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AC, Country Stations Among

This story was prepared by Sean
Ross and Phyllis Stark in New
York and Craig Rosen in L. A.

NEW YORK For the second year in
a row, adult-oriented formats, partic-

Fujisankei Buys
25% 0f Virgin

BY ADAM WHITE

LONDON Columbia Pictures,
meet the Virgin Music Group. The
two of you have something in com-
mon.

Within one week, the largest deal
for the purchase of a U.S. entertain-
ment company by a Japanese firm—
Sony’s pending $3.5 billion tender
offer for Columbia Pictures—has
been followed by the largest equity
investment in an existing British
company by a Japanese firm.

The latter transaction is the Fuji-

(Continued on page 85)

U.S. Firms Eye
Radio-Rich Europe

BY SEAN ROSS

NEW YORK Is the increasingly de-
regulated European radio market the
next frontier for American broad-
casters? Or is it an expensive logisti-
cal nightmare in which Americans
aren’t particularly welcome anyway?
With much evidence for both sides, it
appears that a handful of major
American broadcasters may know in
the next two years.

Although most plans are in the em-
bryonic stage and few broadcasters
are eager to talk freely—lest they of-

(Continued on page 14)

ularly AC and country, accounted for
many of the early success stories in
the summer Arbitron radio ratings.
This stands in contrast to years past,
when the summer book was the prov-
ince of top 40 and other youth-orient-
ed formats capitalizing on teens’
summer vacations.

In New York, soft AC WLTW post-
ed the best book of its almost six-year
history, rising 5.3-5.7 12-plus to tie
traditional market leader top 40
WHTZ (Z100), which was off 6.0-5.7.
In Los Angeles, AC KOST—which
did well last summer—Iled the market
for the first time, rising 6.1-6.8. In
Chicago, top 40/AC hybrid WKQX

(Continued on page 91)

e VH-1 reveals new programming
strategy. A Billboard exclusive, p. 6.

BIG AUDRD DYNAMITE. “MEGATOP PHOENIX” (FC 45212)-
rising fast and topping the alternative charts. Features the
forthcom mg single, CONTACT (38-73043). Now rockin’ MTV’s
Buzz-Bin. SRO Northeast tour dates just completed. National
tour begirs in November . . . On Columbia Cassettes, Compact
Discs and Records. Produced by Mick Jones & Bii Price

Super Club Acquires Record Bar
Summer Arbitron Sumprises Belgian Company Adds 167-Store Chain

BY BRUCE HARING

NEW YORK In the first major pur-
chase of a U.S. music/video retailer
by foreign investors, the North
American division of Belgium-based
Super Club has acquired the 167-
store, North Carolina-based Record
Bar chain.

Purchase price for the chain was
not disclosed. U.S. government ap-
proval of the deal is necessary, but
the parties expect a late November
closing. No immediate changes were
expected in Record Bar management,
but the chain will increase its commit-
ment to video, accord'ng to a Super
Club spokesman.

Barrie Bergman, CEO of Record
Bar, and his wife, Arlene, are be-
lieved to own half of Record Bar’s
outstanding shares. The other half is

ADVERTISEJERMTS

owned by the New York investment
firm General Atlantic. Super Club
has purchased 100% of both the Berg-
mans’ and General Atlantic’s shares.

Record Bar comprises 145 enclosed
mall stores that sell prerecorded au-
dio, sell-through video, and blank me-

‘Bambi’ Leads

BY JIM McCULLAUGH
and EARL PAIGE

LOS ANGELES With several new
mega-sell-through titles, including
“Bambi,” now on dealer shelves, and
“Who Framed Roger Rabbit” and
“Batman” just around the corner,
dealers say early fall sale and rental
activity is brisk.

ARerHA FRANKLIN & JAMES BROWN

There's electricity in the air as the # 1 MALE and FEMALE R&B
ARTISTS OF ALL TIME jcin forces for the first time! Introducing
“GIMME YOUR LOVE,” the classic new single by ARETHA
FRANKLIN and JAMES BROWN. Already exploding at R&B.
Produced by Narada Michaet Walden for Perfection Light
Productions. From Aretha’s hit album Through The Storm. Arista.

Jarmres Brown courtesy of CBS Records/Scotti Brothers Records.

dia. The chain began earlier this year
to switch its 22 freestanding stores to
the “Tracks” name, and still plans to
convert all of its stores to that name
over the next three years. The free-
standing Tracks carry the same mer-

(Continued on page 96)

Video Charge

Many, like the mammoth Music-
land chain, say the fourth-quarter
video landscape is shaping up as
“phenomenal.”

Amid the early optimism, dealers
are expressing little concern that this
year’s larger sell-through field may
be straining open-to-buy dollars or
might result in sales fragmentation.
Other key titles already available are

(Continued on page 88)

Madonna, Ahdul
Top Billhoard
Video Nominees

NEW YORK Madonna and Paula
Abdul lead the list of contenders for
the 1989 Billboard Music Video
Awards with six nominations each.
The pair will be going head to head in
two categories—best video and best
female video.

Following close behind is the Es-
cape Club, whose “Wild Wild West”
clip garnered the Atlantic act five
nominations. Receiving four citations
each were Living Colour and Michael
Jackson, both on Epic.

Bolstered by Madonna’s six nomi-
nations, Warner Bros. is the top nom-
inated label, with 14. Abdul helped
Virgin to second place with 11 label

(Continued on page 67)
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he seeds of success
were sown for Tears for Fears in
1982 with their first album
‘The Hurting’. With help and
encouragement from PolyGram
they went on to create ‘Songs
from the Big Chair’ which sold
9 million copies worldwide. Their
new album 'The Seeds of Love’
was released on the Fontana
label in September. With music
from Curt and Roland, and
simultaneous marketing from
PolyGram in over 50 countries,
‘The Seeds of Love’ will grow

and grow.

PolyGram

THE WORLD'S BEST
AND WE PUT THAT ON RECORD.

PHILIPS

mo | Bl |

R E C O R D S
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Budget Bill Revives Faimess Doctrine
Opponents Ready To Appeal In Court

BY BILL HOLLAND

WASHINGTON, D.C. Broadcast-
ers and their congressional allies
have failed in an attempt to re-
move from a giant budget bill a
measure that will resurrect the
fairness doctrine.

Opponents of the fairness doc-
trine—led by the National Assn. of
Broadcasters—say they will try to
settle the matter of the doctrine’s
constitutionality in court if the bill
passes Congress and is signed into
law by President Bush, as expect-
ed.

On Oct. 3, the House voted 261-
162 against removing the fairness
doctrine section from its version of
the budget reconciliation bill. The
doctrine is opposed by broadcast-
ers because it dictates airtime for
opposing views.

The Senate version of the recon-
ciliation bill does not contain the
fairness provision, but the Senate
is expected to adapt the House ver-
sion in conference, because key
lawmakers there also want the re-
instatement of the doctrine, ac-
cording to lobbyists and Hill insid-
ers.

The measure not only codifies
the doctrine but permits the FCC
to levy fines up to $10,000 on
broadcasters who ignore or violate
FCC fairness enforcement rules.

Reps. Michael Oxley, R-Ohio,
and Thomas Tauke, R-Iowa, were
among House members opposing
the inclusion of the section in the
large bill. Oxley said the fairness

doctrine was ‘‘not germane’’ to
budget considerations, and Tauke
warned that it “empowers the gov-
ernment to decide what is and
what is not fair.”

The fairness doctrine was en-
forced by the FCC until 1987, when
the commission voted to abolish it
after President Reagan threat-
ened to veto another piece of legis-
lation containing fairness codifica-
tion.

Lawmakers on communications

committees had warned NAB offi-
cials that they can expect no re-
form legislation to pass in Con-
gress unless they withdraw oppo-
sition to the doctrine.

The NAB, in a strategic move,
decided not to continue an all-out
lobbying effort to combat congres-
sional indifference, but officials
from the trade group say they will
take the matter to court on consti-
tutional grounds if the doctrine is
reinstated.

BY KEN TERRY

NEW YORK Retailers and labels
would rather pacify parents and
conservative groups who assail rec-
ord lyrics than fight them. That was
the message imparted at the recent
retailers’ conference of the Nation-
al Assn. of Recording Merchandis-
ers in Coral Gables, Fla.

In a session titled “Music Lyrics,
Graphies, and Censorship,” the pri-
mary concern of the assembled mu-
sic chain heads was that labels were
not stickering albums containing
controversial lyrics in a standard-
ized way that would make them
easy to deal with at the store level.

Retailers Press Lahels To
Adopt Uniform Stickering

The only retailer who wanted to
re-examine the fundamental issue
of censorship was Jack Rose, a
well-known cutout dealer and presi-
dent of the Chicago-based Enter-
tainment Outlet web. Rose spoke
out against yielding to the pressure
being exerted on retailers not to
stock certain albums or not to sell
them to minors.

“Do we want to make this a social
issue?” he asked. “Do we want to
fight the PMRC [Parents’ Music
Resource Center]? Do we feel
they’re right or wrong? We're go-
ing to have to fight them sooner or
later, because they're going to go

(Continued on page 84)

Roster Will Be Divided Between 2 Separate Companies

WEA Records U.K. Splitting Its Operation

BY ADAM WHITE

LONDON WEA Records U.K. will
split into separate record companies,
starting in December, in an effort to
enhance and expand its creative
thrust and to compete more effective-
ly in an environment altered by the
Chrysalis, Island, and A&M acquisi-
tions.

Each of the new companies will
have its own A&R, marketing, and
promotion teams, while U.S. reper-

toire from sister American labels in
the Warner Communications group
will be divided between the two.

WEA International affiliates in
other countries have been making
comparable moves: There are now,
for example, three WEA companies
in Japan. While buying out partner
Pioneer’s share of Warner-Pioneer, it
also acquired domestic indie Alfa
Moon and, last month, announced the
creation of a third entity, WEA Music
K.K.

BY PAUL SWEETING

NEW YORK Sony’s recent acqui-
sition of Columbia Pictures is
breeding speculation in the home
video industry and on Wall Street
that the days of the RCA/Columbia
joint venture may be numbered.

Fueling the speculation is the be-
lief that Sony would not wish to
maintain a partnership with RCA's
parent company, General Electric,
which, like Sony, is a major market-
er of consumer electronics hard-
ware.

The current contract covering the
joint venture expires in 1992. But
according to several industry

Will Sony’s Golumbia Pix
Nix Vid Venture With RCA?

sources, Sony may move before
then to dissolve or significantly al-
ter the terms of the agreement.

Patrick Campbell, president of
RCA/Columbia worldwide, dismiss-
es such speculation and stresses
that a partnership with GE and its
NBC subsidiary could be a long-
term asset to Columbia.

“I've heard the speculation,”
Campbell says. “It stems from the
logic that Sony would want to break
away from GE down the line. That
might well happen. But the logic
works the other way around as
well.”

Through Columbia Pictures Tele-

(Continued on page 96)

In Australia, Canada, and Brazil,
WEA affiliates have been subdivided
into separate domestic and interna-
tional units, though not into separate
companies. This strategy of “division-
alization” was first executed in the
U.K. in September 1987 under chair-
man Rob Dickins—who is now over-
seeing the next step here to distinctly
separate companies and identities.

“Company No. 1” (as Dickins calls
it) will take part of the current WEA
U.K. roster—including Enya, the
Pretenders, Jesus & Mary Chain, and
Aztec Camera—plus repertoire from
Warner Bros., Elektra, and Geffen.
Until a managing director is appoint-
ed, Dickins himself will head this op-
eration while continuing as chairman.

“Company No. 2” will take the bal-
ance of the U.K. roster—including
Simply Red and Tanita Tikaram—
plus repertoire from Atlantic/Atco,
WEA International (Donna Summer
and the London Boys), and Magnet
(Chris Rea). This company will be
headed by Max Hole, who is current-
ly managing director of WEA'’s U.K.
division.

Each of the new ventures will be
housed in separate London headquar-
ters, but will share sales, distribution,
and administrative services. Dickins,
who says he has been working on the
blueprint since June, estimates that
100 new employees will be recruited
overall during the next six months.

His game plan also includes the
creation of separate U.K. classical
and music video units. The former

(Continued on page 97)
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SPOTLIGHT ON COUNTRY MUSIC

Randy Travis is the top artist, MCA Records the top label, and Tree the
top music publisher in Billboard's annual country chart roundup. Plus, re-
ports on the state of the country music industry. Follows Page C1

CHRISTMAS REGISTER BELLS ARE RINGING

Label executives are predicting a holiday season stronger than last
year's at retail, with releases due from New Kids On The Block, Randy
Travis, Kenny Rogers, and others. Ed Christman offers a special pre-
Christmas report. Page 49

GOOD TIMING ... OR IS IT?

With the Who’s reunion tour just finished and the Rolling Stones’ road
trip across the U.S. in full swing, CMV is releasing music videos featuring
the two groups. But why were the video releases not timed to coincide
with the tours? Jim Bessman investigates, Page 62

OOH, LA-LA, LAMBADA!

The musicians are African, the singers and dancers Brazilian, and the
producers French. The album, “‘La Lambada,” has swept Europe like no
other dance craze since the twist and the sirtaki. Philippe Crocq reports.

Page 76
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Clint Black

Beth Nielsen Chapman

CONGRATULATIONS

ASCAP’

1989 No.1 CLUB SONGWRITERS

ASCAP’s No. 1 Club honors those ASCAP members who write a song that reaches No. 1
on Billboard's Hot Country Singles Chart or Radio & Records National Airplay Charts. The
writers listed have earned that distinction in 1989.

Guy Clark Susanna Clark Rick Giles

Don Schiitz

Jom Shapiro

Sheila Stephen Chris Waters

Randy Thomas

AMERICAN SOCIETY OF

SONG

WRITERS

PUBLISHERS

“She's Crazy For Leavin "

Guy Clark
Rodney Crowell

Coolwell Music
Granite Music
Warner/Chappell Music

“Deeper Than The Holler” Don Schlitz MCA Music Publishing
Don Schlitz Music
“Song of the South” Bob McDill Jack & Bill Music
“Big Wheels [n The Moonlight” | Bob McDill Jack & Bill Music
Ranger Bob Music
“New Fool At An Old Game” Steve Bogard EEG Music
Rick Giles Warner/Chappell Music

Sheila Stephen

"“The Church On Dennis Robbins Wee B Music Inc.
Cumberland Road”
“After All This Time" Rodney Crowell Coolwell Music
Granite Music
"“Better Man’ Clint Black Howlin' Hits

Hayden Nicholas

“Come From The Heart"

Susanna Clark

EMI April Music Inc.

Richard Leigh GSC Music
Lion-Hearted Music
“What’s Going On In Your World” | David Chamberlain Ha-Deb Music
Royce Porter Milene Music
“Why'd You Come In Here Bob Carlisle Benny Hester Music
Lookin’ Like That” Randy Thomas
“Are You Ever Gonna Love Me" Tom Shapiro Cross Keys Music
Chris Waters Terrace Entertainment
‘I'm Still Crazy” Buddy Cannon Buddy Cannon Music
Steve Gosdin Hookem Music
Vern Gosdin PRI Music Inc.

“Nothing | Can Do About It Now"

Beth Nielsen Chapman

Warner/Refuge Music, Inc.
Macy Place Music

‘Let Me Tell You About Love'

Brent Maher

Blue Quill Music
Welbeck Music

COMPOSERS,

WwWWW . americanradiohistorv.com

AUTHORS &

PUBLISHERS
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CD, At 5, Stretches Pressers’ Limits
U.S. Manufacturers Expanding Capacity §R4

BY SUSAN NUNZIATA
and KEN TERRY

NEW YORK On the fifth anniversa-
ry of its U.S. debut, compact disk
manufacturing is thriving. In fact, fa-
cilities are experiencing a capacity
shortage the likes of which has not
been seen since the format’s early
years, when music lovers in this
country first caught CD fever and re-
tailers were selling every digital disk
they could get their hands on.

“There’s business that we can’t
take on because we’re running at ca-
pacity,” says Jim Frische, president
of Digital Audio Disc Corp. in Terre
Haute, Ind., the country’s first and
still its largest CD plant. DADC,
which supplies the majority of CDs
for CBS Records, is increasing its ca-
pacity by next fall from 8 million to
10 million CDs per month—or 120
million annually.

Similarly, Toby Tolbert, personnel
and purchasing manager for the
Denon Digital plant in Madison, Ga.,
says, ‘“We're as busy as we can be
and we've had to turn away some or-
ders.” Denon, now producing 2.2 mil-
lion units a month, plans to raise that
to at least 2.6 million early next year.

Cal Roberts, executive VP of Disc-
tronics, which operates two U.S. CD
plants, has seen his prediction of a
fourth-quarter pressing crunch come
true. “Right now we’ve got a crunch

on in terms of what the industry is ca-
pable of doing,” he says. But good ad-
vance planning by the record compa-
nies in ordering product, he notes,
has prevented the kind of shortages
that could harm retail sales.

A WEA Manufacturing source
agrees that there is no excess U.S. ca-
pacity, but maintains that “there is
enough manufacturing capability to
meet U.S. market demand.”

Looking back over the five years

since the first U.S.-made CDs rolled
off the assembly line at DADC in
September 1984, one is struck by two
things: the rapid growth of the busi-
ness and the degree to which CDs
have rejuvenated the music industry,
which was stumbling in the early
"80s.

CDs currently contribute 35%-40%
of prerecorded music revenues in the
U.S., and up to 250 million CDs will

(Continued on page 85)

BY NEIL WATSON

GUTERSLOH, West Germany

The Bertelsmann Music Group
states that its pretax earnings for
the fiscal year ended June 1989, cal-
culated in line with internal ac-
counting procedures, rose more
than 30% to between $70 million and
$75 million.

BMG gross during the period
was up 12% to $1.5 billion. The fig-
ures will appear different when cal-
culated in accordance with U.S. ac-
counting laws.

The results cover earnings from
such BMG-owned labels as BMG

BMG Reports 30% Increase
In Worldwide Pretax Eamings

Ariola and Arista as well as li-
censed and distributed product.

The figures were revealed by Mi-
chael Dornemann, president and
CEO of BMG, after a presentation
here of results by parent company
Bertelsmann AG.

Dornemann said that revenues
from BMG’s own labels and li-
censed product now gave it a 12%-
13% share of the world market. He
noted that 60% of BMG revenues
are earned outside North America.

Turning to the recent wave of
merger and acquisition activity that
has swept the music industry, Dor-

(Continued on page 97)

But Channel Says Changes Will Boost Artist Exposure

New-Look VH-1: Less Time For Music

BY MELINDA NEWMAN

NEW YORK Following in the foot-
steps of sister channel MTV, VH-1 is
embarking on a new programming
strategy that could eventually mean
less on-air time for music videos.

The channel is currently 90% mu-
sic-based. Come November, when the
programming changes begin, that
number will drop to about 85%, and
before the final mix is completed, it
could go to 70%, says VH-1 president
Ed Bennett.

NEW YORK  Paul Sweeting has
been named home video editor of
Billboard, effective with this issue.

Sweeting, who is based in New
York, joins Los Angeles-based
home entertainment editor Jim
McCullaugh in spearheading Bill-
board’s coverage of the home video
industry. The two will oversee the
weekly Home Video and Video Re-
tailing sections and work with other
Billboard staff members in cover-
ing key news stories.

Sweeting is an important new
link in a powerful chain of Billboard
editors and reporters monitoring
events in the home video industry.
In addition to McCullaugh, those
who will continue to play major
roles in Billboard’s home video cov-
erage are deputy editor Irv Licht-
man (New York), who edits the
weekly Inside Track column; senior
news editor Ken Terry (New York),
who directs Billboard’s overall
news coverage; assistant news edi-
tor Bruce Haring (New York); mar-
keting editor Earl Paige (Los Ange-
les); associate editor Ed Morris

Paul Sweeting Named
Billhoard Home Vid Editor

(Nashville); retail editor Ed Christ-
man (New York); Los Angeles bu-
reau chief Dave DiMartino; and fi-
nancial correspondent Don Jeffrey
(New York). Also in New York, Me-
linda Newman covers the music vid-
eo field and Susan Nunziata covers
technological developments in the
Pro Audio/Video section.

Sweeting comes to Billboard
from Video Business, a weekly
trade magazine, where he had been
executive editor since June 1989. He
joined Video Business in June 1988
as a free-lance editor-at-large.

From 1983-87, Sweeting was as-
sociate editor, and later managing
editor, of Video Marketing News-
letter. He also has been a contribut-
ing editor at Publishers Weekly, the
trade weekly of the publishing in-
dustry, and epm Report, a promo-
tion and marketing newsletter. In
addition, Sweeting’s articles have
appeared in Pro Sound News, Mu-
sic Week, and Video Week, among
other publications.

A native New Yorker, Sweeting
is a graduate of Columbia Univ.

Apparently anticipating record
company fears, Bennett says the new
mix will actually create a better envi-
ronment for exposing music.

“We're trying to create a balance
where the nonmusic shows will help
the music,” he says. ‘“This 30% of
nonmusic programming would be in
the areas of comedy, lifestyle, and
key acquisitions. If [a certain long-
form show] fits our format, and with-
in that show I promote ‘New Visions’
or some other music show, I could in-
crease my ratings dramatically and
will have also brought people to that
music show.”

The cornerstones of VH-1’s “evolu-
tion”” are packaging music videos
more effectively and targeting audi-
ences through themed programs.

“Instead of randomly repeating
one video 100 times, if I can play it 40
times in the right slot at the right
time, we’ll find just as many people
who are really interested in that mu-
sic and who have a very high propen-
sity to buy that artist or genre,” Ben-
nett says. “By specializing, we can
deliver the people with the purchas-
ing power to particular shows and
better serve the labels.”

Bennett says extended music video
segments will still be utilized, but
with themes like triple plays by an
artist or five videos by artists with
similar styles. Also, the channel will
run short interviews with artists af-
ter some clips.

In addition, VH-1 will attempt to
enhance such current programs as
“VH-1 A Go-Go,” “Bobby Rivers’
Sunday Brunch,” “My Generation,”
and the “Top 30 Countdown” with
spicier graphics and more targeted
content.

(Continued on page 98)
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Arista Against AIDS. Members of the entertainment and business worlds
gather to announce their involvement in Arista Records’ 15th anniversary/AIDS
benefit concert at Radio City Music Hall. The show, which will feature a long list
of Arista artists past and present, will take place March 17. Shown, from left, are
Michael Douglas, actor and co-chairperson of the event; Sandy Pittman, co-
chairperson; Taylor Dayne, Arista recording artist; Clive Davis, president of

Arista; Jonathan Tisch, businessman and co-chairperson; and Scott Sanders,
executive VP and executive producer of Radio City Music Hall and co-
chairperson.

EXEGUTIVE TURNTABLE

BILLBOARD. Paul Sweeting is appointed home video editor for the magazine
in New York. He was executive editor at Video Business. (See story, this
page.)

RECORD COMPANIES. Glen Brunman is appointed VP of media & artist devel-
opment at Epic Records in New York. He was director of publicity, West
Coast, for the label.

PolyGram Records in New York makes the following appointments: Mau-
reen Rooney, manager of national singles sales; Sean Renet, manager of col-
lege promotion/Polydor; Debbie Schore, product manager/PolyGram Jazz;
Greg Barbero, regional classical manager in Boston; and Steve Winn, region-
al classical manager in Seattle. They were, respectively, sales director at Bill-
board magazine; manager of national college promotion at Motown Records;
director of national promotion for Gaia Records; an account representative for
PolyGram in Boston; and classical sales representative for PolyGram in San
Francisco.

Pam Russell is promoted to Southern regional sales manager at MCA Rec-
ords in Nashville. She was marketing manager and assistant to the VP of mar-

BRUNMAN

SWEETING

keting for the label.

Mike Dungan is appointed Midwest regional marketing director at Arista
Records in Minneapolis. He was a sales representative for BMG Distribution.

Jive Records in New York appoints Melvin Smith national R&B promotion
manager and Jene Kelly manager of art and design. They were, respectively,
sales coordinator for RCA Records and a designer at CYB, a subsidiary of
Young & Rubicam.

Narada Productions in Los Angeles names Bob Reitman GM. He was GM
of A&M Records. .

PUBLISHING. Warner/Chappell Music in Los Angeles names Barbara Richard
manager of international creative affairs. She was manager, international, at
EMI Music Publishing.

DISTRIBUTION/RETAIL. BMG Music Group in New York makes the following ap-
pointments: Paul Friedman, controller; Ellen Sender, VP of royalties; and
Stephen Fritsky, director of financial reporting. They were, respectively, di-
rector of general accounting, director of royalty accounting, and manager of
reporting.

Dennis Hannon is appointed national sales manager of CEMA Distribution
in Los Angeles. He was VP of marketing for Shape Optimedia.

Navarre Corp.’s West Coast distribution branch makes the following ap-
pointments: Chris Stimson, regional sales director in San Francisco; Pam
Houska, field sales representative in Los Angeles; and Beth Tomlinson, field
sales representative in Seattle/Portland. They were, respectively, regional
sales director in Chicago; marketing coordinator for RCA Records; and nation-
al retail promotions coordinator for SST Records.

RELATED FIELDS. Recoton Corp. in Long Island, N.Y., names Larry Kofsky West
Coast marketing manager and Eugene N. Bressler Southeast regional sales
manager. They were, respectively, president of Innovative Distributors and
national sales manager at Windsor Industries.

oYIDEO PEOPLE on the move, see page 60
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Every so often, an artist comes

along who is so astonishing that

you never forget the first time you

9T

heard the music. The Debut Album

From Tony LeMans. Available

Now On Paisley Park/Reprise

Cassettes, Compact Discs and

SUD

(666S7-1/2/%)

Records. Produced by David
Gamson. Additional Production

by Tony LeMans and Coke Johnson.

Exclusive Representation: Cavallo/Rovem o
in assocliation i

ifise Records
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Estefan Makes The ‘Cut’ In Sept. Certs
New Kids, Abdul Also Mine More Metal

BY PAUL GREIN

LOS ANGELES Gloria Estefan’s
“Cuts Both Ways” was the only al-
bum to be certified both gold and
platinum in September by the Re-
cording Industry Assn. of America.
It is Estefan’s third straight platinum
album, following two with the Miami
Sound Machine. In addition, four of

Estefan’s singles—including the re-
cent chart-topper “I Don’t Wanna
Lose You"'—were certified gold.
Also in September, New Kids On
The Block’s “Hangin’ Tough” topped
the 4 million sales mark, and Paula
Abdul’s “Forever Your Girl” reached
3 million. Both albums have reached
No. 1 and spun off multiple No. 1 sin-
gles. There was more good news for

Tower Targets Service, Growth
As Goals At Annual Conference

BY GEOFF MAYFIELD

SACRAMENTO, Calif. Tower Rec-
ords/Tower Video is determined to
continue its trademark superstore
strategy and wants to strengthen its
already lofty position in the industry
through both domestic and foreign
expansion, while developing a more
consistent and professional approach
to merchandising.

But, during the chain’s third Tower
Annual Conference (TAC III), held
Sept. 30-Oct. 4 at the Radisson Sacra-
mento Hotel, president Russ Solo-
mon also pledged to sharpen his store
staffs’ reputation in the area of cus-
tomer service, a facet seen by most
industry observers as the biggest

chink in Tower's armor.

“During this meeting, we're going
to work on improving same-store
sales, starting now,” Solomon vowed
during his opening remarks Oct. 1.
“We're going to do that through bet-
ter merchandising and service.”

Turning his attention to customer
satisfaction, Solomon said, “We can
do a lot better in that regard, I can as-
sure you. We want it to be an abso-
lute pleasure to visit our stores.” He
added that the mix of Tower’s full-
catalog reputation and advertising
campaigns draws as many as 80,000-
90,000 customers daily to the cash
registers at Tower’s 69 locations, in-
cluding 10 in Japan and three in the

(Continued on page 97)

Ist LP-Tape-CD-VHS-CDYV Releases
P’Gram Bows 5-Format Series

BY SUSAN NUNZIATA

NEW YORK The first simultaneous
album releases in five formats—LP,
cassette, CD, VHS, and laser video
disk—are due out from PolyGram by
the end of October.

Four Jazz Visions albums, each ex-
ploring different aspects of jazz or
blues, will be introduced initially,
with another four expected out by
the end of November. The first four
titles feature live footage recorded
by Jazz Visions in 1987, for which Po-
lyGram acquired the rights. The re-
leases also mark the label’s first jazz
laserdisks.

“Our goal is to have regular
monthly simultaneous releases on

VHS and CDV,” says Joe Parker, Po-
lyGram’s VP, video and distributed
labels. He adds that a five-format re-
lease is logistically difficult, particu-
larly for pop releases, and the label
has no plan to make this a regular
monthly event. However, additional
five-format simultaneous releases
are planned for 1990.

The titles due out this month are:
“Many Faces Of Bird,” featuring
Bobby McFerrin, Lee Konitz, and
Bud Shank; “Rio Revisited,” with An-
tonio Carlos Jobim and Gal Costa;
“Jump The Blues Away,” featuring
Etta James, Joe Walsh, and Albert
Collins; and “Echoes Of Ellington,
Vol. 1,” with Bill Evans and Randy

(Continued on page 97)

Sponsors’ Assets Add New
Wrinkle To Goncert Liability

BY THOM DUFFY

NEW ORLEANS The growing in-
volvement of corporate sponsors in
concert tours has prompted promot-
ers to rethink their insurance needs,
according to a leading entertainment
insurance executive.

The corporate sponsor is the “deep
pocket” that judges and juries will
target to pay damages in a liability
suit, said A. LeConte Moore, senior
VP of Marsh & McLennan World-
wide, which has developed insurance
for sponsors of numerous entertain-
ment events, including the current
Rolling Stones tour and Miller beer’s
recent Texas Party concerts with the
Who.

Moore spoke on “Sponsorship Li-
ability: The Newest Wrinkle” at the
Winning At Sponsorship seminar pre-
sented here Sept. 24-26 by Amuse-
ment Business and Billboard.

He noted that the insurance crunch
that struck the concert promotion
business in the mid-’80s eased as pro-
moters became more concerned with
risk management. “Maybe five years
ago, the whole [insurance] industry
went through a crunch, and [since
then] it has become more of a buyer’s
market because people got more edu-
cated and found [risk-management]
experts who could drive the costs
down.”

At the same time, tour sponsors,

(Continued on page 99)

New Kids, whose self-titled 1986 de-
but album was certified gold.

Two smash metal albums, both re-
leased this year, topped the 2 million
sales mark: “Skid Row” and Great
White's “Twice Shy.” Skid Row also
landed a gold single, “18 And Life.”

Cher scored both a gold album
(“Heart Of Stone”) and a gold siagle
(“If I Could Turn Back Time”). It is
the entertainer’s second straight gold
album for Geffen Records, following
“Cher,” released in 1987.

Milli Vanilli landed its third
straight gold single last month with
“Girl I'm Gonna Miss You.” All three

(Continued on page 99) Records Division.

Stones On A Roll. The Rolling Stones are greeted by CBS Records executives
backstage at Veterans Stadium in Philadelphia, on the opening night of their 32-
city North American *'Steel Wheels” tour. Shown, from left, are Don lenner,
president, Columbia Records; Rolling Stones Ron Wood, Mick Jagger, Charlie
Watts, Keith Richards, and Bill Wyman; and Tommy Mottola, president, CBS

JANET JACKSON’s “Miss You Much” jumps to No.
1 on the Hot Black Singles chart and holds at No. 1 on
the Hot 100 and the Hot Dance Music Club Play chart.
“Miss You Much” is only the sixth single to top the
pop, black, and dance charts simultaneously since the
inception of the weekly dance chart 15 years ago. The
others, all monster hits: Chic’s “Le Freak,” Diana

Janet’s ‘Miss’ Is As Good As A No. 1 Hit;
Crue Boys ‘Feelgood’ At Top; Tears Rise

Ross’ “Upside Down,” Michael Jackson’s “Billie
Jean,” and Prince’s “When Doves Cry” and “Kiss.”
And Jackson's long-awaited album, “Janet Jack-
son’s Rhythm Nation
1814,” vaults from No. 28

to No. 7 in its second

week on the Top Pop Al-

bums chart. Jackson’s

1986 breakthrough al-

bum, “Control,” took 11 R —
weeks to crack the top Bﬂ'
10.

“Rhythm Nation”' is al- e ——
ready A&M’s highest-
charting album since
Bryan Adams’ “Into The
Fire” peaked at No. 7 in 1987. And it’s very likely to
become the label’s first No. 1 album since “Control.”

The smash success of Jackson's album and single

suggests that A&M is rebounding after a yearlong
slump. The timing of the resurgence is bittersweet:
A&M is in the process of being sold to PolyGram for a
reported $500 million.
MOTLEY CRUE lands its first No. 1 album as “Dr.
Feelgood” jumps to the top of the pop albums chart.
The band came close with its 1987 album, “Girls, Girls,
Girls,” which peaked at No. 2 the week that Whitney
Houston’s “Whitney” debuted at No. 1.

“Dr. Feelgood” is Elektra’s third No. 1 album in less
than 14 months, following “Tracy Chapman” and
Anita Baker’s “Giving You The Best That I Got.” No
other company has had more than two No. 1 albums in
the same period.

And the Crue is the third metal band from Los An-
geles to land a No. 1 album in the past 16 months, fol-

lowing Van Halen and Guns N’ Roses. So much for
our mellow, laid-back rep.

FIVE ALBUMS leap into the top 40 in their second
week on the pop albums chart.

Tears For Fears’ “The Seeds Of Love” vaults from
No. 75 to No. 18. It’s certain to become the duo’s sec-
ond straight top 10 album. Their breakthrough album,
“Songs From The Big Chair,” topped the chart for
five weeks in 1985.

Melissa Etheridge’s “Brave & Crazy” leaps from
No. 69 to No. 30, becoming her second straight top 30
album. But whereas this album is an instant hit, Eth-
eridge’s self-titled 1988 debut was a sleeper, taking 45
weeks to erack the top 30.

Bob Dylan’s “Oh Mercy” jumps from No. 65 to No.
33. The critically acclaimed album is Dylan’s fastest-
breaking album since “Infidels” six years ago.

Big Daddy Kane's “It’s A Big Daddy Thing” climbs

by Paul Grein

from No. 93 to No. 34. This has already far surpassed
the performance of the Brooklyn, N.Y.-based rapper’s
1988 album, “Long Live The Kane,” which peaked at
No. 116.

And Tina Turner’s “Foreign Affair” rises from No.
86 to No. 36. Nobody’s going to knock a 50-point jump,
but Turner’s last album, “Break Every Rule,” was
No. 16 after two weeks.

FAST FACTS: Cher lands her first top 10 album in

3 : more than 20 years as
o . “Heart Of Stone” jumps
to No. 10 on the pop al-
bums chart. It's her first
top 10 album since Sonny
& Cher’s “Look At Us”
hit No. 2 in 1965.

New Kids On The
Block’s ‘“Merry Merry
Christmas’’ is the top
new entry on the pop al-
bums chart at No. 52.
Look for the teen sensa-
tions to have three albums in the top 40 next week.
Their quadruple-platinum second album, “Hangin’
Tough,” dips to No. 5, and their self-titled debut al-
bum jumps to No. 38.

Blues great John Lee Hooker is climbing the pop
albums chart for the first time in more than 17 years.
His “The Healer” jumps from No. 187 to No. 169.

Billy Joel’s “We Didn’t Start The Fire” is the
week's top new entry on the Hot 100 at No. 58. Joel co-
produced the single—the first from his upcoming al-
bum, “Stormfront”—with Mick Jones of Foreigner.
It’s Joel’s first release not produced by Phil Ramone
since 1976.

WE GET LETTERS: William Simpson of Los Ange-
les notes that Roxette’s “Listen To Your Heart,”
which jumps to No. 9 on the Hot 100, is the first cas-
sette-only single to reach the top 10.

Christopher Arndt of Kinderhook, N.Y., notes that
Tom Petty’s “Full Moon Fever” is the first album to
generate three No. 1 hits on the Album Rock Tracks
chart. The hits: “I Won’t Back Down,” “Runnin’ Down
A Dream,” and “Free Fallin’.”

Dave Baskind of Horizon Records in Oxford, Ohio,
notes that when Paula Abdul’s “Cold Hearted” dis-
lodged Richard Marx's “Right Here Waiting”' from
the No. 1 spot on the Hot 100 last month, it marked the
first time that one artist’s third consecutive No. 1 hit
dislodged another artist’s third eonsecutive No. 1 hit
since the Jackson 5’s “The Love You Save” knocked
out the Beatles’ “The Long And Winding Road” in
June 1970. (You may have to read that one a few
times, but we assure you that it makes sense. At least
we think it does.)

J.T. Temple of Arnold, Mo., notes that there have
been top 30 hits titied “Cover Girl” (New Kids On The
Block, 1989), “Centerfold” (J. Geils Band, 1982), and
“My Back Pages” (Byrds, 1967). Temple’s conclusion:
“All we need now is a hit titled ‘Table Of Contents.””
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David Gest, Celia Lipton-Farris
~and AMERICAN AIRLINES
are proud to announce

THE 7TH ANNUAL AMERICAN CINEMA AWARDS
A 300 STAR SALUTE TO

AEL JACKSON

INER OF THE DECADE

for a distinguished career
unsurpassed in the field of
entertainment

...and honoring

GREGORY
PECK
ELIZABETH
TAYLOR

for distinguished

achievement in film

Hosted by ROBERT WAGNER

Dinner Chairmen: KIRK and ANNE DOUGLAS
| Produced by DAVID GEST |

Executive Producer CELIA LIPTON-FARRIS

Directed by TRISTAN ROGERS

SATURDAY JANUARY 27 1990
THE BEVERLY HILTON HOTEL

For program book ads and tickets: Please contact Miss Jane Greer (213) 271-649%
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Give IN To

“(Yor ke My OnE AND
THE SMASH SINGLE THAT’S ALREADY SOLD MORE THAN 200,00 cOPIES,

HAS SEDUCED WELL OVER 150 STATIONS-AND THIS IS JUST THE BEGINNING OF SEDUCTION'S SUCCESS.

oTHING MAaTTERS WiTHOUT LOVE...

TE DEBUT ALBUM. FEATURING TH= sMasH SINGLE “('You'Re My ONE AnD ON=¥) TRUE LOVE” (amusss)

LOOK FOR SEDUCTION ON THEIR 2-MONTH CLUB TOUR! AM - -
Propucen sy Davip CoLe AND Rosert CuivitLes For CoLe/1wiLLes Music ENTERPRISES @_ (NotHine MaTTERS) WiTHOUT LoVE" PRODUCED BY ~NDY PANDA FOR PAsDA Music Enterprises REGORTS 5 ® ! YJ - y
ExecuTive Propucis: Larry Yassan anp Bruce Car-one  Direcrion: Cuvities anp Core Grour Enr, Inc. 1989 A&\ ReCORDS, INC. ALL RIGHTS RESERVED.
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Tape, Disk Releases Should Be Simultaneous

STUDIOS BLOCK GROWTH OF LASERDISK

BY RODNEY L. KERR

For the past 10 years, as a national
sales trainer in consumer electronics,
I have been selling, educating, and
exciting other salespeople with re-
gard to the superiority of the laser vi-
deodisk. All over the country, I have
demonstrated the picture clarity, in-
credible sound, longevity, ease of
use, and reasonable price of movies
on laser videodisk. Given this decade
of enthusiasm and support for the
format, the reader can understand
my excitement with the recent devel-
opments in laser videodisk sales.

For most of the '80s, there was
only one hardware manufacturer
committed to the laser videodisk
player market: Pioneer. Today, such
names as Magnavox, Yamaha, Sony,
and Philips have joined Pioneer with
their own models and advertising dol-
lars, and Panasonic will soon follow
suit.

Sales of laserdisk players and soft-
ware have increased dramatically
due to several factors, including the
success of CDs; the combi-laserdisk
player, which plays all disk formats;
a larger selection of available titles;
improvements in TV picture quality
potential; and the saturation of the vi-
deocassette recorder market.

These sunny, positive develop-
ments have placed the laserdisk as
the picture source of the '90s. The
dark cloud that continues to rain on
the laserdisk’s parade is the failure of
the motion picture studios to support
the format by refusing to give video-

STEPFORD WIVES .

Like Stepford Wives with fax ma-
chines, the members of the Parents’
Music Resource Center continue
their inexorable and obviously inex-
haustible campaign against the artis-
tic, constitutionally protected expres-
sions that they (how many of them
are there—six, seven?) don’t person-
ally like. Once again, in Jennifer Nor-
wood’s recent Commentary (“Rap,
Rock Lyries Give Rise To Concern,”
Billboard, Sept. 23), the PMRC
shamelessly fueled its arguments
with inaccuracies and irrelevancies.
Because this really is the age of Jesse
Helms, I would like to rebut them, as
follows:

A) Norwood’s reference to Eazy-
E’s lyrics are tame. The PMRC has
dug up more profane nuggets than
this. Songs about bank-robbing will
ruin our youth? Numerous TV shows
use bank-robbing scenarios as a sta-
ple, and far more graphically.

B) The members of N.W.A. are not
happy people. Neither were Maya
Angelou, Amiri Baraka, James Bald-
win, Malcolm X, or Martin Luther
King Jr. when they wrote some of
their most moving prose in their at-
tempts to articulate the anguish of
suppression. It ain’t pretty, but nei-
ther is Compton, Calif., NW.A'’s
hometown. Both the lyrics and the re-

tape and laserdisk the same street
date on all major releases.

Sure, there have been box office
hits like MCA’s ‘“‘Rain Man’’ or
Warner’s “Dangerous Liaisons” with
the same street date for tape and la-
serdisk. But the list of movies with
delayed dating for laserdisk is far
longer; and, as a general rule, no
mention is made of laserdisk on mov-

the 500,000 households with disk
players and take care of the 65 mil-
lion with VCRs.”

Jeopardize the sell-through of vid-
eotape? How can laserdisks, with less
than 1% market penetration, affect
videotape sell-through?

During the same VSDA conven-
tion, Warner Home Video announced
that “we intend to establish same-day

‘The studios’ refusal to lead
is being repeated again’

ie sales materials like posters, print
ads, and TV spots.

The question is why. Why would
Warner Home Video schedule to re-
lease “Batman” on videotape on Nov.
15 and choose to wait until February
or March of 1990 to release it on laser
videodisk?

Why would Disney’s Touchstone
Pictures schedule “Who Framed
Roger Rabbit” for October 1989 on
videotape and January 1990 on laser-
disk?

I asked representatives of the stu-
dios these questions and the answers
were . .. well, you be the judge.

I asked Touchstone at the recent
Video Software Dealers Assn. con-
vention about the “Roger Rabbit”
scheduling. The answer ran as fol-
lows: “We don’t want to jeopardize
the sell-through potential of video-
tape. We would rather inconvenience

ality of Compton are things the
PMRC would rather not think about.
So they don’t.

C) Norwood’s quote from The New
Kepubiic {"Is it only the conserva-
tives who are to worry about whether
wholesomeness will survive the 20th
century?”’) makes me think about
two things: First, given all that is se-
riously wrong with America today,
isn’t this a little like fretting over the
dress code on the Titanic while it's
sinking? Secondly, why don’t the con-
servatives and the PMRC consider
doing some community work to com-
bat the crack epidemic and the illiter-
acy slide, or to help people with AIDS
or people without homes? Or am [
missing the point, and, by labeling
Guns N’ Roses albums, do we save
society, after all?

D) Norwood purloins endorse-
ments from a slew of people, includ-
ing Paul McCartney. Billboard has al-
ready printed a letter from McCart-
ney’s manager denying that the
artist has endorsed the PMRC’s
views. Call me reactionary, but I'm
now suspicious of the rest of the list.

E) Finally—no, not finally, because
like a persistent virus, the functional-
ly worthless sanctimoniousness of
the PMRC will not go away—label-
ing has, as all anti-censorship advo-
cates said it would, resulted in the
first breezes of censorship: Two
prominent retail chains have restrict-
ed the display and sale of records
caught in this meaningless witch
hunt in a society that refuses to have
the courage to admit that, on a larg-

delivery for videotape and laser vi-
deodisk.” Later, local Warner sales
reps informed merchants that “Bat-
man” ’s street date on laserdisk
would be three or four months after
that on videotape.

Warner’s reasoning went like this:
“We at Warner Home Video are con-
cerned that, since ‘Batman’ won'’t be
in the movie theaters in Japan until
December, we don’t want to take the
risk of illegal copies made from the
high-quality laserdisk reaching the
Japanese market.”

In other words, they feared boot-
legging. Right. And the fact that an
estimated 30,000 Japanese tourists—
most of whom own VCRs, not laser-
disk players—will be in the U.S. on
Nov. 15 is not a greater risk. The
bootlegging concern is not valid, any-
way, unless the upcoming U.S. re-
lease is going to have Japanese subti-

tles. Ever try to enjoy a movie in a
foreign language without subtitles
even if you are fluent in the lan-
guage?

None of the studio representatives
with whom I spoke was comfortable
in explaining his or her company’s
policy regarding laserdisk releases,
and with good reason. It is difficult to
explain logically something as illogi-
cal as the course being taken. The
fact that the studios have taken this
course before makes it all the more
crazy.

The motion picture companies did
not create the videotape rental busi-
ness—they reacted to it. This refusal
to lead is being repeated again with
laser videodisk. Hardware manufac-
turers are doing their job as the pub-
lic sees more machines and advertis-
ing, but the message sent from the
studios is a negative one.

What does all of this mean?

It means that, as we move into the
’90s, the refusal to give the same
street date for tape and disk to big
box-office phenomena like “Who
Framed Roger Rabbit” and “Bat-
man” is a refusal to lead. It is a refus-
al to enjoy even greater sell-through
and increased profits. It is a refusal
to make the best picture and sound
quality available to the American
public.

It is laser videodisk’s greatest hur-
dle, and a sad repeat of history.

Rodney L. Kerr is special projects
trainer for Sound Advice, a
Florida-based firm.

er, more meaningful scale, it is fail-

ing. Failing to feed and house and

educate and care for and adequately
protect its citizens.

Boo Guccione Jr.

Editor and Publisher

SPIN

New York, N.Y.

THE DEAF LIKE VIDEOS, T0O

Thank you so much for that insight-
ful commentary by Joe Clark (“Vid-
eos Should Be Closed-Captioned,”
Billboard, Aug. 5). As director of the
all-deaf Visque Dance Company in
Los Angeles, I can say that I am
grateful to artists such as Living Col-
our, Cyndi Lauper, Paula Abdul, the
Rolling Stones, and Fetchin’ Bones
for closed-captioning their music vid-
eos. It is time that people realized
that there is such a thing as a deaf
audience for these music video chan-
nels.

As a dance company, we are dedi-
cated to increasing musical aware-
ness within the deaf community by
doing a dance number and perform-
ing songs in sign language. Certain-
ly, the closed-captioning of videos
helps to remove an obstacle in main-
streaming the deaf and hearing com-
munities alike in the music industry.

Joe Clark is right in mentioning
that there are certain technical diffi-
culties in captioning music videos.
But that gives a reason to iron out
these difficulties and work toward a
goal of a “full-time” captioning pro-
gram for all music videos. Certainly,
it would be in everyone’s best inter-

est, both economically and artistical-
ly.

Bryen ""Yuko'' Yunashko

Visque Productions

Tarzana, Calif.

CAPTION ALL VIDEOS

I am a hearing-impaired Japanese. I
have been watching American movie
videos with closed-captions for a cou-
ple of years. I have a special decoder
manufactured by Futek in Japan.
When I connect the decoder to my
VCR, on the TV screen appear the
English words that are being spoken
or sung with music on video, so I can
understand the story by reading. I
really enjoy it.

When I read Joe Clark’s Aug. 5
Commentary, I felt in absolute agree-
ment with his opinion. I understand
there are countless U.S. movie vid-
eos, but not all are available with
closed-captions.

I hope video makers, record labels,
and broadcasters will make efforts to
closed-caption all movie videos. If
they could come up with something, I
and many other hearing-impaired and
deaf people would appreciate it.

Kazuaki Hino
Tokyo, Japan

Articles and letters appearing on
this page serve as a forum for the
expression of views of general inter-
est. Contributions should be sub-
mitted to Ken Terry, Commentary
Editor, Billboard, 1515 Broadway,
New York, N.Y. 10036.
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Maclean Hunter Gets Approval For Selkirk Buyout

BY KIRK LAPOINTE

HULL, Quebec Federal go-ahead
has been given to Canada’s larg-
est-ever broadcasting takeover,
the $606 million purchase of Sel-
kirk Communications Ltd. by Mac-
lean Hunter Ltd. But the purchas-
er must ante up $21.2 million for
Canadian broadcast production,
won’t be able to acquire CKVL/
CKOI Montreal, and must go
through the sales process again to
spin off CJCA/CIRK Edmonton,
Alberta.

The sale also means that, as a
condition of its license, Selkirk’s
modern rock station, CFNY Toron-
to, will be forced to move away
from the almost top 40 approach it
had taken in certain dayparts and
re-emphasize the progressive end
of its format.

Maclean Hunter struck the deal
last year to acquire Selkirk, which
owned 16 radio stations, four TV
outlets, and two cable systems,
but before it was given the federal
seal of approval, it made new deals
to resell about one third of the
holdings for about $310 million.
With the approval of most of the
Maclean Hunter/Selkirk deal by
the Canadian Radio-television and
Telecommunications Commission,

the former company, a power-
house publishing firm with exten-
sive broadcast holdings, becomes
Canada’s third-largest radio com-

pany.

The CRTC did approve Maclean
Hunter’s resale of 11 radio sta-
tions in Alberta and British Colum-
bia to Rogers Broadcasting for
$24.5 million. But the CRTC denied
the Edmonton stations’ resale to
WIC Communications Ltd.’s West-
com Radio Group because the
“benefits package’ for the station
wasn’t sufficient and WIC owned
stations with which the commis-
sion had been having problems of
performance.

Maclean Hunter already has an
Edmonton combo, so it will have to
spin the new stations off to anoth-
er company. WIC intends to file a
new purchase offer. The deal
doesn’t affect the sale by Maclean
Hunter to WIC of $190 million in
broadcast properties. Maclean
Hunter, meanwhile, won’t pursue
its separate purchase of CKVL/
CKOI from Radio Futura, Ltd.

The CRTC’s decision, which fol-
lowed hearings three months earli-
er, does gives Maclean Hunter the
key Selkirk properties it coveted:
CFNY—for years, Maclean Hunt-
er has sought an FM sister station

FGG Swiftly Fines WLLZ
For ‘Indecent’ Broadcast

~ BY BILL HOLLAND

WASHINGTON, D.C. The FCC, on
Oct. 4, issued a $2,000 fine to Lega-
cy Broadcasting’s WLLZ Detroit as
a result of a daytime broadecast of
an allegedly indecent record titled

WASHINGTON
ROUNDUP

“Walk With An Erection.” It is the
first time the FCC has taken the
step of issuing its “notice of appar-
ent liability” for allegedly indecent
broadcasts without first sending an
inquiry letter of the sort that it re-
cently sent to three other stations.

Mass media bureau spokesman
William Johnson would say only
that the commission chose to deal
with the matter more directly this
time because ‘“‘of the problem of the
statute of limitations” concerning
WLLZ's license renewal cycle.
WLLZ's license is up for renewal
this year. It is also part of the Lega-
cy/Group W megasale.

The announcement came as a sur-
prise to the radio community since
new FCC chairman Alfred Sikes had
told broadcasters that the commis-
sion was not planning to initiate any
further indecency actions toward
stations that have been cited in lis-
tener complaints. However, the
commission, in its announcement,
said that the U.S. Court of Appeals
has upheld commission enforce-
ment action ‘‘against daytime inde-
cent broadcasts.”

Legacy is afforded 30 days to

show why the fine should not be im-
posed or should be reduced—or
elect to pay the fine, according to
the FCC. Legacy president/CEO
Carl Hirsch would not comment on
the fine notice.

FCC CRACKDOWN II: DRUGS

The FCC took its first step to-
ward stripping an AM station of its
license because a station owner has
been convicted of drug trafficking.
On Sept. 29, the commission re-
quested public comments on a revo-
cation proceeding for WKSP King-
stree, S.C.

The FCC said that WKSP princi-
pal Gregory Knop’s felony convic-
tion for drug-dealing raises station
licensee ‘‘character qualification
questions’ under its 1986 policy
statement and ordered the parties
in an ongoing comparative hearing
for a new FM station in Kingstree
to respond as to why a ‘“‘show
cause” order to revoke WKSP’s li-
cense should not be issued. Knop's
Williamsburg County Broadcasting
is one of the applicants in that pro-
ceeding.

The commission explained that
the seemingly tentative move is ac-
tually a preliminary procedural step
required under FCC rules. Commis-
sion sources say the FCC fully ex-
pects to act in the matter.

FCC CRACKDOWN Ili: EEO

Last month, WTMA/WSSX
Charleston, S.C., was among the fa-
cilities knocked off the air by Hurri-
cane Hugo. Now, however, the sta-
tion has something else to worry
about. The FCC, citing the WTMA/
(Continued on next page)

to oldies CKEY—and Ottawa Cab-
levision Ltd. Maclean Hunter has
already tapped Canadian radio/TV
veteran Reiner Schwarz to super-
vise CFNY'’s programming which,
he says, will become more alterna-
tive than its current top 40/mod-
ern rock hybrid.

There had been criticism of Mac-
lean Hunter’'s resale of Selkirk
holdings in some quarters, be-
cause it appeared that the compa-
ny was making money without
ever actually assuming control.

The CRTC didn’t actually come out
and accuse Maclean Hunter of
what critics label “trafficking of li-
cences,’”’ but it did say that the
company had made $21.2 million on
the purchase and breakup of Sel-
kirk and “wouldn’t let that hap-
pen.” As a result, Maclean Hunter
will have to invest that sum in a
capital fund for Canadian broad-
cast production.

Overall, however, a majority of
commissioners said the deal
strengthened the Canadian broad-

cast system and didn’t pose any
cross-ownership problems. Unlike
many other countries, Canada
does not have rigid rules about the
number of holdings a firm can
have, outside of a duopoly rule.

One CRTC commissioner, Paul
McRae, filed a dissenting judg-
ment. He said it would be inappro-
priate to sanction such a deal that
is “‘potentially damaging to the
maintenance of a strong, pluralis-
tic society.”

