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Dutch Raid Nets More Than
1 Million Pirated GDs, Tapes

BY PETER JONES
and WILLEM HOOS

LONDON In adawn raid Nov. 14 on
premises in Enschede, a key Dutch
city on the West German border,
more than 1 million allegedly illegal
CDs and prerecorded cassettes were
seized, a haul described by interna-
tional label group IFPI here as “the
largest confiscation of unauthorized
sound recordings in the history of the
international recording industry.”

According to the IFPI statement,
the even split between CDs and cas-
settes seized gave the “clearest indi-
cation that pirates are switching to
the new [CD] format.”

An original estimate of the value of
the confiscated goods was $4.75 mil-
lion. But a week after the raid, an En-

Madonna, Ahdul
Top Billhoard’s
Music Vid Awards

LOS ANGELES Paula Abdul and
Madonna were the big winners at the
11th annual Billboard Music Video
Awards presentation here Nov. 17,
with the pair claiming half of the

night’s 14 awards between them.
Leading the
“Straight Up”—
best female video,

graphed with Michael Darrin.

Madonna’s “Express Yourself”

pack was Virgin
best new artist’s
(Continued on page 75)

Records’ Abdul,
who collected
three awards for
video, and best editing—as well as
the best-choreography award for
“Cold Hearted,” which Abdul choreo-

schede police spok2sman said offi-
cials were still counting tapes and
CDs and that the final figure could be
substantial y higher.

Twelve -ruckloads of the seized
software were delivared to the police
station where the fwe people arrest-
ed in connection with the raid were

(Continued on page 73)

50% Of Top Sellers Recorded In The Format

Digital Gets Bigger Piece Of Rock

BY SUSAN NUNZIATA

NEW YORK The use of digital mul-
titrack recording in pop music has in-
creased dramatically, according to in-
dustry observers.

While it does not dominate the
market—most record labels report
that only about 15% of their projects

are recorded digitally—labels and
studios alike note a steady increase in
its use over the past year or two.

Approximately 50% of the top 100
albums on Billboard’s pop albums
chart for the week ending Nov. 25
were recorded digitally, indicating
that a high percentage of established
acts are employing the format.

Studios Back Racking Of Video Stores

BY KEN "ERRY

NEW YOEK The proliferation of
sell-throug racks i video stores is
strongly sapported by some studio
executives, who see it as a means of
getting more specilty retailers in-
volved in selling vid=os.

;ﬁ"fﬂﬁll kulg

MC LYTE is the word and heavy is her message. Her new Top
10 album EYES ON THIS(91304) contains such outspoken zuts
as her first #1 Rap single and video “Cha Cha Cha" (7-99170/
0-96529/>RCD 2901) featuring DJ K-Rock. Produced by King of
Chill, Grand Puba Maxwall, Pee MD, Marley Mar! and Audic Two.

On First Friority Music.

Before racking of specialty stores
took off, estimates Bob DeLellis,
North American president of CBS/
Fox Home Video, 10%-20% of video
retailers believed in sell-through.
Now that biz rackjobbers like Han-
dleman and Lieberman, as well as
major distrivutors, are beginning to

ADVERTISEMENTS

rack specialty outlets, he predicts,
“You’ll get 50%-60% [of video stores]
into the sale market by next Christ-
mas [1990].”

DelLellis further projects that sell-
through rackjobbing will “double the
[sale] business in specialty stores.”

(Continued on page 73)

Taking up where last year's The Land of Rape and Honey left
off, Ministry's latest release is an ear-shattering, nerve-rattiing
ride into uncharted musical territory set to a raw and relentiess
industrial beat. Forget everything you think music should be, and
should be about, and brace yourself for The Mind Is A Terrible
Thing To Taste. Available Now on Sire/Warner Bros. Cassettes,
Compact Discs and Records (4/2/1-26004).

The Rolling Stones’ “Steel
Wheels,” Linda Ronstadt’s “Cry Like
A Rainstorm, Howl Like The Wind,”
Elton John’s “Sleeping With The
Past,” and Tracy Chapman’s “Cross-
roads” are among the current hit ti-
tles that were recorded digitally.

“There is so much more dynamic
range in digital,” says David Ker-
shenbaum, who produced Chapman’s
new album as well as her eponymous
debut. “A lot of the work that I do is
very open and up-front. There’s no
compression that occurs with digital.
Digital is much more accurate and it
stays the way you record it for a long
period of time.”

Classical and jazz recordings have
long been reaping the benefits of dig-
ital’s clarity, dynamic range, and low

(Continued on page 74)

Asher Said To
Resign Post As
P’Gram President

NEW YORK Dick Asher, president
of PolyGram Records, was said at
press time to have resigned.

Asher, who has vociferously de-
nied in the past that he was leaving
the label, was not available for com-
ment, nor were other highly placed
PolyGram executives.

The Asher report was accompanied
by speculation that Alain Levy, exec-
utive VP of PolyGram International
would replace Asher. Other reports
suggest that Levy, said to be in the
U.S. last week, has been assigned the
task of finding a replacement for
Asher.

Asher is believed to be in the final
months of an employment contract
with PolyGram.

(Continued on page 74)
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Uatch The Christmas Spirit Now!

ee the Christmas Spirit!

A new music video of the hest-selling album,

filled with sights and sounds of the holiday
season!
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RISTMAS COLLECTION

ear the Christmas Spirit!
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GRP roster of artists performing classic, all- :
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Freston: Let’s Shun Cliched Clips
MTYV Chief Calls For A ‘Creative Jolt’

BY MELINDA NEWMAN

VOLUME 101 NO. 48

DECEMBER 2, 1989

IN FAVOR OF THE CD LONGBOX

In this week’s Billboard Commentary, Sal Licata, president and CEO of
EMI (USA), speaks out on some of the merits of the 6-by-12-inch com-
pact disk package—its point-of-sale value, its low pilferage rate, and its
potential for artistic expression. Page 9

THE SON REMAINS THE SAME

Jason Bonham anchors the sound of his self-titled band with a solid

brand of rock’n’roll drumming, no doubt inspired by his late father, Led

Zeppelin skins man John Bonham. Thom Duffy spoke to the young star.
Page 27

CLOSED CAPTIONING OPENS DOORS

The closed captioning of music videos is proliferating, with artists, pro-
ducers, and labels increasingly reaching out to the deaf and hearing-tm
paired. Melinda Newman has the story. Page 48

VSDA TAKES CHARGE OF CHAPTER SHOWS

In an effort to consolidate its regional trade shows, the Video Software
Dealers Assn. has announced it will manage those events from the cen
tral office beginning in 1990. Bruce Haring reports. Page 49

e SPOTLIGHT ON SCANDINAVIA
Follows Page 54

LOS ANGELES Calling for a “cre-
ative jolt,” MTV Networks chairman
and CEQ Tom Freston asked that la-
bels “kill the clichés” as music video
moves into its second decade.

“If you feel you absolutely must
use the worn clichés of models,
smoke, studs, lingerie, and leather in
your videos, try it in a way that no-
body has done,” said Freston in his
keynote speech at the 11th annual
Billboard Music Video Conference,

held Nov. 16-17 at the Bel Age Hotel
here.

The event brought together label
representatives, producers, directors,
and national and local programmers
to examine issues confronting the
musie video business. For the past
three years, the conference has run
concurrently with the American Vid-
eo Conference, which is co-sponsored
by the American Film Institute, Bill-
board, and the Hollywood Reporter.
Combined, the two meets drew a rec-
ord attendance this year of more than

LOS ANGELES The winners of
this year’s third annual American
Video Conference Awards were a
cross section of major and indepen-
dent producers and marketers that
clearly reflected the mix of compa-
nies operating in the special-inter-
est video arena.

The awards, which recognize ex-
cellence in the made-for-video field,

AVC Awards Peg The Best
In Special-Interest Vid Field

Among the major players to
share in the 28 awards were
Warner Home Video with “The
Best Of Gilda Radner”; Pacific Arts
Video with both “Distant Harmo-
ny—Pavarotti In China’’ and
“Aretha Franklin: The Queen Of
Soul”; Media Home Entertainment
with “Kathy Smith Pregnancy
Workout’’; Vestron Video with
“Shirley MacLaine’s Inner Work-
out”; Hi-Tops with “Beauty And
The Beast”; Fries Home Video with
“The Temptations & The Four
Tops’’; and Rhino Video with “The
Mamas & The Papas: Straight
Shooter.”

Smaller companies were repre-

(Continued on page 75)

500 registrants. (For further cover-

age, see pages 3 and 40.)
Freston greeted the attendees with

this pledge: “The

fresher, more ex-

citing the video, Avc

the more we'll try

to play it. That's n[p"m

our New Year’s

resolution—in ad-

vance.”

While Freston heralded the age of
music video, saying the medium “can
be the single most powerful tool to
sell records,” he added that “we are
in a kind of ‘best of times, worst of
times’ scenario.

“For every fresh, original clip we
receive, it sometimes seems we are
serviced with many others that are
formulaic, repetitive, boring, and un-
imaginative. And many of these, es-
pecially in the hard rock or heavy
metal genre, are virtually indistin-
guishable from one another. The
same clichés keep coming back—it
sometimes borders on ‘Spinal Tap.” ”

Such unimaginative clips bode
poorly for labels trying to carve out a
distinct image for an artist, as well as
for music channels, said Freston.
“When the audience turns on MTV
and VH-1 and cannot tell one band
from another, they do not stay tuned
in for long.”

Basically, the situation has gone
from not enough videos in the early
'80s to a glut of clips in the ’90s.
“Frankly, in 1981, it wasn’t so much a
question of whether the clips we got.
were original or creative,” Freston
admitted. Back then, he said, “It was
(Continued on page 75)

Deal Will Create Giant Midwest Indie Distributor/One-Stop
Lieherman To Acquire Navarre Gorp.

MUSIC : were presepted Nov. 17 at the Di-
rectors Guild of America here as
Album & Singles Reviews 61  International 57 part of the third annual American
Black 63 Jazz/Blue Notes 55 Video Conference. The AVCis .host-
Boxscore 28  Latin Notas 29 ed by the American Film Institute,
o Billboard, and The Hollywood Re-
Canada 58  Lifelines 2 porter and runs concurrently with
Chartbeat 6  Market Action 72 the Billbozrd Music Video Confer-
Classical/Keeping Score 23 Music Video 48 ence.
Commentary 9 Power Playlists 18
Country 30 Pro Audio/Video 39
Dance Trax 25  Radio 10
Executive Turntable 4  Retailing 34
Gospel Lectern 55  Retail Track 36
Grass Route 34 Rossi's Rhythm Section 67
Hot 100 Singles Spotlight 65  Talent 26
Inside Track 76 Update 72 BY ED CHRISTMAN
VIDEO NEW YORK Lieberman Enter-
prises, a wholly owned subsidiary of
Backlot Beat 40 Store Monitor 49 LIVE Enter-ainment Inc., announced
Box Office 52 Videocassette Rentals 50 it has signec a letter of intent to pur-
Coming Soon 49  Videocassette Sales 46 chase Navarre Corp., a distributor
Health And Fitness 46 Top Videodisks 40 and one-stoy operation, confirming
) _ ~ previously reported rumors (Bill-
Home Video 40 Video Retailing 49 board, Nov. 25). Terms of the deal
Top Kid Video 52 Video Reviews 46 were not disclosed.
In a sepzrate move, Lieberman
MUSIC CHARTS parent LIVE, based in Los Angeles,
. named Devendra Mishra as president
Top Albums Hot Singles and chief operating officer, Ir?eplacing
Black 64  Adult Contemporary 15 Roger R. Smith, who was serving as
Compact Disks 36 Black 66 _acting president. Mishra previously
Country 31 Biack Singles Action a7 served as exzacutive VP of operations.
Hits of the World 60 Country 33 The company continues to search
Latin 23 Country Singles Action 92 for a new permanent chairman and
Modern Rock Tracks 16 Crossover 71 (O30, eredosiiiors (0 0 RS Gelset,
The leadersaip void was created by
New Age 38 Dance 24 the August murder of Jose Menen-
Pop 20 Hits of the World &0 dez, chairmen and CEO.
Rock Tracks 16 Hot 100 68 Gil Wachsman, president and CEO
Spiritual 55  Hot 100 Singles Action 69 of Lieberman, says he expects the
Rap &85 deal for Navarre to close by the end
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of the year. Both companies are
based in Minneapolis.

Lieberman entered into the agree-
ment because of Navarre's strong po-
sition in the industry, says Wachs-
man. “It is the largest independent
record distributor in the Midwest,
serving more than 100 labels,” he
says. “It is elso the largest one-stop”
operation in the region.

Eric Paulson, president of Na-

reporting to Wachsman. Paulson,
who was senior VP/GM at Pickwick
Distribution from 1974-83, started
Navarre in November 1983.
Wachsman declined to discuss the
size of Navarre’s annual revenues,
but sources say it is in the area of $40
million. Navarre will maintain its
name for its record distribution and
one-stop businesses, Paulson says.
The acquisition will catapult Lie-

berman into the independent record
distribution business, which Wachs-
man describes as a “very exciting”
aspect of the deal. He says that with
Lieberman’s resources backing Na-
varre’s distribution business, ‘it
would be too much to say we would
function as a seventh major distribu-
tor, but let’s say we will be a nice al-
ternative for the independent labels.”

(Continued on page 73)

BY CHRIS MORRIS

LOS ANGELES - MCA Inc.’s stock
dipped nearly two points on the
New York exchange Nov. 20, the
day after a CBS News “60 Min-
utes” broadcast examined purport-
ed ties to organized crime in the
company’s record and home video
divisions.

The lead story on the Nov. 19
show, titled “Hollywood And The
Mob” and reported by correspon-
dent Ed Bradley, contained little
fresh information about allegations
of gangland connections at MCA
and interference with government

‘60 Minutes’ Explores
Alleged MGCA Mob Ties

probes of the-company’s affairs.

surveyed in Billboard, other trade
publications, and local print and
broadcast news outlets in the last
two years.

However, the report was the first
major national TV coverage of the
story.

The .“60 Minutes” piece recapitu-
lated details of the relationship be-
tween MCA Records and Salvatore
Pisello, identified in federal docu-
ments as a member of the Gambino
crime family. In October, Pisello be-
gan to serve a four-year prison
term for evading taxes on some
$300,000 earned in various deals
with MCA in 1984-85.

The program did offer some new

Road Ann Arbor, Mich. 48106, Subscriber Services and Information: Billboard, P.0. Box 2071, Maho- varre, will become executive VP and These charges have been widely (Continued-on page 75)
pac. N.Y. 105412071, 914-628-7771 chief operat:ng officer of Lieberman,
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PWL, Cooltempo/Chrysalis Invade U.S.
Brit Dance Lahels Bow Yankee Arms

BY THOM DUFFY

NEW YORK Two leading U.K.
dance music labels are venturing into
the U.S. market.

Peter Watermark Ltd., the British
music company that boasts the top
songwriting/production team of
Stock, Aitken & Waterman, is launch-
ing a U.S. label, PWL Records Ameri-
ca, whose director of A&R will be
Brian Chin, currently A&R chief at
Profile Records and former dance
music editor at Billboard.

“The reason we’re starting this
now is because of Brian Chin,” says
Robert John Jones, who has super-
vised SAW publishing in the U.S. for
several years and will be president of
PWL America. “Our goal here is ba-
sically to break rap, dance, and black
artists and develop a label with
Brian’s ears.”

The new U.S. label expects to move
into New York offices in February
after announcing a distribution deal
with a major label here.

In a similar move, the Cooltem-
po/Chrysalis label, which has en-
joyed success in the U.K. with such
artists as Milli Vanilli and Monie
Love, is venturing into the U.S. mar-
ket with acts already signed to its
British roster but not yet inked here.
Chrysalis has announced Cooltempo
will be distributed in the U.S. by
CEMA,; its product will be promoted
by either Chrysalis or Capitol.

Capitol will focus on Cooltempo

acts requiring promotion at black ra-
dio, beginning with New Jersey artist
Adeva, who has scored four hits on
the U.K. chart. Chrysalis will concen-
trate on Cooltempo’s rap or club-ori-
ented acts with top 40 potential, start-
ing with a yet-unnamed rapper
whose album is being produced and
co-written by Young M.C.

“Chrysalis has been successfully
involved with black and dance music
on Cooltempo in the U.K. and Eu-
rope, and we’ve been looking for the

right way to enter this market in the
United States,” says Chris Wright,
chairman of the Chrysalis Group.
“The decision to build on the exist-
ing strengths of both Chrysalis and
Capitol in the U.S. will enable us to
develop our artists on the Cooltempo
label [and] our A&R team on both
sides of the Atlantic to sign black and
dance-oriented artists and give them
the best exploitation worldwide.”
Peter Watermark Ltd. in the UK.,
(Continued on page 71)

BY CRAIG ROSEN

LOS ANGELES At least six major
labels are using special packages
once reserved as promotional tools

at retail.

Columbia will be the latest to of-
fer a salable promo item when a
special edition of the Rolling
Stones’ “Steel Wheels” CD, housed
in a steel box, hits the street Dec. 5.
The label will issue about 10,000
copies of the special CD.

Also coming soon from Virgin is
a limited-edition, five-CD set from

Labels Find Consumers For
Splashy Promo Packages

to create a buzz on priority product

David Sylvian housed in an elabo-
rate jewelry-box-like package. Set
for a Dec. 12 release, it will retail
for $69.98.

Even new artists are getting into
the act as Warner Bros. will soon
offer a special cassette version of
the Jungle Brothers’ “Done By The
Forces Of Nature.” The package
features a “lenticular” graphic,
which has the quality of looking dif-
ferent when viewed at different an-
gles.

These new releases are the latest
in the recent crop of commercially

(Continued on page 70)

Trade Groups Sound Renewed Piracy Alarm
Issue Warnings On Korea, Taiwan, Saudi Arabia

NEW YORK The Recording Indus-
try Assn. of America has joined with
other International Intellectual Prop-
erty Alliance members in a call for
more vigorous enforcement of piracy
laws by Korea, Taiwan, and Saudi
Arabia.

The three countries were recently
removed from a U.S. Trade Repre-
sentative list of nations that fail to

enforce piracy laws. But the IIPA
contends those countries should be

-closely monitored and reinstated to

the Trade Representative’s “‘priority
watch” list if they continue to be lax
in piracy enforcement.

Countries that remain on the priori-
ty watch list for lax copyright law en-
forecement include Thailand, Mexico,
India, Brazil, and the People’s Repub-

BY EDWARD MORRIS

NASHVILLE Just two weeks af-
ter the Recording Industry Assn. of
America came to town to defend its
accord with DAT hardware manu-
facturers (Billboard, Nov. 18), pub-
lishers and songwriters staged an
anti-accord assembly here to ex-
plain their opposition and consider
strategies.

The Nov. 16 meeting at the Van-
derbilt Plaza was sponsored by an
industry group, the Copyright Co-
alition, that was formed to fight im-
plementation of the digital audio-
tape pact. Members include the
Songwriters Guild Of America, the
National Music Publishers Assn.,
ASCAP, the Nashville Songwriters
Assn. International, the Connecti-
cut Songwriters Assn., the Missouri
Songwriters Assn., the Music Pub-
lishers Assn. (USA), the National

Copyright Coalition Meets
To Plan DAT Accord Defeat

Academy Of Songwriters, the Na-
tional Assn. Of Composers/USA,
SESAC, the Songwriters Hall Of
Fame, and the Tennessee Songwrit-
ers Assn.

Among those who spoke at the
meeting were Kevin Lamb, VP of
Maypop Music; Peter McCann,
songwriter; Joseph Rees, Washing-
ton lobbyist for the Songwriters
Guild Of America; Patrick Griffin,
Washington lobbyist for the Na-
tional Music Publishers Assn.; and
Rick Carnes, Nashville rep for the
Songwriters Guild Of America.

All spoke out against plans for
legislation in Congress that would
make the importation and sale of
DAT recorders legal, provided the
machines are equipped with a de-
vice that prevents second-genera-
tion copying.

The lobbyists reported that nei-

(Continued on page 70)

lic of China.

Those countries could be subject to
investigations by the Trade Repre-
sentative that may lead to sanctions
if they fail to improve their intellectu-
al property protection.

The monies derived from intellectu-
al copyrights are considerable,
pegged by news accounts at $270 bil-
lion last year in the U.S., about 6% of
U.S. gross national product.

In a report issued last month to the
Trade Representative, the IIPA said
Korea has made “no significant pro-
gress in [piracy] enforcement in the
motion picture, record, or software
area.” Taiwan was also criticized for
its failure to enforce piracy laws in
areas apart from motion pictures.

Saudi Arabia was knocked in the
ITPA report for limiting copyright
protection on sound recordings to 25
years, a length the IIPA contended
was “totally unacceptable.”

The U.S. is responding to criticism
of its copyright policies issued by the
General Agreement on Tariffs and
Trade, an international agency that
oversees world trade and issues rul-
ings on disputes.

A GATT panel recently found that
a U.S. law relating to infringement of
patents held foreign goods to a high-
er standard than domestic goods, a
violation of the GATT principle that a
country must apply the same rules to
foreigners as its own citizens.

By accepting the GATT's criticisms
of certain U.S. trade laws governing
infringements on patents, copy-
rights, and trademarks, among other
items, the U.S. government hopes to
win stricter enforcement of rules on
foreign piracy. BRUCE HARING

Innocence Mission. Geffen recording artist Don Henley takes time out to
celebrate the success of his current solo album, “The End Of The Innocence.”
Henley recently completed the video for his second single, “The Last Worthless
Evening.” Pictured, from left, are Andy Slater, HK Management; Ed Rosenblatt,
president, Geffen Records; Jeff Pollack, Pollack Media Group; Henley; Mel
Posner, director of international, Geffen Records; and Marko Babineau, director
of promotion, Geffen Records.

EXECUTIVE TURNTABLE

RECORD COMPANIES. CBS Records in New York names Alyson Shapero di-
rector of college marketing. She was regional manager of alternative
promotion for Columbia Records.

Atlantic Records in Nashville appoints Bill Heltemes Midwest region-
al country promotion manager. He was local promotion manager for the
label in Cincinnati.

Atco Records in Atlanta names Steve Smith Southeast regional pro-
motion manager. He was a local promotion manager for Mercury Rec-
ords in Atlanta.

Jordan Katz is named regional marketing manager, Northeast, for

SMITH BUTLER
Arista Records in New York. He was assistant to the national sales direc-
tor at the label.

Relativity Records in New York appoints John DiMaio director of na-
tional alternative promotion and David Ross co-director of national pro-
motion. They were, respectively, director of national college promotion
for the label, and regional promotion representative for RCA Records.

Dunn Pearson is named VP of urban music at Compose Records in
Newark, N.J. He was an independent writer/arranger/producer.

PUBLISHING. The Benson Company in Nashville names Robert Butler di-

ERVIN

ELDER

rector of A&R for black gospel music. He was gospel consultant to the
Stellar Awards.

Tom Hartley is named manager of music promotions at Word Records
in Dallas. He was director of special services at Alexandria House.

Dee Ervin is appointed publishing/operations administrator for Out-
post Entertainment in Los Angeles. He was national contracts adminis-
trator for the Local 47 American Federation of Musicians.

SESAC elects Vincent Candilora president. He was executive VP and
CEO for the organization.

RELATED FIELDS. Michael Elder is named director of artist management at
Hush Productions/Orpheus Records in New York. He was road manager
for EMI recording artist Najee.

The Nashville Network names Kelli Ellis employment manager for
the broadcast division. She was placement director at ITT.

Entertainment Artists in Nashville appoints William Robert Battle
and Tim Tye VPs. They were both agents for the company.

Michele L. Samuels is named director of marketing and public rela-
tions of MidAmerica Productions in New York. She was on staff at Ma-
kovsky & Co.

The Dick Clark Agency in Los Angeles appoints Burt Zell and Chuck
Barnett agents. They were, respectively, personal manager to Chaka
Khan, and a senior executive at International Creative Management.

www.americanradiohistorv.com
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Do You Know Who This Man Is?

FAST EDDIE

DANCE
SINGLE

IN
AMERICA -

Last year he sold over 250,000 records and started the hip house movement.
This year he’s “MOST WANTED” featuring his smash hit “Git on Up.”

DJ INTERNATIONAL
727 W. Randolph St.
Chicago, IL 60606
Phone: (312) 559-1845
Fax: (312) 559-0286

( l]NTERNATI]@N \

' Available Through These Distributors:
Bassin's (305)621-0070~California Record (818)361-7979~Impact (708)671-4343~Justin (404)448-7772
Liaison (301)937-6161~Malvern (718)392-5700~Quantum (312)559-2905~Unique (516)294-5900
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WCI Gets High Price For Guher-Peters
Sony Concessions Estimated Near $600 Mil

BY DON JEFFREY

NEW YORK Both sides are claim-
ing victory in the now-ended battle
over movie producers Jon Peters and
Peter Guber, but Warner Communi-
cations Inc., which won a 50% interest
in the lucrative record clubs owned
by Sony Corp.’s CBS Records subsid-
iary, has captured greater spoils, ac-
cording to most observers.

WCI won concessions from Sony

with an estimated total asset value of
as much as $600 million, according to
some analysts.

Besides the record club interest,
WCI has won the right to distribute
Columbia Pictures films on cable TV
and the balance of ownership of a mo-
tion picture lot in Burbank, Calif.

Raymond Katz, analyst with Ma-
bon, Nugent & Co., says Warner’s
half-interest in the Columbia House
record/video club division of CBS Rec-

GBS/Fox Sues MGM/UA
Over Home Video Rights

BY PAUL SWEETING

NEW YORK CBS/Fox has filed
suit against MGM/UA Communica-
tions, charging MGM/UA with ma-
nipulating its theatrical release
schedule in violation of a 1985 agree-
ment between the companies that
granted CBS/Fox home video rights
to roughly half of MGM/UA’s theat-
rical films.

The suit, filed Nov. 15 in U.S. Dis-
trict Court for the Southern District
of New York, specifically charges
MGM/UA with engaging in a “prac-
tice or pattern of practices designed
to frustrate the purpose of” the 1985
agreement. MGM/UA is also accused
of violating CBS/Fox’s rights to the
UA catalog by soliciting orders for
catalog titles prior to the expiration
of CBS/Fox’s exclusive license of vid-
eo rights to that product.

CBS/Fox is seeking “In excess” of
$50 million in damages, plus the video
rights to “Spaceballs,” “Rain Man,”
and “Poltergeist III,” all of which
were released on video by MGM/UA
Hame Video.

At press time, MGM/UA had not
responded to CBS/Fox's allegations.
Executives at both companies de-
clined to comment on the suit.

The 1985 agreement resulted from
an earlier suit brought by CBS/Fox
against MGM/UA in 1983. That com-
plaint itself resulted from a dispute
arising from a 1981 agreement be-
tween CBS/Fox’s predecessor, Mag-
netic Video, and United Artists. Un-
der the 1981 agreement, which
CBS/Fox inherited after it purchased
Magnetic Video, CBS/Fox acquired

domestic home video rights to all fea-
ture films released theatrically by
UA.

Subsequent to that agreement, UA
was acquired by MGM, creating
MGM/UA. Due to that restructuring,
CBS/Fox charged in 1983, UA
“ceased being a major film compa-
ny,” and, as a result, “CBS/Fox was
denied its contractually guaranteed
access to the home video rights to
motion pictures produced by a major
motion picture studio.” According to
CBS/Fox, “a fundamental premise of
the [orginal] agreement [was that)]
UA would maintain its status as a
major film company.”

The companies settled that suit in
1985 through an agreement wherein
CBS/Fox would be ‘“afforded fair
and equitable access to the home vid-
eo rights to quality, commercially
successful motion pictures released
by MGM/UA.”

Under the complex settlement, all
MGM/UA-produced films were to be
paired, based on the dates of their
theatrical release. CBS/Fox and
MGM/UA were supposed to exercise
an alternating option to allocate video
rights to those titles, taking turns se-
lecting between each pair of films.
Similarly, all films not produced by
MGM/UA, but picked up by the stu-
dio for theatrical distribution, were to
be paired and chosen by the alternat-
ing-option method.

In its suit, CBS/Fox charges that
MGM/UA manipulated its theatrical
release schedule to create pairings
that most favored MGM/UA Home
Video and damaged CBS/Fox. For

(Continued on page 7})

Label Reactivates Dept., Names Sr. VP
Motown Retums To Pop Promo

LOS ANGELES Attempting to re-
capture its glory days, Motown Rec-
ords has reactivated its pop promo-
tion department and named former
MCA VP/promotion Frank Turner
senior VP of the department.

The move marks the first time in
two years that Motown will handle
its own pop promotion. Previously,
that task was handled by MCA,
which, with investment firm Boston
Ventures, purchased the company
in July 1988.

According to Motown president/
CEO Jheryl Busby, Motown has “‘al-
ways used the general market ap-
proach,” and now will renew that
emphasis.

““As we look into the '90s, both
partners [MCA and Motown] want

to maximize Motown and ensure the
success and continued growth of
Motown,” he says.

Such veteran Motown acts as Di-
ana Ross, Smokey Robinson, the
Four Tops, and the Temptations
have always been geared to the
mainstream market, Busby says.

According to Turner, under the
reorganization, MCA staffers will
assist in promoting a record after it
has shown potential. “That’s not the
most important part. The most im-
portant part is getting the record
started.”

Motown has several priority titles
expected in the first quarter of
1990, including releases from Robin-
son, the Pointer Sisters, and New
Edition’s Johnny Gill. CRA1G ROSEN

ords may be worth $300 million. Oth-
er Wall Street estimates have ranged
from $250 million to $400 million.

Katz estimates Columbia House’s
annual revenues at $500 million and
its operating income at from $62.5
million to $75 million.

Nearly 40% of Columbia House’s
sales are derived from recorded mu-
sic produced by labels owned by
WCI. But Warner's licensing deal
with Sony’s record clubs was due to
expire next year.

Warner executives had indicated
they might start their own record
clubs. But analysts say WCI had not
committed any money to such a proj-
ect and that such talk by its execu-
tives might have been designed to in-
crease leverage in the upcoming li-
cense-renewal talks with Sony’s
Columbia House.

Marilyn Harris, spokeswoman for
WCI, says that despite the new ven-
ture with Sony, Warner will continue
to license records to the other clubs.
But she indicates that the CBS/
Warner partnership might eventually

(Continued on page 74)
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It Was 20 Years Ago Today. Gene Smith, left, associate publisher of
Billboard, presents a plaque to Richard Nader commemorating the 20th
anniversary of his Rock’N'Roll Revival show at a Nov. 3 gala at New York's
Madison Square Carden.

HICHARD MARX this week becomes the first solo art-
ist to reach the top five with his first seven chart singles.
Marx achieves the feat as “Angelia” jumps to No. 4 on
the Hot 100. Air Supply is the only other act to have
reached the top five with its first seven chart singles.
The Australian duo ran up this string of successes from
1980-82.

We’re discounting Whitney Houston—who made the
top five with her first eight solo hits from 1985 to 1988—
because she had peaked at No. 46 with her initial outing,

‘Angelia’ Marx Richard’s 7th Top 5 Tune:
Brown Dances Onto Chart; Clapton Climhs

Teddy Pendergrass.

Rob Durkee of ABC
Watermark adds that two
mid-'60s groups—Gary
Lewis & the Playboys
and the Lovin’ Spoon-
ful—reached the top 10
with their first seven
chart singles.

“Hold Me,” a duet with
T s
TeEcEsTa— ey

BOBBY BROWN's
“Dance! ... Ya Know It,”
a collection of dance remixes, is the highest-debuting al-
bum on the Top Pop Albums chart at No. 72. Brown’s
last album, “Don’t Be Cruel,” logged 45 weeks in the top
10 and vwlded five top 10 singles. While this isn’t
Brown'’s follow-up studio album, the success earlier this
year of Guns N’ Roses’ “GN'R Lies”—a live collection
of older tracks—showed that when an act is hot, even
side projects can sell millions.

Eric Clapton has his fastest-breaking album in nearly
a decade as “Journeyman” vaults to No. 30 in its second
week. It’s the rock legend’s fastest-breaking album
since “Another Ticket”—which yielded the tcp 10 hit “I
Can’t Stand It”—in early 1981. In fact, it’s-already Clap-
ton’s highest-charting album since “Money And Ciga-
rettes” peaked at No. 16 in 1983.

Three other albums that debuted last week make com-
manding gains. Whitesnake’s “Slip Of The Tongue”
vaults from No. 36 to No. 13 . .. Terence Trent D’Arby’s
“Neither Fish Nor Flesh” leaps from No. 106 to No. 61.
D’Arby’s 1987 debut album took 17 weeks to reach this
level . .. And Britny Fox's “Boys In Heat” shoots from
No. 149 to No. 79. The metal band’s debut album cracked
the top 40 late last year.

FAST FACTS: Moving Pictures’ “What About Me”
logs its 43rd week on the Hot 100, tying Seft Cell’'s 1982
smash “Tainted Love” for the longest chart run of any

by Paul Grein

single in the rock era. Tied for second place with 40
weeks each: Paul Davis’ “I Go Crazy,” the Pointer Sis-
ters’ “I'm So Excited,” and UB40’s “Red Red Wine.”
Though these four other singles all reached the top 10,
the Moving Pictures record never climbed above No. 29.

Linda Ronstadt’s “Don’t Know Much,” featuring
Aaron Neville, jumps to No. 8 on the Hot 100, more than
eight years after Bill Medley’s version peaked at No. 88.
It's the second pop/adult contemporary ballad to be-
come a top 10 smash this year after bellyflopping in the
early '80s. “Wind Beneath
My Wings” shot to No. 1
in June for Bette Midler
after stalling at No. 65 in
1983 for Lou Rawls. It
proves that ballads are the
least perishable songs.

Technotronic Featur-
ing Felly’s “Pump Up The
Jam” jumps to No. 16 on
the Hot 100 and holds at
No. 1 for the second week
on the Hot Dance Music
12-Inch Singles Sales chart. Last week, “Pump Up The
Jam’ became the first smash to log four weeks at No. 1
on the Club Play chart since Blue Mercedes’ ““I Want To
Be Your Property” in early 1988.

Randy Travis’ remake of “It’s Just A Matter Of
Time” jumps to No. 1 on.the Hot Country Singles chart,
30 years after Brook Benton’s original version reached
No. 3 on the Hot 100. A 1970 cover treatment by Sonny
James also hit No. 1 on the country chart. Travis’ rendi-
tion is featured on his “No Holdin’ Back’ album and on
producer Richard Perry’s “Rock, Rhythm & Blues” col-
lection. It’s Perry’s second No. 1 country hit, following
Julio Iglesias & Willie Nelson’s “To All The Girls I've
Loved Before,” which was the No. 1 country hit of the
year for 1984.

WE GET LETTERS: Dave Harris of Glasgow, Ky.,
notes that Milli Vanilli is the first duo in the rock era to
.and three consecutive No. 1 hits. The Everly Brothers
and the Carpenters each came close, logging three
straight top two hits. |

Fred Shaheen of Toledo, Ohio, notes that Prince and
Madonna each land their 20th top 40 hits with “The
Arms Of Orion” and “Oh Father,” respectively. Only
“wo acts have equaled this showing in the '80s: Daryl
Hall & John Oates, with 22 top 40 hits in this decade,
and Billy Joel, with 20.
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GIVE IN TO SEDUCTION

Expect the unexpected from Seduction.
Not many groups can boast three lead singers, but
Seduction can. Idalis Leon, April Harris and
Michelle Visage inject their personal spark into every
song on their debut album Nothing Matters
Without Love. Seduction’s special approach has
already yielded two CHR smashes —“(You're My
One and Only) True Love” and “Two To Make It
Right"—and an early hit at urban radio with
“Heartbeat”” With a successful club tour underway
and exploding sales nationwide, Seduction is

spreading across America.

NOTHING MATTERS

WITHOUT LOVE im0

Noruinc Marress Waitnour Love

Produced by David Cole and Robert Clivilles
for Cole/Clivilles Music Enterprises [®
“(Nothing Matters) Without Love” produced by Andy Panda
for Panda Music Enterprises
Executive Producers: Larry Yasgar and Bruce Carbone
Directrion: Clivilles and Cole Group Ent., Inc.
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RECORDS ie
©1989 A&M Records, Inc. All righes reserved.
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MIDEM PUMPS UP THE VOLUME

215T - 25™ JANUARY 1990,
PALAIS DES FESTIVALS, CANNES, FRANCE

launch the new decade with some major business
at MIDEM 90. Weve pumped up the volume for
you so the 8000 music industry executives coming
to MIDEM will hear you loud and clear.

Larger, more exciting and more important than ever,
MIDEM s the only truly international music event in
the world.

MIDEM is held in Cannes, the famous Riviera resort

in the south of France. Join the thousands of other
music industry professionals for 5 days and nights of
music and business in the MIDEM tradition.

There are many ways you can attend including
having your own booth or joining one of our group
stands. Don't wart another minute, fill out the
coupon below or call James Lonsdale-Hands at
(212) 750 8899.

Please rush me details of MIDEM 90

Name Title
Company

Address

Telephone Telex

International Exhibition Organisation, Inc. 845 Third Avenue, 19th Floor, New York, N.Y. 10022. Phone: (212) 750-8899 Fax: (212) 688-8085 Telex: 4979122 IFQ USA

International Exhibition Organisation, Inc. 845 Third Avenue, 19th Floor, New York, N.Y. 10022. Phone: (212) 750-8899 Fax: (212) 688-8085 Telex: 4979122 IEO USA
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BY SAL LICATA

From a modest beginning in 1983 of
$17.2 million in retail sales to an es-
timated $2.69 billion by the end of
1989, the compact disk has become
the fastest-growing music format
ever. Clearly, CDs are on the “most
wanted” list of the American music
consumer.

Compact disks packaged in the 6-
by-12-inch longbox have put that
product on the list, made CDs cash-
register friendly, and will keep
them that way. Let me explain.

Sales of the LP have declined
from a peak of $2.5 billion in 1978 to
an estimated $232 million by the end
of 1989—a decrease of 92.7%. With
the decline, the industry has lost
one of the most important pieces of
the collective identity we share: the
album jacket.

Almost since its inception, the al-
bum jacket thrived as the single
most effective point-of-sale mer-
chandise device we have known, ap-
pealing to both primary and impulse
buyers. Moreover, the album cover
became an artistic forum beyond
our wildest imagination.

As the LP fades from record
shops, it is taking with it a valuable
tool. _

With this in mind, one need only

Size, Graphics Are Major Pluses

WHY WE SHOULD KEEP THE CD LONGBOX

look as far as the nearest record
store to see my point. What was
once simply the “record store” has
become the “entertainment center.”
Today, record companies are con-
tending for attention not only with
other record companies, but most

impulse consumer. With point-of-
purchase space as limited as it has
become, the need to maximize the
impact of our product packaging be-
comes that much more important.
As the 12-inch jacket becomes less
and less of a factor, the next logical

‘As the LP fades
from record shops,
it is taking with
it a valuable tool’

Sal Licata is president and CEO of EMI

(USA).

often with other entertainment com-
panies as well. Consider the various
products, in addition to CDs, cas-
settes, and LPs, offered in the aver-
age record shop: music videos, mov-
ie videos, how-to videos, children’s
videos, blank videocassettes, and
video games, among others.

It has always been a challenge to
create an image that somehow sets
a product apart and appeals to the

space and material to attract the at-
tention of the consumer is the high-
ly versatile 6-by-12 CD carton. Let’s
focus on this important sales and
marketing resource and recognize
its value, not just for use with com-
pact disks, but also with cassettes
and future configurations.

The U.S. music marketplace is dif-
ferent from that of any other coun-
try in the world. Our market de-

mands that we merchandise our
self-service music product in differ-
ent and creative ways. American
consumers have proved themselves
to be influenced by visual stimuli
and seek and appreciate the custom-
ized, selection-oriented graphics
that the 6-by-12 package allows.

Selling CDs without the 6-by-12
longbox not only eliminates con-
sumer-appealing presentations in
record stores, but it also offers the
unfortunate potential for pilferage
(due to the small size of the jewel
box). To defend against this, plastic
“keepers” will have to be utilized.
“Keepers” will present the consum-
er with a visual and a physical ob-
stacle.

The music industry has always
been a high-profile industry. The
higher the level of visibility we can
achieve with our product, the higher
a profile we can maintain as a busi-
ness. If we choose to eliminate the
6-by-12 CD package from our mar-
ketplace, we will not only reduce
our presence there, but with it, our
punch. I want to see the music in-
dustry continue to thrive and pros-
per as one of the cornerstones of en-
tertainment, and I think making full
use of the 6-by-12 CD carton is one
way to help us do just that.
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DOWN WITH THE FBI

It’s “official”! The FBI has over-
ruled 200 years of constitutionally
protected free speech. In making
their ‘“‘position” on N.W.A’s rap-
ping clear, the FBI has signaled to
this country’s law enforcement
agencies that speech/rap need only
be protected if the message fits
within the confines of what they
want to hear.

Although I'm greatly distressed
by the FBI’s irresponsible, over-
reaching, and reactionary ‘‘posi-
tion,” I am not surprised. What is
surprising is the FBI’s openness in
encouraging intimidation and viola-
tion of N.-W.A’s right to free
speech.

To the FBI: Chill out, don't chill
free speech!

Albert W. Gieseman Jr.
Ball, Hunt, Hart, Brown & Baerwitz
Long Beach, Calif.

BRING BACK THE 45!

I've owned a small record store a
few blocks from the beach for more
than six years. My inventory is com-
posed of about 90% vinyl singles,
more than 8,000 in total. The outlet
serves as a haven for DJs and bands
who need to play or learn one song,
and for adventurous collectors who
like both the ordinary and the hard
to find.

Now, with the T-inch single self-
ishly given an unfair death sen-
tence, my customers are naturally
inquisitive: “Will we still be able to
get these?” I'm wondering, “Will 1
be able to supply them?”

~Also, I don’t believe the claims of

record companies that cassette sin-
gles are outselling conventional 45s
10 to one. Sounds to me like a pseu-
docommunist lie designed to fool re-
tailers and customers, along with
readers of Billboard, and, ultimate-
ly, put the small shop out of busi-
ness. Don’t record companies real-
ize how impractical cassette singles
are for the mobile jock?

I am certainly not opposed to in-
dustry progress; however, compa-
nies are decreeing premature death
for the 45 to benefit their personal
interests, while neglecting the peo-
ple who help sell their product.

Neil Shoenholz
Galaxy Records
Belmar, N.J.

A CRITICAL OPINION OF CASSETTES
As a person who has been writing
about music for some time now, I
have discovered yet another down-
side to the highly touted “death of
vinyl as we know it,” viz: It is much
more difficult to seriously critique a
record on cassette. The nature of
the format makes bouncing back a
couple of tracks to compare songs,
going back to the beginning of the
song you just listened to, or even
just double-checking a lick extreme-
ly difficult—far more so than just
lifting the tone arm and putting it
back in a previous groove. For this
reason, reviewing advances, while
advantageous in terms of timeli-
ness, has always been a bit onerous.
But if all promotional material goes
out in the form of cassettes (as
many companies are promising/
threatening), the music industry
can look forward to a group of cran-
ky(er) critics.
Hank Bordowitz
Suffern, N.Y.

A NEW VIEW ON RECORD CENSORSHIP
I have been in the record business
for 23 years. In the '70s, I sold drug

‘paraphernalia; in the ’80s, spiked

wristbands. I believed there was a
“higher principle” involved. I re-
fused to knuckle under to censor-
ship. I was wrong.

Who needs the Parents’ Music
Resource Center or Time magazine
telling us what to sell and at what
age we can ascertain for ourselves
that the music of Guns N’ Roses,
Motley Crue, et al., is “riddled with
violence and sexual perversion”? At
the least, these bands are glorifying
a very negative lifestyle to our chil-
dren and young adults. At worst,
they are helping, along with other
mass media, to desensitize our kids
to violence and to promote drug and
alcohol use. That is not an “allega-
tion”’; you know it’s true, but money
“motivates” you (Motley Crue is
art??) to continue selling it.

I believe that we share some re-
sponsibility for each other on this
planet. If Guns N’ Roses partially
helped to influence a child to shoot
drugs for the first time, that band,
its label, and I, if I sold that tape,
have some responsibility in that. So,
I'll sell certain music only to those
over 18 years of age. If I believe
that a band does more harm than
good, as in the case of GN'R, Crue,
2 Live Crew, NN-W.A,, etc., I won’t
carry it at all. Yes, this has sent
many customers to my competitor
across the street, but I've increased
my sales of classical and jazz and
added previously overlooked cate-
gories like children’s music and
Christian music. My sales are actu-
ally up and I can sleep at night.

If you are totally against censor-
ship of any kind, I believe you need
to determine to what degree greed

plays a role in that decision. And if

you're Jewish and still stock Public

Enemy in your store, I believe you
need your brain examined as well.

Leonard Goldberg

Diana’s Records, Tapes, & CD's

Ashland, Ore.

FUNCTIONAL WHAT?

In the Nov. 11 issue of Billboard,
there is a front-page article titled
“Rackjobbers Plead To Stem Music
Drop In Dept. Stores.” In that arti-
cle, the writer repeatedly uses the
term “functional discount,” noting
that is an “often vague and contro-
versial term.” The term is not de-
fined.

Perhaps I am in a distinct minor-
ity among your readers, but I have
no idea what “functional discount”
means. I would appreciate it if you
could educate me, and I would sug-
gest that you take pains in the fu-
ture to define such terms. As you
know, your magazine has a rather
varied audience. Not everyone is fa-
miliar with merchandising terms.

Martin Kassman
San Francisco, Calif.
Billboard replies: In the home vid-
eo business, a functional discount
is the difference between the cost
price of a distributor and the low-
er cost price of a rackjobber, which
performs a different function by
physically racking stores with
product. Only some suppliers of-
Jer such discounts.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Haze Elected But Grav Crowned At 12th YBPC

BY JANINE McADAMS
and SEAN ROSS

HOUSTON It was Lynne Haze's
election. But it was virtually Tony
Gray's coronation.

Haze is the former VP of the
Young Black Programmer’s Coali-
tion (Billboard, Nov. 25), who was, as
expected, voted president of the
YBPC at its 12th annual convention,
held here Nov. 17-19.

Gray is the former WRKS New
York PD who exited several months
ago to become one of urban radio’s
first black consultants, and who
made his first major appearance
since doing so at YBPC. Gray’s first
client, WYLD-FM, was named FM
station of the year and praised re-

peatedly. And at YBPC’s “Can Con-
sultants Make A Difference” session,
so many audience members prefaced
their questions by telling Gray how
pleased they were about his decision
that one record person commented
afterward, “Looks like a lot of these
people want jobs with Tony.”

Gray’'s career change, and
WYLD’s rebound of the last year un-
der Gray and PD Ron Atkins, were
among the few things that drew wide
praise at YBPC. Although its ses-
sions were fairly low-key, without the
truly heated exchanges of years past,
there were still a lot of complaints
voiced here, most of them about ur-
ban radio’s reluctance to play blues,
rap, world musie, and Tracy Chap-
man—not in that order.

MAYNARD GROSSMAN, who was VP/sales at WGCI-AM-FM Chicago until
last year, has rejoined the stations as VP/operations and sales. He was
most recently GSM at KHVN/KJMZ Dallas,

WILLIE MARTIN is named VP/operations for Silver Star Communications,
Martin is currently the owner of WBZR Fort Walton Beach, Fla., and
the currently-in-play WBZS Orlando, Fla., where he was also GM. He
will be based out of Silver Star’s WJIZ Albany, Ga.

LISA BITTMAN is promoted from station manager to GM at WLOL Min-
neapolis. The station had been GM-less for approximately nine months.

CONSULTANT DEAN LANDSMAN and Mike Nigris, formerly of the Griffin
Group, have formed station ownership group Alpine Media.

JON WILKES is named VP/GM of the UPI Radio Network. Wilkes re-
places Michael Freedman, who becomes managing editor of WWJ De-
troit. He was previously ND/OD of FNN Business Radio.

EZ COMMUNICATIONS has announced that its stations in New Orleans,
Charlotte, N.C., and Jacksonville, Fla., are no longer for sale.

JOHN WAUGAMAN, currently senior VP/sales & marketing for Group W
Radio, is expected to be named as the head of one of two radio divisions
following the completion of the Group W/Legacy-Metropolitan merg-
er. A formal announcement is expected in early December.

WVBF Frenches Listeners.
Wally Brine broadcast abroad as part of the AC's World Tour promotion. Ten
listeners came along for each of the weeklong broadcasts from Munich, Paris,
and London. Pictured outside the studio in Paris, from left, are Owens, producer
Gay Vernon, and Brine.

WVBF Boston’s morning team Loren Owens and

At the “Urban, Churban, Or Black
Music” session, YBPC's best attend-
ed panel, Greg Peck, PolyGram’s VP
of black A&R, called black radio
“sterile” and a “stumbling block” in
his efforts to expose ‘“unique art-
ists.” Said Peck: “Every record that
you hear has to have the new jack
swing beat or it is not accepted.”

His sentiments were echoed by fel-
low panelist and former Kool & the
Gang lead singer James “J.T.” Tay-

‘The more new,
the better’

lor. Although some of that group’s
mid-'80s pop hits were attacked by
some black industry people for their
poppiness, Taylor stated that black
American history includes a series of
“crossover” experiences and that it is
unfair to expect black artists to cre-
ate strictly black music. Citing his
current solo single, “Sister Rosa,” as
an example, Taylor asked, “Who’s to

" say that because it’s not jack swing,

we can't program it? ... Program di-
rectors are not A&R people.”

Peck was one of many YBPC at-
tendees to bring up black radio’s dis-
interest, thus far, in Tracy Chapman,
asking “if radio is allowing for true
artistry.” He was seconded by Virgin
Records VP/black music Sharon
Heyward, who asked black PDs how
they could not “play a young woman
who's singing that kind of music
about us.”

Heyward was applauded frequent-

‘ly as she called for black radio to be

“bigger” musically and blamed black
radio’s conservatism for the rise of

crossover radio. “It hurts my heart to .

go to a black concert at Howard
Univ. three weeks ago and watch the
kids rock to the jock on WPGC every-
where I went. But 'PGC is winning
because black radio has [painted it-
self] into this corner ... You won’t
play the music that the street and the
young adults want to hear. I'm trying
to figure out how you all are going to

get to world music [when] half of you
still [aren’t] playing rap.”

This year's YBPC was also notable
for pitting highly competitive Dallas
programmers Elroy Smith of KJMZ
and Michael Spears from KKDA-FM
(K104) against each other, although
not on the same panel. As a member
of the dreaded crossover radio camp,
Smith drew hoots and derisive, albeit
joking, remarks from the audience
before he spoke. But by the time
Smith had finished playing a compos-
ite of his radio station, the audience’s
mood had changed and he received
one of the YBPC’s larger ovations.

“I don’t have a problem program-
ming a radio station that appeals to
everybody—blacks, whites, Hispan-
ics. I'm not ashamed to say that,”
Smith told the audience. “If I could
cross over [saxophonist] Walter
Beasley, Walter’s not going to com-
plain.

Meanwhile, on the ‘““‘Successful
Programming For The '90s” panel,
Spears admitted that K104 had
“made a lot of mistakes” in dealing
with KIMZ's debut earlier this year.
“You can’t underestimate the power
of the new,” he said. “The more ‘new’
you can incorporate on your station

.. the better.”
Much of the programming panel

dealt with the recent fragmentation
of black radio into AC, mainstream,
and crossover camps. While Spears
felt that the novelty of black AC sta-
tions would eventually wear off, at
which point their numbers would be
“very hard to maintain,” WBLS New
York PD Ray Boyd contended, “As
V103 [WVAZ Chicago]'s 12-plus num-
bers go down, people say [GM] Barry
[Mayo] is losing it. Barry’s only going
after one demo, 25-54, and I'll bet he’s
kicking ass there.”

This year’s YBPC meeting came at
an unusual time, taking place as its
traditional host city of Houston was
embroiled in a controversy about the
Houston Police Department. Over
the last year, white police officers
have been involved in the shooting
deaths of two black residents and the
rape of a black woman.

Surprisingly, the police erisis didn’t
make its way into any of the YBPC
sessions. And although calls for more
black community involvement by ra-
dio are standard at black radio con-
ventions, there were unusually few
here. One such call, incidentally,
came from K104’s Spears, who urged
mainstream urban stations to be
more full-service, saying that No. 1
radio stations must include more
news.

e Y s % g

KJMZ Dallas PD Elroy Smith, Virgin's Sharon Heyward, and PolyGram’s Greg
Peck speak at “Urban, Churban, Or Black Music,” the most attended session at
the recent Young Black Programmers Coalition conference.

Billboard Announces Panel Revisions

NEW YORK Effective with this
week's issue, Billboard has made re-
visions in the radio reporters for five
of its chart panels. The changes af-
fect the Hot 100 Singles, Hot Black
Singles, Hot Adult Contemporary,
Album Rock Tracks, and Modern
Rock Tracks panels and are based on
the recently released summer 1989
Arbitron ratings.

Billboard prints full panel listings
for each format twice a year follow-
ing revisions based on the spring and
fall Arbitrons. New reporters are list-
ed here for your convenience; for a
full listing of any panel, send a
stamped, self-addressed envelope to
Billboard Chart Department, 1515
Broadway, New York, N.Y. 10036.

TOP 40

Billboard added five stations to
its Hot 100 Singles panel, bringing
the reporter total to 252 stations.
Reporters are divided into five
weighted categories based on a sta-
tion's weekly cume audience from 6
a.m.-midnight Monday through

Sunday in Arbitron’s total survey
area. Weighting is as follows: plati-
num—weekly cume of more than
1,000,000 listeners; gold—500,000-
999,999; silver—250,000-499,999;
bronze—100,000-249,999; and sec-
ondary—>50,000-99,999.

Added as a silver reporter is
WAAF Worcester, Mass./Boston,
which recently switched from al-
bum rock to top 40/rock. New
bronze reporters are KZFM Corpus
Christi, Texas, and XHTZ San Die-
go. New secondary reporters are
WFHN (Fun 107) New Bedford,
Mass., and WOHT Jackson, Miss.

In addition, changes have been
made in the top 40/rock and top 40/
dance crossover radio panels that
are subgroups of the Hot 100 re-
porting panel. WAAF and XHTZ
are also new additions to the top 40/
rock chart, along with WWRB
Wilkes Barre, Pa. (previously
WTLQ), which was already a Hot
100 reporter. On the dance side,
WOHT is a new reporter, along
with previous Hot 100 reporters

WHXT (Hot 99.9) Allentown, Pa.,
WFMF Baton Rouge, La., KDON
Monterey, Calif., and KYNO-FM
(Hot 96) Fresno, Calif. All these sta-
tions continue to report to the Hot
100 chart as well.

BLACK

The Hot Black Singles chart wel-
comes nine new reporting stations,
including much-heralded black/AC
WMMJ Washington, D.C., making
for a total of 106 reporters. Weight-
ing is as follows: platinum—weekly
cume of at least 500,000; gold—
250,00-499,999; silver—100,000-
249,999; bronze—=50,000-99,999; and
secondary—20,000-49,999.

WMMJ is a silver reporter.
WPGA Macon, Ga., is a new bronze
reporter. The remainder are second-
ary adds: WAGH Columbus, Ga.;
WHJX Jacksonville, Fla.; WBOP
Pensacola, Fla.; WRKE Ocean City,
Md.; WEUP Huntsville, Ala.; WXVI
Montgomery, Ala.; and, being re-
added, KWTD Little Rock, Ark.

(Continued on page 15)
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Does Gountry Radio Really Hate Ballads?: Brown Gets PD Nod At Kiss

GOING UP THE COUNTRY: Wyn-
onna Judd’s complaint about country
radio, voiced at last month’s Nash-
ville town meeting (Billboard, Nov.
18), is a little curious for several rea-
sons, not the least of which is that it
doesn’t jibe with reality nearly as
much as I wish it did.

Judd was upset that radio had de-
manded an up-tempo second Judds
single, “Let Me Tell You About
Love,” instead of the ballad she
would have preferred. By asking for
up-tempo material, she said, “Radio
has caused us to be stereotyped.
They pick one song and you have to
play that song for the rest of your
life.”

But the charts of the last six years
show a group whose hits have been
about 40% ballads—‘‘Grandpa,”
‘““Maybe Your Baby’s Got The
Blues,”” ““Love Is Alive,” and
“Change Of Heart” among them.
The first single from its latest album
was the ballad “Young Love.” The
closest thing the Judds have had to a
mid-charter since becoming stars is
the up-tempo “Don’t Be Cruel.” And
the song Wynonna & Naomi are go-
ing to have to play for the rest of
their lives is “Mama He’s Crazy,” not
one of their up-tempo hits.

The fact that Judd would still feel
locked into an image of eternal perki-
ness may less reflect country radio’s
stereotyping of the Judds than a mu-
sic biz stereotyping of country radio
(and radio in general). Somewhere,
there’s an industry image of a coun-
try radio that is unreceptive to any-
thing slow and serious that might in-
terrupt its insane drive for tempo.

The problem is that I’ve spent
much of the last seven years looking
for one country station that sounds
anything like that. I've gone every-
where from Victorville, Calif., to At-
lanta to Las Vegas because people
told me that the great, up-tempo
country station of my dreams existed
there.

Sometimes I found something
close to it. I've heard stations like
WSIX-FM Nashville or KILT-FM
Houston that were so highly pro-
duced that songs like “Whoever’s In
New England” picked up a few extra
beats-per-minute just by osmosis.
I've heard the likes of WPOC Balti-
more playing more of today’s coun-
try than the national mean, or
WWYZ Hartford, Conn., whose up-
tempo stretches are about twice the
length of any other station. But I've
yet to find a country station that
sounded like it could live without
“When We Make Love” or “The
Weekend” or similar material.

The fact is that while most country
PDs will tell you that they’ve become
more tempo-conscious, there aren’t
enough who are tempo-driven. Even
after four years of influence by new,
often rock-based artists, country ra-
dio is still predominantly mid- to
down-tempo. For every “Timber I'm
Fallin’ In Love,” there’s a “Lonely
Side Of Love” to follow it up. And a
lot of ballad gold from the format’s
milder days to play in between.

It is also the case that for a format
where PDs say they’re more song-
conscious than ever, there are still
very few superstar records that have
problems at the radio level—regard-
less of tempo. For every “Promises”
by Randy Travis that radio does re-

sist, there is an “I Told You So” or “I
Won’t Need You Anymore” or “Hon-
ky Tonk Moon” to rebut the notion
that decisions are being made on the
grounds of tempo alone. It is hard to
believe that the Judds, with a steady
string of No. 1 records, would have
had trouble at radio with another bal-
lad single.

If a country programmer grew up
with or worked in country radio dur-
ing the mid-"70s, he did so at a time
when the format felt a much stron-
ger presence from up-tempo novel-
ties of the “Roll On Big Mama”/“One
Piece At A Time”/“Take This Job &
Shove It” variety that have all but
disappeared today. If he was oriented
to pop radio, and many were, it was
at a time when “good” ballads (i.e,
“Killing Me Softly With His Song”)
were battling for top 40 radio’s soul
with “bad” up-tempo records (e.g,
“The Night Chicago Died,” “Shame
Shame Shame,” “Billy Don’t Be A
Hero,” etc.)

It was this era that seemed to give
rise to the longstanding industry ste-
reotype that ballads are meaningful
and up-tempo material is bouncy and
vapid. It’s the sort of thinking reflect-
ed in the various recent comments
about singles choice. And it’s the kind
of thinking that denies the lyrical
prowess of ‘““Family Tradition,”
“Ain’t Livin’ Long Like This,” “The
Bed You Made For Me,” “Seven Year
Ache,” “Guitar Town,” ‘“‘Better
Man,” “Never Had It So Good,” and
hundreds of others.

It is also the sort of thinking that
denies other records like “Timber” or
“Bayou Boys” (or “Let Me Tell You
About Love”) the right to exist on
their own merits—including the very
biggest one—sounding good on the
radio. Not every up-tempo record is a
“Runaway Train.” Not every ballad
is an “Always On My Mind.” There’s
still a lot of songwriting-mill material
in this format at all tempos.

Ballad chauvinism maimed top 40
for at least a decade. And we need to
ask ourselves whether it was very
good for country in the early '80s.
Maybe the “Urban Cowboy”-era con-
verts who left country radio wouldn’t
have stayed anyway. But maybe
some of them left because the al-
most-MORish country radio of the
time wasn’t what they’d come to
hear. And today when TV spots ask
them to discover the new country mu-
sic, but stations still deliver
“Through The Years,” it isn’t what
they’ve come to hear either.

Tempo is the best shot country
PDs have at luring the 15-t0-30-year-
olds who represent the next genera-
tion of listeners. It is the selling point
for Lynyrd Skynyrd and Allman
Brothers fans, disenfranchised by
the new, softer rock radio, who don’t
realize that Southern Pacific and the
Kentucky Headhunters are still mak-
ing their sort of records.

Tempo may be the best thing coun-
try radio has going for it right now.
There may not be many PDs willing
to risk a market franchise on an all-
up-tempo country format. (That
would certainly be a logical evolution,
at least as a splinter format in some
markets—but that’s a separate es-
say.) But the country PDs who are
comfortable with up-tempo material
give their format texture and vitality.
They have nothing to apologize for.

PROGRAMMING: KBEQ SHAKEUP

“People may not know that I've
had major-market experience for the
last 10 years,” says Vinny Brown,
who was recently promoted from MD
to PD of urban WRKS New York.
Brown replaces Tony Gray, who left
the station recently to open a consul-
tancy. He has been MD at Kiss for
the last year and has also been PD of
WQOK Raleigh, N.C., as well as
APD of WOL Washington, D.C., and
a jock at D.C.’s top 40 WRQX (Q107).

by Sean Ross with
Craig Rosen & Phyllis Stark

Brown, a native New Yorker, will re-
place himself as MD shortly.

At Noble’s KBZR/KBEQ Kansas
City, GM David Small and OM Kev-
in Kenney are out—apparently vic-
tims of the fallout from KBEQ’s re-
cent Free Money Parade, during
which a listener was shoved under a
station van and broke her ankle. A
company statement says Noble was
“disappointed in the handling of sever-
al recent promotions and other events
by the station’s management.”

Noble senior VP/operations
Thomas McKinley has been named
GM for the stations. National PD
Bob Laurence is doing Kenney’s job
for now and would like to hear from
PD candidates. Morning man Randy
Miller, however, who has also fig-
ured into much of KBEQ'’s recent bad
press, will stay. “Certainly we’ve had
conversations with him about how
outrageous he can be, but he’s OK,”
says Laurence. Kenney can be
reached at 913-432-6850.

“He has decided that he’s happy
where he is,” says KIXI/KMGI Seat-
tle OM Rob Sisco about KIXI PD/
morning man Mike Webb. Several
weeks after a public battle between
adult standards KIXI and crosstown
oldies station KVI (which Webb pre-
viously programmed) for his services,
Sisco now says that Webb will stay
with KIXI. KVI, meanwhile, will look
for another PD around the beginning

‘of the year.

At adult standards WOKY Mil-
waukee, Larry Ryan from KEEL
Shreveport, La., is the new PD. Ryan
replaces Chris Moreau, now OM of
KLMS/KFMQ Lincoln, Neb. In addi-
tion, Bernie Laur is gone as promo-
tions director for WOKY and sister
WMIL Milwaukee. Lisa Kielis-
zewski has replaced him at WOKY.
A WMIL promotion director is still
being hired ... Country KNIX-AM
Phoenix, the flagship station of Satel-
lite Music Network’s Traditional
C&W format, is changing calls to
KCWW.

It says something about Nation-
wide’s reputation as a top 40 compa-
ny that a lot of the rumored candi-
dates for the KRQQ Tucson, Ariz.,
PD post were from larger markets.
So was the person who got the job.
John Peake has been PD at top 40

WAPI-FM (195) Birmingham, Ala.,
since April. His first job at the station
will be to find a replacement for
morning man Mike Elliott, now at
WOMX Orlando, Fla. Ironically, 195
MD Lee Chesnut also moves this
week, claiming the MD slot at top 40
WAPW (Power 99) Atlanta.

AC WMXQ West Palm Beach,
Fla., has changed formats and calls
to “Oldies 98” WOLL. PD Steve
Streit, from crosstown rocker
WKGR, replaces Dean Chase, who
stays on for afternoons ... Harve
Alan, last PD of album WAAF
Worcester, Mass., is the new PD at
similarly formatted WONE-FM Ak-
ron, Ohio . . . KCSN Los Angeles, one
of a few college-operated country sta-
tions, has switched to classical as a
result of the recent KFAC-to-KKBT
change.

Tom Chase, last PD of top 40
KROY Sacramento, Calif., is now PD
of AC KMZQ Las Vegas, where p.m.
driver Steve O’Neill has recently
been teamed with Dave Ward in
mornings. Across town, Dave Mor-
gan, previously with Unistar, is the
new morning man at AC KWNR, re-
placing Scott Campbell, now PD of
top 40 rival KYRK.

Brad Hansen, currently on-air at
oldies KQFX Austin, Texas, is the
new PD at country WFMB Spring-
field, I1l. He replaces John Kircher,
who remains operations director.
Morning person Susan Karnes is out
at the station ... Scott Wahl is the
new PD at AC WBNJ Cape May,
N.J., replacing Susan Butler; he was
a newsman at classic rock WGRX
Baltimore.

HOST ON THE BARBIE
& OTHER LOOSE TALK

XHRM San Diego GM Darryl Cox
has been named the new PD at
black/AC KGFJ Los Angeles, replac-
ing Tony Hart. Cox, you'll remem-
ber, was at the station whose Mexi-
can owner, Luis Rivas Kaalowyan,
has repossessed the station from U.S.
tenant Willie Morrow in a rent dis-
pute (Billboard, Nov. 11).

Although Cox has moved on, the
Rivas/Morrow war rages on. Mor-
row has attempted to rally San Die-
go’s black community against
XHRM, which has moved from main-
stream urban to more of a top 40/
dance format and allegedly displaced
the black church programming that
XHRM used to run. That controversy
won’t be helped any by remarks Ri-
vas made to the San Diego Union, in
which he is quoted as saying, “Mor-
row programmed to a very narrow
audience—black people. We don’t
want a black station; we want a good
station that appeals to everybody.
We had to step in and save [XHRM’s]
reputation.” Rivas was not available
for comment.

Meanwhile, Australian talk host
Christopher Bartlett has been sus-
pended indefinitely from his evening
slot at KFI Los Angeles for using a
racial epithet that refers to blacks.
GM Howard Neal is still deciding
what permanent action to take. Bart-
lett, ironically, was hired this sum-
mer after replying to an ad in Daily
Variety that asked, “Can You Talk?”

PEOPLE: THE SPANISH VANNA
Marty Monfort, host of Spanish-
language Univision TV’s immensely

popular “Sabado Gigante,” joins PD
Bill Tanner on top 40/dance WPOW
(Power 96) Miami’s morning team.
Monfort, whom Tanner calls the His-
panic Vanna White, had done a few
overnight shifts for rival WHYI
(Y100) and had previously auditioned
for the station as a morning show
guest. Elsewhere in the market,
WAXY production director David
Scott has been moved into mornings,
replacing Rick Riley & Suds Cole-
man.

After several years of running his
own Quantum Concepts marketing
firm, former KGGI and KCAL San
Bernadino, Calif., PD CIliff
Berkowitz (aka Cliff Roberts) joins
Jerry Clifton’s New World Commu-
nications consultancy as promotions
and marketing coordinator . ..
KPWR (Power 106) Los Angeles
morning man Jay Thomas is the new
host of Global Satellite Network’s
“Live Wire,” a top 40 “Rockline’”-
style show that debuts Dec. 12 with
guests New Kids On The Block.

At urban WEBB (Energy 1360)
Baltimore, morning team member
Kim Kiah is promoted to APD/assis-
tant MD. In addition, Teddy Black
joins the station for middays from
crosstown urban/oldies WWIN ...
Darryl Daniel replaces Sherri Cul-
pepper as Richard Steele’s partner
in mornings at urban/AC WVAZ
(V103) Chicago.

Bruce Stevens is the new p.m.
driver at full-service AC WKRC Cin-
cinnati; he was previously doing af-
ternoons at similarly formatted WBZ
Boston, where Tom Kennedy moves
from middays to replace him ... AC
WSTR (Star 94.1) Atlanta has re-add-
ed the nightly Jazz Flavors show it
ran when it was WQXI-FM (94Q).

At urban WQQK Nashville, Kathy
Miller crosses town from classic rock
WGFX as production director/mid-
days. Chuck Knight goes from mid-
days to overnights. Night jock Vie
Clemons is now assistant MD; p.m.
driver Tony Rankin becomes promo-
tions director.

Ellis B. Feaster, from top 40
WXLK (K92) Roanoke, Va., joins
similarly formatted WNVZ (Z104)
Norfolk for nights; he replaces M.J.
Kelli, now at KQLZ (Pirate Radio)
Los Angeles. The night before Feast-
er arrived in town, Eddie Money
guest DJ’ed Z104’s night shift ...
Cindy Casiano joins the morning
show at top 40/dance KITY San An-
tonio from crosstown KTFM ...
Amy Ewing joins top 40 KNIN-FM
Wichita Falls, Texas, for middays, re-
placing Cindy Wilson; she was MD/
mornings at country KEYB Altus,
Okla.

EVENTS

After a Nov. 15 tornado killed 18
Alabamans, injured 500, and left
1,500 homeless, several area stations
began organizing relief efforts.
Chris Andrews, PD of top 40 WZYP
Huntsville, says his station has col-
lected enough food and supplies to
fill two trucks with supplies and con-
tinues to solicit cash donations. Ur-
bans WEUP Huntsville and WENN
Birmingham are also organizing re-
lief efforts, with WEUP sponsoring a
basketball fund-raiser between Ala-
bama A&M/Huntsville and Stillman

College to benefit the Red Cross.
(Continued on page 73)
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Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

1. No More Tears, Barbra Streisand 1 :

& Donna Summer, COLUMBIA | e - .
CASABLANCA : E i [ . ~ 3 =

. Babe, Styx, aam : ; . ! ] : Sy 13

. Still, Commodores, MoTown | . 5 i . :

. Please Don't Go, K.C. & the E ! S == 2
Sunshine Band, Tk | - - 1 : B - -

. Heartache Tonight, Eagles, asvLum

. Escape, Rupert Holmes, INFINITY

. Send One Your Love, Stevie |
Wonder, TamLA

. Dim All The Lights, Donna
Summer, CASABLANCA

. Ships, Barry Manilow, ARrisTA

. Pop Muzik, M, sire |

POP SINGLES—20 Years Ago |

. Come Together/Something,
Beatles, apprLE

. And When 1 Die, Blood, Sweat &
Tears, coLumBiA

. Wedding Bell Blues, S5th
Dimension, souL CITY

. I?c':)e A Letter Maria, R.B. Greaves,

. Na Na Hey Hey Kiss Him Goodbye,
Steam, FONTANA

. Smile A Little Smile For Me, The
Flying Machine, CONGRESS

. Leaving On A Jet Plane, Peter,
Paul & Mary, wARNER BROS.

. Yester-Me, Yester-You, Yesterday,
Stevie Wonder, TamLa

. Down On The Corner/Fortunate
Son, Creedence Clearwater Revival,
FANTASY
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. Eli's Coming, Three Dog Night,
DUNHILL

TOP ALBUMS—10 Years Ago

. The Long Run, Eagles, asvLum

. On The Radio—Greatest Hits
Volumes One & Two, Donna
Summer, CASABLANCA

. In Through The Qut Door, Led
Zeppelin, SWAN SONG

. Tusk, Fleetwood Mac, WARNER BROS.

. Journey Through The Secret Life
Of Plants, Stevie Wonder, TamLA

. Rise, Herb Alpert, aam

. Cornerstone, Styx, aam

. Wet, Barbra Streisand, coLumsia

. One Voice, Barry Manilow, ARISTA

. Greatest, Bee Gees, rso

TOP ALBUMS—20 Years Ago

. Abbey Road, Beatles, appLE

. kﬁc!NZT?é)pelm tl, Led Zeppelin,

. Green River, Creedence Clearwater

Revival, FanTasy

. Live In Las Vegas, Tom Jones,
PARROT

N =

CWHNO O&s W

—

. Puzzie People, Temptations, Goroy
. Crasby/Stills/Nash, aTLanTIC
Blood, Sweat & Tears, coLumBia

At San Quentin, Johnny Cash,
COLUMBIA

Santana, coLumBia
. I've Got Dem OI' Kozmic Blues
Again Mama, Janis Joplin, coLumsia

COUNTRY SINGLES—10 Years Ago
. Broken Hearted Me, Anne Murray,
CAPITOL

. Whiskey Bent And Hell Bound, |
Hank Williams Jr. ELEKTRA/CURB

. 1 Cheated Me Right Qut Of You,
Mo= Bandy coLumsia

. Happy Birthday Darlin’, Conway
Twitty, mca

. S&me With Me, Waylon Jennings,

OV WNOWM & W N=

-

. Blind In Love, Mel Tillis, ELEKTRA

. My World Begins And Ends With
You/Why Did You Have To Be So
Good, Dave & Sugar, rca

. I've Got A Picture Of Us In My
Mind, Loretta Lynn, mca
9. Missin’ You, Charley Pride, rca

10. Say You Love Me, Stephanie

Winslow, wARNER/CURB

NO g A W N e

2

L,COUNTDO

SOUL SINGLES—10 Years Ago e — Benaie
1. 1 Wanna Be Your Lover, Prince, 14 ¢ B 4 Is Y
WARNER BROS. i o i
2. Do You Love What You Feel, Rufus . e - .
And Chaka, mca . i . : = s
3. Still, Commodores, MOTOWN | _ _
4. Rapper's Delight, Sugar Hill Gang, Introducing TNNR’s Year End on the Year End Nashville Record Hosted by celebs Lorianne Crook  and don't mind leaving your
5. Ladies Night, Kool & the Gang, De- Nashville Record Review. Review—12 star-filled hours counting and Charlie Chase, this nonstop competition light-years behind, call
LITE L = i ion i i
6. Mave Your Boogie Body, Bar-Kays, [n 1969 the entire country was down the top 100 country hits of 1989. musical celebration is available for Roy Mehlman at 203-965-6420 for
7. ;;T:: ’V/ith You, Michael Jackson, riveted by the possibility of a man Interviews with country superstarsas ~ airing December 30th—exclusively more information.
EPIC : . 3 N g - 9
8. Craisin', Smokey Robinson, TamLa on the moon. well as highlights and happenings of from TNNR.. Which .means if you Who knows? It.cou.1d launch your
9. 1 Just Can't Control Myself, Two decades later we're going to the past year are all wrapped up inthe  want your listenership g7 73 .%‘?é station into the
‘s Divine, ) . o . =
10. :‘g::lr izu,m:;zgm:ch e hawe them marvelling at the stars— best music this country has to offer. and ratingsto skyrocket, % ; k- stratosphere.
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Presenting a Billboard Best-Seller

Billboardss spotlight on music publishing will be a

page-turner for industry professionals plotting
new releases in 1990.

Inthe January 27 issue, we'll review all aspects of

the business from major publishing firms and top

songwriters to the various rights organizations

and the European outlook.

Publishers, writers, sheet music and
book distributors - this is the issue to advertise
you and your company to the nearly 200,000
avid Billboard readers!

To book ad space, call your Billboard
representative today. The January 27 Music
Publishing issue closes January 2.

Billboard. 1515 Broadway New York, N.Y. 10036

NEW YORK
Norm Berkowitz ~ KenKarp
212-53-5016  212-536-5017

LOS ANGELES
Christine Matuchek ~ Tony Evans
113-859-5344 44-1-439-941|

NEW YORK

UNITED KINGDOM  ITALY JAPAN
Lidia Bonguardo ~ Aki Kaneko
0362-58-44-4  03-498-464|

DIO %

PMM Survey Finds Increase
In Sales-Driven Promotions

BY PHYLLIS STARK

NEW YORK As many as half of
all on-air promotions are now creat-
ed for clients, according to a recent
survey by the newsletter Promotion
and Marketing Monthly. Radio pro-
motion and marketing directors sur-
veyed also say they spend at least
25% of their time working directly
with the station’s sales team to de-
velop and execute these client pro-
motions.

“Sales-driven promotions are not
a new trend,” says country KKCS
Colorado Springs promotion direc-
tor Mark Etchason. “But they defi-
nitely are a growing trend. [Adver-
tisers] are always trying to get
more bang for the buck.”

“The sales people are dying, they
hate it so much,” says album KQRS
Minneapolis promotion director An-
nie Miners, who has noticed a sig-
nificant increase in the number of
requests for sales promotions at her
station. “They are taught how to
sell the station but [find that] they
can’t just sell an ad schedule any-
more. Clients are catching on to this
trend and are making all kinds of re-
quests. We have to turn down about
80% of them.”

Stations are increasingly finding
that they must simply say no to
most of the advertiser requests.
Last year, Etchason’s first as a pro-
motion director, he was something
of “a pushover” for sales promo-
tions. This year, however, he set
guidelines and even put together a
client promotion request form. In
1988, sales promotions at KKCS
were close to the 50% median. This
year, they were down to 25%-30%.
The figure is closer to 20% at
KQRS. “We're very programming
oriented,” says Miners.

Despite the cutback on sales pro-
motions, Etchason, who spent three
years in radio sales before becom-
ing promotion director, says he still
spends about 15%-20% of his time
working with the station’s sales de-
partment. Miners spends about 25%
of her time dealing with her sales
team, while talk station KGW Port-
land, Ore., marketing director Pat
Johnson spends close to a third of

her time on such promotions.

Ron Valeri, OM and former pro-
motion director of top 40/rock
WAAF Boston, takes a pro-active
rather than a reactive approach to
sales promotions. His sales team ap-
proaches clients and gets them to
tie into station promotions that have
already been planned. “There is a
lot of synergy between our sales de-
partment and our promotion depart-
ment,” he says.

PROMOTIONS

GET OUT OF RADIO

The sales-driven promotion issue
was only one of the subjects cov-
ered in PMM’s survey of 682 radio
promotion directors. In another of
its surprising findings, 57% of the
respondents plan to be out of the ra-
dio industry five years from now.

One factor that may affect this
decision is the hours. The survey
found that most promotion direc-
tors put in 10-hour days, work late
three nights a week, and work two
weekends a month. Despite those
hours, most respondents say they
are just keeping up with the work-
load with little time to be creative.

Etchason, who does plan to be in
radio five years from now, says that
there is a high burnout rate in his
job. “As people get older and want
to settle down, they realize that
there’s no way they can be out at K
mart every Saturday cooking pop-
corn.”

“It can be a thankless job,” says
Valeri. “Although it’s a position
that’s vital to the success of any
broadcast operation, upper manage-
ment is slow to recognize this con-
tribution.”

And although Miners says she is
far from ready to switch fields, she
has another complaint about the
promotions job. “It’s the end of the
line,” she says. “Very few promo-
tion directors go on to be GMs.”

Valeri is one of the few excep-
tions; after a number of years in ra-
dio promotions, he was upped to OM

(Continued on next page)
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x BILLBOARD'S 1990 *

* *

+  INTERNATIONAL RECORDING  +

. NT & STUDIO DIRECTORY

« EQUIPMENT & STUDIO DIRECTORY

* Billopard’s This annual directory provides you ¥

i

* T 1A with the most up-to-date statistics on *
professional recording equipment,

* recording studios and recording stu- *

* dio equipment usage. $37.00
(Includes postage & handling.)

* Add appropriate sales tax in NY, NJ, CA, TN, MA, IL & DC. *

* i1 To order. send check or money order with this ad to: *

= Billboard Directories

: lE2) PO, Box 2016, Lakewood, NJ 08701 :
FOR FASTEST SERVICE, CALL 800-344-7119

* 50510107 In New Jersey, call 201-363-4156 %
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@ %._ Compiled from a natipnal
‘L’é ‘,BE éo g:iet: TITLE sample of radio playlists. ARTIST
E 2|32 |~ ‘ft’ b3 5 LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 » &
@ 3 6 5 ANOTHER DAY IN PARADISE & PHIL COLLINS
ATLANTIC 7-88774 1 week at No, 1
2 2 3 8 ANGELIA © RICHARD MARX
EMI 50218
3 1 1 10 | DONTKNOWMUCH & LINDA RONSTADT/AARON NEVILLE
ELEKTRA 7-69261
@ 6 9 6 >’ HOW AM | SUPPOSED TO LIVE WITHOUT YOU & M.BOLTON
COLUMBIA 38-73017
5 4 2 10 | LISTEN TO YOUR HEART & ROXETTE
EMI 50223
6 5 5 9 GET ON YOUR FEET © GLORIA ESTEFAN 1y
EPIC 34-69064/E.PA. ;|
7 8 1 8 WE DIDN'T START THE FIRE ® BILLY JOEL 1
COLUMBIA 38-73021 i
THE WAY TO YOUR HEART ® SOULSISTER |
10 | 15 | 8 | gwsor j
9 7 4 1 nl“HEN | LOOKED AT HIM & EXPOSE : ; il
- STA 19868 ek Skating For Charity. More than 700 people attended news WWBM Chicago's il }
10 {11 | 13| 12 | NICKOFTIME ¢ BONNIE RAITT fourth annual Skate With The Blackhawks party. The event raised $7,500 for | 1
® 6 | 20 |+6 | BRINGITALLBACK © GRAYSON HUGH charity. Blackhawk wing Steve Larmer, pictured center, signs fans’ jerseys while % {
RCA 9093

WWBM anchor/reporter Donn Periman fooks on.

14 17 b7 DIDN'T I g LOW YOUR MIND) NEW KIDS ON THE BLOCK 1
COLUMBIA 38-68960 |

—
~N
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O Products with the greatest airplay gains this week. @ Videoclip availability.

are WWNK Cincinnati, WLAC-FM
Nashville, and WSLQ Roanoke, Va.

ern Rock Tracks chart, which cur-
rently has 33 reporting stations.

® 25 41 3 aéIPESLFSI(FE ELTON JOHN A S .. = = s
] LEAVE A LIGHT ON # BELINDA CARLISLE PROMOTIONS )
206 (Continued from preceding page)
a®| 1s WALKONBY = @ o # MELISSA MANCHESTER o : o
of WAAF several months ago. But  “obligation to foster artistic expres-
16| 9 CALL IT LOVE O Mark Lipsky, former marketing sion on all levels.” The works are
| » THE LAST WORTHLESS EVENING © DON HENLEY and promotion dif'ector for Greater  available for public viewing by ap-
GEFFEN 7-22771 Media, fits Miner’s scenario, having  pointment.
18 | 13 YOU'VE GOT IT @ SIMPLY RED recently left the company to form Album WNEW-FM New York
: his own Lipsky Marketing. hosts its annual Christmas Concert
19 [ 12 B ¢ ELTON JOHN “After 10 years with the compa- for United Cerebral Palsy on Dec.
2% ‘E'!,'QEK‘G'Q %E/E&U SMILE @ BAD ENGLISH ny,” he says, “I felt that I was 21. Little Feat, the Neville Brothers,
. i ready for a GM position but was  and Bonnie Raitt will perform. Tick-
@)| 2 THE SAME LOVE U220 told that T would need some practi- ets are $25 and all proceeds benefit
7 @ EVERYTHING o JODY WATLEY cal sales experience.” Unwilling to  the charity. _ o
LEVEVID take a pay cut or to give up the Album WRCN Riverhead, N.Y,, b
B|15 WE'RE NOT MAKIN' LOVE ANYMORE ¢ BARBRA STREISAND more creative aspect of radio, which  teamed up with the Boy Scouts of T
MOVE ON © WATERFRONT he had always enjoyed, Lipsky de- America for a pre-Thanksgiving % )
2% POLYDOR 873 066-7/POLYGRAM cided to go into business for him- Feed Long Island Food Drive. More %,
@ » 6 | THE ARMS OF ORION PRINCE (WITH SHEENA EASTON) self, a move that is proving to be than 500 Boy Scouts delivered bags R %6
e very successful. to homes throughout the county. A 526, %, %y
* % % HOT SHOT DEBUT # & % A copy of the complete PMM sur-  week later, the Scouts returned to 0 4%, 9, < o
@6)| NEWD | 1 Egmgww'; ;';Ra“N ! QDALY vey is available from Dan Acree at  pick up the bags that had been filled % ,0%,; o %, 99
GD)| 3 | 3 | 5 | JAKEGOOD CARE OF YOU & ME & D.WARWICK/J.OSBORNE 415-676-7881. with food. WRCN broadcast live bt
ARISTA 1-9901 from various food drop-off points. BN g %, %,
B | 20 | 16| 15| SHERSH, arnereros ¢ MADONNA IDEA MILL: HOT TO TRAVEL All the food went to the L.I. Cares RN
= ‘ Top 40/dance stations WQHT  Food Pantries, which feeds Long Is- .70 % %, %,
2 | 28 | 19 | 17 | EVERYTHING BUT MY PRIDE  CUTTING CREW New York, KNRJ Houston, and land’s hungry. _};,%:@_;.;0 " 2
G| 42 | 4% | 3 | LLVEBYTHE GROOVE @ PAUL CARRACK WPOW Miami, along with top 40 Top 40 WZOK Rockford, Iil.,, j":-a’f;a,f’-, ;’r/. %"'w@
WLOL Minneapolis, will send sev- gave Donny Osmond concert tickets % Y R, Y,
GD)| # | — | 2 | JUSTLIKE JESSE JAMES CHER eral hundred listeners to a concert to listeners who brought four cans T, 9 oyt ’
% # * POWER PICK & & & in the Bahamas. Winners will be of food to a local mall. WZOK gave L'z;i:’a@:oco (0%*%%
GD| 18 | 49 | 3 | WITHEVERY BEAT OF MY HEART & TAYLOR DAYNE flown to Paradise Island for a four- away its 500 tickets in an hour and 8%, . %,
AEST IR0 day, three-night stay highlighted by = was forced to turn away many more 2 G 0 7
@) o | — | 2. | [FtHADYOU KAREN CARPENTER a concert Dec. 13. The lineup in-  people, most of whom donated their : -:**,3(% o @?%
cludes Roxette, Noel, Exposé, Ste- cans anyway. The total number of i ey % 0y 72
@D 5| |3 L ek UL @ MILLI VANILLI vie B., Young M.C., Seduction, and cans collected and donated to the i “’f%,:’ o‘%'%fo’o
3 | 27 | 18| 19 | IF1COULD TURN BACK TIME : ® CHER TKA. The tickets can be won only Salvation Army was more than : N %) %
: through on-air contests. 5,000 ... WRQC Cleveland, in con- 4 @t
3 | 31| 32| s | ROGKWITCHA MIECEERRORE Jazz WBGO Newark, N.J., has junction with TCBY Yogurt, is col- % O RY
37 | 9 | 14 | 10| WALKINGONAIR @ STEPHEN BISHOP been sponsoring gallery exhibitions lecting canned or dry food for the »f”r(o"’ "
ATLANTICI768630) for local artists for the past two city’s food bank ... Country § .;"*od;‘q,c%
38 | 30 | 20 | 15 | ANGELEYES # THE JEFF HEALEY BAND years. The exhibitions, which are KZLA/KLAC Los Angeles promo- £ __ﬁzo:q : ,0%
. . q a & 3
w5 | 2|2 QIGHT HERE WAITING o RICHARD MARX held at the stapon, bega.n as a way tions director Teri Sagner-.Watson %, o%opw 4,
MI50219 to get local artists to exhibitin New-  has been upped to promotions/ad- & o g
NEW) kR iyj%gs%%gm YOU AND ME ¢ LOU GRAMM ark. GM Anna Kosof considers the vertising director after two years at Ny T, Y Q"'., K
: art shows to be part of the station’s  the stations. R, 8, % T,
@D| &7 | — | 2 | ANYOTHERFOOL & SADAO WATANABE/PATTI AUSTIN % % %
. | ELEKTRA 7-69254 5 @/4,13, (,‘,% %,
” e o 7, 7
NEWD | 1 | "MNOTTHE MANIUSED TOBE @ FINE YOUNG CANNIBALS mnn ANNOUNCES PANEL REVISIONS ef"éfw’ w%;‘%? %
iy Y N
© | 37 | 22 | 2 | DONTWANNALOSE YOU © GLORIA ESTEFAN (Continued from page 10) -&%,%“5;" ,2_0(%
Y % e 8
ERENRRR: D v ¢ VAN MORRISON ADULT CONTEMPORARY er o, Ve
5 | 3 SHOWER ME WITH YOUR LOVE & SURFACE Four stations have been added to ALBUM/MODERN ROCK “ganr ¢
= the Hot Adult Contemporary panel, Only one station was added to %f;"*
NEW) Py F(A;C:Il"(')‘REV ;‘9933?)#\1% JIVE BUNNY AND THE MASTERMIXERS which now numbers 96 reporters. Billboard’s rock panels this quarter. ’4&,,,
g | 2 WAS IT NOTHING AT ALL & MICHAEL DAMIAN Weights in this category are the KRXQ Sacramento, Calif., is a new ’
CYPRESS 1451/ALM same as those for the Hot 100, ex- reporter to the bronze panel (for
8| 2 GIRL I'M GONNA MISS YOU @ MILLI VANILLY cept that secondary-station eligibil- cumes in the 100,000-249,999 range)
" 38 SOWING THE SEEDS OF LOVE ® TEARS FOR FEARS ]ty begins at 35,000 Weekly cume. on the Album Rock Tracks Chart, FM JA PA N
FONTANA 874 710-7/POLYGRAM Added as a silver reporter is WNIC  which now numbers 87 reporters.
40 ONE  oros, 7.22899 # BEE GEES Detroit. Added to the bronze panel No stations were added to the Mod- 8 1 3 F M
-
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ALBUM ROCK ™Acks-

» = Compiled from national atbum rock
‘ﬂé SE §o 25 TITLE radio airplay reports. ARTIST
E =z :5 = o~ 3 z 5 LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 & &
@ 1 2 4 PRETENDING ERIC CLAPTON
DUCK 7-227 32/REPRISE 2 weeks at No. 1
2 2 5 5 FOOL FOR YOUR LOVING WHITESNAKE
GEFFEN 4.22715
@ 5 10 3 SHOW DON'T TELL RUSH
ATLANTIC LP CUT
@ B 8 7 A GIRL LIKE YOU THE SMITHEREENS
ENIGMA 44480/CAPITOL
5 4 7 8 JUST BETWEEN YOU AND ME LOU GRAMM
ATLANTIC 7-88781
6 3 3 1 JANIE'S GOT A GUN AEROSMITH
GEFFEN 4-22727
7 10 14 5 ANOTHER DAY IN PARADISE PHIL COLLINS
ATLANTIC 7-88774
8 9 12 6 FOOLISH HEART GRATEFUL DEAD
ARISTA 1-9899
9 1 1 13 M}lg}_ﬁg{gyou BONHAM
10 8 1 13 ROCK AND A HARD PLACE ROLLING STONES
COLUMBIA 38-73057
@ 19 o 2 DOWNTOWN TRAIN ROD STEWART
WARNER BROS. 7-22685
12 7 4 1l ROCKIN' IN THE FREE WORLD NEIL YOUNG
REPRISE LP CUT
| 17 | 2 | 3 | |CANTEXPLAIN SCORPIONS
MERCURY 876 190-4/POLYGRAM
u s [0 |0 | LOVEsSONG, =D
15 13 9 1 h?)’f: (I:%TA LONG ROAD TOMPETTY
22 30 3 TERRIFYING ROLLING STONES
COLUMBIA LP CUT
N
17 18 18 5 Eg&%ﬁ?]hg?ﬁ JOE SATRIANI
18 12 6 12 THE LAST WORTHLESS EVENING DON HENLEY
GEFFEN 7-22771
19 14 13 13 %OSLD ME DOWN THE RIVER THE ALARM
—
@ { 16 | 19 | gE| DONT CLOSE YOUREVES e
21| 23 | 23 | 5 | HOWDOIGETCLOSE THE KINKS
2 2 25 & EVERYTHING YOU DO FIONA (DUET WITH KIP WINGER)
ATLANTIC 7-88823
@ 27 31 5 KICKSTART MY HEART MOTLEY CRUE
ELEKTRA 7-69248
24| 21| 21| & | POORLITILE GIRL GEORGE HARRISON
DARK HORSE LP CUT/WARNER BROS.
RT
5 |x = |s | HOEYORUEMY S
& * & ¥ FLASHMAKER ® & onst
EIN TIME MONEY
NEwD | 1 | FERCEMOue) e
pre— N R e
@D| 2 [ 36 | 4 | 500MILES HOOTERS
L COLUMBIA 38-73013
33 48 3 LET ME GO MELISSA ETHERIDGE
ISLAND LP CUT
@ 40 o 2 BAD LOVE ERIC CLAPTON
DUCK LP CUT/REPRISE
H
30 30 35 4 ﬁ%mggglc T DOWN WARREN ZEVON
e R
* % * POWER TRACK * % %
@ 44 o 2 F.I.N.E. AEROSMITH
GEFFEN LP CUT
@ 4 . 27 FREE FALLIN' TOM PETTY
MCA 53748
33 34 32 7 Fl:l|c§)VE7WITH ME SISTER THE DEL FUEGOS
w E
w | o [ 16 | u | SHENSEEYOUSMLE LA
35 28 24 12 TIGHTROPE STEVIE RAY VAUGHAN & DOUBLE TROUBLE
EPIC LPCUT/EPA
36 32 20 13 L’:A iAglaELIEVER GIANT
Wi TAR RE
37 20 15 8 cofumaﬂNa;rgo T THE Fi BILLY JOEL
ION IN' MAN RM
NEW ) 1 %%VS)%H;I’ ON WORK| BLUES THE ALA
ESNAKE
n | a[ a3 | ncheNTON wHT
A JEFF
0w ||| sAmRONT =
48 _ 2 LET LOVE RULE LENNY KRAVITZ
VIRGIN 7-991 66
'S NOT HER LE BILLY JOEL
NEWD | 1 | THATSNOTHERSTY
E MCAULEY ENKER GROUP
@] newp | 1| AvwE, .
D ME GO BILLY SQUIER
u ||| SoNTHETMES :
STAGE DOLLS
85 | 37| 37 JiWisy STILLINLOVE ¢
R GROUND RED HOT CHILI PEPPERS
NEWD | 1| | HIGHER
SKID ROW
s, [ o0 [l {REMEVERR Jou
HE CALL
T I I THEC
w DON HENLEY
ey | 2 | £ DIRTWERE DOLLARS
T T LOVERBOY
@ NEW ) ! cggmgg 38-73066

OTracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.

