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- New Hits Add Sales Sizzle,
Pull Stores Out Of Slump

This story was prepared by Geoff
Mayfield, Ken Terry, and Bruce
Haring.

NEW YORK Music retailers think
recently released and impending hit
albums will heat up sales in what has
so far been a soft spring and help the
industry resume the blistering pace
that stores set during the first quar-
ter of 1989,

“It was a very good year up until
April, when business got very soft,”
says John Marmaduke, president of
Amarillo, Texas-based Western Mer-
chandisers, which includes the 114-
store Hasting’s Books, Music & Vid-
eo chain. “Spring fever hit late with a
vengeance. We didn’t have the nor-
mal decline in February and March
that we're used to, but April made up

Black AC Sound
Spreads Through
Major Markets

BY SEAN ROSS

NEW YORK Black adult contempo-
rary—the format that plays lots of
Luther Vandross and Anita Baker,
some R&B oldies, and no rap—is get-
ting its biggest boost ever these
days, vaulting one previously strug-
gling major-market radio station into
contention and showing up on two
others in the same week.

Less than a month after WVAZ
(V103) Chicago shot to prominence as
the No. 3 station in its market and the
leader in 25-to-54-year-olds (Billboard,
May 20), WDAS-FM Philadelphia and
WWIN-FM Baltimore (formerly top
40 WGHT) adopted the format within
four days of each other. Their conver-

(Continued on page 12)

for that. Business has bounced back
a little since then.

“QOutside o ~he April lull, we've
been runnir g double-digit compara-
ble increases,” Marmaduke adds.
“We’ve beer. boncing back in the oil
patch, too.”

“It’s beer a little soft the last cou-

‘Continued on page 81)

Can Cultivate Core Audience For New Artists
Indies Help Break Majors’ Acts

BY BRUCE HARING

NEW YORK A growing number
of acts already signed to major la-
bels are building momentum by
tapping the street savvy of inde-
pendent distributors and market-
ers, aiming to build an under-
ground buzz before their big-bud-

get major-label debut.

In using this route for such
bands as RCA’s Circus Of Power,
Mechanic/MCA’s Bang Tango,
and A&M’'s Trip Shakespeare, the
majors—which once were distrib-
uted by indies—are reversing a 20-
year history of handling all of
their product through their own

New Age Adds Vocals, Thinks Pop

This story was prepared by Dave
DiMartiny i Los Angeles and
Ken Terry in New York.

LOS ANGELES Sersing new oppor-
tunities duz to the success of such
artists as Enva—whose Geffen debut
album recently passed the gold

mark—many new age labels have
broadened their rosters to include vo-
cal acts, while simultaneously gear-
ing up promotional approaches aimed
at crossing over into the pop market.

For many, exposure on VH-1 and
the burgeoning adult alternative ra-
dio format are key facters in their

ADVERTISEMENTS

crossover attempts.

Among those labels to branch out
from the purely instrumental new
age sound are Private Music, which
recently released an album by vocal-
ist Bill Gable and is preparing an up-
coming Nona Hendryx release; and

(Continued on page 82)
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It's taking evaryone by surprise. “CHET BAKER SINGS AND
PLAYS FROM THE FILM ‘LET'S GET LOST' ” 3054-1-N, a jazz
album that’s selling Top 5 Pop &t accounts in major markets. The
album features Chet Baker's smoky vocals and bluesy trumpet,
plus an autstanding version of Elvis Costello’s “Almost Blue” (viceo
available . Now, as Bruce Weber's Oscar-nominated documentary
opens netionwide, th s is truly the album to watch. On Novus,’/RCA.

WATERFRONT, the debut album. “CRY"" the first single.
Album sales over 200,000!

Top 20 at CHR and AC!

Video on MTV and VH-1!

To think we've just begun . ..

An SBK production. Representation: Arma Andon/SBK Mgmt.
On Polydor Compact Discs, Chrome Cassettes and Records.

branches.

“People are discovering inde-
pendent distribution as a means of
laying a base for a band, whereas
before, they were looking at inde-
pendent distribution as a means
for getting a band signed,” says
Steve Sinclair, president of Me-
chanic/MCA. Sinclair’s Bang Tan-
go was already signed to MCA
when it released an EP two
months ago on the independently
distributed custom label, World Of
Hurt Records. The band is set to
make its Mechanic/MCA debut
May 29 with “Psycho Cafe.”

“1 viewed every unit sold as a
paid-for promotional unit,” Sin-
clair says of the ‘“Live Injection”
EP. “The purpose of the release

(Continued on page 75)

‘Rain Man’ Vid
To Arrive With
Cruise Gontrol

BY AL STEWART

NEW YORK “Rain Man,” winner of
four Oscars, will hit video stores
Aug. 30 with a new wrinkle. Sources
in Hollywood say marketing plans
for the videocassette are subject to
approval by Dustin Hoffman and
Tom Cruise and that both of the
film’s stars had the opportunity to
veto the tape’s 90-second Buick com-
mercial.

It is kelieved that Cruise and Hoff-
man consented to the addition of the
Buick ad on the tape because supplier
MGM/UA Home Video and Buick
vowed to contribute a portion of the
profits to the Autism Society of
America.

(Continued on page 79)
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Paula Abdul is one of those rare talents, Recognized first by black radio, Paula found
who musically and visually is able to charm support at pop radio, video outlets and retail.
and entertain an audience. To everyone, Virgin extends its thanks.

The album Forever Your Girl has been Top 10
for 11 weeks, earning Double Platinum status
in this country and Platinum in five others

internationally.
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“ _.arare-and get alent’one who sings
and dances, charms and entertains.

Review of "An Zvening Jith Fred Astaire”

The No.1 single “Straight Up” was certified

Platinum, a rare double reward in a string
of hits, leading to the current No.1 status of

“Forever Your Girl”'
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Federal Judge Strips Ohscenity Law
Limits Feds’ Ability To Seize Assets
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BY BILL HOLLAND

—_ == WASHINGTON The U.S. District
VOLUME 101 NO. 21 MAY 27, 1989 Court here has struck down key pro-

MTV: THE SONG REMAINS THE SAME

Even with the appointment of new channel president John Reardon, ev-
erything will be business as usual at cable giant MTV. The move is part
of a major restructuring at MTV Networks. Music video editor Steven
Dupler has the story. Page 55

CBS NASHVILLE HITCHES PROMO TO STARS

In an effort to capture the college/aiternative crowd, CBS’ Nashvilie divi-
sion I1s distributing a promotional sampler called *‘Hitchhiker—Volume
One Sampler.” Billboard’s Debbie Holley reports. Page 36

SPOTLIGHT ON MUSIC PUBLISHING

In recent years, more major publishing firms have changed hands than in
any period since the Hollywood studios gobbled up the old Tin Pan Alley
publishers. Nearly $1 billion has been exchanged or earmarked for
transfer in the deals, which have completely changed the face of pub-
lishing. Senior news editor Ken Terry reports. Follows page 44

AFM ELECTIONS BACK ON TRACK?

The Department of Labor is nearing completion of its monitoring of dele-
gate selection at the American Federation of Musicians’ 460 locals—just
in time for AFM’s convention June 25-29. Associate editor Melinda New-

man has details. Page 84
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visions of the Meese Commission-in-
spired federal obscenity law passed
by Congress last October.

District Court Judge George Re-
vercomb focused on the law’s re-
quirement that producers of sexually
explicit material must keep name-
and-address records of all performers

and models to prove that everyone
depicted in the nude was-over 18.

The judge’s ruling also limits a pro-
vision that allowed federal prosecu-
tors broader authority to seize the as-
sets of businesses for even a single
violation of the obscenity law.

The ruling came in response to a
suit filed by the American Library
Assn., the American Booksellers
Assn., and seven other groups
against the Justice Department and

NEW YORK As LIVE Entertain-
ment Inc. prepares to absorb the ex-
panding Strawberries Records,
Tapes & Compact Discs chain into
its fold, it is reporting a 146% jump
in first-quarter net profit to $1.56
million.

Revenues grew more slowly, ris-
ing 8% to $74 million in the quarter
ended March 31.

LIVE includes International Vid-
eo Entertainment, a video manufac-
turer, and Lieberman Enterprises,
a major rackjobber. Since IVE be-
came a LIVE subsidiary in Febru-
ary 1988, the comparisons between
this year’s first quarter and the pri-
or-year quarter reflect only two
months of the latter period.

Commenting on LIVE’s first-

LIVE Reports Healthy Rise
In First-Quarter Profits

quarter results, analyst Keith Ben-
jamin of Silberberg, Rosenthal
says, “It was pretty much as ex-
pected.” He says the firm's sales
were sluggish because IVE re-
leased relatively few new titles dur-
ing the period. He also points out
that the first quarter is generally
slow for music retailing.

Benjamin attributes the growth
in profits to “improved gross mar-
gins.” Gross profit rose nearly 20%
to $21.3 million. Operating profit
was up 44% to $5.6 million, while
pretax profit from continuing oper-
ations doubled to $2.7 million.

At press time, LIVE was expect-
ing to complete a $110 million debt
offering, some of which will be used

(Continued on page 74)

other government agencies. The Vid-
eo Software Dealers Assn. had filed a
friend-of-the-court brief supporting
the plaintiffs.

The Child Protection and Obscenity
Enforcement Act of 1988 was signed
into law by President Reagan in No-
vember. The lawsuit was filed March
14.

The judge agreed with the plain-
tiffs that the laborious record-keep-
ing provision would have a chilling ef-
fect on legitimate businesses produc-
ing protected material. He also said
that the law “would not solve the
problem that much of child pornogra-
phy arises from the underground and
black markets.” Child pornography,
under the law, is not protected mate-
rial.

In his 43-page decision, the judge
said it “would understate the point”
to describe the record-keeping provi-
sion as “onerous.” He ruled that the
requirement violates the First
Amendment rights of film producers
as well as the distributors and retail-
ers who handle such material.

Of the sweeping seizure provision,
the judge said authorities could have
“no more broad a pattern” than that
already used in the current federal
Racketeer Influenced and Corrupt
Organizations Act.

Revercomb said that limiting the
forfeiture provisions “to cases involv-
ing ‘patterns’ of criminal behavior—
as in RICO—would give the forfei-
ture provisions their full effect on ob-
scenity and child pornography enter-
prises, without imposing the specter

(Continued on page 74)

Flexibility Stressed As Key In Newly Competitive Centers

Chains, Developers Talk Shop At ICSC Meet

BY EARL PAIGE

LAS VEGAS Music and video retail-
ers must be more flexible than ever
to compete in the nation’s 32,560
shopping centers, where traditional
chains are rushing to diversify prod-
uct mix and emphasize specialty con-
cepts. One startling example is W.F.
Woolworth, now operating 43 distinct
store formats, including Rx Place, a
superdrugstore that will rent video-
cassettes at 69 cents.

“You want to offer your video or
record store exclusivity in a center
and then here comes the grocery
store, the drugstore, or the conve-
nience store,” with many offering
prerecorded software, said Chicago
area developer Daniel Harrington,
typifying comments made May 14-18
at the 1989 International Council of
Shopping Centers convention at the
Las Vegas Convention Center.

Agreeing that chains have to be
flexible in an increasingly competi-
tive and complex marketplace was
Jim Bonk, executive VP/CEO at 300-
location Camelot Music of North Can-
ton, Ohio. Bonk presented developers
with five different store concepts,
one of the newest being Spectrum,
which he described as a “yuppie toy
store,” indicating record/tape chains
are likewise adding product mix.

Despite unprecedented competi-
tion, recent consolidation, and a
“graying population,” the mood here
was upbeat, if cautious.

“It’s busy, I know all our competi-
tors are here,” said Bonk, who dou-

bled the size of the Camelot delega-
tion. With registration up to 26,000 at
midweek, ICSC was boasting its “big-
gest ever” conclave. Last year’s at-
tendance was 23,000.

The convention included a 1-mil-
lion-square-foot trade show with
elaborate exhibits by developers,
shopping centers, and a sprinkling of
national chains—this year including
Blockbuster Entertainment for the

first time.

While much of the action involved
the large prerecorded audio and vid-
eo chains, the mom-and-pop stores
were represented via developers like
Harrington, VP with Dolan Asso-
ciates in Bannockburn, 111, developer
of five small centers totaling 1 million
square feet. Small centers, each with
79,000-150,000 square feet, were the

(Continued on page 74)

BY AL STEWART

NEW YORK Video dealers used
to bristle when manufacturers
advertised a hit video weeks be-
fore its release. Now, while some
dealers still wonder if the pre-
street-date ads are the most ef-
fective use of ad dollars, the
once-maligned practice appears
to have gained acceptance from
retailers who see pre-street-date
spots as a way to get consumers
into their stores.

“Customers used to get an-
noyed when they saw these ads
on TV and couldn’t rent the vid-
eo,” says Chris Mackey, owner of
Adventures In Video in Congers,
N.Y. “But consumers have be-

Dealers No Longer Irked
By Prerelease Vid Ads

come more educated. They know
that just because it’s on TV
doesn’t mean it’s in the store.
Nine times out of 10 they just
rent something else.” ~
The street date is almost al-
ways mentioned in national TV
ads, but dealers explain that
their customers often don’t no-
tice the date: Hence, their calls
and visits to stores in search of
the not-yet-available tapes.
Retailers complained vocifer-
ously when HBO Video intro-
duced the concept of pre-street-
date ads with the release of
“Back To School” in January
1988. When HBO aired ads for
the video in the weeks prior to its
(Continued on page 75)
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Only 12-Inch Vinyl Question Generates Sparks

NAIRD Meet Lacks Hot Issues

This story was prepared by Chris
Morris and Bruce Haring.

PHILADELPHIA The disappear-
ance of vinyl was an issue, but hardly
a burning one, at the generally tran-
quil 17th annual National Assn. of In-
dependent Record Distributors &
Manufacturers convention here May
10-14.

The confab, which drew some 408
registrants (up from last year’s total
of 347) and an estimated 100 area re-
tailers to the Wyndham Franklin Pla-
za Hotel, found indie label attendees
generally at peace with the waning of
vinyl, with 12-inch single manufactur-
ers sounding a murmur of dismay.

“It’s not a question of if [vinyl is

dying], it's a question of when,” said
Tom Silverman, chairman of Tommy
Boy Records and a member of the
NAIRD board of trustees, in a com-
ment exemplifying the tenor of the
convention.

“We are in a doomed vinyl indus-
try,” said Pat Monaco, president of
Landmark Distributors in Long Is-
land City, N.Y., at an independent
distribution panel. “In 15 years, you
may still sell vinyl, but you won’t
have it in the stores. Retailers are al-
ready making a stand.”

While the big six labels were the
object of some finger-pointing among
configuration-panel members, who
charged that the majors have forced
the vinyl issue, other panels and bar-

Gilison, Springsteen Share
ASCAP Songwriter Award

BY DAVE DIMARTINO

LOS ANGELES Debbie Gibson,
Bruce Springsteen, the song “(I've
Had) The Time Of My Life,” and
Warner/Chappell Music Inc. were
the major winners May 15 at the
sixth annual ASCAP Pop Awards
Dinner at the Beverly Wilshire Hotel
here.

Gibson and Springsteen tied for
the writer-of-the-year award; each
had four of the most-performed
songs during the 1988 ASCAP sur-

vey year ending Sept. 30. Gibson’s
songs were “Foolish Beat,” “Only In
My Dreams,” “Out Of The Blue,”
and “Shake Your Love”; Springsteen
was cited for “Brilliant Disguise,”
“One Step Up,” “Pink Cadillac,” and
“Tunnel Of Love.”

Picking up the song-of-the-year
award for “(I've Had) The Time Of
My Life” were songwriters John De
Nicola, Donald Markowitz, and
Franke Previte and publishers Da-
music Co. Inc, Donald Jay Music Ltd.,

(Continued on page 64)

P’Gram Buys Sweden Music
Scandi Pub Holds Abba Catalog

BY JOHAN LANGER

STOCKHOLM Sweden Music AB,
the largest independent music
publishing company in Scandina-
via, has been acquired by Poly-
Gram International Music Publish-
ing. The purchase price is believed
to be about $25 million.

Sweden Music represents many
well-known Scandinavian song-
writers and handles the work of
their international equivalents in
the Scandinavian countries. Its

Woody Shaw,

best known client is Abba, the
Swedish group whose songs are
controlled by Polar Music Interna-
tional, a sister company of Sweden
Music also included in the deal, to-
gether with record masters re-
leased by Polar Records. Abba has
sold more than 180 million records
worldwide.

Sweden Music founder Stig An-
derson, who built up the business
in the late '60s and early '70s, con-
cluded the sale with PolyGram In-

(Continued on page 75)

Leading Jazz

Trumpeter, Dead At 44

NEW YORK Woody Shaw, a
leading jazz trumpeter whose
sound and style owed much to the
school of hard bop, died of a heart
attack May 9 at Bellevue Hospital
in New York. He was 44 years old.

In recent years, Shaw suffered
from poor health. At the time of
his death, he was legally blind and
enduring a lengthy hospital stay.
He had fallen into the path of a
moving subway train and suffered
the loss of his left arm.

Shaw was born in Laurinburg,

Looking for the
Executive Turntable?
... see page 85

e Village Vanguard’s Max Gordon
dead at 86, see page 33.

N.C., in 1944. He grew up in New-
ark, N.J., and began playing trum-
pet in his early teens. His profes-
sional flowering began in the early
’60s when he played with saxo-
phonist Eric Dolphy and pianist
Horace Silver. Later, he joined the
groups of pianist Herbie Hancock,
saxophonist Joe Henderson, and
drummer Max Roach. A celebrated
European tour with drummer Art
Blakey & the Jazz Messengers
helped establish his international
following.
After settling in San Francisco
(Continued on page 75)

side chatter found indie label person-
nel resigned to the LP’s diminishing
market share. In fact, some among
NAIRD’s 60 trade show participants
gave equal table space to CDs and
LPs or displayed only CDs.

The only area in which the survival
of vinyl remained a vital question
was in the realm of the 12-inch single.

“Tell ’em to do scratching with a
maxicassette,” Clay Pasternak, buy-
er for Action Music Sales in Cleve-
land, wryly told the configuration
panel. “The clubs are totally turnta-
ble oriented.”

The 12-inch remains the most via-
ble vinyl configuration, according to
the distributors and retailers in atten-
dance.

“I don’t see the 12-inch dropping at
all,” said Jerry Richman, president of
Richman Brothers Records in Penn-
sauken, N.J.

(Continued on page 74)

Special Delivery. Abbey Konowitch, VP of programming for MTV, addresses
the Music & Performing Arts Unit of the B'nai B'rith in New York on the subject
of “Home Delivery Of Entertainment In The 1990s.” Shown, from left, are Brad
Simon, B’nai B'rith; Konowitch; and Ed Cramer, new president, Music &
Performing Arts Unit. (Photo: Chuck Pulin)

THE WEEK’s top story is the return to the charts of
the most successful musician of the modern pop era,
Paul McCartney. The ex-Beatle has the top new entry
on the Hot 100 at No. 72 with “My Brave Face.” It’s the
first single from McCartney’s “Flowers In The Dirt” al-
bum, which is due early next month.

If McCartney never made another record, his place in
pop history would be assured. But most would agree
that his '80s output has done little to enhance his stand-
ing—critically or commercially. Critics were cool to

Charts Smile On McCartney’s ‘Face’;
New Kids Chalk Up Third Top 10 Single

sponse was consistently
enthusiastic. McCartney
& Wings had six No. 1 al-
bums in the "70s, a total
matched by only three art-
ists in that decade—Elton
John, Led Zeppelin, and
the Rolling Stones.

But by the mid-'80s,
public support had slack-
ened. “Pipes Of Peace”
stalled at No. 15 in 1983—McCartney’s first studio al-
bum to miss the top 10. The “Give My Regards To Broad
Street” soundtrack peaked at No. 21 the following year,
“Press To Play” stalled at No. 30 in 1986, and an ill-timed
greatest-hits set, “All The Best!,” petered out at No. 62
early last year.

Capitol CEO Joe Smith is known to have advised
McCartney to take his time writing and recording the
new album. Smith’s reasoning: Another mediocre album
might further mar McCartney’s reputation, while an ar-
tistically substantial album could put him back on top.
Smith theorized that McCartney was at the same point
that Paul Simon was before the 1986 release of “Grace-
land.” (Simon’s last pre-“Graceland” album, “Hearts
And Bones,” stalled at No. 35 in 1983.)

It is iImpossible to predict how well McCartney’s new
album will do, but the solid debut of “My Brave Face”
gives reason for optimism. McCartney co-wrote “Face”
with Elvis Costello, with whom he also wrote Costello’s
current hit, “Veronica,” which leaps 10 notches to No.
36. The song is certain to top the No. 35 peak of Costel-
10’s only previous top 40 hit, “Everyday I Write The
Book.”

McCartney’s *70s output

as well, but the public re-
T ———E
B
N e )

IT’S A GOOD week for teen stars—and former teen
stars. New Kids On The Block becomes the first teen
group to land three top 10 singles from one album as
“I'll Be Loving You (Forever)” jumps to No. 7 on the
Hot 100. The smash follows “Please Don’t Go Girl” and
“You Got It (The Right Stuff).” All three hits are from
the group’s platinum album, “Hangin’ Tough,” which
holds at No. 7 on the Top Pop Albums chart. The Os-

by Paul Grein

monds and the Jackson Five held the old teen-group
record of two top 10 singles from one album.

The former lead singers of those groups are setting
new marks this week. Donny Osmond, who amassed 11
top 10 hits as a teen idol—four with the Osmonds, two
with sister Marie, and five as a solo performer—holds at
No. 4 on the Hot 100 with “Soldier Of Love.” And Mi-
chael Jackson, who tallied 12 top 10 hits as a teen star—
nine with the Jackson Five and three solo—holds at No.
1 on the Hot Videocassette Sales chart with “Moon-
walker.”

FAST FACTS: Madon-
na’s “Like A Prayer” logs
its sixth week at No. 1 on
the pop albums chart, be-
coming her longest-run-
ning No. 1 album to date.
“True Blue” spent five
weeks on top in 1986.
“Like A Virgin” had three
weeks at the summit in
1985 ... More good news
for Sire Records: The Cult’s “Sonic Temple” jumps to
No. 10, giving the New York-based label two albums in
the top 10.

Bette Midler lands her first top five album as the
“Beaches” soundtrack jumps to No. 4 on the pop albums
chart ... Great White’s “Twice Shy” leaps to No. 18,
surpassing the No. 23 peak of its previous album, the
platinum “Once Bitten” ... And Bonnie Raitt’s ‘“Nick
Of Time” jumps to Ne. 29, becoming her highest-chart-
ing album since “Sweet Forgiveness” hit No. 25 in 1977.

The Cure’s “Disintegration” and Richard Marx’s
“Repeat Offender” make strong second-week moves,
jumping to Nos. 20 and 21, respectively ... Nitty Gritty
Dirt Band’s “Will The Circle Be Unbroken Vol. 2” de-
buts at No. 152. The original triple-record set from 1972
reached No. 68.

Lita Ford’s duet with Ozzy Osbourne, “Close My
Eyes Forever,” jumps to No. 10 on the Hot 100. It’s the
first top 10 hit for both veteran rockers.

Atlantic Starr lands its second No. 1 hit on the Hot
Black Singles chart with “My First Lave.” The group
first topped that chart two years ago with “Always,”
which also reached No. 1 on the Hot 100. The new hit
isn’t crossing over as easily: It's not even listed on the
Hot 100.

WE GET LETTERS: Mike Perini and Mike Zeiger of
Ypsilanti, Mich., note rap has hit a new peak, accounting
for four of the top five albums on this week’s Hot Black
Albums chart. Last week, rap represented six of the top
10 black albums, also-a record.

www americanradiohistorv com

BILLBOARD MAY 27, 1989


www.americanradiohistory.com

| SHINE ON YOU CRAZY DIAMOND
 SIGNSOFMRT
 LEARNING TO BLY

'SORROW =5
: : _q_.’.él |

OTHE DoGs OF WAR

ON ms, wmue RHY

g .dmo:mBEmvs

- TIME

’ ON THE nurr -

. THE GREAT @ IN r&sxv* '

; ..wmt You vmi HERE

= 'I‘.

us AND THEM
MONEY
COMFORTABLY NUMB
ONE SLIP*

(P 1 N | /L oYD 1 '. - ﬁawfﬂ!‘l.

IN CONCERT ' ¢ - B SHINE ON
S e A i T (veprise)

*Live versions e=clusive 0 this home video
- - -~ 11 T ".. 7 -
- i .-v-" . ’-—""'.r“‘.l ™ ol o T O g
= A A o et L [T 2O 1] VI P O,
4—""“' -’J"/‘v/;-“q/—’m it o A S P

A i i £ AP F
. DISIRIBUTED6YCAS RECO: P g

”ﬁfx,ﬁ// <t

Risft 4

Delicate Sound of Thunder THE CONCERT FILM THAT BRINGS HOME THE SPECTACLE OF PINK FLOYD LIVE

© 1989 CBS Records Inc.

¢



www.americanradiohistory.com

. y
ST A SRy

4

-

PEABO’S BACK WHERE HE BELONGS.

Capitol Recoras is proud te once agein bring you the smooch, silky vocals of the one and only

Peabo Bryson

the nzw album

ALL MY LOVE

featuring the firs: multi-format smash

SHOW AND TELL

Various selections Produzed by Peabo Sryson, Sir zant, Dwight W, Watkins and Nick Martinelli for Wetchout Productions. Inc
Executive Peaducers: Stzp Johnson and Tor Vickers.
anagemera. David M. Franklin & Assocates, Inc.

© 1989 Cadito! Records, Inc.
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Too Much Formula, Too Little Conviction

POPULAR MUSIC IS LOSING ITS SOUL

"BY TODD LOCKWOOD

“Today’s artists are squandering an
opportunity to make real changes in
our world.” That's a pretty heavy
statement to make, but it’s also one
that would get approving nods from
music listeners around the.country.

Why are we in such a dry period in
American popular music? Why do so
many artists have so' little to say in
their music? These are questions that
the music industry—which seems to
be losing its soul—should be asking
itself.

Popular music is one of the most
powerful vehicles for change in our
culture. It follows us around in our
cars, fills the air at work, and pro-
vides “atmosphere” for a good deal
of our man-made world. Although au-
thors, playwrights, and screenwrit-
ers hate to admit it, popular music is
at the top of the heap when it comes
to reaching and influencing the
world. There are things that popular
music can do that even television
can’t touch.

Popular music is art. It is validated
by its own artistic form, unlike a com-
mercial jingle, which often masquer-
ades as art. It also lacks the commer-
cial trappings of television and is
therefore more likely to be trusted.

Popular music is truth. Every day,
people extract wisdom from even the
most trivial popular music, and these
pieces of wisdom form the basis for a
whole raft of ideologies—from good
and evil to right and wrong. For lack
of a better source of wisdom, many
people use popular music as a road
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FANTASTIC CD SOUND

In reply to Richard Warren'’s letter
(Billboard, April 8), CDs do more than
offer “a little better sound quality”—
they provide fantastic sound and the
grooves never wear out. I lent my
chief engineers, Jay and Scott
Couper, six Beatles CDs. One week
later, they went out and purchased
the entire Beatles CD catalog.

The truth is, the majority of the
public would rather listen to classic
hits and oldies stations and purchase
superior versions of music they al-
ready know and love.

The Rolling Stones have not come
up with anything as legendary as
“Jumpin’ Jack Flash” or “Honky
Tonk Women”; none of the Beatles’
solo efforts comes close to “Straw-
berry Fields Forever” or “A Day In
The Life”; and I have seen no real ef-
fort on the part of the industry to
really develop new music the way
Berry Gordy nurtured his future su-
perstars: by creating an environment
where great songs can be fostered.
You can scientifically create a new
Monkees or Partridge Family and
maybe a million people will get into it
25 years later; or you can create situ-
ations where fertile talents will devel-
op from struggling musicians play-
ing the Hamburg Clubs of the world
into the next Lennon/McCartneys,
the next Marvin Gaye/Diana Ross/

map to life itself. This is not some-
thing the music industry planned: It’s
just the way things are.

So if popular music is such a pow-
erful tool, how come more artists
aren’t taking advantage of it? That's
a question that has been bugging me
for some time.

In my day-to-day travels as a stu-
dio owner and producer, I often find

fancy package with nothing in it, a
shell of a band. Like many young
bands today, they made the mistake
of trying to plug into an industry for-
mula, creating songs for the music
business rather than for real people.

Somewhere, this business of popu-
lar music has lost its soul. Many peo-
ple blame the radio community for
not giving new bands a chance to be

‘We need artists
who are willing

for their ideals’

Todd Lockwood is the owner of White Crow
Audio, a recording studio in Burlington, Vt.

to stand up

myself advising yet-to-be-discovered
songwriters and bands. Two years
ago, I had a band doing some work in
the studio. Its members had all the
basic ingredients for “success”—
original songs, a well-produced
sound, good looks, good equipment,
some money, and connections. They
had all their ducks lined up very me-
thodically.

Now, two years later, they are still
unsigned. No one seems interested in
them. They keep listening to the ra-
dio for an answer, but they should be
listening to life itself. They created a

Stevie Wonder/Michael Jacksons, the
next Fleetwood Mac/Prince/Madon-
nas.

Until a new force in pop music
like the Beatles emerges, we are go-
ing to see sales of familiar and
much-loved classic rock increasing
as CD and DAT bring out purer and
more durable music. And the emer-
gence of a Tracy Chapman, a Ma-
donna, or other vital new acts will
be less and less likely to happen.

Joseph A. Viglione
Chairman

MV Productions Inc.
Woburn, Mass.

LABEL CD POLICIES STINK

I am stunned and not just a little up-
set by the constant skewering we
retailers get when the major labels
decide to lower CD prices or adjust
prices in general.

All in the industry know that CD
prices are too high, and we are also
aware that the total cost to manu-
facture the CD package (including
long-box, jewel case, and printing)
has dropped to less than $2.50 per
unit. When you add artist royalties
and sales/marketing costs, anyone
can see a huge spread between actu-
al costs and wholesale price. This
would have to be considered profit.

With this more-than-liberal profit
on CDs, it is unbelievable that re-
tailers and distributors must face
an inventory devaluation each time
the majors decrease prices. It's time
this industry grew up and took a
more professional approach. Just in-

heard. Others blame the major record
companies for playing it safe by fo-
cusing on well-established artists.

This is an industry that reacts with
surprise when a Tracy Chapman slips
through the cracks. Why should we
be surprised at the success of an art-
ist who writes truths for real people?
It’s exactly what the audience is
hungry for.

And what about the majority of
artists who do make it on the air
these days? How many albums will
they have to record before they feel
moved to really say something impor-

tant with their art? Many artists sim-
ply write for effect, for impact, for a
hit. Selfish gain has replaced convic-
tion as a motive for creating songs.
The machinery of popular music is
being squandered while a public
waits patiently for truth to come over
the radio. It’s a trend that could spell
the death of rock’n’roll.

Artists must recognize the gravity
of the position they’re in. Like it or
not, a lot of responsibility goes with
being in the public eye, particularly in
a medium that is construed by many
as truth. The Parents’ Music Re-
source Center was correct in its as-
sessment of the power of rock lyrics,
but it was wrong about how to cor-
rect abuses of that power. Musicians
are the best ones to deal with the con-
tent of their songs. But, like any oth-
er kind of writer, musicians should be
accountable for their ideas.

When it comes to any form of art,
the buck stops at the artist’s convic-
tion. Without conviction, we might as
well hang up the whole business of
distribution, airplay, and promotion.
What makes this music machine
work is that 30 years ago, people be-
gan putting their trust in songs they
heard on their radios. That trust has
been maintained for two generations
of listeners, but now it is in jeopardy.

We need artists who are willing to
stand up for their ideals, and we need
a music business that understands
the importance of maintaining a pipe-
line of trust between the artist and
the listener. Only with these two ele-
ments in place can we ensure a fu-

- ture for popular music.

ventory the accounts and write up a
credit memo for the difference in
price. This is simple and effective,
and everybody wins!

Maybe the next time the labels
need some help from the retailers
and distributors, their requests
might not fall on deaf ears.

Don Macleod
Music Millennium
Portiand, Ore.

UNFAIR COMPARISON

It seems that there is an article ev-
ery week bemoaning the failure of
CD singles as compared with other
configurations.

How can such comparisons or
judgments be made, considering
that only a paltry 14 out of the Bill-
board Hot 100 singles (in the May 20
issue) are available on CD, whereas
all are available on cassette?

Robert Browning
Chicago, IIl.

MORALISTS CAUSE CRISIS

Dick Eastman’s recent Commen-
tary (Billboard, April 22) says we
are confronting a moral crisis in the
U.S. Our greatest teen crisis, how-
ever, is caused by self-styled moral-
ists. It’s our explosion of teen preg-
nancy, a problem that does not af-
flict those countries with less

repressive sexual attitudes.

Sweden and Holland have sex
education and honest articles in
teen magazines about birth control
and the avoidance of sexually trans-
mitted diseases. They also have ac-

cess to precisely the same music we
have in the U.S. and to far more ex-
plicit sex on television.

Statistics show that the teens in
these nations are as sexually active
as ours, but they are not afflicted
with our epidemic of unwanted
pregnancies. In fact, Swedish chil-
dren start their sex lives earlier
than our kids do. But by the age of
12, their schools have taught them
the use of a wide variety of contra-
ceptives. The result: Their teen
pregnancy rate is practically nonex-
istent.

The very groups complaining
about “decadence” in contemporary
music are the ones that have
stopped our schools and periodicals
from educating our kids about sexu-
ality. They have created a genera-
tion in which more than a million
teenage girls are having children
out of wedlock each year. The self-
appointed sexual guardians, while
cloaking themselves in the mantle
of morality, have become the source
of one of our most troubling moral
dilemmas.

Howard Bloom
Co-founder, Music In Action
New York, N.Y.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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AWRT Gonfah Focuses On Future

Technology, News Trends Among Issues

BY JANINE C. McADAMS

NEW YORK While women’s is-
sues were on the agenda at this
year’s American Women in Radio
& Television convention, held at
the Waldorf Astoria Hotel here
May 11-15, it was general industry
topics—especially broadeasting’s
technical future—that made up
the bulk of the panel discussions.

Secretary of Labor Elizabeth
Dole, whose remarks opened the
convention, was one of the few
speakers who directly addressed
the concerns of working women.
Outlining her priorities for labor,
‘Dole promised to strive to improve
the work environment, equalize
pay for women, improve pension
benefits, and establish child-care
tax credits.

Other convention sessions did
discuss the hiring and promotion
of minority women, managing ca-
reer and family, gender dynamics

‘We need new
ideas to get us
where we’re going’

in business, and sexual harass-
ment. But for the most part, fore-
casts for broadcasting in the ’90s
and beyond prevailed; any second-
ary emphasis at the confab was
clearly on sales.

AWRT president Diane Sutter
downplayed the need for a sepa-
rate agenda for women within the

Allotment Offers Community Option
FGC Amends Licensing Rule

BY BILL HOLLAND

WASHINGTON The FCC, in an
unprecendented move, has amended
its rules to allow FM and TV licens-
ees that are undergoing allotment
proceedings to upgrade their facili-
ties to also change their community
of license.

Warning that it will monitor re-

WASHINGTON
ROUNDUP

quests to ensure the new procedure
“does not result in an undesirable
migration of service from rural to
urban areas,” the commission said
that the old procedure discouraged
“beneficial changes” and deterred
licensees from seeking improve-
ments to their technical facilities be-
cause they risked losing authoriza-
tion to competing applicants.

New community-of-license
changes would only be approved if
the new allotment is mutually exclu-

sive of the existing allotment and
would serve the allotment priorities
better than the existing one—if a
change “would not deprive a com-
munity of its sole existing broadcast
station” and would result in a “net
service benefit for the communities
involved.”

The FCC's FM and TV allotment
tables were first adopted in the '50s,
before ‘“‘suburban sprawl, before
the megalopolis,” as Commissioner
Patricia Diaz Dennis said. ‘“We
should be willing to modify some of
our allotments in light of those dra-
matic demographic changes.”

INDECENCY ARGUMENTS DUE IN FALL

Many of the country’s radio sta-
tions are still puzzled about the le-
gal whereabouts of the law passed
last year that forbids any broad-
casts of so-called indecent speech at
any hour of the day or night. Where
do things stand?

The issue of whether the law is le-
gal is still being reviewed by the
U.S. Court of Appeals here. For
now, according to an FCC spokes-

(Continued on page 12)

Crystal Set. The second annual Emerson Hall of Fame awards ceremony
played to a packed house May 11 in New York as 14 radio legends were
inducted. Shown, from left, are Joan Benny, accepting the comedy award for
her father Jack Benny; Mel Allen, accepting for his sports contributions; WFAN
New York morning man Don Imus, being inducted for talk radio contributions;
Beatrice Welles, accepting for her father, Orson Welles, in the
mystery/suspense category; and Ed Ryan, Emerson VP/sales and marketing.

industry. “The conference theme,
‘Taking Charge Of The Future,’
really lends itself to the whole dis-
cussion of that, and for both men
and women these days . . . the mes-
sage is that we need new ideas and
new skills to get us where we’re
going,” Sutter, VP/GM of Sham-
rock’s WTVQ-TV Lexington, Ky.,
and WWSW-AM-FM Pittsburgh,
said.

Accordingly, at Friday morning’s
“Issues And Concerns Facing Radio
In The 1990s” panel, moderator
Daniel Flamberg, who recently re-
signed as senior VP of marketing
for the Radio Advertising Bureau,
said the '90s would see the further

(Continued on page 15)

Confab Praised For Dissimilar Features. Seen flanking Melissa Etheridge at
this year's Joint Communications Corp. convention, held May 10-12 in Atlanta,
are, from left, Joint principals Steve Young, CEQ John Parikhal, Jon Sinton, and
Dave Charles. The meet, which drew approximately 110 people—about half of
them from radio—was praised by one participant as “very useful and pratical,
without a lot of hype or partying.” Speakers included Parikhal and Lee Abrams,
who both urged radio to give post-JFK babies their own formats, rather than try
to straddle two generations, as well as Nationwide Communications president
Steve Berger and promotions specialist John McGhan.

lN NEW YORK'’S FIRST ARBITREND MONTHLY,
easy combo WPAT-AM-FM remains No. 1, staying at a
6.2 share 12-plus overall (see PD Of The Week, page 20).
Top 40 WHTZ (Z100) slips 5.3-5.1, putting it just ahead of
oldies WCBS-FM—whose 4.7-5.0 showing is its best
since spring 1974—and AC WLTW 4.34.9. Other num-
bers of interest: N/T WINS 4.3-4.4; crossover WQHT
(Hot 97) 4.0-4.1; urban WRKS 4.2-3.8; urban WBLS 3.8
3.6; album WNEW-FM 3.5-3.6; top 40 WPLJ (Power 95)
3.5-3.5; and classic rock WXRK (K-Rock) 3.1-3.2. In
mornings, WINS increases its lead

Chemoff’'s Winter Vacation: He Got Up,
He Went To D.C., He Came Back To N.Y.

lor remains OM for both stations. WFIL’s switch brings
the market’s oldies population—which was four stations
as recently as early January—down to two, CBS’ FM,
WOGL (Oldies 98), and Pyramid’s AM, WPGR.

Top 40 WGHT (Hot 95.9) Baltimore’s switch to urban/
AC WWIN-FM (see story, page 1) means that WWIN-
AM PD Harold Pompey is now programming both sta-
tions. WGHT PD Zak Sabo may transfer within the
company; three other Hot jocks remain on the payroll
until they find new jobs. At the other major urban/AC
convert, WDAS-FM Philadelphia,

7.9-8.3, Z100’s Morning Zoo is off
6.1-5.9, and WXRK’s Howard
Stern is up 5.5-5.8.

In Los Angeles, there was good
news for top 40 KIIS-FM, which
held at 6.2, allowing it to move
back into the top spot, followed by
AC KOST, which rose 5.66.1, and
the winter 89 market leader, cross-
over KPWR (Power 106), which

JOX

Joe “Butterball” Tambpurro re-
mains PD but comes off the air.
Part-timer Gary Shepherd is now
working mornings, sending Pat
Jackson to middays. And black AC
has a recent small-market addition,
WYCV (V102) Camden, Ala., un-
der new PD Jerry Brown, from re-
ligious WZTN Montgomery, Ala.
At top 40 WCZY (Z95.5) Detroit,

was down 6.4-5.9. AC KBIG was
up 4.0-4.5. While some of KOST’s
and KBIG’s gains may have been AC audience discard-
ed by the former KIQQ, its successor, KQLZ (Pirate
Radio), was flat at a 2.7. In mornings, KIIS’ Rick Dees
remained on top with a combined 7.4 AM/FM share, well
ahead of Power’s Jay Thomas, who dropped 6.5-5.7.

In Chicago, all three of the market’s spring leaders
are down: N/T WGN 9.5-8.8; urban WGCI-FM 7.4-6.6;
and urban/AC WVAZ (V103) 6.0-5.3. With the latter’s
drop, album WLUP-FM is back in third place, up 4.8-5.4.

BEFORE HE COULD FINISH moving to Washington,
D.C., WIFK PD Mark Chernoff was called back to
New York to program WXRK. Before his three-month
stint with album WJFK, Chernoff programmed
WXRK’s rival, WNEW-FM. K-Rock GM Tom Chui-
sano said he chose Chernoff because “he knows the mu-
sic, is competitive, is a good manager, and shares my be-
lief in our position of Howard Stern in the morning and
classic rock all day,” thus indicating that Chernoff won’t
expand WXRK’s current playlist as he did with WJFK.

PROGRAMMING: WNEW-FM is still without a PD,
but the other vacancy left by Ted Utz’s move to station
manager there has been filled quickly. At album
WMMR Philadelphia, veteran morning and p.m. drivers
John DeBella and Joe Bonadonna have been promoted
to OM and PD respectively. Bonadonna will oversee mu-
sic and what he calls “internal” matters, DeBella will
work with the air staff and handle “external” duties.
Both will retain their air shifts.

Across Philly, after six years as some form of gold
station, WFIL has dropped Transtar’s Oldies Channel to
simulcast its soft AC FM, WEAZ (Easy 101); Scott Tay-

by Sean Ross

PD Brian Patrick is out and Mi-
chael Waite, who recently left
mornings at crosstown top 40 WHYT, has joined on as
APD/p.m. driver. In addition, local veteran Kevin San-
derson joins for production. Patrick can be reached at
313-641-1839. An ex-Detroiter, former WLTI PD Pat
Holiday resurfaces this week as the new PD of AC
WRRM (Warm 98) Cincinnati.

Larry Nielson is named group PD of Allison Broad-
cast Group and will be based out of its soon-to-be-ac-
quired KZRK Dallas. That station will drop Satellite
Music Network’s Z-Rock about July 1 for a yet undis-
closed format. Nielson did mornings at KGRX Phoenix
and was PD of that station when it was modern rock
KEYX ... APD Ron Parker becomes PD of crossover
KKFR (Power 92) Phoenix. Parker, who last pro-
grammed KKBQ Houston, replaces Ron Haney, who
will specialize in music and research systems for consul-
tant Don Kelly.

WYDD Pittsburgh has become personality-oriented
top 40 WNRJ (Energy 105) under PD Tony Florentino
and consultant Rick Sklar. New staffers are Scott
Miller {(from KAMJ Phoenix) mornings; Rich Anton
(crosstown WMXP) MD/middays; Mike Frazier
(WEGX Philadelphia) p.m. drive; and Suzy Waud
(WXGT Columbus, Ohio) nights. Leaving are Robin
King, Dave Shedlock, Mike Kirvan, and Mike
McQueen. WNRJ'’s sign-on was preceded by 24 hours of
the “pure energy’ line from Information Society’s
“What’'s On Your Mind,” which, Sklar says, resulted in
listener phone calls to the FCC, FBI, and two police de-
partments.

At another Sklar project, the Braiker Radio Services
networks, KYAK/KGOT Anchorage, Alaska, OM Bill
(Continued on page 12)
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BLACK AC RADIO FORMAT AT WVAZ, OTHERS, W00S UPPER DEMOS, SOFT-PEDALS HIP-HOP

(Continued from page 1)

sions follow by several weeks similar
changes at WMMJ Washington,
D.C., and KACE Los Angeles.

Black AC has been around in vary-
ing forms since the “black progres-
sive” stations of the ’70s, Frankie
Crocker’s WBLS New York and
Cathy Hughes’” WHUR Washington
among them. (Hughes now owns
WMMLJ.) In the early '80s, the format
became popular among struggling
black AMs. By mid-decade, it had giv-
en rise to the Satellite Music Net-
work’s oldies-based Heart & Soul for-
mat, a handful of quiet storm sta-
tions, and a slew of urban stations
doing their own quiet storm-type pro-
grams late at night.

V103, which debuted last fall, is un-
like most of what has gone before it.
It is a heavily promoted FM with a
competitive signal based less on
black progressive radio than oldies-
based mainstream AC. Unlike quiet
storm formats, its music is relatively
up-tempo and its playlist numbers
from 15 to 20 records, unusually
short for black radio. And the cloning
that has followed it is faster and
more intense than anything in the
format’s history.

WDAS-FM—once Philadelphia’s
leading black station—had recently
waged a long, unsuccessful battle
against mainstream urban WUSL
(Power 99). WDAS GM Kernie An-

VOX JOX

(Continued from page 10)

Fink has joined as PD for BRS’ first
two formats—AC and top 40. And
across Pittsburgh, WLTJ business
manager Michael Frischling and
APD Jeff Long will become station
manager and operations manager re-
spectively when that company takes
over KXOK/KLTH St. Louis.

With WXRI Norfolk, Va., chang-
ing formats, crossover WKSV has
picked up that station’s Christian AC
format and many of its former staff-
ers, including acting GM Ray
Fowler. Acting PD Jeff Raynor, who
replaces Bill James, worked for
WXRI’'s parent company. As for
WXRI, it began playing soft AC last
week. At press time, it was playing
Jethro Tull’s “Aqualung.” By the
time you read this, it should indeed be
oldies WZCL (Cool 105). Scott Mi-
chaels (ex-WZTR Milwaukee) has
joined for afternoons.

At album KJJO Minneapolis, GSM
Jack Smith becomes GM, morning
man Brian Turner moves to after-
noons and becomes PD, and WRXR
Augusta, Ga., OM Tony Powers
joins as OM/mornings. PD Wes Da-
vis and p.m. driver Michael Cross
exit as the station moves again from
hard rock toward more mainstream
album rock ... Country KSON-AM-
FM San Diego PD Mike Shepard
adds operations director stripes ...
Classic rock WHTT Buffalo, N.Y. is
now Oldies 104 consulted by Pete Sa-
lant; acting PD Tom Schuh will be in
place at least through fall.

AC WSTF (Star 101) Orlando, Fla.,
OM Russ Morley is the new PD at
AC WMXC Charlotte, N.C. He'll also
be a regional PD for EZ Communica-
tions with jurisdiction over WMXC
and WOKV/WAIV Jacksonville, Fla.

derson—who managed V103’s prede-
cessor, WBMX—says, “V103 is sit-
ting there with a base of 1.7 million
blacks in the Chicago market. It’s
working there. 'm a pretty logical in-
dividual; with nearly 800,000 blacks in
this market, I feel confident it can
work here.”

Anderson calls the new format “a
very quick way for WDAS to get
back in the ballgame,” rather than
fighting a war of attrition with
WUSL and dividing the already tight
sponsor dollars for mainstream ur-
ban. He also cites the new Arbitron
diary’s increased emphasis on at-
work listening: “My format can go
into those offices at a much higher

... After only a few months running
Transtar’s Niche 29, WMJY (Y107)
Monmouth/Ocean, N.J., has become
AC Seaview 107 under OM Geoff
Kelly.

Top 40 WGTZ (Z93) Dayton, Ohio,
PD Jay Jarvis is leaving for a Mid-
western local position with Arista
Records; no replacement has been
named ... MD Bill Thomas is pro-
moted to PD at AC CIDC (DC103)
Orangeville, Ontario, replacing Scott
Armstrong ... John Ivey goes from
PD at the now-oldies KIIK Daven-
port, Iowa, to PD at full-service AC
WROK Rockford, IlL; at sister top 40
WZOK, Liz Wylder joins from
KMPZ (Z98) Memphis for middays.

SO WHY DID WPLJ PD Gary Bry-
an join morning man Jim Kerr two
days later than originally planned?
“Jim had some things he wanted to
talk about first,” says Bryan, who fi-
nally debuted May 17, after Kerr
signed a three-year extension on his
contract, which now runs until 1993.
GM Dana Horner says, “We wanted
to make sure Jim knows he’s an inte-
gral part of what we’re doing here.”

In other WPLJ news, its “nonstop
music test,” the station’s version of
yes/no radio, has virtually disap-
peared; MD Mike Preston is working
weekends under the suddenly popu-
lar name Batman Gomez; drop-ins
are now identifying WPLJ as the sta-
tion that ‘“‘stole the magic from
7100.” While that implies that former
7100 p.m. driver Magic Matt Alan
will be joining WPLJ, his Z100 con-
tract still has six weeks to run.

PEOPLE: Brian Bridgman, MD of
top 40 WAVA Washington, is the

newsline...

RAGAN HENRY has acquired urban WOWI Norfolk, Va., from Willis
Broadcasting for $8.3 million. Willis will keep its religious AM, WPCE.

RKO GENERAL has had two more sale settlements involving three radio
stations approved by the FCC May 9. When KRTH-AM-FM Los Ange-
les goes to Beasley, $30.5 million of the $80.6 million purchase will go
to competing applicants; $7.2-million of Summit’s $21-million purchase
of WFYR Chicago will go to withdrawing applicants.

DONNA LEONARD, director of radio membership for the National Assn. of
Broadcasters, has added VP stripes.

new MD at L.A.’s KIIS, replacing
Kevin Weatherly. Bridgman’s previ-
ous MD stints include KBEQ Kansas
City, Mo., and KHTR (now KLOU)
St. Louis ... N/T WOR New York
celebrates the 20,000th broadcast of
its “Rambling With {John A. and
John R.] Gambling” May 31; at that
time, it will be cited by Guiness Book
of World Records officials as the
world’s longest-running morning
show.

WMXP Pittsburgh morning man
John Millinder has won his suit
against former employer WQFM Mil-
waukee, collecting $29,000 in back
pay and damages. WQFM main-
tained Millinder violated his contract
by running long with bits; Millinder
said he was fired because of the sta-
tion’s overall ratings difficulties. At
press time, WQFM GM Kris Foate
says the station had the rest of the
week to file an appeal, but had not
yet decided to do so.

Keith Solis moves from middays
to mornings at urban KJMZ (100.3
Jamz) Dallas, sending Guy Brody to
late nights ... At urban WOWI (Hot
103) Norfolk, Va., Dee Shannon joins
for middays from rival WMYK (Pow-
er 94), replacing Frankie . .. Former
KMJQ (Majic 102) Houston produc-
tion director Mitch Faulkner is back
in Atlanta with a new free-lance pro-
duction firm, On-Mic Productions;
contact 404-939-2481.

level because it’s inoffensive. You
can listen at work and not hear all the
hip-hop you hear on other stations.”

Willis Broadcasting group PD
Steve Crumbley, who was born and
raised in Philadelphia, praises the
WDAS move. “People who grew up
in [the ’60s] grew up with the Uptown
Theatre and {veteran DJ] Georgie
Woods. There’s no question that it’s
going to work.” In recent months,
Crumbley has put SMN’s Heart &
Soul format inte some dayparts on
Willis outlets in Indianapolis, Colum-
bia, S.C., and Florence, S.C., and has
been working more black oldies into
the music mix at his flagship WOWI
(Hot 103) Norfolk, Va.

PUBLIC FILE: “A Prairie Home
Companion” host Garrison Keillor
will be back on the air this fall with a
new radio variety show, tentatively
titled “American Radio Company Of
The Air.” The show will be broadecast
live from Keillor’s current home base
of New York instead of the “APHC”
home base of St. Paul, Minn.’s World
Theater. Like “APHC,” the new
show will be produced by Minnesota
Public Radio for distribution by
American Public Radio and be per-
formed in front of a live theater audi-
ence from 6-8 p.m. EST Saturdays.
Diane Rehm, talk host at noncom-
mercial WAMU Washington, got an
unscreened call from a listener who
claimed that John Mack, the already

- under-fire aide to house speaker Jim

Wright, had raped and beaten his
wife two years before the attack on
an area woman that sent him to jail
for more than two years. Mack re-
signed the next day, perhaps because
of the allegations. Ironically, Rehm
has said that she wouldn’t have put
the call on the air had it been
screened, but rather would have tried
to verify the caller’s allegations.

Assistance in preparing this col-
umn was provided by Craig Rosen,
Bill Holland, and Peter Ludwig.

WASHINGTON ROUNDUP

(Continued from page 10)

person, there is no 24-hour ban—but
the commission, while not enforcing
the law, is still taking down names
and call letters when complaints are
registered, even when stations com-
ply with the old FCC rule requiring
late-night ‘“‘safe harbor” hours for
adult programming.

Broadcasters and the legal staff
of the National Assn. of Broadcast-
ing had hoped the court would act
quickly with a “summary disposi-
tion” of the case (Billboard, March
18), but the court has decided other-
wise, having recently scheduled oral
arguments on the case for Nov. 17,
according to NAB counsel Steve
Bookshester.

MORE FCC NAMES CIRCULATE
A new name has popped up in
press reports as a possible replace-
ment for FCC Chairman Dennis
Patrick—Sherrie Marshall, a part-
ner in the Washington law firm of

MUSIC MIXES DIFFER

While many of the new black AC
outlets are selling the fact that they
don’t play rap music—a genre that is
now widely acknowledged, if not em-
braced, by most mainstream urban
stations—their music mixes still dif-
fer. V103 and WDIA Memphis, an
AM that ran a similar Research
Group-developed music mix before
WVAZ’s changeover, run the tight-
est lists. WWIN has the heaviest em-
phasis on oldies, although Media-
Comm president/chief operating offi-
cer Bob Hughes says it will
eventually work in more currents and
recurrents.

KACE and WDAS, meanwhile, are
still running current playlists in the
40-50-record range and reporting to
the same trade charts as mainstream
urban stations. (So are such stations

(Continued on page 16)

Vegas Traditions. Shortly before
giving the concert that closed this
year's National Assn. of Broadcasters
convention in Las Vegas, Wayne
Newton found time to present country
KFMS with a commemorative Arbitron
book for being the market’s No. 1
station. Newton, left, is seen here with
PD Doug Shane.

Wiley, Rein & Fielding. Marshall
and Alfred Sikes, currently head of
the National Telecommunications
and Information Administration,
whose hat is already in the ring,

each have their supporters in the ad-.

ministration and on Capitol Hill. But
the White House, battered a bit by
reaction to the Sen. John Tower
nomination, is proceeding cautious-
ly, and the nominations have not
even gotten to the president. Also
mentioned for an FCC commission-
er slot: Andrew Barrett, member of
the Illinois Commerce Commission.

Meanwhile, Patrick made his last
congressional appearance before
the Senate Communication Subcom-
mittee at FCC appropriations hear-
ings May 17. While observers ex-
pected Patrick to receive a final
tongue-lashing for his deregulatory
stance, he instead got some plaudits
from the lawmakers. Subcommittee
chairman Sen. Daniel Inouye, D-Ha-

waii, called him “a strong and artic-
ulate voice.” Sen. John McClain, R-
Ariz. added, “We're far better off
for your stewardship.”

FCC GIVES NOD FOR SPLIT FREQUENCY

Saying a special waiver “posed no
threat” to its usual strict rule against
split frequencies for a radio station,
the FCC granted a request from Bir-
ach Broadcasting, licensee of WNZK
Detroit, to operate on 690 kilohertz at
increased power during the day, and
680 kHz at night. The FCC agreed
with Birach engineers that the sta-
tion could not operate at night on 630
due to protection problems with a Ca-
nadian station, but could beam its
ethnic programming into Detroit at
night on 680 with a directional anten-
na without causing undue problems.
Ironically, that area already has a
split-frequency station, CHYR Leam-
ington, Ontario, which goes from 710
to 730 at sundown.
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WOMEN IN RADIO CONFAB FOGUSES ON FUTURE

(Continued from page 10)

fractionalization of the market into
specialized formats, increased com-
petition, and “‘alliances, treaties,
and axis pacts” made within broad-
cast conglomerates and between
different kinds of media in order to
create “one-stop shopping” to maxi-
mize advertising dollars.

Nationwide Broadcasting presi-
dent Steve Berger predicted the fur-
ther proliferation of specialized for-
mats; the development of fiber-op-
tics (which delivers audio and video
signals via beams of laser light
along thin fiber cables), satellite,
and telephone-delivered home-infor-
mation services; and, of interest to
programmers, the birth of a nation-
al “public service religion,” a return
to political activism, and a “fanati-
cal fascination with the recent
past.”

Shamrock president Bill Clark
challenged Berger’s assertion, say-
ing, “Radio is not faced with that
many technical threats. As far as [
know, fiber can’t follow you into
your car.” The real challenge of the
’90s, he said, will be “protecting the
integrity of the FM band and restor-
ing integrity to the AM band.” Of
major concern, Clark said, are a pos-
sible tax hike and broadcast regula-
tion that is based primarily on “TV
problems and TV perceptions.”

As a question posed by ABC Ra-
dio news director Deirdre Bryant
led the panel onto future radio news
trends, Clark said, “Consultants say
young people aren’t interested in
news, but they have a need for their
own kind of news ... We should
seize the opportunity to provide
news better. And radio should do
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more editorializing.”

Recently resigned FCC chairman
and luncheon speaker Dennis Pat-
rick sided with Nationwide’s Berger
on the threat of fiber-optic signals
and multichannel services, which,
he says, “will give consumers a
large number of improved signals,
making the transmission of [high-
definition television] easier, perhaps
cheaper. With the rapid improve-
ment of interactive technology, con-
sumers could one day become their
own program packagers.”

While Patrick said that, because
of the FCC’s lower regulatory pro-
file, “The future should be driven
by the marketplace and technology
and not by a Washington wish list,”
he also repeated his recent calls at
the National Assn. of Broadcasters
convention (Billboard, May 13) for
broadcasters to “resist the regula-
tors who will come after me ...
Keep fighting to retain your unique
experience and to retain your First
Amendment freedoms. That is an
important struggle.”

AWRT’s other sessions included
one sponsored by Philip Morris
U.S.A. and billed as a dialogue be-
tween AWRT members and a forum
of industry leaders about the expe-
riences of minovrities in the broad-
cast industry. After the 10 panelists
described general hiring practices
at their companies, the “Hiring And
Promoting Minority Women’” forum
became a general how-to session for
career survival—including resume
writing, networking, and interview-
ing tips—that did not always ad-
dress the more specific and difficult
issues of racism and sexism.

Ro Nita Hawes-Saunders, VP of
the AWRT National Board’s North
Central Area, cut to the heart of the
issue, asking, “If companies are so
open and honest [in their minority-
hiring practices], why is there a
problem?” She told the audience
that she had taken the traditional
route through college and grad
school into an entry-level job, from
which she was promoted several
times before being derailed.

“They tell you, ‘You're so good,
we want you to stay in this position.’
But the minute you decide to leave,
you'd be amazed at the opportuni-
ties that are opened to you,” she
said. Hawes-Saunders is now presi-
dent of her own Dayton, Ohio-based
consulting firm.

The 200 confab attendees—about
80% of whom were female—repre-
sented radio, television, and allied
industries in seemingly equal num-
bers. The mood was upbeat in the
meeting rooms and halls of the Wal-
dorf; many attendees seemed sur-
prised by the number and quality of
this year’s sessions, which featured
a wide array of professionals from
radio, television, finance, law, and
advertising. Some, however, com-
plained that the program was too
long; Friday and Saturday sessions
ran continuously from 8 a.m.-6 p.m.

