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Metalheads Rock To Rap VINYL SIGNS 
As Crossover Idiom Grows 

Labels Halting 7-Inch Service To Radio 
BY STEVEN DUPLER 

NEW YORK Do Metallica and Tone 
Loc share many of the same devo- 
tees? Although it may sound unlike- 
ly, a number of label, management, 
and music TV executives say they 
are finding an increasingly substan- 
tial overlap between what would 
seem on the surface to be two widely 
divergent audience groups: heavy 
metal and rap fans. 

While this perception has yet to 
spawn any combined rap /metal pro- 
gramming blocks on either radio or 
TV, some music video program- 
mers- including national outlets like 
MTV, as well as a number of local 
shows -have been adjusting their 
mix to a greater or lesser extent in 
order to better attract the predomi- 
nantly male, white, teenage audience 

12 Debut Albums 

Go Platinum In 

ist Half Of '89 
BY PAUL GREIN 

LOS ANGELES New artists -spe- 
cifically, new black artists -set the 
pace during the first six months of 
1989. Twelve debut albums were cer- 
tified platinum by the Recording In- 
dustry Assn. of America in the first 
half of the year, up from nine in the 
first half of 1988 and just three in the 
first half of 1987. A commanding 
eight of the 12 albums were by black 
artists: Guy, Karyn White, Living 
Colour, Tone Loc, the Boys, Eazy -E, 
Milli Vanilli, and Rob Base & D.J. E -Z 

Rock. 
The four other freshmen acts to 

land platinum albums in the first half 
(Continued on page 76) 

that responds to both types of music. 
On the radio side, while some pro- 

grammers are aware of the demo- 
graphic similarities between rap and 
metal audiences, most tend to pro- 
gram bits of either genre with little 
overlap. 

MTV, which has been widely cred- 
ited for helping increase the populari- 
ty of rap music among the white sub- 
urban teens that make up a sizable 
percentage of its audience, has been 
one of the most aggressive program- 
mers in terms of spotting and exploit- 
ing the rap /metal connection. 

Interestingly, though, this audi- 
ence crossover seems to be largely a 
one -way street, with many more 
white teenage metal fans turning on 
to rap than there are black teenage 
rap fans turning to heavy metal. 

(Continued on page 66) 
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This story was prepared by Dare DiMartino in Los 
Angeles and Ken Terry in New York. 

LOS ANGELES Servicing vinyl singles to radio is no 
longer a pressing issue for major labels. With CD singles 
taking over the promotional landscape, two labels -A &M 
and I.R.S. -already have stopped servicing 45s; RCA will 
discontinue supplying vinyl singles to radio as of Aug. 1; 

and most other labels predict they will not be servicing the 
dying configuration by yearend. 

Though all labels will still furnish 7 -inch vinyl to those 
stations requesting it that number is decreasing so rapid- 
ly that few label executives expect to field any vinyl re- 
quests at all in six months' time. 

"It's almost unanimous that stations want CDs," says 
(Continued on page 71) 

45s Give Way To CDs On Jukes, Too 
BY EARL PAIGE 

LOS ANGELES The CD jukebca business is breaking 
wide open. One leading manufacturer claims it has back 
orders for 250 -300 machines, and one -stops are boasting 
that operator demand for CD singles has far exceeded ex- 
pectations. 

According to a variety of sources, the breakthrough is 

occurring largely because of an evolution in the jukebox 
business that has been spurred by continuing technologi- 
cal advances and the success of the CD in the consumer 
marketplace. It is not due, observers say, to the inevitabil- 
ity of vinyl's disappearance -although the latter will 
speed up the growth of the CD jukebox, many concur. 

The growth of CD jukeboxes, now estimated at 10,000 
(Continued on page 79) 
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BORIS GREBENSHIKOV. In Russia he was considered an outlaw, 
banned from the radio and denied the right to perform publicly but 
he would not be silenced. His debut American release features the 
title track, "RADIO SILENCE" (FC 44364) and includes "THE 
POSTCARD." BORIS GREBENSHIKOV -HIS TIME HAS COME. 
HE WILL BE HEARD. On tour this summer. Columbia Records - 
committed to breaking the silence! 

QUEEN LATIFAH rules the rap kingdom wth her double -sided 
smash, "Dance For Me" b/w "Inside Out" (TB 922). Produced by 
DJ Mark The 45 King. The only female emcee who drops the red, 

blac,c, and green rhyme science and blows a hard yet smooth new 
sing ng stylee Retail is already singing her praises. Catch the Fab 5 

Freddy video and watch for her debut album All Hall The Queen 
(TB 1022). O. Tommy Boy. 
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Headbangers Ball And The Hard 60, Getting Top 15 Requests 

Back To Wall, 

Vestron Inc.'s 
Future Unclear 

BY AL STEWART 

NEW YORK The fate of financially 
strapped Vestron Inc. remains un- 
clear in the wake of reports that the 
independent entertainment company 
has defaulted on a $25 million loan. 

The company, which on June 30 
laid off some 140 workers, had until 
July 3 to refinance a $25 million 
short -term line of credit from Wells 
Fargo Bank. At press time, Sheldon 
Rabinowitz, Vestron VP of corporate 
finance, acknowledged that Vestron 
has been served with a notice of de- 
fault from Wells Fargo. He said the 
company is "actively negotiating 
with other financial institutions to 

(Continued on page 76) 
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In 1980 Phonogram UK 

signed up an unknown 

rock band from Sheffield, 

a steel town in ,`c, 
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We brought 

them to the US. 

Their 1983 

release 'Pyromania' 

sold 7 million. 

In 1988 they and 

producer Mutt Lange 

did it again.'Hysteria' 

sold more than 12 

million. The band is Def 

Leppard and the rest is 

history From Sheffield 

Steel to American 

multi -Platinum. 

Another marketing 

success from the 

world's best. 

Polytram 

THE WORLD'S BEST. AND WE PUT THAT ON RECORD. 
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RETAILERS TALK UP COMPUTER TRADING 
"Full speed ahead" was the word on computer -to- computer trading at 
the NARM /VSDA Operations Conference July 28 -29 in Chicago, which 
also broadened its focus to address such topics as store security and 
defective videos. For full coverage, see pages 6, 43, and 48. 

SIKES CITES COOPERATION AS KEY 
Alfred Sikes, newly nominated by President Bush for the chairmanship of 
the FCC, is determined to try to get along with Congress during his ten- 
ure. "You have to meet Congress halfway," he told Washington bureau 
chief Bill Holland, who talked with him about his plans. Page 13 

MCA VID CHIEF LOOKS TO FUTURE 
When Robert Blattner signed on recently as president of MCA Home 
Video, some speculated that big changes would follow. But Blattner tells 
Billboard's Jim McCullaugh that he has deliberately maintained a "low - 
key" presence. The interview is in Backlot Beat. Page 35 

MUSIC KIOSKS CATER TO THEATERGOERS 
Next time you go to the movies, you may be able to pick a cassette or CD 
along with your bucket of popcorn. That is, if the idea of freestanding 
music kiosks in theater lobbies and malls currently being tested catches 
on. Dave DiMartino reports. Page 79 
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64 Album & Singles Reviews 60 International 
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7 Chartbeat 66 Market Action 
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70 Hot 100 Singles Spotlight 28 Talent 
80 Inside Track 66 Update 

VIDEO 

35 Backlot Beat 48 Store Monitor 
48 Coming Soon 50 Videocassette Rentals 
36 Health And Fitness 35 Videocassette Sales 
31 Home Video 31 Top Videodisks 
49 Top Kid Video 48 Video Retailing 

36 Video Reviews 

MUSIC CHARTS 

Top Albums Hot Singles 
21 Black 15 Adult Contemporary 
44 Compact Disks 22 Black 
38 Country 23 Black Singles Action 
63 Hits of the World 40 Country 
58 Latin 41 Country Singles Action 
16 Modern Rock Tracks 71 Crossover 30 
46 New Age 26 Dance 
74 Pop 63 Hits of the World 
16 Rock Tracks 24 Rap 
25 Spiritual 68 Hot 100 

70 Hot 100 Singles Action 
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Swiss Techies Take To The CD 
Success Stories A bound In Europe 

This is the second installment of a 
six -part international survey of 
sound -carrier sales. This week, 
Billboard looks at West Germany, 
Austria, Switzerland, and the 
Scandinavian countries. 

ZURICH, Switzerland The compact 
disk is making impressive progress in 
the Swiss market, as in many others. 

But there is a particular reason for 
its success here, according to Ossi 
Drechsler, managing director of Po- 
lyGram Switzerland. 

"The Swiss have always been keen 
on innovation and high technical stan- 
dards," he says. "That was the rea- 
son the eight -track cartridge did well 
here, unlike the rest of the world, 
apart from Sweden. 

CDs Give Sing /es Fonnat A 
Leg Up In West Germany 

HAMBURG, West Germany 
There are definite signs that the 

single is staging a comeback in 
West Germany. The category 
shows a 14% sales increase for the 
first four months of this year, its 
first gain in nearly five years. 

The key to the revival is the CD 
single. Vinyl 7-inch and maxisingles 
are still in decline, but their losses 
are more than compensated for, ac- 
cording to Manfred Zumkeller, 
WEA managing director and chair- 
man of the German Federation of 
the Phonographic Industry. 

"The CD single has revived the 
joy of the small disk," he enthuses. 
"The public is buying it as well as 
CD albums in the record stores." 

He says that between January 

and April this year 2 million CD sin- 
gles were sold. This is nearly as 
many as the total for 1988. 

Two-thirds of the sales were the 
5-inch version, but the 3- inch -in- 
troduced here by WEA -is arous- 
ing increasing interest, says Zum- 
keller. 

Gerd Gebhardt, WEA's market- 
ing director, attributes part of the 3- 
inch single's growth to attractive 
packaging and its suitability for use 
in Walkman -type players. WEA is 
releasing CD singles in both sizes 
as regular policy now. 

According to WEA, CDs now ac- 
count for 20% of its total single 
sales, with individual artists like 
Madonna (15 %) and the Bee Gees 
(25 %) proving particularly popular. 

"CDs are doing well because 
there's a high rate of penetration by 
the format's hard- 
ware. Swiss peo- 
ple are buying this 
equipment, which 
is backed up by a 
lot of advertising 
and promotion." 

According to 
Drechsler, CD players are now found 
in 40% of Switzerland's 2.2 million 
households. 

With this rapid penetration of CD 
hardware, the profile of the CD soft- 
ware buyer has changed. 

"Until 1986, the CD repertoire ratio 
was about 50-50 between pop and the 
classics," Drechsler says, "but now 
the pop sector has gone ahead." 

He predicts that classical reper- 
toire will cease being released in vinyl 
album form in Switzerland next year. 
Naturally, he says, this will acceler- 
ate the vinyl LP's decline. 

"Cassettes are holding their own," 
he adds, "and will continue to do so 
because they are needed for cars and 
Walkmans. DAT has no chance at all 
except in professional recording cir- 
cles." 

GLOBAL 

MUSIC 
UPDATE 

PIERRE HAESELER 

CD ESSENTIAL TO GERMAN SUCCESS 

HAMBURG, West Germany Al- 
though the West German record 
business suffered sales setbacks dur- 
ing the first half of this decade, it re- 
covered momentum in 1985 and has 

(Continued on page 75) 

Club MTV, American Bandstaní Others Suffer Poor Sales 

Summer Package Tours Come Unglued 
This story was prepared by Bruce Together tour, the Monkees' reunion, stand show is doing "mediocre" busi- 
Haring and Melinda Newman. and the Dick Clark outing, says it's ness, Fishof adds, "what happened is 

possible package tours are passé, it's very hard to educate people with 
calling them "difficult and tiring." a concept show like that. With `Dirty 

"I'm not going to force myself to Dancing,' I found out the public 
put together a production because I wasn't buying tickets for the art - 
have to have a summer tour. I'll just ists -nothing against Bill Medley and 
go without a summer tour if I have Eric Carmen, who I think did a fan - 
to," Fishof says. "The acts' demands tactic job-as much as they wanted 
have gotten up so high and there's so to see the dirty dancing live. We all 
much financial risk on my part that thought, wow, it worked with 'Dirty 
I'd rather walk away on top." Dancing,' let's do another concept 

Saying that the American Band- (Continued on page 78) 

NEW YORK Specialty tours appear 
to be the initial losers of the summer 
concert season. Slow ticket sales 
have plagued the Club MTV and the 
Dick Clark American Bandstand 
tours. Other themed concerts booked 
into arenas or sheds, including the 
'69 -'89 20th Anniversary Celebration 
and the California Dreamin' tour, are 
not selling well. 

Additionally, a tour featuring gui- 
tarists from '60s and '70s bands, 
billed Night Of The Guitar, failed to 
make it off the launching pad for a 
U.S. tour after European success ear- 
lier this year. 

For many of the outings, slow tick- 
et sales may indicate that nostalgia 
tours' halcyon days are over. In the 
case of the Club MTV tour, which 
features Tone Loc and Paula Abdul, 
both of whom have recently scored 
chart- topping songs, public misper- 
ception is seen as the culprit. "It's 
clearly being perceived as a television 
show coming to their town that they 
can watch six days a week and not 
pay and here we are asking for $18," 
says MTV VP of programming Ab- 
bey Konowitch. 

Admitting disappointment over ini- 
tial ticket sales, Konowitch says 
MTV is committed to the tour and is 
changing the spots on the air to "cap- 
ture the concert environment and 
show this is a real concert, not a track 
date." 

A quick fix isn't so readily avail- 
able for the other outings. And David 
Fishof, the man behind the Happy 

Judge Says No To Suit 
Against Former Yes Men 

BY MELINDA NEWMAN 
agreed with ABWH's assertion 
that the statement was not mislead - 

NEW YORK Arista act Anderson, ing since the band plays music 
Bruford, Wakeman, Howe can con- "composed and recorded long ago 
tinue to refer to its Yes heritage with another band, plus the music 
and promote its use of Yes material that they have recently composed 
following a decision by a California and recorded" as members of 
judge to throw out a request for a ABWH. 
temporary restraining order filed The plaintiffs also attempted to 
by Ateo group Yes. enjoin the defendants from using a 

U.S. District Judge David Ken- flier and advertising material with 
yon ruled June 27 in favor of Ander- Yes album references, a family tree 
son, Bruford, Wakeman, Howe on tracing musical lineage to Yes, and 
all three counts brought before him artwork by Yes album cover de- 
in a suit filed May 31 by Yes (Bill- signer Roger Dean. The judge de- 
board, July 1). dined that request, saying the allu- 

The plaintiffs had sought to re- sions to Yes album titles "did not 
strain the defendants from adver- cause the degree of injury required 
tising their concert as "An Evening for an injunction to issue," that the 
of Yes Music, Plus." But the court (Continued on page 79) 
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"Start your European tour 
v4th limos, prMite jets and 

exceptional service. 

«Before your first album 
goes platinum: 

Going on the road is never easy. Par- 
ticularly if the roads you have in mind are 
located on another continent. 

So KLM has developed a special pro- 
gram that should come as music to the ears 
of touring performers and their managers. 

First, we offer complimentary limou- 
sine service to and from LAX. And excel- 
lent fares in both Royal and Business Class. 

?lus when you land in Europe, KLM's 

new Corporate AirT3xi Service (KATS) is 
available to take you by private jet to the 
airport nearest your first engagement. 
Even if it's an airport not regularly served 
by commercial carriers. 

And, of course, all this comes with 
KLM's outstanding service. The quality 
of which is so high :hat over forty other 
airlines actually usz KLM to train both 
their flight and cabin crews. 

So even if your act doesn't yet have 
an album at the top of the charts, they 
can still travel in the style they hope to 
soon be accustomed to. Just call Desiree 
on Extension 346 at either 800 - 262 -1509 
(Western USA) or 213 -776 -2700, for infor- 
mation on touring with KLM.The airline 
of the seasoned traveler. i. 
The Reliable Airline KLM 

Royal Dutch Airlines 
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NARM/VSDA Operates Chicago Meet 
Monitors Progress Of Computer Tech 

BY GEOFF MAYFIELD 

CHICAGO The music industry con- 
tinues to make strides to facilitate 
computer -to- computer trading be- 
tween music vendors and their ac- 
counts, with similar progress antici- 
pated on the video front. Those were 
the primary conclusions at the Na- 
tional Assn. of Recording Merchan- 
disers /Video Software Dealers Assn. 
Operations Conference, held June 28- 
29 at the Deerfield Hyatt Hotel. 

The hi -tech confab, which ad- 
dressed a myriad of operations con- 
siderations, including the implemen- 
tation of computer -driven transac- 
tions, gave an enthusiastic thumbs - 
up to the progress the six major 
music distributors are making in 
meeting NARM- approved standards. 
A report by the VSDA Manufacturer 
Operations Committee promised sig- 
nificant strides to facilitate automat- 
ed transaction in the video camp, too. 

"We are finding that we're run- 

`Last Temptation' Vid Spurs 
More Rentals Than Pretests 

BY JIM McCULLAUGH 

LOS ANGELES "The Last Temp- 
tation Of Christ" might have ar- 
rived in video stores June 29 with a 
promotional whimper, but it pro- 
duced a rental bang. 

Many video stores in major met- 
ropolitan markets around the coun- 
try reported fair -to -brisk rental ac- 
tivity for the cassette over the ex- 
tended July 4 weekend. Even those 
dealers in more conservative areas 
of the country say the curiosity fac- 
tor contributed to heightened rental 
activity. 

Surprisingly, the controversial ti- 
tle has elicited almost no consumer 
protests except for a smattering of 
telephone calls and letters, accord- 
ing to a spot -survey of retailers. 

Some dealers had predicted pick- 
eting, while others had feared that 
some of the film's protesters might 
attempt to destroy store copies with 
razor blades or by recording over 
rented copies. But none of that has 
materialized so far. 

Although MCA has not support- 
ed the title with a great deal of ad- 
vertising, it is clear that the media 
coverage of the controversy sur- 
rounding the movie has had as 
much or more effect than any ad- 
vertising could have had. 

The film, which portrays a Jesus 
Christ with human frailties, has a 
dream sequence depicting Christ 
making love to Mary Magdalene 
and fathering her children. A num- 
ber of religious groups and individ- 
uals around the world regard the 
movie as blasphemous and picketed 
theaters during the film's theatrical 
run last year. 

The 700 -outlet Blockbuster chain 
refused to carry the video, while 
MCA Home Video, the film's dis- 
tributor, did virtually no promotion 
(Billboard, July 8). 

"Most of the controversy," says 
John Fudge, Houston -based presi- 
dent of the 25-store Latest & Great- 
est Video chain in Texas and Ken- 
tucky, "was centered around the 
film's theatrical release. Usually, if 
there's a groundswell of protest 
about a certain video title, we will 
get calls at the corporate office. So 
far, we haven't heard any com- 
plaints. We did have preachers, 
however, make reservations to rent 
the film because they indicated it 
was a film which was recommended 
and that they had to see it." 

The title "immediately became 
the No. 1 renter in the chain," ac- 
cording to Allan Caplan of the Oma- 
ha, Neb. -based Applause chain. 

(Continued on page 76) 

ning very, very fast at this point," 
said Bob Schneider, executive VP of 
Western Merchandisers and co- chair- 
man of the NARM /VSDA Opera- 
tions Committee. 

Several signposts throughout this 
two -day meet verified Schneider's en- 
thusiasm and showed that the joint 
NARM /VSDA committee and its re- 
lated support groups have reached 
several meaningful goals since the 
previous Operations Conference, held 
last fall in Los Angeles. Among those 
developments: 

BMG Distribution has become 
the first major to rate a perfect score 
on NARM's 20 -point Operations 
Scoreboard, which keeps track of the 
progress record companies have 
made meeting NARM Operations 
Committee -approved standards, 
which facilitate electronic data inter- 
change (EDI) and other concerns re- 
lated to product distribution. All but 
one of the six majors are at least tele- 
processing product orders; the lone 
holdout, MCA, plans to begin doing 
so in the fourth quarter. 

In a report from the VSDA Man- 
ufacturers Operations Committee, 
Dave Goldstein, CBS /Fox Video VP 
of operations and administration, 
pledged that video vendors will settle 
on appropriate standards and proto- 
col to telecommunicate transactions 
between studios and their accounts 
by the time VSDA holds its Aug. 6-9 
convention in Las Vegas. "We don't 
expect miracles but we do feel we can 
make major strides," said Goldstein. 

Operations Committee co-chair- 
man Jim Nermyr, VP of information 
systems and treasurer of The Music - 
land Group, noted that video suppli- 
ers lean toward the X.12 (pronounced 
"X- dot -twelve ") standard for the tele- 
communication of transactions, the 
standard that has been approved by 
the National Retail Merchants Assn., 
rather than NARM's standards. To 
that end, Nermyr reported that Bud 
Jacks, assistant VP of operations and 
planning, has already written a trans- 
lation package that makes the 
NARM and X.12 standards compati- 
ble with one another. 

Nermyr said his committee is 
(Continued on page 75) 

50 -50 Deals Allow Expansion, A Measure Of Independence 

Big Fish Swallowing Small 
BY DON JEFFREY 

NEW YORK Large entertainment 
companies are increasingly buying 
50% interests in smaller firms, a 
trend that gives the larger companies 
a lower -risk way to expand market 
share and develop new talent -with- 
out losing the people who made the 
small labels grow. 

"It's basically a model that has 
worked effectively in the media and 
entertainment industry, where inde- 
pendence carries a premium in the 
eyes of senior management," says 
John S. Suhler, president of Veronis, 
Suhler & Associates, a New York in- 
vestment banking firm. 

In the music industry, the U.K. - 
based conglomerate Thorn-EMI has 
been at the forefront of these deals. 
In recent months Thorn -EMI ac- 
quired a 50% interest in Chrysalis 
Records, and Capitol -EMI bought 
50% of Enigma Entertainment Corp. 

Other small labels rumored to be 
for sale, possibly in 50% deals, are Is- 
land Records and Priority Records. 

"The most important thing of all in 
this is that it is almost impossible to 
start a record company from 
scratch," says Bob Buziak, president 
of RCA Records, whose parent, BMG 
Music, was in the bidding for Chrysa- 
lis. "When you have an existing corn - 
pany that has achieved a certain 
amount of success, you have a base 
to build from," Buziak says. 

For small labels, the 50 -50 deals 
provide cash that enables them to 
compete with the majors. Sources say 
small independent labels without dis- 
tribution networks have difficulty 
borrowing from banks. 

Joe Kiener, executive VP of Chrys- 
alis PLC, says the benefit of such a 
deal to a major label is the establish- 
ment of "a long -term relationship 
that makes product available for ex- 
ploitation on multiple levels." These 

In 50% Gulps 
areas of exploitation include distribu- 
tion, manufacturing, and internation- 
al licensing. 

Commenting on the other end of 
the deal, Kiener says, "You can run 
an independent with limited over- 
head, but only up to a very limited 
level." 

Analysts say the 50% deal is superi- 
or to an outright buyout because it 
leaves creative control with the peo- 
ple who built the label. 

"If you buy outright, you run the 
risk of losing talent," says Tim Hirst, 
an investment analyst who follows 
Thorn-EMI for Smith New Court, a 
London -based securities firm. "They 
want a stake in business and not be 
wholly owned." 

Thorn "does not want to move in 
and run [the smaller labels]," Hirst 
says. "They want the natural flair of 
the people in these businesses. They 
will get the benefit of any new talent 

(Continued on page 66) 

Russell- mania. A &M Records artist Brenda Russell is joined in the studio by 
some talented friends for the recording of "Stories," her next album. Pictured, 
from left, are Stephanie Spruill; Sharon Robinson; Philip Bailey; Russell; Phil 
Perry; and James Ingram. 

i EXECUTIVE TURNTABLE 

RECORD COMPANIES. Roger M. Holdredge is appointed GM, Virgin Classics, for 
Virgin Records in Los Angeles. He was VP of marketing for CBS Master- 
works. India Graves and Dave Rosas are promoted to co-national directors, 
R &B promotions, East and West coasts, respectively, for Virgin in New York. 
They were, respectively, Southeast regional manager and in R &B promotion, 
both for the label. 

Dave Jurman is named senior director, dance music department, for Colum- 
bia Records in New York. He was national director of dance music for Arista 
Records. CBS Records U.K. in London appoints Gordon Charlton and Lin- 
coln Elias directors, A &R, for CBS Records Division and CBS /Epic Labels, 
respectively. They were, respectively, senior A &R manager for MCA Records, 

JURMAN COSTELLO CERRITO 

and A &R manager for the label. 
Del Costello is named VP, product development, for Mobile Fidelity Sound 

Lab in Petaluma, Calif. He was VP of marketing for CBS Records. 
Enigma Records in Los Angeles appoints Ron Cerrito director, national 

modern rock /AOR promotion; promotes Maryann Earl to national director, 
single sales; appoints Amy Seidenwurm manager, national modern rock /col- 
lege promotions; and promotes Laura Hein and Bart Devaney to project di- 
rectors. Cerrito was radio chart research director /rock chart manager for Bill- 
board; Earl was national director of alternative marketing; Seidenwurm was 
alternative marketing coordinator; Hein was manager of sales; and Devaney 
was director of video, all for the label. 

Important /Relativity Records in New York names Tova Hoffman VP. She 
was assistant to the president for the label. 

Arista Records in New York names Troy Shelton national director, special 
projects, R &B, and promotes Connie Johnson to national director, secondar- 
ies R &B. They were, respectively, national promotion director for Select Rec- 
ords and district manager for the label. 

Capitol Records in New York appoints Milhan Gorkey East Coast director, 
media and artist relations. She was East Coast director, urban publicity, for 
EMI. 

Jayne Grodd is promoted to associate director, A &R administration, for 
EMI in New York. She was manager of A &R administration for the label. 

A &M Records in New York makes the following appointments: Julie Pane - 
bianco, East Coast A &R manager; Alonzo Brown, A &R manager, urban mu- 
sic; and Mark Mazzetti, West Coast A &R manager, in the Los Angeles office. 
Panebianco was in alternative marketing; Brown was a publicist, both for 
Warner Bros. Records; and Mazzetti was San Francisco local promotion repre- 
sentative for the label. 

Julie Levine is named national manager, video promotion, for Elektra Rec- 
ords in New York. She was Miami promotion and marketing manager for the 
label. 

DISTRIBUTION /RETAILING. Nancy Helland is named director, sales, national ac- 
counts, for CBS Records Distribution in New York. She was Denver sales rep- 
resentative for CBS Records. 

CEMA Distribution in Los Angeles appoints Stephen J. Finfer manager, 
business affairs, special markets. He was a litigation attorney with the firm of 
Shea & Gould. CEMA also names the following branch sales managers: Bob 
Freese, Cleveland; Kathy Ganser -Aderman, Washington, D.C.; Steve 
Schoen, New York; and James Swing, San Francisco. Freese was marketing 
coordinator for A &M Records; Ganser -Aderman was New York sales manag- 
er; Schoen was Chicago sales representative, both for the company; and Swing 
was a local sales representative for BMG Distribution. 

Warner /Elektra /Atlantic Corp. in Bensenville, Ill., names Larry Stanley 
manager and Bob Mascari operations manager. They were, respectively, op- 
erations manager /controller and Chicago warehouse manager, both for the 
label. WEA in Cleveland names Fred Katz regional branch manager. He was 
branch sales manager for the company. 
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Newcomers lead June Certs Parade 
New Kids, Milli Vanilli Score Platinum 

BY PAUL GREIN 

LOS ANGELES Two hot newcom- 
ers -New Kids On The Block and 
Milli Vanilli -paced the monthly gold 
and platinum certifications an- 
nounced by the Recording Industry 
Assn. of America. 

New Kids' "Hangin' Tough" al- 
bum went double platinum June 13, 
the same day their chart -topping sin- 
gle, "I'll Be Loving You (Forever)," 
was certified gold. It's the second 
gold single from the album, following 
"You Got It (The Right Stuff)." 

Milli Vanilli's "Girl You Know It's 
True" album went platinum June 8, 
two months after the title track be- 
came a platinum single. In addition, 
the duo's chart- topping follow -up sin- 
gle, "Baby Don't Forget My Num- 
ber," went gold. 

"Girl You Know It's True" was one 
of five debut albums to be certified 
platinum in June. This brings the 
year -to -date total to 12 (see story, 
page 1). The June platinum parade 
also included albums by newcomers 
the Boys, Eazy -E, Rob Base & D.J. E- 
Z Rock, and Winger. 

Journey landed its fifth multipla- 
tinum album in June as "Journey's 
Greatest Hits," released for the 
Christmas 1988 gift- buying season, 
was certified double platinum. 

Long- awaited solo albums by Keith 
Richards and Tom Petty went gold in 
June. Richards' "Talk Is Cheap" fol- 
lowed on the heels of 28 gold albums 
with the Rolling Stones; Petty's "Full 
Moon Fever" followed seven gold al- 
bums with the Heartbreakers. 

Two catalog greatest -hits albums 
on Warner Bros. were certified multi- 

Lone Star State Among 5 To 

Adopt Stiff Pirate Penalties 
WASHINGTON Texas has joined 
four other states that have dramati- 
cally increased the penalties for pira- 
cy, counterfeiting, and bootlegging 
of sound recordings. Under the new 
provisions, violators can be prosecut- 
ed as felons and are subject to up to 
five years in prison and $250,000 in 
fines. 

The new Texas law goes into effect 
Aug. 1. A similar law in Virginia 
went into effect July 1. 

Says Steve D'Onofrio, Recording 
Industry Assn. of America VP /direc- 
tor of anti -piracy operations: "This 
statute is extremely critical to the 
Hispanic music community [in Texas] 
which has been really hit hard by pi- 
rates. It now gives state prosecutors 
an important tool to go after them." 

Texas governor William Clements 
signed the legislation into law last 
month. 

In California, where new penalties 
went into effect Jan. 1, the first felo- 

ny conviction was in March, when a 
first -time violator received a sentence 
of one year in jail, three years proba- 
tion, and a $5,000 fine. Under the old 
California statute, state prosecutors 
had been only able to mete out light 
sentences to convicted pirates. 

Alabama and South Carolina have 
also adopted such felony legislation 
in the past year. 

All five state statutes are modeled 
after federal law, and incorporate a 
graduated system of penalties that 
take into account the number of illicit 
recordings involved. 

The statutes also include so- called 
"true name and address" provisions; 
bootleggers and pirates who try to 
avoid detection and deceive consum- 
ers by not providing accurate and 
true manufacturer information are 
subject to additional penalties of five 
years in prison and $250,000 in fines. 

BILL HOLLAND 

DIR To Offer `Tommy' On TV 

The Who Go Pay- Per -View 
BY JIM BESSMAN 

NEW YORK The Who's Aug. 24 
performance of "Tommy" at the Uni- 
versal Amphitheatre in Los Angeles 
will be available on pay -per -view tele- 
vision through DIR Broadcasting. 

The show, sponsored by Budweiser 
and Musicland, will go out to a poten- 
tial audience of more than 12 million 
households as part of DIR's recently 
launched monthly King Biscuit Tele- 
vision PPV concert series. Reiss Me- 
dia Productions, DIR's distributor for 
the event, reports that it has already 
been cleared through participating 
cable systems with 11.2 million sub- 
scribers, its fastest clearance ever. 
Cost per cable subscriber is $19.95. 

The Who climaxed its "farewell" 
tour with a pay -per -view concert in 
December 1982, but as Reiss presi- 
dent Bruce Karpas noted at a New 
York news conference, there were 
only 1.5 million eligible households on 
a non -network, "ad hoc" basis. 

According to DIR president Bob 
Meyrowitz, the upcoming Who PPV 

concert "transcends what was done 
before." He said PPV capabilities al- 
low "more freedom at this time" than 
does pay -cable exploitation. He also 
said "intimate" theatrical presenta- 
tions are being considered in markets 
where PPV is unavailable, Manhat- 
tan being a "perfect example." 

The live show in Los Angeles is the 
second and final production of "Tom- 
my" to be staged during the Who's 
25-city summer reunion tour. It fol- 
lows the June 27 presentation at Ra- 
dio City Music Hall in New York and 
will likewise benefit the Nordoff- 
Robbins Music Therapy Foundation 
for autistic children. 

According to Who manager Bill 
Curbishley, confirmed special guests 
of the Los Angeles production in- 
clude Phil Collins, playing the role of 
Uncle Ernie; Elton John as the Pin- 
ball Wizard; Robert Plant as the 
Hawker; and Billy Idol as Cousin 
Kevin. The Acid Queen and "maybe" 
the Doctor are yet to be cast; Cur - 
bishley said Tina Turner, who played 

(Continued on page 78) 

platinum. A 1976 James Taylor com- 
pilation went triple platinum; a 1968 
hits package by the Association went 
double platinum. 

Two other '60s albums were cited 
in the June certifications. Country 
queen Tammy Wynette's "Greatest 
Hits," released in 1969, went plati- 
num; piano virtuoso Van Cliburn's 
"My Favorite Chopin," issued in 1961, 
went gold. 

Melissa Manchester landed her 
first gold album in 14 years as her 
1983 "Greatest Hits" album on Arista 
belatedly topped the 500,000 plateau. 

Cher landed her sixth gold single 
with "After All," a duet with Peter 
Cetera. The hit came 24 years after 
Cher's first gold single, "I Got You 
Babe," a duet with ex- husband Sonny 
Bono. 

Geffen label mates Guns N' Roses 
landed two gold singles in June. The 
metal band scored with its recent bal- 

(Continued on page 76) 

, 

Jackson -ville. Keisha Jackson, daughter of singer Millie Jackson, is surrounded 
by label and management executives as she signs a recording contract with 
CBS Associated Records. Shown standing, from left, are Dave Glew, president, 
Epic /Portrait /CBS Associated Labels; Henry Allen, president, Allen Productions; 

Hank Caldwell, senior VP, black music, E /P /A; and Tony Martell, senior VP /GM, 
CBS Associated Labels. 

New Kids Hang Tough Among Top Five; 

3 Veterans' Pop Vehicles Stall On Chart 
NEW KIDS ON THE BLOCK's "Hangin' Tough" 
jumps to No. 4 on the pop albums chart, becoming the 
first top five album by a teen group since The Jackson 
Five scored in 1970 with "Diana Ross Presents the Jack- 
son Five," "ABC," and "Third Album." 

The New Kids' album is likely to remain in the high - 
rent district for awhile: the "Hangin' Tough" title track 
is the top new single on the Hot 100 at No. 71. It's ex- 
pected to become the fourth straight top 10 single from 
the album, following "Please Don't Go Girl," "You Got 
It (The Right Stuff)," and 
the chart -topping "I'll Be 
Loving You (Forever)." 
No other album by a teen 
group has yielded more 
than two top 10 hits. 

The New Kids' album 
took 47 weeks to crack the 
top five, making it the 
slowest -climbing top five 
album since Guns N' 
Roses' "Appetite For De- 
struction," which also by Paul 
took 47 weeks. The last album to take longer was the 
Bangles' "Different Light," which rang the bell in its 
51st week in January 1987. 

THE NEWS isn't as upbeat for three veteran perform- 
ers whose latest albums lose their bullets this week. 
Paul McCartney's "Flowers In The Dirt" holds at No. 
21 for the third week, Cyndi Lauper's "A Night To Re- 
member" holds at No. 37 for the fourth week, and Jack- 
son Browne's "World In Motion" holds at No. 45 for the 
second week. 

The McCartney album has climbed significantly high- 
er than his last studio set, "Press To Play," which 
peaked at No. 30 in 1986. But the positive media and in- 
dustry buzz that preceded the release of the album led 
many to think it would climb far higher than this. It still 
may, but it will require a second single to do so. The first 
single, "My Brave Face," dips to No. 26 after peaking 
last week at No. 25. 

The lackluster performance of Lauper's album is 
more surprising in a way because the first single, "I 
Drove All Night," was a top 10 hit. The singer's two pre- 
vious albums, "She's So Unusual" and "True Colors," 
both reached the top five. 

Browne is further removed from his top five hey- 
day- 1976- 80-but even his recent albums have charted 
much higher than his current release. Unless it picks up, 
"World In Motion" will become Browne's lowest-chart- 
ing album since his self -titled 1972 debut, which peaked 
at No. 53. 

All of these acts can take heart from the fact that 

CHART 

IA' 

Prince was on everybody's list of bomb albums last 
year when "Lovesexy" fell short of the top 10. And now 
he is clearly headed toward a simultaneous No. 1 album 
and single. His "Batman" soundtrack vaults to No. 7 in 
its second week on the pop albums chart, while the "Bat - 
dance" single leaps to No. 6 on the Hot 100. 

FAST FACTS: Fine Young Cannibals' "The Raw And 
The Cooked" holds at No. 1 on the pop albums chart for 
the seventh week, becoming the longest -running No. i 

album since George Mi- 
chael's "Faith" had 12 
weeks on top in 1988. The 
album, released jointly by 
MCA and I.R.S., also tops 
the Go-Go's' `Beauty And 
The Beat" as I.R.S.' lon- 
gest -lived No. 1 album. 

L.L. Cool J lands his 
second straight top 10 al- 
bum as "Walking With A 
Panther" sprints to No. 

Grein 10. Only one other rap 
act -Run -D.M.C. -has scored back- to-back top 10 al- 
bums. But L.L. is likely to go one better by becoming the 
first rapper to land back- to-back top five albums. Mike 
Perini of Ypsilanti, Mich., adds that L.L. has already be- 
come the first rapper to land three top 40 hits on the Hot 
100. 

Billy Squier has the week's top new album- nosing 
out Don Henley, no less -as "Hear And Now" bows at 
No. 72. Squier had back -to-back top five albums in 1981- 
82, but slipped to No. 11 with "Signs Of Life" in 1984 and 
then really stumbled with his last album, "Enough Is 
Enough," which peaked at No. 61 in 1986. 

The Allman Brothers' six-record career retrospective 
"Dreams" debuts at No. 149. The compilation was su- 
pervised by Bill Levinson, who won a Grammy for as- 
sembling Eric Clapton's "Crossroads," which reached 
No. 34 in May 1988. 

Simply Red lands its second No. 1 hit on the Hot 100 
with its remake of Harold Melvin & the Blue Notes' 'If 
You Don't Know Me By Now." The single also holds at 
No. 1 for the fourth week on the Hot Adult Contempo- 
rary chart, but is ranked only No. 44 on the Hot Black 
Singles chart. Black audiences, perhaps, have a more 
vivid memory of the original, which established Teddy 
Pendergrass as a black icon. The Simply Red smash was 
produced by Stewart Levine, who also did the honors on 
the group's 1986 chart -topper, "Holding Back The 
Years." 

The Doobie Brothers' "The Doctor" jumps to No. 9 

on the Hot 100, becoming their fifth top 10 single (you 
thought they had more, didn't you ?). 
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THE ROCK AND ROLL HALL OF FAME PRESENTS 

featuring 

ELTON ROBERT PHIL BILLY 
JOHN PLANT COLLINS IDOL 

as as as as 

THE PINBALL WIZARD THE HAWKER UNCLE ERNIE COUSIN KEVIN 

UNIVERSAL AMPHITHEATRE THURSDAY, AUGUST 24, 7:30PM 

BENEFACTOR TICKETS $1,500. $1,000. $500. For Additional Information Call (818) 777 -3951. 
$250 $150 (Limit 4 Tickets per person) $75 (Limit 2 Tickets per person) ALL SEATS RESERVED. 

For Box Office Information Call (818) 980 -9421. 

L All proceeds to benefit The Gilbert W. Lindsay Children's Center, United Friends of the Children, Budweiser 

The Westside Children's Center and The Rock and Roll Hall of Fame. 
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Barrucci Leisure Enterprises Limited GosCONCERT uSSR 

THE PROMOTERS BRYAN MIL- 

LER and JACEK SLOTALA of 
BARUCCI LEISURE ENTERPRISES 

LTD IN CONJUNCTION WITH 

GENERAL DIRECTOR PANCHENKO 

of GOSCONCERT WOULD LIKE TO 

THANK UiK I:LU' for SIX SOLD 

OUT PERFORMANCES at the 
40,000 CAPACITY OLYMPEISKY 

SPORT COMPLEX MOSCOW 3- 

8TH JUNE 1989. 

ALSO THANKS TO STEVE 

O'ROURKE - EMMA PRODUC- 

TIONS ROBBIE WILLIAMS - 
BRITANNIA ROW PRODUCTIONS 

NEIL WARNOCH - THE AGENCY 

MORRIS LYDA ORGANISATION 

CHRIS WRIGHT - ROCK IT CARGO 

REDBURN TRANSFER AERO- 

FLOT AH 124 & IL 175 CREWS 

HOME COOKING ALL AT 

OLYMPEISITY SPORT COMPLEX 

WLAOISLAW CHODYHIN 

ARTHUR MATIKYAN 

Barrucci Leisure Enterprises Limited 
Representative otIc : 

45 -47 Cheval Place London SW7 I EW 

1Elephone 01 225 2255 

Fax no 015612509 
filez 915036 (Battle' G) 
CahI Ramerei IAN SW7 
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Harmonization Of Laws Will Take Time 

EUROPE STRIPES FOR CULTURAL COOPERATION 
BY JACK LANG 

The key task now facing European 
music industry leaders, public au- 
thorities, and professionals is to work 
for greater artistic unity on the conti- 
nent. 

The start of a meaningful policy of 
cultural cooperation in Europe goes 
back several years. In June 1984, on 
my initiative, the culture ministers of 
the European Community held a first 
official get -together in Luxembourg, 
showing determination to create co- 
operation aimed at rediscovering Eu- 
rope's cultural roots. By doing so, 
they hoped to promote contemporary 
cultural identities in a global context 
where the link between artistic cre- 
ativity and the economic environment 
has become ever more marked. 

In the perspective of the single Eu- 
ropean market that is supposed to ex- 
ist by 1993, these governments have 
started harmonizing the different na- 
tional laws in force in the cultural and 
audio /visual domains. The fact that 
12 member states of the European 
Economic Community have ratified 
the Berne Convention and the Uni. 
versal Copyright Convention is not 
sufficient to establish Community - 
wide law. These conventions estab- 
lish only a minimum legislative 
framework, without resolving the 
differences between the Anglo -Saxon 
countries, with their system of corn - 
mon law, and the countries governed 
by Latin law. 

Beyond the fundamental differ- 
ences between the notions of the le- 
gal license and the exclusive rights of 
the author, there are key differences 

Lette 
to the 
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in the length of protection and the 
recognition of rights of succession as 
well as compensation for home tap- 
ing. France adopted the principle of 
compensation in the audio /visual law 
of July 3, 1985, which provided for 
the payment of substantial revenues 
to authors, producers, and perform- 
ers, without harming the develop- 
ment of the blank tape market. 

The single European market offers 
us truly great opportunities within 
the cultural world. It is imperative 
that its cultural enterprises are finan- 
cially sound so as to face up to what 
is increasingly bitter international 
competition. 

We're all aware that the record in- 
dustry was sorely tested by the 
worldwide crisis of the early '80s. In 

`The single European 
market offers us 

great opportunities' 
Jack Lang, France's minister of culture 

and a close associate of President François 
Mitterrand, is the architect of the audio/ 

visual law of 1985, now popularly known as 
"the Lang law." 

If these differences in national 
laws haven't yet created insurmount- 
able difficulties, that may not be the 
case once the single European mar- 
ket arrives. Harmonization of nation- 
al laws will surely become essential 
then. It seems vital to me that those 
EC member countries that haven't 
yet ratified the Rome Convention 
should now do so to protect their per- 
formers, producers, and broadcast- 
ers. 

Questions about the free circula- 
tion of cultural "goods," as well as 
social and fiscal laws, are also being 
closely examined. 

France, this was followed by a spec- 
tacular recovery, which continued in 
1988 and was accompanied by techno- 
logical changes. This year, the Syndi- 
cat National de l'Edition Phonogra- 
phique, our national IFPI branch, re- 
ports a market upturn of 30% 
compared with the first half of 1988. 

The reasons for the success are 
clear. The French record industry 
benefited from the reduction in value - 
added tax from 33% to 18.6% in No- 
vember 1987. This was followed by 
the decision in May 1988 to allow tele- 
vision advertising for records, cou- 
pled with a remarkable revival in do- 

mestic product. 
Further, those sections of the 1985 

audio /visual law covering protection 
of copyright holders, including pro- 
ducers, were applied in the form of a 
blank tape levy. Revenue from this is 
shared among various rights owners, 
but with part of the tax handed over 
to cultural promotions, including live 
shows, record and music video pro- 
duction, and education. 

This new vitality is very encourag- 
ing -and certainly necessary as the 
development of satellite broadcasting 
and other technological advances 
shake up the whole cultural world. 

I'm very optimistic about the fu- 
ture. I don't go along with downbeat 
views that the future is doomed to 
sameness or imitation. The law of 
gravity doesn't apply to the econom- 
ics of culture. 

France excels in the technology of 
the satellite. The newly created Con- 
seil Superior de l'Audiovisual, or 
Higher Audio /Visual Council, has al- 
located the channels on the French 
TDF -1 satellite. France's cultural TV 
channel, La Sept, has one, and anoth- 
er will be split between music and 
children's programming. 

Such moves are ensuring that the 
logic of creativity, which links au- 
thors, artists, and producers, will pre- 
vail over the logic of the program- 
mers who, if they did triumph, would 
do so to the detriment of innovation 
and cultural excitement. 

Today's challenges are immense. 
They must be faced firmly because 
the future of culture is at stake. For 
their part, the French authorities are 
ready to do just that. 

INT'L ROCK AWARDS STUCK IN PAST 

Contrary to the headline in the June 
17 edition of Billboard, the Interna- 
tional Rock Awards show was crap. 
If and when a second show takes 
place, it should get even lower rat- 
ings. I won't be tuning in unless I 

can expect to see something fresh, 
different, and exciting. I have no in- 
tention of watching a bunch of ag- 
ing yuppie rockers pat each other on 
the back. I have no intention of 
watching an awards presentation 
that makes Jethro Tull's Grammy 
seem almost sensible. Certainly 
Sting has made a number of contri- 
butions to the music world, but as a 
bass player? Certainly Eric Clapton 
was an innovative guitar player at 
one point, but isn't this 1989? 

Just as the Grammys ignored 
rock'n'roll in its early days, the In- 
ternational Rock Awards has ig- 
nored a whole new generation of 
musicians, performers, and artists. 
Where were the rappers? The new 
jacks? Why only mention a couple 
of the most popular metal bands? 

As I understand it, rock'n'roll is 
supposed to embody a spirit and at- 
titude of rebellion, controversy, and 
vitality. So is rock'n'roll dead? May- 
be not quite, but some people are 
not allowing it to age gracefully. 

Robin Wylie 
Ann Arbor, Mich. 

REFLECTIONS ON ROSS & SUPREMES 

I, too, feel the Supremes should be 
recognized on their 25th anniversa- 
ry (Commentary, June 17); they 
were always my favorite. But how 
can fans get excited when Diana 
Ross seems to harbor resentment 
for that time in her life? She and 
once -pal Mary Wilson barely speak. 
Florence Ballard is dead. Ross and 
company raced through a brief ren- 
dition of "Someday We'll Be To- 
gether" at the Motown 25th anni- 
versary show and then Ross pushed 
the mike away from Wilson. There 
was no medley of hits. Ross never 
showed at the Supremes' induction 
into the Rock and Roll Hall of 
Fame -she never even sent a video 
or telegram. So maybe celebrations 
would be more in order if Ross were 
to be more celebratory of her roots. 

Mark Stephen Russell 
Belmar, N.J. 

WHERE DID OUR LOVE GO? 

I agree with Thomas A. Ingrassia's 
commentary ( "Supremes' 25th An- 
niversary Is Here," Billboard, June 
17) that more honor should be ac- 
corded to the Supremes for their im- 
pressive accomplishments, but I 
found it interesting that even In- 
grassia failed to note that it's actu- 
ally the 25th anniversary of Diana 
Ross and the Supremes. 

Ross, as the lead vocalist of the 

Supremes and as a solo performer, 
has contributed countless classic 
performances over the years and it 
seems a travesty that she hasn't 
won a Grammy and that her new 
single, "Workin' Overtime" (recent- 
ly in the top 10 on the Billboard Hot 
Black Singles chart), isn't receiving 
the airplay it so richly deserves 
from pop radio. 

It's nice that pop radio has em- 
braced Whitney Houston with such 
enthusiasm since her debut, but I 
tend to wonder where Houston and 
many other black singers might be 
right now without Diana Ross. Ross 
sounds as youthful and energetic 
now as she did in 1964. I think it's 
high time that the industry started 
paying more respect to the real driv- 
ing force behind -and in front of- 
the Supremes: Diana Ross. 

Daniel Du Plantis 
Los Angeles 

WHAT MAKES 'TRUE' TOP 40? 
I recall that a few years ago, the 
emergence of the crossover format 
created some controversy over re- 
porting. KPWR Los Angeles ar- 
gued to be included in the Hot 100 
panel. Billboard's response was that 
this station could not be included in 
the panel because it did not have a 
"true" top 40 format (i.e., it did not 
play all of the hits in its market). 

Although Billboard's position 
seems reasonable and fair, the ques- 
tion is whether this policy is being 
applied consistently. Today, the in- 

creased popularity of the "Rock 40" 
format brings the "true" top 40 is- 
sue to mind again. Stations such as 
KEGL Dallas and KQLZ (Pirate Ra- 
dio) Los Angeles appear to be simi- 
lar to the crossover stations in that 
the music played leans heavily in 
one direction -rock in this case - 
and certain hits in the respective 
markets will not be played because 
they do not fit that format. The one 
major difference is that Billboard 
lists these stations in the Hot 100 
panel. 

I happen to enjoy both formats, 
but I wonder why the definition of a 
top 40 station seems to be different 
when applied to the rock format. 

Sid Porter 
Los Angeles 

Michael Ellis, Billboard Director 
of Charts, responds: We agree with 
your position. Top 40 radio today 
is an umbrella term with several 
subformats having emerged over 
the last two or three years. The Hot 
100 chart will include crossover 
stations such as KPWR Los Ange- 
les, starting at the time of the next 
radio panel revision in August or 
early September. Details to come. 

Articles and letters appearing on 
this page serve as a forum for the 
expression of views of general in- 
terest. Contributions should be 
submitted to Ken Terry, Commen- 
tary Editor, Billboard, 151,5 
Broadway, New York, NY 10036. 
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Parodies At Peak In A.M. Popularity 
Some Worry `Novelty' Is Wearing Off 

BY CRAIG ROSEN 
LOS ANGELES Novelty songs 
aren't new to top 40 and album rock 
morning drive shows, yet some feel 
that with their recent growth in popu- 
larity and subsequent overexposure, 
the novelty may wear off. 

Novelties are a staple for KKLQ 
(Q106) San Diego's morning team, 
Jack Murphy & Terrence McKeever. 
Yet, McKeever admits "they can ei- 
ther make you fantastically success- 
ful or they can kill you if they aren't 
done right. They're an embellish- 
ment, not a crutch." 

Murphy concurs, "People are doing 
so many of them. I don't think they 
are as effective as they used to be un- 
less they say something that really 
means something to the listener." 

Some of Murphy & McKeever's 
biggest parodies from the last year 
include "Roll Over Suzuki" to the 
tune of "Roll Over Beethoven" and 
the similarly themed "Suzuki Boy," 
taken from Pebbles' "Mercedes 
Boy." Recently, there was "Hooray, 
Hooray, Khomeini's Dead" to the 
tune of "Ding -Dong The Witch Is 
Dead" from "The Wizard Of Oz." 

Novelties have been a morning 
mainstay for Scott Shannon, now the 
VP /programming and morning man 
at KQLZ (Pirate Radio) Los Angeles 
since the early '80s, when he was the 
Morning Zoo-keeper at WRBQ (Q105) 
Tampa, Fla. And as Shannon moves 
into L.A., they're again a big part of 
the in -office chatter about his show. 
Shannon also notices a rise in morn- 
ing show reliance on novelties. "If 
they're like the zoo, they do 'em," he 
says. 

"You're hearing more novelties be- 
cause of the proliferation of good - 
time morning shows," says ProMedia 

president Bill Quinn. "Parodies fit 
perfectly with them." Quinn's compa- 
ny is among those that syndicate 
song parodies and comedy bits to top 
40, album, and AC stations with "Fun 
Factory" and "Dr. Dave's Comedy 
Drops." Two other services, "Laugh 
Attack" and "Kickers," are aimed at 
urban and country formats, respec- 
tively. 

Quinn isn't too worried about paro- 
dies losing their novelty appeal, but 
does allow that the genre might suf- 
fer if songs are done gratuitously. 
"The important thing is to be funny 
because there is something to be fun- 
ny about," he says. "When I talk to 
people on the street, parodies are the 
thing they talk about most." 

On stations that subscribe to 
"Laugh Attack," such as WRKS 
New York, you'll hear "I Need 
Lunch" done to L.L. Cool J's "I Need 
Love," and "I Just Can't Stop Chang- 
ing My Face," a spoof of Michael 
Jackson's "I Just Can't Stop Loving 
You." "Dr. Dave's Comedy Drops," 
heard on WHTZ (Z100) New York 
and other stations, include the waist - 
reducing "The Oprah- Motion" to the 
tune of Kylie Minogue's latest re- 
make and "Vanna, Pick Me A Let- 
ter," a spoof of "The Letter" by the 
Box Tops that actually made it into 
the national trades during "Wheel Of 
Fortune" mania. 

"Fun Factory" turns Michael Jack- 
son's "Another Part Of Me" into 
"Don't Change Another Part Of Me "; 
has U2's Bono singing (Sonny & 
Cher) Bono on "I Got U2 Babe "; 
transforms Bon Jovi's "Bad Medi- 
cine" into a rocking cry for relief 
from some "Bad Mexican" food; and 
changes Billy Ocean's "Get Out Of 
My Dreams, Get Into My Car" to 
"Get Out Of My Face, You Broke My 

N/T Takes Off In Nation's Top Markets 

Everybody's Talking At Us 
BY VALERIE GELLER 

LOS ANGELES How much talk is 
too much talk? With news /talk ra- 
dio already believed by many to be 
the salvation of AM radio, and with 
the format becoming a media dar- 
ling over the last year, a lot of top 
25 markets may get a chance to find 
out in the near future. 

Where once there were three vari- 
ants of N/T radio -news, talk, and 
in many smaller markets a combina- 
tion thereof -the format has splint- 
ered even further in recent years. 
Many cities pit an issue -oriented 
talk station such as WRKO Boston 
vs. a more lifestyle -slanted outlet 
like WHDH. There are younger 
demo talk outlets, either controver- 
sial (i.e, KFYI Phoenix) or comedy - 
oriented (WLUP Chicago); sports 
talk outlets (WFAN New York, 
WIP Philadelphia); religious talk 
stations; full -sevice ACs with night 
talk; and now -buoyed by no fewer 
than three networks, all seeking to 
clear major- market stations, busi- 
ness -oriented N /T. 

The proliferation of N/T stations 
has long been a fact of life in some 
markets. Miami, a market of rough- 

ly 3 million, supports WIOD, 
WNWS, and all -news WINZ- large- 
ly due to the market's many older 
listeners. It also has three Hispanic 
talk outlets, WQBA, WAQI, and 
WOCN. To the north, there's 
Broward County's motivational talk 
WWNN, and WJNO and WPBR 
West Palm Beach, Fla. 

Chicago suppports market leader 
WGN, youth- oriented WLUP -AM, 
all -news WBBM -which does talk 
at night -and WMAQ, two black 
talk outlets, WGCI -AM and WVON. 
Now, it is expected to get another 
player in WLS which will have to 
find a niche for its anticipated "hot 
talk" format in between WGN and 
WLUP. 

The same week the WLS rumors 
began, WQXR -AM New York an- 
nounced that by fall, it too would 
enter a market that already con- 
tained WOR, WABC, black N/T 
WLIB, all -news WINS and WCBS, 
and, at least for now, WMCA, 
which is currently scheduled to be 
taken over by new owners whose 
chief holdings are religious sta- 
tions. 

The growing number of talk 
(Continued on page 14) 

Car." 
Many of the creators of nationally 

syndicated parodies began in the pro- 
duction rooms of local stations. Now, 
Q106's Murphy says, "The knowl- 
edge of how to create them has be- 
come more available. Vocal elimina- 
tors and Casio keyboards give every- 
body the opportunity to do them." 
That has a down side, according to 
McKeever: "Some people attempt to 
do a comedy song just to hear their 
own voice singing and they disregard 
the comedic content, so it ends up as 
a minute -and -a -half piece of noise 
with some music set in." 

Other parody experts come from 
(Continued on next page) 

The Big Five. When the New York Market Radio Broadcasters Assn. elected its 
new officers for 1989 -90, the past four chairmen were there to hand the gavel to 
newly elected NYMRAD chairman Ed Kiernan. Shown, from left, are Group W's 
John Waugaman (1985 -86), Westwood One Radio Group executive VP Mike 
Kakoyiannis (1986 -87), WNSR VP /GM Mark Bench (1987 -88), WNCN senior 
VP /GM Matt Field, and WCBS VP /GM Kiernan. 

Tribune's Peters Trades WICC For WQCD; 

WPW Dumps Kerr, PD Bryan Stays In A.M. 
Sean Ross is on vacation. This week's column was 
compiled by Craig Rosen, Peter Ludwig, and Caryn 
Bruce. 

IN A PAIR of surprise announcements, two veteran 
PDs -both long associated with one medium market 
station -changed jobs this week, with one moving to 
market No. 1 and the other taking a national program- 
ming post. 

Gary Peters, longtime PD of Tribune's AC WICC 
Bridgeport, Conn., will transfer to 
the operations manager post at co- 
owned WQCD New York July 19, 
around the time WICC's owner- 
ship transfers to WIN Communica- 
tions- making it the sister station 
of AC WEBE. Peters will oversee 
WQCD's programming, produc- 
tion, and engineering; PD Wendy 
Leeds -currently on maternity 
leave -will report to him. 

WICC's ownership switch has 
touched off a host of other 
changes. WEBE OM Curt Hansen will also program the 
AM, as WICC's fairly- hard -for -full- service -AC music 
mix -it has been known to play "Golden Years" by Da- 
vid Bowie as an oldie -will be toned down to take it off 
WEBE's bright AC turf. 

Leaving WICC will be morning team Jim & Joanne 
Crossan (who can be reached at 203 -877 -8432) and mid- 
day jock Al Warren. ND Tim Quinn will move to morn- 
ings. John LaBarca from WCFS Westport, Conn., will 
do middays. Local talk on weeknights will be replaced 
by ABC hosts Sally Jesse Raphael and Tom Snyder. 

Meanwhile, in Augusta, Ga., Harley Drew -a veteran 
of top 40 WBBQ for the last 25 years and four months, 
and PD for the last 23-is leaving the station to become 
VP of station operations and programming for Arrow 
Communications. Drew will remain based in Augusta. 
No replacement has been named; "I think management 
is still in a state of shock," he says. 

PROGRAMMING: A couple months ago, KIOI San 
Francisco PD Larry Berger dubbed his bright AC sta- 
tion "pop 40" in hopes that his term might become a ge- 
neric. Pop 40, not incidentally, is the phrase WALR At- 
lanta PD John Wetherbee uses to describe his station's 
AC format, which signed on over the Fourth of July 
weekend after several months of technical delays. (Bill- 
board, April 1.) Besides previously announced morning 
man Larry Dixon, WALR's air staff includes Mike Hall 
from WKRR Greensboro, N.C., middays, and Wether- 
bee in afternoons. Now that the station is up and run- 
ning, Wetherbee is looking to fill the other dayparts that 
are being handled by board operators. 

Two months ago, MD Tom Schuh (pronounced Shoe) 
was named interim PD at WHTT Buffalo, following 

that station's change from classic rock to Oldies 104. 
Now Schuh has been officially promoted. It's his first 
PD job ... Jim LaMarca comes in from the PD slot at 
oldies KGW Portland, Ore. (via XETRA San Diego) to 
become the new PD at oldies KBSG Seattle replacing 
Ron Erak, who leaves for his own production company. 

After three months as PD of album KISS San Anto- 
nio, Ken Anthony is the new PD at similarly formatted 
KLOL Houston; no replacement has been named at 
KISS ... Contrary to what you've read elsewhere, 

KWTO -FM Springfield, Mo., OM 
T.K. O'Grady will transfer to Sum- 
mit's oldies WFYR Chicago in an 
as yet undecided capacity, but com- 
pany officials deny any format 
change is involved ... 

WNEW -FM New York AMD 
Lorraine Caruso gets the official 
nod as MD, a slot that's been va- 
cant for 21/z years. 

After programming rock outlet 
CILQ (Q107) Toronto for the past 
year, Andy Frost has stepped 

down as PD, but will continue as executive director of 
specialty programming. Frost says one of his first prior- 
ities will be "to further expand Q107 and the Westcom 
Radio Group's syndication arm by developing new 
products." A PD replacement has not been named yet 
... Jim Levin is out as PD of hard -rocking album 
WAZU Dayton, Ohio. He'll be replaced by album rock 
WEBN Cincinnati APD Michael Luczak. Levin can be 
reached at 513 -8M -5278 ... Rick Everett has left his 
PD /OM post at classical /AC combo WWAZ /WWLI 
Providence, R.I. New combo VP /GM Ira Rosenblatt 
says no replacement has been named and FM program- 
ming will continue to be handled by long- standing sta- 
tion consultant Pete Salant. 

Rock 40 WVKZ Albany, N.Y., has Tom Kelly in as 
the new PD ... Former country KIZN Boise, Idaho, eve- 
ning man Bob Lee replaces Terri Brown as PD across 
town at top 40 KIYS. Lee had been PD of KIYS from 
'80 -'83, and plans to take the station on a rock 40 course 
... AC KRLB Lubbock, Texas, has former Niche 29 
KHWK Amarillo, Texas, PD Kris Manning in as PD, 
replacing Dave O'Connor. Teresa Tenvergrass takes 
Manning's former slot at KHWK for her first PD job. 
The station also has a new GM in Dimitri Karambellas, 
but Tenvergrass says no format change is in the works. 

PEOPLE: Despite signing a three -year contract exten- 
sion last month, WPLJ (Power 95) New York veteran 
morning show host Jim Kerr has been let go after 14 
years. Recently appointed PD Gary Bryan began co- 
hosting with Kerr in mid -May, and gradually took con- 
trol of the show with a substantially more raucous ap- 
proach. The clash with Kerr's occasionally poignant an- 

(Continued on next page) 
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FCC Nominee Stresses Need To Cooperate With Congress 

Sikes Sounds A Friendly Opening Note 
BY BILL HOLLAND 

WASHINGTON Alfred Sikes, 
President Bush's new nominee for 
the chairmanship of the FCC (Bill- 
board, July 8), is apparently the 
pragmatic man that his boosters 
say he is -and in an interview with 
Billboard, says that he is deter- 
mined to get along with the Con- 
gress, even if he has to yield on 
some issues. 

"I'm a man of strong values," 
says the 49- year -old nominee, who 
is currently chief of the National 
Telecommunications and Informa- 
tion Administration. "But one 
would have had to fail to read the 
history books not to realize that 
you have to meet Congress half- 
way. That means turning misun- 
derstandings into understandings. 
Does that mean one will occasion- 
ally have to yield? Yes." 

That's about all Sikes, who 
seems to face a shoo -in confirma- 
tion when Congress returns from 
recess, will comment on at this 
point. Asked about such issues as 
safe harbor hours for adult pro- 
gramming or reimposition of the 
three -year holding rule or any oth- 
er anti -trafficking rule, he will say 
only, "I'm going to have to wait 
until I size up the problems in the 
context of this new office." 

The new FCC chairman -nominee 
admits he is "relieved" that he has 
been given the administration nod 
after a two -week wait, during 
which time insiders suggested the 
White House might have been 
irked at him for talking to the 
press about FCC issues before his 
nomination was formally an- 
nounced. "Right now, I'm review- 
ing the issues I'll be facing, and 
trying to prepare for the [confir- 
mation] hearings," he says. 

Asked if he might have to move 
from any strongly held positions 
that a former broadcaster might 
have -for example, a deregulatory 
mindset upon which he based the 
chances of future success of the 
broadcast industry in last year's 
NTIA white paper on the future of 
U.S. communications -Sikes once 

Summer In The Station. On her 
recent trip to South Florida, Donna 
Summer, left, dropped in on crossover 
WPOW (Power 96) Miami -the station 
that broke her comeback single, "This 
Time I Know It's For Real," in the U.S. 
Shown with Donna is WPOW PD Bill 
Tanner. 

again put his new job in historical 
perspective. "All the FCC chair- 
men I know of -and I've studied 
the actions of three or four care- 

WASHINGTON 
ROUNDUP 

fully, both back in Missouri and 
here in Washington -all have had 
to yield to the wishes of Congress 
at periods of time." 

Will he try not to rankle mem- 
bers of Congress on such sensitive 

issues as license application pref- 
erences for minorities and women, 
or the elimination of the fairness 
doctrine, issues that got his prede- 
cessors in hot water? 

Sikes sidestepped the chance to 
suggest that former Reagan FCC 
chairmen Mark Fowler and outgo- 
ing Patrick Dennis had been head- 
strong, as Congressional critics 
have contended. "All the chairmen 
have had periods when they didn't 
get along," he says, adding, "in 
the end, it's the Congress that con- 
trols the purse strings -they hold 
the power of the purse ... I'm not 
always going to be right." 

Schmooze, Blue, And Tattoo. Cyndi Lauper recently dropped by top 40 WHTZ 
(Z100) New York to show off her latest tattoo for VP /director of operations/ 
programming Steve Kingston, left, and MD Frankie Blue. 

VOX JOX 
(Continued from preceding page) 

ecdotes forced GM Dana Horner to 
finally decide. "I couldn't put my 
finger on it," says Horner, " but I 
didn't feel like it was going to 
work." 

Eric "Magic" Scott, p.m. driver at 
urban WJHM Orlando, Fla., heads 
for nights at KQLZ (Pirate Radio) 
Los Angeles leaving PD Duff Lind- 
sey with a major opening ... At 
WPOW Miami, Gino Latino is out. 
Tony the Tiger and Dimas Marti- 
nez take late nights and overnights, 
respectively. 

The first air -talent signing for 
WLS Chicago's rumored upcoming 
format switch is N/T WFLA Tampa 
afternoon driver Bob Lassiter. He'll 
eventually take on the WLS after- 
noon drive. New WLS GM Tom Tra- 
dup says, "I'll tell you for a fact, 
there is nobody else yet. We had no- 
body on staff until Lassiter was 
signed." 

N/T KFBK Sacramento, Calif.'s, 
news director David Hall, sports- 
caster David Grosby, and afternoon 
agricultural reporter Terri -Rae 
Elmer move en masse to mornings at 
KFI Los Angeles beginning July 17 
in the wake of the KFI purge that 
booted morning veterans Gary Ow- 
ens and Al Lohman, as well as news 
director Dave Blake. Elmer's hus- 
band, KFBK weatherman Gerry 
Wallace, has also signed with KFI. 

The new signings by KFI PD George 
Oliva complete the station's slow 
transition from AC to NOT. Olivia 
also happens to be an alumnus of the 
Group W-owned KFBK. 

Although Lohman will not return 
to KFI, Owens will remain with the 
Cox -owned station until July 14 and is 
still doing the morning show -with 
his missing -in -action cohort occasion- 
ally popping up on tape. Owens, 
meanwhile, has started his own pro- 
duction company, Fnork Prods. 
KFBK has yet to name replacements 
for the departing staffers ... And 
veteran broadcaster Bill Bransome, 
71, of N/T KYW Philadelphia retired 
June 30 after 24 years at the station. 

Urban KJMZ (100.3 JAMZ) Dallas 
PD Elroy R.C. Smith feels he has 
the last element in place as current 
urban KDAY Los Angeles morning 
man Russ Parr signs to take over 
mornings at the 6- month -old KJMZ 
during the last week of July ... Vet- 
eran Denver radio team Steven B & 
the Hawk are dissolving their part- 
nership and leaving p.m. drive at 
KXKL -FM (Cool 105) Denver. In ad- 
dition, Jay Scott is leaving the sta- 
tion's morning team for mornings at 
WAIV Jacksonville, Fla. If you're in- 
terested in either of the KXKL jobs, 
contact PD Chris Elliott. 

Cleveland veteran and former 
WWWE p.m. driver Tom Bush is 

PARODIES HAVEN'T LOST THEIR NOVELTY -YET 
(Continued from preceding page) 

unusual backgrounds. John Mam- 
moser quit his job at Texas Instru- 
ments in Dallas to move to Los Ange- 
les and become Pirate Radio's cre- 
ative director. Mammoser had 
received airplay on Westwood One's 
"Dr. Demento" program with "Nine 
Coronas," a spoof of the Knack's 
"My Sharona," and "My Girlfriend Is 
Inflatable," sung to the tune of Rob- 
ert Palmer's "Simply Irresistible." 

When Mammoser heard Shannon 
was putting together a staff, he had 
"Dr. Demento" producer Robert 
Young pass his tape along. And he is 
not the only novelty talent discovered 
by Demento, aka Los Angeles -based 
musicologist Barry Hansen, in his 20 
years on the air. Hansen, who also 
found Weird Al Yankovic, says novel- 
ties have been "a spice in the stew for 
10-15 years " -dating back roughly to 
when morning drive became a much 

higher profile daypart. Sometimes 
morning jocks even bootleg cuts- 
submitted on tape and not available 
elsewhere -from his show. 

Like Demento's program, morning 
shows also tend to play obscure 
gems, besides the current crop of 
novelties. Tom Chapin's "Shoveling" 
was popular on WTIC Hartford, 
Conn., during the snow season. Meri 
Wilson's "Peter The Meter Reader" 
and Bryan Bowers' "The Scotsman" 
are two oldie novelties that receive 
frequent airplay on both Pirate Radio 
and Q106, with the former being the 
morning shows' biggest request. 

Chuck Berry's "My Ding -A- Ling," 
unbelievably his only No. 1 hit, gener- 
ates a similar reaction with Q106 lis- 
teners. "The kids have never heard it 
before," says Murphy. "You put it on 
and people think it is the coolest thing 
they've ever heard." 

across town at WMMS, producing 
the WMMS Buzzard Morning Zoo 
and adding his vocal talents to the 
mix. He performed the same duties 
for many years at WMJI Cleveland 
for John Lanigan's morning show 
... After a brief stint, current top 40 
WQGN (Q105) New London, Conn., 
morning team Jonathan Monk & 
Dianna Kelly say they're leaving 
the station at the end of July, but 
WQGN GM Greg Delmonaco says, 
"There's nothing official yet." Vaca- 
tioning PD /afternoon driver Frank 
"Franco" Carofano 'will make the 
final decision when he returns. Monk 
& Kelly can be reached at 203 -535- 
4422. 

WMCA New York engineer 
Thomas Tortorella is hosting a 
show on Pacifica outlet WBAI called 
"Country Music Alternatives." He's 
also looking for an on -air job in com- 
mercial radio and can be reached at 
212 -254 -5755 ... KKLQ (Q106) San 
Diego is looking for a production di- 
rector; T &R to Garry Wall ... And 
Arden Campbell has been promoted 
from weekends to middays /promo- 
tions director at country KROR 
Palm Springs, Calif., replacing Andi 
Lauren. 

FORMAT CHANGES: Beasley's 
oldies WWAM Fort Myers, Fla., be- 
came Z -Rock affiliate WZRZ July 1. 

Top 40 WYMJ Dayton, Ohio GM 
Alan Gray says the station is set to 
flip to "Oldies 104" sometime before 
the end of the month ... Album out- 
let WRQK -FM (Rock 107) Canton, 
Ohio, shifted to rock 40 by signing 

with Gorman Media, and kicked off 
the change July 3 with 24 hours of 
non -stop Bon Jovi -to coincide with 
the band's performance that evening. 
By midnight of the Fourth, the new 
PD /morning man was "Spaceman" 
Scott Hughes, former morning man 
at top 40 WJRZ Monmouth /Ocean 
County, N.J., replacing Greg Morri- 
son. 

EVENTS: Responding to a manage- 
ment order to stop their prank phone 
calls, Doug Gilmore & Arnie 
Wheeler, the morning team at cross- 
over WLUM (Hot 102) Milwaukee 
managed to get in one more phone 
call. Gilmore called WLUM VP /GM 
Steve Sinicropi, claiming to be a dis- 
gruntled lyric. According to the Mil- 
waukee Journal, Sinicropi's response, 
once the true nature of the call was 
revealed, had to be beeped. 

First they came after George 
Jones for using "Ya Ba Da Ba Doo" 
in a song title. Now top 40 KQLZ (Pi- 
rate Radio) Los Angeles has received 
a cease -and -desist order from Hanna - 
Barbera, threatening Scott Shan- 
non and company with legal action if 
he keeps using HB's " Smurfs" in his 
regular morning show vignettes. 
Shannon complied with the request, 
but not before a recent "Smur- 
fathon" in which he played all his 
"Smurf" bits. 

The National Assn. of Broadcast- 
ers Broadcast Capital Fund is plan- 
ning a series of 10 regional seminars 
on minority broadcast ownership. 
Contact Anna Johnson at 212 -779- 
4360. 

newsline... 
CAPITAL CITIES /ABC has been given a waiver by the FCC to keep four radio/ 
TV combos. Radio stations affected are WABC /WPLJ New York; WLS/ 
WYTZ Chicago; KGO San Francisco; and KABC /KLOS Los Angeles. 

ADAMS COMMUNICATIONS has signed an agreement with Eric /Chandler 
Communications to purchase oldies KCBQ -AM -FM San Diego for $23.5 
million. 

RALPH HEYWARD has resigned as GM of Noble Broadcast Group's KMGI/ 
KIXI Seattle combo; in addition, Ruth Ray, GM of Nobles WMHE Tole- 
do, Ohio, will resign in August. 
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YesterHitso 
Hits From Billboard 10 and 

20 Years Ago This Week 

POP SINGLES -10 Years Ago 

1. Bad Girls, Donna Summer, 
CASABLANCA 

2. Ring My Bell, Anita Ward, JUANA 

3. Hot Stuff, Donna Summer, 
CASABLANCA 

4. Chuck E's In Love, Rickie Lee 
Jones, WARNER BROS. 

5. She Believes In Me, Kenny Rogers, 
UNITED ARTISTS 

6. Boogie Wonderland, Earth, Wind & 
Fire With the Emotions, ARC 

7. Makin' It, David Naughton, Rso 

8. I Want You To Want Me, Cheap 
Trick, EPIC 

9. Shine A Little Love, Electric Light 
Orchestra, JET 

10. Gold, John Stewart, RSO 

TOP SINGLES -20 Years Ago 

1. In The Year 2525 (Exordium & 
Terminus), Zager & Evans, RCA 

2. Spinning Wheel, Blood, Sweat & 
Tears, COLUMBIA 

3. Good Morning Starshine, Oliver, 
JUBILEE 

4. Love Theme From Romeo & Juliet, 
Henry Mancini & His Orchestra, RCA 

5. One, Three Dog Night, DUNHILL 

6. Crystal Blue Persuasion, Tommy 
James & the Shondells, ROULETTE 

7. Bad Moon Rising, Creedence 
Clearwater Revival, FANTASY 

8. The Ballad of John and Yoko, 
Beatles, APPLE 

9. Color Him Father, Winstons, 
METROMEDIA 

10. What Does It Take To Win Your 
Love, Jr. Walker & The All Stars, 
SOUL 

TOP ALBUMS -10 Years Ago 

1. Bad Girls, Donna Summer, 
CASABLANCA 

2. Breakfast In America, Supertramp, 
A &M 

3. I Am, Earth, Wind & Fire With the 
Emotions, ARC 

4. Cheap Trick At Budokan, Cheap 
Trick, EPIC 

5. Rickie Lee Jones, Rickie Lee 
Jones, WARNER BROS. 

6. Discovery, Electric Light Orchestra, 
JET 

7. Candy -0, Cars, ELEKTRA 

8. Songs Of Love, Anita Ward, JUANA 

9. Back To The Egg, Wings, COLUMBIA 

10. Dynasty, Kiss, CASABLANCA 

TOP ALBUMS -20 Years Ago 

1. Hair, Original Cast, RCA 

2. Romeo & Juliet, Soundtrack, 
CAPITOL 

3. Blood, Sweat & Tears, COLUMBIA 

4. This Is, Tom Jones, PARROT 

5. Age OCIf 

TY 
Aquarius, Fifth Dimension, 

S L 

6. A Warm Shade Of Ivory, Henry 
Mancini & His Orchestra, VICTOR 

7. Nashville Skyline, Bob Dylan, 
COLUMBIA 

8. Tommy, Who, DECCA 

9. Bayou Country, Creedence 
Clearwater Revival, FANTASY 

10. ln-A- Gadda -Da -Vida, Iron Butterfly, 
ATCO 

COUNTRY SINGLES -10 Years Ago 

1. Amanda, Waylon Jennings, RCA 

2. Shadows In The Moonlight, Anne 
Murray, CAPITOL 

3. You're The Only One, Dolly Parton, 
RCA 

4. (Ghost) Riders In The Sky, Johnny 
Cash, COLUMBIA 

5. I Can't Feel You Anymore, Loretta 
Lynn, MCA 

6. Save The Last Dance For Me, 
Emmylou Harris, WARNER BROS. 

7. Nobody Likes Sad Songs, Ronnie 
Milsap, RCA 

8. She Believes In Me, Kenny Rogers, 
UNITED ARTISTS 

9. Suspicions, Eddie Rabbitt, ELEKTRA 

10. Simple Little Words, Cristy Lane, Ls 

SOUL SINGLES -10 Years Ago 

1. Ring My Bell, Anita Ward, JUANA 

2. Bad Girls, Donna Summer, 
CASABLANCA 

3. Boogie Wonderland, Earth, Wind & 
Fire With the Emotions, ARC 

4. Chase Me, Con Funk Shun, MERCURY 

5. You Gonna Make Me Love 
Somebody Else, The Jones Girls, 
P.I.R. 

6. Turn Off The Lights, Teddy 
Pendergrass, CBS 

7. Good Times, Chic, ATLANTIC 

8. Ain't No Stoppin' Us Now, 
McFadden & Whitehead, P.I.R. 

9. I Wanna Be With You, Isley 
Brothers, T.NECK 

10. Do You Wanna' Go Party, KC & the 
Sunshine Band, TK 

DIO 

Stations Discover Networking Has Its Benefits 
BY CARYN BRUCE 

NEW YORK In Oakland, Calif., 
the Bay Area Rapid Transit system 
decorates the walls of its depots 
with group photographs of DJs 
from nine competing radio stations, 
plus other area media personalities. 

Until now, that might have been 
as close as you would have found 
any of the players in the highly com- 
petitive Bay Area radio market. But 
this summer they are getting to- 
gether to tell stories -not radio war 
stories but children's stories, to 
crowds of more than 1,500 kids each 
week at the Hilltop Mall summer 
reading program. 

Some say contact between neigh- 
bor stations benefits individual sta- 
tions as well as the designated 
cause. "It's healthy to get to know 
who's in the game with you," says Jim 
Sheehan, promotion director for top 40 
KXXX -FM (X100) San Francisco. 
"And if the whole is greater than the 
sum of its parts, all the better." 

But aside from a group television 
spot and the group photo, contact 
among Bay Area stations is limited. 
Each has its own story to read. Each 
has its own week to promote the 
program. "We might go so far as 
saying we are joining other Bay 
Area stations in the event," Shee- 
han says, "but we would never men- 
tion other stations on the air." 

Some markets saw the need for 
unified trade groups years ago. The 
Milwaukee Area Radio Stations 
group, developed in 1974, consists 
of 18 stations. Its most recent en- 
deavor has been a combined effort 
to improve their city's image. The 
campaign, called See What You've 
Been Missing, Milwaukee, was 
launched in October with a local ad- 
vertising agency. Each MARS sta- 
tion committed 12 60- second spots 
per week throughout the year for 
the campaign. 

Though the main purpose of 
MARS is "to increase the market 
revenue for radio as a whole," says 
organization VP and WOKY /WMIL 
GM Brian Ongaro, the group is also 
a boon to community service. Over 
the years, member stations have 
contributed to Milwaukee's Lake- 
front Festival of the Arts, the local 
blood center, and the city's school 
for problem children. 

In addition, the group encourages 
communication among competitors. 
"We talk a lot in our meetings about 
the problems of down -selling each 
others' stations," Ongaro says. 
"And through the organization, the 
GMs all know each other well 
enough to approach each other 
when there seems to be a problem." 

Similarly, stations in Grand Rap- 
ids, Mich., incorporated an organiza- 
tion of radio broadcasters in 1985 
and met informally before that. 
"The biggest challenge in the group 
is getting everybody going in the 
same direction," says the group's 
president and WOOD GM James P. 
White. Like MARS, the group in- 
volves all member stations in vari- 
ous community events, such as the 
fall "Celebration On The Grand" 
festival. It also helped make Grand 
Rapids one of the most successful 
markets for the Radio Futures' 
Committee's 30- seconds -of- silence 
campaign. 

But stations in other markets 

would rather stay as far away from 
their competitors as possible. "[Co- 
operation] takes the fun out of ra- 
dio," says Jim Robertson, PD of 
country KIKK Houston, a highly 
competitive market with two or 
three stations in each format. Al- 
though Houston also has a broad- 
casters' organization, Robertson 
says, "It would take nothing short 
of a natural disaster to get stations 
in our market together." 

In areas without organized 
groups, telethons and auctions have 
brought stations together. Classic 
rock WKFM Syracuse, N.Y., and al- 
bum rival WAQX were both in- 
volved with a June 17 -18 arthritis 
telethon. Although Syracuse sta- 
tions rarely talk to each other, 
WAQX PD Lorraine Rapp says, 
"We don't let the competition in ra- 
dio get in the way of a good deed." 

Top 40 WABB -FM Mobile, Ala., 
reached out to Gulf Coast listeners 
to raise money for a bone marrow 
transplant for a listener through a 

seven -day radiothon that began 
June 5. In order to reach everyone 
necessary, says PD Leslie Fram, 
WABB -FM needed the support of 
the other stations in the market. So 
on the last morning of the cam- 
paign, five stations simulcast each 

I PROMOTIONS 

others' personalities and raised 
$97,000 for the transplant. "There's 
always the fear of giving the other 
stations publicity," Fram says. 
"But, more importantly, we were 
able to use each other's reputations 
to reach our goal." 

OLD MOVIES 

In response to the June 17 column 
on radio /movie tie -ins, Jim Kelso, 
head of the broadcasting depart- 
ment at Lenior Community College 
in Kinston, N.C., writes, "I used 
screen ads in the late 1950s at 

WFAI Fayetteville, N.C. The ad ran 
at the old Fox Drive -in and the Mir- 
acle Theatre downtown. It got quite 
embarrassing as the ad outlasted 
my tenure at that station. It contin- 
ued to run until I left that market 10 
years later in 1968." 

IDEA MILL 
When top 40 WRQX (Q107) Wash- 

ington, D.C., evening jock Danny 
Wright was "forbidden" to go to the 
local Bon Jovi concert, he asked lis- 
teners to send in the 2,000 complaint 
letters he needed to change his PD's 
mind. One of the letter writers will 
accompany Wright to the concert. 

Album rock KSHE St. Louis 
raised more than $50,000 for Cardi- 
nal Glennon Children's Hospital at a 
Scoops Of Fun ice cream celebration 
with appearances by some of the 
original cast of "Leave It To Bea- 
ver" ... Classical WQXR -AM -FM 
New York celebrates its first move 
since 1950 with a sidewalk concert 
under the stars Thursday (13). 

This poster, plastered in California's Bay Area Rapid Transit system depots, features area media personalities acting out 
stories they'll read this summer at the Bay Area's Hilltop Mall. Shown, from left, are KITS' Lori Thompson; KMEL's Rene! 
Lewis; KIOI's Rick Shaw; KOIT's Vickie Jenkins; KSOL's Billy Ocean; KKSF's Janice Wright with Willie Wright- Sugarman; 
KSFO's Celeste Perry with Kekoa O'Brien; KCBS' Paula Drake; KTVU -TV's Miss Sharon from "Romper Room "; and top 
40 KXXX's Chuck Geiger with Daniel and Melissa Geiger. 

N/T PROLIFERATES IN NATION'S TOP MARKETS 
(Continued from page 12) 

styles isn't that different from the 
fractionalization that took place in 
music radio over the last two de- 
cades. But so far, those connected 
with the format think that looking 
for a niche will expand the format's 
audience, not fragment it as was the 
case with music radio. 

In Atlanta, longtime format lead- 
er WSB contends with N/T 
WGST -which recently moved to a 
new frequency -and new all -news 
outlet WCNN, as well as several 
suburban business N/T outlets. But 
WSB GM Bob Neil says he's not too 
worried about the competition. 
"WSB has been around for some- 
thing like 70 years. WSB is Atlanta. 
We don't spend too much time fo- 
cusing on our competitors. We fo- 
cus on ourselves and on the needs of 
the listener." 

WGST station manager Eric Sei- 
del says his station can compete by 
going "for the more upscale listen- 
er. WSB is more blue -collar." If 
there is a problem, he says, "it's 
simply getting the baby boomers 
back over to AM; they don't know 
we exist. My daughters are 15 and 
18. If I didn't have this job, they 
wouldn't know what AM was." 

What WSB's Neil doesn't think 
there's room for is all -news. "People 
live in the Sun Belt to get away 
from the seriousness of the North- 
east. We don't have the violence or 
political intrigue. The garbage gets 
picked up once a week. It's a nice 
place to live." But WCNN OM John 
Wheeling says, "This is a big com- 
mute city and there are a lot of 
news customers out there." 

Then there's Denver, where long- 
time talk monolith KOA has direct 
competition again. Only several 
months after the sign -off of KNUS, 
one of that station's host /produc- 
ers, John Wark, is back as president 
of KNUS's new incarnation, KBXG. 

Although Denver has had eco- 
nomic problems in recent years, and 
although one of the market's recent 
attempts at business talk has fold- 
ed, Wark thinks KBXG can survive 
in an expensive format. At KNUS, 
he says, "I saw from the inside how 
things were mismanaged. We're not 
going to live the same life as KNUS. 
They went under because of cost, 
not revenue. Talk is very expensive. 

"I'm certain that a market of 2 
million can support two N/T sta- 
tions. Our station sounds different. 

Our audience is highly educated, 
physically active. They do things 
like go camping. We're catering to 
that audience. I think- the door is 
open. I don't think KOA is doing 
that great a job." 

Not surprisingly, KOA PD Bruce 
Kamen's reaction to KBXG bears a 
certain resemblance to Neil's take 
on his competition. "I don't think 
KBX will have much impact on our 
audience share. KOA consistently 
leads with talk in this market. It 
serves the community and has been 
around for years. I'd rather be in 
the leadership position and have 
KBX react to us." 

How do advertising agencies feel 
about the N/T format's expansion? 
One media buyer, who asked not to 
be named, says that because he 
buys demographics, not formats, 
there may be indeed be room. He 
says his cohorts "don't care if we 
buy three or four talk stations in 
one market as long as they're able 
to deliver the audience. I know that 
talk is catching on in a big way ... I 
see it in the spots themselves be- 
cause a lot of advertisers are mim- 
icking the talk radio call -in shows as 
a way to sell products." 
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Compiled from a national 

TITLE 
sample of radio playlists. ARTIST 

LABEL & NUMBER /DISTRIBUTING LABEL 

1 I 1 9 

* * No. 1 * * 
IF YOU DONT KNOW ME BY NOW SIMPLY RED 
ELEI(7RA 7 -69297 4 weeks at No. One 

THIS 2 2 6 10 
TIME I KNOW IT'S FOR REAL DONNA SUMMER 

ATLANTIC 7 -88899 

UNBORN 3 3 5 9 
HEART DAN HILL 

COLUMBIA 38 -68754 

4 4 2 12 
CRY WATERFRONT 
POLYDOR 871 110-7/POLYGRAM 

ED 7 9 11 
I'LL BE LOVING YOU (FOREVER) NEW KIDS ON THE BLOCK 
COLUMBIA 38 -68671 

6 5 3 11 
WHERE ARE YOU NOW? JIMMY HARNEN WITH SYNCH 
WTG 31 -68625 

7 6 4 15 
EVERLASTI 

G 
LOVE HOWARD JONES 

® 10 13 8 MPITÓRAV 
E FACE PAUL MCCARTNEY 

9 8 7 11 
KEEP EACH OTHER WARM BARRY MANILOW 
ARISTA I -9838 

WAITING 10 11 14 9 
GAME SWING OUT SISTER 

FONTANA 874 190 .7 / POLYGRAM 

11 9 8 15 
EMMIIS5S01Y805U LIKE CRAZY NATALIE COLE 

12 O 
15 19 8 

WE CAN LAST FOREVER 
REPRISE 7 -22985 

CHICAGO 

MY 13 14 21 9 
ONE TEMPTATION MICA PARIS 

ISLAND 799252 /ATLANTIC 

14 13 10 22 
SEC OND CHANCE THIRTY EIGHT SPECIAL 

1273 

15 12 11 13 
FOREVER YOUR GIRL PAULA ABDUL 
VIRGIN 799230 

ló 21 26 6 
sEXPR-ESSSYO UR SEBLRFos MADONNA 

( 1/ 19 25 8 
ROOMS ON FIRE STEVIE NICKS 
MODERN 7- 99216 /ATLANTIC aOTHE 25 33 3 

END OF THE INNOCENCE DON HENLEY 
GEFFEN 7 -22925 

19 16 16 22 
WIND BENEATH MY WINGS 
ATLANTIC 7 -88972 

BETTE MIDLER 

CD 24 31 4 
SOULBPRO6ID9 R MICHAEL BOLTON 

21 17 15 14 
THINKING OF YOU SA -FIRE 
CUTTING 872 502-7/POLYGRAM 

MOTROUBLE LL 27 28 6 
ME 10,000 MANIACS 

ELENTRA 7 -69298 

23 23 23 7 
INTO THE NIGHT BENNY MARDONES 
POLYDOR 889 368.7/POLYGRAM 

CD 30 - 2 DONT WANNA LOSE YOU GLORIA ESTEFAN 
EPIC 34 -68959 /E.P A. 

25 18 18 19 
AFTER ALL CHER & PETER CETERA 
GEFFEN 7 -27529 

26 26 27 5 
DARLIN' 
WING 871 /POLYGRAM 

VANESSA WILLIAMS 

Z% 34 - 2 

***POWER PICK * * * 
RIGH021 

9 
T HERE WAITING RICHARD MARX 

EMI 5 0 28 29 4 
GOOD THING FINE YOUNG CANNIBALS 

29 20 12 14 
THROUGH THE STORM ARETHA FRANKLIN & ELTON JOHN 
ARISTA 1 -9809 0 32 32 4 rSePELL 328.7/ POLYGRAM 

DEON ESTUS OTHE 31 31 35 5 
DOCTOR THE DOOBIE BROTHERS 

CAPITOL 44376 

32 22 17 12 
TDHE BEST YEARS OF OUR LIVES NEIL DIAMOND 

33 29 22 12 

SOLDDIER3OF LOVE DONNY OSMOND 

34 37 37 5 
ON THE BEACH CHRIS REA 
GEFFEN 7 -22938 

HOW'M 35 39 45 4 
I GONNA SLEEP TIM FINN 

CAPITOL 44339 

36 33 24 16 
TALK IT OVER 
RCA 8802 

GRAYSON HUGH 

37 35 20 13 
GIVING UP ON LOVE RICK ASTLEY 
RCA 8872 

38 36 38 6 
ANYTHING CAN HAPPEN 
CHRYSALIS 43365 

WAS (NOT WAS) 

39 
50 

2 SACRED EMOTION DONNY OSMOND 

40 40 43 4 
ALL 

IOR 
NOTHING AT ALL AL JARREAU 

4L 43 - 2 NO MORES RHYME DEBBIE GIBSON 

42 38 30 15 
CITY STREETS CAROLE KING 

43 O NEW , 1 

***HOT SHOT DEBUT*** 
COMFORT OF STRANGERS 
VIRGIN 7 -99224 

JULIA FORDHAM 

44 44 47' 3 
I DROVE ALL NIGHT CYNDI LAUPER 
EPIC 34- 68759 /EPA. 

45 46 46 3 
COME TO ME HIROSHIMA 
EPIC 34- 68890,E PA 

46 ONEW ' 1 
E 

M 
LICCA 

5ENC3657 

TO KILL GLADYS KNIGHT 

47 48 48 3 
TOY SOLDIERS MARTIKA 
COLUMBIA 38 -68747 

48 49 49 3 
DANCING H THE LION ANDREAS VOLLENWEIDER DDANCBIN G 

49 47 36 19 
ORINOCO FLOW (SAIL AWAY) ENYA 
GEFFEN 7-27633 

50 45 34 18 
LIKE A PRAYER MADONNA 
SIRE 7- 27539 /WARNER BROS. 

OProducts with the greatest airplay gains this week. Videoclip availability. 

LAURA NYRO LIVE AT THE BOTTOM LINE 

474144.A.AOL___ 
LAURA NYRO 

LIVE AT THE BOTTOM LINE 

CYPRUS WOODS 

A SINGER /SONGWRITER 
OF EXCEPTIONAL 
POWER AND VISION 

LIVE AT THE BOTTOM LINE 
HER NEW RECORD... 
RECORDED LATE LAST YEAR, 
CONTAINS EIGHT 
BRAND NEW SONGS, 
AS WELL AS, CLASSICS LIKE 
"WEDDING BELL BLUES," 
"AND WHEN I DIE " & 
"STONED SOUL PICNIC." 

THE CRITICS SAID THIS 
ABOUT HER SHOWS: 
"One of the most original 
challenging and soulful POP 
voices of the last two decades" 

Billboard 

"She remains one of the most 
gifted and effecting figures 
of the modern POP era" 

L.A. Times 

"No other POP -Music figure 
of the era has had a more lasting 
influence on Urban Music" 

N.Y. Times 

THE 
7/7 
7/8 
7/13 
7/20 
7/21 
7/22 
8/4 -5 -6 
8/8 
8/12 
8/13 
8/16 
8/18 -19 
8/23 
8/31 
9/1 -2 

CURRENT TOUR: 
H A R T F O R D , C T 
L E N O X M A 
P I T T S B U R G H , P A 
I N D I A N A P O L I S , I N 

M A D I S O N , WI 
C H I C A G O , I L 

S AN FRANCISCO, CA 
S A C R A M E N T O , C A 
H A R T M I 

S A N D I E G O , C A 
E N T U R A , C A 

L O S A N G E L E S , C A 
B O U L D E R , CO 
N EW Y O R K C I T Y , N Y 

N EW Y O R K C I T Y , N Y 

Representation -David Bendett Artists. Inc. In Association With Roscoe Harring 
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Compiled from national album rock 

TITLE 
radio airplay reports. ARTIST 

LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 1 4 

* * No. 1 * * 
THE END OF THE INNOCENCE DON HENLEY 
GEFFEN 7 -22925 3 weeks at No. One 

2 2 3 7 
BROTHER OF MINE ANDERSON,BRUFORD,WAKEMAN,HOWE 
ARISTA LP CUT 

3 4 6 4 
AA FRIEND IS A FRIEND PETE TOWNSHEND 

NIC LP 

4 5 5 7 
DON'T SAY YOU LOVE ME BILLY SQUIER 
CAPITOL 44420 Q 

5 3 2 11 
RUNNIN' DOWN A DREAM 
MCA LP CUT 

TOM PETTY 

6 6 4 7 
WORLD IN MOTION JACKSON BROWNE 

7 7 9 7 NEED UTTLE TASTE OF LOVE THE DOOBIE BROTHERS 

8 8 13 5 
CPROSSFIREA STEVIE RAY VAUGHAN & DOUBLE TROUBLE 

LP 

9 9 12 10 
SO ALIVE LOVE AND ROCKETS 
RCA 

10 10 17 4 FORGET ME NOT BAD ENGLISH 
EPIC LP CUT /E.P.A. 

n 11 8 9 CIBSYASSSOCIATED4- 68891 /E.P.A. 
HENRY LEE SUMMER 

12 12 14 9 
HEADED FOR A HEARTBREAK 
ATLANTIC 7 -88922 

WINGER 

13 15 19 6 
LET THE DAY BEGIN THE CALL 

14 16 18 5 
ONoTHE LINE TANGIER 

LP cur 

15 17 15 8 THaE WARN0TOF 
A NAIL TODD RUNDGREN 

LIE 16 18 20 5 
FGH 

ATLANTTLTIC 7 -I88874 
TER WHITE LION 

17 13 7 11 
ROOMS ON16/AATLANTIC STEVIE NICKS 

18 14 10 9 
MARTHA SAY JOHN COUGAR MELLENCAMP 
MERCURY LP CUT / POLYGRAM 

19 24 - 2 I WILL NOT GO QUIETLY DON HENLEY 
GEFFEN LP CUT 

20 19 11 10 
I WANT IT ALL QUEEN 
CAPITOL 44372 

SUN 21 22 29 4 
KING THE CULT 

SIRE LP CUT /REPRISE 

® 23 32 3 
IISSLLANDw99N99/STLANTIC 

U2 

23 20 21 9 TRODUABL EMEE 10,000 MANIACS 

24 21 22 11 
IS THIS LOVE? KING SWAMP 
VIRGIN 7 -99212 

FREE 25 32 41 11 

* * * POWER TRACK*** 
FALLIN' TOM PETTY 

MCA LP CUT 

26 26 30 4 
STATESBORO BLUES THE ALLMAN BROTHERS 
POLYDOR LP CUT POLYGRAM 0 29 34 5 SMOOTRHoUP CUT 

BULLETBOYS 

28 27 24 11 
FFASCINATION STREET THE CURE 

29 25 23 8 
LAYY OUR HAN SON ME BON JOVI 

O/¡11 JV 30 43 3 
HEAVEN WARRANT 
COLUMBIA LP CUT 

31 35 35 5 BAANND 8I88á3 
SKID ROW 

32 28 16 9 
THE 

DOCTOR THE DOOBIE BROTHERS 

O 33 44 3 MISTA BONE GREAT WHITE 
CAPITOL LP CUT 

® 40 - 2 ADTLANTICLPCUT 
PETE TOWNSHEND /THE WHO 

0 37 46 3 LONG 
WAY TO GO 

CUT/ATLANTIC 
STEVIE NICKS 

36 36 40 5 
MY PARADISE THE OUTFIELD 
COLUMBIA 38 -68943 

37 38 36 16 
ONCE BITTEN TWICE SHY GREAT WHITE 
CAPITOL 44366 

38 31 28 15 
FIBRE WOMAN RIB THE CULT 

® 46 - 2 JACCKIE BROWN 
YGRAM 

JOHN COUGAR MELLENCAMP 

® 44 49 3 
YOU DON'T GET MUCH (WITHOUT GIVING) BODEANS 
SLASH LP CUT/REPRISE 

41 34 26 8 
MY BRAVE FACE PAUL MCCARTNEY 
CAPITOL 44367 

42 42 39 5 
ONE GOOD LOVER RED SIREN 

43 43 47 3 
WALKING SHOES TORA TORA 
A&M LP CUT 

® 49 - 2 FIRE IC LP cur 
PETE TOWNSHEND /THE WHO 

0 47 - 2 WHO DO YOU LOVE KINGDOM COME 
POLYDOR LP CUT / POLYGRAM 

46 45 - 2 
KING FOR A DAY XTC 
GEFFEN 7 -22953 

47 39 25 11 
SATISFIED 
EMI 50189 

RICHARD MARX 

48 41 27 14 
I WON'T BACK DOWN TOM PETTY 
MCA 53369 

49 50 - 2 COMING DOWN TONIGHT THIRTY EIGHT SPECIAL 
A &M 1424 

® RE -ENTRY 6 
LET IT ALL HANG OUT JOHN COUGAR MELLENCAMP 
MERCURY CD CUT POLYGRAM 

OTracks with the greatest airplay gains this week. The Flashmaker is the highest- debuting track of the week. 
The Power Track is the track on the chart that shows the largest increase in airplay over the week before. 
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NBC Networks Adds 17 Business Bits 
Programmers Worry About Overcrowded Format 

BY CRAIG ROSEN 
LOS ANGELES With NBC Radio 
Networks' addition of 17 daily busi- 
ness reports, set to debut July 10 
(Billboard, July 8), the profile and 
stakes of syndicated and network 
business news radio continue to rise. 
Close to 350 stations are already run- 
ning shortform business packages in- 
cluding Dow Jones & Co.'s "Wall 
Street Journal Reports," Public In- 
terest Affiliates' "Crain's Business 
Report," and "FNN Business Ra- 
dio." 

Westwood One -owned NBC Radio 
apparently couldn't ignore the fact 
that business radio is a hot commod- 
ity. "We have been hearing for a long 
time that one of the things [affiliates] 
want is more business reports, partic- 
ularly thè brief one -minute reports," 
says WW1 VP of news Ron Nessen. 
"The fact that there are a number of 
services with similar shows suggest 
that there is a desire among stations 
for daily business reports." 

NBC's "The Business Minute" is 
produced by cable television network 
CNBC and newspaper Investor's 
Daily. The CNBC-produced reports, 
originating from CNBC's Fort Lee, 
N.J., headquarters, will run six times 
a day in morning drive from 5:25- 
10:25 a.m. and will be achored by a ro- 
tation of hosts, including Kathleen 
Campion, Leslie Carde, Neil P. Ca- 
vuto, and Ted David. The Investor's 
Daily- produced reports, hosted by 
Jim Newman, will originate from the 
floor of the Pacific Stock Exchange 
in Los Angeles and will be available 
hourly from 11:25 a.m.-9:25 p.m. ET. 

Nessen says the arrangements 
with CNBC and Investor's Daily are 
ideal. NBC Radio already had a rela- 
tionship with Investor's Daily as an 
advertiser, and CNBC is related to 
NBC-TV. [Even though NBC Radio is 
owned by WW1, Nessen insists the 
radio and television networks' ties 
reach beyond the name.] 

Nessen says that if the program- 
ming- available on a barter basis 
with NBC retaining a one -minute 
commercial for every "Business Min - 
ute" -clears 200 -250 stations with 
good representation in the top 25 
markets, it would be "pretty success- 
ful." Competitors, however, are fear- 
ful the business radio marketplace is 
becoming overcrowded. 

"Someone gets a hold of an idea, 
they see a spark and all of a sudden 
everyone wants to jump on the 
genre," says Interest Affiliates presi- 
dent Brad Saul. "There is no ques- 
tion that America is interested in 
more business information. But is 
NBC really providing something that 
the local major market stations can't 
deliver themsleves ?" 

He also asks, "How many players 
can exist in this marketplace? I'm not 
sure there is room for CBS, NBC, 
FNN Business Radio, `Wall Street 
Journal Report,' `Dow Jones Report' 
[WSJR's pared -down one -minute FM- 
oriented programming], Money Ra- 
dio, and Business Radio Network." 

PIA's "Crain's Business Report," 
which has been offered since October 
1987 as both single daily 90- second 
features and a half -hour weekend re- 
view and is currently heard on 107 
stations in 20 of the top 25 markets, 
takes a different approach than the 

other business programming ser- 
vices, Saul says. He likens Crain's 
feature-oriented programming to the 
front half of a newspaper business 

by Craig Rosen 

section and its competitors-con - 
cerned, he says, with stock market 
figures -to the back pages. 

"I'm not surprised. There is de- 
mand and there is interest," says an- 
other competitor, who asked not to be 
named, upon hearing of NBC's en- 
trance into shortform business pro- 
gramming. "They've got the stations 
in place that they can easily tap into, 

FOR WEEK ENDING JULY 15, 1989 

but at the same time, it is becoming 
an increasingly crowded market- 
place. How many players can the 
market sustain ?" 

The longest- running syndicated 
business news programming is the 
Dow Jones & Co.'s "Wall Street Jour- 
nal Report," which has been available 
for close to nine years. The two-min- 
ute reports, distributed by ABC, air 
18 times each weekday. It is are now 
heard on 102 stations in 47 of the top 
50 markets. WSJR's FM- oriented 
"Dow Jones Report," launched in Oc- 
tober 1987, is now up to 43 affiliates 
with 26 in top 50 markets. 

Relative newcomer "FNN Busi- 
ness Radio," a joint venture between 
cable television's Financial News 
Network and Starstream Communi- 
cations, has 92 affiliates with 30 in 
the top 50 markets. VP of affiliate re- 
lations Mary Clunis isn't worried 
about the new competition from 
NBC, since FNN encourages affili- 

(Continued on next page) 
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TITLE College Radio Airplay Reports. ARTIST T 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 1 11 

* * NO. 1 * * 
SO ALIVE 

96 LOVE 4A AND 
at 

2 3 4 7 DISAPPOINTED PUBLIC IMAGE LTD. 
LP CUT 

O 11 14 4 HERE ACOMES YOUR MAN PIXIES 
7-69287 

4 7 9 7 UNDER 
CUT 

GOD TIN MACHINE 

5 6 6 9 SEE A LITTLE UGHT BOB MOULD 
VIRGIN LP CUT 

6 5 8 8 
OH DADDY ADRIAN BELEW 
ATLANTIC LP CUT 

7 10 11 5 
WAITING FOR MARY PERE UBU 
FONTANA LP CUT / POLYGRAM 

8 2 5 9 
EARDRUM BUZZ WIRE 
MUTE 7 -5040 /ENIGMA 

9 8 3 8 
ÉRODUABLEMB 10,000 MANIACS 

O 
15 18 4 

LMET 
LTCHE T 

DAY BEGIN THE CALL 

11 13 17 3 
INTERESTING DRUG MORRISSEY 
SIRE LP CUT /WARNER BROS. 

12 17 13 8 KING FOR A DAY XTC 

13 14 15 7 
THE BEAT (EN) GENERATION THE THE 
EPIC LP CUT /E..A. 

14 18 24 4 TAKE A BACK SIMPLE MINDS 

15 ' NEW 1 
CHANNEL Z B -5215 
REPRISE LPCUr 

16 4 2 13 
FASCINATION AT93ON STREET THE CURE 

Ol 24 25 3 
LOVE SONG THE CURE 

18 16 16 17 Tr D THING FINE YOUNG CANNIBALS 

19 9 7 7 
SHAKE THAT COSMIC THING B -5215 
SIRE LP 

20 12 10 10 
PET SEMATARY THE RAMONES 
SIRE 7-22911 /WARNER BROS. 

21 O' NEW 1 
SUN KING THE CULT 
SIRE LP CUT /REPRISE ® 23 2 HA 
A &M 143RD 

SUN INDIO 
1 

® 26 - 2 
RADIO SILENCE BORIS GREBENSHIKOV 
COLUMBIA LP CUT 

BATDANCE 24 27 30 3 
(FROM "BATMAN ") PRINCE 

WARNER BROS. 7 -22924 

O NEW . 1 
YOU DON'T GE MUCH BODEANS 

® 28 - 2 
DONS LMAKE ME DREAM ABOUT YOU CHRIS ISAAK 

0 30 - 2 EVERLASTING LOVE U2 
ISLAND LP CUT 

28 22 23 4 
PRAYING TO A NEW GOD 
GEFFEN 7 -22969 

WANG CHUNG 

29 O, NEW 1 
WHEN 

LP 
TCUT E H HAMMER CAME TO TOWN HOUSE OF FREAKS 

RHINO 

3O NEWS I LET'S GO ROUND THERE THE DARLING BUDS 
EPIC LP CUT /E.PA 

Billboa d, copyright 1989. Q Tracks with the greatest airplay gains this week. 
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&DID 
NETWORKS AND SYNDICATIONS 
(Continued from preceding page) 

ates to sell spots to local advertisers, 
while NBC will retain spots for na- 
tional advertisers. "I don't think it 
will affect the station we have on, nor 
will it affect the stations we are 
working to get on," Clunis says. 

Despite NBC's move into business 
programming, don't look for CBS 
Radio Networks, which currently 
runs the three -minute "Today In 
Business" at the close of the market, 
to follow NBC's lead and beef up its 
business coverage. "Business news is 
hot right now," says says VP of pro- 
gramming Frank Murphy, "but we 
are not planning on expanding at this 
time." 

ALL- DAY BUSINESS 

While NBC enters the shortform 

business game, three 24- hour -a-day 
satellite -delivered business services 
continue to grow. The Colorado - 
Springs, Colo.-based Business Radio 
Network now has 38 affiliates with 
nine in the top 20 markets. 

The Anaheim, Calif.-based Money 
Radio Network, which recently 
merged with Spectrum Enterprises 
and went public, has 15 affiliates. 
Five of those are full time, with the 
remaining stations using eight hours 
or more. The newer, Los Angeles - 
based Financial Business Network, 
which debuted in April, is now heard 
on eight stations. A fourth 24-hour -a- 
day business service, Boston -based 
Business News Network, folded ear- 
lier this year. 
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CABLE TIES 

NBC Radio's pairing with CNBC 
for "The Business Minute" continues 
the trend of cable television entities 
mingling with radio networks and 
syndication. FBN was originally ca- 
ble TV programmer Financial News 
Network's parent company, but 
there is no longer a link between the 
two companies (Billboard, January 
28). 

Cable TV's FNN, however, is 
linked to radio's "FNN Business Ra- 
dio"; Transtar offers both CNN 
Headline News and CNN Radio 
News (Billboard, June 3); and TNNR, 
owned by Group W Satellite Commu- 
nications and Opryland USC Inc., is a 
spin-off of cable TV's TNN. 

NEW AVM PRODUCER 

Bruce Goldberg, former VP of cre- 
ative marketing for Premiere Radio 
Networks, is the new producer of 
ABC Radio Network's "American 
Top 40 With Shadoe Stevens," re- 
placing David Nichol. Robert T. 
Durkee also signs on at "AT40" as a 
statistician /writer. 

CALENDAR 

Below is a weekly calendar of up- 
coming network and syndicated 
music specials. Shows with multi- 
ple dates indicate that local sta- 
tions have option of broadcast time 
and dates. 

July 14-16, The Kinks, The British 
Invasion Series, United Stations Pro- 
gramming Network special series, 90 
minutes. 

July 14-15, Rosette, On The Radio, 
On The Radio Broadcasting, one 
hour. 

July 14 -16, Bobby Colomby /Noel 
Neil /Christine Keeler, Cruisin' 
America With Cousin Brucie, CBS 
RadioRadio, three hours. 

July 14 -16, 10dB, On The Move 
With Tom Joyner, CBS RadioRadio, 
three hours. 

