
massive music count going on, even-
tually personality is going to be-
come the advantage. Somebody will
turn on a personality station and ev-
erybody will copy that.”

As for how the future pertains to
the size of his New World Commu-
nications, Clifton says, “I don’t have
a goal in mind because that isn’t the
way | operate personally. As time
goes on, things that are supposed to
happen will happen, and I always
have my eyes open to make sure I
don’t miss anything that comes slid-
ing by me.

“I don’t find myself that much
busier than I was before. I'm doing
a little more traveling and a little
more talking on the phone. But do-
ing this for as long as I’ve been do-
ing it, I have less wheel-spinning
and more productive time.

“I’'m pretty satisfied with what
I'm doing right now. I got involved
in some investment and ownership
things and will probably continue to
play in those games from time to
time. But I always wanted to do
what wouldn’t seem like a job. Oth-
er things you do to give yourself
some security or make your money
work for you, but generally speak-
ing radio programming is what I'm
all about.”

tions have option of broadcast
time and dates.

Sept. 23-24, Crowded House, On The Radio, On
The Radio Broadcasting, one hour.

Sept. 23-25, Anthrax, Metalshop, MJI Broad-
casting, one hour.

Sept. 23-25, Cheap Trick/Al B. Sure!/Robert
England/Bette Midler, Party America, Cutler Pro-
ductions, two hours.

Sept. 23-25, Motown's Great Producers, Motor
City Beat, United Stations, three hours.

Sept. 23-25, Keith Sweat, Star Beat, MJI
Broadcasting, one hour.

Sept. 23-25, The Robert Paimer Story, Hot
Rocks, United Stations, 90 minutes.

Sept. 23-25, T. Graham Brown, Country Today,
MJI Broadcasting, one hour.

Sept. 24-25, Najee/Arsenio Hail/1988 Summer
Olympics Album, RadioScope, Lee Bailey Commu-
nications, one hour.

Sept. 25, Gregg Allman, King Biscuit Flower
Hour, DIR Broadcasting, one hour.

Sept. 25, Jimmy Page/Bruce Hornsby/Night
Ranger, Powercuts, Global Satellite/ABC Radio
Networks, two hours.

Sept. 25, Cheap Trick, Hitline U.S.A., James
Paut Brown Entertainment, one hour.

Sept. 25, Ricky Van Shelton, Countryline
U.S.A, James Paul Brown Entertainment, one
hour.

Sept. 26, Steve Miller, Rockline, Global Satel-
lite/ABC Radio Networks, 90 minutes.

Oct. 1-31, Robert Palmer, Rock Stars Monthly
Special, Radio Today Entertainment, 90 minutes.

Sept. 26-Oct. 2, Foreigner, Up Close, Media-
America Radio, 90 minutes/two hours.

Sept. 26-Oct. 2, Yellowjackets, The Jazz Show
With David Sanborn, Westwood One Radio Net-
works, two hours.

Sept. 26-Oct. 2, INXS, Rock Today, MJI Broad-
casting, one hour.

Sept. 26-Oct. 2, Grateful Dead, Legends Of
Rock, Westwood One Radio Networks, one hour.

Sept. 26-Oct. 2, Midge Ure, Rock Over London,
Westwood One Radio Networks, one hour.

Sept. 26-Oct. 2, Beatles, Classic Cuts, MJI
Broadcasting, one hour.

Sept. 26-Oct. 2, Little Feat, Off The Record
With Mary Turner, Westwood One Radio Net-
works, one hour.

Sept. 26-Oct. 2, Eddy Raven, Live From Gilley's,
Westwood One Radio Networks, one hour.

Sept. 26-Oct. 2, Kenny Loggins, Part 2, Star
Trak Profiles, Westwood One Radio Networks, one
hour.

Sept. 26-Oct. 2, Teena Marie, Special Edition,
Westwood One Radio Networks, one hour.

Sept. 26-Oct. 2, The Lost Lennon Tapes,
Westwood One Radio Networks Special Series,
one hour.

PROMOTIONS

BATTLE OF THE BATONS

A good promotion gives the listen-
ers something they can’t get them-
selves; classical KFAC Los Ange-
les has come up with a promotional
giveaway every music lover
dreams of—a chance to conduct a
nationally renowned orchestra.
KFAC put a classical twist on the
time-honored talent contest to
come up with the KFAC Guest
Conductor promotion, tied to the
station’s first sponsorship of the
Los Angeles Philharmonic at the
Hollywood Bowl.

KFAC rounded up a panel of six
judges to audition 200 listeners at
two different Tower Records loca-
tions on consecutive Sundays. At
stake was the opportunity to con-

(Continued on page 20)
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PLATINUM—Stations with a weekly cume
audience of more than 1 million.

GOLD—Stations with a weekly cume
audience between 500,000 and 1 mlllion.

SILVER—Stations with a weekly cume
audience between 250,000 and 500,000.

Billboard.

FOR WEEK ENDING

== POWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

P T|NU 21 15 George Michael, Monkey 13 18 Def Leppard, Love Bites 19 27 INXS, Never Tear Us Apart 16 18 Kylie Minogue, The Loco-Motion
22 27 Phil Eollins, Groovy Kind Of Love 14 20 Tracie Spencer, Symptoms Of True Love 20 28 Phil (_Eollms, Groovy Kind Of Love 17 20 Rick Astley, It wWould Take A Strong S
23 26 Cheap Trick, Don't Be Cruel 15 16 New Kids On The Biock, Please Don't G 21 22 Debbie Gibson, Staying Together 18 22 Rod Stewart, Forgver Youn,
A24 — Kenny Loggins, Nobody's Fool (Theme F 16 19 Information Society, What's On Your M 22 29 The Escape Club, Wild, Wild west 13 29 Cheap Trick, Don't Be Cruel
25 28 Glenn Frey, True Love 17 23 Giant Steps, Another Lover 23 30 UBAY, Red, Red Wine 20 24 Johnny Hates Jazz, | Don't Want To Be
26 29 Peter Cetera, One Good Woman 18 26 Kim Wilde, You Came 24 EX Whitney Houston, One Moment In Time = 21 30 Bobby Brown, Don't Be Cruel
27 30 Stewart, Forever Young 19 22 Holly Knlght, Heart Don't Fail Me Now 25 EX  Cinderella, Don't Know What You Got 22 28 UBAD, Red, Red Wine
- 28 31 INXS, Never Tear Us Apart 20 21 D.). Jazzy Jeft & The Fresh Prince, A 2 EX  New Kids On The Block, Please Don't 23 26 Glenn Frey, True Love
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7 Robert Paimer, Simply Irresistible Boston P.D.: Sunny Joe White 11 Bobby McFerrin, Don't Worry, Be Habpy A — Breathe, How Can | Fall? 2 Guns N’ Roses, Sweet Child 0’ Mine 21 27 Cinderella, Don't Know What You Got (
8 13 DJ. Jazzy left & The Fresh Prince, A 1 1 Guns N Roses, Sweet Child O’ Mine 12 Peter Cetera, One Good Woman A — Kylie Minogue, The Loco-Motion 3 10 DJ. Jazzy Jeff & The Fresh Prince, A 22 11 REO Speedwagon, Here With Me
9 Denise 2, Sayin’ Sorry (Don’t Mak 2 3 Rick Astley, It Would Take A Strong S 13 Poison, Fallen Angel EX — Cinderella, Don't Know What You Got ( 4 Tracy Chagman, Fast Car 23 25 Rod Stewart, Forever Young
10 14 Erasure, Chains Of Love 31 10000 May'iac What's The Ma(l:gHe 8 1 Tracy Chapman, Fast Car EX EX Steve Winwood, Don't You Know What Th 5 11 Bobby McFermin, Don't Worry, Be Happy 24 26 Brenda K. Stam, What You See Is What
11 16 Def Leppard, Love Bites 4 6 Bobb m,"" ﬁ Dow't Worry, Be Hanoy 9 2 EMon John, | Don't Wanna Go On With EX EX Holly Knight, Heart Don't Fail Me Now ] Georﬁe Michael; Monkey 2% 28 Dereche Mode, Strangelove
12 12 Brenda K. Starr, What You See Is What G LT LT PPy 10 17 Def Leppard, Love Bites 7 Van Halen, When It's Love % 23 Kylie Minogue, The Loco-Motion
13 Tracy Chapman, Fast Car A AR EACE 11 19 New Edition, If It Isn't Love 8 12 New Edition, If It isn't Love 27 12 Midnight Oil, fhe Dead Heart
14 18 vanessa Williams, The Right Stuft g H Limeyc ;":gxe Y R 1 5 Van Halen, When It's Love 9 & Breathe, Hands To Heaven 28 30 A)B. Sure!, Off On Your Own (Girl&
15 20 Information Society, What's On Your M 8 10 Jefhre Bs'bonl\e She's On The Left 13 10 Huey Lewis & The News, Perfect World 10 16 Def Leppard, Love Bites 29 31 Will To Power, Baby, | Love Your Way/
16 19 Bobby Brown, Don't Be Cruel 3 13 Red S{ewan e over Youn, 14 18 Cheap Trick, Don’t Be Cruel 1 Eric Carmen, Make Me Lose Control 30 33 New Kids On The Block, Please Don'{ G
1 Michael Jackson, Another Part O Me AL — ALB Sardl 0if On Your Oun @) 15 23 Steve Winwood, Don't You Know What Th 12 13 Peter Cetera, One Good Woman 31 34 The Escape Club, Wild, Wild West
18 22 New Kids On The Block, Piease Dont 6 0 T2 Erasice Chains Of L:v“e 16 24 Tommy Conwell, 'm Not Your Man 13 15 Poison, Fallen Angel 32 32 Stevie B, Spring Love (Come Back To M
13 10 EHRon John, | Don't Wanna Go On With o1 INXSrﬁ Tear Us Apart 17 25 Rod Stewarl, Forever Young 14 23 Joan Jett And The Blackhearts, | Hate 33 35 Jane Wiedlin, Inside A Dream
20 25 ).J.Fad, Way Out » Never Tear Us Ap 18 2 Glenn Frey, True Love 15 25 New Kids On The Block, Please Don't G 34 36 Bobby Brown, Don't Be Cruel
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35 37 Phil Collins, Groovy Kind Of Love EX EX Giant Steps, Another Lover 28 11 Eton John, | Don't Wanna Go On With
36 38  Europe, Superstitious EX EX Terence Trent D'Arby, Dance Little Si 29 32 Europe, Superstitious
A3]  — Bon Jovi, Bad Medicine EX EX Vixen, Edge Of A Broken Heart 30 33 Jeffrey Osborne, She's On The Left
38 39 Peter Cetera, One Good Woman EX EX Bobby Brown, Don't Be Cruel A3l Bobby Brown, Don't Be Cruel
39 40 Glenn Frey, True Love EX EX The Escape Club, Wild, Wild West A32  — INXS, Never Tear Us Apart
40 EX  Whitney Houston, One Moment In Time EX EX Cinderella, Don't Know what You Got ( A33  —  The Beach Boys, Kohomo
A — Terence Trent D'Arbz, Dance Little Si EX EX Boy Meets Girl, Waiting For A Star To A3 — Information Society, What's On Your M
A The Beach Boys, Kokomo A35  —  Bon Jovi, Bad Medicine
A ~  New Order, Bizarre Love Triangle EX EX Four Tops, Indestructibie
A — Siouxie & The Banshees, Peek A-Boo EX EX New Kids On The Block, Please Don't 6
EX EX Deniece Williams, | Can't wait
EX EX Elton John, A Word tn Spanish -
EX EX Giant Steps, Another Lover
pOWEB_‘ Hartford P.D.: Dave Shakes
[ ] ; ; GunsENd’ Rusels( ISw'eet CLhiId 0" Mine
New Edition, It It fsn't Love -
3 9 Bobby McFerrin, Don't Worry, Be Happy Dallas P.D. Buzz Bennett
LU el 4 5 Bobby Brown, Don't Be Cruel ; 13 ?ﬁ' léeppahr% Love B&les
- i 5 4 Taylor Dayne, I'll Always Love You e Beach Boys, Kokomo
Houston fiDogRauliChilsty § 3 D Jazsy Jelf & The Fresh Prince. A 311 ke Minogue The Loco-Motion
19 Def Leppard, Love Bites _ 710 Steve Winwood, Oon't You Know What Th 4 12 The Escape Club, Wild, Wild West
2 1 When In Rome, The Promise 8 B Huey Lewis & The News, Perfect World 5 5 Erasure, Chains Of Love
3 3 Robert Palmer, Slrv'l{alg frresistible 9 28 Def Leppard, Love Bites 6 4 Joan Jett And The Blackhearts, | Hate
4 4 Bobby Brown, Don't Be Cruel 10 14 New Kids On The Block, Please Dor't G 713 INXS, Never Tear Us Apart
S 5 Information Soclez‘ What's On Your M 11 11  Kenny Loggins, Nobody's Fool (Theme F 8 10 Information Socmt& ‘What's On Your M
6 € New Kids On The Block, Please Don't 6 12 15 Cheah Thek Don't Be Crue 9 15 New Kids On The Block, Piease Do1't G
7 2 Erasure, Chains Of Love 13 16  Dino, Summergirls 10 16 Rod Stewart, Forever Young
8 10 Bobby McFerrin, Don't Worry, Be Happy 14 29 yBAb, Red, Red Wine 11 20 When In Rome, The Promise
9 15 UBAO, Red, Red Wine 15 6 Robert Palmer, Simply Irresistible 12 22 Phil Collins, Groovy Kind Of Love
10 7 Huey Lewis & The News, Perfect world 16 7 George Michael, Monkey 13 17 Europe, Superstitious
1111 New Edition, If It Isn't Love 17 19 Oebbie Gibson, Staying Together 14 21 DJ. Jazzy Jett & The Fresh Prince, A
1212 Guns N Roses, Sweet Child 0" Mine 18 20 AIB.Sure!, Off On Your Own (Girl) 152 U840, Red, Red Wine
13 25 Poison, Fallen Angel 19 21 Peter Cetera, One Good Woman 16 3 Poison, Fallen Angel
1421 Joan Jett And The Blackhearts, t Hate 20 23 Vanessa Williams, The Right Stuff 17 & Bobby McFerrin, Don't Worry, Be Happy
15 16  Debbie Gibson Sla&iﬂs Together 21 24 Information Society, Whal's On Your M 18 18  Cheap Trick, Don't Be Cruel
16 22 Peter Cotera, One Good Woman 22 26  Phit Collins, Groovy Kind Of Love 19 8 Guns N’ Roses, Sweet Child 0’ Mine
17719 Kylie Minogue, The Loco-Mation 23 17 Eiton John, | Oon’'t Wanna Go On with 209 Basia, Time And Tide
18 20 Rod Stewart, Forever Young 24 27 Blue Zone UK., Jackie 2] 7 Times Two, Cecilia
19 29 Depeche Mode, Strangelove 25 32 Stevie B, Spring Love (Come Back To M 22 23 Jane Wiedlin, Inside A Dream
20 23 Brenda K Starr, What You See Is What 26 22 Gloria Estefan & Miami Sound Machine, 23 19 Eric Carmen, Make Me Lose Control
21 27 Cheap Trick, Don't Be Cruel 27 30 Brenda K. Starr, What You See Is Whai 28 24 Robert Paimer, Simply Irresistible
22 32 Siouxie & The Banshees, Peek-A-Boo 28 31 Glenn Frey, True Love 25 29 Bntny Fox, Long Way To Love
23 26 Basia, Time And Tide 29 25 Paula Abdul, Knocked Out 26 27 Cindereila, Don't Know What You Got (
A INXS, Never Tear Us Apart 30 33 Giant Steps, Another Lover 27 28 10,000 Maniacs, What's The Matter Her
25 35 The Escape Club, Wiid, Wiid West 31 34 Basia, Time And Tide 28 30 Depeche Mode, Strangelove
26 30 Stevie B, 39""'& Love (Come Back To M 32 35 Whitney Houston, One Moment In Time A29 — Bon Jovi, Bad Medicine
A27  — Bon Jovi, Bad Medicine 33 36 The Escape Club, Wild, wild west 30 31 James Reyne, Motor's Too Fast
28 36 Giant Steps, Another Lover A 37 Erasure, Ef.,.,,s Of Love A31  — The Contours, Do You Love Me
29 31 Glenn Frey, True Love 35 38 Rod Stewart, Forever Young 32 34 Rhthym Corps, Common Ground
30 37 Cinderella, Don't Know What You Got ( 36 39 Breathe, How Can | Fall? 33 35 Steve Winwood, Don't You Know What Th
31 EX The Beach Bays, Kokomo 37 40 Boy Meets Girl, Waiting For A Star To 3 EX Vixen, Edge Of A Broken Heart
32 EX 10,000 Maniacs, What's The Matter Her A38 — Was (Not Was), Spy In The House Of Lo 35 EX  Hurricane, I'm On To You
33 EX  Europe, Superstitious A3  —  The Beach Boys, Kokomo R — Chicago, Look Away
A34 —  Terence Trent D'Arby, Dance Little Si R40 —  Bon Jovi, Bad Medicine A — Trac Cﬁapman, Talkin' Bout A Revoiut
A35 Breathe, How Can | Fall? A —  Elton John, A Word [n Spanish EX EX Gardner Cole, Live It Up
36 40 Steve Winwood, Don't You Know What Th A — Anita Baker, Giving You The Best | Go EX EX Boy Meets Girl, Waiting For A Star To
37 EX Hollg Knight, Heart Don't Fail Me Now | EX EX Transvision Vamp, Tell That Girl To S
38 EX NuShooz, Are You Looking For Somebod EX EX Holly Knight, Heart Don't Fail Me Now
39 EX  Climie Fisher, Rise To The Occasion m/V
A40  —  Elton John, A Word In Spanish ew
A — Four Tops, Indestructible -
A — Transvision Vamp, Tell That Girl To S /J_ 3
A —  Jane Wiedlin, Inside A Dream e i
A —  Steve Miller, Ya Ya ‘\Q/\
A — Sweet Sensation, Never Let You Go - 100.7 FM
X EX Britn‘ Fox, Long Way To Love .
E; E; ?oy eects Gmfl amngtFer A?ﬂ(a’ To Miami P.D.: Steve Perun
ommy Conwell, I'm Not Your Man 1 2 Guns N’ Rases, Sweet Child 0" Mine -
23 Van Halen, When It's Love Seattle P.D.: Gary Bryan
31 UBAO, Red, Red Wine 1 3 Guns N’ Roses, Sweet Child 0" Mine
4 6 Def Leppard, Love Bites 2 5 Taylor Dayne, I'll Always Love You
5 10 Bobby lchenin Don't Worry, Be Happy 3 4 Rick Astley, It Would Take A Strong S
§ 8 Robert Palmer, Simply Irresistible 4 10 Peter Cetera, One Good Woman
7 5 Chicago, | Don't Wanna Live Without ¥ 5 6 Basia, Time And Tide
8 11 Poison Fallen Angel 6 7 Kenny Logims Nobody's Fool (Theme F
9 9 Tracy thapman. ast Car 7 8 Joan Jett And The Blackhearts, | Hate
10 13 Cheag Trick, Don't Be Cruel g }% gewavds P" TheDBIockaieaseB Dl:'n'i G
o 11 12 Rob Base & D.). E-Z Rock, It Takes Tw obby McFernn, Don't Worry, Be Happy
San francisco P.D: Keith Naftaly | 1 17 Jon bosed Mo " Sigh Your Name 10 1 George Michael, Monkey
1 1 Bobby Brown, Don't Be Cruel 13 20 Phil Collins, Groovy Kind Of Love 11 2 Huey Lewis & The News, Perfect World
22 AIB Sure!, Off On Your Own (Girl) 14 4 0.J. Jazzy Jeff & The Fresh Prince, A 1215 Oef Leppard, Love Bites
3 3 Keith Sweat (Duet With Jacci McGhee), 15 17 New Edition, If It Isn't Love 13 18 Debbie Gibson Staym% Together
4 4 Bobby McFerrin, Gon't Worry, Be Happy 16 18  New Kids On The Block, Please Don't G 18 16 Rod Stewart, Forever Young
5 5 LTrimm, Cars With The Boom 17 24 Taylor Dayne, I'll Always Love You 15 9 Van Halen, When tt's Love
6 7 Rob Base & D.J. £-Z Rock, It Takes Tw 18 14 Breathe, ﬁands To Heaven 16 19 Brenda K. Stars, What You See Is What
714 UBAQ, Red, Red Wine 19 21 Elton John, 1 Don't Wanna Go On With 1725 Phil Collins, Groovy Kind Of Love
8 8 Basia, ime And Tide 20 26 Will To Power, Baby, | Love Your Way/ 18 21  Glenn Frey, True Love
9 9 Erasure, Chains Of Love 21 23 Rick Astley, It WOHYd Take A Strong é 18 22 Information Society, What's On Your M
10 12 Sweet Sensation, Never Let You Go 22 16 Johony Kemp, Just Got Paid 20 23 Cheap Trick, Don't Be Cruel
11 11 Freddie Jackson, Nice 'N' Slow A23 Bon Jovi, Bad Medicine 21 24 UBAG, Red, Red Wine
1215 Safire, Boy I've Been Toid 24 19 Eric Carmen, Make Me Lose Control 22 26 Steve Winwood, Don't You Know What Th
13 13 Brenda K. Slar[l Whal You See s what 25 EX Information Society, What's On Your M 23 27 Breathe, How Can | Fall?
R i Dae Ayl Covelten 2 27 Debbie Gibson, Staying Together 24 28 Bobby Brown, Don't Be Cruef
15 17 Eric B & Rakim, Follow The Leader 27 30 Bobby Brown, Don't Be Cruel 25 29 Poison, Falten Angel
16 20 Paula Abdul, Straight up 28 28 Brenda K. Starr, What You See Is What A26 — New Edition, If It Isn't Love
17 19 Evelyn "Champagne” King, Hold On To W 29 22 Midnight Oil, Beds Are Burning 2] EX  Kylie Minogue, The Loco-Motion
18 21 Tracie Spencer, Symptoms Of True Love A30  —  The Beach Boys, Kokomo 28 EX  Whitney Houston, One Moment In Time
1916 Clockwork, Nostalgia A —  Anita Baker, Giving You The Best | Go 29 EX  Four Tops, Indestructible
20 23 Giant Steps, Another Lover . A — Peter Cetera, One Good Woman 30 EX Erasure, Chains Of Love
21 25 Shirley Lewis, You Used To Be Romanti A — Elton John, A Word In Spanish A — Bon Jovi, Bad Medicine
22 24 Jeffrey Osborne, She's On The Left EX EX Whitney Houston, One Moment In Time A —  Robert Cray, Oon't Be Afraid Of The O
23 27 Breathe, How Can | fall? A — Wil To Power, Baby, | Love Your Way/
R4 — Karzm White, The Way You Love Me A — Tracie Spencer, Symptoms Of True Love
A25 —  Anmfa Baker, Giving You The Best | Go EX EX Holly Knight, Heart Don't Fail Me Now
26 28 Boy Meets Girl, Waiting For A Star To EX EX Europe, Superstitious
27 30 The Escape Club, Wild, Wild West EX  EX  Jane Wiedfin, Inside A Oream
28 10 Information Society, What's On Your M EX EX Vixen, Edge Ol A Broken Heart
29 EX  Kim Wilde, You Came EX EX Depeche Mode, Strangelove
A30  —  Nu Shooz, Are You Looking For Somebod EX EX  Terence Trent D'Arby, Dance Little Si
A — The jets, Anytime EX EX [NXS, Never Tear Us Apart
A — Depeche Mode, Strangelove . EX EX Kim Wilde, You Came
EX EX Four Tops, Indestructible Detroit P.D.: Chuck Beck EX EX  Giant Steps, Another Lover
EX EX Terence Trent D'Arby, Oance Little Si 1 1 Guns N’ Roses, Sweet Child O’ Mine
EX EX  Whitney Houston, One Moment In Time 2 10 Def Leppard Love Bites
EX EX  Will To Power, Baby, | Love Your Way/ 3 '3 Bobby MeFerrin, Don't Worry, Be Happy
XA ad YW ay[Out R 4 13 UBAO, Red, Red Wine
EX EX Deniece Willlams, | Can't Wait 5 14 Poison, Fallen Angel
g ; ?hica o', IAD%"¥h ?innakhwenmtlhaml Y
oan Jett An € Blackhearts ate Ao H1 Rack:
8 7 Robert Palmer, Slmgqu Irresistible 5t
320 Posan Ever |h§s€v fos 1 Thorn S
The Escape Club, Wild, wild west e
11 5 Huey Lewis & The News, Perfect World Atlanta . P.D. Bob C.ase
; 12 6 George Michael, Monke 1 1 New Kids On The Block, Please Don't G
1316 New Edition, }f 1t Isn't Love oty ErownibionillBelCivel
14 17 Information Society, What's On Your M 33 New kdition, If It Isnt Love
15 18 D). Jazzy Jeft & The Fresh Prince, A 4 4 Keith Sweat (Duet With Jacci McGhee),
16 8 Van Halen, When It Love B B SOl Tt (i)
. o O 11 Ken ins, R Theme aula Abdul, Knocked Ou
Providence PO Wike Osbone | 1 11 Knilojemstabod oy emer | 6§ Pyla o ka0
1 1 Guns N’ Roses, Sweet Child O' Mine 19 21 Cheap Trick, Oon't Be Cruel 8 15 ) Fad, Way Out
2 3 Joan Jett And The Blackhearts, | Hate A20  — INXS, Never Tear Us Apart 9 11 Rob Base & D.J. E-Z Rock, It Takes Tw
313 Def Leppard, Love Bites A2l —  Phil Coliins, Groovy Kind Of Love 1o 13 UBAO, Red, Red Wine
4 6 Taylor Dayne, Il Always Love You 22 23 Erasure, Chains Of Love 11 8 George Michael, Monke
5 7 Peter Cetera, One Good Woman A23  — Bon Jovi, Bad Medicine 12 9 Vanessa Williams, The Right Stuff
6 8 Bobby McFerrin, Don't Worry, Be Happy A24  —  Kylie Minogue, The Loco-Motion 1314 Freddie J“"”m Nice 'N” Slow
7 15 Cheap Trick, Don't Be Cruel 25 EX Bobbi Brown, Don't Be Cruel 1416 Bobby Brown, [Y Perogative
8 9 Debbie Gibson, Staying Together EX EX New Kids On The Block, Please Don't G 1517 Taylor Dayne. I'll Always Love You
9 10 Poison, Fallen Angel EX EX  When In Rome, The Promise 16 21 Shirley Murdock, Husband =
10 12 Jeffrey Osborne, She’s On The Left TR et dtioavaureING TG
11 11 Kenny Loggins, Nobody's Foo! ('Theme F 18 18 Tony! Toni! Tone!, Born Not To Know
1214 Rick Astley, It Would Take A Strong 3 19g23RgLoose ENds{Watchinglion
13 16  New Edition, If It Isn't Love : \/ - A0 — 2 live Crer, Doo Wah Diddy
1817 Glenn Frey, True Love bl A2l — AIB. Surel Rescue Me
15 18 New Kids On The Block, Please Don't G g2 A3z Jeftrey Osborne, She's On The Left
16 21  Steve Winwood, Don't You Know What Th 5o b 23 24 Karyn White, The Way That You Love Me
17 19 Brenda K. Starr, What You See Is What L (L= 24 25 Whitney Houston, One Moment In Time
18 20 Rod Stewart, Forever Young ;g %? gmyda Kv-l.?l'.::r"'s Ihca;nv'?lévsele Is What
. . emece Wil . al
B e Kok on vourm | St. Louis P.D. Kevin Young | 27 28 Information Society, What's On Your M
21 26 Phil Collins, Groovy Kind Of Love 1 Guns N’ Roses, Sweet Child O’ Mine oSl \alBaker {(Giing\ VoIl BEstThat
22 25 Europe, Superstitious 2 4 Robert Palmer, Simply Irresistible AZ3  —  Luther Vandross, Any Love
23 28 Kylie Minogue, The Loco-Motion 3 1 Huey Lewis & The News, Perfect World
28 24 DJ. Jazzy et{ & The Fresh Prince, A 4 5 Kenny Loggins, Nobody's Fool (Theme F
25 27 Toni Childs, Don't Walk Away 5 7 New Edition, If It Isn't Love
26 29 INXS, Never Tear Us Apart 6 6 Rick Aslle;, It Would Take A Strong S
27 35 Erasure, Chains Of Love 7 8 Bobby McFerrin, Don't Worry, Be Happy
28 30 Four Tops, Indestructible 8 9 Def Leppard, Love Bites
29 34 10,000 Maniacs, What's The Matter Her 9 10 Peter Cetera, One Good Woman
30 31 Basia, Time And Tide 10 13 Cheap Trick, Don't Be Cruel
31 32 John taﬁerty. Victory Dance 11 3 George Michael, Monkey
32 EX  Whitney Houston, One Moment In Time 12 14 UBAL, Red, Red Wine
33 33 Blue Zone UK. Jackie 13 16 Debbie Gibson, Staying Together
34 €X AIB. Surel, Off On Your Own (Girl) 18 22 Taylor Dayne, I'll Always Love You
35 EX Holly Kmthl, Heart Don’t Fail Me Now 15 20 Poison, Fallen Angel
A — Chicago, Look Away 16 12 Tracy Ehapman, Fast Car
A — Bon Jovi, Bad Medicine 17 27 D). Jazzy Jeff & The Fresh Prince, A
A — Tracie Spencer, Symptoms Of True Love 18 21 Brenda K. Starr, What You See Is What
A — Lime, Cutie Pie 19 23 Rod Stewart, Forever Young
A — Breathe, How Can | Fall? 20 29 Joan jett And The Blackhearts, | Hate
A — When In Rome, The Promise 21 26 Whitney Houston, One Moment In Time
A —  Cher, Main Man 22 25 Glenn Frey, True Love
A — Depeche Mode, Strangeiove 23 15 Chicago [ Don’t Warnna Live Without Y
EX EX The Fabulous Thunderbirds, Powerful § 24 31 Phil Collins, Groovy Kind Of Love
EX  EX Jane Wiedlin, Inside A Dream 25 30 Kylie Minogue, The Loco-Motion
EX EX  Freddie Jackson, Nice ‘N’ Stow 26 17 Steve Winwood, Roll with It
EX EX Michael Botton, Walk Away 27 19 Gioria Estefan & Miami Sound Machine,
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Steve Smith
KHQT San Jose
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WE WENT RIGHT from Mantovani into
Exposé,” says KHQT San Jose, Calif., PD
Steve Smith of the January night when easy
listening KLLZE became Don Kelly-consulted
crossover outlet “Hot 97.7.” “Our phone
lines didn’t stop ringing for two weeks after
we made the switch. One guy called up and
offered to buy the station just so he could
change the format back to beautiful music.

“T remember talking to one woman who
called to say that every night she fell asleep
while listening to KLZE,” Smith says. “I
said, ‘Well, lady, that's the reason we
switched the format.’”

In the spring '88 Arbitrons, KHQT’s 12-
plus overall share was up from 2.5 to 6.0,
making it the top-rated contemporary outlet
and No. 3 in San Jose overall. Since the Fall
'87 book, Anaheim Broadcasting-owned
KHQT and passed top 40 leader KWSS.

“We knew this format was going to work
here,” says Smith, citing the hole for a
dance-oriented station in a market with an
18% Hispanic population. “What has sur-
prised us is that we’ve done it in six months,
when we expected it would take 18, The re-
sponse has been amazing.

“We always keep the energy up on this
station, which makes us stand out. We have
two half-hour mixes at
night and even try out

Because of KHQT’s new-kid status, choice
promotions generally go to the competition.
“Our listeners don’t have to be offered a trip
to London to see Michael Jackson to get ex-
cited,” Smith says. “Here people can get
very excited over free passes to a local show
featuring Stevie B or Nocera. We have in-
stant winners every hour during weekdays
and instant-winner weekends, and even if we
only have $100 to give away, we try to make
it sound like $1,000.”

Smith was first exposed to broadcasting
when, as a student at Arizona State, a re-
searcher from KUPD Phoenix randomly
called him to test song hooks over the phone.
Before long, Smith was doing call-out re-
search himself. By the time he graduated
from ASU, he was part of KUPD’s program-
ming department. He then became assistant
PD for its then-urban AM, KUKQ.

Despite KUKQ's success at the time, fam-
ily influence was swaying Smith away from
radio. “I would call home and say, ‘Dad, we
just went up in the ratings!” And he would
say, ‘So why do I have to send you more rent
money?’ So I felt it was time to get serious
about life.”

In 1983, Smith enrolled rather reluctantly
in Pepperdine Univ. law school but also end-
ed up working at subur-
ban Los Angeles outlets

some rap records then.
We're real selective about
which ballads we play.
We play ballads, but few-
er than the other stations,
and it hasn’t hurt us yet.

‘We went right
from Mantovani
into Exposeé’

KWNK and KEZY, the
latter owned by Jeff Sal-
go’s Anaheim Broadcast-
ing. By the time he passed
the bar exam in 1986,
Smith was back in the
fold. His diploma ended

“We'll play rock as long
as it fits in. We played all
the INXS cuts and we’re playing Cheap
Trick, but we're also looking for New Order/
Depeche Mode/Cure-type records. There’s a
strong crossover potential for Euro-dance
music and Latino dance music. We're play-
ing Giant Steps and Blue Zone U.K. now.
That helps us sound hip and gives us a more
mass-appeal flavor.

“We like to do our own remixes, too. Boris
and Chris from KPWR ‘Power 106’ Los An-
geles have helped us and we’ve trained Rich-
ard G here from scratch. Sometimes he'll
come out of the production room with remix-
es that could be hits themselves.”

Smith also likes to reach back for “hip
gold,” such as Soft Cell’'s “Tainted Love”
and the Human League’s “Don’t You Want
Me.” “When you're a new format, you start
learning that some golds really are golds.
Sometimes you have to rush a gold into a
power rotation because it sounds new to
your audience. The audience here is very ag-
gressive about new music.”

Hot 97.7 signed on so quickly that the sta-
tion had no live announcers until mid-Febru-
ary and no morning show or request line un-
til the end of that month. Smith’s staffers
now include MD Michael Newman, APD
Christopher Lance (a Bay-area veteran), Ter-
ry Cervantes in the evenings, and Steve Her-
rera for overnights. Larry Morgan (formerly
of KSFM Sacramento, Calif.) has just joined
Rojer Peterson in the mornings.

up hanging in the PD’s of-
fice at KHTY “Y97” Santa Barbara, Calif —
a musically active top 40 station that could
segue from the Beastie Boys into Berlin.
When Anaheim bought KLZE two years lat-
er, Smith was chosen to break the new for-
mat.

Smith insists his crossover format’s appeal
is not limited to markets with heavy Latino
populations. “You’d be surprised how many
white women are into this format,” he says.
“I consult KVXO Spokane [Wash.], and I
spent time listening to the stations, talking
to people in restaurants. It’s a very white, al-
bum-rock market, but I discovered the big-
gest complaint came from women who said
when they wanted to listen to their music,
they had to listen to tapes. No station there
plays Jody Watley or Cameo.

“You have to be careful how you blend
that kind of music, but we made some adjust-
ments, added some dance hits and took a sta-
tion that had signal problems and increased
its female numbers and its 12-plus.

“KHQT isn’t for Hispanic listeners only.
We're trying to create an up, happy, dance-
able, fun feel on the radio. Debbie Gibson is a
perfect example of an artist we’re going to
add right out of the box, not just some off-
the-wall 12-inch from Denise Lopez. Our
long-range goal is to keep our teens while
growing in mass appeal. We already have ex-
cellent 1849 female numbers, so we're well
on our way.” TERRY WOOD
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DIO

PROMOTIONS

(Continued from page 17)

duct the philharmonic’s traditional
summer concert opener, “The Star-
Spangled Banner.”

KFAC promotions director Shar-
on Klein says, “The object was to
give the amateur ‘closet conductors’
a chance to really conduct, and the
competition was very intense. This
has turned out to be the listeners’
favorite promotion this year, and
even the losers enjoyed themselves.
They all vowed to practice and re-
turn next year.”

Klein says that beyond the strong
listener response and excellent local
media coverage the promotion re-
ceived, the orchestra was also
pleased with the winner, who was
“actually very good.”

In Detroit, meanwhile, classical
WQRS and classic rock WCSX are
the latest two stations running the
Bach Vs. Rock promotion (Bill-
board, June 18) to raise funds for
charity. Pledged dollars count as
votes, and in this one, the losing air
talents will have to appear on the
winner’s show having witnessed an
“enemy’’ concert and prepared a re-
view.

PRO—MOTION
With the fall book ready to start,
here’s a short rundown of the new

and recently promoted holders of
the prize closet keys:
Starting on the Left Coast, Taw-

ny Reckamp pulls up stakes as
KPLX Dallas’ promotion director to
take that post at KUPL Portland,

Tampa Word Tease. WFLZ is playing word games with the Tampa/St.
Petersburg, Fla., area in its 1988 fall outdoor campaign. The large print in some
of the station’s other ads starts out “NAKED PEOPLE,” “SPANKING,” and
“FREE BEER."

A R T A T R L sy

o

T R PR

Funky Old Tunes
TR RE T N

Ore. . .. Stacy Okonowsky joins AC
KBIG Los Angeles as research/
marketing director ... And Jane
Asher is in as the new promotion di-
rector at album KTYD Santa Bar-
bara, Calif.

Moving east, Detroit veteran
Tom Daldin is the new director of
creative services at WCSX ... Al-
bum WIOQOT Toledo, Ohio part-time
air talent Linda Stotz adds promo-
tions-director duties ... And head-
ing toward the gulf, Sharon Carter
leaves KODA and joins the Rusk
Corp. for the third time as n/t
KTRH Houston’s director of adver-
tising and promotion.

Veering right we find Mike Oli-
vero in as the new marketing direc-
tor at album WGTR Miami . ..
Across town Kevin Cerenzia joins
adult alternative WXDJ Miami as
promotions director . . . The nation’s
capitol has Michele Dannin being
upped to director of marketing at
country WMZQ . . . Big Apple veter-
an Maggie Day is in as heritage
classical WNCN New York’s first
promotion director ... And finally,
top 40 WXKS “Kiss 108’ Boston
brings area veteran Beverly Smith
Tilden over from WHDH to be the
new promotions director.

PETER J. LUDWIG

Billhoard Extends Reach Of Hot 100 Reporting Panel

NEW YORK Billboard has revised
and expanded its Hot 100 radio pan-
el effective with this issue, using
the recently released spring 1988
Arbitron ratings. The 241-station
panel is divided into five weighted
categories based on each station’s
weekly cume audience 6 a.m.-mid-
night Monday-Sunday in the Arbi-
tron total survey area. The catego-
ries are as follows: platinum, week-
ly cume of at least 1,000,000; gold,
500,000-999,999; silver, 250,000-
499,999; bronze, 100,000-249,999;
and secondary, 40,000-99,999. An

asterisk indicates a new reporter.
PLATINUM (4)
KIIS-FM Los Angeles, Calif.
WBBM-FM Chicago, Il
WHTZ-FM New York, N.Y.
WWPR-FM New York, N.Y.
&OLD (16}
KEGL-FM Dallas, Texas
KKBQ-FM Houston, Texas
KMEL-FM San Francisco, Calif.
KRBE-FM Houston, Texas
WAVA-FM Washington, D.C.
WBZZ-FM Pittsburgh, Pa.
WCZY-FM Detroit, Mich.
WEGX-FM Philadelphia, Pa.
WHYT-FM Detroit. Mich.
WLOL-FM Minneapolis, Minn.
WMMS-FM Cleveland, Ohio
WRBQ-FM Tampa, Fla.
WRQX-FM Washington, D.C.
WXKS-FM Boston, Mass.
WYTZ-FM Chicago, Il
WZOU-FM Boston, Mass.
SILVER (56)
KBEQ-FM Kansas City, Mo.
KCPW-FM Kansas City, Mo.
KDWB-FM Minneapolis-St. Paul, Minn.
KHTR-FM St. Louis, Mo.
KHYI-FM Dallas, Texas
KISN-FM Salt Lake City, Utah
KJYO-FM Oklahoma City, Okla.
KKLQ-FM San Diego, Calif.
KKRZ-FM Portland, Ore.
KPLZ-FM Seattle, Wash.
KRXY-FM Denver, Colo.
KSFM-FM Sacramento, Calif.
KTFM-FM San Antonio, Texas
KUBE-FM Seattle, Wash.
KWOD-FM Sacramento, Calif.
KWSS-FM San Jose, Calif.
KZZP-FM Phoenix, Ariz.
WAPE-FM Jacksonville, Fla.
WAPI-FM Birmingham, Ala.
WAPW-FM Atlanta, Ga.
WBCY-FM Charlotte, N.C.
WBJW-FM Orlando, Fla.

WBLI-FM Long Island, N.Y.
WBSB-FM Baltimore, Md.
WDCG-FM Raleigh-Durham, N.C.
WDFX-FM Detroit, Mich.
WDJIX-FM Louisville, Ky.
WEZB-FM New Orleans, La.
WGTZ-FM Dayton, Ohio
WHOT-FM Youngstown, Ohio
WHQT-FM Miami, Fla.
WHYI-FM Miami, Fla.
WIOG-FM Saginaw, Mich.
WIXX-FM Green Bay, Wis.
WKBQ-FM St. Louis, Mo.
WKCI-FM New Haven, Conn.
WKDD-FM Akron, Ohio
WKRQ-FM Cincinnati, Ohio
WKSE-FM Buffalo, N.Y.
WKSS-FM Hartford, Conn.
WKTI-FM Milwaukee, Wis.
WMC-FM Memphis, Tenn.
WMEE-FM Fort Wayne, Ind.
WMJQ-FM Buffalo, N.Y.
WNCI-FM Columbus, Ohio
WOKI-FM Knoxville, Tenn.
WPHR-FM Cleveland, Ohio
WPOW-FM Miami, Fia.
WPRO-FM Providence, R.1.
WPXY-FM Rochester, N.Y.
WRVQ-FM Richmond, Va.
WTIC-FM Hartford, Conn.
WXGT-FM Columbus, Ohio
WXLK-FM Roanoke, Va.
WYHY-FM Nashville, Tenn.
WZPL-FM Indianapolis, Ind.
BRONZE (106)
KATD-FM San Jose, Calif.
KAYI-FM Tulsa, Okla.
KBFM-FM McAllen-Brownsville, Texas
KBTS-FM Austin, Texas
KCAQ-FM Oxnard, Calif.
KCPX-FM Salt Lake City, Utah
KDON-FM Salinas-Monterey, Calif.
KEYN-FM Wichita, Kan.
KEZB-FM El Paso, Texas
KEZY-FM Anaheim, Calif.
KHF1-FM Austin, Texas
KHOP-FM Modesto, Calif.
KI1K-FM Davenport, lowa
KITY-FM San Antonio, Texas
KKFR-FM Phoenix, Ariz.
KKRD-FM Wichita, Kan.
KKYK-FM Little Rock, Ark.
KLUC-FM Las Vegas, Nev.
KMAI-FM Honolulu, Hawaii
KMGX-FM Fresno, Calif.
KMYZ-FM Tulsa, Okla.
KOY-FM Phoenix, Ariz.
KQKQ-FM Omaha, Neb.
KQKS-FM Denver, Colo.
KQMQ-FM Honolulu, Hawaii
KRNQ-FM Des Moines, lowa
KROY-FM Sacramento, Calif.
KRQQ-FM Tucson, Ariz.
KSAQ-FM San Antonio, Texas
KSMB-FM Lafayette, La.
KTUX-FM Shreveport, La.
KWES-FM Odessa, Texas

KXPW-FM Honolulu, Hawaii
KXYQ-FM Portland, Ore.
KYRK-FM Las Vegas, Nev.
KZOU-FM Little Rock, Ark.
KZZU-FM Spokane, Wash.
WAAL-FM Binghamton, N.Y.
WABB-FM Mobile, Ala.
WAEB-FM Allentown, Pa.
WANS-FM Greenville, 8.C.
WAYS-FM Macon, Ga.
WAZY-FM Lafayette, Ind.*
WBAM-FM Montgomery, Ala.
WBBQ-FM Augusta, Ga.
WCAT-FM Orlando, Fla.
WCCK-FM Erie, Pa.
WCGQ-FM Columbus, Ga.
WDJQ-FM Canton, Ohio
WDLX-FM Washington, N.C.
WFLY-FM Albany, N.Y.
WFMF-FM Baton Rouge, La.
WGFM-FM Albany, N.Y.
WGGZ-FM Baton Rouge, La.
WGH-FM Norfolk, Va.
WGRD-FM Grand Rapids, Mich.
WHHY-FM Montgomery, Ala.
WIBW-FM Topeka, Kan.*
WINK-FM Fort Myers, Fla.
WJET-FM Erie, Pa.
WKEE-FM Huntington, W.Va.
WKFR-FM Kalamazoo. Mich.
WKLQ-FM Grand Rapids, Mich.
WKQB-FM Charleston, S.C.
WKRZ-FM Wilkes-Barre, Pa.
WKSF-FM Asheville, N.C.
WKSI-FM Greensboro, N.C.
WKZL-FM Winston-Salem, N.C.
WKZW-FM Peoria, 11,
WKXX-FM Birmingham, Ala.
WLAN-FM Lancaster, Pa.
WLAP-FM Lexington, Ky.
WLRS-FM Louisville, Ky.
WLRW-FM Champaign, Ill.
WNDU-FM South Bend, Ind.
WNKS-FM Columbus, Ga.
WNNK-FM Harrishurg, Pa.
WNOK-FM Columbia, S.C.
WNTQ-FM Syracuse, N.Y.
WNVZ-FM Norfolk, Va.
WOMP-FM Wheeling, W.Va.
WOVV-FM Fort Pierce, Fla.
WPST-FM Trenton, N.J.
WPXR-FM Davenport, lowa
wWQQQ-FM Allentown, Pa.
WQSM-FM Fayetteville, N.C.
WQUT-FM Johnson City, Tenn.
WQXA-FM York, Pa.
WRFY-FM Reading, Pa.
WRNO-FM New Orleans, La.
WROQ-FM Charlotte, N.C.
WRQC-FM Cleveland, Ohio
WRQN-FM Toledo, Ohio
WSKZ-FM Chattanooga, Tenn.
WSPK-FM Poughkeepsie, N.Y.
WSTW-FM Wilmington, Del.
WTYX-FM Jackson, Miss.
WVIC-FM Lansing, Mich.
WXIL-FM Parkersburg, W.Va.

WYCR-FM York, Pa.*
WYDD-FM Pittsburgh, Pa.
WZAT-FM Savannah, Ga.
WZEE-FM Madison, Wis.
WZOK-FM Rockford, Il
WZYP-FM Huntsville, Ala.
WZZU-FM Raleigh, N.C.
SECONDARY (59)
KAMZ-FM El Paso, Texas
KBIU-FM Lake Charles, La.
KFIV-FM Modesto, Calif.
KFMW.FM Waterloo, lowa
KFRX-FM Lincoln, Neb.
KGLI-FM Sioux City, lowa*
KHTY-FM Santa Barbara, Calif.
KHTZ-FM Reno, Nev.
KIKX-FM Colorado Springs, Colo.
KIOC-FM Beaumont, Texas*
KIOK-FM Tri-Cities, Wash.
KISR-FM Fort Smith, Ark.
KIVA-FM Albuquerque, N.M.
KIXY-FM San Angelo, Texas*
KIYS-FM Boise, Idaho
KJKC-FM Chorpus Christi, Texas
KKRQ-FM lowa City, lowa
KNMQ-FM Albuquerque, N.M.
KNOE-FM Monroe, La.
KOKZ-FM Waterloo, lowa
KQCR-FM Cedar Rapids, lowa
KQXR-FM Bakersfield, Calif.*
KTRS-FM Casper, Wyo.
KWTO-FM Springfield, Mo.
KWTX-FM Waco, Texas*
KYNO-FM Fresno, Calif.
KYYA-FM Billings, Mont.
KZZB-FM Beaumont, Texas
WCIL-FM Carbondale, I11.
WCIR-FM Beckley, W.Va.*
WDAY-FM Fargo, N.D.
WERZ-FM Exeter, N.H.
WFBG-AM Altoona, Pa.
WFFX-FM Tuscaloosa, Ala.
WFMI.FM Lexington, Ky.
WIGY-FM Portland, Maine
WILK-AM Wilkes-Barre, Pa.
WJIDQ-FM Meridian, Miss.
WKHI-FM Ocean City, Md.
WNFI-FM Daytona Beach, Fla.
WNYZ-.FM Utica, N.Y.
WPFM-FM Panama City, Fla.
WPFR-FM Terre Haute, Ind.*
WPRH-FM Columbia, S.C.
WPRR-FM Altoona, Pa.
WQEN-FM Gadsden-Birmingham, Ala.
WQID-FM Biloxi, Miss.
WRCK-FM Utica, N.Y.
WSSX-FM Charleston, S.C.
WSRZ-FM Sarasota, Fla.
WTHT-FM Portland, Maine
WTHZ-FM Tallahassee, Fla.
WTLQ-FM Scranton, Pa.
WVBS-FM Wilmington, N.C.
WYVSR-FM Charleston, W.Va.
WWHT-FM Charleston, 8.C.*
WXXX-FM Burlington, Vt.
WYKS-FM Gainesville, Fla.
WZKX-FM Gulfport, Miss.

