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A&M Drops 45 Vinyl Price
But Now It’s A Final Sale

BY GEOFF MAYFIELD

NEW YORK In a pioneering policy
shift, A&M is in effect telling its ac-
counts: “Order all the 7-inch singles
you want—but if you buy them, it's a
one-way sale.”

The label—which more than once
has been on the cutting edge of the
singles business—has broken from
the pack by launching policies de-
signed to eliminate the mountainous
returns that accompany the sale of
45s.

Effective with the label’s March 7
release, the price of all A&M T-inch
vinyl singles will be reduced by more
than 40%, from a $1.99 list to a new
mark of $1.15. The wholesale cost,
previously $1.03, will be reduced pro-
portionately. Concurrent with the

New Video Biz
Push Wakes Up
Sleeper Titles

BY JIM McCULLAUGH

LOS ANGELES Home video cannot
live by megahits alone. At least that
is the feeling voiced by a number of
suppliers and retailers, who are de-
veloping fresh approaches for awak-
ening sleeper titles.

This trend is accelerating in the
wake of last year's distribution con-
solidation and the increasing focus on
blockbuster A titles, a situation that
has left many B- and C-title compa-
nies jockeying for position. Among
the developments:

e More home video suppliers have
stepped up efforts to develop unique
and offbeat marketing hooks. In ad-
dition to trying to acquire bigger

(Continued on page 55)

price drop, the product will become
nonreturnable.

Singles shipped before the new pol-
icy kicks in will remain 100% return-
able at original cost. Those sold at the
new price will bear a new label back-
ground and a selection number of
1400 or higher, differences that will

(Continued on page 92)

Programmer Raises Issue At Radio Meet

Ad Trade-0Off Proposed On Song IDs

_ BY DAVE DIMARTINO

SAN FRANCISCO The “When
You Play It, Say It” back-announc-
ing campaign was seriously dis-
cussed at the Gavin radio conven-
tion here Feb. 16-18, indicating the
impact of record industry efforts
to promote more song identifica-

tion on radio. Ironically, however,
it received the most attention in a
panel discussion in which radio
programmers essentially told rec-
ord labels, “We’ll Play It And Say
It If You Pay It.”

While both sides of the back-an-
nouncing question now seem to
support some sort of artist/song

Grammy Makes It McFerrin’s Night

BY PAUL GREIN

LOS ANGELES—Bobby McFerrin
was the big winner at the 31st annu-
al Grammy Awards, walking off
with four prizes, including record
and song of the year. The veteran
jazz vocalist hit the jackpot at the

FLIP-FLOP is the new chapter from GUADALCANAL DIARY.,
Not wishy-washy. Not namby-pamby. FLIP-FLOP is rock and roll
with humor and heart from an acclaimed band that knows where
it's going. Produced by Don Nixon and featuring *'Always
Saturday,” "'Pretty Is As Pretty Does” and “The Likes Of You.”
You'll flip over Elektra cassettes, compact discs and records.

Shrine Auditorium here Feb. 22
with “Don’t Worry, Be Happy,” a
lighthearted a cappella single that
topped the Billboard Hot 100 Sin-
gles chart in September.

George Michael capped a sensa-
tional year by winning the album-of-
the-year Grammy with “Faith.”

ADVERTISEMENTS

“Best Originat Song""
Calling You

OSCAR NOMINATION

Though unexpectedly shut out in
the tcp three categories, Tracy
Chapman received three awards, in-
cluding best new artist.

The awards signaled a shift from
the past two years, when the album-
of-the-year prize went to socially

(Continued on page 86)
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as sung by Jevetta Steele from the film classic Bagdad Cafe.
Original soundtrack recording available on Great Jones
compact discs, records and cassettes. Distributed by the

Island Trading Company.

identification, radio people at the
Feb. 18 panel were in favor of us-
ing the issue to pressure record la-
bels into spending more advertis-
ing dollars on radio. Want to in-
crease a song’s exposure? Want to
make sure a song gets front- and
back-sold? Do it as part of a record
spot, they told the label represen-
tatives.

The bottom line of the scenario,
said the PDs, was that labels could
“double” their artists’ exposure by
buying 60-second advertisments
featuring the song’s hook and as
many front- and back-announce-
ments—within that spot—as they
might desire.

“Yes, we should back-announce

(Continued on page 90)

HBO Vid Follows
Other Suppliers
In Distrib Cuts

BY AL STEWART

NEW YORK HBO Video has joined
the ranks of suppliers that are learn-
ing to live with fewer distributors.

In terminating relationships with
five of the 21 wholesalers that have
handled HBO titles in the U.S. and
Canada, however, HBO officials not-
ed that distributors still in the fold
will be permitted to transship product
to wholesulers that have been axed.
Other suppliers that have dropped
certain distributors have discouraged
such transshipments.

Cut from the list of HBO distribu-
tors were Metro Video Distributors,
Hasbrouck Heights, N.J.; MS Distrib-
utors, Chicago, WIN Records, Long
Island, N.Y.; ZBS Distributors, May-

(Continued on page 92)
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the debut album featuring the first single and video
“YOUTH GONE WILD'' (PRCD 2579) and the tracks ''BIG GUNS"’
and ‘Il REMEMBER YOU.”

Produced, recorded & mixed by Michael Wagener for Double Trouble Productions Inc.
Management by: Scott McGhee and Doc McGhee for- McGhee Entertainment, Inc.
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On Atlantic Records, Cassettes and Compact Discs

1989 Aticntic Recording Carp.@" A Warner Communications Co

ADVERTISEMENT


www.americanradiohistory.com

©1989 MCA Records, Inc.

lt's possible that Barry Michael Cooper of New York’s Village Voice
was wrong when he wrote “GUY IS DEVASTATING”

Maybe Bud Libman of Nova Distributing in Atlanta was totally off base
when he reported that the #1 selling GUY LP was an “EXPLOSIVE DEBUT”

And Jimmy Smith of KKDA FM in Dallas?
Well, he could’ve been wrong when he told us that

“THE RESPONSE TO GUY HAS BEEN SENSATIONAL.
FROM EACH SINGLE TO THE NEXT, THE

o
FEEDBACK IS PHENOMENAL” l LIKE

77: MCA 53490, 12": MCA 23927

900000
BUT WHAT ABOUT THE 856;000 THE NEW HIT SINGLE
PEOPLE WHO BOUGHT THE RECORD? FROM THE SELF TITLED DEBUT LP

LP: MCA 42176

Featuring

Produced and arranged by Teddy Riley and Gene Griffin for G.R. Productions a
Management: Gene Griffin/G.R. Management Inc. M .MCA RECORDS
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COUNTRY RADIO SEMINAR VIEW

Billboard salutes the 20th Country Radio Seminar! Radio editor Sean
Ross profiles Nashville's radio outiets on page 10, and Nashville GM
Gerry Wood tackies the issue of country radio’s changing image, page
38. Also on 38 is Nashville Scene, in which some country jocks recount
their most embarrassing moments. A recap of the seminar’s 20-year his-
tory and an agenda are on page 44.

Foreign Retailers Plot U.S. Invasion

The new CEO of Canadian chain A&A Records & Tapes, Dieter Radecki,
will take the reins May 1 with a broad agenda that may include opening
U.S. stores. Meanwhile, British giant HMV Group is ciosely examining
the U.S. market with an eye to retail expansion.

Page 45

SPOTLIGHT ON NEW ORLEANS

The New Orleans scene and its extraordinary players have always been
revered within the music industry, and recent years have also seen the
public’s interest grow significantly.

Follows page 48

TWE Shifts Into High Gear

With new chief Don Rosenberg at the heim, vid supplier Trans World
Entertainment is undergoing a radical shift in product, marketing, and im-

age. Home entertainment editor Jim McCullaugh reports. Page 49
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1 ASGAP, BMI Face Cuts In TV Fees

Per-Program Licensing Brings Losses

BY KEN TERRY

NEW YORK ASCAP and BMI are
facing millions of dollars in losses as
the result of retroactive license fee
refunds and diminished current reve-
nues from local television stations
that have elected to take per-pro-
gram licenses.

So far, only ASCAP has been af-
fected, but BMI is expected to begin
offering per-program licenses to non-

network commercial TV stations
within the next month or so.

For ASCAP, the shift from the
blanket license system governing the
fees paid by the approximately 900 lo-
cal TV stations began in February
1987, when a federal rate court mag-
istrate decreed that ASCAP had to
offer the per-program option and set
an interim rate structure, pending
resolution of the case. Magistrate Mi-
chael H. Dolinger also ruled that any

BY BiLL HOLLAND

WASHINGTON In one of sever-
al First Amendment decisions
handed down Feb. 21, the U.S.
Supreme Court unanimously
ruled that law enforcement offi-
cials may not close adult book or
video stores or seize their inven-
tories without first obtaining a
judicial determination that any of
the materials sold by them are
obscene.

“This court has repeatedly
held that rigorous procedural
safeguards must be employed be-
fore expressive materials can be
seized as ‘obscene,’”’ wrote Jus-
tice Byron White on behalf of the

Gourt Says RICO Use 0K,
But Prior Seizure isn’t

Supreme Court.

This was the first time the
court had made a decision on the
“prior restraint”’ sections of the
RICO statutes that have both-
ered First Amendment advo-
cates.

However, in a related obsceni-
ty case, Sappenfield vs. State of
Indiana, the Supreme Court, in a
6-3 vote, rejected a challenge to a
decision that racketeering laws
can be used to prosecute obsceni-
ty. In the case, a trial court dis-
missed RICO charges against a
bookseller, ruling they were con-
stitutionally ‘‘vague,” only to
have its edict overturned by the

(Continued on page 90)

station choosing a per-program li-
cense could have its fees recalculated
back to April 1985.

Following the judge’s ruling, it
took more than a year for ASCAP
and the All-Industry Television Sta-
tion Music License Committee to
work out the details on an interim
per-program license. “From May
1988 forward,” says Jack Zwaska, ad-
ministrative director of the television
committee, “270 stations are on the
per-program agreement and are pay-
ing less each month than they would
have under the blanket license.”

While ASCAP will not reveal how
much less it is receiving, its ordinary
revenues rose only 5.3% in 1988, and
ASCAP managing director Gloria
Messinger has stated that ‘1988
would have been an even better year,
but for reduced license fees received
from some local television stations
under interim per-program licenses.”

Messinger doesn’t believe, howev-
er, that TV broadcasters are saving
as much as they expected—and in the
future, when the per:program collec-
tions are extended from syndicated
to locally originated programs and
the stations have to bear more of the
administrative costs, they may not
save anything, she says.