L

R

2 Indie Syndicated Shows Picked Up
‘On The Radio,’ ‘Hot Mix’To WW1, ABC

LOS ANGELES Two of the most
successful independent syndicated
programs are surrendering their
freedom. Beginning in January,
“On The Radio” will be sold and
distributed by Westwood One (Bill-
board, Nov. 18), while “Hot Mix”
will be handled by the ABC Radio
Networks (Billboard, Nov. 11).

Jeff Leve started the one-hour
top 40 magazine show “On The Ra-
dio,” hosted by KKBT Los Angeles
p.m. driver Big Ron O’Brian, in
February 1985. Since that time, the
show has landed 250 affiliates in 16
of the top 20 markets, including
New York, Los Angeles, and Chica-
go. With the exception of DIR’s
“Rick Dees’ Weekly Top 40,” “On
The Radio” is the longest-running
syndicated top 40 program with the
same host.

Although an independent with
“good product [and] a good station
list could build a good business,”
signing a deal with a major offers
bonuses that he could not pass up,
says Leve. “Westwood One offers
advantages that I can’t get any
place else. They have more station
contacts, and are capable of doing a
better job of marketing product and
serving the stations better than we
are.”

According to Leve, the timing of
the signing with WW1 is optimal be-
cause On The Radio Broadcasting
is readying a new show that WW1
will also handle.

“On The Radio,” which will con-
tinue to be offered on a bartered ba-
sis via vinyl with the OTR “Count-
down Companion,” will become
WWI1’s seventh top 40 offering, af-
ter “American Dance Traxx,” “Ca-
sey’s Top 40,” “Countdown USA,”
“Future Hits,” ‘“Pirate Radio
USA,” and ““Scott Shannon’s
Rockin’ America Top 30 Count-
down.”

Yet Leve is not worried about get-
ting lost in the shuffle. “If the prod-
uct is good, the stations are going to
find it, and if the ecompany is well
managed, they are going to be able
to service thdse stations with prod-
uct. It doesn’t hurt a record label to
keep signing artists if they are man-
aged correctly. The same goes for
Westwood and new programs,”

However, such deals do not al-
ways pay off, says one independent
syndicator, who asked not to be
named. ‘‘If a network has two
pieces of product, [of which] one has
a profit margin that favors the net-
work and the other they have to
share with a program supplier, obvi-
ously the nework is going to do
what is better for its shareholders
and bottom line.”

At the end of the year, WW1 will
part company with “Rock Over
London” (Billboard, Oct. 21). WW1
executive VP/GM Thom Ferro
says that “financially, it just didn’t
make sense to continue with it, be-
cause of the kind of audience it
had.” Ferro contends that “ROL”
was expensive to produce and sim-
ply did not have enough major-mar-
ket affiliates.

“Sometimes a small producer can
make it float, but as a network with
20 or 30 shows, we can’t afford to
hang on to a show like that and

work it,”” he says.

Yet for the major networks, pick-
ing up successful independent pro-
grams can make sense. “To a large
degree, we are a self-contained net-
work, but if there is a good idea out-

AETADRAS
SIVICAION

by Craig Rosen

side, we don’t want to be known as
the network that walked away,”
says Ferro.

In Ferro’s assessment, “On The
Radio” was attractive because “the

price was right, [there was a high]
quality of production,” and the
show had key affiliates in the top
three markets, as well as “a lot of
strong medium and secondary mar-
ket clearances.”

Despite WW1’s full lineup, Ferro
says the network will “look for pro-
gramming as long as radio stations
want to air it and advertisers want
to buy it.”

ABC also has its eyes on new pro-
gramming. “We are in the mode of
expansion when it makes sense. We
will pursue additional avenues to fill
voids that any of our affiliates have
when it comes to entertainment pro-
gramming,” says ABC VP/pro-
gramming Tom Cuddy, who was in-
volved the “Hot Mix” deal.

The ABC/“Hot Mix” deal differs
from the WW1/0TR pact in that

(Continued on next page)

FOR WEEK ENDING DECEMBER 2, 1989

MODERN ROCK m™acks-

TITLE

THIS
WEEK
LAST
WEEK

2 WKS.
AGO
WKS. ON
CHART

Compiled from Commercial and
College Radio Airplay Reports.

LABEL & NUMBER/DISTRIBUTING LABEL

ARTIST

PROUD TO FALL
SIRE 7-22924/REPRISE

* % NO.1 o »

IAN MCCULLOCH

4 weeks at No. 1

COLUMBIA LP CUT

LOVE AND ANGER

KATE BUSH

WARNER BROS. LP CUT

BLUES FROM A GUN

THE JESUS AND MARY CHAIN

7 | AGIRLLIKE YOU

ENIGMA 44480/CAPITOL

THE SMITHEREENS |

SIRE 7-21328/REPRISE

PERSONAL JESUS

DEPECHE MODE

BIG AUDIO DYNAMITE

9
ACT
6 9 6 EOLUMLM 38-73043
9

SIRE LP CUT/REPRISE

INTO THE HEART OF LOVE

THE MIGHTY LEMON DROPS

SHOULD GOD FORGET

THE PSYCHEDELIC FURS

w
=
s

10 12 20 4

8 10 5 COLUMBIA LP CUT

15 | 21 | § | LETLOVERULE LENNY KRAVITZ
VIRGIN 7-99166
TIME AND SPACE FLESH FOR LULU

BEGGAR'S BANQUET 44485/CAPITOL

E

27 6 EINI”GHER GROUND

RED HOT CHILI PEPPERS

CHAMELEON LP CUT

22| 7 | 8 | 3 | CROSSROADS TRACY CHAPMAN
ELEKTRA 7-69273
T ASK M

13| 16| 16 | o | DONTASKMEWHY EURYTHMICS

% | — | 2 | STANDING THERE THE CREATURES
GEFFEN 7-21383

AM 52

NEW» 1 RREgRISE LPCUT THE B-52'S

LAST CIGARETTE DRAMARAMA

SIRE 7-22816/REPRISE

| WANT THAT MAN

DEBORAH HARRY

LR.S. LPCUT

DEVOLUTION WORKIN’ MAN BLUES

THE ALARM

THE LINE BETWEEN THE DEVIL'S TEETH

PETER MURPHY

18 18 5 BEGGAR'S BANQUET 9108/RCA
16 | — | 2 | LIVIN'ON THE EDGE OF THE NIGHT IGGY POP
VIRGIN LP CUT
AMA! URE
17 15 8 gRRE 7-22768/REPRISE ERAS
MAKE BELIEVE MAMBO DAVID BYRNE

SIRE LP CUT/WARNER BROS.

21 28 4

BIG MAN ON PAPER
RCA9114

GRAHAM PARKER

ELEKTRA 7-69249

o E P LIC FURS
NEW) ! yOLUMSBFALPCUT THE PSYCHEDELIC
YT
2 [ 29 | 3 | ROMYH MICHAEL PENN
NG, FALL
NEW)D ! gr?slgéut/ézgmsemc THE OCEAN BLUE
1l | 6 | 12 | PICTURESOF MATCHSTICK MEN CAMPER VAN BEETHOVEN
VIRGIN
E PRIMITIVES
NEwp | 1 | s z _
2 | 25 | 3 | LULLABY THE CURE

sz@m@aemmzzse:a@a
|

a7 | 2| 3 | MOVE

MOVE WITH ME SISTER

THE DEL FUEGOS

Billboard, copyright 1989. () Tracks with the greatest airplay gains this week.
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NETWORKS AND SYNDICATION

(Continued from preceding page)

ABC has purchased the program
and the exclusive rights to the name
and logo for five years.

Andrew Starr’s “Hot Mix” began
four years ago as a local show at
KOPA Phoenix. After seven
months, the station became classic
rock KSLX, leaving the program
without a home. Six months later,
KZZP Phoenix, the station that
helped lead to the demise of KOPA,
picked up the program as a Friday
night feature.

The show was such a hit that
KZZP PD Guy Zapoleon suggested
that Starr send it to KZZP sister
station WBJW Orlando, Fla. Word
spread, and Starr eventually decid-
ed to enter the syndication arena.
The no-host show, programmed by
mixer Dave Rajput, is currently on
35 stations, including KIIS Los An-
geles and WQHT New York.

The deal with ABC could take
“Hot Mix” to as many as 150 affili-
ates, by Cuddy’s estimate. Previ-
ously, the program was available
only on a cash basis on cassette or
reel-to-reel. With ABC handling the
show, it will offer it on a barter ba-
sis on vinyl disk and, possibly in the
future, CD.

Starr says that the ABC deal is at-
tractive to him because it allows
him to retain creative control of the
program while gaining the net-
work’s credibility. “One of the rea-
sons we went with ABC is that they
don’t have 3,000 shows, and it won’t

get lost in the shuffle,” he says.
“They are hiring a separate sales
person to sell ‘Hot Mix."”

Like OTR’s Leve, Starr also says
the deal will allow him more time to
work on developing new programs,
such as an alternative rock count-
down he has in the works.

ABC will distribute Hot Mix’s
“Mix Of The Decade 1980-89,” an
eight-hour show reviewing the big-
gest dance hits of the '80s mixed
back-to-back and beat to beat on
New Year’s weekend, but the Hot
Mix Radio Network will distribute
its own year-end show, “Supermix
’89.”” ABC will begin distributing
the program on a weekly basis for
the weekend of Jan. 6.

AROUND THE INDUSTRY

ABC Radio Networks has set its
third American Agenda Special,
“Drugs: Can Your Family Avoid
Tragedy?” for Dec. 13, 2-3 p.m.
Eastern time. The program, which
will be carried on more than 250 af-
filiates across the country, will be
hosted by ABC news correspondent
Sam Donaldson. Unlike ABC’s
first American Agenda special, fo-
cusing on abortion, this special has
had no trouble landing sponsors.
Sears, Black & Decker, and Ameri-
can Express Travelers Cheques, all
of which sponsored the Sept. 6
American Agenda, Peter Jennings-
hosted special on education, have
purchased time on the sold-out

BROADCAST S SERVICES

NIGHTCLUB
DISC JOCKEYS
“BE A BETTER NIGHTCLUB DJ”

Incredible information -
designed for your career.
Rush check or M.O. for
$10 to:

Olson Productions
Suite 269
2745 Winnetka Ave. No

200 TRIVIA MYSTERY VOICES

FROM CHARLES MANSON
TO ALBERT EINSTEIN.
GREAT FOR CONTESTS
ON DJ OR TALK SHOWS.

SEND FOR 5 FREE VOICES
AND COMPLETE LIST.

GARLIN SOUND ENTERPRISES
7021 HATILLO AVE.
WINNETKA, CA 91306

“HAPPY HANUKAH, YERONICA!”
Hot hilarious street beat tune featured on Z-
100 AM ZOO 12/88. Get yours today, in time
for 1989 Har.ukah Season!
Hal Keshaor Music
35-5K Park Ave.
Sutforn, NY 10001

New Hope, MN 55427 PHONE (818) 347-3902
[0 GET YOUR
JERRY “DJ’”” STROTHERS MESSAGE TO
o
SEEKS UPSCALE
CHR/UC STATION N CLho JTAD
HIGH PROFILE — TODAY.
el 1 (soo%% 7524
PRODUCTION PRO .
ASK FOR
PGH, PA JEFF SERRETTE
IN NY STATE
(412) 244-0815 1(212) 536-5174
ATTN. PD'S & DJ'S SONGS FOR ANY SUBJECT!

(914} 357-8171

20,000 titles All Formats 500 Categories

Jetf Green’s NEW 3rd edition GREEN
BROOK. Only $43. I1BM Software $73.
Immediate delivery. Money-back guaran-
tee.

For brochure or to order: Professional Desk Ref-
erences, 108 Partridge Court, Smyrna, TN 37167,
(615) 459-4880.

broadcast. Other advertisers in-
clude General Motors/Delco and
Duracell.

Global Satellite Network’s top 40
interview show “Live Wire” is ten-
tatively set to make its debut Dec.
12 with New Kids On The Block. A
host for the show has yet to be
named. Meanwhile, Unistar
launched its “Hangin’ With Holly-
wood” on Nov. 18, with a live inter-
view from Martika and a backstage
interview with Guns N’ Roses.

WW1 GOES CD

WW1 will launch “New Gold On
CD,” a daily shortform feature
hosted by Dick Bartley, voice of
“Original Rock & Roll Oldies
Show,” on Jan. 1. The feature,
which will run between four and six
minutes Mondays through Fridays,
will be WWUD’s first show available
on CD. Each show will include Bart-
ley telling the inside story on a par-
ticular song featured. The show will
alternate from featuring classic hits

. that have been recently made avail-

able on CD to rare lost tracks from
Bartley’s personal archives. On oc-

PD OF THE WEEK

(Continued from page 19)

Miami PD Bill Wise gets now (mi-
nus the Epic ads that light into Wise
weekly). But Hamilton doesn’t think
“there’s ever been a problem” with
the record community.” I took more
heat in the early '80s when I was
playing things that weren’t label
priorities. We’ve always played cur-
rents. Now we play fewer currents
during the day but use nights to
make hits.”

For now, KQRS'is in a pretty en-
viable position. “There’s not a whole
lot else somebody could do against
us,” Hamilton says. “Except for
Denver, I don’t know of another
market that is this crowded for
AOR. There are too many of them
at this point and one of them has to
go.ll
When KQ’s Arbitrons do fluctu-
ate sharply, as they did this sum-
mer, Hamilton attributes it more to
diary placement than programming
changes. “We did see some better

~ current product this summer, but

Arbitron has a lot to do with it,”’” he
says. “Our callout samples 3,500 18-
44 listeners for each sweep. Arbi-
tron’s in-tab is less than half that
for 12-plus.”

When monitored for this story,
KQRS was in the process of qualify-
ing listeners for its secondary fall
promotion, a Dodge 4x4 pickup give-
away. (It also ran a $1,000-a-day
promotion, which will resume next
year, and has done a direct-mail
bumper-sticker campaign for two
years in a row.) A contestant was
asked how long he had listened to
KQRS and responded, “‘Since it was
the underground station.”

That’s the kind of listener testi-
monial that most rock PDs want,
but Hamilton says, “We don’t struc-
ture the heritage sells. It’s not a lin-
er at the top of the hour. We try to
integrate it into our presentation at
natural openings. The thing we try

to avoid here is sounding trite: |
Rocktober and all that stuff is gone.”

We just try to be very straightfor-
ward.” SEAN ROSS

casion, Bartley will answer letters
from listeners who are trying to
find a particular title on CD. He will
feature the song in question and tell
listeners where they can find the
rare recording.

Although WW1 has been opposed
to distributing programs on CD in
the past, VP/programming Gary
Landis says it makes sense for
“New Gold On CD,” since the pro-
gram will also be marketed as a li-
brary supplement. Each program—
260 annually— will come with a
clean digital copy of the featured
track that stations will be able to
add to their libraries.

“It is still difficult to justify put-
ting a show that is used once and
thrown away on CD, but this is
something that is intended to be
kept, so the end justifies the medi-
um,” Landis says.

GALENDAR

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

Dec. 1-8, “Lennon"—His Last Interview, His
Greatest Music, Unistar Radio Programming, four
hours.

Dec. 1-2, Elton John, On The Radio, On The Ra-
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dio Broadcasting, one hour.

Dec. 1-3, Paul McCartney/Pauline Collins/The
Spinners/The 0'Jays, Cruisin’ America With Cous-
in Brucie, CBS RadioRadio, three hours.

Dec. 1-3, Whitesnake, Metalshop, M1 Broad-
casting, two hours.

Dec. 1-13, Jermaine Jackson, Star Beat, MJi
Broadcasting, one hour.

Dec. 1-3, The Richard Marx Story, The Weekly
Special, Unistar Radio Networks, 30 minutes.

Dec. 2-3, D.). Jazzy Jeff & The Fresh Prince/
Radny Jackson/Zapp, RadioScope, Lee Bailey
Communications, one hour.

Dec. 3, The Alarm, Global Satellite Network,
two hours.

Dec. 3, Phil Collins, Hitline U.S.A., James Paul
Brown Entertainment, one hour.

Dec. 4, Rush, Rockline, Global Satellite Net-
work, 90 minutes.

Dec. 4-10, Stevie Nicks, Superstars Rock Con-
cert Series, Westwood One Radio Networks, 90
minutes.

Dec. 4-10, Paul McCartney Special Celebrating
1989 World Tour, Classic Cuts, M1 Broadcasting,
one hour.

Dec. 4-10, Lennon's Spiritual Development Re-
visited—Part IV, The Lost Lennon Tapes,
Westwood One Radio Networks Special Series,
one hour.

Dec. 4-10, Lou Gramm, Rock Today, MJI Broad-
casting, one hour.

Dec. 4-10, Clint Black, Listen In With Lon Hel-
ton, Westwood One Radio Networks, one hour.

Dec. 4-10, Ricky Van Shelton, Country Today,
MJ1 Broadcasting, one hour.

Dec. 4-10, Rodney Crowell, Westwood One Pre-
sents, Westwood One Radio Networks, one hour.
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JOHNNY MARKS CLASSICS

~ RUDOLPH
THE RED-NOSED REINDEER

150,000,000 Record Seller—Over 500 Versions

BRENDA LEE

ROCKIN' AROUND THE
CHRISTMAS TREE

FRANK SINATRA

PLACIDO DOMINGO

| HEARD THE BELLS ON
CHRISTMAS DAY

Eddy Arnold, Harry Belafonte, Kate Smith. Ed Ames.
Ray Price. Burl Ives. Chet Atkins, Fred Waring. Bert
Kaemptfert. Living Voices. Lawrence Welk, Living Strings.
etc.

BING CROSBY

BURL IVES

A HOLLY JOLLY CHRISTMAS

TV SPECIAL
RUDOLPH THE RED-NOSED REINDEER

Burl lves (Sound Track MCA) CBS, Dec 15th
26th Showing-Longest Running Special in T.V. History

:
%
-
%
:
¢
:
%
:
é

ST. NICHOLAS MUSIC INC
1619 Broadway, New York, N.Y. 10019
(212) 582-0970
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Il PLATINUM—Stations with a weekly cume
Bl“mrd audience of more than 1 miltion.
= GOLD—Stations with a weekly cume
audience between 500,000 and * million.
FOR WEEK ENDING SILVER—Stations with a weekly cume
DECEMBER 2, 1989 ™ audience between 250,000 and 500,000.
'S S (0333 (0 (0 3 ONS
CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADI TATION
EX EX Lo Gramm, Just Between You And Me 1l 4 Gloria Estefan, Get On Your Feet , EX EX Chunky A Owwww 76 28 Great White, The Anget Song
EX 22 Milli Vanitli, Girl I'm Gonna Miss Yo {g }g E(ﬁ;ie B, Gurldl ?}n %earchlxg For You ' : —  New |i’ﬂs DnDThe'BSI;ock'. 'LhisDDtne's For ﬁ [30 ‘JI’ Watley, Everything
inda Ronstadt (Featuring Aaron Nev —  Kevin Paige, Don’t Shut Me Du X Tesla, Love Son,
14 15 Michaet Damian, Was It Nothing At All A — Skid Row, | Remember You 29 EX Seduction, Two %o Make It Right
15 23  Technotronic Featuring Feily, Pump Up A —  Paris By Air, Voices In Your Head A0 — Sumcy Jones Featuring Ray Charles &
Z ] - n 16 11 Bad English, When | See You Smile A — Seduction, Two To Make It Right A — ollingDS(ones, Rock And A Hard Place
NEFM H 5 2;\# Kilstn'Tc: Block, Didn't | (Blow z; a5 3 h‘yf un'{ Mgke LMe Over
v 4 ana, ant You abytace, Tender Lover
Pew. - V1027 19 30 Bon Jovi, Living In Sin Washington P.D.: Matt Farber g»'/ EX £X  Lil Louis, French Kiss
22 Jody Watley, Everythin £ THE €X EX  Madonna, Oh Father
) . 51 25 Cher lust ke jouse Bames 12 Billy Joel, We Didn't Start The Fire :
New York 0.M.: Steve Kingston 5 28 Michael Bofton, How Am | Supposed To 2 4 Milli Vanilli, Blame It On The Rain
11 Sybil, Don't Make Me Over Los Angeles P.D.: Gerry Defrancesco 55 28 Kevin Paige, Don't Shut Me Out 3 3 The B-52's, Love Shack = -
g g mn’ WC, gust lleve B 12 Mill Vanil, Blame It On The Rain 28 23 Seduction, Two To Make It Right A 5 ;i"cig\ac:’d"iai-r;‘"g}";'”faY In Paradise
1 Bon dowr Ling'in S o D3 pam Mhea ) The War That R atena O Eathe & 8 Belinda Carfie Leave A Light On Detroit P.D.: Gary Berkowitz
56 Billy Joel We Bidnt Start The Fire 4 A The2 Live Crew, Me So Horny 21 20 Christopher Williams, Talk To Myself 7 1 Bad Engish, When | See You Smile 1 1 Bad English When | See You Smile
& 7 Roxette, Listen To Your Heart 5 & The B.525, Love Shack 28 21 Beiinda Carlisle, Leave A Light On § & Roxette, Listen To Your Heart 22 Roxette, Listen To Your Heart (“rz
7 10 Paula Abdul, (It's Just) The Way That 6 8 Soul ll Soul (Featuring Caron Wheeler) 29 3 Rolling Stones, Rock And AgHard Place 9 11 Alice Cooper, Poison " 33 Tina Turner, The Best
8 11 Technotronic $eaturins Felly, Pump Up 7 7 Richard Man, Angelia ! 30 38 Quincy Jones Featuring Ray Charles & 1012 New Kids Dn The Block, This One's For 4 4 Billy Joel, We Didn't Start The Fire
9 5 Soulll Soul gvnlurin Caron Wheeler), 8 1 Roxette, Listen To Your Heart 31 35 iche"le, No More Lies 1113 Bon Jovi, L"""%,'" Sin 5 5 Richard Marx, Angelia Houston P.D.: Randy Brown
10 13 Bad English, When | See You Smile 9 10 Technotronic Featuring Felly, Pump Up 32 34 Lou Gramm, Just Between You And Me 12 14 Pauia Abdul, (IT's Just) The Way That 6 6 Belinda Carlisle, Leave A Light On 11 Milli Vanilli, Blame It On The Rain
11 12 Ll Louis, French Kiss 10 11 Jody Watiey, Everything 33 36 Tina Turner, Steamy Windows 139 Young M.C., Bust A Move 7 7 EHon John, Heaiing Hands 3 Richard Marx, Angelia
12 14  New Kids On The Block, This One's For 11 13 Sybil, Don't Make Me Gver 34 37 Pajama Party, Over And Over 116 cherusilkeRessehlames 8 8 The Cure, Love Song 3 2 Soul N Soul (Featuring Caron Wheeler),
1315 Phil Collins, Another Day In Paradise 12 14 HNew Kids Dn The Block, This One’s For 35 40 Rod Stewart, Downtown Train 15 18 Kix, Don't Ciose Your Eyes 9 9 Linda Ronstadt (Featuring Aaron Nev 4 7 Billy Josl, We Didn't Start The Fire
W 16 Taylor Dayne. With Every Beat Of My H 13 15 Billy Joel, We Didn't Start The Fire 3 33 Janet Jackson, Miss You Much 16 19 Taylor Dayne, With Every Beat Of My H 10 10 Soulsister, The Way To Your Heart 5 12 The Cure Lullaby
15 17 The B-52's, Love Shack 13 16  Phil Collins, Another Day In Paradise 37 39 Paul Carrack, | Live By The Groove 1720 Joe Cocker, When The Night Comes 11 11 Tears For Fears, Sowing The Seeds Of & 8 The B-52', Love Shack
16 18 Richard Manx, Angelia 15 20 Seduction, Two To Make It Right 38 EX  Cover Girls, We Can't Go Wrong 18 22 Soul I Soul (Fealuring Caron Wheeler), 12 12 Jive Bunny And The Mastermixers, Swin 7 10 Taylor Dayne, With Every Beat Of My H
17 19 Shana, | Want You A6 — Jive Bunny And The Mastermixers, Swin 39 Ex Babyface, Tender Lover 19 23 Linda Ronstadt (Featuring Aaron Nev 13 13 Paul Carrack, | Live By The Groove 8 11 Belinda Carlisle, Leave A Light On
1820 Alice v, Poison 17 19 Taylor Dayne, With Every Beat Of My H A8 = Joe Cocker, When The Night Comes 20 10 Elton John, Healing Hands 18 13 Cher, Just Like Jesse James 9 4 Paula Abdul, (It's Just) The Way That
19 8 The 2 Live Crew, Me So Horny 18 18 Gloria Estefan, Get On Your Feet A — Eddie Money, Peace In Our Time 21 26 Janet Jackson, Rhythm Nation 15 15 Michael Bolton, How Am | Supposed To 10 13 Great White, The An, e{ Son,
20 23 Kix, Don'l Close Your Eyes 19 21 Linds Ronstad (Featuring Aaron Nev EX EX  Sharon Bryant, Foolish Heart 22 24 Madonna, Oh Father 16 16 Fine Young Cannibals, Don't Lok Back 11 16 Phi Collins, Another Day In Paradise
21§ Bobby Brown, Rock Wit'cha 20 22 Janet Jackson, Rhythm Nation 3 g; g:g" ‘B"’W"rDR““ Wit CT"E. 1717  Phil Colfins, Another Day In Paradise 12 ad English, When | See You Smile
2 Jodxo atleg Everything 21 23 Belinda Carlisle, Leave A Light On u i ewart, Downtown o 18 13 Don Henley, The Last Worthiess Evenin 13 xpose, When | Looked At Him
23 25 Madonna, Oh Father 22 9 New Kids Dn The Block, Didn't | (Blow 25 27 Rolling 5'0'}'5# Rock And A Hard Place 19 19 Lou Gramm, Just Between You And Me 14 he Cover Girls, My Heart Skips A Bea
24 26 Janet Jackson, Rhythm Nation 23 25 Madonna, Oh Father 2 29 Technotronic Featuring Felly, Pump Up 20 20 Moving Pictures, What About Me 15 20 Bon Jovi, Living In Sin
25 27 Rolling Stones, Rock And A Hard Place 2012 Bon Jovi, Living in Sin 30 Skid Row, | Remember You 21 21 Joe Cocker, When The Night Comes 16 18 Technotronic Featurin Felly, Pump up
26 28 Llinda Ronstadt (Featuring Aaron Nev A25 — Shana, | Want You A28 — “,"ﬁ“ G';‘fl’""' Electric Boogie 22 22 Cher, If | Could Turn Back Time 17 14  Don Henley, The Last %Nort [ess Eventn
2] 29 Skid Row, | Remember You 26 29 Cher, Just Like Jesse James - A29 —  Michael Bolton, How Am I Supposed To 23 23 €ric Clapton, Pretending 18 22 Lou Gramm, Just Between You And Me
A28 —  Seduction, Two To Make It Right 27 30 Michael Bolton, How Am | Supposed To v M A30  —  Eddie Money, Peace In Qur Time 24 24 Starship, It's Not Enough 19 21 Vitamin Z, Can't Live Without You
A29  —  Michael Bolton, How Am | Supposed To A28 — Skid Row, | Remember You Pittsburgh P.D.: Clarke Ingram 25 25 Rolling Stones, Rock And ‘A Hard Place 20 25 Michael Bolton, How Am | Supposed To
R30 —  Rod Stewart, Downtown Train e EX EX Rod Stewart, Downtown Train 21 23 Whitesnake, Fool For Your Lovin,
I 2 Alice Coopﬂi Poison EX EX Tom Petty, Free Fallin’ 22 26 Seduction, Two To Make It RighF
2 3 The B-52%, Love Shack _ EX EX Elton John, Sacrifice 23 28 Skid Row, | Remember You
il g :viuavgnul:h Bliv:;e:!aOn The Rain EX EX The Hooters, 500 Miles %g §7 nuf{) l'N'ug‘ New Thirég
ichar , Angeli Kix, Don't Close Your Eyes
5 6 Billy Joel, We Didn't Start The Fire hadabeeditiins 26 30 Janet Jackson, Rhy{"nm ymmn
6 1 Young M.C, Bust A Move 21 29 Paul Carrack, | Live By The Groove
7 8 Linda Ronstadt (Featuring Aaron Nev 28 EX Madonna, Ch Father
b g Bl Atlnt P ick Stay B B bt b ot v
108FM 10 13 Gloria Estefan, Get On Your Feet 11 Paula Abdul (IU's Just) The Way That EX EX Jody v';%‘,,'{v%w"(hoi:; Train
New York P.D.: Gary Bryan 1 }% Don Hen(I;eyr‘ e LLasl vaorLthlrt‘atsso Evenin 2 2 gi"{ 'J':el _S'z"n%n';o?‘t'au Thte ire ’ 5 BB Ima.ginaﬁrz"
i o i 1 Belinda Carlisle, Leave A Li n 0X I ear i i - Bri ili i
2} RV a1 G Yoo Rain Boston PD S 3o S Row. | Remerber Yoo 4 11 Phil Collins, Another Dplraratise A IR LD (TS & B Com s?h!”v‘f:'c‘!ﬁ-i"?ﬁ Iv';rco:;m
35 Billy Joel, We Didn't Start The Fire 11 Paula Abdul, e ay\That 14 16 Taylor Dayne, With Every Beat Ot My H 5 7 Belinda Carlisle, Leave A Light On 11 ish, When | See You Smile EX EX Rolling Stones Rock And A Hard Place
15 Bad Englon amen See You Smile 28 Milli vanilli Blame it On The Rain 15 17 Cher, Jusf Like Jesse James 6 8 Expose, When | Looked At Him 2 2 ul. It's Just& The Way That A == London Boys, London Nights
{1 pupeiotedooiion, |3 S LDRSSRRamten. | it ol e | ] 3 T e wileslon |34 Mt gm0 e o 3= SR b
Jovi , ¥ 17 19 Tom Petty, Free Fallin’ oung M.L., Bust A Mov oung M.C.. Bus ve . = ie
; 15 gg;‘h Mh',‘"aﬁ",fs';') The Way That 5 5 Technotronic Featuring Felly, Pump Up 18 2 Lou (;,,"mym' Just Between You And Me 9 13 Richard Marx An%eha 5 7 Bily ioei, We Didn't Start The Fire : — a’;’(‘i:y“(?r':ey' zgigfalr? Pal;'t};‘:::
8 13 Phil Collins, Another Day In Paradise 6 6 Jody Watley, Everythmg 19 23 Janet Jackson, Rhythm Nation 10 10 Kevin Paige, bont Shut Me Out 6 6 Moving Pictures, What About Me :
9 4 Bobby Brown, Rock Wit'cha 7 12 Sybil, Don't Make*Me Over 20 7 Paula Abdul, gt's Just) The Way That 11 2 The B-52's, Love Shack 7 5 The Jeff Healey Band, Angel Eyes
10 11 Stevie B, Girt | Am Searching For You 8 Joe Gocker, When The Night Comes 21 26 Soul Il Soul (Featuring Caron Wheeler), 12 16 Technotronic Featuring Felly, Pump Up 8 8 Richard Manx, Angelia %
11 14 The B-57's, Love Shack 9 19 Taylor Dayne, With Every Beat Of My H 22 21 New Kids On The Block, This One’s For 13 6 Milli Vanilli, Blame 1t On The Rain 9 12 Phil Cotlins, Another Day in Paradise @ﬂ/
12 12 Technotronic Featuring Felly, Pump Up 1014 Linda Ronstadt ffeaturing Aaron Nev 23 15 Bad English, When | See You Smile 14 17 Sout Il Soul (Featuring Caron Wheeler), 10 14 Bon Jovi, Living In Sin /
139 The Cover Girls, My Heart 2&ipsA Bea 1113 Cher, Just Like Jesse James 20 28 Whitesnake, Fool For Your Loving 15 21 Linda Ronstadt (Featuring Aaron Nev 1115 Alice Cooper, Poison
M 15 Richard Marx. Angelia 12 15 Liza Minnelli, Losing My Mind 25 29 Kevin Paige, Don't Shut Me Out 16 19 Alice Cooper, Poison 12 9 Janet Jackson, Miss You Much ﬁ
15 16 Taylor Dayne, With Every Beat Of My H 13 16 Donna Summer Breakawa{. 2% 30 Madonna, Oh Father 17 23 Moving Pictures, What About Me 13 13 Belinda Carlisle, Leave A Light On /<K
16 17 Alice Cooper, Poison 14 20 Janet Jackson, Rhythm Nation 27 24 Roxette, Listen To Your Heart 18 18 Bon Jovi, Living In Sin 14 13 Michael Bolton, How Am | Supposed To e
17 6 Young M.C., Bust A Move 15 17 Rolling Stones, Rock And A Hard Place 28 EX  Rod Stewart, Downtown Train 19 22 Lou Gramm, Just Between You And Me 15 19 Janet Jackson, Rhythm Nation
18 19 Ll Louis, French Kiss 16 18  Shana, | Want You ) 29 EX Jody Watley, Everythin 20 20 Richard Marx, Too Late For Goodbye 16 16 Don Henley, The Last Worthless Evenin | Houston P.D.: Adam Cook
19 21 Seduction, Two To Make it Right 17 21 Phil Collins, Another Day In Paradise 30 EX Joe Cocker, When The %ﬁ ht Comes 21 25  Janet Jackson, Rhythm Nation 17 22 Soul M Soul (Featuring Caron Wheelerh 1 3 Richard Marx, Angelia
20 23 Skid Row, | Remember You 18 EX  New Kids On The Block, This One's For A —  Aerosmith, Janie’s Got A éun 22 26 Marc Almond, Tears Run Rings 18 20 Taylor Dayne, With Every Beat Of My 3 Billy Joel, We Didn't Start The Fire
21 20 Janet Jackson Rhythm Nation 19 24 Don Henley, The Last Worthless Evenin A — Michael Bolton, How Am | Supposed To 23 27 Seduction, Two To Make It Right 19 21 Kevin Paige, Don't Shut Me Out 31 willi Vanilii, Blame It On The Rain
22 26 Shana, ) Want You 20 21 Michael Bolton, How Am 1S To 24 24 Great White, The Anfel Song 20 23 Lou Gramm, Just Between You And Me 4 6 Bon Jovi, Living In Sin
23 25 Rod Stewart Downtown Train 21 25 Fine Young Cannibals, I'm Not The Man 2 28 Motley Crue, Withouf You 2L 23 Joe Cocker. when The Night Comes 5 9 Soul Il Soul (Featuring Caron Wheeler),
24 18 Seduction, (You're My One And Only) T 22 26 Paul Carrack, | Live [ The Groove 26 29 Tesla, Love Song 22 EX  Rod Stewart, Downtown Train 6 18 Phil Collins, Another Day In Paradise
25 21 Belinda Carﬁisle Leave A Light On 23 3 Anpela Winbush, Reat Thing 27 EX New Kids On The Block, This One's For 23 EX Linda Ronstadt (Featunng Aaron Nev 7 21 Janet Jackson, Rhythm Nation
26 30 Kix, Don't Close Your Eyes 24 28 Belinda Cadlisle, Leave A Light On 28 31 Rolling Stones, Rock And A Hard Place 24 25 Prince (With Sheena Easton), The Arms 8 5 Kix, Don't Close Your Eyes
21 29 Cher, Just Like Jesse James 25 29 Saraya, Back To The Bullet 32 Jody Watley, Everythin 25 EX  Kiss, Hide Your Heart 9 10 Great White, The AngerSong
A28 Linda Ronstadt (Featuring Aaron Nev 26 EX  Tina Tumer, Steamy Windows 30 EX  Sybil Don’t Make Me Over A — Eddie Money, Peace In Our Time 10 16 Cher, Just Like Jesse James
A29 — Pajama Party, Over And Over 27 30 Bon Jovi, Living In Sin 31 EX Rod Stewart, Downtown Train A — Jod(y Watley, EverythmgM 11 19 Lou bramm, Just Between You And Me
' 28 35 Pajama ar?, ver And Over 32 EX  Joe Cocker, When The Night Comes A — Mofley Crue, Kickstart My Heart 127 Gloria Estefan, Get On Your Feet
M Tom Pe(w, ree Fallin . a A = Lil Louis, French Kiss EX EX Madonna, O Father 13 14 Belinda Carlisle, Leave A Light On
g(l) gg :nur:eL nhssheena Easton), The Arms | Philadelphia : — Tom Pe}ty. Fr;e F'allm' e 8‘( & Tollirég Ston;sa@[o'::k anth Hard Plascg 18 Alice Cooper Poison
esla, Love Son, 1 1 Billy Joel, We Didn't Start The Fire —  Quincy Jones Featuring Ray Charles ive Bunny And The Mastermixers, Swin 4
32 EX  Lou Gramm, Just Between You And Me 2 3 p‘ma Abdul, (It's Just) The Way That A — |che¥'le, No More Lies EX EX  Michael Damian, Was it Nothing At All {2 }; &{‘Io’v"(’)‘?!yynehzltgsi've or?:':'sso'[vhgi:‘l
B QuincyHlanes Featuring RayiChariestt 3 5 Bon Jovi, Living In Sin EX EX  Poco, Nothing To Hide 17 2 Paula Abdul, (It's Just) The Way That
34 EX Michael Damian, Was It Nothing At All 4 6 Soul il Soul (Featuringo(‘,aron Wheeler), 18 20 Madonna, Oh Father
B EX w""“"‘k? Fool For Your Loving 5 7 The 2 Live Crew, Me S0 Horny 19 Paul Carrack, | Live By The Groove
— A~ —  Babytace, Tender Lover 6 10 Bobby Brown, Rock Wit'cha 24 Technotronic Featuring Felly, Pump Up
. ) A —  Marcia Griffith, Electric Boogie 7 11 Sybil. Dan't Make Me Over 21 23 The Cure, Lullaby '
Chicago P.D.: Buddy Scott A — Tears For Fears, Woman In Chains 112 B-52's, Love Shack 2 25 Skid Row, | Remember You
1 3 Milli Vanilli, Blame It On The Rain : - gg&‘.’" Cherry, ““"I Our Tim 9 13 Milli Vanilli, Blame It On The Rain TAMPA BAY 23 21 Rolling Stones, Rock And A Hard Place
g % ;echnouogcsfu'h’;rin Felly, Pump Up A _ “ad';n‘:;‘"a‘v FP:&C; Sluglime }? lg Iechno:lroéncafee;n’;n# Felly, Pump Up \ wnoara g 24 2% Red Iﬁn Chili Peppers, Higher Ground
‘oung M.C., Bus ove =t 2 s N oung M.C., Bus ove 25 28  Jody Watley, Everythin
Io4 P sbdul, s Justy The Way That o Clantercieretending def g 19 New “'d\s'lgﬂ The Block, This One's For | Tampa P.D.: Randy Kabrich % 73 Seduction, Two T4 Make It Right
3 * , a se, en 00 m . . N H - Ril i i ¥
o i ot Make e Ovey €X EX  Seduction, Two To Make It Right 1318 Allce Cooper. Paison 1 2 Willi Vanili, Blame It On The Rain Chicago P.D. Bill Gamble | 27 0 few Kids On The Block, This Dres for
7 7 Al Louis, French Xiss EX EX  Aerosmith, Janie's Got A Gun 15 15 Bad English, When | See You Smile 21 Bad English, When | See You Smile 1 1 Richard Marx, Angelia = Sod Stewart, Downtown Train
8 10 Soul Il Soul (Featuring Caron Wheeler), EX EX  Christopher Max, Serious Kind Of Girl 16 17 Richard Marx, Angefia 3 4 New Kids On The Block, Didn't | (Blow 2 3 Bad English, When | See You Smite A30 — Sybil, Don't Make Me Over
9 9 Gloria Estefan, Get On Your Feet Ex EX  Bonnie Raitt, Nick Of Time 17 18 Linda Ronstadt (Featuring Aaron Nev 4 & Linda Ronstadt (Featuring Aaron Nev 32 Paula Abdul, (It's Just) The Wa{ That A — Eddie Money, Peace In Our Time
10 6 Janet Jackson, Miss You Much Ex  EX Michel'le, No More Lies 18 20 Taylor Dayne, With Every Beat Of My H 5 5 Alice Cooper, Poison 4 4 Glona Estefan, Get On Your Feel EX EX Saraya, Back To The Bullet
11 EX Billy Joel, We Didn’t Start The Fire 19 21 Phil Collins, Another Da‘In Paradise 6 8 Jody Watley, Everything 5 7 Linda Ronstadt (Featuring Aaron Nev EX EX Babyface, Tender Lover
12 14 Richard Marx, Angelia 20 22 Janet Jackson, Rhythm Nation 7 9 Richard Marx, Angelia 6 10 Taylor Dayne, With Every Beat Of My H EX  D.J. Jazzy Jetf & The Fresh Prince, |
13 16 Janet Jackson, Rhythm Nation 21 26 Shana, | Want You 8 13 Billy Joel, We Didn't Start The Fire 7 11 Phil Colling, Another Day In Paradise EX EX  Michael Damian, Was It Nothing At All
18 15 Linda Ronstadt (Featuring Aaron Nev 2223 Madonna, Oh Father 9 10 Gloria Estefan, Get On Your Feet 8 5 Roxette, Listen To Your Heart EX EX  Michael Morales, | Don't Know
15 17 Prince Swm' Sheena Easton), The Arms 23 24 Kix, Don't Close Your Eyes 10 12 Phil Collins, Another Day In Paradise 9 & Belinda Carlisle, Leave A Light On EX EX Poco, Nothing To Hide
16 20  Phil Collins, Another Day in Paradise 24 25 Michael Bolton, How Am | Supposed To 11 3 Young M C-i Bust A Move 10 14 Billy Joel, We Didn't Start The Fire EX EX Tom Petty, Free Fallin’
17 19 Jody Watiey, Everything 25 21 Rod Stewart, Downtown Train 1215 Paula Abdul, (It's Just) The Way That 11 8 Bobby Brown, Rock Wit'cha EX EX Kiss, Hide Your Heart
18 24 The 2 Live Crew, Me So Horny 26 28 Belinda Carlisle, Leave A Light On 13 17 Taylor Dayne, With Every Beat Of My H 12 13 Don Henley, The Last Worthiess Evenin i
19 21 Taylor Dayne, With Every Beat Of My H PD.-S . 27 29 Skid Row, | Remember You 7 Roxette, Listen To Your Heart 13 15 Milli Vanilfi, Blame It On The Rain
20 22 New Kids On The Block, This One’s ;or Boston .D.: Steve Rivers 28 30 The Hooters, 500 Miles 15 16 Joe Cocker, When The Night Comes 13 21 Michael Bolton, How Am | Supposed To
21 13 New Kids On The Block, Didn't | (Blow - ) 29 3 Roxette, Listen To Your Heart 16 11 Bobby Brown Rock Wit'cha 15 9 Efon John, Healing Hands
22 23 Bardeux, | Love The Bass 1 1 Milli Vanilli, Blame It Dn The Rain A30 — Cher, Just Like Jesse James 17 21 Lou Gramm, Just Between You And Me 16 12 Milll Vanilli, Girl I'm Gonna Miss Yo
23 25 Michael Bofton, How Am | Supposed To 22 Paula Abdul (It's J,USQ The Way That A — Rob Base & D_J. E-Z Rock, It Takes Tw 18 18 Madonna, Oh Father 17 19 Cher, Just Like Jesse James .
24 EX Madonna, Oh Father 3 3 Billy Joel, We Didn t Start The Fire 19 20 Kix, Don't Close Your Eyes 18 20  Paul Carrack, | Live By The Groove
25 23 Seduction, Two To Make It Right 4 6 Technotronic Featuring Felly, Pump Up 20 22 Soul It Soul (FnlurmE Caron Wheeie?, 19 16 Tina Turner, The Best
2% EX Shana, | Want You 5 5 Sybil, Don't Make Me Over 21 23 Michael Botton, How Am | Supposed To 20 23 Lou Gramm, Just Between You And Me
21 30 Pajama Party, Over And Over 6§ 7 Young M.C., Bust A Move § 22 28 Janet Jaclnsonk Rhythm Nation 21 18 Janet Jackson, Miss You Much
28 EX Kevin Paige, Don't Shut Me Out 7 10 New Kids On The Block, This One's For 23 EX Sumcy Jones Featuring Ray Charles & 22 30 Rod Stewart, Downtown Train . -
25 EX Babyface Tender Lover 8 13 Phil Collins, Another Day In Paradise 24 EX  Rod Stewart, Downtown Tram 23 17 Expose, When | Looked At Him San Francisco P.D.: Bill Richards
A — Safire, | Will Survive 3 4 The B-52's, Love Shack A25 —  New Kids On The Block, This One’s For 24 29 Joe Cocker, When The Night Comes L1 Milli Vanilli, Blame It On The Rain
EX EX Quincy Jones Featuring Ray Charles & 10 16  Soul )i Soul (Featuring Caron Wheeler), A —  Cher, Just Like Jesse James 25 26 Madonna, Oh Father 2 The 2 Live Crew, Me So Horny
X EX che 'l" NoJMorejLies H H E::s;rgol::{:mli(n ::"?mn Aaron Nev : —— };Slha' Llovrelicsofr:zgturin Felly, Pump Up %9 %5 'c’{f"""(vic"' 'SdheTena %asl:n Atheliurs 3 4 Richard Manx, Angelia
N H N . . . — chnotrof g er, Ol urn Back lime i
2 3 Chmigthe 13 8 Bad English, When | See Sou Smile Washington P.D.: Lorrin Palagi | X €x Prince (With Sheena Easton), The Arms 28 24 Starship, It's Not Enough S5 Rowette tttero Yok Caron Wheeler)
1819 Jody Watley, Everything 1 1 Billy Joel, We Didn't Start The Fire EX £X Rolling Stones, Rock And A Hard Place A29  —  Jody Watley, Everything 6 6 Christopher Williams, Tatk To Myself
15 15 Alice Cooper, Poison 2 2 Bad English, When | See You Smile A0 — Edde Money, Peace In Our Time 7 8 Bad English, When | See You Smile
16 13 Ch!ws Like Jesse James 33 Paula Abdul, (It's just) The Way That EX EX EHon John, Sacrifice 8 9 The B-52's, Love Shack
1720 Joe Gocker, When The Night Comes 4 4 Willi Vanilli, Biame It On The Rain 9 10 Sybil Don't Make Me Over
18 21 Michael Bolton, How Am Supeessdilo 5 9 Phil Collins, Another Day fn Paradise 10 14 Phil Colins, Another Day In Paradise
H 139 g""JJ‘.C“LW!'- MIISSSYW Mucl 6 7 TheB-52's, Love Shack 11 13 Janet Jackson, Rhythm Nation
CHICAGO'S MIT MUSIC STATION 2 22 on ']V'.k'vm h" hm ) 7 8 Gloria Estefan, Get On Your Feet 12 13 Paula Abdul, Opposites Attract
cncso PD. B kely | 2 % A 3 g == 3 g o b g
N " ' - 1 loet, We Lidn T € Fire
1 1 Bad English, When | See You Smile 23 25 Belinda Carliste, Leave A Light On 10 17 Young M.C, Bust A Move 15 15 Lings Ronstadt (Featuring Aaron Nev
27 Willi Vanilli, Blame It On The Rain 2426 Michelle, No More Lies 11 15 Linda Ronstadt (Featuring Aaron Nev Detroit P.D.: Rick Gillett 16 22 Jaya, If You Leave Me Now
32 Young M. Bust A Move 25 28 Taylor Dayne, With Every Beat Of My H 1216 Taylor Dayne, With Every Beat Of My H | “eLrOl dlls LT3 EILEIE 17 5 Expose, When ) Looked At Him
4 6 Richard Marx, Angelia 26 29 Rolling Stones, Rock And A Hard Place 13 20 Sybil, Don't Make Me Over 1 3 Paufa Abdul, (it's Jusls) The Way That N A R 18 2% Jodpo Watley Everything
5 5 The B-57, Love Shack 27 30 Rod Stewart, Downtown Train 18 18 Janef Jackson, Rhythm Nation 22 The2 Lwe Crew, Me So Horny Dallas P.D. Charie Quinn 18 20 Belinda Catlse, Leave & Light On
6 12 Technotronic Featuring Felly, Pump Up 28 31 Seduction, Two To Make it Right 15 19 Kix, Don't Close Your Eyes 35 Milli Vanilli, Blame It On The Rain 1 4 Paula Abdul, ﬁll's Just) The Way That 20 24 Technotronic Featuring Felly, Pump Up
7 8 Alice Cooper, Paison A —  Skid Row, | Remember You 16 21 Marcia Griffith, Electric Boogie 4 6 Technotronic Featuring Felly, Pump Up 8 Milli vanitii, Blame It On The Rain 21 11 Janet Jackson, Miss You Much
8 14 Billy Joel, We Didn't Start The Fire A —  Jive Bunny And The Mastermixers, Swin 17 23 Soul Il Soul (Featuring Caron Wheeler), 5 1 The B-52's, Love Shac 3 3 Kevin Paige, Don't Shut Me Out 2226 After 7, Heat Of The Moment
9 4 Paula Abdul, (It's Just) The Way That Ex EX  Paul Carrack, | Live By The Groove 18 12 Janet Jackson, Miss You Much 6 7 ‘Billy Joel, We Didn't Start The Fire 4 5 Soulll Soul (Featuring Caron Wheeler), 23 28 Young M.C. Principal’s Office
10 10 Belinda Carﬁsﬁe, Leave A Light On EX EX By All Means, Let's Get It On 19 22 Belinda Carlisle, Leave A Light Dn 7 4 Bad English, When | See You Smile 5§ 1 Bad £nglish, When | See You Smite 24 12 Tears For Fears, Sowing The Seeds Of
11 17 Linda Ronstadt (Featuring Aaron Nev 20 24 Bon Jovi, Living In Sin 8 8 Jwe Bunny And The Mastermixers, Swin 6 6 Richard Marx, Angelia 25 27 New Kids On The Biock, This One's For
12 3 New Kids On The Block, Bover Girl 21 26 Rod Stewart, Downtown Train 3 9 Depeche Mode, Personal Jesus 7 1 Kix Don't Close Your fyes 26 23 Cher, Just Like Jesse James
13 13 Phil Collins, Another Day In Paradise 2 % Sulncy Jones Featuring Ray Charles & 1011 Soul Il Soul (Featuring Caron Wheeler), 8 10 Phil Collins, Another Day In Paradise 27 30 Gloria Estefan, Get On Your Feet
14 15 Gloria Estefan, Get On Your Feet 23 10 Bobby Brown, Rock Wit'cha 1112 Richard Marx, Angelia 3 14 Billy Joel, We Didn't Start The Fire 28 EX  Madonna, Oh Father
15 21 Taylor Dayne, With Every Beat Of My H 5 28 27 Kevin Paige, Don't Shut Me Out 12 13 S{b"- Don’t Make Me Over 10 2 TheB-52's, Love Shack A29  — Bon Jovi, Living In Sin
16 13 Janet J“(u"' Miss You Much 25 28 Technotronic Featuring Felly, Pump Up 13 14 Alice Cooper, Poison ’ 11 9 The 2 Live Crew, Me So Horny A30 — Seduction, Two To Make It Right
17 18 Bon Jovi, Living In Sin 26 29 Joe Cocker, When The Night Comes 1417 Phil Collins, Another Day In Paradise 12 12 Linda Ronstadt (Fnlunn* Aaron Nev EX EX  Paula Abdul, (Il's Just) The vFay That
18 20 Skid Row, | Remember You 21 30 Saraya, Back To The Bullet 15 18 Jody Watley, Everything 13 15 New Kids On The Block, This One's-For EX EX Quincy Jnngsﬁrmuﬁng Ray Charles &
19 EX  New Kids On The Block, This One’s For A —  Michael Botton, How Am | Supposed To 16 19 Tesla, Love 50"& ) 14 21 Janet Jackson, Rhythm Nation EX  EX Joe Cocker, When The Ni K( Comes
20 EX Soul ll Soul (Featuring Caron Wheeler), | o450, P.D.: Dave Shakes A —  New Kids On The Block, This One’s For 1720 Janet Jaclgsong hythm Nation 15 11 Roxette Listen To Your Heart A — Rod Stewart Downtown Train
21 EX  Don Henle ,(rhe Last Worthless Evenin et A — Sk Row, | Remember You 1821 Prince (With Sheena Easton), The Arms 1619 Taylor Dayne, With Every Beat Of My H A — Cover Girls, We Can't Go Wrong
229 New Kids On The Block Didn't | (Blow 1 1 Milli Vanilti, Biame it On The Rain 13 22 Lil Louis, French Kiss 17 13 Janet Jackson, Miss You Much
23 11 Bobby Brown, Rock wit'cha 2 3 Paula Abdui, (It's Just) The Way That 20 10 Janet Jackson, Miss You Much 18 20 Bon Jovi, Living In Sin
A28 —  Warrant, Sometimes She Cries 3 6 Richard Marx, Angelia 21 23 Bon Jovi, Living in Sin 19 17  Aerosmith, Love In An Elevator
25 EX Paul Carrack, | Live By The Groove 4 9 New Kids On The Block, This One’s For 22 25 Quincy Jones Featuring Ray Charles & 20 24 Lou Gramm, Just Between You And Me
A — Janet Jackson, Rhythm Nation 5 10 Janet Jackson, Rhythm Nation 23 EX  Madonna, Oh Father 21 18 Tears For Fears, Sowing The Seeds Of
A —  joe Cocker, When The Night Comes 6 2 Sybil, Don't Make Me Over 24 EX  Great White, The Angel Son, 22 25 Belinda Carlisie, Leave A Light On
EX 16 The Cure, Love Soni 7 7 Billy Joel, We Didn't Start The Fire EX EX Belinda Carfisle, Leave A Light On 23 26 Don Henley, The Last Worthless Evenin
EX EX Kevin Pa;g:, Don't ghut Me Out 8 8 Taylor Dayne, With EverEaBeal Of My H EX EX Michael Damian, Was it No nSAl All A24 —  Cher, Just Like Jesse James
EX 24 Roxette, Listen To Your Heart 9 5 Soulll Soul Fealurin[y ron Wheeler), EX EX Taylor Dayne, With Every Beat Of My H 25 23 Motley Crue, Dr. Feelgood
10 26 Phil Collins, Another Day In Paradise
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Seattle P.D. Casey Keating
#1 HIT MUSIC STATION B a i
Milwaukee P.D. Todd Fisher 12 Milli Vanilii, Blame 't On The Rain
Miami P.D.: Frank Amadeo % g gaa Engllish,n'heg Ls(;'e%ouls'nne g g Sif‘hajrd I'Aul,érége:ras e F
i g on Henley, The £n e Innocence illy Joel, We Didn’t Start The Fire
D L ceE DI tarteltire] 34 The B-525, Love Shack 2 10 Phil Collins, Another Day In Paradise
3 3 Paula Abdul, (It’s Just) The Way That 4 6 Richard Marx, Angelia 5 1 The B-52's, Love Shack
2 5 Roxette, Listen To Your Heart 5 7 Billy Joel We Didn't Start The Fire 6 9 Linda Ronstadt (Featuring Aarcn Nev
5 9 Richard Marx Angelia [ 8  Mill vanilli, Biame It On The Rain 7 8 Alice Cooper, Poison
6 7 Soul Il Soul (Featuring Caron Wheeler) 7 1 Roxette, Listen To Your Heart 8 11 Taylor Dayne, With Every Beat Of My H
7 10 Phil Collins, Xnother ay In Paradise ! 8 11 Young M.C, Bust A Move 9 4 Paula Abdul, (It's Just) The Way That
8 2 Milli Vanilli. Blame It On The Rain 9 9 Kevin Paige, Don't Shut Me Out 10 5 Gloria Estefan, Get On Your Feet
9 11 Sybil Don't Make Me Over 10 10 Paula Al ul,éll's Just) The Way That 11 13 Kix, Don't Close Your Eyes
0§ G{orié Estefan, Get On Your Feet 11 12 Linda Ronstadt Sreatunn Raron Nev 12 14 Belinda Carlisle, Leave A Light On
11 12 Technotronic Featuring Felt Pump Up 12 13  Phil Collins, Another Day in Paradise 13 16  Kevin Paige, Don't Shut Me Out
|13 15 Linds Ronctadt (Featicing Aaron Nev 13 5 Belinda Carlisie, Leave A Light On 1417 Lou Gramm, Just Between You And Me
13 8 Tears For Fears, Sowing The Seeds Of 14 15 Gloria Estefan, Get On Your Feet 15 18 Prince (With Sheena Easton), The Arms
14 18 Taylor Dayne, With Every Beat Of My H 15 19 Cher, Just Like jesse James 16 19 Bon Jovi, Living In Sin
5 13 Ba{)y'ace H's No Crime 16 21 Paul Carrack, | Live By The Groove 17 22 Janet Jackson, Rhythm Nation
16 19 Janet Jackson, Rhythm Nation Al7  — Rod Stewart, Downtown Train 18 21 Madonna, Oh Father
17 20 New Kids On The Block, This One's For 18 20 Joe Cocker, When The Night Comes 19 23 Rolling Stones, Rock And A Hard Place
18 21 Jive Bunny And The Mastermixers. Swin Al9 - Jody Watley, Everything 20 7 Bad English, When | See You Smie
19 24 Michael Bolton, How Am } Supposéd To 20 EX Taylor Dayne, With Every Beat Of My H 21 25 Joe Cocker, When The Night Cames
20 23 The B52's, Love Shack 21 22 The Jets, The Same Love 22 26 Technotropic Fea(urinﬁ Felty, Pump Up
21 25 Rod Stewart, Downtown Train 22 23 Michael Damian, Was [t Nothing At All 23 27 Cher, Just Like Jesse James
22 12 Bobby Brown, Rock Wit'cha 24 29 New Kids On The Block, This Cne's For
23 16 Expose, Wwhen | Looked At Him 25 EX  Soul Il Soul (Featuvin} Caron Wheeler),
2417 Janet Jackson, Miss You Much 26 30 Michael Bolton, How Am | Supposed To
AZ5 —  Chica : Wi 27 EX Paul Carrack, i Live By The Groove
go. What Kind Of Man Would | Be A28 Jody Watley, Everyth
26 26 Madomna, Oh Father % X T Pe’m"h WA
%g gg J'z?j;gwa"gy‘é::{ﬁh,u‘gve 30 EX Rod Stewart, Downlown Train
29 29 Warrant ‘H'éaven 31 EX Motley Crue, Kickstart My Heart
A0 — Kenny G, Going Home A Skid Row, | Remember You
EX EX Michael Damian, Was It Nothing At All Minneapolis PD.: Gregg Swedberg : éﬁi&s{;‘:hhé,%a‘r:: ssﬁ%f;%ﬁd of Girl
1 3 Paula Abdul, (It's Just) The Way That A The Smithereens, A Girl Like You
2 2 Richard Marx, Angelia A — Bonham, Wait For You
3 4 Milli Vanilli, Blame It On The Rain A — Chicago, What Kind Of Man Would | Be
4 7 Kevin Paige, Don't Shut Me Out L Suincy Jones Featuring Ray Charles &
5 1 Vounﬁ M.C. Bust A Move EX EX obin Beck, Save Up All Your
& 11 Billy Joel, We Didn't Start The Fire EX EX Tina Turner, Steamy Windows
7 14 Phil Collins, Another Day In Paradise EX EX Tears For Fears, Woman In Chains
8 9 Bon Jovi, Living In Sin —
| 9 & Belinda Cavhsie, Leave A ngnt On
Nashville P.D.: Mark Chase {‘1) g t“”‘ée' Damian, Véas it NOV'"n A(; QA" ‘2
11 Paula Abdul, (It's Just) The Way That Wi O R S UL D
23 Richard Marx, Angelia . 13 17 Taylor Dayne, With Every Beat Of My H
3 4 Linda Ronstadt ( ealunng{!\avon_ Neville), 14 20 Michael Bolton, How Am | Supposed To
4 6 Milli Vanilii, Blame it On The Rain 15 16 Enotf 'Nuff, New Thing
2 ; Gloria Esle‘anb(}et On Your Feet 16 19 The B-52's, Love Shack
Alice Cooper, Poison ;
. 17 18 Don Henley, The Last Worthless Everin a
g 13 'gayl'olrlbszy“r;e,rm:h Ever Bealwohl Mly H 18 21 Jive Bunny And The Mastermixers, Swin | Seattie P.D.: Tom Hutyler
9 11 P:PI Coll X e’l urin, alrot;‘ eeler), 19 24 Janet Jackson, Rhythm Nation 1 4 WMilli Vanilli, Blame !t On The Rain
o 1 1 J° "“:x 09 Ih”s 2y In Paradise 20 8 Gloria Estefan, Get On Your Feet 2 2 Richard Marx, Angelia
HE g"? d°v“:a|]|‘('?g L" i A Light O 21 28 Sout Il Soul (Featuning Caron Wheeler), 3 3 Billy Joel, We Didn't Start The Fire
Y J" '"\; 0 'S;v "‘ar:"’ ight On 22 26 Prince (With Sheena Easton), The Arms 4 5 Taylor Db?ue, with Every Beat Of My H
5 15 K°"Y Pa.eY- D‘“’E sﬁ Me 0 23 27 Alice Cooper, Poison 5 1 Paula Abdul, (It's Just) The Way That
no® Je"" ) e Rhvihm N te' ut 24 10 The Jets, The Same Love 6 8 Gloria Estefan, Get On Your Feat
T o o Uaet Worthiess € 25 29 Kix, Don't Close Your Eyes 7 9 Belinda Carlisle, Leave A Light On
B i poulelh s: LHS‘E °' "‘Tsh venin 2 30 Paul Carrack, | Live By The Groove & 10 Alice Cooper, Poison
B B o ESe s IR LD 27 EX Lnda Ronstad (Featuring Aaron New 9 11 Michael Damian, Was It Nothing At Al
1B 2 3 3feﬁwe" er 0"2’ s aT 28 EX Rod Stewart, Downtown Tran 10 12 Linda Ronstadt (Featuring Aaron Nev
B %2 'f." Be 3 CI°"' ’¢°W E"' UPPOSECRID) 29 15 Bad English, When i See You Smile 11 13 Don Heniey, The Last Worthless Evenin
T b S"“ OUIEEVES 30 EX Jjoe Cocker, When The Night Comes 12 14 Kevin Paige, Don't Shut Me Out
1 % Ges ‘:-w%‘!f 023 Angel S 31 EX Cher, Just Like Jesse James 13 21  Phil Collins, Another Day In Paradise
%2 38 C;»? leL'kT 'j ngeJ ong A Chncag&, what Kind Of Man Would | Be 14 15 Prince (With Sheena Easton), The Arms
% T r" ““St L F" esse 3;“:’5 pump U A Eddie Money, Peace In Our Time 15 16 Bon Jovi. Lwing In Sin
23 3 VE m‘;%"cp 93“‘"?3 0"’"7- ump Up A — Skid Row, | Remember You 16 17 Madonna, Oh Father
%g % Soung Bad {,'"CT' g é 1 ;ce A — Young M.C., Principal's Office 17 18 Sout Il Soul (Featuring Caron Wheele?,
s 2 R:Laya "‘kc" 0 Ue ﬁ: A New Kids On The Biock, This One's For 18 19  Michael Bolton, How Em | Supposed To
%7 ix Rod"%( eC hslgve (D All Your EX EX Christopher Max, Serious Kind Ot Girl 19 20 Tesla, Love Soné
BB E ewal " owntown Tranll1 ia 20 22 Janet Jackson, Rhythm Nation
%9 ol "“Pwhe'r aX.FSﬁllqus Kind Of Girl 21 23 live Bunny And The Mastermizers, Swin
o B Eo'mCIE e r;e 'a é" 22 24 Cher, Just Like Jesse James
3 T e e The Right ¢ 23 25 Rolling Stones, Rock And A Hard Place
— Joe er, When The Night Comes 24 26 Joe Cocker, when The Night Comes
A —  Whitesnake, Fool For Your Loving 5 %5 27 Kix, Don't Close Your Eyes
: - zg' Cagack, | Ifwe By The Groove o 26 28 Quincy Jones Featuring Ray Charies &
Py ryant, l°g"?h HWY‘ M 27 29 Lou Gramm, Just Between You And Me
4 RN s (LanEal) °‘6A“, e 28 30 Technotronic Featuring Felly, Pump Up
E ew Kids On ock, This One’s For N PD: Lynd 23 EX Rod Stewart, Downtown Train
8(( EX um%y Jon:sDFJeaEu{lvhg Rkay lCharlesT& St. Louis .D.; Lyndon Abell 230~ New Kids On The Block, This One's For
& P°b e ART o It Takes Tw 1 3 Billy Joel, We Didn't Start The Fire EX EX Great White, The Angel Song
xiRex K?CO'HS "'"E % lte 2 6 The B-52's, Love Shack EX EX Enc Clapton, Pretending
£ M"ssﬁ i :1 °l“; faD’ . 3 11 Phil Collins, Another Day In Paradise EX EX Babyface, Tender Lover
ichael Morales, | Don't Know 4 10 Kevin Paige, Don't Shut Me Out EX EX Tina Turner, Steamy Windows
5 9 Lou Gramm, Just Between You And Me EX EX Tom Petty, Free Fallin’
6 12 Prince (With Sheena Easton), The Arms EX EX Paul Carrack, | Live By The Groove
7 13 Rolling Stones, Rock And A Hard Place EX EX Motley Crue, Kickstart My Heart
Tali o 8 16 Janet Jackson, Rhythm Nation EX EX Poco, Nothing To Hide
9 22 Tesla, Love Song A — Tears For Fears, Woman In Chains
L’ /- 10 4 Milli Vanilli, Biame It On The Rain A —  Seduction, Two To Make It Right
11 15 Paut Carrack, | Live By The Groove A Jody Watley, Everythin
12 8 Vouw M.C., Bust A Move A — The Smithereens, A Girl Like You
. 13 19 Enuf INufi, New Thin
Columbus P.D.: Dave Robbins }g 1!} S&briglgea:.ﬁ&x: lé'aA Your
11 Paula Abdul, (IU's Just) The Way That 16 30 Cher, Just Like Jezsse James
2 2 Billy Joel, We Didn't Start The Fire 17 25 Rod Stewart, Downtown Train
3 6 Phil Collins, Another Day In Paradise 18 "2 Paula Abdul, (It's Just) The Way That
g 4 Gloria Estefan, fe‘ ?“ our Feet 19 21 Joe Cocker, When The Night Comes
5 Richard Marx, Angelia 20 23 Tom Petty, Free Fallin’
6 7 Milli Vanilli, Biame It On The Rain 21 5 Alice Cooper, Poison
7 3 Bad EnghshRWhen | See You Smile 2237 Michael Morales, | Don't Know .
8 10 Paul Carrack, | Live By The Groove 23 27 Qon Henley, The tast Worthless Evenin | Cincinnati P.D.: Dave Allen
B CRD e - o 38 32 Red Hot Chii Peppers, Higher Ground | 2 Phil Collins, Another Day In Paradise
2yloriDayne, Yithitvery/Beat 4 25 7 Bon Jow, Living tn Sin 2 6 Linda Ronstadt (Featuring Aaron Nev-
11 12 Belinda Carlisle, Leave A Light On 2 38 Madonna, Oh Father ille)
}% 1? Bo“ g':’:d'"h:“‘é Bettwaen e h»:ndHMe 21 29 Great White, The Angel Son 31 Bad English, When | See You Smile
1321 David And The Guants, Here Is My Hear 28 12 Belinda Carlisle, Leave A Light On 112 Povbaal (It usts The Way That
BB alRanstadt (heaturingiharopiNey 23 EX  Shooting Star, fouch Me Tonignt 5 7 Billy Joel, We Didn’t Start The Fire
T Da“eH acl e L l":N a"']?n £ 30 34 Michael Damian, Was It Nothing At All 6 3 Joe Cocker, When The Night Comes
() ST e G ST 31 33 Saraya, Back To The Bullet 7 3 Michael Bolton, How ] Supposed To
1518 Soravs BockTc The Butet 32 EX  Babyface, Tender Lover 8 14 Milli Vanill, Blame )t On The Rain
1o 18 Pavraya.(\l}la::h sr? o, The A 33 36 Melissa Etheridge, No Souvenirs g 4 Richard Marx, Angelia
0 2 M'.‘"'fe | DI ew’ IatsNonl)h‘ eAt ’A“I"Is 34 40 Fine Young Cannibals, 'm Not The Man 10 5 Bobby Brown, Rock Wit'cha
a5 C!:c ¢! \:L“'f'k a?)f h g V:ngld it 3 17 Kix, Don't Close Your Eyes 11 15 Poco, Call It Love
a2 i 'CE‘“& \aNh '"‘%h N ar']‘t C”” 3 36 EX  Soul [l Soul (Featuring Caron Wheeler), 12 17 Young M.C., Bust A Move
Faecejcockerpwhenjinelln ghtl-omes 37 39 Motley Crue, Kickstart My Heart 13 16 Alice Coaper, Poison
38 26 Linda Ronstadt (Featuring Aaron Nev 14 18 The B-52's, Love Shack
38 EX  Eric Clapton, Pf?‘e"d‘"é 15 19 Taylor Dayne, With Every Beat Of My H
40 24  Gloria Estefan, Get On Your Feet 16 20 Thompson Twins, Sugar Daddy
A —  Neneh Cherry, Heart 17 10 Kevin Paige, Don't Shut Me Out
A — Eddie Money, Peace in Our Time 18 21 Paul Carrack, | Live By The Groove
A —  Jody Watley, Everyfhmﬁ 19 24 Janet Jackson, Rhythm Nation
A Warrant, Sometimes She Cries 20 27 Don Heniey, The Last Worthless Evenin
EX EX Tina Turner, Steamy Windows 21 23 Bon Jovi, Civing In Sin
EX EX  Michael Bolton, How Am | SUgoosed To 22 26 Roliing Stones, Rock And A Hard Place
Cleveland P.D.: Cat Thomas EX EX Quincy Jones Featuring Ray Charles & %3 g E‘hedy, ust é;‘kg Jt:'sse James
2 5 4 adonna ather
e e 25 29 Michael Damian, Was It Nathing AL A
Joe Gocker, When The Night Comes 2 30 Lou Gramm, Just Between You And Me
37 Milli Vanilii, Blame it On The Rain 21 32 Rod Stewart Downtown Train
g g :." Jzeih,‘We [:'d" tl Start The Fire 28 33 Soul It Soul (Featuring Caron Wheeier),
FA T'ClarL "gv ngelia 29 34 Aerosmith, jame's Gol A Gun
- K‘?S ‘b ",‘(ec‘ °“3v e 30 35 Tina Turner, Steamy Windows
5 10 T"' P°” F‘”e FOH{ Eyes A3l — Belinda Carlisie, Leave A Lighi On
s 1l P;"chl‘“ e LR San Diego P.D.: Garry Wall A32  — Tom Petty Free Fallin’
H BB i . w;'v]'s, rnr? :1 ?ys n Paradise 1 1 The 2 Live Crew, Me So Horny A33 Eddie Money, Peace In Our Time
1 et a1t oD ThaBway That 2 Soul 1 Soul (Featuring Caron Wheeler) A34 Prince (With Sheena Easton), The Arms
12 15 Gf:ri: Es!euﬁn( G:t l(‘)sn)Vou(ra Fe:{ ¢ 33 Milli Vanilli, Biame It On The Rain ! A5  —  Quincy Jones Featuring Ray Cnarles &
13 18 Don Henley, The Last Worthless Evenin 4 6 Technotronic Featuring Felly, Pump Up
14 17 bLnda Ronstadt (Featuring Aaron Neville), 5 7 Jaya, If You Leave Me Now
8 DB iEebI | Hiahie s
ichael . Huw Am | Suppos 3 'ou
17 19 Skid Row, | ﬁgmembe, You = 0 8 5 Patti LaBelle, I You Asked Me To (Fr
18 £X New kids On The Block, This One's For B 4 Eeihm E‘;ﬁm; hs One's For
on Jovi, Living In Sin fatley,
R A D
ramm, Just Between You And Me 2 n, Miss Yol
2 24 M:donm, on’?ame, A 13 14 Linda Ronstadt (Featuring Aaren Nev
23 23 The Alarm, Sold Me Down The River 1415 AMter 7, Heat Of The Moment
24 27 Xevin Paige, Don't Shut Me Out 15 18 Janet Jackson, Rhythm Nation
S 4 Skl oo i R
anet Jackson, m Nation nna, 4
§ 8 A B bbb e |2 Gl du o et
iss, Hide Your Hear! " 1
g gg g:erv Jug le? J?hse éawes %(l) fg IT)?XLWSD:!% With Every Beat Of My H
raya, Back e Bullet f unshine
31 Soulyll Soul (Fga(uring Caron Wheeler), Aﬁ 25 Trmce wn(;w Sr;leen?dEaSﬁn)é The Arms
32 EX Bonham, Wait For Y —  Joyce “Fenderella” irby, I'll Be Ther
33 35 Fine Young Canmbal‘s),ul'm Not The Man 220 T‘?"K LeMans, Forever More
34 EX Rod Stewart, Downtown Train 25 28  Michael Boiton, How Am ) Supposed To
gz Ei 8umcy~J%ws F?atﬂn'dng Ray Charles & g; gg ;:g‘;'ﬂ: :3;?‘1-0&%(052(1 Over
oco, Nothing To Hide ce. er T
A — FEddie Moﬂey,EPeace In Our Time A28 —  Billy Joel, We Didn't Start The Fure
A — Rolling Stones, Rock And A Hard Place 29 EX Young MC, Principal’s Office
A —  Aerosmith, Janie’s Got A Gun A30  — Paula Abdul, (It's usl( The Way That
A —  Fiona (Duet With Kip Winger), Everyth A — D.Mob, C'Mon And Ge sz ove
A — Diving For Pearls, Give Me Your Good A —  Cover Girls, We Can't Go Wrong
A — Motley Crue, Kickstart My Heart
A — Tears For Fears, Woman Yn Chains

THREE YEARS AGO, when the gold-driv-
en, adult-targeted album rock station waus a
slightly less-entrenched reality, Dave
Hamilton’s KQRS Minneapolis was unusu-
al enough to attract a lot of trade press.
During the day, KQ plaved about one cur-
rent every 45 minutes, max. And it played
lots of oldies—not just classic-rock, but de-
cidedly non-album-rock things of the Tur-
tles/Tommy Jaumes variety.

And what did an hour of KQ afternoons
sound like in mid-November 19897 Steppen-
wolf, “Born To Be Wild”; Sanford-Town-
send Band, “Smoke From A Distant Fire”;
Lynyrd Skynyrd, “You Got That Right”;
Rolling Stones, “Hearts For Sale’’; Who,
“5:15""; Spirit, “I Got A Line On You'’;
CSN&Y, “Woodstock’; Fleetwood Mac,
“Oh Well’; Tom Petty, “I Won’t Back
Down”; Mountain, “Mississippi Queen”’;
Bruce Springsteen, “‘Prove It All Night”,
and Bread, “Mother Freedom.”

As that monitor would suggest, not
much has changed at KQRS in the last few
vears. KQ has stayed in the 8-9-share
range 12-plus—it rose £.6-9.9 this sum-
mer—while its rivals, eclectic KTCZ (4.2
4.0) and more mainstream KJJO (3.2-3.6)
have held at roughly half its level.

What ¢s notable, how-

Billboard's

0
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Dave Hamilton
KQRS Minneapolis

KQ’s audience. While the pre-1980 records
that test well for KQRS are not too unusu-
al, “when vou get to the early '80s, there
are a lot of Minneapolis exclusives.”

At night, when KQ goes to a 50/50 cur-
rent/gold mix, targeting 16-25, some of
that Doubleday-era gold does make it into
the mix. A recent 9 p.m. hour featured the
Kings, “Switchin’ To Glide”; Judas Priest,
“You Got Another Thing Comin’”’; and An-
gel City, “Marseilles,”’ next to currents
from the Alarm, Smithereens, and Tom
Petty. “Our target is 16-25. The kids who
were listening to these stations in the early
’80s are now in their 20s and that’s the hard
rock they grew up with,” he says.

Hamilton clearly has mixed emotions
about Doubleday-era titles. He uses many
of them as ‘“‘curves,” spiking them the
same way he might “Fox On The Run” by
the Sweet. (Like an increasing number of
PDs, Hamilton keeps an exceptionally
close eye on his music log. Given a minute
to think about it, he can tell you most of the
oldies scheduled for any given hour.)

Hamilton is also quick to point out that
KJJO plays more Doubleday records than
KQ does. “They position themselves as
Rock & Roll's Future, but they’re one of

the more gold-leaning
AORs I’ve ever heard.

ever, is that KQRS has
survived virtually every-
thing a heritage rocker
can survive. KJJO has
done well briefly with
both classic rock and
hard rock, then changed.
KLXK, after hitting a

‘We have the
resources to
dominate a market’

They feel like they have
to have 25-plus listeners,
but they’re not going to
do it with KTCZ on the
soft side and us on the
hard, gold side. There is
absolutely no room for

6.8 a year ago with clas-

sic hits, has dropped sharply, and was at a
4.3 in the summer, The only thing left for
KQRS to deal with is a top 40/rock station,
and Hamilton thinks KJJO was close
enough to the format in its hard rock days
for KQ to know how to deal with one.

Hamilton has a little experience with
Rock 40 himself. He programmed Double-
day’'s KDWB-FM Minneapolis and WAPP
New York, then became a 24-year-old
group PD for parent company Doubleday
for a year during the time when its major-
market FMs largely anticipated today’s top
40/rock hybrids.

“I look back and there are some pretty
unusual things we got away with,”” he
says. “We were working with a reduced
budget so our target audience was lower
than we would have liked, and the one
thing we could do to find a niche was to
play weird records. But we did bang them
and make them hits.

“The things I did then don’t really apply
to what [ do now. This station has a lot
more depth. Because we're owned by
ABC/Cap Cities, we have the resources to
dominate a market, and that makes a dif-
ference. That was a 12-24 station. This is a
25-49 station.”

But the KDWB legacy still makes itself
felt. All 15 staffers in KQ’s programming
department grew up in Minnesota. So did
KJJO APD Mike Stapleton. So did a lot of

them. There 1s a huge
hole for easy listening [a format that KJJO
owner Park Broadcasting does in other
markets), and why they continue to do this
format is beyond me.”

Although Hamilton worries about sound-
ing “pissy” when he discusses KJJO,
there’s clearly some bitterness between
the stations. “They feel compelled to talk
about us on the air—implying that we don’t
give away our prizes and calling us butt-
heads.” KQ responded by waiting for the
first fall Arbitrend to come back, then
sending a moving van to KJJO, along with
an actor/moving man with a “requisition”
to take the station’s furniture back to Park
headquarters in Yankton, S.D.

Other notes on KQRS’ music: Hamilton
doesn’t watch KJJO (or its Z-Rock AM
KZOW) for new songs, but does occasional-
ly pick up records from KTCZ, the only
competitor he expresses admiration for; he
does go deeper on Skynyrd and ZZ Top ti-
tles than other rock outlets, citing a strong
Southern rock heritage, especially in the
market’s “rural” outskirts; he tends to use
“nugget” oldies more in mornings and mid-
days, but says he hasn’t backed off, even
though Minneapolis added both classic
rock and oldies stations in 1988.