YesterHits

Hits From Billboard 10 and
20 Years Ago This Week ‘

POP SINGLES—10 Years Ago

. Boogie Oogie Oogie, A Taste Of
Honey, capiToL

. Kiss You All Over, Exile, warNER/
CURB

—

. Hopelessly Devoted To You, Olivia
Newton-John, rso

. Three Times A Lady, Commodores,
MOTOWN
X RAS% Everlasting Love, Andy Gibb,

. Summer Nights, John Travolta/
Olivia Newton-John, rso

. Don’t Look Back. Boston, eric

. Hot Blooded, Foreigner, aTLaNTIC

. Hot Child In The City, Nick Gilder,
CHRYSALIS

. Reminiscing, Little River Band,
HARVEST

©C VwON O U b W N

-

TOP SINGLES—20 Years Ago

. Harper Valley P.T.A., Jeannie C.
Riley, pLANTATION

i Peogle Got To Be Free, Rascals,
ATLANTIC

-

. Hey Jude, Beatles, appLE

. Hush, Deep Purple, TETRAGRAMMATON

. 1,2, 3, Red Light, 1910 Fruitgum
Company, BUDDAH

. Light My Fire, José Feliciano, rca |

. Born To Be Wild, Steppenwolf,
DUNHILL

. The Fool On The Hill, Sergio
Mendes & Brasil '66 aam

. I've Gotta Get A Message To You,
Bee Gees, atco

. The House That Jack Built, Aretha
Franklin, aTLaNTIC

TOP ALBUMS—10 Years Ago

. Grease, Soundtrack, rso

. Don't Look Back, Boston epic

. Double Vision, Foreigner, ATLANTIC

. Some Girls, Rolling Stones, ROLLING
STONE

(=] -4 0 N Naw N

-

g bW

. Sgt. Pepper’s Lonely Hearts Club
Band, Soundtrack, rso

. Who Are You, The Who.mca

. Blam, Brothers Johnson a&am

. Natural High, Commaodores,
MOTOWN

. A Taste Of Honey, capitoL
5 yaﬁmgftch, Kenny Loggins,

Cw N

TOP ALBUMS—20 Years Ago

. Waiting For The Sun, Doors, eLEKTRA
. Time Peace/Greatest Hits,
Rascals. ATLANTIC

. Feliciano!, José Feliciano, rCa
Wheels Of Fire, Cream, atco

. Realization, Johnny Rivers, IMPERIAL
. Steppenwolf, DUNHILL

. Are You Experienced?, Jimi
Hendrix Experience, repriSE

. The Graduate, Soundtrack,
COLUMBIA

. Disraeli Gears, Cream_atco

. Bookends. Simon & Garfunkel
COLUMBIA

N:oaWw Ne

cw ™

COUNTRY SINGLES—10 Years Ago

1. I've Always Been Crazy, Waylon
Jennings, rRca
. Heartbreaker, Dolly Parton, rca

. Womanhood, Tammy Wynette,
COLUMBIA

. it's Been A Great Afternoon, Merle
Haggard, mca

. Who Am | To Say, Statler Brothers,
MERCURY

. If You Got Ten Minutes (Let’s Fall
In Love), Joe Stampley, Epic

. Tear Time, Dave & Sugar, rca

Penny Arcade, Cristy Lane, (s

. If The World Ran Out Of Love
Tonight, Jim Ed Brown/Helen
Cornelius rca

. With Love, Rex Allen Jr.. warNER
B8ROS

w0~ N o b wWwN

-
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SOUL SINGLES—10 Years Ago

. Got To Get You Into My Life, Earth,
Wind & Fire, coLumBia

. Holding On, L.T.D., aam

. Take Me I'm Yours, Michael
Henderson, BubbaH

. One Nation Under A Groove,
Funkadelic, wARNER BROS

] chr;‘xat You Waitin' For, Stargard,

-

. Smile, Emotions, coLumBia
. Get Off, Foxy, basH

. Shake And Dance With Me, Con
Funk Shun, MERCURY

. I'm In Love, Rose Royce, WHITFIELD

. Dance (Disco Heat) Sylvester,
FANTASY
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ecord companies, Producers
and Independent Labels, Music
Publishers,  Distributors  and
Importers, Equipment Manufacturers,
and Radio executives - The convergence
of over 8,000 music industry executives.
A global music market and meeting place
where industry professionals from over
50 countries have been coming for
23 years.

MIDEM is held in Cannes, the famous
Riviera resort in the south of France.
Join the thousands of other industry
professionals for 5 days and nights of

music and business conducted in the
MIDEM tradition.

There are many ways you can attend
including having your own booth or
joining one of our group stands. Don't
wait another minute! Fill out the coupon

below or call James Lonsdale-Hands
at (212) 750-8899.

IS WHERE Th
WORLD OF MUSIC
— MEE]S —

SATURDAY 21-WEDNESDAY 25 JANUARY 1989

PALAIS DES FESTIVALS
CANNES-*FRANCE

i .15;";_5:':'5';_' M B 9

' '.__m;u“sm Puausms & a.q.m Pﬁar;rw MARKET

1988 PRICES HELD FOR 198 9

Please rush me information on MIDEM '89.

NAME

TITLE

N Q COMPANY
’é ;’;\\\LN?\ ADDRESS

STATE ZIP

(@
7
CITY
TELEPHONE

PLEASE REPLY TO INTERNATIONAL EXHIBITION ORGANIZATION, 845 THIRO AVENUE, NEW YORK, NY10022.
TELEPHONE: (212) 750-8899. FAX: (212) 688-8085. TELEX: 49791221EQ USA.

www americanradiohistorv com
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THEY CAME..THEY SAW...
..AND EUROPE TANGOED!
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U.K. PROMOTERS/EURDPEAN AGENCY

BARRY DICKINS  |International  ROD MACSWEEN

Talert
[ Booking t

113-117 WARDOUR ST - LONDON W1V 3TD - TEL: 01:439 - 8041 TELEX: 25115 TALENT E-MAIL: ITB - UK (DGS 1175) Fax: 0i-434 - 2577

Mor May 9tk — EDINBURGH PLAYHOUSE ~ Weds May 18th - WEMBLEY ARENA
Tue May 10t} — EDINBURGH PLAYHOUSE ~ Thurs May 19th ~ WEMBLEY ARENA
Thurs May 12th - Bnqm HAM N.E.C Sat May 2 |st— WEMBLEY ARENA
Sat May 14th —BIRMINGHAMN.EC ~ Sun May22nd — WEMBLEY ARENA
Sun May 15:h ZBIRMINGHAM N.E.C Tues May 24th - WEMBLEY ARENA

ALL TIME BOX OFFICE RECORD

Sun June,

Weds May 25th - WEMBLEY ARENA
Sat lune 18thy WEMBLEY ARENA

— WEMBLEY ARENA
Tuesfuné 21st - WEMBLEY ARENA

Wéds June 22nd - WEMBLEY ARENA

- TUES JUNE 28th - MANCHESTER — MAINE FOAD GROUND 38.482 TICKETS SOLD

NRA . - U

www americanradiohistorv com
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Special Date. The house was literally crowded at New York’s legendary
downtown club CBGB when Capitol recording act Crowded House played a date
there Sept. 1. (Photo: Chuck Pulin)

Richards Rolls With ‘Talk Is Cheap’

Stone Enlists Top Players For Solo Disk

BY CHRIS MORRIS

LOS ANGELES After 25 years as a
member of the Rolling Stones,
rock’n’roll icon Keith Richards is an-
ticipating the release of his first solo
album, ‘“Talk Is Cheap.” Due in
stores Oct. 4, the album will be pre-
ceded by a single, “Take It So Hard.”

“Talk Is Cheap”—a compendium
of dengely produced rockers played
hard and sung with the distinctive
Richards whine—is a star-studded af-
fair. Players include Louisiana musi-
cians Stanley “Buckwheat Zydeco”
Doral and Michael Doucet of the Ca-

jun band Beausoleil; Parliament-Fun-
kadelic graduates Bootsy Collins,
Bernie Worrell, and Maceo Parker;
NRBQ bassist Joey Spampinato;
Chuck Berry pianist Johnnie John-
son; and vocalist Patti Scialfa of
Bruce Springsteen’s E Street Band.
Also featured are Stones alumni
Mick Taylor and Bohby Keys.

A core group heard on the album
and known as “the Expensive Win-
os”—PolyGram artist and keyboar-
dist Ivan Neville, drummer Steve Jor-
dan and bassist Charley Drayton of
the Hormones, and session guitar
hotshot Waddy Wachtel—will accom-

Madonna Back In Groove; Plant Back On Tour

MAKING MUSIC: After completing her
Broadway run in the David Mamet play
“Speed-The-Plow” at the end of August, Ma-
donna is finally getting back into a musical
groove as she starts work on her next
Sire/Warner Bros. album. The superstar is
hard at work in a Los Angeles studio, where
she’s cutting tracks with co-producer Pat
Leonard. Madonna's fourth studio album is
scheduled for release in early 1989.

BACK FOR MORE: Following an extremely
successful summer outing on the U.S. concert
circuit, Robert Plant has decided to resume his
Non Stop Go tour, starting Oct. 5 in Dallas. Na-
tionwide dates have been confirmed through
Nov. 28 and the itinerary is expected to extend
into December.

According to management, Plant has spent
the past few weeks in Devon, England, writing
songs and laying down a few demos for his
next album, the follow-up to this year’s “Now
And Zen.” The new project will be recorded in
early 1989.

Meanwhile, Plant’s latest single, ‘“Ship Of
Fools,” has been issued in the U.K. as a limited-
edition boxed CD. The disk features great live
versions of “Helen Of Troy” and “Dimples,”
recorded by radio syndicator Westwood One on
the first U.S. leg of the tour. Alas, however, it’s
another one of those deadly 3-inch CDs and will
only play on The Beat’s portable machine, re-
fusing to spin on the home deck.

DEATH TO THE CD-3!!!

SHORT TAKES I: Atlantic Records threw a
party for Debbie Gibson Sept. 10 at New
York’s Hard Rock Cafe after the second of her
three Radio City Music Hall sellouts, Sept. 9-
11. Following a warm welcome from the label’s
top brass (Ahmet Ertegun, Doug Morris,
Sheldon Vogel, et al), Gibson and a bunch of
pals had lots o’ fun dancing the night away.
Guests at the bash included Quincy Jones
(what was he doing there?) and Coati Mundi,
whose upcoming projects include a solo album
and the launch of a new Manhattan nightelub.
Incidentally, Gibson’s set at the music hall ear-
lier in the evening was most impressive. A bun-
dle of energy on stage, she put on a thoroughly
professional performance that warranted more
praise than lines like, “Not bad for an 18-year-
old” ... Rumors abound that the Beastie Boys
may be inking a new deal with Capitol . .. Am-
nesty International’s Human Rights Now! tour
makes an additional U.S. stop Friday (23) at the
Oakland (Calif.) Coliseum ... Was (Not Was)
has lined up two showcase dates to promote its
new Chrysalis album, “What Up, Dog?”’ The
band will appear Sept. 30 at Detroit’s St. An-
drews Hall and Oct. 4 at Los Angeles’ Whiskey
... Graham Parker returns to the road for an

acoustic tour Saturday (24) in Providence, R.I.
Dates are booked through Oct. 9 ... Island Vi-
sual Arts will release the new Tom Waits mov-
ie, “Big Time,” in select markets Sept. 30 ...
The Ramones are back on the road for a club
tour that runs through Oct. 1. On Friday (23),
Joey Ramone and the crew will be co-headlin-
ing Chicago’s Aragon Ballroom with Iggy Pop
... Eddie Money’s new Columbia album
“Nothing To Lose,” is due Oct. 4. The album
was co-produced by Richie Zito . . . Kate Bush,
Level 42’s Mark King, Big Country drummer
Mark Brezecki, and UB40’s Robin and Ali
Campbell are among the guest artists appear-
ing on Midge Ure’s new Chrysalis album, “An-
swers (Answers To Nothing),” due Sept. 28,
The leadoff single, “Dear God,” is not the XTC
tune ... A&M act Breathe is opening for Be-
linda Carlisle on her U.K. tour, which started
Sept. 14 and ends Sept. 27 ... Can someone
please explain why INXS is giving away a trail-
er park in its current MTV contest?

THEBEAT

BY*STEVEGETT

STRAIGHT TALK: Some splendid examples
of the wit and wisdom of Keith Richards can
be found in the front-cover feature of both Mu-
sician’s October edition and Rolling Stone’s
Oct. 6 issue. Particularly amusing in the Stone
piece are Keef’s verdicts on such various con-
temporary music stars as Terence Trent D’Ar-
by (“‘a nice-looking boy—but hung up on him-
self. A great voice but that’s not enough”);
Prince (‘“To me, Prince is like the Monkees . . .
I like Pee-wee Herman better than Prince”);
and George Michael (‘““Shave and go home.
He’s a wimp in disguise.”).

FAITH UPDATE (Part 963): Just when you
thought it was safe to read The Beat and not
find an item on George Michael . .. The Beard-
ed One has added an Oct. 9 benefit concert at
the Irvine Meadows Amphitheatre to the up-
coming California leg of the Faith tour. Pro-
ceeds from the show will go to the Adam Walsh
Child Resource Centers, founded by Revé and
John Walsh after the 1981 abduction and mur-
der of their 6-year-old son, Adam. The centers,
located in various U.S. cities, offer assistance
to families of missing, molested, and abused

‘children.

Still on the Michael front, word has it that
he’s averaging a staggering $11 per head in
merchandise sales during his U.S. tour. That's

a lot of bucks.

Meanwhile, plans call for Michael to shoot a
videoclip for his next single, “Kissing A Fool,”
at a '40s-style art deco hotel in Vancouver, Brit-
ish Columbia. The song hits radio Monday (19).

SHORT TAKES II: “I have no idea what to ex-
pect or what it will be like. I may as well be going
to Saturn.” That’s how Island recording artist
Peter Himmelman views his upcoming six-week
tour of the Soviet Union, Oct. 8-Nov. 13, during
which he’ll be visiting remote parts of the coun-
try, some of which have never been open to U.S.
performers. Himmelman will play six concerts in
each of six cities—Tblissis, Erivanes, Baku,
Tashkent, Dushanbe, and Alma Alta. Local Rus-
sian acts will open the dates ... LR.S. will issue
its best-of R.E.M. set, “Eponymous,” Oct. 3; the
group’s debut Warner Bros. album is due Nov. 8
(Election Day) ... Actress Ally Sheedy has op-
tioned the film rights to the Pamela Des Barres’
confessions-of-a-groupie book, “I'm With The
Band,” just out in paperback ... After getting
hooked on an advance tape of the new, destined-
to-be-a-smash Duran Duran single, “I Don't
Want Your Love,” The Beat was pleasantly sur-
prised to run into keyboardist Nick Rhodes at
New York’s Canal Bar. Rhodes was in town to
finalize plans for an upcoming Duran tour to pro-
mote its latest Capitol album, “Big Thing!,” due
out shortly ... Private Music threw a party for
Tangerine Dream in the grand lounge of Radio
City Music Hall immediately after the group’s
Sept. 7 show there ... The System has pushed
back the release of its next Atlantic album to ear-
ly 1989 ... PolyGram Music Publishing has
signed Ernie Gold, co-author of the Taylor
Dayne hit “Tell It To My Heart” ... Luther
Vandross and Anita Baker are joining forces
for a series of co-headlining dates this fall, start-
ing Sept. 28-29 at the Capital Centre, Landover,
Md. The singers will be appearing at 20 major
arenas through the end of year ... The U2 mov-
ie, “Rattle And Hum,” will have its world pre-
miere Oct. 20 at London’s Empire Leicester
Square theater ... New Jersey-based Monarch
management has signed the band Impelliteri . . .
Japanese singer Tokiko, reportedly a huge star
in the Land of the Rising Sun, will make her U.S.
debut Oct. 24 at New York’s Carnegie Hall. The
show, sponsored by Japan Air Lines, is a benefit
for the Japanese Social Services Inc. organiza-
tion, which aids New York’s Japanese communi-
ty ... New age artist Richard Burmer, who
scored last year with his Fortuna album “Bhakti
Point,” has inked a new deal with Gotham-based
Gaia Records . . . Finally, a belated word on Rob-
ert Calvert. Best known for his work during the
"T0s as poet/lyricist for the U.K. band Hawk-
wind, Calvert died Aug. 14 at his home in En-
gland after suffering a massive coronary.

pany Richards on a U.S. tour early in
1989.

Richards, who co-produced the al-
bum with Jordan, says that the mate-
rial on the album, far from being
Stones leftovers, is of recent vintage.

“I started recording the album in
Canada about a year ago,” he says.
“About half the songs were written
after that and about half were writ-
ten before that. [The oldest] are only
about 18 months old.”

Recording sessions for “Talk Is
Cheap” began in Montreal in August
1987 and continued for nearly a year.
Still, that amount of time pales when
compared with the two-and-a-half de-
cadzs Richards spent devoting him-
self to writing for and playing with
the Stones. Until now, his only solo
work was a single, a cover of Chuck
Berry’s “Run Rudolph Run,” cut for
the Rolling Stones label during the
"70s.

“I didn’t want to just toss some-
thing off or work with hired hands,”
Richards says. “I wanted to find a
real band, guys I really wanted to
work with . . . I don’t like to be rushed
when I'm doing things, because I
want it to be right. If it comes out

(Continued on page 23)

U.K. Reggae
Band UB40 Sets
Sights On U.S.

BY JIM BESSMAN

NEW YORK UB40 lead guitarist
Robin Campbell is the first to admit
that the British reggae band has
never fully exploited its U.S. poten-
tial.

“We're terrible. We're known as
a great live band, but we've refused
to work hard at it,” says Campbell,
explaining that although the group
has toured extensively in the U.S,,
its promotional treks here have nev-
er been for more than a few weeks
at a time.

“There’s 30-odd kids between the
eight band members, so we’re fam-
ily people with our office and studio
in our hometown [Birmingham, En-
gland]—and we’ve been spoiled,”
adds Campbell. “We've had reason-
able success with our records with-
out having had to work them.”

However, a new album, new man-
agement, and a rediscovered old sin-
gle have contributed to a new work
ethic in the UB44Q ranks. The band is
supporting its latest self-titled
A&M album with its most serious
touring commitment ever. Follow-
ing a series of European dates,
UB40 is now on a three-month U.S.
tour, with an international schedule
continuing well into 1989.

““Our new manager, David
Harper, also manages Robert Palm-
er,” says Campbell. “He told us,
‘Palmer works for a living, which is
what you've got to do if you want to
make money.’

“We've never made money tour-
ing, even with sellouts, because of
the tremendous logistics involved in

(Continued on page 26)
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ARTIST
DEVELOPMENTS

PURE POP

In early October, A&M will is-
sue a limited-edition promotional
album of a ferocious—and unusu-
ally profane—live Iggy Pop show
in Boston.

The 17-cut album, “Iggy Pop
Live At The Channel,” was origi-
nally broadcast live July 19 by
WBCN Boston and was recorded
on DIR’s 24-track mobile unit for
use as a ‘“‘King Biscuit Flower
Hour.”

“Although the performance is
brilliant, Iggy loaded the thing up
with obscenities,” says Al Cafaro,
A&M VP of promotion.

DIR ultimately edited the tape
for broadcast, but Cafaro, A&M
VP of creative services Jeff Gold,
and executive director of product
management David Gales decided
to release the unexpurgated ver-
sion of the show as what Cafaro
terms “an Iggy collectible.”

The album packaging, de-
scribed as “bare bones” by Ca-
faro, will be similar to that of an-
other A&M ““authorized boot-
leg”—"Back It Up!,” a live Nils
Lofgren set issued in the mid-
"70s.

Only 5,000 copies will be
pressed, and each copy will be
numbered.

“They’ll be available to press,
retail—particularly alternative re-
tail—college radio, and commer-
cial radio,” Cafaro says. “It’s
strictly for the people who are
into Iggy.”

As a precautionary measure,
the cover of the album will be
stamped ‘“Review Before
Airplay.”

SHRIEKING BACK

“Get Down Tonight,” the first
single from Shriekback’s latest
Island album, ‘““Go Bang!,” is also
the act’s first cover tune.

“I like the idea of ransacking
the past like a beachcomber,”
says vocalist/keyboardist Barry
Andrews, who wryly refers to the
1975 K.C. & the Sunshine Band
disco smash as part of “the
soundtrack to my tortured adoles-
cence, when I was worrying about
the right kind of trousers to
wear.”

Aside from the memories,
though, Andrews feels that it’s a
‘“great song’ and an appropriate
springboard for Shriekback’s typi-
cally energetic delivery.

““Some people see K.C. as epito-
mizing the tawdry, awful '70s,
but those songs were exciting,
beautifully played, and very phys-
ical,” says Andrews. “We've just
taken innocent funk and done
something fairly indecent by tak-
ing ‘Shriekback consciousness’
and imposing it on a poor little
disco song.”

Shriekback consciousness, de-
fined by Andrews as a mix of
“heavyweight philisophical con-
cepts, arcane use of language,
and the juxtaposition of a funky
beat with weird noises,” is re-
tained by the rap segment insert-
ed into “Get Down Tonight” and
suffuses the remainder of the al-
bum.

Still, Andrews hopes that the
single expands Shriekback’s radio
acceptance beyond its college/al-
ternative base. To this end, he
says, “‘expensive” funk/soul pro-
ducer Richard Burgess was
brought in, as Andrews (who pro-
duced the prior albums) is admit-
tedly unable to produce the de-

KEITH RICHARDS ROCKS ON SOLO DISK

(Continued from page 23)

right, then it’s worth it.”

Richards, whose insistence on tour-
ing created a major and widely re-
ported schism with partner Mick Jag-
ger, views ‘“Talk Is Cheap” as the
overture to his solo tour.

“In a way, the record is an excuse
to go out and play,” he says. “I'm not
looking at the coliseums, the stadi-
ums—I'm not looking at any of that.
I'm looking to a few good rooms and
theaters—good-sounding places. I'm
new at this'and I want to test it out,
but I want to do a class job.”

Despite the concentration on his
own work, Richards says the Stones
are hardly a dead issue. Asked if the
band has a future, he replies with a
laugh, “I think yes, probably next
year an album and a tour, unless [ev-
erything] crashes on the rocks.”

Virgin is currently plotting a
course for Richards’ solo work that
will introduce the rock legend to a
new, younger audience that has nev-
er had the opportunity to see the Roll-
ing Stones live (the group’s last U.S.
tour was in 1981).

Says Virgin co-managing director
Jeft Ayeroff, “There is a whole gen-
eration that has grown up knowing
who Keith Richards is, but they prob-
ably don’t know that he created Guns
N’ Roses and Cinderella—a whole
style that has become iconographic.”

Ayeroff says that MTV will play “a

very important part” in the promo-
tion of the album. Virgin will be run-
ning a 15second ad on the cable net-
work’s ‘“‘Headbangers’ Ball” and

“120 Minutes” shows for three weeks-

prior to the album’s release, and
MTV Music News’ Kurt Loder will
do an extended interview with the
star.

Richards was recently in Los An-
geles to film his first video, a combi-
nation of live-action and stop-motion
animation directed by Paul Boying-
ton with live-action second-unit work
by Larry Williams.

“There’ll also be a lot of press—
he’s probably the best interview
you'll get,” says Ayeroff, who adds
that coverage will include a Rolling
Stone cover story.

Virgin has organized listening par-’

ties for “Talk Is Cheap” at clubs in
New York and Los Angeles; Ayeroff
says that these will be followed by
“small local listening parties all over
the country.”

As a special promotional item, the
label will produce a “tin can” (similar
to Public Image Ltd.’s U.K. album
“Metal Box”) containing three 3-inch
CDs comprising music from the al-
bum,

“We’ll be going after radio very
heavily,” Ayeroff concludes. ‘“We
think we'll have a top album rock rec-
ord.”

sired ‘“‘mainstream record.”

BATTLING BANDS

Houston-based Starstream Com-
munications Group Inc. has
launched the sixth edition of its na-
tional battle-of-the-bands contest.
Anheuser-Busch is sponsoring this
year’s talent search for America’s
best unknown rock’n’roll group.

With a grand prize of a Chrysa-
lis Records contract and more than
$10,000 in music equipment from
Washburn/Laney/Sound Tech, the
contest kicked off Sept. 5 and will
culminate with a national finals
competition in January. Radio sta-
tions around the country are coor-
dinating the local competitions. En-
try blanks and contest details are
available at participating Bud-
weiser retail outlets.

Starstream claims that its search
has previously uncovered the likes
of Bon Jovi, Jon Butcher, Twisted

Sister, and Rough Cutt.

TOPS’ TIME?

What do the Four Tops need to
get back to the—uh—top?

“The only reason they haven’t
sold big in recent years is the rea-
son most acts don’t sell: They
didn’t have hits,” says Jim Cawley,
Arista VP of sales and distribution.
“Most groups need hits to sustain
sales. As soon as [the Tops] have
them again, they will sell a lot of
albums again.”

The Tops’ debut Arista album,
the new “Indestructible,” is the ve-
hicle the long-lived quartet hopes
will take it skyward again. The al-
bum boasts contributions from
Smokey Robinson, Clarence
Clemons, Kenny G, Aretha
Franklin, Phil Collins, Lamont
Dozier, Huey Lewis & the News,
and Narada Michael Walden.

The album’s title track, which re-

cently entered the Hot 100 Singles
chart, is featured on Arista’s
“Summer Olympics” album and
will garner additional airplay dur-
ing NBC-TV’s coverage of the
Games. .
“Yuppies” is how Cawley charac-
terizes the veteran band’s target
audience. “I hate to use that
word,” adds the label exec, “but
we're looking at 35-year-old men
and women who work at ad agen-
cies, the stock market, or whatev-
er. When they leave work, they're
going to be listening to the Four
Tops on the way home or chill out
with it at night. We’re going to be
tapping into the millions of people
who bought [Four Tops] albums.”

Artist Developments is edited by
Steve Gett. Reporters: Bruce
Haring (New York) and Chris
Morris (Los Angeles).
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WEST Oct 22 e Talent Sept 27
GCERMANY ® Record Companies
e Concerts & Venues
e Radio, TV & Video
¢ Publishing
THE Oct 29 o New Age Now Oct 4
WORLD e Talent
OF ® Major & Indie Labels
NEW AGE e Radio & Video
MUSIC ¢ Merchandising
AES Nov 5 e Countdown '88 Octll
'88 o New Products
¢ Trends & Experts
e Audio for Video
e Audio for Radio
THE Nov 12 e QOverview '88 Oct 18
WORLD ¢ Retail
OF ® Radio
CLASSICAL e Video
MUSIC ® Show Music

o WEST GERMANY’s burst of rising rock talent is geared to the
universal language of rock, pop and metal, and aimed squarely
at the global market for national acts with international ap-
peal. Labels in Europe and the U.S. are tuned to the active in-
terest in German music, while neighboring Austria and Swit-
zerland are also finding some of their German-influenced tal-
ent capable of joining the world mainstream parade.

o NEW AGE MUSIC continues its rapid evolution forwards and
backwards in pursuit of its truest form, as one of the '80s
most significant musical trends begins to settle in at the major
labels while indies push to rediscover its roots. Explore the
substantial growth of this uniquely eclectic, complex industry,
and discover the sense of community it instills among its most

dedicated practitioners.

o AES '88 previews the AES Convention in Los Angeles, Nov. 3-
6, with a broad menu of sound developments in audio and vid-
eo recording, broadcasting, and duplication.. For many in-
volved in production or post-production, the digital future has
been a working part of the present for a good part of the '80s,
and as digital enters the next growth stages, AES '88 covers
the latest sound explosions from technology to marketing to
hands-on studio applications for the pro user.

o CLASSICAL MUSIC'S great catalog wealth has proven ideally

* suited for leading the CD revolution, the new thrust into CD
video, and wherever software-expanding technology may ven-
ture next. Classical’s resiliency and energy for innovation pro-
pel it onward with renewed commitment from labels and tal-
ent; new labels are springing up from unusual places to take
advantage of the CD surge.

e COMING ATTRACTIONS: SPECIAL INTEREST VIDEO & VIDEO
MUSIC (AMERICAN VIDEO CONFERENCE SPECIAL EDITION).

FOR AD DETAILS CONTACT YOUR BILLBOARD SALES
REPRESENTATIVE or CALL ANY BILLBOARD OFFICE WORLDWIDE.

NEW YORK: Gene Smith, Ron Willman, Karen O’'Callaghan,

Ken Karp, Norm Berkowitz. (212) 764-7300 or (212) 536-5018.
LOS ANGELES: Christine Matuchek, Arty Simon, Anne Rehman,
Marv Fisher, Emily Vaughn. (213) 273-7040.

NASHVILLE: Lynda Emon, Carole Edwards. (615) 321-4290.
LONDON: Tony Evans 439-9411.
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TALENT IN ACTION

AEROSMITH
DEEP PURPLE
GUNS N’ ROSES
Giants Stadium,
FEast Rutherford, N.J.

MORE THAN 55,000 fans packed
Giants Stadium Aug. 16 for a Tues-
day-night taste of Aerosmith, Deep
Purple, and Guns N’ Roses. The
event ran well past any sane bedtime
for those with day jobs, but most of
the crowd stayed to the bitter end.
And what the fans got for $22.50 per
ticket was arguably some of the best
music played at the Meadowlands
sports complex this summer.

Guns N’ Roses started the parade
shortly after 7 p.m. with a thundering
40-minute set highlighting its mon-
ster Geffen debut album, “Appetite
For Destruction.” Guns N’ Roses
strove mightly to live up to its dark
reputation as rock’s newest group of
bad boys, cursing the crowd every so
often as part of the stage patter.

Lead singer W. Ax]l Rose was the
ringmaster for the Guns N’ Roses
circus. Rose tagged “You're Crazy”
as ‘“the song we wrote wasted on her-
oin”; told of throwing a table out of
the window of his hotel’s 11th floor
as the touching prelude to “Out To
Get Me”; and capped his monolog by
collectively referring to overmatched
security men as anal orifices—all
comments met, naturally, with roar-
ing approval from the frenzied mob
at the front of the stage.

The posturing almost overshad-
owed some great rock’n’roll, as Guns
N’ Roses dug into its riff-heavy book
with gusto, particularly cranking it
up on “Welcome To The Jungle” and
“Sweet Child O’ Mine.”

Deep Purple, in its only North
American stop this summer, deliv-
ered a set rich in fine musicianship.
The veteran quintet led with “High-
way Star” and ‘“‘Strange Kind Of
Woman”; the latter became the first
of several too-long jams marked at in-
terludes by vocalist Ian Gillan’s ex-
cessive screaming.

Purple kicked out a tasty greatest-
hits package augmented by an in-
spired light show, its majesty unusu-
al for a second headliner. Guitarist
Ritchie Blackmore was in particular-
ly fine form, combining with keyboar-
dist Jon Lord for some righteous riff-
ing on classics like-“Woman From To-
kyo” and “Hush.”

But the highlight of Deep Purple’s
set was “Smoke On The Water,” with

the crowd joining Gillan’s vocals in a
memorable sing-along of the garage-
band standard.

After a long delay, Aerosmith took
the stage shortly after 11 p.m. in a
spectacular blaze of search lights and
smoke. The band is finishing up its
tour for “Permanent Vacation,” the
comeback album that has spawned
several hits. The middle part of the
band’s set was reserved for selling
said disk to the two or three people
who don’t already own it, with “An-
gel” taking the prize for best “Per-
manent Vacation” album cut deliv-
ered at the show.

The band’s new songs weren’t real-
ly the show stoppers of the evening,
as evidenced by the sonic reception
granted such magic "70s Aerosmith
cuts as ‘“Dream On,” “Walk This
Way,” and the show’s closing “Sweet
Emotion.” Fireworks erupted as the
band ended its set shortly after 1 a.m.
with “Dude (Looks Like A Lady).”

BRUCE HARING

GEORGIA SATELLITES
Park West, Chicago

THERE’S A BLESSED lack of pre-
tension about the Georgia Satellites.
But that’s only one of the elements
that make the Atlanta-based quintet
such a thoroughly engaging live act.
At this Aug. 4 performance, the Sats
cranked out their raucous, brawling
guitar tunes—crossbred with hillbil-
ly, Brit rock, and blues—for a full
two hours (and at decibels that could
have waked Indiana)—without ever
wearing out their welcome.

Singer/rhythm guitarist Dan
Baird was the evening’s wise crack-
ing MC, keeping the proceedings re-
laxed and lighthearted. He intro-
duced his fellow band members with
all the hyperbole of a Las Vegas
huckster.

But the Satellites did more than
clown around; they served up most of
the material from their two Elektra
albums, “Georgia Satellites” and the
new “Open All Night,” with genuine
intensity. Highlights included the
swaggering “Open All Night,” the
sassy ‘“Mon Cheri,” and the Sats’ ver-
sion of the Swinging Blue Jeans’
“Hippy Hippy Shake” (featured in
the movie “Cocktail”’), all from the
latest album; such gems from the
first album as the philosophically ran-
dy “Nights Of Mystery” and the foot-
stomping “Battleship Chains”; and a
handful of homage-paying covers, in-

cluding bassist/vocalist Rick Price’s
rendering of George Jones’ “White
Lightning.”

You have to love a band that turns
rock-concert traditions inside out. Be-
fore the group launched into the 1987
hit “Keep Your Hands To Yourself,”
Baird confessed that after hundreds
of performances, he was pretty damn
sick of the song. Rather than calling
for the obligatory sing-along on the
title phrase, he had the crowd sing
the entire first verse, and the audi-
ence had no problem meeting said re-
quest. ’

MOIRA McCORMICK

BRENDA RUSSELL
Universal Amphitheater
Los Angeles

OPENING FOR Billy Ocean (re-
viewed Billboard, July 19) for the
past 2!/, months on her first national
tour, A&M artist Brenda Russell has
provided near-capacity audiences
with a show that marks her as a like-
ly headliner in the not-too-distant fu-
ture. With one more hit album under
her belt, Russell could definitely as-
cend to the next level in her career.
Her set of self-composed, upbeat, en-
ergetic tunes and emotive ballads
was both effective and enjoyable.

Russell, who concentrated on cuts
from her album “Get Here,” has as-
sembled a band that can reproduce
the recording quality with a good
deal of accuracy. Jim Pollock provid-
ed many of the highlights of the
show both with his sax playing and
his duets with Russell, especially on
the haunting “Le Restaurant.”

Russell’s skill as a composer was
particularly evident on “If Only For
One Night,” a tune that Luther Van-
dross popularized a few years back,
and on her own hit “Piano In The
Dark.” Although she is at home on
up- and midtempo cuts like “Just A
Believer” and “This Time I Need
You,” Russell has a distinctive vocal
style that is highlighted by slower
songs, such as “Get Here.” Her rous-
ing version of her composition “Din-
ner With Gershwin” gave rise to
thoughts that perhaps she should
have kept the song for herself rather
than giving it to Donna Summer to
record.

Although this is Russell’s first ma-
jor performing stint, she’s developing
stage presence and with time could
develop into a major concert attrac-
tion. DAVID NATHAN

BRIT REGGAE ROCK AGT UB40 SET TO STORM U.S. AUDIENCES

(Continued from page 23)

going out for only six-eight weeks
at a time.”

As Campbell also notes, UB40 has
yet to enjoy the album sales that
one would expect from its venue-
filling abilities. ““We need top 40
play in a big way, but radio here is
just ridiculous. It’s so categorized,
and nobody knows where to put
us.”

Ironically, radio has unearthed
“Red Red Wine,” a modest hit from
UB40’s 1988 album, “Labour Of
Love,” which has picked up so much
airplay that A&M has reissued it as
the band's new single. The original
game plan called for the release of a
track from the new album, “Break-
fast In Bed” (with Chrissie Hynde
reprising her duet role first as-
sumed on 1985's “I Got You Babe”).

“It's a peculiar American radio
thing,” say Harper. ‘“We were gear-
ing up for the new album and the
single with Hynde, but ‘Red Red
Wine’ wouldn’t go away.”

Whether “Breakfast In Bed” will
be released as a single remains to be
seen. According to Harper, “We
may have to go to a different song,
because by the time ‘Red Red Wine’
runs its course, a lot of radio people
will have gone deeper into the al-
bum, perhaps selecting other
tracks.”

Still, Harper believes that any ra-
dio interest in UB40 and its reggae
genre beyond college stations has
been a long time coming. ‘‘Radio
has been tough on this kind of mu-
sic, and now that it's getting on, [ra-
dio] will dictate which way we go,”

he says.

Additionally, the manager be-
lieves that “UB40” carries ‘“more
appeal” than the group’s preceding
albums because the lyrics are less
political.

Campbell agrees: “The same [po-
litical] things still annoy us, but this
album deals more with personal and
social problems. We’re more mature
now as individuals and not so em-
barrassed to write about personal,
one-to-one relationships.”

In addition to the heavy touring
schedule, Campbell says that a one-
hour ‘“musical”’ comprising several
“UB40"” tracks has been shot by the
band’s saxophonist/video ace, Brian
Travers, for future home video re-
lease and U.K. television broadcast.
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Spellbound. Bassist-turned-singer
Deon Estus, left, meets with PolyGram
president and chief executive officer
Dick Asher at PolyGram's New York
headquarters. Estus, whose album
“Spell” is on Mika/Polydor Records,
is on tour with his mentor George
Michael.

Eric B. & Rakim Follow The Lead Of Hit Debut
Now On Uni Label, Rappers Are Finally ‘Paid In Full’

BY HAVELOCK NELSON

NEW YORK Forget the title of
their debut album on 4th & B’way,
“Paid In Full.” Eric B. (Eric Barrier)
and Rakim (William Griffith) got
paid in full after they left 4th &
B'way and signed with the reacti-
vated Uni Records. According to a
label source, the duo received “well
into six figures,” reputedly the big-
gest advance ever given a rap act.
Uni’s investment is already starting
to show dividends. In release for
just over a month and a half, the
act’s “Follow The Leader” album
has been certified gold and is a
crossover sales success.

Uni president David Simone, who
signed Eric B. & Rakim, suggests

that musical and lyrical inventive-
ness is the core of its appeal. “To
me,” Simone says, “Eric B. & Ra-
kim have a credibility of their own.
Their tracks have sort of a cinemat-
ic, moody fee] to them and Rakim’s
lyries are stunning. When they be-
came available it was like a god-
send. I think I would’ve paid double
what I paid for them.”

Simone became aware of Eric B.
& Rakim following their debut in
his native England. He says, “Last
year, the group just about cleaned
up every award there.” In the U.S,,
the duo was more of a street phe-
nomenon. “Eric B. Is President”
b/w “My Melody,” their first re-
cord, originally released on Harlem,
N.Y.-based Zakia Records, intro-

WHEN THE ’'80s are over, rap music may well be
considered the most important musical movement of
the decade. Sadly, it will also be remembered for the
shadow of black-on-black violence that has dogged
its heels.

The front page of the New York Daily News on
Monday, Sept. 12, screamed “RAP RAMPAGE.”
The subhead was ““1 Killed, 12 Hurt; Cops Hunt
Gang.” The story’s lead read, ‘“Police are looking
for a dozen gang members in the fatal stabbing of a
Bronx father at a Nas- _

Violence At N.Y. Dope Jam Show May Spur Music Ban

Black-On-Black Grime Mars Rap’s Legacy

lyzed by gangs of teens, usually male, who prey on

their peers in the darkness of a show just as they

would on a poorly lit city street. It is the same black-

on-black crime that has broken down social connec-

tions between old and young, middle class and poor
in black America and now threatens the booking of
large-arena rap tours. Nassau Coliseum’s Hilary
Hartung told The News that the venue may ban rap

concerts, which is a shame because a number of

rap’s biggest names (Run-D.M.C., Public Enemy,

sau Coliseum rap con-
cert’”” held Sept. 10 on r’m
Rhythm

Long Island, N.Y. Ac-
cording to a detective

and the
Bluves

quoted in the story, the
murderers were part of
a ‘“well-disciplined and
organized group’ that
was on the prowl for
gold chains. The victim,
Julio Fuentes, 19, was
killed trying to retrieve
a chain snatched by a gang member.

The story also noted that none of the performers
at the Dope Jam Tour 88 date (featuring Eric B. &
Rakim, Kool Moe Dee, Doug E. Fresh, Boogie
Down Productions, Big Daddy Kane, and Biz Mar-
kie) were aware of the death while the show was go-
ing on. In fact, when I spoke to people about the
show the following day, they all talked about how
“hype” Fresh had been and were unaware of the fa-
tality.

Like no other current cultural expression, rap mu-
sic speaks to and, at its best, for the underclass
black and brown teen who is locked out of the econo-
my by awful schools, reactionary social policies, and
a job market that forces too many to choose between
messenger work and crack dealing. Run-D.M.C.,
the Fat Boys, and Jazzy Jeff & the Fresh Prince
may have crossed over, but the acts on the Dope
Jam '88 bill still live on the dark side of town. For
most of these young people, rap reflects an intensity
of experience and perspective that mainstream
America, black as well as white, views with a suspi-
cion that truly makes them feel like public enemies.
Yes, rap music as articulated by Kane, Rakim, or
Public Enemy can be hostile and foreboding. That’s
only because like a Seeing Eye dog for a blind man,
rap guides the listener though a landscape many
choose to ignore.

That doesn’t mean that rap or its audience is in-
herently dangerous. The violence at the recent date
was typical of other incidences of violence I've seen
in attending 10 years of rap shows: usually cata-

by Nelson George

grew up within a short
drive of the building.

Renewed concern
about rap music and vio-
lence may again cause
arena managers and city
officials looking for an
election-year issue to
ban the music from their
towns. Rap stars, along
with their managers and
labels, should not con-
front the bogus issue of rap violence but should ad-
dress how rap can be more effectively utilized to mo-
tivate its audience. Rap music has produced more
than its share of strong-willed, defiant figures.
What it needs now is for statesmen and women to
emerge and attack dope dealers and “wolf-pack’
gangs as aggressively as they do one other. A lot of
artists (Run-D.M.C., Public Enemy, Boogie Down
Productions) have done this kind of work, on and off
record.

That consciousness needs to permeate the rap
community from Miami to Los Angeles. These art-
ists must remember: The power to communicate is a
license to advocate.

- j EPMD, Eric B. & Rakim)

SHORT STUFF: Cherrelle’s new single is “Every-
thing I Miss At Home’’ on Tabu. The soon-to-follow
album is called “Affair” . . . Stetsasonic’s answer to
those who challenge hip-hop sampling, ‘“Talkin’ All
That Jazz,” is now available on 12-inch . .. Hip-hop
indie Tuff City Records is issuing ‘“old-school clas-
sics” on 12-inch. These are some of the key tracks
that helped inspire rap and to this day are sampled
on records. They include T-Ski Valley’s “Catch The
Beat,” Grand Groove Bunch’s “Catch The Groove,”
Jimmy Spicer’s “Super Rhymes,” and Maximus
Three’s “Rock It Out” ... Otis Williams has em-
barked on a 12-city tour to promote his new Putnam
book, “Temptations.” The veteran Temptation will
visit book stores and radio stations to tell tales of his
adventures in the most popular male vocal group of
all time.

duced a new vocal style that became
widely imitated. “I Know You Got
Soul,” the band’s follow-up on 4th &
B'way, influenced an even bigger
movement, known as Godfather
rap, with extensive sampling of a
James Brown-produced track.

Even though a substantial por-
tion of the rap genre’s output uses
the concept, Barrier doesn’t think
Godfather rap is getting out of hand
or played out. “People are real cre-
ative,” he says. “We started out at
one level and they’re taking it to an-
other level.”

Still, for their first Uni single—
the album’s title track—Eric B. &
Rakim opted for a non-James
Brown sound. “Follow The Leader”
is faster and choppier than anything
on “Paid In Full.” Barrier says,
“We're staking out new territory
because people thought we could
only make records that are slow
tempo and to the groove. ‘Follow
The Leader’ just shows the versatil-
ity in our group.”

But as Robert Smith, Uni VP of
marketing, points out, “Follow The
Leader’ is still very much in the
duo’s style. “As soon as it went on
the radio it got response. Eric B. &
Rakim have an enormous street fol-
lowing and credibility. The objective
of our entire advertising and mar-
keting campaign is to maximize the
potential that was already out
there.”

Smith’s strategy began in May at
the Black Radio Exclusive confer-
ence in California. Several hundred
advance cassettes of the single
were passed out, with some pro-
grammers sneaking it onto the air.
One month before its release, Smith

initiated a poster campaign adver-
tising the album. “Because of the
single’s impact at radio and Eric B.
& Rakim’s street credibility, we
started building orders at retail for
the album,” he says. “And just as
our campaign started, Eric B. & Ra-
kim went out on tour as the headlin-
ers of the Dope Jam '88 tour. We
shipped 400,000 albums initially.”

As a result of Eric B. & Rakim’s
allegation that 4th & B’way disre-
spected them as artists, Barrier
says he and Griffith now oversee
every aspect of their career, includ-
ing what singles are released. “We
know what goes into promotions,
what goes into accounting, every-
thing. We have a better understand-
ing of the music business. There
aren’t too many things people could
pull over on us now.”
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POWER PLAYLISTS

Sample Playlists of the Nation’s Largest Black Radio Stations

WVEE

P.D.: Ray Boyd

Pebbies, Take Your Time
5 Angela Winbush, Hello Beloved
6 Jeffrey Osborne, She's On The Lett
9 Teddy Pendergrass, 2 A.M.
2 LeVert, Addicted To You
2 Michael Jackson, Another Part Of Me
3 Keith Sweat (Duet With Jacci McGhee),
4 Shirley Murdock, Husband
7 James Brown, Static
0 Loose Ends, Watching You
1 Freddie Jackson, Nice ‘N Slow
8 Jesse Johnson, Every Shade Of Love
6 Karzn White, The ay You Love Me
3 Rick James f’eaturin(BRoxanne Shante,
Bobby Brown, Don't Be Cruel
Evelyn “Champagne” King, Hold On To W
Sade, Nothing Can Come Between Us
18 20 Gary Taylor, Tease Me
New Edition, You're Not My Kind 0f Gi
20 Chapter 8, Give Me A Chance
21 B Bnbg‘y Brown, M{ Prerogative
22 26 Tony! Toni! Tonef, Born Not To Know
23 25 Howard Huntsberry, Sleepless Weekend
Johnny Kemr, Dancin’ With M{sell
Vanessa Williams, (He's Got) The Look
Anita Baker, Giving You The Best | Go
Midnight Star Feat. Ecstacy Of Whodini,
28 30 Kiara, The Best Of Me
Luther Vandross, Any Love
The Dazz Band, Single Girls
Meiba Moores uet With Kashif), I'm |
Paula Abdul, (It's Just) The Way That
42 The Mac Band Featuning The McCampbell Brothers,
Terence Trent D'Arby, Dance Little Si
Geot}e Michael, Monkey
DJ. Jazzy Jett b The Fresh Prince, A
Enc B. & Rakim, Follow The Leader
51 Ready For The World, My Girly
39 43 Jamm, So Fine
40 36 Kool Moe Dee, Let's Go
41 38 SaM-N-Pepa Featuring E.U., Shake You
Tracie Spencer, Hide And Seek
43 47 Kool & Gang, Rags To Riches
Deniece Williams, | Can't Wait
George Benson, Let’s Do It Again
Marva King, Back U
Public Enem%J Don't Believe The Hype
50  Billy Ocean, Tear Down These Walls
49 53 Al B. Sure!, Rescue Me
50 62 Brenda Russell, Get Here
51 54 The Ohio Players, Let's Play (From No
Troop, M“ Heart .
57  Whitney Houston, One Moment [n Time

54 53 The Reddings, Call The Law

55 60 The Fat Boys, Are You Ready For Fredd
A% —  Stevie Wonder, My Eyes Don't Cry
AS7 —  Sweet Obsession, Gonna Get Over You
A58 —  Gregory Abbott, Let Me Be Your Hero

A9 Al Hu & One Way_Driving Me Crazy
A8 Cheryl “Pepsii” Riley, Thanks For My J

KKDA

Grand Prairie P.D.: Michael Spears

8 B Brown, My Prerogative
1 Freddie Jackson, Nice ‘N’ Slow
2 Kerth Sweat }Due( With Jacci McGhee),
6  Sal-N-Pepa Featuring E.U . Shake You
0 LeVert, Addicted To You
Shirley Murdock, Husband
13 Karyn White, The Way You Love Me
16 Howard Huntsberry, Sleepless Weekend
9 T Pendergrass. 2 A.M
18 Angela Winbush, Hello Beloved

19 Howard Hewett, Once, Twice, Three Tim
1215 J:ﬂu! Osborne, She's On The Lett
13 23 New Edition. You're Not My Kind Of Gi
14 4 James Brown, Static
Kiara, The Best Of Me
The Mac Band Featuring The McCampbell Brothers,
17 28 Ready For The World, My Girly
Al B. Sure', Rescue Me
Sade. Nothing Can Come Between Us
Dentece Williams, | Can't Wait
Terence Trent D'Arby, Dance Little Si
Midnight Star Feat. Ecstacy Of Whodini,
Johnny Kemp, Dancin’ With Myself
Vanessa Williams, ﬁHe's Got) The Look
Bootsy, Party On Plastic
B McFemin, Don't Worry, Be Happy
Chapter 8, Give Me A Chance
Good Question, Got A New Love
ysl Bilty Ocean, Tear Down These Walls
30 George Benson, Let's Do It Again
31 33 Betty Wright, After The Pain

Evelyn “Champagne” Kin&,eHoId OnToW

Sweet Obsesston, Gonna Get Over You

gy Y. T AT NN
w

susREenaRROe

82

Isaac Hayes, Showdown

35 35 Melba Moore {Duet With Kashif), I'm |
The Dazz Band, Single Girls

The Ohio Players, Let's Piay (From No
The Boys, Dial My Heart

Anita Baker, Giving You The Best | Go
Luther Vandross, Any Love

Stevie Wonder, My Eyes Don't Cry
Cheryl “Pepsii” Ra{cy, Thanks For My
Troop, k eart

Lia, Tell Me It's Not To Late

Cliff Branch, Don't Give Up (On Love)
10db, 1 Burn For You
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From the Award Winning Gold Album
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BUSINESS ... hot single

