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Metalheads Rock To Rap
As Crossover Idiom Grows

BY STEVEN DUPLER

NEW YORK Do Metallica and Tone
Loc share many of the same devo-
tees? Although it may sound unlike-
ly, a number of label, management,
and music TV executives say they
are finding an increasingly substan-
tial overlap between what would
seem on the surface to be two widely
divergent audience groups: heavy
metal and rap fans.

While this perception has yet to
spawn any combined rap/metal pro-
gramming blocks on either radio or
TV, some music video program-
mers—including national outlets like
MTV, as well as a number of local
shows—have been adjusting their
mix to a greater or lesser extent in
order to better attract the predomi-
nantly male, white, teenage audience

12 Debut Albums
Go Platinum In
1st Half 0f '89

BY PAUL GREIN

LOS ANGELES New artists—spe-
cifically, new black artists—set the
pace during the first six months of
1989. Twelve debut albums were cer-
tified platinum by the Recording In-
dustry Assn. of America in the first
half of the year, up from nine in the
first half of 1988 and just three in the
first half of 1987. A commanding
eight of the 12 albums were by black
artists: Guy, Karyn White, Living
Colour, Tone Loc, the Boys, Eazy-E,
Milli Vanilli, and Rob Base & D.J. E-Z
Rock.
The four other freshmen acts to
land platinum albums in the first half
(Continued on page 76)

that responds to both types of music.

On the radio side, while some pro-
grammers are aware of the demo-
graphic similarities between rap and
metal audiences, most tend to pro-
gram bits of either genre with little
overlap.

MTV, which has been widely cred-
ited for helping increase the populari-
ty of rap music among the white sub-
urban teens that make up a sizable
percentage of its audience, has been
one of the most aggressive program-
mers in terms of spotting and exploit-
ing the rap/metal connection.

Interestingly, though, this audi-
ence crossover seems to be largely a
one-way street, with many more
white teenage metal fans turning on
to rap than there are black teenage
rap fans turning to heavy metal.

(Continued on page 66)

BORIS GREBENSHIKOV. In Russia he was considered an outlaw,
banned from the radio and denied the right to perform publicly—but
he would not be silenced. His debut American release features the
title track, “RADIO SILENCE” (FC 44364) and includes “THE
POSTCARD.” BORIS GREBENSHIKOV—HIS TIME HAS COME.
HE WILL BE HEARD. On tour this summer. Columbia Records—

committed to breaking the silence!

VINYL SIGNS:

Labels Halting 7-Inch Service To Radio

This story was prepared by Dare DiMartino in Los
Angeles and Ken Terry irn New York.

LOS ANGELES Servicing vinyl singles to radio is no
longer a pressing issue for major labels. With CD singles
taking over the promotional landscape, two labels—A&M
and I.R.S.—already have smopped servicing 45s; RCA will
discontinue supplying vinyl singles to radio as of Aug. 1;

and most other labels predict they will not be servicing the
dying configuration by year-end.

Though all labels will still furnish 7-inch vinyl to those
stations requesting it, that number is decreasing so rapid-
ly that few label executives expect to field any vinyl re-
quests at all in six months’ time.

“It’s almost unanimous that stations want CDs,” says

(Continued on page 71)

45s Give Way To CDs On Jukes, Too

BY EARL PAIGE

LOS ANGELES The CL jukebcx business is breaking
wide open. One leadirg manufacturer claims it has back
orders for 250-300 mechires, and one-stops are boasting
that operator demand for CD singles has far exceeded ex-
pectations.

According to a varkety of sources, the breakthrough is

ADVERTISEMENTS

occurring largely because of an evolution in the jukebox
business that has been spurred by continuing technologi-
cal advances and the success of the CD in the consumer
marketplace. It is not due, observers say, to the inevitabil-
ity of vinyl’s disappearance—although the latter will

speed up the growth of the CD jukebox, many concur.
The growth of CD jukeboxes, now estimated at 10,000
(Continued on page 79)
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DANCE FOR ME

(TB 1022). O» Tommy Boy.
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QUEEN LATIFAH rules the rap kingdom with her double-sided
smash, “Dance For Me” b/w “Inside Out”™ (TB 922). Produced by
DJ Mark The 45 King. The only female emcee who drops the red,
black, and green rhyme science and blows a hard yet smooth new
sing ng stylee Retail is already singing her praises. Catch the Fab 5
Freddy video and watch for her debut album Al Hail The Queen

Back To Wall,
Vestron Inc.’s
Future Unclear

BY AL STEWART

NEW YORK The fate of financially
strapped Vestron Inc. remains un-
clear in the wake of reports that the
independent entertainment company
has defaulted on a $25 million loan.
The company, which on June 30
laid off some 140 workers, had until
July 3 to refinance a $25 million
short-term line of credit from Wells
Fargo Bank. At press time, Sheldon
Rabinowitz, Vestron VP of corporate
finance, acknowledged that Vestron
has been served with a notice of de-
fault from Wells Fargo. He said the
company is ‘‘actively negotiating
with other financial institutions to
(Continued on page 76)
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MILLION

In 1980 Phonogram UK
signed up an unknown
rock band from Sheffield,
a steel town in ,\%

We brought
them to the US.
Their 1983

release ‘Pyromania’
sold 7 million.

In 1988 they and
producer Mutt Lange
did it again. ‘Hysteria’
sold more than 12
million. The band is Def

Leppard and the rest is

history. From Sheffield
Steel to American E phonogram
multi-Platinum.

Another marketing

success from the

world’s best.

PolyGram

THE WORLD’S BEST. AND WE PUT THAT ON RECORD.

www americanradiohistorv com
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RETAILERS TALK UP COMPUTER TRADING

“Full speed ahead” was the word on computer-to-computer trading at
the NARM/VSDA Operations Conference July 28-29 in Chicago, which
also broadened its focus to address such topics as store security and
defective videos. For full coverage, see pages 6, 43, and 48.

SIKES CITES COOPERATION AS KEY

Alfred Sikes, newly nominated by President Bush for the chairmanship of
the FCC, is determined to try to get along with Congress during his ten-
ure. “You have to meet Congress halfway,” he told Washington bureau
chief Bill Holland, who talked with him about his plans. Page 13

MCA VID CHIEF LOOKS TO FUTURE

When Robert Blattner signed on recently as president of MCA Home
Video, some speculated that big changes would follow. But Blattner tells
Billboard’s Jim McCullaugh that he has deliberately maintained a “low-
key” presence. The interview is in Backlot Beat. Page 35

MUSIC KIOSKS CATER TO THEATERGOERS

Next time you go to the movies, you may be able to pick a cassette or CD
along with your bucket of popcorn. That is, if the idea of freestanding
music kiosks in theater lobbies and malls currently being tested catches

on. Dave DiMartino reports. Page 79
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Swiss Techies Take To The CD

Success Stories Abound In Europe

This is the second installment of a
six-part internationel survey of
sound-carrier sales. This week,
Billboard looks at West Germany,
Austria, Switzerland, and the
Scandinavian countries.

ZURICH, Switzerland The compact
disk is making impressive progress in
the Swiss market, as in many others.

But there is a particular reason for
its success here, according to Ossi
Drechsler, managing director of Po-
lyGram Switzerland.

“The Swiss have always been keen
on innovation and high technical stan-
dards,” he says. “That was the rea-
son the eight-track cartridge did well
here, unlike the rest of the world,
apart from Sweden.

HAMBURG, West Germany

There are definite signs that the
single is staging a comeback in
West Germany. The category
shows a 14% sales increase for the
first four months of this year, its
first gain in nearly five years.

The key to the revival is the CD
single. Vinyl 7-inch and maxisingles
are still in decline, but their losses
are more than compensated for, ac-
cording to Manfred Zumkeller,
WEA managing director and chair-
man of the German Federation of
the Phonographic Industry.

“The CD single has revived the
joy of the small disk,” he enthuses.
“The public is buying it as well as
CD albums in the record stores.”

He says that between January

CDs Give Singles Format A
Leg Up In West Germany

and April this year 2 million CD sin-
gles were sold. This is nearly as
many as the total for 1988.

Two-thirds of the sales were the
5inch version, but the 3-inch—in-
troduced here by WEA—is arous-
ing increasing interest, says Zum-
keller.

Gerd Gebhardt, WEA’s market-
ing director, attributes part of the 3-
inch single’s growth to attractive
packaging and its suitability for use
in Walkman-type players. WEA is
releasing CD singles in both sizes
as regular policy now.

According to WEA, CDs now ac-
count for 20% of its total single
sales, with individual artists like
Madonna (15%) and the Bee Gees
(25%) proving particularly popular,

“CDs are doing well because
there’s a high rate of penetration by
the format’s hard-

ware. Swiss peo- GLOBAL
ple are buying this

equipment, which M“SIB
is backed up by a

lot of advertising

and promotion.” upDATE

According to
Drechsler, CD players are now found
in 40% of Switzerland’s 2.2 million
households.

With this rapid penetration of CD
hardware, the profile of the CD soft-
ware buyer has changed.

“Until 1986, the CD repertoire ratio
was about 50-50 between pop and the
classics,” Drechsler says, “but now
the pop sector has gone ahead.”

He predicts that classical reper-
toire will cease being released in vinyl
album form in Switzerland next year.
Naturally, he says, this will acceler-
ate the vinyl LP’s decline.

“Cassettes are holding their own,”
he adds, “and will continue to do so
because they are needed for cars and
Walkmans. DAT has no chance at all
except in professional recording cir-
cles.”

PIERRE HAESELER

CD ESSENTIAL TO GERMAN SUCCESS
HAMBURG, West Germany Al-
though the West German record
business suffered sales setbacks dur-
ing the first half of this decade, it re-
covered momentum in 1985 and has

(Continued on page 75)

Club MTV, American Bandstand, Others Suffer Poor Sales
Summer Package Tours Come Unglued

This story was prepared by Bruce
Haring and Melinda Newman.

NEW YORK Specialty tours appear
to be the initial losers of the summer
concert season. Slow ticket sales
have plagued the Club MTV and the
Dick Clark American Bandstand
tours. Other themed concerts booked
into arenas or sheds, including the
’69-'89 20th Anniversary Celebration
and the California Dreamin’ tour, are
not selling well.

Additionally, a tour featuring gui-
tarists from '60s and "70s bands,
billed Night Of The Guitar, failed to
make it off the launching pad for a
U.S. tour after European success ear-
lier this year.

For many of the outings, slow tick-
et sales may indicate that nostalgia
tours’ haleyon days are over. In the
case of the Club MTV tour, which
features Tone Loc and Paula Abdul,
both of whom have recently scored
chart-topping songs, public misper-
ception is seen as the culprit. “It’s
clearly being perceived as a television
show coming to their town that they
can watch six days a week and not
pay and here we are asking for $18,”
says MTV VP of programming Ab-
bey Konowitch.

Admitting disappointment over ini-
tial ticket sales, Konowitch says
MTV is committed to the tour and is
changing the spots on the air to “cap-
ture the concert environment and
show this is a real concert, not a track
date.”

A quick fix isn’t so readily avail-
able for the other outings. And David
Fishof, the man behind the Happy

Together tour, the Monkees’ reunion,
and the Dick Clark outing, says it's
possible package tours are passé,
calling them “difficult and tiring.”
“I'm not going to force myself to
put together a production because I
have to have a summer tour. I'll just
go without a summer tour if I have
to,” Fishof says. “The acts’ demands
have gotten up so high and there’s so
much financial risk on my part that
I'd rather walk away on top.”
Saying that the American Band-

stand show is doing “mediocre” busi-
ness, Fishof adds, “what happened is
it’s very hard to educate people with
a concept show like that. With ‘Dirty
Dancing,” I found out the public
wasn’t buying tickets for the art-
ists—nothing against Bill Medley and
Eric Carmen, who I think did a fan-
tastic job—as much as they wanted
to see the dirty dancing live. We all
thought, wow, it worked with ‘Dirty
Dancing,’” let’s do another concept

(Continued on page 78)

BY MELINDA NEWMAN

NEW YORK Arista act Anderson,
Bruford, Wakeman, Howe can con-
tinue to refer to its Yes heritage
and promote its use of Yes material
following a decision by a California
judge to throw out a request for a
temporary restraining order filed
by Atco group Yes.

U.S. District Judge David Ken-
yon ruled June 27 in favor of Ander-
son, Bruford, Wakeman, Howe on
all three counts brought before him
in a suit filed May 31 by Yes (Bill-
board, July 1).

The plaintiffs had sought to re-
strain the defendants from adver-
tising their concert as “An Evening
of Yes Music, Plus.” But the court

Judge Says No To Suit
Against Former Yes Men

agreed with ABWH’s assertion
that the statement was not mislead-
ing since the band plays music
“composed and recorded long ago
with another band, plus the music
that they have recently composed
and recorded’”’ as members of
ABWH.

The plaintiffs also attempted to
enjoin the defendants from using a
flier and advertising material with
Yes album references, a family tree
tracing musical lineage to Yes, and
artwork by Yes album cover de-
signer Roger Dean. The judge de-
clined that request, saying the allu-
sions to Yes album titles “did not
cause the degree of injury required
for an injunction to issue,” that the

(Continued on page 79)
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“Start your European tour
with limos, private jets and
exceptional service.

“Before your first all:,)u;;

Going on the road is never easy. Par-
ticularly if the roads you have in mind are
located on another continent.

So KLM has developed a special pro-
gramthat should come as music tothe ears
of touring performers and their managers.

First,we offer complimentary limou-
sine szrvice to and from LAX. And excel
lent fares in both Royal and Business Class.