Nevertheless, that is not the case
yet. Since the effective burden of re-
cord-keeping has fallen on ASCAP
during the interim period, the rights
society has had to hire an extra 70
people just to keep track of the music
in those programs. And, with the in-

(Continued on page 93)

ETD Is The Latest Company To Diversify Its Operations
Video Distributors Moving Into Music

BY EARL PAIGE

LOS ANGELES Reflective of the
constantly changing dynamics in
home video, more and more video dis-
tributors are diversifying into music.

The most recent such move is the
formation of a budget rack wing by
12-branch Houston-based ETD, for-
merly East Texas Distributing.

ETD’s move follows closely the
launching of a rack wing for both
video and audio by five-branch
Sight & Sound Distributing, St.
Louis, and the expansion by six-
branch Vermont firm Artec Distrib-
uting Inc. from CD wholesaling into
the one-stopping of audiocassettes.

Not all distributors who see a
need to diversify, however, believe
that record wholesaling is the way
to go.

“Diversification or acquiring oth-
er video distributors” are the only
viable ways to sustain the “incredi-
ble growth” period that has recent-
ly flattened out, says Walt Wise-
man, president of eight-branch Ma-
jor Video Concepts, based in
Indianapolis.

But Major has decided not to
move into the music business, be-
cause ‘“we weren’t really thrilled
with it. There is so much direct sell-
ing,” says Wiseman. Instead, Major
might branch out beyond prerecord-
ed home entertainment “to balance
the cyclical nature and be less de-
pendent on the rocket-shot volatili-
ty” in movie videos and music.

Major is not alone in staying out
of music. Glenn Greene, president

of seven-branch Video Trend, Chica-
go, says, “We consider it a com-
pletely different business, requiring
different expertise.”

Reasons for diversifying vary
from company to company.

Several wholesale firms have
been diversified historically, includ-
ing 16-branch Commtron Corp.,
based in Des Moines, lowa, which
was initially in electronics. Also di-

versified is nine-branch Ingram Vid-
€0, Nashville, a book wholesaler
that went into video some years ago
and expanded considerably in that
area with the acquisition two years
ago of Lieberman’s video distribu-
tion wing.

Both firms have added CDs, but
officials were unavailable to discuss
music operations.

(Continued on page 57)

NEW ORLEANS Musician mag-
azine, Wherehouse Entertain-
ment, and Billboard will join
forces Friday (3) at the 31st annu-
al National Assn. of Recording
Merchandisers Convention for an
evening of traditional New Or-
leans fun on the riverboat Natch-
ez, starting at 9 p.m.

With this year’s convention
theme, “Let The Good Times
Roll!/Laissez Les Bon Temps
Rouler!,” the sponsors agreed that
nothing could be more appropriate
than an opening-night cruise on
the Mississippi River aboard an
authentic stern-wheeler featuring
a showcase for the hottest musi-
cians in New Orleans.

“The interest and cooperation

from the local community has

NARM Gonfab Attendees:
Don’t Miss The Riverioat

’

been overwhelming,” says Paul
Sacksman, Musician’s associate
publisher. ‘“Although we are
forced to limit the number of play-
ers who will perform due to time
constraints, the quality and vari-
ety of the music we’ve heard is in-
credibly exciting and guaranteed
to amaze.”

The Natchez, docked at the his-
torical Toulouse Street Wharf, is
located only five short blocks from
NARM convention headquarters
at the New Orleans Marriott. A
shuttle bus service will be avail-
able beginning at 8 p.m.

All NARM attendees will re-
ceive an invitation to the cruise
with their registration materials.
For further information, call Brad
Lee at Musician, 508-281-3110.
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NAIRD Would Deep-Six GD 6-By-12

Cost, Environmental Concerns Cited

BY GEOFF MAYFIELD

NEW YORK There is a movement
afoot among independent labels to
deep-six the 6-by-12-inch packaging
standard for compact disks, but ini-
tial reactions from major labels and
large accounts indicate that the in-
dies face an uphill battle.

Last month, the 12-member board
of the National Assn. of Independent
Record Distributors passed a resolu-
tion that “opposes the 6-by-12-inch
packaging of compact disks and calls
for the U.S. to join the rest of the
world in using the jewel box retail
display standard for CDs.”

The NAIRD statement condemned
the merchandising of CDs in such
vessels as the tuck box, the long box,
and the blister pack as being “a
wasteful use of display space, unnec-
essarily costly, and environmentally
unsound.”

The organization also suggests
that the savings labels would realize
if they did not have to invest in dis-
posable packages would pave the
road to lower shelf prices on CDs.
Robert Simonds, chief financial offi-
cer for Rykodisc, says labels pay any-
where from 20 cents to 50 cents per
unit to provide the foot-long packag-
ing and estimates that additional ex-
pense boosts the consumer’s cost
somewhere between 75 cents and
$1.50.

Simonds has drafted his own pro-
posal to do away with the 6-by-12, but
his proposition differs from NAIRD’s
because it aims to replace the packag-
ing standard with another security
measure.

Simonds suggests that in lieu of
shipping CDs in 6-by-12-inch packag-
ing, labels would make a contribution
to accounts which would allow them
to buy a supply of reuseable plastic
frames. The contribution would be
based on a rate of 20 cents per unit
shipped to each customer over a six-
month period.

Members of the National Assn. of
Recording Merchandisers’ Packag-
ing Committee who were polled by
Billboard gave a chilly reponse to the
indies’ proposals. Chairman Mario
DeFilippo, VP of purchasing for the

Handleman Co., says, ‘“Theft-deter-
rent packaging for CDs is a major in-
dustry concern.”

DeFilippo says proposals that
would abolish the CD packaging
standard have not been brought be-
fore his committee, but opines,
“What they’re proposing is unrealis-
tic and [the NARM committee] will
not participate.”

DeFilippo predicts that not only
will the 6-by-12 be retained, but it is
likely the industry will move toward
more substantial packages than

(Continued on page 47)

Mayfield and Bruce Haring in
New York and Earl Paige in Los
Angeles.

NEW YORK Music and video
retailers won big business on the
coattails of the long Presidents’
Day weekend, Feb. 17-20.

Spurred in part by winter’s dol-
drums, the February holiday
usually inspires more shopping
than would occur during many
long weekends. Entertainment
merchandisers say the same was
true this year, despite the fact
that the music field lacks a con-
spicuous blockbuster.

Vid, Music Stores Report
Hot Weekend, By George

This story was prepared by Geoff

“It's normally a pretty good
weekend for us, and this one did
not disappoint,” says Lew Gar-
rett, VP of purchasing for 229-
store Camelot Music, based in
North Canton, Ohio. Garrett says
Camelot saw a 20% comparative
store gain over last year’s holi-
day weekend.

New artists, catalog compact
disks, and Roy Orbison perked
up music sales.

The hot rental title “The Dead
Pool’”’ and sell-through pieces
like the Michael Jackson and
Bruce Springsteen music long-
forms and the “Sports Illustrat-

(Continued on page 85)

More Than Half The $7 Million Total Is From Single Case

Music Pubs Reap Record $$ In ‘88 Suits

BY IRV LICHTMAN

NEW YORK Boosted by what is
believed to be the largest mone-
tary judgment involving musical
copyright infringement, U.S. mu-
sic publishers received judgments
totaling a record-setting $7 million
over the past year, according to a
report just issued by the National
Musie Publishers’ Assn.

Of the total, $4 million involves
damages awarded last December
in U.S. District Court of Los Ange-
les against Pausa Records and
Jack Newman, Pausa’s chief oper-
ating officer. According to NMPA,
the court, applying U.S. copyright
statutes, assessed the defendants
maximum damages of $50,000 for
each of 80 infringements that oc-
curred after the plaintiff publish-

BY SHIG FUJITA

TOKYO The CBS share of the
worldwide classical market, cur-
rently about 10%-12%, will climb to
‘““something between 18% and
20%" over the next three to five
years, predicts Guenther Breest,
the new managing director of CBS
Records Masterworks.

He says the company’s efforts
to increase market share will be
helped by its “unique combination
of Sony hardware and CBS soft-
ware.”

Breest made his prediction at a
recent press conference here to
announce the formation of Classi-
cal Sony GmbH, a new company

CBS Eyes Larger Share Of
Glohal Classical Market

based in Hamburg, West Germa-
ny.

Before joining CBS in Novem-
ber, Breest spent 18 years with
Deutsche Grammophon, whose
slice of the classical market rose
from 10% to 24.3% during that pe-
riod.

“It was a surprise to me when
Sony president Norio Ohga asked
me last May to join this new orga-
nization,”’ continues Breest.
“When I was studying music in
the ’60s, the CBS Classical Master-
works label meant a lot to me be-
cause it was the label where the
really great artists were perform-
ing.

(Continued on page 85)

ers had revoked and terminated
Pausa’s mechanical licenses. The
defendants are appealing the deci-
sion in the 9th U.S. Circuit Court
of Appeals.

Ed Murphy, president and CEO
of NMPA, says that the $7 million
in judgments, at least $5 million
better than in any other previous
12-month period, can be largely at-
tributed to a more aggressive le-
gal stance over a wide geographic
area. Actions include mechanical
royalty suits and those relating to
infringement in music print.

Also, in some cases, the publish-
ers have won termination and re-
vocation of licenses when defen-
dants have failed to heed warnings
that they comply with federal law.
Failure to do so can lead to $50,000
in damages for each infringement.

Murphy also cites judicial vic-
tories against Audiofidelity Re-
cords totaling $1.8 million, and one
against Lakeshore Music, a Flori-
da music print company, totaling
$1.3 million.

Murphy says that a major prece-
dent was set in the Pausa, Audiofi-
delity, and Lakeshore decisions by
way of judgments also handed
down against the principals of all
three firms. To Murphy, liability
by individuals in copyright in-
fringement matters is also a
strong deterrent against illegal
use of copyrighted material.

In the Audiofidelity case, a set-

(Continued on page 85)

Jubilee Train. ASCAP celebrates its 75th anniversary with a concert entitled
“The Songwriters: ASCAP’s Diamond Jubilee,” at Los Angeles’ Shubert
Theatre. Shown, from left, are ASCAP songwriters and lyricists Billy Steinberg,
Tom Kelly, Burt Bacharach, Hal David, and Michael Masser.