FRE B0123

MIKEY D & THE L.A. POSSE

THE WINNER OF THE 1388 NEW MUSIC SEMINAR

“BATTLE FOR WORLD SUPREMACY-
MC CHAMPIONSHIP™

S ; OUT OF CONTROL / COMIN' IN THE HOUSE

HANSON & DAVIS

“Can’t Stop” Radio now-

SLX 40137

E3
#

SLEEPING

...on charts soon!
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< < 8 Compiled from a national sample of retail store 50 49 42 10 DAVID SANBORN REPRISE 25715/WARNER BROS. (9.98) (CD) CLOSE-UP
; ; ; SE and one-stop sales reports. @ 60 72 4 THE JUNGLE BROTHERS IDLERS 2704/WARLOCK (8.98) STRAIGHT OUT THE JUNGLE
g g) c% gé LAA§.ErLlETNUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* TITLE 52 55 % a AP SO PR O (T (o) GOIN' OFF
% NO.1 & % 53 | 50 | 82 5 SCHOOLLY D JIVE 1101/RCA (8.98) (CD) * SMOKE SOME KILL
Ml 2]2]w 5&%‘;,'&5&5’}2”9; QoL <0 (T TAKES A NATION OF MILLIONS TO HOLD US BACK 9 | 53 | % | 8 | GREGORVHINESEACOF 40671/ERA (CD CRECORMUINES
2 | 1| 1| 11 | BOBBYBROWN ®wmca 22155 (5.98) (c0) DON'T BE CRUEL G| 66 | 85 | 4 | ASWADMAnGO 810N (9 D) DETANINTLICNCER
@ 3 5 7 FREDDIE JACKSON CAPITOL 48987 (9.98) (CD) DON'T LET LOVE SLIP AWAY 64 & 3 Y B T RONG C Nz AR D) RUNNING THANGS
@ 5 3 15 EPMD FRESH LPRE 82006/SLEEPING BAG (8.98) (CD) STRICTLY BUSINESS 57 | 5l 51 7 JAMES “D-TRAIN" WILLIAMS COLUMBIA BFC 40914 (CD) IN YOUR EYES
5 4 7 11 | NEW EDITION @ MCA 42207 (8.98) (CD) HEART BREAK 71 | 66 | 11 | SIRMIX-ALOTNASTY Mix 70123 (8.98) SWASS
6 | 6 | 4 | 19 | ALB.SURE! A warneRBROS. 25662 (8.98) (CO) IN EFFECT MODE 59 | 57 | 57 | 8 | DEREKBPROFILE 1266 (8.98) (CD) BULLET FROM A GUN
@ 8 6 40 KEITH SWEAT A VINTERTAINMENT 60763/ELEKTRA (8.98) (CD) MAKE IT LAST FOREVER &0 5 48 12 R S I ST AR RIVA LM MaN AN B0 0l[E:9)(CD) JROCYAYOURS
9 10 11 BIG DADDY KANE COLD CHILLIN' 25731/WARNER BROS. (8.98) (CD) LONG LIVE THE KANE 69 10 3 ROY AYERS (CHIBAN 1028 (8.98) (D) DRIVE
9 7 9 6 ERIC B. & RAKIM UNI 3/MCA (8.98) (CD) FOLLOW THE LEADER 62 58 64 4 KOOL & THE GANG MERCURY 834 780/POLYGRAM (CD) EVERYTHING'S KOOL & THE GANG
10 10/ 8 18 | TEDDY PENDERGRASS ® ELEKTRA 60775 (9.98) (CO) Joy @) 79| — |2 CHAPTER 8 CAPITOL 46947 (8.98) (CD) FOREVER
10 [ 11 | 11 | 6 | SALT-NPEPANEXTPLATEAU 1011 (8.98) (CD) ASALT WITH A DEADLY PEPA 64 | 63 | 78 | 4 | STEVIEBMRS5500(898) (CO) PARTY YOUR BODY
12 13 12 11 GUY UPTOWN 42176/MCA (8.98) (CD) GUY 65 61 63 21 BOOGIE DOWN PRODUCTIONS JIVE 1097/RCA (8.98) (CD) BY ALL MEANS NECESSARY
D[ 14 | 13 | 47 | IERENCE TRENT D'ARBY 4 THE HARDLINE ACCORDING TO TERENCE TRENT D'ARBY 66 | 68 | 75 | 4 | JOHNNIE TAYLOR MALACO 7446 (8.98) IN CONTROL
14 15 15 21 ?‘V.é f&ﬂciﬁ‘;gg‘f(&ﬁ FRESH PRINCE A HE'S THE D.J.. 'M THE RAPPER 67 59 68 4 LE JUAN LOVE LUKE SKYYWALKER 104 (8.98) I STILL FEEL GOOD
15 | 12 { 14 | 10 | RICK JAMES REPRISE 25653/WARNER BROS. (8.98) (CD) WONDERFUL 8 | 8 3 RAHEEM asMm5212 (8.98) (CD) THE VIGILANTE
16 16 16 11 LOOSE ENDS MCA 42196 (8.98) (CD) THE REAL CHUCKEEBQO 74 90 3 FINESSE & SYNQUIS UPTOWN 42177/MCA (8.98) (CD) SOUL SISTERS
@ 21 29 5 JEFFREY OSBORNE A&M 5205 (8.98) (CD) ONE LOVE-ONE DREAM 70 65 59 24 TEENA MARIE EPIC FE 4087 2/E.P.A. (CD) NAKED TO THE WORLD
18 17 17 17 SADE A EPIC OF 44210/EP.A. (CD) STRONGER THAN PRIDE 71 67 73 21 BETTY WRIGHT ms. B 3301/VISION (8.98) (CD) MOTHER WIT
19 18 18 18 JOHNNY KEMP COLUMBIA 40770 (CD) SECRETS OF FLYING 72 70 60 32 DIANNE REEVES BLUE NOTE 46906/EMI-MANHATTAN (8.98) (CD) DIANNE REEVES
@ 22 24 11 SHIRLEY MURDOCK ELEKTRA 60791 (9.98) (CD) A WOMAN'S POINT OF VIEW 3 54 54 8 BY ALL MEANS ISLAND 90898/ATLANTIC (8.98) (CD) BY ALL MEANS
21 | 19 | 20 | 43 | GEORGE MICHAEL A®COLUMBIA OC 40867 (CD) FAITH 74 | 72 | 65 | 46 | ANGELA WINBUSH MERCURY 832 733/POLYGRAM (CD) SHARP
@ 23 21 9 J.J. FAD RUTHLESS 90959/ATLANTIC (8.98) (CD) SUPERSONIC--THE ALBUM RE-ENTRY GARY TAYLOR VIRGIN 90902 (8.98) (CD) COMPASSION
23 20 22 9 STETSASONIC TOMMY BOY 1017 (8.98) (CD) IN FULL GEAR 76 73 61 62 NATALIE COLE @ EMI-MANHATTAN ST 53051 (8.98) (CD) EVERLASTING
27 19 12 TROOP ATLANTIC 81851 (8.98) (CD) TROOP 77 75 88 4 101 NORTH VALLEY VUE 90911/CAPITOL (8.98) (CD) 101 NORTH
25 | 25 | 30 | 20 | TONY!TONI TONE! WING 835 549/POLYGRAM (CO) WHO? 8 | — | 2 | INFORMATION SOCIETY TOMMY BOY 25691 (8.98) INFORMATION SOCIETY
26 24 23 11 NAJEE EMILMANHATTAN 90096 (9.98) (CD) DAY BY DAY 96 97 16 ZIGGY MARLEY & THE MELODY MAKERS @ VIRGIN 90878 (8.98) (CD) CONSCIOUS PARTY
27 | 26 | 26 | 14 | JAMES BROWN scotnieros rz aa241/E.P.A. (CO) I'M REAL 80 [ 78 | 82 | 11 | TRACIE SPENCER CAPITOL 48186 (8.98) (CD) TRACIE SPENCER
34 | 47 | 15 | BOBBY MCFERRIN @ EMI-MANHATTAN 48059 (9.98) (CD) SIMPLE PLEASURES 81 | 8 | 62 | 24 | BRENDARUSSELL AaM5178(8.98) (CD) GET HERE
@ 33 | 32 13 | TRACY CHAPMAN A ELEKTRA 60774 (9.98) (CD) TRACY CHAPMAN 82 (8 |79 | 2 JESSE JOHNSON &M 5188 (8.98) (CD) EVERY SHADE OF LOVE
30 | 20 | 27 | 17 | DOV PRESH & THE T PRESH CREW THE WORLD'S GREATEST ENTERTAINER 83 | 85 | 76 | 11 | PIECES OF A DREAM EMIMANHATTAN 48740 (8.98) (CD) MAKES YOU WANNA
31 | 31 | 31 | 18 | 2LIVECREW LUKE SKYYWALKER 101 (8.98) (CD) MOVE SOMETHIN' 84 | 81 | 84 | 17 | DARYLHALL JOHN OATES ® aRisTA 8539 (9.98) (CD) OOH YEAH!
32 | 30 | 28 | 13 | VANESSA WILLIAMS WING 835 694/POLYGRAM (CO) THE RIGHT STUFF NEWD | 1 | KIARAARSTAB533(298) (€D) TO CHANGE AND/OR MAKE A DIFFERENCE
33 | 28 | 25 | 17 | RUN-D.M.C.A PROFILE 1265 (9.98) (CD) TOUGHER THAN LEATHER 8 | 77 | 69 | 1§ | GREGORY ABBOTT COLUMBIAFC 44087 (CD) I'LL PROVE IT TO YOU
3 | 32 | 3 | 12 | JHEMACBAND FEATURING THE MCCAMPBELL BROTHERS THE MAC BAND 87 | 97 | 8 | 12 | GLORIAESTEFAN & MIAMI SOUND MACHINE AZ EPIC O 40763/EPA. (CD) LET IT LOOSE
@ 38 | 39 | 53 | MICHAEL JACKSON ASEPIC QE 40600/E.P.A. (CD) BAD 8 |76 | 14 4 WOMACK & WOMACK ISLAND 90915/ATLANTIC (8.98) (CD) CONSCIENCE
36 | 36 | 38 | 8 | PAULAABDULVIRGIN 90943 (8 98) (CD) FOREVER YOUR GIRL 89 [ 89 | 95 | 3 | THE OO ey AN roLvoRAM D) DON'T BE AFRAID OF THE DARK
@D 39 | 40 | 22 | HOWARD HEWETT ELexTRA 60779 (8.98) (D) FOREVER AND EVER 94 [ 92 3 CURTIS MAYFIELD CURTOM 2002/ICHIBAN (8.98) (CD) SUPER FLY
38 37 34 44 KOOL MOE DEE ® ,ivE 1073/RCA (8.98) (CD) HOW YA LIKE ME NOW 91 87 94 4 KURTIS BLOW MERCURY 834 692/POLYGRAM (CD) BACK BY POPULAR DEMAND
39 35 35 8 M.C. SHY D LUKE SKYYWALKER 1005 (8.98) (CD) COMIN' CORRECT IN '88 93 71 4 PATTI AUSTIN QWEST 25696/WARNER BROS. (8.98) (CD) THE REAL ME
47 | 55 | 21 | TAYLOR DAYNE @ ARISTA 8529(8.98) (CD) TELL IT TO MY HEART 93 | 82 | 8 4 THE GAP BAND TOTAL EXPERIENCE 2710 (8.98) STRAIGHT FROM THE HEART
41 | 40 | 37 | 37 | PEBBLES A MCa 42094 (8.98) (CO) PEBBLES 95 [ — 2 MASTERS OF CEREMONY 4TH & B'WAY 4010 (8.98) DYNAMITE
42 43 36 66 WHITNEY HOUSTON AS ARISTA 8405 (9.98) (CD) WHITNEY RE-ENTRY THE OHIO PLAYERS TRACK RECORD 58810 (8.98) (CD) BACK
a3 | 46 | 25 18 EVELYN “CHAMPAGNE" KING EMI-MANHATTAN 46968 (8.98) (CD) FLIRT NEW) 1 FOUR TOPS ARISTA 8492 (8.98) (CD) INDESTRUCTIBLE
48 46 18 TYRONE DAVIS FUTURE 1003 (8.98) FLASHIN' BACK 97 84 87 4 CASHFLOW ATLANTA ARTISTS 826 028/POLYGRAM (CD) BIG MONEY
45 | 42 | 50 | 7 | N.W.A AND THE POSSE macoia 1057 898) NWA. 98 | 62 | 58 | 18 | LONZO& WORLD CLASSaYRECKIN KRU TURN OFF THE LIGHTS IN THE FAST LANE
46 44 44 27 BILLY OCEAN A JIVE 8495/ARISTA (9.98) (CD) TEAR DOWN THESE WALLS 99 92 — 2 VARIOUS ARTISTS PANDISC 8801 (8.98) THE BASS THAT ATE MIAMI
47 41 43 8 SIEDAH GARRETT QWEST/REPRISE 25689/ WARNER BROS. (8.98) (CD) KISS OF LIFE @ RE-ENTRY TOO SHORT DANGEROUS MUSIC 1100/RCA (8.98) BORN TO MACK
48 | 45 | 41 | 11 | THEFAT BOYS @ TINPAN APPLE 835 809/POLYGRAM (CD) COMING BACK HARD AGAIN O Albums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA)
R certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with each additional million indicated by a
52 49 12 MELBA MOORE CAPITOL 46944 (8.98) (C0) MINICOVE numeral following the symbol. *CBS Records and PolyGram Records do not issue a suggested fist price for their product.
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FOR WEEK ENDING SEPTEMBER 24; 1988

Bilboord. Hot Black Singles SALES & AIRPLAY.
A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart.

x x
SALES AIRPLAY 2
of | 55 = ol | G5 ’ =
Iy |2y TITLE ARTIST 9 Iy |<y TITLE ARTIST 20
1 8 SHE'S ON THE LEFT JEFFREY OSBORNE 1 1 1 SHE'S ON THE LEFT JEFFREY OSBORNE 1
2 2 SHAKE YOUR THANG SALT-N-PEPA FEATURING E.U. 5 2 4 ADDICTED TO YOU LEVERT 2
3 6 TAKE YOUR TIME PEBBLES 3 3 3 TAKE YOUR TIME PEBBLES 3
4 11 ADDICTED TO YOU LEVERT 2 4 7 BORN NOT TO KNOW TONY! TONI! TONE! 4
5 9 BORN NOT TO KNOW TONY! TONI! TONE! 4 5 8 2 AM. TEDDY PENDERGRASS 6
6 1 ANOTHER PART OF ME MICHAEL JACKSON 12 6 10 HOLD ON TO WHAT YOU'VE GOT EVELYN "CHAMPAGNE" KING 11
7 3 MAKE IT LAST FOREVER KEITH SWEAT (DUET WITH JACCI MCGHEE) 8 7 15 MY PREROGATIVE BOBBY BROWN 7
8 7 LET'S GO KOOL MOE DEE 16 8 16 THE WAY YOU LOVE ME KARYN WHITE 19
9 4 NICE 'N’ SLOW FREDDIE JACKSON 13 9 14 SINGLE GIRLS THE DAZZ BAND 20
10 15 A NIGHTMARE ON MY STREET D.J. JAZZY JEFF & THE FRESH PRINCE 9 10 13 I'M IN LOVE MELBA MOORE (DUET WITH KASHIF) 17
11 13 STATIC JAMES BROWN 10 11 19 NOTHING CAN COME BETWEEN US SADE 15
12 18 2 AM. TEDDY PENDERGRASS [ 12 [ SHAKE YOUR THANG SALT-N-PEPA FEATURING E.U. 5
13 5 MONKEY GEORGE MICHAEL 25 13 12 TEASE ME GARY TAYLOR 14
14 28 MY PREROGATIVE BOBBY BROWN 7 14 2 STATIC JAMES BROWN 10
15 16 I'LL ALWAYS LOVE YOU TAYLOR DAYNE 30 15 18 A NIGHTMARE ON MY STREET D.J. JAZZY JEFF & THE FRESH PRINCE 9
16 23 TEASE ME GARY TAYLOR 14 16 24 LET'S DO IT AGAIN GEORGE BENSON 21
17 10 HUSBAND SHIRLEY MURDOCK 23 17 23 DANCIN' WITH MYSELF JOHNNY KEMP 18
18 25 DANCIN’ WITH MYSELF JOHNNY KEMP 18 18 22 GIVE ME A CHANCE CHAPTER 8 26
19 22 HOLD ON TO WHAT YOU'VE GOT EVELYN "CHAMPAGNE" KING 11 19 25 THE BEST OF ME KIARA 22
20 33 NOTHING CAN COME BETWEEN US SADE 15 20 29 YOU'RE NOT MY KIND OF GIRL NEW EDITION 29
21 12 DON'T BELIEVE THE HYPE PUBLIC ENEMY 33 21 27 (HE'S GOT) THE LOOK VANESSA WILLIAMS 28
2 19 ONCE, TWICE, THREE TIMES HOWARD HEWETT 31 2 30 DON'T ROCK THE BOAT MIDNIGHT STAR FEAT. ECSTACY OF WHODINI 27
23 26 LET'S DO IT AGAIN GEORGE BENSON 21 23 28 SLEEPLESS WEEKEND HOWARD HUNTSBERRY 24
24 34 THE BEST OF ME KIARA 2 24 9 MAKE IT LAST FOREVER KEITH SWEAT (DUET WITH JACCI MCGHEE) 8
25 31 I'M IN LOVE MELBA MOORE (DUET WITH KASHIF) 17 25 32 RESCUE ME AL B. SURE! 38
26 14 LOVE WILL SAVE THE DAY WHITNEY HOUSTON 44 26 — ANY LOVE LUTHER VANDROSS 39
27 32 SINGLE GIRLS THE DAZZ BAND 20 27 5 ANOTHER PART OF ME MICHAEL JACKSON 12
28 36 IT'S A MIRACLE TYRONE DAVIS 32 28 39 MY GIRLY READY FOR THE WORLD 34
29 40 SLEEPLESS WEEKEND HOWARD HUNTSBERRY 24 29 11 NICE ‘N’ SLOW FREDDIE JACKSON 13
30 — THE WAY YOU LOVE ME KARYN WHITE 19 30 36 STUCK  THE MAC BAND FEATURING THE MCCAMPBELL BROTHERS 37
31 30 OFF ON YOUR OWN (GIRL) AL B. SURE! 53 31 — {IT'S JUST) THE WAY THAT YOU LOVE ME PAULA ABDUL 41
32 17 FOLLOW THE LEADER ERIC B. & RAKIM 54 32 21 HELLO BELOVED ANGELA WINBUSH 36
33 20 WATCHING YOU LOOSE ENDS 43 33 26 HUSBAND SHIRLEY MURDOCK 23
34 24 LOOSEY'S RAP RICK JAMES FEATURING ROXANNE SHANTE 70 34 — DON'T WORRY, BE HAPPY BOBBY MCFERRIN 35
35 — PARTY ON PLASTIC ' BOOTSY 40 35 38 LET'S PLAY (FROM NOW ON) THE OHIO PLAYERS 43
35 — DON'T ROCK THE BOAT MIDNIGHT STAR FEAT. ECSTACY OF WHODINI 27 35 — | CAN'T WAIT DENIECE WILLIAMS 42
37 39 IF IT ISN'T LOVE NEW EDITION 74 37 — DANCE LITTLE SISTER TERENCE TRENT D'ARBY 45
38 21 GO FOR YOURS LISA LISA & CULT JAM FEATURING FULL FORCE 59 38 — TEAR DOWN THESE WALLS BILLY OCEAN 47
39 29 IT TAKES TWO ROB BASE & D.J. E-Z ROCK 68 39 — GONNA GET OVER YOU SWEET OBSESSION 50
40 — DON'T WORRY, BE HAPPY BOBBY MCFERRIN 35 40 — IT'S A MIRACLE TYRONE DAVIS. | 32

©Copyright 1988, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.

6 2 AM. (Ted-On, BMI/).Carr, BMI/irving, BMI)

2 ADDICTED TO YOU (Ensign, BMI/Willesden,
BMI/Trycep, BMI) CPP

AFTER THE PAIN (Miami Spice, ASCAP)

AIN'T NO HALF-STEPPIN' (Cold Chillin’, ASCAP)
ANOTHER PART OF ME (Mijac, BMI/Warner-
Tamerlane, BMI)

ANY LOVE (SBK April, ASCAP/Uncle Ronnie's,
ASCAP/Sunset Burgundy, ASCAP/MCA, ASCAP)
BACK ON TRACK (Always, BMi/Poppa Willie, BMI)
BACK UP (Jobete, ASCAP/R.K.S., ASCAP/Stone
Diamond, BMI/Lock Series I1) CPP

THE BEST OF ME (Kiara's Tuff Music, BMi/Trixie Lou,
BMI)

BORN NOT TO KNOW (Two Tuff-Enuff, BMI/PolyGram
Songs, BMI)

CALL THE LAW (Redlock, BMI/PelyGram Songs, BM()
CARS WITH THE BOOM (Musicworks, BMi/Henstone,
BMI)

DANCE LITTLE SISTER (Virgin Songs, BMI/Young
Terence, BMY)

DANCIN' WITH MYSELF (Mochrie, ASCAP/Bruce
Purse, ASCAP)

DIAL MY NEART (Kear, BMI/Hip Trip, BMI)

DON'T BE CRUEL (Hip Trip, BMi/Kear, BMi/Wii-He,
BMI) CPP

DON'T BELIEVE THE HYPE (Def American, BMI)
DON'T GIVE UP (ON LOVE) (Sports Kids, BMi/Rise-N-
Glowing, BMY)

DON'T MAKE PROMISES (Amirful, ASCAP/Grandma
Rosalee, BMI)

DON'T ROCK THE BOAT (Hip Trip, BMi/Jig-A-Watt |
Jams, BMI) CPP

DON'T TURM AROUND (Aibert Hammond, ASCAP/WB,
ASCAP/Additional Sunset, ASCAP)

DON'T WORRY, BE HAPPY (Prob Noblem, BMI)
DRIVING ME CRAZY (Minky, BMi/Easterson, BM)
EVERY SHADE OF LOVE (Shockadelica, ASCAP/Almo,
ASCAP) CPP

FOLLOW THE LEADER (SBK April, ASCAP/Eric B &
Rakim, ASCAP)

GET HERE (Rutland Road, ASCAP/WB, ASCAP)

GIVE ME A CHANCE (Crystal Rose, BMI/Monteque,
BMI)

GIVING YOU THE BEST THAT | 6OT (All Baker's,
BMi/Alexscar, BMI/Eyedot, ASCAP)

GO FOR YOURS (Forceful, BMi/Willesden,
BMi/Wamer-Tameriane, BMI)

GONNA GET OVER YOU (Bush Burnin’, ASCAP/La
Love Lane, ASCAP)

GOODGROOVE (Protoons, ASCAP)

GOT A NEW LOVE (Vogue, BMI/Good Question, BMI)
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61 GROOVE ME (Cal-Gene, BMI/Virgin Songs,
BMi/Donril, ASCAP/Zomba, ASCAP) CPP

84 HARD WORK (Maitre D, ASCAP/Rare Blue, ASCAP)

36 HELLO BELOVED (Angel Notes, ASCAP/WB, ASCAP)

28 (HE'S GOT) THE LOOK (Amirful, ASCAP/Torin,
ASCAP/Mel-o-mel, ASCAP)

51 HIDE AND SEEK (Love-ly-N-Divine, ASCAP)

11 HOLD ON TO WHAT YOU'VE GOT (Jobete,
ASCAP/RK.S., ASCAP/Stone Diamond, BMI/Lock
Series 1, BMI) CPP

23 HUSBAND (Troutman's, BMI/Saja, BMI)

[+

| BURN FOR YOU (Hami Wave, ASCAP/Over The
Rainbow, ASCAP)

| CAN'T WAIT (Welbeck, ASCAP/Sputnik Adventure,
ASCAP/SBK April, ASCAP)

| MISSED (Colgems-EMI, ASCAP/Deep Faith, ASCAP)
IF IT ISN'T LOVE (Fiyte Tyme, ASCAP)

I'LL ALWAYS LOVE YOU (Auspitz, ASCAP/Lucky-
Break, ASCAP)

I'M IN LOVE (Duchess, ASCAP/Black Lion, ASCAP/JC,

IN YOUR EYES (SBK Blackwood, BMI/Huemar,

HOT BLACK SINGLES ACTION

RADIO MOST ADDED
PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS ADDS ON
15 REPORTERS 35 REPORTERS 52 REPORTERS 102 REPORTERS

GIVING YOU THE BEST THAT...
ANITA BAKER ELEKTRA 11 30 39 80 80
MY EYES DON'T CRY
STEVIE WONDER moTOWN 7 15 28 50 65
| MISSED
SURFACE coLumsia 5 12 21 38 38
ANY LOVE
LUTHER VANDROSS epic 4 [ 15 25 95
DIAL MY HEART
THE BOYS MOTOWN 6 6 13 25 32
THANKS FOR MY CHILD
CHERYL “PEPSH"” RILEY coLumaia 6 8 10 24 53
I'M THE ONE WHO LOVES YOU
BY ALL MEANS iSLAND 2 7 12 21 21
MY HEART
TROOP atLanTIC 3 9 7 19 78
GONNA GET OVER YOU '
SWEET OBSESSION epic 2 6 10 18 73
TELL ME IT'S NOT TO LATE
LIA VIRGIN 5 6 7 18 18

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The fuil panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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BMI/Unichappell, BMI/Diesel, BMI)
INDESTRUCTIBLE (Jobete, ASCAP) CPP

IT TAKES TWO (Protoons, ASCAP/Hikim, ASCAP)
IT'S A MIRACLE (Leo Graham, BMI)

(IT'S JUST) THE WAY THAT YOU LOVE ME (Oliver
Leiber, ASCAP)

LET ME BE YOUR HERO (Grabbitt, BM1/SBK
Blackwood, BMI)

LET'S DO IT AGAIN (Warner-Tamerlane, BM{)

LET'S GO (Willesden, BMI)

LET'S PLAY (FROM NOW ON) (All Aboard, BM1/OP,
BMI)

LOOSEY'S RAP (Stone City, ASCAP/National League,
ASCAP) CPP

A LOVE OF YOUR OWN (WB, ASCAP/Longdog,
ASCAP/Average, ASCAP)

LOVE WILL SAVE THE DAY (House Of Fun, BMI) CPP
MAKE IT LAST FOREVER (WB, ASCAP/Zomba,
ASCAP/E/A, ASCAP/Keith Sweat,
ASCAP/Vintertainment, ASCAP/Donril, ASCAP)
MAMACITA (Trycep, BMi/Willesden, BMI)

MONKEY (Chappell, ASCAP/Morrison Leahy, ASCAP)
MY EYES DON'T CRY (Jobete, ASCAP/Black Bull,
ASCAP)

MY GIRLY (MCA, ASCAP/Unicity, ASCAP/Barron,
ASCAP/Ready Ready, ASCAP/Music Corp. Of America,
BMI/Texascity, BMI)

MY HEART (Selessongs, ASCAP)

MY PREROGATIVE (Cal-Gene, BMI/Virgin Songs, BMI)
cep

NICE ‘N’ SLOW (Zomba, ASCAP)

A NIGHTMARE ON MY STREET (Zomba, ASCAP)
NOTHING CAN COME BETWEEN US (Angel Music
Ltd./Sitver Angel, ASCAP/Famous, ASCAP) CPP

OFF ON YOUR OWN (GIRL) (Across 110th Street,
ASCAP/SBK April, ASCAP)

ONCE, TWACE, THREE TIMES (Make It Big,
ASCAP/WB, ASCAP/R.K.S., ASCAP/Jobete, ASCAP)
CPP

ONE MOMENT IN TIME (Albert Hammond,
ASCAP/John Bettis, ASCAP)

PARTY ON PLASTIC (Mash-A-Mug, BMI/Island,
BMI/irving, BMI/Catfishing Hit, BMt) CPP
QUICKNESS (Bee Germaine, BMI/Jay King Iv, BMI)
RAGS TO RICHES (Sun-in-Chil, ASCAP)

RESCUE ME (SBK April, ASCAP/Across 110th Street,
ASCAP/Music At Work, ASCAP/Cal-Gene, BMI)
ROCK STEADY (Springtime, BMI)

'ROUND AND 'ROUND (MERRY GO 'ROUND OF LOVE)
(Zomba, ASCAP/Donril, ASCAP/Cal-Gene, BMI/Virgin
Songs, BMI)

SENDIN' ALL MY LOVE (Meow Baby, ASCAP/Black
Lion, ASCAP)

SHAKE YOUR THANG (Triple Three, ASCAP/SBK
Blackwood, BMI)
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Ms. B(1)
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3 B’

SHE'S ON THE LEFT (Sac-Boy, ASCAP/MCA,
ASCAP/Chances R, ASCAP/March 9, ASCAP/Almo,
ASCAP/Haynestorm, ASCAP) CPP

SHOWDOWN (Super Biue, BMI)

SIGN YOUR MAME (Virgin Songs, BMI/Young Terence,
BMI) CPP

SINGLE GIRLS (SBK April, ASCAP/Dazzberry Jam,
ASCAP/SBK Blackwood, BM|/Toyband, BMI)
SLEEPLESS WEEKEND (Forgeorge, BMI/it's
Mine/Golden Lady West, BMi/Vicious Beat, BMI)

SO EASY (Mycenae, ASCAP)

SO FHIE (Eye Of Madley, ASCAP/Carolyn White,
ASCAP/Keecho, ASCAP/Darwall, BMI/It's Mine/Little
Buzz, BMI)

STATIC (Forceful, BMI/Willesden, BMI)

STOP THE VIOLENCE (Zomba, ASCAP)

STRAIGHT FROM THE HEART (Blackwell, ASCAP)
STRICTLY BUSINESS (Beach House, ASCAP)

STUCK (Kear, BMI/Hip Trip, BMI/Ceemac, BMI/Unc,
BMI) CPP

3 TAKE YOUR TIME (No Pain Mo Gain, ASCAP/Honey-

Look, ASCAP/Unicity, ASCAP) -

TALKIN' BOUT A REVOLUTION (SBK April,
ASCAP/Purpie Rabbit, ASCAP)

TEAR DOWN THESE WALLS (Zomba, ASCAP)
TEASE ME (Virgia Songs, BMI/Morning Crew, BMI)
cPP

THANKS FOR MY CHILD (Forcefid, BMI/Wilesden,
BMI)

99 THAT GIRL WANTS TO DANCE WITH ME (SBX Aprit,

ASCAP/Uncle Ronnie’s, ASCAP/JVA, ASCAP)

43 WATCHING YOU (Virgin, ASCAP/MCA,

ASCAP/Brampton, ASCAP) CPP

19 THE WAY YOU LOVE ME (Kear, BMi/Hip Trip,

BMi/Green Skirt, BMI) CPP
YOUNG LOVE (Shaman Drum, BMI)
YOU'RE NOT MY KIND OF GIRL (Flyte Tyme, ASCAP)

are listed for piano/vocal sheet music copies

SHEET MUSIC AGENTS

and may not represent mixed folio rights.

CLM Cherry Lane

CPP Columbia Pictures
HL Hal Leonard

WBM Warner Bros.
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Gospel
[ELITERN

by Bob Darden

This is the second half of an interview with Tra-
maine Hawkins, whose first release for Sparrow
Records, “Joy That Floods My Soul,” is due soon.

TRAMAINE HAWKINS has been a part of some of
the most pivotal moments in gospel musie history. She's
been the distinctive lead voice on both the Edwin Haw-
kins Singers’ “O Happy Day” and the controversial
dance-floor single “Fall Down,” which she recorded un-
der her first name. And in between, she ignited three of
the best-selling gospel albums of all time, by Walter
Hawkins & the Love Alive Choir.

“I really feel blessed to have been a part of gospel mu-
sic history,” she says. “I look at it as a privilege to be in
the midst of a movement of God, to be allowed to work
on his side during those times.

“So many times events happen all around you, events
you don’t have any control over. So to me, it is an honor
to have been in the midst of those struggles and contro-
versies. I've also been a part of joyous times when all of
the cards seem to be falling my way. I look at it as a
challenge.”

When Hawkins was recording for A&M/Rejoice, few
artists were mixing an inspirational message with a
dance beat. But then, her music has always been diffi-
cult to categorize.

“I think a lot of people are wondering what direction
I'll be going in with ‘Joy That Floods My Soul,’ ”she
says. “I just want to sing music that really ministers to
me, to offer music that says something to me. I have to
perform in that vein. But I don’t want to be labeled this
or that kind of artist. Call it music that ministers to the
heart. That explains what I do exactly.

“With this Sparrow album, I’m breaking new ground
again. I'll surprise people again. Everybody tries to label
what you do. I suppose they feel they have to have a
handle on the thing. I think it would be better just to put

it out there. I know in my heart how I feel about it,
about how God feels about it.”

Of course, few projects ever broke more ground than
“O Happy Day.” Not only did it hit No. 5 on the pop
chart, it was one of the first songs to present an uncom-

FOR WEEK ENDING SEPTEMBER 24, 1988
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TOP INSPIRATIONAL ALBUMS..
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NOTES

This column was written by Los Angeles bureau
chief Dave DiMartino.

7]
DURING THAT HEYDAY it was great. We were
doing exactly what we wanted. And then the music
changed, a lot of those groups broke up, and a lot of
those musicians went and tried to make pop records.”

The speaker is bassist Stanley Clarke, recalling the
early-"70s era when Return To Forever (his former
band), the Mahavishnu Orchestra, and Weather Re-
port all seemed poised on the cutting edge of something
that somehow never happened—a jazz/rock fusion that
now seems more quaint than anything else.

Clarke hasn’t been twiddling his thumbs in the mean-
time. His recently released “If This Bass Could Only
Talk” Portrait album has helped launch that reactivated
line; he produced a few tracks on Brenda Russell’s cur-
rent A&M set; he just returned from England, where he
recorded with a new band consisting of drummer Stew-
art Copeland, guitarist Michael Thompson, and singer
Deborah Holland; and at this moment, he’s writing mu-
sic for a new ABC-TV series called “Knightwatch.” Says
Clarke: “The only way I can describe it is that it’s a mix-
ture of ‘Hill Street Blues’ and the Guardian Angels. It's
based around a neighborhood watch group that fights
crime and is kind of young.”

What’s intriguing here is that Clarke—like former
Mahavishnu keyboardist Jan Hammer who did ground-
breaking work on “Miami Vice”—can have “a new ca-
reer,” as he calls it, making TV music. “I'm totally going
crazy,” Clarke says. “I've composed stuff with synthe-

promising Chl'iStia_" message to a top 40 gudience. ) E Compiled from a national sample of retail store
“It was a good time, especially careerwise,” Hawkins « 1813 and one-stop sales reports.
says. “It was really a high time for all of us and it was wl<|lz
3 . . Y g . ES v | ©
just a good time in my life. I still think how fortunate 2 | ¥ |2 |ARTIST TITLE
and how blessed I was to be a part of it and to really £ | < | 3 | LaBEL & NUMBER/DISTRIBUTING LABEL
travel for the first time.” % NO.1 * &
Not surprisingly, there was a dark side to the success .
) b M
of uo Happy Dayv as well. Many churches wouldn’t ac- l 1 9 | AMY GRANT  MYRRH 7016871061 5 weeks at No, One LEAD ME ON
cept it—or the group. Likewise, Hawkins says it has tak- 2 | 3 |25| SANDI PATTI  worD 7019064108 MAKE HIS PRAISE GLORIOUS
en some churches nearly three years to “forgive” her
for “Fall Down.” 3 | 2 |25| CARMEN eensoN R2463 RADICALLY SAVED
“That tells me to go with what God is showing me and 4 | 4 |13 ] STEVE GREEN  sparROw SPC-1164 FIND US FAITHFUL
to not be concerned about what others think but what S TIRE Gl STRYPER oo mozess HlcotNarElsT
A H [ H 6 |NEW)p | SECOND CHAPTER OF ACTS  LivE 0ak 7010012210 HYMNS 2
Tramaine’s ‘Fall Down’ put
I th d fl 7 6 | 13 | MICHAEL CARD  SPaRROW SPR-1155 PRESENT REALITY
gospe onto e ance oor 8 [16| 5 | THE MARANATHA SINGERS  maRANATHA 7-10-024082-4 PRAISE TEN
you believe in your heart,” she says. “I praise God for 9 | 7 |109| AMY GRANT  MYRRH SP 3900/WORD THE COLLECTION
the experience of ‘Fall Down.’ I don’t regret anything 10 | 13|17 | TAKE 6 reunion 7010032.726 TAKE SIX
about it. | know my heart was in the right place. God led
me in a certain area, and in my private prayers, he led 11 | 10|57 | PETRA  SPARROW/STARSONG SSR8084 THIS MEANS WAR
me away from certain others.” 12 | 12| 37 | FIRST CALL  DAYSPRING 7014161016/WORD SOMETHING TAKES OVER
Hawkins says she still has a special place in her heart
for the three Love Alive Choir albums: “I felt the anoint- | | 13 | 8 | 37 | RUSS TAFF  wreri 7016s4s06x womo RUSS TAFF
ing of God on the Love Alive albums.” There was a kind 14 | 9 | 9 | DALLAS HOLM  DAYSPRING 701-417101-1/WORD BEYOND THE CURTAIN
of magic about them—and I use that word intentionally
because it says something to the secular world. I think 15 PEHRSHE GLAD ocnson rozess a2 e Ny
that secular music, nongospel music, has always tried to 16 |21 | 57 | BEBE & CECE WINANS  SParrOW SPR1132 BEBE AND CECE WINAN
understand and capture what gospel has all to itself:
that anointing in the music. God has allowed me to be 177 SRR =N O PATITI T weacy ol as1o/BEnson HYMNS JUST FOR YOU |
one of his ‘called-out’ ones. No one can take that away 18 | 18| 5 | MARGARET BECKER  sparrow SPC 1161 THE RECKONING
from me. It has proven power.
“I was singing on the ‘Family Reunion’ TV special 19 |NEW)D | MICHAEL W. SMITH  ReuNiON 7010037124 1 2 (EYE)
with a number of gospel groups not long ago and I per- 20 |17 | 9 | MARK FARNER  FRONTLINE RO9033 JUST ANOTHER INJUSTICE
p ; ! . 3
formed ‘Changed.’ Everytime I sing that song, God just 21 | 35 | 37 | WHITE HEART  sparrow spri14a EMERGENCY BROADCAST
saturates the people listening with his anointing. It fills
the room. That’s what’s always happened during the 22 |19 5 | STEVEN CURTIS CHAPMAN REAL LIFE CONVERSATION
peaks in my career. That's when I really know that God 23 | 14 |129| SANDI PATTI  woRD wR 8325/a8M MORNING LIKE THIS
is with me. That’s the kind of music I'm going to be sing-
ing.” 24 | 29 [129] CARMAN  wORD wR 8321/A8M THE CHAMPION
RICH MULLINS : STEE
25 (NEwp | RICH MULLINS | WIND'S OF HEAVEN, STUFF OF EARTH
26 | 27 | 53 | TWILA PARIS  STARSONG SSRBO78/SPARROW SAME GIRL
27 133 |49 | BRYAN DUNCAN  MODERN ART 7014600516 WHISTLING IN THE DARK
28 (231 9 | PHIL DRISCOLL  BeNSON RO2467 CLASSICAL HYMNS VOLUME ONE
sizers, stuff with real instruments—I even redid an old 29 |NEWD | THE MARANATHA KIDS  wARANATHA MUSIC 7100241847 KIDS' PRAISE 7
Vivaldi cello concerto with orchestra. I just went crazy.
Especially appealing about such work, he says, is the 30 [RE-ENTRY| SANDI PATTI @  IMPACT RO 3818/BENSON MORE THAN WONDERFUL
chance it gives him to staetch out an_d’ do things people 31 |22 | 45 | SECOND CHAPTER OF ACTS  Uve 0aks 701000921x FAR AWAY PLACES
may not know he can do. “Musically, it's actually kind of S TORIIE FEVREYANDIE FOKENITI R
a nice thing for me, at this point in my life. I can see why 32 | 20 | 21 | gTARSONG SSR8G9S FACE THE MUSIC
these guys do it,” he says. “They get paid a lot. I see 33 | 28 | 45 | LARNELLE HARRIS  impaCT RO2370 THE FATHER HATH PROVIDED
why Mike Post does this and never goes out!”
Clarke says he spends much of his time “reading man- 34 [REENTRY) THE WINANS  ques 1-25510 DECISIONS
uals” for the latest in synthesizer and computer gear, 35 |NEWp | THE MARANATHA SINGERS ABBA:
) ynil ¢ BBA: 18 SONGS TO THE FATHER
much of which he keeps in his home studio. “It’s the only MARANATHA MUSIC 710023682K
way you’re going to be able to handle the work load, the 36 |32 |157 | CHRISTY LANE  ARRIVAL 9644/K-TEL ONE DAY AT A TIME
way guys are writing music for television today,” says 37 |NEWp | IDLE CURE  fronTUNE RO9026 TOUGH LOVE
Clarke. “It’s not like it used to be, where you had a lot of VANESSA BELL ARMSTRONG -
time to do it. Now they want a new show every six 38 |34 25| e ooossszsnz VANESSA BELL ARMSTRONG
G 39 | 37 | 53 | MICHAEL W. SMITH  REUNION 7010026122/REPRISE THE LIVE SET
Stanley Clarke continues 40 [RE-ENTRY| RUSCHA  Tam TREX 0006915523 COME ALIVE

career with TV, computers

days—and if you don’t have a computer, forget it.”

Clarke likens Return To Forever’s 10-months-on-the-
road tours of the "70s to those of today’s heavy metal
groups. “I don’t tour like I used to,” he says. “I go out
and do weekends now and then, just to keep things go-
ing. As far as going out for six weeks straight and all
that—those days are kind of over for me, unless it's
something big and worthwhile.”

Meanwhile, such jazz musicians as trombonist J.J.
Johnson—who years ago left the road to pursue more
lucrative studio work—are now out there doing more
live gigs than they’'ve done in years. Why? They must
not have computers.

“Actually,” says Clarke, ‘“my solo stuff to me is kind
of like the bottom, the stable thing that holds it all to-
gether—Stanley the bass player. And then there’s all
these other things that actually end up, in a funny sort
of way, making more money than that.”

(CD) Compact disk available. @ Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units.
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N " CLUB PLAY :[¢]2].]  12-INCH SINGLES SALES |
% ‘Z’ é ‘,’2% TITLE Compiled from a national sample of dance club playlists. ARTIST % Z § 2% TITLE Compiled from a national sample of retail store and one-stop sales reports. ARTIST
= S o | FO | LABEL & NUMBER/DISTRIBUTING LABEL = = o~ | 33 | LABEL & NUMBER/DISTRIBUTING LABEL

* % NO.1 * * * & NO.1 »*»

1 ! 2 9 (%?UTAE!EAZA(&ESTQIX) 2 weeks at No. One ¢ GEORGE MICHAEL @ 3 5 7 z’EXE’;GI;EGT/L%S(? 1 week at No. One SWEET SENSATION
@ 4 16 5 2?0"( ALL MY LOVE mca 23887 T THE JETS 2 1 1 9 MONKEY (REMIX) coLumsia 44 067849 T ¢ GEORGE MICHAEL
@ 6 14 5 ARE YOU LOOKIN’ FOR SOMEBODY NU aTLANTIC 0-86531 NU SHOOZ 3 2 3 11 SPRING LOVE ™R 4002 & STEVIEB

4 3 3 10 IT_TA.K-E.S TW-O-PROFILE PRO-7186 @ ROB BASE & D.J. E-Z ROCK h@ 8 10 7 CHAINS OF LOVE siRe 0-20953/WARNER BROS. - & ERASURE

5 ) 8 7 STATIC SCOTTI BROS. 429 07863/E.PA. JAMES BROWN 5 5 2 10 SHAKE YOUR THANG NEXT PLATEAU NP50077 @ SALT-N-PEPA
(6)] 13 | 28 | 4 | GOTANEW LOVE PaSLEY PARK 0-20960/ WARNER BROS. # GOOD QUESTION  IEERNEENY & [ WHENILOOKINTO YOURIEYES/NIGHTIME PRETTY POISON

7 5 6 7 LOVE IS THE GUN mca 23879 ¢ BLUE MERCEDES 7 9 12 7 BOY, I'VE BEEN TOLD CUTTING/MERCURY 870 514-1/POLYGRAM @ SA-FIRE

8 | 11| 20| 5 | HOLDONTOWHAT YOUVE GOT @ EVELYN "CHAMPAGNE" KING 8 | 4 | 4 | 15 | SAYIT'S GONNA RAIN (REMIX) epic 4907589/ PA. WILL TO POWER

9 10 19 6 TELL THE TRUTH capiToL v-15389 SEQUAL 9 10 9 8 NO RESPECT/LET'S GO jive 1117-1-JD/RCA @ KOOL MOE DEE

10 8 9 8 SHAKE YOUR THANG NEXT PLATEAU NPS0077 @ SALT-N-PEPA 10 6 6 11 FOLLOW THE LEADER uni UNI-8001/MCA @ ERIC B. & RAKIM
® 22 36 4 BIG FUN viRGIN 0-96610 INNERCITY @ 14 23 5 TIMES ARE CHANGIN’ CHRYSALIS 4v9 43258 FRED FOWLER

12 12 12 7 INSIDE QUTSIDE reVER SF 824/SUTRA THE COVER GIRLS 12 15 20 17 IT TAKES TWO PROFILE PRO-7186 ¢ ROB BASE & D.J. E-Z ROCK
@3] o | 3 | 3 | ITWOULD TAKE A STRONG STRONGMANkcassss.mo  ®RICKASTLEY | [(13)] 19 | 25 | 5 | BODYGUARD venoermave 700a * TINAB.

14 15 23 6 PEEK-A-BOO Gerren 0-20977 SIOUXSIE AND THE BANSHEES 14 13 14 9 LOVE WILL SAVE THE DAY ArISTA ADI9721 WHITNEY HOUSTON

15 2 1 10 NEVER LET YOU GO ATCO 0-96636/ATLANTIC SWEET SENSATION 15 12 13 15 | WHAT'S ON YOUR MIND TOMMY BOY TB-911 ¢ INFORMATION SOCIETY

16 | 17 | 33 | 5 | HIGH TIME MERCURY 870 561-1/POLYGRAM © NIA PEEPLES 33 | 44 | 3 | ANGHTMARE ONMY STREET D.J. JAZZY JEFF & THE FRESH PRINCE

17 16 22 5 SIYAYILANDA CAPITOL v-15415 JOHNNY CLEGG & SAVUKA 17 17 24 8 DON'T BELIEVE THE HYPE DeF Jam aw97846 PUBLIC ENEMY

18 19 31 5 ANOTHER PART OF ME epic 49 07855/EPA. & MICHAEL JACKSON 26 36 4 SENDIN' ALL MY LOVE mca 23887 - THE JETS
41 — 2 SPY IN THE HOUSE OF LOVE cHrysALIS 4v9 43262 & WAS (NOT WAS) 19 11 7 4 DON'T BE CRUEL mca 23861 ¢ BOBBY BROWN |
24 35 4 SHE'S ON THE LEFT aamsp-12280 @ JEFFREY OSBORNE 23 33 4 SHE'S ON THE LEFT a&msp-12280 @ JEFFREY OSBORNE

21 25 32 6 DON'T BELIEVE THE HYPE DtF Jam aw97846/COLUMBIA PUBLIC ENEMY @ 25 27 5] LOVE & DEVOTION vENDETTA VE-7001 MICHAEL BOW |

22 14 15 17 SYMPTOMS OF TRUE LOVE capiToL v-15368 @ TRACIE SPENCER @ 32 40 4 IT WOULD TAKE A STRONG STRONG MAN Rca 8696-1-RD @ RICK ASTLEY }

23 (2 24 6 POPCORN 70UCH CH-8804 M & HBAND 23| 2 19 14 GROOVE ME UPTOWN 23852/MCA & GUY |

24 9 5 9 SPRING LOVE Lmr 4002 & STEVIEB 2 16 15 12 OFF ON YOUR OWN (GIRL) wARNER BROS. 0-20952 ¢ AL B. SURE! I

25 26 39 5 BOY, I'VE BEEN TOLD CUTTING/MERCURY 870 514-1/POLYGRAM @ SA-FIRE 25 2a | 2 9 INSIDE QUTSIDE FreVER SF 824/SUTRA THE COVER GIRLS
42 - 2 IN THE NAME OF LOVE '88 arisTa aD1-9731 THOMPSON TWINS 26 27 32 6 NICE 'N’ SLOW caPITOL v-15383 @ FREDDIE JACKSON
@D| 32 | — | 2 | ROUGHHOUSE VOL I (LP) MNMAL MIN LP-100/CRIMINAL VARIOUS ARTISTS (@D){Rag [n) 4 | HILD ON TO WHAT YOU'VE GOT # EVELYN "CHAMPAGNE" KING
35 4 4 IN THE NAME OF LOVE Jump STREET BAD 703 SWAN LAKE 38 48 R/ ARE YOU LOOKIN' FOR SOMEBODY NU ATLANTIC 0-86531 NU SHOOZ
@ 36 42 3 THE GREATER REWARD NETTWERK IMPORT SEVERED HEADS 29 18 18 13 PRETTY BOYS AND PRETTY GIRLS SIRe 020963/ WARNER BROS. & BOOK OF LOVE

30 29 37 4 GIVE ME YOUR LOVE EMI-MANHATTAN v-56109 THE VOICE IN FASHION 39 — 2 ANOTHER LOVER asmsp-12274 @ GIANT STEPS
@ 34 41 3 ME OR THE RUMOURS Mika/POLYDOR 887 724-1/POLYGRAM & DEON ESTUS 31 22 17 14 IF IT ISN'T LOVE mca 23830 & NEW EDITION
@ “ | — 2 CAN'T STOP SLEEPING BAG FRE-80124 HANSON & DAVIé- @ NEW)D 1 THE LOCO-MOTION GEFFEN 0-21043 KYLIE MINOGUE

3 33 38 5 BROKEN HEART syNTHICIDE 71307-0 RED FLAG 3 34 K2} 5 PEEK-A-BOO GEFFEN 0-20977 SIQOUXSIE AND THE BANSHEES

k) 38 40 3 NO CONDOM, NO SEX SIRE 0-20983/WARNER BROS. CRUISE CONTROL k) 30 30 11 WATCHING YOU (REMIX) mca 23854 @ LOOSE ENDS
(35| 45 | — | 2 | THERUMOUR wca 23890 © OLIVIA NEWTON-JOHN 3% | 3| 26 | 12 | LOOSEYSRAP @ cnoos  RICK JAMES FEATURING ROXANNE SHANTE
48 | — 2 ROCK THE HOUSE €epiC 49 07864/E.P.A. NICOLE 3% | 28 | 29 6 STATIC scOTTIBROS. 429 07863/E.P.A. JAMES BROWN

37 27 13 11 LOVE WILL SAVE THE DAY aRISTA ADI-9721 WHITNEY HOUSTON 37 37 38 4 IN THE NAME OF LOVE sump STREET 703 SWAN LAKE )
NEW)D 1 THAT'S THE WAY IT IS aTLANTIC 0-96613 MEL & KiM 45 | 50 3 HIGH TIME MERCURY 870 561-1/POLYGRAM & NIA PEEPLES

39 18 I 4 15 SAY IT'S GONNA RAIN (REMIX) epiC 49 07589/EPA WILL TO POWER 44 — 2 SUMMERTIME CRIMINAL CR-12028 VERTICAL HOLD
NEW)D 1 SUPERFLY GUY capITOL v-15409 S-EXPRESS 0 | 24 | 16 | 13 K.LS.S.I.N.G. (REMIX) QWEST 0-20912/WARNER BROS. ¢ SIEDAH GARRETT
9 | — 2 SINGLE GIRLS rca 8677-1-RD THE DAZZ BAND NEW) 1 BIG FUN ViRGIN 0-96670 INNERCITY

42 43 — 2 WHO'S GONNA EASE THE PRESSURE virGiN PROMO MAC THORNHILL 42 41 L — 2 TAKE YOUR TIME mca 23882 & PEBBLES
NEW)D 1 BREAK 4 LOVE cotumsia 42 07890 RAZE @ NEW ) 1 BLEEDING HEART SYNTHICIDE v-75513 BARDEUX
NEW) 1 YOU TAKE MY BREATH AWAY EPiC 49 07817/E.PA. DAVID COLE NEW) 1 REACHIN’ MOVIN' MR-003 PHASE Il
(45)| NEWDP | 1 | JACKIE arisTa aD19726 & BLUE ZONE UK. a5 | 29 ] 2o g | B LI GO RG T LS @ ELTON JOHN

% | 23 7 14 | CHAINS OF LOVE siRe 0-20953/WARNER BROS. © ERASURE NEWD) | | | WANNA KNOW VENDETTA VE-7003 ALE

47 | 47 | 45 3 JUST PLAY MUSIC! coLumsia 44 07851 BIG AUDIO DYNAMITE NEW)D 1 DANCIN' WITH MYSELF coLumsia 44 07870 JOHNNY KEMP

43 50 — 2 LOVE OVERLAP virGIN 0-96657 AMBITIOUS LOVERS RE-ENTRY THE PROMISE virGIN 0-96662 WHEN IN ROME
(49)| NEWD> | 1| | GET DOWN TONIGHT isLaND 096625 SHRIEKBACK NEWD | 1 | MYPREROGATIVE mca 238888 BOBBY BROWN
@ NEW)D 1 MOVIN’ 1988 capiToL v-15405 BRASS CONSTRUCTION 50 | 48 I — 1 2 FANTASY GIRL MICMAC 504 JOHNNY O

7} 1. DOCTORIN’ THE TARDIS THE TIMELORDS vt 7)) 1. BROKEN HEART RED FLAG SYNTHICIDE

P= | Titles with future 2. 1 OWE YOU NOTHING BROS epic b= | Titles with future 2. ME OR THE RUMOURS DEON ESTUS mika/POLYDOR
D | chart potential, 3. YOU CAME KIM WILDE wca S | chart potentiai 3. ADDICTED TO YOU LEVERT arco
HlEEs) tifen e SRS St

< 6: THE GREAT COMMANDMENT CAMOUFLAGE aTLaANTIC <

< 7. DANCE LITTLE SISTER TERENCE TRENT D'ARBY coLumsia ﬁ

b =

-] -}

o Titles with the greatest sales or club play increase this week. @ Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 1 mitlion units. A RIAA certification for sales of 2 million units. Records listed under Ciub Piay are 12-inch
uniess inditated otherwise.
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AIDS Benefits Are Worthy Gauses In Need Of Help

IN FULL GEAR: Another Place In
Time is a musical benefit being pro-
duced by M.Y. Productions to help
raise money for Northern Lights Al-
ternatives, an organization that helps
people afflicted with AIDS.