Plus whenyou land in Europe, KLM’s

ooes platinum?

new Corporate AirTaxi Service (KATS) s

available to take you by private jet to the
airport nearest your first engagement.
Even if itsan airport not regularly served
bv commercial carriers.

And, of course, all this comes with
KLM’s outstanding service. The quality
of which is so high ~hat over forty other
airlines actually usz KLM ro train both
their flight and cabin crews.

So even if your act doesnt yet have
an album at the top of the charts, they
can still travel in the style they hope to
soon be accustomed to. Just call Desiree
on Extension 346 at either 800-262-1509
(Western USA) or 213-776-2700, for infor-
mation on touring with KLM.The airline
of the seasoned traveler. Y .

The Reliable Airline KLLIVI

Royal Dutch Airlines
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NARM/VSDA Operates Chicago Meet

Monitors Progress Of Computer Tech

BY GEOFF MAYFIELD

CHICAGO The music industry con-
tinues to make strides to facilitate
computer-to-computer trading be-
tween music vendors and their ac-
counts, with similar progress antici-
pated on the video front. Those were
the primary conclusions at the Na-
tional Assn. of Recording Merchan-
disers/Video Software Dealers Assn.
Operations Conference, held June 28
29 at the Deerfield Hyatt Hotel.

The hi-tech confab, which ad-
dressed a myriad of operations con-
siderations, including the implemen-
tation of computer-driven transac-
tions, gave an enthusiastic thumbs-
up to the progress the six major
music distributors are making in
meeting NARM-approved standards.
A report by the VSDA Manufacturer
Operations Committee promised sig-
nificant strides to facilitate automat-
ed transaction in the video camp, too.

“We are finding that we’re run-

BY JIM McCULLAUGH

LOS ANGELES “The Last Temp-
tation Of Christ” might have ar-
rived in video stores June 29 with a
promotional whimper, but it pro-
duced a rental bang.

Many video stores in major met-
ropolitan markets around the coun-
try reported fair-to-brisk rental ac-
tivity for the cassette over the ex-
tended July 4 weekend. Even those
dealers in more conservative areas
of the country say the curiosity fac-
tor contributed to heightened rental
activity.

Surprisingly, the controversial ti-
tle has elicited almost no consumer
protests except for a smattering of
telephone calls and letters, accord-
ing to a spot-survey of retailers.

Some dealers had predicted pick-
eting, while others had feared that
some of the film’s protesters might
attempt to destroy store copies with
razor blades or by recording over
rented copies. But none of that has
materialized so far.

Although MCA has not support-
ed the title with a great deal of ad-
vertising, it is clear that the media
coverage of the controversy sur-
rounding the movie has had as
much or more effect than any ad-
vertising could have had.

Last Temptation” Vid Spurs
More Rentals Than Protests

The film, which portrays a Jesus
Christ with human frailties, has a
dream sequence depicting Christ
making love to Mary Magdalene
and fathering her children. A num-
ber of religious groups and individ-
uals around the world regard the
movie as blasphemous and picketed
theaters during the film’s theatrical
run last year.

The 700-outlet Blockbuster chain
refused to carry the video, while
MCA Home Video, the film’s dis-
tributor, did virtually no promotion
(Billboard, July 8).

“Most of the controversy,” says
John Fudge, Houston-based presi-
dent of the 25-store Latest & Great-
est Video chain in Texas and Ken-
tucky, “was centered around the
film’s theatrical release. Usually, if
there’s a groundswell of protest
about a certain video title, we will
get calls at the corporate office. So
far, we haven’t heard any com-
plaints. We did have preachers,
however, make reservations to rent
the film because they indicated it
was a film which was recommended
and that they had to see it.”

The title “immediately became
the No. 1 renter in the chain,” ac-
cording to Allan Caplan of the Oma-
ha, Neb.-based Applause chain.

(Continued on page 76)

ning very, very fast at this point,”
said Bob Schneider, executive VP of
Western Merchandisers and co-chair-
man of the NARM/VSDA Opera-
tions Committee.

Several signposts throughout this
two-day meet verified Schneider’s en-
thusiasm and showed that the joint
NARM/VSDA committee and its re-
lated support groups have reached
several meaningful goals since the
previous Operations Conference, held
last fall in Los Angeles. Among those
developments:

¢ BMG Distribution has become
the first major to rate a perfect score
on NARM’s 20-point Operations
Scoreboard, which keeps track of the
progress record companies have
made meeting NARM Operations
Committee-approved standards,
which facilitate electronic data inter-
change (EDI) and other concerns re-
lated to product distribution. All but
one of the six majors are at least tele-
processing product orders; the lone
holdout, MCA, plans to begin doing
so in the fourth quarter.

o In a report from the VSDA Man-
ufacturers Operations Committee,
Dave Goldstein, CBS/Fox Video VP
of operations and administration,
pledged that video vendors will settle
on appropriate standards and proto-
col to telecommunicate transactions
between studios and their accounts
by the time VSDA holds its Aug. 6-9
convention in Las Vegas. “We don’t
expect miracles but we do feel we can
make major strides,” said Goldstein.

o Operations Committee co-chair-
man Jim Nermyr, VP of information
systems and treasurer of The Music-
land Group, noted that video suppli-
ers lean toward the X.12 (pronounced
“X-dot-twelve”) standard for the tele-
communication of transactions, the
standard that has been approved by
the National Retail Merchants Assn.,
rather than NARM’s standards. To
that end, Nermyr reported that Bud
Jacks, assistant VP of operations and
planning, has already written a trans-
lation package that makes the
NARM and X.12 standards compati-
ble with one another.

o Nermyr said his committee is

(Continued on page 75)

50-50 Deals Allow Expansion, A Measure Of Independence

Big Fish Swallowing Small—In 50% Gulps

BY DON JEFFREY

NEW YORK Large entertainment
companies are increasingly buying
50% interests in smaller firms, a
trend that gives the larger companies
a lower-risk way to expand market
share and develop new talent—with-
out losing the people who made the
small labels grow.

“It’s basically a model that has
worked effectively in the media and
entertainment industry, where inde-
pendence carries a premium in the
eyes of senior management,” says
John S. Suhler, president of Veronis,
Suhler & Associates, a New York in-
vestment banking firm.

In the music industry, the U.K.-
based conglomerate Thorn-EMI has
been at the forefront of these deals.
In recent months Thorn-EMI ac-
quired a 50% interest in Chrysalis
Records, and Capitol-EMI bought
50% of Enigma Entertainment Corp.

Other small labels rumored to be
for sale, possibly in 50% deals, are Is-
land Records and Priority Records.

“The most important thing of all in
this is that it is almost impossible to
start a record company from
scratch,” says Bob Buziak, president
of RCA Records, whose parent, BMG
Music, was in the bidding for Chrysa-
lis. “When you have an existing com-
pany that has achieved a certain
amount of success, you have a base
to build from,” Buziak says.

For small labels, the 50-50 deals
provide cash that enables them to
compete with the majors. Sources say
small independent labels without dis-
tribution networks have difficulty
borrowing from banks.

Joe Kiener, executive VP of Chrys-
alis PLC, says the benefit of such a
deal to a major label is the establish-
ment of “a long-term relationship
that makes product available for ex-
ploitation on multiple levels.” These

areas of exploitation include distribu-
tion, manufacturing, and internation-
al licensing.

Commenting on the other end of
the deal, Kiener says, “You can run
an independent with limited over-
head, but only up to a very limited
level.”

Analysts say the 50% deal is superi-
or to an outright buyout because it
leaves creative control with the peo-
ple who built the label.

“If you buy outright, you run the
risk of losing talent,” says Tim Hirst,
an investment analyst who follows
Thorn-EMI for Smith New Court, a
London-based securities firm. ‘“They
want a stake in business and not be
wholly owned.”

Thorn “does not want to move in
and run [the smaller labels],” Hirst
says. “They want the natural flair of
the people in these businesses. They
will get the benefit of any new talent

(Continued on page 66)

Russell-mania. A&M Records artist Brenda Russell is joined in the studio by
some talented friends for the recording of “Stories,” her next album. Pictured,
from left, are Stephanie Spruill; Sharon Robinson; Philip Bailey; Russell; Phil
Perry; and James Ingram.

EXECUTIVE TURNTABLE

RECORD COMPANIES. Roger M. Holdredge is appointed GM, Virgin Classics, for
Virgin Records in Los Angeles. He was VP of marketing for CBS Master-
works. India Graves and Dave Rosas are promoted to co-national directors,
R&B promotions, East and West coasts, respectively, for Virgin in New York.
They were, respectively, Southeast regional manager and in R&B promotion,
both for the label.

Dave Jurman is named senior director, dance music department, for Colum-
bia Records in New York. He was national director of dance music for Arista
Records. CBS Records U.K. in London appoints Gordon Charlton and Lin-
coln Elias directors, A&R, for CBS Records Division and CBS/Epic Labels,
respectively. They were, respectively, senior A&R manager for MCA Records,

CERRITO

HOLDREDGE JURMAN COSTELLO
and A&R manager for the label.

Del Costello is named VP, product development, for Mobile Fidelity Sound
Lab in Petaluma, Calif. He was VP of marketing for CBS Records.

Enigma Records in Los Angeles appoints Ron Cerrito director, national
modern rock/AOR promotion; promotes Maryann Earl to national director,
single sales; appoints Amy Seidenwurm manager, national modern rock/col-
lege promotions; and promotes Laura Hein and Bart Devaney to project di-
rectors. Cerrito was radio chart research director/rock chart manager for Bill-
board; Earl was national director of alternative marketing; Seidenwurm was
alternative marketing coordinator; Hein was manager of sales; and Devaney
was director of video, all for the label.

Important/Relativity Records in New York names Tova Hoffman VP. She
was assistant to the president for the label.

Arista Records in New York names Troy Shelton national director, special
projects, R&B, and promotes Connie Johnson to national director, secondar-
ies R&B. They were, respectively, national promotion director for Select Rec-
ords and district manager for the label.

Capitol Records in New York appoints Milhan Gorkey East Coast director,
media and artist relations. She was East Coast director, urban publicity, for
EMIL.

Jayne Grodd is promoted to associate director, A&R administration, for
EMI in New York. She was manager of A&R administration for the label.

A&M Records in New York makes the following appointments: Julie Pane-
bianco, East Coast A&R manager; Alonzo Brown, A&R manager, urban mu-
sic; and Mark Mazzetti, West Coast A&R manager, in the Los Angeles office.
Panebianco was in alternative marketing; Brown was a publicist, both for
Warner Bros. Records; and Mazzetti was San Francisco local promotion repre-
sentative for the label.

Julie Levine is named national manager, video promotion, for Elektra Rec-
ords in New York. She was Miami promotion and marketing manager for the
label.

DISTRIBUTION/RETAILING. Nancy Helland is named director, sales, national ac-
counts, for CBS Records Distribution in New York. She was Denver sales rep-
resentative for CBS Records.

CEMA Distribution in Los Angeles appoints Stephen J. Finfer manager,
business affairs, special markets. He was a litigation attorney with the firm of
Shea & Gould. CEMA also names the following branch sales managers: Bob
Freese, Cleveland; Kathy Ganser-Aderman, Washington, D.C.; Steve
Schoen, New York; and James Swing, San Francisco. Freese was marketing
coordinator for A&M Records; Ganser-Aderman was New York sales manag-
er; Schoen was Chicago sales representative, both for the company; and Swing
was a local sales representative for BMG Distribution.

Warner/Elektra/Atlantic Corp. in Bensenville, Ill., names Larry Stanley
manager and Bob Mascari operations manager. They were, respectively, op-
erations manager/controller and Chicago warehouse manager, both for the
label. WEA in Cleveland names Fred Katz regional branch manager. He was
branch sales manager for the company.
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Newcomers Lead June Gerts Parade
New Kids, Milli Vanilli Score Platinum

BY PAUL GREIN

LOS ANGELES Two hot newcom-
ers—New Kids On The Block and
Milli Vanilli—paced the monthly gold
and platinum certifications an-
nounced by the Recording Industry
Assn. of America.

New Kids’ “Hangin’ Tough” al-
bum went double platinum June 13,
the same day their chart-topping sin-
gle, “I'll Be Loving You (Forever),”
was certified gold. It’s the second
gold single from the album, following
“You Got It (The Right Stuff).”

Milli Vanilli’s “Girl You Know It's
True” album went platinum June 8,
two months after the title track be-
came a platinum single. In addition,
the duo’s chart-topping follow-up sin-
gle, “Baby Don’t Forget My Num-
ber,” went gold.

“Gir] You Know It’s True” was one
of five debut albums to be certified
platinum in June. This brings the
year-to-date total to 12 (see story,
page 1). The June platinum parade
also included albums by newcomers
the Boys, Eazy-E, Rob Base & D.J. E-
Z Rock, and Winger.

Journey landed its fifth multipla-
tinum album in June as “Journey’s
Greatest Hits,” released for the
Christmas 1988 gift-buying season,
was certified double platinum.

Long-awaited solo albums by Keith
Richards and Tom Petty went gold in
June. Richards’ “Talk Is Cheap” fol-
lowed on the heels of 28 gold albums
with the Rolling Stones; Petty’s “Full
Moon Fever” followed seven gold al-
bums with the Heartbreakers.

Two catalog greatest-hits albums
on Warner Bros. were certified multi-

Lone Star State Among 5 To
Adopt Stiff Pirate Penalties

WASHINGTON Texas has joined
four other states that have dramati-
cally increased the penalties for pira-
cy, counterfeiting, and bootlegging
of sound recordings. Under the new
provisions, violators can be prosecut-
ed as felons and are subject to up to
five years in prison and $250,000 in
fines.

