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P’mount, RCA/Columhia Get Indictments Of Isgro, Anderson Draw Labels In
Payola Back On The Front Burner

More Titles Via Indie Deals

BY PAUL SWEETING

NEW YORK In what many in the
video business are interpreting as
further signs of industrywide consoli-
dation, at least two major studios,
Paramount and RCA/Columbia, are
positioning themselves to significant-
ly increase the number of new titles
they distribute to the rental market
in 1990.

The additional product will come
largely from independent producers
or from distribution deals with inde-
pendent home video suppliers, as well
as from the studios’ own libraries.

While the strategies of the two stu-
dios are different, their motives are
similar, according to executives at
the companies as well as outside ob-
servers: to leverage their increasing-

Social Issues Go
Pop As Gollins,
Joel Top Chart

BY SEAN ROSS
and THOM DUFFY

NEW YORK In their current top
five hit, Linda Ronstadt & Aaron
Neville declare that love may be all
one needs to know. But elsewhere on
the Billboard Hot 100, there are plen-
ty of artists who differ with them.
Among them: Phil Collins, whose
plight-of-the-homeless lament, “An-
other Day In Paradise,” is no. 2 this
week behind Billy Joel’s time capsule,
“We Didn’t Start The Fire”; Aeros-
mith, which bemoans incest and child
abuse on “Janie’s Got A Gun”; and
the Rolling Stones and Janet Jack-
son, who take on a whole catalog of
societal ills on “Rock And A Hard
(Continued on page 10)

ly proprietary access to two-step dis-
tribution in an effort to boost their
market shares. Most rental product is
distributed via the two-step method
through a network of independent
wholesalers.
Last week, Paramount announced
it will distribute Prism Entertain-
(Continued on page 80)

Thas story was prepared by Chris
Morris in Los Angeles and Bruce
Haring in New York.

LOS ANGELES The federal indict-
ments here Nov. 30 of independent
record promoter Joe Isgro, a central
figure in a three-year grand jury in-
vestigation into alleged payola prac-

tices, and former Columbia promo-
tion VP Ray Anderson, the first label
executive to be charged with payola-
related offenses, have fueled indus-
try speculation that future indict-
ments could penetrate further into
record company executive suites.
However, while some in the music
business believe elements of corrup-

Many Doors Still Glosed To Rap Tours

BY BRUCE HARING

NEW YORK Rap acts are finding it
tougher than ever to tour in certain
markets because of venue concerns
about concert violence and insurance
coverage.

One prominent rap package pro-

moter notes that venue availability is
down 33% because buildings are lim-
iting rap shows.

“There are just automatics where
you know that the venue or communi-
ty will make it impossible for the
group to play,” says Carol Kirken-
dall, a partner in G Street Express, a

ADVERTISEMENTS

QUEEMN LATIFAH rules the rap kingdom. Her slammin’ debut
album All Hail The Queen (TB 1022) is over 200,000 units and a
brand new single and video, “Ladies First,” (TB 942) are just the
start for this major new talent. New York Times: “Ample melody
and worldly observations.” Rolling Stone: “A strong new offering.”
“| am Queen Latifah.” Catch the queen on the

Arsenio Hall:

Compact Discs.

upcoming Yol MTV Raps Funky Reggae special. On Tommy Boy.

promoter of rap shows. “All rap
shows and all youth shows are affect-
ed. Most of the California- or Florida-
based rap groups, who are dealing
with a heavier message and using
profanity, are already experiencing
tremendous problems getting the

(Continued on page 80)

TROOP's new album matches songs by the best writers around,
"oday’s top producers, and exceptional performances from the guys
-0 create another winner. It’s all a matter of ATTITUDE (82035),
ieaturing the songs “I'm Not Soupped,” “Spread My Wings” and
‘I Will Always Love You.” On Atlantic Records, Cassettes and

tion continue to exist in the indie pro-
motion sphere and that further indict-
ments are forthcoming, others main-
tain that the indictment of Isgro,
Anderson, and Isgro associate Jef-
frey S. Monka will have little impact
on the industry’s use of independent
promoters.

In the wake of a February 1986
NBC News report alleging links be-
tween Isgro and the mob, as well as
payola practices by the promoter, the
major labels dropped many indie pro-
moters; the most successful of them
had netted millions of dollars a year
for their services in the mid-'80s. Is-
gro subsequently filed a federal suit
against most of the majors for anti-
trust violations; the majority of the
labels ultimately settled the suit out

(Continued on page 81)

B’huster Growth
Makes Landlords
Wary Of Future

BY ED CHRISTMAN

NEW YORK As the Blockbuster
Entertainment Corp. juggernaut cat-
apults past the 1,000-store mark,
landlords in some markets are begin-
ning to exhibit nervousness about en-
tering into deals with the firm.

The company’s meteoric growth,
past instances of bad publicity, and
what some have described as poor
real estate judgment have fueled a
reluctance on the part of some land-
lords with strong properties to lease
sites to the Fort Lauderdale, Fla.-
based company.

Nevertheless, the giant video spe-
cialty chain, which has more than
doubled its size within the past year,

(Continued on page 79)
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GoodTimes Rolls Out Rackjobhing Biz
Vid Co. Also Bowing West Coast Division

BY SUSAN NUNZIATA

NEW YORK Joining the ranks of
such companies as Handleman,
LIVE, and the Rank Organization in
exploring vertical integration, Good-
Times Home Video/Kids Klassics is
launching a sell-through rackjobbing
operation in January.

In addition, the company is estab-
lishing a West Coast division and will
expand its duplication plant.

GoodTimes is one of a number of
companies to have label, rackjobbing,
and duplication affiliations. Handle-
man Co., the nation’s biggest rackjob-
ber, last spring acquired Video Trea-
sures, a leading supplier in the under-
$10 market that encompasses Video
Cassette Duplicating Corp., Video
Loaders Inc., and Video Cassette
Sales Inc. (Billboard, May 13). LIVE
Entertainment owns Lieberman En-
terprises, a major rackjobber; IVE, a
video program supplier; and Straw-
berries, a record and video chain.
Rackjobber Video Channels is backed
by Rank Video Services of America,
one of the nation’s leading videotape
duplicators.

GoodTimes’ new rackjobber, Great
American Entertainment, will handle
releases from both major and inde-
pendent studios. Headed by president
Jeff Baker, formerly senior VP of
GoodTimes Home Video, Great
American will move into nonvideo
specialty retail outlets and has no
current plans to feature GoodTimes/
Kids Klassics product.

In addition to its own lines, Good-
Times has a long-term licensing
agreement with RCA/Columbia Pic-
tures Home Video to distribute se-
lected titles at discount prices in non-
video stores (Billboard, April 2, 1988).

The company has a similar arrange-
ment with MCA Home Video.

GoodTimes has its own distribution
network, which, it claims, enables its
sales force to control 40% of all avail-
able video shelf space in outlets that
carry its product.

GoodTimes currently has racks in
approximately 500 clothing, discount,
and children’s stores in the New York
area, according to Joe Cayre, compa-
ny president. In addition, the compa-
ny supplies programs to Handleman
and other rackjobbers for placement

in large retail chains, such as Music-
land and K mart. The company
claims its products are sold in more
than 50,000 retail outlets nationwide,
including mass merchandisers, drug
stores, record and music stores, book,
grocery, and toy outlets. Earlier this
year, GoodTimes signed a distribu-
tion agreement with RCA/Columbia
to place catalog titles originally li-
censed from that studio in video spe-
cialty stores.
Both Cayre and Baker showed lit-
(Continued on page 79)

BY EARL PAIGE
and ED MORRIS

LOS ANGELES After the better
part of three weeks on the street,
including the Thanksgiving week-
end, sales and rentals of “Batman”
are spotty, depending largely on
competition—with most concern
about its slowdown coming from
small video specialty chains.
Retailers and distributors polled
look to the rest of December for
any lag to pick up. They also note
that Warner Home Video’s adver-
tising campaign is just kicking in.
“It depends on the market, what
the competition is,” says Mark Fein-
stein, president of Northeast Man-
agement, a franchise firm linked
with 150 Major Video outlets
around the country. He says sales

‘Batman’ Slowdown Seen,
But Dealers, Distrihs Hopeful

have slowed and that rental is slow-
er, especially midweek.

In contrast, Frank Slugaski, VP
at 13-store Blockbuster of New Jer-
sey, says the chain is selling “Bat-
man” at full $24.98 list and that “it’s
at the top of our list in sell-through
and rental. We have gone through
65% of our sell-through, and in rent-
al it’s out 95%-98% of the time.”

“We’re working our way through
it, the rush is over,” says Bruce
Shackman, president of Omaha,
Neb.-based Applause Video, with 62
stores, 20 of them corporately
owned and operated. He says the
real test “starts this week [begin-
ning Dec. 11] when we find out if
it’s going to become a gift item.”

At 204-store Erol's, Beth Beard,
buying manager, says, ‘“We’re very

(Continued on page 79)

Combined Labels Plan 200 International Releases For 90

WEA CGlassical To Beef Up World Presence

BY IS HOROWITZ

LONDON More than 200 new titles
will be released next year by the
WEA International classical labels, in
addition to substantial chunks of
back catalog, as the newly restruc-
tured division girds for increased
market share worldwide.

In the U.S,, as in other internation-
al territories, the move is expected to
heighten competitive industry pres-
sures. Peter Andry, WEA Interna-
tional senior VP of classical reper-
toire, concedes that further growth in
markets that have reached relatively
static, though comfortable, sales pla-
teaus must come largely from chip-
ping away at competitors’ shares.

Andry hosted the division’s first in-
ternational classical conference here
Nov. 28-29, during which affiliate
companies from five major world
markets learned of release plans
(both audio and video) for the coming
year.

Attendees heard of steps by Teldec
to internationalize its repertoire base
as it frees itself of remaining con-
straints dating from past marketing
ties to British Decca.

Described as well were shifts in
repertoire strategy set in motion by
Erato, the other major product
source for WEA’s classical enter-
prise.

In the U.S. market, the WEA Inter-
national classical program will be

In a story about the changes going
on at PolyGram Records’ U.S. divi-
sion (Billboard, Dec. 9), it was stat-
ed that PolyGram’s 1988 operating
income was $154 million on reve-
nues of $1.55 billion and that in
1987, its operating profits were
$159.9 million on sales of $1.54 bil-
lion. While the figures were correct,
they were distorted by increases in
the value of the dollar (in which
only 19% of PolyGram’s 1988 reve-

A Clarification Of PolyGram Figures

nues were derived).

In Dutch guilders, the currency
in which the company’s worldwide
results are consolidated, revenues
in 1988 increased by 17%, operating
income rose by 25%, and net income
jumped 37% over the comparable
1987 figures. The effect of currency
fluctuations on these results was
less than 1%, according to Poly-
Gram.

fully implemented on Jan. 1, when
Erato representation is taken over
from BMG Classics.

Nonesuch product, marketed in ar-
eas outside the U.S. by WEA Interna-
tional and its affiliates, also laid its
plans before conference attendees
here.

Teldec is stepping up its recording
program with a strong emphasis on
standard repertoire, said Hans
Hirsch, managing director of newly
formed Teldec Classics International.
An extensive opera program is also
envisioned, although artist availabil-
ity may delay full implementation for
a year or more.

Teldec’s most recent orchestral
commitment is an agreement with
the young American conductor Hugh
Wolff and the St. Paul Chamber Or-
chestra. A&R manager Wolfgang
Mohr said their recording program
will begin next September. At least
two projects a year are planned. Al-
though Wolff holds the music direc-
torship of the New Jersey Sympho-
ny, no recordings with that orchestra
have yet been negotiated. Wolff will
also record in Europe, said Mohr.

Teldec, whose latest recording
with the Cleveland Orchestra under
Christoph von Dohnanyi was the
Brahms Violin Concerto with Thomas
Zehetmair as soloist, will continue an
active association with that orches-

(Continued on page 78)

They Made It Through The Rain. Recording artist Barry Manilow presents
checks to the Red Cross and the Salvation Army, both in the amount of
$42,500, for the relief of victims of Hurricane Hugo. The singer raised the money
at his Hurricane Reliet benefit concert in Columbia, S.C., in November. Shown,
from left, are South Carolina Lt. Gov. Nick Theodore; Major Kenneth Bush,
Salvation Army; Manilow; South Carolina Comptroller General Earle Morris;
Gene Dyson, Red Cross; and Columbia, S.C., mayor Patton Adams.

EXEGUTIVE TURNTABLE

RECORD COMPANIES. Paul Atkinson is named executive VP of A&R at MCA
Records in Los Angeles. He was senior VP of A&R at RCA Records.

Susan Clary is appointed VP of publicity, West Coast, at RCA Records in
Los Angeles. She was president of Vis-ibility Video Marketing.

EMI Records in New York appoints Henry Marquez VP of creative ser-
vices. He was creative director for the label.

Leslie McMahon is appointed director of merchandise marketing at Co-
lumbia House in New York. She was senior product manager for the com-
pany.

CBS Records in Nashville promotes Jackie Straka to supervisor of prod-

CLARY

ATKINSON

MARQUEZ LEVY
uct marketing. She was coordinator of product marketing for the label.

Jeff Levy is named senior attorney for Arista Records in New York. He
was an attorney for the label.

Capitol Records in Los Angeles promotes Frances Rudley to supervisor
of the label’s black music division. She was an executive secretary at the
label.

Shelli Andranigian is promoted to West Coast publicist at Atlantic Rec-
ords in Los Angeles. She was a publicity assistant for the label.

Tom Mehren is promoted to marketing services manager at Windham
Hill Records in Los Angeles. He was an assistant to the sales and market-
ing coordinator at the label.

MEHREN

RUDLEY

FRIED

BROCHARD

Relativity/In-Effect/Combat Records in New York makes the following
appointments: Jim Genova, director of national marketing and promotion;
Anne Adams, label director; and Steve Martin, director of national publici-
ty. They were, respectively, director of retail promotions; product manager;
and a publicist for the label.

Relativity Records in New York names Hans Haedelt label manager. He
was director of production and programming at Diamond Time Video.

Combat Records in New York appoints Jim Welch label manager. He
was assistant, special projects/tour promotion, for the Relativity, In-Ef-
fect, and Combat labels.

PUBLISHING. John Brands is named VP of MCA Music Publishing Interna-
tional in Los Angeles. He will continue his previous role as director of MCA
Music Ltd.

Allan Fried is appointed creative director, East Coast, at EMI Music Pub-
lishing. He was associate director of writer-publisher relations at BMI.

EMI Music Worldwide in Los Angeles appoints Julie Brochard manager
of international product management. She was manager of national video
promotion at Capitol Records.

RELATED FIELDS. George Klembith is appointed executive in charge of devel-
opment for A&M Films in Los Angeles. He was an agent in training at ICM.
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CAPTAIN’S ORDERS ON HOME RECORDING

In this week’s Billboard Commentary, Daryl Dragon (the “Captain” from
Captain & Tennille), who runs both professional and home recording stu-
dios, advises readers to exploit the advantages of each type of facility
without condemning either. Page 9

WARREN’S GOLD STANDARD

Hit maker Diane Warren, whose current chart success as a songwriter is
unprecedented in the industry, offers a glimpse at her modus operandi in
an exclusive interview with contributor Sharon Liveten. Page 28

STUDIOS GET STREET-DATE TOUGH

In an effort to counteract retailers’ street-date violations and rampant
price slashing on major theatrica! video releases, several film studios
have begun to enforce minimum-price standards and warehouse ship-
ping dates. Paul Sweeting has the story. Page 49

YO! MTV REVAMPS

MTV will add new air personalities, a morning show, and a hit-driven
prime-time program in an effort to establish a clearer programming iden-

tity in 1990. Melinda Newman reports. Page 53
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Handleman To Acquire 2 Rackers
Strikes Deals With Interstate, Holly

BY ED CHRISTMAN
and EARL PAIGE

NEW YORK The Handleman Co.,
the Troy, Mich.-based rackjobbing
giant, has signed a letter of intent
to acquire the Interstate Group, a
rack competitor based in Hagers-
town, Md. Terms of the deal, ex-
pected to close in January, were
not disclosed.

In another move, sources say
Handleman has agreed to acquire
Holly Music Inc., based in the
same town as Interstate. Sylvan
Gross, general manager of Holly
Musie, a seasonal rackjobber, ac-
knowledges that a letter of intent
has been signed but he declines to
identify the buyer.

Although at one time Interstate
and Holly were affiliated, Gross
says the companies are completely
independent of one another. Holly
Music is owned by Super Market-
ing Distributors, Ivyland, Pa.,
which is the new name for what
has historically been Serv-Rite
Record & Tape Co., formed in 1970.
It has three divisions: Pop-M
(books), XL Record & Tape (rack),

and Serv-Rite Records & Tape
(promotional merchandise).

Handleman and Interstate offi-
cials were unavailable for com-
ment at press time.

Interstate generates about $20
million in annual sales, according to
a press release, while Holly Music
garners about $8 million-$10 million
a year in revenue, according to an
estimate by a rackjobber who asked
not to be identified. Handleman ex-
pects to chalk up about $647 million
in sales for fiscal 1989.

Interstate’s owners agreed to sell
to Handleman because “they saw
the handwriting on the wall” after
losing the Ames account, which rep-
resented 50% of their billing, accord-
ing to another rackjobber who
spoke on the condition of anonym-
ity. Earlier this year, Ames Depart-
ment Stores Inc. in Rocky Hill,
Conn., ended its relationship with
Interstate and signed up with Lie-
berman Enterprises, a Minneapolis-
based rackjobber.

The deal calls for Interstate to op-
erate as an autonomous unit of
Handleman, with Richard Green-
wald continuing to serve as the

unit’s president.

“Acquisitions like [Interstate and
Holly] give Handleman new exper-
tise,” according to another rackjob-
ber. Between Holly and Interstate,
Handleman essentially has what
could be called a “Viking in the
East,” says the source.

Handleman acquired Viking En-
tertainment, a rackjobber based in
Burbank, Calif., in January 1988.
That deal gave Handleman expo-
sure to a customer base that con-
sisted primarily of drugstores and
supermarkets, according to Kevin
Moore, an analyst at the Ohio Co. in
Columbus. Since that acquisition,
Handleman has helped Viking
surge from $15 million to $25 million
in annual sales, Moore estimates.

In addition to mass merchants,
Interstate services supermarkets,
colleges, and drugstores. Holly Mu-
sic, which was formed six years
ago, specializes in Christmas pro-
motions, mainly audio, says Gross.
This season, “we have 40,000 dis-
plays,” an all-time high, in various
types of outlets from drugstores to
supermarkets, he adds.

New BPI Chair Terry Ellis Plots Future

U.K. Trade Assn. Seeks Stronger Image, Tape Levy

BY ADAM WHITE

LONDON Terry Ellis, the new
chairman of the British Phono-
graphic Industry, believes the
U.K. music industry must work
hard to improve its image if it is to
secure political support for the
legislation it seeks.

BPI’s problems with the U.K.
government are exemplified by its
failure, after more than 10 years
of lobbying, to convince Parlia-
ment of the need for a home-taping
compensatory royalty. Such levies
exist in-Germany, France, and oth-
er European nations.

In addition, Ellis points out, the
new U.K. Copyright Act would, in
its original form, have severely
hurt record industry interests. He
says the government appeared in-
different to this fact, and only last-
minute lobbying averted a damag-
ing outcome.

. A perfect illustration of the rea-
sons for the industry’s image prob-
lem was the telecast earlier this
year of the 1989 British Record In-
dustry Awards (the ‘“Brits”), dur-
ing which a government minister
was booed on-camera. It was one
of many mishaps that made the
show—and the industry—a laugh-
ingstock.

Due to this fiasco, it is consid-
ered vital for industry morale and
for the music business’ media im-
age that the next Brit awards
show, slated for broadcast Feb. 19
on BBC-TV, be done properly. Un-
like the 1989 edition, it will be pre-
taped.

But for Ellis, elected to head the
BPI after five years away from
the music business, the difficulties
go deeper than a television pro-
gram. “The industry must develop
a recognizable role in society,” he
says. “We must be understood by

“This is a very insular industry,
very intense. But other people live
in a different sort of world, and
they have more time to see where
they earn their business and fit
into the community. The record in-
dustry doesn’t have that time.

‘““But it’s not enough to say
we’re important because, for ex-
ample, we contribute an enormous
amount to Britain’s exports.
That'’s true, but if we never actual-
ly get to meet anybody [in the com-
munity], we never get to explain
that to them.

“And because they don’t see us,
they assume we’re not interested
in them. They assume we're just
interested in our own business,
making a lot of money, eating cavi-
ar, driving around in big cars,
drinking champagne. I don’t know
many people like that—but it is the
impression people have of us.”

And so Ellis wants to see that
impression altered, especially
among political decision makers.
“I talk about developing a role in
the community. On a personal lev-
el, wherever you live, you make
friends among the people around
you. This industry doesn’t.”

Original proposals in the new
copyright act would have allowed
the proliferation of record rental
stores, says Ellis, “but we had no
friends to call on. We had to go to
[Virgin Group chairman] Richard
Branson, who fortunately does
have friends in government, and
he was able to help.”

‘WE NEED FRIENDS’

“We need friends who are look-
ing after our interests, not be-
cause we pay them to do so, but be-
cause they know us and recognize

(Continued on page 74)

BY KEN TERRY

NEW YORK ASCAP won a small
victory in its ongoing battle with
the cable industry over license fees
Dec. 4, when cable program suppli-
er Showtime/The Movie Channel
withdrew its request in a federal
rate court here for the right to take
a per-program license retroactive to
April 1984.

However, Showtime still claims
the right to a per-program license
for the period beginning Jan. 1,
1989, and has decided to pursue that

ceeding that involves itself, Turner

Showtime Drops Retro
Licensing. Bid Vs. ASCAP

claim in a separate rate court pro- -

suppliers (Billboard, Nov. 25).

In the Turner case, the per-pro-
gram issue is secondary. The prima-
ry question to be resolved is wheth-
er the 1950 U.S. consent decree gov-
erning ASCAP’s licensing
operations entitles the program
suppliers to take licenses that cover
the performances of their programs
by cable system operators. ASCAP
maintains that it does not, and,
therefore, has declined to provide
the cable suppliers with such li-
censes since its agreements with
some of them expired on Dec. 31,
1988.

In an Oct. 12 decision, however,

Road. Ann Arbor, Mich. 48106. Subscriber Services and Information: Billboard, P.0. Box 2071, Maho- the community we work in, the Broadcasting, and 16 other cable (Continued on page 78)
pac, N.. 10541-2071, 914-628-7771 people we live next door to.
BILLBOARD DECEMBER 16, 1989 &)
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New Kids Boggle November Certs
Gold, Platinum Also For Janet, Motley Crue

BY PAUL GREIN

LOS ANGELES New Kids On The
Block had a lot to give thanks for
when the November gold and plati-
num certifications were announced
by the Recording Industry Assn. of
America.

The quintet’s “Hangin’ Tough” al-
bum topped the 6 million mark in U.S.
sales; its new “Merry Merry Christ-

mas’’ collection was certified gold
and platinum simultaneously; and its
eponymous 1986 debut album went
platinum. In addition, “Cover Girl”
became the fourth consecutive gold
single from the “Hangin’ Tough” al-
bum, and the album’s title track be-
came a platinum single.

Also in November, the latest al-
bums by Janet Jackson and Motley
Crue were certified gold, platinum,

Composer Wrote Film, Stage Standards

Sammy Fain Dead In L.A.

BY IRV LICHTMAN

NEW YORK Sammy Fain, the com-
poser of many standards over a ca-
reer of more than 60 years, died Dec.
6 of a heart attack at Univ. of Calif.
at Los Angeles Medical Center at the
age of 87.

Fain, a native New Yorker who
started out as part of a vaudeville
act, was an Oscar winner twice in his
career for songs named after the
films in which they were introduced:
With lyricist Paul Francis Webster,
he penned “Secret Love” for Doris
Day to sing in 1953’s ‘‘Calamity
Jane,” and two years later he and
Webster won again for “Love Is A

Many-Splendored Thing” from the
film of the same name.

For each Oscar song there was a
multimillion selling single, one by
Day (Columbia) and the other by
Four Aces (Decca). All told, Fain-as-
sociated songs received 10 nomina-
tions.

By the time Fain earned his Os-
cars, his catalog already contained
some of the world’s best-known
songs, many of them movie songs
penned with lyricist Irving Kahal,
who died in 1942. His songs’ tuneful-
ness was irresistible not only to the
public, but to many recording artists
from crooners to the more sophisti-

(Continued on page 78)

Country Radio, TV Great
Gonnie Gay, 75, Dies In Va.

BY BILL HOLLAND

WASHINGTON Connie B. Gay,
75, one of the early giants of coun-
try music radio and TV and an influ-
ential promoter and manager, died
of cancer Dec. 3 at Fairfax Hospital
in McLean, Va.

Gay was inducted into the Coun-
try Music Hall of Fame in 1980 and
the Washington Area Music Hall of
Fame in 1986.

The North Carolina-born Gay,
who managed the blossoming ca-
reers of such artists as Patsy Cline,
Jimmy Dean, and Roy Clark, had
been retired since the early '60s, but
made an indelible mark on the in-
dustry as a pioneer who proved that

country music could travel well and
be successfully showeased in boom-
ing urban and suburban areas out-
side the rural South.

Gay turned the entertainment
business on its head in 1947 by stag-
ing the first of a series of sold-out
country music shows at the then-
stuffy Constitution Hall.

The year before, Gay had per-
suaded the manager of Arlington,
Va., radio station WARL to let him
host a half-hour country music
show; that show, “Town And Coun-
try Time,” eventually became a pop-
ular regional three-hour program
and springboarded Gay into produc-
tion of shows throughout the mid-

(Continued on page 78)

Licensing Boosts Lasertisk
Biz For Image Entertainment

NEW YORK Image Entertainment
Inc., licensee and distributor of video
laserdisks, reports that expanded li-
censing of product boosted second-
quarter revenues significantly, al-
though high expenses continue to
keep the company in the red.

For the quarter that ended Sept.
30, Image’s revenues amounted to
$5.97 million, 59% higher than in the
same period last year. Its net loss
was $218,945, compared with a
$394,503 debit last year.

Patricia Navilio, spokeswoman for
the Hollywood-based company, says
Image signed new and extended li-
censing agreements during the quar-
ter with Sony Software and Virgin
Vision.

Navilio adds that Image is project-
ing a profit for this fiscal year and is
“looking forward to our first $3 mil-
lion month.” She believes it will be in
January, when consumers who re-
ceive laserdisk players for Christmas
will be shopping for software.

Company and outside sources are
optimistic about next year’s business.
Two major manufacturers of laser
videodisk hardware are stepping up
or rolling out big marketing cam-
paigns designed to increase the pene-
tration of the players into U.S.
homes. Pioneer started its campaign
in October, and Sony is expected to
launch a strong effort in 1990.

A larger revenue stream is needed

(Continued on page 78)

and double platinum simultaneously.
In addition, Jackson’s “Miss You
Much” single went gold and platinum
simultaneously, while the title track
of Motley Crue’s album, “Dr. Feel-
good,” became a gold single. Also, a
1983 Motley Crue album, “Shout At
The Devil,”” hit the 3 million sales
mark.

Bon Jovi’s 1987 blockbuster, “Slip-
pery When Wet,” topped the 9 million
mark in U.S. sales. It’s the second al-
bum by a metal or pop/metal band—
following Def Leppard’s ‘“Hyste-
ria”’—to reach that sales level.

Aerosmith’s latest album, “Pump,”

(Continued on page 70)

Atlantic Gold. Ata WEA Road Show meeting in Los Angeles, several WEA
executives are presented with plaques commemorating Atlantic Records’ first
gold certifications for Billy Joe Royal (“The Royal Treatment"), Kix (“‘Biow My
Fuse”), and The D.O.C. (“Nobody Does It Better’). Pictured, from left, are Paul
Cooper, senior VP/West Coast GM, Atlantic; George Rossi, executive VP of
marketing, WEA; Mark Schulman, senior VP/GM, Atlantic; Fran Aliberte, senior
VP/director of national sales, WEA; Brent Gordon, branch manager, WEA; and
Jody Raithel, VP of product development, WEA.

BILLY JOEL lands his first No. 1 album in more
than nine years as “Storm Front” heads the Top Pop
Albums chart. In addition, the pop vet’s “We Didn’t
Start The Fire” holds at No. 1 on the Hot 100 for the
second week. This is the second time that Joel has had
the No. 1 album and single simultaneously. He first
achieved this double whammy in July 1980 with the al-
bum “Glass Houses” and the single “It’s Still Rock
And Roll To Me.”

Joel first topped the album chart in 1978 with ““52nd

Joel Takes Album, Singles Charts By ‘Storm’;
Ray Charles Ghalks Up '80s Hit; Cher Shines

“Storm Front” was co-
produced by Mick Jones,
who also co-produced
Van Halen’s ‘‘5150,”
which three years ago
became the veteran
band’s first No. 1 album.
Jones has had more suc-

Street,” which yielded a

No. 3 single, My Life.”
e N
RS ERET R T TR g

cess lately helping other

rock stars than he has
with his own projects.
The first solo album by the Foreigner lead guitarist
stalled at No. 184 last month.

HAY CHARLES this week joins the elite group of
artists who have landed top 40 hits in the '50s, '60s,
'70s, and '80s. The pop legend accomplishes the feat as
“I'll Be Good To You,” his duet with Chaka Khan
from Quincy Jones’ “Back On The Block” album,
jumps to No. 37 on the Hot 100.

Five other artists have reached the top 40 in all of
the past four decades: Elvis Presley, Johnny Mathis,
Paul Anka, Neil Sedaka, and CIiff Richard.

Charles landed three top 40 hits in the '50s, includ-
ing the classic “What I'd Say.” He tallied 27 top 40 hits
in the '60s, including such standards as “Georgia On
My Mind” and “I Can’t Stop Loving You.” He reached
the top 40 twice in the early '70s.

The success of “I'll Be Good To You” has enabled
“Back On The Block” to get off to a faster start than
Jones' last studio album, “The Dude.” In its second
week, “Block” vaults to No. 49 on the pop albums
chart.

Thanks to Tony Cardone of Camden, N.J., for help
with this section.

FAST FACTS: Bon Jovi’s “Living In Sin” jumps to
No. 9 on the Hot 100, becoming the fifth top 10 hit
from the band’s former No. 1 album, “New Jersey.”
It’s the first album by a metal or pop/metal band to
yield five top 10 singles. Def Leppard’s 1987 block-
buster, “Hysteria,” yielded four top 10 singles.

Cher lands her third top 10 hit of 1989 as “Just Like
Jesse James” leaps to No. 10 on the Hot 100. It follows
“After All,” a duet with Peter Cetera, and “If I Could
Turn Back Time.” This is the first time that Cher has
landed three top 10 hits in one calendar year. Counting
both solo outings and duets with Sonny Bono, she

by Paul Grein

scored two top 10 hits in 1965, 1967, 1971, and 1972.

Michael Bolton appears headed for his first top 10
hit as “How Am I Supposed To Live Without You”
leaps 10 notches to No. 16 on the Hot 100. It is almost
certain to top the No. 12 peak of Laura Branigan’s
original version of the song in 1983. This is Bolton’s
fourth top 20 hit in just two years, following “That’s
What Love Is All About,” which hit No. 19, “Dock Of
The Bay,” which climbed to No. 11, and “Soul Provid-
er,” which reached No. 17 in September.

—B Phil Coellins’ “... But
Seriously” vaults to No. 6
in its third week on the
pop albums chart. All
four of Collins’ solo al-
bums have reached the
top 10. “No Jacket Re-
quired’’ logged seven
weeks at No. 1 in 1985;
“Hello, I Must Be Go-
ing!” reached No. 8 in
1983; “Face Value’ hit
No. 7 in 1981.

Whitesnake lands its second straight top 10 album
as “Slip Of The Tongue” jumps to No. 10. The group’s
“Whitesnake” album logged 41 weeks in the top 10 in
1987-88.

New Kids On The Block have three albums in this
week’s top 30—all bulleted. “Hangin’ Tough” holds at
No. 5, “Merry Merry Christmas” holds at No. 14, and
“New Kids On The Block” surges to No. 30.

Rob Base’s first solo album, ‘“The Incredible Base,”
vaults to No. 59 in its second week. “It Takes Two,”
Base’s 1988 album with D.J. E-Z Rock, reached No. 31
a year ago ... Gipsy Kings’ second album, ‘“‘Mosai-
que,” bows at No. 109. The critically lauded group’s
eponymous 1988 debut album reached No. 57 in April.

Chunky A’s “Large And In Charge” is the top new
entry on the pop albums chart at No. 96. A parody of
such rap heavyweights as the Fat Boys and Heavy D.
& the Boyz, the Arsenio Hall project is in the spirit of
Bill Cosby’s mid-"70s spoof of Barry White, “Bill
Cosby Is Not Himself These Days (Rat Own, Rat
Own, Rat Own).”

“The Little Mermaid” soundtrack bows at No. 102,
the highest debut to date for a soundtrack on Walt
Disney Records.

Miki Howard, former lead singer of Side Effect,
lands her first No. 1 hit on the Hot Black Singles chart
with “Ain’t Nuthin’ In The World.”

WE GET LETTERS: William Simpson of Los Ange-
les notes that Billy Joel’s “We Didn’t Start The Fire”
is the second No. 1 hit in six months to mention James
Dean in the lyrics. The first was Michael Damian’s
remake of David Essex’s “Rock On.”

Cindy Morkwa of New York made a more pointed ob-
servation about Joel: “Has anyone else noticed how
much of a resemblance Billy Joel bears these days to
Tom Jones? If you're not sure, try watching the videos
for ‘We Didn't Start The Fire’ and ‘Kiss’ back to back.”
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Making
big headlines...

Four months ago, A&M had big news — the first album by GIANT, Last Of The Runaways. At a time when The Rolling Stones,
Aerosmith, Motley Crue and Tears For Fears all released new albums, the first GIANT track “Fm A Believer’ attained Top 15

AOR and CHR success nationally atover 300 trendsetting stations. With major strides in sales, airplay & press — and a provocative
new video to boot — the news on GIANT gets bigger every day.

8 “AFTER MTV STARTED PLAYING IT, WE SAW IMMEDIATE SALES. (WE) SEE GIANT THINGS AHEAD FOR THIS BAND” —WHEREHOUSE
RECORDS/SAN DIEGO

? “KKKKK (HIGHEST RATING)! GILANT WiLL ACHIEVE INCREDIBLE FAME AND FORTUNE...GIANT IS A MUST!” — KERRANG MAGAZINE.
‘ m rl‘.
| -cup<J

RECORDS PRODUCED BY TERRY THOMAS MANAGEMENT * BUD PRAGER/E.S.A MANAGEMENT ©1989 A&M RECORDS, INC. ALL RIGHTS RESERVED.
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sam cooke

“to know bim was to love bhim’
...and we do

january 22, 1931—december 11, 1964
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Home Vs. Commercial Studios Is Nonissue

RECORD WHEREVER YOU FEEL COMFORTABLE

BY DARYL DRAGON

My feelings about the controversy
over home recording studios vs.
commercially operated studios
haven't changed much since the day
in 1979 when my lawyer told me:
“Daryl, you'd better phase out your
home studio because the city is go-
ing to cite you for running a busi-
ness out of your home.”

I still have a studio in my house,
and I also operate a commercial stu-
dio. Wearing both hats, I feel that |
have a unique viewpoint on the is-
sues involved.

First, some history: Our group,
Captain & Tennille, consists of my
wife, singer Toni Tennille, and my-
self, a “pre-MIDI” keyboardist. We
were quite successful in the mid-
"70s with a string of hit records. We
also had a weekly television series
that lasted one season and required
some specialized musical material
that had to be turned out quickly. I
found that, because of the way 1
worked back then (playing almost
all the instruments, recording them
directly into a tape recorder, with
my wife singing virtually all lead
and background parts), we could
save a lot of money in studio costs
by recording at home and that it
was much more efficient for the fol-
lowing reasons:

e We had all the musical instru-
ments permanently set up and run-
ning in a room dedicated for record-
ing in our home (rather than carting
them to a studio, setting up, record-
ing, and then tearing them down).

e We rented a 24-track tape re-
corder and other equipment only as
needed.

e We never had to worry about
booking and reserving time in a
busy commercial recording facility.

e We worked in a more relaxed,
‘“homey’”’ environment, with no
pressure to “clear out” for someone
else’s session.

To this day, when I use my home
facility (mainly to work out ar-
rangements with sequencers and
keyboards), my main concern is and
has always been to avoid disturbing
my neighbors. Possible sources of

‘Label budgets

| are probably the

| number one reason
for home recording’

Daryl Dragon is the “Captain’ in Captain
& Tennille and also owns a recording

oriented” groups find that record-
ing in any kind of facility other than
a professional one has its limita-
tions. For example, many home stu-
dios must record their music “di-
rect”’: They usually don’t have a lot
of mikes set up over the drum set, in
front of big amps, to achieve that
required “‘big-room” sound. Small
home studios usually feed tracks di-

studio.

annoyance include in-house noise,
whether from loud acoustical musi-
cal instruments or monitor speak-
ers; traffic congestion; noise from
parking, deliveries, and late-night
visits; and blockage of neighbors’
driveways.

On the other hand, my commer-
cial facility, Rumbo Recorders in
Canoga Park, Calif., has a number
of advantages over a home studio
setup:

e[ am able to monitor first-hand
how recording techniques are evolv-
ing by the minute: i.e., what equip-
ment many successful, well-known
producers, engineers, and musi-
cians are utilizing, and what new
computers, rack-mounted gear, and
other outboard gear are the hottest,

e Self-contained, ‘“‘acoustically

rectly from the source (i.e., instru-
ment, computer, drum machine) into
the tape recorder.

e My insurance liability in my
commercial facility is handled
“strictly by the book.” Example: It
might be a bit touchy to settle any
injury claims if someone should get
hurt while booking your home stu-
dio outside of a commercially zoned
area, especially if you don’t have a
business license.

® Rumbo Studios has received no
complaints in regard to parking,
traffic congestion, excess noise,
late-night commotion, ete., since it
opened in 1979.

e We found that Rumbo, being a
two-room facility, definitely re-
quired a maintenance shop and a
full-time technician. This is a plus

because it assures any client book-
ing the facility that if something
does break down, it will be fixed
and/or replaced instantly.

e If a home studio gets too fancy,
“overimprovement” could easily be
a criticism and/or excuse by your
real estate broker when you at-
tempt (and fail) to sell your home.
Putting half a million dollars into
sound insulation, double glass win-
dows, four-ply (soundproofed)
doors, floating floors, electrical wir-
ing, air conditioning, etc., can surely
become a losing proposition.

So why record at home? It seems
to me that today’s label recording
budget policies are probably the
number one reason for home record-
ing.

Back in the mid-"70s, when Toni
and 1 were recording as Captain &
Tennille, record companies gave
hefty budgets even to unknown acts
in which they believed. Today those
budgets are down considerably. The
reason: Record companies know
that they can basically be delivered
master-quality recordings by the
myriad of desperate artists who are
now recording their product in
home studios.