“NLA offers people with AIDS
[PWAs] and others concerned with
the disease a forum in which to ex-
plore many of the nonmedical issues
that haunt the lives of those confront-
ed with the disease,” says a press re-
lease from the organization. “NLA
has weekend seminars for PWAs, a
special program for children with
AIDS, informative forums for the
general public, and a national com-
puterized information network to
help educate, inform, and inspire.”

The program’s survival depends
primarily on a volunteer staff, dona-
tions of goods and services, and the
profits reaped by benefits.

24 Hours For Life is another chari-
table organization hoping to raise
funds for AIDS relief and education,
through a 24-hour multimedia event
held with the help of the music and
broadcasting industries. Twenty-four
Hours For Life hopes to “undertake
an ongoing educational campaign,
make funds available for legal re-
course for PWAs who have been dis-
criminated against, and provide
funds to AIDS service organizations
to implement social and economic as-
sistance programs for PWAs,” ac-
cording to their press release.

These worthwhile organizations
deserve and, we hope, will receive the
support of you or your establish-
ment. Without sounding preachy, the
recording community often speaks
out on matters of oppression or fam-
ine in other countries and the plight
of the farmers here in the U.S,; why
not make the same concerted effort
to conquer something that has be-
come an undeniable thorn in all of our
sides?

The dance community should be
represented in this fight and show its
concern with the growing problem.

Please call these numbers to see
what you can do: Another Place In
Time, Michelle Yules, 212-373-7431; 24
Hours For Life, 212-633-1612.

HIGH TIME: The U.K.-born and

TRAX

by Bill Coleman

L.A.-based Gina Go-Go debuts with
a very infectious single titled “I Can’t
Face The Fact” (Capitol), which is
destined for the top as it effectively
meshes the excitement of a Latin/
pop track with percolating R&B un-
derpinnings. It's interpreted in five
versions, the most notable of which
are the ““Face The Street,” ‘“‘Dee
Dub,” and house-inspired “Club”
takes. The mixes were handled by
Aldo Marin, Benji Candelario, and
Charlie Diaz, and the edits are killer
... C.C. Diva’s “Searchin’ For”
(EMI), the act’s latest bid for chart
success, has a shot because the song
is strong. In a Latin-inflected Nu
Shooz vein, postproduction and mixes
were handled by Nayan & Steve
Peck and Richie Jones & Ric Wake
... “You Can Do The Dancin’ "
(Prism, 212-724-5500) from LePage
features the duo’s distinctive vocals
from its Lime days over a serious
R&B/houselike techno-groove. In
mixes handled by Marley Marl, two
copies will be required to mix the kill-
er (but way too short) drum-and-piano
break of the “house” version ...
What's already shaped up as a major
hit on radio is now available in a 12-
inch format—Karen White’s “The
Way You Love Me” (Warner Bros.).
Catchy enough to have you singing it
in your sleep and performed with vig-
or, new extended mixes and dubs
were handled by Dave “O” & Dave

Shaw. The only problem is the unnec-
essary edits of the “hype” mixes,
which break up the song’s initial flow.
The straight club version works best.
One of our favorite records this
year is Stetsasonic’s “Talking All
That Jazz” (Tommy Boy, 212-722-
2211), which has finally been released
on 12-inch. Included here is an ex-
tended version, a dub that pumps like
a house record, and alternate ver-
sions utilizing Donald Byrd & the
Blackbyrds’ classic “Dominoes” jazz
rhythm ... Jellybean is “Coming
Back For More” (Chrysalis), this time
featuring the vocal talents of Living
In A Box’s Richard Darbyshire.
Lifted from the two-record remix
package ‘“Jellybean Rocks The
House,” the track’s subtle R&B/pop
groove is lively ... Epic is pumping
with the Kryme’s “Now & Forever,”
which sports an aggressive female
lead and an equally hard-hitting
rhythm track. Postproduction and
mix were handled by Tuta Aquino.

BEHIND THE GROOVE: Neces-
sary vinyl this week for those requir-
ing an underground R&B/house
slant is the “Back To Basics” (New
York Underground, 201-674-5957)
five-song EP. “Come Into My Heart”
by First Station, “Is It Me” by Re-
nee, and ‘‘The Definition Of A Track”
are deadly in hooks and instrumenta-
tion. Rumor has it that the First Sta-
tion 12-inch will be surfacing on the
Big Beat label ... “Bingo Bongo”
(Smokin’/Tuff City, 212-262-0385)
from the Minutemen comes across
as a Latin-derived “Bango” in its
mixes by Norty Cotto & Carlos Ber-
rios . . . Royal House has released an
album on Idlers (718-3720783) titled
“Can You Party?,” and with Todd
Terry at the helm you can guess
what the songs sound like—lots o’
beats and edits. What did stand out to
our ears was the takeoff on the clas-
sic “Stone Fox Chase,” called “The
Chase” ... Also out are “It’s Just A
Groove” (Fourth Floor, 212-840-9253)

Sa-Fire’s Latin Dance Groove Is Hot
Singer Has Burning Desires And Determination

BY STEPHANIE SHEPHERD

NEW YORK More than just an-
other success story from Manhat-
tan’s El Barrio, Latin pop starlet
Sa-Fire, who has just released her
eponymous debut album on Cut-
ting/Mercury, is a woman of de-
termination.

Following a childhood of partici-
pating in talent shows and the
school choir, her ambitions culmi-
nated in an audition with Aldo Ma-
rin of Cutting Records. The song
was the dance-floor staple “Don’t
Break My Heart,” and she beat out
21 other girls for the opportunity
to record it.

The label offers began to come
in when the track “Let Me Be The
One’’ was peaking on the dance
charts, but Sa-Fire and Marin
agreed to complete the album be-
fore shopping for a deal. As Latin
dance music continued to gain mo-
mentum, the labels seemed in-
creasingly interested in the genre.
PolyGram's offer was particularly
inviting because the company had
no other artist like Sa-Fire on its
roster.

The resulting album contains
cuts written by Andy ‘‘Panda”
Tripoli (“Love Is On Her Mind"),
Carlos Rodgers (‘“Let Me Be The
One’’), and the singer herself
(“Thinking Of You,” which was
written in memory of her uncle,
who passed away from cancer).

Producers on the project includ-
ed Marin, the Latin Rascals, and
Sa-Fire’s brother Angel Cosme
(“One Day I'm Gonna Make It”).

Charted this week at No. 25 on
Billboard’s Hot Club Play chart is
the current single “Boy, I've Been
Told.”

Elvis Presley, Madonna, Michael
Jackson, and Bon Jovi are among
the artists Sa-Fire cites as her in-
fluences. “They are workaholics,”
she explains. “They love what they
do. I want to be remembered and
acknowledged to be just like
them.”

Not only does Sa-Fire have the
support of loyal fans, she has
found an understanding partner in
Albert Cabrera of the Latin Ras-
cals. Married in August, the two
recently returned from their hon-
eymoon. Recounting their first

meeting, she says, “We met at a
party that TKA was having for
their song ‘One Way Love.” Many
of the Latin groups in New York
are like family, and they intro-
duced me to Albert.”

Is it difficult being married to
someone in the same business?

“Only someone in the business
can understand you—Ilike when
you have to go away on tour. It's
about trust and communication.
We don’t argue about business. I
learn a lot from him.”

Sa-Fire is doing a winter shoot
for Vogue magazine and recently
finished layouts for Elle and Que
Pasa, the latter of which focused
on her passion for health and exer-
cise.

In a recent development, Sa-Fire
has moved beyond the scope of
track appearances, performing
live at the Palladium with mem-
bers of the Rubén Blades band.
She is adamant about the way she
presents herself. “I won’t curse
on-stage to get attention. I don’t
want to give the wrong impres-
sion. | want my audience to re-
spect me.”

by J.U. Ice; “Young Love” (Epic) by
Tony Terry; “It's A Mean World”
(Tuft City) by Mark IV; and “I Shot
The Sherift/Deputy Of Love” (med-
ley) by Castle Beat.

I.I’L BEATS & LITTLER PIECES:
Mark Kamins has just finished a 12-
inch remix of “Jump In The River”
from the “Married To The Mob”
soundtrack. The Sinead O’Connor
track features the distinctive talents
of fave Karen Finley. Kamins’ own
album, “United House Nations Proj-
ect,” is now available on import from
Virgin ... In the UK, CBS is rere-
leasing Bill Withers’ late-'70s classic
groove ‘“Lovely Day” in a new remix
by Ben Liebrand, and Epic UK. is
putting out a fierce '88 house mix
and dub of Alexander O’Neal’s
“Fake,” which was handled by West
Coasters Keith Cohen & Steve Bel-
tran ... Of considerable interest is
0l1d School Classics, which will be
available from Tuff City Records
(212-262-0385). The 12-inch-single hip-
hop reissues will be presented as part
of a back-to-back series whose first
batch includes (start your screaming)
“Catch The Beat” by T-Ski Valley
b/w “Catch The Groove” by Grand
Groove Bunch and “Super Rhymes”
by Jimmy Spicer b/w “Rock It Out”
by Maximus Three ... Profile is
readying new albums from rappers
Sweet Tee and King Sun, and talk of
a second house compilation is under
way. The project has the working ti-

tle “Gotta Have House.”

YOWSAH, YOWSAH, YOWSAH: A
major smash in Canada, “Dancing
Under A Latin Moon” (I.LR.S.) by the
group Candi, has all the elements to
succeed at both the club and popra-
dio levels. Sweet hook and lyric ...
Sassa should score with “When The
Time Is Right” (Profile, 212-529-
2600), a tasty, well-arranged, Latin-
derived dance/pop number postpro-
duced and mixed by Scott Blackwell
& Bob Brockmann ... Taylor
Dayne returns with “Don’t Rush
Me” (Arista), an up-tempo technopop
number that could have stood a more
interesting mix for the clubs ... Fea-
turing backing vocals from Cyre is
the energetic “Love Me Or Leave
Me” (Emergency, 212-777-3200) by
Larry Loeber, which incorporates a
Latin feel into its mixes by Freddy
Bastone ... Also on the Latin/pop
front is Rios with “Hold Me” (Mic
Mac, 212-832-0292), one of the label's
strongest productions to date ...
Also out is “Security” (Pizazz, 305
596-5079) by the Beat Club; “If My
Love Doesn’t Suit Ya” (Sutra, 212-
779-1844) by Erotic Exotic; “Calling
On Your Love” (Bianca, 305-974-5415)
by Cheerokee; “Lovin’ Fool” (Cut-
ting, 212-569-4589) by Tolga; and
“Sooner Or Later” by Julia Santana
(Posse, 212-581-5398). On the “bass”
music front, delve into Left & Right
Shoe M.C.’s “Don’t Stop” (Talking
Horse, 817-451-0305).

DANCE/DISCO 12"

(WHOLESALE FOR STORES)
U.5.A. MAJOR & INDEPENDENT LABELS
AMD SELECTED IMPORTS

LATEST 12” RELEASES

No More Tears—Mod Rocketry
You Can Do—Le Page

As Always—Ricky Hillard

Do wah Diddy—Two Live Crew
Star Love—Vince Capretta

Baby Come Back—Georgie Porgie
Just Wanna Dance—Todd Terry
Make You Scream—jamie Pnncipal

Show Me—San

L2 Fool—Tolga
Hod Me—Rros

DUH. Whaddaya Mean—The Feltas
Go Go House—M Doc

Let's Party—Party Animals

Take A Break—NYC Beat

Give Your Love—R.AH N

Just A Grove—Juice

Hear My Heart—Below Zero

Don't Stop—Live On Video

Wake Up 88—Byjan

Ll Me Tell You—Update
Hiw Do You Fee—Whiteboy
Hock This Place—Mr Lee

Eody Rock—Back To Basics
ai=me The Music—Dark Side
“opcorn—M « H Band

*io More Tears—Chip Chip

To My Heart—Mark Fanna
“an-asy Boy—New Baccara
‘ou Can Set Me Free—Coocoo
Hey Robin—Alphatown

Move It In—Body Heat

UNIQUE RECORD DIST.
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e lxle SE Compiled from a national sample of radio playlists. «|loxle 5.&
2u |28 | 38|22 | TmE ARTIST Sh |2l | 38| €35 | mILE ARTI
=2 | S22 | «X | 33 | PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL =2 | 52 | wI | 35 | PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
IF 1 COULD BOTTLE THIS UP GEORGE JONES & SHELBY LYNNE
@ . 3 15 | ADDICTED * l*:f«eetla?r:lo‘.'On: L5 DAN SEALS @ 5% | 68 4 B.SHERRILL (D.OILLON, POVERSTREET) EPIC 34-08011/CBS
== KLEHNING (C.WHEELER) CARITORAa130 52 | 58 | 65 | 5 | CAJUNBABY DOUG KERSHAW WITH HANK WILLIAMS, JR.
@ 2 5 15 | SHOULD BE WITH YOU & STEVE WARINER D.KERSHAW,B.VERNON (H.WILLIAMS, H.WILLIAMS.JR.) BGM 81588
EOWEN SWARINERI(S WARINER) MCA 53347 a7 | 48 | § | SWEETLIFE MARIE OSMOND WITH PAUL DAVIS
()| + | 7 | 13 | WEBELIEVEINHAPPY ENDINGS  EARL THOMAS CONLEY WITH EMMYLOU HARRIS PWORLEY.E SEAY (PDAVIS, S.COLLINS) CAPITOL/CURB 44215/CARTOL
£.GORDY.JR.R L. SCRUGGS (BMCDILL) RCA 66327 | HAVE YOU GLEN CAMPBELL
@ 7 1 g HONKY TONK MOON RANDY TRAVIS 54 51 36 18 J.BOWEN,G.CAMPBELL (G.NELSON, P.NELSON) MCA 53218
K.LEHNING (D.0'ROURKE) WARNER BROS. 7-27833 @ FLYING ON YOUR OWN © ANNE MURRAY
@ 5 9 11 STREETS OF BAKERSFIELD ® DWIGHT YOAKAM & BUCK OWENS 83 67 g K.LEHNING (R.MACNEIL) CAPITOL 44219
P.ANDERSON (H.JOY) REPRISE 7-27964/WARNER BROS. SHINE A LIGHT ON A LIE * ROBIN LEE
@ 8 13 12 EFE‘ET%I[DDSET tgaRm'EErﬁ n@g&;'ﬁ%@%e % | % | &0 6 N.LARKIN (R HOWARD. N_LARKIN, D.GOODMAN) ATLANTIC AMERICA 7-99307/ATLANTIC
REYN ' B
. THE ROGUE DAVID LYNN JONES
@ TR JSCTRFEJ(T)CNG EONSUGH TO BEND * TANCY% J’OU(iK%% 57 3% | 38 9 R.ALBRIGHT,M.RONSON,D.L. JONES (D L.JONES) MERCURY 870 525.7
e D ARTOL 441 58 | a2 | 23 | 16 | GIVEALITTLE LOVE ® THE JUDDS (WYNONNA & NAOMI)
14 | 18 | 10 | BUTTON OFF MY SHIRT RONNIE MILSAP B.MAHER (PKENNERLEY) RCA/CURB 8300-7/RCA
RMILSAP,R.GALBRAITH,K LEHNING (G.LYLE. B.LIVSEY) RCA 53897 * % % HOT SHOT DEBUT* # %
o | 5 | 8 | 14 | THAT'S WHAT YOUR LOVE DOES TO ME HOLLY DUNN A TENDER LIE © RESTLESS HEART
DN CWATERS W RETFRSONI(GRAINSIFICASWELL) MIMIZ2108 NEWD | 1 7.DUBOIS.S HENDRICKS, RESTLESS HEART (R SHARP) RCA 8714-7
DON'T GIVE CANDY TO A STRANGER LARRY BOONE
10 11 14 15 R.BAKER (L.BOONE, J.HINSON, D.GIBSON) MERCURY 870 454 64 74 4 ?lgésnﬁfzﬁl(??zo. H.STINSON) J.C. C&?g‘é&%_j
1 DON'T HAVE FAR TO FALL 4 SKIP EWING .
@ I5 | 17 | 14 | |GOWEN.SEWING (S EWING, DSAMPSON) MCA 53353 6 | 9| 3 | P élfnggr&mzs.wgymlry(ﬁ.mﬁnnémATTHEW S SONG) MICHAEL MARTIN MURPHE Y
JOE KNOWS HOW TO LIVE EDDY RAVEN .
12 1 3 15 | BBECKETT (GLYLE, TSEALS. MO.BARNES) RCA 8303 65 | 78 3 !}{gd%IDgéuCEESEASY A.'(‘;gsgg) You M()CERI?BAIE‘EIY:;
GONNA TAKE A LOT OF RIVER & THE OAK RIDGE BOYS
AD| 7 | 20| 9 | SO (JKURHAJETZ, MHENLEY) MCA 53381 ®D| 69| 95| 3 Eggggﬁlﬁﬁvgggj;m WAY WAGONEERS
BLUE LOVE THE O'KANES
16 | 19| 12 | BG0REORe e, sormms CoLuvIA 58,0754 cE8 NEWD | 1 | HOWMUCHISIT WORTH TO LIVE IN LA. WAYLON JENNINGS
( :: ) DARLENE T. GRAHAM BROWN
20 22 ] BLUEST EYES IN TEXAS & RESTLESS HEART
FECUANCEN{(GE GERIMULUIS RECTOR) CAPITOL 44205 65 | 54 | 43 [ 19 T.Dusog,s.nmoglcn«s.ass)r(LEss HEART (D.ROBBINS, V.STEPHENSON, T.0UBOIS) RCA 8386-7
TEAR STAINED LETTER * JO-EL SONNIER
o | @ | 1| oS ouson B[ o | R SR
21 24 9 SUMMER WIND & THE DESERT ROSE BAND PANISH WL
@ L WORTEY.E St AVIICUILLMAN S TIFL) MCACURBIDSI S mce 90 - 2 gMOthIE (B.EAYEEMPS?FERT. C.SINGLETON, E.SNYDER) COLUMB|ALEI3§-OI\§%%3$/(C)B'§
ETTE| M FORESTER SISTERS
1838 T 1 0 4 L ENTIE 1110 M E - Unl2 RO ATIEE 6 | 62 | 52 | 22 | DONTCLOSE YOUR EYES ® KEITH WHITLEY
G.FUNDIS.K WHITLEY (B.MCDILL) RCA 6901-7
BLUE TO THE BONE SWEETHEARTS OF THE RODEQ
2 26 8 S.BUCEINGHAM (M.GARVIN. B.JONES) COLUMBIA 38-07985/CBS @ g5 _ 2 LOCK, STOCK AND TEARDROPS K.D. LANG
RUNAWAY TRAIN ROS £ CASH 0.BRADLEY (RMILLER) SIRE 7-27813/WARNER BROS.
* ANN
5 010 lrerieiin A el n | w | 3 | teUESISTMESED YU .
@) &3 | @ || B || st e sy WARNER BROS. 7-27790 (TD)| NEWp | 1 | DONTSAYIT WITH DIAMONDS (SAY IT WITH LOVE) T.G. SHEPPARD
S el UL T RONIES NERIE oo B.MONTGOMERY (M.GARVIN, R.BOUDREAUX) COLUMBIA 38-08029/CBS
@ 29 30 8 B.LLOAYD.R.FOSTER(RFOSTER. BLLOYD) RCA 8633-7 72 79 90 4 YOU BLOSSOM ME BERTIE HIGGINS
L L e CONWAY TWI‘ITY $.LIMBO (R.HAMMOND. B.BUIE) SOUTHERN TRACKS 2000
@ 28 31 8 J.BOWEN,C.TWITTY,D.HENRY (D.BLACKWELL, L.BASTIAN) A 53373 LOVE AND OTHER FAIRY TALES GIRLS NEXT DOOR
SEEEnTENT eI 3176 8 3 TWEST (C.BLACK, A.ROBERTS, B.CASON) MTM 72106
3 32 7 D.WILLIAMS,G.FUNDIS (J.O'HARA, K. WELCH) CAPITOL 44216 m 1 GO TO PIECES DEAN DILLON
DO YOU LOVE ME) JUST SAY YES HIGHWAY 101 = | € G b ey CAAITOL 80239
25 12 1 15  WORLEY.E.SEAY (B.DIPIERO, J.S.SHERRILL, D.ROBBINS) WARNER BROS, 7-27867 | WANTA WAKE UP WITH YOU JOHNNY RODRIGUEZ
75 | 68 | 66 | 11 T.COLLINS (B.PETERS) CAPITOL 44204
32 3 6 BOOGIE WOOGIE FIDDLE COUNTRY BLUES @ THE CHARLIE DANIELS BAND
J.STROUD (C.DANIELS, T.DIGREGARIO. T.CRAIN, C.HAYWARD, J.GAVIN) EPIC 34-08002/CBS 7% 53 33 14 IF THE SOUTH WOULDA WON HANK WILLIAMS, JR.
S T OSLIN B8.BECKETT.H.WILLIAMS. JR..J.E NORMAN (H.WILLIAMS.JR ) WARNER/CURB 7-27862/WARNER BROS.
27 13 16 | 12 | \sheoo kvosun RCA 8388.7 THA D WH JOHNNY C
) * * * sowER PICK/SALE * * * @ NEw» ]' J.CLEI‘IE?TL(J.PERCE)EL MERCURY 870 GABSBt;'
I'VE BEEN LOOKIN’ S NITTY GRITTY DIRT BAND 78 | 66 | 62 | 19 | BABYBLUE GEORGE STRAIT
) & 4 JLEO (JIBBOTSON, JHANNA) WARNER BROS. 7-22750 JBOWEN.G.STRAIT (A.BARKER) MCA 53340
AM | CRAZY? THE STATLER BROTHERS
29 | 2 | 25 12 Kwsﬁg'gg\)f&ﬁkgg‘g[?(ﬂ&mkk) MES,E;;%E!@,%%‘}?B% 79| 70 | 56 16 | JKENNEDY (JFORTUNE) MERCURY 870 442-7
NN ANDERS LOVE HELPS THOSE PAUL OVERSTREET
33 | 35 | 9 | NNBERIHEROARDWALK L R ao0asay NEWD | 1 | [S¥S0G0westncen e
TH THE WANDERER 4 EDDIE RABBITT
3 18 4 16 lv"v‘OERLGEIVqSEAY (N.MONTGOMERY) WAREEQAB%SQ 5;5156% 81 60 3 18 RLANDIS (E.MARESCA) RCA 8306-7
WE NEED TO LOCKED AWAY JONATHAN EDWARDS
@ 35 39 7 ﬂﬂgg‘m}ﬂ?ﬂ ,,‘[’,‘JNTN‘E“}‘F{(’}B?RESA)RT INIT REPRISE ,’_ﬁgﬁ%&?&%@g 8| — 2 W.WALDMEAN.JAEDWLARDS (THASELDEN, SMUNSEY.JR.) MCA/CURB 53390/MCA
SOMETIMES SHE FEELS LIKE A MAN CHARLY MCCLAI
@ 41 54 3 'Sg-bc‘,;ﬁéXEMT(w,"%,X! ORLD LOVING YOU S R&,TJMX&'\;S(Q&L;?& 83 55 57 6 W.MASSEY,J.COTTON (R.BOWELES, P.HARRISON) MERCURY 870 508!\;
4 ROYAL o CLEAN LIVIN’ FOLK BOBBY G. RICE & PERRY LAPOINTE
@ 39 44 5 'NL.\(REH:JS.TEOGTEJN?N HURTIN ATLANTIC AMERELL%XQ%QSE/ATLANTIC 86 2 G.KENNEDY (J.FARKAS) DOOR KNOB 307
. IF IT AIN'T BROKE DON'T FIX IT JOHN ANDERSON
@ 38 41 7 é%g,f&&%ﬂ&u EARRISTEVEIRLIDY THE%ﬁJp&éﬂ ?ﬁg;&g&% 85 83 n 12 J.BOWEN.J. ANDERSON (J.0.ANDERSON. T.STAMPLEY) MCA 53366
Z g P HE DOESN'T CRY ANYMORE SHENANDOAH
37 40 6 I%%&QQRIE{,‘V\V%%Jﬂ_ég!&w‘&g)EN YOU'RE CRYIN LEE GREENWOOD 86 8 79 23 EHALL,R.BVRSNE (R,BCVRNE, W.ROBINSON) COLUMBIA 38-07779/CBS
37 27 29 11 SUSPICION RONNIE MCDOWELL 87 80 73 21 I'LL GIVE YOU ALL MY LOVE TONIGHT THE BELLAMY BROTHERS
RMCDOWELL.RHY THM KINGS (0.POMUS, M.SHUMAN) URB 10508 E.GORDY.JR, (D.BELLAMY, W.DENTZ, B.CRAIN) MCA/CURB 53310/MCA
38 2 2 17 A LITTLE BIT IN LOVE PATTY LOVELESS 97 . 2 WHERE WERE YOU WHEN | WAS BLUE RAZORBACK
E.GORDY.JR..T.BROWN (S.EARLE) A 53333 P.SULLIVAN (T.WARE, L.SCHAFFER) MERCURY 870 633-7
40 47 5 CHISELED IN STONE VERN GOSDIN 89 81 61 20 REAL GOOD FEEL GOOD SONG 4 MEL MCDANIEL
B.MONTGOMERY (V.GOSDIN, M.D.BARNES) COLUMBIA 38-08003/CBS JKENNEDY (R FAGAN, L ALDERMAN) CAPITOL 44158
13 5 6 | WISH THAT | COULD FALL IN LOVE TODAY BARBARA MANDRELL %0 77 64 14 THE OTHER GUY DAVID SLATER
7.COLLINS.F FOSTER (H.HOWARD) CAPITOL 44220 RL.SCRUGGS (GOBLE) CAPITOL 44184
6 59 3 | KNOW HOW HE FEELS REBA MCENTIRE 91 75 63 16 THANKS AGAIN # RICKY SKAGGS
1 BOWEN.RMCENTIRE (RBOWLES, W.ROBINSON) MCA 53402 NOT LISTED (J.RUSHING) EPIC 34-07924/CB5S
M| 49 | 5 | THATSTHAT # MICHAEL JOHNSON 92 | 85 | 93 | 3 | COMEON RAIN WRIGHT BROTHERS
B.MAHER (H.PRESTWDOD) RCA 8650-7 R.CHANCEY (D.LINDE) AIRBORNE 10006
OUT A THE BELLAMY BROTHERS AR JANIE FRICKIE
@ 5 | 53 4 ? B%?NE#%SvTvRIgLﬁ) (é" BELLA»CA%UE MCA/CURB 53399/MCA NEW ) 1 S.BELICKIIGHAM (D.SCHLITZ. POVERSTREET) COLUMBIA 38-08031/CBS
57 2 IF YOU AIN'T LOVIN’ (YOU AIN'T LIVIN') GEORGE STRAIT 94 84 55 6 YOU GO, YOU'RE GONE DAVID BALL
- JBOWEN,G.STRAIT (T.COLLINS) MCA 53400 M WRIGHT B.CHANNEL (0.BALL, F.OYCUS, MWRIGHT) RCA 8636-7
| CAN LOVE Y JUDY RODMAN HEVY VAN SAMMY JOHNS
45 | 45 | 46 7 G.(F:UNDPS (G,SCRUEG% MTM 72112 9% | 98 [ 80 4 E:SEETEE L KNECHTEL (S.JOHNS) MCA 53398
16 | COULDN'T LEAVE YOU IF | TRIED & RODNEY CROWELL 9% 72 77 5 WHITE FREIGHT LINER BLUES JMMIE QALE GILMORE
46 | 30 | 10 T.BROWN,R CROWELL (R.CROWELL) COLUMBIA 38-07918/CBS JELY (TVAN ZANDT) HIGHTONE 504
g @ CRYSTAL GAYLE
49 51 5 ggzgs?ggziér%ggh (K.BROOKS, R.SHARP) WARNER BROS. 7-27811 NEW » 1 gg{%oﬂ?%ﬁ&%ﬁm{mwm MADONNA DT(R)lS-EA glg
NY BILLY MONTANA & THE LONG SHOTS HEARTLAND
48 | 48 [ 50 | 6 gx‘og&ve.sz,\v (NMONTGOMERY. MMORGAN, V.DANT) WARNER BROS. 7-27809 NEW ) 1 DNE)VXNEAxEAB:ARMAN (M.CARMAN) TERQST.‘;Iﬁ 1221
T EXILE KIM CARNE!
s2 | sg | 4 | TESOY é&ﬂffm JPPENNINGTON) EPIC 34-08020/CBS 99 | 89 | 70 | 6 52&5&3 ?A’;-?)N.EI’S}(‘JE Pglgg BIDl7 e A 2 S
@ 2 WHEN YOU SAY NOTHING AT ALL & KEITH WHITLEY 75 5 SOUTHERN ACCENT THE 'BAMA BAND
6l | — G.FUNDIS K WHITLEY (P.OVERSTREET. DSCHLITZ) RCA 86377 100 | 71 B.JOHNSTON.AJOHNSTON (R. L ALLEY, PFLORES) MERCURY 870 603-7

O Products with the greatest airplay this week. ® Videoclip availability. e Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. A RIAA certification for sates of 2 million units,
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A ranking of the top 30 country singles by sales with reference to each
title's position on the main Hot Country Singles chart.

by Marie Ratliff

66

YOU WOULD HAVE THOUGHT it was the second coming the way the
phones lit up when I put it on the air for the first time,” says PD Mike
Meehan, WCMS Norfolk, Va., of Ricky Van Shelton’s “I'll Leave This
World Loving You” (Columbia). The third remake for Shelton this year, the
song got chart action for writer/performer Wayne Kemp in 1980. “People
are just going nuts over it; I've never seen anything like it,” Meehan says,

“It’s powerful,” adds MD Mac Daniel of KPLX Dallas. “Shelton basical-
ly picks up where he left off with the last one. Within just a few days, it has
become one of our hottest records on the air.” Shelton is charted at No. 33
in his third week.

66

IT’S THE BEST THING I've heard since Keith Whitley’s ‘Don’t Close
Your Eyes,” ” says Ray Randall of Michael Martin Murphey’s “Pilgrims
On The Way (Matthew’s Song)” (Warner Bros.). Randall, who last week
left his PD position at KRMD Shreveport, La., to take on the same title at
KSSN Little Rock, Ark., adds. “I knew the first time I heard it that Mur-
phey has a hit.”

Speaking of Whitley, Randall predicts his just-released “When You Say
Nothing At All” (RCA) will hit No. 1, as do the MD’s of both country out-
lets in Salt Lake City. Country Joe Flint of KSOP says, “He’s really on his
way; he gets stronger with each release.” KKAT’s Jim Mickelson pre-
dicts a solid Whitley showing this round.

Mickelson also sees great possibilities in J.C. Crowley’s first RCA re-
lease, “Boxcar 109,” charted at No. 60. “This one will be good for pulling in
the younger demographics,” he says.

']

THE PHONES ARE HOT on Rosanne Cash’s ‘Runaway Train’ [Co-
lumbia),” says PD Lou Dobbins of WKKW Clarksburg, W.Va. “It’s going
to be a killer.”

PD Denny Bice of WNWN Kalamazoo, Mich., agrees: “It’s a runaway
hit—a fantastic song.” Cash’s song is charted at No. 20.

66

THE [BAND’S]FOUND [ITS] NICHE,” says PD Dave Wright, WPCV
Lakeland, Fla., of the Nitty Gritty Dirt Band’s “I've Been Lookin’ ”
(Warner Bros.). “We've only been playing the record a short time, and al-
ready it's doing quite well.”

“I'love that record,” says MD Greg Mozingo, WLWI Montgomery, Ala.
“There’s just something new and fresh about every new release that comes
out by the Dirt Band, and it is obviously working.” NGDB is charted at No.
28.

COUNTRY SINGLES
BY LABEL
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A ranking of labels by the
zz number of titles they have
SA LE s =0 on the Hot Country Singles chart.
ol | 55 i':
g | 2 | TITLE ARTIST a8
B8 [ = st MCA (14) 19
1 1 STREETS OF BAKERSFIELD DWIGHT YOAKAM & BUCK OWENS MCA/Curb (5)
CBS 16
2 2 | HONKY TONK MOON RANDY TRAVIS | 4 Columbia (11)
3 5 | JOE KNOWS HOW TO LIVE EDDY RAVEN | 12 Epic (5)
RCA (14) 16
4 3 | WE BELIEVE IN HAPPY. .. EARL THOMAS CONLEY/EMMYLOU HARRIS | 3 A&M (1)
5 | 6 | THAT'S WHAT YOUR LOVE DOES TO ME HOLLY DUNN | 9 RCA/Curb (1) _
WARNER BROS. (9) 13
6 9 ADDICTED DAN SEALS 1 Reprise (2)
Sire (1)
7 | 10 | 1 SHOULD BE WITH YOU STEVE WARINER | 2 Warner/Curb (1)
11 | BLUE LOVE THE O'KANES | 14 CAPITOL (10) 11
9 7 0 YOU LO ST SAY YES GHWAY 101 | 25 Capitol/Curb (1)
(DO YOU LOVE ME) JUST SA HIGHW, T 5
10 | 13 | UNTOLD STORIES KATHY MATTEA | 6 MTM 4
ATLANTIC 2
11 | 16 | RUNAWAY TRAIN ROSANNE CASH | 20
Atlantic America (2)
12 12 MONEY K.T. OSLIN 27 CURB 2
13 | 15 | STRONG ENOUGH TO BEND TANYA TUCKER | 7 16TH AVENUE 1
- AIRBORNE 1
14 | 18 | WE NEVER TOUCH AT ALL MERLE HAGGARD | 29 - .
15 | 14 | BUTTON OFF MY SHIRT RONNIE MILSAP | 8 DOOR KNOB 1
16 | 20 | BLUE TO THE BONE SWEETHEARTS OF THE RODEO | 19 HIGHTONE 1
SOUTHERN TRACKS 1
17 | 25 | THE GIFT THE MCCARTERS | 31 TRA-STAR 1
18 | 21 | DON'T GIVE CANDY TO A STRANGER LARRY BOONE | 10 TRUE 1
19 | — | BOOGIE WOOGIE FIDDLE COUNTRY BLUES CHARLIE DANIELS | 26
20 | 19 | ALITTLE BIT IN LOVE PATTY LOVELESS | 38
21 | — | IT KEEPS RIGHT ON HURTIN' BILLY JOE ROYAL | 34
2 | 24 | TEAR STAINED LETTER JO-EL SONNIER | 16
23 | 4 | 1COULDN'T LEAVE YOU IF | TRIED RODNEY CROWELL | 46
24 | 30 | 1DON'T HAVE FAR TO FALL SKIP EWING | 11
25 | 26 | GONNA TAKE A LOT OR RIVER THE OAK RIDGE BOYS | —
26 | 23 | LETTER HOME THE FORESTER SISTERS | 18
27 | — | DARLENE T. GRAHAM BROWN | 15
28 | 8 | GIVE A LITTLE LOVE THE JUDDS (WYNONNA & NAOMI) | 58
29 | — | SUMMER WIND THE DESERT ROSE BAND | 17
30 | 27 | THE WANDERER EDDIE RABBITT | 81

COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher - Licensing Org.) Sheet Music Dist.
45 | CAN LOVE YOU (Irving, BMI) CPP

62 1 JUST CAN'T SAY NO TO YOU (Dawn Breaker, BMI)

Lovett, ASCAP)

4 | COULDN'T LEAVE YOU IF | TRIED (Cooiwell, ASCAP) 41 | KNOW HOW HE FEELS (Maypop, BMi/Alabama 85 IF IT AIN'T BROKE DONT FIX IT (Rural Hip,
HL Band, BMI} ASCAP/West Express, BMI)
1 ADDICTED (Blue Gate, ASCAP/C.Wheeler, 11 | DON'T HAVE FAR TO FALL (Acuff-Rose, BMI/Golden 2 | SHOULD BE WITH YOU (Steve Wariner, BMI) 76 IF THE SOUTH WOULDA WON (Bocephus, BMI) CPP
ASCAP/Bughouse, ASCAP/Bug Music) CPP Reed, ASCAP) CPP 75 | WANTA WAKE UP WITH YOU (Ben Peters, BMI) 44 IF YOU AIN'T LOVIN' (YOU AIN'T LIVIN)

35 ALIVE AND WELL (Kristoshua, BMI) 74 160 TO PIECES (Molehole, BMI/Bug, BMI/Rightsong, 40 | WISH THAT | COULD FALL IN LOVE TODAY (Beechwood, BMI)

79 AM | CRALY? (Statler Brothers, BMI) CPP BMI) (Beechwood, BMI) 87 V'LL GIVE YOU ALL MY LOVE TONIGHT (Bellamy

78 BABY BLUE (Muy Bueno, BMI/Bill Butler, BM1) 70 1 GUESS | JUST MISSED YOU (Rick Hall, ASCAP) 51 IF | COULD BOTTLE THIS UP (SBK Blackwood, Bros., ASCAP)

14 BLUE LOVE (Cross Keys, ASCAP) HL ) 54 | HAVE YOU (Warner-Tamerlane, BMI/Believus Or Not, BMI/Larry Butler, BMI/Scarlet Moon, BMI) HL 33 ILL LEAVE THIS WORLD LOVING YOU (Tree, BMI)

19 BLUE TO THE BONE (Cross Keys, ASCAP/Jack & Bill, ASCAP/Screen Gems-EMI, BM1) 66 IF | HAD A BOAT (Michael H. Goldsen, ASCAP/Lyle 34 (T KEEPS RIGHT ON HURTIN' (Ridge, BMI)
ASCAP/Mc Bec, ASCAP) HL 49 (T'S YOU AGAIN (Tree, BMI/Pacific Island, BMI)

65 BLUEST EYES IN TEXAS (WB, ASCAP/Uncle Beave, HL/CPP
ASCAP/Warner-Tameriane, BMI/Bunch Of Guys, BMI) 28 I'VE BEEN LOOKIN' (Unami, ASCAP/Jeffwho,

L . ASCAP/Bughouse, ASCAP)

26 BOOGIE WOOGIE FIDDLE COUNTRY BLUES (Miss 12 JOE KNOWS HOW TO LIVE (Good Single,
Hazel, BMI} ASCAP/Irving, BMI/WB, ASCAP/Two Sons,

60 BOXCAR IQQ (Mopage, BMI/Warner-Elektra-Asylum, RADIO MOST ADDED ASCAP/Tree, BMI) HL/CPP
BMI/Silverline, BMI) ) 18 LETTER HOME (Moon & Stars, BMI/Screen Gems-EMI,

8 BUTTON OFF MY SHIRT (Almo, ASCAP/Quince, BRONZE/ BMI)
ASCAP/Chappell, ASCAP/Rondor Music/Good Single GOLD SILVER  SECONDARY  TOTAL TOTAL 38 A LITTLE BIT IN LOVE (Goldline, ASCAP)
Ltd., PRS) HL/CPP AD ADDS ADDS DS 0 '
B P er Pame e ooy 29 REPORTERS 60 REPORTERS 67 REPORTERS 156 REPORTERS 69 LOCK, STOCK AND TEARDROPS (Tree, BMI)

52 CAJUN BABY (Acuff-Rose, BMI) CPP , , 73 LOVE AND OTHER FAIRY TALES (Chappell,

95 CHEVY VAN (Captain Crystal, BMI/Legibus, IF YOU AIN'T LOVIN ASCAP/Serenity Manor, ASCAP/Chriswald,
BMI/Lowery, BMI) CPP ) GEORGE STRAIT mca 6 20 27 53 105 ASCAP/Hopi Sound, ASCAP/Buzz Cason, ASCAP)

39 gHISElID IN STONE (Hookem, ASCAP/Hidden Lake, A TENDER LIE 80 LOVE HELPS THOSE (Scarlet Moon, BMI)

Mi) 27 MONEY (Wooden Wonder, SESAC) HL

84 CLEAN LIVIN' FOLK (Door Knob, BMI) ) RESTLESS HEART roa 4 17 29 50 52 98 NEW RIVER (Dale Morris, BMI)

92 COME ON RAIN (Linda Manor, BMI/Key Of C, BMI) WHEN YOU SAY NOTHING . .. 21 NEW SHADE OF BLUE (Long Tooth, BMI/Endless

15 DARLENE (Acuff-Rose, BMi/Milene, ASCAP/It's On KEITH WHITLEY rca 5 12 20 37 79 Frogs, ASCAP)

" ::?é:::ﬁ:gvc(? N—] HOW MUCH IS IT WORTH . .. 47 NOBODY'S ANGEL (Warner-Tamerlane, BMI/Babbling

ross Keys,
L . c 1 11 17 7 Brook, BMI/Rumbie Seat, BMI)

25 (DO YOU LOVE ME) JUST SAY YES (Little Big Town, V,VAYLON SRR e e 29 3 OH JENNY (Diamond Dog, ASCAP/Love This Town,
BMI/American Made, BMI/Old Wolf, BMI/Corey Rock, VLL LEAVE THIS WORLD... ASCAP/Song Auction, ASCAP/Sheddhouse, ASCAP) HL
ASCAP/Wee B, ASCAP) ] RICKY VAN SHELTON coLumBia 9 10 9 28 123 90 THE OTHER GUY (American Ragtime, BMI)

68 DONT CLOSE YOUR EYES (Jack & Bill, ASCAP) HL I'VE BEEN LOOKIN' 61 PILGRIMS ON THE WAY (MATTHEW'S SONG) (Many

10 DONT GIVE CANDY TO A STRANGER (Uincle Artie, NITTY GRITTY DIRT BAND wb 6 10 11 27 146 Hats, ASCAP)

ASCAP/Goldline, ASCAP/Silverline, BMI) CPP s 89 REAL GOOD FEEL GOOD SONG (Of Music
71 DON'T SAY IT WITH DIAMONDS (SAY IT WITH LOVE) THAT OLD WHEEL i il, AS
ASCAP/King Coal, ASCAP/Jack & Bill, ASCAP/Rebel
(Tree, BMI/Seworl, BMI) JOHNNY CASH MERCURY 0 4 21 25 26 Heart, ASCAP) HL

63 EVERY STEP OF THE WAY (Hollywood Avenue, BMI) | KNOW HOW HE FEELS 43 REBELS WITHOUT A CLUE (Bellamy Bros., ASCAP)

55 FLYING ON YOUR OWN (Big Pond, PROCAN) REBA MCENTIRE mca 4 10 10 24 111 57 THE ROGUE (Mighty Nice, BMI/Hat Band, BMI)

31 THE GIFT (Diamond Dog, ASCAP/Love This Town, 20 RUNAWAY TRAIN (Bugle, BMI/Bug, BMI)

ASCAP) DON’T SAY IT WITH DIAMONDS Y . i
. 23 SATURDAY NIGHT SPECIAL (Jobete, ASCAP/Major
58 GIVE A LITTLE LOVE (Irving, BMI) CPP T.G. SHEPPARD coLumsta 1 7 15 23 29 Bob, BMI) CPP
13 gar:/nv? TAKE A ksocrg RIVER (Reynsong, SPANISH EYES SHE DOESN'T CRY ANYMORE (Rick Hall,
LIl , WILLIE NELSON coLumsia 0 7 15 22 34 ASCAP/Alabama Band, BMI) WBM

93 HEART (MCA, ASCAP/Don Schlitz, ASCAP/Screen ) o . 56 SHINE A LIGHT ON A LIE (Famous, ASCAP/Blue
Gems-EMI, BMI/Scarlet Moon, BMI) Radio Most Added is a weekly national compilation of the ten records most added to the playlists Moon, ASCAP/Randy Howard, ASCAP/Bull's Creek,

97 THE HOME TEAM (Muhlenberg, BMI/Oid Friends, of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-

> 0 ; BMI) CPP
BMI) cally as changes are made, or is available by sending a self-addressed stamped envelope to: 83 SOMETIMES SHE FEELS LIKE A MAN (Wildcountry,
4 HONKY TONK MOON (Hannah Rhodes, BMI) Biilboard Chart Dept., 1515 Broadway, New York, N.Y. 1G036. BMI/Lawyer's Daughter, BMf) CPP
64 HOW MUCH IS IT WORTH TO LIVE IN LA. (Waylon 100  SOUTHERN ACCENT (Dennis Morgan, BMI)

Jennings, BMI/Tom Colfins, BMI/Murrah, BMI)

1y
37

16
59
91

n
42

Y

E BI38 &

SPANISH EYES (Screen Gems-EMI, BMI)

(SPEED OF) THE SOUND OF LONELINESS (Big Ears,
ASCAP/Bruised Orange, ASCAP/Bughouse, ASCAP)
STREETS OF BAKERSFIELD (Tree, BMI) HL
STRONG ENOUGH TO BEND (Uncle Artie, ASCAP/Don
Schiitz, ASCAP) HL/CPP

SUMMER WIND (Bar None, BMI/Bug, BMI)
SUSPICION (Elvis Presley, BMI/Rightsong, BMI) HL
SWEET LIFE (Web IV, BMI/Paul & Jonathan,
BMI/Chappell, ASCAP/Tanta, ASCAP) HL

TEAR STAINED LETTER (Island, BMI)

A TENDER LIE (With Any Luck, BMI)

THANKS AGAIN (Jack & Bill, ASCAP/Amanda-Lin,
ASCAP) HL

THAT OLD WHEEL (Do-Tel, ASCAP)

THAT'S THAT (Lawyer's Daughter, BMI) CPP
THAT'S WHAT YOUR LOVE DOES TO ME (Terrace,
ASCAP/Cross Keys, ASCAP/Tree, BMI) HL/CPP
UNDER THE BOARDWALK (Alley, BMI/Trio, BMI) HL
UNTOLD STORIES (White Sheep, ASCAP/Colgems-
EMI, ASCAP)

THE WANDERER (Mijac, BMI)

WE BELIEVE IN HAPPY ENDINGS (Jack & Bill,
ASCAP) HL

WE NEED TO LOCKED AWAY (Millhouse, BMI)

WE NEVER TOUCH AT ALL (Tree, BMI) HL

WHAT DO YOU WANT FROM ME THIS TIME (Uncle
Artie, ASCAP/Lawyer's Daughter, BMI) CPP

WHEN YOU PUT YOUR HEART IN IT (Lawley,
BMI/Scramblers Knob, ASCAP/WB, ASCAP/Le Mango,
ASCAP)

WHEN YOU SAY NOTHING AT ALL (Screen Gems-EMI,
BMI/Scarlet Moon, BMI/MCA, ASCAP/Don Schlitz,
ASCAP)

WHERE WERE YOU WHEN | WAS BLUE (In Concert,
BMI)

WHITE FREIGHT LINER BLUES (Columbine, ASCAP)
YOU BLOSSOM ME (Eufaula, BMI)

YOU CANT FALL IN LOVE WHEN YOU'RE CRYIN
(Duchess, ASCAP/Hall-Clement, BMI) HL

YOU GO, YOU'RE GONE (Hayes Court, BMI/Low
Country, BMI/Wrightchild, BMI/Musicor, SESAC/Fast
Ball)

are listed for piano/vocal sheet music copies

SHEET MUSIC AGENTS

and may not represent mixed folio rights.

CLM Cherry Lane

CPP Columbia Pictures
HL Hal Leonard

WBM Warner Bros.
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Rt.2,Box 127A
Lewisburg,TN 37091
615/359-9080

You Can’t
Disguise A Hit

Thanks Ray

WIZO RADIO/FRANKLIN, TN CASH Management

Booking Info. 615/359-9080

“YOU KNOW ME”
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K.D. Lang Wins Ganadia

BY DEBBIE HOLLEY

TORONTO With major sponsorship
from LaBatt Brewing Co. Ltd. (li-
censee for Budweiser in Canada),
Country Music Week '88 drew a re-
cord-breaking attendance to a full
agenda Sept. 8-11.

Climaxing the festivities was the
1988 Canadian Country Music
Awards, hosted by Ronnie Prophet
and Marie Osmond at the Metro To-
ronto Convention Centre.

The smoothly run and tightly pro-
duced show marked the second year
the telecast was aired in a prime-time
slot by CTV.

The entertainer-of-the-year award
went to k.d. lang for the second year
in a row. Accepting the honor with

cool composure, she called her band
to the stage and said, “You guys
wanna come on up here and show
your moms and dads you're doin’
something?” She also grabbed up the
album-of-the-year award for “Shad-
owland” (Sire) and the female-vocal-
ist-of-the-year award.

Based on Canadian record sales
only, the top-selling album (foreign or
domestic) was Randy Travis’ “Al-
ways And Forever” (Warner Bros.).

“One Smokey Rose” (Savannah) by
Anita Perras was crowned single of
the year. Written by Tim Taylor, it
also took song of the year.

Ian Tyson was named male vocal-
ist of the year for the second time.
Family Brown took group of the
year. The husband-and-wife team

Anita Perras & Tim Taylor gracious-
ly accepted the duo-of-the-year
award.

Not shocking in terms of talent but
surprising in terms of country sound,
the dynamic Blue Rodeo took the Vis-
ta (Rising Star) award.

Jack Feeney, former president of
the Canadian Country Music Assn.
and current executive director of the
organization, was 1988’s Hall of Hon-
or inductee.

Armed with a full agenda and
enough giveaway country parapher-
nalia and reading material to keep
them occupied for some time, attend-
ees were welcomed with a concert at
noon on Sept. 8 at the city hall
square. The evening followed with
the finals in the “Bud Country Talent

TO RUSSIA WITH LOVE. Roy Clark is heading back
to the US.S.R. with the love of his closest music busi-
ness comrades.