Grocker, Michaels Retum To Urban Radio;

Pittshurgh, Phoenix,

IT DIDN'T HAPPEN in January when the rumors
were rampant. It didn’t happen any time in the last sev-
en years, although Frankie Crocker’s return to urban
WBLS New York in some capacity has been an ongoing
rumor ever since he left the station. A half-year after
the hiring of PD Ray Boyd, Crocker is being brought in
for afternoons—his old shift. While Crocker will “aug-
ment the programming department of WBLS,” accord-
ing to Inner City Broadcasting president Pierre Sutton,
he won’t be APD and will report to Sutton and Boyd.
Lee Michaels’ hiatus from ur-

Philly: EZ 2B Fluxed

handle the day-to-day PD job as well as the airshift re-
cently vacated by night jock Tom Terrell. Butcher
leaves WGFX at the same time as that station’s PD
Leigh Jacobs—the two worked together at WGRX Bal-
timore although their departures from WGFX are unre-
lated. Jacobs expects to announce his new plans in the
next few weeks.

“There were just directional things we didn’t agree
on.” So says KHYI (Y95) Dallas GM David Spence
about the surprise firing of PD Buzz Bennett; the veter-
an programmer has been part of

ban radio was a lot shorter. Mi-
chaels left the custom-designed
GM post at the Gavin Report trade
sheet last week after approximate-
ly nine months to form his own
consultancy, Lee Michaels & Asso-
ciates. (Michaels plans to have sev-
eral other partners shortly.) Mi-
chaels has been consulting black/
AC WMMJ Washington, D.C,,

YOX

the station since its switch to top
40 in 1986. Bennett has been re-
placed on a “trial basis” by former
WEGX Philadelphia PD Charlie
Quinn. Across town, E. Scott Car-
penter is the new OM at AC
KQZY (Star 105). Carpenter has
been a consultant for the last year
and previously worked at KABC
Los Angeles and KCBS San Fran-

since the beginning of the year and
has since added urban WMYK
(Power 94) Norfolk, Va., and WDKX Rochester, N.Y.
Michaels, who will also work with black N/T stations,
can be reached at 415-898-5147.

A LOT OF THE NEW changes at EZ Communications’
various properties have been in the works for some
time, but all of them seemed to come down within a few
hours of each other this week. Besides the GM change
at top 40/dance WIOQ Philadelphia (see Newsline, page
13) and the PD opening at WMXC Charlotte, N.C. (Bill-
board, Oct. 7), there are changes at top 40 WBZZ (B%4)
Pittsburgh, where Clarke Ingram is now PD. A Pitts-
burgh native, Ingram was B94’s night jock for two
years in the mid-'80s, and was PD for the last two years
at KRQQ Tucson, Ariz. At sports/AC combo KAMJ-
AM-FM Phoenix, regional VP Gary Brobst has trans-
ferred in to take GM duties from Tony Perlongo. Re-
gional PD Doug McGuire has also transferred to the
station where he will supervise new FM PD Tom Gilli-
gan, previously of WBSB (B104) Baltimore. At AC
KYKY (Y98) St. Louis, where McGuire was PD, details
were being worked at press time but it appears that
Steve Weed, last PD of KMGI Seattle, will return to the
market to replace McGuire.

PROGRAMMING: As expected, Shadow Steele aka
Shadow P. Stevens—an ex-EZ regional PD—returns to
programming stripes. After six months in which he was
part of a programming troika at KQLZ (Pirate Radio)
Los Angeles but had no title, Steele is now the official
OM of KQLZ after Randy Kabrich’s return to WRBQ
(Q105) Tampa, Fla. (Billboard, Oct 7). Across town,
KROQ MD Larry Groves is out after a decade at the
modern rock station. GM Trip Reeb and PD Andy
Schuon, with input from the jocks, will do music for
now.

Progressive rocker WHFS Washington, D.C., has
never had a PD besides David Einstein until now. Ein-
stein remains OM, but Mike Butcher, previously MD at
classic rock WGFX Nashville, is being brought in to

by Sean Ross

cisco.

Following WFLZ Tampa’s abdi-
cation of its FM oldies monopoly for top 40 (Billboard,
Oct. 7), Entecom’s WXCR—located one dial position
over—has become Oldies 92.5 after three years as a clas-
sical station and will apply for new calls. Operations di-
rector Lotar Beergest and GM Richard Roslow remain
on board although a PD may be added at some point . . .
Jack Taddeo has resigned as PD of AC WLIT Chicago
to open a consultancy; call 312-825-1626.

Michael Jeffries gets the official nod as PD of urban
KRNB (Magic 101) Memphis. Jeffries, who will remain
in mornings, joined the station several months ago after
years at crosstown WDIA. In addition, Charles Scruggs
has been named GM of KWAM/KRNB, replacing Bill
Squartine, who has been transferred elsewhere within
the Dee Rivers Group.

At urban KBMS Portland, Ore., Del Brown is out.
His duties are being split by Frank Barrow, PD of sis-
ter KRIZ Seattle and APD Ron Lee. KRIZ, meanwhile,
is in the process of adding a sister AM, KFRS Sumner,
Wash., which puts a signal over nearby Tacoma. The
station has put in for the calls KZIZ and will probably
simuicast.

Billy Young is the new PD/p.m. driver of WMVP
Milwaukee, replacing Bob Collins. That station, which
was running Satellite Music Network’s Heart & Soul
format, has gone to an adult-leaning urban format,
slightly tougher than that of sister station KACE Los
Angeles. Young spent eight years at KACE and was
most recently production director there. Vern Boston &
Larry Bandy have been teamed for mornings at
WMVP.

Jan DeCaro is the new PD/MD/p.m. driver at reli-
gious WRDZ Cleveland, replacing Evan James. DeCaro
was previously doing mornings, a shift he relinquishes
to part-timer Chet St. Clair ... Former WMYG Pitts-
burgh PD Russ Reger is returning to Norfolk, Va.,
where he programmed WNOR for nearly 10 years, as
program manager of noncommercial WHRO, replacing
PD Joe Lowery. WHRO will put a second station on the
(Continued on next page)
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air in Hampton Roads next spring

“David, today I am removing a

McKee is indeed out after 17
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. KVAN Portland, Ore., has cancer from my radio station.” years. z Compiled from a national
dropped AC to become KMJK-AM, Mark Avery goes from nights at Bill Evans joins adult alterna- | < |,.x|¢_|SE TITLE sample of radio playlists. RTIST
simuleasting its classic rock FM. top 40 WFHN New Bedford, tive WBZN Milwaukee for morn- | z¢ | 2Y §§ ;é Ve WaNONBER DT BT C el ARTI
PD Paul Duckworth remains; the Mass., to that shift at top 40/rock ings as Jeff Peterson goes to fill-in
majority of the staff exits. WAAF Worcester/Boston; his re- duties . . . Cleveland radio veteran * & NO.1 & &

Steve Carlson, PD of oldies placement is Jesse Garcia from Kim Scott joins easy WQAL in 1| €} [ e e i e )
KRSP Salt Lake City, has been nights at top 40 WZOK Rockford, that market for middays ... Jeff _® s | 10| 7 | HEALING HANDS ® ELTON JOHN
promoted to OM of that station 1IIl. ... In Philadelphia AC Green has published the third edi- MCA 53692
and album sister KRSP-FM (Rock changes, Juan Varleta goes from tion of his “Green Book,” which 30 31 3 | 10| SHOWERME WITH YOUR LOVE @ SURFACE
103). In addition, Ron Bowen, PD swing at WSNI to afternoons at categorizes songs by more than COVIOR 38 65745
of album WZBH Ocean City, Md., WMGK, making him yet another 550 topics. For more information, & 4 2| 1 sl IE1COULD TURN BACK TiME  CHER
is Rock 103’s new PD replacing member of WIOQ’s pre-top 40 call 615-459-4880. (5)| 6 | 8 | 10 | EVERYTHING BUT MY PRIDE @ CUTTING CREW
Randy Rose, who is now VP/oper-  staff to end up at Magic 103. And VIRGIN7-99184
%tior}s of l;PGA %an Luistbispo, WMGK part-timer Jim Kinney DESPITE REPORTS elsewhere 6 | 4 | 2 | 1| ONE 22800 ¢ BEE GEES

alif. KRSP production director joins rival WEAZ for middays. of its imminent demise, the Finan-

Dave Hull will be KPGA'’s station At top 40 KMPZ (Z98) Memphis, cial Broadcast Network was still @ Lt O 3 PLQKP#’:I ;(29%1’ MUCH HINDA ?ON_STADT/AARON NEVILLE
manager. Elsewhere in Salt Lake morning newsman (and former PD  up and running at press time. 8 | 7 | 11| 8 | ANGELEYES © THE JEFF HEALEY BAND
City, KZQQ—after trying both in the market) Howie Castle is the Chairman Glenn Taylor claims AROTA 13808

classical and oldies this year—is new MD. Also, Charles Henry re- that when FBN went dark for g | ¢ | s [l DONTWANNALOSEYOU  GLORIAESTEFAN
now block-programmed, doing jazz ~ turns to afternoon drive, replacing about 90 minutes on Sept. 29, it 0| 9 5 | 15 | RIGHT HERE WAITING @ RICHARD MARX
by day, Spanish at night, and ur- Robert Harder; Randy Young is was because of a power outage at b

ban in late nights. upped from part-time to nights to FBN’s L.A. studios. That interrup- mj|i1z|12|12 L’ZI?&,ASKED PAO O AL

Lindsay Wood Davis, previous- replace Jimbo Wood. The two left tion fueled rumors that FBN
ly VP/GM of WFAD/WCVM last week for mornings at KWSS would go dark permanently at 6 @)1 |=»|s e ¢ Foco
Mid(ti)]ebury, Vt., joins AC/top 40 San Jose, Calif., following the an- p.m. the next day. 13| 1| 13|17 | SOULPROVIDER @ MICHAEL BOLTON
combo WMBD/WKZW (KZ93) Pe- nouncement of Z98's impending In fact, at least one of 11 FBN
oria, Ill., as station manager ... station sale. P affiliates went to music early in 19 |19 | 8 | AR TOLD YU LY QTANLIAFE
Carl Weinstein is the new PD at Tori Turner is the new MD at the week, before the outage, and 5 | 10| 7 16 | THE END OF THE INNOCENCE © DON HENLEY
top 40/rock WGOR Lansing, urban WIZF Cincinnati. She re- has yet to return to the FBN feed. M 29928
Mich., reporting to OM Steve places Marv Hankston, who is The GM of that station, who asked 16 | 16 [ 16 | 8 | AINTTOO PROUD TO BEG IS O
Wall. Weinstein was previously a  now doing afternoons at similarly not to be named, said he didn't aD| o | a | 4 | YouvegoriT @ SIMPLY RED
programming assistant at WQHT  formatted WWDM Columbia, S.C., “know what was going on there.” ECEKTRAY:69269
New York ... After four months a slot previously held by B.J. Mur-  Another affiliate, WEND Tampa 22 | 3¢ | 4 | WHENILOOKED AT HIM ® EXPOSE
as PD/MD of urban WZHT (Hot phy ... At urban WQQK Nash- president/CEO Bruce Micek, AT ST ERTA TS
105) Montgomery, Ala., Dude ville, PD Jay DuBard is now han-  spent much of Sept. 30 monitoring | 19 | 13 | 9 | 9 | 2O SR BEACH
Marvin steps down, but remainsin dling MD duties as Rasheeda FBN and was prepared to switch 20 | 17 | 14 | 15 | SACRED EMOTION © DONNY OSMOND
p.m. drive . . . P.M. driver Ron Miller exits. Also, owner Sam to FBN’s rival, Business Radio ECARRIEL)

Soergel has been promoted to OD/  Howard is interim GM as Wendell Network, if FBN went dark. But | * % & POWER PICK # # &

ND for easy KXDC Monterey, Wilcox returns to sales ... several days later, Micek said the @D)] 2 | 44 | 3 &FW&”N ERRIIENSIE D, ¥ RETA STREISNA
Calif. WRAP/WOWI Norfolk, Va.,, OM change had not taken place yet and 2 a1 |2 | 4 GIRL 'M GONNA MISS YOU © MILLI VANILLI
P Steve Crumbley is looking for it was business as usual. ARISTAII9870

EOPLE: Washington, D.C., mar- jocks for future openings at his FBN’s Taylor claims the FBN |(23)| 20 | — | 2 | GETON YOUR FEET O GO ESEE ]
ket fixture Chuck Davis, dis- stations and others in the Willis rumors stem from disgruntled ex- SUMMER O,FlLlo'VE JEFFERSON AIRPLANE
placed from afternoons at urban and Ragan Henry groups. Send employees. One ex-employee, how- 4 | 28 | 4 | Sclecutera, ‘
WKYS last week, has resurfaced T&Rs. ever, format founder John Darin, @ a1 | 4 3 LISTEN TO YOUR HEART © ROXETTE
at crosstown country outlet Milwaukee veteran Charlie says publicly that he quit FBN be- £ 50223
WMZQ, where he will do late Hanson joins adult standards cause his staff was not being paid. % | 15159 '53(5)0213 NAUKTS G2 (e gl RS SIEEEon)
nights. Davis replaces late-nighFer WOKY" Milwaukee for afternoons According to Darin, the network is 27 | 25 | 30 | 4 | WASITNOTHING AT ALL & MICHAEL DAMIAN
Dave Kellogg, who has been with  following Rob Edwards’ return to now down to “a skeleton crew” CYRRESSIG STHASM
WMZQ since 1977.'GM Paul Wi- crosstown WTMJ ... November is that is being paid on a day-to-day | 28 | 23 | 23 | 5 | YOUONMYMIND ® SWING OUT SISTER
lensky says it was “time for [Kel- the new start date for former basis. Darin was replaced as PD by WALKING ON A',R STEPHEN BISHOP
logg] to move on.” He dismisses as KKLQ (Q106) San Diego morning director of network operations @ 3 | 38 1 3 | atlanmic7-88830 B
“an ugly rumor” Kellogg’s claim, team Jack Murphy & Terence Larry Ziff. 30 | 28 | 29 | 5 | THISONE & PAUL MCCARTNEY
made to the Washington Post, that McKeever at AC WQXI (Q94) At- AP0 280368
his firing began with the words, lanta, which means that Gary Assistance in preparing this col- DIERERE D ¢ BONNIE RAITT

umn was provided by Craig Ro- GD| 2 | ¥ | s | TSNOTENOUGH & STARSHIP

sew, Phyllis Stark, and Bill Hol RACr:x:qsz CAN HAPPEN ACKSON BROWNE

land. 3B A A 7 ELEKTRA 7-69284 PP *) N N

m e.‘Ws] ] G| | [ | owmemESTOROTiOn o TEaRSFORFeARS
% % & HOT SHOT DEBUT & #

Ile... WASHINGTON ROUNDUP G5 NEWp | 1 | ANCELA # RICHARD MARX

BIL ROZZ0 i the new GM of top 40/dance WIOQ (Q102) Philadelphia, re. | (C0n/med from page 12) % [ 3 |27 | 5 | NEEDALITTLETASTEOFLOVE & THE DOOBIE BROTHERS

placing Michael Marder. He was previously GM of KESS Dallas, where WSSX’s “repeated failure” to com- 37 | 38 | 3 | 17 | GOODTHING @ FINE YOUNG CANNIBALS

he is replaced by Brad Gordon, previously that station’s GSM. ply with commission EEOQ provi- LRS. 53639/MCA
sions, has fined the station $20,000 | 38 | 37 | 32 | 23 | THISTIME|KNOWIT'S FOR REAL ¢ DONNA SUMMER

MIKE GLICKENHAUS is named to the new station manager post at XETRA- and given it a short-term license TALK IT OVER ® GRAYSON HUGH

FM (91X) San Diego. He was previously GSM for XETRA-AM-FM. Tom | (ending 1992) subject to reporting | > | 1 | ¥ | %

Jiminez remains VP/GM for the combo, concentrating on XETRA-AM. conditions. 4 | 4 | 3 | DONTLEAVELOVE (OUT THERE ALL ALONE) B.J. THOMAS

The commission found the sta-

CHARLES EDUARDOS is now GM at religious WRDZ Cleveland, replacing tion’s affirmative action efforts a1 | 3 | 2% | 22 | NYOUDONTKNOW ME BY NOW * SIMPLY REP

John Yinger. Eduardos was promoted from station manager. “minimal at best,” not recruiting at NEW) 1 | THE WAY TO YOUR HEART © SOULSISTER

all for 25 of 89 vacancies over a i ~

STATéﬂN SALES: Sandusky Radio has sold three of its stations. KLSI Kan- three-year period. No minorities |(83)| NEWp | 1 | WEDIDNT START THE FIRE ¢ BILLY JOEL

sas City, Mo., has been dealt to Apollo Radio for $8.5 million. KBPI Den- were hired for any of the 39 vacan-

ver and WKRL Tampa, Fla., are going to Great American Broadcasting, cies. In a relatedymatter, the FCC M 155 25 P I';'SETBT:’EBEHAT GOTAWAY Gt S

which previously owned WKRL album rival WYNF. In other sale news, also fined Maycourt Co., owner of 45 | 43 | 45 | 3 | WHAT ABOUTME MOVING PICTURES

Command Communications has officially put its stations on the block WBBE/WMBG Georgetown, Ky., SEPTEN7 22859

through D.C.-based broker Americom. KRTH-AM Los Angeles goes $18,000 for repeated EEO failures, NEW) B CYERYTHING $ JOOY WATLSY

from Beasley Broadcasting to Lieberman Broadcasting, for $23 million. but, despite petitions to deny from a7 | 3% I 18 | g | TAKE ANOTHER ROAD @ JIMMY BUFFETT

KKBB Bakersfield, Calif., sold by Rick Dames’ Clayton Communications the NAACP and the NMBC, decided MCA 53675

to former KF1 L.A. PD Ken Kohl for $3.3 million. to renew the stations’ license for a NEWD | 1 | ROCKWIT'CHA BOBBY BROWN

full term—but with reporting condi- ,

RICH HOMBERE has been named president of Pittsburgh-based Burbach tions. Maycourt is sell)ling the sta- I I N ey

Broadeasting replacing owner Bob Burstin, who had been filling in for tion to Kentucky Radio Ltd. Part- | s0 | 40 | 31 | 18 | ONTHEBEACH ¢ CHRIS REA

the last year. Homberg was previously GSM of WINS New York. ners, which will have to comply with :

the reporting conditions. () Products with the greatest airplay gains this week. ® Videoclip availability.
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ALBUM ROCK ™4°*-

r Z Compiled from national album rock
@§ ’Ja§ §o ;’(’E TITLE radio airplay reports. ARTIST
£E |35 | 2|35 LABEL & NUMBER/DISTRIBUTING LABEL
& NO.1 &
1 1 2 7 LOVE IN AN ELEVATOR AEROSMITH
GEFFEN.7-22845 2 weeks at No. 1
Ty
@ 7 9 6 ROCK AND A HARD PLACE ROLLING STONES
COLUMBIA LP CUT
SOLD ME DOWN THE RIVER THE ALARM
3 4 5 6 IRS.7
PO
BERERE Sc’:'a%a'l wove co
5 5 4 7 SOWING THE SEEDS OF LOVE TEARS FOR FEARS
FONTANA 874 710-7/POLYGRAM
6 2 1 7 MIXED EMOTIONS ROLLING STONES
COLUMBIA 3869008
@ 9 13 4 ROCKIN' IN THE FREE WORLD NEIL YOUNG
REPRISE LP CUT
8 6 6 6 KISSING WILLIE JETHRO TULL
CHRYSALIS 23418
@ 12 12 4 JANIE'S GOT A GUN AEROSMITH
GEFFEN LP CUT
15 2 5 THE LAST WORTHLESS EVENING DON HENLEY
GEFFEN 7-22771
1 10 1 6 NO SOUVENIRS MELISSA ETHERIDGE
ISLAND 7-99176/ATLANTIC
12 8 8 7 DR. FEELGOOD MOTLEY CRUE
ELEKTRA 7-69271
@ 13 23 3 EVERYTHING IS BROKEN BOB DYLAN
| | ° | columBiALpCUT
LOVE IS A LONG ROAD TOM PETTY
AD| v | 8 | 4 | WS
@ 19 30 4 WHEN I SEE YOU SMILE BAD ENGLISH
EPIC 34-69082/E.P.A.
% % * FLASHMAKER * % %
WE DIDN'T START THE FIRE
NEW) 1 ch.u?nam 3g7§021 P Bl ¥ SOE}
[ — e
@ 2 19 7 EDIE (CIAO BABY) THE CULT
SIRE 7-2287 3/REPRISE
20 21 6 LmAII\AEAELIEVER GIANT
SAD SAD SA ROLLING STONES
19 14 14 6 cowmeﬁx Lp cuP 0
T BON
2 | » [yaa] WATEGRYO0 g
POISON
2 16 15 10 EPIC 340~68958/EP,A AHIEE GO
n 1 7 10 gngEort L}1§7NIGHT COMES JOE COCKER
@ 2% 2% 6 SLEEPING MY DAY AWAY D.AD.
WARNER BROS, LP CUT
* % * POWER TRACK * % %
31 34 5 TIGHTROPE STEVIE RAY VAUGHAN & DOUBLE TROUBLE
EPIC LP CUT/EPA
p— ———
@] 27 | 33 | 6 | THEANGELSONG GREAT WHITE
CAPITOL 44449
% 18 10 11 SOMETHING TO HOLD ON TO TREVOR RABIN
ELEKTRA 7-69291 -
@ 32 44 3 HOLDING ON TO YOU PETER FRAMPTON
ATLANTIC LP CUT
28 24 18 24 thgAELEngJ\TLLIN’ TOM PETTY
@) % | 5| 3 | HIWS TESLA
@ 33 36 4 GLAMOUR BOYS LIVING COLOUR
EPIC 34-68548/E PA.
31 % 29 5 THERE GOES THE NEIGHBORHOOD MOLLY HATCHET
CAPITOL LP CUT
SQUIER
AEIEIR T BILYSQ
44 | — | 2 | CROSSROADS TRACY CHAPMAN
ELEKTRA 769273
I Wi DON HENLE
2 | o7 [ L NOY GoQUieTLY '
5|0 |7 |9 | ENENES THE CURE
v | o] 7 | MW ENOFF ZNUFF
@ 40 o 2 AMERICAN MUSIC IAN HUNTER/MICK RONSON
MERCURY 874 934-4/POLYGRAM
R WINGER
| w3 | MoNoRY,,,, g
39 35 35 7 PAINTING BY NUMBERS JAMES MCMURTRY
COLUMBIA LP CUT
DON'T CLOSE YOUR EY! KIX
NEW) 1 ATLANTIC(;-BB‘)OZ ES
1 28 I 16 11 !;IC':‘SgoNgT ENOUGH STARSHIP
THE BULLE SARAYA
NEW)D 1 EOQ?D’S)J g;g 97%.5P0ch;erw
R THE CALL
NEW) 1 xg\um c%y
M SKID ROW
w s || o | AmmENEERTOL
5 45 50 18 CROSSFIRE STEVIE RAY VAUGHAN & DOUBLE TROUBLE
EPICLP CUT/E.PA.
HAND ELTON JOHN
6| 0w | 8 | HEANGHANDS
BIG TALK WARRANT
NEW)D 1 costlk 38.73035
THE CALL
48 42 40 19 !.‘«5151;?5'53 DAY BEGIN
WARRANT
49 | 43| 32 | 18 yOELCXBEIE‘ 3868985
) PARK
50 4l 42 ‘ Sé}?rc‘&zv 874 764-4/POLYGRAM GORKY

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the Iargestmcrease in airplay over the week before.

U.S. RADIO IN EUROPE

(Continued from page 1)

fend foreign governments or poten-
tial partners—several major U.S.
broadcasters, including Group W,
Stoner, and Emmis, are investigating
possible investment in European ra-
dio. Others have it as an agenda item
for 1990. And Peter Baldwin, director
of radio for England’s Independent
Broadcasters Authority, says he has
received about half a dozen feelers
from Americans about his country’s
radio.

“A lot of American broadcasters
are interested in investing in Eu-
rope,” says Los Angeles-based con-
sultant Jeff Pollack, whose company
already works or has worked with
stations in France, West Germany,
England, and Switzerland, as well as
Australia and New Zealand. “We
may act as a liaison [for those compa-
nies] in some ways. We will probably
take an active equity interest in some
things that develop. Right now we're
just looking for what makes the most
sense.”

EASING OF RESTRICTIONS

The chief catalysts for American
interest in Europe are the loosening
of broadcast restrictions and the
growth of private radio, particularly
in the U.K., where a major broadcast
deregulation bill will go before Par-
liament before Christmas. The bill
would eliminate news, religious, and
educational program requirements
for stations as well as create three
U.K. commercial networks and allow
sponsorship of entire programs (as
opposed to spot sales) for the first
time. Already, at least 20 new local li-
censes have been approved by the
British government with a few more
in the works.

“People see all these new licenses
and they say, ‘Here’s America 25
years ago. I can go in and develop
some stations and own the franchises
for them,”” says Pollack.

Other incentives for U.S. interest
in Europe include the 1992 harmoni-
zation of European Economic Com-
munity trade laws, which Stoner
Broadcasting System principal Tom
Stoner says will create “a good gen-
eral picture for the advertising envi-
ronment,” and the slowly increasing
sophistication of European stations
that used to segue from Beethoven to
the Rolling Stones (and in some cases
still do).

North American investment in Eu-
ropean radio has, to date, been mini-
mal, although there has been some
involvement in the U.K.’s cable TV
industry, where foreign involvement
is less regulated. Two major Canadi-
an organizations—Standard Broad-
casting and Selkirk Communica-
tions—were involved with English
stations, among them London’s top
40 Capitol Radio, in the early '80s, but
then sold out to Australian concerns
that, in turn, eventually sold to Brit-
ish interests. (Standard CEO Allan
Slaight says there was “no acrimo-
ny” involved in the decision. He just
felt his company’s resources could be
best deployed at home.)

Empire Radio Partners president
Dennis Israel was living in England
when commercial radio began in the
early "70s. Israel says he previously
“came very close to substantial in-
vestment in two Wales stations” but
passed because there was too much
regulation. While he’s still interested

(Continued on page 88)

THE TME:
DOGHOUSE

THE ARTIST

MENACE

THE PRODUCER

L BILL LASWELL

THE CAST

BOOTSY COLLNS
BERNIE WORRELL
MACEQ PARKER
MUDBONE COOPER

ANK
AND
{ s
N

e
FOF
THE
a3

OTHER RINKY BAND THAT IS

MINUTE
YOE #ATNE MAC Rk AN
BLAC K RADO EXC1USME

“LVING COLOUR, FISHBONE AND
ROACHFORD, BEWARE THERE IS AN-

INVADING YOUR TURF | EXPECTED
THE MOTHERSHIP 0O LAND AT ANY

MENACE

DOGHOUSE

THE ALBUM DOGHOUSE JSacor
THE DEBUT SNGLE“DOGHOUSE' Svars.

MP STREET RECORDS, 200 W. 72ND §1
NEWYORX. NY 40020 02 8THUS

FOR WEEK ENDING OCTOBER 14, 1989

MODERN ROCK ™<-

BIG TIME 3045/RCA

. s Compiled from Commercial and
“ AW
X = < ; ol 3 TITLE College Radio Airplay Reports. ARTIST
I8 | <2 | Q2 | £5 | LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 » »
@ 3 3 7 SOWING THE SEEDS OF LOVE TEARS FOR FEARS
FONTANA 874-810-7/POLYGRAM 1 week at No. 1
2 ) 4 7 JAMES BROWN BiIG AUDIO DYNAMITE
COLUMBIA LP CUT
3 4 5 5 SOLD ME DOWN THE RIVER THE ALARM
IR'S. 73003/MCA
@ 7 g A PICTURES OF MATCHSTICK MEN CAMPER VAN BEETHOVEN
VIRGIN LP CUT
5 5 ) 9 BETWEEN SOMETHING AND NOTHING THE OCEAN BLUE
SIRE LP CUT/REPRISE
s | 11 1 | 7 | LOVESHACK THE B-52'S
REPRISE 7-22817
W
7 [ |7 |7 | waormuEmonto AR
w0 | 13 | & | REGINA THE SUGARCUBES
ELEKTRA 7-69270
9 3 6 7 KNOCK ME DOWN RED HOT CHILI PEPPERS
EMILP CUT
10 9 12 3 ,&“I"T1 455|7.0VE SQUEEZE
QD[ 11 | 15 | 3 | LWANTTHAT MAN DEBORAH HARRY
SIRE 7-22816/REPRISE
@ 17 _ 2 PERSONAL JESUS DEPECHE MODE
SIRE 7-21328/REPRISE
ICK
3] 12 || & | SCKOFIT THE PRIMITIVES
23 o 2 INTO THE HEART OF LOVE THE MIGHTY LEMON DROPS
SIRE LP CUT/REPRISE
15 16 19 4 DECLINE AND FALL FLESH FOR LULU
BEGGAR'S BANQUET LP CUT/CAPITOL
27 _ 2 KINGDOM OF RAIN THE THE
EPIC LP CUT/EPA
HE’ T A SHE .
17 2 22 5 RHEN(S) gOCUT S| EXENE.CERVENKA
.‘!) ELF!
%6 | 30 3 GEFIFEN 722809 FUzzBOX
L N THE
B |15 | 8 |16 | (VESONG, CURE
2 13 10 8 SHE BANGS THE DRUM THE STONE ROSES
SILVERTONE LP CUT/RCA
AR DADDY THOMPSON TWINS
21 | 21 | 28 3 ﬁk’nﬁm af%s. 722819
CR OAD! TRACY CHAPMAN
@ NEW) 1 ELElggAS o
@] » | a7 | 3 ATTER SHELLEYAN ORPHAN
ROUGH TRADE LP CUT/COLUMBIA
NEW) 1 AB&LMAE:'ézSHEEP WALL THE INNOCENCE MISSION
NO SOUVENIRS MELISSA ETHERIDGE
%18 l 2 ?_ I _ISLANSD 7-99176/ARTLANTIC G
MA ERASURE
NEW)D 1 SIRE 7-227 68/REPRISE
27 14 1 13 RCCOAM’EC{J\TNYTIME HOODOO GURUS
28 28 23 5 g)IL{MEAgAEahg(G)JJgNS ROLLING STONES
NEWD | 1 | LOVESASHED CAUOUFLAGE
30 19 ' 20 5 NO BIG DEAL LOVE AND ROCKETS

8Billboard, copyright 1989. () Tracks with the greatest airplay gains this week.
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U.S.-Based Syndicators Exploring European Options

LOS ANGELES With deregulation
and the increased commercialization
of European radio, network people
say the market is ripe for syndicated
programming. Three major U.S.-
based syndicators—Westwood One,
Radio Express, and D.L.R. Broad-
casting—have established a foothold
on the European syndication market
during the last few years.

Longtime international syndicator
Radio Express already offers pro-
gramming tailored to individual Eu-
ropean countries. WW1 and D.I.R.
have some custom-tailored program-
ming in the works for 1990. All three
companies are also finding some suc-
cess in Europe with programming de-
signed for American audiences. A
countdown war between world leader
ABC’s “American Top 40,” which is
syndicated overseas by Radio Ex-
press, WW1’s “Casey’s Top 40,” and
D.I.R's “Rick Dees’ Weekly Top 40”

is being waged on European soil.
Radio Express president Tom
Rounds says “AT40,” which he co-
created in 1970, is on 350 stations in-
ternationally, with about one-third of
them in Europe. Rounds presently

NETWORK

SYDIGATION

by Craig Rosen

produces several foreign-language
versions of “AT40,” the most recent
addition being a German edition that
debuted in August. Radio Express
also recently opened an office in
Frankfurt, West Germany, to main-
tain station relations, and Rounds

has hopes of opening offices in other
European cities.

While Radio Express has built its
empire around the appeal of “AT40,”
others claim to have more success
syndicating concert specials—such as
Amnesty International and the Mos-
cow Music Peace Festival—to Euro-
pean stations.

“Most stations are capable of cre-
ating a chart show,” says WW1 direc-
tor of international affiliate relations
Bill Stolier. “We want to be able to
give them something that is more ex-
clusive.”

“Style, quality, and the production
are the major selling points of our
programming, but the English lan-
guage doesn’t work outside of Aus-
tralia and the U.K. Concerts work be-
cause music is the universal lan-
guage,” adds WW1 international
affiliate relations manager Richard
Rene.

ED KUEPPER (Koo '-per)proper n.
1) listening to EVERYBODY'S GOT

TO 1is like having God In your very
own front room.” —(Melody Maker)
2)"..passion is an overused word, but
whatever it is, Kuepper’s got it” —(Q
Magazine)3).. formerly of The Saints
and The Laughing Clowns, two very
influential bands from Australia.

EVERYBODY’S GOT TO,

by any definition, is an essential album.

e
M @ ©1988 TrueTone Records under exclusive license to Capitol Records.
o

D.I.R. director of international
sales Jason Malamud concurs, but
also stresses that his company has
found success in Europe with Dees’
countdown. “We get a good response
to it, particularly because it is an
American-sounding show. He’s a Hol-
lywood personality so it is unique,
and intriguing.”

Yet with European radio maturing,
programmers are beginning to devel-
op their own countdown shows, Rene
says. “[European] commercial radio
is saying, ‘Why should we have Ca-
sey Kasem when we can localize the
countdown show.” It's more of a na-
tionalistic thing.”

Aside from competing with locally
produced programming, U.S. syndi-
cators are facing other challenges in
their quest for the European air-
waves.

“There are a lot more stations
now,” says Stolier. ““A couple of
years ago, there were no commercial
stations in Denmark, Norway, or the
U K. Options are opening up, but it is
a slow process. Deregulation hap-
pens slowly, and barter is a new
thing. We also want to get the adver-
tisers interested. The whole medium
has to evolve.”

Radio Express has experienced
early success bringing the American
bartering system to Europe with its
Pepsi-sponsored “AT40.” Other syn-
dicators hope to follow their lead, but
are proceeding cautiously. “This is
not a 60-year-old radio industry,”
says Rene. “It’s a 5-year-old industry.
You can’t expect the same kind of
[advertising] support that we get in
America, because the industry is not
mature.” But as D.L.LR.’s Malamud
puts it, “It’s still the beginning. There
are big things still to come.”

AROUND THE INDUSTRY

Hush Productions/Orpheus Rec-
ords and the Sheridan Broadcasting
Networks will stage a benefit concert
for victims of hurricane Hugo to be
simulcast on Oct. 15, 4-7 p.m. (ET),
live from New York’'s Apollo The-
atre. The benefit, featuring Freddie
Jackson, Melba Moore, Keith
Sweat, Stacy Lattisaw, and others,
will go live via satellite to SBN sta-
tions and other stations around the
country, thanks to the donation of
satellite transponder space by other
radio networks.

According to the Washington Post,
National Public Radio has produced
15- and 30-second TV spots for its
news programs “All Things Consid-
ered” and “Morning Edition.” The
spots, NPR’s first, may also end up
as movie trailers for some local affili-
ates.

WWTI’'s NBC Radio Network is of-
fering a new affiliate service, Cus-
tom Affiliate News. The service will
be used to transmit coverage of ma-
jor domestic and international news
stories designed specifically for each
affiliate’s individual needs. CAN will
be manned by national correspondent
Bill Groody and producer/NBC Ra-
dio Network News managing editor
Ed Belkin.

Look for the Global Satellite Net-
work to introduce “Live Wire,” a
new monthly top 40 syndicated pro-
gram modeled after its sucessful
“Rockline.” A host for the program
has yet to be announced, but it will
debut on a Tuesday in November

(Continued on page 71)
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EDGAR WINTER RETURNS WITH A
STUNNING NEW ALBUM!

Rock and science fiction come
together in an explosive

new album based on

L. Ron Hubbard’s award

‘CRY OUT

winning science fiction series, THE HOT NEW SINGLE

MISSION EARTH. AND VIDEO

ALL TEN VOLUMES NY TIMES AND NATIONAL BESTSELLERS -- OVER 3 MILLION COPIES SOLD

Copyright © 1989 Revenimus Music Publishing Co.  All Rights Reserved The words MISSION EARTH and the Mission Earth symbol are trademarks owned by L. Ron Hubbard Library
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SUMMER 89 ARBITRONS

Following are 12-plus average quarter-hour shares, metro survey
area, Monday-Sunday, 6 a.m.-midnight. (#) indicates Arbitron
market rank. These symbols are used: AC=adult contemporary,
adult alt=adult alternative, adult std=adult standards/big band,
album=album rock, cls rock=classic rock, easy=easy listening,
modern=modern rock, n/t=news/talk. Copyright 1989, Arbitron
Ratings Co. May mot be quoted or reproduced without the prior
written permission of Arbitron.

Fa W Sp Su Fa W Sp Su
Call Format '88 '89 '89 '89  Call Format '88 '89 '89 '89
NEW YORK—(1) SAN FRANCISCO—(4)
WHTZ top 40 56 53 60 57 KGO N/T 83 83 70 76
wLTW AC 47 43 53 57  KCBS N/T 50 46 46 53
WPAT-AM-FM  easy 49 62 56 55 KNBR AC 22 26 35 50
WINS N/T 44 43 47 45  KMEL top 40/dance 56 50 56 4.8
WOR N/T 47 45 37 43  KOIT-AM-FM  AC 42 38 49 41
WCBS-FM oldies 43 47 50 42 KABL-AM-FM easy 47 50 45 37
WNEW-FM album 32 35 42 42 KOl AC 39 36 39 36
WOQHT top 40/dance 40 4.0 40 39 KFRC adult std 34 37 35 31
WRKS urban 42 42 41 39 KsOL urban 28 27 27 30
WBLS urban 36 38 29 37 KRQR album 29 28 30 29
WXRK cls rock 34 31 34 36 KSFO oldies 21 17 24 29
WwPL top 40 36 35 3.1 35  KKSF adult alt. 27 30 23 28
WCBS N/T 36 27 30 34  KSAN country 22 32 34 27
WNSR AC 31 31 35 32 KXXX-FM top 40 22 28 28 27
WFAN sports 23 18 25 31  KDFC-AM-FM classical 29 28 23 24
WYNY country 29 28 23 31 KITS modern 30 26 27 23
WABC N/T 33 33 32 26  KBAY easy 20 22 20 21
WNEW adult std 1.9 23 19 25 KFOG album 18 20 20 21
wQCD adult alt 18 29 25 22  KKHI-AM-FM classical 30 22 20 21
WADO Spanish 1.9 16 12 17 KBLX-AM-FM adult alt 29 23 23 19
WNCN classical 13 1.8 13 14 KHQT top 40/dance 1.2 17 12 17
WSKQ-FM Spanish 4 17 24 13 KOME album 16 14 20 16
wLIB N/T 13 14 10 12 KYA oldies 16 15 17 15
WQXR-FM classical 16 18 12 12 KARA AC 10 1.1 13 14
WSKQ Spanish 20 .7 J 12 KIAZ jazz 8 11 7 13
WALK-FM AC 12 11  KBRG Spanish 8 10 8 11
LOS ANGELES—(Z) KNEW country 11 13 14 11
KOST AC 5.4 61 68 KSIO album 16 14 11 11
KIIS-AM-FM  top 40 65 7.1 52 64 KDIA urban 8 8 11 10
KPWR top 40/dance 7.2 64 7.1 61  KEIR AC 117 12 10
KQLZ top 40/rock 2.8 27 43 55 KWSS top 40 10 10 12 10
KJol easy 46 45 41 46 PHlLADELPHlA—(S)
KABC N/T 53 49 52 43  WMMR album 77 69 81
KLOS album 36 46 38 41 KYW N/T 6.5 7.2 71 70
KBIG AC 33 40 43 36 WPEN adult std 51 53 58 68
KLVE Spanish 28 23 18 32  WEAZFM AC 57 59 66 63
KFWB N/T 31 29 30 31 WUSL urban 75 7.1 69 57
KNX N/T 35 36 33 28  WYSP cls rock 49 45 45 55
KRTH-FM oldies 32 33 31 28  WIOQ top 40/dance 2.5 3.1 48 48
KTWV adult alt 33 34 25 28 WXTU country 41 40 40 46
KMPC adult std 21 23 25 27  WOGL oldies 24 34 32 45
KWKW Spanish 13 23 22 27  WEGX top 40 79 79 61 43
KROQ modern 32 30 23 25 WKSZ AC 48 49 46 43
KILA country 26 23 20 23 WCAU N/T 32 35 34 38
KLSX cls rock 29 25 18 20 WMGK AC 47 43 46 38
KODJ oldies 12 11 20 20  WSNI AC 40 31 29 38
KILH urban 23 23 22 19 WWDB N/T 46 36 44 37
KTNQ Spanish 28 16 25 19  WDAS-FM urban 30 33 38 36
KFAC-FM classical 15 16 15 17 WFIN classical 24 28 23 20
KFI N/T 13 13 18 1.6 WP sports 31 18 18 19
KRTH oldies 11 6 8 13 WDAS urban 1.0 8 10 11
KACE urban 14 9 13 12 DETROIT—(6)
KEDG AC J 9 712 wR adult std 90 96 99 92
KSKQ Spanish 12 11 10 11  wis urban 70 69 74 64
KKGO-AM-FM  jazz 10 11 12 10  wiol easy 47 55 55 50
KNAC album 15 14 1.0 10  wDFX top 40/rock 54 41 45 44
CHICAGO—(3) WHYT top 40 34 44 38 43
WGN N/T 86 95 9.1 93  WKQI top 40 44 40 43 42
WGCI-FM urban 67 74 62 67 WLTI AC 26 35 37 41
WBBM N/T 60 48 53 55  WNIC AC 49 40 38 41
WVAZ urban 42 60 47 49 WOMC AC 44 36 26 41
WKQX top 40 41 31 40 44  ww) N/T 51 46 45 39
WLUP-FM album 43 48 48 44 WiI adult alt 17 21 25 38
WXEZ-AM-FM  AC 61 51 45 41  WCSX cls rock 34 33 39 36
WCKG cls rock 43 40 41 38 WWWW country 47 52 43 35
WUSN country 30 34 27 37 WWZ album 38 47 41 33
WYTZ top 40 40 36 44 37  WXYT N/T 31 34 37 33
WBBM-FM top 40 32 38 41 36 CKLW adult std 33 32 32 32
WIMK oldies 42 34 28 35 WRIF album 36 35 38 32
wLup N/T 28 31 25 35 WKSG oldies 34 22 21 27
wiJD adult std 23 27 30 26 CKMR oldies 21 16 19 22
WTMX AC 30 27 26 26 WMTG oldies 13 10 15 19
WXRT album 24 27 27 23 WQRS classical 15 18 18 15
WNUA adult alt 25 13 23 21  WGPR urban 11 15 16 14
wuT AC 32 36 30 20 WQBH urban 1.0 10 11 14
W0JO Spanish 12 16 17 19  Wwexi country 13 18 15 1.2
WMAQ N/T 14 16 18 18 WVAE adult alt 13 14 13 12
WFYR oldies 18 19 20 16 WCHB religious 11 14 10 11
WIND Spanish 8 5 10 14 BOSTON—(7)
wLs oldies 16 16 16 14  wXKS-FM top 40 59 71 7.7 80
WFMT classical 13 12 14 13  WRKO N/T 72 1.7 65 66
WNIB classical 14 13 12 13  wzou top 40 50 57 66 56
WVON N/T 14 9 9 10 WwBCN album 48 51 58 55

Fa W Sp Su Fa W Sp Su Fa W Sp Su
Call Format '88 '89 '89 '89  Call Format '88 '89 '89 '89  Call Format '88 '89 '89 '89
WBZ AC 74 66 59 54  KEIR AC 36 28 44 37  WKSS top 40 49 48 40 59
WJiB easy 54 54 63 52 KSJO album 47 35 39 34  WHCN album 53 64 61 58
WwoDS oldies 52 47 37 48 KSAN country 20 31 37 29  wwyz country 56 57 74 57
WSSH-FM AC 36 43 39 46 KITS modern 31 27 19 26  WODRC-FM oldies 78 7.1 59 A8
WMJX AC 36 37 47 45 KOIT-AMFM AC 27 25 31 26  WIOF AC 59 47 56 48
WHDH N/T 52 44 46 44  KIOI AC 44 31 23 25 WPOP N/T 27 24 19 25
WEEI N/T 42 40 36 38  KEEN country 17 24 34 23 WNEZ easy 30 41 31 17
WILX cls rock 48 42 36 35 KMEL top 40/dance 2.6 2.3 28 21  WAQY album 15 12 21 15
WROR AC 32 31 30 28 KDFC-AM-FM classical 20 15 14 20  WLVH-FM Spanish — — 115
WVBF AC 25 24 24 24  KKSF adult alt 25 20 11 19 WDRC oldies 9 12 10 12
WBO0S album 24 24 13 22 KFOG album 18 11 13 16  WKCI top 40 1.9 1.8 14 11
WILD urban 26 24 21 21  KSOL urban 22 18 6 16 ALLENTOWN, PA.—(61)
WXKS adult std 13 10 21 21 KFRC adult std 1.2 14 15 15 WrMZ easy 16.0 146 12.8 14.2
WCGY album 15 19 14 19  KXXX-FM top 40 1.2 17 16 15 wzz0 album 111 12.2 111 115
WFNX modern 14 18 22 19 KATD top 40 13 22 13 13 WAEB-FM top 40 9.8 10.8 109 10.8
WCRB classicat 18 25 19 17  KKHI-AM-FM  classical 11 20 13 13  wWLEV AC 109 11.0 13.5 10.7
WAAF albumn 21 15 9 1.2  Kuv adult std 25 17 23 13 WAEB AC 63 46 55 57
WPLM-AM-FM  adult std 1.1 8 22 12 KSFO oldies L1 14 17 13 wQQQ top 40 52 59 67 57
NASSAU-SUFFOLK, NY—(12) KLOK Spanish 12 11 11 12 wXKw country 34 34 30 40
WALK-AM-FM  AC 63 57 64  KABL-AM-FM  easy 13 19 17 L1 wxTu country 11 14 28 39
WHTZ top 40 53 6.3 G.G 55 KBRG Spanish 23 15 10 11  wkap adult std 32 45 20 29
WBLI top 40 40 48 54 54 KRQR album 5 7 L1 11 wysp cls rock 26 29 20 25
WBAB-FM album 48 39 49 52  KOFY oldies 3 8 10 WEST adult std 36 29 42 18
WQHT top 40/dance 3.3 3.3 3.0 45 RIVERSIDE CALIF—(35) WOR N/T 16 10 10 16
WCBS-FM oldies 50 49 48 42  KGGI top 40/dance 7.7 89 70 85  WEEX oldies 12 20 5 14
WXRK cls rock 31 32 31 37 KQU top 40/rock 14 11 67 6.1  WABC N/T - — — 12
WKJY AC 36 37 31 35 KLOS album 44 54 43 46  WMMR album 18 16 9 12
WFAN sports 29 24 27 34 KOST AC 35 44 46 45 KYW N/T 12 11 9 11
WNEW-FM album 26 27 32 34  KCAL-FM album 47 29 35 39 WEAZFM AC 8 12 22 11
WOR N/T 41 32 31 34  KRTH-FM oldies 58 58 48 39  WYNS oldies 8 1.0
WCBS N/T 38 28 36 32 KCKC country 23 24 28 37 SAN DIEGO NORTH—(62)
WPAT-AM-FM  easy 33 20 37 31 KA N/T 34 43 39 34  KFMB AC 44 75
WYNY country 26 32 31 31 KoDJ oldies 20 1.0 28 33 KIQY easy 6.1 9.0 68 7.0
WPLJ top 40 31 30 25 30  KIS-AM-FM  top 40 55 44 34 32  KKLQ-AM-FM top 40 60 51 53 69
WLTW AC 26 30 39 29 KNX N/T 35 18 34 26  KFMB-FM AC 78 92 60 68
WNSR AC 31 33 26 28 KwDJ country 23 29 14 25  KKYY AC 37 38 34 54
WABC N/T 27 32 30 27 KBIG AC 24 27 22 23 KGMG-FM cls rock 53 48 45 50
WINS N/T 32 30 29 27 KQLH AC 10 16 23 20  KSON-AM-FM country 32 21 50 49
WHLI adult std 35 37 30 24  KABC N/T 13 14 14 19  XETRA-FM modern 38 42 37 46
WBLS urban 14 15 11 17 KMPC adult std 4 12 13 18 KGB ‘ album 45 61 6.1 32
WRKS urban 14 14 13 17 KTWV adult alt. 20 16 14 18 KCBQ-AM-FM  oldies 19 1.7 26 29
WwCTO easy 29 31 26 15 KROQ modern 27 16 14 17 KYXY AC 25 42 45 29
WDRE modern 14 19 17 15 KCAL Spanish 1.1 9 10 16 KSDoO N/T 28 25 21 26
WEIN AC 16 17 11 13  KFAC classical 10 16 8 16 KIFM adult alt 11 23 18 25
WNCN classical 1.1 8 11 13 KLAC country J 11 10 16 KFSD classical 28 29 30 22
wQCD adult alt 10 20 16 13 KOLA AC 23 27 18 16 KGMG adult std 29 19 30 22
WQXR-FM classical 15 14 .9 13 KNTF country 10 17 16 15  KNX N/T 30 31 21 21
WNEW adult std 12 13 9 12 KBON oldies 8 10 5 13  KKOS album 24 34 26 19
WGSM adult std 24 19 14 11  KPWR top 40/dance 16 12 9 13  KOWF country 24 7 17 16
SAN DIEGO—(16) KRSO N/T 24 15 17 13 KOWA country 16 8 10 14
KKLQ-AM-FM  top 40 95 89 88 96  KKGO-FM jazz 6 9 6 12 Kswy adult alt 20 16 14 14
KFMB AC 53 44 67 83 KDIF spanish 23 13 16 11  KpoP adult std 17 8 25 13
KSDO N/T 62 56 60 62 HARTFORD, CONN.—(40) KPWR top 40/dance 19 17 27 13
KSON-AM-FM  country 71 61 70 61  WTIC AC 158 16,5 159 155  KFI N/T 12 9 16 13
XETRA-FM modern 51 50 46 56  WTICFM top 40 12.2 103 137 127 KQULZ top 40/rck — — 8 12
KFMB-FM AC 63 52 57 54  WRCH AC 97 94 90 80  KVSD N/T 10 8 12 12
KIQY easy 62 63 66 54 WCCCFM album 44 60 51 66 XETRA N/T 119 12 11
KGB album 70 65 88 50
KCBQ-AM-FM  oldies 30 35 30 3.8
KYXY AC 36 52 36 36
KIFM adult alt 29 32 31 35
XHRM urban 28 38 32 32 L~
KKYY AC 32 38 35 31
KFSD classical 28 34 26 30
KPOP adult std 43 37 25 30
KGMG-FM cls rock 20 20 18 23
KSWV adult alt 16 18 19 20
XHTZ top 40/rock 15 13 1.1 19
KNX N/T 14 1.6 16 11
XETRA 1.0 8 11
PROVIDENCE RI—(28)
WPRO-FM top 40 12.8 11.3 12.8 13.0 ATTN. PD’S & DJ'S USED SYNDICATED R&R
WLKW easy 89 95 96 106 “HAPPY HANUKAH, VERONICA!” SHOWS WANTED BY SERI-
WHJY album 84 81 98 9.2 Hot hilarious street beat tune featureqor) 2. 0OUS PRIVATE COLLECTOR.
100 AM ZOO 12/88. Get yours today, in time
:ll:NLé :g g} é} :; :? for 1989 Hanukah Seasor\! Y < VINYL OR CD, ANY QUANTI-
1 61 43 5 TY.
WPRO NT 36 63 50 50 Bk P e :
WH)J N/T 53 76 53 40 Sefforn, NY 10901 Barry
WWRX cls. rock 23 23 19 34 (814) 357-8171 (913) 242-2879
WWKX urban 18 22 44 30
WBRU modern 28 29 29 27
WOoDS oldies 23 26 39 24 WEZL-FM HAS AN IMMEDIATE DON CHANEY, PRESIDENT OF
WCTK country 30 24 21 23 FULL-TIME AIR STAFF OPEN- En[?%[\;&:NAESRTgESK#LTELLwTlrs[%"\‘ll.hég.
WFHN top 40 — — 12 23 ING. EXCELLENT BENEFITS. h :
WHIM country 26 22 22 22 SEND TAPE AND RESUME TO TEXAS RECENTLY PURCHASED KOSY
WPLM-AM-FM  adult std 18 15 14 23 | | CHARLIE LINDSEY, P.O. BOX Z AM/FM IN TEXARKANA, ARKANSAS, IS
0o 0 NOW ACCEPTING APPLICATIONS FOR
WILx Eelle 20 16 14 16 | | CHARLESTON, SC 29402. WEZL FULL AND PART TIME AIR PERSONAL-
Lz AC 13 10 .9 13 |1 1S AN EQUAL OPPORTUNITY ITIES. MUST HAVE GOOD ON AIR DE-
WXKS-FM top 40 9 1.0 9 13 EMPLOYER. LIVERY, AMBITION, AND GOOD PRO-
WAAF album 7 4 11 DUCTION SKILLS. IF YOU CAN MEET
SAN JOSE, CALIF—(29) THESE QUALIFICATIONS, JOIN AN EX-
KGO N/T 80 80 82 75 AIR TALENT/PD'S PERIENCE BROADCASTING COMPA-
KBAY easy 62 69 66 63 Westwood provides Air and Programming Tal- NY (BUI). SEND YOUR TAPE AND RE-
KHQT top 40/dance 4.4 63 4.1 6.2 ent to hundreds of radio and television stations. SUME TODAY TO MELVIN C. JONES,
KARA AC 35 37 52 52 If you've the goods, we'll WIN for you!! SR. PERSONNEL DIRECTOR, KKYR
KOME  abum 43 42 50 48 | [ Serdvourbestiorni ARKANSAS 75508, WE ARE AN EQUAL
KNEBR AC L ) s () "ff.’.?ﬁ?.? :::esgru ;Lgfs OPPORTUNITY EMPLOYER.
KWSS top 40 36 38 44 42 Rancho Mirage, CA 32270 :
KCBS N/T 63 46 36 4.1 (619) 346-4334
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FAMILY ON THEIR CMA AwARD NOMINATIONS
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~ | Lorrie Morgan
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Highway 101

The Louvin Brothers

Keith Whitley

™ lrving Waugh

Randy Scruggs

Wayne Kemp

Restless Hezrl .limmy Iomn
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Yesterﬂits©

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Don’t Stop 'Til You Get Enough,
Michael Jackson, epic

. Rise, Herb Alpert, aam

. Sad Eyes, Robert John, em

. Sail On, Commodores, MOTOWN

. My Sharona, The Knack, capitor

. I'l Never Love This Way Again,
Dionne Warwick, arista

. Pop Muzik, M, sire

. Dim All The Lights, Donna
Summer, CASABLANCA

. Lonesome Loser, Little River Band,
CAPITOL

. After The Love Has Gone, Earth,
Wind & Fire, arc

TOP SINGLES—20 Years Ago

. Sugar, Sugar, Archies, CALENDAR
. Jean, Oliver. crewe

. Little Woman, Bobby Sherman,
METROMEDIA

. 1Can’t Get Next To You,
Temptations, GOrRDY

. Hot Fun In The Summertime, Sly &
the Family Stone, eric

. Everybody's Talkin’, Nilsson, rca

. Easy To Be Hard, Three Dog Night,
DUNHILL

. Honky Tonk Women, Rolling
Stones, LONDON

. This Girl Is A Woman Now, Gary
Puckett & the Union Gap, coLumsia

. Green River, Creedence Clearwater |
Revival, FaNTaSY

TOP ALBUMS—10 Years Ago

. In Through The Out Door, Led
Zeppelin, swaN sONG
. Get The Knack, The Knack, caritoL

. Slow Train Coming, Bob Dylan,
COLUMBIA

5 Midniﬁht Magic, Commodores,
MOTOW!

. Off The Wall, Michael Jackson, EPic
. Head Games, Foreigner, ATLaNTIC
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. Risque, Chic, aTLaNTIC

. Rust Never Sleeps, Neil Young &
Crazy Horse, REPRISE

. First Under The Wire, Little River
Band, capitoL

[
o

TOP ALBUMS—20 Years Ago

. Green River, Creedence Clearwater
Revival, FanTasy

. At San Quentin, Johnny Cash,
COLUMBIA

[

. Blind Faith, atLanTic

. Through The Past Darkly, The
Rolling Stones, Lonoon

. Blood, Sweat & Tears, coLumsia

. Best Of Cream, aTco

. Smash Hits, Jimi Hendrix
Experience, REPRISE

b LrTr-cI(\)-Gadda-Da-Vida, Iron Butterfly,

. Soft Parade, Doors, ELEKTRA
. Hair, Original Cast, rca

COUNTRY SINGLES—10 Years Ago

1. Last Cheater's Waitz, T.G.
Sheppard, warRNER/CURB

. Before My Time, John Conlee, mca

. It Must Be Love, Don Williams,_mca

. Fooled By A Feeling, Barbara
Mandrell. mca

. You Ain’t Just Whistlin’ Dixie,
Bellamy Brothers, waRNER/CURB

. In No Time At All/Get It Up,
Ronnie Milsap, rca

1 ’Bgsam On, The Oak Ridge Boys,

. All The Gold In California, Larry
Gatlin & the Gatlin Brothers Band,

OW 0 =mE AW N
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COLUMBIA
9. Sweet Summer Lovin'/Great Balls
Of Fire, Dolly Parton, rca
10. You Decorated My Life, Kenny
Rogers, UNITED ARTISTS

SOUL SINGLES—I10 Years Ago

- &Not Just(? Knee Deep, Funkadelic,
ARNER BROS

. Don't Stop Til You Get Enough,
Michael Jackson. epic

. | Just Want To Be, Cameo
CHOCOLATE CITY

. Found A Cure, Ashford & Simpson,
WARNER BROS

. 1 Do Love You, G.Q., aRisTA

. Rise, Herb Aipert, aam

b LL:Edies Night, Kool & The Gang, be

. Firecracker, Mass Production,
COTILLION

. Sail On, Commodores, MOTOWN

. Sing A Happy Song, O'Jays, iR
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, Breakfast In America, Supertramp, |
AEM

BY PHYLLIS STARK

NEW YORK The fall book is off
and running, and in one major mar-
ket—Philadelphia—two themes
are emerging. First is a turn away
from last year’s heavy reliance on
big cash giveaways toward life-
style contests and prizes. Second is
the use of celebrity figures to pro-
mote the market’s AC stations.