Other highlights included the pre-
sentation of the Silver Satellite
Award to actor/director/producer
Michael Landon at a banquet May
11 and AWRT’s 14th annual Com-
mendation Awards May 15, recog-
nizing broadcast outlets that have
improved the image of women in
media. The awards were chaired by
Diane Sawyer.
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ATLANTIC 7-88972
@ 10 12 7 THINKING OF YOU & SA-FIRE
CUTTING 872 502-7/POLYGRAM
P © BASIA
9 |10 | w0 | BROM e
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ISLAND 7-99252/ATLANTIC
* * *HOT SHOT DEBUT* % &
NEWD | 1 | WECANLAST FOREVER CHICAGO
5 33 31 19 A&?le;T ;I'ELL ME LIES & BREATHE
& KARYN W
6 | 2 | 2 | 12 | RERN M A e HITE
F & ST NICKS
NEWD | 1 | RO O eriannc EVIENIC
STILLS,
8 | & | 2 | 7 | GOTITMADE CROSBY, NASH & YOUNG
9 | 45 | a4 | 4 | IKOIKO (FROM “RAIN MAN") © THE BELLE STARS
FACE @ PAUL MCCARTNEY
G| Newp | 1| MXRRNE)

O Products with the greatest airplay gains this week. @ Videoclip availability.

BILLBOARD MAY 27, 1989

www americanradiohistorvy com

15



www.americanradiohistory.com

FOR WEEK ENDING MAY 27, 1989

Billboard.

©Copyright 1989, Billboard Publications, Inc. No part of this
publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,
photocopymg. recording, or otherwise, without the prior written
permission of the publisher.

ALBUM ROCK ™Acks-

. e Compiled from national album rock
QE F’E §o 25 TITLE radio airplay reports. ARTIST
FE | <2 | % | 5 | LABEL & NUMBER/DISTRIBUTING LABEL
: *& NO.1T % %
@ 5 _ THE DOCTOR THE DOOBIE BROTHERS
A CAPITOL 44376 I week at No. One |
2 3 5 4 ROOMS ON FIRE STEVIE NICKS
MODERN 7-98216/ATLANTIC
3| 2| 2 | 5 | POPSINGER JOHN COUGAR MELLENCAMP
MERCURY 874 012-7/POLYGRAM
s | 1| 1] 7 | 1WONTBACK DOWN TOM PETTY
MCA 53369
5 4 4 ) FIRE WOMAN THE CULT
SIRE 7-27543/REPRISE
®[ 7 [ n [+ | twran Qe
@ 9 8 4 SATISFIED RICHARD MARX
EMI 50189
1 | 15 | 4 | RUNNIN'DOWN A DREAM TOM PETTY
MCA LP CUT
9 6 6 9 ONCE BITTEN TWICE SHY GREAT WHITE
o CAPITOL 79598
10| 10| 9 | 9 | LOVEHAS TAKEN ITS TOLL SARAYA
POLYDOR LP CUT/POLYGRAM
® 12 14 7 OPEN LETTER TO A LANDLORD LIVING COLOUR
EPIC LP CUT/E.PA.
® 2% _ 2 MARTHA SAY JOHN COUGAR MELLENCAMP
MERCURY LP CUT/POLYGRAM
@ 22 _ 2 HEY BABY HENRY LEE SUMMER
CBS ASSOCIATED 4-68891/E.PA,
u | s | 3 [ 10| VOICES OF BABYLON THE OUTFIELD
COLUMBIA 38-68601
) # % % FLASHMAKER *ok &
()| NEWp | 1 | UNDERTHE GoD TIN MACHINE
| — 1
6 | 15 I 10 | § | ROCKTHIS PLACE THE FABULOUS THUNDERBIRDS
CBS ASSOCIATED LP CUT/E.PA.
@ NEW) 1 (':‘A!11'3054A4V3E67FACE PAUL MCCARTNEY
M
18| 13| 13| 9 | COMINGHIME roLvcran CINDERELLA
19 16 16 | 6 y&luETEEN FOREVER JOE JACKSON
@] 2 | 23 | 5 | BADMAN BAD COMPANY
2| 17| 20| s | ONEBIGRUSH JOE SATRIANI
) ik PQWER TRACK L 8 & 4 :
@) || 9 REM.
A WARNER BROS. 7.27640
23| 18 | 24 | 4 | TEELAWHOLE LOT BETTER TOM PETTY
w|a |2 6 | BOXUMER KINGDOM CONE
2 23 28 5 l'?,CRAELS(I)(l}ys STONE THE FIXX
% | 14| 7 | 8 | HEADINGFOR THE LIGHT TRAVELING WILBURYS
WILBURY LP CUT/WARNER BROS,
@ 32 37 4 FASCINATION STREET THE CURE
ELEKTRA 7-69300
33 40 3 CHROME PLATED HEART MELISSA ETHERIDGE
ISLAND LP CUT/ATLANTIC
CLOSE MY EYES FOREVER LITA FORD/0ZZY OSBOURNE
23| 8| x 5 RCA 8899
@ 39 _ 2 HEADED FOR A HEARTBREAK WINGER
ATLANTIC 7-88922
@D)| 36 | 42 | 3 | SOALVE LOVE AND ROCKETS
32 2 27 7 AAR'I‘S(T;AE!!-SEBYES THE JEFF HEALEY BAND
@[ | o [+ ] sosioe G WA
@ NEW) 1 IHRE&IQR%E cheTNAIL TODD RUNDGREN
@ 38 46 3 EE’%E?COL; A STRANGER QUEENSRYCHE
36 35 33 6 EEAH!:;TL;‘C'&’S MICHAEL THOMPSON BAND
w |3 | % | 3| THISISYOURLAND SIMPLE MINDS
E
NEWD | 1 | LAYIOUHANDS Ol BN v
9 [ — | 2 | IROUBIEME B D LNTE
43 _ HANG TOUGH TESLA
GEFFEN LP CUT
o s [ v | w | oownmewe WRRAT
4 _ 2 SBETWEEN A) ROCK AND A HARD PLACE CUTTING CREW
IRGIN 7-99215
a3 19 18 3 SEEING IS BELIEVING MIKE + THE MECHANICS
ATLANTIC 7-88921
s | 42| 3| 4 | FREEFALLIN TOM PETTY
ves noo ELVIS COSTELL!
o Lo |6 | o | srom COSTELLD
ONEY
6 o [ | s [ tEMEN, EoDE W
E ND
NEW)D | 1 | ROADHOUSE BLUES THE JEFF HEALEY BA
8 | 50 ] _ | 5 | BackToBACK THE REPLACEMENTS
SIRE LP CUT/REPRISE
Y
NEW)D | 1 | FROMTHE GREENHOUSE CRACK THE SK
IG
@[ newp | 1 [ sronmENoRD GG 8 SN

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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BLAGK AC RADIO FORMAT AT WVAZ, OTHERS, WOOS UPPER DEMOS

(Continued from page 12)

as WHUR and WQQK Nashville,
whose longstanding formats have al-
ways had AC leanings.) While KACE
has dropped the few raps it was play-
ing in the interim, WDAS has been
avoiding the ‘“no rap” slogan and
even maintained several rap songs on
its list through the format transition.
(Black record reps have since been in-
formed that they’ll be dropped next
week.)

And just as mainstream urban has
the crossover format, there’s already
at least one station already doing a
poppier version of black AC. KMZQ
Las Vegas began what it calls “Hot
AC” late last year, mixing typical AC
currents by Cher & Peter Cetera,
Bette Midler, and Basia with decided-
ly atypical ones by Stevie B, Surface,
Al B. Sure!, and Alexander O’Neal.

LABELS ISSUE SAMPLERS

Record community reaction to the
rise of black AC is largely favorable.
Most labels have already been target-
ing special samplers to the quiet
storm stations and programs. A&M
has gone as far as issuing five to 10
12-inch promos at any given time on a
special Nightplay label. Jesus
Garber, VP/R&B promotion, says,
“Obviously, we want to make sure
we provide music [for black AC).
While they do employ a large portion
of oldies, they also introduce and
back-announce records.”

EMI VP/urban promotion and
marketing Varnell Johnson credits
previous black AC stations and quiet
storm programs with helping the la-
bel break Najee, Dianne Reeves,
Phyllis Hyman, and, most recently,
Alex Bugnon. Is he gearing up to
promote the new black AC stations?
“Absolutely. Every company has that
kind of music in their black reper-
toire. Everything is not rap and ev-
erybody doesn’t listen to just rap.
There’s format diversity on the -pop
side.”

At this point, most label game
plans are still in the talking stages.
Atlantic senior VP/GM black music
division Sylvia Rhone says, “This is
the first time we've been confronted
with this situation. We have a lot of
upper-demo product, but we’ve never
tried to accommodate [black AC sta-
tions] from an A&R perspective.
With the growth of this format, we
may have to rethink that with our fu-
ture ac

WHERE ARE THE SALES?

Rhone is one of the few record peo-
ple to express concerns about how
the new stations will impact record
sales. “They don’t play as many titles
and they don’t hit the active buying
market. The number of records that
Anita Baker sells is still the excep-
tion. I love the format; I'm the right
age for it, but people my age are not
the most active consumers.” She also
worries that the upper-demographics
emphasis could decrease airplay op-
portunities for “young rap and hip-
hop acts that give us our biggest
sales. Radio is already not [sufficient-
ly] responsive to that consumer.”

Whether any of the new black ACs
will have the budget resources or im-
mediate impact of WVAZ is debat-
able; V103’s initial TV commercial re-
portedly cost $60,000 for production
alone. Of the post-WVAZ converts,
only WDAS is generally acknowl-
edged to have signal parity in its mar-

ket or have at one time been a major
player under another format.
WMMJ, WWIN-FM, and KACE have
all been through multiple changes in
recent years.

‘They don’t play
as many titles
and they don’t

hit the active
buying market’

One signal-impaired urban station,
WEKS (Kiss 104) Atlanta, flirted
with black AC immediately following
the WVAZ change; that station is
now pending an ownership transfer
and has re-added some rap to its list.
Despite that, VP/GM Lee Zapis says
he still believes in the format, which
he likens to “a classic rock station
coming into the market and reposi-

FOR WEEK ENDING MAY 27, 1989

tioning the mainstream album rock-
er. It’s not so bad to be thought of as
the youth AOR, but being the youth-
oriented black station can be deadly
from a sales standpoint.”

With the format still claiming only
one major success story, PDs of com-
peting urban outlets don’t recom-
mend reacting to it yet. Current
WHUR PD Bobby Bennett says that
at this point in WMMJ’s young life,
his upper demos aren’t feeling much
impact from WMMJ. “I’'ve been into
the business long enough to know
that some people will switch to them
out of curiosity. So far, they haven’t
proven they can keep anybody.”

And former WGCI-FM Chicago PD
Sonny Taylor, who guided the station
during V103’s debut, says, “If you're
an upbeat station, continue to be up-
beat; at least you'll have the bulk of
the 18-34 audience. The biggest fault
of some stations is that they knuckle’
under instead of continuing to be
what they are; there’s room for ev-
erybody.”

MODERN ROCK ™Acks

o~ g‘_ Compiled frqm Cpmmercial and
0l 55 ;o i TITLE College Radio Airplay Reports. ARTIST
ZE | 2¥ | Q| £S5 | LABEL & NUMBER/DISTRIBUTING LABEL
) *x NO. 1 & &
1 1 1 6 ASCINA TION STREET 3 ) THE CU&
-L_ELEKTRA 759300 weeks at No.
2 2 4 4 SO ALIVE LOVE AND ROCKETS
« RCA 8956
3 3 2 7 FIRE WOMAN THE CULT
SIRE LP CUT/REPRISE
4 6 6 5 NINETEEN FOREVER JOE JACKSON
. A&M 1404
5 | 5 | 3 | 10 | GOODTHING FINE YOUNG CANNIBALS
LRS. 53639/MCA
6 4 5 8- THIS TOWN ELVIS COSTELLO
WARNER BROS. LP CUT
717 | 8 | § | MONKEY GONE TO HEAVEN PIXIES
4AD LP CUT/ELEKTRA
3 9 19 3 SHE GIVES ME LOVE THE GODFATHERS
EPIC LP CUT/EPA.
9 13 21 3 PET SEMATARY THE RAMONES
SIRE LP CUT/WARNER BROS.
w | w | 2 | canommeusz W
n 12| B | n | RN e e NEW ORDER
12 | 29 | — | 2 | THISISYOURLAND SIMPLE MINDS
A&M 1413
B |10 |18 |5 | SHROCENAG UG (T
14 3 9 3 SOMETHING TO SAY THE CONNELLS
TVT LP CUT
15 NEW) 1 Rgglélf}_gggg 10,000 MANIACS
| 2 [ | 4 | QBSESSON ., XX
17 15 % 3 gg;lg, L%(():HTTHBOUND STAN RIDGWAY
18 |8 | — | 2 | SEEALITTLELIGHT BOB MOULD
19 N Ew } 1 g"dANTIC LP ZUT ) 235
2 | 1 I 10 | 14 | THEMAYOR OF SIMPLETON XTC
o | NEWD | 1 | KNGFORADAY e
2 | 22| 14| 7 | EVERYTHING COUNTS DEPECHE MODE
SIRE LP CUT/WARNER BROS.
% | u | | 7 | AN mAREroor Uz
24 | 16 | 20 | 4 | DEBBIEGIBSONIS PREGNANT  MOJO NIXON/SKID ROPER
ENIGMA LP CUT
D
5 [0 | w6 | s | svomorramy T
% | 27 | — | 2 | BRINGMEEDELWEISS EDELWEISS
ATLANTIC 7-88911
277 24 2 3 ggRF!%UAT/SgALLET CONCRETE BLONDE
A AUL
B | 2% | 25| 5 | THESHEEPSAWOLF CATERWAU
29 25 18 5 MWJJS(;!IBLOP%E?/I?CA SIDEWINDERS
MADONNA OF THE WASPS ROBYN HITCHCOCK/EGYPTIANS
30 | 18 7 11 | Asmircur
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~ YesterHits,

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Ysars Ago

. Reunited, Peaches & Herb, poLyboR

. Hot Stuff, Donna Summer,
CASABLANCA

. In The Navy, Village People,
CASABLANCA

. Love You Inside Out. Bee Gees. rRso
. Goodnight Tonight, Wings, capitoL

. We Are Family, Sister Sledge,
ATLANTIC

. Shake Your Body, Jacksons, epic

. Just When | Needed You Most,
Randy Vanwarmer, BEARSVILLE

. Stumblin’ In, Suzi Quatro & Chris
Norman, rso

. Love Is The Answer, England Dan
& John Ford Coley, BiG TREE

TOP SINGLES—20 Years Ago

. Get Back, Beatles, appLE

. Aquarius/Let The Sunshine In,
Fifth Dimension, souL ciTy

. Love (Can Make You Happy),
Mercy, sunoi

. Hair, Cowsills, mgm

. 0 Happy Day, Edwin Hawkins
Singers, PavILLION

. Lts'gKYour Thing, Isley Brothers, 1

-] ON OUNhsL W N~

[
o

. Atlantis, Donovan. eric

. The Boxer, Simon & Garfunkel
COLUMBIA

. Gitarzan, Ray Stevens, MONUMENT
. These Eyes, Guess Who, rca

TOP ALBUMS—10 Years Age [

0 gmakfast In America, Supertramp,

OW ON O UA W N

—

. 2-Hot, Peaches & Herb, roLYpoR

. Desolation Angels, Bad Company,
SWAN SONG

. Minute By Minute, Doobie
Brothers, wARNER BROS

. Bad Girls, Donna Summer,
CASABLANCA

. Van Halen Il, Van Halen, warner
BROS

. We Are Family, Sister Sledge,
COTILLION

. Go West, Village People, casaBLaNCA
. Spirits Having Flown, Bee Gees, rRso

. Cheap Trick At Budokan, Cheap
Trlck. epic

CDWwWE N O U A WN =

-

TOP ALBUMS—20 Years Ago

. Hair, Original Cast, rca

. Blood, Sweat & Tears, coLumsia

. Nashville Skyline, Bob Dylan,
COLUMBIA

. Galveston, Glen Campbell, capiToL
. Greatest Hits, Donovan, eric

. Cloud Nine, Temptations, Gorpy

) L%%-Gadda-Da-Vida, Iron Butterfly,

. Bayou Country, Creedence
Clearwater Revival rantasy

. Romeo & Juliet, Soundtrack,
CAPITOL

O 00 NS A L R

—
o

. Help Yourself, Tom Jones, ParrOT

COUNTRY SINGLES—10 Years Ago

1. If 1 Said You Had A Beautiful Body
Would You Hold It Against Me,
Bellamy Brothers, warRNER/CURB

. Lying In Love With You, Jim Ed
Brown & Helen Cornelius. rca

. Lay Down Beside Me, Don
Williams_mca

. Sail Away, Oak Ridge Boys, mca

. When | Dream, Crystal Gayle, uniTep
ARTISTS

. She Believes In Me, Kenny Rogers,
UNITED ARTISTS

. How To Be A Country Star, The
Statler Brothers, MErCURY

. Red Bandana/l Must Have Done
3g{nething Bad, Merle Haggard,

W N O Uubsa w N

9. Nobody Likes Sad Songs, Ronnie
Milsap, rca
10. Just Long Enough To Say
Goodbye, Mickey Gilley, eric

SOUL SINGLES—10 Years Ago

. | Wanna Be With You, isley
Brothers, 1-NECK

. Reunited, Peaches & Herb, mve/
POLYDOR

. You Can't Change That, Raydio,
ARISTA

—

. Disco Nights, G.Q., arisTa

. Ain't No Stoppin’ Us Now,
McFadden & Whitehead rPir

. Shake, The Gap Band, MERCURY

. Hot Number, Foxy, pasH

. Hot Stuff. Donna Summer,
CASABLANCA

. We Are Family, Sister Sledge,
COTILLION

. In The Mood, Tyrone Davis,
COLUMBIA
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Radio Today, WW1 Settle Out Of Court

Syndicators Get ‘Flashback’/‘Backtrack’ Straight

NEW YORK New York-based in-
dependent producer Radio Today
has settled out of court its 18-
month-old suit against Westwood
One. No térms have been an-
nounced and both companies have
agreed to make no statement be-
yond this jointly prepared text:

“The parties have agreed to an
amicable settlement of Radio To-
day's lawsuit against Westwood
One. The settlement resolves
charges against Westwood made
by Radio Today as well as counter-
claims against Radio Today made
by Westwood, concerning Radio
Today's ‘Flashback’ and
Westwood’s ‘Backtrack.’

“In view of Westwood’s decision
to discontinue distributing ‘Back-
track,” which Westwood stated
was for reasons unrelated to the
lawsuit, Radio Today’s charges
have become moot. There has been
no finding or admission of liability
by any of the parties, other than as
described above, [and] the parties
have agreed to keep the terms of
the settlement confidential.”

RT’s original Dec. 9, 1987, suit
sought $7.6 million in damages
from NBC Radio Network and its
parent company, WW1. It alleged
that WW1 had engaged in a cam-
paign to pass off “Backtrack” as
the creative work of Radio Today
president Dan Formento, and
then force a substitution of it on
“Flashback” affiliates.

In November 1987, WW1 an-
nounced that it had begun to pro-
duce “Backtrack’ for the album
and classic rock formats. The RT
suit alleged that WW1 tried “to de-
lude stations ... into believing
that ‘Backtrack’ was part of the
‘Flashback’ series.” RT’s original
contract with NBC ran from Jan.
1, 1987, to Dec. 30, 1987. RT al-
leged that WW1 had begun replac-
ing “Flashback” with “Backtrack”
beginning Nov. 16, 1987. Like
“Flashback,” “Backtrack’ was de-
livered on vinyl disk. The label on
the first show’s disk reads in part,
“Produced for NBC Radio Net-
work by Dan Formento and Radio
Today.”

In a recent interview, Radio To-
day Entertainment president
Geoff Rich told Billboard that the
5-year-old “Flashback” has ap-
proximately 160 affiliates in 45 of
the top 50 markets, is now one of
the most successful classic rock
syndications on the air, and has be-
come RT’s flagship weekly pro-
gram.

Rich said clearances have in-
creased 30% since RT syndicator
RTE took over the program’s affil-
iate relations in January 1988. Last
June, RTE spun off “The Live
Show’’ from ‘“Flashback’ as a
weekly one-hour program of com-
mercially available recorded-live
album tracks. National spot sales
for ‘‘Live” are handled by ABC
Radio Networks.

Z-ROCK COUNTDOWN SET FOR LAUNCH
L.A. Inc., the new Lee Abrams-
headed consulting and marketing
joint venture with Satellite Music
Network, has temporarily shifted
its focus to “The Z-Rock 50.” The
Mad Maxx Hammer-hosted five-

NEIWORKS
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by Peter Ludwig

hour countdown currently airs
Sundays on SMN’s Z-Rock from 7
p.m.-midnight, and Z-Rock OM
Abrams says L.A. Inc. now hopes
to syndicate the show live on a bar-
ter basis starting June 11. SMN
will retain a national spot inven-
tory of four units an hour.

Abrams says, “Every other for-
mat has their own countdown ex-
cept us, and [this] really is hit af-
ter hit because the stuff s selling.
The ratings have been so good, we
thought we should take this na-
tional.”” The top 50 is compiled
from listener requests at the 12 Z-
Rock affiliates and from national
sales figures.

Meanwhile, former SMN VP/af-
filiate sales Robert Bruton has
moved over to L.A. Inc. to become
the firm’s VP/managing director.
Abrams says the transfer is a ma-
jor step in moving the 2-month-old
company beyond the planning
stage.

Launching L.A. Inc.’s merchan-
dising division is still a priority,
and Abrams says plans for mar-
keting compilation records for all
nine SMN formats are still in the
works. “There is a need to provide
radio stations with merchandis-
ing,” says Abrams. “I could kick
myself for not offering these
types of services to the stations I
consulted when I worked for my
own company.”

Assistance in preparing this col-
umn was provided by Craig Ro-
sen in Los Angeles.

CALENDAR
Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with mul-
tiple dates indicate that local sta-
tions have option of broadcast
time and dates.

May 22-June 4, Tom Petty, Rock Stars Monthly
Special, Radio Today Entertainment, 90 minutes.

May 26-27, U2, On The Radio, On The Radio
Broadcasting, one hour.

May 26-28, Motley Criie, Metalshop, MJI
Broadcasting, one hour.

May 26-28, Summertime Hits, Cruisin’ America
With Cousin-Brucie, CBS RadioRadio, three hours.

May 26-28, Lisa Lisa & Cult Jam/Jody Watley/
James Belushi, Party America, Cutler Produc-
tions, two hours.

May 26-28, The Madonna Story, The Weekly
Special, United Stations, 90 minutes.

May 26-28, Bill Murray/Harold Ramis, National
Lampoon Original Radio Hour, Premiere Radio
Networks, 30 minutes.

May 26-28, Atlantic Starr, On The Move With
Tom Joyner, CBS RadioRadio, three hours.

May 26-28, Atlantic Starr, Star Beat, MJI
Broadcasting, one hour.

May 27-28, Alyson Williams/Alton “Wokie”
Stewart/Atlantic Starr, RadioScope, Lee Bailey
Communications, one hour.

May 26-29, McCartney On McCartney,
Westwood One Radio Networks Special, six hours.

May 26-29, The British Invasion Series (debut),
United Stations Programming Network Special
Series, 90 minutes.

May 26-29, New Faces Of Country Music,
Westwood One Radio Networks Special, three
hours.

May 26-29, the Judds, Country Six Pack, Unit-
ed Stations Special Series, three hours.

May 26-29, Something Inside So Strong: Ken-
ny, Dolly, & Willie In Concert, Westwood One Ra-
dio Networks Special, 90 minutes.

May 26-29, Rockin' At The Movies, United Sta-
tions Programming Network Special, four hours.

May 26-29, Superjam '89, Westwood One Radio
Networks Special, two hours.

May 26-29, The TNT Silver Anniversary Spe-
cial: The Temptations & the Four Tops, United
Stations Programming Network Special, three
hours.

May 26-29, Tribute: Joplin, Morrison, Hendrix,
& Lennon, United Stations Programming Network
Special, four hours.

May 26-29, Solid Gold Summer Hits, United
Stations Programming Network Special, five
hours.

May 26-29, 1939: America On The Eve Of War,
Mutual News Special, 30 minutes.

May 28, Stevie Nicks/Bad Company/Doobie
Brothers, Powercuts, Global Satellite Network,
two hours.

May 28, Memorial Day Special, Hitline U.S.A.,
James Paul Brown Entertainment, one hour.

May 28, Don Williams, Nashville Live, Emerald
Entertainment Group, 90 minutes.

May 28, Roger Miller, Countryline US.A,
James Paul Brown Entertainment, one hour.

May 29, Jackson Browne, Rockline, Global Sat-
ellite Network, 90 minutes.

May 29, Rockline Special Edition: Live with
Paul McCartney, Rockline Special, Global Satellite
Network, two hours.

May 31, Playin’ Chess: John Cougar Mellen-
camp, Timothy White's Rock Stars Special,
Westwood One Radio Networks, 90 minutes.

May 29-June 4, Mike + the Mechanics, King
Biscuit Flower Hour, DIR Broadcasting, one hour.

May 29-June 4, Yes, In Concert, Westwood One
Radio-Networks, 90 minutes.

May 29-June 4, Robert Plant, Superstars Rock
Concert Series, Westwood One Radio Networks,
90 minutes.

May 29-June 4, Forester Sisters, Listen In With
Lon Helton, Westwood One Radio Networks, one
hour.

May 29-June 4, Dolly Parton, Country Today,
MJ1 Broadcasting, one hour.

May 29-June 4, Graham Nash, The World Of
Rock With Scott Muni, DIR Broadcasting, four
hours.

May 29-June 4, Allman Brothers/Steve Win-
wood, Classic Cuts, MJI Broadcasting, one hour.

May 29-June 4, Elvis Costello, Rock Today, MJi
Broadcasting, one hour.

May 29-June 4, Lisa Lisa, Rick Dees On The
Line, DIR Broadcasting, one hour.

May 29-June 4, the Whispers, Night Scene,
Westwood One Radio Networks, one hour.

May 29-June 4, The Lost Lennon Tapes,
Westwood One Radio Networks Special Series,
one hour.

COMING SOON!

PLACE YOUR CLASSIFIED
ADVERTISING MESSAGE IN
BILLBOARD'S NEW BROAD-
CAST SERVICES DEPART-
MENT WITHIN THE RADIO
SECTION.

CALL OR FAX JEFF SERRETTE
PHONE: 1-800-223-7524
IN NY STATE 1-212-536-5174
FAX: 1-212-536-5351
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Billboard.

FOR WEEK ENDING
MAY 27, 1989

CURRENT PLAYLISTS OF THE NATION’S LARGEST

POWER PLAYLISTS.

AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Statlons with a weekly cume
audlence of more than 1 milllon.

GOLD—Stations with a weekty cume
audience between 500,000 and 1 miilion.

SILVER—Stations with a weekly cume
audience between 250,000 and 500,000.

29 EX Michael Morales, Who Do You Give Your EX EX 10,000 Maniacs, Trouble Me 7 7 Roy Orbison, You Got It 15 18 Michael Morales, Who Do You Give Your 16 5 Jody Watley, Real Love
30 EX Peter Gabriel, in Your Eyes EX EX The Doobie Brothers, The Doctor 8 9 Howard Jones Everlaslln$ Love 16 16 Mike + The Mechamics, Seeing |s Belie 17 27 Richard Marx, Satisfied
A — Madonna, Express Yourself EX EX New Order, Round & Round 9 11 New Kids On The Block, T Be Loving 17 13 Fine Young Cannibals, She Drives Me C 18 26 Milli Vanilli, éaby Don't Forget My N
A — Edelweiss, Bring Me Edelweiss EX  EX Lisa Lisa & Cult Jam, Littie Jackie W 10 2 Madonna, Like A Prayer 18 19 Fine Young Cannibals, Good Thing 19 23 The Outfieid, Voices Of Babylon
A — Real Life, Send Me An Angel ‘89 EX EX Jimmy Harnen With §ynch. Where Are Yo 11 14 Bobby Brown, EVEW‘ ittle Step 19 15 Roxette, The Look . 20 24 Lita Ford (Duet With Ozzy Osbourne),
A }g }g aw'ee't Sa\‘sat'ian (vltbLR_am%o D), S %(l) EZ){ (T;reatpw'r‘»;ul evncetBli;nec gmce Shy 2 g% :‘vln "i E‘evev;!eev:”h D
atalie Cole, Miss You Like Crazy om Petty, | Won't Back Down ichael Morales, Who Do You Give Your
14 16 Guns N’ Roses, Patience 22 EX  Peter Gabriel In Your Eyes 23 28 Roachford, Cudd‘y Toy (Feel For Me)
W/M = - = BOSTON'S 15 17 Sa-Fire, Thinking Of You A23  —  Winger, Headed For A Heartache 24 25 Figures On A Beach, You Ain't Seen No
K‘ISF}M“ }9 %g TP;nlaB A"bdglt, Fore\‘:er zou(rrcurl . A%g 20 ¥Vbingcer. Seventeen o %g g Lhek lzepl'acegents, :j’ll ge {an
o i Y e Belle Stars, 1ko Iko (From "Rain —_ e Cure, Fascination Stree ick Astley, Giving Up On Love
New York O:M.. Steve ngsmn = WV k1027 18 21 Bette Midler, Wind Beneath My Wings ( A — Love And Rockets, So Alive 27 36 Fine Young Cannigals, Good Thing
1 3 Bette Midler, wind Beneath My Wings ( 19 24 Richard Marx, Satisfied A — Cyndi Lauper, | Drove All Night 28 33 Cyndi Lauper, | Drove All Night
2 1 Bon Jovi, I'll Be There For You . 20 23 Jimmy Harnen With Synch, Where Are Yo 29 34 Elvis Costello, Veronica
3 4 Guns N’ Roses, Patience Los Angeles P.D.- Steve Ri Boston P.D.: Tom Jeffries 21 12 Roxette, The Look 30 15 Thirty Eight Special, Second Chance
4 2 Madonna, Like A Prayer ngeie: .D.0steve Rivers . 22 25 Madonna, Express Yourself 31 38 Donna Summer, This Time | Know It's F
5 7 Jody Watley, Real Love 1 2 Paula Abdul, Forever Your Girl 1 1 Robbie Nevil, Somebody Like You 23 19 Def Leppard, Rocket 32 37 Natalie Cole, Miss You Like Crazy
6 6 Debbie Gibson, Electric Youth 2 4 New Kids On The Block, I'll Be Loving 2 3 Bette Midler, Wind Beneath My wings ( 24 27 Neneh ber?, Buffalo Stance 33 21 Debbie Gibson, Electric Youth
g g 1F_ly:naBVoIn'm tCann:t‘:‘alsl Sh}aF [)nv!a‘sR Me C g g gme':ligler, ngt Beneath My wings ( g 18 ;40%\; ;(v»d'sl On ghel Elock, I'li Be Loving ;g g ;uoy\: sv'oungﬂ aémihalxb{(’;o'o?‘ Thing gg g; gadonnaw'l‘.n;evA PBaye; «
e Belle Stars, Iko Iko (From “Rain uns N’ Roses, Patience atley, Real Love ewart, Crazy About Her se, What You Don’t Know
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NOT ONLY DID Seton Hall lose the
NCAA basketball title, it also cost WPAT-
AM-FM (Easy 93) New York the market’s
No. 1 spot in the winter Arbitron. Counted
together—which they have been for the
last year—the easy listening AM and FM’s
4.9-6.2 12-plus overall rise put it nearly a
share ahead of perennial top 40 leader
WHTZ (Z100). Because WPAT-AM broke
away to carry the Seton Hall games, how-
ever, Arbitron counted the stations sepa-
rately, putting WPAT-FM at a 5.0 share.

“In the spring book, there’s no basket-
ball,” says four-year WPAT PD Ralph San-
abria. “We’ve informed Arbitron and
they’ve acknowledged the fact that we're
now totally simulecast, so it’s something to
look forward to ... A lot of people are try-
ing to [connect our rise] with Scott Shan-
non leaving Z100. I don’t think they’re re-
lated. I didn’t think Z100 was going to be
No. 1 forever anyway.

“The media doesn't like this format. For
years, they’ve been saying it was dooms-
day, so obviously we surprised everybody.
A lot of operators don’t believe in the for-
mat and want to dump it.

Ralph Sanabria
WPAT-AM-FM New York

it. This is a very personal thing.”

Sanabria started in radio as a gofer at
WMGM New York (now WEVD), joining
the early top 40 rocker shortly before the
same payola scandals that destroyed Alan
Freed ripped through the station. “It was
kind of a shock to me; all of a sudden peo-
ple were gone,” he recalls. “I didn’t know
that kind of thing happened. I was 15 years
old; what the hell did I know?”

Staying with WMGM through its transi-
tion to MOR outlet WHN, Sanabria became
MD around 1963 and stayed until 1971,
leaving to become MD at WPAT just as old-
line MOR stations were reluctantly giving
birth to AC. “I was very discontented,” he
recalls. “MOR was turning into a mish-
mash; nobody knew what it was anymore.”
Since then, he has been away from WPAT
only for two years in the early '80s, when
he helped develop Schulke II-—the short-
lived but influential syndicated format that
preceded such soft ACs as WLTW New
York and WLAK Chicago.

Unlike the bulk of easy outlets that de-
pend to varying degrees on format syndica-
tors, WPAT’s music has

Now I’'m getting calls
from easy listening PDs
all over the country.”

In recent months, the
stories about the death

‘The media doesn’t
like this format’

been homegrown, except
for the years Sanabria
was away. Now WPAT’s
format is syndicated to
Park’s other easy out-

of easy listening have

given way, somewhat, to stories about the
transformation of the format. Group W—
perhaps its largest operator—has trans-
formed its stations to what they call Adult
Spectrum Radio. WJIB Boston is holding a
listener contest to come up with an alter-
nate format name. Even for conservative
stations, Earl Klugh has replaced the Liv-
ing Voices as a core artist.

Sanabria emphasizes that WPAT has
evolved also—playing a once “unheard of”
percentage of original-artist vocals—and
can play almost any artist to the right of
Madonna or Rick Astley. Still, Easy 93 and
its Park Communications sister outlets
have remained standard-bearers for easy’s
old guard. While others now cringe at the
word “‘easy,” WPAT still calls itself “the
beautiful place to relax” and “first in beau-
tiful music.”

And while you can hear original vocals
from Elton John, James Taylor, Willie Nel-
son, et al.,, WPAT will also play an a cappel-
la cover of Carly Simon’s ‘“Let The River
Run” by the St. Thomas Men & Boys Choir.
It plays Bette Midler's comeback hit,
“Wind Beneath My Wings,” but has also
been playing the song for years by Gary
Morris, Perry Como, Roger Whittaker, and
Sheena Easton.

In most formats, PDs or MDs spend
about two hours assembling a day’s music
log. Sanabria spends two to three hours
customizing a single hour of music—al-
though the segments in those hours will be
reused. “This is my favorite format be-
cause you can be creative with it,” he says.
“l don’t see anything creative about put-
ting rock songs together—a computer does

lets, WRHP Syracuse,
N.Y,, WTVR Richmond, Va., WNCT Coast-
al, N.C., and WDEF Chattanooga, Tenn.

“When we’re doing something special
here, it usually works in the other mar-
kets,” he says. “Nobody in the other cities
had heard music from ‘Phantom Of The
Opera,’ but they loved it. We played ‘All I
Ask Of You’ by Sarah Brightman & Cliff
Richard even before the musical opened
here and it still lights up the phones.”

WPAT’s weekend special programming
includes the Saturday-night “Sinatra’s Mu-
sic & More,” which Sanabria calls ‘“25-to-
54, the most successful show in New
York,” and a Sunday night theme special
called “The Best Of The Beautiful,” which
recently spotlighted, among other things,
Tony and Grammy Award nominees.

Sanabria says he would like to see
WPAT become more promotionally active,
although it does fairly well with only an oc-
casional trip or ticket giveaway. He doesn’t
go to Laurel, Md., to review Arbitron dia-
ries—saying that the station itself keeps
him busy—but figures that, given the sta-
tion’s at-work strength, the new soft for-
mat diary was a “big help” to WPAT.

And he probably won’t push to overhaul
the format, or its name, anytime soon.
“What does Adult Spectrum Radio mean?
That’s just confusing. These stations are
what they are. We can call them Soft Rock,
but it’s still easy listening. Everybody
knows how much I love the station and the
format and we’re all very proud of it. We
think of the format as a positive.”

SEAN ROSS
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South Carolina Promo Wars
Hot New Tricks From Market 68

BY PETER LUDWIG

NEW YORK This spring, market
No. 68—Greenville/Spartanburyg,
S.C.—becomes a promotions labora-
tory of sorts as the always popular
direct-mail campaign goes against
two of the most successful syndicat-
ed promotions.

As heritage AC WFBC-FM (8.7-
8.7 12-plus overall in the winter Ar-
bitrons) opens the Unidyne Incredi-
ble Prize Catalog Sweepstakes for
the fourth year in a row, format ri-
val WMYI (My 102) (5.0-8.6) contin-
ues its direct-mail/cash card promo-

| PROMOTIONS

tion into the spring. And the market
leader, country WESC-FM (12.0-
12.4) is again rolling out Film-
House’s Direct TV birthday contest.

WMYT actually launched the plas-
tic-cash-card contest to promote its
new morning team, Bill Love &
Howard Hudson, which joined the
station from Jacksonville, Fla., in
January. While WMYI was part of
the 100-plus station megaremote
from Walt Disney World this
month, promotion director Peggy
Miles calls that “‘just another thing
that came along. Our major promo-
tion is our cash card, and most of
the prizes are cash. We've done re-
search on this and in our market, lis-
teners want cash.”

WESC promotion director Connie
Glennon and WFBC PD Tony
Brooks agree. Glennon says, ‘“This
winter we had a Free Money Duck.
When listeners heard a ‘quack-
quack’ and the sound of a cash reg-
ister, they could win $100 or $1,000.
They like cash and we've been giv-
ing away a lot of it in a number of
different ways for three years.”

Brooks says WFBC concentrated
on its version of the “name game”
contest for the winter book with dai-
ly $100 prizes, $1,000 on Thursdays,
and a grand prize of $10,000. Those
figures match WMYI's cash card
prizes, which have totaled $30,000
as of March 6. Miles says, “We're
seeing a better response from giv-
ing $100 to 100 people. We give
away big bonuses, but it’s not the
amount, it's the frequency—as long
as the listeners believe it’s an hon-
est giveaway.”

Miles says listener response
prompted the station to continue the
promotion, thus, she hopes, helping
the station to capture the free-mon-
ey image by being “the only station
in the market that’s been consis-
tently giving away cash for this
long.”

Despite the emphasis on cash,
WFBC’s Brooks says, “It hasn’t
been a cash war yet.” If it comes to
that, Multimedia-owned WFBC
would have the deep-pocket advan-
tage over entrepreneur-owned
WMYI. WFBC has been AC since
the early '70s, and the only FM AC
for most of that time.

WFBC'’s heritage has also given it
a higher community events profile,
although WMYUI’s Disney remote
carried the added perk of the gigan-
tic Mickey Limouseine, which came
to town May 15 for a live morning

show remote from its on-board stu-
dio while parading through Green-
ville and presenting the mayor with
an honorary star from the new Dis-
ney-MGM Studios Theme Park in
Florida.

WESC’s Glennon says her sta-
tion’s market lead in winter was
helped by “a great string of country
concerts in January and February.
We gave away tickets to George
Jones, Conway Twitty, Randy Trav-
is, and K.T. Oslin, and then George
Strait and Kathy Mattea. We were
very lucky, the acts were huge suc-
cesses here and the concerts were
spaced perfectly for us.”

WESC gives away plenty of tick-
ets, but concentrates on a front-
row-ticket/limo-to-the-show pack-
age as the centerpiece of each con-
cert promotion. And to keep its
street profile high, Glennon says
the station is always present with
coffee and donuts, and does a re-
mote from the overnight ticket line
before tickets go on sale for a
country concert.

WMYI has used direct mail since
it signed on two years ago, and
Miles says she wasn’t afraid to go
against Direct TV or the Unidyne
Prize Catalog with it. For her cur-
rent campaign, which had a busi-
ness reply card for listeners to
send back, Miles says she had an
incredible 20% return rate—more
than triple the usual 6% respect-
ability mark.

WMYT’s costs were enhanced by
the fact that the station didn’t line
up co-op advertisers for its direct-
mail piece. “Obviously, a 20% re-
turn overwhelmed us—and blew
my budget out of the water. Each
piece I got back cost me 30 cents
above printing and mailing costs,
but it’s worth it. I have demo-
graphic material on each listen-
er—giving us a fantastic data base
for our computer—and I know for
certain each listener is sampling
the station.

“Any time you use business re-
ply mail it’s going to cost you tons
of money. It’s an expensive propo-
sition but I think it’s worth it if
you're offering a benefit such as a
better-than-average chance to win
cash while sampling a new and
funny morning show. People are
so bombarded by direct-mail
sweepstakes they don’t think they
have a chance. But by hearing lis-
teners win on the air every day,
over and over, they believed they
could win.”

KISS TURNS 10

Top 40 WXKS-FM (Kiss 108) Bos-
ton’s anniversary bashes began
long before the rise of tracks dates
made it easy or common for local
stations to bring big-name talent
to their station parties. For its 10th
birthday bash, to be held June 3 at
the Great Woods Center for the
Performing Arts, acts announced
thus far include Gloria Estefan,
Daryl Hall & John Oates, New Edi-
tion, Donna Summer, Was (Not
Was), Information Society, Deon
Estus, Sa-Fire, Al Green, and Mar-
tika. Summer and Estefan will be
backed by ‘‘Late Night With David
Letterman’’ band leader Paul
Shaffer and his World’s Most Dan-
gerous Band.
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Jackie Stakes His Glaim To Solo Jackson Fame

BY JANINE C. McADAMS

NEW YORK Jackie Jackson, whose
first solo project debuted in Febru-
ary, has a unique style, and he wants
that fact made clear from the begin-
ning. ‘“This is not an extension of the
Jacksons. This is my sound,” he says
in his family’s trademark soft-spoken
manner.

Yes, he’s that Jackie Jackson, el-
dest of the hit-making Jackson dynas-
ty. After years of witnessing the re-

leases of his siblings’ solo projects,
Jackson is stepping up front with “Be
The One,” a nine-track set on Poly-
dor/PolyGram that Jackson execu-
tive co-produced. Polydor is gearing
up a major retail/radio promotional
campaign to herald the long-silent
Jackson’s arrival in the market.
Jackson’s project is bolstered by
some top-notch talent. MCA Records
vocalist Robert Brookins, whose pro-
duction credits include Jeffrey Os-
borne’s “She’s On The Left” and

work with Stephanie Mills, produced
the tracks with Jackson. Keyboardist
Jeff Lorber, saxophonist Gerald Al-
bright, and former Miss America Su-
zette Charles put in guest appear-
ances. “Be The One” features three
tracks co-written by Jackson: “Stay,”
“Fine Fine Lady,” and “Stuck On
You.” The package also features
work by songwriters Attala Zane
Giles, Diane Quander, and Leon
Sylvers.

The first single, “Stay,” peaked on

IN THE MYTHOLOGY OF MOTOWN’S golden age,
most folks see Berry Gordy at the company’s apex sur-
rounded by his adoring stars. He spoke and they re-
sponded. Certainly there is much truth to that vision.
But Motown was far from a one-man operation. Aside
from his stars and star producers (Holland-Dozier-Hol-
land, Norman Whitfield & Barrett Strong), there was
also a vibrant creative infrastructure that made Mo-
town’s hit-making engine run.

One key cog during the '60s was songwriter/produc-

Mickey Stevenson, James Jamerson Key To Hitsville Tale

Motown Mover’s Story Hits N.Y. Stage

theater innovator Woodie King. King, a Detroit native,
began his show business career in Motown’s press de-
partment and claims credit for writing the liner notes to
innumerable Motown albums. Another Motown publici-
ty alumnus is playwright Ron Milner, who penned the
recent Broadway productions “Don’t Get God Started”
and “Checkmates.”

Those seeking more info on the behind-the-scenes
stuff on Motown should pick up “Standing In The Shad-
ows: The Life And Music Of Legendary Bassist James
Jamerson,” an exhaustive

er-turned-A&R-director

William “Mickey” Ste-

venson. It was Stevenson

who recruited the many R rm
and the
Blves

jazz musicians (bassist
James Jamerson, drum-
mer Benny Benjamin)
who made up Motown’s
tremendous studio band.
It was Stevenson’s job to
hound the Marvin Gayes,
Smokey Robinsons, Hol-
lands, and others to meet
deadlines. He was usually one of the judges in the song-
writing competitions that determined whose single
would be released on an artist.

Stevenson was very important to Motown as a writer
during the early years, as he co-wrote memorable tunes
like “Dancing In The Street,” “Hitch Hike,” “Stubborn
Kind Of Fellow,” and many more. Stevenson’s musical
contributions are being celebrated in New York at the
Henry Street Settlement’s New Federal Theater in a
play titled “A Thrill A Moment: The William ‘Mickey’
Stevenson Song Book.” The play, which began in April
and runs through June 4, is produced by longtime black

by Nelson George

look at one of the indus-
try’s most influential mu-
sicians. The combination
bio-instructional booklet is
being marketed by the
James Jamerson Memori-
al Project, 327 Haverford
Road, Wynnewood, Pa,
19096; 313-934-9371 or 215
632-4022.

SHORT STUFF: De La
Soul has sold 500,000 copies in 10 weeks for Tommy Boy

.. The D.C.-based band Maniquin debuts on Epic with
a self-titled album with production help from Charlie &
Ronnie Wilson, Charlie Singleton, Bernie Worrell,
Marvin Ennis, and ex-Epic A&R executive Bernie
Miller. Miller and the band’s manager, Vern Goff,
served as executive producers ... The ever-beautiful
Beverly Johnson plays the lead in Michael Jackson’s
“Liberian Girl” video ... For the fourth year, ASCAP
and Colt 45 malt liquor are sponsoring a series of talent
showcases at Los Angeles’ Carlos 'N’ Charlie’s. For
more info call 213-821-8884.

JODY WAT

Toyce %’ltw(_ Lk

FRIENDS (MCA-53660) FEATURING ERIC B. & RAKIM

THE EXPLOSIVE FOLLOW-UP HIT TO THE #1 SMASH SINGLE
REAL LOVE (MCA-53484)

FROM THE LARGER THAN LIFE (MCA-6276) AND SOON TO BE
MULTI-PLATINUM LP

PRODUCED BY: ANDRE CYMONE

MANAGEMENT: BENNETT FREED FOR LOOT UNLIMITED

THE ONE YOU'VE BEEN WAITING FOR ... THE NEW SINGLE
FROM THE YOUNG LADY WHO GAVE YOU THE DOUBLE
GOLD LP—“COME INTO MY LIFE"—U.K. 1988—JOYCE SIMS
“LOOKING FOR A LOVE” (SLX-40142) FROM THE
FORTHCOMING LP “ALL ABOUT LOVE" (TLX-42017) ... IN
YOUR HANDS NOW

the black singles chart at No. 45. The
title track has been heard in the Dan
Aykroyd-Kim Basinger comedy, “My
Stepmother Is An Alien.” “But just a
little bit of it,” says Jackson. ““I didn't
want to just give the song away.”
Both Jackson and the label have high-
er hopes for the second single re-
lease, “Cruisin’ .”

Explains Ron Ellison, Polydor VP
of R&B promotion: “We started with
a bang behind the first single, with
Jackie on a heavy promotional tour to
radio and TV. However, ‘Stay’ didn’t
work for us as well as we'd like. So
we're getting behind the second sin-
gle, ‘Cruisin’,” with a national radio
and retail promotion in which we’ll be
giving away cruises.”

Called Cruisin’ With Jackie Jack-
son, the Polydor contest will be co-
sponsored by local radio and retail
outlets across the country. Winners
will be sent on a cruise to one of three
destinations: the Bahamas, the Carib-
bean (several islands), or Mexico.
“We are carefully choosing retailers
to encourage the involvement of
small black retailers who are impor-
tant in their markets,” Ellison says.
“We want to be fair, especially with
an artist like Jackie, and make sure
that important black accounts get
promotional advertising coverage.”
A major retail merchandising cam-
paign will support the contest, which
will be launched in late May.

Jackson, while insisting he hasn’t
left his brothers’ Epic group, says he
was only waiting for the right time to
spread his wings. “I've been the
prime motivator of the Jacksons, and
I've seen the success of other mem-
bers of the group. All along I kept

turning down offers because the
group was priority. I am the oldest. If
I had gone out and done it, it would
have dismantled the group, what
with everybody else branching out
and doing a solo career. But I finally
figured it's my turn,” Jackson says.

Though at first flying solo felt a bit
strange (““l was looking over my
shoulder for my brothers and they
weren’t there”), Jackson says he is
enjoying his moment in the sun. “It’s
a great feeling,” he says. “It's some-
thing I've wanted to do for a long
time, and it’s finally happening. I'm
excited—I've got a great company
behind me.” Jackson adds that the al-
bum sales have picked up since he
started his promo tour, and is
amused by the fact that many in the
industry believed he would be “too
big” to come out and press the flesh.
“It’s really great to come out and
thank all the DJs who have support-
ed the Jacksons over the years. I real-
ly enjoy getting a chance to come out
and meet them in person, smile and
say hello and take pictures. And the
audience has been really great to the
Jacksons, and I hope they feel the
same about me now that I'm out here
on my own.”

A video for “Stay,” directed by Bri-
an Grant, has been serviced to outlets
across the country. “I don’t know
how I did it,” he says now. “It's a
great video, though. There’s not a lot
of hard dancing in it, like Michael or
Janet, but I didn’t want people to la-
bel me with what they do. Besides,
people would say, ‘Oh, he can’t dance
as good as Michael or Janet,” and
turn it down right away. So I wanted
to do something different.”

Billboard POWER PLAYLISTS [~z

Sample Playlists of the Nation’s Largest Black Radio Stations

FOR WEEK ENDING

"

hswicard e edy i

Washmgton P.D.: Mike Archie

BeBe & CeCe Winans, Lost Without You
13 Atlantic Starr, My First Love
7 Natalie Cole, Miss You Like Crazy
De La Soul, Me Myself And |
11 Diana Ross, Workin' Overtime
12 The O Jays Have You Had Your Love Today
5 Jo ce "“Fenderella” | DJ
rt Brookins, Don't lI'ea se Me
14 Rob Base & D.J. E-Z Rock, Joy And Pain
Vanessa Williams, Darlin’ |
Tony! Toni! Tone!, For The Love Of You
New Kids On The Block, I'll Be Loving You (Fore
Mica Paris, My One Temptation
Soul 11 Soul, eep On Movin'
Slick Rick, Children’s Storg
Grady Harrell Sticks And Stones
17 25 Deja, Made To Be Together
18 26 Lisa Lisa & Cult Jam, Little Jackie Wants To Be
Alton "“Wokie” Siewart She's So Cold
Leotis, On A Mission

2
21 28 Peabo Bryson, Show & Tell
2 Luihcr Vandross, For You To Love

23 33 Eugene Wilde, | Can't Stop (Thus Feeling)
nita Baker {ead Me Into Love

oug[ hDE.~DougE Fres|

37 Cheryl “ Papsn Riley & FuII Force, Every Littl

Richard Rodgers, Craz& Love

40 Kool G Rap oad To The Riches

Patti Day, Inch By Incl

30 43 The Real Roxanne, Roxannes On A Roll

31 44 The Boys, A Little Romance

Chuckii Booker, Turned Away

The System, Mldm ht Special

63
34 59 James ingram, It's Real
35 30 Vesta, Congratulations
36 6] The Jacksons, Nothin' (That Compares 2 U)

LeVert, Gotta Get The Money
&0 Surhu, Shower Me With Your Love
Lia, ConstantlTY
46 2 Live Crew, The Bomb Has Dropped
Jazz Hawaiian, Hawailan Sophie
42 48 Lachandra, Just Started
Marcus Lewis, Searchin’ For A Good Time
The Gyrls, Jam Jam
45 54 Special Ed, | Got It Made
55 June Pointer, Tight On Time
47 56 The Dells, Can We Skig That Party?
57 Kwame, The Man We ll Know And Love
Stezo, [t's My Tur
Public Enemy Black Steel In The Hour Of Chaos
Jackie Jackson, Cru.
Labi Siffre, Somthlng Insnde So Strong
10db, | Second That Emotion
Hiroshima, Come To Me
Bar-Kays, "Animal
Attension, Crazy About You
Blue Magic, It's Like Magic
Karyn White, Secret Rendevous
Betly Wright, Qule! Storm
Alex Bugnon, omg Qut Tomght
Christopl Hcdaniels, A Woman's Touch

I Bsee

B-Fats, | Found Love

The Manhattan's, Sweet Talk
Jody Watley, Friends

George Dul ¢, Love Ballad

3
(RN

Angeles P.D.: Cliff Winston
Slick Rick, Children's Story
BeBe & CeCe Winans, Lost Without You

Grady Harrell, Sticks ‘And Stones
7 Atlantic Starr, My First Love
10 Mica Paris, My ne Temmatlon
11 Joyce " “Fenderella’
12 Luther Vandross, For You To Love
13 Deon Estus, Heaven Help Me
9 Charlie Smgleton The Good Bad & Ugly
Natalie Cole, Miss You Like Crazy
5 Skyy, Start 0f A Romance
Tmy Toni! Tone!, For The Love Of You
Watley, Real Love
L] AI . Suref, If I'm Not Your Lover
15 14 Alton "Wokie” Stewart, She's So Cold
New Kids On The Block, I'll Be Loving You (Fore
Anita Baker, Lead Me Into Love
Klara Every Little Time
Lisa & Cult Jam, Little Jackie Wants To Be
Rob Base & D.J. E-Z Rock, Joy And Pain
The 0'Jays, Have You Had Your Love Today
32 Miles Jaye, Objective
Chuckii Booker, Turned Away
Aretha Franklin & Eton John Through The Storm
Vesta, Congratulations
Georgio, Romantic Lover
The Boys, A Littie Romance
29 Vanessa Williams, Darlin’ |
Takelﬁ |S,plead %“ve & Full F E; Littl
heryl i" Riley & Full Force, Every L
31 33 Eugene w'ﬁ I Cant Stop (This keelmg)
Peabo Bryson & Tell
Diana Ross, Workm Overtime
James Ingum It's Real
LeVert, Gotta Get The Money
41  Surface, Shower Me With Your Love
Milli Vamlll Babry Don't Forget My Number
Takin Of

The Jacksons, Nothin’ (That Compares 2 U)
Leotis, On A Mission
Freddie Jackson, Crazy For Me)
June Pointer, Tight On Time
Joyce Sims, Looking For A Love

Third World, Forbidden Love
Heavwy D & Boys, We've Got Qur Own Tmn&
Stehanie Mills, Somemmiln The Way You Make M

New Situation, Goin,
Soul i1 Soul, Kee Ogn Movin’

Peri, No Place To Go

10db, | Second That Emation

The System, Mldm%ht Special

Karyn White, Secret Rendevous

Blue Magic, 'It's Like Magic

Kool Moe Dee, They Want Money

Jody Watley, Friends

Chnstopher Mcdaniels, A Woman's Touch
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YOU CAN TAKE IT WITH YOU: On the Hot Black Singles chart, “My
First Love” by Atlantic Starr (Warner Bros.) leaps 7-1 and “Miss You Like
Crazy” by Natalie Cole (EMI) follows suit, jumping 8-2. Both records
gained about the same amount of radio points and their radio totals are
very close, though “Miss You” has a slight edge. The difference is in retail
points. “My First Love” has five more retail reports and a considerably
higher total.

Remarkably, neither record has peaked since neither has the majority of
No. 1 reports from the 98 radio reporters. “My First Love” gets No. 1 re-
ports from WQMG Greensboro, N.C.; WPEG Charlotte, N.C.; WJIZ Alba-
ny, Ga.; WANM Tallahassee, Fla.; WFXE Columbus, Ga.; and KKDA Dal-
las. “Miss You” gets No. 1 reports from WXYV Baltimore; WMYK Virgin-
ia Beach, Va.; WOWI Norfolk, Va.; WEKS Atlanta; WQQK Nashville;
WPZZ Indianapolis; and WTLZ Saginaw, Mich.

It is unusual for the two top-charted records to obtain the greatest num-
ber of points, ranking Nos. 1 and 2 in total airplay, yet account for only 13
No. 1s between them. Three other records on the chart have more No. 1
reports. “Sticks And Stones” by Grady Harrell (RCA), at No. 4, has 16 No.
1 reports. Nine are in the Southeast region, including WEDR Miami and
WPLZ Petersberg, Va.; five are in the Central South region, including
KMJJ Shreveport, La., and WQFX Gulfport, Miss. There is one each in the
North Central and Midwest regions, WNOV Milwaukee and KPRW Okla-
homa City, respectively.

Two records moving down the chart hold and score No. 1 reports, respec-
tively. “Heaven Help Me” by Deon Estus (Mika), No. 5, loses 21 reports,
but is No. 1 at 16 stations; “If I'm Not Your Lover” by Al B. Sure! (Warner
Bros.) loses 29 stations and falls to No. 6, but still gets top-of-thechart re-
ports from 10 stations. A third single, “Start Of A Romance” by Skyy (At-
lantic), falls to No. 11 after holding at No. 1 for two weeks; it still has No. 1
reports at seven stations. Who says you can’t take it with you?

G

IT’S THE D.A.1S.Y. AGE: “Me Myself And I"” by De La Soul (Tommy
Boy) moves 6-3 on the Hot Black Singles chart, making it one of the three-
highest~charting rap records in history. The independently distributed sin-
gle ties “Wild Thing” by Tone Loc (Delicious Vinyl), which peaked at No. 3.
The only rap record to achieve better chart performance was “I Need
Love” by L.L. Cool J (Def Jam), which went to No. 1 in 1987.

Of the 82 stations reporting “Me Myself And I,” three—WILD Boston,
WPDQ Jacksonville, Fla., and KYEA Monroe, La.—list it at No. 1; 11 other
stations list it in their top five. On the retail side, “Me Myself And I”” has 96
reports and the highest total points.

De La Soul’s “3 Feet High And Rising” album goes to No. 1 on the Hot
Black Albums chart. The album has reportedly sold more than 600,000
units: 450,000 cassettes, 55,000 CDs, and 95,000 LPs.

SKYY’S THE LIMIT: Florida native Angeé Griffin debuts this week on
the singles chart at No. 77 with “Toby” on the Luke Skyywalker label. The
upcoming album for the Bethune Cookman College, Fla., student will debut
on Luther Campbell’s new label, Skyyline Records.

HOT BLACK SINGLES ACTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY  TOTAL TOTAL
ADDS ADDS ADDS ADDS 0

14 REPORTERS 32 REPORTERS 52 REPORTERS 98 REPORTERS
SECRET RENDEZVOUS
KARYN WHITE wARNER BROS. 7 19 24 50 62
FRIENDS
JODY WATLEY mca 7 10 18 35 36
IT'S LIKE MAGIC
BLUE MAGIC ogr 9 8 14 27 27
MIDNIGHT SPECIAL
THE SYSTEM aTLanTIC 5 6 13 24 69
TAKE 1T OFF
TODAY motown 1 74 13 21 32
THEY WANT MONEY
KOOL MOE DEE sive 3 7 10 20 68
SOMEBODY LOVES YOU
EL DEBARGE moTowN 4 6 10 20 23
NO PLACE TO GO
PERRI zEBRA 2 5 11 18 42
FORBIDDEN LOVE
THIRD WORLD MERCURY 2 5 10 17 32
BUFFALO STANCE
NENEH CHERRY virGiN 0 2 14 16 26

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036,

ON YOUR BESK

['M THAT TYPE OF GUY

THE HOT NEW SINGLE AND VIBEO FROM TEE PRINCE OF RAP LL COOLJ!
FROM EIS FORTHCOMING ALBUM ~WALKING WITH A PANTHER

ON DEF JAM/COLUMEIA CASSETTES COMPAST DISECS AND RECORDS

8-68902

(i) Nl w N
SAYIT! mum:[ am R |
N/ im=rn recordings ETEGEEMR  Produced by L.L. Cool J Management: Rush Management

“Columbia,” ¥ are trademarks of CBS Inc. © 1989 CBS Records Inc.
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THE HOTTEST RECORDS

Neneh Cherry

Raw Like Sushi

CFeaturing te single e B u f f a I 0 s t ance =

Album strect date JUN @ 12

AR

3 PR T Gheeands « Dweren

IN THE U.K.

ARE NOW BURNING UP THE U.S.