His send-off to the Soviet Union came Sept. 9 in Nash-
ville at a Salute To Roy Clark, honoring the veteran en-
tertainer. Held at the Sheraton Music City here, the ban-
quet drew some 800 music business leaders who paid
$100 per ticket to attend. The proceeds will help fund
Clark’s upcoming concert tour of Russia in November.

Among those praising, toasting, or roasting Clark

Nashville Turns Out To Raise Funds For Russian Tour

Roy Clark Gets A Gala Soviet Send-0ff

A GOOD DAY FOR COMPETITION: While taping
“Celebrity Outdoors,” Patty Loveless not only reeled in
a 165-pound marlin, but a nomination for the CMA Hori-
zon Award as well—all within two hours. Loveless was
taping the show in San Juan, Puerto Rico, while nomina-
tions were being announced in Nashville.

NEWSNOTES: Canadian country crooner Eddie East-
man (who was named new artist of the year at the 1978
Canadian Country Music Awards and has since received
two Juno Awards and two

David Huddleston; Sam
Lovulla; Jim Halsey;
John Hitt; Democratic
Tennessee Sens. Albert
Gore Jr. and Jim Sasser;
Democratic Tennessee
Rep. Bob Clement; and
Phil Harris, who charmed
the audience with a mov-
ing version of the Tom T.
Hall classic, “(Old Dogs,
Children And) Watermelon Wine.”

The event was climaxed by Clark, who performed
“Moscow Nights,” noting that the song is the favorite of
the wife of Soviet leader Mikhail Gorbachev.

Clark deserved every accolade. The man is a consum-
mate entertainer and a wonderful human being. And if
anyone can cut through the red tape of the Iron Curtain,
Clark is the one to do it. Country music should be proud
to have such an ambassador in its ranks. That universal
language of music is helping to make this world a better
and safer place to live.

~were Bob Hope; George
Lindsay; Brenda Lee;
Nashville

HOT TRACKS: During a recent tour through Texas,
CBS act Shenandoah was flagged down on Route 30 by
Steve Heidin, who spotted flames shooting from under
the group’s unmarked 1987 Chevy Van 20. He assisted
the group to safety before the van was engulfed in
flames. Residents of New Boston, Texas (population ap-
proximately 4,000), rushed to the group’s rescue—in-
cluding an elderly couple who went home and returned
with a bucket of water and a dipper—as did the local po-
lice and volunteer fire departments. There were no inju-
ries, but everything in the van was destroyed. Scheduled
to begin work on its second CBS album in Fame Stu-
dios, Muscle Shoals, Ala., the group faced the dilemma
of transporting seven guys and a saved equipment trail-
er 450 miles. With no vehicle rental facility in the area,

by Gerry Wood

CCM awards for best
male vocalist) is making
the jump to the U.S. He re-
cently signed with Nash-
ville-based management
firm New Directions.
Eastman is currently
working on demos for
shopping a U.S. label deal.

Songwriters Bob Mor-
rison and Johnny Mac-
Rae will join some 300-
plus bicyclers for BRAT (Bicycle Ride Across Tennes-
see), Sept. 25-Oct. 1. The 472-mile spin, sponsored by the
Tennessee Parks Department, begins in Memphis and
runs through several state parks, including Fall Creek
Falls and Henry Horton State Park, before rolling to a
stop in Chattanooga. Morrison is taking pledges per mile
and using the trip to raise money for the Nashville
Aquatic Club.

The two writers have penned a number of hits, both
separately and together, including “You Decorated My
Life,” “Lookin’ For Love,” “Don’t Call Him A Cowboy,”
“Whiskey If You Were A Woman,” and ‘“‘Shine On.”
They have challenged the rest of Music City to join them
in the bike event. Those interested in registering can con-
tact: BRAT, T.D.O.C., Division of Parks and Recreation,
701 Broadway, Nashville, Tenn. 37219; 615-742-6675.

S. Gary Spicer, president of the Twitty, Milsap, Ster-
ban Foundation, has announced the appointment of Jo
Walker-Meador to executive director of the Country
Music Assn. and Linda H. Enis, of the Shelby County
Mayor’s Office, to the foundation’s board of trustees.
The foundation combines the charitable efforts of Con-
way Twitty, Ronnie Milsap, and Richard Sterban un-
der one roof. The nonprofit organization is dedicated to
generating scholarship funds for qualified students who
excel in scholastics and athletics. In addition, it has a
specific program to provide financial aid to gifted, visu-

Search,” hosted by Canadian song-
stress Kelita and Capitol/U.S. artist
Dan Seals.

Shirley Myers of Moncton, New
Brunswick, took first-place honors,
followed by Ian Eaton, of Hepburn,
Saskatchewan, and Patricia Adams
of Grande Prairie, Alberta.

Morning and afternoon panel semi-
nars were held on Sept. 9 and 10, with
Jim Halsey of the Halsey Company
giving the keynote address on Fri-
day.

Seminar subject matter included:
“How To Build A Team And Market
Your Talent,” ‘“How To Write The
Hits—And How To Market Them,”
and “TV And Video As Marketing
Tools For Canadian Country Music.”
Panelists included a mishmash of Ca-
nadian and international country mu-
sic leaders.

Jo Bergman, VP of Warner Home
Video, brought a sampling of her
country videos. The consensus
among the panelists was that today’s
youth is a video generation—
“they’ve been raised on it,” said Stan
Hitcheock, senior VP of CMTV in
Nashville.

It was also pointed out that the de-
mographics of the country listening
audience are broadening. A number
of panelists and attendees said coun-
try music is becoming a global and hi-
tech genre. They suggested that in-
dustry leaders be ready for country’s
growth.

Although some 500-plus industry
professionals registered for the coun-
try music convention, breaking previ-
ous attendance records, the audience
for the seminars panned out to a
scant few. Those who did attend,
however, participated heatedly dur-
ing question-and-answer periods,
showing Canadian music profession-
als’ growing hunger for making their
business thrive.

The seminars were co-sponsored
by CAPAC and PROCAN with assis-
tance from the Sound Recording De-
velopment Program, the Department
of Communications, the government
of Canada, and Ontario’s Ministry of
Culture and Communications.

Friday night was capped with a
Province of Ontario banquet and Vis-

n Music Assn. Top Award

ta nominee showcase. A Toronto
showcase “‘club crawl” followed.
Scheduled artists included Chris Whi-
teley and Caitlin Hanford, Willie P.
Bennett, Sylvia Tyson, Anita Perras
& Tim Taylor, and Terry Carisse at
the Horseshoe Tavern; Blue Rodeo at
Graceland; and the C-Weed Band, Ali-
bi, Buddy Carlton, and Sue Medley at
the Birchmount Tavern.

Sunday wrapped up Country Music
Week "88 with the CCMA annual gen-
eral meeting, an artist/DJ taping ses-
sion, the president’s reception, the
president’s banquet and citation
awards, and a convention “wrap-up”
party. Paul Mascioli, owner of Pres-
tige Entertainment Agencies Ltd.,
Burnaby, British Columbia, was
elected president of the CCMA at the
general meeting.

Other award winners were as fol-
lows:

Backup band of the year: the Re-
clines; instrumentalist of the year:
Randall Prescott, manager of the
year: Brian Ferriman; booking agent
of the year: Tinti Moffat of Canadian
Talent International; country club of
the year: Rodeo Roadhouse, Kings-
ton, Ontario; on-air radio personality
of the year (major market): Randy
Owen, CKGL Kitchener, Ontario; on-
air radio personality of the year (sec-
ondary market). Fred King, CKRM
Regina, Saskatchewan; music direc-
tor/program director of the year (ma-
jor market). Paul Kennedy, CHFX
Halifax, Nova Scotia; music director/
program director of the year (second-
ary market): Gord Ambrose, CFMK
Kingston, Ontario; radio station of
the year (major market): CHAM
Hamilton, Ontario; radio station of
the year (secondary market): CJWW
Saskatoon, Saskatchewan; music
publishing company of the year:
Sunbury/Dunbar Music; record pro-
ducer of the year: Randall Prescott;
record company of the year: BMG; re-
cord industry person of the year: Ron
Solleveld, BMG; rack jobber/subdis-
tributor of the year: Roblan Distribu-
tors, Toronto; retail store of the year:
Roundelay Records, Ottawa; and
country music person of the year:
Larry Delaney.

FOR WEEK ENDING
SEPTEMBER 24, 1988

POWER PLAYLISTS

Sample Playlists of the Nation’s Largest Country Radio Stations

P.D.: Bruce Sherman
1 2 Brothers, I'll Give You A

2 4 Shenandoah, She Doesn't Cry Anymore

3 5 Highway 101, (Do You Love Me) Just Sa
4 6 Dwight Yoakam & Buck Owens, Streets O
2 ; Larry Boone, Don’t Give Candy To A St
7 9

g 10

Nashvitie
The Bella

Earl Thomas Conley With Emmylou Harris,

Michael Johnson, | Will Whisper Your

Kathy Mattea, Untold Stories

Randy Travis, Honky Tonk Moon

%*rem Anderson, Under The Boardwaik
Forester Sisters, Letter Home

Merle Haggard, We Never Touch At Al

George Strait, Bab Blue

Ronnie McDowell, Suspicion

15 20 Dan Seals, Addicted

16 22 Holly Dunn, That's What Your Love Doe

Eddy Raven, Joe Knows How To Live

—_
N

e

[t~

19

resident Eddy MecGill contacted Charles Melton, the ally impaired students mterestgd in atbendmg college. H 25 %ﬁ"-ﬁ?&ﬁ?ﬂ;ﬁ:’&%w e }'&'}:s’lgﬁ?elﬂ f),‘gg.r'g;‘aiggﬂg?e)uﬂsﬂ
owner of New Boston Motprs, who loaned. the group a Renowned Southern h.umorlst and ra}dlo talk-show B & ?ﬁl’éﬂ'&f sf’u’é‘Lf.'fe" Far To Fall 5 B g tha.SIo’OT’u fHate] F'aémg Falg
vehicle on the promise of its return. McGill drove 900 hpst Ludlow Porqh has 51gx3e§ an exclusw? repre}s)entaﬁ- g gg gcgax;; %r::% Ju ﬁgve T::vwo g g E‘:”E‘:F’ ﬁﬂ;nvu‘::axifﬁnugm al

1 i iner, | Shoult Wi c, Nex e
miles round trip to take the group hgme to Muscle tion agreement with Top Bnl’hng Interna.tnon.al. orch, A e R T e e ek O ol

Shoals and then return the loaned vehicle. “I enjoyed a talk-show host on Atlanta’s WSB Radio since 1970, £ 0 I ;"ﬁﬁﬁlsf{"fé 5?%5{.'58"853" 2 s Paty Lovless A Lite B InLove

Shenandoah’s music before I met them,” says McGill.  has also been a magician, author, juggler, fireman, box- AS — Dean Difon Bs}%_g’eo Peces B2 The Cate f:ﬁ"f'&?ﬁgfy« Boogie Woog
“Now they’re my friends.” er, and Marine and was named by Sports Illustrated as A3 — The Oak Ridge Boys, Gonna Take A Lot 30 EX Lamy, Steve, Rudy: The Gatlin Brothers.
’ ’ g .8 A3l —  Vern Gosdin, Chiseled in Stone A EX Conway Twitty, Saturday Night Special

one of the world’s top five trivia experts. AR — Nitty Geitty Dirt Band, l've Been Lo A — ity Gritty DIt Band, I've Been (oo

A33 Ronnle Mifsap, Button Off My Shirt A — Michael Johnson, That's That

KZLADSS IV

Burbank P.D.: Bob Guerra
1  Ead Thomas Con;g‘ With Emmylou Harris,
!

1
2 2 Dan Seals, Addi

3 7 Randy Travis, Honky Tonk Moon

4 5 Steve Wariner, | Should Be with You

5 6 Dwight Yoakam & Buck Owens, Streets O
6 3 Eddy Raven, Joe Knows How To Live

7 4 Holly Dunn, That's What Your Love Doe

8 13 Tanya Tuckes, Strong Enough To Bend

9 11 Kathy Mattea Untold Stories

10 12 The forester Sisters, Letter Home

11 16 Ronnie Milsap, Button Off My Shirt

12 18 The Dak Ridge Boys, Gonna Take A Lot
13 10 The McCarters, The Gitt

14 14 Larry Boone, Don't Give Candy To A St
15 17 The 0’Kanes, Blue Love

16 22 The Desert Rose Band, Summer Wind

}; T. Graham Brown, Darlene

19
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-MUSIC VIDEO

Nations Gain Broadcast Rights To Tour Finale
Prince Exposed Worldwide—Via TV

BY WILLEM HOOS

AMSTERDAM U.K. company
Granada Television and Italy’s
RAI Network have concluded a $2
million deal for the live transmis-
sion of the final concert in Prince’s
Lovesexy '88 European tour,
which was to be staged Sept. 9 at
the Westfalen Hall in Dortmund,
West Germany.

The sales arms of the two com-
panies acquired both radio and
television distribution rights for
much of the world, excluding the
U.S. and Japan, following six
months of talks with Prince’s man-
agement. At press time, sales had
already been made to RTVE Spain,
TV3 in Finland, KRO in Holland,
A2 in France, SAT Eins in West

NEW
VIDEOCLIPS

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title,
album (where applicable), label,
producer/production house, and
director. Please send informa-
tion to Billboard, New Video-
clips, 1515 Broadway, New York,
N.Y. 10036.

THE GREGG ALLMAN BAND

Slip Away
Just Before The Bullets Fly/Epic

Paul Flattery
Jim Yukich

BOBBY BROWN

Don't Be Cruel (a cappella version)
Don't Be Cruel/MCA

Tim Clawsen/Limelight Productions

Alex Keshishian

FRANK BURGESS
American Man

True

Mary Matthews/Studio Productions
Knox White

GLENN FREY
True Love

Soul Searchin'/MCA
Antony Payne/A+R Group
Jeremiah Chechik

FROZEN GHOST
Round And Round
Nice Place To Visit .

Ailen Weinrib/Vast Productions
Allen Weinrib

BECKY HOBBS

Are There Any More Like You
All Keyed Up/MTM

Mary Matthews/Studio Productions

Jim May

MICHAEL JACKSON
Another Part Of Me
Bad/Epic

Optimum Productions
Patrick Kelly

LITTLE RIVER BAND
Love Is a Bridge
Monsoon/MCA

Steve Priest/Priest Productions
Steve Hopkins

MEL McDANIEL

Henrietta

Now You're Talkin'/Capitol

Ken Brown/Mel McDaniel's Production. Inc.
George Bloom Ilf

OLIVIA NEWTON-JOHN

The Rumor
The Rumor/MCA
Kate Thorne/MGMM
Brian Grant

THE SANDERS

Dancin’ To The Radio
Into Every Life/Airborne

Mary Matthews/Studio Productions
Lee Johnson

SIR MIX-A-LOT

Posse On Broadway
Swass/Nastymix

(Continued on next page)

Germany, ORF in Austria, DK TV
in Denmark, SVT in Sweden, and
SFA in Switzerland.

Negotiations were under way
for sales to many other territories,
including China, the U.S.S.R., Aus-
tralia, and parts of South America.

‘l think this
concert fits '90s
TV: satellite live-
event television’

Greg Roselli, Granada’s legal af-
fairs chief, notes, ““I think this con-
cert fits into the emerging pattern
of television in the 1990s, that’s to
say, satellite live-event televi-
sion.”

Some countries, including Italy,
Spain, and Finland, were expected
to broadcast the show live; others
planned a delay of a few minutes
or hours to fit existing schedules.

Prince’s European trek was to
have finished in Rome, but dis-
agreements over the choice of ven-
ue led to the cancellation of the in-
tended concert and the substitu-
tion of two dates in Dortmund,
where a total of 30,000 fans
bought tickets to see the in-the-
round stage presentation also em-
ployed for Prince’s August ap-
pearance at London’s Wembley
Stadium.

Dutch company ID Productions,
which also recorded Madonna’s
Rome dates in August 1987, was to
film the Prince concert with Eg-
bert van Hees as director.

Most recently responsible for
the weekly live show ‘“Notte
Rock” on Italian television, van

% 11 WAt 2

Queen King. EM artist Evelyn
“Champagne” King is caught during
the shoot of her latest clip, for the
single “‘Hold On To What You've Got”
from the album “Flirt.” The video was
shot on location in London. The
director was Brian Ward; lain Brown
produced for Midnight Films.

recording on home video has not

Hees has also worked with Lionel
Richie, Joe Jackson, and others.
Although the better-known David
Mallet was also considered for the
Prince assignment, the artist him-
self was reportedly impressed by
van Hees’ work in filming a recent
after-hours Prince performance in
a small Hamburg club.

A crew of 75 was used for the
Dortmund shoot, with sound by
Eurosound’s Mobile Three, which
was used recently for concerts by
Sting, George Michael, and Bryan
Adams. ID Productions founder
Harry de Winter and Malcolm Ger-
rie, producer of Granada
TV/Channel 4’s “Wired’’ rock
show, were the producers.

In the U.K., the concert was
broadcast as a “Wired”’ special on
commercial network Channel 4. A
subsequent release for the concert

been ruled out.

Job Well Done. MTV executives popped backstage at '3iants Stadium in East
Rutherford, N.J., recently to present the members of Guis N’ Roses with
special plagues commemorating the success of their de sut Geffen atbum,
“Appetite For Destruction.” In the back row, from left, aie band member Duff
“Rose’”” McKagan; Lee Masters, GM of MTV; Doug Herzog, senior VP, programs
and development, MTV; Abbey Konowitch, VP, programming, MTV; Jock
McLean, VP, acquisitions, MTV; band member Izzy Stra:llin’; band member W.
Axl Rose; and John Cannelli, director, talent relations, N TV. In the front row,
from left, are band member Slash; Tom Hunter, VP, music programming, MTV;
band manager Alan Niven; and Guns N' Roses’ Steven Adler.

TIHIE

by Steven Dupler

EYE LIKE: Be sure not to miss one of the best re-
makes we’ve heard in a while: Island act Shriek-
back’s new version of the K.C. & the Sunshine
Band disco classic ‘“Get Down Tonight.”” The clip is
staged on a fake '70s nightclub set reminiscent of
New York’s Xenon and the Underground in their
heyday, with various outlandishly attired extras dis-
coing their way into the morning. Shriekback lead
singer Barry Andrews—bald and bedecked in a long
frock coat with lace gathered at his neck—gives the
song a '90s take on the naiveté of a bygone era with
all kinds of evil and nasty undertones that are the
dark flip side to the sugary innocence of the origi-
nal. A great video.

Virgin artist Hugh Cornwell’s clip for “Another
Kind Of Love” will be airing soon on MTV, but the
bare breasts on the female Claymation model will be
missing something—namely, their nipples. It seems
that clay nipples were just a bit much for the MTV
standards and practices committee. ‘“‘After all,” said
one MTV executive, “if clay nipples are all right to
show on TV, why not a clay penis or clay pubic
hair?"’ Good point. It would never work. Come to
think of it, that could explain a lot about why
Gumby’s voice was so high all those years . . .

HOCK’N’ROLL YOUR EYES: MTV and Dick
Clark Productions should be pleased with them-
selves: By pooling what each company does best, the
pair pulled off what we think is the best MTV Video
Music Awards show to date. Those who have been in
the audience for previous shows and remember the
slow pacing and schedule overruns had to be im-
pressed by the fact that this year’s show ran just six
minutes over schedule. The secret to this year’s sue-
cess story is simple: MTV concentrated on exciting
graphics and visuals, a great stage set, and a strong
musical lineup, leaving the nuts and bolts of the ac-
tual TV production to Clark’s team of TV pros. Audi-
ence members were even treated to the disembodied
voice of Clark himself as he counted down between
sets and issued instructions to performers on stage
from behind the scenes.

While he didn’t exactly burn down the house, Ar-
senio Hall proved himself an affable, adequate

host, in much the same way he’s done as a late-
night-TV-talk-show MC. At the least, he avoided the
nasty self-indulgence that marked his pal Eddie
Murphy’s host. appearance. a few years ago. (Al-
though he was absent from the stage, Murphy did
show up briefly this year for the after-show VIP
party, reportedly hitting up MTV for 18 free passes,
quite a few of which went to the unsmiling rack of
meaty ‘“Murphyguards” who flanked him as he
passed through the Universal Studios lot where the
affair was held.)

As for the winners, what can we say? We were
pleased—and surprised—by Suzanne Vega’s cap-
ture of the best-female-video award; unsurprised—
and pleased—by Guns N’ Roses’ grab of the best-
new-artist prize; and overwhelmed by the incredible
response given to INXS. Of course, a few of our fa-
vorite nominees missed out completely, most nota-
bly XTC’s “Dear God” and Bryan Ferry’s “Kiss
And Tell.” The lack of support for U2 was also quite
unexpected.

From our perspective, though, the highlight of the
evening was Crowded House’s live acoustic perfor-
mance of “Better Be Home Soon,” sung by the trio
while standing among the audience seats. And Guns
N’ Roses, the only other act to perform a fully live
set, gave the show a much-needed injection of
crunching, badass rock’'n’roll. Word had it back-
stage that Clark’s sound man nearly fried both his
eardrums when the decibel meters flew off the scale |
as the band kicked into ‘“Welcome To The Jungle.”
Even normally jaded TV and print music journalists
rushed to get out from behind the stage and up in
front in order to watch the real thing, rather than
settle for a pallid image on the TV monitors that had
been set up for them.

Two more remarkable performances deserve men-
tion. One is vocalist Bobby McFerrin’s free-form
rap/scat recitation of the rules and regulations for
the video award balloting and voting procedures.
Laughing much of the way through, McFerrin pro-
vided his own internal rhythm section as he impro-
vised an incredible musical accompaniment while
cold-reading the rules off a teleprompter in the audi-
ence. The other, Jody Watley's ingenious staging of
“Some Kind Of Lover,” in which she teased the
crowd by faking her entrance with three silhouetted
Watley look-alikes during the opening of the num-
ber. When Watley herself finally appeared, she
shocked some with what appeared to be a new page-
boy haireut. It was, of course, a wig that was doffed
about a quarter of the way into the song.

In conclusion, a list of things some showgoers
said they would have liked to have seen: 1) Cher’s

(Continued on next page)
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Just Plain Folks. American folk music legends Pete Seeger, right, and Arlo
Guthrie are shown in a scene from the one-hour Showtime special *‘An All-Star
Tribute To Woody Guthrie And Leadbelly.” The show premiered Sept. 17, with
additional play dates slated for Tuesday (20), Sept. 26 and 30, and Oct. 8 and

11.

TNN Adds More Spice To VideoGountry’

NASHVILLE While the addition of
new features to The Nashville Net-
work’s “VideoCountry” series will
decrease the time available for airing
current country music videos, it will
amount to a cutback of no more than
one video per program, according to
C. Paul Corbin, TNN’s director of
programming.

Corbin contends that the record
companies that vie for video spots on
the popular series will gain in the
long run because the new format will
attract more viewers.

TNN has announced that begin-
ning Sept. 19, “VideoCountry” will

have new sets and two new features:
“The Flip Side,” a behind-the-scenes
look at the making of new music vid-
eos, and a six-minute nostalgia seg-
ment. The latter, produced by Jim
Owens Productions, will cover coun-
try music from 1955-75.

Corbin adds that “VideoCountry”
may be expanded from a half-hour to
a full hour in April, but no final deci-
sion has been made on this yet.

“Based on the volume of videos
that are available to us from the ree-

.ord companies,” he concludes, “we

don’t feel we're hampering [their mu-
sic video promotion] at all.”

THE EYE

(Continued from preceding page)

navel; 2) more live, nonlip-synced
performances; 3) a shorter Video
Vanguard induction ceremony
(Michael Jackson was honored in-
terminably this year); 4) a com-
plete list of anything that may pos-
sibly have been ingested by wild-
man comedian Sam Kinison prior
to his performance at the show.

VIDERATI FROM BOTH coasts
took the opportunity afforded by
the awards show to fete Island’s
Janet Kleinbaum on the occasion
of her birthday at an outdoor party
at Los Angeles restaurant the Cat
And Fiddle. On hand for the eve-
ning were Epic’s Steve Backer,
Geffen’s Peter Baron (does this
man do nothing but go to parties?),
MCA’s Doug Cerrone, Warner
Bros.” Laurel Sylvanus, Night
Tracks’ Giles Ashford, Capitol’s
Michelle Peacock, Geffen's Ka-

NEW VIDEOCLIPS

(Continued from preceding page)

Gwen Y ino/Huski Pr

Brad Huskinson

HENRY LEE SUMMER

Hands On The Radio
Henry Lee Summer/CBS Associated
Craig H. Fanning

Jeft Zimmerman

STEVE WARINER

1 Should Be With You
| Should Be With You/MCA
High Five Productions

Mike Sullivan

WET WET WET

Sweet Little Mystery
Popped in Souted Out/Uni
Luc Roeg/Vivid Productions
Andy Morahan

ren Sobel, MTV’s Rick Krim,
Barry Kluger, and John Cannelli,
A&M’s Emily Wittman, video pro-
moter Celia Hirschman, members
of hot new Atlantic act Winger,
and a whole host of the not-quite-
rich and hardly famous.

GO FOR THE DIAMONDS: The
third annual Diamond Awards
Festival has been set for Nov. 16-
19 at the Sportpaleis in Antwerp,
the Netherlands. The international
event, which includes a videoclip
competition, will feature 20 artists
performing live before an audi-
ence of 20,000. Five clips will be
nominated in each of 12 video cate-
gories. Three of the five nominees
in each category will be selected
via polling of 500 music industry
pros from around the world and
these will be then be awarded
points in a questionnaire. The
three videos receiving the most
points in each category will then
become finalists. Contact the Dia-
mond Festival by telephone at 02-
736-1010 in Brussels, Belgium; or
by fax at 02-734-8816.

DEEPENING THE POOL: New
York-based clip pool Rockamerica
is increasing its programming
depth. As of Sept. 1, the company
has upped its monthly output from
four to six hours and is also intro-
ducing two new compilation reels.
One is a new monthly country
tape, the other is an offshoot of
Rockamerica’s dance compilation
that will specialize in urban mate-
rial only. The regular dance reel,
featuring less hardcore acts, will
continue to be distributed as well.

AS OF SEPTEMBER 24, 1988

s L IP LIST.

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC OUTLETS.

Lists do not include videos in
recurrent or oldies rotation.

Continuous programming
1775 Broadway, New York, NY 10019

ADDS

VHi

VIDEQD HITS ONE™

Continuous programming
1775 Broadway, New York, NY 10019

Gardner Cole, Live It Up

ADDS

BUZZ BIN

Shriekback, Get Down Tonight
Siouxsie & The Banshees, Peek-A-Boo
The Sugarcubes, Cold Sweat

Al Stewart, King Of Portugal
Was (Not Was), Spy In The House Of Love

Black Entertainment Television

14 hours daily
4217 Wheeler Ave., Alexandria, VA 22304

ADDS

NOUVEAUX

Bob Dylan, Tangled Up In Blue

Aerosmith, Rag Doll

Bad Company, No Smoke Without Fire

Pat Benatar, All Fired Up

Peter Cetera, One Good Woman

Cheap Trick, Don't Be Cruel

Def Leppard, Love Bites

Europe, Superstitious

Guns N’ Roses, Sweet Child O’ Mine

INXS, Never Tear Us Apart

Michael Jackson, Another Part Of Me

Joan Jett/Blackhearts, | Hate Myself For Loving You
Huey Lewis & The News, Perfect World

Kenny Loggins, Nobody’s Fool (Performance Version)
Bobby McFerrin, Don't Worry, Be Happy

Midnight Oil, The Dead Heart

Robert Palmer, Simply Irresistible

Paison, Fallen Angel

Scorpions, Believe In Love

REO Speedwagon, Here With Me

Rod Stewart, Forever Young

Van Halen, When It's Love

Steve Winwood, Don't You Know What The Night. ..

SNEAK PREVIEW
Cinderella, Don't Know What You Got {'Til It's Gone) POWER
HEAVY The Beach Boys, Kokomo

Phil Collins, A Groovy Kind Of Love
Taylor Dayne, I'll Always Love You
Glenn Frey, True Love

Huey Lewis & The News, Perfect World

Prince, | Wish You Heaven

Cameo, You Make Me Work

Bootsy Collins, Party On Plastic

Vanessa Williams, He's Got The Look
Burrell, | Really Like

Was (Not Was), Spy In The House Of Love
S-Express, Superfly Guy

By Ali Means, I'm The One Who Loves You

HEAVY

HEAVY

Rick Astley, It Would Take A Strong Strong Man
Basia, Time And Tide

Breathe, How Can | Fall

Peter Cetera, One Good Woman

Bobby McFerrin, Don't Worry, Be Happy

Steve Miller, Ya Ya

Sade, Nothing Can Come Between Us

UB40, Red, Red Wine

MEDIUM

ACTIVE

Britny Fox, Long Way To Love

Toni Childs, Don't Walk Away

Phil Collins, A Groovy Kind Of Love

Tommy Conwell/Young Rumblers, I'm Not Your Man
Erasure, Chains Of Love

The Escape Club, Wild Wild West

Information Society, What's On Your Mind

Robert Plant, Ship Of Fools

Sting, They Dance Alone

UB40, Red, Red Wine

Joan Armatrading, Living For Your Love
George Benson, Let's Do It Again

Boy Meets Girl, Waiting For A Star To Fall
Toni Childs, Don't Walk Away

Robert Cray, Don't Be Afraid Of The Dark
Giant Steps, Another Lover

Johnny Clegg & Savuka, Take My Heart Away
Kenny Loggins, Nobody's Fool

Kylie Minogue, The Loco-Motion

Olivia Newton-John, The Rumour

Boz Scaggs, Cool Running

The Four Tops, Indestructible

Steve Winwood, Don't You Know What The Night. ..

Jeffrey Osborne, She's On The Left
Michael Jackson, Another Part Of Me
Tony!TonifTone!, Born Not To Know
Teddy Pendergrass, 2 AM.

Salt-N-Pepa Featuring E.U., Shake Your Thang
Bobby McFerrin, Don't Worry, Be Happy
Kool Moe Dee, No Respect

Sade, Nothing Can Come Between Us
New Edition, You're Not My Kind Of Girl
Baobby Brown, My Perogitive

Karyn White, The Way You Love Me
Deniece Williams, | Can't Wait

MEDIUM

MEDIUM

Rick Astley, It Would Take A Strong Strong Man
Blue Zone UK., Jackie

Depeche Mode, Strangelove ‘88

The Fabulous Thunderbirds, Powerful Stuff
The Fat Boys, Are You Ready For Freddy?
Femme Fatale, Waiting For The Big One

Glenn Frey, True Love

Debbie Gibson, Staying Together

Hothouse Flowers, Don't Go

Colin James, Voodoo Thing

Narada, Wild Thing

Little Feat, Hate To Lose Your Lovin'

Ziggy Marley & The Meiody Makers, Tumblin' Down
New Edition, If It Isn’t Love

Reckiess Sleepers, If We Never Meet Again
Sait-N-Pepa Featuring E.U., Shake Your Thang
Joe Satriani, Always With Me, Always With You
Henry Lee Summer, Hands On The Radio
Transvision Vamp, Tell That Girl To Shut Up
Vinnie Vincent Invasion, Love Kills

Vixen, Edge Of A Broken Heart

Winger, Madalaine

Neil Young, Hey Hey

ORD

“HUTDE

Five 1/2-hour shows weekly
1000 Laurel Oak, Voorhees, NJ 08043

Tracy Chapman, Fast Car

Evelyn “Champagne™ King, Hold On
George Benson, Let's Do it Again
Kool & The Gang, Rags To Riches
Freddie Jackson, Nice 'N’ Slow
Ready For The World, My Girly
Good Question, Got A New Love
George Michael, Monkey

Eric B. & Rakim, Follow The Leader
The Four Tops, Indestructible

Paula Abdut, The Way That You Love Me
Billy Ocean, Tear These Walls Down
Loose Ends, Mr. Bachelor

CURRENT

7 hours daily
1000 Louisi

BREAKOUTS

Every Anget, All About Eve

Gregg Allman, Slip Away

Boy Meets Girl, Waiting For A Star To Fall
Circus Of Power, Call Of The Wild

Johnny Clegg & Savuka, Take My Heart Away
Robert Cray, Don't Be Afraid Of The Dark
Cruise Control, No Condom No Sex

Joanna Dean, Ready For Saturday Night
Frozen Ghost, Round And Round

Hunters And Collectors, Back On The Breadline
King's X, Shot Of Love

Holly Knight, Heart Don't Fail Me Now

New Frontier, Under Fire

Primitives, Crash

Psychedelic Furs, All That Money Wants
Rock City Angels, Deep Inside My Heart

The Fat Boys, Are You Ready For Freddy?
Schoolly D, No More Rock N’ Roll
Eric B. & Rakim, Follow The Leader
Kool Moe Dee, No Respect

Narada, Wild Thing

Guns N’ Roses, Sweet Child O’ Mine
Aeroasmith, Rag Doll

Van Halen, When It's Love

Def Leppard, Love Bites

Westworld, Sonic Boom Boy

Prince, Gtam Slam

Big Audio Dynamite, Just Play Music
INXS, Never Tear Us Apart

Climie Fisher, Rise To The Occasion
George Harrison, Got My Mind Set On You
George Harrison, This s Love

Dan Reed Network, Get To You

Dan Reed Network, Ritual

Pat Benatar, All Fired Up

Boz Scaggs, Cool Running

Little River Band, Love !s A Bridge
Olivia Newton-John, The Rumour

Ave., H TX 77002

ADDS

Freddie Jackson, Nice ‘N’ Slow

Kim Wilde, You Came

Cheap Trick, Don’t Be Cruel

Vixen, Edge Of A Broken Heart

Steve Winwood, Don't You Know What The Night. ..
Frozen Ghost, Round And Round

Melissa Etheridge, Bring Me Some Water

Bad Company, No Smoke Without Fire

Hunters And Collectors, Back On The Breadline

POWER

£)

INN

The Nashvitle Network

13 Hours Weekly
2806 Opryland Dr., Nashville, TN 37214

“ ® \‘\\
NV

3 RS,

14 hours weekiy
6430 Sunset Bivd., Hollywood, CA 90028

Robert Paimer, Simply Irresistible

Kenny Loggins, Nobody's Fool

Rick Astley, it Would Take A Strong Strong Man
Taylor Dayne, |'ll Always Love You

Peter Cetera, One Good Woman

Bobby McFerrin, Don't Worry, Be Happy

New Edition, If It Isn't Love

Joan Jett/Blackhearts, | Hate Myself For Loving You
George Michael, Monkey

New Kids On The Block, Please Don’t Go Girl
UB40, Red, Red Wine

Information Society, What's On Your Mind
Glenn Frey, True Love

ADDS

CURRENT

Breathe, How Can | Fall

Jeffrey Osborne, She's On The Left

Johnny Clegg & Savuka, Take My Heart Away
Jane Wiedlin, Ingide A Dream

Bobby Brown, Don't Be Cruel (12" Video Remix)
Kim Wilde, You Came .
Primitives, Crash

Randy Van Warmer, Where The Rocky Mountains. . .
Rodney Crowell, | Couldn’t Leave You i | Tried
Rosanne Cash, Runaway Train

Jo-El Sonnier, Tear-Stained Letter

The Oak Ridge Boys, Gonna Take A Lot Of River
Steve Wariner, | Should Be With You

The Whites, It's Not What You Know

Tanya Tucker, Strong Enough To Bend

Lonnie Mack, Too Rock For Country,. ..

Michael Johnson, That's That

Kenny Rogers, When You Put Your Heart In It

Foster And Lloyd, What Do You Want From Me This. . .
Reba McEntire, | Know How He Feels

Eddie Rabbitt, The Wanderer

Charley Pride, Where Was |

Karen Taylor-Good, Come In Planet Earth

Dwight Yoakam & Buck Owens, Streets Of Bakersfield
Reba McEntire, Sunday Kind Of Love

Neil McGoy, That's How Much | Love You

Ricky Skaggs, Thanks Again

Depeche Mode, Strangelove '88

N (o

THENSIHE

Continuous programming
704 18th Ave. South, Nashville, TN 37203

HEAVY

HEAVY

UB40, Red, Red Wine

Taylor Dayne, |'ll Always Love You

Huey Lewis & The News, Perfect World

Kenny Loggins, Nobody's Fool

Midnight Oil, The Dead Heart

New Kids On The Block, Please Don’t Go Girl
Robert Palmer, Simply Irresistible

Bobby McFerrin, Don’t Worry, Be Happy
Cheap Trick, Don’t Be Cruel

Joan Jett/Blackhearts, | Hate Myself For Loving You
Guns N' Roses, Sweet Child 0’ Mine

New Edition, If It Isn't Love

Bobby Brown, Don't Be Cruel

Def Leppard, Love Bites

Rick Astley, It Would Take A Strong Strong Man
Van Halen, When It's Love

Peter Cetera, One Good Woman

Cash, Runaway Train

Skip Ewing, | Don't Have Far To Fall

Tanya Tucker, Strong Enough To Bend

Dwight Yoakam & Buck Owens, Streets Of Bakersfield
The Oak Ridge Boys, Gonna Take A Lot Of River
The Judds, Give A Little Love

Desert Rose Band, Summer Wind

Jo-Et Sonnier, Tear-Stained Letter

Eddie Rabbitt, The Wanderer

Robin Lee, Shine A Light On A Lie

Foster And Lloyd, What Do You Want From Me. . .
Restless Heart, Bluest Eyes In Texas

Michael Johnson, That's That

Rodney Croweil, | Couldn’t Leave You If | Tried
Steve Wariner, | Should Be With You

Kenny Rogers, When You Put Your Heart In it
Keith Whitley, Don't Close Your Eyes

Ricky Van Shelton, |l Leave This World Loving You
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The Beatles Classt

On Home Video Prlced To Sell ...

2 Sugg. List

BeATIES
A AR DAYt -

]

~ Apple
An MPI Hore Video Release

Contact your MP! representative
or your local distributer

for special

Beatles F.O.P matericls.

SeRER T UEEARES
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MP 1538
Produced & Directed by The Beaties

Special Audic Re-mix by George Martin : MAGICAL MYSTERY TOUR
©1967 Apple Films, Ltd. MP 1342 AUl _

Produced By ‘Walter Shenson : ' Pre-order Date: Jctober 10, 1988
Directed by Richard Zester MP 1064 5 Street Date: October 26, 1988
©1965 Walter Shensor & Subafilms Ltd Produced by Wal-er Shanson :

Directed by R.chard Le:tes
© 1964 Walter Shewtzon

Az WIP) Home ‘Sidec Relecze

Printed in the U.SA|
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MUSIC RETAIL:
Price-Powered Sales Surge

Convinces Chains that Best
Days Are Ahead

Most U.S. retailers have a “you ain’t seen nothing yet”
attitude about compact disks. In fact, most continue
to be amazed by the ratio of CD sales in view of a still fairly
flat player penetration level some estimate around 12 % of
American households.

“We're seeing CD become 25%-30% of our total prere-
corded music sales,” says Harold Guilfoil, buyer at 50-store
Disk Jockey, Owensboro, Ky. ““It can only improve. There is a
lot of varied pricing now for the consumer. It's no longer a
$15-$16 album, you're seeing $12, $13 for frontline,”
Guiffoil goes on, only tempering his enthusiasm to note that
CD still has to win its place in genres like black and country.

“We'll see a Randy Travis come into our top 10 CDs,” he
says, hurrying to explain that Travis is more of a crossover
country artist. “You still don’t see CD sales in country and
black, but it will change. We didn't see it in heavy metal a
while back. Now we do.”

One more area where CD still has room to grow is in inde-
pendent |abels. “The devaluation of lower prices by the ma-
jors have made it a little tough on the indies,” Guilfoil de-
clares.

A possible negative for CDs at retail has been theft. “You
have theft with anything if it's not watched. We train our
staff. We try to have them out there on the floor helping peo-
ple and,” adds Guilfoil, “watching them.”

The price changes since the first of the year have repre-
sented one of the greatest challenges for retailers, accord-
ing to Ned Berndt, VP at six-unit Q Records & Video, Miami,
and a board member of the industry trade group National
Assn. of Recording Merchandisers (NARM).

With first one label and then another reducing the prices
on one category and then the next, it became confusing.
More problematical, until just recently retailers could never
be sure certain lower price points were permanent. “We
maintained shelf price [by artist] at $15.98 but we have a
discount section” where often the same $15.98 priced al-
bum can be found with prices starting as low as $6.99. “We
know it is effective because we continually find large quanti-
ties of the higher-priced CDs customers leave when they see
the lower price.”

Two strong factors buoying CD’s future “are the lower
cost for developing artists and the CD single,” says an en-
thusiastic Berndt. On the down side, Berndt would still like
to see a better margin on CD, “40% if you can get it,” he
says, quickly adding often the competition in the record
business prevents it as much as the lower margin generally
on CD.

Margin becomes a critical factor when the exponential ef-
fects of CD is seen refracted in the larger chains. Speaking
of the larger webs is Wall Street analyst Keith Benjamin, an-
alyst for Silberberg Rosenthal Co. “| believe Musicland’s {CD
sales average] is near or slightly above the industry average
at about 30%. My understanding is that Transworld and
Sound Warehouse are still slightly below average. Spec's is a
bit above average. | would guess that Wherehouse is still
above average, having reported CD sales as 13% of its mu-
sic sales for the year ending April 30, 1988. Lieberman’s

(Continued on page C-22)

Discwasher’s CD Video Disc Cleaner.

BILLBOARD SEPTEMBER 24, 1988

Pioneer’s DEX-M300
and CDX-M100 AM/
FM CD Changer Sys-
tem for the car al-
lows users to pro-
gramup to 512
selections.

Disc Guards Co.’s

protective “scratch”
shields for CDs come
in reusable Shape
Lift Lock jewel box.

Compact Disc-Guards

Beaming in on CD
Accessories that Conceal
and Reveal

As the compact disk player population grows, so does
the accessory field. Among the more exotic accessories
is a new AM/FM CD Changer system for the automobile
(models DEX-M300 and CDX-M100) from Pioneer. The
changers are designed so the user can remove the face
plate containing the control panzl from the dashboard when
leaving the car and carry it in his or her pocket. Without the
attached face plate it is impossible to tell there is a CD play-
er in the car which Pioneer seys will help deter thefts.

As an add-on, the control face can be affixed to and re-
moved from a wired remote controller extension kit which
can be passed among car passengers to make listening se-
lections. The changers alsc boast extensive programming
memory, allowing users to pre-choose up to 32 tracks per
magazine to a maximum of 16 magazines for a grand total
of 512 programmed selections. Suggested list: DEX-M300
$500; CDX-M100 $670.

The advent of the 3-inch compact disk, or CD-3, brings
with it the CD Disc Adapter from Biscwasher. The rings are
designed to eliminate the problem of fitting the new 3-inch
compact disk singles to standard S-inch CD players. Made
of sturdy impact-resistant plastic, the adapter is strong yet
gentle enough to firmly and safely support a 3-inch CD sin-
gle inside a standard CD player transport. Each package
comes with two adapter rings at @ suggested list of $2.99.

Also from Discwasher is the CC-1 Compact Disc Cleaner
Kit containing cleaning fluid, pad and grooming brush for a
suggested list of $19.95. Similar cleaning kits are available

(Continued on page C-18)

Bib’s radial cleaning Compéct Disc
Cleaner.

PAGT DISH

VIDEO RETAIL:

CD Puts Gleam in Eyes of
Dealers Growing Toward
Total Entertainment

There’s a school of merchandising thought that video
specialty stores will inevitably back into CD when CD
video takes off, but a lot of video retailers aren’t waiting
around. Neither are wholesalers, who have been putting vid-
eo stores in the CD business for more than two years.

“It's just exploding,” says Jeff Moskow, CD sales manager
at Schwartz Bros., perhaps the most aggressive one-stop
aiming at video stores with CD. Schwartz set up West Coast
Video after that chain made a try at doing its own CD. "'They
have CD in four company-owned stores and in three fran-
chises. That doesn’t sound like much but it's just the begin-
ning. And they're making money on CD,” beams Moskow.

Across the country the story is not the same. Various vid-
eo specialty store cperators have tried CD and backed away.
Or have hit a wall.

Outin Los Angeles, 15-unit 20/20 Video has experiment-
ed with CD in three of its stores. It has been an ambitious
and aggressive test. In the chain's flagship store in Marina
del Rey, Massoud Shabahang explains how 18 waterfall bins
each holding 240 pieces was once 24 bins. The product hits
customers right in the face occupying prime-center store
space and displayed in attractive yellow fixtures 20/20 had
custom designed. “It's taking up 25% of our space and re-
turning only 10% of our volume,” he says disappointingly.
“We tried it two years ago because they said there was a
shakeout coming. Our people are movie people. They are
not music people,” says Shabahang, indicating CD is not
long for 20/20 Video (one store was renamed 20/20 Video
& Music).

The problem of store personnel not being familiar with the
product is the main problem of video stores trying CD. “If all
you have is a movie person, forget it,” says Moskow, *it's
not going to happen.” Moskow also emphasizes how the
buyer at the video store has to understand music and ideally
have experience. He points to buyer John Friedman at West
Coast, who was once buyer for the Sound Odyssey chain
owned by Richman Bros. Records, in suburban Philadelphia.

West Coast has 4,000-5,000 pieces in its company-
owned stores, slightly less in franchised outlets. “They are
selling at basically $12.99. This isn't bad on average cost
$11.70 frontline, but where they are making money is with
the various lower priced product from $9 cost on up.
They're keeping the price at $12.99.”

Moskow says by year-end, American Home Theater, an-
other Philadelphia chain, will have six stores with CD.

According to Moskow and others, video stores have a
built-in edge. “They have the repeat customer base. You
don't just go in a video store and leave. You have to come
back and return the movie. That's two trips you walk past
the CDs.”

However, this works two ways. “A music customer will
come in for a specific title. If it's the new INXS and you don't
have it, he or she will leave. But with a video you don't have
chances are they will rent something else.”

Some video store owners are nevertheless wary about CD.
Among those carefully experimenting are Joseph Takakoli
and Abi Cohen at their five Movies & More also in Los Ange-

(Continued on page C-24)

Certron’s Amalfi Smartbox.

packaged in a jewel box.

Ptanstiehi’s new CD Adapter alone, in the jewel
box and with CD inserted in the adapter. Sug-
gested list price is $1 each in bulk, $2.19 each
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Nippon Columbio Co , Ltd , Tokya, Japan AccEssoRlEs

(Continued from page C-17)
for 5-inch, 8-inch and 12-inch CD-
V.

Certron debuts the Amalfi
Smartbox, a versatile storage sys-
tem featuring interchangeable in-
serts for compact disks, audio and

video cassettes and floppy disks.
The Smartbox comes with a full
complement of patented drawer in-
serts that allow users to easily mix
and match CDs, tapes and disk-
ettes in any combination within the
same drawer. As storage needs
change, the supplied inserts can be
quickly re-configured.

The Smartbox boasts a steel-re-
inforced frame that allows a com-
pact disk player, tape deck, VCR or
television to be securely placed on
top, and has the single-media ca-
pacity of 34 compact disks, 48 au-
dio cassettes, 24 VHS or Beta vid-
eocassettes, or 42 5-'/,-inch
computer diskettes. Suggested re-
tail: $69.95.

Case Logic offers a stylish line of
solid oak storage cabinets for 5-
inch compact disks in two configu-
rations: the 30 disk storage unit
(model OCD30) and the 60 disk
storage unit (model OCDO060).
Both units can either be placed on
shelves, stacked on top of one an-
other, or wall-mounted for added
convenience. Each unit contains
eight slots that will accomodate
double CDs. Suggested list:
0OCD30 $29.95, O0OCDO60
$39.95.

Recoton Corporation has creat-
ed a special shock-absorbing
mounting bracket designed to han-
dle the rigors of in-car portable
compact disk applications. The CD-
23 mounting bracket, featuring a
cushioned shock-absorbing plat-
form, permits non-skip play over
any road condition. Designed for
fast installation, the bracket may

o (ST S »  DENON

S

“THE RITZ” BOB BERG, "SHORT STORIES” UNCLE FESTIVE, "YOUNG PEOPLE

CD:CY-1839 CASSETTE:CC-22 CD:CY-1768. CASSETTE:CC-21 WITH FACES” CD:CY-2135. CASSETTE:CC-25 be mounted on top of the car dash,
under the dash, or on a center con-

a I3CY-1BIB
o oot - sole. Adjustable top and side
e e brackets assure tight fit for safe
k]
4

NS RN ROE NUUNSLY
oo kbl
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transport. All portable CD players
will fit the mount. Suggested list:
$22.95.

(Continued on page C-20)
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* | [DENGH]

(@Y DIGITAL ) (DENGH] :
ELIANE ELIAS, “CROSS CURRENTS” STEVE KHAN/ROB MOUNSEY, “"LOCAL BENNY GOLSON/FREDDIE HUBBARD,
CDl:%Y-2'I8=)e COLOR” CD:CY-1840** “STARDUST” CD:CY-1838. CASSETTE:CC-23

While the artists, the sounds, and the styles are
all different, every Denon jazz release has one thing
in common. Individuality. You hear exactly what the
artistintended. And with Denon digital recording, The first name in digital recording.

you hear it with astounding force and clarity. No . h
's | 1 quality-plastic interlocking CD stor-
wonder more and more oftoday’s jazz artists are DENON SUIPRAPHON Interface. | daltyelastic interlocking C0 &
recordlng on Denon. As fhey ShOUId be. CDs in their jewel boxes, utilizing a
Denon America, Inc., 222 New Road, Parsippany, NJ 07054 (201) 5757810 |  touch release™ method for access-
*Also available on Blue Note Records and Tapes. **Also available on Passport Records and Tapes. Denon Canada, Inc., 17 Denison Sireet, Markham, Ont. L3R 185 Canoda ing CDs when needed. Suggested

list per unit: $4.59.
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GO FOR GOLD
WITH PDO CD VIDEO

Join the winners with PDO CD Video.
Choose the highest quality from the
company with the technological edge,
international coverage and competitive
pricing that only the leaders can
guarantee.

In 5", 8" and 12” formats. In PAL or NTSC.
Orin PAL and NTSC on double-sided
discs.

A 12" PDO CDV will deliver a complete
feature film with superb picture quality
and compact disc sound quality no
cinema audience has ever heard.

Or a full length concert with the live
excitement of being there.

An 8” PDO CDV will hold hit compilations
with the extra dimension of superlative

P H I LI P S A N

D

D U

P O N T

vision on every track. Space for the real
meat of an album without the fillers.

A 5" PDO CDV will launch a hit single of
up to five minutes duration in
simultaneous sound and vision.

An impact on the senses no single ever
enjoyed before. Plus the bonus of a
further twenty minutes of pure compact

disc audio.
<« >

Be a frontrunner in
CD Video;
CD VIDEO

go for gold with PDO.
Call Jack Kiernan on (212) 764 4040 now.