July 14 -16, Alice Cooper, Metal- 

shop, MJI Broadcasting, one hour. 
July 14-16, Surface, Star Beat, MJI 

Broadcasting, one hour. 
July 14-16, Kim Basinger /Cyndi 

Lauper /Donna Summer, Party 
America, Cutler Productions, two 
hours. 

July 14 -16, The Tom Petty Story, 
The Weekly Special, United Stations, 
90 minutes. 

July 15-16, Kool Moe Dee /Donna 
Allen /Eugene Wilde / "Lethal 
Weapon II," RadioScope, Lee Bailey 
Communications, one hour. 

July 16, Doobie Brothers /Stevie 
Ray Vaughan /Bad English, Power - 
cuts, Global Satellite Network, two 
hours. 

July 17 -23, Chevy Chase /Bill Mur- 
ray, National Lampoon Original Ra- 
dio Hour, Premiere Radio Networks, 
30 minutes. 

July 17 -23, Allman Brothers Ret- 
rospective, Part 1, King Biscuit 
Flower Hour, DIR Broadcasting, one 
hour. 

July 17 -23, Rosanne Cash, Listen 
In With Lon Helton, Westwood One 
Radio Networks, one hour. 

July 17 -23, Steps Ahead, The Jazz 
Show With David Sanborn, 
Westwood One Radio Networks, two 
hours. 

July 17 -23, Jimmy Page, Super- 
stars Rock Concert Series, Westwood 
One Radio Networks, 90 minutes. 

July 17 -23, Maximum Voltage: 
Wasp, High Voltage, Westwood One 
Radio Networks, two hours. 

July 17 -23, ELO /Traffic /Eddie 
Money, Classic Cuts, MJI Broadcast- 
ing, one hour. 

July 17 -23, Billy Squier, Rock To- 
day, MJI Broadcasting, one hour. 

July 17 -23, Southern Pacific, 
Country Today, MJI Broadcasting, 
one hour. 

July 17 -23, The Who, Part 2, Off 
The Record with Mary Turner, 
Westwood One Radio Networks, one 
hour. 

July 17 -23, Sylvia, Westwood One 
Presents, Westwood One Radio Net- 
works, one hour. 

DHOADCAST SERVICES 

GET YOUR 
MESSAGE TO 
KEY RADIO 

STATION 
PERSONNEL. 

PLACE YOUR AD 
TODAY. 
CALL 

1 (800) 223 -7524 
ASK FOR 

a,10 6u.G4'5?.6'f 
JEFF SERRETTE 

IN NY STATE 
1 (212) 536 -5174 

RADIO -INFORMER 
A Sensational prep sheet for you! 

Trivia, birthdays, & more! 
Free sample: 

Call 604 -438 -7673 
Or Write: Box 258, 
Custer, WA 98240 

RECORDS WANTED 
LP's from 50's and 60's - Rock, R &B, 
Sax, Instrument Surf, Doo -Wop and 
60's Girl Groups. 

Robert 
(213) 851 -9511 or write: 

P.O. Box 361082 
Los Angeles, CA 90036 -9682 

AFFORDABLE QUALITY 
Promos -Sweepers -Power ID's 

Custom Promotional Packages 
Put our major market team to work 

for your station! 
k; 

, O( CREAM MIMES (7133) 

242 -4171 

PIONEER' 
PRESENTS 

0 

n 

Zm 

FM JAPAN 
81.3 FM 
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Billboard 
FOR WEEK ENDING 
JULY 15, 1989 POWER PLAYLIST1 

PLATINUM -- Stations with a weekly cume 
audience of more than 1 million. 

GOLD - Stations with a weekly cume 
audience between 500,000 and 1 million. 

SILVER-Stations with a weekly cume 
audience between 250,000 and 500,000. 

CURRENT PLAYLISTS OF THE NATION'S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS 
PLATINUM 

New York 0.M.: Steve Kingston 
I 1 New Kids On The Block, I'll Be Loving 
2 2 Bette Midler, Wind Beneath My Wings 
3 3 Donna Summer, This Time I Know Its F 

4 4 Madonna, Express Yourself 
5 5 Neneh Cherry, Buffalo Stance 
6 6 Bon Jovi, Lay Your Hands On Me 
7 7 Fine Young Cannibals, Good Thing 
8 B Soul 11 Soul, Keep On Movin' 
9 9 Pajama Party, Yo No Se 

10 10 Lita Ford (Duet With Ozzy Osbourn), 
11 11 Benny Mandones, Into The Night 
12 12 Paula Abdul, Forever Your Girl 

13 13 Milli Vanilli, Baby Don't Forget My N 

14 14 Expose What You Don't Know 
15 15 De La Soul, Me Myself And I 

16 16 Debbie Gibson, No More Rhyme 
17 17 Simply Red, If You Don't Know Me By N 

18 18 Prince, Batdance (From "Batman ") 
19 19 Martika, Toy Soldiers 
20 20 

Cyndi 
B, In My Eyes 

Ni21 21 ght 
22 Natal 

Lauper, 
Cote, Miss ou Like Crazy 

23 23 Bobby Brown, Every Little Step 
24 24 Richard Man, Satisfied 
25 25 Bobby Brown, On Our Own (From 
26 26 Dino, I Like It 
27 27 Jody Watley With Eric B. B Rakim Fri 
28 28 Mic Damian, Rock On (From "bream 
29 29 Skid Row, 18 And Life 
30 30 Gloria Estefan, Don't Wanna Lose You 

EX EX Richard Man, Right Here Waiting 

19 19 Jody Watley With Eric B. 6 Rakim, Fri 
20 20 Debbie Gibson, No More Rhyme 
21 21 De La Soul, Me Myself And I 

22 22 Paula Abdul, Cold Hearted 
23 23 Sa -Fire, Gonna Make It 
24 24 The Jackson Nothin (That Compares 2 
25 25 Soul II Soul. keep On Movin' 
26 26 Rab Base 8 DJ. E -Z Rock, )oy And Pai 
27 27 Robert Palmer, Tell Me I'm Not Dreami 
28 28 Aretha Franklin /W.Houston, It Isn't, 
29 29 Gloria Estefan, Don't Wanna Lose You 
30 30 Richard Man, Right Here Waiting 

(95.5wtj) 
New York P.D.: Gary Bryan 

I I Bette Midler, Wind Beneath My Wings 
2 2 Don Sumner, This Time I Know its F 

3 3 Benny Mardones, Into The Night 
4 4 Madonna, Express Yourself 
5 5 Simply Red, If You Don't Know Me By N 

6 6 New Kids On The Block he'll Be boving 
7 7 Neneh Cherry, Buffalo Stance 
8 8 Pajama Party, Yo No Se 
9 9 Lita Ford (Ouet With Ozzy Osbourn), 

10 10 Bon Jai, (-ay Your Hands On Me 
1l 11 Martika, Toy Soldiers 
12 12 Richard Man, Satisfied 
13 13 Expose, What You Don't Know 
IR IR Fine Yang Cannibals, Good Thing 
IS 15 Milli Vani d, Baby Don't Forget M 

16 16 Debbie Gibson, No More Rhyme 
17 17 Prince, Batdance (From "Batman ") 
18 18 Bobby Brown, Every Little Step 
19 19 Dino I Like 

Ni21 

21 
ght 

kke lt 
20 21 

ataCok Miss You Like Crazy 
22 22 Real Lite, Send Me An Angel '89 
23 23 Sweet Sensation Hooked On You 
24 24 Stevie B, In My Eyes 

25 25 Soul II Soul, Keep On Movin 
26 26 Gun N' Roses, Patience 
27 27 Michael Damien, Cover Of Love 
28 28 Bobby Brown, On Our Own (From 
29 29 Paule Abdul, Cold Hearted 
30 30 Cher I Peter Cetera, Alter All (Love 
31 31 Jody Watley With Eric B. & Rakim, Fri 
32 32 Richard Marx, Right Here Waiting 
33 33 Michael Bolton, Soul Provider 
34 34 Gloria Estefan, Don't Wanna Lose You 
EX EX Robert Palmer, Tell Me I'm Not Dreami 

Philadelphia P.D.: Charlie Quinn 
1 I Milli Vanilli, Baby Don't Forget My N 

2 2 Fine Yang Cannibals, Good Thing 
3 3 New Kids On The Block, l'Il Be Loving 
4 4 Madonna, Express Yourself 
5 5 Richard Man, Satisfied 
6 6 Donna Summer, This Time I Know It's F 

7 7 Natalie Cok, Miss You Like Crary 
8 8 Expose, What You Don't Know 
9 9 Bon Jour, Lay Your Hands On Me 

10 10 Martika, Toy Soldiers 
11 11 The Doobie Brothers, The Doctor 
12 12 Benny Mardones, Into The Night 
13 13 Prince, Batdance (From "Batman ") 
14 14 Simply Red, If You Don't Know Me By N 

15 15 Bobby Brown On Our Own From 
16 16 Soul I Soul, 

Brown, 
Main 

17 17 LL Cool 1, I'm That Type 01 Guy 
18 18 Cyndi Lauper, I Drove All Night 

19 19 Stevie B, In y Eyes 
20 20 Sweet Sensation, Hooked On You 
21 21 Paul McCartney, My Brave Face 
22 22 Tuer Petty, I Won't Back Down 
23 23 Karyn White, Secret Rendezvous 
24 24 Sa -Fire, Gonna Make It 
25 25 Debbie Gibson, No More Rhyme 
26 26 Warrant, Down Boys 
27 27 Jody Watley With Eric B. 8 Rakim, Fri 
28 28 Stevie Nicks, Rooms On Fire 
29 29 Michael Morales Who Do You Give Your 
30 30 Aretha Franklin/W.Houston, It Isn't, 
EX EX Love And Rockets, So Alive 
EX EX Richard Man, Right Here Waiting 
EX EX Gloria Estefan, Don't Wanna Lose You 
EX EX Dino, I Like It 
EX EX Paula Abdul, Cold Hearted 
EX EX Don Henley, The Ed Of The Innocence 
EX EX Rod Stewart, Crazy About Her 

K1ISFMI 102.7 

Los Angeles P.D.: Steve Rivers 
1 1 Miii Vanilli, Baby Don't Forget My N 

2 2 Neneh Cherry, Buffalo Stance 
3 3 Donna Summer, This Time I Know It's F 

4 4 Madonna, Express Yourself 
5 Natalie Cole, Miss You Like Crazy 
6 Bette Midler, Wind Beneath My Wings 6 

7 7 Martika, Toy Soldiers 
8 8 Fine Young Cannibals, Good Thing 
9 9 De La Soul Me Myself And I 

10 10 Simply Red, If You Don't Know Me By N 

11 II Richard Marx, Satisfied 
12 12 Dino I Like It 
13 13 Cyndi Lauper, I Drove All Night 
14 14 Expose, What You Don't Know 
15 15 Pence, Batdance (From "Batman ") 
16 16 Benny Mardones, Into The Night 
17 17 Love And Rockets, So Alive 
18 18 Stevie B, In My Eyes 
19 19 Real Life, Send Me An Angel '89 
20 20 Brown, On Our Own (From 
21 21 N ids 0e The Block, Hangion' Tough 
22 22 Whistle, Right Next To e 
23 23 Peter Gabriel, In Your Eyes (Theme Fr 
24 24 Karyn White, Secret Rendezvous 
25 25 Don Henley, The End Of The Innocence 
26 26 TKA, You Are The One 
27 27 Donny Osmond Sacred Emotion 
28 28 Dead or Alive, Come Home With Me Baby 
29 29 Debbie Gibson, No More Rhyme 
30 30 LL Cool 1, I'm That Type Of Guy 
EX EX Gloria Estefan, Don't Wanna Lose You 
EX EX Surface, Shower Me With Your Love 
EX EX Richard Marx, Right Here Waiting 
EX EX Paula Abdul, Cold Hearted 
EX EX Jerry Watley With Eric B. & Rakim, Fri 
EX EX Tam Petty, I Won't Back Down 
EX EX Rod Stewart, Crazy About Her 

GOLD 

Boston 

2 

1 1 

2 

3 3 

4 4 
5 5 

6 6 
7 7 

8 8 

9 9 
10 10 
11 11 

12 12 

13 13 
14 14 
15 15 
16 16 
17 17 

18 18 
19 19 
20 20 
21 21 
22 22 
23 23 
24 24 
25 25 
26 26 
27 27 
28 28 
29 29 
30 30 
31 31 
32 32 
33 33 
34 34 
35 35 
EX EX 
EX EX 
EX EX 
EX EX 
EX Fi 
EX EX 

EX EX 

EX EX 

EX EX 
EX EX 

EX EX 

EX EX 
EX EX 

EX EX 

EX EX 

EX EX 
EX EX 

108FM 
P.D.: Sunny Joe White 

Simply Red If You Don't Know Me By N 

Maria, Express Yourself 
Cyndi Lauper, I Drove All Night 

Milli Vanilli, Baby Don't Forget My N 

Martika, Toy Soldiers 
Rod Stewart, Crazy About Her 
10,000 Maniacs, Trouble Me 
Expose, What You Don't Know 
Karyn White, Secret Rendezvous 
Jody Watley With Eric B. S Rakim, Fri 
Bobby Brown, On Our Own (From 
Holly Johnson Love Train 
Love And Rockets, So Alive 
The Cult, Fire Woman 
De la Soul, Me Myself And I 

Sweet Sensation Hooked On You 
The Doobie Brothers, The Doctor 
Dino, I Like It 
Prince, Batdance (From "Batman ") 
Real Life Send Me An An el '89 
Steve Nicks, Rooms On Fare 
Bon lori, Lay Your Hands On Me 
Tom Petty, I Won't Back Down 
Paul McCartney My Brave Face 
Debbie Gibson, 

McCartney, 
More Rhyme 

Michael Morales, Who Do You Give Your 
Seduction You My One And Only (Tr 
Paula Abdul, Cold Hearted 
Sa -Fire, Gonna Make It 
LL Cool J, I'm That Type 01 Guy 
Michael Damian, Caver Of Lae 
Rosette Dressed For Success 

Donny Osmond, Sacred Emotion 
Don Henley, The End Of The Innocence 
The Jeff Healey Band, Angel Eyes 
Cher, If I Could Turn Back Time 
Soul II Soul, Keep On Movin' 
Richard Marx, Right Here Waiting 
Bow Kan, Harry Houdini 
Billy Squier, Don't Say You Love Me 
John Cougar Melncamp, Jackie Brown 
Gloria Estehn, Don't Wanna Lose You 
Henry Lee Summer, Hey Baby 
King Swamp, Is This Love 
Michael Balton, Soul Provider 
Aretha Franklin Houston, It Isn't, 
Robert Palmer, Tell Me I'm Not Dreami 
Dead or Alice, Come Home With Me Baby 
Chuckii Booker, Turned Away 
Peter Gabriel In Your Eyes (Theme Fr 
Stevie B, In My Eyes 
Mica Paris, My One Temptation 

Don Henley, The End Of The Innocence 
Animation, Calling It Love 
Donny Osmond, Sacred Emotion 
Dino, I Like It 
Paula Abdul, Cold Hearted 
John Cougar Melncamp, Jackie Brown 
Pete Townshend,A Friend Is A Friend iend 
Richard MenRiggTy 
LL Cool yppeef 

Gy Winger, Headed For A HeaO 
Guy 

Sa -Fire, Gonna Make It 
Karyn White, Secret Rendezvous 
King` Swamp, Is This Love 
Michael Bolton, Soul Provider 
U2 All I Want Is You 
Robert Palmer, Tell Me I'm Not Dreami 
Surface, Shower Me With Your Love 
Tammy Page, A Zillion Kisses 
Red Siren, One Good Lover 

Pittsburgh 
B94FM 

P.D.: Bill Cahill 
1 2 Milli Vanilli, Baby Don't Forget My N 

2 3 Martika Toy Soldiers 
3 4 Neneh Cherry, Buffalo Stance 
4 5 Stevie Nicks, Rooms On Fire 
5 6 Simply Red, If You Don't Know Me By N 

6 7 Bon Jovi Lay Your Hands On Me 
7 1 Richard Man, Satisfied 
B 9 Rod Stewart Crazy About Her 
9 13 Fine Young Cannibals, Good Thing 

10 16 Tom Petty I Won't Back Down 
11 15 Madonna, Express Yourself 
12 18 Natalie Cole, Miss You Like Crazy 
13 17 Donna Summer, This Time I Know It's F 

14 14 Expose What You Don't Know 
15 20 Great White, Once Bitten Twice Shy 
16 21 Debbie Gibson, No More Rhyme 
17 22 Prince, Batdance (From "Batman ") 
18 23 Michael Monies, Who Do You Give Your 
19 19 Paul McCartney, My Brave Face 
20 24 Bobby Brown On Our Own (From 
21 25 Dino I Like If 
22 26 The bootie Brothers The Doctor 
23 27 Henry Lee Summer, hey Baby 
24 30 Richard Marx, Right Here Waiting 
25 29 The Jeff Healey Band, Angel Eyes 
26 10 Bobby Brown, Every Little Step 
27 EX Skid Row, 18 And Life 
28 EX Lae And Rockets, So Alive 
29 EX Paula Abdul, Cold Hearted 
30 EX Gloria Estefan Don't Wanna Lose You 
A - Karyn White, Secret Rendezvous 
A - Cher, If I Could Turn Back Time 
A - New Kids On The Block Hangin' Tough 
A - Winger, Headed For A Heartbreak 
A - Donny Osmond, Sacred Emotion 

5 9 Tom I Won't Back Down 
6 8 Love And 

Petty, 
ockets, So Alive 

7 14 Fine Young Cannibals, Good Thing 
8 10 Martika, Toy Soldiers 
9 II The Doobie Brothers, The Doctor 

10 3 Expose, What You Don't Know 
11 13 Simply Red, If tau Don't Know Me By N 

12 19 Rosette, Dressed For Success 
13 21 Prince, Batdance (From "Batman ") 
14 18 Bobby Brown, On Our Own (From 
15 23 Richard Man, Right Here Waiting 
16 5 Bobby Brown, Every Little Step 
17 25 Dino, I Like It 
18 22 Donny Osmond, Sacred Emotion 
19 16 Chicago We Can Last Forever 

20 27 Paula Abdul, Cold Hearted 
21 28 Bon Jovi, Lay Your Hands On Me 
n 7 Bangles, Be With You 
23 EX Michael Morales, Who Do You Give Your 
24 31 Tommy Page, A Zillion Kisses 

A25 - Kai Kan, These Boots Are Made For Wal 
26 EX The Jeff Healey Band, Angel Eyes 
27 EX Winger, Headed For A Heartbreak 
28 EX Robert Palmer Tell Me I'm Not Dreami 
29 EX Don Henley, The End Of The Innocence 
30 15 De la Soul Me Myself And I 

A - Gloria Estefan, Don't Wanna Lose You 
A - Indigo Girls, Closer To Fine 

EX EX Cyndi Lauper, I Drove All Night 

1 4 Real Life, Send Me An Angel '89 
5 5 Chicago, We Can Last Forever 
6 6 Bette Miller, Wind Beneath My Wings 
7 7 Simply Red, If You Don't Know Me By N 

8 8 Rod Stewart Crazy About Her 
9 9 Waterfront, try 

10 10 Benny Mardones Into The Night 

Ace 11 II is Franklin d Elton John, Through 
12 12 The Doobie Brothers, The Doctor 
13 13 Cyndi loupe I Drove All Night 
14 14 Tan Petty, I 

Lauper, 
Back Dawn 

15 15 Donny Osmond, Soldier Of Love 
16 16 Stevie Nicks, Rooms On Fire 
17 17 1M Eight Special, Second Chance 
IR 18 Paul McGrtney, My Brave Face 
19 19 Don Henley, The End Of The Innocence 
20 20 Peter Gabnel, In Your Eyes (Theme Fr 
21 21 Madonna, Eapreso Yourself 
n 22 Cher B Peter Cetera, After All (Love 
23 23 Michael Morales, Who Do You Give Your 
24 24 Love And Rockets, So Alive 
25 25 Fine Young Cannibals, She Drives Me C 

EX EX Richard Mara, Right Here Waiting 
FS EX Martika, Toy Soldiers 
EX EX Gloria Estefan, Don't Wanna Lose You 

dev 
Washington P.D.: Lorrin Palagi 

1 1 Bette Midkr, Wind Beneath My Wings 
2 2 Richard Mars, Satisfied 
3 3 Natalie Cole, Miss You Like Crazy 
4 4 Madonna, Express Yourself 
5 5 Fme Young Cannibals, Good Thing 
6 6 Neneh Cherry Buffalo Stance 
7 7 Paula Abdul, Forever Your Girl 
8 B Milli Vanilli, Baby Don't Forget My N 

9 9 Rod Stewart, Crazy About Her 
10 10 Donn Summer, This Time I Know It's F 

11 I I Waterfront, Cry 
12 12 Warrant Down Boys 
13 13 Simply Red, If You Don't Knew Me By N 

14 14 Bangles, Be With You 
15 15 Expose, What You Don't Know 
16 16 Michael Morales Who Do You Give Your 
17 17 Jim 

rmryy 

Harnen With Synch, Where Are Yo 
18 18 
19 19 Bon Joui, aLyr Your Hands eOn Me 
20 20 The Books Brothers, The Doctor 
21 21 Henry Le Summer, Hey Baby 
n 22 Martika Toy Soldiers 
23 23 Bobby Brown, ry Little Step 
24 24 New Kids On 7l Block, he'll Be Loving 
25 25 Lae And Rockets, So Alive 
26 26 Donny Osmond, Sacred Emotion 
27 27 Aretha Franklin/W.Haston, It Isn't, 
28 28 Bobby Brown, On Our Own (From 
29 29 LL Cool J I'm That Type Of Guy 
EX EX Prince, Batdance (From "Batman ") 

TAMPA RAY 

Tampa 0.M.: Mason Dixon 
I 1 Neneh Cherry, Buffalo Stance 
2 2 MHN Vend, Baby Don't Forget My N 

3 3 Richard Marx, Satisfied 
4 4 The Doobie Brothers, The Doctor 
5 5 Bobby Brown, Every Little Step 
6 6 Cyndi Lauper, I Drove All Night 
7 7 Peter Gabriel, In Your Eyes (Theme Fr 
8 8 Simply Red, If You Don't Know Me By N 

9 9 Cinderella, Coming Home 
10 10 Madonna, Express Yourself 
it 11 Tom Petty, I Won't Back Down 
12 12 Love And ockets, So Alive 
13 13 Martika Toy Soldiers 
14 14 Prince, Batdance (From "Batman ") 
15 15 Fine Young Cannibals Good Thing 
16 16 Modem English I Melt With You 
17 17 Bobby Brown, On Our Own (From 
18 18 Bon Joui, Lay Your Hands On Me 
19 19 Expose What You Don't Know 
20 20 Henry Le Summer, Hey Baby 
21 21 Warrant, Down Boys 
n 22 Don Henley, The End Of The Innocence 
23 23 Natalie Cole, Miss You Like Crazy 
24 24 The Jeff Healey Band Angel Eyes 
25 25 Karyn White, Secret Rendezvous 
26 26 New Kids On The Block, I'll Be Loving 
27 27 Great White, Once Bitten Twice Shy 
EX EX Richard Man, Right Here Waiting 
EX EX Cher, If I Could Turn Back Time 
EX EX Michael Damian, Cover Of Love 
EX EX Thirty Eight Special, Comin Down Ton 

(poM 
Detroit 

/ )` i 
P.D.: Rick Gillette 

1 1 Neneh Cherry, Buffalo Stance 
2 2 Bobby Brown, Every Little Step 
3 3 New kids On The Block, I'll Be Loving 
4 4 Natalie Cole, Miss You Like Crazy 
S 5 Milli Vanilli Baby Don't Forget My N 

6 6 Madonna, Express Yourself 
7 7 Bette Midler, Wind Beneath My Wings 
8 8 Karyn White, Secret Rendezvous 
9 9 Jody Watley Real Love 

10 10 Prince, Batdance (From "Batman ") 
11 11 Bobby Brown, On Our Own (From 
12 12 Fme Young Cannibals, Good thing 
13 13 Kid 'N Play Rollin' With Kid 'N Flay 
14 14 Paula Abdul, Forever Your Girl 
15 15 Sheena Easton, 101 
16 16 LL Cool 1 I'm That Type Of Guy 
17 17 Simply Red, If You Don't Know Me By 
18 18 Donna Sommer This Time I Know It s F 

19 19 Milli Vanilli, Girl You Know It's Tru 
20 20 Madonna Like A Prayer 
21 21 Expose, What You Don't Know 
n n Dino I Like It 

23 23 C Lauper, I Drove All Night 
24 24 lackson, Nothin (That Compares 2 

25 25 Sweet Sensation Hooked On You 
EX EX Aretha Frankkn/W.Hounon, It Isn't, 
EX EX Martika, Toy Soldiers 
EX EX Debbie Gibson No More Rhyme 
EX EX Soul II Soul, H On Movin 
EX EX Paula Abdul, Cold Hearted 
EX EX Jody Watley With Eric B. B Rakim, Fri 

7 7 Simply Red, If You Don't Know Me By N 

8 8 Fine Young Cannibals, Good Thing 
9 9 Richard Man, Satisfied 

10 10 Love And Rockets, So Alive 
11 11 Bangles, Be With You 
12 12 

Holly 
aImHWM 1. Bri. gave Train 

13 13 F n Bring Me Edelweiss 
14 14 Bobby Brown, On Our Own (From 
15 15 Paula Abdul Cold Hearted 

16 16 Prince, Batdance (From "Batman ") 
17 

18 17 WPM' ee lOsm Lid, 
Sacred 

ir 
[motion 

2191 

I9 Expose, What You Don't Know 
20 Ban ion, Lay Your Hands On Me 

21 21 Jody Watley With Eric B. B Rakim, Fri 
22 22 Gibson, No More Rhyme 
23 23 Howard Jones, The Prisoner 
24 24 Rosette, Dressed For Success 
25 25 Henry Lee Summer, Hey Baby 
EX EX Richard Man, Right Here Waiting 
EX EX Gloria Estefan, Don't Wanna Lose You 
EX EX Eraswe, Stop 
EX EX De la Soul, Me Myself And I 

EX EX Dan Henley, The End Of The Innocence 
EX EX Dino, I Like It 
EX EX Sweet Sensation, Hooked On You 
EX EX LL Cool 1, I'm hat Type 01 Guy 
EX EX Rod Stewart, Crazy About Her 
EX EX Michael Morales, Who Do You Give Your 

;- 

Chicago P.D.: Buddy Scott 
I 1 Neneh Cherry, Buffalo Stance 
2 2 Milli Vanilli, Baby Don't Forget My N 

3 3 Bette Midler, Wind Beneath My Wings 
4 4 Simply Red, If You Don't Know Me By N 

5 5 Marina, Toy Soldiers 
6 6 Expose, What You Don't Know 
7 7 Donna Sommer, This Time I Know Its F 

8 8 Paula Abdul, Forever Your Girl 
9 9 Edelweiss, Bring Me Edelweiss 

10 Ill Pajama Party, Yo No Se 
1 1 I I New Kids On The Block, I'll Be Loving 
12 12 Dino, I Like It 
13 13 Sweet Sensation, Hooked On You 
14 14 Love And Rockets, So Alive 
15 15 LL Cod 1, l'm That Type Of Guy 

16 16 Bobby Brown, On Our Own (From 

17 17 Downy Osmond, Sacred Emotion 
18 18 Real Life, Send Me An Angel '89 

Boston P.D.: Tom Jeffries 

1 1 Fine Young Cannibal', Good Thing 
2 2 Simply Red, If You Don't Know Me By N 

3 3 Natale Cole, Miss You Like Crazy 
4 4 Madonna, Express Yourself 
5 5 Cyndi Lauper, I Drove All Night 
6 6 Stevie Nicks, Rooms On Fire 
7 7 Benny Mardones, Into The Night 
8 8 Lae And Rockets, So Alive 
9 9 Martika, Toy Soldiers 

10 IO Richard Man, Satisfied 
11 11 Expose, What You Don't Know 
12 12 Tom Petty, I Won't Back Down 
13 13 Warrant, Down Boys 
14 14 Paul McCartney, 

M Hands ye Face 
ce 15 15 Bon Joui, Lay Your 

16 16 Real Life, Send Me An Angel 'B9 
17 17 10,000 aniacs, Trouble Me 
18 18 Michael Morales, Who Do You Give Your 
19 19 Rod Stewart, Crazy About Her 
20 20 Henry Lee Summer Hey Baby 
21 21 Debbie Gibson, No More Rhyme 
22 22 The Doobie Brothers, The Doctor 
23 23 Bobby Brown, On Our Own (From 
24 24 Prince, Batdance (From "Batman ") 
25 25 Sweet Sensation, Hooked On You 
26 26 Rosette, Dressed For Success 
27 27 Holly Johnson, Love Train 
28 28 The Cult, Fire Woman 
29 29 Milli Vanilli, Baby Don't Forget My N 

Washington P.D.: Matt Farber 
I 1 Benny Mandones, Into The Night 
2 2 Paulo Abdul, Forever Your Girl 
3 3 Richard Marx, Satisfied 
4 4 Donn Summer, This Time I Know It's F 

5 5 Fin Young Cannibals, God Thing 
6 6 Madonna, Express Yourself 
7 7 Neneh Cherry, Buffalo Stance 
I 8 Malik Every Little Step 
9 9 Mili Vanilli, Baby Don't Forget My N 

10 10 Natalie Cole, Miss You Like Crary 
11 11 Simply Red, If You Don't Know Me By N 

12 12 Expose, What You Don't Know 
13 13 Martika, Toy Soldiers 
14 14 Real Life, Send Me An Angel '89 
15 15 New Kids On The Block, Ill Be Loving 
16 16 Bette Midler, Wind Beneath My Wings 
17 17 Bon Joui Lay Your. Hands On Me 
18 18 The Doobie Brothers, The Doctor 
19 19 Bangles, Be With You 
20 20 Love And Rockets, So Alive 
21 21 Prince, Batdance (From "Batman ") 
n n Bobby Brown On Our Own (From 
23 23 Tom try, I W'on't Back Down 
24 24 Donny Osmond, Sacred Emotion 
25 25 Paula Abdul, Cold Hearted 
26 26 Peter Gabriel, In Your Eyes (Theme Fr 

27 27 Rod Stewart, Crazy About Her 
28 28 Howard Jones, Everlasting Love 
29 29 Dino, I Like It 
30 30 Michael Damian, Cover Of Love 
EX EX Richard Man Right Here Waiting 
EX EX Soul II Soul, keep On Movin' 
EX EX Gloria Estefan, Don't Wanna Lose You 
EX EX LL Cool J, I'm That Type Of Guy 

Cleveland 

110009 00 
0.M.: Rich Piombino 

I 1 Fin Young Cannibals, Good Thing 
2 2 Stevie Nicks, Rooms On Fire 
3 3 Richard Marx, Satisfied 
4 4 The Doobie Brothers, The Doctor 
5 5 Cyndi taupin, I Drove All Night 
6 6 Warrant, Down Boys 
7 7 Rod Stewart, Crazy About Her 
8 8 Tonne Petty, I Won't Back Down 
9 9 Bon Joui Lay Your Hands On Me 

10 10 Paul McCartney, My Brave Face 
II II Lae And Rockets, So Alive 
12 12 Elvis Costello, Veronica 
13 13 Peter Gabriel, In Your Eyes (Theme Fr 
14 14 Henry Lee Summer, Hey Baby 
IS 15 The Cult Fire Woman 
16 16 Great White, Once Bitten Twice Shy 
17 17 Don Henley The End Of The Innocence 
18 18 Cinderella, Coming Home 
19 19 Winger, Headed For A Heartbreak 
20 

n 22 
The Jeff 

An Friend Is EA Friend 
23 23 U2 All I Want Is You 
EX EX Indio, Hard Sun 
EX EX White Lion, Little Fighter 
EX EX Saraya, Love Has Taken Its Toll 
EX EX living Colour, Open Letter (To A Lad 
EX EX Prince, Batdance (From "Batman ") 
EX EX King Swamp, Is This Love 
EX EX Red Siren, One Good Lover 
EX EX Johnq Cougar Mellenm , Jackie Brown 

To Fine 
EX EX The GR, Let Thee Day Begin 

Chicago P.D.: Brian Kelly 
I 1 Milli Vadb, Baby Don't Forget My N 

2 2 Fine Young Cannibals, Good Thin 
3 3 Michael Damian Rock On (From Dream 
4 4 Simply Red, It You Don't Know Me By N 

5 5 Bene Midler, Wind Beneath My Wings 
6 6 Neneh Cherry, Buffalo Stance 
7 7 Peter Gabriel, In Your Eyes (Theme Fr 
8 8 Richard Marx, Satisfied 
9 9 Edelweiss Bring Me Edelweiss 

10 10 Warrant, town Boys 
Il 11 Real life, Send Me An Angel '89 
12 12 Great White, Once Bitten Twice Shy 
13 13 Jimmy Harnen With Synch, Where Are Yo 
14 14 Depeche Mode, Route 66 
15 15 LL Cool 1, I'm That Type Of Guy 
16 16 Con N' Roses, Patience 
17 17 Expose, What You Don't Know 
18 18 New Kids On The Block, I'll Be Loving 
19 19 Bon Jori, Lay Your Hands On Me 
20 20 Martika, Toy Soldiers 
21 21 Love And Rockets, So Alive 
n n Michael Morales, Who Do You Give Your 
23 23 Madonna Like A Prayer 
24 24 Rosette, tressed For Success 
25 25 Skid Row Youth Gone Wild 
26 26 Winger Headed For A Heartbreak 
27 27 Paula Abdul, Forever Your Girl 
28 28 Madonna, Express Yourself 
29 29 feel, Dancing In Heaven ((Orbital Be 
30 30 Rod Stewart, Crazy About Her 
EX EX Richard Man, Right Here Waiting 
EX EX Donny Osmond, Sacred Emotion 
EX EX Natale Cole, Miss You Like Crazy 

Houston P.D.: Adam Cook 
1 1 Madonn& Express Yourself 
2 2 Martika Toy Soldiers 
3 3 Simply Red, N You Don't Know Me By 
4 4 Fine - Young Cannibals, Good Thing 
5 5 Love And Rockets, So Alive 
6 6 1 Drove All Night 
7 7 iii VanÄli, Raby Don't Forgqet My N 

8 8 Rod Stewart, Crazy About Her 
9 9 Stevie Nicks, Rooms On Fire 

10 10 Expose, What You Don't Know 
11 11 Dona Summer This Time I Know It's F 

12 12 Bette Miller, Wind Beneath My Wings 
13 13 Real Life, Send Me An Angel '89 
14 14 Dino, I Like It 
15 15 Tom Petty, I Won't Back Down 
16 16 Peter Gabriel, In Your Eyes (Theme Fr 
17 17 Bon Jai, Lay Your Hands On Me 
18 18 The Cult, Fire Woman 
19 19 Bobby Brown, On Our Own (From 
20 20 Paul McCartney, My Brave Face 
21 21 Rosette, Dressed For Success 
n n Michael Morales, Who Do You Give Your 
23 23 Prince, Batdance (From "Batman ") 
24 24 Debbie Gibson, No More Rhyme 
25 25 The Ooabie Brothers, The Doctor 
26 26 Sweet Sensation Hooked On You 
27 27 Winger, Headed For A Heartbreak 
28 28 Paula Abdul, Cold Hearted 
29 29 Holly Johnson Love Train 
30 30 Natalie Cole, Miss You bike Crazy 
31 31 Don Henley, The End Of The Innocence 
32 32 LL Cool 1, I'm That Type Of Guy 
33 33 Dom/ Osmond Sacred Emotion 

Man, 34 34 Richard Ma , Right Here Waiting 
35 35 Howard Jones, The Prisoner 
EX EX Pajama Party, Yo No Se 
EX EX Michael Bolton, Soul Provider 
EX EX feel Dancing In Heaven (Orbital Be 
EX EX Jody Watley Yfth Eric B. 8 Rakim, Fri 
EX EX Animation, Calling It Love 
EX EX Seduction, You're My One And Only (Tr 
EX EX Michael Damian, Cover Of Love 
EX EX De La Soul, Me Myself And I 

MWEig9Fri 
Atlanta P.D.: Rick Stacy 

I 1 Madonna, Express Yourself 
2 4 Real Life, Send Me An Angel '89 
3 6 Milli Vanilli, Baby Don't Forget My N 

4 2 Richard Man, Satisfied 

Detroit P.D.: Chuck Beck 
1 1 Skid Row, I Remember You 
2 2 Cinderella, Coming Home 
3 3 Great White, Once Bitten Twice Shy 
4 4 Warrant, Down Boys 
S 5 Michael Morales, Who Do You Give Your 
6 6 Winger, Headed For A Heartbreak 
7 7 Def Leppard, Love and Affection 
8 8 Bon lai, l'II Be There For You 
9 9 Bon Jai, Lay Your Hands On Me 

10 10 Skid Row, 18 And Life 
11 11 Benny Mardones, Iota The Night 
12 12 Pete Gabriel, In Your Eyes (Theme Fr 
13 13 Real Life Send Me An Angel '89 
14 14 Love And Rackets So Alive 
15 15 Richard Man, Right Here Wading 
16 16 Warrant, Heaven 
17 17 Henry Lee Summer Hey Baby 
18 18 Bangles, Be With You 
19 19 Richard Man, Satisfied 
20 20 The Cure, Fascination Street 
21 21 White Lion Little Fighter 
22 22 Kevin Raleigh, Moonlight On Water 
EX EX The Doobie Brothers, The Doctor 
EX EX Erasure Stop 

Eyes EX EX The Jeff Healey 
B A Ig 

qq 

TEyan , elÌ s EX EX Saraya, Love HH a 

alliup- 
971 ffEepL 

- //YLLUyat- 

Dallas P.D.: Joel Folger 
I 1 Michael Morales, Who Do You Give Your 
2 5 Love Ad Rackets, So Alive 
3 3 Tom Petty, I Wont Back Down 
4 6 Fin Young Cannibals, Good Thing 
S 2 Richard Mars, Satisfied 
6 7 

7 9 Peter Gabriel In 
Your, Hey 

Eyes (((YTIheme Fr 
8 15 Winger Headed For A 

EHeatbreak 

9 23 Real Life , Me An Angel '89 
10 EX Richard ars, Right Here Waiting 

11 10 Madonna, Express Yourself 
12 19 Bon Jai Lay Your Hands On Me 
13 18 Don Henley, The End Of The Innocence 
14 20 Great Wh' e, Once Bitten Twice Shy 
15 Il Paul McCartney, My Brave Face 
16 12 Billy Spin, Don't Say You Love Me 
17 16 Cyndi Lauper, I Drove All Night 
18 EX Erasure Stop 
19 EX Thirty 

Erasure, 
Eight Special Cumin' Down Ton 

20 EX Michael Morales, What I Like About Yo 
21 21 The Cult, Fire Woman 

A22 - Warrant, Heaven 
A23 - Michael Damian Cover Of Loue 

24 24 Edie Brickefl 8 New Bohemians, Circle 
A25 - The Outfield, Paradise 
A26 - New Kids On The Block, Hangin' Tough 
A27 - The Call, Let The Day Begin 

PiRitnite 
101a3 FM 

Los Angeles P.D.: Scott Shannon 
I 1 Richard Marx, Satisfied 
2 2 Warrant, Down Boys 
3 3 Fine Young Cannibals, Good Thing 

4 4 Gins N' Roses, Patience 
5 5 Real Lie, Send Me An Angel '89 
6 6 Love And Rockets, So Alive 
7 7 Peler Ga .iel, In Your Eyes (Theme Fr 
8 8 Cinderella, Coming Home 
9 9 The Doobie Brothers, The Doctor 

10 10 Benny Mandons, Into The Night 
11 II Great White, Once Bitten Twice Shy 
12 12 lita Ford (Duet With Oozy Osboume), 
13 13 Skid Row 18 And Life 
14 14 W' Headed For A Heartbreak 
15 15 M>ress Yourself 
16 16 Howard Everlasting Love 
17 17 Bon lori, Lay Your Hands On Me 
18 18 U2, Everlasting Love 
19 19 Ban Jai l'II Be There For You 
20 20 Steak kicks, Rooms On Eire 
21 21 The Cure, Fascination Street 
22 n Don The End Of The Innocence 
EX EX Richard Mara, Right Here Wading 
EX EX Buletboys, Smooth Up 
EX EX BAy Don't Say You Love Me 
EX EX Jorge, The Prisoner 

24JI 
Detroit P.D.: Gary Berkowitz 

1 1 Richard Man, Satisfied 
2 2 Fin Young Cannibals, Good Thing 
3 3 Howard Jones, Everlasting Love 

Houston 

f30 
P.D.: Randy Brown 

1 1 Martika, Toy Soldiers 
2 2 Milli Vanili, Baby Don't Forget My N 

3 3 Cydì Lauper, I Drove All Night 
4 4 Bobby Brown, Every Little Step 
5 5 Madonna, Express Yourself 
6 6 Depeche Mode, Everything Counts 

Xmo 
San Francisco P.D.: Bill Richards 

1 1 Benny Mandones, Into The Night 
2 2 Neneh Cherry Buffalo Stance 
3 3 Martika, Toy Soldiers 
4 4 Milli Varies& Baby Don't Forget My N 

5 5 Stevie B, In My Eyes 
6 6 Bobby Brown, Every Little Step 
7 7 Bette Miller Wind Beneath My Wings 
8 8 Fine Young 

Midler, 
Good Thing 

9 9 Madonna, Express Yourself 
10 10 Simply Rd If You Don't Know Me By N 

ll It Paula -Abdul, Forever Your Girl 
12 12 Richard Man, Satisfied 
13 13 Waterfront, Cry 
14 14 Dino, I Like It 
15 15 Karyn White, Secret Rendezvous 
16 16 Bobby Brown, On Our Own (From 
17 17 Prince, Batdance (From "Batman ") 
18 18 Expose, What You Don't Know 
19 19 Donny Osmond, Sacred Emotion 
20 20 Surface, Shower Me With Your Love 
21 21 Howard Jones, Everlasting Love 
n n Usa Usa I Cult Jam, Little Jackie W 
23 23 Richard Mars, Right Here Waiting 
24 24 Jody Watley With Eric B. B Rakim, Fri 
25 25 Low And Rockets, So Alive 
26 26 The Doobie Brothers, The Doctor 
27 27 Paula Cold Hearted 
28 28 LL Cool 1 

Abdul, 
'm That Type Of Gu29 

29 New Kids bn The Block Bangui' Tough 
30 30 Tom Petty, I Won't Back Down 

EX EX Sweet Sensation, Hooked On You 

EX EX Whistle, Right Neuf To Me 
EX EX Rod Stewart, Crazy About Her 
EX EX Bon Jai, Lay Your Hands On Me 
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SILVER 

pgri.P._ 

Minneapolis 
O 

P.D.: Brian Philips 
1 I Martika, Toy Soldiers 
2 2 Milli Vanilli, Baby Don't Forget M N 

3 3 Simply Red, If You Don't Know Me By N 

4 4 Neneh Cherry, Buffalo Stance 
5 5 Prince, Batdance (From "Batman ") 
6 6 Bobby Brown, Every Little Step 

8 8 Richard Marx 
Express 

fiedself 
9 9 Dino, I Like It 

10 10 Natalie Cole, Miss You Like Crazy 
11 Il Real Life, Send Me An Angel '89 
12 12 Cyndi Louper, I Drove All Night 
13 13 Michael Morales, Who Do You Give Your 
14 14 Fine Young Cannibals, Good Thing 
15 15 Donna Summer This Time I Know It's F 

16 16 Bobby Brown, do Our Own (From 
17 17 Karyn White, Secret Rendezvous 
18 18 Donny Osmond, Sacred Emotion 
19 19 Love And Rockets So Alive 
20 20 Rosette, Dressed For Success 
21 21 Warrant, Down Boys 
22 22 Bon low, La Your Hands On Me 
23 23 LL Cool 1, ('m That Type Of Guy 
24 24 Richard Marx Right Here Waiting 
25 25 Tom Petty, I Wont Back Down 
26 26 Sa -Fire, Gonna Make It 
27 27 Don Henley, The End Of The Innocence 
28 2B New Kids On The Block, I'll Be Loving 
29 29 Eddie Money, Magic 
30 30 Cher, If I Could Turn Back Time 
EX EX Gloria Estefan, Don't Wanna Lose You 
EX EX Michael Bolton, Soul Provider 
EX EX The Doobie Brothers The Doctor 
EX EX Rod Stewart, Crazy About Her 
EX EX Sweet Sensation, Hooked On You 
EX EX Michael Damian, Cover Of Love 

San Diego 
1 

2 

3 

4 

5 

6 

8 

9 

10 10 
11 11 
12 t2 
13 13 

14 14 
15 15 

16 16 
17 17 

18 18 
19 19 

20 20 
21 21 

22 22 
23 23 
24 24 
25 25 
26 26 
27 27 
28 28 
29 29 
30 30 
EX EX 
EX EX 
EX EX 
EX EX 
EX EX 

rry Wall 

t My N 

e Loving 
p 
us 

Me By N 

Wings ( 

") 
Guy 

Love 
"Dream 

Only (Tr 

Be 

You 
You 

Tough 

Me Baby 

g5 rit::ri 
Hartford P.D.: Dave Shakes 

1 1 Fine Young Cannibals, Good Thing 
2 2 Dino, I Like It 
3 3 

4 4 Karyn White, Se cret lRendezvous 
5 5 Madonna, Express Yourself 
6 6 Milli Vanilli, Baby Don't Forget My N 

7 7 Bobby Brown, On Our Own (From 
8 8 Stevie B, In My Eyes 
9 9 Simply Red, If You Don't Know Me By N 

10 10 Prince, Batdance (From "Batman ") 
11 II Expose, What You Don't Know 
12 12 Martika Toy Soldiers 
13 13 Donna Summer, This Time I Know It's F 

14 14 Natalie Cole, Miss You Like Crazy 
15 15 Cyndi Louper, I Drove All Night 
16 16 The Doobie Brothers, The Doctor 
17 17 New Kids On The Block, I'll Be Loving 
18 18 Sweet Sensation Hooked On You 
19 19 Donny Osmond, 

Sensation, 
Emotion 

20 20 Stevie Nicks, Rooms On Fire 
21 21 Rod Stewart, Crazy About Her 
22 22 Debbie Gibson, No More Rhyme 
23 23 Paul McCartney, My Brave Face 
24 24 Peter Gabriel, In Your Eyes (Theme Fr 
25 25 Jody Watley With Eric B. b Rakim, Fri 
26 26 Love And Rockets, So Alive 
27 27 Paula Abdul, Cold Hearted 
2B 28 Michael Morales Who Do You Give Your 
29 29 Rosette, Dressed For Success 
30 30 Tom Petty, I Won't Back Down 
31 31 Soul II Soul Keep On Movin' 
32 32 Benny Mardones, Into The Night 
33 33 Bobby Brown, Every Little Step 
34 34 Howard Jones, The Prisoner 
35 35 Gloria Estefan, Don't Wanna Lose You 

37 37 Robert Palmer, Tell Me l'm Not Dreami 
36 36 Michael Bolton, Soul 

Cover 39 39 Cher, l Cmian 
Back 

Love 
39 39 Cher, If I Could Turn Back Time 

C ._J_ 
P -D.: G 

1 Neneh Cherry Buffalo Stance 
2 Milli Vanilli, Baby Don't Forg 
3 Martika Toy Soldiers 
4 New Kids On The Block I'll 
5 Bobby Brown, Every Little St 
6 Karyn White, Secret Rendezv 

8 De La 

soul, 
Me 

You Don't 

9 Din000a, I Like It 
Paula Forever Your Girl 
Fine Young 

Abdul, 
annibals, Good Thing 

Bette Midler, Wind Beneath My 
Natalie Cole, Miss You Like Crazy 
Madonna Express Yourself 
Whistle, Right Next To Me 
Love And Rockets, So Alive 
Prince, Batdance (From "Batman 
L.L. Cool 1, I'm That Type Of 
Stevie B, In My Eyes 
Bobby Brown, On Our Own (From 
Surface, Shower Me With Your 
Michael Damian, Rock On (From 
Seduction You're My One And 
Expose, What You Don't Know 
p feel Dancing In Heaven (Orbital 
Mica (Paris, My One Temptation 
Paula Abdul, Cold Hearted 
Sweet Sensation, Hooked On 
Gloria Estefan Don't Wanna Lose 
New Kids On The Block, Kaolin' 
Richard Marx, Right Here Waiting 
Chuckii Booker Turned Away 
Dead or Alive, dome Home With 
Donny Osmond, Sacred Emotion 
Soul II Soul, Keep On Movin 
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Loving 
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Minneapolis 
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3 

4 
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7 
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10 
11 

12 

13 
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16 

IB 
19 

20 
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22 
23 
24 
25 
26 
27 
28 
29 
30 
31 

32 
33 
EX 
EX 

1 1/ 

L 
P.O.: Gregg wedber P gg g 

1 Martika, Toy Soldiers 
2 Milli Vanilli, Baby Don't Forget My N 

3 Michael Morales, Who Do You Give Your 
4 Madonna Express Yourself 
5 Rosette, tressed For Success 
6 Simply Red, If You Don't Know Me By N 

7 Fine Young Cannibals, Good Thing 

9 Dino,i Like It 
Drove All Night 

10 Expose, What You Don't Know 
11 Bobby Brown, n Our Own (From 
t2 Natalie Cole, Miss You Like Crary 

14 Peter Gabriel, In Ygour Eyes (Theme Fr 

16 Donna SumCmer,nTh s 
Home 

Tipmee I Know It's F 

18 Neneh Clherry, Buffalo Stance 
Guy 

19 Bon Jovi, Lay Your Hands On Me 
20 Donny Osmond, Sacred Emotion 
21 Prince, Batdance (From "Batman ") 
22 Richard Marx, Right Here Waiting 
23 Debbie Gibson, No More Rhyme 
24 Tommy Page, A Zillion Kisses 
25 Stevie Nicks, Rooms On Fire 
26 Karyn White, Secret Rendezvous 
27 Paula Abdul, Cold Hearted 
28 Don Henley The End Of The Innocence 
29 Henry Lee Summer, Hey Baby 
30 Richard Marx Satisfied 
31 Great White, Once Bitten Twice Shy 
32 Waterfront, Cry 
33 lady Watley With Ent B. B Rakim, Fri 
EX Michael Damian, Cover Of Love 
EX Non Kan, Harry Houdini 

P.D.: Casey 
1 Fine Young Cannibals, Good Thing 
2 Simply Red, It You Don't Know 
3 Milli Vanilli, Baby Don't Forget 
4 The Doobie Brothers, The Doctor 
5 Madonna, Express Yourself 
6 Richard Marx, Satisfied 
7 Martika, Toy Soldiers 
8 Cyndi Lauper, I Drove All Night 
9 Donna Summer, This Time I 

Expose, What 
Rockets, 

Don't Know 
Neneh Cherry, Buffalo Stance 
Bobby Brown, On Our Own (From 
Prince Batdan)ce 

M(From 

"Batman 

Real Life, Send Me An Anggel89 
Jody 
Rod Stewart, 

Watley With 
About Hekim, 

Bon lov, Lay 
The BHands I'll Be 

Natalie dole Miss You Like Crazy 
Tom Petty, I Won't Back Down 
Warrant, Down Boys 
Rosette Dressed For Success 

Dino, I tike It 
Debbie Gibson No More Rhyme 
Don Henley, Tile End Of The 
Great White, Once Bitten Twice 
Bette Midler, Wind Beneath 
Peter Gabriel, In Your Eyes (Theme 
The Cult, Fire Woman 
Donny Osmond, Sacred Emotion 
Michael Morales, Who Do You 

M Sweet Sensation, Hooked On 
Paula Abdul, Cold Hearted 
Karyn White, Secret Rendezvous 
The Jeff Healey Band, Angel 
Michael Damian Cover Of Love 
Gloria Estefan, Don't Wanna 

Wingerr, Headed For A Heartbreak 
Living Colour, Open Letter (To 
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P.D.: Frank Amadeo 
1 Madorrnna, Express 

Every Little 
3 Bench Chem BuffaloiStancep 
4 Paula Abdul, Forever Your Girl 
5 Expose, What You Don't Know 
6 

Cyndi 
Fiine Young Cannibals, Good Thing 

8 Milli Oaniilli,'Babyrpon't Forget My N 

0 Richhrryaarrd Mar x Satisfied 

12 SimplyERed, If You lDon'toKh Know Me By N 

13 Benny Mardones, Into The Night 
14 Natalie Cole Miss You Like Crary 
15 Prince, Batdance (From "Batman') 
16 The Cure, Fascination Street 
17 Donna Summer, This Time I Know It's F 

18 Debbie Gibson, No More Rhyme 
19 De La Soul, Me Myself And I 

20 Real Lite, Send Me An Angel '89 
21 Bobby Brown, On Our Own (From 
22 Love And Rockets, So Alive 
23 Bon low, Lay Your Hands On Me 
21 New Kids On The Block, I'll Be Loving 
25 Paula Abdul, Cold Hearted 

26 Gloria Estefan Don't Wanna Lose You 
27 Rod Stewart, Crazy About Her 
2B Bette Midler, Wind Beneath My Wings ( 

29 Richard Marx, Right Here Waiting 
30 Surface, Shower Me With Your Love 
EX Paul McCartney, Brave Face 

EX 

Roachford, 
Hansen AWith Synch, h, Where Are Yo 

EX Dino, I Like It 

Dallas 
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11 

12 
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19 
20 
21 

23 
24 
EX 
EX 
EX 

P.D.: Buzz Bennett 
1 Prince, Batdance (From "Batman ") 
2 Martika Toy Soldiers 
3 Bobby drown, Every Little Step 
4 Great White, Once Bitten Twice Shy 
5 Paula Abdul, Forever Your Girl 
6 Milk Vanilli, Baby Don't Forget My N 

Yourself 
(From 

8 Madonna,oExpre s 
Our 

9 Debbie Gibson, No More Rhyme 
10 Bette Midler Wind Beneath M Wings ( 

11 LL. Cool 1, I'm That Type Of Guy 
12 Neneh Cherry, Buffalo Stance 
13 Whistle, Right Next To Me 
14 Richard Mars, Satisfied 
15 Love And Rockets, So Alive 

17 Moving 
Pictures, 

What About Me 
18 Waterfront, Cry 
19 Michael Damian, Rock On (From "Dream 
20 Fine Young Cannibals, She Drives Me C 

21 
White Lion, Little Fighter 

23 Don Henley, The End Of The Innocence 
24 Grayson Hugh Talk It Over 
EX Simply Red If You Don't Know Me By N 

EX Michael Bolton, Soul Provider 
EX Henry Lee Summer, Hey Baby 

WNEI5%9 

Columbus P.D.: Dave Robbins 
1 1 Richparrd Marx, Satisfied 
2 2 

3 3 Milli Vanilli, Baby Don't Forget My N N 

4 4 Natalie Cole, Miss You Like Crary 
5 5 Bobby Brown, Every Little Step 
6 6 Donna Summer, This Time I Know It's F 

7 7 Madonna Express Yourself 
8 8 Martika Toy Soldiers 
9 9 Donny Esmond Sacred Emotion 

10 10 Bon Jovi, Lay Your Hands On Me 
11 11 Fine Young Good 
12 12 New Kids On The Block, Be Loving 
13 13 Rod Stewart, Crazy About Her 
14 14 Prince, Batdance (From "Batman ") 
15 15 Neneh Cherry, 

,yBuffalo 
Stance 

16 16 

17 17 Cyndi Iaauper, I Drove All Night 
18 18 The Doobie Brothers, The Doctor 
19 19 Expose What You Don't Know 
20 20 Paula Abdul, Cold Hearted 
21 21 Bobby Brown On Our Own (From 
22 22 Tom Petty, I Wont Back Down 
23 23 Warrant, Down Boys 
24 21 Don Henley, The End Of The Innocence 
25 25 Howard Jones, The Prisoner 
27 26 Debbie 

White, Once 
No More Rhyme 

27 27 Great White, Once Bitten Twice Shy 
28 28 Erica Smith, Temptation Eyes 
29 29 Animation, Callin It Love 
30 30 Sa -Fire, Gonna Make It 
31 31 Winger Headed For A Heartbreak 
32 32 Richard Marx, Right Here Waiting 
33 33 Gloria Estefan, Don't Wanna Lose You 
34 34 Aretha Franklrn/W.Nouston, It Isn't, 
EX EX Michael Damian, Cover Of Love 

Seattle P.D.: Tom Hutyler y 
1 I Richard Marx, Satisfied 

3 3 Martika, toe Soldiers 
Thing 

4 4 Expose, What You Don't Know 
5 5 Milli Vanilli Baby Don't Forget My N 

6 6 Madonna, Ex Express Yourself 
7 7 Simply Red, If You Don't Know Me By N 

8 8 The Doobie Brothers, The Doctor 
9 9 Prince, Batdance (From "Batman ") 

10 10 Cyndi Louper, I Drove All Night 
Shy 

12 12 Donna Summer, 
Once 

Time Kn Know it's F 

13 13 Peter Gabriel, In Your Eyes (Theme Fr 

14 14 Rod Stewart, Crazy About Her 
15 15 Bon Jovi Lay Your Hands On Me 

17 17 17 Stevie Nicks, ooms On Fireace 
18 18 Bobby Brown, On Our Own (From 
19 19 Love And Rockets, So Alive 
20 20 Tom Petty, I Wont Back Down 
21 21 Michael Morales, Who Do You Give Your 
22 22 Karyn White, Secret Rendezvous 
23 23 Rosette, Dressed For Success 
24 24 Debbie Gibson No More Rhyme 
25 25 Jody Watley With Eric B. B Rakim, Fri 
26 27 Sweet nley The, Hooked 

ThOn e 
You 

V 27 Don Henley, The End 01 The Innocence 
28 28 Animotion, Calling It Love 
29 29 Donny Osmond, Sacred Emotion 
30 30 Henry Lee Summer, Hey Baby 
EX EX Real Life, Send Me An Angel '89 

EX Paula Abdul, Cold Hearted 
EX EX Robert Palmer, Tell Me l'm Not Dreami 
EX EX Gloria Estefan, Don't Wanna Lose You 
EX EX Billy Sinner, Don't Say You Love Me 
EX EX The Cult Fire Woman 
EX EX Benny Miardones, Into The Night 
EX EX Michael Damian, Cover Of Love 
EX EX Holly Johnson, Love Train 
EX EX Andreas Vollenweider, Dancing With Th 
EX EX Sa -Fire Gonna Make It 
EX EX Living Colour, Open Letter (To A Land 
EX EX Dino I Like It 
EX EX Aretha Franklin /W.Houston, It Isn't, 

ICZZP 
Phoenix P.D.: Bob Case 

1 1 Martika, Toy Soldiers 
2 2 Milli Vanilli, Baby Don't Forget My N 

3 3 Whistle, Right Next To Me 
4 4 Dino, I Like It 
5 5 Richard Man, Satisfied 
6 6 Karyn White, Secret Rendezvous 
7 7 Simply Red, If You Don't Know Me By N 

8 8 Neneh Cherry, Buffalo Stance 
9 9 Prince, Batdance (From "Batman ") 

10 10 0 -feel, Dancing In Heaven (Orbital Be 
It 11 Natalie Cole, Miss You Like Crazy 
12 12 Love And Rockets, So Alive 
13 13 Bobby Brown On Our Own From 
14 14 De La Soul, Me Myself And 
15 IS Donny Osmond, Sacred Emotion 
16 16 Bette Midler, Wind Beneath My Wings 
17 17 Stevie Nicks, Rooms On Fire 
18 18 Madonna, Express Yourself 
19 19 Surface, Shower Me With Your Love 
20 20 Jody Watley With Eric B. L Rakim, Fri 

21 21 Fine Young Cannibals Good Thing 
22 22 LL. Cool 1, I'm That Type Of Guy 
23 23 Paula Abdul, Cold Hearted 
24 

5 25 Richard Marx, 
The 

Here Waiting 
Tough 

Down 26 27 Tom Petty, F t Back 
Heartbreak 27 27 Winger, Headed For 

Hands On 28 28 Bon Jovi Lay Your Hands 
The 

Me 
29 29 Neneh Cherry, Kisses On The Wind 
30 30 Chuckii Booker, Turned Away 
EX EX The Cure eascnali Street 
EX EX The Jeff Healey Band, , Angel Eyes 
EX EX Expose, What You Don't Know 
EX EX Bette Midler, Under The Boardwalk 
EX EX The Cult, Fire Woman 
EX EX Gloria Estefan, Don't Wanna Lose You 
EX EX Sweet Sensation, Hooked On You 
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P.D.: Rick 
1 Richard Man Satisfied 

2 Great White, byte Bitten Twice 
3 Michael Morales Who Do You 
4 Warrant, Down dos Boys 
5 Lita Ford (Duet 

The 
With Ozzy 

I'll 6 New Kids 
Lay 

The Bieck, I'll 
7 Bon Jovi, Layy Your Hands On 
8 Fine Young Cannibals, Good 

Home 
10 Pau erelbdul,oForeve Your Girl 
11 Winger, Headed For A Heartbreak 
12 Henry Lee Summer, Hey Baby 
13 Milli Vanilli, Baby Don't Forget 
14 Oct Leopard, Excitable 

15 Donny Osmond, Soldier Of Love 
16 Chicago, We Can Last Forever 
17 Madonna, Express Yourself 
18 Bangles Be With You 
19 Simply lied, II You Don't Know 
20 The Doobie Brothers, The Doctor 
21 Martika, Toy Soldiers 
22 Bil Sgwer, Don't Say You 
23 White Lion Little Fighter 
24 The Cu Fire 

ire es, 
Woman 

Into The Night 25 Benny M, 

26 Bobby Brown, Every Little Step 
27 Jimmy Harney With Synch, 
28 Michael Damian Rock On From 
29 Howard Jones, Everlasting Love 
30 Animotion, Room To Move 

IN EARLY 1986, Detroit's radio rumor mill 
was working overtime on WLLZ. Recently 
sold from Doubleday to Legacy, a format 
change was said to be imminent, with WLLZ 
waving the white flag after a long, bitter 
struggle against album -rock rival WRIF. 

As the rumors peaked, night jock Doug 
Podell, the station's interim PD, charged into 
then -GM Dana Horner's office. "I told him to 
give me one chance, one book with the for- 
mat," he remembers. "I wanted one real shot 
at it before they made a switch." 

The change never happened, but WLLZ 
did. In the fall of '86, the Podell -led station 
passed WRIF. For the past 21 /X years, 
WLLZ -which has just been sold again to 
Group W -has been a fixture in Detroit's top 
10, fending off WRIF and classic rock 
WCSX. In the winter Arbitron, it was fifth in 
the market, rising 3.8 -4.7 12 -plus overall. 

"They have, more than anybody, stayed 
the course," says Dick Kernan, VP of the ar- 
ea's Specs Howard School of Broadcasting 
and a veteran Detroit radio watcher. "I think 
Doug has been pretty true to the album for- 
mat based on what he knows to be historical- 
ly successful in this market." 

"I think it's helped that we've had a De- 
troit PD who's a little more in tune with the 
city," says Podell. "Some 
of my predecessors [Lee 
Arnold, Carey Curelop] 
were from out of state ... 
and never really in touch 
with what was going on 
around them. That's the 
biggest factor." 

But Podell is quick to 
note he had another 
trump card when he took over -J.J. & the 
Morning Crew, aka Jim Johnson and George 
Baier, formerly of WRIF. "What a plus to 
take over the station and for those guys to 
start the same day. No other programmer 
ever had that luxury; we always had to bat- 
tle those guys. That turned things right 
around." 

Adds Specs Howard's Kernan, "Once peo- 
ple finally recognized that they were at 
WLLZ, it was all over." 

Keeping WLLZ on top, however, has been 
a full -time job. Podell-a Detroit native who 
came to WLLZ in 1981, a year after the sta- 
tion debuted -knows he's on top of a shrink- 
ing mountain. Following national trends, the 
album rock share in Detroit has been de- 
creasing; in the most recent Arbitrend, De- 
troit's rockers held a 13.0 share, and it has 
slipped under 10.0 in other reports. 

So, like other album PDs, Podell has been 
trying to take his station -with an 18 -24 
male core and known around town as "We 
Love Led Zeppelin " -to the adult demo- 
graphics. "It's a real juggle," he acknowl- 
edges. "We want to maintain the core [but] 
become a more mainstream adult station. 
We've been able to do that with program- 
ming and promotions, but we haven't been 
able to get it with outside marketing yet." 

One of Podell's greatest areas of concen- 
tration has been the morning show. Once a 
showcase solely for Johnson & Baier's lock- 

er -room humor, the show now includes news, 
traffic and weather reports, and lengthy 
sports segments from Mitch Albom, a De- 
troit Free Press columnist who gives WLLZ 
access to major local and national sports fig- 
ures. The sports emphasis is bolstered with 
regular guests like Detroit Pistons' reserve 
forward John Salley and "Hockey Night In 
Canada" analyst and former NHL coach 
Don Cherry. 

Podell has also started p.m. drive news- 
casts and a Sunday night sports talk show 
co-hosted by Albom and local TV sportscast- 
er Mike Stone. And WLLZ has made an ex- 
pensive switch to a slick, more modern logo. 
"He's doing things that are probably a little 
off of what we normally expect out of an al- 
bum- rocker," Kernan says. 

WI L7,, consulted by both Jeff Pollack and 
George Harris, is also targeting 25-34 listen- 
ers with more classic rock. Podell estimates 
that WLLZ's playlist has swelled to 72% clas- 
sic material, and that his selection "has got- 
ten even softer than a classic rock station in 
some respects. I'd have to say we're proba- 
bly the softest rock station on the dial." 

But ask the basic Detroit rock dog, and 
you'll find WLLZ is still perceived as the 
city's hard rock haven, the place where you 

can hear "Metalshop," 
Led Zeppelin B sides, and 
Guns N' Roses bootlegs. 
Indeed, at night, it is still 
possible to hear Winger, 
"Headed For A Heart- 
ache," Van Halen, 
"You're No Good," and 
Guns N' Roses' "Pa- 
tience" in succession. 

"On the younger end, listeners still think 
WILT, is a contemporary rock'n'roll station 
despite the fact that if you listen to it, it 
doesn't bear a whole lot of evidence that 
way," says Kernan, adding that the percep- 
tion may actually help WLLZ in Detroit's 
tight album -rock race, where the three com- 
petitors are often separated by tenths of a 
percentage point. 

"It's so close," Kernan says, "that I think 
WI.i.7, continues to dominate because a third 
of the younger audience feels more comfort- 
able there than at WRIF or WCSX." 

Podell says he would take his chance at 
leaving that audience behind, however, to 
gain listeners in the older and more profit- 
able demographics. He says he is particu- 
larly happy about market newcomer 
WDFX, whose "rock 40" playlist has fast 
become the choice of younger listeners in 
Detroit. "I've been trying to dump my im- 
age somewhere in this market and no one 
will take it," he says. "Now I have an op- 
portunity. 

"I think we can afford the gamble here. 
But will I stay with it if I see that we're not 
gaining and only losing? I'll tell you what, 
it'll only take a snap of the fingers to get 
the 18 -24 back. All I'll have to do is cut 
loose the dayparting and let it ride. Our im- 
age is certainly strong enough that we can 
gain that back in a minute if we need to." 

GARY GRAFF 

`I want 
real sho 
they ch 

ed one 
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Taken To Taj. Taj Records, whose artists include Gerald Alston, Shanice Wilson, 
and Jack Mack & the Heart Attack, seals an agreement with Motown Records for 
promotion, marketing, artist development, and distribution of select Taj artists. This 
is the first distribution deal undertaken by Motown. Shown inking the agreement are 
Jheryl Busby, president /CEO of Motown, and Bill Dem, president of Taj. 

Surface Rising To Top Of Charts 
Trio Makes A Splash With `2nd Wave' 

BY DAVID NATHAN 

LOS ANGELES With the single 
"Closer Than Friends" providing a 
second No. 1 black music hit for 
the group, Columbia Records' Sur- 
face has broken the "sophomore 
jinx" that plagues more than a few 
new acts. 

"We really didn't know about 
that concept," says David "Pic" 
Conley, one -third of the East 
Coast -based trio. "When we went 
in to record our second album 
[ "2nd Wave "], we just had the goal 
of growing musically and creative - 
Y 

r> 

Adds the group's Bernard Jack- 
son, "We weren't worried about 
backing up the first album, and al- 
though sometimes companies can 
put the pressure on, we had none 
at all from CBS. They believed in 
us and what we could do, and we 

The Black Music Biz: Memories, Observances, & Thanks 

Signing Off With Final Yeas And Nays 
THE MUSIC MADE BY African -Americans has been 
part of my life since I heard "Please Mr. Postman" by 
the Marvelettes. Used to stand on my tiptoes to watch 
the 45 single slide down the record changer on its way to 
the turntable of my mother's Motorola hi -fi. Didn't know 
liking this music would turn into a career until about 10 
years ago. Ever since then I've been engaged in a furi- 
ous battle to understand how the past shaped the pres- 
ent, while keeping up with the forces pushing the music 
toward the future. 

It's been fun, it's been 
exciting, and now, at 
least, this aspect of the 
battle is over. Starting 
next week this column 
will be turned over to Jan- 
ine McAdams. Before re- 
tiring, I'd just like to list 
some final yeas and nays 
on this beguiling and be- 
wildering business. 

Nay to the big -time ex- 
ecutives and grass roots 
activists who have failed to build an organization to pro- 
tect and project the interest of this music. Unlike the 
Black Music Assn., it cannot be dominated by big shots 
or fully funded by major labels. It must be built from 
the ground up and not imposed from the top down. It 
must be involved with chastising acts that venture to 
South Africa, assisting progressive programs like the 
"Soul Train" awards, and sponsoring seminars on the in- 
dustry for new jacks. Today the black music industry 
has too many conventions, but not one central operation 
dedicated to righting wrongs and celebrating strengths. 
A new BMA or AMA (African- American Music Assn.) is 
badly needed, but only if it is constructed on solid 
ground. 

Nay to the hiring practices in the business. There are 
black, R &B, and urban departments that employ blacks. 
They need to exist. What we also need is an open- heart- 
ed approach on the pop side that allows black employees 
to move to significant jobs in promotion, merchandising, 
and sales. That's the kind of crossover that would put an + 
end to the de facto segregation in these crucial areas. SHORT STUFF: A few thank -yous are in order ... To 

Yea to those extending themselves to train young peo- Jack Gibson, Dave Clark, Joe Medlin, Eddie O'Jay, 
ple. Programs like A &M's Yes To Jobs, where high and Hal Jackson, among many, for their old -school wis- 
schoolers get hands -on industry experience, need to be dom ... To my patient editors Adam White, Peter Keep - 
expanded. Teens are the backbone of the music industry news, and Billboard's managing editor, Ken Schlager 
economy. It only makes sense, in whatever way possi- ... To Russell Simmons, Gary Harris, Andre Harrell, 
ble, that we repay that debt by helping them prepare for and Ed Eckstine for the many nights of new jack swing - 
the future. ing ... To all the helpful publicity and artist develop - 

Nay to the talented but uncreative "soundmakers" (to (Continued on page 24) 

The 
Rhythm 
and the 
Blues 

call many current records "songs" is a joke) that have 
taken the personality out of contemporary R &B. And 
nay to the radio stations that sound like hyperactive wall 
paper; faceless jocks playing faceless music. Due in 
large part to technology, there seem to be fewer stylistic 
differences between artists than ever before and radio 
has gone along. 

Yea to those musicians who made this gig so pleasing. 
Prince was my first interview as a trade paper staff 
writer. If I knew then what I know now, I'd have taped 

it. Slick, adventuresome 
producer /writers like 
Leon Sylvers, Nile Rod- 
gers, Bernard Edwards, 
Randy Muller, Ashford & 
Simpson, Kyle West, Al 
B. Sure!, L.A. & Baby - 
face, Teddy Riley, Larry 
Smith, John "Jellybean" 
Benitez, and, especially, 
James Harris & Terry 

by Nelson George 
Lewis have enriched this 

eor a g column. Quincy Jones 
and Mtume have dropped science on me on record and in 
long conversations. 

Can't beat Michael Jackson on stage, though Bobby 
Brown, the Gap Band, M.C. Hammer, Midnight Starr, 
Earth, Wind & Fire, Parliament /Funkadelic, Steph- 
anie Mills, Patti LaBelle, and The Time would give the 
Epic artist trouble on any given night. The most magical 
listening moments of my Billboard tenure were my first 
time hearing Anita Baker's "Rapture" and Tracy 
Chapman's debut album. Both rocked me with their 
passionate singing and deep reserves of heart. Luther 
Vandross towered over the competition, though Freddy 
Jackson, Howard Hewett, Levert's Gerald Levert, 
Bobby Womack, the late Z.Z. Hill, and Keith Sweat all 
made worthwhile music. 

Yea to my favorite single of the '80s, Marvin Gaye's 
"Sexual Healing," a brilliant, sensual blend of '60s sing- 
ing and '80s computer grooves. In short, "Sexual Heal- 
ing" was science meets soul. 

delivered an album that we're 
more than pleased with -and they 
seem to feel the same way. We just 
continued what we did before. 
There was a lot of spirit and love 

`We wanted to add 
a new dimension 

in the kind of 
material we do' 

involved in doing this record." 
Conley, Jackson, and David 

Townsend (son of veteran produc- 
er Ed Townsend) have been to- 
gether as a team for five years. 
But it was when Leonard Richard- 
son, who at the time worked with 
Screen Gems /EMI Music, played 
one of the group's compositions to 
then -CBS A &R executives Larkin 
Arnold and Eric Nuri that Surface 
landed its deal with Columbia. Al- 
though the initial single, "Let's 
Try Again," failed to make any im- 
pact, the follow -up, "Happy," took 
the team to the top of the charts in 
1987. 

"That was one of the oldest 
songs we'd written and we had no 
idea that 'Happy' would be such a 
big smash," says Conley, who adds 
that black radio's immediate sup- 
port was responsible for the 
strong reaction to the song. 

Jackson says the group had 
hoped for a gold album with that 
single's eventual across -the -board 
success. "We came close. That let 
us know we could do better the 
second time around and that's how 

we approached the '2nd Wave' al- 
bum." 

"2nd Wave" was produced by all 
three members of Surface, whose 
writing credits include songs re- 
corded by New Edition, Gwen 
Guthrie, and Sister Sledge, as well 
as production and writing work for 
both Rebbie Jackson and Isaac 
Hayes on their last CBS albums. 
The album reflects musical 
changes that the group wanted to 
convey. "We wanted to add a new 
dimension in the kind of up -tempo 
material we could do," says Con- 
ley. "Our first single from the new 
LP, 'I Missed' [which reached the 
No. 3 slot on the black singles 
chart], reflected that. We wanted 
to show people that we could stay 
current, that we could always do 
danceable music as well as groove 
ballads [like the current single, 
"Shower Me With Your Love "]." 

The success of "Closer Than 
Friends" propelled "2nd Wave" to 
sales of more than 500,000, giving 
the group its first gold album. 

"We knew that people would 
recognize 'Friends' as being a Sur- 
face kind of song," says Jackson, 
"and we felt it could do as well as 
'Happy.' Certainly, there was reac- 
tion from retailers to the release of 
our second album that let us know 
that we had created some kind of 
foundation with the first album." 

The group's series of track dates 
with such diverse acts as Slick 
Rick, Skyy, Kool & the Gang, Le- 
vert, Ready For The World, Kiara, 
and Cherrelle clearly helped in cre- 
ating that audience base. "A lot of 
younger people had a chance to see 

(Continued on page 24) 

Billboard POWER PLAYLISTS 
Sample Playlists of the Nation's Largest Black Radio 

FORD YEt ENNDING 

Stations 

,mow,. f /lnrcoirri 1- a. y ' 

Washington P.D.: Bobby Bennett 
2 2 Soul II Soul, Keep On Movin 

2 2 Vanessa poker. Dadm'I 
3 3 Surf cie 

Shower 
Booker, Turned 

With 
h 

Your 4 Surface, Swe Me With Your Love 
5 6 Karyn White, Secret Rendezvous 
6 7 The System, Midnight Special 
7 8 James Ingram It's Real 
8 9 Vesta, Congratulations 
9 10 Miles l Obfieeccliv e 

10 Il Jody W W Eric B. 6 Rakim Friends 

12 13 
David 
itz Ready Made 

Two Wrongs (DonT Make It Right) 

13 14 Bobby Brown On Our Own (From "Ghostbusters II" 
14 16 Al Green, As Long As We're Together 
15 21 Joyce Sims, Looking For A Love 
16 17 Levert Gotta Get The Money 
17 15 Kool Moe Dee, They Want Money 
18 18 10db, I Second That Emotion 
19 20 Blue Magic, It's Like Magic 
20 22 Stephanie Mills, Something In The Way (You Make 
21 46 Aretha Franklin /W.Heeston, It Isn't, It Wasn't, 
22 47 Patti LaBelle, If You Asked Me To (From "Licenc 
23 48 Atlantic Starr My Sugar 
24 49 EU., Taste Of Your Love 
25 26 LL Cool 1, I'm That Type Of Guy 
26 27 Today Take It Oft 
27 54 New Edition N.E. Heart Break 
28 28 Heavy D. 8 The Boyz, We Got Our Own Thang 
29 29 Third World Forbidden Love 
30 30 Prince Batóance (From "Batman') 
31 31 The Isley Brothers, Spend The Night (Co Soir) 
32 19 Hiroshima, Come o e 
33 25 Alyson Williams (Featuring Nikki D), My Love Is 

34 32 Deon Estes, Spell - 

35 23 The Manhattans, Sweet Talk 
36 24 Troy Johnson, The Way It Is 
37 33 Chnstopher Max, I Burn For You 
38 34 CJ. Anthary, You Are M Starship i 
39 36 Kenny b Against Doctor s Orders 
b 37 Eric Gable Remember (The First Time) 
41 38 The Pasaáenas Riding On A Train 
42 39 Whistle, Right Next To Me 
43 10 Sharon Bryant, Let Go 
44 41 Al Jarreau, All Of My Love 
15 42 New Situation, Going To A Go -Go 
46 43 Jonathan Butler Sarah, Sarah 

47 44 Dezi Phillips Why You Wanna 
48 45 Nikki Bleu, Something Real 
49 50 Babyface, It's No Crime 
50 51 Three Degree's, Tie U Up 
51 60 Terry Lynn Wornglon More Than Woman 
52 52 Mystique, Tribute To The Delfonics 

53 DJ. Chuck ChBknl /Nod Chip, Rhythm Is The Ma 

54 
55 
56 
57 
58 
59 
60 

261 
A63 
A64 
A61 

55 
56 
57 
58 
59 
61 
62 - - - 
- 

Chris Jasper, The First Time 

Michael 
Lisa and Jam, Just 

You 
Get It Together 

Mlohael Cooper Just What You Like 
Digital Underground, Do What You Like 
Foster /Mcelroy Gotta Be A Better Way 
Janette, Low Life 
Nicole, ock The House 
Faze, Cold Sweat 
Nat li. Out et M third 
Guy, Send 

The 
httth Freddie Jackson), I Do 

Guy, Spend The Night 

Dallas 
1 4 
2 

1 

3 13 
4 2 

5 5 
6 3 
7 12 

8 12 
9 15 

10 23 
12 

12 26 
13 29 

14 30 
15 27 
16 28 
11 11 

18 10 
19 9 
21 8 
21 7 

12 31 
23 32 

A21 34 
25 34 
26 35 
27 36 
18 37 
29 38 
30 39 
31 40 
32 41 

33 EX 

34 EX 
35 EX 

A37 - 
A38 - 
A39 - 
AÁ40 - ui - 

riot», 
P.D.: Michael Spears 

Vanessa Williams, Darlin' I 

Deon Estes, Heaven Help Me 
Bobby Brown, On Our Own (From "Ghostbusters II" 
Surface, Shower Me With Your Love 
De La Soul Me Myself And I 

New Kids 
Soul, 

The Block it'll Be Loving You (Fore 
II Sono Keep 

That 
metier 

Luther 
Second That EmutTn 

W Vandross, For You Love 
El DJacksa. Somebody Loves You 
The, mans (That Compares 2 U) 
Belle 6 tleW Winans, Lost Without You 
lady Watley With Eric B. 6 Whim, Friends 
Terry Tate, Babies Having Babies 
Prince, Batdance (From Batman') 
Teddy Riley Featuring Guy, My Fantasy 
Lisa Lisa Cul Jam, Little Jackie Wants To Be 
An Baker Lead Me Into Love 
Tony! Toni tone, For The Love Of You 
Dino, It Stan, My First Love 
Eric 

Gable, 
Like It 

Eric Wbk, Remember (The First Time) 
Sharon Bryant Let Go 

ney 
KoLL ol 

Cool 1 m That Type 
MOf oney Nod Mee Ike, They Want 
Do Cherrelle, What More Can I ik For 

D), 
You 

(Featuring Nikki D), My Love Is Aoywn 
Hype Entouch, II Hype 

Babyface, Its No Crime 
Stephanie Mills, Something In The Way (You Make 
Karyn White, Secret Rendezvous 
The System, Midnight Special 
Troy T Johnson, The Way It Is 
Blue 

Magic, 
M's ikels 

Magic 
icamans Touch 

Blue Magic, IHs Like 
The D--i Seven, Heat Of TW Moment 

Dust Phillips, Why You 
Nobody's Eugene Ain t rah, Saarah Business 

Today, Take It Ott rah Sarah 

The Islay Brothers, Spend The Night (Ce Soir) 
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TERRI ROSSI'S 

HHM 
SECTION 

RADIO TAKES A HOLIDAY, TOO: This week many records may appear 
to be moving more slowly up the chart than usual. Record debuts and bul- 
let awards are also affected. This occurs when there is a national holiday; 
this week, many of the radio programmers that report to the Hot Black 
Singles chart took the day off. Look for big jumps and records rebulleting 
next week when everyone is back at work. 

HOTEL, MOTEL, HOLIDAY INN: There are two records on the black' 
singles chart that invite a young lady to sleep over, and both gain seven 
stations. "Spend The Night" by Guy (MCA), now on 43 stations, also gains 
at retail and jumps 77-61. "Spend The Night (Ce Soir)" by the Isley Broth- 
ers (Warner Bros.) advances 44-33, it is on 79 stations and gains significant 
retail points. The song titles are pretty much the same, but the invitations 
sure sound different. 

"DO THE RIGHT THING," the Motown soundtrack from the highly pub- 
licized Spike Lee movie, jumps to No. 58 in its second week on the Hot 
Black Albums chart. Two singles have been released and are doing very 
well on the charts. "Fight The Power" by Public Enemy debuts at No. 8 on 
the Hot Rap Singles chart. It is the second -highest debut since the chart 
started in March. The highest rap -chart debut was "Funky Cold Medina" 
by Tone Loc (Delicious Vinyl), at No. 4 on April 8. On the black singles 
chart, "Fight The Power" advances 81-66. "My Fantasy" by Teddy Riley 
Featuring Guy continues its march up the chart, advancing 46-38. The sin- 
gle gains seven new radio reports and is now on a total of 78 stations. 

NEW ON THE CHARTS: Two labels debut on the Hot Black Singles 
chart. Cyntone Records, a Florida -based company owned by Tony Do- 
minck, makes its first appearance with "Cold Sweat" by Faze. The label 
has been operational since 1986; this record is its first national effort. Look 
for the group's album in about a month. Coppersun Records also makes its 
chart bow, with New Situation's "Going To A Go Go." Carolyn Walker, 
the label's owner, is the only black female member of the Arizona Senate. 
She also hosts a weekly issues -oriented talk show. Best of luck to both la- 
bels. 

WE GET ANSWERS: BeBe & CeCe Winans are in good company with 
their top 10 gospel album, "Heaven," on Capitol Records. "Amazing Grace" 
by Aretha Franklin (Atlantic) peaked at No. 2 on the Billboard black al- 
bums chart in August 1972 and went to No. 8 on the pop albums chart. 
(Billboard started tracking album sales by black artists separately from the 
pop albums chart in January 1965.) Special thanks to Alfonso Grundy, VP 
of Audrey Smaltz Inc., for giving us the answer. Grundy should know -he 
is a makeup artist who has worked with Franklin and appears in Sheryl 
Lee Ralph's video, "Beauty Basics For The Contemporary Black Woman." 

BEST WISHES TO BEV: Congratulations to everybody's mother, Bever- 
ly Taylor, who is the new owner of Filmore Records, a retail outlet in 
Cleveland. Look for a name change to Bev's Joy Of Music in early August. 

HOT BLACK SINGLES ACTION 
RADIO MOST ADDED 

JUST GIT IT TOGETHER 

PLATINUM/ 
GOLD 
ADDS 

16 REPORTERS 

SILVER 
ADDS 

29 REPORTERS 

BRONZE/ 
SECONDARY 

ADDS 
53 REPORTERS 

TOTAL TOTAL 
ADDS ON 

98 REPORTERS 

LISA LISA & CULT JAM COLUMBIA 1 7 13 21 49 
I DO 
NATALIE COLE /F.JACKSON EMI 6 11 18 53 
SWEET TALK 
D'ATRA HICKS CAPITOL o 3 15 18 20 
RAINDROPS 
KOOL & THE GANG MERCURY 3 10 14 66 
LET GO 
SHARON BRYANT WING 1 2 7 10 78 
MY SUGAR 
ATLANTIC STARR WARNER BROS. 1 8 10 43 
JUST WHAT YOU LIKE 
MICHAEL COOPER REPRISE 2 3 5 10 18 

TASTE OF YOUR LOVE 
E.U. VIRGIN 0 2 6 8 66 
IF YOU ASKED ME TO 
PATTI LABELLE MCA 1 0 7 8 61 

WHERE DO WE GO ? 

TEN CITY ATLANTIC 1 3 4 8 39 

Radio Most Added is a weekly national compilation of the ten records most added to the playlists 
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 
cally as changes are made, or is available by sending a self- addressed stamped envelope to: 
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 

FOR WEEK ENDING JULY 15, 1989 

Billboard. Hot Black Singles SALES & AIRPLAYM 
A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart. 

< 

g3 g3 
SALES 

TITLE ARTIST 

Y 

mz 

g'' 
1 1 KEEP ON MOVIN' SOUL II SOUL 1 

2 6 TURNED AWAY CHUCKII BOOKER 2 

3 8 SHOWER ME WITH YOUR LOVE SURFACE 3 

4 7 GOTTA GET THE MONEY LEVERT 4 

5 5 I'M THAT TYPE OF GUY L.L. COOL J 9 

6 15 FRIENDS JODY WATLEY WITH ERIC B. & RAKIM 5 

7 10 THEY WANT MONEY KOOL MOE DEE Il 
8 13 NOTHIN (THAT COMPARES 2 U) THE JACKSONS 6 

9 4 OBJECTIVE MILES JAYE 15 

10 12 IT'S REAL JAMES INGRAM 8 

11 14 SECRET RENDEZVOUS KARYN WHITE 7 

12 11 DARLIN' I VANESSA WILLIAMS 10 

13 21 BATDANCE (FROM "BATMAN ") PRINCE 14 

14 26 ON OUR OWN BOBBY BROWN 12 

15 17 MIDNIGHT SPECIAL THE SYSTEM 13 

16 18 SOMETHING IN THE WAY STEPHANIE MILLS 16 

17 2 SHOW & TELL PEABO BRYSON 19 

18 23 WE GOT OUR OWN THANG HEAVY D. & THE BOYZ 20 

19 19 I SECOND THAT EMOTION 10DB 18 

20 9 BABY DONT FORGET MY NUMBER MILLI VANILLI 28 

21 3 WORKIN' OVERTIME DIANA ROSS 29 

n 25 CRAZY (FOR ME) FREDDIE JACKSON 24 

23 33 I GOT IT MADE SPECIAL ED 26 

24 29 IT'S LIKE MAGIC BLUE MAGIC 31 

25 30 FORBIDDEN LOVE THIRD WORLD 23 

26 38 CONGRATULATIONS VESTA 17 

27 - MY LOVE IS SO RAW ALYSON WILLIAMS /NIKKI D 25 

28 - TWO WRONGS (DON'T MAKE IT RIGHT) DAVID PEASTON 21 

29 20 ME MYSELF AND I DE LA SOUL 46 

30 35 A WOMAN'S TOUCH CHRISTOPHER MCDANIELS 45 

31 22 HAVE YOU HAD YOUR LOVE TODAY THE O'JAYS 47 

32 16 LEAD ME INTO LOVE ANITA BAKER 41 

33 - AS LONG AS WE'RE TOGETHER AL GREEN 22 

34 - I LIKE IT DINO 30 

35 - IF YOU DON'T KNOW ME BY NOW SIMPLY RED 44 

36 39 TOBY ANGEE GRIFFIN 50 

37 24 FOR YOU TO LOVE LUTHER VANDROSS 39 

38 28 BUFFALO STANCE NENEH CHERRY 51 

39 32 CHILDREN'S STORY SLICK RICK 75 

40 - SOMEBODY LOVES YOU EL DEBARGE 27 

g3 g 

AIRPLAY 
TITLE ARTIST 

Y 

m 

'- 

1 1 TURNED AWAY CHUCKII BOOKER 2 

2 3 KEEP ON MOVIN' SOUL II SOUL 1 

3 4 SHOWER ME WITH YOUR LOVE SURFACE 3 

4 5 SECRET RENDEZVOUS KARYN WHITE 7 

5 6 GOTTA GET THE MONEY LEVERT 4 

6 8 FRIENDS JODY WATLEY WITH ERIC B. & RAKIM 5 

7 2 NOTHIN (THAT COMPARES 2 U) THE JACKSONS 6 

8 7 IT'S REAL JAMES INGRAM 8 

9 10 CONGRATULATIONS VESTA 17 

10 11 ON OUR OWN BOBBY BROWN 12 

11 9 DARLIN' I VANESSA WILLIAMS 10 

12 14 MIDNIGHT SPECIAL THE SYSTEM 13 

13 16 SOMETHING IN THE WAY STEPHANIE MILLS 16 

14 18 THEY WANT MONEY KOOL MOE DEE 11 

15 17 AS LONG AS WE'RE TOGETHER AL GREEN 22 

16 20 BATDANCE (FROM "BATMAN ") PRINCE 14 

17 19 I SECOND THAT EMOTION 10DB 18 

18 21 TWO WRONGS (DON'T MAKE IT RIGHT) DAVID PEASTON 21 

19 22 I'M THAT TYPE OF GUY L.L. COOL J 9 

20 13 OBJECTIVE MILES JAYE 15 

21 23 SOMEBODY LOVES YOU EL DEBARGE 27 

n 25 WE GOT OUR OWN THANG HEAVY D. & THE BOYZ 20 

23 24 SARAH, SARAH JONATHAN BUTLER 32 

24 27 FORBIDDEN LOVE THIRD WORLD 23 

25 15 SHOW & TELL PEABO BRYSON 19 

26 30 MY LOVE IS SO RAW ALYSON WILLIAMS 25 

27 33 IT'S NO CRIME BABYFACE 37 

28 36 IT ISN'T, IT WASN'T... ARETHA FRANKLIN /W.HOUSTON 33 

29 34 SPEND THE NIGHT (CE SOIR) THE ISLEY BROTHERS 34 

30 28 I LIKE IT DINO 30 

31 35 MY FANTASY TEDDY RILEY FEATURING GUY 38 

32 12 CRAZY (FOR ME) FREDDIE JACKSON 24 

33 37 TAKE IT OFF TODAY 35 

34 38 REMEMBER (THE FIRST TIME) ERIC GABLE 36 

35 40 SOMETHING REAL MIKKI BLEU 40 

36 39 THE WAY IT IS TROY JOHNSON 42 

37 - LET GO SHARON BRYANT 49 

38 - N.E. HEART BREAK NEW EDITION 48 

39 - I GOT IT MADE SPECIAL ED 26 

40 - YOU FOUND ANOTHER GUY BOY GEORGE 43 

© Copyrigh 1989. Billboard Publications, Inc. No part of this publication may be reproduced, tared in an retrieval system, or transmitted. in any form or by any means, electronic. mechanical, photocopying, 

recording, or otherwise. without the prior written permission of the publisher. 

BLACK SINGLES A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE (Publisher - Licensing Org.) Sheet Music Dist. 

65 AGAINST DOCTOR'S ORDERS (Brennee, BMI /High 
Tech, BMI /Kuzu, BMI /SBK Blackwood, BMI /Irving, 
BMI /Gernia, BMI) 

88 ALL OF MY LOVE (MCA, ASCAP /Moo Maison, 

ASCAP /Music Corp. Of America, BMI /Dal Coure, 

BMI /Rashida, BMI/Warner- Tamerlane, BMI) 
22 AS LONG AS WE'RE TOGETHER (AI Green, BMI /Irving, 

BMI) CPP 

85 BABIES HAVING BABIES (Chatterback, BMI) 
28 BABY DONT FORGET MY NUMBER (MCA, ASCAP) HL 

14 BATDANCE (FROM "BATMAN ") (Controversy, ASCAP) 

51 BUFFALO STANCE (Virgin Music /BMI /SBK 
Songs/Warner Chappell Music/Warner- Tamerlane, 

BMI /Copyright Control) HL/CPP/WBM 

75 CHILDREN'S STORY (Def American, BMI) 

96 COLD SWEAT (Cykus, BMI) 
17 CONGRATULATIONS (Catdaddy, ASCAP /MCA, 

ASCAP /Little Tanya, ASCAP/Vesta Seven, 

ASCAP/Almo, ASCAP) CPP 

81 CRAZY 'BOUT YOU (Harrindur, BMI /Noisneta, BMI) 
24 CRAZY (FOR ME) (Zomba, ASCAP) 

97 CRUZIN' (Sac -Boy, ASCAP /MCA, ASCAP /Copyright 
Control) 

10 DARLIN' I (RaceR -ex, ASCAP /PolyGram International, 
ASCAP/Tocep, BMI /Jumpin' Off, BMI/Virgin Songs, 

BMI) CPP/WBM 
66 FIGHT THE POWER (Del American, BMI) 
93 THE FIRST TIME (Jasper Stone, ASCAP) 

62 FOR THE LOVE OF YOU (Two Tuft- Enuff, BMI /Songs 

Of PolyGram, BMI) WBM 

39 FOR YOU TO LOVE (SBK April, ASCAP /Uncle Ronnié s, 

ASCAP /Sunset Burgundy, ASCAP /MCA, ASCAP) 

23 FORBIDDEN LOVE (Worlers, ASCAP /Songs Of 

PolyGram, BMI /0 Dad, BMI) 
5 FRIENDS (581f April, ASCAP /Ultrawave, ASCAP /A 

Diva, ASCAP /Rightsong, BMI /SBK Blackwood, 

BMI /Eric B & Rakim, ASCAP) HL 

89 FUNKY DIVIDENDS (Acknickulous, ASCAP /Pop Art, 
ASCAP) 

57 GITCHI U (Looky Lou, BMI /Bright Light, BMI) 

99 GOING TO A GO GO (Jobete, ASCAP) 

59 GOTTA BE A BETTER WAY (Two Tuft- Enutt, BMI /0 
Dad, BMI) 

4 GOTTA GET THE MONEY (Trycep, BMI /Ferncliff, 
BMI/Willdeson, BMI) 

47 HAVE YOU HAD YOUR LOVE TODAY (WE, 

BMI/Trycep, BMI/Willesden, BMI) 
94 I AIN'T WIT IT (Bush Burnin', ASCAP) 

71 I BURN FOR YOU (Air Bear, BMI/Warner- Tamerlane, 

BMI /MCA, ASCAP /Music Corp. Of America, BMI /Mike 
Chapman, ASCAP /Knighty- Knight, ASCAP) 

52 I CAN'T TELL YOU WHY (Cass County, ASCAP /Red 

Cloud, ASCAP /Jeddrah, ASCAP) WBM 

64 I DO (Les Estoìles De La Musique, 

ASCAP/Scaramanga, ASCAP) 

86 I FOUND LOVE (Clita, BMI /Sign Of The Twins, 
ASCAP) 

26 I GOT IT MADE (Promuse, BMI /Howie Tee, 

BMI /Special Ed, BMI) 

30 I LIKE IT (Island, BMI /Onid, BMI) WBM 

18 I SECOND THAT EMOTION (Jobete, ASCAP) CPP 

56 IF YOU ASKED ME TO (FROM "LICENCE TO KILL ") 
(Realsongs, ASCAP /SBK April, ASCAP /U.A., ASCAP) 

44 IF YOU DON'T KNOW ME BY NOW (Assorted, 

BMI /Mighty Three, BMI) 
79 II HYPE (Deep Sound, ASCAP /Bliss 69, 

ASCAP/Vintertainment, ASCAP) 

63 I'LL BE LOVING YOU (FOREVER) (SBK April, ASCAP) 

HL 

9 I'M THAT TYPE OF GUY (Del Jam, ASCAP /LL Cool 1, 

ASCAP /D And D, ASCAP/Virgin, ASCAP) 

33 IT ISN'T, IT WASN'T, IT AIN'T NEVER GONNA BE 

(Albert Hammond, ASCAP/WB, ASCAP /Realsongs, 

ASCAP) WBM 

31 ITS LIKE MAGIC (Number I in the Land, BMI /Sawyer 

Brother, BMI) 
37 ITS NO CRIME (Hip Trip, BMI /Kear, BMI /Greenskirt, 

BMI) 
8 IT'S REAL (Virgin Songs, BMI /Cal -Gene, BMI/Yah Mo, 

BMI) CPP 

76 JUST GIT IT TOGETHER (Forceful, BMI/Willesden, 
BMI /My! My!, BMI) 

1 KEEP ON MOVIN' (Virgin, ASCAP) CPP 

98 LA. POSSE (LA. Posse, ASCAP) 

41 LEAD ME INTO LOVE (Creative Entertainment, 

BMI /Steve Evans Lane, BMI /Melainee, ASCAP) CPP 

49 LET GO (Almo, ASCAP) 

69 LICENCE TO KILL (FROM "LICENCE TO KILL ") (U.A., 

ASCAP /Gratitude Sky, ASCAP /Penzafire, ASCAP /SBK 
April, ASCAP/Virgin, ASCAP) 

92 UTTLE JACKIE WANTS TO BE A STAR (Forceful, 

BMI/Willesden, BMI /My! My!, BMI) 
55 LOOKING FOR A LOVE (Beach House, 

ASCAP/Tawanne Lamont, ASCAP) 

53 LOST WITHOUT YOU (Yellow Elephant, ASCAP /Edward 
Grant, ASCAP /Benny's Music, BMI) 

67 LOVE SONG (Hip Trip, BMI /Jig -A -Watt Jams, BMI) 
72 THE MAN WE ALL KNOW AND LOVE (Turnout Bros, 

ASCAP /Dickiebird, BMI) 
46 ME MYSELF AND I (Tee Girl, BMI /Bridgeport, BMI) 
13 MIDNIGHT SPECIAL (SBK April, ASCAP /Science Lab, 

ASCAP) 

90 MISS YOU LIKE CRAZY (Prince Street, ASCAP /Lauren 
Wesley, BMI /Screen Gems, ASCAP /Irving, BMI /Gemia, 

BMI) CPP 

68 MR. DJ. (Diva I, ASCAP /Spectrum VII, ASCAP) CPP 

38 MY FANTASY (Cal -Gene, BMINirgin, ASCAP) 

84 MY FIRST LOVE (Jodaway, ASCAP) 

25 MY LOVE IS SO RAW (Def Jam, ASCAP /Slam City, 

ASCAP) 

100 MY ONE TEMPTATION (Chappell, PRS /Abacus, 
PRS /Chappell & Co., ASCAP) 

82 MY SUGAR (Jodaway, ASCAP /Production Lab, 

ASCAP /Preacher 1., BMI) 
48 N.E. HEART BREAK (Flyte Tyme, ASCAP) 

70 NO PLACE TO GO (Aahsum Lawson, ASCAP /Perry 
Lane, ASCAP/WB, ASCAP /Geffen, ASCAP) 

6 NOTHIN (THAT COMPARES 2 U) (Kear, BMI /Hip Trip, 

BMI) CPP 

15 OBJECTIVE (Ahana, BMI/Virgin Songs, BMI) CPP 

12 ON OUR OWN (FROM "GHOSTBUSTERS II ") (Near, 

BMI /Hip Trip, BMI /Green Skirt, BMI) CPP 

91 PRETTY GIRLS (All Seeing Eye, ASCAP /PolyGram 

International, ASCAP /Better Days, BMI) WBM 

60 RAINDROPS (Selessongs, ASCAP) 

36 REMEMBER (THE FIRST TIME) (Lamont 

Coward /Bright Light, BMI) 

73 RIDING ON A TRAIN (CRGI, BMI) 

58 RIGHT NEXT TO ME (ADRA, BMI /Guinea Farm, BMI) 

95 ROCK THE HOUSE (Screen Gems -EMI, BMI) 

32 SARAH, SARAH (Aomba, ASCAP) 

7 SECRET RENDEZVOUS (Rear, BMI /Hip Trip, 

BMI /Green Skirt, BMI) CPP 

19 SHOW 8 TELL (SBK Blackwood, BMI /Fullness, BMI) 

3 SHOWER ME WITH YOUR LOVE (Colgems -EMI, 

ASCAP) WBM 

27 SOMEBODY LOVES YOU (Jobete, ASCAP) CPP 

16 SOMETHING IN THE WAY (YOU MAKE ME FEEL) 

(Angel Notes, ASCAP/WB, ASCAP) WBM 

40 SOMETHING REAL (El King, ASCAP) 

74 SPELL (Estus, BMI /Rok -Mil, BMI /SBK Blackwood, 

BMI /Mason Bros., BMI) 
61 SPEND THE NIGHT (Pending) 

34 SPEND THE NIGHT (CE SOIR) (Angel Notes, 

ASCAP/WB, ASCAP) 

35 TAKE IT OFF (Cal -Gene, BMI/Virgin Songs, BMI) CPP 

54 TASTE OF YOUR LOVE (Marvennis, ASCAP /Syce 'M' 

Up, ASCAP) 

11 THEY WANT MONEY (Zomba, ASCAP/Willesden, BMI) 

50 TOBY (Toby, BMI) 
2 TURNED AWAY ( Selessongs, ASCAP /Honey Look, 

ASCAP) 

21 TWO WRONGS (DONT MAKE IT RIGHT) (Venus 

Three, BMI /Pushy, ASCAP /Perfect Ten, ASCAP) 

42 THE WAY IT IS (Anointed, ASCAP) 

20 WE GOT OUR OWN THANG (Zomba, ASCAP /SBK 
April, ASCAP /Across 110th Street, ASCAP/Way To Go, 

ASCAP /Bridgeport, BMI) 
78 WHAT MORE CAN I DO FOR YOU (Flyte Tyme, 

ASCAP /Avant Garde, ASCAP) WBM 

87 WHERE DO WE GO T (SBK April, ASCAP /Ackee, 
ASCAP /Guy Vaughn, ASCAP /SBK Blackwood, 

BMI /Been Stung, BMI) 
77 WHY IS THAT? (Zomba, ASCAP) 

80 WHY YOU WANNA (Avant Garde, ASCAP) 

45 A WOMAN'S TOUCH (Babyann, BMI) 

29 WORKIN' OVERTIME (Tommy Jymi, BMI/Warner- 
Tamerlane, BMI /Mike Chapman, ASCAP /Nations, 
ASCAP) WBM 

83 YOU ARE MY STARSHIP (Electrocord, ASCAP) 

43 YOU FOUND ANOTHER GUY (Cal -Gene, BMI/Virgin 
Songs, BMI) 
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SPECIAL ISSUES 
SPOTLIGHT ISSUE IN THIS SECTION AD DEADLINE 

VSDA Aug 12 
'89 

Home Video Today 
Hot Fall Titles 
Video Music 
Special Interest 
Laserdisk 

Jul 18 

RANK Aug 26 
WILLIAMS 
JR. 

Hank Now 
Management 
Recording 
Video 
Concerts 

Aug 1 

HOLIDAY Sep 2 
VIDEO 
SHOPPING 
GUIDE 

Hot Titles 
Campaigns 
Retail Tips 
Special Interest 
Selling Points 

Aug 8 

HORROR Sep 2 
VIDEO Sep 9 

Sep 16 
Sep 23 

Merchandising 
Top Titles 
Promotions 
Hollywood 

Aug 18 
Aug 25 
Sep 1 

Sep 8 

WHY THEY ARE SPECIAL: 
VSDA '89 draws the home video industry to Las Vegas (8/6- 
8/ 10) to celebrate Christmas early with visions of hot fall ti- 
tles dancing in the desert. Emerging formats are spreading the 
wealth and stirring up fresh opportunities for video music, 
special interest and laserdisk, as home video gears up for a 

grand finale to '89. 
HANK WILLIAMS JR. has long been recognized as a country 
performer in the rare class of, well, Hank Williams. A singer/ 
songwriter of unusual power and perception, Hank, guided by 
manager extraordinaire Merle Kilgore, has risen to the top of 
his profession as a performer, entrepreneur, trendsetter and 
benefactor to new talent. 
HOLIDAY VIDEO SHOPPING GUIDE is the industry's most ac- 
cessible buyer's guide to top video product for Christmas '89. 
Whether sales or rental is your bag, movies or special interest 
your forte, Billboard's stocking -stuffer catalogs the new titles 
most likely to succeed and why, as retailers turn to the guide's 
comprehensive, lucid listings to plan wisely, well and early for 
a ring -a -ding holiday season. 

HORROR VIDEO features a special column in the first four is- 
sues of September focusing exclusively on the horror /sci -fi 
genre. Each column is a mini marketing report on hot new 
product, consumer and dealer campaigns, sales and rental 
tips, label activity, and Hollywood production trends that cap- 
ture the enormous excitement and ongoing interest in the 
most durable, hair -raising genre in home video. 

COMING ATTRACTIONS: AUSTIN KICKS, COMPACT DISK, VID- 
EO RETAIL MGMT. GUIDE, GOSPEL, COUTNRY, NEW AGE, 
AES. 

FOR AD DETAILS CONTACT YOUR BILLBOARD SALES 
REPRESENTATIVE or CALL ANY BILLBOARD OFFICE WORLDWIDE. 

NEW YORK: Gene Smith, Ron Willman, Norm Berkowitz, 
Ken Karp, Jim Beloff, David Nelson. (212) 764 -7300 or (212) 
536 -5004. 
LOS ANGELES: Christine Matuchek, Arty Simon, Anne Rehman, 
Mary Fisher, Emily Vaughn. (213) 273 -7040. 
NASHVILLE: Lynda Emon, Carole Edwards. (615) 321 -4290. 
LONDON: Tony Evans 439 -941 1. 

* * * * * * * ** *RESERVE SPACE TODAY!! * * * * * * * * ** 

LACK 

sR 

A Solid Presence. Singer /songwriter 
husband -and -wife team Nick Ashford 
& Valerie Simpson light up the stage 
during a recent concert at New York's 
Radio City Music Hall. (Photo: Chuck 
Pulin) 

RHYTHM & BLUES 
(Continued from page 20) 

ment people, especially Laverne 
Perry (Epic), Simo Doe (Atlantic), 
Beverly Paige (PolyGram), Tracy 
Jordan (Motown), and the indepen- 
dent agents Judy Hutson, Sheila 
Eldridge, and my hired gun, Von 
Alexander ... To Terence Trent 
D'Arby for the only book an artist 
ever gave me ... To LaLa for 
laughter and Paul Laurence for 
grace under pressure ... To Ann 
Carli and Jive Records for making 
the Stop The Violence Move- 
ment's "Self- Destruction" happen 
and for continuing to support the 
coming longform video and next 
February's book ... To Charles 
Huggins, Cassandra Mills, Pri- 
mus Robinson, Joe McEwen, Syl- 
via Rhone, Ornetta Barber, and 
all the other executives who keep 
things moving behind the scenes 
... Finally, thanks to all the Bill- 
board readers who have treated 
me with warmth and respect since 
1982. Be strong, be smart, and be 
focused. 

SURFACE RISING TO TOP 
(Continued from page 20) 

us with some other acts so they 
can see that although we've be- 
come known as a 'cruisin' ' kind of 
group that does a lot of slow 
songs, we have a different impact 
live," says Jackson. The group has 
already begun to solidify its posi- 
tion in the marketplace with live 
dates that mark its first time out 
with a band. 

Although outside production 
and writing are areas in which 
Conley, Jackson, and Townsend in- 
tend to expand (Conley and Jack- 
son are contributing to the next 
Jermaine Jackson project), all 
three members contend that their 
focus continues to be the group's 
activities. "We want to be a solid 
group in the industry, not here to- 
day and gone tomorrow. We want 
to be known as musical crafts- 
men," says Conley. 

De La Soul brought 
its `D.A.I.S.Y. Age' 

rap stylings to L.A.'s 
Palace ... page 29 

NEW EPMD 12" SINGLE 

From the 
Forthcoming Album, 

"UNFINISHED 
BUSINESS" 

EPMD so wat cha sayin' FRE -80133 
1974 BROADWAY, N.Y., N.Y. 101123 

PH: (212) 124 -1440 FAX (217) 769 -9551 

FOR WEEK ENDING JULY 15, 1989 
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Compiled from a national sample of retail 

TITLE and one -stop sales reports. ARTIST 
LABEL 8 NUMBER/ DISTRIBUTING LABEL 

5 13 5 

* * No. 1 * * 
I'M THAT TYPE OF GUY L.L. COOL J 
DEF JAM 44- 68792. /COLUMBIA (C) 1 week at No. One 

2 1 1 15 
ME MYSELF AND I DE LA SOUL 
TOMMY BOY 926 (C) (M) 

THEY 3 4 4 7 
WANT MONEY KOOL MOE DEE 

JIVE 1215 (C) 

® 6 8 7 WEGGOT3OUR OWN THANG HEAVY D. & THE BOYZ 

5 2 3 13 I'M M AN4WE ALL KNOW AND LOVE KWAME 

6 3 2 15 
SLICK RICK CHILLDREN S STORYYB 

a (C) 

7 7 11 7 
FUNKY DIVIDENDS THREE TIMES DOPE 
ARISTA 9835 (C) 

O, NEW 1 
FIGHT THE POWER PUBLIC ENEMY 
MOTOWN 4647 (C) 

EXPRESS 9 13 20 5 
YOURSELF N.W.A. 