Keep On Movin’

Album street date. JunE 12

CFeaturing the single o Kee p 0 n M oV in”’’
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it |8 Compiled from a national sample of retail store @ NEW) L WO RIEDE ) OFE) () SERIOUS
S S :5 E.'E and one-stop sales reports. 51 | 48 l 47 11 EL DEBARGE MOTOWN 6264 (8.98) (CD) GEMINI
g % % gg SQETL' E‘LUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* TITLE @ NEWD L LA AT G G GOOD TO BE BACK
* & NO.1 % % @ 56 ) 4 VARIOUS ARTISTS LUKE SKYYWALKER 5001 (8.98) (CD) MIAMI BASS WAVES VOL. H
(D] 4 | 5 | 12| DELASOUL TommyBoY 1015 8.98) (cOy 1 week at No. One 3 FEET HIGH AND RISING (G| 59 | 63 | 5 | OAKTOWNS 357 cartrot 90926659 0) WILD & LOOSE
)| 2 | 1 | 21 | SUICKRICK ® oer sam e 4051 3/c0LuMeIA (cD) THE GREAT ADVENTURES OF SLICK RICK S I I O ey WHAT TIME IS IT
3 1 2 4% GUY & UPTOWN 42176/MCA (8.98) (CD) GUY 56 53 48 7 BLUE MAGIC COLUMBIA FC 45092 (CD) FROM QUT OF THE BLUE
4 3 3 14 TONE LOC A? DELICIOUS VINYL 3000/ISLAND (8.98) (CD) LOC'ED AFTER DARK Ll 4 4 2 L LTS TR GTIEE) () GERACORLSTON
5 | 5 | 4 [ 30 | mMC.HAMMER @ capiroL 50924 5.98) (co) LET'S GET IT STARTED o |9 C0 | 6 || Sl O I T e A7 (R ) () et
6 6 6 46 BOBBY BROWN A® MCA 42185 (8.98) (CD) DON'T BE CRUEL 59 58 59 11 MIAMI BOYZ ON TOP 9001/JOEY BOY (8.98) (CD) GETTING OFF
7 1 7 ] 7 | 29 | SURFACE coumaiarc aazaa o) 2ND WAVE NEWD | ! | ARETHAFRANKLIN risTA 8572 (9.98) (CD) LIROUGHITHESTORM
8 8 8 35 KARYN WHITE A WARNER BROS. 25637 (8.98) (CD) KARYN WHITE 61 50 49 10 THE PASADENAS COLUMBIA FC 45065 (CD) TO WHOM IT MAY CONCERN
9 9 10 13 N.W.A, ® RUTHLESS 57102/PRIORITY (8.98) (CD) STRAIGHT OUTTA COMPTON & | — 2 ATLANTIC STARR WARNER BROS. 25849 (9.98) (CD) e MOV
i 14 6 JODY WATLEY MCA 6276 (8.98) (CD) LARGER THAN UIFE 63 57 58 9 DINO 4TH & B'WAY 4011 /1SLAND (8.98) (CD) 24/7
1 10 9 27 KID 'N PLAY @ SELECT 21628 (8.98) (CD) 2 HYPE 64 62 55 7 MADONNA SIRE 25844/WARNER BROS. (9.98) (CD) LIKE A PRAYER
12 | 12 | 12 | 14 | TOOSHORT @ e 1149/rca B98) o) UFE IS... TOO SHORT 65 | 61 | 57 | 54 | ALB.SURE!AWARNERBROS. 25662 (8.98) (CD) N EFFECT MODE
13 13| 13 [ 10 | MILLIVANILL @ arisTa 8592 8.98) ooy GIRL YOU KNOW IT'S TRUE CON (ICo R ICE N RGN ISIMRCYRERT e LD QIR
14 14 1 2 LEVERT ® ATLANTIC 81926 (9.98) (CD) JUST COOLIN' 76 94 3 MAGGOTRON JaMARC 9001 /PANDISC (8.98) (CD) THE INVASION WILL NOT BE TELEVISED
@ 16 17 2 BEBE & CECE WINANS CAPITOL 90959 (8.98) (CD) HEAVEN 68 72 81 3 LEGENDARY BLUES BAND ICHIBAN 1039 (8.98) (CD) WOKE UP WITH THE BLUES
16 | 15 | 16 | 31 | THEBOYS @ MOTOWN 6260 B98) (D) MESSAGES FROM THE BOYS e G | ey || SR TO M SAT ARG IO EEX) (57) MOVEISOMETEIN]
AD| 2 | 8 | 9 | sKkvyananncaissse9s <o START OF A ROMANCE 70 | 68 | 60 | 30 | CAMEO © ATLANTAARTISTS 886 002/POLYGRAM (CD) MACHISMO
18 18| 21| 25 | TODAYmotown 6261 (8.98) (D) TODAY 70 | 71 | 66 | 10 | MARCUS LEWIS AEGISFZ 45055/E.P.A. (CD) SING ME A SONG
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Ex-Band Member Puts Own Mark On ‘Workbook’

Bobh Mould Shapes A Solo Gareer

~ BYCHRISMORRIS

LOS ANGELES As he made
“Workbook,” his first solo album af-
ter spending the better part of the
decade with the Minneapolis trio
Hiisker Dii, Bob Mould found his per-
sonality dividing.

“I had to be objective with myself
and real critical with myself, and
that’s hard to do,” says the guitarist/
singer/songwriter/producer.
“Schizophrenic, you have to be—you
have to have an alter ego that tells
vou you suck, and you have to push
five times harder. I'm willing to do
that to myself.”

But Mould admits that the freedom
of solo work is satisfying after the
breakup of his acclaimed punk-style
band. Hiisker Dii issued six indie al-
bums and two releases for Warner
Bros. before it split up in January
1988.

“After 10 years of working with
the same people, we weren’t the
same people we knew,” Mould says

of the end of the Hiiskers. “We got
together when we were 17 years old.
We grew apart from each other.”

Artistic dissatisfaction also fueled
the split, according to Mould. “There
were limitations going on with what
loud guitar and loud bass and loud
drums and screaming could do,” he
says. “The last four records all had
that same sound.”

After the band fell apart, Mould
spent some time writing on his Min-
nesota farm, uncertain about wheth-
er to continue his career in the music
business.

He says, “At that point it was like,
‘Should I just go get a job at the his-
torical society and do slide presenta-
tions on the fur trade of the 18th cen-
tury in Minnesota, or what should 1
do?” But I was writing some really
good songs.”

Encouraged by Los Lobos’ manag-
er, Linda Clark, who had discussed
working with Hiisker Dii in the last
stages of the band’s existence and
who today manages Mould, he decid-

Vollenweider Uncages ‘Lion’
New Album May Open Pop Doors

BY THOM DUFFY

NEW YORK Soft-spoken harpist
Andreas Vollenweider makes his dec-
laration with surprising force. “I am
very stubborn,” he says. “I would go
through heaven and hell for my
ideas.”

The 34-year-old Swiss composer,
whose acclaimed new album, “Danc-
ing With The Lion,” is his first on Co-
lumbia Records, speaks quietly but
with conviction of ideas—spiritual
and artistic concepts—that have
shaped his music during a decade-
long U.S. recording career. He is an
unconventional musician, this per-
former who discusses art as “a sa-
cred place, the environment where
new ideas and visions are created.

“So you don’t go there with ‘dirty
feet’ and dirty thoughts, like going
there to make a lot of money,” he
says. “I do not care about money. I do
not care about success.”

Yet Vollenweider has reaped both.
And he is practical enough to realize
both are key to controlling his career
and reaching his listeners. So he is
embracing an all-out push by Colum-
bia, which wants to expand Vollen-
weider’s adult-alternative base to the
pop mainstream.

“There’s always been some level of
esoterica associated with Andreas,”
says Jane Berk, director of product
marketing, East Coast, for Columbia.
“The whole idea was to bring An-
dreas to the street level.”

Literally. Not long after the al-
bum’s early-April release, a promo-
tional tour was set up by VP of sales
Craig Applequist; Mike Greene, di-
rector of sales and marketing for jazz
and new age music at Columbia; and
product manager Kevin Knee. Knee
accompanied Vollenweider on the
tour, which included adult-alternative
station visits and in-store appear-
ances in Los Angeles, San Francisco,
Denver, Chicago, and New York. Na-
tional promotions manager Kevin

Gore, who is based in Chicago, coordi-
nated his initial promotion efforts
with Sherry Winston, director of na-
tional jazz promotion.

“We really wanted to create a high
profile out of the box and keep up the
level of excitement at that [adult-al-
ternative] format that has always
been there for him,” says Berk. Since
the release of Vollenweider’s “Down
To The Moon” on CBS Masterworks
in 1986, the rise of adult-alternative
formats has increased radio’s recep-
tivity to his music.

Darryl Pitt of Depth of Field Man-
agement explains that Vollen-
weider’s steady rise in popularity as
well as his increased radio acceptance
prompted the move from CBS Mas-
terworks to Columbia.

“When we began meeting with Co-
lumbia, the enthusiastic response we
got from [CBS Records president]
Tommy Mottola on down was over-
whelming,” says Pitt. Mottola’s com-
mitment to breaking “Dancing With
The Lion” on pop radio is shared by
Columbia Records president Donnie
Ienner—who succeeded at a similar
challenge at Arista.

“Here’s a guy who broke Kenny
G,” notes Burt Baumgartner, VP of
national singles promotion at Colum-
bia. A radio edit of the title track of
“Dancing With The Lion” has been
prepared. And, in Baumgartner’s
view, “This could be a great instru-
mental interlude for the same old
boring playlist. It can be done.”
Baumgartner, along with Mare Ben-
esch, Columbia VP of label promo-
tion, and other members of Colum-
bia’s national promotion staff, will
meet this month with key program-
mers.

Although an injury to Vollen-
weider’s hand prevents him from per-
forming this spring, a U.S. tour,
booked by Barbara Skvdel of Pre-
mier Talent, is due in the fall.

Meanwhile, “Dancing With The

(Continued on page 31)

ed to forge ahead, and last November
he signed a solo deal with Virgin.

The day after Mould inked his con-
tract, he was in New York rehearsing
the “Workbook” material with drum-
mer and Golden Palominos leader
Anton Fier, a longtime Hiisker Dii
fan, and bassist Tony Maimone,
whose work with Pere Ubu Mould ad-
mired.

The wild card on Mould’s self-pro-
duced album is cellist Jane Scarpan-
toni—an unlikely collaborator for an
artist best known for making blunt,
unrestrained rock'n’roll.

“All year I'd been hearing cello,”
explains Mould. “I’d been hearing cel-
lo for years in the work. It’s a real
melancholy, very powerful instru-

(Continued on next page)

jam. The two bit into “Mean Woman Blues";
Over Beethoven,” “Maybellene,” and “Whole Lot of Shakin' Going On™
“Hound Dog” before closing the show with “Blue Suede Shoes'’ and “'Goin’
Down The Road Feeling Bad.” Clapton was in town completing an upcoming
album. (Photo: Chuck Pulin)

e

Legendary Licks. As rockabilly pioneer Carl Perkins played the second of two
shows at the Bottom Line in New York; promoting his new MCA album, “Born to
Rock,” he was joined onstage by guitar superstar Eric Clapton for a late-night

“Matchbox’’; a medley of “Roll
; and

THE LINE OF LIMOS outside Maxwell’s in Hobo-
ken, N.J,, on a Saturday night was the tip-off that
the buzz over the Austin, Texas, band Poi Dog Pon-
dering has reached the record company suites
across the river. As a number of major labels woo
the septet and debate its fate, the band played with
joyous and eclectic abandon both at Maxwell’s May
12 and at a show for New York’s downtown crowd at
the Knitting Factory three nights later.

When lead singer Frank Orrall picked up a light-
ed globe onstage, slapping and
spinning it to the beat, it made

Is Poi Dog Pondering A Big Label Deal?
A Sharmp Gruel Story; Sting’s Grusade

York’s Apollo Theater May 9 for “Showtime At The
Apollo,” which has become a TV hit in the UK. . ..
Chicago began a summer double-bill tour with the
Beach Boys Friday (26) at the Oakland (Calif.) Coli-
seum ... The first Calypso and Steelband Music
Awards show will be staged June 24 at New York’s
Brooklyn Academy of Music. For further info: 201-
836-0799.

ERRATUM: The Northwest Music Assn. in Seattle
bestowed a bouquet of awards—
including honors for song of the

perfect sense. For Poi Dog Pon-
dering plays with a world-spin-
ning span of influences. Through
a 90-minute set, the band ran
through a dizzying and delightful
melange of beats, rhythms, and
accents: trumpet and accordian
lines of Mexican ranchera music,

year, best new band, and group of
the year—on the Posies. The
band’s name was misspelled due
to an editing error in a May 13
Biliboard story.

SHORT STUFF: Jefferson Air-
plane has reunited with members

Scottish fiddle figures, Hawaiian
slide guitars, Oriental chimes,
and even a bit of neopsychedelic garage-rock jam-
ming to close the show.

Poi Dog Pondering can look to commercially suc-
cessful predecessors on the roots-music and world-
beat circuit, from Paul Simon to Los Lobos to
Talking Heads. What ties this band’s musical loose
ends together is a sure pop sensibility and some in-
stantly memorable tunes. One has the apt chorus:
“Everybody’s trying to work it on out.” An A&R
guy couldn’t say it better.

IS THERE ROOM for a solid young band that strad-
dles the line between modern and mainstream album
rock? That's the question that faces Cruel Story Of
Youth, the New York quartet that could appeal to
programmers in both camps—but has yet to grab
support from either. The band—with sharp-edged
songs written by lead singer John Are and barbed
by guitarist Mike Gross—played at the New York
club Downtown May 13 and at S.I.R. studios May 12
for a covey of Columbia exees, who reaffirmed their
push on the act.

oN THE ROAD: “A new generation is getting into
this music and the kids are looking for something
meaningful to listen to and to dance to,” says Tony
Johnson, producer of Reggae Sunsplash ’89. Ex-
panded five years ago from Jamaica to venues
worldwide, Sunsplash began its summer run in the
U.S. May 20 in Honolulu with Steel Pulse topping
the bill . .. One of Britain’s current young pop-soul
sensations, the Pasadenas, taped a set at New

by Thom Duffy

Grace Slick, Paul Kantner,
Marty Balin, Jorma Kaukonen,
and Jack Casady all aboard. An Epic album is due in
August with a tour likely ... “Backstage Pass’—
coauthored by Eric M. Todd, artist manager and
president of BML Concert Lighting, freelance writ-
er Frank Weimann and entertainment attorney El-
liot L. Hoffman—offers a 270-page look at those in
rock’n’roll who make the show go on, with career
tips for others who yearn for the life of laminated
passes . .. June Pointer is enjoying the solo spot-
light on her new self-titled Columbia album, featur-
ing a superstar production lineup, which includes
Narada Michael Walden, Phil Ramone, David Fos-
ter, and Burt Bacharach & Carole Bayer Sager.
She continues to tour with the Pointer Sisters . . .
The Beastie Boys’ new album, ‘‘Paul’s Boutique,”
will arrive in July on Capitol.

A HARD RAIN: What does the fate of the Amazon
rain forest—an endangered area of worldwide envi-
ronmental importance—have to do with pop music?
At first blush, not much. But the announcement in
New York May 11 of a campaign to create a 600-
square-mile park in that crucial region certainly
would not have drawn such pack press coverage if
pop star Sting were not leading the charge. Some
may tire of pop figure pronouncements on the cause
du jour. But if it takes celebrity footage (or benefit
shows such as those the Grateful Dead staged at
N.Y.’s Madison Square Garden last spring) to get
the media to pay attention to this global problem,
concerned pop artists will just play that game. The
cult of personality, indeed.
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ARTIST
DEVELOPMENTS

DAMIAN ROCKS ON

Michael Damian has scored the
biggest hit of his career with “Rock
On,” a remake of the song that Da-
vid Essex brought to No. 5 on the
Hot 100 Singles chart in 1973. Da-
mian’s version already has matched
the chart action of the original.

Surprisingly, the song’s second
wind—and Damian’s shot at pop
stardom—almost never happened.

Mark Rocco, director of the movie
“Dream A Little Dream,” chose Da-
mian’s version of “Rock On” as the
centerpiece for his film’s sound-
track. Yet, in retrospect, Damian
isn’t sure how his demo of the song
reached Rocco. Damian says, “I
didn’t give him the tape, and [ don’t
know how he got it; possibly from
my brother. It was a complete sur-
prise. My brother told me Mark
wanted to use ‘Rock On’ in his mov-
ie and I said, ‘How did he get to
hea- it?””

That phantom demo tape brought
Darnian the pop exposure he has
struggled to attain for 10 years.
From the money he earned as a soap
star on “The Young And The Rest-
less,” he built a 24-track studio in his
home, where he recorded two al-
bums for Canada’s CBS Internation-
al. His recording of Eric Carmen’s
“She Did It” reached No. 69 on the
Hot 100 Singles chart in 1981. How-
ever, it wasn’t until “Rock On” that
he was able to secure a record deal
in the U.S. Cypress/A&M just
signed him and plans to release his
first stateside solo album Friday (26).

JIM RICHLIANO

FAIRPORT RECONVENES

“This is the first proper tour
we’ve done off our own backs, not
supporting a Jethro Tull or

BOB MOULD GOES SOLO

(Continued from preceding page)

ment. I’d been hearing it as a very
good instrument to weave into my
style of music—the droning thing,
and the way that I phrase.”

With the album now in the stores,
Mculd has embarked on what he calls
“a combo promo/showcase/getting-
my-feet-wet/playing-with-new-people
tour” with band mates Fier, Mai-
mone, and ex-dB Chris Stamey. The
group will be playing intimate U.S.
clubs through late May.

Virgin is promoting the record
with a 12-inch promotional single of
the album track “See A Little Light”
for college and modern rock stations.
The label has also shipped a promo-
only CD of “Workbook” (with the
disk designed to resemble the mot-
tled black-and-white cover of a card-
board-covered notebook) to alterna-
tive and album rock radio and press.

Mould also recently produced
“Down On The Floor,” the Slash de-
but of the Boston-based quartet the
Zulus, and a single for Hoboken,
N.J.’s Friction Wheel on Sol, his own
singles-only label.

“I think we’re going to do at leasta
dozen [singles] a year,” Mould says
of his label. “Got to keep it alive, and
it's great for new bands. You've got
to put something back-—you can’t
just take.”

something, for a long time,” says

Dave Mattacks, drummer for the

venerable English folk-rock group
Fairport Convention.

The band kicked off a 30-date U.S.
road sortie April 13, in support of its
first Rough Trade release, “Red
And Gold.” Violinist/keyboardist Ric
Sanders, guitarist and founding
member Simon Nicol, and bassist
Dave Pegg played opening dates
two years ago for Jethro Tull (which
shares Pegg as a member) as
Fairport & Friends. But the current
road stint marks the first time the
Fairporters have played under their
own name in the U.S. in five years.

Incredibly, the current 3!/,-year-
old Fairport unit—Nicol, Pegg,
Mattacks, Sanders, and multi-
instrumentalist Martin Allcock—is
the longest-lived lineup in the band’s
22-year history. Previous
incarnations have included such
seminal English folkies as Richard
Thompson, Ashley Hutchings of
Steeleye Span, and Sandy Denny.

Rough Trade CEO Robin Hurley
says he hopes that “Red And Gold”
will sell more than Fairport’s last
Island album, the live set “In Real
Time” (which moved 20,000 units),
and that the band itself longs to
break out of the folk-rock enclave.

Hurley says that MTV has been
playing selections from the band’s
fan-oriented longform video, “It All
Comes Round Again,” which Rough
Trade is offering to consumers via a
posteard insert in all configurations
of the current album. CHRIS MORRIS

SIDEWINDERS STRIKE

The first promotion for the Tue-
son, Arizona-based Sidewinders in-
volved hot sauce and chips, sent out
by RCA in a neatly boxed set to
commemorate the band’s debut al-
bum, “Witchdoctor.”

The next step involves a different
sort of heat, the kind RCA execs
claim the quartet generates when
they take the stage.

“We're really gearing toward
working them on the road,” says
Alan Grunblatt, RCA senior director
of marketing, East Coast. “They’re
the best live band I've seen in a long
time. The first thing we did was
have them play the Gavin Conven-
tion before the record came out.
Then we immediately put them on
the road with Charlie Sexton to get
the buzz going.”” A tour with drivin’
n’ eryin’ will start shortly, Grunblatt
adds.

The Sidewinders emerged two
years ago from Tueson, admittedly

(Continued on page 32)
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It’s A Cinderella
Story At Philly
Music Awards

BY JOE LOGAN

PHILADELPHIA Grover Washing-
ton Jr. remains king of jazz here and
Teddy Pendergrass still owns urban.

But it was Cinderella and lead sin-
ger/guitarist Tom Keifer, the rage of
the local heavy metal set, who
walked off May 10 with honors in the
top three popular-vote categories at
the Philadelphia Music Foundation's
“Philly” Awards.

Keifer, who spent more than a few
nights sleeping in the back of a Plym-
outh Duster before Jon Bon Jovi per-
suaded a PolyGram A&R man to lis-
ten o a demo tape, won the Philly for
best song of the year, Cinderella’s
“Don’t Know What You Got Til It's
Gone.” Keifer, known for his distinc-
tive screeches and wails, also was
named top male vocalist.

In addition, Cinderella took the
Philly for album of the year for
“Long Cold Winter” and the kudos
for outstanding group.

The band, currently on tour, did
not show for the awards ceremony,
but manager Larry Mazer happily
bounded to the podium four times.
“It took a long time to get this band
signed,” said Mazer, clutching the
Lucite award. “But this proves that
you can sit in a bar somewhere in
New Jersey one day, and some day
sell millions of records.”

In other public balloting by 4,500
area music fans, Philadelphia-born
Joan Jett was named outstanding fe-
male vocalist. Most-promising-new-
artist honors went to Andy King,
who left the Hooters less than a year
ago to form his own band.

In industry voting, by area music
critics, record executives, and radio
station personnel, the best-pop/rock-
single award went to Pretty Poison
for “Catch Me I'm Falling.” Daryl
Hall & John Oates’ “ooh yeah!” took
honors as best pop/rock album.

Tommy Conwell and Marcy Rauer
won the best-songwriter category for
“I'm Not Your Man,” recorded by
Conwell’s Young Rumblers. The
best-urban-single award went to D.J.
Jazzy Jeff & the Fresh Prince for
“Parents Just Don’t Understand.”

Teddy Pendergrass’ ‘“Joy” was
picked as best urban album and Gro-
ver Washington Jr.’s “Then And
Now”” was named best jazz record.

ANDREAS VOLLENWEIDER

(Continued from page 28)

Lion” has hit No. 1 on Billboard’s
New Age Albums chart—although
Vollenweider dismisses any link to
the musical genre with which he is of-
ten identified. His new album—with
more prominent rhythms, world beat
influences, and contributions from
the likes of David Lindley, Patti Aus-
tin, and Mark O’Connor—really does
not fit in any new age bin.

But, ultimately, Vollenweider says,
neither he nor his record company
will determine how his music will be
received and perceived. That is up to
his listeners. “That is what it’s all
about,” he says. “I build these acous-
tic houses and they’re invited to go in.
That is my offer to the people.”

7

NEW MUSIC SEMINAR 10

“LAST YEAR AT
THE NEW MUSIC
SEMINAR |
LICENSED PUB-
LISHING AND
MASTERS FOR
OVER $60,000.
FOR PEOPLE
WHO ARE AL-
READY IN THE
MUSIC BUSI.-
NESS OR JUST
GETTING START-
ED, THE NEW
MUSIC SEMI-
NAR IS THE BEST
PLACE 10
LEARN EVERY-
THING ABOUT IT.
COMPARED TO
THE NEW MUSIC
SEMINAR AlLL
THE OTHER
CONVENTIONS
ARE JUST PAR-
TIES.” ToP
PEOPLE FROM
AROUND THE
WORLD DEPEND
ONTHENEW
MUSIC SEMINAR.

FOR AIRLINE
DISCOUNTS CONTACT
AMERICAN
CORPORATE TRAVEL,
TEL. 1 800 448-9494
or (212} 353-3208,
FAX (212) 353-2876.
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FOR MARKETING
OPPORTUNITIES CALL
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NMS, (212)
473-4343.
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644-8746.
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NEW MUSIC SEMINAR, 832 BROADWAY, NY, NY 10012
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THE SAME TIME.
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TALENT IN ACTION

BARRY MANILOW
Gershwin Theater
New York, N.Y.

MANILOW FANS ARE near leg-
end in devotion to their hero and he
could obviously do no wrong here,
halfway through his extended seven-
week Broadway run at the Gershwin
Theater.

To his credit, Manilow never took
advantage of the adoration by giving
less than 100% during a two-and-a-
half-hour performance April 30.

The slick show, complete with its
share of Vegas-style clichéd patter,
was a chronological walk through
Manilow’s musical life, from learning
to play the accordion in his parents’
living room (complete with plastic
slipcovers) through his days as a
Broadway audition accompanist and
subsequent first hits, through his
jazz period, and to the return to soft
pop displayed on his new self-titled

Arista album.

Throughout, Manilow delved into
his past both in his songs and person-
al remarks, introducing a set of new
love-gone-wrong songs by telling
about his divorce.

But the real revelation came late in
the show when Manilow introduced a
medley saying, “For those of you
who were dragged here tonight, this
is going to be sheer agony.” He then
dove into a -25-song collection of his
hits, a testament to his popularity
and productivity. He was rewarded
with a two-minute standing ovation
and hundreds of women holding up
pen flashlights in their version of the
arena lighter salute.

Throughout the evening, Mani-
low’s voice never wavered. His deliv-
ery was confident while his self-dep-
recating wit only endeared him fur-
ther to the crowd. He surrounded
himself with a tight, well-rehearsed,
nine-piece orchestra that ably sup-

ARTIST DEVELOPMENTS

(Continued from page 29)

not a rock’n’roll mecca, but an area
with enough of a local scene to sup-
port vocalist Dave Slutes’ recording
studio and Rich Hopkins’ record la-
bel. The duo and bassist Mark Per-
rodin recorded the independent al-
bum “!Cuacha!” in 1987, a record
that may provide future fodder for
the Sidewinders’ RCA commitments.

With the title track from “Witch-
doctor” tapped as a leadoff single,
the promotional emphasis on the
Sidewinders’ RCA debut now shifts
to alternative album rock stations.

“It’s an alternative band,” Grunb-
latt says. “We’re putting them like
the new R.E M. But [Hopkins] is a
great guitar player, so we do have a
bridge [to mainstream rock].”

The distinctive voice of Slutes and
the guitar skills of Hopkins are two
keys to the band, according to Bob
Feiden, the RCA A&R rep who
signed them. He likens the Side-
winders stylings to the classic
sounds of bands like Crazy Horse.

“Some voices lend themselves to
radio, and Dave has one of those,”
Feiden says. “It’s a distinctiveness;
the best example is Rod Stewart.
When you hear Stewart sing, you
know it’s him. His voice has an emo-
tional credibility that draws listeners
in, and I hear that in Dave’s voice.”

BRUCE HARING

ZULUS ON THE FLOOR

A name has not been an easy
thing to come by for the Zulus,
whose debut Slash album, “Down
On the Floor,” is produced by
former Hiisker Dii guitarist Bob
Mould.

The blustery Boston-based
quartet has run through names the
way Spinal Tap did drummers.

After splitting from group
Human Sexual Response, the band
chose Wild Kingdom, which
engendered a legal threat from the
Mutual of Omaha Insurance Co. A
subsequent choice, Gospel Birds,
was set in artwork for a 1985 EP
but turned out to be a music
publishing company. They settled on
the Zulus in 1986.

“In between each, we’d have a
new one for just about every gig. I
think some club owners thought we
were running from something,”
says singer Larry Bangor.

Despite Mould’s support and
production, the Zulus album is “not
a Hiisker Dii imprint, but it is very
much a guitar-based record, though
not in the usual roots-rock sense,”
says Bangor. DAVE WYKOFF

The success of Madonna’s 1987 No.
1 hit, “Who’s That Girl,” proved
that top 40 radio was accessible to
Latin-flavored pop. Soon to follow
were such artists as Brenda K.
Starr, Sweet Sensation, and Sa-Fire
with songs that maintained the
genre. Continuing the Latin trend is

PAJAMA PARTY

NEW ON THE GHARTS

Pajama Party, with “Yo No Se”
(Spanish for “I Don't Know"”), the
act’s first song on Billboard’s Hot
100 Singles chart.

After holding auditions, the pro-
ducers of “Yo No Se” chose Jenni-
fer McQuilkin, Suzzi Ranta, and
Daphne Rubin-Vega to record a 12-
inch mix of the song for Atlantic
Records. Released in December, the
song first became a hit earlier this
year in such markets as Miami, Los
Angeles, and New York, and debut-
ed in March on both of Billboard’s
Hot Dance Music charts, measur-
ing club play and sales.

Pajama Party is currently pre-
paring for a tour of Puerto Rico
and will record its first album
when the group returns.

JIM RICHLIANO

ported but never overshadowed the
showman.

Manilow is due to embark on a U.S.
tour after his Broadway run ends
June 3. MELINDA NEWMAN

BETTY CARTER
Indigo Blue
New York, N.Y.

WHEN BETTY CARTER is on, she
is the quintessential jazz singer; her
voice gives mere words an extraordi-
nary richness of texture and nuance,
and at times conveys a wide range of
sentiments without using words at
all.

While opening night of a five-night
stand at midtown Manhattan’s Indi-
go Blue May 2 was more of a warm-
up for the veteran vocalist than a de-
finitive performance, she still man-
aged to show her fans why she is one
of jazz’s most durable and highly re-
spected stylists.

Carter mixed old chestnuts like
“Tight” and “What'’s New” with
songs from her Grammy-winning
Verve/PolyGram album, ‘““‘Look
What I Got.” Backed by the sharp,
tight trio of Darrell Grant on bass,
Troy Davis on drums, and Tarus Ma-
teen on piano, Carter used her trade-
mark scat singing and vocal gymnas-
tics to make each song indelibly kers,
even if the tunes did start to sound
the same by the end of the set.

Then again, the Betty Carter
stamp is what makes the songs
worth listening to. When Carter
sings about the ups and downs of life
and love, she infuses every bit of her-
self into the song, and that, as a new
generation of fans is discovering,
makes for truly soulful music—and
art. CHARLES PAIKERT

PHOEBE SNOW
The Roxy
West Hollywood, Calif.

SNOW’S OVERDUE RETURN to
the L.A. concert stage was greeted
rapturously by a sold-out house on
May 1. The reception was deserved,
for the songstress has lost none of
her captivating vocal ability during
an eight-year layoff.

Snow’s Elektra comeback set,
“Something Real,”’ continues to
climb Billboard’s Top Pop Albums
chart. It features the same pensive,
jazz-skewed pop material on which
the vocalist built her reputation. At
the Roxy, however, the emphasis
for much of the night was on hard-
er-edged rock’n’roll and R&B.

Kicking off the set with her top
five 1975 hit, “Poetry Man,” Snow
won the crowd quickly with her vir-
tuosic yet never overblown singing
and her warm, funny, self-deprecat-
ing demeanor. The show was
pushed along handsomely by her ca-
pable four-piece band.

Snow took the roof off the club in
the last half-hour of the set. The mo-
mentum never slowed after a high-
flying rendition of the Etta James
classic, “At Last” (featured in the
film “Rain Man”’), which the singer
dedicated to her disabled 13-year-old
daughter. Other powerful high-
lights included a cover of Dinah
Washington’s ‘“Teach Me Tonight,”
a swinging “Let The Good Times
Roll,” and a gripping encore of
“Amazing Grace.”

Phoebe Snow remains a phone
book singer: Hand her the Yellow
Pages and she’ll create some vocal
art. CHRIS MORRIS

- BOXSCORE o™

AMUSEMENT BUSINESS®
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
GRATEFUL DEAD Irvine Meadows Aprit 28-30 $800,177 45,000 Avalon Attractions
Amphitheatre $22.50/319.50/ sellout
Laguna Hills, $15
Calif.
BENEFTT FOR THE REX Frost May 6-7 $528,550 18,000 Bill Graham
FOUNDATION: Amphitheatre $30/325 seffout Presents
GRATEFUL DEAD Stanford Univ.
Stanford, Calif.
BON JOV The Great April 25-26 $528,101 31,580 Avalon Attractions
SKID ROW Western Forum $18.50 seliout
inglewood, Calif.
BON JOV! Tacoma Dome May 10 $430,920 3141 Media One
SKID ROW Tacoma, Wash. $19 28,855
BON JOVI Memorial May 8-9 $354 849 21492 Beaver Prods.
SKID ROW Coliseum $18.50 seliout
Complex "
r Portland, Ore.
LOS HERMANOS FLORES Los Angeles April 29 $250,306 10,999 Promoters of the
Sports Arena $21/%22 16,000 World
Los Angeles
Irvine Meadows May 12 $200,070 1228 Avalon Attractions
WARRANT Amphitheatre $17.50 15,000
LEATHERWOLF Laguna Hills,
Calif.
BON JOVt Beasley May 7 $170,663 9493 Media One
SKID ROW Performing Arts $18.50 12,520
Coliseum
Washington
State Univ.,
Pullman
Pullman, Wash.
ROD STEWART RPI Fieldhouse May 9 $133,829 7404 Northeast
Rensselaer $18.50 seliout Concerts
Polytechnic
Institute
Troy, N.Y.
BON Xt Pavilion May 5 $132,876 9,566 United Concerts
SKID ROW Boise State $16.50 12428
Univ.
Boise, Idaho
CONWAY TWITTY/LORETTA Fox Theatre May 13 $124,883 75987 Fox Concerts
LYNN St. Louis $18.90/$15.90/ 8,598 Steve Litman
$12.90/$6.90 Prods.
ALABAMA West Palm May 11 $106,750 6,100 Keith Fowler
EDOY RAVEN Beach $17.50 sellout Promotions
Auditorium
West Palm
Beach, Fla.
CINDERELLA New Haven May 6 $104,068 6373 Cross Country
WINGER Veterans $17.50/815.50 9,900 Concerts
BULLETBOYS Memorial
Coliseum
New Haven,
.Conn.
BUNNY WAILER - Radio City May 4 $102,390 373 Radio City Music
THE ORGINAL SKATALITES | Music Hall $30/325 5,874 Hall Prods.
New York
ALEXANDER O'NEAL Fox Theatre May 7 $95,220 4,580 Brass Ring Prods.
CHERRELLE Detroit $22.50 4820
ALABAMA 1 Columbus May 13 $85,300 5,200 Keith Fowler
HOLLY DUNK Municipal $16.50 sellout Promotions
Auditorium
Columbus, Ga.
BAD COMPANY Mud Island May § .$83,556 5,064 Mid-South
VIXEN Amphitheatre $16.50 seflout Concerts
ROBERT TOWNSEND Fox Theatre May 6 $83,042 4,392 Turning Point
Atlanta $21.75 4,678 Prods.
LOU RAWLS | Fox Theatre May 4 $77,760 3781 Brass Ring Prods.
CARHAN HFRAE_ Detroit ! $22.50 4820
RAY STEVENS Capitol Music May 13 $70,508 4820 Jamboree USA
11/70 BAND Hall $29.50/$12.50 5,075
LEON DOUGLAS Wheeling, W.va. sellout
LINDA LOU SHRIVER
AL GREEN Fox Theatre May 6 $61.240 32mn Brass Ring Prods.
VANESSA BELL ARMSTRONG Detroit $20 4,820
EDDIE MONEY Mud tsland May 2 $61,116 3,704 Mid-South
HENRY LEE SUMMER Amphitheatre $16.50 5,000 Concerts
Memphis
PETRA Fox Theatre May 5 $560,035 4,638 Brass Ring Prods.
WHITE HEART Detroit $13.50 4,820
808 JAMES Fox Theatre May 3 $58,433 2597 Brass Ring Prods.
KEVIN EUBANKS Detroit $22.50 4,820
QUEENSRYCHE Starlight Bow! May {1 $57,605 3235 Bilt Silva Presents
WARRANT San Diego $20/$17.50 3944
SANDI PATTY Frank Erwin April 22 55,815 4320 Concerts West
BILLY CROCKETT Center $12.50/$9.50 6171 in-house
Univ. of Texas,
Austin
Austin, Texas
SAM KINISON Northrop May 14 $51,240 2928 Jam Prods.
Memorial $17.50 4,886
Auditorium
Univ. of
Minnesota
Mi li
NEW ORDER Seattle May 3 $51,004 2,987 Media One
THROWING MUSES Paramount $18.50 3012
Theatre
Seattle

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication.
Boxscores are compiled every Tuesday and should be submitted to Desi Smith in Nashville

at 615-321-4276; Ray Waddell in Los Angeles at 213-859-5338; Louise Zepp in Chicago at
312-236-2085. For research information contact Laura Cannon in Nashville at 615-321-4250.
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TOP j Azz ALBUMS ..

=
i Compiled from a national sample of retail store
2 8 & and one-stop sales reports.
W<z
z |y (O
2 | ¥ |¢|ARTIST TITLE
E |« | £ | LABEL & NUMBER/DISTRIBUTING LABEL
& NO.1 * &
1 1113 MARCUS ROBERTS  nNOvUS 3051/RCA (CD) 3 weeks at No. One
THE TRUTH IS SPOKEN HERE
(2 ) 2109 CHICK COREA AKOUSTIC BAND  Gre 9582 (CD)
CHICK COREA AKQUSTIC BAND
3 3|9 MCCOY TYNER  BLUE NOTE 91651/CAPITOL (CD)
REVELATIONS
4 2|2 MICHEL CAMILO  PORTRAIT OR 44482/E.P.A. (CD)
MICHEL CAMILO
5 5 |27 CASSANDRA WILSON  )mT 834 419/POLYGRAM (CD)
BLUE SKIES
@) 717 DIRTY DOZEN BRASS BAND coLumBIA FC 45052 (CD)
VOODOO
(7 ‘) 13 CHET BAKER  n~ovus 3054/RCA (CD)
— CHET BAKER SINGS AND PLAYS (FROM “LET'S GET LOST)
(8 ) 8|5 DAVID MURRAY  PORTRAIT 44432/E.P.A. (CD)
MING'S SAMBA
(9 ‘) 9|7 SUPERBLUE  BLUE NOTE 91731/CAPITOL (CD)
SUPERBLUE
10 {615 HARRY CONNICK, JR. COLUMBIA FC 44369 (CD)
20
DR. JOHN  waRNER BROS. 25889 (CD)
AD|newp IN A SENTIMENTAL MOOD
@ 151 5 AL HIRT  proJAZZ 670 (CD)
- COTTON CANDY
1312l JIMMY MCGRIFF  MILESTONE M-9163/FANTASY (CD)
BLUE TO THE BONE
ERIC GALE  EmaRCY 836 369-1/POLYGRAM (CD)
AD)|newp IN A JAZZ TRADITION
@) NEW) MICHAEL PEDICIN JR. orPTMiSM 3211 (CD)

ANGLES

TP CONTEMPORARY JAZZ ALBUMS

by Jeff Levenson

THOSE WHO KNEW AND LOVED Max Gordon
understood full well that his 86-year run was nearing
an end. On May 11, after 20,000 long nights at his be-
loved New York club, the Village Vanguard, an unre-
markable basement that somehow came to resonate
with the sounds of the jazz universe, Max died. He did
not go gentle into that good night.

The Vanguard was the first jazz club to enter my
consciousness. It was always a funky, relaxed room
that fostered communion among players and audi-
ence, and it reflected perfectly the temperament of its
owner. When Bill Evans and John Coltrane recorded
their live albums there, the results were transcendent,
the players rising to other-worldly levels of perfor-
mance that approached a spiritual awakening. During
those moments, the Vanguard may have sounded like
God’s private chamber, but really it was just a special
room—the room—that Max built.

Getting next to Max was no small achievement. He
was a feisty soul who could bitch with the best of
them. But his veneer of toughness always struck me
as an adopted suit of armor—the kind worn by proto-
typical immigrant New Yorkers who learned to nego-
tiate the streets while protecting their hearts. Max
didn’t fool many people with that routine. His vaunt-
ing disavowals of sentimentality were merely orna-
ments of fashion, much like the tweed jackets he wore
or the oversized cigars he toted that resembled clari-
nets without keys. Wide-eyed admirers who attempt-
ed to penetrate his bold exterior learned quickly that
he accepted you only when you proved you were a
mensch.

Max didn’t trumpet his beliefs or values because of

their ideological correctness. He lived them. Even at
the start, when he arrived in New York from his na-
tive Lithuania via Portland, Ore., he provided aid and
work opportunities to struggling artists. The Village
Vanguard was always a nurturing place for entertain-
ers—the poets of Greenwich Village in the '30s, the
comics and folk singers a decade later, and finally the
jazz musicians who served as his extended family
from the mid-'50s on. Max was one of them.

He loved the music and he loved the people who
loved the music. He felt that living such a life was its
own reward. Why else would he descend those hal-
lowed basement steps nightly for 54 years, perch him-
self at his desk or near the bar and listen to musical

A few words in memory of
Village Vanguard’s Gordon

and personal tales of glory? And why else would he
insist on running a jazz joint when time, fashion, and a
cityscape altered by scrambled economics rendered
such a move questionable?

I'm convinced that Max never thought about his
life’s work in terms of career choice or profession. He
did what he did because that’s what he felt like doing,
nothing more complicated than that. But clearly, he
was among the chosen, more perhaps than the illustri-
ous performers who ennobled his stage and more, cer-
tainly, than even he realized. Men like Max so rarely
touch us, so rarely grace our lives, we’d be fools to let
them pass unacknowledged. He was a special person.
Already, the music sounds different without him.

cODA: Max is survived by his wife, Lorraine; his two
daughters, Rebecca and Deborah; and a sister, Sadye
Milich. Evans’ album, “The Village Vanguard Ses-
sions,” is available on Milestone, and his “Sunday At
The Village Vanguard” is an OJC reissue. Coltrane’s
“Live At The Village Vanguard” and “Live At The Vil-
lage Vanguard Again”’ can be found on MCA Im-
pulse.

4 NO.1 & &
1 117 JOE SAMPLE  wARNER BROS. 25781 (CD) 5 weeks at No. One
SPELLBOUND
2 2|9 HIROSHIMA  EPIC OE 45022/E.P.A. (CD)
EAST
3 a9 TERR! LYNE CARRINGTON  vERVE FORECAST 837 697-1/POLYGRAM (CD)
REAL LIFE STORY
3 3|15 KIM PENSYL  oPTiMiSM 3210 (CD)
PENSYL SKETCHES #1
5 7|13 STEPS AHEAD  INTUITION 91354/CAPITOL (CD)
N.Y.C.
@) 1313 DAVID BENOIT  Gre 9587 (CD)
URBAN DAYDREAMS
7 9|7 SHERRY WINSTON  HEADFIRST 729/K-TEL (CD)
LOVE MADNESS
) 6 125 AL JARREAU  REPRISE 25778/WARNER BROS. (CD)
HEART'S HORIZON
@ NEWD LARRY CARLTON mca 6237 (D)
ON SOLID GROUND
0ls5n BOBBY LYLE  ATLANTIC 81938 (CD)
|VORY DREAM
@ 1nlo ALEX BUGNON  0RPHEUS 75602/EMI (CD)
LOVE SEASON
12 183 KENNY G A  4RISTA 8457 (CD)
SILHOUETTE
@ NEW) EARL KLUGH  waRNER BROS. 25902 (CD)
WHISPERS AND PROMISES
ulwla TAKE 6  REPRISE 25670/WARNER BROS. (CD)
TAKE 6
[ JOHN PATITUCCI  Grp 9583 (CD)
l‘D 158 ON THE CORNER
% (12]5 ANDREAS VOLLENWEIDER  COLUMBIA FC 45154 (CD)
DANCING WITH THE LION
17 [17]13 BRIAN MELVIN'S NIGHTFOOD  GLOBAL PACIFIC 40733/COLUMBIA (CD)
NIGHTFOOD
2| s IVAN LINS  RePRISE 25850 (CD)
LOVE DANCE
19 |14l s VARIOUS ARTISTS  SiRE 25805/WARNER BROS. (CD}
BRAZIL CLASSICS 1: BELEZA TROPICAL
2 |25 TURTLE ISLAND STRING QUARTET  wiNDHAM HILL 0114 (CD)
METROPOLIS
21 |19] 5 | KEVIN EUBANKS  GRP 9580 (CD)
THE SEARCHER
) GIPSY KINGS  ELEKTRA 60845 (CD)
3 | GIPSY KINGS
2 12305 GEORGE DUKE  ELEKTRA 60778 (CD)
NIGHT AFTER NIGHT
ERIC GALE  ARTFUL BALANCE 7215/ICI (CD)
@® i LET'S STAY TOGETHER
@D NEW ) STEVE BACH  sounDwinGs 2112 (CD)

MORE THAN A DREAM

C’Albur_ns with the greatest sales gains during the last two weeks. (CD) Compact disk available.
@ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification
for sales of 1 million units.

“*...ONE OF THE MOST GIFTED
AND FASTEST RISING STARS
ON THE CURRENT SCENE."

Leonard Feather 1/89

oo

SO FAR SO CLOSE presents a feast of infectious rhythms and melodies
that display the brilliant keyboard technique and compositional skills
of this rising star ELIANE ELIAS returns to the rhythms of her native
Brazil, with special guests Michael and Randy Brecker, Peter Erskine,
Will Lee, Don Alias, and co-producer on “Two Way Street! fellow
Brazifian Eumir Deodato.

2@ BLUE NOTE RECORDS. .. CELEBRATING
Se 50 YEARS OF THE FINEST IN JAZI
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2. WHAT YOU DON'T KNOW EXPOSE arisTa
3. TIME MARCHES ON JUNGLE WONZ venDETTA
4. MACHINE GUN HUBERT KAH curs

x Q x Q
AP CLUB PLAY AEIRIE 12-INCH SINGLES SALES
Z, Z g ;% TITLE Compiled from a national sample of dance club playlists. ARTIST Z, Z ‘é’ ;% TITLE Compiled from a national sample of retail store and one-stop sales reports. ARTIST
[od — ~ =0 LABEL & NUMBER/DISTRIBUTING LABEL - = ~ =0 LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 » » * & NO.1 & &
ROUND & ROUND BUFFALO STANCE
@ 2 4 / WEST 0-21062/WARNER BROS. 1 week at No. One # NEW ORDER @ 4 4 8 VIRGIN 0-96573 1 week at No. One @ NENEH CHERRY
= r——— e TS o e — e EEE——
@] 3 |07 | adeersl *DELASOUL | (2D 5 | 6 | 6 | Muweovmoss # DE LA SOUL
@[ 6 |13 ] 5 | WHUHONSOHLOOK OUT (HERE IT COMES) ROBERTA FLACK 312 |1 |8 | GeSh T wamereros # MADONNA
AIN'T NOBODY BETTER FUNKY COLD MEDINA
@ 10 22 3 VIRGIN 0-96559 @ INNER CITY 4 1 2 9 DELICIOUS VINYL DV1004/iSLAND @ TONE LOC
£0INT0 50 R I STCR/KNOCKING ON MY DOOR & ERASURE 5 | 3| 3 |10 REALLOVE  JODY WATLEY
|1 [ 2 | o | MecALmacern G oRree vowos | (@[ s [+ | + | secmesormeEmo « e G
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O Titles with the greatest sales or club play-increase this week. @ Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500.000 units. A RIAA certification for sales of 1 million units. Records listed under Club Play are 12-inch
unless indicated otherwise. Breakouts: Titles with future chart potential, based on club play or sales reported this week.
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The Gure, Public Inage—Back With More In "89

PEEK-A-BOO: Two veteran acts
from the early '80s show they can
still deliver the goods nearly a decade
later. Both the Cure and Public Im-
age Ltd. have unleashed great new
albums. “Disintegration” (Elektra) is
the Cure’s escape back to its days of
old, opting for a somber production
and musical approach. Group front
man/lyricist Robert Smith continues
to pout convincingly about life and
love with solemn affection. Led by
the brilliant single “Fascination
Street,” alternative club program-
mers should already be into “Lulla-
by’ (the first single in the U.K.),
“Love Song,” “Same Deep Water As
You,” and our favorite, “Pictures Of
You.” The melancholy delivery of
most numbers may limit broad-based
exposure, but sincere Cure fans (and
there are plenty) will eat this up ...
Johnny Lydon along with PiL still
manage to produce a few surprises
with “9” (Virgin). Produced by Ste-
phen Hague (Pet Shop Boys,
O.M.D.) and E.T. Thorngren, “9”
varies from a hard-edged funk-laced
attitude to a melodic rock stance, but
always retains the act's customary
edge. Key cuts that are a must in-
clude the new single, “Disappointed”;
“The Warrior” (which really jams);
“Brave New World”; “U.S.L.S.”; and
“Like That.” Label could have a ball
with well-thought-out 12-inch mixes
for the project.

SPELLBOUND: Also on the alter-
native front: A favorite (and very un-
derrated) foursome of this columnist,
Wire, previews its new live album
with “Eardrum Buzz” (Enigma, 213
390-9969), which is a studio cut.
Song’s melodic Stranglers-ish pop ap-
proach weaves about and merits at-
tention ... Love & Rockets’ epony-
mously titled RCA album also has
few choice cuts on it. Although a bit
self-indulgent, the effort has its mo-
ments, most notably on the first sin-
gle, “So Alive,” and “No Big Deal,”
“Bound For Hell,” “**** (Jungle
Law)”’ and “No Words No More” ...
“Spin The World” (Sire) marks the

major-label debut of Royal Crescent
Mob. Clean, uncluttered production
works well for the rock/funk Ohio-
based foursome, especially on the
cuts ‘“‘Nanana,” ‘“Silver Street,”
“Hungry,” “Walking Down The
Street,” and “Tundra.”
Recommended tracks to look into
are Concrete Blonde’s “God Is A
Bullet’” from its “Free’” album
(IL.R.S.); “She Gives Me Love” from

—_—

TRAX

by Bill Coleman

the Godfathers album “More Songs
About Love & Hate” (Epic); “X-Com-
munication,” “Do You Fear (For
Your Child),” and “... And This Is
What The Devil Does” from “My Life
With The Thrill Kill Kult” (Wax Trax,
312-528-8753) by Thrill Kill Kult; the
industrial Nitzer Ebb-ish 12-inch
“Mutual Suspicion” (Rhythm Tech,
313-263-9088) by the Flat Earth; and
the import 12-inch ‘“‘Raintime”’
(4AD/Rough Trade, 212-353-3773) by
the Wolfgang Press.

The soundtrack for “Earth Girls
Are Easy” (Sire) is worth the invest-
ment for the B-52’s, retro-sounding
rocking farce “Shake That Cosmic
Thing” alone, which has smash writ-
ten all over it. Do check out these
tracks on the album as well: the Je-
sus & Mary Chain’s plodding “Who
Do You Love,” Information Soci-
ety’s “Hit Me,” and a new mix of De-
peche Mode’s “Route 66.”

BEATS & PIECES: Red Flag will
unleash its Synthicide album, “Naive
Art,” on June 24, to be preceded two
weeks earlier by the single “If 1
Ever.” The album was produced by
the duo with some tracks produced
by Information Society’s Paul Robb.
Joseph Watt mixed the entire project
... Canada’s Nettwerk has signed a

VIDEO REVIEWS

This column offers a critical look at recent videoclip releases from club-
oriented artists. Suppliers interested in seeing their cassettes reviewed
should send VHS cassettes to Bill Coleman, Billboard, 1515 Broadway,
New York, N.Y. 10036

INNER CITY Ain’t Nobody Better (Virgin) (3:59)
Producer: AWGO Films; Director: Neil Thompson.

If the rhythm doesn’t get you, lead vocalist Paris Gray’s presence will. She
looks great here and offers a spirited performance, along with partner/key-
boardist Kevin Saunderson and a host of sharp backup dancers.

JIM RICHLIANO

OAKTOWN'’S 3-5-7 Yeah! Yeah! Yeah! (Capitol) (5:18)
Producer: Terance Power; Director: Rupert Wainwright.

Female rap act under M.C. Hammer’s musical direction helps this hard-
edged, lazy-tempoed number come to life on its first video. Members’ attitude,
personality, and verve come blazing like a firecracker with deft choreography,
terrific imagery, and imaginative sets. A must. BILL COLEMAN

FINE YOUNG CANNIBALS Good Thing (I.LR.S./MCA) (2:50)
Producer: Limelight Productions ; Director: Peter Care.

Trio croons between cuts of bikers in various modes. One could spend hours
analyzing the connection between the black-and-white video’s motorcycle mo-
tif and the song’s lyrical content. JR.

THE CURE Fascination Street (Elektra) (4.15)
Producer: Lisa Bryer; Director: Tim Pope.

Superb lighting in this video creates a disturbing milieu that is hauntingly
atmospheric, not unlike the song itself. Don’t ignore the vacant zombielike an-
drogyny of the band members, who seem to be of another world. JR.

co-production agreement with Arista
(U.S.) and BMG (Europe) for Box-
car’s “Freemason” and will be reser-
vicing the single sporting an Arthur
Baker remix. An album is in the
works . . . Book Of Love has remixed
its own ““Witcheraft” for imminent
single release. Special note to the la-
bel: Please put the fab album cut
“Melt My Heart” on the flip—with an
extended edit, perhaps? ... Fave
Ofra Haza has been collaborating
with Thomas Dolby on new material,
and will also be appearing in a new
film being shot in Brazil. Haza ap-
pears as a nightclub singer. More de-
tails as they come . .. Sire has signed
Debbie Harry, who in addition to
working with the Thompson Twins
has been collaborating with prolific
songwriter Toni C.

Simon Harris is readying an al-
bum for ¥FRR titled “Bass.” His cov-
er of “Pleasure Control” was recent-
ly remixed by the busy Yvonne
Turner. Expect ex-Bananarama
member Siobhan Fahey’s solo proj-
ect, Shakespeare’s Sister, to surface
shortly, sporting the FFRR moniker
as well ... Spring/Posse Records is
no longer. Strictly Rhythm is the new
label and can be reached at Room
312, 1650 Broadway, New York, N.Y.
10019 or call 212-246-0026 . . . Writer/
producer Michael Jay (“More Than
You Know,” “Cross My Heart”) has
moved his Captain Hook Music of-
fices to Suite 251, 22647 Ventura
Blvd., Woodland Hills, Calif. 91364;
818-883-2946 . .. Expect a new Konk
single called “Konk Blast” to surface
soon on 4th & B'way.

SLOW DIVE: Cleaning up on im-
port is “I Promise” (Warriors Dance)
by Mark Rogers, aka Hollywood Be-
yond. Sinister R&B/Euro-house
groove kicks, especially in the dub,
which teases with a deceptively long,
seductive intro. The song is the flip to
“Let’s Get Together (And Create).”
Stateside indies should look into this
one for licensing ... Giant Steps re-
turn with “Book Of Pride” (A&M),
which follows nicely in its swing-beat
Keith Cohen & Steve Beltran mixes
as well as the Detroit-influenced Phil
Harding & Ian Curnow treatments
... “Definition Of Love” (KMS, 313-
259-1553) by KOS (Chaos) featuring
Simianne is the latest from Kevin
Saunderson’s home base. Those who
can’'t get enough of that Detroit
thang will enjoy. There are a number
of club and radio mixes by Saunder-
son, Juan Atkins, Ben Grosse, the
Rhythm Twins, and Groove Corpo-
ration U.K. to pick from. Those pro-
vided by Saunderson and Atkins are
faves ... Also on import is “It's Your
Time” (Breakout/A&M) by Arthur
Baker & the Backbeat Disciples fea-
turing Shirley Lewis. Poppy
R&B/club track serves as the first
from the act’s forthcoming album
project ... “You Are The One” (Tom-
my Boy, 212-722-2211) serves as one
of TKA’s strongest single releases to
date. Latin/pop number is Noel-ish in
delivery over a production that
shines. Should find a friend at radio
as well ... Also out: Hubert Kah’s
“Machine Gun” (Curb/MCA); “Ma
Foom Bey/Syntanjey” (Easy Street,
212-254-7979) by Cultural Vibe; the
Richie Rich remix of “Me, Myself &
I"” (Tommy Boy/Big Life U.K.) by De
La Soul; the Chris Paul UK. remix
of “Not Gonna Do It” (Movin’, 201-
674-71573) by Vicky Martin; “Send Me
An Angel '89” (Curb/MCA) by Real

Life; “You’re My One & Only (True
Love)”’ (Vendetta) by Seduction;
“Never Gonna Change” (EMI) by
Jose Feliciano; and “Right On Time”
(Metropolitan, 201-483-8080) by April.

TINDERBOX: Hip-housing its way
up the chart already is “That’'s How
I'm Living” (Next Plateau, 212-541-
7640) by Toni Scott, which has the
potential to be massive, with the rap-
per’s Rakim-ish styling ... “In The
Name Of Love” (Idlers, 212-979-0808)
is the jammin’ Todd Terry-produced
hip-house track by M.C. Sergio.
Great hook . . . “Hump Music” (Great
Jones, 212-995-7800) by No Face is ba-
sically an X-rated interpretation of
the Jungle Bros.’
“I’ll House You”
... On the DJ. In-
ternational label
(312-559-1845)
comes Tyree’s '89
version of “Hard-
core Hip House”
with mixes by Ju-
lian “Jumpin” Pe-
rez & Joe Smooth
and Kool Rock
Steady’s “‘Let’s Get
Hyped.”

EAR CANDY: The
U.K. trio of Mark
Pringle, Heather
Small, and Martin
Coyler, known col-
lectively as Hot-
house, has a gem
on its hands called
“South” (deCon-
struction/RCA

U.K.). The album
was released in the
act’s native land a
few months back

with no ballyhoo, no fanfare—zip.
Produced by Jamie Lane, “South” is
undoubtedly one of the best soul al-
bums you're bound to hear this year
and shouldn’t go unheard. Small’s
textured vocal recalls that of a Mavis
Staples or Buddah Records-era Glad-
ys Knight and the band’s original
compositions, cover material, and
production (some recorded at Ala-
bama’s legendary Muscle Shoals stu-
dios) provide the perfect down home
setting. Not sure if America’s ready
for something as soulful and were
collard green as this, but it sure
would be a good sign if it were. Hot-
house is an act to become familiar
with.

Ain’t Nobody Better. Chaka Khan wowed fans old and
new performing a few classics as well as a few selections
from her tatest Warner Bros. album, “C.K.,” at an
exclusive New York appearance at nightspot the Tunnel.
The label will be releasing a remix album of Khan’s
material, titted “Life Is A Dance,” early this summer.
(Photo: Chris Ross)

PROMOTIONAL
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He’s Back: Pauldergeist Il. Newly signed for the second time with RCA, Paul

Overstreet visits with Joe Galante, senior VP/GM of RCA, Nashville, center, and
manager Bobby Roberts. Overstreet’s “Sowin’ Love” hits No. 25 on this week’s
country singles chart.

BY DEBBIE HOLLEY

NASHVILLE CBS Records/Nash-
ville recently began promotion ef-
forts toward the college and youth
radio market via the newly formed
CBS Records/Nashville college/al-
ternative marketing department.

Christening the department’s birth
was the distribution of the “Hitchhik-
er—Volume One Sampler” cassette
tape containing music that repre-
sents the types of artists and the
sound styles that CBS plans to pro-
mote to a younger audience.

The sampler itself is for promotion-
al use only and is not available for
sale. It consists of cuts by Lori Yates,
Rosanne Cash, the O’Kanes, Mary
Chapin Carpenter, Darden Smith,
and Rodney Crowell—a number of
which are cuts from previously re-

AN OTHER COUNTRY MUSIC STAR has lived his lyr-
ics and died. And this time it hurts the most.

From Hank Williams to Keith Whitley, country mu-
sic has suffered the loss of too many great talents gone
too soon. And this one hurts the most because Whitley
had only begun to approach his zenith with a string of
three No. 1 country singles starting last year.

This one hurts the most because Whitley didn’t have a
full lifetime to accumulate the deserved awards and
plaudits that would have come his way had he lived. This

His Death At 33 Leaves People Wondering What Happened

Keith Whitley’s Loss Hurts The Most

Skaggs. Whitley and Skaggs cut an award-winning blue-
grass album. Whitley reached a new level of success af-
ter joining J.D. Crowe’s New South group as lead sing-
er. He moved to Nashville and was signed by RCA Rec-
ords. In 1986, after a failed marriage, Whitley married
Lorrie Morgan, daughter of the country music great
George Morgan, and soon the two were country music’s

hottest partners.
Their first child together, Jesse Keith, was born in
1987, and Keith later adopted Lorrie’s daughter, Mor-
B -, gan. And manager Jack

It hurts because he left
behind so many who loved
him so much: mother,
wife, children, siblings,
friends, and his fans.