This practice undoubtedly will
continue to lower recording budgets
in the future and thus will make it
harder for exceptionally talented
musicians/groups/composers to
succeed, unless they can record ac-
ceptable product on their own.

Nevertheless, artists and produc-
ers should be allowed to continue re-
cording in their home, commercial
studio, motor-home, bus, boat, or
wherever. The main goal should be
to give talented artists, producers,
writers, and recording engineers an
opportunity to make good music for
all to enjoy.
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HEAR "EM AND BUY 'EM

Regarding Tom Blaxland’s letter
about CD listening kiosks (Billboard,
Nov. 18), I recently opened City Discs
here in San Francisco and the re-
sponse has been very positive. We
are one of the few stores on the West
Coast where you can listen to any CD
before you buy it.

As Blaxland pointed out, people do
buy more when they can listen first.
Often, a customer will come into our
store looking for one particular al-
bum. However, when they realize
they can listen first, they usually buy
more than they originally intended.

Also, we utilize the LIFT fixture
system, so we spend a lot of time tak-
ing the jewel boxes out of the long-
box. However, what is most impor-
tant is that our customers prefer to
buy their CDs this way. Not only can
they listen first, but they can read
and look at all of the information on
the liner notes. Our customers are al-
ways thanking us for taking the
disks out of the longboxes. So, the ex-
tra hour involved in receiving a ship-
ment and the extra 30 seconds to give
the customer the service he or she de-

serves are well worth it!

Finally, I think we retailers must
always remember that we can only
be successful when our customers
are pleased with our store and our
service. Therefore, we should do
whatever we can to accommodate
our customers.

Chris Kimball
Owner, City Discs
San Francisco

LONGBOXES AS IMPORTS

After so much fuss about eliminating
the CD longbox, something has to be
said in favor of them. I'm from Hol-
land, and here the American CD long-
box is extremely popular. European
releases don’t have longboxes, and it
is very rare that imported disks are
available; consequently, the CD long-
box is a collectors’ item here.

The longbox is a very satisfactory
replacement for the large front cover
of conventional records. When CDs
packaged in the carton are sold out,
people ask if they can take spare
longboxes when they come over the
next time! So please take notice: Here
in Europe, we would regret it very
much if the boxes were eliminated.

Here, they would not contribute to
pollution. And would their elimina-
tion cut down prices? Nonsense! CDs

are already 20% cheaper in the U.S.
than they are here, so you have noth-
ing to complain about. Besides, what
does a piece of cardboard cost? We in
Europe are very willing to pay those
few cents extra to keep your long-
boxes alive.
Esther van der Eerden
Beekbergen, Holland

PRAISE FROM THE GHETTO

Thank you for the outstanding article
by Sean Ross under the headline
“When College Outlets Play The
Hits” (Billboard, Nov. 4). The content
of this article must be not only read
but also understood by your reader-
ship and, in particular, the record pro-
motion folks and those in positions to
hire entry-level broadcasters trained
at college radio stations.

I can testify because I am a con-
vert. For nine years, [ managed an al-
ternative station in upstate New
York where the emphasis was on the
music and the radio skills were sec-
ondary to the student’s desires to
play anything that no one else was
playing.

At Harford Community College,
where I am now, we offer a much
greater opportunity for students ...
a chance to learn how to become an
employable graduate! We program a

“young” adult-contemporary format,
and students learn professional stan-
dards and practices. Our graduates
are very successful in their entry-lev-
el opportunities and progress very
nicely to positions of greater respon-
sibility. These are anything but
“sandbox radio” graduates.

As the article points out, however,
record promotion people don’t care
for us. They want to program our
station with what they have pigeon-
holed for “college radio” music, push-
ing the new acts and the unlistenable.
We end up buying most of our pro-
gram material, which, by the way,
has a somewhat liberating feel to it.

Thanks again for a great article. It
is mandatory reading around this sta-
tion, and it ought to be mandatory at
those 90% of college stations that are
the captives of the music promoters.

John A. Davlin

Manager, WHFC-FM Bel Air, Md.
Associate Professor

Harford Community College

Articles and letters appearing on
this page serve as a forum for the
expression of views of general inter-
est. Contributions should be sub-
mitted to Ken Terry, Commentary
Editor, Billboard, 1515 Broadway,
New York, N.Y. 10036.
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Risqué Promotions Come Back To Haunt Many Stations

‘Hide The Weenie’ And Lose Your Joh?

BY PHYLLIS STARK

NEW YORK If you wouldn’t let
your announcers talk about playing
“hide the weenie” on the air, should
you let them play “hide the weenie”
in a public place? In recent months, a
series of incidents has called into
question the outrageous contests
that jocks frequently host at local
clubs—whether on their own time or
at station-sponsored events.

The most notorious recent example
occurred in Kansas City, Mo., when
Chuck Nasty, p.m. driver of Noble
Broadcasting’s KBEQ (Q104), hosted
a local club’s legs contest. Nasty al-
legedly inspected each contestant’s
legs personally and kissed the winner
in an inappropriate area. A local TV
station had the cameras rolling and,
after part of the tape was shown, the
club lost its license for a week.

The repercussions of Nasty’s act
were unusual, as was the fact that
both KBEQ’s GM and PD were
fired shortly thereafter in the fall-
out from several troubled promo-
tions. But it wasn’t the only jock
stunt that has come back to haunt a
radio station.

e Commonwealth Broadcasting,
the former owner of top 40 KROY
Sacramento, Calif., and a local res-
taurant are currently under suit
from a woman who attended a sta-
tion event last summer. She alleges
that during KROY’s weekly broad-
cast from the restaurant, a station
jock entered the bathroom stall she
was using and “proceeded to cap-

ture [her] screams of humiliation
and embarrassment for the enter-
tainment of station listeners and the
restaurant’s patrons” (Billboard,
Aug. 12). The plaintiff also claims
that she was identified as the win-
ner of a ‘“best buns” contest by the

PROMOTIONS

jock after she left the bathroom.

e Top 40 WAPE Jacksonville,
Fla., felt heat several years ago
from its “Most Outrageous Thing
You Ever Did In A Backseat” con-
test. The event, hosted by morning
personality Marge Phizzy, involved
a couple simulating a sexual actina
car. Like the Nasty incident, the
“performance” was videotaped. In
this case however, the tape was
deemed indecent under the Georgia
indecency law and, as a result of the
incident, this club was also tempo-

rarily shut down.

Because they present a lucrative
second income for jocks, especially
smaller- and medium-market staff-
ers who do not earn large salaries
on their first jobs, club dates of this
sort are hard to refuse. Because
they don’t always happen with sta-
tion supervision, they're also hard
to control. But some stations are
starting to set limits.

Noble’s chief operating officer,
Norman Feuer, says Nasty was
working “as an independent con-
tractor,” not at a station-sponsored
event, and, as a result, “It’s not a
station problem as far as we're con-
cerned.” Nevertheless, Noble sta-
tions will now be getting signed li-
ability releases from clubs whenev-
er a personality appears outside of a
station event.

At WAPE, announcers are now
contractually obligated to do only
club appearances that are part of a

(Continued on page 13)

Kirshner Gets Syndicated. Don Kirshner's new entertainment company, Don
Kirshner/Mediators, is producing a 35-hour miniseries called “Don Kirshner’s
35th Anniversary Of Rock And Roll.” Pictured making the announcement, from
left, are Mediators president Tom Settineri, managing director Larry Miller,
Kirshner, Denny Somach, president of Philadelphia’s Denny Somach
Productions, and Mediators chairman Richard Manney.

Gox Broadcasting Pays FGG Fine Under Protest

BY CRAIG ROSEN
and BILL HOLLAND

WASHINGTON, D.C. The score
on the indecency battle is FCC 2,
Broadcasters 0. In the latest
round, Cox Broadecasting’s KFI
Los Angeles and WIOD Miami
have chosen to pay their respective
fines of $6,000 and $10,000 to the

TOP 40 LYRICS ADDRESS SOCIAL ISSUES

(Continued from page 1)

Place” and “Rhythm Nation,” respec-
tively.

The Rolling Stones, Joel, and Neil
Young—whose observations on the
Reagan/Bush era on “Rockin’ In The
Free World” can be found on album
radio—are all veteran social commen-
tators, but many of the others are
new to the field. Among the latter
acts are Kix, whose anti-suicide
“Don’t Close Your Eyes” became an
unintentional answer record to Lita
Ford’s “Close My Eyes Forever”; Ex-
posé, whose newly released “Tell Me
Why’’ attacks gang violence; and
New Kids On The Block, whose “This
One’s For The Children” (also about
homelessness and the poor) opens
with the line, “This is a very serious
message, so . . . please listen.”

Does the audience listen? Most of
the PDs contacted about the current
spate of message songs say that lis-
teners are not much more attuned to
lyrics than they traditionally have
been. Some say that listeners had to
see Collins’ video, which features
footage of the homeless, to get the
message. Others used station promo-
tions or special edits to drive the
meaning home (Billboard, Dec. 9.)

Promotion executives at major la-
bels, meanwhile, say a topical lyrie
may draw attention to a song, but
musical hooks and an artist’s popu-
larity are still more important to pro-
grammers.

“I don’t think people noticed the
lyries” to the Collins song, says
WSRZ Sarasota, Fla.,, PD Tom Ev-
ans. “Especially down here, where

‘another day in paradise’ is a common
phrase. People hear it and just as-
sume it’s about the standard Florida
attitude.” (Evans does, however, say
that his audience picked up on the lyr-
ics of both the Lita Ford and Kix rec-
ords.)

“People may sing along with a rec-
ord and not even know what they’re
singing,” says Mark Todd, PD of
WXGT (92X) Columbus, Ohio, one of
two stations in that market that tried
to boost the impact of Collins’ lyrics
by splicing in news actualities about
the homeless. “Before we did that,
TI'll bet 75% of our listeners couldn’t
tell you what that song was about.”

CUSTOMIZING THE METHOD

“Before we slapped people in the
face with the message—relating it
back to central Ohio—there wasn’t
much reaction,” says Dave Robbins,
PD of WNCI Columbus. “People are
bombarded on a daily basis with na-
tional messages. The way you make a
difference is to adopt it to your own
city. We went on the air and said that
tonight there would be 800 homeless
in this area and here’s what you can
do to help.”

When WNCI went on the air with
its customized version of ‘“Paradise,”
Robbins says, homeless shelter dona-
tions increased 300%. “We had little
kids calling and breaking open their
piggybanks; women calling and cry-
ing, and asking ‘how can I help’; we
raised 20,000 cans of food for the
homeless in the week we did it.”

(Continued on page 71)

FCC. While Cox representatives
say they still question the commis-
sion’s vague guidelines, their deci-
sion not to fight the FCC marks
the first time in modern times that
the FCC has collected fines from
broadecasters charged with airing
indecent material.

In the same week Cox paid the
fines, Evergreen Media’s WLUP
(The Loop) Chicago was slapped
with a $6,000 fine after the FCC re-
jected the company’s reply argu-
ments to an August citation.

The fate of seven other stations
cited in August and October has
yet to be decided. However, two
other stations, fined in October,
Guy Gannett Broadcasting’s
WZTA Miami and Nationwide
Broadcasting’s KLUC Las Vegas,
have responded with challenges to
the FCC, rather than initially pay-
ing the fines of $2,000.

According to Cox Broadcasting
lawyer Werner Hartenberger, the
company submitted checks to the
FCC because ‘it would be too ex-
pensive to engage in litigation.”
He estimated it would cost at least
$300,000 for Cox to fight the fines.

The Cox letter, however, went
on to say that ‘““the indecency stan-
dards were too broad and chal-
lenged the commission to come up
with clearer standards.” Cox also
recommended that the commission
come up with local or state stan-
dards on indecency, rather than
deal with the issue on the federal
level.

KFI was fined $6,000 for four in-
cidents on Tom Leykis’ afternoon
talk show in which the host dis-
cussed sexual situations with lis-
teners and guests, including a fe-
male caller who used a suggestive
slang term for oral sex and anoth-
er female caller who admitted to
performing sexual acts with her
dog. WIOD was fined for airing
several parody songs, including
“Penis Envy,” during Neil Rogers’
show (Billboard, Nov. 11). Rogers
is now at WZTA.

The WLUP fine came after the

commission rejected Evergreen’s
reply arguments that the 1987 and
1989 material broadcast on Steve
Dahl & Gary Meier’s p.m. drive
show (Billboard, Sept. 9) did not vi-
olate community indecency stan-
dards nor vague FCC guidelines.

The commission contended in a
four-page letter to Evergreen that
“the subject broadecasts fit square-
ly within our definition of indecen-
cy,” including a “straightforward
description of sexual activities” in
a Penthouse magazine spread fea-
turing former Miss America
Vanessa Williams “which could
very well have been restricted to
minors,”” and delivered by the pro-
gram host ‘“in explicit, graphic,
and vulgar language at a time of
day when unsupervised children
were likely to have been listen-
ing.” The commission also says the
innuendo in the broadcast was
“understandable and clearly capa-
ble of a specific sexual meaning,
the import of which was inescap-
able.”

Meanwhile KLUC, which was
fined for playing Prince’s “Erotic
City,” contends that “the tape [of
the song] that was sent in to the
commission was not a tape from
our air,” according to Nationwide
Broadcasting president Steve
Berger. The woman who filed the
complaint against KLUC appar-
ently heard the record on the air,
then went home and taped ‘“‘Erot-
ic”” off a record on her nephew’s
stereo, Berger says.

“We played the Prince record,
but we did not hear any objectional
language,”’ adds Berger. “We
thought he was saying ‘funk’ [not
‘fuck’].” Berger claims that there
is no lyric sheet accompanying the
song. ‘“Warner Bros. doesn’t have
it and the copyright office doesn’t
have it.”

At WZTA, Guy Gannett Broad-
casting VP/Radio Tim Williams
says, “We have not paid our fine at
this point because we want to
clearly state our position. We
think the fine is excessive and in-

appropriate.”

Williams adds that the station
had “‘taken steps to make sure that
the show did not violate our own
standards, regardless of what the
FCC feels is indecent.” Rogers is
now at WIOD and was also in-
volved in that station’s citation.

“It obviously would have been
simpler just to cut them a check,
but we wanted to make sure the
FCC had a clear understanding of
what we did on our own,” Williams
says. ‘“We don’t think the FCC
should have become involved. We
think what Neil [Rogers] did
pushed the bounds of good taste,
but we don’t think it was inde-
cent.”

Stations cited in summer and
fall, but still waiting for the FCC
to review their reply letters, in-
clude WWWE Clevland, KSD St.
Louis, WXRK New York, KCCL-
AM-FM Paris, Ark., KSJO San
Jose, WLLZ Detroit, and WFBQ
Indiapolis. “Those are still in the
review process,”’ says an FCC
spokesperson. ‘“‘Some could come
before Christmas, but I can’t tell
you for sure.”

The FCC, in the most extreme
case, could impose a fine of up to
$10,000, two years in jail, or both;
the commission also has the option
of revoking a station’s license.

‘““We heard about the Loop
[WLUP Chicago] letter and fine,
and were expecting to hear some-
thing from the commission, but
there is nothing yet,” says WFBQ
PD Michael Hughes.

Despite published reports else-
where, Infinity Broadcasting pres-
ident Mel Karmazin says he is not
sure if he will fight the FCC if
WXRK is fined for remarks made
during morning man Howard
Stern’s show. ‘“We are going to file
a response and point out that there
is nothing wrong with the com-
ments [made on the Stern show],”
he says. “I’'m sure that after the
commission reviews our com-
ments, they will agree with us.”
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WPAT-FM Rules Surprisingly Soft N.Y.C.;
Mix’s Kelley Retums To Boston At WMJX

Sean Ross is on vacation. This
week’s Vox Jox was reported by
Phyllis Stark and Craig Rosen with
assistance from Paul Verna.

WHEN EASY WPAT New York of-
ficially stopped simulcasting this
quarter, it looked like it had given up
its shot at being No. 1, since the com-
bo numbers rely heavily on the AM.
But in the second fall Arbitrend,
WPAT-FM is up 4.7-5.0, putting it
back in the top slot for this month.
WPAT-FM is one of the few New
York stations that will really want to
discuss its trend this month. Tradi-
tional leader WHTZ (Z100) is down
5.7-4.6 this month, putting it third be-
hind WPAT and all-news WINS (4.9-
4.8). Other New York numbers worth
noting: ACs WLTW (5.1-4.5) and
WNSR (3.1-3.5); N/T WOR (4.64.2);
oldies WCBS-FM (4.1-4.2); top 40s
WQHT (3.94.0) and WPLJ (3.3-3.1);
urbans WRKS (3.8-3.9) and WBLS (in
the first month of Frankie Crocker’s
return) (3.4-3.7); and album WNEW-
FM (3.84.0) and WXRK (3.6-3.5).
Meanwhile, in Los Angeles, top 40
KIIS remains No. 1, going 6.1-5.9,
while KPWR (Power 106) drops 6.0-
5.7, where it is tied with AC KOST
(5.8-5.7). Up are ABC’s combo N/T
KABC (4.34.6) and album KLOS (4.3
4.4). The latter move puts KLOS back
ahead of top 40/rock KQLZ (Pirate
Radio), which drops 4.6-4.2. AC KBIG
rebounds 3.6-4.1 while repositioned
easy/AC KJOI (The Touch) is down
4.0-3.1. It was not a good month for
the market’s other new station ei-
ther, as KKBT fell 1.2-7. KIIS' Rick
Dees remains No. 1 in mornings, fol-
lowed by KLOS’ Mark & Brian.

BUZZARD RETURNS T0 ROCK

WMMS Cleveland’s announcement
that it is again an album rock station
after five years of billing itself as a
top 40 outlet is sort of a technicality.
While the Buzzard did go through
several periods where it played Mi-
chael Jackson, Madonna, the Pointer
Sisters, et al., and had once bought
out a Michael Jackson concert, for
the last year or so it had played no
black or dance music and had consid-
erable depth in rock-oriented library
material. And, as PD Rich Piombino
points out, “We haven’t played any
Paula Abdul this year.”

One difference, however, accord-
ing to one veteran area radio pro-
grammer, is that even before WMMS
declared itself a top 40 station, it had
already been using certain top 40 for-
matic elements. (They also main-
tained a lot of free-form touches even
when they were top 40. In 1986, it
was possible to hear WMMS playing
things like “Maggot Brain” by Fun-
kadelic on Saturday nights.) Now,
that PD says, ‘“They sound like a
pure [consultant Jeff] Pollack AOR
with the liners and everything.
They’ve gone back to a past they
were never at.”

This is what a recent afternoon
hour of WMMS sounded like: Cars,
“Good Times Roll”’; Tom Petty, “Free
Falling”’; James Gang, ‘“Funk 49;
Whitesnake, “Fool For Your Lovin’ ”;
Doobie Brothers, “Listen To The Mu-
sic”; ZZ Top, “Sleeping Bag”; Kinks,
“Lola”; Billy Joel, “We Didn’t Start

The Fire’’; Who, “I Can See For
Miles’’; Van Halen, ‘““When It’s
Love”; Rush, “The Spirit Of Radio”;
and Phil Collins, “Inside Out.” No
staff changes were involved.

PROGRAMMING: FISHER FLIES TO EAGLE

WKTI Milwaukee PD Todd Fisher
lands the much-sought-after PD slot
at WEGX (Eagle 106) Philadelphia.
Fisher, whom GM Dave Noll praises
for not having a “cookie cutter ap-
proach” to top 40, already runs a fair-
ly tight list at WKTI so don’t look for
many changes at WEGX when he
gets there.

Don Kelley, PD of AC WWMX
Baltimore, will leave that station
around the first of the year to be-
come PD of similarly formatted
WMJIX Boston. Although Kelley did

by Sean Ross with
Craig Rosen & Phyllis Stark

swing for WBZ and programmed
suburban WBIV earlier in his career,
this is his first full-fledged PD job in
his hometown. Look for WWMX’s af-
ternoon slot to be filled before he
leaves town.

After 19 years in easy listening,
WEZW Milwaukee has dropped the
format to become the second major
market client of Unistar’s soft AC
format, Special Blend. So far, no per-
sonnel changes have taken place.
WEZW is presently doing the format
locally off Unistar’s music logs.

Mark Edwards makes a big mar-
ket move, going from PD at WTAG/
WSRS Worcester, Mass., to AC
WLIT Chicago, where he’ll start in
early January. Edwards also pro-
grammed WIBC and WTPI India-
napolis ... Afternoon driver Rich
Bryan is the new PD for Unistar’s
top 40/AC/album hybrid Niche 29.
Bryan, who will remain on the air,
helped sign on N29 two years ago as
the morning man.

Two surprise major-market resig-
nations this week: Herb Crowe, PD
of country WYAY/WYAI Atlanta,
and Rick Lambert, PD of album
KXRX Seattle ... MD Jim Howie
adds OM stripes at country WPCM
Greensboro, N.C., replacing Gary
Beatty. He will remain MD.

After 35-40 years with those call
letters, U.S. Radio’s WRAP Norfolk,
Va., which switched to black AC sev-
eral weeks ago, has switched calls to
WBSK. In addition, Lisa Diamond
and Phil Nelson from FM sister
WOWI (103 Jamz) have joined
WBSK for nights and afternoons, re-
spectively. In another significant call
change, KHJ-TV Los Angeles, which
had kept sole posession of the legend-
ary letters since KHJ-AM became
KRTH-AM, has dropped them, be-
coming KCAL-TV.

At WLVH-AM (Latino 1230) Hart-

ford, Conn., new owner (and furni-
ture merchant) Carlos Lopez be-
comes GM, replacing Martie
Ffrench. Georgi Morales is PD.
Meanwhile, WLVH-FM, which is
currently in the process of being sold
to First City, has stopped simulcast-
ing the AM and is currently running
continuous weather forecasts until
the new owners come in.

At easy/AC combo KOKE/KKMJ
Austin, Texas, PD/morning man
Bob Cole is gone and is expected to
return to country at crosstown
KVET/KASE after a 90-day noncom-
pete clause expires. APD Joel Burke
becomes PD for both KKMJ and
KOKE, which switches to N/T as
KFON.

When top 40 WBAM-FM Mont-
gomery, Ala., switched to oldies sev-
eral months ago, so did gold-based
AC WSYA. Now the latter station,
after what it claims was a successful
pre-emptive strike, has returned to
AC ... Morning man Red Noize is
upped to his first PD job at album
WLAV Grand Rapids, Mich., replac-
ing Dave Lange.

PEOPLE: KERR FINALLY OFFIGIAL

Although it’s been a foregone con-
clusion for at least a month, WYNY
(Country 103.5) New York has finally
confirmed the hiring of veteran
WPLJ morning man Jim Kerr.
WYNY says it hasn’t decided yet
whether partner Shelli Sonstein will
be with Kerr when he starts on Jan.
2.

After a two-month experiment in
mornings, comedian Paul Rodriguez
is gone from KKBT Los Angeles.
The official line on Rodriguez’s de-
parture is that he left to work on his
new CBS series, “Street Legal,” and
will occasionally guest on the morn-
ing show, which will be hosted by re-
maining team members Tim Kelly &
Patty Lotz.

Several months ago, WPOW Mi-
ami got national press when the sta-
tion made an ultimately unsuccessful
attempt to lure Oliver North to its
morning show. Now that Romanian
gymnast (and perennial National
Lampoon routine) Nadia Comaneci
has settled in Miami, Tony Novia,
GM of adult alternative WXDJ, has
made her a similar offer.

At WIOQ (Q102) Philadelphia, MD
Frank Cerami and assistant Yoman
Coskin are gone. Music assistant
Andy Gury and PD Elvis Duran are
splitting the music duties. Cerami can
be reached at 609-667-3004 ... At
WAAF Boston, Greg “Hillman” Hill
moves from overnights to the morn-
ing team.

At top 40 KWOD Sacramento,
Calif., nine staffers exit, among them
p.m. driver Dr. Dave, MD/middays
Alex Cosper, and morning team Jake
Marley, Kathy Lubarsky, and Yu-
kon Trev. Doug Masters returns to
mornings. Jeff Garrett from WWGT
(G98) Portland, Me., joins for mid-
days, and Adam Smasher from
KXXX-FM San Francisco is doing
late nights. In addition, VP/program-
ming Gerry Cagle is now MD also.

Candy Banks, previously of week-
ends at KXYQ (Q105) Portland, Ore.,
joins WKZL Winston Salem, N.C,,
for nights, where she’ll be known as

Jan. 15.

VP/GM.

Oxnard, Calif., for $2 million.

ing station policy.

ing for $12 million.

GROUP W BROADGASTING has closed on its merger with Bob Sillerman’s
Legacy/Metropolitan Broadcasting. Besides its previously appointed
new regional VPs (Billboard, Dec. 9), former VP of Group W’s AMs
Warren Maurer is now VP/news. FM VP Burt Wahlen will remain
with KJQY San Diego, currently being dealt to Westwood One, as GM.
Meanwhile, Sillerman has settled with his bondholders for a reported
$143 million, enabling the Group W sale.

OLYMPIA BROADCASTING, on the other hand, has announced it will not be
able to make a $1.64 million interest payment on its bonds that have
been due since Nov. 1. Olympia chairman James Ireland is asking its
bondholders to wait for the company to submit a restructuring plan on

GANNETT BROADCASTING has transferred KNUA Seattle president/GM
Marc Kaye to its WDAE/WUSA Tampa, Fla., replacing Gerry De-
Francesco. At KNUA, VP/controller Shelly Owens has been named

ED KRAMPF has resigned as GM of KITS San Francisco to form Express
Broadcasting, which is currently in the process of purchasing KXPT

AT KWSS SAN JOSE, Calif., GM Kevin Mashek is out, allegedly for viola-
tion of company policy regarding tradeouts with station advertisers.
Mashek says that such items as hotel trade and concert tickets were
used as employee perks and that he was not aware that he was violat-

SALES: KNRJ Houston from Emmis to Nationwide Communications for
$30 million; WBAB-AM-FM Long Island, N.Y., from Noble to Eddie Si-
mon and GM Tony Michaels for $26 million; WEJZ Jacksonville, Fla.,
and KBEZ Tulsa, Okla., from ML Media Partners to Renda Broadcast-

Penny West ... Glen “The Bird”
Hill, sidekick of N/T WIOD Miami's
controversial Neil Rogers, is out af-
ter two and a half years ... And after
three years in middays at top 40
WYTZ (Z95) Chicago, Doug Blair is
gone; PD Brian Kelly, who had just
managed to get himself off after-
noons by hiring a new morning team,
is back on the air until further notice.

Is there friction between ABC and
Westwood One over WPLJ New
York PD Gary Bryan and morning
co-host Linda Energy’s planned syn-
dicated countdown deal with WW1
through independent producer Jeff
Leve? Although ABC had passed on
the show, the company was apparent-
ly unhappy about somebody else be-
ing involved, although, Bryan con-
tends, “It was understood that syndi-
cation [with someone else] was OK.”
He says the issue is currently
stalled—several key ABC people
were on vacation this week—and will
be resolved between the networks.

In other network news, after 14
months on the air, Tom Bodett’s syn-
dicated “The End Of The Road” will
cease production at the end of Febru-
ary. Syndicator Dick Brescia told
New York Newsday that the show
was in the red, and that Bodett’s com-
pany, which was paying production
costs, didn’t want to wait for it to
“turn the corner’ next year. No word
on whether the losses were due to the
purchase of French milled soap, avo-
cado body balm, and unnecessarily
expensive hotel rooms.

At top 40 WKHI (Power 99.9)
Ocean City, Md., Bob Steele becomes
APD and Kevin Ocean is now MD.
The pair also swap shifts, with Steele
ending up in afternoons and Ocean
going to middays. Also, Tony Q.
Foxx joins for overnights from
WSTW Wilmington, Del., replacing
Big Al Patterson, now at WNNK

Harrisburg, Pa.

New PD/p.m. driver at AC
WKGW Utica, N.Y,, is Steve Pelkey
from crosstown N/T WIBX, replac-
ing Randy Jay ... Dave Hunter is
out as MD of top 40 KMGZ Lawton,
Okla.; replacing him is Oklahoma
City veteran Reece Richards ...
Tony Bender is out of mornings at
top 40 WPBR Myrtle Beach, S.C,;
T&R to Barry Richards.

THE LAST OF DOCKET '89?

It wouldn’t be 1989 if we didn’t
head out of the year with at least one
more slogan suit. The album WLVQ
vs. classic rock WMGG Columbus,
Ohio, action, however, is interesting
because WLVQ has been able to ob-
tain a restraining order against
WMGG using the term ‘‘classic
rock,” despite the fact that WMGG
has been billing itself that way since
summer 1987. The case goes to court
later this month. WLVQ will not com-
ment on the suit.

WMGG, meanwhile, has another
suit to contend with. A lawsuit filed
in common pleas court a year ago by
former morning co-host Alison
Young has just been filed again in
district court. Young’s suit says that
her co-hosts, the since-departed team
of Jeff Allen & Larry Genta, made
various sexual comments about her
on the air in an attempt to bring
“shock radio” to Columbus without
her knowledge or consent.

WMGG VP/GM Mark Jividen, in
denying the charges, says that
WMGG management did not know
Young was having these problems
until after she left 18 months ago.
The problems are particularly sur-
prising, he says, because Young &
Allen had been a team at WRXK
Fort Myers, Fla., and because Genta,
who also worked there in another
shift, was brought in at their behest.
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Svndlcators Ready To Ring In Old And New In '90

BY CRAIG ROSEN

LOS ANGELES With the new year
approaching, several networks and
syndicators are ready to roll out
new programming for 1990. Others,
however, feel no need to debut pro-
grams after the calendar year
changes.

“Unlike television that has a fall
premiere season, radio is year-
round,” says Unistar Radio Net-
works executive VP/programming
Ed Salamon. There is not really a
lot of significance to the beginning
of the year. We begin our programs
throughout the year.” For example,
Unistar launched its weekly live
Saturday night program “Hangin’
With Hollywood” Nov. 18.

Others, however, take advantage
of the new year to ring in new pro-
grams. Below is a list of new pro-
gramming from key networks and
syndicators.

ABC RADIO NETWORKS

ABC VP/programming Tom
Cuddy confirms rumors that ABCis
readying a new album rock pro-
gram for 1990 that will debut in
spring. Otherwise, ABC will come
into the new year dancing with its
recent acquisition of the weekly
four-hour “Hot Mix” (Billboard,
Nov. 11). The network also plans to
expand its morning show prep with
produced timely comedy bits in-

spired by news from the ABC news
service. WHTZ (Z100) New York
personality Ross Brittain will be on
board for an “oral column.”

CBS RADIO NETWORKS

CBS continues to keep its eye on
the playing field. For 1990 the net-
work will expand its baseball cover-
age to include Spanish-language
broadcasts of the All-Star Game,
American and National League
Championship Series, and World Se-
ries.

The network is also expanding its
baseball package with 20 Sunday
night games and four special base-
ball broadcasts on Opening Day,
Memorial Day, Labor Day, and the
Fourth Of July. As a companion to
its baseball coverage, CBS will de-
but “‘Inside Pitch,’”” a one-hour
show hosted by Brent Musburger.

WESTWO00D ONE

WW1 will beef up its already hef-
ty roster with Jeff Leve’s “On The
Radio” (Billboard, Nov. 18). WW1’s
other new offering is “New Gold
On CD” (Billboard, Dec. 2). WW1’s
Mutual Broadcasting System and
NBC Radio Networks are also said
to be working on new programming
for the new year, but no specifics
were available at press time.

SHERIDAN BROADCASTING NETWORK
Sheridan’s STRZ Entertainment
Network launches into the new
year with a slew of new shortform

offerings. With “Starz ... Talk,” a
Monday-Sunday short feature, host
Gasby Greely will present inter-
views with sports and entertain-
ment celebrities with an urban ori-
entation.

“Sports On The Light Side,”
hosted by the STRZ sports team, is
a shortform offering that will look
at the humorous and human side of
sports celebrities.

SYDICATION

BROADGAST

= OERVIGES

OUTSTANDING RADIO HUMOR

Country and mainstream
formats. Send for sam-
ple(s). Monthly service with
option for additional mate-
rial. Write to:

Comedy Services
716 Commonwealth Avenue
Newton, MA 02159

NIGHTCLUB
DISC JOCKEYS
“BE A BETTER NIGHTCLUB DJ”
An information packed book-
let designed to better your ca-
reer as a nightclub disk jock-
ey. Rush: $10.00 check or
money order.
Olson Productions
Suite 269
2745 Winnetka Ave. No
New Hope, MN 55427

200 TRIVIA MYSTERY VOICES

FROM CHARLES MANSON
TO ALBERT EINSTEIN.

JERRY “DJ”” STROTHERS

Terry Sweet & Associates, Inc.
2347 N. 117th St.

SEEKS UPSCALE
GREAT FOR CONTESTS
ON DJ OR TALK SHOWS. CHR/UC STATION
SEND FOR 5 FREE VOICES HIGH PROFILE —
AND COMPLETE LIST. DIGITAL
GARLIN SOUND ENTERPRISES PRODUCTION PRO
7021 HATILLO AVE. PGH, PA
WINNETKA, CA 91306
PHONE (818) 347-3902 (412) 244-0815
QUALITY RADIO 1D°S “nmcrﬂigm.& vggmcnr'
20 Cuts-Only $750 Complete! Hot hilarious street beat tune featured on Z-
Demo Available (414) 771-6505 100 AM ZOO 12/88. Get yours today, in time
Fax 453-6621 for 1989 Hanukah Season!

Milwaukee, WI 53226

Hal Keshnor Music
35-5K Park Ave.
Suttorn. NY 10901

(914) 357-8171

by Craig Rosen

“Final Four Flashback,” which
will run in a period prior to the
NCAA basketball finals, will be
hosted by STRZ director of sports
programming Tony Girdano.

“Super Bowl Playbook” is a sim-
ilar offering that will preview the
Super Bowl with host/ex-NFL
great Franco Harris.

“Jazzmasters,” another short-
form, takes a look at musicians
throughout the jazz spectrum from
traditional to fusion with WRKS
New York morning man Ken “Spi-
der” Webb.

“Black Music Month Salute,”
which will run in June, will cele-
brate a different black music great,
each day of the month.

STRZ also-has a number of ser-
vice-oriented shows ready for
launch, including “The Automeotive
Report,” “Minority Small Busi-
ness Review,” “The Health Cor-
ner,” and the travel program “Des-
tination Paradise.”

A longform, urban-oriented
monthly concert series is also said
to be in the works.

MJI BROADCASTING

MJI has two new shows lined up.
“Desert Island Discs,” an hourlong
show, will feature major rock stars
and other celebrities sharing the 10
records they would take with them
on a desert island. The show will de-
but on the week of Jan. 8.

During the week of Jan. 29, MJI
will launch “Milestones,” a daily
shortform aimed at oldies stations
featuring artists talking about the
songs they made famous.

PREMIERE RADIO NETWORKS

Premiere is set to launch its
“Plain Rap Countdown” into a
third format when “Urban Plan
Rap Countdown” debuts during
the first week of January. The net-
work also has plans to take its com-
edy service country with the Pre-
miere Country Comedy Network.
Premiere is also said to be looking
into station ownership and has es-
tablished a radio acquisition divi-
sion.

GLOBAL SATELLITE NETWORK

Aside from its new “Livewire,”
which kicked off Dec. 12 (Billboard,
Dec. 9), GSN will also launch a live
concert series.

DIR BROADCASTING

DIR will beef up its music pro-
gramming with “Watsnu,” an hour-
long weekly program focusing on

new music. The show, produced by
Minneapolis-based Reel Good Pro-
ductions and sponsored by Music-
land/Sam Goody, will be taped
weekly before a live audience at
Prince’s Paisley Park Studios in
Minneapolis. “Watsnu,” set to de-
but Jan. 15, will be produced in both
a dance and rock format. DIR will
also enter the financial world with
“The Financial Times Of Lon-
don,” a shortform broadecast live
seven times daily.
RADIO TODAY ENTERTAINMENT

Radio Today Entertainment has a
few new programs on deck. “In-
stant Replay With Dick Schaap”
will be available in both a long- and
shortform version. In the 90-second
shortform, the author and ABC tele-
vision sports commentator will re-
view a specific sports event tied to
that day in history.

The two-hour longform will debut
live from the Super Bowl. In the
long version, Schaap will interview
key players from a historical sports
event in a roundtable format.

OLYMPIA RADIO NETWORKS

Olympia is set to launch its “Co-
medyline,” a weekly Sunday night
program, on Feb. 4 (Billboard, Dec.
9).

JAMES PAUL BROWN PRODUCTIONS

JPBP kicked off the latest
“Rockline’-style call-in show,
“Classic Line,” Dec. 2 with guest
Metropolitan Opera star Sherrill
Milnes. The program, hosted by
WNCN New York personality El-
liot Forest, is heard on 340 Nation-

al Public Radio stations and com- .

mercial classic powerhouses such as
WQXR New York, KRTS Houston,
and KKHI San Francisco. “Classic
Line” will air again Dec. 17 live via
satellite with guest flutist James
Galway, before settling into a regu-
lar monthly Saturday night spot af-
ter Jan. 1.

JPBP is also aid to be working on
two new programs, one with
KNBC-TV Los Angeles consumer
reporter David Horowitz. The oth-
er will be hosted by “Entertainment
Tonight” co-anchor John Tesh.

AROUND THE INDUSTRY

“The High Price Of Fame,” a
one-hour special hosted by “Enter-
tainment Tonight” correspondent
Jeanne Wolf, will air on the ABC
Radio Networks during the week of
Deec. 11. The show, featuring a look
at the private lives of Kim Basinger,
Roseanne Barr, Al Pacino, and oth-
ers, has been cleared in 37 of the top
50 markets and will be heard on
close to 100 stations.

NHL Hall Of Famer Phil Espo-
sito has been signed as an analyst
for ABC’s broadcast of the 1990
NHL All-Star Game, live from Pitts-
burgh’s Civic Center Jan. 21 at 1:30
p.m. EST. Hockey veteran Don
Chevrier will handle the play-by-
play.

CALENDAR

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

Dec. 15-16, Rolling Stones, On The Radio, On
The Radio Broadcasting, one hour.
(Continued on page 18)

YesterHits,

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

1. Babe, Styx, aam
. No More Tears, Barbra Streisand

& Donna Summer COLUMBIA/
CASABLANC

. Still, Commodores MOTOWN

. Please Don't Go, K.C. & the
Sunshine Band, Tk.