“I think the days of big cash
giveaways are gone,” says WOGL
(Oldies 98) promotion director Ted
Kelly. “People listen to a station
because they enjoy the product.”

Scott Segelbaum, classic rock
WYSP promotion director, says,
“This fall, we're concentrating on
promotions that revolve around
our audience and our format.” Al-
though Segelbaum’s book promo-
tion won’t be unveiled until later
this month, he says it “definitely
will not involve cash.” Instead, “it
will revolve around our product—
classic rock’n’roll.”

Bill Haley, promotion director
of soft AC WEAZ, has a similar
story. Although WEAZ is also
‘““moving away from cash give-
aways,” the station has recently
bolstered its promotional commit-
ment with the addition of its first-
ever promotion department.

The chief exception to the move
away from cash is Philly’s top 40
battle. Although Kelly Gross, pro-
motion director of dance-leaning
WIOQ (Q102), has found that
‘“cash prizes aren’t that effective
with our audience,” competitor
WEGX (Eagle 106) will resume its
birthday bucks contest this month,
making it the only station in the
market giving away large
amounts of cash this fall. WEGX
promotion director Eric Davis
says the contest was very success-
ful for the station last year, before
it had direct competition.

Meanwhile, Philadelphia’s AC
battle is heating up as three of the
market’s four ACs go on television
with celebrity spokesmen. WEAZ,
which has been using Robert Urich
for nearly a year, just unveiled a

new spot that features Urich along
with pictures of some of the sta-
tion’s core artists. WSNI, which
has featured Dick Clark in its TV
ads since the beginning of the
summer, continues to run those
spots.

Those stations have been joined
by WKSZ (Kiss 100), which is us-
ing former Eagles coach Dick Ver-
meil in its advertising. Although a
football coach might seem like an
odd choice for a soft AC, promo-
tion director Lori Valentine says,
“We wanted someone who was a
highly respected local personality,
was familiar to viewers, and who
was already a Kiss listener.” Only
WMGK is absent from the TV
wars so far this fall.

Among this season’s other Phil-
adelphia freebies:

e Hey Mom, I'm On WYSP. The
classic rocker lets a listener be the
DJ from 11 p.m.-midnight every
Wednesday. Although guest DJ
promotions aren’t new, PD Andy
Bloom says the impetus came
from a call to the listener sugges-
tion hot line set up on his desk.

e Urban WUSL (Power 99) is
giving away a house worth
$100,000.

e With New Kids On The Block-
mania stories still surfacing
throughout the top 40 format, both
WEGX and WIOQ are promoting
the group’s November concert.
WIOQ is giving away underwear
worn by the group. WIOQ is also
sending its four “Pirate Ship Din-
ghys” to area high schools daily to
distribute pens, notebooks, bump-
er stickers, keychains, and book
covers. _

Finally, several Philadelphia
stations are celebrating their
birthdays with promotional
events. N/T KYW will be celebrat-
ing 25 years in the format. WUSL
will celebrate its seventh birthday
with a concert at the Civic Center.
WOGL will celebrate its second
birthday (and its first one as the
only oldies FM) with a sock hop
featuring Martha & the, Vandellas.
Country WXTU has a sixth birth-

Country Crooner Gets Cake. Country WWYZ Hartford, Conn., celebrated
artist Ricky Skaggs’ birthday by presenting him with a cake during his show at
the atea’s Oakdale Theatre in Wallingford, Conn. Pictured with Skaggs, right,
are, from left, WWYZ's Judy Connoy and MD John Saville.

day concert planned for next
spring.

BPME PICKS GRASZ
Lynne Grasz has been named
executive director of Broadcast
Promotion and Marketing Execu-

PROMOTIONS |

tives (BPME). Grasz replaces
Lance Webster, who left the orga-
nization after its June convention;
she was previously executive di-
rector at the Television Informa-
tion Office in New York and is a
former director of communications
for the CBS Broadcast Group.

PUBLIC FILE

Modern rock CFNY Toronto
morning man “Humble” Howard
Glassman was buried alive for a
48-hour broadcast last month to
raise $54,000 for an anti-drug
youth group. A microphone, tele-
phone, and closed-circuit TV cam-
era were buried along with Glass-
man, enabling him to do his show
from four feet under. WOVU (Kiss
101.7) Ocean City, Md., is teaming
with Salisbury, Md., Pepsi for a
daily series of ‘“‘Substance Abuse
Facts.”” Contact VP/GM Tony Q
(301-250-2538).

Religious WZZD Philadelphia is
helping the charity Habitat For
Humanity, which is building need-
ed housing in the city. Besides run-
ning public service announce-
ments for the organization, p.m.
driver Paul Lewis reports live
from a Habitat job site twice daily
... Oldies KRRI Las Vegas is run-
ning a missing children campaign
in conjunction with Nevada Child
Seekers. Photos and information
on all of the children appear on the
backs of station bumper stickers

‘Cash Giveaways Kept In Check At Philly Stations

being distributed by a local restau-
rant. In addition, KRRI will air 100
child-alert PSAs in the first six
weeks of the campaign.

IDEA MILL

Top 40/dance WCKZ (Kiss 102)
Charlotte, N.C., is giving out Jim
Bakker Prison Survival Kits.
Among the kit’s contents are a
twinkie with a file in it, a Kiss 102
license plate, an album of songs
sung by Tammy Faye Bakker, and
a bar of soap inscribed ‘‘don’t
drop.”

Top 40 WZOU Boston celebrated
the end of the baseball season with
a Fan Appreciation Day. Three
winners of WZOU’s Fenway Fan-
tasy got to toss out the first ball at
a game and then were escorted to
the dugout, where Red Sox players
autographed the ball.

AC WMGK (Magic 103) Philadel-
phia held its second annual “Miss
Magic 103" on-air beauty pageant
during its Harvey-In-The-Morn-
ing show. Phone-in contestants
competed for the title by describ-
ing their best talents; the winner
aced the talent competition with
his baton-twirling skills.

Album rock WRIF Detroit is
giving away a ‘“‘Maximum Wage”’
of $101 to one listener every hour;
in select hours, the amount be-
comes $1,001 ... AC KLTR (K-Lite
93.7) Houston is giving a shopping
spree contest winner $937 to spend
at a local mall each month for a
year.

Classic rock WAFX (The Fox)
Norfolk, Va., is giving businesses
a chance to win up to $5,000 in free

.advertising by becoming a Fox lis-

tening post. Advertisers put a de-
cal on their front door to qualify
for a $2,500 advertising schedule.
If the station spotter hears WAFX
playing, the business automatical-
ly wins another $2,500 schedule.

—— WATCH OUT!

FOR THE HOTTEST GUN IN AMERICA

J.C. MARK®
HIDDEN GUN

b/w ot

I’ll Live and Die in Freedom
From the Album

ON THE MARK

(Available on Cassette or Compact Disk)

Now SEE

J.C. MARK in THE MONEY RATS
TV Programmeré \F?g;?:gtp Your Copy Now

CYBERVOC RECORDS

P.O. BOX 2893 VENTURA, CA 93002 e FAX # (805) 653-0106
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r PLATINUM~Stations with a weekly cume
B'II rd audience of more than 1 million.
I i GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.
FOR WEEK ENDING SILVER——Stations with a weekly cume
OCTOBER 14, 1989 ™ audience between 250,000 and 500,000. |
'S LARGEST AND MOS FLU AL TO ADIO STATIONS
CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADI TATION
PLATINU 24 25 Vesta, Congratulations ) 5 14 Roxette, Listen Yo Your Heart A — Billy Joel, We Didn't Start The Fire 15 18 Tina Turner, The Best ~ e
g g imieh e, | f 0 e b T R L - e
ul, B 3 = L. X
27 30 Linda Ronstadt (Featuring Aaror{ Nev 8 10 Tina Turner, The Best 18 21 Belinda Carlisle, Leave A Light On
28 2 gicbhlavg Maryx, Right Htge Waiting lg }2 }iaré For [ears,SSowmg The Seeds Of %g %tz) {hﬁv'B';SZ's, LDove'SRa:kM - ?E
A9 — il, Don't Make Me Over e Cure, Love Son| urythmics, Don't Ask Me Why
A3 R!chard Marx, Angelia 11 8 Fine Young Cannibals, Don't Look Back 21 23 Thompson Twins, Su%ar Dadd: /<K//——
7 A3l — Thﬁmpson T\Ei(ns, S\(gg D‘add‘ g {g gltgg I%hn. He::‘lin bx_;\dsh m ;g ;g Eot:jlmsnter, ‘TP:‘e‘ \(Nray‘ O_VouAr earrl‘
%4 A32 —  Milli Vanilli, Blame it On The Rain ol rown, Rock Wit'cha inda Ronsta eaturing Aaron Ney -
e A3 — Bardeun | Love The Bass 1419 Bad Engich, When I See You S : 26 X fichard Man, el Houlstons Janet Jackeon MlssP\}.E)J-Ml:g:m Cook
0 i A34  — Lil' Louis, French Kiss arrant, Heaven iving Colour, Glamour Boys son,
New York O.M. Steve Kingston | 35 ™ T Jets The Same Love 16 17 Michael Morales, What | Like About Yo €X EX  Gloria Estefan, Get On Your Feet 24 Roxette, Listen To Your Heart
1 1 Milli Vanilli, Girl I'm Gonna Miss Yo 1720 Poco, Call It Love P.D- Rick St A — Billy Joel, We Didn't Start The Fire 3 3 Expose, When | Looked At Him
2 2 Madonna, Cherish 18 21 Martika, | Feel The Earth Move Atlanta .D.2 Rick Stacy 4 1 Madonna, Cherish
3 3 Warrant, Heaven 19 23 Sharon Bryant, Let Go 1 3 Janet Jackson, Miss You Much $ 9 Tears For Fears, Sowing The Seeds Of
4 7 Janet Jackson, Miss You Much 20 24 Thompson Twins, Sugar Daddy 2 5 Warrant, Heaven 6 7 Babyface, It's No Crime
S 5 Cher, I | Could Turn Back Time 21 25 The B-52's, Love Shack 3 1 Madonna, Cherish 7 10 Aerosmit bLove In An Elevator
[ 4 Gloria Estefan, Don't Wanna Lose You 1 22 28 Dino, Sunshine 4 4 New Kids On The Block, Didn't | (Blow 8 2 Cher, If | Could Turn Back Time
7 9 Babyface, It's No Crime 23 35 Paula Abdul, (It's Just) The Way That S 6 The Cure, Love Song 9 14 Bobby Brown, Rock Wit'cha
8 14 Soul Il Sout (Featuring Caron Wheeler), r 24 30 Soulsister, The Way To Your Heart 6 7 Cher, If I Could Turn Back Time 10 5 Warrant, Heaven
9 6 Surface, Shower Me With Your Love 25 26 Simply Red, You Got It 7 9 Mitli Vanilli, Blame It On The Rain 1 8  Information SocnatyI Lay Al Your Lov
1010 Seduction, (You're My One And Only) T | o0 P.D Brian Kell 26 27 Living Colour, Glamour Bx{s 8 2 Gloria Estefan, Don't Wanna Lose You 1217 Bad English, When | See You Smile
11 15 Motley Crue, Dr. Feelgood 1Cago .U Brian y 27 29 Kevin Paige, Don't Shut Me Out 9 11 Bad ["6"5"' When | See You Smile Minneaolis P.D- Gregg Swedber 13 11 Milli Vanilli, Girl I'm Gonna Miss Yo
12 8 Paula Abdul, Cold Hearled 11 Milli Vanilli, Gir! I'm Gonna Miss Yo 28 31 Alice Cooper, Poison 10 12 Voun; .C., Bust A Move p D> regg g 14 12 The Cure, Love Song
13 16 Rolling Stones, Mixed Emotions 2 2 Warrant, Heaven 29 32 Eurythmics, Don't Ask Me why 11 13 Babyface, It's No Crime 1 2 Madonna, Cherish 15 15  Hubert Kah, So Many People
14 17 Sybil, Don't Make Me Over 37 Cher, If | Could Turn Back Time 30 34 Richard Marx, Angetia 12 15 Tears For Fears, Sowing The Seeds Of 2 3 Roxette, Listen To Your Heart 16 16 Rolling Stones, Mixed Emotions
15 19 The 2 Live Crew, Me So Horny 4 5 Janet Jackson, Miss You Much 31 33 Enuff Z'Nuff, New Thin| 13 14 Skid Row, 18 And Lite » 3 4 Bobb _ﬁro\gn, Rock Wit'cha 17 18 Poco, Call It Love
16 21 New Kids On The Block, Cover Girl 5 8 Motiey Crue, Dr. Feelgood A32 — New Kids On The Block, Cover Girl 14 18 New Kids On The Block, Cover Girl 4 7 Starship, It's Not Enough 18 20 Motley Crue, Dr. Feelgood
1722 Tears For Fears, Sowm{ The Seeds Of 6 10 The Cure, Love Song 33 EX Don Henley. The Last Worthless Evenin 15 16 Surface, Shower Me With Your Love S 6 Babyface, It's No Crime 19 22 The B-52's, Love Shack
18 20 Aerosmith, Love In An Elevator 73 The Jeff Healey Band, Angel Eyes A3 — Expose, When I Looked At Him 16 19  Aerosmith, Love In An Elevator 6 8 Janet Jackson, Miss You Much 20 21 Dino, Sunshine -
19 23 Bobby Brown, Rock Wit'cha 8 12 The B-52's, Love Shack 35 EX  Billy Ocean, Licence To Chitt 17 21 Bobby Brown, Rock Wit'cha 7 10 Expose, When | Looked At Him 21 24 New Kids On The Block, Didn't | (Biow
20 24 Debbie Gibson, We Could Be Together 9 4 Richard Marx, Right Here Waiting A — Billy Joel, We Didn't Start The Fire 18 8 Fine Young Cannibals, Don't Look Back 8 1 Skid Row, 18 And Life 22 23 Living Colour, Glamour Boys
21 12 Richard Marx, Right Here Waiting 10 17 New Kids On The Block, Cover Girl A — Extreme, Mutha 19 24 The B-52's, Love Shack 9 13 New Kids On The Block, Cover Girl 23 26 New Kids On The Block, Cover Girl
22 25 Expose, When | Looked At Him 11 6 Rolling Stones, Mixed Emotions A — Kix Don't Close Your Eyes 20 10 Rolling Stones, Mixed Emotions 10 5 The Jeff Healey Band, Angel Eyes 24 28 Paula Abdul, (It's Just) The Way That
23 26 The Cure, Love Song 12 15 Jive Bunny And The Mixmasters, Swing A — Regina Belle, Baby Come To Me 21 22 Elton John, Healing Hands 11 14 Aerosmith, Love In An Elevator 25 27 Martika, | Feel The Earth Move
24 27 Young M.C., Bust A Move 13 14 Aerosmith, Love In An Elevator EX EX  The Jets, The Same Love 22 23 Paula Abdul, (It's Just) The Way That 12 16 Tina Turner, The Best 26 29 Thompson Twins, Suﬁar Daddy
25 28 Pauia Abdul, (IU's Just) The Way That 14 13 Paula Abdul, Coid Hearted EX EX The Alarm, Sold Me Down The River 23 25 Dino, Sunshine 13 18 Tears For Fears, Sowing The Seeds Of 2730 Soulstster, The Way To Your Heart
26 29 Bon Jovi, Living In Sin 15 22 New Kids On The Block, Didn't 1 (Blow EX EX Dan Reed Network, Make It Easy 24 2% Thomfson Twins, Sugar Daddy 14 26 Bad English, When [ See You Smile 28 31 Eurythmics, Don't Ask Me Why
A2 — New Kids On The Block, Didn't | (Blow 16 9 Rob Base & D.J. E-Z Rock, Joy And Pai EX EX  Gorky Park, Bang 25 27 Roxette, Listen To Your Heart 15 9 Warranf, Heaven 29 34 Richard Marx, A"%ﬂla
A28 —  The Cover Girls, My Heart Skips A Bea 17 19 Martika, | Feel The Earth Move 26 28 Expose, When | Looked At Him 16 20 Thompson Twins, Sugar Daddy 30 32 Gloria Estplar? Get On Your Feet
A29 —  Billy Joel, We Didn't Slart The Fire 18 11 Skid Row, 18 And Life 27 29 Michael Morales, what | Like About Yo 17 11 Milli Vanilli, Girl I'm Gonna Miss Yo 31 35 Great White, The Angei Song
A30  —  Milli Vanilli, Blame It On The Rain 19 20 Poco, Call It Love 28 30 Belinda Carlisle, Leave A Light On 18 12 Neneh Cherry, Kisses On The Wind 32 EX  Linda Ronstadt (Fealuring Aaron Nev
| 20 16 Gloria Estetan, Don't Wanna Lose You 29 17 Milli Vanill, Girl I'm Gonna Miss Yo 19 23 Michael Morales, what I Like About Yo A3z —  Mill Vam"rwBlame," On The Rain
21 24 Paula Abdul, (1t's Just) The Way That 30 EX  Kevin Paige, Don't Shut Me Out 20 27 Young MC, Bust A Move A34  —  Billy Joel, We Didn't Start The Fire
& ) itis o oo b - bt i 2 iheniafeon | 3 B ype i mign
23 ichard Marx, Angelia — on Jovi, Living In Sin e B-52's, Love Shac! .= A
2421 New Kids On ThegBIock, Hangin' Tough FM EX EX Motley Crue, Dr. Feelgood 23 25 Elton John, Healing Hands A — Soulll $°“.l (Featuring Caron Wheeler),
25 EX  Bad English, When | See You Smile EX EX  Soul Il Soul (Featuring Caron Wheeler), 24 24 Rolling Stones, Mixed Emotions A Bon Jovi, Living In Sin
A Belinda Carlisie, Leave A Light On ) EX EX Technotronic Featuring Felty, Pump Up 25 28 The Cure, Love Song EX EX  Kix, Don't Close Your Eyes
A Young M.C., Bust A Move 13 Janet Jackson, Miss You Much EX EX Tina Turner, The Best 26 31 Belinda Carliste, Leave A Light On EX EX  Belinda Carlisie, Leave A Light On
N 22 Milli Vanilli, Girl I'm Gonna Miss Yo EX EX Seduction, (You're My One And Only) T 27 30 Poco, Call It Love
New York P.D- Gary Brya 3 7 Rolling Stones, Mixed Emotions EX  EX  Gloria Estefan, Get On Your Feet 28 15  Prince, Partyman
ew Yor| Ve o (;, . Gary v ryan g g gag;'nna, IC'P.\SEV&SQC EX EX  Donny Osmond, Hoid On §3 E; sichlargblgalu, lltlng)ellat) T
1 2 Milli Vanilli, Girl I'm Gonna Miss Yo abytace rime aula ul, (It's Jus! e Wa at
2 3 Madonna, Cherish P 6 10 Aerosmith, Love In An Elevator 31 EX Gloria Estefan, Get On Your Fee¥
3 9 Janet Jackson, Miss You Much ] )7 7 11 Tears For Fears, Sowing The Seeds Of A — Dino, Sunshine .
4 4 Cher, If 1 Couid Turn Back Time i < 8 12 Bobby Brown, Rock Wit'cha A — Bon Jovi, Living In Sin
5 1 Warrant, Heaven 9 1 Warrant, Heaven A — Living Colour, Glamour Boys
6 6 The Jeff Healey Band, Angel Eyes 10 4 Neneh Cherry, Kisses On The wind A — Billy Joel, We Didn’t Start The Fire
7 15 New Kids On Ihe Block, Cover Girl . . 11 14 Roxette, Listen To Your Heart A — Michael Damien, Was It Nothing At All
8 10 Seduction, (You're My One And Oniy) T Los Angeles P.D.: Steve Rivers 12 16 New Kids On The Block, Didn't | (Blow A Enuff Z'Nuff, New Thin San Francisco P.D Bill Richards
9 S Gloria Estefan, Don't Wanna Lose You 1 1 Young M.C., Bust A Move 13 22 New Kids On The Block, Cover Girl EX EX Martika, | Feel The [ay%h Move ol s
10 7 Surface, Shower Me With Your Love 2 3 Janet Jackson, Miss You Much 14 20  Alice Cooper, Poison . d 8 EX EX The Jets, The Same Love 1 1 New Kids On The Block, Didn't 1 (Biow
11 8 Skid Row, 18 And Life 32 Cher If | Could Turn Back Time 15 21 Bad Engiish, When | See You Smile Tampa P.D.: Randy Kabrich 2 2 Young M.C., Bust A Move )
12 18 Sybil, Don't Make Me Over 4 7 The Cure, Love Song 16 17 Martika, | Feel The Earth Move 1 2 Warrant, Heaven 3 4 New Kids On The Block, Cover Girl
13 22 Bobby Brown, Rock Wit'cha § 6 Warrant, Heaven 1719 The Cure, Love Song 2 1 Cher, if | Could Turn Back Time 4 5 Madonna, Cherish ;
14 17 Expose, When ! Looked At Him 6 8 Expose, When | Looked At Him 18 5 Bee Gees, One 3, 5 Starship, It's Not Enough S 6 Bobby Brown, Rock Wit'cha
15 11 New Kids On The Block, Hangin' Tough 7 9 New Kids On The Block, Didn't | (Biow 19 24 Paula Abdul, (It's Just) The Way That 4 6 Madonna, Cherish § 8 Janet Jackson, Miss You Much
16 19 Babyface, It's No Crime 8 4 Madonna, Cherish ! 20 9 Moving Pictures, What About Me 5 3 Milli Vanilli, Girl I'm Gonna Miss Yo 7 3 Milli Vanilli, Girl I'm Gonna Miss Yo
17 20 Motley Crue, Dr. Feelgood 9 11 Babyface, It's No Crime 21 27 The B-52's, Love Shack 6 10 Jjanet Jackson, Miss You Much \m 8 10 Babyface, It's No Crime
18 21 Rolling Stones, Mixed Emotions 10 12 New Kids On The Block, Cover Girl 22 28 Motley Crue Dr. Feelgood 7 8 Expose, When | Looked At Him 9 11 Cher, If | Could Turn Back Time
19 23 Tears For Fears, Sowing The Seeds Of 11 13 Bobby Brown, Rock Wit'cha 23 13 Fine Young Cannibals, Don't Look Back 8 11 Roxette, Listen To Your Heart 10 18  Milli Vanilli, Blame It On The Rain
20 16 Paula Abdul, Cold Hearled 12 15  Mitli Vanilli, Blame It On The Rain 24 26 Michael Morales, What | Like About Yo 9 4 Gloria Estefan, Don't Wanna Lose You . s (°R 11 16 Jive Bunny And The Mixmasters, Swing
21 32 Soul Il Soul (Featuring Caron Wheeler), 135 Milli Vanilli, Girl I'm Gonna Miss Yo 25 EX Richard Marx, Angelia 10 7 Paula Abdul, Cold Hearted Chicago P.D.: Bill Gamble 12 13 The Cover Girls, My Heart Skips A Bea
22 28 Debbie Gibson, We Could Be Together 14 18 Moving Pictures, What About Me 26 30 Belinda Cariisle, Leave A Light On 11 12 EHon John, Healing Hands 1 1 Cher, If I Could Turn Back Time 13 14 The Cure, Love Song
23 25 Roxette, Listen To Your Heart 15 17 Aerosmith, Love In An Elevator 271 EX ounﬁ M.C, Bust A Move . 12 13 Tears For Fears, Sowing The Seeds Of 2 2 Willi Vanilli, Girl I'm Gonna Miss Yo 14 15 Expose, When | Looked At Him
24 26 The Cure, Love Son 16 20 Roxette, Listen To Your Heart 28 EX  Don Henley, The Last Worthless Evenin 13 16 Motley Crue, Dr. Feelgood 34 Starship, It's Not Enough 15 17 Kon Kan, Puss N' Boots/These Boots (A
25 23 Aerosmith Love In %n Eievalor 17 10 Gloria Estefan, Don’t Wanna Lose You 29 EX Linda Ronstadt (Featuring Aaron Nev 14 15 Rolling Stones, Mixed Emotions 4 7 Roxette, Listen To Your Heart 16 19 The 2 Live Crew, Me So Horny
A26  —  Mill Vanilli Blame It On The Rain 18 21 Paula Abdul, (It's Just) The Way That 30 18 Skid Row, I8 And Life 15 17 Bobb{( Brown, Rock Wit'cha S 3 Bee Gees, One 17 12 Skid Row, 18 And Life
27 30 Stevie B, Girl I Am Searching For You 19 19 Martika, | Feel The Earth Move A — Bon Jovi, Living In Sin 16 18 New Kids On The Block, Cover Girl § B Janet Jackson, Miss You Much 18 9 Warrant, Heaven
28 33 Bon Jovi, Livin% In Sin 20 22 The Cover Girls, My Heart Skips A Bea A~ —  Milli Vanilli, Blame It On The Rain 17 19 Alice Cooper, Poison 7 9 Expose, When | Looked At Him 139 22 Starship, It's Not Enough
29 31 Paula Abdul,rsi ’s Just) The Way That 21 23 Bad English When | See You Smile A — Billy Joel, We Didn't Start The Fire 18 24 Young M.C.. Bust A Move 8 12 Elton John, Healing Hands 20 23 Tears For Fears,r Sowm§ The Seeds Of
30 EX The Cover Girfs, My Heart Skips A Bea 22 24 The 2 Live Crew, Me So Horny EX  EX  Billy Ocean, Licence To Chill 19 21 Aerosmith, Love In An Elevator 9 5 Gloria Estefan, Don't Wanna Lose You 21 24 Martika, | Feel The Earth Move
31 EX  Elton John, Healing Hands 23 14 Paula Abdul, Cold Hearted 20 23 Bad English, When | See You Smile 10 14 The Cure, Love Son 22 7 Seduction, (You're My One And 0"'() T
32 EX Bad English, When | See You Smile 24 26 Bon Jovi, Living In Sin 21 9 Bee Gees, One 11 11 Sinitta, Right Back Shere we Started 23 29 Christopher Williams, Talk To Myself
A - Biﬁ Noise, Name And Number 25 27 Jody Walley, Everything 22 25 Tina Turner, The Best 12 13 Martika, | Feel The Earth Move 2427 Sharon Bryant, Let Go
A —  Billy Joel, We Didn’t Start The Fire 26 29 Richard Marx, Angelia 23 EX  New Kids On The Block, Didn't | (Blow 13 6 Madonna, Cherish 25 28 Roxette, Listen To Your Heart
A —  Dino, Sunshine A2] — The B-52's, Love Shack 24 EX  Linda Ronstadt (Featuring Aaron 14 18 Poco, Call it Love 26 30 The B-52's, Love Shack
EX EX Vesta, Congratulations A28 — Technotronic Featuring Felly, Pump Up 25 EX  Poco, Call It Love 15 17 Bobby Brown, Rock Wit'cha 27 EX Soulsister, The Way To Your Heart
EX EX  Richard Marx, Angelia A — Gloria Estefan, Get On Your Feet 16 19 Tina Turner, The Best 28 EX  Bardeux, I Love The Bass
A — Richard Marx, Angelia 1 22 Richard Marx, Angelia 29 EX Soul Il Soul (Featuring Caron Wheeler),
A — The Cover Girls, My Heart Skips A Bea 18 15 Paula Abdul, Cold Hearted 30 JE X BadEngiish glenoeeiYoulSTite
Washinglon P.D: Lorrin Palagi | & gy PilyJeeh We Didvt Sar The Fie 1310 Rehard Mark g are Wating B Ex o Tohn, eatng aods
/ 1 3 Warrant, Heaven | EX EX Billy bcean, Licence To Chill 21 23 Tears For Fear{, Sowing The Seeds Of EX EX Isgula é\bdur{, (It's Just) The Way That
2 5 Milli Vanilli, Girl {'m Gonna Miss Yo 22 20 Surface, Shower Me With Your Love £X EX Dino, Sunshine
3 1 Cher, if | Couid Turn Back Time 23 26 Belinda Carlisle, Leave A Light On EX  EX  Tina Turer, The Best
g g aor‘\j Henles ,hThphEnd 0f The Innocence 24 27 Bad English, When | See You Smile E; g fg[osgmt{t?, Lovéla“r‘nAnr Félg;:lor
adonna, eris _ * IVH_1 0l (.)IH, ou
) ) 108FM § 1 Raxette, Listen To Your Heart I e e e fay Inat EX EX  Sybil, Don't Make Me Over
Philadelphia 7 10 Michael Marales, What | Like About Yo 2 21 Dow ooy The End Of Fre Tnmorence EX EX Richard Marx, Angelia
1§ Madonna, Cherish ) Boston P.D.: Sunny Joe White 8 12 Janet Jackson, Miss You Much T 28 24 Donny Osmond, Sacred Emotion EX EX Linda Ronstadt (Featuring Aaron Nev
2 6 Milli Vanilli, Girl I'm Gonna Miss Yo 5 9 2 The Jeft Healey Band, Angel Eyes =2 WY 29 30 Gloria Estefan, Get On Your Feet
3 1 Warrant,; Heaven % % ag%:annsa""ér:;'i'skwe s About o Change }‘1) {g g"b’s""’r l}'s. '?‘ E"."“g" 30 25 Martika, Toy Soldiers
i 9 abyface, [t's No Crime . o 7R 8 - 5
g % (S;::;Eiangg'eflaanAB%nL'lt'%{anna Lose You 33 Janet Jackson, Miss You Much 12 6 Beey(';ees‘ One Detroit P.D.: Rick Gillette All Don Henley, The Last Worthless Evenin
§ 13 New Kids On The Block, Cover Gir AR Qi sposeWhentlilooked/AHIm 13 9 Great White, Once Bitten Twice Shy 15 Janet Jackson, Miss You Much
7 7 The Cure, Love Song § 5 Tina Turner, The Best 14 17 Tears For Fears, Sowing The Seeds Of 2 2 Cher, If 1 Couid Turn Back Time
8 8 Janet Jackson, Miss You Much 6 10 Young MC. Bust A Move 15 13 Michael Bolton, Soul Provider 3 1 Young M.C., Bust A Move
9 10 Babyface, It's No Crime 7 13 Babyface, It's No Crime 16 20 Rolling Stones, Mixed Emotions 4 4 Madonna, Cherish
10 12 Roliing Sfones, Mixed Emotions S QThe 852t ovelShack 1721 Eton John, Healing Hands 5 7 The B-52's, Love Shack
1 4 Cher. 1) Could Turn Back Time 1o-a 12 Eiton JobmsHieakagiHands 18 19 Neneh Cherry, Kisses On The Wind & 6 The Cure, Love Song ) — Z " 10 HITS 1 A ROW!
12 14 Motiey Crue, Dr. Feeigood 0 A tars| 'g. it's N,? k"&“ | 19 23 The Cure, Love Song 73 Wi Vanilli, Girl I'm Gonna Miss Yo ¢.-,,_,1" X -
13 16 Tears For Fears, Sowing The Seeds Of R Ry wa Recicha 20 22 Motiey Crue, Dr. Feelgood 8 9 New Kids On The Block, Cover Girl Providence P.D.: Paul Cannon
117 Aerosmith, Love in An Flevator R e e e 21 24 Soulsister, The Way To Your Heart g 10 Aerosmith, Love In An Flevator - Rand 1 1 Madonna, Cherish
15 15 Living Colour, Glamour Boys 3 A e T q 22 25 Gloria Estefan, Get On Your Feet 10 15 New Kids On The Block, Didn't | (Blow | Houston P.D.: Randy Brown 2 Willi Vanii, Gul 'm Gonna Miss Yo
16 20 New Kids On The Block, Didn't | sBlvw MR cacsltaears, SouineN e SeetlC 23 26 New Kids On The Block, Cover Girl 11 13 The 2 Live Crew, Me So Horny 11 Tears For Fears, Sowing The Seeds Of 39 Janet Jackson, Miss You Much
1721 Paula Abdul, (It's Just) The Way That oremith. Love I AN Eleat 2827 Aerosmith, Love In An Flevalor 1213 Babytace, It's No Crime 22 Warrant, Heaven 4 7 Roxetfe, Listen To Your Heart
18 23 Expose, When | Looked At Him }g %9 ‘S‘i'“'"'éh. L°v9L'" ‘é" levator 25 28 Bobby Brown, Rock Wit'cha 13 14 Motley Crue, Dr ree|%°°d 3 7 Bobby Brown, Rock Wit'cha S 11 Young M. Bust A Move
19 19 Fine Young Cannibals, Don't Look Back AR o yantil el 2 29 Poco, Call It Love 14 16 Paula Abdul, (It's Jusf) The Way That 4 3 The Cure, Love Song 82 Warrint Heaven
20 23 Young ML, Bust A Move I et slion T 27 30 Martika, | Feel The Earth Move 15 8 Warrant, Heaven S 3 Janet Jackson, Miss You Much 7 5 Skid Row, 18 And Life
597 Bon foui Living In Sin I s e eG°|( I A28 — Tina Turner, The Best 16 17 Kon Kan Puss N' Boots/These Boots (A 6 15 Roxette, Listen To Your Heart 8 18 New Kids On The Block Cover Girt
22 22 Eiton John, Healing Hands New ,’}'S‘ (Featuring Caron Wheel A29 — New Kids On The Biock, Didn't | (Blow 17 24 Kid 'N Play, 2 Hype 7 14 Living Colour, Glamour Boys 9 3 Soul Il Soul, Keep On Movin'
23 24 Martika, | Feel The Earth Move 2125 JautiilSoul (eatutinglCarcnpneciern, A3 —  The B-52's, Love Shack 18 23 Roxette, Listen To Your Heart 8 S Information Society, Lay All Your Lov 10 14 Rolling Stanes, Mued Emotions
225 Roxette, Listen To Your Heart A & i aihiy a0 A3l — Thompson Twins, Sugar Daddy 19 EX Richard Marx, Angelia 9 16 Bad Enghsh When | See You Smile 11 17 Babyface, It's No Crime
25 2 The B-52's, Love Shack % 38 [D"m'hn;lcs Bont Ask Me Wh 20 25 Tears For Fears, Sowing The Seeds Of 10 4 Madonna, Cherish 12 13 Fine Young Cannibals, Don't Look Back
26 28 Sharon Bryant, Let Go %5 EX Regns Belle, Baby Come To Me 21 21 Martika, | Feel The Earth Move 11 21 Depeche Mode, Personal Jesus 13 20 Aerosmith, Love In An Elevator
A21  —  Billy Joel. We Didn't Start The Fire % 31 Chﬁs‘oph" Wilians Taik To Myself 22 Ex  Kix, Don't Ciose Your Eyes 12 18 New Kids On The Block, Cover Girl 14 29 Expose, When | Looked At Him
A28 e soullIlSaull(Eeaturing Caro Wheere) 271 EX  Thompson Twins, Sugar Dadd 23 EX  Soul Il Soul (Featuring Caron Wheeler), 13 13 Martika, | Feel The Earth Move 15 15 Michael Moraies, wWhat | Like About Yo
A29  —  Sybil, Don't Make Me Over % 32 Lwi P our, Chomosatpoac Y 24 EX  Thompson Twins, Sugar Daddy 14 6 Skid Row, 18 And Life 16 26 Paula Abdul, (It's Just) The Way That
30 30 Linda Ronstadt (Featuring Aaron Nev 20 35 Bad Boglien Whon 18 & Smite 25 EX  Elton John, Healing Hands 15 13 Expose, When | Looked At Him 17 22 Bobby Brown, Rock Wit'cha
EX EX  Natalie Cole, As A Matter Of Fact R B Ome gfﬂ;‘shl anen 1 ee Tou S EX  EX  Patti LaBelie, If You Asked Me To (Fr 16 10 Seduction, (You're My One And Only) T 18 23 Tears For Fears, Sowing The Seeds Of
—_— 31 X Trac} Chapman. Crossroads E; & \SI:;tr:,anng;:‘mlLa;‘loa; Al7  —  Paula %bdul, (It's Just) The Way That 19 19 Pnince, Partyman
32 EX SoulSister, The Way To Your Heart EX EX Living Ci I'Y Gl B 18 8 Gloria Estefan, Don't Wanna Lose You 20 24 Martika, | Fleel The Earth Move
33 EX Richard Efiot, In The Name Of Love 1 1 Warrant, Heaven = . X EX Ivmg olour, Glamour Boys 19 EX  The Cover Girls, My Heart Skips A Bea 21 21 Seduction, (You're My One And Only) T
s MI harel Moraies, What I Like About Yo 2 3 Mili Vanilli, Girt 'm Gonna Miss Yo EX EX  The Cover Girls, My Heart Skips A Bea 20 23 Babyface, It's No Crime 22 16 Bee Gees, One
- = 35 EX Poco Cail |l Love ! v 35 Madonna, Cherish EX EX Rolling Stones, Mixed Emotions 21 22 Starship, It's Not Enough 23 25 Tina Turner, The Best
. A P:fnla' A%dul ('s Just) The Way That 4 2 Cher, I 1 Could Turn Back Time EX EX  Love And Rockets, No Big Deal 22 EX  Aerosmith, Love In An Elevator 24 27 Poco, Call It Love
= A Technotronic Featuring Fell ,,Jmn Up $ 6 Skid Row, I8 And Life A —  Alice Cooper, Poison 23 24 Roliing Stones, Mixed Emotions 25 31 Bad Enghish, When | See You Smile
Y A Deborah Harry, | Wanl Thal Man 6 4 Gloria Estefan, Don't Wanna Lose You A — Dino, Sunshine . 24 EX  Thompson Twins, Sugar Daddy 26 28 Eiton John, Healing Hands
A — Eitreme Wty 50 R o g et W AT Y aenglame Dn The ko | % EX Gloia Eetefap, Gl 0 You Tee 4 & Losiin
3 . A g a . ichard Marx, Right Here Waiting — illi Vanili, n —  Milli Vanilli, Blame tt On The Ran 28 32 The Cure, Love Son
Chnclagol i ||'P'([;)" Bu;dvacott 2 - E.'L‘éa’%i';.ﬁ’fa?'("r"e al‘st‘anrgl I‘gsof‘";ev “9) }g ?:wcmds (L)n Thse Block, Covér Girl ; ﬁ - gpﬁl |J| Soul (Fsadluvr\mtc?r?g wrr_-eeler). gg gg gloria Es't‘elan, Eet én Your Feet
illi Vanilli, Girl I'm Gonna Miss Yo a e Cure, Love Son — ilty Joel, We Didn art The Fire ichard Marx, Angelia
7 Madonna, Cherish [Q B gf“ ri’;"?"alhgeﬁaé;v;g"hlr?:‘ Evenin 11 17 Roxette, Listen To &ouv Heart 6N£.W EX EX [myeme. Mutha 31 33 Sharon Bryant, Legl Go
311 Janet Jackson, Miss You Much X EX Rig;:ard Marx, Angelia ur 12 1 Ex%ose, When | Looked At Him TH EX EX Alice Cooper, Poison A32  —  Milli Vanilli, Blame It On The Rain
4 5 Babyface, It's No Crime EX EX  The Alarm, Sold Me Down The River 13 15 Babyface, It's No Crime EX EX Linda Ronstadt (Featuring Aaron Nev A33 Thompson Twins, Sugar Daddy
5 & Neneh Cherry, Kisses On The Wind B EX Sumn J’;e'?vwgm A k':'liuck 14 16 Tears For Fears, Sowm§ The Seeds Of EX EX  Bon Jovi Living In Sin M EX Alice Cooper, Poison
6 2 Gloria Estefan, Don't Wanna Lose You X EX D a4 Network Wake It [‘; 15 11  Paula Abdul, Cold Hearted EX EX Richard Marx, Angelia 35 EX The B-52's, Love Shack
; g ;ur'ace,PShtowe( Me With Your Love B D::nyessmon:o{io'ld o Sy }9 2‘; ao';l HeEley, T[;\e Endl 0f ;he Innocence E; E; gelindsvgatrlisrl;, LXaWIASL‘gm On %)( %x Ssolfmos'er' nte Way TTo Yt?lu’l Heart
rince, Partyman isle. otley Crue, Dr. Feelgoo i . i reat White, The Angel Song X EX  Billy Ocean, Licence To Chil
9 12 Martk, | ohe Earth Move EX EX Belinda Carlisle, Leave A Light On 18 20 Rolling Stones, Mixed Emotions Detroit . P.D.: Gary Berkowitz EX EX Din Sunshine 8 = N"{ K o The Block, Didat 1 (Blow
10 13 Expose, When | Looked At Him 19 21 Elton John, Healing Hands ) 1 §  Moving Pictures, What About Me EX EX Motley Crue, Dr. Feetgood A — Technotronic Featurin, Fe"{v Pump Up
11 16 The Cover Girls, My Heart Skips A Bea 20 24 Bad English, When | See You Smile 2 4  Tom Petty, Runnin’ Down A Dream EX EX The B-52's, Love Shack A — Billy Joel, We Didn't &a" he Fire
12 14 Seduction, (You're'My One And Only} T BOSTON'S, 21 25 New Ki%s On The Block, Didn't | (Blow 3 1 Cher, If | Could Turn Back Time EX EX Poco, Call it Love
13 18 Twna Turner, The Bes{ - T S 22 29 Starship, it's Not Enough 4 6 Warrant, Heaven
14 20 Bobby Brown, Rock Wit'cha wzo -9 23 26 Bobby gvown, Rock Wif'cha § 7 Roxette, Listen To Your Heart
15 15 Bee Gees, One A o 24 28 Aerosmith, Love In An Elevator [ 8  Fine Young Cannibais, Don't Look Back
16 19 Stevie B, Girl | Am Searching For You 25 27 Martika, | Feel The Earth.Move 7 9 CElton John, Healing Hands
17 17 Donna Summer, Love's Abouf to Change W 26 30 Richard Marx, Angelia 8 11 The Cure, Love Song
18 21 Dino, Sunshine B 27 EX  Pauia Abdul, (It's Justﬂ The Way That 9 2 Starship. It's Not Enough
19 EX  New Kids Dn The Block, Didn't | (Blow oston 28 EX The B.52's, Love Shac 10 10 Richard Marx, Right Here Waiting
20 3 New Kids On The Block, Hangin' Tough 23 EX  Alice Cooper, Poison 11 14 Michael Morales, What | Like About Yo
21 8 Soul il Soul, Keep On Movin' I Madonna ICherhIgR 30 EX Belinda Carlisle, Leave A Light On 12 16 Tears For Fears, Sowing The Seeds Of
22 24 Sharon Bryant, Let Go 1 & sl d"[[‘"t?"“ 13 3 Gloria Estefan, Don't Wanna Lose You
23 26 Gloria Estefan, Get On Your Feet I );’";"'EJ acf:;;- Fiiog VOI:“&L‘;';'S 14 15 Poco, Call it Love
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25 27 Tears For Fears, Sowing The Seeds Of
26 29 The B-52's, Love Shack
27 EX  Gloria Estefan, Get On Your Feet
- 28 EX Linda Ronstadt (Featuring Aaron Nev
a,} 29 EX  Dino, Sunshine
] EX EX Belinda Carlisle, Leave A Light On
Minneapolis P.D.: Brian Philips S E’; gﬁ%’a’a:v[nfe:‘"ces?o o
Hartford P.D.: Dave Shakes 11 Mili Vanilli, Girl 'm Gonna Miss Yo EX EX Eurythmics, Don't Ask Me Why
11 Janet Jackson, Miss You Much 23 Janet Jackson, Miss You Much EX EX Martika, | feel The Earth Move
2 3 Warrant, Heaven 34 Roxette Listen To Your Heart EX EX Rolling Stones, Mixed Emotions
3 4 New Kids On The Block, Cover Girl g ; Lh; JE' }:{ealey Band, Angel Eyes A — Billy Joel, We Didn't Start The Fire
4 5 Young M.C., Bust A Move rrant, Heaven : A — Kevin Paige, Don't Shut Me Out
5 & Seduction (You' 6 9 Bobby Brown, Rock Wit'cha A — Elton John, Healing Hands
i (Youire )My DnelAnd Galy T 7 8 Expose, When | Looked At Him et
6 7 New Kids On The Block, Didn't I (Blow 85 Char 1 Coud TumiBack Trme
7 18 ?Ibnl, Don't Make Me Over 9 12 Aerosmith, Love In An Elevator
g lg k illi VF“I”F Gir! 15m Gom1TahM|SsS Jc of 10 6 Madonna, Cherish
ears For Fears, Sowing The Seeds ide
10 18  Soul I} Soul (Featuring Caron Wheeler), }; }2 #ﬁ:’cﬁ'g; (ngvlhsecﬁlock, Cover Girl @@
1T 2 Babptac Gl isINo Coime) 15 21 New Kids On The Block, Did't | (Blow
12 SRRy BrewnIRackIWILICN) 14 13 Starship, It's Not Enough
13 8 Cher, f | Could Turn Back Time 15 15 Rolling Stones, Mixed Emotions Di PD:G
1410 Neneh Cherry, Kisses On The Wind 17 Motiey Crue, Or Feelgood San Diego .D.: Garry Wall
}2 i; 3“3"’" glryan!, bel %OE g 17 25 Babyface, it's No Crime 1 2 New Kids On The Block, Didn't | (Blow
kG Sod'"l thnes, Mew.{g"ym"sL 18 26 Bad English, When | See You Smile 23 Young M.C, Bust A Move
11 P ranyman e Hiih Your Love 19 24 Paula Abdul, (It's Just) The Way That 35 Janet Jackson, Miss You Much
B o2 T.""‘?v ar Y?;”B 0 20 19 Neneh Cherry, Kisses On The Mnd 4 1 Milli Vanilli, Girl I'm Gonna Miss Yo
FEY T',‘“‘c“'"’—g ! eM"‘H 1 Skaps A B 21 22 Soulsister, The Way To Your Heart 5 6 Babyface, It's No Crime
2? 5L e g"uh uk TL lfk g’;t i nsieca 22 30 Moving Pictures, What About Me 6 4 Gloria Estefan, Don't Wanna Lose You
5 % [I’;posj, AR H" 3 m 23 23 Elton John, Healing Hands 7 9 Expose, When | Looked At Him
5 % b on S° “-h ealing Hands 24 EX  Richard Marx, Angelia 8 8 The Cure, Love Song
5 9 M'"f'nh”f‘lsf'ﬁ T EmE 25 27 Tina Turner, The Best 9 11 Bobby Brown, Rack Wit'cha
% 50 R“ ot f" T "v 2 H 0{9 26 EX  Belinda Carlisle. Leave A Light On 10 10 Vesta, Congratulations
% 3 Po’“l’ ie\'bd‘sl "(’]I. UJ ‘7‘[’\’ Thea’w That 27 28 Thompson Twins, Sugar Dagdy 11 14  The 2 Live Crew, Me So Horny
N M‘"h‘ b Mu' i Sw‘#a{ : L‘i A‘ tav 28 23 The B-52's, Love Shack 127 Paula Abdul, Cold Hearted
% 3 GI"."E (e‘;;’ "E- £ 00 Your g 10" © 29 EX Gloria Estefan, Get On Your Feet 13 15 The B-52's, Love Shack
B % du g Ckens O Movi — 30 18 Skid Row, 18 And Life 14 17 Cher, If | Could Turn Back Time
30 32 Living Corou rou Bows A —  Milli Vanilli, Blame It On The Rain 15 19 New Kids On The Block, Cover Girl
3137 Chrislopher Willame, Tak To Mysel A~ — Bon Jovi Liing In Sin 1G]y 1 g DinaSiimsHine
n OB & netopner 1l "'“§v ehing FYS: A — Young M. Bust A Move 17 21 Patti LaBelle, If You Asked Me To (Fr
B3 puovie . i A}Tm"o“ ing For You A — Billy Joel, We Didn’t Start The Fire 18 20 Sharon Bryant, Let Go
AN Bad Eaghah When | Ses You Smile EX EX Poco, Call It Love 19 24 Mifli Vanilli, Biame It On The Rain
B B s ot (Ergmfi: Aocei EX EX Don Henley, The Last Worthless Evenin 20 12 New Kids On The Block, Hangin' Tough
33 0 Belinda Carlisle, Leave A Lignt On— EXEX  The Jets, The Same Love 2123 g vbiliDonitimakelMelOver
3B Milvani Bla’m:al‘{eOn Thg Rai 22 29 Soul I Soul (Featuring Caron Wheeler),
3 K er: ""‘ I, A e Rain 23 26 Christopher Williams, Talk To Myself
A3g Bl'fl 331 a”‘Lv ngel '3T Chit 24 25 Martika, | Feel The Earth Move
— by C""Jr jcenceyolthy 25 27 The Cover Girls, My Heart Skips A Bea
A40 — Thompson Twins, Sugar Daddy 26 28 Shana, | Want You
5 27 30 The Jets, The Same Love
o A28 — New Kids On The Block, This One's For
A28 —  Jody Watley, Everything
7 32 £EX Linda gonsta%t ( 'east’:n;n A?)mt" Nev
4 = . . —  Kevin Paige, Don’t Shut Me Ou
(\\\:-/W.ﬂlﬂw St. Louis P.D. Lyndon Abell EX EX Soulsister, The Way To Your Heart
1 MIT MUSIC STATION 1 3 Tears For Fears, Sowing The Seeds Of EX EX R-ef'"a Belle, Baby Come To Me
. 2 8 Janet Jackson, Miss You Much £X EX  Billy Ocean, Licence To Chill
Miami P.D.: Frank Amadeo 3 7 Skid Row, | Remember You
1 4 Janet Jackson, Miss You Much qd 1 SO e
g g :v:rr:nwt,hbiiéavsegcm Rendezvous § 16 Madonna Cherish
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Robert “Lad” Goins

WJJS Lynchburg, Va.

I.OOKING FOR SOME FUN in Lynch-
burg, Va., metro population 76,0007 “Roy
C. will be in town this weekend at the 707
Club and that’s the talk of the town right
now,” says Robert “Lad” Goins, PD, p.m.
driver, and ad salesman for urban WJJS
(J13).

You may not know Roy C. He hasn’t had
a chart record for 15 years. His biggest hit
(and general-consensus classic), “Shotgun
Wedding,” was No. 14 back in the fall of
1965. But Roy still does pretty well on the
club circuit, especially in places like Lynch-
burg.

If you’re not in urban radio, you may not
have heard of Lad Goins or WJJS either,
but they've also been hanging in. Goins
grew up in Lynchburg and started at WJJS
in 1968 as a part-timer. Five years later, he
went full-time and became PD. He has nev-
er worked at another radio station, al-
though he may in the near future, and has
no intention of leaving for a bigger market.

In his time at WJJS, Goins has seen his
market-leading station bucked down from
a class-A FM to a daytimer. (It now has
1,000 watts daytime, 24 watts night, but
stays on 24 hours.) He has also lived
through Arbitron’s combining of the
Lynchburg metro with
Roanoke, 50 miles away,

WTOY was a daytimer, So we were the
only Lynchburg station that showed up un-
der the line in the Roanoke Arbitron.”