EXECUTIVE TURNTABLE

BILLBOARD. Billboard in New York promotes Geoff Mayfield to senior retail-
ing editor and Janine Coveney McAdams to senior copy editor. Billboard also
appoints Marilyn Gillen copy editor. Mayfield was retailing editor; McAdams
was copy editor, both for the magazine; and Gillen was a writer and assistant
editor for the Tampa (Fla.) Tribune,

RECORD COMPANIES. Tunc Erim is named senior VP for Atlantic Records in
New York. He was VP/executive assistant to the president for the label.
EMI Music Worldwide in New York appoints John F. Gillespie senior VP,
human resources and Peter J. Schementi VP, information technology/tele-
communications. They were, respectively, senior VP, human resources, for
Cadbury Schweppes Beverages, and VP, MIS/telecommunications for CBS,

o, gy
t
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MAYFIELD ERIM GILLESPIE SCHEMENTI

Inc.

Frances Pennington is promoted to VP, publicity, for Chrysalis Records in
New York. She was national director, publicity, for the label.

MCA Records in Los Angeles appoints John Hey, VP, album promotion;
promotes Jeff Adamoff to VP, creative services; promotes Donnie Cohen,
director, national AC and secondary promotion; and appoints Abbe Frank, di-
rector, national field marketing in the Chicago office. Hey was national album

»
N
a

ADAMOFF

r
<4 z
HEY O'SULLIVAN
promotion director for EMI Records; Adamoff was director of creative ser-
vices; Cohen was secondary markets and AC promotion coordinator; and
Frank was national marketing manager, all for the label.

PolyGram Records in Los Angeles makes the following appointments; Cliff
O’Sullivan, VP, product development, West Coast; Steve Kleinberg, direc-
tor, product development; and Raina Bundy, GM, Lection Records in New
York. O’Sullivan was director of product development; Kleinberg was product
manager; and Bundy was national promotion assistant, all for the label.

Elektra Records in New York promotes Lisa Frank to director, national top
40 promotion, and Sandra Cordoba to production coordinator. They were, re-
spectively, promotion/marketing manager, East Coast, and production assis-
tant, both for the label.

Milhan Gorkey is promoted to director, East Coast urban publicity, and
Tommy Manzi is promoted to manager, marketing, for EMI Records in New
York. They were, respectively, manager of national publicity and senior coor-
dinator, marketing, both for the label.

Def American Recordings in Los Angeles appoints Pat Hoed director of
publicity. He was director of tour publicity for SST Records.

Abbe DeMontbreun is appointed director of production and Scott Poston
is appointed A&R coordinator for Universal Records in Nashville. They were,
respectively, executive assistant to the president and an independent record
production assistant.

Epic/Portrait/CBS Associated Labels in Los Angeles appoints Jackie
Adair manager, marketing services, West Coast and Fran Inocencio manag-
er, administration, in New York. They were, respectively, coordinator of mer-
chandising for the label and branch fund coordinator for CBS Records.
oVIDEQ PEOPLE on the move, ses page 49

PENNINGTON
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PAT ALGER

CRAIG BICKHARDT

BETH NIELSEN
CHAPMAN

DON DEVANEY

JOHN M.KURHAJETZ

il

NOT CLUB SONGWRITERS

ROBERT ANDERSON

RORY BOURKE

RODNEY CROWELL

VERN GOSDIN

DAVE LOGGINS

Addicted

CHERYL WHEELER

PUBLISHERS

Blue Gate Music
Bughouse Music

BRENT MAHER

Bluest Eyes In Texas Tim DuBois Tim DuBois Music
DAVE ROBBINS Uncle Beave Music
Warner/Chappell Music
Cry, Cry, Cry DON DEVANEY Music City Music
Darlene WoOoDY MULLIS Milene Music

Don’t Close Your Eyes

Bos McDiL

Jack & Bill Music

(Do You Love Me})
Just Say Yes

DENNIS ROBBINS

Corey Rock Music
Wee B Music

Goin’ Gone

PAT ALGER

Forerunner Music

Gonna Take A Lot
Of River

JOoHN M. KURHAJETZ

Wrensong Music

He's Back And I'm Blue

ROBERT ANDERSON
MICHAEL WOODY

Bos McDiLL

Bughouse Music
Termite Music

I Couldn’t Leave You
If I Tried

RODNEY CROWELL

Coolwell Music

If You Change
Your Mind

HaNK DEVITO

Almo Music Corp.
‘Little Nemo Music

{ Know How He Feels

WiLL ROBINSON

Alabama Band Music

I Told You So RANDY TRAvIS Three Story Music

It’s Such A Small World | RODNEY CROWELL Coolwell Music
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I Won't Take Less DoON ScHLITZ Don Schlitz Music

Than Your Love MCA Music Publishing

Joe Knows How TROY SEALS Two-Sons Music

To Live Warner!Chappell Music

Love Will Find DAVE LOGGINS MCA Music Publishing

Its Way To You J. D. MARTIN Patchwork Music

Set’em Up Joe

BUDDY CANNON

Hookem Music

VERN GOSDIN Sabal Music o
—
Strong Enough To Bend | DON SCHLITZ Uncle Artie Music
BETH NIELSEN CHAPMAN | Don Schlitz Music
Tensnessee Flat Top Box | JOHNNY CAsH Song of Cash
Warner! Chappell Music y ¢ A
Too Gone Too Long GENE PIsTILLY Almo Music Corp. WiLL ROBINSON

High Falutin’ Music

Tumn It Loose

CRAIG BICKHARDT

Blue Quill Music

BRENT MAHER Colgems-EMI Music Inc.
DoN ScHirrz Don Schlitz Music
MCA Music Publishing
Walbeck Music Corp.
We Believe In Bos McDuL Jack & Bill Music
Happy Endings
What She Is (Is Bos McDiLL Jack & Bill Music g IS
A Woman In Love) Ranger Bob Music
Wheels DAVE LOGGINS MCA Music Publishing
Patchwork Music
When You Say DON SCHLITZ Don Schlitz Music
Nothing At All MCA Music Publishing
Where Do The RORY BOURKE Lodge Hall Music
Nights Go MIKE ReID Warsner/Chappell Music

CHERYL WHEELER

All of us join the BGUNTRY RADI"

S E M I N A R in celebrating its

20TH ANNIVERSARY.

Together we make great music.
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March Lineup Soft On Heavy Hitters
Madonna’s The Only Superstar At Bat

BY MELINDA NEWMAN

NEW YORK March might come in
like a lion, but this month’s album of-
ferings are not likely to create more
than a quiet roar. “Like A Prayer,”
Madonna’s long-awaited follow-up to
the five-times platinum “True Blue,”
is the only superstar product slated
for release.

Due March 21, the Sire/Warner
Bros. album follows the announce-
ment of the singer’s affiliation with
Pepsi (Billboard, Feb. 4), which will
debut the title track via a national
commercial Thursday (2). It was pro-
duced by Patrick Leonard, Steven

Bray, and Prince.

Leonard also had a hand in Julian
Lennon’s third album, “Mr. Jordan,”
due March 10 on Atlantic. After strik-
ing platinum with his 1984 debut “Va-
lotte,” Lennon will try to rebound
from the sophomore slump suffered
by 1986’s “The Secret Value Of Day-
dreaming.”

Other past certified artists hoping
to score comebacks are Howard
Jones with his Elektra release,
“Cross That Line,” expected March
17, and the Qutfield, with its third ef-
fort, “Voice of Babylon,” on Colum-
bia, March 28.

Jody Watley will try to skirt the

Attendees Boast Of Genre’s Potential

New Meet For New Age

BY TERRY WOOD

LOS ANGELES The first Inter-
national New Age Music Confer-
ence attracted more than 250 busi-
ness-minded true believers to Hol-
lywood’s Roosevelt Hotel Feb. 15-
17 for a series of panels that
stressed the music’s adult orienta-
tion and its potential for substan-
tial sales to mainstream record
buyers.

Though skeptics envisioned the
event as the second coming of the
harmonic convergence, INAMC
panels presented instructive, well-
received information on market-
ing, retailing, distribution, radio,
video, A&R, artists, and manage-
ment, in addition to smaller semi-

nars devoted to such concerns as
music therapy.

“It was energizing, well-bal-
anced, and very productive,” said
Jeff Klein, Private Music’s VP for
marketing and sales. ‘“People
seemed to exchange a great deal of
ideas and information.”

Organizer Suzanne Doucet, a
Los Angeles-based retailer whose
New Age Music Network under-
wrote the confab, says her
group—a coalition of artists, la-
bels, and small retailers—broke
even on the conference and, due to
an enthusiastic response, is al-
ready planning a second INAMC.

“I would have been pleased if
just 50% of the people told me they

(Continued on page 92)

Rock’N Roll Awarts Show
Set To Bow On ABG in May

BY CHRIS MORRIS

LOS ANGELES Move over Gram-
my, Emmy, Tony, and Oscar—here
comes Elvis.

“The First International Rock'n’-
Roll Awards,” a televised ceremony
honoring what co-producer Bill Zys-
blat calls “pure hard rock’n’roll” with
a trophy informally known as “the
Elvis,” will bow as a 90-minute broad-
cast on the ABC network on May 31.
Coca-Cola is among the sponsors al-
ready set for the broadcast.

The program will feature live per-

formances by an as-yet-unannounced
slate of musicians and the presenta-
tion of awards to 10 instrumentalists,
vocalists, and groups.

“The show will honor them only
within the context of rock’n’roll,”
says Zysblat. “Middle-of-the-road mu-
sic has been honored to death.”

The program is the brainchild of
producers Zysblat, a well-traveled
business manager and rock tour pro-
ducer; Tony Eaton, a Grammy-win-
ning producer of long-form videos
and TV music specials; and Triad

(Continued on page 92)

Chameleon Changes Hands
Trio In Purchase Of Indie Label

LOS ANGELES The Hawthorne,
Calif -based independent label opera-
tion Chameleon Music Group has
been sold to Chameleon president
Stephen Powers, producer Chuck
Plotkin, and Chicago-based business-
man Dan Pritzker.

The 4-year-old company was dealt
to the new owners by former prinei-
pals Richard Foos (who is also presi-
dent of Rhino Records) and Bob Ma-
rin (Chameleon’s founder) for an un-
disclosed price. The purchase also
includes Powers’ own pop label, Dali
Records, which is marketed by Cha-
meleon.

According to Powers, who has
served as Chameleon president since
September 1987, negotiations to pur-
chase Chameleon from Foos and Ma-
rin were initiated last June, three
months after the label won a distribu-
tion deal with CEMA.

“I realized that in order to com-
pete, I wanted to do something that
was different from what they were
used to doing,” Powers says. “They
agreed we needed to make a
change.”

A meeting with New York-based
lawyer Paul Marshall ultimately

(Continued on page 93)

sophomore slump with the March 27
release of her second solo album on
MCA, “Larger Than Life.” Produced
by Andre Cymone, the record’s first
single is “Real Love.” Her epony-
mous debut has been certified plati-
num.