RUTHLESS 7207 /PRIORITY (C) (M) 

CD 17 - 3 WHY IS THAT? BOOGIE DOWN PRODUCTIONS 
JIVE 1231 /RCA (C) 

I1 16 - 3 RAP SUMMARY LEAN ON ME) BIG DADDY KANE 
COLD CHILLIN' 21235. ARNER BROS. (C) 

12 9 14 9 I GOT IT MADE SPECIAL ED 
PROFILE 7245 

13 8 5 19 
SELF DESTRUCTION STOP THE VIOLENCE MOVEMENT 
JIVE 1178 /RCA (C) 

14 11 7 19 
TURN THIS MUTHA OUT M.C. HAMMER 

15 15 16 11 
RHYTHM IS THE MASTER D.J. CHUCK CHILLOUT /KOOL CHIP 
MERCURY 872 567 -1 /POLYGRAM 

16 10 9 13 
YEAH, YEAH, YEAH OAKTOWN'S 3 -5 -7 

(C) CAPITOL 

11 25 - 3 BUST A MOVE YOUNG M.C. 
DELICIOUS VINYL 1005 /ISLAND(C) 

18 20 21 5 
IT'S MY TURN STEZO 
FRESH 80129 /SLEEPING BAG 

Off 19 23 26 5 
IRON MAN SIR MIX -A -LOT 
NASTYMIX 76975(C)(M) 

20 12 6 
11 OY AND PAIN ROB BASE & D.J. E -Z ROCK 

ROFILE 7247 (C) 

21 22 25 5 
I NEED YOU BOBCAT 
ARISTA 9813 (C) 

22 O' NEW 1 
L.A. POSSE BREEZE 
ATLANTIC 86421 (C) 

23 O NEW 1 
WHO'S THE BOSS? ANTOINETTE 
NEXT PLATEAU 50099 

24 14 12 11 
THE BOMB HAS DROPPED 2 LIVE CREW 
LUKE SKYYWALKER 125 (M) 

I 25 NEW 1 
GOT IT GOIN' ON TONE LOC 

DELICIOUS VINYL 1006 ISLAND 

26 18 18 9 
HAWAIIAN SOPHIE JAZ 
EMI 56126 (C) (M) 

O7 2/ ' NEW 1 
I AIN'T TRIPPIN' TOO SHORT 
JIVE 1232 /RCA 

28 29 - 3 l'M HOUSIN' EPMD 
FRESH 80127 /SLEEPING BAG 

29 28 - 3 
I GOT YOUR GIRLFRIEND DANNY "D" & D.J. "WIZ" 
HEATVE 91276 

30 26 27 5 
ACT A FOOL KING TEE 
CAPITOL 15459 (C) 

OProducts with the greatest sales gains this week. Videoclip availability. Recording Industry 
Association of America (RIAA) certification for sales of 500,000 units. RIAA certification for sales of 

1 million units. Catalog no. is for 1 2-inch vinyl single. (C) Cassette single availability. (M) Cassette maxi - 

single availability. (CD) Compact disk single availability. 
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by Bob Darden 

This is the first half of an interview with Light artist 
Beau Williams. Williams left a successful main- 
stream music career to sing gospel exclusively. His 
debut, "Wonderful, " went top five on the spiritual 
charts last month after only five weeks. 

WHO HAS THE BEST VOICE IN black gospel music? 
If you're talking about the men, it could well be a toss- 
up between Beau Williams and the Rev. Clinton Utter - 
bach. Williams, of course, had a profitable career in 
mainstream music with Capitol Records after winning 
TV's "Star Search" competition in 1984. Today he sings 
gospel exclusively. His first release, "Wonderful" for 
Light Records, debuted at No. 9 on Billboard's spiritual 
chart and hit No. 5 five weeks later. 

" 'Wonderful' was a group effort with producers Alan 
Abrahams, Laythan Armor, and myself, and it worked 
because we had a good communication," he says. "I 
wanted this album to share Jesus with everybody, tradi- 
tional and contemporary black gospel fans alike." 

"Wonderful" is indeed that rare gospel album where 
both the traditional and contemporary tracks work. The 
credit is shared equally by Williams' warm, versatile 
voice, the classy production, and the memorable songs. 

"The Lord gave me 'Make Me Whole' in my sleep," 
Williams says. "I got up and put it on a tape recorder the 
next morning. I wrote 'My Heart Needs To Know' be- 
cause we waste so many things in this country when 
there are so many people doing without, without a place 
to stay, without enough to eat. There are a lot of people 
who need help and this song is aimed at them. 

"I wrote 'Peace, Joy And Happiness' because I prayed 
that the Lord would deliver me from the secular music 

business so I would be able to praise Him. One day I was 
tied to a label, the next day I was free. He delivered that 
to me. In the studio, the three of us listened to the over- 
all picture of the album and decided it needed something 
really up- tempo, something for the young crowd that 
needs to hear about Jesus. Just then, Laythan began to 
play this riff on the piano and I began to sing the words. 
Thank you Jesus! -it came right on the spot!" 

Williams, Abrahams, and Armor chose the title cut af- 
ter discussing a number of songs originally done by the 
Soul Stirrers. 

"My mother used to listen to Sam Cooke & the Soul 
Stirrers all of the time," Williams says, "so I said, `What 
about "Wonderful" '? Alan got a copy of it and said, 
'That's a great song, let's do it.' When we began talking 
about the title of the album, I said, 'I think that song 
says it all.' " 

Beau Williams is finding 
`Wonderful' debut success 
The out-of-the-box success of "Wonderful" comes on 

the heels of a mostly successful mainstream music ca- 
reer. But Williams, the son of a Houston preacher, says 
he had problems singing secular music almost from the 
beginning. 

"I'm strictly doing gospel now," he says. "The thing 
about the secular music is that I don't think there's a 
consciousness about the kind of music we sing, about 
what it's doing to our young people. Instead, it seems 
like record companies, producers, and artists just sit 
around and think, 'What's the sexiest thing we can put 
on a record and get away with ?' 

"When that happened, I thought, 'Maybe it is time for 
me to get out.' Now, I enjoy singing a love song. I think 
I write beautiful love songs -they were the most suc- 
cessful things I did. But if a record company is going to 
promote songs that describe sexual acts or blaspheme 
Jesus, I just had to get out. I might do commercials or 
the occasional song on a movie soundtrack, but only if 
they sing about things that are positive." 

by Jeff Levenson 

THE '60S WERE AN IMPROBABLE MOMENT IN 
history, a decade that generated outpourings of expres- 
sion- artistic, social, military-all altering the way we 
think and feel. In jazz, the forces of change were 
spurred by sociocreative uprisings even more revolu- 
tionary than bop's preceding insurgency. True to the 
spirit of the times, the jazz avant -garde pushed beyond 
the accepted boundaries of play and reconstructed its 
own schematics, which proved foundational for subse- 
quent developments. 

One of the main chroniclers of this movement was Im- 
pulse!, which proudly boasted a catalog documenting 
"The Definitive Jazz Scene" and "The New Wave In 
Jazz." ( "New wave," "new music," even "Free jazz" 
were terms often used to refer to this stylistic category. 
The words, however, were never really rich enough to 
communicate the essence of the music -think of the sig- 
nifiers "bop" or "swing," for instance, in relation to 
their musics -yet they remain in use today, semantic 
survivors over two decades.) 

The label has just reissued eight albums that offer a 
fair sampling of that era's music. They are "Karma," by 
Pharoah Sanders; "Liberation Music Orchestra," by 
Charlie Haden; "Albert Ayler In Greenwich Village "; 
"Om," by John Coltrane; "Fire Music," by Archie 
Shepp; "Mingus, Mingus, Mingus, Mingus, Mingus," by 
guess who ?; "Chapter 1: Latin America," by Gato Bar- 
bieri; and "Streams," by Sam Rivers. 

Some of the material, originally fiery and hair -raising 
given the swirl of cultural upheaval that attended its 
creation, now sounds oddly housebroken, though no less 
inspired. Aside from the music itself, the song titles pro- 
vide a mosaic of the period's prevailing sentiments: 

"Malcolm, Malcolm, Semper Malcolm" (Shepp); "Change 
Has Come" (Ayler); "The Creator Has A Master Plan" 
(Sanders); "Song Of The United Front" (Haden). 

BROADCAST STUFF: WNET is presenting a 17 -show 
series for public television titled "American Masters," 
profiling the lives and careers of noteworthy individuals 
in the creative arts. Three upcoming programs of partic- 
ular interest are "Celebrating Bird: The Triumph Of 
Charlie Parker" on July 17; "Aretha Franklin: The 
Queen Of Soul" on July 24; and "Satchmo" (the one and 
only Louis Armstrong) on July 31 ... "Le Jazz Club 
From Paris" is a weekly radio program of concerts by 
French and American artists. It is broadcast over 75 sta- 

Impulse reissues capture 
the sound of the '60s 

tions around the States. Sound material from the above - 
mentioned Bird video won a gold medal for "Le Jazz 
Club" at last month's International Radio Festival 
Awards ... NBC television and Anheuser -Busch have 
renewed "Michelob Presents Sunday Night." Next sea- 
son's edition will sport the name change "Michelob Pre- 
sents Night Music" in order to give participating sta- 
tions an opportunity to broadcast the show at different 
times. 

MORE: Pianist Andrew Hill has signed with Blue 
Note, organist Jimmy Smith with Milestone ... Fanta- 
sy is about to release 15 Original Jazz Classic reissues, 
culled from the Pablo archives. Artists include Ella 
Fitzgerald, Dizzy Gillespie, Joe Pass, Oscar Peterson, 
and Benny Carter. The albums will boast new cover 
artwork, replete with photos by Giuseppe Pino ... Inci- 
dentally, Benny Carter celebrates his 82nd birthday 
(amazing, considering the way he plays) Aug. 8 at Lin- 
coln Center's "Classical Jazz" series in New York. The 
birthday salute will feature Carter sidekicks Gillespie, 
Ernestine Anderson, Hank Jones, Ray Brown, and 
Bobby Durham. 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER 'DISTRIBUTING LABEL 

1 1 25 

* * NO. 1 * * 
BEBE & CECE WINANS SPARROW SPR 1169 9 weeks at No. One HEAVEN 

2 2 25 
KEITH PRINGLE & PENTECOSTAL COMM. CHOIR 
SAVOY 14788 NO GREATER LOVE 

3 4 33 REV. MILTON BRUNSON REJOICE WC 8418 /A &M AVAILABLE TO YOU 

4 3 25 
MYRNA SUMMERS /REV. TIMOTHY WRIGHT WE'RE GONNA MAKE IT 
SAVOY 14794 

5 6 21 
LUTHER BARNES & THE RED BUDD GOSPEL CHOIR SO SATISFIED 
ATLANTA INT'L AIR 10135 

6 28 5 
THE NEW JERSEY MASS GOSPEL CHOIR HEROS 
LIGHT 7- 1 1 5- 7 2023.1 /LEXICON 

7 10 69 SHIRLEY CAESAR REJOICE WR8385 /A &M LIVE IN CHICAGO 

8 5 9 BEAU WILLIAMS LIGHT 7. 115- 72021.5 /LEXICON WONDERFUL 

9 7 37 FLORIDA MASS CHOIR MALACO 6002 LET THE HOLY SPIRIT LEAD YOU 

10 NEW TIMOTHY WRIGHT SAVOY 14795 /MALACO WHO'S ON THE LORD'S SIDE 

11 16 5 THE GOSPEL MUSIC WORKSHOP SAVOY 7096 LIVE IN ST. LOUIS MO. 

12 9 9 MIGHTY CLOUDS OF JOY REJOICE 8427/A &M NIGHTSONG 

13 17 21 JAMES MOORE MALACO 4429 LIVE 

14 33 5 AL GREEN A &M 5228 I GET JOY 

15 11 21 NICHOLAS COMMAND 1013 LIVE IN MEMPHIS 

16 18 45 L.A. MASS CHOIR LIGHT 7 -115. 72017 -7 /LEXICON GIVE HIM THE GLORY! 

17 8 25 COMMISSIONED LIGHT 7- 115. 72019 -3 /LEXICON WILL YOU BE READY? 

18 19 33 
REV J. CLEVELAND /i..Á. GOSPEL MESSENGERS PRAISE 88 
KING JAMES KJ- 2D8510 /SOUND OF GOSPEL 

19 14 57 TAKE 6 REPRISE 25670 /WARNER BROS. TAKE 6 

20 15 37 REV. CHARLES NICKS JR. souND of GOSPEL soG -173 FREE SPIRIT VOL 2 

21 NEW MISSISSIPPI MASS CHOIR MALACO 6003 MISSISSIPPI MASS CHOIR 

22 21 33 
THE MICHAEL FLETCHER CHORALE JESUS ... HE'S THE ONE 
SOUND OF GOSPEL 50G -172 

23 20 25 
SLIM & THE SUPREME ANGELS DEATH & THE BEAUTIFUL LADY 
MELENDO 2259 

24 31 25 REV. F.C. BARNES & REV. JANICE BROWN ATLANTA INT'L AIR 10130 LIVE 

25 25 17 
H HARRIS/VOICE OF FAITH, HOPE & LOVE H.HARRIS /VOICE OF ... SOUND OF GOSPEL SOG -171 

26 12 17 
C.HAYES /COSMO CHURCH OF PRAYER TURN IT OVER TO JESUS 
1 AM 8423/Á&M 

27 13 21 THE WINANS SELKA 7501 /SPARROW LIVE AT CARNEGIE HALL 

28 26 37 THE CLARK SISTERS REJOICE WR8400 /A&M CONQUEROR 

29 36 13 
C NICKS /EAST ST.LOUIS GMWA C.NICKS /EAST ST.LOUIS GMWA 
SOUND OF GOSPEL 50G -176 

30 24 33 
TRAMAINE HAWKINS THE JOY THAT FLOODS MY SOUL 
SPARROW SPR 1173 

31 NEW CHARLES MAY ENSEMBLE ARRIVAL 726 -1 SINGING FROM THE HEART 

32 RE -ENTRY VANESSA BELL ARMSTRONG VANESSA BELL ARMSTRONG 
JIVE 1074111 RCA 

33 38 9 PILGRIM JUBILEES MALACO MAL -4431 BACK TO BASICS 

34 37 5 
ARVIS STRICKLING -JONES "LIVE" IN CONCERT 
SECRET sOG- 906 /SOUND OF GOSPEL 

35 32 5 REV. THOMAS WALKER ATLANTA INT'L AIR 10137 DON'T WORRY BE HAPPY 

36 34 21 RON WINANS SELAH 7502 /SPARROW FAMILY & FRIENDS CHOIR 

37 RE -ENTRY KINGDOM LIGHT 7. 115. 72006.1 /LEXICON AMAZING 

38 23 21 THE GOSPEL KEYNOTES MALACO 4430 FROM THE HEART 

39 40 69 
THE NEW JERSEY MASS GOSPEL CHOIR HOLD UP THE LIGHT 
LIGHT 7- 115. 72011.8 /LEXICON 

40 30 13 
THE VOICES OF LIGHT ALL TIME GOSPEL CLASSICS 2 
LIGHT 7- 115 -77016 -9 /LEXICON 

(CD) Compact disk available. Recording Industry Assn. Of America (RIAA) certification for sales of 
500,000 units. RIAA certification for sales of 1 million units. 

PRE -RELEASE SALE PRICE 
SALE ENDS 7121189 

I LBI11?TI4 

AM 1 . 
WONe i, f 444. 

N97 ,9 S4(--1 

02,t1 
JESSY DIXON 

.,,, ..I ,< 

WORD IANOW NHATPRAYER CANDO 

NOVA DISTRIBUTING CORP. 1(800) 476 -6682 
O 1989 AAM Records, Inc. All Rights Res,nred 
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CLUB PLAY 
Compiled from a national sample of dance club playlists. 

TITLE ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 3 6 

* * No. i * * 
EXPRESS YOURSELF MADONNA 
SIRE 0- 21225 /WARNER BROS. 2 weeks at No. One 

2 4 6 7 WHAT YOU DON'T KNOW EXPOSE ARISTA ADI -9837 

3 5 8 7 I NEED A RHYTHM (LP) 
VENDETTA SP -5246 THE 28TH ST. CREW 

4 2 1 12 
SECRET RENDEZVOUS (REMIX) KARYN WHITE WARNER BROS. 0 -20962 

O 8 18 6 WE GOT OUR OWN THANG HEAVY D. & THE BOYZ UPTOWN 23942/MCA 

© 14 24 4 
DPEOGUE MALCOLM MCLAREN EIC 

EP 
49 68 

IN 
801/E 
V 

PA. 

7 11 17 7 MACHINE GUN HUBERT KAH 
CURB 003 

8 10 16 6 
NOTHIN (THAT COMPARES 2 U) THE JACKSONS 
EPIC 49 68233/E.P.A. 0 18 30 3 
LET IT ROLL DOUG LAZY ATLANTIC 0 -86407 

il) 16 25 5 
14-'711111E 

IT DINO 
'WAY 483 /ISLAND 

11 15 21 6 
DEFINITION OF LOVE KOS EMS 021 

12 13 19 6 
DEFINITION OF A TRACK /IN MOTION PRECIOUS 
BIG BEAT BB -0007 

13 6 9 8 
THAT'S HOW I'M LIVING /THE CHIEF TONI SCOTT NEXT PLATEAU NP50098 

14 3 2 10 
KEEP ON MOVIN' SOUL II SOUL VIRGIN 096556 

15 23 31 4 
ALWAYS THERE CHARVONI CAPITOL V- 15482 0 25 - 2 COME HOME WITH ME BABY DEAD OR ALIVE 
EPIC 49 68777/E.P.A. 0 34 44 3 10 23960 SHEENA EASTON 

Z$ 27 39 3 
I'M THAT TYPE OF GUY L.L. COOL J 
DEF JAM 44 68792 /COLUMBIA 

19 29 34 5 
YOU'RE MY7 ONE AND ONLY (TRUE LOVE) 
VENDETTA VE -7021 SEDUCTION 

20 22 27 4 
GOOD THING FINE YOUNG CANNIBALS 
I.R.S. 23959 /MCA 0 

30 40 3 JUST GIT IT TOGETHER LISA LISA & CULT JAM COLUMBIA 44 68819 

® 38 2 
* * * POWER PICK * * * 

FRIENDS 
23956 JODY WATLEY MCA 

23 20 28 5 
SO ALIVE /BIKE DANCE LOVE AND ROCKETS 
BEGGAR'S BANQUET 8908-1-RD/RCA 

24 21 26 5 
IN MY EYES 
LMR 4004 STEVIE B 

25 7 5 10 SENDC ME AN 
ANGEL 89 REAL LIFE 

26 26 29 4 DISAPPOINTED 
VIRGIN PROMO PUBLIC IMAGE LTD. 0 42 48 3 LET'S A HOUSE KRAZE 
BIG BEAT 

PL 
BB -0Y 008 

28 33 37 3 
DROP THAT GHETTO BLASTER MR. BIG MOUSE NETTWERK (CANADA) IMPORT 

29 9 12 7 
FORGET THE GIRL TONY TERRY 
EPIC 49 68784/E.P.A. 

30 19 22 6 
PROMISE LAND /CAN YOU STILL LOVE ME? THE STYLE COUNCIL 
POLYDOR 889 147 -1 /POLYGRAM 

31 41 45 3 
YOU ARE THE ONE TKA 
TOMMY BOY TB 929 

32 37 36 4 
BODY -ROCK T.T. MAX 
OZONE OZ0-001 0 45 - 2 ALL NIGHT PARTY BUSTER POINDEXTER 
RCA 9002 -1 -RD ® 47 - 2 LIVE OVE 

1234 
HOUSE 

RCA 
SAMANTHA FOX J-1 -JD / 

35 46 - 2 GIVE YOU ALL MY LOVE STACEY Q 
ATLANTIC 0 -86410 

36 12 11 7 WAITING FORA CALL DEEP STATE ATLANTIC 0-86419 

37 
48 

2 PEOPLE HOLD ON COLD CUT FEATURING LISA STANSFIELD 
TOMMY BOY TB- 124 

38 43 46 3 MAN 0 MOLPSA7829 /ISLAND 
ARROW 

39 
9° 

- 2 MY LOVE IS SO RAW ALYSON WILLIAMS (FEATURING NIKKI D) 
DEI JAM 44 68794 /COLUMBIA 

® NEW 1 

* * * HOT SHOT DEBUT * * * 
SCANDALOUS 2 PUERTO RICANS A BLACKMAN & A DOMINICAN CAPITOL V 

41 NEW 1 
GONNA MAKE IT SA -FIRE 
CUTTING 874 279- 1 /POLYGRAM 

4T NEW 1 
HAPPINESS NICOLE 
SLEEPING BAG SLX.40147 

® NEW 1 
YOUR LOVE TAKES ME HIGHER BELOVED 
ATLANTIC 0 -86402 

® NEW PI. 1 
(CARMEN)) DANGER IN HER EYES DEBORAH SASSON & MCL 

45 49 - 2 
IT'S REAL JAMES INGRAM 
WARNER BROS. 0 -21208 

46 17 4 11 
SUBOCEANA TOM TOM CLUB 
SIRE 0-21198 /WARNER BROS. 

4] NEW 1 
BLOW THE HOUSE DOWN LIVING IN A BOX 
CHRYSALIS 4V9 43363 

48 28 13 8 
BABY DON'T FORGET MY NUMBER MILLI VANILLI 
ARISTA ADI -9833 

49 NEW 1 
ROCK THE HOUSE NICOLE 
OCEANA 096562 /ATLANTIC 

® NEW III. 1 
IT'S THE SAME OLD SONG MICHAEL ROGERS 
WTG 41 68798'E.PA. 

BREAKOUTS 1. LAY ALL YOUR LOVE ON ME INFORMATION SOCIETY TOMMY BOY 

2. OH WELL OH WELL CAPITOL 

3. MA FOOM BEY /SYNTANJEY CULTURAL VIBE EASY STREET 

4. BATDANCE PRINCE WARNER BROS. 

©Copyright 1989, Billboard Publications, Inc. No part of thl- puuuc, cn 
may be reproduced, stored in any retrieval system, or transmitt7d, i^ 'y 
form or by any means, electronic, mechanical, photocopying, recordk 
or otherwise, without the prior written permission of the publisne. 
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12 -INCH SINGLES SALES 
TITLE 

Compiled from a national sample of retail store and one -stop sales reports. 
ARTIST 

LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 1 9 

** No.1 ** 
KEEP ON MOVIN' SOUL II SOUL VIRGIN 0-96556 4 weeks at No. One 

O 2 7 4 EXPRESS YOURSELF MADONNA 
SIRE 0- 21225 /WARNER BROS. 

O 7 10 5 
SECRET RENDEZVOUS (REMIX) KARYN WHITE WARNER BROS. 0 -20962 

4 3 6 8 SEND ME AN ANGEL 89 REAL LIFE CURB CRB- 10303 /MCA 

O 8 9 6 WE GOT OUR OWN THANG HEAVY D. & THE BOYZ UPTOWN 23942/MCA 

6 5 5 8 WORKIN' OVERTIME DIANA ROSS MOTOWN MOT -4639 

7 4 4 10 
MR. JOYCE "FENDERELLA" IRBY 

8 10 14 6 WHAT YOU DON'T KNOW EXPOSE ARISTA ADI -9837 

O 14 20 6 
NOTHIN (THAT COMPARES 2 U) THE JACKSONS 
EPIC 49 68233/E PA. 

10 6 2 9 THIS TIME I KNOW IT'S FOR REAL DONNA SUMMER ATLANTIC 0-86415 

IL 25 - 2 FRIENDS JODY WATLEY MCA 23956 

12 15 18 6 
IN MY EYES STEVIE B LMR 4004 

13 11 13 5 
I'M THAT TYPE OF GUY L.L. COOL J 
DEF JAM 44 68792 /COLUMBIA 

14 9 3 13 
ME, MYSELF & I DE LA SOUL TOMMY BOY TB-926 

LS 27 - 2 ON OUR 
3957 

OWN BOBBY BROWN MCA 2 0 17 19 6 
THEY WANT MONEY KOOL MOE DEE 
JIVE 1215 -1 -JD /RCA 

17 12 15 7 BABY DON'T FORGET MY NUMBER MILLI VANILLI ARISTA ADI -9833 0 24 29 4 YOU'RE MY ONE AND ONLY (TRUE LOVE) SEDUCTION VENDETTA VE-7021 0 21 37 3 
COME HOME WITH ME BABY DEAD OR ALIVE 
EPIC 49 68777/E.P.A. 

20 19 25 4 
GOOD THING FINE YOUNG CANNIBALS 
I.R.S. 23959 /MCA 

21 13 11 8 BRING ME EDELWEISS EDELWEISS ATLANTIC 0 -86423 

22 20 26 4 
YOU ARE THE ONE TKA TOMMY BOY TB 929 

23 35 50 3 

* * * POWER PICK * * * 
GIVE 

TYO 
YOU ALL MY LOVE STACEY Q 

24 18 12 15 
BUrtAth §TANCE NENEH CHERRY 
VIRGIN 096573 

25 34 45 3 
GONNA MAKE IT SA -FIRE CUTTING 874 279- 1 /POLYGRAM 

26 16 8 10 
AIN'T NOBODY BETTER INNER CITY VIRGIN 096559 0 42 48 3 
I LIKE IT DINO 4TH & B'WAY 483 /ISLAND 

28 28 28 5 
THAT'S HOW I'M LIVING /THE CHIEF TONI SCOTT NEXT PLATEAU NP50098 

® 43 - 2 TURNED AW oY CHUCKII BOOKER ATLANTIC 0-4 

® NEW 1 

* * * HOT SHOT DEBUT * * * 
COLD HEARTED PAULA ABDUL VIRGIN 0-96546 

3L NEW 1 
FIGHT THE POWER 
MOTOWN 4647 PUBLIC ENEMY 

32 45 - 2 LET IT ROLL DOUG LAZY ATLANTIC 086407 

(.1) 37 - 2 WHY IS THAT? BOOGIE DOWN PRODUCTIONS 
JIVE 12311 -JD /RCA 

® 47 - 2 DEEP IN VOGUE MALCOLM MCLAREN 
EPIC 49 68801 /E. P.A. 

35 36 36 4 
GOTTA 

ó 
BE6T4THE MONEY LEVERT 

36 32 33 5 WAITING FOR A CALL DEEP STATE ATLANTIC 086419 0 48 - 2 IT'S REAL JAMES INGRAM 
WARNER BROS. 0 -21208 U NEW I 1 
DEFINITION OF LOVE KOS 
EMS 021 

39 40 47 3 
EXPRESS YOURSELF N.W.A. 
RUTHLESS PVL 07271 /PRIORITY 

40 23 16 11 
ROUND AND ROUND NEW ORDER 
QWEST 0- 21062 /WARNER BROS. 

41 44 41 5 
LET IT GO AFRO -RICAN HIP ROCK ÁR089 

42 NEW 110 1 
HARRY HOUDINI KON KAN ATLANTIC 0 -86416 

® NEW ill. 1 
ALWAYS THERE CHARVONI 
CAPITOL V-15482 

44 22 17 9 IKO IKO (REMIX) THE BELLE STARS 
CAPITOL V -15475 

45 26 21 8 
IF I'M NOT YOUR LOVER AL B. SURE! 
WARNER BROS. 0 -21158 

46 29 22 10 
FASCINATION STREET THE CURE 

47 31 32 5 ANYTHING CAN HAPPEN WAS (NOT WAS) 
CHRYSALIS 4V9 43378 

® NEW PIP. 1 
II HYPE ENTOUCH 
VINTERTAINMENT 0- 66696 /ELEKTRA 

49 38 34 11 
OBSESSION /HITCHHIKER'S DANCE GUIDE XYMOX 
WING 871 707- I / POLYGRAM 

50 33 27 6 SUBOCEANA TOM TOM CLUB 
SIRE 0-21193 /WARNER BROS. 

BREAKOUTS 1. LAY ALL ETY O 

2. JUST GIT IT 
YOUR 

TOGETHER 
LOVE ON 

LISA 
ME INFORMATION 

LISA &CULT JAM 
SOCI 

COLUMBTIA 

MMY BOY 

3. DANCING IN HEAVEN (ORBITAL BE -BOP) Q -FEEL JIVE 

4. 101 SHEENA EASTON MCA 

OTitles with the greatest sales or club play increase this week. Videoclip availability. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA certification for sales of 1 million units. Records listed under Club Play are 12 -inch 

unless indicated otherwise. Breakouts: Titles with future chart potential, based on club play or sales reported this week. 
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12 -Inch Explosion Has Created A Product Glut 
ROUND AND ROUND? Take a 
walk into a 12- inch -records store 
sometime in the near future and 
you should discover what this col- 
umnist is up to his ears in -too 
many records. Has anyone noticed 
that 1989 is beginning to look sus- 
piciously like 1979, and we all re- 
member what happened after 
that -or don't we? Quite frankly, 
today's 12 -inch market is glutted 
with too much product and no one 
seems to give a damn. Virtually ev- 
eryone has a club record out or at 
least one which was transformed 
into one. It's our job to listen and 
stay on top of the latest, but week 
after week it becomes a harder and 
harder task to conquer. Not only 
are there more 12- inches released 
per week than this time last year, 
but with each record comes the 
mandatory umpteen versions. 
Granted, there are some really 
good records out now and for that 
we're thankful, but there is also an 
increasing amount of rehash and 
fodder that we could do without. 
We're sure that retailers, DJs, and 
programmers must be experienc- 
ing the same frustration. We'll 
keep the preaching to a minimum 
this week but don't say you 
weren't warned if you wake up one 
day scratching your head because 
wide lapels, lava lamps, the Patty 
Duke, polyester bell bottoms, afro 
pics, platform shoes, and disco 

television and movie themes (e.g., 
"Disco Lucy," "Star Wars ") are all 
the rage. 

LET IT ROLL: Hot and happenin' 
this week is the Jets' "You Better 
Dance" (MCA), another potential 
No. 1 club smash for the siblings. 
Employing Justin Strauss once 
again to handle the remix chores, 
cut finds the Wolfgramm brethren 
taking a mature vocal stance over 
a searing, bass -heavy rhythmic 
pulse and hook. Slammin' ... Ev- 
eryone's favorite fox is back -Sa- 
mantha Fox, that is, with a high- 
light from her most recent album 
titled "Love House" (Jive). Popu- 
lar on import for some time, do- 
mestic debut finds the busy house - 
inspired cut boasting pumping 
new mixes provided by D.J. Pierre 
and Wayne Williams in addition to 
those courtesy of Kevin Saunder- 
son and Adonis . .. What's posi- 
tioned to be a big smash once 
again is "Summertime, Summer- 
time" (Sleeping Bag, 212 -724 -1440) 
by Nocera and retreated very nice- 
ly by Todd Terry. New '89 club 
and house -ish versions of this club 
classic kick with a fresh approach 
(we love the Gwen Guthrie "it's 
getting hot" sample). 

Company B returns with "You 
Stole My Heart" (Atlantic). Ag- 
gressive and hooky cut recalls 
"Fascinated" at times with its 

charm; only misgiving is the vocal, 
which is uneasy at times . .. The 
12 -inch of "I Need A Rhythm" 
(Vendetta) by the 28th St. Crew 
contains two new dubs of the track 
on its flip ... In a somewhat late 
move, Arista has picked up the top 
10 import club hit "Freemason" by 
Boxcar from Canada's Nettwerk 

DANCE 

TRA' 
by Bill Coleman 

Productions and has released it do- 
mestically featuring tasteful new 
mixes by Arthur Baker ... "Lit- 
tle" Louie Vega has pumped up 
"I'm Not Scared" (WTG), the lat- 
est nugget from Eighth Wonder 
Featuring Patsy Kensit. The se- 
ductive Europop track works nice- 
ly in its new interpretations in ad- 
dition to the crucial original and 
French versions. Kensit's innocent 
delivery is a winner in all the 
above, which hopefully prove to be 
the hit the act has deserved to 
have. By the way, Kensit can be 
seen opposite Mel Gibson in the 
new "Lethal Weapon II" film. 

BEATS & PIECES: Here at Bill- 

As A Remixer, DJ Justin Strauss Has Forged A Unique Style 

From The Mudd Club To The Mixing Board 
BY STEPHANIE SHEPHERD 

NEW YORK "The lucky thing 
about what I do is that I'm not 
locked into doing one kind of record. 
One day I'll be doing something 
rock -oriented like Easterhouse, the 
next day it'll be something house or 
black like the Jungle Wonz. It's fun 
to take influences from all the rec- 
ords and put them together." 

So says Justin Strauss, who has 
been on the cutting edge of progres- 
sive music and has advanced from 
the age of the Mudd Club to the 
mixing board. His success at incor- 
porating Motown and James Brown 
in primarily rock venues as a DJ led 
to his unique style of mixing and 
production. Strauss' entry into re- 
mixing began with a Greg Kihn rec- 
ord but broke wide open with Deb- 
bie Harry's club hit "In Love With 
Love," a track he co -mixed with his 
then -partner Murray Elias. 

Strauss' first solo mixing project 
was "Sending All My Love" by the 
Jets, which was No. 1 on Billboard's 
Club Play chart and was succeeded 
by No. 1 Strauss -mixed hits by Cam- 
ouflage and Fine Young Cannibals, 
as well as a top three club smash by 
Erasure. With his number of suc- 
cessful remixes increasing, Strauss 
has become one of the most sought - 
after commodities in the remixing 
marketplace. 

"Dance music was an under- 
ground thing; now it's commercial 
pop and too accessible. You don't 
have to search that hard to find 
great dance records. I'm disappoint- 
ed that club music is so fragmented 
that you have to do 20,000 mixes for 
every record. You might as well 
have a mix for every DJ. I don't see 

anything wrong with doing an alter- 
native version if the band already 
has a 12 -inch mix that they think 
represents what they're trying to 
say. As a DJ, I run to the record 
store to buy all the available mixes 
of a record. For a remixer or pro- 
ducer, DJ -ing is the best kind of ref- 
erence you can have," Strauss says. 

He continues, "A lot of clubs 
don't want to pay a DJ what he's 
worth. I've seen DJs that have the 
bpm [beats per minutes] written on 
their records. It offends me and 
holds back creativity. I used to go to 
the Paradise Garage every Satur- 
day night to hear Larry Levan spin. 
He was an inspiration to me be- 
cause he played a variety -even the 
Talking Heads. Now a `house' 
crowd only wants to hear house. 
When I DJ now, I'll be playing a 
house record and someone will come 
up and ask, 'When are you gonna 
play some house ?' They don't identi- 
fy unless the record says 'house mu- 
sic all night long' in the lyrics." 
Strauss continues to DJ at New 
York nightspot The Tunnel every 
Thursday. 

The number of mixes available on 
a record sometimes stirs up contro- 
versy- particularly if the sound of 
the mix is very different from the 
group's original version. Justin re- 
sponds, "It's getting interesting to 
see how many different things you 
can do with a record -for example, 
Camouflage. You can make it sound 
DOR [dance -oriented rock] or like a 
black record. The labels may tell 
you they need a mix to appeal to the 
R &B jocks, like the 'pain mix' of 
'Strangelove' by Depeche Mode. 
Those Phil Harding treatments 
gave the group an appeal to a whole 

new audience." 
What about the purists who 

moaned over the desecration of Era- 
sure's "A Little Respect "? "If you 
don't like it, you don't have to play 
it," Justin retorts. "Usually the 
original is included if a remix has 
gone in a different direction. The al- 
bum version is the band's state- 
ment. A lot of times, those records 
just don't sound good in a club. Be- 
sides, bands change and grow. De- 
peche Mode has a big following in 
Detroit, so they went and hung out 
with Derrick May and those guys in 
the techno scene. They'll probably 
end up doing a record together - 
merging sounds and styles, which is 
very exciting." 

Citing the Beatles, James Brown, 
Phil Spector, and Kevin Saunderson 
as influences, Strauss hopes to ad- 
vance into producing records. He re- 
cently produced a track for the new 
Joyce Sims album titled "I Surren- 
der," and is working on several proj- 
ects with keyboardist Eric Kupper. 

"Mixing is a good way to get 
known and for people to hear what 
you can do as a producer," he ex- 
plains. "Where else can I get to 
work on records by bands that sell 
millions of records? Remixing is 
something you learn as you go 
along; there's not a school for it. 
You make mistakes on the early rec- 
ords, then you understand what a 
record needs -how much you 
should do." 

Has all this attention gone to his 
head? "Being popular just makes 
me work harder," he says. "Now 
people listen to everything we do 
and every record has to be really 
good or you're history. You're only 
as good as your last record." 

board, Terri Rossi (212- 536 -5053) 
has been promoted to the new posi- 
tion of senior chart manager, 
black, jazz, and gospel. She will 
continue to manage the black, jazz, 
and rap singles chart; Janine 
McAdams (212- 536 -5014) takes 
over the position of black music 
editor, replacing Nelson George, 
who will continue freelancing and 
contributing his "Native Son" col- 
umn to the Village Voice. Sharon 
Russell (212- 536 -5049) assumes re- 
sponsibility over the Hot Cross- 
over chart. 

Fab U.K. record pool and service 
Disco Mix Club (DMC) has opened 
up its New York branch, to be 
managed by Rosie Lopez. For 
more information, contact Lopez 
at DMC America, Suite 3, 666 
Broadway, New York, N.Y. 10012; 
212 -777 -6676 ... "I Want That 
Man" will be the new single from 
Debbie Harry's forthcoming "Def, 
Dumb & Blonde" album, not "Kiss 
It Better" as we reported last 
week. 

Grace Jones' Capitol album "On 
My Way" is set for a Sept. 7 re- 
lease ... London Records U.K. has 
picked up the Chicago indie under- 
ground hit "French Kiss" by Li'I 
Louie. Also for its sister label 
FFRR, Dave Morales has complet- 
ed new remixes on partner Fran - 
kie Knuckles' import hit, "Tears" 
... Robert Clivilles & David Cole 
have finished remixes on Donna 
Summer's forthcoming Atlantic 
single, "Love's About To Change 

My Heart," and Aretha & Whit- 
ney's "It Isn't, It Wasn't, It Ain't 
Never Gonna Be" for Arista . . . 

ROIR (212- 477 -0563) has rere- 
leased the classic '70s album "Get 
Dancin' " by Disco Tex & the Sex - 
O- Lettes. 

"Just Say Mao" is the latest in- 
stallment from Sire in the specially 
priced, CD -only "Just Say Yes" se- 
ries. Scheduled for a Tuesday (11) 
release date, the 17 -song compila- 
tion contains a host of new, re- 
mixed, and unreleased cuts, in- 
cluding the new 12 -inch mixes of 
Danielle Dax's "Whistling For 
His Love" and Ofra Haza's 
"Da'Ale Da'Ale," in addition to a 
new track by Martin Gore (of De- 
peche Mode). Sire is expected to fi- 
nalize a new deal with U.K. indie 
label Rhythm King any day now. 

U.T.F.O.'s Dr. Ice has signed to 
Jive as a solo artist and is putting 
the finishing touches onto his al- 
bum, "The Mic Stalker." The proj- 
ect was produced by Full Force 
and features guest appearances by 
Lisa Lisa, Cheryl "Pepsii" Riley, 
and Blair Underwood (of televi- 
sion's "L.A. Law "). 

EYE CANDY: Be sure and check 
out Spike Lee's new film, "Do The 
Right Thing," which is a pretty in- 
tense affair. Lee's latest effort 
scrapes the nerve and serves as a 
more -than -subtle reminder of 
what's the matter. Oh yeah, the 
soundtrack on Motown is pretty 
good, too. 

NEW ON THE CHARTS 
Nineteen -year -old Nicole (last 
name: Fowlkes) has a lot to smile 
about these days since her debut 
single, "Happiness" on Sleeping 
Bag Records (212- 724 -1440), is 
showing early signs of becoming a 
club hit. The track logs in as one of 
Billboard's highest entries on the 
Club Play chart this week. 

NICOLE FOWLKES. 

The native New Yorker's work- 
ing papers reflect a potpourri of 
occupations ranging from a 
Bloomingdale's perfume- counter 
clerk to a freelance model before 
"making great dance music" be- 
came her sole concentration and 
resulted in a record contract. 

The house -inspired "Happiness" 
sports serious dance floor clout 
within its grooves. The track was 
produced by Artamatik, written 
by Chuck Farrar, and features 
mixes by Chep Nunez & Louis Flo- 
res in addition to reworkings by 
Frankie Knuckles. 

The uplifting message of Ni- 
cole's debut is no mistake. Ex- 
plains the singer of Jamaican de- 
scent: "I grew up in the church 
and I also love dance music. The 
best house music can be as fulfill- 
ing as the best gospel if it has that 
spiritual element." BILL COLEMAN 

PROMOTIONAL 
MUSIC VIDEOS 
Available on 1 hour tape compilations 
to Night Clubs, DJ's, Hotels and retail I/ 
outlets throughout America. 

Nom 
Call LAWRENCE ENTERPRISES [ . 
today for more details: (201) 667 -7575 
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Love & Rockets Orbit Alternative, Pop Spheres 
BY JIM BESSMAN 

NEW YORK The pop breakthrough 
of Love & Rockets with the hit single 
"So Alive" is seen by many as a sign 
that the British band has closed the 
gap between alternative and main- 
stream audiences without sacrificing 
its original fan base. 

As the Beggars Banquet /RCA 

Records act crosses the nation on a 
summer tour, "So Alive" has entered 
the top 20 on the Hot 100 Singles 
chart, while the album "Love And 
Rockets" is rocketing up the Top Pop 
Albums chart. 

"The oft - discussed crossover from 
big- success alternative to big- success 
mainstream is finally here," says 
Rick Dobbis, executive VP of RCA 

Atlanta Adds To Venue Menu 
3 Amphitheaters 

This is part of an occasional series 
spotlighting local concert venues. 

BY RUSSELL SHAW 

ATLANTA By targeting a different 
audience than its two competitors, 
the new 18,000- capacity Coca -Cola 
Lakewood Amphitheatre, which 

`They all have a 
place in the market 
and are booked by 

competitive players' 

opens this month on Atlanta's south 
side, does not aim to provoke a three - 
way fight for acts or patrons -but it 
is provoking a few barbs among the 
market rivals. 

Located on 117 wooded acres half- 
way between downtown Atlanta and 
Hartsfield International Airport, the 
$14 million venue is the sixth amphi- 
theater project developed by MCA/ 
Pace. It competes in the Atlanta mar- 
ket against the 6,500-capacity Chas- 
tain Park Amphitheatre and the 
12,000 -capacity Southern Star Am- 
phitheatre at the Six Flags Over 

Now Competing 
Georgia theme park as another op- 
tion for music under the stars. 

Each venue is positioning itself dif- 
ferently. Southern Star, which, like 
many Chastain shows, is booked by 
Atlanta -based Alex Cooley's Con- 
cert /Southern Promotions, most of- 
ten features top 40, country-pop, and 
Christian acts that fit with the park's 
traditional mix of teenagers and fam- 
ilies. Recent bookings have included 
Tiffany, the Bangles, New Kids On 
The Block, the Judds, and Petra. 

With the smallest capacity and 
gross potential of the three, Chastain 
normally does not offer the level of 
acts that would sell out larger facili- 
ties. Located in an upscale residential 
neighborhood, it also has been the 
target of noise complaints from resi- 
dents. In response, it has adopted a 
volume restriction, in the upper 80s 
dB range, which precludes many rock 
acts from playing there - further jus- 
tifying its booking approach toward 
adult contemporary, jazz, new age, 
and pop. George Benson, Carole 
King, Chuck Mangione, and Melissa 
Manchester are among those on this 
year's schedule. 

Lakewood, however, feels unen- 
cumbered by either decibel or demo- 
graphic straitjackets. With the larg- 

(Continued on page 30) 

EP available from Emotion Records 
P.O. Box 184, Sutherland Springs, TX 78161 
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Records. "It's not a dissolution of the 
band's alternative base but the main- 
stream [audience] drawing closer to 
the alternative. The gulf's not very 
big anymore, so we're not worried 
about the original base eroding; you 

The heart of what 
they are remains' 

know, [the attitude of] 'We hate 
them; they're top 40.' " 

Then again, as Dobbis notes, Love 
& Rockets have made no concessions 
to commercialism in their self -titled 
new album. 

"They've just continued [the direc- 
tion of] their last album ["Earth`Sun- 
`Moon"] and the one before [ "Ex- 
press"] with no marked difference. 

They've continued to evolve and 
grow musically, but the heart of 
what they are and do remains the 
same. So keeping their alternative 
base is really very simple." 

Dobbis notes that the single "No 
New Tale To Tell" from "Earth`Sun- 
`Moon" also reached the top 40 as 
well as going the alternative route, 
and that "Earth`Sun`Moon" sold 
250,000 during its original run on the 
chart. It has since reached the 
300,000 mark, showing the continu- 
ing interest in Love & Rockets' cata- 
log. A 180,00 -unit advance order for 
the new album ran well ahead of 
RCA's expectations. 

"It was a controversial decision to 
take `So Alive' top 40 so quickly," 
says Dobbis, "but we wanted to take 
the offensive and not get labeled an 
'alternative' or 'album radio' band 

and get sidetracked in a tangential 
part of the marketplace. And there 
was concern that if you go to top 40 
too quickly and there's no response, 
you get the sense of [the band] not 
happening even while you're still 
building at other formats." 

But to fully exploit an act's initial 
alternative success, Dobbis says, you 
must move it fast to a larger audi- 
ence, "which at this point is top 40." 
RCA is strengthening its top 40 foot- 
hold with an advertising thrust that 
began last month with the band's 
tour, which will continue through the 
fall. 

Meanwhile, a Love & Rockets vid- 
eo compilation called "The Haunted 
Fishtank" is being readied for Au- 
gust release to help launch the new 
longform video music line of BMG 
Video. 

Back In Step With Stevie Ray Vaughan; 
Waves Roll In; Airplane To Take Off 

WALL OF DENIAL: The lights dropped low and the 
blues played on, as Stevie Ray Vaughan began speak- 
ing to fans on his U.S. tour last year. "I forgot you're 
supposed to come home from the party once in a while," 
he said. "I just want to thank God I'm alive and well 
enough to be with you today." 

"I still say that [in concert]," Vaughan recalled recent- 
ly, sitting in the offices of Epic Records, doing inter- 
views for his new album, "In Step." "I'm not preaching 
'cause I don't want to push anybody away. But I really 
am grateful to have a new life, and 
I'm not afraid to say so." 

Anyone who has spoken with 
Vaughan since his successful strug- 
gle with alcoholism -and more to 
the point, anyone who has heard the 
Texas blues -rocker play since re- 
gaining his health -will not doubt 
the sincerity of his remarks or inten- 
tions. 

But this is not intended as anoth- 
er star's story of born-again sobri- 
ety. It's easy to get jaded about these recovery tales, too 
often trumpeted as just another great publicity hook. 
And Vaughan understands why. 

Until a musician, actor, politician, or other public fig- 
ure straightens up and confesses to a destructive life- 
style, it seems he or she is shielded by a compliant press 
fed by a protective publicity machine. You wonder why 
none of this behavior was reported in those earlier glow- 
ing profiles. 

"Oh sure," Vaughan agreed. "It's kept quiet. But I 
spent too many years promoting an image or a myth - 
that it's OK to stay as loaded as possible and the higher 
you get, the cooler you are -and I really did learn the 
hard way that that's not the truth." 

But now with his health intact -and a loving relation- 
ship in his life- Vaughan has broken through, as he 
sings on one new track, "this wall of denial." "In Step" 
is the best album from Stevie Ray Vaughan and Double 
Trouble since "Texas Flood." 

ON THE BEAT: Chrysalis Records feted the Norwe- 
gian rock trio Stage Dolls on the occasion of their U.S. 
debut with a bash in a typically funky rock'n'roll joint- 
the Norwegian consulate in New York ... Warrant cel- 
ebrated the gold -sales certification of its modestly titled 
Columbia album, "Dirty Rotten Stinking Rich," with a 
date at Gazzarri's on the Strip in Los Angeles, where 
Sam Kinison joined the band to sing "Wild Thing" ... 
Liza Minnelli is working with the Pet Shop Boys for a 
possible release on Epic Records ... The William Morris 
Agency has signed Soul II Soul, Johnny Kemp, Sur- 
face, and Billy Ocean to booking deals. 

SPIN DOCTOR: Katrina & the Waves make a fresh 
splash this summer with "Break Of Hearts," the first 
album on the release schedule from the newly formed 
SBK Records. Due in stores July 16, the album is a de- 
lightful dose of soul- inflected power pop with tracks 
likely to match the chart action of the Waves' 1985 gem, 
"Walking On Sunshine" ... Drive -time DJs who have 
worn out copies of the Beatles' "Drive My Car" or 
James Taylor's "Traffic Jam" during rush -hour reports 
ought to check out the opening track on the Pogues, 

new Island release, "Peace And 
Love." It's called "Gridlock "... Ex- 
Go-Go Charlotte Caffey has teamed 
up with vocalist Gia Cianbotti and 
singer /guitarist Meredith Brooks 
to form the Graces. The trio's A &M 
debut, "Perfect View," produced by 
Ellen Shipley, boasts the richest 
songwriting yet from Caffey and in- 
stantly alluring harmonies. 

by Thom Duffy ON THE ROAD: Joining the raft of 
summer reunions, Jefferson Airplane has announced 
its first tour in 17 years, which will begin Aug. 19 in 
Providence, R.I., and coincide with the band's upcoming 
album on Epic. Attempting to express its support for the 
students battling for democracy in China, the group 
sought permission- unsuccessfully -to hold its tour 
press conference at the Chinese embassies in San Fran- 
cisco and Los Angeles. The band settled for a Chinese 
restaurant in L.A. ... An impressive lineup of acts -in- 
cluding Willie Nelson, Neil Young, Jackson Browne, 
John Denver, Timbuk 3, and Bruce Cockburn -chose 
to play in Rapid City, S.D., July 2 at the Pahasap Music 
Festival, a benefit for Native American, Oglala Sioux 
families ... Brenda Russell, with a new A &M album 
due Aug. 15, opened an eight -week tour with David San- 
born July '7 at California's Concord Pavilion. 

HYPE OF THE WEEK: As musicians continue to jump 
on the ecological bandwagon to express their concern 
for the environment -and get a little good press in the 
process -the links between environmentalism and pro- 
motion become increasingly strange. The Beat was 
amused by last month's star- studded "Rack 'N Roll 
Championship " -a billiard tournament staged in New 
York to benefit a U.N. program for the Brazilian rain 
forest. Now comes word that one Roderic von Bennig- 
sen, described as a millionaire baron, has invented a 
graphite violin bow to replace those made of rare Per- 
nambuco wood, found -where else ? -in the Brazilian 
jungles. "At long last," a publicity blurb gushes, "these 
beautiful majestic trees are safe from all those chain - 
sawing violinists." 
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idiL. 
BOXSCORE GROSSES 

ERT 

AMUSEMENT BUSINESS® 
Gross Attendance 

ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter 

GRATEFUL DEAD 

LOS LOBOS 

Sullivan July 2 

Stadium 

Foxboro, Mass. 

$1,281,000 

$21 

61,000 

sellout 

Frank J. Russo 

Monarch 

Entertainment 

Bureau 

RON JOVI 

BAD COMPANY 

SKID ROW 

Albany Saratoga June 25 

Speedway 

Saratoga, N.V. 

$405,444 

$19.50 

20,792 

30,000 

Northeast 
Concerts 

Cross Country 

Concerts 

Monarch 

Entertainment 

Bureau 

STEVE MILLER Great Woods June 27 

For The 

Performing Arts 

Center 
Mansfield, 
Mass. 

$249,500 

$18.50/$15 
15,000 

sellout 

New England 

Programming 

STEVE MILLER Poplar Creek June 16 $235,805 14,065 Nederlander 

Music Theatre $20/$15 17,109 Organization 
Hoffman 

Estates, Ill. 

TIFFANY Cajundome June 29 $181,368 11,295 Acadiana 

NEW KIDS ON THE BLOCK Lafayette, La. $16.50 sellout Promotions 
TOMMY PAGE 

RODSTEWART Deer Creek June 18 $162,076 10,085 Sunshine 

Amphitheatre $18.50 /$16.50 12,000 Promotions 

Indianapolis, 

Ind. 

BENEFRTOAID Omaha Civic June 10 $151,175 6,750 Sound Trak 
YELLOWSTONE REBIRTH: Auditorium $74.75/$49.75/ 8,722 

MANNHEIM STEAMROLLER Omaha, Neb. $15.25/$10.25 

OZZY OSBOURNE Providence Civic June 27 $139,965 7,998 Frank J. Russo 

VIXEN Center, 

Providence, R.I. 

$17.50 10,816 

HANK WILLIAMS JR. & THE Amphitheatre, June 23 $138,836 7,444 Bill Graham 
RAMA BAND Cal -Expo $18.50 10,000 Presents 

RODNEYCROWELL Sacramento, 

Calif. 

THEWHO Glens Falls Civic June 21 $125,650 5,026 Northeast 
Center $25 sellout Concerts 
Glens Falls, N.V. John Scher 

Presents 

KENNYROGERS Sudbury Arena June 22 $117,539 4,803 D.A. Marketing 
ANDY ANDREWS Sudbury, ($139,284 5,884 

Ontario Canadian) 

$29 

EAZY- E/N.WA Market Square June 15 $114,324 6,730 Sunshine 

TOO SNORT Arena $17.50/516.50 7,000 Promotions 
Li. FAD 

KID#PLAY 

Indianapolis, 

Ind. 

KWAME 

STEVE MILLER Marcus June 24 $111,465 8,390 Stardate Prods. 

Amphitheatre $17.50/$12.50/ 23,000 

Milwaukee Wis. $10 

DOLLYPARTON The Riverside June 15 $67,072 2,500 Joseph 

Theatre, $32.75 /$25.751 sellout Entertainment 
Milwaukee, Wis. $20.75 Group 

BONNIE RAITT Berkeley June 23 $65,749 3,554 Bill Graham 
RICHARDTHOMPSON Community $18.50 sellout Presents 

Theatre 

Berkeley, Calif. 

LOVE &ROCKETS Fox Theatre June 28 $54,974 3,665 Concert 

THE GODFATHERS Atlanta, Ga. $16.75 4,678 Promotions/ 
MARY MY HOPE Southern 

Promotions 

HOWIE MANDEL Celebrity June 25 $41,594 2,253 Evening Star 

LOU DINOS Theatre $19.50 2,701 Prods. 

Phoenix, Ariz. 

THE TEMPTATIONS/ Allen County June 23 $34,706 1,876 Sunshine 

THE WAYS War Memorial $18.50 2,746 Promotions 

Coliseum 

Fort Wayne, Ind. 

WILLIE NELSON Deer Creek June 22 $30,736 2,078 Sunshine 

GEORGE JONES Amphitheatre $16.50/$13.50 6,500 Promotions 
Indianapolis, 

Ind. 

JODY WATLEY Hive Auditorium June 14 ;27,598 1,769 Evening Star 
THEJAZ Civic Convention $17.50 2,502 Prods. 

Center, 

Albuquerque, 

N.M. 

Big River Corp. 

HIROSHIMA The Ritz June 21 $24,051 1,112 Monarch 

New York, N.Y. $22.50/$21.50 1,700 Entertainment 

Bureau 

John Scher 

Presents 

LARRY CARLTON/ Celebrity June 16 $22,050 1,513 Evening Star 
LEOKOTTKE Theatre $17.50 2,701 Prods. 

Phoenix, Ariz. 

THE RAMONES 86th St. Music June 28 $17,244 1,082 Perryscope 

MURPHY'S LAW Hall ($20,558 sellout Concerts Prods. 

Vancouver, Canadian) 

British $19 

Columbia 

CRO -MAGS The Ritz June 17 $16,486 1,086 Monarch 

DESTRUCTION New York, N.Y. $15.50/$14.50 1,800 Entertainment 
BLITZSPEER Bureau 
PRONG John Scher 

BIOHAllARD Presents 

Rock Hotel 

SINBAD Music Hall June 17 $3,460 3,460 John Ray 

KIM COLES Centre For The $18.50 sellout Presents/Turning 
Performing Arts Point Prods. 

Detroit, Mich. Taurus Prods. 

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication. 
Boxscores are compiled every Tuesday and should be submitted to Desi Smith in Nashville 
at 61 5-321-4276; Ray Waddell in Los Angeles at 213 -859 -5338; Louise Zepp in Chicago at 
312- 236 -2085. For research i nformation and cost contact Laura Stroh in Nashville at 615- 321 -42 50. 

i TALENT IN ACTION 

JACKSON BROWNE 

Great Woods Center 
for the Performing Arts 

Mansfield, Mass. 

IT WAS LIKE TWO different Jack- 
son Brownes performed here June 
20. 

There was the familiar, somewhat 
introverted singer whose romantic 
and mournful ballads have been al- 
bum- rock -radio staples since the ear- 
ly '70s. 

Then there was the new politically 
charged Browne, who has stopped 
looking strictly within for inspiration. 
The result is best heard on his tough 
new Elektra release, "World In Mo- 
tion." 

Sadly, Browne had trouble jump- 
ing between those two personas. He 
seemed lackluster, even bored, as he 
played such early material as "For 
Everyman." 

But the richly arranged new songs 
calling for racial equality and political 
justice brought out a new -found vital- 
ity in Browne's performance. 

There were some interesting mo- 
ments when longtime Browne cohort 
(and opening act on this tour) David 
Lindley joined Browne for some folk - 
ish, older songs in the middle of the 
set. And the night ended with crowd - 
pleasing versions of Browne's early 
favorites. 

The challenge for Browne is to win 
new admirers while keeping older 
fans; this concert was attended by 
only about 6,500 fans, half the ven- 
ue's capacity. GREG REIBMAN 

DE LA SOUL 

The Palace 
Hollywood, Calif 

THE NEW YORK RAP ACT De La 
Soul brought its "D.A.I.S.Y. Age" to 
L.A. May 30, but unfortunately the 
trio wilted in live performance. 

Beyond any doubt, De La Soul has 
broadened the musical vocabulary of 
rap with its gold Tommy Boy album 
"3 Feet High And Rising." The 
Prince Paul- produced record, with its 
pixilated samplings from a pop /soul 
cross section ranging from Otis 
Redding to Steely Dan, has proved to 
be an unexpected advance in a fre- 
quently unsurprising genre. 

Sad to say, rappers Posdnuos and 
Trugoy the Dove and MC Pacemas- 
ter Mase were unable to replicate the 
fizzing, heady sounds of their record- 
ed work, settling instead for a fairly 
tame and standardized presentation 
that ignored the subtleties of "3 Feet 
High" in favor of blunt, unfocused 
blather. 

The group's blinding Day -Glo yel- 
low backdrop, featuring towering 
caricatures of the trio, proved the 
most potent evocation of De La 
Soul's "hippie hip -hop." The show it- 
self was heavy on bass -thick scratch - 
ings by Mase (who admittedly might 
have been hampered by the Palace's 
ever -infuriating PA system) and 
overstated raps and protracted ad- 
dresses to the audience by Posdnuos 
and Trugoy. 

Although most of the sold -out 
house waved hands and caromed 
wildly on the dance floor throughout 
the too -brief set, the less faithful 
among the throng must have felt a 
little cheated. It appears that the best 
way to enjoy De La Soul's psychedel- 
icized sound is next to the stereo at 
home. 

CHRIS MORRIS 

TONI CHILDS 

MATTHEW SWEET 

The Ritz, New York, N.Y. 

!WE'RE TALKING ABOUT a sea 
of people here," said Toni Childs, 
scanning the balcony at the fan - 
packed Ritz May 31; "I bet you're hot 
up there, aren't you ?" Although 
Childs' rocking, multigenre set raised 
the temperature somewhat, the Ritz 
management seemed to be on the 
side of the stifling humidity, offering 
only temporary relief when club secu- 
rity opened the side exits. 

Despite the muggy weather, at- 
tendees were transfixed by the stage - 
prowling Childs, her percussive, jag- 
ged cries whipping the crowd into a 
frenzy. Her vocals can be quite con- 
ventional one moment and emerge as 
rough, nonverbal noises, shrieks, and 
growls the next. 

The set included favorites "Zimba- 
bwe," "Hush," and "Where's The 
Ocean." Her rambling rap during 
"Stop Your Fussin'," however, 
proved she's more articulate about 
feminism than about global peace. 

Transplanted Nebraskan Matthew 
Sweet opened the show, looking ev- 
ery bit the fresh, young sing- 
er /songwriter- without apology, one 
hopes -as he spun a set of ear- catch- 
ing pure pop tunes, leading a quintet 
that respected his careful arrange- 
ments and gentle psychedelia. 

The strong yet meticulous hooks of 
songs "Wind And The Sun," "Love," 
"How Cool," and "Vixen" attested to 
his devotion to serious songcraft. 
Sweet-perhaps the least discovered 
in an A &M singer /songwriter roster 
that includes John Hiatt, Robyn 
Hitchcock, and Joe Henry-is devel- 
oping a distinct brand of thinking - 
person's rock. DREW WHEELER 

NEW GRASS REVIVAL 

The Bottom Line 
New York, N.Y. 

NEW GRASS REVIVAL CALLED 

its May 24 show at the Bottom Line a 
"coming -out party," in the words of 
guitarist /vocalist Pat Flynn, for the 
quartet's recently released Capitol 
Records album "Friday Night In 
America." Helping the bluegrass -ori- 
ented quartet celebrate, aside from a 
nearly full house of fans, were Fos- 
ter & Lloyd (who had played the club 
the previous night), and members of 
the Dirt Band (in town to promote 
their new album). The musicians in 
the audience joined the Revival dur- 
ing the show's encores for "Rasta 
Top" (a reggae -fied version of the 
bluegrass staple "Rocky Top ") and, nat- 
urally, "Will The Circle Be Unbroken." 

But the guest stars were superflu- 
ous most of the night, as the Revival 
was stellar in its own right. The open- 
ing instrumental, "County Claire," an 
Irish reel displaying the banjo wiz- 
ardry of Bela Fleck, fed into "Callin' 
Baton Rouge," with its Cajun fiddle 
flavoring á la fiddle /mandolin master 
Sam Bush. The latter tune also show- 
cased the high -flying blue -eyed soul 
singing of bassist /guitarist John 
Cowan. 

The set list that followed focused 
on songs from the group's new al- 

(Continued on next page) 
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HOT SUMM E RC 

"THE BEER DRINKER'S 
GUIDE TO FITNESS 
S FILMMAKING" 

A RITCHIE /SULLIVAN /SWEENEY Production 

Written, Produced, Edited & Directed by FRED G. SULLIVAN 

Music by KENNETH HIGGINS & JAMES CALABRESE 

Executive Producers CHARLES L. RITCHIE, JR. & WILLIAM A. SWEENEY 

Associate Producers DANIEL P. REILLY & BILL SWEENEY 

Photography by HAL LANDEN pG PARENTAL GUIDANCE SUGGESTED 
SOME MATERIAL MAY NOT BE SUITABLE FOR CHILDREN 
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OMEDY MOVIE! 
BOX OFFICE RAVES 

FROM COAST TO COAST 
"THE BEER DRINKER 'S GUIDE 

TO FITNESS 8 FILMMAKING" 

"A QUIRKY AND ENDEARING FILM ... 
DESTINED TO BECOME A CLASSIC" 

- PEOPLE MAGAZINE. 

"CAPTIVATINGLY INSANE" 
-MARY BETH CRAIN, L.A. WEEKLY. 

"A REAL DELIGHT" 
-JANET MASLIN, N.Y. TIMES. 

"FRESH AND DISARMING" 
-JAY CARR, BOSTON GLOBE. 

he Beer Drinker's Guide to Fitness & Filmmaking" brings to 
the movie screen the fun, pathos and family interplay that you'd 

expect from a great PG rated family movie. 

The true comic memoir of a filmmaker and his family. Sullivan is 

a steadfast filmmaker- harassed by creditors, and distracted by a 

mountain of diapers. 

Trying to balance the demands of career and family, he embarks 

on a raucous and rowdy expose of his bumbling attempts at film- 

making and fatherhood. All interact with disparaging remarks from 
his children, who can't understand why their dad is such a flake. 

ORDER CUT OFF DATE: AUGUST I, 1989 

STREET DATE: AUGUST 17, 1989 

Call Trylon POP Hotline: I - 800 - 345 -8707 
TRYLON 
VIDEO 
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THE FIGHTS 
...as you've never seen them. 

THE MEN 
...as you've never known them. 

THE VIDEO 
Ali. Foreman. Frazier. Holmes. Norton. For more than twenty years, 

these kings of boxing ruled the ring as they passed the world heavy- 

weight title from one to another. Then, in December 1988, they all came 
together for the first time to tell their stories for the camera. The result is 

an incredible milestone in video and boxing history - Champions Forever. 

THE ACTION 
Champions Forever is a boxing fan's dream come true! It's powerful, 
dramatic, and loaded with thrilling, exclusive fight footage, including 
"The Fight of the Century" (Frazier vs. Ali, 1971); "The Rumble in the 
Jungle" (Foreman vs. Ali, 1974); the confrontation between Foreman 
and Norton (1974); and Ali's tragic loss to Holmes in 1980. 

THE TOUR -A FIRST-EVER 
THEATRICAL RELEASE FOR A 
MADE- FOR -VIDEO PRODUCTION! 
Champions Forever is the first original video to receive a national 
theatrical release! The major city tour begins in the boxing mecca of the 
world- Madison Square Garden -and winds up at Las Vegas' Golden 
Nugget Hotel. It's destined to be the hot ticket evert of the year! The 

boxers themselves will appear at every location, and while they're in 

town, they'll be visiting local talk shows, giving newspaper interviews... 
promoting, promoting, promoting. It's geared to drive consumers crazy 
to get their hands on the video! 

Champions Forever will be supported by the most massive marketing 
and publicity campaign ever launched for an original video. Its key 

features include: 
National and local television appearances 
Nationwide television advertising campaign 
Dealer line- listing ads in major markets 
Compelling POP 

Champions Forever licensed merchandise 
Champions Forever music video released to music programs 
and cable channels 

Champions Forever. It's the video everyone's going to know about...and 
hundreds of thousands will want to own! 

PREORDER: August 17 RELEASE: September 7 19 JU 
#J2 -0047, stereo, 87 minutes, $29.95 suggested retail 

C 1989 J2 Communications 10850 Wilshire Boulevard, Suite 1000, Los Angeles, CA 90024 
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FOR WEEK ENDING JULY 15, 1989 

Billboard® 
©Copyright 1989, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any 
retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written permission of the publisher. 
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Compiled from a national sample of retail store sales reports. 

TITLE Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 

y ¿ , 
v 
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1 1 8 

* * No.1 * * 
MICHAEL JACKSON: THE LEGEND Motown Prod. /Optimum Prod. 
CONTINUES ... Vestron Musicvideo 5358 Michael Jackson 1989 NR 15 98 

2 6 2 
PINK FLOYD: DELICATE SOUND OF 
THUNDER CBS Music Video Enterprises 24V -49019 Pink Floyd 1989 NR 24.98 

3 2 24 
JANE FONDA'S COMPLETE Lorimar /LightYear Ent. 

Jane Fonda 
WORKOUT Warner Home Video 650 1989 NR 29.98 

4 3 25 MOONWALKER Motown Prod. /Optimum Prod. Michael Jackson 
CBS Music Video Enterprises 49009 1988 NR 24.98 

5 4 130 CALLANETICS 0 Callan Productions Corp. Callan Pinckney 
MCA Home Video 80429 1986 NR 24.95 

6 7 7 PLAYBOY WET AND WILD HBO Video 0277 Various Artists 1989 NR 19.99 

7 8 39 CINDERELLA Walt Disney Home Video 410 Animated 1950 G 26.99 

8 9 36 E.T. THE EXTRA -TERRESTRIAL 
Amblin Entertainment Henry Thomas 
MCA Home Video 77012 Dee Wallace 

1982 PG 24.95 

9 5 19 U2 RATTLE AND HUM Paramount Pictures U2 Paramount Home Video 32228 1988 PG -13 24.95 

10 13 77 DIRTY DANCING Vestron Pictures Inc. Patrick Swayze 
Vestron Video 6013 Jennifer Grey 

1987 PG -13 24.98 

11 10 16 PLAYBOY'S SEXY LINGERIE HBO Video 0155 Various Artists 1989 NR 19.99 

12 20 146 RAIDERS OF THE LOST ARK Paramount Pictures Harrison Ford 
Paramount Home Video 1376 1981 PG 19.95 

13 11 14 
SHIRLEY MACLAINE'S INNER Vestron Video 5270 Shirley MacLaine 
WORKOUT 

1989 NR 29.98 

14 23 20 
MICHAEL JORDAN: COME FLY WITH 

CBS -Fox Video 2173 Michael Jordan 1989 NR 19.98 

15 14 6 
PLAYMATE OF THE YEAR VIDEO 
CENTERFOLD 1989 HBO Video 0065 Kimberley Conrad 1989 NR 19.99 

16 15 5 NUTS ABOUT CHIP 'N' DALE Walt Disney Home Video 447 Animated 1989 NR 14.95 

17 26 67 
INDIANA JONES AND THE TEMPLE Paramount Pictures Harrison Ford 
OF DOOM Paramount Home Video 1643 Kate Capshaw 

1984 PG 19.95 

18 21 51 LETHAL WEAPON Warner Bros. Inc. Mel Gibson 
Warner Home Video 11709 Danny Glover 

1987 R 19.98 

19 18 5 
DISNEY'S SING ALONG SONGS: FUN Walt Disney Home Video 451 Animated WITH MUSIC 

1989 NR 14.95 

20 17 22 
BRUCE SPRINGSTEEN ANTHOLOGY: 

CBS Music Video Enterprises 49010 Bruce Springsteen 1978 -1988 1989 NR 24.98 

21 16 5 THE LOST BOYS Warner Bros. Inc. Jason Patric 
Warner Home Video 11748 Dianne Wiest 

1987 R 19.98 

22 NEW PI. THE BEST OF GILDA RADNER Broadway Video Gilda Radner 
Warner Home Video 35148 1989 NR 19.98 

23 12 18 THE COLOR PURPLE Warner Bros. Inc. Whoopi Goldberg 
Warner Home Video 11534 Oprah Winfrey 

1985 PG -13 24.95 

24 RE -ENTRY 
THE ALL NEW NOT-SO-GREAT HBO Video 0025 Tim McCarver 
MOMENTS IN SPORTS 

1988 NR 14.99 

25 27 17 RUSH: A SHOW OF HANDS PolyGram Music Video 041760 -3 Rush 1989 NR 24.95 

26 24 10 
DAZZLING DUNKS AND BASKETBALL 

CBS -Fox Video 2229 Mary Albert 
BLOOPERS Frank Layden 

1989 NR 14.98 

27 37 4 
DUCKTALES: LOST WORLD Walt Disney Home Video 450 Animated 
WANDERERS 

1989 NR 14.95 

28 36 3 $19.98 HOME VID CLIFF'EM ALL Elektra Records Metallica 
Elektra Entertainment 40106-3 1987 NR 19.98 

29 19 9 FULL METAL JACKET Warner Bros. Inc. Matthew Modine 
Warner Home Video 11760 Adam Baldwin 

1987 R 19.98 

30 25 2 DUCKTALES: DUCK TO THE FUTURE Walt Disney Home Video 449 Animated 1989 NR 14.95 

31 NEW METALLICA: 2 OF ONE Elektra Records Metallica Elektra Entertainment 40109 -3 
19nr 89 9.98 

32 22 20 SPORTS ILLUSTRATED'S 25TH HBO Video 0234 Various Artists ANNIVERSARY SWIMSUIT VIDEO 1989 NR 19.98 

33 35 37 SUPER CALLANETICS ''Ilan Productions Corp. Callan Pinckney 
N. 3A Home Video 80809 1988 NR 24.95 

34 33 12 ANTHRAX: OIDIVNIKUFESIN N.F.V. 
MIsland egafoVisual rce WorldwideArts Anthrax 50135 -3 

1988 NR 19.98 

35 32 69 STAR TREK IV -THE VOYAGE HOME Paramount Pictures William Shatner 
Paramount Home Video 1797 Leonard Nimoy 1986 PG 19.95 

36 NEW DORF'S GOLF BIBLE J2 Communications J2 -0042 Tim Conway 1988 NR 29.95 

37 28 143 
JANE FONDA'S LOW IMPACT Lorimar /LightYear Ent. Jane Fonda 
AEROBIC WORKOUT Warner Home Video 070 1986 NR 29.98 

38 29 31 PLAYMATE VIDEO CALENDAR 1989 HBO Video 0510 Various Artists 1988 NR 19.99 

39 30 34 
KATHY SMITH'S FAT BURNING 

Fox Hills Video FH 1059 Kathy Smith 
WORKOUT 

1988 NR 19.95 

40 31 4 MICKEY AND THE GANG Walt Disney Home Video 445 Animated 1989 NR 14.95 

ITA gold certifcation for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, 
or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of 
250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million 
at suggested retail for nontheatrical titles. 

HOME VIDEO 

New MCA Home Vid Head 

Enthusiastic About Future 
FORWARD TO THE FUTURE: 
Contrary to some earlier specula- 
tion, Robert Blattner, who took 
the reins as MCA Home Video pres- 
ident four months ago, has not insti- 
tuted any significant policy or per- 
sonnel changes. 

"I said at the beginning that I 
wasn't going to clean house and I 
haven't," he says, going on the rec- 
ord for the first time in his new ca- 
pacity. 

Instead, says the former RCA/ 
Columbia Pictures Home Video 
head, he has deliberately main- 
tained a low -key presence while 
"getting adjusted" to a new compa- 
ny and traveling abroad several 
times to oversee the company's in- 
ternational video interests. Among 
his initial domestic priorities, he 
says, have been the "Twins" and 
"The Land Before Time" cam- 
paigns, as well 
a new distrib- 
utor incentive 
policy. 

Blattner 
also quashes 
any rumors 
that MCA 
may be shift- 
ing to exclu- 
sive territorial 
distribution, 
emulating a plan he helped engi- 
neer a year ago at RCA /Columbia. 
(That company recently rescinded 
that policy.) Nor, says Blattner, is 
MCA adding or subtracting from 
its current wholesaler ranks. 

"Different strategies are appro- 
priate for different companies at 
different times. That was then, this 
is now," he says. He also points out 
that MCA has a higher amount of 
direct distribution than his former 
company. "That certainly alters the 
way you look at distribution. 
They're not comparable companies. 
What may have been appropriate at 
one place at a particular time is not 
automatically appropriate some- 
where else at a different time just 
because I was at both companies. 
Strategies don't follow people 
around. One has to pay attention to 
the needs and opportunities of the 
marketplace as well as the struc- 
ture of the company one is operat- 
ing. Six months is long -term plan- 
ning in the video industry. A year is 
a lifetime," he says. 

As one example of refusing to 
parallel other company strategies, 
Blattner says MCA has no intention 
this year to issue $14.98- suggested- 
list catalog product. "Sitting here 
today, it's our judgment that with 
the titles we have available and the 
marketing environment as we see 
it, pricing our programs at that lev- 
el is not an attractive option." While 
MCA has sublicensed catalog prod- 
uct to third party companies, which 
have marketed them at $14.95, no 
additional deals along those lines 
are in the works, he adds. 

Blattner says he is particularly 
enthusiastic about the company's 
new distributor financial incentive 
program, which encompasses the 
last six calendar months of the year 

and includes the titles "Talk Ra- 
dio," "Fletch Lives," "The 'Burbs," 
and "Pete And Tilly." The program 
also relates to the entire MCA line. 

He characterizes it as being 
"more flexible" than other studio 
programs. "We have not told 
wholesalers that they have to hit 
certain numbers. Rather, we've told 
them that there are a number of 
things we would like them to do." 
Only one component of that, he 
says, is a desire to see a distributor 
buy and sell a certain amount. The 
other major components are mar- 
keting and merchandising initia- 
tives taken by distributors. 

"It's not a penalty program. Fail- 
ure to reach specific goals we would 
like to see does not result in bad 
things happening to a wholesaler. 
They don't forfeit things. They 
don't give up things or get termi- 

nated. It's pos- 
itive reinforce- 
ment. For do- 
ing certain 
things, finan- 
cial rewards 
can be 
achieved. For 
not doing 
them, you 
don't get re- 
wards." And 

since it runs six months, he says, 
distributors have numerous oppor- 
tunities to attain incentives. "The 
key thing is flexibility," he says. 

In a policy departure for both 
MCA and Blattner, the executive 
disclosed numbers for "Twins," 
which arrived in stores June 15. 
Traditional U.S. and Canadian dis- 
tribution, he says, amounted to 
more than 400,000 units, while vi- 
deodisk, video clubs, and other sec- 
ondary marketing makes the num- 
ber jump to 525,000. The title will 
continue to be backed by heavy TV 
and print advertising well after 
street date, he says, to keep it an ac- 
tive renter. 

He doesn't disclose projections 
for "The Land Before Time," 
MCA's major fall sell -through title 
at $24.95, which arrives in stores 
Sept. 14, but figures the numbers 
will be substantial. That campaign 
includes an elaborate tie-in with the 
Pizza Hut chain as 5,700 of those 
outlets will be themed around the 
movie in October. 

In addition, there will be no TV of 
any kind (free TV, cable, or pay -per- 
view) on the title until at least 1990, 
and maybe later. He points out that 
"E.T. The Extra -Terrestrial," made 
available last fall, has yet to appear 
on TV. 

"We are definitely giving a great 
deal of protection to the video trade 
on sell- through titles." And with 
rental titles, he says, every effort 
will be maintained to provide at 
least a 30 -day PPV window. 

While "E.T." may be a hard act to 
follow, he says, MCA has an im- 
pressive 1989/90 theatrical lineup, 
including "The Dream Team," 
"Field Of Dreams," and "K -9," that 
bodes well for the home video unit. 

by Jim McCullaugh 
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HOME VIDEO 

`Nightmare On Elm Street' Series Is Dream Seller On Cassette 
BY DEBORAH RUSSELL 

LOS ANGELES The dream occurs 
in black and white, which in itself is 
not uncommon. The dreamer, a bud- 
ding animator, appears in color as a 
two-dimensional figure, much like a 
cartoon character lifted from a page. 

As the dream degenerates into a 
nightmare, a horribly disfigured 
black- and -white Freddy Krueger ap- 
pears, slashing the paper -doll /boy 
into oblivion. The little bit of color 
bleeds off the paper body, leaving a 
shredded black- and -white corpse. 

So goes one nightmare sequence in 
New Line Cinema's "Nightmare On 
Elm Street 5: The Dream Child." Cur- 
rently in postproduction, the fifth 
Freddy Krueger installment will 
soon join the summer -sequel barrage 
running rampant at U.S. theaters. 
After that, it will move to home vid- 
eo. 

One of the most successful horror 
series to date, the "Nightmare" se- 
ries has sold approximately 750,000 
units, according to Janice Whiffen, 
Media Home Entertainment's senior 
VP of sales and marketing. The pre- 
vious film, "Nightmare On Elm 
Street 4: The Dream Master," which 
grossed about $50 million at the box 
office, has sold 300,000 units. 

In "Dream Child," Freddy seeks 
revenge for the devastating on- 
slaught waged by young Alice John- 

Royal Price Cut. The Last 
Emperor," winner of nine Academy 
Awards, will be reduced to the sell - 
through price point of $29.98 
beginning Sept. 28. The film's 
supplier, Nelson Entertainment, also 
says that 22 films will be available on 
that date for $14.98 each: 12 horror 
films, including "Phantasm," "Magic," 
and The Swamp Thing," and 10 

classic titles, including "The Best 
Years Of Our Lives," "The Little 
Foxes," and "Hans Christian 
Andersen." 

son in "Nightmare 4." Alice is preg- 
nant in the fifth film, and while she 
may have almost destroyed Freddy in 
the fourth movie, he isn't finished 
yet. He is weak, though, and the only 
victim whose dreams he can invade to 
regain his strength is Alice's unborn 
child. 

Robert Englund, the actor who 
portrays the heinous killer, credits 
teenagers with the discovery of 
Freddy. And in a way that only teen- 
agers can, they have elevated the 
character to a cult -hero status world- 
wide. Punk and heavy metal kids 
identify with the anarchy associated 
with Freddy's destruction of the per- 
fect, yuppie world, says Englund, 
noting that all kids identify with the 
universal themes inherent in the 
"Nightmare" series. 

"[The films are] usually topical, so- 
ciological, and also very primal," 
Englund says. "Teenagers may not 
intellectualize this, but they certainly 
know that we're violating really pri- 
vate spaces with them. That's a part 
of the very subliminal terror they 
have when they sit through 90 min- 

I vroEO REVIEWS 

utes of the film. Freddy's in their bed- 
room, Freddy's in their drawers, 
Freddy knows what their diary says, 
and Freddy exploits it!" 

Englund is not disturbed by the 
fact that this mass murderer /child 
molester has mushroomed into an in- 
ternational mass media icon. 

"I don't see Freddy as being a real- 
ity killer," he says. "I see him as a 
symbol and logo of a movie that peo- 
ple now consider to be like those sto- 
ries you once told at camp -'hook 
man' and the 'Chinese hand.' " 

He rejects the notion that the 
"Nightmare On Elm Street" movies 
are basic "slasher" films. "The 
['Nightmare'] murder sequences all 
take place in a dream," he says. "It's 
Brechtian in that we're removed one 
level back from the audience, so that 
when you're watching it you know 
it's a dream, which gives it a de- 
tached entertainment level. Freddy's 
all make -believe, the situations are 
symbolic." 

Englund predicts the Freddy films 
will continue to do well at the box of- 
fice and in video sell- through. In fact, 

This column offers a critical look at 
recent nontheatrical video releases. 
Suppliers interested in seeing their 
cassettes reviewed in this column 
should send VHS cassettes to Al 
Stewart, Billboard, 1515 Broadway, 
New York, N.Y. 10036'. Please in- 
clude the running time and sug- 
gested retail price. 

"Nightmare On Drug Street," Twin 
Tower, 35 minutes, $19.95. 

In a series of three vignettes, 
young people talk to each other in a 
very matter -of -fact way about the 
dangers of drug and alcohol abuse. 
The catch is, the narrators of the pro- 
gram are all fictional young people - 
ghosts -who have died as a result, ei- 
ther directly of indirectly, of illegal 
drugs or alcohol. 

Without resorting to scare tactics, 
overly graphic examples, or heavy - 
handed preachiness, this program 
shows youngsters the ultimate conse- 
quence of drug abuse. At the same 
time, a number of myths are de- 
bunked, and the result is an educa- 
tional experience from which the en- 
tire family can learn something. 

A timely and important subject, 
drug abuse can only be wiped out 
when we all start working together. 
This program offers a fine first step 
in helping parents to save their chil- 
dren from the horrors of drug depen- 
dency. RICHARD T. RYAN 

"The Uncertain Artist," Sound Con- 
cepts, 60 minutes, $39. 

Carol Buchanan explains the rela- 
tionship that exists between artistic 
ability and the right half of the brain. 
She then shows viewers how to "get 
to the drawing side" of their brains 
as well as how to look at things like 
an artist. Best of all, the program 
does this in the privacy of the home. 
However, there are two major draw- 
backs to this effort. The first is the 
fact that by working from models, 
creativity is not emphasized; and the 
second is the extremely laid -back de- 
livery of Buchanan, which has an al- 
most soporific effect. 

Given the rather steep price point, 
viewers might be better served by 
one of the many drawing programs 
that appear regularly on PBS sta- 
tions. R.T.R. 

"Switzerland -The Alpine Wonder- 
land," International Video Net- 
work, 58 minutes, $24.95. 

Dominated by the towering Alps, 
tiny Switzerland has long occupied a 
position of international importance. 
In this program, viewers are offered 
a look at the three district regions - 
French, Italian, and German -that 
make up a land famous for its clocks, 
chocolate, and banks. All of the major 
cities, including Zurich, Geneva, 
Bern, and Lucerne, are visited, as 
well as the Alpine region that gives 
the country so much of its character. 

A blend of historical, cultural, and 
geographical information, this pro- 
gram will be appreciated by those 
who love the towering Matterhorn as 
well as those who would opt for a vis- 
it to the Chateau de Chillon. A must 
for world travelers and those plan- 
ning a visit abroad. R.T.R. 

"Murphy's Laws Of Golf," Fries 
Home Video, 30 minutes, $24.95. 

What better place to illustrate the 
veracity of Murphy's Law -if some- 
thing can go wrong, it will -than on a 
golf course? Plagued by hazards, 
hucksters, and his own haplessness, 
George (Tom Poston of "Newhart") 
is the quintessential duffer. From the 
pro shop to the 19th hole, George suf- 
fers through a never -ending series of 
mishaps and misadventures that 
might have provoked a more daunt - 
less-or intelligent -individual to 
give up the game. 

Produced in the same vein as J2 
Communication's highly successful 
"Dorf" programs, this one may have 
to scramble a bit, but it should still be 
able to score in the sell -through mar- 
ket. In addition to the attractive sub- 
ject matter -there are 21 million golf- 
ers in the U.S. -this program should 
also benefit from the presence of 
Richard Moll, David Doyle, and fast - 
talking John Moschitta Jr. R.T.R 

he goes so far as to compare the 
"Nightmare" series with one of the 
the greatest all- American holiday 
classics in cinema history. 

"It's like Freddy has sort of be- 
come the Halloween equivalent of 
'It's A Wonderful Life,' " Englund 
says. "It's safer these days to have 
your kids stay home on Halloween 
and invite their friends over to rent 
three Freddy videos. People sit home 
on Halloween and watch Freddy for a 
cheap thrill just like they watch Jim- 
my Stewart to get some version of re- 
ligion and humanity on Christmas." 

Media says it is planning a big 
push on the catalog to tie in with the 
film's Aug. 11 theater premiere (Bill- 
board, July 1). A $59.95 "gift pack" 
on the first three installments will be 
offered, while "Nightmare 4," re- 
duced to $19.95, will contain special 3- 
D glasses showing a slide from 
"Nightmare 5." 

FOR WEEK ENDING JULY 15, 1989 
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Back For More. Actor Robert 
Englund as Freddy Krueger returns to 
theaters this summer in "Nightmare 
On Elm Street 5: The Dream Child." 
Media Home Entertainment plans to 
heavily cross -promote the first four 
titles on video to tie in with the movie. 
A similar catalog push is also slated 
for Halloween. 

©Copyright 1989, Billboard Publications, Inc. No part of this publication 
may be reproduced, stored in any retrieval system, or transmitted, in any 
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TITLE Program Supplier, 
Catalog Number 
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HEALTH AND FITNESSTM 

1 1 131 

** NO. 1 * * 
CALLANETICS <, MCA Home Video 80429 24.95 

2 2 23 
JANE FONDA'S COMPLETE 
WORKOUT 

Warner Home Video 650 29.98 

3 4 131 
JANE FONDA'S LOW IMPACT 
AEROBIC WORKOUT Warner Home Video 070 29.98 

4 3 37 SUPER CALLANETICS MCA Home Video 80809 24.95 

5 
6 19 

ANGELA LANSBURY: POSITIVE Wood Knapp Video 
MOVES WK1016 29.95 

6 5 131 JANE FONDA'S NEW WORKOUT Warner Home Video 069 29.98 

7 8 131 KATHY SMITH'S BODY BASICS JCI Video 8111 14.95 

8 13 25 RAQUEL: LOSE 1OLBS. IN 3 WEEKS HBO Video 9892 19.99 

9 9 35 
KATHY SMITH'S FAT -BURNING 
WORKOUT Fox Hills Video FH1059 19.95 

10 7 131 
KATHY SMITH'S ULTIMATE VIDEO 

JCI Video 8100 WORKOUT 14.95 

11 10 13 
SHIRLEY MACLAINE'S INNER 
WORKOUT Vestron Video 5270 29.98 

12 11 69 START UP WITH JANE FONDA Warner Home Video 077 19.95 

13 14 117 
THE JANE FONDA'S WORKOUT 
CHALLENGE Warner Home Video 051 29.98 

14 16 73 KATHY SMITH'S STARTING OUT Fox Hills Video FH 1027 19.95 

15 12 113 
JANE FONDA'S P. B. & R. 
WORKOUT 

Warner Home Video 046 29.98 

16 20 131 
JANE FONDA'S EASY GOING 
WORKOUT 

Warner Home Video 058 29.98 

17 19 3 THE 8 WEEK CHOLESTEROL CURE Twin Tower Video 29.95 

18 18 65 
KATHY SMITH'S WINNING 
WORKOUT 0 Fox Hills Video FH1012 29.95 

19 17 131 
RICHARD SIMMONS AND THE 
SILVER FOXES 

Warner Home Video 158 24.95 

20 15 117 A WEEK WITH RAQUEL HBO Video 9965 19.99 

ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for 
theatrically released programs, or of at least 25,000 units or $1 million at suggested retail for 
nontheatrical titles. 

pQ rograms, 
platinum certification for a minimum sale of 250,000 units or a dollar volume 

of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at 
suggested retail for nontheatrical titles. Next week: Recreational Sports and Self Improvement. 
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Shenandoah Road. CBS act Shenandoah strikes a pose at an ASCAP- hosted 
outdoor picnic honoring the group for its No. 1 single, "The Church On 
Cumberland Road," which held the No. 1 position on the Billboard Hot Country 
Singles chart for two consecutive weeks. Pictured, from left rear, are Jack 
Lameier, of CBS Records; Connie Bradley and Merlin Littlefield, both of ASCAP; 
from left front, Ralph Ezell and Stan Thorn, both of Shenandoah; Rick Hall, 
publisher /producer; and Jim Seales, Mike McGuire, and Marty Raybon, of 
Shenandoah. 

It'll Be A New Nashville Skyline 
Record Labels Plan Construction 

BY EDWARD MORRIS 

NASHVILLE At least three ma- 
jor record labels here are planning 
to build new headquarters within 
the next year or so. Others already 
have expanded their operating 
space. 

Warner Bros. Records recently 
purchased a 55,000- square -foot 
tract at the corner of Music Square 
East and Music Circle North. The 
company will use half the area for 
a new building and will sell the re- 
mainder. Eddie Reeves, Warner 
VP /GM, says the building proba- 
bly will be constructed next year 

Artist Honored For Charitable And Artistic Achievements 

Willie Nelson Roasted, Toasted At Tribute 
FUN TIME AT WILLIE WORLD: Willie Nelson was 
on top of the world June 20 as his friends gathered in 
Nashville to honor him at a black -tie event. The Co- 
lumbia Records artist received the Governor's Award 
from the Nashville Chapter of NARAS for his plati- 
num- selling music and his charitable work throughout 
the years. 

The night at Nashville's Stouffer Hotel featured 
some roasting from some of Nelson's cohorts, includ- 
ing Johnny Cash, who recalled Gene Autry's observa- 
tion that "Willie Nelson 
is the only superstar in 
our business who can get 
away with looking like a 
sidekick." The fabled 
zoolike atmosphere of 
backstage at a Nelson 
concert inspired a song 
rendered by Cash: 
"There were wackos and 
weirdos and dingbats 
and dodos /And athletes 
and movie stars and Da- by Ger 

Allan Coe /There was leather and lace and every 
minority race /All with a backstage pass to the Willie 
Nelson show." 

Tennessee's governor, Nashville's mayor, music 
business executives, and fellow country music stars 
made the evening as warm as the weather outside. 
And the tribute gave Nelson another stage to boost 
the Farm Aid charity he helped organize. He noted 
that more than 1,000 farmers a week are going out of 
business, and the Farm Aid project needs to continue 
to grow and help them. 

One of Nelson's favorite bands, Asleep At The 
Wheel, performed some Western swing favorites be- 
fore Nelson took to the stage to perform some of his 
classic interpretations. It was a great night for a great 
man -a singer with the talent, heart, and soul to lift 
the mood of an audience and to elevate the con- 
sciences of those who can help the less fortunate. Con- 
gratulations to Nelson, NARAS, and all those contrib- 
uting who made this a golden night honoring a plati- 
num person. 

ACM ACTIONS: A new category -top new vocal 
duet or group -will be added to the 25th annual Acad- 
emy of Country Music Awards next spring. The orga- 
nization's board of directors approved the addition, ac- 
cording to Bill Boyd, ACM's executive director. The 
other two top- new -artist categories, male and female, 
will be retained, but the number of nominees will be 
limited to three (rather than the previous five). The 
new category . will also contain three nominees. Each 
of the nominees will be allowed to perform on the 
academy's annual awards show telecast slated for 
April 9, on NBC-TV. Meanwhile, another branch of the 
academy membership will be eligible to vote for club- 

Nashville 

SFeitz 

of- the -year honors. Now, members of the artist /enter- 
tainer category can vote for this award along with the 
previous participants: record promo personnel, indie 
promoters, promotional and publication members, ma- 
jor music industry publications, and managers, 
agents, and bookers who deal with country music 
nightclubs. Boyd also noted that balloting is now go- 
ing on to elect the academy officers and board of di- 
rectors for the 1989 -90 term. Results of the election 
will be announced in July. The academy's annual in- 

stallation dinner will be 
held July 23 at the Silver 
Bullet Saloon in Long 
Beach, Calif. 

DESERT- ISLAND 
TIME: O.K., Clint Black, 
now that you have a No. 1 

Billboard chart record 
out of the chute, it's time 
to retire you to a desert 

r island with the top ai- 
ry Wood bums of your choice, a 

stereo that can plug into the AC outlet on any electric 
palm tree, a Nipper dog to play with, and a barrel of 
Barbancourt Rhum. What would those favorite al- 
bums be? Answers RCA's newest singing sensation: 
The greatest -hits albums of Merle Haggard, James 
Taylor, and Paul Simon. The Shake Russell /Dana 
Cooper Band album, George Strait's "If You Ain't 
Lovin'," "Storms Of Life" by Randy Travis, Jimmy 
Buffett's "Songs You Know By Heart," Buck Owens 
( "Anything he has ever done," says Black), and "Sul- 
tans Of Swing" by Dire Straits. That should do until 
the ship comes in ... $15,000 in proceeds from the Mu- 
sic City Golf Classic held recently in Nashville has 
been presented to the Twitty, Milsap, Sterban Founda- 
tion. Co- founders Conway Twitty, Ronnie Milsap, 
and Richard Sterban of the Oak Ridge Boys an- 
nounced through the foundation's president, S. Gary 
Spicer, that the funds will be used to provide educa- 
tional assistance for 16 blind and visually impaired 
student applicants ... George Hamilton IV is think- 
ing Christmas. He's recording an album in Britain for 
Word Records (U.K.). It will be titled "A Country 
Christmas With George IV" ... Singer /songwriter 
Fred Koller, VP of the Nashville Songwriters Assn. 
Intl, is presenting three workshops for aspiring writ- 
ers in Nashville. The sessions are scheduled for July 
13, 18, and 20, 6-9 p.m., at the Songwriters Guild of 
America. Call 615-329 -1782 for further information. 

SIGNINGS: Austin, Texas, singer /songwriter Lil- 
lian Standfield to TSMB Records ... Mercury/Poly- 
Gram's Shane Barmby to Buddy Lee Attractions for 
exclusive representation ... Judy Harris of the Har- 
ris- Richardson Music Group, announces her reassocia- 
tion with the hot writing team of Bill & Sharon Rice. 

for occupancy in 1991. 
The management of CBS Rec- 

ords has commissioned an archi- 
tect to plan a new building, which 
might be located beside Tree Inter- 
national on. Music Square West. 
Both CBS Records and Tree are 
owned by Sony. A CBS spokesman 
says the plans are not ready to be 
submitted for final approval. 

BMG /RCA is planning to build 
its new headquarters at the corner 
of Music Circle East and Music 
Circle North. Arista Records, 
which opened a Nashville office in 
May, will likely be a tenant, 
sources say. 

In April, Capitol Records ex- 
panded beyond the bottom floor of 
the building it occupies at 1111 
16th Ave. South, and moved into 
an additional 3,566 square feet on 
the second floor. 

Opryland Music Group, which 
includes 16th Avenue Records and 
allied music publishing operations, 
is building a $1.8 million structure 
at 65 Music Square West and will 
occupy it in early December. 

MCA Records sources say that 
although their offices at 1514 
South St. are filled, there are no 
definite plans for a move. 

Mercury Records moved into a 
refurbished building at 901 18th 
Ave. South, about two years ago, 
and a spokesperson says no new 
moves are afoot. 

In addition to the label activity, 
Warner /Chappell Music has pur- 
chased the old MTM Records build- 
ing, and ASCAP has announced its 
intention to expand its present 
site. 

Co- Founder Remains `Substantial Shareholder' 

Airborne Board Dumps Lomax 
NASHVILLE The Airborne Rec- 
ords Inc. board of directors has 
voted to terminate the employ- 
ment of John Lomax III, a VP and 
co- founder of the company, accord- 
ing to a statement released by Lo- 
max. The action follows by two 
weeks the announcement that the 
Nashville -based label is entering 
into a joint venture agreement - 
/merger with Allegiance Records 
Ltd. 

Lomax plans to concentrate on 
artist management (Kinetic Man- 
agement), music publishing (3 Min- 
ute Movie Music), and record pro- 

duction (Catalytic Productions). 
He manages, publishes, and co- 
produces (with Mark Miller and 
Melanie Wells) David Schnaufer, 
"America's Dulcimer Champion." 

"My forte is working indepen- 
dently with artists, finding them, 
protecting them, promoting them, 
and presenting them to the pub- 
lic," Lomax tells Billboard. Lomax 
says he remains a member of the 
Airborne board of directors as well 
as a "substantial shareholder" in 
the company. He can be reached at 
615 -356 -4684. 

GERRY WOOD 

Country Music Hall Of Fame Gift Shop Chops 

Vinyl Records From Shelves After Slow Sales 
NASHVILLE As if to confirm 
the decline of vinyl in country 
music (Billboard, July 1), the 
Country Music Hall Of Fame 
And Museum gift shop has ban- 
ished the older configuration 
from its shelves. 

Says store manager Rachel 
Fitzgerald, "We have just taken 
out all the LPs and replaced them 
with CDs." The switchover oc- 

curred the third week of June. 
"We sold more CDs than LPs 
since the first of January," she 
adds. "That's what helped us 
make our decision to just take 
them out. They were just not 
moving." 

The extra space that comes 
with the change, Fitzgerald says, 
is being used to add more titles. 

EDWARD MORRIS 

ASCAP Recaps Year At Nashville Meeting 
NASHVILLE ASCAP president 
Morton Gould chaired the annual 
Nashville membership meeting of 
ASCAP, June 20 at the Vanderbilt 
Plaza Hotel here. 

During the meeting, attended by 
some 450 members from the South - 
em region, Gould recapped key items 
of the society's anniversary and re- 
ported on three major legislative vic- 
tories: passage of a law enabling the 
U.S. to join the Berne Convention, as- 
suring the highest standard of inter- 
national copyright protection to 
American creators; passage of a law 
restoring the rights of creators to de- 
duct business expenses in the year in- 
curred; and failure of "source licens- 

ing" bills to get past committees in 
both houses of Congress. 

Gloria Messinger, ASCAP's man- 
aging director, noted ASCAP's total 
receipts for 1988 at $296,600,000. Ber- 
nard Korman, general counsel, gave 
a report on current legal matters. 
And Connie Bradley, Southern execu- 
tive director, recounted Nashville ac- 
tivities over the past year. 

Those attending from ASCAP's 
New York office included Paul Adler, 
director of membership; Karen Sher- 
ry, assistant to the president /director 
of public affairs; Ken Sunshine, man- 
ager of public relations; and Toni 
Winter, executive secretary to the 
president. 
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The Only Complete Listing Of 
Every Charted Country Single! 
Every Record That Ever Appeared On Billboard's "Country" Singles 
Charts From 1944 Through 1988, Arranged By Artist & By Title. 
ARTIST SECTION lists each record's peak chart position, date of first chart appearance, total weeks on the charts, 
original label and record number, plus all crossover hits' peak positions on Billboard's "Hot 100" and "Bubbling Under" 
charts, and much more. Includes detailed biographies on most artists, plus interesting notes on many charted singles. 

ALPHABETICAL TITLE SECTION lists each title's peak chart position, year of peak popularity and artist name. 

THE TOP 200 ARTISTS OF ALL -TIME & THE TOP 40 HITS BY DECADE, plus other significant artist and record 
achievements. 

YEAR -BY -YEAR CHRONOLOGICAL LISTING OF ALL #1 SINGLES 
564 pages. 

13,000+ TITLES & NEARLY 2,000 ARTISTS FROM 45 YEARS OF BILLBOARD'S "COUNTRY" CHARTS! 

The World's Leading Authority On Recorded Entertainment 
P.O. Box 200, Menomonee Falls, WI 53051 414- 251 -5408 FAX 414- 251 -9452 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER,DISTRIBUTING LABEL (SUG. LIST PRICE). 

ED 1 1 8 

** NO.1 ** 
REBA MCENTIRE MCA 6294 (8.98) (CD) 4 weeks at No. One SWEET SIXTEEN 

2 2 2 20 HANK WILLIAMS, JR. WARNER;CURB 25834, WARNER BROS. (8.98) (CD) GREATEST HITS Ill 

3 3 3 20 GEORGE STRAIT MCA 42266 (8.981 (CD) BEYOND THE BLUE NEON 

4 4 4 12 THE JUDDS CURB /RCA 9595/RCA (8.98) (CD) RIVER OF TIME 

5 6 6 39 RICKY VAN SHELTON COLUMBIA 44221/CBS (CD) LOVING PROOF 

© 8 11 8 
NITTY GRITTY DIRT BAND WILL THE CIRCLE BE UNBROKEN, VOL.II 
UNIVERSAL 12500/MCA (10.98) (CD) 

7 5 7 43 K.T. OSLIN RCA 8369 (8.98) (CD) THIS WOMAN 

8 7 5 50 RANDY TRAVIS WARNER BROS. 25738 (8.98) (CD) OLD 8 X 10 

9 9 8 63 RODNEY CROWELL COLUMBIA 44076/CBS (CD) DIAMONDS & DIRT 

10 11 10 9 CLINT BLACK RCA 9668-1 (8.98) (CD) KILLIN' TIME 

11 18 24 4 DOLLY PARTON COLUMBIA 44384 /CBS (CO) WHITE LIMOZEEN 

12 10 9 21 ALABAMA RCA 8587 -1 (8.98) (CD) SOUTHERN STAR 

13 12 12 40 PATTY LOVELESS MCA 42223 (8.98) (CD) HONKY TONK ANGEL 

14 13 13 56 KEITH WHITLEY RCA 6494-1 (8 98) (CD) DON'T CLOSE YOUR EYES 0 16 17 5 K.D. LANG & THE RECLINES ABSOLUTE TORCH AND TWANG 
SIRE 25877 /WARNER BROS. (8.98) (CD) 

16 14 14 8 KENNY ROGERS REPRISE 1 -25792 (8 98) (CD) SOMETHING INSIDE SO STRONG 

17 17 15 12 KATHY MATTEA MERCURY 836 950 1 (CD) WILLOW IN THE WIND 

18 15 16 17 ROSANNE CASH COLUMBIA 45054 -CBS (CD) HITS 1979 - 1989 

19 19 21 17 GEORGE JONES EPIC 44078 /CBS (CD) ONE WOMAN MAN 

20 24 19 21 SHENANDOAH COLUMBIA 44468/CBS (CD) THE ROAD NOT TAKEN 

21 21 20 47 THE JUDDS RCA; CURB 8318 -1 /RCA (8.98) (CD) GREATEST HITS 

22 20 22 112 RANDY TRAVIS A3 WARNER BROS. 25568 -1 (8.98) (CD) ALWAYS & FOREVER 

23 22 23 8 THE OAK RIDGE BOYS MCA 42294 (8.98) (CD) GREATEST HITS, VOL. III 

24 23 18 47 DWIGHT YOAKAM BUENAS NOCHES FROM A LONELY ROOM 
REPRISE 25749 /WARNER BROS. (098) (CD) 

25 26 26 102 K.T. OSLIN RCA 5924-1 (8.98) (CD) 80'S LADIES 

26 25 25 22 LYLE LOVETT MCA /CURB 42263/MCA (8.98) (CD) LYLE LOVETT AND HIS LARGE BAND 

27 27 27 19 BILLY JOE ROYAL ATLANTIC AMERICA 91064 ATLANTIC 18.98) (CD) TELL IT LIKE IT IS 

® 30 32 17 RONNIE MILSAP RCA 9587 (8.98) (CD) STRANGER THINGS HAVE HAPPENED 

29 29 31 177 ALABAMA RCA AHL1-7I70 (8 98) (CD) GREATEST HITS 

30 40 36 160 RANDY TRAVIS A2 WARNER BROS 125435 (8 98) (CD) STORMS OF LIFE 

31 39 44 4 EDDY RAVEN UNIVERSAL 76003; MCA (8 98) (CD) TEMPORARY SANITY 

32 28 30 61 REBA MCENTIRE MCA 42134 (8.98) (co) REBA 

33 35 37 13 STEVE WARINER MCA 42272 (8.98) (CD) I GOT DREAMS 

® 48 57 4 LORRIE MORGAN RCA 9594-1 (8 98) (CD) LEAVE THE LIGHT ON 

35 31 35 18 ROY ORBISON VIRGIN 90158 (9.98) (CD) MYSTERY GIRL 

36 43 43 9 GARTH BROOKS CAPITOL 90897 (8.98) (CD) GARTH BROOKS 

37 33 34 123 RICKY VAN SHELTON COLUMBIA 40602/CBS (CD) WILD EYED DREAM 

38 34 39 24 EMMYLOU HARRIS WARNER BROS. 25776 (8 98) (CD) BLUEBIRD 

TORDER COUNTRY'S ULT AATE-1 
NTT LIST. 

Top Country Singles 1944 -1988 
Hardcover $60.00 
Top Country Singles 1944 -1988 
Softcover $50.00 
Credit Card Processing 
Fee - $2.00 

Shipping 8 Handling 

Total Payment 

L 

$ 4.00 

All orders must include payment by check or 
money order in U.S. dollars. MasterCard and 
VISA charge are available (send card name, 
number, expiration date and signature). 

Please send me more information on the 
complete line of Record Research music ref- 
erence books. 

Name 

Address 

City 

State Zip 

Mail to: Record Research Inc. 
Dept. BB15, P.O. Box 200 
Menomonee Falls, WI 53051 j 

©Copyright 1989, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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ARTIST TITLE 
LABEL & NUMBER ,DISTRIBUTING LABEL (SUG. LIST PRICE) 

39 42 46 37 THE STATLER BROTHERS MERCURY 834 626 (CD) THE STATLERS GREATEST HITS 

40 37 29 46 TANYA TUCKER CAPITOL 4886518 98) (co) STRONG ENOUGH TO BEND 

41 41 40 6 GARY MORRIS UNIVERSAL 76005'MCA (8.98) (CD) STONES 

42 45 42 94 GEORGE STRAIT MCA 42035 (8.98) (CD) GREATEST HITS, VOL. 2 

43 38 41 100 PATSY CLINE MCA 12 (808) (CD) GREATEST HITS 

44 47 52 3 SUZY BOGGUSS CAPITOL 90237 (8 98) (CD) SOMEWHERE BETWEEN 

45 44 38 75 VERN GOSDIN COLUMBIA 40982 /CBS (CD) CHISELED IN STONE 

46 32 28 50 DAN SEALS CAPITOL 46976 (8.98) (CD) RAGE ON 

47 36 33 60 SKIP EWING MCA 42128 (8 98) (CO) THE COAST OF COLORADO 

48 51 55 3 MOE BANDY CURB 10609 (8.98) (CD) MANY MANSIONS 

49 46 45 5 SOUNDTRACK WARNER BROS. 25922 (9.98) (CD) PINK CADILLAC 

® NEWION. 1 MERLE HAGGARD EPIC 44283 CBS (CD) 5:01 BLUES 

51 49 47 10 THE SHOOTERS EPIC 44326, CBS (CD) SOLID AS A ROCK 

52 56 - 2 CONWAY TWITTY MCA 42297 (8.98) (CD) HOUSE ON OLD LONESOME ROAD 

53 52 51 114 REBA MCENTIRE MCA 5979 (8.98) (CD) GREATEST HITS 

54 53 48 6 WAYLON JENNINGS MCA 42287 (8.98) (CD) NEW CLASSIC WAYLON 

55 50 49 8 LARRY GATLIN /GATLIN BROTHERS UNIVERSAL 42277 (8.98) (CD) PURE 'N SIMPLE 

Só 61 58 244 HANK WILLIAMS, JR. E2 GREATEST HITS, VOLUME I 
WARNER -CURB 601931 WARNER BROS. (8.98) (CD) 

CI NEW 1 RICKY SKAGGS EPIC 45027 /CBS (CD) KENTUCKY THUNDER 

58 60 - 15 TAMMY WYNETTE EPIC 44498/CBS (CD) NEXT TO YOU 

59 59 62 86 KATHY MATTEA MERCURY 832 7931 (CD) UNTASTED HONEY 

® NEW 1 MICHAEL MARTIN MURPHEY WARNER BROS. 25894 (8.98) (CD) LAND OF ENCHANTMENT 

61 55 56 57 ALABAMA RCA 6825-R (9.98) (CD) ALABAMA LIVE 

62 NEW 1 THE FORESTER SISTERS WARNER BROS. 25897 (8.98) (CD) GREATEST HITS 

® NEW 1 THE BELLAMY BROTHERS MCA /CURB 42298/MCA (8.98) (CD) GREATEST HITS, VOL. III 

64 62 61 18 LARRY BOONE MERCURY 836 7101 (CD) SWINGIN' DOORS, SAWDUST FLOORS 

65 67 70 3 CANYON 16TH AVENUE 70556 (8.98) (CD) RADIO ROMANCE 

® RE -ENTRY 57 K.D. LANG SIRE 25724 WARNER BROS. (8.98) (CD) SHADOWLAND 0 NEW 1 LIONEL CARTWRIGHT MCA 42276 (8.98) (CD) LIONEL CARTWRIGHT 

68 74 71 192 GEORGE STRAIT MCA 5567 (8.98) (co) GEORGE STRAIT'S GREATEST HITS 

69 54 50 20 LACY J. DALTON UNIVERSAL 42264/MCA (8.98) (CD) SURVIVOR 

70 63 75 103 ROSANNE CASH COLUMBIA 40777 /CBS (CD) KING'S RECORD SHOP 

71 64 64 16 CHARLEY PRIDE 16TH AVENUE 70554 (8.98) (CD) MOODY WOMAN 

NEW II. 1 DON WILLIAMS RCA 9656-1 (8.98) (CD) ONE GOOD WELL 

73 68 66 11 JOHN CONLEE 16TH AVENUE 70555 (8.98) (CD) FELLOW TRAVELERS 

74 10 74 50 KEITH WHITLEY RCA CPL1 -7043 (8.98) (co) L.A. TO MIAMI 

75 58 63 60 SWEETHEARTS OF THE RODEO COLUMBIA 40614/CBS (CD) ONE TIME, ONE NIGHT 

OAlbums with the greatest sales gains this week. (CD) Compact disk available. Recording Industry Assn. Of America (RIAA) 

certification for sales of 500,000 units. RIAA certification for sales of 1 million units, with each additional million indicated by a 

numeral following the symbol. .CBS Records and PolyGram Records do not issue a suggested list price for their product. 
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HighTone Sets Its Sights On Country 
Calif. Indie Making Waves With Diverse Releases 

BY DAVID WYKOFF 

BOSTON Though best -known for 
its involvement with Robert Cray, 
HighTone Records is making sub- 
stantial waves in the country music 
market. 