Despite that, Goins seems relatively non-
chalant about the change. “Nobody got
fired. No salaries were changed so nobody
was hurt that way. We already had two
white jocks on WJJS so they stayed on the
FM and did top 40 and we only needed
three people for the AM at the time so no-
body left.”

And Goins, who also does sales for WJJS
in an arrangement grandfathered from the
early '70s, when it was still common for
black PDs and jocks to sell time, admitted
pretty freely at the time that his format
was a hard sell. Despite the fact that the
market is 26% black, the sales prejudice
hasn’t changed, he says.

“Advertisers still buy by color instead of
numbers. In this size market you don’t get
that many national buys. But the ones we
do get—McDonald’s and Wendy’s, for ex-
ample—were cool. Everybody has to eat.
The local is where we had problems, espe-
cially car dealers. But the ones that were
getting good response on the FM stayed
with us when we moved. If you move ‘Gen-
eral Hospital,” people will still find the new
channel and watch it.”

Despite Roy C.’s popu-

even though few sta-
tions cover both cities—
his not included.

Despite all that, after
several years in the 2-3
share range, J13 almost
doubled in this spring’s

‘Advertisers here
still buy by color,
not by numbers’

larity (and the requests
Lad gets for other
bluesy artists), J13’s mu-
sic is relatively main-
stream. The station’s
most unlikely hit, and
top request, is Marcia

Roanoke/Lynchburg

book, going 3.6-6.9 12-plus, good for fourth
overall. Sunday afternoon, when it does an
oldies show, it ties market-leading top 40
WXLK (K92) for second (behind country
WYYD) with more than a 13 share. WJJS
has also consistently beaten the station
that displaced it; top 40 WXYU went 1.1-.9
before going country this summer.

Goins says this spring’s boost less re-
flects changes in the station or “an influx
of listenership’” than diary placement.
When diaries end up in Lynchburg, WJJS
is up. When they go to Roanoke, another
urban AM, WTOY, does better. Neither
station is heard in the other’s market. This
spring, with J13 doing atypically well,
WTOY was off 3.9-1.8; (it was at a 4.6 a
year ago).

WJJS was one of a handful of relatively
well-rated urban FMs exiled to AM during
the mid-’80s because of the urban format’s
ongoing sales problems, among them
WVKO Columbus, Ohio, and WDAO Day-
ton, Ohio. (The process continues. KZEY
Tyler, Texas, made the move to FM a few
years ago, then went back to AM last
month as its FM returned to country.)

Because the frequency and Arbitron
changes both took place in spring '86,
Goins “never had a chance to see how the
FM would have done in the combined Arbi-
tron. Even though the FM hardly gets into
Roanoke, we had listeners there because

Griffiths’ “Electric Boo-
gie,” which, even before its recent re-re-
cording, was a cult record throughout the
mid-Atlantic states.

This is a recent hour of p.m. drive on
WJJS: Soul II Soul, “Back To Life”; Cheryl
Lynn, “Every Time I Try To Say Goodbye”’;
Teddy Pendergrass, “Love 4/2”; After 7,
“Can’t Stop”’; Michael Cooper, “Just What
I Like”’; “Electric Boogie”; Chuckii Booker,
‘“(Don’t U Know) I Love U”’; Surface,
“Shower Me With Your Love”; Regina
Belle, “Baby Come To Me”; Rhonda Clark,
“State Of Attraction”; Levert, “Smilin’ ”;
Pieces Of A Dream, “ ‘Bout Dat Time.”

Besides being PD and selling time three
days a week, Goins, like many smaller-mar-
ket jocks, has a mobile disco unit. He also
owns several rental properties. And he’s
one of two finalists, down from a field of
six, for a Docket 80-90 FM in which he
would have a one-third ownership. At the
time of this interview, Goins was waiting
for his lawyer to call with a final hearing
date. If that comes through, Lynchburg
would have an urban FM again and, de-
spite the sales prejudice, Goins thinks that
by having only one staff to support instead
of an AM/FM combo, the format could
make money.

“I have family in Lynchburg,” Goins
says. “I don’t particularly want tc leave. [
want to start something here that [ like
and stick with it.” SEAN ROSS
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NEW YORK In an effort to for-
malize a commitment to rap music,
Atlantic Records here has created a
new marketing label called Atlantic
Street to consolidate and reimage
all of its rap activity. Daryl Mus-
grove, who joined Atlantic six
months ago as manager of special
markets, will head up the new lo-
go’s promotion and marketing
thrust.

Atlantic—the latest of several la-
bels to increase its commitment to
the genre—first got into the rap
marketplace two years ago by sign-
ing New York-based indie First Pri-
ority to a distribution deal. First
Priority artists include MC Lyte
and the Audio 2. A short time later,
Atlantic picked up Ruthless Rec-
ords act J.J. Fadd, distributed

New Label Is Committed To Rap Artists

Atlantic Takes It To The Street

through Atco, and, more recently,
hot rapper The D.O.C., who is dis-
tributed through Atlantic. Rap acts
Cool C and Kwamé are signed di-
rectly to Atlantic.

Sylvia Rhone, VP/GM, black mu-
sic, says: “Two years ago, the rap
market was dominated by the in-
dies. As a major label, we wanted to
get some artist credibility. The
thought behind it was to get unique
artists that we could really put a lot
of time into. We wanted to build the
right roster, then give the roster a
marketing theme that would create
brand loyalty, so to speak.” Rhone
adds that Atlantic Street will be a
marketing tool and not a separate
division within the company.

Merlin Bobb, VP of A&R, black

(Continued on page 25)

Famous Artists Sets Expansion Plans
Black Acts Are Core Of Booking Co.

BY JANINE McADAMS

NEW YORK Since its re-formation
eight months ago, Famous Artists
Agency has aimed to become the No.
1 booking agency in the industry.
With a strong base of dance and
R&B acts and a competitive expan-
sion strategy to land more pop/rock
acts on the roster, this small compa-
ny (there are 26 on the staff) is a Da-
vid in a field of older Goliaths.

With roots as a top booking agency
for black acts, Famous has recently
signed Milli Vanilli, Soul II Soul, Tone
Loc, Ten City, Sybil, James Ingram,
and re-signed L.L. Cool J. The roster
of about 200 includes Teddy Riley
and Guy, Eazy-E and N.W.A., Boogie
Down Productions, the Four Tops,

the Cover Girls, Patti LaBelle, Cher-

IS THIS A DAISY AGE? Lately there has been a wave
of alternative music by black male artists, inspired by
the idealism and melodies of '60s pop/rock and/or the
raw snap, crackle, electric-bass pop of early-'70s funk.
SBK Records’ Darryl Tookes’ “Lifeguard” takes ro-
mantic melodies and lyrics, weaving them into a mix of
new age, jazz, and R&B balladry; Virgin Records’
Lenny Kravitz plays stripped-down, raw rock embel-
lished with soulful, ragged vocals (try the hard-driving
“Let Love Rule”); fave Tony LeMans’ first Reprise/

Tookes, Kravitz, LeMans Stand Apart From New-Jack Pack

New Wave Of Singers Making A Splash

“Whatever It Takes” on Virgin Records. On Oct. 2at the
Green Street Cafe in New York, Virgin mounted a show-
case for Lynn. Joking easily with the audience, and do-
ing new-jack moves that could give Bobby Brown
pause, Lynn turned what could have been just another
industry concert into a real party. She performed older
hits (including a vamping, audience-pleasing version of
“If This World Were Mine” with her male backup sing-
er) and several tracks from the album, closing with the
Carl Sturken & Evan Rogers- penned “Every Time I
Try To Say Goodbye,” cur-

Warner Bros. single,
“Higher Than High,” is
dedicated to Sly Stone
and consciously apes rm
Rhythm
and the
Blues

Stone’s intonations, rhyth-
mic base, and upbeat, syn-
copated choruses (the
Prince protege recorded
his album with contribu-
tions from Bernard
Wright, Scritti Politti’s

rently burning up radio
alrwaves.

Just have to mention
here another female artist
that I caught weeks ago:
Stephanie Mills, whose
“Something In the Way
(You Make Me Feel)”
(MCA) recently hit the No.
1 spot on the singles chart.

R e
e fotes |

David Gamson, Siedah
Garrett. and Marcus
Miller, among others); and Atlantic’'s Geoffrey Wil-
liams croons catchy R&B/pop tunes in the new British
soul tradition (the first single, “Lipstick,” pumps in new
remixes). Are these a new breed of crossover artists,
cultivated by labels to titillate bicultural ears and ring
up crossover sales? Or do they represent a broadening
of the strictures of popular black music in the '90s?

The influence of the recent black British invasion
(Soul II Soul, Labi Siffre, Roachford, Gail Ann Dor-
sey, Mica Paris) and the success of singer/songwriter
Tracy Chapman, whose second album, “Crossroads”
(Elektra), again showcases the artist’s folk-soul-roots
style, seem to have encouraged labels to take a chance
on black artists who don’t sound like the rest of the over-
synthesized, beat-boxed, new-jack pack. While Kravitz is
destined to become a pop chart favorite, and LeMans
will no doubt gain fierce fans on the black and pop sides,
the future of Tookes and Williams is difficult to predict.

Atlantic’s Williams touched down in New York last
week for a series of promotion activities, including a
showcase for press and WEA bigwigs at a midtown stu
dio. After bravely singing an a cappella version of "I
Heard It Through The Grapevine,” the Londoner per-
formed three tracks from his “Prisoner Of Love” album.
The reception for the new artist was warm; time will tell
whether radio will cuddle up to the record.

GOT TO BE REAL: After 1978’s No. 1 “Got To Be
Real,” Cheryl Lynn racked up several more hits for Co-
lumbia Records, including “Encore” and “Shake It Up
Tonight.” She then had a short stint with Manhattan
Records in 1987. But now the lady is back strong with

by Janine McAdams

At a recent taping of
“Showtime At The Apol-
lo,” Mills electrified the tough audience with “Some-
thing”’ and her signature song from ‘“The Wiz,"
“Home.” Though singing to track is a far cry from a live
performance, Mills’ almost regal grace, confidence, and
vocal delivery transcended circumstance and proved her
one of the most professional performers around.

DEF NOTES: Def Jam Records has high hopes for
white rappers Third Bass (MC Search and DJ Pete
Nice). “They’re only the fifth rap act I've signed in six
years on Def Jam,” says label chief Russell Simmons.
“Every major label has signed more rap acts in the past
six months than I have in the past five years.” While
Run-D.M.C.’s slammin’, anti-drug ‘“Pause” has been
garnering great reactions (the videlip is in rotation on
“Yo! MTV Raps”), Simmons says the group’s next al-
bum won’t come down the pike until early in 1990. And
the long-awaited next album by Public Enemy will be
previewed by the title single “Fear Of A Black Planet”
toward the end of this month, promises Simmons.

STUFF: Word is that former WBLS New York PD and
DJ Frankie “Hollywood” Crocker will have returned
to the station’s airwaves by the time you read this . ..
The third annual Philadelphia Music Foundation Hall
Of Fame Awards takes place Oct. 16 at The Bellevue
hotel. Among those to be honored are Stanley Clarke,
Harold Melvin & the Bluenotes, Teddy Pendergrass,
Andre Watts, and saxman Grover Washington Jr.
(whose Columbia album, “Time Out Of Mind,” hit stores
Oct. 3). Tickets are $150, $250, and $450, to benefit PMF.
For tix/info, call 215-893-9100.

relle, Alexander O’Neal, Cameo, and
New Kids On The Block.

Growth has been steady since pres-
ident Jerry Ade bought out the com-
pany, previously known as General
Talent International, from GTI
founder Norby Walters in February
(Billboard, Feb. 18). Ade had been an
agent at GTI as well as its president
for several years. Though Walters
was embroiled in legal entangle-
ments at the time (he had been indict-
ed for allegedly using wrongful pay-
ments to induce athletes to sign man-
agement contracts and was
subsequently convicted), Ade says
his negotiations to buy the company
from Walters had begun as early as
November 1988. After the buyout,
Ade changed the name of the agency
to Famous Artists.

Ade and his agents say the transi-
tion, though tough at first, was
smooth overall. Though three agents
did leave to form their own agency,
Ade refutes rumors that Famous
was rocked by defections at both the
staff and client levels after the
buyout. “When the transition came,
the artists that chose to stay decided
to stay with the agent that signed
them,” says Ade. “Most of the clients
and personnel stayed because they
believed in the individuals who were
here. And the fight was to let them
know that we would stay in business,
we were here for real, and we
weren’t going to go under ... This
company has competed successfully
with every major booking conglomer-
ate in the market. In a year of contro-
versy, we have produced.”

Ade also insists that no one agent
is responsible for signing acts and
that claims by former agents that

they took rap acts to other agencies
are untrue. “All the rap artists on the
roster now were here before. And
now acts that never signed to GTI
have now signed with us,” he says.

He stresses that there are no sepa-
rate music divisions at Famous Art-
ists. “We don’t have blacks handling
blacks and whites handling whites.
Why do we have to run racial lines
through the business? Black acts
here are treated the same as any oth-
er acts—we don’t have a black divi-
sion or a rock division. Erskine
Isaacs, a black agent here, just fin-
ished working on Vain, a heavy metal
band from San Francisco.”

This past summer, Famous booked
a 60-city tour for clients Eazy-E,
N.W.A., and Tone Loc (“It was the
hardest tour we’ve done. We had op-
position from police, from local
groups, but we fought to maintain
those concerts. Those artists had
something to say,” says Ade). Cur-
rent international tours booked by
Famous include an Australia-New
Zealand-Japan jaunt for Tone Loc, an
upcoming eight-night sellout stand at
London’s Wembley Stadium for O’
Neal, and a tour of Southeast Asia
for the Force M.D.’s. On the national
front are a three-week tour in No-
vember for New Kids On The Block,
Sweet Sensation, and Dino, with the
Cover Girls replacing Sweet Sensa-
tion in December; Stevie B on a head-
line club tour through October; and
Young M.C. and Milli Vanilli touring
in November.

In the coming months, Famous will
expand its staff and begin to woo cli-
ents in the Latin, pop, and rock areas.
A physical expansion of the agency’s
office is also planned.

Billboard POWER PLAYLISTS

Sample Playlists of the Nation’s Largest Black Radio Stations

FOR WEEK ENDING
OCTOBER 14, 1989

\f10

1 2 Sybil, Don't Make Me Over
Janet Jackson, Miss You Much
Rzglna Belle, Qaby Come To Me
Brown, Rock Wit'cha
Soul 11 Soul Featunn* Caron Wheeler) Back To
illiams, Talk To Myself

P.D.: Roy Samson

Surface, You Are My Everything
Rhonda Clark, State Of Attraction
Jermaine Jackson, Don't Take it Personal
The 0'Jays, Out Of My Mind
Michael r, Just What | Like
Maze Featuring Frankie Beverly, Can't Get Over
LeVert, Smilin
Mother's Finest, I'm ‘N' Danger
16 20 The Temptations, All | Want From You
James Ingram, | Wanna Come Back
Chevy| Lynn, [vergtlme | T’K To Say Goodbye

Moe Dee, | Go To Wor
25 so S. Band, 'm Stil M|ssm% Your Love
After 7, Heat Of The Momen!
Eddie Murphy Put Your Mouth On Me
Chuckii Booker, (Don't U Know) | Love U
2 31 Jody Watley, Everything
Stephanie Mills, Home
Kashif, Personahty
Pieces Of A Oream, 'Bout Dat Time
Big Daddy Kane, Smooth Operator

n Bardeux I Love The Bass

VVID & The Boyz, Somebody For Me

31 M||I| anilli, Girt I'm donna Miss You
37 Miki Howard, An't Nuthin’ In The World
39 Randy Crawford, Knockin' On Heaven's Door
Wrecks-N-Effect, New Jack Swing
VounEIM C., Bust A Move

sa & Cult Jam, Kiss Your Tears Away

37 Aryson WlIIlams Just Call M ;A

k] g&y Marley & The Melody akers Look Who's Da
Aig LaBelle And Prince, Yo Mister
L.l

5 ela Winbush, It's The Real Thing

e & CeCe Wmans, Celebrate New Life

Lulher Vandross, Here And Now

Randy jackson, berpevator

Chill, Cold Fresh Groove

Chubb Rock, Ya Bad Chubbs

The Criminat Element Orchestra, When The Funk H
Entouch, All Nite

=
QRITI] ] 58S

4

WKYS

Washington P.D.: Donnie Simpson

4 Janet Jackson, Miss You Much

1 Sybil, Don't Make Me Over

5  Soul Il Soul (Featuring Caron Wheeler), Back To
2 Maze Featuring Frankie eveay Can't Get Over
7 Regina Belle, Baby Come To Me

10 Christopher Wllllams Talk To Myself

3 EU, Taste Of Your Love

6 S.0.5. Band, I'm Still Missing Your Love

9 After 7, Heat Of The Mormen

6 Eddie Murphy Put Your Mouth On

1 Perri, Feel So Good (From "Do The ngm Thing™)
Prmce Partyman

13 Cheryl Lynn, Evergvtrme 1 Try To Say Goodbye
14 14 Zapp, Och Baby y

15 15 Faze, Cold Swe:

16 8 The Jacksons, 2300 Jackson Street

1717 Jermaine Jackson, Don't Take It Personal

18 18 Chill, Cold Fresh Groove

19 19 Michael Cooper, Just What | Like

20 20 Jody Watley, Everything

21 21 Randy Crawford, Knockin’ On Heaven's Door
22 22 Oramatics, Positive State Of Mine

3 23 Bee Gees, One

24 24 Surface, You Are My Everything

25 25 BeBe & CeCe Winans, Celebrate New Life
% 26 Tony LeMans Higher Than High

s, Happy
Rhonda (?arlt State Ol Attraction
29 29 Peabo Bryson, All M B Love
30 30 El DeBarge, Broken Dreams
Stephanie Mills, Home
Terry Tate, Babies Having Babies
David Peaston, Can |7
A U Miles Jaye lII Be There
3% 35 Zig Melody Makers Look Who's Da
36 36 Path LaBeIIe And Prince, Yo Miste
Wnclts N-Effect, New Jack Swm]g
Lisa Lisa & Cult Jam, Kiss Your Tears Away
Kashif, Personality
40 EX VounE M.C., Bust A Move
41 EX Chuckii Booker (Don’t U Know) | Love U
2 EX An'gela Winbush, It's The Real Thin

lan, Heed The Word Of The Brother

Luther Vandross, Here And Now
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Minneapolis Honors Its Own

FOR WEEK ENDING OCTOBER 14, 1989

Billboard. Hot Black Singles SALES & AIRPLAY.

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot Black Singles chart.

5 N
Steele, Lyle Take Top Awards | . SALES . AIRPLAY
, 22028 e ARTIST (68| |28)2%| TImLE ARTIST  [oF

fered soulful readings of tunes by
BY JON BREAM Baker and Duke Ellington. 1 |1 | BACK TO LIFE SOUL 11 SOUL | 2 1|2 | MISS YOU MUCH JANET JACKSON | 1
MINNEAPOLIS Elektra vocalist Last year, Lyle was inducted into [ 2] 2 | DON'T MAKE ME OVER SYBICHES 2N/ RSB ABYICOMEATOME REGINA BELLE | 4
Jevetta Steele and Atlantic the Minnesota Black Musicians Hall i 2 ::\SBSYYCOOUM'\EM:(:)HME JA::(;;:C;:L?’; : i ; gg‘;’fTT:A::EME T SOUI SS?;t §
keyboardist Bobby Lyle were of Fame. This year, two parents - o0 YOUNG M.C. | 9 5 | 5 | TALK TO MYSELF CHRISTOPHER WILLIAMS | 5
named outstanding artists of the joined their children in the select =71 Ny enouen THE D.O.C_| 12 6 | 9 | YOU ARE MY EVERYTHING SURFACE | 10
year at the eighth annual Minnesota  club: John Nelson, father of Prince 7 111 | SMOOTH OPERATOR BiG DADDY KANE | 11 717 | PARTYMAN PRINCE | 7
Black Musicians and Artists and a jazz keyboardist, and veteran g 12 [ Atk 10 MYSELF CHRISTOPHER WILLIAMS | 5 8 [ 10 | ROCK WIT'CHA BOBBY BROWN | 8
Awards here Sept. 23. They also jazz vocalist Doris Hines, whose [Tg |15 [ ALL MY LOVE PEABO BRYSON | 6 9 | 12 | STATE OF ATTRACTION RHONDA CLARK | 15
performed separately during the son, Gary Hines, leads the Sound Of [10] 5 | cAN'T GET OVER YOU MAZE | 14 10 | 8 | ALL MY LOVE PEABO BRYSON | 6
three-hour program at Orchestra Blackness Choir and directed the 11|17 | 1 GO TO WORK KOOL MOE DEE | 13 1114 | SMILIN' LEVERT | 16
Hall that featured 10 acts with local awards program. Inducted into the |12]18 | ROCK WIT'CHA BOBBY BROWN | 8 12 | 16 | DON'T TAKE IT PERSONAL JERMAINE JACKSON | 19
ties. hall posthumously were jazz trum- | 13] 3 | PUT YOUR MOUTH ON ME EDDIE MURPHY_| 24 13 | 17 | "M N’ DANGER MOTHER'S FINEST | 17
These awards are not competitive  peter Ira Pettiford and keyboardist 13 47nSF R e e cxlial R i) ) Vi ca— R oomsal
but rather recognize achievement — Reginald Buckner, a Univ. of Min- 600 S Gonna miss vou MILLI VANILLI | 20 16 | 21 | ALL | WANT FROM YOU THE TEMPTATIONS | 18
and are given by CBLS cable radio 17 | 8 | BABIES HAVING BABIES TERRY TATE | 30 17 [ 19| 1 GO TO WORK KOOL MOE DEE | 13
owner and awards founder Pete Prince’s father 18 | 24 | ALL | WANT FROM YOU THE TEMPTATIONS | 18 18 | 22 | I'M STILL MISSING YOUR LOVE 5.0.5. BAND | 31
Rhodes. The only surprise was that 19 [ 25 | I'M 'N' DANGER MOTHER'S FINEST | 17 19 [ 23 | EVERYTIME | TRY TO SAY GOODBYE CHERYL LYNN | 25
Prince was ignored by Rhodes; His was Inducted into 20 | 10 | HEAT OF THE MOMENT AFTER 7 | 23] |20 |27 | (DON'T U KNOW) I LOVE U CHUCKII BOOKER | 26
Royal Bat-ness, in turn, ignored the 21 [30 | YOU ARE MY EVERYTHING SURFACE | 10 21 |29 | HOME STEPHANIE MILLS | 28
awards by flying to New York to 22 |27 | SMILIN' LEVERT | 16 22| 6 | CAN'T GET OVER YOU MAZE | 14
prepare fzr h};s fppearance TR e the Ha" Of Fame 23|13 | OUT OF MY MIND THE O'JAYS | 35 23 | 28 | NEW JACK SWING WRECKS-N-EFFECT | 27
“Saturday Night Live” show’s 15th 24 [ 34 | ME SO HORNY THE 2 LIVE CREW | 39 24 [ 30 | BUST A MOVE YOUNG MC. | 9
anniversary special. nesota professor of jazz and Afro- | 25|16 | JUST WHAT | LIKE MICHAEL COOPER | 37 25 | 36 | PERSONALITY KASHIF 24
et Sl Em il i Amerien stmehas, fo cimm ik 26 | 36 | DON'T TAKE IT PERSONAL JERMAINE JACKSON | 19 26 | 39 | SOMEBODY FOR ME HEAVY D. & THE BOYZ | 32
. . ¢ 8 ; ; 27| 40 | sav nO GO DE LA SOUL | 40 27 | 31 | SMOOTH OPERATOR BIG DADDY KANE | 11
tive who has called Minneapolis  year’s ceremonies were dedicated. 28 | — | STATE OF ATTRACTION RHONDA CLARK | 15 28| 33 | GIRL 'M GONNA MISS YOU MILLI VANILLI | 20
home for several years, performed Other performers at the ceremo-  [3914 [ 2300 JACKSON STREET THE JACKSONS | 43| |29 |37 | CELEBRATE NEW LIFE BEBE & CECE WINANS | 29
on Broadway in “The Gospel At Co- nies were CBS vocalist Constina  [30 | | CELEBRATE NEW LIFE BEBE & CECE WINANS | 29 30 |— | OOH BABY BABY ZAPP_| 36
lonnus” with three of her siblings and PolyGram act Debra Laws and  [31 [21 | TasTe oF YOUR LOVE EU. |44 31 |11 | HEAT OF THE MOMENT AFTER 7 | 23
and scored a hit in Europe with  Lipps Inc., plus local favorites the |32 |—| EVERYTHING JODY WATLEY |21 32 |— | COLD FRESH GROOVE CHILL | 42
“Calling You.” The song was fea- Bellfrey Brothers, Ice Blue band, |[33]39| THEY PUT ME IN THE MIX M.C. HAMMER | 45 33 | — | JUST CALL MY NAME ALYSON WILLIAMS | 41
tured on the soundtrack to the popu- Ann Nesby, Peachtree, and J.D. [3¢]2] My rantasy TEDDY RILEY FEATURING GUY | 56 31 [— | SLOW DOWN KARYN WHITE | 47
e {ilhn, byl @At emd! e Sl SIS IeabRc Mo S o vl o i Tt oy -~ e
nominated for an Oscar this year. Other award recipients were An- oo O o e o somy THE ISLEY BROTHERS | 69| |37 |34 | ‘BOUT DAT TIME PIECES OF A DREAM | 38
Steele closed the first half of the dre Cymone for producer; Jimmy 571" 508t U knoW) [ LOVE U CHUCKI BOOKER | 26| |38 |— | AIN'T NUTHIN' IN THE WORLD MiKI HOWARD | 50
a,WardS ceremonies with an exqui-  Jam & Terry Lewis and Bobby &  [5[ [ wanna come Back JAMES INGRAM | 22 39 |— | 1 LOVE THE BASS BARDEUX_| 49
site rendition of “Calling You” and Jerry Marsh for songwriter; [40 31 rLL e THERE MILES JAYE | 46| |40 |— | KNOCKIN' ON HEAVEN'S DOOR RANDY CRAWFORD | 52

the Steeles, a group featuring two
of her singing siblings, finished the
evening with a stirring set of origi-
nals. The Steeles have recently
signed with Nonesuch, and Jevetta

Brownmark, Alexander O’Neal,
and Constina for national urban
artist; Peachtree and LaSalle Ga-
briel for local urban artist; Bruce
Henry, Debbie Duncan, and Gwen

®Copynight 1989, Billboard Publications. Inc No part of this publication may be reproduced. stored in any retnieval System, or transmitted, in any form or by any means. electronic. mechantcal. photocopying,

recording, or otherwise. without the prior written perrission of the pub isher

HOT 100 A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

3 . TITLE (Publisher — Licensing Org.} Sheet Music Dist. CPP 36 OOH BABY BABY (Jobete, ASCAP)
has begun work on her solo debut ~Matthews for jazz; Sonny Rodgers 62 HERE AND NOW (EMI April, ASCAP/Ollie Brown, 35 OUT OF MY MIND (Trycep, BMI/Willesden, BMI/WE,
for Elektra. for blues; Kairos for world beat; 43 2300 JACKSON STREET (Sigge, BMI/Ranjack, ASCAP/DLE, ASCAP) BMI)
Jazz man Lyle spent his forma- Style Posse for rap; Mint Condi- BMI/Rat Trap, BMI/Virgin Songs, BMI/Cal-Gene, 82 HIGHER THAN HIGH (Lemans, ASCAP/WB, 7 PARTYMAN (Controversy, ASCAP)
ti in Mi lis bef ti d Riche f bands: Mi BMI/EMI April, ASCAP) CPP ASCAP/Gamson, ASCAP} 51 PAUSE (Protoons, ASCAP/Rush-Groove, ASCAP)
1ve years In Minneapolis before uonand viche Ior new bands; MIn- g 3 9c10cK Jump (Almo, ASCAP/Wu-Li Dance, 28 HOME (Warner-Tamerlane, BMI) 9 PERPETRATORS (Thumping, BMI)
moving to Los Angeles 15 years neapolis Gospel Sounds for gospel; ASCAP/Margin, ASCAP) 81 HOW YOU FEEL (Captain Z, ASCAP/Black Lion, 38 PERSONALITY (Music Corp. Of America, BMI/GG
ago. His “IVOI‘y Dreams”’ recently and Manny Laurano for classical. 71 AINT MY TYPE OF HYPE (Forceful, BMI/Willesden, ASCAP/Vesta $even, ASCAP/AImo, ASCAP) Loves Music, BMI) )

] No. 5 Billb d A ] ang BMI) 97 1 DO (Les Estoiles De La Musique, 24 PUT YOUR MOUTH ON ME (Eddie Murphy,
peaked at N0. o on billboard's con- mong specia -recognition cate- 50 AINT NUTHIN' IN THE WORLD (Chicago Bros., BMI) ASCAP/Scaramanga, ASCAP) CLM ASCAP/Gratitude Sky, ASCAP/Penzafire,
temporary jazz chart. He has also  gories, plaques were presented to 18 ALL | WANT FROM YOU (Stanton’s Gold, BMI/Island, 13 160 TO WORK (Willesden, BMI) ASCAP Virgin, ASCAP) CPP

IRy L Qnd ; BMI/Trayc One, BMI) 64 | JUST WANNA LOVE YOU (Knight Crew, 79 REMEMBER (THE FIRST TIME) (Lamont
?een music dlrecto.r for tours by .Al KBEM for rgdlo, .Splder Hamllton 6 ALL MY LOVE (WB, ASCAP/Peabo, ASCAP) BMI/American League, BMI) Coward/Bright Light, BMI)
arreau, Bette Midler, and Anita for club/radio DJ; Ray Harris, VP 75 as o maTTeR oF FACT (vellow Brick Road, 431 LOVE THE BASS (French Lick, BMI/Dall Factory, 63 RESPECT (Strong Island, ASCAP/Joyelynn,
Baker, and recorded with George of black music promotion, Warner ASCAP/WB, ASCAP/D.Tree B, ASCAP) BMI/Bug, BMI) ASCAP/Time, BMI)
: . _ 30 BABIES HAVING BABIES (Micro-Mini, 61 1 PROMISE (EI King, ASCAP) 8 ROCK WITCHA (Kear, BMI/Epic/Solar, BMi/Green
Benson, Ronnie Laws', and others.  Bros,, for record label; and Noth BMI/Chatterback, BMI) 22 | WANNA COME BACK (Trycep, BMI/Willesden, BMI) Skirt, BMI) CPP
At the awards, Lyle’s combo of- ando Zulu for comedy. 4 BABY COME TO ME (Gratitude Sky, ASCAP/Penzafire, 85 IF YOU ASKED ME TO (FROM “LICENCE TO KILL") 40 SAY NO GO (Tee Girl, BMI/Hot-Cha, M1/Unichappell
ASCAP/Virgin, ASCAP) CPP (Realsongs, ASCAP/EMI April, ASCAP/U.A., ASCAP) BMI/Fust Buzza, BMI/Bridgeport, BMI)
2 BACK TO LIFE (Virgin, ASCAP/Virgin Songs, BMI/WB, 46 I'LL BE THERE (Abana, BMI/Virgin Songs, BMI) CPP 47 SLOW DOWN (Kings Kid, BMI/Warner-Tamerlane,
ASCAP/Law Music) CPP 17 I'M N’ DANGER (Black Lion, ASCAP/Captain Z, BMI/Green Skirt, BMI)
38 'BOUT DAT TIME (Cal-Gene, BMI/Virgin Songs, ASCAP/AImo, ASCAP/Singh Sang, ASCAP/Satsongs, 16 SMILIN’ (Trycep, BMI/Ferncliff, BM1/Willesden, BMI)
S————— BMI/1989 Outernational, ASCAP/Colgems-EMI, ASCAP) CPP 11 SMOOTH OPERATOR (AZ, ASCAP/Cold Chillin',
A TAKES IT TO THE S ASCAP) CPP 54 I'M NOT SOUPPED (Gimme 1/2, ASCAP/Platinum ASCAP/WB, ASCAP)
TLANTIG THEET 33 BREATHE LIFE INTO ME (Chappell, PRS/Unichappell, Gold, ASCAP/Leftover Soupped, ASCAP/Disguise, 55 SO WAT CHA SAYIN' (Beat House, ASCAP/Paricken,
(Continued from previous page) EM) _ ASCAR) LSCAR) _
9 BUST A MOVE (Varry White, ASCAP/Young Man 31 I'M STILL MISSING YOUR LOVE (Karranova, 32 SOMEBODY FOR ME (EMI April, ASCAP/Across 110th
o aa . . a6 0p Q Moving, ASCAP) ASCAP/Spider Fingers, BMi/Avante Garde, Street, ASCAP/E-Z-Duz-It, ASCAP/E F.Cutting,
music, says, “The logo will pull to- music, to “cross over” Atlantic 7, can 17 (Stone Gate, BMI/Fesse, BMI) ASCAP/Interior, BMI) ASCAPVelle International, ASCAP)
gether our artist and production Street product to traditional urban 14 CAN'T GET OVER YOU (Amazement, BMI) 83 IN THE NAME OF LOVE (Sin-Drome, BMI/EMI 100  SOUL PROVIDER (Mr.Bolton, BMI/Non Pareil, ASCAP)
29 CELEBRATE NEW LIFE (Yellow Elephant, Blackwood, BMI/The Music Force, BMI) 69 SPEND THE NIGHT (CE SOIR) (Angel Notes,
agl:eements 1(11r.1der N un;]bre“a e Ou‘t‘lets,' . . ASCAP/Edward Grant, ASCAP/Benny’s Music, BMI) 12 IT'S FUNKY ENOUGH (Dollarz N Sense, BMI/Dotted ASCAP/WB, ASCAP)
We're expanding so much, but the We're trying to take rap music 42 coLb FRESH GROOVE (Father Thunder, BMI/Bullwhip, Lion, ASCAP/Sylco, ASCAP) 15 STATE OF ATTRACTION (Flyte Tyme, ASCAP/Avant
best thing about having 12 rap acts  to another level and develop unique ASCAP) - 70 IT'S NO CRIME (Epic/Solar, BMI/Kear, Garde, ASCAP)
: . : Bfieq “ 93 CONGRATULATIONS (Catdaddy, ASCAP/MCA, BMI/Greenskirt, BMI) CPP 91 STEPPIN' OUT TONIGHT (Hami Wave, ASCAP/Over
is that each one is so different. We artists,” says Rhone. “Some may ASCAP/Little Tanya, ASCAP /Vesta Seven, IT'S THE REAL THING (Angel Notes, ASCAP/WB, The Rainbow, ASCAP/AIl Natians, ASCAP)
used to feel a lot of competition develop as producers in the future. ASCAP/Almo, ASCAP) CPP ASCAP) 53 SUNSHINE (Island, BMI/Onid, BMI)
from indies because they had their But we want to keep the roster 3 DONT MAKE ME OVER (Blue Seas, ASCAP/Jac, 98 IT'S THE SAME OLD SONG (Stone Gate, BMI) 75 SUPER LOVER (Seven, BMi/Ba-Dake, BMi/Peradine,
» ‘ ASCAP) CPP 41 JUST CALL MY NAME (Def Jam, ASCAP/Pure Love, BMI)
finger on the street pulse. But now  small enough to control.” She cites 19 pograxe I personaL (Colgems e, ASCAP/Minding, ASCAP) 57  SWEET TALK (Cuddie B, ASCAP/Diner Dog, ASCAP)
that we have a track record with the label’s strong relationships with ASCAP/CBS, ASCAP/Multi Culler, ASCAP) 37 JUST WHAT 1 LIKE (Bee Germaine, BMI) 5 TALK TO MYSELF (Vertim, ASCAP/Wokie,
some artists and we have Daryl, we  such topnotch producers as Marley 2 £ im LI Clsmen SO0 8 e ARAY (Face, bW ilss . TASTE OF YOUR LOVE (e, ASCAP/Syce
) “ ) 2 wo Tuff-Enuff, irst Priority, orceful, illesden, arvennis, yce ‘M’
understand the system betFer. Marl, Hurby “Luv Bug” Azor, the 3 eyervtin (sizziing Biue, BMI/Newton House, BMI/My! My, BMI) Up, ASCAP)
Musgrove, who was previouslyan  L.A. Posse, and the N.W.A. crew. BMI) 52 KNOCKIN' ON HEAVEN'S DOOR (Ram's Horn, ASCAP) 76 TELL ME (Harrindur, BMI/Pure Delite, BMI/Tortoise
independent promoter with Phila- Besides the aforementioned acts 25 EVERYTIME 1 TRY TO SAY GOODBYE (Music Corp. Of 67 LET GO (Almo, ASCAP) CPP Feather, BMI/Ensign, BMI)
del }I]) b de tz Mark ti & Atl ic S i1l al 1 ’ America, BMI/Bayjun Beat, BMI/MCA, ASCAP) 89 LICENCE TO CHILL (Zomba, ASCAP) 85 TEST OF TIME (Jumpin’ Off, BMI/Tocep, BMI/Virgin
elphia-based Apertz Marketing tlantic Street will also release ¢ reet 50 Goon (FrROM DO THE RIGHT THING”) 92 UEZ (Ftgra, BMI/Fat Brothers, BMI/Tin Pan Apple, Sangs, BMI/Dream Dealers, ASCAP/BMG, ASCAP)
Promotion, says, “The goals are to  product on Rodney-O & Joe Cooley, (Avid One, ASCAP/Perry Lane, ASCAP/Texascity, BMI) 99 THIS HOUSE (Tommy Jymi, BMI/Warner-Tamerlane,
we’re taki 2 BM!/O’Hara, BMI) 68 LOOK WHO'S DANCING (;iggy, ASCAP/Colgems-EMI, BMI}
let peop'le know that aking  a Los Angeles duo thqt had a smg}e 66 FOOLISH HEART (EMI April, ASCAP/Random Notes, ASCAP/INS, ASCAP Virgin, ASCAP) 77 WHAT YOU NEED (Nookie, BMI/Go Left, ASCAP)
rap music very seriously. Thatis ev-  out on Egyptian Empire, and Craig ASCAP/Street Talk, ASCAP) 80 LOVE HAS GOT TO WAIT (Music Corp. Of America, 87 WHATCHA GONNA DO? (TLC, BMI/Dinger & Ollie,
ident in the creation of my position. G, a hip-house artist who was previ- 8 FROM NOW ON (Warner Chappell Musicc) BMI/Gunhouse, BMI) BMI/Dagwood, BM1)

: s ; iy 95 GIMME YOUR LOVE (Gratitude Sky, ASCAP/Virgin, 33 ME SO HORNY (Pac-Jam, BMI) 95 WHY YOU WANNA LOVE ME LIKE THAT (Hiljay,
Therenls definitely a commitment ously on Cold Chillin’ and was pro ASCAP/Penzafire, ASCAP) 1 MISS YOU MUCH (Flyte Tyme, ASCAP) ASCAP/Brenda Eager, ASCAP/Saghill, ASCAP)
there.”” Musgrove will coordinate duced by Marley Marl. Other Atlan- 20 GIRL I'M GONNA MISS YOU (MCA, ASCAP) 56 MY FANTASY (FROM “DO THE RIGHT THING") (Cal- 73 YO MISTER (Controversy, ASCAP/WB, ASCAP)
exposure for acts at every aspect of tic Street acts include Danny D& 45 (HAMMER HAMMER) THEY PUT ME IN THE MIX Gene, BMI/Virgin Songs, BMI) CPP 10 YOU ARE MY EVERYTHING (Colgems-EMI,
the market, including radio, clubs, DJ Wiz, Positive K, and Breeze. u ;it;,sxt.(cl!ar:ll:m o, BMIBut M, B Vamshig 7 g:r JACK SWING (Virgin Songs, BMI/Cal-Gene, BMI) ASCAP/Deep Faith, ASCAP/Mulli Culler, ASCAP)
and video outlets and will work with JANINE McADAMS Breed, BMI,/Walts Landing, BMI) 78 ONE SHOT AT LOVE (D&D, ASCAP/L.L. Cool J,

Richard Nash, VP promotion, black

23 HEAT OF THE MOMENT (Epic/Solar, BMI/Kear, BMI)

ASCAP/Def Jam, ASCAP)
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AN ANGEL WITH WINGS: Angela Winbush slams up the Hot Black
Singles chart, 6448, with “It’s The Real Thing” (Mercury), gaining 20 sta-
tions. Thirty-nine of its 85 stations are already reporting it in their top 40.
Winbush has earned three No. 1 singles: “Save Your Love (For #1)” and
“Your Smile” in 1985 when she performed with Rene Moore as Rene &
Angela, and in 1987, as a solo performer, with “Angel.”

TOO TOUGH AT THE TOP: “Miss You Much” by Janet Jackson (A&M)
easily glides into No. 1, just edging out “Back To Life” by Soul II Soul
(Virgin). (“When I Think of You” is the only one of Jackson’s six “Control”
singles that did not reach No. 1; it peaked at No. 3.) “Much” is No. 1 at 49
stations, including KDKO Denver for the third week. “Don’t Make Me
Over” by Sybil (Next Plateau) is pushed back a noteh, though it is still gain-
ing radio and retail points; it just couldn’t hold against two extraordinarily
strong records . .. “Baby Come To Me” by Regina Belle (Columbia) rests
at No. 4, in spite of great gains. It has 13 No. 1 reports and is top five at 61
stations. Following Belle is a solid wall of bullets down to No. 11. In fact,
there are 32 bullets in the top half of the chart! . . . Gaining strongly at radio
is “You Are My Everything” by Surface (Columbia). Like Belle’s record, it
is on 101 stations, including new radio reporter WJLB Detroit.

IT’S A FAMILY AFFAIR: “Don’t Take It Personal” by Jermaine Jackson
(Arista) jumps 28-19, gaining three stations including WIMH Greensboro,
N.C., and WJHM Orlando, Fla. It moves up on 66 of 96 playlists. Randy
Jackson joins siblings Janet and Jermaine on the charts with “Perpetra-
tor” (A&M). It debuts at No. 90 gaining 18 stations.

THE TEMPTING TEMPTATIONS: “All I Want From You” (Motown) re-
gains its bullet; it is on 79 stations. Retalil is building and playlist increases
are taking effect. The Temptations have a long chart history dating back to
1962. Of their 75 charted records, 14 have gone to No. 1; 18 were top five; 10
went top 10; seven made it top 20; and 13 were top 40. Their first hit was
“My Girl” in 1965. Other No. 1 tunes on the Gordy label include “Get
Ready,” “Ain’t Too Proud To Beg,” and “I Wish It Would Rain.”

UPS & DOWNS: “Ooh Baby Baby” by Zapp (Reprise) regains its momen-
tum, picking up much-needed retail points. It continues to gain at radio,
picking up nine adds, including WGOK and WBLX Mobile, Ala., KSOL San
Francisco, and WIQI Tallahassee, Fla. On the other hand, “Feel So Good”
by Perri (Motown) moves up two places. It just misses the mark in spite of
six new adds, including KPRS St. Louis, Mo., WNJR New York, WMYK
Norfolk, Va., and WANM Tallahassee.

THOUGHT YOU’'D LIKE TO KNOW: Legendary record man Dave
Clark, senior VP of Malaco Records, is doing well, but has been confined to
bed rest. You may write to him at 119 Somerset, Jackson, Miss. 39206 . . .
MCA'’s Patti LaBelle, whose single “Yo Mister”’ debuts at No. 73, and Rus-
sell Simmons, president of Def Jam Records, have something in common.
They both celebrated their birthday on Oct. 4th. Best wishes to them all.

HOT BLACK SINGLES ACTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY  TOTAL TOTAL
ADDS ADDS ADDS ADDS ON
20 REPORTERS 32 REPORTERS 49 REPORTERS 101 REPORTERS

HERE AND NOW

LUTHER VANDROSS epic 12 20 25 57 61
WHATCHA GONNA DO?

TYLER COLLINS rca B, 9 31 45 45
YO MISTER

PATTI LABELLE mca 2 12 14 28 52
1 JUST WANNA LOVE YOU

THE MAIN INGREDIENT pouYDOR 6 8 12 26 66
GIMME YOUR LOVE

A.FRANKLIN/J.BROWN arista 1 6 16 23 33
LOVE HAS GOT TO WAIT

ERIC GABLE orpHEUS 5 5 11 21 48
IT'S THE REAL THING

ANGELA WINBUSH meRCURY 3 8 9 20 85
FOOLISH HEART

SHARON BRYANT wing 5 < 9 19 52
PERPETRATORS

RANDY & THE GYPSYS aam 4 8 7 19 37
KISS YOUR TEARS AWAY

LISA LISA & CULT JAM coLumBia 4 7 7 i8 59

Radio Most Added is a weekly national compilation of the ten records most, added to the playiists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Biliboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

FESDERELTA

WATCH FOR THISLADY ON THE
CHARTS WITH HER NEW HIT SINGLE

"GUARDIAN ANGEL" 0.0
FROM THE DEBUT SOLO P

MAXIMUM THRUST worce,

PRODUCED BY: FENDERELLA FOR DIVA | PRODUCTIONS

GREORGIO
HE'S IN HIGH GEAR WITH #IS-
LATEST HIT SINGLE

"CAR FREAK" (MOT-1999)
FROM THE NEW, ALBUM

GEORGIO poiss3

PRODUCED BY: GEORGIO
MANAGEMENT: ALVIN DANIELS

SUGAR AND SPICE AND A HIT SINGLE, HOW NICE!
THAT'S WHAT GOOD GIRLS ARE MADE OF ON THEIR

HIT SINGLE "YOUR SWEETNESS" (MQ}976)

FROM THEIR DEBUT LP

ALL FOR YOUR LOVE wors27

PRODUCED BY: JOHN "L A. JAY" BARNES MANAGEMENT: JONATHAN CLARK

SECTION

YOU WON'T FORGET

R.P. INTERNATIONAL

onCE "FORGOTTEN EYES" or2019, HITS THE ARWAVES.

A VERY SPECIAL SONG DEDICATED TO THE FIGHT AGAINST RETINITUS PIGMENTOSA,
FEATURING SUCH ARTISTS AS BOB HOPE, GEORGE BURNS, SAMMY DAVIS JR., MEL
TORME , DIONNE WARWICK, SHANICE WILSON, THE BOYS, SMOKEY ROBINSON, AQQ

PATT! LaBELLE AND FERNANDO ALLENDE [SINGING THE SPANISH VERSION). MOTOWN"
PRODUCED BY. LEE HOLDRIDGE AND CAROL CONNERS

© 1989 MOTOWN RECORD COMPANY, LP
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TN CLUB PLAY s[z/¢].| 12-INCH SINGLES SALES
%, 5 ; ‘,’2% TITLE Compiled from a national sample of dance club playlists. ARTIST %, 5 ; ‘,’2% TITLE Compiled from a national sample of retail store and one-stop sales reports. ARTIST
= ] & | 5 | LABEL & NUMBER/DISTRIBUTING LABEL = ] & | £8 | LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 * * * % NO.1 * *
1 5 MISS YOU MUCH A&M SP-12315 2 weeks at No. 1 @ JANET JACKSON @ 1 2 5 MISS YOU MUCH a&m sP-12315 2 weeks at No. 1 @ JANET JACKSON
8 2 8 FRENCH KISS EP(C 49 68875/E.PA. LIL LOUIS 2 2 1 9 BACK TO LIFE VIRGIN 0-96537 @ SOUL Il SOUL (FEATURING CARON WHEELER)
@ 6 10 [ LOVE'S ABOUT TO CHANGE MY HEART ATLANTIC 0-86309 © DONNA SUMMER @ 4 4 10 DON'T MAKE ME OVER NEXT PLATEAU NPS0107 @ SYBIL
@ 7 11 6 MY HEART SKIPS A BEAT CAPITOL v-15498 @ THE COVER GIRLS @ 6 6 9 FRENCH KiSS EPIC 49 68875/E.P.A. uL Lours
@ 8 12 8 IT'S NO CRIME SOLAR 429 68832/E.PA. @ BABYFACE 5 3 3 10 IT'S NO CRIME SOLAR 429 68832/E PA. @ BABYFACE
6 4 5 10 DON'T MAKE ME OVER NEXT PLATEAU NP50107 @ SYBIL 6 5 5 13 BUST A MOVE DELICIOUS VINYL DV1005/ISLAND ; ©® YOUNG M.C.
7 12 14 8 SO MANY PEOPLE CURB CRB-10306 HUBERT KAH @ 7 8 6 LOVE'S ABOUT TO CHANGE MY HEART ATLANTIC 0-86309 © DONNA SUMMER
8 13 16 7 BLACK HAVANA (LP) CAPITOL C1-90923 VARIOUS ARTISTS 8 8 11 6 MY HEART SKIPS A BEAT CAPITOL v-15498 @ THE COVER GIRLS
@ 20 24 [ SAY NO GO Tommy BOY T8 934 @ DE LA SOUL CD 12 13 6 ME SO HORNY SKYYWALKER GR-127 @ THE 2 LIVE CREW
10 14 18 7 TEARS FFRR 886 665-1/POLYGRAM FRANKIE KNUCKLES PRESENTS SATOSHII TOMIIE 10 9 10 8 KISSES ON THE WIND VIRGIN 0-96532 © NENEH CHERRY
11 3 1 10 LIFE IS A DANCE (LP) WARNER BROS. 25946 CHAKA KHAN 11 14 16 6 PARADISE MOTOWN MOT-4673 @ DIANA ROSS |
12 16 21 6 OU EST LE SOLEIL? CAPITOL V-15499 @ PAUL MCCARTNEY @ 15 18 5 LOSING MY MIND EPIC 49 68858/EP.A. @ LIZA MINNELLI
13 15 17 9 IF | EVER ENIGMA 75527-0 RED FLAG @ 16 24 4 SAY NO GO TomMMY BOY T8-934 @ DE LA SOUL
14 5 3 q WORK IT OUT ATLANTIC 0-86325 STEVE 'SILK' HURLEY 14 10 9 13 MY FANTASY MOTOWN MOT-4643 @ TEDDY RILEY FEATURING GUY
15 30 45 3 PUMP UP THE JAM $BK v-19701 TECHNOTRONIC 15 13 12 8 DO YOU LOVE WHAT YOU FEEL VIRGIN 0-96539 @ INNER CITY
1() 21 22 7 VOICES IN YOUR HEAD coLumBia 44 68813 PARIS BY AIR 25 44 3 | LOVE THE BASS ENIGMA 755240 BARDEUX
17 9 8 8 LOVE SONG ELEKTRA 0-66687 @ THE CURE 17 11 7 17 (YOU'RE MY ONE AND ONLY) TRUE LOVE VENDETTA VE-7021/A&M @ SEDUCTION
1 ) 22 30 5 WITHOUT YOU COLUMBIA 44 68822 GEORGE LAMOND 21 32 3 PUSS N’ BOOTS/THESE BOOTS (ARE MADE FOR WALKIN’) ATLANTIC 0-86304 @ KON KAN
@) 24 32 § *| LET'S WORK STRONG CITY UNI-8020/MCA @ ICE CREAM TEE 31 — 2 LOVE SONG ELEKTRA 0-66687 @ THE CURE
_LJE 20 6 I KISSES ON THE WIND VIRGIN 0-96532 © NENEH CHERRY 20 17 25 7 SMOOTH OPERATOR COLD CHILLIN' 0-21281/WARNER BROS. @ BIG DADDY KANE
' ““% % * POWERPICK * # & 21 | 22 | 28 4 TALK TO MYSELF GEFFEN 0-21233/ ® CHRISTOPHER WILLIAMS
38| — 1 2 GIT ON UP D.J. INTERNATIONAL DJ990 FAST EDDIE @ 35 | 2 ROCK WIT'CHA MCA 23951 ¢ BOBBY BROWN
@ 28 38 4' CHILDREN OF THE REVOLUTION SIRE 0-21290/WARNER BROS. BABY FORD * A K POWER PlCK * A K
23 23 27 5 1 WONDERLAND PATHFINDER PTF 8909-0 LENE LOVICH @ 38 — 2 PUMP UP THE JAM SBK v-19701 TECHNOTRONIC
31 39 4 | LOVE THE BASS ENIGMA 75524-0 BARDEUX il 20 27 5 THERE'S A BAT IN MY HOUSE TvT 5050 CAPED CRUSADERS
25 10 7 10 BUST A MOVE DELICIOUS VINYL DV1005/ISLAND @ YOUNG M.C. 25 28 29 5 WHERE ARE YOU TONIGHT CUTTING CR-227 CORO
26 26 35 4 TALK TO MYSELF GEFFEN 0-21233/ @ CHRISTOPHER WILLIAMS 26 19 19 8 ON THE STRENGTH EPIC 49 68806/E.PA. FLAME (WITH TONY TERRY)
27 27 36 | .4 | GO TO WORK JIVE 1264.1-JD/RCA € KOOL MOE DEE 27 24 26 7 IT'S FUNKY ENOUGH RUTHLESS 0-96549/ATLANTIC ¢D.OC.
32 37 4 THE MACHINERYS OF JOY GEFFEN 0-21291 DIE KRUPPS WITH NITZER EBB 28 32 36 4 TEARS FFRR 886 665-1/POLYGRAM FRANKIE KNUCKLES PRESENTS SATOSHI TOMHE
29 11 9 ) BLIND HEARTS WING 889 633-1/POLYGRAM ¢ XYMOX @ 44 — 2 STATE OF ATTRACTION TABU 429 68842/E.PA. RHONDA CLARK
@ 42 — 2 ME SO HORNY SKYYWALKER GR-127 @ THE 2 LIVE CREW 30 23 21 9 DO THE RIGHT THING VIRGIN 0-96552 @ REDHEAD KINGPIN & THE FB.I.
@ 34 41 4 WELCOME HARBOR LIGHT HL1006 JOVANOTTI 31 34 41 3 SO MANY PEOPLE CURB CRB-10306 HUBERT KAH
32 25 31 5 ® PUSS N’ BOOTS/THESE BOOTS (ARE MAKE FOR WALKIN') ATLANTIC 0-86304 @ KON KAN @ 37 45 3 HEAT OF THE MOMENT VIRGIN 0-96553 @ AFTER 7
@ 40 43 3 IS THAT LOVE PROFILE PRO-7263 NICK PHILLIPS 33 33 40 5 WELCOME HARBOR LIGHT HL1006 JOVANOTTH
34 18 13 10 DO THE RIGHT THING VIRGIN 0-96552 @ REDHEAD KINGPIN & THE F.B.I. 34 36 34 ’ 8 IF | EVER ENIGMA 75527-0 RED FLAG
@ 48 — | 2 ] SUMMER MADNESS RCA 9043-1-RD KC FLIGHTT 35 27 20 10 DO IT TO THE CROWD PROFILE PRO-7255 @ TWIN HYPE
@ 45 — 2 JAMES BROWN/IF | WERE JOHN CARPENTER COLUMBIA PROMO @ BIG AUDIO DYNAMITE @ 4-8 — 2 DON'T LOOK BACK IRS. 23979 @ FINE YOUNG CANNIBALS
@ 43 46 3 "] | FEEL THE EARTH MOVE cOLUMBIA 44 68847 © MARTIKA ) * % % HOTSHOTDEBUT * *# & °* ; -
38 | 33 | 34 5 THERE'S A BAT IN MY HOUSE TVT 5050 CAPED CRUSADERS NEW ) 1 PARTYMAN WARNER BROS. 0-21370 . ®PRINCE
39 | 17 | 6 | 11 | DOYOULOVE WHAT YOU FEEL VIRGIN 0-96539 @ INNER CITY (30| NEWD 1 | WITHOUT YOU CoLUMBIA 44 68822 GEORGE LAMOND
44 | 48 ‘| LOSING MY MIND epic 49 68858 @ LIZA MINNELLI 39 | 30 | 23 [ 14 | COLD HEARTED VIRGIN 0-96546 © PAULA ABDUL
4 | 29 | 25 ALL SAINTS DAY NETTWERK (CANADA) IMPORT SEVERED HEADS 4 | 18 | 17 6 WORK IT OUT ATLANTIC 0-86325 STEVE 'SILK' HURLEY
42 37 19 12 BACK TO LIFE VIRGIN 0-96537 @ SOUL il SOUL (FEATURING CARON WHEELER) 41 41 G 2 SOWING THE SEEDS OF LOVE FONTANA 874 711-1/POLYGRAM @ TEARS FOR FEARS
43 5 | — 2 LOVE IS A SHIELD ATLANTIC 0-86311 CAMOUFLAGE 42 26 14 14 FIGHT THE POWER (FROM “DO THE RIGHT THING™) MOTOWN MOT-4647 © PUBLIC ENEMY
o 5 L ﬁ * * %« HOT SHOT DEBUT * % * : . @ NEW) 1 | WANT YOU VISION VR-1225 SHANA
(D NEW D 1 WALTZ DARLING/SOMETHING'S JUMPIN' . .. EPICPROMO/EPA. @ MALCOLM MCLAREN NEW } 1 IF YOU LEAVE ME NOW LMR 7000 JAYA
Ew } 1 LOVE SHACK REPRISE 0-21318/WARNER BROS. & THE B-52'S 45 29 15 9 BATDANCE (FROM “BATMAN'") WARNER BROS. 0-21257 @ PRINCE
46 49 I — 2 GO HOUSE YOURSELF! BACK DOOR BD2-2001 1 SOULED OUT 46 45 49 7 (HAMMER HAMMER) THEY PUT ME IN THE MIX CAPITOL v-15460 M.C. HAMMER
NEW } 1 AIN'T MY TYPE OF HYPE COLUMBIA 44 68835 @ FULL FORCE 47 46 50 3 | GO TO WORK JIVE 1264-1-JD/RCA @ KOOL MOE DEE
48 39 ] 23 10 HEY LADIES/SHAKE YOUR RUMP CAPITOL v-15483 @ BEASTIE BOYS 48 43 39 5 | GOT YOUR GIRLFRIEND ATLANTIC 0-86307 DANNY “D" AND D.J. “WiZ"
NEW } 1 AMERICANOS UNI UNI-8013/MCA HOLLY JOHNSON 49 47 31 8 IT 1S TIME TO GET FUNKY FFRR 886 627-1/POLYGRAM ¢ D.MOB
50 36 I 26 6 LET'S PLAY HOUSE/BUSS THE SPEAKER EmI v-56144 JAZ @ NEW ’ 1 PAUSE/GHOSTBUSTERS PROFILE PRO-7262 € RUN-D.M.C.