Also among the black product due
out this month is “Rock, Rhythm &
Blues,”” coming March 14 from
Warner Bros. The album is a collec-
tion of artists, including the Pointer
Sisters and El DeBarge, performing
tunes from the '50s. PolyGram is
serving up Jackie Jackson’s first solo
album, “Be The One,” March 6. The
title track was included on the sound-
track for “My Stepmother Is An
Alien.” The first single is “Stay.”

(Continued on page 84)

Droz Goes. Henry Droz, Warner/Elektra/Atlantic Corp. president, tours the Neil
Bogart Memorial Laboratories at The Children’s Hospital of Los Angeles, the
West Coast division of the T.J. Martell Memorial Laboratories. Droz will receive
the 1989 Humanitarian Award from the T.J. Martell Foundation For Leukemia,
Cancer And AIDS Research. Shown, from left, are Floyd Glinert, executive VP,
Shorewood Packaging Corp., and board chairman, T.J. Marteli Foundation; Tony
Martell, senior VP/GM, CBS Associated Labels; Henry and June Droz; and Dr.
James F. Holland, chairman, department of neoplastic diseases, Mt. Sinai
Medical Center, and scientific director, T.J. Martell Foundation.

DEBBIE GIBSON lands her second No. 1 pop hit in
less than nine months with “Lost In Your Eyes.”
The red-hot teen star topped the Hot 100 in June
with “Foolish Beat.” Gibson single-handedly wrote,
produced, and performed both hits, making her the
only female artist in the rock era—of any age—to be
completely self-contained on a chart-topping single.

Two female solo artists have co-written and co-
produced No. 1 hits. Barbra Streisand co-wrote her
1977 smash, “Evergreen,” with Paul Williams, and

Gibson Single Is A Single-Handed Effort;
Chart Isn’t Cruel To Bobby Brown Album

has had a hand in writ-
ing and producing three
chart-topping singles:
“Papa Don’t Preach,”
“Open Your Heart,” and
“Who’s That Girl.”

The fact that Gibson
is in such singular com-

co-produced it with Phil

Ramone. And Madonna
= S

pany—and that she

didn’t even require the
services of collabora-
tors to achieve this triple-play—is perhaps the most
dramatic evidence that she is about ready to gradu-
ate from the teen pop ranks to compete with the big
girls.

“Lost In Your Eyes” heads an all-female top three
on this week’s Hot 100. Sheena Easton’s “The Lover
In Me’”’ steps up to No. 2 and Paula Abdul’s
“Straight Up”’ dips to No. 3. It’s the first time that

spots in one week since October 1986, when the top
three were Cyndi Lauper’s “True Colors,” Tina
Turner’s “Typical Male,”” and Janet Jackson’s
“When I Think Of You.”

Ex-Billboardite Stuart Meyer, now an Atco A&R
assistant, adds that “Straight Up” was the first sin-
gle by a female solo act to log three weeks at No. 1
since Whitney Houston’s “Greatest Love Of All” in
1986.

BOBBY BROWN'’s second solo album, “Don’t Be
Cruel,” logs its sixth week at No. 1 on the pop al-
bums chart and yields its third straight top 10 pop
single, “Roni.” It's a startling breakthrough for the
20-year-old singer, whose first solo album, “King Of
Stage,” stalled at No. 88 two years ago; its highest-
charting single, *‘Girlfriend,” peaked at No. 57 on
the Hot 100.

Brown's achievement is doubly impressive be-
cause he has received so little media attention. All of
the other acts that have come out of left field to land
No. 1 albums in the past couple of years—the Beast-
ie Boys, Tiffany, Guns N’ Roses, and Tracy Chap-
man—received tons of mainstream press and TV
coverage.

It’s tempting to say that the reason Brown has re-
ceived less attention is that he’s black. And while it

by Paul Grein

female solo artists have held down the top three -

would be naive to discount that possibility, the fact
that Chapman (and Terence Trent D’Arby) are black
didn’t exactly keep them out of the papers. The real
reason that Brown’s achievements have been down-
played may be that he specializes in mainstream,
commercial R&B/funk—a form of music that is held
in low esteem by most critics, whose tastes lean to
rock. And if the music press doesn’t make a fuss
over an act, mainstream media outlets aren’t going
to pick up on it—unless it’s an irresistible, mass-ap-
peal story like that of
mall queen Tiffany. |

Only six other male
solo artists—black or
white—have logged as
many as six weeks at
No. 1 on the pop albums
chart in the ’'80s: Billy
Joel, John Cougar Mel-
lencamp, Michael Jack-
son, Bruce Springsteen,
Phil Collins, and George
Michael.

FAST FACTS: Lou Reed’s ‘“New York’” jumps to
No. 55 on the pop albums chart, becoming his high-
est-charting album since 1976. The former leader of
the Velvet Underground reached the top 50 with
four solo albums in the mid-'70s: “Transformer”
(which yielded the fluke hit single “Walk On The
Wild Side”), “Rock N Roll Animal,” “Sally Can’t
Dance,” and “Coney Island Baby.” He shifted from
RCA to Arista in 1976, and shifted back again in
1982. The new album is his first for Sire.

Bette Midler's “Beaches’’ soundtrack jumps to
No. 28 on the pop albums chart, becoming her high-
est-charting album since “The Rose” soundtrack
climbed to No. 12 in 1980.

N.W.A.'s “Straight Outta Compton” on Ruthless/
Priority Records debuts at No. 98 on the pop albums
chart. It’s the highest-debuting independently dis-
tributed album since Eazy-E’s “Eazy Duz It"—also
on Priority—bowed at No. 97 in December. In addi-
tion to his solo career, Eazy-E is one of the five
members of N.-W.A., a hardcore-street rap group
from Compton, Calif.

Mike + the Mechanics’ “The Living Years” jumps
to No. 4 on the Hot 100, becoming the group’s high-
est-charting single to date. “All I Need Is A Mir-
acle” hit No. 5 in ¥986.

WE GET LETTERS: Erik Cram of Replay Records
in Stockton, Calif., notes that since 1985 three al-
bums have been released featuring different songs
titled “Fallen Angel.”’” The albums: Aldo Nova’s
“Twitch,” Frehley’s Comet’s ‘“‘Second Sighting,”
and Poison’s “Open Up And Say ... Aah!” The odd
part: In all three cases, ‘“Fallen Angel” is the second
song on the second side.
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A life of passion...a life of protest...a life of pain.

G

...a life in song ™

SCX 10680

An extraordinary theatrical event.

A concept album of popular songs from a forthcoming new musical
specially commissioned by CBS Records.

Featuring superstar vocal performances
by
P LACIDO D O MI NG O

GLORIA DIONNE SEIKO RICHIE
ESTEFAN WARWICK MATSUDO HAVENS

Produced for records by Music and lyrics by
PHIL RAMONE MAURY YESTON

Developed by
FREDDIE GERSHON and ALLAN CARR

On Columbia Cassettes, Compact Discs and Records.

A specially-packaged record or cassette with a full size, 127 x 127, 4-color souvenir booklet, and on Compact Discs with a 28-page booklet.

Dionne Warwick appears courtesy of Arista Records. Richie Havens appears courtesy of ELO Productions.
*“Columbia.* ® are trademarks of CBS Inc. © 1989 CBS Records Ine. 97., is a trademark of the Goya Group Ltd. © 1988

i~
)
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OTHER FIRST CLASS FLIGHTS FOLLOW
THE SAME ROUTE.
THEY JUST DON'T FLY THE SAME WAY.

So uncommon

LAX to JFK

freshly prepared to

an aircraft is this, 9:00am daily/3:30pm daily except Sat. | YoUur liking. And the
that when told by FK to LAX attention of five dis-

10:15am daily/7:00pm daily except Sat.

creet flight attendants.

your flight attendant
youre now free to move about the
cabin, you’ll realize that, for the first
time, these words do not strike you as
being a contradiction.

A mere thirty-three lounge seats
now occupy the space in which others
transport one hundred ten passengers.
Resulting in seventy-five percent more
leg room than normal first class cabins.

The forward lounge yields to a
walk-up bar. Aft, a quartet of state-
rooms create a level of privacy which
has, until now, been unknown in-flight.

Add to this the finest cuisine,

We offer nonstop service, in every
sense, between our private Imperial
Terminal at LAX and our exclusive gate
at New York’s JFK. Surprisingly, at
$939 each way, it is about the same as
ordinary first class.

And yet, infinitely more.

This then, is an aircraft which
has surrendered to one single-minded
ideal: A rebirth of travel in the Grand
tradition.

Should you wish further details,
contact your travel agent or phone

800-445-9383.

MGM%WMR

INCOMPARABLE ERVICE AT A COMPARABLE FARE

www americanradiohietorv com
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Many Artists, Professionals Have Substance Problems

ANTI-DRUG DRIVE NEEDS INDUSTRY HELP

BY STEVE GOLD

During my years in the music busi-
ness—from the 1950s through
1985—1 was involved in the drug
scene both as a user and as one who
abetted the glamorization of drug
use through music. I therefore ac-
cept not guilt, but responsibility for
my actions.

For the past 2!/, years, I have
worked in 12-step recovery pro-
grams and as a counselor at various
chemical dependency units in Los
Angeles. During that time, many
associates and colleagues have
crossed my path ... as patients.
This is what is left of the drug cul-
ture of the '60s and "70s.

In the ’60s, the drug scene was
what separated Us from Them. We
had tuned in and turned on. We
were hip. I was proud to be a
“head,” a rock’n’roll rebel who pub-
licly dropped acid during contract
negotiation meetings at major rec-
ord labels.

But I learned the hard way that
cocaine was not the benign party
toy many of us thought it was. Co-
caine led me to a locked room at the
Freebase Motel, too wasted to drive
a quarter-mile up the street to my
own home. I weighed 138 pounds
and my career was a shambles, but
I thought I had it made in the shade.
Problem was, I was smoking up my
tree.

I believe it is time for the music
industry to take some steps to pre-
sent the dangers of drug abuse in-
telligently and to open the doors of
recovery. I'm not talking about 30-
second “Just Say No” spots by art-

funds—through benefit concerts by
sober artists and other events—to
offer free detox and recovery coun-
seling to our industry colleagues.
Most artists have no insurance for
rehab costs, and most corporate en-

hard way that
cocaine is not a
benign party toy’
Steve Gold co-founded Delphi Records and
has been president of LAX Records and Far

Out Management. He currently is co-
manager of saxrophonist Walter Davis.

‘l learned the

ists whose off-camera motto is
“Party till you puke.” I'm talking
about offering a concrete solution
to those individuals who still suffer
from drug abuse while carrying the
message to a society trapped in a
drug malaise of unprecedented pro-
portions.