Last year, the Oakland, Calif. - 
based label helped spearhead the 
welcome resurgence of Gary Stew- 
art, one of country's most rebellious 
and infamous characters, with the 
aptly named album, "Brand New." 

This year, HighTone seems to be 
in the business of breaking down 
barriers. In the spring, the Lone- 
some Strangers' rambunctious sin- 
gle "Goodbye Lonesome, Hello Ba- 
bydoll" climbed into the top 40 of 
Billboard's Hot Country Singles 
chart. 

Currently, HighTone's Rev. Billy 
C. Wirtz, a spirited and musically 
proficient novelty act, is gaining air- 
play at country, album rock, soul, 
and blues radio -a curious and 
heartening development in an era of 
straitjacket radio pigeonholing. 

The label's most recent release, 
an eponymously titled album from 
Austin, Texas, singer Jimmie Dale 
Gilmore, has one foot in the '40s, an- 
other in the late '80s. Though Gil - 
more's aqualine voice may be a bit 
too traditional for many, his infec- 
tious performances, both live and on 
record, are winning him support on 
both the country and alternative 
rock sides. 

According to HighTone manag- 
ing partner Larry Sloven, the la- 
bel's divergent range of releases is 
a far cry from his initial concept. 

"We started with the idea that 
we'd reissue some classic country 
releases from the likes of Wynn 
Stewart and Tommy Duncan. But 
then we did Robert Cray's `Bad In- 
fluence,' and things started rolling 
into another direction," says Sloven, 
whose partner is producer /song- 
writer Bruce Bromberg, the man 
behind the console for most of High - 
Tone's recordings. 

HighTone's first foray into coun- 
try music was a 1987 album with Ba- 
kersfield, Calif., mainstay Bobby 
Durham that featured many well - 
known Los Angeles session players. 
"It sold like you'd expect an inde- 
pendent LP from a virtually un- 
known honky -tonk singer," says 
Sloven, noting country radio's resis- 
tance to acts on independent labels. 

Nevertheless, the Durham album 
set the tone for HighTone's subse- 
quent efforts. "If we have any sin- 
gle kind of approach, it's that we 
make good music and then promote 
it as hard as our budgets will al- 
low," says Sloven. 

Over the past two years, High - 
Tone has hired some of Nashville's 
most noted independent promotion 
people, according to Darrell Ander- 
son, the label's head of promotion. 

"The way to sell records if you're 
not an established act along the 
lines of a Hank [Williams] Jr. is to 
get the music on the radio, and 
that's where we've geared our ef- 
forts," says Sloven, adding that ra- 
dio acceptance of such like- minded 
artists as Dwight Yoakam and Ran- 
dy Travis offers hope. In addition to 
Lonesome Strangers, the label has 
also had success with country sin- 

gles from Stewart and Gilmore. 
"We've yet to have that real 

smash single, the kind that would 

`The way to sell 
records if you're 

not an established 
act like Hank Jr. 

is to get the music 
on the radio' 

make radio want us as much as we 
want them, and once we do that 
we'll be in a position to sell in the 
kinds of numbers that the majors 
do," says Sloven, noting that he be- 
lieves that the Lonesome Strangers 
have "the potential to be among the 
biggest of country bands." 

With HighTone's blues back- 
ground- which, in addition to Cray, 
includes W.C. Handy Award -winner 
Joe Louis Walker and newcomer 
Chris Thomas -it does have a 
strong relationship with college ra- 
dio, something many Nashville ma- 
jors are now looking to develop. 

According to Anderson, "We 
serve college radio with everything 
that we put out, and it has respond- 
ed to Gilmore and the Lonesome 
Strangers. Though I'm not sure 
that it's turned into record sales, it 
has increased their profile on the 
road and we benefit from that." 

Being outside Nashville is not a 
problem, says Sloven. "Most of our 
work is done in promotion, and we 
use the best people in Nashville. 
And, I don't think that radio sta- 
tions all over the country care 
whether we're calling from Tennes- 
see or California," he says. 

"I think that in many ways we 
can look at it as an advantage," 
says Bromberg. "We've got an en- 
tirely different perspective out 
here, and I think that it comes 
across in the music we release. 
There's a lot of talent out here that 
Nashville seems to ignore," says 
Sloven. 

Major affiliation for distribution 
may become a necessity for High - 
Tone. "I think that we've proven 
that we promote our releases 
through radio, but for the most 
part, independent distribution is not 
geared toward capitalizing on that. 
We just don't have the facilities to 
get our product merchandised in 
many, many areas. For a substan- 
tial portion of our distributors, we 
are the only, or one of the very few, 
country labels with music on the ra- 
dio," he says. 

Increased expansion by labels is 
also pressing HighTone toward dis- 
cussions with the majors. "There 
are only so many slots available in 
country radio, and with people like 
Universal and Arista moving in, 
there will be more releases with 
large resources behind them. It's 
making our job all the more diffi- 
cult," says Sloven. 

Nevertheless, Sloven and Brom- 
berg are firmly committed to being 
independent to the extent that they 
control their own product. "One ma- 
jor advantage is that we can work 

with the kinds of people we want to. 
Take, for instance, someone like 
Roy Dea. 

"To my mind, he's one of the 
greatest country producers of the 
past 20 years, and it's quite an hon- 
or to release his productions, espe- 
cially `Brand New,' which I think 
stands up with some of Gary's best 
albums, "' says Sloven, noting that 
HighTone plans to record another 
album with Dea and Stewart. 

"I like to make and be involved 
with records I would personally go 
out and buy. And what we like to do 
is not necessarily what we should in 
a business sense, but then again 
that's where independents can be on 
the leading edge of where the larg- 
er industry moves," says Brom- 
berg. 

Alaskan Relief. CBS /Epic artist Russell Smith visits the Otter Recovery Center 
in Valdez, Alaska, to assess the damage to Alaskan wildlife caused by the 
recent oil spill there. Smith performed benefit concerts in Cordova and Valdez, 
two of the towns hardest hit by the spill. 

"BOCEPH US: 
AN AMERICAN TRADITION" 

HANK WILLIAMS, JR. 

Hanks's Career History Hank and Video 
The Manager Behind The Man: Merle Kilgore Bookings 

The Record Producers Label Story His Awards 
His Album Discography 

and 
Historic Photos Documenting Hank's Career 

All In 

BILLBOARD 

Issue Date: August 26, 1989 
Advertising Deadline: August 1, 1989 

For Advertising Details, Contact: 
Lynda Emon, Project Coordinator (615) 321 -4290 

Carole Edwards, Advertising Assistant (615) 321 -4294 
49 Music Square West 
Nashville, TN 37203 
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Compiled sample playlists. pled from a national sam le of radio la lists. 

TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL 

O 2 3 13 

** NO.1 ** 
I B AKLET 

TER TO YOU 1 week at No. One 
UNIVERSAL 
EDDY RR 

éc BN 
E 3 5 12 WHAT'S GOING ON IN YOUR WORLD GEORGE STRAIT 

J.BOWEN.G.STRAIT (D.CHAMBERLAIN, R.PORTER) MCA 53648 0 4 6 10 J BOWEN MCENTTIRE (D.EVERLY) 
REBA 

MMCAN TIR38 

4 5 7 12 HOUSTON SOLUTION 
OLINS (POVERSTREET, D.SCHLITZ) 

RONNIE MILSAP 

O 7 8 13 SHOE'S GOT A SINGLE (THING IN MIND CONWAY4TW 
TTY 53633 

© 10 10 13 
ONE 

AIA MO,3uVr IS(K.ROBBINS,M.REID) 
DON WILLIAMS AMS 

O 11 11 11 WH 'D YOU COME IN LOOKIN' LIKE THAT 
DOL Y ATO . COLUMBIA 38-68760/CBS 

® 12 12 17 
MUCH TOO YOUNG (TO FEEL THIS DAMN OLD) GARTH BROOKS 
A.REYNOLDS (R. TAYLOR. G.B' OOKS) CAPITOL 44342 

O 14 14 12 
RO 

U 
AIIN Ñ GOING 

DDRWBAND BDYLAN) 
CHRIS HILLMAN & ROGER 

MCGUINN 

C 13 15 14 
DEAR ME LORRIE MORGAN 
B.BECKETT (C.WHITSETT. S.MATEER) RCA 8866 -7 

11 15 17 10 MORE p HAó A NAMMON A WALL THE STATLERCROT4HERS 

12 16 21 8 
TIMBER I'MAFALLING IN LOVE PATTY LOVAEîE 

SS 

13 1 2 15 R 
ONLY 

(E.STEVENS, H.KANTER) 
RICKY SKAGGS 

BS 

C) 17 20 9 
SUNDAY 

INTáóSOUTH COLUMBIA 38689CBS 
SHENANH 

15 19 23 9 
N VEI H RSCNO RI 

BHDYAL, N.LARKIN) ATLANTIC AM RIICCA 7-99217/ATLANTIC 
RO YAL NTC 

16 18 22 12 HARRIS 
R.BENNEN 

ONRRISKNOW 
RLEY) REPRISE 

EMM99 
/OWARNER BROS. 0 20 24 8 

ARE YOU EVER GONNA LOVE ME HOLLY DUNN 
C .WATERS.H.DUNN (C. WATERS, T.SHAPIRO. H.DUNN) WARNER BROS. 7 -22957 

9 9 14 
PU.WP O 

G.SEOANY 

V.THOMPSON) ARNERIBROSR22 

19 21 26 8 
ANYiWAYPATHE WINOD BLOWS 

EE. A PESSIS) 
SOUTHERN 

BROS. 7A -22965 

20 8 1 14 
COME FROM THEHHEART 

KATHY A 766A 

21 22 25 14 
HOWIDOM.GCARPENTER 

(M.C.CARPENTER) 
MARY CCO 

BIÁ 8R 
86NTBR 

® 23 28 8 B.MONTGOM RYY (VVZGOSDIN, S.GOSDIN, B.CANNON) COLUMBIA 
3868 88/ BS 

0 24 30 9 
NEVER GIVIN' u PON LOPE MICHAEL MARTIN MURPHEY 
S.GIBSON,J.E.NORMAN (M.SMOTHERMAN) WARNER BROS. 7-22970 

24 25 31 6 
THISDWOMAN) K. T. OS 

25 26 35 4 
I WONDER DO YOU THINK OF ME KEITH WHITLEY 
G.FUNDIS.K.WHITLEY (S.D.SHAFER) RCA 8940 -7 

26 31 38 6 
NOTHING I CAN DO ABOUT IT NOW WILLIE NELSON 
F.FOSTER (B.N.CHAPMAN) COLUMBIA 38 68923/CBS 

27 27 32 10 
TURN OF THE CENTURY NITTY GRITTY DIRT BAND 
R.SCRUGGS,NITTY GRITTY DIRT BAND J.F.KNOBLOCH, D. TYLER) UNIVERSAL 66009 

28 6 4 13 
HOLE IN MYB POCKET 

BRrnnn RICKY VAN SHELTON 

® 36 42 5 HWORRKY TONKJHHOTOG 
O, R.SMITH) WARNER BROS 7 -229 5 

30 33 37 8 
PLANET 

III) REPRISE 217690 /WA 
ROGERS 

BROS. 

35 39 8 
J D 

A 
ND SO IN GO 

RS r DIRT BAND (POVERSTREET. D scHIOHN 
DENVER / NITTY GRITTY BAND 

CI 37 41 5 
GIVE ME HIS LAST CHANCE LIONEL CARTWRIGHT 
T.BROWN,S.SMITH (L.CARTWRIGHT) MCA 53651 0 38 51 3 PROMISES RANDY TRAVIS 
K.LEHNING (R.TRAVIS, J.LINDLEY) WARNER BROS. 7 -22917 

® 41 57 3 
ABOVE AND BEYOND RODNEY CROWELL 
T.BROWN,R.CROWELL (H.HOWARD) COLUMBIA 38 68948/CBS 

35 51 - 2 

* * * POWER PICK /AIRPLAY * * * 
LET ME TELL YOU ABOUT LOVE THE JUDOS 
B.MAHER (C.PERNINS, P.KENNERLEY, B.MAHER) CURB /RCA 8947-7/RCA 

® 45 50 4 DON'T ND(O.YOUNG, !.PIERCE) 
THE FORESTER OSISTERS 

ROS. 7-22943 

37 42 47 8 CAPITOL 44357 
BATON GRASS REVIVAL 

® 50 63 3 
I GOT DREA STEVE WARINER 
J.BOWEN,S.WARINER 

MS 
(S.WARINER. B.LABOUNTY) MCA 53665 

39 46 49 7 CROSS MY BROKEN HEART SUZY BOGGUSS 
W.WALDMAN (V.THOMPSON, K.FLEMING) CAPITOL 44399 

40 32 16 16 BEYOND THOSE YEARS THE OAK RIDGE BOYS 
J.BOWEN (T.SEALS, E.SETSER) MCA 53625 

41 52 58 4 
THE COAST OF COLORADO SKIP EWING 
J.BOWEN.S.EWING (SEWING. M.D.BARNES) MCA 53663 

42 30 19 15 
PAULOVERSATRE9ET 

® 54 3 
(SÖROUD(LOVERS7REET,DSCHLI7Z 
(ILWISNHGI HADYA)LÓ RARc 

OF STONE BAILLIE AND THE BOYS 
RCA 8944-7 

44 28 13 17 
RDONRT RWDYAYNT(TO SPOIL NTHEPARTY 

RO COLUMBIA 68599 

45 NEW O. 1 

* * * HOT SHOT DEBUT*** 
KILUN' TIME CLINT BLACK 
J.STDUD,M.WRIGHT ( C.BLACK. H.NICHOLAS) RCA 8945 -7 

46 34 36 9 
COTTON PICKIN' TIME THE MARCY BROS. 
R.HAFFKINE (POVERSTREE T. E.STEVENS) WARNER EROS. 7-22956 

4 65 - 2 
HELLO TROUBLE THE DESERT ROSE BAND 
P WORLEV,E.SEAY (EMCDUFF. O.000CH) MCA /CURB 53671 !MCA 

8 48 29 18 16 
CALL ON ME TANYA TUCKER 
J.CRUTCHFIELD (G. E.SCRUGGS) CAPITOL 44348 

4 9 40 29 18 
THEY RAGE ON DAN SEALS 
K.LEHNING (B.MCDILL, D.SEALS) CAPITOL 44345 

©Copyright 1989, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER /DISTRIBUTING LABEL 

® 59 69 4 BU ENASO 
HESFROM A LONELY ROOM DWIGHTYOAA KKAM 

n (óó) REPRISE 7-22944/WARNER BROS. 

51 75 - 2 
FINDERS ARE KEEPERS HANK WILLIAMS, JR. 
H.WILLIAMS,JR.,B,BECKETT,J. E.NORMAN (H.WILLIAMS,JR.) WARNER /CURB 7- 22945 /WARNER BROS. 

52 58 65 5 s 
LMOUNTAIIN AGO 

ERSTREET) 
MASON DIXON 

53 39 27 18 
OUT 

R.LORUDGGS (T.SCHUYLER) 
EARL THOMAS R ON82E4Y 

® NEW I 1 
A 

CRT 
NATUp AHLLY(V.MORRISON, 

!.RUSSELL) 
BUCK OWENS AND RINGOo 44RDR 

55 47 34 22 BETTER MAN CLINT BLACK. 
M,WRIGHT.J.STROUD (C.BLACK. H.NICHOLAS) RCA 8781 -7 

5ô 64 76 4 THE HURTIN' SIDE SHELBY LYNNE 
B.MONTGOMERY ( M.REID, R.BOURKE) EPIC 34- 68942/CBS 

57 43 44 7 
BEFORE THEHEEARTACCH E ROLDLS)IN FOSTER &ALLLOzD 

® 63 72 4 
A . R (M.WARDEONSM.RPALERMO) NA &M O4 5/R A EEGORD 

59 14 94 3 D.BELLAMY, DSC uTn 
YOU'LL NEVER BE SORRY THE BEL M 

MCA/CURB 
RO HERS 

60 48 48 8 
NEVER HAD A LOVE SONG GARY MORRIS 
J.BOWEN,G.MORRIS (G.MORRIS, J.BRANTLEY) UNIVERSAL 66011 

51 68 75 4 THE ONLY TWIN áRÓLUER 
THAN HIS EYES 

JONIIsHL 
HARMS 

18 - 2 
FOOL'S PARADISE LARRY BOONE 
R,BAKER (G.NELSON, P.NELSON) MERCURY 874 538 -7 

63 49 33 18 
SHELDONT LOVE NOBODY THE DESERT 

ROSE BAND 

® 71 85 3 
MIRROR MIRROR BARBARA MANDRELL 
T.COLLINS (PTHOMAS, B.P.BARKER) CAPITOL 44383 

65 44 43 7 LOVE DTHE 
WAY H R LEFT 

YOU I 
RASFIELD) 

LEE GREENWOOD 

66 60 55 22 LIKE 
FATHER (LLOKERSON 

T. DscHU7z> 
LIONEL CARTWRIGHT 

67 67 55 46 20 
WHERE DID ÉGO WRONG STEVE WARINER 

® 72 82 4 
CALIFORNIA BLUE ROY ORBISON 
J.LYNNE (RORBISON, J.LYNNE. T.PETTY) VIRGIN 7 -99202 

69 70 80 4 BLUE BLUE DAY 
THE K KENDALLS 

66 74 4 JUST CANTRCRé 
(NO MORE THE LONESOME STRIANG RS 

511 

21 92 - 2 é 
00 MUCH MOD.DBBINS 

é DIVIEIND 
OF THE MONEY 

REPRISE 7-22942/WARNER BROS 

72 56 40 12 
THE KING ISRGONE (SO ARE YOU) GEORGE JONES 

13 81 91 3 G 
FULL 

PENNMOONK LANG 
OF LRES OVE 

ON, J.SMITH) 
K.D. LANG & T3H ERRNER 

ENDS. 0 77 86 3 
YOU AINTo DOWN HOME JANN BROWNEE 

75 73 81 4 ALL YOU'RE TAKIN' IS MY LOVE PAL RAKES 
N.LARKIN (T.WAMMACK) ATLANTIC AMERICA 7- 99214 /ATLANTIC 

76 53 56 6 BROTHERLY LOVE 
NICr+ols> 

MOE BANDY 

77 80 88 3 
THE MORE I DO CHARLEY PRIDE 
J.BRADLEY (B.GALLIMORE, G.BAIRD) 16TH AVENUE 70429 

%ó 82 90 3 
THE WAY I WANT TO GO BURCH SISTERS 
D.JOHNSON (C.RAINS) MERCURY 874 560 -7 

79 61 52 11 WHEN LOVE COMES AROUND THE BEND JUICE NEWTON 
J.LEO (J.LEO. PTILLIS. M.WRIGHT) RCA 8815 -7 ® 

88 
2 WHO'LL TURN OUT THE LIGHTS BONNIE MCDOWELL 

R.MCDOWELL,J.MEADOR (W.KEMP, M VICKERY) CURB 10544 

81 62 45 15 M7HOAGGAARD,M.SEARY (J.TWEEL, M.GARVIN) 
MERICE3468598 RD 

82 57 60 7 
WHEN HE LEAVES YOU DONNA MEADE 
B.KILLEN (M.REID, K.ROBBINS) MERCURY 874 280 -7 

® NEW 1 
THAT'LL BE THE LAST THING JAMES HOUSE 
T.BROWN (J,HOUSE, D.GIBSON, C.KARP) MCA 53669 

84 67 54 12 
NEVER SAY NEVER 

W.ALDF7IDGE) 
T. GRAHAMTBROWN 

85 76 68 19 
IF E HAD 

A (K.CHATER, D.MAY0) ACA 88 
MA 

óó NEW 1 
YOUR OLD FLAME'S GOIN' OUT TONITE JOE BARNHILL 
J.BOWEN.C.HARDY (W.PERRY) UNIVERSAL 66014 

CI NEW 1 
THERE I'VE SAID IT AGAIN MICKEY GILLEY 
L.BUTLER (R.EVANS, D.MANN) AIRBORNE 75740 ® 97 2 GENTLY H(OLLD ME ANDI & THE BROWWNNRSIItSTRERS 

89 89 98 3 
YOU MADE IT EASY SAMMY SADLER 
J. MORRIS (D.GOODMAN. J. MORRIS, PRAKES) EVERGREEN 1093 ® FEEL HANK WILLIAMS TONIGHT JERRY 

6ALK R I 

JEFF 
EFE 1 

9 NEW, 1 W.A DRIDGEE (WCALDRIDGEOSERRAD..LL PALAS) 
THE 

34-68955/CBS 
SHOOTERS 

92 85 78 20 
THEY GOSPEL ACCORDING pO)LUKE SKIP 

EWING 

93 69 77 4 
HEARTS IN THE WIND GAIL DAVIES 
J.BOWEN,G.DAVIES (G.DAVIES. K.CUMMINGS) MCA 53442 

® NEW i DID I LEAVE MY HEART AT YOUR HOUSE TOUCH OF COUNTRY 
E.KILROY (M. D. BARNES. M. HOWARD) OL 130 

95 94 73 21 
BOUNGP LOVE (STRONG LOVE) 

CURB /RCA 
THE 

2ó 8DBA 

96 93 89 10 
THAT'S WHY I FELL IN LOVE WITH YOU EDDIE RABBITT 
R.LANDIS (B.J.WALKER,JR.. E.STEVENS, E.RABBITT) RCA 8819 -7 

97 NEW 1 
MAYBE THERE LISA CHILDRESS 
BREED (B.D.REED) TRUE 97 

98 NEW 1 
DEATH AND TAXES (AND ME LOVIN' YOU) PATSY COLE 
M.CARMAN ( C.BLACK, A.ROBERTS. B.FISCHER) TRA -STAR 1226 

99 79 62 7 
SOMEBODY PAINTS THE WALL JOSH 

CURB , C.B E, N.LARKIN) 

100 84 61 .21 T BROWN.R,CRÓwHISR 
TIME 

COLUMBIA A 38 65 CROWELL 

OProducts with the greatest airplay this week. Videoclip availability. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA certification for sales of 1 million units. 
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 COUNTRY 
********** 

CORNER 
by Marie Ratliff 

LIONEL CREATES A BUZZ: When programmers were asked to talk 
about their hottest records this week, almost without exception, the first 
one mentioned was Lionel Cartwright's third MCA single, "Give Me His 
Last Chance." 

"I think he will be one of the big stars," says PD Lew Dobbins, WKKW 
Clarksburg, W.Va. "This is a very refreshing record and is doing great on 
the phones." 

"We're getting some good early action on Lionel `Bruce Hornsby' Cart- 
wright," says PD Bill Bradley, KUPL Portland, Ore. "He gives this song 
that Hornsby feel. It's a real good piece of music and so well done." Cart- 
wright's last release, "Like Father Like Son," peaked at No. 14 and most 
feel this one will move him into the top 10. He goes into the No. 32 slot in his 
fifth chart week. Cartwright's self -titled album debuts this week on the 
Top Country Albums chart at No. 67. 

Bradley adds, "We're also seeing some good response shaping up for one 
of our local girls, Joni Harms. She lives in Canby [a suburb of Portland] 
and has built up a lot of interest in her new record around here." Harms' 
Universal single, "The Only Thing Bluer Than His Eyes," is charted this 
week at No. 61. 

ANOTHER HOMETOWN GIRL MAKES GOOD: PD Joe Jackson, 
WXCL Peoria, Ill., is excited about one of their exports, Suzy Bogguss, 
whose "Cross My Broken Heart" (Capitol) is at No. 39 on the Hot Country 
Singles chart. "It's the only record that's really blown me away in a long 
time. The phones are phenomenal -this could well be the one to kick her 
career into high gear." 

"I'm high on Suzy as an artist," says PD Dale Mitchell, WTQR Winston - 
Salem, N.C. "If stations will just stick with her and give her product good 
exposure, she'll be a viable artist. We hung in there with `Somewhere Be- 
tween' after promotion pulled off of it and it went on to do very well here. 
We'll be adding this one shortly." 

Already doing well at WTQR, says Mitchell, is Chris Hillman & Roger 
McGuinn's "You Ain't Going Nowhere" (Universal). "It's one of those 
songs that really stick with you -you find yourself humming it while 
you're cutting weeds." 
gi 

YBODY WHO WILL SEND ME A FAST SONG that's 1 minute, 58 
seconds short, I'm gonna play it," says MD Joe McIntosh, WKY Oklahoma 
City. But that's only one of the reasons he's playing the Desert Rose 
Band's "Hello Trouble" (MCA /Curb). "It just fits in perfectly with what 
we want to do -it's up -tempo and a real good song, reminds me of Buck 
Owens." Though several have mentioned the Owens feel, the song was not 
an Owens single, but was an Orville Couch hit, reaching No. 5 in 1962. 

"Another good summertime record," says McIntosh, "is Larry Boone's 
`Fool's Paradise' [Mercury]. It's such a fun song and it's the kind of thing 
that puts people in the mood to travel. I think it's gonna be a big one." 

"Boone has a big following and is always hot here," says MD Brian Ans- 
ley, WGUS Augusta, Ga., "and this record is no exception. It's really taking 
off well." The song is at No. 62 in its second week on singles chart. 

HOT COUNTRY SINGLES ACTION 
RADIO MOST ADDED 

BRONZE/ 
GOLD SILVER SECONDARY TOTAL TOTAL 
ADDS ADDS ADDS ADDS ON 

31 REPORTERS 65 REPORTERS 63 REPORTERS 159 REPORTERS 

KILLIN' TIME 
CLINT BLACK RCA 13 24 37 74 80 

ACT NATURALLY 
B.OWENS /R.STARR CAPITOL 7 18 32 57 62 

LET ME TELL YOU ABOUT LOVE 
THE JUDDS CURB /RCA 6 22 19 47 116 

HELLO TROUBLE 
DESERT ROSE BAND MCA/CURB 3 13 25 41 74 

FINDERS ARE KEEPERS 
HANK WILLIAMS,JR. WARNER /CURB 1 13 23 37 62 

ABOVE AND BEYOND 
RODNEY CROWELL COLUMBIA 6 17 13 36 138 

I GOT DREAMS 
STEVE WARINER MCA 6 14 12 32 115 

PROMISES 
RANDY TRAVIS WARNER BROS. 4 10 11 25 132 

TOO MUCH MONTH... 
BILLY HILL REPRISE 0 9 16 25 37 

FOOL'S PARADISE 
LARRY BOONE MERCURY 0 5 19 24 53 

Radio Most Added is a weekly national compilation of the ten records most added to the playlists 
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 
cally as changes are made, or is available by sending a self -addressed stamped envelope to: 
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 

COUNTRY IN FULL BLOOM! 
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C UN TR Y 

Signed And Sealed. Johnny Rodriguez signs a co- publishing deal with 
BMG /Careers Music. JR Music (BMI) and Charitto Music (ASCAP) will be 
administered and co- published by BMG Music Publishing. Pictured, from left, are 
Todd Wilkes, professional manager; Rodriguez; Henry Hurt, VP /GM, Nashville 
division; and Chuck Bedwell, professional manager. 

Tree Team. Tree /CBS Publishing executives welcome Cherie Fonorow to the 
staff at a recent Nashvtle luncheon held in her honor. Pictured, from left, are 
Paul Worley, director of creative services; Donna HiNey, senior VP and chief 
operating officer; Fonorow, VP of creative services for CBS Music Inc.; and 
Buddy Killen, president. 

Top Honorees. Reba McEntire, Randy Travis, and Ricky Van Shelton proudly 
display their winnings from the fans at the 23rd Annual Music City News Country 
Awards Show in Nashville. Pictured, from left, are McEntire, favorite female 
vocalist; Travis, entertainer of the year; and Shelton, single, album, video, and 
male vocalist of the year. 

FOR WEEK ENDING JULY 15, 1989 

Billboard. POWER PLAYLISTS Sample Playlists of the Nation's Largest 
Country Radio Stations LJ 

98.7FM 1390A yy(( _ 
Washington P.D.: Gary MCCartie 

1 2 Eddy Raven, In A Letter To You 
2 5 Conway Twtty, She's Got A Single Thing In Mind 
3 7 The McCarters Up And Gone 
4 8 Don Williams, lone Good Well 
5 9 Chris Hillman & Roger Mcguinn, You Ain't Going 
6 13 Patty Loveless, Timber I'm Fallin In Love 
7 12 Garth Brooks, Much Too Young (gI o Feel This Damn 
8 16 Shenandoah, Sunday In The South 
9 14 The Stotler brothers, More Than A Name On A Wal 

10 11 George Strait, What's Going On In Your World 
Il 4 Reba McEntire, Cathy's Clown 
12 15 Lorne Morgan Dear Me 
13 19 Billy Joe Royal Love Has No Right 
14 20 Southern Pacific, Any Wag The Wind Blows 
15 17 Emmylou Hams, Heaven Only Knows 
16 18 Holly Dunn, Are You Ever Gonna Love Me 
17 1 Ricky Skaggs, Lovin' Only Me 
18 6 Ricky Van Shelton, Hole In My Pocket 
20 21 Michael Martin Murphey, Never Givin' Up On Love 
20 22 K.T. Oslin, This Woman 
21 3 Kathy Matteal Come From The Heart 

23 Vem Gosdin, 'm Still Crazy 
23 28 Keith Whitley, I Wonder Do You Think Of Me 
24 27 Nifty Gritty Dirt Bandq, Turn Of the Century 

29 
Dolly Parton, Why'd You 

I Can 
ComeoIn 

About 
Here 

It 
n' Li 

27 10 Mary Chapin Carpenter How Do 
A28 - John Denver / Nitty Gritty Dirt Band, And So It G 

A29 - Highway 101, Honky Tonk Heart 
MO - Lionel Cartwright, Give Me His Last Chance 

31 27 Ste Thomas Go 
Dreams 

Out Loud 
32 38 Steve Wanner I Got Dreams 
33 39 Rodney Crowell, Above And Beyond 
34 29 The Desert Rose Band, She Don't Love Nobody 
35 31 Lionel Cartwright, Like Father Like Son 
36 40 The Desert Rose Band, Hello Trouble 
37 EX The Bellamy Brothers You'll Never Be Sorry 
38 EX Skip Ewing, The Coast Of Colorado 
39 EX Randy Travis, Promises 

EX The iidds, Let Me Tell You About Love 
A - Witty Gritty Dirt Band, Turn 01 the Century 
A - Clint Black, NOW Time 

18 
19 

20 

21 
12 
23 
24 

25 
26 
27 

28 
29 
30 
31 

32 
EX 
IX 
IX 
A 
A 
A 
A 

A 

21 
27 
23 
25 
24 
26 
28 
29 
31 

9 

32 
EX 
EX 
EX 
EX 
EX 
EX 
EX - - - - - 

Emmylou Harris, 
Wonder Do You 

Knows 
Keith Whitley I Wonder Do You Think 01 Me 
T. Graham Brown Never Say Never 
Nifty Gritty Dirt Band, Turn Of the Century 
Lang Gatlin/Gatlin Brothers I Might Be What Y 

Mary Chapin Carpenter, How Do 
Billy Joe Royal, Love Has No Right 
K.T. Oslin, This Woman 
Southern Pacific, Any Way The Wind Blows 
The Oak Ridge Boys Beyond Those Years 
Vern Gosdin, I'm Still Crazy 
Michael Martin Murphey Never Givin' Up On Love 
Willie Nelson, Nothing f Can Do About It Now 
The Bros., Cotton Pickiii Time 
John Denver /Nitty Gritty Dirt Band, And So It G 

Kenny 
Foster Before 

Texas 
Foster 8 Lloyd, Before The Heartache Rolls In 
Steve Wanner Got Dreams 
Rodney Crowell, Above And Beyond 
Randy Travis, Promises 
Gary Morris, Never Had A Love Song 
Highway 101, Honky Tonle Heart 
The .1o, Let Me Tell You About Love 

MANTA'S COUN114r&ZADOE 

S 

Atlanta P.D.: Neil McGinley 
1 2 Reba McEntire Cathy's Clown 
2 3 George Strait, What's Going On In Your World 
3 4 Ronnie Milsap, Houston Solution 
4 6 Eddy Raven, In A Letter To You 

Here Lookin' Li 5 7 Sol Parton, da You Come 
South 6 9 Shenandoah, Sunday In The South 

7 8 Conway Twitty, She s Got A Single Thing In Mind 
8 l0 Emmylou Hams, Heaven Only Knows 
9 11 Billy Joe Royal Love Has No Right 

10 12 Chns Hillman L Roger Mcguinn, 
Falling In 

Ain't Going 

12 14 The Stotler Brothers, More Than AlNameeOn A Wal 
13 5 Ricky Skaggs, Lovin' Only Me 
I4 17 K.T. Oslin, This Woman 
15 18 Southern Pacific Any Way The Wind Blows 

16 19 The Mcunn Are UoÁEu 
Ever Gonna Love Me 

18 1 Kathy Mattea, Come From The Heart 
19 22 Kenny Rogers, Planet Texas 
20 15 Rosanne Cash, I Don't Want To Spoil The Party 
21 26 Willie Nelson, Nothing I Can Do About It Now 
22 27 Lome Morgan Dear Me 
23 25 Mary Chapin Carpenter How Do 
24 16 Dan Seals, They Rage 

Carpenter, 

25 29 Highway 101, Honky Tonk Heart 
26 28 Vern Gosdin, I'm Still Crazy 

A27 - Garth Brooks, Much Too Young (To Feel This Damn 
A28 - Keith Whitley, I Wonder Do You Think Of Me 
A29 - Randy Travis, Promises Y 

Dallas 
1 2 

2 3 
3 6 
4 5 

5 13 
7 4 
B 12 

9 10 
10 14 
11 15 

12 16 
13 8 
14 18 
15 20 
16 17 

17 21 
18 23 
19 24 a 25 
21 19 
22 27 
23 27 
24 28 
25 30 
26 29 
27 EX 

EX 28 
29 IX 
30 IX 
IX EX 

EX IX 
IX IX 
EX EX 

IX 26 

A - 
A - 
A - 
A - 
A - 

_22 

P.D.: Bobby Kraig 
Eddy Raven, In A Letter To You y g 
George Strait, What's Going On In Your World 
Reba McEntire, Cathy's Clown 
Ronnie Millsgasp, Houston 

Only 
Shenandoah, 

Skaggs, 
Sunday Only Soulh 

Kathy Maltea, Come From The Heart 
Dolly Parton, Why'd You Come In Here Lookin' Li 
Chns Hillman 8 Roger Mcguinn, You Ain't Going 
Don Williams, One Good Well 
Conway Twitty, She's Got A Single Thing In Mind 
Garth Brooks, Much Too Young (To Feel This Damn 
Ead Thomas Conley, Love Out Loud 
Billy Joe Royal, Love Has No Right 
Michael Martin Murphey Never Givin' Up On Love 
Mary Chapin Carpenter, {tow Do 
Lome Moran, Dear Me 
Patty Love , Timber I'm Falling In Love fly g 
Keith Whtky, I Wonder Do You Think Of Me 
The Forester Sisters, Don't You 
Clint Black, Better Man 

The 
Yoakam, 

Brothers, 
I Got You 

The Statier 
This 

hers, More Than A Name On A Wal 
K.T. Oslin, This Woman 
Randy Travis, Promises 
VemneGosdin, I'm Still Crazy 

Willie Nelson, Nothing N thhiinge I Can Do About It Now 
The Judas, Let Me Tell You About Love 
Highway 101, Hooky 

Tell 
Yo Heart 8 y 

The Mc Carters, Up And Gone 
Bitty Gritty Dirt Band, Turn Of the Century 
' Bellamy Brothers, You'll Never Be Sorry 
lany Boone, Fool's Paradise 
Akbam, II I Had You 
Clint Black, Killin' Time 
Holly Dunn, Are You Ever Gonna Love Me 
Mason Dixon, A Mountain Ago 
Buck Owens And Ringo Starr, Act Naturally 
John Denver /Ntty Gritty Dirt Band, And So It G 

i 

Winston Salem P.D.: Les Acree 
1 Eddy Raven, In A Letter To You 
2 George Strait, What's Going On In Your World 
3 Reba McEntire Cathy's Clown y 

4 Garth Brooks, Much Too Young (To Feel This Damn 
5 Conway Twitty, She's Got A Single Thing In Mind 
6 Ricky Skaggs, Lomo Only Me 
7 1 The Stotler Brothers More Than A Name On A Wal 
8 1 Ronnie Milsap, Houston Solution 
9 Kathy Mattes, Come From The Heart 

10 1 Patty Loveless, Timber I'm Falling In Love 
11 1 Dan Seals They Rage On 
12 Clint Blacks, Better Man 
13 1 Paul Overstreet, Sowin' Love 
14 1 Chris Hillman & Roger Mcguinn, You Ain't Going 
15 1 Shenandoah, Sunday In The South 
16 2 Vern Gosdin, I'm Still Crazy 
17 1 Skip Ewing, The Gospel According To Luke 
18 23 Billy Joe Royal, Love Has No Right 
19 16 Eddie Babbitt, That's Why I Fell In Love With Y 

20 25 Holly Dunn, Are You Ever Gonna Love Me 
21 9 The McCarters, Up And Gone 
22 26 The Marcy Bros., Cotton Pickin' Time 
23 28 Dolly Parton, Why'd You Come In Here Lookin' Li 
24 30 Highway 101, Honky Tonk Heart 
25 24 Sury Boggussys, Somewhere Between 
26 32 

Ricky Van She ton, Hole In MyuPocck t 
01 Me 

28 34 Lome Morgan, Dear Me 
29 35 Willie Nelson, Nothing I Can Do About It Now 
30 22 The Oak Ridge Boys, Beyond Those Years 

STEREO f FM 95.5 
... is Country A4rryù 

Indianapolis P.D.: Russ Schell p 
1 4 Eddy Raven, In A Letter To You 

2 3 George Strat, What's Going On In Your World 
3 5 Reba McEntire, Cathy's Clown 
4 6 Ronnie Milsap, Houston Solution 
5 7 Conway Twat She's Got A Single Thing In Mind 
6 1 Ricky Skaggs, Levin' Only Me 
7 10 The McCarters, Up And Gone 
B 13 Dolly Parton Why'd You Come In Here Lookin' Li 
9 11 The Statler Brothers, More Than A Name On A Wal 

10 14 Garth Brooks, Much Too Young (To Feel This Damn 
11 15 Lome Morgan, Dear Me 
12 17 Den Williams, One Good Well 
13 18 

Shena 
Hillman 
iidoah, Sunday The Southou 

Ain't Gong 

15 20 Patty Loveless, Timber I'm Falling In Love 
16 8 Kathy Mattea, Come From The Heart 
17 22 Holly Dunn, Are You Ever Gonna Love Me 

COUNTRY SINGLES A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE (Publisher Licensing Org.) Sheet Music Dist. 

81 5:01 BLUES (Tree, BMI /Cross Keys, ASCAP) HL 

34 ABOVE AND BEYOND (Tree, BMI) 
54 ACT NATURALLY (Tree, BMI) 

100 AFTER ALL THIS TIME (Granite, ASCAP /Coolwell, 
ASCAP) HL 

75 ALL YOU'RE TAKIN' IS MY LOVE (Snakeman, ASCAP) 

31 AND SO IT GOES (Screen Gems -EMI, BMI /Scarlet 
Moon, BMI /MCA, ASCAP /Don Schlitz, ASCAP) HL 

19 ANY WAY THE WIND BLOWS (Backlash, ASCAP /Bob- 
A -Lew, ASCAP /Endless Frogs, ASCAP /Long Tooth, 

BMI) 
17 ARE YOU EVER GONNA LOVE ME (Cross Keys, 

ASCAP/Terrace, ASCAP /Lawyer's Daughter, BMI) 
HL/CPP 

57 BEFORE THE HEARTACHE ROLLS IN (BMG Songs, 

ASCAP /Careers, BMI) HL /CPP 
55 BETTER MAN (Howlin'Hits, ASCAP) 

40 BEYOND THOSE YEARS (WB, ASCAP/Two Sons, 

ASCAP/Warner- Tamerlane, BMI) WBM 

69 BLUE BLUE DAY (Acuff -Rose, BMI) 
76 BROTHERLY LOVE (Peer -Talbot, BMI /Milsap, BMI) 
50 BUENAS NOCHES FROM A LONELY ROOM (Coal Dust 

West, BMI) 
68 CALIFORNIA BLUE (Orbisongs, ASCAP /SBK April, 

ASCAP /Gone Gator, ASCAP) 

48 CALL ON ME (Irving, BMI) CPP 

37 CALLIN' BATON ROUGE (Dennis Linde, BMI /SBK 
April, ASCAP) HL 

3 CATHY'S CLOWN (Acuff -Rose, BMI) CPP 

41 THE COAST OF COLORADO (Acuff -Rose, BMI /Hidden 
Lake, BMI) 

20 COME FROM THE HEART (SBK April, ASCAP /GSC, 

ASCAP /Lion Hearted, ASCAP) HL 

46 COTTON PICKIN' TIME (DebDave, BMI /Briarpatch, 
BMI) CPP 

39 CROSS MY BROKEN HEART (SBK April, ASCAP /Ides 
Of March, ASCAP /Irving, BMI /Eaglewood, BMI) 
HL/CPP 

10 DEAR ME (Acuff -Rose, BMI /Artin, BMI) CPP 

98 DEATH AND TAXES (AND ME LOVIN' YOU) (Chappell 

& Co., ASCAP /Serenity Manor, ASCAP /Hopi Sound, 

ASCAP /Bobby Fischer, ASCAP) 

94 DID I LEAVE MY HEART AT YOUR HOUSE (Tree, BMI) 
36 DON'T YOU (Little Big Town, BMI /Oh The Music, 

BMI /Pierce, ASCAP) 

51 FINDERS ARE KEEPERS (Bocephus, BMI) 
62 FOOL'S PARADISE (Warner -Tamerlane, BMI /SBK 

Blackwood, BMI /Larry Butler, BMI) 

73 FULL MOON FULL OF LOVE (Bug, BMI/Whiskey 
Drinkin /Miss Kitty, ASCAP) 

88 GENTLY HOLD ME (Door Knob, BMI) 
32 GIVE ME HIS LAST CHANCE (Silverline, BMI /Long 

Run, BMI) 
92 THE GOSPEL ACCORDING TO LUKE (Acuff -Rose, 

BMI /Golden Reed, ASCAP) CPP 

93 HEARTS IN THE WIND ( Silverline, BMI /Hit List, 

ASCAP /Ken Cummings, ASCAP) 

16 HEAVEN ONLY KNOWS (Irving, BMI) CPP 

47 HELLO TROUBLE (Tree, BMI) 

28 HOLE IN MY POCKET (House Of Bryant, BMI) 
29 HONKY TONK HEART (Berger Bits, ASCAP /MCA, 

ASCAP) HL 

4 HOUSTON SOLUTION (Screen Gems -EMI, BMI /Scarlet 
Moon, BMI /MCA, ASCAP /Don Schlitz, ASCAP) 

HL/WBM 
21 HOW DO (Getarealjob, ASCAP /SBK April, ASCAP) HL 

56 THE HURTIN' SIDE (Almo, ASCAP /Brio Blues, 

ASCAP /De Burgo, ASCAP) 

44 I DON'T WANT TO SPOIL THE PARTY (SBK 

Blackwood, BMI /ATV, BMI /MacLen, BMI) HL 

90 I FEEL LIKE HANK WILLIAMS TONIGHT (Rhythm 

Wrangler, BMI /Groper, BMI) 
38 I GOT DREAMS (Steve Wariner, BMI /Screen Gems - 

EMI, BMI /Irving, BMI) 
65 I LOVE THE WAY HE LEFT YOU (Rick Hall, 

ASCAP /Milene, ASCAP) CPP 

43 (I WISH I HAD A) HEART OF STONE (SBK April, 
ASCAP /Ides Of March, ASCAP /Lion Hearted, ASCAP) 

25 I WONDER DO YOU THINK OF ME (Acuff -Rose, BMI) 
85 IF I HAD YOU (Acuff -Rose, BMI/Tioaga Street, 

BMI /Hear No Evil, BMI) CPP 

22 I'M STILL CRAZY (Hookem, ASCAP /PolyGram 
International, ASCAP /Buddy Cannon, ASCAP) HL/CPP 

1 IN A LETTER TO YOU (SBK Blackwood, BMI /Dennis 
Linde, BMI) HL 

70 JUST CAN'T CRY NO MORE (Cattle Drive, 

BMI /Calhoun St., BMI /Bug, BMI) 
45 KILLIN' TIME (Howlin'Hits, ASCAP) 

72 THE KING IS GONE (SO ARE YOU) (Uncle Artie, 
ASCAP) CPP 

35 LET ME TELL YOU ABOUT LOVE (Brick Hithouse, 

BMI /Irving, BMI /SBK April, ASCAP/Welbeck, 
ASCAP /Blue Quill, ASCAP) 

66 LIKE FATHER LIKE SON (Scarlet Moon, BMI /Don 
Schlitz, ASCAP /Almo, ASCAP) CPP 

15 LOVE HAS NO RIGHT (Labor Of Love, 

BMI /Boondocks, ASCAP /JIs4Fun, ASCAP) 

53 LOVE OUT LOUD (Screen Gems -EMI, BMI /Bethlehem, 
BMI) WBM 

13 LOVIN' ONLY ME (ESP, BMI) CPP 

97 MAYBE THERE (Bent Cent, BMI) 
64 MIRROR MIRROR (Songs of Polygram, BMI /Partner, 

BMI/Tom Collins, BMI) 
77 THE MORE I DO (Gid, ASCAP) 

11 MORE THAN A NAME ON A WALL (Statler Brothers, 
BMI) CPP 

52 A MOUNTAIN AGO (MCA, ASCAP /Don Schlitz, 
ASCAP /Scarlet Moon, BMI /Screen Gems -EMI, BMI) 
HL 

8 MUCH TOO YOUNG (TO FEEL THIS DAMN OLD) 

(Major Bob, ASCAP) 

23 NEVER GIVIN' UP ON LOVE (Unicity, ASCAP /Rowdy 
Boy, ASCAP) HL 

60 NEVER HAD A LOVE SONG (Gary Morris, ASCAP) 

84 NEVER SAY NEVER (Rick Hall, ASCAP) 

26 NOTHING I CAN DO ABOUT IT NOW (WB, 

ASCAP /Refuge, ASCAP /Macy Place, ASCAP) WBM 

6 ONE GOOD WELL (Irving, BMI /Colter Bay, BMI/Almo, 
ASCAP /Brio Blues, ASCAP) CPP 

61 THE ONLY THING BLUER THAN HIS EYES (Gid, 

ASCAP) 

30 PLANET TEXAS (Hila Lou, BMI) 
33 PROMISES (Three Story, ASCAP/Tennessee Hills, 

BMI) 

63 SHE DON'T LOVE NOBODY (Lillybilly, BMI /Bug, BMI) 
5 SHE'S GOT A SINGLE THING IN MIND (Rick Hall, 

ASCAP) 

5g SIT A LITTLE CLOSER (Hollywood Avenue, BMI /Irving, 
BMI /Rosker, BMI) 

99 SOMEBODY PAINTS THE WALL (Jdyna, 

ASCAP /JIs4Fun, ASCAP /Noted, ASCAP) 
42 SOWIN' LOVE (MCA, ASCAP /Don Schlitz, 

ASCAP /Scarlet Moon, BMI /Screen Gems -EMI, BMI) 
HL/WBM 

14 SUNDAY IN THE SOUTH (Screen Gems -EMI, BMI) 
B3 THAT'LL BE THE LAST THING ( Texascity, BMI /Ah 

Rollins, BMI /Maypop, BMI) 
96 THAT'S WHY 1 FELL IN LOVE WITH YOU (Fishin' Fool, 

BMI /Music Of The World, BMI /ESP, BMI /Eddie 
Rabbitt, BMI) 

87 THERE I'VE SAID IT AGAIN (Jefferson, ASCAP) 

49 THEY RAGE ON (PolyGram International, 
ASCAP /Ranger Bob, ASCAP /Pink Pig, BMI) HL 

24 THIS WOMAN (Wooden Wonder, SESAC) HL 

12 TIMBER I'M FALLING IN LOVE (Songs Of PolyGram, 

BMI) HL 

71 TOO MUCH MONTH AT THE END OF THE MONEY 

(Little Big Town, BMI /American Made, BMI /Old Wolf, 

BMI /Corey Rock, ASCAP/Wee B, ASCAP) 

27 TURN OF THE CENTURY (Colgems -EMI, ASCAP /A 
Little More Music , ASCAP /Back Nine, ASCAP /Mota, 
ASCAP) WBM 

18 UP AND GONE (Farm Hand, ASCAP /Deberris, 
ASCAP /SBK April, ASCAP /Ides Of March, ASCAP) HL 

78 THE WAY I WANT TO GO (Terrace, ASCAP) 
2 WHAT'S GOING ON IN YOUR WORLD (Milene, 

ASCAP /Ha -Deb, ASCAP) CPP 

B2 WHEN HE LEAVES YOU (Almo, ASCAP /Brio Blues, 
ASCAP /Irving, BMI /Colter Bay, BMI) CPP 

79 WHEN LOVE COMES AROUND THE BEND (Mopage, 
BMI /Blood, Sweat and Ink, BMI/Warner- Elektra- 
Asylum, BMI/Wrightchild, BMI) WBM 

67 WHERE DID I GO WRONG (Steve Wariner, BMI /Irving, 
BMI) CPP 

80 WHO'LL TURN OUT THE LIGHTS (Tree, BMI) 
7 WHY'D YOU COME IN HERE LOOKIN' LIKE THAT 

(Benny Hester, ASCAP) 

74 YOU AIN'T DOWN HOME (Cross Keys, ASCAP/Tree, 

BMI) 
9 YOU AIN'T GOING NOWHERE (Dwarf, ASCAP) WBM 

91 YOU JUST CANT LOSE 'EM ALL (Rick Hall, 

ASCAP/WB, ASCAP /New Crew, ASCAP /New John, 

ASCAP /Alabama Band, ASCAP) 

89 YOU MADE IT EASY (Famous, ASCAP /High Roller, 

BMI) 
59 YOU'LL NEVER BE SORRY (Bellamy Bros., ASCAP /Don 

Schlitz, ASCAP) 

95 YOUNG LOVE (STRONG LOVE) (Irving, BMI /Colter 
Bay, BMI) CPP 

86 YOUR OLD FLAME'S GOIN' OUT TONITE (Triage, 

BMI /Surespin, BMI) 
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The Great Music Business 
Renaissance of '89 Is Underway 

as France Celebrates Its 
200th Anniversary With A New 

Revolution in Progress 

By MIKE HENNESSEY 

t is a happy coinci- 
dence that in the year when France is celebrating the 
200th anniversary of the French Revolution, the French 
music industry is enjoying a period of unprecedented 
prosperity -the fruit of its own particular revolution 
which has seen sales increase by a dramatic 35.5% in 

1988 (Table A, page F -2). 
And the momentum is being maintained in 1989. 

Sales for the first quarter were up 34 % compared with 
the first quarter of 1988 (Table B, Page F -2). 

The seeds of the French music industry revolution 
were sown on Dec. 1, 1987, when the punitive 33.3% 
rate of Value Added Tax on sound carriers was re- 
duced, after years of lobbying by the industry, to 
18.6 %. It was confidently expected that the effect of 
this 44% cut would be followed by a resurgence of 
sales; but nobody expected the revival to be quite as 
spectacular as it has proved to be. 

"What happened," says Guy de Luz, president 
of EMI -Pathe Marconi and of the French IFPI 

group, "was that a number of positive devel- 
opments followed in the wake of that initial 

turning point -the accelerated growth of 
the CD market, the possibility to adver- 

tise record product on television, as 
from May 1988 and, not least, the 

advent of a new generation of artists 
and producers in France with a high level of 

creativity." 
An additional crucial factor in the great renais- 

sance of the French market has been the arrival of a 

new breed of aggressive, marketing- oriented manage- 
ment executives who have been quick to take full ad- 
vantage of the revolution that has transformed the 
French music market. 

After being the Cinderella of the West European mu- 
sic markets throughout most of the 1980s, France is 
now coming from behind at a brisk pace. Because of 
the doldrum years, France still has a considerable way 
to go before it comes into line with the major world rec- 
ord markets. 

Its per capita expenditure on sound carriers in 1987 
was $14.70, compared with the U.K.'s $26.80, West 
Germany's $25.60, the U.S.'s $23.30 and Japan's 
$19.80. And France is still lagging behind the Scandi- 
navian countries, Holland and Switzerland in this re- 
spect. 

However, with the French industry's current rate of 
progress, the gap is closing and, as in all developed rec- 
ord markets, the growth is very much CD -led. Singles 
sales in units last year were down 13% on 1987 and 
LPs were down 5 %. But cassettes were up by 40.2% 
and CD sales by a very healthy 107.3% (Table C, page 
F -2). 

But what is particularly interesting about the evolu- 
tion of the French market is the way in which the com- 
pact disk, after a relatively slow start, is sweeping all 
before it. In 1987, CDs accounted for 22.7% of sales 

(Continued on page F -2) 

FROM TOP: Alain Manaranche, Jean -Louis Murat, 
Alpha Blondy, Kassan, Soldat Louis, Jill Caplan, 

Mory Kante, Lucky Dube. 
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National Product Comes Into Its Own Again 

NEW GENERATION OF PERFORMERS 
PROVIDES CURE FOR DISCO FEVER 

By PHILIPPE CROCQ 

Perhaps the most influential revolutionary era for the 
French music business was the towering and total im- 
pact of the movie and music of "Saturday Night Fever," 

back in 1976. It really did engulf the domestic market in a 
thick mist which somehow shrouded reality. 

What was called here "The Disco Horde," led by the Bee 
Gees, artificially bolstered the French market which, in the 
absence of quality local product in the field, soon fell into 
decline. 

It took more than five years for sales of national product 
to recover. But in the end it was a triumphant fight back, 
with a new generation of performers and musicians, song- 
writers too, which finally sealed the fate of "Fever" and the 
Disco Horde. 

To its credit, the high techology aspects of the CD arrival 
didn't sweep away creative output in France, with its great 
tradition of melodic and poetic popular song, otherwise "La 
Chanson." The revival of French talent was led by such 
young artists as Renaud (Virgin), Jean -Jacques Goldman 
(CBS), Cabrel (CBS), Etienne Daho (Virgin), Jeanne Mas 
(EMI) and Mylene Farmer (Polydor). 

The new -wave success is reflected by figures showing that 
in 1988 French variety product represented 47.4% of the 
total record market, as against 39% for foreign product 
and roughly 14% for classical material. 

It all adds up to proof that French public taste has a long 
memory and scent for nostalgia of those glory songs and 
performers of old. Never has the market enjoyed such a 
wide range of French singers and music it does now. And 
never has the competition among record producers in this 
sector been so stimulating, leading the industry out of its 
crisis period in the early 1980s into a position of genuine 
financial stability and creative revival. 

Industry leaders in France agree that it is only on the basis 
of local product that this remarkable run of progress can be 
confirmed. 

Daniel Goldsmsith, EMI product manager: "We're witness- 
ing a new start for French production. It has to be synony- 
mous with quality if it is to qualify for a place in the compact 
disk collections which the public here is now accumulating." 

Yet that powerful presence of foreign music (mostly from 
the U.S. and U.K.) in France for so many years has had some 
beneficial consequences. Above all, it united the wealth of 
local music inventiveness with the updated technical quali- 
ties that it had so often lacked. 

The winning combination also includes the main strength 
of French popular music -its powerful and emotive lyrics. 
The result of it all is an impressive lineup of new songwriters 
who are establishing careers based on high quality. 

At EMI -Pathe Marconi, Jeanne Mas, with her double gold - 
winner album "Les Crises de l'Ame," must be considered a 
key "veteran" of the revivalistic energy, certainly when corn - 
pared with the young Guesch Patti, who is at the very start 
of what seems set to be a full international career. Her al- 
bum "Etienne" is out on the Capitol label and this month 

she's touring the U.S., taking in a special appearance at the 
New Music Seminar. 

According to Marc Lumbroso, PolyGram's deputy MD, 
there will be "even more French words put to music" next 
year. He says that, thanks to successes like that of Mylene 
Farmer, who went double platinum with "Ainsi Sois -je," the 
company "now has the time and means to give artists the 
privileges they need and deserve in building their careers, 
rather than having to devote all our efforts to top 50 opera- 
tions." 

Lumbroso drops the names of PolyGram's younger art- 
ists, like Alain Manaranche, who up to now have worked 
mainly in the shadow of the bigger names. Manaranche used 
to sing with the group Absinthe and has written material for 
established artists like Guy Marchand, Vivien Save, Bibie 
and others. But he somehow never fully expressed himself 
nor his great range of talent- through lack of time, and 
means. 

Now with Polydor, Manaranche is singing his own music 
on his own album "Les Mots Dits." He is not the only young 
talent on the Polydor roster. The list also includes Maurane, 
Dominique Py, Jeff Joseph and David Koven. 

The time when the majority of French artists could survive 
simply within the French market seems to be ending fast. 
Since "Voyage Voyage," by Desireless, "Ella Ella," by France 
Gall (on WEA) and "Joe Le Taxi," by Vanessa Paradis (Poly - 
dor) these careers have certainly taken on a full internation- 
al dimension. 

Jean -Loup Tournier, president of SACEM, the French au- 
thors' and composers' rights society, says: "While the 
French music which best hits the export market remains the 
great classical repertoire of the 20th century -Ravel, Jarre, 
Cosma and Legrand and others -French popular variety 
artists are now increasingly crossing national and even pan - 
European frontiers." 

Pete Waterman, of the London -based Stock, Aitken and 
Waterman hit production team, said at his press conference 
at MIDEM in Cannes this year: "French records can conquer 
the Anglo- American public on one main condition: that they 
refuse to fall for the temptation of copying English and 
American productions." 

Waterman also confirms that he is setting up a new label 
under the PWL banner, to specialize in European produc- 
tions, other than English. His first signings are Jakie Quartz 
and Dezbut de Soiree. 

Waterman's firmly held views are echoed by Denis Boyer, 
deputy managing director of PolyGram in France, who cites 
artists like Florent Pagny ( "N'mporte quoi, ", with sales in ex- 
cess of 800,000), Francois Feldman ( "Le mal de toi," 
300,000) and the even more recent Caroline Legrand 
( "J'aurais voulu to dire "), which had a 10 -week run in the 
national top 50. 

CBS France reckons the company receives more than 
5,000 demo cassettes from aspiring musicians each year. 
During 1988 -'89, it adopted the courageous policy of re- 
leasing 10 albums from virtually unknown artists. Among 

(Continued on page F -12) 

Johnny Clegg 

Foreign Legion of Talent Adds 
Spice to Musical Menu 
FRANCE A HAVEN FOR 
INTERNATIONAL ARTISTS 

France has traditionally welcomed foreign artists and 
musicians and offered them both a haven and a cultural 
crossroads, an ideal venue and atmosphere for their 

work to blossom and their audience to become wider. 
The growing popularity of world music here owes much to 

the success of numerous artists over the past decade or so 
who have drifted to France, mostly from French -speaking 
countries in the Caribbean and Africa. 

There are, for sure, two much -loved predecessors: Jose- 
phine Baker, who abandoned the U.S. to make France her 
home; and Henri Salvador, perhaps less well -known abroad 
but for years a widely- appreciated singer, songwriter and 
comedian, who came in from the French West Indies. 

The public recognition now accorded to black musicians 
in France took a long time to emerge. It required the ever - 
present U.S. and U.K. influence to subside (however slightly) 
and for this ethnic music to break out of the ghetto where it 
had been, sadly, languishing. 

It took the outspoken French pop singer Jacques Higelin 
to launch black popular music into the limelight when, in 
1986, he invited his friends Mory Kante and Youssou 
N'Dour to take part in his "supershow" at the Bercy arena. 

Music in France had invented, in a sense, a new language, 
while still respecting its own traditions. World music had 
clearly arrived and no self- respecting major record compa- 
ny could afford to be without black artists, not just because 
they happened to be in fashion -but because they sold rec- 
ords and concert tickets. 

The Caribbean group Kassav sum up the achievements of 
ethnic (now world) music in France. The band came through 
to prominence in France in 1985 with a well- received con- 
cert at the Zenith in Paris, followed by an album which went 
gold in 1986, followed by a French national tour. 

Kassav's eighth album "Vini Pou," on CBS, went double 
gold inside a month, then sold on to platinum status. It was 
resident in the French top 30 for seven months. And 1988 
saw the band voted best French group in a year in which its 
albums were released worldwide, and in which they played 
prestigious concerts in New York, Boston, Tokyo and Mon- 
treal. 

What is becoming obvious to French observers is that 
black music is somehow becoming younger. It's no longer 
confined to "variety" artists, but is producing more and 
more musicians who are genuinely seeking to perform 
something new and different. However, this situation does 
pose some problems for record company sales manager. 

Certainly CBS France now has a broad roster of world mu- 
sic artists. After Kassav, Joelle Ursull from Guadeloupe has 
just released her debut album for the major, "Miyel." And 

(Continued on page F -8) 

Joelle Ursull 

Princess Erika 

At gold disk reception for artist Alpha 
Blondy are, from left: Pascal Gaillot, 
Export Mgr., EMI -Pathe Marconi 
France; artist Tahra; Blondy; Frederic 
Giaccardo, MD, EMI Pathe Marconi, 
Ivory Coast. 
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...CBS France Artists 
are looking forward to it. 

J . J . G O L D M A N C A B R E L K A S S A V ' D ES I R E L E S S 

N ° 1 in France with sales Multiplatinium Artist. Pla,tintwnm group. Released lier First single N ° 1 
of over three million copies N° 1 in Canada. in the U.K, Italy, Spain in France, Spain and Italy. 

on 1w4 two LPS. aml U.S. N ° 5 in the U.K. 

n 1... 

Jay H. ALANSKI. Les AVIONS. Jil CAPLAN. Alain CHAMFORT. 

Frédéric CHATEAU. Dana DAWSON. DEBUT DE SOIRÉE. Jacques DUTRONC. 

Philippe ENTRE 2 MERS. LA FIANCÉE DU PIRATE. Michel FRANÇOISE. Elisabeth GROSZ. Thierry HAZARD. 

SO KALMIERY. KAOMA. Art MENGO. Julie PIETRI. Michel POLNAREFF. FRANCE Jakie QUARTZ. SIRIMA. SOLDAT LOUIS. SOLO. Joëlle URSULL. 
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A LEGION OF UNFORGETTABLE MUSIC & SONG IS 
FRANCE'S GIFT TO THE WORLD OVER 200 YEARS 

The proximity of France to the U.K. across just 22 miles 
of English Channel has never lessened the marked dif- 
ferences in culture, traditions and outlook of the two 

countries over the two centuries since the French Revolu- 
tion. 

But music, fulfilling once again its role of the universal lan- 
guage, has exerted considerable influence, particularly in 
the case of French music appealing to British ears. 

A little -known fact is that Maurice Chevalier made his first 
record in English at Hayes, in Middlesex, around 1916. It 
was "On The Level You're A Little Devil But I'll Make An An- 
gel Out Of You," a Cole Porter song from his "Hello Ameri- 
ca" show. 

Despite its memorable title, the record hardly set the An- 
glo- French world on fire. Its singer, though, has epitomized 
the charming, debonair image of the French boulevardier 
for British -and indeed international- audiences, especially 
when he sang "Thank Heaven For Leetle Girls" with a typi- 
cally Gallic twinkle in his eye. 

Chevalier with Edith Piaf and Charles Aznavour form the 
triumvirate which is generally accepted as representing the 
best of French popular music as far as the U.K. is con- 
cerned. That's certainly the opinion of Ralph Harvey, man- 
ager of Bastow's Classics record store in Chichester, Sus- 
sex, but better known and long established as the leading 
U.K. expert and connoisseur of popular music from across 
the Channel, where he's highly respected for his knowledge. 

"There is a great difference between French and Anglo- 

Charlilie Couture 

Jay Alanski 

Vartan and Francoise Hardy enjoyed spells of popularity. 
Harvey attributes the lack of French pop success lately to 

the poorer quality of the songs in that genre compared with 
20 years ago. 

He has been compiling albums of French music for many 
years, particularly for EMI Records, which has long had ac- 
cess to the best in French entertainment through its link 
with the Pathe Marconi company. He works closely with se- 
nior product manager Tim Chacksfield in this respect, who 
agrees about Piaf's pre- eminence. 

"She's head and shoulders 
above the rest," says Chacks- 
field. "The compilation double 
album which we released to 
commemorate the 25th anni- 
versary of her death and in- 
cluding some previously unre- 
leased material we obtained 
from Swiss radio is still selling 
strongly six months after its is- 
sue. It was our first TV -pro- 
moted album of this kind of 
repertoire." 

Jazz has always been a 

prominent ingredient in the 
French musical mix. Stephane 
Grappelli, the French jazz vio- 
linist and a colleague of Reinhardt's in the old Quintet of the 
Hot Club de France, is a world- renowned artist and perenni- 
al favorite in the U.K. in clubs, concert halls and on TV. 

In contemporary terms, Jean -Michel Jarre has carved a 
unique U.K. and international niche for himself with his 
spectacular son- et- lumiere rock shows. His pedigree is im- 
peccable, being the son of Maurice Jarre of movie compos- 
ing fame with "Dr. Zhivago" and "Lawrence Of Arabia" 
among his credits. 

Michel Legrand is noted in Britain and globally as a movie 
composer, standard songwriter, piano and orchestral mae- 
stro. His sister Christine played a prominent role in estab- 
lishing the Swingle Singers internationally, and they are the 
children of Raymond Legrand, a well- respected name in 
French big band history. 

Another intriguing modern element in the French mix as- 
serting itself more and more is the world music contribution 
from Paris -based artists born in the Francophone countries 
of Africa, which constituted the former French colonial em- 
pire. 

The appearances on London's South Bank in May and 
June of Salif Keita from Mali, Manu Dibango from Cameroon 
and Ray Lema from Azire typifies this influence. Another 
June concert in London featured the dance and chamber 
music blend of Malavoi, who played on the soundtrack of the 
"Black Shack Alley" movie. Malavoi are from the Caribbean 
island of Martinique, still administered by France. 

For the West Germans, France is very much "The Muse." 
The people like the French accent of the singers, appreciate 

Nathalie Pâque 

Saxon song," says Harvey. "French songs depend much 
morre upon the lyrics than the melody, and in the lyricist's 
name invariably comes first. There's an occasional interna- 
tional French hit because other people outside France like 
the tune." 

Harvey reveres Piaf, the "Little Sparrow," in the same way 
that most musical Francophiles do. The diminutive singer, 
born in a Parisian street and often near the gutter in later 
life in terms of personal adversity and misfortune is the 
"voice of France" in the opinion of many. 

Harvey points out: "She's been dead for over 25 years, 
but her record sales are still extraordinary. Above all, she 
succeeded in communicating with people who don't under- 
stand a word of French. She sang well in English, too, and 
did quite a bit of work in the U.S." 

Harvey rates Aznavour as another major French influence 
in the British market and English- speaking territories be- 
cause he is one of the few Francophone artists who comes 
across convincingly well when singing English lyrics. 

The Piafs, Chevaliers and Aznavours of French music are 
in the MOR category, as are other noted names like Charles 
Trenet, Gilbert Becaud, Jean Sablon and Tino Rossi. French 
pop music has been far less influential in the U.K. over the 
decades, although artists such as Johnny Hallyday, Sylvie 

F-6 

Gerard Blanc 

Jacques Higelin 

La Mano Negra 

Jackie Quartz 

French food and enjoy the chansons even if they don't al- 
ways get on too well with the language. 

But for the German record marketplace, French produc- 
tions carry little weight. 

In the pop field, the last major hit in Germany was France 
Gall's "Elle Elle L'A." But nevertheless radio and television 
outlets provide a goodly service of material from the French 
greats such as Edith Piaf, Charles Aznavour, Gilbert Becaud 
and Jacques Brel. 

In more recent years the French musical image was 
shaped by such artists as Mireille Mathieu and pianist Rich- 
ard Clayderman. Their concerts are consistently sell -out af- 
fairs, but their chart placings have declined in the light of 
new hit trends. 

But French rock music has little importance in the Ger- 
man music world of today and there's little interest in 
French folk music. 

But French influences in Germany were strong in the peak 
periods of the old disco boom, with artists like Patrick Her- 
nandez and Sheila E. coming through strongly. Vanessa Par- 
adis is doing well this summer. And record company Carrere 
has been successful with dance productions, including some 
by Stephanie, "real life" Princess of Monaco. 

The French evergreen vocalists of Edith Piaf -Gilbert Be- 
caud have always been popular in Italy and according to EMI 
Italiana are among the best back -catalog sellers. That sales 
strength was given further power by the advent of CD quali- 
ty and Becaud albums are proving particularly big with to- 
day's music consumers. 

The newer acts, obviously, are short of such traditional 
support, but one exception is Jean -Michel Jarre, a major 
seller since the days of "Oxygene." Overall, though the 
French pop influence has been weak and uninteresting to 
Italian fans. 

Things changed a little with Caroline Loeb, whose "C'est 
La Ouatte" started breaking in Rome, Milan and elsewhere 
in the summer of 1987, rather later compared with its suc- 
cess in France. Television appearances, notably on "Festi- 
valbar" and "Azzurro," helped build her popularity and she 
eventually made No. 1 in Italy. 

Says Stefano Zappaterra, PolyGram Italy promotion man: 
"That was a turning point for French music in this country. 
Other hits followed for us last summer from Vanessa Para- 
dis and Mory Kante." 

The Swiss music scene is fertile ground for French prod - 
(Continued on page F -8) 
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GIFT TO THE WORLD 
(Continued from page F -6) 

uct. In fact, Dieter Meier, leader of Yeloo, the most success- 
ful Swiss pop group, gives himself the air of a French aristo- 
crat who by some miracle has escaped the guillotine. 

But there are no French influences in his music. He 
doesn't sing in French but in English, as do most Swiss rock 
musicians. 

Not all, though, as 60% of the population of Switzerland 
speak German, 10% Italian and roughly 20% French. Some 
musicians do sing in Swiss -German, or " Mundart" as it is 
known. The tradition of Mundart started in the early 1960s 
by the Bernese musician Mani Matter, who specialized in 
Jacques Brel -style chansons, but in Swiss -German. One of 
his admirers is Polo Hofer, who regularly goes gold (30,000 
units) or platinum (50,000) with a mix of U.S. rock and 
Swiss -German lyrics. 

Stephan Eicher draws more directly upon the French 
chanson tradition. He had to gain recognition in France be- 
fore being "discovered" in his native Switzerland. His songs 
are chansons in the strict definition of the term: sad or hu- 
morous little stories with a moral twist. 

Western Switzerland is the Francophone area, where 
about 20 French radio stations can be received clearly. 
Most of the rock bands there sound as if they came straight 
from the Paris suburbs. The two most talked -about bands, 
Maniacs and Needles, sing in French, influenced by Iggy 
Pop, Johnny Thunders and Alan Vega, all popular in France. 

The Young Gods are an exception. The lyrics may be 
French, but the aggressive sampling- oriented sound has lit- 
tle to do with the chanson tradition. 

Holland is one of the few countries in Europe where 
French repertoire has problems in breaking through. 
There's not only the language barrier but also the fact that 
most of the albums are not properly slanted toward local 
tastes. And there's a lack of French radio showcases and 
television: only TV5 is available on the Dutch cable in the 
French language. 

Sieb Kroeske, director of Stichting Nederlandse Top 40, 
the official Dutch chart organization, is disappointed that 
French product has little impact in the local charts. "French 
language product is very under -rated, representing maybe 
just 5% of sales overall. Even that slice depends on a one - 
off hit. Still, Guesch Patti's 'Etienne' video caused enough 
interest to push the single to No. 2 in the chart, and Mory 
Kante has also scored." 

Also successful in Holland were France Gall's "Elle, Elle 
L'A" and Celine Dion's Eurovision song "Ne Partez Pas." On 
the album side, quality is the keynote for French imports, 
with Julien Clerc and Richard Clayderman big sellers. And 
Les Rita Mitsouko is tipped for success in the Netherlands. 

A check on chart action in Belgium shows gold (75,000) 
singles for "Joe Le Taxi" by Vanessa Paradis in 1987 and 
gold (25,000) albums for J.J. Goldman and France Gall, 
and in that same year big sales for other artists from France 
such as Desireless, Elsa, Michel Sardou, Jean -Jacques Gold- 
man, and last year there were gold singles by Debut de Soi- 
ree, Elsa (with Glenn Medeiros) and Florent Pagny, and the 
biggest -selling album was J.J. Goldman's "Entre Gris," 
which went platinum (50,000). Mylene Farmer, Jacques 
Brel, Serge Gainsbourg, France Gall and Adamo all hit the 
album gold trail last year. 

And so far this year there has, according to SABAM, been 
significant sales success for Michel Sardou, Charles Azna- 
vour, Mylene Farmer, with Jean -Jacques Goldman (CBS) 
playing the Forest National venue 10 times, all sell -out suc- 
cesses with a total 80,000 customers). 

PolyGram has the biggest sales of French repertoire in 
Belgium, claims Jean -Luc Leroy, product manager. "We're 
one of the few companies, like Virgin here, with a specific 
division set up to concentrate on French product, something 
we launched 20 years ago." 

He cites three major events in the French music scene last 
year. There was the 10th anniversary of the death of Jac- 
ques Brel, which provoked a huge sales campaign. There 
was the emergence of Mylene Farmer who, he says, "really 
marks the essence of what's going on in France these days. 
She exactly represents the new generation of French art- 
ists." 

Her Forest National concert set for October this year sold 
out in a few days and a second seems certain. The third 
"event" comes from sales of a whole roster of artists includ- 
ing Serge Gainsbourg, Johnny Hallyday (two sell -out shows 
at Forest National), Vanessa Paradis and Patricia Kaas- 
plus Nana Mouskouri, whose classical -style album went dou- 
ble gold, and who tours Belgium on 20 dates in the fall. Le- 
roy also notes Glenn Medeiros -Elsa and Florent Pagny and 
Mory Kante. 

In Austria, a part of the celebration of the 200th anniver- 
sary of the French Revolution within the contest of the 1989 
Vienna Festival is titled "Vienna Greets Paris; Paris Greets 
Vienna." Included is a concert under the baton of French 
conductor Georges Pretre, also conductor of the Vienna 
Symphony Orchestra. 

Franz Josef Wallensteiner, BMG Ariola classical manager, 
says about the influence of French music in Austria: "It's not 
so important here and vice versa. For example Christoph 
Willibald Gluck, who lived in Vienna for years, was influ- 
enced by French opera. Noted French singers often per- 
formed in Austria, such as Gabriel Souray, Regine Crespin, 
Gabriel Baquier and Huguette Turangeau. 

"French operas were included in the State Opera in Vien- 
na and the influence generally has been great." 

In the pop field, Polydor act Niagara was recently in Aus- 
tria, accompanied by Alain Levy, president of the PolyGram 
pop division in London. The company has another notable 
signing in Jean -Michel Jarre, while Wulf Muller, A &R pop 
manager, says Serge Gainsbourg and Jane Birkin's "Je 
t'aime" is still much played. 

But the most successful time for French pop was some 
20 years ago in Austria. Edith Piaf sold more than 25,000 
singles of "Milord" and Gilbert Becaud scored heavily with 
"Nathalie" and "L'important c'est la rose." Charles Trenet 
topped the chart with "La Mer" and then Richard Anthony 
and Gilbert Becaud, who was recently in for a concert. 

EMI had a big French hit here with Guesch Patti and the 
biggest of all French imports last year was France Gall 
(WEA) with "Ella, elle l'a." Mireille Mathieu was also a best- 
seller in Austria. 

Very few French artists sell in big quantities in Scandina- 
via, though in the past Edith Piaf has done very well on rec- 
ord and in television productions. Last year, leading actress 
Lizbeth Dahl portrayed the "Little Sparrow" in a TV tribute. 

Maurice Chevalier loved visiting Copenhagen in Denmark 
and returned again and again after World War II. Stephane 
Grappelli is another regular French visitor. 

Today, Mireille Mathieu and Charles Aznavour remain 
very popular, the latter starring in a "Super- Chance" TV live 
show here in 1988. He paid a visit to a little cafe and was 
unrecognized. Later the proprietor learned of his visitor and 
now there is a photograph and inscription: "Aznavour ate 
his soup here." 

And a major success was scored by Mireille Mathieu last 
fall when she performed with Julio Iglesias in another edition 
of "Super- Chance." 

France to the Finnish people means the Eiffel Tower, Ci- 
troen, Le Metro, the River Seine and Brigitte Bardot, plus 
food, but the music of France has done well in this long, thin 
territory, too. Early big names includes Les Compagnons de 
la Chanson and Edith Piaf, and radio fans seem happy with a 

heavy diet of Charles Trenet, Yves Montand and Eddie Con- 
stantine. 

Performers who have worked Finland include Juliette Gre- 
co, Mathieu, Aznavour, Montand and Maurice Chevalier. 
Chevalier visited some 30 years ago and was hit by an 
amusement tax, levied because he was rated by the authori- 
ties as a mere "pop act." Those who knew his status are, to 
this day, ashamed of that mistake. 

Musicals built round the legends of Piaf and Jacques Brel 
have been successful in Helsinki and other cities, also add- 
ing to record sales, Piaf's two "Anniversary" albums being 
perennial favorites for EMI. 

The Finns didn't fall in line and ban the Birkin /Gainsbourg 
"Je T'aime" epic, and it is still popular. Johnny Hallyday 
didn't make the Finnish charts but magazine stories about 
him ensured he was the best -known of all French rockers. 
His marriage to Sylvia Vartan was always well documented. 
The late Claude Francois had a long -time Finnish girlfriend 
and that gave him major status in this country. 

According to Pekka Saila at Finnlevy, the best -seller 
French names in their catalog include Jean -Michel Jarre, 
Paul Mauriat, Mireille Mathieu and Mory Kante. EMI Finland 
sells well through Gilbert Becaud and Piaf, plus on the clas- 
sical side the Paris Orchestra, directed by Daniel Barenboim 
and Paul Tortillier. 

Where French music is concerned, Ireland generally fol- 
lows the U.K. If a French disk is a big hit in the U.K., it's usu- 
ally a hit in Ireland. 

Down through the years, such French standards as "Mi- 
lord," "Non, Je Ne Regrette Rien" (Edith Piaf) and "The 
Three Bells" (Les Compagnons de la Chanson) have figured 
prominently on radio request shows. English language ver- 
sions of "My Way," "Beyond The Sea," "The Good Life," 
"What Now My Love" and so on are familiar. 

There's a Celtic affinity between the music of Ireland and 
that of Brittany: the music of Breton harpist- singer Alan Sti- 
vell is well known here through his tours. Sacha Distel and 

(Continued on page F -10) 

INTERNATIONAL ARTISTS 
(Continued from page F -4) 

CBS has put together a double album commemorating five 
years in the history of French Caribbean music, titled "Le 
Grand Mechant Zouk," or "The Big Bad Zouk." 

Zouk is the popular music of the region. It's a genre which 
has suffered from a sad lack of media attention -which is in 
stark contrast to the success of reggae, and Bob Marley, 
which emerged spectacularly from an island or two away in 
the Caribbean. 

In May, there was a series of concerts of Zulu music in 
France, linked with the release via the Celluloid label of 
Lucky Dube (dubbed the Bob Marley of Johannesburg, 
South Africa), Stimela (whose guitarist, Phiri, co- arranged 
the main tracks on Paul Simon's "Graceland "album) and 
Ngane Khamba, whose music is clearly very close to basic 
South African traditions. 

Since 1980, Celulloid, with its small sales force, has dis- 
tributed and, in many cases produced, records by artists 
who mainly come from the former French colonies. 

Artists such as Toure Kunda, who struck gold with his al- 
bum "Live" in 1984 and "Natalia" the following year, or 
Ngane Khamba (South Africa) and Zia (Zimbabe) were 
among the front runners. 

At EMI France, Alpha Blondy has been the key standard 
bearer of ethnic music. He's a star in Africa, France and vir- 
tually the whole of Europe. Pascal Gaillot, EMI's export man- 
ager, says: "Alpha Blondy is the only reggae performer ca- 
pable, in just five years, of selling so many album." 

Now EMI is marketing Blondy's latest album, "The Proph- 
ets," from which has come the single "Banana." He record- , 

ed this album with his group the Solar System and, accord- 
ing to Gaillet, is set to attract an ever -wider audience with 
the album. 

Gaillot points to EMI's special work and achievements in 
the world music sector. The company has opened up a 

branch in the Ivory Coast, West Africa, "not only to distrib- 
ute records but also to listen to what's best in the music 
which is coming out of the African continent." 

Certainly EMI has expanded its roster of ethnic artists. 
Last year the firm signed Papa Wemba, from Zaire, Tahra 
from Mauritius (whose album is set for the Capitol label), as 
is that of singer Cheb Khaled, from North Africa, whose al- 
bum has been released in the U.S. and Japan. 

And then there is the unique Johnny Clegg, though he is a 
white South African. Says Dominique Scarpi, EMI interna- 
tional manager: "Clegg, whose music is so close to that of 
the South African blacks, and who contributes with such im- 
pact to the public awareness of that fantastic breeding 
ground which is Zulu art." 

It's in France that Clegg has sold the most records, his 
major achievements including 1.2 million units of "This 
World Child" and 600,000 for "Shadow Man." The Clegg 
saga raises the query as to how it is that a white South Afri- 
can should prove more successful in France than in other 
countries. 

Scarpi: "In his case, there's a strong visual factor. He 
dances well with the other members of his group Savuka. 
And there's the pure melodic development in his music, 
which intimately fuses the soul of both blacks and whites." 

Philippe Constantin, president of Barclay Records, can 
justifiably claim to have been one of the pioneers in import- 
ing ethnic music to France. Earlier than most of his competi- 
tors, he believed in this kind of product not (as many had 
done before) just as background material but as a genuine 
expression of original creativity. 

Describing Mory Kante as "an electric witch doctor," Con- 
stantin insists the music business last year saw an interna- 
tional best seller "unlike the others." He says: "An African in 
the charts was surely an event in itself. It was understand- 
able for some to say that 'Yoke Yeke' was just another of 
those exotic hits that crop up from time to time. 

"But that would be to ignore the arrival en masse of 
groups like Kassav, Toure Kunda, Alpha Blondy, Johnny 
Clegg and so many others. And it would also be to forget the 
artistic policy of certain specialist record companies like Is- 
land, which signed Ray Lema and Salif Keita, or Virgin with 
Les Malopoets. 

"What's more, it is not just a matter of Africa and the Ca- 
ribbean. Now there are Brazilian artists suddenly doing well 
on a global basis. Then there's Ofra Haza from Israel, Rai 
and Carte de Sejour from North Africa, Ne- Mo -Rin from 
Mauritius -and we're hearing musical murmurs from the 
Soviet Union. Also there's the effervescent product pouring 
out from Spain, which is a country emerging strongly both 

(Continued on page F -16) 
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Richard Clayderman, plus Stephane Grappelli, have visited. 
There's popularity here for Charles Aznavour, Maurice 

Chevalier, Mireille Mathieu, France Gall, Maurice Jarre, 
Jean -Michel Jarre, Maurice Jarre, Gilbert Becaud, Paul 
Mauriat, Raymond Lefevre, Francis Lai, Franck Pourcel and 
Michel Legrand. 

Paul Keogh, PolyGram MD in Dublin, says Jean -Michel 
Jarre is, with Vanessa Paradis, one of the company's two 
best -selling French artists. Jarre and Clayderman have an 
advantage in that there's no language problem, he notes. 

"If a French artist sings in English, it'll sell better. `Joe Le 
Taxi' was quite easy to say and remember, so it was the 
nearest thing to English. If it had been linguistically French, I 

reckon it wouldn't have sold at all. 
"The problem with Clayderman is that he has so many al- 

bums out. But traditionally he's a good seller. There's a 

niche for him in Ireland, like James Last." 
But Keogh joins others in believing there isn't enough ef- 

fort on the part of the French record industry to promote 
their product in Ireland. "Possibly they regard Ireland as be- 
ing part of the U.K. market," he notes. 

Irish promoter Maurice Cassidy has staged concerts by 
Jean Pierre Rampal and Stephane Grappelli. "They have 
made what would be usually minority taste instruments into 
popular instruments, or that dreaded condition known as 
MOR." 

Nowhere outside France has French music been more in- 
fluential than in Canada, where the province of Quebec 
serves as the world's second -largest French market. 

From classical to pop, French tastes have set the stan- 
dards for Quebec. Even today, with a bustling Quebec music 
industry that includes star -making machinery rivalling that 
of the U.S. and Britain, French music has an enormous im- 
pact. 

Until the 1970s, music from France dominated the air- 
waves in Quebec. Today, all Canadian radio stations have 
Canadian content music quotas and French radio stations 
must play no less than 55% French -language music. 

The problem, says Guy Brouillard of CKOI -FM Montreal, is 
the short supply of French -Canadian music. "Record com- 
panies don't put enough effort into signing and promoting 
good Quebec talent," he says. As a result, there's still room 
for the chart- toppers of France to be the hits of French Can- 
ada, too. 

The good news is that France and Quebec are culturally 
intertwined. The provincial government maintains strong ex- 
port ties with France to promote music there. And its artists 
frequently tour France, Belgium and other European points. 
Carol Laure, Lewis Furey, Diane Tell, Celine Dion, Diane Du- 
fresne and Gilles Vigneault all have followings in France 
from this reciprocal acceptance of music. 

When it is economically feasible, the stars of France play 
highly popular tours of Quebec. Montreal is the second -larg- 
est French city in the world, while Quebec City provides sec- 
ondary- sized -market support and big -city attention to any 
touring act. At times, Quebec has had up to a dozen major 
performance venues. 

The language gap has made it much more difficult for 
French music to filter into English Canada, but the apprecia- 
tion of French culture has no doubt had subtle effects on 
music even there. 

The reciprocal influences of French and U.S. musicians 
can be measured by the cultural exchanges between New 
York and Paris. The symmetry of these cities, as well as their 
respective countries -separated by an ocean yet joined by 
camaraderie and spirit -has lent itself to the transatlantic 
flow of cultural ideas. 

France has produced myriad artists whose work has en- 
joyed critical and popular acceptance in the States, among 
them musicians influenced in part by American ideas but 
possessing a point of view uniquely their own and distinc- 
tively French. Their sound has crossed international bound- 
aries. 

Beginning in the '20s -a period known as the "jazz 
age" -and lasting well into the succeeding decades, Paris 
boasted a network of glamorous nightclubs that offered 
stage shows with exotic entertainers and spirited new mu- 
sic. Expatriate U.S. performers like Mabel Mercer, Sidney 
Bechet, and Josephine Baker added foreign intrigue to this 
vital nightlife scene and became "underground" sensations. 

Rising out of that tradition were cabaret and dance -hall 
singers who were less interested in flamboyant perfor- 
mances than in the power of song. Stars such as Maurice 
Chevalier and his musical progeny -Charles Aznavour, 
Edith Piaf, and Jacques Brel- became increasingly ab- 
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NATIONAL PRODUCT 
(Continued from page F -4) 

them: Frederic Chateau; Michel Francoise; Jill Caplan; and 
Joelle Ursull. 

Several of the bigger companies have created new labels 
to feature this rich stream of domestic talent. At CBS, the 
specialist label Squatt achieved immediate success when it 
signed the group Soldat Louis, a strongly French version of 
the Pogues, and whose album and single "Du rhum, des 
femmes" went gold. 

CBS has also signed royalty in the person of Princess 
Stephanie of Monaco, younger daughter of the late Princess 
Grace (Kelly), who had done little since her album "Besoin," 
which contained the international hit "Ouragan." Her 
"comeback" album is to be written and produced by U.S. 
contributors, and half of it will be sung in English. 

A CBS re- signing is Alain Chamfort, one of the most suc- 
cessful French singer /songwriters, who previously made 
seven albums for the multinational, the most recent being 
"Tendress Fievres." 

A young performer is Jay H Alanski, already noted for his 
compositions for Lio, Jill Caplan, Les Innocents and others, 
who has now brought out his own double album The Price 
Of Love," entirely written and produced by him. 

Since Philippe Constantin took over the leadership reins 
at Barclay Records, the label has been a frontrunner in 
French avant -garde music. In -house artists have won nation- 
al and international approval. From her debut single, Caro- 
line Loeb has picked up strong sales in Italy, Belgium, Cana- 
da, Switzerland and Spain. And the latest album, "It," of 
Bernard Laviliers, one of Barclay's longest- serving artists, 
has proved one of the biggest sellers thus far this year. 

The Barclay spirit continues with that tranquil rock force 
Bashung, whose current album "Novice" has been critically 
acclaimed as an object lesson in sound technique and writ- 
ing style. There's also Blanchard, rated among the most 
original poets in French music, and groups like Noir Desir 
and singers such as Elli Medeiros. 

On its specialist label Nord Sud, headed up by Catherine 

Birambeau, Barclay became the first French record compa- 
ny to sign a band, Center, from the Soviet Union. The trend- 
setting signing has since caught on, with other French com- 
panies chasing potential gold from behind the fast - 
crumbling Iron Curtain. 

In another new challenge to the norm, Nord Sud /Barclay 
is turning corporate attention to Spain. Says Birambeau: 
"The pressure of the charts, marketing and the slavish 
copying of Anglo- American music added up to profound in- 
fluence on creative production in France. Groups here are 
now much more open to new ideas and they head toward 
greater musical precision by combining ethnic music and 
rock, or folk and pop, or in another sense romance and real- 
ism, to create authentic and successful sounds." 

Nord Sud has recently signed a Spanish group, La Mus- 
quera, which takes the search for a new musical form some- 
what beyond that of simple folk -style ethnic expression. 
With their unusual harmonies and highly original lyrics, La 
Musquera are, says Birambeau, way ahead of other Spanish 
groups. Another Nord Sud signing is Maria Et. 

The slogan at Virgin Records, France, is: "What everyone 
else is just talking about, we are doing." So says Fabrice Na- 
taf, the label's French product manager. He clearly remem- 
bers the years of over -production of both artists and record- 
ings in France in the early 1970s, noting: "We're going to be 
very selective in this next year, especially as regards new tal- 
ent." But among the newcomer names are Grazielle de Mi- 
chele, and Jean -Louis Murat, while Virgin has now signed the 
band La Mano Negro, which presents a strikingly visual 
stage act fusing rock with flamenco. 

Of Virgin's established artist roster, Etienne Daho sold 
400,000 copies of his album "Pour nos view martiennes," 
while Rita Mitsuko topped the 150,000 unit mark with her 
last album package. 

It doesn't take long for a French record producer in con- 
versation to start registering firm complaints about air time 
on radio or TV. Phonogram's Philippe Vidalenc, promotion 
director, argues that much more air and screen time is 
needed. 

Commenting on TV channel M6, with 40% of its trans- 
mission time devoted to music, Vidalenc complains that vid- 

eo clips are given too much of the content, taking up space 
from real show productions which "could do so much to 
showcase new talent." And he regrets the passing of several 
rock shows on France's main television channels during the 
last year, though the blame goes on falling audiences and 
the fact that sponsored programming is outlawed in France. 

That leaves music programs on the TV5 channels, such as 
"Perfecto," which is indirectly sponsored by Coca Cola, and 
"Les Enfants du Rock." But this, Vidalenc insists, missed its 
main audience, while the afternoon variety shows have not. 

Vidalenc argues that the remaining major evening variety 
shows on the leading channels, those presented by Michel 
Drucker, Patrick Sebastien and J. Pierre Foucault, urgently 
need big names in order to hold on to their audience ratings. 

But if a record company suggests a deal offering one of its 
best -selling artists for a major TV show, in exchange for 
some promotion which would help develop new talent, the 
answer is invariably "no," he asserts. 

BMG has adopted a different policy in developing young 
talent. Through this summer the company is releasing 10 
singles, among them titles by: Mitsou; Sylvie Marechal; Yves 
Marx; Vaya con Dios; Les Mics; and Nathalie Pâque. 

Paul Lederman is one of the true maverick figures of the 
French entertainment industry, and also one of the great 
discoverers of new talent. He produced three of the late 
greats in singer Claude Francois, comedians Coluche and 
impressionist Thierry le Luron. 

In two years, Lederman has given himself the awesome 
task of listening to some 20,000 demo tapes by budding 
young artists and he's picked out three for distribution, in a 

major marketing scheme, on his own label. 
At a rather more down to earth level, and to help young 

artists develop their talents and careers, given the problems 
of TV and radio exposure, French copyright society SACEM 
has set up a new initiative in the form of exchange concerts 
organized in collaboration with its Belgian counterpart SA- 
BAM. Says SACEM's Eric Dufaure: "We've created a musical 
bridge between Paris and Brussels in the form of special 
concerts, so that French -language songs can become better 
knwon on the European stage." 
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NEW REVOLUTION 
(Continued from page F -2) 

ly agreed that the dominance of hypermarkets and super- 
markets in the French record retailing mix was detrimental 
to catalog sales. But with TV campaigns and the general 
market revival, the big stores are marketing records more 
creatively and there is an increasing trend for the supermar- 
kets and the department stores to create a "store within a 

store" concept, or "bergeries" as they are called in France, 
and to market a wider range of repertoire. 

The hypermarkets account for a huge 95% of singles 
sales in France and the unsatisfactory aspect of this statistic 
is that these rack outlets concentrate heavily on proven rep- 
ertoire. They do nothing to promote sales of repertoire by 
new talents. 

As in most countries there is a concern to arrest the de- 
cline of the single, but it is especially strong in France where 
the short-play format, singles and EPs, was for years an im- 
portant segment of the market. 

In fact, the vinyl LP in France began to decline five years 
before the single. LP sales reached their peak in 1978 with 
total unit sales of 75.3 million. Sales last year were down to 
19.4 million, a drop of nearly 75 %. Singles sales peaked in 
1983 with 68.7 million units. Last year's singles sales of 
39.8 million represent a decline of 42 %- dramatic, but not 
nearly so steep a drop as that of the LP. 

Nevertheless there is widespread awareness of the need 
for an S.O.S. -Save Our Singles- campaign in France and, 
as in all developed markets, lively discussion on how to max- 
imize the chances of the compact disk replacing the vinyl 
singles. 

"It is too easy to say that the singles market is dying," 
says Jean -Marc Malairan. "It is true that where once a big hit 
would sell 600,000 copies, it now sells only 300,000. But 
we must fight to keep the single alive because it is the key 
promotional tool for the development of new artists." 

Some industry people feel that top 50 FM radio has 
helped speed the decline of the single in France by giving 
three plays a day to major new releases and Jean -Paul Com- 

min, WEA's international manager, feels that the industry it- 
self has contributed to the decline by bringing out hit compi- 
lations too soon after the release of the original singles. 

There is a divergence of opinion as to how best to sup- 
plant the vinyl single with its optical equivalent. WEA and 
CBS are opting for the 3 -inch CD in a 5 -inch blister pack. 
But some companies feel tht the CD -3 should be housed in a 
7 -inch pack so that it can fit into the singles racks in the 
stores.And, of course, there is the debate as to how many 
tracks a CD -3 should contain. 

Says Virgin's Zelnik: "Some people think there should be 
just one format, the 3 -inch CD with four songs. Others think 
that the 3 -inch CD should be the new single with just two 
tracks, and the 5 -inch CD the new maxisingle with up to four 
tracks, with or without video." 

While the debate continues, most record company chiefs 
are looking to develop a roster of artists whose progress to- 
ward star status is not too dependent on singles success. 

Says Polydor's Marc Lumbroso: "We have two pop mar- 
kets in France right now. Talent can be divided up into sin- 
gles acts and album acts. And this is good because it means 
that artists we have failed to sell on singles we can now sell 
on albums. 

"Mylene Farmer has had big success with singles and 
these have promoted the sale of albums. But Patricia Kaas 
is not a fantastic singles artist. She has had only one top 10 
hit. But her album has sold 300,000, without any real pub- 
licity." 

And Virgin's Zelnik says: "We just don't release singles 
unless there is an album to follow. We concentrate on build- 
ing album artists and I don't really worry about singles sales. 
Record buyers over 25 don't buy singles. But if they hear a 

single on the radio and like the song, they will buy the album. 
If you have a turntable hit, you can sell the album: so singles 
sales don't matter so much." 

And Lumbroso adds: "We have a top 50 singles chart but 
only the first five titles in that chart are really selling signifi- 
cant numbers." 

There is a growing recognition in France of the impor- 
tance of investing in artists with long -term potential and in 
systematically building their career, not least because art- 
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ists of high quality, originality and durability have the best 
chance of sustaining and enhancing the exportability of 
French repertoire. 

Achieving international success for their major artists is a 
major preoccupation of French record companies today 
where once it was a forlorn hope. 

One of the most spectacular international success stories 
has been that of Polydor's Vanessa Paradis who, two years 
ago, hit the charts in many countries with "Joe Le Taxi." The 
single sold more than 2 million and the album 300,000. 

"We are developing artists with European potential," says 
Lumbroso, "and with the hope of ultimately breaking them 
in the rest of the world, including the U.S. Patricia Kaas, My- 
lene Farmer and Niagara are being released throughout Eu- 
rope and Kaas will have an album released in the Soviet 
Union. We're also signing English- speaking artists, like Jeff 
Joseph from the Dominican Republic, whose album will be 
released by Polydor in the U.K." 

At least in the short term, the prospects for the French 
music market have never been better. Of course, the spec- 
tacular gains of last year have to be seen in the context of a 

very depressed market suddenly given the boost of a major 
VAT reduction, plus the bonus sales generated by the 
LP /CD replacement market. 

As Guy de Luz says: "The 35% sales increase last year 
does not guarantee the future of our industry and we cannot 
afford to be complacent. But we do have a very positive ba- 
sis on which to build." 

And what is particularly encouraging is that domestic tal- 
ent is going to play a very important part in building on the 
new foundations. 

Unlike West Germany, where foreign repertoire has a 

market share of up to 80 %, France has an equitable bal- 
ance between foreign and international repertoire, each rep- 
resenting 45% of the market with classical accounting for 
the remaining 14 %. 

Stuart Watson, VP of MCA Records International, believes 
that the trend toward major U.K. or U.S. -owned record 
chains setting up in France could lead to the emergence of a 
"super league" of pan- European record retailers who could 
eventually move toward centralized buying. 

He feels the growing strength of non -French owned rec- 
ord stores in France could also have a significant effect on 
the present split of domestic and international repertoire. At 
present, international repertoire represents some 39% of 
the total French market, with French product accounting for 
around 47 %. 

Watson points out that the Virgin Megastore, situated in 
its prime Champs Elysees location, currently accounts for 
over 2% of the total French market. Virgin plans another 
similar outlet in Bordeaux in September and is looking at 
further sites in Lyons and Marseilles. 

Another major U.K. multiple, HMV, has unveiled plans to 
open up in Paris, though no site has yet been found, and the 
U.S. giant Tower Records also plans to move to Paris and is 
understood to have lined up a site. 

GIFT TO THE WORLD 
(Continued from page F -10) 

sorbed in social realism and translated it into highly person- 
al expressions that were both inspirational and poignant. 
These purveyors of French chansons were received heartily 
in the States, their careers advanced by Hollywood (as in 
Chevalier's lauded film roles), by celebrated concert dates 
(as in Piaf's legendary Carnegie Hall appearances), and by 
significant record sales (Brel's love songs continue to sell 
well, both on their own and as the focus of numerous theatri- 
cal revues). 

Among instrumentalists, France's most celebrated player 
was guitarist Django Reinhardt, a Belgium -born gypsy who 
founded the Quintette du Hot Club de France, a swinging, 
all- string ensemble that featured violinist Stephane Grap- 
pelli. Reinhardt patented a truly singular jazz style, and his 
influence on the development of the guitar proved immea- 
surable. Grappelli himself serves as a model for jazz violin- 
ists, and he continues to delight audiences today with his lilt- 
ing, lyrical solos, even at the age of 81. 

Among the spiritual (if not musical descendants) of 
Reinhardt and Grappelli are pianists like Martial Solal, 
who first gained prominence as a jazz eclectic in the '40s, 
and Michel Petrucciani, who enjoys international acclaim 
today for his sensitive touch. Other internationally known 
French musicians of today include violinist Jean Luc 
Ponty, who in the '70s electrified his instrument and ex- 
perimented with various kinds of musical fusions, and 
Jean -Michel Jarre, whose pioneering work with synthesiz- 
ers presaged the arrival of new age music by a full 10 
years. 
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INTERNATIONAL 
(Continued from page F -8) 

economically and culturally." 
Constantin is another realist who 

accepts there are questions to be 
raised. Why should so much of the 
world suddenly realize that interna- 
tional success is no longer originat- 
ing exclusively from the U.S. and 
U.K.? And why should Kante suc- 
ceed where so many other Africans 
simply have not? 

His reaction to the first query: 
As at the end of the colonial era, 

we're witnessing a kind of chain re- 
action. Creative product has always 
existed in these countries, but the 
economic controls have always 
been in the hands of Anglo- Ameri- 
can capital. 

"The extraordinary and durable 
artistic pressure of the Americans 
and the Brits practically blocked lo- 
cal expression, forcing it down 
pretty well to the level of being just 
of curiosity value. 

"The only 'official' dominant mu- 
sic came from the English- speaking 
countries, leaving local product just 
for the local people. But in recent 
years creative pressure has assert- 
ed itself from outside the U.S. -U.K. 
zones, obviously in parallel with a 

clear falling off in popularity of 
American and British music. 

"So the German and the Dutch 
are suddenly interested in what's 
happening in France. And the 
French have put Italians in their 
charts. And they've all, with the 
strange exceptions of the Brits and 
the Americans, started to listen 
carefully to African music." 

Another artist who in the space 
of one single became one of the top 
sellers of 1988 is Princess Erika, 
from Cameroun. Her title "Trop de 
BlaBla," on Polydor, mixed reggae 
with a sense of Parisian humor. 

Sonodisc is a noteworthy French 
label which has for years concen- 
trated on a broad catalog of ethnic 
music, though it has until now sold 
mainly to minority communities in 
France: principally African, Carib- 
bean, Arab and Asian. 

The company has a high -level 
quality artist roster of its own, and 
has launched many others. Kassav, 
now with CBs, were for years with 
Sonodisc, which still has 13 al- 
bums of the group with their singer 
Jocelyne Beroard. 

Malavoi (now with Flarenasch /- 
WEA) also started out with Sono - 
disc, which has five of the group's 
albums in the catalog. Manu Di- 
bango, one of the first really suc- 
cessful artists in France, and Papa 
Wemba, also first started with Son - 
odisc, and the label even has some 
Bob Marley titles in its lists. 

Also in the Sonodisc catalog are: 
the late Egyptian singer Om Kal- 
soum; Ray Barretto, Tito Puente, 
Astor Piazzolla and, among jazz 
performers, Memphis Slim. With 
Zouk Machine, a female Caribbean 
group, Sonodisc claims one of the 
most original performance acts in 
the world music sector. 

Another company specializing in 
ethnic music is Sunset France, 
which distributes in France the Pla- 
ya Sound catalog, The Best Music 
Of The World," comprising 120 ti- 
tles thus far and with five new re- 
leases monthly. PHILIPPE CROCQ 
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rema, first French music independant production company, whi'e remaining faithful to its longtime top artists 
(such as Charles Aznavour, Michel Sardou, Enrico Macias, Rénine, and many others), commemorates its 

20t, spring with an ambitious operation of catalogJe deve oprient. 
etween april and June, Trema has released singles and a urns of 14 new artists. 

TREMA TODAY : THE TALENTS OF TOMORROW 
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NRJ 

THE N°1 FM RADIO 

NETWORK 

IN EUROPE 
Since its launch in 1981, NRJ's audience has continued to grow. Its 
120 satellite -linked stations now have 5 million listeners daily, and NRJ 
is the uncontested leading FM radio network, as well as the second 
commercial radio station in France. 

Following its success in France, NRJ has extended its network in 
Europe and has already become the N° 1 commercial radio station 
in Liège, Belgium, and Geneva, Switzerland. 

If you too would like to be part of the NRJ success story and become 
an NRJ franchise, contact Maryse GOURC at the following address : 

NRJ 39, avenue d'Iéna 
75016 PARIS 
FRANCE 

TEL : (33 -1) 47.20.06.06 
Fax : (33 -1) 47.23.32.87 
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Obviously Enigmatic. Jim Marton, left, executive VP of Enigma 
Entertainment, seals a licensing agreement with new Japanese label Obvious 
Records, which will entitle Enigma to worldwide marketing and distribution 
rights, except in Japan. Signing the deal is Obvious president Kohei Minato, 
center, joined here by 17- year -old Hiroko, the artist who will be featured on the 
label's first project. 

NARM Security Tag Proposal Tabled 
Loss Prevention Group: 1st Things 1st 

BY GEOFF MAYFIELD 

CHICAGO The Loss Prevention 
Committee of the National Assn. of 
Recording Merchandisers has rec- 
ommended that the trade group ta- 
ble a 3'/2- year -old proposal that 
would have the music and video in- 
dustries adopt a universal security 
target for all prerecorded entertain- 
ment product. The committee is 
busy, however, fighting theft on 
several other fronts. 

Keith Wanke, managing director 
of loss prevention for The Music - 
land Group and co- chairman of the 
committee, termed the notion of an 
industrywide security target a "con - 
troversial topic" as he addressed 

CONVENTION CAPSULES 

PERFECT SCORE: During the opening remarks at the 
National Assn. of Recording Merchandisers /Video 
Software Dealers Assn. Operations Conference, held 
July 28-29 at the Deerfield Hyatt Hotel in the Chicago 
suburb of Deerfield, Ill., Robert Schneider announced 
that BMG Distribution has become the first of the six 
major music distributors to rate a perfect score on the 
NARM Operations scoreboard, which gauges the pro- 
gress made by vendors in meeting NARM standards in 
20 criteria of seven different operational and /or electron- 
ic- data -interchange (EDI) categories. Schneider, execu- 
tive VP of Western Merchandisers and co-chairman of 
the NARM /VSDA Operations Committee, quipped that 
his task force would add more categories to the yes /no 
scoreboard grid "so that we can put some 'nos' back up 
there" on BMG's grade card. 

VIDEO'S ON TRACK: NARM /VSDA Operations 
Committee co-chairman Jim Nermyr, treasurer and VP 
of information and systems for The Musicland Group, 
noted that a VSDA Operations Scoreboard is being read- 
ied to track progress made by video manufacturers. In a 
report on behalf of the VSDA Manufacturers Opera- 
tions Committee, Dave Goldstein, CBS /Fox Video's 
VP of operations and administration, promised that stan- 
dards and protocol for EDI trading between video ven- 
dors and accounts will be readied by the time the VSDA 
convenes Aug. 6-9 in Las Vegas. The VSDA Manufactur- 
ers Operations Committee -which has representation 
from more than a dozen companies, including all of the 
majors, plus two leading duplicators -has been meeting 
for two years. 

GOOD POINT: As conference host Dave Cuyler, senior 
executive VP of Rank Video Services, explained logis- 
tics of the tour that would take place at his company's 
nearby Northbrook, Ill., duplication and distribution fa- 
cilities, he requested that attendees who had cars at the 
hotel make the five -minute commute to Rank's plants on 
the provided buses "for the following reasons ... " After 
taking a well -timed, comedic pause, Cuyler intoned with 
perfect David Letterman -like delivery: "We don't have 
any parking spaces." When they arrived at Rank for the 
June 29 afternoon tour, attendees were amused to find 
they were required to wear surgical -type gowns and caps 
while making the rounds in the robotic shell -assembly 
area. 

EDITORIAL LICENSE: During a seminar led by 
Musicland's Keith Wanke and Camelot Music's Larry 
Mundorf, co-chairmen of the NARM Loss Prevention 
Committee, Wanke opened the topic of internal theft by 
bemoaning the fact that too many retail employees have 
mentally altered the wording of the Eighth Command- 
ment from "Thou Shalt Not Steal," to "Thou Shalt Not 
Steal Too Much." He cited shrinkage-control statistics es- 
timating that 5% of all employees would never steal from 
their companies, 7% always look for opportunities to 
steal from their employers, while the remaining 88% 
might be tempted to steal if the work environment pro- 
vides such opportunities ... During the loss -prevention 

seminar, attorney Joyce Bartoo, from NARM /VSDA's 
legal counsel, the Washington, D.C., firm of Arent, Fox, 
warned that federal legislation passed in December re- 
garding the use of polygraph tests, either to screen po- 
tential employees before hiring or to determine an em- 
ployee's role in internal theft investigations, have "really 
changed the rules of the game." Wanke concurred and 
re- emphasized the importance of prehire screening. 

TO STRESS THE IMPACT of the dollar drain that mu- 
sic and video retailers suffer as a result of shoplifting 
and internal theft, Wanke cited a recent report by big - 
eight accounting firm Arthur Young Associates that 
places a specialty retailer's average annual loss at 2.2%. 
He also said that "records and tapes have overtaken ap- 
parel" as the most frequently stolen product category at 
one mass -merchant chain. The Loss Prevention commit- 
tee hopes to have a better handle on specific record 
stores' shrinkage when it updates its membership survey 
in October (see story, page 43). 

WELL -EQUIPPED: The accommodation has become in- 
creasingly prevalent at hotels across the U.S., especially 
those that have been built or remodeled in the last year 
or two, but it seemed especially appropriate that the 
rooms of the Deerfield Hyatt, which housed this confer- 
ence full of music and video computer mavens, contained 
phones that featured dataports to facilitate telecommuni- 
cated transmissions from portable computer terminals. 