This one hurts because
Keith Whitley was as
wonderful a human being
as he was the consum-
mate performer. His shy
smile warmed you to the
core. This one hurts because . .. nobody knows why it
happened.

The rough stuff first: Keith’s mother, Faye, had
called him at 9:30 a.m. Tuesday, May 9. She told Nash-
ville Scene she had dark premonitions for four days.
Many had been trying to reach Keith on this day; his
phone had been ringing constantly. But the only call he
answered—without knowing who was on the other
end—was that of his mother, calling from Sandy Hook,
Ky. He picked the phone up after the second ring. “He
sounded so tired,” she recalled. “We had a good talk,
and after it was over, I was still having those feelings.”

Keith’s sister had an even more startling experience
that morning. She glanced at the 8-inch-by-10-inch color
photo of Keith in her living room, and his colorful all-
American smile beamed from the picture. Suddenly, the
colors vanished from the photo—all the color was gone
from his face. Shocked, she blinked, shook her head, and
looked again. The photo was in color once more.

It was not the first time the Whitley family encoun-
tered tragedy. Keith’s dad died in 1987; his brother was
killed in a motorcycle accident in 1985.

Aleohol overdose. What happened between mother’s
morning call and high noon? Keith’s body was found by
his brother-in-law shortly after noon. DOA—Dead On
Alcohol. Somehow Just Say No campaigns seem kinder-
garten stuff when compared with this type of reality.
What the hell happened? The Sandy Hook singer was a
child prodigy. He was on radio by age 9, and six years
later, was touring with Ralph Stanley’s Clinch Mountain
Boys band and friend and fellow musician Ricky

one hurts because, in one
sense, he pissed it away.

by Gerry Wood

McFadden had unofficial-
ly but lovingly adopted
Keith as his son.

What happened? Keith
returned to his home from
a five-day tour on Sunday;
Lorrie left for an Alaskan
tour on Monday. Between
his mother’s call (‘“He
sounded so tired”) and the
discovery of his body,
something bad had hap-
pened (initial reports say the blood alcohol level was a
lethal .47%). Keith Whitley, who had soared to his first
No. 1 hit last year and followed it up with two successive
No. 1 smashes, was dead at the gate—33 and gone.

Suddenly, Faye Whitley was burying her second son.
Suddenly, Lorrie Morgan, just entering stardom with
her own hits, was without the love of her life. Kids were
without a father. And Joe Galante was without an art-
ist. Long considered the consummate corporate chief—
bottom line or else—Galante displayed a side of his per-
sonality that few have ever seen, not only by trying to
rally Whitley away from his demons and standing by
him when it counted, but by staying by Morgan’s side
for endless hours, company be damned, as she absorbed
the trauma of her husband’s death.

Nashville has seen the demise of many a country mu-
sic star. But never has Nashville suffered so much as
with the death of Keith Whitley.

Don McLean once lyricized the death of Buddy Holly
as “the day the music died.” The music didn’t die when
Keith Whitley journeyed to the next frontier, but it sure
experienced a hell of a pause. Nashville stopped dead in
its tracks. Tough-skinned executives and hardened jour-
nalists alike were wondering why ... and questioning
their own lifestyles.

Aleohol and drugs were in the forefront of Whitley’s
compulsions that were discussed or at least contemplat-
ed silently. But give Keith Whitley this break: His great-
est compulsions were to write, sing, entertain, and love
those who loved him.

And that's why . .. it hurts the most.

leased albums, or in the case of Car-
penter and Yates, are from newly re-
leased or about-to-be-released prod-
uct.

The sampler was shipped to “just
over 600 radio stations April 28" ac-
cording to Allen Brown, director of
media and artist development at
CBS/Nashville. College stations
made up the majority of the 600-plus
list, but samplers were also serviced
to a limited list of national public ra-
dio stations and a select number of al-
bum rock stations. Brown says the
response from station program direc-
tors and music directors was immedi-
ate and positive.

The sampler was also forwarded to
CBS Records field personnel, as well
as branch sales and promotion teams
to “make them aware that this tool is
available. We have a quantity of the
samplers on hand to service as we get
incoming requests,” says Brown.
“We are expecting a lot of requests.”

Brown also plans to send samplers
to a list of National Assn. of Campus
Activities coordinators in the coming
weeks. And, a number of the sam-
plers (cassette and CD) have been al-
lotted for college radio giveaways
and other special promotions.

Two weeks after the sampler mail-
out, CBS distributed the “Hitchhiker
College Radio Hour—Saga One”
May 12. The “Radio Hour” will be
available on 12-inch and CD and is
strictly promotional. The 12-inch of
the “Radio Hour” will be serviced to
a number of country radio stations as
well. The hourlong
dialog/interview/music show is
geared to younger people and the col-
lege audience.

- Brown says plans for the “Hitch-
hiker” campaign include distributing
a sampler three times a year, with a
follow-up “Radio Hour.” Preparation
is already under way for the next
sampler, but the lineup isn’t con-
firmed. Plans are to release the next
one in August to coincide with the
fall school semester. A third is sched-
uled at the beginning of the spring
semester, in January, and one at the

GBS Promo Hinges On ‘Hitchhiker’

Nashville Division Woos Youth Market

end of the spring semester.

“Radio Hour—Saga One” is hosted
by Rosanne Cash, with a script writ-
ten by Clark Parsons. CBS/Nashville
produced the program in association
with Ron Huntsman Entertainment
Marketing. The show itself consists
of dialog, mostly with Cash, and fea-
tures up to three selections from each
artist. “I'm really pleased with the
script,” notes Brown. “It has a lot of
humor in it.” The Hitchhiker charac-
ter is present, but not overpowering.
Dave Walton was associate producer,
and Allen Brown and R. Wayne Mar-
tin were executive producers.

“As far as I'm concerned,” says
Brown, “this sampler is the first tan-
gible tool that our industry has made
available to say, ‘You’ve heard about
this type of music that falls through
the cracks and appeals to a young au-
dience as well as a mainstream coun-
try audience—well, here it is.” We
specifically put cuts on the tapes that
we felt had potential to be incorporat-
ed with mainstream college airplay
and not just the specialty programs.”

According to Brown, future sam-
plers will be “more new music ori-
ented. We included a cut off Ro-
sanne’s ‘Kings Record Shop’ album
on this first tape, but that is more
catalog oriented than I want the fu-
ture ones to be.” As Cash states at
the beginning of the “Radio Hour,”
“There’s a revolution going on in
country music. A new generation of
young artists have something to
say, and they’re doing it with their
own songs and their own sounds.
On the ‘Hitchhiker Radio Hour,’
we’ll take a journey through differ-
ent musical styles and points of
view, and the ideas and artists you
hear may surprise you.”

Why the name “Hitchhiker?”
Brown says the concept is associat-
ed with the risk a hitchhiker takes,
as well as the person driving. “We
at CBS are taking a chance—we’re
trying something that is innovative
and hasn’t been done. We believe
that by trying this we'll attract lis-

(Continued on page 38)

Arkansas-born born Jason D. Wil-
liams has entered the Hot Country
Singles chart for the first time,
with “Where There’s Smoke,” a
song from his forthcoming RCA
album.

JASON D. WILLIAMS

NEW ON THE CHARTS

Except for a year of formal les-
sons, Williams is a self-taught pi-
ano player who began performing
professionally in his hometown of
El Dorado at the age of 16. Two
years later, he toured the club cir-
cuit and later made a living play-
ing piano at one of the finest ho-
tels in Memphis.

After establishing a three-man
band called the Thrill Kings, Wil-
liams met veteran producer Roy
Dea, who convinced RCA to sign
him. Of that signing Williams
says, “RCA is really taking a
chance with me. They let me go
and record my songs the way I
wanted and they’ve sent me out to
do these showcase dates even be-
fore the album is released. They're
also pushing me to get on one of
those late-night television shows,
because my act is so visual.”

JIM RICHLIANO

36

www americanradiohistorv com

BILLBOARD MAY 27, 1989


www.americanradiohistory.com

CAPITOLIZE

ON TWO
COUNTRY FAVORITES

1 Featuring the first hit Featuring the first smash
' ' “She Will." “Callin’ Baton Rouge.” E
‘ —
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His debut album left Outstanding songs and friday
country radio hungry for more. legendary musicianship sum up
This follow-up L2 is tke one that the third Capitol LP by the night
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General Manager

NASHVILLE RCA Records will
release the late Keith Whitley’s
next single, “‘I Wonder Do You
Think Of Me,” on June 9. It is the
title cut from the last album
Whitley recorded, which he co-
produced with Garth Fundis. The
33-year-old artist died May 9 of an
alcohol overdose.

While the release date is tenta-
tive, officials at RCA say they
hope to have the album out in
July. Lorrie Morgan, Whitley’s
widow and also an RCA act, is
scheduled to have her first album,

Catalog
Administered by
SGA
276 FIFTH AVENUE
NEW YORK, NY 10001

“Leave The Light On,” commer-
cially released Friday (26).

No plans have been announced
yet for an additional Whitley al-

No date yet for
the album release

bum, which he recorded in 1987
with Blake Mevis as producer but
which has never been issued.
RCA decided to hold the Mevis
project and give Whitley a chance

Posthumous Whitley Single Due

to try for a new direction under
Fundis’ studio guidance. The re-
sult was ‘““Don’t Close Your
Eyes,” the 1988 album that pro-
duced three consecutive No. 1 sin-
gles.

One of the songs on the unre-
leased album is a composition
Whitley co-wrote with John Jar-
rard and Don Cook. It’s called
“I've Done Everything Hank Did
But Die.” Whitley outlived the
legendary hard-drinking Williams
by just over four years.

EDWARD MORRIS

FOR WEEK ENDING MAY 27, 1989

Billboard.

GBS BOWS ‘HITCHHIKER’

(Continued from page 36)

teners that have possibly never lis-
tened to or taken country music se-
riously; the listener who'll take a
chance—the hitchhiker, so to
speak.”

Packaging of the sampler is visu-
ally tied to the roadside concept,
too. A car is pictured with the driv-
er's window down and a hitchhiker’s
image reflected in the rear side win-
dow.

Brown says the package also ties
in with “what the Country Music
Assn. is doing with the Lost High-
way tour. We try to support what
the CMA is doing with that tour in
our script.”

©Copyright 1989, Billboard Publications, Inc
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KEITH
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“I'll put this cloud bebind me
That’s how the man designed me
10 ride the wind and dance in a burricane
No, I'm no stranger io the rain.”
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WELL DON WILLIAMS LET'S TALK ABOUT US @ SHANE BARMBY
@ 40 45 6 9»5‘.5&%%%«0.5 (K.ROBBINS. M.REID) RCA 8867-7 8 7 82 3 B.LOGAN (O.BLACKWELL) MERCURY 874 168 7
* WHAT IT BOILS DOWN TO FRANK BURGESS
38 43 1 g’.BEEACEEM (Ec.wunszrr, S.MATEER) LORRIE "!8%96’2."5 85 81 97 3 D.BURGESS (H-WILLIAMS.JR.) TRUE 96
" NO ROGER MCGUINN NEVER HAD A LOVE SONG GARY MORRIS
@ 43 50 5 X(S)CligUAGLNS Jr(r;?(!;qu D|RTwB'-:E§(EB DYLAN) CHR'S HILLMAN & GUNNERSA(EGGOOG NEw ’ 1 J BOWEN G.MORRIS (G MORRIS, JBRANTLEY) UNIVERSAL 66011
45 58 4 WHY'D YOU COME IN HERE LOOKIN’ LIKE THAT & DOLLY PARTON 88 95 o 2 TELL ME KENNY CARR
RSKAGGS (B.CARLISLE. R.THOMAS) COLUMBIA 38-68760/CBS N.JAMES (N.JAMES) KOTTAGE 0091
39 41 44 7 IF | NEVER SEE MIDNIGHT AGAIN & SWEETHEARTS OF THE RODEO 89 92 — 2 YOU SURE GOT THIS OL’ REDNECK FEELIN' BLUE JOE STAMPLEY
S.BUCKINGHAM {(D.SCHLITZ, C.BICKHARDT) COLUMBIA 38 68684/CBS R.CHANCEY (D.OILLON, B.RABIN) EVERGREEN 1081
F RONNIE MCDOWELL WHO NEEDS YOU THE SANDERS
0 | 39 | & 9 Rsﬁéogwcﬂﬁewglo%’;%ﬁ [ﬁvnn PHAMPTON) CURB 10525 NEW) 1 S.ROBERTS (CWRIGHT) AIRBORNE 10019
44 49 5 THE KING IS GONE (SO ARE YOU) GEORGE JONES 91 57 34 77 TELLITLIKEITIS & BILLY JOE ROYAL
B SHERRILL (R FERRIS) EPIC 34 68743/CBS N.LARKIN (G.DAVIS, |.DIAMOND) ATLANTIC AMERICA 7-9924 2/ATLANTIC
47 52 5 NEVER SAY NEVER T. GRAHAM BROWN 92 84 62 ) OLD FLAME, NEW FIRE @ BURCH SISTERS
RCHANCEY (TBRASFIELD, W.ALDRIDGE) CAPITOL 44349 D.JOHNSON (B.MCDILL, PHARRISON) MERCURY 872 730-7
54 67 5 MORE THAN A NAME ON A WALL THE STATLER BROTHERS 93 66 54 21 WHO YOU GONNA BLAME IT ON THIS TIME VERN GOSDIN
JKENNEDY () FORTUNE, JRIMEL) MERCURY 874 196.7 B.MONTGOMERY (H.COCHRAN, V.GOSDIN) COLUMBIA 38-08528/CBS
VEN ONLY KNOWS EMMYLOU HARRIS STEFFIN SISTERS
51 57 5 EBEE‘:INEETT.E.HARNS (PKENNERLEY) REPRISE 7-22999/WARNER BROS. NEW) 1 Lgl»!&zy (EA.EJ?M!SO)U WINDWARD 7
M N & THE CHARLIE DANIELS BAND P
%0 | 56 6 J.slTlgyJ[? (’g.gATNIFgLASI. TDIGREGORIA. T.CRAIN, CHAYWARD, J.CALVIN) EPIC 34 68738/C8BS NEW ) 1 Lﬁﬂ&%?{f VINE’E‘R%BTEE)Y OUR LOVE JOANN WJMRE nﬁ«“cfau 31;5
Ow DO MARY CHAPIN CARPENTER
49 | 5 Li 1.JENNINGS.M.C CARPENTER (M.C.CARPENTER) COLUMBIA 38 68677/CBS 9% | 80 | 64 5 ,IJ_SOAR’&EIES_ JE'Z&(IJ_GJ:‘RE.; 9}8&, WARN'E(RE X;lgs_vg.%gy';
DON'T TOSS US AWAY & PATTY LOVELESS Y BURBANK
& 3 19 7 T.BROWN (B.MACLEAN) MCA 53477 NEW » 1 E&&%%IW%E%EOVJAK ROBBINS) PnAlREEﬁJTl (1)1’\;
SH ERVES YOU BAILLIE AND THE BOYS g
48 | 33 | 17 | 17 | PHEDESERVES M BONAGURA. D SCHLIT2) RCA 8796.7 98| NEWD | 1 | TS TIMEFOR YOUR DREAMS TO COME TRUE CANON CHEER D1
0BBY K.J. OSLIN _
a9 | 3 | 16 | 16 | HEVBRBRL . daaeesy | | 9| 76 | 77 | 12 | SOMEWHERE BETWEEN #5UZY BOGGUSS
| MIGHT BE WHAT YOU'RE LOOKIN’ FOR @ LARRY GATLIN/GATLIN BROTHERS WN DON
58 | 65 | 4 | ) BOWEN(LGATLIN UNIVERSAL 66005 10| 74 1 63| 2 g&EngsYgJ)EJso(&NELSON, L BOONE. PNELSON) N

O Products with the greatest airplay this week. ® Videoclip availability. ® Recording Industry Assn. Ot America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units.

40

wwWwW americanradiohistorvy com

BILLBOARD MAY 27, 1989


www.americanradiohistory.com

—|GOUNTRY
2.2.8.0.8.0.0.8.0.8.1 &
by Marie Ratliff

66

IT’S A VERY SPECIAL KIND OF RECORD,” says MD Jim Asker,
WFLS Fredericksburg, Va., referring to the Statler Brothers’ saga
about the families of Vietnam War soldiers, titled “More Than A
Name On A Wall” (Mercury). “It looks like it’s going to be a smash.
People are really responding to it and it’s taking off faster than any of
their previous releases here.”

“They just blew everything else away,” says PD Johnny Dark,
WCAO Baltimore, about the Statlers’ handling of the competition on
the station’s midday song battle known as “Comin’ Up Country.”
“More Than A Name On A Wall” stayed on top for the maximum five
wins allowed a new release. “One of our jocks, Brenda, hadn’t heard
the song before she put it on the air,” says Dark, “and she was in
tears by the time it finished playing. I think it’s one of the finest
things the group has recorded in a very long time.” The Statlers are
charted at No. 43 in their third week on the Hot Country Singles
chart.

']

JUST INCREDIBLE,” says MD Bozz Collins, KTWO Casper,
Wyo., of New Grass Revival’s “Callin’ Baton Rouge” (Capitol). ‘““This
is a really good story song. With all the new product that is out right
now, it may be rough going to get it started, but it has a real good
chance to make it. It’s already doing well for us.”

“A group whose time has come.” That’s how MD Butch Brown,
WONE Dayton, Ohio, describes New Grass Revival. “Actually, I think
they’re really ahead of their time,” says Brown, “and that’s why they’ve
had problems getting airplay, but this one is a really neat song and just
might do it for them.” The song debuts this week at No. 83.

Another act on the brink of success, says Brown, is Donna Meade.
“What a great singer,” he says. “I think this new record of hers [“When
He Leaves You” on Mercury] is excellent. This might be the one to break
her loose.”

T

SHENANDOAH continues the tradition,” says MD Rick Campbell,
WKHK Richmond, Va. “Every single just gets better. It seems they can
do no wrong. They have another hit on their hands with ‘Sunday In The
South’ [Columbia).”

“I listened to this song on the album three months ago and said it
should be the single,” says MD Ken Curtis, KYKX Longview, Texas.
“They will do no better than this song. The one word that comes to mind
to describe it is relatability. Everything from the sound of the whippoor-
will to talkin’ about mama is relatable. I'm really high on this group,
they’ve definitely nailed this one.” Shenandoah moves to No. 54 in its
second week on the chart.

Also showing well at KYKX, says Curtis, is the Marcy Bros.” “Cotton
Pickin’ Time” (Warner Bros.). “I'm really excited about these guys.
They’ve been needing a song like this. They do such a good job; I think it
could be the one to go ahead and launch them into the big time.” The
song was last week’s Hot Shot Debut on the Hot Country Singles chart
and moves to No. 57 on this week'’s list.

HOT COUNTRY SINGLES ACTION

RADIO MOST ADDED

BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS ADDS ON
31 REPORTERS 65 REPORTERS 63 REPORTERS 159 REPORTERS
TIMBER I'M FALLING IN LOVE
PATTY LOVELESS mca 3 13 21 37 39
WHY’'D YOU COME IN HERE. ..
DOLLY PARTON coLumgia 6 15 14 35 125
LOVE HAS NO RIGHT
BILLY JOE ROYAL ATLANTIC AMER. 4 18 13 35 64
SUNDAY IN THE SOUTH
SHFENANDOAH coLumsia 4 10 20 34 62
MORE THAN A NAME ON. ..
STATLER BROTHERS MeRcuRY 4 12 16 32 99
NEVER GIVIN’ UP ON LOVE
M.MARTIN MURPHEY ws 0 12 19 31 58
ARE YOU EVER GONNA. ..
HOLLY DUNN wARNER BROS. 2 10 15 27 28
{'M STILL CRAZY
VERN GOSDIN coLumsta 4 10 12 26 26
ONE GOOD WELL
DON WILLIAMS rca 6 13 6 25 128
YOU AIN'T GOING NOWHERE
C.HILLMAN/R.MCGUINN univi. ) 11 9 25 122

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

PINK CADILILAC

The Original Motion Picture Soundtraq'k

Featuring songs by

].C. CROWLEY
DION
ROBBEN FORD
BILLY HILL

JILL HOLLIER

MICHAEL MARTIN MURPHEY
SOUTHERN PACIFIC
RANDY TRAVIS

and an unprecedented

HANK WILLIAMS JR./HANK WILLIAMS SR. pueT.

Produced by JIM ED NORMAN
Executive Album Producers: CLINT EASTWOOD and DAVID VALDES

WARNER BROS PRESENTS
A MALPASO PRODUCTION CLINT EASTWOOD “PINK CADILLAC" BERNADETTE PETERS
EXECUTIVE PRODUCER MICHAEL GRUSKOFF WRITTEN BY JOHN ESKOW PRODUCED BY DAVID VALDES
PG-13 e s 5| DRECTED BY BUDDY VAN HORN iy *‘*“:‘E“L'ﬁ

o N i . g o= G e

Available Now On Wurner Bres. Casscttes. Compact Discs and Records. © 39 Warnés
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Bilboard. POWER PLAYLISTS

Sample Playlists of the Nation's Largest
Country Radio Stations

i
k]

Spots

The Statler Brothers, More Than A Name On A Wal
The McCarters, Up And Gone

T. Graham Brown, Never Say Never

The Charlie Daniels Band, Midnight Train

Billy Joe R%al, Love Has No Ri§ t

Nitty Gritty Dirt Band, Turn Of the Century
Dolly Parton, Why'd You Come In Here Lookin’ Li
Emmylou Harris, Heaven Only Knows

Mary Chapin Carpenter, How Do

9 Roy Orbison, You Got It

14 Earl Thomas Conley, Love Out Loud

16 Steve Wariner, Where Did | Go Wrong

20 Gene Watson, Back In The Fire

10  Shenandoah, The Church On Cumberland Road
19 Burch Sisters, Oid Flame, New Fire

18  Restless Heart, Big Dreams In A Small Town
17 Dwight Yoakam, i Got You

22 Clint Black, Better Man .

23 Rosanne Cash, | Don't Want To Spoil The Party

23 24 Lionel Cartwright, Like Father Like Son 6 7 Skip Ewing, The Gospel According To Luke
% f
24 27 Ricky Skaggs, Lovin' Only Me 7 10 Steve Wanner, Where Did | Go Wrong
25 EX The Oak Rxige Bozs Beyond Those Years 8 11 Restiess Heart, Big Dreams In A Small Town
26 28 Gene Watson, Bacl In The Fire 9 12 Dan Seafs, They Rage On .
77 EX  Ricky Van Sheiton, Hole In My Pocket 10 14  The Desert Rose Band, She Don't Love Nobody
2 2t s Suin L
veq, In er To You oung Love rong Love,
Orlando P.D. Steve Holbrook | 30 20 Highway 101, Setting Me Up 133 The Foresier Sisters, Love Wil
3 Rodney Crowell, After All This Time A — Conway Twitty, She's Got A Single Thing In Mind 14 16 Kathy Mattea, Come' From The Heart
7 Steve Wariner, Where Did | Go Wrong A — Don Williams, One Good Well - 15 18 George Strait, What's Going On In Your World
g g Shviimaemyy | i RS
Alabama, If | Had You rge Strait, What's Going On In Your World " ove Out Lou
bt v EX EX Chris Hilman & Roger Mcguinn, You Ain't Going 18 19 Lamy Boone, Wine e U
§ 5 Db Lol Aecording To Luke B EX feb Wckntire,Calfy's Ciown 19 21 Do Wihams One CoodWol
" ‘aul owin’ Love an lon, Hole In ocke!
712 Ear)ThiomasiContey.iL brelOutitoud EX EX George Jones, The King Is Gone (So Are You) 21 31 Ronwie Milap, Houston Solution
SIS Daniseatshhey{RageiOn : 2 25 Rosanne Cash, | Don't Want To Spol The Pa
13 }3 ﬁmm"a'ms"wli"?ﬁ; n’:"' Lol PallEiarty 23 26 Garth Brooks, Much Too Young (To Feel This Darn
11 16 The Desert fiose Band, She Don't Love Nobody R ek Bon byt Tose ews
1 17 Tanya Tucker, Call On Me % 30 Eddy Raven, In A Letter To You
13 18 The Oak Ridge Boys, Beyond Those Years 7 29 Tama Tucker, Call On Me
R e 2§ A o
16 21 Mede Hageard, SO1 Blues | % 32 Mere Haggart, 501 Blues
18 B Kaivy Mattca Come From The Heart Detroit PD: Barry Mardit | 31 3 Mary Chapin Carpenter, How Do
19 23 George Strait, Wha's Going On In Your World 12 Michael Martin Murphey, rom The Word Go S Sk evndOnly Ve
20 2 e Jones, The King Is Gone (So Are You 3 Rodney Crowel, After All This Time CENSires Lathy(SK-1ownigs ;
[ gfc"{fv:n Sheiton, Hole In My chkel ) 3 Patty Loveless, Don't Toss Us Away 34 37 The Charile Daniels Band, Midnight Train
2 2 mnivsrilsap,oHohm Saluion 3 Waion Jennings, Which Way Do | Go (ow That ¢  h D N ton o ihelContury M
iliams, One el ma, ad You g g F
28 30 Reba McEntire, Cathy's Clow 7 KT. Oslin, Hey Bobby 37 42 James House, Don’t Quit Me Now
%5 31 Eddy Raven In A Lelter To tou 8 Th Judés, Young Love (Strong Lov) ® 41 T McCaiom Up And Gone
BB Grciman b Rot & Wegsinnou At Goi 11 St Ewine. the Gospel Acgordi g To Luke Mo — L"""*m"" Dear M~
hris Hil oger Mcguinn, in't Goin, wing, The ccordin ul & . .
3 3 Swesthearts Of The Rodeq If | Never Ses Midny 15 Liowel Carbwrght, Like Father Like Son = {(':'"'"",D;"'%Nggngmnbsm Band, And So It G
323 g; Conway Twitty, She's Got A Single Thing In Min 12 The Forester Sisters, Love Will M3 Tammy ite, Thank The Cowboy For The Ride
31 KX
32 KX
A33 —
A —
A —
A —
A —
B DX Lome Morgan Doy 21
an, Dear Me L .
B OB e ':: r;'e"' asrea O heartbreak g g mgﬂw' o N‘)Os‘lmI i Sﬁamg Rodney Crowell, After All Thi PT.D" Tony Thomas
EX EX Garth Brooks, Much Too Young (To Feel This Damn d s, Lovin' Only Me Iney , After is Time
v B 3 % Kathy Maics, Come From The Heart 2 7 Restless Heart, Big Dreams In A Small Town
25 28 Eddy Raven, In A Letter To You . 3 4 Randy Travis, Is IU Still Over
26 27 Garth Brooks, Much Too Young (To Feel This Damn 4 5 Alabama, If | Had You
27 29 The Desert Rose Band, She Don't Love Nobody 5 6 Rosanne Cash, | Don't Want To Spoil The Party
28 30 Ronnie Milsaﬁ, Houston Solution 6 7 Steve Wariner, Where Did | Go Wrong
g g gar'!wS%aIS.ST o elonl My Pocket g ? %b‘;ﬂjﬂmhck,vﬂeﬂevLMan St Love)
i an lon, Hole In 0Cke! oung Love rong Love,
Atlanta P.D.: Dave Foster g% 33:3 ?rry Boone, gi:ﬁ‘e M'% “ggo "yl I— 13 g P‘kymsu RosLe m(l), rﬁl Dogn't Love Nobody
is Ti weethearts ever idnig ic! s, Lovin' Only Me
N B el b 3 35 Lacy ). Datton, 'm A Survivor 11 14 Dwight Yoakam, | Got You
2 Aizbama [l Hadj oy 34 EX George Strait, What's Going On In Your World 12 15 Earl Thomas Conley, Love Out Loud
e e g o Suene Love) 35 EX The Bak Ridge Boys, Boyord Those Years 13 16 Dan Seaks They Rage On
1 Bi A — George Jones, The King s Gone {So Are You) 14 17 The Shooters, [f | Ever Go Crazy
5 4 Restless Heart, Big Dreams In A Smali Town 4 4 one z 5 5
6 8 The Forester Sisters, Love Will A — The Charlie Daniets Band, Midnight Train 15 18 Skip Ewing, The Gospel According To Luke
h "e Di A — Reba McEntire, Cathy's Clown 16 19 Tanya Tucker, Call On Me
7 9 Steve Wariner, Where Did | Go Wrong 17 20 3.C Crowley, | Know What I've Gat
H & ST oo 18 21 Lionel Cartwright, Like Father Like Son
}? 12 'T(he Osli HR“?; B;g‘d bEBER DL 1 53 g %‘heemoﬂamge'g& %Igitsmd Those Years
.T. Oslin, Hey Bobby 3
12 7 Bailie And The Boys, She Deserves You 2l 24 Kathy Mattea, Come from The Heart
13 17 Resanne Cash, | Don't Want To Spoil The Party 22 25 Ricky Van Shetton, ﬂole In My Pocket
14 18 Skip Ewing, The Gospel According To Luke 23 2% George Strait, What's Going On In Your World
15 12 Patty Loveless, Don't Toss Us Away WDAF-AM g g goli{ Parton, V'lh d yoyLCome In Here Lookin’ Li
16 19 Dwight Yoakam, | Got You q . aul Overstreet, Sowin’ Love
17 21 DanSeals, They Rage On Kansas City P.D.: Don Crawley | 26 29 Eddy Raven, In A Letter To You
18 22 The Shooters, If | Ever Go Crazy 1 2 Alabama, If | Had You A27  —  Ronnie Milsap, Houston Solution
19 2 Kathy Mattea, Come From The Heart 2 3 Clint Black, Better Man A28 —  Reba McEntire, Cathy's Clowg. .
20 13 Shenandoah, The Church On Cumberland Road 3 6 Dwight Yoakam, | Got You A2 — Conway Twitly, She's Got A Single Thing In Mind
21 25 Tanya Tucker, Call On Me 4 1 Randy Travis, IS It Still Over A0 — The McCarters, Up And Gone
22 16 Keith Whitley, I'm No Stranger To The Rain 5 8 Rodney Crowell, After All This Time

COUNTRY SINGLES A-Z PrUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist. 25 | KNOW WHAT I'VE GOT (Crowman, ASCAP/Warner- 76  PLANET TEXAS (Hila Lou, BMI)
Elektra-Asylum, BMI/Silbar Songs, ASCAP/Lorimar, 62 RIGHT TRACK, WRONG TRAIN (Milene, ASCAP/Zomba,
24 5:01 BLUES (Tree, BMI/Cross Keys, ASCAP) HL BMI) WBM ASCAP)
1 AFTER ALL THIS TIME (Granite, ASCAP/Coolwell, 50 | MIGHT BE WHAT YOU'RE LOOKIN' FOR (Kristoshua, 40 SEA OF HEARTBREAK (David Casa, ASCAP/Shapiro
ASCAP) HL BMI) CPP Bernstein & Co., ASCAP)
79 AND SO IT GOES (Screen Gems-EM1, BM1/Scarlet 94 | STILL NEED YOU (SBK Songs/Coal Miners, BMI) 61 SETTING ME UP (Almo, ASCAP) CPP
Moon, BMI/MCA, ASCAP/Don Schiitz, ASCAP) 77 | WONDER WHAT SHE'S OOING TONIGHT (Cross 48 SHE DESERVES YOU (Colgems-EMI, ASCAP/Don
81 ANY WAY THE WIND BLOWS (Backlash, ASCAP/Bob- Keys, ASCAP/Tree, BMI/Alabama Band, ASCAP) Schlitz, ASCAP/Almo, ASCAP) CPP/WBM
A-Lew, ASCAP/Endless Frogs, ASCAP) HL/WBM 5 SHE DON'T LOVE NOBOOY (Lilly Billy, BMI/Bug,
71 ARE YOU EVER GONNA LOVE ME (Cross Keys, | WOULDN'T TRADE YOUR LOVE (Chip'N'Dale, BMI)
ASCAP/Terrace, ASCAP/Lawyer's Daughter, BMI) ASCAP) 67 SHE WILL (Back Nine, ASCAP/Mota,
32 BACK IN THE FIRE (PolyGram International, 34 IF | EVER GO CRAZY (Rick Hall, ASCAP) ASCAP/Unichappell, BMI)
ASCAP/Songs De Burgo, ASCAP/Lodge Hall, ASCAP) 7 IF | HAD YOU (Acuff-Rose, BMI/Tioaga Street, SHE'S GOT A SINGLE THING IN MIND (Rick Hall,
HL/CPP BMI/Hear No Evil, BMI) CPP ASCAP)
3 BETTER MAN (Howlin'Hits, ASCAP) 39 IF | NEVER SEE MIDNIGHT AGAIN (MCA, ASCAP/Don 99 SOMEWHERE BETWEEN (Tree, BMI) HL
15 BEYOND THOSE YEARS (WB, ASCAP/Two Sons, Schlitz, ASCAP/Colgems-EMI, ASCAP) HL/WBM 21 SOWIN' LOVE (Screen Gems-EMI, BMI/Scarlet Moon,
ASCAP/Warner-Tamerlane, BMI) WBM 59 I'M A SURVIVOR (Ripparthur, ASCAP/Artphy!, BMI/Don Schiitz, ASCAP) HL/CPP/WBM
14 BIG DREAMS IN A SMALL TOWN (WB, ASCAP/Uncle ASCAP/Tinkertunes, ASCAP) 54 SUNDAY IN THE SOUTH (Screen Gems-EMI, BMI)
Beave, ASCAP/Warner-Tamerlane, BMI/Bunch Of 65 I'M NO STRANGER TO THE RAIN (Tree, BMI) HL 81 TELL IT LIKE IT IS (Conrad, BMI/Olrap, BMI) HL
Guys, BMI) WBM 68 I'M STILL CRAZY (Hookem, ASCAP/PolyGram 88 TELL ME (Cottage Blue, BMI)
FII‘S'C new packa,ge for 60 (BLUE, BLUE, BLUE) BLUE, BLUE (WB, ASCAP/Two International, ASCAP/Buddy Cannon, ASCAP) 82 THANK THE COWBOY FOR THE RIDE (Richey,
Sons, ASCAP/Warner-Tamerlane, BMI) WBM 18 IN A LETTER TO YOU (SBK Blackwood, BMi/Dennis BMI/Eds Palamino, BMI)
H H 73 BUT YOU WILL (Razzy Bailey, ASCAP/Malluf, ASCAP) Linde, BMI) HL 6 THAT'S WHY | FELL IN LOVE WITH YOU (Fishin’ Fool,
Country Western stations in 10 years 11 CALL ON ME (Irving, BMI) CPP 16 1S IT STILL OVER (Ensign, BMI/Larry Henley, BMI) BMI/Music Of The World, BMI/ESP, BMI/Eddie
83 CALLIN' BATON ROUGE (Dennis Linde, BMI) cPp Rabbitt, BMI)
28 CATHY'S CLOWN (Acuff-Rose, BMI) 98 IT'S TIME FOR YOUR DREAMS TO COME TRUE 9 THEY RAGE ON (PolyGram International,
- - - 53 THE CHURCH ON CUMBERLAND ROAD (Little Big (Bekool, ASCAP) ASCAP/Ranger Bob, ASCAP/Pink Pig, BMI) HL
Available on an Exclusive Basis Town, BMI/American Made, BMI/Wee B, ASCAP) 41 THE KING IS GONE (SO ARE YOU) (Uncle Artie, 63 TIMBER I'M FALLING IN LOVE (Songs Of PolyGram,
WBM ASCAP) CPP BMI)
13 COME FROM THE HEART (SBK April, ASCAP/GSC, 84 KISS ME DARLING (Checkmate, BMI) 78 TROUBLE MAN (Waylon Jennings, BMI/Tony Joe
ASCAP/Lion Hearted, ASCAP) HL 80 LABOR OF LOVE (Chip'N'Dale, ASCAP) White, BMI)
= . 57 COTTON PICKIN' TIME (DebDave, BMI/Briarpatch, 85 LET'S TALK ABOUT US (Screen Gems-EMI, BMI) 56 TURN OF THE CENTURY (Colgems-EMI, ASCAP/A
Please contact Dennis Richard BMI) WBM Little More Music , ASCAP/Back Nine, ASCAP/Mota,
36 DEAR ME (Acuff-Rose, BMI/Artin, BMI) CPP LIKE FATHER LIKE SON (Scarlett Moon, BMI/Don ASCAP) WBM
29 DON'T QUIT ME NOW (Texascity, BMI/Ah Rollins, Schlitz, ASCAP/AImo, ASCAP) CPP 27 UP AND GONE (Farm Hand, ASCAP/Deberris,
BMI/Screen Gems-EMI, BMI/Moon & Stars, BMI) 52 LOVE HAS NO RIGHT (Labor Of Love, ASCAP/SBK April, ASCAP/Ides Of March, ASCAP) HL
HL/WBM BMI/Boondocks, ASCAP/JIs4Fun, ASCAP) 86 WHAT IT BOILS DOWN TO (Bocephus, BMI)
47 DON'T TOSS US AWAY (Lionrich Music) 70 LOVE 1S ONE OF THOSE WORDS (Tree, BMI/O'Lyric, 22 WHAT'S GOING ON IN YOUR WORLD (Milene,
72 FELLOW TRAVELERS (PolyGram International, ASCAP) BMI/Lawyer's Daughter, BMI) ASCAP/Ha-Deb, ASCAP)
HL 4 LOVE OUT LOUD (Screen Gems-EMI, BMI/Bethlehem, 55 WHEN LOVE COMES AROUND THE BEND (Mopage,
75 FROM THE WORD GO (Tree, BMI) HL BMI) WBM BMI/Blood, Sweat and Ink, BMI/Warner-Elektra-
’ 69 FRONTIER JUSTICE (Bobby Fischer, ASCAP/Serenity 20 LOVE WILL (Songs of Polygram, BMI/GID Music, Asylum, BMI/Wrightchild, BMI) WBM
Manior, ASCAP/Chriswald, ASCAP/Hopi Sound, ASCAP) ASCAP) HL/CPP 2 WHERE DID 1 GO WRONG (Steve Wariner, BMI/Irving,
L — — 97 GET OUT OF MY WAY (Irving, ASCAP/Colter Bay, 12 LOVIN' ONLY ME (ESP, BMI) BMI) CPP
BMI) 45 MIDNIGHT TRAIN (Cabin Fever, BMi/Miss Hazel, 74 WHERE THERE'S SMOKE (Tom Collins, BMI/Ha-Deb,
10 THE GOSPEL ACCORDING TO LUKE (Acuff-Rose, BMI) WBM ASCAP)
BMI/Golden Reed, ASCAP) CPP 43 MORE THAN A NAME ON A WALL (Statler Brothers, 90 WHO NEEDS YOU (David 'N' Will, ASCAP)
I'NCORPORA -‘r E D 44 HEAVEN ONLY KNOWS (Irving, BMI) CPP BMI) 93 WHO YOU GONNA BLAME IT ON THIS TIME (Tree,
1 Times Square Plaza 49 HEY BOBBY (Wooden Wonder, SESAC) HL 33 MUCH TOO YOUNG (TO FEEL THIS DAMN OLD) BMI/Hookem, ASCAP) HL/CPP
New York. New York 10036 51 HILLBILLY HELL (Bellamy Bros., ASCAP/Tree, BMI) (Major Bob, ASCAP) 38 WHY'D YOU COME N HERE LOOKIN' LIKE THAT
QU LG B Lol 20 HL 58 NEVER GIVIN' UP ON LOVE (Unicity, ASCAP/Rowdy (Benny Hester, ASCAP)
212-768-0060 17 HOLE IN MY POCKET (House Of Bryant, BMI) Boy, ASCAP) 19 WINE ME UP (Acuff-Rose, BMI) CPP
23 HOUSTON SOLUTION (Screen Gems-EMI, 87 NEVER HAD A LOVE SONG (Gary Morris, ASCAP) 37 YOU AINT GOING NOWHERE (Dwarf, ASCAP) WBM
BMI/Scarlett Moon, BMI/MCA, ASCAP/Don Schlitz, 42 NEVER SAY NEVER (Rick Hall, ASCAP) 64 YOU GOT IT (SBK April, ASCAP/Gone Gator,
ASCAP) HL/CPP/WBM 100 OLD COYOTE TOWN (Warner-Tamerlane, BMI/Believus ASCAP/Orbisongs, ASCAP) HL/CPP
46 HOW DO (Getarealjob, ASCAP/SBK April, ASCAP) HL Or Not, ASCAP/WB, ASCAP/Make Believus, 89 YOU SURE GOT THIS OL' REDNECK FEELIN' BLUE
96 | CAME STRAIGHT TO YOU (Tree, BMi/Cross Keys, ASCAP/Screen Gems-EMI, BM1) WBM (SBK Blackwood, BMI/Larry Butler, BMI)
ASCAP) HL 92 OLD FLAME, NEW FIRE (PolyGram International, 31 YOUNG LOVE (STRONG LOVE) (Irving, BMI/Colter
8 | DONT WANT TO SPOIL THE PARTY (SBK ASCAP/Ranger Bob, ASCAP/Unichappell, BMI) HL Bay, BMI) CPP
Blackwood, BMI/ATV, BMI/MacLen, BMI) HL 35 ONE GOOD WELL (Irving, BMI/Colter Bay, BMI/Aimo,
6 1 GOT YOU (Coal Dust West, BMI) WBM ASCAP/Brio Blues, ASCAP) CPP
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Enterprlse Goes Where No Studm Has Gnne Befnre

BY CRAIG ROSEN

LOS ANGELES 1t’s no fluke that
Craig Huxley chose to call his studio
the Enterprise. The onetime child
prodigy of the jazz world, born Craig
Hundley, has been linked with “Star
Trek” since the age of 13 when he
portrayed Captain Kirk’s nephew on
an episode of the television series.
More than a decade later, he provided
sound effects for “Star Trek: The Mo-
tion Picture,” and synthesized music
for some of the sequels.

So, when it came time for Huxley
to open his Burbank studio in 1986, 20
years after he virtually dropped out
of the music business, it was only fit-
ting that actor William Shatner, who
was working on the soundtrack to
the IMAX film “Seasons,” was the
Enterprise’s first client.

Nearly three years later, the En-
terprise continues to fly at warp
speed, and as its literature prom-
ises—attempts to go “where no stu-
dio has gone before ...”

The Enterprise’s most recent up-
grade is the acquisition of a Neve
VPR 72-channel mixing console,
which features instant recall and an
expanded postproduction center sec-
tion. According to studio publicist
William J. Clodfelter, the Enterprise
is the first studio in the world to have
this type of Neve board. Other up-
grades planned in the immediate fu-
ture include the addition of custom
George Augspurger speakers for
three of the rooms.

“Every time there is an [equip-
ment] update, we usually get them,”
says Enterprise president Thom
Brown. It's that desire to stay one
step ahead, along with the studio’s

Milton Putnam,
Pioneer, Dies

NEW YORK Recording pioneer
Milton T. (Bill) Putnam passed
away April 13. He was 69 years
old. Putnam founded two of the
earliest and most prestigious re-
cording facilities in the U.S.: Uni-
versal Recording—the largest
facility in Chicago—and Coast
Recorders in San Francisco. He
also founded electronics manu-
facturer United Recording Elec-
tronics Industries in Los Ange-
les.

Putnam published his first ar-
ticle in 1941 in High Fidelity
magazine, and up until his death
was actively involved in a variety
of audio research projects. He
was responsible for the develop-
ment of several pieces of profes-
sional gear that have since be-
come industry standards, such
as the UREI 800 series monitors
and model 1176 limiter. He also
developed the first low-noise
tube microphone preamplifier.

Also a recording engineer,
Putnam is credited with pioneer-
ing half-speed mastering, and
served as Frank Sinatra’s engi-
neer for a number of years.

He was also the recipient of a
number of Grammy nominations
and a fellow of the Audio Engi-
neering Society.

unique environment, that keeps cli-
ents coming to the Enterprise, he
says.

On a recent visit, veteran producer
Roy Thomas Baker, best known for
his work with Queen and the Cars,
had rooms booked for debut projects
by MCA hard-rock act Shy and new
Capitol pop act East Of Eden. One of
the Enterprise’s second engineers,
Marty Horenburg, was on hand as-
sisting in the mix of an East Of Eden
track, interlocking 56 tracks from a
Mitsubishi X-850 digital 32-track and
a Studer A820 analog 24-track. In an-
other room, Tim Bomba was produc-
ing Warner Bros. metal act Power-
mad.

Other recent clients include White
Lion, which recently wrapped up its
second Atlantic album with Michael
Wagener producing; James Ingram,
who completed a Thom Bell-produced
project; Deniece Williams, who was
in working on the single “Special
Love’” with producer Brad Wester-
ing; Tom Jones, who was tracking vo-
cals with producer Timmy Allen; and
recent A&M signing Jason & the
Scorchers, who were mixing their
forthcoming effort with producer
Barry Beckett.

Studio A, which is known as the
Arena, is equipped with the new

Neve console. The 25-by-30-by-15-foot
control room, which doubles as a
“minitheater,” features a 12-by-9-foot
screen, fivechannel monitoring sys-
tem, and a soloist booth.

‘Clients come
in and they
tell us that
the design

alone starts
creative thinking’

The other three control rooms are
equipped with SSL. G Series boards
with Total Recall computer automa-
tion. Studio B, referred to as the
Bridge, is a three-tiered control room,
27-by-25-by-15 feet, with five channel
monitors, a private vocal booth, a 25-
by-27-by-20-foot live room, and a
30,000-cubic-foot concrete ware-
house.

Studio C, dubbed the Cabin, has a
20-by-25-by-13-foot control room,
Quested monitors, and an adjacent
soloist booth. Studio D, which is
known as the Deck, is 14-by-25-by-10

feet, and features SSL G series EQ
and mike preamps, a 6-foot video/
film screen, an isolated external ma-
chine room, and a three-person vocal
booth.

Adding to the Enterprise’s appeal
is its versatility. Any of the four con-
trol rooms can be patched to any of
the live rooms at the complex and the
musician and producer can communi-
cate through an audio/video system.
Plus Audio Affects, Huxley’s equip-
ment rental firm, is housed in an ad-
joining warehouse, making it easy
for the Enterprise to cater to all its
customers’ equipment needs. Says
Clodfelter: “If we can’t get it, we will
rent it or buy it.”

More often than not, he says, the
Enterprise has what its clients want.
The complex is also equipped with
three Synclavier 9600s, a New En-
gland Digital 16-track Direct-to-Disk
machine and l-inch VTR machine
equipped for high-resolution projec-
tion and digital surround sound.

According to Brown, only about
25% of the studio’s clients come to the
Enterprise to work on video, film, or
television projects, but he expects
that side of the business to pick up.

It is not only the technology that
lures clients to the Enterprise, Brown
says, but the environment: The En-

terprise, designed by architect Paul
Cooper and interior designer Camer-
on Ashton, features bright postmo-
dern Memphis-style interior and cus-
tom furnishings. In fact, the complex
recently caught the eye of the pro-
ducers of the television series ‘“Beau-
ty And The Beast,” who rented a por-
tion of the complex for an episode
that recently aired on CBS.

“Clients come in and tell us the de-
sign alone starts creative thinking,”
Brown explains. “Plus the rooms are
a lighter color and they don'’t fatigue
as easily.”

It is that environment that has
brought clients from around the
world to the Enterprise. “English
producers come over and say it is
more expensive for them to come
here and yet they still come,” Brown
says.

As a policy, the Enterprise doesn’t
like to publish its rates, but Brown in-
sists the studio is competitive. “It just
depends on what you are doing,” he
says. “When you get into using the
Synclavier and using digital 32-track
and tons of outboard gear, we are as
expensive or maybe more, but for a
normal mix session, we compare with
Larrabee and the Record Plant.”

AUDIO TRACK

NEW YORK

AT RIGHT TRACK, John Luongo
completed all additional production
and mixes on the new tune from Rob-
in Beck (the follow-up to his No. 1 in
England). Luongo also mixed tracks
for Michael Bolton’s new album and
finished work on a portion of the
“Sing” soundtrack by Chicago’s Bill
Champlin. Desmond Child produced
on all three projects. Engineer Gary
Hellman assisted.

Full Force was in at Bayside
Sound working on Doc Ice’s new
solo album for Jive. The Force also
worked on tracks for Ex-Girlfriend’s
new album. John Fig was at the
board. Fig also engineered two cuts,
“Find An Ugly Woman” and “Is It
Real” by Cash Money on Sleeping
Bag.

After nearly a year of delay, G-
Fine Sounds received clearance from
PolyGram Records to use samples
of Gwen Guthrie’s “Outside In The
Rain” on the rap 12-inch “Let Me
Make Love To You,” the Prince Lov-
er Dalu debut. Tracks were recorded
at Black Hole and will be released in
the U.S. by G. Fine, in the U.K. by
A&M/Breakout, and in Germany by
Rhythm Attack. Lyvio G and P Fine
produced. Mixes were done at I.N.S.
by Dan “the Man” and at Chung
King by Jay Henry.

Producer Justin Strauss was in at
L.N.S. working on overdubs for the
remix of Spandau Ballet’s “Be Free
With Your Love” for CBS/Interna-
tional. Eric Kupper handled key-
boards. Dan Sheehan ran the con-
trols. Also, Chep Nunez was in pro-
ducing new material for Nikki on
Sleeping Bag Records. Gary Clug-
ston was at the board.

The Last Tribe, with former mem-
bers of the Rattlers, was in at Crys-

tal Sound working on its new sound
in the studio’s live room. Craig Ran-
dall was at the desk, assisted by Ni-
cole Kelly. The Vipers were in remix-
ing two songs for the rerelease of the
album “How About Somemore?” on
Midnight International Records.
David Mann produced and mixed the
songs with assistance from Barry
O’Doherty and Neil Cedar.

Producer/songwriter Steve Lunt
did overdubs for MCA act Brenda K.
Starr at Quad. Lunt wrote and pro-
duced two tunes on that project.
Grace Jones shuttled between Quad
and Soundtrack to work on her up-
coming album. 23 West Productions
handled audio production coordina-
tion on the project. Tracks at Quad in-
cluded “‘Love On Top Of Love,”
“Crack Attack,” and “Driving Satis-
faction.” Engineers included “Bon-
zai” Jim Lyon and Steve “Griff”
Griffin; Warren Pace was produc-
tion coordinator. Mixes at Sound-
track (produced by Jonathan Elias)
included “Bullet-Proof Heart,” “Se-
duction And Surrender,” “On My
Way,” and “Amado Mio.” Josh Ab-
bey, Chris Floberg, and Sherman
Foote engineered. Jim Grove was
production coordinator.

Quincy Jones Jr. was in at Power
Play tracking the All In All Posse
for Global Village Records. Ivan
“Doc” Rodriguez was at the con-
trols, assisted by Joey Ghost and
Dan Hetzel.

Chaka Khan was in at the Hit
Factory with Eric Clapton putting
down vocals for a couple of tracks on
his new album. Russ Titelman pro-
duced with Dave Whitman at the
board.

Melba Moore was in at 39th Street
cutting vocals for her new album on
Capitol. Howard King produced
with Steve Goldman at the board. Ed
Douglas assisted. The Doobie
Brothers recorded an interview for

Westwood One’s “Timothy White’s
Rock Stars.” And, Buster Poin-
dexter cut tracks for his next RCA
record. Hank Medress produced. Bill
Scheniman engineered with Douglas
assisting.

LOS ANGELES

DAVID KERSHENBAUM was in
at Powertrax producing Steve
Thomson for Phonogram.

Rhett Lawrence was in at Qak-
shire Recorders producing a track
for June Pointer.

EMI Manhattan’s Natalie Cole
was in at Aire L.A. tracking tunes for
her upcoming album with producer
Eddie Cole. Work included the single
“Someone’s Rockin’ My Dreamboat.”
Craig Burbidge engineered with
Gregg Barrett assisting. Harold
Beatty was in editing “Nice Girls”

from Liquid Heat’s forthcoming al-
bum on HDH Records.

A&M artist Gordon Peterson was
in Summa’s 64-input SSL “G” series
studio A working on tracks with pro-
ducer Larry Klein. Peter Walsh en-
gineered, assisted by Joe Fiorello. In
B, Capitol artist Peter Blakeley
worked on cuts with producer Peter
Asher. Frank Wolf was at the con-
trols, assisted by Lori Fumar. And
Fishbone worked on cuts for the
20th Century Fox movie soundtrack
to “Say Anything.” David Kahne
produced, David Leonard engi-
neered, and Fumar assisted.

All material for the Audio Track
column should be sent to Debbie
Holley, Billboard, Fifth Floor, 49
Music Square W, Nashville, Tenn.
37208.

More Logic. Record Plant Los Angeles, a facility that is no stranger to Solid

State Logic mixing consoles, has installed yet another of the high-end boards,
this time in Studio 2. The desk shown here is an SL 4072 G Series, equipped
with 64 channels, the G Series computer, and Total Recali automation.
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CD with David Zinman and the Baltimore Symphony,
featuring the “Enigma Variations.” That will be record-
ed in June. Even before then, says Telarc’s John Eus-
tace, the label will be recording Bernstein and Walton
titles with the Atlanta Symphony and Chorus under
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Trevor Pinnock played Haydn, Mozart, and Beethoven  cized split, DG does have a number of unreleased titles 2 | 7 | 49 | THE MOVIES GO TO THE OPERA  ANGEL COM-69596
at a theater in New York’s Columbia Univ. Formation of  still in the can. Included are a pair of Brahms Sympho- VARIOUS ARTISTS
the orchestra is of special significance since it springs to 3 | 3| 7 | BERLIOZ: SYMPHONIE FANTASTIQUE  aNGEL CoC-49541
life with a major Deutsche Grammophon contract al- . ’ LONDON CLASSICAL PLAYERS (NORRINGTON)
ready in hand (Keeping Score, April 8). The CIaSS|ca| Band S debUt 4 | g | 7 | BEETHOVEN: SYMPHONY NO. 3 ANGEL Coc-49101
Enthusiastic and musically engaging as the perfor- showe d romise rOblemS LONDON CLASSICAL PLAYERS (NORRINGTON)
mances were, the debut concert showed that much re- p ’ p 5 | 4 | 29 | PAVAROTTI AT CARNEGIE HALL  Lonoon 421526 IANG PAVAROTTI
mains to be done before the ensemble can be considered
a serious competitor to more seasoned groups abroad. nies, and a live recording of the Tchaikovsky Piano Con- B A AESREERERIIEEREIC ELLOICONE BRI ey ST A
Still lacking were refinements of balance and transpar-  certo with the young Soviet artist Evgeny Kissin as so- ERDFAREGUIE
ency that authentic instruments can provide, particular-  loist. The label, however, does expect more from Kara- 71715 LYY mrE T OV G P (SHAW)
ly between strings and woodwinds. Blame some of this  jan, most likely with the Vienna Philharmonic. : : .
. . R . . 8 9|17 RACHMANINOFF: PIANO CONCERTO NO. 2  Rrca 7982RC
on the dull acoustics of the hall, some on inadequate re- At least six productions a year by the Australian Op- EVGENY KISSIN
hearsal, and some on just first-night jitters. era Company will be issued on wdeocasset‘pe by' Kultur 9 [ 10| 7 | REICH: DIFFERENT TRAINS nonesucr 79176
There seems no good reason why these early prob- Int'l. A new five-year pact between the parties will cover THE KRONOS QUARTET
lems should resist solution for long. The player pool in  past te,leviseq productions as well as new material. 10 | 8 | 47 | WAGNER: THE “RING” WITHOUT WORDS  tetarc o 80154
New York is deep and skilled, and Pinnock is a commit-  “Tosca,” starring Eva Marton, and “Lucia Di Lammer- BERLIN PHILHARMONIC (MAAZEL)
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settes. Now it will be releasing tape versions of some of  phony Orchestra. The pact runs three years, beginning 15 | 13| 5 | MUSIC OF SAMUEL BARBER B Ry — ST
its more popular classical titles as well, among them Vi-  October 1990 . . . Recordings by Jan Peerce and Arturo - 5
valdi’s “Four Seasons,” its “The ‘Ring’ Without Words” Toscanini are seminar subjects at the 23rd annual con- 16 | 15| 25 | MAHLER: SYMPHONY NO. 2 wca MC‘ES“&)‘N SYMPHONY (KAPLAN)
conducted by Lorin Maazel, as well as a Barber album.  ference of the Assn. for Recorded Sound Collections, to
g g 3 . 17 GLASS: 1000 AIRPLANES ON THE ROOF  vIRGIN 91065
Upcoming Telarc record productions include an Elgar  be held May 31-June 3 at the Univ. of Kansas. 18139 VARIOUS ARTISTS
18 |16 77 HOROWITZ PLAYS MOZART DG 423-287
VLADIMIR HOROWITZ
ADVERTISEMENT! 1719 | 19 | 19 | BACH: SONATAS & PARTITAS  anceL cocs 49483
ITZHAK PERLMAN
CONDUCTING DOMINGO AT THE CBS M ASTERWORKS I OP 10 20 | 17 | 29 | LUCIANO PAVAROTTI IN CONCERT  cs wx-44316
PHILHARMONIC LUCIANO PAVAROTTI
BUSINESS 21 | 251 3 MUSIC OF GABRIELI  TELARC CD-80204
THE EMPIRE BRASS
HOROWITZ IN MOSCOW DG 419-499
= PLACIDO DOMINGO 22 | 23133 VLADIMIR HOROWITZ
g WINTER WAS HARD  NoNESUCH 79181
23 |24 |29
% THE KRONOS QUARTET
1 = FIVE CENTURIES OF THE SPANISH GUITAR  mca MCAD-42071
11 TITLE ARTIST 24 |NEWD ANDRES SEGOVIA
7 GABRIELI/MONTEVERDI: ANTIPHONAL MUSIC  c8S MK-44931
Take our your tux or favorite gown, DOMINGO AT THE PHILHARMONIC 25 |NEWD CANADIAN BRASS
crack open the bubbly, and open your invita- @ MK 44942
tion to the classical event of the year... NEW YORK PHILHARMONIC/ZUBIN MEHTA
Domingo At The Philharmonic. A New 9 PERHAPS LOVE TOP CROSSOVER ALBUMS ™
. 73
Year’s Eve spectacular, recorded “Live” and MK 37243 with JOHN DENVER e ey
now available on CBS Masterworks. -
This o celebration. broadeast to A LOVE UNTIL THE END OF TIME 1 | 1 | 13| UTE LEMPER SINGS KURT WEILL  (oN0ON 425:204 9 weeks at No. One
[his dazzling ’ 3 | (Domingo’s Greatest Love Songs) UTE LEMPER
millions on PBS, drew out t?e stars and the MK 42520 o AU (G 51, |5 | VICTORY AT SEA veianccoso17s
superstar performances as Zubin Mehta and CINCINNATI POPS (KUNZEL)
the New York Philharmonic led Placido 4 3?‘3’9536:0“ NIGHTS FOR ME 3 |6 | 5 | POPS BRITANNIA erips 420946
Domingo through arias from La Traviata, BOSTON POPS (WILLIAMS)
Fedora, Guiditta, the “Cherry Duet” from GREAT LOVE SCENES 4 | 3 |33 | SHOW BOAT  anceL aza0108
L’Amico Fritz, and, as an encore, 4 stunning 5 MK 39030 VON STADE, HADLEY, STRATAS (MCGLINN)_
new arrangement of “Granada” with KIRI TE KANAWA, ILEANA COTRUBAS, RENATA SCOTTO 5 | 5 |1, | MANCINI'S GREATEST HITS  Tevarc co-80183
MY LIFE FOR A SONG CINCINNATI POPS (KUNZEL)
6 | wkare 6 | 4 | 25 | BIG BAND HIT PARADE  TeLaRc CD 80177 o
Masterworks Offers i CINCINNATI POPS (KUNZEL)
. . ZARZUELA ARIAS & DUETS JAMES GALWAY'S GREATEST HITS Rrca 7778-RC
Date With Domingo; 7 | w20 o (VA LT 71718 JAMES GALWAY
i DIGITAL JUKEBOX  PHILIPS 422 064
Promises To Be DOMINGO! 8 |83 BOSTON POPS (WILLIAMS)
A Real Chart-Breaker! 8 | (Arias by Puccini, Donizetti, Verd, etc.) 9 | g | 17 | RAMIREZ MISA CRIOLLA rriies 420955
JOSE CARRERAS
. . - : simpl ALWAYS IN MY HEART 10 |10 15 20TH ANNIVERSARY COLLECTION  ANGEL CDM-69375 )
isn’?Ut, lfahSl;:gllz date ‘;relth D(()) (%l?can Py 9 (The Songs Of Ernesto Lecuona) THE KING'S SINGERS
enough, are ERIS I re,y MK 38828 1 (11|37 THE SOUND OF MUSIC  TELARC CD-80162
look forward to: This summer, he'll be star- VON STADE, CINCINNATI POPS (KUNZEL)
rngin t}}e premiere mco@ng of Masmgms 10 ADORO 12 | 13| 31 | SOUSA: MARCHES  nimeus nis129 ol
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Merger Mania—When Will it End?
{5 Why Have Expectations in Music as
L= an Investment Never been Higher?
b The Last Verse to this Song Has

/} Yet to Be Written ...