Currently I sit on the board of di-
rectors of BizRap: Music Business
Recovery Assistance Program. Re-
cently formed by a group of enter-
tainers and industry professionals
in recovery, BizRap is raising

tities in our industry offer no em-
ployee assistance programs for sub-
stance abuse.

On the concrete level, BizRap
hopes to provide counseling, reha-
bilitation, and recovery to workers
and families of workers in our in-
dustry. We will provide free evalua-
tions for people who think they may
have a problem and help set up in-
terventions with abusers who are
positive they don’t have a problem.
In the future, we hope to help coor-
dinate sober road crews and other

support systems for artists in recov-
ery.

In addition, BizRap wants to pro-
vide an environment where drug-
free artists and professionals in the
music industry can set an example
for an audience that needs help as
well as entertainment. We have
reached a sociological point where
more people are fighting addiction
than ever before. It is time to
spread the word that sobriety is hip.

It took two-plus years of recovery
for me to face the idea of getting
back into the music business, an in-
dustry in which I once set the stan-
dard of drug abuse. Dozens of peo-
ple with serious drug or alcohol hab-
its could point to me and say, “I'm
okay. He’s got a problem.”

Today, I am working with drug-
free artists and producers, resur-
facing in the industry I love. Hope-
fully, I can be a part of using the
power of this medium to influence a
generation. Let us give the young
audience of today an alternative, if
nothing else. We had an option in
the '60s, and some of us chose
drugs. Today, crack is sold on
grade-school playgrounds, and kids
don’t even know they have an alter-
native.

P’'m not saying it’s our job to force
abstinence down the throats of our
young people. But I am saying we
must, at least, offer them a choice.
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PASSING THE BUCK

Of course, the Parents Music Re-
source Center isn’t making veiled
threats about prosecuting the rec-
ord companies under the new feder-
al anti-porn bill unless they comply
with the PMRC’s wishes regarding
warning labels (Billboard, Deec. 10).
Those good ladies would never
stoop to blackmail—*Label those al-
bums or we’ll sic the government on
you!”

I wish Mrs. Gore and Mrs. Baker
would take a hard look at the mes-
sage the PMRC is sending to the
teenagers: Don’t take responsibility
for any of your actions because
there will always be somebody else
you can blame them on.

Get a bad report card—blame Ju-
das Priest. Get pregnant—blame
Motley Crue. Get suspended from
school—blame Guns N’ Roses.
Scapegoatism—whether the object
of it is heavy metal or the little old
lady down the street—is a very dan-
gerous and deadly thing to teach, la-
dies.

Rose Riker
Sioux City, lowa

ERRORS OF PMRC
I would like to comment on the lat-
est inaccurate and irresponsible
statements by the PMRC, published
recently in your magazine (Bill-
board, Feb. 11).

First of all, the Guns N’ Roses
cassette and CD of “Appetite For

Destruction” do carry a warning
sticker, just as the LP version does.
They always have. I've sold enough
of them in the last year and a half to
know.

Secondly—and more important-
ly—four lines from Metallica’s
“Harvester Of Sorrow,” from the
... “And Justice For All” album,
were printed out of context. It
seems to me that the authors of the
article simply scanned the lyric
sheet and quoted the first “violent”
set of lyrics they found. If they had
studied the lyrics more closely, they
might have realized that the song is
about the sad reality of child abuse.

Among the other songs on this al-
legedly dangerous album are
‘“Blackened,” about the potential
horror of nuclear war; “One,” per-
haps the most powerful anti-war
song of recent years; and “Shortest
Straw,”” about anti-Communist
blacklisting in the *50s.

Perhaps if Tipper & Co. would ac-
tually listen to what they're so
quick to criticize, they’d learn a lit-
tle bit about heavy metal, instead of
being afraid of it.

Joe Lambias

Assistant Manager

Titus Oaks Record Exchange Inc.
Hicksville, N.Y.

NEEDED: MORE HONESTY
Susan Baker and Tipper Gore swear
their purpose in life is to provide ac-
curate information to parents. But
accuracy is unfortunately not their
strong point.

In a Feb. 11 Billboard Commen-
tary, they say that the Child Protec-
tion and Enforcement Act does not

mandate the seizure of property
without a trial. In fact, this is exact-
ly what the law allows.

Baker and Gore also state that no
record distributor or company
would be subject to the law unless
its “entire catalog [is] without re-
deeming social value.” The Child
Protection Act explicitly levels its
draconian penalties against anyone
carrying fwo items deemed obscene.
That’s two copies of a Guns N’
Roses or Motley Crue LP—to use
Baker’s and Gore’s favorite exam-
ples of “obscenity.”

Baker and Gore say they do not
endorse the act, then go to great
lengths to justify it by thoroughly
misrepresenting what it says. I
would suggest that in the future, all
Gore and Baker statements carry a
warning label: “This material con-
tains information which may be de-
liberately distorted or dishonest.”

Howard Bloom
Music In Action
Brooklyn, N.Y.

WHAT'S IN A NAME?

Regarding Billboard’s Jan. 14 arti-
cle about two bands with original
Yes members, it is clear to me that
only one of the bands deserves to be
named Yes. Today’s Yes with origi-
nal members Chris Squire and Tony
Kaye; Alan White, whom many con-
sider the Yes drummer; and Trevor
Rabin, who has been with the band
since 1952, is Yes.

Anderson, Howe, Wakeman, and
Bruford are all very much Yes also
and should and most likely will
make great music, but they are no
longer Yes. For Yes fans, this is

heaven ... Past and present Yes

members all making music together

in two separate bands, 20 years af-
ter their inception. YES!

Jay Anderson

Promotional Director

Northern Lights Nightclub

Minneapolis

ANDERSON IS YES

With all due respect to all of the ex-
cellent musicians who have per-
formed as part of Yes throughout
the years, I strongly feel, in relation
to the two Yes groups (Billboard,
Jan. 14), that Jon Anderson’s voice
will always be that which identifies
all of the great Yes hits of the past.

Who is Ahmet Ertegun trying to
kid? He might have a group that
will make very nice music, but the
real Yes fans are patiently waiting
to hear Anderson’s voice again.

The legalities are irrelevant; the
fans and buying public will decide.
The best that Atco’s group can do is
imitate the Anderson sound (as in
“Drama”).

It was always Anderson that I
wanted to hear in concert, and it is
Anderson that I am looking forward
to hearing again later this year.

JoAnne L. Alfonzetti
Tuckahoe, N.Y.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Nashville Market Profile: More Players, More Gountry

This story—part of Billboard’s ex-
panded coverage of the Country Ra-
dio Seminar— was compiled by
Sean Ross in New York and Debbie
Holley in Nashville.

NASHVILLE When Billboard did
its last market profile of Music City
six years ago, this was a much differ-
ent market. WYHY “Y107,” the mar-
ket-leading top 40, was still an AC
station. Album rocker WKDF was
No. 1 and playing A Flock Of Sea-
gulls and After The Fire, (as was
much of the format at the time). And
the now-legendary country battle be-
tween WSIX-FM and WSM-FM had
just begun.

In the early '80s, Nashville was still
known as a market that didn’t really
love (or purchase) country music, no
matter how much of it was produced
here. In fact, WSM-FM’s decision to
give up a 10-share with AC and go
into what was then a three-way FM
country battle was considered dicey
at the time.

A lot of things changed here 18
months ago when market veteran
Gerry House returned to WSIX from
Los Angeles. House leads the market
in mornings now by about four
shares. During the rest of the day,
WSIX-FM and WSM-FM are pretty
close, and the two stations have been
trading the format lead every book
for a year now.

As is the case in most medium mar-

kets, there are a lot more players
here than there were a few years
ago. And there may be more: At least
three new stations are move-in or
drop-in possibilities over the next 18
months. Already you can see the
spoiler effect that competition has
had on some one-time monoliths:
WGFX has cut into WKDA’s album
numbers, two new ACs have bit into
WLAGC-FM, and so forth. It isn’t acci-
dental that the top two stations here
last fall were Y107 and easy WZEZ,
two stations without in-format com-
petition.

Below is an airchecker’s guide to
Nashville: thumbnail sketches of
most area radio stations, as well as a
few interesting country FMs in outly-
ing areas that CRS attendees may be
able to pick up. All stations shown
are licensed to Nashville unless oth-
erwise noted.

WAKM Franklin (950): 1,000 watts
days; owner: Franklin Radio Assn.
Inc.; GM/mornings: Tom Lawrence;
PD/afternoons: Darrell Williams; fall
’88 ratings: did not show to .5. A full-
service locally oriented country AM
with a splendid country history.
Parts of “Coal Miner's Daughter”
were shot here. And ‘“Nashville
Now” host Ralph Emery is an alum-
nus. WAKM is heavy into automobile
racing and is one of several area sta-
tions to sponsor a car.

WAMB Donelson (1160): 50,000
watts days; 1,000 nights; owner/GM:

Hot Johs, Gooler Issues
Gavin Meet Is Somewhat Subdued

BY SEAN ROSS

SAN FRANCISCO Technically, it
was the Gavin Report’s annual Semi-
nar For Media Professionals that was
held here Feb. 16-18. Actually, it was
more like a high school job fair for
top 40 radio. The only things missing
were tables of literature from pro-
spective employers.

Emmis Broadcasting group PD
Rick Cummings was at Gavin looking
to fill PD vacancies at KXXX-FM San
Francisco and WAVA Washington,
D.C. His Nationwide counterpart,
Guy Zapoleon, was seeking a PD for
KWSS San Jose, Calif. KKRZ “Z100”
Portland, Ore., GM Carl Gardner was
there to fill #is PD slot._ Many pro-
grammers had two or three inter-
views slotted for that weekend, and
they weren’t all major names.

“I suspect if you looked at Guy’s
list, [consultant] Dan [Vallie]'s list,
and my list [of job candidates], they’'d
be fairly similar,” said Cummings at
the Saturday afternoon top 40 format
room. “We'’re not out there looking
for good ones; we're looking for the
best. You wind up having the same
eight names.” Eventually, he said,
the lack of different names would
force hirers to diversify. ‘“We've
talked to every serious candidate who
called,” added Zapoleon.

Job hunting may have made this
year’s Gavin the biggest ever—orga-
nizers claimed 1,500 attendees—but
the other issues there were fairly
subdued. After the back-announcing
question (see page 1), the hottest top-
jc—especially in the top 40 panel—
was the continued hubbub over Arbi-

tron’s new diary.