. Escape, Rupert Holmes, INFINITY

. Send One Your Love, Stevie
Wonder, TamLa

. Heartache Tonight, Eagles, asyLum

. You're Only Lonely, J.D. Souther,
COLUMBIA

N

. Ships, Barry Manilow, arista
. Do That To Me One More Time,
Captain & Tennille, casasLanNCA

POP SINGLES—20 Years Ago

1. Na Na Hey Hey Kiss Him Goodbye,
Steam, FONTANA

. Leaving On A Jet Plane, Peter,
Paul & Mary, wARNER BROS

. Come Together/Something,
Beatles, appLE

5 ITaclae A Letter Maria, R.B. Greaves,

OWwW N o0 AW

(=

A s W N

. Down On The Corner/Fortunate

Son, Creedence Clearwater Revival,
FANTASY

. And When | Die, Blood, Sweat &
Tears. coLUMBIA

. Wedding Bell Blues, Sth
Dimension, souL ciTy

. Yester-Me, Yester-You, Yesterday,
Stevie Wonder, TaMLA

. Someday We'll Be Together, Diana
Ross & the Supremes, MOTOWN

10. Eli's Coming, Three Dog Night,

DUNHILL

O O N O

TOP ALBUMS—10 Years Ago

. The Long Run, Eagles, asyLum

. On The Radio—Greatest Hits
Volumes One & Two, Donna
Summer, CASABLANCA

. Cornerstone, Styx, aam

. Journey Through The Secret Life
Of Plants, Stevie Wonder, TamLa

. In Through The Out Door, Led
Zeppelin, SWAN SONG |

. Greatest, Bee Gees, rso |

. Wet, Barbra Streisand, coLumsia

. Tusk, Fleetwood Mac, wARNER BROS

. Rise, Herb Alpert, aam

. Damn The Torpedoes, Tom Petty
& the Heartbreakers, BACKSTREET

TOP ALBUMS—20 Years Ago

. Abbey Road, Beatles, aprLe

I kTeLdNZeJ)pelm I, Led Zeppefm

. Live In Las Vegas, Tom Jones,
PARROT

[

SwE~-0 N LW

-

oW N

. Green River, Creedence Clearwater
Revival, FaNTasy

. Puzzle People, Temptations, coroy

. Blood, Sweat & Tears, coLumsia

. Crosby/Stills/Nash, atLantic

. Santana, coLumsia

. At San Quentin, Johnny Cash,
COLUMBIA

10. Soundtrack, Easy Rider, bunHiLL

COUNTRY SINGLES—10 Years Ago

1. | Cheated Me Right QOut Of You,
Moe Bandy coLumsia

2. Whiskey Bent And Hell Bound,
Hank Williams Jr. ELEKTRA/CURE

3. Happy Birthday Darlin’, Conway
Twitty, mca

4. Broken Hearted Me, Anne Murray,
CAPITOL

5

6

O @~ &

. Missin’ You, Charley Pride, rca
. My World Begins And Ends With
You/Why Did You Have To Be So
Good, Dave & Sugar, rca
7. I've Got A Picture Of Us On My
Mind, Loretta Lynn, mca
8. Pour Me Another Tequila, Eddie
Rabbitt, ELEKTRA
9. Coward Of The County, Kenny
Rogers, UNITED ARTISTS
10. Blind In Love, Mel Tillis, ELEkTRA

SOUL SINGLES—10 Years Ago

. | Wanna Be Your Lover, Prince,
WARNER BRO!

. Do You Love What You Feel, Rufus
And Chaka, mca

. Move Your Boogie Body, Bar-Kays,
MERCURY

B Eﬂgf{ﬁ Delight, Sugar Hill Gang,
. g’?gk With You, Michael Jackson
b II_T%g_!ies Night, Kool & the Gang, oe-

. Still, Commodores, motown

. Cruisin’, Smokey Robinson, TamLA

. 1 Just Can’t Control Myself,
Nature's Divine. INFINITY

. Send One Your Love, Stevie
Wonder, TamLA |
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CONTEMPORARY.

. z Compiled from a national
Qé = X §° A% TITLE sample of radio playlists. ARTIST
I < Q| XTI
FE | %z e | 20 LABEL & NUMBER/DISTRIBUTING LABEL
G * % NO.1 & &
ANOTHER DAY ® PHIL COL
1] 11| 7 | NGRS IN PARADISE, Sk atio 1
@] 2| 4| s | HOWAMI suwosm TO LIVE WITHOUT YOU & M. BOLTON
COLUMBIA 38-73017
3| 3| 2 | 10| ANGELIA ¢ RICHARD MARX
4 | 4 { 3 | 12 | DONTKNOWMUCH & LINDA RONSTADT/AARON NEVILLE
ELEKTRA 7-69261
(| 9 | 13| 5 | SACRIFICE ELTON JOHN
®) THEW!YTOYOURHEART # SOULSISTER
6 | 8 | 10 | ewsozt
7 1 5 | 7 | 10| WEDIDNT START THE FIRE # BILLY JOEL
COLUMBIA 38-73021
18 | 17 | ¢ | THELAST WORTHLESS EVENING @ DON HENLEY
o GEFFEN 7-22771
BRING IT ALL BACK # GRAYSON HUGH
10 [ 11 | 8 | gohooss
1| 1| 8 | LEAVEALIGHTON # BELINDA CARLISLE
MCA 53706
aD| 13 | 15 | 7 | WALKONBY & MELISSA MANCHESTER
MIKA 873 012-7/POLYGRAM
12| 8 | 5 | 12 | LSTENTOYOURHEART & ROXETTE
@3)| 19 | 2 | -3.| DOWNTOWN TRAIN 4 ROD STEWART
2 WARNER BROS. 7-22685
1| 7 | 6 | 11 | GETONYOUR FEET # GLORIA ESTEFAN
EPIC 34-69064/E.PA.
@| 16 | 2 | 9 | THESAME LOVE THE JETS
18| 20 | 6 | WHENISEE YOUSMILE ® BAD ENGLISH
EPIC 34-69082/E.P.A.
QD| » | 22 | 10| EVERYTHING # JODY WATLEY
18| 15|12 | 9 | DIDNTI(BLOW YOUR MIND) NEW KIDS ON THE BLOCK
(9| 23 | 31 | & | JUSTLIKE JESSE JAMES CHER
GEFFEN 7-22844
2| 12| 9 |13 | WHENILOOKED AT HIM ® EXPOSE
THE ARMS OF ORION PRINCE (WITH SHEENA EASTON)
20 | 20 | 25 | B | pieweroRoS 25278
2% |%/|s ggx;&;grsckoovz # PAUL CARRACK
()| 33 | 40 | 3 | JUSTBETWEEN YOU AND ME # LOU GRAMM
ATLANTIC 7-887
9 | 2|5 | WM I_E;lsggv BEAT OF MY HEART # TAYLOR DAYNE
2 | 27 | 27 | 7 | TAKE GOOD CARE OF YOU & ME & D.WARWICK/J.OSBORNE
ARISTA 1-9901
% | 17| 10 | 14 | NCKOFTIME © BONNIE RAITT
(@D| 32 | 3 | 5 | BLAMEIT ONTHERAIN ® MILLI VANILLI
ARISTA 1.9904
31 | 33 | 4 | IFIHADYOU KAREN CARPENTER
‘ * % % POWER PICKttt
s | — | 2 | WHATKIND OF MAN WOULD | BE? CHICAGO
Es= St
. . * % ¥ HOT SHOT DEBUT A % #
(G0)| NEwp | 1 | HEREWEARE # GLORIA ESTEFAN
- w
GD| 1 | a1 | 4 | ANYOTHERFOOL # SADAO WATANABE/PATTI AUSTIN
ELEKTRA 7-69254
32 | 28 | 19 | 16 | HEALINGHANDS ¢ ELTON JOHN
B 2|18 13| YOUVEGOTIT # SIMPLY RED
7} 2 16 14 ECAALg%alg LOVE ¢ POCO
35 | 30 | 23 | 12 | WERENOT MAKIN' LOVE ANYMORE @ BARBRA STREISAND
COLUMBIA 38-73016
G6)| a1 | — | 2 | FREEFALLIN' ® TOM PETTY
MCA 53748
GD| 4 | — |- 2 | NOTHIN'TOHIDE ¢ POCO
RCA 9131
3 u u 7 yo?x)gﬂos§3 066-7/POLYGRAM MU RS
B9)| 45 | 46 | 3 | SWINGTHEMOOD ¢ JIVE BUNNY AND THE MASTERMIXERS
MUSIC FACTORY 7-99140/ATCO
NEW) | 1 | JHISONE'SFORTHECHILDREN NEW KIDS ON THE BLOCK
a | 3 |35 10 | ROCKWIT'CHA ¢ BOBBY BROWN
NEW) | -1 | SOMEONE THAT | USED TO LOVE BARBRA STREISAND
43 | 3 | 20 | 19 | EVERYTHING BUT MY PRIDE # CUTTING CREW
s | 3 | 3 [-17 | ANGELEVES # THE JEFF HEALEY BAND
NEWD | 1 | WHENTHE NIGHT COMES ¢ JOE COCKER
NEWD | 1 | NOMYTH  MICHAEL PENN
N
@D| NEwp | 1 | HEREANDNow @ LUTHER VANDROSS
s 39 28 Y gy{%ﬁ’ll’s;slywARNER BROS. Ol LT
49 | 40 | 42 |~ 3 | 'MNOT THE MAN | USED TOBE @ FINE YOUNG CANNIBALS
LR.S. 53686/MCA
50 | 48 | — | 2 | OHPRETTY WOMAN @ ROY ORBISON & FRIENDS
- VIRGIN 7-99159

O Products with the greatest airplay gains this week. @ Videoclip availability.

10 |

PROMOTIONS

(Continued from page 10)

station promotion. All such appear-
ances are cleared through the pro-
motion department and OM Bill Pa-
sha, and there is always a manager
present at the events to ensure that
nothing goes wrong. “All events are
pre-approved so nothing will occur
that I don’t have prior knowledge
of,” says Pasha.

“I’ve turned down many lucrative
requests because of the promotions
involved,” he continues. ‘“We simply
don’t do banana-eating contests,
wet T-shirt contests, nothing with a
specific sexual connotation, and
nothing that may create liability for
the station. For example, we won'’t
send our listeners to a bullfight.”

On the other hand, KROY promo-
tion director Roy Kinji says club ap-
.pearances are still left to the discre-
tion of the individual jocks. Often,
he says, it is the clubs themselves
that are setting the guidelines for
jocks. The only rule now, he jokes, is
that KROY jocks stick to the dance
floor area and steer clear of the
bathrooms.

“We're more concerned with the
legalities of contests or lotteries
that we do than we are with jocks
getting into trouble,” says top 40
WBSB (B104) Baltimore promotion
director John Pavlos. “In this mar-
ket, there are no monster personal-
ities that can get away with that
sort of behavior,” he says, although
he can recall former WFBR jock
Johnny Walker holding banana-eat-
ing contests at his club as long as 13
years ago.

Walker was the inspiration for
Barry Richards, national PD for the
Bresson-Hafler Media Group,
whose top 40/dance WBPR Myrtle
Beach, S.C., hosts outrageous con-
tests at as many as seven clubs a
week. Typical WBPR contests in-
clude “hide the weenie,” where four
blindfolded girls search for a rubber
hot dog taped to the body of one
man; balloon contests, where a cou-
ple must pop a balloon using only
body pressure; hot legs contests
and, for men, hot buns contests,
both of which also require blind-
folds in the WBPR variation; and
the “pole in the hole” contest, where
a male player must use a pool cue
between his legs to spear a roll of
toilet paper placed between the legs
of his female partner.

Despite the apparent ease with
which contests of this type can get
out of hand, Richards insists he has
not had any trouble. His jocks are
careful to take only volunteers and
their chosen partners for such con-
tests and never pressure anyone
into playing. Also not participating
are the jocks themselves, who steer
clear of any involvement beyond
running the contests. Referring to
Chuck Nasty, Richards says, “He
asked for it.”

“There are policies and guidelines

we follow when the jocks appear, -

but our jocks know what lines they
can and can’t cross,” says album
WMMR Philadelphia promotion di-
rector Ray Koob, who echoes the
position of most of the promotion di-
rectors surveyed. As far as setting
up specific guidelines, Feuer says
stations must simply use common
sense and good judgment, although
he concedes that what constitutes
good judgment varies among indi-
viduals. But Feuer’s guidelines

AS CLOSE TO
JOHN DENVER

AS WE'LL EVER GET.

Rocky Mountain Low. Album WXRT
Chicago clearly would not be caught
dead playing a John Denver record,
as this pamphlet for the station’s
annual ski trip to Crested Butte, Colo.,
affirms. The ski package includes
hotel, airfare, lift ticket, and a solemn
promise from WXRT that it will never
play “Thank God I'm A Country Boy.”

would apply to most club promo-
tions: remember who your audience
is, remember that you are a repre-
sentative of a radio station, and do
not endanger anyone's life.

IDEA MILL: ANOTHER CHUNK OF THE WALL

. Not everybody managed to get
pieces of the Berlin Wall to give
away, but some stations impro-
vised. When KDON Monterey,
Calif., prepared to rebuild after
Northern California’s October
earthquake, p.m. driver Ric Sand-
ers began giving away pieces of the
studio’s crumbled wall, calling them
‘“‘chunks of history.” Meanwhile, al-
bum CHTZ St. Catherines, Ontario,
reportedly gave away pieces of a
wall that came from Berlin, Penn-
sylvania.

Throughout football season, al-
bum WMMR Philadelphia has been
sending a prize package of 20 piz-
zas, a case of Coca-Cola, and a Sony
TV to one listener’s home every
Monday night. Evening jock
“Bubba” John Stevens broadcast
live from the homes of two winners
... KGGI San Bernardino, Calif.,
sent 30 listeners to a taping of “The
Arsenio Hall Show” in Hollywood.
The listeners won by identifying
Hall’s former guests from on-air
clues.

Album WDVE Pittsburgh cele-
brated its 20th anniversary with a
20-hour charity jam and sale/auc-
tion. Performers included Billy
Squier and local fave Donnie Iris.
The show began with a rock’n’roll
memorabilia auction, where a Who
leather tour jacket and Stevie Ray
Vaughan boots were among the
more popular items. All proceeds
benefited the Toys For Tots pro-
gram.
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POWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION’'S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audignce of more than 1 mllllon.

GOLD-—Statlons with a weekly cume
audience between 500,000 and 1 miition.

SILVER—Stations with a weekly cume
audience between 250,000 and 500,000.

A31 — Saraya, Timeless Love 5 8 Pphil Coliins, Another Day In Paradise EX EX Paris By Air, Voices In Your Head 25 29 Seduction, Two To Make It Right
A32 —  Sharon Bryant, Foolish Heart 6 7 Taylor Dayne, With Every Beat Of My H A —  Aerosmith, fanie’s Got A Gun 26 EX Babytace, Tender Lover
; % ;‘r{li V;rgrd ii éllatmejltgnrghe RainT : - ?;Mc:ce, Tce;\‘deavLoEer 2@ Ag EX ?ym Don'!Amk%r:‘()v;av g
aula Abdul, (It's Just) The Way That —  The Cover Girls, We Can't Go Wron, —  Jive Bunny astermixers, Swin
9 14 Technotronic (Futuring Fellx.a Pum") Up A — Rolling Stones, Rock And A Hard PFace A29 — Skid Row, | Remember You
le] - 10 10 Linda Ronstadt (Featuring Aaron Nev A — Paula Abdul (buel With The Wild Pair), 30 30 Quincy Jones Fulurir:E Ray Charles &
J 1 11 15 Shana, | Want You A — Roxette, Dangerous A — ichael Bolton, How Am | Supposed To
)| | 12 13 Michael Damian, Was It Nothing At All g A Chicago, What Kind Of Man Would | Be?
mw LV 11027 139 Sybi, Dont Make Me Over Washington P.D.: Matt Farber ] EX EX Rolling Stones, Rock And A Hard Place
: 1A G st kegiessellame W—" 11 Billy Joel, We Didn't Start The Fire New XX st renchikisy
New York 0.M.: Steve Kingston ] 1 kel bk fHow AmiSuppesedito 2 & Phil Colling, Another Day In Paradise 95 adonnd, Uh ¥ ather
12 Milli Vanit, Biame it On The Rain Los Angeles P.D.; Gerry Defrancesco IRt Js:z’ Watley, Everything i § Milli gasr;‘u-, LB""‘§,," On The Rain
2 3 Billy Joel, We Didn't Start The Fire 1 4 Soul Il Sou| (Featuring Caron Wheeler), 182 uction, Two To Make it Right 5 10 New Kid Sb""ﬁfe Blacl This One’s Fo =
3 5 Technotronic Featuring Felly, Pump Up 2 5 Technotronic Featuring Felly, Pump Up 19 22 Madonna, Oh Father, 3 hparic peishion
4 1 Young M.C. Bust A Move 3 3 The B.52's, Love Shac 20 2 Sumc Jones Featuring Ray Charles & 9 12 P"‘l’, Abdul, (I1's Jlgs_t) The Way That Detroit P.D.: Gary Berkowit
5 4 Roxefle Listen To Your Heart 4 1 Milli Vanilli, Blame It On The Rain A B iche“ha, No More Lies H }é ?“" 0’6" Livin |tnh E'“ Beat Of My H €etrol -U.> Lary Berkowitz
& 9 Phil Collins, Another Day In Paradise 5 12 Phil Collins, Another Day In Paradise 22 11 Soul Il Soul (Featuring Caron Wheeler), 9 13 .‘y“g ,‘tygf' IV "E’Y & Y 1 Billy Joel, We Didn't Start The Fire
b RAESMLEREE . |8 [ ekl 83 Bmsnn. R T N - Sy ol
ew Ki n , Ihis One's For il, Don't Make Me Over ajama Party, Over And Over ' il ins, Another Day In Paradise
9 13 Shana, | Want You 8 1 Blyl‘l)y Joel, We Didn't Start The Fire 2% 2% Ro‘li[\g Stones, Rock And A Hard Place }% IZ (B:;d E;‘K"'s[a:v Jen ! SJ" You Smife 4 Belinda Carlisle, Leave A Light On Houston P.D.: Randy Brown
10 12 TIY‘Of&ﬂJn!, With Every Beat Of My H 9 10 New Kids On The Block, This One's For 2 12 Stevie B, Girl | Am Searching For You 53 17 er ": L % esTs; ?{r'"ehst ¢ 5 7 Linda Ronstadt geatun’n% ron Nev oCko Y
}% g g;t';lla A 5“|, 'gnks JMus%v he Way That 10 1% l;:gh tAbduI (n'Ts JuMsl& Tre RWahy' That g g #gm GTnmm, an:st Betwgeg 'ou And Me 118 Soullsom '(Vr:a'}u",:g Cron &’,‘1‘:;") ? g ]!!ichaTeI BohoTr;], ow lAm Supposed To é % TB:I Josl, We Dldtr':'tESlanBThet (F)i’reM "
, Don't Make Me Over 11 uction, Two To Make It Rig ina Turner, Steamy Windows ; 3 g ina Turner, The Bes aylor Dayne, With Every Bea y
13 11 Bon Jovi Living In Sin 12 14 Jive Bunny And The Mastermixers, Swin 29 32 Rod Stewarl, Downtown Train {2 lg k‘"g: go'f"s“d(A(F"I?"""E Aaron Nev 8 14 Taylor Daﬁne With Every Beat Of My H 3 & The Cure, Luflab{
14 14 The B-52's, Love Shack 13 6 Bad English, When | See You Smile 30 28 Belinda Carlisle, Leave A Light On u A J" " briad i Nati 9 15 Milli Vanill, Blame It On The Rain 4 .9 Phil Collins, Another Day In Paradise
15 26 Michael Bolton, How Am | Supposed To 14 17 Janet Jackson, Rhythm Nation 31 35 The Cover Girls, We Can't Go Wrong RN R‘orc‘lesta :10"[) 7} m Ta lon 10 10 Jive Bunny And The Mastermizers, Swin 5 3 ul (Featuring Caron Wheeier),
16 19 Jody Watley, Everything 15 15 Taylor Dayne, With Every Beat Of My H 32 3 Paul Carrack, | Live By The Groove 19 2 Made e"’oﬁ F":;" owaan 11 11 Paul Carrack, | Live By The Groove 6 7 Belinda Carlisle, Leave A Light On
17 22 Skid Row, | Remember You 16 16 Linda Ronstadt (Featuring Aaron Nev 33 35 Joe Cocker, When The Night Comes % 5 Sk.d S"a* TR 4 e;)e v 12 12 Cher, Just Like Jesse James 7 5 Richard Marx_Angelia
}g %\1) Madov;na,koh FaRt'rlletr'I . 17 8 Tne 2 Live Crew, Me So Horny 34 37 Eddie Money, Peace In Our Time 5N Milchae‘:'ﬁolto:mﬁg‘w l:m oluSu pased To 13 16 Lou (érarrn;‘, Just Between You And Me 8 B Great White, .'fhe nSgeI Song
0 % ;,‘Jé‘u'mif. fTon ToyM:IkeN t '3.",m }S %g i;?n":a' a’ﬁﬁ%‘n'ﬁ%w Am | Supposed To 32 gg 32?3&" §2§'x‘.?.%"6? »'}Z%"wm 1 Be? 2 2 Technotronic Featuring Felly Pim up {; 1 JBoaed Cocker ‘vﬁ.’éﬁ"r'n?eﬁag'ﬁ(“ csami 13 {% E:: é?;:ﬁ:vngsll%etlaeen You And Me
21 24 Linda Ronstadt afeaturing Aaron Nev 20 18 Richard Marx, Angelia 37 40 Expose, Tell Me Why i %2 g aollirgg (S;".’".‘:;v mE)let Y‘d; Hard Place 16 17 Don Henley'. The Last Worthless Evenin 11 14 Michael Bofton, How Am | Supgosed To
22 23 Rolling Stones, Rock And A Hard Place 21 21 Madonna, Oh Father 38 EX  Marcia Griffiths, Electric Boogie % 3 Ed.drict;allonn? ;éac:ﬂ,:‘%)u,o?,g:e 17 6 Roxette, Listen To Your Heart 1217 Seduction, Two To Make [t Right
23 15 Richard Marx, Angelia 2 2 Cher, Just Like Jesse James A39  —  Paula Abdul (Duet With The Wild Pair), A6 2 Yours MC yhincipal‘s Olfice 18 19 Rod Stewart, Downtown Train 13 15 Vitamin Z, Can't Live Without You
g g su g:)n! glo?)e our EyeTs _ 23 25 Skid Row, | Remember You A% —  Paul McCartney, Figure Of Eight o — Aerosgmi(h “Janie’s Got A Gun 19 2 EItonPJohn, §acnflcev | lg 10 The B-52 S‘, Lé)ve Shack
B 25 iive Bunny And The Mastermiers, Swin 3315 Dot Larhas Leavs A Light On A28 Jody Walley, Erenything B B o clapton broiontimg 1622 Sk Fow | Remomber You
21 30 Jaya, If You Leave Me Now ' 26 28 Rod Stewart, Downtown Tr;‘m A9 —  Motley Crue, Kickstart My Heart 4 2 23 Rolling Stones, Rock And A Hard Place 17 18 Kix, Don't Close Your Eyes
28 16 Soul Il Soul (Featuring Caron Wheeler), 27 26 Roxette, Listen To Your Heart A0 —  Lou Gramm, Just Between You And Me 23 24 Chicago, What Kind Of Man Would | Be? 18 21 Madonna, Oh Father
29 18 Lt Louis, French Kiss A — Gloria Estefan, Here We Are 24 25 Eddie Money, Peace In Qur Time 19 25 London Boys, London Nights
A30 —  Expose, Tell Me Why Elxi = Lrgeh()o»ltel; an‘s, V;ve Cal?';‘G&_w'o:tgA" b 22 1 E‘hmlahnbherallt?lg Hands b %2 1V_Vhl:t§§nasle, ool Fgr V';)uvrv L&vnng
ichae! Damian, Was It Nothing —  Madonna ather ig Supreme, Don’t Wa
) ., FM : — JM Wztgey, Eve lhmﬁ - g g iody Jaﬂey. Evs'r‘y(wngn
T PO Cate g A P LT e
1 2 Billy Joel, We Didn't Start The Fire T A EX EX  Hooters, 500 Miles 25 13 Paula Abdul, (It's Just) The Way That
2 3 Richard Manx, Angelia , 2 23 Paul Carrack, | Live By The Groove
/ 31 Milli Vanilli, Blame It On The Rain 27 30 Sybil, Don't Make Me Over
1 I P: Rk Sty B BB et e
6 7 Kix, Don't Close Your Eyes 1 2 Phil Collins, Another Day In Paradise 30 EX  Eddie ﬁ:;,e; Is"eacz |,.,a"0m Tim;ong
New York P.D.; Gary Bryan 7 9 Skid Row, | Remember Lou 2 5 Taylor Dayne, With Every Beat Of My H A —  Roxette, Dangerovs
11 Milli Vanilli Blame It On The Ramn 108FM 8 10 Taylor Dayne With Every Beat Of My H 3 3 Belinda Carlisle, Leave A Light On EX EX Acrosmith, Janies Got A Gun
2 2 Bily Joel We Didn't Start The Fire 9 13 Phl Collins, Another Day In Paradise & 1 Roxette, Listen To Your Heart P EX EX Expose, Tell Me Why
3 -3 Bad English, When | See You Smile Boston P.D.: Sunny Joe White 10 11 Cher, Just Like Jesse James I Pichacd|Macoiangelal Minneapolis P.D.: Brian Philips EX EX  Motley Crue, Kickstart My Heart
§ 9 Technotronic Featuring Fally, Pump Up ) 11 14 Tom Petty, Free Failin’ 6 10 Linda Ronstadt (Featuring Aaron Nev " T (T EX EX Xymox, imagination
5 5 Paula Abdul, (It's Just) The W y ﬁ\at 1 1 Technotronic Featu'rm& Fel%1 Pump Up 12 15 Lou Gramm, Just Between You And Me 7 9 Technotronic Featuring Felly, Pump Up 1 4 Billy Joel, We Didn't Start The Fire EX EX Tears For Fears, Woman In Chains
6 7 Phil Collins, Another Day In Paradise 2 3 Billy Joel, We Didn't Start The Fire 13 16 Janet Jacksan, Rhythm Nation 8 11 Soul Il Soul SFntunng Caron Wheeler), 21 Mill Vanilii, Blame It On The Rain
7 8 B-52's, Love Shack 3 5 Joe Cocker, When The Night Comes 14 17 Soul Il Soul (Featuring Caron Wheeler), 9 15 Lou Gramm, Just Between You And Me 37 Phil Collins, Another Day In Paradise —
8 4 Roxette, Listen To Your Heart 44 Jody Watley, Everythmg 15 18 New Kids On The Block, This One’s For 10 13 Moving Pictures, What About Me 4 2 Paula Abdul, (It's Just) The Way That @n/
9 10 Stevie B, Girt | Am Searching For You 5 6 Sybil, Don’l Make Me Over 16 4 The B-52's, Love Shack 11 8 Billy joel, We Didn't Start The Fire 5 6 Bon Jovi, Living In Sin
10 13 Taylor Dayne, With Every Beat Of My H 6 7 Linda Ronstadt (Featuring Aaron Nev 17 21 Kevin Paige, Don't Shut Me Qut 12 4 hen | Looked At Him 6 9 Soul Il Sout (Featuring Caron Wheeler), /
11 18 Shana, | Want You 7 B Taylor Dayne With Every Beat Of My H 18 B Gloria Estefan, Get On Your Feet 13 14 Alice Cooper, Poison 7 8 Alice Cooper, Poison
12 15 Skid Row, | Remember You 8 12 Phil (:oilmsL nother Day In Paradise 19 22 Whitesnake, Fool For Your Loving 14 16 Bon Jovi. Living In Sin 8 3 Bad Ethsh. When | See You Smile o, E
R e ey 1010 Jont Jockson Moyt ion 530 Rod B Downtoun 16 13 Sooet Jamvean, i Natos 10 12 Jinek ackion Soythm Nation o 1 2=
LS nalRorstadt (Featurd {‘;{;ﬂt Nev 1l 11 Liza Minnefi, Losing My Mind B % o Warert pawriown Train 17 19 New Kids On The Block, This One's For 11 18 Linda Ronstadt (Featuring Aaron Nev
16 19 Janet Jackson, Rhythm Nation 12 13 Rolling Stones, Rock And A Hard Place 23 27 Joe Cocker, When m‘ki ht Comes 18 20 Seduction, Two To Make It Right 12 16 Rod Stewart. Downtown Train Houston P.D.: Adam Cook
17 11 Souf Ii Soul (eaturing Caron Wheeler), 13 16 New Kids On The Block, This One’s For 24 29 Michael Botton, How Am 1 Supposed To 19 2 Jody wmg{, Everylhmgv 13 14 Taylor Dayne, With Every Beat Of M“H 1 2 Phil Collins, Another Day In Paradise
18 20 Rod Stewart, Downtown Train 14 15 Shana, | Want You s T 25 30 Aerosmith, Janie’s Got A Gun 20 21 Sybil, Don't Make Me Over 14 15 Lou Gramm, Just Between You And Me 2 1 Bilty Joel, We Didn't Start The Fire
19 14 Alice r, Poison }g % :::dh:vverlnaa?)"r??a:‘h%vrl Am | Supposed To g? 23 gadonna (r)‘h ‘Feather ALight 0 2 g Teos'llaengw :j‘;"o“' You {g Zg }gx;'w:"c BE'-;;' A(h':c“"’e 3 3 Soul Il Soul (Featuring Caron Wheeler),
20 23 Kix, Don Closa Your E tz)s 17 22 Tina Tumner, Steamy Windows 28 %3 p:mdum's(ﬁ'sl'ﬁ;ﬁ) Thégm nnm 23 26 Rod Stewart, Downtown Train 17 17 Kevin Paige, Don' Shu% Me Out A nettlacksan Rhythin|Nation
g g JP' "Wafs:mhe%ﬁ.?g ver 18 19 Angeia Winbush, Real Thin 29 EX Eddie Money, Peace In Our nm{ 24 25 Rolling Stones, Rock And A Hard Place 18 19 Joe Cocker, When The Night Comes g g (T:;';‘:;,J'as; klk%vji?,s'sajear;"%ia( of My H
AZ3 — Michael BJ(M, How Am | Supposed To 19 21 Saraya, Back To The Bulle 30 EX SaFire, | v],h Survive (From "She-De 2% 27 ?uinc Jones Featuring Ray Charles & 19 10 Richard Marx, Angelia 7 7 Lo Gram¥n, Just Between You And Me
BB oo 101 Wy i e A = [oilmcrutung b umplp | 25 2 Tom Aoty el B 2 poce W oGt Deams |3 4§ So g oS
A%'g _ZE S::;a" ‘J,"%:"L‘Eaﬁsﬁe‘ﬂ::s R 23 Pajama Pa'rty, Over And Over gt 40131 Abd I (Cuct W1 g 28 31 Micml'lé, No More Lies 22 EX Madonna, 0{1’ Father 13 }2 If:&":,',;‘mo'f, F;?('h':,ml Felty, Pump Up
21 30 Babyface, Tender Lover 23 25 Michael Damian, Was it Nothing At All 29 29 Joe Cocker, When The Niﬁht Comes 23 25 Rolling Stones, Rock And A Hard Place 11 19  Skid Row, | Remember You
2% 29 Joebgoclér When The Night Comes 24 3 uincy Jones Featuring Ray Charles & 30 EX Michael Boiton, How Am | Supposed To 28 EX  Cher, Just Like Jesse James 12 Watle Everything
A29 = Sarfire | Will Survive (From "She-De A5 — pose, Tell Me Why 31 EX Jive Bunny And The Mastermixers, Swin 25 EX  Seduction, Two To Make It Right Al3 — mzel Bolton, How Am | Supposed To
30 12 Richard Marx, Angelia 26 28 Tesla Love Song X 32 EX Eddie Money, Peace in Qur Time 26 EX  Michael Damian, Was It Nothing At All 14 17  Paul Carrack, | Live By The Groove
i 21 32 Rod Stewart, Downtown Train A — Chicago, What Kind Of Man Would | Be? 2] EX  New Kids On The Block, This One’s For 15 22 Seduction, Two To Make It Right
28 35 Marca Griffiths, Electric Boogie A — Young M.C, Principal’s Office A — Roxette, Dangerous 16 16 Don Henley, The Last Worthless Evenin
g a %ou Grramnr\. Juslv?etweer Vcorolj And Me : = (T:cl:-‘c_hmtronir:: teKz.ﬂ:’riaf ';eliwaurr IUé) ) 17 24 New Kids bn The Block This One's For
ears For Fears, Woman In Chains —  Chicago, What Xin an Wou e? 18 18 The Cure, Luliaby '
31 33 Whitesnake, Fool For Your Loving . . EX EX Poco, Nothin’ To Hide 5 5 3
32 EX Eddie Money, Peace In Our Time Philadelphia EX EX Motley Crue, Kickstart My Heart »3 g :.'ﬂ:y Jszgz:sfe;&:rigngai b(l::rad"ﬁage
33 EX Bonnie Raitt, Nick Of Time 1 1 Billy joel, We Didn't Start The Fire 1 27 Rod S%enn, Downtown Train
u KX Crgrist' ax, Serious Kinda Gir) 2 3 Bon Jov, Living In Sin S 22 25 Kevin Paige, Don't Shut Me Out
35 EX Michel evﬂo More Lies 3 4 Soul Il Soul (Featuring Caron Wheeler), TAMPA DAY 23 23 Red Hot Chili Peppers, Higher Ground
Chi P.D.: Budd A — Jaya, If You Leave Me Now 4 9 Milli Vanilli, Blame it Dn The Rain 4 23 Babyface, Tender Lover
hicago .D.: Buddy Scott : — mesm:erf::gﬁ dGTn ége You g 13 T hz liive Cr;l,'Me SorHl:;nyP . 25 28 Sybil, Don't Make Me Over
1 Technotronic Featurin Felq Pump Up - 4 ! k echnotronic Featuring Felly, Pump Up Tampa P.D.: Randy Kabrich 26 EX  Joe Cocker, When The Night Comes
2 Billy Joel, We Didn't Start The Fire A —  Patti Labelle, Yo Mister 7 11 New Kids On The Block, This One’s For ' e 21 EX Tom Petty, Free Faliin
3 Milli Vanilli, Biame it On Tre Rain A - Gloria Eslefan# Here We Are 8 12 Phil Collins, Another Day In Paradise 13 Billy Joel, We Didn't Start The Fire NI 28 EX The Cov'g Girls, We Can't Go Wrong
g8 ShhEE | 8§ R L i b S % o
3 T e Chen M K Ry e EX EX  Babyface, Tender Lover 112 B Aba (1< ust) The Way That 15 Richard Mas, Angelia Chicago P.D. Bill Gamble | J X TesaloveSog o Time
3 Paula Abdul, (It's Just) The \Jay That EX EX  Neneh Cherry Heart 12 15 Taylor Dayne, With Every Beat Of My H 5 6 Phil Collins, Another Day In Paradise 1 1 Bad English, When | See You Smile EX EX  0.J. Jazzy Jett & The Fresh Prince, |
il Collins, | EX X Chicago, What Kind Of Man Would | Be? 3 Linda Ronstadt (Featuring Aaron Nev 6 1 Mili Vanilli, Blame It On The Rain 2 3 Linda Ronstadt (Featuring Aaron Nev Y i ing Al
8 14  Phil Collins, Another Day In Paradise 2 ) J o 13 16 o [{ I3 b 0 a N EX  EX  Michael Damian, Was It Nothing At All
9 11 Janet Jackson, Rhythm Lation EX EX  Sa-Fice, | Will Survive (From “She-De 14 8 The B-52's, Love Shack 7 10 Taylor DaynewWIth Every Beat Of My H 3 4 Phil Collins, Another Day In Paradise EX EX  Poco, Nothin' To Hide
10 10 Richard Marx, Angeiia EX  EX  The Cover Girls, We Can't Go Wrong 15 20 Michael Botton, How Am | Supposed To 8 7 Bad English, When | See You Smile 4 5 Taylor Dayne, With Every Beat Of My H EX  EX  Kiss, Hide Your Heart
B8 D e Vg orn e | BB Zgp Mo ety C | ey Bt G ol G ol e e 31 mehwddl dnpl B o, Tl e W
; n E , Poi i , We s i ’
} ! ET'E%’...&"?JZ&WES“ S WG EX EX Chunky AWOWW_ w! }a 22 Rébzumt‘bo%zc:lovjnchaam 1113 Lou Gramm, Just Between You And Me 7 6 Paula Abdul, Sll!snlusl *The Way That = ag;::tr:‘.'%af\argfozs ‘A o
1415 Jjody Walley, Everything EX EX Bonham, Wait For You 13 21 Madoons, O Father ' B o :«;ul 1} Soul (Featuring C?)ri%:,rvmllzr). B9 MiliVani, Blame It On The Rain A —  Gorky Park, Peace In Our Time
4 i w b W enle: st Wor
{g {a Laew &;32'0”"'7'{.'.‘ sli:iwr?.fsa 'oEL!‘ m 2 %l Seduction, Two To Make It Right 14 17 Michael Boiton, How Am | Supposed To 10 Gloria Er;teyln, et Onv:o:n Foet 0
17 20 Shana, | Want You . 22 25 Belinda Carlisle, Leave A Light On 15 23 New Kids On The Block, This One's For 11 12 Michael Bolton, How Am | Supposed To
H 2 Madena Ob Faher — _BOSTON'S 23 2% Hooters, 500 Miies 16 16 Kix, Don't Close Your Eyes 12 10 Roxette, Listen To Your Heart
19 21 Michael Botton, How Am | Supposed To g % éﬁy Watley, Evrjmhinjz }; ﬂ '}‘“addj";"gﬁ ?m‘fwn Train 3 { FLtod gtewan,JDowgtm Trsin ]
0. ou Gramm, Jus
%1 %g ;:;:g':n(f Sgs}oAMMaa;e" alkht % 7 SY"'? JI.';,‘:('I‘( 'r?ak:s&z 8"’2?5 19 19 Roxette, Listen To Your Heart 15 19 Joe C«;cler wli[zetn Ter:ewmghtogomls ¢ i 'Q‘
2 25 SaFire, | Will Survive (From "She-De Ag 3 Lo Gramm, Just Be‘wean You And M %‘} %‘} et j::["ﬂe '}'e‘gg"}a'r‘“a;?" B ik Cher, Just KeHessellarme
j A — i ) i aul Carrack, 00
A D e s e wid painy, | BOston P.D.: Steve Rivers | az — m",'s,h?e. Mewhy e 2 uniy Jones Featuring Ray Chares & 18 18 Bobby Brown, Rock Witcha - -
' C. om Fetly, Free Fallin 19 13 Beli risie, A Light O q A (<7
s endenLoger 11 Techmotronc Featurng Felly Pump Up 201 S RRNour MICHBustiATHove 3B Dot Corce Laswe A Lght 0n BB WomaLase teave AL On San Francisco P.D.: Bill Richards
27 29 Young M., Principal's Office 22 Billy Joel, We Didn't Start The Fire A2 —  Bon Jovi, Living In Sin 21 23 Prince (With Sheena Easton), The Arms 2 Soul Il Sout (Featuring Caron Wheeler)
2 4 Sybil Don't Make Me Over 3 6 Phil Collins, Another Day In. Paradise A — Skid Row, | Remember You 22 25 Jody Watley, Everything 1 Richard Marx, Angelia '
A9 — T‘: ver Girls, We Can't Go Wrong 4 4 New Kids On The Block, This One’s For A — Seduction, Two To Make It Right ) 23 21 Eddie Money, Peace In Our Time H i Don't Make Me Over
A30 — Jaya, If You Leave Me Now 5 8 Soul Il Soul (Featuring Caron Wheeler), A — Jive Bunny And The Mastermixers, Swin 24 20 EHon John, Healing Hands 7 Bad English, When | See You Smile
A | = M%hlneﬁ Damian, Was It Nothing At All 6 3 Young M.C, Bust A Move EX EX Chicago, What Kind Of Man Would I Be? 25 21 Milli Vanilli, Girl 'm Goana Miss Yo 8 Phil Collins, Another Day In Paradise
A —  Expose, Tel Me'why ' 7 10 Linda Ronstadt (Featuring Aaron Nev EX EX Rolling Stones, Rock And A Hard Place 26 24 Janet Jackson, Miss You Much 6§ 6 The B-52's, Love Shack
b 8 5 S‘:}bd, Don't Make Me Over EX EX Tesla, Love Song 21 28 Elton John, Sacrifice 7 13 Jaya, It You Leave Me Now
9 1 ichael Bolton, How Am | Su?{)osed To EX EX Technotronic Featuring Felly, Pump Up 28 30 Chicago, What Kind Of Man Would | Be? 8 9 Janet Jackson Rhythm Nation
10 7 Milli Vanilh, Blame It On The Rain . ) . ] EX EX Expose, Tell Me Why A29 — Gloria Estefan, Here We Are 9 10 Billy Joel, We 'Didn't Start The Fire
1 12 Waﬂe{, Everything Washington P.D: Lorrin Palagi 30 28 Cher, If { Could Turn Back Time 10 11 Paula Abdul (Duet With The Wild Pair),
12 QI3 gt Husikeplcssellanes 13 Milli Vanilli, Blame It On The Rain EX EX Richard Marx, Too Late For Goodbye 11 12 Taylor Dayne, With Every Beat Of My H
r V d 13 16  fanet Jackson, Rhythm Nation 2 4 Phil Collins, Another Day In Paradise 1 3 Miﬁ‘io\'lamﬁi, Blame it On The Rain
T == 1414 Joe Cocker, When The Night Comes 3 1 Billy Joel, We Didn't Start The Fire 13 4 The 2 Live Crew, Me So Horny
CHICAGO'S HIT MUSIC STATION 15 18 Bon Jovi, Living In Sin ) ) 4 2 Paula Abdul, (I's Just) The Way That 2 14 16 Jody Watley, Everything
Chicago P.D.: Brian Kell B 8 O A Lo S 5 8 Young M.C. Bust A Move . 13 2% Seduction Two Ty Make It Right
cag . U Y 17 9 Paula Abdul, (IU's Just) The Way That 6 9 Linda Ronstadt (Featuring Aaron Nev —————awrrTr™ 16 18 Technotronic Featuring Felty Pump Up
1 Technotronic Featuring Felly, Pump Up 18 15 The B-52's, Love Shac 7 7 Richard Marx, Angelia 17 17 Belinda Carlisle, Leave A Light On
2 Mili Vanithi, Blame It On The Rain 19 22 Taylor Dayne, With Every Beat Of My H 8 10 Taylor Dayne, With Every Beat Of My H 18 19 Young M.C. Princlpal’s Office
3 ichard Marx, Angelia ) 2021 Michelle, No More Lies 9 11 Sybil, Don't Make Me Over Detroit P.D.: Rick Gillette 19 20 After 7, Heat Of The Moment
] Billy Joel, We Didn't Start The Fire 2 %: g:gdsgg:apkgmm\:nygzmn 10 12 Janet Jackson, Rhythm Nation N8 e AT T Gl 0 25 Madoona, Oh Father
I o Bt AL 23 2 Seduction, Two To Make It Right B e et L Boogie 24 By ou e Sont St The Fre | Dallas P.D.: Charlie Quinn | 21 22 Now Kis n The Block, This One's For
7 Bad English, When | See You Smile 28 25 Rolling Stones, Rock And A Hard Place 13 15 Soul Il Soul (Fe'aturing Caron Wheeler), 3 7 Phil Csllins, Another Day In Paradise 1 2 Milti Vanilli, Blame It On The Rain 23 24 Gloria Estefan Get On Your Feet
Py pebmabomsntiny | B K Sl 115 el il et AT ¢ ) pmpmldibohehata |} Bl e el |8 8 S ottt G o
3 g u 3
13 11 soff |‘|;°§.::|" r:,l(sm,,i Caron Wheeler) 21 EX Tesla, Love Song 16 18 Ro"&' szb,x'ri)gwnm,'an Train 6 3 u?ﬁ.mm, Blame it On The Rain 4 8 Phit Collin:, riother [gay Irnorl"aradise %55 %; Iélg:ajmnﬁmg(tf:asl#lnng o
11 16 Skid Row, | &emember You ' A28 — Aerosmith, Janie's Got A Gun 17 19 Quincy Jones Featuring Ray Charles & 78 Tesla Love s°"§ 5 6 Richard Marx, Angelia 21 23 Joe Cocker, When The Night Comes
12 18 New Kids On The Block, This One’s For 29 EX Eddie Money, Peace In Our Time 18 5 Sm nghish, When | See You Smile 8 9 Janet Jaclls«'onE hythm Nation 6 9 Billy Joel, We Didxh'l Start The Fire 2 30 The Cover Girls, We Can't Go Wrong
13 11 The B-52's, Love Shack A0 — Glona Estefan, Here We Are 5 19 21 Kevin Paige, Don’t Shut Me Out 9 12 My{ Wl"q. verything 7 5 Bad English, When | See You Smile 29 EX Michael Botton, How Am | Supposed To
14 20 Janet Jackson, Rhythm Nation A31 —  Chicago, What Kind Of Man Would | Be? 20 22 Technotronic Featuring Felly, Pump Up 10 10 Soul Il Soul (Featuring Caron Wheeler), 8 3 Kevin Paige, Don't Shut Me Out 30 EX Rod Stewart, Downtown Train
15 15 Don Henley, The Last Worthless Evenin a‘( = éayrh '.I.‘:“m Lef:gsMﬁz m\'o" 21 zi Joe Cocker, :V{'enTrT.heBNt ;n Comes } ‘é Sybil, m tcweMMeeSovm ny 13 1% m‘.h D%nt ?‘%ie(gout' Eyesh N A —  Depeche Mode, Personal Jesus
8 b onstadt (Featu
}? }9 !‘.";? .I"l;acllagsl.tivz 'gfvrehe Groove g 26 Tsl‘: ’ ?Z‘ Lovc:a Sheackm ¢ 13 22 New Kids On The Block, This One's For 11 13 New Kids On The Bloc?f‘ his One's For & & E:’d ST",.', '}:,m m;’e e
18 10 Belinda Carfisle, Leave A Light On 28 26 Michael Bolton, How Am | Supposed To 14 20 Bon Jovi, Living In Sin 12 10 The B-52's, Love Shack EX EX Babyface Tender Lover
19 22 Wamant, Sometimes She Cries 25 27 New Kids On The Block, This One’s For 15 EX  Cher, Just Like Jesse James 13 14 Jjanet Jackson, Rhythm Nation EX EX Chicago, What Kind Of Man Would | Be?
20 13 Gloria Estefan, Get On Your Feet 2 28 Skid Row, | Remember You 16 13 Alice C?gyef- Poison 14 11 The 2 Live Crew, Me So Horny EX EX Tom Pefty, Free Fallin’ '
21 24 Lou Gramm, Just Between You And Me 27 23 Motley Crue, Kickstart My Heart 17 18 Prince (With Sheena Emong{, The Arms 15 16 Taylor Dayne, With Every Beat Of My H :
22 11 Bon Jow, Living In Sin y 28 30 Poco, Nothin' To Hide 18 25  Seduction, Two To Make It Right 16 18 Bon Jovi,{mng In Sin
23 25 Kewin Paige, Don't Shut Me Out 3 29 20 Gloria Estefan, Get On Your Feet 19 EX Abstrac, Fight And Hype 17 20 Lou Gramm, Just Between You And Me
26 21 Paula Abdul, (It's Just) Thﬁ Way That 30 25 Aerosmith, Love In An Elevator %0 g S‘lﬂi VIJEM':; ;:LUT{QRS Ray Charles & }g {; ?oxe'n)e, Lknslen 'Lp Y%r H':anh
25 28 Joe Cocker, When The Night Comes g anet Jacksan, Miss You Muc!
S y . 22 23 Madonna, Oh Father 20 24 Cher, Just Like Jesse James
gg g 2&";‘4;2;' {,‘;c‘:";f“‘bu;’}f;ng"' Hartford P.D.: Dave Shakes 23 24 Great White, The Angel Song 21 B Don'HJel:nley,'TheeLzset Worthless Evenin
A28 —  Jody Watley, 'Everylhing 1 5 Janet Jackson, Rhythm Nation 24 EX  Skid Row, | Remember You 22 21 Jody Watley, Evel (hinF
29 26 Janet Jackson, Miss You Much 2 3 Richard Marx, Ay:jgelia 25 EX  Taylor Dayne, With Every Beat Of My H 23 26 Great White, The Angel Song
30 27 The Cure, Love Song 3 6 Billy joel, We Didn't Start The Fire EX EX Tom Petty, Free Fallin 24 28 Tesla, Love Song
&4 New Kids On The Block, This One's For EX__EX_ Chunky A, Owwww!