{@ By KEN TERRY

. : ver the past few years, more major publishing firms have
heat 2 } [ohe D changed hands than in any period since the Hollywood stu-
- 38 ':: 4 2 dios gobbled up the old Tin Pan Alley publishers. Nearly a
3 o i b billion dollars has been exchanged or earmarked for transfer in
& these deals, which have completely changed the face of the pub-

lishing worid.

At the same time, however, new firms such as Geffen Music,
v Windswept Pacific, and All-Nations Music have arisen to exploit
niches in the ever-growing music marketplace. And some medi-
um-sized concerns, including the publishing divisions of Poly-
) Gram, BMG and CBS, have expanded through acquisitions.

The merger mania began in the early '80s with PolyGram'’s
sale of Chappell Music to Boston Ventures, Freddy Bienstock,
and other investors for $109 million. Around the same time,
A CBS Inc. and some insurance companies acquired UA Music for
- $69 million, and UA’s catalogs were incorporated in CBS Songs.
= 3 These prices were dwarfed in 1986 by SBK's purchase of CBS
o : Songs for about $125 million. The following year, Warner Com-
& 2 o munications Inc. acquired Chappell Music for twice that amount,
e 0 o RS 3 X combining Chappell with Warner Bros. Music to form the world’s
: largest publishing entity.

Continuing the geometric increase in the size of the deals, SBK
was sold early this year to Thorn-EMI for $337 million. When
SBK and EMI Music Publishing -are integrated, they will consti-
tute a publishing goliath in the same league as Warner-Chappell.

On a somewhat smaller scale, Britain's Filmtrax acquired the
Columbia Pictures Music Group and Ivan Mogull Music for a total
of $70 million; CBS purchased Tree Intemational in January for
$40 million; PolyGram bought Welk Music in October for $25
million; Warner-Chappell bought Birch Tree Music last fall for be-
tween $17 million and $25 million, according to various reports;
and Windswept Pacific purchased the 3ig Seven catalog for
about $10 million.

What does this merger mania mean, and when will it end?

Les Bider, president of Warner-Chappzll, does not think the
merger trend has “necessarily peaked.” But he does expect the
sale prices of publishing units to flatten out. “In the U.S. mar-
ket,” he says, “prices of publishing companies will not accelerate
as they have in the past.”

While he agrees that sale prices have gone up faster than net

publishing shares, Bider maintains that Warner's purchase of

Chappell for roughly $250 million was based on *‘historic

earnings, aside from having great expectations for the fu-
ture.”
Now, however, he says, potential buyers are starting to set

a value on publishing companies “based on anticipation of fu-

ture earnings that are in excess of historic earnings.
“If you figure mechanical, performance, and synch fees are
going to increase, that's going to accelerate the prices you pay
(Continued on page M-16)
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ore than 50% of Billboard's 1989 list of top pop
songwriters is comprised of singer/songwriters.
Heading the list, not surprisingly, is George Mi-
chzel, who also captured nine of Billboard's 1988 Year-End
Awards, including top pop artist of the year. Michael, who
placed fourth on last year's top songwriters' list, scored with
four of his recordings, plus a collaboration with, and record-
ed by, Deon Estus, Michael’s longtime bass player.

However, the dominant songwriter on this year's recap is
former Deele member Kenneth “Babyface” Edmonds (# 4).
Babyface is represented by 10 tunes, 9 of which are col-
laborations. Eight of these were cowritten with former
Deelemate Antonio “L.A."" Reid (# 14), six of which have
shared credits with Daryl Simmons (#17).

The Babyface/L.A./Simmons triumvirate's songs were re-
corded by an impressive array of artists—Paula Abdul, Bob-
by Brown, Karyn White, Sheena Easton, and the Boys. Addi-
tionally, Pebbles charted with Babyface/L.A.'s “Girlfriend,”
while the Deele recorded another Babyface effort, “Two Oc-
casions.”

Also displaying wide appeal to a diverse group of acts was
Desmond Child (#8), who charted with seven collabora-
tions recorded by Cher, Joan Jett & the Blackhearts, Bon
Jovi, Kiss, and Aerosmith.

Other top writers whose charted songs were recorded by
a variety of artists include: Diane Warren (#6, #14 last
year) with tunes by Belinda Carlisle, Chicago, Cheap Trick,
and Aretha Franklin & Elton John; Full Force (#7, #7 last
year) with songs by Samantha Fox, Cheryl “Pepsii” Ritey,
and Lisa Lisa & Cult Jam; and Richard Marx (#10, #12
last year) with singles by Vixen and Ann Wilson & Robin Zan-
der, as well as his own recordings.

In addition to those previously mentioned, the songwriters
who placed in the top 20 both this year and last are: Debbie
Gibson (# 3, #6 in '88); Michael Jackson (#5, #3in'88);
and Wilt Jennings (# 20, #9 in '88).

1. GEORGE MICHAEL

a. “Father Figure"—George Michael—Columbia—(Chap-
pell, ASCAP/Morrison Leahy, ASCAP)

b. “One More Try"—George Michael—Columbia—(Chap-
pell, ASCAP/Morrison Leahy, ASCAP)

c. “Monkey"'—George Michael—Columbia—(Chappelil,
ASCAP/Morrison Leahy, ASCAP)

d. “Kissing A Fool"—George Michael—Columbia—(Chap-
pell, ASCAP/Morrison Leahy, ASCAP)

e. "Heaven Help Me”—Deon Estus—Mika—(cowriter Deon
Estus—Estus, BMi/Rok-Mil, BMI/SBK Blackwood, BMI/
Morrison Leahy, ASCAP/Chappell, ASCAP)

2. GUNS N’ ROSES

a. “Sweet Child O' Mine”"—Guns N’ Roses—Geffen—(Guns
N’ Roses, ASCAP)

b. “Paradise City’"—Guns N’ Roses—Geffen—(Guns N’
Roses, ASCAP)

c. “Welcome To The Jungle”—Guns N’ Roses—Geffen—
(Guns N’ Roses, ASCAP)

d. “Patience”—Guns N' Roses—Geffen—(Guns N’ Roses,
ASCAP)

3. DEBBIE GIBSON

a. "Foolish Beat”"—Debbie Gibson—Atlantic—(Creative
Bloc, ASCAP/Deborah Ann’'s, ASCAP)

b. *Out Of The Blue”"—Debbie Gibson—Atlantic—(Creative
Bloc, ASCAP/Deborah Ann's, ASCAP)

c. “Staying Together’—Debbie Gibson—Atlantic—(Cre-
ative Bloc, ASCAP/Deborah Ann’'s, ASCAP)

d. “Lost In Your Eyes’—Debbie Gibson—Atlantic—(Cre-
ative Bloc, ASCAP/Deborah Ann’s, ASCAP)

e. “FElectric Youth"—Debbie Gibson—Atlantic—(Creative
Bloc, ASCAP/Deborah Ann's, ASCAP)

4. BABYFACE

a. “Qirlfriend”"—Pebbles—MCA—(Cowriter L.A. Reid—
Kermy, BMI/Hip Trip, BM})

b. “Two Occasions”"—The Deele—Solar—(Cowriters Dee,
Johnson—Hip Trip, BMI/Hip Chic, BMI/Mister John-
son’'s Jams, BMl/Peer-Southern, ASCAP/Tammi, BMI)

c. “Knocked Out'—Paula Abdul—Virgin—(Cowriters L.A.
Reid, Daryl Simmons—Kermy, BMI/Hip Trip, BMI)

d. “Don’t Be Cruel”—Bobby Brown—MCA—(Cowriters L.A.
Reid, Daryl Simmons—Hip Trip, BMI/Kear, BMI/Wil-He,
BMI)

e. “The Way You Love Me"—Karyn White—Warner Bros.—
(Cowriters L.A. Reid, Daryl Simmons—Kear, BMI/Hip
Trip, BMI/Green Skirt, BMI)

f. “The Lover In Me"—Sheena Easton—MCA—(Cowriters
L.A. Reid, Daryl Simmons—Hip Trip, BMI/Kear, BMI/
Green Skirt, BMI)

g. “Dial My Heart"—The Boys—Motown—(Cowriters L.A.
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If a scng has more t-an one songwriter, the points accLmis-
lated for each song_ are equally divided among cowriters.
The ordzr in which irformation appears is songwriter, song
title, reco=ding artist- record label, cowriter, publisher, per-
forminag rig1ts organ zat.or.

Kenneth ‘Baby-
face’ Edmonds &
Antonio ‘L.A." Reid

Michael Jackson

George Michael

MUSIG PUBLISHING

Reid, Dary! Simmons—Kear, BMI/Hip Trip, BMI)

h. “Roni"—Bobby Brown—MCA—(Kear, BMI/Hip Trip,
BMI)

i. “Superwoman’’—Karyn White—Warner Bros.—(Co-
writers L.A. Reid, Daryl Simmons—Kear, BMI/Hip Trip,
BMI/Green Skirt, BMI)

j. “Every Little Step”"—Bobby Brown—MCA—(Cowriter L.A.
Reid—Kear, BMI/Hip Trip, BMI)

5. MICHAEL JACKSON

a. "Dirty Diana”"—Michael Jackson—Epic—(Mijac, BMI/
Warner-Tamerlane, BMI)

b. “Fat”"—Al Yankovic—Rock’N'Roll/EPA—(Mijac, BMI/
Warner-Tamerlane, BMI)

c. “Another Part Of Me"—Michael Jackson—Epic—(Mijac,
BMI/Warner-Tamerlane, BMI)

d. “Smooth Criminal”—Michael Jackson—Epic—(Mijac,
BMI/Warner-Tamerlane, BMI)

6. DIANE WARREN

a. "I Get Weak''—Belinda Carlisle—MCA—(Realsongs,
ASCAP)

b. “I Don't Wanna Live Without Your Love”—Chicago—Re-

prise—(Cowriter Albert Hammond—Realsongs, ASCAP/

Albert Hammond, ASCAP/WB, ASCAP)

“Look Away''—Chicago—Reprise—(Realsongs, ASCAP)

“Ghost Town"—Cheap Trick—Epic—(Cowriter Rick Niel-

sen—Consenting Adult, BMI|/Realsongs, ASCAP/Screen

Gems-EMI, BM!)

e. “Through The Storm”—Aretha Franklin & Elton John—
Arista—(Cowriter Albert Hammond—Albert Hammond,
ASCAP/WB, ASCAP/Realsongs, ASCAP)

ao

7. FULL FORCE

a. "Naughty Girls (Need Love Too)"'—Samantha Fox—
Jive—(Forceful, BMI/Willesden, BMI)

b. “Thanks For My Child"—Cheryl “Pepsii" Riley—Colum-
bia—(Forceful, BMI/Willesden, BMI)

c. ‘| Wanna Have Some Fun”"—Samantha Fox—Jive—
(Forceful, BMI/Willesden, BMI)

d. “Little Jackie Wants To Be A Star’—Lisa Lisa & Cult
Jam—Columbia—(Forceful, BMI/Willesden, BMI/My!
My!, BMI)

8. DESMOND CHILD

a. “We All Sleep Alone"—Cher—(Cowriters Jon Bon Jovi,
Richie Sambora—SBK April, ASCAP/Desmobile,
ASCAP/Bon Jovi, ASCAP/Songs of PolyGram, BMI)

b. “I Hate Myself For Loving You'—Joan Jett & the Black-
hearts—Blackheart—(Cowriter Joan Jett—Lagunatic,
BMI/Desmobile, ASCAP/SBK April, ASCAP/Virgin
Songs, BMI)

c. “Bad Medicine”—Bon Jovi—Mercury—(Cowriters Jon
Bon Jovi, Richie Sambora—Bon Jovi, ASCAP/New lJer-
sey Underground, ASCAP/Songs Of PolyGram, BMi/
Desmobile, ASCAP/SBK April, ASCAP)

d. “Born To Be My Baby"'—Bon Jovi—Mercury—(Cowriters
Jon Bon Jovi, Richie Sambora—Bon Jovi, ASCAP/New
Jersey Underground, ASCAP/Songs Of PolyGram, BMI/
Desmobite, ASCAP/SBK April, ASCAP)

e. “Little Liar"—Joan Jett & the Blackhearts—Bilackheart—
(Cowriter Joan Jett—Lagunatic, BMI/Desmobile,
ASCAP/SBK April, ASCAP/Virgin Songs, BM!)

f. “Let’'s Put The X In Sex"—KISS—Mercury—(Cowriter
Paul Stanley—Paul Stanley, ASCAP/Desmobile, ASCAP/
SBK April, ASCAP)

g. "Angel”—Aerosmith—Geffen—(Cowriter Steven Tyler—
Aero Dynamics, BMil/Desmobile, ASCAP/SBK April,
ASCAP)

9. MAURICE STARR
a. “Please Don’t Go Girl"—New Kids On The Block—Colum-
bia—(Maurice Starr, ASCAP/SBK April, ASCAP)
b. “You Got It (The Right Stuff)”’—New Kids On The Block—
Columbia—(Maurice Starr, ASCAP/SBK April, ASCAP)
c. “I'll Be Loving You (Forever)”"—New Kids On The Block—
Columbia—(SBK April, ASCAP)

10. RICHARD MARX

a. “Endless Summer Nights'—Richard Marx—EMI-Manhat-
tan—(Chi-Boy, ASCAP)

b. “Hold On To The Nights"—
tan—(Chi-Boy, ASCAP)

c. “Edge Of A Broken Heart"—Vixen—EMi}—(Cowriter Fee
Waybill—Chi-Boy, ASCAP/Feesongs, ASCAP).

d. “Surrender To Me"—Ann Wilson & Robin Zander—Capi-
tol—(Co-writer R. Vannelli—Rockwood, BMI/Security
Hogg, ASCAP/United Artists, ASCAP/SBK April, ASCAP/

(Continued on page M-22)

Richard Marx—EMI-Manhat-
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THE EMI

OUR POSITION:

WITH THE RECENT
ACQUISITION OF
SBK,

' OUR POSITION OF
LEADERSHIP IN
MUSIC PUBLISHING
IS EVEN MORE
FIRMLY

ESTABLISHED.

EMI— THE WORLD’S
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DIFFERENCE!

OUR PEOPLE:

WHO CONTINUE
TO MAKE THE
DIFFERENCE.

JOHN ANDERSON, SELINE ANNE ARMBECK, MARTIN N. BANDIER,
JOANNE R. BORIS, NANCY BRENNAN, MARK BRIGHT, BRIAN BUSH, LUIS CALVO,
JOSE CRUZ, JAN VAN DUCK, STEFAN EGMAR, PETER ENDE, STEVEN E. FRET,
CELIA FROEHLIG, OLE GEORG, TRACY B. GERSHON, JAMES A. GILMER JR,
ROSS ELLIOT GRUBER, R. J. HERNANDEZ, OLIVIER HURET, ROBBIE KALLENBACK,
GARY H. KLEIN, CHARLES A. KOPPELMAN, DAVID E. LANDAU,
SUZANNE A. LANDRY, JOYCE LAPINSKY, BIRGITTA LEMBKE, PATRICIA A. LUCAS,
MARIA MARGARITI, ANTONIO MARRAPODI, MICHAEL McCARTY,
ARTHUR B. MOGUL, DEIRDRE O’HARA, JOOST VAN OS, ROBIN L. PALMER,
JOSE ANTONIO PERDOMO, BEH SUAT PHENG, JOSE PORTUNATO,
SAMUEL J. RAMAGE, PETER REICHARDT, IRWIN Z. ROBINSON,
HAROLD ROSENBLUM, HATSUTARO SUZUKI, JOHN J. TITTA,

KAREN RAE WINGATE, ARJEN WITTE, TERESA YIU, ANTONIO FRITZY ZOZAYA

LEADING MUSIC PUBLISHER.
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Royalties Run Out on
Greatest Hits of the "20s
as Old Faves Slip into
Public Domain

By IRV LICHTMAN

Id-line music publishers may shudder and songwriter
estates may cringe, but the decade ahead will begin to

see many of the great songs written in the “golden
age” of songwriting fall into public domain in the U.S. No
longer will royalty payments of any kind be required for use
of the works of many of the world’s most beloved songwrit-
ers.

Although many turn-of-the-century favorites are already
in the public domain—having completed a
life span of 75 years—the floodgates will
be flung wide beginning in the mid-"90s to
allow a tidal wave of standards to enter PD
status. They will be the products of the
'20s, when the U.S." top composers and
lyricists started generating their most pop-
ular songs.

One of the ironies of copyrights in the
September of their years is that many have
had a renewal of their earnings power in re-
cent years because of increased usage of
old favorites by cable TV, home video,

er 19 years, giving them a total life span of 75 years.

Indeed, many songs, including those by ASCAP co-
founders Victor Herbert and Irving Berlin as well as by many
other early 20th-century writers, have already fallen into the
public domain. Berlin has lived to see his “‘Alexander’s Rag-
time Band,” writtenin 1911, become PD—on Jan. 1, 1987.

Besides the creations of Herbert and Berlin, song trea-
sures by George M. Cohan, Fritz Kreisler, Fred Fisher, Shel-
ton Brooks. L. Wolfe Gilbert, and Otto Harbach met the fate
of PD status in the '80s.

For Cohan material, the decade of the '80s began with PD
status for three of his classics, “You're A Grand Old Flag,"”
““Give My Regards To Broadway,” and ‘'Yankee Doodle
Boy,” all published in 1904, meaning that their last year of
copyright protection was 1979.

Other turn-of-the-century standards that have entered
public domain in the past decade or so are “'A Bird In Gilded
Cage" (1900), "Bill Bailey Won't You Please Come Home”
(1902), “Sweet Adeline” (1903), “Meet Me In St. Louis,
Louis” (1904), “Anchors Aweigh” (1907) and “By The
Light Of The Silvery Moon (1909).

Although it won't enter PD status for another 13 years,
the classic Jerome Kern & Oscar Hammerstein |l score for
“Show Boat" is a prime example of a '20s
show loaded with song plums. Among them
are “‘Ol' Man River,” ‘“Make Believe,”
“Can’'t Help Lovin' Dat Man,” “Why Do |
Love You,” and “Bill” (an earlier Kern song
with lyrics by P.G. Wodehouse). That
“Show Boat” still commands tribute of
mythic proportions is shown by the release
this year of a well-received, scholarly three-
CD reconstruction of the original score on
Angel Records. The original publisher of
“Show Boat" was Kern's T.B. Harms, a part
of the Lawrence Welk music publishing

compact disk releases and jingles.

But for dozens of still-popular stan-
dards, time is running out on their ability to
generate income for their writers or estates
and, of course, music publishers, including the inheritors of
original publisher catalogs.

These standard-laden firms include such giants as
Warner-Chappell, SBK, Famous Music, and MPL Communi-
cations (the publishing unit owned by Paul McCartney),
among others. Of course, as more and more songs of note
become PD, their former pub-
lishers will be under greater
pressure to produce current hit
copyrights or face the prospect
of a much lower value for their
catalogs—a value that has
reached a peak with the sale of
the SBK catalog to Thorn-EMI
for more than $300 million.

The '20s were the years in
which Irving Berlin and Jerome
Kern, already hitmakers, began
to create their greatest body of
work. The decade was also wit-
ness to the creation of a bounty
of evergreens penned by such
legendary writers as Oscar
Hammerstein Il, Cole Porter,
George and Ira Gershwin, Rich-
ard Rodgers & Lorenz Hart, Sig-
mund Romberg, Vincent You-
mans, Richard Whiting, Gus
Kahn, DeSylva, Brown & Henderson, and Walter Donaldson.
Many of these writers wrote mostly for the musical stage;
these scores were often the source of three or four stan-
dards apiece.

Actually, many standard copyrights would have been PD
much sooner had it not been for a
special feature of the 1976 Copy-
right Act that extended copyright
status for songs beyond the origi-
nal term specified in the old law
of 1909. Taking effect in January
1978, the revised copyright law
provided for a new term of copy-
right life in line with many other
nations: life of the author plus 50 -
years. Under features of the old
1909 Copyright Act, songs were
granted a total life span of 56
years, with a renewal after the
first 28 years. But for pre-1978
copyrights, the new act also ex-
tended their protection for anoth

Diane Warren

Marcus Lillington and
David Glasper of
Breathe

RA_R

holdings sold earlier this year to PolyGram.
George David Weiss, president of the
Songwriters Guild of America and a writer
himself, says he has no argument with the
notion of eventual public ownership of
copyrights and he in fact praises Congress
(Continued on page M-18)

Portable Keyboards,
Heavy Metal Books and
New Technology Expand
Print Music Horizons

he music print business, bolstered by new home tech-

nology and the booming sound of heavy metal, contin-

ued its sales upswing in 1988. In broader terms, a sig-
nificant factor in a healthy music print market is the nation’s
economic well-being, which, as always, boosts leisure-time
activities. For music print, a strong economy has fueled a
surge in portable electronic keyboard sales, which, in addi-
tion to other kinds of instrument purchases, keeps things
humming in the print field. But some members of the music
print community feel that the home electronic music boom
may be coming to a close.

Figures compiled by Hal Leonard Publishing, regarded as
the industry’s biggest producer of music print product, indi-
cate a total U.S. print industry business last year of about
$330 million at retail, or $165 at wholesale. This compares
to about $300 million at retail or $150 million at wholesale

in 1987 [Ed. note: music print

statistics are compiled by the

National Music Publishers
M Assn. but they were not avail-
i § able at this writing.]

Reflective of the impulse na-
ture of consumer interest in
the all-important easy-play
music print area, Keith Mar-
dak, president of Hal Leonard,
states, “When the economy is
good, business is going to be
good; if it's bad, business is
going to be bad.”

Although traditionat
sheet-music and folio
concepts continue to
move, print executives
report activity on print
product that takes ad-
vantage of newer tech-
nologies. Some compa-
nies, for instance, are
selling goods that in-
clude floppy disks that
provide either a rhyth-
mic backdrop or the
melody strains them-
selves.

Although coming off
a big year in 1988, when a sales increase of 13% exceeded
budget projections and profits were ahead as well, Hal Leon-
ard’'s Mardak is cautionary about the immediate future. “We
see music retailers out there sitting on a lot of instrument
inventory.”

Mardak suggests that interest in portable electronic pi-
anos may have reached the saturation point. He notes that
consumers purchased about 5 million units last year, a big
increase over the total of 3 1/2 million sold a year before.
There are about 15 million electronic keyboards in Ameri-
can homes. “That's a lot of homes,” Mardak says.

Barrie Edwards, president of Music Sales Corp., agrees,
although he goes a bit further in suggesting that youngsters
may have had their fill of electronic music. Edwards says,
“The [electronic] market is slowing down. We're basically
going from electronics to the roots: acoustic and rock guitar.
No matter how easy they've made playing the keyboard, you
still have to play it. Kids get more out of a guitar in a shorter
period of time.” For Edwards’ firm, he says it is well-posi-
tioned in catalog and exclusive artist and band deals to deal
with changing tastes in contemporary music.

A hot area for print firms, especially Hal Leonard, Warner
Bros. Publications and Cherry Lane Music, are heavy metal
transcriptions.

While not a musical idiom noted for its tunefulness or sen-
timentality, Mardak says the ability to play metal arrange-
ments note-for-note has appealed to rock enthusiasts. Such
books retail from about $17 to $25, with a volume featur-
ing the Def Leppard sound having hit the 50,000 mark, ac-
cording to Mardak. In a similar vein, adds Mardak, tran-
scribed scores duplicating the vocat styles of famous vocal
groups (i.e. the Beatles, Spyro Gyra and Blood, Sweat &
Tears) reflect another newer idea that's catching on.

While the band market is tapering off, Mardak says the
choral market is picking up. “There are community groups
being formed and even church groups are singing secular
music,” Mardak explains.

Jay Morgenstern, president of Warner Bros. Publications,
agrees that heavy metal books are doing very well, including
works by such stalwarts as Bon Jovi and Led Zeppelin.

In 1988, Morgenstern reports, the unit of Warner-Chap-

Richard Marx

The Escape Club

pell Music showed a gross print business that equalled the
prior year. But, he adds, profits were up, thanks largely to
cost-reductions mainly due to lower print runs on individual
titles. Morgenstern says the music print business faces a
profit squeeze, particularly in view of steadily increasing pa-
per costs. Made aware of Keith Mardak’s report of a good
1988 showing, Morgenstern jibes, *'I'm happy Keith is doing
well. You know, he handles, as he has for many years, Chap-
pell's printed product.” When Chappell Music was acquired
by Warner Bros. early last year a long music print relation-
ship between Chappell and Hal Leonard continued.

Warner Bros. expects a strong showing in the educational
print business this year. This stems in great deal from its
acquisition last year of Summy-Birchard, which has several

www americanradiohistorv com

- - ; .
L ,.%_ widely accepted teaching method courses, especially the re-
N Full Force (Continued on page M-20)
-
N ey
\.\‘_“&. = BILLBOARD MAY 27, 1989


www.americanradiohistory.com
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EVEN THOUGH THEY DON’T
ALWAYS SHARE THE SPOTLIGHT,
WE KNOW THATOUR PUBLISHERS

ARE AMONG THE MOST CREATIVE

MEMBERS WE HAVE. AFTER ALL,

ey THE BUSINESS TALENTS OF

“‘;"THESE MEN AND WOMEN BRING

Al
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SO THE NEXT TIME YOU
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A2 ‘.;HEAR A NEW SONG, REMEMBER:
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Giant Changes in Global Publishing Map Blur
Borders on Road to Single Euro Market in '92

By NIGEL HUNTER

s the last decade of the 20th century draws near, mu-
sic publishing generally appears to be in the biggest

transition period (not to say state of flux) in its his-
tory.

The publishing map is changing irrevocably and, in some
respects, diminishing. Giant multinational conglomerates
seem to be the main name of the game exemplified by
Warner-Chappell and, more recently, EMI Music Publish-
ing/SBK Songs. The latter marriage also made history in
that Charles Koppelman and Martin Bandier, two of the SBK
vendors, ended up running the whole merged show, a coup
which can have few precedents.

Confronted with these huge alliances, with multimillion
copyrights and dollars in the bank to match, the surviving
small independent publishing enterprises need strong
nerves, strong contracts with strong writer-performers and
more than a little luck to keep going.

But then again every
huge conglomerate may
well have a silver lining
which could go platinum
for minnow-sized com-
petitors. The massive
task of absorbing the re-
sults of merging a Chap-
pell with a Warner and
an SBK with an EMI in
terms of compatible
computerization and
catalog management
will take years rather
than months to com-
plete properly.

Inevitably along the
way, some writers will
get restless when they
find themselves talking
to strangers unfamiliar
with their deals and repertoire instead of the personal friend
who handted their business under the old regime and who
has probably been let go because of the merger. Discontent-
ed writers could well move elsewhere

Steve Winwood

nance of Anglo-American pop and rock repertoire. Bien-
stock believes this will continue because the main fountain-
heads of the international charts are American and British in
terms of films, TV and records.

Willem van Kooten, who heads Nada Music in Holland, is
also unperturbed about 1992. He asserts that trans-fron-
tier harmonization happened long ago in the music business
with releases of records simultaneously in most major terri-
tories.

“Harmonization in terms of central licensing and comput-
er systems makes sense,’” remarks van

Kooten, ‘‘although | can't see the copyright  Will Jennings

an producers must match
the standards of the UK,
but | hope that the national
identity of each country will
not be lost.”

Karnstedt also antici-
pates developments which
will transform record art-
ists into satellite stars with
the public selecting what
they want to see and hear
(and buy) at home from a
wide array of choice
through cable and satellite
sources.

Ralph Peer ll, who heads
the Peer-Southern interna-

Terence Trent D'Arby

societies agreeing on matters like that by
1992."

Michael Karnstedt, managing director of
Peer-Southern Music in West Germany,
forecasts that from 1992 English will be
confirmed as the official international lan-
guage of popular music. He also expects
the recording industry to contract into four
or five conglomerates, with no more than
four mechanical rights societies.

“I'm sure the record industry will work
much closer with music publishers and in-
dependent producers,” he adds. “Europe-

tional chain of publishing offices, is optimis-
tic about the chances of national music sur-
viving 1992.

“we'll be working tc boost the music of
each EEC country and trying to international-
ize it rather than just concentrating on An-
glo-American material. That means talking
about cooperative production on a pan-Euro-
pean basis.”

Andreas Budde of Budde Musikverlag,.
West Germany, believes actual harmoniza-

(Continued on page M-20)

MCPS: Moving Toward

troduced in the Copyright Act of 1911. Its designation

stems from the music boxes of the 19th century whose
mechanisms played popular tunes when the lids were
opened.

A statutory rate was established in the 1920s at 6.25%
of the list price of the sound carrier, and has remained in
force ever since apart from the modern compact disk. The
new U.K. Copyright Act, which is expected to reach the Stat-
ute Book before the parliamentary summer recess, abolish-
es the statutory rate.

Bob Montgomery, MD of the Mechanical Copyright Pro-
tection Society, believes the statutory ob-

The mechanical royalty payment in the U.K. was first in-

when legal circumstances permit, and
small could definitely seem beautiful.

Martin Costello of Complete Music in
the U.K. subscribes to that belief.

“We signed a band called the Primi-
tives last year against competition from
Warner-Chappell and BMG Music. They
went with us because we moved faster
and more efficiently. Obviously there are
worrying elements when you see the mar-
ket share of the conglomerates and you
can’t compete with them financially. They
will dominate the superstar end of the
market in terms of banking and adminis-
tration. But songwriters will want to go
back to people who can give them a di-
rect, personal service, and for creative
publishers there's still everything to play
for.”

Nineteen-ninety-two—or rather 1993
when the European single market harmo-
nization should theoretically all be in
place—is another matter exercising pub-
lishing minds. Those outside Europe geographically and
looking in on this forthcoming corporate entity are often un-
sure of the consequences.

ASCAP managing director Gloria Messinger voiced their
uncertainty in the ASCAP Diamond Jubilee supplement (Bill-
board, March 25) when she said that Americans must find
out what 1992 really means and their future role in Europe.
Carlin Music Corp. chief Freddy Bienstock, a regular com-
muter between the U.S. and Europe, takes a more laid-back
view of 1992 and ali that.

‘A lot of it is quite nebulous, although central licensing is
emerging as a fact,” he says. “This will cut out sub-publish-
ing deals, and will be more economical and profitable for in-
dependent music publishers, although unfortunately there
are less and less active independent publishers.”

A bone of contention in some parts of Europe is the domi-

Gloria Estefan
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ligation has served its purpose.

“It allowed the flow of works on to rec-
ord. And as far as | know, the 6.25% rate
was never undercut. The MCPS certainly
never licensed repertoire for less than
that percentage. Its disadvantage where
music publishers were concerned was
they could not prevent any record compa-
ny covering their material.

“The 6.25% was paid on the record
and not on the music it contained. There-
fore the copyright cadenza added to Bee-
thoven's Violin Concerto carries the full
6.25% while the rest of the work is out of
copyright. In future, record companies
will want to pay pro rata.”

Montgomery welcomes the end of the
statutory rate because it will facilitate
harmonization with the other European
Economic Community countries where
the BIEM/IFP! agreement prescribes a
higher rate (9.25%) and compulsory li-
censing does not exist and indeed is not
welcome under the terms of the Berne Convention.

“For new recordings it will not be possibie for a record
company to release a record without first obtaining permis-
sion,” Montgomery points out. “For many years there has
been a virtual automatic right for record companies to re-
cord, with payment once a quarter and a fixed royalty rate.
In my view the publishers should be excused if they use the
new legislation to change the balance of power. For the first
time it will be possible to stop the pressings of a record com-
pany which is consistently late in payment.”

The National Music Publishers Assn. of America, the U.K.
Music Publishers Assn. and the MCPS are united in their
wish to stop the American habit of controlled compositions
securing a foothold in the U.K. The MCPS, as a member of
BIEM, is altering its membership agreement to remove the
right of its members to license recordings. The society

A Billboard Spotlight
www americanradiohistorv com

Alignment With BIEM

would therefore become the central licensing authority act-
ing as sole and exclusive agent.

“Some publishers may not wish to do this,” acknowiedges
Montgomery, “but eventually | think they'll see the benefits.
With such a mandate, the MCPS will be able to align itselt
with BIEM.”

With the blessing of the U.K. MPA, which owns the MCPS,
the latter is finalizing a central licensing scheme for the U.K.
based on the BIEM/IFPI agreement. Small record compa-
nies would need to apply in advance for a license, and the
MCPS would price the “statutory nofice” as it does now,
precoding the license to enable distribution to be made
swiftly after receipt of the money.

Large record companies would be cffered an agreement
similar to the current MCPS/BPI arrangement in terms of
payment and procedures, and these ccmpanies would apply
to the MCPS for preclearance.

“We are updating our computer hardware to handle a
much increased volume of transactians,” discloses Mont-
gomery. “‘l have no doubt we can do it. but we must demon-
strate that fact to the publishers.”

Frans de Wit, MD of EMI Music Publishing and president
of the MPA, does not regret the passing of the statutory rate
and sees the MCPS as the ideal vehicie for the future.

“It was a good thing for its time, but with the rise in the
mechanical rate on the European mainland, it's right for us
to seek parity in 1992.The MCPS is the one and only body
to handle mechanicats in the future. It has the infrastructure
and the experience, and could well become an important ele-
ment in Europe ahead of other collecting societies.”

De Wit sees the prime goal for safeguarding the future in
terms of assured mechanical royaities for music publishers
as a unified industry without dissensian. Jonathan Simon, a
Chappell veteran of 30 years and now MD:-of Odyssey Music
and State Music, agrees, but wornders whether that unity will
be forthcoming.

“An equitable mechanical rate for the future depends on
the industry being sufficiently resolved and united. If the
past is anything to go by, the publishers will get caned and
cower in a corner. But they have become aware of the im-
portance of endorsing their
society, the MCPS, and if
they continue to do so, we
have & very good chance of
coming through the negoti-
ations with something
which will take us into the
'90s with some confi-
dence.”” NIGEL HUNTER

Elliott Wolff

BILLBOARD MAY 27, 1989
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How to Survive in Corporate Country By
Thinking Nationally, Acting Independently

By GERRY WOOD

the door of the first Music Row publishing company he

found, the sign on the door might say, as never before:
"Don’t come in unless you've got a hit."”

In smaller print it says: "If you don't have the talent of
someone who has already had a major hit, forget about
knocking on our door, okay?"

At the few publishing companies that don’t hang the
dreaded sign, he might meet Chuck Neese or Pat Higdon or
Bob Beckham who says, "God, | love your songs. Let's do
something.”

Welcome to Music City 1989, the year that corporate city
became corporate country. And if our Kris doesn’'t meet
these mavericks, he just might meet up with the conclusion
that he'd better stick with the day-job. But, no, he's a survi-
vor.

The survivors, that hardy band of fellow travelers who
have managed to keep their heads (well, at least most of
their heads) above the turbulent waters of Lake Nashville
while hundreds of nearby piranhas are frightened off only by
the approaching sharks in a frenzied state of mind—these
are the winners.

If Kris Kristofferson walked into Nashville today and up to

Tim Wipperman, VP and executive GM of Warner-Chappell
Music in Nashville. He started in 1971 working for Chet At-
kins and Jerry Reed at Vector Music. In a typical cause-and-
effect move, he soon moved to Cedarwood when Roger So-
vine moved from Cedarwood to BMI, when Harry Warner
moved from BMI to Vector. In 1972, Wipperman moved to
Combine Music (“Bob Beckham taught me the street.”) In
1975, he moved to Warner Bros. Music and survived intact
when WB snapped up famed Chappell catalog, becoming

“My job is the art of applied schlzophrema cooly advises

How did Wipperman survive? “In order to be successful
here and stay even with the competition outside the city, I've
had to grow in my abilities other than just Nashville-orient-
ed.” That means the movie business because W-C does a lot
of movie work, as well as television business and foreign
sub-publishing. “There's a lot of money to be made by utiliz-
ing copyrights outside of Nashville that wasn’t done in the
old days but you now have to do to make money.” Besides
trying to be “‘as multifaceted as | can,” Wipperman offers
one more survival clue: "It takes blind running luck some-

5 g

Anyhm you see corporate takeovers,
yu'll see entrepreneurial spirits
pnpplng up on every corner. Some will
. survive; ume won't. The opportunity

+is golden . . .
DONNA HILLEY
Senior YP & CEO, Tree International
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times.”

Recognizing that some mega-publishers are getting a bad
rap (deserved or not) from songwriters leery of corpora-
tions who dine on other corporations, Wipperman is launch-
ing what might turn out to be a new trend: setting up corpo-
rate corps with satellite companies. When a W-C employee
wanted to go in business for himself, Wipperman formed a
joint venture with him, allowing W-C to have the right of first
refusal on any writers he signs. Thus Pat Higdon established

Chuck Neese and The New Company.

Philosophizes Wipperman: “Let [these writers] sign with a
Higdon or Neese where they feel they have the individual-
ized attention yet have all the benefits of the corporate mus-
cle.” It's a back to the future move to the days when most
Nashville publishing firms claimed three or four writers
tops. “With the mergers there are problems of image, be it
factual or not,” admits Wipperman. “That's irrelevant. The
psychological perception is what's really important. Some
writers are just more comfortable psychologically in a small-
er environment with less people.”

The times they are a-changing, agrees Jimmy Gilmer,
head of the SBK outpost in Nashville. The old Nashville days’
philosophy was "strictly find the song and go get it cut,” he
advises. “Everybody was a one-man operation—now you
have a lot of employees and you have to develop manage-
ment skills and know how to relate with your employees and
how to maintain budgets.”

Gilmer came to Nashville in 1969 as his recording career
(peaking in 1963 with Billboard’s No. 1 pop song of the
year, “Sugar Shack") was single-handedly destroyed by the
Beatles and the British invasion. He took over the United
Artists music office for his first publishing gig. “Two years
after | was here, there was a big crunch at UA, and they de-
cided to close the Nashville office.” When UA shut down, Gil-
mer went to Tree for a year. A year later, Mike Stewart
[who was running UA] realized they made a mistake closing
the operation and wanted to know if | would like to come
back and start it again.”

Gilmer returned in 1973 and stayed there until 1983
when it was purchased by CBS. The former Fireball leader
then headed CBS Songs until it was purchased by SBK this
year. Now, once again, this music business veteran faces an
unsure future (at least at this printing): ““I've been at SBK

Warner-Chappell. Patrick Joseph Music, a ploy that worked previously with (Continued on page M-14)
e e

If an EMI/SBK deal is finalized, it
would bring to three the number of
music publishing multinationals with
wholly owned affiliates in all 25-30
important global territories. The Warner

And then there were three.

(Reprinted from December 3, 1988)

PEErMUSIC

acquisition of Chappell reduced the
number to four, including EMI, SBK,
and Peer-Southern music, a pioneer in
establishing broad international rep-
resentation through its own offices.

we make music happen all over the world

A Billboard Spotlight
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WHEN IN ROME TEARS FOR FEARS JUNKYARD
DIRTY WHITE BOY BOBBY NUNN 0.M.D. THE CHRISTIANS
ALISON MOYET 0ZZY 0SBOURNE COCTEAU TWINS BRYAN FERRY
CIRCUS OF POWER BROS. JEFFREY COHEN
DEJA XTC GOLD MOUNTAIN MUSIC ABC INNERCITY
PETE SINFIELD ANDY McCOY GREGG ALEXANDER % 3au
LEMEL HUMES CUTTING CREW COLD CUT RUSS BALLARD
JULIAN COPE ELLEN SHIPLEY AMBITIOUS LOVERS
FEARGAL SHARKEY BIG COUNTRY BASIA
BREATHE MIKE OLDFIELD DEREK BRAMBLE
CULTURE CLUB SIMPLE MINDS SOUL Il SOUL
ANDRE CLEVELAND JERMAINE STEWART '
TPAU WINGER ROXX GANG GENE GRIFFIN COOKIE CREW FLESH FOR LULU
ANTHONY MORE GOODBYE MR. McKENZIE FINE YOUNG CANNIBALS
SHARK ISLAND SUGARCUBES FRANNE GOLDE ACE FREHLEY
VOODOO CATS ROGER TAYLOR HUMAN LEAGUE JANE’S ADDICTION
BULLET BOYS VOICE OF THE BEEHIVE SWING OUT SISTER GARY TAYLOR
JOAN JETT ZTOYZ OLIVERLEIBER RICHARD SCHER SQUEEZE
PHIL JOHNSTONE IT'S IMMATERIAL PET SHOP BOYS CHINA CRISIS
WARREN ZEVON LOOSE ENDS RITA MITSOUKO HENR
RAILWAY CHILDREN NENEH CHERRY MILES JAYE STEPHEN MARLEY
KAT MAN DU KILL FOR THRILLS DONNY OSMOND GAR
TERENCE TRENT D’ARBY WILD WEEKEND KINGS OF THE SUN
WEST ARKEEN TEXAS TERESA STRALEY ALLEE WILLIS ELLIOT
COLIN JAMES  IN TUA NUA



www.americanradiohistory.com

Smarter Befter

I d
h

The United States Constitution—
which we studied theraughly
before coming to America just fifteen months ago—
' states that all men are created equal.
It makes no mzntion ¢f music publishers.
3
$ I osoif Virgin Music songwriters have dominated
: the Billboard charts
for the past year, were hardly to blame.

We've had thirty-one Top 30 singles

and sixteen Top 10 hits, in

addition to six No. 1 songs performed by
Paula Abdul, Bobby Brown, Belinda Carlisle,
Terence Trent D’Arby and Fine Young Cannibals.

Richerd Griffiths, President
ln December’ Davic Steel, Vice President/East Coast

! i i Kaz Lt iya, Vice President of A&R
we were ranked as Top Pop Singles Publisher R e

by Bi"board, and we Currently have oo Young, Director of Repertoire

fOUTteen SongS in the HOt 100 Guy Eckstine, Creative Manager
" Virgia Music, Inc. (ASCAP)
Virgia Songs, Inc. (BMI)

LEE SUMMER Virgin Music in America. Its a perfect union. yos angetes

827 I. Hilldale Ave.

PLL. JON LIND THE THE RS A 00
VIOORE METALBLADE MUSIC : o e s
WARRANT INDIGO GIRLS it

30 West 21st St.
3rd Roor

OLFF New York, NY 10010
Tel: 212-206-9104
Sl EE5 S ——————  Fax: 212-929-2091

rn . Mmcecrirca Telex 753-511—VIRGIN NYK

Virgin Masic
Unequall2d Opportunity ©1989Virgin Musicrinc,
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CORPORATE COUNTRY

(Continued from page M-10)

two years and don't know where I'm going now—I'd like to
think I'm going to be working for EMI two months from
now."”

Gilmer, who should have six company watches by now,
notes that American business life is speeding up in all fields,
not just music: “Investors in leveraged buyouts came into
play, looking for the fast return. The old concept we grew up
with—that if you were a loyal, hard-working employee and
you were there for life and you had a retirement package—
just doesn’t exist anymore.”

Like every executive contacted for this article, Gilmer pre-
dicted that the cyclical nature of the publishing business will
create a role in the future for the small independents—the
Trees, Combines, Acuff-Roses—who made Nashville one of
the world’s hottest catalog centers. “Now that we're down to
a handful of maiors who seem to control 90% of all the
companies, the end result is going to be the independents’
resurgence.” And he reflects the theme posed by Wipper-
man. “It might be financed by the majors. Hopefully, they'll
allow them to have enough independence so they can go out
and get the raw talent and develop it the way they used to.”

Now VP at Screen Gems-EM!, Celia Hill started at Hill &
Range in 1974, moving to Chappell a year later. Then Chap-
pell was gobbled up by Warner Bros. She came to Screen
Gems-EMI in October 1988. “Another fine mess I've gotten
myself into,” she laughs. “I'd think maybe it's something
with me, but | look around and it's everywhere.”

How has Hill survived thus far? *‘Hard work, exhausting
work,” she sighs. “There's a lot of good people out there,
and you can't take anything for granted. You have to keep
pushing on.” Pushing on she does, even in the uncertain
climes of corporate turnovers: “I work harder and try not to
think about it.” And, yes, she agrees that the publishing situ-
ation is opening up once again for the indies. “The big com-
panies can't have everybody and do the job for them. It'll be
inevitable that new companies will be starting up, and it will
be good for the business.”

One of those new companies is Hayes Street Music, head-
ed by Pat Halper, formerly with Silverline/Goldline Music
and MCA. As Hayes Street GM, an independent publisher
boasting the works of Don Schlitz, Halper observes, “‘there
are a lot of writers out there who are having trouble finding
places to go. The newer writers and the people who have lost
deals and are looking to get out of that corporate situation
are looking to smaller companies for a chance."

Noel Ball, who now heads MCA and previously ran Silver-
line/Goldline, vibrated his way to the top as bass singer of

“There are a lot of writers out there
' who are having trouble finding places
* %o go. The newer writers and the
_people who have lost deals and are
' looking to get out of that corporate

+ situation are looking to smaller

- companies for a chance.’
o PAT HALPER

Hayes Street Music

S G

the Oak Ridge Boys. He left the group in 1973 and worked
with Don Light in the Light Talent Agency until Duane Allen
of the Oaks offered him the publishing job in 1978. He
worked there until May 1987, and then Lorimar acquired
Silverline/Goldline. Then (grab those scorecards again)
Warner Bros. bought Lorimar. When Jerry Crutchfield left
MCA to go to Capitol Records, Fox took over MCA Music.
The Fox theory on how to survive: “First, try to under-
stand the writers. We wouldn't have jobs without songs.”
Then, adds Fox, ‘‘we have to desperately stay close to the

source—if we can't understand, we will turn into corporate
moles. Writers don’t trust corporations.”

Juan Contreras started with Acuff-Rose in 1979, and
three years later switched to Larry Butler Music. The firm
was recently sold to Frank Dileo, and Contreras stayed on to
run the companies as Nashville VP/GM. He knows the
changes the years have wrought: “The old-line producers
would pick the songs, and the artist would come in and re-
cord them.” More recently, he observes, “the artists have
gained more freedom to select their own material.” Refer-
ring to some of the giant conglomerate takeovers, Contreras
comments, “you put them all together under one office and
they don’t hire enough people to run those catalogs proper-
ly. It's impossible to do the job [staffwise] and it leaves the
situation wide-open for the independents.”

And then there was the executive who survived 16 years
with the same company, only to have that company pur-
chased by . .. the Japanese. Donna Hilley joined Tree inter-
national in 1973 when the tiny firm was headed by Jack
Stapp and Buddy Killen and claimed few writers. To what
does she owe her longevity? “Maybe God was just looking
out for me,”” Hilley ponders. She notes the changes over the
years: *'It has become a writer-lawyer business. You get the
writer, but you have to deal with the attorneys more than
you do the writers, at least in my position."

Since CBS bought Tree, the transition, thus far, has been
smooth. Hilley says CBS has allowed Tree to retain its auton-
omy and family atmosphere that the long-time indie has
been noted for *‘Buddy [Killen] said that he could not even
tell that he has sold the company,” says Hilley, Tree's senior
VP & CEO. Referring to CBS, Hilley says, “they really believe
in what we're getting ready to do—develop young writers
and writer-artists, and they've been willing to fund that ef-
fort. That's wonderful for Nashville. Tommy Mottola and
Walter Yetnikoff are men of their word, and what they tell
you, they stick by.”

And should the corporate umbilical cord strangle the typi-
cal Nashville pubbery, the indies aren’t far away. Concludes
Hilley, “‘anytime you see corporate takeovers, you'll see en-
trepreneurial spirits popping up on every corner. Some will
survive; some won't. The opportunity is golden for that.”

Acuff-Rose Music

All Boys USA Music
Almo/Irving Music
CBS/Sony

Famous Music Corporation
Filmtrax

Jobete

Peer

Virgin Music

(formerly Columbia Pictures Publications)

Proud to produce quality print music

for. ..

Herb Alpert @ Rick Astley ® Anita Baker ® Beach Boys

Dave Brubeck ® Chicago® @ Nat King Cole

Creedence Clearwater Revival e Dire Straits ® Duke Ellington

Gloria Estefan and Miami Sound Machine ® Melissa Etheridge
Everly Brothers ® George Harrison e Mick Jagger e Living Colour
Henry Mancini ® Roy Orbison e Dolly Parton e Robert Plant

Keith Richards e Carly Simon @ Bruce Springsteen ® Donna Summer
Traveling Wilburys e Tina Turner ® Hank Williams

Hank Williams, Jr. ® Winger @ Stevie Wonder and many others.

Specializing in the music of today’s pop stars. Complete music print services to publishers — from
manuscript to worldwide distribution. Housed in comprehensive facilities in Miami, Florida, CPP/Belwin
covers every aspect of the leisure and educational music markets.

Kevin Kirk, President ® William B. Price, Vice President, Marketing/Sales

CPP/Belwin, Inc.

15800 N.W. 48th Avenue, Miami, FL 33014
P.O. Box 4340
1-800-327-7643 Telex: 4937196
Fax: 305-621-4869
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MERGER MANIA

(Continued from page M-1)

for things, and you're going to end up in a bidding war, be-
cause everyone has these favorable expectations.”

Bider maintains there are sound reasons for this opti-
mism. “A lot of people are realizing publishing is a good in-
vestment. You're more cushioned from recession than in
most businesses,” because music users—including record
labels, TV producers, and film studios—are themselves re-
sistant to recession.

in addition, Bider claims, “‘we benefit from an inflationary
cycle, because inflation results in greater mechanical and
performance royalties and greater income from commer-
cials.”

Finally, he says, “music publishers benefit from new tech-
nology and new ways to use music.” The home video mar-
ket, for instance, has enabled publishers to charge higher
license fees to film studios. And the CD boom has benefited
publishers by bringing consumers back into record stores
and encouraging them to replace their LP collections with
CDs.

Irwin Robinson, president/CEO of EMI Music Publishing,
agrees that publishing has benefited greatly from the new
technologies. While conceding that U.S. mechanical royalty
rates are no higher on CDs than on the lower-priced tapes
and LPs, he cites the new European mechanical rates for
CDs as evidence that publishers are benefiting directly from
the digital explosion. He also predicts that DAT will become
a reality, creating a new replacement market.

Robinson doesn't expect more mergers on the scale of
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Warner-Chappell or SBK-EMI. But he notes “there are many
companies that today are in the process of making active
bids [for publishing firms], both domestic and foreign.”

Among the larger catalogs that could be in play in the fu-
ture, he notes, are Jobete Music and A&M's publishing unit.
In addition, he points out, SBK-EMI will administer Chrysalis’
publishing operations in many territories and, down the
road, may be able acquire a share of that catalog.

Leeds Levy, president of MCA Music, agrees that Jobete
and Almo-Irving could well go on the market at some pointin
the future. On the other hand, he notes, Jobete's owner, Ber-
ry Gordy Jr., sold Motown last year for a lot of money, and
A&M doesn't need to sell Almo-Irving to bolster its income.

Levy believes that, while the largest deals have already
been made, merger mania will continue apace, and prices
have not yet peaked. As in the California real estate market,

‘There are some very good catalogs in

the hands of private people, and those
are certainly ripe for purchase.’

IRWIN ROBINSON

President/CEO, EMI Music Publishing

he says, interest rate increases “may dampen it a little—it
may stabilize at a certain level—but it won't go down. Since
my father sold his company [Leeds Music] to MCA in 1964,
| haven't seen it go down.”

Like his peers, Leeds foresees a “gold rush” in Europe by
the end of the century, due to the broadcasting explosion
there and the advent of a single European market in 1992.
U.S. advertisers are already gearing up for 1992, he says,
and “advertising dollars mean [music] performance dol-
lars.”

Considering these factors, pius the technology boom, he
says, it makes sense for publishers to be “well-positioned
with a good catalog base”—an important factor in the urge
to merge.

Robinson also contends that publishing sale prices have
yet to hit their peak. “People who are hungry to enter the
business will pay very high prices,” he says, especially enti-
ties in nations that have strong currencies. “If a Japanese or
a German company buys a U.S. firm, it will look like a bar-
gain to them even if they're paying a large premium.”

By the same token, as foreign earnings form a larger
share of the publishing pie, overseas acquisitions are be-
coming more attractive. Robinson cites catalogs in Italy,
Spain, France, and other places that “create good cash flow
in their countries. . .There are some very good catalogs in
the hands of private people, and those are certainly ripe for
purchase.”

Robinson is continuing to negotiate purchases of new cat-
alogs, he notes, despite the fact that the combined SBK-EMI
entity already has around 500,000 copyrights. Although
this is a third less than the Warner-Chappell total, Robinson
maintains that, in terms of net publisher share, the two giant
entities are equal in size.

In the second rank are the publishing divisions of CBS, Po-
lyGram, BMG, A&M, MCA, Virgin, Island, and Chrysaitis; Jo-
bete; Peer-Southern, the largest independent publisher with
worldwide affiliates; and Paramount Pictures’ publishing
unit, Famous Music.

While a few of these second-rank firms have made major
purchases in the past year, many others are not looking in
that direction.

BMG Music Publishing, for instance, recently picked up
some small firms, including Marshall Way Music and Holly
Kelly Music (the Snuff Garrett catalogs) and the Act Ill Music
Group. But Nick Firth, president of BMG Music Publishing,
argues that going after “‘monster acquisitions” does not
make financial sense for his company.

“We prefer to go in small bites,” he says, “‘because there’s
more value there. . .On these monster deals, people are pay-
ing huge premiums.”

Firth adds, “We believe that in a curious way, this [merger
mania] gives our company a unique opportunity, because
we're a medium-sized publisher and can take care of our
writers; at the same time, we're part of a large company and
have financial stability. So the gargantuan deals actually
help us, because a lot of [writers] are afraid of getting lost
[in a huge publishing setup].’

On the minus side, Firth points out, the shift from publish-
ing acquisitions at six times cash flow to sales for 11 times
cash flow has driven up the bidding even on relatively small
catalog deals.

(Continued on page M-18)
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PolyGram
International
Publishing Companies
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ANNOUNCING THE OPENING
OF OUR NEW
U.S. DIVISION HEADQUARTERS
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3500 WEST OLIVE AVENUE
SUITE 200
BURBANK, CALIFORNIA 91505
TELEPHONE: (818) 843-4046
FAX: (818) 840-0409
TELEX: 401977 MARGYLOP
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HOME OFFICE: 30 BERKELEY SQUARE, LONDON, W1X 5HA, ENGLAND
TELEPHONE: 01-493-8800 FAX: 01-409-3285 TELEX: 263872

OFFICES IN:
ARGENTINA, AUSTRALIA, BRAZIL, CANADA, FRANCE, GERMANY, HOLLAND, HONG KONG
ISRAEL, ITALY, JAPAN, MEXICO, SOUTH AFRICA, SWEDEN, UNITED KINGDOM
UNITED STATES (BURBANK, NASHVILLE AND NEW YORK)
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A SAMPLING OF OUR “STARS”...

Now _available for radio/TV commercials
and film soundtrack use.

% The Devil Went Down to Georgia

% Boogie Woogie Fiddle Country Blues

# The South’s Gonna Do It

% It'll Be Her

¥ Sweet Country Music

¥r Bonnie Jean (Little Sister)

¥ Tonight in America

¥ Uneasy Rider '88
(And the original Uneasy Rider)

% In America

¥ Midnight Train

7 The Legend of Wooley Swamp

% Texas

For more information call Bill Doble or Tom Hayduk at (203) 863-5200.

Cabin Fever Music is a Division of Cabin Fever Entertainment, Inc.
100 West Putnam Avenue, Greenwich, CT 06830

We haven't acquired EMI,
Warner/Ghappell or MCA.

®
GEFFEN MUSIC

Ronny Vance. President
Lisa Wells. Director of Creative Services

Gefen Music (ASCAP) Geffen Again Music (BMI) © 1989 The David Getfen Company

A Billboard Spotlight
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MERGER MANIA

(Continued from page M-16)

“On every deal we're looking at, we're finding competi-
tion,” he laments. “There are no bargains around.”

In this competitive jungle, Billy Meshel, a publishing veter-
an who used to run Arista/Careers Music, is trying to get his
Los Angeles-based firm, All-Nations Music, off the ground.
In signing writers and shopping for catalogs, he says, “We're
trying to offer the kind of bucks that are competitive—but
where we try to go beyond is in [song] exploitation...We
want to get into this business of buying catalogs, but we're
also spending money on exploitation.”

Meshel apparently is persuasive. Since starting All-Na-
tions at the beginning of this year, he has signed such writ-
ers as Mike Chapman, J.P. Pennington, Chris Max, Eddie
Rabbitt, Randy Travis, and John Barry.

Meshel believes the merger trend will taper off in a couple
of years. He says this is partly because buyers would have to
increase song exploitation in order to get the kind of net
publishers’ shares that would justify current purchase
prices. Additionally, he notes, a stronger dollar *could affect
the multiples’ for which firms are sold, due to lower foreign
earnings.

‘Our focus remains music and artist
oriented. Our concerns lie in the area
of catalog development, aggressive
song pitching, and personalized
treatment for our writers.’
RONNY VANCE
President, Geffen Music

PUBLIC DOMAIN

(Continued from page M-6)

for extending by 19 years the life of old copyrights. But he
would like Congress to retain a small royalty for songs head-
ed for public domain so that a special fund could be created,
perhaps flowing through his organization or that of the Na-
tional Endowment For The Arts, that would “help in the de-
velopment of new talent. | mean a very small royalty, be-
cause a little amount on so many great songs would, in total,
be a meaningful amount.”

A modest sampling of songs that will enter the public do-
main by the time the decade of the '90s—and that of the
century itself—closes includes:

“Avalon,” “Love Nest,” “Margie,” “Ain’'t We Got Fun,” “All
By Myself,” *April Showers,” “Say It With Music,” **‘Remem-
ber,” “Limehouse Blues,” “‘Way Down Yonder In New Or-
leans,” “Tea For Two,” ‘| Want To Be Happy,” “Here In My
Arms,” “The Man | Love,” “Fascinating Rhythm,” “Some-
body Loves Me,” "“California, Here | Come.”

Also, “Indian Love Call,” “What'll | Do,” “The One | Love
Belongs To Somebody Else,” and “Dinah.”

The decade of the '90s will get under way with several ev-
ergreens entering PD status, among them W.C. Handy's “St.
Louis Blues,” Jerome Kern's *They Didn’t Believe Me'" (with
lyrics by M.E. Rourke), Irving Berlin's “Simple Melody,” and
Harold Atteridge and Harry Carroli’'s “By The Beautiful
Sea.”

And on Jan. 1, 2000, a certified American concert-hall
classic, constantly recorded and performed today, enters
public domain. It's George Gershwin's “Rhapsody In Blue,”
first published in 1924.
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Music Publishers
Py

" For printed music,

Music Sales is unique.

Here's why...

Music Sales means individual attention. We offer you
individual attention and care. We don't have a client list of hundreds.
We represent a selected list of people for whom personal attention is
important. Ask a few of the people we represent. Like Paul Simon,
Judy Collins, Depeche Mode, Pink Floyd. ..

Music Sales means outstanding design. We're accepted
as world leaders in the production of music publications. We use top
artists, designers and photographers on every book. And it shows.

At Music Sales we pay careful attention to every aspect of
production. Our books are well printed, on best quality paper, with
the finest music engraving to ensure first-class reproduction.

Music Sales New York headquarters. Our new offices are
right in the heart of Manhattan. The home of dedicated professionals
in design and production, in copyright and marketing.

And just out of town in Chester, New York, you’ll find our state-
of-the-art Distribution Center, shipping music publications to over
5,000 music shops and 3,500 bookshops in the USA and Canada.