NEW DIGIT: During a question- and -answer session af- 
ter a suppertime presentation by Harold "Hal" Juckett, 
executive VP of the Dayton, Ohio-based Uniform Code 
Council, which oversees the assignment and application 
of UPC bar codes, BMG Distribution director of man- 
agement information systems Walter Burton asked 
Juckett to expand on speculation that the UCC is running 
out of manufacturer numbers. Juckett drew a chuckle 
from the crowd when he initially responded with the 
short -form response, "No, we're not." Juckett did admit, 
however, that the current bar -code standard, which has 
the number begin with a 0, is becoming crowded; he pre- 
dicted that by the end of 1989 or by the start of next year 
the 0 would have to be replaced by a 6 or a 7 for newly 
assigned manufacturer -identification numbers. Similar 
variations give the UCC the ability to assign another 
600,000 manufacturer codes, Juckett said; the impending 
change to replace the leadoff 0 does not affect suppliers 
who have already registered a bar code. 

NEW VIEW: During his presentation on inventory man- 
agement, speaker Bob Franciose, manager of market 
development, wholesale services for IBM, said that the 
T. Levitt principle, which holds that the "purpose of busi- 
ness is to gain and keep customers," should be amended 
so that the word "profitable" is inserted before the word 
"customers." Franciose drew a chuckle when he asked, 
"Do we have any customers who are not profitable for 
us? Wouldn't you love to give our unprofitable custom- 
ers to your competitors? Don't they deserve each other ?" 

(Continued on page 45) 

delegates at the June 28 -29 
NARM /Video Software Dealers 
Assn. Operations. Conference. 
Wanke said that limitations in exist- 
ing electronic articles surveillance 
(EAS) technology and increased 
scrutiny by some upscale malls 
make it difficult to find a system 
that fits the needs of all entertain- 
ment merchandisers. 

Technical limitations were also 
cited when an ad hoc NARM /VSDA 
Security Device Committee advised 
NARM's board to back off from the 
concept in 1987. That recommenda- 
tion followed almost two years of 
laboratory testing on several EAS 
vendors' systems, including those 
by 3M, Knogo, and Sensormatic. 

The plan, first put on the table 
during an informal discussion at the 
NARM Retailers Advisory Commit- 
tee meeting with suppliers in the 
fall of 1985, would have had a uni- 
versal security target imbedded in 
the packaging of all prerecorded 
music and video media at the point 
of manufacture. Stores would then 
have had the option of purchasing 
EAS hardware that would be com- 
patible with the adopted standard. 

Suppliers, particularly in the mu- 
sic industry, voiced a willingness to 
support the plan should it prove to 
be feasible. 

The process would have prompted 
manufacturers to increase whole- 
sale costs by a matter of pennies, 
but accounts reasoned that the hike 
would be more cost efficient than 
the current method, which requires 
the purchase of security tags and 
the labor costs associated with hav- 
ing warehouse or store personnel 
place those targets on music and 
video units. Merchandisers also saw 
that having the tag placed within 
packaging, rather than on a pack- 

age's exterior, would make it more 
difficult for would -be shoplifters 
and boosters to remove EAS tar- 
gets, thus enhancing a security sys- 
tem's effectiveness. 

During his committee's update re- 
port at the recent Operations Con- 
ference here, Wanke said the "prob- 
lem is that EAS is not the only an- 
swer" to shrink reduction, noting a 
concern by committee members 
that an overreliance on surveillance 
systems might lull NARM and 
VSDA members to overlook other 
needed anti -theft precautions. 
Wanke also said that given current 
technology, the proposal "does not 
work in some situations in certain 
environments." 

Wanke told Billboard that devel- 
opers who operate upscale malls, in- 
creasingly concerned over their cen- 
ters' esthetics, have imposed in- 
creasingly stringent guidelines over 
what types of security systems 
their tenants may employ. At issue 
are the narrow ports that several 
systems require; landlords want 
stores in their centers to have open 
store fronts that are uncluttered by 
such ports, Wanke explained, add- 
ing that one prominent developer 
won't allow such systems in any of 
its malls. 

Wanke told the conference that 
his committee, which is co- chaired 
by Camelot Music senior VP Larry 
Mundorf, has drafted a position pa- 
per to NARM's board of directors 
recommending the matter be tabled 
for now. He did not, however, rule 
out that the plan might later resur- 
face. 

In the meantime, the NARM Loss 
Prevention Committee is waging 
several other battles against crime. 
Among its achievements: 

(Continued on page 45) 
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by Geoff Mayfield 

WHETHER THE WEATHER: Like many industry 
vets, Lou Dennis, senior VP /director of sales at 
Warner Bros., is amused when music retailers try to 
factor weather conditions in as a rationale for why sales 
rise or fall. "You'll have one guy who'll say, Well, the 
weather was awful. Nobody felt like going out and our 
business was down.' Someplace else somebody will say, 
'The weather was great, so everyone was outdoors. No- 
body felt like shopping.' So I ask people," says Dennis, 
with his characteristic mischievousness, "what do we 
need for good business, a partly cloudy day ?" 

Likewise, he remembers times when the weatherman 
has been seen as a good guy. "Other times, people say, 
'It was raining. People didn't have anything else to do so 
they came to the mall and business was up.' Or someone 
else will say, "The weather was nice, people were in a 
great mood, so business was up,' " Dennis says. 

So why are dealers constantly trying to explain their 
highs and lows? I think Bruce Imber, VP of marketing 
at Record World, put it best during an interview last 
year when he quoted a line that he attributes to another 
executive at his chain. "You've got to be able to justify 
[your sales]," said Imber. "You can go a month without 
sex but you can't go a week without justification." 

HARD(WARE) EDGE: Narada used 150 Sony CDP -500 
CD changer players and 50 Sony D-2 CD portables as 
consumer bait for the new age label's spring promotion, 
The Sound Of Quality, which was staged in more than 
2,500 stores. The campaign, supported with some 200 ra- 
dio ad buys, was built around the multiartist sampler 
"The Narada Collection Two" and Richard Souther's 
"Cross Currents" ... National Record Mart and Poly - 
Gram held a consumer drawing for a Magnavox CD vid- 
eo player to push a May sale at NRM's 13 Waves out- 
lets. 

PARTY CIRCUIT: Elmhurst, N.Y., wholesaler Win 
Records and Video staged a BMG listening party for its 
accounts June 28. The event is the first in a series being 
offered by Win; the next will be some time in mid -July 
and will feature CBS titles ... Dee Rae, New York sales 
manager for WEA Special Products, reports a success- 
ful turnout for a party at New York's highbrow Russian 
Tea Room, held to promote the works offered in the 
Nonesuch, Virgin Classics, Teldec, Finnadar, and An- 
tilles /New Directions catalogs. At least a dozen key ac- 
counts attended, as did Antilles artist Samuel Zyman 
and Roger Holdredge, GM for Virgin Classics' U.S. op- 
eration. 

FREE JAZZ: The June /July issue of Jazziz magazine 
includes a four -cut, 3 -inch CD sampler (complete with 
adapter) that features tastes of recent works by A &M's 
Don Cherry, PolyGram's Ricardo Silveia, Narada's 
Richard Souther, and Columbia's Kirk Whalum, The 
four labels, along with Sony and accessories vendor 

Discwasher, co- sponsored the venture. The issue is be- 
ing sold at select stores in the NRM, Peaches Enter- 
tainment, Rose Records, Spec's Music & Video, Straw- 
berries Records, Tapes & Compact Discs, and Where- 
house Entertainment chains. The magazine says it is 
working out local radio tie -ins in markets where the re- 
tailers are selling the issue. This marks the second time 
that Jazziz has offered its readers a free CD, but it is the 
first time the disk actually got distributed with the mag- 
azine. 

WHO'S IN STORE? Recent in -store visits were made 
by the Escape Club, which hit a Mother's Record & 
Tape Company store in the Lynnhaven Mall in Virginia 
Beach; by the well- traveled Bullet Boys, who included 
the Dutch Square mall The Record Bar in Columbia, 
S.C., among their many retail visits; and by Winger, 
which invaded Record Bar's Tracks location at Ward's 
Corner in Norfolk, Va. 

TRACKING: Cindy Barr, director of purchasing and 
product management at Miami -based Spec's Music & 
Video, would like to see more labels produce cassette - 
single oldies (Billboard, April 15). "I think oldies on cas- 
sette single could really take off," she says, pointing to 
the fact that the older demographic that buys older 
songs has shown a healthy appetite for album -length 
tapes ... CD player sales during the first quarter of '89 
were up by 61% over the previous year's pace, with cam- 
corders seeing a 24% gain, according to USA Today, 
which also reports declines by VCRs (down 18 %) and col- 
or TVs (down 14 %). Is the logjam that slowed CD player 
penetration over the last couple of years beginning to 
break up? 

NEW AGE SEQUEL: The Retail Track item "New Age 
Spoken Here," which ran in the June 24 Billboard, drew 
a response from Allan Kessler, president of The ARK 
Group /New Era Media, who opined that industryites 
are rebelling against the "new age" tag because "the 
words do not fit the reality of a lot of people." Kessler 
says he found an alternative that he likes at a San Fran- 
cisco store called Rooks And Becords, which merchan- 
dised the category under the banner "New Concept." 
He finds that phrase "a neat, more inclusive term; one 
that does not carry all of the connotations associated 
with other kinds of products that are called 'new age.' " 

Kessler sought my opinion on "new concept" as an al- 
ternative to "new age," to which I say fine, call it "men- 
tal strudel" if you want to -but my opinion does not 
matter. What matters is that thousands of record stores 
have new age sections now. If the new age segment of 
the record business wants to go through the difficult 
task of selling the industry on a newly coined phrase to 
identify the genre, it is the marketplace that needs to be 
persuaded, not this columnist. In the meantime, let's not 
have record companies and artist managers resort to 
subterfuge, trying to convince critics to slap the pop des- 
ignation on albums that are best described (by existing 
terminology) as new age. 

To reach Retail Track, call Geoff Mayfield at 212- 
536- 5240, or fax him at 212- 536 -5358. 
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Compiled from a national sample of retail sales reports. 

ARTIST LABEL & NUMBER /DISTRIBUTING LABEL 

TITLE 

1 1 1 19 

** No.1 ** 
FINE YOUNG CANNIBALS I.R.S. D-6273 /MCA 

THE RAW & THE COOKED 

2 2 2 10 
TOM PETTY MCA MCAD 6253 
FULL MOON FEVER 

3 5 - 2 SOUNDTRACK WARNER BROS. 25936 

BATMAN 

4 3 11 3 ANDERSON, BRUFORD, WAKEMAN, HOWE ARISTA ARCD85 -90126 

ANDERSON, BRUFORD, WAKEMAN, HOWE 

5 4 5 7 
10,000 MANIACS ELEKTRA 60815 -2 

BLIND MAN'S ZOO 

6 6 8 15 
MADONNA SIRE 2- 25844 /WARNER BROS. 

LIKE A PRAYER 

7 8 10 40 BOBBY BROWN MCA MCAD 42185 

DON'T BE CRUEL 

8 7 4 6 
STEVIE NICKS MODERN 91245 -2 /ATLANTIC 

THE OTHER SIDE OF THE MIRROR 

9 9 3 4 PAUL MCCARTNEY CAPITOL C2 -91653 

FLOWERS IN THE DIRT 

10 11 7 6 THE DOOBIE BROTHERS CAPITOL CDP 90371 

CYCLES 

11 15 14 4 PETER GABRIEL GEFFEN 2 -24206 

THE PASSION 

12 13 13 14 
MILLI VANILLI ARISTA ARCD 8592 

GIRL YOU KNOW IT'S TRUE 

13 12 6 8 JOHN COUGAR MELLENCAMP MERCURY 838 220 -2 /POLYGRAM 

BIG DADDY 

14 10 9 4 QUEEN CAPITOL C2 -92357 
THE MIRACLE 

15 14 27 10 
GREAT WHITE CAPITOL C2.90640 
TWICE SHY 

16 16 12 9 THE CURE ELEKTRA 60855 -2 

DISINTEGRATION 

17 17 21 14 
BONNIE RAITT CAPITOL C2.91268 

NICK OF TIME 

18 18 16 22 
PAULA ABDUL VIRGIN 2 -90943 
FOREVER YOUR GIRL 

19 21 26 3 
STEVIE RAY VAUGHAN & DOUBLE TROUBLE EPIC EK 45024/E.P.A. 

IN STEP 

20 20 17 20 SOUNDTRACK ATLANTIC 2 -81933 
BEACHES 

21 23 19 9 RICHARD MARX EMI E2 -90380 
REPEAT OFFENDER 

22 22 - 2 EXPOSE ARISTA ARCD 8532 

WHAT YOU DON'T KNOW 

23 19 25 3 
L.L. COOL J DEF JAM OK 45172 /COLUMBIA 

WALKING WITH A PANTHER 

24 30 18 12 
THE CULT SIRE 2 -25871 /REPRISE 

SONIC TEMPLE 

25 NEW . I 
DRALLEAMMAN S 

BROTHERS BAND POLYDOR 839 417-2/POLYGRAM 

26 24 15 6 
TIN MACHINE EMI E2 -91990 
TIN MACHINE 

27 25 22 3 WHITE LION ATLANTIC 81969 -2 

BIG GAME 

28 27 - 6 SIMPLY RED ELEKTRA 2 -60828 
A NEW FLAME 

29 26 23 5 
INDIGO GIRLS EPIC EK 45044/E.P.A. 

INDIGO GIRLS 

30 28 28 40 BON JOVI MERCURY 836 345.2 / POLYGRAM 

NEW JERSEY 

dor 

CD'S, CDV'S, TAPES, 
RECORDS, LASER DISCS & 

VHS MUSIC VIDEOS 

SAME DAY 
FOR FREE 

L 
BEST FILL OF COMPACT DISCS 

TO BE FOUND ANYWHERE' 

LOW PRICES 
SERVICE PERSONALIZED REPS 

MAILER CALL US & DIAL EXT.499 

ABBEY ROAD DISTRIBUTORS 
2228 S. RITCHEY, SANTA ANA, CA. 92705 

Phone 714 / 546 - 7177 Toll Free CA. 800 / ABBEY RD 
Toll Free ( out ) 800 / 843 - 0955 Telex 378 - 1792 - ARD 

FAX 714 / 546 - 0337 

DEALERS 
ONLY 

Quality Printing 
Quality Product 
Quality Service 

DIVIDER CARDS 

FOR A FREE 
CATALOG CALL 

800/648 -0958 

GOPHER 
PRODUCTS 

COMPACT DISTRIBUTORS 

L AST SIDE DIGITA 
inneapolis, MN 

1- 800 -468 -4177 
r.GEMINI DISTRIBUTORS 

Norcross. GA 

1. 800. 476 -1313 
HOUSE DISTRIBUTORS 
Olathe, KS 
1- 800 -821 -3324 
PRECISION SOUND 
MARKETING 
Mountlake Terrace. WA 
1-800-547-7715 
ROUNDER RECORDS 
Cambridge. MA 
(617) 354 -0700 
SCHWARTZ BROTHERS 
Lanham, MD 
1-800-638-0243 
SURFSIDE DISTRIBUTORS 
Honolulu. HI 
(808) 524-2744 

_ 

InR Whá, Bldg 

C -3G. 

YKODISC 

Salem, 
USA. 

MA 01970, 

Pickering 
508. 74rf4 .7678 

: 

EVAN JOHNS 6 HIS 
H -BOMBS 
Bombs Away 

RCD 10117 ADD 

Twelve tracks of 'gitar" mania 
from the king of Texas twang 
and rockin' raveups! 

Produced by Garry Tallent 
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Yo, Spec's. During a promotional tour through the South in support of his Arista 
debut, "Yo, Frankie," veteran artist Dion DiMucci -the man known simply as 
Dion -stops by the Miami home office of Spec's Music & Video. Shown, from 
left, are Spec's buyers Diane Ward and Jim Bauman; Jim Cawley, Arista's VP of 
sales; Ann Lieff, president of Spec's; Dion; Fred Love, BMG branch manager, 
Atlanta; Beth Fath, Spec's buyer; Cindy Barr, director of purchasing and product 
management, Spec's; and Jeff Stella, BMG local sales rep. 

NARM SECURITY MEASURE TABLED 
(Continued from page 43) 

NARM and VSDA members 
have ordered 6,500 copies of the two 
anti -theft instruction videos, titled 
"Silent Partners," that the commit- 
tee and Mike McCaffery, consultant 
and former professional booster, 
produced. Separate versions have 
been made for music and video 
stores; the committee is considering 
producing a third aimed at mass 
merchants. 

The NARM Shrink Link, a toll - 
free number by which member 
stores can report information re- 
garding theft that helps other area 
stores to be on the lookout for 
would -be boosters, has received 

CONVENTION CAPSULES 
(Continued from page 43) 

PLEASES THE COURT: During a 
discussion of video piracy and coun- 
terfeiting, panelist Neil Hoener in- 
troduced himself as a special agent 
for the FBI, and in his subdued 
manner said, "and have been so em- 
ployed for seven years. That's nor- 
mally how I begin my presentation 
at a trial." During a question -and- 
answer period, Hoener said attor- 
ney general guidelines mandate a 
counterfeiter or pirate be deemed to 
have illicitly violated the copyrights 
of 65 or more video titles over a five - 
year period to face a five -year felo- 
ny charge. A two -year charge can 
be brought if evidence suggests 
that the accused violated seven vid- 
eo or movie copyrights in that same 
period. GEOFF MAYFIELD 

AI:1'lONMART 
The results are fast. The 
reach is vast. And the call is 
free! To place a Billboard 
Classified ad, call Jeff 
Serrette at (800) 223 -7524. 

more than 200 reports since its es- 
tablishment last year. Wanke says 
the program has led to "greater co- 
operation among retailers and 
greater awareness by members." 
When VSDA president Lou Berg 
asked during the conference's loss - 
prevention seminar whether Shrink 
Link might be expanded to encom- 
pass thefts suffered by VSDA mem- 
bers, Wanke said the NARM com- 
mittee would like to have VSDA es- 
tablish regional contact 
representatives who would tie 
VSDA store reports in with the 
Shrink Link system. 

The committee is considering 
producing a "message- or training - 
type" video about internal shrink- 
age for its members. Another alter- 
native to address the topic might be 
an instructional manual, Wanke 
said. 

The trade group's loss- preven- 
tion survey, which seeks to estab- 
lish to what extent NARM stores 
are impacted by shrinkage, will be 
updated in October. Wanke also 
said the committee is looking at 
ways to assist the Recording Indus- 
try Assn. of America in its fight 
against piracy. 

Wanke said the committee is on 
the brink of following the Opera- 
tions Committee's lead by becoming 
a joint NARM /VSDA task force. To 
that end, Steve Harold, security 
manager of distributor Commtron, 
Will Pleasants, VP of loss preven- 
tion of Erol's, and John Franks, di- 
rector of loss prevention for Wal- 
denbooks, have been invited to at- 
tend future committee meetings. 

The NARM committee currently 
comprises loss -prevention and /or 
operations executives from an array 
of merchandisers, including K mart, 
Wherehouse Entertainment, Trans 
World Music Corp., Sound Ware- 
house, Target Stores, and Turtle's 
Records & Tapes. ( For additional 
coverage of the NARM /VSDA Op- 
erations Conference, see separate 
stories on pages 6, 43, and 48). 

5,500- Square -Foot Store Opens Below Streets Of Atlanta 

Musicland's Sam Goody Goes Underground 
BY RUSSELL SHAW 

ATLANTA The Musicland Group 
views the opening last month of a 
5,500 -square -foot Sam Goody store 
in the newly reopened Underground 
Atlanta retail and entertainment 
complex as an affirmation of its 
faith in both the festival- market- 
place concept and the Atlanta mar- 
ket. 

Musicland introduced the Sam 
Goody store into the Atlanta market 
in October with a 3,250 -square -foot 
outlet in Cumberland Mall, an or- 
thodox suburban mall in suburban 
Cobb County. Cumberland, howev- 
er, is a proven commodity, com- 
pared with Underground -which 
skeptics said would never be built. 

An arcade of gift shops, restau- 
rants, and watering holes located in 
a maze of subterranean streets un- 
der downtown Atlanta, the original 
Underground Atlanta opened in 
1969 but closed in 1982. Liberalized 

alcohol laws in the suburbs and a 
perception of crime kept locals 
away. Stores became vacant, creat- 
ing a bleak scenario for any conven- 
tioneer curious enough to stop by. 

Although some records were sold 
in souvenir shops, no music special- 
ty retailer ever made a go down 
there. The new Underground, how- 
ever, had a track record that at- 
tracted Musicland /Sam Goody's at- 
tention. The $142 million, three-sto- 
ry complex is not only more than 
twice the size of the old Under- 
ground, but it is owned and man- 
aged by Columbia, Md.-based Rouse 
Co., developers of malls similar to 
Underground. 

Presently, Sam Goody stores are 
in Rouse developments in Miami 
and Jacksonville, Fla., and a Sam 
Goody outlet is being readied in 
Manhattan's South Street Seaport, 
another Rouse Co. property. 

"We gave long, hard consider- 
ation to the Underground Atlanta 

project," says Bruce Bausman, se- 
nior VP for real estate at Minneapo- 
lis-based Musicland. "We knew it 
had failed in the past, but that was 
overcome in our minds by our confi- 
dence in Rouse's ability to develop a 
very desirable center for both tour- 
ists and Atlantans." 

Open seven days a week, Under- 
ground Atlanta averaged more than 
500,000 visitors its first two weeks 
of operation. Yet the nature of 
many of these visitors seems to 
make the placement of a music and 
video outlet there a somewhat risky 
venture. Rouse officials estimate 
that some two -thirds of Under- 
ground Atlanta visitors are tourists 
and visitors from the downtown ho- 
tel convention district in which Un- 
derground is located. 

The specter of a tourist or con- 
ventioneer several hundred miles 
away from their home CD player 
taking time to buy product is not 

(Continued on next page) 

ALBUM RELEASES 

The following configuration ab- 
breviations are used: LP-al- 
bum; EP- extended play; CA- 
cassette; NA -price not avail- 
able. Multiple records and /or 
tapes in a set appear within pa- 
rentheses following the manu- 
facturer number. *= Simulta- 
neous release on CD. 

POP /ROCK 

GLORIA ESTEFAN AND MIAMI SOUND 
MACHINE 
Cuts Both Ways 

* LP Epic 45217/NA 
CA 45217/NA 

EZO 
Fire Fire 

* LP Geffen 1- 24230/NA 
CA 4.24230/NA 

THE FLAMIN GROOVIES 
Groovies' Greatest Grooves 

*LP Sire 1- 25948/NA 
CA 1- 25948/NA 

JAll 
GEORGE BENSON 
Tenderly 

* LP Warner Bros. 1- 25907/NA 
CA 4- 25907/NA 

EXCHANGE 
Into The Night 

* LP Mesa 79017/58.98 
CA 79017/58.98 

PAT METHENY 
Letter From Home 

* LP Geffen 1. 24245/59.98 
CA 4- 24245/59.98 

FRANK MORGAN ALL STAR SEXTET 
Reflections 

* LP Contemporary 14052/NA 
CA 14052/NA 

ANITA O'DAY 
In A Mellow Tone 

* CD DRG Records CDSL- 5209/NA 
CA SLC- 5209/NA 

JOHN SCOFIELD 
Flat Out 

* LP Gramavision 79400/59.98 
CA 79400/59.98 

MARCOS SILVA AND INTERSECTION 
White & Black 

* LP Concord CR5006 /NA 
CA CR5006 -C /NA 

VARIOUS ARTISTS 
The Roots Of Jazz /The Blues Era, 
Volume I 

* LP MU Records MLP -39001 /NA 
CA M- 39001 /NA 

VARIOUS ARTISTS 

The Roots Of Jazz /The Blues Era, 
Volume II 

6 LP MU Records MLP- 39002/NA 
CA M- 39002/NA 

KIT WALKER 
A Fire In The Lake 

LP Windham Hill Jazz 0117 /NA 
CA 0117 /NA 

WOODWORKS 
One 

e LP Mesa 79016/58.98 
CA 79016/58.98 

NEW AGE 

JIM CHAPPELL 
Living The Northern Summer 

CD Music West MW- 133 /NA 
CA MW.133 /NA 

JERRY DOUGLAS 
Plant Early 

* LP MCA Classics MCA -6305/59.98 
CA MCAC- 6305/59.98 

SCOTT DUNCAN 
Contemporary Salon 

* CD Visual Musik VMCD -900 /NA 
CA VMC- 900 /NA 

IMAGES 
Relative Work 

* LP Universal Master Series 78001 /NA 
CA 78001 /NA 

MONTREUX 
Let Them Say 

LP Windham Hill 1084 /NA 
CA 1084 /NA 

CAROL NETHEN 
A View From The Bridge 

LP Narada Mystique /MCA ND- 62005/NA 
CA NC- 62005/59.98 

SOJIRO 
Harmony 

* u' Universal Master Series 78002/NA 
CA 78002/NA 

VARIOUS ARTISTS 
MCA Master Series Sampler, Volume I 

LP MCA MCA -39126/56.98 
CA MCAC- 39126/56.98 

VARIOUS ARTISTS 
Universal Master Series Sampler 

LP Un versa) Master Series 32500/$6.98 
CA 32500/56.98 

To get your company's new releases listed, 
send release sheets or type the 
information in the above format on your 
letterhead. Please include suggested list 
price whenever possible. Send to 
New Releases, Billboard, 9107 Wilshire, 
#700, Beverly Hills, CA 90210. 

DIVIDER CARDS 
ALL SIZES AVAILABLE 

CHECK OUR PRICES! 
Direct from Manufacturer 

Call 

(201) 470 -8000 
(212) 244 -4060 

1-800-631-7061 Outside N.J. 

Or Write 

PRIME.( PLASTICS CORPORATION 
65 River Drive. Garfield N.J. 07026 

Special Volume Rates 

D I S T R I B U T O R S 

(O4 COMPACT DISCS, RECORDS 

O ógtV TAPES, ACCESSORIES 
- 6i`ß HUGE INVENTORY, DYNAMITE PRICES 

saAMeab 
PERSONALIZED SERVICE, WEEKLY SALES 

9 ec:6gqae' (305) 621 -0070 ASK FOR BRUCE 

IN FL. (800) 329 -7664 NATIONAL (800) 780 -6874 
15960 N. W. 15Th AVE. MIAMI, FLORIDA 33169 FAX I (305) 621-0465 
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 ETAILING 

Frontier Records Set To Nook Up With ACA; Lizzy Borden Rocks 
BY BRUCE HARING 

ley, Calif., is about to ink a limited 
distribution deal with RCA Records. 
The contract will allow RCA to 

NEW FRONTIER: As we go to choose two bands per year from 
press, Frontier Records of Sun Val - Frontier for distribution. Thin White 

Di!!!. nc o ,a 

For orders or a free catalog call toll free: 

1.800.3343394 
The best prices The best service The best compact discs Period. 

2219 Market St , Denver, CO 80205 (303) 292 -9333 FAX (303) 292 -6969 
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Compiled from a national sample of retail store sales reports. 

TITLE ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 13 

** NO.1 ** 
DANCING WITH THE LION ANDREAS VOLLENWEIDER 
COLUMBIA OC 45154 11 weeks at No. One 

2 2 9 
NO BLUE THING RAY LYNCH 
MUSIC WEST MW -103 

3 4 39 
CRISTOFORI'S DREAM DAVID LANZ 
NARADA LOTUS 61021 /MCA 

4 3 17 WINDHAM HILL SAMPLER '89 VARIOUS ARTISTS 
WINDHAM HILL 1082 /A &M 

5 5 23 WATERMARK ENYA 
GEFFEN 24233 

6 6 7 
THE NARADA COLLECTION TWO NARADA ARTISTS 
NARADA N- 39117 /MCA 

7 8 19 
ISLAND DAVID ARKENSTONE 
NARADA EQUINOX N.63005 /MCA 

8 7 39 
DEEP BREAKFAST RAY LYNCH 
MUSIC WEST MW -102 

9 9 11 
A JOURNEY HOME GEORGIA KELLY /DUSAN BOGDANOVIC 
GLOBAL PACIFIC ZK 45152/CBS ASSOC. 

10 NEW PASSION PETER GABRIEL 
GEFFEN 24206 

11 11 7 
45TH PARALLEL OREGON 
PORTRAIT OR 44465/E.P.A. 

12 io 23 WORLD DANCE DO'AH 
GLOBAL PACIFIC ZK 40734/CBS ASSOCIATED 

13 14 7 
SWITCHBACK SCOTT COSSU 
WINDHAM HILL WH- 1081 /A &M 

14 15 21 WINTER INTO SPRING GEORGE WINSTON 
WINDHAM HILL 1019 /A &M 

15 16 35 
THE NARADA COLLECTION NARADA ARTISTS 
NARADA 39100 /MCA 

16 12 21 EVERY ISLAND DANNY HEINES 
SILVER WAVE SW 505 /OPTIMISM 

17 22 3 OPTIMYSTIQUE YANNI 
PRIVATE MUSIC 2052 

18 NEW CROSS CURRENTS RICHARD SOUTHER 
NARADA EQUINOX 63007 

19 19 13 
ENYA ENYA 
ATLANTIC 81842 

20 23 3 
THE NATURE OF THINGS BRUCE BECVAR 
SHINING STAR SSP 113 

21 13 39 
CHAMELEON DAYS YANNI 
PRIVATE MUSIC 2043 

22 NEW MYSTIC WATERS DAVOL 
SILVER WAVE SD 506 

23 NEW BLUE CHIP ACOUSTIC ALCHEMY 
MCA 6291 

24 18 9 TOWARD THE CENTER OF THE NIGHT MICHAEL MANRING 
WINDHAM HILL 1083 /A &M 

25 17 39 
DOLPHIN SMILES STEVEN KINDLER & TEJA BELL 
GLOBAL PACIFIC ZK 40719 /CBS ASSOCIATED 

Recording ndustry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA 

certification for sales of 1 million units, with each additional million indicated by a numeral following the 
symbol. 

Rope will be one. 
Frontier also has licensed The 

Damned's first record, "Damned, 
Damned, Damned," from Demon 
Records, and plans a stateside re- 
lease. The band's original members - 
Captain Sensible, Rat Scabies, Bri- 
an James, and Dave Vanian -are in 
the middle of a 10 -date U.S. tour. 

HOMER: Grass Route was knocked 
out by the new Lizzy Borden, com- 
ing soon on Metal Blade /Enigma 
with "Master Of Disguise." Yes, one 
of the guitarists is Ron Cerrito, who 
formerly worked in Billboard's chart 
department, but the hype isn't strict- 
ly for the homeboy: Watch for one of 
the hottest metal albums of the year, 
with killer cut "We Got The Power." 
Cerrito, by the way, left the maga- 
zine for a job with Enigma. 

SEEDS AND SPROUTS: DCC 
Compact Classics has reissued Shel- 
ter Records albums by Leon Russell, 
Freddie King, and Dwight Twilley. 

:I i,LÌsL1lL1 
':'I1 000111410lOININNO 

All three contain bonus tracks. More 
from DCC at 818 -993-8822 ... ROIR 
Records of New York is set to re- 
lease "A Night In Hell," which offers 
vintage Richard Hell performances 
recorded off the board in 1978 at 
Max's Kansas City, one of the key 
clubs of the late '70s New York punk 
scene. Also on the way from ROIR is 
"Scum Rock Live At CBGB's," a 
three -day festival of underground 
music recorded in March of this year 

. Congratulations to Metal Blade, 
which celebrated seven years of 
headbanging with a party June 14 at 
The Palace in L.A. Armored Saint, 
Lizzy Borden, and Little Caesar pro- 
vided the entertainment. 

ADVANCE WORD: Larnelle Har- 
ris' "I Can Begin Again" is a mix of 

soft gospel that delivers its message 
without hammering anyone over the 
head. If you're an adventurous retail- 
er in a mood to experiment, you 
might try some in -store play on this. 
More info from the Benson Compa- 
ny, 365 Great Circle Road, Nashville, 
Tenn., 37228 ... Holly Near offers 
"Sky Dances" on Redwood Records, 
a collection of piano /vocal interpreta- 
tions of classics ( "Over The Rain- 
bow") and her own compositions. Ad- 
ditional info from Redwood at 415- 
428 -9191 ... Imagine a cartoonish 
voice -over album rock production, 
and you'll come up with an approxi- 
mation of Rick Blessing's "Reck- 
less." Warm up with "She's So Cool," 
move to "First Girl," finish off with 
"Zero Plus One." More from Top of 
the Rock Records, 801 South Tejon 
St., Colorado Springs, Colo., 80903; 
818- 761 -9188 ... Those who like it 
hard will have a good time with `Be- 
lieve It Or Not," a power trio offering 
that smacks the listener with its un- 
conventional approach. 

Mailers Turning Backs On Post Office 
3rd -Class Rate Hike Tips Scale Toward Alternatives 

BY CHARLENE ORR 
DALLAS The 1988 postal hike for 
third -class mail has caused many di- 
rect mailers to seek alternate meth- 
ods. of reaching consumers. 

The 25% increase caused many 
music and video stores and chains to 
buy into radio and print advertising 
while tightening their mailing lists 
to a bare minimum. 

"We use the fax machine or 
UPS," says Dawn Weiner, owner of 
the 11 -store video chain, Home Vid- 
eo Plus, in the Austin, Texas, area. 
"We find the fax a lot more efficient 
time -wise and price -wise. And if 
something is important enough that 
it has to get somewhere in a hurry, 
we use UPS one -day." 

Weiner says her company used 
to send up to 5,000 pieces of mail at 
a time. Since the increase, it has 

discontinued mass mailings. 
"You have to do several mail- 

ings before they become effec- 
tive," Weiner says. "We just 
couldn't do it anymore. Again, if 
something is really important, for 
efficiency we'll use UPS. The post 
office has gotten so bad that we 
might as well pay a little more for 
a service that'll get the mail there 
rather than waiting five or six 
days for the post office to deliver 
it." 

According to statistics quoted 
by the information center at the 
Dallas postal system, the bulk 
mailing /third class postage 
brought in 37% of the revenues 
generated in 1988. Before the in- 
crease, the figure stood at a far 
lower 14% of total revenue, which 
probably led to the steep increase. 

"What I've seen, since last April 

SAM GOODY GOES UNDERGROUND 
(Continued from preceding page) 

that unlikely, according to Baus- 
man. "Two years ago, we might not 
have said that," he says, "but our 
experience with tourists at our oth- 
er festival center stores show that 
many tourists travel with Walk - 
mans and Diskmans to add to their 
listening pleasure when they travel 
to an area." He adds that recorded 
product bought at Underground 
would have souvenir potential of its 
own. 

Sam Goody is arranging its inven- 
tory at Underground based on expe- 
riences at other downtown stores, 
but it has factored in the upper - 
crust tastes of tourists by stocking 
classical music. Video is available 
on a for -sale basis only. "Video rent- 
als work better at freestanders 
rather than in mall or festival stores 
because of the perceived inconve- 
nience of rental return," Bausman 
says. 

Bausman says there will be more 

Sam Goody stores in Atlanta, but he 
declines to be specific. He does, 
however, say the stores will all be in 
malls. He says one full -service out- 
let per 500,000 square feet of mall 
space is the ideal ratio. All Atlanta - 
area malls with more than 1 million 
square feet of leasable space have 
two such outlets, but several slight- 
ly smaller malls only have one. 

Bausman says Sam Goody may 
look at space -takeover situations in 
existing malls, but he places much 
of the justification for a stronger 
Sam Goody presence on Atlanta's 
outward growth -and the possibili- 
ty of new malls. "Atlanta's project- 
ed growth is toward the outer rings 
that may not be populated fully now 
but will be in five years. Our plans 
are to continue to populate the At- 
lanta area with Sam Goody stores - 
as we have in other metropolitan 
area markets," Bausman says. 

3, is the large customers becoming 
very, very selective," says Ruthie 
Evans, co -owner of Dallas -based 
Lee Datamail Services Inc., a mail 
processing center that services 
many record and video chains, in- 
cluding Blockbuster Video. "And 
our business decreased by 25 %. 
There's no chance for solicitation 
anymore. For those who used to do 
30% of their mailings to pull in new 
customers, they strictly mail to the 
ones that have purchased in the 
last 30 days." 

Evans says her company experi- 
enced its best April, May, and 
June, but the preceding months 
were less successful. 

"That's not the worst thing," 
she says. "The post office wants 
another 30% increase in 1990 -91. 
We'll be seeing alternate mailing 
services take the bulk of business. 
Group and print advertising and 
radio time will become the way to 
go. I think the post office will be 
wondering what happened to all 
the business." 

Gene Del Polito, executive direc- 
tor of the Third Class Mail Associ- 
ation in Washington, D.C., says 
that for the first time since he can 
remember, the first two quarters 
of this year showed a negative 
growth in third class and bulk 
mailings. 

"The costs have been devastat- 
ing to the mailings," he says. 
"People that would use mail to at- 
tract marginal lists are cutting 
down its use as a prospecting vehi- 
cle. They're shifting to space ads 
in magazines, co -op ads, and free- 
standing inserts as opposed to the 
U.S. Post Office." 

Del Polito says that if the 1990- 
91 increase is imposed, the effects 
will be worse than this one has 
been. 

"We're big phone users any- 
way," Weiner says of another al- 
ternative medium Home Video 
Plus uses. "We'll just increase it if 
we have to avoid those charges." 
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lE Award -- Best Comedy Album! 
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Celebrate the 1,000,000th 
Issue of Relix Magazine! 
$5,000.00 in prizes to be given 
to the person who gets the 
1 millionth issue of Relix 
off the presses! 

Prizes Donated By: 

Guatamalan Goodies 
800 -444 -4208 

Jerry Jasper Designs 
800 -888 -8495 

Trading Post 
203 -693 -4679 

Fantasy Records 
800 -227 -0466 

Not Fade Away Dye Co. 
914 -255 -4468 

Comet Records 
800 - 999 -1718 

Psychedelic Shop 
800 -621 -0357 

Now & Then Records 
215- 852 -0707 

Wetlands Club 
212 -966 -4225 

Ryko Disk 
612 375 -9162 

Featured Cuts Include: 
The Green Acid At Woodstock 

0. Nobody For President 
The Mutant Bunny For Peace 
Bubbles For Buddah 

Featured Articles: 
A Crowd Like That 

0. Coming Upon a New Nation 
The Commercialization of Woodstock 
Recollections from Woodstock Performers 
Santana - From Woodstock to the World 
Festivals of England and America 
Guitar Heroes of Woodstock 
Woodstock Photos, Comix, Puzzles & More! 

For Orders Call Your Local Relix Distributor, or Call 

Relix 
718- 258 -0009 

Fax 718 -692 -4345 Member of 
NAM RD 
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VOEO RETAILING 

Detectives Seminar Cites Consumers As Culprits 
This story was prepared by Moira 
McCormick and Karen O'Connor. 

CHICAGO The ever -present prob- 
lem of defective videocassettes might 
be reduced if consumers were edu- 
cated as to the importance of keeping 
their VCR heads cleaned and aligned. 
That was the message at a June 28 
seminar on defectives, conducted 
by Les Aseere, director of quality 
assurance for Rank Video Services, 
and Barry Schwab, VP of engineer- 
ing for Technicolor Videocassette, 
held during the National Assn. of Re- 

cording Merchandisers Video Soft- 
ware Dealers Assn. Operations Con- 
ference here at the Deerfield Hyatt 
Hotel. 

According to Aseere, who main- 
tained that "defining `defective' is a 
difficult thing to do," the profile of 
the mass body of defective tapes is 
"very consistent. Roughly two-thirds 
of the tapes are damaged, used, eat- 
en by machines, or are victims of con- 
sumer problems such as improper 
tracking. Only a third of returned 
tapes are truly defective, and we can 
respond to this. 

, 

0 
A WEEKLY PREVIEW 

Afill (j1 0 [i] i 
OF UPCOMING VIDEO RELEASES* 

TITLE (MPAA RATING) 
STARS 

STUDIO /LIST PRICE 

PREBOOK 

CUTOFF 

(STREET DATE) 

BOX OFFICE 

IN MILLIONS 
(# OF SCRED6) 

P -O -P 
AVAIL - 

ABILITY 

HIT LIST (R) 
Jan -Michael Vincent, Rip Torn 
RCA /Columbia /$89.95 

7/25/89 
(8/7/89) 

NA 
(NA) 

Poster 

TAP (PG -13) 
Gregory Hines, Sammy Davis Jr. 
RCA /Columbia /$89.98 

7/25/89 
(8/7/89) 

$9.1 
(587) 

Poster, 
Light Box 

TEQUILA SUNRISE (R) 
Mel Gibson, Michelle Pfeiffer, Kurt 
Russell 
Warner /$89.95 

7/20/89 
(8/2/89) 

$39.7 
(1,411) 

Poster, 
Fact 

Sheet, 
Standee 

THE WIZARD OF OZ (G) 
Judy Garland, Ray Bolger 
MGM /UA/$24.95 

7/27/89 
(8/15/89) 

NA 
(NA) 

Poster, 
Balloon, 
Counter/ 
Floor Dis- 

play 

* INFORMATION FURNISHED BY VIDEO FORECASTER. 

OTHER TITLES 

MILTON BERLE'S MAD WORLD OF 
COMEDY 
Comedy 
Rhino /$29.95 
Prebook cutoff: 7/14/89; Street: 7/28/89 

DEADWOOD 
Arch Hall Jr. 
Rhino /$29.95 
Prebook cutoff: 7/14/89; Street: 7/28/89 

DIRTY DANCING 
Patrick Swayze, Jennifer Grey 
Vestron /$19.98 
Prebook cutoff: 7 /12/89; Street: 8/1/89 

EVIL ALTAR 
William Smith 
Southgate /$89.95 
Prebook cutoff: 7/10/89; Street: 7/27/89 

FORT APACHE, THE BRONX 
Paul Newman, Edward Asner 
Vestron /$14.98 
Prebook cutoff: 7/12/89; Street: 8/1/89 

GOOD GUYS WEAR BLACK 
Chuck Norris, Anne Archer 
Vestron /$14.98 
Prebook cutoff: 7/12/89; Street: 8/1/89 

HOOSIERS 
Gene Hackman, Barbara Hershey 
Vestron /$14.98 
Prebook cutoff: 7/12/89; Street 8/1/89 

HOT PURSUIT 
Mike Preston, Dina Merrill 
Vidmark /$79.95 
Prebook cutoff: 7/11/89; Street: 7/26/89 

LIP SERVICE 
Griffin Dunne 
Prism /$79.95 
Prebook cutoff: 7/11/89; Street: 7/27/89 

MAD MAX 
Mel Gibson 
Vestron /$14.98 
Prebook cutoff: 7/12/89; Street 8 /1/89 

THE MAMAS & THE PAPAS: STRAIGHT 
SHOOTER 
Documentary 
Rhino/ $19.95 
Prebook cutoff: 7/14/89; Street: 7/28/89 

MEATBALLS 
Bill Murray 
Vestron /$14.98 
Prebook cutoff: 7/12/89; Street: 8 /1/89 

MR. MOM 
Michael Keaton, Teri Garr 
Vestron /$14.98 
Prebook cutoff: 7 /12/89; Street: 8/1/89 

THE POOL HUSTLERS 
Francesco Nuti, Guiliana De Sio 
Cinematheque /$59.95 
Prebook cutoff: 7/12/89; Street: 7/26/89 

THE RANCH 
Andrew Stevens 
Southgate /$79.95 
Prebook cutoff: 7/10/89; Street: 7/27/89 

WILL ROGERS: LOOK BACK IN 
LAUGHTER 
Documentary 
Media /$59.95 
Prebook cutoff: 7/12/89; Street: 7/26/89 

THE RUNNING MAN 
Arnold Schwarznegger 
Vestron /$19.98 
Prebook cutoff: 7/12/89; Street: 8/1 /89 

SELF DEFENSE 
Tom Nardini, Brenda Bazinet 
Media /$79.95 
Prebook cutoff: 7/12/89; Street: 7/26/89 

SIZZLE BEACH 
Kevin Costner 
Vidmark /$79.95 
Prebook cutoff: 7/11/89; Street: 7/26/89 

TIDY ENDINGS 
Harvey Fierstein, Stockard Channing 
Prism /$79.95 
Prebook cutoff: 7/11/89; Street 7/27/89 

To get your company's new video releases listed, send the following information - title, performers, dis- 
tributor /manufacturer, format(s), prebook cutoff, ship date, box -office gross, and suggested list price (if 
available) -to Video Releases, Billboard, 1515 Broadway, New York, N.Y. 10036. 

"Overall," said Aseere, "the indus- 
try is very good. Problems with poor 
video and audio do exist, but they're 
extremely small." 

Aseere went on to say that, while a 
large percentage of supposed defec- 
tives have sustained physical damage 
after sale, "the next largest batch is 
`no problem found.' When these cas- 
settes come back, we analyze them 
and find nothing wrong. We believe 
that most of these are due to inter- 
faces between the cassette itself and 
the VCR. 

"Many of the machines are old - 
how many of you have ever seen old 
VCRs in garbage cans ?" Aseere con- 
tinued. "Many of these machines 
have never been cleaned or tested for 
alignment." 

In general, said Aseere, "All tapes 
must be compatible with several hun- 
dred machines -this is quite a feat, 
and we've accomplished it about 

A plausible solution, according to 
Aseere, is that "the VSDA must edu- 
cate the public to take care of their 
machines and videocassettes-per - 
haps this could be done within the 
video specialty stores, as [with] in- 
store promotions. If we want to en- 
courage the consumer to care for 
their machines, they must be provid- 
ed with nonthreatening ways of get- 
ting their machines cleaned and 
aligned." 

Some consumers, Aseere observed, 
have had the experience of taking 
their VCR in to be cleaned, and end- 
ing up with a $200 charge for new 
VCR heads and service. 

"This is why so many people like 
the idea of Jiffy Lube," Aseere point- 
ed out. "They know they'd only get 
an oil change, no risks attached. This 
same strategy may work with VCR 

cleaning and alignment." 
In Schwab's presentation, he noted 

that videocassettes have a lower de- 
fective rate (.5 %) than audiocassettes, 
records, CDs, and even heart pace- 
makers. However, he said, "Differ- 
ent titles can have different defective 
rates -the true defective rate is not 
the same for every title." 

A retailer in the audience said he 

had observed a high rate of returns 
on the titles "Planes, Trains, And 
Automobiles," "Fatal Attraction," 
and "E.T. The Extra -Terrestrial," 
which drew agreement from other at- 
tending retailers. Aseere, who said he 
had noticed this as well, said "We dis- 
covered damages at the front of the 
tapes -but when we did our calcula- 

(Continued on page 50) 

Returns Policies Spark Debate 
BY EARL PAIGE 

LOS ANGELES After a year and a 
half of futile efforts, video retailers 
contend they are finally focusing in 
on the complex problem of defec- 
tives-a panel topic at four recent 
Video Software Dealers Assn. re- 
gional meetings around the country. 

With vendors placing the rate of 
manufacturer defects at less than 1% 
and retailers estimating a rate of 2%- 
3 %, dealers say the numbers are mis- 
leading. Dealers contend they typical- 
ly absorb losses from defectives rath- 
er than hassle through the various 
exchange policies and red tape in- 
volved. 

"[VSDA president] Lou Berg has 
800 tapes in his back room he doesn't 
know what to do with -he's waiting 
for the second coming," said Howard 
Bregstein, a San Diego store opera- 
tor (Video Cafe) and head of the 
VSDA chapter there. His comment 
during a seminar presented by the 
Southern California VSDA chapter 
June 27 at the Disneyland Hotel re- 
ferred to Berg, who operates Audio/ 
Video Plus in Houston. 

Because tapes now cost more and 
competition requires that stores offer 

STORE 

MONITOR 

better service and selection, the 
whole issue of defectives is heating 
up, said John English, head of the 
Southern California chapter and pro- 
prietor of MultiVideo here in subur- 
ban Bellflower. 'When we were pay- 
ing $30 -$50 we could absorb the loss, 
but now, at $62 -$64, a defective six 
weeks out, when you have cut that 
initial cost down only to $30-$40, is an- 
other matter." 

At the meeting here, two vendor 
representatives spoke positively 
about suggestions that exchanges be 
made directly between label and re- 
tailer, avoiding time-consuming pro- 
cessing by a distributor. 

Both Jack Kanne, VP sales at Par- 
amount Home Video, and David Bish- 
op, VP sales for MGM /UA Home 
Video, drew applause after saying 
they will go back to operations staff 
with dealer suggestions. 

Also greeted with enthusiasm was 
an announcement that Magnum En- 
tertainment now has a direct -with- 
dealer defectives guarantee and a $7 
postage charge policy "that involves 
no ifs and buts," said Gary Messen- 
ger, head of North American Video, 
Durham, S.C., and national VSDA 

(Continued on page 50) 

by Earl Paige 

DISTRIBUTORS ON DEFECTIVES: Home video dis- 
tributors got in their two cents on the defectives issue 
when the Southern California Chapter of Video Soft- 
ware Dealers Assn. presented a seminar June 27 (see 
story, this page). Joe Lobue, branch manager at V.P.D., 
Ontario, Calif., and Rupe Ault, head of the Commtron 
Corp. Santa Ana branch, served on a panel. Both are 
chapter directors. Lobue urged a switch from quarterly 
reports so defectives could be exchanged on a more 
timely basis. Ault reminded the audience that titles on 
moratorium are frozen from returns, even as defec- 
tives-just one of dozens of wrinkles surrounding the is- 
sue. 

BETA BASHING: Still one more blow against the long - 
suffering Beta format came when Glen Powers, trea- 
surer of the Southern California group and operator of 
Video Station, Laguna Hills, Calif., said defective Beta 
copies are almost never covered by an exchange, "be- 
cause the distributor is out of it by that time." More of- 
ten than not, he will buy only one copy of a release in 
Beta, further limiting an exchange. 

MESSENGER MESSAGE: Gary Messenger, VSDA 
national VP and head of North American Video, Dur- 

ham, N.C., told the Orange County chapter that a mas- 
sive educational project should be mounted, teaching the 
consumer how to care for VCRs as another bulwark 
against defectives. "At least 30% of the VCRs are three 
to five years old. How many have never been cleaned ?" 
He also suggested that a headcleaner vendor might well 
underwrite an educational announcement that could be 
placed on prerecorded tape ... To the suggestion that 
dealers give away a free head -cleaning tape, John En- 
glish, chapter president of the Southern California 
group, said it would cut into a $200 monthly profit his 
store, MultiVideo, makes from the accessory item. Most 
participants agreed there is a job to be done educating 
consumers on VCR upkeep and proper use. 

MORE ON DISTRIBUTION: Commtron's Ault sought 
to explain the buzz swirling around reports that the dis- 
tribution company is entering a grocery rack test with 
Safeway on the West Coast when he greeted delegates 
at the Southern California Chapter huddle. "We've had 
dozens of calls. It doesn't even involve Santa Ana -it's, 
branches up north," said Ault. "A lot of people were up; 
set that Commtron might go into rackjobbing. They for- 
get that most of the other large distributors have been 
racking, though under different names or through affili- 
ations." The Commtron test also stirred things up at 
American Video Assn., the Chandler, Ariz.-based buy- 
ing group that endorses Commtron. Letters of inquiry 
are being forwarded to Commtron, one AVA source 
says ... Nothing official, but distributor observers say 
V.P.D. may soon open more branches. Tim Shannahan, 

(Continued on next page) 
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NEW 

PRODUCTS 
Compiled by Caryn Bruce 
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Entertainiing Furniture. Bush 
Industries introduces a new line of 
home entertainment furniture, 
including a full -sized home 
entertainment center, a TV /VCR cart, 
and an audio cabinet. Each piece is 

available in both oak and black 
finishes. Contact: 1 -800- 228 -2877. 

AUDIO & VIDEO 
CASSETTES 

Carlin Displays Fuji. Fuji shows off 
its High Quality and Super High 
Grade videocassettes in new 30- 
and 40 -piece merchandising 
displays featuring comedian George 
Carlin, the vendor's official 
spokesman. Contact: 914- 789 -8145. 

It's Show Time! Magnificent 
Impressions offers the Movie House 
videocassette storage cabinet. Made 
out of solid pine, the cabinet holds 
up to 38 tapes and has two sliding 
doors. Suggested retail is $59.95. 
Contact: 213 -434 -3859. 

Videotape Tie -ins. BASF introduces several profit -oriented promotions for 
both single cassettes and multipacks, including special deals on extra -hour 
T -440 tapes, pack -in coupons, pallet packs, free HBO or Cinemax service 
offers, and Paul Newman's on -pack popcorn. Contact: 617- 271 -4064. 

One Motion. Checkpoint Systems incorporates deactivation electronics with 
Symbol Technology's hand -held scanner for cash -wrap areas. The unit 
allows for simultaneous- scanning bar -coded information and deactivation of 
security tags. Contact: 609 -848 -1800. 

STORE MONITOR 
(Continued from preceding page) 

president of the Sacramento, Calif. - 
based firm, would not comment. Sev- 
eral retailers see distributor competi- 
tion heating up in Southern Califor- 
nia now that Ingram Video has 
added a will -call branch in San Diego 
via its acquisition of Metro Video 
Distributors. 

PROMOTE, PROMOTE, promote: 
At Video Cassettes Unlimited in the 
Los Angeles suburb of Santa Ana, 
John and Carol Pough are touting a 
number of promotions. Although 
they are veteran dealers entering 
their 11th year in business, Carol 
says, "You can never stop coming up 
with new ideas." One promotion is a 
thank -you card for any new sign -ups 
that is good for a free bag of pop- 
corn. "It's tremendous good will," 
says husband John. "I can brag 
about it, because it's Carol's idea. It 
costs us 17 cents for printing, 25 
cents for the card, then another quar- 
ter for postage. It goes out in a 
bright yellow envelope, and it really 
gets response. Someone wrote back 
that we are the Nordstrom's of video, 
in terms of good service." Another 
promotion, of sorts, is a customer 
survey, pulling surprising results. 
Seventy percent of those surveyed 
want more classics, "yet we have 
more classics than any store we know 
about in Orange County," says Carol. 
"The next most -requested genre is 
comedy, which is already our No. 1 in- 
ventory class." 

The all -time promotion at the store 
is Happy Hour, much-copied by visit- 
ing retailers. On Mondays -Thursdays 
during the last hour of the day, all 
rentals drop one -half in price. "We've 
also enlarged after all these years - 
that wall is gone," says John, refer- 
ring to a partition that once closed off 
the office. Of the total 3,000 square 
feet, 2,000 is now devoted to the sales 
floor. Founding members of VSDA, 
John is a past president of the organi- 
zation, and now Carol is a director, 
serving as the trade group's secre- 
tary. 

KEEPING UP: Don't be surprised 
when Kelly Grover pops up again. 
The popular store operator and 
founding member of the Rocky 
Mountain Chapter of VSDA closed 
his 5- year -old store after a conflict de- 
veloped when a biker bar opened next 
door and disrupted parking. Says 
Grover, 35, "I still have four or five 
industries to mess up before I'm 
through." 

SKATEBOARDING VIDEO: A 
genre all to itself, skateboarding vid- 
eos will boom now that Vestron Vid- 
eo is bringing out "Gleaming The 
Cube," a feature movie, claims Geral 
Ravel, VP distribution for NSI Vid- 
eo, an exhibitor at the Southern Cali- 
fornia Chapter Disneyland show. 
"We're also using more music. We 
have 45 titles now. We would like to 
do other sports, but we can't keep up 
with skateboarding." 

CHAPTER BRIEFS: Chapter lead- 
ers continue to be mystified about 
what kind of program draws good at- 
tendance. Often, just a screener 
brings out a big crowd. Southern Cal- 
ifornia Chapter directors were disap- 
pointed in the turnout following a 
highly publicized seminar on defec- 
tives. More exhibitors than ever 

showed, adding to the slight embar- 
rassment. Some chapter insiders 
wonder out loud about having distrib- 
utor representatives on the board, 
and if this chills cooperation from ri- 
val wholesalers in terms of mailers 
and talking up the chapter in general 
... John Heim, head of the Rocky 
Mountain Chapter and the National 
Video group in Denver, is hoping to 
move the chapter meeting around the 
state. The next meeting, July 27, will 
be in Colorado Springs. The screener 
will be "Cyborg." Says Heim, who op- 
erates two stores, "We are the Rocky 
Mountain Chapter, so we want to 
move the meeting around the state 
where possible" ... Something a little 
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different, a look at hardware, is the 
main theme for the Ottawa Chapter 
July 18 ... Several chapters continue 
holding special fun events. The 
Northern Ohio Chapter set July 18, 

a Tuesday, for a Lake Erie cruise, 
with sponsor Walt Disney Home 
Video ... In a repeat of an event that 
stunned participants a year ago with 
the turnout, the Minnesota Chapter 
and Walt Disney Home Video staged 
another sit -down dinner Monday (10). 
The Atlanta Chapter presented a 
business seminar on superstore loca- 
tions, an update on legislation in 
Georgia, and heard from prominent 
security expert Michael McCaffrey 
at its recent meeting. 
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Compiled from a national sample of 
retail store sales reports. 

TITLE 
Copyright Owner, Manufacturer, Catalog Number 
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1 1 39 

** NO.1 ** 
CINDERELLA 
Walt Disney Home Video 410 

1950 26.99 

2 2 7 TEEN MUTANT NINJA TURTLES: THE SHREDDER ... 
Family Home Entertainment 23981 

1987 14.95 

3 3 22 
TEEN MUTANT NINJA TURTLES: HOT RODDING ... 
Family Home Entertainment 23980 

1989 14.95 

4 6 7 DISNEY'S SING ALONG SONGS: FUN WITH MUSIC 
Walt Disney Home Video 451 

1989 14.95 

5 4 7 NUTS ABOUT CHIP 'N' DALE 
Walt Disney Home Video 447 

1989 14.95 

6 7 91 LADY AND THE TRAMP 
Walt Disney Home Video 582 

1955 29.95 

7 5 7 BONGO 
Walt Disney Home Video 546 

1989 14.95 

8 9 161 WINNIE THE POOH AND TIGGER TOO 
Walt Disney Home Video 64 

1974 14.95 

9 11 7 DUCKTALES: LOST WORLD WANDERERS 
Walt Disney Home Video 450 

1989 14.95 

l0 12 198 
DUMBO A 
Walt Disney Home Video 24 

1941 29.95 

11 10 6 
BEN AND ME 
Walt Disney Home Video 460 

1989 14.95 

12 2 37 TEEN MUTANT NINJA TURTLES: HEROES ... 
Family Home Entertainment 23978 

1988 14.95 

13 14 7 
MICKEY AND THE GANG 
Walt Disney Home Video 445 

1989 14.95 

14 16 161 
ALICE IN WONDERLAND 
Walt Disney Home Video 36 

1951 29.95 

15 13 142 SLEEPING BEAUTY 
Walt Disney Home Video 476 

1959 29.95 

16 19 36 
RAFFI IN CONCERT WITH THE RISE & SHINE BAND O 
Troubadour Records Ltd. /A &M Video VC61719 

1988 19.98 

17 15 7 
DUCKTALES: DUCK TO THE FUTURE 
Walt Disney Home Video 449 

1989 14.95 

18 17 56 
MICKEY COMMEMORATIVE EDITION 
Walt Disney Home Video 690 

1988 14.95 

19 23 110 DISNEY'S SING ALONG SONGS: HEIGH -HO! 
Walt Disney Home Video 531 

1987 14.95 

20 22 95 AN AMERICAN TAIL O 
Amblin Entertainment /MCA Home Video 80536 

1986 29.95 

21 24 157 WINNIE THE POOH AND THE BLUSTERY DAY 
Walt Disney Home Video 63 

1968 14.95 

22 18 29 THE JETSONS MEET THE FLINTSTONES 
Hanna -Barbera Home Video 1119 

1987 29.95 

23 RE -ENTRY 
MICKEY AND THE BEANSTALK 
Walt Disney Home Video 691 

1988 14.95 

24 RE -ENTRY 
RAFFI - A YOUNG CHILDREN'S CONCERT 
A &M Video 6 -21707 

1986 19.98 

25 25 147 WINNIE THE POOH AND THE HONEY TREE 
Walt Disney Home Video 49 

1965 14.95 

ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for 
heatrically released programs, or of at least 25,000 units or $1 million at suggested retail for 

nontheatrical titles. O ITA platinum certification for a minimum sale of 250,000 units or a dollar volume 
of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at 
suggested retail for nontheatrical titles. 
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Rentrak Gains $3 Mil Credit TOP VIDEOASSETTESTMRENTALS 
To Weather 1st -Year Loss 

BY DON JEFFREY 
NEW YORK Rentrak Corp., the 
firm that recently reported a large 
loss for its first year as a pay -per- 
transaction videocassette distributor, 
says it has obtained a $3 million line 
of credit from a private undisclosed 
investment source to shore up its 
troubled system. 

Kim Cox, chief financial officer of 
the Portland, Ore. -based company, 
estimates total capital needs at $5 
million. He says the company is seek- 
ing other investors. The money will 
be used to iron out problems in its 
PPT system by hiring more staff, ac- 
celerating the training program, and 

increasing marketing. 
Rentrak's official release says it 

anticipates continued losses "in the 
foreseeable future." For the fiscal 
year that ended March 31, Rentrak 
lost $2.68 million on $11.1 million in 
revenue. According to Cox, "it's tak- 
ing longer than expected to train" 
personnel to handle the data -retrieval 
systems needed to compute reve- 
nues. 

But observers say they are not sur- 
prised by or worried about the losses. 
"It's in a start -up phase," says one 
Wall Streeter who asked not to be 
identified. 

Under the PPT system, Rentrak 
(Continued on next page) 

DEFECTIVES SEMINAR CITES 
(Continued from page 48) 

covered damages at the front of the 
tapes -but when we did our calcula- 
tions for these titles, the defective 
rate was still less than 5 %." 

Another retailer came back with, 
"This rate might be so low, because 
retailers are being told, `Don't even 
bother to try to return this -after 
three plays we can't take it back.' " 

Added another retailer, "We're not 
as worried about catalog titles, but A 
titles do concern us. When the prod- 
uct is destroyed after two weeks, we 

CONSUMERS AS CULPRITS 

lose revenue." 
One retailer praised the return poli- 

cy of manufacturer Magnum, in 
which a title can be returned within a 
90-day period, "no matter what the 
reason. I'd like to see more studios 
operate along these lines." 

Another retailer passed on a sug- 
gestion for a consumer -awareness 
move he had come across at another 
conference, that of using established 
stars to appear at the beginning of 
each tape, saying, "Do you know 

DEALERS SEARCH FOR DEFECTIVES SOLUTION 
(Continued from page 48) 

VP, who also spoke here. 
Around the U.S., dealers are say- 

ing that many issues related to defec- 
tives are at least being explored. 
"Studios have different policies and 
distributors have still different poli- 
cies," says Nancy Benedetto, owner 
of Video Room West, New York, who 
heads the New York /New Jersey 
VSDA chapter. Her group aired the 
issue June 14 and basically just ex- 
plored various aspects. "We have to 
work toward all parties understand- 
ing this," says Benedetto. 

Also reporting inconclusive re- 
sults, but optimistic all the same, is 
Brian Parton, owner of Video Sta- 
tion, Toronto, and head of the VSDA 
Southern Ontario Chapter, following 
a defectives roundtable June 15. 

A new element heartening VSDA 
leaders is the participation of duplica- 
tors. A representative of Agincourt 
Duplicators spoke at the Ontario 
meeting. Also, Edwin Pessara Jr., re- 

240 VIDEO TITLES in 
2 sq.ft. for counter 

or wall display. 

Browr® 
DISPLAY SYSTEMS 
CHICAGO ONE STOP, INC. 
401 West Superior Chicago, IL 60610 

Phone: 312- 822/0822 Tollfree: 800.822/4410 

gional manager of West Coast sales, 
Rank Video Services America, said 
he would talk at the Central Califor- 
nia Chapter seminar on defectives 
July 5 in Fresno, Calif. 

Peggy Lake, owner of Country 
Home Video, a Fresno store, and 
head of the Central chapter, said she 
also invited a representative of the 
Motion Picture Assn. of America "be- 
cause when retailers try repairing de- 
fectives, there is an issue of possible 
copyright protection." 

Pessara said Rank's defective rate 
is "four- tenths of 1 %," but that de- 
spite that low rate the firm considers 
defectives a "serious concern." 

Among possible causes for defec- 
tives, Kanne shot down any sugges- 
tion it is poorer-quality tape as ven- 
dors eye the burgeoning low -price 
sell- through market. Paramount 
"went out of our way" to assure its 
$14.95 product is on the same tape as 
higher -priced rental issues, Kanne 
said. 

However, when challenged on the 
quality of shells, Pessara, noting 
Rank makes its own, alluded to 
changes in the duplicating business 
as pointing to poorer -quality hous- 
ings. 

"There is a new business, the sell- 
ing of shells. There are shells from 
everywhere- China, Hong Kong, 
Singapore, Malaysia, U.S., and Ko- 
rea-and some are good and some 
are bad. You could say that most of 
them are not really good. To bring 
costs down, duplicators are buying 
shells that are probably not up to 
JVC standards. So I think you are 
probably right -you are seeing melt- 
down of these shells that are not up 
to proper specifications." 
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Compiled from a national sample of retail store rental reports. 

TITLE Copyright Owner, 
Manufacturer, Catalog Number 
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* 
COMING TO AMERICA 

* No.1 * * 
Paramount Pictures 
Paramount Home Video 32157 

Eddie Murphy 
Arsenio Hall 

1988 R 

2 2 8 THE ACCUSED Paramount Pictures 
Paramount Home Video 32149 

Kelly McGillis 
Jodie Foster 1988 R 

3 5 2 TWINS Universal City Studios 
MCA Home Video 80873 

A. Schwarzenegger 
Danny DeVito 

1988 PG 

4 3 11 COCKTAIL Touchstone Pictures 
Touchstone Home Video 606 

Tom Cruise 
Bryan Brown 

1988 R 

5 6 3 MY STEPMOTHER IS AN ALIEN Weintraub Ent. Group 
RCA /Columbia Home Video 6 -21028 

Dan Aykroyd 
Kim Basinger 

1988 PG -13 

6 4 14 BIG CBS -Fox Video 4754 Tom Hanks 1988 PG 

7 15 2 ALIEN NATION CBS -Fox Video 1585 James Caan 
Mandy Patinkin 

1988 R 

8 NEW II. DIRTY ROTTEN SCOUNDRELS Orion Pictures 
Orion Home Video 8725 

Steve Martin 
Michael Caine 

1988 PG 

9 12 3 A CRY IN THE DARK Cannon Films Inc. 
Warner Home Video 11868 

Meryl Streep 
Sam Neill 

1988 PG -13 

10 8 5 EVERYBODY'S ALL- AMERICAN Warner Bros. Inc. 
Warner Home Video 11827 

Jessica Lange 
Dennis Quaid 

1988 R 

II 7 10 CHILD'S PLAY MGM /UA Home Video M800951 Catherine Hicks 
Chris Sarandon 

,- 

1988 R 

12 9 11 GORILLAS IN THE MIST Universal City Studios 
MCA Home Video 80851 

Sigourney Weaver 
Bryan Brown 

1988 PG 

13 10 18 A FISH CALLED WANDA CBS -Fox Video 4752 John Cleese 
Jamie Lee Curtis 1988 R 

14 14 3 DEEPSTAR SIX IVE 61700 Greg Evigan 
Taurean Blacque 

1989 R 

15 13 5 HIGH SPIRITS Media Home Entertainment M012009 Peter O'Toole 
Daryl Hannah 1988 PG -13 

16 11 11 TUCKER: THE MAN AND HIS DREAMS Paramount Pictures 
Paramount Home Video 32144 

Jeff Bridges 
Martin Landau 

1988 PG 

17 16 15 CROCODILE DUNDEE II 
Paramount Pictures 
Paramount Home Video 32147 

Paul Hogan 
Linda Kozlowski 

1988 PG 

18 17 12 MYSTIC PIZZA Samuel Goldwyn 
Virgin Vision 70035 

Annabeth Gish 
Julia Roberts 

1988 R 

19 23 2 KINJITE: FORBIDDEN SUBJECTS Cannon Films Inc. 
Cannon Video 31036 Charles Bronson 1988 R 

20 19 14 BETRAYED MGM /UA Home Video M800945 Debra Winger 
Tom Berenger 1988 R 

21 18 9 EIGHT MEN OUT Orion Pictures 
Orion Home Video 8723 

John Cusack 
Charlie Sheen 

1989 PG 

22 26 2 PARENTS Vestron Pictures Inc. 
Vestron Video 5278 

Randy Quaid 
Mary Beth Hurt 1989 R 

23 20 5 WITHOUT A CLUE Orion Pictures 
Orion Home Video 8733 

Michael Caine 
Ben Kingsley 1988 PG 

24 25 5 PUMPKINHEAD MGM /UA Home Video 901605 Lance Henriksen 1988 R 

25 24 18 BIG BUSINESS Touchstone Pictures 
Touchstone Home Video 605 

Bette Midler 
Lily Tomlin 1988 PG 

26 21 22 DIE HARD CBS -Fox Video 1666 Bruce Willis 
Bonnie Bedelia 1988 R 

27 22 11 CROSSING DELANCY Warner Bros. Inc. 
Warner Home Video 11826 

Amy Irving 
Peter Riegert 1988 PG 

28 31 22 BULL DURHAM Orion Pictures 
Orion Home Video 8722 

Kevin Costner 
Susan Sarandon 1988 R 

29 30 6 
HALLOWEEN 4: THE RETURN OF 
MICHAEL MYER CBS -Fox Video 2100 Donald Pleasence 

Ellie Cornell 1988 R 

30 27 12 BAT 21 Tri -Star Pictures 
Media Home Entertainment M012021 

Gene Hackman 
Danny Glover 1988 R 

31 NEW BUSTER Hemdale Film Corp. 
HBO Video 0290 Phil Collins 1988 R 

32 29 4 DISTANT THUNDER Paramount Pictures 
Paramount Home Video 1855 

John Lithgow 
Ralph Macchio 1988 R 

33 NEW I BIRD Warner Bros. Inc. 
Warner Home Video 11820 

Forest Whitaker 
Diane Venora 1988 R 

34 32 9 CLARA'S HEART Warner Bros. Inc. 
Warner Home Video 11823 Whoopi Goldberg 1988 PG -13 

35 28 11 DEAD RINGERS Media Home Entertainment M012168 Jeremy Irons 
Genevieve Bujold 1988 R 

36 34 18 MIDNIGHT RUN Universal City Studios 
MCA Home Video 80810 

Robert De Niro 
Charles Grodin 1988 R 

37 35 18 MARRIED TO THE MOB Orion Pictures 
Orion Home Video 8726 

Michelle Pfeiffer 
Matthew Modine 1988 R 

38 33 7 LAIR OF THE WHITE WORM Vestron Pictures Inc. 
Vestron Video 5282 

Sammi Davis 
Catherine Oxenberg 1988 R 

39 40 2 SPELLBINDER CBS -Fox Video 4753 Timothy Daly 
Kelly Preston 

1988 R 

40 36 9 DOMINICK AND EUGENE Orion Pictures 
Orion Home Video 8716 

Thomas Hulce 
Ray Liotta 1988 PG -13 

ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, 
or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. 0 ITA platinum certification for a minimum sale of 
250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million 
at suggested retail for nontheatrical titles. 
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Pir 
Video Journeys Tracks Down Older Films 

KEO RETAILING 

Classics, Currents Mix Well At Los Angeles Shop 
BY BRUCE HARING 

NEW YORK It's hard to tell the B 
titles from the A titles at Video 
Journeys of Los Angeles. The store, 
located in the market's Silverlake 
area, specializes in videos of classic 
movies from the '20s through the 
'60s, drawing approximately 30% of 
its gross income from titles most 
dealers regard as dust -gatherers. 

"Because of the area we're in, 
there's a heavy demand," says John 
Field, one of four store owners. 
"We have a lot of movie studio peo- 
ple, and ABC television is right 
around the corner. They pick up a 
lot of rentals for research." 

About five years ago, four 
friends -Israela Nahmias, Bayley 
Nahmias, Stevan Moren, and 
Field -sat around talking about a 
business they could start. Having 
prior work experience at a video dis- 
tributor, the logical decision was to 
open a video store. 

"In the neighborhood we live in, 
there was a remodeling of a mini - 
mall, and there was an opening," 
Field recalls. "We opened with 800 
movies, the usual mix of new re- 
leases and general run. We thought 
we'd try some classics, so we 
brought in 50 classics out of the 
800." 

"I'm older than the rest of the 
kids," says Nahmias. "What they 
considered classics were just mov- 
ies I'd seen as a kid. To me, they 
were just great movies." 

That was the beginning. The part- 
ners soon discovered they had 
struck gold. 

"It was like this fever among the 
people who wanted them," Field 
says. 

Nahmias concurs. "We started 
seeing people who'd say, 'Oh, God, I 
haven't seen this in such a long 
time.' We're four partners who ac- 
tually work here behind the 
counter, so we listen to our custom- 
ers. Just by listening, we've built 

DIUBOIRD INIDUCA110NS, INC. 

RETAILERS 
Sell Billboard, MUSICIAN 

and American Film magazines 

in your stores. 

POP, MORE INFORMATION 

CALL BRAD LEE 

118001999 9988 

Retailers deal with 
new 3rd -class postal 
rates ... see page 46 

our library. If you go to most 
stores, they just have kids working 
there, and they don't listen to the 
customer and pass on what they're 
saying. Now, we hardly ever pass 
up a classical title." 

The store is now up to more than 
1,400 classics out of 9,700 titles, 
Field says, stocking films from the 
'20s through 1965. The store has ex- 
panded along with the classics, 
growing from 1,500 square feet to 
5,000 square feet just a year- and -a- 
half after it first opened the doors. 

No special merchandising is need- 

'We're set up more 
like a library. 

People will spend 
two or three hours 
actually browsing 

ed for the classics, Field says. A col- 
lage of film stars adorns a wall near 
the classics section, the lone indica- 
tion that there is something special 
about that department. "Classics 
are displayed just like any other de- 
partment," Field says. "It takes up 
about a quarter of our floor space. 
We're set up more like a library. 
People will spend two or three 
hours actually browsing." 

As with classics, the store soon 
found a strong demand for foreign 
films. "We didn't have any at first, 
but six months after we opened the 
door, we started getting requests," 
Field says. "Now we have 400 for- 
eign titles. After French movies, 
Japanese are the most popular." 

More than 90% of the store's busi- 
ness is done through rental, Field 
says. "We've eliminated purchasing 
except for those customers who 
want to special- order," he says. 
About three -quarters of new re- 
leases that have outlived their ac- 
tive life are sold off at $19.95, Field 
says. 

New releases rent for $3; classics 
go for $2.25, while special interest 
(which encompasses documentaries, 
workout tapes, and operas) and mu- 

sic videos are $1.25. 
The store's most unusual re- 

quest? "The silent movies," Field 
says. "We've had to bring in a little 
over 50 silent titles. We have a col- 
lection that came out, called Holly- 
wood Goes To War; we ordered 
about 15 to 20 of them, and we're al- 
ways out." 

Word of mouth is the most impor- 
tant advertisement for the store, 
Field says. "The first year we did 
[direct mail], and ... we tried adver- 
tising on the back of register re- 
ceipts, but most of it's done through 
word of mouth. We have people 
coming from Malibu and Long 
Beach to rent. We even have a cus- 
tomer who moved to Minnesota, but 
still buys through us. We're like a 
cross -section of the community." 

Part of the reason for the store's 
rapid growth might have to do with 
the special treatment customers re- 
ceive there. "We've found with this 
store that there's a strong, loyal cli- 
entele," Field says. "At Christmas, 
the office is full of baked goods 
from our clients. We stress to our 
clerks that friendliness is impor- 
tant. 

"One of our clerks used to work 
with Paramount, and knows every 
classic title by heart. When our cus- 
tomers walk in, I would have to say 
our clerks know 200 to 300 of them 
by sight." 

Candy and popcorn are fast -mov- 
ing ancillary products, but other ac- 
cessories have been mediocre sell- 
ers, largely because of the strong 
competition in the market, Field 
says. Blank -tape sales and VCR 
rentals complete the package. 

"We've definitely thought of ex- 
panding, but at this point in time, 
we're concentrating on this loca- 
tion," he says. Meanwhile, the store 
is concentrating on turning on a 
new generation of classic -film fans. 

"When teenagers come in and say 
they're looking for a good comedy, 
but have seen all the current ones, 
we say, 'Well, take this.' Then they 
usually come back and ask for more 
of those Preston Sturges films. 
We're starting to build a strong fol- 
lowing among the high schools." 

RENTRAK GAINS $3 MILLION CREDIT 
(Continued from preceding page) 

arranges a lease between the suppli- 
er and the retailer. The retailer pays 
a small upfront fee for a cassette and 
then pays a portion of rental reve- 
nues- 35 %- 55 % -to the studio 
through Rentrak. 

But the system requires accurate 
daily records of video rentals on com- 
puter, a process that has slowed 
growth and depressed profits. Ren- 
trak says it has about 500 retailers 
on -line. 

Supporters of PPT say it has in- 
creased the amount of product avail- 
able to consumers. Nevertheless, the 
relatively new system has attracted 
some controversy. 

An investment analyst, who re- 
quested anonymity, says PPT has 
been "difficult to make work because 
none of the majors will cooperate. 
They indicated they don't want to be 
the first to deal with it." But the ob- 

server maintains that PPT "seems to 
get more product out there." 

A Rentrak spokesman has con- 
firmed that president Ron Berger 
told retailers in a letter: "Certain stu- 
dios and distributors are working to- 
gether to try and kill this program." 
Berger declined to identify the stu- 
dios, but asked retailers to inform 
Rentrak of any threats by suppliers. 

Meanwhile, Rentrak's shares, 
which are traded on NASDAQ's Na- 
tional Market, have been unusually 
active in recent weeks, rising from 
about $1.50 each to $3.50 on relatively 
high volume. Cox says the company 
has been unable to determine why 
the stock has been so active. 

Rentrak's precursor company is 
National Video Inc., a franchiser of 
video stores. Berger sold National 
Video to West Coast Video last year. 

I REAL ESTATE i0 THE 51*05 

11.5 ACRES W /50 MILE VIEWS 
Wonderful light fills the home. 34' skylit gallery to display your art treasures. Prominent 
artist presently uses living room as studio, formal dining room, 3 bedrooms, 2 baths, family 
room w /fireplace, 3 car garage. $1,000,000 

Fitzgerald & Hastings, Inc. 
Real Estate 

42 Danbury Road 
Ridgefield CT 06877 

(203) 438 9501 

OFFICE RENTAL 
7 office suite, bright and airy (1560 
square feet). 
LaBrea 1/2 block north of Santa 
Monica Blvd. $1.25 a square foot. 
NNN. 

(213) 276 -2529 

CHARMING PRIVATE WATERFRONT HOME 

Hour Drive from NY 

w /complete 24 Track Recording Studio. 

Beautiful views near ocean. 

Many amenities. 

$725,000 
(201) 780 0131 

*HOMES WITH RECORDING* 
*STUDIO WANTED* 

I am looking for homes with sound 
proofed rooms or converted ga- 
rages to market to buyers I repre- 
sent. Any location in L.A. or Ventura 
County. I need homes for success- 
ful professionals in the music and 
film industry. If you want to market 
your home for the most money and 
with the fewest problems contact 
me. Jerry Zonis of Paramount Prop- 
erties. 

Contact Mr. Zonis 
Paramount Properties 
1/818/363 -4997 ext 32 

OLD LYME, CONNECTICUT 

COUNTRY HOMESTEAD 

Charming colonial farmhouse, circa 
1670, nestled on 9 acres of gardens 
and pastures. Post and Bean con- 
struction in living room, dining room, 
MBR, large sunroom extends into gar- 
den. Second bedroom, dining room 
and guesthouse overlook flowing 
brook, barn and other outbuildings. 
Condition is truly move -in ... Said to 
be the oldest home in Old Lyme. 

$475,000 
For information call: 

William Bruce May, Jr. 
(212) 688 8700 

SANTA BARBARA AREA 
MONTECITO ESTATE 

3.5 ACRES 

Magnificent Mediterranean resi- 
dence, fully walled & security gated. 
Main house is approx. 10,000 s.f., 
updated throughout. Separate 2 
bedroom guest house plus studio 
apt. Pool, cabana & pool house. 
$4,750,000. 

Call Patricia Baehr (805) 969 -5021. 
SUNSET CO. Realtors 
140 Hot Springs Rd., 
Montecito, Ca. 93108 

NYC -PRODUCERS 5th AVE 

CHELSEA LOFT 
2000 s.f., sunny, quiet 2 BR, hi veils, 
Biedemier din. rm. Art & antique 
filled. Sec. bldg. Short/long term. 

(212) 627 -7429 or 
(213)827 -2991 

MONTCLAIR, NJ 15 MILES - NYC 

ESSENCE OF ELEGANCE 
This dark hewn timber and brick 
home is embraced by the beau- 
ty of old English architecture. 
Located in desireable Estate 
Area. 5 bedrooms, 4 1/2 bath. 
Ideal floor plan for entertaining. 
Private heated pool w /lush gar- 
dens. 
Call for brochure $685,000. 

1 (800) LIVE -IN -NJ 

JANETT REALTOITS1 

VERONA, NJ (201) 239 -7700 

TO RENT: Penthouse. Park Views. 
Terrace. Share half 3,500 square 
feet with MAJOR ENTERTAIN- 
MENT MUSIC GROUP. 58th St. & 
Avenue of the Americas. 

Call Howard 
(212) 223 -5477 

HOUSE ESTATES FOR SALE 

PALM BEACH - Yoko and John Lennon's 
beautiful oceanfront, Mizner Mansion. Ball- 
room, 5 Bedroom, 6 1 /2 baths, main house. 
Cottage: 2 BR, 1 Bath. Caretakers Studio 
Apt., Beach House, 3 car garage over one 
acre with two swim pools. Will trade. $6.9M. 
Call weekdays 508-881-1600 ext. 236, Fa- 
fard R.E. 

CAPE COD - area bayfront, facing Cape 
Cod Canal on Mainland side, very private 
turn of the century French Country House 
on 6+ acres. 4BR, 5 1 /2 baths main house. 
3 Room Cottage, Playhouse, two outbuild- 
ings, indoor pool, truly a dream house. Will 
trade $2M. Call weekdays 508- 881 -1600 
ext. 236, Fafard R.E. 

The Fated Companies 

290 Eliot St. 

Ashland, Mass. 01781 

MAMARONECK 30 mins. NYC 

PICTURESQUE WATERFRONT VIEWS 
from this uniquely designed, bright 
Contemporary on exquisitely land- 
scaped grounds with room for pool. 
Living room, dining room & family 
room all open to terraces with sweep- 
ing views: Mstre suite /bth, guest suite 
with dressing room & bath + kitchen- 
ette. 3 family bdrms /bth & maids/ 
bth. $2,200,000 

EMMY LOU SLEEPER 

2097 Boston Post Road, 
Larchmont, NY 10538 

914. 834.5870 
"WATERFRONT SPECIALIST" 

BILLBOARD JULY 15, 1989 51 

www.americanradiohistory.com

www.americanradiohistory.com


Billboard 
Classified Action Mart 

REAL ETSATE TO THE STARS** - For advertising information 

call: Susan Ryan at 1 (800) 950 -1018, (In NY State) (212) 536 -5395. 

To order an ad...check the type of ad you want... 
¿ Regular Classified: $2.95 per word. Minimum order 
$ 59.00. 
4 Display Classified: 1 in. /lx $95.00 - 1 in. /4x $88.00 per 1 

in./12x $82.00 per - 1 in./26x $79.00 per - 1 in./52x 
$64.00 per. 
¿ Reverse Ad $10.00 additional charge 
¿ Count 8 words for our box number and address. Add 
$6.50 for handling. Only regular mail forwarded - tapes not 
acceptable. 
NEW! Broadcast /Media Rates! 

¿ 1 infix $70.00 -1 in. /4x $65.00 per 
¿ 1 in./12x $60.00 per -1 in./26x $56.00 per 
¿ 1 in./52x $52.00 per 
Circle the heading you want: 
For Sale/ Help Wanted/ Positions Wanted/ Tapes/ Business 

Opportunities /Investors Wanted /Songwriters/ Real Estate - 

For Sale & Lease / Services /Supplies/Equipment /Talent / 
Accessories /Novelties/Merchandise /Computer/ Golden 
Oldies/Wanted To Buy/ Comedy Material /Video /Schools & 
nstructions /Miscellaneous/Broadcast/Med is 

FOR SALE 

CD'S AVAILABLE 
Along with 1,000's of cassette and LP titles. 
Dealers only. Write or call for free catalog. 

Record -Wide Distributors, Inc. 
P.O. # 8100 

Fenton, MO 63026 
(314) 343-7100 

OUTSTANDING SELECTION 
AT BARGAIN PRICES! 

Budget / Midli ne /Cutouts 
LP's /CASSETTES /CD's 

Gospel, Blues, Jazz, MOR, etc. 
Free Catalog - Dealers only! 

A.B.A. Record Dist. 
175 Main St., Lodi, NJ 07644 

(201) 471 6543 Fax # (201) 471 7065 

* *USED MOVIES ** 
Bought & Sold 

All quantities, Ratings & Formats 
Specializing in Store / Openings & Buyouts 

VIDEO DISTRIBUTORS, INC. 
500 Mill Rd., Andalusea, Pa. 19020 

800 -447 -3399 FAX 215 638 0770 

CUT OUTS & OVER STOCKS 
LP's Tapes, 45's and imports. Looking for 
the unusual? We have it at lowest prices. All 
requests for list must be written on your 
company letterhead. Dealers Only. 

Performance 
P.O. Box 156 

New Brunswick NJ 08901 
(201) 545-3004 Telex: 5106008316 

POSTERS 
ZAP ENTERPRISES 
1901 South Alameda St. 

#104 Los Angeles, Calif. 90058 

(213) 744 -1622 
DEALERS ONLY 

DON'T BUY CUTOUTS! 
Until You See Our Catalog 

Of Great Cassettes and CD's 
TARGET MUSIC DISTRIBUTORS 

2628 N.W. 72nd Ave., Miami, Fl 33122 

(305) 591-2188 

LP /CASS /SINGLES /CD - cutouts, overstock, out of 
print. Dealers Only. Marne/ Dist. Co.. P.O. Box 953. 
Piscataway, NJ 08855 -0953. FAX: (201) 563 1731. 

Payment must be enclosed with your ad copy. Send to 
Billboard Classified, 1515 Broadway, NY, NY 10036. 

Cancellations must be in writing and mailed to the 
Classified Department. 

15% agency commission applicable only on ads of 2" 
or more running 2 consecutive weeks. 

Call Jeff Serrette NY State - 212/536 -5174 
Outside NY State - toll free -800/223 -7524 
Fax #212/536-5236 
212/536 -5351 

Your Name 
Company 
Address 
City State Zip 
Telephone_ 

To charge the cost of your classified advertising. 
¿American Express ADiners Club ¿Visa ¿Master Charge 

Credit Card tt Exp. Date 

Your Signature 

FOR SALE 

WOODSTOCK FESTIVAL 
The original Woodstock Fes- 

tival advertising poster 
$26,500. 

(212) 838 -3170 

While other people are raising their 
prices, we are slashing ours. Major label 
LP's, Cassettes and CD's as low as 50e. 
Your choice of the most extensive list- 
ings available. 
For free catalog call (609) 890 6000 

FAX: (609) 890 -0247 or write 
Scorpio Music, Inc. 
Post Office Box A 

Trenton NJ 08691 0020 

` 2624 Wilshire Blvd. / Santa Monica, CA 90403, 

I JUST ARRIVED THIS WEEK! I 

SONY HI BAND 8mm CAMCORDER 
433 LINES ON METAL EVAPORATED TAPE. 

CCDV -900 VIDEO HI 8....$2,000. 
SONY MAVICA STILL CAMERA 

50 STILL PICTURES ON 2 INCH FLOPPY DSC. 

MVC -C1 $800. 
TECHNICS PROFESSIONAL CD 
8 TIMES OVERSAMPLNG.999 /20 BIT. 1303/18 BIT. 

SL -P999 $550. SL- P1300.....$1.600. 

FULL WRITTEN WARRANTY PLUS FREE LOANERS 
ENGLISH OWNERS MANUALS 

A/C ADAPTORS INCLUDED 
NO DEPOSITS REQUIRED IMMEDIATE DELIVERY 

ICOMPLETE INVENTORY OF ACCESSORIES AND TAPE IN STOCK' 

HOME & PORTABLE D.A.T, 
SONY DTC- M100.. .... 1400. JVC XD -Z700 1750. 
SONY DTC -300ES ....1500. JVC XD -Z11 CO 1850. 
SONY DTC -500ES 1750. JVC X0 -Z900 2250. 
SONY DTC- 1000ES _..1950. AKA' D -9000 1900. 
SONYTCD -D10 2250. PIONEER D- 903...1500. 

PROFESSIONAL D.A.T. 
PANASONIC SV- 3503... CALL SONY PCM- 2503.... CALL 
PANASONIC SV -250 CALL SONY PCM 2030.... CALL 

AM EXNISAIMASTERCARD SHIPPING VIA UPS/FED -EX 

(213) 828- 6487/FAx: (213) 470 -6176 

FOR SALE 

(TIN 5portitv 'e05 I` 

FOR SALE 
Baseball Songs 

COMPACT DISC 

CASSETTE 

$14.99 

$7.99 

SEND CHECK, VISA /MC 
to: 

CC ENTERTAINMENT 
P.O. Box 8044 

St. Paul, MN 55108 

RECORDING EQUIPMENT 
FOR SALE 

1 -8 Track Mixing Console 
20 -Ampex Slave with Duplicating 8 Track 
2 -Magma Tech Driving 20 Slaves 

1 -1" Scully 
1 -1" Magma Tech 
1- Scully Lath "Record" 
1- Hammon V3 Organ- Lezily 

11- Microphone Stands 
2- Electro Voice Speakers (Patrician in Cabi- 

net) 
1- Electronic Synthesizer 
1 -Set of Drums 
8- Electro Voice Speaker "Studio" Speakers 
Sentry I 

Contains: 
1 -12" Speaker 
1 -2" x 5" Speaker 

4- FINBELT RECORD PRESES AND EX- 
TRUDER 

Call 
MARVIN ADELL 

ADELL CORPORATION 
214 -226 -4600 

D.A.T./P.C.M. 
We have DIGITAL AUDIO 
TAPE DECKS, portable 
D.A.T.'s and TAPES! NEW! DA- 
TRAX-60 attractive solid oak 
DAT storage unit. We also buy 
and sell SONY P.C.M. units!! 

THE AUDIO GALLERY 

2716 Wilshire Blvd 

Santa Monica, CA 90403 

(213) 829 3429 
FAX: 213 829 0304 

BROADCAST SERVICES 

NOW! 
PLACE YOUR CLASSIFIED 
ADVERTISING MESSAGE IN 
BILLBOARD'S NEW BROAD- 
CAST SERVICES DEPART- 
MENT WITHIN THE RADIO 
SECTION. 

CALL OR FAX JEFF SERRETTE 
PHONE: 1- 800 -223 -7524 

IN NY STATE 1- 212 -536 -5174 
FAX: 1- 212 -536 -5351 

HELP WANTED 

HELP WANTED 

ACT IN TV COMMERCIALS. NO 
EXPERIENCE. ALL AGES. CHIL- 
DREN, TEENS, YOUNG ADULTS, 
FAMILIES, ETC. HIGH PAY TV AD- 
VERTISING. CALL FOR CASTING 
INFORMATION. CHARM STU- 
DIOS (313) 542 -8400 EXT. 2808. 

R &R DJ - DESIRABLE position available at West - 
side club. Must have club & video experience. Call 
Joe, (212) 869 2088. Wed -Fri 11 am - 3pm. 

DIRECTOR OF NATIONAL CREDIT 
New position for an exceptional individual in our National 
Credit Dept. Responsibilities include maintaining and de- 
veloping policies, procedures and directing a national 
staff. Must have strong communication and negotiation 
skills, wholesale credit experience and be able to analyze 
and interpret financial statements. 

This position reports to the Sr. V.P. of Credit and offers 
excellent growth potential. Please send resume (no 
phone calls will be accepted) with salary history and re- 
quirement to: 

Personnel Department 

Warner/ Elektra /Atlantic Corporation 
A Warner Communications Company 

111 No. Hollywood Way, Burbank, CA 91505 

BPI is a major international publisher of professional magazines for 
the home entertainment, film, music and broadcasting industries, in- 
cluding Billboard, Hollywood Reporter and Music & Media. We have a 
unique opportunity for several 

EXPERIENCED SALES EXECUTIVES 
with ambition, natural style and flair to develop our Pan -European 
business. 
Working from Amsterdam with a lively team, you will be responsible 
for maintaining business relationships all over Europe, as well as de- 
veloping new revenue sources for Music & Media and /or the annual 
International Music & Media Conference. 
We require: At lease 3 -5 years experience in sales; excellent corn - 
mand of English; knowledge of other European languages would be 
an advantage. 
Write immediately with full C.V. to: 

BILLBOARD OPERATIONS EUROPE MUSIC 
Mr. Theo Roos 

P.O. Box 50558, 1008 DB Amsterdam 

Billboarel. Confide Confidential Faxh4 020 799 856 MEDIA 

QUALITY 
ASSURANCE MANAGER 

LEADING NORTHEAST AU- 

DIO AND VIDEO CASSETTE 

DUPLICATOR SEEKS EXPE- 

RIENCED INDIVIDUAL TO 

DEVELOP, IMPLEMENT, 
AND AUDIT QUALITY CON- 

TROL SYSTEMS AND PRO- 

CEDURES. 

Box 7818, Billboard Publ., Inc., 

1515 Broadway, New York, N.Y 

10036. 

LABEL MANAGER 

A fast developing independent label 

with major label distribution is seek- 
ing a Young up and coming executive 
with a Marketing /Sales orientation to 
oversee its operation. Duties to in- 
clude: Supervision of 5 person staff, 
Administration of quarterly budgets, 
Marketing and Promotional strate- 
gies, etc. etc. Position is New York 
based and person should genuinely 
prefer hard rock /metal music. Salary 
commensurate with experience. 
Please forward resume to: 

Box 7817 

Billbord Publ., Inc. 

1515 Brrodway 
New York, N.Y. 10036 
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COMPUTERS 

5 L MAKES IT EASYI. 

THE LEADER IN COMPUTER 
SYSTEMS 

FOR THE RECORD AND VIDEO INDUSTRY 

Single and multi-store reran 
systems 
One stopwho/esale%doelbc 
ton packages 
Over 10 ,ears of industry 
ewe/once 
Database included 
State- of -ale -art barcode 
appkcatons 
Custom systems and consult- 
ing services 
Portable Scanning 

THE #1 
CHOICE OF 

THE #1 
RETAILERS 

Inventory Comm' 
Point Of Sale 
Video Renta 
Accounting 
Returns 

For more mtorna,on on how we can help your wholesale 
Of retell operation call or erne 

YOUNG SYSTEMS LIMITED 
t 6753 Jones Mill Court SUite B Norcross GA 30092 

404/449 -0336 ,a 
r WORLDWIDE BUSINESS SYSTEMS 

PRESENTS 

MIUIS I C W A R E'1 
THE MUSIC INDUSTRY'S POINT OF SALE, INVEN- 
TORY CONTROL AND PURCHASE ORDER SOFT- 

WARE SYSTEM 

- CASH REGISTER 

- INVENTORY CONTROL 
- PURCHASE ORDER /RECEIVING /RETURNING 
- DATA BASE WITH 45,000 TITLES FROM MAJOR 
CATALOGS 
- INTEGRATED VIDEO RENTAL SYSTEM 

- CORPORATE RETAIL AND ACCOUNTING SYS- 
TEMS 

- LASER SCANNERS, RECEIPT PRINTERS, CASH 
DRAWERS, AND TOTAL SYSTEM -COMPUTER 
HARDWARE 
- MUSICWARE ALSO HAS NOVELL NETWORK, 
MULTIUSER, AND POLLING CAPABILITIES AND 
THE MUSICWARE CENTRALIZED SOFTWARE SYS- 
TEM FOR CORPORATE LOCATIONS 

- WBS SERVES ALL YOUR MUSIC INDUSTRY 
SOFTWARE NEEDS. WBS HAS A SYSTEM FOR 

YOU WHETHER YOU OWN ONE STORE OR A 
LARGE CHAIN 
- STARTS AS LOW AS $1995.00 

WORLDWIDE BUSINESS SYSTEMS, INC. 

1- 800 -999 -4927 oe (214) 701 -9562 
4500 SIGMA ROAD, DALLAS, TX 75244 

Ft 
o r dTra 

K 

The pT,ÿ 

;Zed 

lrve {o 
co t `em 

oY record 

soés 

Trak Systems call for more information 

Wallingfo 
Plains 800 -942 -3008 

203 -2663440 

NOVELTIES 

POSTERS POSTERS POSTERS 
BUY DIRECT FROM MANUFACTURER 

LARGEST SELECTION IN THE USA 

ROCK 'N' ROLL PIN -UPS SPORTS 

CARS FLOCKED DOOR SIZE, MANY MORE! 

FULL COLOR CATALOG AVAILABLE 

CALL TOLL FREE 1 -800- 221 -6730 

(iinN..Y. 

718- 441 -5500) 

p, (` ENTERPRISES, INC. 
132 -05 ATLANTIC AVENUE 

RICHMOND HILL, N.Y. 11418 

DEALERS ONLY 

ROCK T- SHIRTS 

OVER 100 STYLES 
TOP ROCK ARTISTS 
LICENSED DESIGNS 
FREE CATALOG 

NICEMAN MERCHANDISING 
1 -800- 328 -7226 
DEALERS ONLY 

POSTERS POSTERS 
100's To Choose From 

Music - Pin -ups, Sports, etc. 
56 PAGE FULL COLOR CATALOG 

PLUS POSTER CLOSEOUT CATALOG 

AVAILABLE NOW!! 
1 (800) 669 0099 
(toll free in USA) 

National Trends 
120 East Columbia Ave, 

Pontiac MI 48055 

NOVELTIES 

LICENSED 
ROCK & ROLL 

PATCHES 
Guns - Metallica - Poison - 

Leppard - Megadeth. 

Exclusively distributed in the 
U.S.A. and Canada by: 

Orion Distributing, Inc. 
(216) 881 1500 

FAX (216) 881 2718 

* * * * * * * * * * * * * * * * 
* DON'T LOOK ANY FURTHER * * Latest designs & styles * * Pop- Rock -Reggae -Punk * 

Your Florida one stop * for Rock & Roll merchandise * * We export. * * ZMACHARS * 
8181 N.W. 91st Terrace Bay #6 * Miami FL 33166 (305) 888 2238 * * FAX (305) 888 1924 * 

* * * * * * * * * * * * * * ** 

SERVICES 

ENTERTAINMENT LAWYER 

Richard P. Dieguez 
192 Garden Street, Suite 2 

Roslyn Heights, NY 1 157 7 

(516) 621 -6424 

* * * * * * * * * * * * ** 
* DISCO & STAGE 
* LIGHTING /AUDIO * 
* Mirror Balls, Pin Spots, Rain Lights, tir 

* Chasers, Portable DJ Gear, Club * 
* Lighting, etc. 

* WHOLESALE PRICING AVAILABLE 

* Farralane Enterprises, Inc. * 
* 166 Central Ave. 
* Farmingdale, N.Y. 11735 * 
* Fax (516) 752 -8781 * 
* * * (516) 752 -9824 * * * 

FROM THE USA -DAILY EXPORTS 
We transport from JFK & LAX Airports - 

Rush Air Cargo to all cities - Low 
Rates - Confidential Personal Attention - 

Since 1953 - B. Klainberg, Pres. 
BERKLAY AIR SERVICES CORP. 

POB 665, JFK Airport, NY 11430.0665, USA 
FAX (718) 917 6434 

PH: (718) 656 6066, TLX 425628 

LP TAPE CD 
THE QUALITY ALTERNATIVE 

ALIGNED AUDIO INCORPORATED 
AUDIOPHILE QUALITY 
in all formats 

COORDINATION of 
your project, from tape 
to finished product 

FULFILLMENT, special 
packaging drop shipping 

MAIN PLANT and OFFICES: 
151 22nd St., Brooklyn, NY 11232 

Please call for information 
718- 788 -6969 

Fax 718- 499 -0421 

DISC MAKERS 
MONEY SAVING PACKAGES 

COMPLETE MANUFACTURING 

CASSETTESI 
CD'S, LP'S 
& VIDEOS 
PROMYSIONAA DESION DEPT. 

CALL FOR CATALOG 

1 -800- 468 -9353 

SERVICES 

FOR THE 

WIDEST 

SELECTION 
AIWA 

OF RECORDING 
bAR4y AMR', 

TAPE AND . "OGLt, O- 

D 
E:ACCESSORIES... Lr 

GEMINI GENE Va 

Cali Toff Fib Lisa coke 

1.800.523.2472 ' ONE 

EC 

L,,ss NE MA%ELl 

On PA 1.800. 46825331 MEMOREX 

Ask for I,ee 
F OR CABLE 

W and monthly speciais NAPA VALLEY 

Americas Leading Distributor of 
REGOMN SANITY 

Recording Tape and Accessories l_ SIMA. M 13M1 

SONY 

(41/. ROSEN L 

TAPES 

PROFESSIONAL RECORDING SUPPLIES 

BLANK AUDIO & VIDEO CASSETTES 
Looking for the best at the lowest prices? WE 
CAN HELP! 

Customized Blank Audio & Video Cassettes 
Norelco, Ampex 8 Soft Poly Boxes 
Cassette Labels Ampex Mastering Tape 
Screw Type C -O's AGFA, BASF & Mag- 

netic Media bulk audio cassette tape. 
Our 23 years of experience in the recording in- 

dustry speaks for itself. Give us an opportunity 
to speak to you. Don't Delay -Call Today For 
More Information 

ANDOL AUDIO PROD., INC. 
Recording Industry Supplies 

4212 - 14th Ave. Brool,lyn,N.Y. 11219 

Call Toll Free 800 -221 -6578 NY Ann 1 71111 4r5 TI ;, 
Fax (7181 853-2589 Wn 7 - 

INCREASE PROFITS 
BY REDUCING THEFT! 

RETAIL LOSSES ARE 
INCREASING ALL OVER 

THE NATION 

PROTECT YOUR RETAIL 
OUTLETS WITH LOW COST 
EASY TO USE CASSETTE 

TAPE SECURITY PRODUCTS 
-EITHER REUSEABLE 

OR DISPOSABLE 

FAST SHIPMENT FROM 
INVENTORY WITH 7 SELECTIVE 

MODELS FROM WHICH TO 
CHOOSE! 

CALL OR WRITE TODAY FOR 
SAMPLES & SPECIAL PRICES! 

C & D SPECIAL PRODUCTS 
309 SEQUOYA DRIVE 

HOPKINSVILLE, KY 42240 
1 -800 -922 -6287 
502/885 -8088 

RECORDING STUDIOS 
FOR SALE, /LEASE 

24 TRACK 
"MUSICIANS FANTASY" 

Private world class studio w /love- 
ly home. Unique temple -like 
large, many skylights, in residen- 
tial, exclusive Alpine NJ, 9 mins. 
from NYC /GW BRIDGE. Asking 
1.4 -1.65 million - agents OK. 
Owner Financing. 

201 -RN 7 8453 

VIDEO 

SELL US MOVIES 
BETA /VHS -TOP DOLLAR PAID -WE 
HAVE 1,000's OF MOVIES FOR SALE! 

VIDEO SHUTTLE, INC. 
445 8th Ave. N.W. 

St. Paul, MN 55112 
(612) 639 0622 1 (800) 666 1121 

POSITIONS WANTED 

- SALESPERSON - 
Audio Cassettes, CD's, Vi- 

nyl 
West Coast's oldest /largest 
independent duplicating fa- 

cility. 
Send resume & salary his- 

tory. 

RAINBO RECORDS & CASSETTES 

1738 Berkeley Street 
Santa Monica, CA 90404 

(213) 829 -3476 

15+ Yrs. MUSIC VETERAN with Retail /Distribution 
Experience Seeking management position in Mar- 
keting- Promotion or Sales with a Record Label or 
Distribution Group. Box 7819 Bilboard Magazine, 
1515 Broadway, NY,NY 10036 

FIXTURES 

FACTORY DIRECT 
COMPACT DISC DISPLAYERS 
AUDIO CASSETTE DISPLAYERS 
ALBUM DISPLAYERS 
LASER DISC DISPLAYERS 
VIDEO CASSETTE DISPLAYERS 
Complete Modular Merchandising System for 
entertainment software. Architectural Merchan- 
dising Floor Plans at no cost or obligation. 

1- 800 -433 -3543 
213 -623 -4316 (In CA.) 

Ask for John 

MISCELLANEOUS 

ADVERTISE YOUR 
PROPERTY FOR 1 WEEK 

AND GET THE 2ND 
WEEK FREE IN THE 

"REAL ESTATE TO THE 
STARS" CLASSIFIED 
DISPLAY SECTION. 

CALL NOW! 
THIS OFFER IS FOR A 

LIMITED TIME ONLY. 

CONTACT: 

SUSAN M. RYAN 
(800) 950 1018 
(212) 536 5395 

FAX YOUR AD FOR 
FASTER SERVICE AND 

UPON RECEIPT WE 
WILL CALL WITH PRICE 

QUOTES AND DATES 
FAX: (212) 536 -5351 

NOW!! 

YOU CAN RUN CLASSIFIED AD- 
VERTISING THAT WORKS IN 
MUSICIAN MAGAZINE, THE ONLY 
MONTHLY ALL CONSUMER PUB- 
LICATION THAT ADDRESSES 
THE ART AND BUSINESS OF 
CONTEMPORARY MUSIC. 

CALL JEFF SERRETTE TODAY 
FOR DETAILS AND DEADLINES 
1 -800- 223 -7524 (out of State) 

1- 212 -536 -5174 (local) 

AfT111SMA1ET 
The results are fast. The 
reach is vast. And the call is 
free! To place a Billboard 
Classified ad, call Jett 
Serrette at (8001223-7524. 

CHART 
RESEARCH 
PACKAGES 

The definitive lists of the 
top singles and albums, 
year by year, covering the 
entire history of the Black 
(R &B) charts. 
Based on the authorita- 
tive statistical research of 
the music industry's fore- 
most trade publication. 

TITLES AVAILABLE: 

#1 Black Singles, 1948 
through 1985. ($70.00). 

#1 Black Albums, 1965 
through 1985 ($25.00) 

Listings include Billboard 
issue date. title, artist and 
label of the number one 
record of each week. 

Top Ten Black Singles, 
1948 through 1985. 
($50.00) 

Top Ten Black Albums, 
1965 through 1985. 
($25.00) 

Listings include title, artist 
and label of every record 
that reached number 10 
or higher on the Billboard 
Black Singles or Black LPs 
chart. Titles are listed 
alphabetically within each 
year. #1 records are indi- 
cated. 
Top Black Singles Of The 

Year. 1946 through 
1985. ($50.00) 

Top Black Albums Of 
The Year, 1966 
through 1985. ($25.00) 

The annual charts of the 
top records of the year in 
rank order, as published 
in Billboard's year -end spe- 
cial issues. Listings in- 
clude title, artist and label 
for each entry. 

Billboard Chart Research 
RESEARCH DEPARTMENT 

1515 Broadway 
New York, NY 10036 

Please send me the fol- 
lowing Billboard Chart 
Research Packages: 
E -1 Number One Black Singles 

@ $50.00 
E -2 Top Ten Black Singles 

@ $50.00 
E -3 Top Black Singles Of The 

Year @ $50.00 
F -1 Number One Black 

Albums @ $25.00 
F -2 Top Ten Black Albums 

@ $25.00 
F -3 Top Black Albums Of The 

Year @ $25.00 
F -3 Individual yearly lists 

from 
(please list book code num- 
ber) for 

(please list year(s)desired.) 

Check or money order is 
enclosed in the amount of: 

Si 
nu C.O.D. or billing.l 

Name 

Company 

Address 

City. State. Zip 
Overseas air mail rates available 
upon request. 

All sales are final. 
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rITS Forum Slates Full Schedule 

aumon RO AUDIO/VIDEO 

HDTV, 3D Graphics Among Meet Topics 
BY STEVEN DUPLER 

NEW YORK High- definition tele- 
vision, electronic postproduction, 
computer animation, and three -di- 
mensional graphics are just some 
of the topics that will be covered 
during the International Telepro- 
duction Society's annual forum, 
set for Sept. 16 -20 at the Century 
Plaza Hotel in Los Angeles. 

According to the forum's orga- 
nizers, each day of the event will 
begin with a round -table breakfast 
session. These will cover employee 
management, finance, marketing, 
client retention, senior manage- 
ment issues, operations, sales, en- 
gineering, and research and devel- 
opment. 

A number of seminars covering 
both technical and management is- 
sues have been scheduled each 
day, including "Emerging And Ex- 
panding Markets For Teleproduc- 
tion"; "Digital Technology: Is The 
Picture Complete ? "; "Audio For 

I AUDIO TRACK 

y¡ 
NEW YORK 

KRS -1 AND BOOGIE DOWN Pro- 
ductions moved into Power Play's 
SSL room for an extended stay to 
work on Jive /Zomba albums includ- 
ing Ms. Melodie, D -Nice, and KRS -1. 
Dwayne "Dsquare" Sumal and 
"Lazer" Mike Rhodes ran the board 
with Dilip Harris and D'anthony 
Johnson assisting. Teddy Ted and 
Special K were down as producers 
on several Ms. Melodie tracks. Shelly 
Thunder completed her Island al- 
bum with Sidney Mills producing 
and playing keys. Tom & Jerry were 
on horns and Philip Smart, Dwayne 
Sumal, and Rob Sutton shared board 
duties, with Harris and Yianni Papa - 
doupolis assisting. Bunny Wailer 
completed the mix of his Solomonic 
Productions album, 'Be Nice." Bry- 
an Martin engineered and Anton 
Pukshansky assisted. 

At On Broadway Recording, sing- 
er /songwriter Emma Terese com- 
pleted the tune "Sweet Old Fash- 
ioned Girl." Alec Shantzis and Mi- 
chael T. Brown produced. 