14

www americanradiohietorv com

BILLBOARD DECEMBER 16, 1989


www.americanradiohistory.com

SILVER

A — Michael Damian, Was It Nothing At All
A — Sa-Fire, | will Survive (From “She-De
WKT' EX EX  Dino, Never 2 Much Of U
1]
#1 HIT MUSIC BTATION Milwaukee P.D.: Todd Fisher
Miami P.D.: Frank Amadeo 13 Billy joel, We Didn't Start The Fire
D 25 Milli Vanilli, Blame [t On The Rain
1 1 Billy Joel, We Didn’t Start The Fire A
2 2 Richard Marx, Angelia SR e (B.52i5 LovelShack ' Seattle P.D.: Casey Keating
33 Phil Collins, Another Day In Paradise & 1 Bad Engiish When I See Yoy Smile ) .
4 4 Soul Il Soul (Featuring Caron Wheeler) 5 8 Paula Abdul, (It's Just) The Way That 1 2 Phil Collins, Another Day In Paradise
5 5 Sybil, Don't Make Me Over ! 6 10 Phil Collins, Another Day In Paradise 2 1 Biliy Joel, We Didn't Start The Fire
§ 6 Paula Abdul, (It's Just) The Way That 7 4 Richard Marx, Angelia 3 5 Taylor Dayne, With Every Beat Of My H
7 7 Bad English, When | See You Smile 8 7 Young ML, Bust A Move 4 3 Linda Ronstadt gfeatunng Raron Nev
8 8 Roxette, Listen To Your Heart 9 9 Linda Ronstadt (Featuring Aaron Nev 5 10 Lou Gramm, Just Between You And Me
3§ Linda Ronstadt (Featuring Aaron Nev 10 & Don Henley, The End Of The Innocence 6 12 Janet Jackson, Rhythm Nation
10 10 Taylor Dayne, With Every Beat Of My H 11 12 Gloria Estefan, Get On Your Feet 7 4 Milli Vanilli, Blame It On The Rain
111 Technotronic'Featuring?elly Pump {Jp 1214 Cher, Just Like Jesse James § 13 Prinee (With Sheena Easton), The Arms
12 12 Janet Jackson, Rhythm Nation 13 15 Paul Carrack, | Live By The Groove 9 22 Soul Il Soul (Featuring Caron Wheeler),
13 13 Milli Vanilli, Blame It On The Rain 14 16 Rod Stewart, Downtown Train 10 9 Kix, Don't Close Your Eyes
14 14 New Kids On The Block, This One's For 15 18 )odY Watley, Everything 11 11 Kevin Paige, Don't Shul Me Out
15 15 Michael Bolton, How Am | Supposed To 16 19 Taylor Dayne With Every Beat Of My H 1214 Bon Jovi, Living In Sin
16 16 Jive Bunny And The Mastecmicers, Swin 1717 Joe Cocker, When The Night Comes 13 16 Madonna, Oh Father
17 17 The B-52's. Love Shack ' 18 23 Jive Bunny And The Mastermixers, Swin 14 17 Rolling Stones, Rock And A Hard Place
18 18 Rod Stewart, Oowntown Train 13 21 Michael Damian, Was It Nothing At All 15 18 Joe Cocker, When The Night Comes
13 19 Gloria Estefan, Get On Your Feet 20 20 The Jets, The Same Love 16 18 Technotronic Featuring Felly, Pump Up
20 20 Babyface, It's No Crime 21 24  Chicago, What Kind Of Man Would | Be? 17 20 Cher, Just Like Jesse James ,
21 21 Chicago, What Kind Of Man Would | Be? A22  —  Michael Botton, How Am 1| Supposed To 18 21 New Kids On The Block, This One’s For
22 22 Bobby Brown, Rock Wit'cha ' A23 — Janet Jackson, Rhythm Nation 19 6 Richard Manx, Angelia
23 23 Tears For Fears Sowing The Seeds Of A24  —  Bon Jovi, Living In Sin 20 23 Michael Bolton, How Am | Supposed To
22 Jody Waley, Evér&lmn 2B Jody Walley, Everything
2 25 Michael Darvian, Was i Nothing At Al R e
26 26 Madonna, Oh Father 3 Stewart, Downtown Train
21 21 Kenny G, Going Home 24 24 Paul Carrack, | Live By The Groove
28 28 Janet Jackson, Miss You Much 5 28 Motley Crue, Kickstart My Heart
2 29 Expose When | Looked At Him 26 8 Belinda Carlisle, Leave A Light On
A30 30 Expose. Tell Me Why 27 29 Aerosmith, Janie's Got A Gun
EX EX Babyface, Tender Lover 8 % Chgcagoj Vihat Kind Of Man Would | Be?
EX EX Lou Gramm, Just Between You And Me . ) g g% 8:::?0:?}5;‘?:325 w?:u' Charles &
Minneapolis P.D.: Gregg Swedberg 31 EX Eddie Money, Peace In Our Time
1 4 Billy Joel, We Didn't Start The Fire 32 EX Expose, Tell Me why
2 2 Kevin Paige, Don't Shut Me Qut 33 EX Tesla, Love Song .
7 3 5 Phil Collins, Another Day In Paradise 34 EX Tears For Fears, Woman In Chains
4 9 LouGramm, Just Between You And Me EX EX Robin Beck, Save Up All Your
5 7 Bon Jovi Living In Sin EX EX Tina Turner, Steamy Windows
& 8 Michael Damian, was It Nothing At Al EX EX  Christopher Max, Serious Kinda Girl
e OUTRAGE 0uS FM 7 10 Michael Boiton, How Am | Sup&osed To EX EX The Smithereens, A Girl Like You
. ) 8 13  Soul Il Soul (Featuring Caron Wheeler), EX EX Bonham, Wait For You
Nashville P.D.: Louis Kaplan 13 }f }hek:!-%l's, Low ﬁhgc ] : - glona Ecstah_n, H;re We Are
3 i q aylor Dayne, With Every Beat Of My H — enny G, Going Home
)3 R o Eeat Of o i 11 Milli Vanifi Blame It On The Rain A — Roxefte, Dangerous
30 Pl Collime Another Day In Paradis 123 Paula Abdul, (It's Just) The Way That A .~ Seduction, Two To Make It Right
4 Soul Il Soul (Featuring Caron Wheeler) 13 15 Janet Jackson, Rhythm Nation A —  Babytace, Tender Lover
5 14 Janet Jackson, Rhythm Nation ! 14 18  Prince (With Sheena Easton), The Arms
§ 12 Jody Watley, Everything 15 22 Linda Ronstadt (Featun‘n* Raron Nev
7 17 Babyface, Tender Lover 16 20 Rod Stewart, Downtown Train )
8 10 Bon Jovi, Living In Sin 1713 e Cooper IRoizonE e
9 23 Technotronic Featurm Fellz Pump Up s 3 %“ EI,A“raelr_\the 2 i TS
10 15 Don Henley, The Last Worthless Evenin 1817 Jive Bunny Mastermizersiowin
118 Prince (With Sheena Easton). The Atms 2 16 Don Henley, The Last Worthiss Evenin
12 18 Michael Bolton, How Am | Supposed To 21 21 Kix, Oon't Close Your Eyes
13 24 Young ML, Principaf's Office 2Rk Carack ILive) ByATheiCroov el
14 27 Rod Stewart, Downtown Train 23 29 Chicago, What Kind O Man Would | Be? | geaitfe P.D.: Tom Hutyler
15 20 Tesla, Love Song 24 27 Cher, Just Like Jesse James ) . A
16 29 Tom Petty, Free Fallin’ 25 30 Eddie Money, Peace In Our Time 1 1 Bilty Joel, We Didn't Start The Fire
17 22 Cher, Just Like Jesse James 2% 31 Skid Row, | Remember You 2 2 Taylor Dayne, With Every Beat Of My H
18 28 Christopher Max, Serious Kinda Girl 27 6 Richard Many, Angelia 3 8 Phil Collins, Ano(her Day In Paradise
19 EX New Kids On The Block, This One’s For 28 EX Tom Petty, Free Fallin’ 4 5 Michael Damian, Was It Nothing At All
A20  —  Seduction, Two To Make It Right 29 EX Young ML Prncipal’s Office 5 7 Linda Ronstadt (Fealuring Aaron Nev
21 EX  Joe Cocker, When The Night Comes 30 14 Belinda Carfisle, Leave A Light On 6 11  Soul Il Soul %Futunn Caron Wheeler),
22 EX Lou Gramm, Just Between You And Me 31 EX Marcia Gnffiths, Electric Boogie 7 8 Don Henley, The Last Worthless Evenin
23 EX Poco, Nothin' To Hide A — Roxette, Dangerous 8 14 Janet Jackson, Rhythm Nation
24 30 Eric Clapton, Pretending A —  Technotronic Featuring Felly, Pump Up 9 13 Bon Jovi Living In Sin
25 EX Whitesnake, Fool For Your Loving A —  Warrant, Sometimes She Cries 10 15 Michael Botton, How Am I Supposed To
26 EX  Paul Carrack, | Live By The Groove EX EX Christopher Max, Serious Kinda Girl 11 15 Madonna, Oh Father
27 EX  Sharon Bryar'\( Foolish Heart EX EX New Kids On The Block, This One’s For 12 12 Prince (With Sheena Easton), The Arms
28 EX auincy Jones Featuring Ray Charles & B {g ?heerust LA‘:;J%S‘:"J’T” 0 5o
29 EX  Michael Morales, | Don't Know 5 17 Tesia Lok astemuxersowin
30 EX  Kiss, Hide Your Heart }6 D ey ove s B "
A — Expose, Tell Me Why ou Gramm, Just Between You And Me
A — Gloria Estefan, Here We Are 17 21 Joe Cocker, When The Night Comes
A — Roxette Dang'erous 5 18 20 Rolling Stones, Rock And A Hard Place
A — Michelle, No More Lies g 13-y = et catisinglblyRumpl e
= b i f uincy Jones Featuring Ray Charies
A Chicago, What Kind Of Man Would | Be? 3R i Sexar, bow ?,'.?,‘ﬁ:" Tan
3 . New Kids On , This One's For
St. Louis PD. Lyndon Abell 23 28 Jody Watley Everything
1 1 Phil Collins, Another Day In Paradise 24 29 Tom Petty, Free Fallin’
. 2 2 Prince (With Sheena Easton), The Arms 25 30 Poco, Nothin’ To Hide
mt I g?g 3 3 Lou Gramm, Just Between You And Me 26 EX Babyface, Tender Lover .
(1 4 6 Janet Jackson, Rhythm Nation 27 EX  Tears For Fears, Woman In Chains
5 5 Rolling Stones, Rock And A Hard Place 28 EX  Seduction, Two To Make it Right
6 12 RobingBeck, Save Up All Your A28 — Chicago, What Kind Of Man Would | Be?
. 7 7 Tesla, Love Sont A0 — Eddie Money, Peace In Our Time
Columbus P.D.: Dave Robbinw g g Eauiﬁcla%"cu, ] iv%hBy The Groove : — éﬁ"" GheGoug Hgmg Kind Gl
i i R nuff Z' New Thing — ris r Max, Serious Kinda Gir
% 1 E?," C,"o'l',"s\;,é'},"i'm g?aynh}'l]’:rrai%se 10 14 Cher, Just Like Jesse James. A — Gloria Estefan, _P{ere We Are
3 4 illy Vanili, Blame It On The Rain 11 11 Rod Stewart, Downtown Train AR e rosmilthiclanieistGotiATGun
& 7 Taylor Dayne, With Every Beat Of My H 12 4 Kevin Paige Don't Shut Me Out A —  Paul McCartney, Figure Of Eight
53 Pavia Abeu (IS Jyst) The Way That 1315 Tom Petty, Free Fallin EX EX Eric Clapton, Pretending
6 5 Gloria Estefan, Get On Your Fee 14 16  Michael Morales, | Don't Know EX EX Tina Tumner Steamy Windows
7 11 Lou Gramm, Just Between You And Me 15 17 Joe Cocker, When The Night Comes EX EX Paul Carack, | Live By The Groove
8 13 Linda Ronstadt (Featuring Aaron Nev 16 10 The B-52's, Love Shack ) EX EX  Motley Crue, Kickstart My Heart
) 6 Richard Marx, Angeiia 17 18 Don Henlegl The Last Worthiess Evenin €X  EX The Smithereens, A Girl Like You
10 12 David And The Giants, Here Is My Hear 132 Hot CS Wi Peppers, Higher Ground
11 10 Belinda Carlisle, Leave A Light On 13 21 bootingiStar Touch X onight
12 14 Janet Jackson, Rhythm Nation 8 Michael Damian, Was It Nothing At All
13 16 Chicago, What Kind Of Man Would | Be? 2GR EEMOav[C heickstaliMylHeay
14 8 Paul Carrack, | Live By The Groove g 2 ac “;‘- 0! ;alherl Ti
15 15 Don Heniey, The Last Worthiess Evenin R i Money e AIMIOL g
16 18 Joe Cocker, When The Night Comes abyface, Tender Lover
17 9 Bon Jovi Living In Sin 25 29 Saraya, Back To The Bullet
A8 —  Michael Botton, How Am | Supposed To §§ ?g 'B'I’I'; joun ?’6?&?1’('55:;:'1 'T‘gé ThelMac
AZ8 — Roxefte, Dangerous Cincinnati P.D.: Dave Allen
L 29 23 Alice Cooper, Poison 1 4 Paula Abdul, (It's Just) The Way That
w2 Vg 30 32 Soul Il Soul (Featuring Caron Wheeler), 2 2 Linda Ronstadt (Featuring Aaron Nev
AT — 31 39 Warrant, Sometimes She Cries 3 3 Billy Joel, We Didn't Starl The Fire
- 32 34 Neneh Cherry Heart 4 5 Milfi Vanilli, Blame It On The Rain
3 33 37 Eric Clapton, Pretending 5 1 Phil Collins. Another Day In Paradise
/ A4 — Vouns .C., Principal’s Office 6 14 Don Henley, The Last Worthless Evenin
¥ A3  — Billy Joel, | Go To Extremes 7 8 Young M.C., Bust A Move
36 18  Milh Vanibi, Blame It On The Rain 8 12 Taylor Dayne, With Every Beat Of My H
Cleveland P.D.: Cat Thomas AJB; = ai!-chaz?, gﬂhat K;‘nd OA MTnszﬂd (I’ I%e? 3 6 M:charél ﬁollton, How Am | Supposedy To
1 1 Billy joel, We Didn’ i ichael Gotton, How Am | supposed To 1 9 Poco, Call It Love
2 2 Joe"cmér, When T‘hglzﬁgthéoix:s 39 33 Bon Jovi, Living In Sin_ 11 13 The 852, Love Shack
3 6 Tom Petty, Free Fallin’ 40 40 Linda Ronstadt (Featuring Aaron Nev 12 16 Janet Jackson, Rhythm Nation
4 4 Tesla Love Son EX  EX Jody Watley, Everything 13 18 Madonna, Oh Father
5 8 Phil Collins, Ano%hel Day In Paradise EX EX Max Q, Sometimes 14 24  Lou Gramm, Just Between You And Me
5 9 Linda Ronstadt (Featuring Aaron Nev EX EX Tina Turmer, §teamy Windows 15 22 Soulll Souf (Featuring Caron Wheeler),
7 15 New Kids On The Block, this One's For EX EX Poco, Nothin' To Hide 16 26 Aerosmith Janie's Got A Gun
8 20 Soul Il Soul (Featuring Caron Wheeler) X EX 30'"07 Jones Featuring Ray Charles & 1718 Bon Jovi, Living In Sin
9 11 Don Henley %he Last Worthless Evenin A —  Technotronic Featuring Fefly, Pump Up 18 20 Rolling Stones, Rock And A Hard Place
10 14 Michael Bofton, How Am | Supposed To A — Aerosmith, Janie’s Got A Gun § 19 21 Cher, Just Like Jesse James
11 17 Lou Gramm, Just Between You And Me A —  New Kids On The Block, This One’s For 2 Rod Stewart, Downtown Tran
12 25 Eddie Money, Peace In Our Time A — Bon Jovi, The Boys Are Back g 3 %‘""‘p".?,"}"‘"';wﬁ‘ It Nothing At Al
f f M om Petty, Free Fallin
13 13 Torior Dayne, With Every Beat Of My H 23 30 New Kids On The Block, This One’s For
15 EX Technotronic Featun’n& Felf{, Pump Up 24 28 Belinda Carliste, Leave A Light On
16 19 Whitesnake, Fool For Your Loving 25 11  Alice Cooper, Poison
17 18 Bon Jovi, Living In Sin 2% Tina Turner, Steamy Windows
18 22 Kevin Paige, Don’t Shut Me Out 27 31 Prince (Wrtﬁ Sheena Easton), The Arms
19 24 Janet thson Rhythm Nation 2 33 8“"‘07 Jones Featuring Ray Charles &
20 21 Madonna, Oh Father . 29 32 Eddie Money, Peace In Qur Time
21 26 Cher, Just Like Jesse James San Diego P.D.: Garry Wall g‘l) gg a’;"v "f"""T" TDTHIae ke It Right
i ; uction, Two To Make It Ri
BB dooy iy Boanthing Tt b S et S At | ARz = Techadrome Featumg Foby, Pump Uy
24 EX  Aerosmith, Janie's Got A Gun 3 5 Jaya if You Leave Me‘Now U p Up A33 — Jive Bunny And The Mastermixers, Swin
25 EX  Motiey Crue, Kickstart My Heart O sy.y,,{, | Want You AM  — Chicago, What Kind Of Man Would | Be?
% 33 Rod Stewart, Downtown Train 5 7 Seduction, Two To Make It Right A% —  Skid Kow, | Remember You
27 27 Prince (With Sheena Easton), The Arms 6 2 TheZ Live Crew, Me So Horny
28 28 Kiss, Hide Your Heart 78 Jody Watley Everythin
3?3 g g:nhr:. BsfaktTg Tf;’e Bullet 8 g mdua Vanilll,'Blan;_e It On The Rain
nham, Wart For You g 1 inda Ronstadt (Featunng Aaron Nev
31 34 Quincy fom, Featuring Ray Charles & 10 12 Janet Jackson, rShythm ation
32 35 Poco, Nothin' To Hide 11 15 Phii Collins, Another Day In Paradise
33 EX  Depeche Mode, Personal Jesus 12 9 The B-52's, Love Shack
34 EX  Fiona (Duet With Kip Winger), Everyth 13 13 New Kids On The Block, This One's For
R Sl I -
3 2 ather
37 EX  The Smithereens, A Girl Like You 16 18 Joyce “Fenderela” Irby, Il Be Ther
38 EX Diving For Pearls, Gimme Your Good Lo 17 Mo,’cy.,d Bolton, How Am | Supposed To
A —  Chicago, What Kind Of Man Would | Be? 18 21 Tony LeMans, forever More
A — Estefan, Here We Are 19 18 Tay(ar Dayne, With Every Beat Of My H
A — Roxette, Dangerous ) 20 20 Prince (With Sheena Easton), The Arms
A —  Seduction, Two To Make It Right 21 11 Patti LaBelle, If You Asked Me To (fr
A —  Michael Stanley Band, Rock Me Easy 22 24 Billy Joel, We Didn't Start The Fire
23 25 Babyface, Tender Lover
24 27 The Cover Girls, We Can't Go Wrong
25 26 Young M.C, Principal’s Office
26 14  After 7, Heat Of The Moment
27 23 D.Mob, C'Mon And Get My Love
A28 — High Impact, Never Stop Loving You
A29 — Pans By Air, Voices In Your Head
30 EX Expose, Tell Me Why
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K-LITE IS THE ONLY station in the
history of CBS to repair itself without a
format change,” says AC KLTR Houston
PD Ed Scarborough, discussing his sta-
tion’s turnaround since 1986, a rebound
that took place with few staff changes.

When Scarborough arrived from KKHR
Los Angeles in 1986, KLTR was third out
of four FM ACs and had dropped two
shares in less than a year. With KFMK,
KJYY, and KQUE in the market—and
KKHT set to join the AC fray a year lat-
er—K-Lite needed a fixed position.

Scarborough’s game plan was to first
get KLTR’s product “in line with our im-
age’’—one of a “friend” that a listener
could relax with, or take to work. Then to
turn the personalities from ‘“background”
into real people; emphasize music that ap-
pealed to the older end of his target demo;
and market the station heavily.

Since that time, however, KFMK and
KJYY have gone oldies. KKHT is now top
40/dance KNRJ. And KLTR has risen 4.2
5.5 in the summer Arbitrons, up from a 3.7
two books ago.

Scarborough grew up in West Hartford,
Conn,, started in radio during college, and
eventually became MD of KSD St. Louis.
But shortly thereafter,
the station was sold and

Ed Scarborough
KLTR Houston

“We have to watch our musical range.
We don’t want to play anything so maudlin
or deadly slow that it [undermines] the
benefits of listening to K-Lite. We watch
the tempo of a song and ask ourselves if it
fits the environment of our radio station.
Does it stand out in any way and, if so, is it
in a positive or a negative way?”

Two songs KLTR rejected, for example,
were Gloria Estefan’s “Get On Your Feet”
(too up-tempo) and Roxette’s “Listen To
Your Heart” (“because of that heavy fuzz
guitar” says Scarborough). About 30% of
the music heard on K-Lite is from the ’80s,
50% is *70s material, and the remaining 20%
is pre-1970.

A recent p.m. drive stretch of KLTR in-
cluded: Medley & Warnes, “Time Of My
Life”’; Firefall, “Just Remember I Love
You’’; Rick Astley, “Never Gonna Give
You Up”’; the Temptations, ‘“Ain’t Too
Proud To Beg,” Linda Ronstadt, “When
Will I Be Loved”; Percy Sledge, “When A
Man Loves A Woman’’; Naked Eyes,
“Promises Promises”; Air Supply, “Lost In
Love”; Stevie Wonder, “I Just Called To
Say I Love You”; the Beatles, “Michelle”;
and Exposé, “When [ Looked At Him.”

KLTR’s marketing efforts have centered
around its Frequent Listener Club, one of
the earliest such promo-

he became “the MD of an

all-news station, I didn’t ‘KKHR went to war
with rubber bullets’

see much future in it.”
He went crosstown to
CBS’ KMOX-FM as PD,

tions. Club members are
contacted by mail on a
regular basis and are the
only ones eligible to win
station contests. “There

but his career really took

off after the AC station became KHTR
during top 40’s renaissance in 1982. “It’s
like we were on a rocket ship,” he says of
the station’s dramatic 3.4-10.6 rise. ““At
that time, the CBS combo [KMOX/KHTR]
had a third of the numbers in the market.”

But in 1983, Scarborough was trans-
ferred to Los Angeles, where ‘“mellow
rock” KNX-FM was about to become top 40
KKHR, and the rocket ride suddenly came
to a halt. Facing KIIS-FM at its 10-share
peak, KKHR was constantly outgunned by
its rival. “We were battling a station that
had a $3-million promotional budget,” says
Scarborough. “We had a $356,000 promo-
tional budget, including TV. We went to
war with rubber bullets.”

Still, Scarborough is quick to point out
KKHR’s achievements. “People often fail
to realize that KKHR cumed over a million
people in its first year, and that’s amazing.
We may have failed on the surface, but it’s
a miracle we kept it up for three years in
that competitive environment,” he says.

When KKHR became KNX-FM again in
1986, Scarborough went to Houston and
had to readjust to an AC mindset, which, he
says, was not a problem because “I'm more
in the AC audience ... Although now I
don’t have to care when a new Madonna
record comes out, there are just as many
pressures in AC radio as there are in top
40. The hardest [part] is that there's just no
way to tell if a current is working.

are no losers in our con-

tests,”” says Scarbor-
ough. “If a club member doesn’t call within
an alloted time, we'll send them two con-
cert tickets anyway.”

Scarborough says the club, which now
boasts 35,000 members, has been “a mar-
velous marketing tool.” FLC promotions,
according to Scarborough, are good for an
automatic increase in TSL; cume is built by
other means, including TV and mailouts to
nonmembers.

At present, KLTR does not really have a
direct competitor: “Classic Hits” KFMK
plays few currents; KQUE plays an odd
mix of AC and adult standards; and easy
listening KODA “has modified its music
somewhat and is now stepping on our turf.

“I realize that right now we're on top of
the game, and a lot of people are responsi-
ble for that,” he says. That includes GM
Miles Sexton, who has been “a guiding
force in the marketing of this radio sta-
tion,” the “brass’ at CBS in New York who
have given “tremendous financial and mor-
al support, as well as the patience to let us
turn this thing around,” and KLTR’s air
staff.

“I'm a realist regarding K-Lite and its
future growth,” says Scarborough. “My
personal goal for the station is just to de-
fend our turf. The challenges will constant-
ly be coming at us. Good PDs are the ones
who maintain the numbers, not necessarily
those who achieve them. ” PHYLLIS STARK
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OTracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.

Rogers, Westwood One Radio Networks Special,
three hours.