C) Titles with the greatest sales or club play increase this week. ® Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Records listed under Club Play are 12-inch

unless indicated otherwise. ©®Copyright 1989, BPI Communications Inc. All rights reserved.
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CASSETTE SINGLE
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3 A.M. Let's Fall In Love Again
It's A Love Buzz On The Streets Of LA
B/W Sweet Sensations

w4
FACADZ Show Me Girl
It's An International Dance Song
From France To Japan

Fax # 1

Full Service “One Stop”

Fax # 2

(Fast Dance)
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Sly & Rohhie, Debhie Harry Are Back To The Beat

M.I.S.S. YOU MUCH: A couple of
veterans are marking their return
to the scene with new releases that
display an intelligent sensitivity for
what’s happening now without for-
saking what has endeared them to
so many in the past. First up, “Si-
lent Assassin” (Island), the new al-
bum by Sly & Robbie, definitely
sports some of the riddim aces’ best
work. From the moment it was re-
vealed that Boogie Down Produc-
tions’ KRS-One would be produc-
ing the project, one couldn’t help
but expect a terrific outcome. What
KRS describes as “hip-hop reggae,
reggae, reggae reggae rap’’ is sure
to buss yo speakers with its deep
grooves, fierce rhythms, and raps
by none other than Willie D, Young
M.C., Queen Latifah, Shah Of
Brooklyn, and KRS himself.
Drummer Sly Dunbar and bass-
ist Robbie Shakespeare have cap-
tured the essence of the street and
wrapped it up in a tidy but funky 11-
song reggae-inspired package.
“Party Together,” “Rebel,” “Living
A Lie,” “Woman For The Job,” the
first single “Dance Hall,” and our
favorite, “Under Arrest,” are stand-
outs, but “Silent Assassin’’ as a
whole deserves to be heard.
Deborah Harry marks her return
to the scene with “‘Def, Dumb &
Blonde” (Sire/Reprise), which was
produced by Mike Chapman, Tom
Bailey & E.T. Thorngren, Chris
Stein & Harry, and Toni C. First
tip, invest in the CD because the
four extra cuts you get are un-
doubtedly some of the best ones.
“Bike Boy,” “Forced To Live,” and
“Comic Books” scream with loud,
raucous visions of old Blondie while
“T'll Never Fall In Love Again” is a
delicate island-flavored pop ballad
that finds Harry’s voice gleaming.
The album as a whole takes a few
clues from all of Harry’s past work,
swinging and swaying from the
danceable and easily programmable
“Get Your Way” and “Sweet &
Low” (which are OK) to the great,
straightforward Thompson Twins-
co-penned cuts “Kiss It Better” and
the current single ‘I Want That
Man,” which Ben Grosse has just
completed 12-inch mixes on.
Because the project comes from
so many different angles, some
might find themselves resequenc-
ing it to suit their fancy. It is Debo-

HOT DANCE
BREAKOUTS

CLUB PLAY

. PARTYMAN PRINCE waRrNER BROS.

. SOMEBODY FOR ME HEAVY D. & THE
BOYZ uptown

. SUGAR DADDY THOMPSON TWINS
WARNER BROS.

. PICK UP THE PIECES (TO MY HEART)
CINDY VALENTINE arista

. BE MY TWIN BROTHER BEYOND
CAPITOL

A b W N

12" SINGLES SALES

. THIEF OF HEART CYNTHIA micmac

. MEMORIES JOHNNY O micmac

. NEW JACK SWING WRECKS-IN-
EFFECT SOUND OF NEW YORK

. RAPPERS DELIGHT THE SUGARHILL
GANG DISKY (HOLLAND)

. RIGHT BACK WHERE WE STARTED
FROM SINITTA atLanTIC

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

(S W =

rah Harry—and that alone merits a
purchase (we still dig the ill-fated
“Koo Koo album), and although
“Def, Dumb & Blonde” is at times
sketchy, there are at least half a

TRAX

by Bill Coleman

dozen tracks sure to excite.

BIG BEATS & LI'L PIECES: In
the new as-yet-unnamed Warner
Bros. offshoot label, innovative rap
act Jungle Brothers have been
signed, so expect its fab album
“Done By The Forces Of Nature” to
surface shortly; also signed is vocal-
ist Darryl Pandy and, directly from
WB, expect Prince protege Cat’s
new project to bow shortly. The

first single—"“Cat Woman.”

Dave Morales has completed new
mixes on Technotronic’s “Pump Up
The Jam” and India’s forthcoming
“Right From The Start,” while
Frankie Knuckles is slated to re-
mix ‘“Yo Mister” for MCA’s Patti
LaBelle. Also for the label, Louil
Silas Jr. has completed a dance re-
mix for Jody Watley that segues a
host of her most danceable cuts.

Hot on import is the Fresh Four
Featuring Lizz E with its wacked-
out revision of the Rose Royce clas-
sic “Wishing On A Star” (Virgin),
co-produced by faves Smith &
Mighty. S&M are also completing
revisions of Fine Young Cannibals’
“I'm Not The Man I Used To Be.”
Also on the FYC remix tip are Soul
II Soul, Norman Cook, Matt Dike,
and Juan Atkins.

Paul Simpson’s long-awaited
“One” project is set for release on
Cooltempo in the U.K., previewed
by the single “Everybody Is A
Star.” The album reportedly sports

Ist Single Lands On Club, Pop Charts
Liza Seeks Epic ‘Results’

BY BRUCE HARING

NEW YORK Liza Minnelli is the
proud bearer of an Oscar, three To-
nys, an Emmy, and two Golden
Globes. So why the foray into the
dance/pop arena with her new Epic
album, "“Results,” which bows later
this month?

“Why now?” says Minnelli, as
breathy and bubbly over the phone
as she appears on the big screen. “I
don’t know. The last few albums
that I've made have been live stage
performances, but I’ve always been
dying to sing this kind of music.”

Of course, the most important is-
sue surrounding the project is its
street credibility. While her long
history of award-winning perfor-
mances has certified Minnelli’s tal-
ent and stardom, can she connect
with the young pop crowd?

Minnelli seems slightly baffled by
the notion. “It’s so difficult to de-
fend any kind of music,” she con-
cedes. “I think a singer is a singer is
a singer. I've never limited myself
to one thing anywhere else in my ca-
reer and I've always felt you should
sing everything you can. The heart-
beat behind pop music is different,
more driving, and it seems more to
the point, but I wouldn’t like to give
up the chance. You have to let the
music speak for itself.”

The British have already provided
a strong defense for Minnelli as pop
star, having sent her “Losing My
Mind” single to the top 10 of the
U.K. pop charts this summer. Epic’s
strategy stateside is to avoid any
impressions that this is a vanity
project with heavy hype.

“We’re having some great re-
sponse happening because we're al-
lowing people to discover it without
us overexplaining or overhyping,”
says Dan Beck, VP of product de-
velopment for the label. “When you
put a record on in the club, it doesn’t
matter who it is—the music has to
perform on the dance floor.” “Los-
ing My Mind” is currently top 40 on
Billboard’s Club Play chart and bul-
leted at No. 12 on the 12-Inch Sin-
gles Sales chart.

The fact that the single is scoring
on dance floors may be traceable to
its co-production by Pet Shop Boys
Chris Lowe and Neil Tennant, along
with Julian Mendelsohn. The Boys
penned seven of the album’s 10
tracks.

“I trusted them and they knew
my voice,” Minnelli says. “They had
a solid point of view: They didn’t
want to make me sound like any-
body else.”

Besides the Pet Shop Boys num-
bers, the album features covers of
Tanita Tikaram’s “Twist In My So-
briety”” and Yvonne Elliman’s disco
classic “Love Pains.” The fact that
the first single, “Losing My Mind,”
comes straight from more familiar
Minnelli territory (Stephen Sond-
heim’s Broadway musical ‘“‘Fol-
lies”’), “made for a nice blend to
combine the past with today,” the
singer says.

The adjustment in the studio from
Broadway belter to dance diva
wasn't hard, Minnelli claims. “In
fact, when I went to adjust, Neil and
Chris would say, ‘What are you do-
ing? Sing it like a [Charles] Azno-
vour song.””’

Kiss’ Gene Simmons, who man-
ages Minnelli, is credited with com-
ing up with the concept of mating
Minnelli with the dance world. “We
reacted very strongly to the idea,”
Beck says. “Liza has such a wide
audience, from music, more tradi-
tional show tunes, and films.”

The support is evident in the la-
bel’s financial commitment: videos
have already been filmed for the
first single, “Losing My Mind,” and
a planned second single, “Don’t
Drop Bombs.” Point-of-purchase
material and trade advertising will
support the album’s simultaneous
release in the U.S. and Europe.

Minnelli has not ruled out possi-
ble track dates to promote ‘‘Re-
sults,” pending the project’s U.S. re-
ception. But she remains undaunted
by the prospect of conquering a live
dance/pop audience. “I've always
done very dramatic music,” she
says, “and that lends itself well to

pop'n

the vocal talents of such luminaries
as Will Downing, Loleatta
Holloway, Adeva, Colonel
Abrams, Fonda Rae, and Anthony
White ... “All Around The World”
(Arista U.K.) will be the new single
from fave Lisa Stansfield, this time
produced by her old Blue Zone com-
rades Ian Devaney and Andy Mor-
ris. Expect a solo album sometime
next month ... The Human League
is alive and well and working on
some new material with the Fon
Force crew (Stacey Q, Yazz, Ruth

Joy).

Hot new U.K. remixer Frankie
Foncett is handling the new
Chimes single, ““Heaven’’; Stans-
field’s “All”’; “Love Strain” by Kym
Mazelle; and new material by Dee
Lewis (Shirley’s sis) and Crown
Heights Affair ... D-Mob’s album,
“A Little Bit Of This, A Little Bit Of
That” on FFRR/PolyGram is fin-
ished. Incidentally, D-Meb’s Danny
D has completed mixes on the afore-
mentioned Fresh Four's “Wishing.”

Taking the dance floors by storm
as of late is the hot new single
“Pump Up The Jam,” which is
the debut release from Techno-
tronic Featuring Felly,
Originally released as an im-
port on ARS Records (Hithouse,

FELLY, OF TECHNOTRONIC

NEW ON THE GHARTS

Plastic Bertrand) out of Belgium,
“Pump Up The Jam” quickly be
came one of the country’s hot-
test-selling imports before being
rush-released in the States by
SBK.

Technotronic is the creation of
producer Jo Bogart along with
17-year-old lyricist Manuella Ko-
mosi, but it is the affected vocal
of featured singer and former
model Felly that lends itself well
to the song’s driving edge and
hook. Before hitching up with
her current team, 22-year-old
Felly was also the front woman
for a Brussels-based rock outfit
called Glamour,

A videoclip for “Pump Up The
Jam’' has just been completed
and the act is currently holed up
in Brussels, finishing tracks for a
forthcoming album that will fea
ture a variety of singers (4 la
Soul IT Soul) and is due out by
year’s end BILL COLEMAN

PROMOTIONAL
MUSIC VIDEOS

Available on 1 hour tape compilations
to Night Clubs, DJ’s, Hotels and retail
outlets throughout America.

Call LAWRENCE ENTERPRISES
today for more details: (201) 667-7575

DANCE/DISCO

[(WHOLESALE FOR STORES)
U.S.A. MAJOR & INDEPENDENT LABELS
AND SELECTED IMPORTS

LATEST 12” RELEASES

Milli Vanili—Blame It On The Rain
DJ Jazzy Jeffi—Beat Mike Tyson
Nancy Martinez—Fire

Grace Jones—Love On Top

Twin Hype—For Those

Taylor Dayne—Every Beat
Faheem—Must Be The Music

NOW MIIRE THAN JUST 12"
956059,50“‘?’9 wﬁv&ﬁ‘gﬁ

12"

Janet Jackson—Rhythm Nation
Doug Lazy—Let The Rhythm
Stezo—Freak The Funk

The Lit DJ Anthony—Acid Rock
N-Ten-City—Love Reaction
Sylvester—Rock The Box

UNIQUE RECORD DIST.

110 DENTOMN AVE. NEW HYDE PK., N.¥Y. 11040
Phone (516) 294-5900 (D1) « FAX {516) T41-1584

We have a complete selection of
all US major & independent label
12" and selected imports

Call us at our new 800 number

["cact our oLt FrREE |
| 7 800 NUMBER

OUTSIDE wEw 1ORR STATE)
800-992-9011

Catd NOW EOR LATEST 12
BELEASE NEDRMATON

EXPERIENCED
BALES PEOPLE

NEEDED
CALL IRV

CALL FOR OUR NEW
FREE CATALOG
Listing All New Records &
All Tittes We Stock
nchuthng over 800
DANCE/DISCO
CLASSICS
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ALENT

Unique Sounds ‘Pump’ Thru Heart Of New Album
Aerosmith Is Back From ‘Vacation’

BY CHRIS MORRIS

LOS ANGELES “I like being able
not to go to sleep, wondering if the
album is good or not,” says Steven
Tyler, lead vocalist for the veteran
hard rock band Aerosmith.

Tyler doesn’t have to worry about
troubled rest anymore: The group’s
new Geffen Records album,

“Pump,” the follow-up to its double-
platinum 1987 release, ‘“Permanent
Vacation,” roared into Billboard’s

Top Pop Albums chart, debuting at
No. 23.

According to Tyler, the group’s
strategy in crafting a sequel to its
last highly successful effort in-
volved taking some musical risks
and avoiding a rote approach.

Bound By Rhythm & Blues. A recent reception to mark the appointment of
Ray Charles as chairman of the Rhythm & Blues Foundation drew, from left,
Little Jimmie Scott, Ruth Brown, Charles, and foundation board member Bonnie
Raitt. As part of its effort to raise awareness and support of the needs of
veteran R&B stars, the foundation presented Scott and Charles Brown in
concert Oct. 5 at Columbia Univ., the first of a series of such shows. (Photo:

Chuck Pulin)

“If a band goes in and says, ‘We
have an “Angel’”’ here,” that’s
fucked,” he says. “It's easy to wal-
low in mediocrity, and that sucks.”

“Pump,” in fact, may be the most
experimental record of Aerosmith’s
16-year studio career.

“I wrote down a list of instru-
ments—all the weird shit I wanted
to hear,” Tyler explains. “Zither, a
kazoo after a lead guitar break.”

Assistance came in the form of
Randy Raine Reusch, a musician
and collector who lives in Canada,
where Aerosmith cut the new album
with producer Bruce Fairbairn.

“He collects instruments from all
over the world,” Tyler says of
Reusch. “He’s got thousands, from
nose flutes to digeridoos. He visits
people and learns to play the instru-
ments.

“[Guitarist] Joe [Perry] and I
went over to his house and picked
things out—all the things that make
the most insane noise.”

Tyler compares the band’s use of
these unique instruments—which
range from lyres and zithers to a
water harmonica—on various songs
and bridging interludes to the odd
spices Julia Child might use to enliv-
en her dishes.

“It adds a flavor,” he says. “Once
you learn about following the reci-
pe, you add different ingredients . . .

(Continued on page 35)

Jam & Lewis Say Tyme’s Ryte
For New Studio To Take Flyte

BY JON BREAM

MINNEAPOLIS Prince has his
Paisley Park Studios and now
Grammy-winning producers Jim-
my Jam and Terry Lewis have
their own state-of-the-art record-
ing house here. Their $3 million,
17,000-square-foot Flyte Tyme
Studios opened with a gala party
Sept. 16 here about 10 miles from
the $10 million, 65,000-square-foot
Paisley Park. Jam likens the dif-
ference between the complexes to
that between a Learjet and a 747.
“They’ll both get you there,” he
says. ‘“We're just trying to be
more economical.”

One big difference is that Pais-
ley Park, in exurban Chanhassen,
can be rented for audio, video, and
film projects and Flyte Tyme, in
suburban Edina, is a private audio
complex for use only by staff pro-
ducers.

“The studio will be able to func-
tion on the revenue that the other

| producers generate rather than

what Terry and 1 do,” says Jam.
“The studio is not an ego state-
ment. We think it will be a hedge
against the down period for me
and Terry.”

Jam and Lewis have their own
private room, engineer/producer

Steve Hodge is anchored in the
mixing room with its Harrison Se-
ries 10 console, and eight staff
producer/writers share the two
other studios, equipped with the
control boards from Flyte Tyme’s
old joint, on which “When I Think
of You,” “Human,” and a slew of
other smashes were recorded. The
new facility includes an editing
room and a rehearsal space. Be-
sides the creative staff, Flyte
Tyme has seven other full-time
employees.

The new studios were designed
by Lewis and Glenn Phoenix of
West Lake Audio. A unique fea-
ture on the ceiling in Studio B is a
collection of 10 pointillist portraits
by St. Paul artist Ta-Coumba T.
Aiken of such influential black
music makers as Count Basie, Ma-
halia Jackson, and Jimi Hendrix.
Lewis says the ceiling represents
all styles of black musicians, in-
cluding “people that a lot of young
kids who may pass through here
may never know about.”

“Janet Jackson’s Rhythm Na-
tion 1814” was recorded in Flyte
Tyme’s old facility in south Min-
neapolis on the same equipment
used for her “Control” album but
was mixed in the new studio. Lew-

(Continued on next page)
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RCA Will Try, Try Again With Aussie Singer’s 1987 Single
John Famham’s ‘Voice’ Rises From The Past

BY MELINDA NEWMAN

NEW YORK In an unusual move,
RCA is giving a new life to a single
from John Farnham’s 1987 album,
“Whispering Jack.”

The song, “You're The Voice,”
was an international hit, but didn’t
make much noise in the U.5. Singles
from Farnham’s new album, “Age
Of Reason,” have also failed to ig-
nite the Hot 100 Singles chart, al-

Drivin’ And Meetin’.

though “Two Strong Hearts” did
well at AC radio.

Farnham’s lack of U.S. success
has bafiled the record company be-
cause of his overwhelming sales
elsewhere. “Whispering Jack’ is
the best-selling album in Australia
by a native artist. It hit No. 1 in
more than a dozen countries. Farn-
ham, who was the lead singer of the
Little River Band for four years,
can’t walk down the street in Mel-

After their homecoming concert at the Fox Theater in

Atlanta, the members of Island Records quartet dnvin® & cryin’ were feted by
label brass who flew south for the performance. Gathered after the show, top
row, from left, are bassist Tim Neiisen; A&R directar Hugo Burnham,; guitarist

Buren Fowler; and drummer Jeff Sullivan; and, bottom row, from left, VP West
Coast A&R Kim Buie; college promotions manager Stephanie Seymour; Kurt
Denny of BMI; band manager Jim Barber; and lead singer Kevin Kinney.

bourne, Australia, without gettmg
rrobbed Here, it seems, he can’t get
arrested.

Unlike the “shoulda-woulda” phe-
nomenon started by UB40’s ‘“‘Red
Red Wine,” where radio stations are
taking credit for resurrecting old
tunes as hits, “You're The Voice” is
getting its second chance via a label
push. However, RCA executive VP
and GM Rick Dobbis says the same
rules apply.

“There have been a lot of songs
over the last two years that have be-
come bigger hits the second time
around. Just because a programmer
didn’t come up with this idea doesn’t
make it any different,” Dobbis says.
“We're just going to ask stations to
listen to the song with a fresh ear
and see that there’s a true commit-
ment on the part of the record com-
pany.”

According to RCA VP of promo-
tion Butch Waugh, the promotional
department was “in a transitional
period when ‘You're The Voice’ was
released in America the first time
and it didn’'t get the fair shot it de-
served. It stuck in our craw. That’s
the one, @s a promotional staff, we
always felt so strong about.”

The overwhelmingly positive
reception the song’s video at the
BMG national staff meetings in Au-
gust was all the impetus the label
needed to re-release the tune.

(Continued on page 35)

FLYTE TYME STUDIO LANDS IN MINNEAPOLIS

(Continued from previous page)

is, who oversaw the construection
project, would spend his days at the
site of the new studios, show up at
the old place with a carpet sample,
ask Jam his opinion, and the re-
sponse would be, “Hey, we need a
lyric for this song.”

The first release recorded at the
new building was the Michael Jef-
fries/Karyn White duet, “Not
Through Being With You.” Among

the current Flyte Tyme projects are
the third solo LP by Minneapolis
crooner Alexander O’'Neal and a
solo effort by Johnny Gill of New
Edition, plus records by the British
duo Ellington & Pritchard, a Minne-
apolis choir called Sounds of Black-
ness, and Twin Cities pop-gospel
singer Lisa Keith, who sang on
Herb Alpert’s latest release, “Dia-
monds.”
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Dixon Aims To ‘EEE’xpand Horizons

BY MELINDA NEWMAN

NEW YORK Critical acclaim and
consumer acceptance are often at op-
posite ends of the musical spectrum
for some artists. Enigma’s Don Dix-
on is trying to bridge that gap.

“T'd love to have a big monster
hit—be part of a soundtrack to some-
one’s life,” Dixon enthuses, before
adding, “I'm not excited about all the
crap that comes with it.”

However, if Enigma has its way,
Dixon’s new album, “EEE,” will be
the one that establishes him as an
artist and finally breaks the mold
that casts him as producer (R.E.M,,
the Smithereens).

Enigma senior VP and GM Ralph
King confirms that Dixon’s third rec-
ord is a label priority. “We're spend-
ing much more to record and promote
his album than we have in the past,”

says King. “It's great all the critical
acclaim he’s gotten, but now it’s time
to translate that into broader con-
sumer acceptance.”

Enigma has already filmed two
videos for the album and has picked
three singles, leading with Dixon’s
cover of John Hiatt’'s “Bad Reputa-
tion.” The label also plans to work the
single at college/alternative, album
rock, top 40, and rock 40 at the same
time.

“EEE,” a collection of pop origi-
nals and covers, is bolstered by a
heavy dose of R&B provided by the
Uptown Horns. Dixon first worked
with the Uptown Horns when they
played on an album by his wife, Marti
Jones. “We liked what a horn section
would bring to the album and [ hope
we came up with something that’s
not too standard R&B, yet is still fa-
miliar. We were trying to come up

with grooves with a slightly different
take and not be too conventional.”

Dixon has no problem producing
himself. “I think objectivity is over-
rated,” he jokes. “I can tell whether [
like it and that’s what matters. I'm
not one of those people who takes life
real seriously, so I'm not afraid to
make decisions.”

It also does not bother Dixon that
the acts for which he has worked his
production magic have had more
commercial success than he has. “I
really want success for all my ‘kids.’
None of them are big enough yet as
far as I'm concerned.”

Dixon will be playing selected
dates to promote the album, includ-
ing three retail conventions. He'll
then focus on writing songs with
Jones for her new record.

This week’s Beal was written by Dave DiMartino,
Billboard’s Los Angeles bureau chief.

AS REGULAR BEATMEISTER Thom Dufty noted in
last week’s Beat, Bob Dylan’s newest album, “Oh Mer-
cy,” is the rock icon’s hottest slab of vinyl since his
“Blood On The Tracks” days. This is good, you’ll surely
agree. This week, however, The Beat would like to pon-
der this fact—and other related facts—and discuss why
a great album from Dylan couldn’t be coming at a better
time,

Muse, Not $33, Moves Rock’s Best Acts;
Miles, Mellencamp Paint With Purpose

those that care about them will enjoy it. Like pursuing
their own muse, cliché that it is, and assuming that will
be enough.

So the new Dylan album is great; Neil Young's recent
live acoustic show featured his best new songs since
“Rust Never Sleeps,” and they’re on his new album
“Freedom”; and NRBQ’s new Virgin album, its first for
the label, is its best since “At Yankee Stadium.” And the
fact that PolyGram recently reissued that little gem—
which didn’t exactly go double platinum—only proves

In the past few months, The Beat —
has been examining the state of to-
day’s music biz; in only a few
weeks’ time, this writer has inter-
viewed the likes of Poco and Ten
Years After and seen concerts by
Ringo Starr (with Dr. John, Joe

and Nils Lofgren, among others),

Walsh, three-fifths of The Band, _,@3;‘; .,'?‘-'s::.

The point, finally, is that some art-
ists have never stopped growing;
some never lose respect for them-
selves, and thus for their audiences;
and some artists will very likely nev-
er be out there recycling their past
for profit.

So why did the Rolling Stones

further that real artists produce

works of lasting value,

Neil Young, and the charismatically
uncharismatic Dylan as well. Fur-
thermore, The Beat had the opportunity to see the Whe,
Jefferson Airplane, and the Doobie Brothers, but
passed on all three—regretting only the Airplane,
whose reunion at least seemed to offer some potential
other than financial.

The point, obviously, is that all these artists have
roots in the '60s or early '70s, and all seem to be doing
bang-up business in 1989.

The last thing The Beat wants to do is belabor a point
that has already been belabored—that nostalgia and
greed are also doing well at the box office. Instead, on a
more positive note, let’s consider two of the artists men-
tioned above—Dylan and Young—throw in another
long-lived group, NRBQ, and ask ourselves what all
three have in common.

Answer: They're great. They've always been great.
And none of the three has ever, ever compromised art
for the sake of money.

When you get right down to it, what artist in his or
her right mind these days would bend over backward to
record music that fans might love, like, or absolutely
loathe—with only one motivating factor driving them?
What would possess a Dylan to release such albums as
“Self Portrait” or “Down In The Groove,” or a Young to
shift from rockabilly on “Everybody’s Rockin’ ” to com-
puter rock on “Trans”? Why would NRBQ—which
many, The Beat included, consider one of the best
rock’n’roll bands ever—stick live, half-baked versions of
TV theme songs on its albums, or spend most of this
decade haphazardly releasing live albums that, great as
they may be, could never possibly generate a radio hit?

Largely because these artists have other things on
their minds. Like doing what they please, and hoping

by Thom Duffy

just release their best album in
years and screw everything up?

PAINTERMAN. SLIGHT RETURN: Did somebody
just use the word “artist”? Scenesters in Los Angeles
are grooving on two painters who will be displaying
their work in one show here starting Saturday (14). Art-
ists in question are jazz legend Miles Davis, whose
works have already graced several of his album covers,
and John Mellencamp, who has recently gone on record
voicing his frustration with pop singing. According to
Harry Sandler, from Mellencamp’s office, some 10-15 of
the singer’s recent paintings will be offered for sale, as
will even more by Davis, “because Miles has been atita
while longer.” Slated for a monthlong exhibit at the Tri-
angle Galleries, the paintings will first be viewed on
opening nights by an audience of invitation-only guests
who will pay $100 each—all of which will be donated to
two different L.A. missions for the homeless. Organiz-
ers hope to raise $50,000-$60,000 for the cause, says
Sandler—who adds that though Mellencamp says “it
might be a little early” for his paintings to go out there,
the homeless cause is reason enough for him to go pub-
lic,

BO’I'I‘OM OF THE BARREL: With industry attention
spans at an all-time low, kudos to the XtraWatt label for
sending out the following terse postcard message to me-
dia hipsters: “I know what it takes to claw your way to
the top, so I'm willing to have sex with any cat who’ll
push this record. Call 914-688-7508.” Purely for investi-
gative reporting’s sake, The Beat called and heard a cat,
in apparent kitty ecstasy, screeching lustfully. It's pro-
moting Karen Mantler’s new record, “My Cat Ar-
nold”—and it’s better than Meow Mix with gravy!

TOP CONCERT
4 GROSSES
AMUSEMENT BUSINESS”
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s} Capacity Promoter
THE ROLLING STONES RFK Stadium Sept. 24- $2,988,142 105,267 BCL Group
LIVING COLOUR Washington, 25 $28.50 sellout
D.C.
THE ROLLING STONES Carrier Dome Sept. 21- $2,082,325 73,828 BCL Group
LIVING COLOUR Syracuse Univ. 22 $29 sellout
Syracuse, N.Y.
THE ROLLING STONES Cardinal Sept. 19 $1,120,075 39,301 BCL Group
LIVING COLOUR Stadium $28.50 seliout
Kentucky Farr &
Exposition
Center
Lousville, Ky.
METALLICA Irvine Meadows Sept. 21- $799,854 45,000 Avalon Attractions
FAITH NO MORE Amphitheatre 23 $22.50/$20/ seliout
Laguna Hills, $18/516
Calif.
VICENTE FERNANOEZ Los Angeles Oct. 1 $308,615 15,699 Jalisco Promotions
ROCIO OURCAL Sports Arena $30/825/ sellout
Los Angeles $15/810
THE ALLMAN BROTHERS Beacon Theatre Sept. 27- $266,100 10,644 Ron Delsener
BAND New York 30 $25 sellout Enterprises
BON JovI The Summit Sept. 29 $263,336 14,966 PACE Concerts
SKID ROW Houston $18.50 16,000
BON JOV! Arena, Mobile Sept. 27 $262,500 15,000 Beaver Prods.
SKID ROW Civic Center $17.50 seliout
Mobile, Ala.
JOHN DENYER Wolf Trap Sept. 16- $242,335 13,727 in-house
Farm Park 17 $25/815 14,000
Vienna, Va.
LOVIN' FEELINGS TOUR: The Summit Sept. 30 $209,088 11,660 Howard
TOMMY JAMES & THE Houston $20/%$18.50 12,000 Greenwood
SHONDELLS
THREE DOG NIGKT
THE DRIFTERS
THE ASSOCIATION
PAUL REVERE & THE
RAIDERS, THE TURTLES
KENNY G Pacific Sept. 23 $205,460 10,000 Nederlander Org.
Amphitheatre $25.85/$22/ 18,861
Costa Mesa, $18.15
Calif.
HANK WILLIAMS JR. & THE The Summit Sept. 23 $189,311 10,708 462 Concerts
BAMA BAND Houston $18.50 12,000
STEVE WARINER
CROSBY, STILLS & NASH Sunrise Musical Sept. 30 $158,896 8,000 Cellar Door Prods.
JOHN FARENTINO Theatre $20.50 sellout
Sunnise, Fla.
ALM RECORDS CHILDREN'S Carnegie Hall Sept. 16- $153,647 7,901 Metropolitan
SHOWS: New York 17 $20/$18.50 8412 Entertainment
RAFFI sellout
SHARON, LOIS & BRAM
DOLLY PARTON Pacific Coliseum Sept. 3 $131,117 6,534 Perryscope
GEORGE FOX Pacific Nat" ($154,063 8,500 Concert Prods.
Exhibition Canadian) Concert Prods.
Grounds $24.50/$23.50 International
Vancouver, Donald K Donald
British Prods.
Columbia
GEORGE THORGGOOD & Pacific Coliseum Sept. 2 $130,430 6,741 Perryscope
THE DESTROYERS Pacific Nat'l ($153,255 8,500 Concert Prods.
LITTLE CEASAR Exhibihon Canadian) Concert Prods.
Grounds $23.50/$22.50 International
Vancouver, B.C. Donald K. Donald
Prods.
ALABAMA Peterborough Sept. 29 $124,200 5,200 In-house
MICHELLE WRIGHT Memonal ($149,000 sellout
Centre Canadian)
Peterborough, $29
Ontario
CROSBY, STILLS & NASH Massey Hall Sept. 23 $110,892 4,702 Concert Prods.
JOHN FARENTINO Toronto, Ont. ($129,855 sellout International
Canadian)
$28.50
REM. Assembly Hall Sept. 27 $99,368 6,308 Jam Prods.
NRBQ Univ. of [Hinots $17.50 11615
Champaign, Ill.
THE DOOBIE BROTHERS The Summit Sept. 28 $98,938 6,059 PACE Concerts
HENRY LEE SUMMER Houston $18.50 9,562
DEBBIE GIBSON Starplex Sept. 29 $97,370 5914 MCA Concerts
BROS. Amphitheatre $18.50 20,000 PACE Concerts
State
Fairgrounds,
Dallas
REM. Joyce Athletic Sept. 29 $93,923 5,367 Jam Prods.
NRBQ & Convocation $17.50 6,347 Avalon Attractions
Center
Univ. of
Notre Dame
Notre Dame,
Ind.
MICKEY ROONEY & DONALD Riafto Square Sept. 23- $89,537 329 n-house
O'CONNOR Theatre 24 $33.50/$28.50/ 3912
JENIFER GREEN Joliet, Ill. $23.50/$19.50
TESLA/GREAT WHITE Exposition Sept. 24 $85,472 5434 Sunshine
BADLANDS Center $16.50/$15.50 6,500 Promotions
Alien County
War Memorial
Coliseum
Fort Wayne, Ind.
BARRY MANILOW Arena Sept. 25 $82,381 5,317 Jam Prods.
Peoria Civic Ctr. $18.50 8,000
Peona, IIl.
RODNEY DANGERFIELD Valley Forge Sept. 30 $79,988 2810 Music Fair Prods.
HARRY BASIL Music Fair $32.50 2932
Devon, Pa.

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication.
Boxscores are compiled every Tuesday and should be submitted to Desi Smith in Nashville

at 615-321-4276; Ray Waddell in Los Angeles at 213-859-5338; Louise Zepp in Chicago at
312-236-2085.ForresearchinformationandcostcontactLauraStrohin Nashvilleat615-321-4250.
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AEROSMITH RETURNS

(Continued from page 32)

It takes on a whole different shape.
It’s basically Aerosmith, but it’s dif-
ferent. It’s not boring anymore.”

Producer Fairbairn encouraged
the band’s playfulness in the studio.
Says Tyler: “He was the first one to
say he loved the Aerosmith sound,
and he loved to take the chance try-
ing stuff.”

The marketing of “Pump” is live-
ly as well. Geffen has issued a
20,000-copy limited-edition version
of the compact disk, bound in leath-
er.
With the album-making process
behind it, Aerosmith is preparing
for another marathon tour in sup-
port of the record. The group’s tour
behind “Permanent Vacation” last-
ed a year and encompassed 150
dates.

““This one will be a year, any-
way,” Tyler says. “They’re not all
stadiums. They’re like 16,000 seats,
indoors.”

A two-month, sold-out European
swing—the band’s first work on the
Continent in 12 years—begins
Wednesday (11). The U.S. leg kicks
off Dec. 16 in Wheeling, W.Va.

As on the 1987-88 tour, on which
Aerosmith was supported by then-
up-and-comers Guns N’ Roses, this
_ year’s trek will probably feature a
hot young band. Tyler says that
Skid Row, whose platinum debut al-
bum currently resides in the top 10,
is the likely opening act.

FARNHAM’S VOICE

(Continued from page 33)

RCA will be looking for reports the
week of Oct. 16 and the song will
subsequently be added to all newly
pressed copies of “Age Of Reason.”

Though Farnham is happy to get
another shot at U.S. success, he is
not bothered that it so far has elud-
ed his grasp.

“I'mnot really baffled by it; other
people seem more frustrated about
it,”” he says. ““We thought ‘You’re
The Voice’ was a shoo-in in America
[the first time], but there’s a lot of
product out there.”

Farnham takes a philosophical ap-
proach to his fame that only those
with years of experience can attain.
“T’ve been very happy for the past
20 years doing what I do in Oz and I
consider the success I have outside
of Australia to be a bonus. No one
would be happier than I would be if
‘Age Of Reason’ works in America
... but if [it] doesn’t,” he says with
a laugh, “it ain’t going to break my
heart.”
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BEST
UNSIGNED
BAND

TASCAM SECK iBL SHURE

MSR16 Recorder 1882 Console Three Band EQ 4412 Studio Monitors 6 Beta 58 Supercardioid

16 Track-%" Format  with Wide Mid Sweep Fully Adjustable 3-Way System  Microphones, 1 Diversiphase
Rehearse Mode- 4 Line Returns with Hi/Lo EQ  Extended Frequency Range Wireless Hand Held System,
Spot Erase and 8 Buss Routing 1 Diversiphase Wireless

Guitar System

VIUSICIAN @ snukE B, TASCAM

Calling all bands! MUSICIAN
Magazine, in cooperation with
Warner Bros. Records, invites
all unsigned artists to submit theis
best on cassette to our 1989
Best Unsigned Band contest.

JUDGES A entries wi be re-
viewed by the editors and publishers
of MUSICIAN Magazine. Semi-finalists
will then be submitted to this year's
panel of all-star judges, featuring
LYLE LOVETT, BRANFORD MARSALIS,
LOU REED, VERNON REID, and
ROBBIE ROBERTSON.

PRIZES Finalists will appear on
the MUSICIAN-Warners compilation
CD, BEST OF THE BUBs, to be pro-
duced in early 1990 and delivered
to thousands of music industry
professionals. A home recording
studio featuring JBL, TASCAM and
SHURE products will be awarded

as grand prize for the one song
that our judges agree to be the
cut above the rest.

RUI.ES All entries must be
received by December 15th, 1989. All
music must be original. One cassette
per artist/band. Maximum 2 songs
per cassette. Name, age and address
of each band member, photo of
band/artist and a $10.00 processing
fee must accompany each cassette
and entry form (or facsimile). If
chosen, artists are responsible for
final mix to appear on CD. Artists
cannot be signed to a label. Tapes
become property of MUSICIAN
Magazine and will not be returmed.
Artists retain rights to their music.
All decisions are final. Employees

of Billhoard Publications, Inc.,
Warner Bros. Records and partici-

SEND ENTRIES TO: BUB, MUSICIAN MAGAZINE, 33 COMMERCIAL ST, GLOUCESTER, MA 01330.

pating sponsors are not eligible.
Void where prohibited.
! NAME OF ARTIST/BAND
ADDRESS
! TELEPHONE #
! SUBMITTED SONG TITLES
CONTACT NAME
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TALENT
IN ACTION

FINE YOUNG CANNIBALS
Blossom Music Center
Richfield, Ohio

F INE YOUNG CANNIBALS may
have the strut and swagger on rec-
ord, but this Sept. 9 show proved
they do not have the steps as a live
act yet to make their hyperdrive
funk more than a passing fancy.

Spurred by vocals of Roland Gift
and the backup singing of the sassy,
sisterly Mint Juleps, the Cannibals
played most of their hit album, “The
Raw And The Cooked,” the earlier
“Johnnie Come Home,” and a love-
ly, a cappella take on the Tempta-
tions’ “My Girl.” It was the third
date of a five-week tour.

Former English Beat guitarist
Andy Cox and keyboardist David
Steele provided punch, augmented
by Graeme Hamilton’s chiaroscuro
trumpet and Martin Parry’s busy
drums.

“I'm Not Satisfied,” the lachry-
mose “Ever Fallen In Love,” and a
Miracles-styled “Tell Me Why” all
had body and substance. But it
wasn’t until halfway through the set
that Gift and his band mates found a
groove with “Suspicious Minds.”

Gift’s voice, ready and embracing,
is extremely emotive. But the songs
were often weak, and too many wan-
dered with overly busy arrange-

shine.

He also seemed ill at ease on stage
and the lighting at times distracted.
Too often, the Cannibals seemed to
be playing to a video taping, not an
audience.

De La Soul, who replaced an ailing
Neneh Cherry on the bill, braved an
unreceptive crowd of 5,000 with a
loud, unintelligible opening set.

CARLO WOLFF

ELTON JOHN
Poplar Creek Music Theatre
Hoffman Estates, 111

0N THE U.S. LEG of his most ex-
tensive worldwide tour yet, Elton
John got back to basics with this
Aug. 26 amphitheater concert. As
with 1988’s “Reg Strikes Back” tour,
there were no outlandish costumes or
stage sets. The focus was entirely on
the music.

From a keyboard riser center
stage, John kicked off the evening
with the stomping intro to “Bennie
And The Jets.” The set that followed
combined old favorites with such new
material as the upbeat title track
from his new MCA album, “Sleeping
With The Past.”

The concert’s best segment began
with a full-band rendition of “Funeral
For A Friend/Love Lies Bleeding,”
followed by a more sparsely ar-
ranged and haunting “Sorry Seems
To Be The Hardest Word.” Then it
was John playing solo on “Daniel,”
“Candle In The Wind,” and “Blue

”

“Sacrifice,” which may become a
standard itself.

Though a highlight of the show,
the ballads seemed less warm played
on an electric piano than on John's
acoustic grand, a signature stage ex-
travagance he might have done bet-

ter keeping. But newer material like
“I Don’t Wanna Go On With You
Like That” fit right in with the syn-
thesizer sound of the '80s.

John has said recently that he
wants to be seen as a serious pop art-
ist, not just a larger-than-life enter-

tainer. He stressed the point of his
new no-frills style during an encore
of “Rocket Man,” quoting a line from
a Sly & the Family Stone hit: “I want
to thank you,” sang Elton John, “for
letting me be myself again.”

KAREN O’CONNOR

“Why is it that when Prince does it,
it’s brilliant, but when a woman
does it, she’s a hussy?” says Vickie,
lead singer of the English band
Fuzzbox, talking about her group’s
risqué image. “Ours is a positive
view of sexuality,” she says. “It’s
not available or submissive. We just
won’t have the bimbo thing. We're
very strong-minded women. I'm the
most apparently sexual of the group
but it’s just that I'm very natural.
Wearing clothes depresses me.”

The all-girl quartet—originally
named We've Got A Fuzzbox And
We're Gonna Use It—is from Bir-
mingham, England, and has just en-
tered the Modern Rock Tracks chart
with “Self!” The song, which hit the
U.K. charts last summer, is the first
release from ‘“‘Big Bang!,”’ the
group’s second album on Geffen
Records.

The members of Fuzzbox, sisters
Maggie and Jo, along with Vickie
and Tina (who prefer not to use their

NEW ON THE GHARTS

last names because they are “too
boring”), started singing together in
1985. After opening for a friend's
band at a local club, they were
signed to an independent label and
released their first single, “XX
Sex,” one year later. With that song
and two subsequent EPs, the band
established an alternative-rock fol-
lowing in England and later crossed

FUZZBOX: Pictured from left are Jo, Maggie, Vickie, and Tina.

over to pop territory with its first al-
bum.

Except for Yoko Ono’s “Walking
On Thin Ice,” all songs on “Bang!”
were co-written by the group. Pro-
duced by Andy Richards and re-
leased by Geffen this month, the al-
bum flippantly explores feminist,
political, and environmental issues.

JIM RICHLIANO

ments for Gift’s vocal performanceto  Eyes,” as well as on new offering
ARE YOU GOING TO CMJ? :
ea\‘e‘s‘ THE ONLY ALTERNATIVE MUSIC CONVENTION
xe 59 .“\0“ THE ONLY ARTIST DEVELOPMENT CONVENTION
Ke\’“o e 0\\ MTHE ONLY CONVENTION WITH THE NEW MUSIC AWARDS
GeO‘g e:‘ . d The Event: The Ninth Annual CMJ Music Marathon Convention
\C R \\ The Date: October 26 - 28, 1989
4 The Setting: The Vista Hotel, New York City

THURSDAY, OCTOBER 26, 1989
10:00 AM - 5:00 PM
COLLEGE RADIO WORKSHOP

AGENDA.
INTERNAL STATION OPERATIONS

Selecling The Executive Board
ing and

Budgeung ang Fundraising

Continuity, Structure and Growth
THE MUSIC COMMUNITY

Interaction With The Local Scene

Record Company Relations

Communications Among Stationg Nationwide
RAOIO'S SOCIAL INPUT

Educational Programming

Increasing Public and Social Awareness
PROGRAMMING

Running A Music Department

Record Company Relations

Music Phiosoptues

An all-day covering
the most crucial aspects of college racho m the '80s and
beyond

Buiiding Campus and Communiy Awareness

A Staft

There will be Pt a
throughout the day!

12:30 - 1:45 PM

NEW TOYS, NEW SOUNDS, NEW MUSIC

THE ESSENTIALS OF PUBLISHING: THE
SONGWRITER & THE SONG

THE PUBLICITY PANEL

2:00 - 3:15 PM

THE VIDEO FRONT: FOUNDERS. DEFENDERS,
DETRACTORS & DEFECTORS

INTERNATIONAL MARKETING & LICENSING

Moderatar Liz Brooks (PolyGram)

LO;EOTOURING CIRCUIT: PAVING NEW INROADS

Ron Delsner Enterprises)

rator: Dave Frey (Current Events Management/

The Atmosphere: intimate

The Point: ‘‘The Discovery & Development Of New Artists™’

3:30 - 4:45 PM
ROOTS MUSIC: THE NEXT GENERATION
Moderator: Brad Paul {Rounder)
RETAIL & DISTRIBUTION: THE BOTTOM LINE
Moderator. Ray Farrefl (Geften)
CORPORATE SPONSORSHIP AND THE ALTER-
NATIVE MARKETPLACE
8:00 PM
The 1989 NEW MUSIC AWARDS
PRESENTED BY AIWA
The Beacon Theatre
75ih Street & Broadway

MUSIC MARATHON LIVE! CLUB SHOWCASES

FRIDAY, OCTOBER 27, 1989

11:00 AM
KEYNOTE ADDRESS: Varr}on Reid

George Clinton

1:30 - 2:45 PM

MUSIC AS A LIVELIHOOD: GETTING STARTED

Moderator Graham Hatch (Atlantic)

ARTIST MANAGEMENT: FROM HERE TO
ENORMITY

INOIE LABELS: THE OECLARATION OF
INDEPENDENTS

MUSIC FOR HUMANITY: GRASS ROOTS TO
GLOBAL

THEY DON'T PLAY ME IN PRIMETIME: RADIO
& RESPONSIBILITY
Moderalor Howie Klein (Warner Bros /Sire}

3:00 - 4:15PM
THE BUSINESS OF MUSIC: LAWYERS. GUNS
& MONEY

FANZINES: GENERATING UNOERGROUND
PRESS

Modegrator Oave Sprague (Freelance Journalist}

IN YOUR FACE: IMAGE & MARKETING

SAVE THE PLANET: IF WE DON'T WE'LL ALL
BE OUT OF WORK

Moderator: Andrew Francts (Chameleon Music
Group/lsolar Mgmt.}

A&R: WHAT'S WRONG WITH THIS TAPE?

9:30 PM

MUSIC MARATHON LIVE! CLUB SHOWCASES

PANEL AGENDA

SATURDAY, OCTOBER 28, 1989

11:00 AM - 12:15 PM

DIGG":"E;RVOUR SCENE: LOCAL MUSIC & MEDIA
IN

Moderstor. Roland Swenson (SXSW Music
Conference}

RAPPIN' ON RADIO'S DOOR: THE RAP PANEL

WORLD MUSIC IN THE '90s: LIFE AFTER
GRACELAND

MEET THE PRESS: THE ROLE OF JOURNALISM
IN ARTIST DEVELOPMENT

Moderator Regina Joskow {Atlantic)

THE FUTURE OF COLLEGE RADIO

Moderator: Brian Long (Rockpoof)

12:30 - 1:45 PM

INVASION OF THE INDIE SNATCHERS: WHAT

THE MAJORS DOING?

Modemor Jay Faires (Mammoth)

DANCE ORIENTED RADIO: EVOLVING OR DEAD
ON ITS FEET

- Bill Coleman (B

THE MANY FACES OF RADIO: CREATING NEW
IDENTITIES

Moderator: Robyn Kravitz (One Way. Inc.}

A TIPS & TRADES SUMMIT: SETTING THE

RECORDS STRAIGHT
SUCCESSFULLV MARKETING THE NEW ARTIST
YING IT ALL TOGETHER
Modemmr Karen Glauber (A&M)
2:00 - 3:15 PM
THE NEW FACES OF JAZZ
Moderator. Don Lukofl (D.L. Media)
THE BEAT BOX CONCLAVE
THE NASHVILLE SOUND: BREAKING TODAY'S
COUNTRY MUSIC ON COLLEGE RADIO
Moderator Mike Martinovich (CBS. Nashville}
THE BUYING & SELLING OF COLLEGE RADIO
THE STUPID GUESTION PANEL
3:30 - 4:45 PM
THE ARTIST ENCOUNTER & FREE FOR ALL
Moderator Ira Robbins (Freetance Journahst)
9:00 PM
MUSIC MARATHON LIVE! CLUB SHOWCASES

METAL MARATHON ’89
‘“3 Days Of Hell
Returns To Manhattan”’

THURSDAY, OCTOBER 26, 1989

ANATOMY OF A HEADNBUAKGER: WHO
ACTUALLY BUYS THIS STUFF?
Modorntol Jim Cardelio (i
page). Bnan Lima

Tommy Ke
(Ep\c)) Steve um(menm) Steev Ricardo (Metal

ARTIST DEVELOPMENT: PLATINUM IN THE
ROUGH

Moderator- Derek Swnon {Simon Says, inc.
Paneksts: Ron Lafitte (t qm-u-mlur-Mgmt)
MUSIC IN ACTION AWARENESS FORUM
(A bnetf speech, foliowed by a Q8A meanicn)
Guest Speaker: Dave Marsh (Edstor, Rock N Rolt
(Confidental)

FRIDAY, OCTOBER 27
anATmG THAT ELUSIVE LINDE Rl il

Cat
Club), Martin Nesbit (Eum) Michael {Epic),
Sinclaw (Mechanic)

AR events subyect to change

Your registration entities you to thwee days of workshops,
exhibitions and demonstrations. pius, at no extra charge,
entrance 10 Metal Marathon, College Day. and the
Marathon Club Pass, entitiing you 1o free entry to Music
Marathon Live! including over 25 New York clubs for the
duration of the convention, and much, much more

Your registration aniijing you 10 one ficket to the 1983 New
Music Awards. Strictly limfed quantities available on a first-
come first-served basis to CMJ Music Marathon pre-
registrants only. Tickets must be picked up at the Vista
Hotet prios to 5.00 PM Thursday, Oclober 26

'JUST HOW IMPORTANT IS THE COLLEGE
& ALTERNATIVE MARKETPLACE?

JUST ASK Edie Brickell & New Bohemians, Cowboy Junkies, The Cure, Fine Young Cannibals,
Ofra Haza, Indigo Girls, Love And Rockets, Pixies, Michelle Shocked, Sugarcubes. . .

For more information contact: Joanne Abbot Green at (516) 248-9600.

Moderator.

SATURDAY. OCTOBER 28, 1989
METAL AND RADIO: SO FAR, S0 GOOD .. SC
WATT?

Modorator. Brian Siagel (Metal Bisde)
P.logwls Grunblatt (RCA), Toni Isabella (Bill

ARTIST PANEL

Moderator
Furmiisrs: TBA

HOTEL ACCOMODATIONS:
Special rales at the Vista Hotel. Vista Hotel Rates: $130.00
single/double.

212-938-1990). YOU MUST MENTION CMJ MUSIC
MARATHON TO RECEIVE DISCOUNTS.

ARLINE DISCOUNTS :
all reguiar coach fares. Il you quality for a lower fare

Tine, any day—specily STAR File #S0 1094L
PRESS & PUBLICITY

Call Les
8413343

'ORKSHOP: GETTING DEVGND 'S0
DUDE, now YOU GET YOUR NAME?