Marcus Miller, Lenny White, and 
Bernard Wright (also known as the 
Jamaica Boys) were in at Sanctuary 
tracking for an upcoming Warner 
Bros. album. Miller produced with 
Bruce Miller at the knobs. Eric Hur- 
tig assisted. Also, Gail "Sky" King 
was in the editing suite working on 
"Baby Gonna Shake" by Royalty 
(Warner Bros.), "Higher Than High" 
by Tony Lemans (Warner Bros.), 
Rude Girls From Outer Space (At- 
lantic), "You Got The Look" by Rox- 
ette (EMI), Dino (Island), Redhead 
(Virgin), Rob Base & DJ. E -Z Rock 
(Profile), and Jose Feliciano (EMI). 
Force M.D.'s and producers Daddy 
O and Tom Silverman were in re- 
cording and mixing a single for the 
group's upcoming album on Tommy 
Boy. Bob Coulter was behind the 
board with Eric Hurtig assisting. 

The Fat Boys were in at D &D Re- 
cording completing their third album 
for PolyGram /Tin Pan Apple with 

Video: Opportunities For The Next 
Decade "; "HDTV: What's Now, 
What's Next ? "; "The Future Of 
Tape In The Age Of Electronic 
Distribution "; "Hiring, Firing, 

Seminars cover a 
variety of issues 

And Staying Out Of Court "; "Fa- 
cility Management In The '90s: To- 
tal Computerization "; "Computer 
Animation For Profit: Myth Or Re- 
ality?"; and "Creative Applica- 
tions For Digital Audio." 

On Sept. 17, the exhibition area 
of the conference opens, with dis- 
plays of equipment from many of 
the best -known hardware manu- 
facturers in the production and 
postproduction industry, including 
Abekas, Chyron, CMX, Panasonic, 
Ultimatte, Conrac, JBL /Sound- 
craft, and others. 

A number of hardware firms 

producer /engineer Franklin Grant 
and producer Cliff Branch. Shep 
Pettibone worked on overdubs for 
A &M act Shirley Lewis. Joe 
Moskowitz was on synthesizer and 
Kieran Walsh engineered. 

LOS ANGELES 

PRODUCER /ENGINEER Dan 
Bates and Bob Esty were in at 
Sound Image working on tracks 
with Chain Reaction. Producer 
Steve Berlin worked on cuts with 
A &M artist Tish Hinojosa. John 
Henning was at the board. And ar- 
tist /songwriter Freddie Washington 
was in working on material for Tina 
Turner. Henning was at the board. 

The group Alma was in at Baby -O 
remixing the single "Viva Salsa" on 
Original Sound Records. 

Producer Lydian Tone worked 
with CBS act Belladonna on its up- 
coming album at Mad Dog. Lydian 
and Don Tittle were at the board. 
Robert Lamm was in mixing a Chi- 
cago album. Tittle was at the board. 
Buck Owens did vocals for his up- 
coming album. Jim Shaw produced 
with Dusty Wakeman at the board. 

Tebo was in at Hit City West 
working on gospel tracks with pro- 
ducer Gloria Jones. John D. Hiler 
programmed, and Kevin "KVOC" 
O'Connor was at the board. Karen 
Shellenberger assisted on the Saha- 
ra Records project. 

NASHVILLE 

PRODUCER PATTY PARKER cut 
tracks on Scottish country act Derek 
Carle at Chelsea. The album, "You 
Ain't As Lucky As I Am," is sched- 
uled for release on Comstock. 
Parker also worked on tracks with 
Canadian act Tanya Marie. Her de- 
but release is "I Don't Miss Often." 

All material for the Audio Track 
column should be sent to Debbie 
Holley, Billboard, Fifth Floor, 49 
Music Square W, Nashville, Tenn. 
37203. 

will also host special seminars and 
demo suites off the exhibition 
floor. These include Abekas, Sony, 
Grass Valley, Ampex, and Chyron. 

On Sept. 18, the ITS Monitor 
awards for technical and creative 
excellence in video production and 
postproduction will be presented 
during a gala dinner. 

Registration fees for the confer- 
ence for members are $275 until 
Aug. 1, and $350 thereafter. For 
nonmembers, the rates are $350 
and $425, respectively. Contact 
ITS at 212 -629 -3266 for details. 

NEW PRODUCTS 

New from Korg are the T1 and T3 keyboards, based on the highly regarded 
M1 the company introduced last year. Added attractions on the new 
instruments include an on -board 56,000 -note sequencer; 3.5 -inch floppy disk 
drive; new 16 -bit sounds; and, on the T1, an 88 -note weighted keyboard. 
Pictured is the T1. Contact Korg at 516- 333 -9100. 

NEW PRODUCTS & SERVICES 

TESTING, TESTING: As part of a 
promotional tour, microphone manu- 
facturer Beyerdynamic is supplying 
retailers with the Beyer Microphone 
Clinic, a computerized, portable aneo- 
choic chamber that can test the three 
most important features of a micro- 
phone: frequency response, polar pat- 
tern, and output level. With a Beyer 
representative on hand, customers 
will be invited to bring in their mikes 
free of charge to see if they are up to 
snuff. For information, contact Mike 
Solomon, market development man- 
ager, at 516 -935 -8000. 

THE CURRENT KING of portable 
studios looks to be Tascam's new 688 
MIDI Studio, which integrates in one 
chassis a 20- input, multifunction 
eight -group mixer with an "intelli- 
gent" eight -track cassette recorder. 
Suggested retail price is $3,299. Con- 
tact Tascam for details at 213 -726- 
0303. 

CLASSY CHASSIS: New York's Ef- 
fanel Music recently became the 
first U.S. -based remote recording 
company to install a Solid State Logic 
console in a mobile recording vehicle. 
The desk, a 46- channel model with 
the latest G- series computer hard- 
ware and software, is now in place in 
Effanel's 45 -foot, three -room, air -ride 
trailer. Mark Shane, Effanel's chief 
engineer, says the board has already 
proven itself on a number of projects, 
including a David Letterman shoot 
in Chicago, a Celia Cruz recording at 
New York's Carnegie Hall, and an 
Ozzy Osbourne show in Philadel- 
phia. Contact Effanel at 212 -807 -1100. 

EASTSIDE SOUND IS the first 
New York -based facility to purchase 
a Harrison Series Ten console, ac- 
cording to GLW Enterprises, Harri- 
son's new parent company. The desk, 
equipped with Mac II X automation, 
is expected to be up and running in 
August. Contact GLW at 615 -331- 
8800, and Eastside at 212 -226 -6365. 

INDUSTRY VETERAN Rick 
Plushner has been named to the 
newly created position of national 
sales manager for PCM products at 
Neve North America. Plushner will 
now be responsible for sales of Mit- 
subishi digital audio products, which 
Neve began exclusively distributing 
in North America in April. Plushner 
also retains his duties as Neve's 
Western regional sales manager. 
Contact Neve at 203 -744 -6230. 

GIANT STEPS: New York's Giant 
Sound has changed hands, with stu- 
dio managers Doug Pell and Joe Sal - 
vatto buying out the business from 
their former employers. The facility 
is changing its name as well, and will 
now be known as Broadway /57 Re- 
cording Inc. Recently installed 
equipment includes two Neve 1073 
mike preamp /EQ units; an AMS 
RMX 12 reverb, and an RCA 77 mi- 
crophone. Finally, the facility has al- 
most completed a new 24-track Syn- 
clavier /MIDI suite, in association 
with composer and former New En- 
gland Digital employee David Nich- 
tern. Contact Broadway /57 Record- 
ing at 212 -247 -1160. 

NEW FROM Tannoy is the NFM -8 
near -field monitor, which incorpo- 
rates a new dual 8 -inch concentric 
driver, and is recommended for use in 
small studios, broadcast facilities, re- 
mote recording vehicles, or in any sit- 
uation where "transportability" is of 
paramount concern. Contact Tannoy 
at 519 -745 -1158. 

MIDI COLLEGE: A two -week 
course focusing on the use of the 
Korg Ml synthesizer in various as- 
pects of electronic and MIDI music 
production and recording is running 
July 10-24 at Duquesne Univ. in Pitts- 
burgh, sponsored by Korg. The 
course, which covers recording ba- 
sics, recording and sampling, effects, 
MIDI, keyboards, compositional har- 
mony, electronic orchestration, and 
synthesizer ensemble, costs $375, in- 
cluding books. Campus lodging is 
available for about $20 per day, in- 
cluding meals. Contact Bill Purse at 
Duquesne at 412 -434 -6080. 

SANSUI ADDS TO its six-track cas- 
sette recorder arsenal (begun this 
year with the WS -X1 multitrack cas- 
sette /mixer /mixdown recorder com- 
bo) with the introduction of the MR-6. 
The new unit is a stand -alone six - 
track recorder that operates at 33/4 
i.p.s. speed with a frequency re- 
sponse of 40 hertz to 15 kilohertz. 
Dolby C noise reduction is also incor- 
porated, and the MR -6 can be 
synched to the WS -X1, or another 
MR-6 via Sansui's SY -1 sync box. In 
this configuration, with one track of 
each machine dedicated to sync con- 
trol, the user has 10 tracks at his or 
her disposal. Price on the MR -6 is 
$1,299. Contact 203- 286-0498. 

A SMALL YET powerful speaker, 

the Celestion SR Compact weighs 
just seven pounds, but its single 5- 
inch concentric driver (the same as 
used in larger Celestion models) can 
handle 100 watts of program power 
with an 80 Hz to 20kHz frequency re- 
sponse, and a maximum sound pres- 
sure level of 111 dB. The company 
recommends it for use in nightclubs, 
theaters, churches, amd restaurants, 
as well as home recording studios, 
and even car and home audio sys- 
tems. Contact 508 -429-6706. 

D DA IS offering two new live 
sound /touring desks, the Arena Mon- 
itor and the Arena VCA House Con- 
sole, both based on the firm's D Se- 
ries models. The Monitor is a true 16- 
output desk, featuring EQ on all 16 
outputs, plus stereo left and right 
outputs. P &G faders are used, as 
well as strengthened frame with cast 
aluminum end cheeks and recessed 
handles. The House model is an 
eight -group mixer that uses an addi- 
tional eight VCA /mute groups for 
use in programming level and mutes. 
Contact Klark -Teknik for details on 
DDA boards at 516 -249 -3660. 

NEW TAPE ENTRY: Greencorp 
Magnetics Pty Ltd., an Australian 
manufacturer of blank bulk tape for 
professional duplicators of music and 
spoken -word cassettes is entering the 
U.S. market, with marketing and dis- 
tribution handled exclusively by Fujii 
International of Northridge, Calif. 
Greencorp will kick off with three 
tape formulations: a premium quality 
chromium dioxide (CR22), and super 
gamma ferric (XD383), and a quality 
gamma ferric (XD38), says a compa- 
ny representative. Contact Fujii at 
818 -368 -3850. 

MAGNO GOES TAPELESS: 
Magno Sound & Video Inc., one of 
the oldest and largest postproduction 
facilities in New York, reports that 
the Tapeless Studio it purchased this 
past spring from New England Digi- 
tal has been exceedingly busy since it 
went on line in April. The system 
comprises a 48 -voice Synclavier digi- 
tal audio system and an eight -track 
NED Direct -to -Disk digital multi- 
track recorder. Studio J, which 
houses the system, also features a 
wide variety of digital recording 
gear, Dolby Surround Sound encod- 
ing equipment, a live voice -over 
booth, and a 36 -input Amek console. 
Contact the facility at 212 -757 -8855. 

STEVEN DUPLER 
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From the authority 
that informs the recording 
industry every week... 
...here's the worldwide 
reference source that your 
prospects depend on, 
all years Billboard's 

1990 IRESD 
The International Recording 

Equipment and Studio Directory 
When your prospects need information every week, they 

turn to Billboard. When they want product and studio infor- 
mation, they turn to IRESD - the year 'round reference 
source used by artists /managers, producers, engineers 
and A & R directors. 

IRESD is the fast guide that lists recording and mastering 
studios, recording studio equipment, supplies and services, 
professional schools, blank tape, duplicators and repli- 
cators for precorded audio products. Thousands of copies 
of IRESD are distributed and sold worldwide. 

The 1990 edition of IRESD will feature the latest brand usage survey 
consisting of 17 categories of equipment and tape products used by 
major recording studios in the USA. 

EXTRA! 
Bonus distribution at 

AES in New York, October 

For advertising information, contact: 
Ronald E.Wllman, Publisher- Directories (212) 536 -5025 

ISSUE DATE: October18,1989 ADVERTISING CLOSES: August 21,1989 
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USIC VIDEO 

Concerts Part Of New Multigenre Acquisitions 

Polytram Yid Buys Jarre Music 
BY PHILIPPE CROCQ 

PARIS PolyGram Music Video 
here has acquired distribution 
rights to four video productions of 
large -scale concert events by Jean - 
Michel Jarre. 

The deal, recently concluded 
with Francis Dreyfus, Jarre's 
manager, covers "Destination 
Docklands," the London concerts 
that took place Oct. 8 -9; "Rendez- 
vous Lyon "; "Rendez -vous a Hous- 
ton"; and the historic concerts in 
China. 

The videos will sell at 189 francs 
(some $28, taking an exchange 
rate of 6.75 francs to the dollar) 
and their release will be followed 
by several more cassettes of mate- 
rial from the Docklands concerts. 

Phillipe Laco, PolyGram Music 
Video's director in France, has 
also acquired the 60 -title catalog 
of children's programs produced 
by AB Video. 

I VIDEO TRACK 

LOS ANGELES 

JULIAN LENNON ENTER- 
TAINED a Club Lingerie audience 
on Hollywood's Sunset Strip while 
filming "You're The One," the lat- 
est video from his Atlantic re- 
lease, "Mr. Jordan." Drew Caro - 
lan directed the performance clip, 
which incorporates surreal cut- 
aways. Siri Aarons and Lyn Hea- 
ly produced for Vivid Produc- 
tions. 

Janet Jackson dances her way 
through a new full -length video, 
"1814." Dominic Sena directed 
for Propaganda Films and Aris 
McGarry produced. Propaganda's 
Valerie Faris and Jonathan Day- 
ton also produced and directed ma- 
terial that will be used for a "mak- 
ing of the Janet Jackson video" 
video. 

Jackson's one -time choreogra- 
pher cum pop singer, Paula Abd- 
ul, also has a Propaganda -pro- 
duced clip set for release. "Cold 

In a deal with Henri and Daniel 
Belolo of Scorpio Music, PolyGram 
will also be releasing a video by 
the Village People, who have rere- 
corded their biggest hits, "San 

PolyGram Music 
Video's director in 

France has also 
acquired AB 

Video's 60 -title 
catalog of kid vid 

Francisco," "Macho Man," and 
"YMCA." 

According to Laco, the sales of 
PolyGram Music Video in France 
went up by more than 450% last 
year, from 4.5 million francs in 
1987 to 25 million francs ($3.7 mil- 

Hearted" is Abdul's latest video 
from her Virgin album "Forever 
Your Girl." David Fincher direct- 
ed and Vicki Niles produced. 

John Mellencamp directed his 
new video, "Jackie Brown," pro- 
duced through Punch & Judy. 
Rich Uber edited the clip, which 
comes from Mellencamp's "Big 
Daddy" album on Mercury Rec- 
ords. 

HighTone Records' Lonesome 
Strangers lensed their "Just Can't 
Cry No More" video with director 
K.K. Barrett for Silvey /Co. Bar- 
rett shot the piece in black -and- 
white, and several scenes were 
tinted for effect. Tina Silvey pro- 
duced. 

NEW YORK 

LIMELIGHT'S ALEK KESHI- 
SHIAN directed Bobby Brown in 
"On Our Own," the video for 
"Ghostbusters II." The Manhat- 
tan -based shoot was produced by 
Ana Davidian. Keshishian and Da- 

(Continued on next page) 

Reel Of Fortune. RCA recording artists Shannon Rubicam, left, and George 
Merrill, right, recently performed two tracks from their new "Reel Of Life" album 
on CBS -TV's "The Pat Sajak Show." That's Sajak in the middle. 

lion) in 1988, thanks largely to the 
expansion of its music video reper- 
toire, which currently embraces 
more than 100 titles and will boast 
some 200 titles by year's end. 

PolyGram Music Video is also 
setting the pace in the CD video 
market, building up catalog from a 
launch figure of 100 titles in De- 
cember to a current figure of 200 
titles of all genres. 

To date, an estimated 10,000 CD- 
V players and more than 120,000 
disks have been sold in France. 

Here's The Dope. Arista act Three Times Dope is shown taping its most recent 
video, for the single "Funky Dividends," at Avanti Studios. Marc Bienstock 
produced. 

by Steven Dupler 

BIG IN JAPAN: Radio Vision International has 
scored a coup in Japan. The Los Angeles -based in- 
ternational music television program distributor has 
pacted with Japanese broadcaster NHK to provide 
music programming on a regular basis for transmis- 
sion on NHK's direct broadcast satellite service, 
NHK BS -2B. Middleman in the deal is Japanese pro- 
gramming agent Sogovision. The DBS service is 
currently available free to Japanese dish owners, 
but in August NHK plans to convert BS -2B to a pay 
channel that will be known as the Entertainment 
Channel. 

According to Radio Vision, the two major pro- 
gramming components of the deal are a package of 
24 concert -event specials dubbed "Super Concerts" 
and a production of the Amnesty International "Hu- 
man Rights Now!" 1988 concert tour. Artists includ- 
ed in the "Super Concerts" package are Elton John, 
Genesis, Lionel Ritchie, Fleetwood Mac, Bob Dy- 
lan, Barry Manilow, Billy Joel, and David Bowie. 

Another aspect of the RVI /NHK deal will see Ra- 
dio Vision acting as a programming and marketing 
consultant to the Japanese broadcast giant, "devel- 
oping and assembling packages of music -based pro- 
gramming to be licensed by Sogovision on behalf of 
NHK," says Radio Vision. 

VIDEO MAGAZINES SEEM to be the latest thing 
among those producers of highly specialized televi- 
sion programming who are fed up with the ratings 
race, recalcitrant sponsors, and the vagaries of ca- 
ble and broadcast network executives (or those who 
just can't sell their programming to television). 
We've heard about at least three different heavy 
metal video mags (some released monthly, others on 
a quarterly basis) available from various home video 
companies, and several others are available cover- 
ing comedy and underground music. 

The newest video mag we've heard about comes 
from Stuart Shapiro, one of the founding producers 
of music television pioneer "Night Flight," which 
nose -dived last year after an eight -year run on the 
USA Cable Network. Shapiro calls his eclectic cre- 
ation Impact Video Magazine, and claims it delivers 
"hard- hitting coverage of the cutting edge in music, 
news, art, and political satire . .. Best of all, it's all 
completely uncensored!" 

The 75- minute, $19.95 videocassette, hosted by ac- 
tor Alex Winter ( "Bill And Ted's Excellent Adven- 
ture"), will be released nationally by MPI Home 
Video Aug. 31. Some of the highlights of the pre- 
miere issue include concert footage of Jane's Addic- 
tion shot live in Los Angeles; a piece on under- 
ground act the Butthole Surfers; an interview with 
Public Enemy (undoubtedly due to become a collec- 
tor's item in light of recent events); and a segment 

featuring Village Voice columnist Michael Musto. 

MORE FROM THE "Where are they now ?" file: 
Speaking of "Night Flight" alumni, the remains of 
what used to be known as ATI Video (former Night 
Flight production company), has renamed itself 
Gambit Productions and pacted with heavy metal 
fanzine Hit Parader to produce the first regular 
weekly metal magazine show for broadcast televi- 
sion. 

The new program, dubbed "Heavy Metal Melt- 
down," first aired June 10, and is being carried 
throughout the summer on national indie channel 
WWOR -TV, in a 12:30 p.m. Saturday time slot. De- 
scribed by the producers as a sort of "Lifestyles Of 
The Loud And Famous," HMM features interviews 
and behind -the -scenes footage of such artists as 
Guns N' Roses, Poison, Cinderella, Great White, 
Tesla, Kingdom Come, and others. 

Curiously, WWOR has chosen to position HMM di- 
rectly against MTV's formidable "Headbanger's 
Ball," which pioneered the concept of a metal -only 
music television program and has an intensely loyal 
following. It should be interesting to check the wis- 
dom of that programming decision in the months to 
come. 

TAKEOVER: On June 26, "Dance Party USA," the 
daily youth- oriented dance show on USA Network, 
turned host duties on the show over to four of its 
regular teenage dancers. Regular host Andy Geary 
may or may not return once school starts in the fall, 
says a show representative, noting that "ratings are 
definitely up since the kids took over." 

PROMO NOTES: EMI's video promotion depart- 
ment has been highly active in recent weeks with 
some innovative schemes. First, the label joined 
with MTV in a promotion /contest that will see the 
winner receive a private Richard Marx concert for 
200 of his or her closest friends in the winner's 
hometown. The concert will take place in late July or 
early August, says EMI video promotion staffer 
Linda Ingrisano, just prior to the artist's upcoming 
tour. In another national promotion, this time with 
TBS' "Night Tracks," one winner will receive a trip 
to Sweden for two to see EMI artist Roxette per- 
form live in their homeland. The winner departs July 
21. 

XTC, the superlative British band that has perhaps 
the single most underrated and underappreciated al- 
bum currently on the charts, "Oranges And Lem- 
ons," has released the video for its new single 
"King For A Day." The track is the follow -up to 
"Mayor Of Simpleton," which held the No. 1 position 
on Billboard's modern rock tracks chart for five 
weeks. 

This understated, tightly cut, black- and -white per- 
formance clip is a real treat, particularly in light of 
the band's longstanding refusal to tour (although 
word has it this may soon be reversed). Hopefully, 
America will have had its eyes and ears open when 
the group appeared recently on NBC's "Late Night 
With David Letterman." 
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AS OF JULY 15, 1989 "IP LIST 
A SAMPLING OF PLAYLISTS AT 
NATIONAL VIDEO MUSIC OUTLETS. 

Lists do not include videos in 
recurrent or oldies rotation. 

1wIBIC THEVIY/N' 

Continuous programming 
1775 Broadway, New York, NY 10019 

YHA 
" 

Continuous programming 
1775 Broadway, New York, NY 10019 

ADDS ADDS 

Bad English, Forget Me Not 
Beastie Boys, Hey Ladies 
Debbie Gibson, No More Rhyme 
Don Henley, The End Of Innocence 

BUZZ BIN 

10,000 Maniacs, Trouble Me 
Wire, Eardrum Buzz 
XTC, King For A Day 

Edie Brickell & New Bohemians, Circle 
Van Morrison, Haven't I Told You Lately 
Bette Midler, Under The Boardwalk 
Dion, And The Night Stood Still 
The Bodeans, You Don't Get Much 
Little Feat, Rad Gumbo 
Robert Palmer, Tell Me I'm Not Dreaming 
Surface, Shower Me With Your Love 

Black Entertainment Television 

14 hours daily 
1899 9th St. NE, Washington, DC 20018 

ADDS 

FIVE STAR VIDEO 

BREAKTHROUGH 

Howard Jones, The Prisoner 

HIP CLIP 

Gloria Estefan, Don't Wanna Lose You 

Chris Isaak, Don't Make Me Dream About You 

Bonnie Raitt, Love Letter 
Soul II Soul, Keep On Movin' 
Andreas Vollenweider, Dancing With The Lion 

Tone Loc, I Got It Goin' On 
Lisa Lisa & Cult Jam, Just Git It Together 
Atlantic Starr, My Sugar 
Kid -N -Play, Too Hype 
Perri, Feels So Good 
Gloria Estefan, Don't Wanna Lose You 

Phoebe Snow, Something Real 

Stevie B., In My Eyes 
Stezo, It's My Turn 

HEAVY 

King Swamp, Is This Love HEAVY 

SNEAK PREVIEW 

Bon Jovi, Lay Your Hands On Me 
Jody Watley W /Eric B., Friends 
White Lion, Little Fighter 

HEAVY 

Paula Abdul, Forever Your Girl 
Bobby Brown, On Our Own 
The Cult, Fire Woman 
The Doobie Brothers, The Doctor 
Fine Young Cannibals, Good Thing 
Peter Gabriel, In Your Eyes 
Great White, Once Bitten Twice Shy 
Madonna, Express Yourself 
Martika, Toy Soldiers 
Richard Marx, Satisfied 
Milli Vanilli, Baby Don't Forget My Number 
Stevie Nicks, Rooms On Fire 
Tom Petty, I Won't Back Down 
Van Morrison, Haven't I Told You Lately 
Warrant, Down Boys 
Winger, Headed For A Heartbreak 

The Doobie Brothers, The Doctor 
Firetown, The Good Life 
Grayson Hugh, Talk It Over 
Love & Rockets, So Alive 
Madonna, Express Yourself 
Paul McCartney, My Brave Face 

John Cougar Mellencamp, Jackie Brown 
Stevie Nicks, Rooms On Fire 
Rozette, Dressed For Success 
Simply Red, If You Don't Know Me By Now 
Rod Stewart, Crazy About Her 
Donna Summer, This Time I Know It's For Real 

Chuckii Booker, Turned Away 
Soul II Soul, Keep On Movin' 
Surface, Shower Me With Your Love 
Levert, Gotta Get The Money 
Bobby Brown, On Our Own 
Vesta, Congratulations 
Vanessa Williams, Darlin' I 

The Jacksons, Nothin' (That Compares 2 U) 

Prince, Batdance 
Stephanie Mills, Something In The Way You Make Me 
Heavy D & the Boyz, We Got Our Own Thang 
New Edition, N.E. Heartbreak 

MEDIUM 
MEDIUM 

ACTIVE 

Anderson, Bruford, Wakeman & Howe, Brother Of 
The Cure, Fascination Street 
Exposé, What You Don't Know 
Indigo Girls, Closer To Fine 

L.L. Cool J, I'm That Type Of Guy 
Living Colour, Open Letter (To A Landlord) 
Love & Rockets, So Alive 
Paul McCartney, My Brave Face 

John Cougar Mellencamp, Jackie Brown 
Prince, Batdance 
R.E.M., Pop Song '89 
Rozette, Dressed For Success 
Simply Red, If You Don't Know Me By Now 
Skid Row, 18 And Life 
Pete Townshend, A Friend Is A Friend 

10,000 Maniacs, Trouble Me 
Bee Gees, One 
Michael Bolton, Soul Provider 
Tim Finn, How'm I Gonna Sleep 
Julia Fordham, Comfort Of Strangers 
Jeff Healey Band, Angel Eyes 
Indigo Girls, Closer To Fine 
Jerry Lee Lewis, Great Balls Of Fire 
Donny Osmond, Sacred Emotion 
Chris Rea, On The Beach 
Swing Out Sister, Waiting Game 
Various Artists, Greenpeace Music Video 

Five 1/2 -hour shows weekly 
1000 Laurel Oak, Voorhees, NJ 08043 

Karyn White, Secret Rendezvous 
James Ingram, It's Real 
The System, Midnight Special 
Al Green, As Long As We're Together 
10dB, Second That Emotion 
Dino, I Like It 
Diana Ross, Workin' Overtime 
Kool Moe Dee, They Want Money 
Guy, Spend The Night 
Sharon Bryant, Let Go 
David Peaston, Two Wrongs Don't Make It Right 
Gladys Knight, Licence To Kill 
Public Enemy, Fight The Power 
Young M.C., Bust A Move 

CURRENT 

MEDIUM 

Adrian Belew, Oh Daddy! 
The Call, Let The Day Begin 
De La Soul, Me Myself And I 

The Fabulous Thunderbirds, Knock Yourself Out 
The Jacksons, Nothin' (That Compares 2 U) 

Public Image Ltd., Disappointed 
Queensryche, I Don't Believe In Love 
Real Life, Send Me An Angel '89 
Billy Squirer, Don't Say You Love Me 

Stage Dolls, Love Cries 
Henry Lee Summer, Hey Baby 
Tin Machine, Under The God 
U2, All I Want Is You 

BREAKOUTS 

Badlands, Dreams In The Dark 
Dangerous Toys, Teasin' Pleas'n 
Dead Or Alive, Come Home With Me Baby 
The Godfathers, She Gives Me Love 
Bob Mould, See A Little Light 
Pixies, Here Comes Your Man 
Tangier, On The Line 
Texas, I Don't Want A Lover 
Stevie Ray Vaughan /Double Trouble, Crossfire 
Karyn White, Secret Rendezvous 

New Model Army, Green And Grey 
Concrete Blonde, God Is A Bullet 
Tin Machine, Under The God 
Public Image Ltd., Disappointed 
The Tragically Hip, Small Town Bringdown 
Stevie Ray Vaughan /Double Trouble, Crossfire 
The Fabulous Thunderbirds, Knock Yourself Out 
Tom Petty, I Won't Back Down 
Living In A Box, Blow The House Down 
Wire, Eardrum Buzz 
Real Life, Send Me An Angel '89 
Boris Grebenshikov, Radio Silence 
Sa -Fire, Gonna Make It 
D'Atra Hicks, Sweet Talk 
Cyndi Lauper, I Drove All Night 
Cameo, Pretty Girls 
Prince, Batdance 
John Eddie, Swear 
Michael Bolton, Soul Provider 
Van Morrison, Haven't I Told You Lately 
Donny Osmond, Sacred Emotion 
Johnny Diesel & the Injectors, Don't Need Love 

10 hours daily 
1000 Louisiana Ave., Houston, TX 77002 

ADDS 

Robert Palmer, Tell Me I'm Not Dreaming 
Gloria Estefan, Don't Wanna Lose You 

Debbie Gibson, No More Rhyme 

POWER 

()TNN 
The Nashville Network 

13 Hours Weekly 
2806 Opryland Dr., Nashville, TN 37214 

14 hours weekly 
6311 Romaine St., Los Angeles, CA 90038 

Martika, Toy Soldiers 
Madonna, Express Yourself 
Milli Vanilli, Baby Don't Forget My Number 
Exposé, What You Don't Know 
The Doobie Brothers, The Doctor 
Warrant, Down Boys 
Fine Young Cannibals, Good Thing 
Simply Red, If You Don't Know Me By Now 
Donna Summer, This Time I Know It's For Real 

Richard Marx, Satisfied 
Prince, Batdance 
Dino, I Like It 

Neneh Cherry, Buffalo Stance 
New Kids On The Block, l'Il Be Loving You (Forever) 

ADDS 

CURRENT 

Southern Pacific, Any Way The Wind Blows 
Larry Boone, Fool's Paradise 
Clint Black, Killin' Time 
Billy Joe Royal, Love Has No Right 
Shelby Lynne, The Hurtin' Side 
Tracker, Cripple Cowboy 
Reba McEntire, Cathy's Clown 
New Grass Revival, Callin' Baton Rouge 
Lacy J. Dalton, I'm A Survivor 
Lyle Lovett, Nobody Knows Me 
Shenandoah, Sunday In The South 
Josh Logan, Somebody Paints The Wall 
Take 6, Spread Love 
Jason D. Williams, Tore Up Over You 
Becky Hobbs, Do You Feel The Same Way Too 
Highway 101, Honky Tonk Heart 
Kenny Rogers, Planet Texas 
Lee Greenwood, Home To Alaska 
Young M.C., Bust A Move 
John Conlee, Fellow Travelers 

Skid Row, 18 And Life 
Stacey Q, Give You All My Love 
Billy Squire, Don't Say You Love Me 
Living In A Box, Blow The House Down 
Warrant, Heaven 
Robert Palmer, Tell Me I'm Not Dreaming 
Gloria Estefan, Don't Wanna Lose You 

Danger Danger, Naughty Naughty 
Heavy D & the Boyz, We Got Our Own Thang 
Bobby Brown, On Our Own 
Saraya, Love Has Taken Its Toll 
John Cougar Mellencamp, Jackie Brown 

Csray7K..m 7elereAteo 

Continuous programming 
704 18th Ave. South, Nashville, TN 37203 

HEAVY 

HEAVY 

Milli Vanilli, Baby Don't Forget My Number 
Exposé, What You Don't Know 
The Doobie Brothers, The Doctor 
Great White, Once Bitten Twice Shy 
Martika, Toy Soldiers 
Simply Red, If You Don't Know Me By Now 
Natalie Cole, Miss You Like Crazy 
Cyndi Lauper, I Drove All Night 
Fine Young Cannibals, Good Thing 
Tom Petty, I Won't Back Down 
Love & Rockets, So Alive 
Madonna, Express Yourself 
Prince, Batdance 

Billy Joe Royal, Love Has No Right 
Keith Whitley, I'm No Stranger To The Rain 
Dolly Parton, Why'd You Come In Here Lookin' Like 
Shenandoah, Sunday In The South 
Clint Black, Killin' Time 
Kenny Rogers, Planet Texas 
Michael Martin Murphey, Never Givin' Up On Love 

The Wagoneers, Sit A Little Closer 
Reba McEntire, Cathy's Clown 
Randy Travis, Promises 
Lorrie Morgan, Dear Me 
Oak Ridge Boys, Beyond Those Years 
New Grass Revival, Callin' Baton Rouge 
Clint Black, A Better Man 
Kathy Mattea, Come From The Heart 
Nitty Gritty Dirt Band, Will The Circle Be Unbroken 
Ronnie Milsap, Houston Solution 
Highway 101, Honky Tonk Heart 
Southern Pacific, Any Way The Wind Blows 
The Shooters, If I Ever Go Crazy 

Music VIDEO 

NEW VIDEOCLIPS 

This weekly listing of new video - 
clips generally available for pro- 
gramming and /or promotional 
purposes includes artist, title, 
album (where applicable), label, 
producer /production house, and 
director. Please send informa- 
tion to Billboard, New Video - 
clips, 1515 Broadway, New York, 
N.Y. 10036. 

MICHAEL BOLTON 
Soul Provider 
Soul Provider /Columbia 
Lyn Healy /Vivid Productions 
Neil Abramson 

THE DARLING BUDS 
Let's Go Round There 
Pop Said ... /Columbia 
Juliet Naylor 
Philip Vile 

JOHN EDDIE 
Swear 
The Hard Cold Truth /Columbia 
Michael Owen /A&R Group 
Michael Haussman 

DEBBIE GIBSON 
No More Rhyme 
Electric Youth /Atlantic 
Paul Flattery/FYI 
Jim Yukich. Debbie Gibson 

BORIS GREBENSHIKOV 
Radio Silence 
Radio Silence /Columbia 
Michael Owen /DNA 
Willie Smax 

I.O.T. 
Toozday 
Hunsar 
Dwayne Coles. Martha S. Soto /U- Productions 
Dwayne Coles 

KIX 
Don't Close Your Eyes 
Blow My Fuse /Atlantic 
Craig Fanning /Mark Freedman Productions Inc. 

Mark Reyzka 

JULIAN LENNON 
You're The One 
Mr. Jordan /Atlantic 
Lyn Healy /Vivid Productions 
Drew Carolav 

LITTLE RIVER BAND 
Listen To Your Heart 
MCA 
Chip Miller, Pat Sawyer 
Bill Fishman 

L.L. COOL J 

I'm That Type Of Guy 
Walking With A Panther /Columbia /Det Jam 

John Diaz. Amy Raskin /Calhoun Productions 
Scott Kalvert 

NOISEWORKS 
Simple Man 
Touch /Columbia 
Louise Lanceley 
Paul Elliot 

THE PASADENAS 
Riding On A Train (Remix) 
To Whom It May Concern /Columbia 
Bsa Gaz 
Bsa Boyz 

STACEY Q 

Give You All My Love 
Nights Like This/ Atlantic 
Tina Silvey /Silvey u Co 
Jane Simpson 

SWEET SENSATION 
Hooked On You 
Take It While It's Hot /Atco 
Jon Small /Picture Vision 
Jon Small 

WHITE LION 
Little Fighter 
Big Game /Atlantic 
Vicki Niles /Planet Pictures 
Jim Shea 

ALYSON WILLIAMS 
My Love Is So Raw 
Raw /Columbia /Del Jam 
Marcelo Anciano 
Toby Courlander 

VIDEO TRACK 
(Continued from preceding page) 

vidian also directed and produced 
the Run -D.M.C. clip set to pro- 
mote the movie. 

Meanwhile, Limelight's S.A. 
Baron directed Aretha Franklin's 
"Gimme Your Love," a tune she 
recorded with James Brown for 
her Arista release, "Through The 
Storm." Maurice Depaus pro- 
duced. 

Nick Morris directed the new 
Warrant clip, "Heaven," lensed in 
New York's Empire Stage, as well 
as the Sandstone Amphitheatre in 
Kansas City, Mo. Fiona O'Ma- 
honey produced and Romeo Tir- 
one was director of photography. 

OTHER CITIES 

STUDIO PRODUCTIONS' JIM 
MAY directed country artist J.C. 

Crowley's video, "Beneath The 
Texas Moon," a performance clip 
intercut with scenes from the 
Clint Eastwood film "Pink Cadil- 
lac." Phran Schwartz produced 
the piece, which is the title track 
from Crowley's album on RCA. 

May also directed Becky Hobbs 
in "Do You Feel The Same Way 
Too" from her RCA release, "All 
Keyed Up." The Goodletsville, 
Tenn., shoot was produced by 
Mary Mattthews. 

Production companies and post - 
production facilities are welcome 
to submit information on cur- 
rent projects. Please send materi- 
al to Deborah Russell, Video 
Track, Billboard, 9107 Wilshire 
Blvd., Beverly Hills, Calif. 90210. 

BIUROIwO PUBUCITIONS, INC. 

RETAILERS 
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TOP LATIN ALBUMSrM 

I-. 

o I Compiled from a national sample of retail store 
La 
W á Z and one -stop sales reports. 
3 vi a 
o y 3 ,c 
-. cv 3 ARTIST TITLE LABEL 8. NUMBER /DISTRIBUTING LABEL 

1 3 7 JULIO IGLESIAS RAICES CBS 80123 

2 1 65 ISABEL PANTOJA DESDE ANDALUCIA RCA 6956 

3 2 7 JOSE LUIS RODRIGUEZ TENGO DERECHO A SER FELIZ POLYGRAM 
838351.4 

4 11 11 LUIS MIGUEL EN BUSCA DE UNA MUJER WEA LATINA 56119 /WEA 

5 10 3 RUMBA TRES RUMBAMANIA TH- RODVEN2621 

6 5 45 ROBERTO CARLOS ROBERTO CARLOS 88 CBS 80002 

7 9 27 CHAYANNE CHAYANNE cm 80051 

8 6 19 VIKKI CARR ESOS HOMBRES CBS 80057 

9 4 63 BRAULIO CON TODOS LOS SENTIDOS ces 10534 

10 8 15 JOSE JOSE QUE ES EL AMOR ARIOLA 9666.4 

11 15 35 ROCIO DURCAL COMO TU MUJER ARIOLA 8574 

o12 7 25 RICARDO MONTANER RICARDO MONTANER TH- RODVEN 2538 

d 13 14 27 GIPSY KINGS GIPSY KINGS ELEKTRA 60845 

14 13 23 ANA GABRIEL TIERRA DE NADIE cos nose 
15 16 27 EDNITA NASARIO FUERZA DE GRAVEDAD FONOVISA 8811 

16 12 45 YOLANDITA MONJE VIVENCIAS CBS 10552 

17 19 3 ANGELA CARRASCO SUS 15 GRANDES EXITOS GLOBO 9733 -1 

18 18 3 ROCIO JURADO PUNTO DE PARTIDA CAPITOL -EMI LATIN 42011 /CAPITOL 

19 17 75 LOS BUKIS SI ME RECUERDAS LASER 3044 /FONOVISA 

20 21 5 FRANCO DE VITA AL NORTE DEL SUR CBS 80093 

21 - 1 ENMANUEL QUISIERA CBSao12a 

22 - 1 YOLANDA DEL RIO LOS GRANDES 12 EXITOS GLOBO 9767 

23 - 1 VICENTE FERNANDEZ POR TU MALDITO AMOR CBS 80127 

24 - 29 LOS BUKIS ME VOLVI A ACORDAR DE TI LASER 3025 / FONOVISA 

25 24 21 JOSE FELICIANO LOS 15 ESPECIALES DE JOSE FELICIANO GLOSO 
8671 

1 1 5 EL GRAN COMBO AMAME COMBO 2060 

2 2 53 LUIS ENRIQUE AMOR Y ALEGRIA ces 10546 

3 3 27 EDDIE SANTIAGO INVASION DE LA PRIVACIDAD TH- RODVEN 2575 

4 5 15 WILLIE COLON TOP SECRET FANIA 655 

5 6 13 VARIOS ARTISTAS SALSA EN LA CALLE 8 TH- RODVEN 2605 

6 7 9 WILLIE GONZALES SIN COMPARACION SONOTONE 1104 

Q 7 4 63 LALO RODRIGUEZ UN NUEVO DESPERTAR TH- RODVEN 2517 

8 17 5 DAVID PABON ES DE VERDAD TH- RODVEN 2620 J 9 8 33 LA PATRULLA 15 SOLO SE QUE FUE EN MARZO TTH 010 

IIIIC 10 10 15 LAS CHICAS DEL CAN CARIBE SONOTONE 1422 

--- 11 9 19 TONY VEGA YO NO ME QUEDO RMM 1677 

Q 12 15 5 THE REBELS BANANA KUBANEY 20018 

V 13 23 9 BOBBY VALENTIN BOBBY VALENTIN BRONCO 153 

d 14 16 27 TOMMY OLIVENCIA EL JEQUE TH- RODVEN 2577 

e 15 12 19 VITIN RUIZ SEDUCEME COMBO 2058 

W 16 18 5 LA COCO BAND COCO BAND KUBANEY 20011 

I` 17 11 27 JOHNNY Y RAY SALSA CON CLASE POLYGRAM LATINO 836647/POLYGRAM 

18 14 33 HANSEL Y RAUL BLANCO Y NEGRO ces soots 
19 - 7 LAS NENAS DE RINGO Y JOSSIE CHIQUILLO MALCRIADO TTH 1930 

20 25 51 FRANKIE RUIZ EN VIVO Y A TODO COLOR TH- RODVEN 2531 

21 - 29 CELIA CRUZ /RAY BARRETTO RITMO EN EL CORAZON FANIA 651/ 
SONIDO 

22 19 17 LOS HERMANOS ROSARIO OTRA VEZ KAREN 118 

23 22 3 CONJUNTO CLASICO MAS QUE NUNCA LMR 817 

24 20 39 RUBEN BLADES ANTECEDENTES ELEKTRA 60795 

25 13 39 GILBERTO SANTARROSA AMOR Y SALSA CoMBo 2053 

1 1 21 LOS TIGRES DEL NORTE LOS CORRIDOS PROHIBIDOS FONOVISA 8815 

2 3 33 LOS YONICS SIEMPRE TE AMARE FONOVISA 8809 

3 2 35 BRONCO UN GOLPE MAS FONOVISA 8808 

4 8 15 RAMON AYALA LA RAMA DEL MEZQUITE FREDDIE 1461 

5 5 37 LOS CAMINANTES INCONTENIBLES ROMANTICOS LUNA 1173 

6 7 35 LITTLE JOE AUNQUE PASEN LOS ANOS ces 80004 

z 7 6 23 GRUPO MAZZ STRAIGHT FROM THE HEART cas Boo to 4 8 4 29 JOAN SEBASTIAN MASCARADA MUSART 6024 

V 9 9 23 LA MAFIA EXPLOSIVO CBS 80072 

¡< 10 13 3 FITO OLIVARES LA NEGRA CATALINA GIL 2031 

I11 10 9 LATIN BREED BREAKING THE RULES ces 80094 

12 11 31 ANTONIO AGUILAR CON BANDA MUSART 2021 

Q 
13 12 5 LA MIGRA CON BANDA MAR 222 

14 15 9 EXCELENCIA NI POR MIL PUNADOS DE ORO cas solos 

o 15 19 15 CIELO AZUL SI TUS CELOS WEA LATINA 55163 /WEA 

- 16 14 17 VICENTE FERNANDEZ LO MEJOR DE LA BARAJA cssaoo56 
17 17 49 JOAN SEBASTIAN CON TAMBORA MUSART 90014 

ix 18 - 1 GRUPO LA SOMBRA GABINO FREDDIE FRC1467 

19 16 81 LINDA RONSTADT CANCIONES DE MI PADRE ELEKTRA 60765 

20 - 1 RAM HERRERA OUT LAW CBS80122 

21 22 5 DAVID MARES ON THE MOVE CBS 884 

22 25 3 ELISEO ROBLES SI VOLVIERA RAMEX 1221 

23 - 1 YOLANDA DEL RIO TE VOY A ESPERAR FONOVISA 8812 

24 18 27 VARIOS ARTISTAS 15 IDOLOS SUPERPOPULARES FONOVISA 8813 

25 20 35 GRUPO PEGASO ADOLESCENTE Y BONITA REMO 1019 

(CD) Compact disk available. Recording Industry Assn. Of America (RIAA) certification for sales of 
500,000 units. RIAA certification for sales of 1 million units. 

by Carlos Agudelo 

I VOY A PERDERTE" and "Oye Mi Canto," the 
latter a salsa tune, are the two singles in Spanish being 
released from the album "Cuts Both Ways" (Epic) by 
Gloria Estefan & Miami Sound Machine. The parade 
of releases for July also includes, on the tropical side 
from CBS, the new album by Hansel, now without 
Raul, purposefully titled "Solo "; a new album by Colom- 
bian vallenatero Diomedes Diaz; and one by Kaki Var- 
gas, Sergio Vargas' brother, "Y E' Kaki." Upcoming 
pop releases are by Juan Ramón, Patsy, and Angélica 
Vale. Rock in Spanish will be represented by a Charlie 
Garda album, "Como Conseguir Chicas," and one by 
Hombres G, "Voy A Pasármelo Bien." 

BMG is releasing a pop -rock album by Argentinian 
musician Alejandro Lerner, titled "Canciones." The 
company is also putting out a number of catalog CDs in 
its medium and budget lines, among them more re-re-re- 
releases of Juan Gabriel vocals and /or music. The 
Globo group, distributed by BMG, is releasing compila- 
tions by Marco Antonio Muñiz, Rocio Jurado, "12 
Buenísimas, Lo Mejor En Salsa," and an anthology of 
Mexican oldies called "Voces De Oro." 

Capitol /EMI Latin is putting most of its July chips on 
Pablo Ruiz, the 14-year-old singer from Argentina who 
has become a favorite there and in Mexico with the al- 
bum "Un Angel." It will also release the second album 
by Max Torres, "Aprenderé," which will debut soon in 
Puerto Rico. There will also be compilations by Yuri and 
Proyecto M, and a merengue album, "Los Potros Del 
Caballo," with René Salas y Johnny Vargas, produced 
by none other than Johnny Ventura. 

The July schedule of PolyGram Latino includes 
"Alma Fuerte," a remarkable album by Alberto Cortéz, 

who has put music to the poems of Pedro Bonifacio Pa- 
lacios. There will also be a new Verónica Castro album, 
"Mama Mia," and "Los Grandes Exitos Latinos de Con- 
nie Francis," a compilation. 

WEA Latina is releasing the long -awaited new album 
by Puerto Rican pop- rocker Wilkins, "L.A. New York," 
with the L.A. part being produced by Michael Sembello 
and the New York one by Carlos Alomar. In the meren- 
gue field, the label is betting on Shantelle, a trio of fe- 
male Puerto Ricans, and their "Merengue Con Un 
Toque De Clase" album. On the regional Mexican front, 
WEA is releasing " Siempre Juntos," by the group Cielo 
Azul. Also coming up is the second single, "Una Prueba 
De Amor," from the album of the same name by 18- 
year -old L.A. singer Susy Gonzalez. 

Two biggies by Fonovisa: "Y Para Siempre," an al- 
bum by Los Bukis, triple winner of the Lo Nuestro Lat- 

Gloria Estefan leads a host 
of hot new releases in July 

in Music Awards, due out the second week of July. Also 
an album by Bronco - another Lo Nuestro nominee -as 
yet untitled, due to ship in the last half of the month. 

In the tropical arena, TH- Rodven is coming out in July 
with a 65th anniversary album by La Sonora Matan- 
cera, with 12 of the orchestra's best original songs re- 
mastered digitally. Meanwhile, the company is releasing 
titles from the older, more valuable Panart, Seeco, West 
Side Latino, and its own catalogs on CD. 

The July lineup for Sonotone includes mostly tropical 
releases. "12 Exitos Musicales," a compilation, and "Fi- 
esta Soca," are loaded with Caribbean -West Indian mu- 
sic. Albums by Colombian musicians Fruko Y Sus Te- 
sos and another by Los Embajadores Vallenatos com- 
plement the release schedule. In the tropical fold are the 
last Ray Barretto album, "Irresistible," almost ready, 
and the new Orquesta Inmensidad album, "De Aqui A 
La Eternidad." Meanwhile, Combo Records is releasing 
three merengue albums -Nelson Cordero, Bonny Ce- 
peda and Chamaco Rivera. 

KEEPING 

SCORE 
by Is Horowitz 

This week's column was written by Susan Elliott. 

VAN CLIBURN appears to be on a roll, following his 
successful return to the concert stage June 19 with 
the Philadelphia Orchestra in Philly's Mann Music 
Center. After 11 years away from the public eye, his 
performances of the Liszt and Tchaikovsky first con- 
certos sounded vital and well- turned. He took the 
same repertoire with him to Moscow, departing on 
June 28 for his first appearances there since 1972. 

Cliburn's July 2 performance was a benefit for the 
Cultural Foundation of the U.S.S.R.; on July 3, he 
played at the Moscow Conservatory's Bolshoi Hall. 
Dmitri Kitaienko conducted the Moscow Philharmon- 
ic. As to recording plans, longtime Cliburn producer 
Jack Pfeiffer -who this year celebrates his 40th anni- 
versary with RCA (now BMG Classics) -says the pia- 
nist is noncommittal, though the label is ready and 
willing. Pfeiffer sat in on the recording of the Phila- 
delphia concert, which, pending Cliburn's approval, 
will be broadcast on Chicago's WFMT. 

The pianist's next scheduled appearance stateside is 
September 8 at the opening of the Morton H. Meyer- 
son Symphony Center in Dallas. Eduardo Mata con- 
ducts the Dallas Symphony in -no surprise -the 
Tchaikovsky First Concerto. 

The fall lineup on MCA Classics includes a concert 
recording of Cole Porter's "Nymph Errant," with Kay 
Ballard, Maureen McGovern, Alexis Smith, and Lar- 
ry Kert. Don Pippin conducts the performance, re- 
corded at London's Drury Lane Theatre in May. Rob- 
ert Sher produces. MCA will also release its first mu- 
sic appreciation cassettes, tentatively titled "Classics 

101." Midpriced recordings include 20 minutes of nar- 
ration /demonstration by former label head Thomas 
Z. Shepard, followed by the complete work. The first 
titles, which use recent IMP recordings, are "The 
Four Seasons," Tchaikovsky's "Pathetique," and the 
Beethoven "Emperor" Concerto. 

Scheduled on the Gold Line is Volume 6 of the Sego- 
via series, Is Horowitz producing. Disc is devoted to 
works by Manuel Ponce. Horowitz also produced a 
1971 recording with Duke Ellington and the Cincinnati 
Symphony that is slated for reissue in September. 
Eric Kunzel conducts. Pieces include "Harlem," 
"New World 'A Coming," and "The Golden Broom 
And The Green Apple." Next month, Melodia /MCA 
Classics will release Barry Douglas' prize- winning 
performance of Brahms' Concerto No. 1, recorded at 
the 1986 Tchaikovsky Competition. 

Van Cliburn is back in the 
public eye after 11 years 

WQXR has moved from its headquarters from the 
New York Times (its parent company) Building to the 
Barnes & Noble Building, at 122 Fifth Avenue, New 
York. The new space, which is considerably larger 
than the old, includes a 500- square -foot performance 
studio served by two control rooms; a 400 - square -foot 
master control room, which is adjoined by the news- 
room; and a control room exclusively for AM broad- 
casts. The station, whose recording collection includes 
75,000 LPs and 4,000 CDs, is the country's oldest clas- 
sical music commercial broadcaster. 

PASSING NOTES: Michael Riggs, former editor of 
the now -defunct High Fidelity, has been named editor 
at large at Stereo Review. Bill Livingstone also holds 
that position at SR; Louise Boundas remains editor in 
chief ... The Andrew W. Mellon Foundation will sup- 
port a new program for U.S. period- instrument or- 
chestras with a grant of $600,000. Early Music Ameri- 
ca will administer the funds. 
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JOSE JOSE 

Congratulations For Your Award At 
PREMIO LO NUESTRO A LA MUSICA LATINA: 1989 

Best Male Artist Of The Year 

BMG 
mola 
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Anne's Fans. Songwriter and founding member of Art Of Noise Anne Dudley 
celebrate her signing to SBK Records. Shown, from left, are Peter Reichardt, 
EMI Music Publishing /SBK Songs chief; Dudley; Sally Perryman, creative 
director, EMI Music Publishing; and Dai Davies, Dudley's manager. 

Argentina Moving Toward 
Broadcast Privatization 
BY PAUL KLEINMAN 

BUENOS AIRES, Argentina First 
steps toward the privatization of Ar- 
gentina's state radio and television 
networks are being taken by the fed- 
eral government here. 

Jose Gabriel Dumon, minister of 
education and justice, has announced 
that the Argentine Congress will 
soon receive a bill that forms a com- 
mission to take immediate steps to 
set up a privatization schedule. 

This initiative also cuts out article 
45 of the Argentinian Broadcasting 
Law, which restricts the participation 
of owners of print media companies 
from being involved in radio /TV ac- 
tivities. 

Dumon said the commission will be 
formed by six persons nominated by 
Congress and four named by the na- 
tional executive. He said, "The corn - 
mission will have just 60 days to pre- 
sent a full program for privatization 
and then, working with COMFER 

[the federal broadcasting commis- 
sion], it will have to produce a fully 
timed schedule." 

However, as the planned modifica- 
tion extends only to article 45, some 
restrictions on foreign ownership of 
broadcasting media in Argentina will 
be maintained for the forseeable fu- 
ture. 

It is emphasized that the plan ex- 
tends to all broadcast media owned 
by the state with the exception of 
ATC (the public television system) 
and Radio Nacional (the public radio 
network), as well as stations in the ar- 
eas known as "frontier zones," locat- 
ed on the borders between Argentina 
and its neighbors. 

The minister claims there is full 
agreement with the main opposition 
party (the Justicialist group) on the 
privatization policy and that the full 
process will be completed during the 
upcoming Justicialist administration, 
which won May's presidential cam- 
paign here. 

Ausmusic Center Opens 
Will Help Australian Performers 

BY KATHERINE TULICH 

MELBOURNE, Australia Austra- 
lian prime minister Bob Hawke has 
officially opened the Ausmusic Train- 
ing Centre here, the headquarters of 
Ausmusic, a joint venture between 
the federal government and the mu- 
sic industry. 

Ausmusic is a nonprofit corpora- 
tion set up to provide support for 
young Australian performers and 
others involved in music to enable 
them to develop their talent and 
skills. 

The music industry, employing 
more than 60,000 people and with an 
estimated annual gross of about $1 
billion, will receive substantial back- 
ing for continued growth, particular- 
ly in the light of global success by 
such acts as INXS and Kylie Mino- 
gue. 

"This is an important joint ven- 
ture," says Hawke. "Many Austra- 
lian artists have met the challenge of 
succeeding in the hard schools of the 
European and American music indus- 
tries without looking to the govern- 
ment for support. 

"But with the creation of Ausmu- 
sic, we're ensuring that the educa- 

tional and training opportunities ex- 
ist for young people to get involved in 
all aspects of production and perfor- 
mance." 

Ausmusic has received about 
$460,000 in direct assistance from the 
government and will be getting 15% 
of the new royalty that will be levied 
on blank audiotapes here to compen- 
sate for home copying. This will add 
an extra $230,000 -$300,000 annually, 
but is unlikely to come into effect be- 
fore 1991. 

Hawke said the government, fully 
committed to the success of Ausmu- 
sic, had approved other music indus- 
try funding, including $25,000 for a 
career handbook and $200,000 to es- 
tablish initiatives to upgrade the 
skills of people already in the indus- 
try. 

He said: "Contemporary music in 
Australia is an industry of world 
class. We have performers of interna- 
tional caliber and need as many oth- 
ers as possible to follow in their foot- 
steps." 

Ausmusic executive director Peter 
Steadman says there has, until now, 
been "no real backup to sustain in- 
dustry growth. Expertise has, in the 

(Continued on next page) 

IFPI Aims To Halt Flow Of Illicit Compact Disks 

In Singapore , An Attack 
BY CHRISTIE LEO 

SINGAPORE IFPI officials in this 
territory have made it a priority to in- 
vestigate compact disk piracy here. It 
has grown to "menace" level, they 
assert, and accounts for around 10% 
of domestic CD sales. 

Says Giouw Jin Chian, IFPI deputy 
regional director for Southeast Asia: 
"We have a somewhat unique situa- 
tion over compact disk piracy in that 
it affects mainly works that were 
originally released 20 years ago. 

"Some countries, like Holland and 
Japan, offer copyright protection for 
sound recordings for only 20 years. 
This means that an artist who record- 
ed 20 or more years ago can now be 
released on private labels in those 
countries." 

Giouw adds that although these 
CD reissues are legal in the country 
of manufacture, where copyright 
protection does not extend beyond 20 
years, they are considered pirated 
works in Singapore, where protection 

Trade Group 

Defends India's 

Copyright Action 
BY JERRY D'SOUZA 

BOMBAY, India The Indian Phono- 
graphic Industry is angered by 
the report of the International Intel- 
lectual Property Alliance, which has 
placed India on its list of nations "of- 
fending" world copyright regula- 
tions. 

The trade group insists there are 
several factors that must be taken 
into account before the situation can 
be seen clearly. 

The IPI believes there should be a 
universal level of protection for 
sound recordings. Since there is no 
universal standard, those countries 
with a longer span of protection 
stand to lose most. 

In order to protect their rights, 
says IPI, these differing conditions 
should be discussed through the Gen- 
eral Agreement on Tariffs and Trade 
and then brought to a uniform level. 

In April, the Indian government 
agreed to let the theft of intellectual 
property come under the purview of 
GATT, where the views of member 
countries could be taken into account 
and a consensus could be formed. 

Says IPI secretary S. Shidore, "If 
this is done,. India will clearly gain. 
Not only is Indian music pirated 
abroad but we are losing on copy- 
right protection as well." 

He adds that all countries should 
become signatories to the Berne and 
Rome Conventions to achieve global 
parity and fairness in copyright pro- 
tection. 

India is on the verge of signing the 
Rome Convention. The IPI is in favor 
of India joining and has strongly lob- 
bied the government in recent 
months toward this end. 

Under the judicial system prevail- 
ing in India, the copyright of sound 
recordings can be protected only if 

(Continued on next page) 

is guaranteed for up to 50 years. 
Local sales reports indicate that 

CD consumers, who are mainly over 
30, favor recordings by such perenni- 
al '50s and '60s acts as Elvis Presley, 
Nat King Cole, Frank Sinatra, the 
Beatles, and Cliff Richard. 

Demand for works by these artists 
and other well -known '60s acts has 
encouraged CD pressing plants in 
Holland and Japan to release them on 
private labels. 

On most of these pirated CDs, mas- 
ter tapes are not used in the produc- 
tion, and sound quality is inferior. 

Statistics released by the music in- 
dustry here reveal that CD sales 
topped the $9.75 million mark last 
year, up 20% from 1987. CD sales ac- 
counted for approximately 30% of 
music sales last year. 

Officials estimate that as many as 
15,000 pirated CDs are brought into 
Singapore every month. They sell at 
the local equivalent of $9 -$12. 

To date, IFPI has identified more 
than a dozen pirate CD labels, includ- 
ing Entertainers, Viva, Giants of 

On Pirates 
Jazz, Deja Vu, and Darts. 

"We'll be sending out letters soon 
warning retailers to stop importing 
pirated CDs. We hope this will be suf- 
ficient to encourage them to dispose 
of their stocks." 

But he adds that IFPI plans to give 
retailers a grace period because some 
of them "are likely to plead igno- 
rance." 

He says he is confident the pirated 
CDs will be off the racks in the next 
few months. IFPI, however, plans to 
start legal action against any dealer 
who persists in importing illicit soft- 
ware after mid -July. 

A random check of the major rec- 
ord companies here shows that al- 
though deep-catalog releases on CD 
sell reasonably well, price is an im- 
portant consideration. 

"Most of our catalog releases are 
in the midprice range," says the A &R 
manager of one company, "so we are 
not so badly affected. But if the prob- 
lem did continue, it would prove detri- 
mental to our business in the long 
run." 

Black Velvet Band Serves 
Up Single; Album On Way 

BLACK VELVET MAGIC: Irish 
Gaelic country act Black Velvet 
Band, signed to Mother Records in 
Ireland and the U.K. and inked to a 
deal with Elektra Records in the 
U.S., has released its first single, 
"Old Man Stone," and is recording 
its first album with Pete Anderson 
of Dwight Yoakam and Michelle 
Shocked production credits. 

The band, led by singer /song- 
writer Kieran Kennedy, made its 
U.K. debut last year when it sup- 
ported Hot- 
house Flowers 
on their tour, 
and has just 
completed sev- 
eral London - 
based gigs as 
headliners. 
"Old Man 
Stone" has already been a top 20 hit 
in the group's home country. 

SUMMER NIGHTS: CBS signing 
the Darling Buds are back with a 
new single, "You've Got To 
Choose," and have late- summer 
dates lined up, while North of En- 
gland thrash band Slammer sup- 
ports its debut album, "The Work 
Of Idle Hands," with a U.K. tour 
... New wave and punk veterans 
the Stranglers are also hitting the 
road again some 12 years after 
their original success, while 
Transvision Vamp, which has been 
riding high in the charts, will pro- 
mote its second MCA album, "Vel- 
veteen," with a U.K. tour . 

Names lined up for the Reading 
Festival in August include Tom 
Robinson, Andy Pawlak, the River 
Detectives, Orchestra Jazira, King 
Pleasure & the Biscuit Boys, the 

Gutter Brothers, and the Mission, 
the last prefacing its appearance 
with a short tour of Scotland. 

THE WHITE START: Young mu- 
sician and composer Clifford 
White, whose first instrumental al- 
bum, "The Lifespring," has just 
been released by Start Records in 
the U.K., is hoping to emulate the 
success of his first album, "Ascen- 
sion," which was released on a new 
age label and sold 25,000 units in 

the U.K. with- 
out any con- 
certs or media 
publicity. White 
will be support- 
ing his second 
release with a 
concert tour, 
however ... 

Watch out for Pleasure, alias Bar- 
ry Maguire and guitarist Gully, 
which has signed to Eurythmics' 
Dave Stewart's Anxious Records 
label through BMG. The band's 
first release is a four -track EP, 
"Pain," and the band has recently 
completed a U.K. college and club 
tour. Pleasure started recording its 
first album this month, working 
with Kevin Maloney (Fairground 
Attraction, U2) and will be back on 
tour in September. 

REALISTIC EFFORT: Shirley 
Lewis, one of the U.K.'s top female 
session singers, with credits includ- 
ing Elton John, George Michael, 
and Swing Out Sister, releases 
"Realistic," the first single from 
her upcoming A &M album. The 
track has been written by Living In 
A Box's Richard Derbyshire and 
produced by Shep Pettibone. 

UK W -4 BfAT 
by Chris White 
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Matsushita, Sony Are Hardware Honchos 
Report Lists Japan's Top Equipment Manufacturers 

BY SHIG FUJITA 

TOKYO Matsushita Electric tops 
the list of Japanese VCR manufac- 
turing companies, and Sony Corp. 
heads the top five CD hardware com- 
panies, according to a report carried 
here by leading economic daily news- 
paper Nihon Keizai Shimbun. 

In the VCR sector, Matsushita had 
24% of production in Japan last year, 
followed by Victor Co. of Japan (JVC) 
with 15.5% and Hitachi (13%). These 
three accounted for 52.5% of the na- 
tional output. In fourth place were 
Sharp and Toshiba, with 11% each. 

Domestic shipments of VCRs here 
last year totaled 7.16 million units, up 
14.3% from the previous year. 

Technopop Atop 
The Music Heap 

In Argentina 
BY PAUL KLEINMAN 

BUENOS AIRES, Argentina There 
have been radical changes in the mu- 
sic heard by Argentine pop fans on 
radio and in clubs. Last year's hottest 
artists, such as Simple Minds, U2, 
and the Cure, are suffering a loss of 
media exposure. 

Very much in fashion is a form of 
"technomania." Bands like Erasure, 
Depeche Mode, and New Order are 
most strongly featured on the club 
turntables and local radio station pro- 
gram schedules. 

But there has also been a stronger 
emphasis on black music so far this 
year. Bobby Brown and Milli Vanilli 
are constantly featured on the youth - 
oriented stations. 

Even such old hits as "We Are 
Family" by Sister Sledge and "The 
Last Train To London" by Electric 
Light Orchestra are grabbing large 
slices of on -air and club exposure. 

Ari Paluch is editor of the charts 
section of the national Rock & Pop 
magazine and producer /VJ of the 
magazine's afternoon radio show, 
"Maraton." He says, "I doubt if there 
is any other country in the world 
where the technopop style of music 
has caught on as big as in Argenti- 
na." 

The last national chart published 
had Milli Vanilli -the first band of its 
kind to make it here -at No. 1 with 
"Don't Forget My Number." The 
group has had a lot to do with the 
success of dance music, which since 
the "disco fever" days has had little 
impact in the marketplace. 

Local DJs admit that because de- 
mand for technopop releases is ahead 
of the supply from record companies, 
they're working almost entirely with 
pirate records. The result is that rec- 
ord companies are losing control of a 
sizable chunk of the market, while 
the radio stations and clubs get most 
of their material "unofficially" from 
the U.S. and Europe. 

Paluch, who has a reputation as a 
pop hit -picker, is giving heavy plays 
to "Love Song" by the Cure -back in 
favor for the time being -Outfield's 
"My Paradise," and Dionne War- 
wick's "Always In The Rain." 

Of the 1.33 million CD players 
shipped domestically in 1988, Sony 
Corp. accounted for 43%, followed by 
Matsushita with 9 %, and Yamaha 
with 8% -these three together ac- 
counting for 60% of total production. 
Again, two companies, Pioneer and 
Nippon Columbia, shared fourth 
place, with 7.5% each. Total produc- 
tion was up 2.3% on the previous 
year. 

Of the domestic shipment of 9.4 
million color television sets here last 
year, Matsushita accounted for 
23.5 %, Sharp for 15.5 %, and Toshiba 
for 15 %. In fourth place were Hitachi 
and Sony, with 10.5% each. 

Sony continued its lead in produc- 
tion of personal stereos, with 44% of 
the total 3.9 million units shipped last 
year (up 14.3 %), followed by Aiwa 
with 19% and Matsushita with 11.5 %. 

Also among the top five Japanese 
companies in this field: Sanyo Elec- 
tric and Toshiba. 

The report notes that the top three 
manufacturers of videodisk play- 
ers- Pioneer (45 %), Sony (21 %), and 
Matsushita (10.5 %) -accounted for 
76% of the market here, followed by 
JVC with 10% and Yamaha with 6 %. 

The 449,000 units manufactured was 
a 12.4% upturn over 1987. 

Compact disk production here last 
year was worth $1.42 billion at retail 
level, up 48% from 1987, with the 
CBS /Sony group accounting for 
20.9 %, followed by Toshiba -EMI 
(13 %) and Victor Musical Industries 
(10.9 %), then Warner- Pioneer (8.7 %) 

and Pony Canyon (7.8 %). 
Domestic sales of video software in 

1988 were worth $748 million (up 
23 %), with Pony Canyon accounting 
for 30%, Toei for 16% and Shochiku 
for 14.5% (or 60.5% between them). 
Next came Toho (7.5 %) and Nikkatsu 
Video Films (3.5 %). 

Peer Group. Antilles recording artist Danny Thompson signs an exclusive 

worldwide writing agreement with Peer- Southern. Shown, from left, are Stuart 

Ongley, U.K. managing director, Peer -Southern; Thompson; Richard Taylor, 

Simkins Partnership; and Ralph Peer Il, president, Peer -Southern. 

french Record Market Continues Climb 
BY PHILIPPE CROCQ 

PARIS SACEM, the French au- 
thors' society, distributed 1.717 mil- 
lion francs ($216.7 million at an ex- 
change rate of seven francs to the 
U.S. dollar) to composers, lyricists, 
and music publishers in 1988. And for 
the second year in succession, French 

Dutch BUMA/STEMRA Post 
Record 1988 Income Gains 

BY WILLEM HOOS 

AMSTERDAM BUMA /STEMRA, 
the Dutch authors' rights organiza- 
tions that, respectively, handle public 
performance licensing and mechani- 
cal rights, posted record income for 
1988, according to their annual re- 
port. 

BUMA grossed $30.6 million, com- 
pared with $28.5 million in 1987. 
STEMRA achieved a massive rise to 
$55.3 million from the previous year's 
total of $38.6 million. 

The latter increase is mainly ex- 
plained by the rapidly expanding CD 
sales and STEMRA's central collec- 
tion involvement in Europe for such 
major international record companies 
as PolyGram. 

Ger Willemsen, joint managing di- 

AUSMUSIC CENTER OPENS 
(Continued from preceding page) 

past, often been imported, specially 
in the management and production 
area. I believe many Australian 
bands have failed internationally be- 
cause of the lack of management 
skills here. 

"But now we're trying to restruc- 
ture music industry education and 
get contemporary music put on cur- 
riculums." 

Ausmusic has already launched 
music programs into secondary 
schools and organized seminars. 
Plans are under way to send Austra- 
lian musicians, technicians, and man- 
agers overseas for intensive training. 

And Steadman plans to encourage 
private -sector involvement, asking 
sponsors to align themselves with 
specific Ausmusic programs. 

He says Coca -Cola has already ex- 
pressed interest. 

rector of BUMA /STEMRA, points 
out that the runaway success of the 
CD has brought a serious problem in 
its wake. He estimates that almost 
90% of CDs rented out in the Dutch 
market are being used for copying 
onto blank audiotapes. 

"This will certainly interfere with 
further development of the CD busi- 
ness," he states. "The record indus- 
try is only interested in selling CDs, 
especially because the vinyl LP has 
hardly any power now and the impact 
of the prerecorded cassette is rather 
marginal." 

Willemsen discloses that BUMA/ 
STEMRA, in conjunction with the 
NVPI, the Dutch IFPI branch, and 
other interested organizations, is lob- 
bying for legislation to impose a levy 
on CD rental to provide some finan- 
cial compensation. The Dutch Parlia- 
ment has already approved unani- 
mously a government bill to intro- 
duce a levy on blank audio and video 
tapes (Billboard, June 10). 

CD rental started in the Nether- 
lands a few years ago, initially in pub- 
lic libraries. Since then, video shops 
and other outlets have started rental 
operations. 

Says Willemsen: "Some years ago 
the public libraries were marginally 
involved in CD rental. However, dur- 
ing the last year, most libraries have 
become very active in renting. It im- 
proves their gross, and with that ex- 
tra money they can buy more books. 
Ironically, some authors are getting 
an extra income because of what oth- 
er authors are losing." 

Willemsen claims there are thou- 
sands of CD rental outlets in Holland. 
BUMA /STEMRA and the NVPI 
have commissioned AGB Attwood, 
an Amsterdam -based research com- 
pany, to conduct a survey. Its results 
are expected next month. 

repertoire accounted for the major 
share of income, increasing from 
51.8% in 1987 to 54.3% last year. 

Says Jean -Loup Tournier, SACEM 
director general: "The revival of the 
record market in France has been ac- 
companied by a significant increase 
in the popularity of national reper- 
toire. 

"For the first time in many years, 
French repertoire accounted for a 
greater proportion of mechanical 
rights revenue than foreign music." 

Partly as a result of the market 
growth in mechanical rights income 
and partly because of more efficient 
administration, SACEM's operating 
costs dropped from 20.09% of income 
in 1987 to 18.08% last year. 

Altogether, performance and me- 
chanical income for SACEM and its 
sister, mechanical rights society 
SDRM, amounted to 2.158 million 
francs ($308.28 million), an increase 
of 16.75% over the figure for 1987. 

The chief source of income contin- 
ued to be radio and television stations 
(27 %), but income from the peripheral 
radio stations Europe 1 and RTL has 
declined, due to their loss of advertis- 
ing market share in the wake of the 
growth of the private radio and tele- 
vision sector. 

Public performance was the next 
most important income source 
(25.93 %), with mechanical royalties 
from sound and video carriers in 
third place (21.85 %). This compares 
with a share of 17% two years ago. 

Income from the home taping roy- 
alty amounted to 139.5 million francs 

($19.92 million), with 317.1 million 
francs ($45.3 million) coming from 
record and cassette sales and 14.9 
million francs ($2.12 million) from vid- 
eo sales. 

Tournier notes that the growth in 
popularity of French music also ex- 
tends to the broadcasting industry. 
"The programming of most television 
channels, especially Antenne 2, FR3, 
and TF1, is very much open to French 
compositions and the major radio sta- 
tions are devoting between 67% and 
68% of their airtime allocation for mu- 
sic to national repertoire." 

Tournier also points out that even 
France's 3,500 -plus discotheques, 
which traditionally favor Anglo- 
American music, are now giving a 
share of playing time to French rep- 
ertoire in excess of 36 %, compared 
with 30% in 1987. 

For the second year in succession, 
France had a favorable balance -of- 
payments situation with its foreign 
sister societies -receipts from over- 
seas territories totaled 267.8 million 
francs ($38.25 million) and payments 
to foreign societies for the exploita- 
tion of their works in France amount- 
ed to 237.7 million francs ($33.95 mil- 
lion). 

Of the income from abroad, 20% 
came from the exploitation of 20th 
century French serious music. There 
was greater penetration, too, for 
French pop music, notably in Germa- 
ny, Italy, and Belgium, though the 
U.S. and U.K. remain largely resis- 
tant to French repertoire. 

INDIAN GROUP DEFENDS COPYRIGHT ACTION 
(Continued from preceding page) 

there is a licensee for that product in 
India. According to IPI, court action 
can succeed only if the parent compa- 
ny is willing to furnish copyright doc- 
uments to its licensees to prove own- 
ership. 

There have recently been raids in- 
stigated by offended licensees-or 
the IPI -on pirate operators. It is be- 
lieved, though, that while the laws 
are stringent, enforcement is not 
strong enough. 

Indian police give piracy a low pri- 
ority. The government appointed a 
working group to delve into the 
Copyright Act as thoroughly as pos- 
sible, and its findings have been pre- 
sented to the government for consid- 
eration. 

Despite the various constraints on 
anti -piracy action, piracy in India has 
beem reduced from about 90% of the 
total market in 1984 to 65% in 1988. 

With the emergence of WEA prod- 
uct through Magnasound in India, 
that percentage will fall further. 

But pirates are on hand to fill the 
"vacuum" created by the nonavaila- 
bility of EMI product here as well as 
that on labels not licensed in India. 

The IPI believes the problems 
must be clearly understood, and the 
considerable efforts made to beat pi- 
racy should be offered as response to 
allegations that this country "of- 
fends" the global copyright situation. 
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INTERNATIONAL 

Soviet Air Freight Company 
Establishes Rock Music Ties 

MOSCOW Ruslan, a new air freight company in the Soviet Union, 
has built early links with the supergroup rock industry by transport- 
ing Pink Floyd's 150 tons of equipment and sets from Athens, 
Greece, to Moscow for the band's five sellout concerts. The company 
has leased several AN -124 aircraft from Soviet Air Forces for the 
new venture and is now formally offering its services to internation- 
al concert agencies for airlifting the equipment of major acts. A film 
about Floyd's arrival and concerts was made for nationwide televi- 
sion here later this year. VADIM YURCHENKOV 

Dutch Broadcaster Bets On African Pop 
AMSTERDAM airing on Dutch national broadcaster VARA has 
made two one -hour TV specials on African popular music. The pro- 
ducers say they are convinced 1989 will see the breakthrough of this 
genre in a major way worldwide, particularly after the interest of 
such Western artists as Paul Simon and Peter Gabriel. One film was 
shot in Senegal, Mali, and the Ivory Coast, featuring such artists as 
Alpha Blondy and Youssou N'Dour, and the second is of Algerian 
Rai music, along with Fela Kuti and Ladysmith Mambazo. 

WILLEM HOOS 

MTV Europe Goes On The Road Again 
LONDON MTV Europe is hitting the concert circuit again, with its 
videoclip package acting as "support act" to Simple Minds at select- 
ed concerts during the band's world tour. Fans will see a vidclip se- 
lection, VJ segments, and animated cartoons featured on a giant 
screen at such venues as Roundhay Park (Leeds), Cardiff Arms 
Park, and Wembley Arena. The video concept was launched in April 
1988, when MTV Europe supported Sting. Since then it has been 
used with German artist Peter Maffay, Italian singer Gianna Nan - 
nini, and, more recently, Elton John. PETER JONES 

Paul Anka Finds Way Back To Finland 
HELSINKI, Finland After a gap of 30 years, Paul Anka has re- 
turned to play a concert in Finland. He first visited in 1959, when he 
was 18, drawing a crowd of 25,000 to the Linnanmaki fairgrounds in 
Helsinki, still the biggest attendance here for a single show. He 
drew about 5,000 this time at the Blue Lake Festival, despite not 
having had a Finnish hit for 15 years. He will release a new album 
later this year and plans a major Scandinavian tour to promote it. 

KARI HELOPALTIO 

Growing Dum Dum Eyes U.S. Distributor 
VIENNA, Austria Wolfgang Strobl, owner of indie label Dum 
Dum, is expanding his operation and is seeking a U.S. distributor. 
He has signed New York -born singer Jocelyn B. Smith, whose first 
album, "It's More Than Sex," is out this fall. Strobl founded Dum 
Dum in 1984 and has brought out 25 albums, mainly dance music, 
several of which became major hits here. Previously with BMG 
Ariola for Austria, Dum Dum has its own distribution arm, says 
Strobl, who owns two record stores in Vienna and is adding a third in 
the fall. MANFRED SCHREIBER 

Japan Mourns `Queen Of Song' Misora 
TOKYO The death of Hibari Misora (June 24), known as Japan's "queen 
of song" during a four-decade career that began at age 12, was given 
unprecedented front -page coverage here, with special supplements in the 
major newspapers paying tribute to her as an artist who pulled the nation 
out of the despair and traumas of the post -war years. Her first hit was 
"Kanashiki Kuchibue," and others followed virtually nonstop, along with 
films and stage shows. Recording for Nippon Columbia, she had 11 sin- 
gles that each sold more than 800,000 units, the biggest being "Yawara," 
which topped the 1.8 million mark. She sang in the Japanese enka (ballad) 
style. SHIG FUJIFA 

Amsterdam Music Fest Draws 300,000 
AMSTERDAM This year's Park Pop Festival on June 14, the ninth 
in the series, attracted 300,000 visitors, making it the biggest free 
open -air event in Europe. A key reason for the 85,000 -person in- 
crease over 1988 was the appearance of Golden Earring, Holland's 
biggest superstar rock group. Other acts included Jim Capaldi & the 
Warriors Of Love, Aswad, and Little Steven & the Disciples Of Soul. 

WILLEM HOOS 

JANADA 

Mulroney Names New CRTC Head 
Keith Spicer Faces Pressing Issues 

BY KIRK LaPOINTE 

OTTAWA Keith Spicer, editor of 
The Ottawa Citizen daily newspa- 
per, has been named chairman of 
the federal broadcast regulator ef- 
fective Sept. 1. 

Prime Minister Brian Mulroney 
made the announcement June 29, 
nearly four months after the chair- 
man's post at the Canadian Radio- 
television and Telecommunications 
Commission was vacated by Andre 
Bureau, the much -praised former 
broadcast executive who now prac- 
tices law in Montreal. 

Spicer, 55, who has written two 
books on corporate communica- 
tions, has no experience in broad- 
casting or telecommunications, the 
fields the commission regulates. 
And he will have little time to ac- 
quaint himself with the area. 

Soon after he arrives, the federal 
government is expected to intro- 
duce wide -ranging broadcast legis- 
lation that will affect its relation- 
ship with the CRTC. It is expected 
that the government will have 
tighter controls to allow it to direct 

MAPLE 
BRIEFS 

the commission on policy matters, 
although such powers will not ex- 
tend to deciding who shall hold 
broadcast licenses. 

Additionally, the commission will 
begin a major review this fall of FM 
radio regulations, a move that 
should result in the first significant 
examination of the validity of Cana- 
dian content quotas in years. 

The commission recently wrapped 
up hearings into the proposed $600 
million takeover of Selkirk Commu- 
nications by Maclean Hunter Ltd., 
the largest broadcast transaction in 
Canadian history. It will rule on the 
matter later this summer. 

Mulroney had been rumored to be 
considering a political adversary for 
the CRTC job, former Liberal com- 
munications minister Francis Fox. 
Indeed, Spicer's name had been 
mentioned in gossip as a possible 
successor to CBC president Pierre 
Juneau, who steps down July 31. 

Spicer, who has the CRTC job for 
seven years, has been editor of the 
Citizen since 1985. He was the gov- 
ernment's first -ever official lan- 
guages commissioner from 1970 -77, 

a watchdog role on how Canada's 
policy of official bilingualism is 
working. 

During Bureau's term, the com- 
mission shifted its emphasis from a 
regulatory to a supervisory role, al- 
though its moves stopped far short 
of FCC-style deregulation. Such ser- 
vices as MuchMusic were licensed, 
while both AM and FM rules were 
tinkered with somewhat to allow 
stations to change formats more 
easily. 

In Canada, the degree to which 
foreign services are available and to 
which Canadian services are re- 
quired is a matter the commission 
watches carefully. It is not expected 
that either the government or the 
commission will soften their stands 
on Canadian content, but the broad- 
cast industry has served notice that 
it wants to do so. 

Neither Spicer nor broadcast ex- 
ecutives were available for com- 
ment at press time. The commission 
has been operating under vice chair- 
man Bud Sherman since Bureau's 
departure. 

THE ANNE MURRAY CENTRE 
opens July 28 in Springhill, Nova Sco- 
tia. That's her hometown, and she'll 
be there to preside over the $1.5 mil- 
lion tourist attraction that will house 
her Grammy, Juno, and Country Mu- 
sic awards; mementos; exhibits; au- 
dio /visual displays; and career infor- 
mation. It will be open May -October 
and sounds like a sincere project dedi- 
cated to the Canadian industry's 
most sincere exponent. 

DENON CANADA INC. has its 
first Canadian signing. And it's an 
old one -Lighthouse, the '70s band 
whose best material will be digitally 
remixed and released as "The Best of 
Lighthouse -Sunny Days Again." 
Denon also recently signed a distribu- 
tion deal with Masters Film Music. 

SPEAKING OF COMEBACKS, 
brace yourself for the return of 
Stompin' Tom Connors, arguably one 
of the most outspoken and genuine 
country articles Canada has pro- 
duced. A new album, "Fiddle & 
Song," will be issued, and the entire 
back catalog will be released by Capi- 
tol -EMI as part of the deal. 

HEARINGS HAVE WRAPPED up 
into FM applications for the Ottawa 
area. A decision is expected within 
about three months. Bidders include 
Standard Broadcasting, Rawlco Com- 
munications, Robert Whyte, and Rob- 
ert Redmond. 

THE FEDERAL GOVERNMENT 
remains committed to a second wave 
of copyright reforms in the fall, Com- 
munications Minister Marcel Masse 
says. Key to those reforms will be 
how the government tackles the 
home taping issue, with record indus- 
try executives now expecting some 

form of a blank tape levy. The prob- 
lem is, will that money go to creators 
or to offset the $5 million a year the 
government doles out for record, vid- 
eo, and radio production? 

GEORGE FOX, the most promising 
new male country artist from Canada 
in some time, returns to the studio in 
July with producer Brian Ahearn, 
who has produced Anne Murray, Em- 
mylou Harris, and Rodney Crowell. 
Ahearn will produce six songs and 
will help Fox and partner Jerry Mar- 
tin produce four others. 

THE VANCOUVER, British Colum- 
bia- based Sam Feldman Agency has 
signed a deal with the Soviet firm 
Mezhdunarodnaya Kniga in which, 
among other things, Feldman will 
represent the Soviet company's art- 
ists for concerts and recording con- 

tracts. First up will be a supporting 
slot by Estonian band Ultima Thule 
on the upcoming 54-40 tour of Cana- 
da. Coming soon will be selected 
tours of the Soviet Union by Canadi- 
an bands. 54-40 recently played there. 

THE NEXT JUNO AWARDS will 
include a best -dance -record category. 
Toronto Programmers Assn. director 
Randy Brill will oversee a dance advi- 
sory committee to the Canadian 
Academy of Recording Arts and Sci- 
ences, the body that runs the Junos. 
The next show is March 18, 1990, at 
the O'Keefe Centre. 

Maple Briefs features items on the 
Canadian music industry. Infor- 
mation should be submitted to Kirk 
LaPointe, 83 Hamilton Ave. N, Ot- 
tawa, Ontario, Canada K1Y1B8. 

Canadian CD Use Low, 
According To New Report 

OTTAWA A leading Canadian fi- 
nancial analyst says CD players 
are in only 3% of Canadian house- 
holds, a figure far lower than in- 
dustry estimates of up to four 
times that. 

And VCRs are in 45% of Canadi- 
an households, about 10% less 
than estimates by the federal gov- 
ernment and industry. 

But, says the firm of Clarkson 
Gordon and Woods Gordon, the 
penetration rate of CD players 
and DAT equipment should soar 
to 75% by the turn of the century. 
And VCR penetration should 
reach 75% by then. 

In the U.S., the penetration rate 

will reach 80%, the firm says in its 
annual, much -respected consumer 
report, Tomorrow's Customers. 

"Worldwide sales of CD players 
and a new generation of digital au- 
diotape players will grow through 
the 1990s as they replace the cur -, 
rent generation of record players 
and tape decks," says the report. 

Soon, two-VCR households will 
become increasingly common, just 
as multiple -TV households have. 
High -definition TV should be 
available by the early '90s, the re- 
port predicts, and TVs with built - 
in VCRs will soon be hot consumer 
items. 
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CANADA (Courtesy The Record) As of 7/10/89 

11,-.1iPi!4/471ti. 

PANEUROPEAN CHARTS 7/8/89 

'W 
1 4 

SINGLES 
BUFFALO STANCE NENEH CHERRY VIRGIN /A &M HOT 100 SINGLES 

2 3 WIND BENEATH MY WINGS BETTE MIDLER ATLANTIC /WEA 1 3 EXPRESS YOURSELF MADONNA SIRE 

3 1 FOREVER YOUR GIRL PAULA ABDUL VIRGIN /A &M 2 

3 

2 

8 

LIKE A PRAYER MADONNA SIRE 

BATDANCE PRINCE PAISLEY PARK 
4 2 ROCK ON MICHAEL DAMIAN VIRGIN /A &M 

4 1 THE LOOK ROXETTE PARLOPHONE 
5 

6 

9 

12 

GOOD THING FINE YOUNG CANNIBALS I.R.S. /MCA 

BABY DON'T FORGET MY NUMBER MILLI VANILLI ARISTA /BMG 5 4 BACK TO LIFE SOUL II SOUL /CARON WHEELER i o RECORDS 

I 
7 

8 

5 

14 
SOLDIER OF LOVE DONNY OSMOND CAPITOL /CAPITOL 

SATISFIED RICHARD MARX EMI/CAPITOL 

6 
7 

7 

5 

JOHNNY JOHNNY COME HOME AVALANCHE WEA 

AMERICANOS HOLLY JOHNSON MCA rliii 
9 8 POP SINGER JOHN COUGAR MELLENCAMP MERCURY / POLYGRAM 

CETERA AFTER ALL CHER & PETER CETERA GEFFEN /WEA 

8 

9 
9 

15 
ETERNAL FLAME THE BANGLES CBS 

DAS OMEN (TEIL 1) MYSTERIOUS ART ces 

oi 
30 
11 

12 

11 

13 
17 

PATIENCE GUNS N' ROSES 

THIS TIME I KNOW IT'S FOR REAL DONNA SUMMER ATLANTIC /WEA 

30 
11 

10 
NEW 

6 

MEGAMIX (EXTENDED VERSION) BONEY M HANSA/BMG ARIOLA 

SONG FOR WHOEVER BEAUTIFUL SOUTH GO! DISCS 

SEALED WITH A KISS JASON DONOVAN PWL 

13 6 THE LOOK ROXETTE EMI /CAPITOL 
12 
13 11 LULLABY THE CURE FICTION / POLYDOR 

14 20 EXPRESS YOURSELF MADONNA SIRE /WEA 14 14 MANCHILD NENEH CHERRY VIRGIN lb 15 NEW DOCTOR THE DOOBIE BROTHERS CAPITOL /CAPITOL 15 19 ALL I WANT IS YOU U2 ISLAND \ 16 10 FUNKY COLD MEDINA TONE LOC ISLAND /MCA 16 12 I WANT IT ALL QUEEN EMI 

17 7 LIKE A PRAYER MADONNA SIRE /WEA 17 20 MEGAMIX VILLAGE PEOPLE TOUCH OF GOLD /POLYGRAM 

_ 18 NEW LOVE IS ALANNAH MILES ATLANTIC /WEA 18 16 RIGHT BACK WHERE WE STARTED SINITTA FANFARE 

,. 19 19 I WONT BACK DOWN TOM PETTY MCA /MCA 19 17 FERRY 'CROSS THE MERSEY VARIOUS ARTISTS PWL 

20 NEW ANGEL EYES JEFF HEALEY BAND ARISTA /BMG 20 NEW I DROVE ALL NIGHT CYNDI LAUPER EPIC 

ALBUMS HOT 100 ALBUMS 
©Copyright 1989, Billboard Publications, Inc. No part of this publication 1 1 THE RAW AND THE COOKED FINE YOUNG CANNIBALS I.R.S. /MCA 1 2 QUEEN THE MIRACLE PARLOPHONE 

may be reproduced, stored in any retrieval system, or transmitted, in any 2 2 MADONNA LIKE A PRAYER SIRE /WEA 2 3 MADONNA LIKE A PRAYER SIRE 

form or by any means, electronic, mechanical, photocopying, recording, 3 3 JOHN COUGAR MELLENCAMP BIG DADDY MERCURY /POLYGRAM 3 1 SIMPLE MINDS STREET FIGHTING YEARS VIRGIN 

or otherwise, without the prior written permission of the publisher. 4 4 MILLI VANILLI GIRL YOU KNOW ITS TRUE ARISTA /BMG 4 NEW PRINCE BATMAN THE ORIGINAL SOUNDTRACK WARNER BROS. 

5 5 THE CULT SONIC TEMPLE BEGGARS BANQUET /POLYGRAM 5 5 THE CURE DISINTEGRATION FICTION /POLYDOR 

BRITAIN (Courtesy Music Week /Gallup) As of 7/8/89 6 

7 

6 

7 

TOM PETTY FULL MOON FEVER MCA /MCA 

PAULA ABDUL FOREVER YOUR GIRL VIRGIN /A &M 

6 
7 

4 

10 
PAUL McCARTNEY FLOWERS IN THE DIRT PARLOPHONE 

JOE COCKER ONE NIGHT OF SIN CAPITOL 

This Last 8 16 BOBBY BROWN DON'T BE CRUEL MCA /MCA 8 6 SIMPLY RED A NEW FLAME WEA 

Week 
1 

Week 
1 

SINGLES 
BACK TO LIFE (HOWEVER DO YOU WANT ME) SOUL II SOUL/CARON 

WHEELER 10 /VIRGIN 

g 

10 
8 

NEW 

ROXETTE LOOK SHARP! EMI/CAPITOL 

PRINCE BATMAN SOUNDTRACK WARNER BROS. /WEA 

9 

10 
7 

8 

NENEH CHERRY RAW LIKE SUSHI CIRCA 

JASON DONOVAN TEN GOOD REASONS PWL 

SOUL II SOUL CLUB CLASSICS VOL. 1 10 RECORDS 

2 3 SONG FOR WHOEVER BEAUTIFUL SOUTH Go! 11 11 VARIOUS ARTISTS BEACHES SOUNDTRACK ATLANTIC/WEA 11 19 
9 GUNS N' ROSES APPETITE FOR DESTRUCTION GEFFEN 

3 19 LONDON NIGHTS LONDON BOYS TELDEC /WEA 12 17 QUEEN MIRACLE CAPITOL /CAPITOL 12 
JEAN JACQUES GOLDMAN TRACES EPIC 

4 2 BATDANCE PRINCE WARNER BROS. 13 12 TONE LOC LOC -ED AFTER DARK ISLAND /MCA 13 12 - 

TANITA TIKARAM ANCIENT HEART WEA 

5 NEW IT'S ALRIGHT PET SHOP BOYS PARLOPHONE 14 10 LIVING COLOUR VIVID EPIC /CBS 
14 11 

YOUNG CANNIBALS THE RAW AND THE COOKED LONDON 

6 8 LICENCE TO KILL GLADYS KNIGHT MCA 15 NEW ALANNAH MILES ATLANTIC /WEA 
15 13 FINE 

HOLLY JOHNSON BLAST MCA 
7 13 BREAKTHRU' QUEEN PARLOPHONE 16 19 PAUL McCARTNEY FLOWERS IN THE DIRT CAPITOL /CAPITOL 

16 15 
STEVIE NICKS THE OTHER SIDE OF THE MIRROR MODERN 

8 4 ALL I WANT IS YOU U2 ISLAND 17 13 THE OTHER SIDE OF THE MIRROR STEVIE NICKS ATLANTIC /WEA 
17 17 

RECORDS /EMI 

9 7 I DROVE ALL NIGHT CYNDI LAUPER EPIC 18 18 BLUE RODEO DIAMOND MINE RISQUE DISQUE /WEA 18 14 TIN MACHINE TIN MACHINE EMI 

10 22 PATIENCE GUNS N' ROSES GEFFEN 19 15 GUNS N' ROSES GN'R LIES GEFFEN /WEA 19 16 SOUNDTRACK -RIVALEN DER RENNBAHN RIVALEN DER 

11 11 JUST KEEP ROCKIN' DOUBLE TROUBLE & THE REBEL MC DESIRE 20 9 THE DOOBIE BROTHERS CYCLES CAPITOL/CAPITOL RENNBAHN HANSA /BMG ARIOLA 

12 38 YOU'LL NEVER STOP ME LOVING YOU SONIA CHRYSALIS 20 18 ROXETTE LOOK SHARP PARLOPHONE 

13 
14 

6 

5 

RIGHT BACK WHERE WE STARTED FROM SINITTA FANFARE 

SEALED WITH A KISS JASON DONOVAN PWL WEST GERMANY (Courtesy Der Musikmarkt) As of 7/3/89 AUSTRALIA (Courtesy Australian Record Industry Assn.) As of 7/2/89 

15 20 POP MUSIK (THE 1989 REMIX) M FREESTYLE SINGLES SINGLES 
16 9 IT IS TIME TO GET FUNKY D. MOB FEATURING LRS LONDON 

1 4 THE LOOK ROXETTE EMI 

17 10 JOY AND PAIN DONNA ALLEN BCM 
1 2 DAS OMEN (TEIL 1) MYSTERIOUS ART ces 

2 2 BEDROOM EYES KATE CEBERANO FESTIVAL 

18 NEW AIN'T NOBODY RUFUS & CHAKA KHAN WARNER BROS. 2 1 THE LOOK ROXETTE EMI 
3 3 WIND BENEATH MY WINGS BETTE MIDLER WEA 

19 17 IN A LIFETIME CLANNAD /ADDITIONAL VOCALS BONO RCA 3 7 EXPRESS YOURSELF MADONNA SIRE 

4 1 ETERNAL FLAME THE BANGLES CBS 

20 12 SWEET CHILD O'MINE GUNS N' ROSES GEFFEN 4 3 AMERICANOS HOLLY JOHNSON MCA 
5 6 EXPRESS YOURSELF MADONNA WEA 

21 25 SUPERWOMAN KARYN WHITE WARNER BROS. 5 4 LULLABY THE CURE METRONOME 
ON YOUR HEART KYLIE MINOGUE MUSHROOM /FESTIVAL 

22 37 GRANDPA'S PARTY MONIE LOVE COOLTEMPO /CHRYSALIS 6 6 FERRY 'CROSS THE MERSEY VARIOUS PWL 6 5 HAND 
TKO THE BELLE STARS EMI 

23 23 BE WITH YOU BANGLES CBS 7 8 MANCHILD NENEH CHERRY VIRGIN 
7 9 TKO 

A KISS JASON DONOVAN MUSHROOM /FESTIVAL 
24 15 EXPRESS YOURSELF MADONNA SIRE 8 5 ETERNAL FLAME BANGLES ces 

8 12 SEALED WITH 
CANNIBALS POLYGRAM 

25 18 ATOMIC CITY HOLLY JOHNSON MCA 9 9 I WANT IT ALL QUEEN PARLOPHONE 
9 7 GOOD THING FINE YOUNG 

MELLENCAMP POLYGRAM 
26 40 VOODOO RAY EP A GUY CALLED GERALD RHAM! 10 10 FUNKY COLD MEDINA TONE LOC ISLAND 

10 8 POP SINGER JOHN COUGAR 
KIDS ON THE BLOCK CBS 

27 33 CRY WATERFRONT POLYDOR 11 14 LOVE IS A SHIELD CAMOUFLAGE METRONOME 
11 NEW YOU GOT IT (THE RIGHT STUFF) NEW 

28 16 PINK SUNSHINE FUZZBOX WEA 12 NEW IS EVERYBODY HAPPY DAVID HASSELHOFF WHITE 
12 10 I WANT IT ALL QUEEN EMI 

29 30 FIGHT THE POWER PUBLIC ENEMY MOTOWn 13 12 I BEG YOUR PARDON KON KAN ATLANTIC 
13 13 I DROVE ALL NIGHT CYNDI LAUPER CBS 

30 NEW WIND BENEATH MY WINGS BETTE MIDLER ATLANTIC 
14 13 LOOKING FOR FREEDOM DAVID HASSELHOFF WHITE RECORDS 

14 11 NOW YOU'RE IN HEAVEN JULIAN LENNON VIRGIN /EMI 

ON YOU PAUL NORTON FESTIVAL 
31 21 I DON'T WANNA GET HURT DONNA SUMMER WARNER BROS. 

11 LIKE A PRAYER MADONNA SIRE 
15 15 STUCK 

32 NEW THE SECOND SUMMER OF LOVE DANNY WILSON VIRGIN 
15 

& I DE LA SOUL BCM 
16 19 LOST IN YOUR EYES DEBBIE GIBSON WEA 

33 NEW SAY NO GO DE LA SOUL TOMMY BOY /BIG LIFE 
16 19 ME MYSELF 

SOUL 
17 NEW ONION SKIN BOOM CRASH OPERA WEA 

34 24 MISS YOU LIKE CRAZY NATALIE COLE EMI 
17 16 KEEP ON MOVING SOUL II VIRGIN 18 14 LIKE A PRAYER MADONNA WEA 

35 14 THE BEST OF ME CLIFF RICHARD EMI 
18 15 GOOD THING FINE YOUNG CANNIBALS LONDON /METRONOME 19 NEW I WON'T BACK DOWN TOM PETTY WEA 

36 NEW DAYS KIRSY MACCOLL VIRGIN 19 20 IF YOU DON'T KNOW ME BY NOW SIMPLY RED WEA 20 NEW TELEPHONE BOOTH IAN MOSS MUSHROOM /FESTIVAL 

37 26 TILL I LOVED YOU PLACIDO DOMINGO /JENNIFER RUSH CBS 20 17 FOREVER YOUR GIRL PAULA ABDUL VIRGIN ALBUMS 
38 NEW WON'T TALK ABOUT IT /BLAME IT ON THE BASSLINE NORMAN ALBUMS i 1 BETTE MIDLER BEACHES (SOUNDTRACK) WEA 

COOK GO BEAT 1 2 QUEEN THE MIRACLE PARLOPHONE 2 3 FINE YOUNG CANNIBALS THE RAW AND THE COOKED POLYGRAM 

39 NEW GET LOOSE LA MIX FEATURING JAZZ! P BREAKOUT /A &M USA 2 6 JOE COCKER ONE NIGHT OF SIN CAPITOL 3 2 JOHN COUGAR MELLENCAMP BIG DADDY POLYDOR 

40 29 MANCHILD NENEH CHERRY CIRCA /VIRGIN 3 1 SIMPLE MINDS STREET FIGHTING YEARS VIRGIN 4 NEW QUEEN THE MIRACLE EMI 

ALBUMS 4 3 SOUNDTRACK RIVALEN DER RENNBAHN HANSA 5 5 DARYL BRAITHWAITE EDGE CBS 

1 NEW TRANSVISION VAMP VELVETEEN MCA 5 4 THE CURE DISINTEGRATION METRONOME 6 6 JASON DONOVAN TEN GOOD REASONS FES 

2 2 SOUL II SOUL CLUB CLASSICS VOL. 1 10 /VIRGIN 6 5 MADONNA LIKE A PRAYER SIRE 7 9 JOHNNY DIESEL & THE INJECTORS JOHNNY DIESEL & THE 

3 1 PRINCE BATMAN WARNER BROS. 7 8 SIMPLY RED A NEW FLAME WEA 
INJECTORS FESTIVAL 

4 4 BOBBY BROWN DON'T BE CRUEL MCA 8 7 HOLLY JOHNSON BLAST MCA 
8 8 GEORGE THOROGOOD AND THE DESTROYERS THE GEORGE 

5 3 JASON DONOVAN TEN GOOD REASONS PWL 
9 16 PAUL McCARTNEY FLOWERS IN THE DIRT PARLOPHONE 7 

THOROGOOD COLLECTION EMI 

1927 
6 6 CLANNAD PAST PRESENT RCA 

DUO EIN BISSCHEN GLUECK ARIOLA 
9 ...ISH WEA 

7 7 GUNS N' ROSES APPETITE FOR DESTRUCTION GEFFEN 
10 10 ORIGINAL NAABTAL 10 NEW STEVIE NICKS THE OTHER SIDE OF THE MIRROR EMI 

8 NEW TOM PETTY FULL MOON FEVER MCA 
11 9 BEE GEES ONE WARNER BROS. 11 19 DEF LEPPARD HYSTERIA POLYDOR 

9 5 NENEH CHERRY RAW LIKE SUSHI CIRCA /VIRGIN 
12 NEW PRINCE BATMAN -THE SOUNDTRACK WARNER BROS. 12 10 JAMES REYNE HARD REYNE EMI 

10 10 QUEEN THE MIRACLE PARLOPHONE 13 11 NENEH CHERRY RAW LIKE SUSHI VIRGIN 13 14 HOODOO GURUS MAGNUM CUM LOUDER BMG /RCA 

11 14 BANGLES EVERYTHING CBS 14 12 FINE YOUNG CANNIBALS THE RAW AND THE COOKED LONDON 14 15 BLACK SORROWS HOLD ON TO ME CBS 

12 9 CYNDI LAUPER A NIGHT TO REMEMBER EPIC 15 NEW CAMOUFLAGE METHODS OF SILENCE METRONOME 15 13 TOM PETTY FULL MOON FEVER WEA 

13 16 SIMPLY RED A NEW FLAME ELEKTRA 16 13 ROXETTE LOOK SHARP EMI 16 11 THE CURE DISINTEGRATION WEA 

14 NEW ANDERSON BRUFORD WAKEMAN HOWE ANDERSON BRUFORD 17 14 TIN MACHINE TIN MACHINE EMI 17 12 MADONNA LIKE A PRAYER WEA 

WAKEMAN HOWE ARISTA 18 15 BANGLES EVERYTHING ces 18 NEW PAUL McCARTNEY FLOWERS IN THE DIRT EMI 

15 8 PAUL McCARTNEY FLOWERS IN THE DIRT PARLOPHONE 19 18 ORIGINAL NAABTAL DUO PATRONA BAVARIAE ARIOLA 19 18 GUNS N' ROSES APPETITE FOR DESTRUCTION WEA 

16 12 DEACON BLUE WHEN THE WORLD KNOWS YOUR NAME cas 20 17 GUNS N' ROSES APPETITE FOR DESTRUCTION GEFFEN 20 17 CYNDI LAUPER A NIGHT TO REMEMBER CBS 

17 11 ENYA WATERMARK WEA 

JAPAN (Courtesy Music Labo) As of 7/3/89 NETHERLANDS (Courtesy Stichting Nederlandse Top 40) As of 6/30/89 18 13 STEVIE NICKS THE OTHER SIDE OF THE MIRROR EMI 

19 
20 

15 
20 

SIMPLE MINDS STREET FIGHTING YEARS VIRGIN 

FINE YOUNG CANNIBALS THE RAW AND THE COOKED LONDON SINGLES SINGLES 

21 NEW LIVING IN A BOX GATECRASHING CHRYSALIS 1 NEW MAITTANE KONYA SHONEN TAI WARNER /PIONEER'JOHNNYS 1 1 NO MORE BOLEROS GERARD JOLING MERCURY 

22 17 MADONNA LIKE A PRAYER SIRE 
2 NEW TROUBLE MAKER YOKO MINAMINO CBS /SONY / SHINKO 

MUSIC /CBS /SONY GROUP 
2 

3 

2 

3 

MARINA ROCCO & THE CANATIONS RED BULLET 

MANCHILD NENEH CHERRY VIRGIN 
23 19 INNER CITY PARADISE 10/VIRGIN 

1 DIAMONDS PRINCES PRINCES CBS /SONY /SHINKO MUSIC 
24 22 GLORIA ESTEFAN & MIAMI SOUND MACHINE ANYTHING FOR YOU SAYONARA BABY SOUTHERN ALL STARS VICTOR /AMUSE 

4 9 LICENCE TO KILL GLADYS KNIGHT MCA 

EPIC 
4 2 5 6 LITTLE JACKIE WANT TO BE LISA LISA & CULT JAM CBS 

25 21 HOLLY JOHNSON BLAST MCA 5 3 YUMENO NAKAE YUKI SAITO PONY /CANYON /FIRE /ONGAKU /SHUPPAN 
6 8 BATDANCE PRINCE WARNER EROS. 

26 25 TIN MACHINE TIN MACHINE EMI 6 4 RETURN TO MYSELF MARI HAMADA VICTOR /FUJI PACIFIC /BEING 
7 7 IT'S THE FIRST TIME LOIS LANE LOWLAND 

27 27 EDDY GRANT WALKING ON SUNSHINE (BEST OF ...) PARLOPHONE 7 6 ARASHINO SUGAO SHIZUKA KUDO PONY /CANYON /FUJI PACIFIC 
8 5 EXPRESS YOURSELF MADONNA SIRE 

28 23 VAN MORRISON AVALON SUNSET POLYDOR 8 NEW SUKIYO ERIKO TAMURA TOSHIBA /EMI /SUN MUSIC /JCM g q I WANT IT ALL QUEEN PARLOPHONE 

29 36 KARYN WHITE KARYN WHITE WARNER BROS. 9 5 MOONLIGHT DANCE MISATO WATANABE EPIC /SONY /HEART LAND 
10 10 AMOR DE MIS AMORES PACO CHERRY 

30 18 PREFAB SPROUT PROTEST SONGS CBS 10 NEW AOZORA THE BLUE HEARTS MELDAC /JAGLAR ALBUMS 
31 NEW GUNS N' ROSES GN'R LIES GEFFEN ALBUMS 

1 2 VARIOUS ARTISTS SYNTHESIZER GREATEST ARCADE 

32 37 CHAKA KHAN LIFE IS A DANCE -THE REMIX PROJECT WARNER BROS 1 NEW EIKICHI YAZAWA JOJI TOSHIBA /EMI 
2 1 QUEEN THE MIRACLE PARLOPHONE 

33 26 TONE LOC LOC -ED AFTER DARK DELICIOUS /4th & AWAY 2 NEW TAKAKO OKAMURA EAU DU CIEL FUN HOUSE 
3 5 LOIS LANE LOIS LANE POLYDOR 

34 35 U2 RATTLE AND HUM ISLAND 3 NEW JUN SKY WALKER(S) ARUITEIKOU VAP 
4 NEW PRINCE BATMAN ORIGINAL SOUNDTRACK WARNER BROS. 

35 34 KYLIE MINOGUE KYLIE PWL 
4 NEW MIKI IMAI MOCHA UNDER A FULL MOON FORLIFE 

5 4 SIMPLY RED A NEW FLAME WEA 

36 33 R.E.M. GREEN WARNER BROS. 
5 NEW AYUMI NAKAMURA KIDS BLUE HUMMING BIRD 

6 3 SIMPLE MINDS STREET FIGHTING YEARS VIRGIN 

37 29 PLACIDO DOMINGO THE ESSENTIAL DOMINGO DEUTSCHE 
GRAMMOPHON 

6 
7 

1 

NEW 

MARI HAMADA RETURN TO MYSELF VICTOR 

TUBE SUMMER CITY CBS /SONY 7 7 VARIOUS TURN UP THE BASS ARCADE 

38 24 TRANSVISION VAMP POP ART MCA 8 2 MOTOHARU SANO NAPOREON FISH TO OYOGUHI EPIC /SONY 8 8 NENEH CHERRY RAW LIKE SUSHI CIRCA 

39 28 NATALIE COLE GOOD TO BE BACK EMI 9 NEW NORIKO SAKAI BLUE WIND VICTOR 9 10 JOE COCKER ONE NIGHT OF SIN CAPITOL 

40 NEW THE FALL SEMINAL LIVE BEGGARS BANQUET 10 4 REBECCA BLOND SAURUS CBS /SONY 10 9 PAUL McCARTNEY FLOWERS IN THE DIRT PARLOPHONE 
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WWI REVIEWS 

POP 

MICHAEL BOLTON 

Soul Provider 
PRODUCERS: Michael Bolton; Michael Omartian; 
Peter Bunetta and Rick Chudacoff; Desmond Child; 
others 
Columbia 45012 

As the chart- climbing title track 
attests, the type of soul Bolton 
provides here is distinctively blue - 
eyed and radio-ready -thanks to an 
all -star production team and 
contributing songwriters such as 
Child, Diane Warren, Eric Kaz, and 
Mann & Weil. In the ballad category, 
he reclaims his co-written hit for 
Laura Branigan, "How Am I 
Supposed To Live Without You," and 
duets soulfully with Suzie Benson on 
"From Now On." Equally hitworthy 
are "How Can We Be Lovers" and 
"You Wouldn't Know Love." 