In Europe call Silke van der Velden on
+ 313402 78722

O P T I C A L

PHILIPS
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A Billboard Spotiight

YOUR CUSTOM

PRESSING SHOPPING I.IST

o Advemt:ed Puckﬂgmg
~ Design

g ” OUO umff dﬂy Copcxcﬂy

If your CD Pressing Facility doesn 't offer all of the
above services, you should be talking to Denon.

DENON

L I N D U S TR I

Denon Digital Industries, Inc. 1380 Monticello Rood, Madison, GA 30850;
Telephone {404) 342-3425; FGCSImnle(4O4) 342-0637

ACCESSORIES

(Continued from page C-18)

Also from Recoton is the innova-
tive Compact Disc Stereo Adapter
(model CD20) which allows users
to play a portable compact disk
player through a car's existing ste-
reo cassette system. One end of
the adapter—shaped like an audio
cassette—is inserted into the tape
deck in normal fashion along with a
plug that connects to the portable
player's headphone jack. Once at-
tached, the portable compact disk
player can be heard through the
car’s existing speaker system with
no additional wiring. Suggested list:
$29.99.

Expanding their range of CD
products, Bib Audio/Video Prod-
ucts introduced the Bib A-611, an
interlocking compact disk storage
system. Each unit will hold 10 com-
pact disks in their jewel boxes, uti-
lizing an ingenious “touch release”
method which holds the CDs in po-
sition until needed. Suitable for wall
or shelf mounting, the units are
molded in a high quality ABS plas-
tic material. Suggested list: $4.59.

Bib has also automated the
cleaning of compact disks with its
Compact Disc Cleaning System,
model A-616. The cleaner is de-
signed of a specially molded and
cushioned tray on which the com-
pact disk is placed. One quick
spray from the cleaning fluid appli-
cator is applied over the disk. To
clean the disk thoroughly, a cham-
ois-covered cleaning pad wheel be-
tween the center gear and outer
rim rotates clockwise approximate-
ly 10 times. An ejection device re-
moves the cleaned CD without the
user having to touch the disk. Sug-
gested list: $14.95.

New from Univenture is the CD
Binder. Sort of a “photo album” for
compact disks, the CD Binder will
hold 40 CDs in a compact binder
which can be stored on a shelf on
next to the player. About the size of
a standard record album, each
plastic insert page will hold three
CD-5s or nine CD-3s. Suggested
list: $17.95. KEN JOY

Signet’s point-of-purchase counter-
top display for the SK315 Automat-
ic Wet/Dry Compact Disc Cleaner
features a securely-mounted oper-
ating unit with AC adapter. The ac-
tual cleaner retails for about $60.

C-20
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Y/ Qualit

Only product quality and production reliability guarantee
SUCCESS.

Discerning CD manufacturers have recognized these facts.
That is why in 15 countries on 4 continents they have decided
on the best: LEYBOLD, for good reason.

Advantages of LEYBOLD CD sputter coaters include:
Highest yield

Minimum space requirements

Unique internal masking for I.D. and O.D.

Flexibility: Compatible for 80, 120 or 130 mm discs,
Audio CD, CD-ROM or CD-V

Proven reliability

Worldwide service

Machinzas with capacities of 900 or 1500 CD’s/hr

......

™

LEYBOLD

For further information please call
LEYBOLD TECHNOLOGIES INC. phone: 203-741 2267

LEYBOLD
TECHNOLOGIES -
120 Post Road
Enfield
Connecticut 06082

LEYBOLD AG
Wilhelm-Rohn-StraBe 25
6450 Hanau 1

Postfach 1555

0127615201302 CD
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The introduction of digital audio created a serious time problem. With over 45
minutes of music, many digital sources simply won't fit on a single side of the
conventicnal C-90. And with a maximum playing time of 75 minutes, the |atest
digital programs won't even fit on an entire C-60! 1
Thats why Denon introduced the country’s first 100 minute o '
audio cossette, HD8-100, last July. And that's why we Eﬂ s
intreduced a 75-minute version, HD8-75, at WCES. It takes full \ 0 L
advantage of the 75-minute potential of today’s digital sources. ’
With HDE-75, your customers get all the performance character- 3
istics of the Denon C-90— without any waste.

1 \ A\ IO E N C PN, i
, M
In the cassette tape market, where price has become the only i //“/Ob
incentive, isn't it refreshing to find someone still interested in > o TR
bringing ~ou i i fitable product? P e .
ging ~ou innovative, profitable products .

That scmeone is Denon. The product, our new 75's and 100's.
The first name in digital recording.

And it's about fime.
Denon America, Inc., 222 New Road, Parsippany, NJ 07054

HGH POSITION (TYpE )
HEAL GLEANWG LEADER

MANUFACTURING

(Continued from page C-16)

Production capacity: figures not
available. Operating percentage of
capacity: figures not available. Sup-
pliers: Not disclosed.

ATLANTA PRECISION MOLD-
ING, 2475 Meadowbrook Park-
way, Deluth, Ga. 30136, (404)
497-0044. Product: jewel boxes.
Production capacity: Not disclosed.

GENERAL ELECTRIC, Plastics
Headquarters, 1 Plastics Ave.,
Pittsfield, Mass. 01201. Contact:
Joe Grandy 413-448-7110. Prod-
uct: polycarbonate. Plant locations:
Mt. Vernon, Ind., Burkville, Ala. Pro-
duction capacity: Not disclosed.

MAXELL AMERICA, INC., 1400
Parker Road, Conyers, Ga. 30307.
Contact; Jerry Ginelli, 800-533-
2836. Product: jewel boxes.

MOBAY CORP., (a Bayer USA,
Inc. Co.), Pittsburgh, Pa. 15205.
Contact: Dr. Hartmut Loewer, proj-
ect leader/optical disk market.
800-662-2927. Product: polycar-
bonate. Production capacity: Not
disclosed.

TECHNAPLAS, 963 Industrial
Park Drive, Marietta, Ga. 30062.
Contact: Steve Bass, president/
CEO 404-425-0339. Product:
jewel boxes. Production capacity:
20 million annually. Operating per-
centage of capacity: 100%.

Citizen's CBM 777 portable CD
player. Suggested retail: $169.

MUSIC RETAIL

(Continued from page C-17)

CD sales are running at over
12%,” adds Benjamin, noting that
“CD is not yet a mass merchandis-
er item. You couldn’t see that bet-
ter reflected than in the Lieberman
average. It will be another two-
three years.”

All the same, the increasing sales
of CD for the major chains and
mass-merchandiser racks finds
Benjamin saying, “All the margin
trends have been positive. To a
large extent, store expansion the
past two-three years has tended to
mask the impact of CD."

With a lot of the staggering ex-
pansion out of the way, particularly
as the combo chains upgraded for
the enormous impact of video, the
CD is being seen in a truer light.

“CDs sell at a higher dollar. The
overhead will be a smaller percent
of that than cassette,”” explains
Benjamin, creating a bottom-line
effect that is good news for special-
ty retail analysts. “SG&As are low-
er, relatively, we haven’t seen a big
negative from CD."”

.29
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"AMERIC DISC

MPO-AMERIC DISC

meets your international requirements

NORTH AMERICA
AMERIC DISC INC.
2525, Canadien, Drummondpville, Québec, Canada J2B 6V 4
Montréal (514) 875-9002 Drummondville (819) 474-2655

EUROPE
SOCIETE MPO
Averton 53700 Villaines-La-Juhel France
43.03.27.35 Télex: 72.14.32
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Shape Optimedia is a full service replicator
of 5" and 3" compact discs and
packaging for the music and data markets.

We have a commitment to serving our
customers, and we stand behind this
promise by offering the following:

+ Turnaround Guarantee: We will meet
our turnaround commitment on gqualified
orders, or we will discount the next
equivalent order 50%.

» Convenience: Our customer service
department is staffed from 8 am to 8 pm
eastern standard time to accommodate
our west coast customers.

¢ Quick Response: Toll free number
outside Maine: 1-800-237-3472. In Maine:
324-1790. We will respond to your call
within 30 minutes.

For Further Information, please contact:
David A. Capotosto

Shape Optimedia, Inc.

Route 109 and Eagle Drive

Sanford, Maine 04073

1-800-237-3472

(207) 324-1790

Fax: (207) 490-1707

SHAPE OPTIMEDIA™ INC

VIDEO RETAIL

(Continued from page C-17)

les. So far, they have just added CD
in one store, an upscale Beverly
Hills outlet.

On the other hand, there’'s Mi-
chael Salomon, a video dealer for
seven years in Howell, N.J. He has
been carrying CDs in two of his four
Camera Video Showplace stores
for two years and is very enthusias-
tic. "“We have around 800 CDs,” he
says of the two outlets, both cer-
tainly large enough at 5,700 and
6,800 square feet respectively.

Larger stores, more specifically
the superstore, is yet another in-
dustry trend favoring the CD in the
video environment. When Ronald
Kuntz opened his new superstore
in the Chicago suburb of Naper-
ville, he put in 2,000 CDs. “We're
also adding laserdisks,” he says, in-
dicating that from once being a vid-
eo specialty oriented retailer,
Kuntz, like others, now wants to be
more of a total home entertainment
retailer.

One more factor that will find
more and more CDs in video stores
is that CD is a sell-through product.

| Video specialty stores are discover-

ing the sell-through market in vid-
eo. Once you're selling in addition
to renting it's much easier to add
new product categories.

What better than CD, “the hot-
test new product there is,”” ex-
claims Moskow. “And look at the
potential. They're saying CD player
penetration is only 10% of house-
holds. Yet it went from 53 million
to 102 million units last year and
was enough to put the music indus-
try over the $5.2 billion mark. The
potential is colossal.”

Case Logic's solid oak storage cab-
inets for 5-inch CDs come in 30-
and 60-disk units that can be
stacked, shelved or wall-mounted.
Suggested list: $29.95, $39.95.

BILLBOARD SEPTEMBER 24, 1988



www.americanradiohistory.com

Copyright 1988 American Helix Technology Corporation

Type Centennial Graphics Seps Red Rose Graphics Phato brt Photo (Kirk Zutell) Figure The Family Archive Studio Design Musser
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The lternative

Product Development

Product Assessment

Product Re-issue Services
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A Blliboard Spotlight

COMPACT DISCS & ACCESSORIES

LOW PRICES-WEEKLY SPECIALS ON CD'S!
(] NEW LARGER INVENTORY
[') COMPUTERIZED ORDER PROCESSING

("] SAME DAY SHIPMENT
("] IMMEDIATE ACCESS TO YOUR
PERSONAL SALES REP

CALL TODAY ... WE WANT TO SERVE YOU!

/ OB ¢ ALLDISC TRADING
[ = 41 MONROE TURNPIKE, TRUMBULL, CT 06611

1-800-255-3472 » IN CT 203-452-0203 * FAX 203-452-1843
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CD-3

(Continued from page C-4)

dard single on a CD-3 single. “it's
best to keep it simple and not con-
fuse the consumer by placing a dif-
ferent “B” track with the “A" track
of the original single. We're trying
to tell the buyer that the CD-3 is
just a different format in which to
buy singles, and we're just selling
our music in whatever form they
would like it in.”

CBS has only recently tested the
waters with a compilation maxi-sin-
gle CD-3 of Bruce Springsteen con-
taining a previously unreleased
acoustic version of “Born to Run,”
along with “Tougher Than the
Rest,” “Be True,” and “Chimes of
Freedom.” For the most part, how-
ever, the label plans to only release
singles of its superstar product
from acts fike Michael Jackson,
Terence Trent D'Arby, Rosanne

Actual size.

RYKODISC HAS SHRUNK THE COMPACT DIS

FRANK ZAPPA

Peaches £n Regalia good music (often with rare or unusual tracks) yo
RCD3. 1001 come to expect from Rykodisc.

Digitally remixed
version of the
instrumental classic

KEITH LEVENE

singles of the
year” —CMJ

Environmental
dance music from
a synth pioneer

The frat-rock classic, covers Hendrix
inunique Residential

style

CHURCH guitorist

HOUSE DISTRIBUTORS Olathe, KS 1-800-821-3324 PRECISION SOUND MARKETING Mountla

SURFSIDE DISTRIBUTORS Honoluly, H1 (808} 524-2744

while expanding your musical frontiers. These miniature wonders feature
the same luxurious digital sound you've come to
expect from CD's, and contain up to 20 minutes of the startlingly

SCREAMING TRIBESMEN  RESIDENTS

BERNIEKRAUSE
She's King Double Shot {Of If Six Was 9 Jungle Shoes! {"ve Got a Feeling
RCD3-1002 My Baby's Love) RCD3-1004 Fish Wrap RCD3-1006
folk-pop from the RCD3-1003 The ex-PlL guitarist ~ RCD3-1005 "One of the very best

AND COMING IN OCTOBER: JIMI HENDRIX: Day Tripper RCD3-1008 MICKEY HART: World Series Sampler RCD3-1009 FRANK ZAPPA: Montana RCD3-1012
DISTRIBUTORS EAST SIDE DIGITAL Minneapolis, MN 1-800-468-4177 GEMINI DISTRIBUTORS Norcross, GA 1-800-552-1313 "beep” 7727

ROUNDER RECORDS Cambridge, MA (617) 354-0700 SCHWARTZ BROTHERS Lanham, MD 1-800-638-0530

CDEN Write for free catalogue. Rykodisc USA, Pickering Wharf, Bldg. C-3G, Salem MA 01970

C

FRANK ZAPPA
Zomby Woof
RCD3-1011
Two classic five
FZ tracks

v've

FRANK ZAPPA
Sexual Harassment
RCD3-1010

Guitar instrumentals
from o master

Holy Kiss of Flesh
RCD3-1007
Sixteen-minute remix
of the climax to God
in Three Persons

ke Terrace, WA 1.800-547-7715

Cash, Cyndi Lauper and others.
“We're being very selective until we
see a really strong consumer buy-
ing pattern,” says Shulman. “it's
just a little too early to tell how the
format is going to do overall.”

Capitol's Dennis White says that
the label’s strategy is to break new
artists in the CD-3 format via a sin-
gle, and then move them up to digi-
tal mini-LPs. “We broke Peter Bla-
keley that way,” says White, adding
the label has future plans to break
a variety of new artists in similar
fashion. “It gives record buyers a
chance to sample a new act without
a big cash outlay.” Capitol is aiso
planning fall releases in the format
for some of its more profitable acts
like Duran Duran, Robert Paimer
and Poison.

While most labels voice commit-
ment to CD-3, many say that the
Christmas-selling season will really
teli the format’s future. “We're
committed to it,” says Kenny Ham-
lin, VP sales for Elektra/Asylum.
“We try to get involved with all the
new technology.”

Hamlin feels the 3-inch format
will see a meteoric rise in populari-
ty as soon as Sony begins the fall
campaign for its uitra-portable
“PocketMan’ which is primarily in-
tended to ptay CD-3s, and will liter-
ally fit into a pocket. **Once people
see how portable the format is | be-
lieve it will really take off.”

What needs to happen before
then, many say, is a standardized
approach to packaging (see page

C-16) and marketing. “The main
thing is to make the consumer
aware that the format even exists,”
says Jody Raithel, national director
of product development at WEA.
“The cassette single was a very fa-
miliar struggle for us,”” he says,
adding, ‘‘but we had the advantage
of already having fixtures in place
to hold product. With CD-3, we
don't.”

Raithel sees the biggest obstacle
is where to put the product in the
stores. “There needs to be a con-
sistency with retailers on where the
product is placed so consumers
know exactly where to look for new
releases each time they're in the
store,” he says. “Right now CD-3 is
placed everywhere from album
bins to counter-tops.”

Raithel eyes the CD-3 as an ex-
cellent draw to get new customers
into the stores, and the opportunity
to offer music at another—possi-
bly, more attractive—price point
that will appeal to a different set of
demographics than would normally
visit a record shop. Both Raithel
and WEA's executive VP of market-
ing development, Russ Bach, see
CD-3s being strong with rock and
jazz music, while cassettes remain
the domain of heavy metal. “Coun-
try is an unknown at this point,”
says Bach. “When the industry
went from 8-track to cassette,
country music was slow to catch
up. Whether or not that's the case
in this new digital format is yet to

(Continued on opposite page)
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New Storage/Retrieval Systems for CD’s

C. D. POCKIT

m C. D. Pockit is great PO.P, a quick
and easy demo, and a sure sale.

It's an efficient storage technique
that also enhances portability.

Volume buying discounts
aker’s Dozen trial offer.

Exclusive packaging deals with
specialized printing and labels.

COMING SOON — COLORS!

Call (407) 826-0134
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CD-3

(Continued from opposite page)

be seen.”

While the RIAA has standardized
a logo to appear on all CD-3 pack-
aging as well as outlines for pack-
aging sizes— 3 x 7 for CD-3 sin-
gles and 3-inch x 12-inch for maxi-

singles and mini-LPs—many record |

label execs (and some packaging
manufacturers) would like to see
the packaging more in line with the
size of the product in both 3-inch
and 5-inch.

“A standard hasn't really been
established yet and I'd like to see a
smaller package gain acceptance,”
says Amelia Haygood, president of
Delos International, a jazz-oriented
label. “The 6 x 12 boxes for 5-inch
CDs have become standard only as
an accommodation to retailers who
want to put the product into their
existing album bins without the
need for extra fixtures,” she adds,
noting that if security were really a
factor, then cassettes would be
sold the same way.

“We would like to market a pack-
age just large enough to hold the
jewel box of the 5-inch and the 3-
inch, but we're not going to go it
alone,” Haygood adds, saying she'd
like to see all packaging no larger
than six inches deep. Haygood lays
claim to the first CD-3 retail prod-
uct to be sold in the marketplace—
“2001: A Sonic Odyssey"—which
she says has sold 150,000 copies

to date. (Average sales for CD-3 !

have been 2,000 to 3,000 units
according to various label execu-
tives). Since then, Delos has intro-
duce a line called *“Pocket Clas-
sics” which are 22-minute excerpts
of various classical music works
that the label is cross-promoting
with the Tower Record chain.

Many labels like Delos are dis-
covering the CD-3 to be an excel-
lent way to market catalog product
that might not otherwise find a
home on disk—vinyl or otherwise.
“We view it as an alternative format
for artists who have had only one or
two hit songs,” says Brian Schu-
man, VP production for Rhino Rec-
ords. “Where there wouldn't be in-
terest in an entire album full of
material by some artists, there is a
tremendous amount of interest in
the two or three hits they did have
which are no longer available on
records or tapes.”

Schuman says Rhino is aggres-
sively pursuing the release of *“old-
ies” on CD-3, citing encouraging
sales of 20,000 units per title by
such artists as the Beach Boys,
Frankie Valli & the Four Seasons
and Ritchie Valens.

Likewise at DMP, a budding jazz-
oriented compact-disk-only label
founded in 1982, president Tom
Jung has found a successful mar-
ket in releasing catalog titles in CD-
3. DMP has recently released a free
CD-3 maxi-single sampler called “‘A
Touch Of DMP" containing “‘Bring
On The Night”” by the Thom Rotella
Band, “Funtime” by Warren Bern-
hardt, “Facing East” by Manfredo
Fest and “Sideman” by Flim & the
BB's.
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A Billboard Spotlight

COMPACT DISC
METALLIZERS

CDC-1000 Plus - High Speed Metallizer

CDC-660 — Economical Alternative - Monoliner Type
€D3-2000 - Maximized Throughput For Your 3" Mini’s
LD8-800 — Laser Disc Inline Metallizer

All HVEC Compact Disc Metallizers are designed to meet
the tough requirements set forth by the CD industry. Our
CDC staff will provide full technical assistance before,
during and after installation. If it is stand alone
equipment or a complete turnkey system let HVEC, a
recognized leader in all aspects of vacuum technology,
solve your problem.

For further information call

Debra Lombardo at 617-749-9000.

High Vacuum Equipment Corp.,

110 Industrial Park Road, Hingham, MA 02043.
Telex: 4973953 — Fax: 617-749-5749

L
-

w High Vacuum «

HVELD - Eqmpment Corp.

SILVER DISK

| (Continued from page C-1)

releases—obviously, in the first few
weeks. But as soon as it becomes a
hit, you're really looking at a cas-
sette business and a CD business.”

How is the CD changing the rec-
ord industry? In terms of dollar
yield per sales unit, obviously; in
the actual physical appearance of
retail stores that once heavily
stocked vinyl, clearly; and, finally,
in an interesting shift in what is ac-
tually being offered—and sold—to
consumers.

Labels being met by an unprece-
dented demand for catalog product
are feverishly at work repackaging
it in CD format, and in the process
creating entirely new products that
take full advantage of CD’s seem-
ing unlimited potential. Now ap-
pearing in stores, as a result, are a
flood of 70-minute various artist
compilations such as RCA’s “Nip-
per’'s All Time Greatest Hits"" se-
ries—the apparent answer to the
question of how, exactly, a near-
century’s worth of recording could
ever be transferred to optical disk
and then sold in an orderly manner.

That newly developed market for
catalog product is being explored
in a diversity of ways by the most
creative record companies. At Aris-
ta, for example, the new album by
Patti Smith was accompanied by
the CD release of her entire, much-
in-demand back catalog. “All the
attention that went into the album
and the simultaneous release of the
album on CD coalesced into a great
awareness in the stores that the
Patti Smith CDs were there,” says
Jim Cawley, VP of sales at the label.
“The store people have been very
enthused, and letting the people
who bought the new album know
the catalog is there. As a result, it's
been a real exciting situation. And,”
he adds, ‘' we did the same thing

| with the Church.”

That 1988's CD consumers in
many cases are walking out of
stores with not only Van Morrison's
new album, but maybe a few of his
older ones as well, illustrates the
change in the marketplace CD has
wrought. That one of those Morri-
son CDS—'"Hard Nose The High-
way’'—has been unavailable on do-
mestic LP here for years illustrates
yet another CD truism: just be-
cause it's been out of print for
years doesn’t mean it won't sell.
The ultimate illustration of that
fact, to some record collectors, has
been Elektra's CD release of the
first two albums by L.A. rock group
Love, which have been unavailable
on domestic vinyl for over 15
years. The same story crops up at
all the major labels; MCA, for in-
stance, will this month issue on
compact disk albums by Dave Ma-
son, Three Dog Night, Steppenwolf,
and the Grass Roots—all of which
have long been out of print. “Their
previous CDs have done very well,”
says Andy McKaie, director of A&R,
special markets and products at
the label, “so we're encouraged to
go deeper in their catalog.”

What's being bought and sold
over the counter in 88 has
changed in another way, as well:
the growth of CD-3 has given rise
to a new CD format that is cheap,

(Continued on opposite page)
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(Continued from opposite page)
small, amd most interestingly, {
Shorter in duration than either the
LP or its full-size CD cousin. Thus,
enterprising labels such as Rhino
have introduced an entire series of
CD-3s that contain four ‘‘golden
oldies” that total less than 20 min-
utes. The advantages? To the con-
sumer, a chance to maybe get a de-
sired song or songs, sans perceived
filler. To the label, a burst of great
publicity, and a chance to flex some
impressive marketing muscle. To
the industry, a chance to step back |
for a minute and guestion whether
the time-unit constraints of the
past—those of the 45, the 12-inch
single, the album—are indeed the
most practical and economical
manner of marketing music in the
late '80s.

If CD has stimulated any part of
the record industry, it has clearly
stimulated label marketing depart-
ments the most. There have been
very few sound mediums as in-
stantly successful as the CD; there
have been very few times when rec-
ord labels have been offered the
opportunity to innovate, and even
fewer when they've been begged to
do so by the consumer. "It gets
down to this,” says Jerry Shulman,
VP of marketing development at
CBS Records. “We have every in-
tention of converting virtually ev-
erything we have in our active cata-
log—and many, many, many of the
things that have been inactive for a
while—to CD. That's clearly what
our intention is. We are limited only
by the amount of time we have to
do these things, and our desire to
do them as well as we can.”

What will the next year bring?
More sales than ever, as a result of
lower prices, say some. An expand-
ed sales base as more players are
sold, say others. “We've sold an
amazing amount of CDs with the
new Van Halen album,” says Lou
Dennis at Warner Bros. ‘It sur-
prised me, because you don't ex-
pect it on a rock’n'roll album. But
then when we thought about it, we

came out, the kids were 17 years
old. Now they're 27-30, you know?’

“It's logical, isn't it?”

The question again: When, and
how, will the compact disk replace
the vinyl LP?

“Without any conscious effort to
say, ‘I'm going to get rid of all my
vinyl albums tomorrow,” says Da-
vid Steffen, senior VP of sales at
A&M, ‘“‘you say to yourself, ‘how
many units do | have to sell a year
to justify keeping this in the cata-
log?’ Then you look at your inven-
tory.

“Say you have 1,500 or 2,000
vinyl albums in your inventory, and
you're selling 500 a year. That's
about a four-year supply. Then you
look at it the next year, and maybe
you're down, and the next year,
you're down. Within three years,
you have a couple of hundred units.

“You would probably phase that
out. Because when your sales get
down to a certain level, the eco-
nomics of scale dictate that you
just don't want to bother carrying
the title in your catalog anymore.
It's not a conscious effort to be out
of vinyl—it's a conscious effort not
to be manufacturing something
that no one wants to buy.”

BILLBOARD SEPTEMBER 24, 1988
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The supreme CD cleaner.
Is it the product of science
or sorcery?

The Discwasher CD :zleaning system is simply
the most advanced i1 the world. But whether
by dazzling twentiezh century technology or
by ancient wizardry from the realm of dreams.
who can say? Certair ly, Discwasher is the only
one that cleans with true radial precision.
And the orly truly effective way
to ensure that your CDs play music with
flawless accuracy.
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For sparkling performances.
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A Billboard Spotlight

CD JEWEL BOX

& PRECISION CUSTOM MOLDING

Polygram Patent
Jewel Box
2 Disc Jewel Box
3 Disc Jewel Box
4 Disc Jewel Box
Slim line (2 Piece)
Fuji Plastic Original
8cm Single Disc Case
Stamper Case
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CD-Only Stores & One-Stops—
After the Peak

The novelty of the compact disk
was the raison d’etre of the CD-
only phenomena, and now that the
CD is, as one industry observer
puts it, “‘just another configura-
tion,” where does that leave the CD
specialty dealer and wholesaler?

Well, if they weren’t careful
about location, or staff training,
and super merchandisers, they
may no longer be around, says Alan
Meltzer, a veteran of 17 years in
the record business before 2-Y/,
years ago when he founded that
rarest of rare enterprises, the CD
one-stop.

Already the maturity of the CD
business has been felt in mail-order
accounts, Meltzer says. “Who
needs to send away for something
when you can find it in almost every
store?”

What will really kick in CD “is if
we see some releases in CD only,
but most artists want that LP and
cassette sale. Also, the first major
release without an LP, but no one
wants to be presumptuous. More
sales in R&B and country will also
help. Price is also a factor, but the
recent changes are really only
about a dollar. It's not going to
change CD that much.”

Still other factors include the
combined audio and videodisk, CD-
Video. “What we need there is
some current video. So far there's
too much old stuff. My 15-year-old
son will turn off anything he’s seen
long ago on MTV. So you have five
minutes of music and a blank TV

screen.

“What's really helped is the CD
single. This is a very cost-effective
product for the consumer,” says
Meltzer whose enthusiasm is con-
firmed by retailer Ted Vinson, pres-
ident of Dallas Digital, which has six
stores.

A veteran in a business that is
only five years old, Vinson will ac-
knowledge that “we don’t have the
initial explosive growth we saw at
the beginning.” The new stores are
opening with more months in be-
tween, “but we are still meeting our
initial projections.”

Even more enthusiastic is Steve
Larsen, marketing director of Com-
pact Disc Warehouse in Pasadena,
one of several franchisees of the
once flowering Huntington Beach
firm in suburban L.A. Larsen ac-
knowledges Compact Disc Ware-
house has found some franchises
struggling and others ‘‘really doing
great.”

In Pasadena, Compact Disc
Warehouse has attempted to cre-
ate the kind of retail excitment
that CD-only stores innovated—
for one thing, audition stations—
but really a whole new approach
that at one point seemed to peak
with the long lines at midnight
when the Beatles’ CDs were re-
leased and CD-only stores were
trumpeting their special niche in
the media.

“You can't see sales double ev-
ery six months forever,”” says
Meltzer.

CREDITS: Special Issue Editors, Ed Ochs & Robyn Wells; Editorial by Bill-
board writers, except “CD-3,” ‘“Packaging,” “Manufacturing,” “What's
Ahead"” and “Accessories’ by L.A. free-lance writer Ken Joy; Design, Steve

Stewart; Cover; Jeff Nisbet.
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Anywhere In The U.S. At No
Extra Charge To You!

-SERVICE- 100% computerized inventory. The order
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-PRICE- Low everyday prices, incredible weekly sales!
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(212) 517-3737

Connecticut
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Toll Free
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Unlike some CD manufacturers,
we know precisely where our clients should be.

Manufacturing compact discs is
one thing.

Providing impeccable client service
is something else.

That’s why everyone who works at
Disctronics understands that the client
comes first.

(And second. And third.)

That’s why they’re all committed
to the success of our dlients.

Because they realise it’s the key to
the success of Disctronics.

All of which probably makes you
think, “That sounds great, but can they
back it up?” Certainly.

We've put together a network of
four fully compatible plants and four
client service offices in three countries.

From scratch.

We've gone from nowhere to the
third largest CD manufacturer in the
world. And the largest independent.

It didn’t happen because we can
produce 65 million discs a year.

Or because our quality standards
are extremely high, (due to the fact that
all our plants produce CD-ROM).

Or because of our ability to
produce 3 and 5 inch CD singles, CD-V,
CD-ROM and consumer and industrial
videodiscs.

It happened because of what we
talked about at the start.

Impeccable client service.

It happened because of our turn-
around time. Our manufacturing efficiency.
Our prices.

You can confirm all this for your-
self by calling Cal Roberts in Los Angeles,
on (818) 953 7790, Michael Rosenbaum in
New York on (212) 5995300, Hywel
Davies in London on (01) 222 6878, or

Doug Bell in Sydney on (02) 267 7722.
They’ll all show you that we've

always been and always will be aware that

the most important people in our business

are our clients.

www americanradiohistorv. com

To us, that’s reason enough to put

them on a pedestal.

© DISCTRONICS

Los Angeles * New York ¢ London * Sydney

Booker & Booth 009
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Kaplan Kaye
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2358 Kaltenkirchen Ot 42 Priory Avenve
West-Germany 59 London W 4 -1TY

Tel.: 04191/3789 - . Tel.:01/9957470
FAX.:040/665346 o FAX.:01/9951273

MUSIC DISTRIBUTOR GmbH, Rahlau 4-6, 2200 Hamburg 70, West-Germany, Tel.: 040/ 66 99 &1, FAX: 040/ 66 53 46.
We present CSR 46/60/90/120 DAT blank tapes. 19 reccrded DAT's are available. We're looking for a natiorwide distributor. Contact Reiner Jonas.
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market in the world

Now, more than ever, you should regard
Europe as one very big communal market that
quickly shapes up: 18 national markets, with
330 million viewers and listeners. All under

one cap.

Witness the explosion of commercial new
media and the profilation of international
media! National borders disappear, and
English becomes even more the accepted
language for the wave of pan-European media:

SKY, Super, MTV, etc.

European Talent is abundant and powerful.
Many European acts break outside their own

territories.

The rich potential of this unified European

Music market creates fascinating new

opportunities for active Americans, dealing

with European music or media.

Music & Media is the only pan-European
Music & Broadcasting Trade Magazine.

It covers pan-European News, plus 18 national
newssections, from the U.K. to Greece!

The Music & Media HOT 100 Eurochart
(sponsored by Coca Cola) is the official

European hit-survey, broadcasted on
prominent radio- and tv-shows.

Music & Media is the only

European Music & Broadcasting

Trade Magazine.

LISTENTO THE EXPERT
VIEW OF AN AMERICAN
IN LONDON’:

”I give Music & Media
fifteen minutes per week.
And they give me the
whole European scene.”

Paul Burger, Vice President Marketing
and Sales, Europe.
(CBS Records International)
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Europe Tunes In
To The Boss
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“Teen Steam’ Leads Label’s Youth-Oriented Titles
J2 Pioneers New Teenage Genre

LOS ANGELES J2 Communica-
tions president Jim Jimirro thinks
he’s on the threshold of a potential-
ly huge new subcategory of special
interest video—teen videos featur-
ing a young star and aimed directly
at the teen audience.

“We think we have the makings
of an industry out of a videocas-
sette,” he says, ‘“the way movies
like ‘Dirty Dancing’ and ‘Who
Framed Roger Rabbit’ can create
industries around them. So far,
most videos have not been that pow-
erful.”

In fact J2, the company that

broke new ground with the sports
parody “Dorf On Golf,” is so enthu-
siastic that it is treating the debut
of “Teen Steam” like a a minimovie,
says Jimirro.

The video, which stars teenage
superstar Alyssa Milano of TV’s
“Who’s The Boss?,” mingles song
and dance elements with advice to
teens on different topics. Milano,
whose show is consistently ranked
in the top 10 TV shows weekly, re-
portedly receives more than 5,000
letters a week from teens asking for
her advice. Currently available for
$19.95, the tape is aimed primarily

VIDEO
REVIEWS

This column offers a critical look
at recent nontheatrical video re-
leases. Suppliers interested in see-
ing their cassettes reviewed in this
column should send VHS cassettes
to Al Stewart, Billboard, 1515
Broadway, New York, N.Y. 10036.
Please include the running time
and suggested retail price.

“Marilyn And The Kennedys,”
American Video, 71 minutes,
$59.95.

The public fascination with the
glamorous and tragic life of ac-
tress Marilyn Monroe has endured
well beyond her untimely demise
in 1962, when she allegedly com-
mitted suicide with an overdose of
barbiturates. This painstaking and
provocative documentary (a co-
production by the BBC, Select TV,
and three other firms) examines
her alleged romantic involvement
with President John F. Kennedy
and his brother and then Attorney
General Robert Kennedy. It exam-
ines the theory that certain orga-

nized crime figures (such as Jim-
my Hoffa and Sam Giancana) wire-
tapped Monroe and the Kennedys
with blackmail in mind and the pos-
sibility that the actress may have
been murdered to protect the Ken-
nedys’ political careers. Although
no firm conclusions are reached
and certain needling questions are
left unaddressed, the long parade
of witnesses and impressive docu-
mentation here make for a tape
that is both edifying and highly en-
tertaining.

CHRIS McGOWAN

“Pete Rose: Reach For The Sky,”
Morris Video, 47 minutes, $29.95.
Baseball has had a lot of colorful
characters over the last 100 years,
but none has been as hard working
and enthusiastic about the game
as Pete Rose, aka ‘““Charlie Hus-
tle.” Rose, currently the manager
of the Cincinnati Reds, holds the
record for most career hits, having
topped Ty Cobb’s “untouchable”
(Continued on next page)
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at youngsters age 9-16.

To promote the tape, J2 has or-
chestrated shopping mall galas—a
la Tiffany—with events scheduled
for Oct. 22-23 and Nov. 56 in New-
port Beach and Glendale, Calif,. re-
spectively. Featured will be fashion
shows, beauty makeovers, give-
aways, autograph sessions, and ma-
jor department store introductions
of Teen Steam Boutiques. :

In addition, J2 is mounting a ma-
jor promotional and advertising me-
dia campaign that will include such
teen-oriented magazines as Bop, Ti-
ger Beat, Tutti-Fruitti, and Teen
Beat. Milano will also promote the
tape as much as her shooting sched-
ule will permit.

The video concept, Jimirro says,
has already prompted numerous
discussions with a number of manu-
facturers about cross promotions
and sponsorship and licensing ties.

Bird Watching. Clint Eastwood, right, directs a scene from *Bird,” the new
Warner Bros. movie based on the life of jazz legend Charlie “Bird"” Parker. A
soundtrack featuring 11 original Parker performances was released Sept. 6 by
Columbia Records, and a music video of the song “‘Lester Leaps In”" will be
released to video networks Sept. 30. Warner Home Video will release the film
on home video after its theatrical run. At left is Forest Whitaker, who plays
Parker in the film.

LOS ANGELES Sony Corp. says it
will mount a major national laser-
disk promotion that is scheduled to
run until the end of the year. Pur-
chasers of either the company’s
MDP-700 (which retails for $1,350)
or the MDP-200 ($950) laserdisk
players will be eligible to receive
laserdisk copies of “Beetlejuice”
and ‘“Moonstruck,” compliments of
Warner Home Video and MGM/
UA Home Video respectively, ac-
cording to Ned Nomura, national
product and marketing manager of

AV Laser for Sony. In addition,
consumers will be eligible to buy
five CDs at a discounted price.

Also making news on the laser
front is a price reduction on a num-
ber of titles from Warner Home
Video. The company has long been
a proponent of the optical disk for-
mat and is planning to permanent-
ly reduce prices to $24.98 on a se-
ries of single-disk titles, while se-
lected double-disk titles will be
$29.98.

Among the Warner titles includ-

Sony Teams With Wamer, MGM/UA For Laserdisk Vid Promo

ed in the promotion are ‘“Beetle-
juice,” “Full Metal Jacket,” “The
Color Purple,” “The Little Shop Of
Horrors,” “The Music Man,” “The
Witches Of Eastwick,” ‘““Lethal
Weapon,” four “Superman’ mov-
ies, and four Clint Eastwood
“Dirty Harry” titles.

Front-line laserdisk titles usual-
ly average $35 on initial release,
while such major A titles as ‘‘Beet-
lejuice,” which will be released on
videocassette in October at $89.95,

(Continued on next page)
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Robyn Miller Jay is promoted to VP, international marketing, for Buena 1] 1| 13| THEUNTOUCHABLES Paramount Pictures Kevin Costner w87 | R | 3495
Vista Home Video. She had been director of international marketing. Paramount Home Video 1886 Sean Connery
Orion Pictures Peter Weller
. . . 2| 31§27 ROBOCOP ! A 1987 | R | 3995
Axon Video names Lee Krugman senior VP, marketing. Orion Home Video 0040 Nancy Allen
Previously, he was director of special marketing for Mir- Vestron Pictures Inc. Patrick Swayze
amax any’s p g 3 | 7 | 31 | DIRTYDANCING Vestron Video 6013 Jenniter Groy 1987 [ PG-13 | 3995
Twentieth Century Fox Cary Ewes
c . . 4 | 5 | 15 | THEPRINCESS BRIDE A Al 1987 | PG | 3495
Metro Video Distributors announces the following: Image Entertainment CC110L Robin Wright
Lenny Perl joins the company as national accounts man- 5 | 4 | 15| BEVERLYHILLSCOP N Paramount Pictures Eddie Murph
| . y 1987 | R | 3495
ager in Pompano Beach, Fla., and Terry Cook is named Paramount Home Video 1860
warehouse manager for Los Angeles. Orion Pictures Danny DeVito y
LR JAY g 4 6 | 6 | 9 | THROWMOMMAFROMTHE TRAIN O | ol ment 5231 Billy Crystal 1987 | P6-13 | 36.95
Anna Hernandez is appointed product manager for MCA 7 1 2 | 11| THEWITCHES OF EASTWICK Warner Bros. Inc. Jack Nicholson e | r | 3485
Home Video, Los Angeles. She had been a product manager for Lorimar Warner Home Video 11741 Cher
Home Video. 8| 9| 3| waLLSTREETO CBS-Fox Video 1653 Michael Douglas 1987 | R |45
Doug Dougherty is named senior VP and chief financial officer for Lieber- g | REENTRY | THE LIVING DAYLIGHTS CBS-Fox Video 4745 E:‘om gaxgg w7 | pe | cass
man Enterprises Inc. He was VP, finance and distribution, for Brandens, a ry:
a0 Amblin Entertainment Dennis Quaid
division of the Daymn ST COI’p. 10 | 10 7 INNERSPACE Warner Home Video 11754 Martin Short B || K9 || &5E

L W7 gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000
units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million
at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. SF short-form. LF long-form. C
concert. D documentary.

Theodore M. Gardner is named director of domestic investigation for the
Motion Picture Assn. of America. A retired FBI agent, Gardner will head
the MPA A’s antivideo-piracy efforts.
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Matsushita Unveils 2 Super-VHS-C Units

TV-VCR Combo Rivals 8Smm Video

New Camcorder,

A biweekly column focusing on
products, trends, and develop-
ments in the hardware industry.

BY MARK HARRINGTON

MATSUSHITA RECENTLY intro-
duced two flagship super-VHS-C
products—a hi-fi camcorder and a
TV-VCR combination unit—that por-
tend a heating up of the minivideo
format wars.
The products
Hmmwnm will be pitted
against both Hi-
Band 8mm cam-
corders due out
early next year as
well as Sony’s
personal video, combination
TV/VCR products due out this fall.

Topping Matsushita’s list is a 2.9-
pound S-VHS-C camcorder featur-
ing hi-fi sound, a total of nine heads
(four audio, four video, and one fly-
ing-erase head for cleaner editing
cuts), and an input for a second ste-
reo microphone. It lists for $1,540
and is expected to be introduced in
the U.S. some time next year.

The company also introduced a
combination S-VHS-C/LCD TV that
can record from its built-in TV tuner
and will be able to play back the
first S-VHS-C movies due in Japan
this fall. It measures roughly 10
inches wide by 6 inches high by 4
inches deep and weighs 3.3 lbs. The
unit comes with speakers, and an
optional video camera is $740. Ex-
pected on the Japanese market in
December, the combo unit will list
for $1,395.

Before they are introduced to the
U.S. market, both will likely be up-
graded with technology that allows
VHS-C to record up to two hours in
the SLP mode—twice the current
capacity but still half the four-hour
capacity of most 8mm units.

For its part, Sony this fall plans to
roll out the first of its so-called per-
sonal video products in hopes of
both boosting 8mm and launching a
video counterpart to the Walkman.
The company has also demonstrat-

WAICH

SONY LASERDISKS

(Continued from preceding page)

are usually not reduced to the $20-
$25 sell-through price point on vid-
eocassette for another 12 months.
The first wave of the Warner pro-
motion will begin in October and
will include 25 titles, while the sec-
ond and third waves in November
and December will add additional ti-
tles. The activity is all part of
heightened activity on the part of
such laserdisk-oriented companies
as Image Entertainment, LDC
America, and a number of software
suppliers.

In a related development, Ya-
maha also plans to actively promote
its line of combination laserdisk
players this fall.

Dealers are taking a
beating in the Oil Belt
... See page 55

ed technology that allows far great-
er miniaturization of 8mm tape
transports, which portends the in-
troduction of a family of pocket-size
TV-VCR-combination units.

The Matsushita piece will join a
VHS-C VCR/TV combination unit
already marketed by Casio. The
product’s appeal as a viewing medi-
um has many concerned, but that
may change this fall when the first
prerecorded VHS-C movies hit the
market in Japan.

Still, it appears prerecorded VHS-
C would have a bit of catching up to
do. Sony says there are about 1,000
prerecorded titles, 150-200 of which
are current Hollywood titles.

It appears more is at stake for
VHS-C. Recent reports indicating
that 8mm has edged ahead of VHS-
C, which has arguably been the
dominant format since its inception,
have led to rumors that some of its
backers are considering 8mm.

VIDEO REVIEWS

(Continued from preceding page)

record in 1985. As a player, he was
famous for running to first base
on walks, sliding headfirst into
home plate, and giving 100% in ev-
ery situation. This motivational
video profiles Rose’s career and in-
tercuts exciting highlight footage
with Rose’s comments about opti-
mism, goals, commitment, and
winning. The ultimate self-made
superstar, Rose delivers an inspi-
rational message in this tape that
should appeal both to young ath-
letes and to people in general.

CM.

“Talk To Me ... Your Interactive
Home Psychiatrist,” Herizon En-
tertainment Group Inc., 30 min-
utes, $9.95.

Video psychiatrist Jack Hanra-
han exudes a quiet, reassuring
confidence and looks as {f he were
the consummate professional.
Armed with a host of innocuous
phrases—‘‘Come on, you can tell
me,”” ‘““More of that! More of
that!,”” and “Now we’re getting
somewhere’’ are three examples—
Hanrahan counsels viewers to tell

(Continued on next page)
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o -,
newsline...
“THE RENTAL CUSTOMER IS GENERALLY SATISFIED.” So says a new report
released by video watchdog group Alexander & Associates. “Over-
all industry performance appears to have improved markedly by al-
most every measure,” says the report. The big difference appears to
be greater depth of copy. Alexander’s Jerilyn Kessel says, “Last
year, 8.5% of VCR households made an unsuccessful special trip to
their rental outlet; this year, only 5.9% did so.” The report goes on to
say that “there is little or no evidence of the kind of consumer dis-

satisfaction that might be supposed from the flurry of activity over
pay-per-transaction systems in the rental market.”

BARRY COLLIER, founder and vice chairman of Prism Entertainment,
says his company won’t be hurt by the collapse of the merger talks
between Atlantic Entertainment Group and Prism (Billboard, Sept.
17). “Our cash flow is good and we had a profitable first quarter,”
he says. He notes that there are still viable opportunities for Prism
to acquire the type of programming the company specializes in,
pointing to the seven-hour series on President John F. Kennedy re-
cently acquired from Reeves Entertainment as an example. In the
long term, says Collier, “our objectives are still the same.” The com-
pany, he says, will continue to explore opportunities to acquire high-
profile, A-oriented titles—either by raising additional financing or
with another merger candidate.

VIRGIN VISION says it shipped some 92,000 units of the film “Lady In
White.”” The company attributes the sales surge, in part, to its deci-
sion to send 23,000 screeners to dealers in an effort to call attention
to the horror thriller. “This was a film that we believed could best
speak for itself,” says Tom Burnett, executive VP. “The contined
growth of the video industry depends on retailers discovering the
films beyond the blockbusters, which will bring them repeated rent-
als and revenues."

AL STEWART

% Compiled from a national sample of retail store sales reports.
E E g 58 ] %E)
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111 ] 6| GOODMORNING VIETNAM T hstone B te0 660 Robin Wifliams 1987 29.95
2 | 2 18 | CALLANETICSA O NP s Calian Pinckney 1986 | NR | 2495
3| 3 | 27| STARTUPWITH JANE FONDA Lorimar/LightYear Ert Jane Fonda 1988 | NR | 19.95
4 5 | 49 LADY AND THE TRAMP Walt Disney Home Video 582 Animated 1955 | G | 29.95
5 | 6 | 40 | PINKFLOYD THE WALL MGM/UA Home Video 400268 Bob Geldof 1982 | R | 1995
6| 8 | 8| DEFLEPPARD: HISTORIA Egﬂ;’gfgr: R 080359.3 Def Leppard 1988 | NR | 2495
7 | 12 | 49 | STARTREKIV-THEVOYAGEHOME ~ FaramountPictures =~ [biam dsnfr:";fy' 1985 | PG | 29.95
8 |7 || IR ey P
9 | 4 | 14 | MICKEY COMMEMORATIVE EDITION Watt Disney Home Video 690 Animated 1988 | NR | 1495
10| 9 [151] JANE FONDA'S NEW WORKOUT A & tg::x::ﬂ';;‘f:‘e"siﬂei"éég Jane Fonda 1985 | NR | 3995
1111 | 12 MICKEY AND THE BEANSTALK Walt Disney Home Video 691 Animated 1988 | NR | 14.95
12 {10 | 79 | TOPGUN P aramount Home wideo 1629 Eﬂ;mﬁls L0SCR{iCy (2655
13|16 | 54 | ANAMERICAN TAILO pmblin Entertainment. Animated 198 | 6 | 2095
14 | 21 | 35 | DIRTY DANCING Festron TS ﬁj;gff‘;rsg;”eyy“ 1987 | P6-13 | 89.98
15| 15 | 15 | MADPNNACIACITAUACLIVE FROM Wornes Reprise Video 38141:3 Madonna oS ENRI[2258
16| 3 | 2 | moonsTRUCK MGM/UA Home Video M301135 Cho. e 1987 | PG | 89.95
17 30| % M)TRHKYOSU'#IEH'S WINNING Fox Hills Video FH1012 Kathy Smith 1987 | WR | 2995
18 | NEW)> | GEORGE MICHAEL-FAITH CBS Music Video Enterprises 5301 George Michael 1988 | NR | 1598
19| 14 | 77 | THEWIZARDOFOZA ¢ MGM/UA Home Video 60001 f?‘;‘;ya‘jf;‘j“d 1999 | 6 | 2095
20 | 25 | 118 | KATHY SMITH'S BODY BASICS A T e 1 Kathy Smith 1985 | NR | 2095
21| 13 | 14 | DUCKTALES: DAREDEVILDUCKS  Wait Disney Home Video 694 Animated 1988 | NR | 1495
22 | 32 | 164 | THESOUND OF MUSIC A CBS-Fox Video 1051 é‘#jfsﬁ)":gjfglummer 1965 | 6 |2998
23| 18 | 12 | DQISNEYSINGALONG SONGS: YOU 5t pisney Home Video 662 Animated 198 | NR | 1495
24 | RE-ENTRY | THE COLOR OF MONEY B L NI 198 | R | 1995
25| 23 | 4| FATALATTRACTION Paromount Heme video 1762 b 1967 | R | 8395
2 | 9| 2 | TELasT ewperos T
27|18 3 ﬁb'}'éfbeaf&'? S/AND 3222332{ Egr(:e:e\?ideo 32036 ?c(;ivne(gig;n 1987 | R 18995
28 | 29 | 3 | EMPIRE OF THE SUN Glr::::lenr ﬁl'i'éav'ﬁ‘d"'ei"f 1753 (J::r:: (I\I::Ilgi'::h 19679 TG 8905
29 | 28 | 53 | DORF ON GOLF ¢ J2 Communications J2-0009 Tim Conway 1987 | NR | 29.95
30| 26 | 97 | SCARFACEA® a’g,”\esjr'n?‘vyij;;‘gg; 47 Al Pacino 1983 | R | 2495
31| 33 | 17 | DLAYBOY'S 1988 PLAYMATEOFTHE 5o video 0078 India Allen 1988 | NR | 1499
32| 31 | 119 | MARYPOPPINS® o Walt Disney Home Video 23 e (}::gy‘}; 196 | 6 |2095
33117 | 11 | SINGIN' IN THE RAIN MGM/UA Home Video 6100185 ggggizﬂ'gynol ds 1952 | NR | 1995
34 | 39 | 32 | KATHYSMITH'S STARTING OUT Fox Hills Video FH1027 Kathy Smith 1987 | NR | 1995
5| 2 | | e ooeaTwer T U L P TR
36| 35 | 99 | SLEEPING BEAUTY ¢ Walt Disney Home Video 476 Animated 1959 [ G | 2995
37 | 2 | 48 | PLAYBOV198BPLAYMATEVIDEO \orimar Home Video 524 Various Artists 1987 | NR | 249
38 | 40 | 145 M,TR“K%SU'#'IH'S CRILLEHIES G Sl Kathy Smith 198 | R | 2095
39|20 | 34 PLAYBOY VIDEQ CENTERFOLD #6 Lorimar Home Video 526 Lynne Austin 1987 | NR | 1295
W] 7 0] MREEITITEON e erees || w |

L 7y gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000

units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million
at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. Sf short-form. LF long-form. ©
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(Continued from preceding page)

him their troubles and consoles
them once they do.