Don Kaye (MJI Metal Shop/Ke ormng Ul

Faneden: Mike Gitter (Kerrang!). Byron Hontas (Capitod)

NG UNDERGROUND: BRINGING
METAL TO THE MASSES

aham Presents), Doug Keough {Roadracer). Joe Seri

ing, Esq (Attorney)

. These rates are only in effect until Oct. 10,
1989 Rmoswp'yfvomtuesdaym 24 - Sunday, Oct. 29,
198S. Call the Vista al 1-800-258-2505 {in New York State

American Airtines is offering a special discount rate of 40%

American Arfines will discount that rate an additionat 5%
Call 1-800-433-1790. 7.00 AM - 12:00 Midright Central

al Jensen C (818)
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and its efforts in the Hispanic community.” Celia
Cruz was the event’s grand marshal. “Conciencia”
was highlighted by—besides the musical perfor-
mances—scenes from celebrity fund-raising dinners
taking place across the nation and announcements by
public personalities who contributed to the cause.

FOR WEEK ENDING OCTOBER 14, 1989

Billboard.

®Copyright 1989, Billboard Publications, Inc. No part of this
publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written
permission of the publisher.

HOT LATIN TRACKS.

grown beyond its original church boundaries. Today,
Commissioned does more than 70% of its shows in
halls and auditoriums, with the other 30% split be-
tween churches and colleges.

“Those venues are both scary and liberating,” Ham-
mond says of the auditorium outings. “But the people
who go into those venues are coming to be entertained
and ministered to. If a guy’s going to pay $17 for a
ticket, he wants both. Well, a lot of people in the
church are scared to mention the word ‘entertain-
ment,’ but that’s where our audience comes from.”

Hammond, Michael Brooks, and Mitchell Jones
are the group’s three primary songwriters. While they
frequently interact, all three have home studios. Con-
sequently, there is a distinctive sound coming from
each writer.

“We're always bringing demos” to one another,

the group has performed with the Detroit Symphony,
toured Great Britain and Nigeria, and added a giant
light show.

But Hammond says the bond is really just begin-
ning. “Ideally, for the future, we’d like to get a little
stabler work situation,” he says. “In gospel music, al-
most everything we do is always individual dates.
We'd like to do more tours: six months on and six
months off—solid. If something like that could hap-
pen, I think we’d get more into concept videos. We'd
like to plan on doing some material that could be
played on secular outlets to expand our audience. If
there was something we could get a good video out of,
something BET could play, we’d do a song on the
homeless or the hungry. I don’t know if we’re neces-
sarily interested in forever being typecast as gospel.”
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The '90s Promise to be an Era of Expansion,
International Growth and Worldwide
Exploitation for Country Sounds from

Nashville, California, Texas, and Canada
By GERRY WOOD
ineteen-eighty-nine was another action-packed year
for country music. Let's scan some of the highlights—
and lowlights—of the remarkable year that was.

CD: Chronicle 1989 as the year that the compact disk
went 100%. For the first time, all albums listed on Bill-
board’s Top Country Albums chart contained CD configura-
tions. It's a sad finale for 8-tracks; there were no offerings
on any of the charted product for this format that once was
the darling carrier pigeon for country music product. How
soon we forget, and how soon we embrace a new farmat that
we'll discard just as dispassionately as the yesterday's
modes of sound delivery. Hello, DAT, goodbye CD—is that
the clarion call of country’s future? Stay tuned.

10-IN-A-ROW RADIO: A sad sign of the times. Country ra-
dio without personality is like a farm without barns, cows,
and pigs or a Texan without a cowboy hat and a tall tale to
sell. Hot markets for country radio include Atlanta, Tampa,
Dallas, Houston, Phoenix, and, one of the year's most nota-
ble success stories, Hartford, Conn., where WWYZ has be-
come one of the most popular stations in its market, boost-
ing its audience share 9% since adopting a country format.
Not hot markets include some important big ones such as
New York, Boston, and Chicago.

COUNTRY RADIO SEMINAR: Jot down these dates: Feb.
28 to March 3, 1990. That's when hundreds of country-ra-
dio leaders from across the nation will journey to Music City
for their doses of County Radio Seminar karma with the
mercury flirting with freezing and the everpresent gray mist
that hovers over Nashville from December to April, dispelled
only by storms of sleet, pellets of unknown origin, or, hope-
fully, a kind, gentle snow and not a blizzard. These -adio ma-
vens, ex-rockjocks-turned rural ranchers, some trus country
folks who surprisingly have ended up in country radio, all
got a chance to band together at the 1989 seminar.

After the radio leaders tell the record executives how to
run their businesses, it's time for the paybacks-are-hell de-
partment with some roasting coming from heated label
presidents, and promo and marketing figures. Also hot is
the Country Radio Seminar's New Faces Show when Charlie
Monk emcees.

FAN FAIR: Meanwhile, Fan Fair '89 once again became a
phantasmagoria of country music’s big stars and Tex No-
bodies merged into a weeklong melange that woulc pass for
a formidable endurance test. This year’s event offered more
magna stars than last year's due to outcries from fans who
said Fan Fair was unfair the previous year when few major
names performed. It remains one of country music's signifi-
cant events, bringing music stars and their fans together
face-to-face, flash to face, pen to pad, singer to devoted.

RANDY TRAVIS, CLINT BLACK, AND HANK WILLIAMS
JR.: Once upon a time in a far simpler world, country fans
would stand by their stars for decades if not lifetimes while
rock audiences were known for quickly embracing, then dis-

(Continued on page C-14)

CLOCKWISE FROM TOP LEFT: Lyle Lovett;
Rodney Crowell; Garth Brooks; Canyon; Clint Black;
Daniele Alexander; k.d. lang; Billy Joe Royal.
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TALENT: Year-Long New-Artist Wave Finally
Breaking Down Tight Radio Playlists

By PHYL GARRETT

wave after wave of talent sent forth from Nashville record

labels during the past year has done the same thing to
radio that ocean waves have done to seaside rocks—worn
them down.

This time last year more new artists were signed and their
music released than ever before in Nashville's history. This
time last year, almost in diabolical opposition to that trend,
the average current playlist at the average country station
was shorter than ever—25 to 28 new records, plus a couple
of extras to complete the standard top 30. Getting any rec-
ord into the current rotation was brutal—getting a new act’s
record some airplay was a nightmare.

But back to making sand out of rocks ... The PD at WSIX
Nashville, Eric Marshall, had some shocking news (if it turns
out to be true): “That shorter playlist trend is on its way
out.” Bruce Sherman at WSM Nashville agrees, noting that
his playlist is “‘about seven songs longer than last year.” Da-
vid Malmberg at KEEY (K102) St. Paul, Minn., advises, “‘Our
current song playlist is longer than this time last year. We've
kept our normal top 30, but we're adding more extras than
ever.” The reason is simple. It's the waves!

More than 40 new artists were signed, developed, and
their singles and/or albums released during the past year.
Undaunted by the odds against them, record company offi-
clals have continued to sign new talent and release more
records than it seemed radio rotations could accommodate.
But the gamble has paid off. Radio station PDs say the in-
crease definitely had an initial impact. But that alone would
not have been enough. They've kept more currents in rota-
tion because of the caliber of the records they're receiving.
WIVK Knoxville's Steve Dallas (who recently moved to Knox-
ville, Tenn., from WBHP Huntsville, Ala.) says he's never
seen such consistent quality—especially the new artist re-
leases. WSM's Sherman says what's out there to choose

If new artists are the ocean, and radio the rocky shore, the

from is “better than ever.” As the surfer would say, “Hey,
mon, there are waves and there are WAVES!”
If indeed the trend is toward expanded playlists, it’s excit-
ing to wind up with such good news. Longer playlists mean
more opportunity—and innovative marketing and promo-
tion will have much to do with which records end up in those
precious slots. Let's take a look at how industry marketeers
have been manipulating the spotlight around to their re-
spective acts during the past talent-glutted year.
Bob Saporiti, VP promotion, Warner Bros./Nashville,
takes a stoic approach, claiming WB is not doing anything
differently than it was doing 10 years ago. “If the song's a
hit, it's a hit,” states Saporiti. “That’s the only thing that
ever really breaks a new act.”
Having hit records is, of course, not to be sneezed at. But

in the middle of this tidal wave of new (and let's not forget,
better) records, getting them heard is even more the name
of the game. No one mentioned glow-in-the-dark promotion-
al CDs or Mattel-like See’'n’Say artist toys that beg “Hi, I'm
Nancy Newartist—please play my record” when you pull the
string. But most labels are finding ways to get mucho mile-
age out of their artists videos.
First, the videos are sent to CMT, VH-1, TNN, and the reg-
ular TV shows that use them. New PolyGram artist Shane
Barmby has released two videos this year. PolyGram/Nash-
ville's director of communications Sandy Neese reports that
Barmby hasn’t received any radio response yet, but is a vid-
eo star—already pushed by viewer response into heavy rota-
tion and *forced” to start his first fan club.
Viewer response can be turned into listener response. Ray
Randall of KSSN Little Rock, Ark., states he pays a lot of at-
tention to the listeners, and that an increasing amount of re-
quests come from people who see a video and want to know
when his station is going to get with the program, so to
speak.
Videos are being sent directly to the stations for the PD,
(Continued on page C-12)

Eddy Raven Alabama

LABELS: Last-of-the-'80s Product Parade Paced
by the New, the Mighty, and Revitalized

shifted labels, some singing veterans have heated up

their careers again, four new major record-company
ventures have bloomed, and an interesting (though not ex-
tensive) array of fourth-quarter releases are penetrating the
marketplace. That's the product and talent picture over the
past year and what's ahead for the last quarter of the dec-
ade in the world of country music.

Several labels continue to shy away from fourth-quarter
releases, fearing, as 16th Avenue Records’ director of pro-
motions, marketing & and sales B.J. McElwee states, they
“tend to get returned with any unsold Christmas albums.”
Universal Records continues its ambitious entry into the rec-
ord wars, while Curb expands its roster and release sched-
ule, Warner Bros. hits with its heavies, and Capitol offers a
powerful trio of final-quarter albums.

Hey, isn’'t that Brenda Lee on Warner Bros.? Marty Stuart
on MCA? Billy Joe Royal and Billy “Crash’” Craddock on At-
lantic? Where's the scorecard? Well, Billboard offers this list
of new and/or newly signed acts, some of the top sellers this
year, and fourth-quarter releases.

AIRBORNE: New and/or newly signed acts: none; top sell-
er: Mickey Gilley; fourth-quarter (4Q) releases: none.

ARISTA: New: Asleep At The Wheel, Pam Tillis, Lee Roy
Parnell, Allan Jackson, Michelle Wright, Rob Crosby; top
sellers (no product released yet); 4Q: none scheduled.

ATLANTIC: New: Billy Joe Royal, Billy “Crash” Craddock,
Girls Next Door, Pal Rakes; top seller: Billy Joe Royal; 4Q:
Billy Joe Royal.

CAPITOL: New: Garth Brooks, Nisha Jackson, Suzy Bog-
guss, Steven Wayne Horton; top sellers: not listed; Buck Ow-
ens, Anne Murray, Sawyer Brown (Curb).

CBS: New: Shelby Lynne, Tim Mensy, Zaca Creek, Les
Taylor, Linda Davis; top sellers: Ricky Van Shelton, Dolly
Parton, Rodney Crowell, Shenandoah, Willie Nelson; 4Q:
Shelby Lynne, Tim Mensy, Zaca Creek, Les Taylor (single).

CURB: New: Cee Cee Chapman, Jan Brown, Josh Logan,

Ahorde of new acts has been signed, several stars have

Dan Willis; top sellers: Moe Bandy, Ronnie McDowell, Johnny
Lee, Cee Cee Chapman, Josh Logan, Jan Brown; 4Q: Bobby
Vinton, Wayne Newton (duet with Tammy Wyn-
ette), Dan Willis, Delbert McClinton, Ronnie Mc-
Dowell, the Whites, Moe Bandy.

MCA: New: Mark Collie, Marsha Thornton, Kel-
ly Willis, Vince Gill, Marty Stuart; top sellers:
George Strait, Reba McEntire, Oak Ridge Boys,
Lyle Lovett, Patty Loveless; 4Q: Marty Stuart, Bill
Monroe, Vince Gill.

POLYGRAM: New: Daniele Alexander, Shane
Barmby, Kentucky Headhunters, Grayghost,
Ronna Reeves; top sellers: (would not release);
4Q: Butch Baker, Statler Brothers, Kentucky
Headhunters.

RCA: New: Matraca Berg, Prairie Oyster, Tim
O’'Brien; top sellers: the Judds (Curb), K.T. Oslin,
Clint Black, Alabama, Keith Whitley; 4Q: David Ball, Jason D.
Williams, Shotgun Red, Jo-El Sonnier.

16TH AVENUE: New: Canyon, Neal McGoy, Diane Davis;
top sellers: Charley Pride, John Conlee, Canyon; 4Q: none
scheduled.

UNIVERSAL: New: Wild Rose, Scott McQuaig, Joni Harms,
Tim Malchak, Joe Barnhill, J.D. Hart, Trader Price; top sell-
ers: Nitty Gritty Dirt Band, Eddy Raven, Larry Gatlin, Gary
Morris, Lacy J. Dalton; 4Q: John Anderson, the Gatlins, Ed-
die Rabbitt, Wild Rose, Joni Harms, Glen Campbell, J.D.
Hart, Roger Whittaker.

WARNER BROS.: New: Billy Hill, Carlene Carter, Holly
Dunn, Brenda Lee, Tony Perez, Travis Tritt, Mac McAnally,
Beth Nielsen Chapman, Chris Austin, Rhonda Gunn, Kevin
Welch, David Mullen, Maura O'Connell, B.J. Thomas; top
sellers: Randy Travis, Hank Williams Jr. (Curb), Take 6,
Dwight Yoakam, Highway 101. 4Q: Randy Travis, Dwight
Yoakam, Highway 101, Pinkard & Bowden, Southern Pacif-
ic, Kenny Rogers, Maura O'Connell. PHYL GARRETT

Holly Durn Bzillie & the Boys
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TOP PUBLISHING
CORPORATIONS

Pos. PUBLISHING CORPORATIONS (No. of charted singles)
1 EMI MUSIC PUB. (111)
2 TREE GROUP (73)
3 POLYGRAM INTERNATIONAL (69)
4 OPRYLAND GROUP (35)
5 IRVING/ALMO (33)
6 WARNER/CHAPPELL MUSIC, INC. (57)
7 RICK HALL (10)
8 SCARLET MOON (13)
9 BUG (13)
10 MCA (24)

B e ]
TOP PUBLISHERS

Pos. PUBLISHER (No. of charted singles)

1 TREE, BMI (50)

2 ACUFF-ROSE, BMI (23)

3 IRVING, BMI (20)

4 SCREEN GEMS-EM{, BM{ (25)

5 CROSS KEYS, ASCAP (25)

6 RICK HALL, ASCAP (10)

7 WOODEN WONDER, SESAC (4)

8 POLYGRAM INTERNATIONAL ,ASCAP (14)
9 SCARLET MOON, BMI (13)

10 DON SCHLITZ, ASCAP (16)

TOP ARTISTS—
ALBUMS & SINGLES

Pos. ARTIST (No. of charted atbums & singles) Label

1 RANDY TRAVIS (7) Warner Bros.

2 GEORGE STRAIT (10) MCA

3 RICKY VAN SHELTON (7) Columbia

4 K.T. OSLIN (6) RCA

5 REBA McENTIRE (8) MCA

6 HANK WILLIAMS JR. (11) Warner/Curb
(1) Mercury
(1) BMG

7 THE JUDDS (6) RCA/Curb

8 ALABAMA (10) RCA

9 DWIGHT YOAKAM (7) Reprise

10 RODNEY CROWELL (5) Columbia

DO T PN WS T,
TOP ALBUMS

Pos. TITLE—Artist—Label

1 OLD 8 X 10—Randy Travis—Warner Bros.

2 THIS WOMAN—K.T. Oslin—RCA

3 LOVING PROOF—Ricky Van Shelton—Columbia

4 BUENAS NOCHES FROM A LONELY ROOM—Dwight
Yoakam-—Reprise

5 GREATEST HITS—The Judds—RCA/Curb

6 REBA—Reba McEntire—MCA

7 DIAMONDS & DIRT—Rodney Crowell—Columbia

8 ALWAYS & FOREVER—Randy Travis—Warner Bros.

9 GREATEST HITS, VOL. Ill—Hank Williams Jr.—Warner/
Curb

10 BEYOND THE BLUE NEON—George Strait—MCA

(RO S R R AR
TOP ALBUM ARTISTS

Pos. ARTIST (No. of charted albums) Label
1 RANDY TRAVIS (3) Warner Bros.
2 HANK WILLIAMS JR. (7) Warner/Curb
3 GEORGE STRAIT (5) MCA
4 RICKY VAN SHELTON (2) Columbia
5 K.T. OSLIN (2) RCA
6 REBA McENTIRE (4) MCA
7 THE JUDDS (5) RCA/Curb
8 ALABAMA (7) RCA
9 DWIGHT YOAKAM (3) Reprise
10 ROSANNE CASH (2) Columbia

The eligibility period for the World of Country
Music Charts is Sept. 17, 1988 to Sept. 9,
1989.

Clint Black

Randy Travis

"
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Keith Whitley

i
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TOP SINGLES

Pos. TITLE—Artist—Label

1 WHEN YOU SAY NOTHING AT ALL—Keith Whitley—RCA

2 BETTER MAN—Clint Black—RCA

3 BIG WHEELS IN THE MOONLIGHT—Dan Seals—Capitol

4 SHE'S CRAZY FOR LEAVING—Rodney Crowell—Columbia

5 1 SANG DIX{E—Dwight Yoakam—Reprise

6 CHANGE OF HEART—The Judds—RCA/Curb

7 LOVIN’ ONLY ME—Ricky Skaggs—Epic

8 I'LL LEAVE THIS WORLD LOVING YOU—Ricky Van
Shelton—Columbia

9 SHE'S GOT A SINGLE THING IN MIND—Conway Twitty—
MCA

10 HOLD ME—K.T. Oslin—RCA

R SIS IR T
TOP SINGLES ARTISTS

Pos. ARTIST (No.of charted singles) Label
1 GEORGE STRAIT (5) MCA
2 THE DESERT ROSE BAND (4) MCA/Curb
3 REBA MCcENTIRE (4) MCA
4 RICKY VAN SHELTON (5) Columbia
5 RANDY TRAVIS (4) Warner Bros.
6 KEITH WHITLEY (4) RCA
7 SHENANDOAH (4) Coiumbia
8 K.T. OSLIN (4) RCA
9 TANYA TUCKER (4) Capitol

10 PATTY LOVELESS (4) MCA

e = A
TOP SINGLES LABELS

Pos. LABEL (No. of charted singles)
1 RCA (63)
2 MCA (73)
3 CBS (71)
4 WARNER BROS. (57)
5 CAPITOL (54)
6 MERCURY (40)
7 UNIVERSAL (19)
8 ATLANTIC (10)
9 MTM (8)
10 CURB (21)

T RN A R
TOP ALBUM LABELS

Pos. LABEL (No. of charted albums)
1 MCA (43)
2 WARNER BROS. (36)
3 RCA (33)
4 CBS 27)
5 CAPITOL (13)
6 MERCURY (8)
7 ATLANTIC (2)
8 16TH AVENUE (5)
9 VIRGIN (1)
10 MTM (2)

TOP LABELS—
ALBUMS & SINGLES

Pos. LABEL (No. of charted albums & singles)
1 MCA (116)
2 RCA (96)
3 WARNER BROS. (93)
4 CBS (98)
5 CAPITOL (67)
6 MERCURY (48)
7 ATLANTIC (12)
8 UNIVERSAL (19)
9 MTM (10)
10 16TH AVENUE (17)

T ST s T A
TOP NEW ARTISTS

Pos. NEW FEMALE ARTIST (Charted albums & singles) Label
LORRIE MORGAN (4) RCA

Pos. NEW MALE ARTIST (Charted albums & singles) Label
CLINT BLACK (3) RCA

Pos. NEW GROUP (Charted albums & singles) Label
CANYON (6) 16th Avenue
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By JIM BESSMAN

atisfying the market is a challenge for any radio sta-
tion, but it seems to be more so for country radio.
Fine-tuning a playlist to meet both creative trends and
wide-ranging listener tastes requires compromises. Region-
al misconceptions can also dampen ratings potential, as can
inadequate promotion and overall presentation.
Still, even stations with low ratings feel that their markets
are merely waiting to be better tapped.
Maybe all they need is country music's strongest suit—
tradition. KIKK-FM Houston, for instance, has retained the
same format and call letters for 26 years. KNIX-
" AM/FM Phoenix simulcast has survived for 22
e " years with the same format, no doubt largely be-
. cause of its owner Buck Owens.
Y “There’s no such thing as a closet country lis-
4 tener in Phoenix,” says KNIX's VP/GM (and
. Buck’s son) Michael Owens. “It's a mass-appeal,
accepted format. We're tighter than we would be
if we didn't have competition [from KMLE Phoe-
nix], but we do play Buck—because he tests well.
Thank God he tests well!”’

Testing plays a big part in KNIX's success, ad-
vises Owens. The station not only has its own in-
house research department, but it also retains an
outside consultant year-round to stay abreast of
local country music fans' music and lifestyle needs. Owens
further cites “high community involvement” via charity ef-
forts and street visibility, as well as heavy TV marketing. But
staff “‘stability and longevity" are also vital. The PD's tenure
is 18 years, the sales GM's is 12, and the morning man has
been on for 14 years.

Craig Magee, VP/GM at KIKK Houston, similarly notes
lengthy job stays, especially MD Joe Ladd's 20-plus years.
“He has an ear for new music and new talent, and intro-
duces it to the market first,” says Magee. This is especially

RADIO: Tapping Markets Old and New for
Contemporary Country’s Fresh-Faced Appeal

important considering KIKK is locked in battle with compet-
ing station KILP-FM in @ market where country is No. 1.

“The important thing for us is to get out with people at
events and do outside promotions that hit people where
they live,” notes Magee, echoing Owens. This, he adds, is
easy to do in Houston, at events like the two-week livestock/
rodeo show.

But staying true to KIKK’s deeply embedded roots is para-
mount. “People have grown up with the radio station, so
there’s a certain legacy,” Magee continues. "We do well with
teens—we’re No. 1, 12-plus sometimes—and go all the way
up to 55-plus. Because kids whose folks listen to KIKK grew
up more accustomed to country music. But we still must be
aware of new music and changing tastes.”

Hartford, Conn., would seem miles away from Phoenix
and Houston in terms of country radio success. But WWYZ-
FM (Country 92.5) Hartford, which started up a year ago,
jumped from No. 12 to No. 4 in its first book (in the 25-54
demo), and according to PD Johnny Michaels, is now No.
3—and No. 1 on weekends. Formerly a “bright AC with old-
ies’’ format lost in a highly competitive shuffle, WWYZ
switched to fill a country FM vacancy.

“The hole was there,” says Michaels, “but we're not a typi-
cal sounding country station. We play a vast amount of ma-
terial: new traditional, old-time twangy, modern. But first
and foremost, we're slick and contemporary. There’s never
an attitude that we went country because we were desper-
ate.”

Michaels maintains that WWYZ is really still a bright, AC
station with the same personality/energy level—only the
song titles have changed. “'No four-in-a-row and backselling
the song,” he says. “We're very much foreground and up-
tempo.”

Michaels recognizes that few Connecticut residents really
live the country lifestyle, and that “if they were told they lis-
tened to country music, they'd throw up.” Still, he counts

(Continued on page C-14)

By TAMARA TYSON

alactic good guys and heroes in black hats are images

coloring the new look of country music and what
might become the next decade's most important mar-
keting tool—the music video.
Sensing the trend, the major labels, and even some indies,
are beginning to pump more promotional dollars Nashville's
way for video production. According to industry eaders, the
resultant proliferation of new marketing avenues. will lead to
a demand for more product from country video libraries and
even help boost country music's fame across the Atiantic.
“In country music, video is just now coming into its own,”
comments Stan Hitchcock, senior VP of Country Music Tele-
vision (CMT). He believes that the quality and number of
videos coming out will continue to “improve and grow.” Part
of that growth is due to a new, younger audience, advises
Hitchcock, who adds, “We're finally reaching an audience
with video that was raised on television. That's the best
thing that could happen to country music.” CMT has grown

______ with the market in expanding its programming to
/ “f.‘}i\" include Hitchcock's popular interview series,
F - a “Stan Hitchcock's Heart To Heart” and a count-
down show.

Another factor spurring video growth will be
the emergence of new video markets. Jeff Walk-
er, president of Aristo Video Promotions, antici-
pates a major video outlet expansion: “We’ll see
more national cable outlets and more opportuni-
ties for the established video outlets as the num-
ber of cable systems grow. It's going to create a
lot of need for new programming and will open
new markets which had previously been locked
up.”

One of those outlets that may soon unlock its
door to the country video key is the popular music channel
VH-1. Viacom International Inc. is expected to produce a

Southern Pacific Shenandoah

VIDEO: Turning the Key that Opens the
Door to Country’s Next Generation

country segment that could be aired on VH-I as early as this
fall. Insiders are mum about specifics, but the project might
be dubbed *“Video Hit Country” and programmed on a regu-
lar basis.

The Nashville Network (TNN) continues to fine tune its
present programs (including “Video Country” hosted by
Shelly Mangrum and other country music-oriented shows)
and expand into new areas. Paul Corbin, PD for the giant
cable network, advises that new gospel and bluegrass series
are in development, along with plans for more live program-
ming and live events. TNN’s fall programming includes
“Nashville Beat,"” the first TNN made-for-TV movie, starring
Martin Milner and Kent McCord; “Bill Monroe's 50th Anni-
versary On The Grand Ole Opry,” a one-hour live telecast
honoring the father of bluegrass; “Hank Williams, The Show
He Never Gave,” an imaginary final concert by the legendary
entertainer; “George Jones in Concert”; “Fairs And Festi-
vals: Erie County””; “‘Ronnie Milsap: Lost In The '50s To-
night,”” a one- hour concert special with guest Fabian; and “A
Conversation With Dinah,” a series of in-depth interviews
with such subjects as Angie Dickinson, Bob Hope, Betty
Ford, Nancy Reagan, Danny Thomas, and Bob Hope. Decem-
ber highlights include specials on Ricky Van Shelton, Johnny
Cash, and Loretta Lynn.

Corbin is especially ecstatic about the new Dinah Shore
series, noting, “This will broaden our viewership because of
the fans she’ll bring with her. She has a certain elegance and
style that will add to TNN's programming.

Both TNN and CMT have been racking up some impres-
sive numbers of subscriber households, and TNN has often
come out on top of MTV. This bodes well for the artists and
those who market and promote them. “Video will be the
most important way to break new acts,” predicts Hitchcock.
“But it must be done carefully, the songs chosen carefully,
and the production must be appropriate.” He feels that the
same rules apply to established acts. “Record labels need to

(Continued on page C-12)
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Country Music

PUBLISHING: Independents Make Big Comeback in Land of the Giants

By DAVID WYKOFF

mall is beautiful. Such is the growing feeling among
country-music publishing executives.

After a number of years of Nashville music-publishing
headlines featuring mergers, purchases, and consolidations,
the cycle is swinging back toward independent entrepre-
neurship and family-like songwriter-publisher relationships.
Major publishers are increasing their professional staffs to
accommodate their acquisitions and entering joint ventures
with smaller publishers, while many independents are flour-
ishing.

Tree International’s VP/COO Donna Hilley, who has been
on both sides of the acquisition game over the past year,
notes one aspect of the trend: *“We're seeing the conglomer-
ates leaving alone many of the smaller companies that
they've purchased to do what it was that made them attrac-
tive acquisitions in the first place. The conglomerates aren't
only acquiring the catalogs, they're getting the creative peo-
ple, too.” She notes that Tree, purchased earlier this year by
CBS/Sony, recently added Tracy Gershon and Darren
Briggs (son of Nashville fixture David Briggs) to its profes-
sional staff and is in final negotiations to acquire the Twitty
Bird (Conway Twitty) and Writer's Night (*‘The Gambler™)
catalogs.

Warner Bros. Music, which purchased Chappell and Lori-
mar in the past few years, has paralleled Tree in expanding
its professional staff to deal with an increased catalog and
staff of writers. “If you're going to do justice to what you've
acquired, you've got to beef up your staff to serve the copy-
rights and the writers,” advises Tim Wipperman, VP/GM of
the Nashville Warner/Chappell office. “And that's what
we've done. We now have five fulltime songpluggers and are
better able to deal with everybody in a personal manner.”

Looking to stay in the developing talent business, big pub-
lishers are getting involved with a variety of smaller compa-
nies. For example, Warner Bros. has entered co-publishing
ventures with start-up operations Chuck Neese's New Com-

pany and Pat Higdon's Patrick Joseph Music as well as WEA
Music, a partnership with its sister record company headed
by Randy Talmadge.

According to Neese, the common thread is writer develop-
ment and pooled plugging resources. “Though we currently
have five staff writers, three of them are still in the develop-
ment stages. What we can offer them is the kind of attention
that they can't get in a situation like Warner/Chappell where
there are some 60 writers and four to six songpluggers. We
can work with our writers very, very closely.”

Higdon notes that although Patrick Joseph does all of its
own songplugging, the relationship with Warner does ex-
pand its opportunities. ‘Sometimes they can offer us some
assistance or expertise in an area where we're not as well-
versed, such as the pop market, and they can also get excit-
ed about a song and
help with the push.”

Though Almo-Ir-
ving's relationship with
the two-year old Hayes
Street Music, home to
hitmeister Don Schlitz,
is not a joint venture
along the lines of those
above, it does involve a
similar kind of mutual
benefit. *What makes
the relationship work,”
advises David Conrad,
VP of Almo-lrving’s
Nashville division, “is
that they have the tal-
ent and staff there to
both develop writers
and get songs on rec-
ords."”

Hayes' GM Pat
Halper points out that

Nanci Griffith

“having Almo-Irving administering the songs gives us the
time to be working with the writers and plugging the songs.
We're both benefitting from the division of tasks.”

According to both Neese and Higdon, who have extensive
major publisher backgrounds, the time is right for indepen-
dent publishers. “With all the acquisitions and consolida-
tions, there was a real opening in the market for indepen-
dents,” observes Higdon. “And, as long as you've got some
established writers and are out there plugging them daily,
you can make things happen.”

The same can be heard from Nashville's rising crop of in-
dependent publishers. Garry Velletri, head of Bug Music’s
Nashville wing, believes that the current trend was inevitable
“once the publishing business got down to a couple of gi-
ants. It takes an enormous amount of time and wark to di-
gest each one of the acquisitions.” Adds Judy Harris, presi-
dent of the two-year old Harris-Richardson Music Group and
a former leader at CBS Songs/Nashville, “There’s a real
need to service the songs of these writers who get caught up
in the corporate crunch.”

Karen Conrad, president/owner of AMR Publications,
feels that the atmosphere is ideal now for the indie publish-
er. “Though there's always been room for new talent in
Nashville,” she observes, “'the overall structure has changed
to leave a large space for strong independent publishers
who have the time and inclination to spot talent early and
develop it.”” Woody Bomar, president of the two-year old Lit-
tle Big Town Music, shares Conrad’s enthusiasm for pub-
lishing in general and independents specifically: *Nashville
is a great song town, and, with the growth in record activities
in town in both the country and other markets, there's an
increased need for great songs.” Bomar notes that Little Big
Town got off to a quick start, landing its first No. 1 country
single on its first anniversary in operation and scoring with
another No. 1 this year, both in co-publishing ventures.

Velletri cites an “‘open-minded approach” for Bug’s suc-
cess. ‘When we first got involved with many of our songwrit-

(Continued on page C-20)

CANYON SAYS “THANKS”

(TO BILLBOARD FOR BEING VOTED “BEST NEW VOCAL GROUP”)

16th AVENUE RECORDS SAYS “THANKS?”

(TO BILLBOARD FOR NAMING CANYON “BEST NEW VOCAL GROUP”)

CANYON & 16th AVENUE RECORDS SAY
“THANKS AGAIN”

(TO RADIO, RETAILERS; RACKS AND ALL OUR FRIENDS IN THE INDUSTRY FOR A GREAT YEAR)

CANYON
RADIO ROMANCE

ON 16th AVENUE RECORDS

(Distributed by Capitol Records, Inc.)
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TURN PEOPLE ON WITH PROGRAMMING LIKE THIS,AND THEY’LLTURN YOU ON.

€ IMUSICCITY
ALBUM REVIEW

Be the first to preview the newest releases each week as Biff Collie reviews the latest albums from one
of country music's brightest stars.

€ ) COUNTRY

AMERICA

This is the show that is actually programming for your listeners—by your listeners. Each night, Country
America lets your audience request the songs they lave best through our toll-free number.

CINASHVILLE

More than just a top 30 countdown. Hosts Lorianne Crook and Charlie Chase take a behind-the-scenes
look into the world of country music.

£ JAUDIO
BIOGRAPHY

What are today's hottest country music stars really like? Host Biff Collie finds out as AudioBiography
takes an up-close look into their lives and music.

CIYESTERYEAR

Each week host Bill Anderson takes your listeners on a nostalgic trip down memory lane, as he plays
the top ten hits from years gone by.

TNNR offers country music’s only radio programming service live 24 hours a day from Nashville. With
our unique programming flexibility, we can help you turn your station into one of the biggest sounding
stations in the country. And we can do it for a song. For more information, call Roy Mehlman, Vice Presi-
dent of Affiliate Relations, at (203) 965-6420.
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NEW-ARTIST WAVE

(Continued from page C-3)

MD, and air personalities to watch. Capitol Records/Nash-
ville director of marketing George Collier says that Capitol
has been servicing the radio stations with videos for several
years, but during the last year the label has been preceding
the video of the single with an artist interview. Radio person-
nel won't go so far as to say the interview/videos are having
a significant impact on their programming decisions, but
they can't deny they feel more familiar with the artists after
they spend a little quality tape time with them. WSM's Sher-
man claims he doesn't go out of his way to watch the video
of a potential new add—that he wants to first experience the

song the way his listeners do: with their ears. But WIVK's
Steve Dallas says they're helpful to him. Dallas takes them
home and watches them instead of regular TV before he
goes to bed.

CBS media & artist development director Allen Brown is
buoyant about an approach CBS is now using. Brown says
the college and alternative marketing department is having
“phenomenal” success turning the younger market on to
the label's “out on the edge” country acts. The “Hitchhiker”
series—a music sampler/interview and dialog program—is
distributed to more than 600 college and alternative radio
stations in the U.S. According to Brown, the result has been
increased sales and airplay for those included in the “Hitch-
hiker'' series—acts like Mary Chapin Carpenter, the
O’Kanes, Rodney Crowell, Rosanne Cash, Lori Yates, and

Glenn Warren, Affiliated Publishers Incorporated... "Fresh and Exciting"..

WRBE, Mississippi... "The best song I've ever heard"...

MJM Records, RR1, Box 349, Amenia, NY 12501

(914) 373-9184

Keith Whitley- Garth Fundis
Honky Tonk Heart
Heartbreak Highway

T.G. Sheppard- Bob Montgomery
You Still Do
Something Worth Waiting For

Holly Dunn- Chris Waters
There Goes My Heart Again

Oak Ridge Boys- Jimmy Bowen
When Karen Comes Around

Mason Dixon- Bud Logan
When Karen Comes Around

Mason Dixon- Terry Choate
I Wanna Be There

Joe Barnhill- Jimmy Bowen/Chip Hardy
Special Occassions

Lucky Me, Lucky You

It's All Comin' Back to Me Now

Tell Me Why (I'm Still Crying Over You)

Girls Next Door- Nelson Larkin
He's Gotta Have Me

The Writers and Staff at Zomba Enterprises
would like to thank the following artist and producers who,
in the past year, made our songs, your records.

Les Taylor- Pat McMakin

Wild Mountain Rose

Should'a, Could'a, Would'a Loved You
They Don't Make 'em Like You Anymore
Ole Tin Roof

Marsha Thornton- Owen Bradley
A Bottle of Wine and Patsy Cline
Next Time Around

Shelby Lynne- Bob Montgomery
What About This Girl

Shelby Lynne- Billy Sherrill
Never Like This

Allen Jackson- Keith Stegall
Ace of Hearts

Canyon- Ron Chancey
Right Track, Wrong Train

Scott McQuiag- Jimmy Bowen
Old Memory

Charley McClain- Wayne Massey/Jim Cotton
You Can Be You (and Be Mine Too)

Darden Smith. The fans are winning, too, by getting a
chance to hear artists they normally wouldn’t encounter on
their college stations.

MCA tried a “‘Country & Eastern” sampler record project
with cuts by the Desert Rose Band, Nanci Griffith, Lyle Lo-
vett, and Steve Earle. Samplers were sent to retailers with a
plea to play the music in-store. Walt Wilson, VP of market-
ing, MCA/Nashville, says the object was to create a new
term for that “new kind of country music” coming out of
Nashville. Wilson compares it to new age being a form of
jazz, but different, and how the new age term propelled the
project through the stores and to the consumers. The
“Country & Eastern” sampler was moderately successful
(Wilson recently heard k.d. lang refer to her own music as
country & eastern), but there are no plans for a followup.
Wilson says the label is waiting on someone somewhere to
coin just the right descriptive term for this “lost highway
music."”

The Country Music Assn. has been pushing its Lost High-
way Tour for the past year and a half. It's an effort to expand
and broaden the country music market into the younger de-
mographic by putting country acts that appeal visually and
musically on the college campuses. Each individual date in-
cludes an afternoon seminar with music-business profes-
sionals (record company execs, agents, managers, etc.) and
the artists that will perform later in the evening. The after-
noon seminar is for any of the students interested in a mu-
sic-business career as an artist or a business person.

The most recent evolution of the Lost Highway Tour is the
joint agreement with the National Assn. for Campus Activi-
ties to look for major corporate sponsors for the tour. CMA
hit three colleges last spring and is currently setting up the
fall tour, coordinated by Helen Farmer. Thus far, the acts
included in the tour have been from major labels because
the majors lend financial support for the tour expenses, but
independent acts can also apply for inclusion.

Much of the marketing strategy comes down to quality
over quantity. That's the approach of Jack Weston, VP of
national country promotion, BMG/RCA Records. “We try
not to sign too many new acts,” Weston advises. “We stay
with the philosophy of releasing very few new acts at one
time and spacing them out. Fewer new artists and new sin-
gles is the only way to give any of the product a real
chance.”

Despite the limited radio playlist slots of the past few
years, labels continued to seek out, develop, and sign more
talent than ever. Some are leaving the mainstream musical
interstates to find interesting little roads for the music that
some call “lost highway music."” Radio appears to be moving
away from the 25-30 current songlist icons, if only slightly.
Consumers are reading their own country music magazines,
watching the videos, speaking out for what they want to
hear, and demanding a little more variety. As the roller-
coaster decade of the '80s comes to a ciose for country mu-
sic, it appears that there is still more room for more talent
and more diversity than ever.

VIDEO GENERATION

(Continued from page C-6)

consider an occasional top flight video on their major acts to
service that new convert to country music that we're bring-
ing in."”

Both Hitchcock and Walker believe that country radio and
country video should be more partners than adversaries.
“Country radio helps country video, and vice versa,” states
Walker. Adds Hitchcock: “Radio and video should be part-
ners in expansion and exposure."

The newest video trend could involve the global market-
place. “There's going to be a steady growth in the use of
videos in breaking acts internationally,” says Walker. Hitch-
cock agrees, adding, “Video will be the key to international
sales of country artists. | see international expansion as a
natural progression because music is easier to sell to an in-
ternational audience than other types of programming. Mu-
sic crosses all boundaries.”

However, Corbin takes a more distant view of the interna-
tional thrust of country music programming. *| don't think
the international market will mean a great deal to our busi-
ness in the next couple years,” the TNN PD says. “But inter-
national expansion may be a long-run goal, though.”

In the short run, the domestic success of videos and coun-
try-music programming continues on an upswing. The Nash-
ville and country-music scene has always been the Holy
Grail for generations of teenagers raised in early-morning
kitchens with Hank Williams and George Jones in the back-
ground. Now the new wave of singers and songwriters can
bring their faces, as well as their hearts, to country music
fans.
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MGA RECORDS NASHVILLE

HAS ONGE AGAIN BEEN NAMED
DVERALL GOUNTRY LABEL OF THE YEAR

AND

TOP GOUNTRY ALBUM LABEL OF THE YEAR

~ - 5

Qur Heartfelt Thanks to the MCA Family of Artists W|Ill made it possible.
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A RECENTLY UNCOVERED
GEM FROM COUNTRY
MUSIC'S LEGENDARY

“TEXAS TROUBADOUR”

" . 70902
PEOPLE ARE TALKING...
“It’s Ernest Tubb, straight ahead, no
gimmics...I love it!” '

—Hank Williams, Jr.

“It's great to hear the Texas Troubadour
again...his music lives forever.”

—Ricky Skaggs
“The honky tonk event of the year.’

—The Nashville Tennessean

Produced by JAN KURTIS & JAMES AUSTIN

© | RHIND

RHING RECOROSINC
OISTRIBUTED BY CEMA
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Conntry Music

RADIO APPEAL

(Continued from page C-6)

12,400 in WWYZ’s “Country Club”" who have sent letters
and supplied demographic information to get on the mailing
list for the Tune In syndicated country magazine (WWYZ's
custom version features six pages written by station jocks).

Neither New York nor Boston represents the country life-
style, either. Not surprisingly, country stations in those mar-
kets are having problems. WKKU-AM Boston launched in
February, responding to a format change by then-country
(now album classics) WBOS-FM. “it's been slow starting out,
but the only thing tougher than starting a new FM is starting
a new AM,” claims PD Steve Gallagher. The station didn't
even show in the spring Arbitron book, though Gallagher at-
tributes this to WBOS's “late” format change.

Formerly a Transtar Format 41 AC station, WKKU is still
“off-the-bird 24 hours a day,” only now in Transtar's coun-
try format. Gallagher looks to eventually go with a live morn-
ing show, and says an all-night truckers’ show will start up in
a couple weeks.

“We're not looking for a four-share,” says Gallagher who
“would love numbers' in the 2.5-2.8 range enjoyed by
WBOS. In New York, meanwhile, WYNY-FM is smarting from
a drop in the spring book to 2.3 from winter's 2.8, though
station manager Peg Kelley feels it would be wrong to *‘over-
react” to what she perceives as a "‘wobble.”

“We don't expect it to continue, but if it does, we'll react,”
she comments. Kelley notes, though, that the station is al-
ways adjusting its playlist “‘no matter what the book says,"
based on extensive market testing. “We feel there's proba-
bly new ground to be broken in terms of some of the ac-
claimed new acts,” she offers, using k.d. lang and Lyle Lo-
vett—neither of whom get much WYNY airplay—as examples.

“Our goal is to reach as many as we can, satisfying every-
body who's already been introduced to country and reach-
ing those who don't yet feel comfortable with it. In a market
that's 17 million strong, we know there's an opportunity.”

At WUSN-FM (U.S.99) Chicago, PD J.D. Spangler also
sees room—and ability—for improvement. While the station
generally ranges from a 2.8 to 3.4 share, the spring book
showed a drop to 2.7. Still, Spangler believes a “solid 3 to
3.5" is attainable, and has recently remodeled his morning
show to compete on a ‘‘more entertaining, high-profile” lev-
el.

“Chicago isn't Dallas or Louisville, but we can pull a 3.5
and be top 5 in the 25-54 demo,” he says of his “main-
stream country’ format.

Spangler stresses that WUSN remains "‘music-intensive
with flair” from informative jocks. In the morning slot, how-
ever, the new focus on being “fun and vibrant” has used a
station “man on the street,” for instance, who hung out at
Barbara Mandrell’s hotel to seek an autographed album and
handing out promo copies while doing so.

“We're raising a ruckus, but within the ‘fun’ values of
country music,” claims Spangler.

ERA OF EXPANSION

(Continued from page C-1)

carding, their newest star items. Now country audiences are
showing similar symptoms of the fickle factor. Normally
when a Randy Travis enters the scene with a string of No.
1s, he could be insured a reign at the top for years. Sudden-
ly he peaks at No. 17 with one of the best records of his
career, "Promises.” Welcome to the new world of country
music. Don't play taps for Travis, though. This former short-
order cook will be back on top in short order. And Clint
Black, with remarkable talent and speed, has demonstrated
just how fast a hot new act can top the charts.

Hank Williams Jr., entertainer of the year for both the
Academy of Country Music and the Country Music Assn.,
has scored a Superbowl-sized touchdown by singing the Na-
tional Football League’s theme song for the 1989-'90 tele-
vised games, a pigskin version of “All My Rowdy Friends Are
Coming Over Tonight.”

Hank's lowpoint of the year was his stumbling, fumbling,
thankfully-abbreviated semi-show in Baton Rouge. Boce-
phus claims someone spiked his drink and that the local
cops have a good lead. Since he’s been relatively straight the
past few years, we'll take his word for it. Besides, his manag-
er Merle Kilgore says it’s right, and when Merle says it's so,
it's so. Hank later played a rousing makeup show. Stay
tuned for further details on “Unsolved Mysteries.”

ROY ROGERS AND LORETTA LYNN: Both Rogers and
Lynn were elected into the Country Music Hall of Fame ...
and both deserve the honor.

HATS: More specifically, cowboy hats. Among those sing-

ers you'll never see hatless are George Strait, Dwight Yoa-
kam, Jerry Jeff Walker, Clint Black, Hank Williams Jr., Ray
Benson (major snoozer of Asleep At The Wheel), Ricky Van
Shelton, the aforementioned Roy Rogers, and Bill Monroe.
Now if we just knew who's wearing hats for effect and who's
wearing them to hide a growing lack of hair . ..

STEEL GUITAR, FIDDLES ... AND STRINGS: Nashville
and country music have learned to get away from the sac-
charine sounds of the late '70s/early '80s that sucked the
soul out of the music while sugarcoating it with fush strings
and things that too often didn't belong there. it's back to the
basics—with an emphasis on steel guitar, acoustic guitar,
and fiddles. Credit Ricky Skaggs as a trendsetter in this de-
partment.

K.D. AND K.T.: Listen to k.d. lang sing “Crying"" and you'll
know why she’s one of the hottest stage acts of the day. Why
K.T. Oslin, last year’s winner of the CMA female vocalist and
song of the year honors, wasn't even nominated for a CMA
award this year has left many observers perplexed and per-
haps dubious of the CMA's voting techniques. K.T. didn’t ex-
actly have a chopped-liver year in '89. “ '80s Ladies,” SE-
SAC’s most performed country song of the year, earned
Oslin the 1988 country songwriter of the year award.

HONORS AND AWARDS: Four BMIi writers shared that or-
ganization’s top writing honors—Dan Seals, Roger Murrah,
Paul Overstreet, and Holly Dunn. Don Schlitz was ASCAP’s
writer of the year, and Todd Cerney co-penned that society's
most performed country song, “I'll Still Be Loving You.”
Suzy Bogguss and Rodney Crowell won the Academy of
Country Music’s top new vocalist awards. Max D. Barnes
and Vern Gosdin walked off with the Nashville Songwriters
Assn. international song of the year trophy with one of the
all-time great country weepers, ““Chiseled In Stone.” Bob
McDill was writer of the year while Troy Seals and that well-
known country cleffer Hoagy Carmichael were elected into
the NSAf Hall of Fame.

Bob Beckham received the Master Tribute Award from
the Nashville Entertainment Assn. No one has done more to
elevate songwriters and their craft to the highest strata of
the country and pop music busines. Beckham took Combine

(Continued on page C-20)

Thank You
Billboard Magazine

“Country Music Station
of the Year”*

[T
96 FM

Thank You
Country Music
Association

“General Manager
of the Year”*

Craig Magee

000000000060 QCQOGIOGIOOSS
*Large Markets

C-14

A Billboard Spotlight
www americanradiohistorv com

BILLBOARD OCTOBER 14, 1989


www.americanradiohistory.com

MERCURY RECORDS PRESENTS:

E v
E E
- 2 E
o = & =
2 o = - E
: :
- = E]
- ™ i =
# o == =
.

i —— - U
| ;

;‘5 {144
HEADHUNIERS

(/m@;) PolySramr

www americanradiohictorv com


www.americanradiohistory.com

DESERT-ISLAND
DERBY: Artists

' Pick Hits to Live
By—and With

kay, it's Desert Island time.
Just you, a barrel of rum, a
= | palm tree (fortunately with
an AC outlet), and a phonograph.
What are the 10 favorite selections
you want to keep you going until

your ship arrives?

Buck Owens. One of connt

b ki T. GRAHAM BROWN,
music’s true legends. The ~—— Capitol Records
"Big Bertha The Truck Drivin’
Queen,” Bud Brewer & the Brew-
masters
““Alive At The Apollo,”” James
¢ Y- ;. i i Brown

Bakgrsheld Sound. d. : - “Live At The International Hotel In
b 7 Las Vegas,” Jerry Lee Lewis

“The Otis Redding Story"

“Aretha Franklin's Greatest Hits"”

“The Complete Sun Sessions”

“In Dreams,” Roy Orbison

“Dark Side Of The Moon,” Pink

Floyd

“Very Extremely Dangerous,” Ed-

die Hinton

\ “Touch You," Jimmy Hall

man who championed the

e

-

this year's Academy

Country Music’s

pioneer Award winner.

Act Naturally. His brand new alhuin.

No fancy synthesizers. No technical ~ » ‘

.

tricks. Just all natural Buck.

*Featuring the current single

S
DAVID LYNN JONES,
Mercury Records

“Gonna Have Love.”

“The Pretender,” Jackson Browne

“Animals,” Pink Floyd

“Last Waltz,” The Band

“This Time,”" Waylon Jennings

“Waiting For Columbus,” Little Feat

“Live,”” Merle Haggard

"Texas Cooking,” Guy Clark

“Graceland,” Paul Simon

“Meet The Beatles,” The Beatles

“Stardust,” Willie Nelson
(Continued on page C-18)

©1989 CAPITOL RECORDS, INC.
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JAMES HOUSE,
MCA Records

“Live At Carnegie Hall,” Buck O-
wens

“Live At San Quentin,”” Johnny
Cash

“Pretty Woman,”" Roy Orbison
“Heart Like A Wheel,” Linda Ron-
stadt

“Blood On The Tracks,” Bob Dylan
“Blue Christmas,” Elvis Presley
“Imagine,” John Lennon

“Greatest Hits,” Patsy Cline

“The Outlaws,” Willie Nelson, Way-
lon Jennings, Jessi Colter, Tompall
Glaser

BILLY JOE ROYAL,
Atlantic Records

(Singles)

“Running Scared,” Roy Orbison
“You're Only Lonely,” J.D.Souther
“He Stopped Loving Her Today,"”
George Jones

““Today | Started Loving You
Again,” Merle Haggard
“Summertime,” Sam Cooke

“You Needed Me,"” Anne Murray
“Games People Play,” Joe South
“Walk A Mile In My Shoes,” Joe
South

4 Just Can't Help Believing," B.J.
Thomas

“If You're Gonna Do Me Wrong (Do
It Right),” Vern Gosdin

JASON ADk:QCL"Lc']’:MS' Outside every window is a different view, from one part of the country to another. But look inside, and you’ll

“He Sings, | Play,” Lightnin’ Hop-

kins & Viadimir Horowitz

“Share & Share Alike,” Grand Funk

Railroad

“Live At The,” Professor Long Hair

“Stairway To Heaven" (album cut),

Led Zeppelin

“Another Side Of Bob Dylan,” Bob

Dylan
MM—__MW
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“I've Been Tulip Tripping,” Tiny
Tim

“Heavy Metal Don't Mean R&R,”
Metallica

“Rockin’ Matrix In San Francisco,”
Humble Pie

“Live At The Fillmore,” Steppen-
wolf

“God Saw It Comin’,” Chuck Wag-
on Gang

DANIELE ALEXANDER,
Mercury Records

“Silk Degrees,” Boz Scaggs
“Bonnie Raitt”

“No Looking Back,” Michael Mc-
Donald

“Christopher Cross”

“Gaucho’ and “Aja,” Steely Dan
“Brenda Russell”

“'80s Ladies,” K.T. Oslin

“Darn That Dream,” Billie Holiday
“Bad Company”

find we all see things in a similar way. Come share a common view of life, love, music, family, friends. On TNN. T0O SLIM (of RIDERS IN THE
SKY), MCA Records

“History Of The United States,”
Stan Freberg

“An Evening With Mike Nichols And
Elaine May”

“Pet Sounds,” Beach Boys
“Brothers In Arms,” Dire Straits

(Continued on page C-20)
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DESERT ISLAND

(Continued from page C-19)

(TOO SLIM CONTINUED)

“Sgt. Pepper’s Lonely Hearts Club
Band,” The Beatles

“Twenty-five Country Favorites,”
Various Artists

“Blonde On Blonde,” Bob Dylan
“Beethoven, The Symphonies,”
Herbert von Karajan

“Qut Of The Cool,” Gil Evans
“Again,” Buffalo Springfield

KATHY MATTEA,
Mercury Records

“Behind The Garden, Behind The
Wall, Under The Tree,” Andreas
Vollenweider

“Craigie Dhu,” Dougie MacLean
“Elite Hotel," Emmylou Harris
‘“Last Of The True Believers,”
Nanci Griffith

“Steampowered Aeroplane,” John
Hartford

“Hard Year Blues,” Tom O'Brien
“Will The Circle Be Unbroken, Vol.
1, Nitty Gritty Dirt Band

“The Wild, The Innocent And The E
Street Shuffle,” Bruce Springsteen
“Prisoner In Disguise,” Linda Ron-

stadt
“Old Number Seven,” Guy Clark

N

STEVE WARINER,
MCA Records

“Reunion,” Glen Campbell

“Stay Tuned,” Chet Atkins

“The Way It Is,”” Bruce Hornsby
“Let It Roll,”” Little Feat

“What Am | Gonna Do, Reba
McEntire

“Cuttin’ Corners,” Mac McAnally
“Brothers In Arms,” Dire Straits

“! Wonder Do You Think Of Me,”
Keith Whitley

“Live In London,” Ricky Skaggs
“Born To Boogie,” Hank Williams
Jr.