In the early days of KQ's present ap-
proach, Hamilton’s tight list generated
roughly the same sort of press that WGTR

(Continued on page 17)
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lelsl? b elslf
2 g £ | ¢ | ARTIST TITLE 4 ’Q £ | ¢ | ARTIST TITLE
= 3 o~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)® = 3 o~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
* A& NO.1 & @ 56 | 102 | 3 TAYLOR DAYNE ariSTA 8581 (9.98) (CD) CAN'T FIGHT FATE
1 1 37 MILLI VANILLE A% ARISTAAL 8592 (9.98) (CD) 4 weeksatNo.1  GIRL YOU KNOW IT'S TRUE 56 49 30 12 ELTON JOHN @ mca 6321 (9.98) (CD) SLEEPING WITH THE PAST
@ 3 8 5 BILLY JOEL coLumsia OC 44366 (CD) STORM FRONT 57 57 60 4 ERASURE sirRe 26026/REPRISE (9.98) (CD) WILD!
3 2 1 9 JANET JACKSON a&M sP 3920 (9.98) (CO) JANET JACKSON'S RHYTHM NATION 1814 58 46 37 6 ICE-T SIRE 26028/WARNER BROS. (9.98) (CD) THE ICEBERG/FREEDOM OF SPEECH. ..
@ 5 4 72 PAULA ABDUL A3 viRGIN 90943 (9.98) (CD) FOREVER YOUR GIRL 59 | 55 | Sl 35 MADONNA A2 SIRE 25844/WARNER BROS. (9.98) (CD) LIKE A PRAYER
@ 7 6 67 NEW KIDS ON THE BLOCK A5 coLUMBIA FC 40985 (CD) HANGIN' TOUGH 60 51 38 9 BOB DYLAN cotLumsia OC 45281 (CD) OH MERCY
6 4 3 12 ROLLING STONES A coLUMBIA OC 45333 (CD) STEEL WHEELS 106 | — 2 TERENCE TRENT D’ARBY COLUMBIA OC 45351 (CD) NEITHER FISH NOR FLESH
(@] 9 | 10| 20 | THEB52'S @ reprse 25854 (3.98) (cO) COSMIC THING 62 | 59 | 55 | 7 | JERFBECK WITH TERRY BOZZIO & TONY HYMAS JEFF BECK'S GUITAR SHOP
8 6 5 10 AEROSMITH GEerFeN 24254 (9.98) (CD) PUMP @ 66 67 37 TESLA @ GEFFEN GHS 24224 (9.98) (CD) THE GREAT RADIO CONTROVERSY
9 8 7 11 MOTLEY CRUE ELEKTRA 60829 (9.98) (CD) DR. FEELGOOD 64 64 57 22 PRINCE A2 waRNER BROS. 25936 (9.98) (CD) SOUNDTRACK: BATMAN
11 | 11 | 11 | YOUNG M.C. ® DELICIOUS VINYL 91309/ISLAND (9.98) (CD) STONE COLD RHYMIN' 65 [ 61 | 52 | 16 | THE D.O.C. ® RUTHLESS 91275/ATLANTIC (8.98) (CD) NO ONE CAN DO IT BETTER
11 10 9 7 TRACY CHAPMAN ELEKTRA 60888 (9.98) (CD) CROSSROADS 6 | 63 | 63 | 12 | REGINA BELLE coLumaiaFc 44367 (cO) STAY WITH ME
12 12 13 30 TOM PETTY A?Mch 6253 (9.98) (CD) FULL MOON FEVER 67 | 67 83 3 SIR MIX-A-LOT NASTY MIX 70150 (9.98) (CD) SEMINAR
@ 6 | — 2 WHITESNAKE GEFFEN GHS 24249 (9.98) (CD) SLIP OF THE TONGUE 83 | — 2 PAT BENATAR CHRYSALIS 21715 (5.98) (CD) BEST SHOTS
14 16 8 NEW KIDS ON THE BLOCK A coLUMBIA FC 45280 (CD) MERRY MERRY CHRISTMAS 69 62 56 9 BIG DADDY KANE COLD CHILLIN' 25941 /REPRISE (9.98) (CD) IT'S A BIG DADDY THING
(5| 15 | 18 | 7 | LINDA RONSTADT (FEAT. A. NEVILLE) cRy | |KE A RAINSTORM, HOWL LIKE THE WIND 70 | 69 | 72 | 61 | BON JOVIASmERCURY 836 345 1 /POLYGRAM (€D) NEW JERSEY
16 14 29 RICHARD MARX A3 emi 90380 (9.98) (CD) REPEAT OFFENDER 71 65 58 66 LIVING COLOUR A EPIC BFE 44099/E.PA. (CD) VIVID
@ 19 19 | 22 | SOUL I SOUL A VIRGIN 91267 (9.98) (CD) KEEP ON MOVIN' NEW ) 1 BOBBY BROWN mca 6342 (9.98) (CD) DANCE!. .. YA KNOW IT!
18 13 12 9 TEARS FOR FEARS FONTANA 838 730 1/POLYGRAM (CD) THE SEEDS OF LOVE 3 72 65 11 MAZE FEATURING FRANKIE BEVERLY waRNER BROS. 25802 (9.98) (CD) SILKY SOUL
19 17 15 | 43 SKID ROW AZ? ATLANTIC 81936 (9.98) (CD) SKID ROW 74 | 68 62 37 DING @ aTh & B'WAY BWAY 4011/ISLAND (8.98) (CD) 24/7
20 18 17 20 CHER A GEFFEN GHS 24239 (9.98) (CD) HEART OF STONE @ 80 80 7 SYBIL NEXT PLATEAU 1018 (8.98) (CD) SYBIL
@ 21 23 21 BAD ENGLISH @ tpic OF 45083/E.PA. (CD) BAD ENGLISH 76 | 73 68 26 CLINT BLACK @ rca 9668-1-R (8.98) (CD) KILLIN' TIME
2 | 20 20 17 ALICE COOPER @ EPiC OE 45137/EPA. (CD) TRASH n 77 87 5 BILLY OCEAN JIVE 1271-1-J/RCA (9.98) (CD) BILLY OCEAN'S GREATEST HITS
@ 27 50 3 JOE SATRIANI RELATIVITY 1015 (9.98) (CD) FLYING IN A BLUE DREAM 87 89 4 VARIOUS ARTISTS Grp 9596 (9.98) (CD) HAPPY ANNIVERSARY, CHARLIE BROWN
| B2 2a DON HENLEY A GEFFEN GHS 24217 (9.98) (CD) THE END OF THE INNOCENCE 149 | — 2 BRITNY FOX coLUMBIA FC 45300 (CO) BOYS IN HEAT
25 25 25 18 BABYFACE @ SOLAR FZ 45288/E.P.A. (CD) TENDER LOVER 80 71 71 7 DAVID BYRNE siRe 25990/WARNER BROS. (9.98) (CD) REI MOMO
% | % | 2 | 7 | BARBRASTREISAND A COLLECTION: GREATEST HITS ... AND MORE 97 | 103 | 3 | SOUNDTRACK creGR2-002(10.98) (CD) THE FABULOUS BAKER BOYS
27 | 8| 59 3 GRATEFUL DEAD arisTa 8575 (9.98) (CD) BUILT TO LAST NEW ) 1 PHIL COLLINS aTLANTIC 82050 (9.98) (CD) ...BUT SERIOUSLY
28 | 2 21 39 FINE YOUNG CANNIBALS AZ RS, 6273/MCA (9.98) (CD) THE RAW & THE COOKED NEW)p 1 RUSH aTtanTIC 82040 (9.98) (CD) PRESTO
pa] 2 2 9 MELISSA ETHERIDGE @ |sLAND 91285/ATLANTIC (9.98) (CD) BRAVE AND CRAZY 84 84 99 3 THE SMITHEREENS ENIGMA 91194/CAPITOL (9.98) (CD) SMITHEREENS 11
0 | — 2 ERIC CLAPTON DuCK 26074/REPRISE (9.98) (CD) JOURNEYMAN 85 74 79 10 ENUFF Z’NUFF aTc0 91262 (3.98) (CO) ENUFF Z’NUFF
@D 32 |a]s wggg:;g&@sg)s THE BEST OF LUTHER: THE BEST OF LOVE 8 | 78 | 76 | 23 | STEVIERAY VAUGHAN & DOUBLE TROUBLE tpic OF 45024/EPA. (D) IN STEP
32 |29 31 5 KISS MERCURY 838 913 1/POLYGRAM (CD) HOT IN THE SHADE 87 8l 73 25 DANGEROUS TOYS coLuMBIA FC 45031 (CD) DANGEROUS TOYS
3| 33 35 18 NEW KIDS ON THE BLOCK A coLumBIA FC 40475 (CD) NEW KIDS ON THE BLOCK 88 75 70 10 JETHRO TULL CHRYSALIS 21708 (9.98) (CD) ROCK ISLAND
k) 30 32 19 THE 2 LIVE CREW @ skYYWALKER XR 107 (9.98) (CD) AS NASTY AS THEY WANNA BE 89 89 96 20 STEPHANIE MILLS @ mca 6312 (9.98) (CD) HOME
35 35 36 7 NEIL YOUNG RePRISE 25899 (9.98) (CD) FREEDOM 90 82 69 6 BIZ MARKIE cOLD CHILLIN' 26003/WARNER BROS. (9.98) (CD) THE BIZ NEVER SLEEPS
36 37 33 19 GLORIA ESTEFAN A ePiC OF 45217/ERA. (CD) CUTS BOTH WAYS 92 92 12 JOE COCKER caPTOL 92861 (9.98) (CO) ONE NIGHT OF SIN
37 | 34 | 34 | 10 | EURYTHMICS aRiSTA AL 8606 (9.98) (CD) WE TOO ARE ONE 92 [ 93 | 107 6 SEDUCTION VENDETTA SP 5280/A8M (8.98) (CD) NOTHING MATTERS WITHOUT LOVE
38 40 4 33 ROXETTE @ £mi 91098 (9.98) (CD) LOOK SHARP! 93 79 66 23 EXPOSE @ arisTA AL 8532 (9.98) (CD) WHAT YOU DON'T KNOW
41| 88 | 3 | D JAZZY JEFF & THE FRESH PRINCE AND IN THIS CORNER 9 | 96 | 90 | 119 | GUNS N'ROSES A8 GeFren GHs 24148 8.98) (CD) APPETITE FOR DESTRUCTION
0 | 31 27 72 BOBBY BROWN A5 mca 42185 (9.98) (CD) DON'T BE CRUEL 95 85 74 23 WHITE LION @ ATLANTIC 81969 (9.98) (CD) BIG GAME
45 | 47 9 BONHAM wTG FP 45009/E.P.A. (CD) THE DISREGARD OF TIMEKEEPING 9% | 91 82 | 46 | SOUNDTRACK A ATLANTIC 81933 (9.98) (CD) BEACHES
47 48 7 BELINDA CARLISLE mca 6339 (9.98) (CD) RUNAWAY HORSES 107 | 147 3 SOUNDTRACK sBk 93233 (9.98) (CD) SHOCKER - THE MUSIC
43 | 43 | 46 5 KATE BUSH coLumsia OC 44164 (CD) THE SENSUAL WORLD 98 | 9 | 8 | 53 M.C. HAMMER A CAPITOL C1-90924 (8.98) (CD) LET'S GET IT STARTED
4 | 39 | 39 8 RICKIE LEE JONES GEFFEN GHS 24246 (9.98) (CD) FLYING COWBOYS 100 | 100 | 7 SHOTGUN MESSIAH RELATIVITY 1012/IMPORTANT (8.98) (CD) SHOTGUN MESSIAH
45 38 29 40 WARRANT A cOLUMBIA FC 44383 (CD) DIRTY ROTTEN FILTHY STINKING RICH 100 | 94 84 40 N.W.A. A RUTHLESS 57102/PRIORITY (8.98) (CD) STRAIGHT OUTTA COMPTON
48 49 44 KIX @ ATLANTIC 81877 (9.98) (CD) BLOW MY FUSE 101 | 103 | 110 9 JOHN LEE HOOKER CHAMELEON D1.74808/CAPITOL (8.98) (CD) THE HEALER
47 44 | 40 11 POCO RrCa 9694-1-R (9.98) (CD) LEGACY 102 [ 102 | 104 | 4 ACE FREHLEY MEGAFORCE/WORLDWIDE 82048/ATLANTIC (9.98) (CD) TROUBLE WALKIN'
48 50 43 9 TINA TURNER capiTOL 91873 (9 98) (CD) FOREIGN AFFAIR 103 | 76 64 61 THE JEFF HEALEY BAND @ ARisTA AL 8553 (8.98) (CD) SEE THE LIGHT
49 42 28 29 THE CURE A ELEKTRA 60855 (9.98) (CD) DISINTEGRATION @ 172 | — 2 ROBERT PALMER is.AND 91318/ATLANTIC (9.98) (CD) ADDICTIONS VOL. |
50 | 52 | 42 8 RANDY TRAVIS WARNER BROS. 25988 (9.98) (CD) NO HOLDIN' BACK 105 | 104 | 105 | 23 VAN MORRISON MERCURY 839 262 1/POLYGRAM (CD) AVALON SUNSET
51 54 | 45 31 GREAT WHITE A? CAPITOL C1-90640 (9.98) (CD) TWICE SHY 106 | 98 91 8 GIANT a&m sp 5272 (8.98) (CD) LAST OF THE RUNAWAYS
@ 53 53 12 RED HOT CHILI PEPPERS emi 92152 (9.98) (CD) MOTHER'S MILK @ 111 | 118 | 11 KEVIN PAIGE cHRYSALIS 21683 (9.98) (CD) KEVIN PAIGE
@ 60 | 6l 20 | MICHAEL BOLTON coLumsia OC 45012 (CD) SOUL PROVIDER 108 | 8 | 86 7 M C LYTE FIRST PRIORITY 51304 /ATLANTIC (9 98) (CD) EYES ON THIS
@ 58 54 | 23 HEAVY D. & THE BOYZ A mca 42302 (8.98) (CD) BIG TYME 109 | 99 81 8 THE ALARM 1 RS. 82018/MCA (9.98) (CD) CHANGE

OAlbums with the greatest sales gains this week. (CD) Compact disk avaitable. e Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with each additional million indicated by a numeral
following the symbol. CBS Records and PolyGram Records do not issue a suggested list price for their product. Catalog no. is for vinyl album. *Asterisk indicates catalog no. is for cassette album; vinyl unavailable.
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110 | 95 95 4 MICHELLE SHOCKED MERCURY 838 878 1/POLYGRAM (CD) CAPTAIN SWING @ 192 | — 2 MICHAEL PENN rca 9692-1-R (8.98) (CD) MARCH
11 | 118 | 115 | 32 ANDREW DICE CLAY DEF AMERICAN DEF 24214/GEFFEN (9.98) (CD) DICE 157 | 154 | 131 | 16 STARSHIP rca 9693-1-R (9 98) (CD) LOVE AMONG THE CANNIBALS
12| 118 | 106 | 34 | BONNIE RAITT @ caprroL c1 91268 8.98) 0y NICK OF TIME 173 | 182 | 6 | IAN HUNTER/MICK RONSON MERCURY 838 973 1/POLYGRAM (CO) Y UIORTA
@13)| 126 | 148 | 4 | ANGELA WINBUSH mercury 838 866 1/POLYGRAM (CD) THE REAL THING 59| NEWD | 1 | JODY WATLEY wca 6343 9.98) coy YOU WANNA DANCE WITH ME?
19| reentry | 9 | MANNHEIM STEAMROLLER o o) A FRESH AIRE CHRISTMAS 160 | 132 | 123 | 21 | TORATORA asmsesze1 898 (o) SURPRISE ATTACK
115 | 88 I 77 23 BANG TANGO MCA/MECHANIC 6300/MCA (9.98) (CD) PSYCHO CAFE 161 | 165 | 173 5 7 SECONDS RESTLESS 72344 (8.98) (CD) SOULFORCE REVOLUTION
d16| NEW) | 1 | RODSTEWART 3008 ©py  STORYTELLER/COMPLETE ANTHOLOGY: 1964-1990 @62| 195 | — | 2 | LENNYKRAVITZ virain 91250 (5 98) D) LET LOVE RULE
N
@] 120 | 108 | 13 | ROLL Do o SINGLES COLLECTION - THE LONDON YEARS 163 | 161 | 157 | 18 | KING'S X MEGAFORCE 81997/ATLANTIC (9.98) (CD) GRETCHEN GOES TO NEBRASKA
118 | 101 | 94 | 12 | LA GUNS veRTIGO 838 592 1/POLYGRAM (CD) COCKED & LOADED 164 | 162 | 175 | 18 | VARIOUS ARTISTS GEFFEN Ghs 24236 (10.98) (CO) GREENPEACE: RAINBOW WARRIORS
119 | 105 | 78 12 THE BEACH BOYS cariToL 92639 (9 98) (CD) STILL CRUISIN’ YNGWIE MALMSTEEN b
SCORPIONS 165 | 157 | 128 4 POLYDOR 839 726 1/POLYGRAM (CD) TRIAL BY FIRE: LIVE IN LENINGRAD
@ NEWD ; MERCURY 842 002 1/POLYGRAM (9.98) (CD) GREATEST HITS - BEST OF ROCKERS N' BALLADS @ 185 | — 2 FIONA aTLANTIC 81903 (9.98) (CD) HEART LIKE A GUN
A2D)| 129 | 152 | 3¢ | JODY WATLEY @ mca 6276 8.98) o0y LARGER THAN LIFE 167 | 170 | — | 2 | INDIGO GIRLS emcre asa27/erm. <o STRANGE FIRE (NEW)
121125 | — | 2 | THEKINKS mca 6337 9.98) (€O) LS E 168 | 141 | 117 | 34 | INDIGO GIRLS ® epicre as0aa/era (<o) INDIGO GIRLS
2P| 133 | 159 | 4 | PAULCARRACK Grsatss 21709098 o) RO ONE GO 169 | 147 | 164 | 39 | SURFACE ® coLumia rc aszss o) 2ND WAVE
124 | 119 | 114 | 61 ROB BASE & D.J. E-Z ROCK A PROFILE 1267 (8.98) (CD) IT TAKES TWO 170 | 163 | 155 | 27 SPECIAL ED PROFILE 1280 (8.98) (CO) YOUNGEST IN CHARGE
@ L » . SO LTV I TEED EELD (G A ERAESANDTIIVE (IR 171 | 153 | 127 13 GORKY PARK MERCURY 838 628 1/POLYGRAM (CD) GORKY PARK
20| 131 | 145 | ¢ | LOUGRAMM santcsions 559) (o LONGHARDLOOK | I§72)| 182 | 165 | 9 | ORIGINAL LONDON CAST & roLvoom 31 275 1/p0urcram o PHANTOM OF THE OPERA
127 | 122 1 FASTER CA 3(9. WAKE ME WHEN IT'S OVER
R K DTLAN':;U:?I‘Y E ;EE(L?E:I:EEOSB e 173 | 164 | 153 | 120 | DEF LEPPARD A9 MERCURY 830 675 1/POLYGRAM (CD) HYSTERIA
12 | 98 | 25 -D. H ABSOLUTE TORCH AND TWAN
12 SIRE 25877 /WARNER BROS. (9.98) (CO) ¢ 174 | 174 | 177 3 LAURIE ANDERSON WARNER BROS. 25900 (9.98) (CD) STRANGE ANGELS
29| 140 | 160 | 24 | PAUL MCCARTNEY ® capiroL 191653 .98 (c0) FLOWERS IN THE DIRT
THE GEORGIA SATELLITES 175 | 175 | — 2 JESUS AND MARY CHAIN waRNER BROS, 26015 (9.98) (CD) AUTOMATIC
130 | 130 | 138 4 IN THE LAND OF SALVATION AND SIN
ELEKTRA 60887 (9.98) (CO) @ 177 | 196 3 FETCHIN BONES carIToL 90661 (8.98) (CD) MONSTER
131 | 110 | 97 11 BIG AUDIO DYNAMITE coLumBia FC 45212 (CD) MEGATOP PHOENIX
177 | 144 | 130 16 TEXAS MERCURY 838-171-1/POLYGRAM (CD) SOUTHSIDE
@ 135 | 141 8 AFTER 7 viRGIN 91061 (9.98) (CD) AFTER 7
@ NEW ) 1. | HOOTERS coLumsia OC 45058 (CD) 2iG ZAG
133 | 113 | 116 6 RAGING SLAB rca 9680-1-R (8.98) (CD) RAGING SLAB
179 | 159 | 162 | 26 BADLANDS ATLANTIC 81966 (9.98) (CD) BADLANDS
134 {121 | 101 | 41 TOO SHORT @ Jive 1149-1-J/RCA (8.98) (CD) LIFEIS...TOO SHORT
180 | 139 | 140 6 THE DEL FUEGOS Rca 9860-1-R (9.98) (CD) SMOKING N THE FIELDS
39| 142 | 136 | 16 | HARRY CONNICK, JR. coLumsia 45319 c0) WHEN HARRY MET SALLY
NEWD | 1 | OLIVIA NEWTON-JOHN GEFFEN GHs 24257 (9.98) (CD) WARM AND TENDER
136 | 117 | 121 | 82 EAZY-E A RUTHLESS SL 57100/PRIORITY (8.98) (CD) EAZY-DUZ-IT
82| 191 | 191 | 3 | RANDY CRAWFORD warner 8705, 26002 (9.98) (CD) RICH AND POOR
137 [ 116 | 122 | 10 D.A.D. WARNER BROS. 25999 (9.98) (CD) NO FUEL LEFT FOR THE PILGRIMS
184 | 170 | 31 SARAYA POLYDOR 837-764-1/POLYGRAM (CD) SARAYA
138 | 138 | — 2 THE PSYCHEDELIC FURS coLuMBIA FC 45412 (CD) BOOK OF DAYS
184 | 137 | 113 8 THE SUGARCUBES ELEKTRA 60860 (9.98) (CD) HERE TODAY, TOMORROW NEXT WEEK
139 | 114 | 119 | 8 DAVID BOWIE RYKODISC 90120 (59.99) (CD) SOUND + VISION
185 | 160 | 111 | 32 THE CULT @ siRe 25871 /REPRISE (9.98) (CD) SONIC TEMPLE
NEWD | 1 | RANDY TRAVIS warnersros 25972 5.98) o) AN OLD TIME CHRISTMAS TREPREE OO €
186 | 167 | 142 24 NENEH CHERRY 9 RAW LIKE SUSHI
141 [ 108 | 93 | 16 | DANGER DANGER iGN Fz44342/€P4. (CD) DANGER DANGER VRGN 91252 (5:38) (CO)
187 | 143 | 124 17 ZIGGY MARLE E MELODY X ONE AY
142 | 127 | 112 | 20 | PATTILABELLE wca 6292 9:98) (c0) BE YOURSELF M Y&TH RN OEOEER G BRIGHTD
1 I
143 | 136 | 137 | 43 | DEBBIE GIBSON A2 artantic 1932 @981 <0) ELECTRIC YOUTH S B O || SUTERENmEe ) FRANK
MANNHEIM STEAMROLLER 189 | 155 | 132 | 27 10,000 MANIACS @ EL£kTRA 60815 (9.98) (CD) BLIND MAN'S Z00
@4D)| reentRY | 14 | MANNHEIM STEAMROLLER o o) MANNHEIM STREAMROLLER CHRISTMAS e e = e
(49| 158 | — | 2 | THE CHARLIE DANIELS BAND eric e 45316/EpA. (CD) SIMPLE MAN LG OCEITERES O G
@46)| 168 | 185 | 3 | NUCLEAR ASSAULT icrrcT 3010/RELATIVITY (8.98) (CD) HANDLE WITH CARE 191124 | 135 | 8 | DEBORAH HARRY sie 25038/RePRISE (9.98) (CO) el O
197 | 128 | 138 | 4 LIZA MINNELLI £iC OF 45098/E.PA. (CD) RESULTS 192 | 183 | 184 | 13 SHARON BRYANT WING 837 313 1/POLYGRAM (CD) HERE | AM
148 | 134 | 125 3 JAMES MCMURTRY COLUMBIA FC 45229 (COy TOO LONG IN THE WASTELAND 193 | 152 | 146 5 GEORGE HARRISON DARK HORSE 25726/WARNER BROS. (9.98) (C0)  THE BEST OF DARK HORSE
149 | 150 [ 149 | 63 | METALLICA A2 LEKTRA 60812 (9.98) (CD) ... AND JUSTICE FOR ALL @ NEW) 1 EDDIE MONEY coLumsia o 45381 (C0) GREATESTHITS ... SOUND OF MONEY
50| NEWD | 1 | 3RD BASS coumsiarcasals (o) THE CACTUS ALBUM 95| NEWD | | | BABYLON AD. anisia aL5550(958) (D) BABYLON A.D.
SHOOTING STAR 196 | 148 | 126 | 64 WINGER A ATLANTIC 81867 (9.98) (CD) WINGER
@5D| 156 | 114 | 5 | SHOOTINGSTAR TOUCH ME TONIGHT, BEST OF SHOOTING STAR
152 | 109 | 75 | 8 | DWIGHT YOAKAM RepRiSE 25989 (9.98) (CD) JUST LOOKIN' FOR A HIT 197 | 180 | 154 | 39 | SIMPLY RED ® cLexTRA 60828 (9.98) (CD) A NEW FLAME
153 | 123 | 109 | 12 NANCI GRIFFITH MCA 6319 (3.98) (CD) STORMS 198 | 197 | 190 | 18 DAVID PEASTON GEFFEN 24228 (9.98) (CD) INTRODUCING . .. DAVID PEASTON
NEWD | 1 | JERMAINE JACKSON aRisTa AL 8493 (9.98) (CD) DON'T TAKE IT PERSONAL 19 | 190 | 163 | 8 | REBA MCENTIRE mca 8034 (1098) (€O) REBA LIVE
155 | 145 l 148 | 9 CAMPER VAN BEETHOVEN VIRGIN 91289 (9.98) (CD) KEY LIME PIE 200 | 171 | 151 4 7 DAVE GRUSIN Grp 9592 (9.98) (CD) MIGRATION
TOP POP ALBUMS Az (LisTED BY ARTISTS)
10, 000 Maniacs 189 Britny Fox 79 The Charlie Daniels Band 145 Dave Grusin 200 Kix 46 Joe Satriani 23 Too Short 134
The 2 Live Crew 34 Bobby Brown 72. 40 Taylor Dayne 55 Guns N Roses 94 Lenny Kravitz 162 N.W.A.l 100 Scorpiqns 120 Tora Tora _160
o DerLemeard 172 NG Hamner 95 N - -
onds 161 Katg Bush e uegos George Harrison 193 Patti LaBelle 142 lear A It 146 Shooting St 151
Paula Abdut 4 PavidlByroelglEl Dino 74 0 Deborah Harry 191 K.D. Lang & The Reclines 128 plicieailssau ShZ? :JnngMeasrsiah 99 Luther Vandross 31
Aerosmith 8 Camper Van Beethoven 155 BetiDyianie The Jeff Healey Band 103 Living Colour 71 Billy Ocean 77 T VARIOUS ARTISTS
After 7 132 Belinda Carlisle 42 Eazy-E 136 Heavy D. & The Boyz 54 MClLyte 108 Roy Qrblson 125 Sir Mix-ALot 67 Greenpeacg: Ra:nbo.w 164
The Alarm 109 Paul Carrack 123 Enuff Z’Nuftf 85 Don Henley 24 Madonna 59 Original London Cast/ Skid Row 19 Happy Anniv., Charlie Brown 78
Laurie Anderson 174 Tracy Chapman 11 Erasure 57 John Lee Hooker 101 Yngwie Malmsteen 165 Phantom 172 The Smithereens 84 Stevie Ray Vaughan & Double 86
. 7 Cher 20 Gloria Estefan 36 Hooters 178 Mannheim Steamroller 114,144  Kevin Paige 107 Soul Il Soul 17 Warrant 45
helBS 2t Neneh Cherry 186 Melissa Etheridge 29 lan Hunter/Mick Ronson 158 Biz Markie 90 ' Robert Palmer 104 SOUNDTRACKS Jody Watley 121,159
BayeA L 195 EriciClantoniis0 Euninmicsgsy lce-T 58 Ziggy Marley/Melody Makers 187 David Peaston 198 Beaches 96 White Lion 95
S o ApdreniDicelClayapiill BEES G Indigo Girls 168, 167 Martika 190 Tom Petty 12 The Fabulous Baker Boys 81  Whitesnake 13
e oG doeiCocker ol Faster P t 127 ¢ ' Richard Marx 16 Poco 47 Shocker - The Music 97 Angela winbush 113
S::? q’:zgol Y RuillColinsagez Fetchin Bones. 176 Janet Jackson 3 4 Maze 73 Prince 64 Special Ed 170 winger 196
Rob Base & D.J. E-Z Rock 124 :ﬁé;yc%%r;'rc kg 1® hine)CuneiCannibalg28 The lesas And Mary Chain 175 R e 2 UR I BRTS  1el Saneezi s Dwight Yoakam 152
[lheiBeachlBoySpRiiLS Randy Crawford 182 Fiona L COp Jethro Tull 88 ey LD Raging Slab 133 SR B Neil Young 35
detfibeckpe2 The Cult 185 acelifehley i Billy Joel 2 s Bonnie Raitt 112 R Lol T S voung MC. 10
Regina Belle 66 The Cure 49 The Georgja Satellites 130 Etton John 56 e el T :eﬁ H°‘SC"“i KRS, BF The Sugarcubes 184
o Giant 106 Rickie Lee Jones 44 L S olling Stones o
i i i T D'Arby 61 s Milli Vanilli 1 A - Surface 169
g:ign:A ;?;::)kDy;aGmne 13 BAD . 15y DAy g‘;‘:f'epg'ri”’; 5 1”3 Big Daddy Kane 69 Stephanie IMius 89 ;‘gf:n?";‘;d‘/ A. Neville 15 Sybit 75
Michael Bolton 53 D.J. Jazzy Jett/Fresh Prince 39 LCou éramm 613 King's X 163 Liza Minnelli 147 Rush 83 Tears For Fears 18
Bon Jovi 70 The D.O.C. 65 Grateful Dead 27 The Kinks 122 Eddie Money 194 Tesla 63
Bonham 41 Danger Danger 141 Great white 51 Kiss 32 van Morrison 105 Saraya 183 Texas 177
David Bowie 139 Dangerous Toys 87 Nﬁnci Griffith 153 Motley Crue 9
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by Carlos Agudelo

THE BRAZILIANS are coming again with the hot-
test thing to hit that country since soccer superstar
Pelé. Her name is Xuxa and her initial claim to fame
was precisely having been Pelé’s girlfriend and a first-
class model. Now she is Brazil’s top record seller—12
million copies of her four albums—and she is not even
a professional singer! In addition to her striking beau-
ty (tall, slim, blond, blue eyes, angelic smile, smooth
voice, engaging personality . . . the works), Xuxa has
the most popular children’s show in Brazil, a fantasy
program that combines all sorts of gadgets with a dy-
namic dance and music show. Now Xuxa, the only
singer signed to Brazil’s Globo Records, a company
that specializes in compilations, is also singing in
Spanish for the Latin market in the rest of Latin
America and the U.S. Her current album, a collection
of hits from her first three recordings, is being re-
leased stateside via Los Angeles-based Globo Rec-
ords, supported by an ambitious promotional cam-
paign. The disk’s sales performance will determine the
launching of other of Xuxa’s business ventures: bicy-
cles, boots, dolls, etc. ““‘Almost everything you can
think of, I have,” she says.

66

VENI, VIDI, VICI” should be the perfect motto for
the Spanish pop/rock band Mecano. All the group’s
concerts in the U.S,, including dates in Puerto Rico,
Los Angeles, and Miami, were sold out. Mecano is the
biggest seller of records in its native Spain, and is also
doing well in Italy, France, and Germany.

The band’s live set is said to be a perfectly studied
show that engages audiences with polished renditions

and carefully orchestrated effects. And although Me-
cano has been billed as a rock trio, its music is all but
noisy. Its delicate lyrics are embellished by tunes that
encourage the listener’s attention. The trio’s lead
singer, Ana Torroja, at times recalls Cyndi Lauper
with her uncanny voice.

Mecano’s songs are composed by José Maria and
Ignacio Cano, the two brothers who round out the
team. The success of the group’s tour has been espe-
cially rewarding for BMG, a company that is actively
promoting rock in Spanish as a viable genre in this
country. Mecano’s popularity indicates that Spanish-

With Xuxa, Brazil scores
its biggest hit since Pelé

language rock is here to stay, and that audiences are
asking for more.

IN HER LATEST ALBUM, “Lucia,” Mexican singer
Lucia Mendez explores common shortfalls in the rela-
tionships between women and men. In order to gather
material for the album, Mendez conducted a series of
informal surveys, concluding that women find men
more interested in sex than in compromise, and that
men generally eschew long-lasting commitments. In
Mendez’s assessment, many women wind up either
growing old without a companion or succumbing to
empty relationships.

The song titles on the album reflect the singer’s
conclusions: “Nos Aburriremos Juntos” (We Shall Be
Bored Together), “Juntos Por Costumbre” (Together
Out Of Habit), and “No Hay Hombres’ (There Are No
Men).

Mendez, after having had a son, says she feels more
mature as an artist and as a woman. An accomplished
film and TV actress, Mendez says she is seriously ded-
icated to exploring in her music the deepest conflicts
of the human heart.

KEEPING | & &

by Is Horowitz

KEYBOARD MARATHON: In December, Albany Rec-
ords will release a CD by pianist Russell Sherman per-
forming the Liszt “Transcendental Etudes,” to be fol-
lowed early next year by a Beethoven program pairing
the “Eroica Variations” with the “Tempest Sonata.”

There’s nothing so unusual about that, until one be-
comes aware of the scope of the undertaking these ini-
tial releases herald. Current plans, which look ahead at
least five years, are to have Sherman record a complete
Beethoven Piano Sonata cycle, plus large chunks of rep-
ertoire by Schumann, Haydn, Chopin, Debussy,
Brahms, Schubert, Mozart, and Bach, in addition to
some contemporary material.

Five Sherman CDs a year are projected, according to
Susan Bush, Albany president. What's more, the proj-
ect will be pursued in a Bedford, N.Y,, studio specially
constructed for these recordings. The facility uses a 20-
bit encoder to feed Mitsubishi and Nakamichi digital
tape recorders. Tony Faulkner supervises the record-
ings.

Sherman formerly recorded for ProArte. Albany Rec-
ords, located in upstate New York, earned prior atten-
tion for its release of works by British composer George
Lloyd.

PASSING NOTES: When the Cincinnati Symphony
tours Japan next fall, baton chores will be shared by mu-
sic director Jesus Lopez-Cobos and pops conductor
Erich Kunzel. Sixteen performances in 11 Japanese cit-
ies are scheduled. Lopez-Cobos was in Japan two years
ago when he conducted the Berlin State Opera in a com-
plete “Ring” cycle ... Composer John Harbison is
among those named as MacArthur Fellows this year.

Each fellow receives from $150,000 to $375,000 over five
years to foster creative effort . . . Pianist Rudolf Serkin
has canceled a number of concerts due to illness.

The first live broadcast of the 50th season of the Tex-
aco-Metropolitan Opera radio broadcasts on Dec. 9 will
offer Strauss’ “Die Frau ohne Schatten.” As usual,
though, the season gets under way a week earlier with
the broadcast of recorded excerpts from past Metopera
programs. The 50th anniversary season will close June
18-21 with four consecutive telecasts comprising the
complete Wagner “Ring” cycle.

All profits from the new Elgar recording by William
Boughton and the English Symphony Orchestra, on

Albany Records plans a
series of Sherman releases

Nimbus, go to organizations helping AIDS victims. The
U.K.’s Legal and General Insurance Co. sponsored the
project . . . Chandos will launch a Dvorak String Quartet
cycle next year with the Chillingirian Quartet.

Kultur International finds videocassette sales increas-
ing markedly now that much of its catalog has been
brought down to a suggested list of $19.95, says Ron
Davis, managing director. Most new items will be at
that price point, he notes. While PolyGram Classics dis-
tributes the line to record retailers, other outlets are still
needed to reach desired sales goals, says the Kultur
exec. The company exploits a mail-order list said to cov-
er some 100,000 repeat classical video buyers.

Pianist John O’Conor, who recently added Mozart pi-
ano concertos to the list of repertoire he is recording for
Telare, will also be recording the Grieg and Schumann
Piano Concertos with David Zinman and the Royal Phil-
harmonic. His Beethoven Sonata cycle for Telarc is now
nearing completion.

This year’s conference of the Assn. of Performing
Arts Presenters will be held Dec. 15-18 at the Hilton Ho-
tel in New York. Some 900 artist and ensemble reps,
plus an equal number of presenters, are expected to at-
tend.
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=l || ARTIST TITLE LABEL & NUMBER/DISTRIBUTING LABEL
1|1 |43| ANAGABRIEL TIERRA DE NADIE cBs 80054
212[27] JULIOIGLESIAS RAICES cBsso123
313127 JOSELUIS RODRIGUEZ TENGO DERECHO A SERFELIZ POLYGRAM
838351-4
4 (4 147| CHAYANNE CHAYANNE cBs80051
5161(19] LOSBUKIS Y PARASIEMPRE roNOviSA8828
617 (31 LUISMIGUEL EN BUSCA DE UNA MUJER WEALATINA 56119/WEA
715 |85| ISABEL PANTOJA DESDE ANDALUCIA RCA6956
8 !10{ 7 | ROBERTO CARLOS SONRIE cBsDCL-80179
9 11| 7| DYANGO SUSPIROS CAPITOL-EMILATIN 421266/CAPIOTL-EMI LATIN
10| 9 | 45! RICARDO MONTANER RICARDO MONTANER THRODVEN 2538
11| 8 [25| FRANCO DE VITA AL NORTE DEL SUR cBs 80093
% 12]—] 1 ISABEL PANTOJA SE ME ENAMORA EL ALMA  RCa 9952
o 13|17 (21| MARISELA MARISELA aRiOLA 9577
14[12[ 9 | JOSE JAVIER SOLIS QUE HABLEN Fonovisa 8821
15|19 |47 | EDNITA NASARIO FUERZA DE GRAVEDAD FONOViSA 8811
16 | 131 65| YOLANDITA MONGE VIVENCIAS cBs10552
1716 (55| ROCIO DURCAL COMO TU MUJER aRioLA 8574
18115{17] PABLORUIZ UN ANGUEL CAPITOL-EMILATIN 42139/CAPITOL
19(25| 3| MECANO DESCANSO DOMINICAL aRrioLA 8516
20{21{23}| RUMBA TRES RUMBAMANIA TH.RODVEN 2621
21114145 GIPSY KINGS GIPSY KINGS ELEKTRA 60845
2212319 | MIGUEL GALLARDO AMERICA PHILIPS/POLYGRAM LATINO B36-605
PHILIPS/POLIGRAM LATINO
23(20(33| JOSEJOSE QUEESELAMOR ARIOLA 9666-4
24— | 1| LISSETTE ASUNTOS DE MUJER cCAPITOLEMILATIN 42238/CAPIOTL-EMI LATIN
25(—| 1 | MIRIAN HERNANDEZ MIRIAN HERNANDEZ cCAPITOL-EMILATIN 42162/
CAPIOTL-EMI LATIN
1] 1|13| LUIS ENRIQUE MIMUNDO cBs8o146
29| 3| FRANKY RUIZ MAS GRANDE QUE NUNCA  TH-RODVEN 2664
313|5| GILBERTO SANTARROSA SALSA EN MOVIMIENTO comso 2062
4 12|19 MAXTORRES APRENDERE CAPITOL-EMI LATIN 42134/EMI-CAPITOL LATIN
515(25| ELGRANCOMBO AMAME comBo 2060
6! 8|15 CHANTELLE CHANTELLE CON UN TOQUE DE CLASE wEA LATINA 56559
< 7] 4(25| DAVID PABON ES DE VERDAD TH-RODVEN 2620
3 8| 6 (47| EDDIE SANTIAGO INVASION DE LA PRIVACIDAD THRODVEN 2575
€| 9 |11]13| JUANLUIS GUERRA YLA 440 OJALA QUE LLUEVA CAFE KAREN 126
Q 10( 7 {17| TITONIEVES YO QUIERO CANTAR RmM 1683
wad |11(19| 5| GRUPO NICHE LOMEJOR DEL GRUPO NICHE SONOTONE 5811
<L |12(10/13| HANSEL SOLO cessolas
2 131213 | LA SONORA MATANCERRA 65 ANIVERSARIO CELEBRANDO Tw-
o RODVEN 2630
©[14|15(/25| LACOCOBAND COCO BAND KUBANEY 20011
B2 (15(22{39| TONYVEGA YO MEQUEDO rwm1677
- 16(13! 7 | JOSE ALBERTO MIS AMORES RrmM 1684
17 (23| 45| JOHNNYY RAY SALSA CON CLASE POLYGRAMLATING 836647/POLYGRAM
18| —| 3 | FRANK FERRER PUERTORICO 2013 TELECUMBRE 0013
19| —{15] JOE ARROYO FUEGO EN MIMENTE FUENTES5674
20118} 3 | GRUPO NICHE GRANDESEXITOS GLOoBO 9878
211251 3 | CONJUNTO CHANEY EL CONJUNTO DEL AMOR  HIT MAKERS HM-76
22— |33| LASCHICAS DEL CAN CARIBE soNOTONE 1422
23|—| 1 | VARIOS ARTISTAS MUSICA CALIENTE ces 80132
24 (16 (83| LALO RODRIGUEZ UNNUEVO DESPERTAR TH.RODVEN 2517
25— 1 BONNY CEPEDA CALOR Y DIFERENTE comBo 00898
1|1]19! VICENTE FERNANDEZ POR TU MALDITO AMOR cBsso127
2|2 (13] BRONCO ATODO GALOPE FroNOVISAB830
33|15/ RAMON AYALA TRISTES RECUERDOS FREDDIE 1474
414 |23] FITOOLIVARES LA NEGRA CATALINA a1 2031
5]61}3| LOSYONICS ATURECUERDO ronovisa 8832
z 6156517 LOS TIGRES DEL NORTE MIBUENA SUERTE FonOVISA 8831
o 71955 BRONCO UN GOLPE MAS ronoOviSa 8808
(&) 8|8 (51| ANTONIO AGUILAR CON BANDA MUSART 2021
; 9|11 7 | GRUPO AUDAZ NI JUANA LA CUBANA CAPITOL-EMILATIN 42178/CAPITOL
W) 1010|434 LAMAFIA EXPLOSIVO c8s80072
= 11| 7 [43] GRUPOMAZZ STRAIGHT FROM THE HEART c8s80010
-l 12/15] 5| LOS FLAMERS LOS FLAMERS Rrca 9857
«f | 13|13{41| LOS TIGRES DEL NORTE LOS CORRIDOS PROHIBIDOS Fonovisa 8815
&£ 114]23| 3| GRUPOLA SOMBRA CHI-TOWN BOY'S ARE BACK FREDDIE 1490
2 15/14| 5 LOS CAMINANTES NO CANTAN MAL LAS RANCHERAS una 71184
€D [16{—| 1| SELINAYLOSDINOS SELINA CAPITOLEMILATIN 421-44/CAPIOTL.EMI LATIN
L |17(22/29| LATINBREED BREAKING THE RULES c8s 80094
x 18 [ 17 [101] LINDA RONSTADT CANCIONES DE MI PADRE  ELEKTRA 60765
19{19| 9 | LOSMIER AMAME ronoviSA 8816
20— (11| EMILIO NAVAIRA EMILIO NAVAIRA AND THE RIO BAND cBS cRL-80140
2125123 | CIELOAZUL SITUSCELOS WEALATINAS55163/WEA
22|—1! 5| GRUPOVENNUS ENTRE TUY YO MARINTERNACIONAL 224
23— 1| GRUPOLAFIEBRE ON THE RIGHT csss8o168
2412011} ELISEO ROBLES CONBANDA RamEx 1233
25— {49 LITTLE JOE AUNQUE PASEN LOS ANOS cas 80004

(CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. & RIAA certification for sales of 1 million units.
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FOR WEEK ENDING DECEMBER 2, 1989

Bilboard.

12-INCH SINGLES SALES

o o
18|28, _CLUB PLAY 18] s, |
% ‘Z’ ; ;,‘,»g TITLE Compiled from a national sample of dance club playlists. ARTIST % ‘Z’ § QE TITLE Compiled from a national sample of retail store and one-stop sales reports. ARTIST
- = o~ | ¥O | LABEL & NUMBER/DISTRIBUTING LABEL ~ i o | 2O | LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 » « * % NO.1 & »
@ 2 9 GIT ON UP D.J. INTERNATIONAL DJ990 1 week at No. 1 FAST EDDIE @ 1 2 9 PUMP UP THE JAM sgk v-19701 2 weeks at No. 1 @ TECHNOTRONIC FEATURING FELLY
@ 4 7 SUGAR DADDY WARNER BROS. 0-21320 © THOMPSON TWINS 2 2 1 16 FRENCH KISS EPIC 49 68875/EPA. LiL Louis
@ 3 4 6 GET BUSY JivE 1274-1-JD/RCA & MR LEE- l 3 3 4 10 | LOVE THE BASS ENIGMA 75524-0 @ BARDEUX
@ 6 10 5 LOV!KTOP OF LOVE-KILLER KISS CAPITOL-V-15508 @ GRACE JONES 4 4 5 13 ME SO HORNY SKYYWALKER GR-127 @ THE 2 LIVE CREW
5 1 1 10 PUMP UP THE JAM SBK v-19701 @ TECHNOTRONIC FEATURING FELLTq @ 19 — 2 RHYTHM NATION aam Sp-12335 @ JANET JACKSON
@ 8 14 4 RHYTHM NATION a&m sP-12335 L 4 JAN-ET JACKSON @ 7 9 7 NEW JACK SWING SOUND OF NEW YORK MOT-4654/MOTOWN © WRECKS-N-EFFECT
7 2 7 8 LOVE SHACK REPRISE 0-21318/WARNER BROS. @ THE B-52'S @ 8 12 6 SOMEBODY FOR ME UPTOWN 23982/MCA @ HEAVY D. & THE BOYZ
8 5 3 11 1 LOVE THE BASS ENIGMA 75524-0 @ BARDEUX 10 16 6 OVER AND OVER ATLANTIC 0-86282 PAJAMA PARTY
] 10 12 7 SOMEBODY FOR ME UPTOWN 23982/MCA @ HEAVY D. & THE BOYZ ] 11 18 6 GET ON QOUR FEET EPIC 49 68877/EPA @ GLORIA ESTEFAN
10 12 16 6 BE MY TWIN CAPITOL V-15501 @ BROTHER BEYOND 10 6 6 17 DON'T MAKE ME OVER NEXT PLATEAU NP50107 @ SYBIL
@ 17 22 5 TURN IT OUT ATLANTIC 0-86284 HOME BOYS ONLY 11 9 10 7 PERSONAL JESUS/DANGEROUS SIRE 0-21 328/REPRISE @ DEPECHE MODE
12 13 13 6 PERSONAL JESUS/DANGEROQUS SIRE 0-21328/REPRISE @ DEPECHE MODE 12 5 3 12 MISS YOU MUCH a&M SP-12315 @ JANET JACKSON
13 14 17 6 OUR LOVE (IT'S OVER) ACTIVE ACT-3063/SELECT DEE HOLLOWAY @ 21 24 4 LOVE ON TOP OF LOVE - KILLER KISS CAPITOL v-15508 @ GRACE JONES
14 16 20 7 PICK UP THE PIECES (TO MY HEART) ARISTA ADI-9857 CINDY VALENTINE 20 22 LOVE SHACK REPRISE 0-21318/WARNER BROS. @ THE B-52'S
@ 20 24 4 DRAMA!/SWEET,SWEET BABY SIRE 0-21356/REPRISE @ ERASURE @ 23 25 4 BLAME IT ON THE RAIN ARISTA ADI-2905 @ MILLI VANILLK
16 9 5 9 ME SO HORNY SKYYWALKER GR-127 @ THE 2 LIVE CREW 16 13 15 [ DRAMA!/SWEET,SWEET BABY SIRE 0-21356/REPRISE @ ERASURE
17 18 18 6 HIGHER THAN HIGH PAISLEY PARK 0-21279/WARNER BROS. TONY LEMANS 17 12 7 16 BACK TO LIFE VIRGIN 0-96537 @ SOUL I SOUL (FEATURING CARON WHEELER)
18 19 19 6 1 GOT LOVE w7G 41 68867 MICHAEL RODGERS 18 14 14 9 STATE OF ATTRACTION TABU 429 68842/E.PA. RHONDA CLARK
23 32 4 WITH EVERY BEAT OF MY HEART ARISTA ADI-9896 @ TAYLOR DAYNE 28 48 3 SWING THE MOOD ATCO 0-96512 o @ JIVE BUNNY AND THE MASTERMIXERS
21 26 5 GET ON YOUR FEET EPIC 49 68877/E.PA. @ GLORIA ESTEFAN 24 28 4 OUR LOVE (IT'S OVER) ACTIVE ACT-306;;SELECT DEE HOLLOWAY
* % * POWERPICK W & & 21 15 13 12 LOSING MY MIND EPIC 49 68858/E.P.A. @ LIZA MINNELLI
QD 28 | — 2 TWO TO MAKE IT RIGHT VENDETTA VE-7031/A4M & SEDUCTION 2 16 11 20 | BUST A MOVE DELICIOUS VINYL DV1005/ISLAND @ YOUNG M.C.
25 | 35 4 WARRIOR/HAPPY VIRGIN 0-96519 ® PUBLIC IMAGE LTD. 23 2 23 4 BABY DON'T SAY GOODBYE EPIC 49 moixz.m. DEAD OR ALIVE
23 )2 | 31 4 DOWN IN IT TvT 2611 @ NINE INCH NAILS 24 18 8 9 ROCK WIT'CHA MCA 23951 o © BOBBY BROWN
24 | 24 | 30 4 SWEET TALK MANHATTAN Vv-15476/CAPITOL © D'ATRA HICKS 5| 5 | 32 4 WITH EVERY BEAT OF MY HEART Amsn_m.gsge © TAYLOR DAYNE
@ 30 — 2 BABY DON'T SAY GOODBYE EPIC 49 73101/EPA. DEAD OR ALIVE R HOT SHOT DEBUT * W W
32 44 3 IT'S GONNA BE ALRIGHT JivE 1290-1-JD/RCA o RUBY TURNER (2_6) Ngu 1 TWO TO MAKE IT RIGHT VENDETTA VE-7031/A&M & SEDUCTION
(@D| 31 | 43 | 3 | C'MONAND GET MY LOVE FFRR 886 799.1/POLYGRAM D.MOB * * # POWERPICK & #
28 | 29 | 39 | 4 | OVERAND OVER ATLANTIC 0-86282 PAJAMA PARTY (27) | 36 | 49 | 3 | TENDER LOVER SOLAR 429-74502/EPA BABYFACE
29 11 6 12 WITHOUT YOU COLUMBIA 44 68822 GEORGE LAMOND @ 30 37 4 GET BUSY JIVE 1274-1-JD/RCA & MR. LEE
w_36 22 25 5 GIVE ME THE RHYTHM STRICTLY RHYTHM SR-1201 DESARAE WILD 29 17 20 7 GIRL | AM SEARCHING FOR YOU LMR 4005 STEVIEB
@ 49 | — ? LET THE RHYTHM PUMP ATLANTIC 0-86273 DOUG LAZY 30 31 27 8 IF YOU LEAVE ME NOW LmR 7000 JAYA
32 | 34 | 38 4q WELCOME TO AMERICA FICTION 889 899-1/POLYGRAM @ DIE WARZAU 31 29 35 3 SUGAR DADDY WARNER BROS. 0-21320 @ THOMPSON TWINS
33 15 9 13 SAY NO GO TOMMY BOY TB 934 & DE LA SOUL @ 37 44 3 GIT ON UP D.J. INTERNATIONAL DJ990 FAST EDDIE
@ 39 | — 2 JUST KEEP ROCKIN’ DESIRE 889 971-1/POLYGRAM DOUBLE THE TROUBLE & THE REBEL MC 3| Z7 26 12 WELCOME HARBOR LIGHT HL1006 JOVANOTTI
@ a1 | — | 2 ANOTHER MONSTER JAM/I'VE GOT YOUR ... .. FFRR 886 681-1/POLYGRAM SIMON HARRIS )| 40 | 50 3 REALISTIC VENDETTA VE-7026/A&M ® SHIRLEY LEWIS
36 37 40 3 HOLD ON CAPITOL V-15505 © DONNY OSMOND 35 41 43 3 LOVE YOU, WILL YOU LOVE ME PROFILE PRO-7271 JUDY TORRES
@ 42 — 2 SELF! GEFFEN 0-21327/WARNER BROS. & FUZZBOX 36 26 17 11 TALK TO MYSELF GEFFEN 0-21233/ @ CHRISTOPHER WILLIAMS
— 2 LET'S FALL IN LOVE/BLEEDING BABIES CURB CR8-10308 REAL LIFE @ NEW) 1 LET THE RHYTHM PUMP ATLANTIC 0-86273 DOUG LAZY
1 39 1 43 ) — | 2 HALLUCINATION GENERATION NETTWERK (CANADA) IMPORT GRUESOME TWOSOME 38 [ 34 | M4 6 I'M STILL MISSING YOUR LOVE TABU 429 68863/E.PA S.0.5. BAND
* % * HOT SHOT DEBUT * R 38 33 31 6 THIEF OF HEARTS MICMAC 526 CYNTHIA
40 NEW)D 1 NIKI NANA PRIVATE MUSIC 2060-1-PD YANNI 40 32 30 6 LOVE IS A SHIELD ATLANTIC 0-86311 ® CAMOUFLAGE
41 27 11 9 SUMMER MADNESS RCa 9043-1-RD KC FLIGHTT 49 — 2 DOWN IN IT TvT 2611 @ NINE INCH NAILS
42 38 45 3 STEAMING ARISTA PROMO SARAH MCLACHLAN 42 47 — 2 FREAK THE FUNK FRESH FRE-801 3/SLEEPING BAG STEZO
43 33 3 4 THE RACE/BLAZING SADDLES MERCURY 874 939-1/POLYGRAM YELLO 43 38 33 8 PARTYMAN WARNER BROS. 0-21370 @ PRINCE
NEW ) 1 NO MORE LIES RUTHLESS 0-96521/ATCO & MICHEL'LE NEW } il YO MISTER MCA 23984 PATTI LABELLE
NEW } 1 NASTY SLEEPING BAG S{X-40150 DAVE TECH NICE 45 42 40 5 MEMORIES MICMAC 525 JOHNNY O
NEW} 1 ROCK TO THE BEAT/MOVE YOUR BODY WING 873 143-1/POLYGRAM 101 46 48 = J __3— (IT'S JUST) THE WAY THAT YOU LOVE ME VIRGIN 0-96614 @ PAULA ABDUL
NEW } 1 ELEKTRIC DANCE ELEKTRO SOUND ES-007-C JUNGLE CREW 47 39 36 8 WITHOUT YOU COLUMBIA 44 68822 GEORGE LAMON_D_ |
NEW } 1 MOVE YOUR BODY D.J. INTERNATIONAL DJ-991 TYREE FEATURING J.M.D. NEW } 1 " GO HOUSE YOURSELF! BACK DOOR BD2-20011 SOULED OUT
49 48 l . 2 ——_NEW JACK SWING SOUND OF NEW YORK MOT-4654/MOTOWN © WRECKS-N-EFFECT 49 43 42 8 I WANT YOU vISiON vR-1225 SHANA
@ NEW) 1 STOMP (MOVE JUMP JACK YOUR BODY) waRNER BROS. 021339 KYZE 50 35 21 13 MY HEART SKIPS A BEAT CAPITOL v-15498 @ THE COVER GIRLS

O Titles with the greatest sales or club play increase this week. ® Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Records listed under Club Play are 12-inch
unless indicated otherwise. ©Copyright 1989, BPI Communications inc. All rights reserved.
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D-Moh’s ‘A L’il Bit Of This’ Is A Slice 0f Paradise

THE MOB SQUAD: Coming off
three No. 1 club hits, D-Mob final-
ly unleashes its album debut, “A
Little Bit Of This, A Little Bit Of
That” (FFRR/PolyGram), and it
grooves. D-Mob brainchild, popu-
lar U.K. remixer Dancin’ Danny
D (aka Danny Poku) lays it out on
the line and proves himself a more-
than-able producer/songwriter/
artist who has got quite a few
tricks up his sleeve. Featuring a
varied assemblage of performers,
“A Little Bit” tackles a number of
styles with ease and personality.
On “this” side, the current sin-
gle “C’'Mon & Get My Love,” fea-
turing Cathy Dennis, is a tasty
pop-inflected club track pumping a
generous instrumental and lyrical
hook. The fab R&B/club rework-
ing of the Stevie Wonder classic
“All I Do” as interpreted by Dan-
ny Madden is a must-listen. Mad-
den’s passionate delivery endears
while the production and arrange-
ment slyly leave you longing, as
the song suggests. Larry Levan
would be kicking this one at the
Paradise Garage. Danny D takes
front and center on ‘It Really
Don’t Matter,”” an easy-paced,
beat-laden R&B number that mer-
its acknowledgment from black ra-

Jam On It. Lead vocalist Felly of
SBK recording act Technotronic made
her stateside debut at New York
nightspot The Tunnel, where she
performed the act’s crossover smash,
“Pump Up The Jam.” (Photo: Chris
Ross)

HOT DANCE
BREAKOUTS

CLUB PLAY

1. I'M NOT THE MAN | USE TO BE FINE
YOUNG CANNIBALS (rs.

2. FOR THOSE WHO LIKE TO GROOVE
TWIN HYPE prOFILE

3. PUMP IT HOTTIE REDHEAD KINGPIN
& THE F.B.1. virGIN

4. 1-2-3 THE CHIMES coLumsia

5. LULLABY THE CURE ELEKTRA

12" SINGLES SALES

. WALK ON BY SYBIL NexT PLATEAU

. OWWWW CHUNKY Awmca

. COLD WORLD STEVE “SILK” HURLEY
FEATURING JAMIE PRINCIPLE ATLANTIC

. CHA CHA CHA MC LYTE FIRST PRIORITY

. LET'S GET IT ON BY ALL MEANS isLAND,

Breakouts: Titles with future chart potential,

Nh W=

based on club play or sales reported this week.

dio. The song entwines the best el-
ements of Jam & Lewis and L.A. &
Babyface without the formulaic
approach. The bass line alone
could put one in a trance; lucky for
us an instrumental reprise is pro-
vided.

“That’’ side sports the three
past hits and opts for a decidedly
more underground feel. Besides
the fab hip-house of “It Is Time To
Get Funky” featuring LRS & DC
Sarome, “Trance Dance,” and the
nagging “We Call It Acieed”
(which redeems itself in this con-
text), both with Gary Haisman,
the highlight is definitely the con-
temporary reading of the O’Jays’
“Put Your Hands Together” fea-
turing Nuff Juice. Textured, hip-
house track has vintage Kashif-
meets-D-Train rhythmic feel. So,
for those up for a serious “party”
collection, keep in mind that some-
times ‘‘A Little Bit’’ can be quite a
lot.

BIG BEATS: Stock, Aitken &
Waterman’s hit-making U.K.
PWL Empire has formally an-
nounced the appointment of Brian
Chin to director of A&R for its
new stateside operation, PWL Rec-
ords America. Chin has been serv-
ing as director of A&R at Profile
for the last two years. Besides
U.S. signings, the outfit plans to
use PWL America as a spring-
board for a number of its U.K. art-
ists as well. Chin’s tenure begins
early next year (see story, page 4)
... The popular U.K. club label
Cooltempo is being officially
launched stateside and will be dis-
tributed by CEMA. Promotion for
the Cooltempo project will be han-
dled by either Chrysalis or Capitol,
depending on the project.

KILLER KISSES: A few tidbits—
4th & B’way (212-995-7800) has fi-
nally unleashed Paul Ruther-
ford’s brilliant “Oh World"” domes-
tically; Columbia is just out with
€“1-2-3"" by faves the Chimes;
Sueno Latino Featuring Carolina
Damas has made Capitol its new
home, and the controversial “Ride
On Time” by Black Box has been

TRAX

by Bill Coleman

rerecorded by Construction Crew
for Miami’s Black Box Records
(305-666-0445) . .. New greatest-
hits packages of interest include
Arista’s “Under Her Spell” by
Phyllis Hyman, featuring her
club classic “You Know How To
Love Me,” and ‘“‘Greatest Hits”
(Ichiban, 404-926-3377) from Linda
Clifford, featuring “If My Friends
Could See Me Now,” “Red Light,”
and ‘‘Runaway Love’’ (which
sounds great on CD).

“Walk On By” (Next Plateau,
212-541-7640) is the latest Dionne
Warwick cover out by Sybil. Tony
King’s remix does the trick, but all
these Soul I Soul-inspired remixes
coming out is starting to grate on
a few nerves ... Power-house vo-
cal trio Jomanda keeps to its staid
R&B-inflected formula with the
pumping ‘“Don’t You Want My
Love’ (Big Beat, 212-691-8805).
We're really into the bonus dub
track “Someone To Love Me” ...
“Right From The Start” (Reprise/
WB) previews the forthcoming al-
bum from India. Stronger than

Select Gets Active In Dance
Label Spinoff Captures Club Sound

BY JIM RICHLIANO

NEW YORK Select Records, the
primarily rap, New York-based in-
die label that is home to such acts as
Kid 'N Play, Whistle, and The Real
Roxanne, will try to capture a hard-
core dance following with its sister
spinoff, Active Records.

Announced in July, during the
New Music Seminar, Active re-
leased its first 12-inch single two
months later. In addition to selling a
reported 17,000 units, that song, ti-
tled “Our Love (It’s Over)’”’ and
sung by 22-year-old diva Dee
Holloway, is currently climbing
both Billboard’s Club Play and 12-
Inch Singles Sales charts and has
crossed the Atlantic to gain a re-
spectable U.K. audience. ‘“‘Our
Love” has also begun to get nation-
al radio attention, with such sta-
tions as WBLS (New York), WOWI
(Virginia), and KJLH (L.A.) adding
it to their playlists.

Active A&R coordinator Greg
Riles says the new outfit is basically
the alter ego of Select. “They’re
both street,” he says, “but they're
two different sides of the street
that meet on the same block.” With
an in-house staff of 15 employees,
the Gotham affiliate’s goal is to not
only discover new talent but to com-

mit itself to the long-term develop-
ment of its artists. Adds Riles, ‘“Our
chairman wants Active to not only
be looked upon as a 12-inch dance la-
bel but as a total package with al-
bums and continual growth.”

He continues, “A lot of indies
aren’t in touch with their audience.
We came from buying and listening
to dance music. We're a part of
what we're trying to reach, which
makes the goal that much easier be-
cause, in essence, we're already
there.”

Along with developing a roster of
acts that include Eileen, a protege
of N.Y. producer/DJ Roman Ricar-
do; two dance groups called Nu Im-
age & Real, and R&B vocalist An-
nette Taylor, Active plans to release
Holloway's debut album early next
year. Holloway is currently in the
studio with producer George Morel
completing her second single re-
lease.

TO OUR READERS

Due to holiday week deadlines,
the Black music section begins
on pagé 63.

her previous single, this Man-
tronik-produced, Dave Morales-
mixed Latin pop nugget shows
much promise for the newcomer’s
“Breaking Night'’ album ... Also
on the Latin pop tip and of merit is
Eileen Flores’ “Touch Me With
Your Heart” (Mic Mac, 212-675-
4038). One of the label’s strongest
releases to date was produced by
Nelson “FFWD” Cruz, Charlie
Babie, and Mike Lorello.

Fine Young Cannibals are fi-
nally out with the popular album
cut “I'm Not The Man I Used To
Be” (I.LR.S./MCA), now sporting
some driving mixes by Jazzie B &
Nellee Hooper that follow a very
similar path to Ziggy Marley’s
“Look Who's Dancing” . . . Alsoon
import, don’t miss the brilliant
new Beloved single, ‘“The Sun Ris-
ing” (WEA), a serene yet captivat-
ing house-inflected track that
pumps in its various mixes. Expect
Atlantic to release the band’s “Lo-
vin’ Feeling” real soon with the al-
bum ‘“Happiness” to follow in the
new year.

l.I’L PIECES: New kid on the
block Jeff Vincent will be produc-
ing a few tracks on Paul Lekakis’
forthcoming album with Daniel
Abraham; is performing a duet
with Tommy Page for the Dick
Tracy soundtrack; and has also
written a song for August Darnell
(““Kid Creole”) for the film. Both
Vincent & Abraham can be
reached through This Beat’s Wor-
kin’: 212-265-1650.

Millie Walker has been named
national video director for Sleep-
ing Bag Records (212-724-1440).
Walker’s previous responsibilities
had also involved radio promotion.
Also, the label’s Virgil Simms will
incorporate greater A&R duties to
accompany his current position as
national director of promotion.
Simms has been credited as the
““man responsible for signing
EPMD.”

Expect a Yazz remix album to

surface shortly on import, sport-
ing “Stand Up For Your Love
Rights’’ remixed by Dave Mo-
rales; “Where Has All The Love
Gone”’ by Groove Corporation;
“The Only Way Is Up”” by Back-
room Productions; ‘‘Got To
Share” by Yvonne Turner; “The
Dream’ (originally a B side) by
Mark McGuire; and “Wanted On
The Dancefloor” by C.J. Mackin-
tosh & Dave Dorrell ... Also on
the remix front in December from
Megatone (415-621-7475) is “‘Im-
mortal,” the title of a forthcoming
Sylvester album scheduled to con-
tain three previously unreleased
tracks and remixes of label clas-
sics like “Do You Wanna Funk.”

Note: Dance Music Report has
moved. The new address is Suite
804, 636 Broadway, New York,
N.Y. 10012, and new phone is 212-
677-6770.

NEW ON
THE CHARTS

Producer/remixer/artist Mr.
Lee, aka Leroy Haggard, is rid-
ing high on Billboard’s Club Play
and 12-Inch Singles Sales charts
with his smash hip-house hit,
“Get Busy.”

At the tender age of 7, the
multitalented Lee learned to
play drums from his older broth-
er, Michael, and later went on to
discover he also had a knack for
keyboards, bass, and other per-
cussion instruments.

The 26-year-old Chicago native
had a taste of club success a few
years back with the A&M record-
ings ““I Can’t Forget’’ and
“Pump Up London’ before sign-
ing with Jive/RCA. Lee is cur-
rently finishing up his album de-
but for the label. BILL COLEMAN

NATIONAL BPM SOURCE!
'87 & '88 Year Books Available!

Plus

* Dance Beats: 1982-Current
* Dance Classics: 1973-1981
* Qldie Beats: 1955-1972

Call or write for FREE brochure today!

Disco @b Beats

17 Old Route 146, Clifton Park, New York 12065

1-800-255-5284

PROMOTIONAL
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outlets throughout America.

Available on 1 hour tape compilations

to Night Clubs, DJ's, Hotels and retail

Call LAWRENCE ENTERPRISES
today for more details: (201) 667-7575
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Arista Execs Rise For The Dead
Label’s Commitment Seen In New Album

BY LARRY FLICK

NEW YORK For the release of the
new Grateful Dead album, “Built
To Last,” Arista Records execs
masterminded a splashy, one-of-a-
kind marketing campaign.

‘“Setting up records before
they’re released has become as im-
portant as releasing them,” says
Arista executive VP Bill Berger.
“But you have to do it judiciously.
The prerelease campaign of most
records is getting more lavish. You
have to be unique without overpow-
ering the record itself.”

Unique is the word to describe
Arista’s first step in this promotion-
al parade, a collector’s package
called “Dead In A Deck.”

With just 50,000 units released at
retail on Halloween, the set follows
the playing cards theme of the al-
bum’s cover, encasing cassette or
CD configurations in an oversized-
deck-of-cards box. Also contained is
a colorful deck of specially designed
playing cards, complete with Dead
regalia.

As a finishing touch, both the cas-
sette and CD are wrapped in a fold-

out booklet that features previously
unpublished photos of the band.
Arista VP of creative services Ken
Levy is especially pleased with the
product given that this is the label’s
first attempt at such an extensive
production of a promotional pack-
age.

“I’ve been wanting to do some-
thing like this for a long time,” he
says. “It’s a real good showcase for
what my department can put to-
gether.”

The idea for the package grew
out of what several execs at Arista
describe as a desire to create some-
thing special for the fans, while
building on the unprecedented suc-
cess of the band’s previous album,
“In The Dark.” According to Sean
Coakley, VP of album radio promo-
tion, drawing the line between clev-
er promotion and exploitation was a
high priority.

“This band has 100% integrity in-
tact,” he says. “They are much
more interested in making music
than hawking themselves. So it was
vital that any marketing campaign
be tasteful and not one which took
advantage of their fans.”

Max Q Answers Music’s Call

Aussie Group Bows Soul/Dance Tunes

BY MELINDA NEWMAN

NEW YORK Australian under-
ground artist Ollie Olsen remem-
bers the first time he met Michael
Hutchence, lead singer for INXS,
now his collaborator in the band
Max Q: “I was hesitant. Here he has
this sexy image and I thought he
could be a real dickhead. But now
he’s one of my best friends.”

Hutchence simply refers to Olsen
as a “demigod.”

The two first met when they
worked on the soundtrack for
“Dogs In Space,” a film featuring
Hutchence. The single from that al-
bum, “Rooms For The Memory,”
went top five in Australia in 1986.

After INXS' 16-month “Kick”

tour, Hutchence contacted Olsen
earlier this year about working to-
gether. The result is the debut al-
bum by Max Q—supposedly named
after Olsen’s dog—a collection of
dark dance tunes to the left of
INXS’ pop-melodies and to the right
of Olsen’s avant-garde leanings.

“It’s like soul music that you can
dance to,” sums up Hutchence.
“Max Q is a soul record, it’s an atti-
tude,” says Olsen.

The album also delves into an ar-
ray of instruments not normally
heard on pop records, such as the Ti-
betan Thigh Bone. “There were cer-
tain instruments that we knew we
were going to use regardless,” Hut-
chence says.

(Continued on next page)

New Alarm Album Marks
A ‘Change’ In Direction

BY SHARON LIVETEN

LOS ANGELES The Alarm’s cur-
rent [.LR.S. album, “Change,” is apt-
ly titled. Since the Wales-based
band and its debut EP arrived on
U.S. shores in 1981, the group has
been dogged by comparisons with
U2. But singer Mike Peters feels
that with “Change,” the public’s
perception of the Alarm as “U2 too”
will finally, well, change.

“The music that we're making is
being accepted in its own right
now,” says Peters. “We’ve man-
aged to come out of the shadow of
other people. This record reflects
the Alarm, and it is the record we
wanted to make.”

The group’s past albums, Peters

says, reflected more the producers’
vision of the Alarm than that of the
band itself. Turning the knobs for
“Change” was Tony Visconti (David
Bowie, T. Rex) and the group is far
more satisfied with the result.
“When we interviewed producers,
[we met several who] we felt want-
ed to make their record and their
artistic statements through us,”
says Peters. “We have'had that hap-
pen before, and were very ill at ease
with that. We didn’t want to be in a
situation where someone was tell-
ing us how many records we ought
to be selling. We get enough of that
from within our own record compa-
ny,” he quips. “But we renegotiated
our deal with I.R.S. so we have
(Continued on page 29)

Initially, “Dead In A Deck” was
planned as a small deck of cards,
which would have been distributed
exclusively within the industry.
From that, Coakley says, the idea
snowballed.

“The enthusiasm on all levels has
been staggering,” says Jim Cawley,
VP of sales and distribution. At a
suggested retail price of $19.98 for
the cassette version and $24.98 for
the CD, all 50,000 copies of “Dead In
A Deck’ have been snapped up,
with pleas for a second pressing
pouring in. None is planned, Cawley
insists.

“Part of what makes this all so
special is the limited nature of the
product,” Cawley says. “Extending

(Continued on page 29)

Fresh Aire Pair. Composer Chip Davis, left, of Mannheim Steamroller fame,
has teamed up with talk show host—and heart-attack victim—Larry King on a
holiday project to benefit Americans in need of bypass heart surgery. By
pledging $10 to the Larry King Cardiac Foundation at 1-800-323-KING, donors
will get a tape of King’s essay on the traditions of Christmas set to a piece from
Davis’ ““A Fresh Aire Christmas.” King is due to recite the piece live during the
third night of Davis’ Beacon Theatre stand in New York Dec. 7-9.

Ty

WE THOUGHT we’d give a speech Pete [Town-
shend] wrote,” John Entwistle said at the second annu-
al Silver Clef Dinner to benefit the Nordoff-Robbins
Music Therapy Foundation. “But they say we’ve got to
be out by 3 a.m.”

With that dig at their absent and prolix band mate,
Entwistle and Roger Daltrey accepted honors offered
the Who and manager Bill Curbishley for their efforts
on behalf of Nordoff-Robbins. The band’s performances
of “Tommy” in New York and Los Angeles during its

lion for the foundation, which aids

Rock Biz Who’s Who Salute The Who:
New Kids Take N.Y.: New Done Deals

an appearance in the Macy's Thanksgiving Day Parade
with a show that evening at Madison Square Garden.

— e ]

0N THE ROAD: The Rolling Stones took over the
Dallas Alley nightclub complex during their Texas tour
swing for a private party at which Keith Richards
jammed with area band the Stratoblasters. The evening
gave Mick Jagger and Jerry Hall a chance to entertain
friends from Hall's home turf in Texas . . . Ronnie Lane
attended the Stones show in Dallas, where Jagger dedi-

autistic children.

An array of artists, execs, agents,
managers, and more turned out at
the Puck Building in lower Manhat-
tan for this year’s affair, sponsored
by Tanqueray. As Daltrey began
chatting with Joan Jett, he was be-
sieged by photographers seeking

summer tour raised nearly $1 mil-

ton, criticized in some quarters for
his Michelob beer spots, will tour
without a sponsor next year to sup-
port his new Warner Bros. album,
“Journeyman”... Nona Hendryx
was forced to cancel Northeast
dates in support of her Private Mu-
sic release, “Skin Diver,” after tour

cated “Little Red Rooster” to the
i./
#e

former Faces bassist . .. Eric Clap-

pix of the pair. Paul Shaffer sipped
his drink nearby. Ray Davies
slipped in late. Phoebe Snow performed.

Among those the Beat chatted with were Atco Rec-
ords president Derek Shulman, MTV exec Steve Leeds,
manager Jon Landau, promoters Jules Belkin of Bel-
kin Productions, Louis Messina of Pace Concerts,
Barry Bell of Premier Talent, QBQ Entertainment
head Dennis Arfa, and WNEW’s Scott Muni.

Capitol-EMI Music president and CEO Joe Smith and
Atlantic Records Corp. chairman Ahmet M. Ertegun
were MCs for the event. Smith led the evening’s fund-
raising auction, offering goods ranging from an over-
size bottle of champagne (“taller than Irving Azoff!”) to
a week at Ertegun’s seaside house in Turkey.

As Ertegun proclaimed the presentation to the Who
“one of the greatest moments of my life in this indus-
try,” Daltrey kept the tone of the evening light—daub-
ing at his eyes with mock emotion. When two Silver Clef
awards were handed to the two band members, Daltrey
rejoined: “We thought we’d only get one—and we’d
have to start fighting again.”

YOU COULD HEAR the screams—the shouts of thou-
sands of teens, mostly female—two blocks away from
New York’s Rockefeller Center, where Columbia Rec-
ords’ New Kids On The Block were due for a Christmas
party. With word of the invite-only bash broadcast earli-
er on WHTZ (Z100), the Kids’ kids crammed around the
promenade above the center’s skating rink for a glimpse
of the Fab Five. Guests arrived with toys for donation to
the United Cerebral Palsy Foundation and one CBS
exec, looking at the festive spread, remarked, “See what
you get for selling 8 million albums.” One of the most
remarkable pop biz stories of the year, the Kids followed

by Thom Duffy

equipment—including keyboard
programs—was stolen in Italy ...
“We’re hitting the road, Jack, until the road starts hit-
ting back,” guitarist Dave Malone of the Radiators told
Billboard last spring of plans to support the band’s sec-
ond Epie release, “Zig-Zagging Through Ghostland.”
The Beat saw proof that persistence is paying off for the
ace New Orleans band, and not just on the major-ity
circuit. A recent show at the Capitol Theater in Port
Chester, N.Y., was packed with fish-head fans—part of
the base ready for the Rads’ next release.

0N THE LINE: Delbert McClinton has signed with
Curb Records for his first studio album in nearly a dee-
ade, to be produced by Barry Beckett, the man behind
the board for Delbert’s 1980 hit, “Giving It Up For Your
Love” ... Sire Records president Seymour Stein has
signed Chris Thomas from the blues-rooted Hightone
Records label. Thomas’ first release on Sire/Hightone
will be out next year ... Austin, Texas, singer/song-
writer Jay Aaron has been brought to Warner Bros. by
A&R VP Michael Ostin .. . The trio Prong, whose UK.
album was released here by Relativity Records, has
been signed to Epic by A&R director Bob Feineigle. A
debut produced by Mark Dodson is due in February . ..

AN D JUST BACH FOR ALL: “My wife plays cello, so
when I'm home, all we listen to is classical music,” con-
fesses Kirk Hammett of Metallica in the November an-
niversary issue of Guitar For The Practicing Musi-
cian. Thrash-metal Mozart, anyone?

Assistance in preparing this column was provided by
Charlene Orr in Texas.
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Bonham Climbing The Stairway To Success
WTG Band Puts Heart And Soul In Rock’N’Roll

BY THOM DUFFY

NEW YORK The night Jason Bon-
ham played drums with a reunited
Led Zeppelin at the Atlantic Records
40th anniversary bash in 1988, WTG
Records president Jerry Greenberg
made a prediction amid the screams

L. y S

Funk And Jazz. With the array of
talent honored at the CMJ New Music
Awards in New York recently, an
occasional odd couple were spotted
backstage. Award presenter and
funkmaster George Clinton, left,
shares a light moment with Blue Note
president Bruce Lundvall, who
accepted a Hall of Fame presentation
for the legendary jazz label on its 50th
anniversary. (Photo: Chuck Pulin)
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of the crowd.

“When they introduced Jason,
there was this uproar,” he recalls. “I
felt that all of these young kids—who
never had a chance to see Zeppelin—
they related to Jason. I turned to my
wife and I said, ‘That kid’s a star.””

That night, Greenberg spoke with
Bonham and manager Phil Carson.
“We go back 20 years at Atlantic,”
Greenberg says of Carson, who spent
his own time on the road with Led
Zeppelin in the late '60s.

Not long afterward, Jason Bon-
ham recalls, “Phil gave me a phone
call. He said, {Greenberg] wants to
give you a contract and get a band to-
gether.” | said, ‘what? But 1 haven’t
got anybody in mind.””

“Then I said, ‘Yes, 1 have.””

A year and a half later, the band
Bonham is a reality, and a significant
success for WT'G Records.

Jason Bonham tapped two long-

time friends—John Smithson to play -

keyboards and bass and Ian Hutton
to play guitar. Daniel McMaster was
brought in from a Canadian band as
lead vocalist.

“We locked ourselves in a room to
see if it would work writing-wise,”
says Bonham. What resulted are the
11 tracks on the band’s debut, “The
Disregard Of Timekeeping.” Pro-
duced by veteran hard-rocker Bob
Ezrin, the album is heading for the
top 40 on the Top Pop Albums chart
and has sold more than 200,000 copies

since its release in July.

After the final dates on a debut
club tour, which brings the band to
the Cat Club in New York on Monday
(27), Bonham will next hit the road
opening for the Cult through next
February.

“It was my feeling all along with
this band to create a groundswell fol-
lowing,” says Carson, who has been
on the road with Bonham. “We didn’t
want them to be [perceived as] the
next Led Zeppelin. You can’t help
people drawing those comparisons.
But this is a young band and they
play with an aggressive style which
is all their own.”

“We want to be considered a ‘heart
and soul’ rock’n’'roll band,” Jason
Bonham says. “We don’t want to be
too '90s. I've gotten sick of hearing
drum machine after drum machine.
There’s no heart in them.”

But Bonham’s heart is with his
new band, as well as the legacy of his
father, John Bonham, to whom he
dedicates a cover of Zeppelin’s
“Black Dog” at the band’s shows.

“I knew from the git-go that this
was going to be a band to watch,”
says Greenberg. “The music is there;
the looks are there; the professional
people around Jason.”

Those people include Greenberg
himself, Carson, and Ezrin, all rock’n-
'roll veterans. “It's a great thrill,”
Greenberg says. “This is making us
all feel like kids again.”

AUSSIE GROUP MAX Q MAKES ITS DEBUT

(Continued from preceding page)

“I'd used that for years,” Olsen
says. ‘I've been involved in under-
ground for years and have used lots
of sounds and effects. I'm a punk
rocker Brian Eno,” he quips.

Rounding out the core of Max Q
are Arnie Hanna and Michael Sheri-
dan on guitar, Bill McDonald on
bass, Gus Till on piano and pro-
gramming, and John Murphy on
percussion, bowed cymbal, and Ti-
betan Thigh Bone.

After recording the project, Hut-
chence and Olsen went to DJ-
turned-mixer-turned-producer Todd
Terry for finishing touches. “Any-
one with half a brain knows that the
most innovations these days are in

TelE
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dance and hip-hop. He put a lot of
feel into the mix in the manner of a
DJ. Not technology, but feel,” Ol-
sen says.

Then Hutchence did something he
has never done for the Atlantic
brass with INXS—he gathered
them together to hear the project.

Although Olsen has been on
bands for years, he has never been
on a major label, so meeting with
the Atlantic heads proved to be
quite traumatic. ‘I knew the listen-
ing party would be weird,” he re-
calls. “But I walked into the room
and recognized [Atlantic chairman]
Ahmet [Ertegun] from photos and
all these people are looking at me
and I just went ‘AAHHH!" and kind
of freaked out. We’d just finished
the album and it felt like I was walk-
ing into the room nude and exposed.
It’s not unlike being on your honey-
moon and the hotel manager de-
cides to come in and watch.”

According to Hutchence, the label
heads were “a bit shocked” by the
record. “They were thinking, ‘What
are we going to do with this?’ It's
not an artsy, whimsy, throwaway
project. Also, it’s not just a solo rec-
ord.”

The label decided to target alter-
native radio with the project and
has met with success. The first sin-
gle, “Way Of The World,” reached
the upper echelons on the Modern
Rock Tracks chart and a second sin-
gle, “Sometimes,” has just been re-
leased.

Though Hutchence and Olsen say
they would love to tour, there are no
plans. They do hope to record anoth-
er Max Q effort, however.
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Pride And Joy. Jeff Beck, left, and Stevie Ray Vaughan brought their double-header Fire And Fury tour to a full house at
New York's Madison Square Garden, where the two guitarists dueled in a show-closing jam. Then it was uptown for
Vaughan for another late-night jam at the Beacon Theatre, where brother Jimmie's band, the Fabulous Thunderbirds, was
headlining a performance in the Benson & Hedges Blues '89 festival. (Photo: Chuck Pulin)

TALENT IN ACTION

NEIL YOUNG & FRIENDS
MUSIC TO BENEFIT THE BRIDGE
Shoreline Amphitheatre
Mountain View, Calif.

“OPE WAS IN the air at the
Shoreline Amphitheatre as Neil
Young hunched over his guitar,
wailing on a chest-mounted harmon-
ica, and did a slippery step across
the stage, singing “Heart Of Gold”
and “Rockin’ In The Free World.”
Frizzy-haired teen-age girls in long
print dresses danced in circles on
the lawn, singing along with the
acoustic music onstage, ‘“Teach
your parents well ...”

The Oct. 28 show was a reprise of
previous benefit shows Neil Young
has staged for The Bridge, a school
for physically handicapped, non-
speaking children that one of
Young’s children attends. Many of
the kids watched the show from
their wheelchairs, which lined the
back of the stage. It was a sight
that few who attended will forget.
They applauded the efforts before
them, even if they perhaps didn't
quite know who Tracy Chapman or
Sammy Hagar were.

Hagar’s hard rock songs were a
little weak performed solo in acous-
tic settings, but most of the rocker
crowd loved it. Chapman recited poi-
gnant material for her loyal fans,
but without any spontaneous inter-

action with the crowd. The acoustic
approach brought added drama to
Tom Petty’s music—it was like
hearing the initial germ of the song,
and the crowd knew it was special.
Steven Stills managed to get an
electric guitar onstage for the final
set, and David Crosby’s voice rang
out loud and clear. The much-ex-
pected CSN&Y reunion took place,
and no one seemed to be disappoint-
ed with versions of ‘“Helpless,”
“Ohio,” and “Teach Your Children.”

ROBIN TOLLESON

BOB DYLAN
JASON & THE SCORCHERS
The Opera House, Boston

HE IS THE POET who touched the
lives of a generation. His songs
have tackled man’s deepest fears
and desires. But Bob Dylan has nev-
er been regarded as much of a gui-
tar player. Nor has he been consid-
ered a particularly happy or flashy
performer.

So why was Dylan grinning and
trading guitar licks with G.E. Smith
at this Oct. 23 show?

Perhaps Dylan’s affiliation with
the Traveling Wilburys has soft-
ened his familiar scowl. Maybe his
current band (bassist Tony Garnier,
drummer Christopher Parker, and
Smith) has cured a suspected aller-
gy to touring. And perhaps he has
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been recharged by his rewarding
new Columbia album, “Oh Mercy,”
from which he played three songs.

For whatever reason, Dylan is
ending the decade with a string of
inspired performances. His gentle
acoustic guitar sparked ‘“Simple
Twist Of Fate.” He brought a John-
ny Cash-like kick to “Shelter From
The Storm” while the new “Every-
thing Is Broken’’ had a swanky
blues feel. By the time he ended
with “Like A Rolling Stone,” Dylan
had a much-deserved wide, toothy
smile.

This sold-out show had the added
benefit of openers Jason & the
Scorchers, who mix honky-tonk
rhythms with hard rock licks for en-
joyable results. GREG REIBMAN

ANIMAL LOGIC
The Palace, Hollywood, Calif.

THE CONCEPT OF of ex-Police
drummer Stewart Copeland and ac-
claimed jazz bassist Stanley Clarke
coupled with a talented unknown sin-
ger/songwriter sounds intriguing in
theory. But in practice, Animal Log-
ic’'s Nov. 8 hour-plus set—in which
the trio was joined by guitarist Rusty
Anderson—did not really work.

Though songs like “I'm Through
With Love” and “There’s A Spy (In
The House Of Love),” from the com-
bo’s self-titled I.R.S. debut, offer the
interesting contrast of Deborah Hol-
land’s country-flavored vocals and
the Copeland/Clarke jazz-rock
groove, the instrumental passages
showcasing the band’s inventive
playing ultimately worked the best.

Newcomer Holland has a strong,
pure voice, but it lacks the distinctive
quality necessary for it to shine
through the group’s star rhythm sec-
tion. She could also work developing
the kind of charisma necessary to
front a band of this magnitude, given
her partners’ past as sidemen.

At this point, Animal Logic may
not be a complete dog, but it'll take
some boning up to make them stand
out in the crowded pop zoo.

CRAIG ROSEN

TOP CONCERT
% GROSSES
AMUSEMENT BUSINESS®
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
THE ROLLING STONES Fair Park, Nov. 10-11 $3,410,886 119,856 BCL Group
LIVING COLOUR Cotton Bowl $28.50 seltout
Stadium
Dallas
THE ROLLING STONES Superdome Nov. 13 $1,682,220 59,339 BCL Group
LIVING COLOUR New Orleans $28.50 seliout
THE ROLLING STONES Astrodome Nov. 8 $1,486,623 52,278 BCL Group
LIVING COLOUR Houston $28.50 seliout
ANDREW DICE CLAY Centrum in Nov. 9-10 $545,340 27,297 Tea Party Concerts
Worcester $20.50 29,000
Worcester,
Mass.
ANDREW DICE CLAY Meadowtands Nov. 16 $400,000 20,000 Ron Delsener
Arena $20 sellout Enterprises
East Rutherford,
ANDREW DICE CLAY Hartford Civic Nov. 7 $314,284 15,893 Cross Country
Center $20 sellout Concerts
Hartford, Conn.
MOTLEY CRUE Arizona Nov. 17 $251,272 14,042 Evening Star
WARRANT Veterans $18.50 sellout Prods.
Memorial
Coliseum &
State
Fairgrounds
Phoenix
STEVIE RAY VAUGHAN & Centrum in Nov. 8 $237,281 13,101 Tea Party Concerts
DOUBLE TROUBLE/JEFF Worcester $18.50/$16.50 14,000
BECK Worcester,
Mass.
STEVIE RAY VAUGHAN & Cobo Arena Nov. 3 $195,027 10,841 Brass Ring Prods.
DOUBLE TROUBLE/ JEFF Detroit $18.50 12,191
BECK
JETHRO TULL Chicago Theatre Nov. 14-15 $188,093 7,147 Jam Prods.
{TBITES Chicago $28.50/%16 sellout
BOB DYLAN The Opera Oct. 23-25 $179,870 7,654 Tea Party Concerts
House $23.50 7,800
Boston
JETHRO TULL Centrum in Oct. 28 $167,598 9,577 Tea Party Concerts
ITBITES Worcester $17.50/$16.50 14,000
Worcester,
Mass.
MOTLEY CRUE Tucson Nov. 16 $152415 9231 Evening Star
WARRANT Community $19/518 sellout Prods.
Center
Tucson, Ariz.
REM. Greensboro Nov. 10 $152,014 8,745 Cellar Door Prods.
PYLON Coliseum $18.50 11,812
Complex
Greensboro,
N.C.
DAVID BYRNE The Orpheum Oct. 26-28 $137,956 1457 Tea Party Concerts
MARGARET MENZES Theatre $18.50 8,109
Boston
THE WATERBOYS Wiltern Theatre Nov. 6-8 $124,098 6,358 Bill Graham
Los Angeles $21.50 6,600 Presents
selfout Avalon Attractions
ALABAMA Redbird Arena Oct. 21 $118,746 6,811 Stardate Prods.
lllionis State $17.50/$16.50 8,680
Univ.
Normal, Il
GLADYS KNIGHT Fox Theatre Nov. 14 $112,900 43810 Brass Ring Prods.
DAVID PEASTON Detroit $25 sellout
CARL STRONG
THE JUDDS Star Plaza Nov. 12 $112,894 6,317 n-house
JONATHAN EDWARDS Theatre $18 6,800
Merrillville, Ind. seflout
DEBBIE GIBSON Miami Arena Nov. 12 $104,840 8,358 Fantasma Prods.
KEVIN PAIGE Miami $18.50 9,000
B52'S The Orpheum Nov. 10-11 $98,680 5,334 Tea Party Concerts
TOAD THE WET SPROCKET Theatre $18.50 5,406
Boston
EURYTHMICS Centrum in Nov. 7 $91,193 5,620 Tea Party Concerts
UNDERWORLD Worcester $17.50/$16.50 14,000
Worcester,
Mass.
BENEFIT FOR HURRICANE Carolina Nov. 12 $90,250 9,054 Cellar Door Prods.
HUGO: Coliseum $10 sellout in-house
BARRY MANILOW Univ.y of South
Carolina
Columbia, S.C.
EURYTHMICS Fox Theatre Nov. 15 $87,600 4,561 Brass Ring Prods.
UNDERWORLD Detroit $20 4,784
CONWAY TWITTY Sioux Falls Nov. 17 $87,553 5,182 Jayson Promotions
MERLE HAGGARD Arena $17.50 6,488
GEORGE JONES Sioux Falls, $.D.

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication.
Boxscores are compiled every Tuesday and should be submitted to Desi Smith in Nashville

at 615-321-4276; Ray Waddell in Los Angeles at 21 3-859-5338; Louise Zepp in Chicago at
312-236-2085.ForresearchinformationandcostcontactLauraStrohinNashvilleat615-321-4250.
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ARTIST
DEVELOPMENTS

GUNS, TOYS, AND TORA

Rising young bands hitting the
concert trail usually face a frus-
trating choice: Either accept the
limited stage time as opening act in
an arena swing or the limited draw
as a club headliner.

But L.A. Guns found another
way to go to promote their Poly-
Gram Records release, “Cocked
And Loaded.” Proving three metal-
head bands are better than one, the
group’s management initiated a tri-
ple touring bill with Columbia Rec-
ords’ Dangerous Toys and A&M
act Tora Tora. The swing, which
was due to conclude Nov. 24 at the
Hollywood Palladium, turned out
to be one of the more successful
metal theater tours of the fall sea-
son.

“It was basically Allen Kovac’s
idea,” says Cliff O’Sullivan, Poly-
Gram West Coast VP of product
development, giving credit to the
president of Left Bank Manage-
ment, which represents L.A. Guns.
“He wanted to find two other
bands on the cusp of happening
big.” The tour was set up with Bill
Elson at International Creative
Management, the Guns’ booking
agency.

“We liked the idea, as did Colum-
bia and A&M,” says O’'Sullivan.
“Collectively, between the three la-
bels, in each tour city, we bought
MTYV spots featuring all three
bands.”