Obviously, it’s all in good fun.
However, this program is so well-
done that it just may become a big
seller. The only question remain-
ing is, who's crazier—those who
don’t buy it or those who do?

RICHARD T. RYAN

“A Match Made In Heaven,” Yid-
dish Video Club, 2 hours, $29.95.
Once a common cultural attraction
for Jewish immigrants from East-
ern Europe, the Yiddish musical
barely survives today. If the new

Yiddish Video Club (250 W. 57th
St., New York 10019) has its way,
however, permanent documenta-
tion of recent stage productions is
at hand. “A Match Made In Heav-
en,” a New York success at Town
Hall, has all the elements that
make the Yiddish musical so en-
dearing: the presentation of shet!
life in Eastern Europe with more
than its share of generation gaps,
religious gaps, sardonic humor de-
signed to remind the audience that
it is, indeed, sometimes hard to be a
Jew, and, last but not least, a happy

(Continued on next page)
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Golf Tapes: High S5,

BY RICHARD T. RYAN

Surveys say some 23 million
Americans play golf, and it some-
times seems there are almost as
many golf videos on the market.
But even with all those tapes to
choose from, suppliers are con-
vinced golfers, in their relentless
quest for lower scores, will pay top
dollars to turn that bogey into an
eagle.

“The sell-through price in golf is
different from any other genre,”
say Ken Ross, director of nonthe-
atrical programming for CBS/Fox
Home Video, which recently re-
leased ‘‘Jack Nicklaus Shows You
The 18 Greatest Holes Of Major
Championship Golf.”

“That’s why $49.98 is a realistic

sell-through price,” Ross adds, al-
luding to the price point of the 60-
minute instructional tape.

Those who doubt Ross’ assess-

ment of the fanaticism of golfers
need only look at the sueccess of

‘If they sell, there’s
room for more’

Worldvision Home Video’s “Golf
My Way With Jack Nicklaus.”
Priced at a lofty $84.95, the pro-
gram has sold about 125,000 units
in the U.S. and 75,000 units abroad,
according to the company. Not sur-
prisingly, Worldvision plans a se-
quel: “Golf My Way—Volume II.”

Vestron Video, which recently

Many Ghoices Par For Gourse

entered the golf-tape market with
two volumes of ‘““Arnold Palmer:
Play Great Golf,” also opted for a
higher-than-usual list price of
$39.98 each. A company spokes-
women explains the firm’s philoso-
phy: “As long as they’re selling,
there’s always room for something
else if it’s well done.” She notes
that Vestron will continue to mar-
ket golf-related tapes, including a
pair of historical golf tapes to cele-
brate the sport’s 100th anniversa-
ry in the U.S. No price or release
date has been set.

Clearly, the demographics of the
typical weekend duffer have en-
abled golf tapes to command price
points unheard of for virtually all
other sell-through categories.
There are exceptions, of course,

VIDEO REVIEWS

(Continued from preceding page)

ending. The production, performed
in Yiddish with English subtitles,
was taped at a live performance.

IRV LICHTMAN

“The Folk Music Reunion,” JCI
Video, 80 minutes, $19.95.

Watching this tape is like taking
a glorious trip down memory lane,
and some of the greatest names in
folk music are along for the ride.
The Kingston Trio hosts; Judy Col-
lins, Mary Travers, the Limeliters,
Glenn Yarbrough, and Tom Pax-
ton are among the guests.

The program, taped during a
concert at a California country
club, could easily pass for prime-
time-TV variety fare. The perform-
ers trade quips between songs and
keep patting one another on the
back. But the music is the star, and
it doesn’t disappoint. Highlights
include “Tom Dooley,” “A Wor-
ried Man,” “Where Have All The
Flowers Gone,”” and ‘“‘Kisses
Sweeter Than Wine.”

The most poignant number is
the finale: One by one, the artists
walk on stage and join in on the

Just A Little Joke. Impressionist
Rich Little struggles to watch his new
video without the use of a VCR. The
video, “‘Rich Little: One’s A Crowd,”
will be available from Orion Home
Video for a list price of $59.98
beginning Oct. 27. The 80-minute
program features Little's impressions
of such luminaries as John Wayne,
Jack Nicholson, Howard Cosell,
Ronald Reagan, and Jimmy Swaggart.

late Harry Chapin’s “Circle”’; the
Kingston Trio’s Bob Shane hits it
right on the head when he says,
“There’s been a special kind of
magic here tonight.”” This tape
should hit it big with fans of '50s
and '60s folk, many of whom are
now full-fledged yuppies.

DAVID BUSHMAN

“The KangaZoo Club—Wild Ani-
mal Friends Vol. 1-3,” Crocus
Entertainment, 40 minutes and
$9.95 each.

Children of all ages are fascinat-
ed by animals. The KangaZoo Club
offers viewers an opportunity to
visit zoos and animal parks around
the world and to become familiar
with a wide variety of animals.
Songs and facts are mixed with
live-action close-ups of the animals
highlighted in each volume, giving
children an exceptional and enter-
taining way to learn about the sub-
jects. The host is a person dressed
in a kangaroo costume, an ap-
proach that could seem patroniz-
ing to the audience. In programs
like these, which feature real ani-
mals and examine their impor-
tance to the ecosystem of the plan-
et, a cartoonlike get-up serves no
purpose. These tapes are recom-
mended viewing for children in the
second to fourth grades.

PHYLLIS LICHTMAN

“Carly Simon: Coming Around
Again,” HBO Video, 60 minutes,
$19.95.

Carly Simon hadn’t performed
live on any stage for a number of
years before this outdoor concert
in Gay Head, on the Massachu-
setts island of Martha’s Vineyard,
was filmed in 1987. The Cape Cod-
at-sundown setting, complete with
sea gulls, sailboats, rolling hills,
and swelling ocean, is beautiful,
and Simon’s voice sounds stronger
than ever, soaring through several
favorites, including ‘“‘You're So
Vain,” ‘“You Belong To Me,” “No-
body Does It Better,” “You've Got
To Hurt,” “Two Hot Girls,” and
“Coming Around Again.”

An upcoming live-album version
of this concert will be heavily
cross-promoted with the video, and
clips from this program, for the
songs ‘“The Stuff That Dreams

Are Made Of”’ and ““Coming
Around Again,” have been fea-
tured prominently on VH-1. Ex-
pect steady sell-through volume on
this one; fans will be lured by Si-
mon’s rare stage performance and
the attractively low sale price.

1.C. McADAMS

‘“Woody Vs. Bo: The Ten Year
War,” Family Express Video, 51
minutes, $29.95.

(Continued on next page)

such as International Video Enter-
tainment’s “PGA Tour Golf: Tips
From The Tour,” priced at $14.95;
Paramount Home Video's ‘‘Lee
Trevino’s Golf Tips For Young-
sters,”” priced at $24.95; and what
may be the biggest-selling golf
tape ever to hit the market, Bob
Mann’s ‘“Automatic Golf”’ from
Video Reel, which also sells for
$14.95.

Even while IVE and Paramount
have low-ball entries, both are also
eyeing the high end. Three other
tapes in IVE’s Professional Golf-
ers Assn. Tour series, which fea-
tures five big-name touring pros—
Tom Kite, Craig Stadler, Payne
Stewart, Hal Sutton, and Lanny
Wadkins—carry a suggested list
of $59.95.

For its part, Paramount offers
“Greg Norman’s Golf” for a list
price of $79.95 but also has four
tapes that profile some of the
toughest courses on the pro cir-
cuit, including the famous- Blue
Monster in Miami, for a list price
of $24.95 each.

Observers say that even with
the flood of golf tapes on the mar-
ket, quality has generally stayed
high.

“The first tapes were very sim-
ple one-camera affairs,” says Su-
san Kraut, a representative of the
Booklegger, a major distributor of
golf videos. “With the involvement
of the major labels, we're seeing

much higher production values
and more publicity and promo-
tion.”

Despite the logjam of new prod-
uct vying for shelf space, a num-
ber of older titles continue to post
strong sales. Although accurate
numbers are hard to come by, a 13-
tape series produced by Golf Di-
gest magazine—each tape covers a
particular aspect of the game—ap-
pears to be a perennial favorite.

Another supplier that has post-
ed impressive sales is SyberVision.
“Golf With Al Geiberger,” which
emphasizes neuromuscular train-
ing, has been the line’s top seller
and has been certified platinum
even with a price point normally
reserved for Hollywood A titles,
$89.95. °

One of the all-time-best-selling
golf tapes oddly enough is not an
instructional tape. With more than
165,000 units sold, J2 Communica-
tions’ “‘Dorf On Golf” features co-
median Tim Conway in a zany look
at life on the links. The suggested
list is $29.95.

In addition to being marketed at
tournaments, ‘“‘Dorf” is available
at golf shops and at video outlets.
Furthermore, Conway, whose
Dorf character was recently
named PGA Man Of The Year, ac-
tively promotes the tape wherever
he appears. J2 says a sequel may
be made.

2nd ANNUAL
AMERICAN VIDEO CONFERENCE
& AWARDS
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Presented by:
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B2 TheAmerican Film Institute with
Billboard Magazine and The ReporTER
For registration information call (213) 856-7743.

i

AMERICAN VIDEO CONFElRENCE

A professional conclave for the non-theatrical,
special interest, and music video field.
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L3 Compiled from a national sample of retail store sales reports.
o |l x
x Q
o < z s
@ g s | TITLE Copyright Owner, Remarks ue
EilalE Manufacturer, Catalog Number 22
HEALTH AND FITNESS ™
j EE * % NO.1 *a: E
Callan Productions Corp. . Callan Pinckney presents deep muscle
1 | 1 |8 | CALLANETICSO MCA Home Video 80429 exercise techniques. ) 2e
2 s | 89 JANE FONDA'S LOW IMPACT Lorimar/LightYear Ent. A fun and effective alternative to 1995
AEROBIC WORKOUT ¢ Lorimar Home Video 070 traditional dance aerobics. :
. f Lorimar/LightYear Ent. Beginner and advanced routines
3 3 88 JANE FONDA'S NEW WORKOUT ¢ Lorimar Home Video 069 designed to strengthen and tone. SERH
Lorimar/LightYear Ent. This 25-minute video is more than a
4 2y STARVBIITLDANEEORDE Lorimar Home Video 077 warm-up and less than a full workout. [EEE
i . JCI Video Inc. Fitness video gets down to basics and is
5 | 7 ] 8 | KATHY SMITH'S BODY BASICS 1Ci Video 8111 designed for the beginner. HEE
k! RICHARD SIMMONS AND THE SILVER ) . Fitness program for people over 50
6 5 89 FOXES Lorimar Horme Video 158 includes warm-ups and aerobics. 2ess
KATHY SMITH'S WINNING g Combines aerobic exercise with free
7 9 51 WORKOQUT ¢ foxliilslVideglEHI0 T2 weight training in a 12 week program. 2.95
8 6 | 89 KATHY SMITH'S ULTIMATE VIDEO JCI Video Inc. Strenuous program designed for 2995
A WORKOUT JCI Video 8100 intermediate and advanced exercisers. )
9 | 8 | 31 | KATHY SMITH'S STARTING OUT Fox Hills Video FH1027 g:;’i‘r{nse'r“s"h's easy-to-doworkoutfor | 1945
1013 | 8 RAQUEL, TOTAL BEAUTY AND Total Video, Inc. Raquel Welch combines exercise and 195
FITNESS HBO Video 2651 yoga with tips on staying youthful. i
Total Video, Inc. Extensive weekly exercise and yoga
1118 | 75 | AWEEK WITH RAQUEL HBO Video TVA9965 program designed by Raquel Welch. 2995
DENISE AUSTIN'S LOW-IMPACT q Fitness expert Denise Austin has a new
12 9 AEROBICS Parade Video 26 workout designed for everybody. e
’ Raymax Prod. P. Brownstein Prod. Debbie Reynolds leads three separate
13 £ DO IT DEBBIE'S WAY VidAmerica 1008 workouts set to big band music. 2358
. Bess Motta's three workouts include
14 11 | 89 20 MINUTE WORKOUT Vestron Video 1033 aerobics, stretching and more. 2995
15|17 | 88 JANE FONDA’S EASY GOING Lorimar/LightYear Ent. Calisthenics and aerobics for any age at | 9q¢
WORKOUT ¢ Lorimar Home Video 058 a slow and easy pace. :
16| 14 | 83 THE JANE FONDA'S WORKOUT Lorimar/LightYear Ent. Strenuous exercise program designed 39.95
CHALLENGE Lorimar Home Video 051 for experienced exercisers. .
SUPER STOMACHS BY JOANIE . Strengthen, tone, and reduce your
17 | REENTRY GREGGAINS fatadelideal22 stomach with this short workout. LEkE
JUDI SHEPPARD MISSETT'S JCI Video Inc. Total body workout combining
18 RE'ENTRY% FITNESS FORMULA JCl Video 9122 movement, dance, and music. R
. Judi Sheppard Missett's original exercise
19 | 10 | 43 | JAZZERCISE ¢ MCA Home Video 55089 e ) a e Ate e o 39.95
’ Raymax Prod. Debbie Reynold's leads this easy-to-
20 RE-ENTRY COUPLES DO IT DEBBIE'S WAY VidAmerica 7142 follow program for the older exerciser. 2998
BUSINESS AND EDUCATION™
* & NO.1 »
1| 2 | 77 | THEVIDEO SAT REVIEW Random House Home Video Improveitest dawine Skils)ionthose §9.95
important college-entry SAT tests. -
. P Development of managerial skills &
YRR 87’% CAREER STRATEGIES 1 Polaris Communication e [ aymmar g ) 19.95
Paramount Pictures Henry Winkler educates parents and
3 | 1 | 8 | STRONGKIDS, SAFE KIDS Paramount Home Video 85037 children about child abuse. &S
% . I Successful public speaking through use
4 3 | 857 PERSUASIVE SPEAKING Polaris Communication S O DG 19.95
. - Learn when and how to move to get the
§ | RE-ENTRY | CAREER STRATEGIES 2 Polaris Communication most out of 2 new position, 19.95
Crown Publishing Corp. Basics of sign language with emphasis
6 4 8 SAY IT BY SIGNING Crown Video on useful words & phrases. g3
. Improvement in interviewing skills and
7 5167 THE WINNING JOB INTERVIEW Star Video Prod. career development. 39.95
.y INTERVIEW TECHNIQUES & . See and learn positive strategies to use
8 RE{“.!“ RESUME TIPS Bennu Productions during job interviews. GEH
. ) . . Information on shopping for and
] 6 | 8 CONSUMER REPORTS: CARS Lorimar Home Video 074 selecting a new or used car. 19.85
This animated program explains the
10 | RE-ENTRY | WHERE DID | COME FROM? LCA story of conception and birth to kids. 24.95
. ’ A look at drug abuse and the techniques
114§ 7 51 DRUG FREE KIDS: A PARENT'S GUIDE LCA parents can use to solve it. 29.95
. The problems and solutions of teenage
12101 5 SHATTERED MCA Home Video 80430 drug addiction are discussed. 2495
13114 ] 63 HOW TO USE YOUR IBM PC-IN TEN Kennon Publishing Corp. Basic knowledge to make the IBM-PC 79.95
EASY LESSONS Kennon Video work in countless ways. :
Gregory A. Howard Video eases you through every basic
14 8 2 HELLO PC Morris Video 3102 function right up to using the printer. 2995
. N Famous events from the Civil War are
15 8 | 53 AMERICAN HISTORY: THE CIVIL WAR Increase Video IVO15 recounted and analyzed. 29.95

’ ITA gold certification for a minimum sate of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000

units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million
at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. SF short-form. LF long-form. C
concert. D documentary.  Next week: Recreational Sports; Hobbies And Crafts.

e < M 2

You Say Tomato . ..

A besieged pizzeria worker has a different kind of slice in

mind in “‘Return Of The Killer Tomatoes,” one of several new home video titles

released this month by New World Video.

VIDEO REVIEWS

(Continued from preceding page)

The annual meeting of the Ohio
State Buckeyes and the Michigan
Wolverines has evolved into one of
college football’s legendary rival-
ries. More often than not the Big
10 title and a trip to the Rose Bowl
hang in the balance. However, the
true glory years of this annual
matchup occurred between 1969
and 1978, when the two legendary
coaches—Woody Hayes and Bo
Schembechler—went head to head.
During that decade a number of
memorable games were played, in-
cluding the famous 10-10 tie in
1973.

Hosted by former Buckeye Paul
Warfield and ex-Wolverine Jim
Bradstatter, this program not only
profiles the games, it also gives its
audience a sense of history by
sharing the two coaches’ recollec-
tions of each hard-fought contest.
Obviously, this program has a
great deal of regional appeal.
However, between the two univer-
sities there are probably enough
alumni scattered around the coun-
try to render this an attractive
sell-through proposition. RTR

‘“Kathy Smith’s Fat Burning
Workout,” Fox Hills Video, 60
minutes, $29.95.

Anyone faced with the problem
of shedding a few excess pounds
might consider Kathy Smith’s
newest workout regime the ideal
solution. The body only begins to
burn off fat after 15 minutes of
steady excercise, and this program
carries participants far beyond
that point. However, between
workout segments are heart-rate
and exertion-level checks that al-
low viewers to pace themselves.

It’s true that there are a number
of workout programs on the mar-
ket, but both the popularity of the
genre and the success of Smith’s
other programs would seem to in-
dicate that there is a ready market
for this title. RTR

“Floral Fantasy,” Ron Roy Pro-
ductions, 45 minutes, $24.95.
Billed as “‘the world’s first video
bouquet,” this soothing and simple
tape consists of endless images of
flowers (roses, daisies, marigolds,
and many more), with each shot

held for about two seconds and
then dissolved into the next. Com-
posers Carmen Dragon and Eric
Bikales provide the pleasant new
age-style soundtrack of flutes and
harps to go with the nonstop floral
flow. You won't see this video
aired on MTV, but it is perfect for
hospitals, health-food stores, and
cardstores. cM.

“Duck Hunting With David Cory
And Jerry West,” MRS Enter-
prises, 45 minutes, $34.95.

Duck hunting holds an ageless
appeal for many American males
(and some females). This well-con-
structed instructional video is a
slick treatise on how to do it suec-
cessfully. Former basketball star
Jerry West, duck expert David
Cory, and old-time hunter Dick
Desjardins demonstrate and dis-
cuss such topics as the location
and construction of blinds (stand-
up and sunken), camouflage, duck
calling, decoys, shooting skills,
and safety. Live action demonstra-
tions, aerial photography, folksy
interviews, and computer graphics
are used effectively in this clear
and comprehensive how-to.  CM.

1 L e A <1
re: ACTION!

That's what you'll get
when you advertise in

ACTIONNART

the Billboard Classified.
Call toll free (800) 223-
7524, NY residents dial
(212) 536-5174.
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Rediscovering a New World of
Adventure on the High Seas to 1992

By JOSE RAMON PARDO

oya, the great 18th and 19th century Spanish
painter, will be the subject of a new musical biog-
raphy that is scheduled to appear soon. Produced
by Freddie Gershon and Allan Carr, it will debut in 1992,
while Seville celebrates its World's Fair, Barcelona the Olym-
pics, and Madrid enjoys the title of Cultural Capital of Eu-
rope. The role of Goya is to be played by no less than Placido
Domingo. Sharing the stage will be Dionne Warwick, Gloria
Estefan, Simone, and Seiko Matsuda—four international fig-
ures competing to sing a duet with Domingo, the celebrated
Spanish tenor.

At about the same time, if the protagonist’s health allows,
an opera entitled ““Christopher Columbus” will debut with
José Carreras in the starring role. This will be the christen-
ing of the celebration with Spain as protagonist and the en-
tire world looking on. Spain will be the universal center of
attention—all this because on Oct. 12 it will be exactly 500
years since the Spanish expedition, at the hand of Christo-
pher Columbus, stretched out the limits of the world. It was
a Spanish adventure that changed the history of humanity.

Now in 1988, Picasso’s paintings hang in museums in ev-
ery country. José Carreras' iliness has had the worid's music
fans in constant vigil. Julio Iglesias’ concerts in New York,
Rio de Janeiro, Tokyo, and Sydney are world news. Miles Da-
vis takes advantage of his visits to Spain to buy clothes by
the designer Adolfo Dominguez, creator of the slogan “the
wrinkle is beautiful.” Andrés Segovia's guitar, mute several
months ago, has filled audiences on the five continents with
amazement. And the greatest voices, not only from the op-
era, vie for the right to sing with Monserrat Caballé, another
Spanish voice that astonishes on stages all over the world.

Spanish talent is alive and well, and the world turns its eyes
toward Spain seeking new stimulation. That'’s also true in pop
music. Twenty years ago the British thought that “Black Is
Black" was an English hit, but it was born in Spain. A little bit
later it was the Americans who sang “‘A Song Of Joy" by the
man from Granada, Miguel Rios, and "“Eres TG’ by the
Basque singers Mocedades. Now half of the world knows
songs by Julio Iglesias, Raphael, Camilo Sesto, José Luis Per-
ales, Roclo Jurado, and Rocio Durcal. They are consummate
Spanish talents, but they are not the only ones. The new rock
generation is also conquering outside of Spain: Mecano, Hom-
bres G, Duncan Dhu, La Unién, and Radio Futura all open Lat-
in American markets with great success. Spanish talent is
making itself heard all over the world, introducing new names
as well as old to the classics of Spanish music.

A new Intellectual Property Law came into force several
months ago, surplanting another century-old law that was
written when radio, TV, records, and videos didn't even ex-
ist. It is changing the relationship between authors, singers,
the industry, and consumers. The year 1987 was a year of
great crisis as the record companies prohibited the utiliza-
(Continued on page S-34)
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p to this time, the marketing of the

compact disc has been successfully
targeted to the 25- to 45-year-old music
enthusiast. But the 18- to 24-year-old—an
integral part of music’s largest audience—
has thus far been reluctant to invest in
either CD players or discs. This is pri-
marily due to the sensitivity of these
younger, less affluent consumers to the
current high price of available software.

In order to reach this important group

of consumers, compact disc co-develop-
ers Sony Corporation and N.V. Philips
announced in December 1987 a new ex-
tension of the compact disc format.

~ What Insiders Are Saying

B How to Promote and
l Complete Guide to
- CD3-Compatible

Hardware

What is CD37?

Known as the 8cm or 3-inch disc, ““CD3”’
as it has been called is digitally formatted
to the same exacting standards as the cur-
rent 12cm (4 % -inch) product. Yet it of-
fers the type of flexibility, portability, and
affordability that is so important to to-
day’s music customers.

During the past year, some 20 major
and independent labels have followed the
lead of Sony and Philips, releasing more
than 200 CD3 titles. And with room for
up to 20 minutes of music, each CD3 has
the versatility to encompass a number of
different music configurations and price

points: Please turn page
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The 3-inch

G0 — the next

logical step in the

Digital Audio Revolution
has arrived. And.
keeping with our leader-
ship role in the field of
digital sound, CBS Records
1S committed to staying

a step ahead — every step
of the way,

€8S Compact Disc Singles

{CD3) offer the- widest rance

of musical styles coupted wizh
the selling power of the worla's
biggest superstars. From Michael

Jackson and George Michae! to
Bruce Springsteen, Willie Nelson
Julio lglesias and Sed=

Think of our CO3 singles as singles
maxi singles — with an A side and a B sid

on the same side. And with a price thats
not much more than the traditional vinyl er
cassette versirs

Forty new releases featuring current hits and
past classics are now available with mary

more to follow So if you're looking for a new way
to profit from the digital revolution, the answer
is right before your eves

1B CD2 SINGIES

INGREDIBLE SOUND AT INGREDIBLE PRUGES

CBS 15 a trademark nt CBS inc © 19HR (85 Fesowds Ing
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What is CD3?

Continued from first page.

e New music selections can be marketed
as a *‘CD3 SINGLE.”’ Now the traditional
“‘hit”” music disc can be offered with the
quality and convenience that the compact

* disc is known for.

® The popular, long-play dance mixes
heard on radio and in clubs are also avail-
able in the new ‘“CD3 MAXI SINGLE”
configuration.

* Anew “*CD3 MINI-LP’’ containing up
to 4 cuts can also be offered. This version of
the 3-inch disc is ideal for compilations and
other reissues, as well as for promotional
samplers of special recordings.

The new CD3 software is compatible
with virtually all compact disc players
available today by means of a simple, inex-
pensive adapter. In addition, 75 current
player models at all price points can acco-
modate CD3s without an adapter. In fact,
by 1989 all new home, car, and portable
CD players being introduced are expected
to be designed to play 3-inch discs without
the need of an adapter.

The CD3 has great visual appeal, which
enhances its ‘‘collectibility.”” This makes it
easy to differentiate from the 5-inch album
discs, creating exciting merchandising dis-
play possibilities. And the disc’s small size
allows for the mobility that is essential for

today’s young consumer. In fact, the CD3’s
size has already sparked a new generation
of portable compact disc players that will be
as easy to carry and use as the disc itself.

Finally, and perhaps most importantly,
all CD3s—regardless of configuration—are
inexpensive, making them desirable for
both young consumers and less affluent old-
er music lovers alike.

In short, the new CD3 format is proving
to be a popular way to further expand the
compact disc marketplace. CD3s comple-
ment—not compromise—the demand for
S-inch compact discs, and are the ideal pro-
motional tools for heightening awareness of
the CD format.

CD3: STIRRING UP EXCITEMENT

Five years ago, the compact disc started
reviving the record industry—singlehand-
edly. The trick back then was to educate
consumers as to the benefits of the CD—the
vastly improved sound quality, the conve-
nience, the durability.

Now the CD has spawned a spin-off—
the 3-inch disc, better known as the CD3
And now it’s time to emphasize the ad-
vantages of the CD3, because this new
product promises to keep interest levels
high and sales figures brisk. The chal-
lenge for retailers is similar to the one
they faced in 1983: to make their cus-
tomers aware of this new product and to
dispel any confusion or misconceptions

This special supplement is designed to \

steer you in the right direction by providing
everything you need to know about CD3.
You’ll find a CD3 primer, a complete list-
ing of titles, reviews, invaluable address
and phone guides to manufacturers and
record labels, and ideas for promoting and
merchandising a potentially hot product in
its infancy.

Already, retailers are finding that the
CD3 is piquing their customers’ curiosity.
*“The initial signs are somewhat encourag-
ing, particularly with the bigger titles,”
says Steve Bennett, Record Bar’s vice pres-
ident of marketing. And according to Drew
Garrett, head of purchasing and distribution
for Dallas Digital, ‘*The greatest response
seems to be excitement and interest.”’

ﬂul;in_zj [ e

Already, the CD3 has added comph to the
record industry. Retailers are saying that
the CD3 is sparking 5-inch CD sales the
same way that 45 vinyl singles traditionally
boosted LP sales. ‘‘People are inclined to
buy a single for one song; then they find that
they want to hear more, so they buy the full
CD version,”" says Dallas Digital’s Garrett.

This enthusiasm comes at a time when
CD3s have been commercially available for
only a few months. “‘Interest hasn’t even
begun to peak,’” says Randy Davis, director

This special lssue of Sefling CPy was produced by Digital Awdic & Compact Dive Beview, WGE Publishing, 70 Route 202 N,
Peterbwrough, NH 03458, Publisher: Wayne Green: Associate Publisher: Dick Lewis. Exceutive Bditor: Larry Canale, Supplement
Editor: Leslie Keros. Art Director: Bob Dukette, Graphic Designer; Marilyn Morun, Contributing Editors: Amec Eiscnberg, Ed

Murray. Lon Waryncia

Special thanks to Mare Finer of Communication Besearch, 3 Gateway Center, Pittshurgh, PA 15222

Retailers imterested in regular issues of Selfing CDs should call 1-H00-227-1053, Sefling OO0 s published bimonthly by WGE

Publishing.

of operations at St. Louis’ Streetside
Records. When it does, look for CD3 to
explode.

Remember that those old vinyl 45s were
an important part of rock’n’roll history.
The CD3 shows even greater promise. For
one thing, the format reaches beyond pop/
rock music, giving classical and jazz la-
bels a low-cost digital medium for the
masses. It’s an obvious and reasonably
priced introduction to full-length CDs.

In rolling out the CD3, record labels
have utilized several different concepts.
Many are treating the CD3 as they did
the traditional vinyl 45 single—by pack-
aging a current hit single with a “‘B-side.”’
You’ll also find CD3s that are ‘‘mini-al-
bums,’’ containing two to four hits from
one to several artists. And several record
labels are using CD3s to release live and
alternate versions of various tracks.

But even with the industry’s best efforts,
the key to the CD3’s future still comes back
to consumer awareness.

““With a developing technology like this,
the most important thing that needs to hap-
pen is that it gets support,”” says the Record
Bar’s Bennett. ‘And if the way it gets atten-
tion is for one release or one group of re-
leases to be pulled out and merchandised as
a separate point of focus, that’s very posi-
tive. The idea that you really want to create
about CD3 is that there’s something spe-
cial.”” Quite a “*bit"’ special, in fact.
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etailers looking for the hottest CD3s need look no further than our Selling CDs Hot Picks. Below
you’ll find 13 titles, ranging from the newest releases to proven best sellers. Suggested retail prices

are also noted.

Englishman in New York
Someone to Watch Over Me
Up from the Skies

A&M CC 31001
Disc time: 18:47

Sting’s wonderful tongue-in-cheek sin-
gle, “‘Englishman in New York,"” is reason
enough for his fans to purchase this disc.
Though it’s taken from his latest album,
Nothing Like the Sun, the other two tracks
here are previously unreleased jazz num-
bers not available anywhere else.

This CD3 is clearly the hottest release yet
from A&M. It’s a perfect buy for those who
haven’t purchased his most recent CD—or
for fans who can’t get enough of the Po-
lice’s former lead singer.

This CD3 is priced to sell at about $4.98.

IR A CHAPMAN

fast ca

for you
betund the wat

Tt
CO Srnge

L

Fast Car
For You
Behind the Wall (Live)

Elekira PRCD 3-2264
Disctime: 10:42

Tracy Chapman’s brand of folk/rock
(some compare it to Joan Armatrading) has
caused quite a sensation. This CD3 offers
the Top 10 hit from her self-titled debut
album—the bleak, powerful ballad, ‘‘Fast
Car’’—plus the quiet, disarming love song
““For You’ and a stirring live version of
Chapman’s a cappella lament about wife
abuse, ‘‘Behind the Wall.”’

1ggested retail price is $3.98.

o il THI TTRE OF MY LIVE
=TT =]

First We Take Manhattan
(’ve Had) The Time of My Life
Up Where We Belong

Cypress CC 31007
Disctime: 12:26

Retailers will have a difficult time keep-
ing this CD3 on the shelves. The first CD
single from Cypress Records (distributed
by A&M), it boasts two No. 1 hits. The
first, “‘Time of My Life,”” is Jennifer
Warnes’ duet with Bill Medley from last
year’s Dirty Dancing soundtrack. The other
No. | hit here is the Academy Award-win-
ning **Up Where We Belong’” from the film
An Officer and a Gentleman. The cut,
which won a 1982 Oscar for best song from
a motion picture, features another of
Warnes’ touching duets, this one with Joe
Cocker.

Also included is a lesser-known but stiil

worthy cut, “‘First We Take Manhattan,”’
from Warnes’ critically acclaimed 1986 re-
lease, Famous Blue Raincoat . This CD3 is
priced to sell at about $4.98.

Roll With It (extended mix)
The Morning Side

Virgin 99326
Disc time: 8:38

Talk about throwbacks! Steve Win-
wood’s No. 1 single, *‘Roll With It,”” has
all the R&B rhythm and charm of his
Spencer Davis days, with the added punch
of digital sound. You also get the pensive
*“The Morning Side”’ for a mix of old and
new that works beautifully. It’s an excellent
teaser for Winwood's current album of the
same name. The disc retails for $3.98.

America the Beautiful

Dunhill DZ545-002
Disc time: 3:38
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LIPMEANS WP T 20 MINUTES
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Featuring Songs You Love and Songs You’ve
Never Heard From Your Favorite Artists

" THE NEW ONES:

[FsoAN ARMATRADING

LIVING FOR YOU ........,

DOWN TO ZERO (live) - SHOW SOME EMOTION (live)

(previously unreleased)

Il JOE JA(KSON_

||7 &d
(HE’S A) SHAPE IN A DRAPE q

(from the “Tucker” soundtrack)

SOUL KISS - MONDAY PAPERS (cc 31008)

(previously unreleased)

~ Jennifer
Warnes

FIRST WE TAKE MANHATTAN......

I'VE HAD THE TIME OF MY LIFE - UP WHERE WE BELONG
(duet with Bill Mediey) (duet with Joe Cocker)

:THE CATALOG:

E3 1 [\Y[c] ENGLISHMAN IN NEW VORI

SQUEEZE :L?(g.(l;()Pl’FREIEhIII\I.l;?D (Ilve) TAKE ME I'M YOURS (live)

SUZA_N N E_ VEGA I.LElF’TgFACENTER (live)  NEIGHBORHOOD GIRLS (live)

(o], [s] DREAMIN
GRAVITY NEVER FAILS SECRET

'ROBYN HITCHCOCK BALLOON MAN ..
& THE EGYPTIANS A GLOBE OF FROGS (electric) - THE GHOST SHIP

SIMPLE MINDS ettt

 JOINTHE CIF REVOLUTION! =

- 1988 A&M Records, Inc. All Rights Reserved.

www americanradiohistorv com


www.americanradiohistory.com

ple is Vinson’s **Hold It Right There,”” a
swinging romp from Williams® 1984 re-
lease Nothin' But the Blues , for which the
singer won his first Grammy Award in his
50 years in show business. The track fea-
tures a parallel intro from Vinson and Hol-
loway. Williams enters with his smooth,
pleading voice, soon joined by Vinson, who
sings both solo and with Williams.

To date Delos also has released four other
jazz CD3s. The label does not list a suggest-
ed retail price.

GO ALL THE WAY

| WANMA BE
WITH You

TONIGHT

Go All the Way

1 Wanna Be With You
Let’s Pretend

Tonight

Rhino R3 73016
Disc time: 12:59

In one quick serving, Rhino has spooned
out four of Eric Carmen and the Raspber-
ries’ tastiest tracks. The disc starts with an
obvious number—the forever fresh *‘Go
All the Way’’—and progresses with two
more blasts of urgent pop/rock, ‘‘l Wanna
Be with You'” and ‘‘Let’s Pretend.’’ The
final track is the steaming *‘Tonight,”’ dur-
ing which guitarist Wally Bryson tosses off
a crunching lead.

The disc retails for $5.98.

Four By Two

Folk Era NE100IMD
Disctime: 12:10

One of the first labels to take advantage
of the CD3 is New Hampshire-based Folk
Era, with these four songs from Kings-
ton Trio alumni Nick Reynolds and John
Stewart.

Stewart’s ‘*‘Dreamers on the Rise,’” the
best song of the four, is flowing and
folksy—reminiscent of the Peter, Paul, &
Mary/Simon & Garfunkel folk-pop sound.
The dancing guitar lines on ‘“Cheyenne’’
are another disc highlight.

Four By Two should please Kingston
Trio fans and those who miss the fun,
friendly folk sound. The disc sells at retail
for $5.98.

Another Part of Me (extended, dub, and
a cappella mixes)

CBS 49K-7855

Disc time: 14:25

NRBQ: Crazy Like a Fox

Jonathan Richman & the Modern
Lovers: Dancin’ Late at Night

Tetes Noires: Tell Me When

Barrence Whitfield & the Savages: Stop
Twistin’ My Arm

Rounder CDS-1 (88)

Disc time: 14:42

This collection of back-to-basics, raw
and raucous roots-rock is a timely antidote
for people wanting to reach beyond the usu-
al Top 40 fare. Four different groups are
featured, with the common denominator of
audacious rhythm’n’blues.

NRBQ (New Rhythm and Blues Quartet),
Jonathan Richman & the Modern Lovers,
Tetes Noires, and Barrence Whitfield & the
Savages each maintain an unrefined attitude
that will remind you of the early days of
rock—straight, no chaser.

The disc retails for $4.98. An adapter is
included in the jewel box packaging.

FRANK ZAPPA

PEACHES EN REGALIA

Peaches en Regalia

Rykodisc RCD3 1001
Disctime: 13:15

Peaches en Regalia offers three of Frank
Zappa’s more accessible works from vari-
ous points in his career.

The title track is a quirky rock instrumen-
tal taken from 1970’s Hot Rats (via Zappa’s
own digital remix). ‘‘Im Not Satisfied,”’
from 1968°s Cruising With Ruben & the
Jets, salutes the good-ol’ slow rock songs
of the "50s. The smooth ‘‘Lucille Has
Messed My Mind Up’® from Zappa’s 1979
rock-opera Joe's Garage is the outstanding
track, with silken vocals from Ike Willis
and inspired, unusual guitar sounds from
Zappa and the gang.

Peaches en Regalia is a great way for
your customers to determine whether the
anti-mainstream guru is their cup of tea—
especially for those who hesitate plopping
down the usual $15 for a full-length disc.
The CD3 retails for $5.98.
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KEY CD3 CONTACTS

or more information on CD3

hardware and software com-
panies, here is a list of manu-
facturers and key marketing per-
sonnel.

ADC (BSR North America Ltd.)
71 Chapel St.

Newton, MA 02195

David Moran

(617) 964-3210

AIWA America

35 Oxford Dr.
Moonachie, NJ 07074
Bob Pierce

(201) 440-5220

Citizen (CBM America Corp.)
2999 Overland Ave., Ste. 203
Los Angeles, CA 90064

A.T. Mucciarone

(213) 558-09611

Denon America, Inc.
27 Law Dr.

Fairfield, NJ 07006
Ken Furst

(201) 575-7810

Emerson Radio Corporation
One Emerson Lane

North Bergen, NJ 07047

Ed Ryan

(201) 854-6600

Kenwood USA Corporation
2201 E. Dominguez

Long Beach, CA 90810

Dan Petersen

(213) 639-9000

NEC Home Electronics (USA)
1255 Michael Dr.

Wood Dale, IL 60191

Michael Piehl

(312) 860-9500

Onkyo U.S.A. Corporation
200 Williams Dr.

Ramsey, NJ 07446

Len Schneider

(201) 825-7950

Philips Consumer
Electronics Company

1-40 & Straw Plains Pike

P.O. Box 14810

Knoxville, TN 37914

David Birch Jones

(615) 5214316

Pioneer Electronics
2265 East 220th St.
Long Beach, CA 90810
Mike Fidler

(213) 835-6177

Sanyo/Fisher (USA) Corporation
21350 Lassen St.

Chatsworth, CA 91311

Richard Devine

(818)998-7322

Sony Corporation of America
Sony Drive

Park Ridge, NJ 07656

Jim Geitz

(201) 930-6278

Technics

One Panasonic Way
Secaucus, NJ 07094
Bruce Adams

(201) 348-7000

Toshiba

82 Totown Rd.
Wayne, NJ 07470
Jay Yancy

(201) 628-8000

Yamaha Electronics Corporation
6660 Orangethorpe Ave.

Buena Park, CA 90620

Larry Poor

(714) 522-9105

ke

| Record Comphilon)

A&M Records

1416 North LaBrea Ave.
Hollywood, CA 90028
Jayne Neches Simon
(213) 856-2738

Arista Records

6 West 57th St.

New York, NY 10019
Jim Cawley

(212) 489-7400

Atlantic Records

75 Rockefeller Plaza
New York, NY 10019
Nick Maria

(212) 484-6000

Bar None

P.O. Box 1704
Hoboken, NJ 07030
Glenn Morrow
(212) 995-0650

Capitol/EMI1/Manhattan/
Angel (CEMA)

1750 North Vine St.

Hollywood, CA 90028

Dennis White

(213)462-6252

CBS Records

51 West 52nd St.
New York, NY 10019
Jerry Shulman
(212)975-5184

Chrysalis Records
645 Madison Ave.
New York, NY 10022
Steve Heldt

(212) 758-3555

Cypress Records

2323 Corinth St.

Los Angeles, CA 90064
Craig Sussman

(213) 465-2711

Delos International
9244 Jordan Ave.
Chatsworth, CA 91311
Rudi Simpson

(800) 443-3567

Delta Music

2008 Cotner Ave., Ste. 2

Los Angeles, CA 90025-5604
Jerome Stein

(213) 479-0667

Digital Music Products, Inc.
P.O. Box 15835

Park Square Station
Stamford, CT 06901

Tom Jung

(203) 327-3800

Dunhill Compact Classics
8300 Tampa Ave., Ste. G
Northridge, CA 90245
Marshall Blonstein

(818) 993-8822

Elektra/Asylum Records
75 Rockefeller Plaza

New York, NY 10019
Hale Milgrim

(212) 484-7200

Enigma Records

1750 East Holly Ave.
El Segundo, CA 90245
David Baker

(213) 390-9969

Folk Era Records

17 Middle Dunstable Rd.
Nashua, NH 03062
Steve Fiott

(603) 888-3457

Geffen Records

9130 Sunset Blvd.

Los Angeles, CA 90069
Eddie Gilreath
(213)278-9010

GRP Records

555 West 57th St.
New York, NY 10019
Mark Wexler

(212) 245-7033

MCA Records

70 Universal City Plaza
Universal City, CA 91608
Lou Mann

(818) 777-4543

PolyGram Records
810 Seventh Ave.
New York, NY 10019
Bob Jamieson

(212) 333-8000

RCA/BMG

1133 Avenue of the Americas
New York, NY 10036
Michael Mansky

(212) 9304500

Rhino Records

2225 Colorado Ave.
Santa Monica, CA 90404
Brian Schuman

(213) 828-1980

Romance Records

6363 Sunset Blvd., Ste. 920
Hollywood, CA 90028-7318
Sam Kleinman

(213) 4654707

Rounder Records

I Camp St.
Cambridge, MA 02140
Duncan Brown

(617) 354-0700

Rykodisc

400 Essex St.
Salem, MA 01970
John Hammond
(508) 744-7678

SST Records

P.O. Box 1
Lawndale, CA 90260
Rich Ford

(213) 835-8977

Telarc International
23307 Commerce Park Rd.
Cleveland, OH 44122
Robert Woods

(216) 464-2313

Virgin Records

9247 Alden Dr.

Beverly Hills, CA 90210
Jim Swindell
(213)278-1181

Warner Bros. Records
3300 Warner Blvd.
Burbank, CA 91510
Charles Springer

(818) 846-9090

Warner/Elektra/Atlantic (WEA)
111 North Hollywood Way
Burbank, CA 91505

Russ Bach

(818) 840-6300

Welk Records

1299 Ocean Ave., Ste. 800
Santa Monica, CA 90401
Kent Crawford
(213)451-5727

For information about disc replica-
tors and accessory manufactur-
ers, please see list following the CD3
catalog.
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SPECIAL CATALOG PULLOUT

I n the following four pages you’ll find a definitive listing
of more than 200 CD3 titles scheduled for release
through November. Suggested retail prices and catalog

—

RECORDS
[JJoan Armatrading: Living for You; Down To Zero (live);

Show Some Emotion (live) CC 31009
OJoe Jackson: I'm the Man; Look Sharp!; A Slow
Song CC 17550
[JRobyn Hitchcock & the Egyptians: Balloon Man; A
Globe of Frogs (electric); The Ghost Ship CC 31005
[JOrchestral Manoeuvres in the Dark: Dreaming;
Gravity Never Falls; Secret CC31004
[CJSimple Minds: Don’t You (Forget About Me-Live);
Bass Line; The American CC 31008
[JSqueeze: Footprints; Black Coffee in Bed; Take Me I'm
Yours CC 31002
[JSting: Englishman in New York; Someone To Watch
Over Me; Up from the Skies P CC 31001
[JSuzanne Vega: Luka; Left of Center; Neighborhood
Girls CC 31003

ARISTA

[JThe Church: Destination; Under the Milky Way

(acoustic); Tantalized CD3-3001
BAR NONI

R

BA

L ]

NONEE

N

[ They Might Be Giants: (She Was a) Hotel Detective:
Kiss Me, Son of God; For Science; The Biggest One;
Mr. Klaw AHAON 005

[ They Might Be Giants: Don’t Let’s Start; We're the
Replacements; When It Rains It Snows; The Famous
Polka AHAON 004

CAPITUL

RECORAD S

[ |Peter Blakeley: The True Tone Sessions—Vicious;
Cattle Train; Bye Bye Baby; Caterina C390870-2

DBS—CD3 SINGLES 3.88

(.BS

_]Gregory Abbott: I'll Prove It To You (edited); Two of a

Kind 38K 7774
[ JMichael Bolton: Wait on Love; | AImost Believed
You 38K 7794

[ JRodney Crowell: | Couldn’t Leave You If { Tried; When

the Blue Hour Comes 38K 7918
[ | Gloria Estefan & Miami Sound Machine: Anything for

You (English & Spanish versions) 34K 7759
[1Julio Iglesias: My Love; Words and Music 38K 7781
[/Michael Jackson: Another Part of Me (3 versions)

49K 7855

[IMichael Jackson: Dirty Diana (2 versions) 34K 7739
[Michael Jackson: | Can’t Stop Loving You; Baby Be

Mine 34K 7253

numbers also are noted.

CMichael Jackson: Man in the Mirror (2 versions)
34K 7668
[OMichael Jackson: The Way You Make Me Feel
(2 versions) 34K 7645
[JCyndi Lauper: Hole in My Heart; Boy Blue 34K 7940
[OKenny Loggins: Nobody’s Fool; I'm Gonna Do it
Right 38K 7971
[JJohnny Mathis: I'm on the Outside Looking In;

Just Like You 38K 7797
[ George Michael: Monkey (2 versions) 38K 7941
[JSade: Paradise (remix); Super Bien Total 34K 7904

[JBruce Springsteen: Cover Me; Pink Cadillac 38K 7946
[ITerence Trent D’Arby: Sign Your Name; Greasy
Chicken 38K 7911

d AN o

[IGregory Abbott: I'll Prove it To You
(2 versions) 44K 7809
[THerbie Hancock: Mega Mix (Rockit, Future Shock,
others); Hardrock; Metal Beat 44K 7850
[JMichae! Jackson: Thriller (original and instrumental

versions) 49K 4961
[JGeorge Michael: | Want Your Sex (monogamy mix);

Hard Day 44K 6814
[JGeorge Michael: Monkey (3 versions) 38K 7849

[JBruce Springsteen: Tougher Than the Rest; Be True;
Born To Run; Chimes of Freedom 44K 4445
[ITerence Trent D’Arby: Wishing Well; (What a)

Wonderful World; Elevators & Hearts 44K 7543

SINGLES  $3.58 |

[JAerosmith: Walk This Way; Dream On 38K 7952
[I/Boston: More Than a Feeling; Foreplay,

Longtime 34K 2355
[JRosanne Cash: Seven Year Ache; Blue

Moon with Heartache 38K 11426
[IChicago: 25 or 6 To 4; Make Me Smile 38K 33193
[]Gloria Estefan & Miami Sound Machine:

Conga; Mucho Money 34K 5457
[JMichael Jackson: Beat It; Billie Jean 34K 6453
[ Billy Joel: It’s Still Rock and Roll To Me; Just

the Way You Are 38K 7950
[IJourney: Don't Stop Believing; Open Arms 38K 7951
[1Cyndi Lauper: Girls Just Want To Have Fun;

Time After Time 34K 5480
[IMeatloaf: Paradise by the Dashboard Light;

Two Out of Three Ain’t Bad 34K 2371

[IGeorge Michael: { Want Your Sex (2 versions)
38K 7164
[JWillie Nelson: Always on My Mind; Blue Eyes

Crying in the Rain 38K 7953
[JPink Floyd: Another Brick in the Wall (Part 2);

One of My Turns 38K 3118
[ JREO Speedwagon: Keep on Loving You;

Time for Me To Fly 34K 2153

[]Simon & Gartunkel: Bridge Over Troubled Water;
Cecilia 38K 33187
[IBruce Springsteen: Born in the USA; Shut Out
the Lights 38K 4680

[Luther Vandross: Never Too Much; Superstar
(Don’t You Remember...)