The new Texas law goes into effect
Aug. 1. A similar law in Virginia
went into effect July 1.

Says Steve D’Onofrio, Recording
Industry Assn. of America VP/direc-
tor of anti-piracy operations: “This
statute is extremely critical to the
Hispanic music community [in Texas)
which has been really hit hard by pi-
rates. It now gives state prosecutors
an important tool to go after them.”

Texas governor William Clements
signed the legislation into law last
month.

In California, where new penalties
went into effect Jan. 1, the first felo-

ny conviction was in March, when a
first-time violator received a sentence
of one year in jail, three years proba-
tion, and a $5,000 fine. Under the old
California statute, state prosecutors
had been only able to mete out light
sentences to convicted pirates.

Alabama and South Carolina have
also adopted such felony legislation
in the past year.

All five state statutes are modeled
after federal law, and incorporate a
graduated system of penalties that
take into account the number of illicit
recordings involved.

The statutes also include so-called
“true name and address” provisions;
bootleggers and pirates who try to
avoid detection and deceive consum-
ers by not providing accurate and
true manufacturer information are
subject to additional penalties of five
years in prison and $250,000 in fines.

BILL HOLLAND

DIR To Offer ‘Tommy’On TV

The Who Go Pay-Per-View

BY JIM BESSMAN

NEW YORK The Who’s Aug. 24
performance of “Tommy” at the Uni-
versal Amphitheatre in Los Angeles
will be available on pay-per-view tele-
vision through DIR Broadcasting.
The show, sponsored by Budweiser
and Musicland, will go out to a poten-
tial audience of more than 12 million
households as part of DIR’s recently
launched monthly King Biscuit Tele-
vision PPV concert series. Reiss Me-
dia Productions, DIR's distributor for
the event, reports that it has already
been cleared through participating
cable systems with 11.2 million sub-
scribers, its fastest clearance ever.
Cost per cable subscriber is $19.95.
The Who climaxed its “farewell”
tour with a pay-per-view concert in
December 1982, but as Reiss presi-
dent Bruce Karpas noted at a New
York news conference, there were
only 1.5 million eligible households on
a non-network, “ad hoe” basis.
According to DIR president Bob
Meyrowitz, the upcoming Who PPV

concert “transcends what was done
before.” He said PPV capabilities al-
low “more freedom at this time” than
does pay-cable exploitation. He also
said “intimate” theatrical presenta-
tions are being considered in markets
where PPV is unavailable, Manhat-
tan being a ‘“‘perfect example.”

The live show in Los Angeles is the
second and final production of “Tom-
my” to be staged during the Who's
25-city summer reunion tour. It fol-
lows the June 27 presentation at Ra-
dio City Music Hall in New York and
will likewise benefit the Nordoff-
Robbins Music Therapy Foundation
for autistic children.

According to Who manager Bill
Curbishley, confirmed special guests
of the Los Angeles production in-
clude Phil Collins, playing the role of
Uncle Emie; Elton John as the Pin-
ball Wizard; Robert Plant as the
Hawker; and Billy Idol as Cousin
Kevin. The Acid Queen and “maybe”
the Doctor are yet to be cast; Cur-
bishley said Tina Turner, who played

(Continued on page 78)

platinum. A 1976 James Taylor com-
pilation went triple platinum; a 1968
hits package by the Association went
double platinum.

Two other '60s albums were cited
in the June certifications. Country
queen Tammy Wynette’s “Greatest
Hits,” released in 1969, went plati-
num; piano virtuoso Van Cliburn’s
“My Favorite Chopin,” issued in 1961,
went gold.

Melissa Manchester landed her
first gold album in 14 years as her
1983 “Greatest Hits” album on Arista
belatedly topped the 500,000 plateau. -

Cher landed her sixth gold single
with “After All,” a duet with Peter A |
Cetera. The hit came 24 years after q‘p&‘; e
Cher’s first gold single, “1 Got You
Babe,” a duet with ex-husband Sonny
Bono.

Geffen label mates Guns N’ Roses
landed two gold singles in June. The
metal band scored with its recent bal-

G

i

Jackson-ville. Keisha Jackson, daughter of singer Millie Jackson, is surrounded
by label and management executives as she signs a recording contract with
CBS Associated Records. Shown standing, from left, are Dave Glew, president,
Epic/Portrait/CBS Associated Labels; Henry Allen, president, Allen Productions;
Hank Caldwell, senior VP, black music, E/P/A; and Tony Martell, senior VP/GM,
CBS Associated Labels.

(Continued on page 76)

NEW KIDS ON THE BLOCK’s “Hangin’ Tough”
jumps to No. 4 on the pop albums chart, becoming the
first top five album by a teen group since The Jackson
Five scored in 1970 with “Diana Ross Presents the Jack-
son Five,” “ABC,” and “Third Album.”

The New Kids’ album is likely to remain in the high-
rent district for awhile: the “Hangin’ Tough” title track
is the top new single on the Hot 100 at No. 71. It's ex-
pected to become the fourth straight top 10 single from
the album, following “Please Don’t Go Girl,” “You Got

It (The Right Stuff),” and }

the chart-topping “I'll Be
arEE——— e
P

Loving You (Forever).”
No other album by a teen
group has yielded more
than two top 10 hits.

The New Kids' album
took 47 weeks to crack the
top five, making it the
slowest-climbing top five
album since Guns N’
Roses’ “Appetite For De-
struction,”” which also
took 47 weeks. The last album to take longer was the
Bangles’ “Different Light,” which rang the bell in its
51st week in January 1987,

THE NEWS isn’t as upbeat for three veteran perform-
ers whose latest albums lose their bullets this week.
Paul McCartney’s “Flowers In The Dirt” holds at No,
21 for the third week, Cyndi Lauper’s “A Night To Re-
member” holds at No. 37 for the fourth week, and Jack-
son Browne’s “World In Motion” holds at No. 45 for the
second week.

The McCartney album has climbed significantly high-
er than his last studio set, “Press To Play,” which
peaked at No. 30 in 1986. But the positive media and in-
dustry buzz that preceded the release of the album led
many to think it would climb far higher than this. It still
may, but it will require a second single to do so. The first
single, “My Brave Face,” dips to No. 26 after peaking
last week at No. 25.

The lackluster performance of Lauper’s album is
more surprising in a way because the first single, “I
Drove All Night,” was a top 10 hit. The singer’s two pre-
vious albums, “She’s So Unusual” and “True Colors,”
both reached the top five.

Browne is further removed from his top five hey-
day—1976-80—but even his recent albums have charted
much higher than his current release. Unless it picks up,
“World In Motion” will become Browne’s lowest-chart-
ing album since his self-titled 1972 debut, which peaked
at No. 53.

All of these acts can take heart from the fact that

by Paul Grein

New Kids Hang Tough Among Top Five;
3 Veterans’ Pop Vehicles Stall On Chart

Prince was on everybody’s list of bomb albums last
year when “Lovesexy” fell short of the top 10. And now
he is clearly headed toward a simultaneous No. 1 album
and single. His “Batman” soundtrack vaults to No. 7 in
its second week on the pop albums chart, while the “Bat-
dance” single leaps to No. 6 on the Hot 100.

FAST FACTS: Fine Young Cannibals’ “The Raw And
The Cooked” holds at No. 1 on the pop albums chart for
the seventh week, becoming the longest-running No. 1
album since George Mi-
chael’s “Faith”’ had 12
weeks on top in 1988. The
album, released jointly by
MCA and L.R.S, also tops
the Go-Go’s’ “Beauty And
The Beat” as I.R.S. lon-
gest-lived No. 1 album.

L.L. Cool J lands his
second straight top 10 al-
bum as “Walking With A
Panther” sprints to No.
10. Only one other rap
act—Run-D.M.C.—has scored back-to-back top 10 al-
bums. But L.L. is likely to go one better by becoming the
first rapper to land back-to-back top five albums. Mike
Perini of Ypsilanti, Mich., adds that L.L. has already be-
come the first rapper to land three top 40 hits on the Hot
100.

Billy Squier has the week’s top new album—nosing
out Don Henley, no less—as “Hear And Now”” bows at
No. 72. Squier had back-to-back top five albums in 1981-
82, but slipped to No. 11 with “Signs Of Life” in 1984 and
then really stumbled with his last album, “Enough Is
Enough,” which peaked at No. 61 in 1986.

The Allman Brothers’ six-record career retrospective
“Dreams’ debuts at No. 149. The compilation was su-
pervised by Bill Levinson, who won a Grammy for as-
sembling Erie Clapton’s “Crossroads,” which reached
No. 34 in May 1988,

Simply Red lands its second No. 1 hit on the Hot 100
with its remake of Harold Melvin & the Blue Notes’ “If
You Don’t Know Me By Now.” The single also holds at
No. 1 for the fourth week on the Hot Adult Contempo-
rary chart, but is ranked only No. 44 on the Hot Black
Singles chart. Black audiences, perhaps, have a more
vivid memory of the original, which established Teddy
Pendergrass as a black icon. The Simply Red smash was
produced by Stewart Levine, who also did the honors on
the group’s 1986 chart-topper, ‘“Holding Back The
Years."”

The Doobie Brothers’ “The Doctor” jumps to No. 9
on the Hot 100, becoming their fifth top 10 single (you
thought they had more, didn’t you?).
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THE ROCK AND ROLL HALL OF FAME PRESENTS

€ Z‘w
i S —
Ee=0),

Y
<
g &

featuring

ELTON ROBERT PHIL BILLY
JOHN  PLANT COLLINS IDOL

as as as
THE PINBALL WIZARD THE HAWKER UNCLE ERNIE COUSIN KEVIN

UNIVERSAL AMPHITHEATRE - THURSDAY, AUGUST 24, 7:30PM

BENEFACTOR TICKETS $1,500. $1,000. $500. For Additional Information Call (818) 777-3951.
$250 $150 (Limit 4 Tickets per person) $75 (Limit 2 Tickets per person) ALL SEATS RESERVED.
For Box Office Information Call (818) 980-9421.

All proceeds to benefit The Gilbert W. Lindsay Cnildren’s Center, United Friends of the Children,
The Westside Children’s Center and The Rock and Roll Hall of Fame.
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Harmonization Of Laws Will Take Time

EUROPE STRIVES FOR CULTURAL GOOPERATION

BY JACK LANG

The key task now facing European
music industry leaders, public au-
thorities, and professionals is to work
for greater artistic unity on the conti-
nent.

The start of a meaningful policy of
cultural cooperation in Europe goes
back several years. In June 1984, on
my initiative, the culture ministers of
the European Community held a first
official get-together in Luxembourg,
showing determination to create co-
operation aimed at rediscovering Eu-
rope’s cultural roots. By doing so,
they hoped to promote contemporary
cultural identities in a global context
where the link between artistic cre-
ativity and the economic environment
has become ever more marked.

In the perspective of the single Eu-
ropean market that is supposed to ex-
ist by 1993, these governments have
started harmonizing the different na-
tional laws in foree in the cultural and
audio/visual domains. The fact that
12 member states of the European
Economic Community have ratified
the Berne Convention and the Uni-
versal Copyright Convention is not
sufficient to establish Community-
wide law. These conventions estab-
lish only a minimum legislative
framework, without resolving the
differences between the Anglo-Saxon
countries, with their system of com-
mon law, and the countries governed
by Latin law.

Beyond the fundamental differ-
ences between the notions of the le-
gal license and the exclusive rights of
the author, there are key differences

in the length of protection and the
recognition of rights of succession as
well as compensation for home tap-
ing. France adopted the principle of
compensation in the audio/visual law
of July 3, 1985, which provided for
the payment of substantial revenues
to authors, producers, and perform-
ers, without harming the develop-
ment of the blank tape market.

The single European market offers
us truly great opportunities within
the cultural world. It is imperative
that its cultural enterprises are finan-
cially sound so as to face up to what
is increasingly bitter international
competition.

We're all aware that the record in-
dustry was sorely tested by the
worldwide crisis of the early '80s. In

‘The single European
. market offers us
| great opportunities’

Jack Lang, France’s minister of culture
and a close associate of President Frangois
Mitterrand, is the architect of the audio/
visual law of 1985, now popularly known as

“the Lang law.”

If these differences in national
laws haven’t yet created insurmount-
able difficulties, that may not be the
case once the single European mar-
ket arrives. Harmonization of nation-
al laws will surely become essential
then. It seems vital to me that those
EC member countries that haven’t
yet ratified the Rome Convention
should now do so to protect their per-
formers, producers, and broadcast-
ers.

Questions about the free circula-
tion of cultural “goods,” as well as
social and fiscal laws, are also being
closely examined.

France, this was followed by a spec-
tacular recovery, which continued in
1988 and was accompanied by techno-
logical changes. This year, the Syndi-
cat National de I'Edition Phonogra-
phique, our national IFPI branch, re-
ports a market upturn of 30%
compared with the first half of 1988.

The reasons for the success are
clear. The French record industry
benefited from the reduction in value-
added tax from 33% to 18.6% in No-
vember 1987. This was followed by
the decision in May 1988 to allow tele-
vision advertising for records, cou-
pled with a remarkable revival in do-

mestic product.

Further, those sections of the 1985
audio/visual law covering protection
of copyright holders, including pro-
ducers, were applied in the form of a
blank tape levy. Revenue from this is
shared among various rights owners,
but with part of the tax handed over
to cultural promotions, including live
shows, record and music video pro-
duction, and education.

This new vitality is very encourag-
ing—and certainly necessary as the
development of satellite broadcasting
and other technological advances
shake up the whole cultural world.