MARY CHAPIN CARPENTER,
Columbia Records

“Rubber Soul,” The Beatles

"*Joan Armatrading”

“Hejira,” Joni Mitchell

“Exit O,” Steve Earle

“Elite Hotel,” Emmylou Harris
“Graceland,” Paul Simon
“Pontiac,” Lyle Lovett

“Blood On The Tracks,” Bob Dylan
“Greatest Hits,” Aretha Franklin

‘“Neither One Of Us," Gl/adys
Knight

“Oceanfront Property,” Geoarge
Strait

“Manhattan Transfer” (first album)
“Live At The Johnny Mack Brown
High School,” Statier Brothers

/2

“Stead On,”” Shawn Colvin (yet to
be released)

B
SHELBY LYNHME,
Epic Records

“Greatest Hits,” Glenn Miller
“Over The Rainbow,”” Willie Nelson
“One \oice,”” Barbra Streisand
Bob Wills (anything)

“Mills Brothers Greatest Hits”
“Willie Nelson & Family”

Elvis Presley (anything)

“Nancy Wilson's Greatest Hits"
“San Antonio Rose,” Willie Nelson
& Ray Price

“Barbara Mandrell Live”

~ DONNA MEADE,
Mercury Records

“Born To Boogie,” Hank Williams
Jr.

“A Portrait Of Patsy Cline,” Patsy
Cline

“'80s Ladies,” K.T. Oslin

“I'm Yours,” Timi Yuro

“Modern Sounds In Country Mu-
sic,” Ray Charles

“Heartland,” The Judds

Weinvite you
to come visit our
MuSIC room.

a professional banker whose
education and interests include
music and music management,
and staffed by people who are
experienced in the field.

So no matter what aspect
of the music business you're in,

THIRD
NATIONAL

A Surrust Bark Music Industry Division. call Brian Williams at (615)
This division of Third 748-4451. Or, just drop by the
National Bank is like a special- Music Industry Division at
ized bank for the music industry Third National’'s West End
alone. It's headed by Assistant  office. You'll find we have a
Vice President Brian Williams,  good ear for the Music Industry.

Member F.D.I1.C.
© 1989, Third National Corporation

The music industry is a
very unique business. At Third
National, we understand that.
That’s why when you bring your
business to us, we turn you over
to a group that knows music as
well as it knows banking. Our

| MUSIt
- INDUSTRY
-~ DIVISION

Vern Gosdin

PUBLISHING

(Continued from page C-8)

ers, they were considered left-of-
center or out of the mainstream.
For us, it's been a kind of natural
progression of working with the
writers and the people doing the re-
cording to get into the main-
stream.” He also feels that Nash-
ville is no longer as greatly
segregated from the rest of the mu-
sic industry as it once was.

The broadening of music hori-
zons can be seen in both the devel-
opment of Nashville-based rock'n’-
roll talent (at least six Music City
bands have released albums on
major labels in the past year) and
the ability of Nashville publishers
to place songs on recordings out-
side of the country market. “We as
a group are looking more to the lo-
cal pool of rock talent and trying to
find ways to develop it,” advises
Velletri. “It's just that the indepen-
dents are able to move in this direc-
tion more quickly.”

Tree’s Hilley concludes that,
“We've had more songs recorded
than ever before this year. It has to
do with more records coming out of
Nashville, and more songs placed
on all kinds of records.”

EXPANSION

(Continued from page C-14)

Music to a zenith where it, natural-
ly, was bought up by a superpower,
sending this unhappy millionaire
back down to his own tiny publish-
ing company where he will happily
start all of this over one more time
... for the good times.

1990 ... AND BEYOND: The
next decade will be an era of expan-
sion, international growth, and
worldwide exploition of country
music. The country sounds from
Nashville, California, Texas, Cana-
da and elsewhere will combine for a
frontal assault on this fast-shrink-
ing global village.

CREDITS: Editorial Coordinator,
Gerry Wood, Billboard'’s Nashville
GM, Editorial by Jim Bessman, Bill-
board contributor in N.Y.;, David
Wykoff, Billboard’s Boston corre-
spondent; and Phy! Garrett and Ta-
mara Tyson, freelance writers;
Charts courtesy of Billboard Chart
Research Dept., Marie Ratliff,
Country Chart Manager, Cover &
design, Steve Stewart.
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In our first year of operation, the
Charlotte Colisevim proudly

annourices:

o
Auvditorium

. . . For That Special
Engagement

Special events
in Charlotte deserve
Ovens Auditorium . . .
a peautiful performance
center with a capacity
of 2,500. The finest in lighting and sound enhance
any production on the 50 x 100 foot stage. Our
personnel will expertly create a world of success
around your performance.

@ Over $27 MILLION in Ticket Sales

Over 2 MILLION Fans attended Concerts,
Basketball Games, Family Shows and More!

@ The NBA Charlotte Hornets packed the house with
a record setting 36 sold-out games!

1990 is going to be an even bigger year. Come
to where the fans love to show their support!
Bring your event of 4,000 to 25,000 to the Charlotte
Coliseum, one of the largest covered facilities of its
type in the nation.

@ Charlotte Coliseum

100 Paul Buck Boulevard, Charlotte, NC 28217
704/357-4700

Steve Camp, Executive Managing Director of the
Auditorium/Coliseum/Convention Center Authority
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David Corlew
Headquarters Vianagement
P.0. Box 882

ML Juliet, TN 37722

(615) 443-2112



www.americanradiohistory.com

S 1 i e
PR L E R EERRRD Ot e
e L Q% pieA

% pet
R

UNTRY .-~
& L)

wd and B R EERE e 4
Tt e sy P 4]
i 4 e

R S E S

3 i
PR S S EATERT L |

3w

Country Cowboy Corral. Roy Rogers visits backstage with Charlie Daniels
following Daniels’ performances before record-breaking crowds at the San
Bernardino County Fair in Victorville, Calif. Pictured, from left, are David Corlew,
Daniels’ personal manager; Daniels; Rogers; and show producer Bill

Hollingshead of Bill Hollingshead Productions Inc.

BY GERRY WOOD

NASHVILLE A Tree continues to
grow in Nashville. Purchased nine
months ago by CBS amid flurries of
winter acquisition rumors, Tree In-
ternational continues to thrive. New
writers, new songpluggers, and a
new pop music thrust are among
the highlights of a busy 1989 that
has seen more than 500 Tree songs
being cut by major artists, including
five No. 1 Billboard country hits.
The performance keeps Tree at the
No. 1 position on the Billboard top

l.OOK OUT, GOTHAM CITY! Having survived the
latest Batman episode, New York is now ready to join
the rest of the U.S. in welcoming The Nashville Net-
work to many of its cable TV households. Manhattan
Cable has announced that TNN, the Discovery Chan-
nel, and Showtime will be added to its lineup by No-
vember. It’s part of the firm’s multi-million dollar Re-
build Project that will expand programming capacity,
improve reception, and increase reliability. In the next
three years, the system will be capable of 70 channels

Nashville
Stone

of programming
throughout the franchise
area.

For TNN, it’s an im-
portant step into the
huge New York-area
market. Although it has
been carried on some of
the area’s systems, TNN
has never before cracked
Manhattan Cable. Natu-
rally, TNN leaders are
ecstatic about penetrat-
ing this viewer-rich metro market. “Having TNN on
Manhattan Cable is important because it enables me-
dia buyers to view our programming in their homes,”
comments David Hall, VP/GM, TNN, Opryland USA
Inc. “Also, it should help others in the music industry
by exposing country talent to the important decision
makers in this key market.”

Initially, TNN will be added to some 20,000 homes.
As the system rebuilds, TNN will reach all households
in the system. TNN officials believe that Manhattan
Cable is the largest and most important, in terms of
demographics, of the two Manhattan cable systems.
This is a major breakthrough not only for TNN, but
for country music—and it should be interesting to see
if it also affects the country music radio and retailing
scene in New York.

l.AND OF THE RISING COUNTRY: The Country
Gold Festival held Sept. 23 in Kumamota, Japan, has
been termed a “tremendous success” by officials of
the Jim Halsey Co., the producers of the outdoor coun-
try music festival that drew an estimated 20,000.
Headliners included Roger Miller, Bill Monroe & the
Blue Grass Boys, Wanda Jackson, Hank Thompson,
the Wagoneers, Michael Johnson, and Pride Of
America. Charlie Nagatani & the Cannonballs, a
Japanese country music band, performed such hits as
“Rocky Top” before the demographically young audi-
ence. The city government sponsored the event as a
cultural exchange. Halsey officials indicate that the
Country Gold Festival will be established on a regular
basis. A festival featuring ’50s and ’60s rock’n’roll is
being planned for next year, with the Halsey Co. be-
ing secured as the exclusive producer/coordinator . . .
Stan Hitchcock’s popular “Heart To Heart” inter-
view show on Country Music Television will headline
Randy Travis and Vern Gosdin in October, and Bill
Monroe in November ... Manager Jack McFadden

Manhattan Cable To Add TNN To Regular Lineup

Nashville Network Bites Into The Big Apple

by Gerry Wood

writes from overseas saying, “I am here with Lorrie
Morgan. She performs tomorrow with Kenny Rogers
in Berne, Switzerland. Lorrie’s career is really pro-
gressing here and in the U.K.”

TAKE 500,000: Not a bad start for the Reprise Rec-
ords group Take 6. The a cappella masters’ self-titled
debut album has been certified gold by the RIAA. The
red-hot youngsters have already won two Grammys
and four Gospel Music Assn. Dove awards. Recently

- feted at Chef Sigi’s in
Nashville by Warner
Bros/Reprise, Take 6
then took to the road for
a national tour with Al
Jarreau . .. Randy Trav-
is and manager Lib
Hatcher have opened the
Randy Travis Gift Shop
on the Demonbreun
Street tourist strip near
Nashville’s Music Row.
It’s an enjoyable shop/
museum with tons of Travis memorabilia, including
the bread truck he once converted to a touring vehicle
... Riders In The Sky completed the first season of
the nationally-broadcast radio series “Rider’s Radio
Theater” at the Tennessee Performing Arts Center in
Nashville. The season’s guests included J.C. Crowley,
Gary Morris, Wild Rose, Garth Brooks, Skip Ewing,
the O’Kanes, Gary Morris, and Bill Monroe. The
MCA act and WPLN, Nashville’s National Public Ra-
dio affiliate, are searching for a corporate underwrit-
er for next season.

ACTIVE ATV: Dale Kawashima, president of the
ATV Music Group, reported that Michael Jackson’s
company has fared well in the country sector during
the past year. John Lennon/Paul McCartney songs
were covered by Rosanne Cash (“I Don’t Want To
Spoil The Party”’) and Sweethearts Of The Rodeo (*‘]
Feel Fine”). ATV also publishes the Dion hit, “The
Wanderer,” covered beautifully by Eddie Rabbitt.
The firm co-publishes songs of producer/writer Brent
Mabher, including the Judds’ “Let Me Tell You About
Love” ... Longtime Alabama manager Dale Morris
was roasted and toasted by his music business friends
at a tribute held on the Tennessee farm of Walter Sill.
Members of the RCA group were among those who
spoke highly, and lowly, about the popular manager.

SIGNINGS: RCA thrush Becky Hobbs and Curb
Records star Jonathan Edwards are the first acts to
sign with Ten-Thirty Music Group’s new publicity divi-
sion, headed by former MTM Records publicist Mark
Renz ... Actress/singer Donna Douglas, the fetch-
ing Elly Mae Clampitt on the “Beverly Hillbillies,”
signs a management agreement with Associated Art-
ist Management in Tulsa .. Johnny Russell signs
with Charles Dorris & Associates for exclusive book-
ing representation,

country music publishers ranking
(see Country Music spotlight, page
C8).

Has the switch from Nashville’s
No. 1 independent to CBS/Sony-
ownership been internally traumat-
ic? “We can’t tell any difference,”
claims Buddy Killen, Tree’s former
owner and now its president. “I still
have the same feeling about Tree [
always had.”

Donna Hilley, senior VP and chief
operating officer, agrees, noting
that the only rough period was the
time of the presale jitters: “There
was a lot of turmoil going on be-
cause there were a lot of people
wanting to buy the company and
Buddy had not really made up his
mind to definitely sell it—and the
staff was aware of that. With all the
buyouts and firings going on, they
were really apprehensive.”

As stabilizing factors, Hilley
points to the hiring of veteran song-
plugger Don “Dirt” Lanier; the
signing of such new writers as Tim
Mensy, Chapin Hartford, Randy
Boudreaux, Tim Ryan, Pam Tillis,
and Kevin Montgomery; and the ad-
dition of Tracy Gershon as profes-
sional manager for the pop division
in Nashville while Cherie Fonorow
was hired to serve as Tree’s pop mu-
sic representative in New York.
Lainie Sloan has been added to the
staff as an administrative assistant,
while Sharon Eaves has joined Tree
as production assistant to Paul Wor-
ley. Darren Briggs came on board,
concentrating on pop A&R. Mean-
while, Tree has renewed writer con-
tracts with four of its top writers—
Curly Putman, Harlan Howard,
Mac Vickery, and Don Henry.

Many of Tree’s writers excel in
the artist category, and among
those who have been signed to ma-
jor labels are Kevin Welch and
Travis Tritt to Warner Bros.; Tim
Mensy, the Kendalls, Don Henry,
and Tim Ryan to CBS; Kix Brooks
to Capitol; Pam Tillis to Arista; Ron-
nie McDowell to Curb; Donna

Tree Thrives In Nashville Environs
Publisher Has Grown Since CBS Buyout

Meade to PolyGram; Ray Kennedy
to Atlantic; and Kevin Kendrick to
A&M. Another writer, Chris Wa-
ters, has been producing hits for
Holly Dunn and Janie Frickie. Other
production activities include Killen
(producing Tim Ryan, Donna
Meade, and the Kendalls) and Wor-
ley (producing Gene Watson, the
Desert Rose Band, the McCarters,
Highway 101, and Pam Tillis).

Tree continues to maintain its
Nashville autonomy, according to
Killen and Hilley, who praise the
CBS/New York hierarchy. “We
have budgets and we utilize those
budgets to do whatever we want to
do,” says Killen. “It’s been a great
relationship, and we’ve had nothing
but total support.” Adds Hilley: “I
feel that as long as we make a good
profit [the autonomy] will remain.
And we're working very hard to see
that it happens.”

CBS has given Tree a “tremen-
dous” acquisition budget, reports
Hilley, who notes that Tree is in the
final stages of purchasing two more
companies. CBS has also provided
money for a development fund for
writers who want to pursue the art-
ist side. They can cut sides through
Tree Productions and pitch the
tapes to labels for artist deals.

The Tree doors are open for prom-
ising new writers provided they
“don’t ask for an arm and a leg,”
says Hilley. “If a writer comes in
wanting to be around the creativity
of writing with legends and writers
who are now hot on the charts, the
doors have always been open.”

Hilley expects the Tree growth to
continue: “CBS is aggressive in pur-
chasing, and we're looking. I hope
next year we will be administering
some of the greatest country and
pop songs ever out of Nashville.”
Concludes Killen, “We’re trying to
grow like crazy—and we’ll keep our
volume up. We want to purchase
catalogs, and we want to stay No.
1—that will be for 17 years in a
row.”

Three’s A Charm. Country queen Rose Maddox, center, is joined by Emmylou
Harris and the Desert Rose Band's John Jorgenson in a performance of *‘Down,
Down, Down” during an episode of ‘“Nashville Now.” The song is from
Maddox’s “Queen Of The West" album, which was recorded seven years ago
and featured Harris on background vocals.
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THE HIT OF THE COUNTRY!

NATIONS

current Hit Single

THAT’S ALRIGHT / THOSE EYES

ARK 1283

PROGRAM DIRECTORS ARE RAVING ABOUT GREG’S LATEST HIT

€ £ Nations demonstrates talent
and versatility, both songs are
demonstrated with style and
pizazz. There’s a future in this
business for him.??

Mike Burns WCOW-FM

¢ £ Good Boogie Country 33

George Gillock-WSLC
£ & Two Good Numbers We will

Play?? Jimmy Weeks-WSMQ
& £Both Sides are Good | Like

i b
His Style? Nikki Hall-KMDO

¢&£Two Good Songs, Immediate
Air Play!??
Johnny Roberts-WDSL

& & Very Good Record!3?
Norman Hall-WBNL AM&FM
& ¢ Nations Lends Himselif To The
Song Making It A Treat To The Ear??
Cash Box Magazine
& & Staff Pick, Good Record?3?
Indie Bullet Magazine

WE WANT TO THANK ALL MUSIC &
PROGRAM DIRECTORS FOR THEIR
TIME AND GENEROSITY FROM EVERY
ONE AT ARK RECORDS.

Gary Bradshaw and Chuck Dixon,
National Promotion

Lee Lebowitz, Thank You Much!

Terry Lowe, (Performance Maga zine)
Thank You

For further information call:

A 404-887-9935

Yo VAVAN
RECORDS

ARK RECORDS * RT 9 » BOX 99
PHOENIX ST ¢« CUMMING GA 30130
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REBA McENTIRE
Entertainer of the Year
Female Vocalist
of the Year

RANDY TRAVIS
Entertainer of the Year
Abum of the Year,
“Old 8 x 10"

Male Vocalist of the Year

%
BOB McDILL

{ (Writer) Song of the Year,
“Don’t Close Your Eyes”

CLINT BLACK
S ngle of the Year,
“A Better Man”
Song of the Year,
“A Better Man”
Horizon Award

THE BELLAMY

Vocel Group of the Year BROTHERS

RICKY VAN SHELTON |
Entertainer of the Year
Single of the Year,
“I'll L2ave This World

Album of the Year,
“Loving Proof”
Male Vocalist of the Yea-

GEORGE STRAIT
Entertainer of the Year
Album o the Year,
“Beyond Th2 Blue Neon”
Male Vocalist of the Year

RODNEY CROWELL
Single of the Year,
“After All This Time”
Song of the Year,
“After All This Time”

| Male Vocalist of the Year §

Music Video of the Year,
“After All This Time”

Loving You”

HAYDEN NICHOLAS
(Writer) Song of the Year,
“A Bettzr Man”

:A ey % 1@3 'S
SHENANDOAH
Vocal Grou? of the Year

KATHY MATTEA
Album of the Year,
“Willow In The Wind”
Female Vocalist
of the Year

VERN GOSDIN
Single of the Year,
“Chiseled In Stone”
Song of the Year,
“Chiseled In Stone”

BAILLIE AND THE BOYS
Vocal Duo of the Year

JOHNNY CASH
Vocal Event of the Year

: J..‘L‘;L‘. 3

Abum of the Year,
“Will The Circle Be Unbroken
Vol. 11"

Vocal Event of the Year
Mustc Video of the Year,
“Will The Circle Be Unbroken
Vol. 11

A M E R I

HIGHWAY 101
Vmcal Group of the Year

CosAl N LSO Ch

Vocal Duo of the Year

r

1%@ %

NITTY GRITTY DIRT BAND

JOHN DENVER
\cal Event of the Year "\ \
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Herizon Award
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FOSTER & LLOYD
Vocal Duo of the Year

JERRY DOUGLAS
Musician of the Year
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19 | 17 | 11 | RSKAGGSSBUCKINGHAM (KWELCH HSTINSON) ERICI341689957CES) NEW) 1 ?smoug (C.DANIELS, J.GAVIN, C.HAYWARD, T.DIGREGARIO) CH@;?CL 5-7‘33%%%385
YELLOW ROSES DOLLY PARTON
AD| 16 | 18 | 8 | SRS Sliwan sasecad | | 61 | a3 | 3 | 1p | HONKYTONKMEART . RS
1 GOT DREAMS STEVE WARINER
1211 | 2 | 16 | | gONENSWARINER (SWARINER, BLABOUNTY) WCA 53665 62 { 65 | 74 | a4 | DEEPWATER A MARSHA THORNTON
TIL LOVE REBA
Wl v | @] 7 | B o MRS | @] | - | 2 | IoREsANTYOURFELDS NEW GRASS REVOS
180 72 I A e s e e N NEWD | | | MYSWEETLOVEAINT AROUND SUZY BOGGUSS
YOU'LL NEVER BE *
15010 | 1| 16 [ YOUU (H.BELLEAMY. o] D.SCHUITZ) T B e 65 | 53 | 43 | 17 | THE COAST é)(’s: &%%o’f&ggms) SKIP EWING
FINDERS ARE HANK WILLIAMS, JR. \ ——
16 | 6 7 15 H.WlLuEMgJR.,B.eE'éEEEr?EEEORMAN (HWILLIAMS, JR) WARNER/CURB 7-22945/WARNER BRch. g7 | — | 2 gé@slérf JlﬁgEMAN (TSCHUYLER) MICHAEL MwAAr';?N-EIRNBr’ach)gBF;;%!
1701 S D AR Ok STONE BRI AN R A Q) CRY BABY DONNA MEADE
C NNGIHOTTE o x 7 — 2 B.KILLEN (C.PUTMAN, J.O'HARA. D.COOK) MERCURY 874 806 7
THE RACE IS ON < BROWN
21 24 l R.L.SCRUGgS.M_lSvuLLER (D.ROLLINS) c;xpnou%ﬁvygrgﬁx.‘CAPWOL 68 2 33 DON'T YOU THE FORESTER SISTERS
5 JUST AMATTEROF TiNE RANDY TRAVIS 5 17 W.WALDMAN (O.YOUNG, J PIERCE) WARNER BROS. 7-22943
i M ¢ RAN AV
B0 4 R.PERRY (B.BENTON, B.HENDRICKS, C.OTiS) WARNER BROS. 7-28841 69 54 | 45 12 &Eg!&ﬁgﬁ&?}f%&%m GEE?%@AGEng)l’;‘CEBSS
IF TOMORROW NEVER COMES # GARTH BROOKS : ’ = :
2 28 6 AREYNOLDS (K.BLAZY, G.BROOKS) CAPITOL 44430 IN MY EYES LIONEL CARTWRIGHT
NEW)D 1 T.BROWN.S SMITH (L. CARTWRIGHT) MCA 53723
THE vOWS GO UNBROKEN (ALWAYS TRUE TO YOU) KENNY ROGERS - :
24 | 25
@ 8 J.E.NORMAN (G BURR, E.KAZ) REPRISE 7-22828/WARNER BROS, 71 78 | 84 3 ﬂér’}h?mavl(\n?cyo‘{ﬁ .’:.(T)r%ﬁ,xs. OLUTTRELD %%%LEH\ZEE |
NE AD IT SO GOOD & MARY CHAPIN CARPENTER
@ % 31 7 J.JEXEEGEM,C.CARPENTER(M C.CARPENTER, J.JENNINGS) COLUMBIA 38-69050 MANY A LONG & LONESOME HIGHWAY RODNEY CROWELL
OO NSOl oI O T NEW)D 1 RCROWELL,TBROWN (R.CROWELL, W.JENNINGS) COLUMBIA 38.73042
@ 2 30 8 J.BOWEN (B.NELSON, D.GIBSON) MCA 53688 @ 88 o 2 WHILE THE FEELING'S GOOD WAYNE NEWTON WITH TAMMY WYNETTE
L e L.BUTLER (R.BOWLING, F.HART) CURB 10559
28 5 5 E
3 RHALL RBYRNE (R.BYRNE, MMCANALLY) COLUMBA 38 69061 74 83 88 3 ygﬁﬁ%%%ﬂ%ﬁ'ﬁf A MAN A LOVER DAWNET]S'TIéég&EE
@ 30 38 5 I’VE BEEN LOVED BY THE BEST DON WILLIAMS
7 {5 [0 | e |5 | omvoRNoNmATREBDOFHENONEY ., B
L HIL! .S.SHi ILL. D.| . B. PRI 5 42/WARN 3
2 | 3 [ | THELONELY SIDEOF Love e D5 Dor:(r WA:I’ ON ME - -‘:HI; STATLER BRROTHERS
o E
92 | — 2 JKENNEDY (DREID, H.REID) MERCURY 750-7
* % % POWER PICK/AIRPLAY % % % : bl
DADDY AND HOME & TANYA TUCKER
@ 3|4 4 Qmﬁg\g&gﬁgfwb%\,’scmms (DMILLETT, CWRIGHT) = RONNI%CM%(?A’? 71 72 | 86 | 13 | CRUTCHFIELD (JRODGERS, EMCWILLIAMS) CARITOCRA0L
ARE YOU EVER GONNA LOVE ME HOLLY DUNN
28 | 13 1 15 ,lg_,EAIH“E‘RE(JPEE%hég&&%g?&%_%‘,{ﬁm) CURB /RJ “3% ‘,J,L_J,?Rl%ﬁ 78 | 63 | 53 | 21 | CWATERSADUNN (CIWATERS, T.SHAFIRO, HOUNN) WARNER BROS. 7-22957
{F THIS AIN'T LOVE (THERE AIN'T NO SUCH THING
@ 3 | 42 6 2&1@5}2&‘3535%%_va€¥> i (LORRIE Mo’go%’? 9|69 | 72 4 PSULLIV?N (BMCDILL, JWEATHERLY) ) MER%&QE?EQEE
T AND SO IT GOE! JOHN DENVER/NITTY GRITTY DIRT BAND
3 | 39 7 EQR‘(’,QJ gxo%%éj'gwm) WAR’N!RRJ,\?\CI,'S‘SL@% 80 | 8 | 81 | 2 R.SCEUGGSJITTY GRlSTTY DIRT BAND (P.OVERSTREET, D.SCHLITZ) / G UNIVERSAL 66008
g SUNDAY IN THE SOUTH & SHENANDOAH
k) 19 21 13 §_§£§DI§AE§ENDER) C DANEJ;&&%@%‘%%B 81 82 66 2 RHALL.R.BYRNE (J.BOOKER) COLUMBIA 38 68892/CBS
WHO'S LOVIN’ MY BABY & JOHN ANDERSON
32 | 34 | 36 9 S&ﬁ,&%g&,ﬂm (JRCASH) O MARTY,,,%%Q&; NEWD 1 J.BOv?EN,J.;gDEgson (C.WRIGHT) UNVERSAL 616020
THERE M ® # 1 HEARTACHE PLACE LARRY GATLIN/GATLIN BROTHERS
@_ 37 .8 [ 4 s (L.M'sgﬁ.mlz'\g% o wm_m;_ag%g 7'?2%’7“9’2 8% ] S| 7 | JROWEN (LGATLIN) - UNIVERSAL 66021
BREAKING NEW & WILD ROSE SWEET MEMORIES OF YOU PERRY LAPOINTE
(D] 35 | 4 | § | BREAKING NEW GROUND UNIVERSAL 66018 NEWD | 1 | 2eorreatr DOGR KNOB 333
1 CAN BE A HEARTBREAKER, TOO JOHNNY LEE
3|20 10 16 ?aigxﬁrfc'pfc?w?ﬂg%%m &?&%5?5 6’19}’2;’,%% NEW ) 1 M.LLOYD,M.DANIEL (T.JOHNSON, L SATTERFIELD) CURB 10564
42 | 52 | 5 | NEVERALONE VINCE GILL 8% | 58 l 40 | 10 | HOTNIGHTS ® CANYON
T.BROWN (V.GILL, R.CASH) MCA 53717 R.CHANCEY (J.F.KNOBLOCH, J. WEATHERLY) 16TH AVENUE 70433
" MOANIN' THE BLUES VICKI BIRD
@ 44 58 3 IILIRIR-KIINc(égT;g Iét?ﬂ%g ANYMORE BlLALTYLAJNOTEI 59%‘}% @ NEWD 1 O.BRADLEY (H.WILLIAMS) 16TH AVENUE 70431
46 59 3 SHE'S GONE, GONE, GONE GLEN CAMPBELL 88 93 — 2 IF I LIVE TO BE A HUNDRED SI'LL DIE YOUNG) ARNE BENONI
J.BOWEN,G.CAMPBELL (H.HOWARD) -LiNI_VERSAL 66024_ L.JACKSON (M.B.AXTON, R.A. WADE. E.HUNNICUTT) ROUND ROBIN 1881
55 _— 2 WHO'S LONELY NOW HIGHWAY 101 89 66 50 16 FULL MOON FULL OF LOVE K.D. LANG & THE RECLINES
PWORLEY.E.SEAY (K. BROOKS, D.COOK) WARNER BROS. 7-22779 G.PENNY,B.MINK.K.D. LANG (L.PRESTON, J.SMITH) SIRE 7-22932/WARNER BROS.
47 61 g LONG WHITE CADILLAC @ DWIGHT YOAKAM 90 73 54 21 I'M STILL CRAZY VERN GOSDIN
P.ANDERSON (D.ALVIN) REPRISE 7-22799 BMONTGOMERY (V.GOSDIN, S.GOSDIN, B.CANNON) COLUMBIA 38 68888/CBS
a1 27 14 18 GIVE ME HIS LAST CHANCE @ LIONEL CARTWRIGHT 91 91 o 2 OUTSIDE CHANCE LARRY DEAN
TBROWN.S SMITH (L.CARTWRIGHT) MCA 53651 NOT LISTED (W.CARSON, LDEAN) USA 620
50 64 3 THAT JUST ABOUT DOES IT & VERN GOSDIN 92 70 73 4 WAITIN’ ON ICE @ JASON D. WILLIAMS
B.MONTGOMERY (M.D.BARNES, V.GOSDIN) COLUMBIA 38 69084 M.WRIGHT (G.NICHOLSON, W.WILSON) RCA 9026-7
IF ) EVER FALL IN LOVE AGAIN ANNE MURRAY WITH KENNY ROGERS TAKE ANOTHER RUN TONY PEREZ
@ 48 | 62 3 JENORMAN,S.OORFF (S.DORFF, G.SKLEROV) CAPITOL 44432 NEW) 1 e.ﬁnsws (D.SCHLITZ, P.OVERSTREET) REPRISE 7-22838/WARNER BROS.
49 56 5 GIVE '"EM MY NUMBER JANIE FRICKIE au 64 55 5 1 GO CRAZY LEE GREENWOOD
C.WATERS (D.LOGGINS) COLUMBIA 38 69057 JSTROUD,L.GREENWOOD (P.DAVIS) MCA 53716
SOMETIMES LOVE'S NOT A PRE THIN & ZACA CREEK
@ 51 60 4 El gmov (RM.BOURKE, C.BLACK. S. BOGARDm G COLUMBIA 38 69062 NEW) 1 9&51'2‘:&1?&35&8‘{50%%, R SIMPSON) B%E&Qﬂ&t%%
46 | 31 | 19 | 16 | YOUAIN'T DOWN HOME JANN BROWNE 9 | 94 | 82 | 22 | LOVEHASNORIGHT ® BILLY JOE ROYAL
SFISHELL (J.O'HARA) CURB 10530 N.LARKIN (R.SCRUGGS. B.J.ROYAL, N.LARKIN) ATLANTIC AMERICA 7-99217/ATLANTIC
N IT NOW WILLIE NELSON
o | 38| 23 | 19 | NOTHINGLG My ABOUT COLUMBIA 38 08523/CBs NEWD | 1 | SILIHEEOVES ME HADA O
'S YO SKIP EWING
68 | — 2 Fslosw!N é" Eﬁﬁ@ <'§‘ EWING. M.GEIGER. W.MULLIS) MCA 53732 @ NEW) 1 Igﬁ,ﬂg,’ﬁﬂﬁ,{ﬁg‘f" SONG J?,’ﬁé?,ﬁ%%ﬁi,ﬂ%fgﬁ
YOU MUST NOT BE DRINKING ENOUGH EARL THOMAS CONLEY ’ M
60 | — 2 E.GORDY.JR.R.L.SCRUGGS (DKORTCHMAR) RCA 8973-7 9 | 76 | 71 22 gggs%ﬁ ﬂx&ﬁmkj"ﬁfgﬂé‘%ggwm ® MICHAEL W‘QQNTELNBQQ,E'??;E‘%
HEART SUZY BOGGUSS
30 40 7 20 Sﬁﬂ%ﬁfﬁ%ﬁ%ﬂ K.FLEMING) CAPITOL 44399 100 | 84 57 11 E&J&% fBEEolé';I;HE SAME WAY TOO? ¢ BECKK&‘%%?_?

O Products with the greatest airplay this week. ® Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. & RIAA certification for sales of 1 miilion units.
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FOR WEEK ENDING OCTOBER 14, 1989

COUNTRY Bilboard. POWER PLAYLISTS sz

1 8. 8.0 888 0.8 &4

30 35 Mary Chapin Carpenter, Never Had it So Good 17 20 The Oak N&Boys, An American Fami
31 21 Gene Watson, The Jukebox Played Along 18 5 Badbe And Wik tad 20 Heart Of
32 27 Emmylou HI"IS, | Still Miss Someone 19 25 Randy Travis, It's Just A Matter Of Time
J 4 33 37 Conway , House On Old Lonesome Road 20 23 Daniele Alexandes, She's There
98.7¢m 1390 g 3 el i
. 36 40 Kenny Rogers, The Vows Go Unbroken (Always True 23 28 Mary Chapin , Never Had It So Good
)
Washlngton P.D.: Gary McCartie 37 3 Ti Stone By Stone 24 30 Garth Brooks, If Tomorrow Never Comes
13 Adbama gh Gt B B U ek T By 2 D e e
. . = g ; :w. "i'iesz Sayldlha s In \'Iour Heart Mﬂ - Ed:yh:&nsla’zou Boys 77 31 Patty The Lonety Side Of Love
b Marle Ratll 18 Gw e Stmt "Ace In The Hole —  Willie Ny , There You Are 28 32 Traws Tritt, Country Club
Yy s 0 elary Brothess, You i Never Be Sorry A — Highway 101, Who's Lonely Now 29 EX  Sawyer Brown, The Race Is On
6 12 Merk Haggard, A Better Love Next Time g‘l, % :henandoah "mm&"sﬂ“ i
B ; 13 Kathy Mal ué Burnin’ Old Memories ATLANTA'S COUNTRY LEADER B X m”"‘""c'“"‘:"'n Out Olev S:VO‘:"
LACK IS GOLD: When 1989 began, Clint Black had never had a re- 3 13 Theouk wedge boys. An American Family £ B Bty HiL Too Woch Monﬂ|| ALThe £nd Of The Mo
cord released in the marketplace. Today, with three months left in the | y Es,',’,ﬁ,’,",(,'_’,‘"ﬁ’,,'g‘f,?s[’(’,”s,,s,, RG] K BX £ Dwiit Yoakam, Long Whe Codlac
. 1 . reakin, ew Groul
year, his first RCA album, “Killin’ Time,” has held onto the No. 1 spot on | B B b R"?E}ﬁﬁ‘vﬁﬁﬁw Roses 015 m 2 ] L ALPICRIGT D
the Top Country Albums chart for four weeks and is already certified | ISR i Dk L‘;‘"',:J,",’;fm . Atianta P.D.: Neil McGinley | A = Don -lu‘aum"{ ive Baen Loved By The Best
gold by the Recording Industry Assn. Of America (500,000 units sold). [ ;:sl R;g:;;'ﬂkeuvrowscolmbroken (Always True ST ) oL;|vmsz Proof A = [l ol L
And there’s more: Black’s single, which is also titled “Killin’ Time,” 1821 Mary Chapi Capente, Never ad I S0 Good Steve Warinar, | Got Dre
5 . s 19 2 eba McEntire, Til Love Comes Again Restless Heart, Say Whal s In Your Heart
moves this week into the No. 1 spot on the Hot Country Singles chart. 20 78 Randy Teavis, s ust A Mater O Time Gearge Sralt, Ace n The Hole
18 Jann Browne, You Ain't Down Home 10 Kathy Mattea, Burnin' Old Memories

~

27 Garth Brooks If Tomorrow Never Comes Baillie And The Boys, (| Wish | Had A) Heart Ol

His first single from the package, “Better Man,” also went the dis

1
H
3
4
5
! 9
: 3 23 20 Danicle Alexander, She's T 8 12 Eddy Raven, Bayou Boys
tance—topping the national charts on June 10. - B30 DonWilarsertec Boan Loved By The Best 9 13 The Belamy Brothers, You'l Never Be Sorry
25 29 Conway Twmy House On Oid Lonesome Road 10 15 Dolly Parton, Yellow Roses
2 19 ey Crowel, v fad bovnd I 1 %.‘.:'51"3:2 Bogs B Ametcan Famil Dallas P.D. Babby Kraig
al Ve S al n American al"ll At
“Tupre . 2 i b
M - 3 man
HERE S A SURPLUS OF GOOD SONGS out rlght now,  says MD A0 — Lorrie Morga?\ Out Of Your Shzgs }g i eba McEntll.:aet ;I' lfovltlevCom:;oA aLln g g ﬁnrﬂ SAaBevﬁ‘er:LmI/e vext Time
. o o 113 . s i) s 0l rt
Gary Hightower, KFDI' Wichita, Kan., “and I love it. We went through won e (‘é,,e,m.tcin ﬁ'.de E‘nk \ °: 56 m‘ st "‘Acc: 1 The e e
M N = 0ggUSS, 0SS 0l
a perlOd V’Vhen everyf{hlng'sound?d alike—monotonous and dull but 19 2 andy T?agws It;Just Mallgrofe?’lme 7 2 Slmnxlm:gr IGO?"Dreams
now there’s so much diversity and it all sounds good. An example is Glen o R gf,;g;:'sd,{;,e:;gfe,q;g,e;;;ﬁgo ] H 0 “,7,‘,',‘,;',,,2 o o < Are Kespers
Campbell’s new one [“She’s Gone Gone Gone” on Universal], which I 4 2 27 oky Skages, Lt It B You 1013 Reba McEntie, Tl Love Comes Again
. o s » 1 . v 23 2 Travis Tri Country Club 11 16 Garth Brnoks h Tomorrow Never Come:
think is just great. It’s short, up-tempo, and sounds good on the air. ' 28 11 The Desert Rose Band, Hello Trouble 1211 The Bekam rothers, foul Never e Sory
e ol Py Winston Salem P.D.: Les Acree 25 28 Garth Brooks, If Tomorrow Never Comes 13 14 Daniele Menndef She's There
I'm really sold on it,” adds MD Tony Thomas, KMPS Seattle. “It’s 1 1 Chnt Black, Kiln' Time % 29 Shenandoah, Two Dozen Roses 18 12 Rodney Crowell, Above And Beyond
0 = ) o = 2 2 Ricky V an Shelton, Living Proof A2] — Kenny Rogers The Vows Go Unbroken (Always True 15 18 Ka Mmu Burnin' Old Memories
his strongest in memory. It’s so powerful, so energizing. The energy lev- R e e A28 —  Patty Loveless, The Lonely Side OF Love 16 20 Traws Irit, Country Cub
el of the station literally goes up when we play it.” The song, which is Stk i e (e o S —  Monnie Meap, 7 Homan 11 "ove n B aﬁ'”fu'}%f'fotgsﬁ:s'f«?ﬁgq{ fime
familiar to many from Lefty Frizzell’s 1965 recording, has been updated S R e O Phaories p— B B Thebas (‘M%A%v/k(:unencan Famiy
by changing the mode of transportation from a train to a plane. Camp- § U MoSamletiBetw WF MS FM 5 A 53.,‘?. O S ILEE C
bell’s version is charted at No. 38 in its third week 10 13 Merle Haggard, A Belter Love Next Time 95.5 23 27 Ronnie Milsap, A Woman In Love
: . o . 11 14 George Strait, Ace In The Hole .5 Music 23y 28 gy Shenandaal.ylwolbozen|Roses
‘Another record we're having a lot of fun with,” says Thomas, “is s gm{? Wa’r‘merr( |Séot preams t B i g;;v;,;gmuggg b
Travis Tritt’s ‘Country Club’ [Warner Bros.]. We get a real positive re- 113 Dol Parson Vellow R e Indianapolis P.D.: Russ Schell | 27 €X Don Wikkams, Ive Been Love By The Best
s : ) s, Let Me Tel ou ut Love in Jac| iin Time
action from a lot of folks who like country and feel maybe they’ve been 16 2 Pact vestres K1 The fun o i g::wmkgmmrm Proof BB Gk B W Yoy T e s Damn
left in th 1d It £ oi hi U 12 Keith Whitley, | Wonder Do You Think Of e 36 Abima, High Cotton - o B '“k""ﬂ,t"" White Cadiltac
eft out In the cold. sort of gives them something to grab onto—a 18 23 The Oak Ridge Boys, An American Family 4 7 Restless Heart Sa What's In Your Heart 3 g Wary Shart ¢ Oy ebox Piayed Aiong
b g :
sense of belonging.” Tritt’s debut single goes to No. 30 on the Hot Coun- %‘? %% o 'FC,SAE,';"":J“ ﬁs'.:,f 'ﬁ?&'.?ké,;‘ec"‘"“ ; l§ ﬁf&"ﬁgéﬁ s;onulfs"eiohﬁffu?f:f B Sory A= mpb':h %n:fn slGone Gone, Gone
1 s Th e Strait, Ace e Hole -
try Singles chart this week. z 335:\;2#..63, I't:;JBet:’}k Love By The Bes 81 Kal'l;gpura(nu BI.;m.':\R Oid Memories 8= """"",x;:},,‘*{;‘,ffow'gf,‘; Rovl
a Tavis, It's Jus atter ime arton, Yellow Roses -
24 28 P Loveless, The Lonely Side Of L 10 1 Steve Wariner, | Got D S
6 % %z Ha% Br?:f's rl{f TEmt%r’}zg Nle:ev Coomv:s g 1% :x:: 'lellé:‘a;ns JTr i Em(rl:g;n Are Dl(keepers
. ighwa onky Tonk Heart cEntire, Tit Love Comes Again
THESE GUYS ARE SO CONSISTENT,” says MD Rick Campbell, 2732 Ronnie Milsap, A Woman in Love 1317 Ricky Skages, Let it Be You
o Q W o 28 19 Suzy Bogguss, Cross My Broken Heart 14 19 Eddy Raven, Bayou Boys
WKHK Richmond, Va., referring to Shenandoah’s “Two Dozen Roses 2 34 Reba Mcknlire, Til Love Comes Again 15 15 George Jones, Hirin %Tg? hanl
(Columbia). “They know how to write good songs or where to go out and wison The Autebor Fayes 6
get good songs. I believe they are the band of the future.”
MD Mickey Dearstone, W Knoxville, Tenn., is i
e R e s e e COUNTRY SINGLES A-Z PuUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
easily the best thing they’ve ever had. When you look at it frontwards TITLE (Publisher - Licensing Org) Sheet Music Dist ?; : ggrcgﬁlzlxefst'!;fxﬁmﬂ BMI/Screen Gems- 9% ?r’iw[l)mcxup TRUCK SONG (Groper, BMI)
and backwards, it’s almost the perfect country record. It sticks out head 83 #1 HEARTACHE PLACE (Kristoshua, BMI) EMI, BMI/Irving, BMI) CPP/WBM 18 THE RACE IS ON (Tree, BMI/Glad, BMI) HL
and shoulders above everybody else’s.” “Two Dozen Roses” moves to 35 ABOVE AND BEYOND (Tree, BMI) HL 17 (1 WISH | HAD A) HEART OF STONE (EMI April, 4 SAY WHAT'S IN YOUR HEART (Don Schiitz,
5 ACE IN THE HOLE (Sweet Tater Tunes, ASCAP) ASCAP/Ides Of March, ASCAP/Lion Hearted, ASCAP) ASCAP/Sheddhouse, ASCAP/PolyGram International,
No. 24
. &4, s . i ) 14 ALL THE FUN (Scarlet Moon, BMI) CHL HL ASCAP) CPP/HL
The Kentucky Headhunters’ first single, “Walk Softly On This 9 AN AMERICAN FAMILY (Famous, ASCAP/Bob Corbin, 55 | WONDER DO YOU THINK OF ME (Acuff-Rose, BMI) 38 SHE'S GONE, GONE, GONE (Tree, BMI)
Heart” (Mercury), also elicits some strong comments from Dearstone " :ig‘s"aclf';m (Screen GemnsEM1, BM/Scare o frprwm FALL IN LOVE AGAIN (Warner ek b :"E'S T"‘:‘ Etc";?” Helie )
o y g o o 9 o creen Gems-EMI, carlef arner-Elektra- IMPLE MAN (Cabin Fever, BMI/Miss Hazel,
There’s something about this record that makes me think it will be Moon, BMI/MCA, ASCAP/Don Schiitz, ASCAP) Asylum, BMI/Gloria Sklerov, BMI/Dortf, BMI) 45 SOMETIMES LOVE'S NOT A PRETTY THING (PolyGram
around 10 years from now. The music kinda hooks you into thinking it’s HL/CLM/WBM 88 IF | LIVE TO BE A HUNDRED ('LL DIE YOUNG) International, ASCAP/Songs De Burgo,
i oonoihe it oY ountee] : 78 ARE YOU EVER GONNA LOVE ME (Cross Keys, (Tree, BMI) ASCAP/Chappell & Co., ASCAP/Serenity Manor,

2 Ip f dgt’h T s o PhE ugmreal -ountry When l,t, first ASCAP/Terrace, ASCAP/Lawyer's Daughter, BMI) 58 IF | WERE THE MAN YOU WANTED (Michael ASCAP/WB, ASCAP/Rancho Bogardo, ASCAP)
came in, I played the heck out of it in my office—it intrigues me.” The HL/CPP H. Goldsen, ASCAP/Lyle Lovett, ASCAP) 81 SUNDAY IN THE SOUTH (Screen Gems-EMI, BMI)
song moves to No. 54 in its third week on the chart. 8 BAYOU BOYS (Morganactive, ASCAP/You & I, 79 IF THIS AINT LOVE (THERE AIN'T NO SUCH THING) WBM

ASCAP/WB, ASCAP/Two Sons, ASCAP/RavenSong, (PolyGram International, ASCAP/Ranger Bob, 84 SWEET MEMORIES OF YOU (Chip'N'Dale, ASCAP)
ASCAP) CPP/WBM ASCAP/Bright Sky, ASCAP) 93 TAKE ANOTHER RUN (Don Schiitz, ASCAP/Scarlet
6 A BETTER LOVE NEXT TIME (Johnny Christopher, 20 IF TOMORROW NEVER COMES (Evanlee, Moon, BMI)
BMI/Chris Wood, BMI) ASCAP/Major Bob, ASCAP) 42 THAT JUST ABOUT DOES IT (Hidden Lake,
34 BREAKING NEW GROUND (Kayteekay, ASCAP/Dixie 90 I'M STILL CRAZY (Hookem, ASCAP/PolyGram BMI/Hookem, ASCAP)
Caroline, ASCAP/Cholampy, SESAC) International, ASCAP/Buddy Cannon, ASCAP) CPP 33 THERE GOES MY HEART AGAIN (Zomba,
(
7 BURNIN' OLD MEMORIES (BMG, ASCAP/Warner- 70 IN MY EYES (Silverline, BMI/Long Run, BMI) ASCAP/Willesden, BMI/Forest Hills, BMI)
Tameriane, BMI/Believus Or Not, ASCAP/Screen 59 IT AIN'T NOTHIN' (Millhouse, BMI) 53 THERE YOU ARE (Almo, ASCAP/Brio Blues,
Gems-EMI, BMI) HL/WBM 19 IS JUST A MATTER OF TIME (Trio, BMI/Alley, ASCAP/Irving, BMI/Eaglewood, BMI)
RADIO MOST ADDED 97 BUT, SHE LOVES ME (Wingtip, BMI/ATV, BMI) BMI/12a, BMI) 51 THIS NIGHT WON'T LAST FOREVER (Captain Crystal,
65 THE COAST OF COLORADO (Acuff-Rose, BMI/Hidden 48 IT'S YOU AGAIN (Acufi-Rose, BMI/Milene, ASCAP) BMI)
BRONZE/ Lake, BMI) CPP 25 I'VE BEEN LOVED BY THE BEST (PolyGram 13 TIL LOVE COMES AGAIN (AMR, ASCAP/New Haven,
GOLD SILVER  SECONDARY TOTAL TOTAL 30 COUNTRY CLUB (Triumvirate, BMI) Internaticnal, ASCAP/Ranger Bob, ASCAP/Careers, BMI)
ADDS ADDS 'ADDS ADDS ON 50 CROSS MY BROKEN HEART (EMi April, ASCAP/Ides BMI) HL 37 TILL I CAN'T TAKE IT ANYMORE (Alley, BMI/Trio,
35 REPORTERS 60 REPORTERS 62 REPORTERS 157 REPORTERS 0f March, ASCAP/Irving, BM!/Eaglewood, BMI) 56 THE JUKEBOX PLAYED ALONG (Next-O-Ken, BMI/Eden, BMI)
IT AIN'T NOTHIN’ HL/CPP BMI/Ensign, BMI/BMG Songs, ASCAP) CPP/HL 75 TOO MUCH MONTH AT THE END OF THE MONEY
KEITH WHITLEY Rca 5 13 32 50 50 67 CRY BABY (Tree, BMI/Cross Keys, ASCAP) 1 KILLIN' TIME (Howlin'Hits, ASCAP) (Little Big Town, BMI/American Made, BMI/OM Wolf,
N T e o 32 CRY CRY CRY (Slapich, BMI) 10 LET IT BE YOU (Cross Keys, ASCAP/Silverline, BMI) BMI/Corey Rock, ASCAP/Wee B, ASCAP) WBM
77 DADDY AND HOME (Peer International, BMI) CPP HL/WBM 24 TWO DOZEN ROSES (Colgems-EMI, ASCAP/Beginner,
HIGHWAY 101 wARNER BROS 5 18 23 46 97 62 DEEP WATER (Milene, ASCAP) 28 LET ME TELL YOU ABOUT LOVE (Brick Hithouse, ASCAP)
IT'S YOU AGAIN 100 DO YOU FEEL THE SAME WAY TOO? (Careers, BMI/Irving, BMI/EMI April, ASCAP/Welbeck, 21 THE VOWS GO UNBROKEN (ALWAYS TRUE TO YOU
) BMI/Beckaroo, BMI) CPP ASCAP/Blue Quill, ASCAP) CPP, C . )
SKIP EWING mca 4 17 18 38 76 eckaroo, ue Quill, /HL (Gary Burr, ASCAP/Zena, ASCAP) CPP/HL
76 DON'T WAIT ON ME (Amencan Cowboy, BMI) 2 LIVING PROOF (Intersong-USA, ASCAP/Hide-A-Bane, 92 WAITIN' ON ICE (Cross Keys, ASCAP/Tree, BM1/Walty
SIMPLE MAN 68 DONTT YOU (Little Big Town, BMI/Oh The Music, ASCAP) HL Wilson, ASCAP)
CHARLIE DANIELS epic 6 13 20 39 43 BMi/Pierce, ASCAP) WBM 26 THE LONELY SIDE OF LOVE (Songs Of PoiyGram, 54 WALK SOFTLY ON THIS HEART (Bill Monroe, BM))
MY SWEET LOVE AIN'T. . 66 FAMILY TREE (Screen Gems-EMI, BMI/Writer's Group, BMI/Blue Five, BMI) HL 57 WHEN IT'S GONE (Jim Boy, ASCAP/Bug, BMi/Don
SUZY BOGGUSS capitoL 4 11 20 35 37 BMI/Bethlehem, BMI) 40 LONG WHITE CADILLAC (Twin Duck, BMI) Schiitz, ASCAP)
S EnE 16 FINDERS ARE KEEPERS (Bocephus, BMI) CPP 96 LOVE HAS NO RIGHT (Labor Of Love, 73 WHILE THE FEELING'S GOOD (EMI Blackwood,
89 FULL MOON FULL OF LOVE (Bug, BMI/Whiskey BMI/Boondocks, ASCAP/JIsaFun, ASCAP) BMI/Hartland, BMI/ATV, BMI)
LIONEL CARTWRIGHT mca 2 8 21 31 32 Drinkin/Miss Kitty, ASCAP) CLM 72 MANY A LONG & LONESOME HIGHWAY (Coolwell, 39 WHO'S LONELY NOW (Cross Keys, ASCAP)
YOU MUST NOT BE. ., 44 GIVE 'EM MY NUMBER (MCA, ASCAP) HL ASCAP/Willin' David, BMI/Blue Sky Rider, BMI) 82 WHO'S LOVIN' MY BABY (David 'N' Will, ASCAP)
EARL THOMAS CONLEY rca 1 11 15 26 74 41 GIVE ME HIS LAST CHANCE (Silverline, BMI/Long 87 MOANIN' THE BLUES (Acuff-Rose, BMI/Hiram, BMI) 27 A WOMAN IN LOVE (David ‘N’ Will, ASCAP/Front
=T dbour S o Run, BMI) WBM 78 MONEY DON'T MAKE A MAN A LOVER (Billy Strange, Burner, ASCAP)
GONNA HAVE LOVE (Beechwood, BMI) ASCAP) 69 WRITING ON THE WALL (Bobby Fischer,
VERN GOSDIN coLumsia 5 9 12 25 87 71 HARD BABY TO ROCK (PolyGram International, 64 MY SWEET LOVE AIN'T AROUND (Acuff-Rose, ASCAP/Young World, BMI
R / 2 )
THERE YOU ARE ASCAP/Partnership, f\_SCAP/Songs Of PolyGram, BMI/Hiram, BMI) 11 YELLOW ROSES (Velvet Apple, BMI) CPP
WILLIE NELSON coLumsia 3 11 12 26 56 o z[MI/lo’art';l;{j,BBl:léSuon,B?wl\?)l)H 36 NEVER ALONE (Benefit, BMI/Chelcait, BMI /Atlantic, 4 YOU AINT DOWN HOME (Cross Keys, ASCAP/Tree,
- LLO TROUBLE (Tree, L BMI) BMI) HL
TILL I CAN'T TAKEIT. .. 3 HIGH COTYON (Shobi, BMI) 93 NEVER GIVIN' UP ON LOVE (Unicity, ASCAP/Rowdy 49 YOU MUST NOT BE DRINKING ENOUGH (Danny
BILLY JOE ROYAL atLanTic 7 8 9 24 104 61 :ggKY TONK HEART (Berger Bits, ASCAP/MCA, Boy, ASCAP) HL Kortchmar, ASCAP)
' ) i P AP) HL 22 NEVER HAD IT SO GOOD (Getarealjob, ASCAP/Obie 63 YOU PLANT YOUR FIELDS (Screen Gems-EMI
Radio Most Added is a weekly national compilation of the ten records most added to the playlists ) h i (Screen Gems-EMI,
of the radio stations reporting to Bilboard The ful panel of radio reporters is publushedpperiodi 86 HOT NIGHTS (Calgems-EMI, ASCAPBright Sky, pieer]BH1 BMI/Mosal&]Sidrs BMI/Sheddiuss [ASCAR)
callysas chianige) arel wadeneria UAIIACIE By SenilE a sh EAilssc leimibed chsalpe 15 ASCAP/Milene, ASCAP) CPP/WBM 47 NOTHING | CAN DO ABOUT IT NOW (WB, 15 YOU'LL NEVER BE SORRY (Bellamy Bros., ASCAP/Don
Billboard Chart Dept,, 1515 Broadway. New York. N.v. 10036 23 HOUSE ON OLD LONESOME ROAD (Colgems-EMI, ASCAP/Refuge, ASCAP/Macy Place, ASCAP) WBM Schiitz, ASCAP/Almo, ASCAP) CPP
. ASCAP/Maypop, BMI) 29 OUT OF YOUR SHOES (Ha-Deb, ASCAP/Patti Ryan,
85 | CAN BE A HEARTBREAKER, TOO (Let Cord, ASCAP/Mickey James, ASCAP)
e — SESAC/AMR, ASCAP) 91 OUTSIDE CHANCE (Bill Graham, BMI/Wayne Carson,
BILLBOARD OCTOBER 14, 1989 43

www.americanradiohistorv.com


www.americanradiohistory.com

ES

T T e B dhed e gy e a@ 5
-

(iountrv Music Week '89: Awards, Trihutes, Galas,

BY GERRY WOQOD

NASHVILLE Awards, rewards,
cocktails, tales, winners, losers, di-
amonds, rhinestones, honors, bon-
ers, meetings, matings, glitz, glo-
ry, fashion, folly, country queens,
snuff queens—all in %/, time in the
chords of C, F, and G. That’s the
stuff of Country Music Week ’89.
From Paris, Tenn., to Paris,
France, from Tokyo to Tennessee,
Nashville is being inundated with
hordes of music stars, executives,
and an international media contin-
gent that will chronicle one of the
most intense creative-driven 11-
day weeks in the entertainment

business.