While Vallie encouraged PDs to
“learn to play within the rules we've
been given,” at least for now, he also
encouraged a greater top 40 repre-
sentation on Arbitron’s advisory pan-
els. ‘And both Zapoleon and Cum-
mings called for top 40 PDs to protest
the new diary, which, Cummings
said, could force his company to “re-
consider our philosophy ... of going
into active formats where people
have a passion for the music.”

Newly hired Gavin research colum-
nist Jhan Hiber told the room that
even if Arbitron was moved to recon-
sider its diary, it would take “a mas-
sive amount of cancellations” and
then about a year for the ratings ser-
vice to come up with an alternative.
And for the time being it appears
that Arbitron will be hanging tough,
having issued another statement sev-
eral days prior to Gavin that the diary
had performed as expected.

The omnipresence of the diary is-
sue gave Gavin a chance to showcase
Hiber, who, along with new Gavin
GM Lee Michaels, was at least as visi-
ble here as such veteran Gavin types
as top 40 editor Dave Sholin and pub-
lisher Ron Fell. Hiber could, for in-
stance, be found discussing Arbitron
in several other format rooms that
Saturday.

In the country format room, Pol-
lack Media Group’s Moon Mullins
suggested that stations “push the en-
velope” in employing diary-oriented
usage liners to the limits of what Ar-
bitron would allow; he also suggested
that rather than concentrating pro-

(Continued on page 12)

William O. Barry; PD: Ken Bram-
ming; mornings: Bob Sticht; after-
noons: Mike Robbins; ratings: .8 to
1.0. This semi-automated Music Of
Your Life adult standards outlet be-
gan in 1971 as a 250-watt daytimer
and worked its way up. Since then, it
has become one of only three stations
in the city that have had the same call
letters, format, and same ownership
for the entire life of the station. Be-
sides high school sports, it is also the
Atlanta Braves baseball and Mem-
phis State football outlet here.
WFSK (88.1): 700 watts; owner:
Fisk Univ,; GM: Dennis Whitehead,;

PD/mornings: Robert Watkins; af-
ternoons: Jeff Harrison. Fisk’s “In-
nercity 88 FM" calls itself “jazz and
more,” the “more” part being blocks
of urban and gospel.

WKDA (1240): 1,000 watts; owner:
Dick Broadcasting; GM: Steve Dick-
ert; PD: Kidd Redd; mornings: Art
Crenshaw; afternoons: Transtar Old-
ies; ratings: .6-9. The dominant AM
rocker through 1970, WKDA's alum-
ni include KPWR “Power 106” Los
Angeles morning man Jay Thomas
and KNEW San Francisco PD Jon
Wailin. Since then, it has been
through country, hard rock, modern

rock, and news/talk. For four years,
it has been mainstream oldies—a for-
mat still not represented on FM here.
Now it’s Transtar’s Oldies Channel
outside mornings.

WKDF (103.3): 100,000 watts;
owner: Dick Broadcasting; GM:
Steve Dickert; PD: Kidd Redd;
mornings: Carl P. Mayfield; after-
noons: Slats; ratings: 8.0-8.3. Once
the home of the Dixie Flyers hockey
team, WKDA-FM, like many album
rockers, evolved to progressive rock
between 1968-71 and picked up its
calls in 1976, around the same time

(Continued on page 16)

IN ONE OF THE YEAR'S MAJOR IRONIES, former
WNEW-FM New York PD Mark Chernoff, who two
weeks ago was arguing on-air with Howard Stern, is
now Stern’s boss, sort of. Chernoff is the new PD of In-
finity’s WJIFK Washington, D.C., one of the stations
that simulcasts Stern’s morning show, as former PD
Bob Brooks returns to the production director post.
Although it bills itself as “adult rock,” WJFK has ef-
fectively been a classic rock outlet in the last couple of
months. WIFK GM Ken Stevens says that the station is
now ‘“going to be much more cur-

Chemoff A Cohort, Stem Finds New Spat;
Shirey Jones Files 1st Suit Of Season

make it a better talk station.” Mayers was WHDH’s as-
sistant program manager. Another full-service AC that
has effectively moved to n/t is WHIO Dayton, Ohio,
where Alan Browning joins from WKRC Cincinnati for
p.m. drive, leaving only morning drive with any music,
specifically about two songs an hour.

After months of speculation, album/top 40 hybrid
KNX-FM will become KODJ “Oldies 93” on May 2. PD
Kurt Kelly will stay on; many of the other staffers will
change. CBS FM VP George Sosson says the station
will be “more up-tempo” than com-

rent than a classic rock station . ..
obviously that’s one of the big rea-
sons Mark is joining the station.”

Stevens also says that when
Stern’s confrontation with Cher-
noff took place, “Mark and I were
only vaguely talking about him
coming to work for us.” Stern ap-
parently didn’t know that Chernoff
would soon be a co-worker.

oK

petitor KRTH-FM.

Kevin O’Neal is the new PD at |
country WMIL Milwaukee, replac-
ing Kipper McGee. He was previ-
ously PD at WBIG Greensboro,
N.C. (now urban WIMH) ... Fol-
lowing Marvin Robinson’s sur-
prise resignation from urban
KSOL San Francisco, Bernie
Moody is now OM/PD and will ap-

In any event, the Chernoff/
Stern confrontation pales next to
Stern’s annual Grammy-week incident. This one took
place on Feb. 21 (and was played back the next day),
when Stern’s on-air taunting of comedienne Elayne
Boosler—who wouldn’t be a guest on his show—appar-
ently led Boosler’s manager Steve Gerbson, to physical-
ly attack Stern and producer Gary Dellabate.

Details are still sketchy and officials at Stern’s home
base of WXRK New York weren’t willing to talk yet,
but Stern’s on-air description was: “Elayne Boosler’s
manager or something just came over and shoved a bull-
horn in my face, socked me in the nose ... ” “Threw a
drink at you and beat up Gary,” added partner Robin
Quivers. Both of the injured parties threatened to sue
afterward, although there’s no indication yet whether
they’ll actually do so or if charges were pressed after
the incident.

Meanwhile, back at WNEW-FM, new Legacy regional
PD Ted Utz is spending a few days at the station every
week until a new PD is named. Asked about’ NEW-FM’s
increasing musical conservatism, GM Peter Coughlin
says, “Anything is going to be more conservative than
what’s already been there.” Will WNEW-FM become as
tight as Utz’s flagship, WMMR Philadelphia? “I think it
would sound very similar along those lines.”

IF‘ STERN SUES, it still won’t be radio’s first major
lawsuit of the year. That distinction goes to TK Commu-
nications’ album WHTQ Orlando, Fla., which was sued
by actress Shirley Jones for invasion of privacy follow-
ing last year’s wakeup call by former WHTQ morning
team Tommy Griffiths & Paul Castronovoe. TK princi-
pal John Tenaglia’s only comment was that he’d
“passed the suit to my lawyer.”

PROGRAMMING: “I’m coming in at a much better
time,” says Al Mayers, new PD of WHDH Boston. Out-
going PD Ed Lennon, he says, had to supervise the sta-
tion’s switch from AC to n/t last fall. “All I have to do is

by Sean Ross

parently be so until after parent
company UBC’s takeover by Allen
Shaw (Billboard, Feb. 25). In other sale-related news,
Beasley Broadcasting VP Bill Weller follows Shaw to
the new company.

Jimmy Barrett, acting PD of full-service AM WJR
Detroit, has officially become the station’s youngest PD
ever. Barrett says his first priority will be filling the sta-
tion’s news director position and helping it gird up for
CBS’ imminent takeover of n/t rival WWJ.

Business Radio Network adds new affiliates In Cali-
fornia: KSJX San Jose and KXOA Sacramento. It will
also be heard on new business outlet WWKB Buffalo,
N.Y. ... Former WMMS Cleveland PD Jeff McCartney
goes from a quasi-album top 40 to a quasi-urban one as
the new OM of KTFM San Antonio, Texas. PM. driver
Kevin “Dr. Drex” Buchar becomes PD ... Ron Haney,
formerly of KEZB El Paso, Texas, is the new PD of top
40 KKFR Phoenix, replacing Jim Gillie.

WCLR Chicago becomes the third of the market’s
ACs to significantly reposition itself this year. After sev-
eral months as a tough AC, WCLR is now oldies-based
AC WTMX “Mix 102” ... KBZZ Salt Lake City moves
from the Breeze’s adult alternative network to a locally
produced, more mainstream AC as KLVV “K-Love” un-
der consultant Scott Gentry.

F.W. Robbert Broadcasting—owner of WNQM Nash-
ville and three other religious radio stations—will open a
short-wave radio station there on May 1. Worldwide
Christian Radio will broadcast in several languages to
a potential audience of nearly 800 million in Europe and
the Middle East. Programming, for now, will be paid re-
ligious programs, although GM George McClintock
says that could conceivably change. For more informa-
tion, call 800-238-5576.

After seven years at country WAYY/WAXX Eau
Claire, Wis., MD Tim Closson is now PD at country
KHAK Cedar Rapids, lowa, replacing Dan Olson.

(Continued on page 12)
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People are making
comparisons:
TR, S T
Alyson wWilliams
is the modern day

Gladys RKnight-

NO!
-I

Some say she'’s the

next Whitney Houstonr-

ABSOLUTELY NOT!
G G A,
Others say she's the

female answer to
Luther Vandross-
=

One critic said she
could have the
impact in the '90s
that Aretha had

in the '60s-

MAYBE!
o —

Already the first single,
"SLEEP TALK,"” from her debut
album, “RAW," is qeneritinq
a tremendous buzz in‘the
press, at the clubs. and on
radic. and the excitement

, &t retall Ys expladingt

ALYSON“WILLIANS.

*RAW ™Egaturing "SLEEP TALK:
A &.30-63555
JON DEE JAMZCQLUMBIA
CAgBETTES, COMPACT! DISCS.

- AND REEGORDS, ...

/7 When you

/

i PLAYIT, |
Produetion Supervision by Ruesell Simmons.  SAY IT! |
"Columbia,” ® are trademarks of CBS Inc. © 1989 CBS Records Inc. 3 Y/

vl
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GAVIN: HOT JOBS, COOLER ISSUES

(Continued from page 10)

motional efforts just on Thursday,
when a new diary week starts, that
they promote on Tuesday, when the
diary arrives in the home, and several
weeks before the book, when diary
keepers are being recruited.

In the urban format room, KDAY
Los Angeles GM Ed Kerby com-
plained that Arbitron collected 203
black diaries for L.A.’s black popula-
tion of 846,000 blacks. Birch, he said,
had 427. Birch also received a similar
quasi-endorsement from All-Pro
Broadeasting’s Jim Maddox. While
Maddox said he was in favor of

switching to sales/results research,
he added, “Since we're not going to
change, Birch is doing a better job be-
cause the sample is bigger.”