Columbia marketing VP Jack
Rovner coordinated the promotion
on Dangerous Toys’ behalf, while
A&M artist development director
Jim Guerinot did the same for Tora
Tora. The three labels also cooper-
ated on point-of-purchase promo-
tions at retail, boosting sales along
the tour route of the Guns’
“Cocked And Loaded,” the Toys’

self-titled debut, and Tora Tora’s
“Surprise Attack.” THOM DUFFY

TEN YEARS PLUS

“About Time” is the name of the
latest album by Ten Years After,
and for fans of the long-lived band,
it has special meaning. The group’s
last album, “Positive Vibrations,”
was released 15 years ago.

“We never officially broke up,
we just stopped touring,” says
Alvin Lee, guitarist, vocalist, and
founder of the highly respected
British blues/rock band. “The last
tour was 1975, I believe, and really,
we just overtoured. Everybody got
places in the country and they
were starting families. After eight
years of being constantly on the
road, it was getting a bit stale.”

“Stale” is not the operative word
for the band’s reunion album,
which, with a sizzling-hot
production job by Memphis whiz
Terry Manning, sounds as
contemporary as the latest set
from ZZ Top. Playing at the peak
of their form is the same crew that
recorded the first Ten Years After
album back in '67: Lee, bassist Leo
Lyons, keyboardist Chick
Churchill, and drummer Ric Lee.

How did the reunion happen’

“Last summer a German
promoter called me up,” says Lee,
“and asked if there was any chance
of getting the original Ten Years
After together for four festivals in
Germany. So I called the boys and
asked them how they felt about it,
and they were all only too pleased
to give it a whirl.

“We had two days’ rehearsal—
nothing too much—and it all soon
came back to us. And it’s amazing
how much like Ten Years After it
sounded from the first note.”

Adds Lee: “It was just too good
to pass up. We obviously had to go

for it. And we decided that rather
than just be a ‘blast from the past,’
that we’'d come out with a new
album and do it properly. That was
over a year ago, and it's taken us
this long.” DAVE DiMARTINO

CALE’S COLLABORATIONS

“I wanted to find material for an
opera of Dylan Thomas’ life,” says
John Cale, explaining how his new
Opal album, “Words For The Dy-
ing,” found its genesis in the verse
of his Welsh countryman.

“I ended up with Thomas’ col-
lected poems,” Cale says. “They
worked as piano and vocal pieces.”

The album, which features or-
chestral settings for four Thomas
poems as part of “The Falklands
Suite,” was recorded in part in
Moscow with members of the Or-
chestra of Symphonic & Popular
Music of Gosteleradio, conducted
by Alexander G. Mikhailov.

“They were very generous,”
Cale says of his Russian hosts.
“The only problem we had was a
language problem. [Producer] Bri-
an [Eno] ended up using very bad
Spanish, and I used textbook Ital-
ian.”

Cale is now working on the for-
mal premiere of “Songs For
"Drella,” a song cycle dedicated to
the Velvet Underground’s late pa-
tron Andy Warhol, and co-authored
by Cale's former Velvets colleague
Lou Reed. The work—the first col-
laboration between Reed and Cale
in two decades—premieres at New
York’s Brooklyn Academy of Mu-
sic on Dec. 29.

“We have a design for the show
now,” Cale says. “The emphasis is
still on the music and the words,
but photographer and architect
Jerry Sirlin is using dimensional
photography for the words.”

CHRIS MORRIS

NEW ALARM ALBUM MAY BRING CHANGE IN GROUP’S FORTUNE

(Continued from page 26)

more control in the studio now.”

Obviously. “Change” has a bunch
of rockers, including “The Rock,”
“Love Don’t Come Easy,” and the
single “Sold Me Down The River,”
which reached No. 2 on the Album
Rock Tracks chart (kept from the
top spot only by the Rolling Stones’
“Rock And A Hard Place.”).

But there are also left-of-center
choices, most notably “A New
South Wales,” which was recorded
live in Wales with the Morriston Or-
pheus Male Voice Choir and the
Welsh Symphony Orchestra. Also,

the entire album was recorded si-
multaneously in Welsh and titled
“Newid””—the Welsh word for
“change.” (The Welsh-language
version of “Sold Me Down The Riv-
er”’ has even received some airplay
here.)

Peters explains that “Newid/
Change” was a philanthropic effort
to try to ease the sometimes violent
tensions in Wales over language.
“By doing that, we were trying to
close the gap in Wales between En-
glish speakers and Welsh speakers,
and make them aware of some of

ARISTA EXECS RISE FOR THE DEAD

(Continued from page 26)

its availability would seem like
gouging, which compromises the in-
tegrity of the Grateful Dead.”

The response to the release has
certainly helped the label generate
interest in the music itself. The first
single from the set, ‘‘Foolish
Heart,” has hit top 20 on the Album
Rock Tracks chart and plans for re-
lease of the track to top 40 radio are
imminent. The promotion pattern is
similar to that of “Touch Of Grey”

from “In The Dark,” which gave the
Dead its first top 10 pop single.

Topping “Dead In A Deck” will
be difficult, but Arista has more in
store. Up next is an interview disk,
which will be issued to radio short-
ly.

“This kind of hoopla goes back to
the old days of the industry,”
Berger says. “It has really opened
our eyes to what we can do in the fu-
ture.”

the things that are happening in our
country. People do sing about that,
but they usually only do it in Welsh,
and that’s sort of preaching to the
converted.”

Releasirg a Welsh version of the
record is an interesting move for a
band that finds itself in the position
of the Alarm. With four solid al-
bums behind it and no huge hits,
this release is crucial.

Peters denies that the Alarm
viewed ‘“Change’ as a make-or-
break proposition. Still, .LR.S. has
pulled out all of the stops in promot-
ing the disk, which is the label’s
first major release since moving
into a distribution deal with MCA.
Using its newly beefed-up promo-
tion and retail departments to the
maximum, Barbara Bolin, I.R.S. se-
nior VP of marketing and retailing,
says firmly, “We are going to break
this record. Partly,” she savs, “be-
cause everything about this record
has been right. It was the right mu-
sic. It was delivered on time. The
packaging is classy. The band did a
very splashy national promotional
tour. They did radio, retail, and lis-
tening parties. We will,” she re-
peats, “‘break this record.”
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Chuck Morris Has His Hand On The Country Pulse

BY GERRY WOOD

NASHVILLE With his three hottest
acts bulleting up Billboard’s Hot
Country Singles chart, Chuck Morris
is setting up the 1990 game plan for
his Denver-based management firm.
Going against the grain of most
country music-oriented management
companies by not having a Nashville
base, Morris is gaining a track record
of running with winners. Highway

101, the Warner Bros. act he put to-
gether, is a bulleted 10 on the chart,
followed by two more Morris cli-
ents—Universal Records’ Nitty Grit-
ty Dirt Band at 24 with a bullet, and
the Desert Rose Band at a bulleted
33. Highway 101 and the Dirt Band
both also have top 40 albums on the
country chart.

Winners of the Country Music
Assn.’s album-of-the-year award, the
Dirt Band returns to the studio in De-

Public Presses For Parton Pick
‘He’s Alive’ Will Be Next Single

NASHVILLE Consumer demand
has led CBS Records to release the
gospel song “He’s Alive” as Dolly
Parton’s next single. Parton spot-
lighted the cut from her “White Li-
mozeen” album with a performance
on the Country Music Assn.’s
awards show in October.

Viewer response to the perfor-
mance was ‘“‘just overwhelming,”
says CBS publicist Fletcher Foster.
“Radio was getting calls every day
about how to get the record.”

Initially, CBS pressed noncom-
mercial, nonreportable copies of the
single and sent them to radio sta-
tions. “For the stations that played
it,” Foster says, “it became the No.
1 requested song.” This popularity

induced the label to make the single
available commercially and to work
it as the follow-up single to Parton’s
“Yellow Roses,” which stands at
No. 1 this week.

Footage from the CMA show, in
which Parton is backed by Nash-
ville’s Christ Church Choir, was
made into a music video and recent-
ly premiered on Country Music
Television.

The single is also being serviced
to contemporary Christian and
Southern gospel radio outlets.

Written by Don Francisco and al-
ready a gospel standard, “He’s
Alive” is a dramatic retelling of the
Resurrection story.

EDWARD MORRIS

Phillip Kennard and Ron John
(aka Kennard & John) have found
a home on the Hot Country Sin-
gles chart with their first release,
“Thrill Of Love” on Curb Records.
The song was written and pro-
duced by the L.A.-based duo, and
is receiving airplay at stations like
WTNT (Tallahassee, Fla.), KRKT

PHILLIP KENNARD AND RON JOHN

NEW ON THE CHARTS

(Albany, N.Y.), and KOUL (Cor-
pus Christi, Texas).

As compatible songwriters,
Kennard & John share a style that
promotes creative spontaneity.
Kennard says, “We don’t use any
formulas when we record. We
have no rules.” “I believe you
soak up everything you see and
hear in life’s experiences,” adds
John. “I try to gain information
from everywhere, like a library,
then when I write, I turn my head
off and let my heart speak.”

After singing in Las Vegas cab-
aret shows, John moved to Califor-
nia in 1985, where he hooked up
with Kennard, a native of Mem-
phis. The two played in clubs
across the country and eventually
recorded a demo tape that fell into
the hands of Mike Curb. His label
signed the act last year and plans
to release their debut album in
1990. JIM RICHLIANO

cember for an album co-produced by
Josh Leo and Randy Scruggs. The
group will tape a special “Will The
Circle Be Unbroken” Austin City
Limits show Wednesday (29), and will
make its first appearance with a sym-
phony orchestra, teaming with the
Colorado Symphony for three shows
next February, March, and April. An-
other Morris client, Leo Kottke, will
also play with symphonies in dates
booked by Morris. In February,
Kottke will record a live album pro-

duced by T Bone Burnett.

Morris reports increased overseas
interest in the Desert Rose Band, not-
ing, “We’re looking at their first in-
ternational dates—Japan and Eu-
rope.” The band’s third MCA/Curb
album is due out in January. Mean-
while, major tours are being set up in
the U.S. and Canada for Highway
101, CMA’s group of the year. And,
Morris is in the “talking stages” of
co-producing a “special project rec-
ord” with the Bellamy Brothers, an

act he doesn’t manage.

Aided by his “No. 1 guy,” Mark
Bliesener (like Morris, an alumnus of
Barry Fey’s Feyline Inc.), Morris
makes frequent trips to Nashville.”

Alan Hopper moved from William
Morris in Los Angeles to Denver,
joining Chuck Morris Entertainment.
Morris’ longtime assistant Jan Mar-
tin and another ex-Feyliner, Cindy
Baca, complete the team that in-
cludes accountant Ron Pugel and
Dan Wiley, Bliesener’s assistant.

Country Music Catalog Is Chock-A-Block With Gifts

YWantste know....

HO, HO, HO, AND A BOTTLE of Barbancourt
rum. Well, no, you won’t find a bottle of rum in the
Country Music Hall of Fame’s Country Music Cata-
log, but if you're thinking of presents for family,
friends, or foes (just to throw them off), check out
this four-color catalog. Hundreds of country-music-
related gifts, including a Tennessee breakfast sam-
pler, books, records, cassettes, CDs, art prints,
“how-to’’ publications, clothing, and the official
1990 Country Calendar, are contained in this coun-

Hall Of Fame Rolls Out Holiday Treats

Presley is co-executive producer along with Rick
Husky for the series, which is being filmed in Mem-
phis and should air early next year . . . Gladys Hart,
president and founder of the Country Music Foun-
dation of Colorado, sends a Rocky Mountain News
article from Denver that reads: “KLZ (AM-560), a
country music station since March 1978, will take
over the Z rock format on Nov. 20. The move will
give what station manager Bill Struck calls ‘a logi-
cal AM-FM musical combo’ with its sister adult-rock
station, KAZY. ‘Country

devoted to that great
and well-known country
singer Elvis Presley.

A section titled “Ten-
nessee Treats” features
some of Tennessee's
most famous native
fare. Tennesseans like
Nick Hunter and Caro-
lyn Parks are known to
love it, and are beating
the drums for it. They’'ll be clawing for Goo Goo
Clusters and a Tennessee Jam Packed Basket that
includes three jars of Volunteer Jam (named for
Charlie Daniels’ legendary event), packed in a stur-
dy, Tennessee-shaped basket. Thank God Tennessee
isn’t shaped like Idaho, or you could hurt someone
with it. The breakfast sampler contains Martha
White biscuit mix, jams, and Mayo’s hickory-smoked
sausage and bacon. Forget cholesterol and calories!
Christmas is coming, isn’t it?

Check out the rare Gene Autry records offered in
the Hall of Fame Series. Other Country Music Foun-
dation Records run the gamut from Hank Williams
to Patsy Cline. The calendar carries trivia tidbits
and photos of such acts as Alabama, K.T. Oslin,
Highway 101, Minnie Pearl, and Loretta Lynn. The
foundation acquired Hatch Show Prints three years
ago and now offers reproductions of the famed post-
ers. Videos range from Emmylou Harris to the Qak
Ridge Boys. There’s even an interactive Chet At-
kins guitar lesson video assuring that soon you'll be
picking as well as Atkins, Mark Knopfler, or, at
least, Lee Atwater.

Elvis skipped country music, so we’ll skip Elvis
(except to say that some of the items offered sound
as tacky as what you’ll find near Graceland).

T-shirts, belt buckles, bolo ties (no doubt inspired
by Nashville Scene’s recent Silver Bolo Awards),
suspenders, and just the topper no good country-
hearted fan could do without—a coonskin cap ‘“‘just
like Davy Crockett wore.”

All of the items are available in the museum’s gift
shop. Free copies of the catalog can be ordered from
the Country Music Hall of Fame and Museum, Dept.
M, 4 Music Square E., Nashville, Tenn. 37203.

try collage. There’s
even an entire section
Nashville

ELVIS, PART TWO: Curb artist Ronnie McDowell
has returned from Hollywood, Calif., where he re-
corded the music for eight episodes of the forthcom-
ing ABC-TV series “Elvis Aaron Presley.” Priscilla

by Gerry Wood

music has been a good
format for KLZ,” Struck
said. ‘But this new AM-
FM music arrangement
is much more compatible
for the two stations.’
Struck predicted that an
FM station will pick up
KLZ’s country format,
which has been averag-
ing nearly a 3 audience
share during the past
two years. ‘This puts KYGO-FM-AM as the only
country music outlet in this market. Essentially,
we'll be giving KYGO-FM three share points, which
would make it the most-listened-to station in the
market,” Struck said. ‘I think another FM station
will go after that country audience.” ”’

PPV IS A-OK: Following recent success in negoti-
ating pay-per-view TV specials for Hank Williams
Jr. and a Doobie Brothers/Southern Pacific pack-
age, Dan Wojcik, president of Entertainment Art-
ists Inc., is now compiling two new pay-per-view spe-
cials with other country acts. They're set to air in
the spring and early summer of next year. Mean-
while, Wojcik reports that Steve Wariner has sur-
passed the 31 million mark in gross booking reve-
nues for the first time in 1989. Wojcik, Williams, and
Williams’ manager, Merle “Give Me More” Kilgore,
are now scheduling the Hank Williams Jr. 1990 Lone
Wolf tour. Set to kick off in early February, the tour
features a newly designed stage presentation that
promises to be more elaborate than ever. And a final
word from Wojcik: Gary Stewart, one of country
music’s all-time greats, will soon begin work for his
new HighTone Records album. Beware Texas! Stew-
art will be spending his New Year’s Eve at Billy
Bob’s in Ft. Worth.

DESERT ISLAND TIME: Scenario: Desert Island,
with a record player and your 10 all-time favorite al-
bums to play until your rescue ship arrives. RCA’s
Jo-El Sonnier picks out this eclectic combination:
“Pavarotti” by Luciano Pavarotti; ‘“‘Big Band
Sound Era” by various artists; “Abbey Road” by the
Beatles; “‘Rock Of Ages—Live” by the Band; “Slow
Train Coming” by Bob Dylan; “Spike” by Elvis
Costello; and the greatest hit albums by Ray
Charles, Fats Domino, Otis Redding, and Chuck
Berry.
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5 5 5 59 RICKY VAN SHELTON @ coLumBiA 44221/CBS (CD) LOVING PROOF 44 40 38 21 RICKY SKAGGS EPIC 45027/CBS (CD) KENTUCKY THUNDER
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9 7 7 40 HANK WILLIAMS, JR. @ wARNER/CURB 25834/WARNER BROS. (8.98) (CD) GREATEST HITS Il 48 | 48 41 | 143 | RICKY VAN SHELTON A coLumsia 40602/CBS (CD) WILD EYED DREAM
10| 6 6 | 15 | KEITH WHITLEY rca 9809 (8.98) (CD) | WONDER DO YOU THINK OF ME 62 | — | 2 RICKY VAN SHELTON COLUMBIA 45269/CBS (CD) SINGS CHRISTMAS
11 12 12 29 GARTH BROOKS capiToL 90897 (8.98) (CD) GARTH BROOKS 50 44 43 7 NANCI GRIFFITH mca 6319 (8.98) (CD) STORMS
12 11 8 40 GEORGE STRAIT @ mca 42266 (8.98) (CD) BEYOND THE BLUE NEON 51 50 42 21 MERLE HAGGARD Epic 44283/CBS (CD) 5:01 BLUES
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18 | 18 | 18 | 60 | PATTY LOVELESS mca42223(8.98) (CD) HONKY TONK ANGEL 57 | 58 | 48 | 7 | SKIP EWING mca 42301 (8.98) (CD) THE WILL TO LOVE
@ 23 |21 | 63 K.T.OSLIN A Rca 8369 (8.98) (CD) THIS WOMAN 58 [ 52 | 61 | 61 RESTLESS HEART Rca 8317-1 (8.98) (CD) BIG DREAMS IN A SMALL TOWN
20 15 15 28 REBA MCENTIRE @ mca 6294 (8.98) (CD) SWEET SIXTEEN 59 59 54 | 37 BAILLIE AND THE BOYS Rca 8454 (8.98) (CD) TURN THE TIDE
20 [ 21 | U |25 | §DLANG& THE RECLINES ABSOLUTE TORCH AND TWANG 60 | 61 | 59 | 288 | HANK WILLIAMS, JR. & s 608 con GREATEST HITS, VOLUME |
@ 173 3 RODNEY CROWELL coLumia 45242/CBS (CD) KEYS TO THE HIGHWAY 61 64 69 4 SHELBY LYNNE EPIC 44260/CBS (CD} SUNRISE
@ 26 | 26 | 41 | ALABAMA @ RCa8587-1(8.98) (CD) SOUTHERN STAR 62 | 57 | 62 | 76 | K.D.LANG siRe 25724/WARNER BROS. (8.98) (CD) SHADOWLAND
24 27 28 | 132 | RANDY TRAVIS A3 waRNER BROS. 25568-1 (8.98) (CD) ALWAYS & FOREVER 63 | 60 5 | 21 LIONEL CARTWRIGHT mca 42276 (8.98) (CD) LIONEL CARTWRIGHT
25 25 20 32 THE JUDDS @ CuRrB/RCA 9595/RCA (8.98) (CD) RIVER OF TIME 64 68 64 | .6 DANIELE ALEXANDER MERCURY 838 352 (CD) FIRST MOVE
3% | 36| 6 RANDY TRAVIS waRNER BROS. 25972 (8.98) (CD) AN OLD TIME CHRISTMAS 65 [ 65 [ 58 | 18 | HOLLY DUNN warNERBROS. 25939 (8.98) (CD) THE BLUE ROSE OF TEXAS
27 22 23 7 HIGHWAY 101 waRNER BROS. 25992 (8.98) (CD) PAINT THE TOWN RE-ENTRY | 337 | WILLIE NELSON A2 coLumBIA KC 237542/CBS (CD) GREATEST HITS
28 2% | 277 39 BILLY JOE ROYAL ATLANTIC AMERICA 91064/ATLANTIC (8.98) (CD) TELLITLIKEITIS 67 63 60 | 37 GEORGE JONES EPIC 44078/CBS (CD) ONE WOMAN MAN
2 20 14 83 RODNEY CROWELL coLumBIA 44076/CBS (CD) DIAMONDS & DIRT 68 70 70 3 MARIE OSMOND cAPITOL/CURB 91781/CAPITOL (8.98) (CD) STEPPIN' STONE
30 28 25 |- 76| KEITH WHITLEY @ Rca 64941 (8.98) (CD) DON'T CLOSE YOUR EYES 69 72 63 24 EDDY RAVEN UNIVERSAL 76003/MCA (8.98) (CD) TEMPORARY SANITY
31 | 30 | 29 [ 70 | RANDY TRAVIS A WARNER BROS. 25738 (8.98) (CD) oLb8 X 10 NEW)D 1 KENNY ROGERS REPRISE 2597 3/WARNER BROS. (8.98) (CD) CHRISTMAS IN AMERICA
2 |2 | 2| 28 | NIRRT AN, WILL THE CIRCLE BE UNBROKEN, VOLII |  [(7D)| REENTRY | 13 | DON WILLIAMS rca o651 (658) @) ONE GOOD WELL
KX} 32 32 6 ANNE MURRAY capIToL 92072 (8.98) (CD) GREATEST HITS, VOL. Il 72 B —129 THE CHARLIE DANIELS BAND EPic 38795/CBS (CD) A DECADE OF HITS
{33 (3|3 KATHY MATTEA MERCURY 836 950 1 (CD) WILLOW IN THE WIND 73 | 66 67 ‘26 GARY MORRIS UNIVERSAL 76005/MCA (8.98) (CD) STONES
3/ 31 31 67 THE JUDDS A RCA/CURB 8318-1/RCA (8.98) (CD) GREATEST HITS 74 67 66 33 STEVE WARINER mMca 42272 (8.98) (CD) | GOT DREAMS
3 | 38 | 37 | 16 | MARY CHAPIN CARPENTER COLUMBIA 44228/CBS (CD) STATE OF THE HEART 5| ReenTRY | 8¢ | BILLY JOEROVAL @ @@ i @os o) THE ROYAL TREATMENT
37 | 36 | 33 | 10°| THE OAK RIDGE BOYS mca 42311 (8.98) (D) AMERICAN DREAMS () Aibums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA)
| | | 10| earsy OUNE atven e o GREATESTHITS | - et o sos o 500000t S crcat o s of L lian e, it uch adionl il it
“The Georgia Satellites are raw power...driven by hot talent! | love 'em.”
HANK WILLIAMS JR.
KGEOREINSATRARNE:S
The f931 sinl.lggand video from the ;
In The Land Of Salvation and Sin album.
Produced by Joe Hardy and The Georgia Satellites. Management: Elektra
On Elektra cassettes, compact discs and records. ©1989 Elektra Entertainment, a Division of Warner Communications Inc., @*
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Sample Playlists of the Nation’s Largest
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4 Shenandoah, Two Dozen Roses
Billy Joe Royal Till 1 Can't Take It Anymore
Lorrie Morgan, Out Of Your Shoe:
Ronnie Milsap, A Woman In Love
Don Williams, I've Been Loved By The Best
Patty Loveless, The Lonely Side Of Love
The Charhe Daniets Band, Simpie Man
Thomas Conley, You Musl Not Be Drinking En
wry 101, Who's Lonely Now
H Iy Dunn, There Goes M( Heart Axam
T: 2 Tucker My Arms Stay Open All Night
ley, It Ain't Nothin’
Stm w:nner When | Could Come Home To You
Ve Gosdin, That Just About Does It
Willie Netson, There You Are .
The Desert Rose Band, Start All Over Again
Rodnez Cmell Many A Long' & Lonesome Highway
Dirt Band, When It
K.T. Oslm, Didn't Expect It To Go Down This Wa
Vince Gill, Never Alone
Clint Black, Nobody's Home
Rosanne Cash, Black And White
Jo-E) Sonnier, If Your Heart Should Ever Roll T
Les Taylor, Shoulda, Couida, Woulda Loved You
Baillie And The Boys, | Can't Turn The Tide
The Judds, One Man Woman
Trisha Lynn, | Can’t Help Myself
Ricky Van Shelton, Statue Of A Fool
Glen Campbell, She's Gone, Gone, Gone
Skip Ewing, It s Vou Again
Curtis Wri s Got A Man On Her Mind
The Kentucky Headhuntevs, Walk Softly On This H

P % 15 r( in Carpenter, Never Had It S0 Good
27 EX  Clint Black, Nobody's Home
28 EX Alan Jackson, Blue Blooded Woman
M 29 EX  Butch Baker, Wonderful Tonight
reel metimes Love's Not A Pretty Thing
30 23 Zaca Creek, L P Thi
" : — m&mmn The (ie{nev (%L M A niverse
_ Can urn The lide
Baltimore P.D.: Bob Moody : - %gev snasn:"(zver.g h‘l S\g:'cissr |
2 Randy Teavis, It's Just A Matter Of Time - fLg v i e
f mmre e s Of Lo A — Andl & The Brown Sisters, Shows You What | Know
M Lome Morgan. Out Of Your Shoes EX EX Rodney Crowell, Many A Long & Lonesome Highway
H ndoak, Two. Dozen Roses EX EX Billy Joe Royal, Till I Can't Take It Anymove
10 oy Brooks, i Tomourow Never Comes EX  EX  Patly Loveless, The Lonely Side Of
11 Ronnie Milsap, A Woman In Love EX EX James ers, Somethings Got A Hold On Me
7 Sawyer Brown, The Race Is On X EX itley, It Ain't Nothin’
12 Don Wiliams, I've Been Loved By The EX EX Cums Wright, She's Got A Man On Her Mind
9 Kenny Rogus, The Vows Go Unbvoken (Always True EX EX Daniele Alexander, Where Did The Moon Go Wrong ™
3 Wlﬂle Nelson, There You Are
5 ay 101, Who's Lonely Now
6 B Joe Royal Tilt | Can't Take It Anymore
7 K h It Ain't Nothin'
e Dunn, There Goes My Heart Again
}Z g :’od g B'elakﬂ'g NA L m"EdL High
ney any A Lon, onesome Highway
7 22 The Kentucky Headlumets alk Softly On Tlﬁs H » l“m *
20 Vince Gill, Never Alone
n 3 m%‘m S Wi 1 o
il en It's .
23 Earl Thomas ‘ou Must Not Be Dnnkmg En Memphis P.D.: Bill Jones
22 % Tanya Tuoker M Arms Sla Open Night 1 7 Rmdy Travis, It's Just A Matter Of Time
23 l% Rosa { i Home g l? o mhsT" T?)morroa/ Never
000? na wo Dozen Roses
% 21 KT Oslnn bld xpect It To Go Down This Wa 4 4 Travis Tritt, Country Club
2% 31 The Judds, One Man Woman 5 8 Don Witiams, I vergeen Loved By The Best
g % g‘m![::mf{ N&ﬁ’aﬁ’" Been g lg Wild Rose, Breakmg LNew| Ggoun i
Loveless, The Lonel ove
29 33 Ricky Van Shelton, Statue Of A Fool 8 12 Ho:g Dunn, There Goes rly lmvl Again
30 35 Steve Wariner When | Could Come Home To You 9 13 Vern Gosdin, That Just About Does It
31 34 Ve Gosdin, That Just About Does It 10 14 lloume Mitsap, A Woman In Love
A32 —  Lionel Cartwright, In My Eyes n m 101, Who's Lonely Now
A33  — The Desert nose and, Start All Over Again 12 16 ?elson There You Are
A4 — Baillie And The Bo¥s Can't Turn The Tide B3 | Joe Royal, Tl I Can t Take It Anymore
A3 —  Jerry Jeft Walker, Trashy Women 4 18 %I 's Gone
5 19 Lome Moqan Out Of Your Shoes
Pas 16 20 R Crowell, Many A Long & Lonesome Hl]ghway
AT 17 22 Jo-El Sonnier, If Your Heart Should Ever Roll
L] }g g TE:: Crmhadn Dwmds A You Msust Not Be Drinking En
a3l al |mp Man
2 5 hﬂwngﬁ, Mt
21 21  Alan Jackson, Blue Blooded Woman
g g gl‘el'"odmbdslhb‘( Gon'” Golgo T
. . idn't Expec| [] own hls Wa
Knoxville P.D.: Mike Carta A 29 Taya Tuoker My Arms Sta{NO‘)en All Ny
1 Ihndy Travis, It's Just A Matter Of Time 25 21 ‘The Kentucky Headhu k Softly "' Thls H
2 Shenandoah, Two Dozen Roses 2 30 Skp E""‘ s You Agam
3 Ronnie Milsap, A Woman In Love 21 31 Steve W:rlnev, When | Could Come Home To You
] Travis Tritt, Country Club 8 2 Keith It Ain’t Noth
5 Garth Brooks, If Tomorrow Never Comes 23 35 Clint Black, Nobody's Home
6 Lormie an, Qut Of Your Shoes 30 36 Rosanne Cash, Black And White
? Reba McE Til Love Comes Again 31 R Jenmfu McCarter & The McCarters, Quit While |
8 10 Vem Gosdin, That Just About Does It 2 38 The Desert Rose Band, Start All Over Again
9 12 Suy Bo&. , My Sweet Love Ain't Around 3 39 The Judds, One Man Woman
0 1 mm The Race Is On A4 —  Ricky Van Shetton, Statue Of A Fool
14 Slup Ewing, Il's Vou Again A35 —  Kathy Mattea, Where've You Been
12 1 ‘ﬂ A% — e Strait, Overnight Success
31 The char(n Damds Band, Simple Man A37 —  Jann Browne, Tell Me Why
{; { H gm 101, \Iﬂ‘f Bef" 5;" FgNDLE
i 0's on Now
16 21 a id Come Home To You
[T ] Vou Musl Not Be Drinking En
1B 2 The Kmtuoky ers, Walk Softly On This H
19 7 Pal AII The F
2 % U y Eyes
g ﬂ Holly 2uﬁm;;| ve:eh Goes My Heart Again
] ellow Roses el
2B Dol parten, Yellow Roses 0wt Louisville P.D.: Coyote Calhoun
BB et MeCarter & The e it While | 1 2 Randy Travis, Its Just A Matter Of Time
25 30 Tanya Tucker, My Arms Stay Open Al N-gm 2 5 Garth Brooks, If Tomorrow Never Comes
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P.D.: Bob Guerra

Garth Brooks, If Tomovrow Nevev Comes
1 Ronme Mllsaﬁ A Woman In Love
wo Dozen Roses
Don Williams, I've Been Loved By The Best
Randy Travis, It's Just A Matter Of Time
11 Mary Chapin Ca er, Never Had It So Good
12 Patty Loveless, The Lonely Side Of L
Kennry Rogers, The Vows Unbvoken (Always True
Sawyer Brown, The Race Is On
Parton, Yellow Roses
Dun, There Goes My Heart Again

Pau Overstreat, All The
Reba McEntire, Til Love Comes Again
Highway 101 Who's Lonely Now
Travis éounlry
Wild Rose, hreakmg New Ground
Keith wmm It An't Nothin'
Glen Ca , She's Gone, Gone, Gone
Lorrie Morgan,  Out Of Your Shoes
:;Iy Joe Roya‘ T|II | Can't Take It Anymore

nexl lg A Long & Lonesame Highway
The Charfie Dariels Band, Simple M:
Witlie Nelson, There You Are
Skip Ewing, It's You Again
Tanya Tuc er, My Arms Stay 0‘)en All Nj
The Kentucky Headhunters, Walk Softly n Thus H
Steve Wariner, When | Could Come Home To You
Vmce Gill, Never Alone

T. Oslin, Didn't Expect It To Go Down This Wa
The Desert Rose Band Slart All Over Again
Clint Black, Nobody's Hom:
The Judds, One Man Woman
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TITLE (Publisher ~ Licensing Org.) Sheet Music Dist.

ACE IN THE HOLE (Sweet Tater Tunes, ASCAP)
ALL THE FUN (Scarlet Moon, BMI) CLM

AN AMERICAN FAMILY (Famous, ASCAP/Beb Corbin,
ASCAP) CpPP

AMY'S EYES (Loose Ends, ASCAP/Prater, ASCAP)
BACK IN THE SWING OF THINGS (Music Corp. Of
America, BMI/Jessie Jo, ASCAP/Buddy Cannon,
ASCAP/Pri, ASCAP/Hookem, ASCAP)

BAYOU BOYS (Morganactive, ASCAP/You & 4,
ASCAP/WB, ASCAP/Two Sons, ASCAP/RavenSong,
ASCAP) CPP/WBM

A BETTER LOVE NEXT TIME (Johnny Christopher,
BMI/Chris Wood, BMI)

BIGGER MAN THAN ME (Muy Bueno, BMI/Cow Cents,

BMI/Court Of Kings, BMI)

BLACK AND WHITE (Prestoons, ASCAP/Curb, ASCAP)

BLUE BLOODED WOMAN (Kayteekay, ASCAP/Tom
Collins, BMI/Murrah, BMI)

BREAKING NEW GROUND (Kayteekay, ASCAP/Dixie
Caroline, ASCAP/Cholampy, SESAC/PolyGram
International, ASCAP/Amanda-Lin, ASCAP) HL
BURNIN' OLD MEMORIES (BMG, ASCAP/Warner-
Tamerlane, BMI/Believus Or Not, ASCAP/Screen
Gems-EM), BMI) HL/WBM

THE CENTER OF MY UNIVERSE (Bellamy Bros.,
ASCAP/Don Schlitz, ASCAP/Almo, ASCAP)

THE COAST OF COLORADO (Acuff-Rose, BMI/Hidden
Lake, BMI) CPP

COUNTRY CLUB (Triumvirate, BMI)

DIDN'T EXPECT IT TO GO DOWN THIS WAY (Wooden

wonder, SESAC)
DON'T LEAVE HER LONELY TOO LONG (Songs Of
PolyGram, BMI)

FAMILY TREE (Screen Gems-EMI, BMI/Writer's Group,

BMI/Bethlehem, BMI)

GOOD AS GONE (Suzi Bob, ASCAP/Suzi Joe, ASCAP)
THE GREAT DIVIDE (Tennessee Hills, BMI/Three
Story, ASCAP)

HARD TIMES FOR AN HONEST MAN (Texascity,
BMI/A.H. Rollins, BMI/Seratted Edge, BMI) HL
HELLO TROUBLE (Tree, BMI) HL

HE'S GOTTA HAVE ME (Tree, BM1)

HIGH COTTON (Shobi, BMY)

HOUSE ON OLD LONESOME ROAD (Colgems-EMI,
ASCAP/Maypop, BMI)

A HURT | CAN'T HANDLE (Statler Brothers, BMI)
| CAN BE A HEARTBREAKER, TOO (Let Cord,
SESAC/AMR, ASCAP)

1 CAN'T TURN THE TIDE (Colgems-EMI, ASCAP)
(I WISH | HAD A) HEART OF STONE (EMI April,
ASCAP/Ides Of March, ASCAP/Lion Hearted, ASCAP)
HL

IF | EVER FALL IN LOVE AGAIN (Warner-Elektra-
Asylum, BMI/Gloria Sklerov, BMI/Dorff, BMI) CPP
{F TOMORROW NEVER COMES (Evanlee,
ASCAP/Major Bob, ASCAP)

IF YOU WANT TO BE MY WOMAN (Owen Publications,

BMI)
IF YOUR HEART SHOULD EVER ROLL THIS WAY
AGAIN (MCA, ASCAP/Ten, ASCAP)

B8 Bre 3 ¥

-

8 ;:ay

13
LY

IN MY EYES (Silverline, BMI/Long Run, BMI)

IT AIN'T NOTHIN' (Millhouse, BMI) HL

IT'S BEEN ONE OF THOSE DAYS (Warner House of
Music, BMI/WB Gold, ASCAP)

IT'S JUST A MATTER OF TIME (Trio, BMI/Alley,
BMI/1za, BMI) HL

IT'S YOU AGAIN (Acuff-Rose, BMI/Milene, ASCAP)
cpPP

I'VE BEEN LOVED BY THE BEST (PalyGram
international, ASCAP/Ranger Bob, ASCAP/Careers,
BMI) CPP/HL

JOHNNY AND THE DREAMERS (Steel Hill,
ASCAP/WB, ASCAP)

THE JUKEBOX PLAYED ALONG (Next-O-Ken,
BMI/Ensign, BMI/BMG Songs, ASCAP) CPP/HL
KILLIN' TIME (Howlin'Hits, ASCAP) CPP

LEAVE IT ALONE (Careers, BMI/BMG Songs, ASCAP)
LET {T BE YOU (Cross Keys, ASCAP/Silverline, BMI)
HL/WBM

LITTLE BITS AN PIECES (Tree, BMI) HL

LIVING PROOF (Intersong-USA, ASCAP/Hide-A-Bone,
ASCAP) HL

THE LONELY SIDE OF LOVE (Songs Of PolyGram,
BMI/Blue Fire, BMI) HL

LONG WHITE CADILLAC (Twin Duck, BMI/Bug, BMI)
LOVE IS A HARD ROAD (Diamond Dog, ASCAP/Love
This Town, ASCAP/Song Auction, ASCAP)

LOVE ME DOWN TO SIZE (Almarie, BMI)

MANY A LONG & LONESOME HIGHWAY (Coolwell,
ASCAP/Willin' David, BMI/Blue Sky Rider, BMI)

MY ARMS STAY OPEN ALL NIGHT (Screen Gems-EMI,

BMI/Scarlet Moon, BMI/MCA, ASCAP/Bon Schlitz,
ASCAP)

MY SWEET LOVE AIN'T AROUND (Acuff-Rose,
BMI/Hiram, BMI) CPP

NEVER ALONE (Benefit, BMI/Chelcait, BMI/Atlantic,
BMI)

NEVER HAD IT SO GOOD (Getarealjob, ASCAP/Obie
Diner, BMI/Bug, BMI) HL

NOBODY'S HOME (Howlin'Hits, ASCAP)

ONE MAN WOMAN (Irving, BMI)

OUT OF YOUR SHOES (Ha-Deb, ASCAP/Patti Ryan,
ASCAP/Mickey James, ASCAP)

OVERNIGHT SUCCESS (Acuff-Rose, BMI)

QUIT WHILE I'M BEHIND (Farm Hand,
ASCAP/Debarris, BMI/EMI April, ASCAP/Ides Of
March, ASCAP)

THE RACE IS ON (Tree, BMI/Glad, BMI) HL
RADIO LOVER (Tree, BMI/Cross Keys, ASCAP)
RADIO ROMANCE (warner-Tamerlane,
BMI/Englishtowne, BM!/Milene, ASCAP)

SAY WHAT'S IN YOUR HEART (Don Schlitz,
ASCAP/Sheddhouse, ASCAP/PolyGram International,
ASCAP) CPP/HL

SHE’S A LITTLE PAST FORTY (Tree, BMI/Pacific
Island, BMI)

SHE'S GONE, GONE, GONE (Tree, BMI) HL

SHE'S GOT A MAN ON HER MIND (David 'N’ will,
ASCAP/WB, ASCAP/Two Sons, ASCAP)

SHE'S THERE (Lodge Hall, ASCAP)

SHOULDA, COULDA, WOULDA LOVED YOU (Les
Taylor, BMI/Willesden, BMI/Zomba, ASCAP/Gehl,

n

20
1]

1]
n
18

Ascap)

SHOWS YOU WHAT | KNOW (K.Baz, BMI/Le"l-'/-BDb
BMI)

SIMPLE MAN (Cabin Fever, BMI/Miss Hazel, BMI)
SLOWLY BUT SURELY (Tree, BMI/PolyGram
International, ASCAP/McBec, BMI/Milene, ASCAP)
SOMETIMES LOVE’S NOT A PRETTY THING (PolyGram
International, ASCAP/Songs De Burgo,
ASCAP/Chappell & Co., ASCAP/Serenity Manor,
ASCAP/WB, ASCAP/Rancho Bogardo, ASCAP) HL
START ALL OVER AGAIN (Bar None, BMI/Bug, BMI)
STATUE OF A FOOL (Sure Fire, BMI)

STILL THE SAME (Dwarf, ASCAP)

TELL ME WHY (Sweet Bird, BMI/Silverline, BMI)
THAT JUST ABOUT DOES IT (Hidden Lake,
BMI/Hookem, ASCAP) CPP

THERE GOES MY HEART AGAIN (Zomba,
ASCAP/Willesden, BMI/Forest Hills, BMI) CPP
THERE YOU ARE (Almo, ASCAP/Brio Blues,
ASCAP/Irving, BMI/Eaglewood, BMI) CPP

THREE DAYS (Tree, BMI)

THRILL OF LOVE (Caseyem, BMI)

TIL LOVE COMES AGAIN (AMR, ASCAP/New Haven,
BMI) CPP

TILL | CAN'T TAKE IT ANYMORE (Alley, BMI/Trio,
BMI/Eden, BMI) HL

TIME’S UP (Screen Gems-EMI, BMI/Moon & Stars,
BM|/Silverline, BMI/Cross Keys, ASCAP)

THE TRUTH DOESN'T ALWAYS RHYME (Stallion,
BMI/Lodge Hall, ASCAP/LaSongs, Ascap)

TWO DOZEN ROSES (Colgems-EMI, ASCAP/Beginner,
ASCAP)

THE VOWS GO UNBROKEN (ALWAYS TRUE TO YOU)
(Gary Burr, ASCAP/Zena, ASCAP) CPP/HL

WALK SOFTLY ON THIS HEART OF MINE (BiI
Monroe, BMI)

WHEN | COULD COME HOME TO YOU (Steve Wariner,
BMI/irving, BMI/Tom Collins, BMI/Murrah, BM()
WHEN IT'S GONE (Jim Boy, ASCAP/Bughouse,
ASCAP/Don Schlitz, ASCAP/Almo, ASCAP)

WHERE DID THE MOON GO WRONG (Lodge Hall,
ASCAP/Screen Gems-EMI, BMI)

WHERE'VE YOU BEEN (Wrensong, ASCAP/Cross Keys,
ASCAP/CBS, ASCAP)

WHO'S LONELY NOW (Cross Keys, ASCAP) HL

A WOMAN IN LOVE (David ‘N will, ASCAP/Front
Burner, ASCAP)

WONDERFUL TONIGHT (Chappell & Co., ASCAP)
YELLOW ROSES (Velvet Apple, BMI) CPP

YOU MUST NOT BE DRINKING ENOUGH (Danny
Kortchmar, ASCAP)

YOU PLANT YOUR FIELDS (Screen Gems-EMI,
BMI1/Moon & Stars, BM|/Sheddhouse, ASCAP) HL
YOU'LL NEVER BE SORRY (Bellamy Bros., ASCAP/Don
Schlitz, ASCAP/AImo, ASCAP) CPP

GOUNTRY
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by Marie Ratliff

GRABBING THE MOST MENTIONS, according to the programmers
we talked with this week, is the Desert Rose Band (MCA/Curb), cur-
rently charted at No. 33. Among the stations that started airing “Start
All Over Again” this week are KSAN San Francisco, WKHX Atlanta,
WWKA Orlando, KRAK Sacramento, and KRMD Shreveport, La.

“I turn it up loud every time I hear it,” says MD Art Sanders, WUSY
Chattanooga, Tenn. “I love it, and it’s already generating good phone

action.”

“It has a great feel,” adds MD Ron Dini, WSIX Nashville, Tenn. “I'm
really excited about it. It's going to be a real big record for them.”

Dini also likes Gene Watson’s “The Great Divide” on Warner Bros.—
not to be confused with the Roy Clark hit of the same name in 1974. “It’s
interesting,” says Dini, “that one of the writers on this song is Randy

Travis [who has this week’s No. 1 record, “It’s Just A Matter of Time”].
I feel like this will be a strong single.” Watson’s record is at No. 63 in its

second week on the chart.

6
IT HAS LEGS to go all the way,” says OM Les Acree, WTQR Win-

ston-Salem, N.C., of Eddie Rabbitt’s “On Second Thought”” (Universal),
“We dubbed it from the video and started playing it even before we got
the record. This one is really country, very nice.”

“The music actually twangs—it’s fresh air for Eddie,”

says PD Mark

Andrews, KEBC Oklahoma City. “It’s one of those tunes that will not
only please the traditionalists, but will keep the contemporary listeners

happy, too,”

Andrews is excited, too, by the response he has seen to a cut from
Vince Gill’s just-released “When I Call Your Name” album on MCA.
The song, ‘““Oklahoma Swing,” is a duet with Reba McEntire and will be
Gill’s next single, although the release date is still several weeks away. |

“This one is going to burn the house down,”
it at a disco dance club here and you could hear the buzz of the crowd as

says Andrews. “We played |

they reacted to it. You cannot possibly keep your toe from tappin’. If this
one don’t turn you on, you don’t got no switches."

‘

I PICKED THIS CUT off her album three months ago and I'm glad
to see it doing so well,” says MD Kathleen Hecksher, WHEW Fort My-
ers, Fla., of Marie Osmond’s “Slowly But Surely” (Capitol/Curb). “I
think it’s possibly her most commercial country single.” The song moves
to No. 75 on the Hot Country Singles chart.

Another song doing well at WHEW, she says, is Ronnie McDowell’s
“She’s A Little Past Forty”” (Curb), which debuts this week at No. 77. “It
did extremely well on our ‘Star Wars Country Style’ show; they loved it.
It must be that there’s a lot of over-40 ladies out there in our audience,”

MD Gary Hightower, KFDI Wichita, Kan., was surprised at the rapid
response when he added McDowell's record. “I thought maybe in a few
weeks it would get to this, but it happened much more quickly. This one
is definitely working for us."”

HOT COUNTRY SINGLES ACTION

RADIO MOST ADDED

OVERNIGHT SUCCESS
GEORGE STRAIT mca

STATUE OF A FOOL

RICKY VAN SHELTON coLumsia
ONE MAN WOMAN

THE JUDDS curs/rca
WHERE'VE YOU BEEN

KATHY MATTEA mercury

IF YOU WANT TO BE MY. ..
MERLE HAGGARD epic

START ALL OVER AGAIN
DESERT ROSE BAND mca/curs
LEAVE IT ALONE

FORESTER SISTERS wARNER BROS
TELL ME WHY

JANN BROWNE curs
NOBODY'S HOME

CLINT BLACK rca

SHOULDA, COULDA. .

LES TAYLOR epic

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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31 65 68
17 54 105
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16 27 27
3 22 134
11 21 50
12 20 48
4 19 148
10 18 41
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- gy— Compiled from a national sample of radio playlists. - (zg,_
vl | HE5 | 2o | vE wi | 55| 20| ¥
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-2 52 N < 20 PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL =54 kS o <C 20 PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
% NO.1 * % Il 7 HARD TIMES FOR AN HONEST MAN * JAMES HOUSE
(D 2 | 3 | 1 | TS JUSTAMATIER OF TIME 1 week at No. 1 ® RANDY TRAVIS Sl B I EROWNIIHOUSETRISERATTE) 2]
R.PERRY (8.BENTON, B.HENDRICKS, C.OTIS) WARNER BROS, 7-28841 5] . 8 MY %rmEET L?_YIEM%IN T AROUND SUZXA%I?&%H?S%
IF TOMORROW NEVER COMES # GARTH BROOKS RWACDMANGIWIELAVS)
@ 3 6 13 AREYNOLDS (K BLAZY. G BROOKS) CAPITOL 44430 52 2 25 16 AN AMERICAN FAMILY THE OAK RIDGE BOYS
| 6 | 9 | 12 | TWoDOZEN ROSES SHENANDOAH J BOWEN (B.CORBIN) A53708
RHALL,R BYRNE (R.BYRNE. MMCANALLY) COLUMBIA 38 69061 /CBS @ 59 59 4 WHERE DID THE MOON GO WRONG * DANIEA%E ALEXANDER
@ 7 11 | 12 | UVEBEEN LOVED BY THE BEST © DON WILLIAMS H.SHEDD (D.ALEXANDER. P.NELSON) ERCURY 876 228-7
D.WILLIAMS.G.FUNDIS (BMCDILL. P HARRISON) RCA 9017-7 5 57 57 5 JOHNNY AND THE DREAMERS Scoumé\gsci(ggé(\)ﬁ
@ ; - N AWOMAN IN LOVE o RONNIE MILSAP 1 BOWEN,S.MCQUAIG (S.MCQUAIG. T.COLTON)
RMILSAP.R.GALBRAITH.T.COLLINS (D.MILLETT. C WRIGHT) RCA 9027-7 @ 65 o 2 LEAVE IT ALONE o THE F%AR%SET%ROEBLERS
(&)| 10 | 13 | 13 | THELONELY SIDE OF LOVE PATTY LOVELESS e - ROROS 722773
T.BROWN (KOSTAS) MCA 53702 56 60 65 3 A lEiURT | (EQRP{JT EHANDLE THE STAT%&&S%EE??
JKENNEDY (L. NE)
OUT OF YOUR SHOES & LORRIE MORGAN
@ ) 18 | 13 | BBeCKETT (JWOOD, PRYAN, SSPIVEY) REAISOIeS 57 | 47 39 | 20 QEAETTER LQVE 'fg)gs!c!MEE B.WOOD! MEERPITCE;;‘Q&)S%CR&%
12 | 16 | 11 | THEREGOES MY HEART AGAIN © HOLLY DUNN esnbm It (oRTRR IR
H DUNN.C.WATERS (L WILSON, W.PERRY. J.DIFFIE) WARNER BROS. 7-22796 66 2 TELL ME WHY JANN BROWN6E
- SFISHELL G.D STINSO| CURB 10568
@ 13 | 15 | 10 | COUNTRYcLUB * TRAVIS TRITT PONEL G R s LTI
G.BROWN (C.JONES, D.LORD) WARNER BROS. 7-22882 68 | — 2 SHOULDA, COULDA, WOULDA LOVED YOU ¢ LES TAYLOR
O ON e INaw T AL PMCMAKIN (L.TAYLOR, L WIlSON. R MOORE) EPIC 34 73063/CBS
16 19 9 P.WORLEY E SEAY (K.BROOKS. D.COOK) WARNER BROS. 7-22779 63 75 3 RD&?:NLLEAVE HERSTLl?NELgSI(gO LONG MARTY&KUQ%T}
d T.T.BROWN (M. ART. K AS)
TILL | CAN'T TAKE IT ANYMORE @ BILLY JOE ROYA|
@ Y 20 10 N.LARKIN (C.OTIS. J.BURTON) ATLANTIC 7~8881|§ 61 51 42 17 HIGH COTTON & ALABAMA
YELLOW ROSE DOLLY PARTO J.LEQ,ALABAMA (R.MURRAH, S.ANDERS) RCA 8948-7
2 [ 1|z | 15| YELRZNROES T AT 62 | 3 | 25 | 10 | 'FIEVERFALL IN LOVE AGAIN © ANNE MURRAY WITH KENNY ROGERS
T RCONENCONE N e JE.NORMAN,S DORFF (S.DORFF, G.SKLEROV) CAPITOL 44432
@ 19 | 21 | 10 | JBOWEN.G CAMPBELL (H.HOWARD) UNIVERSAL 66024 @ 70| — | 2 THE GREAT DIVIDE GENE WATSON
T AINT NOTHIN KETHWHITLEY PWORLEY.E SEAY.G.BROWN (J.LINDLEY. R TRAVIS) WARNER BROS, 7-22751
! , .
21 | 23 | 8 | GrUNDISKWHITLEY (THASELDEN) RCA 9059-7 64 | 37 | 17 | 16 | BURNIN OLD MEMORIES KATHY MATTEA
A REYNOLDS (LBOONE. G.NELSON, P.NELSON) MERCURY 874 672 7
THAT JUST ABOUT DOES IT & VERN GOSDIN
22 24 10 RADI NCE & CANYON
@ 8 MONTGOMERY (M.D.BARNES, V GOSDIN) COLUMBIA 38 69084/CBS 72 | — | 2 R_CHEN%EB%MPQWE& T RS IC ATNYON
BREAKING NEW GROUND & WILD ROSE
16 | 15 | 18 12 WIN DEAN DILLO
ESIROUDIC TG SONTESA TTEY) UNIVERSACIGOOLE 66 67 80 3 F?é:%l'}clcrg ggfLELosN ([! DI(L;L&FVL%IS';I&SB.CANNON) CAPITOL 7982";
NEVER HAD IT SO GOOD & MARY CHAPIN CARPENTER
7 8 10 14 JJENNINGS.M.C.CARPENTER (M.C.CARPENTER, J.JENNINGS) COLUMBIA 38-69050/CBS 67 69 78 3 ng‘yDDDE&{prTJhPNIGHT M?r%{:ﬂgv’-‘a?eAszgz
TIL LOVE COMES AGAIN REBA MCENTIRE
18 4 4 14 J BOWEN,R.MCENTIRE (B.REGAN, E.HILL) MCA 53694 68 64 69 4 HLLSOVBDE(ETEQERE.T%EBHQ%S_SE RSYS ¢ BOBBZU!LNIEQG%
MANY A LONG & LONESOME HIGHWAY & RODNEY CROWELL
2| 2% 8 RCROWELL.T.BROWN (RCROWELL. W.JENNINGS) COLUMBIA 38-73042/CBS 69 62 | 62 4 g‘s“n%‘a%ﬂ[%‘ﬁ?m AN, RHELLARD. B.JONES) (3[%8@46533%!}15383
SIMPLE MAN & THE CHARLIE DANIELS BAND
|7 8 J.STROUD (C.DANIELS, J.GAVIN, CHAYWARD, T.DIGREGARIO) EPIC 34-73030/CBS NEWD 1 LFH!\?&RWDQ_'QAJ&E&QJ ﬁg’c‘(ﬁgm MESPI,‘CET%%%}?B%
THERE YOU ARE @ WILLIE NELSON '
@ 26 30 9 £ FOSTER (M.REID. K.FLEMING) COLUMBIA 38-73015/CBS 71 61 52 23 ]Yggv,,LNL(E&YS\%VBSBSER’:m DSCHLITZ) Ollal2 BELI@@A%TJ,%%?&Z‘/EM’%SA
IT'S YOU AGAIN SKIP EWIN
@ 27 31 9 JBOWEN,S.EWING (S.EWING, M.GEIGER, W.MULLIS) MCA 5373% @ 80 | — 2 §ﬁ‘3“,ﬂ’£§y‘£§’éﬂmg'{‘g R',:‘J:gw SRDIRITHE BRODWOERSJECLE§S7
THE RACE 1S ON & SAWYER BROWN
23 5 7 14 RL.SCRUGGS.M MILLER (D.ROLLINS) CAPITOL/CURB 44431 /CAPITOL 3] 73| 8 3 l&ﬁk‘;};&ﬁé&‘fg JOHN, PKENNARD) KENNARD A&BBJS?GI\;
WHEN IT'S GONE & NITTY GRITTY DIRT BAND
2 33 9 R.SCRUGGS,NITTY GRITTY DIRT BAND (J.FADDEN. D SCHLITZ) ¢ UNIVERSAL 66023 7 5 55 4 gmﬁﬂ%ﬁsm LANG (W.NELSON) SIRE 7-22734/W'§'R%E|§é'¥>§
@ 30 34 6 MY ARMS STAY OPEN ALL NIGHT TANYA TUCKER 75 76 SLOWLY BUT SURELY MARIE OSMOND
J.CRUTCHFIELD (P.OVERSTREET. D.SCHLITZ) CAPITOL 79810 84 3 J CRUTCHFIELD (GARVIN, JONES, WETHERLY) CAPITOL/CURB 79808/CAPITOL
% | 28 | 20 | o | YOUMUST NOT BE DRINKING ENOUGH EARL THOMAS CONLEY 7% | 5 17 | ACEINTHE HOLE GEORGE STRAIT
£.GORDY.JR.R.L.SCRUGGS (D.KORTCHMAR) RCA 89737 8 | 38 1 BOWEN.G.STRAIT (D.ADKINS) MCA 53693
NEVER ALONE VINCE GILL 'SAL M
7|\ 8| 2|1 T.BROWN (V.GILL. R CASH) MCA 53717 @ NEW)D 1 g.t‘lIESQ.R.M(‘ZB\’V-EEL&&'ISEIDE)Q’(‘R%DOWELL, BKILLEN. J PPENNINGTON) RONNIE ((:SL[J)nglvOEﬁIEIE
WHEN | COULD COME HOME TO YOU STEVE WARINER 'S GO AVE ME THE GIRLS NEXT DO
313 7 J.BOWEN (S.WARINER. R MURRAH) MCA 53738 NEWD 1 rt{.LEARSKI% (DETFQ%ER. C.HARTFORD) ¢ ATLANTIC 7~88(7)9’3
NOBODY'S HOME CLI GOOD AS GONE JOE BARNHILL
@ 3 | 4 3 J.STROUD.M aRIGET (CBLACK) NRTC,? é‘(ﬁ%-’? NEW) 1 J.BOSEN.CEAGRDV (JB.BARNHILL. D.MILLER. JHHUNTER) UNIVERSAL 66032
33 40 8 IN MY EYES LIONEL CARTWRIGHT 80 83 ‘ _ 2 BIGGER MAN THAN ME MICKEY JONES
T.BROWN.S.SMITH (L.CARTWRIGHT) MCA 53723 R METZGAR, T.MIGLIORE (C.WAYNE) STOPHUNGER 1103
@D| 3 | o | 7 | DIONTEXEEGY T TO GODOWNTHIS WAY LT NEWD | 1 h%‘éEG'EN’(‘NﬁéL‘T%o’I«?SPM_MORGAN) RN e £5756
TIME'S U SOUTHERN PACIFIC & CARLENE CARTER
32| 14 5 15 fsﬁkgu'éfpﬁb’gsmm T DUNN) VB OVERST&EEI NEWD 1 SOUTHERN PACIFIC J.E.NORMAN (W.WALDMAN, H STINSON, KWELCH) Ic WARNER BROS. 7-22714
STILL THE SAME BONNIE GUITAR
@ 36 43 5 ﬂéﬁ!@gﬂ?)&ﬁﬁ&?&'ﬁﬂu, THE DEEESEURRR_)S%&%:JCE NEW ’ 1 JGALE.J.PIERCE (B DYLAN) PLAYBACK 75714
FAMILY TREE MICHAEL MARTIN MURPHEY
@ 35 | 36 | 10 m@‘;gﬁ,%ﬂ k&gmgg!&g‘&&%gg{mg?é) AL ERENILCRY 5‘&@8;3%&5’}_57 8 | 84 | T3 9 S.GIBSON.JE NORMAN (T.SCHUYLER) WARNE R BROS. 7-22765
LOVE ME DOWN TO SIZE RAY PRICE
35 | 18 8 15 R‘,E,X&V(SG (B;&F}" ENKBA';OKEN RIS U2 UOREY e PHICE 7’-2’?52’!%&;5«?93%%? 85 | 19| 8 3 RPENNINGTON (L.LOGGINS. J MCCOLLOM. D.ROLLINS) STEPONE 410
CANT TURN TH o | WISH | HAD A) HEART OF STONE # BAILLIE AND THE BOYS
40 | 46 5 !(.LE&NIJG(M BONAGUREA.I.IIB‘«EUE.C.BlCKHARDT) BAILLIE AND TE{E B(Q!? LT A [ CELNINGIN HOUF'gLD RLEIGH) 0y
THE TRUTH DOESN'T ALWAYS RHYME REBECCA HOLDEN
@ 5 | — 2 BOHAEMQNKE%VQ,%SE‘ CORE /R(LFL%7J7L_JB£SA 87 82 | — 2 D.JOHNSON.M.CARMAN (B.ANDERSON, L WHITE) TRA-STAR 1229
| CAN BE A HEARTBREAKER, TOO JOHNNY LEE
41 | 45 6 PSFHXR&QO':%%?NLES# 9\%5&&!&3«"&%@ S RECEES gg"g’g{%_’? 8 | 77 53 8 M.LLOYD,M DANIEL (T.JOHNSON, L.SATTERFIELD) CURB 10564
THE JUKEBOX PLAYED ALONG GENE WATSON
39 | 20 1 16 Ba.ézegTB(g.Ymsts, IS EENET UERPRYS,&%!E{: 89 | 86 | 85 | 20 | pwORLEY.ESEAY.GBROWN (KBELL. CQUILLEN) WARNER BROS, 7-22912
SOMETIMES LOVE'S NOT A PRETTY THING & ZACA CREE
s * % * POWER PICK/AIRPLAY * & % 9 | 85 | 74 | 11 | PriROY (RMBOURKE. C.BLACK. S BOGARD) : COLUMBIA 38 69062/CB'§
54 _ 2 TATUE OF A FOOL # RICKY VAN SHELTON SHE’S THERE © DANIELE ALEXANDE
S BUCKINGHAM (J.CRUTCHFIELD) COLUMBIA 38 73077/CBS 91 | 91 | 90 | 20 | D5%ohmABGNOER) e R e 3305
UIT WHILE I'M BEHIND JENNIFER MCCARTER & THE MCCARTERS
44 4 6 PWORLEY E.SEAY (B.CASWELL, V THOMPSON) WARNER BROS. 7-22763 92 81 61 15 v‘g)w?f(é)&LgéNonL&ggEOME ROAD CONWAYMLY’QLL!
BLACK AND WHITE ROSANNE CASH
45 50 5 RCROWELLR.CASH (P SMITH) COLUMBIA 38-73054/CBS 93 | 75 54 20 Is' 'BVU'CNKgGF:{ﬁl\? 8;ACRAE. S.CLARK) R&)’fgmgﬁrgsse’;‘s%;/gahé
WHERE'VE YOU BEEN & KATHY MATTEA '
@ 55 - 2 A.REYNOLDS (J.VEZNER, D.HENRY) MERCURY 876 262-7 94 78 63 21 ﬂ'{%%ﬁ%%m (C.BLACK., H.NICHOLAS) ¢ CUNJ(-:?lggﬁ(éﬁ
AMY’S EYES @ CHARLEY PRIDE
49 | 8l 5 J.BRADLEY (T.BROWN, JPHUNT) 16TH AVENUE 70435 9% [ 9% |\ 77 7 IB..ISHI!?-REILLB(IJ S&&ﬂg&ﬁ%m SE’JCE%PL'EL"}E‘BES
BLUE BLOODED WOMAN & ALAN JACKSON
4 | 46 | 48 7 S.HENDRICKS K STEGALL (JACKSON. MURRAH, K.STEGALL) ARISTA 9892 9% | 93 | 68 | 10 FEAON',‘D&S"XHJ EL&NA)DILLAC chms:7[-)2\gl7lg;wx1&é§reo“g
THE CENTER OF MY UNIV
52 56 4 TBROWN (D.BELLASV. H.BELLAMY, 5 ’S‘CSHEITZ) THE BEL&@AMCEF%%?Z@FM%% 97 97 96 24 ]gﬁg%‘}%&g&%%@ggm) SK'&E‘&?&
SHE'S GOT A MAN ON HER MIND CURTIS WRIGHT
53| %8 4 C.WRIGHT. Il L.CHARLTON (C.WRIGHT. B.SPENCER) AIRBORNE 75746(/3MCA 98 | 96 | 95 9 I,?vﬂg#ﬂwvm&ﬁ: lDE.LLO?VERV) NEW GRACSA%%ELYS{:%II
* % % HOT SHOT DEBUT * * % 9 | 89 | 72 | 19 | SAYWHAT'SIN YOUR HEART @ RESTLESS HEART
NEWD ] OVERNIGHT SUCCESS GEORGE STRAIT 7.DUBOIS,S.HENDRICKS,RESTLESS HEART (D.SCHLITZ, D.LOWERY) RCA 9034.7
B OWEN G TR ) pealsans 100 | 99 | 98 | 22 | HELLO TROUBLE ® THE DESERT ROSE BAND
49 43 32 18 LETIT BE YOU & RICKY SKAGGS P.WORLE Y.E.SEAY (E.MCDUFF. 0.COUCH) MCA/CURB 5367 1/MCA
RSKAGGS.S.BUCKINGHAM (K.WELCH. H.STINSON) EPIC 34 68995/CBS

O Products with the greatest airplay this week. # Videoclip availability. e Recording Industry Assn. Of America (RIAA) certification for sales of 500.000 units. & RIAA certification for sales of 1 million units.
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Streetside Is On The Road To Success
Pennylane Purchase Adds To Indie Web

BY MOIRA McCORMICK

COLUMBIA, Mo. With its Septem-
ber acquisition of Kansas City web
Pennylane Records, Streetside Rec-
ords, Missouri’s largest indepen-
dent chain, closed a circle begun al-
most 19 years ago.

St. Louis-based Streetside, which
now comprises 19 stores, began as a
thesis project for four partners at-
tending St. Louis’ Washington
Univ. Two of the partners were sub-
sequently bought out and the re-
maining two eventually parted
ways themselves.

One partner, Hal Brody, went to
Kansas City and founded the Pen-
nylane chain and House Distribu-
tors, an independent record distrib-
utor; the other partner, chairman
Jack Brozman, stayed with Street-
side and formed Sound Dise-tribu-
tors. The latter company serves as
parent, overseeing the record chain,
as well as Sight and Sound Distribu-
tors, a video wholesaler with
branches in St. Louis, New Orleans,
Minneapolis, Kansas City, Mo., and
Little Rock, Ark.; and a rackjobbing
division, S&S Merchandisers, which
racks audio and video sell-through
for grocers and some video rental
outlets.

Streetside had five stores in the
Kansas City area—including one in
the nearby university town of Law-
rence, Kan.—when the four-unit
Pennylane was acquired from
Brody, who continues to own and
head House Distributors. One of the
Pennylane stores was closed, says
Randy Davis, Streetside VP. Also,
in Independence, Mo., “We closed a
Streetside . . . and renamed the Pen-
nylane store there Streetside,” Da-
vis adds. In fact, the other Penny-
lane stores also have been changed
to Streetside.

The Pennylane acquisition “made
sense because we were looking to
grow in Kansas City,”” he says.
“Pennylane had a rep as a full-line,
full-service store, as does Street-
side.”

Streetside has expanded at a fair-
ly leisurely pace, says Greg Mar-
shall. “Two years ago, we opened
five stores in one year,” he says.
“That’s the largest number of annu-
al openings so far ... The key is to
expand intelligently.” For instance,
it makes much more sense to buy an
existing chain if a market is over-re-
tailed, he adds.

Company management eventual-
ly hopes to have a 30-40-store chain.
Davis adds that the chain has tenta-
tive plans to open three stores next
year in existing markets. The ex-
pansion will remain within the cen-
tral U.S., Davis says, adding, “We
need to have all our stores within a
relatively short plane ride.”

Streetside’s Kansas City stores
sell more hard rock than its St. Lou-
is stores, “which appeal more to the
30-ish customer,”” says Davis.
“We’re trying to market more now
to teens in St. Louis.”

In college markets, “we do ex-
tremely well,” Davis says. “The au-
dience there really supports the full-
line selection. But it’s challenging—
every year 25% of the clientele is
new, and many have a mall mindset.

You have to try to [broaden their
tastes].

The Columbia, Mo., Streetside,
which debuted in 1980 as the chain’s
first store outside of St. Louis, is
one of the most noteworthy college-
market stores, according to Davis.
Special-ordering, which has been
fine-tuned to a science, courtesy of
the web’s computer system, “is a
priority here,” says store manager
Kevin Walsh. “We receive 50-100
special-order inquiries per week,
much of it [for] terrifically obscure
stuff.”

While the chain has long special-
ized in in-store artist appearances—
who have ranged from Prince to St.
Louis Symphony conducter Leonard
Slatkin—the Columbia store fre-
quently features parking-lot perfor-
mances by artists, including Mojo
Nixon, the dB’s, the Feelies, Royal
Crescent Mob, Fetchin’ Bones, and
the Fleshtones. As with other
Streetside locations, the Columbia
store staff selects releases from
nine developing artists to push ev-
ery six weeks, under the heading
“New Avenues.”

Streetside stores average 3,800
square feet, with the largest store
at 5,200 square feet and the small-
est one at 3,500 square feet. Chain-
wide, cassettes comprise 50% of vol-
ume, CDs 35%, and vinyl a healthy
15%. “Our consumers demand vi-
nyl,” says Davis. “Retailers are
pushing vinyl out—not consum-
ers—and labels are reacting to that.
But if the labels would look past the
first sheet of their national ac-
counts, they’'d find percentages
aren’t 2%-6%, as they think, but
10%-15%, sometimes 20%.”

Frontline CDs are $14.99, with
budget disks at $9.99-$11.99. LPs
sell for full list and cassettes for 50
cents below list. ““CD accessories
are starting to grow, especially the
upscale teak roll-top units,” says
Davis. The chain is also trying hard-
ware for the holidays, including
Walkmans, boom boxes, and porta-
ble CD players, he adds.

In addition to boosting the perfor-
mance for special-ordering, the
web’s computer system enables it to
telecommunicate orders to WEA
and BMG, says Davis. “The rest of
the labels are coming on-line,” he
says.

Before Davis became VP under
company president J.D. Mandelker,
Streetside rented video. When Da-
vis stepped into the VP role, “we
got out of it,” he says. “It’s tough to
compete with [only] a portion of
4,000 square feet [in video rental],
when Blockbuster’s got 10,000
square feet of nothing but video. If
we couldn’t do it right, we wouldn’t
do it at all.”

On the other hand, Streetside out-
lets carry video sell-through, includ-
ing best-selling movies and musical
longforms. “Metal’s by far the best-
selling music video genre, followed
by rap,” says Davis. Music video
sales would be better, he adds, if the
labels released superstar videos
closer to their album releases.

Over the last year, Streetside has
lauched major quarterly promo-
tions, using the manufacturers’ co-
op dollars, which formerly funded
quarterly storewide sales. “We still
do the sales but not with co-op mon-
ey,” says Davis. The first quarter’s
promotion, for instance, was called
Ticket To Ride and featured give-
aways of a Suzuki Samurai, CD
players, televisions, trips, and store
discounts.

The second-quarter Carnival pro-
motion involved setting up carnival
midway games in stores, with prizes
including trips, music software, and
discounts. In the third quarter, the
Fall Harvest '89 promotion capital-
ized on lotto fever, with $5,000 giv-
en away.

For the hectic holiday season, no
giveaway promotion was planned,
but the theme “Past, Present and
Future” —with a nod to Dickens’
“A Christmas Carol”—is highlight-
ing sales of catalog (past), current
hits (present), and developing art-
ists’ product (future).

Indie Lahels Take Their

BY BRUCE HARING

THE 10th Annual W.C. Handy
Awards, held Nov. 5 at Memphis’
Cook Convention Center, saw several
independent label victories.

Hosted this year by Willie Dixon,
the awards, named in honor of W.C.
Handy, “The Father of the Blues,”
are presented through the Blues
Foundation Awards Committee via
international balloting.

Among the indie winners:

Contemporary blues album of the
year (U.S): Albert King, “Blues At
Sunrise,” Stax.

Traditional blues album of the year
(US. or foreign). James Son Thom-
as, “Gateway To The Delta,” Ruston.

Contemporary blues album of the
year: Buster Benton, “Blues At The
Top,” Blue Phoenix.

Contemporary male blues artist of
the year: Albert Collins, Alligator.

Blues band of the year: Albert Col-
lins & the Icebreakers, Alligator.

Blues instrumentalist of the year:
Katie Webster, Alligator.

Hall of Fame inductees: Memphis
Slim; Robert Jr. Lockwood; Clifton
Chenier.

Classics Of Blues Recordings: Al-
bert Collins, Robert Cray, Johnny
Copeland, “Showdown,” Alligator;
Robert Nighthawk, “Live On Max-
well Street, 1964,” Rounder; Otis
Rush, “Right Place, Wrong Time,”
Hightone.

RESTLESS RETRO: Restless Rec-
ords has dipped into various vaults to
come up with its Restless Retro Se-
ries, which will reissue CD and cas-
sette versions of some classic materi-
al. The highlights: the first three
Wire albums on CD and cassette,
none previously available domestical-
ly and containing new B sides; a
Buzzcocks boxed set that includes all

CHICAGO The general perception
in the industry is that indie stores
are drying up and being taken over
by the large chains, according to
Don Smith, senior buyer for 11-
store web and one-stop Radio Doc-
tors in Milwaukee. But Smith says
that perception is wrong: “In fact,
regional chains have gotten stron-
ger over the last 10 years—what
we're seeing is a revival of local mu-
sic outlets.”

To illustrate his case, he points to
Radio Doctors. The venerable re-
tailer, which began almost 60 years
ago as a service repair store for ra-
dios, has opened nine stores in the
Milwaukee area over the last three
and a half years, and its one-stop
operation is thriving. “Radio Doc-
tors founder Stuart Glassman [who
now resides in San Diego] made it
one of the first one-stops,” says
Smith, claiming, “Glassman and his
father actually coined the term
‘one-stop.’ Jukebox operators would
pick up their 78s here.”

The wholesaler now services 500
accounts, most of them in the upper
Midwest, but with scattered clients
in Oklahoma, Pennsylvania, and
even Maine, according to Smith.
“We service mom-and-pop stores,
chains, and jukebox operators,” he
says. The one-stop operates out of
two floors in 30,000 square feet of
warehouse space in a downtown
Milwaukee building that also
houses two Radio Doctors retail
outlets—one pop-oriented and the
other entirely devoted to classical
musie, carrying CDs and cassettes
only.

“Vinyl is rapidly disappearing;
it's only 10% of our retail sales, and
less than 5% of our wholesale busi-
ness,” he says.

Radio Doctors stores range be-
tween 1,000 and 5,000 square feet.
Most are in strip shopping centers,
while some are freestanding. But
the web recently opened its first
store in an enclosed mall. Prices at
the mall store, Smith notes, are the

Milwaukee’s Radio Doctors
Proves Indies Still _Healthv_

After moving twice, Radio Doctors
finally hit paydirt 20-years ago when
it located the flagship store at its
present home at the intersection of
Third Street and Wells Street in
downtown Milwaukee.

same as at the rest of the chain.

“Prices are becoming more com-
petitive,” he says. “A $9.98 tape
used to sell for almost $9.98, but
now it goes for $2 off, and up to $4
off on sales. It's the same with
CDs.”

Four of the bigger Radio Doctors
outlets rent and sell video, and all
stores carry music video.

Radio Doctors’ recent dramatic
expansion was in response to the
actions of Milwaukee’s other large
independent chain, the 10-unit Main-
stream Records. “They had bought
from us, but then they set up their
own wholesale arm, Total Music,
and began opening more stores,”
Smith says. “They had six or seven
stores at the time, but as they be-
gan adding more, we had to com-
pete.”

As far as competition from na-
tional chains, only the Musicland

(Continued on page 37)
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of the fabled group’s studio record-
ings, as well as some live and unre-
leased material; four CDs and cas-
settes on Stiff Little Fingers; and the
first releases from the neolegendary
Can, known for its long, psychedelic
jams that verge on being and noth-
ingness. Can did 15 albums, and Rest-
less plans on reissuing all of them at
some point.

SEEDS AND SPROUTS: Music
from Rough Trade’s Einsturzende
Neubauten and Pathfinder’s Lene
Lovich graces the film “Dandy,”
which opens in New York later this
month . .. Corrosion Of Conformity
fans are advised to check out Snake
Nation on Caroline Records, which

Share Of Handy Awards

offers contributions from former
C.0.C. vocalist Mike Dean and bass-
ist Woody Weatherman ... Cherry
Lane, best known for its book divi-
sion, has launched its Guitar Record-
ings label with three albums: Guitar
Recordings, “Guitar’s Practicing
Musicians”; Blues Saraceno’s “Nev-
er Look Back”; and Randy Coven’s
“Funk Me Tender.” Incidentally, you
can catch Saraceno live on the road
with Jack Bruce. More info on the la-
bel at 914-937-8601 . .. Buy Our Rec-
ords’ Lucky 7 has been chosen to join
the Miller Beer Band Network. The
band’s new album is expected shortly
. Glitch News, the fanzine that
chronicles the Austin, Texas, scene,
is expanding its horizons. The 'zine
will henceforth be known as Texas
Beat, covering the Lone Star state’s
various music scenes. Editor/publish-
er Keith Ayres promises that such
popular Glitch features as “Lunch
(Continued on page 37)
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ALBUM
RELEASES

The following configuration ab-
breviations are used: LP—album;
EP—ertended play, CA—cassette,
NA—price not available. Multiple
records and/or tapes in a set ap-
pear within parentheses follow-
ing the manufacturer number.
a=Simultaneous release on CD.

POP/ROCK

THE ANGELS FROM ANGEL CITY
Beyond Salvation

& LP Chrysalis F1-21677/NA
CAFA-21677/NA

NEGATIVLAND

RECORDS
P.O. Box 1125 e Shreveport, LA 71163-1125
(800) 446-2865 (318) 865-5318
(318),227-2228 FAX: (318) 227-0304

“THE BEST OF CHRISTMAS”

12" Single ® PAULA 1248 » $6.98
SIDE 1—

“Please Come Home For Christmas’’
PT1&PT2

“All These Things”
“How Lucky Can One Man Be”
Joe Stampley & The Uniques

SIDE 2

“Please Come Home For Christmas”
Charles Brown
“The Bells”
"Bing Bong”
Bobby Powell

Pure Virgin Vinyl remastered and remixed digi-
tally by Rob Smith & Randy Kling (Disc-Master-
ing)

C&W - Pop - R&B, DJ's write for samples, soon
to be released Joe Stampley & The Uniques
Greatest Cassettes and CD's.

Helter Stupid

A LP SST S5T-252/$8.98
CA SST-252/$8.98

ORAN “JUICE” JONES
To Be Immortal

& LP Columbia FC-45321/NA
CAFCT-45321/NA

MITCH RYDER AND THE DETROIT
WHEELS

Rev Up: The Best Of Mitch Ryder And The
Detroit Wheels

& LP Rhino R11H-70941/NA
CA R41H-70941/NA

VARIOUS ARTISTS
Cover Me

& CD Rhino R21S-70700/NA

VARIOUS ARTISTS
Even More Nuggets, Vol. II: A Collection
Of Psychedelic Classics From The '60s

& CD Rhino R215-75754/NA

JAZZ/NEW AGE

THE ALDEN/BARRETT QUINTET
The ABQ Salutes Buck Clayton

& CD Concord CCD-4395/NA
CA CJ-395-C/NA
STANLEY COWELL
Back To The Beautiful

& €D Concord CCD-4398/NA
CA CJ-398-C/NA

THE HILLIARD ENSEMBLE
Perotin

& CDECMB37751-2/NA

KEITH JARRETT
Goldberg Variations

A CDECM 839622-2/NA
CA 839622-4/NA

0PUS CINCO
The New Sound Of Brazil

& CD Syntax SXCD-1002/NA
CA SXCA-1002/NA

JIMMY SMITH
Prime Time

A LP Milestone M-9176/NA
CA9176/NA

NEIL SWAINSON QUINTET
49th Parallel

& CD Concord CCD-4396/NA
CA CJ-396-C/NA

VARIOUS ARTISTS
ECM New Series

& CD ECM 841089-2/NA

To get your company's new releases listed,
send release sheets or type the
information in the above format on your
letterhead. Please include suggested list
price whenaver possible. Send to

New Releases, Billboard Ste. 700, 9107
Wilshire Blvd., Beverly Hills, Calif. 90210.

WaxWorks Weh
Getting Bigger

BY EDWARD MORRIS

DIVIDER CARDS

ALL SIZES AVAILABLE

CHECK OUR PRICES!

Direct from Manufacturer

Call

(201) 470-8000
(212) 244-4060
1-800-631-7061 Qutside N.J.

Or Write

PRIMEX PLASTICS CORPORATION
65 River Drive. Garfield N.J. 07026

Special Volume Rates

1-800-826-0079
NY 212-517-3737  CT 203-798-6590
LA213-388-9834 FAX 203-798-8852

NASHVILLE On Nov. 9, Wax-
Works celebrated the opening of its
100th Disc Jockey store, this one in
York, Pa. By year’s end, the Owens-
boro, Ky., chain expects to have 118
units in operation, including 15 Music
Express leased departments in Mont-
gomery Ward department stores.
The record and video company says it
is now the eighth largest network in
the US.

Fueling the company’s growth has
been its entry into the Texas market-
place. So far, the mall-based chain
has opened six stores there, in Luf-
kin, Temple, Houston, Lake Jackson,
Victoria, and Corpus Christi.

John Maglinger, communications
coordinator for WaxWorks, reports
that 1990 should see an additional 32
stores in operation. And WaxWorks
president and owner Terry Wood-
ward predicts in the current company
newsletter that Disc Jockey, which
was established in 1978, will take less
time to reach the 200-store total than
it did the 100 mark.

Next spring, WaxWorks will begin
construction of a new office complex
across the street from its present lo-
cation. The old office quarters will be
turned into warehouse space.

So rapidly is the company expand-
ing that it has opened a school in Ow-
ensboro to train store managers. The
first class of six students in the three-
week-long course graduated in mid-
November. Maglinger says the
school will be in continuous operation
with former store manager John
Bryenton in charge, and other store
managers and company executives
helping out as faculty members.

To qualify for the course, a candi-
date must be recommended by both
his or her store manager and district
manager. WaxWorks lodges the po-
tential managers in a local hotel for
the duration of the training. The first
two weeks involve classroom train-
ing. Students spend the final week of
class testing their skills in a local Disc
Jockey store.

Company policy, Maglinger says, is
to promote from within if employees
are willing to relocate. With 118
stores in operation, WaxWorks will
have more than 900 on its payroll.
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““Go ahead,
make YOUR day . . .”

“You know, in all

the excitement over compact disc
and other music media, a lot of retailers

clean forgot to ask themselves what’s likely to
happen to the replacement phonograph needle business.

Well, seeing as how there are 60 million turntables in use
in this country and that 4.5 million new ones were sold last

year . .

. and seeing as how replacement needles and cartridges

have traditionally yielded the most powerful mark-ups in the
consumer electronics business — and can turn a bottom line
completely around — what you have to ask yourself is: ‘Do I
really believe consumers will stop playing records, mothball their
collections and throw their turntables away?’

Wwell? Do ya?”’

MAIL TO

Pranstiehl.

| Go ahead. make my day. Send me a
Pfanstiehl Needle Information Kit.
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by Geoff Mayfield

THERE’S STILL A PLACE for the 45, and proof of
that can be found in the single “I Love The Bass,” by
Bardeux. Ironically, that same single seems to show
that the configuration has indeed lost much of its mus-
cle.

Dana Muscato, who heads Pittsburgh promotion
unit Danamotion, says the episode proves that “the
system still works.” Muscato reports that Enigma
Entertainment originally wasn’t going to release the
single on 7-inch vinyl, preferring instead to rely on the
weight of the 12-inch single, which debuted in July.
But, when Muscato began getting feedback from
stores in his region, he realized there might be genu-
ine demand in the market for a 45 on the title. He spe-
cifically cites a recommendation from Darrell Bearse,
buyer at Pittsburgh-area store Stedeford’s Records.

Muscato says that based on reports from him and
other field scouts, Enigma decided to go ahead with a
45 version, which was released in October. He was
hopeful that the configuration would score with “col-
lectors, jukeboxes, and black stores.”

The good news is that, on the strength of a new mix,
the song is still having a strong run on Billboard’s 12-
Inch Singles Sales chart, clocking in last week at a bul-
leted No. 3. The bad news is that the 7-inch stalled at
No. 68 on the Hot 100 chart.

Enigma senior VP/GM Ralph King says that field
reports, like the one from Muscato, were indeed the
reason his label came with the Bardeux 45.

But was the venture worthwile? “That’s a really
hard shot to call,” says King. ‘“We accomplished what
we wanted to, which was to get the product into the
market, but the problem was that by the time we got it
there, it was running out of gas at urban radio.”

King adds that “with the 20/20 vision of hindsight,”
if he had it to do over again, he would have either
brought the 45 out earlier or not done it at all that late
in the game.

Stedeford’s Records buyer Bearse also thinks the 7-
inch version came out too late, and complains that too
many singles—especially those in the R&B or dance
crossover genres—are not made available on 45. Con-
sumers with such tastes have shown a disdain for cas-
sette singles at Stedeford’s, says Bearse, who com-
plains that “‘cassette singles sound poor.”

Concludes Bearse, “I hope vinyl still lives.”

Indeed, it does still live, but, increasingly, these
calls on whether a 45 will be marketed are being made
on a title-by-title basis. And, while the cassette single
doesn’t particularly please Bearse’s consumers, it's
obvious that the 2-vear-old configuration is winning
big for large chains. Add the ultrahigh return percent-
ages that stymied the 45 in recent years to the picture
and it’s easy to see that the handwriting on the wall
does not bode well for the fate of the 7-inch ... An in-
teresting footnote on Bardeux is that the aforemen-
tioned title underwent a title change. It was first

called “I Love To Bass,” but was later changed to its
current name because there were complaints from
parents that the word “‘bass” might be confused with
its homonym, “base,” and thus might end up being
heard as a rah-rah reference to crack.

UNDER THE INFLUENCE: Fran Aliberte, senior
VP/director of sales for WEA, recently went under
the knife for an operation on his right knee, surgery
that caused him to scuttle a planned business trip.
When he came to after the operation, his puzzled doc-
tor asked, “What is the significance of Amarillo?”
Aliberte has no recollection of the utterance, but ap-
parently, after the anesthesia kicked in, the WEA exec
was heard to complain, “For this I gave up Amarillo?”

The reference to the Texas city, of course, revealed |

that Aliberte had been hoping to make the scene at
Western Merchandisers’ Oct. 19-21 confab.

MORE STOCKING STUFFERS: In our continuing
attempt to update our readers on new Christmas re-
leases (Billboard, Oct. 14, Nov. 11), we present
“Christmas Is For Children,” by Paul Todd, on K-Tel,
and, from RCA Records, “Christmas With Ralph &
Red,” by The Nashville Network star Ralph Emery
and Shotgun Red.

The title song of Todd’s set was originally written
for the Minneapolis chapter of the Marine Corps
League’s Toys For Tots, but the Marines have since
adopted the song as the campaign’s national theme.
The tune is also being released as a 45 and a cassette
single; K-Tel says it will donate a portion of proceeds
from the Todd album and the single to Toys For Tots.

As for the RCA title, it should probably be pointed
out to those who are unfamiliar with country music
that Red is a puppet. Press has been serviced with a
three-page bio on broadcaster Emery, as well a full-
page bio on Red. “His pet peeve is being called a pup-
pet,” reads the latter, which quotes Red as saying,
“I'm no dummy.”

SPORTS SHORTS: The scene was Las Vegas during
a recent gathering hosted by Chicago’s Rose Records.
On one team was the experienced (and heavily fa-
vored) foursome of Camelot Music senior VP Joe
Bressi, Rose CEO Dave Roger, RCA VP of sales Dave
Wheeler, and former CEMA president Dennis White.
On the other was majority Rose partner Jack Rose,
CEMA VP of marketing Joe Mansfield, CEMA VP of
sales Joe McFadden. and Mike Maslin, New York-
based senior salesman for Jack Rose’s Surplus Rec-
ords & Tapes. The result? The underdogs won, but
Wheeler is crying foul, charging that Rose had 17
clubs in his bag, three over the 14-club maximum rec-
ognized in tournament play.

McFadden cites a technicality, saying that Rose
went over the limit with extra putters, rather than
woods or irons, and says that his teammate was there-
fore not over the line.““We got our money out of it so
that’s all we care about,” says McFadden.