I'm very optimistic about the fu-
ture. I don’t go along with downbeat
views that the future is doomed to
sameness or imitation. The law of
gravity doesn’t apply to the econom-
ics of culture.

France excels in the technology of
the satellite. The newly created Con-
seil Superior de I’Audiovisual, or
Higher Audio/Visual Council, has al-
located the channels on the French
TDF-1 satellite. France’s cultural TV
channel, La Sept, has one, and anoth-
er will be split between music and
children’s programming.

Such moves are ensuring that the
logic of creativity, which links au-
thors, artists, and producers, will pre-
vail over the logic of the program-
mers who, if they did triumph, would
do so to the detriment of innovation
and cultural excitement.

Today’s challenges are immense.
They must be faced firmly because
the future of culture is at stake. For
their part, the French authorities are
ready to do just that.
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INT'L ROCK AWARDS STUCK IN PAST
Contrary to the headline in the June
17 edition of Billboard, the Interna-
tional Rock Awards show was crap.
If and when a second show takes
place, it should get even lower rat-
ings. I won’t be tuning in unless I
can expect to see something fresh,
different, and exciting. I have no in-
tention of watching a bunch of ag-
ing yuppie rockers pat each other on
the back. I have no intention of
watching an awards presentation
that makes Jethro Tull's Grammy
seem almost sensible. Certainly
Sting has made a number of contri-
butions to the music world, but as a
bass player? Certainly Eric Clapton
was an innovative guitar player at
one point, but isn’t this 19897

Just as the Grammys ignored
rock’n’roll in its early days, the In-
ternational Rock Awards has ig-
nored a whole new generation of
musicians, performers, and artists.
Where were the rappers? The new
jacks? Why only mention a couple
of the most popular metal bands?

As I understand it, rock’n’roll is
supposed to embody a spirit and at-
titude of rebellion, controversy, and
vitality. So is rock’n'roll dead? May-
be not quite, but some people are
not allowing it to age gracefully.

Robin Wylie
Ann Arbor, Mich.

REFLECTIONS ON ROSS & SUPREMES
1, too, feel the Supremes should be
recognized on their 25th anniversa-
ry (Commentary, June 17); they
were always my favorite. But how
can fans get excited when Diana
Ross seems to harbor resentment
for that time in her life? She and
once-pal Mary Wilson barely speak.
Florence Ballard is dead. Ross and
company raced through a brief ren-
dition of “Someday We’ll Be To-
gether” at the Motown 25th anni-
versary show and then Ross pushed
the mike away from Wilson. There
was no medley of hits. Ross never
showed at the Supremes’ induction
into the Rock and Roll Hall of
Fame—she never even sent a video
or telegram. So maybe celebrations
would be more in order if Ross were
to be more celebratory of her roots.
Mark Stephen Russell
Belmar, N.J.

WHERE DID OUR LOYVE &0?
I agree with Thomas A. Ingrassia’s
commentary (“Supremes’ 25th An-
niversary Is Here,” Billboard, June
17) that more honor should be ac-
corded to the Supremes for their im-
pressive accomplishments, but I
found it interesting that even In-
grassia failed to note that it’s actu-
ally the 25th anniversary of Diana
Ross and the Supremes.

Ross, as the lead vocalist of the

Supremes and as a solo performer,
has contributed countless classic
performances over the years and it
seems a travesty that she hasn’t
won a Grammy and that her new
single, “Workin’ Overtime” (recent-
ly in the top 10 on the Billboard Hot
Black Singles chart), isn’t receiving
the airplay it so richly deserves
from pop radio.

It’s nice that pop radio has em-
braced Whitney Houston with such
enthusiasm since her debut, but I
tend to wonder where Houston and
many other black singers might be
right now without Diana Ross. Ross
sounds as youthful and energetic
now as she did in 1964. I think it's
high time that the industry started
paying more respect to the real driv-
ing force behind—and in front of—
the Supremes: Diana Ross.

Daniel Du Plantis
Los Angeles

WHAT MAKES ‘TRUE’ TOP 40?
I recall that a few years ago, the
emergence of the crossover format
created some controversy over re-
porting. KPWR Los Angeles ar-
gued to be included in the Hot 100
panel. Billboard’s response was that
this station could not be included in
the panel because it did not have a
“true” top 40 format (i.e., it did not
play all of the hits in its market).
Although Billboard’s position
seems reasonable and fair, the ques-
tion is whether this policy is being
applied consistently. Today, the in-

creased popularity of the “Rock 40”
format brings the “true” top 40 is-
sue to mind again. Stations such as
KEGL Dallas and KQLZ (Pirate Ra-
dio) Los Angeles appear to be simi-
lar to the crossover stations in that
the music played leans heavily in
one direction—rock in this case—
and certain hits in the respective
markets will not be played because
they do not fit that format. The one
major difference is that Billboard
lists these stations in the Hot 100
panel.

I happen to enjoy both formats,
but I wonder why the definition of a
top 40 station seems to be different
when applied to the rock format.

Sid Porter
Los Angeles
Michael Ellis, Billboard Director
of Charts, responds: We agree with
your position. Top 40 radio today
is an umbrella term with several
subformats having emerged over
the last two or three years. The Hot
100 chart will include crossover
stations such as KPWR Los Ange-
les, starting at the time of the next
radio panel revision in August or
early September. Details to come.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Parodies At Peak In A.M. Popularity
Some Worry ‘Novelty’ Is Wearing Off

BY CRAIG ROSEN

LOS ANGELES Novelty songs
aren’t new to top 40 and album rock
morning drive shows, yet some feel
that with their recent growth in popu-
larity and subsequent overexposure,
the novelty may wear off.

Novelties are a staple for KKLQ
(Q106) San Diego’s morning team,
Jack Murphy & Terrence McKeever.
Yet, McKeever admits “they can ei-
ther make you fantastically success-
ful or they can kill you if they aren’t
done right. They’re an embellish-
ment, not a crutch.”

Murphy concurs, “People are doing
so many of them. I don’t think they
are as effective as they used to be un-
less they say something that really
means something to the listener.”

Some of Murphy & McKeever’s
biggest parodies from the last year
include “Roll Over Suzuki” to the
tune of “Roll Over Beethoven” and
the similarly themed “Suzuki Boy,”
taken from Pebbles’ “Mercedes
Boy.” Recently, there was “Hooray,
Hooray, Khomeini’s Dead” to the
tune of “Ding-Dong The Witch Is
Dead” from “The Wizard Of Oz.”

Novelties have been a morning
mainstay for Scott Shannon, now the
VP/programming and morning man
at KQLZ (Pirate Radio) Los Angeles
since the early '80s, when he was the
Morning Zoo-keeper at WRBQ (Q105)
Tampa, Fla. And as Shannon moves
into L.A., they’re again a big part of
the in-office chatter about his show.
Shannon also notices a rise in morn-
ing show reliance on novelties. “If
they’re like the zoo, they do em,” he
says.

“You're hearing more novelties be-
cause of the proliferation of good-
time morning shows,” says ProMedia

president Bill Quinn. “Parodies fit
perfectly with them.” Quinn’s compa-
ny is among those that syndicate
song parodies and comedy bits to top
40, album, and AC stations with “Fun
Factory” and “Dr. Dave’s Comedy
Drops.” Two other services, “Laugh
Attack” and “Kickers,” are aimed at
urban and country formats, respec-
tively.

Quinn isn’t too worried about paro-
dies losing their novelty appeal, but
does allow that the genre might suf-
fer if songs are done gratuitously.
“The important thing is to be funny
because there is something to be fun-
ny about,” he says. “When 1 talk to
people on the street, parodies are the
thing they talk about most.”

On stations that subscribe to
“Laugh Attack,” such as WRKS
New York, you’ll hear ‘I Need
Lunch” done to L.L. Cool J’s “I Need
Love,” and “I Just Can’t Stop Chang-

.ing My Face,” a spoof of Michael

Jackson’s “I Just Can’t Stop Loving
You.” “Dr. Dave’s Comedy Drops,”
heard on WHTZ (Z100) New York
and other stations, include the waist-
reducing “The Oprah-Motion” to the
tune of Kylie Minogue’s latest re-
make and “Vanna, Pick Me A Let-
ter,” a spoof of “The Letter” by the
Box Tops that actually made it into
the national trades during ‘“Wheel Of
Fortune” mania.

“Fun Factory” turns Michael Jack-
son’s ‘““Another Part Of Me” into
“Don’t Change Another Part Of Me”’;
has U2’s Bono singing (Sonny &
Cher) Bono on “I Got U2 Babe”;
transforms Bon Jovi’s “Bad Medi-
cine” into a rocking cry for relief
from some “Bad Mexican” food; and
changes Billy Ocean’s “Get Out Of
My Dreams, Get Into My Car” to
“Get Out Of My Face, You Broke My

N/T Takes Off In Nation’s Top Markets

Everyhody’s Talking At Us

BY VALERIE GELLER

LOS ANGELES How much talk is
too much talk? With news/talk ra-
dio already believed by many to be
the salvation of AM radio, and with
the format becoming a media dar-
ling over the last year, a lot of top
25 markets may get a chance to find
out in the near future.

Where once there were three vari-
ants of N/T radio—news, talk, and
in many smaller markets a combina-
tion thereof—the format has splint-
ered even further in recent years.
Many cities pit an issue-oriented
talk station such as WRKO Boston
vs. a more lifestyle-slanted outlet
like WHDH. There are younger
demo talk outlets, either controver-
sial (i.e, KFYI Phoenix) or comedy-
oriented (WLUP Chicago); sports
talk outlets (WFAN New York,
WIP Philadelphia); religious talk
stations; full-sevice ACs with night
talk; and now—buoyed by no fewer
than three networks, all seeking to
clear major-market stations, busi-
ness-oriented N/T.

The proliferation of N/T stations
has long been a fact of life in some
markets. Miami, a market of rough-

ly 3 million, supports WIOD,
WNWS, and all-news WINZ—Ilarge-
ly due to the market’s many older
listeners. It also has three Hispanic
talk outlets, WQBA, WAQI, and
WOCN. To the north, there’s
Broward County’s motivational talk
WWNN, and WJNO and WPBR
West Palm Beach, Fla.

Chicago suppports market leader
WGN, youth-oriented WLUP-AM,
all-news WBBM—which does talk
at night—and WMAQ, two black
talk outlets, WGCI-AM and WVON.
Now, it is expected to get another
player in WLS which will have to
find a niche for its anticipated “hot
talk” format in between WGN and
WLUP.

The same week the WLS rumors
began, WQXR-AM New York an-
nounced that by fall, it too would
enter a market that already con-
tained WOR, WABC, black N/T
WLIB, all-news WINS and WCBS,
and, at least for now, WMCA,
which is currently scheduled to be
taken over by new owners whose
chief holdings are religious sta-
tions.

The growing number of talk

(Continued on page 14)
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Car.”

Many of the creators of nationally
syndicated parodies began in the pro-
duction rooms of local stations. Now,
Q106’s Murphy says, “The knowl-
edge of how to create them has be-
come more available. Vocal elimina-
tors and Casio keyboards give every-
body the opportunity to do them.”
That has a down side, according to
McKeever: “Some people attempt to
do a comedy song just to hear their
own voice singing and they disregard
the comedic content, so it ends up as
a minute-and-a-half piece of noise
with some music set in.”

Other parody experts come from

The Big Five. When the New York Market Radio Broadcasters Assn. elected its
new officers for 1989-90, the past four chairmen were there to hand the gavel to
newly elected NYMRAD chairman Ed Kiernan. Shown, from left, are Group W’s
John Waugaman (1985-86), Westwood One Radio Group executive VP Mike
Kakoyiannis (1986-87), WNSR VP/GM Mark Bench (1987-88), WNCN senior
VP/GM Matt Field, and WCBS VP/GM Kiernan.

(Continued on next page)

Sean Ross is on vacation. This week’s column was
compiled by Craig Rosen, Peter Ludwig, and Caryn
Bruce.

IN A PAIR of surprise announcements, two veteran
PDs—both long associated with one medium market
station—changed jobs this week, with one moving to
market No. 1 and the other taking a national program-
ming post.

Gary Peters, longtime PD of Tribune’s AC WICC

Tribune’s Peters Trades WICC For WQGCD;
WPLJ Dumps Kerr, PD Bryan Stays In A.M.

that station’s change from classic rock to Oldies 104.
Now Schuh has been officially promoted. It’s his first
PD job ... Jim LaMareca comes in from the PD slot at
oldies KGW Portland, Ore. (via XETRA San Diego) to
become the new PD at oldies KBSG Seattle replacing
Ron Erak, who leaves for his own production company.

After three months as PD of album KISS San Anto-
nio, Ken Anthony is the new PD at similarly formatted
KLOL Houston; no replacement has been named at
KISS ... Contrary to what you've read elsewhere,

Bridgeport, Conn., will transfer to
the operations manager post at co-
owned WQCD New York July 19,
around the time WICC’s owner-
ship transfers to WIN Communica-
tions—making it the sister station
of AC WEBE. Peters will oversee
WQCD’s programming, produc-
tion, and engineering; PD Wendy
Leeds—currently on maternity
leave—will report to him.

KWTO-FM Springfield, Mo., OM
T.K. O’Grady will transfer to Sum-
mit’s oldies WFYR Chicago in an
as yet undecided capacity, but com-
pany officials deny any format
change is involved . ..

WNEW-FM New York AMD
Lorraine Caruso gets the official
nod as MD, a slot that’s been va-
cant for 2!/, years.

After programming rock outlet

WICC’s ownership switch has
touched off a host of other
changes. WEBE OM Curt Hansen will also program the
AM, as WICC’s fairly-hard-for-full-service-AC music
mix—it has been known to play “Golden Years” by Da-
vid Bowie as an oldie—will be toned down to take it off
WEBE’s bright AC turf.