Other topics heard in the top 40
room were the increased fractional-
ization of top 40, the phenomenon of
“shoulda, woulda” records, and the
related topic of songs that received
more major market airplay as recur-
rents than during their chart life, spe-
cificially Rod Stewart’s “Forever
Young.” “It’s important to remember
that we could have hurt Rod Stew-
art’s career,” said Zapoleon, who

“New Orleans’ #1 Station™

*Birch Fall '88 12 plus M-SUN 6A-12M

pointed out that, fortunately, Stew-
art’s follow-up appeared to be a hit.

Warner Bros. director of national
singles promotion, Stewart Cohen,
urged PDs to “call somebody besides
the people you usually call.” That led
to a discussion of the dangers of
swapping music information. Vallie
mentioned a PD who had inadver-
tently been networking with his new
cross-town competitor. And Cum-
mings volunteered that somebody
had sent Emmis’ new Houston sta-
tion call-out research from competi-
tor KKBQ.

At the Friday morning state-of-the
industry session, Pyramid Broadcast-
ing CEO Richard Balsbaugh predict-
ed that a radio station would sell for
$100 million in 1989, that radio would
eventually become so exciting that
record people would cross to the ra-

dio side instead of vice versa, and
that entrepreneurial companies such
as his would eventually replace com-
panies like ABC and CBS, “corporate
structures that don’t understand this
business.”

While Balsbaugh said his company
prided itself on “the closest working
relationship in the record industry,”
he assailed the “lousy product out
now for contemporazy radio” and the
number of “Debbie Gibson or Tracy
Chapman” clones currently signed to
major labels.

Elektra chairman Bob Krasnow re-
butted by accusing radio of ignoring
world music, especially his label’s
Gipsy Kings, and by telling them, “If
all you want to do is pander to 9-year-
olds, open a nursery.

“We submit to you our blood and
guts. Even [in] the modest efforts

from modest companies, people do
try ... When we signed Metallica,
there was no such thing as thrash
metal. Now it’s a trend. There’s a dif-
ference between adapting ideas and
stealing ideas.”

And although it rarely related di-
rectly to radio, author Tom Peters’
keynote speech also endorsed entre-
preneurism: ‘‘[Discount store] Wal-
Mart can change its format 20 times
faster than Sears can. Sears has bu-
reaucrats; Wal-Mart has only three
levels of management.”

Peters also asserted that radio sta-
tions are no longer competing among
themselves but with other uses of
time. For example, he told the audi-
ence, only 5% of Peters’ own listening
was to the radio. The remainder was
to his cassette deck.

FCC Denies WBUZ License Renewal

BY BILL HOLLAND

WASHINGTON The Federal Com-
munications Commission, citing three
willful major violations of its rules on
employment discrimination, misrep-
resentation, and fraudulent contest
operation, voted 3-0 Feb. 22 to deny li-
cense renewal to WBUZ Fredonia,
N.Y, owned by Catoctin Broadcast-
ing of New York. It was the first
time the FCC had used its most se-
vere penalty for rules violations, with
one technical exception, since 1981.
The commission found that Catoc-
tin, through its principal owner, Hen-
ry Serafin, willfully discriminated
against a job applicant on the basis of
race, lied about that matter and
about the station’s program lists in
its public file, and failed to conduct a
contest as advertised, including keep-
ing a grand prize stereo receiver/cas-
sette player for station use. Serafin,
the FCC found, also lied to the com-

VOX JOX

(Continued from page 10)

PEOPLE: After a few months do-
ing swing at urban WRKS New
York, Vinnie Brown fills that sta-
tion’s long-vacant MD slot . .. Mar-
sha Platzer moves from assistant
MD at WHTZ “Z100” New York to
APD at crossover WIOQ Philadel-
phia ... XHTZ San Diego morning
man Chuck Fields crosses to top 40
KKLQ “Q106” for weekends.

Top 40 WAVA Washington, D.C.,
morning team of Don Geronimo &
Michael O’Meara has signed a new
$1 million, three-year deal with the
station. Geronimo, meanwhile, is
now acting PD at WAVA ... Wendi
Seitz is now APD at top 40 KOY-
FM “Y95’ ... Talece Brown is
Sandy Beach’s new morning side-
kick at top 40 WMJQ “Magic 102”
Buffalo.

A reunion/testimonial is planned
for May 20 to honor KRJY St. Louis
president/GM Richard Miller; call
314-721-2323 for more information.

Assistance in preparing this col-
umn was provided by Thom Duffy,
Ed Morris, Bill Holland, and Pe-
ter Ludwig.

mission about about that matter.
In reaching its decision, the com-
mission said that although “we do not

WASHINGTON
ROUNDUP

lightly decide to deny renewal of a li-
cense, we will nevertheless reach a
determination where the record dem-
onstrates that renewal would not
serve the public interest. An analysis
of the record here leads us to con-
clude that this is such a case.”
According to FCC policy, the 250-
watt AC/oldies station, owned by
Serafin for eight years, must sign off
within 90 days of the decision unless
it appeals to the U.S. Court of Ap-

peals for the District of Columbia. In
that case, it may stay on the air until
the court hands down its judgment.

Serafin later told Billboard he
would appeal the case “all the way to
the Supreme Court.” He claimed the
commission “has no proof of what
they’re saying” and that he had “an-
swered all those questions” to the ad-
ministrative law judge and review
board that heard the case before the
full FCC deliberated.

Government training officials testi-
fied before the commission that Sera-
fin had rejected a job applicant be-
cause she was black, stating “she
makes charcoal look white—don’t
you have any white girls to send
me?” Other witnesses testified that
Serafin withheld a grand-prize stereo
in a 1982 contest and used it as a stu-
dio monitor afterward.

WHDH/WBOS Boston.

He joins the station in April.

Cleveland, replacing Steve Joos.

neWShne... ‘\"\

ROD WEST has been named GM of ABC/Watermark in Los Angeles. He
was previously that company’s executive in charge of operations.

JAG COMMUNICATIONS is liquidating its three radio stations with the sale
of WFBR/WLIF Baltimore to Infinity for $32 million and WFOG Nor-
folk, Va., to Sunshine Wireless for $8 million. Following the sale of the
company’s stock to Infinity, principals John A. Gambling and Morton
Hamburg will establish a limited partnership to acquire other stations.

BRAD MURRAY has been named VP/GM of Sconnix’s newly acquired
WBMD/WQSR Baltimore. Murray was previously GSM at Sconnix’s

CHARLES BANTA has been named GM of WGR-AM-FM Buffalo, assum-
ing duties held by station president David Rich. Banta was previously
president/chief operating officer of Community Pacific Broadcasting.

DAVE URBACH is upped from GSM to president/GM at WERE/WNCX

JANE DINSE is the new director of research for Cleveland-based Malrite
Research, replacing Jhan Hiber, now at WEAZ Philadelphia. Dinse
was manager of research projects.

RICK JOPPIE is appointed VP/GM at KISS San Antonio, Texas. Joppie,
who replaces Richard Guest, was previously GSM at the station.

RICHARD YANKUS is upped to VP/operations of Caravelle Broadcast
Group; he was GM of Caravelle’s WIOU/WZWZ Kokomo, Ind. Sales
manager John Coleman is now station manager at WIOU/WZWZ.
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The Bustany Biggs & Company

Listeners believe that Commercials Jare wonderful Osuck.

2. Playing lots of Music without Commercials is agreeing with Listeners that
Commercials Oare wonderful Osuck.

3. Best Listener Mode for remembering Call Letters and Sponsor's Product is
OLow-Involvement O High-Involvement listening. (are we too obvious?)

4. Commercials Onever [Jsometimes [Joften Jalways encourage tune-outs.

5. The Relationship between your Programming and Sales Departments
Jis wonderful Jsucks.

6. Commercials are something to be [Jashamed of Oproud of; they should be
swept (Junder the rug Ointo our listeners' hearts. |

7. The GM Clikes it TJhates it when the PD and the SM
are OK and cooking on the same WL.

So what's all this got to do with The WORD!?

First, The WORD's Teaser-Payoff is the hardest-hitting, strongest audience- holder in the business.

Second, The WORD puts your audience into a High-Involvement mode. It kicks in the left brain and
maximizes listeners' comprehension and retention of station IDs and sponsor product.

Third, whatever format you're running- Music, News, or Talk— The WORD blends in like dressing on
a salad. Nourishing content and spicy flavor give you a big advantage over the competition.

You gotta hear it to believe it.

A five-day-a-week potent package of experts The WORD Package 25+

in the tricky game of life delivering stories and :

advice from their fields of expertise in a no-fluff, Avery Friedman, PEOPLE'S RIGHTS LAWYER

engaging, enriching, entertaining way. Elyse Goldstein, PhD, PSYCHOTHERAPIST, ON MALE-FEMALE RELATIONSHIPS
The WORD is not a program, it's a Drew Pinsky, MD, LATEST ANGLES ON HEALTH

Format Enhancer.
Judy Auerbach, PhD, SOCIOLOGIST AND LIFESTYLES ANALYST
Each WORD is 60 seconds: ®10-second Teaser o !
«Local Spot #50-second Payoff Jeremy Rifkin, WHISTLE-BLOWING ECONOMIST, ON LIFE & TECHNOLOGY

) ) TODY Hendra, POP CULTURE CRITIC & FORMER EDITOR OF NATIONAL LAMPOON
You get six new WORD:s a day to run in

Morning Drive and run again in Afternoon Drive. Michael Eremia, MARRIAGE & FAMILY COUNSELOR

THE

From B“Stan); Biggg*

) VA ‘¥ ' & Company
Let's talk. Call our toll-free line: 800/ 422-7752

*Some of the people who created and brought you American Top 40 and American Country Countdown for 18 years.
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"They came for a concert.
You garve them a song of freedom.

It was a declaration of freedom and human rights heard
worldwide when the “Human Rights Now!” concert tour,
commemorating the 40th Anniversary of the Universal
Declaration of Human Rights, travelled the globe.

And for over a million people at 20 seven-hour concerts it
was sung loud and strong because of the dedication of Bruce
Springsteen, Peter Gabriel, Sting, Tracy Chapman, Youssou
N’Dour, their bands, managers and crews, as well as the
national musicians in each country.

We’d also like to thank Premier Talent, Champion
Management, Bill Graham Presents, Bill Graham, Michael
Ahern and George “Iravis for their commitment. In addition,
our thanks to A&M Records, Geffen Records, Virgin
Records, Westwood One, Creative Artists
Agency, Radio Vision International and
Rolling Stone Magazine for their support
at a critical time in the planning.