“I don’t want to talk about it,” says Bressi, who is
more concerned about the humiliation of his loss than
the number of clubs in Rose’s bag. “This would be
comparable to the Mets beating the Orioles in the 1969

World Series or the Jets beating the Colts in the third |

Super Bowl,” says Bressi, who adds the caveat, “It all
(Continued on page 38)
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1| 1| 1| s | BILLYJOEL
| STORM FRONT

COLUMBIA CK44366

15 THE B-52'S
COSMIC THING

REPRISE 2-25854/WARNER BROS

WHITESNAKE
SLIP OF THE TONGUE

—
GEFFEN GHS2-24249

34 | MILLIVANILLI
| 7 | GIRL YOU KNOW IT'S TRUE

| 5 | 5 | ¢ | JANETJACKSON

ERIC CLAPTON

‘ JANET JACKSON'S RHYTHM NATION 1814

ARISTA ARCD 8592

=]

A&M CD 3920

DUCK 2-26074/REPRISE

| : 4_J_OURNEYMAN
3 4 12 ROLLING STONES

STEEL WHEELS

COLUMBIA CK45333

i + ! I
8 6 | 2 ' 7 TRACY CHAPMAN ELEKTRA 60888-2
L2 10 CROSSROADS
[©) } 13 | 12 | 42 | PAULAABDUL VIRGIN 2.90943
| FOREVER YOUR GIRL |
| PHIL COLLINS ATLANTIC 820502
| NEWD | 1 " T SERIOUSLY |
T T T ]
AEROSMITH GEFFEN GHS2.24254
7
11 10 10| PUMP |
15 15 TOM PETTY MCA MCAD 6253 |
‘®j | | 30| FULL MOON FEVER |
13 ' 9 10 [ 3 JOE SATRIANI RELATVITY 88561-1015-2
FLYING IN A BLUE DREAM. ]
14 7 8 3 GRATEFUL DEAD ARISTA ARCD 8575 |
| BUILT TO LAST
15 | 14| 13| 7 | BARBRASTREISAND COLUMBIA CK45369
A COLLECTION: GREATEST HITS ... AND MORE ]
16 12 9 6 LINDA RONSTADT (FEAT. A. NEVILLE) ELEKTRA 60872-2
CRY LIKE A RAINSTORM, HOWL LIKE THE WIND
RUSH ATLANTIC 82040-2
AD| Newp | 1| RUBH
KATE BUSH COLUMBIA CKa4164
. 2 & J THE SENSUAL WORLD¥
19 22 17 8 RICKIE LEE JONES GEFFEN GHS 2.24246

FLYING COWBOYS

NEIL YOUNG
20 | 18 14 7 FREEDOM

WARNER BROS. 2-25899

MOTLEY CRUE ELEKTRA 60829-2
a a a4 1 DR. FEELGOOD
2 20 19 4 LUTHER VANDROSS EPIC E2K45320/E.PA,

THE BEST OF LUTHER: THE BEST OF LOVE

TEARS FOR FEARS

B 17 1 s THE SEEDS OF LOVE

FONTANA 838 730-2/POLYGRAM

29 RICHARD MARX

u o 2 REPEAT OFFENDER

£MIE2-90380

NEW KIDS ON THE BLOCK

% 2 z 19 HANGIN' TOUGH

COLUMBIA CK 40985

MELISSA ETHERIDGE

% 2 2 s BRAVE AND CRAZY

ISLAND 2-9128%5

GEFFEN GHS 2-24217

DON HENLEY

a 2 2 19 THE END OF THE INNOCENCE
SKID ROW

28 26 26 18 SKID ROW

ATLANTIC 2-81936

2 3 @ i JEFF BECK'S GUITAR SHOP

JEFF BECK WITH TERRY BOZZIO & TONY HYMAS  pic EKaa313

FINE YOUNG CANNIBALS
THE RAW & THE COOKED

27 21 39

LRS.D-6273/MCA

Compact disks with the greatest sates gains this week

WE MAINTAIN A

CD'S, CDV'S, TAPES,
RECORDS, LASER DISCS &
VHS MUSIC VIDEOS
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ABBEY ROAD DISTRIBUTORS

ST 2228 S. RITCHEY, SANTA ANA, CA. 92705
| ONLY Phone 714/546 - 7177 Toll Free CA. 800/ABBEY RD
Toll Free ( out ) 800 / 843 - 0955 Telex 378 - 1792 - ARD

DIVIDER CARDS
THINK OF GOPHER.

FOR A FREE
CATALOG CALL

800/648-0958

GOPHER
PRODUCTS

DISTRIBUTORS

COMPACT:
Miami. FL
1-800-780-6874

FRANK ZAPPA

You Can't Do That On Stage
Anymore, Vol 3

RCD 10085/86

Volume 3 of Mr. Zappa's monu-
mental live retrospective set
features material recorded be-
tween 1971-84, including ver-
sions of several classics and
five never-before-heard
tracks.

RYKO

RYKODISC USA. Pickering Whart. Bldg.
C-3G. Salem. MA 01970. 508-744-7678

EAST SIDE DIGITAL
Minneapohs. MN
1-800-468-4177
GEMINI DISTRIBUTORS
Norcross. GA
1-800-476- 1313
HOUSE DISTRIBUTORS
Olathe. KS
1-800-821-3324
PRECISION SOUND
MARKETING
Mountlake Terrace. WA
1-800-547-7715
ROUNOER RECORDS
Cambndge. MA

(617) 354-0700

SURFSIOE DISTRIBUTORS
Honolulu. Hi
(808)524-2744
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GRASS ROUTE

(Continued from page 34)
With The Fat Man” will continue.

ADVANCE WORD: Community 3
records is back on the attack with
two new albums produced by Albert
Garzon. lowa City’s Horny Genius
offers “Burn Your Sister,” a follow-
up to last year’s T-inch EP that won
critical acclaim. Also returning is
New Jersey’s Chicken Scratch with
“Important People Lose Their
Pants,” the descendent of last year’s
“Pass The Porcupine.” More from
Community 3 at 718-599-2205 . ..
Acoustic music that crosses several
genres is the oeuvre of the Good Ol
Persons, who arrive with “Anywhere
The Wind Blows” on Kaleidoscope
Records, 415-845-9248 . .. Big Wheel
rolls in from Giant Records with
some gut-slamming rogga roll. Lead
vocalist Peter Searcy, ex-Squirrel
Bait, is the most familiar face. More
from Giant at 516-764-7938 ... Horn
heads should find a few things to like
on Bobby Radcliff’s “Dresses Too
Short.” Not to mention the gruff,
dark, and lonely vocals of Mr. Rad-
cliff. More from Black Top/Round-
er at 312-477-9224 . . . Lydia Lunch is
back with a Forbidden Planet spoken-
word tour-de-force on “Oral Fixa-
tion,” recorded live in Detroit. Don’t
give this one to little Johnny for
Christmas. More from Widowspeak
Productions, 516-764-6200 ... “The
Golden Age Of Underground Radio
Featuring Tom Donahue” brings
back the Big Daddy of KSAN in San
Francisco on actual radio broadcasts
from that era. The disk features mu-
sic from Canned Heat and the
Chambers Brothers as well as news
spots and commercials from 196872,
More from DCC Compact Classics,
818-993-8822.

RADIO DOCTORS

(Continued from page 34)

Group has a strong presence, with
more than 20 outlets under the Mu-
sicland, Discount Records, Sam
Goody, and Suncoast banners,
Smith says. In fact, the Minneapo-
lis-based company recently acquired
JR’s Music Shops of Chicago, which
also operated stores in the Milwau-
kee area.

“We do have a regional chain, the
Exclusive Company, coming in, and
we've heard similar rumors about
Sound Warehouse,” Smith says.
But, he adds, “Any time good com-
petition comes in, it makes you
sharpen up your own business—and
national chains are good competi-
tion. We don’t fear them; we can
compete down the line.”

One of the primary reasons re-
gional chains such as Radio Doctors
have flourished over the last few
years, in the face of national compe-
tition, is that “‘a lot of national
chains can’t carry broad inven-
tories, like we do,” Smith says. “Mu-
sicland, good as it is, can’t cater to
every taste. Locally controlled re-
tailers can be more on top of
things.”

Smith says Radio Doctors hopes
to open two to three more stores
next year. As far as breaking into
other markets, he says, “We think
about it from time to time, but we
have plenty here, between the
stores and the one-stop, to keep us
busy.” MOIRA McCORMICK

lers still experience a 6% to 8% loss.

With the Lift System you will experien-
ce NO THEFT. The CD is not in the jewel box... 1t

LIFT
Discplay
Inc.

115 River
Road
Edge-
water
NJ 07020
Tel.:201/
945 8700
@ 945 8701
945 8863
945 8412
Fax:201/
945 9548

is in our specially designed storage cabinet at your
cash counter. This gives you and only you, control
over your inventory. Lift Retail

Display Systems for CD’s,

Cassettes, CDV and Video. Leasing available.

LIFT.

Systems with a future.
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(Continued from page 36)

comes down to, do you trust Jack
Rose to keep score?”’

TRACKING: The Boston area’s
Newbury Comics tripled its stor-
age space when it relocated its
headquarters/warehouse from the
old 2,100-square-foot Cambridge,
Mass., plant to a 6,500-square-foot
unit in Allston, Mass. For the fis-
cal year that ended Sept. 30, co-
owner Mike Dreese says the five-
unit web rang up $7,300,000 in
sales, a 28% increase over the prior
year ... Durham, N.C.-based CD
Superstore has opened its third
unit. It's located in nearby Cary,
N.C., and its grand opening on
Nov. 18 featured door prizes, in-
cluding CD players, and a remote
by local rocker WDRU . .. It was
snowing in Detroit on Nov. 17,
which was good news for Sandy
Bean, advertising director at the
Troy, Mich.-based Harmony
House web. “Our sales always in-
crease when the weather gets

bad,”” Bean beams.

ON DISPLAY: New ager Music
West has a display contest under
way in support of the current Jim
Chappell album and the reissued
Teja Bell seasonal title, “‘New
Spirit Of Christmas,” at the Disc
Jockey chain, operated by Owens-
boro, Ky.-based WaxWorks/Vid-
eoWorks. The top prize will be a
trip to San Francisco to see the two
acts in concert at the storied Great
American Music Hall.

I.ET ME GET this straight: Since
Maxell and TDK are the blank
tapes that earn the biggest sales in
record stores, and since both
brands have a reputation for high-
quality sound reproduction, [ got a
kick out of the recent congressio-
nal report that suggested that pre-
recorded music is not the source
for the majority of home taping

400 CD BOOKLETS in 2 SQ.

FT.!

actual CD’s kept in jewel boxes behind the counter.

« Call or write today for
FREE sample CD See-
Through Browser Pak.

« Perfect for counter or

handy wall display.

DISPLAY SYSTEMS
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401 Waes! Suparior -+ Chicage, IL 60610
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(305) 621-0070 ASK FOR BRUCE

IN FL. (800) 329-7664 - NATIONAL (800) 780-6874
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FAX # (305) 621-0465

Compaci Disc Distribulion

o IMPRESSIVE Fiit!
« JveERr 15,000 T1TITLES!
o COMPUTERIZED INVENTORY!
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1-800-638-0243

301-459-8000

FAX 301-731-0323

LET OVER A3 YEARS OF EXPERIENCE WORK FOR YOU.
DISTRIBUTORS OF DISTINCTION SINCE 1946,

(Billboard, Nov. 11).

[ have never favored a levy on
blank tape, and I tend to buy the
tape industry’s claim that heavy
blank-tape customers tend to be
big buyers of prerecorded music.
But, you will find me sympathetic
to music industry insiders who
have trouble believing that re-
port’s claim about the size of the
share prerecorded music plays in
home taping activity. I mean, is
John Q. Public using Maxell XL-II
on his answering machine to cap-
ture low-fidelity phone messages
in breathtaking detail? Or, is Jane
Doe using TDK SA-X to tape her
college lectures to get the full au-
dio range of chairs squeaking in
the background?

I.AND OF THE RISING TOWER:
In October, Tower Records
founder and president Russ Solo-
mon and senior VP of retail opera-
tions Stan Goman flew to Japan
for, among other reasons, a party
celebrating the chain’s 10th anni-
versary in that country. Maybe it
was the back end of a cultural ex-
change, because Tower’s recent
convention in Sacramento, Calif.,
was attended by two Japanese
store managers, Yoshikatz Nishi-
jima, of Yokohama, and Chiharu
Imazawa, of Tokyo, along with
Keith Cahoon, the U.S.-born re-
gional supervisor who oversees
Tower’s 10 Japanese locations and
who frequently writes for the
Tower in-store magazine Pulse.

RIGHTEOUS WRITE-OFFS: The
National Assn. for the Exchange
of Industrial Resources asks busi-
nesses that find they have excess
inventory on hand after the holi-
day selling season to consider
making donations to charities for
an above-cost federal tax deduc-
tion. ““Under Section 170 (e}3) of
the Internal Revenue Code, a cor-
poration can deduct the cost of a
product donated, plus half the dif-
ference between cost and fair sell-
ing price,” says a release from
NAEIR, a nonprofit association
that redistributed some $62 million
worth of products to 7,500 schools
and charities. In addition, NAEIR
provides donors with tax documen-
tation. Among last year’s bigger
contributors were Corning, Read-
er’s Digest, Brunswick, and Ree-
bok.

>

Distributors Inc.

For orders or a free catalog call toll free:

1-800-334-3394

The best prices  The best service  The best compact discs  Period.
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1 1|29 NO BLUE THING RAY LYNCH
MUSIC WEST Mw-103 13 weeks at No. 1
2 2 |33 DANCING WITH THE LION ANDREAS VOLLENWEIDER
COLUMBIA OC 45154
NIKI NANA YANNI
3 31| privare MUSIC 2056
4 5 11 ELDORADO PATRICK O'HEARN
PRIVATE MUSIC 2054
5 4 |59 CRISTOFORI'S DREAM DAVID LANZ
NARADA LOTUS 61021/MCA
6 6 | 27 THE NARADA COLLECTION TWO NARADA ARTISTS
NARADA N-39117/MCA
7 8|7 HISTORY OF MY HEART SUZANNE CIANI
PRIVATE MUSIC 2058
8 7119 LIVING THE NORTHERN SUMMER JIM CHAPPELL
‘ MUSIC WEST MW-133
9 9 |37 WINDHAM HILL SAMPLER '89 VARIOUS ARTISTS
WINDHAM HILL 1082/A&M
10 |12 7 AND IT RAINED ALL THROUGH THE NIGHT BILL WOLFER
NOUVEAU 228
WATERMARK @ ENYA
11 |10 |43 GEFFEN 24233
12 |16 3 LILY ON THE BEACH TANGERINE DREAM
PRIVATE MUSIC 2057
13 |20 | 55 DECEMBER A2 GEORGE WINSTON

WINDHAM HILL 1025/A&M

23 THE NATURE OF THINGS
SHINING STAR SSP 113

BRUCE BECVAR

—
F-Y
—
o

59 DEEP BREAKFAST @ RAY LYNCH

MUSIC WEST MW-102

—
[3,)
=
=

New Release: The Best
Selling Holiday Favorite.

SOUNDS  OF

LMAGUITE SANSONT |

b MMI03
cassette &
compact
disc

P HAMMERED DULCIMER

THE SEASON

“Goes perfectly with the mood of Christ-
mas...well worth looking for!”" CD Review

Traditional carols trom ancient to modern times
Performed on hammered dulcimer, harp, and other
instruments.

Maggie’s Music * (301) 268-3394
P.O. Box 4144 * Annapolis, MD 21403

21 | CROSS CURRENTS
NARADA EQUINOX 63007/MCA

RICHARD SOUTHER

—
o
—
w

AUTUMN A GEORGE WINSTON
17 114 |33 WINDHAM HILL 1012/A&M
GARDEN CITY JOHN TESH
13 |NEWD CYPRESS YD 0133
19 (2|7 RAIN MAIDEN WIND MACHINE
SILVER WAVE 508
20 |18 31 A JOURNEY HOME G. KELLY/D. BOGDANOVIC
GLOBAL PACIFIC ZK 45152/CBS ASSOCIATED
21 |NEWD INSTRUMENTS OF PEACE SOUNDINGS ENSEMBLE/SINGH KAUR
SOUNDINGS OF THE PLANET SP-7139/IND
THEMES VANGELIS
22 |NEWD POLYDOR 839 518-2/POLYGRAM
PASSION PETER GABRIEL
B3| GEFFEN 24206
MYSTIC ISLAND CUSCO
24 19|15 HIGHER OCTAVE 7021
25 | 24| 5 LET THEM SAY MONTREUX

WINDHAM HILL 1084

* Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
certification for sales of 1 million units, with each additional million indicated by a numerat foliowing the
symbol.
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Rolling Stones Marry Technology & Tradition

BY SUSAN NUNZIATA

NEW YORK Behind every good
band stands the sound crew. And
behind every good sound crew is a
strong sound reinforcement compa-
ny.

On a tour of magnitude, like the
Rolling Stones’ ‘“Steel Wheels,”
which is due to wind down in De-
cember, the skill and experience of
the crew and sound company is tan-

tamount to the talent of the per-
formers in pulling together concerts
night after night.

The house mixer on the tour,
Benji LeFevre, spent 10 years work-
ing with Led Zeppelin and five with
Robert Plant, producing and engi-
neering his albums. He also engi-
neered George Michael, James Tay-
lor, Sheena Easton, Mr. Mister, and
Peter Gabriel.

Independent engineer Gary Ep-

stein, who heads up the ‘‘Steel
Wheels” Universal crew, has been
touring for 10 years. He has worked
with Missing Persons, Berlin, Ani-
motion, the Call, and Farm Aid 2
and 3.

Showco, the 19-year-old sound re-
inforcement company handling the
tour, offers a proprietary PA sys-
tem that it introduced three years
ago. Known as the Prism system, it
made its debut on a Genesis tour,

AUDIO TRACK

IN 1981, EUGENE, Ore., engineer
Skip Saylor launched his eponymous
Los Angeles recording operation
with an initial investment of $5,000.
The one-room facility featured a se-
micustom Trident board.

Since that time, the facility has
grown to two state-of-the-art rooms.

Studio A is a mixing and overdub
room featuring a 66-input Solid State
Logic 4072 with total recall, with
both E and G Series computer opera-
tions. In addition, Studio A offers two
Studer A800 MKIII 24-track record-
ers, as well as Ampex, Nakamichi,
Sony, and TimeLine Lynx machines,
and an array of outboard gear.

The room was recently used by
Max Norman (Ozzy Osbourne,
Dangerous Toys), who engineered
tracks for Geffen act Death Angel
with an assist from Chris Puram.

Studio B is a tracking and mixing
room with a 32-input API console (64
return) featuring Necam automation.
The room houses a Sony/MCI JH-24
multitrack, as well as additional tape
machines and an impressive list of
outboard gear.

Bobby Brown was in Studio B cut-
ting tracks on a new, currently unti-
tled tune. Joe Shay engineered, as-
sisted by Liz Sroka.

Among the list of acts Skip Saylor
has hosted are Paula Abdul, Eddie
Money, Kenny G, Nancy & Ann
Wilson, Julian Lennon, Peter
Frampton, Luther Vandross, Dan-
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ger Danger, Peter Cetera, the Re-
placements, and the Bodeans.

NEW YORK

AT EASTSIDE SOUND, Goldstar
Productions’ Bart Adams and Mitch
Moses worked on Sandie Morgan’s
new single, “Your Love,” for Select
Records. The tracks were cut on the
studio’s new Harrison SeriesTen
console. Leather’s producer, John
Cherry, worked with J. Watt &
Deuce on two songs for Velvet Voice
Assoc. Nick Prout engineered, as-
sisted by Lou Holtzman.

Producer Chep Nunez worked on
overdubs and mixes at I.N.S. on a 12-
inch for Cutting Records. The tune,
“Do What You Want,” was engi-
neered by Gary Clugston. Island act
X-Clan tracked a new album with
producer Lumumba Carson and
Mike “Aladin” French at the board.
LN.S. recently purchased a new Akai
S-950, Oberheim Matrix 1000, and
Roland MSK-70.

Bruce “Doc” Alcott was in East
Coast Recording working at the
Amek Matchless console and JH-24
on the debut, “Into The Night,” with
artist Steve Michaels.

De La Soul recently completed re-
mixes on two singles, “Buddy” and
“Ghetto Thing,” at Calliope for
Tommy Boy Records. Shane Faber
engineered. D.J. Mark “The 45
King” James remixed Tommy Boy
act Queen Latifah’s “Ladies First.”
He also produced Tuff City’s Lord

Sunkyong Breaks New Ground. Sunkyong Magnetic/America Inc. recently
broke ground for its new headquarters in Long Beach, Calif. The 50,000-square-
foot facility is scheduled for completion in June 1990. At the ceremony, from
left, are J.W. Chey, president of Korea-based Sunkyong Magnetic Ltd.; Mrs. J.W.
Chey; Bud LaGrandeur, president of Mastering Recording Supply Inc.; and S.W.
Park, Sunkyong’s executive VP in charge of U.S. operations.

Ali Baski, cut tracks with Island act
Apache, remixed a single for Too
Nice on Arista, and remixed “Shir-
ley” for Unity Two on Warner Bros.
Faber was at the controls on the first
three and Lisle Leete on the rest.

Kid N’ Play worked on an upcom-
ing release for Select Records with
Herb Azor at Power Play. Andre
Deborg engineered, with Rob Sutton
assisting.

LOS ANGELES

PRODUCER OLIVER LIEBER
was in Larrabee mixing Sa-Fire’s re-
make of the Gloria Gaynor disco hit
“I Will Survive.” Keith Cohen engi-
neered, assisted by Neal Pogue. The
track is slated for the movie “She
Devil,” featuring Meryl Streep and
Roseanne Barr.

Composer John Davis scored Par-
amount Television’s new “Mission
Impossible” on Devonshire’s Neve V-
Series. Gary Lux engineered; Judd
Levinson assisted. Steve Perry was
in with engineer Niko Bolas building
tracks with the studio’s two Sony
3324 digital 24-tracks. Cindy Gossett
(Lou Gossett’s wife) cut vocals with
producer Delbert Taylor. Reggie
Dozier engineered; Scott Gordon as-
sisted.

Enigma act Hurricane tracked its
second album at Clear Lake Audio.
Michael James Jackson produced
and Brian Levi engineered.

Producer Larry Robinson remixed
Tyler Collins’ debut single for RCA
at the Rock House. Elliot Peters en-
gineered; Scott Seymann assisted.

NASHVILLE

PRODL’CER/SONGWRITER Den-
nis Scott mixed tracks for the “Sesa-
me Street” PBS series at Theatre of
the Mind studios. The tune “Alpha-
bet Jungle” was written by Scott and
will be used for an animated short.
Jack Burke engineered.

OTHER CITIES

EPIC ACT NUCLEAR VALDEZ
was in Criteria Recording, Miami,
cutting basic tracks for an upcoming
release. Bassist Fro Sosa assisted in
production duties. The sessions were
engineered by Paul Van Puffelen
with assistance from Kurt Berge.
Producer Alberto Slessinger was in
mixing the upcoming release from
Latin act Daiquiri. Eric Schilling en-
gineered; Andy Roshberg assisted.

All material for the Audio Track
column should be sent to Debbie
Holley, Billboard, Fifth Floor, 49
Music Square W, Nashville, Tenn.
37203.

and has also been used by Peter Ga-
briel, Eric Clapton, Boston, Diana
Ross, and the Bee Gees.

For ““Steel Wheels,” Prism is con-
figured in a 14-column-per-side ar-
ray measuring six cabinets tall. The
main bulk of the PA is a block 30
feet high. The stage itself is 24 feet
downstage of the PA and, to accom-
modate the set design, the top of the
system is more than 60 feet in the
air. Beneath the main PA are 32
sub-bass enclosures on each side.

“Showco is so attentive to the
technologies that I really applaud
them for putting together a sound
system like this,” says Epstein. ‘I
enjoy working with it and [ don’t
think any other system could do
what the Stones have demanded of
us, the size of the place, fitting it
within the structure that we have.”

The complex set of stage, balco-
nies, and runways—described as
“industrial baroque” by one attend-
ee—is 340 feet wide. The runways
are 8 feet off the ground, the balco-
nies are 20 feet high, and the top,
where Mick Jagger commands some
“Sympathy For The Devil,” is at a
height of 96 feet.

Runways and balconies crossing
in front of the PA pose the biggest
problems for the sound crew. Im-
properly handled, Jagger’s struts
past the loudspeaker arrays, which
are powered by approximately
500,000 watts, could result in hor-
rendous feedback.

“It’s a question of just being
physical with the mix and making
sure you don’t compromise the
sound of his voice over the whole
thing,” says LeFevre. “You just
have to be very aware of it and dip
the bottom end out when he’s mov-
ing in front of the bass speakers.”

The tour utilizes two identical
sound systems, the Red and Blue
teams. In addition, the Universal
team has gear that travels to every
show. There are approximately 14
people on each sound crew. At some
of the larger shows, which use mul-
tiple delay systems, extra person-
nel—the “SWAT” team—are called
in.

There are 248 Crown PSA-2 and

MA-1200 amplifiers powering the
system. “Obviously, we don’t use
that power to make it excruciating-
ly loud but, rather, to smoothly cov-
er the arena or stadium,” says Le
Fevre.

The delay towers are another fea-
ture of this particular system that
LeFevre designed and Showeo built
as an experiment. “I'm very pleased
with the way it's working out,” he
says. “It's not a massive amount of
speakers, so it doesn’t obstruct
sight lines, but the information in
there makes it really sparkling
clean for the people right at the
back and right at the top.”

Prism was developed as part of a
four-year program spearheaded by
Showeco VP of engineering Clay
Powers. Based on proportional-ar-
ray geometry—having the sound
reach everyone in the audience at
the same time—the system uses a
time-alignment scheme.

Technology is allowing the band
to do some things differently. Al-
though the Stones have always
been wireless, these systems have
improved since the 1982 tour. On
stage, MIDI keyboards, as well as a
Hammond organ with MIDI out, en-
able the band to revive some clas-
sics (Billboard, Nov. 11).

“They’re keeping the old and the
new,” says LeFevre. “I don’t think
the Stones are afraid of new tech-
nology and I think they’re glad to
use it wherever it's fitting. Whatev-
er it is, it’s got to sound like the
Stones.”

The Rolling Stones, a basic R&B
band, must be projected as such,
notes LeFevre. “Obviously, there
are a lot of technological advances
that have been made since the last
tour, but they're not particularly
pertinent to the Rolling Stones ...
they’'re just playing their guitars
and Charlie Watts’ 20-year-old drum
kit. I was determined not to overen-
hance their music. I was determined
to project them as a band rather
than use lots of toys and help be-
cause it would have made it too
smooth and too flat. It wouldn’t
have been the Rolling Stones.”

NEW YORK Multiple miking on
the instruments has enabled Roll-
ing Stones house mixer Benji Le-
Fevre to attain different tonal
qualities for different songs. Sony
UHF wireless microphones with
Shure SM-58 capsules are used on
vocals. On guitar amps are AKG
414s and Sennheiser 409s. The
drum kit uses a 414 on the kick,
Neumann U87s as overheads,
B&K on the snare, and a Senn-
heiser 421 on the tom toms. Plexi-
glas screens surround the kit to
keep the guitar sounds from flood-
ing the drums.

“It’s such a small kit that it’s a
challenge to try and make it sound
big,” says LeFevre, who spent the
first three days of rehearsal sit-
ting behind Charlie Watts and ob-

Choices Complement The Stones’ Style

Multiple Miking Part Of The Mix

serving his playing style.

“Charlie Watts doesn’t play
with the force of a rock drummer
one has come to expect ... You
have to take great care in the
choice of microphones to amplify
the instruments. It's not so much
the instrument but the way it’s
played that is important to me,
and I try to project it as that. I
don’t put a sampler on the kick
and snare like some people would
do to bolster the sound.

“With a band like George Mi-
chael, you use a lot of drum ma-
chines because that’'s the nature
of the music. With the Stones, the
nature of the music is that Charlie
Watts is the drummer, and he has
always been, and he always will
be.” SUSAN NUNZIATA
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NOW PLAYING AT A VCR near
you: Although the market for mov-
ies made directly for video is still
limited, a number of small indepen-
dent film makers/marketers say
they have carved out a viable niche
for themselves for that product in
the home video market. So said a
number of these firms at a recent
“Original Video Narrative” seminar
in Los Angeles during the recent
American Video Conference, co-
sponsored by the American Film In-
stitute, Billboard, and the Holly-

Made-For-\Iid Firms Are
Finding Market Niche

gued, only to see them “burn out
quickly.” With a select number of B
and C titles, said Donovan, retailers
can “make a 500% return on invest-
ment.” Panelists also suggested
that the increasing number of re-
tailers dealing in video—estimated
at 45,000—will produce a greater
hunger for direct-to-video movies.
“Supermarkets are the new growth
market for rental,” said Donovan.

Donovan and other panelists said
they dislike the ‘“made-for-video
feature” terminology because it im-
plies a substandard work. “Our so-
lution,” he said, “is to call them
‘premiere features,” ” stressing that
they are a specialty product, “some-
thing you won'’t see at the theater
or on TV. Retailers have been re-
sponding well to that.”

SEXY industry: Here's a novel
promotional
survey for a

BACKI(
BEAI

new title:
Academy En-
tertainment,
which will re-
lease “Heavy
Petting’’ on
Jan. 4, a film
exploring first

wood Reporter,
Most of these productions are
budgeted in the $175,000-$350,000
range and are of the action/adven-
ture/exploitation genre. Typically
these films are also shot on 16mm
and transferred to the videotape.
Several of these companies are also
selling directly to video specialty
stores and to

other outlets

that rent, such -

4s supermar- : o

kets. These B
works can X §
also find

homes in for-

eign theatrical M

and TV distri-

bution in or-

der to recoup

production costs.

Some of the productions are more
esoteric, like Tapestry Internation-
al's “Gertrude Stein And A Com-
panion,” a heady, off-Broadway
play that has been preserved on vid-
eo. And even at $69 list, the compa-
ny's Nancy Walzog said program-
ming like that is finding sell-
through collectors.

Dennis Donovan, head of Rae-
don Entertainment, one of the more
visible direct-to-video feature film
firms, said he just moved 6,000
units of “Cole Justice” in just 10
days at $69.95 list. Raedon picked
up the $225,000-budgeted “personal
revenge story”’ from a first-time
Tulsa, Okla., movie maker.

Another panelist, Bob Blair of
Video Communications Inc., said
his company was able to move
12,000 pieces of a $300,000 produc-
tion called “Murder Rap” at $79.95.

C. Medlock, VP, Westport Enter-
tainment Group, whose firm has
done about 15 of these types of
films during the past two and a half
years, said the European market
has been receptive to this fare, al-
though future plans call for more
upscale productions,

“You're seeing less and less mil-
lion-dollar movies and more and
more blockbusters. The end result
is that less films are being made.
Video stores will need movies,” said
Donovan.

Medlock said he believes the big
motion picture studios are “manipu-
lating video retailers and encourag-
ing them not to buy B and C mov-
ies. Yet, we hear every day that B
movies make money for retailers.”
Added Donovan: “Video retailers
were sold a bill of goods with ‘depth
of copy.”” Dealers bring in far too
many copies of major titles, he ar-

by Jim McCullaugh

sexual experi-
ences, just
took the sensuality temperature of
more than 500 video industry pro-
fessionals. With more than 300 re-
sponses, about half male and half
female, results, says Academy, indi-
cate that the average video profes-
sional is 30 years old, first learned
about sex between ages 7 and 12
from a friend, first experienced
French kissing between ages 13-15,
engaged in ‘“‘heavy petting” be-
tween 16-18, and first went “all the
way’ between ages 18-21 at the oth-
er person’s house or in a car.
Among the interesting location re-
sponses from write-in possibilities:
“the vegetable aisle of the super-
market,” “on top of the refrigera-
tor,” “a vacant building,” “a front
yard at midnight,” and “a tree fort.”

BOOK BEAT: One of the more in-
teresting sections of Tom Wiener’s
1990 version of “The Book Of Video
Lists,” just published by Madison
Books, is a list of those movies still
unavailable on cassette. They in-
clude “The Americanization Of
Emily,” “Cooley High,” “El Topo,”
“F/M,’ “Far From The Madding
Crowd,” ‘““Gentleman’s Agree-
ment,” “The Hucksters,” “Inside
Daisy Clover,” “How Green Was
My Valley,” “The Last Picture
Show,” “Mourning Becomes Elec-
tra,” “The Old Man And The Sea,”
“The Rocky Horror Picture Show,”
“Sorcerer,” and Disney’s “Snow
White And The Seven Dwarfs,”
‘101 Dalmatians,” and ‘““Peter
Pan.” Covering nearly 5,000 titles,
the book has more than 500 differ-
ent types of lists—such as Oscar
winners and most memorable mov-
ie debuts—and is a must for anyone
in the home video business. Wiener,
a film buff, is on staff at the Erol’s
video retail chain.

Special-Interest Gets Special Attention
Business Getting Tougher At $19.95

BY JIM McCULLAUGH

LOS ANGELES The special-inter-
est video market—while still teem-
ing with potential—is becoming an
increasingly tough business eco-
nomically, with marketing consider-

ations playing a much bigger role.

With pressure

to market tapes

Avc at $19.95, distrib-

utors need to be

pretty well as-

“[Pum sured of sales of

more than 50,000

units. In addition,

having as many marketing and mer-

chandising tie-ins that spin off the

title as possible seems to be more of

a necessity than ever to help launch

the tape and keep it in the public

eye, particularly since original pro-

gramming has no “exposure medi-
um,” such as radio is for records.

That was the consensus of a panel
of experts here at a “Leading Edge
Marketing: Every Package Tells A
Story” seminar Nov. 16 during the
American Video Conference here.

Led by panel moderator Tim
Clott, Paramount VP, participants
included Vallery Kountze, Republic
Pictures Home Video; Jim Jimirro,
J2 Communications; Ben Tenn, Best
Film & Video; Louis Feola, MCA
Home Video; and Steve Gabor, Od-
yssey Records.

Clott said that with VCR hard-
ware and movie activity peaking, a
substantial portion of home video’s
future will come from sell-through
and original programming.

But he sobered up producers in
the audience by showing charts that
demonstrated that even cassettes
that sell in the 20,000-50,000-unit
range can yield no profits when pro-
duction, duplicating, marketing,

FOR WEEK ENDING DECEMBER 2, 1989

packaging costs, and returns allow-
ances are factored in.

For example, he noted that a tape
that sells for $29.95 that moves
20,000 units and generates gross
revenues of $299,600 could actually
wind up with a $14,840 loss. Those
figures are based on production
costs of $100,000, marketing costs
of $90,000, packaging and duplica-
tion costs of $78,000, fixed costs of
$4,500, and a 15% returns allowance.

Even if the tape sells 50,000 units,
he demonstrated, and produces a
profit of $250,000, returns can cut
that in half,

The economics are similar on
$19.95 tapes, he said, which is in-
creasingly the price point of choice
for mass merchants, and returns al-
lowances on a 20,000- or even 50,000-
unit seller can also produce red ink.

Nevertheless, such program mar-

(Continued on next page)
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TOP VIDEODISKS.

=
o % Compiled from a national sample of retail store sales reports.
g2z s
= & © 59 w0 $E
n |4 TITLE Copyright Owner, Principal 5 | E o
o A Manufacturer, Catalog Number Performers 22|22
* % NO.1 » %
1 4 21 GONE WITH THE WIND: THE FIFTIETH Turner Entertainment Co. Clark Gable 1939 6 | 4995
ANNIV.ED. A O Pioneer LDCA, Inc. 901678 Vivien Leigh
RCA/Columbia Pictures Home Video ,
2 2 3 LAWRENCE OF ARABIA Pioneer LDCA. Inc. 30133 Peter O'Toole 1962 [ PG | 49.95
MGM/UA Home Video Dustin Hoffman
3] 1| 11| RAINMAN Pioneer LDCA. Inc. 101648 Tom Cruise 1988 [ R | 2995
4 | 5| 7 | THELAND BEFORE TIME e 64 Animated 1988 | PG | 2498
5 3 13 THE WIZARD OF OZ: THE FIFTIETH Turner Entertainment Co. Judy Garland 1939 | 6 | 2495
ANNIVERSARY EDITION 4 ¢ Pioneer LDCA, Inc. ML101656 Ray Bolger .
6 | 6 | 11 | THENAKED GUN P e 2100 Leslie Nielsen 1988 | PG-13 | 3495
Touchstone Pictures Bette Midler
7 8 5 BEACHES Touchstone Home Video 797 Barbara Hershey 1989 | PG-13 | 39.95
8 | NEWp | SCROOGED A e Bill Murray 1988 | PG-13 | 24.95
Paramount Pictures Tom Cruise
9|9 |5 | TOPGUN Pioneer LDCA, Inc. 1629 Kelly McGillis 1986 | PG | 2995
Warner Bros. Inc. Mel Gibson
10| 11 | 13| TEQUILASUNRISE Warner Home Video 11821 Michelle Pfeiffer 1968 | R | 2498
11| 7 | 3 | THE DREAM TEAM h‘j’g‘;’\eﬁj‘r'rg{,’;dse‘g‘gg;sz Michael Keaton 1989 | PG-13 | 3498
Warner Bros. inc. Glenn Close
12| 10 | 17 | DANGEROUS LIAISONS Warner Home Video 11872 John Malkovich LB || L[ edel
Cannon Video Jean-Claude Van
13|15 5 CYBORG Warner Home Video 31030 Damme 1989 R 2498
Warner Bros. Inc. Tom Selleck
14116 | 5 | HERALIBI Warner Home Video 11835 Paulina Porizkova 1963 [[RECH |25
Paramount Pictures .
1512 13 RAIDERS OF THE LOST ARK Paramount Home Video 1376 Harrison Ford 1981 | PG | 34.95
CBS-Fox Video Mark Hamill
16 | 19 1 STAR WARS Pioneer/Image Ent. 5023 Carrie Fisher 1977 | PG | 69.95
Universal City Studios Willem DaFoe
17 | NEWD | THE LAST TEMPTATION OF CHRIST  Jaiiersal =i oucios Barbara Hershey 1988 | PG | 3498
18 | 18 | 9 | THE'BURBS &“Cif}:fr'ncei{/yije‘g‘gg;? g Tom Hanks 1989 | PG | 3498
Orion Pictures Gene Hackman
19 | 14 | 3 | MISSISSIPPI BURNING Image Entertainment 6566 Willem DaFoe 1988 [ R [ 49.95
Warner Bros. Inc. William Hurt
20 | 17 | 19 | THEACCIDENTAL TOURIST Warner Home Video 11825 Kathleen Turner 1988 | PG | 2498

‘ ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000
units or $1 million at suggested retail for nontheatrical titles. $ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million
at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles.
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OME VIDEO

SPECIAL-INTEREST VIDS

(Continued from preceding page)

keters as Paramount, MCA, J2, Re-
public, and Best Film & Video do
have substantial interest in and
commitments to original video pro-
gramming, as evidenced by several
“case studies” presented by panel-
ists.

In addition to the marketing con-
siderations, the panel was particu-
larly encouraging to independent
producers since it also underscored

that having a major celebrity is not |

always necessary for special-inter-
est success. Sometimes, the panel
suggested, clever marketing and
tapping into a special demographic
can produce extraordinary results.

J2's Alyssa Milano “Teen Steam”
tape has racked up sales of 80,000
units at $19.95, according to Jimirro.
That tape, however, in addition to
featuring a popular TV star, has
been the focal point of extensive
marketing, eross-promotions, and li-
censing arrangements, such as a
clothing line, a 900-number, and a
tie-in with Max Factor’s Maxi teen
cosmetics line. Also in the mix is a
series of “mall promotions” aimed
at the teen demographic.

Jimirro characterized the tape as
one that can produce a host of ancil-
lary promotional avenues, which
can all sell the tape, and suggested
this is one route producers can go.
The 900-number alone, he says, has
attracted 900,000 calls in three
months.

Republic Pictures Home Video’s
main special-interest area is with
the “Laura McKenzie Travel Tips”
tapes, which now number 36 in the
series. The two leading titles, said
Kountze, are “Hawaii”’ and “Lon-
don,” which have generated sales of
8,000 and 10,000 units, respectively.
The travel area, she said, has
proved to be very viable for special
interest.

In addition, Kountze suggested
that producers think in terms of a
‘‘series’’ approach, which can
“make a substantial difference in
cost efficiency. It’s less risky with a
series.” Republic also places a lot of
emphasis, she said, on contempo-
rary, upscale packaging and in-
store merchandising aids.

Tenn told the audience that Best’s
new “Baseball Card Collector” has
sold a combined 35,000 units in both
a 30-minute $19.95 edition and a
$29.95 60-minute edition, with com-
mitments from retail to double that
amount next year.

The idea for the tape, a first for a
particular American demographic,
was brought to Best by an indepen-
dent producer, said Tenn. Critical to
the project, however, Tenn said,
was the ability of Best to “provide
marketing input’ before the tape
was produced. Tenn urged produc-
ers to solicit marketing input from
distributors before having the pro-
gram made.

Feola said some of the fundamen-
tal keys to the success of the “Cal-
lanetics’ tape was retaining the
same packaging look as Callan
Pinckney’s 700,000-unit-selling
book, the ability to draw consumer
publicity, such as TV talk show ap-
pearances, and a trade campaign.
MCA, he said, has also experienced
success with TV advertising and is
test marketing radio spots. The first
tape has spawned two additional

(Continued on next page)

At the 1987 Academy Awards, “The Last Emperor” ruled Hollywood—
winning nine Academy Awards,® including Best Picture” :
Now it's easy to become a part of the royal family for just $2998
Entertain your customers royally with this mesmerizing ~
tale of concubines, warlords, eunuchs and spies.
His highness is at your command.
THE LAST EMPEROR Starring John Lone, Joan Chen and Peter O’'Toole

Academy Award® Winner, 1987 —Best Picture, Adventure, Available in VHS and Beta
#7715, $2998 Color, 164 minutes
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HEMDALE FILM CORPORATION PRESENTS A JEREMY THOMAS PRODUCTION # A FILM BY BERNARDO BERTOLUCC! # JOHN LONE » FDAN CHEN
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Contact your authorized Orion distributor. QRiDN* [ fustammti e wem e QTREET DATE: SEPTEMBER 28, 1989
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OME VIDEO

2 Studios Plan -
Laser, S-VHS,
8mm Releases

~ BY PAUL SWEETING
NEW YORK This February will ‘ ) v ey ‘ ‘.
see two major studios branching : ., ‘
out into new videotape formats, as : —— - ‘

well as promoting the laser vid-

| »
eodisk configuration through day- | 5
and-date release with the cassette 3 B e
versions of two major sell-through ; =3 ‘

titles. The studios are Paramount,

which will release “Indiana Jones ; _ . -
And The Last Crusade” Feb. 1, and ; R 3

Warner Home Video, which will . r P i

bow ‘“Lethal Weapon 2’ Feb. 8. . k )

The release of “Indiana Jones”

will mark Paramount’s first foray | . . .
into the Super-VHS format. The ti- | . '
tle will be released in a letterboxed 3 3 4 '
version in S-VHS at a list price of ' ) \

$39.95.
Since its introduction last year

S-VHS has been somewhat of an 3 - . !
orphan format, as software suppli- i / 3
ers have been reluctant to release _ : :

programming for a medium with-
out a significant hardware base.
Similarly, consumers have been
loath to invest in S-VHS hardware,
in part, most observers agree, be-
cause of the lack of prerecorded |
software. Whatever S-VHS soft-
ware is available is generally be-
ing released by third-party suppli-
ers who have licensed S-VHS
rights to select titles from the ma-
jor studios and independents.

“It’s something Steven Spiel-
berg” is very interested in, Para-
mount marketing VP Alan Perper
says, referring to the ‘“Indiana
Jones” producer. “He’s interested
in the development of a variety of
new technologies, including Super-
VHS and optical technologies.”

To that end, Paramount is re- |
leasing two laserdisk versions of

(Continued on next page)

SPECIAL-INTEREST VIDS

(Continued from preceding page)

best-sellers.

Feola also noted the growing in-
ternational aspect of special-inter-
est programming. In addition to its
major U.S. success, “Callanetics” |
has sold a staggering 500,000 units
in the U.K., Feola said, and suggest-
ed producers think globally with
their projects.

A reta]il perspective was offered ALBERTPlr?e.sg]I'QSOCCOLI
by Gabor, who said that he especial-

ly likes t};e special-interest field and . TlMOTHY DALTON

. . . I MING":
does a fairly substantial business GepNFLEMNGS

with the category. JAMES BOND 0077
He said he deliberately seeks out
such eccentric titles as ones on plas-
tic surgery to offer as rental inven-
tory. That way, he noted, consum-
ﬁgi;;iv}ri;]gl-stite(;rizn%i (g)-iie;;nyg: soring CAREY LOWELL  ROBERT DAVI  TALISA SOTO  ANTHONY ZERBE
h else.” puector of Pratograpny ALEC MILLS prosucrion Designer PETER LAMONT wusic oy MICHAEL KAMEN )
RUIETE . . associote producers TOM PEVSNER ana BARBARA BROCCOLI wiinen oy MICHAEL G. WILSON ona RICHARD MAIBAUM
His marketing advice to produc- | producedoy ALBERT R. BROCCOLI o MICHAEL G. WILSON oyecreasy JOHN GLEN
ers and program distributors was to e PO 3. e | s gns, Do - R SR s vz (IO

make the spine graphics as compel-
ling as possible since most video re-
tailers cannot display packages face
out. He also urged suppliers to in-
clude 800-numbers on their pack-
ages so consumers who rent a spe-
cial-interest tape know where to or-
der a copy if they want to give it as
a gift.
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NEW TAPE FORMATS

(Continued from preceding page)

“Indiana Jones And The Last Cru-
| sade” day-and-date with its ap-
pearance on cassette. One version
will be letterboxed, allowing for
the wide-screen theatrical aspect

CBS/FOX And SchwePP Jain Forces Again! | e o

figuration.
8- Sl . ‘Spielberg has been a champion
AdVQ"ISlng Action: of letterboxing,”’” Perper says.

We'll Turn Your Rentals For Six Months. “We also wanted to do something
for the buff market out there

. which appreciates the letterbox ef-
begins three weeks ~ January fect.”

after the January 4th Street Date Street Care: Januory &th Perper says Paramount is not
and continues through March. Ncte: ’ overly concerned about pirates us-

ing the laserdisk as a master from

There is no Pre Street Date TV, Our February . ;

entire effort is focused behind Past - which to make illegal dubs on tape,

Street Date support. ‘Indiana Jones’
March

H 9
kicks in Mid-April and continues will be Paramount’s

through June, giving you a tctal of first S-VHS title
six months of on air support. April
A a fear that has inhibited simulta-
- Ayt by , RS TS [ ge?(us release of c:vatlssettefi arlld
— will De oDIaIne isks in the past. “We would like
Schweppes promoting the Bonc May to have dong it earlier,” Perper
tie-in from April through June. LB . Sy | says. “‘But Pioneer has only re-
SCgmgeec= WL B 1 TSR g puoml = Sam el L) Lil R B WS SN BESCeaecy cently ramped up to where they
will can handle day-and-date. It's not
Sl June that we haven’t been providing
feature the Bond fie-in 0 the funz e e
of “Tens of Millions” of bottles ERER-UE R S CE EVE S V. W = SR S e past. I think you'll see more of it in
and cans. the future.”
Perper says he expects the scan-
. p an version to outsell the letter-
Promotional Excitement: John Cleese Is Back! boxed disk, though he will not
The Schweppes/Bond Sweepstakes will Schwepaes will again feature John Cleese At the front of LICENCE TO KILL, guess by how much.
excite video customers while generating in another entertaining made-for-video John Cleese will spoof viokence in The letterboxing of the S-VHS
incremental rentals for you! Consumers will messagz that will only appear at the f-ont the movies in a message fitled GEERES T’t'?rs“"} ‘;}f] thf'; t‘“et,‘s alsf’
get a chance to win a part in the next Bcnd ~ of LICEMCE TO KILL. As vou'll remember, the  “Gratuitous Violence!” Ifs funny, its 2uﬁ2%g2;;)%';1°t0 v?deor;?)?lez -
movie when they call the Schweppes #8230 John Cle=se message cn A FISH CALL=D exclusive to video and its designed movie buffs, according to Perper.
phone number and answer trivia questicns WANDA was received with praise from to compliment LICENCE TQ KILL. “There have been letterboxed cas-
about LICENCE TO KILL. Consumers will video viewers due to its entertaining n: settes released before, but it’s still
have to rent the video in order to answer and nurrorous fit with “he movi ' ' a niche product,” Perper says. The

the diffi uestions. ] Memwi i S-VHS version of “Indiana Jones”
difficult questions. Schweppes will commerial also won me hi Will be dunlicated by Rank, Para-

change the questions often to encouragz (Golder Lion) at the Cannes mount’s regular duplicator

mulfiple rentals. for bestad. The S-VHS version of the title
will carry a list price of $39.95,

compared to the $24.95 list for the

Catalog Number: 4755 regular version. Perper attributes
; " the difference to the smaller vol-

Dealer Cut Off Date: 12/19/89 v ume to be duplicated as well as to
: F higher per-unit manufacturing

Street Date: 1/4/90 . costs for the new format.
' Warner’s ‘‘Lethal Weapon 2"
will appear Feb. 8 with a $24.98 list
price (Billboard, Oct. 21). The film
grossed more than $145 million at
the box office, making it the third-
highest-grossing title of the sum-
mer.
While eschewing the S-VHS for-
mat, Warner will release the title
in 8mm simultaneously with its
half-inch release and at the same
list price. As with ‘““Indiana
Jones,” “Lethal Weapon 2" will be
released day-and-date on laser-
disk, also priced at $24.98. It will
also be letterboxed.
4 Together with Disney’s ‘“Honey,
- . . I Shrunk The Kids,” due in March,
' ; the introduction of “Lethal Weap-
on 2 and “Indiana Jones” will
mean that three of this summer’s
] top five box office titles will be
available for sell-through in the

first quarter of 1990.
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Image Puts
Horror On Laser |
With ‘The Thing’

BY CHRIS McGOWAN

IMAGE ENTERTAINMENT will
introduce a line of special-edition la-
serdisks in early '90, kicking things
off with the 1951 horror classic
“The Thing,” tentatively set for
February release. Each title in the
yet-unnamed series will feature a
variety of supplementary materials,
much in the manner of MCA’s En-
core Edition line and Voyager’s
Criterion Collection releases,
which pioneered special-edition pre-

LASER
SCANS

sentations of classic movies on la-
serdisk.

Image plans to release 10-12 spe-
cial-edition laserdisks per year, with
“The Thing"” followed by deluxe
versions of the 1947 Robert Mit-
chum film noir “Out Of The Past”
and the Fred Astaire musicals “Fly-
ing Down To Rio” and “Top Hat.”
All three are set for spring release.

No word yet on what supplemen-
tary materials “The Thing” will
have, but Image’s “Top Hat” laser-

4 “A Comic Valentine To Love And

Friendship.” —TIME MAGAZINE

“What A Movie! Rob Reiner’s
Delectable Romantic Comedy
Is Very Funny And Joyous.”

Richard Freedman, NEWHOUSE NEWSPAPERS

] “Deliciously Funny...You'll Love It.
I Dare You To Resist It.” —judin crist

q.-w "A Winner, A Ravishingly Romantic
B |ark, Bimming Over With Style,
Intelligence And Flashing Wit.

Bl A Rl B (it (e et Billy Crystal Is Hilarious. Meg Ryan Is

the musical scores of songs not \ . ]

used in .the ﬁnishe'd.ﬁlm, t.he origi- RID—ROOrlngly Funny

3:111 cg"f;‘,‘j:e‘;:pg“i}j ‘éi@y Sl el —Peter Travers, ROLLING STONE MAGAZINE

RerurN OF THE KID: Back in |
1981, OPA (Optical Programming
Associates) released “First Nation-

clates)relias Over $80 Million Eye Catching Multi-Dimensional
al Kid Dise,” which many experts
7SR (1T (i RO 6l dule Box Office Gross! 5 Foot Standee Available

active laserdisk for consumer use
(interactive disks already existed
for government and industrial pur-
poses). OPA was a joint venture of
MCA, Pioneer, and Philips. The
“Kid Disc” featured some 20 differ-
ent activities for children, and is still
considered one of the best interac-
tive laserdisk titles not requiring a phrata - ) s it
computer hookup. The Voyager | .» . i e ks r. a e i L el M rac : i R
Company has decided to bring the | » = ' '- AV 90 o ¥ - A ¢ :

“Kid Disc” back and will reintro-
duce it in January, along with two
other interactive, non-computer-de-
pendent titles: “History DiscQuiz”
and “Fun And Games.” Each of the
three disks will retail for $39.95.

I

: Bdcked by a Wlassiw Homc- Videa Advertising and Prom’bhohal .
NEw AGE LASERDISKS: Den- Campaign of Over 53 Mllhon, IncludmgsNatlonal Television Advertising on

ver-based LumiVision will release

three ‘“‘visual music”’ titles this - _ @ M ' - .@ md‘.‘,

month that feature soundtracks by e ni

nOt?d new_age composers. “Illqmi— Musmvmvnsmn ‘
nation” (directed by Ken Jenkins) Plus a Major Radio Promotion in the Top 20 Markets Nationwide!
features abstract video art and mu-

sic by lasos, Constance Demby,

John Serrie, and Tom Moore. “Natu- Order Cut Off Date: November 28  Street Date: December 14

ral Light: Windance” (directed by o= Ll
David Fortney) takes the “wind’s At Y
eye’’ angle, moving through flower
petals, passing between trees in a
forest, and gliding across a snow-
field; music is by William Aura,
Richard Burmer, Steven Halpern,
and Synchestra.
“Crystal Vista” (directed by Ia-
(Continued on next page)
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A NEW COMEDY BY ROB REINER

BILLY (RYSTAL  MEG RYAN

Can
two friends
sleep
together
and
still love
each other

in the
morning?

LASER SCANS

(Continued from preceding page)

sos) is a kaleidoscopic journey full
of colorful special effects.
“Illumination” retails for $29.95;
the other two titles are $24.95 each.
Also in December from LumiVi-
sion: “Relax,” with Dennis Weaver
($29.95), which offers a variety of
stress-management techniques and
soothing visuals and music; “Just A
Gigolo,” with David Bowie, Marlene
Dietrich, and Kim Novak ($34.95);
and Peter Brook’s revolutionary

| “Marat Sade,” with Glenda Jack-

son, Patrick Magee, and lan Rich-
ardson ($34.95). The latter title, a
film version of the Peter Weiss
play, won both a Tony award and a
New York Drama Crities Circle
award.

THE POEM IS THE THING: Voy-
ager Company recently released
“Poetry In Motion” ($39.95), a 1982
film by Ron Mann that captures the
no-holds-barred, often electric per-
formances of 24 of America’s lead-
ing contemporary poets. Among the
featured bards are Allen Ginsberg
(famed author of “Howl,” singing
his latest poems to the accompani-
ment of loud rock musie), William
Burroughs (the dour and irreverent
elder statesman of the Beat Genera-
tion), Ed Sanders (accompanying his
poems with electronic finger syn-
thesizers), and such other word-
smiths as Gary Snyder, Tom Waits,
Amiri Baraka, Anne Waldman, Jim
Carroll, and Charles Bukowski. The
“Poetry In Motion” disk is the next
best thing to attending a reading in
Greenwich Village or North Beach,
as well as a valuable cultural docu-
ment.

SPIKE ON DISK: MCA is set to
release Spike Lee’s “Do The Right
Thing”’ on laserdisk Jan. 18. The
$39.95 title grossed more than $25
million at the box office and gener-
ated both controversy and critical
praise. Danny Aiello, Ossie Davis,
and Lee star in the tale of inner-city
life and racial tension.

Also in January, Warner will re-
lease the Clint Eastwood action
comedy ‘‘Pink Cadillac” ($29.98),
which stars the squinty-eyed tough
guy as a “‘skip-tracer’” and Berna-
dette Peters as a runaway wife in a
pink 1959 Cadillac convertible.

Are you having a
problem with your
subscription? For
fast service, call

914-628-/771
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VIDEO REVIEWS

=
. . . L3 Compiled from a nationat sample of retail store sales reports.

This column offers a critical look on the agenda of any organized < | = g P -
at recent nontheatrical video re- tour. There are also some breath- Blelz 0 23
! S L : 3 kingl . 2| ®|0© . 5@ w | 8F
leases. Suppliers 1nte7:ested in see- takingly beautiful shots of sunsets 2 |5 |g | TE Copyright Owner, Principal =3 | £ | 8%
ing their cassettes reviewed in this and scenery. Els| = Manufacturer, Catalog Number Performers 2| E | zE
column should send VHS cassettes Complementing the visual ele- * % NO.1 * *

to Richard T. Ryan, Billboard, ments isthe work of jazz trumpeter . Ent'e . Bob Hoskins

1515 Broadwqy, New York, N Y Wyntor{ Maysalis- Playing pieces 1 | 1 | 5 | WHOFRAMED ROGER RABBIT Touchstone Home Video 940 Christopher Lioyd LB || (A8 )| ek
10036. Please include the running from Vivaldi, Handel, and others,

time and suggested retail price. Marsalis enhances the on-screen im- 2| 2|7 | BAMBI Walt Disney Home Video 942 Animated 1942 | G | 2699

agery. Amblin Entertainment .
“Portrait Of E_ngland,” _Para- Thetoqu drawback to this pro- 3 | 3 | 9 | THELAND BEFORE TIME MCA IHome Video 80864 Animated LasEY G| jaesS
mount Home Video, 55 minutes, gl:am is its total lack of narratlv.e‘ 4 4 | 132 THE WIZARD OF OZ: THE FIFTIETH Turner Entertainment Co. Judy Garland 1939 ¢ | 2495
$29.95. ‘ Viewers may wonder about a partic- ANNIV.ED. A ¢ MGM/UA Home Video 60001 Ray Bolger -
. ) .

Subtltle,,d ’I.‘reasure Hogses And ular locale, .a.nd there 18 really. s 51(5 |12 THE BEST OF EDDIE MURPHY: Eddie Murphy Television Enterprises, Inc 4 o paioon 039 | nr | 1995
Gardens,” this program is a lush way of obtaining more information. SATURDAY NIGHT LIVE Paramount Home Video 12741 e Murphy L L)
feast for the eyes and ears. In it, That quibble aside, this visual pag- " -

: . NEW KIDS ON THE BLOCK: HANGIN - . New Kids On
viewers are taken on a tour of Great  eant is an absolute must for all true 6|7 |16 TougH CBS Music Video Enterprises 14V-49022 /g0 LSS [[NRIRIRLESS
Britain. However, the usual tourist Anglophiles. With its top-notch pro- o Pi .
: ! : G p p 7 | 6 | 4 | LAWRENCE OF ARABIA LRGN FHSIES FIRIVEE. st 1962 | PG | 2995
stops are either given short shrift or  duction values and rather modest 50133
avoided altogether. Instead, the em-  price, given the artsy content, this
e e A N Warner Bros. Inc. :
phasis is placed on majestic homes series should do well in the sell- 8 | 11| 17| BEETLEJUICE Warner Home Video 11785 MichacllKeaton 10SSR{ RGN 1S 5
and castles—many of which are not through category. RICHARD T. RYAN Warner Bros. Inc Jack Nicholson
9 | NEWD | BATMAN Warner Home Video 12000 Michael Keaton L) [R5l | ks
(Continued on next page) Warner Bros. Inc. Mel Gibson
101071 LETHAL WEAPON Warner Home Video 11709 Danny Glover L8 k 1528
FOR WEEK ENDING DECEMBER 2, 1989 . i
hd . 11| 13| 8 | VGhRFACE " THEROUNDIN EL”.féon“nTth;’f?vﬂ?o 080599-3 Def Leppard 19550 ENR Y[ 2£95
B.I" | ®©Copyright 1989, Billboard Publications, Inc. No part of this publication
may be reproduced, stored in any retrieval system, or transmitted, in an JANET JACKSON’S RHYTHM NATION A&M Records Inc.
I ® form or by any means, electronic, mechanical, photocopying, recording, Y 12| 8 4 1814 A&M vs:eoor 651 goo Janet Jackson 1983 | NR 2498
or otherwise, without the prior written permission of the publisher.
TOP SPE c| AL INTEREST 13|19 | 5 | Lo TN A As T TLES:  Eamily Home Entertainment 27314 Animated 1969 | NR | 1495
Orion Pictures Peter Weller
SALES 14| 15 2 ROBOCOP Orion Home Video 8610 Karen Allen 1987 R 19.58
VI DEOCASSE I TEsm 15| 9 | 22 | PINKFLOYD:DELICATE SOUND OF g sic video Enterprises 24V-49019 Pink Floyd 1969 | NR | 2488
=
o % Compiled from a national sample of retail store sales reports. 16 | 14 | 59 CINDERELLA Walt Disney Home Video 410 Animated 1950 G |2699
E 2 ; 3 b Adam West
2|4 (|0 w2 17 | 12 | 12 | BATMAN: THE MOVIE Playhouse Video 1470 1966 | NR | 19.98
o | £ ) TITLE Program Supplier, &2 Buriward
I Catalog Number 3.2 Vestron Pict Inc. Patrick Swayze
= ~ z 7 ictures a y
= 18 | 22 | 97 | DIRTY DANCING Vestron Video 6013 Jennifer Grey 1987 | PG-13 | 24.98
JANE FONDA'S COMPLETE Jane Fonda
HEALTH AND FITNESS ™ 19| 171 4 | workouT Warner Home Video 650 Jane Fonda 1989 | NR | 2998
Paramount Pictures Bing Crosby
* % NO.1 % % 20 | 25 | 45 | WHITE CHRISTMAS Paramount Home Video 6104 Garaiare 1954 { NR | 1495
. GONE WITH THE WIND: THE FIFTIETH Turner Entertainment Co. Clark Gable
1 [ 1 |151| CALLANETICS ¢ MCA Home Video 80429 | 2495 21 | 18 | 106 ANNIV. ED. 4 & MGM/UA Home Video 901678 Vivien Leigh 1939 | G |8995
JANE FONDA'S COMPLETE ] Arista Records Inc. N
2 | 2| 8| workOUT Warner Home Video 650 | 2998 22 | 20 | 5 | MILLIVANILLI IN MOTION 6 West Home Video SW-5703 Milli Vanifli 1989 | NR | 1498
3135 3,%}”%%’4‘.””’5 FAT-BURNING Fox Hills Video FH1059 19.95 23| 16 | 9 | PLAYMATES OF THE YEAR-THE '80'S HBO Video 0310 Various Artists 1989 | NR | 1999
JANE FONDA'S LOW IMPACT . b EMI
4 4 | 151 AEROBIC WORKOUT Warner Home Video 070 2998 24|21 6 QUEENSRYCHE: VIDEO MINDCRIME EMI Home Video 1605 Queensryche 1989 | NR | 1698
KATHY SMITH'S ULTIMATE VIDEO . . Hanna-Barbera Prod. Inc .
5 8 | 151 | woORKOUT JCI Video 8100 1495 25|38 3 CHARLOTTE'S WEB Paramount Home Video 8099 Animated 1973 | G | 1495
. . Virgin Records America, Inc.
6 | 6 | 57 | SUPER CALLANETICS MCA Home Video 80809 | 24.95 26 | 38 | 2 | PAULA ABDUL: STRAIGHT UP Virgin Music Video 50141 Paula Abdul 1989 | NR | 1998
7 7 5 BEGINNING CALLANETICS MCA Home Video 80892 2495 27| 28| 6 BIG CBS-Fox Video 4754 Tom Hanks 1988 | PG | 19.98
8 | 16 | 151 [ KATHY SMITH'S BODY BASICS JCI Video 8111 1495 28 | 30 | 100 | LADY AND THE TRAMP Walt Disney Home Video 582 Animated 1955 | G | 2995
ANGELA LANSBURY: POSITIVE Wood Knapp Video Callan Productions Corp. .

9 | 5|39 Moves KT 2995 29 | 23 | 150 | CALLANETICS A ¢ MCA Home Video 804 20 Callan Pinckney 1986 | NR | 2495
SHIRLEY MACLAINE’S INNER ' RCA/Columbsia Pictures Home Video 6-  Bill Murray

10| 11| 3| WorkouT Vestron Video 5270 2998 30| 33 | 55 | GHOSTBUSTERS A e Dan Aykroyd 1984 | PG | 2995

11| 19 [ 151 | e FONDS S EASY GOING Warner Home Video 058 | 2998 31 | NEWD ;‘Sn’cﬁﬁv%" THE BLOCK: HANGIN'  ~pc oy cic Video Enterprises 19V-29030 New Kids On 1989 | NR | 1998

g . R Amblin Entertainment Henry Thomas

12 | 10 | 151 | JANE FONDA'S NEW WORKOUT @  Warner Home Video 069 | 2998 32| 26 | 56 | E.T. THE EXTRA-TERRESTRIAL AR e e S e 1982 | PG | 2495
DENISE AUSTIN'S THE HIPS, i . Elektra Records )

13 | REENTRY | Tiicls & BUTTOCKS WORKOUT — Parade Video 31 19.95 33| 37 | 21 | METALLICA: 2 OF ONE A Elektra Ertertainment 40109-3 Metallica 1989 | NR | 998
DENISE AUSTIN: THE COMPLETE ! Callan Productions Corp. )

14 | NEWD | \uopkoUT Parade Video 203 24.95 34| 31 | 5 | BEGINNING CALLANETICS MCA Home Video BOBO2 Callan Pinckney 1989 | NR | 2495
DENISE AUSTIN'S NON-AEROBIC ! Warner Bros. Inc.

15 | REENTRY | opkoUT Parade Video 32 19.95 35 | NEW)p | ABOVE THE LAW Warner Lome Video 11786 Steven Seagal 1988 | R [ 1995

. 8 PLAYBOY VIDEO CENTERFOLD- ) Karin & Marjam van

16 | 14 | 45 | RAQUEL:LOSE 10LBS.IN 3 WEEKS HBO Video 9892 19.99 36 | 2 | 11| pUTCH TWINS HBO Video 0309 Breeschooton 1989 | NR | 1999

17 | 9 | 89 | START UP WITH JANE FONDA Warner Home Video 077 19.95 37 | NEW)p| CHAMPIONS FOREVER J2 Communications J2-0047 Various Artists 1989 [ NR |19.95

18 | 13 | 17 | KATHY SMITH'S PREGNANCY Fox Hills Video MO32223 | 1995 38 | 28 | 36 | PLAYBOY'S SEXY LINGERIE HBO Video 0156 Various Artists 1989 | NR | 1999

19 | 17 | 93 | KATHY SMITH'S STARTING QUT Fox Hills Video FH1027 19.95 ||z PLAYBOY WET AND WILD HBO Video 0277 Various Artists 1989 | NR | 19.99

20 | 15 | 133 | JANEFONDA'SP.B.&R. Warner Home Video 046 | 2998 40 | 40 | 5 | HARD N’ HEAVY VOLUME 3 MPI Home Entertainment 1678 Various Artists 1969 | NR [ 1995
WORKOUT

@ ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs,
or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for @ minimum sale of
250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million
at suggested retail for nontheatrical titles.

L 20/ gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for
theatrically releasedgrograms, or of at least 25,000 units or $1 million at suggested retait for
nontheatrical titles. O ITA platinum certification for a minimum sale of 250,000 units or a dollar volume
of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at
suggested retail for nontheatrical titles. Next week: Recreational Sports and Self Improvement.
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(Continued from preceding page)

“Coming Of Age,”
minutes, $24.95.

This program covers a multitude
of health issues that are vital not
only to senior citizens but to anyone
who wants to live a longer, healthier
life. As life expectancy increases,
staying fit becomes even more im-
portant. A practical life-style guide
to maintaining and improving
health after 40, this program should
find a ready market with senior and
soon-to-be-senior citizens.

The Forever Young Dancers are
highlighted and offer living proof
that staying active and maintaining
a positive attitude are the keys to
good health and a longer life. Mem-
bers of the dance troupe offer sto-
ries that are quite remarkable in
their honesty. As individuals, they
have battled everything from can-
cer to heart disease to osteoporosis.

Other segments cover such topics
as the aging process, developing
strong bones, mental fitness, and
cancer. There is also a timely discus-
sion of specially designed visualiza-
tion exercises to improve one’s
memory. A mental pep pill, this pro-
gram should find a ready market on
the senior circuit. LACY BETHEL

Xenejenex, 64

“Love Those Trains,” Vestron Vid-
€0, 60 minutes, $29.98.

Americans, and for that matter
the rest of the world, have had an
ongoing love affair with trains. All
one need do is consider the number
of toy train sets sold each Christ-
mas, the increasing popularity of
trains as a hobby, and the rather
lofty prices that can be fetched for
those old Lionels.

This program not only examines
trains in terms of locomotives and
cars, but also lets viewers “travel”
on some of the world’s more pictur-
esque lines. Viewers enjoy a run on
the famed Orient Express as well as
lesser-known lines in South Ameri-
ca and in the West. From early
steam engines to sleek diesels to
model steamers, they’re all here.

Smart retailers will have this en-
try pulling into their outlets in plen-
ty of time for the holidays.

R.T.R.

“JFK—The Day The Nation
Cried,” VIEW Video, 52 minutes,
$19.95.

James Earl Jones takes viewers
back to those dark days in 1963
when America mourned the loss of
one of its most beloved presidents.
There have been countless pro-
grams made that profile the late
president, but this is by far the most
comprehensive and the most effec-
tive.

Home movies show us a young
John Kennedy playing touch foot-
ball and horsing around with
friends and family. Newsreel foot-
age then chronicles the career of
Kennedy as he rose to power and
navigated through the swirling wa-
ters of his first years in office.

Interviews with friends, co-work-
ers, and even political adversaries
offer a fully developed picture. De-
spite all the controversy surround-
ing his personal life, Kennedy re-
mains an enormously popular fig-
ure. This program serves as a
fitting tribute to a much revered
man. RT.R.

All-Star Bat

BATMAN,
WERE BACK!

High camp
comedyinan
action-packed
production!

$

me

THE MOVIE

Twentieth Century Fox Presents

BATMAN

A WILLIAM DOZIER Production
Starning ADAM WEST e BURT WAHD

and THE ROGUES GALLERV UF VILLIANS
The Catwoman

LEE MERIWETHER - CESAR ROMERG

The Penguin The Riddler

BURGESS MEREDITH + FRANK GORSHIN
Written Produced by
LORENZO SEMPLE, JR * WILLIAM DOZIER
Directed by
LESLIE H. MARTINSON
Coior by DELUXE®

© 1986 Greenlawn Productions and Twentieth Century Fox Fdm Corporation. Al Righis Reserved  Batman Comic Book Logo and Characters ™ & € 1988 DC Comics, Inc.
© 1989 The CBS/FOX Company. All nghts reserved. CBS ™ is a trademark of CBS Inc. used under license. FOX ™ s a trademark ot Twentieth Century Fox Film Corporation used under license.
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Labels Comply With Artists’ Demands For Subtitles
Closed Gaptioning Of Clips Increases

BY DEBORAH RUSSELL

LOS ANGELES Closed captioning,
the video technology that subtitles
TV dialog for the hearing impaired, is
making its way into music video.

Captioning music clips gained sig-
nificant exposure in May 1989 with
the encoding of Living Colour’s “Cult
Of Personality” and “Open Letter To
A Landlord” videos. Since then, more
than 50 clips representing virtually
every major label have been cap-
tioned.

Living Colour decided to caption its
videos when producer Ed Stasium
mentioned that his hearing-impaired
daughter had expressed a wish to
know what was being sung in the
band’s clips.

Stasium and Dan Beck, Epic’'s VP
of product development, contacted
The Caption Center, a nonprofit ser-
vice of Boston’s WGBH Educational
Foundation, and within a few days, at
a cost of $400 each, the clips were
subtitled with invisible codes. Only
televisions with decoders are able to
unscramble the messages that line
the bottom of the screen.

“The deaf community is going ab-
solutely nuts over this,” says Donna
Horn, marketing manager for The
Caption Center. “They didn’t think
this was something that would ever
happen in their lifetime.”

The Caption Center has captioned

more than 20 clips, including videos
for such artists as Janet Jackson
(A&M), Paula Abdul (Virgin), David
Byrne (Sire), Def Leppard (Poly-
Gram), and the Smithereens (Capitol).

The other major player in the
closed captioning movement is the
National Captioning Institute, a non-
profit organization headquartered in
Falls Church, Va. NCI has captioned
more than 30 clips, including recent
videos by Billy Joel (Columbia), Ma-
donna (Sire), Belinda Carlisle (MCA),

Tom Petty (MCA), Martika (Colum-
bia), and L.L. Cool J (Def Jam). The
Institute, which charges $325 to cap-
tion a clip, has received firm commit-
ments from MCA, Atlantic, and CBS
Records to caption several videos in
the near future.

“What strikes me is that the record
companies really don’t make a cent
from this,” says Bruce Long, a mar-
keting representative at NCI. “But
they do it because the artists demand
it.””

“People in the music industry have
been very positive, supportive, and
sensitive [to the idea of closed cap-
tioning],” Horn adds. “Rock’n’roll
has gotten a bad name through the
years and this is the industry’s
chance to do something positive.”

The concept is still relatively new
to the industry, and many of the la-
bels are still fine-tuning a system
whereby the closed captioning pro-
cess can be easily integrated into vid-
eo production. Epic, for instance, has
revised its production sheets to in-
clude an option for closed captioning.

“Artists are communicators, and
closed captioning is just another step
in communicating to an audience,”
says Beck. If scheduled properly, he
says, the one or two extra days allot-
ted for closed captioning is not a
problem.

Labels are also investigating cap-

tioning longform music videos; NCI

recently completed EMI’s “Look
Sharp—Live” by Roxette.

Linda Ingrisano, manager of video
marketing and promotion for EMI at
the time of the release, lobbied for
captioning “because Roxette has
such mass appeal. The captioning
brings the hearing impaired closer to
the music—it becomes their ears.”

Besides helping the 14 million peo-
ple with hearing impairments, the
captions serve an additional purpose
for Americans who can hear but can-

NEW VIDEOGLIPS

This weekly lListing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title,
album (where applicable), label,
producer/production house, and
director. Please send informa-
tion to Billboard, New Video-
clips, Suite 700, 3107 Wilshire
Blvd., Beverly Hills, Calif. 90210.

BY ALL MEANS
Let's Get It On

Beyond A Dream/Island
Steven Brandman, Lyn Healy/VIVID
Drew Carotan

LOU GRAMM

Just Between You And Me
Long Hard Look/Atiantic

John Hopgood/Planet Pictures

Jim Shea

L'TRIMM

Drop That Bottom

Drop That Bottom/Atlantic

Natalie Hill/Black & White Teievision
Kim Watson

KATHY MATTEA

Where've You Been

Willow In The Wind/Mercury

Mary M. Matthews/Studio Productions
Jim May

MAX Q
Sometimes

Max Q/Atlantic

Michelle Bennett/RML Productions—Midnight Films
Richard Lowensten

RESTLESS HEART

Say What's In Your Heart
Big Dreams tn A Small Town/RCA
Ken Brown/Thirty's Film & Tape
Bill Balsley

SA-FIRE

| Will Survive

She Devil Original Motion Picture Soundtrack/Cutting/Poly-
Gram

Jon Small/Picture Vision

Ken Nahoum

MICHELLE SHOCKED
On The Greener Side

Captain Swing/Mercury
Alex Abramowicz/MGMM
Michelle Mahrer

SOUNDGARDEN

Loud Love

Louder Than Love/A&M

Tina Silvey. Mitchell Rothzeid/Silvey + Co
Kevin Kerslake

TEARS FOR FEARS

Woman In Chains

Seeds Of Love/Fontana

Luc Roeg, Steven Brandman/VIVID Productions
Andy Morahan

KEITH WHITLEY

It Ain’t Nothin'

) Wonder Do You Think Of Me/RCA
Joanne Gardner/ACME Pictures
Ethan Russell

TO OUR READERS

Due to Thanksgiving holiday
production restrictions, the Clip
List does not appear this week.

not read, says Don Thieme, executive
director of public affairs and develop-
ment at NCI. He says NCI hopes to
use closed-captioned music videos to
educate the 23 million illiterate Amer-
icans and the 26 million immigrants
who do not know English.

He adds that several literacy pro-
grams use closed-captioned prime-
time programs—minus audio—to
help students learn to read, and that
music video could be a welcome addi-
tion to those programs.

“In reaching every group—to give
them the taste and thirst for learning
the English language—you have to
use every reasonable tool available to
you,” Thieme says. “For some, it may
be ‘National Geographic’; for others,
it may be the new Billy Joel video.”

Meanwhile, NCI recently awarded
ITT a $1 million grant to help develop
hardware that will eliminate the set-
top decoder currently necessary to
display the captions on TV screens.

VIDEO TRACK

LOS ANGELES

OUINCY JONES IS “Back On The
Block” with a new album; the first vid-
eo features Ray Charles and Chaka
Khan. David Kellogg directed “I'll Be
Good To You,” a cover of the Broth-
ers Johnson hit. The Squeak Pictures
production features performance clips
and the choreography of Maurice
Hines. Pam Tarr executive-produced;
David Glean produced.

Warren Zevon and a crew from
Limelight shot ‘““Run Straight
Down,” a new Virgin video, at L.A.'s
Harbor Generating Station. Jay
Brown directed the clip with produc-
er Ben Whittaker.

Director Wayne Isham recently
reeled the new Scorpions clip, “I
Can’t Explain.” He shot the black-
and-white performance piece for The
Company. Curt Marvis and Jeff
Tannebring produced.

Lou Rawls and Planet Pictures di-
rector Charley Randazzo have
wrapped “At Last,” a conceptual per-

formance clip with Rawls singing
about a pair of lovers. Tom Cala-
brese produced.

NEW YORK

THE B-52’S NEW VIDEO,
“ROAM,” features animation, ulti-
matte effects, and stock footage that
appropriately matches their uniquely
wacky sensibilities. Adam Bernstein
directed the clip from the band’s
“Cosmic Thing” album on Reprise.
Jonna Mattingly produced for
Scorched Earth and Zack Winestine
directed photography.

Paul Rachman recently directed
“Fire,” a live performance clip by Co-
lumbia act The Front. Tima Surme-
lioglu produced for The Foundry.

Classic Concepts’ Lionel C. Mar-
tin took Atlantic rapper Cool C on a
trip down Fifth Avenue to reel “The
Glamorous Life” for the album “I
Gotta Habit” on Atlantic. Sabrina
Gray and Ralph McDaniels pro-
duced.

2l
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by Melinda Newman

“I've seen the future and it will be”
(Batman as channeled through Prince on the movie
soundtrack)

YES, EYE SAW the video future during the Billboard

Music Video Conference in Los Angeles last week and

it, indeed, works. Just how persuasive and powerful the

music video medium is and will continue to be was ap-

parent throughout the conference, but nowhere so much

as during the ‘“Video Making In The '90s” panel. Al-

though geared toward the technolog-

ical advances that will enhance video

in the next decade, the session took a

decidedly human-over-hardware

n[Pn\nI turn, with much of the discussion fo-

cused on clip content.

There was a call for increased re-

sponsibility by acts, directors, and la-

bels in making clips that don’t enhance stereotypes or

encourage dangerous behavior. So it was no surprise

that heavy metal videos that use gratuitous sex and

scantily clad women came under fire. And the resulting

comments were often as hilarious as they were telling.

When Propaganda Films director Doug Freel was

asked how he viewed women in his clips, he quipped,

“Mostly from a low angle.” He went on to explain the

difficulty and, often, inappropriateness, of a director

pushing his views on a band that hired him to interpret

its vision. “Heavy metal is about adolescent sex fanta-

sies,” he continued. “It’s difficult [to introduce a high

concept| when you're dealing with people who say, ‘By
the solo, man, she has to be practically nude.” ”

Label reps Jeannie Mattiussi (RCA), and Peter Bar-
on (Geffen), stressed that new bands are often scared
to take risks on clips because they’ve seen what worked
in the past and are more intent on visibility than on mak-
ing a statement that may never be seen. “We have peo-
ple come in all the time and say we want the person who
did Skid Row’s video,” Baron said. “You have no idea
how hard it is to get artists to take a risk.”

Moderator Anne-Marie Mackay, of Propaganda, did
an excellent job of directing and fielding questions and
pretty well summed up people’s feelings when she said,
“We're not asking for people to stamp out eroticism, it's
just a matter of not getting trashy.” She then said she
was “‘surprised and ashamed” that MTV and other out-

lets aired Sam Kinison’s “Wild Thing,” which features,
among other things, female mud wrestlers and Jessica
Hahn trussed up in a revealing black outfit. But therein
lies the crux of the dilemma. If videos are to be used as
an imaging tool, as most people believe, then that clip
was right on target in portraying Kinison’s brand of out-
rageous, offensive-to-some humor. To do any other kind
of video arguably would not have represented his posi-
tion. Where do you draw the line?

MUSIC VIDEO ASSN. board members were an-
nounced at the MVA winter meeting, held Nov. 17 dur-
ing Billboard’s conference. Congratulations to those
elected to the new board of directors: Michelle Peacock,
Capitol Records; Larry Guzy, E.T. Video; Linda Fer-
rando, Atlantic Records; Mark Ghuneim, Columbia
Records; Steve Dupler, Rebo High Definition Studios;
Giles Ashford, “Night Tracks”; Jeff Walker, Aristo
Music; Mike Reinert, Rowe International; and Sharon
Steinbach, CVC Video Report. Many of the directors
will head committees covering association concerns
ranging from membership to charitable works.

On the charity front, Mike Ousley, program director
of Tracks And Facts, announced that the organization
will raise funds for Best Buddies, a foundation that
pairs college students with mentally handicapped chil-
dren. Ousley is sending 100 raffle tickets to each MVA
member, who will be asked to sell the tickets for $5
apiece. The grand prize is the winner’s choice of a six-
night trip to Hawaii or a Rowe Jukebox. Members will
receive their tickets by mid-December with instructions.
MVA hopes to raise more than $70,000 for the charity,
which was founded by Anthony Shriver.

FOR WHAT IT'S WORTH: Many MTVN reps were
late arrivals to the convention because they’d taken part
in the Nordoff-Robbins Music Therapy Foundation’s
Silver Clef Dinner & Auction, Nov. 15. On a whim, MTV
and VH-1 auctioned off one hour of time on each of the
music channels. One hour of MTV went for $27,000 to
Epic Records. And 60 minutes of VH-1 sold for $23,000
to Chrysalis. The purchasers will be allowed to do what-
ever they want for the hour. Could be very interesting.

ON A MORE PERSONAL NOTE: It was really great
to meet so many of you face to face at the conference.
As the new kid on the video block, I found the conven-
tion vital in terms of getting feedback and story ideas.
Many of you had some good suggestions that will defi-
nitely manifest themselves in upcoming columns and ar-
ticles. For those of you whom I didn’t get to chat with
during the L.A. trip, I'm sure we’ll meet down the road.
And remember to keep those calls and letters coming . . .
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IDEO RETAILING

If 1 Only Had A Heart. Alan Ferraro, retail VP for Palmer Video, gets a hug from
“Wizard Of Oz” favorite The Tin Man at the grand-opening party of Palmer’s
new New York location. Also on hand, from left, are president Peter Balner,
executive VP of operations Car! Palini, franchisee Rusty Miller, executive VP
Peter “Scoop’ Margo, and Armando Aviles, director of retail development.

~COMIG SO0-

A WEEKLY PREVIEW OF UPCOMING VIDEO RELEASES*

VSDA Taking Charge Of Chapter Shows
Aims To Coordinate The Many Trade Events

BY BRUCE HARING

NEW YORK In a move to consoli-
date the clutter of its regional trade
shows, the Video Software Dealers
Assn. will take over management of
those shows next year from its re-
gional chapters.

Lou Berg, president of VSDA,
says that the proliferation of regional
shows has created a situation that re-
quires better coordination. “Based on
feedback we've received from our
member manufacturers, they claim
that they are being called upon as
many as two or three times a month
to participate in regional shows,”
Berg says.

Locations, dates, and the number
of regional shows to be held next
year have not yet been decided.

“Our regional chapters approached
us to take an active role in the organi-
zation of their shows,” says Pam
Horovitz, VSDA executive VP. “The
attendance and proliferation of their
shows reflects the fact that the de-
mand is there, but the shows have be-
come too large for regional chapters
to handle alone. Our intention is to
streamline the number of shows so
that competition for supplier partici-
pation is minimized and to use the fo-
rum of these shows as part of our
membership drive.”

The chief concern voiced by region-
al chapters was that revenues de-
rived from the trade shows would not
be spent in those regions, according
to Horovitz. “A lot of the trade shows
had been break-even, a handful had
been real revenue generators,” she
says. “The revenues will be treated
exactly the same as other revenues.
Our basic philosophy is to take care
of the chapters like everything else

we undertake for the members. This
is a rearranging of those funds and
gives greater clarification to what's
done with the money we raise.”

Horovitz says VSDA’s annual Las
Vegas convention, entering its ninth
year, will continue to be the showcase
event for the organization.

“I don’t want anyone to get the
idea that they should expect Vegas in
their backyard,” Horovitz says of the

regional affairs. “We’re looking at
the regional shows as a significant
opportunity to attract new mem-
bers.”

Reaction among regional chapter
heads to the national co-opting was
strongly in favor of the new ap-
proach.

Miteh Lowe, owner of the three-
store Video Droid in Oakland, Calif.,

(Continued on page 52)

Random House Audio Acts
To Up Vid-Store Penetration

BY PAUL SWEETING

NEW YORK Random House Audio
has added Star Video as a distributor
in an effort to develop video rental
stores as a new market for its spo-
ken-word audiotapes. The move is the
first by a major publisher to develop
that market and to openly encourage
rentals as a means of developing the
spoken audio business.

Some smaller, independent audio
publishers (those not associated with
a major publishing house) such as Ni-
agara Falls, N.Y.-based Listen For
Pleasure, have pursued the video
store market for some time. But the
majors have shied away until now, in
part out of ambivalence over whether
to encourage the rental of spoken au-
diocassettes.

The spoken audio market began to
develop in earnest in the mid-'80s
when the major houses such as Ran-
dom House, Simon & Schuster, and
Bantam Doubleday Dell began to re-
lease product under their own im-

-

prints, rather than licensing audio
rights to third-party producers. It
gathered steam in 1987-88 as publish-
ers moved toward simultaneous re-
lease of audios with the correspond-
ing hardcover books.

Audiobooks typically come in two-
cassette packages with a running
time of about three hours. They often
feature a celebrity reader or, in some
cases, the author. The scripts typical-
ly consist of abridged versions of the
book in order to keep the running
time within the three-hour range.
Some publishers add sound effects or
use multiple voices to help dramatize
the readings.

Retail prices generally range from
$9.95 to $19.95, although unabridged
readings, contained on five or more
cassettes, can go as high as $49.95. A
few spoken audio distributors, such
as Recorded Books in New York and
Books on Tape in Los Angeles, offer
rentals of unabridged audiobooks
through the mail.

(Continued on page 51)

TITLE (MPAA RATING) PREBOOK BOX OFFICE P-0-P
STARS CUTOFF IN MILLIONS AVAIL-
STUDIO/LIST PRICE (STREET DATE) | (# OF SCREENS) ABILITY
FIELD OF HONOR (PG) 12/05/89 $.004 Poster
Chris Campion (12/21/89) (@8]

Orion/$79.98

GREAT BALLS OF FIRE (PG-13) 12/05/89 $13.7 Poster
Dennis Quaid, Winona Ryder, Alec (12/21/89); (1,417)

Baldwin

Orion/$89.98

LA LECTRICE (R) 12/05/89 $.931 Poster
Miou-Miou (12/21/89) (10)
Orion/$79.98

SHAG (PG) 12/04/89 $6.6 Poster,
Phoebe Cates, Bridget Fonda, Anna- |(12/13/89) (850) Display
beth Gish Box, Bags
HBO/$89.99

STAR TREK 5 (PG) 12/05/89 $51.4 Poster,
William Shatner, Leonard Nimoy (12/20/89)| (2,202) Standee
Paramount/NA

WEEKEND AT BERNIE’S (PG-13) 12/05/89 $28.9 Poster,
Andrew McCarthy, Jonathan Silver- |(12/28/89) (1,134) Standee
man, Terry Kiser

IVE/$89.95

WOMEN ON THE VERGE OF A NER- | 12/05/89 $7.0 Poster
VOUS BREAKDOWN (R) (12/21/89) (49)

Carmen Maura

Orion/$79.98

* INFORMATION FURNISHED BY VIDEQ FORECASTER.

OTHER TITLES

BLACKADDER Hi

Rowan Atkinson

CBS/Fox/$39.98

Prebook cutotf: 11/27/89; Street: 12/13/89

BREAKING UP IS HARD TO DO

Billy Crystal

Vidmark/$89.95

Prebook cutoff: 11/28/89; Street: 12/13/89

BUYING TIME

Dean Stockwell, Jeff Schultz, Laura
Cruickshank

CBS/Fox/$79.98

Prebook cutoff: 11/27/89; Street: 12/14/89

EDDIE AND THE CRUISERS

Michael Pare

Nelson/$14.98

Prebook cutoff: 12/05/89; Street: 12/21/89

THE HEIST

Pierce Brosnan

HBO/$59.99

Prebook cutoff: 12/06/89; Street: 12/19/89

HOW 1 GOT INTO COLLEGE

Corey Parker, Christopher Rydell
CBS/Fox/$89.98

Prebook cutoff: 11/28/89; Street: 12/14/89

THE LEGEND OF THE SEVEN GOLDEN
VAMPIRES

Peter Cushing

21st Genesis/$59.95

Prebook cutoff: None; Street: 11/30/89

RICHARD LEWIS: I'M EXHAUSTED
Richard Lewis

HBO/$59.99

Prebook cutoft: 12/01/89; Street: '@/13/89

SID AND NANCY

Gary Oldman, Chloe Webb
Nelson/$14.98

Prebook cutoff: 12/05/89; Street: 12/21/89

UPTOWN COMEDY EXPRESS

Arsenio Hall, Barry Sobel, Robert
Townsend

HBO/$59.99

Prebook cutoff: 12/01/89: Street: 12/13/89

To get your company’s new video releases listed, send the foliowing information—title, performers, dis-
tributor/manutacturer, format(s), prebook cutoft. ship date, box-office gross, and suggested list price (if
available}—to Video Releases, Billboard, 1515 Broadway, New York, N.Y. 10036.