TANGIER 

Four Winds 
PRODUCER: Andy Johns 
Atco 91251 

First signee on the newly reactivated 
label is from the Philly area, affects a 
Wild West look on the album cover, 
and sings with a nod to British blues 
rock. Amazingly, it all works. The Bad 
Company and Free influences are 
obvious, but the band proves it can 
stand on its own with such tunes as 
"Ripchord" and the title -track ballad. 

MARY'S DANISH 

There Goes The Wondertruck .. . 

PRODUCERS: Chas Sandford, Billy Lincoln, Mary's 
Danish 
Chameleon 74803 

L.A. rockers who have been tearing 
up the club scene in recent months 
flash a nervous, exciting sound that 
resembles X with.two female vocalists 
instead of one. Material is very 
amusing, with "Don't Crash The Car 
Tonight" already making inroads at 
some modern rock stations. An easy 
choice for both collegiate and 
alternative spins now; will probably 
move to bigger things up the pike. 

STAGE DOLLS 
PRODUCER: Bjoern Nessjoe 
Chrysalis 21716 

Norwegian rock band has all the 
formulas down pat, but puts forth a 
set full of good spirit. First single, 
"Love Cries," is the catchiest of the 
bunch, and lead singer Torstein 
Flakne, with his Bryan Adams - 
sounding vocals, delivers the other 
tunes admirably. 

SEPULTURA 

Beneath The Remains 
PRODUCERS: Scott Burns & Sepultura 
RC Records /Roadracer 9511 

This is probably not a big hit at 
Carnivale in Rio, but Brazilian death 
metal quartet proves that the genre 
exists outside North America and 
Europe. Similar to Slayer, band 
exhibits guitar playing as fast as 
lightning and guttural vocals. Best 
bets are "Stronger Than Hate" and 
"Sarcastic Existence." 

LOS VAN VAN 

Songo 
PRODUCERS: Juan Formell, Jon Fausty 
Mango 9825 

Long- established Cuban 14 -piece group 
makes a very impressive Yankee debut 
with its Latinized brew of salsa, jazz, 
and rock influences -embellished by 
synthesizer for an occasional orchestral 
flavor. Internationally minded listeners 
should enjoy the solid melody and 
infectious beat of "Que Palo Es Ese," 
the great groove of "Ya Tu Campana 
No Suena," and the unbeatable vocal 
harmonies of "Sandunguera" and 
"Recaditos No." 

THOMAS ANDERSON 

"Alright It Was Frank ... " 
PRODUCERS: Thomas Anderson & Todd Walker 
Out There 0017 

Oklahoma -based rock journalist/ 
musician Anderson crafts some very 
intelligent, roughedged, humorous 
songs in the Lou Reed style on this 
noteworthy indie release, co-produced 
by ex- Defenestration guitarist Walker. 
College and alternative jocks shouldn't 
miss sharp tracks like anthem "Sweet 
Sweet Rock 'N' Roll" or cuttingly 
funny "She Looks Like Rickie Lee 
Jones." Contact: 405-360 -2865. 

MANZANERA & MACKAY 

Up In Smoke 
PRODUCERS: Bessey /Manzanera /Mackay 
Relativity 88561 

Roxy Musicians Phil Manzanera and 
Andy Mackay flex their chops with 
very familiar- sounding results here. 
Backing vocalist James Wraith, whose 
style is so close to old bandmate 
Bryan Ferry's that it suggests genetic 
cloning, the guitarist and saxophonist 
conjure their '70s style in a manner 
that will please old fans but probably 
won't enlist new recruits. 

CRAZYHEAD 

Desert Orchid 
PRODUCERS: Mark Freegard, Cenzo Townsend, 
David Balfe, Owen Davies 
EMI 91035 

Following in the muddy footsteps of 
Gaye Bykers On Acid and Zodiac 
Mindwarp, quintet from Leicester, 
England, plies "grebo" sounds with 
lots of muscle. Wigged -out pop -metal 
(sometimes laced with horns) may be 
a taste too gnarly for U.S. proles, but 
bizarre sounds will make inroads at 
collegiate and modern rock radio. 

CLOSE LOBSTERS 

Headache Rhetoric 
PRODUCER: Phil VinaII 
Enigma 73521 

U.K. quintet turns in a convincing 
performance on latest stateside disk, 
mating well -shaped melodies to a 
forceful, guitar -based playing style. 
An easy call for either college or 
modern rockers. 

RED FLAG 

Naive Art 
PRODUCER: Paul Robb 
Enigma 73523 

Siblings Mark and Chris Reynolds 
dispense a synth -pop slab that won't 
serve up any big surprises to modern 
rockers, but will tickle the ears of 
anyone with an enthusiasm for early 
Depeche Mode. "If I Ever" makes a 
nice, accessible lead -in for this hardly 
naive set, which is aimed squarely at 
the modern dance set. 

BLACK & WHITE 

Don't Know Met 

PRODUCER: Anthony Recascino 
Atlantic 81967 

Anonymous L.A. band probably won't 
reveal its identity until it's a 
success -it might be a long wait. 
Group combines rap with rock and 
shows a fine sense of humor on 
"Black In White," a kind of takeoff on 
AC /DC's "Back In Black" and "No 
Head (No Backstage)" which isn't 
about the search for a toilet. But 
unless the label markets the hell out 
of this band and makes the most of 
the passable material -of which 
"Black Cashmere" is the best- don't 
expect miracles. 

NIGHT RANGER 

Greatest Hits 
PRODUCERS: Pat Glasser; David Foster; Brian 
Foraker 
Camel /MCA 42307 

Given that it has been quite some time 
since Night Ranger had a hit and that 
there are no new songs (or bonus 
tracks, as labels are so fond of calling 
them) on this 10 -song compilation, the 
whole thing reeks of contractual 
obligation. However, for those few 
million who made Night Ranger a 
platinum- selling group, there are nice 
reminders of why, such as "When 
You Close Your Eyes," "Sister 

NEW AND 
NOTEWORTHY 

BAD ENGLISH 
PRODUCER: Richie Zito 
Epic 45083 

Semisupergroup featuring vocalist 
John Waite and ex- Journey men Neal 
Schon and Jonathan Cain looks 
primed for the top with a radio-ready 
collection of hard -rocking ear candy. 
Album rockers won't have any trouble 
glomming onto full -bore tracks like 
"Best Of What I Got," "Heaven Is A 
4 Letter Word," and "When I See You 
Smile." Sound has primacy over sense 
in this project, but the sound is highly 
seductive indeed. 

Christian," and "The Secret Of My 
Success." 

MARCIA GRIFFITHS 

Marcia 
PRODUCERS: D. Germain; Bunny Clark 
RAS 3047 

Outstanding solo effort from former 
Bob Marley and I -Three singer 
tunefully embraces reggae, R &B, and 
pop. Irresistible hooks and lovely 
vocal harmonies abound, as in "Blue 
Skies," "My Baby Loves To Dance," 
and supersmooth "It's Not Funny," a 
duet with producer /Third World -er 
Clark, whose bandmates also 
contribute. Cover material includes 
Marley's "Trenchtown Rock," 
Lennon -McCartney's "Don't Let Me 
Down," and a delicious take on 
Christine McVie's "Everywhere." 
Contact: 301 -588 -9641. 

THE ALLISONS 
PRODUCER: Rob Meurer 
Spindletop 9128 

Texas quartet runs a gamut of jangly 
guitar styles (influences run from the 
Byrds to R.E.M.) with frequent verve. 
Although there's a sameness to songs 
on a track -by -track basis, numbers 
like "Sixth Dimension Flower" and "A 
Second Coming" are worthy of college 
and modern rock spins beyond any 
doubt. Contact: 818 -842 -0722 

SWORD 

Sweet Dreams 
PRODUCERS: Garth Richardson & Jack Richardson 
Roadracer /MCA 9476 

A throwback to the metal of yore 
when lyrics and vocals were key, not 
how fast the guitarist played. 
However, Mike Plant does come up 
with some pretty fast fretwork on 
"State Of Shock." Otherwise, the 
album belongs to vocalist Rick 
Hughes, who shines on "Life On The 
Sharp Edge," "Back Off," and "The 
Threat." 

THE DARLING BUDS 
Pop Said ... 
PRODUCER: Pat Collier 
Columbia 45208 

Despite the flower -power /psychedelic 
revivalism suggested by its 
packaging, this Welsh quartet's 
bright, energetic debut bears a far 
greater resemblance to the power -pop 
of the late '70s-early '80s. A uniformly 
clever set features tunes laden with 
hooks and top 40 potential -such as 
"Hit The Ground," "Burst," "Let's Go 
Round There," and the breathless 
"Things We Do For Love." 

ZEKE MOFFIT 

Welcome To The Canvas 
PRODUCERS: Zeke Moffit, Tom Maggio, Christine 
Bartram 
MacPhersongs 

New Jersey quartet led by Moffit 
delivers strong music with equally 
strong lyrics. There's nothing earth - 
shattering here, just good -time pop 
with a dash of Randy Newman 
( "Nobody's ") and Billy Joel ( "Silent 
Rain" and the catchy "Never Want It 
To End ") thrown in. There's 
absolutely no reason why this stuff 
couldn't do great on both album rock 

and top 40. Contact: 201- 389 -4500. 

CHEMICAL PEOPLE 

Ten -Fold Hate 
PRODUCER: Bill Stevenson 
Cruz 007 

A new porno star (Taija Rae) graces 
the eminently sleazy cover of second 
go-round by this distempered L.A: 
based punk trio. Frenetic songs about 
sex, food, and other elemental 
subjects often topple over the edge 
into questionable taste; modern 
rockers daring enough to spin this one 
had best audition carefully. 

JAZZ 

PAT METHENY GROUP 

Letter From Home 
PRODUCER: Pat Metheny 
Geffen 24245 

Metheny's working quintet offers a 
muted yet very attractive selection of 
adeptly played contemporary jazz. 
Guitarist is clearly aiming at a wider 
audience, as tracks like "Have You 
Heard" and "Every Summer Night" 
feature wordless vocalizing that could 
cross to AC or even pop channels. Not 
as challenging as some of Metheny's 
past work, but certainly set for broad 
acceptance. 

THE ZAWINUL SYNDICATE 
Black Water 
PRODUCER: Josef Zawinul 
Columbia 44316 

Pop-oriented venture from former 
Weather Report keyboardist, leading a 
raucous, rhythmic six- piece. Live 
treatment of previously recorded 
Brazilian- flavored "Carnavalito" is 
noteworthy, as is the Thelonious Monk 
tribute medley of "Monk's Mood" and 
"Little Rootie Tootie." Unexpected 
standout is the stark, atmospheric 
"They Had A Dream." 

JEFF BEAL 

Perpetual Motion 
PRODUCERS: Jean Pierre Weiller- Letourneur, Jeff 
Beal 
Antilles 91237 

Second label release from San 
Francisco trumpeter further refines his 
eclectic vision with help from guitarist 
Jay Azzolina and bassist John Patitucci. 
His blowing is clean and sweet on the 
easygoing "Crossing The River" and 
the swinging "Meshugenah Man," 
while his orchestral leanings flower 
with the emphatic string ostinati of 
"Zarzuela" and the naive delicacy of 
"The Painted Ladies." 

JOE PASS 

One For My Baby 
PRODUCER: Eric Miller 
Pablo 2310936 

Any session featuring guitarist Pass 
in a format larger than a trio is a rare 
and welcome event, and this quintet 
date is just that. While the results 
exhibit the looseness that one often 
associates with the Pablo catalog, the 
repertoire is pleasant and sidemen 
Plas Johnson, Gerald Wiggins, Andy 
Simpkins, and Tootie Heath back the 
axeman sympathetically. 

JACK DeJOHNETTE 

Zebra 
PRODUCERS: Kenny Inaoka, Jack DeJohnette 
MCA 42160 

Ubiquitous drummer /band leader 
releases an atypical synthesizer 
soundtrack to a video on zebras. 
African music fans will hear that 
continent's distinctive tonalities 
echoed by DeJohnette's commingling 
of percussive and melodic elements. 
On the hypnotic "Ntoro," sole guest 
artist Lester Bowie trumpets over an 

electronic soundscape that recalls the 
once -experimental Miles Davis. 

COUNTRY 

THE KENDALLS 

20 Favorites 
PRODUCER: Buddy Killen 
Epic 45249 

Lovers of pure vocal magic will 
delight in this two-record rerecording 
of the Kendalls' best work since their 
1977 smash, "Heaven's Just A Sin 
Away," which is included here. Also 
contains "The Pittsburgh Stealers," 
"It Don't Feel Like Sinnin' To Me," 
"Sweet Desire," "Thank God For The 
Radio," and some fresh material. 

JOHNNY LEE 

New Directions 
PRODUCER: Mick Lloyd, Mike Daniel 
Curb 10617 

Although Lee is a talented vocalist, he 
isn't a strong enough one to rise 
above the banal level of the material 
he's saddled with. Best cuts: "I'm Not 
Over You" and the old standard, 
"Heart To Heart Talk." 

MARY CHAPIN CARPENTER 

State Of The Heart 
PRODUCERS: John Jennings, Mary Chapin Carpenter 
Columbia 44228 

Carpenter's second album for 
Columbia is a real treasury of 
emotional insight. She sings with 
exquisite feeling and writes with a 
poet's grasp of human nature. All the 
cuts are worthy, but the best include: 
"Something Of A Dreamer," "Never 
Had It So Good," and "Goodbye 
Again." 

JOSH LOGAN 

Somebody Paints The Wall 
PRODUCERS: Nelson Larkin, Ron "Snake' Reynolds 
Curb 10612 

Logan doesn't quite match the late 
Mel Street's awesome vocal power, 
but he's close. And he sounds a lot 
like him. Best cuts: "Everytime I Get 
To Dreamin'," "I'd Rather Hear I 
Don't Love You (Than Nothing At 
All)," and the title tune. 

CLASSICAL 

SIBELIUS: PÉLLEAS ET MELISANDE; 
RAKASTAVA; VALSE TRISTE 

English String Orchestra, Boughton 
Nimbus 5169 

Minor Sibelius, undoubtedly, but 
blessed with tunes that please. And 
except for the "Valse" the pieces skirt 
familiar turf. In addition to the titles 
above, the ample program includes 
the suites "Champetre" and 
"Mignonne," the "Romance In C," and 
"Andante Festivo." Good sound. 

SPOTLIGHT: Predicted to hit top 10 on Bill- 
board's Top Pop Albums chart or to earn plati- 
num certification. 

NEW & NOTEWORTHY: Highlights new and 
developing acts worthy of attention and other 
releases of special interest. 

PICKS: Releases predicted to hit the top half 
of the chart in the format listed. 

RECOMMENDED: Other releases predicted 
to chart in the respective format; also, other al- 
bums of superior quality. 

All albums commercially available in the 
U.S. are eligible. Send review copies to Melinda 
Newman, Billboard, 1515 Broadway, New 
York, N.Y. 10036, and Chris Morris, Billboard, 
9107 Wilshire Blvd., Beverly Hills, Calif. 
90210. Send country and gospel albums to 
Ed Morris, Billboard, 49 Music Square W., 
Nashville, Tenn. 37203. 
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INGLE REVIEWS 

POP 
RECOMIENDED 

DION And The Night Stood Still (3:35) 
PRODUCER: Dave Edmunds 
WRITER: D. Warren 
PUBLISHER: Realsongs, ASCAP 
Arista AS1 -9797 

Subtle, well -produced rock /pop 
offering lifted from the living 
legend's "Yo Frankie" project finds 
the singer in excellent form and could 
be the track to win radio's heart. 

ROBERT HART White Lies & Promises (4:21) 
PRODUCER: Stewart Levine 
WRITERS: Robert Hart, Stephen Darrel Smith 
PUBLISHER: Ackee, ASCAP /Street Tunes 
Atlantic 7 -88867 

Emotive R &B /pop from the U.K. 
singer shows tremendous potential 
for the new talent. Song sways with 
ease while Hart's vocal caresses. 
Don't miss. 

BUSTER POINDEXTER All Night Party (4:05) 
PRODUCER: Hank Medress 
WRITER: Cooper 
PUBLISHER: A.G.R. 
MIXERS: Robert Clivilles, David Cole 
RCA 9007 -7 -R (12 -inch reviewed June 10) 

SAMANTHA FOX Love House (3:35) 
PRODUCERS: Rob Bolland, Ferdi Bo!land 
WRITERS: R. Bo!land, F. Bolland 
PUBLISHER: Zomba Enterprises, ASCAP 
Jive 1233.7 -J (c /o RCA) (12 -inch reviewed July 8) 

CUTTING CREW Everything But My Pride (3:59) 
PRODUCERS: Don Gehman 
WRITERS: Eede, Macmichael 
PUBLISHER: Virgin, BMI 
Virgin 7 -99184 (c /o Atlantic) 

Melodic midtempo track exudes more 
of a distinctive and dramatic hook 
than its predecessor. Adult 
contemporary programmers should 
take notice as well. 

FABULOUS THUNDERBIRDS Knock Yourself 

Out (4:31) 
PRODUCER: Terry Manning 
WRITERS: K. Wilson, D. Porter, R. Hill, G. Goin 
PUBLISHERS: Wilco /Copyright Mgt. /Robosac, BMI 
CBS Associated ZS4 -68880 

Punchy rocker with an R &B /blues 
base. 

BLACK 
rflaM7 

CHAKA KHAN Soul Talkin' (4:07) 
PRODUCER: Russ Titelman 
WRITER: Brenda Russell 
PUBLISHERS: Geffen /Rutland Road /WB, ASCAP 
MIXER: Paul Simpson 
Warner Bros. 7 -22913 (12 -inch version also 
available, Warner Bros. 0- 21250) 

Highlight from "C.K." pumps a 
smooth, house -inspired remix that fits 
Khan's vocal gifts just fine. Love the 
scat break. 

MICHAEL COOPER Just What I Like (4:05) 
PRODUCER: Michael Cooper 
WRITERS: Michael Cooper, Tony Shockency 
PUBLISHER: Bee Germaine, BMI 
Reprise 7-22950 (c /o Warner Bros.) 

Cooper's performance elevates this 
new - jack -swing taster and title cut 
from his forthcoming album. Vocal 
hooks are right in the familiar L.A. & 
Babyface pocket. 

RECOIRNN:NDED 

LA RUE Someone To Share My Love (4:53) 
PRODUCERS: Gordon Jones, Jay King 
WRITERS: Dennis Austin, Gordon Jones, Bobbi 
Sanders 
PUBLISHERS: Jay King IV /Bobbi Sox, BMI /Les 
Etoiles de la Musique /Haynestorm /Co-Nee, ASCAP 
RCA 9019.7 -R 

One of the finer selections from the 
act's latest is a sweet romantic slow 
number that charms. 

FINEST HOUR Make That Move (4:10) 
PRODUCER: Larry "W6o" Wedgeworth 
WRITERS: L. Woo, G. Worthy, L. Okeke, M. Alferd 
PUBLISHER: Modernique, ASCAP 
MIXER: Timmy Regisford 
Polydor 889 360-7 (c /o PolyGram) (12 -inch version 
also available, Polydor 889 361 -1) 

Young foursome delivers a 

commercially viable midtempo R &B 
nugget. 

CONTROLLERS Just In Time (4:45) 
PRODUCER: Donnell Spencer Jr. 
WRITERS: D. Spencer Jr., S. Sims 
PUBLISHERS: Honey Look /Basamp, ASCAP 
Capitol B -44414 

Seductive R &B ballad ripe for quiet 
storm programming. 

ACE JUICE FEATURING M.C. HAMMER Go Go 

(4:30) 
PRODUCER: M.C. Hammer 
WRITER: M.C. Hammer 
PUBLISHER: Bust It, BMI 
Capitol B -44370 (12 -inch reviewed July 3) 

THOMAS & TAYLOR I Will Be Your Friend 
(6:30) 
PRODUCERS: Thomas, Adams, Taylor 
WRITERS: Lamar Thomas, Judy Taylor 
PUBLISHER: Le Clark, BMI 
24 Track Records 24TK -1945 (12 -inch single) 

One of the duo's more satisfying 
releases explores a positive lyric 
treatment in a midtempo R &B setting. 
Contact: P.O. Box 211, Cambria 
Heights, N.Y. 11411. 

TRANCE I Can't Stop Lovin' You (5:29) 
PRODUCER: Trance 
WRITER: Perry McNeil 
PUBLISHER: Nivea, BMI 
MIXER: Pete Diorio 
Nivea N -357 (12 -inch single) 

Easy -paced R &B featuring a nice 
vocal arrangement. Label based in 
Brooklyn, N.Y. 

COUNTRY 
PUS 

TANYA TUCKER Daddy And Home (2:46) 
PRODUCER: Jerry Crutchfield 
WRITERS: J. Rodgers, E. McWilliams 
PUBLISHER: Peer International, BMI 
Capitol B -44401 

A heartfelt scenario between father 
and daughter. Slow- moving ballad 
with lightly sprinkled production and 
melodic vocals. 

RECOMMIDED 

JOHNNY RODRIGUEZ Back To Stay (3:14) 
PRODUCER: Tom Collins 
WRITERS: K. Stegall, J. Rodriguez 
PUBLISHERS: Tom Collins /Johnny Rodriguez, BMI 
Capitol B -44403 

He's back and begging for 
forgiveness. Rodriguez gives a well - 
rounded performance surrounded by 
production and instrumentation on the 
mark. 

JILL HOLLIER If It Wasn't For The Heartache 
(2:38) 
PRODUCER: Robby Adcock, Chris Waters 
WRITERS: Chris Waters, Kix Brooks 
PUBLISHER: Cross Keys, ASCAP 
Warner Bros. 7 -22966 

There isn't a trace of him left in her 
life but the heartache. A well -written, 
clear-cut message performed by the 
more than talented Hollier. 

CHARLY McCLAIN You Got The Job (2:49) 
PRODUCERS: Wayne Massey, Jim Cotton 
WRITER: L. Martine Jr. 
PUBLISHERS: Watch Hill /Unichappell, BMI 
Mercury 872 998-7 (c /o PolyGram) 

McClain puts a little soul into this 
groovin' country/R &B number with 
production influenced by the early 
'60s. Red -hot sax and piano drive keep 
things moving. 

SUZI STEVENS Stranger (4:09) 
PRODUCER: Ray Stevens 
WRITER: S. Stevens 
PUBLISHER: Ray Stevens, BMI 
Clyde C9 

Her best single yet. Stevens' voice fits 
this song like a glove, and it should - 
she wrote the tune, too. Pleasingly 
produced ballad with contributing 
elements dialed in for just the right 
sound. Contact: 615-327-4629. 

SYLVIA FORREST The Nights Are Never Long 

Enough With You (2:28) 
PRODUCERS: Jim Luttrell, Sylvia Forrest 
WRITER: Sylvia Forrest 
PUBLISHER: Forrest, SMI 
Door Knob DK89 -319 

NEW AND 
NOTEWORTHY 

SHAKESPEAR'S SISTER Heroine (5:33) 
PRODUCER: Richard Feldman 
WRITERS: Fahey, Feldman 
PUBLISHERS: Orca /Warner -Tamerlane/ Warner 
Chappell, ASCAP /BMI 
FFRR 886 583.1 (c /o PolyGram) (12 -inch single) 

Act fronted by Siobhan Fahey 
previews its forthcoming album 
debut, "Sacred Heart," with an 
aggressive technotrack sporting an 
alternative slant. Surprising change 
of pace musically for the former 
Bananarama member has the 
potential to keep the group from 
having a cruel summer with 
programmers. College, dance, and pop 
outlets should investigate and also 
note the flip, "Dirty Mind." 

Forrest sounds like the late Karen 
Carpenter in this slow, mellow 
devotional to love. Contact: 315 Mt. 
Juliet Rd., Mt. Juliet, Tenn. 37122 

BIG AL DOWNING I Guess By Now (3:30) 
PRODUCERS: Gene Kennedy, Big Al Downing 
WRITER: Alexander Downing 
PUBLISHER: Door Knob /Checkmate, BMI 
Door Knob 0589-328 

Downing's resonant, sympathetic 
vocals elevate this song's routine 
"split-screen" lyrics. Contact: 315 Mt. 
Juliet Rd., Mt. Juliet, Tenn. 37122 

SUSAN HUDSON Let The Good Times Roll 
(3:00) 
PRODUCER: Norm Wilson 
WRITER: L. Lee 
PUBLISHER: Atlantic, BMI 
Mercury 874 564-7 (c /o PolyGram) 

A sprightly remake of the old rock 
standard. Hudson's voice is suitably 
insinuating here. 

SUSAN LEDFORD Ancient History (2:33) 
PRODUCERS: Jeff Cook, Costo Davis, Brent Rowan 
PUBLISHER: Cedarwood, SMI 
WRITERS: Irene Stanton, Wayne P. Walker 
Project One PO 6189 

Ledford's yearning vocals dredge up 
all the pain and resentment in this 
saga of shipwrecked love. Contact: 
Project One Records, Fort Payne, Ala. 

JERRY LANSDOWNE Who'll Give This Heart A 

Home (2:42) 
PRODUCER: Ray Pennington 
WRITER: J. Lansdowne 
PUBLISHER: Almarie, SMI 
Step One SOR -404 

Firm, sure vocals, tight production, 
and memorable lyrics. Contact: 1300 
Division St., Nashville, Tenn. 37203. 

DANCE 

LONDON EXCHANGE Memories Of You (6:50) 
PRODUCERS: Peter Marr, Christopher Phipps 
WRITERS: Peter Marr, Christopher Phipps 
PUBLISHER: Squid Master, BMI 
MIXERS: Peter Marr, Phil Jones 
Merlin MLNR -0001 (12 -inch single) 

Miami -based trio's chic Euro-pop with 
a freestyle edge could become the 
flavor of the season given the proper 
exposure. Fine production, 
performance, and strong song 
structure adds up to a potential 
winner. Hot crossover programmers 
should be on the tip. Contact: 305 -253- 
5055. 

JULIAN "JUMPIN' " PEREZ FEATURING KOOL 

ROCK STEADY Ain't We Funkin' Now (timing not 
listed) 
PRODUCERS: Julian "Jumpin " Perez, Joe Smooth, 
Tyree 
WRITER: not listed 
PUBLISHER: Popstar, BMI 
MIXER: Tyree, Fast Eddie, Joe Smooth 

D.J. International DJ-977 (12 -inch single) 

Jamming hip -house cut featuring 
label's resident rapper Steady ( "Turn 
Up The Bass ") kicking it over a 
number of kinetic mixes. Hooks 
galore. Contact: 312 -559 -1845. 

RECOEi1NDE0 

PARIS BY AIR Voices In Your Head (7:00) 
PRODUCER: Lewis A. Martinee 
WRITERS: R. Munarriz, W. Clear, H. Rivera, L. 

Martinee 
PUBLISHER: Three Romeos, ASCAP 
MIXERS: Lewis A. Martine, Rique "Billy Bob" Alonso 
Columbia 44 -68813 (12 -inch single) 

From Miami's Pantera Group (Expose, 
Olga) comes a Latin- influenced club 
track that sears in its "bass" mix. 

BRIAN BRIAN A House Is Just A House (11:05) 
PRODUCER: Scott Blackwell 
WRITER: Brian Baltromitis 
PUBLISHERS: Mic Mac /Kingmitis, ASCAP 
MIXERS: Mickey Garcia. Elvin Molina 
Mic Mac MIC -519 (12 -inch single) 

One of the label's strongest to date. 
Freestyle track with house -inflected 
touches pleases. Contact: 212 -677 -6720. 

E.G. DAILY Some People (6:19) 
PRODUCERS: Tommy Faragher, Lotto Golden 
WRITERS: T. Faragher, L. Golden 
PUBLISHERS: MCA /Mygag/Matak, ASCAP 
MIXER: Michael R. Hutchinson 
A &M SP -12310 (12 -inch single) 

Singer /actress returns with an 
appealing pop cut that surprisingly 
enough sports an engaging Staples 
Singers -ish vocal approach. 

ROD STEWART Crazy About Her (6:29) 
PRODUCERS: Rod Stewart, Andy Taylor, Bernard 
Edwards 
WRITERS: R. Stewart, D. Hitchings, J. Cregan 
PUBLISHERS: Rod Stewart/Intersong/Hitchings/ 
BMG, ASCAP 
MIXERS: Al B. Sure!, Kyle West 
Warner Bros. 0-21268 (12 -inch single) 

Stewart surprises on his latest, which 
could win back his club audience. 
Singer's inimitable delivery is married 
with a slamming new jack swing 
treatment. R &B radio could welcome 
as well. 

STEVE "SILK" HURLEY Work It Out (6:20) 
PRODUCER: Steve "Silk" Hurley 
WRITER: Steve Hurley 
PUBLISHER: Last, ASCAP 
MIXER: Steve "Silk" Hurley 
Atlantic 0-86325 (12 -inch single) 

Techno-house label debut from the 
Chicago mixmaster and former 
member of J.M. Silk. 

BOSTON DAWN I Hope She Breaks Your Heart 
(8:32) 
PRODUCER: Victor Flores 
WRITERS: C. Byrd, W. Gite, D. Deegan 
PUBLISHERS: Edward Sax /Coin A Phrase, BMI 
Outpost Entertainment Company OET -30003 (12- 
inch single) 

Dance /pop tune is easily accessible 
and charms with thoughtful mixes 
and performance of merit. Contact: 
213 -281 -5577. 

GIRLS -IN- CONTROL Dis -Girl (5:31) 
PRODUCERS: Michael Garvin, Nathan Garvin 
WRITER: Michael Garvin 
PUBLISHER: Starloft/Celestial, ASCAP 
Mario SP -101 (12 -inch single) 

Likable Latin pop teaser. 

VERTIGO Step Into My World (6:29) 
PRODUCERS: M. Minichino, N. Garcia 
WRITERS: M. Minichino, N. Garcia 

PUBLISHER: Melantone, ASCAP 
Melanrtone MEL -101 (12 -inch single) 

Track comes recommended for its nice 
house -inspired version, which is 
primarily instrumental and bridges a 
Kraftwerk stance with a Latin pop 
edge. Straight -ahead version's not 
bad, either. Contact: 914 -699 -5095. 

RAP 
US 

EPMD So Wat Cha Sayin' (4:55) 
PRODUCERS: Erick, Parrish (EPMD) 
WRITERS: Erick, Parrish (EPMD) 
PUBLISHERS: Beach House /Patricken, ASCAP 
Fresh FRE -80133 (12 -inch single) 

Act keeps it both funky and raw with 
a lazy rhythm that entrances and a 
delivery that can't be beat. Contact: 
212 -724 -1440. 

RECONENDEO 

BEATMASTER CLAY D & THE GET FUNKY CREW 

You Gotta Be Real (6:44) 
PRODUCERS: Clay Dixon, Frank Cesarano 
WRITERS: C. Dixon. R. Thomas 
PUBLISHERS: Lindseyanne /Big Fat, BMI 
Vision VR -1224 (12 -inch single) 

Act adopts Cheryl Lynn's "Got To Be 
Real" as its base and turns it out with 
a retro old -school style. Contact: 305- 
893 -9191. 

M.C. RELL & THE HOUSEROCKERS Life Of An 

Entertainer (5:03) 
PRODUCERS: Van Gibbs, Eddison Electrik 
WRITER: T. Davis 
PUBLISHER: Lami -Lam, ASCAP 
MIXER: Mat-O-Matic 
Mercury 874 407 -1 (c /o PolyGram) ();2 -inch single) 

Jazzy horn breaks and production 
keep this one happening. 

WINK -D FEATURING CANDY FRESH Get Busy 
(3:41) 
PRODUCERS: Fresh Kid Ice, S. Cobbie, J. Green 
WRITERS: Candy Fresh, SKC 
PUBLISHERS: Henstone /Musicworks, BMI 
Insane Beat HAL -12133 (12 -inch single) 

Female pumps a serious "bass" track 
steered around Debbie Deb's club 
classic. Contact: 305- 666 -0445. 

NICE & SMOOTH More & More Hits (4:03) 
PRODUCERS: G. Mays, D. Barnes 
WRITER: G. Mays, D. Barnes 
PUBLISHERS: Beach House /Nice & Smooth. ASCAP 
MIXER: G. Mays, D. Barnes 
Fresh FRE -80132 (12 -inch single) 

Brought to you with the Mary Jane 
Girls' "All Night Long" providing the 
backing and some rhymes that could 
use some work. Contact: 212 -724 -1440. 

PICKS: New releases with the greatest chart 
potential. 

RECOMMENDED: Records with potential for 
significant chart action. 

NEW & NOTEWORTHY: Highlights new and 
developing acts worthy of attention. 

Records equally appropriate for more than 
one format are reviewed in the category with 
the broadest audience. All singles commercial- 
ly available in the U.S. are eligible for review. 
Send copies to Bill Coleman, Billboard, 1515 
Broadway, New York, N.Y. 10036. Country 
singles should be sent to Billboard, 49 Music 
Square W., Nashville, Tenn. 37203. 

Call NOW...to order the 1988- 
89 edition of Billboard's 
INTERNATIONAL DIRECTORY 
OF MANUFACTURING & 
PACKAGING for the Record & Audio /Tape Indus- 

tries 1988-89 edition. Professional 
services and supplies for record and video manufacturers. audio and 
video tape manufacturers, video program suppliers and buyers, video 
music producers and production facilities, - S29.00 (includes postage 
and handling). 
Md appropriate sales tax in NY. NJ, CA. TN. MA and UA 

CALL TOLL -FREE 800- 223 -7524 
(In New York State: 212 536 -5174) 
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Pj%ATE 

METALHEADS ROCK TO RAP AS CROSSOVER IDIOM GROWS 
(Continued from page 1) 

Programmers of shows oriented 
toward black audiences, such as 
BET's "Video Soul" and "Video Vi- 
brations," say they do not find the 
same audience crossover that MTV 
says it does. 

"In our programming of rap on 
BET, we are programming for a na- 
tional black audience," says Jeff 
Newman, senior producer of music 
video programming. "If, in fact, the 
music, the videos, or both also attract 
a different demographic, that's fine. 
But rap is still a popular, viable art 
form among black teens, and I don't 
think metal is crossing to black teens 
as largely as rap is crossing to white 
teens." 

VIDEOS MAKE THE SALE 

But the success of both genres on 
television, says Newman, can be at- 
tributed to the fact that radio still 
does not devote enough airtime to ei- 
ther type of music: "Rap and metal 
are still not happening on radio, and 
that's why they're so successful on 
TV," he notes. "The videos are selling 

I CALENDAR 

the records." 
Marshall Cohen, MTV executive 

VP and head of the channel's re- 
search division, basically agrees with 
Newman about the one -way nature 
of the crossover. He says statistical 
evidence indicates that heavy metal 
and rap music tend to draw many of 
the same MTV viewers. 

"For one thing," says Cohen, "we 
program shows like 'Hard 30,' 'Head - 
banger's Ball,' and 'Yo! MTV Raps' in 
close proximity to one another, and 
the demographic composition of our 
audience tends to remain fairly static 
within those time frames," he says. 
"We also do not see any huge in- 
crease in various subsets that might 
be attracted to one or the other of 
these genres, such as blacks or teen 
viewers." 

What's more, says Cohen, the fact 
that the channel's cume (the number 
of viewers who tune in to MTV in a 
given time period) remains static 
from rap to metal shows also indi- 
cates that many of the same viewers 
are watching both shows. "If these 

shows were getting totally different 
audiences, you'd see a rise in the 
cume, and we don't," he points out. 

Sam Kaiser, senior VP of promo- 
tion at Enigma Records, which han- 
dles rap and metal acts via both its 
Metal Blade label subsidiary and a 
distribution deal with rap label 
Rough House Records, agrees that 
the industry is seeing some sort of 
rap /metal audience overlap, but cau- 
tions against overstating the case. 

"To a large degree, what people 
are experiencing at MTV and differ- 
ent labels, in terms of the compatibil- 
ity of metal and rap, is a real occur- 
rence," he says. "But it's too broad - 
stroke and premature to assume that 
the Metallica buyer is going to segue 
automatically to the Public Enemy 
record. To say that these two music 
forms are demographically compati- 
ble is accurate; however, to assume a 
broad psychographic connection 
could be a bit of an overshot. I do 
think, though, the compatibility of 
both forms with the singles music 
buyer will continue to grow." 

A weekly listing of trade shows, 
conventions, award shows, semi- 
nars, and other notable events. 
Send information to Calendar, 
Billboarrì, 1515 Broadway, New 
York, N.Y. 10036. 

JULY 

July 10, National Academy Of Songwriters Semi- 

nar, "Rock'n'Roll Metal Explored: Hard, Heavy, and 

Head Bangin'," At My Place, Santa Monica, Calif. 

Bruce U.R. Walker, 213 -463 -7118. 

July 11, Miller/Viglione's Music Business Month- 

ly Career Workshop II, Holiday Inn, Somerville, 

Mass. Joe Viglione, 617- 935 -5386. 

July 13 -16, Upper Midwest Communications Con - 

dave, Sheraton Park Place, Minneapolis. 612 -921- 

4487. 

July 15-16, Carolina Chapter Meeting, Downtown 

Marriott Hotel, Charlotte, N.C. 104- 527 -9650. 

July 15 -19, New Music Seminar 10, Marriott Mar- 

quis Hotel, New York. 212 -473 -4343. 

July 22, Sheila Davis' Songwriting Seminar, The 

New School, New York. 212 -674 -1143. 

July 29, Nashville Songwriter Assn. Intemation- 

al's Ninth Annual Summer Seminar, Vanderbilt Pla- 

za Hotel, Nashville, 615 -321 -5004. 

AUGUST 

August 6 -9, 1989 VSDA Convention, Las Vegas 

Hilton, Las Vegas. 609 - 596 -8500. 

BIG COMPANIES BUYING 50% OF SMALLER FIRMS 
(Continued from page 6) 

that is found." 
Hirst says Thorn is "trying to build 

their position in U.S. pop." He says 
29% of EMI's record business is U.S. 
pop, a category he says represents 
35% of the world market. U.K. talent 
contributes 31% of EMI's world sales, 
and pop music from other countries 
brings in 30%-in line with other la- 
bels' figures. 

In May, Capitol -EMI announced 
that it was buying a 50% interest in 
Enigma, based in Culver City, Calif., 
for an undisclosed price. Some 
sources put it at $12 million. Capitol 
said the deal would give it greater ac- 
cess to new artists. 

A few months earlier, Thorn-EMI 
announced it had acquired a 50% in- 
terest in London -based Chrysalis 
Records. The deal was valued at $79 
million, which could be expanded to 
$104 million, depending on volume 
and profit growth. Thorn-EMI has an 
option to buy the remaining interest 
in Chrysalis. 

Competing with Thorn to buy 
Chrysalis was BMG Music, parent of 
RCA Records. 

"I believe we would have pur- 
chased half of Chrysalis if the num- 
bers were right for us," says Buziak. 

He adds that RCA has looked at 
other labels but "not anything that 
has been right for us." 

According to Buziak, the 50-50 ven- 
ture "allows a certain amount of au- 

tonomy to the other party" and "buys 
additional market share." 

It is not lack of cash that moves a 
Thorn-EMI to buy just 50% of other 
companies. Hirst points out that 
Thorn, which is also an electronics 
company, is "hugely cash- genera- 
tive." Thorn's audio /visual rental 
centers "generate a phenomenal 
amount of cash." 

That is generally true of other suc- 
cessful record companies, including 
the Warner Communications Inc. 
Music Group. But some observers 
say that if Time Inc. completes its 
proposed buyout of WCI and incurs 
large debt, the recorded music divi- 
sion might be limited in its ability to 
make acquisitions. 

Partnership deals are emerging in 
the radio industry as well. Metroplex 
Communications in the past nine 
months has acquired two-thirds own- 
ership of several radio stations in 
Cleveland and Buffalo. The other 
third was bought by Larry Robinson. 
The Cleveland acquisition was for 
$11.4 million, Buffalo for $6.4 million. 

Steve Godofsky, executive VP/ 
group manager of Metroplex, says 
partial buyouts are becoming com- 
mon in radio because "corporations 
don't have to use all their own mon- 
ey." He adds, "We provide the man- 
agement and operational expertise, 
and Mr. Robinson provides the addi- 
tional capital." 

August 17 -20, Jack The Rapper's 13th Annual 

Family Affair, Atlanta Airport Marriott, Atlanta. Bi- 
lye Love, 407- 423 -2328. 

August 22, Miller/Viglione's Music Business 

Monthly Career Workshop Ill, Holiday Inn, Somer- 

ville, Mass. Joe Viglione, 617- 935 -5386, or Julie 

Fiore, 617- 242 -3353. 

SEPTEMBER 

Sept. 13 -16, NAB Radio '89, Convention Center, 

New Orleans. 202 -429 -5444. 

Sept. 15 -24, Eleventh Annual Georgia Music Fes- 

tival, Atlanta. Glenn Christian, 404 -656 -3551. 

Sept. 21 -23, Concrete Foundations Forum '89, 

Sheraton Universal Hotel, Los Angeles. Kim Kaiman, 

212 -645 -1360. 

Sept. 23, Focus On Video '89, Canada's National 

Video Trade Show, Regal Constellation Hotel, Toron- 

to. Angela Abromaitis, 416 -763 -2121. 

Sept. 24 -26, Amusement Business and Billboard's 

Seventh Annual Sponsorship Seminar. Winning At 

Sponsorship, Hotel Inter -Continental, New Orleans. 

615 -321 -4254. 

Sept. 25 -27, NARM Retailers Conference, Bilt- 

more Hotel, Coral Gables, Fla. 609- 596 -2221. 

I LIFELINES 

BIRTHS 

Girl, Lauren Marcel, to Ed and Val- 
erie Flouton, June 20, in San Cle- 
mente, Calif. He is the store manag- 
er of Sam Goody Music and Video in 
Huntington Beach, Calif. 

Girl, Shawn Erin, to Dermot and 
Cathy Nolan, June 21, in Tarzana, 
Calif. She is the director of copy- 
right for Warner /Chappell Music 
Inc. - 

Boy, David Stephen, to Stephen and 
Jane Pack Dessau, June 27, in New 
York. He is the president of Track 
Marketing Associates. 

DEATHS 

LuElsie Johnson, 86, following an 
extended illness, May 25, in Hun- 
tington, Mo. Johnson was the moth- 
er of country music entertainer Hel- 
en Cornelius. 

Send information to Lifelines, 
Billboard, 1515 Broadway, New 
York, N.Y. 10036. 

To Marty Diamond, VP of artist 
development and video at Arista, it is 
not surprising that rap and metal au- 
diences would show some correlation, 
since both musical genres "have an 
obvious lean toward young males, 
and both are highly regionalized un- 
derground phenomena with a strong 
street sense. The overlap would seem 
to come primarily from the similar at- 
titudes of rebellion and right of free 
expression conveyed by both rap and 
metal." 

Marko Babineau, head of promo- 
tion at Geffen Records, which fea- 
tures both rap and metal acts on its 
artist roster, echoes this view. "It's 
inevitable that people are going to 

NEW 
COMPANIES 

pay more attention to metal and rap 
for one simple reason -it's real and 
it's from the street," he says. "Both 
these kinds of music came right out 
of the street. A band like N.W.A. has 
sold over 1 million records and can't 
get on the radio, and kids want to 
know why. Kids have been going to 
Metallica concerts for years, and kept 
asking, `Why isn't this on the radio ?' 
And, in many cases, I think it's .the 
same kids listening to both." 

RADIO SPLIT ON COMPATIBILITY 

Radio programmers queried on the 
rap /metal audience overlap question 
seem split in their opinions. For in- 

(Continued on page 78) 

Lawrence Forde Enterprises Inc., 
an entertainment, media, and pub- 
lishing corporation formed by Law- 
rence Forde. Company will provide 
artist management and contract ne- 
gotiation, music and print copyright, 
as well as publishing, production, and 
recording of music, film, and video 
projects in New York and California. 
P.O. Box 573, San Rafael, Calif. 
94901. 

British Records, originally formed 
as a publishing company during the 
early '70s by Mark Rodgers, has been 
revitalized by Rodgers and Geoff 
Gibbs, who will sign pop and rock tal- 
ent to the label. First release, "Big 
On Small Talk," by Janet Lee, is due 
out this summer. 1015 Gayley Ave., 
Los Angeles, Calif. 90024; 213 -208- 
359. 

Send information to New Compa- 
nies, Billboard, 1515 Broadway, 
New York, N.Y. 10036. 

MARKET ACTION 
BILLBOARD CHARTS THE TOP ENTERTAINMENT STOCKS 

COURTESY OF 
PAINE WEBBER RESEARCH, 1285 Ave. of the Americas 

New York, N.Y. 10019, (212) 713 -2000 

Sale/ Open Cosa 
Company 1000's 6/27 7/3 Change 

NEW YORK STOCK EXCHANGE 
Blockbuster Entertainment 1229.1 16 '/, 17 +V. 
CBS Inc. 377.3 209 201'/, -7% 
Capital Cities Communications 95.7 471% 464 -7% 
Carolco Pictures 509.7 11% 11'/. -V, 
Coca-Cola 2098.8 58%, 56% -2 V, 
Columbia Pictures 2142 23 21%, -1% 
Walt Disney 1878.7 95'/, 93'/, -1% 
Eastman Kodak 5141.9 49 47% -1% 
Handleman 200.4 29% 28'/. 
MCA Inc. 2009.9 61 58'/, -2% 
MGM /UA 335.2 181/2 181/2 
Orion Pictures Corp. 226.3 22'/, 21% -1V, 
Paramount Communications Inc. 8709.4 60% 60'/, 
Pathe Communications 28.5 4 3'/. 1/2 

Sony Corp. 129.9 54 V, 53% -i 
TDK 13.8 77% 83 +5V, 
Vestron Inc. 262.9 4% 3V. -1'/. 
Warner Communications Inc. 5176.7 58%, 60% +1'/, 
Westinghouse 1244.7 64 62'/. -1'/. 

AMERICAN STOCK EXCHANGE 
Commtron 34.9 8'/. 8 -V. 
Electrosound Group Inc. 10.3 1 V, +/ 
Nelson Holdings Intl 55.5 +'/ 
New World Pictures 
Price Communications 36.6 8'/. 6 V: -21/2 
Prism Entertainment 30 3'/. 3'/. 
Unite! Video 3.6 13% 13'/, +'/, 

July 3 
Company Open Close Change 

OVER THE COUNTER 
Acclaim Entertainment 4'/. 4V . 
Certron Corp. 1'/, 1'/. 
Dick Clark Productions 5 4'/. 
LIN Broadcasting 115'/. 114% -1'/. 
LIVE Entertainment 171/2 17% 
Recoton Corp. 51/2 5%, 
Reeves Communications 6 V, 6 
Rentrak 21/2 2'/, 
Satellite Music Network, Inc. 51/2 5'/, 
Scripps Howard Broadcasting 72 76 +4 
Shorewood Packaging 231/2 23 - 
Sound Warehouse 
Specs Music 8% 8%, 
Starstream Communications Group, Inc. 1'/, 1'/, 
Trans World Music 22 V, 22'/, 
Video Jukebox Network 3% 3% 
Wall To Wall Sound And Video 3'/. 
Westwood One 10'/, 10% 

Open . Close 
Company 6/26 T/3 Change 

LONDON STOCK EXCHANGE (In Pence) 
Chrysalis 176 176 
Pickwick 222 222 
Really Useful Group 635 635 
Thorn EMI 748 758 +10 
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NDERER RULE IHE NIGHtI 
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11110419K111 

The first single from his critically acclaimed debut Arista album, Yo Frankie, now bulleting up the chas. 

Produced and Arranged by Daue Edmunds. Watch for Dion on tour, headlining this summer, plus special dates with Lou Reed. 

Managemer: Zachary Gillman Artists Management £I(inik 1989 Adsh Records, Inc., a Bedelsmann Music Group Compairy. 
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by Michael Ellis 
THE PANEL OF DEALERS that report record sales to the Hot 100 
chart has been revised, effective with this issue. The sales panel is 
changed less frequently than the radio panel, but we update it at least 
once a year in response to changes in the marketplace. This column is 
more radio-oriented than sales- oriented, because airplay usually pre- 
cedes sales and the column highlights the up- and -coming. It is impor- 
tant, however, to take a careful look occasionally at the methodology 
that goes into the sales side of the Hot 100. 

THE POP RETAIL PANEL consists of a mixture of three kinds of ac- 
counts: retail outlets, one -stops, and rackjobbers. The Hot 100 and Top 
Pop Albums charts use the same panel, with a few exceptions such as 
the racks, which report only to the albums chart. For the Hot 100, there 
are 195 accounts in total on the new panel, including many retail chain 
reports. For example, the 700 -store Musicland chain supplies one report 
at the present time for its entire chain. The 195 reports thus represent 
collectively thousands of individual locations throughout the country. To 
differentiate between small individual dealers reporting and huge 
chains and one -stops, weights are assigned to each dealer's report. We 
assign the weights after obtaining and carefully averaging lists of the 
relative volume of all major accounts supplied by the six record distribu- 
tion companies: CBS, WEA, PolyGram, RCA, MCA, and CEMA. These 
weights are revised once a year, and new weights were implemented as 
part of this panel change. 

ALL 195 DEALERS ARE asked to report their top 30 best -selling sin- 
gles each week, combining unit sales of all single configurations in their 
reports: 7 -inch vinyl, 12 -inch vinyl, cassette singles, cassette maxisin- 
gles, and CD singles (both 3 -inch and 5- inch). Each unit sold is to be 
counted equally regardless of retail price, unlike the RIAA, which 
counts 12 -inch vinyl singles as 2 units in awarding gold and platinum 
singles. The No. 1 record on a dealer's report receives 30 points, No. 2 
receives 29 points, and so on down to No. 30 receiving one point. Each 
dealer's report is then weighted, with the largest chain report assigned a 
weight 20 times larger than the smallest dealers, and six weight catego- 
ries in between, for eight categories in total. The weighted reports are 
compiled, and the top 40 of the final point rankings appear in print on 
this page. These same point totals are added together with the radio air- 
play point totals to make the final Hot 100 rankings. 

THE SYSTEM IS FAR from perfect, but it is the most accurate avail- 
able with current technology. New technology is being introduced into 
the retail marketplace, however, that uses scanners at the checkout 
counter to read bar codes already furnished on most records and tapes. 
This new methodology allows stores to keep precise records on what is 
sold across the counter each day. Billboard is putting a high priority on 
developing a way of obtaining these exact computer -generated piece 
counts from retailers, to replace our current system of receiving a rank- 
ing of best -sellers. 

HOT 100 SINGLES ACTION 
RADIO MOST ADDED 

HANGIN' TOUGH 

PLATINUM/ 
GOLD 
ADDS 

22 REPORTERS 

SILVER 
ADDS 

56 REPORTERS 

BRONZE/ 
SECONDARY 

ADDS 
165 REPORTERS 

TOTAL TOTAL 
ADDS ON 

213 REPORTERS 

NEW KIDS ON THE... COLUMBIA 2 3 24 29 47 
DON'T WANNA LOSE YOU 
GLORIA ESTEFAN EPIC 1 15 17 151 
IF I COULD TURN BACK TIME 
CHER GEFFEN 1 0 16 17 64 
RIGHT HERE WAITING 
RICHARD MARX EMI 0 2 10 12 193 
THE PRISONER 
HOWARD JONES ELEKTRA 0 1 7 8 79 
SHOWER ME WITH YOUR LOVE 
SURFACE COLUMBIA 1 0 7 8 55 
NIGHT TRAIN 
GUNS 'N ROSES GEFFEN 0 0 8 8 8 

ANGEL EYES 
THE JEFF HEALEY BAND ARISTA 0 0 7 7 101 
SOUL PROVIDER 
MICHAEL BOLTON COLUMBIA 0 0 7 7 85 
I'M THAT TYPE OF GUY 
L.L. COOL J DEF JAM 0 0 6 6 106 

Radio Most Added is a weekly national compilation of the ten records most added to the playlists 
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 
cally as changes are made, or is available by sending a self- addressed stamped envelope to: 
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 

FOR WEEK ENDING JULY 15, 1989 

Billboard. Hot 100® SALES & AIRPLAYTM 
A ranking of the top 40 singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot 100 Singles chart. 

,x 
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W 53 

SALES 
TITLE ARTIST 

só 
'-"k' 8 

1 3 IF YOU DON'T KNOW ME BY NOW SIMPLY RED 1 

2 4 EXPRESS YOURSELF MADONNA 2 

3 7 TOY SOLDIERS MARTIKA 4 

4 13 BATDANCE (FROM "BATMAN ") PRINCE 6 

5 2 GOOD THING FINE YOUNG CANNIBALS 3 

6 1 BABY DON'T FORGET MY NUMBER MILLI VANILLI 5 

7 6 MISS YOU LIKE CRAZY NATALIE COLE 7 

8 11 WHAT YOU DON'T KNOW EXPOSE 8 

9 12 THE DOCTOR THE D008IE BROTHERS 9 

10 8 I WON'T BACK DOWN TOM PETTY 17 

11 19 ON OUR OWN BOBBY BROWN 12 

12 5 I DROVE ALL NIGHT CYNDI LAUPER 11 

13 15 ONCE BITTEN TWICE SHY GREAT WHITE 16 

14 17 SO ALIVE LOVE AND ROCKETS 10 

15 18 LAY YOUR HANDS ON ME BON JOVI 13 

16 16 CRAZY ABOUT HER ROD STEWART 15 

17 9 BUFFALO STANCE NENEH CHERRY 20 

18 14 ROOMS ON FIRE STEVIE NICKS 21 

19 23 WHO DO YOU GIVE YOUR LOVE TO? MICHAEL MORALES 19 

20 26 I LIKE IT DINO 18 

21 10 THIS TIME I KNOW IT'S FOR REAL DONNA SUMMER 22 

22 20 MY BRAVE FACE PAUL MCCARTNEY 26 

23 30 DRESSED FOR SUCCESS ROXETTE 24 

24 29 I'M THAT TYPE OF GUY L.L. COOL J 33 

25 32 ME MYSELF AND I DE LA SOUL 42 

26 24 I'LL BE LOVING YOU (FOREVER) NEW KIDS ON THE BLOCK 23 

27 25 WIND BENEATH MY WINGS BETTE MIDLER 25 

28 28 DOWN BOYS WARRANT 32 

29 35 FRIENDS JODY WATLEY WITH ERIC B. & RAKIM 36 

30 22 INTO THE NIGHT BENNY MARDONES 37 

31 34 SECRET RENDEZVOUS KARYN WHITE 29 

32 27 CLOSE MY EYES FOREVER LITA FORD /OZZY OSBOURNE 43 

33 33 SEND ME AN ANGEL '89 REAL LIFE 27 

34 - NO MORE RHYME DEBBIE GIBSON 30 

35 37 HEY BABY HENRY LEE SUMMER 28 

36 21 SATISFIED RICHARD MARX 14 

37 36 EVERY LITTLE STEP BOBBY BROWN 41 

38 38 IN MY EYES STEVIE B 45 

39 - COLD HEARTED PAULA ABDUL 31 

40 - KEEP ON MOVIN' SOUL II SOUL 52 

i g; 
AIRPLAY 

TITLE ARTIST 

ó 

1 1 GOOD THING FINE YOUNG CANNIBALS 3 

2 3 IF YOU DON'T KNOW ME BY NOW SIMPLY RED 1 

3 4 EXPRESS YOURSELF MADONNA 2 

4 2 BABY DON'T FORGET MY NUMBER MILLI VANILLI 5 

5 5 TOY SOLDIERS MARTIKA 4 

6 6 SATISFIED RICHARD MARX 14 

7 9 SO ALIVE LOVE AND ROCKETS 10 

B 8 MISS YOU LIKE CRAZY NATALIE COLE 7 

9 7 I DROVE ALL NIGHT CYND1 LAUPER 11 

10 10 WHAT YOU DON'T KNOW EXPOSE 8 

11 11 THE DOCTOR THE D00BIE BROTHERS 9 

12 13 LAY YOUR HANDS ON ME BON JOVI 13 

13 14 BATDANCE (FROM "BATMAN ") PRINCE 6 

14 12 BUFFALO STANCE NENEH CHERRY 20 

15 17 ON OUR OWN BOBBY BROWN 12 

16 18 CRAZY ABOUT HER ROD STEWART 15 

17 19 I LIKE IT DINO 18 

18 20 WHO DO YOU GIVE YOUR LOVE TO? MICHAEL MORALES 19 

19 15 I'LL BE LOVING YOU (FOREVER) NEW KIDS ON THE BLOCK 23 

20 16 THIS TIME I KNOW IT'S FOR REAL DONNA SUMMER 22 

21 24 ONCE BITTEN TWICE SHY GREAT WHITE 16 

22 25 SEND ME AN ANGEL '89 REAL LIFE 27 

23 22 WIND BENEATH MY WINGS BETTE MIDLER 25 

24 21 ROOMS ON FIRE STEVIE NICKS 21 

25 23 I WON'T BACK DOWN TOM PETTY 17 

26 27 DRESSED FOR SUCCESS ROXETTE 24 

27 29 HEY BABY HENRY LEE SUMMER 28 

28 28 EVERY LITTLE STEP BOBBY BROWN 41 

29 31 COLD HEARTED PAULA ABDUL 31 

30 26 DOWN BOYS WARRANT 32 

31 30 INTO THE NIGHT BENNY MARDONES 37 

32 38 RIGHT HERE WAITING RICHARD MARX 38 

33 32 NO MORE RHYME DEBBIE GIBSON 30 

34 34 THE END OF THE INNOCENCE DON HENLEY 34 

35 35 SECRET RENDEZVOUS KARYN WHITE 29 

36 36 HEADED FOR A HEARTBREAK WINGER 35 

37 37 SACRED EMOTION DONNY OSMOND 39 

38 33 MY BRAVE FACE PAUL MCCARTNEY 26 

39 39 HOOKED ON YOU SWEET SENSATION 40 

40 40 IN YOUR EYES PETER GABRIEL 48 

cO:Copyrigh 1989. Billboard Publications. Inc. No part of this publication may be reproduced, tored in an retrieval system. or transmitted, in any form or by any means, electronic. mechanical, photocopying 
recording. or otherwise, without the poor written permission of the publisher. 

HOT 100 A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
67 TITLE (Publisher Licensing Org.) Sheet Music Dist. 

82 18 AND LIFE (New Jersey Underground, ASCAP) 

84 AFTER ALL (LOVE THEME FROM "CHANCES ARE ") 
(Snow, BMI /Pitchford, BMI/Triple Star, BMI) CPP 

83 ALL I WANT IS YOU (U2, ASCAP /Chappell & Co., 

ASCAP) HL 

47 ANGEL EYES (Lillybilly, BMI /Bug, BMI /Lucrative, 
BMI) CLM 

5 BABY DON'T FORGET MY NUMBER (MCA, ASCAP) HL 

6 BATDANCE (FROM "BATMAN ") (Controversy, ASCAP) 

WBM 

66 BE WITH YOU (SBK Blackwood, BMI /Bangophile, 
BMI /Perfect Circle, ASCAP) HL 

20 BUFFALO STANCE (Virgin Music /SBK Songs/Warner 
Chappell Music/Warner- Tamerlane, BMI /Copyright 
Control) HL /CPP/WBM 

53 CALLING IT LOVE (SBK April, ASCAP /Desmobile, 
ASCAP /Kajab, ASCAP /Rare Blue, ASCAP) HL /CLM 

43 CLOSE MY EYES FOREVER (Lisabella, ASCAP/Virgin, 
ASCAP /SBK April, ASCAP) CLM /CPP 

31 COLD HEARTED (Elliot Wolff, ASCAP/Virgin, ASCAP) 

CPP 

80 COME HOME WITH ME BABY (Dead Or Alive, 

ASCAP/WB, ASCAP) WBM 

70 COMIN' DOWN TONIGHT (Rocknocker, ASCAP /Hitlist, 
ASCAP/Too Tall, BMI) 

65 COMING HOME (Eve, ASCAP /Chappell, ASCAP) HL 

49 COVER OF LOVE (St.Cecelia, BMI/Weir Brothers, 
ASCAP) 

15 CRAZY ABOUT HER (Rod Stewart, ASCAP /Intersong, 
ASCAP /Hatchings, ASCAP /BMG, ASCAP) HL /CPP 

50 CRY (SBK Blackwood, BMI) HL 

96 CUDDLY TOY (FEEL FOR ME) (Polygram, PRS) HL 

75 DANCING IN HEAVEN (ORBITAL BE -BOP) (Zomba, 
ASCAP) 

9 THE DOCTOR (Windecor, BMI /SBK Blackwood, 

BMI /Janiceps, BMI /High Frontier, BMI /SBK 
Blackwood (Canada) , BMI) HL 

64 DON'T SAY YOU LOVE ME (Songs Of The Knight, 
BMI) 

44 DON'T WANNA LOSE YOU (Foreign Imported, BMI) 
CPP 

33 DOWN BOYS (Virgin Songs, BMI /Dick Dragon, 

BMI /Crab Salad, BMI /Likite Split, BMI /Rich Mcbitch, 
BMI /Great Lips, BMI) CPP 

24 DRESSED FOR SUCCESS (Jimmy Fun, BMI) CLM 

34 THE END OF THE INNOCENCE (Cass County, 

ASCAP / Zappo, ASCAP) CLM/WBM 
81 EVERLASTING LOVE (Hojo, BMI) 

41 EVERY LITTLE STEP (Kear, BMI /Hip Trip, BMI) CPP 

2 EXPRESS YOURSELF (W8, ASCAP /Bleu Disque, 

ASCAP/Webo Girl, ASCAP /Black Lion, ASCAP) WBM 

79 FASCINATION STREET (Fiction, BMI) 
46 FIRE WOMAN (Chappell Ltd. /Chappell & Co., ASCAP) 

HL 

51 FOREVER YOUR GIRL (Virgin, ASCAP /Oliver Leiber, 

ASCAP) CPP 

36 FRIENDS (SBK April, ASCAP /Ultrawave, ASCAP /A 
Diva, ASCAP /Rightsong, BMI /SBK Blackwood, 

BMI /Eric B & Rakim, ASCAP) HL 

78 GONNA MAKE IT (Cutting, ASCAP) 

3 GOOD THING (Walt Disney, ASCAP) HL 

71 HANGIN' TOUGH (Maurice Starr, ASCAP) 

35 HEADED FOR A HEARTBREAK ( Verseau, BMI /Small 
Hope, BMI/Virgin Songs, BMI) CPP 

28 HEY BABY (Leesum, BMINirgin Songs, BMI) CLM 
40 HOOKED ON YOU (Lilo, BMI) 
11 I DROVE ALL NIGHT (Billy Steinberg, ASCAP /Denise 

Barry, ASCAP) WBM 

18 I LIKE IT (Island, BMI /Onid, BMI) WBM 
94 I WANT IT ALL (Queen, BMI /Beechwood, BMI) WBM 
17 I WON'T BACK DOWN (Gone Gator, ASCAP /SBK April, 

ASCAP) HL /CPP 
77 IF I COULD TURN BACK TIME )Realsongs, ASCAP) 

WBM 

1 IF YOU DON'T KNOW ME BY NOW (Assorted, 

BMI /Mighty Three, BMI) 
23 I'LL BE LOVING YOU (FOREVER) (SBK April, ASCAP) 

HL 

92 I'LL BE THERE FOR YOU (Bon Joy', ASCAP /New 
Jersey Underground, ASCAP /Songs of Polygram, BMI) 
WBM 

32 I'M THAT TYPE OF GUY (Del Jam, ASCAP /L.L. Cool 1, 

ASCAP /D And D, ASCAP/Virgin, ASCAP) CPP 

45 IN MY EYES (Saja, BMI /Mya -T, BMI) HL 

48 IN YOUR EYES (THEME FROM "SAY ANYTHING ") 
(Choline, BMI /Hidden Pun, BMI) 

37 INTO THE NIGHT (Papa Jack, BMI /Conus, BMI) WBM 

54 IT ISN'T, IT WASN'T, IT AIN'T NEVER GONNA BE 

(Albert Hammond, ASCAP/WB, ASCAP /Realsongs, 
ASCAP) WBM 

89 JACKIE BROWN (Riva, ASCAP) 

72 JOY AND PAIN (Protoons, ASCAP /Hakim, ASCAP) 

52 KEEP ON MOVIN' (Virgin, ASCAP) CPP 

13 LAY YOUR HANDS ON ME (Bon Joni, ASCAP /New 
Jersey Underground, ASCAP /Pri, ASCAP) WBM 

61 LITTLE FIGHTER (Vavoom, ASCAP) WBM 

90 LOVE HAS TAKEN ITS TOLL (Dasnice, BMI /Linz, 
BMI) 

69 LOVE TRAIN (Mangoward Ltd., ASCAP/W8, ASCAP) 

WBM 

42 ME MYSELF AND I (Tee Girl, BMI /Bridgeport, BMI) 
7 MISS YOU LIKE CRAZY (Prince Street, ASCAP /Lauren 

Wesley, BMI /Screen Gems, ASCAP /Irving, BMI /Gemla, 
BMI) CPP/WBM 

97 MOONLIGHT ON WATER (Nonpareil, ASCAP /SBK 
April, ASCAP /Stephen A. Kipner, ASCAP) HL 

26 MY BRAVE FACE (MPL, ASCAP /Plangent Visions, 
ASCAP) HL 

99 MY ONE TEMPTATION (Chappell, PRS /Abacus, 
PRS /Chappell & Co., ASCAP) HL 

30 NO MORE RHYME (Deborah Ann's, ASCAP/Walden 

Music, ASCAP) HL 

100 NOTHIN (THAT COMPARES 2 U) (Kear, BMI /Hip Trip, 

BMI) CPP 

12 ON OUR OWN (FROM "GHOSTBUSTERS II") (Kear, 

BMI /Hip Trip, BMI /Green Skirt, BMI) CPP 

16 ONCE BITTEN TWICE SHY (SBK April, ASCAP /Ian 
Hunter, ASCAP) HL 

88 OPEN LETTER (TO A LANDLORD) (Dare To Dream, 

ASCAP /Famous, ASCAP) CPP 

PATIENCE (Guns N' Roses, ASCAP) CLM 

93 POP SINGER (Riva, ASCAP) WBM 

56 THE PRISONER (Hojo, BMI) 

86 REAL LOVE (56K April, ASCAP /Ultrawave, 
ASCAP /Rightsong, BMI) HL 

38 RIGHT HERE WAITING (Chi -Boy, ASCAP) CLM 

60 RIGHT NEXT TO ME (ADRA, BMI /Guinea Farm, BMI) 
57 ROCK ON (FROM "DREAM A LITTLE DREAM ") (Rock 

On, ASCAP) CPP 

21 ROOMS ON FIRE (Welsh Witch, BMI/Warner- 
Tamerlane, BMI/Future Furniture, ASCAP /Colgems- 
EMI, ASCAP) WBM 

39 SACRED EMOTION (Music Corp. Of America, 

BMI /Bayjun Beat, BMI) HL 

14 SATISFIED (Chi -Boy, ASCAP) CLM 
29 SECRET RENDEZVOUS (Kear, BMI /Hip Trip, 

BMI /Green Skirt, BMI) CPP 

27 SEND ME AN ANGEL '89 (Wheatley, BMI /Australian 
Tumbleweeed, BMI) HL 

58 SHOWER ME WITH YOUR LOVE (Colgems -EMI, 

ASCAP) WBM 

IO SO ALIVE (Warner- Tamerlane, BMI) WBM 
76 SOLDIER OF LOVE (Bajun Beat, BMI /Music Corp. Of 

America, BMI) HL 

55 SOUL PROVIDER (Mr.Bolton, BMI /Non Pareil, ASCAP) 
WBM 

59 TALK IT OVER (April, ASCAP /Rhu -Aton, ASCAP) HL 
74 TELL ME I'M NOT DREAMING (See This House, 

ASCAP /Colgems -EMI, ASCAP /Sudano Songs, BMI) 
WBM 

95 THINKING OF YOU (Cutting, ASCAP) 

22 THIS TIME I KNOW ITS FOR REAL (All Boys Music, 
BMI /Sweet Summer Night, ASCAP) CPP 

4 TOY SOLDIERS (Famous, ASCAP/Tika Tunes, 

ASCAP /Ensign, BMI) CPP 

62 TROUBLE ME (Christian Burial, ASCAP) 

87 TURNED AWAY (Selessongs, ASCAP /Honeylook, 
ASCAP) 

73 VERONICA (MPL, ASCAP /Plangent Visions, ASCAP) 

WBM 

68 WE CAN LAST FOREVER ( Texascity, BMI /Jason 
Scheff, BMI /Irving, BMI) HL /CPP 

8 WHAT YOU DON'T KNOW (EMI, BMI /Panchin, BMI) 
WBM 

63 WHERE ARE YOU NOW? (Harnen, BMI /Congdon, 

BMI /Empire, ASCAP /Dakota, ASCAP) 

19 WHO DO YOU GIVE YOUR LOVE TO? (Boom Tat, 

ASCAP /PolyGram International, ASCAP) WBM 

25 WIND BENEATH MY WINGS (FROM "BEACHES ") (WB 
Gold, ASCAP/Warner House of Music, BMI) WBM 

85 YO NO SE (23 West, BMI /Ensign, BMI /Brooklyn Fox, 

ASCAPNeintre Tres, ASCAP) CPP 

98 YOU ARE THE ONE (Tarpell, ASCAP) 

91 YOU'RE MY ONE AND ONLY (TRUE LOVE) (Robi -Rob, 

ASCAP /Red Instructional, ASCAP /Free -Dome, ASCAP) 
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LABELS HALTING 7 -INCH SERVICE TO RADIO 
(Continued from page 1) 

John Fagot, VP of promotion at Capi- 
tol, whose comment was echoed by 
virtually every label executive con- 
tacted by Billboard. 

To that end, all labels now report 
that every single they ship to radio is 
manufactured in 5 -inch CD form; the 
only variations in the scenario relate 
to whether all stations or just a sub- 
group receive the CD and whether 7- 
inch vinyl is shipped to stations auto- 
matically or only when requested. 

A memo regarding 7 -inch vinyl ser- 
vice sent in late June to "all pop ra- 
dio" by Geary Tanner, senior director 
of national promotion at RCA, out- 
lines the rationale all labels seem to 
be utilizing in announcing their defec- 
tion from vinyl: "In view of the fact 
that most radio stations no longer re- 
quire 7 -inch singles," Tanner wrote, 
"RCA has decided to discontinue ser- 
vice on this configuration as of Aug. 
1. We hope no station will be disad- 
vantaged by this decision, but if for 
any reason you need a vinyl 7 -inch 
single on any of our releases, please 
contact your local RCA rep." 

Although RCA's decision to stop 
servicing vinyl will reduce the label's 
costs for both postage and manufac- 
turing, Tanner stresses, "It's not a 
question of the cost-it's just not nec- 
essary anymore. We don't care what 
it costs to service radio, because we 
want them to have whatever configu- 
ration they need." 

Exactly what configuration radio 
needs was what Steve Resnik, nation- 
al promotion director at A &M, set out 
to discover late last year, when he 
visited a number of stations and, he 
says, was told, "Please -take all the 
vinyl we have." 

As a result of Resnik's trip, A &M 
stopped sending 7 -inch vinyl to radio 
as of the first of the year. 

"What I did," he says, "was order 
200 commercial copies of every [vi- 
nyl] single for my office. I've been 
mailing five to each promotion person 
just so they have them -for any sta- 
tions that need them, tiny stations 
that don't have CD players." 

Yet the price of CD players has 
dropped so low at this point, Resnik 
says, that the number of stations 
lacking players now seems virtually 
nil. 

"I had one station call me in the 
last month that wanted a vinyl copy," 
he says. "In fact, I wrote a memo to 
production yesterday saying don't 
send me 200 anymore -send me 50. 
And I think in a month I'll be sending 
another letter saying don't send me 
a 

Most label executives point out 
that CD production time has im- 
proved to the point where the previ- 
ous time lag between servicing of 7- 
inch vinyl and CD single has all but 
disappeared. "You can pretty much 
be in sync with scheduling," says 
Steve Meyer, senior VP of promotion 
at MCA, adding that the disappear- 
ance of vinyl is "not even an issue" at 
radio. 

Like other label executives who at- 
tended the Bobby Poe Pop Music Re- 
port convention in Tysons Corner, 
Va., June 23-24, Meyer notes that the 
question of vinyl service at radio was 
much under discussion there. "It was 
asked from a panel to a room full of 
about 200 people-out of which at 
least two -thirds were radio -and I 

think two people in the room from ra- 
dio raised their hands and said they 
needed vinyl." 

At present, says Meyer, MCA is 
keeping vinyl as a backup, but cut- 
ting down the amount of bulk ser- 

vice, "because once you've serviced a 
CD, you don't need to reservice the 
single. So where the staffs used to 
get backup copies of promotional 7- 
inches, those are being completely di- 
minished down to a minimal quantity. 
And we still do a vinyl mailer -which 
I'm sure within the next six months is 
going to be deleted as well, except for 
those people that really need it. And 
then they can probably get it off of 
an album." 

At other labels, the issue of servic- 
ing 7 -inch vinyl seems to be shaping 
up in much the same manner. 

At Columbia, "I can't find any- 
body who uses [45s] anymore," says 
Burt Baumgartner, VP of singles 
promotion. "They're telling us 
they're not even listening to vinyl 
copies for review." Columbia hand - 
delivers CD singles to radio, he says. 
"Every station we deal with gets a 
CD single." He estimates the label 
now manufactures 1,000 CD single 
copies, and says he sees that number 
increasing in the near future. 

Though Baumgartner cannot give 
a kickoff date for a strict no-vinyl ser- 
vice policy at the label, he says that 
eventually "we'll increase the num- 
ber of CD singles we do, while elimi- 

nating vinyl. We'll also cut out double 
shipping -the factory will ship the 
CD singles directly." 

At Capitol, A and B lists now de- 
termine which stations get serviced 
with CD singles, says Fagot. Those 
stations on the first list -"a ton of 
stations, thousands of stations, a 
number of which are in very small 
communities" -are serviced 7 -inch vi- 

'I can't find anyone 
who still uses 45s' 

nyl "to cart up," he says; stations on 
the B list, however -"stations that 
have a reporting status of signifi- 
cance, or the station is an important 
station that sells records for us "- 
are serviced CD promotional singles 
via Capitol's local promotion staff. 
"We're right in the process of switch- 
ing so that every release is going to 
come out on a promo CD," says Fag- 
ot. 

Warner Bros. is still servicing 7- 

inch vinyl to radio, says George Ger- 
rity, VP of promotion, "but we have 
CD singles on virtually every record 
that comes out at this point." Adds 

Gerrity: "We most likely will be phas- 
ing 7- inches out here within a short 
period of time -I think by the end of 
the year. Because in all honesty, it's 
just a duplication of effort, and a du- 
plication on a lot of different levels. 
And it's become an unnecessary 
thing -as unfortunate as it may be to 
those who want to be nostalgic about 
it." 

I.R.S. Records instituted a no-vi- 
nyl servicing policy to radio as of 
April 1 -a move that Barry Lyons, 
VP of promotion, says brought "mini- 
mal" feedback from radio. "There 
was a definite sigh of relief from al- 
bum rock stations that we weren't 
going to be contributing to that hu- 
mongous pile of vinyl 12- inchers that 
they all hate anyway," says Lyons. 
"Of course, they now have a similar 
pile of CD singles that at some point 
or another they hate too, but ... " 

At Atlantic, "We will try to ser- 
vice the right people with vinyl," says 
Vince Faraci, senior VP of marketing 
and promotion. "There are people in 
small markets who don't have CDs in 
studio yet, so we'll try to customize 
our service." Nonetheless, he adds, "I 
don't think it's that far away before 
vinyl is phased out completely to ra- 

dio." 
Rick Bisceglia, VP of pop promo- 

tion at Arista, says the label is still 
servicing vinyl to radio. "We're not 
being hesitant with our plan," he 
says. "I think we're in a transition 
stage." Bisceglia says Arista is 
"slowly eliminating vinyl" as the de- 
mand for it at radio decreases. "We 
ship vinyl to those who need vinyl; we 
ship CD to those who need CD." 

And at the new SBK label, Dan 
Glass, senior VP of promotion, says 
there are indeed plans to abandon 
servicing the 7 -inch single to radio. 
Although the label has already 
pressed vinyl 45s of new singles by 
Katrina & the Waves, Daryl Tookes, 
and Boogie Box High, "after that," 
says Glass, "no more 7 -inch vinyl 
DJs." 

SBK's Glass says the CD single of- 
fers special marketing and promo- 
tional opportunities. To make use of 
those opportunities, Glass says, when 
label act Wendy Hall's single is is- 
sued next month, the CD single will 
include both the song and a 2'/Z min- 
ute interview with the artist. In gen- 
eral, he says, "I'll try to put some- 
thing on there besides just a 3- minute 
single." 
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Based on Airplay Reports from Stations Combining 
TITLE Top 40, Dance and Urban Music. ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

O 3 5 8 

* * NO. 1 ** 
SECRET RENDEZVOUS KARYN WHITE 
WARNER BROS. 7 -27863 1 week at No. One 

2 1 4 9 
I LIKE IT DINO 
4TH & B'WAY 7483 /ISLAND 

3 2 1 11 
BABY DON'T FORGET MY NUMBER 
ARISTA 1 -9832 

MILLI VANILLI 

IF 4 5 9 7 
YOU DON'T KNOW ME BY NOW SIMPLY RED 

ELEKTRA 769297 

5 7 7 ó 
WHAT YOU DON'T KNOW EXPOSE 
ARISTA 1 -9836 

© 9 10 6 
TOY BOLDIEBRS7 MARTIKA 

0 11 14 5 TA 
OUR OWN BOBBY BROWN 

8 8 8 
EXPRESS YOURSELF MADONNA 
SIRE 7- 22948 /WARNER BROS. 

9 4 2 15 
I'LL BE LOVING YOU (FOREVER) NEW KIDS ON THE BLOCK 
COLUMBIA 3868671 

BATDANCE 10 12 15 4 
(FROM "BATMAN ") PRINCE 

WARNER BROS. 7 -22924 

11 6 3 15 
BUFFALO STANCE NENEH CHERRY 
VIRGIN 7 -99231 

12 10 6 10 
ME MYSELF AND I DE LA SOUL 
TOMMY BOY 926 

13 13 17 6 
KEEP ON MOVIN' SOUL II SOUL 
VIRGIN 7 -99205 

14 14 11 8 
IN MY EYES 
LMR 74004 

STEVIE B 

15 15 18 4 
ME WITH YOUR LOVE SURFACE 

COLUMBIA 

I6 O 
16 19 5 

FRIENDS 
MCA 53660 

JODY WATLEY WITH ERIC B. & RAKIM 

O7 1/ 18 20 5 
l'M THAT TYPE OF GUY L.L. COOL J 
DEE JAM 38- 68902 /COLUMBIA 

18 17 12 11 
THIS TIME I KNOW IT'S FOR REAL 
ATLANTIC 788899 

DONNA SUMMER 

0 20 23 3 
COOT HEARTED PAULA ABDUL 

20 19 16 12 
MISS YOU LIKE CRAZY 
EMI 50185 

NATALIE COLE 

21 22 22 5 
HOOKED ON YOU SWEET SENSATION 
ATCO 7 -99210 

22 21 13 18 
EVERY LITTLE STEP 
MCA 53618 

BOBBY BROWN 

23 23 24 6 
GOOD THIANG FINE YOUNG CANNIBALS 
I.R.S. 

24 24 21 17 
FOREVER YOUR GIRL PAULA ABDUL 
VIRGIN 

25 26 28 3 TURNED AWAY CHUCKII BOOKER 
ATLANTIC 7+3891 7 

26 25 25 1 
SEND ME AN ANGEL '89 
CURB 10531 

REAL LIFE 

27 27 - 2 YOU'RE MY ONE AND ONLY (TRUE LOVE) SEDUCTION 
VENDETTA VV- 1433/A &M 

28 28 27 3 
RIGHT 
SELECT 

NEXT TO ME WHISTLE 

Z9 NEW 1 
DON'T WANNA LOSE YOU GLORIA ESTEFAN 
EPIC 34- 68959 /E.P.A. 

30 30 - 2 GONNA MAKE IT SA -FIRE 
CUTTING 874 278-7/POLYGRAM 

O Products with the greatest airplay gains this week. Videoclip availability. Billboard, copyright 1989. 

Billboard POWER PLAYLISTS 
Sample Playlists of the Nation's Largest Crossover 

FO JULYE5 
E9 DING 

Radio Stations 

97FM 2 
New York P.D.: Steve Ellis Philadelphia P.D.: Elvis Duran 

I 1 Donna Summer, This Time I Know It's For Real 
2 2 Expose, What You Don't Know 1 I Prince, Batdance (From "Batman ") 

3 3 Milli Vanilli Baby Don't Forget My Number 2 2 New Kids On The Block, 191 Be Loving You (Fore 

4 4 New Kids do The Block I'll Be Loving You (Fore Block, 3 3 Martika, Toy Soldiers 
Good 

5 5 Soul II Soul, Keep On 
5 5 Natalie 

Young 
Thong 

6 6 Neneh Cherry, Buffalo Stance 
7 7 Karyn While, Secret Rendezvous 6 6 Donna Summer, This Time I Know It's For Real 

8 8 Madonna, Express Yourself 
8 8 

Da Pajama Party, Yo No Se 

9 9 Dino, Like It 
'89 9 9 Benny Mandones, Into The Night 

10 10 Me Angel 
10 10 De La Saul Me Myself And I Il 11 De La Soul, Me Myself And I 

Sol, 
Me Myself 

11 11 Rob Base t DJ. E -Z Rock, Joy And Pain 
12 12 Bobby Brown, Every Little Step 

12 12 Soul II Soul, Keep On Movin' 
13 13 You 

13 13 Expose, What You Don't Know 
his 

Acid 15 14 Maurice, Tni s 
14 14 Stevie B, In My Eyes 

15 15 Sweet B, In My Eyes Stevie My 
15 15 Jimmy Harnen + Synch, Where Are You Now' 

16 16 Sweet Sensation, Hooked You 
16 16 B0000ddbbybyyW Brown On Our Own If Know 17 17 Simply Red, Ia You Don't Know Me By Now 

19 18 Pa -aama, Party, No It Jody 
With My One Rakim, 

Friends 

19 29 Diana Party, 18 18 
19 19 LL Cool 1, I'm That Type Of Guy 

21 21 Diana Ross, Overtime 20 20 Paula Abdul, Forever Your Girl ait It Together 8 Cur lam, 21 21 AVa 
21 21 Bobby Brown, Every Little Step 

Duo 
Woman 22 22 Pau Dustin, One Man Woman 

22 22 Love And Rockets, So Alive 
23 23 

Jody Watley With 
Hearted 

24 24 Jody Watley With Eric B. 8 takim, Friends 23 23 Chuckii Booker Turned Away 

25 25 Prince, Batdance (From "Batman') 24 24 Millryi Vanilli, Baby Don't Forget My Number 

tend 
Secret Rendezvous 

26 26 Bobby Brown, On Our Own 
25 26 Reap Life, nezus 27 27 Johnny 0, Highways Of Love 27 27 Madonna, Express Yourself 

28 28 Joey d, Everything p Own 
29 29 Debbie ìs More Rhyme 28 28 Sweet Sensation Hooked On You 

30 30 Judy Torrrees, Love Story 29 29 Sa -Fire, Gonna Make It 

31 31 Natalie Cole, Miss You Like Crazy 30 30 Surface Shower Me With Your Love 

32 32 Samantha Fox, Love House 31 31 Paula Abdul, Cold Hearted 

33 33 Gloria Estefan, Don't Wanna Lose You 32 32 Rod Stewart, Crazy, About Her 

34 34 LL Cool J I'm That Type Of Guy 33 33 Gloria Estefan, Don't Wanna Lose You 

35 35 Dead Or Alive, Come Home With Me Baby 34 34 Royalty Baby Gonna Shake 

EX EX Sandra, Everlasting Love 35 35 New Kids On The Block, Hangin' Tough 

EX EX New Order Round-And Round 
EX EX Kan Kan, Harry Houdini 

EX EX Stacey Q, Give You All My Love EX EX Holly Johnson, Love Train 
EX EX Dead Or Alive, Come Home With Me Baby 
EX EX Debbie Gibson, No More Rhyme 
EX EX Robert Palmer, TBll Me 

The 
Not Dreaming 

EX EX Living In A Box, Blow The House Down 
EX EX Love 

e` FM 
EX EX Aretha Franklin 8 Whitney Houston, It Isn't, It 

Los Angeles P.D.: Jeff Wyatt 
l l Neneh Cherry, Buffalo Stance # 2 2 New Kids On The Block, I'll Be Loving You (Fore 

3 3 Dino, I Like It 
4 4 De La Soul, Me Myself And I 

5 5 Karyn White, Secret Rendezvous San Francisco P.D.: Keith Naftaly 
6 6 Milli Vanilli, Baby Don't Forget My Number 
7 7 Donna Summer, This Time I Know It's For Real 1 Karyn White, Secret Rendezvous 

8 8 Expose, What You Don't Know 2 2 Expose, What You Don't Know 

9 9 Bobby Brown, Every Little Step 3 3 Dino, I Like It 

10 10 Steve B, In My Eyes 
4 4 Simply Red If You Don't Know Me By Now 

11 11 Paula Abdul, Forever Your Girl 5 5 Soul II Soul, Keep On Movio 

12 12 Simply Red, If You Don't Know Me By Now 6 6 Martika, Toy Soldiers 

13 13 Fine Young Cannibals, Good Thing 7 7 Milli Vanilli, Baby Don't Forget My Number 

14 14 Madonna, Express Yourself 8 8 Surface, Shower Me With Your Love 

15 15 Bobby Brown, On Our Own 9 9 LL Cad J. I'm That Type Of Guy 

16 16 Raiana Paige Open Up Your Heart 10 10 Bobby, Brown, On Our Own 

17 17 Waterfront, Cr 
11 11 Guy, P- ece Of Ml Love 

18 18 Prince, Batdance (From "Batman ") 12 12 Tony! Toni! Tone., For The Love Of You 

19 19 Martika, Toy Soldiers 13 13 Seduction, You're My One And Only (True Love) 

20 20 Jody Watley With Eric B. 8 Rabe, Friends 14 14 Chuckii Booker, Turned Away 

21 21 Rod Stewart, Crazy About Her 15 15 Madonna, Express Yourself 

22 22 Paula Abdul, Cold Hearted 16 16 Love And Rockets, So Alive 

23 23 Sondee Notice Me 17 17 Neneh Cherry, Kisses On The Wind 
"Batman ") 

24 24 Real Life, Send Me An Angel '89 18 18 Prince, Batdance (From 

25 25 TKA, You Are The One 19 19 Jody Watley With Eric B. 8 Rakim, Friends 

26 26 Sweet Sensation, Hooked On You 20 20 Stevie B, In My Eyes 

27 27 Boy George, Don't Take My Mind On A Trip 21 21 Young MC, Bust A Move 

28 28 Sa -Fire, Gonna Make It n n Paula Abdul, Cold Hearted 

29 29 The Jackson, Nothin (That Compares 2 U) 23 23 Sa -Fire Gonna Make It 

30 30 Stevie B, I Wanna Be The One 24 24 De La Soul, Me Myself And I 

31 31 Soul II Soul, Keep On Movin 25 25 Judy Torres, Love Story 

32 32 Dead Or Alive, Come Home With Me Baby 26 26 Alta Dustin, One Man Woman 

33 33 Information Society, Lay All Your Love On Me 27 27 Donny Osmond, Sacred Emotion 

34 34 Seduction, You're My One And Only (True Love) 28 28 Natalie Cole, Miss You Like Crazy 

35 35 Johnny 0, Highways Of Love A29 29 Lisa Usa 8 Cult lam, lust Git It Together 

EX EX Robert Palmer, Tell Me I'm Not Dreaming 30 30 The Jackson, Nothin (That Compares 2 U) 

EX EX Stacey p Give You All My Love 
EX EX Debbie Gi bson, No More Rhyme 

ee EX EX Kool Moe D, They Want Money 
EX EX Stacey Q, Give You All My Love 

EX EX Royalty, Baby Gonna Shake EX EX Gloria Estefan, Don't Wanna Lose You 
EX EX Sweet Sensation, Hooked On You 
EX EX Real Life, Send Me An Angel '89 
EX EX Andreas Vdlenweider, Dancing With The Lion 
EX EX Tommy Page A Zillion Kisses 
EX EX Aretha Franklin 8 Whitney Houston, It Isn't. It 
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SEMINAR 

SUNDAY, JULY 18 

12:OOPM 

1 LABELS & DISTRIBUTORS (NORTH BALLROOM) 
PAT MONACO (LANDMARK DISTRIBUTORS), MODERATOR 
RON ALBERT (VISION RECORDS) 
ALAN BECKER (IMPORTANT RECORDS DISTRIBUTION) 
TED HISASNIOKA (CALIFORNIA RECORD DISTRIBUTORS) 
CATHY JACOBSON (4TH & BROADWAY /MANGO RECORDS) 
TOM SILVERMAN (TOMMY BOY RECORDS) 

COLLEGE RADIO: STEPPING STONE OR SLAGHEAP? 

(SOUTH BALLROOM) 
GERARD COSLOY (HOMESTEAD RECORDS), MODERATOR 
GLENN SOOTHE (WXYC CHAPEL HILL) 
TOM HAZELMEYER (AMPHETAMINE REPTILE RECORDS) 
TOM HOFFMAN (WRCT PITTSBURGH) 
TERI MOTT (KMUW WICHITA) 
STEVE TIPP (CBS RECORDS) 
TIM ZIEGLER (KUSF SAN FRANCISCO) 

PMRC'S SECRET WEAPON (ASTOR) 
20 MIN. FILM 

MIXING MONEY & MUSIC: GETTING THE MOST FOR YOUR RECORDING 
DOLLAR (SCHUBERT) 
CHARLES BENANTY (SOUNDWORKS STUDIO), MODERATOR 
ROMA BARAN 
TONY BONGIOVI (POWER STATION) 
JANE BRINTON (THIS BEATS WORKIN' MANAGEMENT) 
IAN NORTH (INS RECORDING) 
More (to be announced) 
ART OF PROGRAMMING DANCE MUSIC (MAJESTIC) 
MOJO NICOSIA (ATLANTIC RECORDS), MODERATOR 
MATT BLACK (COLD CUT) 
JONATHAN MORE (COLD CUT) 
RICK SQUILLANTE (2828 LIMITED) 
DANNY TENAGLIA (STAY TUNED PRODUCTIONS) 
MARTIN LUNA (AUDIO TALENT RECORD POOL) 
D.J. RED ALERT (KISS -FM - NEW YORK) 
TED PATTERSON (CLUB RIO - ATLANTA) 
PAUL REHM (KKMG MAGIC FM - COLORADO SPRINGS) 

AUSTRALIA: BREAKING THROUGH THE KANGAROO CURTAIN (SOHO) 
KIM FRANKIEWICZ (MMA), MODERATOR 
PHIL TRIPP (IMMEDIAI) 
MARTIN JENNINGS (HOT RECORDS /MANAGEMENT) 
WARREN FAHEY (LARRIKA RECORDS) 
STEVEN WALKER (3RRR RADIO) 
CHRIS MOSS (CBS RECORDS) 
JEREMY FABINYI (MENTAL MANAGEMENT) 
JUSTIN VAN STORM (ROOART RECORDS) 

2:OOPM 

ROCK INDEPENDENTS DO OR DIE: OPTIONS FOR SURVIVAL 
(NORTH BALLROOM) 
CRAIG MARKS (HOMESTEAD RECORDS /DUTCH EAST), MODERATOR 
GLENN MORROW (BAR NONE RECORDS) 
PETER WRIGHT (MUTE RECORDS) 
TERRY MCBRIDE (NETTWERK PRODUCTIONS) 
JONATHAN PONEMAN (SUB POP INDUSTRIES) 
ROBIN HURLEY (ROUGH TRADE RECORDS) 
SNEENAH FAIR (RALPH RECORDS) 

HOUSE MUSIC: ARE WE JUST DANCING ON THE CEILING? (SOUTH 
B ALLROOM) 
BILL COLEMAN (BILLBOARD) & CRAIG KALLMAN (BIG BEAT RECORDS), 
MODERATORS 
KENNY ORTIZ (CAPITOL RECORDS) 
PETE TONO (f1RR RECORDS) 
PARIS GREY (INNER CITY) 
NOSH GURELI (KMEL SAN FRANCISCO) 
KEVIN HEDGE (LAST MINUTE PRODUCTIONS) 
ABIGAIL ADAMS (MOVIN RECORDS) 
MARSHALL JEFFERSON (ON THE HOUSE PRODUCTIONS) 

POP MUSIC PRESS: FROM A SCREAM TO A WHISPER (ASTOR) 
STEVE PERRY (CITY PAGES), MODERATOR 
NELSON GEORGE (BILLBOARD) 
MILO MILES (BOSTON PHOENIX) 
HOLLY GLEASON (HITS MAGAZINE) 
DAVID MARSH (ROCK N ROLL CONFIDENTIAL) 
DAVID WILD (ROLLING STONE) 
JOHN LELAND (SPIN MAGAZINE) 
ROBERT CHRISTGAU (VILLAGE VOICE) 
GREG SANDOW (LA HERALD EXAMINER) 

CROSSOVER RADIO: FROM THE STREET TO THE AIRWAVES 
(SCHUBERT) 
MICHAEL ELLIS (BILLBOARD), MODERATOR 
RICK THOMAS (HOT 102 - MILWAUKEE) 
JERRY CLIFTON (NEW WORLD COMMUNICATIONS) 
RICK UPTON (POWER 93 SAN ANTONIO) 
MARK JACKSON (POWER 98 DETROIT) 
B ILL TANNER (WPOW MIAMI) 
STEVE SMITH (KKHT - HOUSTON) 
STEVE ELLIS (HOT 97 - NY) 

WHEN IS AN ENGINEER A PRODUCER? (MAJESTIC) 
MAXINE CHREIN (MASTER SOUND ASTORIA) & HOWARD 
KESSLER (SANCTUARY RECORDING), MODERATORS 
ERIC CALVI 
CHRIS JASPER (GOLD CITY RECORDS) 
STUART BREED (POLAR UNION) 
TOMMY LIPUMA (WARNER BROS. RECORDS) 
HOLLY YELLIN 
NILE RODGERS (NRP) 

THE MUSICAL REVOLUTION IN FRANCE: BOUND FOR 
INTERNATIONAL 
SUCCESS (SOHO) 
ERIC DUFAURE (SACEM). MODERATOR 
PHILLIPE CONSTANTIN (BARCLAY RECORDS) 
FRANCIS KERTEKIAN (JUST IN) 
More (to be announced) 
4:00PM 

METALCORE TO THE MAX (NORTH BALLROOM) 
BOB CHIAPPARDI (CONCRETE MARKETING), MODERATOR 
LONN FRIEND (RIP MAGAZINE) 
SCOTT IAN (ANTHRAX) 
CAROL DONOVAN (MTV) 
RICHARD SANDERS (LOUD & PROUD) 
PAUL RACHMAN (VIDEO DIRECTOR) 
ANDY SUMMERS (F.B.I.) 
PEGGY DONNELLY (ATLANTIC RECORDS) 

SONGWRITING FOR A LIVING (SOUTH BALLROOM) 
B OBBY WEINSTEIN (BM!), MODERATOR 
KURDT VANDERHOOF (METAL CHURCH) 
MICHAEL BOLTON (SONGWRITER) 
VLADIMER MATETSKY (VAAP) 
More (to be announced) 

WHO'S WHO IN 
NEW MUSIC SEMINAR 10 

INDEPENDENT TALENT & BOOKING: EXPLORING THE MIDDLE 
GROUND (ASTOR) 
FRANK RILEY (TRIAD ARTISTS), MODERATOR 
SETH HURWITZ (IMP /930 CLUB) 
STEVE MARTIN (MBA) 
PAUL ADAMS (INTERNATIONAL TALENT & BOOKING) 
CHUCK BEARDSLY (MONARCH ENTERTAINMENT BUREAU) 
JIMMY FORD (MANAGER, ROYAL CRESCENT MOB) 
STEVE MCCLELLAN (FIRST AVE. - MINNEAPOLIS) 
More (to be announced) 

COMING TO TERMS WITH TERMS: THE LANGUAGE OF 
THE MUSIC BUSINESS (SCHUBERT) 
LISA HERMAN (ARTIST), MODERATOR 
JOHN SUTTON -SMITH (JSS MANAGEMENT) 
MANNY LEHMAN (A &M) 
WENDELL GREEN (DELICIOUS VINYL) 
JUDY TINT 
More (to be announced) 

MARKETING THE ECCENTRIC TO THE MASSES (MAJESTIC) 
MARTYN DIAMOND (ARISTA RECORDS), MODERATOR 
CRAIG DAVIS (XPERTS) 
KAREN GLAUBER (A & M RECORDS) 
DANE VENABLE (POLYGRAM RECORDS) 
STEVE BERKOWITZ (CBS) 
PETER GORDON (THIRSTY EAR /BEGGARS BANQUET) 
NICK CUCCI (ROUGH TRADE RECORDS) 

SCANDINAVIAN MARKET ISSUES (SONO) 
GORAN ANDERSSON (MODERN WORLD MUSIC), MODERATOR 
CHAS DEWHALLEY (ACCESS ALL AREAS MUSIC, UK) 
MICKE VON HAUSSWOLFF (RADIUM 228.05, SWEDEN) 
TAPIO KORJUS (ROCADILLO AGENCY. FINLAND) 
MIKAEL HOEJRIS (ROSA THE DANISH ROCK COUNCIL. 
DENMARK) 
ROFFE PERSSON (EMI MUSIC PUBLISHING. SWEDEN) 

6:00PM 
STARTING YOUR OWN LABEL (NORTH BALLROOM) 
EDDIE O'LOUGHLIN (NEXT PLATEAU RECORDS), MODERATOR 
CORY ROBBINS (PROFILE RECORDS) 
CINDY RUSTIA (WE "B" RECORDS) 
MIKE ROSS (DELICIOUS VINYL RECORDS) 
TILLY RUTHERFORD (PWL RECORDS) 

NIGHTCLUBS (SOUTH BALLROOM) 
JOE SHANAHAN (CABARET METRO /SMART BAR - CHICAGO), 
MODERATOR 
STEPHEN SABAN (DETAILS MAGAZINE) 
MONA TIPTON (BOTTLENECK - LAWRENCE, KS) 
SOLOMON MANSOOR (PALOOKA JOES LOS ANGELES) 
GEORGE BAKER (THE MUSIC INSTITUTE - DETROIT) 
STEVE LEWIS (RED ZONE - NEW YORK) 
DAVE DORRELL (DAVE DORELL MGMT) 
B RAD RICHTER (NICCI'S BBC/ - SAN FRANCISCO) 
TONY COLSTONHAYTER (WORLDWIDE PRODUCTIONS - 

LONDON) 

CHUCK CROOK (MILKY WAY - NY) 

DANCE ORIENTED SONGWRITING: SAME OLD SONG & DANCE? (ASTOR) 
BRIAN CHIN (PROFILE RECORDS), MODERATOR 
PAUL ANTHONY GEORGE (FULL FORCE) 
B OWLEGGED LOU GEORGE (FULL FORCE) 
ALEX FORBES 
FRANNIE KNUCKLES (DEF MIX PRODUCTIONS) 
DEREK JENKINS (BACKROOM PROD) 
ANDRE HARRELL (UPTOWN RECORDS) 
CLAUDIA STANTEN (CAPITOL RECORDS) 
ARTHUR BAKER (CRIMINAL RECORDS) 

WORLD BEAT/WORLD TRENDS (SCHUBERT) 
RANDALL GRASS (SHANACHIE RECORDS), MODERATOR 
JERRY RAPPAPORT (MANGO RECORDS) 
BRAD GELFOND (TRIAD ARTISTS) 
VERNA GILLIS (SOUNDSCAPE) 
DOUG WENDT (WORLD BEAT - SAN FRANCISCO) 
MIKE MORRISON (WXPN - PHILADELPHIA) 
IVAN GOLDBERG (1 & R MUSIC WORLD) 

HYPE OF HIP: HOW A VISUAL STATEMENT SELLS A BAND MAJESTIC) 
DEBORAH MILLMAN & CLIFF SLOAN (SLOAN/MILLMAN). MODERATORS 
STEVE BYRAM (CBS RECORDS) 
ERIC HAZE (HAZE PRODUCTIONS) 
MICHAEL SCHMIDT (MICHAEL SCHMIDT NY) 
JUDY TRIOLO (ISLAND RECORDS) 
TIBOR KALMAN (M 8 COMPANY) 
PETER CORRISTON (CHRYSALIS RECORDS) 

MONDAY, JULY 17 
10:30AM 

KEYNOTE ADDRESS (NORTH & SOUTH BALLROOM) 
JOHNNY CLEGG (SAVUKA) 
PRESENTATION OF THE JOEL WEBBER PRIZE 
FOR EXCELLENCE IN MUSIC AND BUSINESS 
1989 RECIPIENTS: 
CHRIS BLACKWELL (FOUNDER. ISLAND RECORDS) 
LUTHER CAMPBELL (PRESIDENT, LUKE SKYWALKER RECORDS) 

1:00PM 

MANAGERS (NORTH BALLROOM) 
MARK JOSEPHSON (NMS), MODERATOR 
BEZALEL ALONI (ABN MUSIC - ISRAEL) 
MARTIN GOLDSCHMIDT (FORWARD MGMT. /COOKING VINYL) 
TOM ATENCIO (ATENCIO & ASSOCIATES) 
WALTER O'BRIEN (CONCRETE MANAGEMENT) 
CASSANDRA MILLS (CREATIVE STAR MANAGEMENT) 
MARTY SCHWARTZ (DECENT MOMT.) 
JIM FOURATT (DARE) 
JIM GRANT (GRANT /CRAMER MANAGEMENT) 
KEVIN HAREWOOD (HUSH) 
More (to be announced) 

RECORD DEAL: MOCK NEGOTIATION (SOUTH BALLROOM) 
STU SILFEN P.C., MODERATOR 
ERIC GREENSPAN. ESQ. (MYMAN ABELL FINEMAN & GREENSPAN) 
RICK DUTKA, ESQ. (ISLAND RECORDS) 
B ILL BERROLL, ESQ. (METALBLADE RECORDS) 
HOLLY BROWDE, ESQ. ( POLYGRAM RECORDS) 
ANDY TAVEL. ESQ. (DEF JAM RECORDS) 

MASS CONCERTS /MASS CONSCIOUSNESS: THE POLITICS OF 
MEGA -EVENTS (ASTOR) 
REEBEE GAROFOLO (I.A.S.P.M.), MODERATOR 
JACK HEALY (AMNESTY INTERNATIONAL) 
TONY HOLLINGSWORTH (ELEPHANT HOUSE PRODUCTIONS) 
JOHNNY CLEGG ( SAVUKA) 
DANNY SCHECTER (SUN CITY PROJECT) 

LIFE AFTER DJING (MAJESTIC) 
DAVE COSTANZA (EPIC RECORDS), MODERATOR 
FRANK DEL RIO (A CUT ABOVE RECORDS) 
ROBIN HARRIS (CLUB COCONUTS) 
JERRY LEMBO (COLUMBIA RECORDS) 
JELLYBEAN (JELLYBEAN PRODUCTIONS) 
SCOOTER BEARDON (THOMAS BEARDON PRODUCTIONS) 
GREG BEASLEY (KMJM ST. LOUIS) 

CONTEMPORARY ROCK RADIO: FILLING THE VOID (SCHUBERT) 
PHIL QUARTARARO (VIRGIN RECORDS), MODERATOR 
Panelists to be announced 

HOLLAND & BELGIUM: THE DOOR TO EUROPE (SOHO) 
JOHN DE MOL (CONAMUS FOUNDATION), MODERATOR 
PAUL VAN DIJK (COLUMBUS ROCK VISION) 
PIETER VAN BODEGARVEN (THE 2 PIETERS) 
WALLY VAN MIDDENDORP (MEGADISC) 
MICHEL LAMBOT (PLAY IT AGAIN SAM RECORDS) 
WILLEM VAN KOOTEN (REDBULLIT /NANADA MUSIC) 
B REAKOUT: REGGAE (DUFFY /COLUMBIA) 

3:OOPM 

DOES RADIO SUCK? (NORTH BALLROOM) 
MIKE BONE (CHRYSALIS RECORDS). MODERATOR 
POLLY ANTHONY (EPIC RECORDS) 
MARK KATES (GEFFEN RECORDS) 
ANDY ALLEN (ISLAND RECORDS) 
BARRY RICHARDS (POWER 98 FM - MYRTLE BEACH) 
LYNN TOLLIVER (WZAK - CLEVELAND) 
WAYMON JONES (POLYGRAM RECORDS) 
STEVE MASTERS (LIVE 105 - SF) 
More (to be announced) 

VISIBILITY & IMAGE -MAKING: WHAT IS PUBLICITY ANYWAY? 
(SOUTH BALLROOM) 
SCOTT MENNO (BANG COMMUNICATIONS), MODERATOR 
ROY TRAKIN (DETAILS) 
HAVELOCK NELSON 
MARK SCHEERER (ABC RADIO NEWS) 
FRANK RADICE (CNN) 
MICHAEL SMALL (PEOPLE MAGAZINE) 
SHERRY RING GINSBERG (ELEKTRA RECORDS) 
MARILYN LAVERTY (COLUMBIA RECORDS) 

INTO THE NEXT DECADE: THE TRADE & CULTURAL 
IMPACT OF EUROPE 1992 (ASTOR) 
BORIS MARCO (FRENCH MINISTRY OF CULTURE), MODERATOR 
EDWARD SCHUMACHER (GRABACIONES ACCIDENTALES) 
BUDDA KRAMER (WESTDEUTSCHER RUNDFUNK) 
JAAP VAN BEUSEKOM ((DUTCH ROCK MUSIC FOUNDATION) 
JEAN DAVOUST (WARNER CHAPPELL - FRANCE) 
NERVE BORDIER ( POLYGRAM MUSIC) 

POOLS & LABELS: WHO SUFFERS? WHO PROFITS? (SCHUBERT) 
TONY MONTE (PELLEGRINO PRODUCTIONS). MODERATOR 
DAVE COSTANZA (EPIC RECORDS) 
TERRY GILSON (DESERT WEST RECORD POOL) 
FRED MUNAO (SELECT RECORDS) 
CARY VANCE (VIRGIN RECORDS) 
DAN MILLER (DIXIE DANCE KINGS) 
More (to be announced) 

NEXT WAVE /NEW MUSIC (MAJESTIC) 
JOHN ROCKWELL (NEW YORK TIMES), MODERATOR 
YALE EVELEV (BROOKLYN ACADEMY OF MUSIC) 
MICHAEL DORF (KNITTING FACTORY) 
ALVA ROGERS 
RHYS CHATHAM 
ZEENA PARKINS 
BREAKOUT: LATIN OVERVIEW (DUFFY /COLUMBIA) 

5:00PM 

PRODUCERS (NORTH BALLROOM) 
JERRY GREENBERG (WTG), MODERATOR 
PHIL RAMONE 
MATT DIKE 
HAL WILNER 
MAX NORMAN 
PRINCE PAUL 
MICHAEL MURPHY 
DAVID FRANK 
ANGELA WINBUSH 
T -BONE BURNETT 
More (to be announced) 

NEW YORK VS LOS ANGELES - THE MAKING OF 
MUSIC SCENES: WHO RULES? 
(SOUTH BALLROOM) 
JON SIDEL (DAMAGE PRODUCTIONS), MODERATOR 
DANIEL REY (PRODUCER) 
MICHAEL STEWART (VINYL FETISH) 
TOMMY GUNN (TOMMY GUNN PRESENTS) 
CHRIS WILLIAMSON (ROCK HOTEL PRESENTS) 
CYCLE SLUTS FROM HELL 
B ELISSA COHEN (LA WEEKLY) 
RIKI RACHTMAN (CAT CLUB /BORDELLO - LA) 
KEITH MORRIS (CIRCLE JERKS) 

5:00PM 

RECORD DEAL: FOLLOW -UP (ASTOR) 
DON FRIEDMAN, ESQ. (GRUBMAN INDURSKY 
& SCHINDLER), MODERATOR 
ADAM RtTHOLZ, ESQ. (CHRYSALIS RECORDS) 
JEFF FENSTER (GEFFEN RECORDS) 
B RUCE GARFIELD (THE GARFIELD GROUP) 
ROSEMARY REID, ESQ. (HARBOTTLE & LEWIS) 

METAL & RAP: SELLING RECORDS WITHOUT RADIO 
(SCHUBERT) 
BRIAN TURNER (PRIORITY RECORDS) & BRIAN SLAGEL 
(METAL BLADE RECORDS), MODERATORS 
HOWIE GABRIEL (IMPORTANT DISTRIBUTORS) 
MIKE SHALETT (STREET PULSE GROUP) 
NEIL LEVINE (ROUND THE GLOBE MUSIC) 
JAY PERLOFF (UNIVERSAL ONE STOP) 
NICK BOWCOTT (EX -GRIM REAPER) 

EUROPE & BEYOND: RECENT DEVÉLOPMENTS (MAJESTIC) 
JULIE LIPSIUS (HIT & RUN MUSIC /LIPSERVICES), MODERATOR 
DENNIS COLLOPY (E.G. MUSIC) 
ALAN MELINA ((FAMOUS MUSIC) 
JEAN DAVOUST (WARNER CHAPPELL FRANCE) 
HELENE BLUE (THE GOODMAN GROUP) 

JULY 15 -19 
MUSIC BUSINESS EDUCAItUn rORUM (ODETS) 
P. FINE (G -FINE SOUNDS), COORDINATOR 
JUDY SILK (UCLA) 
JAY NOBLE (FULL SAIL) 
DICK WEISSMAN (COLORADO INSTITUTE OF ART) 
LOUIS LEWOW (MUSIC BUSINESS INSTITUTE) 
WILLIAM KRASILOVSKY (NEW YORK UNIVERSITY) 
JANET NEPKIE (SONY AT ONCONTA/MEIEA) 

BREAKOUT: MAKING MONEY WITH YOUR HOME STUDIO MASTERS 

TUESDAY, JULY 18 

11:00AM 

A & R (NORTH BALLROOM) 
LOU MAGLIA (ISLAND RECORDS), MODERATOR 
B ARRY KOBRIN (IMPORTANT DISTRIBUTION /RELATIVITY RECORDS) 
FRED MUNAO (SELECT RECORDS) 
KEVIN LAFFEY (WARNER BROS. RECORDS) 
JACQUES SAN JUAN (POLYDOR RECORDS - FRANCE) 
GEOFF TRAVIS (ROUGH TRADE RECORDS) 
MARGOT CORE ( POLYGRAM RECORDS) 

THE COOPTING OF "ALTERNATIVE ": MARKETING TERM OR MUSICAL 
GENRE? 
(SOUTH BALLROOM) 
SCOTT BECKER (OPTION MAGAZINE), MODERATOR 
MARK FOTIADIS (ATLANTIC RECORDS) 
JO LENARDI (WARNER BROS. RECORDS) 
ALAN KOVAN (PLAY IT AGAIN RECORDS) 
BRUCE PAVITT (SUB POP INDUSTRIES) 
JILL MCLEAN (TWIN TONE RECORDS) 
TIM SOMMER (HUGO LARGO) 

VIEW FROM THE TOP - RECORD EXECS LOOK AT VIDEO (ASTOR) 
MICHAEL REINERT (ROWE INTERNATIONAL), MODERATOR 
ANDREA GANTS (ATLANTIC RECORDS) 
ROBERT SMITH (EMI RECORDS) 
SAM KAISER (ENIGMA RECORDS) 
HARVEY LEEDS (EPIC RECORDS) 
MICHAEL OMANSKY (RCA RECORDS) 
JIM URIE (POLYGRAM RECORDS) 

INTERNATIONAL DEALMAKING (SCHUBERT) 
MICHAEL SUKIN, ESQ. (CARRO SPANBOCK KASTEN 8 CUIFFO), 
MODERATOR 
BRIAN CARTER (BCM RECORDS) 
LAURENS MEIJER (BOUDISQUE RECORDS) 
KENNY GATES (PLAY IT AGAIN SAM RECORDS) 
CHRIS FRANCE (MUSIC OF LIFE) 
More (to be announced) 

MUSIC PUBLISHING IN TRANSITION: WHO'S IN CONTROL HERE? 
(MAJESTIC) 
PETER THALL, ESQ. (LEVINE THALL & PLOTKIN), MODERATOR 
LESLIE BIDER (WARNER CHAPPELL MUSIC) 
FREDDY BIENSTOCK (FREDDY BIENSTOCK ENTERPRISES) 
DAN BOURGOISE (BUG MUSIC) 
MARTIN COSTELLO (COMPLETE MUSIC) 
NICK FIRTH (BMG MUSIC PUBLISHING) 

11:00AM 

COMPUTERIZING THE BUSINESS OF MUSIC (SOHO) 
TED MACALUSO (MACALUSO MUSIC COMPANY), MODERATOR 
ERIC HALL (CBS RECORDS) 
DENNIS VENTURINO (ARISTA RECORDS) 
DAVID COOPER (FOX INFORMATION SYSTEMS) 
LORI MCCREARY (MCCREARY & ASSOCIATES) 
G. WARREN LYSTAD JR. (NMS) 
DENNIS YOUNG (YOUNG SYSTEMS, LTD.) 