Music Sales means worldwide markets. The Music Sales
Group has major companies all around the world. Music Sales
Limited in the UK services Britain and Europe. Music Sales

Australia services the entire Antipodean territories. We have
companies throughout Scandinavia and agents worldwide,

all with the same philosophy . . .to offer you the service your
publications deserve.

Music Sales means better business. Throughout the USA
and Canada. .. Europe and Scandinavia. . . Australia and New
Zealand. .. we have an experienced staff of thirty full-time, expert
sales representatives actively selling music books to music stores
and bookshops. . .and opening up new markets all the time.

What’s more, our computerised accounting systems are second
to none. Equipped throughout the world with IBM AS400s and
System 36, we can make sales tapes or diskettes available to you for
your direct input.

Music Sales means more profit. Take advantage of our
expertise and experience now. Call Barrie Edwards today on
212-254 2100. He's waiting to help you make more profit, to produce
better publications, to find markets worldwide. . . to give you the
attention you have been looking for.

Experience Music Sales.

The international printed music company with a difference.

Music Sales.
Your only choice for print.

Music Sales Limited
8-9 Frith Street
London W1V 5TZ, UK
Telephone: 01-434 D066
Fax: 01-439 2848
Contact: Bob Wise

Music Sales Corporation
225 Park Avenue South
New York, NY 10003, USA
Telephone: 212-254 2100
Fax: 212-254 2013
Contact: Barrie Edwards

Edition Wilhelm Hansen
Gothersgade 9-11
DK-1123 Copenhagen K, Denmark
Telephone: 01-117 888
Fax: 01-148 178
Contact: Tine Birger Christensen

Music Sales Pty Limited
4th Floor, 72 Bathurst Street
Sydney, NSW 2000, Australia
Telephone: 02-267 7433
Fax: 02-267 1328
Contact: Norm Lurie
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CANADA'S

MUSIC
PUBLISHER
OF THE
YEAR

1988

*The Record’s Annual Industry Awards

THE 7 | ONLY

29 BIRCH AVENUE
TORONTO, ONTARIO
CANADA M4V 1E2
PHONE 416-922-2909
TELEX 06 -218018
FAX 416-323-4821

Call Frank Davies.

PRINT MUSIC

(Continued from page M-6)

nowned Suzuki Method. These teaching method courses are
part of the Warner purchase of Birchtree Music, among
whose copyrights is ““Happy Birthday To You,” a copyright,
first published in 1935, that continues to bring in dollars in
the seven figures.

Kevin Kirk, president, CEO of CCP/Belwin, formerly
known as Columbia Pictures Publications before its sale to
Boston Ventures last year, says business has been “good”
over the past year. He also cites a strong demand for heavy
metal print and an expansion of the choral market.

Kirk says, however, that the industry needs to address the
problem of mass merchants wherein this area would carry
an expanded line of music print beyond the easy-read mu-
sic—in CCP/Belwin’s case the line of Sight & Sound product
it distributes—chains sell for portable keyboards. “Music
print is not reaching the consumer in a convenient manner,”
Kirk says. Record and tape chains, he adds, should also be a
greater factor in carrying music print, although he notes the
limited selections now carried by the Musicland and Came-
lot webs.

With a staff of 240, CCP/Belwin represents in music print
such publishers as Famous, Almo, Jobete, Jobete/Black
Bull—Stevie Wonder's firm—Opryland, Peer-Southern and
Virgin.

Music Sales’ Edwards has a strong long-range view of the
music print business in its basic book form, even as new

Desmond Child

BEANN EADAIR MUSIC

A division within the
Ringsend Road Music Group
Dublin, Ireland

A new name in Music Publishing

"T'S
THE
SONGS
THAT
LAST
FOREVER'

RINGSEND ROAD
[music OROLUSA]

Contact: Pat Dempsey
Publishing Manager
Ringsend Road Music Group
20 Ringsend Road,
Dublin 4, Ireland
Tel: Dublin 685567/685630.
Fax: 390855/685352.

lnlllpendent will always have a
i creative role in the business. There
are just too many wonderful creators
who are suspicious of major
Mﬂﬁ. For that reason we try
to make our creative departments
- appear as much as possible to be
- operating on an independent level.’
DEAN KAY, President/CEO-U.S.A.
» PolyGram International Publishing
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computerized systems come along. “It's like the book busi-
ness. They haven't gone out of business. People will always
learn music from a book.”

IRV LICHTMAN

EURO MARKET

(Continued from page M-8)

tion will be a long time coming after 1992, and said so dur-
ing MIDEM in January.

“There are language barriers and currency problems,” he
observes. “The French culture, for instance, is different
from other European ones, and there are differences in the
copyright laws in the EEC. | think sub-publishing will survive,
and it still makes sense to choose different publishers in dif-
ferent territories for their specialized knowledge and exper-
tise.”

David Simmons, head of Filmtrax publishing outside the
U.S., hopes the single market will be beneficial in terms of
selecting the best practices of each country as a common
standard for the entire Community such as an extension of
the period of copyright protection after death.

“It should break down barriers,” says Simmons, “and
overcome differences between countries which are more
imagined than real. The scope and earning power of artists
and writers should be improved, and it will open up new
markets. People must think European and stop being paro-
chial.”

Chrysalis Music president Stuart Slater views the Europe-
an single market prospect as an opportunity for publishers
if approached in the right manner.

“A United States of Europe is obviously going to happen
from an administrative point of view,” he says, “and | don't
mind collecting our royalties from one central point, provid-
ing we get what is due to us.

“l don't like the idea of some sort of pan-European pub-
lishing operation, though, the notion of one company looking
after my copyrights everywhere in the EEC.

“There are many cultural differences between the coun-
tries, and | want to have a Mister or Ms. Chrysalis in each
territory eventually to improve our presence. We're starting
in that direction by opening our own office in West Germany
on Jan. 1 next year.”

LOWERY
O =R
Wi i |E
E| g W

YREWOL

L The Lowery Group SiuvsiGes

3051 Clairmont Rd. N.E. Atlanta GA 30329
(404) 325-0832 « FAX (404) 325-1075

Any way
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We Stand Behind

Artist/Publishers
Emmylou Harris
Girlschool
Michael Johnson
ZZ Top

Larry Gatlin
Gerald Albright
Lonnie Mack

Roy Clark

Amy Grant

Loretta Lynn
Grinning Plowman
The Fabulous Thunderbirds
k.d. lang

Ray Stevens
Cheap Trick
Richard Smallwood Singers
Jo-El Sonnier
Gloria Loring
Razzy Bailey
Confunkshun
John Ford Cotey
F}inkard & Bowden
Dessau

Shirley Caesar
Motorhead

E.J. Thomas

Last Gentlemen
Mel Tillis

Twisted Sister
Courtney Pine
Mark Farner

Jerry Douglas
Michael W. Smith
Jimmy C. Newman
Glen Garrett

Mark O'Connor
Greg Volz

Russell Barenberg
Sylvia

Casey Jones

Our Publishers

First Songbank Publishing Co.

The Bellamy Brothers
The Statler Brothers

Jennifer Warnes

Writer/Producer/
Publishers

Chuck Jackson
Alan Thicke

Paul Overstreet
Chuckii Booker
Joe Allen

Marshall Morgan
Derek Nakamoto
Steve Buckingham
Don Potter

Che Zuro
Maryann Kennecy
James Dunn
Dennis Morgan
Ted Barton

Tony Lorrich
Nancy Montgomary
Pat Terry

Morgan Ames

Pat Bunch

Dennis O'Rourks=
Pam Rose
Marshall Chapman
Sanchez Harley
Gloria Thomas

Film and Television
Publishers

Filmtrax Copyright Holdings:

Columbia Pictures
Tri-Star Pictures

Lorimar Telepictures
Trans World Entertainment

Semendria Music

U.S. and Canadian
Publishers

A Little More Mvsic, Inc.

A-Line Music

Ace In The Hole Music

Al Gallico Music Corporation
American Romance Songs

Anderson Avenue Music

Ankerford Music Ccrporation

Artin Music, Inc.
B.N.E. Music

Baby Huey Music
Bad Cat Music
Bankable Music, Inc.

Belwin Mitls Publishing Corp.

Bobo-Derrick Music
Bonnie Blue Music
Brandwood Music
Broadmoor Music
Broken Bird Music

Candlestick Publishing
Company

Caroline, Inc.

Collins Music Co.
Copper Basin Publishers
Costa Brava Music
Cottagehouse Music, Inc.
Courtland Publishing
Creative Network Music
Crone Music

Crystal Southern Music
Dallas Music

Dan Penn Music
Dickerson Music

Dis 'N' Dat Music
Dogwood Place Music
Duce Music

Earthly Delights Music
Earthrock Music

Easy Listening Music Corp.
Easy Nine Music
Eleuthera Music, Inc.
Eieven East Corporation
Fifty Grand Music

Fig Leaf Music

Fleetside Music

Flying Cloud Music, Inc.
Gatorbait Music
George Porter Music
Giraffe Lake Music
Gonk Music
Goodsport Music
Grand Avenue Music
Gypsy Fire Music, Inc.
Gypsy Gold Music, Inc.
5ypsy Palm Music
Harvard Music Inc.
Hawkline Music, Inc.
Hello Darlin' Music
~idden Drive Music
Hitmine Music

Hoy Lindsey Music
{and | Music

Jabo Music

Jack 'N Gordon Music
Jarrelt Music

Jevin Music

Jim Carter Publishing
Jim Tom Music

Jo Dunn Music
Johnny Christopher Music
Johnny's Dad's Music
Jolty Cheeks Music
Kee of C Music

Ken Brown Music
Lance Travis Music
Langford Cove Music
Leahrae Music Company

;Legendsong Music
“Lyndetlane Music Co.
Maison Mercedes Music
‘Mark Burdick Music

Martedge Music, inc.
Mel Tillis Music

Memphis Horns
Publishing Co.

Michael Storey's Music
Mills Music Inc.
Misirlou Music Inc.
Moon Drop Music

Mountain Eagle Publishing Co.

Movieville Music

Music Grinder Publishing
Music Pavilion Music

New Friends Music

New Harmonium Music
New Ride Music Company
Nightwork Music Co.

Oas Music Publishing, Inc.
Patton Music

Peach Hollow Music
Popular Grove Music
Preston Sullivan Music
Pretty Swingin' Music
Purple Heart Music
Puxico Music

Raphton Music

Ray Rasch Music

Reidem Music

Riverstone Music Co., Inc.
Rogue Two Music
Ronzomatic Music
Rovero Music

Sabal Music, Inc.
Saddleshoe Publishing
Salt Music

Sandtapper Music
Sandy-Port Music

Sawgrass Music
Publishers, Inc.

Scott’ch & Brandy Music
Sheil Cracker Music
Sibling Songs

Silver Jingle Music
Sistersong Publishing
Sizemore Music

Skin Horse, Inc.

Skin Rome Music

Smith's But Not Brothers Music

Songcase Music
Songcastie Music
Songs of Grand Coalition
Southern Days Music

Southern Grand Alliance Music

Southwing Publishing Co.
Star Magic Music

Starwell Music

Steve Gibb, Inc.

Surespin Songs

Sweet Bernadette Music
Sweet Street Music

T-Jack Music

T. Garrett Music

T.M.N. Publishing

Tappan Music

Taste Auction Music

Ted Barton Music

Tegan Music

Tessa Publishing Company
Tiger Lil Music

Too Shy Publishing

Tracks Galore

Tri-Spectra Music, Inc.
Visa Music

Walter Haynes Music
Wello Music

West Express Music

White Line Music, Inc.
Whitney Katherine Music, Inc.
Wild To Mild Publishing
Wilson & Dipetta
Windy Holler Music
Yellow Elephant Music

And Special Thanks to
the over 200 European

Publishers we represent

for North America.

Thank you for helping us become the largest but still the most personalized copyright management service.

OMI

Copyright Management, Inc.

LOS ANGELES
(818) 766-6252

NASHVILLE
(615 327-1517

Worldwide Administration, Licensing and Royalty Accounting for Music Copyrights.

International Affiliates: London - Paris - Munich - Copenhagen - Amsterdam - Madrid - Milan - Hong Kong * Tokyo * Sydney - Johannesbura * Rio De Janeiro * Mexico.Citv
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TOP SONGWRITERS

(Continued from page M-3)
United Lion, BMI/SBK Blackwood, BMI)

11. THE ESCAPE CLUB

a. “Wild, Wild West"—The Escape Club—Atlantic—(EMI,
ASCAP)

b. *“Shake For The Sheik”"—The Escape Club—Atlantic—
(EMI, ASCAP)

c. “Walking Through Walls”"—The Escape Club—Atlantic—
(EMI, ASCAP)

12. DAVID GLASPER

a. “Hands To Heaven"—Breathe—A&M—(Cowriter Marcus
Lillington—Virgin, ASCAP)

b. “How Can | Fall?"—Breathe—A&M—(Cowriter Marcus
Lillington—Virgin, ASCAP)

c. “Don't Tell Me Lies""—Breathe—A&M—(Cowriter Marcus
Lillington—Virgin, ASCAP)

13. MARCUS LILLINGTON

a. “Hands To Heaven'—Breathe—A&M—(Cowriter David
Glasper—Virgin, ASCAP)

b. “How Can | Fall?"—Breathe—A&M—(Cowriter David
Glasper—Virgin, ASCAP)

c. “Don't Tell Me Lies"—Breathe—A&M—(Cowriter David
Glasper—Virgin, ASCAP)

14, L.A. REID
a. "Girlfriend”"—Pebbles—MCA—(Cowriter Babyface—
Kermy, BMI/Hip Trip., BMI)

b. “Knocked Out"—Paula Abdul—Virgin—(Cowriters Baby-
face, Daryl Simmons—Kermy, BMI/Hip Trip, BMI)

c. “Don't Be Cruel’—Bobby Brown—MCA—(Cowriters Ba-
byface, Daryl Simmons—Hip Trip, BMI/Kear, BMI/Wil-
He, BMI)

d. “The Way You Love Me""—Karyn White—Warner Bros.—
(Cowriters Babyface, Daryl Simmons—Kear, BMI/Hip
Trip, BMI/Green Skirt, BMI)

MUSIC PUBLISHING

e. “The Lover In Me"—Sheena Easton—MCA—(Cowriters
Babyface, Daryl Simmons—Hip Trip, BMI/Kear, BMI/
Green Skirt, BMI)

f. “Dial My Heart"—The Boys—Motown—(Cowriters Baby-
face—Kear, BMI/Hip Trip, BMI)

g. “Superwoman”—Karyn White—Warner Bros.—(Co-
writers Babyface, Daryl Simmons—Kear, BMI/Hip Trip,
BMI/Green Skirt, BMI)

h. “Every Little Step"—Bobby Brown—MCA—(Cowriter Ba-
byface—Kear, BMI/Hip Trip, BMI)

15. TERENCE TRENT D’ARBY

a. “Wishing Well"—Terence Trent D'Arby—Columbia—
(Cowriter S. Oliver—Virgin Songs, BMI/Young Terence,
BMI/Rare Blue, ASCAP)

b. “Sign Your Name"—Terence Trent D'Arby—Columbia—
(Virgin Songs, BMI/Young Terence, BMI)

¢. “Dance Little Sister"—Terence Trent D'Arby—Colum-
bia—(Virgin Songs, BMI/Young Terence, BMI)

16. GLORIA M. ESTEFAN

a. “Can't Stay Away From You"—Gloria Estefan & Miami
Sound Machine—Epic—(Foreign Imported, BMI)

b. “Anything For You"—Gloria Estefan & Miami Sound Ma-
chine—Epic—(Foreign Imported, BMI)

c. “1-2-3"—Gloria Estefan & Miami Sound Machine—
(Cowriter E. Garcia—Foreign Iimported, BMI)

17. DARYL SIMMONS

a. “Knocked Out"—Paula Abdul—Virgin—(Cowriters Baby-
face, L.A. Reid—Kermy, BMI/Hip Trip, BMI)

b. “Don’'t Be Cruel’—Bobby Brown—MCA—(Cowriters Ba-
byface, L.A. Reid—Hip Trip, BMI/Kear, BMI/Wil-He, BMI)

c. “The Way You Love Me"'—Karyn White—Warner Bros.—
(Cowriters Babyface, L.A. Reid—Kear, BMi/Hip Trip,
BMI/Green Skirt, BMI)

d. “The Lover In Me"—Sheena Easton—MCA—(Cowriters
Babyface, L.A. Reid—Hip Trip, BMI/Kear, BMI/Green
Skirt, BMI)

e. “Dial My Heart"—The Boys—Motown—(Cowriters Baby-
face, L.A. Reid—Kear, BMI/Hip Trip, BMI)

f. “Superwoman’’—Karyn White—Warner Bros.—(Co-
writers Babyface, L.A. Reid—Kear, BMI/Hip Trip, BMI/
Green Skirt, BMI)

18. ELLIOTT WOLFF
a. “Straight Up'—Paula Abdul—Virgin—(Virgin, ASCAP/
Wolff, ASCAP)

19. STEVE WINWOOD

a. “Roll With It"—Steve Winwood—Virgin—(Cowriter Will
Jennings—F.S. Limited, PRS/Warner-Tamerlane, BMI/
Willin' David, BMI/Blue Sky Rider, BMI)

b. “Don’'t You Know What The Night Can Do?"'—Steve Win-
wood—Virgin—(Cowriter Will Jennings—F.S. Limited,
PRS/Willin' David, BMI/Blue Sky Rider, BMI/Warner-
Tamerlane, BMI)

¢. “Holding On"—Steve Winwood—Virgin—(Cowriter Will
Jennings—F.S. Limited, PRS/Warner-Tamerlane, BMI/
Willin' David, BMI/Blue Sky Rider, BMI)

d. “Heart On Fire”"—Steve Winwood—Virgin—(Cowriter
Jim Capaldi—F.S. Limited, PRS/Freedom, BMI/Warner-
Tamerlane, BMI)

20. WILL JENNINGS

a. “Roll With It"—Steve Winwood—Virgin—(Cowriter Steve
Winwood—F.S. Limited, PRS/Warner-Tamerlane, BMI/
Willin’ David, BMI/Blue Sky Rider, BMI)

b. “Don’t You Know What The Night Can Do?"—Steve Win-
wood—Virgin—(Cowriter Steve Winwood—F.S. Limited,
PRS/Willin' David, BMI/Blue Sky Rider, BMI/Warner-
Tamerlane, BMI)

¢. “Holding On"—Steve Winwood—Virgin—(Cowriter Steve
Winwood—F.S. Limited, PRS/Warner-Tamerlane, BMI/
Willin' David, BMI/Blue Sky Rider, BMI)

CREDITS: Editorial Coordinator, Irv Lichtman; Editorial by
Billboard editors and writers; Top Songwriters chart courte-
sy of Billboard Chart Dept.; Design, Steve Stewart; Cover,
Jeff Nisbet.

Publishing and Promotion Co.

Legal Headquarters: via L. della Pila, 61 - Office: V.le Abruzzi, 75 - 20131 Milano [ haly
= 02/2786741279955 - Fax 2786741279955 - Telex 335661 PILMEA |
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1. To emr, send the following items, postage prepaid, to 2nd Annual Billboard Song Con
test, P0O. Box 35346, Tuisa, OK 74153.0346
A Compieted enfry form or photocopy of entry form. Be sure to indicate on the entry
form the appropriate music category for which your enlry has been submitted

B One auio cassette recording of the contestant’'s sang per entry. Please include your
name and address on each cassetle.

€ One onpy of the song’s lyrics typed or printed legibly in English. (In Latin category,
lyrics wust be in Spamsh with an Engiish transiation; i Jazz category. lyrics
ncl respuired

DA nometursable check or maney order, or approved credit card in the amount of
$1500 (U.S.) for Sang Contest entrance fee. payable 10 2nd Annual Bitlboard Sang
Contest for each casselte supmitied
Caontedtant's and co-autrars’ names (it applicable) and song title must appear on each
ilem By signing the eatry form, each entrant agrees to accept the terms of the
Sang Contest,

2 Songs shoukd be no longer than 5 minutes. A contestant may enter as often as he/she
wishes, tut each sang must have its own entry form and be recorded on a separate cas
sette with typed of printed fyncs included. The check or money order must refiect the total
number of entries submittes). ENTRIES MUST BE RECEIVED BY JULY 31,1988 Biliboard
Song Cowtest 1s ot respansible for entries that are late, lost, misdirected, or marted with
nsufficient postage. Billboard Song Contest is not responsible in any way for entries that
are stoler or misappropnaied The entrance fee 1s not refundable. Cassettes and fyfics
wll it b re Contestants are responsible for keeping duplicate copies if they wish
to have tiem. Sangs may be copyrighted, but copyright is not required. Contestants are
responsikie for placing copynght notices on thewr entries and are responsible for any filing
under US. copynght laws

3 PRIZES: i1) Grand Prize of $25,000 and a pubtishing contract. pius a Gibson Les Paul
Reissue Gold Top Gudar, Seven (7) First Prizes fone per category) of $5,000 and 2 pub-
lishing cantrac!. plus a Gibson Les Paul Standard Guitar. Fourteen (14) Second Prizes
ftwo per ategory) of Gibson Les Paul Epiphane Guitars. Twenty-one (21) Third Prizes
fthree per category) ol Gibson Epiphane Acoustic Guitars. Up to seven thousand (7,000)

ourth Prizes of Cerbficates of Achievernent signed by the Publisher of Billboard maﬁ

ine. Cagitol Recards will record the winning Country and Rhythm & Blues songs EMI
Latin wiltrecord the Latin winner and Blue Note will record the winning Jazz composition
Winners have no obligation 1o accept any offer of a publishing contract. All prizes
wilt be awarded.

4 The conlisst 15 ogen 1o any person who has averaged less than $5.000 per year in total
1ayalties eamed from music he/she has written since 1384. The song must be the originat
work ol the centestant. Employees of Billboard magazine, Biliboard Publications, tac , J.
A Halsey and Associates, Inc., Captol Records, Gibsan Guitar Corporation, and Ventura
Associates, inc. and therr affiliated companles and therr advertising, public-relations, and
promotignal agencies and their immediate famiies afe not eligible

-

2nd Annual Billboard Song Contest Official Rules

5. Winners wilt be selected by a Blue Ribban Panel under the superwision of Ventura Associ
ales, Inc., an independent judging agency, whose decisions in all matters (@riairing ta
the contest are inal. A contestant may enter his/her song in any ane of severt ca’egories
Rock, Pop, Gospel, Jazz, Latin, Rhythm and Blues, and Country. All entries will be mdged
on the basis of the following criena: Originality, Lynics, Melody, and Compmsition. Pro-
duction and performance quality will not be a consideration in awarding prizes, A series
of prefiminary panes supervised by songwriting professionals will select semi-finaiists for
consideration by the Blue Ribbon Panel. The Biue Ribbon Panel will be comprised ot
noted i and world ed music indusiry ities wha
will select the major prize winners The preliminary panefs also will select alternatesern
finalists, if deemed necessary. The Song Contest reserves the right to change panelisis
and criteria. Each song calegorB will be judged by specialists from the music adustry:
Winners will be determined by December 1, 1989. Winners will be natified by m.al. Nc
duplicale winners (in any category). No transfer and no substitution for piizes except
al Billboard's sole discretion Method of division among co-authors 1S the respon
sibility of the winners. Taxes are the responsibility of the winners Contest voi: where
prohibited by jaw

6. winners will be required to sign and return an Affidavit of Eiigibility anc: a Fubhicity
Release within 14 days of the date of notification The Affidavit will include a statement
that the winnes's song is his/her original work and that heishe retains all rights to the
song. Failure to sign and return such Affidavil o the provision of faise o7 inaccurae infor
mation therein will result in immediate disqualification and/or return of prize. In Le event
of disquakfication, an alternate winner will be selected at the sole discretion of the judges
Affidavits of winners under 18 years of age at tme of award must be countersigned by
parent or guardian,

7. For additional Entry Forms or @ Winner's List, send a stamped, sel!-addressed rnvelope
to: 2nd Annuat Biltboard Song Contest (specify Entry Forms or Winner s List), ¥ 0. Box
35346, Tulsa, OK 74153 0346, Requests for Entry Forms must be received 2y June 30;
1388, Requests for Winner's List must be recerved by December 1, 1989

| certity that nedher | nor any member of my iImmediate family is emmoxeu al Biloard
magazine, Billboard Publications, Inc., J.A. Halsey and Associales. Inc., Capilol Records:
Gibson Guitar Corporation, and Ventura Associales, Inc. or ther affiltated cumparues or
advertising, public relations or promotional agencies. | certify that | have reasl and under
stand the 2nd Annual Billboard Song Contest Official Ruies and 1 accept the terms and
conditions of participation in the 2nd Annual Bilboard Song Corlest &5 staied in
such official rules (! entrant is under 18 years old, the signature of a [sent or
quardian 15 required)

r————————-—

$100,000
IN CASH AND PRIZES

FOR EVERY SONGWRITER WHO
WANTS TO HIT IT BIG.

You Could Win $25,000!

Plus A Publishing Contract And Your
Song Recorded By Capitol Records!

If you write songs, this could be the break you've been
waiting for. It's a spectacular contest from Billboard, the
world’s leading authority on music. An incredible chance

to be discovered by some of the biggest names in the
business—and win one of these great prizes:

n
GRAND PRIZE

$25,000, a Capitol Records
Publishing Contract and a signed Gibson
Les Paul Reissue Gold Top Guitar,
picked off the assembly line in Nashville
and presented at a New York press conference.

|
7 FIRST PRIZES

$5,000, a Publishing Contract and a signed
Gibson Les Paul Standard Guitar (one in each category).

14 SECOND PRIZES

Gibson Les Paul Epiphone Guitars (two in each category).

21 THIRD PRIZES

Gibson Epiphone Acoustic Guitars (three in each category).

UP TO 7,000 F-bURTH PRIZES

Certificate of Achievement signed by the Publisher of

e

Billboard magazine.
[ |

is the Official Guitar of the 2nd Annual
Billboard Song Contest.

ENTER THE 2ND ANNUAL

BILLBOARD SONG CONTEST.
ALL IT TAKES iS A CASSETTE TAPE

AND A DREAM.

OFFICIAL ENTRY FORM

NAME
(please print clearly}
ADDRESS. I —
CITY_ — STATE
7P PHONE NUMBER __
CHECK ONE MC VISA CARD NUMBER
EXP. DATE _ p— SIGNATURE SR
(If paying by credit card)
SONG CATEGORIES: [J ROCK [J COUNTRY [ LATIN
O PoOP O JAZzZ [0 GOSPEL

SONG TITLE

Make $15.00 check or money order payable to: 2nd Annual Billboard Song Contest

P.0. Box 35346, Tulsa, OK 74153-0346

| certify that | have read the 2nd Annual Billboard Song Contest Official

Rules and | accept the terms and conditions.

(SIGNATURE)

O RHYTHM & BLUES

*Capitol Records will record the winning
Country and Rhythm & Blues songs, EMI
— Latin will record the Latin winner and Blue
(DATE) Note will record the winning Jazz composition.

L e
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Live ‘Madness.’ Flutist Sherry Winston promotes “‘Love Madness,” her high-
charting jazz release on K-Tel Marketing’s Headfirst label, with a performance at
New York superstore J&R Music World. The event was co-sponsored by
jazz/pop hybrid station WQCD “CD 101.9.”

Sound Warehouse Tries ‘New’ Push
Program Promotes Developing Artists

BY GEOFF MAYFIELD

NEW YORK Add Dallas-based
Sound Warehouse to the list of
chains that have established pro-
grams to promote developing art-
ists.

Called Sound Check, the cam-
paign started in February, and di-
rector of purchasing Tracy Doni-
hoo says, “It’s working so well, it’s
beyond our expectations.” Proving
Donihoo’s point, three of the dozen
albums that were featured in the
May promotion rose into the

New Age, Children’s Make Strong Showing At Philly Meet

NAIRD: Rock,

BY BRUCE HARING

I.IKE THE “M” in NAIRD, the acro-
nym for the National Assn. of Inde-
pendent Record Distributors and
Manufacturers, rock and alternative
music labels were almost invisible at
the recent NAIRD convention in Phil-
adelphia.

Since every metal band in the U.S.
seems to have released a record in
the last year, it could be that many la-
bels were too busy working to net-
work among their peers.

Huge contingents from new age
and children’s music labels more than
made up for the loss, both groups tar-
geting the rapidly aging American
music market as their prime consum-

leen the tradition of nontradition-
al marketing in health food, book,
and gift stores for new age and chil-
dren’s products, Grass Route won-
ders: Is there a gap in the retail music
market waiting to be filled by a
whole-wheat version of today’s tradi-
tional record stores?

Think of your typical chain store,
geared as it is to hot product and
deep catalog. Are a few isolated bins
really the way to reach the new age/-
children’s consumer? Walk into any

~ BY MOIRA MCCORMICK

CHICAGO Milwaukee-based web
Mainstream Records has added a
second megastore, bringing its to-
tal number of units to 10.

The new superstore, located in
south Milwaukee and encompass-
ing 13,000 square feet, comple-
ments the 15,000-square-foot
Mainstream megastore in the
northern area of the city.

Located in the Loomis Centre
shopping center, on the site of a
former grocery store, the new
Mainstream outlet actually carries
more merchandise than its north-
ern sibling, despite its smaller
size, according to Steve Biggins,
director of retail operations. “The
custom-designed bins hold more
compact disks than those in the
other megastore,” he explains.
“We'll be carrying every CD we
can get our hands on.”

In addition, says Biggins, “the
cassette department is larger than
some stores themselves,” with ti-
tles numbering in the 8,000s.

LPs are carried in the megas-
tores and not in Mainstream'’s oth-
er locations, according to Biggins.
The next-largest location, he
notes, is 3,500 square feet; the rest

Milwaukee’s Mainstream
Adds A New Megastore

average between 1,800-2,000
square feet.

The Loomis Centre store also
has a video rental/sale depart-
ment, as do the northern megas-
tore and two other Mainstream
outlets. “We do very well with mu-
sic video here,” Biggins says, add-
ing that the company is planning
on expanding video departments
into other Mainstream stores.

Like its northern counterpart,
the new Mainstream also carries
45s, though their number has de-
creased, notes Biggins, because of
the growth of cassette singles
sales. The store also features a
classical department with a sepa-
rate entrance and a rock parapher-
nalia section.

Unlike the other megastore, the
new location features a turquoise/
gray color scheme, as opposed to
red and gray, and has ‘“more
neon,” according to Biggins.

““The whole look is more indus-
trial,”’ he says. “We use chain
link fencing for decoration all
around the store, and the custom
bins are augmented by steel
poles.”

Biggins says two or three more
Mainstream stores are expected
to open by year’s end.

AIt Labels Mlssmg In Action

large outlet, and the ambience is of-
ten akin to a clattering lunchtime caf-
eteria, pretty much the polar opposite
to the pastel tones of new age or chil-
dren’s music.

Along those lines, consider also
how alternative- and dance-oriented
mom-and-pop shops carve their niche
in the community, becoming merged
with their market by gearing stores
to the hip, underground spirit of the
music.

Someday soon, a sharp retailer will
design the new age/children’s store
of the '90s and beyond, an earth-
toned, subdued establishment that
offers an ambience that says “sit
back and relax” more than “get up
and dance.” No doubt lifestyle prod-
ucts like food, video, and other items
will be an integral part of that future
establishment.

Predictions aside, Grass Route en-
joyed greeting friends at NAIRD
previously known only through the
telephone. Aside from some pronun-
ciation problems with Rykodisc’s
Olatunji during the 1989 Indie
Awards banquet, it was as quiet and
smooth a show as we've seen. Kudos
to NAIRD executive director Holly
Cass and associate director Mary
Neumann for a job well done.

SEEDS AND SPROUTS: Buy R
Records of Union, N.J., has signed
L.A’s Love Dolls. “Call it pop with
an edge,” label head Domenick Moc-
ciola says of the all-female band. The
label, known for such eclectic offer-
ings as Electric Love Muffin and
Raging Slab (the latter now with
RCA), expects to add a New York
rockabilly band to the signing parade
by the time you read this . .. Congrat-
ulations to Tom Silverman and the
staff at Tommy Boy Records for the
gold certification of De La Soul’s “3
Feet High And Rising,” the label’s
first score ... Speaking of gold reec-
ords: Tan Tyson of Canada’s Stony
Plain Records has just struck his
first Canadian gold record with
“Cowboyography,” a 1986 release
that’s also the label’s first gold
strike. Tyson’s latest Stony Plain of-

(Continued on page 48)

Canada’s A&A chain
is going public
through a takeover
... See page 67

chain’s top 20.

The program borrows tricks
that other chains have wired into
their developing-artist programs,
but also offers a couple of original

‘It's beyond
our expectations’

twists. For one, the display for
each month’s dozen titles has CD
listening stations that allow con-
sumers to sample the featured
product.

For conventional in-store play,
the 123-store network is producing
a customized CD, which includes
one track from each of the 12 ti-
tles. Along with the musie, the
CDs also feature an announcer
who identifies the artists and pro-
motes the Sound Check sale.

As happens in most chain’s new-
artist schemes, Sound Warehouse
backs each Sound Check selection
with a “no-risk disk’”’ guarantee.
The aforementioned display area
is spruced up with dedicated sign-
age, and managers have been in-
structed to bolster the effort with
suggestive selling from their sales
crews.

Donihoo says the dozen titles
are supported with some co-op
funds, directed toward various me-
dia. Some cutting-edge titles, for
example, are pushed in college and
entertainment papers. Others are
promoted in radio or daily newspa-
per ads, others via fliers.

Determination of the proper ad
vehicle depends on available funds
and the type of audience that will
respond to each featured act.

The program was developed by
director of retail operations Glen

Christy. Last fall, Christy and
Sound Warehouse president Terry
Worrell were both in attendance at
the National Assn. of Recording
Merchandisers’ Retailers Confer-
ence, where most of the assembled
chains reported that they already
had organized developing-artist
campaigns in place. At that time,
the two indicated that Sound
Warehouse was moving in that di-
rection, too.

According to Donihoo, results
indicate the program was worth
the wait. Sound Check has been an
effective sales agent—particularly
this month. ““I just finished compil-
ing this week’s top 130 [albums],
and 11 of the 12 [Sound Check ti-
tles] were in the top 130,” he says.

Among the stronger May per-
formers at Sound Warehouse are
the Neville Brothers, who show up
as the chain’s 10th-best seller, fol-
lowed immediately by Indigo Girls,
at No. 11, with Sara McLachlan
close behind in the 16th spot.

What makes those numbers
even more impressive is that
Sound Check has only been placed
in some 40 stores to date. Based on
reaction thus far, Donihoo says
the chain is eager to bring more
stores on line.

Sound Check cassettes and LPs
are sale priced at $5.99. CDs with a
$9 cost are sale priced at $10.99,
while $10-cost CDs are tagged at
$11.99, Donihoo says.

To determine which titles will be
included in the program each
month, the chain polls store man-
agers through its regional direc-
tors. Suggestions by the directors
from each of Sound Warehouse’s
10 regions are then funneled into
the home office.

1-800-826-0079
NY 212-517-3737 CT 203-798-6590

LA 213-388-9834 FAX203-798-8852 203-798-2661
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tion was not taken until 1987, when the two stores were
renamed Music World (Billboard, Nov. 7, 1987). Sprizzo -
told Trans World attorney Daniel Carroll, of prestigious
Gotham firm Shea & Gould, “I reject the argument that 5
Lo . x
‘ (t)}ge1y8cr(r)11(1)lndt }r:;)’t’ change the sign in the store for a period <l z18 z POPTM
> w g 5 z Compiled from a national sample of retail sales reports.
After Sprizzo’s decision was upheld Feb. 22 by the =1 2ig e T BRI
b M. Court of Appeals (Billboard, April 1), Trans World VP of |22 |Te LAREL & NUMBER/DISTRIBUTING LABEL
Y Geof i ayf Leld finance Jim Williamson said his chain saw the court-en-
forced logo conversions as an “inconvenience,” and add- * % NO.1 * %
EXPENSIVE FRUIT: Some industry watchers saw a  ed, “We operate under a variety of different names, so 111 | ?L’gg}?&’gﬁge'ggg&és 1RS. D-6273/MCA
certain irony in the prepared statement released by this gives us a chance to lessen the name count by one.” .
Trans World Music Corp. president Bob Higgins when The question several industryites are asking is, if 2|3 |12]3 ISL"{ ?A%Tg; CEVER MCA MCAD 6253
it was announced the Albany, N.Y.-based chain would Trans World viewed this action as a mere “inconve-
have to pay $2.5 million to Hialeah Gardens, Fla.-based  nience”’—or, as Higgins has stated, a “nonoperating is- 3| 4| — | 2 ;T'SEN%%Z% ATION ELEKTRA 60855-2
Peaches Entertainment Corp. over violations of a roy-  sue” that distracted his company’s focus—why did the
alty-free license agreement to use the Peaches logo in  chain engage an expensive New York law firm to battle 4 | 2 | 2|8 m:g g';g:YER SIRE 2-25844/WARNER BROS.
Illinois, Indiana, and Ohio (Billboard, May 20). A Trans the issue to the wall? For a company that already had T —
World press release had Higgins saying that his compa-  more than 20 trade names under its belt, it appears the 5 |16 § — 4 T | CePEAT OFFENDER EMIE2:90380
ny was “happy to get this nonoperating issue behind us  chain spent a bundle to retain the logo that it lost. T GG T (L . =
s0 that we can turn our management focus back to our 6 6 | NEWD | 1 | prhanny MERCURY 838 220 2/POLYGRAN
primary mission, operating the business,” a phrasing O EAST: Word is that, after staging its annual Retail- SOUNDTRACK
o . o o . . 7 7 11 13 ATLANTIC 2-81933
that seems to characterize the years-long legal battle as  ers Conference in California for six consecutive years, BEACHES
a pesky nuisance that Trans World had been forced to  the National Assn. of Recording Merchandisers will s |6 |3 |5 | THECULT = 122580 1/REDRISE
endure. move its autumn summit of dealers and suppliers to SONIC TEMPLE
'At the Dec. 1, 1988, hearing where U.S. Sputhem 'Dis- South Flori.da this year. The meet will happen in late 9 | 15 | 15 | 15 | PAULAABDUL e
trict Court of New York Judge John E. Sprizzo original-  September in the Miami area. The first Retailers Confer- FOREVER YOUR GIRL
ly found Trans World had to yield its use of the Peaches  ence was held in Houston in 1982. Since then, most have 0 | s | ¢ | 14 | TONELOC ST SIS
trademark, he noted that at least two stores opened un-  been in Southern California, except in 1987, when it LOC-ED AFTER DARK
der the Peaches name in Chicago violated conditiqns of moved north to San Francisco. nlnla 5 BONNIE RAITT CAPITOL C2-91268
the agreement, which held that stores had to be in the T NICK OF TIME
neighborhood of 6,000 square feet, with a supermarket EXAS TRACKS: Durham N.C.-based The Record 12 | 11| 18] 3 | GREATWHITE CAPITOL C2-90640
atmosphere and liberal use of wood accents on the inte- Bar will open five new Texas stores in the next four TWICE SHY
rior, and large replicas of album covers highlighting the  months. Two will be in El Paso, with the first of that pair 13| 8 g | 17 | ENYA GEFFEN 2-24233
front of a store’s exterior. opening this month, with others planned for San Anto- WATERMARK
Sprizzo pounced on two Chicago stores, which mea-  nio, Longview, and Houston, the last-mentioned being a TR 5 | 29 | TRAVELING WILBURYS WILBURY 2.25796/ WARNER BROS.
sured 2,000 square feet, “that have no rational relation- market where Record Bar already has a store in opera- TRAVELING WILBURYS
ship to the Peaches mark or any evolving Peaches con- tion. All five outlets will be in malls, and none will carry 15| 10 | 19 | 33 | BOBBYBROWN MCA MCAD 42185
cept.” Peaches counsel Robert S. Churchill, of New  vinyl. Also, in compliance with the 156-store web’s re- DONTB'E CROEC
York firm Gerstein & Churchill, noted his client had re- cent announcement that it will take the Tracks logo 16| 14| 10|16 gg’q’,‘g 'L‘]E';OSES GEEN2:Z3 138
quested compliance as far back as November 1985. Ac- (Continued on page 48) -
17 NEW ) 1 LOVE & ROCKETS RCA 9715-2R
LOVE & ROCKETS )
ROY ORBISON VIRGIN 2-91058
ORIGINAL CD JEWEL BOX AND S e
LIVING COLOUR EPIC EK 44099/E PA
- 9 | 177 || gun
i MILLI VANILLY ARISTA ARCD 8592
3-INCH CD SINGLE ADAPTOR - w o w o |
Besides the standard CD Jewel Box, we offer you 2-piece CD Box and DIGITAL AUDIO 27 9| — | 53 BON Jovi MERCURY 836 345-2/POLYGRAM
3-inch CD single adaptor: @ Licence of CD Jewel Box manufacturing according NEW JERSEY
to Polygram specification. Accurate dimension 2 | 20 | 2 3 JOE JACKSON A&M CD 5249
for CD automatic packaging machine. BLAZE OF GLORY
A Available in 2-piece CD. Single Box and 23 | NEW 1 CYNDI LAUPER EPIC EK 44318/EPA
Muipack case (for 2 CDs. 3 CDs, 4 CDs} > A NIGHT TO REMEMBER
“ M 3-inch CD single adaptor for 3-inch CD single ] 2 18 28 16 DEBBIE GIBSON ATLANTIC 2-81932
W Competitive Price with prompt delivery. i ELECTRIC YOUTH
SIMPLE MINDS A&M CD-3927
i 25 | NEWD | 1 | ZT0FET FIGHTING YEARS
MELISSA ETHERIDGE ISLAND 2-90875/ATLANTIC
" i 2 02 | 0 10 e ISSA ETHERIDGE
NITTY GRITTY DIRT BAND UNIVERSAL UVLD- 12500
= 27| NEWD | 1 | | THE CIRCLE BE UNBROKEN, VOL.I
y ]
. = ANDREAS VOLLENWEIDER COLUMBIA CK 45154
o SR '3 v \) prece €0 Box 215 15 | 7 | DANCING WITH THE LION _
) é.l:g;: Azlj;pw‘ / 29 | 21 8 13 ELVIS COSTELLO WARNER BROS. 2-25848
VIVA MAGNETICS LIMITED | MATRIX SPIKE .
16th Fl., E on Fty Bldg.. 14 Wong Chuk Hang Road. Hong Kong. USA REPRESENTATIVES 30 73 14 7 JODY WATLEY MCAMCAD 6276
Tel: 5-530285 Telex: 83234 VIVA HX FAX: 852-5-8731041 Tel 213/450-6013 Fax: 213/450-6416 Tix 272 6 LARGER THAN LIFE

In addition to 104 different

, ' ) section dividers,

REgg RS[;SC [:_\Q g ;E;A['; |Es?:’s g | | 191 categories, 1312 artists, 400 CD BOOKLETS in 2 SQ FT.!
’ and a tull line of accessories, actual CD’s kept in |ewel boxes behind the counter.

VHS MUSIC VIDEOS we can custom print p— L. . Call or write today for

BEST FILL OF COMPACT DISCS ¥ ; e -

| TO BE FOUND ANYWHERE! h ANY THING YOU WANT. ’ — '?EFoEu;:néprLewggls?gi.

p « Perfect for counter or

® LOW PRICES @ \ ‘ o G ‘ handy wall display.
2, FOR A FREE \

OAD DISTRIBUTORS cataLoG caLL | § e s p Ry T STy | Browser®

800/648-0958 DISPLAY SYSTEMS
CHICAGO ONE STOP, INC.
401 West Superior « Chicago, IL 60610

HEY, SANTA ANA, CA. 92705
Phone 714 /546 - 7177 Toll Free CA. 800/ ABBEY RD GOPHER

Toll Free ( out) 80'9 /()?ﬁ-:i (/Jgig T%§§7373 - 1792 - ARD. PRODUCTS Phone: 312-822/0822 - Tollfree: 800-822/4410
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L\ETAILING

ALBUM
RELEASES

The following configuration ab-
breviations are used. LP—album;
EP—ezxtended play; CA—cassette;
NA—price not available. Multiple
records and/or tapes in a set ap-

& LP Cypress YL-0126/NA
CA YC-0126/NA

AL GREEN
Joy

& LP ABM SP-5228/NA
CA C5-5228/NA

ALEXANDER GREGG
Michigan Rain

& LP AZM SP-5255/NA
CA CS-5255/NA

pear within parentheses follow- HELLOWEEN

ing the manufacturer number. | Want Out

a=Simultaneous release on CD. & LP RCA 9709-1/NA
CA 9709-4/NA

POP/ROCK JOE JACKSON
C_LI_NT BLACK Blaze Of Glory
Killin’ Time @ LP A&M SP-5249/NA

& LP RCA 9668-1/NA e
CA 9668-4/NA ROB JUNKLAS
DION Work Songs For A New Moon

Yo Frankie

& LP Arista AL9-8549/NA
CA AC9-8549/NA

EASY PIECES
Easy Pieces

& LPRCA 9677-1/NA
CA 9677-4/NA

LOVE & ROCKETS
Love & Rockets

& LP Beggars Banquet 9715-1/NA
CA 9715-4/NA

BARRY MANILOW
Barry Manilow

& LP AZM SP-5201/NA
CA C5-5201/NA

FLYING BURRITO BROTHERS

Farther Along: The Best Of The Flying

1 @ LP Arista AL9-8570/NA
Burrito Brothers

CA AC9-8570/NA

RICHARD MARX
Repeat Offender

 CD A&M CD-5216/NA
CA CS-5216/NA

ARETHA FRANKLIN
Through The Storm CA E4-90380/NA

@ LP Arista AL9-8572/NA MARY MY HOPE
CA AC9-8572/NA Museum

BRIAN GALLAGHER
Coming Home

& LP EMI E1-30380/NA

A LP Jive 1183 1/NA
CA 1183-4/NA

NEET RCA RECORDING Ar<ri s

The Pied Piper. Flute star James Galway pays a preconcert visit to The Record
Bar’s North Boulevard Tracks store in Raieigh, N.C. Seated, from left, are Bert
Williams, Southern regional sales director, BMG Classics; Galway; John
Corigliano, composer of the Pied Piper Concerto; and Record Bar promotions
assistant Kim Buchanan. Standing, from left, are Ron Phillips, director of
purchasing; Cabell Smith, creative manager for Record Bar’s in-house agency,
AD-Ventures Associates; Bill Bryant, advertising manager, Ad-Ventures; Phil
Verolia, BMG field sales rep; Steve Bennett, Record Bar VP of marketing; and
store manager Mike Shane.

SARAH McLACHLAN
Touch

& LP Anista AL9-8594/NA
CA AC9-8594/NA

THE NEVILLE BROTHERS
Yellow Moon

& LP A&M SP-5240/NA
CA CS-5240/NA

PARTY POSSE
It’s Party Time

& LP Jive 1205-1/NA
CA 1205-4/NA

BUSTER POINDEXTER
Buster Goes Berserk

& LP RCA 9665-1/NA
CA 9665-4/N~

PSEUDO ECHO
Race

& LP RCA 8503-1/NA
CA 8503-4/Na

MATTHEW SWEET
Earth

& LP AGM SP-5233/NA
CA CS-5233/NA

VARIOUS ARTISTS
Dirty Dancing Live In Concert

& LP RCA 9660-1/NA
CA 9660-4/NA

VARIOUS ARTISTS
Jive Presents . .. Yo! MTV Raps

& LP Jive 1201-1/NA
CA 1201-4/NA

VARIOUS ARTISTS
Live At The Knitting Factory

& LP A&M SP-5242/NA
CA CS-5242/NA

To get your company's new releases listed,
send release sheets or type the
infermation in the above format on your
letterhead. Please include suggested list
price whenever possible. Send to

New Releases, Billboard, 1515 Broadway,
New York, N.Y. 10036.
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HUGE INVENTORY, DYNAMITE PRICES
PERSONALIZED SERVICE, WEEKLY SALES

(305) 621-0070 ASK FOR BRUCE

IN FL. (800) 329-7664 « NATIONAL (800) 780-6874
15960 N. W. 15TH AVE. - MIAMI, FLORIDA 33169

FAX # (305) 621-0465

Schwartz Brothers
Compact Disc DBisribution

e Al Compact Disc Manufacturers Represented.
Over 14,000 Titles on Nearly 300 Labelsl
Experienced and Knowledgable Sales Force.

s Export Service.

e Backordering Auvailable.

Call today for
our euclusive
Compact Disc
Sampler and
free Catalogl

Schwartz Brothers 800-638-0243
4901 Forbes Blvd. 301-459-8000
Lanham, Md. 20706 FAX 301-459-6418

Let over 42 years of enperience work for you.
Distributors of Distinction
Since 1946

e s ™
I S S st e s e g e N e g s e T

Authorized Distributor of

SERENGETI
EYEWEAR

Your customers will shine in Star®Shades™

YOuR MESSAGE SHINES THROUGH

"“We Are & The Competition”©

8700 Capital « Oak Park, MI 48237
(313) 541-1140 - (800) 521-5946
TLX 756914 NALPAC LTD UD - FAX: (313) 544-9126

, available in every look under the sun! With over
300 styles, your customers can change their look as often as their mood. Star*Shades™ can
also offer a unique way for your store’s name to be noticed. Imprinting your name or message
on our StarkShades™ sunglasses will stretch your advertising dollar. Call today for our 1989
Star*Shades™ catalog and learn more about our imprint specials.

Authorized Distributor of

. g an
T 0

BAUSCH & LOMB
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Original Posters, Tickets From Landmark Show Up For Sale
Woodstock Memories Available For A Price

BY DEBORAH RUSSELL

LOS ANGELES Woodstock, the
landmark, free-love music festival
that drew the final curtain on the
’60s, fell during an era practically
void of the aggressive concert
merchandising and promotion so
common today. Now, on the eve of
the huge concert event's 20th anni-
versary, a New York nightclub di-
rector has obtained licensing
rights to sell recently discovered
original Woodstock memorabilia.
A number of posters and tickets,
locked in an attic for the past two
decades, will soon find their way
into the hands of ex-flower chil-

dren and other interested parties
willing to pay the price.

Steven Gold, executive director
of New York’s Palladium, ob-
tained the licensing rights to sell
the original merchandise from
Woodstock Ventures, the produc-
ers of the historic 1969 concert.
Gold and Larry Lieberman, direc-
tor of marketing for MTV and VH-
1 and executive director of Steve
Gold Enterprises Inc., are rekin-
dling the Woodstock spirit by sell-
ing the rare items via a toll-free
number.

The entrepreneurs are selling
800 identical 14-inch-by-22-inch
original Woodstock posters for

$150 each. They also are selling
50,000 tickets—originally priced at
$8—for $35 apiece. The tickets
have been mounted on an 8-inch-
by-10-inch original Woodstock fli-
er.

In an effort to stay true to the
Woodstock spirit, Gold and Lieber-
man will donate proceeds from the
sale to the New York Veterans
Leadership Program. The nonprof-
it organization offers career devel-
opment and placement services to
Vietnam veterans.

Collectors and pop historians
can obtain the few tangible rem-
nants of the long-lost Woodstock
era by calling 1-800-624-3000.
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chainwide over the next four
years, all of the new Texas units
will run under that banner.

oN SPEC: Miami-based Spec’s
Music & Video got a shot of home-
town publicity—and lots of traf-
fic—when CBS hotshot and for-
mer Menudo member Chayanne
paid a visit to the chain’s flagship
store on South Dixie Highway. The
May 4 event drew coverage from
TV and from the Miami Herald. In
a great quote in the Herald piece, a
19-year-old college-student
Chayanne fan explained at least
part of the Latin star’s appeal
when she swooned, “It’s his phy-
sique.” ... Meanwhile, Spec’s en-
joyed national attention May 8
from an article in the new Small
Business section of USA Today,
which explained how the Florida
chain went public three years ago.
It included a photo of founder and
chairman Martin “Mike” Spector
and his daughters, company presi-

dent Ann Leiff and executive VP
Rosalind ‘“Roz’’ Spooner. The
chain will also be featured in an
upcoming issue of Working Wom-
en.

cAPITOL GAINS: Lou Mann,
VP of sales at Capitol, says his la-
bel boasts a strong batch of key
product right now—more than it
has been able to claim in years.
“We're working eight big projects
right now,” Mann says enthusias-
tically, referring to the buzz over
recent and impending releases by
the Doobie Bros., Queen, Great
White, Paul McCartney, M.C.
Hammer, Bonnie Raitt, and
Donny Osmond.

Capitol and Osmond are using a
personal approach to pump his
comeback album. He made a visit
to the North Canton, Ohio, home
office of Camelot Music, and also
made regional stops in 10 cities—
Atlanta, Boston, Chicago, Dallas,
Kansas City, Mo., Los Angeles,

GRASS ROUTE
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fering, “I Outgrew The Wagon,” dis-
tributed by WEA in Canada, is half-
way home to gold, according to the
label ... Combat Records plans a
July launch for its new-development
label, Strategic Records. The bands
on the new label will be recording
full-length albums, with full artwork
and production. The first three re-
leases are expected to be from Seat-
tle’s Forced Entry, Texas speed met-
al band Devastation, and Pitts-
burgh’s Doomwatch.

ADVANCE WORD: Fans of Satan
should be invoking Blacksmith’s
“Fire From Within” on Tropical Rec-
ords over the next few months. No
real surprises, but “Black Attack” is
as good as metal anthems get. More
info from Tropical, 413443-5973 ...
Alligator Records checks in with a
winner in Kenny Neal’s ‘“Devil
Child,” shipping in a few weeks. Solid
Southside soul from the Baton
Rouge, La., native, highlighted by
“Any Fool Will Do.” Call 312-973-7736
for the word ... The eagerly awaited
“It’s Beginning To And Back Again”
from Wire is heading our way, filled
with enough electronic burbling to

satiate the band’s strong alternative
base. “Finest Drops” is the one Grass
Route keeps coming back to. More
from 212-741-1255 . .. Enigma’s Bar-
ren Cross emphasizes weighty lyrics
on “State Of Control,” its label debut.
The mainstream metal makes for
ponderous reading, but the music
should score with fans of the genre
... Water Music Studios of Hobo-
ken, N.J., has dusted off some long-
forgotten stock for “The Water Mu-
sic Compilation Album,” featuring
nuggets from the dB’s (with Peter
Holsapple, Gene Holder, Will
Rigby, and Jeff Beninato), Chris
Stamey, Tall Lonesome Pines, and
Rage To Live, among others . .. Bob
Norman, former editor of blues fan-
zine Sing Out!, sings of his Manhat-
tan, N.Y., homeland on “Romantic
Nights On The Upper West Side,” a
Night Owl Records release. The ur-
ban folk sound aims for pop cross-
over. More info at 212-627-2491 . ..
Obituary offers the sentimental
“Slowly We Rot” on Roadracer Rec-
ords, one of the year’s best death
metal offerings and a work guaran-
teed to raise the hair on any parent’s
neck; more info from 212-219-0077.

Minneapolis, New York, San Fran-
cisco, and Washington, D.C.—at
listening parties that drew key re-
tailers, along with radio and press.

SIGN OF THE TIMES: Shifts in
the sales patterns of music config-
urations have prompted Macey
Lipman Marketing to change its
logo. The symbol still features a
disk flanked by a pair of wings—
but these days the circle is a CD,
rather than the 45 that was found
in the previous logo.

GOING FOR ‘GOYA’: The all-star
album “Goya ... A Life In Song”’
has pulled together the unique
marketing partnership of Colum-
bia, CBS Discos, and CBS Master-
works. That team, in turn, has un-
leashed some unique marketing
schemes. From Jan. 17 through
Feb. 21, buyers and other indus-
tryites received a series of six
Goyagrams, designed to tease the
album’s Feb. 28 street date. A tie-
in with Spain’s Iberia Airlines has
flights of three hours or more run-
ning a five-minute video about
“Goya,” the album being played
on one of the airline’s audio chan-
nels, and the project being touted
in the June issue of its in-flight
magazine. In New York’s midtown
Manhattan, Rizzoli Books has a
prominent window display featur-
ing the album and books about art-
ist Francisco Goya, the musical’s
namesake and subject; the book
and music store also have a con-
test in place with passes to an up-
coming Goya exhibit at the Metro-
politan Museum Of Art serving as
prizes. The Goya art exhibit is also
being plugged by an 8-by-16-foot
window banner at the Rockefeller
Plaza Sam Goody.

The U.S. version of the musical’s
“Till I Loved You,” which was
first introduced last year as a hit
single by Barbra Streisand & Don
Johnson, teams Placido Domingo
and Dionne Warwick, while a new
British version joins Domingo with
Jennifer Rush. The Spanish-lan-
guage version teams Domingo
with Miami Sound Machine’s
Gloria Estefan, the Portuguese-
language version features him
with Brazil’s Simone, and the Jap-
anese-language version places Do-
mingo with Seiko Matsuda.
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2 Majors Plan Vid Chains In Growing U.K. Market

BY NIGEL HUNTER

LONDON The U.K. video retail
scene is set for considerable expan-
sion with the announcement of
plans by two more major players to
enter the game.

W.H. Smith, the newsstand/book-
store retailer that also owns the Our
Price music chain, and Parkfield En-
tertainments, a subsidiary of the
Parkfield Group, are setting up sep-
arate chains of stores to capitalize
on the marked swing from rental to
purchase that has occurred in this
country’s video market.

W.H. Smith’s appetite has cer-
tainly been sharpened by its suc-
cessful experience with its OQur
Price acquisition. The music chain
turned almost a 20% sales increase
in its 272 outlets for the six-month
period that ended December 1988.

Smith will set up a parallel chain
to be called Our Price Videos, possi-
bly including some of the existing
record stores converted to video re-
tailing.

Parkfield Entertainments is plan-
ning a chain of video and satellite
megastores located in all the major
U.K. cities. The chain will be called

®

G300

A WEEKLY PREVIEW OF UPCOMING VIDEO RELEASES*

TITLE (MPAA RATING) PREBOOK BOX OFFICE P-0-P
STARS CUTOFF IN MILLIONS AVAIL-
STUDIO/LIST PRICE (STREET DATE) | (# OF SCREENS) ABILITY
BIRD (R) 6/1/89 $2.1 Poster,
Forrest Whitaker, Diane Venora (6/21/89) (93) Fact
Warner/$89.95 Sheet
BUSTER (R) 6/5/89 $0.5400 Poster,
Phil Collins, Julie Walters (6/21/89) (217) Flier
HBO/$89.99

COHEN & TATE (R) 6/6/89 $0.0642 Poster
Roy Scheider, Adam Baldwin (6/25/89) (75)
Nelson/$89.98

DIRTY ROTTEN SCOUNDRELS 6/6/89 $40.6 Poster,
(PG) (6/22/89) (1515) Standee
Michael Caine, Steve Martin

Orion/$89.98

SATURDAY THE 14TH STRIKES 6/1/89 NA Poster
BACK (PG-13) (6/27/89) (NA)

Ray Walston, Avery Schreiber |

MGM/UA/$79.95

TORCH SONG TRILOGY (R) 5/30/89 $4.1 Poster,
Harvey Fierstein, Matthew Broderick | (6/22/89) (135) Standee
RCA/Columbia/$89.95

* INFORMATION FURNISHED BY VIDEO FORECASTER.

OTHER TITLES

ANGELS OF THE CITY

Kelly Galindo, Cynthia Cheston
Media/$69.95

Prebook cutoff: 5/23/89; Street: 6/5/89

THE CHARLES DICKENS COLLECTION
Children

Vestron/$19.98/each

Prebook cutott: 5/24/89; Street: 6/14/89

DINOSAUR!