N[
I

by Earl Paige

SELL-THROUGH SURGE: All the rack action doesn’t
just revolve around “Batman.” Sell-through is burgeon-
ing on all fronts for rackjobbers, according to word at
the recent National Assn. of Recording Merchandisers
Wholesalers Conference in Phoenix. A dramatic exam-
ple is the expansion of K mart “video outposts” via
Handleman Co. Initially an idea to promote prerecorded
budget cassettes, outposts are modular displays outside
the record/video department in high-traffic areas. Often
these are endcaps. Signage points the customer to the
department. The next outpost evolution was video with
only about 300 SKUs face out. Now Handleman has
come up with a spine-out display that features 900-plus
SKUs. “There are more than 1,000 K marts” with these
expanded out-of-department displays, confirms Frank
Hennessey, chain president.

CHAPTER NOTES: The British Columbia Chapter of
the Video Software Dealers Assn. will meet Dec. 5 at
the Sheraton Villa Inn, Burnaby, British Columbia, for
an industry update from Bill Acheson, VSDA board
member and head of Bill’s Video, Winnipeg . . . Central
California has moved to a new site, Piceadilly Inn at

Fresno Airport. Its Nov. 29 meeting will offer a face-off
with reps Linda Chan, Fries Home Video; Jim Netter-
ville and Traci Tuthill (Walt Disney/Touchstone); and
Susette Shaffer (IVE).

EROL’S EVOLUTION: Observers of recent and dra-
matic moves at Erol’s are optimistic that the company
will “get on track” after the latest round of changes that
saw 50 headquarters staff let go (Billboard, Nov. 25). Al-
though few specifics are revealed in the brief company
statement about the dismissals, the move to “a decen-
tralizing of management” was indicated by announce-
ments at Erol's recent annual convention, where, for in-
stance, a switch to an outside ad agency was explained
as a move to increase the chain’s visibility and enhance
its positioning in its basic Washington, D.C./Baltimore
market (Billboard, Sept. 30).

While no names were mentioned among those let go,
one insider says the four new top people are not affect-
ed, certainly not Carl Bellini, president, who made the
announcement. Bellini; Stuart Kallman, VP hardware
sales and services; Robert Morick, VP merchandising;
and Troy Cooper, VP operations, video club division, are
all among new names with the firm since a reorganiza-
tion this past June. Except for Cooper, a pioneer with
VSDA who came to Erol’s from National Video in the
wake of its merger with West Coast Video, all are long-
experienced executives in retail but not in video. Bellini,
55, put in 35 years in retailing, including a tenure as VP
of operations at Revco. Prior to that, he was a group VP

(Continued on page 52)
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e3 Compiled from a national sample of retail store rental reports.
| 5|3
; ; % . 8| w
» 5 1% TITLE Copyright Owner, Principal Eg 3
El<s| s Manufacturer, Catalog Number Performers G| &
* &, NO.1 * *
A Melanie Griffith
1 1 6 WORKING GIRL CBS-Fox Video 1709 o ey 1988
Amblin Entertainment Bob Hoskins
2 z 5 WHO FRAMED ROGER RABBIT Touchstone Home Video 940 Christopher Ltoyd B8 || (&
_ 3| 4| 11| RAINMAN MGM/UA Home Video 901648 Dustin Hoffman 198 | R
Aswe move into the ~ BAKER & TAYLOR MARKETING TIPS: om Cruise
time of the year when When the history of the Video Business is A T
families grow closer to written, sto'r‘ies vyjll be told that at one time 4 3 6 MAJOR LEAGUE y;;ﬁgf;fa‘;%e%is'ggho C%?rl?:rseh%%ir 1989 R
one another, a strange stores only “’sold’’ cassettes. Disney was the
phenomenon is going first to introduce Separate rental cassettes. Paramount Pictures Fred Gwynne
to occur. Thanksgiving The movies were in different colored boxes 5 5 5 PET SEMATARY Paramount Home Video 1949 Dale Midikiff LELE) R
dinner is over and the and were returned to the studio after a period T —— T
family gathers in the  of time. Rental of video cassettes is becom- [ 12 BEACHES uchstone Fictures 1989 | PG-13
living room. Instead of  ing a big part of consumers daily life. With 6 Touchstone Home Video 797 Barbara Hershey
turning the television  the tremendous selection of classic movies, John Cusack
: i set on to a football  children's programming, music, instructional, 7 14 2 SAY ANYTHING CBS-Fox Video 1701 lone Skye 1989 | PG-13
1 game, the family is go- sports, educational, and hit movies at $29.98
: ing to watch a movie  and under, every video store should set up Universal City Studios ;
__. from their local video  a separate area for tapes for sale. If space in 8 7 6 THE DREAM TEAM MCA Home Video 80882 Michael Keaton 1989 | PG-13
store. your store is a problem, set up separate =
Jeff Tuckman To start off this holi-  display racks in the front of your store. Use 9 9 | 13 | THE NAKED GUN Paramount Pictures Leslie Nielsen 1988 | PG-13
day season, we can  signage for your windows, and let your Paramount Home Video 32100
watch the caped crusader BATMAN. It took customers know that tapes are for sale. There ] Peter Weller
the producers ten years to get Batman from  is absolutely no reason that video stores 10 15 ] 3 LEVIATHAN MGM/UA Home Video 901624 Richard Crenna 1989 | R
just an idea to a completed motion picture. should concede sell-through to the mass mer-
The producers first envisioned the project as chants, drug, and grocery chains. The ma- Touchstone Pictures Nick Nolte K
a comedy, but later decided on a more dark jority of consumers would rather purchase 11| 10 2 THREE FUGITIVES Touchstone Home Video 950 Martin Short 1989 | PG-13
and futuristic movie. Batman is the most suc-  videos at their local video store. If you do not S ————
cessful movie in the history of Warner Broth-  have tapes for sale in your inventory, you are 12 | NEW SCROOGED ures Bill Murra 1988 | PG
ers, and is the fifth largest grossing motion  forcing your customers to shop elsevahere. > Paramount Home Video 32054 o
picture of all time. Orders for Batman have The estimate for 1990 is that the sale of video Mel Gi
surpassed the record set last year by E.T. cassettes wi]l more than doubIPT rentals. For 13| 8 15 TEQUILA SUNRISE w:’;:z: g;ﬁ.e‘r\}?éeo 11821 Miecrgu?esg?eiffer 1988 R
When the Batman series was at its peak in  the Sar'rti)e Dkﬂce of a compact disc or a ',‘da’d Orion Pict Alex Wint
the 60’s, Batman premiums were everywhere ~ cover book, we now can own a video ) rion Pictures ex Winter
to be found. Once again we are besieged with cassette. 14 1 1 BILL & TED'S EXCELLENT ADVENTURE Nelson Home Entertainment 8741 Keanu Reeves 1988y |ERC
the symbol of a flying mammal with forelimbs. -
MUSIC ON VIDEO: Warner Bros. Inc. Sam Neill
, Sowho you gonnia call, GHOSTBUSTERS 73,4 Who" TOMMY LIVE in L.A. is quite 15| 19| 3 | DEADCALM Warner Home Video 11870 Nicole Kidman 1989 | R
Qinaarlmclzzsstoir; reeurfi(iggein é)sns%? this yearr’ls ?erﬁggiﬁv:}:ri?/- ylgiz arg(c:)k ac:]%er:ov\:/va\,iepg; 16 | 13 9 HER ALIBI Warner Bros. Inc. Tom Selleck 1089 | P
biggest hits. The original Ghostbusters is the ic of thi Warner Home Video 11835 Paulina Porizkova
. . dy of all t d with the songs and the magic of this great group.
highest grossing comedy of all time, and with  pryj Cojjins, Billy Idol, Steve Winwood, Patti Warner Bros e,
Ghostbusters 2 the great anticipation is tha} LaBelle, and Elton John add to the classic 17| 23| 3 DEAD-BANG Warner Home Yideo 658 Don Johnson 1989 | R
theargg?evrvs a{:\dtr::ag\r/ig?naarle Gfﬁgstggséar:t V\?e music of Tommy. Included on this video are
PO the Who performing some of their hits. If you Miramax Fitms John Hurt
were introduced to the gatekeeper, the | 716 share a part of the past and the pre- 18|16 | 3 SCANDAL HBO Video 0332 Joanne Whalley-Kilmer 1989 | NR
marshmallow man, and a group of unforget- sent, the Who live performing Tommy is to
table characters. After the politicians put the be t;easured 19| 12 9 COUSINS Paramount Pictures Ted Danson 1988 | PG-13
Ghostbusters out of business, they are called y i i Paramount Home Video 32181 Isabella Rossellini
upon when the city gets in trouble. It is slime 3 (63 ) (TelitoRt (R i s Tl 9
i y the NEW KIDS ON THE BLOCK. This group RCA/Columbia Pictures Home Video Cybill Shepherd
e 'alndﬁthety are :::rlr'ﬁg: ;C:“tjhs”’te;:ﬁé;rg sells out every concert, and the audience can 20 | 26 | 2 | CHANCESARE 90207-9 ! ! Rgbert Doevney, I 1989 | PG
Srlelt:l| GniERd Gl ¢ not get enough of their music. *’New Kids on
Ghostbusters 2 are people we would like 10 4pg Block’ HANGIN TOUGH LIVE includes 211 18| 6 | CRIMINALLAW Hemdale Film Corp. Gary Oldman 939 | R
take home with us. _ their hit singles COVER GIRL and YOU GOT HBO Video 021 1 Kevin Bacon
" S:YtAl\llYTer:_l\lG stamr&g JOhk"f (flusfac‘;h's IT and was recorded at the Mayan Theater Warner Bros inc
e best role of his career. Lusack ialilstorthe g | o Angeles. As we watch this concert we 17 7 LEAN ON ME - Inc. Mol F 1989 | PG-13
gig? sch%?(l senigr crl]ass va:iqictqrian played get an in?imate feeling as if the group was 22 Warner Home Video 11835 rean Freeman
y lone Skye who has nothing in common  gyrs alone. - -
with him. His friends tell him there is noway *Dapeche Mode" 101 takes us on the 23| 30 [ 2 | TROOPBEVERLY HILLS B e wmbia Pictures Home Video  gheiiey Long 1989 | PG
?:he Wffﬂd have a,"\t/m't”,g to t'(tj'o Whlththlfmli groups tour of America, and the tours last
usack Is very persistent in getting her 1o ta concert at the Rose Bowl. The concert drew . . .
in love with him. Her father, John Mahoney, 60,000 fans. On this video they perform 24 | 22 | 7 BAMBI Walt Disney Home Video 942 Animated 1942 | G
'whg she woLshllps,h _wantz hert tg go Cto Eng- many of their songs such as “PEOPLE ARE Morgan Cresk Productions
and on a scholarship and not date Lusack.  propy £ and ““EVERYTHING COUNTS' " in 20 | 10 SKIN DEEP ; p John Ritt 1989 R
ane Skye;]s fr?thebr Ietst hke_zrgdown w?en sr?e their most unusual style. If you have never 25 Media Home Entertainment MO12336 [0 Uil {Slr
i1scovers he has been laking money from nis seen Depeche Mode live, this video will g
company and her world is shattered. He goes mesmeriz% you. 26 | 21 5 EARTH GIRLS ARE EASY xzs::gz 5:3:;'%5;82 ée;;rgolglv;m 1989 | PG
to prison, and she finds out that love and trust S
can be found with Cusack. This story may be. SLEEPER OF THE MONTH: Amblin Entertainment .
called a teen romance, but Say Anything has VAMPIRE’S KISS lets Nicolas Cage expand 27|21 | 9 THE LAND BEFORE TIME MCA Home Video 80864 Animated 1988 | G
a message for us all. on his unique style of acting. He is an actor o i Stoa
K-9 lets us see that partners come in all that we care about no matter what role he may 4 LIVES niversal City Studios Chevy Ch 1089 | P
sizes and shapes. This time the partners are  be playing. We all remember Nicolas Cage in 282 ) HE) MCA Home Video 80181 evy Lhase
man and canine. A dog is supposed to be MOONSTRUCKwhen he says,"Loretta, | Love Cannon Video
man's best friend, but his partner? James you” and Cher replies,“Snap outof it” and hits 29 | 28 8 CYBORG waarner Home Video 31030 Jean-Claude Van Damme | 1989 R
Belushi stars as a narcotics cop who has his him. In VAMPIRE'S KISS he plays an execu-
own special way of handling dilemmas. Let's  tive whose life is pretty normat until he meets ) Universal City Studios
just say that no one wants to work with him.  the mysterious Jennifer Beals. As a vampire, 30 | 29 | 14 | THE'BURBS T Aty S Tom Hanks 1989 | PG
He is just about to make the biggest drug bust she bites his neck and drains blood from him Pv——
of his career, but he needs a partner. Jerry and a vampire is born—we think? From that 1 oddy McDowe R
Lee is a German Shepard police dog trained moment on he believes he is a vampire. He 3| % e ERIGHUNICHTIEARTLS IVEISZEID William Ragsdale LELE)
in sniffing out drugs. This unlikely team takes drives his Spanish secretary nuts, and he will - -
us on a series of hilarious stakeouts, shoot-  not let up believing he is a vampire. 32| 31 | 16 | MISSISSIPPI BURNING 8:2: aﬁ::gilsideo - a?ll?eent‘g?;?:n 1988 | R
outs, fights, and even romantic encounters. Bela Lugosi could really sink his teeth into
Rin-Tin-Tin and Lassie made their "'mark’’in  this video. . Kevin Kline
Hollywood, now it is Jerry Lee’s turn. All things considered.... 33 | 33 | 10 | THE JANUARY MAN EBSFoxVideczE0 Susan Sarandon 1989 | R
THE BEST OF EDDIE MURPHY: Eddie Murphy Television Enterprises, Inc .
BAKER &T. AYLOR Video 34| 35 | 11| SATURDAY NIGHT LIVE Paramount Home Video 12741 Eddie Murphy 1989 | NR
Vestron Pictures Inc. Corey Feldman
© GRACE Distiibution company 35039 | 10 DREAM A LITTLE DREAM Vestron Video 5306 Corey Haim 1989 | PG-13
If you have any questions for Jeff on . Kelly McGillis
o vit(ﬂjeos you cannot find or news about the 36 | 34 2 WINTER PEOPLE Nelson Home Entertainment 7726 Kurt Russell 1989 | PG-13
v | industry, write to:
:“'PI;{E: v 7137 4 NO HOLDS RCA/Columbia Pictures Home Video Hulk H 1089 | PG-13
e Jeff Tuckman 3 BARRED 90203.5 ulk Hogan -
o ‘. Baker & Taylor Video
8140 N. Lehigh ; . R
Morton Grove. IL 60053 38|38 | 6 MOONTRAP SGE Home Video 2002 Walter Koenig 1989
: . Holly Hunter
Shest Jeff can be heard the last Friday of every 39 NEW} MISS FIRECRACKER HBO Video 0330 Marz Steenburgen 1989 PG
2 month on Roy Leonard’s "MoCnth/y Video - > P
o Show”” WGN Radio, 720 am in Chicago. Jeff ouchstone Pictures orbin Bernsen 1989 R
Ty A o S 2an also be/Zeard every T/}U,i/day/ mom/ngdon 40 | 40 12 DISORGANIZED CRIME Touchstone Home Video 951 Lou Diamond Phillips
oy’s weekly update of the latest video . - . N -
e oo e re/gases. v upa @ ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs,
or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of
250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million
at suggested retail for nontheatrical titles.
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RANDOM HOUSE AUDIO

(Continued from page 49)

Most of the distribution for spoken
audio has been through traditional
book retailers, although audio pub-
lishers have long sought to develop
“alternative” markets. Video stores
have always been regarded as a po-
tentially logical market, as some pub-
lishers enviously eyed the rapid
growth of the prerecorded video in-
dustry. But skepticism remained be-
cause rentals would keep unit sales
low while the comparatively low price
points prevalent in the audio indus-
try, it was thought, require higher
unit volumes to be profitable.

“If there is a [rental] market out
there, and that market decides there
is a potential in renting audio, then
we are in favor of it,” Random House
Audio publisher Jane Friedman says
of her company’s decision to pursue
video stores. “If this thing takes off,
[ think we're into a prime market.”

Video store distribution could also
open an additional major promotional
window for audio publishers. “In
bookstores, we get our first hit when
we come out with the hardcover,”
Friedman says. “Then we get a a real
strong second swing when the paper-
back comes out. [ think that now, per-
haps, we'll get a third swing when
the movie [based on the book] hits the
video stores. ‘The Accidental Tourist’
would be a prime example of that.”

Random House Audio exhibited
some of its line at the last Video Soft-
ware Dealers Assn. convention in
Las Vegas in the booth of its sister
company, Random House Video.
“There was a great deal of interest
expressed by retailers at VSDA,”
Friedman says.

Friedman credits Star for helping
persuade Random House to start sell-
ing to video stores. “Star was really
very aggressive about this and saw a
real potential for audio in video
stores,” she says. “We went to two or
three meetings they had with some of
their accounts and the response was
extremely enthusiastic. The video
stores seemed to be looking for incre-
mental business. That’s how this all
came about.”

One question that recurred at
those meetings was the appropriate
rental price for an audiobook. “It's
difficult because most video stores
are geared to overnight rentals, but
people might want to keep audios
longer than that,” Friedman says.
“We imagine they will rent for any-
where from 50 cents to $1 a night, up
to $3-$5 a week.”

Friedman stresses that the deal
with Star is nonexclusive. “We’ll deal
with anyone who is willing to deal
with us,” she says. “We mention Star
only because they were particularly
aggressive. Star was the first to
make a move, but this is not exclusive
to them.”

Random House will sell to Star and
other video distributors on the same
terms it sells to book accounts, gener-
ally about a 45% discount. One major
difference between video and spoken
audio is that the latter is generally re-
turnable. “We haven’t really coped
with returns yet as far as video
stores are concerned,” Friedman
says. “We sell to Star on a returnable
basis, but we haven’t really ad-
dressed the question of returns of
tapes that have been rented. We have
tapes for $9.95. Our maximum price
is $14.95. My hope is that video stores
will start selling audios.”

O} o |- “Co0y” 204 the dhatbfe D Symbos e tracemashs
. R € Dolby L a4 Livensing Corporiaon.

I'LL BE HOME FOR CHRISTMAS.
AND OUT EVERY NIGHT AFTER THAT.

» This Nightmare will
rent like a dream: Our
three-flight TV and radio
ad campaign includes
booster blitzes four
and eight weeks after
street date.
« The latest in the series that's grossed over
$225 million theatrically, sold over 800,000
units on video and charted a collective
81 weeks.
» Available in the R-rated theatrical
version and an uncut, unrated version.
« An 1800-screen nationwide theatrical
opening backed by $10 million in ads
and promotions.
« P-P-V Holdback: 60 Days; Cable
Holdback: 6 Months
« Price guaranteed until
Halloween, 1990.
 Includes the hot rappin’ Whodini
usic video "Any Way I Gotta
F Swing It
 PO.P: Poster, banner, standee and
* counter card.

POSTER

STANDEE
COUNTER

o

~

Drder Date: 12/13/89

Street Date: 12/20/89
MO12554 (Unrated« Approx. 91 Minutes/
MOI12450 (Fated) @& Approx. 90 Mirutes/ Color/
1989/ Horror | Suggested Retail Price: $69.95 &=/

CLOSED CAPT 3 = 3
& e CbTN CokTER ] J I DISTRIBUTED BY MEDIA HOME ENTERTAINMENT, INC. Al
" A Heron Co: ications, Inc. C - 4
T NEW LINE CINEMA mmmmeations, 'nc. bompany o

BANNER

Los Angeles, California
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(Continued from page 49)
for Sherwin Williams, which has an American Video Assn. conven- pecting them to go away’ while
NO.OF TOTAL 1,500 paint stores and 450 Gray tion. Chief among Townsend’s ob- growth was leveling off.
SCRNS ~ WKS GROSS Drug Fair outlets. servations has been that Erol’s More aimed at both Blockbuster
SErh PCTURE/(S100m0) e ets I Rl Kallman, 43, was VP/GM with  “‘hires people at mininum wage and Erol's is Townsend’s view that
- the appliance chain Luskin’s Inc.; scales in their stores. In this market real estate in the Washington, D.C,,
1 Harl Night 16,096,808 2,180 16,096,808 PP g g g g
Ll IEINLS ey ; - 999, and Morick, 42, also has a drug particularly, you need very knowl- area is exorbitantly costly, “‘as
(Paramount)} 7,384 . ¢ .
- store background—Drug Fair and edgeable people in your stores, and much as $30 a square foot. That
2 Look Who's Talking 8,537,321 1.851 5 85,133,132| Ppeoples—but more recently was people who relate well to all kinds of  mounts up for a 6,000{square-foot]
(WElEy) UL with Munford Inc., a chain of 750 customers,” who he claims in the store, which has me thinking Block-
3 Little Mermaid 6,031,914 994 — 6,065,716 | convenience stores. case of his two Capitol Hill units, buster will probably do better over
(Buena Vista) 6,068 The new executives filled the void can even include Supreme Court in Baltimore than in Washington.”
4 Steel Magnolias 5,425,440 480 — 5467,015| created by the departure of Coo- justices. Townsend says his flagship unit, at
(Tri-Star) 11,303 per’s predecessor, Dick Kerin, who Erol’s Cooper hit directly on this  only 1,500 square feet, will generate
5 All Dogs Go to Heaven 4,712,834 1,577 — 4,712,834 retired, and more significantly, Ron  point at the convention when he said  $700,000 annually, and that the
(MGM/UA) 2,988 Castell, whom Morick replaced, and the chain would no longer be “just three best stores in the chain will
6 Dad 3,144,400 1,123 — 10,785,650 who landed a top post with Block- throwing people at problems and ex-  generate a total of $2 million.
(Universal) 2800 buster. Castell more than anyone
7 Prancer 2,914,486 1,713 — 2914486 | else, observers say, “took Erol's
(Orion) 1,701 public,” breaking away from the
8 The Bear 2.790,992 1054 3 20077.71a| low-key image inspired by founder  FOR WEEK ENDING DECEMBER 2, 1989
(Tri-Star) 2648 Erol Onaran, the Turkish immi- T T T e T e
- 2 [} opyrigl . Billboard Publications, Inc. No part of this
9 Crimes and 1,450,636 503 5 11,126,914 granft ;NhSO b'u}l%ug t}\]}e hugely ?uc' Blllmrd ® publication may be reproduced, stored in any retrieval system, or
Misdemeanors (Orion) 2884 cessful, Springfield, Va., web after transmitted, in any form or by any means, electronic, mechanical,
D T S0 1' YR T arriving in America with only $16 in photqcopyingf,trr:acordg:\_g,hor otherwise, without the prior written
10 Staying Together 9,20 00 T his pocket. The chain now numbers permission of the publisher.
(Hemdale) 935 204 stores
11 Shocker 936,675 905 3 14,094,205 Among those most impressed SALES
sl U with the retailing acumen of Erol’s o
12 Sea‘ of Love 744,700 618 9 54,514,385 new ]eadership is Barry Zale, head
(s ) of the Blockbuster franchisee firm £ el (em & REWee] Sl OF
13 Black Rain 659,861 433 8 44,203,465 Capitol Entertainment Manage- . » % retail store sales reports.
(Paramount) 1,524 ment, whose entry intoits coremar- | & | & | z o | 23
14 The Fabulous Baker Boys 646,329 410 5 14,906,910 | ket is often cited as jarring Erol's 212191 nmee o8| &d
(Fox) 1,577 into recent changes. Zale modestly z g H Copyright Owner, Manufacturer, Catalog Number o3 ‘%‘75’
15 Next of Kin 643,587 802 4 14,704,136 | denies the role, though he notes * % NO.1 » %
(Warner Bros.) 802 that “increasing competition” is L |7 | sammi :
16 Gross Anatomy 611,009 627 4 10,304,815 what Erol’s is focusing on. Rumors 1 Wait Disney Home Video 942 L2 (268
(Buena Vista) 974 that there has been an exodus from 9 ) 9 THE LAND BEFORE TIME 9
17 Parenthood 561,750 642 15 93e89600| Erol's to Blockbuster are overstat- Amblin Entertainment/MCA Home Video 80864 1988 | 2435
(Universal) 875 ed, he says. Jon Burk}ey, former Eh- 3| 4 | s9| CINDERELLA w50l 2599
18 Best of the Best 500,000 500 1 1,700,000 ;‘lect,or of ﬁe(;dt}?perattlor}sd?t F:O] S% Walt Disney Home Video 410
(Taurus) 1,000 as assumed the post ot director o 4 | 3| s | TEEN MUTANT NINJA TURTLES: KILLER PIZZAS 198 | 1495
- operations at Capitol. Also, Gary Family Home Entertainment 27314 )
19 Second Sight 475,545 497 2 4,997,991 Krolack rdomal t
(Warner Bros.) 957 [ROLEXE S £ FEEentl] ey o & § | 6 | 27 | TEEN MUTANT NINJA TURTLES: THE SHREDDER ... ) vaes
Erol’s, is heading up regional opera- Family Home Entertainment 23981 i
20 Lethal Weapon 2 418,448 425 19 146,174,306 tions for franchisee Ul Video Store IR ARSI RT I | OI AR DI e
(WarnegBios) 2 a Colorado-based former United 6 | 11| 42 | £ iy Home Entertainment 23980 LEL) || WOkE
21 Honey, | Shrunk the Kids 403,573 443 2 128,373,652 Cable firm. ;
(Buena Vista) 011 e lockbuster company, | 7 | ® | 5 | (NNE THE POOH; THE WISHING BEAR 19 | 1258
22 When Harry Met Sally . .. 376,904 440 18 90,351,322 we're an enigma; we're an underdog :
(Eoltmbi) CEl in a market,” says Zale, who counts 8 5 | 8 S;‘rﬁglégrujasr’xg.slncA/Paramount Home Video 8099 BFB | dak=
23 Communion 348,641 240 1 1,413,704 six stores open, with 20 planned for )
Ceow e Brom) O LD o |15 | s [ fihnwe THE poor: New Fouke rachos
24 Drugstore Cowboy 335,487 78 6 1,534,840 Observing Erol's longer, closer 10| 9 |28| DUmMBOA o mep
(Avenue) 4,301 up, and perhaps more painfully is Walt Disney Home Video 24 )
25 Uncle Buck 322,400 416 13 62,801,401 head of six-store Capitol Video Jim WINNIE THE POOH: THE GREAT HONEY POT ROBBERY
: 1114 ] 5 1989 | 12.99
(Universal) 775 Townsend, who opened his first Walt Disney Home Video 903 :
26 Immediate Family 264,817 446 3 5371.065| Storein1982, when Onaran hadonly 7, NEW) | RESCUE RANGERS: CRIMEBUSTERS 89 | 1290
Columbia 594 seven units. Townsend likes to jos- Walt Disney Home Video 923 :
( ) ' ; >
27 Innocent Man 225995 342 6 19405441 tle with Erol's, as he told an audi- 77" "7 TEEN MUTANT NINJA TURTLES: HEROES ... 1988 | 1095
(Buena Vista) 661 ence from a panel two years ago at Family Home Entertainment 23978
28 Blood Fist 206,129 77 1 1,301,318 14| 7 |111| LADY AND THE TRAMP ool 05
(Concorde) 2677 Walt Disney Home Video 582 ’
29 sex, lies and videotape 204606 208 15 22,955,556 VSDA TAKING GHARGE 15 | 17 | 27 | NUTS ABOUT CHIP 'N' DALE 1989 | 1495
(Miramax) 984 (Contmuedfrom page 49) Walt Disney Home Video 447
L. . s DISNEY'S SING ALONG SONGS: FUN WITH MUSIC
30 '(r;l;::; f‘/l.s":;“h 190,465 ggg 16 69,051,384 | saus the participation of VSDA’s na- | 16 | 24 [ 27 | ot Disney Home Video 451 IBED) || LaEE
tional office “will make the whole
. A RESCUE RANGERS: DOUBLE TROUBLE
31 (B;tamaen Bros) 173,793 :;gz 21 250994,366 | idea of regional shows much more ef- | 17 NEWD | "= Disney Home Video 927 1989 | 12.99
rner Bros. . )
fective. There’s a lot of people who 18 | 21 | 5 | TOM AND JERRY'S 50TH BIRTHDAY CLASSICS ol saes
32 Stepfather 2 131,504 124 2 993,221 can’t make it to the national show, es- Turner Entertainment Co./MGM/UA Home Video M201664 :
(Millimeter) 1,060 pecially a lot of employees.” Lowe DAFFY DUCK'S QUACKBUSTERS
33 Kickboxer 113,082 137 10 14,359,396 | adds that VSDA’s national office “is 19 | 12 | 17 | \yarner Bros, Inc./Warner Home Video 11807 1988 | 1995
(Canmoo) G2 guaranteeing us that they will al- 10 | 46 | THE JETSONS MEET THE FLINTSTONES
34 Crack House 104,165 49 1 383.110| ways fund regional endeavors that | 20 | 10 Hanna-Barbera Home Video 1119 EY || BKE
(Cannon) 2,126 are important. They guarantee the 15 | 113| AN AMERICAN TAIL O
35 Dead Poets Society 100083 161 24  93646533| money will be there, just that it's in | 21 Amblin Entertainment/MCA Home Video 80536 1986 | 295
(Buena Vista) 622 their bank account, not ours. It en- 2|1 2 SANTA CLAUS IS COMING TO TOWN 1989 | 1495
36 Shirley Valentine 96,328 58 11 5,379,949 sures better. manageme?t. Family Home Entertainment 27312
(Paramount) 1,661 Dawn Wemer, head O. the 11-store 23 18 2 FROSTY THE SNOWMAN 1989 | 1495
37 Vaimont 96.008 7 _ 96.008 Home Video Plus chain in Central Family Home Entertainment 27311 :
(Orion) 13,715 Texas, says, “I'm not negative to[na- ', "1 "1 [ TEX AVERY'S SCREWBALL CLASSICS I 1989 | 1495
: tional’s intervention],” adding, ‘“‘as Turner Entertainment Co./MGM/UA Home Video M201667 :
38 True Love 72,039 24 9 S long as the money from the trade
(MGM/UA) 3.002 loney ] 95 | 22 | 14 | SCOOBY-DOO WITH GUESTS BATMAN AND ROBIN o o
5 N v = 7 4 o show stays within the state, that’s Hanna-Barbera Prod. Inc./Kids Klassics K5029
en ’ . g ’ -
(Golzywyn) 16 454 fine. I'll be happy’ That was my ® A gold certification tor a minimum sale of 125,000 units or a dollar volume of $9 miltion at retail for
- whole contention, and all of us were theatrically released programs, or of at least 25,000 units or $1 million at suggested retail for
40 Erik the Viking 60,823 158 3 1,538,972 concerned with it ... This is our way  nontheatrical titles. O ITA platinum certification for a minimum sale of 250.000 units or a dollar volume
Orio 382 - . » of $18 million at retail for theatrically released programs, and of at teast, 50.000 units and $2 million at
( n) of raising IObbymg fees. suggested retail for nontheatrical tities.
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' B i I Iboa rd Payment must be enclosed with your ad copy. Send to I ROCK T-SHIRTS
| Billboard Classified, 1515 Broadway, NY, NY 10036. | * OVER 100 STYLES
| Cl .f. d A t. t . | = TOP ROCK ARTISTS
. . .. . * LICENSED DESIGNS
JV[ i =y
assirie cuon ar Canc?/./a{lons must be in writing and mailed to the O T8 EATTN T TR — P
| Classified Department. I NICEMAN MERCHANDISING e T _E_ ,O‘)
l **REAL ETSATE TO THE STARS** - For advertising information call | 1-800-328-7226 . kb - )
Chic Walker at 1 (800) 950-1018, (In NY State) (212) 536-5284 15% agency commission applicable only on ads of 2”| RS ION Y Hemt i fea o
; To order an ad...check the type of ad you want... or more running 2 consecutive weexks. | AR A A A A ANNNA A A A g e =— m
A Regular Classified: $2.95 per word. Minimum order * DON'T LOOK ANY FURTHER % Comes 14¢ v rceo Ao srocnD /€ WY
$59.00. Call Jeff Serrette NY State - 212/536-5174 | * polatest designs & styies * e E et \ \
. op—Rock—Reggae—Pun CALL TOLL FREE 1800 221 65 8
A Display Classified: 1in./1x $95.00 - 1 in./4x $88.00 per 1 | Outside NY State - toll free-800/223-7524 | : Your Flonda ome stop : v a5 e TR s s ;@;’
| in/12x $82.00 per - 1 in./26x $79.00 per - 1 in/52x Fax #212/536-5236 %  (orRockERolmerchandss R @ e Y
| $64.00 per. 212/536-5351 | « . WZQI:/;?*T*N:;% Bay %6 * maaweric meoa acen sevaent <> LENCD |
B2 errace y T :
I A Reverse Ad $10.00 additional charge i * Miami FL 33166 (305) 888 2238 :
A Count 8 words for our box number and address. Add Your Name : *hh *F:xf(f)i?e;gia* PN INCREASE PROFITS
$6.50 for handling. Only regular mail forwarded - tapes not Company | BY REDUCING THEFT!
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Music Sales Are Set to Top
the Half-Billion-Dollar Mark as the
Nordic Countries Build on a Warm

Worldwide Welcome for Fresh
Scandinavian Talent

By MIKE HENNESSEY

or the Scandinavian mu-
sic market as a whole, 1989 has been a bumper year,
with sales certain to reach 3.75 billion krone, which is
$577 million at an exchange rate of 6.5 Kr to the U.S.
dollar, for the 12 months.

Although business in Norway has suffered a downturn
for the second year in succession (an 8% decline in
1988 looks like worsening to 12% or 15% this year be-
cause of generally adverse economic conditions), the
market in the other three Nordic countries is expanding
healthily and a mood of optimism prevails.

Spearheading the general Scandinavian market boom
has been the explosion of sales in Sweden where, for the
first nine months of this year, gross revenue was up a re-
markable 21.8% on that for the same period last year at
505 million krone (dealer value). And Sweden's record
industry looks set to top 1.3 billion krone ($200 million)
at retail level by the end of the year.

The astonishing aspect of this Swedish boom is that it
has lifted sales of all configurations—a situation which
must be unique in the world. For the first nine months of
1989, unit sales of CDs were up 60%, of cassettes up
8%, of singles up 16%. And even sales of vinyl LPs were
up in volume by 8%

“We are really having a remarkable year,” says BMG
managing director Hasse Breitholz. “The Swedes have al-
ways shown a strong fidelity to the vinyl LP but we did not
expect, as the compact disk started belatedly to take off
in this market, that we would also benefit from an in-
crease in black album sales.

Nobody really knows just why Sweden has been the
slowest country in Europe to take to the CD configura-
tion. The most popular explanation is that the Swedes,
having invested in expensive hi-fi racks and developed a
special regard for the 12-inch album as a collectable
item to treasure, have been reluctant to switch to the op-
tical disk.

Last year more singles were sold in Sweden than CDs.
The breakdown was 45.8% LPs, 20.94% cassettes
18.9% singles and 14.29% CDs. CD player penetration
was a modest 6%. It has now risen to 10% and acquisi
tion is accelerating.

Says Breitholz: “The balance of long-play sales now is
55% to 60% vinyl, 30% to 35% CD and 10% cas-
sette.

One factor which may have slowed the development of
the CD system is the high retail price, the subject of re-
cent criticism in the Swedish newspapers. Dealer price of
aCDis 75-78 krone ($11.53 to $12) producing a retail
price of 129-149 krone ($19.85 to $23). Seen in rela-
tion to imported budget line CDs of Elvis Presley retailing
at 35 krone ($5.38), the price of the home-produced
product-must look inflated to the consumer.

However, some industry people see the retarded pene-
tration of the CD system as a factor which may aid the
introduction of CD video, since consumers buying an op-
tical disk player for the first time can invest immediately
in a combiplayer, currently on the market with a 6,000

(Continued on page S-4)

CLOCKWISE FROM TOP LEFT: Anne Linnet; D.A.D;
Roxette; Back To Back; Michael Monroe; The Boozing
Bang 'N Dance Crew; Havana Blacks; One 2 Many.
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FROM ABBA TO ROXETTE:
15 Years of Scandi-Pop Success

bba started the pop talent flow from Sweden inta
the international big-time in 1974 with their Eur-
ovision Song Contest winner "“Waterloo' which
topped the U.K. charts and sold hugely through
most European territories. It also made number six in the L.S.

The two-girl, two-boy team went
on to eight other chart-toppers in
the U.K., with eight other singles
making the Top 10. Phenomenal
consistency over almost a full dec-
ade.

No act in the four Scandinavian
territories has come anywhere near
matching the Abba feat. But there
have been subsequent eruptions of
regional talent which have gone on
to make substantial chart waves at
international level. Roxette, with
global sales of well over 2 million on
their “Look Sharp” album and the
single “The Look,” which went to
number one in 18 different coun-
tries, is a prime example of how the
latest generation of Swedish pop
stands comparison with the best of
the UK. and U.S.

Norway has long been regarded
as being behind Sweden and Den-
mark in the business of producing
salable pop music, but interesting
things are happening there too—at-
tention on this territory having been
grabbed by the world sales of the
trio A-Ha, which got to number one
in the U.S. with “Take On Me" in
1985.

In Norway today the biggest sell-
ing local artist is Sissel Kyrkjeboe,
on the Noah label, who in recent
months has sold nearly half-a-mil-
lion albums, a remarkable feat in
this country of just 4.2 million peo-
ple.

One Oslo retailer relates how a
customer called in and asked for
two copies of a Kyrkjeboe album.
He asked if she wanted one gift-
wrapped. “No thanks,” said the
customer. “They're both for me.
I've got two record players.”

People who didn’t even have one
player were reported to be buying
up copies against the time they did
have the hardware—in case the al-
bum sold out.

The singer’s first album “Sissel,”
on the Noah label which is based in
her home town Bergen, reached a
then Norwegian all-time high sale of
380,000 copies. Her next release,
a Christmas package, reached the
half-million mark. Her latest, “'Soria
Moria,”” came out in October with
an advance order of 100,000 units
and is now estimated to bein a third
of all Norway's 1.7 million house-
holds.

Sissel Kyrkjeboe was first noticed
when she appeared as a 16-year-
old guest artist in the Eurovision
Song Contest televised from Ber-
gen, Norway, in May 1985. Among
her later major achievements in the
music business were appearing in
the leading role in a national pro-
duction of "“The Sound Of Music"
and starring in the television pro-
gram ‘'Our Common Future” pro-
moting the work of the Brundtland
Commission on the world's environ-
mental problems. The program was
transmitted from New York and the
Norwegian singer contributed
“Somewhere” and "'Summertime.”

Yagwie Maimsteen

S-2

Though she has dominated domestic sales in Norway, other
acts have made it through to the Billboard Hot 100 in the past
12 months, including One 2 Many, TNT, and Stage Dolls, all
with PolyGram. Norsk Plateproduksjon’s Dance With A Strang-
er also seems set for the big-time.

Karoline Kruger, another Noah
signing, and Avalanche on WEA,
have both had hits in West Germa-
ny and France, while Dollie de Luxe
on NotaBene have toured Europe
and the U.S. with their rock opera
“Which Witch.”

Other major local artists include
Age Alexandersen on Plateselska-
pet, Vazelina Bilopphoggers and
Oystein Sunde on Slagerfabrikken
and Jahn Teigen, on EMI. The ex-
ploits of A-Ha in the teenage rave
markets of the world are, of course,
continuing.

Inevitably there have been gaps
when the Norwegian talent produc-
tion line has, in terms of interna-
tional acceptance, failed to deliver.
Peter Singsas, PolyGram A&R man-
ager, says: “To stand a chance of
worldwide recognition, you have to
hit international standards of pro-
duction. That takes time as well as
money."’

It took PolyGram more than 18
months to get a worldwide deal for
Stage Dolls, whose eponymous de-
but album cost some $75,000 to
make. It went gold (50,000 units)
in Norway and, signed to Chrysalis
for the U.S., the band made the Bill-
board Hot 100 and are set for pan-
European exposure early next year.

On the A-Ha heels, Dance With A
Stranger has made a strong start.
The band is signed to Grammofon
Electra in Sweden and Sonet in Den-
mark. The album “Dance With A
Stranger,” released late 1987,
topped the 130,000 sales mark in
Norway alone, and the followup is
just out.

Other acts, including Matchstick
Sun (psychedelic pop) on BMG Nor-
way, hard rockers Tindrum, punk-
ish Dumdum Boys, Return, are
moving in the right exposure direc-
tion.

WEA executives, with new prod-
uct from singer Anne Grete Preus
and the duo Brother To Brother, be-
lieve international A&R divisions
are becoming much more interest-
ed in Norwegian product. Says Fred
Engh, domestic act marketing chief:
"“We simply don’t have the kind of
money that companies in bigger
markets have, so we have to make
our resources count as efficiently
as possible.”

Worth noting is that the duo Dol-
lie de Luxe, who earned a highly fa-
vorable review in Time magazine in
the U.S. early this year, are spon-
sored for their rock opera stage ver-
sion and other ventures by Norsk
Hydro, the oil company, who have
made 4.5 million kroners available
to boost the act internationally. The
girls performed parts of the “Which
Witch" show for Andrew Lloyd Web-
ber and others in London recently.

There is certainly no shortage of
emergent talent on the Finnish
scene either. Fazer Music's market-
ing director Jaakko Karilainen, says
the new album by Gringos Locos

(Continued on page S-9)

Gringos Locos

She-She Sam

MARKET UPDATE—
DENMARK

POPULATION:
5.2 Million

CURRENCY EXCHANGE RATE:
7.3 DKR = One U.S. Dollar

SOFTWARE DELIVERIES 1988 (1987)
Units In Millions
Singles—0.9 (1.3)

LPs—5.4 (4.6)
MCs—1.7 (1.7)
CDs—2.4 (1.6)

RECORD COMPANIES:

Around 40, including the following multinationals:
BMG Ariola, CBS, EMI, Elektra, PolyGram, Sonet, Virgin
Leading Independents:

Medley, Genlyd Grammofon, Replay
DISTRIBUTORS/WHOLESALERS:

22, including the following:

GDC Records

MANUFACTURING PLANTS:

One compact disk plant, six cassette plants, including the fol-
lowing majors:

Compact Denmark, Dandisc

RETAILERS:

There are approximately 450 outlets, including record depart-
ments of major department stores.

RECORD CLUBS:

Two

VAT:

Standard rate of 22% on all retail prices

GOLD/PLATINUM:
Gold: 50,000 Units (LPs); 25,000 Units (Singles)
Platinum: 100,000 Units (LPs); 50,000 Units (Singles)

CD PENETRATION:
15% (1989)
330,000

CHARTS:

The official industry chart is compiled by the record industry
organization IFPI in conjunction with retailers and wholesalers.
It is broadcast every Saturday on Denmark Radio and appears
in the Sunday papers.

PRIVATE COPYING:

No levy on video or audio tape

COPYRIGHT PROTECTION:

50 years for record producers, authors, and composers.

BROADCAST MEDIA:

Television: Until October 1988 Denmark’s Radio-TV was the
only national TV with one channel. From October 1988 TV2
started broadcasting with the aim of reaching the whole of Den-
mark by January 1990.

Cable/Satellite: BBC, MTV, TVS (Scansat) can be picked up via
cable.

Radio: Danmark Radio is the only national broadcaster with
three programs—P1 for culture and education, P2 for classical.
Private Radio: 254 private stations, the majority broadcasting
music.

MAJOR CONCERT VENUES:
Saga Hall (Copenhagen); Tivoli Concert Hall (Copenhagen)

TRADE ASSOCIATIONS:

IFPI

C/0 Johan Schiuter

6 Bredgade, Copenhagen DK 1260 Copenhagen K.
Telephone: 33 14 33 33

NCB (Nordisk Copyright Bureau)

17 Frederiksgade, Box 2094 DK 1013 Copenhagen K.
Telephone: 33 12 87 00

GRAMEX (producers and performance collecting agency)
103/4 Gothersgade DK-1123 Copenhagen K.
Teiephone: 33 11 95 00

KODA (Rights Organization)

24 Maltegaardsvej DK-2820 Gentofte

Telephone: 31 68 00

Billboard Correspondent:

Knud Orsted

22 Tjornevej DK 3070 Snekkersten Denmark
Telephone; 42 22 26 72

Market Update—Norway appears on page S-4
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Air travel, like music, is best performed by the original tary limousine transfer to and from Los Angeles Interna-
artists. And you can't get much more original than KLM— tional Airport when you fly Royal or Business Class.
we were the world’s first airline. So if you believe in giving 100% every time you per-
Today KLM can help your tour reach over 140 cities in  form, choose the airline that shares your philosophy: KLM
78 countries. In fact, we go to more cities in Europe, Africa Royal Dutch Airlines.
and the Mideast than all U.S. airlines combined. For complete details on flying KLM, the airline of the
Our sophisticated air cargo system safely accommo-  seasoned traveler, just call Desiree on extension346 ateither
dates everything from a priceless Stradivarius to computer- 800-262-1509 (\X/estem USA) or 213-776- 2700
ized light shows. Or simply call your travel agent. ....
And, of course, we also provide special handling for
people. With amenities en route that include a complimen- The Rehable IA\H‘]]I]G KLM

Royal Dutch Airlines

Limousine offer applicable to all Royal and Business Class passengers traveling on KLM3 nonstop flight from Los Angeles to Amsterdam.
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NORDIC COUNTRIES

(Continued from page S-1)

krone ($925) price tag. A less agreeable possibility,” says
Breitholz, *“is that they may move on to DAT."”

In last year's Scandinavian supplement it was noted that the
Swedish industry had two major preoccupations: would the CD
market finally develop as elsewhere in Europe; and would the
deregulation of broadcasting have a positive influence on the
record business.

As far as compact disks are concerned, the situation is much
ameliorated, though there is still room for improvement. Official
figures from the Swedish IFPI office show that, in unit terms,
CDs accounted last year for 14.29% of Sweden’s record sales,
compared with 20.58% in Norway, 25.1% in Denmark and
10.5% in Finland.

As for the broadcasting question, it remains unanswered be-
cause the Swedes are still waiting for deregulation, long after its
arrival in the other three Nordic countries. The present Social
Democratic government came to power on a ticket that ruied
out-commercial broadcasting. But since the advent last year of
Scansat’s TV3, beamed from London into more than 4 mitlion
homes in Denmark, Norway and Sweden, plus the growing audi-
ence for MTV, the government has reconsidered its position.

“It is not a question of ‘if’ but ‘when,’ "' says Sonet president
Dag Haeggqvist. “It is also a question of how much of a deregu-
lated situation we want. Certainly | don't wish to see private
broadcasting develop into the free-for-all that exists in ttaly.”

Haeggqvist believes that a third domestic channel will be cre-
ated within six months and that it will be regulated by the gov-
ernment but financed from outside by a conglomerate.

Breitholz also sees a terrestrial commercial channel opening
up "within a few months,” but CBS chief Sten af Klinterberg be-
lieves it is still two years away. In the meantime, the growth of
cable television is accelerating.

Within a year, 1.2 million of Sweden’s 3.5 million homes will
have cable. Every fourth household today in Stockholm can see
commercial television and in Gothenburg and Malmo, every
third home has cable, and TV3 is reaching 765,000 new
households a month.

Stuart Watson, MCA International VP, notes: “'Television ad-
vertising, which was spearheaded by K-tel, is now viable for the
major record companies in Finland and has helped open the
market further. However, it has resulted in disproportionate
sales in relation to the other Scandinavian territories.”

Although there is a Swedish taw which says that commercials
from national companies cannot be shown direct to Swedish
consumers, record companies are making increasing use of
TV3, especially for merchandising compilation albums. CBS
and WEA have collaborated on a series of "“New Hits” albums
which, with the aid of TV commercials, sell around 50,000
units apiece and WEA has used TV3 to promote Madonna sales.

As far as the public service television system is concerned,
the Swedish record industry continues to benefit from the
weekly chart show produced by Sonet Media, which features in-
ternational and domestic repertoire on alternate weeks.

The domestic show has stimulated interest in national acts
and, as in the other Scandinavian countries, the local share of
the market is growing encouragingly. In Finland, for example,
the local market share for the industry as a whole is around
40%. “And this represents Finnish copyrights almost exclu-
sively,” says Finnlevy managing director John Eric Westo, *‘be-
cause the days of cover versions are virtually over.”

What has also helped Scandinavian talent is the success of

Norway's A-Ha, Finland’s Gringos Locos, Denmark’s Disneyland |
After Dark (D.A.D.), and Sweden's Roxette.

“Another boost for local repertoire has been MTV Europe's
policy of giving pan-European exposure to local acts,” says EMA
Telstar chief Thomas Johansson. Acts like D.A.D., Kaoma and
Gianna Nannini get multinational exposure in this way, he says.

The MTV exposure also increases crossover possibilities |
within the Scandinavian territories. It has never been a fact that |
a hit in one of the four countries would automatically score in
the other three. As WEA managing director Hans Englund |
points out: “A-Ha sold several hundred thousand records in
Norway but we couldn’t break them in Sweden until they made
it in the U.S. and U.K.—then we sold 200,000. And Kim Larsen
sold 300,000 in Denmark but failed to make much of an im-
pact in Sweden.”

Sten af Klinterberg sets considerable store by achieving
Scandinavia-wide acceptance of local artists. “We have a simul-
taneous release policy,” he says. “My view is that you can't ex-
pect France or Germany to get excited about a Norwegian act is
we can't sell it in Sweden.”

Certainly more local releases are succeeding on a pan-Scan-
dinavian level. Most notable recently has been the success in
Sweden of Danish singers Anna Dante Michelsen, Sanne Salo-
mensen, Anne Linnet, and Lis Sorensen.

Swedish rock singer Jerry Williams, a kind of Scandinavian
Johnny Hallyday who has been with the Sonet label for 28
years, did a 50-date tour of the folkparks last summer and
played to more than 200,000 people. This undoubtedly helped
his latest Sonet atbum, the 22nd, sell 180,000 copies.

Says Thomas Johansson: “The folkparks are very important
for locatl talent. We had a very successful summer with Jerry
Williams, Roxette and Orup.”

EMA Telstar, the biggest concert agency in Scandinavia, pro-
motes up to 400 concerts a year for Scandinavian acts, and the
same number for international stars. The agency operates in all
four Scandinavian countries and employs 36 full-time staffers.

Johannson says that after a highly depressing start to the
year, when EMA couldn’t sell enough seats, even for major acts,
the business has rallied significantly.

"I think the slump earlier this year was a reaction to the heavy
concentration of superstar traffic in the summer of 1988," Jo-
hansson says. "We had Michael Jackson, Prince, Pink Floyd,
and Bruce Springsteen, a real parade of superstars.”

MCA International’s Stuart Watson says on the touring situa-
tion: “It's very hard for visiting acts in Scandinavia because of
the high cost of getting there. There are extra difficulties in the
winter period because of the road and snow difficulties. Even
back-to-back gigs in Norway and Stockholm need a day in be-
tween them. This adds to the cost. Getting from Gothenburg in
Sweden to Copenhagen means a ferry ride which is a problem.”

The Scandinavian record companies place strong emphasis
on the development of local repertoire, and for CBS's Sten af
Klinterberg, this means careful selection of talent and limitation
of the roster to about 10 acts.

Among the CBS artists currently getting special promotional
attention is Magnus Uggla, whose single, *“| Throw Up,” went
platinum with 55,000 sales. His new album is set to top the
100,000 mark.

Uggla, who first signed with CBS in 1973, has been the bene-
ficiary of a $100,000 publicity campaign which includes cine-
ma advertising.

CBS currently derives 15% of its sales from local product
but af Klinterberg is aiming to increase the domestic share. The
same goes for Hans Englund at WEA, which has a big local actin

(Continued on page S-6)

MARKET UPDATE—
NORWAY

POPULATION:
4.2 Million

CURRENCY EXCHANGE RATE:
6.9 NKR = One U.S. Dollar

SOFTWARE DELIVERIES 1988 (1987):
Units in Millions

Singles—0.8 (1.1)

LPs—2.3 (2.8)

MCs—4.0 (4.2)

CDs—1.9(1.7)

SUGGESTED RETAIL PRICES:
Singles—30.00 NKR
LP/MC—90.00 NKR
CDs—145.00 NKR

RECORD COMPANIES:

Approximately 35, including the following muitinationals:

BMG Aricla, CBS, EMI, 2olyGram, Sonet, Virgin, WEA

Ten record companies, including the ones listed above are
members of IFPI, 25 record companies are members of FONO
(Norwegian independent producers).
DISTRIBUTORS/WHOLESALERS:

Seven distributors, including the following majors:

ARCO, Music Distribution

MANUFACTURING PLANTS:

One compact disk plant (Dureco), around three cassette plants
(including BASF, Norsk Grammofon), and one vinyl pressing
plant (Norsk Grammofon).

RETAILERS:

There are around 300 specialist retailers.
RECORD CLUBS:

One

VAT:
20% standard rate

GOLD/PLATINUM:

The following figures apply to both single and album sales:
Silver: 25,000 Units

Gold: 50,000 Units

Diamond: 75,000 Units

Platinum: 100,000 Units

CD PENETRATION:
1988—241,000(14%)

CHARTS:

There are two national charts published by the leading evening
newspapers—Dagbladet and VG. Dagbiadet is based on trade
deliveries. VG is based on a survey of specialist retailers.

PRIVATE COPYING:

There is a fiscal tax on all blank tapes (audio & video) and on
prerecorded videc tapes. Total collected in 1 988 was approxi-
mately 45 million NOK—30 million NOK was distributed as
grants via the Norwegian Cassette Tax Fund, and around 8 mil-
lion of this is avaitable to record production.

COPYRIGHT PROTECTION:

50 years for record producers and artists from first publica-
tion.

50 years for authors and composers after death.

BROADCAST MEDIA:

Television: One national public state channel (NRK). Two na-
tional commercial satellite channels (TVN & Scansat)

Radio: Two national public broadcasting channels (NRK). 10
private-stations

MAJOR CONCERT VENUES:
Oslo Concert House
Drammenshallen (Drammen)

TRADE ASSOCIATIONS:

IFP§ Norge :

PO Box 134 Okern 0509 Oslo 5
Telephone: 02 64 37 80

Record Wholesalers Assn.

Box 4352 0402 Oslo 4

Telephone: 02 37 29 05

Tono (Authors & Composers Society)
PO Box 1666 Vika 0120 Oslo 1
Telephone: 02 38 21 52

Market Update—Finland appears on page S-6
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“THE PEOPLE OF SONET ARE REALLY MUSIC PEOPLE.

A lot of people in the record business now are
business people or people who have come in for
whatever reason. But these guys are all sort of
record fans initially, and still are very much into
music. They are rooted in music rather than music
business. So when they hear something they like,
they would then say this sounds great, we should
really get behind this and work on this and pro-
mote it and introduce it. So they would make the
effort to get behind something which was new
and which was strange — rather than just say well
this doesn't sound like what's selling now, so give
us something that sounds like what's selling now.
They would also be very ready to try new things
and break new grounds.”

CHRIS BLACKWELL

SCANDINAVIA
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EMA PROUDLY PRESENTS

DECEMBER -
FEBRUARY
89/90

ANKIE BAGGER
BON JOVI
BRITNY FOX
BROTHER BEYOND
ERIC CLAPTON
ALICE COOPER
RANDY CRAWFORD
THE CREEPS
ELDKVARN
FINGERPRINTS
ERIC GADD

GREAT WHITE -
ZEMYA HAMILTON
HUNTER/RONSON

KING DIAMOND
KISS
YNGWIE MALMSTEEN
THE NOMADS
PRINCE
THE RAMONES
RATATA
DAN REED NETWORK
PAUL REIN
ROXETTE
ANNE-LIE RYDE
MARTIN ROSSEL
SANNE SALOMONSEN
CHRISTER SANDELIN
SIMPLY RED
LIS SORENSEN
THASTROM
TRANCE DANCE
MAGNUS UGGLA
THE WATERBOYS

EMATELSTAR

EMA TELSTAR AB
Box 1018, CARL MILLES VAG 7
S-18121 LIDINGO, SWEDEN
TELEX 122 34 EMA S, FAx 08-767 9961
TEL.08-7670110

| SCANDINAVIA

NORDIC COUNTRIES

(Continued from page S-4)

Orup and is also building another in the Creeps, a band which
opened for Roxette on the duo’s Swedish tour.

Says Englund, “After Warner bought Metronome in 1979,
the domestic share declined because of the strength of interna-
tional product. But in the last two years we have been building it
up. We now get 15% of our sales from local repertoire.’

For Scandinavia’'s major independent company, Sonet, the fi-
nancial year ended June 1989 was its best ever in terms of vol-
ume and profit. “But with the loss of Jive and Chrysalis at the
end of June and the coming loss of Island at the end of this year,
we have no intention of resting on our laurels.

“Our association with Island goes back 28 years and to lose
the label is a big shock both financially and from a sentimental
point of view. But it is also a challenge, and we have drawn up a
13-point charter for our company which includes stepping up
our search for international product, particularly in the U.K., the
most important source of talent for us.”

Sonet is also in the market for independent record companies
and recently completed the purchase of the Norwegian label
Slager Fabrikken, which will considerably boost Sonet’'s A&R

MARKET UPDATE—
FINLAND

POPULATION:
4.9 Million

CURRENCY EXCHANGE RATE:
4.4 FIM = One U.S. Dollar

SOFTWARE DELIVERIES 1988 (1987):
Units in Millions:

Singles—0.83 (0.8)

LPs—5.43 (5.8)

MCs—5.32 (5.9)

CDs—1.45 (0.5)

January—June 1989

Industry sources give trade deliveries from January—June
1989 for IFPI members as:
Singles—0.14 Miflion

LPs—1.8 Million

MCs—1.2 Million

CDs—0.4 Million

SUGGESTED RETAIL PRICES:
Singles—20.00 FIM—30/40 FiM
LP/MC—65.00 FIM
CD—100.00 FIM

RECORD COMPANIES:

Approximately 40, including the following multinationals:
CBS, EMI, K-tel, Sonet, WEA

Leading Independents:

Fazer Music, Unitor, Power, Megamania, Ondine
MARKET SHARE:

Fazer Music—25%-30%
Sonet/Discophon—22%-25%
EMi—13%-15%

CBS—10%—13%
Flamingo/Levytuottajat—6%-8%

Readers Digest—4%-6%

Polarvox—3%-5%

Unitor—3%-5%

K-tel—4 %-5%

Bluebird—3%-5%

DISTRIBUTORS/WHOLESALERS:
Around 10, including the following majors:
Fazer, PEC, Polarvox, Audiovox, K-tel, Finngospel

MANUFACTURING PLANTS:

Approximately 25—three vinyl, 20 cassette duplicators, includ-
ing the following majors:

MTV AUDIO, LEJOS OY/FINNVOX STUDIOT

RETAILERS:

120 specialist shops, and the following specialist chains:
Fazer Music, Mega EPE's (Sonet-Unitoro) Valintatalo

Major department stores with record/music sections include:
Sokos, Stockmann, Antilla

RECORD CLUBS:

Fazer Music

operations in Norway and will also provide the group with a
third Scandinavian recording studio.

Sonet is achieving increasing success with local acts in Fin-
land and its Danish operation, the most seriously hit by the loss
of international repertoire, is also recovering lost ground
through the development of local talent.

One major thorn in the side of the Swedish industry is that its
efforts to persuade the government to introduce legislation pro-
viding for a home taping royalty resulted in a scheme which is
little more than a straight tax on audio and video tape. Two-
thirds of the money collected (1.50 krone on audiocassettes,
15 krone on video tapes) goes to the government and, of the
remaining third, 80% goes to a cultural fund and 20% is dis-
tributed to rights owners.

However, the government has indicated that it may dispense
with the scheme because the revenue collected annually
(around $20 million) is little more than the cost of collection. At
the same time, the Swedish industry is stepping up its cam-
paign to have a genuine tape royalty scheme incoporated into
the country's copyright law.

The situation in Norway is that a levy of 3 krone (44 cents) is
imposed on audio cassettes which, in 1988, yielded a revenue
of 45 million krone ($6.6 million), of which 25 miilion krone
($3.67 miltion) is distributed to rights owners.

VAT:
No VAT; the share of purchase tax and wholesale tax on videos
and soundcarriers is 19.1%.

GOLD/PLATINUM:
Gold: 25,000 Units (LPs); 10,000 Units (Singles)
Platinum: 50,000 Units (LPs)

CD PENETRATION:
200,000 Units (8%)

CHARTS:

The official industry chart is compiled by Radio Ettan and is
based on over-the-counter sales by major retail outlets.

Other Charts:

Suosikki Top 100, Finnish Disco and Dance Charts

PRIVATE COPYING:

Finland operates a private copying levy. Audio: 0.03 FIM per
minute; Video: 0.06 FIM per minute.

COPYRIGHT PROTECTION:

Producers: 25 years

Authors/Composers: 50 years

BROADCAST MEDIA:

State-owned OY YLEISRADIO AB operates three national radio
channels and two TV channels. KOLMOSKANAVA (TV3) is
available in selected areas only.

Private Radio: Over 50 stations, most of which play domestic/
international repertoire.

Satellite/Cable: Over 500 connections covering 200 localities.

MAJOR CONCERT VENUES:

Helsinki Ice Stadium—Cap.: 10,000 maximum

Helsinki Culture House—Cap.: 1,400 maximum
Finlandiatalo, Helsinki—Cap.: 1,600 maximum

TRADE ASSOCIATIONS:

IFPI/AKT

Arinatie 6 00370 Helsinki

Telephone: 551 021/551 041
Musiikkikustantajat (Music Publishers)
Takomotie 1 00380 Helsinki
Telephone: 551 002

Teosto (Finnish Copyright Bureau)
Lauttasaarentie 1 00200 Helsinki
Telephone: 692 251

Gramex (Collecting—producers, performing)
Hietaniemenkatu 2 00100 Helsinki
Telephone: 494 280

Finnish Musicians Union
Uudenmaankatu 360 00120 Helsinki
Telephone: 640 362
Paikallisradioliitto (Local Private Radio)
italahdenkatu 22 BA 00210 Helsinki
Telephone: 682 1322

BILLBOARD CORRESPONDENT:
Kari Helopaltio

01860 Perttula Finland

Fax: 358 0 276 1836

Market Update—Sweden appears on page S-8

A Billboard Spotlight
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Listen to the sound of success.

They took the summer smash to No. 1in 19 countries.
Their album has sold more than 2 1/2 million units.
Now they want the world to
The second U.S. No. 1 single from

Publishing: JIMMY FUN MUS £ AB/SHQCK THE MUSIC AB, Brickebergsv. 21 A, $-70221 Orebro, Sweden, phone 013-160015, fax 019-161015
Management: EMA TELSTAR,Box 1018, Carl Milles vag 7, S-181 21 Lidingd, Sweden, phone 08-767 0110, telex 122 3¢ EMA S, fax 08-767 9961
$.Management Representztive: HERRIE HERBERT MANAGEMENT. IMC., 2051 Third Street. San Francisco, oA 34,07, phan= {415]554-8100. fax [4151554-8120
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POPULATION:
8.5 Million

CURRENCY EXCHANGE RATE:

SKR 6.6 = One U.S. Dollar

SOFTWARE DELIVERIES 1988 (1987)

Units In Millions
Singles—3.9 (4.5)
LPs—8.0 (10.7)
MCs—4.2 (5.3)
CDs—2.5(1.9)

SCANDINAVIA

MARKET UPDATE—SWEDEN

January—August 1989

Industry sources give trade deliveries up until August this year

as:

Albums—5.1 Million

MCs—2.7 Million

SUGGESTED RETAIL PRICES:

Singles—13.00 SEK

LPs—From 24.00 SEK budget price to 52.00 SEK top end of

range

MCs—From 14.50 SEK budget price to 47.00 SEK top end of

range

IT WAS TWENTY YEARS AGO TODAY

THAT STURE BORGEDAHL AND GEORGE MARTIN FORMED AIR MUSIC SCANDINAVIA AB. THEN YOUNG AND AGGRESSIVE.

AND ALWAYS AGGRESSIVE. TRY US — WE TRY HARDER.

AIR MUSIC SCANDINAVIA AB

VALHALLAVAGEN 134. BOX 10220, $-100 55 STOQ('H O
TELEFON 8-663 07 20. TELEX 12335 AIRMUS.

ELEFAX 8-663 92 35.

<
[ 4

the s colour

LIPPO

album =
-

THE RECORD STATION. A DIVISION OF BMG. P.O, BOX 26, S-17221 SUNDBYBERG, SWEDEN. TEL 46(8)7335300.
FAX 46(8) 294337. MANAGEMENT: ALF WIGEN FOR STAGEWAY MANAGEMENT A/S OSLO.

CD Single—30.00 SEK
CD—From 35.00 SEK budget price to 79.00 SEK top end
range

RECORD COMPANIES:

Approximately 10, including the following multinationals:
BMG, CBS, Elektra, EMI, PolyGram, Sonet, WEA, Virgin.
Leading Independents:

MNW, Mistlur, Wire, Amigo

MARKET SHARE Jan.-Sept. '89 ('88):
PolyGram—12.4% (16.5%)

CBS—13.7% (19.2%)

EMI—15.3% (11.9%)

WEA—21.4% (15%)

Sonet—9.1% (9.6%)

Mariann—5.9% (8.5%)

Elektra—5.1% (19.3%)

BMG—8.9% (—)

Virgin—8.2% (—)

DISTRIBUTORS/WHOLESALERS:

Approximately 20, including the following majors:
CBS, Elektra, EMI, Mariann, PolyGram, Sonet, WEA
MANUFACTURING PLANTS:

Two CD, five vinyl, and 17 music cassette manufacturers, in-
cluding the following majors:

CD Plant, Skandinavisk Grammofon, Grammoplast

RETAILERS:

There are approximately 800 specialist shops; large depart-
ment stores with record sections include Ahlens and NK.
RECORD CLUBS:

Three—Prestige, SMC, Bonniers

VAT:

23.46% on records and tapes

GOLD/PLATINUM:

Gold: 50,000 Units (LPs); 25,000 Units (Singles)
Platinum: 100,000 Units (LPs); 50,000 Units (Singles)
CD PENETRATION:

350,000 Units (Approximately 9%)

CHARTS:

The official industry chart is compiled by IFPI in conjunction
with the retailers group GLF. 250 stores report their 15 biggest
selling albums and 10 biggest selling singles.

Channel 1 (public television station) presents a top 20 chart
twice a week which is based on local product only and compiled
via retail sales.

Radio 3 (public radio station) produces a “Tracks Chart" based
on listeners’ votes, which includes international talent.

PRIVATE COPYING:

Sweden has a levy on audio and video tapes—1.5 SKR per au-
dio cassette, 15 SKR per video cassette.

COPYRIGHT PROTECTION:

50 years on all rights

BROADCAST MEDIA:

Radio: Radio Sweden (state radio) has three national and 26
regional stations. There are approximately 600 community sta-
tions and no private broadcasters.

TV: Swedish TV (state broadcaster) has two national channels
with 10 regional services.

Satellite: There are two commercial satellite channels—Nordic
and Nordisk TV. Programs from the foreign-based satellites can
be picked up, including TV3, MTV, Sky, and Super Channel.

MAJOR CONCERT VENUES:

Isstadion (Stockholm)—Cap.: 9,000
Globen (Stockholm)—Cap.: 13,000
Scandinavium (Gothenburg)—Cap.: 12,000

TRADE ASSOCIATIONS:

IFPI Sweden

Box 1008, 171 21 Solna
Telephone: 08-730 57 80
GLF (Swedish Retailers Group)
same address as above.

STIM (Performance Society)
Box 27327, 102 54 Stockholm
Telephone: 08-783 88 00
NCB (Mechanical Rights)
same address as above

SMFF (Publishers Assn.)

same address as above

BILLBOARD CORRESPONDENT:

Johan Langer

Brunkulle Grand 15, 16245 Vallingby Sweden
Telephone: 8 899 754

Fax: 8 752 9441

A Biltboard Spotlight
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SCANDI-POP SUCCESS

(Continued from page S-2)

was produced by Tom Dowd at the Takamo Studics in Helsinki.
Titled “Punch Drunk,” it goes out on Atlantic in the U.S., and the
band has just started a five-week tour there, playing mainly rock
clubs in major cities, the album backed by an ambitious new
video.

Michael Monroe, former lead singer of internationally-noted
Finnish cult band Hanoi Rocks, has a solo deal now with Poly-
Gram Inc., and his album “Not Fakin’ It"" has been released both
sides of the Atlantic. It was produced at the Atlantic Recording
Studios by Michael Frondelli, who previously worked with Billy
Idol, Keith Richards and others.

Fazer's Karilainen says: “Our No. 1 disco act, She-She Sam,
have completed their first album, ‘Look What You Started,’ and
we're negotiating to get that released overseas. Most songs on
it were written by Risto Asikainen, a local composer/arranger.”

He also notes Pepe Ahlqvist H.A.R.P., a blues band headed by
Ahlgvist, who has worked with such names as Buddy Guy,
James Cotton, Junior Wells and Rod Piazza & the Mighty Flyers.
The band has been a major success in Finland, much of the im-
pact coming from Ahlgvist's charismatic personality and stage
presence.

Main promotional efforts at EMI are currently on Havana
Blacks, an outstanding hard rock band from Helsinki. A re-
mixed version of their latest LP, “Indian Warrior,"” is being re-
leased in the U.S. and Canada via Capitol and through much of
Europe via EMI affiliaties. The band is expected to visit North
America early next year as support act to Great White, having
already toured West Germany and Holland with Vixen.

Epe Helenius, managing director of Poko Records, is also into
the new talent field. He says: “During this year we've actively
scouted for new local acts, with time to do so because our major
chart acts Eppu Normaali, J.Karjalainen, Popeda, and Julie Jon-
esin Sydan have been keeping a low profile in a recording sense.

“So talented speed/trash acts Dethrone and Prestige have
released their first albums, with Prestige's ‘Attack Against
Gnomes' already out in Spain, Sweden and Norway."”

Helenius says Horsepower is another local act he expects to

do well in Finland and internationally. We're backing their debut
album with a hefty budget to help them break through as the
band of 1989.”

Best-known Poko act internationally is L'Amourder, who have
their new album “Softwood Music” released through Scandina-
via. The band frequently go out on tour in Europe,

Main “export” for Euros Records is Peer Guent, according to
managing director Jari Vaananen. He says: “‘We've been work-
ing hard for them outside Finland and have drummed up sub-
stantial interest for them through Midem early this year and a
showcase gig for the band in London's Marquee Club.”

Prime talent names for Polarvox, says managing director
Leena Juuranto, are the Boozing Band 'N Dance Crew and Va-
Bank.

Juuranto: “Their debut album is best described as a fun-lov-
ing riot, something to make the fans dance and laugh. At Polar-
vox, we're very proud, too, of Va-Bank. They come from the So-
viet Union, in fact, but recorded their debut album in Finland for
international distribution via Polarvox.

At Megamania/Pyramid, Atte Blom, director, says: “On the
emergent talent front, the Leningrad Cowboys have completed
a ‘road movie' with famed Finnish director Aki Kaurismaki,
which was shown recently at the Toronto Film Festival. We're
now putting together a CD compilation of the band’s two previ-
ous albums with the international marketplace very much in
mind.”

Backsliders are another group breaking new ground for Me-
gamania/Pyramid. This controversial band’s new album is titled
“Same Shit Different Day.”

Stone had their debut album released in the U.S. via Mechan-
ic Records and also did an East Coast club tour to promote the
album. For the next album, Megamania/Pyramid will team up
with CBS Records.

Says Atte Blom: “But our biggest sensation over the past cou-
ple of years has been a group called Hearthill. They can't be
placed into any one category, because they mix rockabilly, jazz,
blues, country and even folk."”

During this year three Danish names made it into the Bill-
board charts—a hat-trick performance featuring King Diamond
with his ““Conspiracy’ album (MCA), White Lion with ‘‘Big

(Continued on page S-10)
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SCANDI-POP SUCCESS

(Continued from page S-9)

Game" (Atlantic), and D.A.D.'s album, “‘No Fuel Left For The Pil-
grims.” (Warner Bros.)

One of the heroes of the breakthrough was Mike Tramp, lead
singer of White Lion, who had a substantial career in the Danish
rock scene with the group Mabel, which performed the song
“Boom-Boom" in the Eurovision Song Contest of 1978.

After some years on the general European scene, specially in
Spain, Mike Tramp went to the U.S. and started with White Lion.

King Diamond’s real name is Kim Pedersen, who is from the
outskirts of Copenhagen. King Diamond is a major name in the
Danish heavy metal scene which, admittedly, is itself rather
small in this country of just 5 million people.

The Danish duo Laid Back made some impact in the U.S.

The number
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Tel +358 0435011 Tix 122782 Tix +358 0 455 2352

chart, but for just one week, but the band D.A.D. has scored well
with the album ""No Fuel Left For Pilgrims.” The band was origi-
nally named Disneyland After Dark.

Danish record company Medley has worked on D.A.D. for sev-
eral years-and Warner Bros. put out the album in the U.S. with a
flurry of advertising and promotion as well as winning a lot of
exposure for the video which linked with the single “Sleeping
My Day Away." Suddenly U.S. music consumers latched on to
the band, which returns to the U.S. on tour this month, having
recently played major gigs in Germany, the U.K., France, Hol-
land, Belgium and Italy.

Danish impact woridwide certainly goes back a quarter of a
century, to when the guitarist Jorgen Ingmann made "Apache”
a big singles hit (it went to number two in the U.S. chart) and
Bent Fabricius-Bjerre, playing as just Bent Fabric, saw his “Alley
Cat” make the U.S. Top 10 in 1962.

The Danish record industry has sometimes cast envious eyes
at the success of artists like Abba, Roxette and A-Ha from
neighboring Scandinavian territories but there is an overall feel-
ing of confidence about its own global chart prospects in 1990.

The scene generally is dominated by groups and singers who
are most comfortable singing in Danish and this is clearly a
problem when it comes to selling records abroad. But Danish
girls are particularly successful domestically, notably Lis Soren-
sen, Sanne Salomonsen and Anne Linnet. Salomonsen (Virgin)
is a consistent local seller with a number one to her credit. She's
married to Swedish guitarist Mats Ronander, and Sweden is
only an hour away from their Copenhagen home.

Anne Linnet (on Pladekompagniet) is a strong favorite on the
domestic music scene in Denmark. She started her own label
after years with CBS and her new album, an immediate best-
seller, features lyrics from the talented Johannes Moliehave,
whose full-time job is as a priest.

The third member of the so-called “music mafia” in Den-
mark, Lis Sorensen, has a huge-seller in her album “Hjerternes
Sang,” which transiates as “Songs Of The Hearts.” The three
girls have sometimes sung together on television shows and
have acted as backing singers for each other.

The group GNAGS have just released their 15th album, titled
“Mr. Swing King," on their own Glenyd label, but though it is an
English title, the lyrics are in Danish. Another success act is girl
singer Anne Dorthe Michelsen and her Danish-lyric album “Els-
kerindens Have."

Dominant in the Danish male rock scene are Thomas Helmig
and Michael Falch, but they also prefer singing in Danish and so
limit their chances of wider acceptance.

But there are promising new names hovering around in the
Danish industry and they could prove valuable exports. Singer
Hanne Boel sold 140,000 copies of her debut album *Black
Woolf,” which has now been released in France. Early in 1990
she records a new album with foreign sales the main target.

The duo Back To Back has recently recorded in New York
with the American producers/group the System. The album ti-
tle is “My Lucky Day,” set for U.S. release. Their ast Danish al-
bum sold 25,000 copies. Also from Medley Records is Skagar-
ack, newly-signed after an earlier deal with Phonogram. The
band has been in Munich recording three tracks with Mack the
producer, who has worked with Queen and Extreme.

Additionally, the girl duo One Two looks ready for successful
export action, as well as Swedish group Time Gallery, which
comes under the Mediey Records umbrella.

Sweden is certainly rated the “hottest” of the four Scandina-
vian territories in a music production sense. The independent
rock scene has changed quite dramatically in the past five
years. From releasing mainly records by artists singing in Swed-
ish, more and more domestic artists are singing in English or
recording in both English and Swedish.

It all adds up, say industry leaders, to a greater acceptance of
Swedish rock music on an international level. More artists are
being licensed to majors and indies outside Sweden. The intro-
duction of Swedish dance music, 'Nordik Beat,” by Swedish la-
bels Telegram and SweMix Records has led to the signings.

Radium 226.05 Records from Gothenburg has blazed a trail
into Europe for export of acts, notably Blue For Two, Sator,
Union Carbide Productions.

MNW Records, which has just celebrated its 20th anniversa-
ry, has put out an album by Commando.

Mistiur Records has major deals with the groups Lolita Pop
and the Sandmen and now have high exportability hopes for
acts such as Fire Engines, Mercury Motors and Fred Asp. And
Wire Records has completed an album by the Leather Nun.

Silence Records, whose recording of “The Lord Of The Rings”
by Bo Hansson is now available in a new mix and on CD, will
release in the spring a new album by the Tapirs, formerly known
as the Camouflage.

Planet Records, which is owned by Mats Olsson, one of the
oldtimers of the Swedish record industry, has struck goid. His
latest signing, heavy metal band Glorious Bankrobbers is a
strong bet to break through at a global level.
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to be wise with this; we don’t want to alienate any-
body.”

There doesn’t seem to be much chance of that. Pre-
vious Nicholas albums, “Dedicated,” “A Love Like
This,” and “Nicholas Live In Memphis” (all of which

FOR WEEK ENDING DECEMBER 2, 1989
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TOP SP|R|TUAL ALBUMS..

waxed live at New York’s Village Vanguard, the base-
ment temple of jazz, sanctified in large part by the
band leader and his ministers each Monday night since
1965.

At the time of the orchestra’s inception, almost a
quarter-century ago, Lewis shared leadership duties
with trumpeter/arranger Thad Jones. Their partner-
ship lasted until 1979, when the brassman left for Eu-
rope; Lewis stayed on, modernizing the band’s book
with help from writers like Bob Brookmeyer. “Bob
took us on a whole new road,” the drummer acknowl-
edges. “His course was to take Thad’s music and im-
prove upon it . . . to show us a whole new way to play.
In a way, it helped the Mel Lewis Big Band define a
sound of its own.”

Ironically, Lewis’ recorded output as a leader—in
groups both large and small—hasn’t kept pace with
his rank (or influence). Though for years he has been
regarded as one of the great drummers in jazz, only
recently has he received the recognition and acclaim
due him. These two new releases from MusicMasters

Bonus tracks include poetic commentary by the mae-
stro himself . . . Atlantic has a rollicking reissue, aptly
titled “The Great Paris Concert.” The 10 bonus tracks
constitute a sequence of everyone’s favorites . ..
Proarte has “Mood Indigo,” which also emphasizes
the great one’s greatest hits, covering the years 1929
through 1933. The notes, however, are virtually non-
existent, so don’t expect information relating to incon-
sequential details like personnel or soloists (!) . .. Ba-
sie’s swing machine continues these days under the di-
rection of tenorist Frank Foster. Denon has the
band’s most recent outing with “The Legend, The
Legacy” . .. Almost forgot we were talking about Mel
Lewis. The drummer is represented on two cuts from
MusicMaster’s latest Benny Goodman issue, ‘“Vol. 4:
Big Band Recordings” from the Yale Univ. Music Li-
brary. The years covered include 1958-64 ... Good-
man’s fling with superstardom, in 1934, is the subject
of Biograph’s “The Early Years,” featuring material
drawn from original radio broadcasts but then issued
years later on the Melodean label.
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T HE FIRST LADY OF GOSPEL MUSIC

CALL CENTRAL SOUTH DISTRIBUTING 1(800) 251-3052

(WITH REVEREND MILTON BRUNSOM AND

THE THOMPSON COMMUNITY SINGERS)

D 1989 A&M Records. InC. All Rights Reserved
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| REALESTATE TO THE STHARS

ment

Jerry Zonis, Agt.
818-363-4997 ex 32

MUSIC STUDIO HOME
Granada Hills - 3 bd family home w/pool, separate detached sound rooms for production, quality thruout
Reseda - Good area, 3 bd. ranch style home w/separate music room

Holtywood Manor - Secluded, well maintained home w/terriic 2 room sound studio, hrdwd floors. A/C. pooi & spa $389,000
San Diego Area - Professional quality large sound & engineering rooms, 1/2 acre. country setting incl recording equip-

Commerical Studio - One of the best anywhere 24 track highest quality equipment
Many additional homes available, East Coast & So. California. Phone for information & results.

$290,000
$203.000

$525.000
$3.300,000

Paramount Properties
FAX 818-360-5282

SELLING, RENTING, RELOCATING, BUYING?

Whether its a home, commerical space, subiet or rental, take
advantage of Billboard’s world-wide readership and advertise in
“REAL ESTATE TO THE STARS".

FROM NEW YORK TO CALIFORNIA
LONDON TO JAPAN
BILLBOARD’S READERS ARE ALWAYS ON THE MOVE!

Contact: CHIC WALKER
(800) 950-1018
(212) 536-5284

Fax (212) 536-5351

BERMUDA
Real Estate

Private Island, 7 acres, complete with lovely
main house and two additional buildings.
Swimming pool, jogging trail, and paddle ten-
nis court. Mainland dock and parking. One of
a kind. 6.5 Million

If you are interested in purchasing real estate
in income tax-free Bermuda, please contact
us. Short direct flights from New York and
other cities daily. We offer other homes from
$1.3 million or condominiums from $400,000.

PH (809) 292-1793
FAX (809) 292-7918
JONES WADDINGTON LTD.
Hamilton, Bermuda HM 10

*R1O DE JANEIRO*

Apartment On Exclusive
Stretch Overlooking
Ipanema Beach

3 bedrooms all with beach view,
lounge overlooking General
Azorio Square, 2/3 bathrooms,
fitted kitchen, fully furnished with
impeccable taste. $275,000.

U.K. (0)1-368-0340
FAX (0)1-368-8559

SUPER STAR — HEAVY HITTER
Live in the style you deserve.
26+ dramatic wooded acres in
civilized Weston/Westport, CT.
Fairfield County’'s gem. No fac-
tories, no smoke, no state in-
come tax. Private but not seclud-
ed. 10 ot approved subdivision
but would make ideal estate. 1
hour NYC by Maserati, Mer-
cedes or Metro North.

$2.5 Million

(201) 233-5239

ISLAND HIDEAWAY

Stunning frame and limestone dwelling
nestled in a corner of fabled Paradise Is-
land in the Bahamas with enchanting
views of harbor and ocean, a short stroll
away from magnificent Paradise Beach
Quick and easy access 1o Nassau by boat.
6 bedrooms, 5 baths, large living room with
fireplace, recreation room, study, bar, de-
signer kitchen, central air condition, boat
dock and more. $1,700,000. For more in-
formation write or call:

MICHAEL MAURA
P.0.Box N1683 Nassau Bahamas
Telephone: (809) 324-1429

ONLY THE BEST

Equipment, materials and craftsmanship went
into building this truly state-of-the-art studio in a
quiet residential niche only minutes from all ma-
jor LA studios.

The studio building contains custom designed
and wired digital and analog recording equip-
ment, all based around the finest digital key-
board system money can buy. Large control
room, overdub booth, kitchen. bath, machine
room, tech room, phone room. The separate
Southwest-style home includes 2 bedrooms, 2
baths, living and dining rooms, office, garage.
and modern kitchen with all amenities. House
and studio are surrounded by immaculately
maintained grounds including mature fruit trees.
For saie by swner. Serious inquiries saly, From $895.000
te $1.450,000.

(213) 460-8804

‘] MOUNTAIN RETREAT
. UNDERHILL, VERMONT

estied in the country w/spectacular min.
views! 12+ acres of tranquility--5 bdrms.., guest
house, barn, porch, deck, minutes to skiing &
tishing, 45 min. to international airport.
$244,900.

LANDEX ASSOCIATES, INCORPORATED @P
R LANDEX

Video industries.

Used by everyone who buys and books talent -
promotes and manages tours.  $62.00

studios and recording studio equipment.

video music producers and production facilities.

Music. $31.00
(All prices include postage & handling)

BASIC TOOLS
FOR SUCGESS

Billboard Directories are what you might call Basic Tools.
They are, in fact, the main sources of vital information
for the entire Music/Record/Tape and

International Buyer’s Guide — 1989 edition.
The Worldwide Music and Video Business to Business
Directory. Listings include name, key people, address,
phone number and marketing information of record and
video companies, music publishers, distributors, acces-
sory manufacturers and suppliers. Also manufacturers
and wholesalers of hardware, software and accessor-
ies for Compact Disc, Video Disc, Video Cassettes
and Video Games. 30th Year of Publication. $68.00

International Talent & Touring Directory — 1989
edition. The source for U.S. and international talent,
booking agencies, facilities, services and products.

International Recording Equipment and Studio Directory - 1989 edition.
All the information you need on professional recording equipment, recording
$35.00

International Manufacturing & Packaging Directory for the CD, Record
and Audio/Video Tape Industries. 1989 edition. Professional services and
supplies for record and video manufacturers, audio and video manufacturers,
audio and video tape manufacturers, video program suppliers and buyers,

Country Music Sourcebook - 1989 edition. Radio stations, performing
artists, booking agents, personal managers—everyone involved in Country

$30.00

LOFY

NEW YORK CITY
Beautiful 1,000 sq. #. loft located in historic
& stylish Chelsea. Tremendous light 3 expo-
sures and 11 ft. high ceilings. Wood floors,
gourmet kitchen, washer/dryer. Low maint.
Great building.
$269,000

(212) 536-5026 (212) 564-7624

AUSTIN, TEXAS

music capitol of the worid!
We offer confidential Real Estate service
to the music and motion picture industry.

RONALD DOLL

(512) 472-1000 or
(512) 266-2022

RECORDING STUDIO

Live upstairs, record downstairs, or use entire du-
plex condo for recording. 24 tracks & loaded.
Doorman condo with heaithclub & roof garden.
Beautiful facility. Currently used by renowned art-
ist/producer. 2,000 sq. ft., low maint. Condo &
equipment: $650,000.

(212) 794-1887

EXCELLENT POTENTIAL

For recording studio in semi-rural W. Marin
County’s "'Sunbelt'". Presently open air spa w/3
mahogany hot-tubs + 1 cold and 2 saunas.
4+ + 2 redwood studios 30x31. $95,000/
$3030+ /mo. util. included. 6 yr. lease. Also: 1.5
acres commercial complex (include spa). $2m.
Call Mr. Ellis (415) 453 5276. (S.F. 27mi.)

Name S _=
Company Name e .
Address _
City/State/Zip — _

Telephone . . - . =

Enciose check or money order or charge to your credit card:
0 American Express O MasterCard O VISA

Card# ~ = Exp. Date

Signature o — S _ S _
Add appropriate sales tax in NY, NJ, CA, TN, MA, IL, & Washington, DC.
Foreign-& Canadian orders payable in U.S. funds only.

Call TOLL-FREE 800-223-7524 (in New York State: 212-536-5174)
Toll-Free Number for Directory Orders Only

I DIRECTORIES ORDER FORM
Billboard ¢ Dept. EB ® 1515 Broadway ® New York, NY 10036

# Copies Amount
International Buyer's
Guide - $68.00

International Talent &
Touring Directory - $62.00

Country Music
Sourcebook - $31.00

international Recording
Equipment and Studio
Directory - $35.00 -

International Directory of
Manufacturing & Packaging
for the Record & Audio/Video
Tape Industries - $30.00

(Please include an additional $5.00 per book
for foreign orders.) A920
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her music.”

Paris concert in 1949.

Gloria Estefan Gets Platinum Disk,
Sponsorship Deal In Netherdands

AMSTERDAM Gloria Estefan was handed a platinum disk here by
Richard Denekamp, managing director of CBS Holland, to mark
100,000 sales of her album “Cuts Both Ways,” which topped the Neth-
erlands chart for seven weeks. While in Holland, she signed a sponsor-
ship deal with Dutch fashion house Mexx, which has sales outlets in 16
European countries. Mexx product is bought mainly by the 16-24 age
group, says Gerrit Bruggemans, European manager, “the same as for

Miles Davis Given French Gultural Honor

PARIS Jazzman Miles Davis was presented with the Grand Medaille
de Vermeil, one of the highest French cultural honors, by Mayor Jac-
ques Chirac at a special ceremony here. Chirac said the gold-and-silver
medal symbolized the “old and faithful friendship” between the trum-
pet star and the French capital. He told Davis: “You are one of the rare
musicians who win the lasting adulation of the widest public without
ever abandoning the smallest part of your art.”” Davis played his first

Music Sales Buys Spain’s UME Pubbery

LONDON Union Musical Espanola, Spain’s oldest music publishing
house, has been acquired by London-based Music Sales for an unspeci-
fied sum. UME was founded in 1900, is now sited in Madrid, and has
been owned continuously by the Chapa family. Antonio Chapa contin-
ues as GM under the new deal, with his nephew Manual as publishing
manager. Among its most important composers are Rodrigo, Albeniz,
Granados, Vives, Turina, Halffter, and de Falla. Robert Wise, Music
Sales managing director, says: “The deal gives us a strategic presence
in Spain when culturally and economically that country is booming.”