34K 5482

ciNG

[JJohnny Mathis: Begin the Beguine (disco version);
Simple 44K 7837
[JMarilyn McCoo & Billy Davis Jr.: Shine on Sitver
Moon/Chicago: Street Player 44K 7838
[JAndy Williams: Love Story/Jeff Wayne: Eve of the
War 44K 7830
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Chrysalis”
Records & ¥ Cassettes

[JHuey Lewis & the News: Small World Part One; Small
World Part Two 42K 43280

-
CYPRISS MCORDS

[JJennifer Warnes: First We Take Manhattan; (I've Had)

the Time of My Life; Up Where We Belong  CC 31007
[ DELOS—JAZZ
[JArt Blakey & the Jazz Messengers:

Caravan D/PC-2104

[JThe Timeless All-Stars: Messina; Lupe (Bobby
Hutcherson, Harold Land, Curtis Fuller, Cedar Walton,
Buster Williams, Billy Higgins) D/PC-2105

[JRon Carter, Billy Higgins, Cedar Walton: Willow
Weep for Me; Book’s Bossa D/PC-2101

[JJoe Williams: The Comeback; Hold It Right There;
Sent for You Yesterday; Who She Do (with the Red
Holloway Sextet) D/PC-2102

[DJoe Williams: War No More; What a Difference a Day
Makes; After You've Gone; All the Things You Are

D/PC-2103

» J_,.');,' | AL

[JAlbinoni: Adagio; Pachelbel: Canon/Yale Cellos, Aldo
Parisot D/PC-2017
[IDebussy: Reflections in the Water; Gardens in the
Rain; The Engulfed Cathedral/Carol Rosenberger
D/PC-2018
[IDvorak: Nocturne in B for Strings Op. 40; Moderato
from Serenade in E for Strings Op. 22; Silent Woods for
Cello Op. 68/Los Angeles Chamber Orchestra, Gerard
Schwarz D/PC-2007
[JFalla: Three-Cornered Hat Dances (4)/London
Symphony, Gerard Schwarz D/PC-2019
[JHandel: Arias from Messiah (Rejoice Greatly, He Shall
Feed His Flock) & Samson (Let the Bright
Seraphim)/Mostly Mozart Orchestra, Gerard Schwarz,

Arleen Auger D/PC-2011
[JHandel: Water Music (Excerpts)/Los Angeles Chamber
Orchestra, Gerard Schwarz D/PC-2015
[JHaydn: Concerto in E for Trumpet/Y Chamber
Symphony, Gerard Schwarz D/PC-2006
[OLiszt: Jeux d’eau a la Villa d’Este/Griffes: Fountain of
Acqua Paolo/Ravel: Jeux d’eau/Carol Rosenberger
D/PC-2008
[[]Susan McDonald: Songs of the Harp D/PC-2010

[JProkofiev: Symphony No. 1 Op. 25; Pushkin Waltz No.
2/Seattle Symphony, Gerard Schwarz D/PC-2004
[JRachmaninov: Preludes for Piano Op. 23 Nos. 4-6 and
Op. 32 No. 5/John Browning D/PC-2012
[JR. Strauss: Don Juan Op. 20/Oregon Symphony,
James DePriest D/PC-2002
[IR. Strauss: Salome (Dance of the Seven Veils) &
Intermezzo (Atthe Card Table, Happy Ending)/Seattle
Symphony, Gerard Schwarz D/PC-2016

Rmhatﬁ

“”“"Hm [J2001: A Sonic Odyssey (Sampler—Works of Richard

ﬁmnaﬂh'r‘ Strauss, Respighi, Falla, Handel, Rimsky-Korsakov,
% st ALY Prokofiev, Stravinsky) D/PC-2001
! qrpret BB [JVilla-Lobos: Bachiana Brasileira No. 5 for Soprano & 8

Littie

Cellos; Fugue Conversa from Bachiana Brasileira No.
1/Yale Cellos, Aldo Parisot, Arleen Auger  D/PC-2009
O Vivaldi: Four Seasons (spring); Concerto in C for
Trumpet/Los Angeles Chamber Orchestra, Gerard
Schwarz, Norman Smith D/PC-2013
[IVivaldi: Four Seasons (winter)/Torelli: Sonata in G for
Trumpet/Los Angeles Chamber Orchestra, Gerard
Schwarz D/PC-2014
[JWagner: Die Meistersinger & Gotterdammerung

(Excerpts)/Seattle Symphony, Gerard
Schwarz D/PC-2005
[JRoger Wagner Chorale: A Pocket Christmas

D/PC 2003
DE]
DELTA
[JThe Koo: Gotto Get Together; Runaway CPR 11109

OHarry Chapin: Remember When the Music; | Miss

America
[JRay Charles: America the Beautiful

DZS45-001
DZS45-002

T

[/ Tracy Chapman: Fast Car; For You; Behind the Wall
(live) PRCD 3-2264

[JTracy Chapman: Talkin’ bout a Revolution; Behind the
Wall (live) 69383-2

[JTeddy Pendergrass: 2 a.m. (2 versions) 69422-2

[JKeith Sweat: Make It Last Forever (2 versions) 69386-2
[ JSugar Cubes: Cold Sweat (2 versions); Birthday
(Icelandic); Delicious Demon; Cold Sweat (instr.)
($5.98) 66740-2
[J10,000 Maniacs: What's the Matter Here?; Cherry
Tree

69388-2

-~
ENIGMA
[IBardeux: When We Kiss (2 versions); Sex Machine;
Magic Carpet Ride (remix) D31C-75018
[/Devo: Disco Dancer (4 versions) D31C-75511

[ Stryper: Always There for You; The Reign; Soldiers
Under Command (live); Interview with Robert Sweet
(pt. 1) D31C-75509

ULH ER £5.98

N Folk Era -

[1The Clancy Brothers & Robbie O’Connell: Rothsea-o;

Finnegan's Wake; Risin’ of the Moon FE1007MD
[IFolk Era Sampler | FE1004MD
[L1Folk Era Sampler Il FE1005MD

[JKingston Trio: Sail Away Ladies; Oh Mary; Sea Fever
FE1002MD
_JKingston Trio: Tom Dooley; Three Jolly Coachmen;
Pay Me My Money Down FE1001MD
[INortheast Winds: Roll Alabama; Martin Greigh; The
Orange & the Green FE1006MD
[INick Reynolds & John Stewart: Four by Two
(Dreamers on the Rise; Cheyenne; Buddy Won't You
Roll Down the Line; Angel on the Road
Shoulder) NE1001MD
[]White Mountain Singers: Booted in Boston; Poem;
Willie McBride; Ballad of St. Anne’s Reel  FE1003MD

N == —e— = —— e

MCA R=CORDS

[Louis Armstrong: What a Wonderful World; Blueberry
Hill; Hello Dolly; Dream a Little Dreamn of Me

[JPat Boone: Don’t Forbid Me; Love Letters in the Sand;
April Love; Moody River

[Patsy Cline: Walking after Midnight; | Fall To Pieces;
Crazy; Sweet Dreams
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www.americanradiohistory.com

[ Golden Earring: Radar Love; Candy’s Going Bad;
Sleepwalking; Babylon

['Grass Roots: Let’s Live for Today; Things | Should
Have Said; Sooner or Later; Glory Bound

['Bill Haley and his Comets: Rock Around the Clock;
See You Later Alligator; Burn That Candle; The Saints
Rock’n’Roll

[ Buddy Holly and the Crickets: That'll Be the Day; Oh
Boy; Not Fade Away; Fool’s Paradise

['Brian Hyland: Sealed With a Kiss; ltsy Bitsy Teeny
Weeny Yellow Polka Dot Bikini; Gypsy Woman; Let Me
Belong To You

[ The Impressions: Gypsy Woman; It's All Right; Amen;
People Get Ready

['B.B. King: The Thrill Is Gone; Why | Sing the Blues;
Into the Night; Ain’t Nobody Home

[!Lloyd Price: Staggerlee; Personality; I'm Gonna Get
Married; Just Because

[ 'Steppenwolf: Born To Be Wild; Magic Carpet Ride;
Rock Me; Snowblind Friend

[ 'Various Doo Wop—The Elegants: Little Star/Norman
Fox and the Rob Roys: Tell Me Why/Del Vikings: Come
Go With Me/The Original Casuals: So Tough

[JVarious Doo Wop ll—Danny and the Juniors: At the
Hop; Rock’'n’ Roll Is Here To Stay/Del Vikings:
Whispering Bells/Joe Bennett and the Sparkletones:
Black Slacks

[ Various Summer Oldies—The Surfaris: Wipeout;
Surfer Joe/The Chantays: Pipeline/Royal Teens: Short
Shorts

[ ' The Who: My Generation; | Can’t Explain; Happy Jack;
I Can See for Miles

PolyGram Records

LA A0 20 2R 28 28 28 SF 2k 2 2k 2% 2 2 2% 2R 3R 2 2% b 2 3

['Bon Jovi: Bad Medicine; 99 in the Shade

870657-3

«y
=

[IBill Nelson: Scala 72269-3

[IWire: Kidney Bingos, Pieta: La Piccola; Over Theirs;
Drill 72245-3

[IWire: Silk Skin Paws; German Shepherds; Ambitious

(remix); Come Back in Two Halves 72299-3

AN r_.l._';_'
[_/Beach Boys: California Girls; Help Me Rhonda;

Wouldn't It Be Nice; Good Vibrations R3 73001

[ JBeach Boys Vol. 2: Surfin’ USA; Run, Run, Run; Be
True To Your School; | Get Around R3 73031
[lJohnny Cash: | Walk the Line; Folsom Prison Blues;
Guess Things Happen That Way; Baliad of a Teenage
Queen R3 73002
[ JRay Charles: Unchain My Heart; Hit the Road Jack;
One Mint Julep; Busted R3 73021
[1The Chordettes: Lollipop; Mr. Sandman; Born To Be
with You; Eddie My Love R3 73003
[1Classics IV (Featuring Dennis Yost): Spooky; Traces;
Every Day with You Girl; Stormy R3 73004
['IEddie Cochran: Summertime Blues; Somethin’ Else;
C’mon Everybody; Nervous Breakdown R3 73005
["Jackie DeShannon: Put a Little Love in Your Heart;
What the World Needs Now Is Love; You Won't Forget
Me; When You Walk in the Room R3 73032
[IDixie Cups: Chapet of Love; Iko Iko; People Say; You
Should Have Seen the Way He Looked at Me R3 73006
[Everly Brothers: Wake Up Little Suzie; Bird Dog; Let It
Be Me; Al Have To Do Is Dream R3 73008
[IEverly Brothers Vol. 2: Bye Bye Love; ('Til) i Kissed
You; Devoted To You; Problems R3 73022
[JFats Domino: Blueberry Hil; I'm Walkin’; Ain’t That a
Shame; Walking To New Orleans R3 73007

[1The Fleetwoods: Mr. Blue; Come Softly To Me;
Tragedy; Runaround R3 73009
[ The Four Preps: 26 Miles (Santa Catalina); Down by
the Station; Big Man; More Money for You and Me
R373033
[JJan & Dean: Surf City; Ride the Wild Surf; The Little
Old Lady (from Pasadena); Dead Man’s Curve
R3 73011
[!Jay & the Americans: Come a Little Bit Closer; She
Cried; Only in America; Let’s Lock the Door (and Throw
Away the Key) R3 73034
[lJerry Lee Lewis: Whole Lotta Shakin’ Goin’ On; High
School Confidential; End of the Road; What’d | Say
R3 73012
_Jerry Lee Lewis Vol. 2: Great Balls of Fire; Breathless;
You Win Again; Big Blon’ Baby R3 73023
IKingston Trio: Tom Dooley; M.T.A_; Greenback Dollar;
Where Have All the Flowers Gone R3 73035
[ The Lettermen: When | Fall in Love; Goin’ Out of My
Head (Can’t Take My Eyes Off You); The Way You Look
Tonight; Hurt So Bad R3 73036
[JLittle Anthony & the Imperials: Goin’ Out of My Head;
I’'m On the Outside (Looking In}; Hurt So Bad; Take Me
Back R373013
['Little Richard: Tutti Frutti; Good Golly, Miss Molly;
Slippin’ and Slidin’ (Peepin’ and Hidin’}; The Girl Can't
Help It R3 73014
[Little Richard: Long Tall Sally; Lucille; Rip It Up; Keep
a Knockin’ R3 73024
_Ricky Nelson: Poor Little Fool; Hetlo Mary Lou; It's
Late; Travelin’ Man R3 73038
[JLes Paul & Mary Ford: How High the Moon; The World
Is Waiting for the Sunrise; Mockin’ Bird Hill; Vaya con
Dios (May God Be with You) R3 73039
[ICarl Perkins: Blue Suede Shoes; Honey Don't;
Everybody’s Tryin’ To Be My Baby; Matchbox R3 73015
[JRaspberries: Go All the Way; | Wanna Be with You;
Let’s Pretend; Tonight R373016
[1Todd Rundgren: | Saw the Light; We Gotta Get You a
Woman; Hello It's Me; Can We Still Be Friends
R3 73025
[/Nancy Sinatra: These Boots Are Made For Walkin';
How Does That Grab You, Darlin’; Sugar Town;
Somethin’ Stupid R3 73026
[1The Turtles: Happy Together; You Baby; She'd Rather
Be with Me; It Ain't Me Babe R3 73017
[1The Turtles: Let Me Be; You Showed Me; She's My
Girl; Elenore R3 73027
[!Ritchie Valens: La Bamba; C'mon Let’s Go; Donna;
That’s My Little Suzie R3 73018
[Frankie Valli: Can’t Take My Eyes Off You; My Eyes
Adored You; Swearin’ To God; Our Day Will Come
R3 73028
[JFrankie Valli & the 4 Seasons: Sherry; Workin’ My
Way Back To You; Rag Doll; Let's Hang On! R373010
[/Frankie Valli & the 4 Seasons: Big Girls Don’t Cry;
Candy Girl; Ronnie; Opus 17 (Don’t You Worry 'Bout
Me) R3 73029
[ ]Bobby Vee: Take Good Care Of My Baby; Run To Him;
The Night Has a Thousand Eyes; Come Back When
You Grow Up R373019
[!The Ventures: Walk-Don’t Run; Hawaii Five-O;
Perfidia; Wipe Out R3 73020
[IGene Vincent & his Blue Caps: Be-Bop-a-Lula; Lotta
Lovin’; Woman Love; Race with the Devil R3 73040
[JThe Vogues: You're the One; Five O’Clock World;
Magic Town; The Land of Milk and Honey R3 73030

=

[IBlacktop Blues: Earl King, Nappy Brown, Ron Levy,
Hubert Sumtin, Snooks Eaglin, Anson Funderburgh
& Sam Myers CDS-5

[[INRBQ: Crazy Like a Fox; Jonathan Richman & the
Modern Lovers: Dancin’ Late at Night; Tetes Noires:
Tell Me When; Barrence Whitfield & the Savages: Stop
Twistin’ My Arm CDS-1

[JRockin’ Roots: Various Artists (Michael Doucet and
Cajun Brew, Bobby King and Terry Evans, incredible
Casuals, The Jacks, The Tom Russell Band) CDS-2
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TREE DIMENSIONAL
STORAGE . ..

HAS NEVER
LOOKED
SO GOOD!

T

2agyes '

V 30 Holds 54 Cessestes or 88 CD's
or 34 Videos $3295

lﬂiﬂ'ﬂ!@ﬂ

CD 130 -okis 80 Cassettes or 130 CD's

or 17 \ideds $49.95

Other Models Available
TREE DIMENSIONS

MANUFACTURING CORPORARTION
PO BOX 609 BOONE, NC 28607

Direct Mail Order Inquiries To:
The Market Tree
704/262-1346

wwWWwW americanradiohistorv com

[1World Beat: Buckwheat Zydeco, Brave Combo, The
Boyoyo Boys, Steve Jordan, Dlika CDS-3
[IBlues with a Difference: Johnny Adams, Bobby King &
Terry Evans, Walter Wolfman Washington,
Lowell Fulson CDS-4

RYKODISC $5.98

RYKi

[IMickey Hart: World Series Sampler (Excerpts from
Hamza el Din, Saranji—The Music of India, The Golden
Gate Gypsy Orchestra, Music of Upper and Lower
Egypt) RCD3-1009

[1Jimi Hendrix Experience: Daytripper; Drivin’ South
(alternate version of LP); Hear My Train a Comin’

(alternate version) RCD3-1008
[Bernie Krause: Jungle Shoes; Fishwrap; Jungle Shoes
(extended) RCD3-1005
[JKeith Levene: If Six Was 9; Back To Black; Fast Brass
Slam (I1) RCD3-1004
[ The Residents: Double Shot of My Baby’s Love; Loss
of Loved One; Kiss of Flesh RCD3-1003
[ The Residents: Holy Kiss.of Flesh (new, extended
version) RCD3-1007
[ The Screaming Tribesmen: I've Got a Feeling; Igloo;
You Better Run RCD3-1006
[IMarty Willson-Piper: She’s King; Listen/Space;
Frightened Just Because of You RCD3-1002

[JFrank Zappa: Montana (Whipping Floss);
Cheepnis (both from You Can’t Do That on Stage

Anymore Vol. 2) RCD3-1012
[JFrank Zappa: Peaches en Regalia; I'm Not Satisfied;
Lucille Has Messed My Mind Up RCD3-1001
CFrank Zappa: Sexual Harassment in the Workplace;
Watermelon in Easter Hay RCD3-1010
[JFrank Zappa: Zomby Woof; You Didn’t Try
To Call Me RCD3-1011
SST $6.98

—3 3

[JBlack Flag: Annihilate This Week; Best One Yet;

Sinking SST 081
[ Black Flag: Louie Louie; Damaged | SST 175
[OBlack Flag: Six Pack; I've Heard It Before;

American Waste SST 005

[IDescendents: My Dad Sucks; Mr. Bass; | Like Food;
Hey Hey; Weinerschnitzel

[IDinosaur Jr.: Freak Scene; Keep the Glove ~ SST 220

[IDinosaur Jr.: Little Fury Things; In a Jar;

Show Me the Way SST 152
[JGrant Hart: 2541; Come, Come; Let Go SST 219
[JHusker Du: Eight Miles High; Masochism World

SST 025
[JHusker Du: Makes No Sense At All; Love Is Ali

Around SST 051
[OMeat Puppets: In a Car; Big House; Dolphin Field; Out

in the Gardener; Foreign Lawns SST 044
[OMinutemen: Joy, Black Sheep; More Joy SST 214

VIRGIN $3.98
A

i

[JSteve Winwood: Roll With It; The Morning Song 99326

WARNER BROS. $3.98

[JpPeter Cetera: One Good Woman;

One More Story 27824
[JDepeche Mode: Strangelove; Nothing 27777
[JRod Stewart: Forever Young; Days of Rage 27796
[JAI B. Sure!: Off on Your Own; Noche y Dia 27870

[JRandy Travis: Honky Tonk Moon; Young Guns 27833
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REPLICATORS

R eplicators of 3-inch discs offer a wide
variety of services, including packaging
support. The following is a complete list of CD3
replicators, along with the appropriate marketing

Philips and Du Pont Optical Co.
1251 Avenue of the Americas
New York, NY 10020

Jack Kiernan

(212) 764-4040

Matrix

544 Swarthmore Ave.
Pacific Palisades, CA 90272
Robert Richstone

(213) 459-6913

Fax: (213) 459-6416

personnel. gili;lg’(()) [l:aser N (Adapter: wholesale only) e
assen St.
American Helix Technology Corp. Chatsworth, CA 91311 Monster Cable Products, Inc.
1857 Colonial Village Ln. Hideo Nakai 101 Townsend St.
Lancaster, PA 17601 (818) 998-7322 San Francisco, CA 94107
Jim Boyer Gary Reber
(800) 525-6575 Shape Optimedia, Inc. (415) 777-1355
Rte. 109 & Eagle Dr. 1 $1.99 sugg. i
Denon Digital saiford MEa(ignr (Adapter: $1.99 sugg. retail)
1380 Monticello Rd. Paul Gelardi Recoton Corp.
Madison, GA 30650 (207) 324-1124 46-23 Crane St.
Eric Fossum Long Island City, NY 11101 0
(404) 342-3032 Paul Perez
”;g;);. l;lm:?ridlgs:A:;.p nnnE HIES (Adapter: 2 for $3.99 sugg. retail)
Terre Haute, IN 47804 s ince the introduction of CD3s last Shape Inc.
Scott Bartlett year, a number of companies have intro- P.O. Box 920
(812) 462-8100 duced adapters and other accessories for 3-inch Kennebunk, ME 04043
Disctronics discs. Below is a l_ist qt those ma_nufacturer§ and Wesley Phillips
3500 W. Olive Ave. the suggested retail prices for their products. (207) 985-4971
Burbank, CA 91505 Carter-Craft, Inc. (Adapter: wholesale only)
Cal Roberts 1926 7th St. Sony Corporation of America
(818) 953-7790 P.O. Box 5185 Sony Drive
JVC Disc America Rockford, IL 61125 Park Ridge, NJ 07656
2JVCRd. (815) 963-2100 Masa Yamamoto
Tuscaloosa, AL 35405 Fax: (815) 963-1780 ) (201) 930-6346
Yoshi Honjo (Adapter: $3.80 ea./3 for $9.90 sugg. retail) (Adapter: $2.99 sugg. retail)
(205)556-7111 Discwasher, Inc. Univenture
Nimbus 4310 Transworld Rd. P.O. Box 750 =~
200 West 57th St. Schiller Park, IL 60176 Dublin, OH 43017
New York, NY 10019 Ken Thompson Ross O. Youngs
Marc Feingold (312) 678-9610 (614) 761-2669
(212) 262-5400 (Adapter: 2 for $3.99 sugg. retail) (CD3 storage sleeve: $2.60 sugg. retail)
"
LEADING T
LEADING
= e

RHIND RECDRDS INC

“% DISTRIBUTED BY CEMA
L 1
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ost record companies that are releas-

ing CD3s tout the new disc as the
natural evolution of compact disc technolo-
gy. Selling CDs talked with several of the
industry leaders to find out how they view
the future of CD3.

A&M Records

Jayne Neches Simon, Director of National
Single Sales

A&M looked at CD3 as a way to focus
on a current hit single by an artist
we’re working (with) and expose some oth-
er, previously unreleased tracks by that

QUOTABLE QUOTES

artist, which would lead to the ultimate sale
of the full-length recording.””

CBS Records

Jerry Shulman, Vice President
of Marketing

The consumer benefits most of all
from CD3. He gets remarkable CD
quality at an incredibly low price. He gets a
compact disc version of the hottest singles
for not much more than the price of vinyl or
cassette. And older consumers can now

TEAK-TECH®

SOLID TEAKWOOD
CD STORAGE CABINETS

¢ Handcrafted Teakwood adds that touch of class to any
decor, In home or office

e Super smooth roll-top action

e Beautifully designed and meticulously hand finished
e Spring loaded pop-out racks

» Finest quality materials and workmanship

* Makes an affordable, elegant gift

TEAK-TECH®
The Mark of Deeality
YOUR CUSTOMERS SHOULD BE PROTECTING THEIR "SOUND INVESTMENT"
WITH THE WORLD'S MOST BEAUTIFUL AND HIGHEST QUALITY STORAGE CABINETS
DEALER INQUIRIES INVITED

TEAK-TECH® DESIGNS ¢ P.O. Box 670234 ¢ Dallas, TX 75367 ¢ (214)638-3017

conveniently enjoy their favorite oldies
onCD3.”

Elektra/Asylum Records
Kenny Hamlin, Vice President of Sales

It’s still too soon to get a pulse on the

future of the CD3. But I think sales
and acceptance of the discs will improve
when the new Sony pocket players come
out. That’s really the key for success.””

Enigma Records
William Hein, President

The vinyl 45 doesn’t really appeal to

. any particular consumer anymore that

I know of—certainly not teenagers, the big

buyers of singles. We think that the CD3

format and the cassette single format will
together bury the vinyl single.”’

PolyGram Records

Bob Jamieson, Executive Vice President of
Marketing and Sales

The CD3 won’t be a flash in the pan. I

believe the industry will give it a pret-
ty good run. Of course ultimately it’s (up to)
the consumer.”’

Rhino Records

Brian Schuman, Vice President
of Production

We thought that CD3 was a good al-

ternative to full-length CDs for oldies
artists with one or two hits. Most people
don’t really want 18 songs when they’re
only looking for one or two.”’

Rykodisc
Don Rose, President

i, I really believe that there’s something

endearing about the CD3’s size, look,

and feel which is unquantifiable. There’s a

definite market for singles in the CD for-
mat.”’

Warner/Elektra/Atlantic (WEA)
Russ Bach, Executive Vice President

! We think that CD3 will bring a new
demographic group into the world of
compact disc that will be very beneficial in
the future. In fact, CD3 may well prove to
be an important configuration in itself.”’
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* Folk Era was the FIRST label to issue AN ENTIRE LINE of
Co:i

* Folk Era was the FIRST label with popular folk music on

* Folk Era was the FIRST label anywhere to sell AND ship

Digital Audio?ape

* Folk Era’s products have been critically acclaimed in
consumer verticals like DIGITAL AUDIO & COMPACT DISC
REVIEW, THE GREEN CD GUIDE, GOLDMINE, FRETS,
and BILLBOARD. . .

* Folk Era’s products sell through at retail, backed by
national advertising, radio airplay, touring bands and
promotion. . .

* Folk Era will provide your store with free CD divider cards,
free full color poster, free displays, free copies of Folk Era
TODAY! magazine and promotional copies for you to play. ..

Your store should be carrying THE POPULAR FOLK MUSIC
LABEL ... Folk Era!

Order directly from:

Folk Era Folk Era PRECISION SOUND
17 Middle Dunstable Road 6 South 230 Cohasset Road 21601 66th Ave. W., Suite B
Nashua, NH 03062 Naperville, IL 60540 Mountlake Terrace, WA 98043
(603) 888-3457 (312) 961-3559 orders only, (800) 547-7715

information (206) 774-6668

In all cases, return policies and credit terms are available to qualified buyers.
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PROFIT-MAKING

Se//ing CDs has scoured the industry
looking for CD3 promotions that
were out of the ordinary. We've chosen 16
that best exemplify what promotions can be
all about.

PROMOTIONS

1 Sony Corp. and Apple Computers
have come up with a formula to
attract the college market this fall. The
promotion. entitled **This semester, go
for A’s, B’s and a CD,"" runs August
through October and will blanket more
than 375 campuses throughout the coun-
try. Students will qualify for winning onc
of three Sony Discman CD3 players by
visiting the Macintosh computer display
at the campus bookstore and participat-
ing in a five-minute demo
program.

For
more
infor-

Thomson-Leeds’ CD3 Floorsiand Merchandiser Display.

tion contact Gail Welnak at (4 14) 786-5600.

2 Recently, Delos participated with
Sony Corp. and Tower Records in
its first CD3 cross-promotion by organiz-
ing a “*Summer Sizzler’’ giveaway of Disc-
man players and a complete set of Delos
CD3 catalogs at each of the 50 Tower loca-
tions. Also given away werce 30 second
and third prizes of Delos CD3s. For further
information, contact Rudi Simpson at
(818) 718-6600.

3 Discwasher. a major accessory manu-

facturer, kicked off a threc-month pro-
motion in June by shipping 50,000 pack-
ages containing a CD cleaner and a 3-inch
CD adapter along with a free CD3 replicat-
ed by Digital Audio Disc Corp. This three-
month promotion was aimed at increasing
consumer awareness of Discwasher’s prod-
ucts. For more information, contact Ken
Thompson at (312) 678-9600.

4 Rykodisc chose to use the CD3 as a
way to introduce a ncw recording
group. In its first artist-development pro-
ject, Rykodisc included a CD3 of The
Screaming Tribesmen in its press registra-
tion package at the New Music Seminar
held in mid-July. A private press party was
also held to highlight the event. For more
information contact John Hammond at
(508) 744-7678.

5 GRP has been involved with three
CD3 cross-promotions this ycar. The
first occurred at the June CES, where
Monster Cable distributed free samples
of a 3-inch disc featuring the music of
four GRP artists. Monster Cable also
plans to include a free GRP CD3 sam-
pler along with its Interlink Cable.
GRP’s second cross-promotion in-
volves the loudspeaker corporation
Bose, which is using the CD3s both
as dealcr incentives and as
giveaways. In GRP’s third CD3
cross-promotion, JVC will in-
clude a free GRP 3-inch disc with
its portable CD player. For
more information contact Mark
Wexler at (212) 245-7033.

6 The Warner/Elektra/
Atlantic Group and
Sony joined forces this ycar
in a CD3 promotional project
aimed at attracting younger
music buyers to the CD for-
mat. The first phase involved
radio station giveaways of
Sony hardware and WEA
software; music retailers in

19 markets received both radio and in-store
exposure. The second phase involved pack-
aging an incentive of three promotional
WEA CD3s for all Sony portable and com-
ponent CD player purchasers. Additional
CD3 promotions included a *‘Spring
Break’’ demo event at Daytona Beach, FL,
where free CD3s were distributed. The
event was publicized on the air by DJs and
also via the 1988 Miller Spring Break
Guide, distributed to more than two million
students at 72 colleges nationwide. For
more information, contact Marc Finer at
(412) 765-3535.

7 Digital Music Products, Inc. (DMP)
chose to test the waters with a CD3
commemorating the 10-year anniversary of
its studio jazz group, Flim & the BBs. The
company also is providing a CD3 sampler
called “*A Touch of DMP’’ by mail order.
For more information, contact Tom Jung at
(203) 327-3800.

8 Telarc International has distributed
two promotional CD3s—the first cele-
brating a decade of digital recording, the
other featuring music by Liza Minnelli in
concert. Contact Robert Woods at (216)
464-2313 for further information.

9 Rhino is providing a sampler CD3 to
be included with each copy of the up-
coming Digital Audio’s Rock’'n’Roll CD
Spectacular, published by Wayne Green
Enterprises. For more information, contact
Chip Ide at (603) 525-4201 .

1 0 Delta Music and Sony are teaming
up for a cross-promotion to attract

attention to Delta’s first 3-inch disc and the
new Sony CD3 player. Sony D-88s and
Delta CD3s will be given away at various
retail outlets. An ad campaign will an-
nounce the promotion and list the stores that
are participating. For more information
contact Jerome Stein at (213) 477-8387.

HOT CD3 MERCHANDISING CONCEPTS

1 1 The Thomson-Leeds Company of

New York has joined forces with
leading record companies in coming up
with a universal CD3 display that holds 540
discs of up to 4” by 12" package size.
Called the CD3 Floorstand Merchandiser
Display, the unit stands 69" tall (including
the detachable header) and 23" wide, and
provides 108 slots that hold five discs each.
This attractive display can be placed in ei-
ther the singles or CD section, and can be
casily assembled in minutes. For further
information, contact Andy LaValle

www americanradiohistorv com


www.americanradiohistory.com

PRONMOTIONS

Both Rhino and A&M have designed attraciive
at (212) 975-5823. The CD3 Floorstand trade ads in magazines and aiso countertop CD3 displays. Also piciured is Sony's
Merchandiser Display is pictured on the provided an eye-catching coun- D88 "packerplaysr paikdga
previous page. ter display. Contact Brian

Schuman at (213) 828-
1980 f infor-
1 CBS announced its entrance into [ or more nior
4 mation.
the CD3 market with a complete
package of window displays, banners, trade )
ads, and a catalog of releases. In addition, 1 5 As part of its
the record company gave away Sony D-88 plunge into the
players to radio stations, and provided CD3 market, Delos re-
music retailers with tree adapters with the leased a sampl_er called 2o st oo 300 - 10 omear ammisrs
purchase of any five CD3s. Contact Gary “20911 A Sonic Odys- H{M
Pacheco at (212) 975-3052. sey”’ to draw attention - o 31
to its substantial cata-
log of digitally-record-
1 Sony has developed a CD3 dis- ed music. Point-
play program for music retailers of-purchasc material includ-
which includes a specially priced D-88 ed a counter-card display and
player and display package. Contact Jim lapel buttons. For more in-
Geitz (201) 930-6278 for details. formation contact Rudi Simp-

son at (818) 718-6600.

1 4 Rhino, known for having already
cornered the oldies CD3 market, 1 6 A&M Records launched

primer featuring well-known radio

launched its CD3 catalog at last year’s the CD3 campaign carlier this personality Rick Dees. For more informa-
NARM convention with the “* "Lil Bit of year with both trade advertising and a coun- tion contact Jayne Neches Simon at (213)
Gold’’ promotional sampler. Rhino placed tertop display, as well as a novel CD3 856-2738.

ALL IN THE FAMILY.

The Digital Audio Family.

We are the only publishing group dedicated to supporting your CD marketing, merchandising, and
selling needs. Our publications serve every link in the CD marketing chain—manufacturing, recording,
retailing, and broadcasting—with in-depth coverage, industry updates, and forecasts, plus just plain
facts you and your customers need to know.

For subscription, advertising, and dealer information, call 1-800-227-1053.
Digital Audio, WGE Center, 70 Route 202N, Peterborough, NH

Selling CDs
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Digital Audio  CD Review *CD Guide ® Compact Disc Yearbook ®Selling CDs ® Compact DJ ®Rock 'n "Roll and Classical Music Special Issues
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CD3-COMPATIBLE PLAYERS

he wave of CD3s on the markei—now up to more than

200 and increasing monthly—hes left hardware retailers _
wondering whether any CD players can accommodate the smaller comno“e“l a“d cha“ger ModEIS

disc without an adapter. ADC

Usher in the new breed of CD player, one that can play both
3-inch and 5-inch discs with equal dexterity. To date, 15 companies Component Model
are producing such players, with 75 models to choose from, CD-2000E
including single-disc players and ““changers’’ (multi-disc players), Denon

portables, and even a car player. Selling CDs lists those models

. . . Component Models
below, along with the manufaciurers’ suggested retail price. Loy e g

DCD-610
_ DCD-810
ADC CD-2000E DCD-910

- DCD-1400
DCD-1520
DCD-3520

Changer Model
DCD-555A

Emerson
Changer Model
CDD200R

NEC

Component Models
CD-420
CD-520
CD-620
CD-720

Onkyo
Component Models
DX-1500
DX-2500
DX-5500
DX-7500

Philips
Component Models

CD-880
CD-960

Pioneer
Component Models
PD-4100
PD-5100
PD-7100
g PD-91

Changer Models
PD-M400
PD-M500
PD-M600
PD-M700
PD-M900

Sony
Component Models

CDP-22

CDP-32

CDP-350
CDP-370
CDP-550
CDP-570
CDP-750
CDP-950

Onhkvo DX-7500

Pioneer PD-M900

$349

$300
$390
$450
$500
$750
$1500

$550

$399.95

$299
$359
$479
$579

$260
$320
$600
$700

$749
$949

$250
$335
$565
$1400

$400
$470
$585
$720
$820

$250
$330
$240
$240
$280
$280
$370
$450

Please turn page
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“Try our new Sub-Compacts”

Actual size.

RYKODISC HAS SHRUNK THE COMPACT DISC while expanding your musical frontiers. These miniature wonders feature the same luxurious digital
sound you've come fo expect from Compact Discs, and contain up fo 20 minutes of the startlingly good music (often with rare or unusual tracks)
you've come to expect from Rykodisc.

FRANK ZAPPA

ool b abid abel b b

i PEACHES B DEGALLL [

FRANK ZAPPA MARTY WILLSON-PIPER  RESIDENTS KEITH LEVENE BERNIE KRAUSE SCREAMING TRIBESMEN RESIDENTS FRANK ZAPPA FRANK ZAPPA
Peaches En Regalia  She's King Double Shot {Of 1f Six Was 9 Jungle Shoes! I've Got a Feeling Holy Kiss of Flesh Sexuval Harassment  Zomby Woof
RCD3-1001 RCD3-1002 My Baby's Lave) RCD3-1004 Fish Wrap RCD3-1006 RCD3-1007 RCD3-1010 RCD3-1011
Digitally remixed Folk-pop from the RCD3-1003 The ex-PIL guitarist  RCD3-1005 *One of the very Sixteen-minute remix Guitar instrumentals  Two classic live
version of the CHURCH guitarist The frat-rock classic, covers Hendrix Environmental best singles of the of the climax to God  from a master FZ tracks
instrumental classic in unique Residential dance music from year” —CMJ In Three Persons

style a synth pioneer

AND COMING IN OCTOBER: JIMI HENDRIX: Day Tripper RCD3-1008 MICKEY HART: World Series Sompler RCD3-1009 FRANK ZAPPA: Mantano RCD3-1012

c D3 Write for free catalogue. Rykodisc USA, Pickering Wharf, Bldg. C-3G, Salem MA 01970 R KO
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CD3-COMPATIBLE PLAYERS

Continued
Sony
CDP-207ESD $370
CDP-307ESD $475
CDP-507ESD $600
CDP-707ESD $1800
Changer Models
CDP-C20 $330
CDP-C26 $370
CDP-C30 $350
CDP-CS0 $380
CDP-C70 $450
CDP-C7ESD $480
Technics Technics SL-P990
Component Models e ot
SL-P150 $290
SL-P200 $290
SL-P230 $300
SL-P250 $370
SL-P350 $420
SL-P550 $520 e . .| B e
SL-P770 $680 = = e i B B = e
SL-P990 $900 =E
LIRS e --—-.— £
Yamaha
Component Models
CDX-410U $279
CDX-510U $329
CDX-810U $549 T -
CDX-910U $699 Yamaha CDX-1110U
CDX-1110U $1199
Portatile Models
Aiwa Sony
DX-P1 $250 D-4 $260
s D-T4 $330
Citizen D-15 $360
CBM 777 $179 D-T10 $460
CBM 2000 $269 D-88 $360
CBM 3000 $329 D-160 (auto) $260
Kenwood Technics
DPC-55 $299 SL-XP6 $349
DPC-77 $449 .
Toshiha
Sanyo XR-9437 $400
CP-12 $280 XR-9458 $470

Aiwa DX-P1 Kenwood DPC-77

Sony D-88
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E SOUND HEARD ARQUND THE WORLD

.
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With oufworldmde facilities we can
turn around the finest quality
CD’s at incredible speed. =~ .=

Sony, the creator of the CD format, has created a glekal disc
manufacturing capability that is second to none. One that
provides unmatched customer service. That simplifies your
life by coordinating product on on three continents. And han-
dles special orders flaWlessly, even if yBUr requiremerts
include expedited turn around.
To have your musie heard around the waolld, héar

what Sony can do for yousZontact the nearest produztion
facility for information on CD repli€ation that will be music to
your ears. .

- : 2 C "

DIGITAL AUDIO DISC CORPORATION DADC G.m.b.H. (AUSTRIA) £BS/SONY GROUP, he. .
1800 Fruitridge Avenue Niederalm 282 P.O. Box 17, Tolgd‘lnternatloqgl Airport 749
Terre Haute, Indiana 47804, U.S i A-5081 Anif Ptibne: 03-266-583¢ T8ex"CBSSONY J24766
Phone: (812) 462-8100 Austria Faw 3325 1725 - -
Fax: (812) 466 9125 Phone: (0624642260 . o2

E . Telex.633216 Fax: (06246)2090 .

s | Digital
A Part of the Worldwide Sony Famity D Audio Disc
_ Corporation
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You cant expect the world’s
most portable CD player
to stay in one place for long.

S |

Intfoducing the
Sony Discman D-15.

For those who revel in the unsurpassed
sound of the compact disc, but long for the
freedom to take that sound anywhere,
your dream has just arrived. The new Sony
Discman® D-15. It's the most portable CD
player in the world. Which affords you the
pleasure of experiencing the optimum
sound at any location, whether its at home,
in the park or on your favorite mountain
peak. With optional accessories, the
D-15 can even become an integral part
of your car stereo system.

\ Key to the D-15s portability is

N

T

5 o 1988 Sony Corporation of America Sony, Discman
and The Leader In Digital Audto are trademarks of Sony.

1ts revolutionary, f—— =
built-in, recharge- } o 3

able battery 5 Rechargeable
Measuring slightly = §__ s ocorscomoomes

larger than a pack
of gum, this battery gives you hours of
digital music enjoyment without adding to
the D-155 overall size.

But don't think for a moment that for
the sake of portability, sacrifices were
made in features or performance.

grr.—q-....__.__._. = m=

L3

With 22-selection programming, 5
repeat modes, optional remote control and
the ability to play the new CD-3 format, the
D-15 offers the ultimate in featurés. And
with state-of-the-art Sony digital CD tech-
nology, it performs splendidly as the
centerpiece of your home stereo system.
At Sony, we invented the compact
disc, so it only makes sense that we'd be
the first ones to improve the way it travels.

o

Discman SONYY.

THE LEADER IN DIGITAL AUDIO.
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S PAVOX

ESENT...

EROS RAMAZZOTTI

“EN CIERTOS MOMENTOS"
(DOUBLE PLATINUM)

DYANGO

“"CAE LA NOCHE"
(GOLD)

RAMONCIN

“LA VIDA EN EL FILO"
(GOLD)

Ba T T 1 aTo0

BATTIATO

"NOMADAS"
(DOUBLE PLATINUM)

OLE OLE
‘CUATRO HOMBRES PARA EVA"
(GOLD)

LOS CHUNGUITOS

‘DESPUES DE LA TORMENTA"
(GOLD)

o

ORQGUESTA NONEBERAGCON

ORQUESTA MONDRAGON

“ELLOS LAS PREFIEREN GORDAS™
(PLATINUM)

ALASKA & DINARAMA

“NO ES PECADD"
(GOLD»

lE FUTURE

ORTECA & ISABEL MONTERO  NINA « MALANEMORIA = SIVA PANTOJA « HURONES « BERHUDAS « CARLOS SUAREZ « CASTA

Hish)
MOX
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“AE, AO”:ss-osom

New Single from
his new Allbum

= NON STOP”OC 40995

Columbis

@

1988 CBS Records Inc.

Parcs Corporation N.V.
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VIVA TALENT:

VIVA TSPANA

New Open Door for Spanish Pop/Rock Draws
Homegrown Artists Closer to International Mainstream

By JOSE RAMON PARDO

paniards like the music that Spaniards make.

Albums by artists as varied as Rocio Jurado and

Isabel Pantoja, and groups like Duncan Dhu and
Hombres G dominate the sales charts. The singles’ hit pa-
rade is a bit of a different story.

Last May, Spanish singer Tino Casal reached No. 1 on the
nation's charts with a remake of Barry Ryan's 1960’s hit
“Eloise,” but that was the first time in over a year that the
Spanish hit parade had a national title in the top singles slot.

Album sales indicate that the music being made by Span-
ish artists is more solid, better produced, and more techni-
cally mature than it was a few years ago. It competes not
only in the area of instant hits, but also in the tougher album
field.

Even more interesting is the fact that “Eloise” is now be-
ing released in Spanish in the German and Dutch markets.

Rocio Jurado Serrat

lvan, with songs like “Baila” and “Fotoncvela,” has also sold
several million records in Europe, and groups like Mecano
and Hombres G have conquered the Mexican and Venezue-
lan public.

This fall EMI will release Rocio Jurado's latest album. A
mixture of popular ballads with a touch of ethnic Flamenco
composed by Juan Pardo, it is clearly directed toward the
ample Latin American market of over 300 million consum-
ers. Juan Pardo, also from EMI, is one of the melodic favor-
ites in other countries like Mexico, for example, where sales
of his album “No Me Hables™ helped to raise the world fig-
ure to one million sold.

Dyango, especially well received in Argentina, has sold
over three million records in the Hispanit market since sign-
ing with EMI 15 years ago. His latest album is entitled “Cae
La Noche."” Paloma San Basilio toured America from North
to South for six months last year presenting the show be-
hind her already famous albums.

Mecano

Duncan Dhu

But EMI's international diffusion isn’t limited to ballad and
folk-music specialists. MD Rafael Gil points out that the EMI
group “has also accepted the challenge brought on by
young rock and its diffusion into other markets.” Alaska and
Dinarama are considered to be among the pioneers of this
genre; leaders of the so-called *Madrilenian Movement,”
their recent presentations throughout the Mexican territory
brought them to the fore and helped to open the way for new
young rock styles. EMI-Great Britain has released a remix of
their latest hit “Bailando’ for consumption throughout Eu-
rope.

“We believe in young artists that are directed toward a
young audience,” adds Gil, “because we know that it's the
best way to open up the market, creating new fans and new
figures. It's the best way for us to express our creativity and
to influence not only a new generation of artists, but also of
musical consumers that don't as yet have their tastes and

(Continued on page S-14)

Dyango

Luis Cobos Isabel Pantoya

Rocio Durcal

CENTERSTAGE:

Hombres G

Juan Pardo

World Turns Its Eyes to Spain for Host of Cultural Events Leading to '92

elipe Gonzélez, President of the Spanish govern-

ment, made the following statement recently: *To-

day we are living history in the present, but most
of ali, we are conscious that mankind lives a common his-
tory. Up to 1492 men lived in societies whose destinies
were separated by reciprocal ignorance. When Rodrigo de
Triana sighted for the first time the shores of America, he
saw not only the small horizon of an island, he discovered
the vast horizon of the planets for all men.

“We will shortly celebrate the fifth centenary of that great
event. Spain, which at that time was ahead in European cul-
ture, would now like to stress its will to advance together
with all the nations of the world, to buiid an integrated and
solitary world where cultural differences are a wealth to be
shared rather than an expression of inequality and unfair
distribution of survival assets, a condition which still
plagues humanity today.

*1992 will see Spain as the stage where some of the most
important events which periodically gather nations will take
place: the Universal Exposition in Seville and the Olympic
Games in Barcelona.”

Starting this fail, and for the following four years, Spain
will be the world’s cultural, artistic, and sports showcase. In
this short period of time Spain will play host to such impor-

BILLBOARD SEPTEMBER 24, 1988

tant universal happenings at the Worid Olympic Games in
Barcelona, the Universal Exposition in Seville, the celebra-
tions of the Fifth Centenary of the Discovery of America, and
Madrid's receipt of the title of “Europe’s Cuitural Capital in
1992."

It's extremely rare to see occurrences and dates of such
magnitude coincide so perfectly, leadirg to a series of cul-
tural and artistic events never before sezn in Spain. Some of
these activities have already begun. For example, the Com-
mission for the Fifth Centenary of the Ciscovery of America
sponsored an “|bero-American Rock Encounter” organized
by Miguel Rios and attended by Brazilian, Mexican, Argen-
tinian, and Spanish groups. Carlos Martin Silla, representa-
tive of the State Society for the Executicn of the Fifth Cente-
nary Programs, states that there are plans to ‘‘develop
successive editions of this experience, and, if possible, to
change the stage from one Latin American country to anoth-
er.”

The activities foreseen for the Universal Expo in Seville
share a common goal. The goal is 1992 and the prepara-
tions are for the expo areas infrastructure and contacts with
the countries and organizations that arzs to occupy the cor-
responding pavillions.

But before all of these preparations began, Luis Yanez,

wwWw americanradiohistorv com

president of the Fifth Cenenary Commission, comments
that “‘during 1986 and '87, commissions, groups, and insti-
tutes were set up in non-lbero-American countries, such as
the U.S.—with an enormous Hispanic minority of almost 30
million, and italy, whose influence on Columbus’ expedition
cannot be doubted, but also in Sweden, Japan, West Germa-
ny. Israel, Equatorial Guinea, etc. This led us, in the recent
meeting of the Ibero-American conference (Puerto Rico
1987), to propose an international meeting to be heid in Se-
ville in the autumnof 1988, which we expect to be attended
by commissions and institutions from more than 30 coun-
tries.”

Madrid earned the right to be Europe’s culturat capital in
1992 after a tough contest between many cities, one of the
most competitive being the Spanish city of Salamanca.
Right now everybody seems to be talking about Madrid’s
cuitural atmosphere. “The Summers in the Ville” activities
multiply yearly, offering theater, lyric poetry, pop, and jazz.
The Fall Festivals are dedicated to symphonic music and
ballet, and the Community Festival on May 2 and San Isidro
on May 10 superimpose one another and offer the best pop
music to be had. Some of the many artists to perform in the
past few years have been Tina Turner, Phil Collins, Bryan

(Continued on page S-35)

S-5

wbmods pieoqig v


www.americanradiohistory.com

— — ':e-i-a_\,— - = —~'-=_-—_r———‘ S T e
F " B RS _.':_!: -__T_—II I 1 Sl R T

= ¥ - o : b

A Biliboard Spotlight

I V1V 57 I

RECORD COMPANIES:
National Artists Prosper
Outside the Country As
Labels Bid for Top Stars,
Hot Local Rockers

n 1982, one out of every 10 cassettes sold in

Spain was illegal. Only two years later 52% of the

cassette market was taken up by illegal sales. This
incapacitated the record industry’s possibilities for market
expansion, leading it into deep crisis. The fact is that illegal
cassette sales continued to rise 9% between 1982 and
1987, but at least the legal cassette market share was now
superior to the pirates’, a positive change since the 1984-
85 50/50 situation. By 1987 only 17 % was pirated, leav-
ing 83% for legitimate industry business.

In order to achieve these results, the industry called for
collaboration from the Spanish authorities who responded,
alarmed by the serious unempioyment situation caused by
the illegal productions. Record companies had been concen-
trating on a limited number of labels, reducing personnel,
and closing down fatories. Rafael Gil, managing director of
EMI/Hispavox affirms, “We reduced our total number of
employees by closing down a record and cassette factory,
but we've increased the number of employees in the market-
ing and artistic areas, thus reinforcing our creative and sales
structures.”

Other companies like CBS have kept their manufacturing
plant and, according to CBS director Manolo Diaz, have de-
cided to “reduce our artistic roster in order to concentrate
well on each one of them. That has also meant a personnel
reduction, but not in excessively significant quantities, with
the objective of achieving a greater operating efficiency.”

The industry's 1987 profit figures bettered former re-
sults, but not in the number of units sold. That plateau had
been reached in 1980 with a sales total of 50,527,000
units purchased, divided among singles, LPs, and cassettes.
In 1987, the figure was 39,075,000 units, although the pe-
setas figure was almost double that of 1980. This change is
fundamentally due to changes in tastes and consequent
buying tendencies. For example, in 1980 over seven million
singles were sold, in 1987 barely 800,000. On the other
hand, the compact disk market, nonexistent in 1980, sold
over a million units in 1987. The same can be said for the
maxi-single, which also sold over a million in 1987.

The present battlefront for the Spanish record companies
is in the field of national artists whose sales outside of the
country have begun to multiply. Before, a company could
survive comfortably on the distribution of international la-
bels, but now it is the local artists who sell the most. in the
past few years an energetic struggle has begun between rec-
ord companies competing for the country’s top artists. “We
don't enter into the fight for the big signings,” says Mariano
de Zuhiga, PolyGram-Espafia’s managing director, “because
we prefer to create and develop our own artists to their full
potential.” Rafael Gill adds that “five years ago we contract-
ed an important Spanish singer for a very high sum and that
was our last signing of that kind. Now we prefer to develop
new artists or those that have begun to show promise, but
can still be nurtured by us until they reach their fullest de-
velopment.”

When he said that last sentence, he was surely thinking
about names like Gabinete Caligari, formerly with the DRO
label, whose sales doubled instantly upon their arrival at
EMI. They can also boast having “created” groups like La
Década Prodigiosa, Los Ronaldos, and La Orquesta Mondra-
gon, although they lost José Luis Perales who went to CBS
with a multi-million-dollar contract. In turn CBS has recently
lost Victor Manuel to BMG Ariola, following Mecano's exam-
ple set two years earlier. José Marfa Cdmara, BMG's manag-
ing director, does believe in the politics of signing up the
greats: “One of the basic business orientation goals has al-
ways been the development of the company in the worid
market. Presently there are BMG Ariola companies in 17
countries and the mission of each subsidiary is dominated
by the simultaneous development of each one's own artists
with international potential, whatever country they're from,
along with the balanced development of artists that compa-
nies license and entrust to us.”

Céamara believes that BMG Ariola’s objective is *to con-
solidate ourselves as a top-of-the-line, competitive world
force, and that would not be possible without the conscious

(Continued on page S-29)

La Unién

Los Ronaldos

Radio Futura

Alaska y Dinarama

Azucar Moreno

Gabinete Caligari
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At a meeting of the Spanish Music Publishers” Assn. (AE-
DEM) are, from left: Carman Lopez, BMG-Ariola; Manolo
Quiroga, Seemsa; Joaquin Alfenson, TeddySound; Luis
Calvo, EMI Music; Jose Carreras, Pear-Southern Music;
J. Bravo, Nuesa-Ser; M. Sanchez, PolyGram; ard other
publishing industry VIPs.

PUBLISHING: '87 Copyright
Law Still Reshaping Spain’s
Mausical Landscape

or years and years all Spariards affected by the
world ¢f musical creation, irom authors to pub-
lishers, record company executives tc perform-
ers, asked for an Intellectual Preperty Law that would over-
come the deficiencies of the farmer faw, prociaimed when
the majority of tcday's mecia was not even in e« stence. In
1987, the govarnment approved the new Intellectual Prop-
erty Law, clearly altering th= Spanish musical par.crama.

Manuel Lopez Quiroga, musical publisher an¢ advisor to
the SGAE (Spanish General Authors' Society), balieves that
“this law permits us to better specify our rights, that were
once subject to personal irterpretaticn, and to echieve an
execttive capacity in cases where rights may have been vio-
iated?”” At this time SGAE has several problems panding with
diverse Spanish organizations, among them public televi-
sion (