Leaving WICC will be morning team Jim & Joanne
Crossan (who can be reached at 203-877-8432) and mid-
day jock Al Warren. ND Tim Quinn will move to morn-
ings. John LaBarca from WCFS Westport, Conn., will
do middays. Local talk on weeknights will be replaced
by ABC hosts Sally Jesse Raphael and Tom Snyder.

Meanwhile, in Augusta, Ga., Harley Drew—a veteran
of top 40 WBBQ for the last 25 years and four months,
and PD for the last 23—is leaving the station to become
VP of station operations and programming for Arrow
Communications. Drew will remain based in Augusta.
No replacement has been named; “I think management
is still in a state of shock,” he says.

PROGRAMMING: A couple months ago, KIOI San
Francisco PD Larry Berger dubbed his bright AC sta-
tion “pop 40” in hopes that his term might become a ge-
neric. Pop 40, not incidentally, is the phrase WALR At-
lanta PD John Wetherbee uses to describe his station’s
AC format, which signed on over the Fourth of July
weekend after several months of technical delays. (Bill-
board, April 1.) Besides previously announced morning
man Larry Dixon, WALR’s air staff includes Mike Hall
from WKRR Greensboro, N.C., middays, and Wether-
bee in afternoons. Now that the station is up and run-
ning, Wetherbee is looking to fill the other dayparts that
are being handled by board operators.

Two months ago, MD Tom Schuh (pronounced Shoe)
was named interim PD at WHTT Buffalo, following

by Sean Ross

CILQ (Q107) Toronto for the past
year, Andy Frost has stepped
down as PD, but will continue as executive director of
specialty programming. Frost says one of his first prior-
ities will be “to further expand Q107 and the Westcom
Radio Group’s syndication arm by developing new
products.” A PD replacement has not been named yet
... Jim Levin is out as PD of hard-rocking album
WAZU Dayton, Ohio. He'll be replaced by album rock
WEBN Cincinnati APD Michael Luczak. Levin can be
reached at 513-854-5278 ... Rick Everett has left his
PD/OM post at classical/AC combo WWAZ/WWLI
Providence, R.I. New combo VP/GM Ira Rosenblatt
says no replacement has been named and FM program-
ming will continue to be handled by long-standing sta-
tion consultant Pete Salant.

Rock 40 WVKZ Albany, N.Y,, has Tom Kelly in as
the new PD . .. Former country KIZN Boise, Idaho, eve-
ning man Bob Lee replaces Terri Brown as PD across
town at top 40 KIYS. Lee had been PD of KIYS from
’80-'83, and plans to take the station on a rock 40 course
... AC KRLB Lubbock, Texas, has former Niche 29
KHWK Amarillo, Texas, PD Kris Manning in as PD,
replacing Dave O’Connor. Teresa Tenvergrass takes
Manning’s former slot at KHWK for her first PD job.
The station also has a new GM in Dimitri Karambellas,
but Tenvergrass says no format change is in the works.

PEOPLE: Despite signing a three-year contract exten-
sion last month, WPLJ (Power 95) New York veteran
morning show host Jim Kerr has been let go after 14
vears. Recently appointed PD Gary Bryan began co-
hosting with Kerr in mid-May, and gradually took con-
trol of the show with a substantially more raucous ap-
proach. The clash with Kerr’s occasionally poignant an-

(Continued on next page)
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FCC Nominee Stresses Need To Cooperate With Congress

Sikes Sounds A Friendly Opening Note

BY BILL HOLLAND

WASHINGTON Alfred Sikes,
President Bush’s new nominee for
the chairmanship of the FCC (Bill-
board, July 8), is apparently the
pragmatic man that his boosters
say he is—and in an interview with
Billboard, says that he is deter-
mined to get along with the Con-
gress, even if he has to yield on
some issues. :

“I’m a man of strong values,”
says the 49-year-old nominee, who
is currently chief of the National
Telecommunications and Informa-
tion Administration. ‘“‘But one
would have had to fail to read the
history books not to realize that
you have to meet Congress half-
way. That means turning misun-
derstandings into understandings.
Does that mean one will occasion-
ally have to yield? Yes.”

That’s about all Sikes, who
seems to face a shoo-in confirma-
tion when Congress returns from
recess, will comment on at this
point. Asked about such issues as
safe harbor hours for adult pro-
gramming or reimposition of the
three-year holding rule or any oth-
er anti-trafficking rule, he will say
only, “I'm going to have to wait
until I size up the problems in the
context of this new office.”

The new FCC chairman-nominee
admits he is “relieved’’ that he has
been given the administration nod
after a two-week wait, during
which time insiders suggested the
White House might have been
irked at him for talking to the
press about FCC issues before his
nomination was formally an-
nounced. “Right now, I'm review-
ing the issues I'll be facing, and
trying to prepare for the [confir-
mation] hearings,” he says.

Asked if he might have to move
from any strongly held positions
that a former broadcaster might
have—for example, a deregulatory
mindset upon which he based the
chances of future success of the
broadcast industry in last year’s
NTIA white paper on the future of
U.S. communications—Sikes once

Summer In The Station. On her
recent trip to South Florida, Donna
Summer, left, dropped in on crossover
WPOW (Power 96) Miami—the station
that broke her comeback single, “This
Time | Know It's For Real,” in the U.S.
Shown with Donna is WPOW PD Bill
Tanner.

again put his new job in historical
perspective. “All the FCC chair-
men I know of—and I've studied
the actions of three or four care-

WASHINGTON
ROUNDUP

fully, both back in Missouri and
here in Washington—all have had
to yield to the wishes of Congress
at periods of time.”

Will he try not to rankle mem-
bers of Congress on such sensitive

issues as license application pref-
erences for minorities and women,
or the elimination of the fairness
doctrine, issues that got his prede-
cessors in hot water?

Sikes sidestepped the chance to
suggest that former Reagan FCC
chairmen Mark Fowler and outgo-
ing Patrick Dennis had been head-
strong, as Congressional critics
have contended. “All the chairmen
have had periods when they didn’t
get along,” he says, adding, “in
the end, it’s the Congress that con-
trols the purse strings—they hold
the power of the purse ... I'm not
always going to be right.”

i

Schmooze, Blue, And Tattoo. Cyndi Lauper recently dropped by top 40 WHTZ

(Z2100) New York to show off her latest tattoo for VP/director of operations/
programming Steve Kingston, left, and MD Frankie Blue.

VOX JOX

(Continued from preceding page)

ecdotes forced GM Dana Horner to
finally decide. “I couldn’t put my
finger on it,” says Horner, “ but I
didn’t feel like it was going to
work.”

Eric “Magic” Scott, p.m. driver at
urban WJHM Orlando, Fla., heads
for nights at KQLZ (Pirate Radio)
Los Angeles leaving PD Duff Lind-
sey with a major opening ... At
WPOW Miami, Gino Latino is out.
Tony the Tiger and Dimas Marti-
nez take late nights and overnights,
respectively.

The first air-talent signing for
WLS Chicago’s rumored upcoming
format switch is N/T WFLA Tampa
afternoon driver Bob Lassiter. He'll
eventually take on the WLS after-
noon drive. New WLS GM Tom Tra-
dup says, “I’ll tell you for a fact,
there is nobody else yet. We had no-
body on staff until Lassiter was
signed.”

N/T KFBK Sacramento, Calif.’s,
news director David Hall, sports-
caster David Grosby, and afternoon
agricultural reporter Terri-Rae
Elmer move en masse to mornings at
KFI Los Angeles beginning July 17
in the wake of the KFI purge that
booted morning veterans Gary Ow-
ens and Al Lohman, as well as news
director Dave Blake. Elmer’s hus-
band, KFBK weatherman Gerry
Wallace, has also signed with KFI.

The new signings by KFI PD George
Oliva complete the station’s slow
transition from AC to N/T. Olivia
also happens to be an alumnus of the
Group W-owned KFBK.

Although Lohman will not return
to KFI, Owens will remain with the
Cox-owned station until July 14 and is
still doing the morning show—with
his missing-in-action cohort occasion-
ally popping up on tape. Owens,
meanwhile, has started his own pro-
duction company, Fnork Prods.
KFBK has yet to name replacements
for the departing staffers ... And
veteran broadcaster Bill Bransome,
71, of N/T KYW Philadelphia retired
June 30 after 24 years at the station.

Urban KJMZ (100.3 JAMZ) Dallas
PD Elroy R.C. Smith feels he has
the last element in place as current
urban KDAY Los Angeles morning
man Russ Parr signs to take over
mornings at the 6-month-old KJMZ
during the last week of July ... Vet-
eran Denver radio team Steven B &
the Hawk are dissolving their part-
nership and leaving p.m. drive at
KXKL-FM (Cool 105) Denver. In ad-
dition, Jay Scott is leaving the sta-
tion’s morning team for mornings at
WALIYV Jacksonville, Fla. If you're in-
terested in either of the KXKL jobs,
contact PD Chris Elliott.

Cleveland veteran and former
WWWE p.m. driver Tom Bush is

PARODIES HAVEN'T LOST THEIR NOVELTY—YET

(Continued from preceding page)

unusual backgrounds. John Mam-
moser quit his job at Texas Instru-
ments in Dallas to move to Los Ange-
les and become Pirate Radio’s cre-
ative director. Mammoser had
received airplay on Westwood One's
“Dr. Demento” program with “Nine
Coronas,” a spoof of the Knack’s
“My Sharona,” and “My Girlfriend Is
Inflatable,” sung to the tune of Rob-
ert Palmer’s “Simply Irresistible.”
When Mammoser heard Shannon
was putting together a staff, he had
“Dr. Demento’”’ producer Robert
Young pass his tape along. And he is
not the only novelty talent discovered
by Demento, aka Los Angeles-based
musicologist Barry Hansen, in his 20
years on the air. Hansen, who also
found Weird Al Yankovic, says novel-
ties have been “a spice in the stew for
10-15 years”—dating back roughly to
when morning drive became a much

higher profile daypart. Sometimes
morning jocks even bootleg cuts—
submitted on tape and not available
elsewhere—from his show.

Like Demento’s program, morning
shows also tend to play obscure
gems, besides the current crop of
novelties. Tom Chapin’s “Shoveling”
was popular on WTIC Hartford,
Conn., during the snow season. Meri
Wilson’s “Peter The Meter Reader”
and Bryan Bowers’ “The Scotsman”
are two oldie novelties that receive
frequent airplay on both Pirate Radio
and Q106, with the former being the
morning shows’ biggest request.

Chuck Berry’s “My Ding-A-Ling,”
unbelievably his only No. 1 hit, gener-
ates a similar reaction with Q106 lis-
teners. “The kids have never heard it
before,” says Murphy. “You put it on
and people think it is the coolest thing
they’ve ever heard.”

across town at WMMS, producing
the WMMS Buzzard Morning Zoo
and adding his vocal talents to the
mix. He performed the same duties
for many years at WMJI Cleveland
for John Lanigan’s morning show
... After a brief stint, current top 40
WQGN (Q105) New London, Conn.,
morning team Jonathan Monk &
Dianna Kelly say they’re leaving
the station at the end of July, but
WQGN GM Greg Delmonaco says,
“There’s nothing official yet.” Vaca-
tioning PD/afternoon driver Frank
“Franco” Carofano 'will make the
final decision when he returns. Monk
& Kelly can be reached at 203-535-
4422

WMCA New York engineer
Thomas Tortorella is hosting a
show on Pacifica outlet WBAI called
“Country Music Alternatives.” He’s
also looking for an on-air job in com-
mercial radio and can be reached at
212-254-5755 ... KKLQ (Q106) San
Diego is looking for a production di-
rector; T&R to Garry Wall ... And
Arden Campbell has been promoted
from weekends to middays/promo-
tions director at country KROR
Palm Springs, Calif., replacing Andi
Lauren.

FORMAT CHANGES: Beasley’s
oldies WWAM Fort Myers, Fla., be-
came Z-Rock affiliate WZRZ July 1.
Top 40 WYMJ Dayton, Ohio GM
Alan Gray says the station is set to
flip to “Oldies 104” sometime before
the end of the month ... Album out-
let WRQK-FM (Rock 107) Canton,
Ohio, shifted to rock 40 by signing

with Gorman Media, and kicked off
the change July 3 with 24 hours of
non-stop Bon Jovi—to coincide with
the band’s performance that evening.
By midnight of the Fourth, the new
PD/morning man was “Spaceman”
Scott Hughes, former morning man
at top 40 WIRZ Monmouth/Ocean
County, N.J., replacing Greg Morri-
son.

EVENTS: Responding to a manage-
ment order to stop their prank phone
calls, Doug Gilmore & Arnie
Wheeler, the morning team at cross-
over WLUM (Hot 102) Milwaukee
managed to get in one more phone
call. Gilmore called WLUM VP/GM
Steve Sinicropi, claiming to be a dis-
gruntled lyric. According to the Mil-
waukee Journal, Sinicropi’s response,
once the true nature of the call was
revealed, had to be beeped.

First they came after George
Jones for using “Ya Ba Da Ba Doo”
in a song title. Now top 40 KQLZ (Pi-
rate Radio) Los Angeles has received
a cease-and-desist order from Hanna-
Barbera, threatening Scott Shan-
non and company with legal action if
he keeps using HB’s “Smurfs” in his
regular morning show vignettes.
Shannon complied with the request,
but not before a recent ‘“Smur-
fathon” in which he played all his
“Smurf” bits.