Finally, our deepest appreciation to Joe
LaBonte and Angel Martinez of Reebok.

With their early commitment the song of
freedom motivated thousands of people in
support of the fundamental rights to which

."”} every human being is entitled.

3 I If you'd like to find out more about this exciting worldwide tour, the official concert book “Human Rights Now!” is available. 200 exciting full color
pages just $15.95 plus $1.50 shipping. Please send your check or money order made pavahle to AIUSA, 322 Fighth Avenue, NY, NY 10001.
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FOR WEEK ENDING MARCH 4, 1989

DIO

Billhoard Revises Hot 100 Radio Panel

NEW YORK Billboard has revised
its Hot 100 Singles radio reporter
panel based on the recently released
fall 1988 Arbitrons. The panel now
contains 242 stations, including sev-
en new reporters, indicated below
by an asterisk.

The Hot 100 panel is revised four
times a year after Arbitron ratings
periods to reflect changes in audi-
ence size and to add or delete sta-
tions. Stations reporting to the Hot
100 chart are divided into five
weighted categories according to
their weekly cumulative audience as
measured by Arbitron for the total
survey area. Those are platinum—
weekly cume of more than 1 million
listeners; gold—500,000-999,999; sil-
ver—250,000-499,999; bronze—
100,000-249,999; and secondary—

40,000-99,999.

PLATINUM—(5)
KIES-FM Los Angeles
WBBM-FM “BY9" Chicago
WHTZ “Z100" New York
WPLJ “Power 95" New York
WYTZ “Z95” Chicago

60L0—(19)

KDWB-FM Minneapolis
KEGL Dallas
KHY1 "“Y95" Dallas
KKBQ “93Q" Houston
KRBE Houston
KUBE Seattle
WAVA Washington, D.C.
WRBZZ “B94"” Pittsburgh
WCZY “795.5” Detroit
WDFX Detroit
WEGX Philadelphia
WHYT "‘Power 96" Detroit
WLOL Minneapolis
WMMS Cleveland
WRRQ “Q105” Tampa, Fla.
WRQX “Q107" Washington, D.C.
WTIC-FM Hartford, Conn.
WXKS-FM “Kiss 108" Boston
WZOU Boston

SILYER—(51)
KBEQ "“Q104" Kansas City, Mo.
KJYO "“KJ103"” Oklahoma City
KKLQ “Q106” San Diego
KKRZ "“Z100" Portland, Ore.
KOY-FM “Y95” Phoenix
KPLZ “Z101.5" Seattle
KRXY “Y108" Denver
KSFM “FM102" Sacramento, Calif.
KWSS San Jose, Calif.
KXXX-FM “X100” San Francisco
KXYQ “Q105" Portland, Ore.
KZZP Phoenix
WAPE Jacksouville, Fla.
WAPI-FM “I195" Birmingham, Ala.
WAPW “Power 99” Atlanta
WRBCY Charlotte, N.C.
WBIW “BJ105" Orlando, Fla.
WRBLI Long Island, N.Y.
WBSB “B104™ Baltimore
WDCG "G105” Durham, N.C.
WDJX Louisville, Ky.
WEZB “BY7"” New Orleans
WGTZ “Z93" Dayton, Ohio
WHYI “Y100" Miami
WIOG Saginaw, Mich.
WIXX Green Bay, Wis.
WKBQ St. Louis
WKCI “KC101” New Haven, Conn.
WKDD Akron, Ohio
WKRQ “Q102" Cincinnati
WKSE Buffalo, N.Y.
WKSS Hartford, Conn.
WKTI Milwaukee
WMC-FM “FM100" Memphis
WMEE Ft. Wayne, Ind.
WMJQ “Magic 102”7 Buffalo, N.Y.
WNCI Columbus, Ohio
WNVZ Norfolk, Va.
WOKI “I100"* Knoxville, Tenn.
WPHR “Power 108" Cleveland
WPOW “Power 96" Miami
WPRO-FM Providence, R.I.
WPXY Rochester, N.Y.
WQXI-FM “94Q" Atlanta*
WROQ Charlotte, N.C.
WRVQ “Q94" Richmond, Va.
WSTW Wilmington, Del.
WXGT “92X" Columbus, Ohio
WXLK “K92" Roanoke, Va.
WYHY “Y107" Nashville
WZPL Indianapolis, Ind.

BRONZE—(107)
KATD San Jose, Calif.
KAY1 “Kay 107" Tulsa, Okla.
KBFM McAtlen/Brownsville, Texas
KBTS “B93" Austin, Texas
KCAQ “Q105" Oxnard, Calif.
KCPW “Power 95" Kansas City, Mo.
KCPX “Power 99" Salt Lake City
KDON Monterey/Salinas. Calif.
KEYN Wichita, Kan.
KEZB “B94" El Paso, Texas
KEZY Anaheim, Calif.
KHFI “K98" Austin, Texas

KHOP Modesto, Calif.

KIIK Davenport, lowa
KIKI-FM “[94” Honolulu
KISN Salt Lake City

KITY “Power 93” San Antonio, Texas
KIVA “Power 105" Albuquerque, N.M.
KKFR “Power 92" Phoenix
KKRD Wichita, Kan.

KKSS Albugquerque, N.M.*
KKYK Little Rock, Ark.
KLUC Las Vega

KMGX “X104” Fresno, Calif.
KMPZ “Z98” Memphis
KMYZ Tulsa, Okla.

KQKQ “Sweet 98” Omaha, Neb.
KQKS “KS104" Denver
KQMQ Honolulu

KRNQ Des Moines, lowa
KROY Sacramento, Calif.
KRQQ Tuscon, Ariz.

KSAQ San Antonio, Texas
KSMB Lafayette, La.

KTFM “102.7 Jamz” San Antonio, Texas
KTUX Shreveport, La.
KWES Odessa, Texas
KWOD Sacramento, Calif.
KXPW “92X" Honolulu
KXXR Kansas City, Mo.
KZBS Oklahoma City

KZOU Little Rock, Ark.
KZZU Spokane, Wash.
WAAL Binghamton, N.Y
WABB Mobile, Ala.
WAEB-FM Allentown, Pa.
WANS Greenville, S.C.
WAYS Macon, Ga.

WBBQ Augusta, Ga.

WCCK “K104"” Erie, Pa.
WCGQ) Columbus, Ga.
WDJQ Canton, Ohio

WDLX Washington, N.C.
WFLY Albany, N Y.

WEFMF Baton Rouge, La.
WGGZ Baton Rouge, La.
WGH-FM Norfolk, Va.
WGHT “Hot 95.9” Baltimore
WGRD Grand Rapids, Mich.
WHHY-FM Montgomery, Ala.
WHLY “Y107" Orlando, Fla.
WHOT Youngstown, Ohio
WIBW Topeka, Kan.

WINK Fort Myers, Fla.
WJET Erie, Pa.

WKEE Huntington, W. Va.
WKFR Kalamazoo, Mich.
WKLQ Grand Rapids, Mich.
WKQB “Q107" Charleston, S.C.
WKRZ Wilkes-Barre, Pa.
WKSF Asheville, N.C.

WKSI Greensboro, N.C.
WKXX Birmingham, Ala.
WKZL Winston-Salem, N.C.
WKZW “KZ93" Peoria, 11l
WLAN Lancaster, Pa.
WLAP Lexington, Ky.
WLRS lLouisville, Ky.
WLRW Champaign, [1I.
WNDU “U93" South Bend, Ind,
WNKS Columbus, Ga.
WNNK Harrisburg, Pa.
WNOK Columbia. S.C.
WNTQ “93Q"" Syracuse, N.Y.
WOMP Wheeling, W.Va.
WOVY W. Palm Beach, Fla.
WPST Trenton, N.J.

WPXR Quad Cities [owa/Ill.
WwWQQQ “Q100” Allentown, Pa.
WQSM Fayetteville, N.C.
WQUT Johnson City, Tenn.
WQXA “Q106” York, Pa.
WRFY “Y102" Reading, Pa.
WRQC “92Q” Cleveland
WRQN Toledo, Ohio
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WSKZ Chattanooga, Tenn.

WSPK “K104” Poughkeepsie, N.Y.

WTYX Jackson, Miss.

WVIC Lansing, Mich.

WXIL Parkersburg, W.Va.

WYCR York, Pa.

WYDD Pittsburgh

WZAT “Z102" Savannah, Ga.

WZEE "Z104” Madison, Wis.

WZOK Rockford, 111.

WZYP Huntsville, Ala.

WZZU 942" Raleigh, N.C.
SECONDARY—(80)

KAMZ El Paso, Texas

KBIU Lake Charles, La.

KFMW Waterloo, lowa

KFRX Lincoln, Neh.

KFXD “KF95” Roise, [daho*

KGLI Sioux City, lowa

KHTY “Y97" Santa Barbara, Calif.

KIKX Colorado Springs, Colo.

KIOC “K106" Beaumont, Texas

KIOK Tri Cities, Wash.

KISR Fort Smith, Ark.

KIXY San Angelo. Texas

KIYS Boise, Idaho

KJKC Corpus Christi, Texas

KNMQ Albuquerque, N.M.

KNOE Monroe, La.

KOKZ Waterloo, lowa

KQCR Cedar Rapids, lowa

KQXR Q94" Bakersfield, Calif.

KSJQ Modesto, Calif.*

KTRS Casper, Wyo.

KWTO Springfied. Mo.

KWTX Waco, Texas

KYNOQO-FM Fresno, Calif.

KYRK Las Vegas

KYYA Billings, Mont.

KZZB “B95" Beaumont, Texas

WAZY-FM Lafayette, Ind.

WBAM Montgomery, Ala.

WCIL-FM Carbondale, I11.

WCIR-FM Beckley, W. Va.

WDAY Fargo, N.ID.

WFFX Tuscaloosa, Ala.

WFMI Lexington. Ky.

WGLU Johnstown, Pa.

WHMP Springfield, Mass.*

WIGY Rath, Maine

WJIDQ Meridian, Miss.

WKHI Ocean City, Md.

WMGZ Youngstown. Ohio*

WNFT “[100" Daytona Beach, Fla.

WNYZ Utica, N.Y.

WPFM Panama City, Fla.

WPFR Terre Haute, Ind.

WPRR Altoona, Pa.

WQEN "Q104" Gadsden. Ala.

WQID Biloxi, Miss.

WRCK Utica, N.Y.

WSRZ Sarasota, Fla.

WSSX Charleston, $.C.

WTHT Dlortland, Maine

WTILZ Tallahassee, Fla.

WTLQ Scranton, Pa.
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