” zZ_ Compiled (ron’] national album rock
QE 'x7>§ §o 25 TITLE radio airplay reports. ARTIST ’
E; Iz Ng ;cI) LABEL & NUMBER/DISTRIBUTING LABEL BILLBOARD s l 990
* % NO.1 * *
INER INTERNATIONAL
DUCK 7-227 32/REPRISE 4 weeks at No. 1
2 | 2 | 2 | 7 | FOOLFORYOURLOVING WHITESNAKE BWE R ,s GUI DE
GEFFEN 4-22715
3| 3| 4| g | AGRLLKEYOU THE SMITHEREENS
ENIGMA 44480/CAPITOL : . .
a | 4 | 3| 5 | SHOWDONTTELL RUSH The Worldwide Music and Video
ATLANTIC LP CUT Business-to-Business Directory. Listings
@ 6 | 1| 4 DOWNTOWN TRAIN ROD STEWART include name, address, phone number and marketing
HARNER BROS 122655 information of record companies. music publishers,
G S T S 5 [ LS B ETIVER IR DUIARDIME LOU GRAMM distributors, accessory manufacturers and suppliers. Also
; ) ) ; ANOTHER DAY IN PARADISE PHIL COLLINS manufacturers and wholesqlers o_f hardware, software '(md
ATLANTIC 7.88774 accessories for Compact Disc, Video Cassettes and Video
13 | 26 | 3 | PEACEINOUR TIME EDDIE MONEY Games. $70.00 (Includes postage & handling.)
COLUMBIA 38-73047 Add appropriate sales tax in NY, NJ, CA, TN, MA, IL & DC.
@ 9 13 5 :AER%B‘; s%fgtﬁwpoueﬂ AM SCORPIONS 'l'? order, send check or money order with this ad to:
Lo P Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701
‘!.’ 1 14 12 VE SONG TESLA %”:\%_“_ -
® S RENIo2es FOR FASTEST SERVICE, CALL 800-223-7524
1|12 | 16| 8 | JERRIFVING ROLLING STONES And The Tritt Just Keeps On In New York State, call 212-536-5174 BDSI9108
Comin’. On a recent visit to Los
JANIE'S GOT A GUN AEROSMITH
12 | 8 6 | 13 | GerreNaz2727 Angeles, Warner Bros. artist Travis
13| 10 9 15 | WAITFOR YOU BONHAM Tritt, left, visited the ABC/Watermark
WTG 31-73034 a . . .
TEIMEGo = SEE studios for an interview with Bob
0 | 8 | 5 | LETMEGO MECISS AETLIER) Kingsley, host and producer of
@ BAD LOVE ERIC CLAPTON American Country Countdown.
25 29 4 DUCK LP CUT/REPRISE
29 | 3| o | BNE AEROSMITH FOR WEEK ENDING DECEMBER 16, 1989
SCHENKER GROUP
@) 2| & | 8 || il MCAULEY NETWORKS TRACKS
18 | 17| 17| s | BIGBADMOON JOE SATRIANI (Continued from page 12) ™
RELATIVITY 10 32-4
|4 |4 |E lgglmpwuﬁRE DOLLARS DON HENLEY Dec. 15-17, Frankie Valli/Judith Light/the To- . -
5;0 v LCES OOTERS kens/Ringo Starr/Richard Chamberiain, Cruisin’ s | Be ngﬂg"ng;Eg‘ﬁg";ameég'aé r?t’;d
@] 2% | 27| 6 | SQOMIES.0s America With Cousin Brucie, CBS RadioRadio, | 2 | 53 | ¥g | 92 | TILE & A R0 ARTIST
PPN R . KICKSTART MY HEART MOTLEY CRUE three hours. . EF2 | Sz | oF | 25 | LABEL & NUMBER/DISTRIBUTING LABEL
ELEKTRAY 69248 Dec. 15, Ronald Isley, On The Move With Tom *% NO.1 * &
@ 31 | 38 3 %FSY,_OP%HJION WORKIN' MAN BLUES THE ALARM Joyner, CBS RadioRadio, three hours. 1 1 ? 8 LOVE AND ANGER KATE BUSH
HIDE YOUR HEART 1SS Dec. 15-17, Rush, Metalshop, MJ) Broadcast- COLUMBIAILE.CUT] 2 weeks at No. 1
B |\ 2|5 7 MERCURY 876 146-7/POLYGRAM ing, two hours. 2 2 1 8 355‘3299}2,,’;%& IAN MCCULLOCH-
| 19| 15| 13 | LOVEISALONGROAD TOM PETTY Dgc. 15-17, $.0.S. Band, Star Beat, MJI Broad- @ . ] . BLUES FROM A GUN THE JESUS AND MARY CHAIN
EVERYTHING YOU DO FIONA (DUET WITHKIP WINGER) | C2Sting, one hour. TARNER BROS. (P OUT
5| B | 22| 8 | sianncyssszs Dec. 15, Alice Cooper/John Stamos, Party a | 4 | 4| g | AGRLLKEYOU THE SMITHEREENS
i i hours.
% | 14| 8 FOOLISH HEART GRATEFUL DEAD America, Cutler Productions, two
i ARISTA 19899 Dec. 15-17, The Billy Joel Story, The Weekly [(5D| 7 | o | 8 | LETLOVERULE LENNY KRAVITZ
z77 | 16 | 12 | 13 | ROCKIN'IN THE FREE WORLD NEIL YOUNG Special, Unistar Radio Networks, 90 minutes. )| 10 | 18 | 4 | STANDING THERE THE CREATURES
Dec. 16-17, Club Nouveau,/Kashif/Billy Ocean, GERFENT211383
28 | 15| 10 | 15 | EOGKAND AHARD PLACE ROLLING STONES RadioScope, Lee Bailey Communications, one 7|6 |6 | 8 | GONTACT s BIG AUDIO DYNAMITE
2 | 18| 20 | 10| DONTCLOSE YOUR EYES KIX | hour. _ s | 5 | 5 | 11 | PERSONAL JESUS DEPECHE MODE
THAT'S NOT HER STYLE BILLY JOEL Dec. 17, Eric Clapton, Powercuts, Global Satel- SIRE 7-21328/REPRISE
QD[ s | @ | 3 | TSN, lite Network, two hours. o | 9 [ 10| ¢ | TIMEAND SPACE FLESH FOR LULU
GD LET LOVE RULE LENNY KRAVITZ Dec. 17, Highway 101, Nashville Live, Emerald SEGGAR'S BANQUET 44485/CAPITOL
3B | 41| 4 > s , Nast ,
R Entertainment Network, 90 minutes. o | 8 | 8 |7 | BHOULDGODFORGET THE PSYCHEDELICFURS
@2D)| 3 | 39 | 5 | JUDGMENTDAY WHITESNAKE Dec. 18-24, Howard Bellamy, Listen In With DEVOLUTION WORKIN' MAN BLUES THE ALARM
00 HOT LOVERBOY Lon Helton, Westwood One Radio Networks, one D184 | wswan
@D % | %] 3 COLUMBIA 38-73066 hour. @ 15 | 25 | 5 | NOMYTH MICHAEL PENN
* % % POWER TRACK * * ® Dec. 18-24, Christmas Jazz, The Jazz Show LAST CIGARETTE
) YA 2 ' DRAMARAMA
B| o7 | — | 2 | BLACKVELVET ALANNAHMYLES | with David Sanborn, Westwood One Radio Net- @) 1 | 16 | 5 | ATEIGARET
@ % | % | 3 | HIGHER GROUND RED HOT CHILI PEPPERS ‘”0325& t&°2"“°‘g;-ﬁst . Q®| 20 | 28 | 3 | SECRETS THE PRIMITIVES
. 18-24, m b
@8] # | 4 | 11 | |REMEMBER You SKID ROW High Voltage, Westwood One Radio Networks, B |18 ] 18| 8 | ikl EURYTHMICS
e two hours. DRIFTING, FALLING THE OCEAN BLUE
¥ | o | 32| » | FREETALUN TOMPETTY Dec. 18-24, Eric Clapton/Jackson Browne,/The 2| % | 3 | Sretourkepmse
3 | 28 | 18 | 14 | THELAST WORTHLESS EVENING DON HENLEY Doors, Classic Cuts, MJI Broadcasting, one hour. 1718|153 | Roam THE B-52'S
CERRENI:2270/1 Dec. 18-24, lan Hunter, Rock Today, MJI BABYDOLL LAURIE ANDERSON
39 | 27| 19| 15 | SOLOMEDOWN THE RIVER THE ALARM Broadcasting, one hour. 26 | — | 2 | warnERBROS.LPCUT
. 18- i HIGHER GROUND RED PPERS
* % % FLASHMAKER & % % Dec. 18-24, Christmas In The Country Today, 19|13 [ 1| 8 | HGHER HOT CHILI PE
NEW INNOCENT DAYS GIANT Country Today, MJI Broadcasting, one hour. SSIBETTER SEEOARIIA o
— > | 1 ALM 1367 Dec. 18-24, Robert Palmer, Off The Record @ NEWD | 1 | Siretecur/rerrise
4 | — | 2 | OUT WITH THE BOYS LORD TRACY With Mary Turner, Westwood One Radio Net- DIRTY OLD TOWN DAVID BYRNE
- P
MCATLRCUT} works. one hour. a | 2 2 SIRE LP CUT/WARNER BROS.
3 | = || 2 | Eireiias il DIVING FOR PEARLS Dec. 18-24, Michael Martin Murphey, 18 | 23 | 6 | BIGMANON PAPER GRAHAM PARKER
HOW | oo | GET CLOSE THE KINKS Westwood One Presents, Westwood One Radio m THE PSYCHEDELIC FURS
a4 | |2 7 MCA 5 — Networks, one hour. 3 | A 3 co?ynzs LP CUT Ps
NEWD | 1 EL&%’SES&”G"T PAUL MCCARTNEY g 1824, Happy Christmas With Jobn And | 4 [ 23 [ a0 [ 4 | NN, OfTHE EDGE OF THE NIGHT IGGY POP
RUN STRAIGHT DOWN WARREN ZEVON ko, And The Beatles, The Losi Lennon lapes,
5|3 I 30 | 6 | wrowipcur Westwood One Radio Networks Special Series, B || B | = || 8 | bl THE STONE ROSES
... STEVIE RAY VAUGHAN/DOUBLE TROUBLE
NEW) | 1 | THEHOUSEIS RAY VA one hour. _ _ . % | 17| 7 | 11 | INTOTHEHEART OF LOVE THE MIGHTY LEMON DROPS
SOMEIEIAAR JUNKYARD pec. 18-24, Eric Patrick Clapton, Tlmothy NOMANIRIETATE S ERAFSEORIEEARS
NEW) | 1 | SIMFLEMA White's Rock Stars, Westwood One Radio Net- 7|28 | — | 2 | WOMANINCHAINS .
THE BOYS ARE BACK IN TOWN BON JOV works, 90 minutes.
NEWD | ! | wercuryipcut/poLrra Dec. 18-24, Casey’s Top 40 No. 1 Of The '80s, NEWD | 1 | SR entRsnos, MINISTRY
NEWD | 1 | NOMYTH lieliEb (A2 :Iestwood One Radio Networks special, four |(29)| NEwp | 1 | DOWNINTT NINE {NCH NAILS
ALL OVER BUT THE CRYIN' THE GEORGIA SATELLITES Qurs: . -
G| NEwp | 1 | AERVERE Dec. 18-24, Christmas In America With Kenny 30 |2 | 2 | 5 | HAABY THE CURE

Billboard, copyright 1989. () Tracks with the greatest airplay gains this week.
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LABEL {tities)
1. Atantic (37 tites)

POP: TOP ALBUM LABELS

Chart share

Jan. 7, 1989- July 1, 1989

10. EPA (30)

11 Viegin (18) . . . .
12 Asta (V7). .
13. Reprise (13)

14 EMI (14)

15. ABM (24)

BLACK: TOP ALBUM LABELS

Jan. 7, 1989- July 1, 1989
LABEL (titles) Chart share

Eloktra (5)
. RCA (6) .

7. Arista (8)
B.EPA(9) . .
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: ©Copyright 1989, Biflboard Publications, Inc
I ™ No part of this publication may be reproduced, stored
® in any retrieval system, or transmitted, in any form
or by any means, electronic, mechanical, photocopying,
FOR WEEK ENDING recording, or otherwise, without the prior written
DECEMBER 16, 1989 permission of the publisher.
’
. . . ’ SUCCESS-N-EFFECT ON TOP 9002 (8.98) (CD) IN THA HOOD
x S § Compiled from a national sample of retail store _52 53 51 2 55 ARG ()
gl ¥ S5 and one-stop sales reports. GD| 61 | 81 | 6 | BARRYWHITE Aams256 (8.98) ey THE MAN 1S BACK
2 | 5| £ |g%| aRTIST TITLE AWSOME DRE & THE HARDCORE COMMITTEE 7
< YOU CAN'T HOLD ME BACK
E | S| « | ES| LastL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* GD| &0 | 5 | 7 | MoeweAts (8:98) (CD)
; @ & ™ " " 53 42 38 11 ZAPP REPRISE 25807 (9.98) (CD) v
“ e Y e ke NOLT AR :
@ . . 20\ \BABYFACE . 452?8/‘: ﬁ; . % ésf»,»f o — o TENDER LdVER 54 46 45 |.8 $.0.S. BAND TABU FZ 44147/E.PA. (CD) DIAMOND IN THE RAW
. - . = - ENTOUCH VINTERTAINMENT 60858/ELEKTRA (9.9 Cl Al
2 | 1 | 2 | 11 | JANETIACKSON a2aem3520(3.98) (co) JANET JACKSON'S RHYTHM NATION 1814 S U T et ITERTAINMENT S0858/ELEKTRA (998) (D) LL NITE
5 T D e e o STAY WITH WE 5 | 51 | — | 2 | JODYWATLEYmca6343(9.98) (cD) YOU WANNA DANCE WITH ME?
T LUTHER VANDROSS - 67 | — | 2.,| MAZEFEATURING FRANKIE BEVERLY CAPITOL 92810 (8.98) (CD) LIFELINES VOLUME |
(D 6 | 8 | 7| LUTHER VANOROSS o) THE BEST OF LUTHER VANDROSS: THE BEST OF LOVE GD 560
§ [ 5 | 5 | 22¢| STEPHANIEMILLS ® McA6312(9.98) (D) HOME o || DY el || Mol SO G KNOWLEDGE IS KING
6 | 4 | 4 | 13 | MAZEFEATURING FRANKIE BEVERLY @ warnER BROS. 25802 (9.98) (CD) SILKY SOUL 9 | 62 | 66 | 5 | STACYLATTISAW MOTOWN 6280 (8.98) (D) WHATROUINEED
7 1 7 | 9 | 11 ] mcuLrrenrstpriorty 91304/amLANTIC (D) EYES ONTHIS 74 174 | & | STEADVEVE1284/RCA(3.98) (D) GOING STEADY
8 3 7 2 HEAVY D. & THE BOYZ A MCA 42302 (8.98) (CD) BIG TYME . 61 59 | 60 | 8 VARIOUS ARTISTS ICHIBAN 1048 (8.98) (CD) NASTY BLUES
9 | 9 | 10 | 12 YOUNG M.C. @ DELICIOUS vinvL 91.309/15LAND (9.98) (CD) STONE COLD RHYMIN' 62 | 40 | 36 | .34 | SPECIALED PRORLE 1280(8.98) (CD) YOUNGEST IN CHARGE
10| 11 | 11 | 7 ] BIZMARKIE coLb cHiLLN 26003/WARNER BROS. (9.98) (CD) THE BIZ NEVER SLEEPS 63 | 63 | 91 | 3 | ROXANNESHANTE COLDGHILLIN 25809/REPRISE (9.98) (CD) BAD SISTER
10| 10| 6 | 11 | BIGDADDYKANE ® coLn CHILLIN 25941/REPRISE (5.98) (CD) IT'S A BIG DADDY THING (o LS LGV O | LG S Sl slee ey G (i) JIREIREACDEAS

QD[ 15 | 20 | 7 | ANGELA WINBUSH Mercury 838 s66/POLYGRAM (D) THE REAL THING (| 68 | 75 | 3 | ARABIAN PRINCE oRPHEUS 75614/EM (698) (CD) EOGIELEAD
131 13] 15 [ | 1cETsRe 26028 maRNER BROS. 998) €€y THE ICEBERG/FREEDOM OF SPEECH ... 77 | 76 | 6 | SHIRLEYBROWN MALACO745) (8.96) (D) A3t
w1 12 1 12 | 11| SYBRnext rATERD 1018 @ 98) ©0) AL 67 | 52 | 48 | 59 | M.C.HAMMER a capiToL 90924 (8.98) (CD) LET'S GET IT STARTED
15 | 14 | 13| 24 | souLnsouL aviren9i267998) D) KEEP ON MOVIN' NEWD |- 1 | CHUNKYAWMCA6354 (998 (D) e DL ez
16 | 16 | 17 | 22 | PATTILABELLE mca 6292 (9.98) (CD) BE YOURSELF 69 | 57 | 47 | 35 | JODYWATLEY @ mca 6276 (8.98) (CD) LARGER THAN LIFE
7 | 18 | 21 | 21| THE 2 LIVE CREW ® scrvwaxer 107 098 D) AS NASTY AS THEY WANNA BE 70 | 56 | 43 | 18 | CHRISTOPHER WILLIAMS GEFFEN 24220 (9.98) (CD) ADVENTURES IN PARADISE

BOOGIE DOWN PRODUCTIONS @ .
18 | 20 | 16 | 23 | DAVID PEASTON cerren 24228 9.98) (cm) INTRODUCING . .. DAVID PEASTON 7| 4 | M |2 | swerisy/meA9s) ©0) LA ORGPl
D.J. JAZZY JEFF & THE FRESH PRINCE . KEITH ROBINSON ORPHEUS 75611 (8.98) (CD) PERFECT LOVE

24 | 26 | 4 | weiiss/Rca(998) (€D) ANDINITEISICORNER @| s | & |5 -

2 19 18 14 AFTER 7 VIRGIN 91061 (9.98) (CD) AFTER 7 73 76 85 |4 SLY & ROBBIE iSLAND 91277 (8.98) (CD) SILENT ASSASSIN
_@) 28 | 35 | 5 | RANDY CRAWFORD WARNER BROS, 26002 (9.98) (CD) RICH AND POOR 74 | 73 | 70 | 72 | PAULA ABDUL A*VIRGIN 90943 (9.98) (CD) FOREVER YOUR GIRL

@ 25 | 28 | 6| JERMAINE JACKSON arsta 8493999 (o) N A E T e RSONAl (5| 8 | 8 | 3 | TERENCETRENT D’ARBY coLumaiaoc 45351 (D) NEITHER FISH NOR FLESH
P 23 23 30 THE O'JAYS M 90921 (9.98) (CD) SERIOUS 76 72 52 75 "| BOBBY BROWN a5Mca 42185 (9.98) (CD) DON'T BE CRUEL

2% | 24 | 12| WRECKSN-EFFECTMoTOWN 6281 (8.98) €D) WRECKS-N-EFFECT @D| 5 | — | 2 | THEGOOD GIRLS moToWn 6278 (898) (CD) ALL FOR YOUR LOVE
% | 7| 14| 16 | IHESLEY gl;gngg Br)E(g}mmc RONALD ISLEY SPEND THE NIGHT 9 | 93 | 3| JAMES“).T.” TAYLOR McA 6347 (9.98) (CD) MASTER OF THE GAME
2 | 21 | 19 | 18 | THED.O.C. ® RUTHLESS 91275/ATLANTIC (8.98) (CD) NO ONE CAN DO IT BETTER 79 | 78 | 65 | § | BILLYOCEAN JVE 1271/RCA(9.98) (D) GREATEST HITS

@D 30 | 30 | 6 | SRMIXALOTnasTy mx 70150 9.98) D) SERITAR 100 | 98 | 3 | CLUBNOUVEAU WARNER BROS. 25991 (9.98) (CD) UNDER A NOUVEAU GROOVE
28 2 2 18 EPMD @ FRESH 9201 2/SLEEPING BAG (9.98) (CD) UNFINISHED BUSINESS 81 58 62 5 TONY LEMANS PAISLEY PARK 25995/REPRISE (9.98) (CD) TONY LEMANS

31 | 39 | 5 | MIKIHOWARD ATLANTIC 52024 (9.98) (CO) MIKI HOWARD NEWD | 1 | JUNGLE BROTHERS waRNER BROS. 26072 (9.98) (CD) DONE BY THE FORCES OF NATURE
30 | 27 | 25 | 19 | ERIC GABLE orPHEUS 75603/EM) (8.98) (CD) CAUGHT IN THE ACT 83 | 8 | 94 [ 6 | JOEYGILMORE PANDISC 8807 (8.98) SO GOOD TO BE BAD

@ 34 NEEE 1 QUEEN LATIFAH TOMMY BOY 1022 (8.98) (CD) ALL HAIL THE QUEEN 84 75 59 23 PRINCE A2 WARNER BROS. 25936 (9.98) (CD) SOUNDTRACK: BATMAN
32 | 29 | 27 | 39 | MILLIVANILLI A% arisTA 8592 (9.98) (CD) GIRL YOU KNOW IT'S TRUE 99 | 99 |['5 | M.C.AD.E 4:5GHT 5526(898) (D) HOW MUCH CAN YOU TAKE

@ 38 _ 2 .| BOBBY BROWN McA 6342 (9.98) (CD) DANCE! . .. YA KNOW IT! 92 97 | -3~ AFRO RICAN SKYYWALKER 1 09 (8.99) (CD) AGAINST ALL ODDS
u 33 32 38 ALYSON WILLIAMS DEF JAM FC 40515/COLUMBIA (CD) RAW 87 84 89 [ 6 | NEWKIDS ON THE BLOCK A COLUMBIA FC 45280 (CD) MERRY MERRY CHRISTMAS

@ 55 — 172> | 3RD BASS COLUMBIA FC 45415 (CD) THE CACTUS ALBUM 88 69 58 <28' CHUCKII BOOKER ATLANTIC 81947 (8.98) (CD} CHUCKII

@ NEW)D | 1 | QUINCY JONES QWEST 26020/WARNER BROS. (9.98) (CD) BACK ON THE BLOCK 89 | 8 78 60 NEW KIDS ON THE BLOCK AS COLUMBIA FC 40985 (CD) HANGIN' TOUGH
7| R| 29 7' .| KASHIF arisTA 8595 (8.98) (CD) KASHIF NEW) 1 GRANDMASTER SLICE & 1ZZY CHILL CREATIVE FUNK 7001/SELECT-O-HITS (8.98)  SHALL WE DANCE
38 | 35 | 33 | 20 | SHARON BRYANT winG 837 313/POLYGRAM (CD) HERE | AM 97 | — | 2 | THE MAIN INGREDIENT POLYDOR 841 249/POLYGRAM (CD) I JUST WANNA LOVE YOU
39 36 34 i 15 ’| BOBBY “BLUE” BLAND MALACO 7450 (8.98) (CD) MIDNIGHT RUN 92 71 5% |27 PEABO BRYSON CAPITOL 90641 (9.98) (CD) ALL MY LOVE

70 | — |. 2 | ROBBASE PROFILE 1285 (8.98) (CD) THE INCREDIBLE BASE 93 | 87 | 79 | 42 | N.W.A. A RUTHLESS 57102/PRIORITY (8.98) (CD) STRAIGHT OUTTA COMPTON

p—

@i s 64 | >3 THE GAP BAND CAPITOL 90799 (8.98) (CD) ROUND TRIP 94 82 nila CHUBB ROCK WITH HOWIE TEE SELECT 21631 (9.98) (CD) AND THE WINNERIIS . ..
42 | 39 | 37 | 14 | THETEMPTATIONS MoTOWN 6275 (8.98) (CD) SPECIAL (@) 98 | — |- 2| WILLDOWNING isLaND 91286 (9.98) (CD) COME TOGETHER AS ONE
43 | 37 | 3 58 | SURFACE ® COLUMBIA FC 44284 (CD) 2ND WAVE 9% | 66 | 46 [~24 '] SOUNDTRACK MOTOWN 6272(9.98) (CD) DO THE RIGHT THING
4 | 41 | 49 |.°5 TROOP ATLANTIC 82035 (9.98) (CD) ATTITUDE 97 | 93 | 83 | 30.| MILES JAYE 1sLAND 91235 (8.98) (CD) IRRESISTIBLE

@ 45 5 | 13 GUCCI CREW Il GUCC) 3314/HOT PRODUCTIONS (8.98) (CD) EVERYBODY WANTS SOME 98 88 73 [ 14 FULL FORCE COLUMBIA FC 45216 (CD) SMOOVE

64 | 67 [. 3.7] BYALLMEANSsLaND 91315 (9.98) €D) BEYOND A DREAM 99 | 91 | 85 | 6 | DONALD-D RHYME SYNDICATE FE 45298/E P, (CD) NOTORIOUS
47 48 5 [-17 REDHEAD KINGPIN & THE F.B.l. VIRGIN 91269 (9.98) (CD) A SHADE OF RED 100 79 69 13 COOL C ATLANTIC 82020 (8.98) (CD) | GOTTA HABIT
48 49 53 %;25 < | STEZO FRESH 8201 1 /SLEEPING BAG (8.98) (CD) CRAZY NOISE O Albums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA)

e certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with each additional million indicated by a
d 4“ 4 9 CHERYL LYNN VIRGIN 91254 (9.98) (CD) WHATEVER IT TAKES numeral following the symbol. *CBS Records and PolyGram Records do not issue a suggested list price for their product.
© 1989 EMI

“leu

Produced by: Mikki Bleu

Management: Tommy Quon for QPM, Inc.

KNOCKS ME

ol

MY FEET

The next smooth-steppin’ single from
Mikki Bleu.

—But there's somethin’ about Mikk: that

will knock you off your feet!
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FOR WEEK ENDING DECEMBER 16, 1989

Billboard. Hot Black Singles SALES & AIRPLAY..

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart.

W e e
i ves FISN P

b [
SALES 25 AIRPLAY =5
of :,',5 (=4 5 ol :,',5 = :7_>
T2 TITLE ARTIST [28| [Z2(9¥| TITLE ARTIST  [g8
1 | 2 | IT'S THE REAL THING ANGELA WINBUSH | 2 1 | 4 [ AIN'T NUTHIN' IN THE WORLD MIKI HOWARD | 1
2 | 4 | AIN'T NUTHIN' IN THE WORLD MIKI HOWARD | 1 2 [ 2 | IT'S THE REAL THING ANGELA WINBUSH | 2
3 | 6 | TENDER LOVER BABYFACE | 3 3 [ 5 | TENDER LOVER BABYFACE | 3
4 [7 ] ALL OF MY LOVE THE GAP BAND | 4 4 [ 3| ALL OF MY LOVE THE GAP BAND | 4
5 | 3 | KNOCKIN' ON HEAVEN'S DOOR RANDY CRAWFORD | 10 5 | 7 | FOOLISH HEART SHARON BRYANT | 9§
6 | 1 | HERE AND NOW LUTHER VANDROSS | 5 6 |10 | RHYTHM NATION JANET JACKSON | 8
715 | DR. SOUL FOSTER/MCELROY | 18 7 | 1 | HERE AND NOW LUTHER VANDROSS | 5
8 [ 9 | Yo MISTER PATTI LABELLE | 6 8 |9 | YO MISTER PATTI LABELLE | 6 2 ;
9 [13] LET'S GETITON BY ALL MEANS | 7 9 [12]| LET'S GET IT ON BY ALL MEANS | 7 o *
10 {12 | PUMP UP THE JAM _ TECHNOTRONIC FEATURING FELLY | 16 10 | 11 | 1 JUST WANNA LOVE YOU THE MAIN INGREDIENT |15 ke w2
11[10]| caN1? DAVID PEASTON | 21 11 {14 | SILKY SOUL MAZE FEATURING FRANKIE BEVERLY | 11 i‘;;'"ﬁ. o ﬁ’ “
12 | 15 | WHATCHA GONNA DO? TYLER COLLINS | 12 12 {17 | I'LL BE GOOD TO YOU QUINCY JONES | 14 . > :
13 | 16 | LOVE HAS GOT TG WAIT ERIC GABLE | 13| | 1320 | MAKE IT LIKE IT WAS REGINA BELLE | 20 I'm Da Beastie Gay (Yo!)
14 |19 | RHYTHM NATION JANET JACKSON | 8 14 | 18 | SERIOUS HOLD ON ME 0JAYS [ 19 I'm Da Beastie Gay”
15| 8 | JUST CALL MY NAME ALYSON WILLIAMS | 17 15 | 8 | KNOCKIN' ON HEAVEN'S DOOR RANDY CRAWFORD | 10 “What'll | Do If You Shoot Me?”’
16 | 17 | FOOLISH HEART SHARON BRYANT | 9§ 16 [ 21 | ALL NITE ENTOUCH FEATURING KEITH SWEAT | 22 “I'm Into GUYS!”
17 | 24 | SILKY SOUL MAZE FEATURING FRANKIE BEVERLY | 11 17 [ 19 | LOVE HAS GOT TO WAIT ERIC GABLE | 13
18 [ 30 [ I'LL BE GOOD TO YOU QUINCY JONES | 14 18 | 24 | REAL LOVE SKYY | 24 You can call or wiite  The Gay Boy Ric Message, Joke and Party Line. (213) 285-8919
19 {11 | DON'T TAKE IT PERSONAL JERMAINE JACKSON | 31 19 [ 22 | WHATCHA GONNA DO? TYLER COLLINS |12 Gay Boy Ric today!  Gay Boy Ric Fan Club, ¢/o Stoopid Dumb Wreckerds ¢ PO Box 117, Hollywood, CA 80078
20 | 26 | SERIOUS HOLD ON ME 0'JAYS |19 20 | 27 | | WANNA BE RICH CALLOWAY | 28
21 [ 18 | | THINK | CAN BEAT MIKE TYSON D.). JAZZY JEFF | 41 21 | 28 | BLAME IT ON THE RAIN MILLI VANILLI | 23
22|14 | HOME STEPHANIE MILLS | 26 22|23 | YOU'LL NEVER WALK ALONE THE ISLEY BROTHERS | 25
23 | 31 | MAKE IT LIKE IT WAS REGINA BELLE | 20 23 [34 | WALK ON BY SYBIL |27
24 | — | TURN IT OUT ROB BASE | 37 24| 6 | JUST CALL MY NAME ALYSON WILLIAMS | 17
25 | 29 | BLAME IT ON THE RAIN MILLI VANILLI | 23 25 | 25 | SUPER LOVER BARRY WHITE | 36
26 | 20 | SOMEBODY FOR ME HEAVY D. & THE BOYZ | 46 26 [ 32 [ NO FRIEND OF MINE CLUB NOUVEAU | 30
27 |25 | 1 JUST WANNA LOVE YOU THE MAIN INGREDIENT | 15 27|30 | RIGHT AND HYPE ABSTRAC | 29
28 [27 | CHA CHA CHA MC LYTE | 43 28 31 [ sPECIAL THE TEMPTATIONS | 33
29|37 [ ALL NITE ENTOUCH FEATURING KEITH SWEAT | 22 29[ 33 | YOUR SWEETNESS Goop GiRLs | 34| FOR WEEK ENDING DECEMBER 16, 1989
30 | 36 [ YOU'LL NEVER WALK ALONE THE ISLEY BROTHERS | 25 30 | 36 [ PUMP UP THE JAM _ TECHNOTRONIC FEATURING FELLY | 16 B‘Hboo
31 |21 | PERSONALITY KASHIF | 44 31 | 35 | FRIENDS B-4 LOVERS FULL FORCE |32 ill I'd. HOT
32| 39 | RICH GIRLS R.).'S LATEST ARRIVAL | 49 32 | — | SHOULD HAVE BEEN YOU MICHAEL COOPER | 42
33 [23 | JUST A FRIEND BIZ MARKIE | 48 33 [13 [ HOME STEPHANIE MILLS | 26 ™
34|40 | REAL LOVE SKYY | 24 34 | — | SCANDALOUS! PRINCE | 38 |z . f A
135 | 32 | ME SO HORNY THE 2 LIVE CREW [ 61 35 | — [ owwww! CHUNKY A | 35 0¥ | X 'Qo 3% TITLE Comp"g%rg:;gtg%tg]aels sriggv!?s?f retall ARTIST
36 | 35 | STEPPIN' TO THE A.M. 3RD BASS | 54 36 |— | DON'T CHA’ THINK AFTER 7 [ 39 I | <¢ zg 55 || e e e R
37 | — [ owwww! CHUNKY A | 35 37 [37 | TEST OF TIME WILL DOWNING | 40
38 | — | WALK ON BY SYBIL | 27 3815] CANI2 DAVID PEASTON | 21 & NO.1 &
39 | 34 | BACK TO LIFE SOUL Il SOUL | 60 39 [— | CAN WE SPEND SOME TIME SURFACE | 47 @ 3 3 13 | NEW JACK SWING WRECKS-N-EFFECT
40 [— [ FRIENDS B4 LOVERS FULL FORCE | 32 40 [— [ HEAVEN MILES JAYE | 52 SOUND.ORNEWAYORKI4 654 /MOTOWN (C) 1 weekatNo. 1 _|
©Copyright 1989, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, o transmitted, in any form or by any means. i ical, ph 2 1 1 11 gg?,,gg,ﬁ#g_&szg /ATLANTIC (C) *MCLYTE
recording, or otherwise, without the prior written permission of the publisher. 5 . . . ggonENng;Yz FORME © HEAVY D. & THE BOvZ
/MCA (C)
BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEETMUSIC | ¢ | 2 | 2 [ 15 | MESOHORNY  THE 2 LIVE CREW
TITLE (Publisher — Licensing Org.) Sheet Music Dist. 28 | WANNA BE RICH (Hip Trip, BMI/Calloco, Skirt, BMI) CPP 5 5 6 8 STEPPIN' INTO THE A.M. & 3RD BASS
BMI/Screen Gems-EMI, BMI/Jig-A-Watt Jams, BMI) 38 SCANDALOUS! (Controversy, ASCAP/WB, ASCAP) DEF JAM 44-68802/COLUMBIA (C)
50 AINT NOTHIN LIKE THE LOVIN WE GOT (Criterion, 63 | WANNA BE WHERE YOU ARE (Harrindur, 19 SERIOUS HOLD ON ME (WE, BMI/Trycep, 6 6 7 7 BEEPERS @ SIR MIX-A-LOT
ASCAP/Field Day, ASCAP) BMI/Delite, BMI/Tortoise Feather, BMI/Thornsong, BMI/Willesden, BMI} NASTYMIX 76980 (C)
z; :LTT..'%:'{SZ‘J'&I’JE :ggkg/gﬁit?sgs? Bros. B 14 m)s: co%u TO YOU (Kidada, BMI/Warner- :: 3:3.513’ 53&"35:‘5’33‘6'5&1"&?55’:? BMI) 7 7 5 9 é&%mm'ﬂ?wmm BROS. (C) ¢ BIZ MARKIE
ASCAP/Vintertainment, ASCAP Tamerlane, BMI 11 SHKY SOUL (Amazement, BMI|
¢ ALL OF MY LOV (haica BMI/Day Ta Oay, 51 (V1L BE YOUR) DREAM LOVER (Hisam, % SISTER ROSA (S, oM 9 | 10 | 6 | THED.O.C.&THE DOCTOR Ul 00X
ASCAP/Good Choice, BMI) ASCAP/Monsterous, ASCAP) 4 SOMEBODY FOR ME (EMI April, ASCAP/Across 110th
80 BABY COME TO ME (Gratitude Sky, ASCAP/Penzafire, 93 M NOT SOUPPED (Gimme 1/2, ASCAP/Platinum Street, ASCAP/E-Z-Duz-It, ASCAP/EF Cutting, @ nluntl s gg&m(%ﬂ’c%l)(mc ¢ AWESOME DRE/HARD CORE
ASCAP/Virgin, ASCAP) CPP Goid, ASCAP/Leftover Soupped, ASCAP/Disguise, ASCAP/Velle International, ASCAP)
32 BABY DON'T FOOL AROUND (Alva, BMI/Songcase, ASCAP) 33 SPECIAL (Island, BMi/Stanton's Gold, BMI/April Joy, 010 5 gh%t SYNOICATE 49.73102/E PA. © & DONALD-D
BMI) 58 IT'S GONNA BE ALRIGHT (Zomba, ASCAP) BMI) PA
60 BACK TO LIFE (Virgin, ASCAP/Virgin Songs, BMI/WB, 2 IT'S THE REAL THING (Angel Notes, ASCAP/WB, 54 STEPPIN' TO THE AM. (Rhyming Is Fundamental, @ B | 5 5 SHE'S GOT A BIG POSSE © ARABIAN PRINCE
ASCAP/Law Music) CPP ASCAP) ASCAP) ORPHEUS 72259 (C)
87 BEEPERS (Locked Up, ASCAP) 84 JAZZIE'S GROOVE (Virgip, ASCAP) 36 SUPER LOVER (Seven, BMI/Ba-Dake, BMI/Peradine, 12 12 9 2% BUST A MOVE & YOUNG M.C.
2 BLAME IT ON THE RAIN (Realsongs, ASCAP) 7L JUICY (Cal-Gene, BMi/Virgin S:gngAPB/';lII) Mo “ m)i 600D CARE OF YOU AND ME (New Hit DELICIOUS VINYL 1005/SLAND (C)
® :ggXPI;EACTION (Fter Thunder, BM/Bullvt. ® fil;g:/&'gf:g&c:)'d e ' Valley, ASCAP/Carole Bayer Sager, BMI/Lau:enen 13 8 8 7 !|;/rEH1I2N7§/!«gA(g BEAT MIKE T. ® JAZZY JEFF/FRESH PRINCE
Girl, BMI/We Blows Up, BMI/EMI, 17 CALL MY NAME (Def Jam, ASCAP/Pure Love, Wesley, BMI
MK Surs, B Ducktur, BHI/Kens ASCA) ASCAP Minding, o fiue Lo 3 TENDRR LOVER (Hip Trin, BM/Kear, BN Jenn - W | 27 [ 3 | TURNITOUT ROB BASE
81 BUST A MOVE (Varry White, ASCAP/Young Man 88 JUST LOUNGIN' (Fat Brothers, BMI/Rooney Tunes, Bug, ASCAP)
Moving, ASCAP) BMI/Tin Pan Apple, BMI/Pri, ASCAP) 40 TEST OF TIME (Jumpin' Off, BMI/Tocep, BMI/Virgin @ 15 | 19 | 9 [ FWE g?}%&';;%&mo"s © ¢ GUCCI CREW I
21 CAN I? (Stone Gate, BMI/Finesse, BMI) 10 KNOCKIN' ON HEAVEN'S DOOR (Ram's Horn, ASCAP) Songs, BMI/Oream Dealers, ASCAP/BMG, ASCAP)
47 CAN WE SPEND SOME TIME (Colgems-EMI, ASCAP) 7 LET'S GET IT ON (Jobete, ASCAP/Stoned Diamond, CPP | — | 2 PRINCIPAL'S OFFICE ® YOUNG M.C.
43 CHA CHA CHA (First Priority, BMI/Top Billin’, BMI) 91 TOUCH (Selessongs, ASCAP) DELICIOUS VINYL 0-96511 (C)
ASCAP/MCA, ASCAP/Music Corp. Of America, BMI) 100 LICENCE TO CHILL (Zomba, ASCAP) 56 TRY ME (Babyann, BMI) N vlula 9 RHYME FIGHTER & MELLOW MAN ACE
e,y ) (Haty e 5 LOVE NAS GO1 To WA Bk Jo.Of Amrics, 27 WALK ON BY (ke Sess, ASCAP/ 1, ASCAP)
e Tos e (Hip Trip, BMI/Kear, BMI/Green ? :?dvli(iﬁ::oﬁge B?M) ¢ . o ' 70 WHAT CAN | 50 (EM) Apri, ASCAP /Per.Mission, % | 29 | 3 | TRUEFEELINGS BLACK ROCK ‘N’ RON
irt, BMI 20 MAKE IT LIKE IT WAS (For Our Children/Zomba,
9% gg:'r GIV)E ME UP (Chappell, PRS/Unichappell, ASCAP) ‘ ’ 73 WHAT )vou NEED (Nookie, gM;/Go éeh. ASCAI'I’) NEW) | 1 E&'ﬁ?jﬂlﬁég" STECCHE
BMI/Virgin Songs, BMI 61 ME SO HORNY (Pac-Jam, BMI 12 WHATCHA GONNA DO? (TLC, BMI/Dinger & Ollie,
oon/"\rl WAKE ME OVER)(BIue Seas, ASCAP/ Jac, 76 NEW JA'(‘:K svn;«: (Virgin Son)gs, BMI/Cal-Gene, BMI) BMI/Dagwood, BMI) e /one NEW)p | 1 | SHALLWEDANCE GRANDMASTER SLICE & IZZY CHILL
ASCAP) CPP PP 74 WHATEVER IT TAKES (Lflat, ASCAP/Kim Sang,
31 DONT TAKE IT PERSONAL (CBS, ASCAP/Multi Culler, 30 NO FRIEND OF MINE (Jay King IV, BMI/Clarity, BMI) ASCAP/Jack The Mack, ASCAP) al 2|25 a DANCE TO THE DRUMMER’S BEAT ¢ BODY & SOUL
ASCAP/Colgems-EMI, ASCAP) CPP 57 NO MORE LIES (Ruthless Attack, ASCAP) 6 YO MISTER (Controversy, ASCAP/WB, ASCAP) DELICIOUS VINYL 1007 (T) (M)
68 (DON'T U KNOW) | LOVE U (Selessongs, ASCAP) 77 NOT THRU BEING WITH YOU (Flyte Tyme, ASCAP) 9 YOU ARE MY EVERYTHING (CBS, ASCAP/Colgems- 2 | 16| 14 | 13 | 1GOTOWORK © KOOL MOE DEE
18 DR. SOUL (Two Tuff-Enuff, BMI/Top Bitlin’, 67 OOH CHILD (SBK Unart, BMI/Kama Sutra, EMI, ASCAP/Deep Faith, ASCAP/Multi Culler, ASCAP) JIVE 1264/RCA (C)
ASCAP/MCA, ASCAP) ‘ BMI/Sleeping Sun, BMI) o 64 (YOU MAKE ME FEEL LIKE) A NATURAL MAN @ NEW) ; EXPRESSION © SALT-N-PEPA
94 ELECTRIC BOOGIE (Solomonic, ASCAP) 53 gggg:ms ATTRACT (Virgin, ASCAP/Ollie Leiber, " s%cl;ez‘kﬁ:m;:u;:'r‘?o GIVE IT UP (Graitude Sk NEXT PLATEAU 50101 (M)
- %m&’%‘[‘sﬂiﬁiﬁﬁe” ;;Ic/:zuwtsinA:E:s:) & o (Black Lion, ASCAP,/Captain Z, ASCAP) ¢ ’ @) || — | B || bl THE YOUNG AND THE RESTLESS
BMI ASCAP/Hallywood, BMI 25 YOU'LL NEVER WALK ALONE (Angel Notes,
n EXH)?ESSION (Next Plateau, ASCAP/Sons Of K-oss, 97 mrr{mzwns (Thuméi):lg, g{m) o " Ats’c,xpéwah,x“sc;:)( 8 ( :I i % | 18 13|11 ﬁL&Nﬂggglalzsol(.éfE e CooLC
ASCAP 4 PERSONALITY (Music . Of America, BM| YOUR SWEETNE ohn Barnes 11, areers,
9 roous)u HEART (EM1 April, ASCAP/Random Notes, Loves Music, B;al) ’ / BMI/Kymberli Armstrong, BMI) % | 28| 2% |11 }&l{z'ﬂ;f,?& (LCF).ARN ¢ BOOGIE DOWN PRODUCTIONS
ASCAP/Street Talk, ASCAP) 78 PIPE DREAMS (Juiced Up, ASCAP/Def Jam,
32 FRIENDS B-4 LOVERS (Forceful, BMI/Willesden, BMI) ASCAP/Sam | Am, ASCAP) @ NEW) 1 %m! ® CHUNKY A
52 HEAVEN (Abana, BMI/Virgin Songs, BMI) PRINCIPAL'S OFFICE (Varry White, ASCAP/Young ©
5 HERE AND NOW (EMI April, ASCAP/Ollie Brown Man Moving, ASCAP) ] % | | 1817 NOTHIN' BUT A GANGSTER & UZI$ BROS
Sugar, ASCAP/OLE, ASCAP) 63 PROMISES, PROMISES (Julian Caine, ASCAP/Vertim, ORIGINAL SOUND 1290 (C) (M}
26 HOME (Warner-Tamerlane, BMI) ASCAP/Wokie, ASCAP/Whole Nine Yards, ASCAP) @ NEW ’ 1 PUMP IT HOTTIE & REDHEAD KINGPIN & THE F.B.I.
: :qor LITTLE LOVE AFFAIR (CBS, ASCAP) 16 rgg:;go J;:; :Aial(ilg&:)SCAP/Bogam, VIRGIN 96516 (C)
CHOOSE YOU (TONIGHT) (Dujuan, BMI/Aruba, A -EMI,
AsgAP) (TONIGHD (ot / 24 REAL LOVE (Skyyz00, ASCAP) 0|20 [ R R e e © ¢ [CE CREAM TEE
s llgglsg;se([wj::, :Vtseci:a)man Hits The Far. s ::(Y;I:)M NATION (Black ce, BMI/Fite Tyme O Products with the greatest sales gains this week. # Videoclip availability. « Recording Industry
15 1 JUST WANNA LOVE YOU (Knight Crew, 49 RICH GIRLS (Arrival, BMI) Association of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of
BMI/American League, BMI) 29 RIGHT AND HYPE (Cal-Gene, BMI/Virgin Songs, BMI) 1_ million units. Catalog no. is for 1_2-m§h vinyl s.mgl_e_. (C) Cassette single availability. (M) Cassette maxi-
41 | THINK | CAN BEAT MIKE TYSON (Zomba, ASCAP) 82 ROCK WIT'CHA (Kear, BMI/Epic/Solar, BMI/Green single availability. (CD) Compact disk single avaifability.
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TERRIROSSI'S

AMIDST TEARS AND LAUGHTER: This week’s battle for No. 1 on the
singles chart was one of the most hotly contested in quite some time. The
difference in total points between the two records was very small. In the
balance, radio points made the difference. “Ain’t Nuthin’ In The World” by
Miki Howard (Atlantic) has made a steady and well-staged climb, making
moderate point gains each week since its debut 12 weeks ago. Then, this
week, the Atlantic staff along with WEA's black distribution team poured
it on and produced an incredible surge in radio and retail points. The radio
increase is the largest point gain at radio on the entire chart.