The National Assn. of Broadcast-
ers Broadcast Capital Fund is plan-
ning a series of 10 regional seminars
on minority broadcast ownership.
Contact Anna Johnson at 212-779-
4360.

million.

do, Ohio, will resign in August.

CAPITAL CITIES/ABC has been given a waiver by the FCC to keep four radio/
TV combos. Radio stations affected are WABC/WPLJ New York; WLS/
WYTZ Chicago; KGO San Francisco; and KABC/KLOS Los Angeles.

ADAMS COMMUNICATIONS has signed an agreement with Eric/Chandler
Communications to purchase oldies KCBQ-AM-FM San Diego for $23.5

RALPH HEYWARD has resigned as GM of Noble Broadeast Group’s KMGI/
KIXI Seattle combo; in addition, Ruth Ray, GM of Nobles WMHE Tole-
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20 Years Ago This Week
POP SINGLES—10 Years Ago

. Bad Girls, Donna Summer,

CASABLANCA

. Ring My Bell, Anita Ward, juana
. Hot Stuff, Donna Summer,

CASABLANCA

. Chuck E’s In Love, Rickie Lee

Jones, WARNER BROS.

. She Believes In Me, Kenny Rogers,

UNITED ARTISTS

. Boogie Wonderland, Earth, Wind &

Fire With the Emotions, arc

. Makin' It, David Naughton, rso
. | Want You To Want Me, Cheap

Trick, epic

. Shine A Little Love, Electric Light

Orchestra, st

. Gold, John Stewart, rso

TOP SINGLES—20 Years Ago

. In The Year 2525 (Exordium &

Terminus), Zager & Evans, rca

. Spinning Wheel, Blood, Sweat &

Tears, coLumBia

. Good Morning Starshine, Oliver,
JUBILEE

. Love Theme From Romeo & Juliet,

Henry Mancini & His Orchestra, rca

. One, Three Dog Night, bunHiLL
. Crystal Blue Persuasion, Tommy

James & the Shondells, ROULETTE

. Bad Moon Rising, Creedence

Clearwater Revival, FanTasy

. The Ballad of John and Yoko,

Beatles, appLE

. Color Him Father, Winstons,

METROMEDIA

. What Does It Take To Win Your

Love, Jr. Walker & The All Stars,
SouL

TOP ALBUMS—10 Years Ago

. Bad Girls, Donna Summer,

CASABLANCA

. B{’:akfast In America, Supertramp,
A
. | Am, Earth, Wind & Fire With the

Emotions, ARC

. Cheap Trick At Budokan, Cheap

Trick, epiC

. Rickie Lee Jones, Rickie Lee

Jones, WARNER BROS.

b PEiTscovery, Electric Light Orchestra,

. Candy-0, Cars, eLEkTRA

. Songs Of Love, Anita Ward, suana
. Back To The Egg, Wings, coLumsia
. Dynasty, Kiss, CASABLANCA

TOP ALBUMS—20 Years Ago

. Hair, Original Cast, rca
. Romeo & Juliet, Soundtrack,

CAPITOL

. Blood, Sweat & Tears, cotumsia

. This Is, Tom Jones, PARROT

o Ao%e Of Aquarius, Fifth Dimension,
SOUL CITY

. A Warm Shade Of lvory, Henry

Mancini & His Orchestra, victor

. Nashville Skyline, Bob Dylan,
COLUMBIA

. Tommy, Who, pecca

. Bayou Country, Creedence

Clearwater Revival, FANTASY

. In-A-Gadda-Da-Vida, Iron Butterfly,
ATCO

COUNTRY SINGLES—10 Years Ago

—
QW 0 N O O A~ W N

T W N

© oN o

10.

. Amanda, Waylon Jennings, rca
. Shadows In The Moonlight, Anne

Murray, CapITOL

. ggu're The Only One, Dolly Parton,
A
. (Ghost) Riders In The Sky, Johnny

Cash, coLumsia

. L Can't Feel You Anymore, Loretta

Lynn, mca

. Save The Last Dance For Me,

Emmylou Harris, wARNER BROS.

. Nobody Likes Sad Songs, Ronnie

Milsap, rCa

. She Believes In Me, Kenny Rogers,

UNITED ARTISTS

. Suspicions, Eddie Rabbitt, eLekTrA
. Simple Little Words, Cristy Lane, ts

SOUL SINGLES—10 Years Ago

. Ring My Bell, Anita Ward, Juana
. Bad Girls, Donna Summer,

CASABLANCA

. Boogie Wonderland, Earth, Wind &

Fire With the Emotions, arc

. Chase Me, Con Funk Shun, MERCURY
. You Gonna Make Me Love

Somebody Else, The Jones Girls,
PIR.

. Turn Off The Lights, Teddy

Pendergrass, ces

. Good Times, Chic, ATLANTIC
. Ain’t No Stoppin’ Us Now,

McFadden & Whitehead, p.ir.

. | Wanna Be With You, Isley

Brothers, 1-NECK
Do You Wanna’ Go Party, KC & the
Sunshine Band, Tk

ADIO

ko |

Stations Discover Networking Has Its Benefits

BY CARYN BRUCE

NEW YORK In Oakland, Calif.,
the Bay Area Rapid Transit system
decorates the walls of its depots
with group photographs of DJs
from nine competing radio stations,
plus other area media personalities.

Until now, that might have been
as close as you would have found
any of the players in the highly com-
petitive Bay Area radio market. But
this summer they are getting to-
gether to tell stories—not radio war
stories but children’s stories, to
crowds of more than 1,500 kids each
week at the Hilltop Mall summer
reading program.

Some say contact between neigh-
bor stations benefits individual sta-
tions as well as the designated
cause. “It's healthy to get to know
who's in the game with you,” says Jim
Sheehan, promotion director for top 40
KXXX-FM (X100) San Francisco.
“And if the whole is greater than the
sum of its parts, all the better.”

But aside from a group television
spot and the group photo, contact
among Bay Area stations is limited.
Each has its own story to read. Each
has its own week to promote the
program. “We might go so far as
saying we are joining other Bay
Area stations in the event,” Shee-
han says, “but we would never men-
tion other stations on the air.”

Some markets saw the need for
unified trade groups years ago. The
Milwaukee Area Radio Stations
group, developed in 1974, consists
of 18 stations. Its most recent en-
deavor has been a combined effort
to improve their city’s image. The
campaign, called See What You've
Been Missing, Milwaukee, was
launched in October with a local ad-
vertising agency. Each MARS sta-
tion committed 12 60-second spots
per week throughout the year for
the campaign.

Though the main purpose of
MARS is ““to increase the market
revenue for radio as a whole,” says
organization VP and WOKY/WMIL
GM Brian Ongaro, the group is also
a boon to community service. Over
the years, member stations have
contributed to Milwaukee’s Lake-
front Festival of the Arts, the local
blood center, and the city’s school
for problem children.

In addition, the group encourages
communication among competitors.
““We talk a lot in our meetings about
the problems of down-selling each
others’ stations,” Ongaro says.
“And through the organization, the
GMs all know each other well
enough to approach each other
when there seems to be a problem.”

Similarly, stations in Grand Rap-
ids, Mich., incorporated an organiza-
tion of radio broadcasters in 1985
and met informally before that.
“The biggest challenge in the group
is getting everybody going in the
same direction,” says the group’s
president and WOOD GM James P.
White. Like MARS, the group in-
volves all member stations in vari-
ous community events, such as the
fall “Celebration On The Grand”
festival. It also helped make Grand
Rapids one of the most successful
markets for the Radio Futures’
Committee’s 30-seconds-of-silence
campaign.

But stations in other markets

would rather stay as far away from
their competitors as possible. “[Co-
operation] takes the fun out of ra-
dio,” says Jim Robertson, PD of
country KIKK Houston, a highly
competitive market with two or
three stations in each format. Al-
though Houston also has a broad-
casters’ organization, Robertson
says, “It would take nothing short
of a natural disaster to get stations
in our market together.”

In areas without organized
groups, telethons and auctions have
brought stations together. Classic
rock WKFM Syracuse, N.Y., and al-
bum rival WAQX were both in-
volved with a June 17-18 arthritis
telethon. Although Syracuse sta-
tions rarely talk to each other,
WAQX PD Lorraine Rapp says,
“We don’t let the competition in ra-
dio get in the way of a good deed.”

Top 40 WABB-FM Mobile, Ala.,
reached out to Gulf Coast listeners
to raise money for a bone marrow
transplant for a listener through a

seven-day radiothon that began
June 5. In order to reach everyone
necessary, says PD Leslie Fram,
WABB-FM needed the support of
the other stations in the market. So
on the last morning of the cam-
paign, five stations simulcast each

PROMOTIONS

others’ personalities and raised
$97,000 for the transplant. “There’s
always the fear of giving the other
stations publicity,” Fram says.
“But, more importantly, we were
able to use each other’s reputations
to reach our goal.”

0LD MOVIES
In response to the June 17 column
on radio/movie tie-ins, Jim Kelso,
head of the broadcasting depart-
ment at Lenior Community College
in Kinston, N.C., writes, “I used
screen ads in the late 1950s at

WFAI Fayetteville, N.C. The ad ran
at the old Fox Drive-in and the Mir-
acle Theatre downtown. It got quite
embarrassing as the ad outlasted
my tenure at that station. It contin-
ued to run until I left that market 10
years later in 1968.”

IDEA MILL

When top 40 WRQX (Q107) Wash-
ington, D.C., evening jock Danny
Wright was “forbidden” to go to the
local Bon Jovi concert, he asked lis-
teners to send in the 2,000 complaint
letters he needed to change his PD’s
mind. One of the letter writers will
accompany Wright to the concert.

Album rock KSHE St. Louis
raised more than $50,000 for Cardi-
nal Glennon Children’s Hospital at a
Scoops Of Fun ice cream celebration
with appearances by some of the
original cast of “Leave It To Bea-
ver” ... Classical WQXR-AM-FM
New York celebrates its first move
since 1950 with a sidewalk concert
under the stars Thursday (13).

This poster, plastered in California’s Bay Area Rapid Transit system depots, features area media personalities acting out
stories they’ll read this summer at the Bay Area’s Hilltop Mall. Shown, from left, are KITS’ Lori Thompson; KMEL's Renel
Lewis; KIOI's Rick Shaw; KOIT’s Vickie Jenkins; KSOL's Billy Ocean; KKSF's Janice Wright with Willie Wright-Sugarman;
KSFO's Celeste Perry with Kekoa O’Brien; KCBS' Paula Drake; KTVU-TV’s Miss Sharon from “Romper Room’’; and top

40 KXXX’s Chuck Geiger with Daniel and Melissa Geiger.

N/T PROLIFERATES IN NATION'S TOP MARKETS

(Continued from page 12)

styles isn’t that different from the
fractionalization that took place in
music radio over the last two de-
cades. But so far, those connected
with the format think that looking
for a niche will expand the format’s
audience, not fragment it as was the
case with music radio.

In Atlanta, longtime format lead-
er WSB contends with N/T
WGST—which recently moved to a
new frequency—and new all-news
outlet WCNN, as well as several
suburban business N/T outlets. But
WSB GM Bob Neil says he’s not too
worried about the competition.
“WSB has been around for some-
thing like 70 years. WSB s Atlanta.
We don’t spend too much time fo-
cusing on our competitors. We fo-
cus on ourselves and on the needs of
the listener.”

WGST station manager Eric Sei-
del says his station can compete by
going “for the more upscale listen-
er. WSB is more blue-collar.” If
there is a problem, he says, “it’s
simply getting the baby boomers
back over to AM; they don’t know
we exist. My daughters are 15 and
18. If I didn’t have this job, they
wouldn't know what AM was.”

What WSB’s Neil doesn’t think
there’s room for is all-news. “People
live in the Sun Belt to get away
from the seriousness of the North-
east. We don’t have the violence or
political intrigue. The garbage gets
picked up once a week. It's a nice
place to live.”” But WCNN OM John
Wheeling says, “This is a big com-
mute city and there are a lot of
news customers out there.”

Then there’s Denver, where long-
time talk monolith KOA has direct
competition again. Only several
months after the sign-off of KNUS,
one of that station’s host/produc-
ers, John Wark, is back as president
of KNUS’s new incarnation, KBXG.

Although Denver has had eco-
nomic problems in recent years, and
although one of the market’s recent
attempts at business talk has fold-
ed, Wark thinks KBXG can survive
in an expensive format. At KNUS,
he says, “I saw from the inside how
things were mismanaged. We're not
going to live the same life as KNUS.
They went under because of cost,
not revenue. Talk is very expensive.

“I’'m certain that a market of 2
million can support two N/T sta-
tions. Our station sounds different.

Our audience is highly educated,
physically active. They do things
like go camping. We're catering to
that audience. I think the door is
open. I don’t think KOA is doing
that great a job.”

Not surprisingly, KOA PD Bruce
Kamen's reaction to KBXG bears a
certain resemblance to Neil’s take
on his competition. “I don’t think
KBX will have much impact on our
audience share. KOA consistently
leads with talk in this market. It
serves the community and has been
around for years. I'd rather be in
the leadership position and have
KBX react to us.”