With top corporate officers from
New York, Los Angeles, and else-
where migrating to Nashville for
the frenzied social and business
swirl, meetings—both impromptu
and planned—become an impor-
tant part of the mix. And there are
enough awards presented to melt
down and create a battleship.

The Big Kahunas are the CMA
Awards, presented over CBS-TV
Monday (9) with a galaxy of coun-
try stars performing, sweating out
the results, and accepting with the
appropriate tributes to God, Moth-
er, America, and Self, not neces-
sarily in that order. Then the per-
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forming rights organizations hon-
or the backbone of Nashville’s
music business—the songwriters
and publishers. BMI’'s bash comes
on Tuesday (10), ASCAP’s on
Wednesday (11), and SESAC’s on
Thursday (12). An earlier event—
Sunday’s Nashville Songwriters
Assn. International banquet—hon-
ors Maggie Cavender. The NSAI's

GMA Nashville
‘Town Meeting’
Set For Nov.

NASHVILLE The Country Music
Assn. will sponsor a ‘“town meet-
ing” at the Nashville Stouffer hotel
here Nov. 1 to air music industry
views and questions on recent
buyouts, mergers, and expansions.

The morning session on the cre-
ative side of the music business will
be moderated by songwriter Thom
Schuyler. Panelists for the session
will include artists Steve Wariner,
the Judds, and Foster & Lloyd;
MCA VP of A&R Tony Brown; pro-
ducer Barry Beckett; songwriter
Mike Reid; and publishers Tim Wip-
perman, Warner/Chappell, Woody
Bomar, Little Big Town, and Karen
Conrad of AMR.

Lon Helton, of Radio & Records,
will host the afternoon business-
side segment. Its panelists will be
artists Tanya Tucker and Rodney
Crowell; Bill Carter, Crowell’s man-
ager; Joe Galante, head of RCA
Records/Nashville; Stan Byrd,
Chart Attack promotions; Moon
Mullins, Pollack Media; Jimmy Bow-
en, head of Universal Records; Dick
Ferguson, NewCity Communica-
tions; and Roy Wunsch, head of
CBS Records/Nashville.

Members of the audience will be
encouraged to ask questions and of-
fer information and opinions.

The fee is $50 for members of the
CMA or the Nashville Songwriters
Assn. International. Nonmember
fee is $65. The fees include break-
fast and lunch. Additional informa-
tion is available from the CMA at
615-244-2840.

PBS To Launch
New ‘Austin’
Season In Jan.

NASHVILLE Austin City Limits,
the PBS music showcase, will com-
mence its 15th season in January
with the broadcast of a show featur-
ing George Jones and Clint Black.

Other acts set to perform during
the upcoming season are Marcia
Ball, Beausoleil, Gary Morris,
Kathy Mattea, Mary Chapin Car-
penter, Carl Perkins, Stevie Ray
Vaughan, Michelle Shocked, Tish
Hinojosa, Shenandoah, Waylon Jen-
nings, Alabama, Lyle Lovett, and
Marty Stuart.

The series is now carried by 280
public television stations and is
broadcast overseas.

founder and earth mother for 20
years becomes the first noncom-
poser inducted into the organiza-
tion’s hall of fame. The Sunday
(8) Disc Jockey Hall of Fame/Gol-
den ROPE Awards banquet is slat-
ed to present awards and induct
two new members into its hall of
fame.

This year the week started even
earlier—the previous Thursday
(Oct. 5)—with the opening cocktail
party launching a brand new event
for Nashville, the International
Marketplace of Festivals '89 con-
clave, featuring speakers, semi-
nars, and singers. Adding a global
feel to the village of Nashville,
IMOF hosted numerous national
and international acts, Oct. 5-9,
with such scheduled attractions as
the Latin group Menudo; RIVA,
the Yugoslavian act that won a
Eurovision contest; and Roy Clark.
The Talent Buyers Entertainment
Marketplace, Oct. 6-9, highlighted

And More

seminars, showcases, and a golf
tourney.

The Country Music Hall of Fame
and Museum will hold ceremonies
Wednesday (11) to induct 11 coun-
try acts into its Walkway Of Stars.
Country Music Week, stemming
from the DJ celebrations of the
’50s, continues through the week’s
end as the Grand Ole Opry cele-
brates its 64th birthday. Included
are a Thursday (12) “Hee Haw Sa-
lutes The Grand Ole Opry” concert
at the Opry House, a Friday blue-
grass show at the Opry House, and
the birthday broadcasts of the
Grand Ole Opry on Saturday night
(14).

It’s a far cry from the rowdy
days of the DJ convention that
burst the seams of the Hermitage
Hotel and the old Andrew Jackson
Hotel. But the country music busi-
ness, circa 1989, is a far cry from
its seminal start back in the good
ole days.

Artists Answer Gharity’s Gall
To Donate 900-Line Messages

BY DEBBIE HOLLEY

NASHVILLE A number of coun-
try recording artists have donated a
portion of their time to record mes-
sages for a 900-line set up to benefit
the Children’s Miracle Network, a
nonprofit organization supporting
children’s hospitals across the na-
tion.

“We came up with the idea after
reading several articles on individ-
ual artists generating millions of
dollars via the 900-lines,” says Ran-
dy Beckham, director of special
projects for the Children’s Miracle
Network. “We then decided to try
linking a charitable cause with this
money-making potential and help
everyone involved.” Those profiting
include the telephone carrier, the
900 company, the cable and local
networks, the artists, and the ap-
proximately 168 hospitals supported
by CMN through fund-raising ef-
forts.

“We wanted to put a lot of celeb-
rities on line giving a personal mes-
sage to the fans and promoting the
CMN,"” added Beckham. CMN chose
the 900 Entertainment Network
based in Miami, Fla., to help imple-
ment the fund-raiser. Jo Ann Burn-
side, marketing coordinator at Mi-
chael Campbell & Assoc., manager
of Ricky Van Shelton, says the 900-
lines are an effective way for fans
to keep up with where an artist is
touring: “The lines offer great mar-
keting potential and artist aware-
ness, t0o.”

By dialing 1-900-Hot-Star, the
caller is given a menu of the stars
on the line that particular day.
There are three artists on each day,
with the same artists on the line for
three to four weeks at a time. Mes-
sages change daily. The caller is
charged $3.90 for each message,
which last two to three minutes, un-
like some of the other lines that
charge a flat fee for the first minute
and a smaller sum for each addition-
al minute for as long as the caller

chooses to stay on the line. “Our
lines automatically cut the caller off
at the end of the message,” Beck-
ham says. “We didn’t want to have
a call that a child could make and
run up their parents’ telephone bill
by staying on the line for long peri-
ods of time.”

Country Joe Flint, a radio person-
ality in Salt Lake City, put the mes-
sages together using his studio fa-
cilities to record and edit them, says
Burnside. The spots are cut over the
telephone, making it a convenient
donation on the artist’s part.

The 900 Entertainment Network
agreed to purchase advertising to
promote the line. Spots currently
run on Country Music Television
and a number of local stations.
CMN is responsible for securing the
artists to record the messages.

A small percentage of the pro-
ceeds go to Sprint, the carrier han-
dling the calls, to offset its ex-
penses. Beckham says Sprint
waived a significant up-front outlay
that can exceed the $50,000 normal-
ly required to get these lines up and
running.

“We're set up so CMN is at very
little risk,”” says Beckham. “We
don’t pay the fees for the ad spots
and the carrier is paid out of money
generated by the calls.”

Beckham says CMN received
much greater response from coun-
try artists than pop. So far, mes-
sages have been recorded by Marie
Osmond, one of CMN’s national
hosts; Ricky Van Shelton; Reba
McEntire; Lee Greenwood; High-
way 101; Merle Haggard; Hank Wil-
liams Jr.; Alabama; the Desert Rose
Band; and Tanya Tucker. Others
who will participate include Earl
Thomas Conley, the Forester Sis-
ters, Garth Brooks, and Patty Love-
less.

The line got off to a slow start in
terms of the number of incoming
calls. “Our expectations were much
higher,” says Beckham, ‘“but we al-

(Continued on page 71)
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Strawherries Needs Good Managers In Growing Field

BY JIM BESSMAN

WESTFORD, Mass. In likening
the Sept. 16-19 Strawberries Rec-
ords, Tapes & Compact Discs con-
fab (Billboard, Sept. 30) to a giant
training seminar, the chain’s exec-
utive VP and chief operating offi-
cer, Ivan Lipton, in his opening re-
marks, hit on a key management
concern. With ambitious expansion
plans calling for a 50-store in-
crease between now and 1991 fol-
lowed by continued rapid growth,
Strawberries needs plenty of new,
well-trained store managers.

To meet that demand, manage-
ment training has increased dra-
matically in the past year as train-

ing director Katherine King has
developed an in-house training
program at the chain’s Milford,
Mass., warehouse/office facility.

Previously, King traveled
throughout the Northeastern
states served by the 85-store
chain, driving from outlet to outlet
to instruct manager trainees in
such areas as store opening proce-
dure, cash-out, tickets, use of
Strawberries’ Telxon computer
system, and how to feature and
sell product.

“I crammed in as much as I pos-
sibly could at their stores, but in
the back of my mind I wanted to
bring them in [to the Milford home
office] and show them around,”

says King.

“I’m not as effective in-store as
I am in the office,”’ she adds, cau-
tioning that “you can’t train peo-
ple [in-store] and then ignore the
customers,” lest trainees are mis-
led to believe “that the customer is
secondary.”

Says King, ‘“I ended up spending
all my time helping the customers
and not getting through the train-
ing material we needed to get
through, and it was frustrating.”
But she eventually convinced her
superiors to bring trainees to Mil-
ford for three-day sessions, pref-
erably on Wednesdays, “right at
the beginning,” after their first
two days on the job at their own

stores.

According to King, most of the
training in the home office in-
volves role playing, video presen-
tations, and extensive meetings
with product buyers and other
company executives and employ-
ees. But a portion of the training is
held at a nearby outlet, where
King can work with trainees dur-
ing the less busy early morning
hours.

Most significantly, trainees get
a first-hand look at what everyone
at the company does, and an imme-
diate understanding that the com-
munication lines between store
managers and company manage-
ment are always open.

CONVENTION
CAPSULES

KEYNOTE: LIVE Entertainment
execs were the official Strawberries
convention dinner keynote speakers,
but a wide-awake Private Music VP
of marketing and sales Jeff Klein
sounded his own postbreakfast key-
note early at the Sept. 16-19 confab in
Westford, Mass., before a handful of
droopy-eyed, just-arrived label reps.

“This is the fourth quarter guys!”
said Klein. “If we can’t do it now,
we'll never do it. Let’s go for Christ-
mas!”

TALENT IN ACTION: An intention-
ally diverse talent lineup graced the
Strawberries showcases, including
Narada’s new age pianist, Richard
Souther, and Global Pacific’s classi-
cal/pop violinist Steve Kindler (he
serenaded Monday’s lunch), and on
the opposite end of the spectrum,
RCA’s Del Fuegos and newly ac-
quired (from Rounder) Capitol wild-
man Barrence Whitfield. These lat-
ter rockers hail from the Boston area,
as did most of the other artists.

“We wanted to provide a unique
perspective for our managers,” said
head buyer assistant Jeff Cohen of
the varied roster. Regarding the Bos-
ton bent, Cohen was especially
pumped for The Bristols, an all-fe-
male Boston guitar rock quartet, all
of whom (lead vocalist/guitarist Kel-
ly Knab, lead guitarist Michele Ha-
ber, bassist Kim Ernst, and drum-
mer Lynn Ervin) are or have been
Strawberries employees (as once was
Whitfield).

“We've waited five years to play
this convention,” said Knab to a su-
percharged co-worker crowd. “Now
that we’ve done it we can give our no-
tices!” The Bristols’ showing gave
credence to Cohen’s claim that it’s
the best unsigned band around—a
more serious, less self-conscious
Bangles, with touches of X and the
Pretenders.

Also showcasing were local dance-
oriented faves Finest Hour (Poly-
Gram), Vermont native Stu Hamm
(bass player for fellow Relativity art-
ist Joe Satriani), and Geffen’s Maria
McKee. “She’s a special artist to us,”
said Cohen, and Geffen underscored
the relationship by handing out tasty
McKee T-shirts with “Boston, Ma.”
emblazoned on the back.

McKee’s set, by the way, was itself

special: Accompanied only by key-
boardist Bruce Brody and her own
hard acoustic guitar strumming,
McKee wailed through material from
her new self-titled album with all the
purpose and passion of a street-cor-
ner blues singer. Looking utterly vul-
nerable yet determinedly forceful,
McKee commanded and received en-
rapt attention,

EARLIER AT THE vendor trade
show, a question directed at Mal-
verne Distributors as to whether its
“Season Of Harmony By The Bel-
monts” Christmas product was really
The Belmonts of Dion-&-the fame
brought forth original Belmont Fred
Milano and more recent member
Warren Gradus. The two were in
Boston appearing at the Doowop
Hall Of Fame and have also been ac-
tive doing Procter & Gamble-spon-
sored zoo fund-raisers, tying in with
their recording of “The Annual Ani-
mal Christmas Ball.”

The Belmonts then sat in with Del

Fuegos, filling the dance floor with
such Dion classics as “The Wander-
er” and “Teenager In Love.” Win-
ning an impromptu dance contest
was Couple #4—RCA sales rep Ju-

lio Gallagher and Jeff Cohen!

OTHER CELEBS in attendance in-
cluded New Hampshire songwriter
Bill Morrissey, a Rounder artist who
is also represented on Windham
Hill’s new “Legacy” anthology, and
EMI’s Roxette, who signed auto-
graphs at the CEMA table. Another
popular trade show stop was the
Lebo booth, where oldtimers Joel
Kochman and Larry Jacobson hand-
ed out Lebo totes and reminisced
about the good ol days of Gotham
City retail at their respective Sam

Goody and Korvette haunts.

THE SEVENTH MAJOR: The Rela-
tivity/Combat/In-Effect record
group joined the six major distribu-
tion companies during the label pre-
sentations, prompting comments that
Relativity et al. compete like a major
rather than an indie. Indeed, the la-
bels’ national promotions director,
Jim Genova, cited such “million-plus
potential” releases as the “Les Misér-
ables” packagings and roster artists
like Joe Satriani, Shotgun Messiah,
and Nuclear Assault in supporting
his thesis that Relativity has out-
grown its indie stature.

Increased presence at retail con-
ventions is a Relativity must, contin-
ued VP Howard Gabriel. “This is
gut-level music. The major labels
complain that the store managers al-
ways hang out at our booth, but they
just schmooze the big guys and leave.
The music we promote is what the
kids are buying, and we love hanging

(Continued on page 52)

“They know who to call, and
know that they can call,” says
King. “The main theme is that
we're there for you—call us if you
need to.”

During the training period, King
doles out ‘‘lots of homework,”
mainly reading assignments from
Strawberries’ 120-page employee
training manual (“The Bible”).

“I like to scare [trainees] with
pop quizzes, with product ques-
tions like, ‘How do you classify the
Clark Sisters?’ They usually don’t
do well, but it gets them thinking,
and three months down the line
there’s a vast improvement.”

King, who says she’ll soon get
help in conducting the training,
notes that last spring ‘“training
stores’’ for the New York and Phil-
adelphia districts were set up in
Albany, N.Y., and South Philadel-
phia, respectively. Those stores
are used to instruct trainees who
can’t easily get to Milford because
of distance. She’s most excited,
however, about the prospects for a
new training facility, either in cur-
rently existing office space or in a
new building.

“Our managers are our most im-
portant resource,” she says. Of
the convention’s ‘“Personnel: Re-
cruitment, Training, And Supervi-
sion” seminar, which she conduct-
ed along with personnel director
David Roemer, she notes that it
was as much a learning experience
for the main office staff as it was
for the store managers.

“There’s so much we can learn
from [store managers] through
the give-and-take,’says King.
“You lose your perspective from
the store level when you’re not out
there all the time. And by getting
input from them, you get their
commitment. Your policies become
their policies.”

JOIN THE CELEBRATION...IT KICKS OFF
OCTOBER 17TH IN RECORD STORES
EVERYWHERE...

PEANUTS ® by Charles M. Schultz
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climb now that the broad spectrum of singles, includ-
ing those that don’t catch fire, are released on cassette
... PolyGram senior VP of sales and branch distribu-

E ‘ tion Jim Caparro says his company has adopted a re-
« | =183 POPTM cent policy of deleting cassette sipgles when .they
“g ¥ 1 2|3 Compiled from a national sample of retail sales reports. ‘ have peaked and are no longer serving a promo!zlonal
:f % § g ,T\m,EST T O S PSS e gil;pose. The practice, he says, cuts returns considera-
by Geoff Mayfield
* % NO.1 * * SINGLES ON CD: Opinion was divided at the Sept.
1|1 5 g?ELELtNV?HSETE?_gES COLUMBIA CK45333 SINGLES BAR: Retailers’ concerns about policies 2527 NARM Retailers Conference in the Miami sub-
that raised the price and penalized the returns of cas- urb of Coral Gables, Fla., on the viability of the 5-inch
| 1 | — | 2 | T O S RHYTHM NATION 1814 rameo3szo sette singles are shared by the rackjobbers. Gil CD single. Stan Goman, senior VP at Tower Rec-
TEARS FOR FEARS CONTANA 838 730 2/POLYCRAM Wa.c]hsman, president of LIVE Entertainment sub- ords/Tower Video, noted that the chain wished to put
G| w|—|2 THE SEEDS OF LOVE sidiary Lieberman Enterprises, agrees with those out a CD-5, “but we wanted the package you're put-
TOM PETTY TTITEE dgalers who think the question of whether cassette ting outas a promo item, not the item with paper in it
4| 4|3 B ol MOON FEVER singles cut into album unit sales would not be as biga  or rough graphics.” Mike Goldwesser. head buyer of
AEROSMITH P ——— concern for labels if increases in 1989 had been as  Starship Music & Movies, agreed with this thinking.
5 5 9 3 PUMP strong as those of the last two years. “We're getting these great [promo] singles in our of-
1 MOTLEY CRUE AN GrRa Wachsman also likens the single—in any configura- fices. We'd also like to have them available for retail
5 8 § tion—to the music business equivalent of detergent, stores. We think there’s a potential market out there.”
DR. FEELGOOD ion—to q gent, p
7 | 3 | 4 | 35 | PAULAABDUL TN ROE shampoo, or toothpaste samples. “There are many But Joe Bressi, senior VP of Burchasi?g and mar-
FOREVER YOUR GIRL precedents in other consumer products for the manu-  keting at Camelot Music, said, “We don’t want it to
I s | 6 5— 27 | MILLIVANILLI BT facturer to invest in a trial” ... Why did CEMA and  be a single at this time. We don’t feel the single is a
GIRL YOU KNOW IT'S TRUE BMG Distribution wait several weeks to follow the CD business. CD is more of a keeper, a collectible
@ u| |, | sosDvAN ) I ERER 0 trend to a $3-ish list and a break-even returns policy?  item, not an instant—gyatification item.” Jim Dobbe,
OH MERCY We're told that the delay was not to wait and see the VP of sales merchandise at Wherehouse Entertain-
10 _8 7 13 | DON HENLEY GEFFEN GHS 2.24217 issue aired at the National Assn. of Recording Mer- mgnt, had a'different object'io'n: “By the time we finish
THE END OF THE INNOCENCE chandisers’ Retailers Conference, as some had sus- blister-packing {the CD-5], it is too expensive for us to
® n | _ 2 MELISSA ETHERIDGE EUCHRSITE pc.ec‘ted, but because qf tbosei companies’ respective  sellin our s.tores,” he declared. Dobbe alsq opined that
BRAVE AND CRAZY billing eycles . . . One distribution chief says the break-  even $4.99 is too much for this configuration.
_1—2—' 1 | s | 32 | FINEYOUNG CANNIBALS e even for the configuration went in vogue because, T ' ‘
THE RAW & THE COOKED even though returns on cassette singles have not RACKING: According to a Retailers Conference re-
31 9 6 | 22 | RICHARD MARX EMI £2.90380 mounted to the ultrahigh percentages—sometimes as port prepared by Rachelle Friedman, co-owner of
REPEAT OFFENDER - high as 70% or 80%-—that clogged the 45s business, J&R Music World, on the state of the CD market, the
| 18| 22 | g | THEB-52'S REPRISE 2.25854/WARNER BROS. | but because they were starting to reach levels that E[ectronics Industri‘es Assn. is predicting that 8.6
S COSMICTHING _ concerned sales executives. million CD players will be sold in 1990, up 32% from
5 | 12 | 12 | 12 | NEWKIDS ON THE BLOCK COLUMBIA CK 40985 In the early days of the 2-year-old format, returns this year’s anticipated sales of 6.5 million units. At
HANGIN' TOUGH R ' were exceptionally low. Now that cassette singles are  present, player penetration is said to be hovering at
6 | 20 | 17| g | CHER GEFFEN 224239 not confined to the cream of the hits, labels and dis-  around 15% of U.S. households . . . CBS Records Dis- |
HEART OF STONE - tributors are worried that returns will inevitably (Continued on page 54)
1 15 14 1 SKID ROW ATLANTIC 2-81936
SKID ROW | . . —
THE CURE ELEKTRA 60855-2
1812 B 1_4_ DISINTEGRATION I{
AV
—_ NEW) | | gOUIl!l)DB?mIS,EION RYKODISC RCD90120/21/22 d
GLORIA ESTEFAN EPIC EK 45217/EPA
0183112 Qs BoTH waYS
21| 4| 18] 3 g:ﬁfs ggﬁ{UR'NG FRANKIE BEVERLY RAREERBROS Az The CD-Binder 40™ is the answer to jewel box
=— — — clutter. No more broken and lost plastic boxes to
22 23 16 10 SOUL I SOUL VIRGIN 91267-2 | last
KEEP ON MOVIN' mess with. When you want organization and
nlolol s 'ELTON JOHN TG convenience, you want the CD-Bind.er. nghtweighl
SLEEPING WITH THE PAST and portable, you can store 40 CDs in a 2" space
a | 2 | 13 7 WARRANT - COLUMBIA CK44383 on a bookshelf or next to your CD player. And each
DIRTY ROTTEN FILTHY STINKING RICH page comes with the patented "safety-sleeve™"
@ NEW ) 1 ?gmél&%vdggfg GEFFEN GHS 2-24246 built in to protect the play-back side of each disc.
JETHRO TULL CHRYSALIS F2-21708
EERERE: V- CD-BINDER 40
@ NEW) 1 ;g:?AEIEUNR:FEFF:\IR CAPITOL 291873 1 800 992 8262
GREAT WHITE CAPITOL C2:90640 = = -
B2 1 BB cE shy
29 2 21 28 MADONNA SIRE 2-25844/WARNER BROS. UNIV ENT URE
LIKE A PRAYER
0 | 16| — | 2 | EURYTHMICS ARISTA ARCD 8606 P.O. Box 570 - Dublin, Ohio 43017 - FAX (614) 793-0202
WE TOO ARE ONE

() Compact disks with the greatest sales gains this week.

INDEPENDENT
DISTRIBUTOR &
FULL LINE MAJOR
LABEL ONE STOP

6299 McDonough Drive
Norcross, GA 30093
Atlanta (404) 441-1868

400 CD Books in 2 sq. ft.-
CD’s keptinjewel boxes
behind the counter.

: Call for

FREE
sample

Browser:

DISFLAY SYSTEMS
CHICAGO ONE STOP, INC.

401 West Superior « Chicago. IL 60610
Phone: 332-822/0822 - Tolliree: 800- 822/4410

YOU CAN'T BUY

A BETTER DIVIDER
CARD AT ANY PRICE.

CASSETTES,
CD’s, 45’s, LP’s.

FOR A FREE
CATALOG CALL

800/648-0958

GOPHER
PRODUCTS

(K
SLAVISEVANASERVICE
Nolalge{gS MAILER CALL US & DIAL EXT.499

ABBEY ROAD DISTRIBUTOR
PO 2228 S. RITCHEY, SANTA ANA, CA. 92705
{ONLY ’

CD'S, CDhV'S, TAPES, R
RECORDS, LASER DISCS &
VHS MUSIC VIDEOS

BEST FILL OF COMPACT DISCS
l TO BE FOUND ANYWHERE! i
® | OW PRICES @
® PERSONALIZED REPS ©

Phone 714 /546 - 7177 Toll Free CA. 800/ABBEY RD
Toll Free (out ) 800/ 843 - 0955 Telex 378 - 1792 - ARD
FAX 714 /546 - 0337
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CATCH THE
CHRISTMAS SPIRIT

[DIGITAL MASTER | %

DICIAVI WVZ2.1lEDB

JOHW bYLLLNCCI @ EBIC WYBIEVLHWA ¢ ZXVKC2|
ANLYKY @ 2bECIVE EEX 8 WYEK ECY @ DVEAT 2LOEKVIEE @ CVEA BNELOW
DVAE AVIEVLIV @ JOW 2COLL e DVAID BEVOIL o KEFIN ENBYMKZ o EDDIE DVUIEr2
DVAE CEN2IA @ FEE BILEMONE @ DIVAEL 2CHNNE @ CHICK COBEY

Presented by ¢ entire P roster ol sis, every favorite
classic is pe wondor : ' iC _g j]iil_lll'ijli;‘é style.

A very heartfelt season ) Yol your family from the
GRP family of artists. :

B,

On GRP
Compact Discs, THE
HQ Cassettes

0O1GI1 T A L M A 8 T E R
and Records Distributed in the United States by MCA Distributing Coraonatien.
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Lahels Have High Hopes For Holiday Alhum Parade

BY ED CHRISTMAN

NEW YORK A strong offering of
new Christmas music releases will
make this year’s holiday season
even merrier than last year’s, label
executives say.

Among the artists releasing new
Christmas product this year are
New Kids On The Block, Kenny
Rogers, Randy Travis, Wynton
Marsalis, Ricky Van Shelton, and
Roger Whittaker. In addition, Mo-
town will use a strategy that has
worked well for it in the past—it
will release a various artist collec-
tion of Christmas recordings from
the label’s current roster.

What’s more, new age/adult con-
temporary Christmas music will
gain wider distribution and sales
this year thanks to the inroads
made in recent holiday seasons by
such artists as Mannheim Steam-
roller and George Winston, execu-
tives say (see story below).

Optimism about holiday music
sales also is bolstered by an in-
creased sophistication by retailers
in managing inventory. That has re-
duced the biggest headache caused
by Christmas product—high re-
turns. In years past, it wasn’t un-
usual for Christmas returns to be in
the 40% range. But in the last three
years, that number has drifted
downward to the 20%-25% range,
says Joe McFadden, CEMA VP of
sales. Others echo that observation.

Although executives say it is dif-

A Special Pre-Ghristmas Report

ficult to predict how well Christmas
titles will perform, most went ahead
to forecast that this year will be the
second strong one in a row, which
would buck the previous trend of al-
ternate strong and weak years for
the genre. (A chart of last year’s
top-selling holiday releases is re-
printed on page 51.)

“It seems like one year on and
one year off and we can’t pinpoint
why that is,” says John Burns, exec-
utive VP at MCA Distributing Corp.
“But this year seems like it will be
better than last.”

The release expected to generate
the most excitement in '89 is “Merry
Merry Christmas” from New Kids
On The Block, who are currently
riding high on the charts with the
“Hangin’ Tough” album, which has
so far generated five top 40 sin-
gles.

Rich Kudolla, Columbia VP of
sales, says pre-orders are approach-
ing platinum on the New Kids’
Christmas offering.

In fact, New Kids are so hot right
now that a number of accounts are
planning to do a mini-New Kids bou-
tique to display the group’s three al-
bums, video, T-shirts, and other li-
censed merchandise, Kudolla says.

But even with New Kids mania,

New Time, Old Time. Joining the tide of Christmas album releases this year
are New Kids On The Block, left, with “Merry Merry Christmas’™ (CBS), and
Randy Travis, with “An Old Time Christmas” (Warner Bros.).

Columbia decided to play it safe by
putting the “Merry Merry Christ-
mas’’ album out at the equivalent of
an $8.98 list price.

In addition to New Kids, Colum-
bia is offering ‘“Crescent City
Christmas Card” from Wynton
Marsalis and “Ricky Van Shelton
Sings Christmas.”

Van Shelton ‘‘is a platinum art-
ist,” while Marsalis has a very
broad audience and should do well,
says Kudolla. In fact, the label
might do a video special to help pro-
mote the Marsalis album, he says.

In general, new Christmas al-

bums by established artists boost
sales for the overall genre, Kudolla
says.

“[Columbia] has a very large cat-
alog of Christmas music,” including
titles from Barbra Streisand and
Johnny Mathis, he adds.

Vic Faraci, senior VP at the Nash-
ville division of Warner Bros. Re-
cords, says his company has a cou-
ple of hot items on its hands in the
form of “An Old Time Christmas”
from Randy Travis and “Christmas
In America” from Kenny Rogers on
the Reprise label. Both artists have
huge followings, which should en-

Steamroller Paved Way For Adult Alternative Marketing Drive

Indie, Specialty Labels Are Dreaming Of A Gold Christmas

NEW YORK Several independent
and specialty labels are planning am-
bitious holiday-season marketing pro-
grams geared for the adult alterna-
tive road paved by Mannheim Steam-
roller.

American Gramaphone Records al-
ready has received pre-orders total-
ing about 1.35 million units for its two
Mannheim Steamroller titles, accord-
ing to Michael Delich, national sales
manager for the Omaha, Neb.-based
label.

Mannheim Steamroller scored the
No. 1 and No. 2 spots on Billboard’s
Christmas charts last year with “A
Fresh Aire Christmas,” a 1988 plati-
num release, and “Mannheim Steam-
roller Christmas,” a gold album re-
leased in 1984.

“This year, Mannheim Steamroller
has gone beyond the specialty retail-
ers to the chains and rackjobbers,”
says Mike Gaffney, VP at Navarre
Corp., a Brooklyn Park, Minn.-based
record distributor specializing in inde-
pendent product. “The numbers we
are seeing are very strong, maybe
even better than last year,” when Na-
varre moved about 400,000 of the 1.1
million units chalked up by “A Fresh
Aire Christmas.”

Some label executives suggest that
the success of American Grama-
phone, along with Windham Hill
Christmas titles, has opened up the
door to a mass audience for other
new age/adult contemporary Christ-
mas albums. Officials of the two la-
bels agree.

“We have re-energized the Christ-

mas music genre,” says American
Gramaphone’s Delich. “The New
Kids and Kenny Rogers aren’t com-
petition to us.”

Similarly, Larry Hayes, VP of mar-
keting at Windham Hill, says,

‘We re-energized
the genre. The
New Kids aren’t
competition to us’

“Christmas music has been changed
by us and by Mannheim Steamroller.
“The seasonal warhorses still sell but
the titles that really move are from
Windham Hill and Mannheim Steam-
roller.”

Windham Hill and American Gra-
maphone, along with GRP, which re-
leased the various-artist compilation
“A GRP Christmas Collection,” con-
trolled five of the top 10 positions on
last year’s Christmas chart.

Windham Hill, which derives 10%-
12% of its revenues from its Christ-
mas catalog, expects platinum certifi-
cation soon for “A Winter’s Solstice,”
and gold certification for “Winter's
Solstice 11, Hayes reports. Mean-
while, George Winston’s “December”
is approaching triple-platinum.

Although the company has no new
Christmas titles this year, it has re-
packaged the “Winter’s Solstice” ti-
tles into “Windham Hill Gift Set: A
Winter’s Solstice/ A Winter’s Solstice

Vol. I1,” a boxed set available in cas-
sette and CD configurations only.

“We hope to get people who al-
ready have ‘A Winter's Solstice’ to
give it as a gift,” says Hayes.

The company has extensive mar-
keting plans for the gift package, in-
cluding servicing a four-track CD sin-
gle to jazz and new age radio. In addi-
tion, there will be a “Winter’'s
Solstice” tour, featuring three artists
from the records (Philip Aarberg, Liz
Story, and Nightnoise). Label offi-
cials say they hope to obtain corpo-
rate sponsorship for the tour.

Also, Windham Hill has purchased
an in-flight airline channel on Ameri-
can Airlines for three months, start-
ing in November, which will allow
travelers to tune in to a recording of
the boxed set during flights. More-
over, the label is developing a 30-sec-
ond television spot promoting the
boxed set and tour.

In New York, GRP Records Inc. is
gearing up to turn its “GRP Christ-
mas Collection” into a gold record,
says Mark Wexler, VP of marketing.
“Last year we had no track record
and were a little late getting the rec-
ord out to the stores and still did
150,000 units,” he says. “This year,
the company has a full-blown cam-
paign, including offering extensive
co-op advertising.”

Another tactic to boost sales is a
music video version of the album,
done in association with Pioneer,
GRP, and American Dreams Produc-
tion. Pioneer will distribute it on la-
serdisk and MCA will handle video

distribution. The video illustrates var-
ious pieces on the album. For exam-
ple, for Special EFX's version of “A
Silent Night,” a Nativity scene was
filmed.

“It’s a complete audio/visual
Christmas product, not just a log
burning on the screen,” says Wexler.

In Salt Lake City, Airus Records
hopes to snare the attention of adult
alternative radio programmers with
“An Airus Christmas With Kurt Bes-
tor,” which takes traditional Christ-
mas music and combines it with con-
temporary instrumentation. The title
initially came out late last November
and sold 33,000 copies within two
weeks in Salt Lake City alone. Henri
Bonan, Airus VP of sales, says the
fledgling company ‘“was not ready
for that strong of a response.”

Although Airus is “fighting the
battle that nobody knows,” Bonan
says he hopes the company will move
as many as 200,000 units of the album
this year. “We have two CD plants
geared up to meet our needs,” he
says.

New York-based London Records
also has its eye on adult contempo-
rary radio, says Lynne Hoffman-En-
gel, a label VP. Its “nu-view” label
plans to release a “jazzical holiday
music offering” from Tom Stacy, the
principal English horn player with
the New York Philharmonic, and Rob
Mathes, a former sideman for Chuck
Mangione.

While American Gramaphone,
GRP, Windham Hill, London, and

(Continued on page 51)

sure healthy sales volumes for their
Christmas offerings, says Faraci.

The Rogers album will be aided
by a large-scale promotional blitz,
including a TV special (Billboard,
Sept. 23). The promotion is a joint ef-
fort of Warner Bros., Troy, Mich.-
based K mart Corp., its Walden-
books subsidiary, and NBC-TV.

The MCA-distributed labels are
also making a full-scale onslaught
on the Christmas music market. In
addition to new titles, the MCA fam-
ily will re-release about 50 albums.

Two of the new albums are from
Universal Records, which has re-
leased Roger Whittaker’s “World’s
Most Beautiful Christmas Songs”
and Gary Morris’ “Every Christ-
mas.” Meanwhile, the MCA Masters
label is offering “Christmas At My
House” from Larry Carlton; and
Motown has lined up some of its
current roster to put out “Christ-
mas Cheers From Motown.”

The latter package features the
Temptations, Smokey Robinson, the
Boys, Shanice Wilson, Joyce Irby,
and Gerald Alston doing Christmas
standards and new songs. In addi-
tion, Johnny Gill, who replaced Bob-
by Brown as lead singer of New
Edition, has recorded Stevie Won-
der’s “Give Love On Christmas
Day” for the album.

Motown scored a No. 1 Christmas
album in 1973 with “A Motown
Christmas,” which included songs
from The Supremes, Stevie Wonder,
and other stars. Miller London, Mo-
town VP of marketing, sales & dis-
tribution, says, “We decided to take
a page out of the book that made
Motown successful. So we did an al-
bum featuring some of our artists

.. which gives us a chance to show-
case new artists alongside estab-
lished ones.”

London says he thinks the new
Motown title will move about
100,000 units this year.

In addition, Motown has refo-
cused almost its entire Christmas
line. “We took almost all of our in-
ventory and started a budget
Christmas line . . . which will have a
suggested list price of $2.99 and
only be available on cassette,” says
London.

Also available in a single configu-
ration—CD—are Lee Greenwood’s
“Christmas To Christmas’’ from
MCA and the Ramsey Lewis Trio’s
“Sound Of Christmas” from Chess.

In addition, MCA is repackaging
some of its Christmas classics, in-

(Continued on page 71)

New Release: The Best
Selling Holiday Favorite.

SOUNDS OF

,MAGCLIE SANSONE

| MMI103
cassette &
compact
disc

THAMMUEURED DULCIMER

THE SEASON

“Goes perfectly with the mood of Christ-
mas...well worth looking for!” CD Review
Traditional carols trom ancient to modern times.
Pertormed on hammered dulcimer, harp, and other
nstruments.
Maggie's Music * (301) 268-3394
P.O. Box 4144 * Annapolis, MD 21403
NAIRD
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ircludes: Super-star soprano Kiri Te Kanawa joins the 300 member Mormon Tabernacle Choir in their

Gounod: 1) Divine Redeemer ~ London Records debut.
Mendelssahn: Hear My Prayer Experience the outpouring of sound and emoticn by one of the great cornerstones of American
Back/Counod: Avz Maria musical life—The Mormon Tabernacle Choir.

) Julius 3udel conducts the Utah Symphony Orchestra.
Rogers & Hcmmerstein: S ¢ . b £iov. devotion snd h y .
You'll Never Walk Alone ongs of Inspiration—an album of joy, devotion and hope for all time.

Rogers & Hcmmerstein: ‘
> imb Every Mountain LONDON

and mar.y more.

Available on Londor. compact discs (425 431-2)
and chromium dioxide cassettes (425 431-4).

© 1989 London/Po vGram Records, inc.



www.americanradiohistory.com

L

TAILING |

LABELS HAVE HIGH HOPES FOR HOLIDAY PARADE

(Continued from page 49)

Airus are going for a contemporary
sound, North Star Records Inc. in
Providence, R.I., offers titles with
artists trying to duplicate “Christmas
music as it might have been played
100 years ago in the New England
area,” says Ginny Shea, the label’s di-
rector of publicity and promotion.

In 1985, the company released
“New England Christmastide,” and
followed that two years later with

“New England Christmastide 2.” The
two titles sold 250,000 units.

This year, North Star hopes to sell
through record chains. Most of the
company’s sales thus far have been
through gift shops, book stores, and
museum shops.

This story was prepared by Ed
Christman with assistance by Lar-
ry Flick.

B. ” d ©Copyright 1989, Billboard Publications, Inc
I bOC]I’ .

ARTIST
TITLE

THIS WEEK

ALBUMS..

Compiled from a national sample of retail sales reports.

LABEL & NUMBER/DISTRIBUTING LABEL

1 MANNHEIM STEAMROLLER
A FRESH AIRE CHRISTMAS

* & NO.1  »

AMERICAN GRAMAPHONE AG 1988

2 MANNHEIM STEAMROLLER

MANNHEIM STEAMROLLER CHRISTMAS

AMERICAN GRAMAPHONE AG-1984

3 VARIOUS ARTISTS
A VERY SPECIAL CHRISTMAS

SPECIAL OLYMPICS SP 391 1/A&M

4 GEORGE WINSTON
DECEMBER

WINDHAM HILL WH 1024/A&M

5 VARIOUS ARTISTS
A GRP CHRISTMAS COLLECTION

GRP 9574

5 NAT KING COLE

CAPITOL SMX 1967

THE CHRISTMAS SONG

7 BARBRA STREISAND COLUMBIA CS 9557
A CHRISTMAS ALBUM

8 VARIOUS ARTISTS WINDHAM HILL WH 1077 /A&M
WINTER SOLSTICE Il

) ALEXANDER O’NEAL
MY GIFT TO YOU

TABU OZ 45016/EPA

10 VINCE GUARALDI
A CHARLIE BROWN CHRISTMAS

FANTASY 8431

1 | ELVIS PRESLEY
ELVIS' CHRISTMAS ALBUM

RCA AFM1-5486

12 THE TEMPTATIONS
GIVE LOVE AT CHRISTMAS

MOTOWN 2842ML

13 BING CROSBY
MERRY CHRISTMAS

MCA 15024

14 VARIOUS ARTISTS
NARADA CHRISTMAS COLLECTION

MCA 63302

15 THE CARPENTERS
CHRISTMAS PORTRAIT

A&M SP-3210

16 ELMO 'N PATSY

GRANDMA GOT RUN OVER BY A REINDEER

EPIC PE 39931/E PA.

17 | AMYGRANT
A CHRISTMAS ALBUM

A&M SP-5057

18 JOHNNY MATHIS COLUMBIA PC 6021
MERRY CHRISTMAS

19 BOB RIVERS COMEDY GROUP ATCO 9067 1/ATLANTIC
TWISTED CHRISTMAS

20 KENNY ROGERS & DOLLY PARTON
ONCE UPON A CHRISTMAS

RCA ASL1-5307

21 | LUCIANO PAVAROTTI
O HOLY NIGHT

LONDON 414 044/POLYGRAM

2 VARIOUS ARTISTS
WINTER SOLSTICE |

WINDHAM HILL WH 1045/A&M

23 | THEJUDDS

CHRISTMAS TIME WITH THE JUDDS

RCA 6422 1R

24 ALABAMA
ALABAMA CHRISTMAS

RCA ASL1-7014

2% ANNE MURRAY
ANNE MURRAY CHRISTMAS

CAPITOL 90886

2% VARIOUS ARTISTS

A CHRISTMAS GIFT FOR YOU (P.SPECTOR)

RHINO 73998/CAPITOL

27 ANNE MURRAY
CHRISTMAS WISHES

CAPITOL SN-16232

28 THE CALIFORNIA RAISINS (BUDDY MILES)
CHRISTMAS WITH THE CALIFORNIA RAISINS

PRIORITY 7923

2 THE CARPENTERS
AN OLE-FASHIONED CHRISTMAS

A&M SP 3270

30 RAFFI
RAFFI'S CHRISTMAS ALBUM

SHORELINE SL 0226/A&M

The chart above is based on research performed in December 1988 and
reflects only album sales for the 1988 holiday season. It is reprinted
from the Jan. 7, 1989, issue of Billboard.

AMERICAN
GRAMAPHONE
WISHES YOU

A MERRY,

MANNHEIM STEAM ___O!_JLER g

st

AR

A

hi.‘\l‘fNHl:;Ihli STEAMBE(
k. g ir, T

AG1984

CHRISTMAS!

IT’'S BECOMING AN AMERICAN HOLIDAY TRADITION.

AMERICAT GRAMARACHE

AMERICAN GRAMAPHONE RECORDS

9130 MORMON BRIDGE ROAD
OMAHA, NEBRASKA 68152
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STRAWBERRIES CONFAB
g (Continued from page 45)

M ; ” out with the managers because
S- FS"“C"“ \"‘“‘E{ FECTS ! ALL 3 { = ‘ . § they’re into our music.”
T ¥ NEW ' GLASSICAL MUSIC WAS in sur-

prising abundance during the label

et The ultimate “'1' ' gffects" library!! |EEsrieies
Is. it

Sonnenberg (the “Hendrix of the

Roller coasters - 'dent - di ingd~chilling screams - violin,”” according to EMI East
o — eXpIOSbnﬁ. — 4 Airplane crashes... Coast regional sales manager Joe
3 Pszonek), along with its pop stars,

marketing manager for CBS Mas-
7~ : _ At terworks (“a different kind of clas-
- f_}.am - V0~ . & \ - ; 4 sical label”’), pronounced Midori

Yt SOUND . 7 ' \ X { i “the Tiffany of violin players” and
et gPFECTS T ' B + SOUNDS /4 e L ; ’ e hyped her label’s new “Dinner Clas-
: dice £ ; -l W\ . sics” compilations (“music to eat
wsdE v canaon (3 . : \ a y food by’’) and upcoming “Fright
5 e : NS L - 'R - Night’’ Halloween and ‘“Sweet
Dreams” (“lullabies for yuppie par-
ents with 2.2. children”) sets.
“Classical music isn’t just dead
composers and powdered wigs,”
said PolyGram’s regional classical
manager, Greg Barbero, who sport-
ed a Dogs D’Amour T-shirt while
4 - ) pointing at PolyGram’s “new wave
: H 1 [ < Dbt FUNY WITH ' i E - classical musicians” who were fea-
;,:ﬁ_.,é..«__- BIRD SOUNDS bl dl I i .'Q;SOGND EFFECT - [EERL A 0 vur GrEAT ouria s tured in its video presentation. Straw-
i - - | = = - | == i fftee T i \ berries classical buyer Michael
" ' ' - : ; . - Zdanowicz was especially pleased by
all the major-label new classical artist
signings and acquisitions of indie
lines. ““Classical music is coming
much more into vogue now,” he said.
“I’ve been stressing it all week.”

0}'\ cagsette and while Bonnie Barret, East Coast

PLAN ET ECO’S: Global Pacific’s
special promotions director, Thomas
Sapper, was drumming up support
for Earth Communications Office
(ECO), the environmentally con-
cerned nonprofit communications in-
41} - dustry group of which he’s a director.
Slbebucdti . FUNI WITH A The goal is to heighten retailer
:SOUND EFFECTS b B Tnéggmfuléﬂm _ awareness of earth’s “dire situation”
‘ » 7R and ECO’s activities. These include a

“Yakety-Yak, Take It Back” music
video aimed at getting kids involved
in recycling; the upcoming TBS
“Voice Of The Planet” environmental
series, for which Global Pacific is
handling the soundtrack; and a label
artists’ tour next year to raise money
(Continued on page 54)
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Music Merchandisers

We sell it ALL!
AC/DC to Zappa . . . Bach to Zamfir
Compact Discs to Cassette Singles!

90% fitl on 90% of your orders!
Box-lot prices!

Same day shipping!
Weekly new release mailer!

Professional Advice * Personal Service
Competitive Pricing!

Guaranteed initial orders for
all new customers!

EXCLUSIVELY obistriButeD BY: ~ osmmsumons
IJSA DISTRIBUTION CANADA DISTRIBUTION

TEL.: (314) 842-7227 TEL.: (514) 683-9320

FAX. (314) 849-1134 FAX: (514) 683-7848

7870 SPRINKLE ROAD, KALAMAZOO, M. 49002
AlLL OTHER CALL COLLECT: (616) 323-0131
IN MICH: 1-800-632-0870
MIDWEST: 1-800-446-0006
FAX: {616) 323-9517
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9 AILING

g ‘‘Go ahead,

ALBUM

RELEASES

The following configuration ab-
breviations are used: LP—album;
EP—extended play, CA—cassette;
NA—price not available. Multiple
records and/or tapes in a set ap-
pear within parentheses follow-
ing the manufacturer number.
&= Simultaneous release on CD.

POP/ROCK
BALAAM AND THE ANGEL
Days Of Madness

@ LP Virgin 91287-1/$9.98
CA91287-4/$9.98

BIZ MARKIE
The Biz Never Sleeps

& LP Coid Chillin’ 1-26003/NA
CA 4-26003/NA

TOMMY BOLIN

The Ultimate

& LP Geffen 1-24248/NA

CA 4-24248/NA

FIONA

Heart Like A Gun

& LP atlantic 81903/NA
CA 81903/NA

GEORGE HARRISON
The Best Of Darkhorse: 1976-1989

& LP Darkhorse 1-25726/NA

CA 4-25726/NA

ICE-T

The Ice Berg/Freedom Of Speech ... Just
Watch What You Say

& LP Sire 1-26028/NA

CA 4-26028/NA

MARK KNOPFLER

Last Exit To Brooklyn

& LP Warner Bros. 1-25986/NA
CA 4-25986/NA

TONY LeMANS
Tony LeMans

& LP Reprise “Paisiey Park 1-25995/NA
CA 4-25995NA

SHIRLEY _EWIS
Passion

& LP A&M SF-5270/NA
CA CS-5270MNA

LONDON BOYS
The Twelve Commandments Of Dance

& LP Atiantic 2043/NA
CA 82043/NR0

MIDNIGHT STAR
Midnight Star

& LP Epic FF-75304/NA
CA FPT-753C4/NA

ORQUESTA REVE
La Explosion Del Momento

& LP Real Werld 91301-1/$9.98
CA 91301-4 39.98

RAINDOCS
Lost Souls

& LP Atco 9. 297/NA

CA 91297/NA

RANDY & THE GYPSIES
Randy & The Gypsies
& LP AZM S2-5191/NA
CACS-5191 NA

S.0.S. BAND
Diamonds in The Raw
& LP Epic FF-44147/NA

CA FPT-441-7/NA

VAMP

The Rich Don’t Rock

& LP Atiantie 81974/NA
CA 81974/MA

VITAMIN Z
Sharp Stone Rain

& LP Getfen 1-24186/NA
CA 4.24186/NA

JAZZ,NEW AGE/WORLD MUSIC

DAVID BROMBERG
Sideman Serenade

@ LP Roancer £110:1/NA
CA 311C-4/NA

SANTIGO JIMENEZ JF.
Familia y Teadicion

& LP Rounder €033-1/NA

Ch 603%-4,NA

NUSRAT FATEH ALI KHAN
Shahe-Shzh

@ LP Resl World 91300-1/%9.93
CA 913(0-4/$3.98

STEVE McDONALD
Soinfield

& CD Hearls O~ Space H5-12012-2/NA
Ca HS-11012--/$9.98

ROBERT RICH
Rainfcrest

& CD Haarts O Space HS-1.014-2/NA

CA HS-11014-4/$9.98

TABU LEY SEIGNERU POCHEREAU AND
AFRICA INTERNATIONAL ORCHESTRA
Babet Sou«ous

& LP Rexl Word 91302-1/%9.58
CA 91392-4/$2.98

VARICUS ARTISTS
Passion Saurces

& LP Real Wortd 91299-1/39.68
C191299-4/$9.98

make YOUR day . . .”’

“You know, in all
the excitement over compact disc
and other music media, a lot of retailers
clean forgot to ask themselves what’s likely to
happen to the replacement phonograph needle business.

Well, seeing as how there are 60 million turntables in use
in this country and that 4.5 million new ones were sold last
year . . . and seeing as how replacement needles and cartridges
have traditionally yielded the most powerful mark-ups in the
consumer electronics business — and can turn a bottom line
completely around — what you have to ask yourself is: ‘Do I
really believe consumers will stop playing records, mothball their
collections and throw their turntables away?’

Well? Do ya?”’

MAIL TO:
| [ Go ahead, make my day. Send me a

To gzt yoLr compan®'s new releases listed,
senc relezse sheets or :ype the
infosmaticn in the abowe format on your
letterheac. Please inciude suggested list
price whe1ever possiblz. Send to

New Relezses, Billbcard, 9107 Wilshire,

# 700, Beverly Hills, CA 90210.

. . .
anstlehl I Pfanstiehl Needle Information Kit.
® Store Name ~
3300 Washington St.
Waukegan, IL 60085 | Your Name
Tel: 1 (800) 323-9446 | s
| City e State Zip

| Your Phone Number( ) =

S

One Voice Gives Wings To Music

RICKIE LEE JONES

FLYING COWBOYS

& 1939 The Navie Geflen Coppagy

Her New Album Featuring
“Satellites™

“Don’t Let The Sun Catch You Crying”

GEFFEN

Available on Geffen Cassettes, Compact Discs and Records. M5G/2 /GHS 24246. Produced by Walter Becker
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DIVIDER CARDS

BUY DIRECT FROM MANUFACTURER
ALL SIZES AVAILABLE

¢ FIRST IN PRICE

¢ FIRST IN DELIVERY
¢ FIRST IN QUALITY

¢ FIRST IN SERVICE

* WHY PAY MORE?

¢ SAVE TIME & MONEY

Sam Lempert

(718) 802-0300
544 Park Avenue
Brooklyn, NY 11205

THE DISTRIBUTORS SUPPLIER

ETYAILING

Forelgn Investors Put Their Money Where The Musu: Is

BY BRUCE HARING

YOUR label doesn’t have to be
CBS, RCA, or PolyGram to attract
foreign investors.

In faet, if you have a good busi-
ness plan, there’s probably off-
shore money waiting to be found,
according to Dale Yeager, a mar-
keter who specializes in attracting
foreign investments for small
American entertainment compa-

s
&‘a‘t"b
il

u\ “°

i

1-800-826-0079
NY 212-517-3737  CT 203-798-6590
LA 213-388-9834 FAX 203-798-8852

Advertisement

DOES THIS DESCRIBE YOU

You have a good, small Jazz,
Blues, Soul or Pop catalogue or
you have individual masters in the
above categories. In addition, you
are unhappy with your present
set-up because:

1. You have unsatisfactory
distribution.

2. You are selling mail order only
and thus reaching only 10 to
20 percent of the total market
potential.

3. You cannot reach the domestic
national market with it’s
major store chains and racks.

4. Your masters are not being
marketed but sit on a shelf
gathering dust.

5. You do not have any or limited
international distribution.

You are right to be unhappy since

your income is far less than it
should be or could be.

If one or more of the above ex-
amples does describe you, we,
The Continental Record Group
(Laurie & 3 C Records), would
like to discuss with you, a solu-
tion for your future that will pro-
vide you with a superior financial
return.

The Continental Record Group is
currently looking for additional
recorded product to augment its
catalogue and current product re-
lease operations. The acquisition,
for distribution of a limited num-
ber of additional catalogues will
substantially increase the sales
potential for ALL of the lines
distributed.

Let us help you make your
business grow. Call either
Bob Schwartz 800-421-1410,
Fax 201-767-8977 or Ron
Bollon 800-344-8249, Fax 301-
686-2585.

nies.
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