Eleven weeks ago, “It’s The Real Thing” by Angela Winbush (Mercury)
made a striking debut and developed rapidly up the chart. Over the past
two weeks, it appeared to be a sure No. 1. While retail continued to build
mocerately, this week radio stopped believing in the record and “Nuthin’ ”
sprinted ahead to No. 1.

Winbush enjoyed success in 1987 with a No. 1 single, “Angel” (Mercury).
She has also earned respect as a writer/producer, including hits with
Stephanie Mills and the Isley Brothers. On the other hand, this is How-
ard's first No. 1 single. “Come Share My Love” and “Baby Be Mine” both
peaked at No. 5. A duet with Gerald Levert, “That’'s What Love Is” (Atlan-
tic), made it to No. 4 in 1988. Winbush and Howard each have quality al-
bums; 1990 should be a good year for both of them.

AN D THE BATTLES CONTINUE: “Tender Lover” by Babyface (Solar)
and “All Of My Love” by the Gap Band (Capitol) both debuted in the Oct.
28 issue. They have leap-frogged up the chart until four weeks ago, when it
appeared that the Gap Band had established the permanent lead. This week
Babyface takes the lead, showing strength at radio and gaining three sta-
tions: WZHT Montgomery, Ala.; WBLX Mobile, Ala.; and WZAZ Jackson-
ville, Fla. “Tender” is on 101 of the 104 reporting stations. Seventy-nine
stations show upward movement on playlists and five stations give No. 1
reports, including WOWI Norfolk, Va.; WQMG Greensboro, N.C,; and
KMJQ Houston. “All” is on 103 stations, of which 80 show upward playlist
movement. Six stations list it at No. 1, including WHRK Memphis; WANM
Tallahassee, Fla.; KYEA Monroe, La.; WQFX Gulfport, Miss.; and WILD
Boston. On the retail side, “Lover” has a slight edge.

IN EFFECT MODE: “What Can I Do” by Pieces Of A Dream (EMI) is this
week’s highest debut, at No. 70 on the singles chart, with 56 radio reports.
Close on its heels with 44 stations and early retail response is “Juicy” by
Wrecks-N-Effect (Sound Of New York), at No. 71. “New Jack Swing,” the
group’s first release, makes it to No. 1 on the Hot Rap Singles chart.
“Juicy” is a rap version of Mtume’s 1983 No. 1 single “Juicy Fruit” (Epic).
There are eight other covers on the black singles chart. Can you find them?

BEVERLY’S BIRTHDAY PRESENT: “Silky Soul” by Maze Featuring
Frankie Beverly (Warner Bros.) was awarded RIAA gold certification this
week (their sixth). And the Capitol Records compilation album, “Lifelines,
Vol. 1,” is bulleted at No. 57. On the singles chart, “Silky Soul” jumps 18-11.
What a birthday present for Frankie Beverly (Dec. 6)!

TN

HOT BLACK SINGLES ACTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS ADDS ON
19 REPORTERS 33 REPORTERS 52 REPORTERS 104 REPORTERS

TOUCH
CHUCKII BOOKER atLanTIC 4 7 21 32 36
JAZZIE'S GROOVE
SOUL Il SOUL virGiIN 6 5 19 30 38
WHAT CAN 1 DO
PIECES OF A DREAM em 4 9 15 28 56
(YOU MAKE ME FEEL LIKE). ..
JAMES INGRAM waRNER BROS. 3 6 13 22 59
IT'S GONNA BE ALRIGHT
RUBY TURNER sive 3 5 13 21 67
SCANDALOUS!
PRINCE wARNER BROS. 1 5 14 20 80
OPPOSITES ATTRACT
PAULA ABDUL viraIN 4 3 12 19 69
JUICEY
WRECKS-N-EFFECT SOUND OF N.. 2 8 9 19 44
PROMISES, PROMISES
CHRISTOPHER WILLIAMS GEFFEN 2 7 8 17 58
HEAVEN
MILES JAYE istano 1 7 8 16 69

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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° Cassettes and Compact Discs
© 1989 Avonkic Recording Corp.©* A Warner Communications Co.
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FOR WEEK ENDING DECEMBER 16, 1989

Billboa
illboard.
™
)
TN CLUB PLAY :[¢/¢].| 12INCH SINGLES SALES
% 5 ; ‘;’ZE TITLE Compiled from a national sample of dance club playlists. ARTIST % 5 :;c Q% TITLE Compiled from a national sample of retail store and one-stop sales reports. ARTIST
= 3 o~ | 2O | LABEL & NUMBER/DISTRIBUTING LABEL = =) & | O | LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 » * * & NO.1 * *
1 1 4 7 LOVE ON TOP OF LOVEKILLER KISS CAPITOL V-15508 2 weeks at No. 1 @ GRACE JONES i i 11 PUMP UP THE JAM $BK v-19701 4 weeks at No. 1 @ TECHNOTRONIC FEATURING FELLY
4 6 6 RHYTHM NATION A&M SP-12335 @ JANET JACKSON % 3 5 4 RHYTHM NATION A&Mm SP-12335 @ JANET JACKSON
3 2 3 8 GET BUSY JivE 1274-1-JD/RCA @ MR. LEE 3 6 6 9 NEW JACK SWING SOUND OF NEW YORK MOT-4654/MOTOWN © WRECKS-N-EFFECT
4 3 2 9 SUGAR DADDY WARNER BROS. 0-21320 © THOMPSON TWINS @ 8 8 8 OVER AND OVER ATLANTIC 0-86282 PAJAMA PARTY
5 9 21 4 TWO TO MAKE IT RIGHT VENDETTA VE-7031/A&M @ SEDUCTION 1 2 2 18 FRENCH KISS EPIC 49 68B75/E.P.A. LIL LOUIS
G 19 31 4 LET THE RHYTHM PUMP ATLANTIC 0-86273 DOUG LAZY @ 10 26 3 TWO TO MAKE IT RIGHT VENDETTA VE-7031/A&M @ SEDUCTION
7 8 11 7 TURN IT OUT ATLANTIC 0-86284 HOME BOYS ONLY 7 4 3 12 1 LOVE THE BASS ENIGMA 75524-0 @ BARDEUX
15 27 5 C’'MON AND GET MY LOVE FFRR 886 799-1/POLYGRAM D.MOB 8 4 15 ME SO HORNY SKYYWALKER GR-127 @ THE 2 LIVE CREW
9 5 1 11 GIT ON UP D.J. INTERNATIONAL DJ990 @ FAST EDDIE @ 9 13 6 LOVE ON TOP OF LOVE - KILLER KISS CAPITOL V-15508 © GRACE JONES
10 10 15 6 DRAMA!/SWEET, SWEET BABY SIRE 0-21356/REPRISE @ ERASURE 10 7 1 8 SOMEBODY FOR ME UPTOWN 23982/MCA @ HEAVY D. & THE BOYZ
11 11 14 9 PICK UP THE PIECES (TO MY HEART) ARISTA ADI-9857 CINDY VALENTINE @ 13 19 5 SWING THE MOOD MusSIC FACTORY 0-96512/ATCO @ JIVE BUNNY AND THE MASTERMIXERS
@ 21 25 4 BABY DON'T SAY GOODBYE EFIC 49 73101/EPA. DEAD OR ALIVE 12 12 14 8 LOVE SHACK REPRISE 0-21318/WARNER BROS. & THE B-52'S
13 13 19 6 WITH EVERY BEAT OF MY HEART ARISTA ADH-9896 @ TAYLOR DAYNE @ 20 23 6 BABY DON'T SAY GOODBYE EPIC 49 73101/E.PA. DEAD OR ALIVE
20 26 5 IT'S GONNA BE ALRIGHT JIvE 1290-1-JD/RCA RUBY TURNER 14 14 15 6 BLAME IT ON THE RAIN ARISTA ADI-9905 @ MILLI VANILLE
15 7 9 9 SOMEBODY FOR ME UPTOWN 23982/MCA @ HEAVY D. & THE BOYZ @ 19 27 5 TENDER LOVER SOLAR 429-74502/E.PA. @ BABYFACE
16 17 22 6 WARRIOR/HAPPY VIRGIN 0-96519 @ PUBLIC IMAGE LTD. 16 17 20 6 OUR LOVE (IT'S OVER) ACTIVE ACT-3063/SELECT DEE HOLLOWAY
@ 27 34 4 JUST KEEP ROCKIN’ DESIRE 889 971-1/POLYGRAM DOUBLE THE TROUBLE & THE REBEL MC 17 11 9 8 GET ON YOUR FEET EPIC 49 68877/E.PA. @ GLORIA ESTEFAN
18 12 13 8 OUR LOVE (IT'S OVER) ACTIVE ACT-3063/SELECT DEE HOLLOWAY ﬁ) 23 28 6 GET BUSY JIVE 1274-1-JD/RCA @& MR. LEE
19 22 23 6 DOWN IN IT TvT 2611 @ NINE INCH NAILS F 30 37 3 LET THE RHYTHM PUMP ATLANTIC 0-86273 DOUG LAZY
.—20 6 5 12 PUMP UP THE JAM SBK v-19701 @ TECHNOTRONIC FEATURING FELLY 20 15 11 9 PERSONAL JESUS/DANGEROUS SIRE 0-21328/REPRISE @ DEPECHE MODE
@ 33 38 4 LET'S FALL IN LOVE/BLEEDING BABIES CURB CRB-10308 REAL LIFE 21 22 25 6 WITH EVERY BEAT OF MY HEART ARISTA ADI-9896 @ TAYLOR DAYNE
n 18 12 8 PERSONAL JESUS/DANGEROUS SIRE 0-21328/REPRISE @ DEPECHE MODE 2 16 16 8 DRAMA!/SWEET,SWEET BABY SIRE 0-21356/REPRISE @ ERASURE
@ 32 35 4 ANOTHER MONSTER JAM/I'VE GOT YOUR . ... FFRR 886 681-1/POLYGRAM SIMON HARRIS 23 21 17 18 BACK TO LIFE VIRGIN 0-96537 @ SOUL I SOUL (FEATURING CARON WHEELER)
24 14 7 10 LOVE SHACK REPRISE 0-21318/WARNER BROS. @ THE B-52'S 24 18 10 19 DON'T MAKE ME OVER NEXT PLATEAU NP50107 @ SYBIL
(Z_fD 44 — 2 I'M NOT THE MAN | USED TO BE |R.S. 23996/MCA @ FINE YOUNG CANNIBALS é 26 30__” IF YOU LEAVE ME NOW LMR 7000 JAYA
* % * POWERPICK * * & * % & POWERPICK * # *
49 — 2 1-2-3 COLUMBIA 44 73136 THE CHIMES @ 43 — 2 WALK ON BY NEXT PLATEAU NP50111W & SYBIL
% 36 M 3 NO MORE LIES RUTHLESS 0-96521/ATCO & MICHEL'LE 27 31 32 5 GIT ON UP D.J. INTERNATIONAL DJ990 @ FAST EDDIE
38 46 3 ROCK TO THE BEAT/MOVE YOUR BODY wING 873 143-1/POLYGRAM 101 37 —_ 2 C’'MON AND GET MY LOVE FFRR 886 799-1/POLYGRAM D.MOB
29 34 45 3 NASTY SLEEPING BAG SLX-40150 DAVE TECH NICE 29 34 41 4 DOWN INIT TvT 2611 @ NINE INCH NAILS
30 26 28 6 OVER AND OVER ATLANTIC 0-86282 PAJAMA PARTY 30 28 31 7 SUGAR DADDY WARNER BROS. 0-21320 @& THOMPSON TWINS
31 16 10 8 BE MY TWIN CAPITOL v-15501 @ BROTHER BEYOND 31 0 | — 2 TURN IT OUT (GO BASE) PROFILE PRO-7275 ROB BASE
32 40 — 2 COLD WORLD ATLANTIC 0-86267 STEVE “SILK" HURLEY FEATURING JAMIE PRINCIPLE 32 33 34 5 REALISTIC VENDETTA VE-7026/A&M @ SHIRLEY LEWIS
33 39 438 3 MOVE YOUR BODY D.J. INTERNATIONAL DJ991 TYREE FEATURING J.M.D. 33 35 35 5 LOVE YOU, WILL YOU LOVE ME PROFILE PRO-7271 JUDY TORRES
34 | 31 32 6 WELCOME TO AMERICA FICTION 889 899-1/POLYGRAM @ DIE WARZAU H 32 21 14 LOSING MY MIND EPiC 49 68858/E.PA. @ LIZA MINNELLI
35 [ 23|17 8 HIGHER THAN HIGH PAISLEY PARK 0-21279/WARNER BROS. TONY LEMANS @ 38| — | 2 LET'S GET IT ON ISLAND 0-96522 © BY ALL MEANS
@ 45 50 3 STOMP (MOVE JUMP JACK YOUR BODY) wARNER BROS. 0-21339 KYZE 36 41 48 3 GO HOUSE YOURSELF! BACK DOOR BD2-20011 SOULED OUT
37 29 24 6 SWEET TALK MANHATTAN V-15476/CAPITOL @ D'ATRA HICKS 37 25 22 22 BUST A MOVE DELICIOUS VINYL DY1005/ISLAND @ YOUNG M.C.
38 25 20 7 GET ON YOUR FEET EPIC 49 68877/E.PA. @ GLORIA ESTEFAN 38 29 24 11 ROCK WIT'CHA MCA 23951 @ BOBBY BROWN
@ 42 47 3 ELEKTRIC DANCE ELEKTRO SOUND ES-007-C JUNGLE CREW 39 38 42 4 FREAK THE FUNK FRESH FRE-B013/SLEEPING BAG STEZO
* % * HOTSHOTDEBUT * % % 50 | — | 2 | owwwwimca2aes @ CHUNKY A
@0) NEWD | 1 | FORTHOSE WHO LIKE TO GROOVE PROFILE PRO.7270 TWIN HYPE 41 | 2 | — | 2 | ELECTRIC BOOGIE manGO 7832/1SLAND © MARCIA GRIFFITHS
4 | 37 | 39| 4 HALLUCINATION GENERATION NETTWERK (CANADA) IMPORT GRUESOME TWOSOME 24 | 12 | 14 | MISSYOU MUCH asmse-12315 © JANET JACKSON
42 | 41 | 40 | 3 | NIKI NANA PRIVATE MUSIC 2060-1PD YANNI * % * HOT SHOT DEBUT % * %
4 ) NEW)D 1 CONSIDER YOURSELF HOUSED (EP) GREAT JONES GJ600S/ISLAND VARIOUS ARTISTS NEW ) 1 FOR THOSE WHO LIKE TO GROOVE PROFILE PRO-7270 TWIN HYPE
44 ) 46 — 2 PUMP IT HOTTIE VIRGIN 0-96516 REDHEAD KINGPIN & THE F.B.I. % NEW ’ 1 STOMP (MOVE JUMP JACK YOUR BODY) wARNER BROS. 0-21339 KYZE
85 | 35 | 37 4 SELF! GEFFEN 0-21327/WARNER BROS.  FUZZBOX 5 | 47 L “ 3 YO MISTER MCA 23984 PATTI LABELLE
(B NEW) 1 TELL ME WHEN THE FEVER ENDED MERCURY 876 405-1/POLYGRAM ELECTRIBE 101 NEW} 1 NO MORE LIES RUTHLESS 0-96521/ATCO & MICHEL'LE
NEW’ 1 I'LL BE GOOD TO YOU QWEST 0-21408/WARNER BROS. @ QUINCY JONES 47 45 I 49 10 | WANT YOU VISION VR-1225 SHANA
50 — 2 IS THAT WHAT YOU CALL LOVE mcA 23989 LATTANZI NEW) 1 HOME mCA 23980 STEPHANIE MILLS
49 | 30 | 16 | 11 | MESOHORNY SKyywALKER GR-127 @ THE 2 LIVE CREW NEW) 1 WHAT YOU NEED MOTOWN MOT-4653 @ STACY LATTISAW
50 24 8 1_3 | LOVE THE BASS ENIGMA 75524-0 & BARDEUX @ NEW) 1 STEPPIN’ TO THE A.M. DEF JAM 38 68914/COLUMBIA @ 3RD BASS

O Titles with the greatest sales or club play increase this week. & Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Records listed under Club Play are 12-inch

unless indicated otherwise. ©Copyright 1989, BPI Communications inc. All rights reserved.

High-Impact Dance Chart ad posi-
tions available for 1990. Promote
your releases to clubs, radio, and
retail stores in the most effective
manner possible ...

ADVERTISE IN BILLBOARD

Reserve your space now!!
Call Jim Beloff (212) 536-5026
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"90s Will Be A Proving Ground For Gommunity

Next week the dance community
will offer its views on the decade
that was and the one that’s com-
ing in our year-end issue, so this
week Dance Trax comments on
the year past.

A LABOUR OF LOVE: As you
well know, the year is coming to an
abrupt end, we're leaving the '80s
behind, and are about to embark
on a new decade. And dance music
is (for all intents and purposes)
providing us with some of the most
exciting talents on the scene.

The many avenues of club music
(coming from the streets, mind
you) both here and abroad have un-
doubtedly made an impressive im-
pact on what the masses consume
on a regular basis. Latin/pop, rap,
house, and dance oriented rock
broke new ground this year. Tak-
ing a gander at charts at any given
time, you could find offerings
from such dichotomies as Lil Lou-
is, Soul II Soul, Love & Rockets,
Sa-Fire, and Young M.C. Remixers
such as Shep Pettibone, Clivilles &
Cole, and Justin Strauss kept doc-
toring the house and often proved
themselves more than able produc-
ers as well. Crossover radio be-
came a shot in the arm, breaking
such acts as Sweet Sensation and
Stevie B, while the R&B/club of-
ferings from the likes of Chan-
nelle and Karyn White added even
more fervor to the dance pulse.

This year saw the return of such
luminaries as Donna Summer, Ma-
donna, Jody Watley, and Janet
Jackson and the breakthroughs of
dark horses like Inner City, Milli
Vanilli, De La Soul, Lil Louis, and
Technotronic.

FINE TIME

Everything that glistens still is
not gold, however. At many of this
year’s conventions the dance com-
munity voiced its opinions on how
we can keep the fire burning into
the new decade. Topical issues
brought into the open included un-
necessary remixes, wasted house
mixes on records that don’t merit
such treatment, a greater empha-
sis on artist development, the edu-
cation of peers about the music,
more song-oriented club music,
and being more selective about
who is signed.

These concerns were all dis-

HOT DANCE
BREAKOUTS

CLUB PLAY

. WALK ON BY SYBIL NEXT PLATEAU

. NOTHING CHANGES UROHAUZ PROFILE|

. JAZZIE'S GROOVE SOUL Il SOUL virGIN

. SUENO LATINO SUENO LATINO
EE%LEJ'?ING CAROLINA DAMAS ecro

5. TOUCH ME WITH YOUR HEART
EILEEN FLORES micmac

HWN =

12" SINGLES SALES

. 1-2-3 THE CHIMES coLumsia

. BREAKAWAY DONNA SUMMER
ATLANTIC

. EXPRESSION SALT-N-PEPA Next
PLATEAU

. SUSPICIOUS TEN CITY atLanTIC
. YOUR SWEETNESS GOOD GIRLS
MOTOWN

Od W N

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

cussed because there was a nag-
ging fear that the early '80s’ “‘dis-
co sucks’’ era may dare repeat it-
self if precautions are not taken.
Well . .. Snow is falling, chestnuts
are roasting, Christmas is around
the corner, and as Kechia Jenkins
so aptly put it this year, we're still
waiting.

From the glut of product signed
and put out this year, it seems un-
likely that a ‘““disco/dance” back-
lash in the ’90s can be avoided if
something doesn’t happen soon. Of
course, what determines a good
record is totally subjective and
should be left to the ears of the
clubgoers and consumers. But the
fact that so many of these “‘should-
a been hits” didn’t, in fact, hit
should be a warning.

The quick-fix house mix syn-
drome continues to boggle the
mind. Whatever happened to the
old adage “if it ain’t broke, don’t
fix it,”’ in addition to, ‘‘if it is
broke, why put it out?”’ One of the
reasons such songs as “Keep On
Movin’,” “Good Life,” and ‘“Buffa-
lo Stance” (all on Virgin stateside
but all signed initially by 10 Rec-
ords or Circa in the U.K.) were
such undeniable hits was because
they were original, didn’t compro-
mise artist integrity, and (sur-
prise!) you could still dance to
them.

So what’s the answer?
Hmmmm? Well, obviously there is
no clean-cut one suitable for all,
but a better understanding of the
picture as a whole would help. Too
often we are privy to stories about
folks not quite grasping the cer-
tain types of records they’re work-
ing, and hence many potential hits
not getting their just desserts.
Granted, knowing what’s going to
work in all clubs across the coun-
try is not an easy task, but if an in-
dividual is operating under the
guise of a position that places “Na-
tional” in their title, it becomes the
responsibility of that individual to
know what’s going to work or not
work in certain markets and act ac-
cordingly.

Hopefully, the dance community
will realize its position and power

to progress with the music and
otherwise be on the lookout for
some nasty re-tread marks.

BUST A MOVE

The U.K. and European influ-
ence was felt much more this year
than last. From producers to re-
mixers to artists, the folks over-
seas have succeeded in gaining re-
spect and carving their own niche
in the U.S. club market. By provid-
ing us with some great club acts
like Soul II Soul and D-Mob as
well as great tracks like ‘“People

DANGE
TRAX

by Bill Coleman

Hold On,” “This Time I Know It’s
For Real,”” and “Pump Up The
Jam,” it’s becoming obvious that
the U.K./European market is defi-
nitely on the smooth tip with a
number of tricks up its sleeve. Al-
though their musical trends still
tend to change seemingly from
day to day, they have been deliver-
ing the goods and, in the end,
that’s the bottom line.

HOLIDAY BEATS & NEW YEAR PIECES

“Vogue” is the name of a new
cut co-produced and co-written by
Madonna & Shep Pettibone that
will find its way onto the flip of
“Keep It Together” when it is re-
leased as a single . . . Justin
Strauss & Daniel Abraham have
remixed Belinda Carlisle’s “Sum-
mer Rain,” while Strauss has com-
pleted remix tailoring of “Sweet &
Low’’ for Debbie Harry . . . Expec-
tant mom Gail “Sky” King has
been finishing up mixes for Will
Downing’s ‘“Come Together As
One” on Island.

Need to know the latest about
Parliament, Funkadelic, George
Clinton, or Bootsy? Then a sub-
scription to the New Funk Times

A-Dee-Va. Active Recording artist Dee Holloway, left, recently stopped by New
York’s Rock & Soul record store for a successful autograph session promoting
her club hit “Our Love (it's Over)."” Holloway is currently in the studio preparing
her follow-up, which finds her once again working with ““Our Love” producer
George Morel. (Photo: Peter Bodtke)

newsletter may be your best bet.
The West German-based publica-
tion features previews of upcom-
ing releases, rare offerings, and
interviews and an international
classified section for record swap-
ping (where is your Brides Of Fun-
kenstein album anyway?) and
more. For further information con-
tact: Funkateers International at
Ehrenstrasse 19, 5000 Koeln 1,
West Germany.

Congrats go out to newlyweds
and label mates Joey Carvello, di-
rector of Atlantic’s dance depart-
ment, and Dorothy Sicignano,
A&R manager for the label, who
were married Dec. 3 ... A Balti-
more and Washington area-based
60-minute dance program, “Dance
Explosion,”” features perfor-
mances by and interviews with es-
tablished and hot new club acts.
The program is taped on location
at area nightclubs while local radio
DJs and spokesmodels co-host the
shows. “Dance Explosion” is seen
on a number of cable stations on
the East Coast, including many in
New York, Pennsylvania, and Vir-
ginia. For more information con-
cerning “Dance Explosion,” con-
tact Mike Esterman at P.O. Box
2202, Kensington, Md. 20895; 301-
572-7846 . . . Last week, the Fourth
Annual Dimensions Of Dallas mu-
sic seminar, hosted by BMI in con-
junction with the city of Dallas,
was held at the Fairmont Hotel.
The four-day event of panels and
showecases was sponsored by The
Edge Entertainment Co. and
North Texas Dance Assn.

Never Let Us Down Again—
Billboard’s Larry Flick points out
that the press release description
for Sleeping Bag’s “Taught Me”
by Edmond reads according to the
label’s Ron Resnick, “Kind of like
Depeche Mode sans guitar,” which
we find kind of strange since DM
is pretty much a hi-tech, synth-
based outfit. Who knew?

Urban High is the moniker for
new duo Mix Mag’s own Guy Win-
gate & Jay Strongman, whose first
single for 4th & B’way UK. is a

‘cover of Loleatta Holloway’s

“Runaway’’ featuring Dee Dee
Wilde on vocals ... The Marshall
Jefferson/Cabaret Voltaire col-
laborations we’ve mentioned a few
times will be available on the act’s
forthcoming album, “Groovy, Laid
Back & Nasty,” and features A
Guy Called Gerald and Ten City
... Michael “Kidd” Gomez’s More
Music Records (212-586-6811) has
begun a new subsidiary label
called Dark Side Records. Its first
release will be Perfect 10’s “Slave
Me.”

HIGH HOPES

We’re happy to report that more
than half of last year’s predictions
and/or wishes came true. This
time up for the 1990: Former Blue
Zone member Lisa Stansfield
should find multiformat success
when her exceptional R&B/club

After 7, Alyson
Williams, and Big
Daddy Kane took

their dance sounds
on the road recently

... See page 30

solo album debut ‘““Affection’ is
released stateside by Arista ...
Exciting U.K. rapper Monie Love
will pump on her forthcoming solo
album ... Atlantic’s The Beloved
will find its deserved U.S. niche
with its unique brand of
DOR/house/pop to be heard on its
forthcoming debut album, “Happi-
ness” ... 10 Records signing Bass
Cut will win the hearts of those re-
quiring something a bit left of cen-
ter (2 la vintage Grace Jones) ...
N.Y'’s Deee-lite will provide club-
goers with a host of tunes to orbit
the globe by when they finally get
signed . .. Expect a more concert-
ed effort to do some consciousness
raising in the dance community . . .
A real band that jams would be
nice ... A solo male singer will
burst onto the club scene . . . Black
radio will realize that there’s a hel-
luva lot of talent that they just so
happen to be overlooking ...
Someone will find a cure for AIDS.
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K-YZE

NEW ON
THE CHARTS

“I have two identities: suit-clad
car salesman by day, rapper by
night.” So says Warner Bros.
newcomer K-YZE, who hopeful-
ly won’t have too many more
cars to sell as he pushes his way
up both Billboard’s 12-Inch Sin-
gles Sales and Club Play charts
with his hip-house hit, ‘“‘Stomp!”

Rapping since the age of 11,
K-YZE, aka Kevin Davis, re
ceived his big break when he
brought his demo to the atten-
tion of Mike Cameron and Troy
Patterson of the Passaic, N.J.-
based Smack Productions (who
also handle Adeva). The result
of that demo was ‘‘Stomp,”’
which first appeared on the
U.K. house compilation “This Is
Garage,” out earlier this year
on Cooltempo U.K.

The 22-year-old rapper is con-
vinced that his brand of club
rap ‘“is what's happening’’ and
is confident about his future,
He has already contributed a
guest rap on label mate India’s
new project. Says K-YZE, “I
just want to make music that
everyone can understand and
enjoy. As an artist, I think we
have an obligation to express
and identify ourselves as young
African-Americans and not
negative stereotypes. I don’t
wear gold and don’t use
drugs—I'm basically just the
brother next door."”

BILL COLEMAN

BILLBOARD DECEMBER 16, 1989

www americanradiohistorv com

27


www.americanradiohistory.com

ALENT

Self-Motivation Is Diane Warren’s Gold Standard

BY SHARON LIVETEN

LOS ANGELES “I'm very inse-
cure,” says songwriter Diane War-
ren. “But it keeps me going. I'm very
hard on myself. You know, I think,
‘I’'m not good enough.””

At this point, it’s hard to imagine
what it would take to convince War-
ren. Recently, her name was in the
No. 1 and No. 2 slots on the Hot 100
Singles chart for two weeks in a row,
as songwriter of Bad English’s
“When 1 See You Smile” and Milli
Vanilli’s “Blame It On The Rain.” In
recent months, Warren has had no
fewer than four songs on the Hot 100
in a given week.

The cluttered suite in BMG’s Holly-
wood, Calif,, building that serves as
Warren’s office and studio is stacked
with gold records, and more will
come from Cher (“If I Could Turn
Back Time,” “Just Like Jesse
James”), Joe Cocker (“When The
Night Comes”), and others. So how
does she do it?

Songwriter Diane Warren has scored
six songs on the Hot 100 Singles
chart in a single week.

“I'm very disciplined,” says War-
ren, who is signed as a writer with
ASCAP. “I'm here every morning un-
til late at night. I just make up my
mind to do it. I'm not necessarily go-
ing to write a great song every time |
come here. As long as I do some work

and get something done, it’s all right.
As long as I'm exercising my craft,
that’s the only way to get better. I
want to keep growing. I'm nowhere
near as good as I want to be.”
A frightening thought indeed, par-

‘m not as good
as | want to be’

ticularly considering Warren holds
the record for having the most hits on
the Hot 100 simultaneously, with six
charting in the week ending Oct. 21.
Still, the remarkable thing about
Warren is not simply her string of
hits but her versatility. Her tunes
have been turned into hits by reggae,
pop, metal, and R&B acts.

“Mainly what I try to do is write a
song that is great and thoughtful,”
says Warren matter-of-factly. “May-
be in the middle of it I'll go, ‘Heart
could do this. Or Michael Bolton. Or
Belinda Carlisle.” But I don’t mold it.

7]

WHEN I WAS young, I was a wild, wild one,” sings
Rickie Lee Jones in the lyric of not one, but two songs
on “Flying Cowboys,” her rich and reflective return to
the pop scene on Geffen Records.

The line brought to mind the first time I saw Jones
perform, on a tour following her debut success a decade
ago, a young streetwise writer struggling with her tal-
ent, sometimes losing her sobriety in the spotlight. In
another context, recently, the line brought to mind how
far an artist can come.

“I'm going to get another egg
cream,” Jones says to the waitress

Rickie Lee Jones’ Return To The Rodeo:
Van’s Video; Maniacs’ Aid; Gramps’ Deal

0N THE WAVELENGTH: As Billboard critic Stephen
Williams notes this week (page 30), Van Morrison was
in rare form during his recent three-night stand at the
Beacon Theatre in New York. The Beat caught Morri-
son’s final show of the week, where he was joined for
separate sets by Mose Allison and John Lee Hooker in
front of an audience that included Dion DiMucci and ac-
tor Ed Begley Jr. The show was filmed for a PolyGram
Video documentary.

0N THE BEAT: 10,000 Maniacs
will play a benefit concert Dec. 17 at

in a midtown Manhattan diner, as
she sits in a rear booth talking
about her new album.

“For a long time, because I
seemed so infamous for being the
wild one, it became my chain,” she
says. “Now, when I sing that line, I
say it with glee and pride and happi-

Alfred Univ. in Alfred, N.Y,, to aid
the efforts of a citizen’s group in
surrounding Allegany County to
block plans for a nuclear waste
dump in their backyard ... After
shows in northern California and
South Carolina, the Rolling Stones
donated $500,000 to the Red Cross

ness. It was a legacy to me and it's
mine to you.”

A good amount of glee, pride, and happiness pervade
the songs on “Flying Cowboys,” evidence of the
changes Jones has seen in the five years since her previ-
ous release, “The Magazine.” She has married, had a
child, changed record labels (from Warner Bros.) and
found that, despite the long absence, her audience was
awaiting her return. In the weeks since its release, “Fly-
ing Cowboys” has scaled the Top Pop Albums chart,
propelled in part by the charming video for the single
“Satellites.” A spring tour will fuel sales further.

For Jones, there are parallels between the rodeos she
loved as a child, and describes on this album, and the
glittering, bucking business of pop music that she has
re-entered. “ ‘Rodeo Girl’ is about being thrown back
and forth on a very wild course,” says Jones, conceding
she was “very innocent” 10 years ago when her bop-beat
hit “Chuck E.’s In Love” first put her on the radio.

But programmers have resisted “Flying Cowboys,”
despite the album sales figures that prove Jones’ singu-
lar, continuing appeal. “Radio has completely what it’s
there for in rock’n’roll,” Jones says quietly. “It’s just
business. I was interviewing a manager [candidate] the
other day and he was saying, ‘You know, your radio peo-
ple [at Geffen] should go and say, this is an artist you
need to put on because there are people who want to
hear her,’ she says. “What a provocative idea, to go to
radio and be honest and say, ‘There are a lot of people
out there who want to hear this.””

by Thom Duffy

for earthquake and Hurricane Hugo
relief efforts ... Kenny Jo Silva,
tour manager and drummer for John Cafferty & the
Beaver Brown Band since the early '70s, has launched
his own tour management-accountant business. Silva,
who also served as a musical computer consultant to
New Kids On The Block, among others, can been
reached at 401-294-6282.

0N THE LINE: Enigma Records has signed the
Cramps, inking the deal with band members Lux Interi-
or and Poison Ivy over the grave of Bela Lugosi in
Holy Cross Cemetery, not far from Enigma HQ . .. The
Dick Clark Agency will handle appearances for Johnny
Rivers . .. Bruce Fairbairn, who produced some of the
tracks on the new Mercury/PolyGram Records all-star
disk, “Stairway To Heaven/Highway To Hell,” has
signed with Bruce Allen Talent . . . Lyle Lovett has left
Chuck Morris Entertainment after the expiration of a
three-year management contract.

YOU DIDN'T READ IT HERE: Island Records act An-
thrax, borrowing the pseudonym “Satan’s Lounge
Band” from an old “Saturday Night Live” skit by Bill
Murray, plans a “secret” holiday concert at L’Amour in
Brooklyn, N.Y., Friday and Saturday (15-16). The Beat
knows the show is a secret because Island’s ace publici-
ty department sent along a press release headlined:
“Anthrax Plans Secret Christmas Concert!”

I don’t want to have any limitations
on the song. I like that my songs
have been recorded from Aswad to
Cher, to Milli Vanilli to Barbra Strei-
sand to Joe Cocker to Bad English to
Heart. I like to write in a lot of differ-
ent styles of music. It would be bor-
ing to write one kind of song . . . A lot
of writers tend to write only one style
really well; they can write great rock
anthems or ballads or something.”
Warren is definitely not just anoth-
er songwriter. For one thing, she
keeps her hand—and her head—
squarely in the business end of her
field as well as on the creative side.

She knows her numbers and talks to
radio programmers regularly.

“Diane is very unusual,” says
Mary Catherine Sneed, VP of opera-
tions for Summit Communications, a
major group broadcaster. “She is
weirdly eclectic like most songwrit-
ers. But she can—and does—move
around to the other side of the desk,
the corporate and business side. I've
never seen anybody else who can pull
that off.”

“Il do try to understand the
charts,” Warren says. “I read Bill-
board. I call [the trades] to find out

(Continued on next page)

Smithereens Arrive At ‘11°
Band’s Album Shows True Colors

BY STEPHEN WILLIAMS

NEW YORK The Smithereens have
always shown their true colors on
record. On their debut album, they
saw red on “Blood And Roses”; and
last year’s “Green Thoughts” proved
that no moss grew on these generic
rolling stones. Now vocalist, guitar-
ist, and chief writer Pat DiNizio is
singing the upbeat blues on “Smith-
ereens 11,” the band’s latest album,
on Enigma/Capitol.

Witness “Blue Period” and “Blues
Before And After,” two of the 10 cuts
that coalesce into a brand of power-
pop the Smithereens deliver with no-
holds-barred guitar work, workman-
like vocals, and the heady thump of
Dennis Diken’s drums.

“Smithereens 11” is the third Capi-
tol studio album (more about that ti-
tle in a minute) from DiNizio, Diken,
bass player Mike Mesero, and guitar-
ist Jim Babjak, four New Jersey lads
who share similar affections for roots
bands like the Who, the Kinks, and
the Beatles. It also represents a mar-
athon work session for DiNizio, who
generally writes an album in about
an hour.

Actually, “Green Thoughts” took
four weeks, while “11” was written in
two months “and a month refining
the material,” DiNizio says. “I wrote
three sets of lyrics for each song, just
to put myself to the test. They all
work, but, invariably, on the album, I
used the first set each time.”