Children

Vestron/$19.98

Prebook cutoff: 5/24/89; Street: 6/14/89

I FEVER
Bill Hunter
Academy/$79.95
Prebook cutott: 5/25/89; Street: 6/15/89

HEIDI

Children

Vestron/$19.98

Prebook cutott: 5/24/89; Street: 6/14/89

THE KILLING TIME

Beau Bridges, Kiefer Sutherland
New World/$19.95

Prebook cutoff: 5/24/89; Street: 6/6/89

KNIGHTS OF THE CITY

Leon Isaac Kennedy

New World/$14.95

Prebook cutoff: 5/24/89; Street: 6/6/89

MAKING CONTACT

Joshua Morell

New World/$14.95

Prebook cutoff: 5/24/89; Street: 6/6/89

Prebook cutoff: 5/24/89; Street: 6/14/89

NO RETREAT, NO SURRENDER
Jean-Claude Van Damme

New World/$14.95

Prebook cutoff: 5/24/89; Street: 6/6/89

NOVA: ALL AMERICAN BEAR
Documentary

Vestron/$29.98

Prebook cutoff: 5/24/89; Street: 6/14/89

NOVA: ONE SMALL STEP
Documentary

Vestron/$29.98

Prebook cutoff: 5/24/89; Street: 6/14/89

NOVA: PREDICTABLE DISASTER
Documentary
Vestron/$29.98

PETER AND THE WOLF AND OTHER
TALES

Children

Vestron/$19.98

Prebook cutoff: 5/24/89; Street: 6/14/89

THE PRINCE OF BEL AIR

Mark Harmon, Kirstie Alley
Academy/$89.95

Prebook cutoff: 5/25/89; Street: 6/15/89

READING RAINBOX: PERFECT THE PIG/
TY’S ONE-MAN BAND

Children

Vestron/$14.98

Prebook cutoff: 5/24/89; Street; 6/14/89

I To get your company's new video releases listed. send the following information—title, performers, dis-
tributor/manufacturer, format(s), prebook cutoff, ship date, box-office gross, and suggested list price (if
available)—to Video Releases, Billboard, 1515 Broadway, New York, N.Y. 10036

Hollywood Nites, characterized by
old-style cinema facades, and the
lease for the first store in London is
currently being negotiated.

Parkfield’s primary function hith-
erto has been video distribution, but
it already operates 250 small retail
outlets trading under the name of
Symbol and located within news-
stands and gas stations. The Park-
field superstores will stock thou-
sands of video titles.

Hollywood Nites also will sell sat-
ellite receiving equipment, an exten-
sion of Parkfield’s Micro-X subsid-
iary that claims to be the largest re-
ceiving equipment supplier in
Europe. Consideration is also being
given to a video rental involvement
and possible stocking of compact
disks and cassettes. The dimension

of each store will be a minimum
20,000 square feet.
These developments are principal-

ly inspired by the likely doubling of

the prerecorded videotape market
this year to a value of $664 million.
The average sale price per tape here
is $17, and videotapes are fast as-
suming the same collectible status
as records and books.

Kingfisher, formerly Woolworth
Holdings and another potent force
in retailing, is understood to be con-
templating building a specialist
chain of video retail and rental
stores.

Kingfisher, if it decides to pro-
ceed, and Smith both reportedly fa-
vor acquisition as the swiftest meth-
od of entering the video market, and
may consider bids for Citivision, a

306-outlet U.K. video rental chain.

Citivision is benefiting from the
higher profit margins on rental,
which are still ahead of sell-through
profits, and is not expected to start
a selling side to its operation.

A dramatic reduction in videotape
prices is now forecast with the ad-
vent of Our Price Videos and Holly-
wood Nites.

Sale prices might be halved to
about $8 per tape as such rivals as
Virgin and Dixons strive to retain
their market against some formida-
ble new competition.

This type of keen price cutting
could spell disaster for the small-
scale rental outlets, which will have
to reduce their profit margins con-
siderably to offer competitive rental
terms.

Marketing Plan Touts 2nd-Tier Titles As Hidden Treasures

Palmer Next Ghain To Back Killer ‘B’s

BY JIM BESSMAN

NEW YORK Add Palmer Video to
the list of chains that are highlight-
ing selected B-movie titles.

The 150-store Union, N.J.-based
chain, which is national but has its
heaviest penetration in the New
York-New Jersey metropolitan area,
has this month launched an ongoing
Hidden Treasures marketing plan
whereby four B titles receive strong
backing each month. Each title is sup-
ported by a three-to-five-fold increase
in initial buy-in, or 1,500-1,800 units.

Additionally, the titles will be des-
ignated by Hidden Treasures stick-
ers, which will remain on cassette
boxes perpetually to further stimu-
late rentals. A recently hired window

Ad Company
Forms No-Fee
Marketing Group

BY BRUCE HARING

NEW YORK VCC Advertising of
Larchmont, N.Y., has formed Lei-
sure Time, an organization it claims
is the first no-fee marketing group.

“We're not just a buying group,”
says Jonas Lee, president of the
year-old firm. ““Our primary pur-
pose is to get the best service and
marketing support for our group. A
discount of 10 or 20 cents on a video
is no big deal.”

Based in New York’s Westches-
ter County, Leisure Time claims to
represent more than 400 indepen-
dent video dealers. The organization
also has an office in Philadelphia
and anticipates opening a Boston of-
fice sometime before the end of the
summer, according to Lee.

Membership in the Leisure Time
group is free. The only obligation is
the acceptance of stick-on ‘‘vid-
eoADs,” to be placed on selected
cassettes according to advertiser
commitment. The Leisure Time
group has to date represented prod-
ucts ranging from National West-

(Continued on page 53)

designer and in-store merchandiser
will feature the titles via in-store dis-
plays. And Palmer Video News, the
chain’s 48-page monthly mailing to
more than 150,000 homes, will devote
a full page to the month’s Hidden
Treasures.

The program is an attempt to capi-
talize on quality B titles that are be-
ing underexploited.

“The point is to turn B titles into A
titles,” says advertising/marketing
director Susan Baar. “Everybody has
the A titles and a lot of copies of
them, but not everybody has these
Hidden Treasures.”

The Hidden Treasures program
follows a series of successful test
campaigns in the last year that re-
sulted in huge profits on heavily mer-
chandised B titles (Billboard, April
22). The initial May Hidden Treasures
are “Last Rites” (CBS/Fox), “Domi-
nick And Eugene” (Orion), “Watch-
ers” (I.V.E.), and “They Live” (MCA).

“We try to pick a title from every

genre to appeal to everybody’s
taste,” says Baar, who chooses the
Hidden Treasures with VP Peter
Margo and his assistant, Linda Mi-
zerak. “Our stores vary so much as
to which genre is demanded the most,
so we offer a little bit for everyone.”

Baar says that while it's too early
to gauge success of the first Hidden
Treasures promotion, she expects the
featured titles to eventually make the
chain’s computerized top 25 listings.

“Peter Margo goes through them
daily and has already seen that utili-
zation is very strong from the get-
go,” she says. She credits the in-store
enthusiasm generated by the dis-
plays for the “excellent response”
that has been observed so far.

For June, the Hidden Treasures ti-
tles will be “High Spirits” (Media
Home Entertainment), “Deep Star
Six” (International Video Entertain-
ment), “Distant Thunder” (Para-
mount Home Video), and “Spellbind-
er” (CBS/Fox Video).

Fishy Fun. The 28 Major Video stores run by the Major Video Dealers Assn. of
Southeastern New England recently concluded a Fish And Twits contest in
support of the CBS/Fox Video hit “A Fish Called Wanda.” Each store held a
drawing to reward one of its customers with an aquarium set and a gift
certificate good for a fish of the winner’s choice. At the East Providence, R.I.,
Major Video, the winner was Kim Savage, center, shown receiving her tank from
manager Colleen Grattan, left, and assistant manager Peter Grace.
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Second Chances. Jasco Products
has added HE + Erasable Labels to
its video accessory line. Each
package contains 10 index labels, 10
spine labels, and a pen. Suggested
retail price for the Model 8618 pack:
$4.99. Contact: 405-752-0710.
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Sharp Stuff. Sharp Electronics offers
the RM-1D0U “universal learning
remote control” unit, above, which
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TOP VIDEOCASSETTES.RENTALS

can “learn’ and store up to 62
infrared codes. Suggested price is
$129.95. Sharp has also unveiled the
VC-V540L), a pricey portable

VHS VCR with a four-inch LCD color monitor that can operate from AG,
DG, or car battery. The unit measures 115/4-by-10-by-42¢/3, inches and
can play standard-size VHS tapes; suggested kst is $1,899.95. Contact:
201-529-8200.

Packing WMore Fower. Ambico has upgraded its V-8000 Val-J battery pack
from 4.0 amp haurs to 5.0 amp hours, a capacity that will drve a camcorder tor
more than four hours or a CD player for more thar eight hours. The retail price
remains unchanged at $59.95. Contact: 201-767-4100.

Locked In. Video enthusiasts can store up to 120 tapes in this oak-finish

'E‘: Compiled from a national sample of retail store rental reports.
5|58
gle|s i 2
e |5 |4 TITLE Copyright Owner, Principal 53| £
= < : Manufacturer, Catalog Number Performers SEN &

* % NO.1 * % ,

11| 7| BiG - CBS-Fox Video 4754 Tom Hanks 1988 | PG
2| 2| 4| COCKTAL Touchetons Home video 606 Boyar Broan 1988 | R
3| 4 | 4 | GORILLAS IN THE MIST Sl L . LT 1988 | 6
4 | 3 | 11| AFISHCALLED WANDA CBS-Fox Video 4752 e 1988 | R
5| 6 | 4 | TUCKER: THEMANANDHISDREAMS — [oamOUnAOen, o) as Martin Lo 188 | P
Ol AN IR (CROCCRISEIDUNDER oo Homt vidoo 32147 . 1362 [EC
7 115 3 | cHiLD'S PLAY MGM/UA Home Video M800951 gﬁ:‘:ggﬁa’:&co": 198 | R
8| 8|5 | MysTCPIZzZA Virgision 70035 e Roperte 1988 | R
9|7 | 7| BETRAYED MGM/UA Home Video M800945 ?gr?"g:f‘e’:f;’r 1988 | R
10 | 10 | 11 | BIGBUSINESS T hetone Home video 605 Eﬁ;‘ T I &
11| 9 | 15| DIEHARD CBS-Fox Video 1666 A i 1988 | R
12 1 18 | 2 | EIGHTMENOUT Oriom Home uideo 8723 e S k) || [
13 | 12 | 11 | MARRIED TO THE MOB Orton ot wieo 8726 e 1963Y R
14 10 | « [ crosswa peanor ot o e o |
5| 5 BAT 21 ch?itaalr-lz:\:‘g?tenainmem M012021 g::ﬁyH(a;fokvzra " Lo8 R
16 | 16 8 PUNCHLINE ggg/l%olumbia Pictures Home Video 6- ?2:{ :liaer:is 1988 R
17 | 13 | 15| BULL DURHAM Oriom Home yideo 8722 AR 3 L
18 | 19 | 4 | DEADRINGERS Media Home Entertainment MO12168 éee':glye'\{:gi' » 1988 | R
191 | 1| wo run RSN o K
20| 22 | 3 | RUNNING ON EMPTY Worner o virieo 11843 Boc Hiraen” LB || K
21| 21| 8 | CLEANAND SOBER Warner Bome video 11824 Kathy Saker " 1988 | R
22 (33 | 2 | DOMINICK AND EUGENE S NI gg‘;’{‘;;':“'“ 1988 | PG-13
23| @ | 5 | HeLisouND: HELLRASER o ond vt Coreri |«
28| 27| 3 | LASTRITES CBS-Fox Video 4757 ,T;;’;‘h?‘:'gﬂﬁfga 1988 | R
25| 29| 2 | CLARA'S HEART warner o Whoopi Goldberg 1988 | PG-13
26| 23| 4 | THEYLIVE R o Roddy Piper 1988 | R
27 | 25| 6 | MACAND ME Orion Home wideo 8728 oo 188 | P
28 | 24| 5 | STEALING HOME Warner 3?;;'3?@ 11818 prhguding 1988 | PG-13
29 | NEWD | SWEET HEARTS DANCE B e tome Video 621025 S Sarantion 1988 | R
30| 30 | 3 | MEMORIES OF ME CBS-Fox Video 4754 e f(ﬁ;‘a' 1988 | PG-13
31329 IRON EAGLE 11 IVE 63258 Louis Gossett Jr. 1988 | PG
32 | NEWD | THE ACCUSED oot Homa video 32149 i 1988 | R
33| 26 | 16 | THEDEAD POOL I e e Clint Eastwood 1988 | R
3|3 2 FRESH HORSES I;(fg/z(;olumbia Pictures Home Video 6- I\A/I:(I’IIYei‘:ir;Ag:g;c:my 1988 | PG-13
35 | NEWD | MILES FROM HOME Warmer Home Video 766 Kovin Anderson 1988 | R
36 | NEWp | FULL MOON IN BLUE WATER Media Home Entertainment M01218  Sene Hackman 1988 | R
37| 3 | 7 | PLATOON LEADER Cannon P ainmentMo12011  Michael Dudikoff 1988 | R
38 | 28 | 15 | THEPRESIDIO Paramount Home video 31978 Proehtiigiinsd 1988 | R
39| 35| 8 | MOONOVER PARADOR universal City Studios o2 e P 1988 | PG-13
40 NEW) THINGS CHANGE l;(lig/z(éolumbia Pictures Home Video 6- ?ggnﬁngﬁa 1988 | P

cabinet from Soundesign. Model EN3701K has a key lock, measures 20-by-40-
by-113/4 inches, and lists for $79.99. Contact 201-434-1050.

®iTA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs,
or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of

250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million
at suggested retail for nontheatrical titles.
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Sell-Thru Rise
Boosts German
Video Market

HAMBURG, West Germany The
year 1988 saw a mostly healthy
videocassette market in West Ger-
many, with an increase in the
gross of $2.6 million on the previ-
ous year to a total of $281 million.

Specialist stores sold 6.5 million
videocassettes, 2.1 million more
than in 1987. Sell-through pieces
sold 2.3 million units, which is
more than double the amount
bought by customers in nonrental

‘The sell-thru rise
more than
compensated for
the rental fall’

outlets during the previous year.

“This sell-through achievement
more than compensated for the de-
crease in videocassette rental,”
says Dr. Gerhard Weber, presi-
dent of Bundes Verband Video.

With last year’s average video-
cassette price lower than in 1987,
4.2 million were sold to specialist
outlets for rental. Nevertheless,
the financial gross at $257 million
was less than the previous year.

Videocassette players in West
German households gained 4%
during 1988 to take total penetra-
tion to 38%. The number of re-
leases—1,043—was slightly lower
than in 1987.

The total of stores and rental
outlets dropped by 700 to 7,100,
with casualties mostly among the
small or part-time operations,
while the number of video depart-
ments in supermarkets and retail
chain stores increased.

The decline in rental is attribut-
ed to the growing access to satel-
lite and cable movie channels.

The Central Texas
VSDA chapter locks
horns with the state

legislature over 22
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IDEO RETAILING

AD COMPANY FORMS MARKETING GROUP

(Continued from page 49)

minster Bank to Coca-Cola.

Advertisers designate the video
stores that will carry the ads, Lee
says. Retailers are paid $75 for car-
rying an average of 150 ads on their
hot titles.

“Once an account is sold, we print
the ads, then physically distribute
them to the stores,” Lee says.
“Within two weeks, a monitor
checks to make sure the ad is in
place on the boxes.” The ads come
on a sticker consisting of a Mylar
base with a film laminate. Lee

claims the stickers were developed
after six months of testing and are
extremely durable.

“It takes five seconds to put them
on,” he adds. “The $75 pays for the
time it takes to put it on, and is an
added source of revenue. Our group
represents the video retailer to the
advertiser; in our primary market
areas, upper Rockland county, the
Bronx, and Westchester, we have
95% of the stores, and we do have a
substantial presence in the rest of
New York.”

Additionally, the Leisure Time
group bands together to pool the
unused portions of the Commtron
co-op dollars available to area deal-
ers, advertising titles under the Lei-
sure Time banner.

In addition to a co-op deal with
Commtron, Leisure Time also has
deals with Action Computer, MCB
Distributors for video boxes, and
Neon America for signage. Leisure
Time anticipates similar deals with
candy distributors and other busi-
nesses.

-

i
VR

by Earl Paige

REGIONALS ROCKIN’: Video Software Dealers
Assn. regional chapter leaders can’t recall a busier
spring season—with many groups testing entirely new
ideas, others under siege legislatively, and still others
reflecting a softening marketplace. VSDA’s director
election campaign is also heating up, providing lots of
speakers ... Los Angeles chapter head Fina Damian,
owner of Dafi Video in Los Angeles, was all smiles
when the chapter’s first picnic recently proved a suc-
cess. “The vendors came through for us,” she said, with
the event drawing about 300 . .. Some meetings involve
more than one chapter, as in Florida, where heads of
three groups tackled panel topics: Mary Chase, Florida
Suncoast chapter (Northside Video, St. Petersburg);
Barry Freilich, Northeast Florida chapter (Granada
Video, Ormond Beach); and Rick Veingrad, South Flori-
da chapter (Video Connection, Pembroke Pines) . . .
Nintendo renting highlighted the Oregon/S.W. Wash-
ington gathering with one panel titled “Nintendo: It's
Like Buying ‘A’ Titles At Cartoon Prices.”

PPT SEEDING: Responding to an observation by
Richard Abt, executive VP of West Coast/National
Video, that Rentrak has been “seeding” its pay-per-
transaction program with titles purchased at regular
wholesale prices, Rentrak president Ron Berger admits
“it’s true we’re seeding” and adds that he has been do-
ing so since 1986 with titles not available from suppliers
on PPT terms. “The reason we do that is to keep the
identity of particular studios confidential,” he explains.
“That way we don’t have to reveal [to retailers] which
studios are participating and which aren’t.” He adds
that 12 of the top 16 suppliers have product in Rentrak’s
PPT program, but only five have agreed to make avail-
able every title they release on a PPT basis.

cAMPAIGN TRAIL: Canadian Bill Acheson, owner of
four-store Bill’s Video in Winnipeg, Ontario, adds at
least a slightly foreign flavor to this year’'s VSDA eight-
candidate director race (Billboard, May 20). Acheson
was a leader in organizing a dealer trade group in Cana-
da in early 1985 that he says ultimately folded into what
1s now the Manitoba Chapter. Acheson is among a group
of four at-large candidates vying with four picked by
VSDA’s Nominating Committee. Other at-large candi-
dates are Tom Keenan, of two-unit Everybody’s Rec-
ords, Tapes & Video, Portland, Ore.; Martin Zbosnik,
Home Video, Duluth, Ga.; and Jim Salzer, head of
Salzer’s Video, Ventura, Calif., and the only at-large in-
cumbent running. Officially picked candidates are Jan
DeMasse, Video Place, Exeter, N.H.; Ken Dorrance,
Video Station, Alameda, Calif.; Steve Rosenburg, three-
unit Premiere Video, Marietta, Ga.; and Ed Chamblee,
seven-unit Star Video, Mobile, Ala. Rosenburg is an in-
cumbent now serving out a partial term.

Chamblee says, “I disagree about the so-called kiss-of-
death idea of being in trouble if you're officially nomi-
nated. It kind of turned around last year, when officially
nominated candidates started to win.” What does have

Chamblee puzzled are the three candidates from the
deep South. “It used to be California had so many direc-
tors,” he says. Salzer adds that the deadlines for send-
ing in election components are earlier this year, with
some material due May 12. “It was June 10 last year, but
it’s no problen. We've known we were running.” VSDA
secretary Brad Burnside, handling all the candidate
registration from his two-store Video Adventures in
suburban Chicago, says another new aspect is that there
are no candidates from large chains. “There’s no big vs.
small this year,” he notes—all because VSDA has
moved to have three additional directors named by the
elected 12, a move that will conceivably ensure large-
chain representation on what will be a 15-person board.

I.ASERDISK LOOMS: Despite the cynicism, Pioneer
continues thumping the laserdisk, insisting that after 10
years of “nurturing,” the product’s time has arrived.
CD’s explosive growth, interestingly enough, is offering
laserdisk its greatest credibility, said Mike Fidler, Pio-
neer VP of home electronics marketing, during a lavish
media gala at Los Angeles’ Riveria Country Club (Bill-
board, May 20). Among chains he lauded for spearhead-
ing laserdisk were Camelot Music and the Wave units
of National Record Mart, two chains with a recent em-
phasis on combo freestanders; also mentioned were
combo chains Tower Records/Tower Video and Music
Plus; and RKO Warner Video, the specialty video web.
Not mentioned was Musicland Group, despite reports
the web has opened as many as 35 of its sell-through
Suncoast Pictures mall outlets. Although Pioneer sales
reps acknowledge Wherehouse Entertainment has
been among leading holdouts, one source insisted the
chain is about to come aboard.

HENTAL RAP: Inevitably, the question always comes
up about laserdisk rental. So far, those combo chains
that stock disks have not tended to rent them. “Tower
tested rental in two San Jose [Calif.] stores and
stopped,” said Rick Buehler, national sales director,
noting that among combos, Tower has stocked laser-
disks longest. Music Plus, an aggressive rental chain,
eschews disk rental, believing it cannibalizes sales.

Though Pioneer people are edgy about discussing
rental, one rep acknowledged it is “a necessary evil,”
given the still-high ticket price tags on hardware and
software alike (although laserdisks of A titles tend to be
cheaper than their rental-priced tape counterparts).
Buehler and others agree that virtually all leading laser-
disk specialty outlets in Southern California rent, with
store operators believing rental is required as a way to
move the format along. Moreover, at Video Laser in
Mission Viejo, with a rental library of 2,000 titles, own-
ers contend rental is more profitable.

I.ASER LEISURE: Offering a new tack on laserdisk,
Warren Lieberfarb, president of Warner Home Video,
told the Pioneer audience that a Philip Morris study
shows leisure time is shrinking among demographics
most likely to purchase players and software. This indi-
cates a change in habits where movies might be viewed
in several sessions or by family members at different
times, again pointing to laserdisk for reasons of no rent-
al hassle, random access, chapter segmenting, and so
forth. Pioneer VP Fidler also alluded to changing house-
hold activity offering that families are into more “co-
cooning,” which he hastily added, “is not sitting around
weaving silk ties, but doing more things in the home in-
stead of going out.”

Lee says there has been no nega-
tive feedback on the videoADs
stickers, unlike the unpopular trail-
er commercials featured on some
video product.

“We're not taking up their time to
sit through a minutelong commer-
cial,” Lee says. “It’s more of a sub-
tle approach to advertising in the
video market. A plus is that every
store has lots of signage, but this ad
is carried to his home.”

There are five full-time employ-
ees of VCC Advertising working on
Leisure Time. Most of the compa-
ny’s principals have no video back-
ground, Lee says. However, the
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firm does have Chuck McCauley—
the former Boston-area retailer who
sold his store to become a manager
at buying and marketing group
Flagship Distributors—as its VP of
marketing.

Video store owners reported that
the videoADs were drawing cus-
tomer attention.

“They’re nice stickers, they come
off with no problem,” says Ed Aur-
isy, owner of Video Port in Port
Chester, N.Y. “[Customers] have
commented on what a great idea it
is; they noticed them, I'll tell you
that.”
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L 2 ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for
theatrically released programs, or of at least 25,000 units or $1 million at suggested retail for

nontheatrical titles.

ITA platinum certification for a minimum sale of 250,000 units or a dollar volume

of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 miltion at

suggested retail for nontheatrical titles.
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Do you want to

make deals,
friends and maybe
even headlines?

Eighth Annual Convention
Video Software Dealers Association
August 6-9, Las Vegas, Nevada

[ I ] REASONS YOU SHOULD ATTEND:

1. It’s the largest video Convention in the world,
complete with all the fanfare and festivities you'd
expect—and more!

2. There’s no substitute for meeting face-to-face
with your fellow retailers, distributors and
manufacturers.

3. You'll hear two of the world’s top businessmen—
Ted Turner and Tom Peters—share their knowledge
and insights.

4. “Retail activist” Peter Glen will give you 100 Ideas
In 100 Minutes, which will improve your bottom line.

5. A first-rate blend of seminars and workshops offer
information you can put to productive use your first day
back on the job.

6. You'll visit with the major manufacturers and suppliers
of prerecorded video, accessories, hardware, computer soft-
ware, video distribution, and media—all under one roof.

7. For four days and nights, a star-studded agenda of
receptions, dinners, parties, and concerts will dazzle
and delight you.

8. If you're serious about video, you have to be there.
[t’s that simple!

REGISTRATION PARTICULARS
e VSDA Members Only
You must be a current VSDA member or join
the Association to attend.
Functions.

¢ 4,000 Full Registrants Only
Full Registration includes admission toall
Business Sessions, Seminars, Meals and Social

e Exhibits/Seminars Only Registrations
Available for admission to exhibit area
and seminars at the Las Vegas Convention Center.

PLEASE SEND ME CONVENTION REGISTRATION INFORMATION

lam a O Retailer O Manufacturer [0 Wholesaler
(prerecorded video software)

(1 Other Supplier

(please specify)

Name Company
Address
City State Zip Phone

VSDA Member O Yes [ONo Company Number

Billboard

[J 1 want tojoin VSDA and attend the Convention. Please send me information.

Return to: VSDA, 3 Eves Drive, Suite 307, Marlton, NJ 08053 (609) 596-8500.
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New MTV Prez: No Big Changes Planned At Channel

BY STEVEN DUPLER

NEW YORK Don’t look for any
drastic changes at 24-hour-per-day
music giant MTV following the ap-
pointment of John Reardon as presi-
dent of the channel.

Reardon is one of three new presi-
dents at MTV Networks, following a
restructuring at the umbrella group
that encompasses MTV, VH-1, and
Nickelodeon (Billboard, April 29).
Each of the newly appointed execu-
tives reports to Tom Freston, presi-
dent/CEQ of MTVN.

Reardon moves into the top spot at
MTV after eight years heading up ad-
vertising and affiliate sales for
MTVN. The new Nickelodeon presi-
dent is Geraldine Laybourne, the for-
mer executive VP/GM of the kids-ori-
ented service. The third MTVN chan-
nel, VH-1, is still awaiting the June
arrival of its new president, Ed Ben-
nett, former chief operating officer
of the Viacom Networks Group.

There is no indication yet as to what
changes may be in the wind at the
adult music channel upon Bennett’s
arrival.

As for MTV, Reardon says the
channel’s day-to-day relations with
record labels, managers, and artists
will continue to function through reg-
ular channels—primarily via MTV
programming VP Abbey Konowitch
and MTV’s executive VP/GM Lee
Masters.

“Things will be handled on that end
pretty much as they have been,”
Reardon says, adding that label rela-
tions are “in good shape across the
board.”

Reardon is a self-confessed “great
delegator,” an executive who says he
likes to cultivate motivated, creative
staffers and promote from within.
With a background heavy in TV sales
and marketing, and light on the mu-
sic side, he says he will continue to
rely on “the expertise we already
have inside” in terms of program-

French All-Music Ghannel
Given Slot In New Satellite

BY PHILIPPE CROCQ

PARIS The Conseil Superieur de
I’Audiovisuel has selected six
channels for the new TDF 1 satel-
lite, set to begin operation in Janu-
ary 1990.

The six premier channels that
will emanate from TDF 1 are Ca-
nal Plus, Canal Plus Allemagne,
La Sept (a French cultural chan-
nel), Sport 2/3, Canal Enfant (the
children’s channel), and Euromusi-
que.

Euromusique is the new all-mu-
sic channel for which the French
music industry has been cam-
paigning for some time (Billboard,
April 29). Euromusique will share
its satellite slot with the children’s
channel.

The dish that must be installed
to receive the TDF 1 satellite
transmissions will cost about $312,
a factor that may inhibit the size of
the potential audience.

Nevertheless, the French music
business will welcome Euromusi-
que’s inclusion in the TDF 1 opera-
tion. The channel will increase the
amount of music program time,
and it is hoped that the Conseil Su-
perieur will soon allocate a terres-
trial-based broadcast component
to complement the satellite trans-
mission of the channel.

Industry sources say there is
also a possibility that Radio Monte
Carlo, which has a broadcast net-
work in the south of France, may
become a partner in Euromusique.

VIDEO TRACK

LOS ANGELES

THE 0’JAYS COLLABORATED
with Jaz to lend a rap twist to their
new video, “Have You Had Your
Love Today?” The EMI artists were
directed by Charley Randazzo, who
intercut a ’60s pop-art background
with various performance shots.
Tammara Wells produced for One
Heart Productions. One Heart’s
Jack Cole also directed Dolly Par-
ton’s clip, “Why’d You Come In
Here Lookin’ Like That?”

MGMM director Michelle
Mabhrer directed the Animal Logic
video “Spy In The House Of Love,”
set in a Laurel Canyon location.
Alex Gruszynski and Romeo Ty-
rone were directors of photography
and Alex Abramowitz and Gale
Sparrow produced.

NEW YORK
DION AND FRIENDS GO under-

ground in the Wanderer’s new video
for “Written On The Subway Wall.”

Willy Smax directed such artists as
Joan Jett, Lou Reed, Dave Ed-
munds, and Paul Simon, all of
whom make cameo appearances in
the clip from Dion’s Arista album,
“Yo, Frankie.” David Naylor and
Nicolas Myers executive-produced
for DNA.

Director Paul Rachman and Epic
band Accept have wrapped a post-
apocalyptic video for the band’s
song ‘‘Generation Clash.” Tima
Surmelioglu produced the N. Lee
Lacy production, which features
Accept performing in the Old Power
Station at the Brooklyn Navy Yard.
Liz Silver was executive producer.

Hall & Oates and director Julien
Temple lensed a video cover of
“Love Train,” the classic tune popu-
larized by the O’Jays. Alastair
Bates produced for Limelight, and
the video incorporates performance
footage with images from the Ves-
tron Pictures release, “Earth Girls
Are Easy.” Glenn Lazzaro of Na-
tional Video Center edited the
piece.

(Continued on next page)

ming the musical side of MTV.

But, he says, his overview of MTV
as a business encompasses all the
new growth areas the channel is just
beginning to explore, such as the use
of interactive marketing technology;
concert tours; merchandising; and in-
ternational expansion.

“I like to think of MTV as the hub
of a wheel—the strength, the core of
the structure,” says Reardon, recit-
ing a favorite analogy. “Each spoke
radiating off that hub is either a busi-
ness or a potential new business that
relies upon the hub for its strength.
So as long as the core remains
strong, the wheel is in good shape.”

With about 44 million of the rough-
ly 52 million U.S. cable TV-capable
households now receiving MTV, the
hub of the wheel might appear to be
approaching a saturation point, at
least in this country. Not so, says
Reardon, citing data from the Nation-

al Cable Television Assn. that claims
the U.S. will achieve 70% cable pene-
tration over the next three to five
years.

“I am very optimistic about the
growth of cable,” says Reardon. “We
have two highly successful youth-
marketed cable services now, and the
viewers of these are the cable sub-
scribers of tomorrow.”

On the international side, Reardon
says, cable penetration is obviously
still in the early stages in most mar-
kets, but he points to high saturation
in markets like Belgium and Holland.
Two-year-old sister channel MTV Eu-
rope just surpassed the 2-million-sub-
scribers mark in Holland, Reardon
notes, adding that the channel is also
working on a deal to establish a Bra-
zilian 24-hour-a-day music channel.

Coming from his prior vantage
point dealing with sales for all three
networks, Reardon offers his views

on the reasons behind the MTVN cor-
porate restructuring. He says that all
of MTVN’s businesses have been on
an upward growth curve for the past
few years (MTV’s advertising 1988
revenues alone were up 40% over the
previous year, according to Reardon),
and “some sort of overall restructur-
ing” seemed inevitable to corporate
insiders.

“For quite some time, we had been
thinking about where we were going
as we enter the next decade,” says
Reardon. “Each of [MTVN’s] three
networks are now becoming large en-
tities unto themselves. In fact, MTV
alone is now as big as the whole cor-
porate entity was when we went pub-
lic after the Warner Amex sale.”

The decision to split the three
MTVN divisions, Reardon says, now
creates “three profit centers, each op-
erating as a separate business within
the confines of MTVN.”

| TIHIE
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RUSSELL MULCAHY, one of the founding partners
of Millaney Grant Mallet Mulcahy, or MGMM—one
of the oldest (est. 1982) and most respected videoclip pro-
duction companies in existence—has left the firm that,
at least partially, bears his name. The director is now be-
ing exclusively represented for clips and commercials by
MGMM competitor Limelight, the Los Angeles-based
film, video, and commercial production house owned by
Simon Fields and Steve Barron.

Gale Sparrow, managing director of MGMM Man-
agement Ltd. in New York, says that Mulcahy’s decision
to leave several weeks ago was a “great disappoint-
ment,” but that the firm would keep the fourth “M” in
its name. “We're very sorry to see him go, but we’ll al-
ways be MGMM,” says Sparrow, who declined to offer
any speculations on what may have caused Mulcahy to
depart.

Along with such other seminal clip directors of the
early '80s as Bob Giraldi, Mulcahy helped define the
medium, turning out such classics along the way as
Duran Duran’s “Reflex” and “Hungry Like The Wolf,”
Fleetwood Mac’s “Gypsy,” and Billy Joel's “Pres-
sure.”

Despite his new deal, Mulcahy will likely not be turn-
ing out many videoclips or commercials in the near fu-
ture: In August, he starts production on “Highlander
2020,” the sequel to “Highlander,” the feature film he
directed a few years back. And once that project is com-
pleted, Limelight says its film division and Gerry
Laffy’s Le Bad Ltd. plan to collaborate with Mulcahy
on yet another movie, “Freakwave.”

by Steven Dupler

FLOYD COMES HOME: CBS Music Video Enter-
prises says it is looking for the upcoming Pink Floyd
“Delicate Sound Of Thunder” concert home video to
rack up major sales figures “in the ballpark” of the
Bruce Springsteen and Michael Jackson product re-
leased by the CBS Records home video arm earlier this
year.

“We’re looking at big numbers on this,” says a CMV
representative, adding that sales of “a couple hundred
thousand out of the box” would not be out of the ques-
tion. “We’re getting a dozen calls a week from consum-
ers asking when this is coming.

“This is the first major blockbuster music video re-
lease since U2 [“Rattle & Hum”], Michael, and Bruce,”

the CMV staffer continues. “There are a lot of dealers
and accounts who really tasted music video for the first
time on those, and we’re hoping that they left a good
taste in their mouths for more to come. We're trying to
show that big releases are not just a one-shot thing.”
One strong selling point of the concert film is the fact
that four of the 17 songs featured on the video are not
available on the “Delicate Sound Of Thunder” album. In
addition, the Floyd has always been known for stunning
visuals, and word has it that director Wayne Isham
(“Billy Joel Live In Russia,” Bon Jovi) outdoes himself in
portraying the supergroup in all its live concert glory.

GROWTH CURVE: If Video Jukebox Network’s cur-
rent expansion plans proceed without a hitch, the com-
puterized, viewer-selected interactive music video ser-
vice says it will gain about 450,000 new cable subscrib-
ers and 12 new “jukebox” units after being picked up by
six more multiple cable system operators (MSOs).

VJN says it will soon sign agreements with MSOs in
the following regions: Scripps-Howard’s Sacramento,
Calif., system (160,000 subscribers); KBLCOM’s Minne-
apolis operation (105,000 subs); Warner Cable’s Bakers-
field, Calif., system (70,000 subs); American Television
and Commumcauons Jackson, Miss., system (60,000
subs); United Cable’s Los Angeles County, Calif., oper-
ation (30,000 subs); and Cablevision Industries’ Phila-
delphia system (25,000 subs).

The new launches will bring VJIN to a total of 863,000
cable subscribers and 28 interactive jukebox units within
90 days, the company claims.

Viewers are able to request videos via an interactive
900-number telephone call after choosing selections
from an on-screen menu. No in-home hardware is re-
quired. The music video service, which is not supported
by advertisers, garners revenues from the viewer
charge per video request, about $1 per clip. Under the
charter agreements, the cable systems carrying VIN
are guaranteed a minimum revenue of five cents per
subscriber per month. The MSOs also have the opportu-
nity to share in up to 40% of the revenue generated by
VJIN on their systems, says the company.

AN EVENING OF staggering guitar virtuosity is vir-
tually guaranteed June 7, from 10 p.m.-11 p.m. (EST),
when PBS presents acoustic six- and 12-string master
Leo Kottke in “Home & Away,” a concert special di-
rected by Mary Perillo and shot at Toronto’s Bathurst
Street Theatre, various Nashville locations, and the art-
ist’s home in Minnesota.

A major highlight of the program should be the im-
promptu jam session featuring Kottke and two other
fellas who can play a little bit—Chet Atkins and blue-
grass great Doc Watkins.
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Majority Say They Most Appreciate Clips’ Music

German Youth Polled On Videoclips

HAMBURG, West Germany An
opinion poll here has revealed some
of the tastes and preferences in mu-
sic videos among Germany’s youth.

The poll was conducted among 160
schoolboys and girls in this city by so-
ciologist Jan Reetze, with ages rang-
ing from 12-18.

Their musical tastes in order of
preference were pop, rock, rap/
house, soul/funk, and classical.
Heavy metal fared badly, and folk
music is disliked most of all.

Questioned on videoclips, the
youngsters registered 75% interest,

with a higher percentage among
those living in households equipped
with cable television.

Asked what they appreciate most
in videoclips, the majority replied it
was the actual music, followed by the
performance, and the setting. Girls
rated the actual artist involved much
higher in their priorities than the
boys.

A quarter of those questioned said
they preferred the videoclip to the
music it was portraying, providing
the action matched the words and
music.

VIDEO TRACK

(Continued from preceding page)

OTHER CITIES

THE BAR-KAYS STAYED home
in Memphis, Tenn., to shoot the ti-
tle-track video for their Mercury al-
bum, “Animal.” Marius Penczner
directed and edited the dance/per-
formance piece, shot in the Produc-
ers Services studio. Sherry Merola
produced for Flash Frame Inc., and
Len Epand executive-produced
with PolyGram’s Annette Cirillo.
Foster & Lloyd have wrapped
two videos for their RCA album,
“Faster and Llouder.” Steve Boyle
directed “Fat Lady Sings” and “Be-
fore The Heartache Rolls In.” Greg
Crutcher produced the clips and
Phran Schwartz executive-pro-
duced for Dream Ranch Pictures

Ltd. Both clips were shot in Tennes-
see.

Toni Childs lensed a video for the
Jimmy Cliff song “Many Rivers To
Cross”’ while she was on tour in
Sydney, Australia. The tune is on
the soundtrack for the Orion Pic-
tures film “Lost Angels.” Director
Doug Nichol photographed Childs
on the Hawkesbury River as she
cruised on a turn-of-the-century car-
go boat. Linda Maisel produced for
the Film Syndicate.

Production companies and post-
production fucilities are welcome
to submit information on current
projects. Please send material to
Deborah Russell, Video Track,
Billboard, 9107 Wilshire Blvd.,
Beverly Hills, Calif. 90210.

NEW VIDEOGLIPS

AS OF MAY 27, 1989

. A SAMPLING OF PLAYLISTS AT
l HE NATIONAL VIDEO MUSIC OUTLETS.
® Lists do not include videos in
recurrent or oldies rotation.
™

TELEVIRON®

Continuous programming
1775 Broadway, New York, NY 10019

ADDS

VHi

VIDEQ HITS ONE™

Continuous programming
1775 Broadway, New York, NY 10019

Adrian Beiew, Oh Daddy

The Doobie Brothers, The Doctor
The Fixx, Precious Stone
Madonna, Express Yourself
Bob Mouid, See A Little Light
Stevie Nicks, Rooms On Fire
Roxette, Dressed For Success
Neil Schon, I'll Cover You
Stick Rick, Children's Story
10,000 Maniacs, Trouble Me
U2, All | Want Is You

ADDS

Black Entertainment Television

14 hours daily
1899 9th St. NE, Washington, DC 20018

Dr. John & Ricki Lee Jones, Makin' Whoopee
Bill Gable, Go Ahead And Run
Was (Not Was), Anything Can Happen

ADDS

FIVE STAR VIDEQ

The Doobie Brothers, The Doctor
Lyie Lovett, Nobody Knows Me

Paul McCartney, My Brave Face
Jutia Fordham, Comfort Of Strangers

Cameo, Pretty Girls

The 0'Jays, Have You Had Your Love Today
Gerald Alston, | Can't Tell You Why

Mavis Staples, 20th Century Express

Kool & the Gang, Raindrops

Al Jarreau, All Or Nothing At All

24/7 Spyz, Jungle Boogie

Fine Young Cannibals, Good Thing
Cyndi Lauper, | Drove All Night
Richard Marx, Satisfied

HEAVY

Paula Abdul, Forever Your Girl

Bon Jovi, I'li Be There For You

Bobby Brown, Every Little Step

Cinderella, Coming Home

The Cult, Fire Woman

Michael Damian, Rock On

Def Leppard, Rocket

Lita Ford/ Ozzy Osbourne, Close My Eyes Forever
Guns N’ Roses, Patience

John Cougar Mellencamp, Pop Singer

New Kids On The Block, I'll Be Loving You (Forever)
Tom Petty, | Won't Back Down

Thirty Eight Special, Second Chance

Warrant, Down Boys .

Wang Chung, Praying To A New God Bonnie Raitt, Thing Called Love HEAVY
RS STt s Natalie Cale, Miss You Like Crazy
8 u
BUZZBIN Atfantic Starr, My First Love
The Cure, Fascination Street HEAVY Lisa Lisa & Cult Jam, Little Jackie Wants To Be A Star
Indigo Girls, Closer To Fine Thirty Eight fal, Second Chance Joyce lrby Featuring Doug E. Fresh, Mr. D.J.
Love & Rockets, So Alive Spe R Anne G, If She Knew
Paula Abdul, Forever Your Girl Grady Harrell, Sticks And Stones
HIP CLIP Elvis Costello, Veronica De La, Soul, Me M s:" And )
Fine Young Cannibal, Suspicious Minds Diara Ross. W rkY " Overti
Biue Murder, Valley Of The Kings Howard Jones, Everlasting Love Peabo Bo = OSh:;‘w An(:i T":Ie
Lisa Lisa & Cult Jam, Little Jackie Wants ToBe AStar | =229 L7300, /00 O €
SNEAK PREVIEW John Cougar Mellencamp, Pop Singer ames Ingram, 1t s xea

Bette Midler, Wind Beneath My Wings

Roy Orbison, She's A Mystery To Me

Tom Petty, | Won't Back Down

Simply Red, If You Don't Know Me By Now
Donna Summer, This Time | Know It's For Real
Jody Watley, Real Love

Chuckii Booker, Turned Away
The Jacksons, Nothin' (That Compares 2 U)
Roachford, Cuddly Toy (Feel For Me)

MEDIUM

MEDIUM

Sam Brown, Stop

Grayson Hugh, Talk It Over
Indigo Girls, Closer To Fine
Ivan Lins, You Move Me To This
Lou Reed, Busload Of Faith
Rod Stewart, Crazy About Her
Swing Out Sister, Waiting Game
Waterfront, Cry

ACTIVE

Bangles, Be With You

The Belle Stars, ko lko

Neneh Cherry, Butfalo Stance

Elvis Costello, Veronica

De La Soul, Me Myself And |

Samantha Fox, | Only Wanna Be With You
Great White, Once Bitten Twice Shy
Howard Jones, Everlasting Love

King Swamp, Is This Love

Living Colour, Open Letter (To A Landlord)
Tone Loc, Funky Cold Medina

Milli Vanilli, Baby Don't Forget My Number
The Outfield, Voices Of Babylon
Roachford, Cuddly Toy (Feel For Me)

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title,
album (where applicable), label,
producer/production house, and
director. Please send informa-
tion to Billboard, New Video-
clips, 1515 Broadway, New York,
N.Y. 10036.

BLUE RODEO

Diamond Mine

Diamond Mine/Atlantic

Maria Digi s And i Film Company
Michael Buckley

BONNIE BYRD

Good Girl

Wadworth

Martha S. Soto/U-Productions
Dwayne Coles. Witliam David

CHUCK CHILLOUT
Rhythm Is The Master
Pay Me/Gimmie Mines/Mercury
Ralph McDaniels, S.L. Gray
Lionel Martin

THE DEAD MILKMEN

Smokin’ Banana Peels
Beelzebubba/Enigma/Fever

Nancy Bennett/DNA/Scorched Earth Productions
Adam Bernstein

EDELWEISS

Bring Me Edelweiss

Attantic

Together Film/Beam Me Up Scotty Inc.
Walter Knofel, Matthias Schweger

GLASS EYE

Christine

Bent By Nature/Bar None/Restless
Roy Taylor

Roy Taylor

JACKSONS

Nothin' (That Compares 2 U)
2300 Jackson Street/Epic

Lisa Hollingshead/Propaganda Films
Nigel Dick

LEVERT

Gotta Get The Money

Just Coolin’/Atlantic
Tina Silvey/Silvey + Co.
Jane Simpson

MC LYTE/POSITIVE K

I'm Not Havin’ It

The First Priority Music Family ‘Basement Flavor'/First Pri-
ority Music/ Atlantic

Ralph McDaniels, Sabrina Gray/Classic Concept Produc-
tions

Lionel Martin

MOJO NIXON & SKID ROPER

Debbie Gibson Is Pregnant With My Two-
Headed Love Child

Root Hog Or Die/Enigma

T'Boo Dalton/Calhoun Productions

Scott Kalvert

PLAN 9

The Mambo Night

Ham And Sam Jammin'/Restless
Jon Moritsugu

Jon Moritsugu

DUSTY SPRINGFIELD

Nothing Has Been Proved

Scandal Original Motion Picture Soundtrack/Enigma
Julia White, Steve Woolley

Michael Caton-Jones

THE SYSTEM
Midnight Special
Rhythm And Romance/Atlantic
Walter Pitt

Jim Hershleder

TWILIGHT MATINEE

An Everlasting Kiss

Life At The Movies/Stone Ear
Caudill & Associates

A. McCracken, N. Don Vito, R. Basile

TWILIGHT MATINEE
Winter Solace

Lite At The Movies/Stone Ear
Caudill & Associates

A. McCracken. R. Basile

WINGER

Headed For A Heartbreak
Winger/Atlantic

Callie Khouri/Mark Freedman Productions
Mark Rezyka

WIRE

Eardrum Buzz
£ardrum Buzz/Enigma/Mute
Richard Bell

Angela Conway

R The Look

Saraya, Love Has Taken Its Toll
Simple Minds, This Is Your Land
Rod Stewart, Crazy About Her
W.A.S.P., The Real Me

Jody Watley, Real Love

Winger, Headed For A Heartbreak

RECORD

>

—
=

Five 1/2-hour shows weekly
1000 Laurei Oak, Voorhees, NJ 08043

Al Green, As Long As We're Together
Neneh Cherry, Buffalo Stance

Deon Estus, Heaven Help Me

New Kids On The Block, I'll Be Loving You (Forever)
Deja, Made To Be Together

Jody Watley, Real Love

Miles Jaye, Objective

Rob Base/DJ EZ Rock, Joy And Pain
Mica Paris, My One Temptation

E.U., Buck Wild

Skyy, Start Of A Romance

LeVert, Gotta Get The Money

Was (Not Was), Anything Can Happen

CURRENT

MEDIUM

Living Colour, Open Letter (To A Landlord)
The Bone Daddys, Push And Forward
The Connelis, Something To Say
Firetown, The Good Life

Indigo Girls, Closer To Fine

Hothouse Flowers, I'm Sorry

Biue Rodeo, Diamond Mine

Big Bam Boo, Shooting From My Heart
The Godfathers, She Gives Me Love
The Cure, Fascination Street

XTC, The Mayor Of Simpleton

Love & R So Alive

Extreme, Kid Ego

Joe Jackson, Nineteen Forever

Johnny Diesel & The Injectors, Lookin’ For Love

Lisa Lisa & Cult Jam, Little Jackie Wants To Be A Star
Mike + the Mechanics, Seeing Is Believing

Roy Orbison, She's A Mystery To Me

Queen, | Want It All

King Swamp, Is This Love

The Pixies, Monkey Gone To Heaven

One 2 Many, Downtown

Simply Red, If You Don't Know Me By Now
Swing Out Sister, Waiting Game

Carol King, City Streets

Natalie Cole, Miss You Like Crazy

10 hours daily
1000 Louisiana Ave., Houston, TX 77002

ADDS

Henry Lee Summer, Hey Baby

Stray Cats, Gene And Eddie

Surface, Shower Me With Your Love

10,000 Maniacs, Trouble Me

The Pursuit Of Happiness, She's So Young
Todd Rundgren, The Want Of A Nail

Adrian Belew, Oh Daddy

Dusty Springfield, Nothing Has Been Proven

POWER

The Nashville Network

13 Hours Weekly
2806 Opryland Dr., Nashville, TN 37214

Paula Abdul, Forever Your Girt

Michael Damian, Rock On

New Kids On The Bilock, I'll Be Loving You (Forever)
Howard Jones, Everlasting Love

Bon Jovi, I'll Be There For You

Madonna, Like A Prayer

Thirty Eight Special, Second Chance

Living Colour, Cult Of Personality

Sa-Fire, Thinking Of You

Third World, Forbidden Love

Martika, Toy Soldiers

Fine Young Cannibals, She Drives Me Crazy
Roxette, The Look

CURRENT

Foster And Lioyd, Before The Heartache Rolls In
0Oak Ridge Boys, Beyond Those Years

Dan Seals, They Rage On

Kathy Mattea, Come From The Heart

Gatlin Brothers, | Might Be What You're Lookin’ For
Lacy J. Dalton, I'm A Survivor

Clint Black, Killin' Time

Shane Barmby, Let's Talk About Us

Joni Harms, Only Thing Bluer Than His Eyes
Reba McEntire, Cathy’s Clown

Rodney Crowell, After All This Time

Jo-Ei Sonnier, Biue, Biue (Blue, Blue, Blue)
Cowboy Junkies, Misguided Angel

Keith Whitley, I'm No Stranger To The Rain

Birch Sisters, Old Flame, New Fire

Charlie Daniels, Midnight Train

Dolly Parton, Why'd You Come In Here Lookin’ . ..
Daniele Alexander, She’s There

Desert Rose Band, She Don't Love Nobody

Eddie DeGarmo, Feels Good To Be Forgiven

Tesla, Hang Tough Donna Summer, This Time 1 Know it's For Real
XTC, The Mayor Of Simpleton Phoebe Snow, if | Can Just Get Through The Night
BREAKOUTS
gzncrele Blonde, God Is A Bullet 5
peche Mode, Everything Counts
House Of Freaks, Sun Gone Down ﬁ#’ f@ ,\ﬁm" ]
Kingdom Come, Do You Like It L e
The Proclaimers, I'm Gonna Be (500 Miles) TDALR
Lou Reed, Busload Of Faith ~ ~
Tom Tom Club, Suboceana \\\\
14 hours weekly
6311 Romaine St., Los Angeles, CA 90038
Edelweiss, Bring Me Edel

Queen, | Want It All

The Doobie Brothers, The Doctor

Paul McCartney, My Brave Face

Was (Not Was), Anything Can Happen
10,000 Maniacs, Trouble Me

Dusty Springfield, Nothing Has Been Proven
Henry Lee Summer, Hey Baby

Wang Chung, Praying To A New God

Mica Paris, My One Temptation

Bobby Brown, Every Little Step

Sir Mix-A-Lot, iron Man

Hithouse, Jack To The Sound Of The Underground
John Cougar Mellencamp, Pop Singer

Tom Tom Club, Suboceana

Ramones, Pet Sematary

Comatng Wasic Tolavision

Continuous programming
704 18th Ave. South, Nashville, TN 37203

HEAVY

HEAVY

Michael Damian, Rock On

Debbie Gibson, Electric Youth

Bette Midler, Wind Beneath My Wings

Donna Summer, This Time | Know It's For Real
Martika, Toy Soldiers

Howard Jones, Everlasting Love

Waterfront, Cry

Lita Ford/Ozzy Osbourne, Close My Eyes Forever
Neneh Cherry, Buffalo Stance

Desert Rose Band, She Don't Love Nobody

Lorrie Morgan, Dear Me

Clint Black, Better Man

Rodney Crowell, After All This Time

Kathy Mattea, Come From The Heart

Reba McEntire, Cathy's Clown

The Shooters, If | Ever Go Crazy

0ak Ridge Boys, Beyond Those Years

Dolly Parton, Why'd You Come In Here Lookin' ... .
Skip Ewing, Gospel According To Luke

Hank Williams Jr. & Sr., There's A Tear in My Beer
Charlie Daniels, Midnight Train

Shenandoah, The Church On Cumberland Road
Sweethearts Of The Rodeo, If | Never See Midnight . ..
Billy Joe Royal, Tel It Like It Is

George Strait, Baby’s Gotten Good At Goodbye
Shenandoah, Sunday In The South

Billy Joe Royal, Love Has No Right

Nitty Gritty Dirt Band, Will The CircleBe ...

Dan Seals, They Rage On
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Dealers Fight Texas Anti-Porn Bills
Say Proposed Laws Are Too Vague

BY CHARLENE ORR

AUSTIN, Texas The ongoing tug-
of-war between Texas video dealers
and anti-pornography groups has re-
sulted in a flurry of bills aimed at
placing restrictions on retailers.

While dealers here say they have
successfully watered down many of
the more controversial proposals,
they have vowed to fight passage of
22 bills in the state legislature de-
signed to halt or restrict ‘“porno-
graphic” and “graphically violent”
video. Many retailers say the pro-
posed new laws are unconstitutional
and, if passed, would pose a serious
threat to their livelihood.

“Most of these bills are crazy and
are too vague,” says Dawn Weiner,
president of the Central Texas Chap-
ter of the Video Software Dealers
Assn. and owner of Home Video

Plus, an 11-store chain. “House Bill
477 would make movies like ‘Three
Men And A Baby’ fall into the child
pornography category because it
mentions breast feeding and they
change the baby’s diapers.”

The VSDA chapter Weiner heads
has hired Barbara Vackar Cooke
(wife of Lee Cooke, Austin’s mayor)
to fight these bills at a cost of $35,000
($25,000 for Cooke and $10,000 in at-
torney’s fees). Cooke is working with
John Mitchell, an attorney for the
VSDA'’s national office.

Cooke says that, with three weeks
left in session for the Texas legisla-
ture, many of the bills have been
amended.

“T'll be surprised if any pass,” she
says, “but if they do, they’ll be palat-
able. It should be understood that, in
most cases, the legislators don’t in-
tend to hurt businesses; they’re just

~ BYCHRIS McGOWAN

PIONEER BOWS $600 combi-
player: As we reported in the May
20 issue, Pioneer Electronics
plans to pull the wraps off of
the CLD-1070 combination
CD/CDV/LD player, which plays
3-inch CDs, 5-inch CDs and CDVs,
and 8- and 12-inch laserdisks. The
player has a list price of $600 and
is backed by an extensive ad cam-
paign and a coupon promotion in-
volving several major home video
labels.

Pioneer’s Gombo Player
May Lure New GD Buyers

ing: “You cut off the top and bot-
tom of the film! This laserdisk is
defective!” Such was the gripe of
startled consumers whern they
first saw a Cinemascope movie
that had been letterboxed on laser-
disk. In reality, such editions actu-
ally show the film’s entire image,
without trimming off the sides as
is normally done to fit widescreen
movies into the TV-screen format.

For those still confused about
the difference, the letterboxing
process—also called ‘“matted-
screen format” by some and Vid-

When it hits
the streets, the
CLD-1070 will
be the lowest-
priced combi-

LASER
SCANS

eoscope by Cri-
terion Collec-
tion—involves
placing black
bands above
and below the

player yet and

should catch the eyes and ears of
many consumers, especially if re-
tailers discount it to $550 or less.
Pioneer is also launching the la-
serdisk-only LD-870 ($500 list) and
three other new, more expensive
combo units. Hardware sales
could pick up considerably if Sony,
Magnavox, and Yamaha drop
their combiplayer prices this year
as well. And, many industry ex-
perts expect Sanyo, Toshiba, and
Panasonic will bow combiplayers
by the end of ’89.

The laserdisk format now has
two distinct advantages in its con-
tinuing quest for consumer accep-
tance. Aside from an ever-grow-
ing software base (more than
3,000 LD titles available in the
U.S.), the multipurpose combi-
players may be particularly ap-
pealing to consumers shopping for
their first CD player, not to men-
tion those looking to upgrade. Re-
member: Less than 20% of all U.S,
households own a CD player. For
$600 a consumer can enter the
world of CD and video laserdisk.

MUCH ADO ABOUT letterbox-

image, The
process is favored by film buffs,
but viewers with a TV screen of,
say, less than 19 inches often say
watching a letterboxed movie is
like looking at a posteard from
across the street.

The size of the blank bands also
varies depending on the film’s as-
pect ratio (the width-length ratio
of the original image relative to a
TV screen). Aspect ratios range
from 1.33-to-1 for TV screens to
1.85-to-1 for many U.S. wide-
screen films (such as “E.T. The
Extra-Terrestrial”’) to 2.35-to-1 for
many Cinemascope and Panavi-
sion movies.

Some consumers still complain
about letterboxed editions, but
Colleen Benn, MCA Home Video
director of operations, says that
MCA'’s letterboxed “E.T.” laser-
disk received only a few com-
plaints, all from outside the U.S.

There are several dozen titles
now available in letterboxed LDs;
two of the lowest-priced are
Warner’s “The Accidental Tour-
ist” (June release) and ‘“Danger-
ous Liaisons” (July), both at

(Continued on page 59)

writing the bills too broadly. They
want to take care of pornography,
not affect normal video business.”

While Weiner notes that many of
the harshest proposals have either
been killed or rewritten, she adds
that state lawmakers are considering
a number of bills that Weiner claims
would be harmful to video dealers.
For example, she says a clause within
House Bill 512 prohibits video dealers
from hiring minors if the store han-
dles videos packaged in boxes featur-
ing sexually explicit or graphically vi-
olent images.

According to Weiner, the bill would
also give private citizens the right to
seek civil injunctions against a store
and freeze its assets if they claim it is
in noncompliance. It would then be
up to the individual store to prove its
innocence, she says.

Two bills, House Bills 327 and 328,
prohibit graphically violent films, but
Weiner maintains that both are so

(Continued on page 60)
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U2 Can Win! Alan Perper, VP of marketing for Paramount Home Video, right,
receives a plaque from Billboard to honor the company’s efforts with “U2 Rattle
And Hum.” The company’s unique marketing strategy, which focused on the
record stores, is credited with driving sales of the concert movie beyond the
400,000-unit mark. Presenting the award is Jim McCullaugh, Billboard’s home
entertainment editor.

Billboard.

®Copyright 1989, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any
retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written permission of the publisher.

TOP MUSIC VIDEOCASSETTES.