How do advertising agencies feel
about the N/T format’s expansion?
One media buyer, who asked not to
be named, says that because he
buys demographics, not formats,
there may be indeed be room. He
says his cohorts “don’t care if we
buy three or four talk stations in
one market as long as they're able
to deliver the audience. I know that
talk is catching onin a big way ... 1
see it in the spots themselves be-
cause a lot of advertisers are mim-
icking the talk radio call-in shows as
a way to sell products.”
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“ g'_ Compiled from a national
(QE 'U_’E ;o gg'% TITLE sample of radio playlists. ARTIST
E = 5 = o~ 3 = 5 LABEL & NUMBER/DISTRIBUTING LABEL
. * & 'NO.1 * &
1 1 1 9 | IFYOUDON'T KNOW ME BY NOW # SIMPLY RED
ELEKTRA 7-69297 4 weeks at No. One
@ 2 6 | 10 | THIS TIME|KNOW IT'S FOR REAL & DONNA SUMMER
ATLANTIC 7-88899
@ 3 5 | g | UNBORN HEART DAN HILL
COLUMBIA 38-68754
4 e | 2 | 1| CRY & WATERFRONT
POLYDOR 871 110.7/POLYGRAM
OF 9 | 11 | 'LLBELOVING YOU (FOREVER) & NEW KIDS ON THE BLOCK
COLUMBLA 38-68671
WHERE ARE YOU NOW? JIMMY HARNEN WITH SYNCH
6 5 13 ] 1| Mesn
7 6 s |15 EVERLASTING LOVE & HOWARD JONES
ELEKTRA 7-69308
10 | 13| 8 | MYBRAVE FACE © PAUL MCCARTNEY
CAPITOL 44367 )
g 8 7 | 11 | XEEP EACH OTHER WARM BARRY MANILOW
ARISTA 1-9838
| 1s| g | WAITING GAME ® SWING OUT SISTER
FONTANA 874 190-7/POLYGRAM
11 9 8 15 MISS YOU LIKE CRAZY @ NATALIE COLE
EMI 50185
@ 15 | 19| 8 | WECANLAST FOREVER CHICAGO
REPRISE 7-22985
@ 14| 21| g | MYONETEMPTATION © MICA PARIS
ISLAND 7-99252/ATLANTIC
1 | 13| 10 | 22 | SECOND CHANCE @ THIRTY EIGHT SPECIAL
ER Y
15 | 12 [ 11 | 13 | FOREVER YOUR GIRL # PAULA ABDUL
21 | 26 | § | EXPRESS YOURSELF # MADONNA
SIRE 7-22948/WARNER BROS.
@ 19 | 25 | 8 | ROOMS ON FIRE @ STEVIE NICKS
MODERN 7-99216/ATLANTIC
25 | 33 | 3 | THEEND OF THE INNOCENCE DON HENLEY
GEFFEN 7-22925
WIND BENEATH
19 | 16 | 16 | 22 | WINDBENEATH MY WINGS © BETTE MIDLER
24 | 31 | 4 | SOULPROVIDER © MICHAEL BOLTON
COLUMBIA 38-68909
THINKING OF YOU @ SA-
Zl 17 15 14 CUTIYINNG 872 59)2-7/POLYGRAM SA BIRE
@| 22| 8 | 6 | TROUBLEME * 10,000 MANIACS
ELEKTRA 7-69298
23 23 2 7 INTO THE NIGHT BENNY MARDONES
POLYDOR 889 368-7/POLYGRAM
3 | — | 2 | DONTWANNA LOSE YOU # GLORIA ESTEFAN
£PIC 34-68959/E.P.A.
» 18 18 19 ég&%g}slzg CHER & PETER CETERA
P *
26 26 27 5 V?M%—;E‘Q;G»NPOLYGRAM VANESSA WILLIAMS
& & POWER PICK % % &
@Dl »|—| 2 RIGHT HERE WAITING RICHARD MARX
F.Ml 50219
28| 29| & GOOD THING # FINE YOUNG CANNIBALS
I.R.S. 53639/MCA
29 | 20 | 12 | 14 | THROUGH THESTORM  ARETHA FRANKLIN & ELTON JOHN
ARISTA 1-9809
@ 32 32 4 355%2‘3‘9 328-7/POLYGRAM EE SIS
GD| a1 | 35 | 5 | THEDOCTOR # THE DOOBIE BROTHERS
CAPITOL 44376
32 | 2| 17 | 12 | THEBEST YEARS OF OUR LIVES NEIL DIAMOND
DIER OF
33 | 29 | 22 | 12 | SOLDIEROF LOVE DONNY OSMOND
Sal 7N 7 (- R ONMILIEREACE ® CHRIS REA
(35| 39 | 45 | 4 | HOWMIGONNASLEEP @ TIMFINN
36 | 33 | 24 | 16 | TALKITOVER # GRAYSON HUGH
37 | 35 | 20 | 13 | GIVINGUP ONLOVE # RICK ASTLEY
38 | % | 38 | 6 | ANYTHING CAN HAPPEN # WAS (NOT WAS)
50 | — | 2 | SACRED EMOTION & DONNY OSMOND
CAPITOL 44379
0 | o | 3| 4 &%'gg_ggsrgﬂue AT ALL # AL JARREAU
43 | — | 2 | NOMORERHYME # DEBBIE GIBSON
ATLANTIC 7-88885
22 | 38 | 30 |15 | GTYSTREETS ® CAROLE KING
* % & HOT SHOT DEBUT * %
(@3)| NEWp | 1 | COMFORT OF STRANGERS @ JULIA FORDHAM
VIRGIN 7-99224
1 DROVE ALL NIGHT & CYND! LAUPER
4 44 47 3 EPIC 34-68759/E.PA
© | 6| 3 | GMETOME HIROSHINA
IS KN
NEWD | 1 | LICENCETOKILL GLADYS KNIGHT
*
o || s |3 | TNIODERS LY
43 | 4 | 49 | 3 | DANCING WITH THE LION ANDREAS VOLLENWEIDER
COLUMBIA 38-68928
9 | 4| 3% | 19 gggg‘%geg%ow (SAIL AWAY) ¢ ENYA
LIKE A PRA & MAD
50 45 34 18 SIRE 7-975P39/V!AER§ER BROS. geoe

O Products with the greatest airplay gains this week. ® Videoclip availability.

LAURA NYRO LIVE AT THE BOTTOM LINE

AN

LAURA NYRO
LIVE AT THE BOTTOM LINE

A SINGER/SONGWRITER
OF EXCEPTIONAL
POWER AND VISION

LIVE AT THE BOTTOM LINE
HER NEW RECORD...
RECORDED LATE LAST YEAR,
CONTAINS EIGHT
BRAND NEW SONGS,

AS WELL AS, CLASSICS LIKE
‘““WEDDING BELL BLUES,”
‘‘“AND WHEN | DIE” &
‘““STONED SOUL PICNIC.”

THE CRITICS SAID THIS
ABOUT HER SHOWS:

‘One of the most original
challenging and soulful POP
voices of the last two decades”

Billboard

“She remains one of the most
gifted and effecting figures
of the modern POP era’

L.A. Times

“No other POP-Music figure
of the era has had a more lasting

influence on Urban Music

THE
717

7/8
7/13
7/20
7/21
7/22
8/4-5-6
8/8
8/12
8/13
8/16
8/18-19
8/23
8/31
9/1-2

N.Y. Times

CURRENT TOUR:
HARTFORD, CT
L E N O X , M A
PITTSBURGH, PA
INDIANAPOLIS, IN
M A DI S ON, W |
CHICAGDO., I L
SAN FRANCISCO, CA
SACRAMENTO, CA
H A R T M
S AN DIEGO, CA
VENTURA, C A
LOS ANGELES, CA
B OULUDEHR, CO
NEW YORK CITY, NY
NEW YORK CITY, NY

Representation—Dawid Bendett Artists, Inc. In Association With Roscoe Harring

YL/YC/YD 6430 © 1888 Cypress Records. Manufactured & Distributed By A&GM Records. Inc.
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ALBUM ROCK ™45~

- o o e, & o Fas,
L TP e P TE S

. (Zm_ Compiled from national album rock
ol | GE | o0 | g% | TIME G0 EllE ARTIST
Tw | gw G| X
-2 | 32 |~na | 20 LABEL & NUMBER/DISTRIBUTING LABEL
* &% NO.1 & %
1 1 1 4 THE END OF THE INNOCENCE DON Hi NLEY
GEFFEN 7-22925 3 weeks at
2 2 3 7 BROTHER OF MINE ANDERSON,BRUFORD,WAKEMAN,HOWE
ARISTA LP CUT
3 4 6 4 A FRIEND IS A FRIEND PETE TOWNSHEND
ATLANTIC LP CUT
4 5 5 7 DON'T SAY YOU LOVE ME BILLY SQUIER
CAPITOL 44420
5 3 2 11 RUNNIN’ DOWN A DREAM TOM PETTY
MCA LP CUT
6 6 4 7 WORLD IN MOTION JACKSON BROWNE
ELEKTRA LP CUT
7 7 9 7 NEED A LITTLE TASTE OF LOVE THE DOOBIE BROTHERS
CAPITOL LP CUT
8 8 13 5 CROSSFIRE STEVIE RAY VAUGHAN & DOUBLE TROUBLE
EPIC LP CUT/E.PA.
9 9 12 10 F?COA é\gleélE LOVE AND ROCKETS
10 17 4 FORGET ME NOT BAD ENGLISH
EPIC LP CUT/EPA,
1 11 8 9 HEY BABY HENRY LEE SUMMER
CBS ASSOCIATED 4-68891/E.P.A,
12 12 14 9 HEADED FOR A HEARTBREAK WINGER
ATLANTIC 7.88922
13 15 19 6 %ILIEUETDAY BEGIN THE CALL
14 16 18 5 E\)Tréotl’;lgul;lNE TANGIER
15 17 15 8 THE WANT OF A NAIL TODD RUNDGREN
WARNER BROS. LP CUT
18 2 5 LITTLE FIGHTER WHITE LION
ATLANTIC 7-88874
17 13 7 1 ROOMS ON FIRE STEVIE NICKS
MODERN 7-99216/ATLANTIC
18 14 10 9 MARTHA SAY JOHN COUGAR MELLENCAMP
MERCURY LP CUT/POLYGRAM
2% | — 2 1 WILL NOT GO QUIETLY DON HENLEY
GEFFEN LP CUT
T
| [ o| HATAL T
K THE
@ 22 2 4 ggﬁ'irz cnﬁﬁ(zmsz Sl
Al
@] 5 | 2| 3 | AN ou v2
px) 20 21 9 E’ngglélgkgggg 10,000 MANIACS
? MP
| ool u| BIHSIONE IR
* % * POWER TRACK * % &
FREE FALLIN' TOMPETTY
32 41 11 MCALP CUT
f—
% % 30 4 STATESBORO BLUES THE ALLMAN BROTHERS
POLYDOR LP CUT/POLYGRAM
@)| a || s | MW, TG TR
28 27 24 1 EF&?%IE%&ON STREET THE CURE
D! E N JOVI
» | s | a | o | LAIOIRENGS O S
WARRANT
Q| 0 | 8| 3 | HENENeon
@D| 5 { 5| 5 | ASANDLIE, —
0
32 | 28 16 9 H;I}IET (3(353317'6 R THE DOOBIE BROTHERS
D[ 33 [ 4 | 3 | MISTABONE GREAT WHITE
@ W0 | — 2 DIG PETE TOWNSHEND/THE WHO
ATLANTIC LP CUT
@ 37 46 3 LONG WAY TO GO STEVIE NICKS
MODERN LP CUT/ATLANTIC
E
% | % o 5 | MAEARADSE, F3CIED
37 38 3 16 8!:(;05 EI!EGEN TWICE SHY GREAT WHITE
3| 31| 28|15 | KRENOM N THE CULT
% | — 2 JACKIE BROWN JOHN COUGAR MELLENCAMP
MERCURY 874 644-7/POLYGRAM
44 49 3 YOU DON'T GET MUCH (WITHOUT GIVING) BODEANS
SLASH LP CUT/REPRISE
NEY
41 34 % 3 g!.%?ﬁ%% 7FACE PAUL MCCART!
IREN
e |a || s | oNEGoODIOVE,, D
N S TORA TORA
s |6 | a |5 | MamosHoe g
9 | 2 FIRE PETE TOWNSHEND/THE WHO
ATLANTIC LP CUT
a7 | — 2 WHO DO YOU LOVE KINGDOM COME
POLYDOR LP CUT/POLYGRAM
XT
6 | o |- [ 2 | KMGTORADAY c
47 39 2 1 Sﬁ‘.!!ﬁﬁi‘" RICHARD MARX
8 | 4 27 14 IM\CxON'T BACK DOWN TOMPETTY
49 5 | — 2 COMING DOWN TONIGHT THIRTY EIGHT SPECIAL
A&M 1424
@ RE-ENTRY 5 LET IT ALL HANG OUT JOHN COUGAR MELLENCAMP
! MERCURY CD CUT/POLYGRAM

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest.debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.

NBC Networks Adds 17 Business Bits

Programmers Worry About Overcrowded Format

BY CRAIG ROSEN

LOS ANGELES With NBC Radio
Networks’ addition of 17 daily busi-
ness reports, set to debut July 10
(Billboard, July 8), the profile and
stakes of syndicated and network
business news radio continue to rise.
Close to 350 stations are already run-
ning shortform business packages in-
cluding Dow Jones & Co.’s “Wall
Street Journal Reports,” Public In-
terest Affiliates’ “Crain’s Business
Report,” and “FNN Business Ra-
dio.”

Westwood One-owned NBC Radio
apparently couldn’t ignore the fact

" that business radio is a hot commod-

ity. “We have been hearing for a long
time that one of the things [affiliates]
want is more business reports, partic-
ularly the brief one-minute reports,”
says WW1 VP of news Ron Nessen.
“The fact that there are a number of
services with similar shows suggest
that there is a desire among stations
for daily business reports.”