(Continued on next page)

Early Interest In Duo Pays Off For Epic

Indigo Girls Live Up To Their Ink

BY JIM BESSMAN

NEW YORK One of the year's most
notable new talent stories, the suc-
cess of the Indigo Girls, was a grass-
roots phenomenon—but one that
started at the top.

“I went down to [New York’s un-
derground rock club] CBGB’s not
knowing what to expect,” says Dave
Glew, president of Epic and Associat-
ed Labels, recalling an intensely com-
petitive A&R scene surrounding the
Atlanta acoustic guitar duo.

“l was immediately struck by
something special about their voices
and songs that didn’t fit into the nor-
mal business categories. I gave them
my personal commitment that I
would champion the project.”

But even then, as product manage-
ment director John Doelp notes, Amy
Ray and Emily Saliers were reluctant
signees.

“We had to talk them into it,” he
says of the duo, who signed with Epic
in June 1988. “As far as they were
concerned, music was a way of life, to
be shared with their friends.”

Those friends now number more
than 600,000 buyers of the Indigos’
self-titled label debut. The success of
that disk has prompted Epic to reis-
sue “Strange Fire,” an album the duo
released independently in 1987. The
new version of “Strange Fire” con-
tains a reworking of the Young-
bloods’ classic “Get Together,” which
the Indigo Girls recorded for the

(Continued on page 32)
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SELF-MOTIVATION IS DIANE WARREN'S GOLD STANDARD

(Continued from preceding page)

my numbers. I want to know all of
the statistics on the records. I'm real-
ly getting into it. Sometimes I wish I
wasn’t as aware, because I know
when something isn’t doing as well
as it should.”

That happens more often than one
might imagine, which is one reason
she finds the whole process, from
handing her songs over to someone

“to watching them destroyed or
turned into stiffs, a rough go.

“Sometimes it's heartbreaking, es-
pecially when it’s a record I really
love. My biggest hits this year
haven't necessarily been my favorite
records. I've had a couple that just
broke my heart because they weren't
hits. Like the Patti LaBelle [“If You
Asked Me To”]. It was top 10 R&B,
but it was a stiff on the pop charts.
That was my favorite record of this
year, even more so than some of the

ones that went all the way.

“[The songs are] like your children,
and you’re sending them out into the
world to come back with one arm. It
can be awful. A lot of time you have
no control. I'm a songwriter, so when
I give my songs to somebody I can’t
say, ‘You can’t do them this way’ ...
I've had a few records that were so
awful that when I heard them I start-
ed to cry.”

But the opposite also happens. A
song Warren thinks is OK but not
stunning can make it to the majors—
like “When I See You Smile.” “I don’t
think it's'my favorite song,” she
says. “But Ritchie Zito and Bad En-
glish did a great job with it and made
it a great record. It's really grown on
me.

“And who would have thought
Milli Vanilli would have a hit here?
They were big in Europe, but nobody

knew them here. I played [“Blame It
On The Rzin”] for [Arista chief] Clive
Davis when I was in New York and
he just thought it was so right for
Milli Vanilli.”

Of her trying to convince Cher to
record “If I Could Turn Back Time,”
Warren says, “I begged and pleaded
with her to do that song . .. I had five
songs on her album at the time, but I
couldn’t get word if she was doing
that song. So I went down to the stu-
dio, where she was doing the vocal on
another song of mine [“Just Like
Jesse James”] and refused to take no
for an answer. I'm very persistent,”
she says with a laugh. “I just said,
‘Look, throw out all of my other
songs, just do this one. Just do that
track! I know it's a hit.” I was not
leaving the room until she agreed,
and she knew it. So she agreed, just
to get me to go away. She did the

SMITHEREENS SHOW THEIR TRUE COLORS IN ‘11’

(Continued from preceding page)

Signature power chords open
many of the new songs. There is also
a tinkly Beatles-esque keyboard part
on the opening cut and first single,
“A Girl Like You,” which has reached
the top 10 on the Album Rock Tracks
chart and has just broken onto the
Hot 100 Singles chart. But DiNizio
says that the reason for replacing the
band’s former producer, Don Dixon,
with Ed Stasium (Living Colour, Ra-
mones) was to make the record sound
more “live.”

“I'm thankful to Ed for putting me
through the paces,” DiNizio says. “It
was a grueling process to get the vo-
cals down, but there isn’t a single vo-
cal on this that I wince at, whereas in
‘Green Thoughts’ there are some mo-
ments which ought to have been
splendid.”

The Smithereens, for the most
part, eschew complexity in their
rhythms, chords, and messages, aim-
ing instead for the musical solar plex-
us—although there are a couple of
delicate melodies on “11” that take
the band in a different direction.

“Maria Elena,” for instance, is
folk-rock Smithereens style. “I had
for years in the back of my mind that
I wanted to write some sort of off-
handed tribute to Buddy Holly,” Di
Nizio says. “I just couldn’t get it,
though, and I found all the others
hokey.” .

Recently, though, DiNizio says he
was watching a PBS tribute to Holly,
which included a touching interview

with Holly’s widow, Maria Elena. “I
had the whole song written, chord
changes and melody, and it became
about her.”

And “A Girl Like You” was actual-
ly composed as background behind
the opening credits of the movie “Say
Anything.” “The lyrics are a reflec-
tion of the film,” DiNizio says, “but
there was a minor argument with the
producer which put an abrupt halt to
the project. Still,” he adds, “it provid-
ed the necessary kick to start me
writing.”

DiNizio, who does not track chart
performance religiously, says “11” is
“a third of the way to gold.” It is cur-
rently rising on the Top Pop Albums
chart. Capitol marketing VP Ron
McCarrell is hoping it will make “the
big casino.”

“The Smithereens’ past two al-

bums have sold over 300,000 each,
which says to me we've got a real sol-
id base in the alternative and AOR
marketplaces,” he says. “We've de-
veloped a game plan to continue play-
ing to those strengths, as well as
MTV.

“The band does well on the coasts,
with some hot spots in the Midwest
and in Texas, where we made inten-
sive efforts on their last album.”

Now, about that title: The band
was inspired by an old Rat Pack mov-
ie called “Ocean’s 11,” in which Frank
Sinatra played the kingpin of a gang
scheming to heist millions from a few
Las Vegas casinos. The heist and the
money went up in flames.

“I don’t know how many people
will get the connection,” McCarrell
jokes. “Maybe the fans will start
looking for albums four through 10.”

track and just went nuts—she sang
great. When the song came out, it
was the biggest hit she’s had in 20
years. It’s almost a platinum single.”
Warren grins into her interviewer's
microphone and says, “See, Cher, I
told you so!”

So what’s next? Is there anything
left?

“I’d like a country hit,” she muses.

“I'm on every chart but country. A
country performer could do one of
my songs. A great song is a great
song. But I just want to keep getting
better. I want to write better and
have more No. 1 records.” She leers
and grins. ‘“Top tens are not going to
be enough anymore. They've got to
go all the way.”

BY BOB DARDEN

WACO, Texas The strange story
of David & the Giants and the case
of the mislabeled CD continues as
more pop stations have picked up
the left-field hit “Here’s My Heart”
‘by the Christian/AC act.

The tale began when Virgin Rec-
ords promoter Dave Watson played
what he thought was the latest Soul
II Soul single, “Back To Life,” for
the staff at WNCI in Columbus,
Ohio (Billboard, Nov. 25). But what
PD Dave Robbins and company
heard was the ballad “Here’'s My
Heart.” -

“Watson kept insisting that this
was not his song,” Robbins says.
“[But] after four listens, we were
all convinced that this song was a
No. 1 song.”

Robbins played “Here’s My
Heart” on the air and asked listen-
ers to identify the artist. Before the
song was attributed to David & the
Giants, Robbins says he received
“hundreds” of calls on it. [t was the
station’s most-requested song each
night for nearly a week.

By Nov. 28, “Here’s My Heart”
was at No. 12 for WNCI and climb-

Mislabeled CD Brings Glory To Christian Act

David & Giants Conquer Pop Goliath

" it Erwin says. “It was No. 1 five

ing, with requests still coming in.

Tess Erwin, manager of publicity
for Benson (which distributes Giant
Records in the contemporary Chris-
tian music marketplace), says the
label has serviced the single to 200
top 40 stations and contracted a ma-
jor distribution and promotion com-
pany to handle it.

“A Birmingham, Ala., station,
WAPIL-FM, played it last week with-
out announcing the artist during its
‘Battle Of The New Songs’ seg-
ment and people went crazy over

straight nights and they are
swamped with calls daily. One an-
nouncer told me they’d never had a
new song get that much response.”

According to Erwin, four major-
market stations across the country
have already added ‘“Here’s My
Heart” and five more are currently
reviewing it.

David & the Giants are brothers
David, Clayborn, and Rayborn
Huff, along with David’s daughter
Kellye and son Lance. Before join-
ing Benson with its own Giant Rec-
ords, the band had recorded with
several .other major gospel and

(Continued on next page)
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We can make
dealings with the IRS
- considerably less taxing.

And why so many others are not. But to find out
how good we really are, give us a call and we'll
provide you with a list of references.

Who knows? They might just sing our praises.

Clifton and Stengel

ATTORNEYS AT LAW

Commerce Union Building, Suite 1030, 2670 Union, Memphis, TN 38112-4418
(901) 323-2110 FAX (901) 323-2114

Entertainers make a great deal of money.

And over the past twenty-five years, Clifton & .
Stengel has helped a great many save a great deal.

You see, our legal team includes two experts
formerly employed by the IRS; one as a Senior
Revenue Officer in collections, the other as a Special
Agent in criminal investigations.

Add to that two attorneys with over 25 years
experience as tax litigation, audit, and collection
experts, and you can see why we are so effective.

Limited to resolving disputes with the criminal, collection, and examination divisions of the IRS. Tennessee does not certify specialists

in the law, and we do not claim certifications in any listed area.

our
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TALENT IN ACTION

PAUL McCARTNEY
The Forum, Los Angeles

“

MEET THE BEATLE,” you could
call it. For, after two-and-a-half hours
of multiscreen films, flashy lighting
effects, and pyrotechnics of Paul
McCartney’s first U.S. performances
in 13 years, it was (unsurprisingly)
the hits from the Fab Four that stuck
in the memory.

At this Nov. 27 show—the third of
five sold-out Forum affairs, which
kicked off his U.S. tour—McCartney
seemed intent on summarizing his 25
year career, and most intent on con-
juring up the warm feelings his fans
have about the old Beatles tunes.
While his lavishly mounted, 30-song
set contained a number of Wings and
'solo hits, only the Liverpudlian quar-
tet’s old faves sent true electricity
crackling through the cavernous hall.

Following an 11-minute movie ret-
rospective assembled by ‘“Help” di-
rector Richard Lester, McCartney
and his five-piece band, including
wife Linda on keyboards, bounded
onstage for an opening rip at “Figure
Of Eight,” a track from his highly
touted but commercially disappoint-
ing Capitol album “Flowers In The
Dirt.” The audience was respectful of
this and other tunes from the record,
but saved their lustiest applause for
better-known stuff.

Wings material like ‘“Jet’” and
“Band On The Run” and some solo
numbers like the robust “Coming
Up” (during which Linda hovered
above her band mates’ heads on a hy-
draulic platform) and “Maybe I'm
Amazed” fared better, but the house
really rocked for the Beatles classics.

“The Long And Winding Road,”
‘““Fool On The Hill"”” (featuring
McCartney rising and rotating in
midair behind a psychedelically paint-
ed piano), “‘Sgt. Pepper’s Lonely
Hearts Club Band,”” ‘‘Eleanor
Rigby,” “Let It Be,” “Hey Jude,”—
these and others drew immense roars
from the crowd.

While the impact of some numbers
was dampened by the splashy pro-
duction, the most straightforward

DAVID BEATS GOLIATH

(Continued from page 29)

mainstream labels. ‘‘Here’s My
Heart” is from the Giant/Benson re-
lease “RU Gonna Stand Up,” which
produced several contemporary
Christian radio singles.

David Huff says that “Here’s My
Heart” was a last-second addition to
“RU Gonna Stand Up.” “The song
that was the most unlikely turned out
to be the most likely,” he says.

Although Huff admits he is at a
loss to explain the song’s sudden suc-
cess, he says it may have to do with
the band’s self-imposed musical isola-
tion in tiny Forest, Miss., 50 miles
from Jackson.

“We don’t listen to any other art-
ists so far as influences go,” he says.
“Generally, musicians tend to listen
to other musicians for ideas. But for
the past 12 years, we’'ve been shut
away in our studio here. I'd like to
think that audiences are hearing
something different, something
that’s pure, honest—something that
conveys a message of hope,”

“Here’'s My Heart” reached top
five on the contemporary Christian
singles charts, boosting the standing
of “RU Gonna Stand Up” on the Top
Inspirational Albums chart.

readings generally hit hardest. A ju-
bilant “Can’t Buy Me Love” and a
surprising cover of Eddie Cochran’s
““20 Flight Rock” were especially
memorable.

For his encores, McCartney deliv-
ered a snappy one-two knockout
punch: a duet with Stevie Wonder on
“Ebony And Ivory” and a stellar,
hard-rocking take of the “Golden
Slumbers’’ medley from ‘“Abbey
Road,” reproduced to a studio-perfect
T by the group. No one could have
asked for more.

While McCartney’s performance is
slickly calculated and a little remote
emotionally (not unlike Michael Jack-
son’s, albeit with more patter), his
generous show is a machine-tooled
wonder of spectacle and sound. And,
of course, the good old songs.

CHRIS MORRIS

AFTER 7
ALYSON WILLIAMS
BIG DADDY KANE
Palace Theater, Albany, N.Y

ALL TOO OFTEN lately, in the rush
to get live dance music out on the
streets, studiocreated acts are put on
the road under-rehearsed to perform
second-rate shows to prerecorded
tracks.

Such was not the case with a pack-
age tour that brought After 7, Aly-
son Williams, and Big Daddy Kane to
Albany’s Palace Theater Nov. 10. All
three acts served up brief but impres-
sive sets that lived up to the high
quality of their dance floor hits. Club
music in a concert hall is a bit of an
anomaly anyway, but After 7 did not
seem to mind that fact. The group’s
smart choreography, easy stage
presence, and smooth vocal blend re-
called the best of old soul while up-
dating it to a modern sound.

The three members are relatives of
hot producers L..A. & Babyface, so it
came as no surprise that hits like
“Heat Of The Moment” reflect that
pair’s trademark style.

Williams similarly mixed old and
new with a mighty bellow that sug-
gested a racy Aretha Franklin at her
best.

Kane had some sound problems on
the turntable end but he persevered
with a cocky attitude that positively
leapt off the stage. In his gold lamé
Jacket and heavy gold jewelry, he de-
fined the “in yo’ face” rapper without
letting up for even a minute, Like his
records, his show was a freewheeling
blast of rhymes and samples that hit
like a minihistory of urban and soul
music. MICHAEL ECK

VAN MORRISON
Beacon Theatre, New York

VAN MORRISON’S CONCERTS of-
ten lean one way or the other: toward
the atmospheric or the animated. His
moody performances are hypnotic
and self-indulgent. But when he's
grooving, it’s poetry in motion.

The Man'’s second show at the Bea-
con Nov. 28 was a peripatetic blend of
intensity (rarely is Morrison not in-
tense) and moondancing, colored by
fusions of jazz, blues, rock’n’roll, and
Celtic strains. Morrison, as usual,
kept his distance from the audience—
this is a stylistic affectation—al-
though there were a couple of times
when I swear he made eye contact.

But who needs eye contact? Morri-
son’s shyness and distinct lack of sex
appeal—compared to Van, Sam Kini-
son is Tom Cruise—had nothing to do

with the music, whether he was into
the fast scat of “Moondance,” the lus-
cious melody of the evocative Irish
ballad “Carrickfergus,” or the rapid-
fire garble of “Gloria,” the kicker of
three encores.

Morrison varied the tempo as he
covered songs from his 20-year-plus
career—his first album with Them
dates back to 1965—but he seemed
the most comfortable in his “middle”
period, the early '80s, when he dipped
deeply into mysticism.

He frumped through some of the
oldies (although “Caravans” was a
powerful amalgam of fusion, gospel,
and a touch of baroque), embracing
the soulful, introspective works from
Mercury albums including “Avalon,”
“Beautiful Vision,” and “A Sense Of
Wonder,” putting his foot to the ped-
al occasionally, as on the stirring “No
Guru, No Method, No Teacher.”

The singer was rarely challenged
by the stalwart backup band of Geor-
gie Fame & the Blue Flames, but
Fame’s support, on harmonies and on
the Hammond organ, was solid and
practiced. Fame even took the stage
during an “intermission” and held it,
with a jazzy version of his '60s hit,
Mongo Santamaria’s buoyant riff
“Yeh, Yeh.” STEPHEN WILLIAMS

GEORGE CLINTON
& THE P-FUNK ALL-STARS
Warfield Theater, San Francisco

BILL GRAHAM’S RENOVATED
Warfield Theater had survived the
Oct. 17 earthquake, but the immedi-
ate concern to those in the swaying
balcony of the hall one month later
was the churning, thunderous funk
that George Clinton and his 20 or so
P-Funk All-Stars brought here Nov.
17, making up a show originally set
for the week of the quake.

This was the scene: four guitar-
ists, three keyboardists, a horn sec-
tion, everybody singing and danc-
ing, one lead singer in a diaper, lots
of bicycle pants, the Godfather o’
Funk in pink leopard tights and a
feathery 'do, and some guys just
standing there, arms crossed and
heads tilted back, peering into the
crowd, just looking BAD.

Clinton offered at least two songs
about dogs—his older hit “Atomic
Dog’’ and “Why Should I Dog U
Out?” from his current Paisley
Park album, ‘“The Cinderella The-

ry.” But this show was really like
one three-hour song. Clinton and his
band would sit on a groove as solid
as poundcake, then turn around to
execute some wild fusion lick, Clin-
ton mugging and conducting “Get
Smart” horn lines that brought to
mind James Brown and Frank
Zappa, some that started like Chica-
go and ended like Ornette Coleman.

Guitar solos on ‘“Maggot Brain”
took things higher, and “Amp” Fid-
dler’s winding synth solo atop a
busy phone signal was symbolic of
the anarchy on stage.

Familiar refrains rang out, call-
and-response style. “We want the
funk. Give up the funk.” “Tear the
roof off the sucker.” ‘Do that stuff,
aww do that stuff.” “We be funkin’
over here, over there ain’t shit.”
“Ain’t nothing’ but a party.” The
crowd, a mix of all races and ages,
chimed in, lifting up chants of “go
go, go” over the enormous wall of
P-Funk sound. It felt like church,
except your ears rang afterward.

ROBIN TOLLESON

‘ BOXSCORE 6s™

AMUSEMENT BUSINESS”
Attendance
ARTIST(S) Venue Date(s) Tncket Price(s) Capacity Promoter
THE ROLLING STONES Hubert H. Nov. 29-30 $2,976,592 104,780 BCL Group
LIVING COLOUR Humphrey $28.50 sefout
Metrodome
Minneapolis
THE ROLLING STONES Memorial Nov. 26 $1.817,344 63,784 BCL Group
LIVING COLOUR Stadium $29.50 setlout
Clemson Univ.
Clemson, S.C. L
THE ROLLING STONES Gator Bowl Nov. 25 $1,779,205 62,637 BCL Group
LIVING COLOUR Sports Complex $28.50 sellout
Jacksonville,
Fla.
NEW KIDS ON THE BLOCX The Spectrum Nov. 26-27 $1,058,616 54878 Electric Factory
SWEET SENSATION Philadelphia $20/$18.50 sellout Concerts
DINO
MOTLEY CRUE Joe Louss Arena Dec. 1 $382,780 19,139 Brass Ring Prods.
WARRANT Detroit $20 seflout
ANDY WILLIAMS CHRISTMAS Rialto Square Nov. 30- $298,142 13538 in-house
SHOW Theatre Dec.3 $28.50/$23.50/ 15464
PHIUP WELLFORD Joliet, It $19.50/314.50 setlout
NEW KIDS ON THE BLOCK Boston Garden Nov. 25 $295,335 15,181 Don Law Co.
SWEET SENSATION Boston $20/317.50 seflout
DiND
L0S YONICS Los Angeles Nov. 23 $261,432 10,624 Jalisco Prods.
JOSE LUIS RODRIGUEZ Memorial $30/324 16,000
Coliseum &
Sports Arena
Los Angeles
THE O’ JAYS/LEVERT Star Plaza Nov. 23-25 $256,276 1284 in-house
Theatre $20 17,000
Merrillville, Ind. sellout
DAVID COPPERFIELD Star Plaza Dec. 1-3 $229,752 12977 in-house
Theatre $18 18,000
Merrillville, Ind. sellout
HOTLEY CRUE Cincinnati Nov. 26 $217. 4400 12,080 Sunshine
WARRANT Riverfront $18 sellout Promotions
Coliseum
Cincinnati
Markboro Courtry Music McNichols Nov. 17 $209,025 11,607 Metropolitan
Towr: Sports Arena $17.50/%15.50 12,906 Entertainment
Alsbams Denver Fey Concert Co.
Ricky Van Sheiton
Restiess Heart
Kathy Mattea
PATTI LaBELLE/ JAMES Fox Theatre Nov. 22 $201,975 8,506 Brass Ring Prods.
INGRAM Detroit $25 9,000
NEW KIOS ON THE BLOCK New Haven Nov. 22 $201,006 10,596 Cross Country
SWEET SENSATION Veterans $19.50 setlout Concerts
Dm0 Memorial
Coliseum
New Haven,
Conn.
KENNY ROGERS/THE OAK Centrum in Dec. 1 $176,.282 10,500 North American
RIOGE BOYS Worcester $25/318.50 seflout Tours
Worcester,
Mass.
852 Fox Theatre Nov. 26 & $172,606 9592 Brass Ring Prods.
TOAD THE WET SPROCKET Detroit 30 $18.50 sellout
ENGELBERT HUMPERDINCK Valley Forge Nov. 30- $163,730 4826 Music Fair Prods.
DICK CAPRY Music Fair Dec. 2 2250 11,728
Devon, Pa.
BARRY MANILOW Ruth Eckerd Nov. 16-17 $147,675 [V, ] 4 PACT
Hatl $35/333 sellout
Clearwater, Fla.
NEW KIDS ON THE BLOCK Hersheypark Nov. 24 $144,726 3013 | Electric Factory
SWEET SENSATION Arena $18.50 saliout | Concerts
DINO Hershey, Pa.
BARRY MAMLOW Orlando Nov. 19 $133,626 1,680 American Concerts
Centroplex $18.50 10,532 Magic Prods.
Orlando, Fla.
Halloween Rap Attack t International Oct. 28 $132,664 mn Newman/Kennedy
24ve Crew Amphitheatre $18.50 10,170 Prods.
Slick Rick Chicago
M0
The D.0.L.
Earthquake Relief Benefit: Cow Palace, San Nov. 26 $128,538 11,24 Bill Graham
Ned Young, Crostry, Stils & Francisco, Calif. $20 sellout Presents
Nash, Steve Miller Band
Aaron Neville with Amasa
Aillor, Amarica, The Srass
Band
Chambars Brothers, The
Dynatones, Grace Siick
Jesse Colin Young, Joe Lowis |
Walar, Lisitsian Singers
Maria Muldawr, Narads
Michas! Waiden, Paud Kantner
CHARLEY PRIDE Niagara Falls Nov. 25 $128,498 1,908 Pathway
Convention $17.50/316.50 16,744
Center
Niagara Falls,
NY.
STEVIE RAY VAUGHAN & The Omni Nov. 19 $111,090 6,343 Concert
DOUBLE TROUBLE/ JEFF Atlanta $17.50 9,500 Promotions/
BECK Southern
Promotions

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication.
Boxscores are compiled every Tuesday and should be submitted to Desi Smith in Nashville

at 615-321-4276; Ray Waddell in Los Angeles at 213-859-5338; Louise Zepp in Chicago at
312-236-2085. Forresearchinformationand cost contactLaura StrohinNashvilleat 615-321-4250.
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Cash inon/ <Ythis secret

1990 MARKS THE 35TH YEAR OF JOHNNY CASH'S CAREER.

Billboard

Celebrates this great milestone with a special
Johnny Cash 35th anniversary issue to be released February
24th (2 days before Johnny’s birthday).

OHNNI
= (M

In a career that spans four decades, Johnny Cash has
either worked with, worked in, performed at, visited
with, been booked by, had albums played by, been
mentioned in, written up by, starred in, recorded songs
by, sang with, written for, contracted by, starred with,
purchased from, rented from, recorded for, or been a
friend to almost all of us in the entertainment industry.
Now is your chance to thank him and join us in saluting

this worldwide legend.

AD DEADLINE: JANUARY 30

[ ]
B'"mrd Lynda Emon, Project Manager
(

615) 321-4290

Photo: Alan Messer

P..'S}., igrioysly, We are surprising Johnn
wilh this fribute issue 5o doqy let him '
see this od and plegse don’t

tell Johany
OR ELSE!

www americanradiohistorvy com
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FILM & TV MUSIC

SPOTTING SESSION 3

T CMR‘

" SOUNDTRACK =

covTmoTon =}
v PORTER

Special Report

If you contribute to any part

of this process, make sure
everyone knows! On January 16,
The Hollywood Reporter
will publish its fifth special
issue focusing on

FILM & TV MUSIC

Issue Date: January 16
Space Reservation: Dec. 28
Camera Ready Art: January 4

To be part of this important issue. . .to be
seen by the most mfluentlal decision makers

&PROCESSINCj varketne —3 . Hollywood contact:
< In Los Angeles: Judi Pulver

. (213) 464-7411
PREVIEW — In New York: Mitchell Hall

| - (212) 354-1858
In London: Paul Johnson
01-629-6765

“FILM EDITOR -

> o doooccocoe

""" RESCORING —¥}) PREMIERE

Bonus distribution at MIDEM, January 31-25, 1990

INDIGO GIRLS

(Continued from page 28)

the soundtrack of the ABC-TV series
“The Wonder Years.”

Epic executives note how Ray and
Saliers worked tirelessly to promote
their debut breakthrough.

“They’ve worked with this compa-
ny like I've never seen,” says Glew.
Doelp cites the Girls’ “portability”
factor, which allowed them to per-
form live throughout the label, trade,
and consumer worlds.

“It was definitely one of those situ-
ations where you had to see them
live,” says Doelp. “Our feeling was
whenever we could get them in front
of an audience, we’d get people
hooked and sell records.”

Epic launched the pair at ground
zero, even having them perform at
branch meetings prior to their al-
bum’s release. From there, they hit
the retail trenches, playing in-store
dates throughout their Southeastern
base, as well as the major Musicland,
Target, and Camelot chain conven-
tions.

“Wherehouse in LL.A. called us to
play at their headquarters, and the
Girls did a ‘drive around’ to meet re-
tail clerks and managers,’”’ says
Doelp. ““They went to the grass
roots—the small shops which aren’t
big enough for in-stores. They even
walked through our manufacturing
plant in Carrolton, Ga., and played in
seven different spots, as well as the
New York conference room before
more retailers.”

As retail activity spread, college
and alternative radio picked up the
charge. Opening slots on R.E.M. and
Hothouse Flowers tours brought
added credibility, says Glew, though
the guest appearance these groups
made on the “Indigo Girls” album
was not emphasized by Epic.

“Indigo Girls—Live,” the first of
Epic’s Reverse series of promo disks,
featuring live versions of current al-
bum tracks and additional material,
was sent to radio to augment “Indigo
Girls.” Meanwhile, MTV and VH-1
came aboard with a video for “Closer
To Fine,” the first single, which also
broke the duo on top 40 radio.

Now, following the second single,
“Land Of Canaan,” a third radio
track may well come from “Strange
Fire.” They will also have a live long-
form videocassette out early next
year.

“Artists like this have a very loyal
following,” says Glew, who reports
an initial 75,000-unit order of
“Strange Fire” and further expecta-
tions for 150,000-200,000 sales.
“They’ll always sell catalog, and will
stay around album after album.”

Appearing In The Dec. 23 rd
Issue:

YOU DECIDE!

..Qf_ t_he. DELADE!

See ballot inside this
.BlllbOGrchm End

issuc.
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1990 Country Radio Seminar Agenda Announced

NASHVILLE The agenda has
been released for the 21st annual
Country Radio Seminar, scheduled
for Feb. 28-March 3 at the Opry-
land Hotel here. Sponsors of the
event also announced that Ala-
bama will perform at the Super
Faces Show on March 1 at the Roy
Acuff Theater at Opryland.

The seminar agenda will consist
of the following:

Feb. 28: Registration, beginning
at 2 p.m.; artist radio tape ses-
sions, 4-7 p.m.; artist/attendee
welcome reception, 7:30-10 p.m.

March 1: Radio panels on “The
Country Station Of The ’90s’’; “Ca-
reer Crossroads: Where Do I Go
From Here?”’; “New Avenues For
Increasing Sales’’; “Formatics:
The Nuts & Bolts Of Daily Pro-
gramming’’; ‘““Maximizing Your

Mileage: Expanding Your Audi-
ence Without Losing Your Core”’;
and “Product Research & Develop-
ment: Taking The Road To The
Bank Or Bankruptcy.”

Music Industry Professional

Alabama is set to
perform at the
Super Faces show

Seminars (sponsored by the Coun-
try Music Assn. and running con-
currently with the CRS programs)
on ‘“Business In The Right Key”’;
‘““Making Music That Makes
Cents’’; and ‘““‘Challenging The
Rules And Staying In The Game.”

March 2: Radio panels on “Bill-

board Your Image: Marketing
Your Station Through Promo-
tions’’; ‘“‘Alternative Routes’’;
“A1rcheck Doctor: A Toll-Free Lis-
tening Experience”’; “Highway To
The Stars: A Long Hard Road”’;
“Road Under Construction: Chart-
ing In The ’90s”; round-table dis-
cussions on a variety of industry
topics; speaker David J. Rogers on
“The Power Of Motivation And
Achievement’’ and ‘““The Art Of
The Master Strategists.”

March 3: Radio panels on “From
Model T To T-Bird: Moving Talent
Into The Fast Lane”’; “Air Person-
alities: It’s Showtime’’; “Automo-
tive Advertising: Radio’s Hottest
Revenue Source”; “New Technolo-
gy In Music”; “Proceed With Cau-
tion: Dollars Ahead”; two 90-min-
ute production workshops; speak-

TRIBUTE TO GREAT RADIO STATIONS: As a grad-
uate, summa cum loud, of some Neanderthal era rock
stations (including stints working for Gordon McLen-
don, the best of them all, and LIN Broadcasting), I tend
to be picky about radio stations. No guts, no glory. The
problems caused by minuscule playlists, cautious oldies-
laden programming, and fear of new artists are well
chronicled at every confrontation between the broad-
casters and the record industry, which feeds them tons
of product. So it's always a pleasure to discover great

WSIX Nashville’s Morning Show Brings Down The House

Great Radio Gan Still Be Picked Up

his great new “Oh Mercy” album. (For a real treat, lis-
ten to the newest Dylan classic, “Most Of The Time,” on
this album.) “Oh Atlanta” by Little Feat will be punctu-
ated by the Stones. And, yes, the announcers do identify
the music—not after every song, but more often than on
many other stations. This station is hot. The program-
ming mix, personalities, and excitement make this a
powerhouse rock station that the Texas capital city can
be proud of. Congratulations to all those pushing 2102
to new levels of professionalism and performance.

have the vision and talent
to create outstanding ear
candy.

Sometimes these sta-
tions are country. WSIX
in Nashville tops the list.
Gerry House brews one
of the most consistently
entertaining morning
shows, abetted by his
House Foundation crew—
laughmeister Paul Randall, sportsman on the billboard
Duncan Stewart, Al “Scrooge” Voecks, and perky pro-
ducer Devon O’Day. Even on his off days (try alternate
Tuesdays and Thursdays), House is far better than
many aircheckheads cluttering the kilocycles. And,
when he’s on a roll, forget it—he’s untouchable.

Sometimes the stations are classical. Especially when
they’re playing the music rather than boring it into
oblivion with endless commentaries on the life, times,
and domestic traits of the composers. What would a
classical DJ do on a rock station? “This song was com-
posed by Mr. Keith Richards and Mr. Mick Jagger,
who are members of the group that was named in the
early '60s the Rolling Stones. They wrote it during their
Sticky Fingers period. Mr. Jagger was recovering from
a heartbreaking affair with Lady Marianne Faithful,
and Mr. Richards was recovering from the effects of an
unlisted drug when they ... "

And sometimes the stations are rock. That's what
happened on a recent visit to Austin, Texas. While turn-
ing the dial toward the hot Austin country station
KASE, the Avis rent-a-radio stopped at KPEZ “Z102,”
where a powerhouse Stevie Ray Vaughan song was
playing on “Austin Prime Time,” a program that show-
cases some of that town’s torrid talent. Many stations
strangle or ignore local talent. Of course, not all are as
fortunate as stations located in Austin, one of the top
multigenre creative hotbeds in the world. Z102 frequent-
ly programs this music into a listener-friendly mix of lo-
cal and nation al music makers. Poi Dog Pondering, the
latest success story out of Austin, goes back to back
with Bob Dylan singing “Everything Is Broken” from

stations where the PDs,
MDs, and air personalities
Nashville

by Gerry Wood

McSUCCESS: John
McGhan of McGhan Ra-
dio Productions reports
“great success” for his
“Live From Nashville”
broadcasts during Coun-
try Music Week. The pro-
gram featured exclusive
interviews with such top
country stars as Eddy Ar-
nold, Hank Thompson,
Canyon, Riders In The
Sky, Mary Chapin Car-
penter, Restless Heart, Marty Stuart, the Desert Rose
Band, Tammy Wynette, K.T. Oslin, Mason Dixon,
Sweethearts Of The Rodeo, Randy Travis, Kenny Rog-
ers, Anne Murray, Glen Campbell, Clint Black, Vince
Gill, Crystal Gayle, Lorrie Morgan, Lynn Anderson,
Guy Clark, Holly Dunn, and Suzy Bogguss . . . Rodney
Crowell has been receiving airplay on “California Earth-
quake,” a song he wrote when he lived in Los Angeles.
Crowell recalls, “I wrote it in 1975 while I was in my
earthquake anxiety phase.” The song appeared on an al-
bum and lay dormant until, following the Northern Cali-
fornia quake, the Grateful Dead taped it for Bay area
radio stations to play as “a gift to Northern California.”
Crowell and the group are donating the song’s proceeds
to the Red Cross Earthquake Relief Fund.

GOSPEL ACCORDING TO PAUL: Word Records has
inked a distribution agreement with RCA Records fo-
cusing on RCA artist Paul Overstreet and his current
“Sowin’ Love” album project. Word will distribute the
project to its entire network of Christian outlets. During
the announcement reception at BMI/Nashville, Word
showed Overstreet’s latest music video for the song
“Seein’ My Father In Me.” It’s his first video promoted
to Christian outlets . . . Trisha Walker of Trisha Walker
International reports “astounding success,” with the re-
cent first “Country Night” in Gstaad, Switzerland. The
show at the chichi ski resort starred Loretta Lynn,
Conway Twitty, Stella Parton, Vernon Oxford, and
the Forester Sisters. Walker is now buying the talent
for next year’s event.

er C.W. Metcalf on “Humor
Survival Skills For People Over
Five And Under Pressure”’; clos-
ing banquet and New Faces Show.

The exhibit hall will be open Feb.
28, 2-7 p.m.; March 1, 11 a.m.-6
p.m.; and March 2, 11:30 a.m.-7

p.m.
Registration fee for the CRS is

$279 each through Jan. 12. From
Jan. 13 through Feb. 18, it is $329.
After Feb. 18, the fee jumps to
$399. There are special rates avail-
able for students and spouses.
Additional information is avail-
able from Frank Mull or Tricia Du-
buque at 615-327-4487 or 327-4488.

‘D-ckhe-ds’ Disk Tests Public’s Tolerance

Pinkard & Bowden Are Back

BY EDWARD MORRIS

NASHVILLE Slap on the warning
stickers—here comes another Pin-
kard & Bowden album. Incensed that
rap and heavy metal should enjoy all
the benefits of offensive lyrics, the
droll Warner Bros. duo has stepped
in and seized some equity for country
music via its “Live In Front Of A
Bunch Of Dckhe-ds.”

While the album title itself is a
model of restraint, the names of the
individual cuts are a trifie more forth-
right. Among these are the inspira-
tional “Leading Others To Christ
Through Barnyard Innuendo,” the
historical “Elvis Was A Narc,” and
the factual “The Fifties Suck.”

“Live” is the third album with
which Sandy Pinkard and Richard
Bowden have tested community stan-
dards. The earlier ones were “Writ-
ers In Disguise” and “PG-13.” Oddly
enough, the duo has met with a resis-
tance from country radio that might
be characterized as rejection.

Since their country chart debut in
1984, Pinkard & Bowden have made
the Hot 100 Singles chart five times,
most recently this year when their
“Libyan On A Jet Plane” crashed at
No. 79. They got their closest peek at
the chart summit their first year out
when “Mama, She's Lazy” worked its
way up to No. 39. “There’s more to us
than just a little chart activity,” Pin-
kard huffs.

But it was such reverses, he ac-
knowledges, that made them seek al-
ternate ways of marketing the
group’s country-sounding music, no-
tably by cultivating drive-time pro-
gramming on the more adventurous
rock stations and by developing the
comedy club circuit. “We had to
make that transition from being a
novelty act to being a comedy act,”
Pinkard explains.

Adds Bowden, ‘“We absolutely
have not gone into a market in the
last two years that people have not
said they’'ve continually heard our
songs on morning drive time.” They

estimate that when they tour they
will average three live drive-time ap-
pearances per week.

“What we have done,” Pinkard
says, “is unwittingly built ourselves a
career outside of the strictures of the
Nashville rat race.”

The two do their own music and
are thus able to tour without the ex-
pense of a band. And they do some of
their own booking.

This month, they are booked at
Broad Ripple, Indianapolis; Hotel
Acadian, Lafayette, La.; the Grin
Room, Baton Rouge, La.; Hotel Eola,
Natchez, Miss.; and Jokers, Dayton,
Ohio. In March, they will moderate
the celebrity panel at the Country Ra-
dio Seminar in Nashville.

Before teaming with Bowden, Pin-
kard was best known as a songwrit-
er, having written such hits as
“You're The Reason God Made Okla-
homa” and “Coca Cola Cowboy.”
Bowden earlier played guitar for Lin-
da Ronstadt, Dan Fogelberg, Roger
McGuinn, and Stevie Nicks.