=
% Compiled from a national sample of retail store sales reports.
35 8 (=] 2o
¢35 - 38
@ | £ | 4g | TITLE Copyright Owner, Principal ;3 3 &E
2l & | B Manufacturer, Catalog Number Performers 22 > 135
% NO.1T &
5 Ultimate Production
1 1 17 MOONWALKER CBS Music Video Enterprises 49009 Michael Jackson 1988 | LF {2498
2| 2 | 15| BBYSE SPRINGSTEEN ANTHOLOGY:  cog mygic video Enterprises 49010 Bruce Springsteen | 1989 | L | 2438
LIVE IN CONCERT-THE 'OUT OF THE  Atlantic Records Inc. .
31517 gLueTour Atlantic Video 50133-3 Bt @l e L
4 | 4 [ 11 [ ASHOW OF HANDS PolyGram Music Video 041760-3 Rush 1989 | LF | 2495
s Eiektra Records .
5 | 3 | 73| $19.98 HOME VID CLIFF'EM ALL! A e B e ATOGE Metallica 1987 | C | 1998
Megaforce Worldwide
6 | 8 | 5 | OIDIVNIKUFESIN N.F.v. Islad Vieual Arts 501 35-3 Anthrax 1988 | C |19.98
. Bludgeon Riffola, L TD.
7 | 6 | 43 | DEF LEPPARD: HISTORIA PolyGram Music Video 080359-3 Def Leppard 1988 | LF | 2495
8 7 3 FAITH A CBS Music Video Enterprises 43000 George Michael 1988 | SF | 15.98
9 | NEWp | HOMECOMING CONCERT CBS Music Video Enterprises 19V-49017 S8 Eoietan/Miomi | 1989 | ¢ | 1098
10 | 10 | 31 | ROY ORBISON AND FRIENDS HBO Video 0073 Roy Orbison 1987 | ¢ |1999
MADONNA CIAO ITALIA: LIVE FROM  Sire Records
111414 paiva Warner Reprise Video 38141-3 Madonna BB G |&kE
12| 9 | 7 | MEETTHE RAISINS AR OA The California Raisins | 1988 | SF | 1498
13 | NEW)r | AEROSMITH LIVE: TEXXAS JAM'78  CBS Music Video Enterprises 19V49013  Aerosmith 1978 | C |19.98
Polygram Records Inc. .
14 | 12 | 71 | SLIPPERY WHEN WET A Polygram Video 440-041521.3 Bon Jovi 1987 | LF |19.98
15| 16 9 TO RUSSIA WITH LOVE PolyGram Music Video 041771-3 Scorpions 1988 C 19.95
JANE'S ADDICTION: THE FAN'S Warner Bros. Records 0 -
16|11 ] 11 VIDEO Warner Reprise Video 38151 Jane's Addiction 1989 | SF | 998
17 | 15 | 35 | OUT OF THE BLUE A A Debbie Gibson 1988 | SF {1698
18 | NEW) | HARD AND HEAVY, VOL. 1 MP! Home Video MP1676 Various Artists 1989 | D | 1995
19,18 | 3 NEIL DIAMOND'S GREATESTHITS 5 ugic video Enterprises 19v-49014 Neil Diamond 1988 | ¢ |1998
Elektra/Asylum Records
20 | 13 | 101 [ MOTLEY CRUE UNCENSORED A2 R B OE Motley Crue 1986 | LF {1998

® RIAA gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2 million for nontheatrical made-
for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of 150,000 units or suggested
list price income of $6 mitlion (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of $2 million for music video
product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) SF short-form. LF long-form. C concert. D documentary.
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-1 Billboard.
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Shirley, They’re Not Jesting: | « m
» N = :
p y - L3 Compiled from a national sample of retail store sales reports.
I
8|2 e
£ | *(0 58 | w | BE
n Sl v TITLE Copyright Owner, Principal 58 | £ wul
|l =<|E Manufacturer, Catalog Number Performers 22| & |33
SHIRLEY MacLAINE’s “Inner on video. %% NO.1 % %
Workout” has become a textbook The linchpin here is that a good T P;oducﬁon ey
example of what can happen when chunk of th%V sales came from rec- 1| 1] 18| MOONWALKER CBS Music Video Entergrises 49009 Michael Jackson, 1988 | NR | 2498
a supplier rolls up its sleeves and  ord stores. Which is exactly what JANE FONDA'S COMPLETE Lorimar/LightYear Ent.
gets behind a project. Sure, \{est.ron Paramount had in mind. 2 3|17 | workout Warner Ho,gne Video 650 Jane Fonda 1989 | NR | 29398
drew a few chuckles when it first “We were able to reach many Pararmount Pictares
released the MacLaine tape. After stores that normally don’t carry vid- 3 | 2 | 12| U2RATTLEAND HUM Paramount Home Video 32228 b2 L || IR | 2R
all. isn’t this the woman who €o0,” says Alan Perper, the compa- Callan Productions Cor
5 d B 2 . % A p. !
claimed to have lived all those lives  ny’s VP of marketing. “The 6-inch- 4 | 5 |123| CALLANETICSAO MCA Home Video 80429 G A B3 | L3k
before this one? (Did you hear Jay  by-12-inch package gave them a Amblin Entertainment e
Qg 9 i _ ry Thomas
Leno’s crack about her winning the ~ comfort level they don’t get with 5| 4|2 | ET.THEEXTRA-TERRESTRIAL MCA Home Video 77012 Dee Wallace 2 | T8 | kD
“previous lifetime achievement the regular package. They feel the 2l & ] ] ]
award”’?) Add to this the bizarre CD-type package is less prone to 6 8 |3 INDERELLA Walt Disney Home Video 410 Animated 1950 | G | 2699
concept of aligning one’s chakras  theft.” BRUCE SPRINGSTEEN ANTHOLOGY: . . .
to achieve mental peace (something Aside from the dual-package con- 7|7 |15} je781988 CBS Music Video Enterprises 49010 Bruce Springsteen | 1389 | NR | 24.98
like that anyway) and sales pros- cept, the company also bypassed Vestron Pictures Inc. Patrick Swayze
pects look dim. Right? the rental market and went right S NI RN DIRTMDANCING Vestron Video 6013 Jennifer Grey 1987 | PG13 | 2438
Well not exactly, says Jeff for the sell-through business 2 la SPORTS ILLUSTRATED'S 25TH ] ] ]
Peisch, Vestron’s director of non-  “Top Gun.” Perper says dealers are 9 | 9 | 13| ANNIVERSARY SWIMSUIT VIDEO AL MRS LT I RERS
theatrical programming. It seems reordering the title every day and SHIRLEY MACLAINE’S INNER ]
= - ) " i Shirl i 29.98
Vestron marketing muscle pulled that the half-million-unit mark is on 10|10 | 7 | woRrKkouT Vestron Video 5270 irley Maclaine 1985 | \R
off a major coup. The company the horizon. o
: 1 ;A F HA PolyG deo 041760- Rush 1989 | NR | 2495
managed to sell 100,000 copies of Many record dealers hope some- 1)) 0 GUEL LI A AT olyGram Music Video 3 us
Inner Work- Que MO 12 | 11 | 13 | MICHAEL JORDAN: COMEFLY WITH g oy video 2173 Michael Jordan 1989 | NR | 1998
out. And AL this crossover ME
that’s at STEWART - marketing KATHY SMITH'S FAT BURNING - .
$29.95 list. on strategy and 13|17 | 27 | workouT Fox Hills Video FH1059 Kathy Smith 1988 | NR | 1995
Vestron got pays special 14 | 16 | 24 | PLAYMATE VIDEO CALENDAR 1989  HBO Video 0510 Various Artists 1988 | NR | 1999
the Sublime attention to
Miss M. on their display 22 JANE FONDA'S LOW IMPACT Lorimar/LightYear Ent.
136 7 Jane Fonda 1986 | NR | 29.98
“Good Morn- eede Meraaylyl L AEROBIC WORKOUT 4 ¢ Warner Home Video 070
HIE Amegc_a, g?dra(f{lm;ntt 16 | 25 | 9 | PLAYBOY'S SEXY LINGERIE HBO Video 0156 Various Artists 1989 | NR | 1999
arry King id. (In fact,
Live,” ““The Oprah Winfrey more than a few music dealers 17123 DAZZLING DUNKS AND BASKETBALL pc - video 2229 Marv Albert 198 | NR | 1498
Show,” and many others. The com- wonder why Warner didn’t adopt a BLOOPERS firankieyden
pany even initiated a particularly ~similar strategy for “Imagine 18 | 14 | 30 | BEVERLY HILLS COP I Paramount Pictures Eddie Murphy 1997 | R | 1989
generous return policy. John Lennon,” which was released ReianounuiiomelISolEED
“It was a big risk,” says Peisch, ~at $89.95.) 19 | 18 | 84 | LADY AND THE TRAMP Walt Disney Home Video 582 Animated 195 | 6 | 2095
who has heard more Shirley Mac- Billboard recently awarded Par- .
Laine jokes than he cares to recall. amount with a plaque for the 20| 27 | 75 | PINK FLOYD THE WALL MGM/UA Home Video 400268 Bob Geldof 1882 | R | 1995
“We pounded the pavement, tape’s strong showing in the Top .
worked the bookstores, stores that  Videocassettes Sales chart. The 21| 20 | 5 | ANTHRAX: OIDIVNIKUFESINN.Fy, ~ Megaforce Worldwide Anthrax 1988 | NR | 1998
A Island Visual Arts 50135-3
deal with new age products—we tape debuted on the chart March _
even got mass merchants to take 11 at No. 26 and jumped to No. 1 22 | 33 [ 199 | THE SOUND OF MUSIC A ® -CBS-Fox Video 1051 ét;";?sfong’;:f;,ummer 1965 | G | 2998
it,” he says. four weeks later, where it stayed _
Special interest producers should for three weeks before slipping to 23 | NEW)r | WRESTLEMANIAV Egﬁgi‘r’:r\;f dI::.WFO o Various Artists 1989 | NR | 39.95
note that Vestron spent close to $1  its current No. 2 spot. (When you - > P
HIK H H aramount Pictures ichael Douglas
million to make the‘v1d¢?o and at consider that“thg No. 1 spot ha}s 24 | 12 | 29 | FATAL ATTRACTION Paramount Home video 1762 A 1987 | R | 19.89
Jeast that much hyping it—and it belonged to ‘“Michael Jackson’s
shows. Now they say 100,000 units Moonwalker,”” with more than 25| 20| 21 L%%@%Tgﬁngfgéﬁ%c““ HBO Video 0025 Tim McCarver 1988 | NR | 1499
is just a start. They plan to repro- 800,000 units sold, No. 2 is not too —
mote the title in the fall and have shabby.) 26 | 24 | 8 | MEET THE RAISINS il Vinton o .3 The California Raisins | 1988 | NR | 1498
set their sights on selling a quarter :
of a million copies before year’s PRISM ENTERTAINMENT 27 | 15 | 43 | DEF LEPPARD: HISTORIA 52“.;’8?2&?)32.'?\#5?0 — Def Leppard 1988 | NR | 2095
end. Who would have figured? says “cost reductions and efficien- TS
And what do you do when you cies” over the past year enabled 28 | 21 [112| THEWIZARDOFOZ A ¢ MGM/UA Home Video 60001 R‘;yyeofg':r“ 1939 | 6 2995
strike gold? Keep digging. Peisch  the company to go from a net in- e E e Sy
sayshal(li “Inper:Vorlé?uﬁ) Selque] iSt cortge.o}fl‘$965,ggg to $478,000]. Tge 29 | 31 [ 114 TOPGUN Paramount Home Video 1629 Kelly McGillis 198 | PG | 269
on the drawing board (“Low Impact  astonishing % jump can also be
= 3 - AFF1 IN CONCERT WITH THE RISE  Troubadour Records Ltd. )
Inner Workout 7). Remember, this ~ attributed to the success of the 30 | RE-ENTRY ng)nsthé) I;‘END Ow E e Raffi 1988 | NR | 1998
is the same Vestron that turned company’s joint venture with TV T
“Dirty Dancing” into two sound- syndicator Fox/Lorber. But alas, 31|19 | 6 | DEBBIEGIBSON: LIVE INCONCERT . ic video 50133-3 Debbie Gibson 1989 | NR | 1998
track albums, a TV series, a concert  video sales—Prism’s bread and Calian Productions Corp. _
tour, a line of merchandise, and, butter—are not quite as hot. 32| 37 | 31 | SUPER CALLANETICS MCA Home Video 80809 Callan Pinckney 1988 | NR | 2495
yes, even a video of the concert The company says video sales . Orrear Sharif -
tour. The operative word here is  were down last year by 13%. In ad- 33 ) 34 | 33 | DOCTOR ZHIVAGO MGM/UA Home Video 900003 Julie Christie 195 | PG | 2995
marketing. dition, a deal to acquire Atlantic Twentieth Centu
. ] > ry Fox Cary Ewes
By the way, Peisch still hears Entertainment fell through, leav- 34| 28 | 6 | THEPRINCESS BRIDE Nelon Homa Entertainment 7709 Robin Wright 1987 | PG | 1995
Shirley MacLaine jokes. Only now ing Prism witha void in new titles. MICHAEL JAC -
: KSON: THE LEGEND iy !
he can afford to laugh. Says company president Barry 35 | NEW) CONTINUES .. . Vestron Musicvideo 5358 Michael Jackson 1989 | NR | 39.95
Collier: “We are addressing the ] ]
SPEAKING OF success stories, sales decrease ... by increasing 36 | 39 | 132 | SLEEPING BEAUTY ¢ Walt Disney Home Video 476 Animated 1959 | G | 2995
did you notice that most record our product acquisition activity ANGELA LANSBURY: POSITIVE !
stores found ample space for “U2  with the purchase of higher pro- 37 |32 | 17| wmoves Wood Knapp Video WK1016 Angela Lansbury B || W | kR
Rattle And Hum”? Paramount not file titles.” Prism says the big- Paramount Pictures Kevin Costner
only introduced it at a list price of name titles grab all the attention. 38 | 30 | 27 | THEUNTOUCHABLES Paramount Home Video 1886 Sean Connery 19871 R 11989
$24.95, it went through the hassle  So if you can’t beat ’em. .. THE MAKING OF A LEGEND: GONE ] ) ]
Ly H d 7 v Art 1988 | NR | 29.95
of creating two packages: your T 39| 26 | 4 WITH THE WIND MGM/UA Home Video M30152 arious Artists
standard video box and an over- HE COMPETITION was fierce, Warner Bros. Inc Mel Gibson
T - ol 1987 | R |1998
sized sleeve that looks like it was  but RCA/Columbia has landed the 40 | 35 | 47 | LETHAL WEAPON Warner Home Video 11709 Danny Glover
made for CDs. It worked. The film, rights to “No ‘Ho]ds B?,rred, the @ ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs,
which did not fare well at the box  fast-paced action movie starring or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of
office, has sold some 400,000 copies Hulk Hogan. 250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million
at suggested retail for nontheatrical titles.
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LASER SCANS

(Continued from page 57)
$29.98.

MAY FIVE INCH: ‘“Moody
Blues: No More Lies,” “Kiss: Let’s
Put The X In Sex,” “Cinderella:
Last Mile,” and “Hothouse Flow-
ers: Don’t Go’’ ($9.95 each) are new
PolyGram CDVs.

ThE DUKE ON DISK: Image En-
tertainment bows seven John
Wayne classics in June: “Alleghe-
ny Uprising,” “Back To Bataan,”
“Flying Leathernecks,” “Tall In
the Saddle,” “Tycoon,” and the
John Ford-directed “Fort Apache”
and “She Wore A Yellow Ribbon’’
($39.95 to $49.95 each). Also com-
ing from Image: “Without A
Clue,” “Tape Heads,” “Parents,”
“Body And Soul,” “Breakheart
Pass,” and “Gloria Estefan & Mi-
ami Sound Machine” ($39.95 each);
“Bells Of St. Mary’s” (349.95); and
“Aerosmith Live Texxas Jam '78"”
and “Willie Nelson’s Greatest Hits
Live” ($29.95 each).

ALSO DUE IN JUNE:
MGM/UA’s “Daffy And Porky”’
and “Bugs And Elmer’’ ($34.95
each); four new Walt Disney titles
in the ““Duck Tales’ and ‘“Mini
Classics” series($24.95 to $29.95
each); Touchstone’s ““Cocktail’’
($29.95); MCA’s “Coogan’s Bluff”’
($34.98); Criterion’s “Rashomon”
and ““Paths Of Glory’ ($49.95
each), “The Rules Of The Game”
($89.95), and “Ghostbusters” (let-
terboxed, $49.95 CLV and $99.95
CAV); Warner’s “Kinjite—Forbid-
den Subjects’ ($24.98), “Bird”’
($29.98), and “Woodstock” (letter-
boxed, $39.98); CBS/Fox’s “X: The
Unheard Music”’ ($24.98),
‘“Scrooges’ and ‘“The Quiet
Earth” ($34.98 each), ‘“Halloween
4”7 ($39.98), and “‘Patton” (letter-
boxed, $69.98); Nelson’s ‘“‘Far
North’ and ‘““The Graduate’’
($34.98 each); RCA/Columbia’s
“The Big Blue,” “Things Change,”
and “Fresh Horses’ ($34.95 each),
and ‘“Punchline” ($39.95); Para-
mount’s ‘‘Stormy Monday”’
(334.95); and Pioneer Artists’ “La
Sylphide” ($39.95) and “‘Falstaff”
and ‘““Un Ballo In Maschera’’
($49.95 each).

The Netherlands
introduces its first
national, monthly
video sell-through
chart... page 65

() Auoio & viDeo Lass

7
oK i
i

VHS Duplication with Full
*’ Color Packaging
;7300 T-60 VIDEOS

Jo $4995

Package s complete and
includes stereo hi-i dupili-
cation, slipcase design,
mechanical, film and printing
CALL TOLL FREE FOR OUR
AN\ COMPLETE CATALOG OR
o AN IMMEDIATE PRICE QUOTE

1-800-468-9353
In PA (215) 232-4140

AUDIO & VIDEO LABS, INC.

1650 Broadway, Suite 1010 .
New York, NY 10019 (212) 2656662

STEVE MARTIN MICHAEL CAINE
DIRERONIENSCOUNDRERS

“..They're mean, they’re nasty,
they're no good, and

they’re awtully funny...Those
Dirty Rotten Scoundrels
conned me. | loved every

minute of it.”
—Joel Siegel, ABC-TV

NATIONAL TELEVISION
ADVERTISING

@\"5

NBC

LY vy a

MUSIC TELEVISION” VIDEQ HITS OPE™

BOTH BEFORE AND AFTER -
STREET DATE. '

“RASCALLY HANDSOME~
FULL SIZE STANDEE

Contact your distributor for details
about this special promotional iterr.

' Rl

)

I 5

.

!

ORDER CUT-OFF DATE: JUNE 6TH.  STREET DATE: JUNE 22ND.

AFRANK JZ FILM STEVE MARTIN MICHAEL CAINE
“DIRTY ROTTEN SCOUNDRELS”
sorng GLENNE HEADLY wn ANTON RODGERS . BARBARA HARRIS isc5 MILES GOODMAN
tstesty STEPHEN A, ROTTER s WILLIAM SCHARF  sosucionesssy ROY WALKER ssrormmcgery MICHAEL BALLHAUS sc.
eecaie acrs DALE LAUNER ons CHARLES HIRSCHHORN  wirensy DALE LAUNER oo STANLEY SHAPIRO . PAUL HENNING
[pGI PAH(ITAL_BM SUGGESTED <> Produced By BERNARD WILLIAMS Directed By FRANK OZ An ORI'OH ;-crunzs Release

1 I ORION ®

HOME VIDEO

3rints by Deluxe ™

© 1989 Orion Home Video. All Rights Reserved.

Q2 Closed Captioned. In VHS and Beta. Hi-Fi-Stereo. 'Q Closed Captioned by NCI. Used with Permission.
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VIDEO PEOPLE

Video People spotlights personnel changes and promotions announced
by prerecorded video suppliers, distributors, duplicators, retailers, and
hardware manufacturers. Announcements should be sent to: Video Peo-
ple, Billboard, 1515 Broadway, New York, N.Y. 10036.

Michael Holzman is named president of SVS, a division of Sony Corp. Holz
man most recently served as deputy president and has also held various sales
and marketing positions during his three years with the company.

Celebrity Home Entertainment makes the following announcements: Jona-
than Lurie becomes VP/chief operating officer, Stacey Ward is named West-
ern regional sales manager, and Marianne Martin is upped to manager of
sales administration. Previously, Lurie was associated with Epic Pictures and
also had a key role in the start-up of TWE and Imperial Entertainment, Ward
was a sales representative for Commtron, and Martin headed Celebrity’s cus-
tomer service department.

HOLZMAN

BARRON

Robert Barron is promoted to director of finance for RCA/Columbia Pictures
Home Video. He had been manager of finance and before that a financial ana-
lyst.

Robin Montgomery is named executive VP of Magnusfilms. Previously, she
was president and chief operating officer for Palisades Entertainment. Prior
to that, she was senior VP for Prism Entertainment.

Laser Disc Corp. of America (a division of Pioneer) makes two announce-
ments: Steve Galloway is named manager, Pioneer Artists, with responsibility
for acquisition, production, and distribution of titles from the Pioneer Artists
label. Also, Satoshi Matsumoto is named senior VP of movie studio relations.

Barbara Javitz joins Prism Entertainment as VP of acquisitions. She was se-
nior VP of programming at Nelson Entertainment for the past two years.

GoodTimes Home Video appoints Michael R. Kirsch executive VP of Kids
Klassics, the company’s children’s programming arm. Also, Robert Klapper is
named director of video publishing for GoodTimes. Previously, Kirsch was VP
for Coleco Industries and Klapper was senior product manager for Colgate-
Palmolive.

Virgin Vision promotes Sara Lewis to acquisitions manager and Susan Pres-
tine to publicity manager. The company has also named Mary Pohlman-Kin-
dred Southwest regional manager. Lewis joined the company six months ago
after working as head of development for Wagner-Ball Productions. Prestine
had previously worked for Vestron and Pohlman-Kindred was a regional man-
ager for Trans World Entertainment.

Bruce Apar is named editor of Video Business, a weekly trade newspaper. He
was editor of Toy & Hobby World, and before that was editor and publisher of
Home Viewer.

John McGlynn is named president of the photo division of Agfa Corp.

Video Trend makes the following announcements: Robert Stubenrauch be-
comes VP/GM of the Chicago branch; Dave Long is upped to VP/GM of the
Detroit branch; Gary Wagner is named branch manager of the Sacramento,
Calif., branch; Scott Farrand is upped to branch manager of the Seattle
branch; and Joenne McGerr becomes branch manager of the San Francisco
branch.

Thomas Schon is named executive VP of Arcade Video Distributors. He was
national sales manager for Crocus Entertainment and before that was manag-
er of sales administration for Prism Entertainment.
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DEALERS FIGHT TEXAS ANTI-PORN BILLS

(Continued from page 57)

broad in their wording that epics like
“The Ten Commandments,” “Ben
Hur,” and even animated features
such as “The Road Runner”’ could
conceivably be targeted.

She adds that another proposed
law, bill 512, is essentially aimed at
forcing retailers to report a customer
who requests a tape deemed obscene.
“And if [a store] displayed movies

the bill’s representative for a month
and won some changes, it’s still bad,”
Weiner says.

=
L5 Compiled from a national sample of retail store sales reports.
o | T
AERE s
= vi (o] w2
o | 2|4 TITLE Copyright Owner, Remarks wd
N i Manufacturer, Catalog Number 22
RECREATIONAL SPORTS™
& NO.1 * «
SPORTS ILLUSTRATED'S 25TH A Behind-the-scenes footage of the making
1| 1113 ] RNNIVERSARY SWIMSUIT VIDEG  HBO Video 0234 of the famous swimsuit issue. e
THE ALL NEW NOT-SO-GREAT . Tim McCarver hosts more compliations
2 z 2 MOMENTS IN SPORTS HBO Video 0025 of sports’ most memorable goofs. LR
Video Reel Bob Mann's methods increase players’
3 | 3 |125| AUTOMATICGOLFA O Simitar Entertainment, Inc, VA 39 drive by 30 to 80 yards. 1495
. Tim Conway displays the fun-damentals
4 4| 97 DORF ON GOLF ¢ J2 Communications J2-0009 of golt in this spoof of how-10's. 29.95
NFL Films Video Jonathan Winters hosts this newest
5| 6 | 33| NFLTVFOLLIES Fox Hills Video football follies program. LEEE
ARNOLD PALMER: PLAY GREAT GOLF . Mastering the Fundamentals focuses on
6 0| 9 VOLUME 1 Vestron Video 2038 the basic mechanics of golf. L
MICHAEL JORDAN: COME FLY WITH . Video combines biography info with
71719 me EBS RoxlVideci2 i3 career highlights of this NBA great. 19.98
NOT SO GREAT MOMENTS IN . Tim McCarver hosts this compilation of
KIRSCH McGLYNN 8 9 63 SPORTS HBO Video 0024 sports’ most memorable goofs. M
9 8 51 glll'?l;“NG BASKETBALL WITH LARRY Kodak Video Programs 8118770 S::L;\%r;?(;ir;islgilset;ught by Celtic great 19.95
NFL Films Video Sarcasm, slapstick and action set to
10 | 5 | 11 | FOOTBALL FOLLIES Fox Hills Video music highlight this blooper video. LERE
11| 14 | 103 THE BEST OF THE FOOTBALL NFL Films Video NFL's best and funniest football 19.95
FOLLIES Fox Hilis Video bloopers fill this compilation. -
0 I Tim Conway once again makes a
12 | NEWD [ DORF'S GOLF BIBLE J2 Communications J2-0042 shamblos of Amerita's favorite pastime, | 2%
Blulz SPORTS ILLUSTRATED-GET THE NFL Films Video Highlights of some of the fastest 14.99
FEELING: SPEED HBO Video 0091 moments in sport’s history. i
DAZZLING DUNKS AND BASKETBALL . Features NBA stars in their most
14| 15]3 BLOOPERS CBS-Fox Video 2229 glorious and amusing moments. 14.98
15 18| n ggSRLIE LAU: THE ART OF HITTING Best Film & Video Corp. Iar:j\jpilr;vfoﬁusrv;;a;ce, shift your weight, 19.95
LITTLE LEAGUE'S OFFICIAL HOW-TO- - Basic instructions for any aspiring young
16 | 12 | 67 | Ay BASEBALL BY VIDEO WAL ballplayer. D
17 | 13 | 125 | GOLF MY WAY WITH JACK NICKLAUS Woridvision Home Video 2001 ngfye'r‘°"°“°w guide for the beginning | g4 g5
NFL Films Video Profiles of football greats plus the NFL's
18 | 17 | 67 | NFLCRUNCH COURSE Fox Hills Video greatest hits. REE
- . Arthur Ashe, Stan Smith, and Vic Braden
19116 | 9 TENNIS OUR WAY Worldvision Home Video reveal their winning techniques. 39.95
20| 20 | 21 SPORTS ILLUSTRATED-GET THE NFL Films Video Highlights from the greatest momentsin | |, oq
FEELING POWER HBO Video 0092 sports accentuating power. .
HOBBIES AND CRAFTS™
* % NO.1 * »x
RAND MCNALLY VIDEOTRIPS: A A A James Farentino guides you through
113 | 11| GuiDETOHAWAII Best Film & Video Corp. America's tropical paradise. 1995
2 12 | 67 CASINO GAMBLING WITH DAVID Lorimar Home Video Learn the basic strategies for winning 29.95
BRENNER Warner Home Video 052 Craps, Blackjack & Roulette. :
3 7 11 Iﬁl}\ldvRAll\lMCKENZIE’S TRAVEL TIPS- Republic Pictures Corp. H-7352-1 w;:tkslktlo Oahu, Maui, Diamond Head, and 24.95
RAND MCNALLY VIDEOTRIPS: A X . Willard Scott hosts this video tour of our
4 | 4 | 11| GUIDE TO WASHINGTON, D.C. Best Film & Video Corp. historical monuments. LELE
5 6 3 SI(I))LE%R ME BEAUTIFUL MAKE-UP Random House Home Video ?uar:nglsev.izﬁl;s:;:;?;:hes techniques for 19.95
. A Travel tips on hotels, restaurants,
6 1 |29 FODOR'S HAWAII Random House Home Video e g e 19.95
READER'S DIGEST VIDEOMANUAL: . Complete home repair program to deal
7 2 23 HOME REPAIR Random House Home Video with the most common repair problems. 2095
8 5 47 SPAGO: COOKING WITH WOLFGANG  Wolfgang Puck, Inc. Over 15 Spago recipes inciuding 29.98
PUCK Warner Home Video 35048 Wolfgang Puck'’s Famed pizzas & pastas. '
9 [ NEWD gﬁm’#g’&kﬁgf&mwm& A Best Film & Video Corp. Exotic Carribean ports of call are visited. | 1995
CHEF PAUL PRUDHOMME’S . Unique techniques are revealed in this
10 | 9 |125| ['DuISIANA KITCHEN, VOL. 1 eI video on Cajun cooking. 19.95
RAND MCNALLY VIDEOTRIPS: A . . Bob Beattie hosts this detailed look at
11| 15| 9 | GUIDE TO COLORADO SKI RESORTS Best Film & Video Corp. Colorado's ski resorts. kD
. Numerous home repair and restoration
i . it hicall 12 | 10 | 75 | THIS OLD HOUSE Crown Video ideas presented in an easy-to-do style. 24.95
with a sexually explicit or graphically — - :
. THE WORLD'S GREATEST ) . Leif Ericksen guides you through this
VlOlé.}nt box, they would have to be 13| 11 | 11 | pHOTOGRAPHY COURSE VidAmerica comprehensive look at photography. LCEH
put in a separate room from minors. S A ——— .
The stores could be fined up to 14| 8 | 69 | PLAY BRIDGE WITH OMAR SHARIF  Best Film & Video Corp. St gyijs‘ep ridge techniques an 29.95
$10,000,” she adds. T e Pt e
“Even though we've worked with | 15 | 14 | 5 | HAIRCUTTING AT HOME Increase Video by e po it g hairand | 295

®TA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released prog
units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of 250,000 units or a
at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles.  Next week: Health And

Fitness; Business And Education.

rams, or of at least 25,000
dollar volume of $18 million
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Latis

] 2

Naturally, Puerto Ricans have taken this slap in the
face of one of their favorite sons as an insult. Both the
Senate and the House of Puerto Rico passed resolutions
condemning the veto. Also, thousands of Montafiez fans
attended a concert in his honor to show their apprecia-
tion for the singer and their rejection of the veto. Similar
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HOT LATIN TRACKS..

expressions of solidarity have been given to Montafez in ’7 a3 || &= COmPZ‘?d from national Latin
by Carlos Agudel New York, where he had been named, before the inci- %’é L 39| g3 | ARTIST ALY (EEen S, TITLE
y Lartos Aguaelo dent took place, Grand Marshal of the Puerto Rican Day F2 |55 |2 |55 | Laee
parade, and in other cities across the country. One of the 4% NO.1 * &
JULIO IGlLESIA_S GOES BACK TO H_IS ROOTS. His strongest outbursts of sympathy has come from Miami D] 2 . 7 | LuIS MIGUEL LA INCONDICIONAL
new album in Spanish on CBS, “Raices,” is a selection of  itself, where many Latinos, especially Cubans, feel em- WER LATINA L weeks at No_One
oldies from Latin America (“Tres Palabras,” “Perfidia,”  barrassed by the actions of the carnival organizers. 2 | 1 | 1 | 16 | JOSEJOSE ERSAl
“Noche De Ronda,” “E! Manisero,” “Caballo Viejo/ Montafiez, who says he expresses his political opin-
N . ¢ . . \ ’ . JOSE LUIS RODRIGUEZ BAILA MI RUMBA
Bamboleo”), Mexico (“Ay Jalisco No Te Rajes,” “La  ions in the polls every four years, says that he initially @ 6 1 5 | MERCURY
Bamba”), Brazil (“Desafinado,” “Manha De Carnaval,” @] 3 4 6 | BRAULIO AMANDOTE Y SONANDOTE
“Tristeza”), Italy (“Torna A Surriento,” “O Sole Mio,” . 5 -
“Quando, Quando, Quando”), and France (“Et Mainten- |g|eS|as album features 5 5 5 | 10 | MARISELA YA NO PUEDO VOLVER CONTIGO
ant,” “La Vie En Rose,” “Que C’est Triste Venice”). The L] VIKKI CARR ® MALA SUERTE |
album is coming along with a 45-minute video, which Ig- songs you ve |Oved Mfore . 4 311 | ces
lesias filmed in Miami, in a '30s scenario and with = | (@] s | 9 | 16 | RICARDO MONTANER O SRETEIRUNES0
Brooke Shields as his co-protagonist. ‘ felt sad and surprised by the veto, only to be over- 8 | 7 | 5 | 27 | 'SABELPANTOJA @ ASI FUE

The soundtracks of four Carlos Gardel movies, 22 whelmed by the support shown to him by his fans and RCA ]
songs in all, recorded in the RCA studios in New York the public in general. “I just hope all the bad feelings 9 8 | 12| 7 cEéMggAN COMBO AMAME
between July 1934 and March 1935, just weeks before he  can be eliminated and this doesn’t happen again,” he RN ESTE RITMO SE BAILA AS)
was killed in a plane accident, have been released in a  says. According to Montafiez, he was told by the Kiwa- 10 ] 10 [ 15 | 8 | g5
restored, digitalized form by Globo Records. nis of Puerto Rico that the restrictive regulations for 1|11 | 8 | 21 | ANAGABRIEL @ £S EL AMOR QUE LLEGA

participation in the Calle Ocho event contradicted the cBs
THE CASE OF ANDY MONTANEZ: Andy Mon- club’s bylaws. The event, which presumably took place 12127 |2 | YR ¢ HOMBRES AL BORDE DE UN ATAQUE DE CELOS
tafiez, a gentleman, an outstanding singer, and a band  with the help of government funds, may also have vio- @] 15 | 10 | 17 | ROCIODURCAL QUE ESPERABAS DE MI
leader, has been a victim of political intolerance in Mi-  lated regulations against discrimination because of polit- ARIOLA
ami. His performance in the Calle Ocho carnival March ical beliefs, even though Montafiez says his are private 18 | 16 | 10 | TONYVEGA 4 YO ME QUEDO
12 was vetoed by the organizer of the festivities—the and, in any case, “I am not a communist.” CRAYANNE © TU PIRATASOY YO
Kiwanis Club—because, as a singer and employee, he The incident in Miami, besides embarrassing the Cu- 15017 | 1426 | cas
had traveled to Cuba with the La Dimensién Latina ban community, especially those in the music business, 16 | 16 | 20 | 12 | ROCIODURCAL EL AMOR MAS BONITO
orchestra in 1979. Montafiez, who participated in the goes against several of the fundamental values this AROLA
Calle Ocho carnival the previous four years withoutany — country stands for. The same freedom of expression 17 | 13| 19 | 8 | YOLANDADELRIO VALGAME DIOS
problem, was singled out along with Brazilian singer  that gives anybody the right to print or say or, for that 2 | | 2 | WILLIECOLON EL GRAN BARON
Denise de Kalaffe and a Spanish group, Los Espafioli- matter, sing their opinions without fear is being used to EANIA
simos. Also vetoed, presumably because they are part  discriminate against performers and artists for reasons 19 | 15 | 13 { 11 | LUCERITO VETE CONELLA
of his family, were Andy Jr. and Harold Montaifiez and that, in this case, aren’t even valid. Not to tzke a stand in EDNITA NASARIO APRENDERE
their orchestra, despite the fact that they have never this case, to remain silent, will be to condone this act of 20 |19 | 26 | 28 | Neopy
been to Cuba. artistic vandalism and allow it to happen again. @ 22 | 28 | 5 | WILLIEGONZALEZ NO PODRAS ESCAPAR DE MI
2 | 23| 23 | 23 | MUARES @ UNOENTRE MIL |
23 2 o 2 (I;SQSANCO DE VITA TE AMO
. W 2 2% 22 15 %URA FLORES PARA VIVIR FELIZ
* % A POWER PICK & & &
. @| 2 | 5 | 27 | LOSYONICS TU PRESA FACIL
parent company.
“We’ll have a higher profile in Nashville,” Moser 37 | 33 | 3 | YIKKICARR HAY OTRO EN TU LUGAR
says. “For Star Song, 1988 was a time of purging. The
whole office and roster was pared down to the founda- 27 |38 21 [ 1Y ROBERTOICARLOS MIS AMORES
tional staff, structures, and artists. It looks like 1989 al- 2% | 38 | § | LOSCAMINANTES AMOR QUE NACE
& ready will be a phenomenal growth year for us. Star A
Song will have at least twice as many prcjects as last 29 | 21 | 36 | 19 | LUISMIGUEL UN HOMBRE BUSCA UNA MUJER
Y prqj WE
by Bob Darden / . 3 —
Y year and therg is further expansion on the horizon. We 0 | 20 | 17 | 12 | TOMMYOLIVENCIA DOCE ROSAS
believe Nashville is the place to be in the future. It is TH RODVEN
I.AST MONTH’s move by the feisty independent gospel  incredible in our field alone how many talented people 3t [ 27 | 37 | 15 | ROBERTOCARLOS @ TRISTES MOMENTOS
label Star Song to Nashville from its original home in  have moved here in the past year. This is the place we
Houston has both good and bad elements to it—but the need to be.” (32| reentRY | 35 B LA, AL ENACREEE
goqd seem to out'weigh the bad. ' Moser had one last surprise in conjunct'ion with the ** *HOT SHOT DEBUT A &

Since its inception in 1976, Star Song has aggressively move. Star Song named Jeff Moseley as VP/sales and (33)| NEwp | 1 | ENMANUEL ESOS 0JOS
signed offbeat, challenging Christian artists. It was :c[: e ——— TS
with Star Song, for instance, that Petra had its biggest : (30| NEwp | | | EDDIESANTIA 7
successes. Star Song was also home to the early Rez Star Song brought Its beSt G5| NEWp | 1 | LUCIA MENDEZ AVENTURERO
Band releases and gospel originals Arkangel and H H RCA
Kemper Crabbe. When It moved to NaShVI“e 36 29 o G ?MII\NIELA ROMO LO QUE LAS MUJERES CALLAMOS

The new Nashville-based Star Song looks more like a
mainstream contemporary Christian label. Even the marketing. Moseley will also be involved with special 3 | 3% | — | 2 | ANAGABRIEL SIMPLEMETE AMIGOS
new-artist roster includes several acts that were popular ~ A&R projects. Moseley had been head of another Nash- REENTRY | 2 | JOSE JOSE PIEL DE AZUCAR
on other labels. But Star Song’s secret weapons—co-  ville gospel label, Reunion. Reunion, which features top fea
founder Darrell Harris and a committed, closely related  acts like Take 6, moved quickly to name Terry Hem- 39 | 30 | 32 | 13 | VICENTE FERNANDEZ MUJERES DIVINAS
staff—remain unchanged. Twenty Star Song employees  mings to fill Moseley’s position in April.

X i ) . GIPSY KINGS ¢ BAMBOLEO
moved from Houston to Nashville. Among those moving to Nashville was longtime Star % |40 |20 | 23] FEIK

Harris (who co-founded the label with Wayne Dono-
who, who has since left) will remain as president of Star
Song in charge of all product development. Star Song is
distributed by Sparrow Records. The current roster in-
cludes the Bill Gaither Trio, the Gaither Vocal Band,
Twila Paris, Mylon & Broken Heart, Steve & Annie
Chapman, Tony Melendez, and Don Francisco.

With the move, Star Song also announced several new
additions, including Bash & the Code (formerly with
Myrrh), David Meece (also formerly with Myrrh), song-
writer Jerome Olds, John Lawry (keyboardist with Pe-
tra), and Graham Kendrick, the leading worship and
praise leader in Great Britain.

The initial announcement was made by Stan Moser,
formerly with both Word and Maranatha! Music.
Moser is CEO of Jubilee Communications, Star Song’s

Song employee Tony Thigpen, who became VP/cre-
ative director April 1.

“We will, of course, continue the Sparrow-Star Song
distribution agreement,” Moser says. “We showed a sig-
nificant jump over our previous distribution agreement.
We are also dramatically increasing our publishing ef-
forts, adding some exclusive songwriting agreements to
Star Song Publishing in the process.”

Star Song’s first major success was with the Resur-
rection Band. Its release, “Awaiting Your Reply,” in
197879 was for many years the best-selling contempo-
rary Christian rock album. In recent years, Star Song’s
best-known act was another hard rock group, Petra. Pe-
tra left earlier this year for another gospel label.

The new Star Song address is 2325 Crestmoor, Nash-
ville, Tenn. 37215. The telephone number is 615-269-0196.

BILLBOARD MAY 27, 1989

www americanradiohistorv com

O Products with the greatest airplay gains this week. ® Video clip availability. Chart is compiled weekly,
but appears in the magazine bi-weekty.

SUBSCRIBE TO
MUSICIAN MAGAZINE

The perfect complement to Billboard’s

weekly music coverage. 12 issues for $16.

CALLNOW
1-800-247-2160 EXT. 68
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REAL ESTATE RECORDING STUDIOS

FOR SALE/LEASE

| To order an ad...check the type of ad you want...
| A Regular Classified: $2.95 per word. Minimum order

$59.00.

A Display Classified: 1 inJ/1x $95.00 - 1 in./ax $88.00 per 1
| in/12x $82.00 per - 1 in/26x $79.00 per - 1in/52x

| $64.00 per.

| A Reverse Ad $10.00 additional charge
A Count 8 words for our box number and address. Add
| $6.50 for handling. Only regular mail forwarded - tapes not

| acceptable.
| NEW! Broadcast/Media Rates!
A1inJ/1x $70.00-1 inJ4x $65.00 per

| A1 in/12x $60.00 per-1 in/26x $56.00 per

A 1inJ/52x $52.00 per
| Circle the heading you want:

For Sale/ Help Wanted/ Positions Wanted/ Tapes/ Business
| Opportunities investors Wanted /Songwriters/ Real Estate-
For Sale & Lease /Services/Supplies/Equipment/Talent /
Accessories /Novelties/Merchandise /Computer/ Golden
| Oldies/Wanted To Buy/ Comedy Material /Video/Schools &
| Instructions/Miscellaneous/Broadcast/Media

D.A.T./P.C.M.

We have DIGITAL AUDIO
TAPE DECKS, portable
DA T.'s and TAPES! NEW! DA-
TRAX-60 attractive solid oak
DAT storage unit. We also buy

and sell SONY P.C.M. units!!
THE AUDIO GALLERY
2718 Wilshire Blvd
Santa Monica, CA 80403

Billboard

Classified Action Mart

212/536-5351

Your Name

Payment must be enclosed with your ad copy. Send to
Billboard Classified, 1515 Broadway, NY, NY 10036.

Cancellations must be in writing and mailed to the
Classified Department.

15% agency commission applicable only on ads of 2*
or more running 2 consecutive weeks.

Call Jeff Serrette NY State - 212/536-5174
Outside NY State - toll free-800/223-7524
Fax #212/536-5236

Company
Address

Telephone

City. State

Zip

Your Signature

To charge the cost of your classified advertising.
AAmerican Express ADiners Club  AVisa AMaster Charge

CreditCard# __ Exp. Date

DON'T BUY GUTOUTS!
Until You See Our Catalog
Of Great Cassettes and CD’s
TARGET MUSIC DISTRIBUTORS
2628 N.W. 72nd Ave., Miami, FL 33122
(305) 591-2188

**USED MOVIES**
Bought & Sold
All quantities, Ratings & Formats

TO RENT

58th st - Avenue of the Americas.
Penthouse. Park Views. Terrace.
Share half 3,500 square feet with ma-
jor entertainment music group. Call:

Howard
(212) 223-5477

Greenwich Village 77 Bleecker Gt.
SPECTACULAR Doorman Loft Duplex

1900 SF beautifully lit space overlooking Mer-
cer Park. Excel entertainment space/w stereo
throughout. 30x15 Liv Rm w/18’ ceilings & 16
windows. Exposed brick wall & Greek columns.
Large open Kit & formal Din Rm. Huge Master
BR & Den (2nd BR), 2 1/2 Baths. New oak firs.
Completely finished. immediate. Asking $550K.
Mancy 212-599-8450 (8-5) 838-4327 eves.

HELP WANTED

SALES MANAGER

Major NY based video dis-
tributor seeks experienced
individual to head up sales
staff. Must have at least 10
years sales experience and
proven track record. Top
salary and benefits.

Call or send resume:
Win Records and Video
76-05 51st Ave.
Eimhurst, NY 11373

Attn: Sam Weiss
718-335-2112

WORLD FAMOUS MANHATTAN
ELECTRONIC MUSIC STUDIO

Ciani Musica’s state of the art
24 track recording studio is for
sale at a fraction of replace-
ment cost. Otari MTR 90 I 24
track, Amek Angela console,
Synclavier, and ali the key-
boards, synths and outboard
gear you'd expect.

Long term lease, lots of office
space with good second room
possibilities.

Priced to sell immediately. For
complete information and ap-
pointment, contact:

Hamilton Brosious Associates
(203) 359-3506

BEAUTIFULLY CRAFTED
MOBILE STUDIO
Wired for 8, 16 and 24 tracks. 8 and

16 track equipment optional. Used
twice . .. Only 1400 miles.

(405) 755-6333

24 TRACK
“MUSICIANS FANTASY”

Private world class studio w/love-
ly home. Unique temple-like
large, many skylights, in residen-
tial, exclusive Alpine NJ, 9 mins.
from N.Y.C./Gw BRIDGE. Asking
1.65 million - agents OK.

201-RN 7 8453

ACT IN TV COMMERCIALS. NO
EXPERIENCE. ALL AGES. CHIL-

2624 Wilshire Bivd. / Santa Monica, CA 90403 ,

(213) 828 3420
FAX: 213 829 D304

A ASpeciaIizing in Store

Openings & Buyouts
VIDEO DISTRIBUTORS, INC.
500 Mill Rd., Andalusea, Pa. 19020
800-447-3399 FAX 215 638 0770

DREN, TEENS, YOUNG ADULTS,
FAMILIES, ETC. HIGH PAY TV AD-
VERTISING. CALL FOR CASTING
INFORMATION. CHARM STU-
D10S (313) 542-8400 EXT. 2808.

BUY AND SELLS
VHS MOVIES
1,000's of used movies - super
store packages and buyouts.
Galaxy Holdings, Inc.
401 State Road 584 East, Suite 1119
Oldsmar, FL 34677
813-855-0045 Fax 813-855-1248

[ JUST ARRIVED THIS WEEK! |

+SONY HI BAND 8mm CAMCORDER
430 LINES ON METAL EVAPORATED TAPE
CCDV-900 VIDEO HI 8....$2,000.
SSOMNY MAVICA STILL CAMERA =
50 STHL PICTURES ON 2 INCH FLOPPY DISC.
MVC-C1 . <. & ¢}
TECHNICS PROFESSIONAL €D+
8 TIMES OVERSAMPLING.999/20 BIT. 1300/ 18 BIT.
SL-P1300.....$1,600.

Retail Shrinkwrap System
ONLY $249 complete!

Stop wasting valuable return privieges and 'os-
ing sales on unwrapped merchandise. The
SHRINKMASTER™ wraps LP's CD's
Tapes, POSTERS and more! Per-
formance Dist., 2 Oak Street, New
Brunswick, NJ 08901-0156 TI: 201-
545-3004 Fax:201-545-6054

19” STEEL RACK MOUNT

LOOKING FOR A CHALLENGE? Celluloid seeks in-
dividuals with record sales experience for: (1) Direct
telephone marketing and sales. (2) Development of
retail chain store accounts. This position requires
experience w/chain stores & involves some travel. A
genuine appreciation and enthusiasm for alterna-
tive/international music is essential. Salary based
on experience. Please send resume to: 330 Hudson

6’ cabinets w/power strips
$200 +freight

(405) 755-6333

* FULL WRITTEN WARRANTY PLUS FREE LOANERS *
* ENGLISH OWNERS MANUALS »

Aggressive video retailer seeking

PRESSING PLANT FOR SALE
Automatic equipment. Exceilent location,
steady accounts. Priced right. Serious in-
quiries only.

Box #7808
Billboard Magazine
1515 Broadway
New York, NY 10036

OUTSTANDING SELECTION
AT BARGAIN PRICES!
Budget/Midline/Cutouts
LP's/CASSETTES/CD's
Gospel, Blues, Jazz, MOR, etc.
Free Catalog — Dealers only!
A.B.A. Record Dist.

5 Lawrence St., Bloomfield, NJ 07003
(201) 429 7797

CD’S AVAILABLE

Along with 1,000's of cassette and LP titles.
Dealers only. Write or call for free catalog.
Record-Wide Distributors, Inc.
P.O. # 8100
Fenton, MO 63026
(314) 343-7100

LP/CASS/SINGLES/CD - cutouts, Overstock, out of
print. Dealers Only. Marnel Dist. Co.. P.O. Box 953.

Piscataway. NJ 08855-0953. FAX: (201) 563 1731.

* A/C ADAPTORS INCLUDED
* NO DEPOSITS REQUIRED ® IMMEDIATE DELIVERY *

+ HOME & PORTABLEDLALT, =

SONY DTC-M100 . 140} JVCXD-Z700 17500,
SONY DTC-300ES 15061 JVC XD-Z1100.._ 1HED)
SONY DTC-S00ES 1750  JVC XD-Z900 . .. 23501, l
SONY DTC-1000ES 1350 AKAID-9000 180
SONYTCD-DIO .. Z3%(1. PIONEER D-900 140

- PROFESSIONAL AT, «
PANASONIC SV-3500...CALL SONY PCM-2500.... CALL

PANASONIC SV-250....CALL  SONY PCM-2000.... CALL
AM EX/VISAIMASTERCARD SHIPPING ViA UPS/FED-Ex

[213) 828-6487/7ax: (213) 4706176

While other people are raising their

prices, we are slashing ours. Major label

LP’s, Cassettes and CD’s as low as 50¢.

Your choice of the most extensive list-

ings available.

For free catalog call (609) 890 6000 or
write

Scorpio Music, Inc.
Post Office Box A
Trenton NJ 08691 0020

POSTERS

ZAP ENTERPRISES
1901 South Alameda St.
#104 Los Angeles, Calif. 90058

(213) 744-1622
DEALERS ONLY

REAL ESTATE

MAISONETTE LOFT W/SOUND STUDIO

Prime Gren. Vill 4000 sq. ft. tri-
plex loft designed by noted ar-
chitect, huge dble ht. L.R. dra-
matic m. suite. 3 ba. EIK, priv.
entr. huge wk space, library +
guest rm. lo mt. $735,000.

COLEMAN NEARY REALTY LTD.
212/633 2727

AUDIO AND VIDEO STUDIOS

Located in heart of the entertainment
area. 4 state-of-the-art studio facilities
ideal for video post-production work and
all video and audio needs with recreation
room, entertainment tounge. and top se-
curity systems. Property is in excellent
condition. Improvements approx. 8,700
sq. ft. Zoned C-4 Lot approx. 18,000 sq.
ft.

PRICE: $4,500,000.
CALL: WAYNE PRIDGEN
JON DOUGLAS CO.
(213) 551-0250
FAX (213) 551-0421

St., N.Y.. NY 10013.

BUSINESS OPP.

NEW MARKETING BREAKTHROUGH
will allow you to SELL YOUR own pro or
HOME TAPES through the mail. Works
on a principle that CREATED 43 MIL-
LIONAIRES last year. For free report
send name and address to:
DIRECT HIT RECORDS
22653 Pacific Coast Hway.
Suite 283, Malibu CA 90265

used tapes for new store openings.
Can purchase and process up to
10,000 per month over the next year.
Independent retailer and broker inqui-
ries welcome. VHS with boxes in good
condition only. Formore information
contact:

United Texas Entertainment
{915) 367-7865 or (915) 368-4904
2626 Parkway Bldg. C, Ste. 100
Odessa, Texas 79762
Attention: Carlos Reyes

ATTENTION
CANADIAN POSTER DISTRIBUTORS

Winterland Productions is looking
for Canadian poster distributors to
sell our ROCK EXPRESS poster
line to Canadian retailers. Fully li-
censed and exclusive titles includ-
ing Madonna, Debbie Gibson,
George Michael, The Who, and
many more. For more information
contact:
Sales Manager-Rock Express
100 Harrison Street
San Francisco, CA 94105
or call: (415) 597 9700

SELL US MOVIES

BETA/VHS—TOP DOLLAR PAID—WE
HAVE 1,000's OF MOVIES FOR SALE!

VIDEQO SHUTTLE, INC.
445 8th Ave. N.W.
St. Paul, MN 55112
(612) 639 0622 1 (B00) 666 1121

FREE RECORDING SESSION
All singers actively performing may quali-
ty for an expense paid recording session
in Nashville - (Christian or Country). Call
toll free:

1(800) 537 0689 or
(615) 459 2207
Producer, Steve Hale BME, MA

62
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COMPUTERS NOVELTIES SERVICES

Trak Systems

waiingoa.crosss; 800-942-3008

call for more information

203-265-3440

BACK PATCHES

Doors, Hendrix, Kiss,
Zeppelin, Motorhead
Ratt, Ozzy and Slayer.

$5.00 Each

Rockin’ Relix
P.O. Box 92
Brooklyn NY 11229
(718) 258 0009

MAKES IT EASY! )

MS
UTER SYSTE
Mg VIDEO INDUSTRY

co
HE LEADER IN
FcT)R THE RECORD AN

* Single and muit-store retail THE #1
systems CHOICE OF

* One stop/wholesale/dsstrbu THE #1
tion packages RETAILERS

* Over 10 years of industry
expenence
* Database included

* State-of-the-art barcode * inventory Control

apphcatons * Pount Of Sale
* Custom systems and consuit: * Video Rental
ing services * Accounting

« Portabie Scanning

¢ Returns

For more n10rmation on how we can heip your wholesale
o¢ retail operation call or wrte

l YOUNG SYSTEMS LIMITED J
6753 Jones Mitl Court SUite B Norcross GA 30092

404/449-0338

WORLDWIDE BUSINESS SYSTEMS |
PRESENTS

h ARG

THE MUSIC INDUSTRY’S POINT OF SALE, INVEN-
TORY CONTROL AND PURCHASE ORDER SOFT-
WARE SYSTEM

- CASH REGISTER

- INVENTORY CONTROL

- PURCHASE ORDER/RECEIVING/RETURNING

- DATA BASE WITH 45,000 TITLES FROM MAJOR
CATALOGS

- INTEGRATED VIDEO RENTAL SYSTEM

- CORPORATE RETAIL AND ACCOUNTING SYS-
TEMS

- LASER SCANNERS, RECEIPT PRINTERS, CASH
DRAWERS, AND TOTAL SYSTEM COMPUTER
HARDWARE

- MUSICWARE ALSO HAS NOVELL NETWORK,
MULTIUSER, AND POLLING CAPABILITIES AND
THE MUSICWARE CENTRALIZED SOFTWARE SYS-
TEM FOR CORPORATE LOCATIONS

- WBS SERVES ALL YOUR MUSIC INDUSTRY
SOFTWARE NEEDS. WBS HAS A SYSTEM FOR
YOU WHETHER YOU OWN ONE STORE OR A
LARGE CHAIN '

- STARTS AS LOW AS $1995.00

WORLDWIDE BUSINESS SYSTEMS, INC
1-800-999-4927 or (214) 701-9562
LSOO SIGMA ROAD, DALLAS, TX 75244

TAPES

PROFESSIONAL RECORDING SUPPLIES
BLANK AUDIO & VIDEO CASSETTES
Looking for the best at the lowest prices? WE

CAN HELP!

® Customized Biank Audio & Video Cassettes
® Norelco, Ampex & Soft Poly Boxes

¢ Cassette. Labels o Ampex Mastering Tape
® Screw Type C-C's o AGFA, BASF & Mag-
netic Media bulk audio cassette tape.

Our 23 years of experience in the recording in-
dustry speaks for itself. Give us an opportunity
to speak to you. Don't Delay—Call Today For
More Information

ANDOL AUDIO PROD., INC.

Recording Industry Supplies
4212 - 14th Ave o BrooklynN.Y 11219

Calt Toll Free 800-221-6578 NY Res (718) 435-7322
Fax (718) 853-2589 « We accept VISA/MC

GOLDEN OLDIES

— 1

Original out-of-print albums and singles. All |
types of music. We specialize in records |
from the 50's, 60's, and 70's. Largest
selection. Write for free catalog.

HAVEMEYER PARK RECORDS

P.0 BOX 32B
OLD GREENWICH, CT. 06870

Satisfaction guaranteed

COMEDY MATERIAL

RADIO HUMOR — PERSONALIZED and generic
material to fit your needs. Wide variety including
s0ng titte humor {country). Send for free sample and
rate schedule. Rathbone Comedy Services, 12 Mar-
tin Ave., Salem, N.H. 03079.

AT AR N AR A AN A AN

PR AR ABRS RSN %%

DON'T LOOK ANY FURTHER
Latest designs & stytes
Pop—Rock—Reggae—Punk
Your Florida one stop
for Rock & Roll merchandise
We export.
ZMACHARS
8181 N.W. 91st Terrace Bay #6
Miami FL 3316€ (305) 888 2238
FAX (305) 888 1924

AhkAA A A A A b b A hk
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LOOK

¢ POSTERS

¢ BUTTONS

¢ SUNGLASSES
and

e NOVELTIES

ORION DISTRIBUTING
(216) 881-1500

LA B B B8 S NN RN N
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ALIGNED AUDIO

INCORPORATED

AUDIOPHILE QUALITY
RECORD PRESSING

Superior LP's for the commercial market.

® MASTERING & PLATING

e COMPLETE LP & CD

PACKAGES

® TAPE DUPLICATION

® ORDER FULFILLMENT

® PROJECT COORDINATION
Personalized service, high quality at a competi-
tive price. For more information:

718 788-6969

151 22nd., BROOKLYN, NY 11232

DISC MAKERS

COMPLETE MANUFACTURING

CASSETTES.
cp's, LP'S 4

& VIDEOS

PROFESSIONAL DESIGN DEPT.

CALL FOR CATALOG

1-800-468-9353

ROCK T-SHIRTS
* OVER 100 STYLES
* TOP ROCK ARTISTS
* LICENSED DESIGNS
* FREE CATALOG
NICEMAN MERCHANDISING

1-800-328-7226
DEALERS ONLY

SERVICES

ENTERTAINMENT LAWYER
Richard P. Dieguez

R OOORROOORY
ENTERTAINERS OR EXECUTIVES
\ WHO: All band mbrs., agents.

/! WHAT: Each key person can have

32606 2 26 0 % %% %k % % %

182 Garden Street, Suite 2
Roslyn Heights, NY 11577

{516) 621-6424

mgrs., road crews, publicists, re-
cording execs., families & others.

their own 1-800-WATS fine for «
- Private 24 hr. Voice Messaging with
associates, etc. Operates anytime,
any where from any touch tone
telephone

1-800-NUM-BERS
Confidential

Voice Messaging
$9.50/MO. + 35¢/MIN.

WHY: Time zones, traveling, in the
air, on the road or late gigs. YET
always be in touch Never miss a
message

WHERE: Inanindustryfirst. . your £
800 line will operate ANYWHERE
throughout the USA and CANADA
WHEN: Now! Call 24 hours for full
info.

Y
1-800-726-7828 3
A A A AR A AN A AN
DISCO & STAGE I
*

LIGHTING/AUDIO
Mirror Balls, Pin Spots, Rain Lights, %
Chasers, Portable DJ Gear, Club %
Lighting, etc. *

WHOLESALE PRICING AVAILABLE :
Farralane Enterprises, inc. «
166 Central Ave. *
Farmingdale, N.Y. 11735 *
Fax (516) 752-8781 :

A& (516)752-9824 w &

| EUROPADISK;LTD:

AUDIOPHILE QUALITY

M ING/PRESSIN
CASSETTE DUPLICATION
On Finest European
HX-Pro Equipment
CD & GRAPHICS PACKAGES

JIGITAL TRANSFER STUDIO
CD Master Tapes

Neve Digital Console
Sony Digital Editing

Europadisk, Ltd.
75 Varick Street, New York, NY 10013
(212) 226-4401

FIXTURES

FACTORY DIRECT

COMPACT DISC DISPLAYERS
AUDIO CASSETTE DISPLAYERS
ALBUM DISPLAYERS

LASER DISC DISPLAYERS
VIDEO CASSETTE DISPLAYERS

Complete Modular Merchandising System for
entertainment software. Architectural Merchan-
dising Floor Plans at no cost or obligation

1-800-433-3543
213-623-4316 (In CA.)
Ask for John

WANTED TO BUY

Country Music Retailer
Wants to Purchase
MTM Label Compact Discs

DaSBro Enterprise
2760 Grand Concourse, Bronx, NY 10458

(212) 933-0633

—_—

WANTED TO PURCHASE
Publisher’s Music Catalog or
part. Prefer songs from 1940 to
1970. Serious all cash buyer.
Call Elliot Raymond

(212) 571 0363

Billboard

GHART
RESEARCH
PACKAGES

The definitive lists of the top singles and albums,
year by year, covering the entire history of the
Country charts.

Based on the authoritative statistical research
of the music industry’s foremos! trade
publication.

TITLES AVAILABLE:

Number One Country Singles, 1948 through
1986. ($50.00)
Number One Countrv Albums, 1964 through
1986. ($25.00)

Listings include Billboard issue date, title, artist
and label of the number one record of each week.

Top Ten Country Singles, 1948 through
1986. ($50.00)
Top Ten Country Albums, 1964 through
1986. ($25.00)

Listings include title, artist and label of every
record that reached number 10 or higher on the
Billboard Country Singles or Country LPs chart.
Titles are listed alphabetically within each year.
#1 records are indicated.

Top Country Singles Of The Year, 1946
through 1986. ($50.00)

Top Country Albums Of The Year, 1965
through 1986, ($25.00)

The annual charts of the top records of the year
in rank order, as published in Billboard’s year-end
special 1ssues. Listings include title, artist and
label for each entry.

Individual yearly lists may also be purchased
separately; see coupon below ($5.00 per list)

Billboard Chart Research
1515 Broadway
New York, NY 10036

Please send me the following Billboard Chart
Research Packages:

C-1 O Number One Country Singles @ $50.00
-2 O Top Ten Country Singles @ $50.00
-3 O Top Country Singles Of The Year
@ $50.00
O Number One Country Albums @ $25.00
O Top Ten Country Albums @ $25.00
O Top Country Albums Of The Year
@ $25.00
O Individual yearly lists from
(please list book code number) for
— (please list year(s) desired.)
Check or money order is enclosed in the
amount of:

oUP 0O
WD =

3 .
(Sorry. no C.O.D. or billing.)
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