NBC’s “The Business Minute” is
produced by cable television network
CNBC and newspaper Investor’s
Daily. The CNBC-produced reports,
originating from CNBC’s Fort Lee,
N.J., headquarters, will run six times
a day in morning drive from 5:25-
10:25 a.m. and will be achored by a ro-
tation of hosts, including Kathleen
Campion, Leslie Carde, Neil P. Ca-
vuto, and Ted David. The Investor’s
Daily-produced reports, hosted by
Jim Newman, will originate from the
floor of the Pacific Stock Exchange
in Los Angeles and will be available
hourly from 11:25 a.m.-9:25 p.m. ET.

Nessen says the arrangements
with CNBC and Investor’s Daily are
ideal. NBC Radio already had a rela-
tionship with Investor’s Daily as an
advertiser, and CNBC is related to
NBC-TV. [Even though NBC Radio is
owned by WW1, Nessen insists the
radio and television networks’ ties
reach beyond the name.]

Nessen says that if the program-
ming—available on a barter basis
with NBC retaining a one-minute
commercial for every “Business Min-
ute’’—clears 200-250 stations with
good representation in the top 25
markets, it would be “pretty success-
ful.” Competitors, however, are fear-
ful the business radio marketplace is
becoming overcrowded.

“Someone gets a hold of an idea,
they see a spark and all of a sudden
everyone wants to jump on the
genre,” says Interest Affiliates presi-
dent Brad Saul. “There is no ques-
tion that America is interested in
more business information. But is
NBC really providing something that
the local major market stations can't
deliver themsleves?”

He also asks, “How many players
can exist in this marketplace? I'm not
sure- there is room for CBS, NBC,
FNN Business Radio, ‘Wall Street
Journal Report,” ‘Dow Jones Report’
[WSJR’s pared-down one-minute FM-
oriented programming], Money Ra-
dio, and Business Radio Network.”

PIA’s “Crain’s Business Report,”
which has been offered since October
1987 as both single daily 90-second
features and a half-hour weekend re-
view and is currently heard on 107
stations in 20 of the top 25 markets,
takes a different approach than the

other business programming ser-
vices, Saul says. He likens Crain’s
feature-oriented programming to the
front half of a newspaper business

NETWORKS

STICATION .

by Craig Rosen

section and its competitors—con-
cerned, he says, with stock market
figures—to the back pages.

“I’'m not surprised. There is de-
mand and there is interest,” says an-
other competitor, who asked not to be
named, upon hearing of NBC’s en-
trance into shortform business pro-
gramming. ‘“They’ve got the stations
in place that they can easily tap into,

FOR WEEK ENDING JULY 15, 1989

but at the same time, it is becoming
an increasingly crowded market-
place. How many players can the
market sustain?”

The longest-running syndicated
business news programming is the
Dow Jones & Co.’s “Wall Street Jour-
nal Report,” which has been available
for close to nine years. The two-min-
ute reports, distributed by ABC, air
18 times each weekday. It is are now
heard on 102 stations in 47 of the top
50 markets. WSJR’s FM-oriented
“Dow Jones Report,” launched in Oc-
tober 1987, is now up to 43 affiliates
with 26 in top 50 markets.

Relative newcomer “FNN Busi-
ness Radio,” a joint venture between
cable television’s Financial News
Network and Starstream Communi-
cations, has 92 affiliates with 30 in
the top 50 markets. VP of affiliate re-
lations Mary Clunis isn’t worried
about the new competition from
NBC, since FNN encourages affili-

(Continued on next page)

MODERN ROCK ™acks-

) Z,_ Compiled from Commercial and
w A i
wl Sﬁ éo 25 TITLE College Radio Airplay Reports. ARTIST
I2 | <% | Q2| £5 | LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 » *
vl | soauve LOVE, AND ROCKETS
RCA 8956 4 weeks at No. One
2 3 4 7 DISAPPOINTED PUBLIC IMAGE LTD.
VIRGIN LP CUT
(| 1 | 1 | & | HERECOMES YoUR MAN PIXIES
ELEKTRA 7-69287
4 7 9 7 UNDER THE GOD TIN MACHINE
EMILP CUT
5 6 6 9 SEE A LITTLE LIGHT BOB MOULD
VIRGIN LP CUT a
6 5 8 3 OH DADDY ADRIAN BELEW
ATLANTICLP CUT
7 10 11 5 WAITING FOR MARY PERE UBU
FONTANA LP CUT/POLYGRAM
8 2 5 9 EARDRUM BUZZ WIRE
MUTE 7-5040/ENIGMA
9 8 3 3 TROUBLE ME 10,000 MANIACS
ELEKTRA 7-69298
15 18 4 nlig;r IHE DAY BEGIN THE CALL
1 13 17 3 INTERESTING DRUG MORRISSEY
SIRE LP CUT/WARNER BROS.
@[ v | n | s | Sngronaow e
T
13| 14 | 15 | 7 | THEBEAT (EN) GENERATION THE THE
14 | 18 | 24 | 4 | TAKEASTEPBACK SIMPLE MINDS
HANN -52"
| NEWD | 1 | GHANNELZ ooz
16 | 4 | 2 | 13 | FASCINATION STREET THE CURE
ELEKTRA 7-69300
LOV E
AD| » | 5 | 3 | HVESONG THE CUR
D THIN FINE
18 16 16 17 gg%aeaa/lmcg YOUNG CANNIBALS
19 9 7 7 SHAKE THAT COSMIC THING B-52'S
SIRE LP CUT/REPRISE
EMAT
20 | 12|10 10 EIEET 7-52291 L/WA/-\RRNYER BROS. THE RAMONES
UN K} THE
@ NEW) 1 gRE LP CUT/REPRISE cuLT
R
@[ w [ | o | s o0
@ 2% _ 2 RADIO SILENCE BORIS GREBENSHIKOV
COLUMBIA LP CUT
27 30 3 BATDANCE (FROM “BATMAN") PRINCE
WARNER BROS. 7-22924
N'T GET MUCH
@ NEW) 1 gLoAgi?FgZUT/REP%ISE BODEANS
28 _ 2 DON'T MAKE ME DREAM ABOUT YOU CHRIS ISAAK
REPRISE LP CUT
@ 30 _ 2 EVERLASTING LOVE U2
ISLAND LP CUT
ING TO A NEW WANG CHUN
B |2 | B4 ggéﬁ ;‘-22969 GoD CHUNG
WHEN THE HAMMER CAME TO TOWN HOUSE OF FREAKS
@ NEW)D 1 RHING LP CUT 0
'S GO ROUND THERE THE DARLING BUDS
@ NEW)D 1 é'PE»g L§ CUT/EPA. G

Billboard, copyright 1989.

(O Tracks with the greatest airplay gains this week.

16

www.americanradiohistorv.com

BILLBOARD JULY 15, 1989


www.americanradiohistory.com

NETWORKS AND SYNDICATIONS

(Continued from preceding page)

ates to sell spots to local advertisers,
while NBC will retain spots for na-
tional advertisers. “I don’t think it
will affect the station we have on, nor
will it affect the stations we are
working to get on,” Clunis says.
Despite NBC’s move into business
programming, don’t look for CBS
Radio Networks, which currently
runs the three-minute “Today In
Business” at the close of the market,
to follow NBC’s lead and beef up its
business coverage. “Business news is
hot right now,” says says VP of pro-

business game, three 24-hour-a-day
satellite-delivered business services
continue to grow. The Colorado-
Springs, Colo.-based Business Radio
Network now has 38 affiliates with
nine in the top 20 markets.

The Anaheim, Calif.-based Money
Radio Network, which recently
merged with Spectrum Enterprises
and went public, has 15 affiliates.
Five of those are full time, with the
remaining stations using eight hours
or more. The newer, Los Angeles-
based Financial Business Network,

CABLE TIES

NBC Radio’s pairing with CNBC
for “The Business Minute” continues
the trend of cable television entities
mingling with radio networks and
syndication. FBN was originally ca-
ble TV programmer Financial News
Network’s parent company, but
there is no longer a link between the
two companies (Billboard, January
28).

Cable TV’s FNN, however, is
linked to radio’s “FNN Business Ra-
dio’’; Transtar offers both CNN

shop, MJI Broadeasting, one hour.

July 14-16, Surface, Star Beat, MJ1
Broadcasting, one hour.

July 14-16, Kim Basinger/Cyndi
Lauper/Donna Summer, Party
America, Cutler Productions, two
hours.

July 14-16, The Tom Petty Story,
The Weekly Special, United Stations,
90 minutes.

July 15-16, Kool Moe Dee/Donna
Allen/Eugene Wilde/‘“Lethal
Weapon I1,” RadioScope, Lee Bailey
Communications, one hour.

PRESENTS

) PIONEER

gramming Frank Murphy, “but we  which debuted in April, is now heard Headline News and CNN Radio July 16, Doobie Brothers/Stevie N oe _ &
are not planning on expanding at this  on eight stations. A fourth 24-hour-a- News (Billboard, June 3); and TNNR, Ray Vaughan/Bad English, Power- 5 g
time.” day business service, Boston-based owned by Group W Satellite Commu-  cuts, Global Satellite Network, two 233
Business News Network, folded ear- nications and Opryland USC Inc.,isa  hours. g2
ALL- DAY BUSINESS lier this year. spin-off of cable TV’s TNN. July 17-23, Chevy Chase/Bill Mur- & B
While NBC enters the shortform ray, National Lampoon Original Ra- —-g
NEW AT40 PRODUCER dio Hour, Premiere Radio Networks, E =
Bruce Goldberg, former VP of cre- 30 minutes. | &
ative marketing for Premiere Radio July 17-23, Allman Brothers Ret- wE m
Networks, is the new producer of rospective, Part 1, King Biscuit oS
ABC Radio Network’s “American  Flower Hour, DIR Broadcasting, one f g
5 Top 40 With Shadoe Stevens,” re- hour. 5 g _ ®
S.,—G m@ Ma}&\e ‘)’b@ gm%\e placing David Nichol. Robert T. July 17-23, Rosanne Cash, Listen EEE
X - Durkee also signs on at “AT40” asa  In With Lon Helton, Westwoad One o]
@ statistician/writer. Radio Networks, one hour. 43
July 17-23, Steps Ahead, The Jazz ; S
CALENDAR Show With David Sanborn, 55
Qfa Westwood One Radio Networks, two = v
PR | Below is a weekly calendar of up- hours. o 8
d coming network and syndicated July 17-23, Jimmy Page, Super- =z
g’ music specials. Shows with multi- stars Rock Concert Series, Westwood B
@/a ple dates indicate that local sta- One Radio Networks, 90 minutes. -
@ % tions have option of broadcast time July 17-23, Maximum Voltage: %
and dates. Wasp, High Voltage, Westwood One < w
§—g Radio Networks, two hours. ©
g July 14-16, The Kinks, The British July 17-23, ELO/Traffic/Eddie _ &
Invasion Series, United Stations Pro- Money, Classic Cuts, MJI Broadcast-
,£_9 ; gramming Network special series, 90  ing, one hour. b
- minutes. July 17-23, Billy Squier, Rock To- D Gy
g &——D July 14-15, Roxette, On The Radio, day, MJI Broadeasting, one hour. ots, o,
Q On The Radio Broadcasting, one July 17-23, Southern Pacific, ;%:»;c %
;‘b hour. Country Today, MJI Broadcasting, ey g AT
3 6 July 14-16, Bobby Colomby/Noel one hour. %, 0 "va,o/ %, /%_:9
Neil/Christine Keeler, Cruisin’  July 17-23, The Who, Part 2, Off 5,04 %, %, %
; America With Cousin Brucie, CBS The Record with Mary Turner, 'e;,f"? "o °°%o
ﬁ RadioRadio, three hours. Westwood One Radio Networks, one '/;,’@,,0/’3"4»f%%'°'4%
D July 14-16, 10dB, On The Move hour. %20, % %,°
Qe With Tom Joyner, CBS RadioRadio, July 17-23, Sylvia, Westwood One %%2s %,
;@ G three hours. Presents, Westwood One Radio Net- 6, % %,
Sf July 14-16, Alice Cooper, Metal-  works, one hour. %8, %, % %y
05, %,
;3 - @//JJ@% KN %,
ﬁ J‘}ék (I‘e J}o; &e@
@ ® //?04000; (}"?/,/@4’0 ”&‘9
ﬁ ,J‘;;v '%0 450 %4, K %
i v!%a""s ""{o %4@
&
©("0”4 N 0%"’:’04//
e, ‘;% %%
ﬁ Q@ RADIO-INFORMER 0% %, %,
Q from the forthcoming album A Sensational prep sheet for you! ® :"’@% G,
m GET YOUR Trivia, birthdays, & more! ®20, %, %,
MESSAGE To Free sample: @:%”:@ :o,,
Call 604-438-7673 @4, 2y % %,
_8 Cb KEY RADIO Or Write: Box 258, NI a
ﬁ 6} STAT Custer, WA 98240 @ %,
lON o 2% %,
% % Y, 7
G% 53 PERSONNEL. RECORDS WANTED ; *bf"»‘f’% %, %,
PLACE YOUR AD LP's from 50's and 60’s - Rock, R&8, : @‘Z%f’;%ﬁ%f%;’*
@ Q® Sax, Instrument Surf, Doo-Wop and ® %%, 9%,
TO DAY 60's Girl Groups. 4:«_;,; o %, "%,
@'@ % " Robert @ Pt 4
C-@) @ CALL (213) 851-9511 or write: ZJ:”/ %%, 40,&
0] Q) T O
Q @ Executive Producers: The Melody Makers. Management: Jim Golden. _% 1 (800) 223-7524 == "s,(% on"/,‘r[ ”
© 1989 Virgin Records America, Inc. AS K FO R
N A AFFORDABLE QUALITY
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