1:00PM 

SONGS TO RECORDS: WHAT DOES IT TAKE TO BE #1? )NORTH 
B ALLROOM) 
HOLLY GREENE (JOBETE /STONE DIAMOND), DAVID RENZER (ZOMBA) & 
DAVID STEEL (VIRGIN MUSIC), MODERATORS 
MITCHELL COHEN (ARISTA RECORDS) 
ED ECKSTINE (WING /POLYGRAM RECORDS) 
FOSTER & LLOYD 
TRACY GERSHON (CBS /TREE) 
FRANNIE GOLDE 
CHARLIE MIDNIGHT 

REMIXERS (SOUTH BALLROOM) 
LOUIL SILAS, JR. (MCA RECORDS), MODERATOR 
TIMMY REGISFORD (MOTOWN RECORDS) 
DAVID MORALES (DEF MIX PRODUCTIONS) 
GAEL "SKY" KING (SKY KING PROD.) 
JUSTIN STRAUSS (JUST RIGHT PRODUCTIONS) 
DAVE SHAW (WARNER BROS. RECORDS) 
MIKE "THE HITMAN" WILSON 
More (to be announced) 

AFRICENTRICITY: THE REVOLUTION MUST BE MARKETED (ASTOR) 
BILL STEPHNEY, MODERATOR 
DUMA N DLOVU (WOZA AFRICA FOUNDATION) 
BYLL LESTER (KINATPS) 
TONY BROWN (TONY BROWN'S JOURNAL) 
LISA WILLIAMSON (UNITED CHURCH OF CHRIST) 
CHUCK D. (PUBLIC ENEMY) 
VERNON REID (LIVING COLOR) 
SPIKE LEE (FORTY ACRES AND A MULE) 

COMMERCIAL PROGRESSIVE RADIO: ENTERING THE 1990'S (SCHUBERT) 
DENIS MCNAMARA (WDRE -FM), MODERATOR 
CHRIS SHEPARD (CFNY - TORONTO) 
TRIP REEB (91X) 
MICHELLE SANTOSUSSO (KZZP) 
DAVE EINSTEIN (WHFS) 
HOWIE KLEIN (SIRE RECORDS) 
MAD MAX (WFNX- BOSTON) 
STEVE MASTERS (LIVE 105 - SF) 
BILL JACOBS (MEDIA STRATEGIES) 

ARTIST DEVELOPMENT IN THE REST OF THE WORLD (MAJESTIC) 
MICHAEL WYNEN (BARCLAY /POLYGRAM), MODERATOR 
JAN ABBINK (MEDIA & MUSIC) 
ANDREAS KIEL (EMI MUSIC - GERMANY) 
MICHAEL GUDINSKI (MUSHROOM RECORDS) 
LUC VERGIER (CBS FRANCE) 
STEPHEN HOELLER (ROUGH TRADE RECORDS) 
MIRABEL SCHUMACHER (GRABACIONES ACCIDENTALES) 

MEET THEM AT THE 
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THE MUSIC BIZ? 
MARRIOTT MARQUIS HOTEL, NEW YORK CITY 

CANADA MARKET ISSUES (SOHO) 
DOMINIQUE ZGARKA (ELECTRIC DISTRIBUTION), MODERATOR 
CHRIS SHEPPARD (CENT FM 102 - TORONTO) 
LINDA DAWE (MUSIC BROKERS) 
KEITH SHARPE (MUSIC EXPRESS) 
VINNY CINQUEMANI (THE AGENCY) 
BERNIE FINKELSTEIN (TRUE NORTH RECORDS) 
CHRIS MIGONE(MUSIC SERVICES) 
STEVEN STOHN, ESQ. (MCCARTHY & MCCARTHY) 

BREAKOUT: FOLK (DUFFY /COLUMBIA) 

3:00PM 

RAP SUMMIT III (NORTH BALLROOM) 
MONICA LYNCH (TOMMY BOY), MODERATOR 
TONE LOC 
DANTE ROSS (ELEKTRA RECORDS) 
BARRY WEISS (JIVE RECORDS) 
JORGE HINOJOSA (RHYME SINDICATE RECORDS) 
FRED MUNAO (SELECT RECORDS) 
ED KIRBY (KDAY - LA) 
MC HAMMER 

PUBLISHING: THE SIDEDOOR TO A RECORD DEAL (SOUTH BALLROOM) 
JERRY LOVE (FAMOUS MUSIC), MODERATOR 
CHERI FONOROW (CBS MUSIC) 
MICHAEL CAPLAN (EPIC RECORDS) 
BERNADETTE O'REILLY (PEER MUSIC) 
DANNY GOODWIN (VIRGIN MUSIC) 
DEIRDRE O'HARA (SBK /EMI MUSIC) 
DEBBIE BENITEZ (HOUSE OF FUN PRODUCTIONS) 

MARKETING MUSIC THROUGH VIDEO (ASTOR) 
STEVE SCHNUR (CHRYSALIS RECORDS) & LINDA FERRANDO ¡ATLANTIC 
RECORDS), MODERATORS 
BARRY GUTTMAN (VIDEO INSIDER) 
GILES ASHFORD (NIGHT TRACKS() 
PETE COSENZA (WTHT - PORTLAND, ME) 
MIKE SHALETT (STREET PULSE GROUP) 
More (to be announced) 

3:00PM 

MAKING NEW WAVES: COUNTRY MUSIC IN THE MAINSTREAM (MAJESTIC) 
NICK HUNTER (WARNER BROS. RECORDS), MODERATOR 
KATHY MATTEA 
LARRY FITZGERALD (FITZGERALD HARTLEY CO.) 
KYLE LEHNING (KYLE LEHNING PRODUCTIONS) 
TIM WIPPERMAN (WARNER BROS. MUSIC) 
TOM KENNEDY (NEWMARKET MEDIA CORP.) 
DAVE LOGGINS 

BREAKOUT: ALTERNATIVE PRESS (DUFFY /COLUMBIA) 

5:00PM 

DRUGS & ROCK (NORTH BALLROOM) 
ANTHONY WILSON (FACTORY RECORDS). MODERATOR 
RUDOLF (MARS) 
EINAR BENEDIKTSSON (THE SUGARCUBES) 
RODNEY ANONYMOUS (DEAD MILKMEN) 
PAT BRIGGS (R U READY) 
JANIS GARZA (LA TIMES /CASHBOX) 
JENNY MATTHIAS (BELLE STARS) 
JENNI FOSTER (PRINCESS PANG) 
SHAPE SULLWOLD (WARNER BROS. RECORDS) 

HOW TO DEFY YOUR PARENTS & HAVE A SUCCESSFUL CAREER IN THE 
MUSIC BUSINESS (SOUTH BALLROOM) 
MARTY THAU & DEBRA LEVY (STRATFORD SEARCH GROUP). 
MODERATORS 
Participants to be announced 

SOVIET BLOC /RED ROCK (ASTOR) 
BOB TULIPAN (TRAFFIC CONTROL GROUP) AND MAUREEN BAKER, 
MODERATORS 
RICK SANJECK (BMI) 
YURI MAKAROV (ASTONIAN MUSICIAN'S COLLECTIVE) 
SERGEI SEMINOFF (VAAP) 
LASLO HEGADUS (PROMOTER HUNGARY) 
PETER BALINT (RING RECORDS) 
KENNY SCHAFER (BELKA INT'L.) 

BREAKING A BAD DEAL: THE LITIGATORS TALK (SCHUBERT) 
RICK DUTKA ESQ. (ISLAND), MODERATOR 
CHUCK ORTNER ESQ. (MILGRAM) 
RUSS FRACHTMAN ESQ. (MITCHELL, SILBERBERG & KRUPP) 
MICHAEL POLLACK (ARISTA RECORDS) 

FILM & TV: BUSINESS & CREATIVE (MAJESTIC) 
MICHAEL SUKIN, ESQ. (CARRO SPANBOCK KASTER & CUIFFO), 
MODERATOR 
TARQUIN GOTCH (HUGHES ENTERTAINMENT) 
BONES HOWE (COLUMBIA PICTURES) 
DON PASSMAN, ESQ. (GANG TYRE RAMER & BROWN, INC.) 
More (to be announced) 

5:00PM 

RAP SUMMIT: FOLLOW -UP (SOHO) 

BREAKOUT: A FOGGY DAY IN LONDON TOWN - HOW TO SEE YOUR WAY 
CLEAR TO THE TOP OF THE CHARTS (DUFFY /COLUMBIA) 

MUSIC VIDEO ASSOCIATION MEETING (ODETS) 

WEDNESDAY, JULY 19 

11:00AM 

SAMPLING SETTLEMENTS (SOUTH BALLROOM) 
KENDALL MINTER, ESQ. (MINTER GAY & BROWN) 
MARGRIET KOEDOODER (DUTCH ROCK MUSIC FOUNDATION) 
DON BIEDERMAN (WARNER CHAPPELL) 
HANK SHOCKLEE (RHYTHM METHOD) 
JAMIE ROBERTS (MEYER KATZ BAKER & LIEBOWITZ) 
M -TUME 
LARRY STANLEY (TOMMY BOY RECORDS) 

INTERNATIONAL MUSIC VIDEO: A NEW MEDIA & A NEW AUDIENCE 
(ASTOR) 
ED STEINBERG (ROCKAMERICA), MODERATOR 
LIZ NEALON (MTV INTERNATIONAL) 
JIM GREEN -HOUGH (POLYGRAM RECORDS) 
JEFFREY MURRAY (CBS /SONY - JAPAN) 
More (to be announced) 

THE STATE OF MUSIC RETAILING TODAY (SCHUBERT) 
GEOFF MAYFIELD (BILLBOARD), MODERATOR 
HOWARD APPELBAUM (KEMP MILL RECORDS) 
JIM CAPPARO (POLYGRAM RECORDS) 
CRAIG BIBB (PRUDENTIAL BACHE) 
CINDY BARR (SPEC'S) 

THE BUSINESS OF FORMING A BAND (MAJESTIC) 
MARC JACOBSON, ESQ. (CARRO SPANBOCK KASTER & CUIFFO), 

MODERATOR 
BRUCE KOLBRENNER (BRUCE KOLBRENNER & CO.) 

STAN SOOCHER, ESQ. (ENTERTAINMENT LAW & FINANCE) 

MARK PEROF, ESQ. (LIDDY SULLIVAN GALWAY & PEROFF) 

LINDA S. MENSCH P.C. 
ROBERT KOS (MONARCH ENTERTAINMENT BUREAU) 

JAMES ZUMWALT, ESQ. (ZUMWALT, ALMON & HAYES) 

BREAKOUT: KEEPING IMPORTS AFLOAT (DUFFY /COLUMBIA) 

1:00PM 

TALENT & BOOKING (NORTH BALLROOM) 
LARRY MAGID (ELECTRIC FACTORY CONCERTS), MODERATOR 

JOHN SCHER (MONARCH ENT.) 
IAN COPELAND (FBI) 
MARK GEIGER (TRIAD ARTISTS) 
More (to be announced) 

VINYL VS CD (SOUTH BALLROOM) 
STEPHANIE SHEPARD (DANCE MUSIC REPORT), MODERATOR 

DAN MILLER (DIXIE DANCE KINGS) 
RAMON WELLS (NASTY MIX RECORDS) 
STEVE BENNETT (RECORD BAR) 
JIMI LALUMIA (V.I.P.S. /RECORD CONNECTION) 
CARY VANCE (VIRGIN RECORDS) 
AFRIKA BAMBAATAA 

ARTISTS ON VIDEO (ASTOR) 
STEVE LEEDS (MTV), MODERATOR 
ALEK KESHESHIAN (LIMELIGHT) 
REBECCA BLAKE (REBECCA BLAKE STUDIOS) 
DADDY -0 (STETSASONIC) 
DIZZY DEAN (BRITNY FOX) 

ANTHONY KIEDIS (RED HOT CHILI PEPPERS) 
FLEA (RED HOT CHILI PEPPERS) 
More (to be announced) 

AFRICAN AMERICAN & URBAN RADIO REVOLUTIONARIES (SCHUBERT) 
DYANA WILLIAMS (EBONY MOONBEAMS), MODERATOR 
MIKE ARCHIE (WHUR FM - DC) 
JACK PATTERSON (KDAY - LA) 
FRED BUGGS (WBLS - NY) 

CATHY HUGHES 
GARY BIRD (WLIB - NY) 

5:30PM 

ARTISTS (NORTH & SOUTH BALLROOMS) 
ANITA SARNO, MODERATOR 
ICE -T 

DIETER MEIER ( YELLO) 
VERNON REID (LIVING COLOR) 
HOPE NICHOLS (FETCHIN BONES) 
SUN RA 
OFRA HAZA 
ADRIAN BELEW 
ALYSON WILLIAMS 
MILLIE JACKSON 
KEITH KNUDSEN (SOUTHERN PACIFIC) 

More (to be announced) 

THE SELLING OF THE UNDERGROUND: AN OVERRATED MARKET? 

STEVE .'.LUSH (SECONDS MAGAZINE), MODERATOR 
RICHARD GRABEL, ESQ (GRUBMAN INDURSKY SCHINDLER) 
MICHELLE SHORE (GEFFEN RECORDS) 
JOHN RASO (ROADRACER) 
HENRY ROLLINS (ARTIST) 
JULIE PANEBIANCO (A & M RECORDS) 
STEFFAN CHIRAZI (KERRANGI /RIP MAGAZINES) 
ANDY DUNKLEY (WAX TRAX) 
STEVE MARTIN (IN EFFECT RECORDS /AGNOSTIC FRONT) 

GERMANY /AUSTRIA /SWITZERLAND: LOOKING TOWARD AN INTERNATIONAL 
MARKETPLACE (SOHO) 
HARTWIG MASUCH (WARNER CHAPPELL - COLOGNE) 
BURKARD SEILER (ZENSOR RECORDS) 
PETER RIEDER (PETER RIEGER CONZERT AGENTOR) 
ULRICH VORMEHR (EFA) 
PIEL RAINHARD (ZYX) 
DIETER GORNI (NRW) 

BREAKOUT: DANCE ORIENTED ROCK (DUFFY /COLUMBIA) 

3:00PM 

SEXISM IN THE MUSIC BUSINESS (NORTH BALLROOM) 
ROSEMARY CARROLL, ESQ. (CODIKOW, LEVENTHAL & CARROLL), 
MODERATOR 
PEGGY DOLD (BILLBOARD) 
SUSAN BLOND (SUSAN BLOND. INC) 
MILLIE JACKSON 
MONICA LYNCH (TOMMY BOY RECORDS) 
BOB GUCCIONE, JR. (SPIN MAGAZINE) 
FRESH PRINCE 
More (to be announced) 

DANCE MUSIC COMMUNITY: LET'S TALK (SOUTH BALLROOM) 
BOBBY SHAW (MCA RECORDS). MODERATOR 
JUDY WEINSTEIN (FOR THE RECORD) 
VINCE PELLEGRINO (PELLEGRINO PROMOTIONS) 
RAY CAVIANO (SLEEPING BAG RECORDS) 
JAZZ SUMMERS (BIG LIFE RECORDS) 

OTHER VISIONS - RAP & METAL VIDEO (ASTOR) 
TIMA SURMELIOGLU (SOUND & VISION) & MARK GHUNEIM (COLUMBIA 
RECORDS), MODERATORS 
FRANNIE BELLO (ANTHRAX) 
MARSHA ZAZULA (MEGAFORCE RECORDS) 
DARRYL JENNIFER (BAD BRAINS) 
RALPH MCDANIELS (VIDEO MUSIC BOX) 
MARK WEINSTEIN (R n R FREELANCE) 
LIONEL MARTIN 
MICHAEL SCHNAPP (EPIC RECORDS) 
CHUCK D. 

UK MARKET ISSUES (SCHUBERT) 
PETER WALMSLEY (ROUGH TRADE RECORDS), MODERATOR 
STEVE JENKINS (JIVE PROMOTIONS /ZOMBA RECORDS) 
NICK EAST (SUPREME RECORDS) 
MICK CLARK (TENNIRGIN RECORDS) 
MARTIN HEATH (RHYTHM KING RECORDS) 
More (to be announced) 

NEW TECHNOLOGY & THE CREATIVE PROCESS (MAJESTIC) 
HOWARD MASSEY (CENTER FOR ELECTRONIC MUSIC), MODERATOR 
LACKLAN WESTFALL (INTERNATIONAL MIDI ASSOCIATION) 
SUSAN ALVARO (RESONATE SOFTWARE) 
KIM HOLLAND (KORG) 
MIKE D'AMORE (YAMAHA) 
BROCK SEILER (BROCKTRON -X) 
JOEL CHADABE (INTELLIGENT MUSIC) 
HUGH LUSTED (STANFORD MEDICAL CENTER) 
DOMINIC MILANO (KEYBOARD MAGAZINE) 

NEW MUSIC SEMINAR 

FOR INFORMATION ON HOW 
TO REGISTER FOR NMS 10 
CALL 1-800-888-8596 OR 212 -473 -4343 

275 ARTISTS IN 25 NYC CLUBS featuring: 

2 LIVE CREW* 
24 -7 SPYZ 
BIM SKA LA BIM 
CINDY LEE BERRYHILL 
DE LA SOUL 
DESERT ROSE BAND* 
DESSAU 
DJ, MC & DANCERS BATTLE FOR WORLD SUPREMACY 
FETCHIN' BONES 
FISH & ROSES 
FOSTER & LLOYD 
GEORGE CLINTON 
GWAR 
HOUSE OF FREAKS 
ICE T* 
JEAN PAUL GAULTIER 
KASSAV' 
KATHY MATTEA* 
KIRK KELLY 
LATIFAH* 
LUCINDA WILLIAMS 
MARY MARGARET O'HARA 
MC HAMMER* 
MORY KANTE 
NAKED RAYGUN 
NEW ORDER* 
NIAGARA 
OFRA HAZA 
OLD SKULL 
PUBLIC IMAGE, LTD.* 
PYLON 
RHYS CHATHAM 
ROYAL CRESCENT MOB 
RU READY 
SCRATCH PROFESSOR W/ MC MELLO & DADDY FREDDY 
SHAWN COLVIN 
SHELLEY THUNDER 
SOUTHERN PACIFIC* 
SUGARCUBES* 
T -BONE BURNETT 
THRILL KILL CULT 
TOASTERS 
TOM TOM CLUB* 
TOO SHORT* 
WHITE ZOMBIE 
ZVUKI MU 

1>1 
E 

SEMINAR 

*PART OF $60 SPECIAL SHOWCASE PACKAGE 
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FOR WEEK ENDING JULY 15, 1989 

Billboard. TOP POP 
ALBUMS 
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Compiled from a national sample of retail store, 
one -stop, and rack sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE) 

1 1 1 19 

* * NO. 1 * * 
FINE YOUNG CANNIBALS THE RAW & THE COOKED 
I.RS. 6273 /MCA {9.981 (CD) 7 weeks at No One 

2 2 2 52 BOBBY BROWN A4 MCA 42185 (9.98) (CD) DON'T BE CRUEL 

3 3 4 10 TOM PETTY MCA 6253 (9.98) (CD) FULL MOON FEVER 

® 6 1 47 NEW KIDS ON THE BLOCK A2 COLUMBIA FC 40985 (CD) HANGIN' TOUGH 

O 7 8 17 MILLI VANILLI ARISTA AL 8592 (9.98) (CD) GIRL YOU KNOW IT'S TRUE 

© 4 5 15 MADONNA A2 SIRE 25844 /WARNER BROS. (9.98) (CD) LIKE A PRAYER 

O29 - 2 SOUNDTRACK WARNER BROS. 25936 (9.98) (CD) BATMAN 

8 5 3 26 SOUNDTRACK ATLANTIC 81933 (9.98) (CD) BEACHES 

9 8 6 52 PAULA ABDUL VIRGIN 90943 (9.98) (CD) FOREVER YOUR GIRL 

10 15 41 3 LL. COOL J DEF JAM OC 45172 /COLUMBIA (CD) WALKING WITH A PANTHER 

11 9 11 it GREAT WHITE CAPITOL CI.90640(9.98)(CD) TWICE SHY 

CI 11 15 9 RICHARD MARX EMI 90380 (9.98) (CD) REPEAT OFFENDER 

13 10 12 6 STEVIE NICKS MODERN 91245 /ATLANTIC (9.98) (CD) THE OTHER SIDE OF THE MIRROR 

14 12 10 12 THE CULT SIRE 25871 /REPRISE (9.98) (CD) SONIC TEMPLE 

15 16 16 1 10,000 MANIACS ELEKTRA 60815 (9.98) (CD) BLIND MAN'S ZOO 

16 14 9 8 JOHN COUGAR MELLENCAMP MERCURY 838 -220- 1 /POLYGRAM (CD) BIG DADDY 

i 17 19 23 SKID ROW ATLANTIC 81936 (9.98) (CD) SKID ROW 

18 13 13 9 THE CURE ELEKTRA 60855 (9.98) (CD) DISINTEGRATION 

19 18 17 6 THE DOOBIE BROTHERS CAPITOL C1 -90371 (9.98) (CD) CYCLES 

20 20 18 
1 

41 BON JOVI A5 MERCURY 836 345 1 /POLYGRAM (CD) NEW JERSEY 

21 21 21 4 PAUL MCCARTNEY CAPITOL CI- 91653 (9.98) (CD) FLOWERS IN THE DIRT 

® 22 29 9 LOVE AND ROCKETS RCA 9715.1 -R (9.98) (CD) LOVE AND ROCKETS 

23 19 14 31 GUNS N' ROSES A2 GEFFEN GHS 24198 (8.98) (CD) G N' R LIES 

24 38 74 3 SOUNDTRACK MCA 6306 (9.98) (CD) GHOSTBUSTERS II 

C) 26 39 5 KOOL MOE DEE JIVE 1182 /RCA (8.98) (CD) KNOWLEDGE IS KING 

® 30 30 19 SIMPLY RED ELEKTRA 60828 (9.98) (CD) A NEW FLAME 

27 23 20 22 TONE LOC A2 DELICIOUS VINYL DV 3000 /ISLAND (8.98) (CD) LOC -ED AFTER DARK 

28 24 31 4 QUEEN CAPITOL CI -92357 (9.98) (CD) THE MIRACLE 

29 27 23 14 BONNIE RAITT CAPITOL C1 -91268 (8.98) (CD) NICK OF TIME 

® 32 32 20 WARRANT COLUMBIA FC 44383 (CD) DIRTY ROTTEN FILTHY STINKING RICH 

31 28 25 23 DEBBIE GIBSON A2 ATLANTIC 81932 (9.98) (CD) ELECTRIC YOUTH 

32 41 72 3 ANDERSONARISTA 
AL 8590 

, 

(998) ( 

BRUFORDCD) , WAKEMAN, HOWE ANDERSON, BRUFORD, WAKEMAN, HOWE 

0 43 73 3 WHITE LION ATLANTIC 81969 (9.98) (CD) BIG GAME 

34 25 22 14 JODY WATLEY 0 MCA 6276 (8.98) (CD) LARGER THAN LIFE 

35 31 27 16 DE LA SOUL TOMMY BOY 1019 (9.98) (CD) 3 FEET HIGH AND RISING 

36 33 26 99 GUNS N' ROSES A7 GEFFEN GHS 24148 (8.98) (CD) APPETITE FOR DESTRUCTION 

37 37 37 8 CYNDI LAUPER EPIC DE 44318/E.PA. (CD) A NIGHT TO REMEMBER 

38 39 34 33 M.C. HAMMER CAPITOL C1.90924 (8.98) (CD) - LET'S GET IT STARTED 

39 34 28 6 TIN MACHINE EMI 91990 (9.98) (CD) TIN MACHINE 

40 36 33 53 LITA FORD RCA 6397 -1 -R (8.98) (CD) LITA 

41 40 38 44 WINGER ATLANTIC 81867 (9.98) (CD) WINGER 

42 42 35 51 GUY A UPTOWN 42176/MCA (8.98) (CD) GUY 

® 47 93 3 EXPOSE ARISTA AL 8532 (9.98) (CD) WHAT YOU DON'T KNOW 

44 35 24 46 LIVING COLOUR EPIC BFE 44099/E.P.A. (CD) VIVID 

45 45 46 4 JACKSON BROWNE ELEKTRA 60830 (9.98) (CD) WORLD IN MOTION 

46 46 50 14 INDIGO GIRLS EPIC FE 45044 /E.PA. (CD) INDIGO GIRLS 

47 44 36 59 ROD STEWART WARNER BROS. 25684 (9.98) (CD) OUT OF ORDER 

® 48 44 41 ROB BASE & D.J. E -Z ROCK PROFILE 1267 (8.98) (CD) IT TAKES TWO 

49 51 45 20 N.W.A. RUTHLESS 57102 /PRIORITY (8.98) (CD) STRAIGHT OUTTA COMPTON 

50 50 43 21 TOO SHORT I JIVE 1149-1 -1 /RCA (8.98) (CD) LIFE IS ... TOO SHORT 

CI 53 63 19 MARTIKA COLUMBIA SC 44290 (CD) MARTIKA 

52 52 55 4 NENEH CHERRY VIRGIN 91252 (9.98) (co) RAW LIKE SUSHI 

(D 64 135 3 HEAVY D. & THE BOYZ MCA 42302 (8.98) (co) BIG TYME 

54 56 47 32 EAZY -E RUTHLESS SL 57100 /PRIORITY (8.98) (CD) EAZY- DUZ -IT 

©Copyright 1989, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE) 

55 54 42 26 SLICK RICK DEF JAM FC 40513 /COLUMBIA (CD) THE GREAT ADVENTURES OF SLICK RICK 

56 49 40 52 CINDERELLA A2 MERCURY 834 612 I /POLYGRAM (CD) LONG COLD WINTER 0 61 147 3 STEVIE RAY VAUGHAN & DOUBLE TROUBLE EPIC of 45024 /E. P.A. (CD) IN STEP 

58 55 52 43 METALLICA A ELEKTRA 60812 (9.98) (CD) ... AND JUSTICE FOR ALL 

59 57 48 100 DEF LEPPARD A9 MERCURY 830 675 1 /POLYGRAM (CD) HYSTERIA 

® 72 96 3 PETER GABRIEL GEFFEN GHS 24206 (15.98) (CD) PASSION 

C) 71 75 5 MICHAEL DAMIAN CYPRESS YL 90130/A &M (9.98) (CD) WHERE DO WE GO FROM HERE 0 66 62 40 KARYN WHITE A WARNER BROS. 25637 (8.98) (CD) KARYN WHITE 

63 68 61 8 NATALIE COLE EMI 48902 (9.98) (CD) GOOD TO BE BACK 

64 69 57 13 ROXETTE EMI 91098 (9.98) (CD) LOOK SHARP! 

65 62 51 57 MELISSA ETHERIDGE 0 ISLAND 90875 /ATLANTIC (8.98) (CD) MELISSA ETHERIDGE 

66 58 49 36 TRAVELING WILBURYS A2 WILBURY 25796 /WARNER BROS. (9.98) (CD) TRAVELING WILBURYS 

67 59 59 5 THE JACKSONS EPIC OE 40911 /E.P.A. (CD) 2300 JACKSON ST. 

68 65 54 21 ELVIS COSTELLO WARNER BROS. 25848 (9.98) (CD) SPIKE 

69 60 60 6 BADLANDS ATLANTIC 81966 (9.98) (CD) BADLANDS 

70 63 53 9 DONNA SUMMER ATLANTIC 81987 (9.98) (CD) ANOTHER PLACE AND TIME 

]i 91 - 2 SOUL II SOUL VIRGIN 91267 (9.98) (CD) KEEP ON MOVIN' 

]2 NEW PI. 1 BILLY SQUIER CAPITOL 01.48748 (9.98) (CD) HEAR & NOW 

0 88 88 17 DINO 4TH & BWAY BWAY 4011 /ISLAND (8.98) (CD) 24/7 0 74 71 23 SWEET SENSATION Arco 90917 (8.98) (CD) TAKE IT WHILE IT'S HOT 0 77 77 7 

I 

SPECIAL ED PROFILE 1280 (8.98) (CD) YOUNGEST IN CHARGE 

76 76 80 5 K.D. LANG & THE RECLINES ABSOLUTE TORCH AND TWANG 
SIRE 25877 /WARNER BROS. (9.98) (CD) 

77 78 66 10 DONNY OSMOND CAPITOL C1 -92354 (8.98) (CD) DONNY OSMOND 

78 80 81 8 HENRY LEE SUMMER CBS ASSOCIATED OZ 45124/E.P.A. (CD) I'VE GOT EVERYTHING 0 93 81 19 STEVIE B LMR 5531 (8.98) (CD) IN MY EYES 

80 73 58 43 EDIE BRICKELL & NEW BOHEMIANS SHOOTING RUBBERBANDS AT THE STARS 
GEFFEN GHS 24192 (8.98) (CD) 

81 81 70 24 ENYA GEFFEN 24233 (9.98) (CD) WATERMARK 

82 70 56 37 BANGLES COLUMBIA OC 44056 (CD) EVERYTHING 

® 87 84 19 SURFACE COLUMBIA FC 44284 (CD) 2ND WAVE 

84 67 67 7 SOUNDTRACK ARISTA AL 8576 (9.98) (CD) ROAD HOUSE 

85 85 89 6 RIPPINGTONS FEATURING RUSS FREEMAN TOURIST IN PARADISE 
GRP GRD 9588 (9.98) (CD) 

86 86 90 10 MICA PARIS ISLAND 90970 /ATLANTIC (8.98) (CD) SO GOOD 

87 92 85 7 REBA MCENTIRE MCA 6294 (9.98) (CD) SWEET 16 

88 75 69 10 BLUE MURDER GEFFEN 24212 (9.98) (CD) BLUE MURDER 

89 84 65 34 R.E.M. WARNER BROS. 25795 (9.98) (CD) GREEN 

90 83 64 22 ROY ORBISON VIRGIN 9) 058 (9.98) (CD) MYSTERY GIRL 

91 89 82 15 THE NEVILLE BROTHERS A &M SP 5za0 (8.98) (CD) YELLOW MOON 

92 90 83 8 SWING OUT SISTER FONTANA 838- 293 -1 /POLYGRAM (CD) KALEIDOSCOPE WORLD 

93 97 99 25 COWBOY JUNKIES RCA 8568- 1- R(8.98) (CD) THE TRINITY SESSION 

94 82 68 11 SOUNDTRACK WTG SP 45140 /E.P.A. (CD) SAY ANYTHING 

95 79 79 12 SARAYA POLYDOR 837- 764- 1 /POLYGRAM (CD) SARAYA 

96 100 100 6 CLINT BLACK RCA 9668- 1-R(8.98) (CD) KILLIN' TIME 

9] NEW O. 1 DON HENLEY GEFFEN GHS 24217 (9.98) (CD) THE END OF INNOCENCE 

98 94 86 9 BARRY MANILOW ARISTA AL 8570 (9.98) (CD) BARRY MANILOW 

® 105 150 3 VAN MORRISON MERCURY 839 262 1 /POLYGRAM (CD) AVALON SUNSET 

100 99 91 14 HOWARD JONES ELEKTRA 60794 (9.98) (CD) CROSS THAT LINE 

101 96 78 9 ARETHA FRANKLIN ARISTA AL 8572 (9.98) (CD) THROUGH THE STORM 

102 102 105 5 TODD RUNDGREN WARNER BROS. 25881 (9.98) (CD) NEARLY HUMAN 

103 103 94 39 KENNY G A2 ARISTA AL 8457 (9.98) (CD) SILHOUETTE 

® 114 106 39 SIR MIX -A -LOT NASTYMIX 70123 (8.98) (CD) SWASS 

105 98 92 37 ANITA BAKER A3 ELEKTRA 60827 (9.98) (CD) GIVING YOU THE BEST THAT I GOT 

106 106 109 7 PUBLIC IMAGE LTD. VIRGIN 91062 (9.98) (CD) 9 

110 141 5 DANGEROUS TOYS COLUMBIA FC 45031 (CD) DANGEROUS TOYS 

108 107 98 15 EXTREME A &M SP 5238 (8.98) (CD) EXTREME 

109 109 119 9 ROACHFORD EPIC FE 45097 /E.P.A. (CD) ROACHFORD 

OAlbums with the greatest sales gains this week. (CD) Compact disk available. Recording Industry Assn. Of America (RIAA) certifica ion for sales of 500.000 units. RIAA certification for sales of 1 million units, with each additional million indicated by a numeral 

following the symbol. 'CBS Records and PolyGram Records do not issue a suggested list price for their product. 
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CD FORMAT IS KEY TO SWISS, GERMAN, SCANDINAVIAN MARKETS 
(Continued from page 4) 

been progressing since then. 
Manfred Zumkeller, president of 

the German Phono Assn., sees the 
CD as the "essential part in commer- 
cial success." That success amounted 
to an industrywide gross of more 
than $1.8 billion last year, an increase 
of 8.8% over 1987. 

LP sales dipped last year to 52.2 
million units from the 1987 total of 
66.3 million, losing its lead over cas- 
settes. But Zumkeller notes that the 
LP is not declining in ratio to the ris- 
ing popularity of the CD, and he reck- 
ons the older configuration will sur- 
vive until the year 2000. 

Singles sales also dipped last year. 
Says Zumkeller: "With 31.6 million 
units, which means 18% less than 
1987, sales of single records are caus- 
ing concern. But the association ex- 
pects the decline to be checked by the 
growing popularity of the new CD 
singles." 

WOLFGANG SPAHR 

AUSTRIANS EYE A GREATER GROSS 

VIENNA, Austria The Austrian 
music industry achieved a 5% sales 
improvement in 1988, a substantially 

slower pace than the 12% gain regis- 
tered for 1987. 

Stephen von Friedberg, a member 
of the Austrian IFPI board, explains: 
"In 1988 we reduced prices twice and 
hoped to gain more gross to compen- 
sate for the smaller profit margin we 
faced. But we could not attain that 
desired effect." 

The total value of shipments by the 
IFPI member companies in Austria, 
representing more than 92% of the 
sound -carrier market, was $69.1 mil- 
lion last year, plus $72.3 million from 
record -club sales. 

Von Friedberg, who is managing 
director of BMG Ariola, points out 
that the CD made outstanding prog- 
ress last year. Wolfgang Arming, 
who heads PolyGram in Austria and 
is the local IFPI president, says his 
company's CD gross in 1988 was 
higher than that of LPs and singles 
combined. 

"The cassette is growing strong- 
ly," comments von Friedberg, "and 
the decline of the LP is not as pro- 
nounced as expected. I think the vinyl 
LP will remain for some time yet. 
The CD single will succeed, but DAT 
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is too expensive and could be a devel- 
opment in the wrong direction." 

Manfred Lappe, MD of WEA and 
treasurer of the local IFPI branch, 
forecasts the future role of the single 
as merely a promotional tool. 

"It's a dying sound carrier," he as- 
serts, "and there will be a problem 
for artists of the future because it 
will be necessary to enter the market 
right off with an LR" 

MANFRED SCHREIBER 

CDS RISE, CASSETTES FALL IN FINLAND 

HELSINKI, Finland CDs made 
strong progress in Finland during 
1988; LPs slowed their previous 
year's decline and singles regained 
some ground while cassettes lost 
some more. 

It is interesting to note that sales 
of LPs and prerecorded cassettes 
here were virtually equal until 1983; 
since then, cassettes have been slip- 
ping. Industry volume fell, too, but is 
being rectified largely due to the 
CD's growing success. 

Sales of CD singles are minimal so 
far. According to Eric Stenroos, Finn - 
levy sales director, this format is still 
at the test- marketing stage. As in 
most other territories, sales of CDs 
are increasing all the time, but at the 
expense of cassettes rather than vi- 
nyl albums. In the view of Hobo Pu- 
hakka, MD of EMI Finland, this cas- 
sette setback is a local phenomenon 
which will be short- lived. 

"The drop in cassette sales has 
been virtually identical to the rise in 
CD sales," observes Stenroos. "LPs 
seem to hold their ground, particular- 
ly in the case of foreign repertoire." 

DAT's primary use here is for pro- 
fessional and semiprofessional pur- 
poses only, a situation that seems un- 
likely to change in the immediate fu- 
ture. KARI HELOPALTIO 

VINYL HOLDS ITS OWN IN NORWAY 

OSLO, Norway Rune Hageberg, 
managing director of CBS Records in 
Norway, is emphatic that the death 
of the vinyl LP will not occur in this 
century. 

"I know that some years ago, the 
industry looked upon the turn of the 
decade from the '80s to the '90s as the 
point when the CD would start tak- 
ing over from the LP," he remarks. 
"But the industry was wrong. It is 
much too early to wave goodbye to 
the LP. The sales have stayed up sur- 

NARM /VSDA MONITORS COMPUTER OPERATIONS 
(Continued from page 6) 

close to recommending standard car- 
ton sizes for cassettes, cassette sin- 
gles, and CDs. In all likelihood, he in- 
dicated, the group will want said 
products to be shipped in cartons that 
are three units wide and ten units 
deep. 

Walter Burton, director of man- 
agement information systems (MIS) 
for BMG and co-chairman of the Re- 
cording Industry Assn. of America 
Operations and Data Processing 
Committee, reported the approval of 
NARM's standards for returns pack- 
ing lists, and is close to completing its 
evaluation of the proposed standards 
for transmitting advertising charge - 
backs and electronic remittance. The 
RIAA committee's member compa- 
nies have also made it easier for auto- 
mated accounts to build, or update, a 
master file for each distributor's 
product. 

Despite rapid progress on many 
tasks, one NARM /VSDA Operations 

Committee priority gained added im- 
portance during this meet enabling 
companies to utilize all 12 digits avail- 
able on UPC bar codes. Hal Juckett, 
executive VP of the Uniform Code 
Council, reported that new manufac- 
turer numbers assigned by the end of 
this year or the beginning of 1990 will 
begin with a prefix other than 0 (see 
Convention Capsules, page 43). That 
piece of news caused committee 
member Robert Erhardt, VP of MIS 
for Wherehouse Entertainment, to 
speed up the process that will find 
NARM standards switching from its 
current 10 -digit standard. 

Aside from the bevy of news on 
computer-to-computer transactions, 
the conference's agenda was broad- 
ened to address other operational 
considerations, including a session on 
store security (see story, page 43), 
one by Laventhol & Horwath partner 
Harry Landsburg on the new Inter- 
nal Revenue Service guidelines re- 

garding depreciation on rental video- 
tapes, one on video piracy, and anoth- 
er on defective videos (see story, 
page 48). 

The heavy slant toward video mat- 
ters, which included a tour through 
the duplication and distribution facili- 
ties of nearby Rank Video Services, 
will be reversed to address music 
merchandisers' concerns at the next 
Operations Conference, said Nermyr, 
who reported that the meeting is be- 
ing returned to an annual schedule. 

The committee had been trying to 
hold the conference once every nine 
months, but found that path would 
frequently cause the summit to con- 
flict with other NARM or VSDA 
events. So, instead of the January 
1990 conference that the committee 
had originally proposed, the event 
will be moved back to April, and will 
now be held on an annual basis. 
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prisingly well." 
One of the reasons for this seems 

to be that the market in general has 
been decreasing in Norway since the 
fall of 1987 and most remarkably in 
1988. People are hesitant to buy CD 
equipment, which is expensive and 
requires the purchase of a whole new 
music collection. 

Another reason is that the market 
for prerecorded cassettes is strong 
here. In homes with children it is not 
unusual to find as many as 10 cas- 
sette players around the house, car, 
boat, cottage, and nursery, among 
other locations. 

Cassette sales in Norway exceed 
those of LPs and CDs combined, a 
legacy of earlier days when radio re- 
ception was poor in some areas of the 
country. Cassette players were popu- 
lar in cars for long journeys, and 
have since established themselves in 
most rooms of every house. 

ESPEN ERIKSEN 

CD FINALLY CATCHES ON IN SWEDEN 

STOCKHOLM, Sweden The CD 
market has expanded more slowly in 
Sweden than in most other developed 

markets, but is now exerting an ap- 
preciable effect on sales. 

Lennart Backman, managing di- 
rector of PolyGram Records Sweden 
and chairman of the Swedish IFPI 
branch, says the LP's loss of ground 
is due to the growing CD market. 

Hans Englund, MD of WEA Swe- 
den, attributes the falling figures for 
LPs and prerecorded cassettes to the 
decrease in low -price product. Con- 
versely, full -priced repertoire is hold- 
ing up much better. 

Both Englund and Backman be- 
lieve that it will take at least five 
years before the CD becomes the 
dominant sound carrier in Sweden. 
Both are confident about the future 
prospects of the CD single. 

"This format is necessary as a com- 
mercial tool to create single hits since 
the consumers are changing to CD 
hardware," Englund says. "The re- 
tail price of a CD single is now $8 
compared with that of the vinyl sin- 
gle's $4." JOHAN LANGER 

Next week: France, Holland, and 
Belgium. 

Pa. Proposal Is Aimed At `Explicit' Lyrics 

Bill Calls For Album Warning Labels 
HARRISBURG, Pa. A bill intro- 
duced in the state House of Repre- 
sentatives here calls for labeling of 
rock and heavy metal recordings 
when their lyrics are deemed as 
"advocating or encouraging sui- 
cide, sodomy, incest, bestiality, sa- 
domasochism, adultery, or other 
forms of sexual activity in a violent 
context." 

Other no-nos: Four -letter words, 
references to ritual killings or Sa- 
tanism, and the glorification of sex. 

The bill was introduced by Rep. 
Ron Gamble, who says inspiration 
for his legislation came from a min- 
ister friend who provided him with 
copies of a newsletter on "family is- 
sues" by David Barton, a Texas re- 
searcher who has been involved in 
the pro-labeling movement. 

To attract co-sponsors to his bill, 

Gamble distributed a memo to fel- 
low legislators listing lyrics from 36 
songs that Gamble says should re- 
quire stickers warning of "explicit 
lyrics" that refer to the "disturb- 
ing" practices. 

The memo mentions 29 rock and 
heavy metal groups, including 
Black Sabbath, the Grateful Dead, 
Iron Maiden, Metallica, Ozzy Os- 
bourne, the Rolling Stones, Satan, 
and W.A.S.P. 

The bill would empower local au- 
thorities to halt the sale of such re- 
cordings that do not carry the warn- 
ing labels. Store sales of such re- 
leases without labels would be a 
third -degree misdemeanor. 

Newsletter writer Barton says 
his studies show that lyrics are of- 
ten a contributing cause in violent 
crime and drug use. 
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NEW KIDS, MILLI VANILLI HEAD PLATINUM PARADE 
(Continued from page 7) 

lad "Patience" and last year's chart- 
topping "Sweet Child O' Mine." 

Here's the complete list of June 
certifications. 

MULTIPLATINUM ALBUMS 
James Taylor, "Greatest Hits," 

Warner Bros., 3 million. 
The Association, "Greatest Hits," 

Warner Bros., 2 million. 
Journey, "Greatest Hits," Colum- 

bia, 2 million. 
New Kids On The Block, "Han - 

gin' Tough," Columbia, 2 million. 
PLATINUM ALBUMS 

Rob Base & D.J. E -Z Rock, "It 
Takes Two," Profile, their first. 

The Boys, "Messages From The 
Boys," Motown, their first. 

Eazy -E, "Eazy- Duz -It," Priority, 
his first. 

Lita Ford, "Lita," RCA /Dream- 
land, her first. 

Milli Vanilli's "Girl You Know 

It's True," Arista, its first. 
"Winger," Atlantic, its first. 
Tammy Wynette, "Greatest 

Hits," Epic, her first. 

GOLD ALBUMS 

Tom Petty, "Full Moon Fever," 
MCA, his eighth. 

Bad Company, "Dangerous 
Age," Atlantic, its seventh. 

The Judds, "Rivers Of Time," 
RCA, their fifth. 

Elvis Costello, "Spike," Warner 
Bros., his third. 

The Cure, "Disintegration," Elek- 
tra, its third. 

Van Cliburn, "My Favorite Cho- 
pin," RCA Victor Red Seal, his sec- 
ond. 

The Cult, "Sonic Temple," Sire, its 
second. 

Great White, "Twice Shy," Capi- 
tol, its second. 

NEW ARTISTS SCORE HEAVILY IN FIRST HALF OF '89 
(Continued from page 1) 

of the year were Edie Brickell & the 
New Bohemians, Paula Abdul, Wing- 
er, and the Traveling Wilburys. 

The number of platinum albums 
dipped slightly, from 36 in the first 
half of 1988 to 35 in the first half of 
1989. But both figures are up mark- 
edly from previous years. There were 
just 20 platinum albums in the first 
half of 1987. 

These and all other figures in this 
story include only albums certified 
within two years of release. This is 
done to better reflect current activity 
and to diminish the effect of belated 
certification of back catalog. 

The eight newcomers were the 
only black artists to score platinum 
albums in the first half. This was up 
from seven for all black artists in the 
first half of 1988. But heavy metal/ 
hard rock acts accounted for just 
five, down from nine in the first half 
of last year. 

Teen acts registered strongly, with 
Debbie Gibson's "Electric Youth" 
and New Kids On The Block's "Han - 
gin' Tough" both selling 2 million 
copies in the first half and Tiffany's 
"Hold An Old Friend's Hand" top- 
ping the 1 million mark. 

No albums dominated the first six 
months in the way that George Mi- 
chael's "Faith" and the "Dirty Danc- 
ing" soundtrack did in the first half 
of 1988, when they each sold 4 million 
copies. But nine albums sold 2 million 
copies each during the first half. 
These include two black music al- 
bums (Bobby Brown's "Don't Be 
Cruel" and Tone Loc's "Loc -Ed After 
Dark "), two metal albums (Bon Jovi's 
"New Jersey" and Guns N' Roses' 
"GN'R Lies "), and five pop /rock ti- 
tles: Journey's "Greatest Hits," Ma- 
donna's "Like a Prayer," "The Trav- 
eling Wilburys," and the aforemen- 
tioned albums by Gibson and New 

Kids. 
Of these albums, Bon Jovi's "New 

Jersey" had been certified for sales 
of 3 million copies in 1988, Brown's 
"Don't Be Cruel" had sold 2 million, 
and New Kids had hit the 500,000 
mark. 

Warner Bros. was the top com- 
bined label in the first half of the 
year, with six platinum albums. At- 
lantic, Columbia, Epic, and RCA 
trailed with four platinum albums 
each. MCA landed three, followed by 
Geffen and Virgin, with two each. La- 
bels with one platinum album in the 
first half: Arista, Delicious Vinyl, Mo- 
town, PolyGram, Priority, and Pro- 
file. 

Columbia and Warner Bros. each 
landed two double- platinum albums. 
Atlantic, Delicious Vinyl, Geffen, 
MCA, and PolyGram trailed with one 
each. 

The Judds and Roy Orbison were 
the only acts to land two platinum al- 
bums in the first half. Orbison 
reached platinum both with his "Mys- 
tery Girl" solo album and his "Travel- 
ing Wilburys" collaboration. 

"Journey's Greatest Hits" was the 
top -selling greatest -hits album. Bette 
Midler's "Beaches" was the only plat- 
inum soundtrack. 

Singles rallied in the first half after 
years of declining sales. Five 1989 
singles topped the 1 million sales 
mark, up from two in the same period 
last year. Tone Loc's "Wild Thing" 
was the top seller with sales of more 
than 2 million. Loc's follow -up, 
"Funky Cold Medina," was certified 
for sales of 1 million copies along 
with three other 1989 hits: Paula Ab- 
dul's "Straight Up "; Milli Vanilli's 
"Girl You Know It's True "; and Ma- 
donna's "Like A Prayer." 

For a complete report on June cer- 
tifications, see page 7. 

RETAIL EDITOR /BILLBOARD 
Billboard is seeking an individual with retail 
or record company experience to report on 
music retailing. Candidate should be able to 
demonstrate writing skills and an ability to 
communicate clearly. Send cover letter and 
resume with salary range to: 

Billboard 
Billboard 
Personnel Department (KS) 
1515 Broadway 
New York, N.Y. 10036 

Melissa Manchester, "Greatest 
Hits," Arista, her second. 

Simply Red, "A New Flame," 
Elektra, its second. 

Keith Richards, "Talk Is Cheap," 
Virgin, his first. 

Roxette, "Look Sharp!," EMI, its 
first. 

Surface, "Second Wave," Colum- 
bia, its first. 

GOLD SINGLES 

Cher & Peter Cetera, "After All," 
Geffen. Her sixth; his first. 

Bobby Brown, "Every Little 
Step," MCA, his third. 

Guns N' Roses, "Patience," Gef- 
fen, its second. 

Milli Vanilli, "Baby Don't Forget 
My Number," Arista, its second. 

New Kids On The Block, "I'll Be 

Loving You (Forever)," Columbia, its 
second. 

De La Soul, "Me Myself And I," 
Tommy Boy, its first. 

Neneh Cherry, "Buffalo Stance," 
Virgin, her first. 

Guns N' Roses, "Sweet Child O' 
Mine," Geffen, its first. 

Keith Sweat, "I Want Her," Elek- 
tra, his first. 

TROUBLED VESTRON'S FUTURE UNCLEAR 
(Continued from page 1) 

meet its obligations" but added that 
it would be "inappropriate to specu- 
late" on the firm's immediate future. 

Even if Vestron sucessfully se- 
cures the financing, it is clear the 
company will significantly curtail, if 
not eradicate, the activities of Ves- 
tron Pictures. 

Austin O. Furst Jr., chairman and 
chief executive of Vestron, says the 
move away from film making and 
theatrical distribution was "made 
necessary by a constricted cash situa- 
tion." Though some industry sources 
speculate that the cash -strapped corn - 
pany may shut its motion picture 
arm, the company says it will contin- 
ue to produce films on a "select" ba- 
sis but will no longer distribute titles 
theatrically. 

Indications are the belt -tightening 
at the motion picture arm will not im- 
mediately affect the company's video 
activities, which in 1988 accounted for 
76% of its $335 million in revenue. 

Nevertheless, the troubles at Ves- 
tron Pictures do not bode well for 
Vestron Video. Elimination of in- 
house theatrical distribution could 
make it difficult to maximize a film's 
exposure, say observers, and a film's 
strength at the box office generally 
determines home video success. Also, 
the absence of a distribution arm 
means Vestron will have to negotiate 
theatrical- distribution deals on a pic- 
ture-by- picture basis. 

A cut in film production may create 
difficulties in securing outside distri- 
bution, and fewer theatrical releases 
in the Vestron pipeline means the 
home video division will be forced to 
look elsewhere for video product. 

Of the 140 workers Vestron let go, 
100 were based at the firm's Stam- 
ford, Conn., headquarters; the rest 
were in Los Angeles. Among those 
reportedly dismissed from Vestron 
Pictures are William Quigley, presi- 
dent of the division; Susan Senk, VP 
of publicity; M.J. Pickos, senior VP of 
marketing and distribution; and Pat 
Caulfield, director of marketing . 

Furst says the financial crunch 
that led to the layoffs was sparked by 
Security Pacific National Bank's deci- 
sion to back away from the $100 mil- 
lion line of credit it had arranged with 
Vestron. Furst, who calls the bank's 
move "unwarranted," says the deci- 
sion has hurt the company's attempts 
to raise money through other 
sources. 

Vestron's financial woes have also 
fueled rumors that Furst, who owns 
85% of the company's stock, is look- 
ing to either sell Vestron or enter into 
a partnership. Such speculation has 
sparked heavy trading of the compa- 
ny's stock and triggered sharp fluc- 
tuations in its value. 

With Vestron Pictures scaling 
back its activity, it is unclear what 
will become of several completed and 
nearly completed films, including 
"Blue Steel," starring Jamie Lee Cur- 
tis, and "Fear," starring Lauren Hut- 
ton and Ally Sheedy. 

Since establishing a film division in 
1986, Vestron has had one runaway 
blockbuster, "Dirty Dancing," which 
grossed $60 million in domestic box - 
office receipts. The company was 
also buoyed by a settlement in the 
"Platoon" dispute, which awarded 
Vestron a reported $14 million. 

Even so, the film business has been 
a tough row to hoe for Vestron. After 
"Dirty Dancing," its next two big- 
gest films, "The Unholy" and "The 
Dead," grossed $6 million and $4 mil- 
lion, respectively. More recently, 

"Earth Girls Are Easy," a film Ves- 
tron acquired from the catalog of 
bankrupt movie maker DeLaurentiis 
Entertainment Group, has generated 
$3.9 million at the box office. 

Sources say the company is bank- 
ing heavily on the release of "Dirty 
Dancing II." Principal photography 
is slated to start some time this sum- 
mer, with a summer 1990 release 
planned. The stars of the original 
film, Patrick Swayze and Jennifer 
Grey, have reportedly agreed to ap- 
pear in the sequel. 

`LAST TEMPTATION' VID GETS GOOD RECEPTION 
(Continued from page 6) 

"Every copy in every store has been 
going out as fast as it's coming back. 
At this rate, it will be constantly out 
for the next 45 days." He says the 
chain is stocking from five to 20 
copies per store, depending on the 
size of the outlet. 

Caplan says he received no more 
than six letters asking the chain not 
to stock the title, and "protests in the 
form of picketing never material- 
ized." Each letter, he says, was an- 
swered with a "thank- you," a position 
statement as to why the chain felt the 
title should be stocked, and an offer 

`We're satisfying 
more people than 
we are angering' 

of two free rentals. 
"People took the time to express 

their opinions. Why not offer them 
several free rentals? All told, we may 
have lost about 12 customers chain - 
wide for now. But when there's a 
new movie that they want, they will 
be back," he says. 

"It's all quiet on the Midwestern 
front," says Tom Underwood, execu- 
tive director of the Kentucky Video 
Software Dealers Assn. "There are 
no problems to report for those 
stores that stocked it. Some stores 
had stepped up their security in case 
customers did attempt to destroy in- 
ventory, but nothing has materialized 
on that front, either." 

Underwood, who says his organi- 
zation represents about 100 stores, 
says an early spot-check on rental ac- 
tivity after the July 4 weekend pro- 
duced a "lot of curious renters," 
while in some other quarters rentals 
were characterized as "marginal." 

Jim Salzer, of Salzer's Video, Ven- 
tura, Calif., says "rental was very 
brisk. There was a lot of pent -up de- 
mand to see it." 

Like many other dealers, Salzer 
says he was prepared for trouble, but 
"it never materialized." 

The store received a few calls in 
the months preceding the video re- 
lease, but "there wasn't a single com- 
plaint over the first weekend." 

Salzer says he called the local po- 
lice the morning the video arrived to 
put them on alert, prepared a written 
statement that store clerks could 
give to irate consumers, and also in- 
structed store personnel not to talk 
with picketers. 

"But nothing happened. Essential- 
ly our position is that we believe in a 
customer's rights to see a film and a 
customer's decision to watch it. Video 
stores as a medium should be respon- 
sible but we should not be thought 
police," he says. 

"Rental was very decent on a mov- 
ie like that," says Mitch Perliss of the 
Music Plus Video chain in Southern 
California. "Most every copy was out 
in every store. We didn't buy that 
heavy and we don't expect it to rent 
forever. But it's been renting pretty 
well." 

The chain, he says, probably re- 
ceived a few dozen calls and letters in 
the past several months, but only a 
handful of calls came into the corpo- 
rate office the first few days the vid- 
eo was available. 

"We've had comments both ways. 
A few people are incensed, but others 
praise us for carrying it. It's impor- 
tant to have the title available. I'm 
sure we're satisfying more custom- 
ers than we are angering." 

He adds that the chain experienced 
no incidents at any of the outlets. 

"About the only feedback we've re- 
ceived is that some renters are com- 
ing back saying they thought the 
movie was boring," he says. 

TOUCH That DIAL! 
Get fast results with ACTION - 
MART, the Billboard Classi- 
fied. 

Call our Hotline at (800) 223 -7524. 
and tell Jeff you want to see some 
Action! 
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FOR WEEK ENDING JULY 15, 1989 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)' 

110 95 95 8 NITTY GRITTY DIRT BAND WILL THE CIRCLE BE UNBROKEN, VOL.!! 
UNIVERSAL 12500/MCA (12.98) (CD) 

111 117 126 41 THE JEFF HEALEY BAND ARISTA AL 8553 (8.98) (CD) SEE THE LIGHT 

112 112 113 49 SOUNDTRACK £4 ELEKTRA 60806 (9.98) (CD) COCKTAIL 

113 108 107 23 NEW ORDER QWEST 25845 /WARNER BROS. (9.98) (CD) TECHNIQUE 

114 115 118 8 THE O'JAYS EMI 90921 (9.98) (CD) SERIOUS 0 NEW 1 GREENPEACE GEFFEN GHS 24236 (10.98) (CD) RAINBOW WARRIORS 

116 113 97 61 POISON 4 ENIGMA C1- 48493 /CAPITOL (9.98) (CD) OPEN UP AND SAY ... AHH! 

117 101 101 10 DAVID BENOIT GRP GRD 9587 (9.98) (CD) URBAN DAYDREAMS a 120 130 14 THE OUTFIELD COLUMBIA OC 44449 (co) VOICES OF BABYLON 

Ca 134 115 11 PIXIES ELEKTRA 60856 (9.98) (CD) DOOLITTLE 

® 154 - 2 SPYRO GYRA MCA 6309 (9.98) (CD) POINT OF VIEW a 121 146 5 MICHAEL MORALES WING 835 810 1/POLYGRAM (CD) MICHAEL MORALES 

122 122 123 5 THE RAMONES SIRE 25905 /WARNER BROS. (9.98) (CD) BRAIN DRAIN 

123 125 125 6 WANG CHUNG GEFFEN GHS 24222 (9.98) (CD) THE WARMER SIDE OF COOL 

124 116 116 4 DIANA ROSS MOTOWN 6274 (8.98) (CD) WORKIN' OVERTIME 

125 126 122 20 BEBE & CECE WINANS CAPITOL 90959 (8.9B) (CD) HEAVEN 

® 150 176 3 MARIA MCKEE GEFFEN GHS 24229 (9.98) (CD) MARIA MCKEE 

127 104 76 10 KINGDOM COME POLYDOR 839 192 1/POLYGRAM (CD) IN YOUR FACE 

128 131 114 8 KWAME ATLANTIC 81914 (8.98) (CD) BOY GENIUS FEATURING KWAME 

® 129 152 5 24-7 SPYZ IN- EFFECT 3006 /RELATIVITY (8.98) (CD) HARDER THAN YOU 

130 123 103 9 WATERFRONT POLYDOR 837 -970- I/POLYGRAM (CD) WATERFRONT 

131 119 104 18 XTC GEFFEN GHS 24218 (9.98) (CD) ORANGES AND LEMONS 

132 111 108 9 SIMPLE MINDS A &M SP 3927 (9.98) (CD) STREET FIGHTING YEARS 

133 127 131 8 BOB MOULD VIRGIN 91240 (9.98) (CD) WORKBOOK 

134 135 151 3 THE CALL MCA 6303 (9.98) (CD) LET THE DAY BEGIN 

135 118 102 14 PHOEBE SNOW ELEKTRA 60852 (9.9B) (CD) SOMETHING REAL 

136 136 137 9 DION ARISTA AL 8549 (9.98) (CD) YO FRANKIE 

137 124 112 14 ANDREAS VOLLENWEIDER COLUMBIA OC 45154 (CD) DANCING WITH THE LION 

138 130 111 10 LISA LISA & CULT JAM COLUMBIA OC 44378 (CO) STRAIGHT TO THE SKY 

139 137 145 17 HIROSHIMA EPIC OE 45022/E.P.A. (CD) EAST 

140 133 110 35 MIKE + THE MECHANICS ATLANTIC 81923 (9.98) (CD) LIVING YEARS 

141 128 128 6 LARRY CARLTON McA 6237 (9.98) (CD) ON SOLID GROUND 

142 142 153 8 DR. JOHN WARNER BROS. 25889 (9.98) (CD) IN A SENTIMENTAL MOOD 

® 158 143 31 GIPSY KINGS MUSICIAN 60845 /ELEKTRA (9.98) (CD) GIPSY KINGS 

® 148 163 4 ACCEPT EPIC FE 44368/E.P.A. (CD) EAT THE HEAT 

145 151 155 21 HANK WILLIAMS, JR. WARNER /CURB 25834 /WARNER BROS. (9.98) (CD) GREATEST HITS III 

146 152 166 7 KEITH WHITLEY RCA 6494 -1 -R (8.98) (CD) DON'T CLOSE YOUR EYES 

147 139 144 74 BASIA EPIC BFE 40767/E.P.A. (CD) TIME AND TIDE 

148 149 132 12 ANDREW DICE CLAY DEF AMERICAN DEF 24214 /GEFFEN (9.9B) (CD) DICE 

® NEW 1 ALLMAN BROTHERS BAND POLYDOR 839 417 1 / POLYGRAM (CD) DREAMS 

150 157 124 13 THE JUDDS CURB 9595 -1 -R /RCA (9.98) (CD) RIVER OF TIME 

151 147 142 10 OAKTOWN'S 3-5 -7 CAPITOL C1. 90926 (8.98) (CD) WILD AND LOOSE 

152 138 - 74 ORIGINAL LONDON CAST POLYDOR 831 273 -1 /POLYGRAM (CD) PHANTOM OF THE OPERA 

153 132 117 22 TESLA GEFFEN GHS 24224 (9.98) (CD) THE GREAT RADIO CONTROVERSY 

154 141 140 31 KID 'N PLAY SELECT 21628 (8.98) (CD) 2 HYPE 

155 153 134 33 JOURNEY 2 COLUMBIA oc 44493 (CO) JOURNEY'S GREATEST HITS 

TOP POP ALBUMS A -Z (LISTED BY ARTISTS) 

10, 000 Maniacs 15 
24 -7 SPYZ 129 

Paula Abdul 9 
Accept 144 
Allman Brothers Band 149 
Anderson, Bruford, Wakeman, 
Howe 32 
Animotion 170 

Bad English 189 
Badlands 69 
Anita Baker 105 
Bang Tango 183 
Bangles 82 
Rob Base & D.J. E -Z Rock 48 
Basia 147 
David Benoit 117 
Clint Black 96 
Blue Murder 88 
Bon Jovi 20 
The Boys 196 
Edie Brickell & New Bohemians 80 
Bobby Brown 2 
Jackson Browne 45 
Jimmy Buffett 168 
BulletBoys 157 

The Call 134 
Larry Carlton 141 
Neneh Cherry 52 
Cinderella 56 
Andrew Dice Clay 148 
Natalie Cole 63 
Concrete Blonde 172 
Elvis Costello 68 
Cowboy Junkies 93 
Crack The Sky 186 
The Cult 14 
The Cure 18 

Michael Damian 61 
Dangerous Toys 107 
Miles Davis 177 
De La Soul 35 
Del Leppard 59 
Depeche Mode 165 
Dino 73 
Dion 136 
The Doobie Brothers 19 

Eazy -E 54 
Enya 81 
Erasure 200 
Melissa Etheridge 65 
Expose 43 

Extreme 108 

Fine Young Cannibals 1 

Lita Ford 40 
Samantha Fox 193 
Aretha Franklin 101 

Kenny G 103 
Peter Gabriel 60, 171 
Debbie Gibson 31 
Gipsy Kings 143 
Great White 11 
Greenpeace 115 
Guns N' Roses 36, 23 
Guy 42 

M.C. Hammer 38 
The Jeff Healey Band 
Heavy D. & The Boyz 53 
Don Henley 97 
Hiroshima 139 
Grayson Hugh 158 

Indigo Girls 46 
Inner City 191 
Chris Isaak 185 

111 

Joe Jackson 159 
The Jacksons 67 

Miles Jaye 160 
Dr. John 142 
Howard Jones 100 
Journey 155 
The Judds 150 

Kid 'N Play 154 
King Swamp 182 
Carole King 156 
Kingdom Come 127 
Kool Moe Dee 25 
Kwame 128 

L.L. Cool J 10 
K.D. Lang & The Reclines 76 
Cyndi Lauper 37 
Lisa Lisa & Cult Jam 138 
Living Colour 44 
Love And Rockets 22 

Madonna 6 
Barry Manilow 98 
Martika 51 
Richard Marx 12 
Paul McCartney 21 
Reba McEntire 87 
Sarah McLachlan 197 
Maria Mckee 126 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)' 

® 162 148 11 CAROLE KING CAPITOL C1 -90885 (8.98) (co) CITY STREETS 

(12 164 191 38 BULLETBOYS WARNER BROS. 25782 (8.98) (CD) BULLETBOYS 

® NEW 1 GRAYSON HUGH RCA 7661 -1 -R (8.98) (CD) BLIND TO REASON 

159 143 121 11 JOE JACKSON A &M SP 5249 (9.99) (co) BLAZE OF GLORY 

® 161 161 6 MILES JAYE ISLAND 91235 /ATLANTIC (8.98) (CD) IRRESISTIBLE 

161 145 120 40 QUEENSRYCHE EMI 48640 (9.96) (co) OPERATION: MINDCRIME 

© 181 188 4 TUCK & PATTI WINDHAM HILL 0116 /A &M (9.98) (CD) LOVE WARRIORS 

163 163 169 4 SEA HAGS CHRYSALIS FV 41665 (CO) SEA HAGS 

® 165 186 6 VARIOUS ARTISTS TVr 140018.98) (co) TV TOONS - THE COMMERCIALS 

165 144 127 16 DEPECHE MODE SIRE 25853 /WARNER BROS. (15.98) (CD) 101 

166 172 180 20 GEORGE STRAIT MCA 42266 (8.98) (co) BEYOND THE BLUE NEON 

© 169 157 41 SA -FIRE CUTTING /MERCURY 8349221 /POLYGRAM(CD) SA -FIRE 

® NEW 1 JIMMY BUFFETT MCA 6314 (9.98) (CO) OFF TO SEE THE LIZARD 

© NEW1111. 1 PETE TOWNSHEND ATLANTIC 81996 (9.98) (CD) THE IRON MAN 

170 170 199 17 ANIMOTION POLYDOR 837 314 1/POLYGRAM (CD) ANIMOTION 

171 156 133 v 81 PETER GABRIELA2 GEFFEN GHS 24088 (8.98)(CD) SO 

173 172 10 CONCRETE BLONDE I.R.S. 82001 /MCA (9.98) (CD) FREE 

173 174 167 43 K.T. OSLIN RCA 8369.1 -R (8.98) (CD) THIS WOMAN 

174 146 129 23 TANITA TIKARAM REPRISE 25839 (8.98) (CD) ANCIENT HEART 

175 140 139 39 THIRTY EIGHT SPECIAL A &M SP 5218 (8.98) (CD) ROCK & ROLL STRATEGY 

176 166 136 6 THE NYLONS WINDHAM HILL WH 1085 /A &M (9.98) (CD) ROCKAPELLA 

177 177 181 5 MILES DAVIS WARNER BROS. 25873 (9.98) (CD) AMANDLA 

178 155 156 13 W.A.S.P. CAPITOL CI -48942 (8.98) (CD) THE HEADLESS CHILDREN 

179 168 159 8 KENNY ROGERS REPRISE 25792 (9.98) (CD) SOMETHING INSIDE SO STRONG 

180 160 149 19 TAKE 6 REPRISE 25670 (8.98) (CD) TAKE 6 

® NEW 1 TORA TORA A &M SP 5261 (8.98) (CD) SURPRISE ATTACK 

182 159 194 7 KING SWAMP VIRGIN 91069 (9.98) (CD) KING SWAMP 

® 191 198 3 BANG TANGO MCA /MECHANIC 6300 /MCA (9.98) (CD) PSYCHO CAFE 

® NEW, 1 THIRD WORLD MERCURY 836 952 I / POLYGRAM (CD) SERIOUS BUSINESS 

® NEW 1 CHRIS ISAAK REPRISE 25837 (9.98) (CD) HEART SHAPED WORLD 

186 187 190 4 CRACK THE SKY GRUDGE 4500 (8.98) (co) FROM THE GREENHOUSE 

187 189 168 96 SOUNDTRACK 10 RCA 6408 -1 -R (9.98) (CD) DIRTY DANCING 

188 188 175 38 U2.3 ISLAND 91003 /ATLANTIC (14.98) (CD) RATTLE AND HUM 

® NEW 1 BAD ENGLISH EPIC of 45083 /E.P.A. (CD) BAD ENGLISH 

190 176 138 54 VANESSA WILLIAMS WING 8356941 /POLYGRAM (CD) THE RIGHT STUFF 

191 171 162 4 INNER CITY VIRGIN 91242 (9.98) (CD) BIG FUN 

192 190 185 13 THREE TIMES DOPE ARISTA AL 8571 (8.98) (CD) ORIGINAL STYLIN' 

193 179 164 34 SAMANTHA FOX JIVE 1150-1 -J/RCA (9.98) (CD) I WANNA HAVE SOME FUN 

194 184 193 87 GEORGE MICHAEL A7 COLUMBIA OC 40867 (CD) FAITH 

195 195 - 4 XYMOX WING 839 233 -1 /POLYGRAM (CD) TWIST OF SHADOWS 

196 196 195 34 THE BOYS MOTOWN 6260 (8.98) (CD) MESSAGES FROM THE BOYS 

197 199 187 12 SARAH MCLACHLAN ARISTA AL 8594 (8.98) (CO) TOUCH 

198 198 - 2 WIRE MUTE 73516 /ENIGMA (8.98) (CD) IT'S BEGINNING TO AND BACK AGAIN 

199 182 192 14 JOE SAMPLE WARNER BROS. 25781 (9.98) (CD) SPELLBOUND 

200 186 183 10 ERASURE SIRE 25904 /REPRISE (6.98) (CD) CRACKERS INTERNATIONAL 

John Cougar Mellencamp 16 
Metallica 58 
George Michael 194 
Mike + The Mechanics 140 
Milli Vanilli 5 
Michael Morales 121 
Van Morrison 99 
Bob Mould 133 

N.W.A. 49 
The Neville Brothers 91 
New Kids On The Block 4 
New Order 113 
Stevie Nicks 13 
Nifty Gritty Dirt Band 110 
The Nylons 176 

The O'Jays 114 
Oaktowñ s 3 -5 -7 151 
Roy Orbison 90 
Original London Cast 152 
K.T. Oslin 173 
Donny Osmond 77 
The Outfield 118 

Mica Paris 86 
Tom Petty 3 
Pixies 119 

Poison 116 
Public Image Ltd. 106 

Queen 28 
Queensryche 161 

R.E.M. 89 
Bonnie Raiff 29 
The Ramones 122 
Rippingtons /Russ Freeman 85 
Roachford 109 
Kenny Rogers 179 
Diana Ross 124 
Roxette 64 
Todd Rundgren 102 

Sa -Fire 167 
Joe Sample 199 
Saraya 95 
Sea Hags 163 
Simply Red 26 
Simple Minds 132 
Sir Mix -A -Lot 104 
Skid Row 17 
Slick Rick 55 
Phoebe Snow 135 
Soul II Soul 71 
SOUNDTRACKS 

Batman 7 

Beaches 8 
Cocktail 112 
Dirty Dancing 187 
Ghostbusters II 24 
Road House 84 
Say Anything 94 

Special Ed 75 
Spyro Gyra 120 
Billy Squier 72 
Stevie B 79 
Rod Stewart 47 
George Strait 166 
Donna Summer 70 
Henry Lee Summer 78 
Surface 83 
Sweet Sensation 74 
Swing Out Sister 92 

Take 6 180 
Tesla 153 
Third World 184 
Thirty Eight Special 175 
Three Times Dope 192 
Tanita Tikaram 174 
Tin Machine 39 
Tone Loc 27 
Too Short 50 

Tora Tora 181 
Pete Townshend 169 
Traveling Wilburys 66 
Tuck & Patti 162 

U2 188 

VARIOUS ARTISTS 
TV Toons /Commercials 164 

Stevie Ray Vaughan & Double 
Trouble 57 
Andreas Vollenweider 137 

WASP. 178 
Wang Chung 123 
Warrant 30 
Waterfront 130 
Jody Watley 34 
White Lion 33 
Katyn White 62 
Keith Whitley 146 
Hank Williams, Jr. 145 
Vanessa Williams 190 
BeBe & CeCe Winans 125 
Winger 41 
Wire 198 
XTC 131 
Xymox 195 
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PACKAGE TOURS IN TROUBLE THIS SUMMER 
(Continued from page 4) 

show. But people don't know what it 
is." 

"Fishof had the magical formula," 
says Kenny DiCamillo, agent for the 
William Morris Agency, which is 
booking the '69 -'89 20th Anniversary 
Celebration. "He always found an- 
other angle. With the Monkees, they 
had the MTV exposure, and `Dirty 
Dancing' had the movie and music 
tie -in. All these tours are looking for 
a hook and a theme. I think they've 
become blurred." 

Fishof acknowledges that the best 
tour can end up a loser unless it es- 
tablishes its own identity. The Ameri- 
can Bandstand show is "probably one 
of the best shows I ever produced ... 
It was so slick and entertaining. I 
was trying to have parents come out 
to the same show as their children, 
but I couldn't get the awareness." 

Another problem is that, with the 
proliferation of similar packages, 
none are succeeding because of over - 
saturation. "Four years ago there 
was Happy Together and the only 
other one was John Kay and Steppen- 
wolf; now they're all over the place," 
DiCamillo says. 

Another wrench thrown into nos- 
talgia tours was the late announce- 

ment of the Who's and the Rolling 
Stones' summer outings. "When we 
put `California Dreamin' ' together, 
there was Dick Clark and a few other 
nostalgia tours and ours looked the 
strongest," says Bennett Morgan, a 
representative for the show that fea- 
tures the Mamas & the Papas, 
Canned Heat, Maria Muldaur, and 
New Riders Of The Purple Sage. 
"But then the Who and the Rolling 
Stones came along and, let's face it, 
you have to be real strong to go up 
against them." 

Lineups are key, acknowledges 
Steve Ferguson, agent at Frontier 
Booking International, whose "Night 
Of The Guitar" took a licking before 
the first note was ever played. 
Among the acts on the bill were Spir- 
it, Wishbone Ash, BTO, and the 
Truth. 

"It wasn't just that the ticket sales 
sucked and we bailed out," Ferguson 
says. "Some of the availabilities on a 
few of the artists [Robby Kreiger 
and Leslie West] didn't gel, and in- 
stead of going on with a condensed 
version, we tried to save face instead 
of going out and doing horrible busi- 
ness. That wouldn't have done any- 
body any good." 

METALHEADS ROCK TO RAP 
(Continued from page 66) 

stance, Tom Marshall, PD of KNAC 
Los Angeles, which bills itself as 
"Pure Rock KNAC," says "They [rap 
and metal audiences] don't mix. I'm 
not convinced that any significant 
amount of our audience is made up of 
rap fans. We don't get requests for it 
and we don't play it." 

On the other hand, Jack Patterson, 
PD of rap-oriented KDAY Los Ange- 
les, states that KDAY doesn't play 
metal, but "if we have an artist that 
has bites taken from metal, we will 
play that." 

"I don't think we share audience 
with heavy metal at this point, but 
who knows? I have been seeing the 
metal influence in rap for quite a 
while now." 

Bob Case, PD of top 40 KZZP 
Phoenix, whose playlist includes rap- 
pers De La Soul and L.L. Cool J, as 
well as rockers Winger, Bon Jovi, and 
The Cult, notes, "I don't see any cor- 
relation yet [between the rap and 
metal audiences], except the [age] de- 
mographics are identical." 

Lee Abrams, managing director of 
Z -Rock, a satellite -delivered hard 
rock format heard on 16 stations, 
says, "Most of our listeners hate rap, 
but there is a small portion that like 
both [rap and metal]." 

Some industry observers cite the 
attitudinal similarities between the 
two genres in explaining their appeal 
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to the same listeners. Lisa Cortes of 
Rush Productions, which manages a 
number of rap stars, such as Run - 
D.M.C., De La Soul, D.J. Jazzy Jeff & 
the Fresh Prince, and Eric B. & Ra- 
kim, as well as Law 'N Order, a metal 
group signed to MCA, notes that 
both rap and metal are "youth mu- 
sic," offering a "direct outlet for kids 
to express how they feel. And of 
course, both types of music are also 
abrasive and disturbing to those in 
authority because of this." 

A rap /metal audience crossover 
has been evolving for some time, 
says Cortes, citing the success of the 
Beastie Boys and Run -D.M.C. with 
hard -rock -oriented rap releases. 

SIGNS OF CROSSOVER 

Other signs of rap /metal crossover 
include a recent rap cover of the 
Black Sabbath classic "Iron Man," 
featuring West Coast rapper Sir Mix- 
A -Lot and metal band Metal Church; 
A &M rapper Raheem's single "Self 
Preservation," which features sam- 
ples of Led Zeppelin and Jimi Hen- 
drix; and a recent EP by Island metal 
act Anthrax, featuring a rap B side. 

According to MTV's Cohen, metal 
and rap -while both successful on 
MTV -are in many ways difficult 
genres for programmers to handle. 

"Both these genres have sizable 
negatives attached to them," he says. 
"Our research indicates that a lot of 
our viewers don't like metal or rap or 
dance music." 

Still, he points out, it is precisely 
this "bipolarity" that makes these 
genres attractive to the channel. 
"Many of the most successful musi- 
cal genres tend to be the ones that 
bring out the most widely diverse re- 
sponses, with people lining up on 
both sides of the continuum. The up- 
side is that fans tend to be rabid 
about these types of music -whether 
they love it or hate it- they're not 
lukewarm." 

Assistance in preparing this story 
provided by Craig Rosen in Los An- 
geles and Bill Coleman in New 
York. 

Ferguson also said new albums by 
Spirit and Wishbone Ash didn't have 
time to have any impact before the 
tour was scheduled to start. "Most 
people probably weren't coming to 
hear a new single, but the albums 
helped prove that as recording acts, 
these groups are still viable." 

Despite some setbacks, Ferguson, 
Morgan, and others aren't willing to 
sound the death knell on package 
tours, saying that with the right tim- 
ing and lineup, they are still viable. "I 
definitely think they can still work," 
Ferguson says. "For example, our 
new music package of Public Image 
Ltd., the Sugarcubes, and New Order 
is doing really well, and Reggae 
Sunsplash is doing well in New York. 
Each individual package will dictate 
how it goes." 

Water Marx. EMI artist Richard Marx is toasted at New York's Water Club on 
the release of his "Repeat Offender" album, which includes the No. 1 pop 
single "Satisfied." Pictured, from left, are Sal Licata, president and CEO, EMI; 
Marx; and Jim Fifield, president and CEO, EMI Worldwide. 

(Continued from page 80) 

"I don't know anything." Yorktown did not return Bill- 
board's calls ... Meanwhile, an unconfirmed report says 
one snag that may have held up Musicland's announce- 
ment of the deal was a bid by LIVE Entertainment, 
owner of Lieberman Enterprises and Strawberries Rec- 
ords, Tapes & Compact Discs, to land Yorktown. 

EXPECT CBS RECORDS CANADA to have a new 
president soon. He's Paul Burger, currently London - 
based VP of European marketing and sales for CBS 
Records International. Burger will take over from Ber- 
nie DiMatteo, who is returning to CBS New York for a 
new assignment. 

DAT AGREEMENT NEAR? The Recording Industry 
Assn. of America has issued a flat "no comment" on 
published reports that the record companies and consum- 
er electronics firms agreed at their summit meeting in 
Athens, Greece, on a technical solution to the DAT im- 
passe. Under this alleged pact, digital recorders would be 
equipped with a device that would allow consumers to 
make only one DAT copy of a CD. All that is known for 
sure is that the hardware manufacturers, the RIAA, and 
IFPI must approve a draft memorandum from the meet- 
ing before it is made public (Billboard, July 1). 

WOODSTOCK DREAM: To celebrate the 20th anniver- 
sary of Woodstock, organizers are trying to pull together 
a free mid -August concert in New York's Central Park. 
The concert was conceived by Richie Havens -Wood- 
stock's first performer -and, if confirmed, will be pro- 
duced by TV production veteran Paul Sladkus. Unoffi- 
cially, more than a dozen performers from the original 
show have agreed to perform. 

ON THE LOOKOUT: Private Music is looking for a VP 
of promotion, says president /CEO Ron Goldstein. The 
person hired will work such label acts as Nona Hendryx, 
Andy Summers, Leo Kottke, Tangerine Dream, Yanni, 
and Ravi Shankar. Interested parties can call Goldstein 
at 212 -684 -2533 ... Atco Records is looking for a West 
Coast publicist /publicity director with at least three 
years experience. Call director of publicity Cathy Swann 
at 212 -484 -8606. 

HAVING LOST ITS LEASE on the ground floor of 321 
W. 44th St., New York, Record Plant Studios has shut- 
tered its Studios A and B, while retaining a Studio C and 
mix room on the 10th floor and opening a new Studio E 

on the same floor. Some of music's greatest rockers have 
recorded in Studio A, including John Lennon, who was 
murdered after having completed his "Double Fantasy" 
album there the night of Dec. 8, 1980. 

BABY LOVE: Pam Haslam has exited her VP of public- 
ity post at PolyGram, preferring to devote time to her 
11- week -old son Zane. Haslam says her brief motherhood 
experience has soured her appetite for late nights at 
showcase clubs; she and her husband are contemplating 
a move to the Boston area. 

BOXED STONES: PolyGram is getting ready to ship a 
boxed Rolling Stones set from ABKCO on Aug. 15. The 
anthology will feature a 72 -page book and 58 original sin- 
gles, compiled on three CDs, four LPs, or four cassettes. 
In the fall, look for PolyGram to come out with a boxed 
compilation on the Bee Gees. 

FOURTEEN LOCAL BANDS will present a variety of 
rock, folk, and R &B sounds for a July 21 Rock For 
Choice benefit at Lauterbach's, a Brooklyn, N.Y., club, 
on behalf of the Brooklyn Pro -Choice Network. The 
event is a response to the Supreme Court's ruling on 
Webster vs. Reproductive Health Services. 

A PLEDGE: Dionne Warwick has pledged that 55% of 
the net proceeds from her June New York fete, which 
featured Sammy Davis Jr. and Frank Sinatra, will go to 
state AIDS foundations through her Warwick Founda- 
tion. However, it is rumored that the benefit could end up 
like last year's Washington, D.C., gala, which lost mon- 
ey. According to the New York State Office Of Charities 
Registration, the D.C. event raised $407,858, but cost 
$427,887. The Foundation's Vicki Hooper says that the 
accountants are working on the June benefit and that 
"we won't have the money figures for awhile." The foun- 
dation has until June 1990 to file its 1989 report. 

HIKE: BMG Distribution raised the wholesale cost on 
its $9.98 -list tapes and LPs on July 3 by 4 cents, moving 
the box -lot price to $5.82 per unit and the loose price to 
$5.97. Buyers say the change keeps BMG under WEA's 
industry-high rates but ahead of the rest of the pack. On 
the same date, BMG raised its LP penalty for the second 
time this year; the retailers' penalty scoots from slightly 
higher than 10% to 15 %, the same rate charged by CEMA 
and MCA. New retail break -even for BMG LPs drops by 
6% to 10 %. 

DIR TO OFFER `TOMMY' AS PAY -PER -VIEW SPECIAL 
(Continued from page 7) 

the Acid Queen in the "Tommy" mov- 
ie, was approached but unable to join 
because of schedule conflicts. 

Meyrowitz said three hours had 
been reserved to cover the entire un- 
cut concert, which Who bassist John 
Entwistle said would likely include a 
lengthy "greatest hits" portion, as at 
Radio City. Fox Broadcasting will 
carry an edited version later. 

A two -to- three -hour home video 

rockumentary using the L.A. "Tom- 
my" as a "centerpiece" is also possi- 
ble, according to Curbishley, who 
said there may be a three -disk tour al- 
bum. 

"I never came into it with an idea 
of an album," he said, "but over the 
last few days I've realized [the con- 
certs are] absolutely fantastic, and so 
many songs are rehearsed and 
charted." 

Curbishley said the Who had read- 
ied 85 songs for their tour, many of 
which had never been performed live. 
Entwistle said every show had been 
somewhat different in the set list and 
also hinted that this could indeed be 
the final Who go-round. 

"I can't see going out and playing 
(again) in five years," he said. "I 
don't think any of us want to." 
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Booths In Theater Lobbies Dispense CDs, Cassettes In Company Test 

Kiosks Unlock New Method Of Music Merchandising 
BY DAVE DiMARTINO 

LOS ANGELES Standing kiosks in 
movie theater lobbies and shopping 
malls may soon be selling cassettes 
and CDs to consumers if a new Tex- 
as -based company's test program 
continues to show positive results. 

Music Video Previews Inc., a divi- 
sion of San Antonio's Bristol -Sterling 
Financial Corp., made its official de- 
but recently in two Miami -area the- 
aters, and plans to be in "21 or 22 the- 
aters by the middle of July," accord- 
ing to Don Hannum, company 
president. 

The kiosks, which measure 36 
square feet, are designed to merchan- 
dise 620 cassette or CD titles. Theater 
kiosks will feature albums by artists 
whose works will be previewed on- 
screen in the theater via a collection 
of edited videoclips prior to feature 
film showings; the same clips will be 
shown on video monitors installed 
above the freestanding mall kiosks. 

MVP's test in Florida at two Wo- 
metco-owned theaters was an appar- 
ent success, according to Hannum. 
Though both kiosks were stocked 
with what was intended to be a 30- 
day supply of product, reorders had 
to be placed in a week and a half. 
Originally targeted at "older custom- 
ers with record collections who don't 
go to record stores but are looking to 
restore their collections on CD," says 
Hannum, the machines enjoyed the 
greatest sales success with acts with 
younger appeal -such as Bobby 
Brown, New Kids On The Block, and 

Guns N' Roses. Cassettes greatly 
outsold CDs, he adds, while the 14-19 - 
year -old age group proved to be the 
heaviest buyers. 

Theater owners get 20% of the ki- 
osks' net profits, says Hannum. 

The MVP centers are racked by 
Western Merchandisers, he adds. 
"We have a tentative commitment 
from various labels once we prove 
point of sales and so forth. In the in- 
terim, at the suggestion of WEA, we 
have gone through a rackjobber to 
avoid any conflict with retailers." 

MVP has four locations open, with 
another three planned to open soon, 
says Hannum. Besides Florida, initial 
states housing the theater kiosks are 
Tennessee, Georgia, Arizona, and 
Texas. 

At a special June 19 screening of 
"Batman," Hannum reports that 
MVP's Nashville unit sold through a 
case of cassettes and a case of CDs of 
the movie's soundtrack, "and that 
was in just one night at one location." 

MVP's test seems to be an exten- 
sion of a concept introduced by anoth- 
er Texas-based firm, Avatar Inc., and 
its recently unveiled Music Cinema 
Network system. In a test run on 120 
screens in New York, Los Angeles, 
and Detroit, Avatar paired RCA act 
Boy Meets Girl's "Bring Down The 
Moon" videoclip with a commercial 
for Coca -Cola's Sprite soft drink (Bill- 
board, March 18). 

In fact, says Skip Honeycutt, presi- 
dent of Dallas -based advertising/pro- 
motion firm Avatar, the companies 
recently explored a potential merger. 

"[Hannum] contacted us earlier in 
the year and discussed the possibility 
of merging," says Honeycutt. "We 
went through quite a bit of negotiat- 
ing and, actually, we found that we 
were significantly further ahead of 
the game than they were. They really 
couldn't contribute as much to us as 
we could to them, and actually we 
just kind of left it like that. And sub- 
sequently, they have gone off and 
done their own thing." 

Honeycutt says that the major dif- 
ference between the Music Video 
Previews system and his own is a 
matter of scope: "We have a contract 
with United Artists [the theater 
chain] that allows us the opportunity 
to do the onscreen Music Cinema 
Network in all of their theaters -but 
they have basically a handshake 
agreement with Wometco in Florida 
for two theater lobby kiosks, period. 
It's sort of like they just took our con- 
cept and ran with it -but they 
haven't run very far." 

Honeycutt also expresses doubt 
about MVP's ability to place kiosks in 
mall locations, largely due to strict 
lease agreements in malls with exist- 
ing record stores. 

MVP's Hannum, however, notes 
that the malls his company has deals 
with have no record stores. 

Hannum also acknowledges that 
both companies earlier explored the 
prospect of a merger but denies bor- 
rowing any ideas from Avatar. "Orig- 
inally, this concept was about 4 years 
old and was brought to us by some 
people," he says. "When we talked to 

VINYL GIVES WAY TO COMPACT DISKS ON JUKEBOXES, TOO 
(Continued from page 1) 

of the 225,000 machines installed in 
the U.S., is all the more surprising be- 
cause of the cost in converting the 
machines from vinyl, often more than 
$9,000 per location. 

Most estimates put the CD jukebox 
at $4,500 and up, or easily twice the 
price of vinyl models. "We've had 
many installations go over $9,000 be- 
cause we're putting in better speak- 
ers and more of them," says Jim 
Hayes, president of 156 -box Gem Mu- 
sic & Vending, Dayton, Ohio, now 
10% converted to CD. 

Most of the CD jukeboxes -unlike 
their vinyl predecessors, which han- 
dled only singles -are designed to 
play full -length albums. The CDs pro- 
grammed by operators include bud- 
get, midline, and full -price titles. 
Their average cost is $9.99, according 
to Ralph Schechtman, president of 
Prime One Stop, Kenilworth, N.J., 
one of many software suppliers who 
admit the CD shift is shocking. 

"We knew it was coming, but did 
not anticipate it would be so rapid," 
he says. Schechtman estimates his 
firm is seeing CD sales account for 
75% of total gross. 

The added costs, however, are 
more than offset because the CD box 
allows operators for the first time in 
years to hike play prices, most going 
from 25 cents per play to three plays 
for $1. "They're pulling in $300 a 
week instead of $100 to $150," says 
Harvey Campbell, president of Mo- 
bile Record Service, Pittsburgh, a 
large one -stop operator. 

Perhaps more significantly, say op- 
erators, the CD box allows them to 
get a larger split with the location or 
a better deal all around. 

Joe Weinberger, president of Man- 

nie's Cigarette Service, a 45- year -old 
firm founded by his father in Jersey 
City, N.J., says he is converting five 
to six locations a month to CD, even 
though "six months ago I didn't even 
know what a CD was." Like other op- 
erators, Weinberger is asking for a 
better split, "or a minimum guaran- 
tee of $100 a week and maybe split- 
ting the cost on the records." 

Jukebox location owners accept 
the higher costs because "there is no 
question the quality is better and that 
CD is the latest thing out there," says 
Hayes, also chairman of the jukebox 
promotion committee of the Amuse- 
ment & Music Operators Assn., an in- 
dustry trade group 

What's more, says Michael Rein- 
ert, director of business affairs and 
video operations at Rowe Interna- 
tional, the CD jukebox revolutionizes 
the medium. With Rowe's 100-CD al- 
bum box, a machine now represents 
more than 1,000 titles that can be ran- 
domly accessed, he says. By compari- 
son, vinyl jukeboxes can hold no 
more than 200 or so songs. 

Operators like Hayes and Weinber- 
ger say an orderly transition from vi- 
nyl is likely, because some jukeboxes 
offer a combination of CDs and 45s. 
In addition, AMOA is maintaining 
close ties with the labels and monitor- 
ing the availability of vinyl singles, 
says Fred Newton, AMOA communi- 
cations manager. 

Like others, he points to AMOA's 
upcoming Sept. 12 -14 annual conven- 
tion in Las Vegas and celebration of 
the 100th anniversary of the jukebox 
as an opportunity to see the entire 
jukebox industry "finally tooting its 
own horn." 

That one -stops are now racing to 
catch up is no surprise to Seeburg 
Corp., says executive VP Joe Pankus, 
whose firm set up its own one -stop 
and has 1,500 titles in stock. The 
whole CD jukebox boom vindicates 
Seeburg, he says, "because we were 
the first to put our nose out there." 

Claiming Seeburg is back -ordered 
on its three CD models, Pankus says 
the firm has not manufactured a vi- 
nyl model "for three years." 

JUDGE SAYS NO TO SUIT AGAINST FORMER YES MEN 
(Continued from page 4) 

family tree reference to Yes was only 
in the context of showing each band 
member's musical history, and that 
Dean was not exclusively Yes' artist. 

The judge also dismissed the plain- 
tiffs' request that defendants be kept 
from mentioning the name Yes in ad- 
vertising or promoting the fact that 
they sing Yes songs. 

On all three points, the judge ruled 
that ABWH's actions did not cause 
"the balance of hardship [to tip] in 

the plaintiffs' favor" or infringe upon 
the plaintiffs' "fair chance of success 
on the merits." 

A spokesperson for Yes' manage- 
ment says, "Yes just wants to protect 
their name and make sure the public 
is not confused." 

Atco president Derek Shulman 
adds that Yes -the group composed 
of Chris Squire, Trevor Rabin, Alan 
White, and Tony Kaye -plans to fin- 
ish its album by late 1989. 

Avatar and contemplated a merger 
with them, their idea never involved a 
kiosk at all. They were just selling 
commercial time on- screen." 

Hannum says that the theater 
chains his company is involved 
with- unlike those working with Av- 
atar -are not willing to give that 
commercial time, and, he adds, "Four 
minutes and 16 seconds was way too 
long for them. Their trailers only run 
six minutes. If we wanted to use any- 
thing on the screen, the most time 
available to us was 11/2-21/2 min- 
utes." 

Referring to Avatar's testing with 
Sprite, Hannum adds, "Warner point- 
ed out to us when we met with Henry 
Droz at WEA that they couldn't pos- 
sibly release any of their stars if it 
was a [Coca -Cola]- sponsored situa- 
tion- particularly with Madonna or 
anybody like that, since they're under 
contract to Pepsi. So Coke was abso- 
lutely ruled out, as far as we were 
concerned." 

In the meantime, Avatar recently 
finalized a sponsorship deal that will 
include the participation of both Le- 
vi's and Coca -Cola. 

Levi's will be a direct sponsor in a 
program that will promote Geffen 
artist Danny Wilde via an on- screen 
music video on 600 screens starting 
July 31. Coca -Cola, through the Unit- 
ed Artists theater chain, will co-spon- 
sor on- screen videos by RCA act 
Grayson Hugh and PolyGram act 
World Trade for six weeks each on 
350 theaters. 

Assistance in preparing this story 
was provided by Geoff Mayfield in 
New York. 

Soviet Singer's 
Indian Tour 

Falls Flat 
BOMBAY, India The tour of In- 
dia by Valeri Leontiev, the first 
commercial trek undertaken here 
by a Soviet pop star, was a flop. 

Leontiev, who performed in 
large venues and stadiums with 
seating capacities of up to 25,000, 
drew audiences of only 1,500- 
9,000. CBS, the organizer, was left 
in a "financial lurch," it admits. 

The five-city, 23-day tour start- 
ed in a lukewarm atmosphere 
with two concerts in Bombay. The 
first drew 3,000; the second 1,500. 

Leontiev, despite having per- 
formed in some cities here during 
the noncommercial Festival Of 
The U.S.S.R. tour in 1987, is still 
largely unknown in this country. 

This, added to the fact that he 
was singing in Russian, clearly 
kept the crowds at bay. Most of 
those who did attend apparently 
were drawn by two of India's top 
acts, Remo and Rock Machine. 

Ticket prices, which ranged 
from $3-$12 in Bombay, were later 
scaled down in other cities, but 
even this failed to generate suffi- 
cient box -office reaction. 

As a result of Leontiev's flop 
tour, a proposal to bring in Soviet 
acts Attraction and Alliance in 
July has been shelved until later 
in the year by organizer Bush In- 
dia Ltd., a TV and stereo manu- 
facturer. JERRY D'SOUZA 
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TRItI 
Edited by Iry Lichtman 

LABEL PROMO REPS were not surprised at the lack 
of discussion about back -announcing at the recent Bob- 
by Poe radio convention. One Poe attendee noted "there 
was some talk in the hallways, but a lot of people 
thought nothing would be resolved." He notes that 
"only a handful" of stations are not back -announcing, 
and "those who are against it haven't changed their 
minds." Another promo exec remarked, "I think back - 
announcing is a big issue, and everyone's at the stage of 
what do you do next ... If the labels don't get together 
and say what's next, [the issue] is going to fade away a 
little bit." 

LABELS & THE INDICTMENT OF SHARPTON: Six 
labels and the parent companies of others are among the 
firms listed as having contributed to the Rev. Al Sharp - 
ton's National Youth Movement, which New York 
State, via a recent indictment of the New York activist, 
says was a scam to personally benefit Sharpton. With- 
out giving actual dollar amounts, the indictment lists the 
following label contributions: RCA, more than $8,000; 
Capitol Industries -EMI, more than $8,000; MCA, more 
than $7,000; PolyGram, more than $7,000; and Arista, 
more than $1,000. In addition, RCA Corp. (now defunct) 
is listed as having contributed more than $1,000; Warner 
Communications Inc., parent of the WEA labels, more 
than $8,000; and CBS Inc., more than $8,000. The contri- 
butions by RCA Corp. and CBS Inc. were presumably 
made while they were parents of the RCA and CBS la- 
bels. 

NOT QUITE THERE: A published report stating that 
A &M Records has renewed its distribution agreement 
with Bertelsmann Music Group is being called "prema- 
ture" by an A &M spokesperson. However, a source at 
A &M does say that negotiations are "in progress" re- 
garding a new A &M /BMG pact. Pete Jones, president 
of BMG Distribution, confirms this, adding, "We have 
enjoyed and looked forward to a long and successful re- 
lationship with A &M." Sources also confirm that BMG 
Music co-chairman Michael Dornemann flew out to 
Los Angeles last week to confer with A &M co-owner 
Jerry Moss. 

THE ISSUE OF WHETHER a music publisher is enti- 
tled to the publisher share of a song's performance roy- 
alties after it has been retrieved by an author or his /her 
estate is likely to have its day in court. Bourne Music, in 
a counterclaim and cross claim involving a suit over its 

former 1926 copyright, "When The Red Red Robin 
Comes Bob, Bob Bobbin' Along," maintains its arrange- 
ments of the song constitute a derivative right that con- 
tinues, even though it lost the song to the family of the 
late author, Harry Woods, under termination rights 
specified in the 1976 Copyright Act. In the June 22 filing 
in U.S. District Court of New York, Bourne turns to a 
1984 U.S. Supreme Court decision, Mills vs. Snyder, that 
held that Mills Music was entitled to receive the pub- 
lisher share of mechanical royalties on licenses it ob- 
tained when it held the copyright. The court did not ad- 
dress the issue of performance royalties. After a similar 
case filed in March, Shapiro -Bernstein Music settled 
out of court with Harry Warren's heirs on the song "I 
Love My Baby," giving up royalties to that song, as well 
as others by other writers, held in escrow by ASCAP. 
Both writer suits have received funding from the Song- 
writers Guild of America. 

HERE AND THERE: MCA Music Publishing has 
made publishing deals with two hit acts in something of 
a transatlantic swap. In Los Angeles, MCA president 
Leeds Levy signed a subpublishing agreement with Eu- 
ropean hit maker Milli Vanilli for the U.S. market; in 
London, John Brands, MCA U.K.'s managing director, 
signed a subpublishing deal with America's Tom Petty 
for the world excluding the U.S. Both deals get under 
way with current smash albums. 

ON TARGET: Rumors that Target's internal rack wing 
Jetco is undergoing reorganization are correct, but 
nothing official has been announced. Even insiders are 
uncertain. "Nothing is written down," says one insider, 
alluding to a July 17 announcement. Five distribution - 
specialist positions have been moved back to Minneapo- 
lis in what one staffer describes as a "Targetizing" of 
Jetco -that is a move to more centralization. Most Jetco 
staff, while "hearing things," were surprised the move 
came so soon after the recent convention. 

CROSS COUNTRY: Following its West Coast launch, 
Personics,,the in -store taping service, launches the New 
York phase of its test program via a press bash at the 
Hard Rock Cafe Wednesday (12). The press announce- 
ment includes a personalized Norelco box and catalog so 
that a custom cassette can be programmed. 

MIDWEST MOVES: Lots of talk on the street seems 
to confirm the long- rumored intention of The Musicland 
Group to absorb the Chicago-based Yorktown Music 
Shops, which includes J.R.'s Music Shop and Oranges 
Records & Tapes. Labels say Yorktown has canceled or- 
ders and advertising requests, while Windy City sources 
say Yorktown's warehouse shipped remaining inventory 
to Musicland's Minneapolis headquarters the week of 
June 26. Indications are that Yorktown's owners are re- 
taining the chain's few Hawaii stores. Asked to com- 
ment, Musicland chairman Jack Eugster told Billboard, 

(Continued on page 78) 

ILK. 's PRT Shutters Distrili Division 
BY NIGEL HUNTER 

LONDON Longtime independent la- 
bel distributor PRT is closing down 
its sales and distribution division be- 
cause of "increased and ongoing 
losses." 

The move was announced by Meek - 
land, PRT's parent company. The de- 
cision, effective July 19, will leave 
about 150 record labels without distri- 
bution facilities and 94 PRT staffers 
without jobs. 

Thus ends a period of internal tur- 
moil at PRT, long the subject of in- 
dustry rumors. The PRT saga began 
in the '50s, when the Nixa and Poly- 
gon labels combined forces under the 
Pye banner. 

Pye became a major record force in 
the '60s and '70s, but was already in 
slow decline when Associated TeleVi- 
sion, the company run by Lord Lew 
Grade, disposed of it to Robert 
Holmes a'Court, the Australian busi- 
ness magnate. Pye of Cambridge, the 
electronics group, had already sev- 
ered connections and the Pye name 

was eventually dropped in favor of 
PRT, an acronym for Precision Rec- 
ords & Tapes. 

PRT's last owner was the group of 
companies headed by Ray Richards, 
whose daughter, Kim Hurd, is man- 
aging director of PRT. 

The PRT catalog was sold earlier 
this year to Castle Communications 
for $4.6 million. Included in that sale 
were the Bronze /Legacy repertoire, 
comprising a roster of top '60s talent 
in the PRT vaults and seminal hard 
rock and heavy metal product origi- 
nally released by the now -defunct 
Bronze company. 

Richard Gane, employed briefly by 
PRT as chief executive, and Richard 
Lim, the distribution division chief 
who was fired by Gane and then rein- 
stated by Richards, have both tried 
management buyouts of that division 
without success. 

Richards is believed to have decid- 
ed against agreeing to such a move 
because of the considerable redevel- 
opment value of the sales and distri- 
bution site at Mitcham in Surrey, just 

across the South London border. 
PRT says it has contacted alter- 

native distributors in a bid to main- 
tain a sales and distribution service 
and is arranging for product to be 
transferred in the event any agree- 
ments are reached. All sales orders 
to July 3 were being fulfilled by 
PRT, but distributed labels have 
been notified that their agreements 
with the company are terminated as 
of July 19. 

Some small classical labels, such 
as AVM and LDR, have been hit 
hard by the PRT decision to cease 
trading. PRT's own classical label, 
Nixa (an echo of the beginnings of 
the company), was included in the 
catalog purchase by Castle Commu- 
nications. 

Lim is setting up a new umbrella 
distribution company, Avid, 
through EMI that will be based in 
South London and operational by 
the end of the month. PRT general 
sales manager Graeme McLay and 
marketing manager Dave Brooker 
are working with him. 
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MEET ME AT 

EIGHT 
A Business Plan For Video Store Borrowing 

Harry Landsburg, CPA 
Laventhol & Horvath 

Geared toward the one - 
or two -store owner, this 
seminar will concentrate 
on the key points to con- 
sider when approaching a 

bank or other institution 
for financing. 

Avoiding Sexual Harassment In 
The Workplace 

Ray Ivey, CBS Records 

Sexual harassment 
charges and lawsuits can 
be damaging because they 
are often well publicized 
and place large demands 
on an organization's time 
and energy. This seminar 
has been specifically 

designed to highlight those scenarios relevant to 
the video industry. 

Building Loyalty Through Superior 
Customer Service 

David Yoho 
The Professional 
Educators Group 

Yoho will explain the 
principles and techniques 
that create feelings so 

strong that people will 
visit your store at the 
inconvenience of going 
out of their way! His firm specializes in design- 
ing custom programs for sales, customer service, 
marketing and management. 

LOOK WHAT 
*$35 CAN 

BUY! 
EIGHTH ANNUAL CONVENTION 
VIDEO SOFTWARE DEALERS ASSOCIATION 

AUGUST 6.9, LAS VEGAS, NEVADA 

REASONS YOU SHOULD ATTEND: 

Nothing Succeeds Like Direct Marketing 

Murray Raphel 
Murray Raphel Marketing 

Honored as one of the 
outstanding small busi- 
nessmen in the U.S., and 
author of The Do It Your- 
self Direct Marketing 
Handbook, Raphel will 
provide an inside look at 
direct mail fact and fiction. 

Positioning Your Store: 
Creating A Unique Identity 

Jay Conrad Levinson 
Guerrilla Marketing 
International 

A consultant to many 
Fortune 500 companies, 
franchise groups, small 
companies, and start -up 
firms, the internationally 
renowned Levinson will 

provide tips on how to make your store stand 
out from the rest, and how you can tailor your 
image, look and philosophy to achieve this. 

This $35 registration fee entitles atten- 
dees to visit the exhibit floor, and all of 
the 17 seminars being presented at the 
1989 VSDA Convention. However, you 
must be a VSDA member to attend! 

Stress Management 

Dr. Art Ulene 
Feeling Fine 

Ulene, a regular contrib- 
utor to NBC's Today 
Show, has written more 
than 30 books and home 
video programs promot- 
ing good health. The 
seminar offers attendees a 

prescription for coping with daily stresses and 

pressures. 

Time Flies When You're Not 
Having Fun 

Michael Fortino 
Priority Management 

Fortino, a renowned 
speaker, author and 
columnist, captures his 
audience with a dynamic 
presentation, offering 
concrete advice on how 
to manage one of your 

most valuable commodities - your time! 

We're Not As Big As McDonald's 

Peter Glen 
Peter Glen, Inc. 

Glen's wit and wisdom 
will provide insights on 
how the independent 
video retailer can com- 
pete with the big guys. 
He will provide real, spe- 
cific ideas for those busi- 
nesses that cannot possibly win without utiliz- 
ing marketing, image, promotions, displays, unique- 
ness, eccentricities, and the ability to make 
decisions quickly. 

PLEASE SEND ME CONVENTION REGISTRATION INFORMATION 

I am a Retailer Manufacturer Wholesaler Other Supplier 
(prerecorded video software) (please specify) 

Name Company 

Address 

City State Zip Phone 

VSDA Member Yes No Company Number 

I.want to join VSDA and attend the Convention. Please send me information. 

Return to: VSDA, 3 Eves Drive, Suite 307, Marlton, NJ 08053 (609) 596-8500 
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GEORGE BENSON 

MADE ANY KIN 

NE WANTED TO...S 

i 

COULD NAVE 

F ALBUM 

0 NE DID 

0 

4ftulti- Platinum, eight -time Grammy winning guitarist 

George Benson went from the cramped, tiny stages of 

Pittsburgh jazz clubs to the concert halls and arenas of the world on 

the strength of his innovative, unmistakable guitar work. His breezy 

vocals have influenced virtually every R &B and pop singer of the last 

decade. But he never abandoned his first love -jazz. 

Now George Benson has personally selected eight incredible songs 

to showcase his favorite musical territory. From his shimmering version 

of Nat "King" Cole's classic arrangement of "Stardust" to the jazz 

standard "Stella By Starlight" to the Lennon -McCartney ballad "Here, 

There And Everywhere" -it's Benson at his best. Doing exactly what he wanted to do. 

Jazz lovers have been waiting a long time for George Benson to make this album. 

Including the one whose name is on the cover. 

Produced by lbnuny LiPuma and Broadway Productions. Direction: Ken Fritz Management, Los Angeles 
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