Sony Classical DAT Software Due In "90

TOKYO Sony Corp. has finally confirmed that its West German-
based subsidiary Sony Classical will start selling DAT software in Eu-
rope and the U.S. in the spring of 1990, becoming the first record com-
pany to do so. The launch batch will comprise about 20 titles, including
works by the late Vladimir Horowitz.

WILLEM HOOS
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Campaign Capitalizes On Surge Of French Interest

Pathe-Marconi/EMI Jumps On Jazz

BY PHILIPPE CROCQ

PARIS Pathe-Marconi/EMI is
mounting a broad-based campaign to
exploit the current surge of interest
in jazz, using repertoire drawn from
its Capitol and Blue Note labels and
introducing a new line, Jazz Time, to
repackage vintage recordings made
in France over the past 50 years.

“Jazz is enjoying a new lease of
popularity,” says Pierre-Yves Garcin,
head of strategic marketing for EMI
France, “thanks to films like ‘Bird,
‘Cotton Club,” and ‘Round Midnight,’
and also to the advent of CD and the
LP replacement syndrome.

“There is another factor, too—the
increasing amount of jazz-flavored
music being recorded. Artists like
Sade, Jonasz, Claude Mougaro, Blues
Trottoir, and Mano Negra have all
used elements of jazz in their music.”

Garcin says there are deep-rooted
jazz traditions in France. When jazz
first came to Europe after World
War I, it established its beachhead in
France. And after World War 11, Par-
is became the mecca of American
jazz musicians like Sidney Bechet,
Kenny Clarke, Bill Coleman, Albert
Nicholas, Memphis Slim, Dexter Gor-
don, Quincy Jones, and Bud Powell.

The current campaign will encom-
pass not only the vintage Blue Note
recordings from the '30s to the ’60s,
but also current material from Stan-
ley Jordan, Stanley Turrentine, Lou

Rawls, and France’s own Michel Pe-
trucianni.

On the Capitol label, EMI will be
reissuing thematic compilations of re-
cordings from the '40s and '50s, fea-
turing Nat King Cole, George Shear-
ing, Peggy Lee, and Frank Sinatra,
among others.

Of special interest to jazz collectors
is the Jazz Time series of historic re-
cordings, with a pilot release of tracks
by Django Reinhardt. The first batch
of releases comprised 13 albums, and
sales to date have topped the 100,000
unit mark, with 70% being sold in
France and the rest primarily in Italy,
Switzerland, and Spain.

The first of two volumes of “Amer-
icans In Paris,” recordings from the
1918-1935 period, feature the 158th
U.S. Infantry Band, Mutchell’s Jazz
Kings, Lud Gluskin, Sam Wooding,
and Willie Lewis; a collection of
Charles Delaunay swing tracks, with
selections by Duke Ellington, Benny
Carter, Louis Armstrong, and the
very first bebop sides ever to be is-
sued in Europe, four tracks by Kenny
Clarke and his 52nd Street Stompers;
plus albums by Stephane Grappelli,
Michel Warlop, “Ellingtonians in Par-
is (1950-1964),” and a 1965 Lionel
Hampton session

In October, EMI released eight
more Jazz Time albums, including
“French Jazz Masters,” “Americans
In Paris Volume Two,” “Bebop In
Paris,” and “New Orleans Revival.”

Musical Success Is Sweet For Gologne
German City Becoming Industry Base

BY MIKE HENNESSEY

COLOGNE, West Germany The
emergence of Cologne as one of the
key creative centers in the German-
speaking territories is having a se-
ries of spinoff benefits for the city.
As a reflection of its new impor-
tance in a wide range of cultural
and media sectors, Phonogram was
hived off from the group’s Ham-
burg headquarters and relocated in
this talent-rich area.

Cologne is home to West Deut-
sche Rundfunk, the regional ra-
dio/TV station, the Deutsche Welle
and Deutschlandfunk broadcasters,
the British Forces Service, and pri-
vate satellite TV operation RTL
Plus. The print media are also
strongly represented in this city.

The city’s College of Music is re-
nowned, the new Philharmonic Hall
presents 350 music events annually,
and the Sporthalle is regularly
played by superstar pop and rock
names. A new complex, the Rhein-
park, with a 15,000 capacity, is in
the planning stage.

Cologne is the base for EMI-Elec-
trola, which has a 750-strong work-
force, and for copyright-rich Gerig
Musie.

Says Helmut Fest, EMI-Electrola
managing director: “We're the Ger-
man market leaders in national rep-
ertoire, from which we get 40% of
our revenue. German productions
have never been strong. The busi-
ness nowadays is so international
that records made here might have
come from New York or London,
and vice versa. But there’s still not
enough recognition of our creative
renaissance.

“EMI-Electrola’s high share from
local repertoire in a country where
international product has averaged
75% is due to a solid roster of names
like Herbert Groenemeyer, BAP,
Black Foose, Klaus Lage, Ava, Pur-
ple Schulz, Kristiana Levy, and
Wolf Maahn.”

Fest says that Cologne is a key
center for rock concerts, showcas-
ing the “abundance of new talent
which flourishes in the city.” His
company provides long-term com-
mitment to these acts, once signed.

But within the Cologne setting,
any act purveying offbeat musical
styles tracks down Vera Brandes,
head of VeraBra Records, Intuition
Records, and Tantric. She says her
company is not concerned with
“counterfeiting Anglo-American,
nor even with asserting the integri-
ty of German music. We're for the
third option of collecting original
music from anywhere and promot-
ing it everywhere.”

She is currently speaking out for
“voodoo rockabilly,” as performed
by Algeria’s Hector Aazou and
Zaire's Bony Bikaye, and other off-
the-wall creative styles.

“Despite the increasing concen-
tration of the majors, most of the
creative vitality in our business
comes from the independents,”
Brandes says. From her Cologne
base, she is VP of Artists in Action,
which talks at the government level
about getting greater support for
German musical culture, “We want
a national academy of performing

arts and a program for training in
artist management, promotion, and
record production.”

Louis Spillman, managing direc-
tor of Phonogram, newly based in
Cologne, says, “The talent explo-
sion here hasn't suddenly happened.
It's long been available, but nowa-
days gets more opportunity to make
itself heard. I'm getting U.K. and
U.S. producers asking about conti-
nental acts like Swiss singer Steve
Thompson, who is hailed as the new
Rod Stewart. The group Can is an-
other coming through.”

Typical of the free spirit and com-
mitment that characterize the Co-
logne music community is Huberta
Roelfing, of Human Productions.
She was once a road manager, later

an artist booker, and is now a man-
ager of such acts as rock singer
Anne Haigis, the group Yarinistan,
and Dutch singer Mandy van
Baaren. The range of music under
her control underscores the diversi-
ty of the Cologne music scene.

“Broadcasting deregulation has
provided greater opportunities for
new local talent,” says Hartwig Ma-
such, Warner/Chappell executive in
Cologne. “Philip Boa, signed to Po-
lydor, is a good example. He was
our discovery—publishers have
long been the main source of new
talent.

“But Cologne’s influence cannot
be overestimated. It's Hanover for
heavy metal, Munich for MOR, but
Cologne for just about everything.”

GBS/Sony Membership
Glub Blossoms In Japan

BY SHIG FUJITA

TOKYO The CBS/Sony member-
ship club, Call 266, started in a flur-
ry of consumer interest here and
the company says it is confident
that 100,000 record buyers will have
joined by year’s end. That would
give the group a ready-made mail-
ing list of consumers’ names, ad-
dresses, phone numbers, occupa-
tions, and recorded music prefer-
ences.

The club will produce a 16-page,
full-color magazine that will contain
information about new releases by
domestic and international artists,
as well as other industry news. The
publication is to be issued monthly,
and will reportedly be available only
to Call 266 members.

The club launch took place in ear-
ly September, when CBS/Sony
asked 7,000 record stores nation-
wide if they would participate and

nearly 3,000 confirmed their willing-
ness.

For each record, CD, or video
(CBS/Sony or Epic/Sony label) a
member buys, a “thanks card” is
given, and members can exchange
the cards for various gifts: a diary
for five cards, a 266 watch for 10
cards, or a carrying bag for 20.

Alongside the magazine and a
personal membership card, mem-
bers are entitled to call the club at
any time of day from a push-button
phone, dial in their membership
number, and reserve any album list-
ed by CBS/Sony.

Taijin Kawabe, of the group’s
sales promotion division, says ad-
vance publicity paid off, yielding a
membership of 40,000 after only
two weeks. He says the whole pro-
motion, including purchase of the
Call 266 computer, cost a total of
$1.4 million, an expenditure fully

(Continued on next page)

BY NIGEL HUNTER

LONDON In the wake of Virgin
and Chrysalis, another well-
known music group is planning to
extricate itself from the world of
stock market quotations.

A statement to the London
Stock Exchange Nov. 15 by the
Really Useful Group said that its
directors, headed by Andrew
Lloyd Webber, are “investigating
the possibility of making an offer
for RUG.” No timetable or further
details were given, apart from the
assertion that “consideration of
the matter is at an early stage.”

Initial speculation about a man-
agement buy out had boosted
RUG’s stock price from 570 pence
($9) in mid-October to 690 pence
(811) Nov. 15, the day of the state-
ment. RUG’s capital value at that
time was estimated at $119 mil-

Lloyd Webber Would Regain Control

RUG Weighs Going Private

lion.

The main stockholder is Lloyd
Webber himself with 38%. Group
co-founder and former managing
director Brian Brolly recently sold
his 14.5% holding to publishing
magnate Robert Maxwell, and a
relatively small proportion of
stock is owned by public investors.

RUG came to the market in 1986
as a means of promoting Lloyd
Webber’s musical productions,
such as “Cats,” “Phantom Of The
Opera,” “Starlight Express,” and
“Aspects Of Love.”

“Cats’’ remains the most suc-
cessful show, with worldwide
earnings now exceeding $800 mil-
lion (Billboard, Oct. 14). RUG has
ambitions to diversify into televi-
sion and movies as well as to in-
crease its foothold in recording
and book publishing.

(Continued on next page)
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WEA Are The World. WEA executives from the U.S., Australia, France,

Germany, the U.K,, and Canada, as well as representatives of the American
labels of the Warner Record Group, got down to business at the first WEA
International business and legal affairs meeting, held in New York. Pictured in
the front row, from left, are Edward Will, Germany; Paul Boublil, France; Dave
Tollington, Canada; Fran Nevrkla, U.K.; and Gerfried Horst, Germany. Back row,
from left: Anne Mansbridge, U.S.; Beatrice Silva-Tarouca, U.K.; Steve Wagner,
Australia; Melissa Sibbison, U.S.; and Jim Caradine, U.S.

Czech Pop Fest Fares Well

BY PETER BELOHLAVEK

PRAGUE, Czechoslovakia The In-
tertalent Pop Festival, Oct. 26 to Nov.
12, is now rated the second most im-
portant international pop event in
Czechoslovakia after the Bratislava
Lyre Festival. It began in 1971 in
Gottwaldov and is now staged in
Prague.

In previous festivals, the emphasis
had been on song contests. But this
year it was organized as a showcase
of local and foreign artists in a wide
range of musical genres, and was
staged in the two biggest venues
here, the Hall of Sport and the Palace
of Culture.

The first event was a package of
five heavy metal bands from Czecho-
slovakia, Hungary, East Germany,
and the Soviet Union that just failed
to fill the 13,000-capacity Sports Hall.

The second, in the 2,500-capacity
Palace of Culture, featured young
artists from various European coun-

tries, including Mietta (Italy), Jacqui
(Ireland), Allan Michael (Holland),
Eric Elsen (France), and, from
Czechoslovakia, Michal David, Iveta
Bartosova, and Ingrid Kalmanov.
Problems with the sound quality
were finally overcome when West
German singer Sandra performed a
one-hour set with her band.

From that point, foreign acts domi-
nated the festival. They included Ray
Charles, who provided full media in-
terviews during his visit.

A U.S. concert featured Michael
Brecker, jazz saxophonist and 1988
Grammy winner, who played with
bassist Jay Anderson, pianist Joey
Calderazzo, and drummer Adam
Nussbaum. The concert was present-
ed by the U.S. Embassy in Prague.

The final show in the festival series
was by U.K. chart group Erasure,
which played to a full house. The con-
cert was organized by the Pragokon-
cert agency.

RUG WEIGHS MANAGEMENT BUYOUT

(Continued from preceding page)

RUG profits have climbed from
$4.2 million in 1985, the year before
the group went public, to nearly §12
million for the year ended June
1989.

That reflected a slight decline at
operating level, and emphasized
again that RUG is dependent solely
on Lloyd Webber’s capacity to deliv-
er hit shows. Lloyd Webber’s earlier
successes, such as “Evita’” and “Je-
sus Christ Superstar,” are not con-
trolled by RUG.

Lloyd Webber’s wish, shared by
his fellow directors, to go private

again is probably prompted by the
same factors that motivated Virgin
and Chrysalis to withdraw from the
public stock arena: a distinct im-
pression that public investors gen-
erally do not understand the full
possibilities and methods of the mu-
sic industry and can inhibit compa-
ny activities as a consequence.

One source points out that Lloyd
Webber’s current contract with
RUG expires at the end of 1992 and
speculates that Lloyd Webber
might be unwilling to renew it un-
less RUG is back under his control.

CBS/SONY MEMBERSHIP CLUB BLOSSOMS IN JAPAN

(Continued from preceding page)

justified by results so far.

He says the retail trade has wel-
comed the club, “especially as it
means customers who are members
can order records direct from the
Call 266 office even when the stores
are closed.”

The Yamano retail outlet on busy

Ginza Street in Tokyo signed up 400
members in the first four days,
while another 1,000 customers had
taken home membership forms.

Kawabe says that the club promo-
tion has sparked great interest
among other Japanese record com-
panies.

W
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Recording, Radio Industries
Dispute Performance Rights

BY KIRK LaPOINTE

OTTAWA The Canadian recording
industry, headed for its biggest
showdown in years with the broad-
cast community, has criticized the
radio business for fighting a pro-
posed performers’ and performing
right in copyright laws.

Using the annual Canadian Assn.
of Broadcasters as a backdrop, Bri-
an Robertson, president of the Ca-
nadian Recording Industry Assn.,
lambasted radio for refusing to en-
tertain the granting of rights al-
ready established in virtually every
country except Canada and the U.S.

A performers’ and performing
right in sound recording would “al-
low both the performer and the
copyright owner . . . the opportunity
to control the exploitation of their
work,” said Robertson, who is tak-
ing on the strong broadcast lobby.

The federal government, which
last year pushed through the first
wave of copyright reforms in 64
years, is planning a second wave in
this term of its reign to address
such issues as home taping and per-
formers’ rights. It is expected that
the next set of reforms will be the
last for many years to come, and al-
ready there are enormous lobbying
efforts under way to shape any leg-
islation that might emerge.

Earlier this year, CAB unfurled a
long-range strategy that includes
thwarting any attempts by govern-
ment to institute a performers’
right. It said that smaller stations,
in particular, could not withstand
further copyright fees. Stations al-
ready pay the performing rights so-

cieties a fee based on their revenue,
which goes to compensate compos-
ers. Additionally, in Canada there is
a mechanical rights royalty that
was upgraded this year.

The new CAB plan also ensures
that, under a new royalty, money
would leave the country. But Rob-
ertson, who spoke to the Montreal
gathering Nov. 13, said that royalty
flow ““is only reflective of the music
that they themselves program.” Un-
der Canadian rules, radio stations
are required to play only 30% Cana-
dian content on AM and even less on
FM, depending on the format.

What’s more, Robertson argued,
“Countries that currently have the
[performers’] right will reciprocally
return performance revenue to Ca-
nadian artists and rights owners.
With Canada representing only 4%
of the world music market, the in-
flow could far exceed the outflow.”

CRIA has proposed a new plan to
CAB that would address the prob-
lems of smaller, less profitable sta-
tions, Robertson says. But “the ra-
dio broadcasting industry is increas-
ingly being dominated by large,
profitable corporations that have
every ability to compensate per-
formers and copyright owners for
the exploitation of their works,” he
said.

“Because of the changing influ-
ences of new technologies, our in-
dustry is increasingly experiencing
the escalating unauthorized exploi-
tation of sound recordings,” Robert-
son told the meeting. “Our only
guarantee of a stable industry in
the 1990s is to protect our rights
through copyright legislation.”

AG/DG Mines Diamond In Certs
New Kids, Marx Also Reap Metal

OTTAWA Arguably, it is the heavi-
est, hardest album ever to hit the mil-
lion sales mark in Canada. “Back In
Black” by AC/DC, a longtime album
rock staple and retail catalog favor-
ite, eclipsed the diamond mark in Oc-
tober, says the Canadian Recording
Industry Assn.

WEA Music took the opportunity
to catch up with long-overdue certifi-
cation of the album, which went be-
yond five-, six-, seven-, eight-, nine-,
and 10-times platinum in the month
officially but only diamond in fact.

Among current releases, “Hangin’
Tough” by New Kids On The Block is
taking on larger-than-life proportions
in Canada. CRIA deemed it triple-
and quadruple-platinum in October.

And, boding well for the late-year
surge, Richard Marx’s “Repeat Of-
fender” and Paula Abdul’s “Forever
Your Girl” were also triple-platinum
in October.

Indeed, CRIA’s 43 certifications
were an all-time high in the year.

And the certifications included two
hot Canadian records, one in each of-
ficial Canadian language. Alannah
Myles’ self-titled debut is the biggest-
selling Canadian album of the year,
going double-platinum in October but
long past that since, while teen idol
Roch Voisine’s ‘“Helene” is also
above double-platinum.

Others to surpass the 200,000 ship-
ment mark: “Steel Wheels” by the
Rolling Stones, Marx's “Repeat Of-
fender,” and Samantha Fox’s “I
Wanna Have Some Fun.”

Three Canadian albums surpassed
platinum in the month, including the
Myles release, Mitsou’s “El Mundo,”
and the first Red Rider release,
“Don’t Fight It.” Also platinum in
October were “The Seeds Of Love”
by Tears For Fears, “It Takes Two”
by Rob Base and D.J. E-Z Rock,
“Merry Merry Christmas” by New
Kids On The Block, “We Too Are
One”’ by Eurythmics, and the
multirecord set, “Sound + Vision,”
by David Bowie.

Gold during October: the Christ-
mas release from the New Kids, and
releases by Tears For Fears, Myles,
Bowie, and Eurythmics. Others:
“Dirty Rotten Filthy Stinking Rich”
by Warrant, “Keep On Movin’ " by
Soul I Soul, “Trash” by Alice Coo-
per, “Twenty First Century” by Men
Without Hats, “Joe Bocan,” “Mario
Pelchat,” “Diamonds And Dirt” by
Rodney Crowell, “Bodyrock” by Lee
Aaron, and “Once Bitten” by Great
White.

Perhaps due to the cassette single,
there were five certified gold singles
in October, including “Cold Hearted”
by Paula Abdul.
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CANADA (Courtesy The Record) As of 11/27/89

MUSIC
L J

PAN-EUROPEAN CHARTS 1:/25/89

[ N
SINGLES MEDIA
1 1 | USTEN TO YOUR HEART ROXETTE CAPITOL/CAPITOL ﬁ HOT 100 SINGLES
2 2 | MISS YOUMUCH JANET JACKSON A&M/A&M 0 2 || iy s e
3 | 7 | WEDION'T START THEFIRE BILLY JOEL COLUMBIA/CBS 2 | 2 | GIRLI'M GONNA MISS YOU MILLI VANILLI HANSA BMG ARIOLA
4 3 | THEBEST TINATURNER CAPITOL/CAPITOL 3 3 | SWING THE MOOD JIVE BUNNY & THE MASTERMIXERS mUSIC
5 | 5 | BUSTAMOVE YOUNGMC. ISLAND/MCA FACTORY DANCE
6 | 6 | HEAVEN WARRANT COLUMBIA/CBS 4 | 5 | PUMPUPTHE JAM TECHNOTRONIC FEATURING FELLY ARS/CNR
7 | 8 | DR FEELGOOD MOTLEY CRUE ELEKTRA/WEA 5 | 4 THAL‘\%TV(VJ::;AINI&ISE JIVE BUNNY & THE MASTERMIXERS MUSIC
8 | 4 | LOVEINANELEVATOR AEROSMITH GEFFEN/WEA 6 | 13 | ANOTHER DAY IN PARADISE PHIL COLLINS VIRGIN/WEA
9 9 | 18 ANDLIFE SKID ROW ATLANTIC/WEA 7 6 | RIDE ON TIME BLACK BOX deCONSTRUCTION
10 12 | ANGELIA RICHARD MARX CAPITOL/CAPITOL 8 7 IF ONLY | COULD SYDNEY YOUNGBLOOD CIRCA
11 | 11 | COVERGIRL NEW KIDS ON THE BLOCK COLUMBIA/CBS 9 | 8 | ALLAROUND THE WORLD LISA STANSFIELD ARISTA/BMG
12 | NEW | WHEN | SEE YOU SMILE BAD ENGLISH EPIC/CBS 10 | 9 | FRENCHKISS LIL'LOUIS LONDON
13 | 16 | THE WAY THAT YOU LOVE ME PAULA ABDUL VIRGIN/A&M 11 | 14 | NEVERTOO LATE KYLIE MINOGUE PwL
14 | 20 | MIXED EMOTIONS ROLLING STONES ROLLING STONES/CBS 12 |NEW| YOU GOTIT NEW KIDSON THE BLOCK cBs
15 | 10 | GIRL I'M GONNA MISS YOU MILLI VANILLI ARISTA/BMG 13 | 11 SowggglﬂAE,gfggoscg:MLOVE TEARS FOR FEARS
16 | NEW | SWING THE MOOD JIVE BUNNY & THE MASTERMIXERS ATCO/WEA 14 | 15 | YAPAS QUE LES GRANDS QUI REVENT MELODY ORLANDO/CARRERE
17 19 | GIVING AWAY A MIRACLE LUBA CAPITOL/CAPITOL 15 16 | COUER OE LOUP PHILIPPE LAFONTAINE VOGUE
18 | 18 | DON'T ASK MEWHY EURYTHMICS ARISTA BMG 16 | 12 | RIGHT HERE WAITING RICHARD MARX EMI USA
19 | 14 | HANGIN' TOUGH NEW KIDS ON THE BLOCK COLUMBIA/CBS 17 | 10 | THEBEST TINATURNER CAPITOL
20 | 17 | CHERISH MADONNA SIRE/WEA 18 | 18 | PERSONAL JESUS DEPECHE MODE MUTE
ALBUMS 19 | 19 MARA?C%RSSOCCO GRANATA & THE CARNATIONS  CARDINAL /XYZ
@© Copyright 1989, Billboard Publications. Inc. No part of this publication 1 1 MILLI VANILLI GIRL YOU KNOW IT'S TRUE  ARISTA/BMG
;nay be rbeproduced, stoerleed‘in any retrisva! sylster:n,tor tra_nsmitetsg,dip any 2 2 ALANNAHIMVLES ALANNAH MYLES  ATLANTIC/WEA 20 | NEW (’)‘A‘;igAlN(;)(;)k;:-MBBUA;)‘AS KAOMA  cBS
orm or any means. ctronic, mechanical, otocopying. r rgéing, .
or otherwiyse, {vithout the prior written permissi%n of thzypu%hsher. ¢ € 4 | NEWKIOS ON THE BLOCK HANGIN' TOUGH COLU,MB'A'CBS 1 1 | TRACY CHAPMAN CROSSROADS ELEKTRA
4 3 TEARS FOR FEARS THE SEEDS OF LOVE FONTANA/POLYGRAM 2 2 TINA TURNER FOREIGN AFFAIR CAPITOL
5 5 | AEROSMITH PUMP GEFFEN/WEA 3 3 | TEARS FOR FEARS THE SEEDS OF LOVE FONTANA
BRITAIN (Courtesy Music Week/Gallup) As of 11/18/89 6 | 6 | MELISSA ETHERIDGE BRAVE & CRAZY ISLAND/MCA 4 6 | CHRISREA THE ROAD TOHELL WEA
o 7 8 | CROSSROADS TRACY CHAPMAN ELEKTRA/WEA 5 | 9 | CHRISDEBURGH SPARK TOAFLAME A&M
This | Last - 8 7 | ROLLING STONES STEEL WHEELS ROLLING STONES/CBS 6 7 | KYLIE MINOGUE ENJOY YOURSELF PwL
ek Waek | AL AROUND THE WORLD LISA STANSFIELD ARIST 9 | 13 | PAULA ABDUL FOREVER YOURGIRL VIRGIN/AEM 78| JoN JEURYIHMICSIWEOOURE DIEREE RS
10 | 10 | MOTLEY CRUE DR FEELGOOD ELEKTRA/WEA 8 | 19 | SIMPLYRED ANEWFLAME wea
2 | 8 | ANOTHER DAY IN PARADISE PHIL COLLINS VIRGIN
3 | 23 | yougoriT 11 | 11 | RICHARD MARX REPEAT OFFENDER EMU/CAPITOL 9 | 4 | PRINCE BATMAN (SOUNDTRACK) WARNERBROS
(THE RIGHT STUFF) NEW KIDS ON THE BLOCK c8s 10 | 11 | FRANCIS CABREL SARBACANE CBS
2 | 4 | NEVERTOO LATE KYLIE MINOGUE rwi 12 | 9 | FINE YOUNG CANNIBALS THE RAW AND THE COOKED i | el (s vty el ies AV T
5 | 2 | GIRLTM GONNA MISS YOU MILLI VANILLI COOLTEMPO/CHRYSALIS 13 | 18 | EURYTHMICS WE TOO ARE ONE ARISTA/BMG 12 | 15 | MILLIVANILLL U.S. REMIX ALBUM HANSA/BMG
6 | 25 DONJEP'(JT{&W MUCH LINDA RONSTADT FEATURING AARON NEVILLE 14 | 12 | JANET JACKSON RHYTHM NATION 1814 A&M/A&M 13 | NEW | ERIC CLAPTON JOURNEYMAN wea
15 | 14 | CHER HEART OF STONE GEFFEN/WEA
8 IR | | LEEECUHEEART MOVE MARTIKA &S 16 | 19 | KATEBUSH SENSUAL WORLD CAPITOL/CAPITOL i'; 186 Eﬁﬁ?gﬁf STP()ERSSF:%ZLTW?BRSLD -
5 || &y (WHRFSCTEOULGE NS 0N (Ve MESTERIINETS Pl 17 | NEW | BILLY JOEL STORMFRONT COLUMBIA/CBS 16 | 18 | ELTON JOHN SLEEPING WITH THE PAST ROCKET/PHONOGRAM
9 12 | GRAND PIANO MIXMASTER BCM 18 16 | YOUNGM.C. STONE COLD RHYMING ISLAND/MCA 17 10 | ERASURE WILD! MUTE
10 | 5 | STREET TUFF REBEL MC/DOUBLE TROUBLE DESIRE 19 | 17 | TINATURNER FOREIGN AFFAIR EMI/CAPITOL 18 | 20 | BELINDA CARLISLE RUNAWAY HORSES VIRGIN
11 6 ROOM IN YOUR HEART LIVING IN ABOX CHRYSALIS 20 15 | SKID ROW SKID ROW ATLANTIC/WEA 19 17 DAVL%S&SSELHOFF LOOKING FOR FREEDOM  WHITE RECORDS/BMG
ig NIE3W :‘:J:g:gg:mﬂcz (L;‘S:&"‘:;'S)ENLSTMAER ANDROSS 20 | NEW | PATRICIA KAAS MADEMOISELLE CHANTE POLYDOR
H EPIC
14 9 | LEAVE A LIGHT ON BELINDA CARLISLE VIRGIN WEST GERMANY (Courtesy Der Musikmarkt) Asot 11/13/89 AUSTRALIA (Courtesy Australian Record Industry Assn.) As of 11/19/89
15 16 C'M?&g!:gNggT MY LOVE D MOB INTRODUCING CATHY DENNIS SINGLES SINGLES
16 | 15 | 1 WANT TIHAT Mh;N SRR G 1 1 | LAMBADA KAOMA cBs 1 1 | IFICOULD TURN BACK TIME CHER wEA
17 | 11 | THE ROAD TO HELL (PART 2) CHRIS REA wEA 2 2 | GIRLI'M GONNA MISS YOU MILLI VANILLI HANSA 2 2 | SWING THE MOOD JIVE BUNNY & THE MASTERMIXERS BMG/RCA
18 14 | RIDE ON TIME BLACK BOX deCONSTRUCTION/RCA 3 4 PUMP UP THE JAM TECHNOTRONIC FEATURING FELLY BCM 3 5 WE DIDN'T START THE FIRE BILLY JOEL CBS
19 10 | IF1COULD TURN BACK TIME CHER GEFFEN 4 3 IF ONLY 1 COULD SYDNEY YOUNGBLOOD VIRGIN 4 3 POISON ALICE COOPER CBS
20 | NEW | PACIFIC 808 STATE ZTT/wEA 5 5 | RIDEONTIME BLACK BOX zvx 5 6 | SHE HAS TO BE LOVED JENNY MORRIS WEA
21 | 18 | WEDIDN'T START THE FIRE BILLY JOEL cBS 6 6 | THAT'S WHAT I LIKE JIVE BUNNY & THE MASTERMIXERS  BCM 6 4 | TALKIT OVER GRAYSON HUGH BMG
22 | 17 | EYEKNOW DE LA SOUL TOMMY BOY/BIG LIFE 7 7 | SWING THE MOOD JIVE BUNNY & THE MASTERMIXERS BCM 7 7 | THEBEST TINA TURNER FESTIVAL
23 | 28 | RHYTHM NATION JANET JACKSON BREAKOUT/A&MUSA 8 8 | FRENCHKISS LIL'LOUIS FFRR-METRONOME 8 13 | HANGIN' TOUGH NEW KIDS ON THE BLOCK CBS
24 | NEW | HOMELY GIRL UB40 DEP INTERNATIONAL/VIRGIN 9 10 | PERSONAL JESUS DEPECHE MODE MUTE 9 16 | IFEEL THE EARTH MOVE MARTIKA CBS
25 | 29 | DON'T ASK MEWHY EURYTHMICS RCA 10 | 9 | THEBEST TINA TURNER CaPITOL 10 | 8 | TOYSOLDIERS MARTIKA ces
26 | 19 | PUMP UP THE gxM TECHNOTRONIC FEATURING FELLY SWANYARD 11 | 11 | SOWING THE SEEDS OF LOVE TEARS FOR FEARS FONTANA- 11 | 10 | LISTEN TO YOUR HEART ROXETTE €M
5173 N4E(3N ;Auhlﬁ}::zi G}:)ANNN:\AD(;:‘\BNSITH MY LOVIN' INNER CITY 10/VIRGIN 12 | 16 | DOTHERIGHT THING REDHEAD KINGPIN & THE FBI VIRGIN 12 | NEW | EVERY LITTLE STEP BOBBY BROWN wea
29 | 20 | IFONLY | COULD SYDNEY YOUNGBLOOD CIRCA/VIRGIN 13 | 17 | RIGHT HERE WAITING RICHARD MARX £mi 13 | 9 | RIGHT HERE WAITING RICHARD MARX M
30 | 22 | BORNTOBESOLD TRANSVISION VAMP MCA 14 |NEW | LISTEN TO YOUR HEART ROXETTE PARLOPHONE 14 | 12 | MISSYOU MUCH JANET JACKSON FESTIVAL
31 | 31 | ANEWSOUTH WALES/THE ROCK ALARM FEATURING MORRISTON 15 | 14 | DRAMA ERASURE MuTE 15 | 15 | TOUCH THEFIRE ICEHOUSE REGULAR/FESTIVAL
ORPHEUS MALE VOICE CHOIR 1RS 16 19 | MISS YOU MUCH JANET JACKSON A&M POLYDOR 16 14 | CHERISH MADONNA wEA
32 | 32 | TELLME WHEN THE FEVER ENDED ELECTRIBE 101 17 | 18 | MAGIC SYMPHONY BLUE SYSTEM HANSA 17 | 11 | ALLIWANTISYOU U2 FESTIVAL
33 | NEW | COMMENT TE DIRE ADIEU JIMMY SOMMERVILLE/ JUNE MILES 18 | 13 | FRENCH KISS HONESTY '69 BCM 18 | 19 | SOWING THE SEEDS OF LOVE TEARS FORFEARS POLYGRAM
KINGSTON  LONOON 19 | 15 | BLAME IT ON THE BOOGIE BIG FUN Jivt 19 |NEW| RIDE ON TIME BLACK BOX BMG/RCA
34 | NEW /| I'M NOT THE MAN | USED TO BE FINE YOUNG CANNIBALS LONDON 20 17 | MARINA (REMIX'89) ROCCO GRANATA zvx 20 20 | BABY DON'T FORGET MY NUMBER MILLI VANILLI BMG/RCA
35 | NEW | THE ARMS OF ORION PRINCE WITH SHEENA EASTON  WARNER BROS. ALBUMS ALBUMS
36 | 33 | GOLDEN GREEN/GET TOGETHER THE WONDER STUFF  POLYDOR 1 1 | TRACY CHAPMAN CROSSROADS ELEKTRA 1 1 | BILLY JOEL STORMFRONT cBs
37 | 26 | THESUN RISING THE BELOVED wea 2 2 | PETER MAFFAY KEINE WEG ZU WEIT TELDEC 2 6 | CHER HEART OF STONE weA
38 38 | RESTLESS DAYS (SHE SCREAMS OUT LOUD) AND WHY NOT? {SLAND 3 3 TINA TURNER FOREIGN AFFAIR CAPITOL 3 3 ICEMOUSE GREAT SOUTHERN LAND REGULAR/FESTIVAL
39 | NEW | SUN KING/EDIE (CIAO BABY) THE CULT BEGGARS BANQUET 4 | 4 | MILLIVANILLI ALL ORNOTHING HANSA a 2 | JOMNWILLIAMSON WARRAGUL EMUSIC/FESTIVAL
40 | 21 | ITHANK YOU ADEVA COOLTEMPO/CHRYSALIS 5 6 | DAVID HASSELHOFF LOOKING FOR FREEDOM WHITE 5 5 | JENNY MORRIS SHIVER WEA
ALBUMS 6 |NEW| CHRIS DE BURGH FROM A SPARK TO AFLAME PMV 6 | 4 | KATECEBERANO BRAVE REGULAR/FESTIVAL
1 1 | CHRISREA THE ROAD TO HELL wea 7 8 | TEARS FORFEARS THE SEEDS OF LOVE FONTANA-PHONOGRAM 7 | 16 | BOBBY BROWN DON'T BE CRUEL wEA
2 3 | KYLIE MINOGUE ENJOY YOURSELF Pwi 8 5 | WESTERNHAGEN HALLELUJA wea 8 10 | ALICE COOPER TRASH cBS
3 | NEW | ERIC CLAPTON JOURNEYMAN REPRISE/DUCK 9 7 | FLIUPPERS LOTOSBLUME OiNO o | 11 | 1ANMOSS MATCHBOOK MUSHROOM/FESTIVAL
4 | 6 | BILLYOCEAN GREATESTHITS Jve 10 | 15 | KATEBUSH THE SENSUAL WORLD €M q pe
A 0 | 7 | NEW KIDS ON THE BLOCK HANGIN TOUGH CBS
5 |NEW| LEVEL 42 LEVELBEST POLYDOR 11 | 9 | SYDNEY YOUNGBLOOD FEELING FREE VIRGIN an || seiereemon \rEAmSE oE
6 | 7 | MILLIVANILLI ALL ORNOTHING COOLTEMPO/CHRYSALIS 12 | NEw | THE LONDON SYMPHONY ORCHESTRA ROCK SYMPHONIES 11 WER
7 | 4 | BELINDA CARLISLE RUNAWAY HORSES VIRGIN PORTRAIT 12 | 8 | RICHARD MARX REPEAT OFFENDER EMI
8 | 9 | CUFFRICHARD STRONGER EMI 13 | 11 | BLUESYSTEM TWILIGHT HANSA 13 | 9 | ROXETTE LOOKSHARP! emi
9 | 10 | CHRISDEBURGH SPARK TO A FLAME—THE VERY BEST OF A&M 14 | NEW| BILLY JOEL STORMFRONT cas 14 | 17 | TEXAS SOUTHSIDE POLYGRAM
10 2 | WET WET WET HOLDING BACK THE RIVER PRECIOUS ORG/PHONOGRAM 15 | 10 | STARIINC SYNTHESIZER GREATEST ARCADE 15 | NEW ! KYLIE MINOGUE ENJOY YOURSELF MUSHROOM/FESTIVAL
11 | 8 | BEAUTIFUL SOUTH WELCOME TO THE BEAUTIFUL SOUTH Go! DISCS 16 | NEW| ERASURE WILD! MUTE 16 | 12 | U2 RATTLE & HUM FESTIVAL
12 | 5 | ERASURE WILD! muTe 17 |NEW| UDO LINDENBERG BUNTE REPUBLIK POLYDOR 17 | 13 | TRACY CHAPMAN CROSSROADS WEA
13 | 11 | BILLY JOEL STORM FRONT CBS 18 | 12 | EURYTHMICS WE TOO ARE ONE RCA 18 | 20 | ELTON JOHN SLEEPING WITH THE PAST POLYGRAM
14 | 13 | ROBERT PALMER ADDICTIONSVOL. 1 ISLAND 19 | 20 | ELTON JOHN SLEEPING WiTH THE PAST ROCKET-PHONOGRAM 19 | 14 | EURYTHMICS WE TOO ARE ONE BMG/RCA
12 }i fb}‘gg ::LG:JO‘S‘ST”;:;%FTLTJET:'ENR%E’?é‘éggg‘_;&fgmm 20 | 14 | MELISSA ETHERIDGE BRAVE AND CRAZY ISLAND 20 | NEW| MELISSA ETHERIDGE BRAVE AND CRAZY FESTIVAL
w || 2@ EUR:#L;E;'; WE TOO ARE ONE RCA NETHERLANDS (Courtesy Stichting Nederlandse Top 40) Asof 11/17/89 JAPAN (Courtesy Music Labo) As of 11/20/89
18 | 21 | JASON DONOVAN TEN GOODREASONS PwL SINGLES SINGLES
19 | 16 | GLORIA ESTEFAN CUTSBOTH WAYS EpiC 1 2 | LILY WAS HERE DAVID E STEWARD & CANDY DULFER ANXIOUS 1 1 | ONENIGHT IN HEAVEN WINK POLYSTAR/FUJIPACIFIC
20 | 27 | TEARS FOR FEARS THE SEEDS OF LOVE FONTANA 2 1 | GIRL M GONNA MISS YOU MILLI VANILLI HANSA 2 6 | RUNNING TO HORIZON TETSUYA KOMURO EPIC/SONY
21 | 17 | CHER HEART OF STONE GEFFEN 3 7 ANOTHER DAY IN PARADISE PHIL COLLINS WwEA 3 5 FUNK FUJIYAMA KOME KOME CLUB CBS/SONY/SHARISHARHYTHM
22 20 | TINATURNER FOREIGN AFFAIR CAPITOL 4 a STREET TUFF DOUBLE TROUBLE DESIRE 4 4 NI KEAMITAKAI MISATO WATANABE EPIC/SONY NICHION/YOUNG
23 | 15 | KATEBUSH THE SERSUR WORD o 5 | 6 | THAT'S WHATILIKE JIVE BUNNY & THE MASTERMIXERS  NOISC 5 |NEW| ANDARUSIA NI AKOGARETE MASAHIKO KONDO CBS/SONY/JOHNNYS
24 | 22 | SIMPLYRED ANEWFLAME ELEKTRA 6 | 3 | IFONLYICOULD SYDNEY YOUNGBLOOD CIRCA & | NEw | OPEN YOUR HEART MARI HAMAD
25 | 23 | ADEVA ADEVA COOLTEMPO/CHRYSALIS A VICTOR/ M TRUNK
26 | 18 | TRACY CHAPMAN CROSSROADS E(EKTRA 7 5 | RIGHT HERE WAITING RICHARD MARX emi 7 2 | GAKUEN TENGOKU KYOUKO KOIZUMI VICTOR/BURNING PRO
8 9 | SWEET SURRENDER WET WET WET MERCURY 8 3 | SINGLE AGAIN MARIA TAKEUHCI ALFA MOON/NTV.M/TENDERBERRY
27 | 24 | LONDON BOYS THE TWELVE COMMANDMENTS OF DANCE wEA
9 10 | YOU ARE MY HERO ANNY SCHILDER cNR Music
28 | 28 | MARTIKA MARTIKA CBS 10 | NEw | WHEN | LOOKED AT HIM EXPOSE  ARISTA 9 | NEW | HITOMIGA HOHOEMUKARA MIKI IMAI FORLIFE/NIHON TV
29 | 26 | DEBORAH HARRY DEF. DUMB & BLONDE CHRYSALIS ALBUMS 10 | NEW | PORORI MONOGATARI CHA-CHA VAP PRODUCER HOUSE
30 | 31 | FOSTER & ALLEN THE MAGIC OF FOSTER & ALLEN  STYLUS ALBUMS
31 | NEW | MICHELLE SHOCKED CAPTAIN SWING COOKING VINYL 1 | 1 | MILLIVANILLI ALLORNOTHING HANSA 1 [ NEw! KOMEXOMECLUB §1/2 cBs/sony
32 | 30 | BROS THETIME cBS 2 | 2 | THENITS URK cBS , 2 | NEw | KAHORU KOHIRUIMAKI TIME THE MOTION TDK
33 | 29 | DELASOUL 3FEETHIGH ANDRISING BIG LIFE 3 | 9 | VARIOUSARTISTS THEHITS ALBUM'89 PHLIPS 3 |NEW| THETIMERS TIMERS TOSHIBA/EMI
34 | NEW | DORIS DAY A PORTRAIT OF DORIS DAY STYLUS 4 | 3 | GLORIAESTEFAN CUTS BOTHWAYS EPIC 4 | 1 | BAKUFU-SLUMP IB.W CBS/SONY
35 | 35 | JANET JACKSON RHYTHM NATION 1814 A&Mm 5 | 4 | BIN CRYSTALGAZER MERCURY 5 | NEW| KIYOTAKA SUGIYAMA LISTEN TO MY HEART CBS/SONY
36 | NEW | WILL DOWNING COME TOGETHER AS ONE  4TH & B'WAY 6 5 | CLANNAD POPCLASSICS EvA 6 4 | TOSHINOBU KUBOTA THE BADDEST CBS/SONY
37 | 39 | FINE YOUNG CANNIBALS THE RAW AND THE COOKED LONDON 7 6 | TRACY CHAPMAN CROSSROADS ELEKTRA 7 2 | TATURO YAMASHITA JOY MOON
38 | 37 | WONDER STUFF HUP POLYDOR 8 |NEW| BARBRA STREISAND GREATEST HITS AND MORE CBS 8 | NEW| BILLY JOEL STORMFRONT CBS/SONY
39 | 25 | TERENCE TRENT D'ARBY NEITHER FISH NORFLESH cBS 9 7 | VARIOUS ARTISTS LAMBADA CBS 9 3 | HIKARUGENJI HELLO...ILOVE YOU PONYCANYON
40 | NEW | ORIGINAL CAST ASPECTS OF LOVE REALLY USEFUL/POLYDOR 10 | 8 | KATEBUSH THE SENSUAL WORLD Emi 10 | 6 | OESENRI REDMONKEY YELLOW FiSH EPIC/SONY
60 BILLBOARD DECEMBER 2,, 1989
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LBUM REVIEWS

QUINCY JONES

Back On The Block

PRODUCER: Quincy Jones

Qwest/Warner Bros. 26020

Superstar producer/writer bridges 10-
year gap between albums by cooking
up a delicious stew of musical styles,
flavored with vibes ranging from
brash rap (“Back On The Block”) to
soothing jazz (“Birdland”)}—with a
requisite pinch of new jack swing, and
dash of AC fluff. Inspired pairing of
Ray Charles with Chaka Khan on the
first single, a tasty cover of “I'll Be
Good To You,” offers an enticing
invitation to this star-studded affair
(guests include Ella Fitzgerald, Miles
Davis, Ice-T, and Dionne Warwick,
among many others). Not to be
missed.

HOOTERS

lig Zag

PRODUCERS: Rick Chertoff, Eric Bazailian & Rob
Hyman

Columbia 45058

Third go-round by Philadelphia
quintet finds the group again
asserting the folkish sound heard on
its somewhat commercially
disappointing sophomore album. But
this time there is a track exciting
radio interest: a lyrically augmented
remake of Hedy West’s ““500 Miles,”
featuring the song’s popularizers,
Peter, Paul & Mary. “Brother, Don't
You Walk Away” could also pull
airwave support.
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CATS IN BOOTS

Kicked & Kiawed

PRODUCER: Mark Optiz

EMI 91172

When taken on a purely musical level,
this honky tonk/metal outfit proves
quite capable of constructing indelibly
infectious hooks. The problem arises
when occasionally misogynistic lyrics
drown out the kicking quality of the
music. On one track, singer Joe Ellis
demands that his girlfriend “whip
out” what she has apparently been
keeping from him, while another cut
suggests that a “mean” woman warm
her disposition by taking some Midol. -
Some folks probably won’t care, but
these Cats had better steer clear of
the National Organization for Women.

THE LILAC TIME

Paradise Circus

PRODUCERS: S. Duffy, Tony Phillips
Fontana/PolyGram 838641

Newest release from British quartet
shows remarkable growth in
songwriting and clarity of vision,
further melding Anglo-Saxon folk
with American country influences.
Highlights include solid, catchy,
acoustic-edged tunes “American
Eyes,” “The Last To Know,” *“The
Rollercoaster Song,” and “Work For
The Weekend.”

HOUSE OF FREAKS

All My Friends

PRODUCERS: Bruce Olsen & House Of Freaks
Rhino 70943

Rock duo from Richmond, Va., issues
a postalbum, stop-gap EP of six first-
rate tunes, including very pointed
“Ten More Minutes To Live” and
rock’n’roll razzberry “Meet Your
Heroes.” Band is at times heavily
augmented by guest players, but high
caliber of songs should enrapture
fans already in the fold.

PETER HIMMELMAN

Synesthesia

PRODUCER: Peter Himmelman

Island 91248

Latest from Minnesota native is
astonishing in its ability to combine

virtually every kind of music available
without losing its cohesiveness. From
the Mideastern strains of the title
track to the full-out rock of “The
Sweetest Revenge,” the effort is a
textbook example of great
songwriting and performance.
Unfortunately, that often spells radio
and retail death. Hopefully, talent will
out and Himmelman will get the
recognition he deserves.

PIA ZADORA

Pial

PRODUCER: Narada Michael Walden

CBS Associated 45273

Would-be diva takes another plunge
into the pool of pop waters with a
sparkling collection of perky
dance/pop twirlers and lush ballads.
Spunky first single, “Heartbeat Of
Love,” could win over radio
programmers and consumers alike
with its pure sense of fun, although
the textured percussion of “Slam It”
and I Wanna Be Your Woman,” as
well as the silky, plush “Floating
Hearts” are far more pleasing.

ELEVENTH DAY DREAM

Beet

PRODUCER: Gary Waleik

Atlantic 82053

Chicago quartet with some much-
lauded indie releases to its credit
heads for the big time. Guitar-band
fans will welcome the brazen
approach, which boasts identifiable
Neil Young, Velvet Underground, and
Dream Syndicate influences. Vocals
remain the least of the band’s assets,
but smokin’ tunes like “Testify” and
“Bagdad’s Last Ride” will go down
easy with modern rock hipsters.

THE BIG F

PRODUCERS: The Big F

FFF/Elektra 60886

Mysterious L.A. trio (no player credits
are offered) bangs away with huge
ballpeen hammers on major-label
debut. Diverse hard rock influences
are to be heard, from a taste of Led
Zeppelin in the vocals to a large
spoonful of Jimi Hendrix in the
fractious guitar playing. Lathering
“Kill The Cowboy” and “Why"’ are
worth album rock notice.

CURIOSITY KILLED THE CAT

Get Ahead

PRODUCER: Nathan East

Mercury 842010

It has been a couple of years since
this U.K. quartet was touted as “the
next big thing” with its striking
debut—which fell short of the hype
and expectations heaved onto the
public. Follow-up finds the boys in a
more confident and introspective
mood, with several tracks exuding a
surprisingly potent soul/jazz vibe.
Album’s success seems predestined all
over the world, although hard-to-
categorize stance renders a similar
fate stateside unlikely. An unfair fate
for such a strong effort.

NUCLEAR VALDEZ

I Am |

PRODUCERS: Richard Gottehrer & Thom Panunzic
Epic 45354 )

Miami-bred quartet stirs up a very
palatable noise in hard-bashing first
stanza. Very personal writing shows
flashes of bright imagination on
tracks like “Summer” (a refugee’s-
eye-view recounting of the ’59 Cuban
revolution) and “Unsung Hero”
(dedicated to Lenny Bruce). Different
enough to deserve a nod from
thoughtful album rock programmers.

GALAXIE 500

On Fire

PRODUCER: Kramer

Rough Trade US. 74

Boston-based trio’s third album
reveals an unusual postpunk
sensibility that mates lugubriously
tempoed drones to cannily hewn pop-
styled melodies. Vocals remain the
group’s major stumbling block, but
album’s interesting textures will grab
the attention of adventurous modern

NEW AND
NOTEWORTHY

RANDY & THE GYPSIES

PRODUCERS: Randy Jackson, Khris Kellow, Bryan
Loren

A&M 5191

The youngest of the Jackson brothers
steps into the spotlight. Though billed
as a proper band, the Gypsies are
more aptly described as attractive
background scenery to Jackson’s
center stage. It hardly matters,
though; Randy proves as riveting a
presence—both vocally and
stylistically—as brother Michael and
sister Janet. Slammin’ state-of-the-art
new jack grooves of initial single,
“Perpetrators,” demand radio and
club attention, while “The Love We
Almost Had” and “Gigolo” add depth
to a most striking debut.

rockers and alternative retailers.

MUDHONEY

PRODUCER: Jack Endino

Sub Pop SP44

First full-length album by Seattle
quartet introduces band’s no-holds-
barred brand of broiling guitar
slinging to a wider audience. Leaders
of the Northwestern crunch-rock crew
punch out eardrums with uncensored
glee; radio won’t take it, but modern
rockers and fringe headbangers
enthused about such Washington
brethren as Soundgarden will bite -
down hard.

THE CHILDREN

PRODUCER: Bob Rupe

Scale Of Miles 2201

Outstanding debut album from Long
Island, N.Y., four-piece offers a
refreshing blast of '60s-style folk-pop
that often recalls We Five or the
Searchers. Alternative formats and
folk-hungry A&R ears should be
tuned in to such delightful tracks as
“We Belong Together,” “Don’t Tell
Me,” “Dear Mr. Pain,” “You Know
(How I Feel About You),” “(We're
Not Playing) That Game,” and
“Listen To Your Heart.” Contact: 516-
581-0710.

SHIRLEY LEWIS

Passion

T:OFDUCERS: Shep Pettibone, Steve Harvey, Eric T.,
AEM 5270

Impressive debut by omnipresent

U K. session singer carefully
straddles the fence between
traditional R&B and modern dance
grooves. Deft production team (most
notably the strikingly solid
contributions by Shep Pettibone)
provide ample support, although it’s
Lewis’ well-honed vocal prowess that
pushes this collection over the top.

JUNGLE BROTHERS

Done By The Forces Of Nature

PRODUCERS: The Jungle Brothers

Warner Bros. 26072

Rap vet Afrika Bambaata’s current
crew displays a diverting menu of
roughhouse rhyming on major-label
debut. Snazzy sampling is the key
here, with everything from Sly Stone
to Blue Swede’s “Hooked On A
Feeling” tossed into the pot.
“Sunshine” is a terrific example of
group’s upbeat rap, while
“Acknowledge Your Own History”
reveals the group’s political core.

ROXANNE SHANTE
Bad Sister

PRODUCER: Marley Marl
Cold Chillin'/Reprise 25809

Rapid-fire rhymes are in steady
supply in this highly amusing and
good-humored set by Cold Chillin’s
distaff star. While some of the raps
are colored a bit too much by a highly
materialistic frame of mind, the
feminine sass of this project keeps the
beat in the street. “Live On Stage” is
moving on the charts; “Bad Sister”
and “Feelin’ Kinda Horny” could
move more units on the rap side.

S
(o

TYLER COLLINS

Girls Nite Out

PRODUCERS: Various

RCA 9642

Vivacious young singer kicks in hot
on a nifty debut. Collins is most at
home with bouncy up-tempo stuff,
such as the title cut, “Strut,” and first
single, “Whatcha Gonna Do;” she
sounds out of her element when she
strays from the funk. Still, ballad with
Grady Harrell on the Stevie Wonder-
penned-and-produced “You And Me”
(one of two good Wonder originals
here) might make some waves.

DANCE

PAJAMA PARTY

Up All Night

PRODUCER: Jim Klein

Atlantic 82039

The attack of the leggy girl-groups
continues with the album debut of
this sultry trio, which has already set
the dance charts on fire with the
percolating “Yo No Se,” as well as the
current single, “Over And Over.”
Given the way “Hide And Seek” and
“Bring All Your Love To Me” grind
and groove, not to mention the
pop/AC crossover potential of “Living
Inside Your Love,” don’t look for the
flame to die down anytime soon.

LIL LOUIS & THE WORLD

From The Mind Of Lil Louis

PRODUCER: Lil Louis

Epic 45468

And quite a mind it is. The Chicago-
based dancemeister, not unlike Prince,
balances himself between heaven and
hell on his debut album, quoting the
Lord’s Prayer on “Blackout” and
groaning orgasmically on the dance
hit “French Kiss.” While this set,
which contains a “dance” side and a
“romance” side, may not contain
another pop crossover item like
“French Kiss,” its diversity and
daring bode well for Louis’ future.

JAZZ

ED MANN

Get Up

PRODUCERS: Ed Mann, Kurt Renker, Walter Quintus
CMP 38

Former Zappa percussionist’s
postfusion solo effort (which also
features former FZ sidemen Chad
Wackerman and Walt and Bruce
Fowler) attests that his marimba and
vibes chops are estimable, even if his
songwriting warrants further
development. Best of the set are the
angular theme of “This Is Tomorrow”
and the brisk, up-tempo title cut.

KENNY GARRETT

Prisoner Of Love
PRODUCER: Kenny Garrett
Atlantic Jazz 82046

Writer/arranger/producer/multi-

instrumentalist Garrett offers up
some (saxually) suggestive, romantic
themes in synth-laden, airplayable
mixes. Highlights include such svelte
downtempo numbers as the title
track, “May I Have This Dance?,” and
“Peace For A Dream,” as well as the
comical reggae caricature of “Put A
Smile On Your Face” and a cover of
“Blue Moon.” Miles Davis guest stars
on two tracks: “Big 'Ol Head,” a
Milesean composition that he makes
his own, and the African-inflected
“Free Mandela.”

COUNTRY

MAC WISEMAN

Classic Bluegrass

PRODUCERS: Lou Ukelson, Fred Bartenstein
Rebel 1106

Originally issued on Vetco Records in
the mid-"70s as ‘“New Traditions”
Vols. 1 and 2, this collection is an
excellent sampling of Wiseman as
folk singer. Lots of old ballads and
parlor songs are included among the
22 cuts.

LARRY SPARKS

Classic Bluegrass

PRODUCER: None listed

Rebel 1107

Sparks’ hardcore bluegrass stylings
shine here on such standbys as “John
Deere Tractor,” “Kentucky Girl,” “A
Face In The Crowd,” and 15 others.

CLASSICAL

R o
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STRAUSS: JOSEPHSLEGENDE (SUITE),

- SYMPHONIA DOMESTICA

Seattle Symphony, Schwarz

Delos 3082

Performances far above what most
would expect from an orchestra
somewhat removed from the world’s
musical capitals. But the disk is just
as notable for the demonstration
quality of its sound—warm, full, and
transparent, to a degree rare in scores
that are often so “busy” and complex.
“Josephslegende” is a rarity, and the
symphony is not overly represented.
An attractive entry.

FALLA: EL AMOR BRUJO; SEVEN POPULAR
SPANISH SONGS

Martha Senn, Carme Ensemble, 1zquierdo
Qualiton/Nuova Era 6809

This is the original version of “El
Amor Brujo,” more a sung and
spoken piece than the ballet Falla
later developed. But the familiar
dance tunes are there,
atmospherically played by a small
instrumental ensemble, and the
throaty vocals by mezzo Senn ring
true as they relate the story of gypsy
love and magic. The “Seven Songs”
and two piano pieces by Falla round
out the unusual program.

SPOTLIGHT: Predicted to hit top 10 on Bill-
board’s Top Pop Albums chart or to earn plati-
num certification.

NEW & NOTEWORTHY: Highlights new and
developing acts worthy of attention and other
releases of special interest,

PICKS: Releases predicted to hit the top half
of the chart in the format listed.

RECOMMENDED: Other releases predicted
to chart in the respective format; also, other al-
bums of superior guality.

All albums commercially available in the
U.S. are eligible. Send review copies to Melinda
Newman, Billboard, 1515 Broadway, New
York, N.Y. 10036, and Chris Morris, Billboard,
9107 Wilshire Blvd., Beverly Hills, Calif.
90210. Send country and gospel albums to
Ed Morris, Billboard, 49 Music Square W.,
Nashville, Tenn. 37203.
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ROD STEWART Downtown Train (4:30)
PRODUCER: Trevor Horn

WRITER: T. Waits

PUBLISHER: Jalma, ASCAP

Warner Bros. 7-22685

Lush string orchestration wafts along
the undercurrent of a pleasing power-
pop Tom Waits cover, culled from the
rock legend’s “Storyteller” anthology.
Should score multiformat success
with relative ease.

EURYTHMICS Angel (timing not listed)
PRODUCERS: David A. Stewart, Jimmy lovine
WRITERS: Lennox, Stewart

PUBLISHER: BMG, ASCAP

Arista CAS-9917

Lennox captures the heart on this
inspired, melancholy slow number
that will hopefully return the
deserving duo to the top of the pops.

YOUNG M.C. Principal’s Office (4:14)
PRODUCERS: Matt Dike, Michael Ross
WRITERS: M. Young, M. Dike, M. Ross
PUBLISHERS: Varry White/Young Man Moving,
ASCAP

Delicious Yinyl 7-99137 (12-inch version also
available, Delicious Yinyl 0-96511)

Following up the smash “Bust A

Move” is tough, but this funky, soul-
styled narrative could very well do the
trick. Contact: 212-995-7800.

BOBBY ROSS AVILA Music Man (3:50)
PRODUCER: Bobby Avila Sr.

WRITERS: B. Avila Sr., B.R. Avila, J. Felix
PUBLISHER: Brunswick, BMI

RCA 9074-4-RS (cassette single; 12-inch version
also available RCA 9072-1-RD)

Hoping to glean from the success
from New Kids On The Block comes a
lad sporting the perfect amount of
heartthrob appeal, balanced with the
kind of sugar-sweet pop/dance froth
that teen idols are made of.

ROBIN BECK Save Up All Your Tears (4:06)
PRODUCER: Desmond Child

WRITERS: D, Child, D. Warren

PUBLISHER: not listed

Mercury 872 710-4 (c/0 PolyGram) (cassette
single)

Newcomer vamps her way through a
can’t-miss pop-rocker, fueled by the
super-hot writing and production
talents of Child and Warren.

JEFFERSON AIRPLANE True Love (3:42)
PRODUCERS: Ron Nevison, Greg Edward, Jefferson
Airplane

WRITERS: S, Porcaro, D. Paich

PUBLISHERS: Davio/So Little Time, ASCAP

Epic 34T-73080 (c/o CBS) (cassette single)

Reunited rockers take another shot at
revived chart success with a
surprisingly technohip popper that
shines thanks to the timeless charm
of Grace Slick.

BEASTIE BOYS Shadrach (4:07)

PRODUCERS: Beastie Boys, Dust Brothers
WRITERS: Beastie Boys, Dust Brothers
PUBLISHERS: Brooklyn Dust/Dust Brothers, ASCAP
Capitol B-44472 (12-inch reviewed Nov. 11)

PARIS BY AIR Voices in Your Head (4:07)
PRODUCER: Lewis A. Martinee
WRITERS: R. Munarriz, W. Cleer, H, Rivera, L.

Martinee
PUBLISHER: Three Romeos, ASCAP
Columbia 44-68813 version atso

available, Columbia 387.73058; 12-inch review
July 15) .

COMPANY B Boogie Woogie Bugle Boy (4:24)
PRODUCER: Ish

WRITERS: D. Ray, H. Prince

PUBLISHERS: MCA Music, ASCAP

Atlantic 7-88793 (1 2-inch version also available,
Atiantic 0-86279)

Dance trio eschews what they do best
with this rather faithful dance/pop
canonization of the Andrews Sisters

classic.

WRECKS-N-EFFECT Juicy (4:04)

PRODUCER: Markell Riley, Wrecks-N-E ffect
WRITERS: James Mtume, Markell Riley, Aqil
Davidson, Brandon Mitchell

PUBLISHERS: Cal-Gene/Virgin, BMI

Sound Of New York/Motown 2005 (c/o MCA)
(cassette verison also available, Sound Of New York
2005C; 12-inch version also available, Sound Of
New York 4682)

New jack rap/R&B ensemble tackles
Mtume’s classic “Juicy Fruit” groove
as inspiration for its “when boys talk”
subject matter.

MILES JAYE Heaven (5:36)

PRODUCER: Miles Jaye

WRITER: M.J. Davis

PUBLISHERS: Albana/Virgin, BM!

MIXERS: Miles Jaye, Alvin Moody, Frankie Knuckles,
David Morales

island 7-99136 (12-inch version also available,
Island 0-96508)

Soothing ballad is highlighted by
Jaye’s riveting vocal presence and
jazzy remix by Morales and Knuckles.

KEISHA JACKSON Hot Little Love Affair (3:44)
PRODUCERS: Allen George, Fred McFarlane
WRITERS: P.J. Scott, D. Knyght

PUBLISHERS: CBS/Sister Teresa/Nutstya/CBS,
ASCAP

CBS Associated 73056 (12-inch version also
available, CBS Associated 4Z9-73128)

The infamous Millie has obviously
taught her daughter a thing or two
when it comes to making a song her
own. Smooth new-jack-leaning track
takes a back seat to Jackson’s
endearing vocal panache. A promising
debut already showing action.

CHILL Body Reaction (3:55)

PRODUCER: Dave Stewart

WRITERS: David Stewart, Geraldine Barry
PUBLISHERS: Father Thunder, BMI/Bullwhip, ASCAP
MIXERS: Tracy Kendrick, Courtney Branch

Orpheus B-72261 (c/o CEMA) (12-inch version also
available, Orpheus V-72260)

* Pumping R&B/dance number swings

with a hip street fever.

FLAME One Way Lover (4:57)

PRODUCER: Ted Currier

WRITERS: T. Currier, M. Kessler, R. Kilgore
PUBLISHERS: Shaman Drum, BMI/Maz Appeal/EMI
April/Golden Lab, ASCAP

Epic 49-73124 (c/0 CBS) (12-inch single)
Slinky, midtempo shuffler’s got
enough bite and edge to withstand the
sturdy competition this time of year.

MAVIS STAPLES Time Waits For No One (4:09)
PRODUCERS: Mavis Staples, Prince

WRITERS: Mavis Staples, Prince

PUBLISHERS: Chomone, BMI/Controversy, ASCAP
Paisley Park 7-22717 (c/o Warner Bros.)
Veteran songstress proves she can
still strut her stuff, with ample
production/vocal assistance from the
omnipresent Prince. A highlight from
the current album.

SLY & ROBBIE Dance Hall (3:33)

PRODUCER: KRS-One

WRITERS: S. Dunbar, R. Shakespeare. W. Broady
PUBLISHERS: Island/Ixat, BMI/BDP, ASCAP

i1sland 7-99157 (c/o Atlantic) (cassette version also
available, Island 4-99157; 12-inch reviewed Oct. 7)

GLEN GOLDSMITH FEATURING M.C. HAMMER
You Got Me Dancing (5:25)

PRODUCER: Jaee Logan

WRITERS: G. Goldsmith, J. Logan

PUBLISHERS: JKL/Irving. BMI

MIXER: Howie Tee

RCA 9107-1-RD (12-inch single)

Support from M.C. Hammer turns an
otherwise run-of-the-mill tune into a
strong chart and radio contender.

BERN NADETTE STANIS Lover (5:20)
PRODUCERS: Stanis, Willis, Rutherford, Arthurs
WRITERS: Stanis, Willis, Rutherford, Arthurs
PUBLISHERS: In Effect/Calico/B. Stanis, BMI
MIXERS: Stanis, Willis, Rutherford, Arthurs, Mark
Watson

Hit Records In Effect INE-1990 (12-inch single)
What do ex-sitcom stars do now that
“The Love Boat” is a memory? They
make records. Former “Good Times”
actress bids for programmers’
acceptance with a predictable

R&B/club track that is'saved by
Stanis’ surprising charm. Proper
promotion could transform this into a
bona fide hit. Contact: 215-225-6822.

CHRIS McDANIEL Try Me (4:03)
PRODUCERS: Ernest Williamson, Louis McKay Il
WRITERS: L. Hitchens, L. Smith

PUBLISHER: not listed

MIXERS: Doug Nightwine, Ernest Williamson, Mike
Patterson

Mega Jam MJDJ-7277-0 (12-inch single)

McDaniel charms and captivates on
this retro-fueled slow jam. Major
labels should sit up and take notice.
Label based in Memphis.

ALABAMA Southern Star (3:08)

PRODUCER: Barry Beckett, Alabama

WRITERS: Roger Murrah, Steve Dean, Rich Alves
PUBLISHER: Tom Collins, BMI/Collins Court, ASCAP
RCA 9083-7

The Fort Payne Four revisit the most
familiar of locales in this lament that
balances cold realities with warm
memories.

ZACA CREEK Ghost Town (3:43)

PRODUCER: Eddie Kilroy

WRITERS: R.M. Bourke, C. Black, A. Roberts
PUBLISHERS: PolyGram/Songs De Burgo/Chappell &
Co./Serenity Manor/Chris Wald/Hopi Sound, ASCAP
Columbia 38-73096

- Pleasant harmonies enhance this

plaintive ballad of crushing loneliness.

BOBBY ATKINS & THE COUNTRYMEN Biue
Eyes Crying In The Rain (3:58)

PRODUCERS: Paul E. Johnson, Bobby Atkins
WRITER: Paul Edgar Johnson

PUBLISHERS: Tompaul, BMI

Stark 45-200

Atkins and his men churn out a
shapely rendition of a favorite
number. Instrumentation adds its own
assertive character. Label based in
Mount Airy, N.C.

HOWIE DAMRON Daybreak (2:27)

PRODUCER: Lucian R. Carter

WRITER: Clitf Rankin

PUBLISHER: CIiff Rankin, ASCAP

Teleproduction 8910

Ear-pleasing vocals solidly embrace a
selection that is backed by a smoothly
produced music line. Contact: 615-320-
0629.

DAVID SPEEGLE Tie Me Up (Hold Me Down)
(2:21)

PRODUCER: Darrell Clanton X
WRITERS: J. O'Hara, K. Kane

PUBLISHERS: Cross Keys/CBS/Kieran Kane, ASCAP
Bitter Creek BCR-07789

A bobbing and bopping plea to be held
in the paths of domestic
righteousness. Contact: 1110 17th
Ave. S., Nashville, Tenn. 37212,

HERMALEE You Made It Easy (To Steal
Someone) (3:31)

PRODUCER: Carmel Taylor

WRITERS: R. Muir, L.Shell

PUBLISHERS: Taylor & Watts, BMI/Tayson, ASCAP
Teleproduction Inc. T-8911

First Hermalee steals another
woman’s man, then, in a classic case
of rationalizing guilt, points the finger
of blame at the luckless lady left in
the lurch. Odd song, but a good
reading. Contact: 615-320-0629.

CHRIS LEDOUX Blue Bonnet Blues (3:30)
PRODUCER: Chris LeDoux

WRITER: Chris LeDoux

PUBLISHER: Wyoming Brand, BMI

American Cowboy Songs 24003

LeDoux sings well and affectionately
of the Western way of life in this
midtempo string of recollections.
Contact: 615-444-8431.

J.D. HART Come Back Brenda (2:49)
PRODUCERS: Jimmy Bowen, James Stroud
WRITERS: Even Stevens, Marty Stuart
PUBLISHERS: ESP/Songs of PolyGram, BM!
Universal 66017

Chart-bound, Hart lassos this quick-
paced, tightly produced number with
his on-the-mark vocals. Production
accents make the tune a sure bet.

GLENN SUTTON 1 Just Can't See (2:10)
PRODUCER: not listed

WRITERS: Sutton, Thomas

PUBLISHERS: Songs of PolyGram/Partner/Lisaglenn,
BMI

19th Avenue NA-1016

An easygoing devotional set to high-
energy Western swing. Contact: 615-
327-49217.

RONNIE BRYANT  Neither One Of Us (3:19)
PRODUCER: Johnny Morris

WRITER: Jim Weatherly

PUBLISHER: PolyGram, ASCAP

Evergreen 1102

Bryant offers an ear-pleasing
performance of the classic that hit
No. 2 on Billboard’s pop charts for
Gladys Knight & the Pips in '73 and
No. 7 on Billboard’s country charts
for Bob Luman the same year.
Contact: 615-327-3213.

DANCE

EXPOSE Tell Me Why (10:22)

PRODUCER: Lewis A. Martinee

WRITER: L. Martinee

PUBLISHER: EMI/Panchin, BMI

MIXERS: Lewis A. Martinee, Rique "Billy Bob™ Alonso
Arista AD1-9918 (1 2-inch single)

After a brief flirtation with pop/AC
programmers, hot trio returns to the
dance floor with an aggressive house-
inflected beatfest culled from its
current gold album.

NANCY MARTINEZ Save Your Love For Me
(7:04)

PRODUCER: Teneen Ali

WRITERS: G. D'Orazio, T, Bentivegna
PUBLISHER: Kish Kish, CAPAC

Vendetta VE-7028 (c/o A&M) (1 2-inch single)

The Euro-house stylings of the Miami-
born belter’s last single, “(You've Got
Me On) Fire,” are eschewed in favor
of a more familiar hip-hop offering
that heartily recalls earlier hits.

KEVIN PAIGE Anything | Want.(l 1:28)
PRODUCER: Kevin Paige

WRITER: K. Paige

PUBLISHERS: Paige By Paige/Chrysalis, BMI
MIXERS: Kevin Paige, Angelo Earl, Cliff Branch
Chrysalis ¥-23346 (c/0 CEMA) (1 2-inch single)
As “Don’t Shut Me OQut” continues to
climb the Hot 100, comes a funk-
induced throwdown that could score
with club jocks yearning for
something unique, though best bet is
on imminent pop radio acceptance.

MAJOR WEEKS Don't Give Up (6:59)
PRODUCER: Fede Yon

WRITER: F. Yon

PUBLISHER: Fede Yon, BMI

MIXERS: vaughan Mason

Epic 49 73117 (c/o CBS) (1 2-inch single)
With the current deluge of strong
soul-inflected house tracks vying for
attention, this formulaic number
doesn’t seem to have the strength to
withstand the tough competition.

CRISELDA ASHIA Pleasure (6:26)

PRODUCER: Alain Landry

WRITERS: A. Landry, C. Ashia, G. Buren, A. Strong
PUBLISHER: Lana Bana, BMI

ACA 3291 (1 2-inch single)

Sultry songstress who stirred up
some action last year under the name
Candy, returns with a steamy jam
that relies heavily on her ample
sensuality. Contact: 213-656-0970.

ROMANCE | Wanna Get To Know You Better
(5:48)

PRODUCERS: Ed "The Red" Goltsman, Nancy Kay
Goltsman

WRITERS: E. Goltsman, P. Herrera, B. Gooding
PUBLISHERS: Jaman/Suslic, BMI

Jump Street JS-1024 (12-inch single)

Smokey vocals by Pedro Herrera
reverently recall Jerry Butler and
Barry White, while R&B-flavored
house track pumps vigorously.
Contact: 212-873-1379.

KIMIESHA HOLMES Love Me True (6:45)
PRODUCER: Baby Boy

WRITER: George Louvis

PUBLISHER: Yorgo/Quarkette, BMI

Quark QX-018 (12-inch single)

Diva-driven R&B/club offering with a
gritty underground feel. Contact: 212-
489-7260.

ATLANTIC STARR Bring 1t Back Home Again
(6:58)

PRODUCERS: David Lewis, Wayne Lewis
WRITERS: J. Lewis, J. Prusan

PUBLISHERS: Jodaway/Isaac Wayne,
ASCAP/Preacher J/Waydajo/Ike Lewie, BMI
MIXER: Joe Smooth

Atlantic 0-21406 (12-inch single; 7-inch reviewed
Oct. 14)

LES NEGRESSES VERTES Zobi La Mouche
(6:27)

PRODUCERS: Clive Martin, Sodi

WRITER: Les Negresses Vertes

PUBLISHER: Virgin, ASCAP

MIXERS: William Orbit, Rico Conning, Andy Wright
Sire 0-21336 (c/0 Warner Bros.) (12-inch single)

Those who can’t wait for the next
Gipsy Kings release will revel in this
similarly ethnic stomper, which has
been tastefully remixed to add more
bottom.

RAP

BIG DADDY KANE | Get The Job Done (5:25)
PRODUCER: Gene Griffin

WRITERS: A. Hardy, aka Big Daddy Kane
PUBLISHERS: Cal-Gene/Virgin Songs/A.Z./Cold
Chillin', ASCAP

MIXER: Teddy ""Jam" Riley

Cold Chillin’ 0-21389 (c/o Warner Bros.) (12-inch
single)

Masterful wordsmith knocks this
kickin’ hip-house jam through the
roof. Infectious rhythm base demands
widespread attention.

HIJACK The Badman s Robbin’ (3:18)
PRODUCER: Hijack

WRITER: Hijack

PUBLISHERS: 0.G. Rhyme/Chrymester/CRG}, BM|
Rhyme Syndicate 49-73134 (c/o CBS) (1 2-inch
single)

Label keeps the jams pumping with
yet another new kid on the block.
Lyrically witty offering pumps a
kicking guitar hook and funky
production inspired by the “The
Batman Theme.” Don’t miss.

M.B.S. Coming By Storm (4:16)

PRODUCER: The Molecular Beats Squad

WRITERS: H. Morgan, J. Hill

PUBLISHERS: LNS/MBS, BMI

MIXER: Chep Nunez

Molecular Beats Squadron RAW-75002 (1 2-inch
single)

No production surprises here but the
duo can hang with their peers. Flip
“Transmit Power” utilizes Grace
Jones’ “Nipple To The Bottle” for its
rhythmic base. Contact: 201-871-6909.

CHRISTMAS

The following is a list of all-new or
reissued Christmas singles received
this week. Because of the music’s
seasonal nature, the records are not
rated as to chart potential.

PATSY “Kid” Santa Claus/Happy Holly-Day
Roperry PR-2255. Contact: 212-724-2800,

MORGAN RUPPE/LISA CARRIE Old Time
Christmas

Humminbird Of Ciover MC-109. Contact: 803-222-
4993.

PICKS: New releases with the greatest chart
potential.

RECOMMENDED: Records with potential for
significant chart action.

NEW & NOTEWORTHY: Highlights new and
developing acts worthy of attention.

Records equally appropriate for more than
one format are reviewed in the category with
the broadest audience. All singles commercial-
ly available in the U.S. are eligible for review.
Send copies to Bill Coleman, Billboard, 1515
Broadway, New York, N.Y. 10036. Country
singles should be sent to Billboard, 43 Music
Square W., Nashville, Tenn. 37203.
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In Hap, Hip-Hop, Taste Of Success Is Delicious Vinyl

BY DAVID NATHAN

LOS ANGELES With rap and hip-
hop continuing to rack up impressive
sales across the board, one of 1989’s
most impressive success stories be-
longs to Delicious Vinyl. The Los An-
geles-based label’s first year in busi-
ness has been marked by the release
of a triple-platinum album, double-
platinum single, and platinum single
by Tone Loc, as well as a platinum
single and probable platinum album
for Young M.C.

Label co-founder Mike Ross ad-
mits, “This has been a pretty exciting
time for us, realizing that a year ago,
Tone Loc wasn’t even known and
that he has established himself as a
bona fide artist, that Young M.C.’s
single ‘Bust A Move’ [a top 10 pop

and black music hit} is close to plati-
num with a first a]bum that’s gold af—
ter just four weeks.”

Ross started the company w1th
partner Matt Dike after the two met
at a local, predominantly black record
pool in Los Angeles. “After four or
five months with just one single out
on Tone Loc {“I Got It Goin’ On”] and
substantial play on Young M.C. [the
British-born, Queens, N.Y.-raised
rapper’s “I Let Em Know”], we real-
ized that we had to get our product
out there nationally. We started talk-
ing to people in the business who
were interested and a lot of folks
knew what we had, but people don’t
always react quickly,” notes Ross.

Island Records founder Chris
Blackwell heard Young M.C. and saw
the logo, says Ross. “He’s one of

those rare label heads who hears the
music. He felt we were worth the risk
so we did a deal.” Although Delicious
Vinyl began its association with Is-
land via a licensing deal through the
label’s 4th & B’way division, a new
p&d deal is pending. “We didn’t have
the wherewithal to do all the promo-
tion ourselves to start with, but un-
der the new structure we're going to
start handling our own affairs much
more, although we’ll still be working
closely with Island.”

Ross credits national promotion di-
rector Wendell Greene, Island pop
promotion executive Bob Catania,
and independent promotion people

" with the success of records by Tone

Loc and Young M.C. “We were never
in shock about the success of ‘Wild
Thing’ [Tone Loc’s No. 1 internation-

FUNKY REGGAE: Reggae music has entered the
hip-hop realm of late and threatens to blow up
LARGE. More attention is being paid to Jamaican
toasters and dance hall artists, while top rap artists
from Heavy D to KRS-One to Latifah are experi-
menting with the form. Warner Bros. is on the new-
style reggae tip as well, with the album “Strictly Hip-
Hop Reggae Fusion” by the Funky Reggae Crew, a
conglomerate of new reggae artists assembled by DJ-
turned-producer Matt Robinson. The project was

Robinson’s Funky Crew Is On The Tip Of A New Genre
Compilation Fuses Hip-House & Reggae

els continued to play havoc with the performance, the
inherent talent of this new group showed through.
One complaint: the choreography. Virgin has posi-
tioned After 7 as a sophisticated, contemporary vocal
trio. But the group’s dance steps were choppy, and the
sequence difficult to follow; through no fault of their
own, the three looked like a Pips parody. Some minor
adjustments would add polish to a potentially strong
stage act.

born of the popularity of

the now-defunct Los An-
geles Funky Reggae

Club, where DJ Robinson
Blues

played "70s funk, contem-
porary hip-hop, and in-
strumental reggae rec-
ords over which he per-
formed original raps.
Robinson came to the at-

tention of Warner black

GOSPEL ARTISTS get
their due at the fifth an-
nual Stellar Awards, to
be held Dec. 11 at the
Aquarius Theatre in Hol-
lywood, Calif. Actor/
singer Clifton Davis and
actress Marla Gibbs will
co-host the two-hour
event, which will be tele-
vised via national syndi

music A&R exec Benny
Medina, who gave him a
chance to executive-produce a compilation.

Released in late October, “Strictly Hip-Hop Reggae
Fusion” features an array of contemporary reggae
artists—among others, Tippa Irie from London, Lady
Levi and Dread Flimstone from the L.A. area, Satta
Blue from Florida, and toaster Mikey Dread from Ja-
maica—as well as rappers Daddy-O, Latifah, and
Robinson himself as Daddy Matthew. ‘I want to
bring reggae to the mainstream black market,” says
Robinson, whose sister Holly is a star of the Fox Net-
work'’s “21 Jump Street.” “It’s a different culture, but
there’s been a rise in popularity of dance hall music. In
Jamaican communities, like in Brooklyn, it’s a com-
plete parallel of what’s happening in American hip-
hop music.”

Recently, Irving Azoff named Robinson VP of al-
ternative music for his newly formed and as-yet-un-
named label. “I studied music and played in bands
growing up,” says Robinson, “But I didn’t blow up un-
til I started DJ’ing!”’

NOW PLAYING: After 7 has hit the national tour
trail to support its eponymous album. The Virgin act
appeared on the stage of New York’s mighty Apollo
Theatre Nov. 12, sandwiched between sets by dance
artist CeCe Rogers (‘“Forever”) and Def Jam “street
diva” Alyson Williams. Hampered by a late arrival at
the theater and sound problems, After 7 got off to a
bumpy start with a fast-paced “Don’t Cha Think,” the
group’s second single. They warmed up and smoothed
out on the ballads “One Night,” “Can’t Stop,” and
“Ready Or Not,” with Kevon Edmonds shining on co-
lead vocals with brother Melvin, and wound up the
show with “Heat Of The Moment.” Though mike lev-

by Janine McAdams

cation by Tribune Enter-
tainment to more than
120 markets between Jan. 8 and 28. As in past years,
the program will be produced by Don Jackson, presi-
dent of Central City Productions. Among the acts vy-
ing for consideration. in 13 categories (including con-
temporary, traditional, and inspirational gospel) are
BeBe & CeCe Winans (who top the nominations with
six), Albertina Walker, the Mississippi Mass Choir,
Tramaine Hawkins, and Deniece Williams, with
many nominated artists on the Sparrow, Malaco, or
Savoy labels.

TIDBITS: The Los Angeles chapter of the Black
Rock Coalition is putting the finishing touches on its
first Jimi Hendrix Birthday Bash. Set for Monday
(27) at the Music Machine (12,220 W. Pico Blvd. in
West L.A.), the party lineup boasts local rockers Total
Eclipse, New York rap act Culture Shock, and a fina-
le by the All-Star BRC Band. Proceeds from the $8
admission will go toward establishing a star for Hen-
drix, who would have been 47 this month, on the Holly-
wood Walk Of Fame. For info, call John Vlautin at
213-856-2695 . . . The Stop The Violence Movement,
the conglomerate of top rappers who recorded ‘‘Self-
Destruction” on Jive/RCA to benefit the National Ur-
ban League (and raised $50,000 and went gold in the
process), has spawned a number of similar anti-vio-
lence and anti-racism rallies and concerts. Recently,
the NUL has become aware of a number of rap con-
certs and rallies around the country using the Stop
The Violence name and logo without permission, to
raise funds for private purposes. Folks wishing to
mount a Stop The Violence event should submit their
plans in writing to Kevin Gibbs at the National Urban
League, 500 E. 62nd St., New York, N.Y. 10021.

al smash] because we always
thought the record could do some-
thing—even when we had the basic
bare-bones track. Matt and I both
knew that it had the potential to do
more than just any old rap record,
but it definitely went over the top.”

Ross confirms that “Wild Thing”
was cut in Dike’s apartment on eight-
track equipment, with albums by
Tone Loc and Young M.C. also re-
corded in the studio loft on 16-track
machines. “We did preproduction and
the actual recording for both albums
there and we're not rushing to get
out. We're still using Matt's apart-
ment.”

The success of initial releases by
Delicious Vinyl has resulted in an ex-
pansion of the label’s staff and an
ambitious release schedule for 1990.
Once “Wild Thing” began hitting,
“Orlando Aguillen—who’s been with
us from the beginning taking records
to stores and to KDAY [L.A.’s major
rap station}—started taking on A&R
responsibilities,” he says.

With Ross’ brother Rick handling
the label’s day-to-day operations and
Pam Turbov (former road manager
for pop/rock act the Bangles) doing

publicity and artist development, the

company now has a staff of 12.
“But,” says Ross, “we’re staying
lean and mean—because we have to!
We feel like we have the staff now to
get us going in the right direction and
we can really do something for new
artists we sign now.”

Ross and Dike have continued their
role as producers, working on Young
M.C.’s “Stone Cold Rhymin’ ” album,
cutting the single “Dance To The
Drummer’s Beat” on female rap duo
Body & Soul, preparing an album on
Washington, D.C.-based go-go band
Superfly TNT (likely to be recorded

live, according to Ross), and working
on the next Tone Loc album. Addi-
tionally, the team contributed to the
Spanish-speaking rapper Mellow
Man Ace’s Capitol debut album, with
Dike also working alongside the Dust
Brothers (who have been associated
with Dike and Ross since they creat-
ed the label) on the Beastie Boys’
Capitol album. The team is also scor-
ing movies, with “Uncle Buck” com-
pleted and a possible involvement
with the upcoming “Downtown.”

Immediate releases from Delicious
Vinyl include a Def Jeff album, which
Ross says “is street-oriented with a
black perspective in the vein of KRS-
One ... The LP is called ‘Just A Poet
With Soul’ and features a track with
Etta James, ‘Droppin’ Rhymes On
Drums,” and another cut, ‘Black To
The Future,” which will be the title
track to the ‘Downtown’ movie.”

Ross says the label’s long-range
plans include developing R&B acts
and exploring other genres.
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Sample Playlists of the Nation’s Largest Black Radio Stations

FOR WEEK ENDING
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=2 x 8 o Compiled from a national sample of retail store 58 49 11 GUCCI CREW Il Gucci 331 4/HOT PRODUCTIONS (8.98) (CD) EVERYBODY WANTS SOME
wl w
gl g : & and one-stop sales reports. 51 | 48 | 50 | 19 | SUCCESS-N-EFFECT ONTOP 9002 (8.98) (CD) IN THA HOOD
[ X 4
21 2| 5 |€gs| ARTIST 52 | 39 | 34 | 73 | BOBBY BROWN 45mca 42185 (9.98) (cD) DON'T BE CRUEL
- - o~ \; (83 LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
61 5 23 STEZO FRESH 8201 1/SLEEPING BAG (8.98) (CD) - CRAZY NOISE
* % NO.1 % * ¢
G| 66 | 68 | 5 | AWSOMEDRE & THE HARDCORE COMMITTEE YOU CAN'T HOLD ME BACK
D] 3| 40 REGINA BELLE COLUMBIA FC44367 (CD) 1 wesk atNo. 1 STAY WITH ME | PRIORITY 57114 (8.98) (CD)
e - - 55 | 56 | 63 | 15 | REDHEAD KINGPIN & THE £.B.l. VIRGIN 91269 (3.98) (CD) A SHADE OF RED
2 1 1 9 | JANET JACKSON A&M 3920 (9.98) (CD) JANET JACKSON'S RHYTHM NATION 1814 :
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ENT VINTERTAINMENT 60858/ELEKTRA (9.98) (CD; ALL NITE
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%
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@) 8 | — | 2| O AND IN THIS CORNER |8 |54 D)
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2 30 33 5 KASHIF ARISTA 8595 (8.98) (CD) 82 84 97 3 KEITH ROBINSON ORPHEUS 75611 (8.98) (CD) PERFECT LOVE
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@ 45 | 61 3 RANDY CRAWFORD WARNER BROS. 26002 (9.98) (CD) RICH AND POOR 88 | 5 | 51 | 15 | ZIGGY MARLEY & THE MELODY MAKERS VIRGIN 31256 (9.98) (CD) ONE BRIGHT DAY
36 40 44 32 SPECIAL ED PROFILE 1280 (8.98) (CD) YOUNGEST IN CHARGE 94 100 4 NEW KIDS ON THE BLOCK COLUMBIA FC 45280 (CD) MERRY MERRY CHRISTMAS
37 36 32 12 THE TEMPTATIONS MOTOWN 6275 (8.98) (CD) 9 | 70 | 62 73 GUY A UPTOWN 42176/MCA (8.98) (CD) GUY
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40 | 32 | 26 | 25 | KOOLMOE DEE ® sve 1182/Rca (0.98) c>) KNOWLEDGE IS KING NEWD | 1 | JAMES“LT" TAYLOR MCA 6347 (3.98) (€D) MASTER OF THE GAME
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SINGIES SPOTLIGHT

by Michael Ellis

EFFECTIVE WITH THIS ISSUE, five of the Billboard charts and two
Crossover subcharts introduce revised radio panels (see story, page 10).
All radio panels, with the exception of the country radio panel, are re-

available. The country panel is revised twice a year, after the spring and
fall ratings books are released. As first disclosed in the Nov. 18 issue, a
major revolution is coming in the way we research radio airplay, so let’s
take a closer look at what is in store for Billboard readers in 1990.

FIRST OF ALL, let’s review how our radio information is currently
gathered. We call every radio station on the reporting panel every week
(252 stations in the case of the Hot 100 chart) and ask for their current
playlist. They read back to us a numbered list—ranging from as few as
20 to as many as 65 titles—followed sometimes by a list of extras and
new adds, but not more than 65 titles in total. Every station compiles its
list in its own way, with rankings being determined by airplay, local
sales, requests, and call-out research, in various combinations. Qur stat-
ed goal is to have a Hot 100 chart based on sales and airplay, when in
reality it has always been a combination of sales reports on the one side
and radio playlists on the other. The radio lists may or may not match
airplay. There has never been an efficient way to verify actual airplay
against the playlists provided to us.

WITH THE AID OF Broadcast Data Systems, it is now possible for the
first time to accurately track actual radio airplay 24 hours a day, seven
days a week, in every market in the country. Right now, BDS is monitor-
ing stations in 53 markets, increasing to 58 by Jan. 1, 1990, and possibly
to 80 or more by July 1, 1990. This allows Billboard to use real airplay to
compute our charts, rather than radio playlists. It bypasses such age-old
problems as paper adds and unreported airplay, both of which render
the chart less accurate. The first chart to switch over to real airplay will
be the Hot Country Singles chart, in January 1990. By mid-1990, most of
the other charts will also switch to real airplay rather than playlists
gathered by fax or telephone. Eventually, every chart in Billboard that
uses airplay will use actual airplay as monitored by BDS.

WHAT WILL THIS MEAN for Billboard charts? First of all, they will
immediately become the most accurate in the business in measuring air-
play. For the first time, the industry will see what was actually played
all over the country during the previous week. The charts may become
slower, if we find that many stations are dropping records from their
playlists while still playing them in a heavy rotation. Or the charts may
speed up, if it turns out that extensive holding-back of reports on rec-
ords with significant airplay (so-called “‘testing”) is taking place. We will
begin to see test charts in the near future and, whether the charts get
slower, faster, or stay about the same, they will reflect the truth in an
industry that has sometimes shied away from the truth in the past. This
is the single most important development in music charts since the Bill-
board Hot 100 was invented more than 30 years ago.

vised quarterly as new Arbitron radio ratings information becomes

HOT 100 SINGLES ACTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER ~ SECONDARY  TOTAL TOTAL
ADDS ADDS ADDS DS 0
30 REPORTERS 51 REPORTERS 171 REPORTERS 252 REPORTERS
PEACE IN OUR TIME
EDDIE MONEY coLumBia 10 13 65 88 88
WHAT KIND OF MAN WOULD. ..
CHICAGO RrepriSE 1 11 36 48 50
DOWNTOWN TRAIN
ROD STEWART wARNER BROS. 3 8 33 44 194
THIS ONE'S FOR THE. ..
NEW KIDS ON THE. . . coLumsia 3 7 27 37 157
JANIE'S GOT A GUN
AEROSMITH gefren 1 8 25 34 94
| EVERYTHING

JODY WATLEY mca 2 7 19 28 146
| REMEMBER YOU
SKID ROW ATLANTIC 5 3 18 26 94
WOMAN IN CHAINS
TEARS FOR FEARS FONTANA 1 5 19 25 54
WHEN THE NIGHT COMES
JOE COCKER capiToL 2 6 16 24 177
NOTHING TO HIDE
POCO rca 0 2 22 24 60

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

oM A

SUCCESS IS MULTIPLYING
LIKE YOU-KNOW-WHAT:
"OVER 300,000 SINGLES SOLD!

“lJive Bunny is a hopping smash—it will be one of the
biggest records in the fourth quarter”

CAMELOT/ Frank Trace

“lJive Bunny could be the sleeper of the Christmas season.
Every year there’s one—this could be it!”

TRANSWORLD MUSIC/ Dave Roy

“It was a smash hit in Europe... And now it’s a smash

in the states!”
MUSICLAND/Ray Schnepp, National Singles Buyer

=<k

-C.ARIROT

Get a jump on the holiday season now by ordering

JIVE BUNNY AND THE MASTERMIXERS-THE ALBUM 1322,

IN STORES THE WEEK OF DECEMBER 11

Produced by Andy Pickles & Les Hemstock

It's never the same old jive...on Music Factory Records
Distributed by Atco Records

Division of Atlantic Recording Corporation

© 1989 Atlantic Recording Corp.©° A Warner Communications Co.

When you play it, say it!
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FOR WEEK ENDING DECEMBER 2, 1989

Billboard. Hot 100. SALES & AIRPLAY..

A ranking of the top 40 singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot 100 Singles chart.

SALES gzl | |, AIRPLAY
22128 TITLE ARTIST [28| |22[28| mimE ARTIST |8
1 [ 4 | WE DIDN'T START THE FIRE BILLY JOEL | 2 1]1 BLAME IT ON THE RAIN MILLI VANILLI 1
21 BLAME IT ON THE RAIN MILLI VANILLI 1 2 [ 3 | (IT'S JUST) THE WAY THAT YOU LOVE ME _PAULA ABDUL | 3
3 | 2 | LOVE SHACK THE B-52'S | 5 3 | 5 | WE DIDN'T START THE FIRE BILLY JOEL | 2
4 | 6 | (17'S JUST) THE WAY THAT YOU LOVE ME PAULA ABDUL | 3 4 | 4 | ANGELIA RICHARD MARX | 4
5 | 7 | ANGELIA RICHARD MARX | 4 5 | 2 | WHEN | SEE YOU SMILE BAD ENGLISH | 9
6 | 8 | BACK TO LIFE SOUL Il SOUL | 7 6.| 7| ANOTHER DAY IN PARADISE PHIL COLLINS | 6
7 | 9 | DON'T KNOW MUCH _ LINDA RONSTADT/AARON NEVILLE | 8 7 | 6 | LOVE SHACK THE B-52'S | §
8 | 5 | POISON ALICE COOPER | 10 8 |11 | DON'T KNOW MUCH  LINDA RONSTADT/AARON NEVILLE | 8
9 |10 | DON'T CLOSE YOUR EYES KIX |12 9 |10 | BACK TO LIFE SOUL Il SOUL | 7
10 | 12 | ANOTHER DAY IN PARADISE PHIL COLLINS | 6 10 | 13 | WITH EVERY BEAT OF MY HEART TAYLOR DAYNE | 11
11 |11 | LEAVE A LIGHT ON BELINDA CARLISLE | 13 11 | 8 | GET ON YOUR FEET GLORIA ESTEFAN | 14
12 |16 | PUMP UP THE JAM TECHNOTRONIC FEATURING FELLY | 16 12 (12 | POISON ALICE COOPER | 10
13 | 14 | WITH EVERY BEAT OF MY HEART TAYLOR DAYNE | 11 13 | 14 [ LIVING IN SIN BON JOvi_|[ 15
14 | 3 | WHEN | SEE YOU SMILE BAD ENGLISH | 9 14 | 15 [ LEAVE A LIGHT ON BELINDA CARLISLE | 13
15 [ 17 | LIVING IN SIN BON JOVI {15 1516 | DON'T CLOSE YOUR EYES KIX |12
16 |15 | DON'T SHUT ME OUT KEVIN PAIGE | 18 16 [ 18 | RHYTHM NATION JANET JACKSON | 17
17 | 13 | GET ON YOUR FEET GLORIA ESTEFAN | 14 17 | 9 | LISTEN TO YOUR HEART ROXETTE | 22
18 | 29 | SWING THE MOOD JIVE BUNNY AND THE MASTERMIXERS | 26 18 | 21 | PUMP UP THE JAM TECHNOTRONIC FEATURING FELLY | 16
19 | 33 | RHYTHM NATION JANET JACKSON | 17 19 | 23 | JUST BETWEEN YOU AND ME LOU GRAMM | 27
20 [ 22 | LOVE SONG TESLA |21 20 [ 22 | DON'T SHUT ME OUT KEVIN PAIGE | 18
21 [ 28 | EVERYTHING JODY WATLEY |24 21 [ 25 | JUST LIKE JESSE JAMES CHER | 19
22 [ 18 | BUST A MOVE YOUNG M.C. | 25 22 | 24 | THE LAST WORTHLESS EVENING DON HENLEY | 23
23 [ 24 | DON'T MAKE ME OVER SYBIL | 20 23 | 27 | HOW AM | SUPPOSED TO LIVE WITHOUT YOU M.BOLTON | 29
24 [ 31 | JUST LIKE JESSE JAMES CHER | 19 24 | 29 | THIS ONE’S FOR THE CHILDREN NEW KIDS ON THE BLOCK | 28
25 [ 21 | ME SO HORNY THE 2 LIVE CREW | 33 25 [ 26 | DON'T MAKE ME OVER SYBIL | 20
26 | 30 | THE LAST WORTHLESS EVENING DON HENLEY | 23 26 [ 17 | BUST A MOVE YOUNG M.C. | 25
27 120 | LISTEN TO YOUR HEART ROXETTE | 22 27 | 30 | EVERYTHING JODY WATLEY [ 24
28 | 35 | THE ANGEL SONG GREAT WHITE | 30 28 | 32 | WHEN THE NIGHT COMES JOE COCKER | 37
29 {23 | MISS YOU MUCH JANET JACKSON | 36 29 | 33 | OH FATHER MADONNA | 35
30 | — | THIS ONE'S FOR THE CHILDREN NEW KIDS ON THE BLOCK | 28 30 { 36 | LOVE SONG TESLA | 21
31 (19 | DIDN'T | (BLOW YOUR MIND)  NEW KIDS ON THE BLOCK | 38 31 |35 | ROCK AND A HARD PLACE ROLLING STONES | 34
32|39 | FREE FALLIN TOM PETTY | 31 32 | — | DOWNTOWN TRAIN ROD STEWART | 40
33 | — | 1 LIWE BY THE GROOVE PAUL CARRACK | 32 33|34 | | LIVE BY THE GROOVE PAUL CARRACK | 32
34 [ 38 | | THINK | CAN BEAT MIKE TYSON D.J. JAZZY JEFF | 60 34 [39 | FREE FALLIN' TOM PETTY | 31
35 | — | ROCK AND A HARD PLACE ROLLING STONES | 34 35 | 37 | THE ANGEL SONG GREAT WHITE | 30
36 | 25 | COVER GIRL NEW KIDS ON THE BLOCK | 47 36 | 38 | THE ARMS OF ORION PRINCE (WITH SHEENA EASTON) | 39
37 [ 34 | ROCK WIT'CHA BOBBY BROWN | 41 37 119 | MISS YOU MUCH JANET JACKSON | 36
38 | — | HOW AM | SUPPOSED TO LIVE WITHOUT YOU M.BOLTON | 29 38 | — | TWO.TO MAKE IT RIGHT SEDUCTION | 42
39 [ 32 | LOVE IN AN ELEVATOR AEROSMITH | 48 39 | — | { REMEMBER YOU SKID ROW | 44
40 | — | JUST BETWEEN YOU AND ME LOU GRAMM | 27 40 [ 20 | DIDN'T | (BLOW YOUR MIND)  NEW KIDS ON THE BLOCK | 38
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THE ANGEL SONG (Psycho Bimbos From Hell, ASCAP)
WBM

ANGELIA (Chi-Boy, ASCAP) CLM

ANOTHER DAY IN PARADISE (Phil Collins, PRS/Hit
And Run, ASCAP) WBM

THE ARMS OF ORION (Controversy, ASCAP/Skye
Heart, BMI/WB, ASCAP) WBM

BABY COME TO ME (Gratitude Sky, ASCAP/Penzafire,
ASCAP/Virgin, ASCAP) CPP

BACK TD LIFE (Virgin, ASCAP/Virgin Songs, BMI/WB,
ASCAP/Law Music) CPP/WBM

BACK TO THE BULLET (Dasnice, BMI/Linz, BMI) CLM
THE BEST (Mike Chapman, ASCAP/Knighty-Knight,
ASCAP/AH Nations, ASCAP) WBM

BLAME IT ON THE RAIN (Realsongs, ASCAP) WBM
BUST A MOVE (Varry White, ASCAP/Young Man
Moving, ASCAP)

CALL IT LOVE (Atlantic-Gibron, BMI/Storky,
BMI/Jasperilla, ASCAP/Frankly Scariett, BMI/Music
Corp. Of America, BMI/Could Be Music, ASCAP) HL
COVER GIRL (Maurice Starr, ASCAP/EM! Apri,
ASCAP) HL

DIDN'T | (BLOW YOUR MIND) (Mighty Three,
BMI/Beilboy, BMI)

DON'T CLOSE YOUR EYES (Cookies,
BM1/Oppernockity Tunes, BMI/Ellymax,
BMI/Willesden, BMI/Zomba, ASCAP) HL

DON'T KNOW MUCH (EMI Blackwood, BMI/ATV,
BMI/Mann & Weil, BMi/Snow, BMI/Braintree, BMI)
HL

DON'T MAKE ME OVER (Blue Seas, ASCAP/Jac,
ASCAP) CPP/WBM

DON'T SHUT ME OUT (Paige By Paige, BMI/Chrysalis,
BMI) CLM

DON'T TAKE IT PERSONAL (Colgems-EMI,
ASCAP/CBS, ASCAP/Multi Culler, ASCAP)
DOWNTOWN TRAIN (Jalma, ASCAP)

DR. FEELGOOD (Motley Crue, BMI/Sikki Nixx,
BMI/Mick Mars, BMI) WBM

EVERYTHING (Sizzling Blue, BMI/Newton House,
BM!) WBM

EVERYTHING YOU DO (YOU'RE SEXING ME) (Blue 32,
ASCAP/Lance, ASCAP)

FOOL FOR YOUR LOVING (Seabreeze, ASCAP/C.C.,
ASCAP/Dump-eaton, ASCAP) WBM

FREE FALLIN' (Gone Gator, ASCAP/EM! April, ASCAP)
CPP/HL

FRENCH KISS (Seven Days, ASCAP)

GET ON YOUR FEET (Foreign imported, BM1) CPP
GIRL | AM SEARCHING FOR YOU (Saja, BMI/Mya-T,
BMI) HL

GIRL 'M GONNA MISS YOU (MCA, ASCAP) HL
HEALING HANDS (Big Pig, ASCAP/Intersong USA,
ASCAP) HL

HEAT OF THE MOMENT (Hip Trip, BMI/Kear, BMI)
HIDE YOUR HEART (EM! April, ASCAP/Desmobile,
ASCAP/immaculate, ASCAP/Mike Chapman,
ASCAP/Knighty-Knight, ASCAP/Al Nations, ASCAP)
HL/WBM
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HOW AM | SUPPOSED TO LIVE WITHOUT YOU (EM!,
ASCAP/is Hot, ASCAP/EM! Blackwood, BMI) HL

| DIDN'T MEAN TO STAY ALL NIGHT (Zomba, ASCAP)
1 LIVE BY THE GROOVE (Plangent Visions,
ASCAP/High Frontier, BM/EM| Blackwood, BM1) HL
{ REMEMBER YOU (New Jersey Underground, ASCAP)
1 THINK | CAN BEAT MIKE TYSON (Zomba, ASCAP)
| WANT YOU (Lindseyanne, BMi/Big Fat, BM!/Steve
Gordon, BMI)

IF 1 COULD TURN BACK TIME (Realsongs, ASCAP)
WBM

IF YOU LEAVE ME NOW (Saja, BMi/Mya-T, BMI) HL
I’'LL BE GOOD TO YOU (Kidada, BMI/Warner-
Tamerlane, BMI) WBM

I'M A BELIEVER (David Huff, ASCAP/Ashlyne,
ASCAP/Itsall, BMI/Screen Gems-EMI, BM1/Mark
Spiro, BMI/LCS, BMI) CPP/WBM

"M NOT THE MAN 1 USED TO BE (Virgin, ASCAP)
cep

(IT'S JUST) THE WAY THAT YOU LOVE ME (Virgin,
ASCAP/Oliver Leiber, ASCAP) CPP

IT'S NO CRIME (Epic/Solar, BMi/Kear,
BMI/Greenskirt, BM!) CPP

JANIE'S GOT A GUN (Swag Song, ASCAP)

JUST BETWEEN YOU AND ME (Colgems-EMI,
ASCAP/Stray Notes, ASCAP/Knighty-Knight, ASCAP)
WBM

JUST LIKE JESSE JAMES (Realsongs, ASCAP/EM!
April, ASCAP/Desmobile, ASCAP) HL/WBM
KICKSTART MY HEART (Motley Crue, BMI/Sikki Nixx,
BMI) WBM

THE LAST WORTHLESS EVENING (Cass County,
ASCAP/Grey Hare, ASCAP) WBM

LEAVE A LIGHT ON (Future Furniture,
ASCAP/Shipwreck, BMI/Virgin Songs, BMI)
CPP/WBM

LICENCE TO CHILL (Zomba, ASCAP) HL

LISTEN TO YOUR HEART (Screen Gems-EMI,
BMi/Jimmy Fun, BMI) CLM

LIVING IN SIN (Bon Jovi, ASCAP/Pri, ASCAP) WBM

" LOVE IN AN ELEVATOR (Swag, ASCAP) HL

LOVE SHACK (Man Woman Together Now!,
BMI/Irving, BM1) CPP

LOVE SONG (City Kidd, ASCAP) CLM
LOVE SONG (Fiction, ASCAP)

LULLABY (Fiction, ASCAP)

- ME SO HORNY (Pac-Jam, BMI)

MISS YOU MUCH (Flyte Tyme, ASCAP) WBM

MY HEART SKIPS A BEAT (Red Instructional,
ASCAP/Disco Fever, ASCAP/Tipper, ASCAP)

NEW THING (Octa, Ascap/Enuff Z'nuff,
ASCAP/Fajerstein, ASCAP)

NO MORE LIES (Ruthless Attack, ASCAP)

NOTHIN' TO HIDE (Chi-Boy, ASCAP/Edge Of Fluke,
BM1)

OH FATHER (W8, ASCAP/Bleu Disque, ASCAP/Webo
Girl, ASCAP/Johnny Yuma, BMi) WBM

DVER AND OVER (Ensign, BMi/Mister Guy,
BMI/Brooklyn Fox, ASCAP) CPP

OWWWW! (Blacklion, ASCAP/Captain Z,
ASCAP/Hallywood, BMI)

66 PEACE IN OUR TIME (Pillarview B.V., BMI/Chrysalis,
BMI/Virgin, ASCAP/Albert Hammond, ASCAP/WB,
ASCAP)

10 POISON (Ezra, BMi/Kat & Mouse, BMI/Music Corp. Of
America, BMI/EMI April, ASCAP/Desmobile, ASCAP)
HL
PRETENDING (Hamstein, BMI/Urge, BM{/Careers,
BMI1) HL
PRINCIPAL'S OFFICE (Varry White, ASCAP/Young
Man Moving, ASCAP)

16 PUMP UP THE JAM (Colgems-EMI, ASCAP/BMC,
UK/Bogam, ASCAP) WBM

94 RADAR LOVE (Fever, ASCAP)

98 REALISTIC (Chappell, PRS/Chappell & Co.,
ASCAP/Empire, PRS) HL

17 RHYTHM NATION (Black ice, BMI/Flyte Tyme,
ASCAP) WBM

34 ROCK AND A HARD PLACE (Promopub B.V., PRS)
cep

41 ROCK WIT'CHA (Kear, BMI/Epic/Sotar, BMI/Green
Skirt, BM1) CPP

97  SERIOUS KINDA GIRL (Mike Chapman,
ASCAP/Tommy Jymi, BMI/Warner-Tamerlane, BMI)

61 SOLD ME DOWN THE RIVER (lilegal, BMI)

S2 SOWING THE SEEDS OF LOVE (Virgin Songs, BMI)
cep

69 STEAMY WINDOWS (Tennessee Swamp Fox,
ASCAP/EMI April, ASCAP) HL

76 SUGAR DADDY (Point, ASCAP)

58 SUNSHINE (island, BMI/Onid, BMI) WBM

26 SWING THE MOOD (Various Publishers)

71 TALK TO MYSELF (Vertim, ASCAP/Wokie,
ASCAP/Whole Nine Yards, ASCAP)

S1 TENDER LOVER (Hip Trip, BMI/Kear, BMI/Jenn-A-
Bug, ASCAP)

28 THIS ONE'S FOR THE CHILDREN (Maurice Starr,
ASCAP/EMI April, ASCAP) HL

67 TOUCH ME TONIGHT (Mad Ted, BMI)

42 TWO TO MAKE IT RIGHT (Red Instructional, ASCAP)

78 WAIT FOR YOU (CBS, ASCAP/Bangs And Crashes,
ASCAP)

49 WAS IT NOTHING AT ALL (St. Cecilia, BMI)

2 WE DIDN'T START THE FIRE (Joel, BMI) HL

92 WHAT ABOUT ME (Australian Tumbleweeed, BMI) HL

95 WHAT KIND OF MAN WOULD 1 BE? (Texascity,
BMI/Jason Scheff, BMI/EMI Blackwood, BMI/Sin-
Drome, BM|/Fallwater, ASCAP)

55 WHEN | LOOKED AT HIM (Screen Gems-EML,
BMI/Panchin, BMi) WBM

9 WHEN | SEE YOU SMILE (Realsongs, ASCAP) WBM

37 WHEN THE NIGHT COMES (Irving, ASCAP/Adams
Communications, BMI/Calypso Tunes, BMI/Realsongs,
ASCAP) CPP/WBM

11 WITH EVERY BEAT OF MY HEART (MCA,

ASCAP/Matak, ASCAP/Mygag, ASCAP/Shakin’ Baker,

BMI) HL

WOMAN IN CHAINS (Virgin Songs, BM1)

YOU ARE MY EVERYTHING (Colgems-EMI,

ASCAP/Deep Faith, ASCAP/Multi Culler, ASCAP) WBM
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COALITION URGES DEFEAT OF DAT ACCORD

(Continued from page 4)

ther the House nor Senate versions
of the bill have gotten to the com-
mittee stage. “Congress has not
really focused on this issue yet,”
Rees said. “The other side has not
really pushed for the bill.”

Griffin added, “We're fairly con-
fident nothing will be introduced on
the Senate side before the next ses-
sion.” He noted that anti-DAT pact
forces have been aided by the fact
that the “RIAA logic doesn’t set
well” and by opposition from the
Copyright Coalition. However, he
warned, “These factors won't be
enough next session.”

Calling for vigilance from the Co-
alition and those sympathetic to it,
Griffin said, ‘“We don’t have to
move right now. We don’t have to
have a solution. We’ll determine a
timing that works for us. We’re say-
ing that no bill is better than this
bill. One of our arguments is that
Congress should have a comprehen-
sive rather than a piecemeal solu-
tion to the endangerment of intellec-
tual property.”

Rallying the songwriters at the
meeting, McCann attacked the pro-
posed legislation by saying, “I don’t
see the point of giving people at
home a more perfect way to rip us
off.” He alluded to the imposition of
royalties on DAT products else-
where and added, “I don’t see why
our Congress can’t give us the pro-
tection that exists in 13 other coun-
tries.”

Lamb said publishers and song-
writers are destined to repeat his-
tory if they don’t work for limits on
technological encroachments on

copyright before they become em-
bedded.

Carnes said he was not persuaded
by a recent report from the Office
Of Technology-Assessment that
confirmed that while there were
losses from home taping there were
also benefits in savings to consum-
ers (Billboard, Nov. 11). “Looting
would also save consumers money,”
Carnes said.

Rees contended that an economic
argument for protecting American
copyrights is that “we're a net ex-
porter of intellectual property.” He
said such property amounts to 6% of
the gross national product.

The lobbyists agreed that the
electronics industry’s appeal to con-
sumer self-interest and fears will be
a major factor for the Coalition to
surmount. “It’s easy to portray a
levy [on DAT equipment] as a tax,”
Griffin observed. “We have to de-
velop a multitier argument {to
counter the accord] ... We need to
organize at a grass-roots level.”

The RIAA-backed accord,
reached in June, is being defended
by its backers as an imperfect but
foot-in-the-door move. They argue
that, in making the agreement,
hardware manufacturers have ac-
knowledged the potential injury
their sound-copying equipment can
do to record companies, publishers,
and songwriters.

Opponents of the accord say that
the proposed laws urged by the
RIAA will legitimize home taping
by saying, in effect, that making
first-generation copies of records is
permissible.

LABELS FIND CONSUMERS FOR PROMO PACKAGES

(Continued from page 4)

available special packages including
Capitol’s Tina Turner’s passport-
style “Foreign Affair” CD; Arista’s
“Dead In A Deck” CD or cassette,
with a deck of Grateful Dead play-
ing cards (Billboard, Nov. 11); and
Geffen’s leather-bound edition of
Aerosmith’s “Pump” CD.

Those items follow in the wake of
Warner Bros.” successful CD in a
can of Prince’s “Batman’ sound-
track, which has sold more than
50,000 copies to date.

“We are trying to make the prod-
uct more appealing and draw the
consumer in,” says Warner Bros.
senior VP/creative director John
Beug, who was involved in the spe-
cial “Batman’” package, which re-
tails for $24.95.

While some of the special releases
are aimed at the loyal fans of cult
acts, others are designed to help
create a buzz on hot product. The
existence of special merchandise at
retail, however, does not guarantee
a hit. Turner’s “Foreign Affair,” de-
spite the excitement generated by
the special package, is sliding down
the chart after peaking at No. 31.

Stan Goman, senior VP market-
ing for the 57-store Sacramento,
Calif.-based Tower chain, says the
special packages sell well only “at
the beginning of the release and if it
is a hit.” While Goman says some
packages have worked well as a
merchandising tool, he is worried
about a market glut. “One guy
comes up with something cute and
then there is a bandwagon effect. If
there are a billion weird packages, it
ruins the whole impact.”

Virgin production director Debra
Kara says that labels are “still test-

ing the waters.” She adds, “It’s
frustrating for retail. They get
these nice boxes, but they don’t
know where to put them.”

Virgin has commercially released
two special CD packages: Keith
Richards’ 1988, special-edition “Talk
Is Cheap,” which features three
CD-3s in a canister topped with a
raised likeness of the guitarist’s
trademark skull ring; and 1989’s
elaborate Ryuichi Sakamoto set,
“Playing The Orchestra.”

“[Artists] like Sakamoto and Syl-
vian have the type of following that
would go out and buy something
special,” Kara says. The Sakamoto
package sold out its 6,000-unit run;
Virgin is issuing 4,000 units of the
Sylvian box.

But Kara adds that sales depend
on the artist involved, and that such
special packages probably would
not work well with an artist like
Paula Abdul, who has a young audi-
ence.

Warner Bros. had been making
limited-edition promotional CD digi-
paks on key projects like “Brian
Wilson” and R.E.M.'s “Green” since
1988. “We were finding that they
were showing up at swap meets for
$20, so we thought we should make
items like that available to the con-
sumer,” says Beug.

The “Batman” can, made in En-
gland, was inspired by European re-
leases like Public Image Ltd.’s 1979
“Metal Box,” which featured three
12-inch 45s housed in an embossed
film-can-style tin. “In Europe they
want the music, but the packaging
is sometimes more appealing to peo-
ple,” says Beug.

(Continued on next page)
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Brits Flock For Glapton Tix

BY NIGEL HUNTER

LONDON Eric Clapton, guru of
guitar rock, is set for an unprecedent-
ed season of 18 dates at London’s
Royal Albert Hall in January and ear-
ly February—and they're all sold out.

Tickets went on sale early last
month and were gone within three
weeks, according to Andrew Slack of
Harvey Goldsmith Entertainments,
which is promoting the shows. Ticket
prices range from about $21-$28, with
standing-room priced at less than
$19.

“We’re holding back the standing
tickets to be sold on the night for
each concert,” says Slack. “This is to
thwart the ticket scalpers outside.”

The seating capacity of the Royal
Albert Hall is 5,500 and there is
standing room for 600.

For the first six nights (Jan. 18-20
and 22-24), Clapton will be backed by
noted keyboard player Greg Phillin-

ganes, bassist Nathan East, and
drummer Steve Ferrone. This trio
will be augmented on later dates
(Jan. 26-28, 30-31, and Feb. 1) by a 13-
piece band including Alan Clark (key-
boards), Phil Palmer (guitar), Ray
Cooper (percussion), Tessa Niles and
Katie Kissoon (vocals), and a horn
section.

There will be three blues nights
(Feb. 3-5) when Clapton will be joined
by Robert Cray, Buddy Guy, and oth-
ers to be announced. For the final
three dates (Feb. 8-10), he will be
backed by the 65-strong National
Philharmonic Orchestra.

Clapton has chosen as support act
for the first 11 dates an Italian sing-
er, Zucchero.

Roger Forrester, Clapton’s manag-
er, says one concert from each of the
three segments will be recorded and
filmed. No decision has been made
vet regarding format or release of
the recorded dates.

PROMO PACKAGES PROVE APPEALING

(Continued from preceding page)

According to Geffen director of
marketing services Robin Rothman,
the label decided to make its special
leather-bound “Pump”’ available
commercially “to recoup the cost of
the promo piece and put it out there
for die-hard fans, so they could have
it as well.”

The customized ‘“Pump” retails
for $24.95. According to Rothman,
20,000 copies of the limited-edition
package were made; 3,000 were
used as promotional items, and the
remaining 17,000 were put on sale.

After the initial commercial run
of 12,000 units of the Richards pack-
age (nicknamed “Keith In A Can”)
sold out, Virgin decided to issue an-
other 10,000 packages to coincide
with the Rolling Stones tour, says
Kara. Geffen, however, has no
plans to release more copies of the
limited-edition Aerosmith album.
“If you go back in and try to sell
more, it takes away from the
uniqueness of the item,” Rothman
says.

Like other labels surveyed, Gef-
fen plans on releasing other special
packages in the future. “If the eco-

nomics of the individual project
make sense and we think the item
could be marketed effectively by
the retail community, absolutely,”
says Rothman.

One of the latest special packages
to be released is Arista’s “Dead In
A Deck” collector’s kit of the Grate-
ful Dead’s “Built To Last” album,
which is available in a cassette and
CD configuration (see story, page
26).

“A promotion like this is very
complicated,” says Arista executive
VP Bill Berger. “You have to do it
very judiciously. The prerelease of a
record is getting more lavish ...
you have to be unique.”

The special packages are not lim-
ited to CDs and cassettes. Warner
Bros. recently issued a promotional-
like R.E.M. “Box Set: singleaction-
green.”” The package, which in-
cludes four 7-inch vinyl singles from
the band’s “Green’’ album, sells for
$8.98.

Assistance in preparing this story
was provided by Larry Flick in
New York.

BRIT DANGE LABELS BOW U.S. DIVISIONS

(Continued from page 4)

which has built its reputation on the
chart-topping success of such artists
as Kylie Minogue and Jason Dono-
van, is a diversified company with a
recording studio complex, a manage-
ment arm, a radio promotion branch,
and its own pressing plant and tape
duplication facilities, as well as its
record production core.

“What we have now in America
are several labels, each committed on
behalf of [various] Stock, Aitken &
Waterman artists,” says Jones. “We
don’t want to mess with that.”

Instead, PWL America will seek
U.S. talent, particularly in the rap
and dance genres, which may eventu-
ally be picked up by the parent com-
pany for the international market.

“We really want to develop an
American roster for the American
market,” says Chin. “We're looking
for good, sanely financed rap and
dance records with young talent.

“We're not going to bulldoze our
way in with a lot of money,” says
Chin. “I just hope to pick up a few,

good, specific projects. Frankly, I
want to get something cooking as
quickly as possible. For me, the obvi-
ous thing is to put out a good, cre-
ative rap record.”

While PWL America will hope to
lure production and songwriting
teams to rival Stock, Aitken & Water-
man, Chin stresses that both the U.S.
and U.K. labels want to nurture art-
ists’ careers, rather than just churn
out hits.

“Obviously, PWL is producer-di-
rected,” he says. “But the great falla-
cy about them is that the artists
themselves don’t have careers. There
is the charge over there to make a
long-term career for artists and
that’s our intention here. I'm really
looking forward to putting that phi-
losophy behind rap and dance and
street music.”

According to Jones, PWL America
will begin modestly, seeking about
four album artists while budgeting
for additional 12-inch deals and li-
censed compilations.
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NEW
GCOMPANIES

American Artist Inc., formed by An-
thony J. Messina and Jack Mondel. A
personal management and public re-
lations firm, focusing on artist devel-
opment. Artist roster includes Harold
Melvin & the Bluenotes, Secret City,

Sanborn Again. MCA Music
Publishing signs an administrative and
exclusive writer agreement with
saxophonist/songwriter David
Sanborn, right. Sanborn is also the
host of the NBC-TV show “‘Night
Music."” At left is Leeds Levy,
president, MCA Music Publishing.

Louis Di Sabatino & Michael Christy,
Will Hart & the Delphonics, and Scott
Manwiller. The Executive House at
Main Street, Plaza 1000, Suite 622,
Evesham & Kresson Roads, Voor-
hees, N.J. 08043; 609-751-5444.

Paris Club Records, formed by Paris
Ford and Reynald Deschamps. An in-
dependent record company. First re-
lease is 12-inch single “Too Far” by
Paris Ford Project. 37-20 30th St.,
Long Island City, N.Y. 11101; 718-
786-8473.

Kelleher Communications and
Marketing Management, formed by
Richard C. Kelleher. Firm specializes
in media relations, public relations,
and sales/marketing management.
Suite 200, 7715 N. 13th St., Phoenix,
Ariz. 85020; 602-944-2773.

Entertainment A&R Services
(EARS), formed by Janie Bradford.
Company reviews demo tapes and
sends the information in a biweekly
newsletter to record companies. Suite
522, 6430 Sunset Blvd., Los Angeles,
Calif. 90028; 213-466-1511.

Demore Management, formed by
Kerwin James. Company specializes
in artist management and consulta-
tion for urban contemporary and rap
artists. Company currently repre-
sents Spectron 7, LaMarr & Rita,

BILLBOARD CHARTS THE TOP ENTERTAINMENT STOCKS
COURTESY OF
PAINE WEBBER RESEARCH, 1285 Ave. of the Americas
New York, N.Y. 10019, (212) 713-2000
Sale/ Open Close
Company 1000°s 11/13 11/20 Change
NEW YORK STOCK EXCHANGE
Blockbuster Entertainment . . .. ... ..... 725.9 19%, 19Y, B/
@38 [%; ccoccoopbobbono006000000 404.9 200 200%, +%
Capital Cities Communications . .. ....... 128.6 554, 542, -11Y,
Carolco Pictures . . . . ..o oot 184.1 11Y, 10Y%, %
Coca-Cola .+ . o v i e e 2987.7 73% 75Y, +1%,
Columbia Pictures . .. . ... .......... 267, 26%, ..
WaltDisney .. ........ ... 2031.5 1267, 129, +2%,
EastmanKodak . .................. 3433 .7 427, 41%, -1Y,
Handleman 2845 19% 19Y, -
MCA Inc. 2328.1 67, 66, -1
MGM/UA 727.4 19Y, 20 +¥
Orion Pictures Corp. . . . . .. oo v v v v v a o 106.7 237, 24%, +1
Paramount Communications Inc. . . . ... ... 2651.2 56 Y, 55%, A
Pathe Communications . . . . ... ... ... .. 64.6 27, 3 +Y,
SonyCorp. . ..ot 105.6 57% 56, -1Y
MR cococoooooo0annanobn0000000 20.1 39Y, 37% -2
Vestron INC. . o v v v v i i e e 156.1 1% 1% A
Warner Communications Inc. . . ... ... ... 2103 63Y, 63Y, s
Westinghouse . . . ... ... . ... ... 2586.3 697, 71Y, +1Y,
AMERICAN STOCK EXCHANGE
COMMErON & v v oo oo c e e it e e e 22.4 8Y, 9Y, +7s
Electrosound Group Inc. . . ... ... ... ... 80.2 17, 1Y, -V
Nelson Holdings Int’l . . ... ........... 640.1 1%, -1%
New World Pictures . . . .. ............
Price Communications . . ... ... ....... 47 5 4y, Y
Prism Entertainment . . ... .. ... ...... 10.2 3 3Y, +
Unitel Video . . .. ..o oo 1.2 14 137 /s
November 13
Company Open Close Change
OVER THE COUNTER
Acclaim Entertainment . . . ... ... .. L 7% 7 0 o=
Certron Corp. .« v . v it i e e 1%, 10—
Dick Clark Productions . . . .+« v v ot v o it e 6, 6Y, ...
LINBroadcasting . . . . .o oottt 121 120, =
LIVE Entertainment . . . . . v i it e e 15%, 15, ..
ReCOtON COPP. v et e b et e ittt 4%, 4,
Reeves COMMUNICAtIONS .+« « « o v v v b oo v i e e e e s 5Y, 5Y,
Rentrak . .. ............ 1% 1%,
Satellite Music Network, InC. . . . .. o . oo
Scripps Howard Broadcasting . .. . ... ...l 68 67 -1
Shorewood Packaging . . . . ..« o i il e 27Y, 27,
SOUND WArEROUSE . + o o v o v e v v e e e e e e e e e e
SPECS MUSIC  « v v v o e v b e i e e s YA 8 +Y,
Starstream Communications Group, Inc. . . .. .. ... ... .. 1 1
Trans WOrld MUSIC . o v v v v v e e e e e i e e e b et e e e 22%, 22Y, =Y,
Video Jukebox Network . . . . . .. .o i i 5%, 5%
Wall ToWall Sound And Video . . . .. .. oo v i ii o 3Y, g% o
Westwood One . . .o it e e e e e e e s 9 9Y, +Y,
Open Close
Company 11/13 11/20 Change
LONDON STOCK EXCHANGE (In Pence)
Chrysalis . . v oo e e e 128 140 +12
PICKWICK « v v v e e e e e i e e e oo e e e i e e 211 210 -1
Really Useful Group . . . . oo oo i i i 665 635 -30
Thorn EMI . . o o o e e e e e e 752 749 -3

Daryl “J,” Undecided, and Adrienna.
P.O. Box 36152, Oklahoma City, Okla.
73136; 405-424-8612.

Victori Promotions and Marketing,
formed by Jerome Cunningham.
Company promotes and markets
R&B, urban contemporary, jazz,
blues, and gospel music, primarily in
the Michigan and Ohio regions. 16595
Rutherford, Detroit, Mich. 48235; 313-
213-5229.

Cherry Hill Music Co., formed by
Marie Dugue. Company develops,
markets, and represents artists,
bands, and songwriters. Currently
accepting demo tapes in all music cat-
egories. 136 Edison Rd., Cherry Hill,
N.J. 08034; 609-427-0225.

Club Rio Records, formed by John
Matarazzo. An independent record la-
bel focusing on Latin and salsa mu-
sic. 6600 River Road, West New
York, N.J. 07093; 201-868-6400.

Work It!, formed by P. Fine and Ly-
vio G. A music promotion company
that markets rap, dance, and R&B
music to New York clubs, radio sta-
tions, and the press. Clients include 2
Live Crew, Doug E. Fresh, and Sir
Mix-A-Lot. Suite 9, 33 Third Ave.,
New York, N.Y. 10003; 212-995-1608.

eXplosion Records, formed by Ro-
byn Wylie. An independent label fo-
cusing on music outside the main-
stream. First project is a compilation,
“Dustbusters: A Sampler Of The
Next Wave,” featuring technorock,
hard rock, funk, and jazz. Artists in-
clude Culture Shock, Chinadoll, Yes-
terday’s Children, and Suite Life.
1607 Dicken Drive, Ann Arbor, Mich.
48103; 313-769-2632.

Send information to New Compa-
nies, Billboard, 1515 Broadway,
New York, N.Y. 10036.

Survival Tactics. Writer Rupert Hoimes, second from right, makes a point on
the future of the American musical theater at a panel discussion Nov. 13 at the
monthly meeting in New York of the music unit of B'nai B'rith. Others shown,
from left, are Billboard’s Irv Lichtman, moderator; Warner-Chappell's Frank
Military; and lyricist Sheldon Harnick. (Photo: Chuck Pulin)

LIFELINES

BIRTHS

Boy, Mark Richard, to Gary and
Joan Theroux, Oct. 14 in Ossining,
N.Y. He is the senior music editor
at Reader’s Digest and co-host of
WZFM’s “Saturday Night Spe-
cial.” She is the associate director
of Pop Record Research, a music
research archive.

Girl, Stephanie Erica, to Steve and
Elaine Cristol, Oct. 30 in San
Francisco. He is director of mar-
keting for Personics Corp.

Boy, James Nicolas, to James and
Lillian Gay, Oct. 31 in Los Ange-
les. He is West Coast continuity
coordinator for Westwood One,
Inc. She is security administrative
assistant for Northrop.

Girl, Kathryn Morgan, to Antony

and Jeannine Payne, Nov. 14 in
Beverly Hills, Calif. He is presi-
dent of The A&R Group Inc., a mu-
sic video and TV commercial pro-
duction company.

DEATHS

Leroy Barry Choice, 35, of pneu-
monia, Oct. 30 in Los Angeles.
Choice was the media buyer for
Wherehouse Entertainment Inc.
He is survived by his parents, Mr.
and Mrs. Leroy Choice; his broth-
er, Kenneth; and his sister, Linda.
Donations may be made in his
name to the T.J. Martell Founda-
tion, 6 West 57th St., New York,
N.Y. 10019.

Send information to Lifelines,
Billboard, 1515 Broadway, New
York, N.Y. 10036.

CALENDAR

A weekly listing of trade shows,
conventions, award shows, semi-
nars, and other notable events.
Send information to Calendar,
Billboard, 1515 Broadway, New
York, N.Y. 10036.

NOVEMBER
Nov. 28, Legal Panel, presented by Music Busi-
ness Monthly, Sheraton Hotel, Boston. Joseph Vig-
lione, 617-935-5386.

DECEMBER

Dec. 6, Booking And Management Semiinar, pre-
sented by Music Business Monthly, World Trade
Center, New York. Joseph Viglione, 617-935-5386.

Dec. 9, Songwriting Workshop, presented by the
Texas Music Assn., Fountain Plaza Hotel, San Anto-
nio, Texas. Tamie Jones, 512-667-9812.

Dec. 14, International Radio & Television Society
Christmas Benefit, Waldorf-Astoria Hotel, New York.
212-867-6650.

Dec. 14, Song Critique With Vincent M. Guest,
sponsored by the Songwriters Guild of America, lo-
cation to be announced. B. Aaron Meza, 213-462-
1108.

JANUARY
Jan. 6-9, Consumer Electronics Show, Las Vegas
Convention Center, Las Vegas. 202-457-4919.
Jan. 19-21, National Assn. of Music Merchants,
Inc. (NAMM) Convention, location to be announced,

Anaheim, Calif. 619-438-8001.

Jan. 21-25, MIDEM Convention, Festival des Pa-
lais, Cannes. 212-689-4220.

Jan. 25-28, American Women in Radio and Televi-
sion 15th Annual National Commendation Awards
Judging, location to be announced, Washington, D.C.
Christine Murphy, 202-429-5102.

FEBRUARY

Feb. 5-7, Nightclub, Bar, And Restaurant Expo,
sponsored by Nightclub & Bar magazine, Rose-
mont/0'Hare Expocenter, Chicago. 601-236-5510.

Feb. 10, 1990 Music Conference, presented by
Music Business Monthly, World Trade Center, New
York. Joseph Viglione, 617-935-5386.

Feb. 15-18, Concert Touring In The 1990's: 10th
Annual Performance Summit Conference, presented
by Performance magazine, Radisson Palm Springs
Resort, Palm Beach, Calif. Don Waitt, 817-338-9444.

Feb. 21, 32nd Annual Grammy Awards, presented
by the National Academy of Recording Arts & Sci-
ences, the Shrine Auditorium, Los Angeles. 213-849-
1313.

Feb. 25, Record Production Seminar, presented
by Music Business Monthly, location to be an-
nounced. Joseph Viglione, 617-935-5386.

Feb. 28-March 3, 2ist Annual Country Radio
Seminar, Opryland Hotel and Convention Center,
Nashville. 615-327-4488.

MARCH
March 10-13, 32nd Annual NARM Convention,
Century Plaza Hotel, Los Angeles. 609-536-2221.
March 13-16, Audio Engineering Society Inc. Con-

vention, Congress Center, Montreux, Switzerland.
212-661-8528.

March 17, “Arista: A Celebration Of 15 Years Of
Joy To Help End These Years Of Sorrow,” concert to
benefit the Gay Men’s Health Crisis and AIDS orga-
nizations nationwide, Radio City Music Hall, New
York. Yon Elvira, 212-333-7728.

FOR THE RECORD

RCA/Columbia Pictures Home
Video, contrary to a report in the
Nov. 25 issue of Billboard, does
not have a functional discount
for rackjobbers and has not had
one for four months. According
to David Pierce, the company’s
VP of sales, “We have one stan-
dardized price for all customers,
including rackjobbers and dis-
tributors.”

In Billboard’s Nov. 18 Audio
Track column, the correct ad-
dress for Scream Studios should
have been 11616 Ventura Blvd.,
Studio City, Calif. 91604.

Sweet Sensation is on Atco Re-
cords. The group’s label was not-
ed incorrectly in the Nov. 25 Bill-
board.
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STUDIOS SUPPORT SELL-THROUGH RACKING OF VIDEO STORES

(Continued from page 1)

Eric Doctorow, VP/GM of Para-
mount Home Video, notes that sell-
through racking of video stores is
“not going to happen overnight. It's
going to take time for traditional dis-
tributors to develop and present pro-
grams, and for retailers to under-
stand those programs.”

He continues, “For some retailers,
a rack program is a good thing, be-
cause it allows them to have product
on the floor that is presented in good
fashion, well-merchandised, with a
good mix of product, and well-priced.
But they wouldn’t have management
of the product, and they’re going to
pay for the service by having less
margin.”

Says Bill Pollack, senior VP of
sales for HBO Home Video, “Consid-
ering the real dollars generated by
sell-through to specialty stores and
the overhead that must be devoted to
running a specialty store, if extra
revenue can be generated by racking
a regionally dominant chain, [rack-
ing] could help accelerate the sell-
through business. But it’s not going
to apply to one-, two-, or three-store
operations.”

Pollack bases his assessment on
two factors: the need of independent
retailers to generate immediate cash
flow from inventory, and the disad-
vantages for racks in servicing such
small accounts, unless they happen to
be located near stores belonging to a
larger chain that is using a racked
service.

Similarly, Doctorow observes that,
while both large and small retailers
are being racked, “Some of it is an
economic decision for the rackjob-
bers: Can they amortize the cost of
their service function over enough ac-
counts to make it worthwhile?”

Louis Feola, senior VP of market-
ing for MCA Home Video, cautions
that sell-through racking of specialty
stores “could go either way. It'll be
on a case-by-case basis to see wheth-
er it’s fruitful for retailers.”

While he would like to see both vid-
eo specialists and music dealers in-
crease their commitment to sell-
through, Feola adds that “this quar-
ter, the industry has suffered
through a lot of pricing issues that
will have to be faced in 1990.”

These pricing issues are not new:

VOX JOX

(Continued from page 12)

HEADLINES I

Mark St. John, PD of KWSS San
Jose, Calif., returns to WAPI-FM
Birmingham, Ala., as VP/program-
ming and will hire a new PD; Leslie
Framm, PD at sister WABB-FM Mo-
bile, Ala., is named to a similar post
there ... Gerry McCracken, PD of
WCOS Columbia, S.C., is now PD at
country WHKO Dayton; OM Chuck
Browning will concentrate on sister
WHIO.

In Charlotte, N.C., both top 40/
dance WCKZ and top 40/rock
WROQ have moved somewhat more
mainstream following WBCY’s
switch to AC ... Maggie Dugan, GM
of NewCity’s CommercialWorks divi-
sion, is named president ... WSIX-
FM Nashville a.m. driver Gerry
House will have some group pro-
gramming duties following the reor-
ganization of Hicks Broadcasting.
into Capstar Communications . . . Top
40 WNYZ Utica, N.Y,, is now AC
WLZW under new PD Scott Barrett.

They have to do with mass mer-
chants’ deep discounting of hit sell-
through titles, such as “Batman,”
“Who Framed Roger Rabbit,” and
“The Land Before Time.” Since mass
merchandise outlets are usually ser-
viced by rackjobbers, many retailers
feel that the ability of those accounts
to undercut video store prices is relat-
ed to the functional discount that
racks receive from some suppliers.

Fewer studios, however, are sell-
ing product to rackjobbers for less
than they charge distributors. A few
months ago, MCA and RCA/Colum-
bia joined the group of suppliers—in-
cluding Warner Bros., HBO, and Ori-
on—that no longer give rackjobbers
a functional discount (Billboard, Nov.
25). If, as sources predict, MGM/UA
also abolishes its functional and
adopts a one-price policy, CBS/Fox,
Paramount, and Disney will be the
only major studios still offering this
special discount.

Those three studios are taking an-
other approach to leveling the play-
ing field for rackjobbers and the in-
creasing number of distributors that

perform rack services: They are of-
fering those distributors a functional
discount on that portion of their pur-
chases that they can prove is being
racked (Billboard, Nov. 25).

From the viewpoint of those stu-
dios that have chosen a one-price poli-
cy, this is a cumbersome system, and
one that lends itself to abuses. “Be-
cause many distributors are starting
rack operations, it’s difficult to distin-
guish one inventory from another,”
says Paul Wagner, a spokesman for
Orion Home Video.

Adding to the confusion is the fact
that some distributors vend large-vol-
ume sell-through product to mass
merchants at very low prices, while
video retail chains sometimes pur-
chase the same kinds of titles from
rackjobbers without being racked.

But Bill Mechanic, head of Walt
Disney Home Video, says of his com-
pany’s policy, which requires that in-
voices be furnished and rack inven-
tory segregated, “It’s auditable and
enforced, and [accounts are] penal-
ized if there’s anything incorrect.”

In any case, he claims, the discount

DUTGH RAID NETS RECORD HAUL

(Continued from page 1)

taken for questioning. Two, said to be
the joint managing directors of East-
ern Cassette Recording (ECR), were
held in jail, while the other three were
allowed bail on condition that they re-
main available for further question-
ing.

The raid, which has been in the
works since mid-September, was car-
ried out in conjunction with officers
of BUMA/STEMRA, the Dutch copy-
right society, and NVPI, the Dutch
national IFPI group. It followed addi-
tional investigations by Danish copy->
right society NCB and the Belgian
and West German IFPI groups.

Further investigations are being
carried out in Belgium and Greece,
which are among the countries where
the police suspect the seized product
was manufactured.

BUMA/STEMRA officials believe
some of the allegedly illicit software
had already been sold in Holland,
West Germany, Denmark, and Bel-
gium. No details were available
about retail prices.

Most of the recordings involved
are by major international artists,
said Dutch police, but they declined

to give names prior to a news confer-
ence that was scheduled for Nov. 24.

In London, the IFPI noted: “Al-
though the industry has been dis-
mayed by the extent of the haul, it is
encouraged by the success of this
raid, which represents an enormous
boost to the industry’s anti-piracy ini-
tiatives.

“But the even split between tapes
and CDs highlights the growth in in-
ternational CD piracy, which is now a
serious problem to the global indus-
try. Seizures of unauthorized CDs
have dramatically escalated this year
and this raid gives the clearest indica-
tion that pirates are switching to the
new format.”

Ian Haffey, IFPI's anti-piracy co-
ordinator, said, “While it is alarming
that such enormous quantities of un-
authorized product, particularly CDs,
should be manufactured and ready
for distribution, the positive side of
this raid is that it shows the high lev-
el of cooperation within the industry,
as this resounding success was en-
tirely due to the close working rela-
tionship established between IFPI
and authors’ societies.”

LIEBERMAN TO ACQUIRE NAVARRE

(Continued from page 3)

Wachsman says the transaction
will allow LIVE to reap operating
synergies among its distribution,
rackjobbing, and retail divisions.
LIVE owns Strawberries, an 87-unit
record chain based in Milford, Mass.

He says LIVE has not yet decided
whether Navarre will continue its
present geographic setup with
branches in Minneapolis and Garde-
na, Calif., and a sales office in Chica-
go.
The acquisition will make Lieber-
man the “largest distributor and
rackjobber of computer software in
the country,” according to Wachs-
man. “[Computer software] is the
smallest of our three businesses,” he
adds, “but it is the fastest growing.”

Wachsman declines to release
sales volume for that product seg-
ment, but an analyst who asked not
to be identified estimates that Lieber-
man’s computer software sales vol-

ume will top $20 million this year. Na-
varre does about the same amount of
software business, plus approximate-
ly $20 million of music sales, of which
two-thirds comes from independent
distribution and one-third from its
one-stop business.

In addition to announcing Mishra’s
move into the president’s office at
LIVE, the company also named two
new directors, Alan J. Hirschfield,
formerly CEO of 20th Century Fox,
and Cy Leslie, former chairman and
CEO of MGM/UA Home Entertain-
ment.

Smith, who had been serving as
acting president of LIVE since the
death of Menendez, will remain chief
financial officer and adds the title of
executive VP. In addition, he has
been named president of LIVE En-
terprises, a newly formed unit, which
will be responsible for acquisitions
and new business.

is fairly small, and rackjobbers are
not culpable for mass merchants’
lowball prices on hits. He adds that
retailers who believe they can get
lower wholesale prices from racks
are laboring under an illusion.

“The rack discount doesn’t even
take into account the real cost of do-
ing business,” he says, “so it’s falla-
cious to think a retailer can go to a
rack to get a pricing advantage.”
Sell-through racking, he declares, is
for retailers who have not yet en-
tered the field; by buying from rack-
jobbers on a 100% return basis, they
can reduce their risk.

“Right now, people who are al-
ready in [sell-through] are making
money at it and probably won’t go to
the racks,” says Mechanic.

Several video retailers surveyed by
Billboard bear out Mechanic’s re-
marks to some degree. For example,
the 204-unit Erol’s chain, based in
Springfield, Va., has no plans to use a
rack service. According to Robert
Morick, the chain’s VP of marketing,
“Erol’s has been and will continue to
be a major player in sell-through.”
He adds that the web buys directly
from some suppliers and gets other
product from a major distributor.

Similarly, New York-based RKO
Warner Theatres Video does a hefty
sell-through business in its 32 stores
without the benefit of racks.

Combo chains, which have tradi-
tionally focused on sell-through more
than specialty video dealers, also con-
tinue to buy video stock from distrib-
utors or suppliers; as Morick points
out, that is partly because they have
always purchased their music prod-
uct in the same way. Among the com-

bo chains that sell video without be-
ing racked are Musicland (which
buys its product direct), Tower,
Wherehouse, and Spec’s.

Nevertheless, other chains large
and small are giving racks a try. The
700-unit West Coast/National Video
web, for example, recently signed up
Handleman to rack its 91 corporate
stores (Billboard, Nov. 11), and 65 of
its franchisees came aboard at West
Coast’s convention in Atlantic City,
N.J., two weeks ago.

“The projection is we’ll have a
large group of stores selling a wide
assortment of video titles—not just
megahits—by Christmas,”” says
Steve Goldberg, VP of operations. A
year from now, he expects to have
nearly every one of West Coast/Na-
tional's stores involved.

All of Omaha, Neb.-based Ap-
plause Video’s 59 corporate and fran-
chised outlets are already racked by
Video Channels. “It’s a wonderful
program,” says Bruce Shackman, the
chain’s president. “It’s given us an
opportunity to put several thousand
pieces in each of our stores ... This
has been a sensational year for sell-
through, and product has just walked
off our shelves.”

Both Shackman and Steve Rosen-
burg, owner of the three-store Pre-
miere Video chain in Marietta, Ga.,
make the point that being racked re-
quires very little investment from the
retailer. Noting that dealers had re-
sisted entering the sell-through field
because they did not want to tie up in-
ventory dollars, Rosenburg says,
“Racking has taken every question
out. If you don’t sell it, you return it.
Your only investment is shelf space.”

October 20. 1989

Island International Limited

has sold the subsidiaries which comprise

Island Records

Island Music

PolyGram N.V.

The undersigned acted as financial advisor to
Island International Limited

ALLEN & COMPANY

INCORPORATED
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DIGITAL TECHNOLOGY IS GETTING A BIGGER PIEGE OF THE ROCK RECORDINGS BEING MADE

(Continued from page 1)

noise. But, until recently, the technol-
ogy had not been widely embraced by
pop artists.

Hard rock producers, in particular,
have stood by analog, preferring its
compression and colorization. War-
rant’s “Dirty Rotten Filthy Stinking
Rich” album is one of the few of its
genre to use digital, but it may serve
as a harbinger of things to come.
“It’s a medium that I like, in particu-
lar, because there’s no degenera-
tion,” says Bo Hill, who produced the
project. “Also, it takes the guesswork
out.”

Major recording studios have seen
interest in the format grow over the
last two years, to the point that some,
like New York’s Power Station, re-
port a ratio of 3:2 digital to analog.
Last year’s ratio was 1:1, and in 1987
it was 1:3, according to studio manag-
er Barry Bongiovi.

Platinum Island, which sees ap-
proximately 15%-20% of its projects
recorded on digital multitrack, notes
a 25% increase in digital projects
since 1988.

Others, like the Record Plant in
Los Angeles, offer less remarkable
figures. Approximately 50% of its
projects are recorded on analog, 30%
use a hybrid of both technologies,
and 20% are all digital, according to
chief engineer Bill Dooley, who adds
that these figures have not changed
much in recent years.

Digital technology has developed
rapidly since its introduction. New fil-
ter designs have solved phase shift
problems that caused “harsh” sound
in earlier machines. Higher sampling
rates are being explored, and its edit-
ing capabilities put digital far ahead
of analog.

Yet market penetration of digital
studio equipment has been slower
than expected, observers note. In
comparison to analog, which has 40
years of use behind it, digital record-

ASHER LEAVING P’GRAM?

(Continued from page 1)

The Asher departure would come
several weeks after PolyGram’s ac-
quisition of A&M Records for about
$500 million. This deal itself, rumored
for months, raised speculation that
Jerry Moss, former co-owner of
A&M and still its chairman, would be
called upon to operate all of Poly-
Gram’s holdings.

ing is still considered a young format
after a decade of availability.

“Engineers have had years of ana-
log recording and they’ve learned
ways to use it, certain techniques
that make it work for them,” says
Mike Campbell, who produced Tom
Petty’s solo album and is also a mem-
ber of his group, the Heartbreakers.
“But when they use those techniques
on digital, it sounds brittle and harsh.
Maybe it's just a matter of learning
to use the equipment in a new way, a
matter of relearning the system.”

Few producers have had the oppor-
tunity to learn the technology; but,
some observers say that as familiar-
ity with digital grows, so will its use.

In October, Sony announced that it
had sold 600 multitrack recorders
worldwide since introducing the
equipment almost seven years earlier
(Billboard, Oct. 14). About 20% of to-
tal sales were placed in the U.S,, says
the company’s pro audio marketing
manager, David Kawakami.

Although exact sales figures are
not available from Mitsubishi, anoth-
er major player in the digital multi-
track arena, they are close to Sony’s,
says Peter Kehoe, Eastern regional
sales manager with Neve, the exclu-
sive U.S. distributor for Mitsubishi
pro audio products.

Since 1983, the price for digital
multitrack equipment has dropped
from $150,000 to $100,000 per unit. In
1988, Sony introduced a 48-track re-
corder with a $200,000-$250,000 price
tag. Since then, Studer has also intro-
duced a 48-track machine at a similar
price point (Billboard, Oct. 21).

Most studios charge an extra
$1,000 to $1,200 per day for the use of
48-track digital equipment, and be-
tween $500 and $300 per day for 32-
and 24-track.

“We never had the option to record
on digital. It’s only now that we can
maybe dabble into a bit of new equip-
ment,” says Jazzie B., a producer and
remixer as well as front man for Soul
II Soul.

In spite of the number of pop chart
albums recorded digitally, some la-
bels report that only 15%-20% of their
total pop projects are using the for-
mat. Some of the discrepancy can be
attributed to the record companies’
reluctance to spend extra production
dollars on new artists. But not all es-
tablished artists, producers, and engi-
neers sing digital’s praises.

A clear indication of the preference
of some for analog recording is that

CBS/FOX SUES MGM/UA OVER HOME VID RIGHTS

(Continued from page 6)

example, the suit alleges, ‘“Polter-
geist II” and “Running Scared,”
MGM/UA’s two most successful the-
atrical titles in 1986, were originally
construed to constitute a pair of re-
leases, for which MGM/UA had the
option to select one for home video
- distribution, with the other going to
CBS/Fox. But in an effort to retain
video rights to both films, CBS/Fox
charges, MGM/UA removed “Polter-
geist II” from the pairing process
and held it until MGM/UA again had
the first choice between a pair of
films.

In another example, CBS/Fox
charges that MGM/UA staged a lim-
ited theatrical release of the unsuc-
cessful “Captive Hearts” to delay the
pairing of “Spaceballs” when the
first-pick option belonged to
CBS/Fox. Similarly, the suit alleges,
MGM/UA “unexpectedly” released

“I'm Gonna Get You Sucka” in be-
tween “Last Rights” and “Rain Man”
to avoid granting CBS/Fox the first-
pick option between ‘“Last Rights”
and “Rain Man.”

MGM/UA is also charged with
falsely characterizing certain “pick-
ups” as “MGM/UA-produced films”
in an effort to frustrate CBS/Fox's
ability to select the most successful
titles.

The allegations concerning the UA
catalog stem from a December 1987
episode, widely reported at the time,
in which MGM/UA began advertis-
ing the UA catalog to the trade and
soliciting orders from distributors
one month prior to the expiration of
CBS/Fox’s license to that catalog. By
undercutting CBS/Fox’s prices for
the same titles, the suit alleges,
MGM/UA “caused CBS/Fox to lose
significant catalog sales in 1987.”

this format was used in such high-
charting albums as Billy Joel's
“Storm Front,” Janet Jackson’s
“Rhythm Nation 1814,” Bob Dylan’s
“Oh Mercy,” Tom Petty’s “Full Moon
Fever,” and the Cure’s “Disintegra-
tion.”

Dolby Laboratories’ SR noise re-
duction technology, introduced three
years ago, has greatly contributed to
bringing analog quality close to that
of digital recording, notes Charles
Comelli, director of studio operations
for Capitol Records. Dolby has li-
censed more than 30,000 tracks of SR
in three years. With SR, the dynamic

range of an analog recording can be
in the same 93 dB-96 dB area as digi-
tal, according to sources at Dolby and
Mitsubishi.

Many artists and producers still
maintain that analog is a better medi-
um for some projects, and the choice
is strictly subjective.

Renowned engineer Bruce Swe-
dien, who just finished the new Quin-
cy Jones album, ‘““Back On The
Block,” and is currently working on
Michael Jackson's “Decade” project,
says he cannot let go of analog. “It’s
like the difference between film and
video,” he says, noting that the video-

tape image tends to be sharper and
harsher than the 35mm image.

Sharpness and harshness are most
mentioned by digital’s detractors.
Many feel that analog provides a
warmth and emotional content that
digital lacks. “Improved dynamic
range is not reason enough alone to
go with digital,” says Swedien. “I
hate what digital does to the human
voice. It's almost as if a part of the
sound were missing.”

Assistance in preparing this story
was provided by Bill Coleman and
Larry Flick in New York.

NEW YORK MCA Inc. reports
that revenues from its Music Enter-
tainment Group rose to $477 million
in the third quarter from $393 mil-
lion in the same period last year.

Operating profit for the music di-
vision increased to $19.4 million in
the quarter ended Sept. 30 from
$15.9 million in the comparable peri-
od last year. Among the MCA art-
ists who had hits in the third quarter
are Bobby Brown, Fine Young Can-
nibals, and Tom Petty.

MGCA Music

Arm Reports

MCA notes that music entertain-
ment revenue includes fees from the
domestic distribution of prerecorded
videocassettes.

All other home video sales are
lumped in with pay television reve-
nue; the combined total rose to $119
million from $94 million for the pri-
or-year period.

Operating profit for home video is
not broken out but is included under
filmed entertainment. Income from
this division was $86.8 million, com-

Volume Up

pared with $55.9 million last year.

"For the first nine months of this
fiscal year, MCA reports operating
income from music entertainment of
$46.6 million, up from $38.2 million
in the same quarter last year, on
revenues of $561 million, compared
with $450 million last year.

During the third quarter, MCA’s
Music Entertainment Group chair-
man Irving Azoff resigned to start
his own label; his title was assumed
by Al Teller. DON JEFFREY

GUBER-PETERS DEAL LEAVES WARNER WEALTHIER

(Continued from page 6)

go head-to-head with BMG Direct
Marketing, whose parent company,
Bertelsmann, has extensive interna-
tional record club operations and
owns RCA Records.

“Our emphasis in expanding the
record club business will be primarily
international,” says Harris. “That’s
where we see the opportunity and
that’s what we had in mind.”

The settlement of the Guber-Pe-
ters imbroglio amounts to “a terrific
coup” for WCI, according to Edward
Atorino, analyst with Salomon Broth-
ers.

“Warner was at a disadvantage for
not having its own record club,” says
Atorino. The new joint venture will
boost Warner’s record sales, give it
access to direct-marketing mailing
lists, and provide new licensing op-
portunities, he adds.

Ironically, this concession and one
other by Sony signify a strong future
partnership in recorded music, mov-
ies, home video, and cable television
for two companies whose executives
were recently attacking one another
in surprisingly personal terms. WCI
chairman Steven J. Ross and Walter
Yetnikoff, president of Sony’s CBS
Records, were the targets of most of
the attacks.

WCI had charged that Sony was
trying to steal its top producers, who
made the megahit “Batman” for
Warner Bros. Pictures, and sued
Sony for $1 billion. Sony countersued,
charging that WCI was interfering
with Sony’s $3.4 billion acquisition of
Columbia Pictures Entertainment
Inc.

Sony will name Guber and Peters
co-chairmen of the Columbia unit and
place them on a newly created Enter-
tainment Committee that will be
chaired by Yetnikoff, who is credited
with bringing Guber and Peters to
the attention of Sony executives, who
were looking for top talent to replace
Victor Kaufman at the helm of Co-
lumbia.

Another major element of the
Sony-WCI deal is that Time Warner
Inc., which is now acquiring WCI,

‘will have rights to distribute Colum-

bia films and made-for-television
movies on cable TV for more than 10
years. This deal is considered by
some analysts to be worth about $100
million to Time Warner, which owns
extensive cable TV operations. The
settlement also gives Time Warner-
owned Home Box Office an option to
renew its distribution deal with Co-
lumbia Pictures for another three
years after the current pact expires.

Warner also wins from Sony the
35% interest that Columbia owns in
the Burbank film studios. Warner al-
ready owned the other 65% in the
joint venture. In exchange, Sony gets
Warner’s smaller, less valuable Lori-
mar lot in Culver City, Calif. That
concession is said to be worth about
$150 million, according to some ana-
lysts.

For their part, Guber and Peters
must give up all rights to about 50

movie projects they were developing
for Warner Bros., including the
filmed versions of the best-selling
books “The Bonfire Of The Vanities”
and “A Bright Shining Lie” and any
profits from sequels to such movies
as “Batman’’ that they have pro-
duced.

Liz Buyer, analyst with Prudential-
Bache Securities, says, “Warner gets
a ton out of this. Only time will tell
what Sony gets out of it.”

Another analyst, comparing the
unusually generous financial deal
Guber and Peters won for them-
selves from Sony with the much-pub-
licized compensation that executives
of Time Inc. and Warner negotiated
when their companies agreed to
merge earlier this year, says, “Steve
Ross’ $200 million buyout doesn’t
look so bad anymore.”

Assistance in preparing this story
was provided by Chris Morris in
Los Angeles.

NEW YORK Sony Corp. reports
that worldwide second-quarter
revenues from its records group
amounted to $719.9 million, a

| 17.9% increase over the compara-
ble figure last year.

For the six-month period that
ended Sept. 30, records group
-sales increased 18.8%, year-to-
year, to $1.38 billion.~

The records group includes CBS
Records Inc., CBS/Sony Records,
Digital Audm Dise Corp. (U.S.),
and Digital Audio Disc of Austria.
Record sales have been receiving
a big boost from the teen pop idols
New Klds On The Block, who res

i

9&

New Kids’ Success Helps Boost Bottom Line
Sony Records Group. Revenues Rise-

" nues to $8.83 billion.” ~ P

K
JF

cord on CBS-owned Columbla Ree-
ords.

Overall, Sony Corp. reports ﬁrst-
quarter net income of $186 million,
a 97.6% increase over the ye%r—earh-
er figure, on’ $4 72 bllhon in net.
sales, a 24.2% gain. For six months,
net;income rose 68.1% over last
year’s profit to $352 million, “on;a
23.8% year-to-year increase in reve-

Since the second quarter ended
Tokyo-baséd Sony Corp. has com-
pleted the acquisitions of Columbia
Pictures Entertainment-Inc. for
$3.4 billion and of Guber-Peters En:
tertainment, Co. for $200 mé!] on. E
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CBS’ ‘60 MINUTES’ EXPLORES ALLEGED MCA MOB TIES

(Continued from page 3)

information about alleged links be-
tween the New York mob and for-
mer MCA Home Video president
Gene Giaquinto, who was suspend-
ed and subsequently fired by the
company following revelations late
last year that MCA’s videocassette
packaging had been manufactured
by an East Coast firm with mob
ties.

Former Los Angeles Organized
Crime Strike Force attorney Rich-
ard Stavin, who resigned from the
Justice Department in June, told
Bradley that Giaquinto was “‘the
Mafia’s man within MCA, whether
known to MCA executives or not. It
was quite clear that, in time, the
Mafia had hoped to get Giaquinto in
the position where he was running
the entire studio.”

According to the report, wire-
tapped conversations indicated that
Giaquinto had said he would enlist
the aid of Gambino family boss John
Gotti to get a film about mobster
Meyer Lansky produced, and that
he also claimed that four major mo-
tion pictures were produced with
laundered mob money.

The “60 Minutes” segment also
repeated allegations that MCA had
brought pressure on the govern-
ment through the intercession of its
attorney, William Hundley, the for-
mer head of the Justice Depart-
‘ment’s organized crime unit, and
that this pressure may have result-
ed in the firing in July of U.S. attor-

ney Marvin Rudnick, who prosecut-
ed the Pisello case. Rudnick was in-
terviewed on the program.

A Nov. 14 story in The Wall
Street Journal centering on the Pi-
sello and Giaquinto matters also ex-
amined the history of the Justice
Department investigation of al-
leged mob ties at MCA.

At the end of the “60 Minutes” re-
port, Bradley quoted an MCA state-
ment that said that the company
“never knowingly participated in
business ventures with members or
associates of organized crime.” The
company also said that ‘“‘irresponsi-
ble, unauthorized, and illegal public
statements by former government
prosecutors have unfairly damaged
the company.”

According to Bradley, no MCA
executives would consent to be in-
terviewed on camera for the pro-
gram.

At press time, MCA attorney Ron
Olson had not returned a phone call
seeking the company’s response to
the CBS report.

The 17/4-point decline in MCA’s
stock on Nov. 20, which was fol-
lowed the next day by a slip of an-
other /4 of a point, was a turnabout
of recent prevailing patterns. The
stock price had been climbing in re-
sponse to media reports that Lew
Wasserman, MCA chairman/CEOQ,
had reversed his longstanding oppo-
sition to selling the company and
was engaged in talks with prospec-

tive buyers. To date, no proposed
sale has been announced.

Analyst Mara Ballsbaugh of
Smith Barney, Harris Upham says
that while the decline of MCA’s
stock is linked in part to profit-tak-
ing, the dip may also be tied to the
CBS broadcast.

“That was the reason for the sell-
ing,” Ballsbaugh says. “[The pro-
gram] resurrected all the old sto-
ries.” e
Another Wall Street observer,

who asked not to be identified, says,
“If there is a negative program [on
TV], it could affect the stock.”

While the long-term impact of the
“60 Minutes” report is difficult to
foresee, it created no immediate rip-
ples in the corridors of Universal
City. Staffers say there was no re-
action to the program at MCA the
day after it was aired; most of those
polled believed that the story was,
in the words of one employee, “old
news.”

It was unclear at press time if the
CBS broadcast had excited fresh in-
terest in Congress about an investi-
gation of the Justice Department’s
conduct in the Pisello case. Last
year, the House Oversight and In-
vestigations Subcommittee made in-
quiries into the matter, but the
probe stalled at summer recess, in
the face of growing efforts to look
into irregularities in Pentagon de-
fense contracts (Billboard, June 4
and July 16, 1988).

MADONNA, ABDUL TOP BILLBOARD MUSIC VID HONORS

(Continued from page 1)

proved to be appropriately named:
The video nabbed the night’s top hon-
or as best video, as well as awards
for best direction and best cinematog-
raphy. David Fincher was director on
the project, with cinematography by
Mark Plummer. Fincher received two
other nominations as best director.

Other multi-award winners includ-
ed Tears For Fears and Living Col-
our, each taking two categories. Poly-
Gram’s Tears For Fears claimed the
best-special-effects and best-art-di-
rector awards for its “Sowing The
Seeds Of Love” clip; Epic act Living
Colour scored similarly with its “Cult
Of Personality” video, which took the
best-group-video and best-stage-per-
formance prizes.

Winner of the best-concept-video
award was Hank Williams Jr.’s “Tear

AVG AWARDS HONOR WIDE RANGE OF VIDEOS

(Continued from page 3)

sented with such well-produced spe-
cialty titles as Tapestry Internation-
al’s “Clay Farmers,” Mystic Fire Vid-
eo’s “Dream Wanderers Of Borneo,”
The Taunton Press’ “Build A Shaker
Table With Kelly Mehler,” and Pre-
miere Home Video's “Beat A Cheat.”

More than 300 programs were sub-
mitted for the AVC awards. Winners
were picked on the basis of presenta-
tion, originality, and technical quali-

In addition to the AVC Awards,
Billboard’s 11th annual Music Video
Awards were also presented during
the gala event (see story, page 1).

Here is a complete list of the win-
ning tapes with their producers and
distribution companies:

o Cooking, Food & Wine: “Cholesterol, An Eater's
Guide.” (Schwartz & Ecker Productions).

© Careers, Investment & Personal Finance: “Diffi-
cult People: How To Deal With Them.” (White Leop-
ard Video)

o Education: “The Truth About Teachers.” (Ar-
nold Shapiro Productions; Pyramid Film & Video)

© Adventure: “Dream Wanderers Of Borneo.”
(Blair Brothers Production; Mystic Fire Video)

o Travel: “Dear Charleston.” (Benson, Benson
and Henrickson; Meridian Films)

o Religion & Philosophy: “Timeless Village Of The
Himalayas.” (Bhaktivision; |.T.V. Productions)

o Science & Nature: “Meerkats United/Impossi-
ble Bird." (BBC Enterprises; Public Media Video)

 Music Instruction: “Sherrill Milnes At Juilliard:
An Opera Master Class.” (Peter Rosen Productions;
Homevision Films Inc.)

o Dance Instruction: “Cunningham Dance Tech-
nique: Intermediate Level.” (Cunningham Dance
Foundation)

* Dance Performance: “Paris Opera Ballet: Seven
Ballets.” (8 Productions; VIEW Video)

® Music Video/Longform: “The Temptations &
The Four Tops." (Motown Productions; Fries Home
Video)

® Music Performance: “Distant Harmony——Pa-
varotti In China.” (Luchina Productions; Pacific Arts
Video)

o Fiction: “Clay Farmers." (In-Camera Film &

Video Productions; Tapestry International Ltd.)

® Documentary: “The Mamas & The Papas:
Straight Shooter.” (Hallway Group Productions; Rhi-
no Video)

* Biography & Personality: “Aretha Franklin: The
Queen Of Soul.” (Pacific Arts Video)

© New Age: “Shirley MacLaine's Inner Workout.”
(Higher Self Seminars; Vestron Video)

o Fine Art: “Andy Warhol.” (R.M. Arts; Home Vi-
sion)

o Video Art: “Video Against AIDS (Program 2).”
(Video Data Bank)

o Crafts, Hobbies & Mechanical Skills: “Build A
Shaker Table With Kelly Mehler." (The Taunton
Press)

© Home Arts & Home Improvement: “Refinishing
Furniture.” (TimeFrame Productions; Meredith Vid-
0 Publishing)

® Games & Magic: “Beat A Cheat" (Cimarron
Productions; Premiere Home Video)

o Sports Entertainment “Michael Jordan: Come
Fly With Me.” (NBA Entertainment; CBS/Fox Home
Video)

o Sports Instruction: “Fly Fishing Made Easy.”
(3M Co.)

© Children's Instruction: “Kids Have Rights Too!”
(True North Entertainment)

© Children’s Entertainment. “Beauty And The
Beast.” (Lightyear Entertainment; Hi-Tops Video)

® Exercise & Fitness: “Kathy Smith Pregnancy
Workout.” (Kathy Smith Productions; Media Home
Entertainment/Fox Hills)

o Physical & Mental Health: “Cancer: Just A
Word ... Not A Sentence.” (Willow Mixed Media)

o Comedy: “The Best Of Gilda Radner.” (Broad-
way Home Video; Warner Home Video)

MTV URGES VIDEO MAKERS TO SHUN CLICHES

(Continued from page 3)

more, will there be enough to play 24
hours a day without too much repeti-
tion? We had 130 clips and 35 were
from Rod Stewart.” Now, the music
channel receives as many as 50 clips a
week, double the number of three
years ago, he said.

And in an effort to separate the
wheat from the chaff, “we are doing
our best, very consciously, believe
me, to better reward creativity and
risk-taking,” Freston said. He cited
the channel’s move in 1987 from 50%
current videos to 85% and the focus
on new artists through Buzz Bin,
Breakthrough, and Hip Clip status,
as well as through VH-1’s Five-Star
videos.

“But we still get some of the same
old drab stuff,” he continued. “To
those record companies, artists, and
managers who, either through deci-
sion by committee, inefficiency, or
simply fear of taking a creative gam-
ble and going outside the mold, we
say, ‘take a bigger risk, get a better

(L]

batting average

As a final word to the video wise,
Freston advised clip makers “‘to
watch a lot of MTV and VH-1, and if
you see trends or similarities, do
something totally different.”

The session focused not only on
video creativity for the '90s, but on
technological advancement as well.
Following Freston’s address, there
was a high-definition television pre-
sentation by Barry Rebo of Rebo Stu-
dios, New York. After showing multi-
ple examples of the imaging system
and its capabilities, ranging from spe-
cial effects to regular concert foot-
age, Rebo stressed the need to work
with the system now and build a base
of HDTV programming: “We have to
start thinking about recording im-
ages of this quality because this is
what people are going to start to ex-
pect. If you start to inventory lots of
longform videos now, you’ll have the
masters to come back to already in
this format.”

In My Beer,” the much-acclaimed clip
featuring the singer in a duet with
his late father via the magic of video
editing.

Two seasoned artists also received
recognition: Elvis Costello’s “Veroni-
ca” took top honors as best male vid-
eo, while The Art Of Noise Featuring
Tom Jones won the most-experimen-
tal-video award for its version of
Prince’s “Kiss.”

Presenters at the awards show—
which was held at the Director’s
Guild of America here in conjunction
with the American Video Conference
Awards (see story, page 3)—included
Don Was of Was (Not Was), Gene
Simmons of Kiss, “Weird Al” Yanko-
vic, Toni Basil, and Nina Blackwood.

The winners were chosen from a
ballot sent to more than 200 profes-
sionals in the music video field, in-
cluding producers, directors, pro-
grammers, and record company per-
sonnel.

Here is a complete list of Music
Video Awards winners:

® Best video: Madonna, “Express Yourself,”
Warner Bros.

® Best male video: Elvis Costello, “Veronica,”

Warner Bros.

© Best female video: Paula Abdul, “Straight Up,"
Virgin.

® Best group video: Living Colour, “Cult Of Per-
sonality,” Epic.

© Best concept video: Hank Williams Jr., “Tear In
My Beer,” Warner Bros.

© Best stage performance: Living Colour, “Cult Of
Personality,” Epic.

o Best new artist's video: Paula Abdul, “Straight
Up,” Virgin.

o Best direction: Madonna, “Express Yourself,”
Warner Bros.,; direction by David Fincher.

© Best editing: Paula Abdul, “Straight Up," Vir-
gin; editing by Jim Haygood.

o Best choreography: Paula Abdul, “Cold Heart-
ed,” Virgin; choreography by Paula Abdu! and Mi-
chael Darrin,

© Best special effects: Tears For Fears, “Sowing
The Seeds Of Love,” PolyGram; special effects direc-
tion by Joanna Priestly, Joan Gratz, and John Logue.

o Best cinematography. Madonna, “Express
Yourself,” Warner Bros.; cinematography by Mark
Plummer.

© Most experimental: The Art Of Noise Featuring
Tom Jones, “Kiss,” PolyGram.

® Best art direction: Tears For Fears, “Sowing
The Seeds Of Love,” PolyGram; art direction by Lau-
ra DiTrapani, Chet White, Don Wallace, John Norris,
and James Bradrick,

Lift DiscPlay

the leader in state of the art retail display systems
and consumer accessories is rapidly expanding.
As a result of this expansion, Lift now has new
sales executive opportunities available.

If you have a proven sales record, and know the
music industry, we are interested in talking with
you. ,

Lift DiscPlay, Inc.

115 River Road, Edgewater, NJ 07020

Attn: Colette Kreins
Fax # 201 945-9548

Please respond in writing to:

DISC MAKERS

Complete manufacturing
for the audio industry.

COMPLETE PACKAGES FOR:
* Cassette Duplication
* Record Pressing
* Compact Disc Replication

In-house

art department
for design, type-
setting, filmwork,
and printing. In-
house mastering
department for a
great sounding
product

CALL FOR OUR FREE
FULL COLOR CATALOG
1-800-468-9353
(In PA: 215-232-4140)

DISC NMAKERS

1450 Broadway, Sulte 1010
New York, NY 10019

{212) 265-8662
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HEALTHY SEPARATION? PolyGram officials are
awfully quiet nowadays about how the label's new ac-
quisitions, A&M and Island, will be integrated into the
company’s distribution operation. But the buzz making
the rounds has PolyGram setting up a separate distribu-
tion company to handle all the labels under its umbrella.
Furthermore, according to the rumor mill, the new dis-
tribution arm likely will appoint senior liaisons to each
label, & la the set-up enjoyed by A&M when it was dis-
tributed by BMG. If PolyGram does go to a separate dis-
tribution arm, it won’t be the first time. During a period
from sometime in the 1970s until the early '80s, it operat-
ed PolyGram Distribution Inc., which handled distribu-
tion for the labels it owned at the time, including RSO,
Casablanca, Mercury, and Polydor. PDI was disband-
ed when the company consolidated the labels’ sales and
promotion staffs into PolyGram.

A&M U.K. SHIFT: A&M Records U.K. had a sudden
change at the top last week when, after a five-year stint,
managing director Brian Shepherd left the label. His
successor is label GM Howard Berman. Uncertain is
the future of A&R chief Chris Briggs. Label has been
cold of late in the U.K., with even Janet Jackson’s new
album performing below expectations.

NEW FCC COMMISSIONER: The White House, on
Nov. 21, announced its intention to nominate Ervin
Duggan as FCC commissioner to replace the outgoing
Patricia Diaz Dennis. Duggan has run a D.C.-based
communications consultancy since 1981. He was also a
journalist with the Washington Post and Washingtonian
Magazine and a State Department policy planner. He
serves as chairman of Presbyterians for Democratic
Freedom. Duggan, according to a National Assn. of
Broadcasters spokesperson, is “very well thought of
around town.”

BOWEN WATCH: Universal Records chief Jimmy
Bowen, who, 'tis said, could spur a spate of rumors by
clearing his throat at a music business convention, has
prodded the Nashville rumor mill into hyperactivity.
Among the scenarios: Bowen will take his Universal la-
bel out of the MCA fold and to Capitol, or PolyGram, or
Warner Bros. Bowen expects to announce his future
plans in early December, and insiders predict he’ll follow
his former MCA boss Irving Azoff toward the WB
camp.

WITH NINE YOU GET EGGROLL? Blockbuster
franchisee WIB Video purchased the inventories of
nine Video Store outlets in South Carolina after The
Video Store’s parent, Vestron, decided to pull out of the
South Carolina market and closed the locations. Vestron
has been trying to sell the chain for months, and, while
rumors of deals occasionally surface, no firm buyer has
yet appeared. The chain once had more than 100 outlets,
but Vestron has been closing unprofitable locations in
an effort to improve the bottom line in preparation for
the hoped-for sale. The latest closings in South Carolina
bring the number of outlets to 74.

THAT BASTION of private enterprise, The Wall
Street Journal, likes the way the funding of the pro-
posed rock’n’roll museum in Cleveland turned out. So
much so that it reserved some space on its editorial page
Nov. 20 to say so. Happy that most of the $40.2 million
needed to build the museum flowed in from private
sources, the paper remembered it had “twitted” Ohio
Congresswoman Mary Rose Oakar for making a case
for a donation through scandal-ridden HUD. Her re-
quest, however, was turned down by HUD Secretary
Jack Kemp. “Thus,” the Journal said, “a memorial to
rock’s early reregade individualists won’t have to lean
on a federal handout.” In conclusion, the editorial even
finds something appropriate in “what the Rolling
Stones said about such matters: You can’t always get
what you want, but if you try sometimes you just might
find, you'll get what you need.”

AN OTHER HARRY MEETS SALLY: The Harry Con-
nick Jr. videoclip of “It Had To Be You” will appear at

the end of the Nelson home video release of “When Har-
ry Met Sally . . .,” with viewers getting word of that pre-
sentation before the feature gets underway. Connick’s
vocal on the evergreen is a highlight of the box office
smash’s soundtrack. Video street date—Coke ad and
all—is Dec. 14 at $89.95 list.

A MEMORIAL SERVICE for Nesuhi Ertegun, the
record executive/producer who died on July 15, will be
held Wednesday (29) at Alice Tully Hall at Lincoln Cen-
ter in New York, starting at 6 p.m.

PUBLICITY-GO-ROUND: A reshuffling is taking
place in MCA’s Los Angeles publicity staff in the wake
of Paula Batson’s installation on Nov. 6 as VP of the
department. Susan Levy, West Coast director of media
and artist relations, has been cut loose, but she will be
handling publicity for the label’s act The Tragically Hip
as an independent through mid-January. West Coast di-
rector of publicity Maria Kleinman has been moved to
tour publicity duties. Meanwhile, in New York, no re-
placement has been named for MCA East Coast artist
development and publicity VP Katie Valk, who left the
label in late October. Batson, newly arrived from RCA
Records, is interviewing prospective replacements in
New York this week.

TALKING IT UP: MCA Entertainment Group presi-
dent Al Teller will deliver the keynoter Feb. 9 at the
Power Jam Programming Conference (Feb. 7-11) in
Los Angeles, sponsored by The Urban Network. In Oc-
tober, Teller delivered an address before students of the
Harvard Business School in Cambridge, Mass. Teller is
an alumnus of the school with an MBA degree.

l.ETTER OF OMISSION: Add a “B” to MG in last
week’s Track and you’ve got BMG as the music publish-
er representing the international exploitation of writer
Larry Henley.

FLA. LAW: Holland & Knight, regarded as Florida's
largest law firm, now has the first statewide entertain-
ment law practice, an outgrowth of Florida’s continuing
growth as a show business area. Henri L. Spiegel, for
the past six years chief legal counsel and director of
business affairs for the Julio Iglesias Organization, has
been hired to spearhead the firm’s new reach. Her activi-
ties will regularly take her to Los Angeles and New
York.

EXIT & ARRIVAL: Steve Kleinberg has left Poly-
Gram Records as VP of product development to join
Atco Records as VP of marketing. Meanwhile, Klein-
berg is being replaced by Steve Pritchitt, formerly VP
of international promotion . .. Track hears Brian Kop-
pelman has left Elektra Records as manager of A&R
to join Irving Azoff’s new label setup through Warner
Bros.

NEW KIDS DO OLD TRICKS: When New Kids On
The Block performed their tribute to Smokey Robin-
son on the Grammy “Living Legends” show on CBS-TV
Nov. 24, their dance steps should have been familiar to
fans of Robinson & the Miracles. Kids recreated the
choreography of Charlie Atkins, who was hired by Mo-
town Records’ founder to work with all Motown acts.
The Grammy show was taped Nov. 21 at the Pantages
Theatre in Hollywood, Calif.

A ‘NO’ TO STICKERING—MAYBE: A bill that would
require stickering of albums containing sexual and drug
references in a number of contexts was just defeated by
a subcommittee of the Pennsylvania House of Repre-
sentatives. However, bill sponsor Rep. Ron Gamble (D)
says he hopes to keep it alive by tacking it onto another
bill, according to Anne Neal, VP corporate legal affairs
of the Recording Industry Assn. of America.

TOM SAMBOLA, general manager of Handleman in
Canada, has been elected president of the newly formed
Retail Music Assn. of Canada. He replaces Dieter Ra-
decki, who suddenly quit A&A Records & Tapes in late
September and relinquished his RMAC presidency. Sam-
bola, who worked aggressively to help form the associa-
tion and was its secretary-treasurer, went to Canada
within the last year and has already emerged as a major
player on the retail scene there. He is expected to press
strenuously for the record industry to roll back its
planned Jan. 1 elimination of longbox CD packaging. A
compromise date of April 1 is being worked out. Sam-
bola was elected president at a Nov. 8 meeting of seven
coalition members.
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The group is an institu-

tion. The name is syn-
onymous with soaring
melodies, bold, brassy
arrangements, impec-
cabile muslical virtuos-
ity—and iots and lots
of hits. This dazzling
coliection highlights
such favorites as “Hard
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i . spiration” and more. it’s
. > clear why, for milllons

of fans worldwide,

Chicago’s music is a
hard habit to break.
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