Although comedy is the focus of
Pinkard & Bowden’s new album, it is
not without its tender moments, the
chief one of which is a wistful rendi-
tion of the Kim Carnes/David Elling-
son classic “She Dances With Meat.”
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7 é,_ Compiled from a national sample of radio playlists. 72 5,_
of | 5| 20| v of | E5 | 0| v%
Th|2d| 28| €5 | TMLE ARTIST Fu|ow| =33 | TITLE ARTIST
= o2 N 20 PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL (=2 a% o< 2O PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
IF YOU WANT TO BE MY WOMAN MERLE HAGGARD
@ 2 3 14 TWO DOZEN ROSES * * lege:( ;‘t NO*I * SHENANDOAH @ 58 70 3 M.HAGGARD, M.YEARY.K.SUESOV (M.HAGGARD) EPIC 34 73076/CBS
RHALLR.BYRNE (R.BYRNE, MMCANALLY) COLUMBIA 38 69061/C8S @ DON'T LEAVE HER LONELY TOO LONG MARTY STUART
'_@ 3 5 13 A WOMAN IN LOVE ® RONNIE MILSAP 35 60 5 RBENNETT,TBROWN (M.STUART, KOSTAS) MCA 53751
R.MILSAP.R.GALBRAITH,T.COLLINS (D.MILLETT, CWRIGHT) RCA 9027-7 8 27 " NEVER ALONE VINCE GILL
@ 5 7 15 OUT OF YOUR SHOES & LORRIE MORGAN e £ TBROWN (V.GILL, R.CASH) MCA 53717
B OECKETTIWOD0IRRYANS SRIVED) ReA 0167 @| 61 | 22 | 3 | IMESUP SOUTHERN PACIFIC & CARLENE CARTER
@ 7 8 13 THERE GOES MY HEART AGAIN & HOLLY DUNN SOUTHERN PACIFIC,J.E.INORMAN (W.WALDMAN, H.STINSON, K. WELCH) R BROS. 7-22714
LOUNH C AT S W e ) WARNER BROS. 7:22796 s5 | 36 | 26 | 11 | YOU MUST NOT BE DRINKING ENOUGH EARL THOMAS CONLEY
@ s 10 | 11 | WHO'S LONELY NOW HIGHWAY 101 E.GORDY.JR.R.L.SCRUGGS (D KORTCHMAR) RCA 8973.7
-— ARNER BROS. 722779 % | 53 | 53| 6 | WHEREDID THE MOON GO WRONG © DANIELE ALEXANDER
@ 10 1 12 TILL | CAN'T TAKE IT ANYMORE @ BILLY JOE ROYAL H.SHEDD (D.ALEXANDER, P. MERCURY 876 228-7
AN D S BTy ATLANTIC 788815 HEARTBREAK HURRICANE RICKY SKAGGS
@ 11 13 12 ?EOEESN%QAN“‘;*?L?&%ONE GLEUNI&QSMAFGBSEJE'; @ 91 - 2 R.SKAGGS,S.BUCKINGHAM (J.RUSHING, L.CORDLE) - - EPIC 34 73078/CBS
* % * HOT SHOT DEBUT * & &
12 14 10 T AINT NOTHIN' & KEITH WHITLEY FAST MOVIN' TRAIN H RESTLESS HEART
GFUNODIS.KWHITLEY (THASELDEN) RCA 9059-7 NEW)D 1 S.HENDRICKS,T.DUBOIS RESTLESS HEART (D.LOGGINS) RCA 9115-7
I'VE BEEN LOVED BY THE BEST © DON WILLIAMS RADIO ROMANGE ry
. ) ) 14 | DWILIAMS G FUNDIS (BMCDILL, PHARRISON) RCA\JOTZ 59 | 60 | 65 4 R.CH?N%EVRA.POWEEL, RMIELSON, JWHITE) 16TH AVE%GEN7Y093'§
THAT JUST ABOUT DOES T @ VERN GOSDIN E'S ALIV & DOLLY PARTON
ElRORNE RY (MD.BARNES, V.GOSDIN) COLUMBIA 38 69084/CBS 69 | — | 2 Esnfccs (NOET LISTED) COLUMBIA 38-73200/CBS
MANY A LONG & LONESOME HIGHWAY & RODNEY CROWELL
® 4 19 10 R.CROWELL. T.BROWN (R.CROWELL, W.JENNINGS) COLUMBIA 38-73042/CBS NEW } 1 E‘B%W%QEEE%E';"?YISE'}%ER“ THE OAK RDGEABS%YS
IF TOMORROW NEVER COMES © GARTH BROOKS ESICo TAAVEINE S RN IO
L ! g 15 | AREYNOLDS (KBLAZY, GBROOKS) CARITOLISA3 30 68 | 78 3 L‘I.LARSKI(P;J((?).PFRIMMAER,EQHARTFORD) ATLANTIC 7-88791
IT’S YOU AGAIN SKIP EWING .
HE'S A LITTLE PAST FORTY RONNIE MCDOWELL
@ 18 | 2 | 1 | 16OWENSEWING (SEWING, MGEIGER WMULLIS) MCA'S 3732 @ ni|mng3 §.KILLESN,R.MCDOWELLJ.MSEADOR (RMCDOWELL, BKILLEN, J.PPENNINGTON)
THERE YOU ARE & WILLIE NELSON ’
‘!’ 1 21 WHO'S GONNA C AY TWITTY
. 7 11 EROSTER (MREIDAICAEEMING) [COCUMBIA138:730.15/CRS) 76 - 2 J.BOWOEN.(E;TeﬂTTY,D.5Engw(R,MAINEGRA, J.GRIFFIN, R.YANCEY) ONW 53759
SIMPLE MAN & THE CHARLIE DANIELS BAND
AD| 16 | 20 | 10 | SMPLE (C.DANIELS, J.GAVIN, CHAYWARD. TDIGREGARIO) EPIC 34.73030/C8S @®)| 73 | 19| 3 | GoODAS A%t?VN(EB.B ARNHILL, DMILLER, JHHONTER) JOE BARNHILL
MY ARMS STAY OPEN ALL NIGHT TANYA TUCKER
20 25 8 BLU ED WOMAN *
a® RN Feraret DS iiolsoeis | (g5 | 50 |45 | o | BLUCRLOODEDWOMAN | .\ s AUAN JACKSON
AD| 19 | 24 | 11 | WHENITS GONE SUOULNE RO RIS ND) P IT IN THE MIDDLE OF THE R ® EXILE
MY GRINTY|DIRTBAND AFADDEN. D SCH ITZ) SNIVERSATE6023 N Ew ’ 1 1K§JEBOlS R.SHARP (S.LEMAIRE, J. PPENNINGTO'?)AD ARISTA 9911
2 28 9 WHEN 1 COULD COME HOME TO YOU STEVE WARINER NIGHT
1 s((;:s; (S.WARINER, R. MCA :: Z:as 6 | 66 | 67 5 :VS%PDDDEERC&JPLTJNO |Gl M?R%Egv Hs 7BGA2K2%F§
N DY'S HOME CLINTB K
22 29 5 y -
2:STROUD MIWRIGHT{(C BTACK) RCA 90787 69 57 49 20 kg;rAlGEs.BsﬁaJ&}r{GmM (K.WELCH, H.STINSON) '3;".%@1( sss'éssG/gg
2|6 6 | 15 | THELS LONELY S'DE Lo PATTY e 77 | — | 2 | |CANT HELP MYSELF (S S)OUGAR PIE HONEY BUNCH) BILLY HILL
CARTWRIGHT B.HILL (E.HOLLAND, L.DOZIER, B. REPRISE 3842/WARNER BROS.
@|z|%|w 'W?sﬁusm (LCARTWRIGHT) O AR R ares @D)| 75 | 81 | 3 | LOVEISAHARD ROAD IRENE KELLEY
START ALL OVER AGAIN THE DESERT ROSE BAND " e SomeERY, ! A MCA 53758
@ 5 3 1 P.WORLEY.E.SEAY (C.HILLMAN, S.HILL) MCA/CURB 53746/MCA 72 59 56 5 JAKlE-lNl'.:iE?JY !J(F:gRP#U'L!lANDLE THE STAThEFBCERQ%m%%
DIDN'T EXPECT IT TO GO DOWN THIS WAY & K.T. OSLIN
3 29 31 9 . M
ITS JUST A MATTER OF TIME & RAN D:c::’r\jl; @ ¥ _ 2 }’PWAE&-: (‘CVSALLEN JER‘RE'?)Y&.{%‘FJE 1\%\8‘7553
24 9 1 13 . 7- EDDY
RSPERRV e :)E:TA F;:LNMCKS E0IS) * RICV:(A:NVEAR:R;T-{;E:;: 74 52 39 18 EBAEYCQEUTTB(FOJYMSEYERS, T.SEALS, E.RAVEN) UNIVERSARLAGXEI'g
@] 2 | 0| + | SIAEN S Eoean COLUMBIA 38 73077/CBS 75 | 64 | 57 | 22 | ABETTER LOVE NEXT TIME MERLE HAGGARD
ONE MAN WOMAN THE JUDDS M.HAGGARD,M.YEARY (J.CHRISTOPHER, B.WOOD) EPIC 34 68979/(8S
@ n |37 | 4 | NEM (PXENNERLEY) CURB/RCA 9077-7/RCA % |70 | 72| « | Stows v(gyum}éxcr 1 ngw ANDI & THE BROWN SISTERS
77 28 34 12 WALK SOFTLY ON THIS HEART OF MINE & THE KENTUCKY HEADHUNTERS
THE KENTUCKY HEADHUNTE| MERCURY 874 744-7 7 65 52 18 JAB%WAEIN‘EB%%N FAMILY THE QAK RlDGE BOYS
30 36 7 1 CANT TURN THE TIDE @ BAILLIE AND THE BOYS ¢
KLEHNING (M.BONAGURA, K BAILLIE, C.BICKHARDT) RCA 9076-7 85 _ 2 ﬁgg}ggoccs GOT A HOLD ON ME JAME§W '395?55%
COUNTRY CLUB & TRAVIS TRITT
2 15 9 16 BROWN (C.JONES, D.L ORD) WARNER BROS. 7-22882 8 | 2 yoETMgT gRopg A STON% "o - %H%L ?\{Eg(;g
LISTED (B. H, AN, M.GERMI
GO 3 | 38 | 8 | R RS b sy > WAY AGAIN ¢ oL e MY SWEE(TNLO\::M AINT ARIOU)ND SUZY BOGGUSS
WHERE'VE YOU BEEN & KATHY MATTEA B0 [ 62| 51 L 10 | wwniowan i SO
@ ¥ |8 4 AREYNOLDS (J.VEZNER, DHENRY) MERCURY 876 262-7 81 79 83 3 sgLLEL LEREC Esgpggu . BOMJE&U'JAIR
@ o [ o |+ | oo ucens GRS e e
. = - * % %« POWER PICK/AIRPLAY * & % 82 | 8 | — 2 J.ZIMMERMAN (M.NOVOTNY, J.D.LEWIS) "SING ME 43
@ SOUTHERN STAR ALABAMA 83 89 _ 2 TIE ME UP (HOLD ME DOWN) DAVID SPEEGLE
5 | — | 2 BEECKETT ALABAMA (R MURRAH, S.DEAN, RALVES) RCA 9083.7 D.CLANTON (J.O'HARA, K KANE) BITTER CREEK 07789
I — —— e — — P —
g IF | EVER FALL IN LOVE AGAIN & ANNE MURRAY WITH KENNY ROGERS
M| 3y 41 8 .U" WH"'EY'(B%%E?ED JENNIFER MCCARTER & Yald Mﬁ%é';"!%’%% 4 8 62 12 JE.NORMAN,S.DORFF (S.DORFF, G.SKLEROV) N'gmm. 44432
I'VE BEEN A FOOL LEAH MARR
@ 81— |2 RON.ND.SSE(EOND ML el ¢ E%RLEEQLB 6%'0721 NEWD) | 1| A (554#&5”) OAK 1084
IC TEAL REBECCA
@ LX) 7 fm%%smN JPHUNT) < 92%'}'0&%5 7'3;'3% NEW D i |5 Josr’q‘sts)ﬁ J ?ARSMAN (RMOORE., MANTHONY) HTO L?zEa'}
THE LOVE SHE FOUND IN ME HAL GIBSO|
a7 | 42 | 42 | 7 | BLACKAN Ay 2‘3..%“, o et NEWD | 1 | ooy <D°Lmoe B.MORRI choer
DARKNESS OF THE LIGHT HARRELL & SCOTT
38| Z7 12 17 {woﬂﬁa mu%gk%!_&%’}&gg NEW)D i JELGIN (THARRELL, LSCOTT) ASSOCIATED ARTISTSO 505
19 29 17 16 NEVER HAD IT SO GOOD & MARY CHAPIN CARPENTER 89 84 _ ) WHISKEY RIVER YOU WIN PAT MlNTER
JJENNINGS, M.C.CARPENTER (M.C.CARPENTER, J.JENNINGS) COLUMBIA 38-69050/CBS T.DEE (JROSS) KILLE
49 55 4 LEAVE [T ALONE THE FORESTER SISTERS % 80 7 25 YOU'LL NEVER BE SORRY & THE BELLAMY BROTHERS
W.WALDMAN (B.LLOYD, R.FOSTER) /ARNER BROS. 7-22773 T.BROWN (H.BELLAMY, D.BELLAMY, D.SCHLITZ) MCA/CURB 53672/MCA
a 46 46 6 THE CENTER OF MY UNIVERSE THE BELLAMY BROTHERS 9 74 66 5 BACK IN THE SWING OF THINGS DEAN DILLON
H.BELLAMY, D.SCHUTZ) MCA/CURB 53719/MCA R.SCRUGGS,D.DILLON (D.DILLON, V.GOSDIN, B.CANNON) CAPITOL 79827
2| o | gl e | SHES GOT A MAN ON HER MIND CURTIS WRIGHT @ | 6 | 54 | 7 | JOHNNY AND THE DREAMERS SCOTT MCQUAIG
C.WRIGHT L, J.CHARLTON (C.WRIGHT, B.SPENCER) AIRBORNE 75746/MCA J.BOWEN,S. MCQUAIG (5.MCQUAIG, T.COLTON) UNIVERSAL 66028
43 m 32 17 ALL THE FUN & PAUL OVERSTREET 93 78 68 6 IT"S BEEN ONE OF THOSE DAYS @ BOBBY VINTON
J.STROUD (P.OVERSTREET, T.DUNN) 015.7 M.LLOYD (C.LESTER, T.DUBOIS, M.SEALS) CURB 10560
M 4 35 17 THE VOWS GO UNBROKEN (ALWAYS TRUE TO YOU) & KENNY ROGERS 9 72 61 19 HIGH COTTON & ALABAMA
J.E.NORMAN (G.BURR, REPRISE 7-22828/WARNER BROS. JLEQ.ALABAMA (R.MURRAH, S.ANDERS) RCA 8948-7
45 13 18 16 TIL LOVE COMES AGAIN REBA MCENTIRE % 92 2 MODERN DAY COWBOY JOHN MARRIOTT
J.BOWEN,R MCENTIRE (B.REGAN, E.HILL) MCA 53694 J.MARRIOTT (J.MARRIOTT) PHOENIX 152
51 | s8 | 4 | TELLMEWHY JANN BROWNE % | 63 | 50 | 9 | HARDTIMESFORAN HONEST MAN # JAMES HOUSE
S.FISHELL (G.DAVIES, H.STINSON) CURB 10568 T.BROWN (J.HOUSE, RSERA MCA 53731
1S ON @ SAWYER BROWN
47 | 3% | 23|16 THSECRRUAGgSEM ?AISIR (D.ROLLINS) CAPITOL/CURB 44431/CAPITOL 97 [ 94 | 89 | 2 Iv'f&fg'ég?éa%ﬁ%ﬁ%&m WAR&EER%E(;ISY%L%?{;
BREAKING NEW GROUND & WILD ROSE
4 2 16 14 J.STROUD (C.JACKSON. J. UNIVERSAL 66018 98 8 69 6 aRsAng:eg&(()ch%'T‘mN RHELLARD, B.JONES) GEEH%'-;,AG 7E 33%’755%
L
| 59 | 4 | SHO A O O '”°“L°“ [OVED YOU eSS TLOR | | o9 | o5 | 8 | 11 | FAMILYTREE = o en MICHAEL MARTIN MURPHEY
THE GREAT DIVIDE GENE WATSON
GO 56 | 63 | 4 | THE O e sumoiey, rRAVS) WARNER BROS. 7-22751 100 | 98| 93| 2 %Lﬂ%'iﬁcﬂ'f,?gﬁmg S.CLARK) NN SIS

O Products with the greatest airplay this week.  Videoclip availability. ® Recording Industry Assn, Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units.
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I— . Sample Playlists of the Nation's Largest
| . Country Radio Stations
********** 12 21 NM 101, Who's Lonely N
DS
13 23 3 , She' & G:vwle Gone
COUNTRY n 2 xem. "It At mmm
W W ¥ I F W . 2 o oute Bt lmt ot D0 e ighes
Wi
17 2% m There You Ar:g LLED
. 18 BX Skp E\m(, {t's You Again .
Hartford P.D.: Johnny Michaels g lz; [ Dth Bc‘ '\‘ldows g lfntsngm (Mways True Houston P.D.: Jim Robertson
- |7 peija i O R N R -
9 ; e l[sng‘s’ e ane, Gone a % i3 mm ‘r'n'alm'mm It
Il
by Marie Ratliff S 1 Rieky Skaggs, Let It Be You b B m‘"&uthﬁ §',;}"°°'”°°' § 13 Shenangoah, Two Dojen fuss
6 10 Ronnie Milsap, A Woman In Lo A% — Eddie itt, On Second Thought 6 ravis Tritt, Count
P ; {g The Kmlla Headt m:ts,ewdag( SothBOn This H 27 X Curtis W She's Got A Man On Her Mind ; ]l "1' 'I'w;:'"sl Eanl Take It Anymore
. . g
ARTON HAS A PEOPLE PLEASER: CBS Records originally sent the b D e e T Tk It Arymere o & “";"m"f';"fg?;“g'nl%ﬁh'},““ Thislwa § T R Love Coren Again
: : . : 10 15 Lome Morgan, Out Of Your Shoes 33 L] " se Day: 0 M ano Morgan, Out Of Your Shoes
record to radio with a stark white label bearing only the name Dolly 11 16 The Charkie Daniels Band, Simpie Man = wumﬁfmx You Been nonw 1t Nothi
Parton and the song’s title, “He’s Alive,” intending it to be for airplay B F smgg,,,‘:‘{;"m k‘";f,"y Now R Gaf‘mm e o Night
only. The public reaction was so strong, however, that it was commer- WoE oty Duon, D “‘sw"‘v Heart Again o e v fres & Lonesome Highway
cially released on the Columbia label. Early chart action supports that lspgel mmgnhgtn"" I et 1 2 Chot flack, Honfs Home ToGo pown This Wi
decision, as the song climbs to No. 60 in its second week. 18 23 Rodney Crowe w..i:."l‘coﬁi’f&“cﬁ.ké"‘ﬁéf';,"' Highway is mmﬂ&lﬁ rly Side Of Lov
“It's a wonderful record,” says PD Bill Bradley, KUPL Portland, 2 3 T mu,'m’:vms;’a: Open All Night o 2 11 Don Wikiams, ve Boen LmdAB‘y The Best
Ore. “From just a few spotlight plays, we’ve already had a huge amount Z 2 Vem oo, Thl ot About Does 53'0“2R°gfmmh o Doren Aoces P.D.: Brian King Z n ot cs“gmwE Yo wé‘mar; St e ol
. . . oman Daniets
of calls.” Other stations moving early on the Parton record include 4 B K Kerth '"""'ﬁ ANt 4 65 Morgan, Sut Of Your Shoes a4 % g::d[umlmxmmv
3 o . 3 wing,
KIKK Houston, KLUR Wichita Falls, Texas, KRAK Sacramento, Calif., 5 4 i s, D 1t To Go Dawn This Wa 4 1 Garth Brooks,f Tomartow Never Comes, ) w;é-mu, When ':?"s"'d Come Home To You
. . i 9 e Bes! UCCeSS
WEKML Fayetteville, N.C., and WMSI Jackson, Miss. B3 Kot Matien Wnree You Been O 103, Who's Tonely Now B i Toe Toais Oe Man Woman
29 36 The Judds, One Man Woman 7 10 Keth It Ain‘t Nothin' . 23 3% The Rose Band, Start All Over Again
‘0 , e B0 A S ot % Men o v M 1] B Joe Ry T ot ke 1t Ky D B faletnd T bor | Gt L"s”slﬂ": e
VEBNIGHT SUCCESS’ LIVING UP TO ITS NAME: “This is one of 2 39 Butch Baker, Aot Tomgnt o 10 13 Vem Gosdin, That Just About Does It DB e iiunte b he Qut Wit |
our priority records,” says MD Lee Riley, WONE Dayton, Ohio, of i A3 o Edde Rabbif, On Second Thought B g E Camphe, She S mome: Cone. Gone i o Ky {T:"‘ o o 81 Yy e
it ¢ 1 ” & i M - 1. 15 rowel, M Long & Lt High 35 EXNalvhH.m-J Al Ri Friends Are H
George Strait’s “Overnight Success” (MCA). “We're getting good re- | £ Y The forete Setes Loz R H H B e e [ S X 'ﬂ ] N‘;',"'L{,,,;;;",s Pk
sponse already. 2 37 4 mc v.n Shelton, StatucO'A Fool 15 16 Wild Rose, Breakm New Ground 37 & m Ida, Coulda Woulda Loved You
b . R . . i B 48 ggard, If You Want To Be My Woman 16 17 Vince Gil, Never Alone 38 EX Edde fk
I think this one will do even better than his last one,” says PD Coy- 39 42 J«ﬂSonw 1f Your Heart Should Ever Roll T 17 19 Keny Rogers, The Vows Go Unbroken (Always True | 39 EX  The Kentuc Softly On This H
.. « N MO — Ricky Skaggs, Heartbreak Hurricane 18 20 Jo-El Sonnier, If Your Heart Should Ever Roll T 4 EX Cortis Wright, She's Gol A Man On Her Mind
ote Calhoun, WAMZ Louisville, Ky. “For some reason, a Western swing A — Kabama, Southern Sta 19 21 The Kentucky Headhunters, Walk is EX 24 Wundo Earwood, I Rancho Granda
g 75 g a6 00 o . A — Restiess Fast Movin' Train 2 U m: Tucker My Arms Stay Open All Night A — Parton, He's Iryc
beat [like Strait’s previous “Ace In The Hole”’] doesn’t do that well in A~ — ol Keep It The Middle Of The Road 4 3 Ol tlack ms Nome o Lovd Yo A = athy Mattea, Where've You Boen
. . . It —_— ukia -_— el
this market, but this one has a style that is big here. The phones are A E.'ins, B Wt s Gl °: e 2z tlan ackaan Ble Blooded Woman ‘: A = Theba ‘T N‘zhma't't'e"vcﬂu':'w High
q Q — X ° n This - !
there.” On the chart only three weeks, Strait’s song is at No. 32. M T mﬂq‘ﬁﬁmf‘""’ L6 B % Chaey i .'kmy'f?{es s he AT e s
Calhoun is very enthusiastic, too, about Clint Black’s “Nobody’s = O Uil U D 2 T ber hoss Band: St Al Over Again
Home” (RCA). “We did our first test on it after playing it three weeks B b A e e |t o e "
and it turned out to be the sixth biggest record we had. We usually don’t Fm°6 3 ﬁ"%""’"' Wnen s Gone.
see a record that hot so early.” In its fifth week on the chart, Black’s | o VR - W N T et o Man oo
third single moves inside the top 20 to No. 19. A el Kty Mat st Wiere e Y Boer
PY] Milwaukee P.D.: Kevin O'Neal g a% wpmvt' £ Justé!ane« of Time
. . ow R
JERRY JEFF WALKER’S ‘Trashy Women’ [Tried & True] is the . ""'“m'.‘:‘}mo:m, Comes 2B Mt Soitrem Star
most requested song we have ever had,” says PD.Bill Kelly, WTNT Tal- D e e e, v 5 1 s
lahassee, Fla. “We track seven record stores in this area and they all tell ey """tfs"}.}s,c‘,{‘m'g o iaynes
me they’re going nuts with requests for it. I found it a while back on the P11 ey Ch:ﬁ' e B e o Good
B side of an earlier Walker release, ‘I Feel Like Hank Williams To- ou Wm’m Qut of Vouv
night,” and it knocked me out, so I started playing it. The response I got 1015 Rowy Dunn Thers Coos By Heart Agan
made the label decide to ship it as a single.
“It is so popular,” continues Kelly, “that our morning lady, Sue Jor-
é 3 ’
?;i"f';l,','l?ydi adfe':ta;elggl;"fdryegif);gzes‘g‘)%’,,Ca"ed Stupid Man’ It was pret- | COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
nd g , too. .
T . i — i q H i | BM .
Others moving on Walker’s record, charted at No. 73, include KFDI TITLE (Publisher — Licensing Org.) Sheet Music Dist. A %;I':STBAM:;AHT“ CAUTBR LT = ;’,‘,,‘,’;" SUCDLLEIDLLL JGE (LA
Wichita, Kan., WKY Oklahoma City, and KDJW Amarillo, Texas 43 ALL THE FUN (Scarlet Moon, BMI) CLM 13 IT'S YOU AGAIN (Acuff-Rose, BMi/Milene, ASCAP) 15 SIMPLE MAN (Cabin Fever, BMi/Miss Hazel, BMI)
A 71 AN AMERICAN FAMILY (Famous, ASCAP/Bob Corbin, cPP WBM
. . . : . ASCAP) CPP 8 I'VE BEEN A FOOL (Checkmate, BMI) 78 SOMETHINGS GOT A HOLD ON ME (Americanada,
’ NEW PAIRING: Southel,-,n Pacific, which had a top ﬁVﬁ s.mgl,e Wlth 36 AMY'S EYES (Loose Ends, ASCAP/Prater, ASCAP) 9 FVE BEEN LOVED BY THE BEST (PolyGram ASCAP)
Any Way The Wind Blows” last time out, teams up on “Time’s Up 91 BACK IN THE SWING OF THINGS (Music Corp. Of . International, ASCAP/Ranger Bob, ASCAP/Careers, 33 SOUTHERN STAR (Tom Collins, BMI/Collins Court,
< America, BMI/Jessie Jo, ASCAP/Buddy Cannon, BMI) CPP/HL ASCAP)
w1tNh Ca'éle"e Carter. Although C_artﬁnl-)hals a rock backgrou,r’l(_i, she went ASCAP/Pri, ASCAP,/Hockem, ASCAP) HL 92 JOHNNY AND THE DREAMERS (Steel Hill, START ALL OVER AGAIN (Bar None, BMI/Bug, BMI)
to No. 42 on the country chart with “Do It In A Heartbeat” in 1979. 74 BAYOU BOYS (Morganactive, ASCAP/You & , ASCAP/WB, ASCAP) WEM 25 STATUE OF A FOOL (Sure Fire, BMI)
“A lot of labels are coming out with ballads now, and I think it’s great AggAP/VéB. ﬁgAPﬂw Sons, ASCAP/RavenSong, 97 THE Jux:amé PLAYED ;0'«; (Next-0-Ken, 81 STILL THE smg (Owar, Asgkp R
s ” . : ASCAP) CPP/WBM BMI/Ensign, BMI/BMG Songs, ASCAP) CPP/HL 4 TELL ME WHY (Sweet Bird, BMI/Silverline, BMI)
to have an up-tempo for this time of year,” says PD Dennis Lee Pitmon, 75 A BETTER LOVE NEXT TIME (Johnny Christopher, 67 KEEP IT IN THE MIDDLE OF THE ROAD (Tree, 10 THAT JUST ABOUT DOES IT (Hidden Lake,
WICO Salisbury, Md. “This song comes across great. BMI/Chris Wood, BMI) BMI/Pacific tsland, BM1) BMI/Hookem, ASCAP) CPP .
“We added it right out of the box,” adds MD Jon Conlon, WGKX :z :mxa::gov:vg% S;;stm A:::A:/sccu;% ;scm ") wvz iT ALONE (Careers, BMI/BMG Songs, ASCAP) 4 I"sé'iﬁ /c‘;”qﬁs MY u‘m mtn:{ ‘fnzmgtr’aai) oop
o “Y4? (AT, 1 ’ ” aylteekay, om illesden, orest Hills,
Memphis. “It’s great.” “Time’s Up” (Warner Bros.) moves to No. 54. Collins, BMI/Murrah, BMI) LET IT BE YOU (Cross Keys, ASCAP/Silverline, BMI) 14 THERE YOU ARE (Almo, ASCAP/Brio Blues,
48 BREAKING NEW GROUND (Kayteekay, ASCAP/Dixie HL/WBM ASCAP/Irving, BMI/Eaglewood, BMI) CPP
Caroline, ASCAP/Cholampy, SESAC/PolyGram 8 LICENSE TO STEAL (Jehl, ASCAP/BMG, ASCAP) 83 TIE ME UP (HOLD ME DOWN) (Cross Keys,
International, ASCAP/Amanda-Lin, ASCAP) HL 100 LIVING PROOF (Intersong-USA, ASCAP/Hide-A-Bone, ASCAP/CBS, ASCAP)
41 THE CENTER OF MY UNIVERSE (Beilamy Bros., ASCAP) HL 45 TIL LOVE COMES AGAIN (AMR, ASCAP/New Haven,
ASCAP/Don Schiitz, ASCAP/Almo, ASCAP) 20 THE LONELY SIDE OF LOVE (Songs Of PolyGram, BMI) CPP
23 COUNTRY CLUB (Triumvirate, BMI) HL BMi/Blue Fire, BMI) HL 6 TILL | CAN'T TAKE IT ANYMORE (Alley, BMI/Trio,
88 DARKNESS OF THE LIGHT (Second Base, 71 LOVE IS A HARD ROAD (Diamond Dog, ASCAP/Love BMi/Eden, BMI) HL
RADIO MosT ADDED BMI/Ponskoggin, BMI/Scotland, BM1) This Town, ASCAP/Song Auction, ASCAP) 54 TIME'S UP (Screen Gems-EMI, BMI/Moon & Stars,
DIDN'T EXPECT IT TO GO DOWN THIS WAY (Wooden 87 THE LOVE SHE FOUND IN ME (Combine, BMI/Silverline, BMI/Cross Keys, ASCAP)
BRONZE/ Waonder, SESAC) HL ASCAP/Southern Nights, ASCAP) 73 TRASHY WOMEN (Groper, BMI/Rhythm Wrangler,
GOLD SILVER SECONDARY TOTAL TOTAL 52 DONT LEAVE HER LONELY TOO LONG (Songs Of 11 MANY A LONG & @ONESOME HIGMW}V (Coolwell, BMI) )
ADDS ADDS ADDS ADDS ON PolyGram, BMI} HL ASCAP/Wiliin' David, BMi/Blue Sky Rider, BMI) 1 TWO DOZEN ROSES (Colgems-EMI, ASCAP/Beginner,
34 REPORTERS 56 REPORTERS 57 REPORTERS 147 REPORTERS 99 FAMILY TREE (Screen Gems-EMI, BMI/Writer's Group, 95 MOOERN DAY COWBOY (JDM, BMI) ASCAP) wBM
FAST MOVIN' TRAIN BMI/Bethiehem, BMI) WBM 16 MY ARMS STAY OPEN ALL NIGHT (Screen Gems-EMI, 44 THE VOWS GO UNBROKEN (ALWAYS TRUE TO YOU)
RESTLESS HEART ReA 6 17 28 51 52 58 FAST MOVIN' TRAIN (MCA, ASCAP/Emerald River, BMIi/Scarlet Moon, BMI/MCA, ASCAP/Don Schiitz, (Gary Burr, ASCAP/Zena, ASCAP) CPP/HL
ASCAP) ASCAP) HL/WBM WALK SOFTLY ON THIS HEART OF MINE (Bill
SOUTHERN STAR 65 GOOD AS GONE (Suzi Bob, ASCAP/Suzi Joe, ASCAP) 82 MY HEART'S ON HOLD (Jimmike, BMI) Monroe, BMI)
ALABAMA Rca 8 20 17 45 131 50 THE GREAT DIVIDE (Tennessee Hills, BMI/Three 80 MY SWEET LOVE AINT AROUND (Acuff-Rose, 18 WHEN | COULD COME HOME TO YOU (Steve Wariner,
HEARTBREAK HURRICA Story, ASCAP) BMLI/Hiram, BMI) CPP BMI/1rving, BMI/Tom Collins, BMI/Murrah, BMI)
RICKY SKAGGS eric NE 5 16 23 44 54 9 HARD TIMES FOR AN HONEST MAN (Texascity, 53 NEVER ALONE (Benefit, BMI/Chelcait, BMI/Atlantic, 17 WHEN IT'S GONE (Jim Boy, ASCAP/Bughouse,
BMI/AH. Rollins, BMI/Seatted Edge, BMI) HL BMI) ASCAP/Don Schlitz, ASCAP/Almo, ASCAP)
NO MATTER HOW HIGH 79 HEART FROM A STONE (BMG, ASCAP/Black 39 NEVER HAD IT SO GOOD (Getarealjob, ASCAP/Obie 56 WHERE DID THE MOON GO WRONG (Lodge Hal,
THE OAK RIDGE BOYS mca 5 17 20 42 46 Rhapsody, ASCAP) Diner, BMI/Bug, BMI) HL ASCAP/Screen Gems-EMI, BMI) HL/WBM
ON SECOND THOUGHT 57 HEARTBREAK HURRICANE (PolyGram International, 61 NO MATTER HOW HIGH (ESP. BMI) 31 WHERE'VE YOU BEEN (Wrensong, ASCAP/Cross Keys,
EDDIE RABBITT UNIVERSAL 9 22 9 40 118 ASCAP/Amanda-Lin, ASCAP) 19 NOBODY'S HOME (Howlin'Hits, ASCAP) ASCAP/CBS, ASCAP) HL
8 HE'S ALIVE (New Pax Music Press, ASCAP) 35 ON SECOND THOUGHT (Eddie Rabbitt, BMI) 89 WHISKEY RIVER YOU WIN (Little Bill, BMI)
KEEP IT IN THE MIDDLE OF. . . 62 HE'S GOTTA HAVE ME (Tree, BMI/Zomba, ASCAP) 2 ONE MAN WOMAN (Irving, BMI) 64 WHO'S GONNA KNOW (Maypop, BMI/James Griffin,
EXILE ARISTA 4 10 17 31 32 34 HIGH COTTON (Shobi, BMI) 3 OUT OF YOUR SHOES (Ha-Deb, ASCAP/Patti Ryan, BMi/Lucy's Boy, BMI)
IF YOU WANT TO BE MY. 72 A HURT | CAN'T HANDLE (Statler Brothers, BMI) ASCAP/Mickey James, ASCAP) 5 WHO'S LONELY NOW (Cross Keys, ASCAP) HL
MERLE HAGGARD epe 2 10 11 23 69 70 | CAN'T HELP MYSELF (SUGAR PIE HONEY BUNCH) 32 OVERNIGHT SUCCESS (Acuff-Rose, BMI) 2 A WOMAN IN LOVE (David 'N' will, ASCAP/Front
R (Stone Agate, BMI) 34 QUIT WHILE 'M BEHIND (Farm Hand, Burner, ASCAP)
TIME'S UP 28 | CAN'T TURN THE TIDE (Colgems-EMI, ASCAP) WBM ASCAP/Debarris, BMI/EMI April, ASCAP/Ides Of 63 WONDERFUL TONIGHT (Chappell & Co., ASCAP) HL
SOUTHERN PACIFIC wARNER BROS 2 10 11 23 62 84 IF | EVER FALL IN LOVE AGAIN (Warner-Elektra- March, ASCAP) HL 38 YELLOW ROSES (Velvet Apple, BMI) CPP
OVERNIGHT SUCCESS Asylum, BMI/Gloria Skierov, BMI/Dorfl, BMI) 47 THE RACE IS ON (Tree, BMI/Glad, BMI) HL S5 YOU MUST NOT BE DRINKING ENOUGH (Danny
GEORGE STRAIT mea 5 10 6 21 127 CPP/WEM 88 RADIO LOVER (Tree, BMI/Cross Keys, ASCAP) HL Kortchmar, ASCAP) WBM
; 12 IF TOMORROW NEVER COMES (Evaniee, 53 RADIO ROMANCE (Warner-Tamerlane, 9 YOU'LL NEVER BE SORRY (Bellamy Bros., ASCAP/Don
WHERE'VE YOU BEEN ASCAP/Major Bob, ASCAP) BMI/Englishtowne, BMI/Milene, ASCAP) Schlitz, ASCAP/Almo, ASCAP) CPP
KATHY MATTEA MERCURY 9 8 3 20 124 51 IF YOU WANT TO BE MY WOMAN (Owen Publications, 63  SHE'S A LITTLE PAST FORTY (Tree, BMI/Pacific
) . i - ) BMI) Island, BMI)
Radio Most Added is a weekly national compilation of the ten records most added to the playlists y
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- &l ':GX?: '("rmsg::}lg‘ ETZERARS%IALP)T':E LY ‘; ::i: gﬁ z‘:’:‘go?‘o::n(:f;nax):zv:L N will
cally as changes are made, or is available by sending a self-addressed stamped envelope to: 21 IN MY EES (Siveriine, BMI/Long Run, BMI) WBM ASCAP/WB, ASCAP/Two Sons, ASCAP) WBM
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. hesiine, QLG : ojSons IASLAL)
. ' . 8 T AINT NOTHIN' (Millhouse, BMI) HL 49 SHOULDA, COULDA, WOULDA LOVED YOU (Les
93 IT'S BEEN ONE OF THOSE DAYS (Warner House of Taylor, BMI/Willesden, BM{/Zomba, ASCAP/Gehl,

Music, BMI/WB Gold, ASCAP) WBM

Ascap)
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E Compiled from a national sample of retail store E
< x 2 S and one-stop sales reports. < X 2 =
AR AR AR
2| g | 5 |¢| armst TITLE 215 | 5| ¢ | ARmsT TITLE
= 3|« | = LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* = 3| z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
- % NO.1 * & 45 | 49 4 RICKY VAN SHELTON coLumsia 45269/CBS (CD) SINGS CHRISTMAS
1 1 1 9 RANDY TRAVIS WARNER BROS. 25988 (8.98) (CD) 7 weeks at No. 1 NO HOLDl;ﬂ' BACK 40 | 40 | 39 | 16 | TANYA TUCKER CAPITOL 91814 (8.98) (CD) GREATEST HITS
2 2 2 31 | CLINT BLACK @ Rca 96681 (8.98) (CD) KILLIN' TIME 41 [ 39 | 37 | 12 | THE OAK RIDGE BOYS mca 42311 (8.98) (CD) AMERICAN DREAMS
3 3 3 9 DWIGHT YOAKAM REPRISE 25989/WARNER BROS. (8.98) (CD) JUST LOOKIN' FOR A HIT 42 | 42 | 42 | 199 | ALABAMA A3RCAAHL1-7170(8.98) (CD) GREATEST HITS
4 | 4 | 4 | 12 | REBAMCENTIRE mcA8034(8.98) (CO) REBA LIVE 48| 41| 4| 6 | THESTATLER BROTHERS STATLER BROTHERS LIVE - SOLD OUT
@ 5 6 10 | SAWYER BROWN CAPITOL/CURB 92358/CAPITOL (8.98) (CD) THE BOYS ARE BACK 46 | 45 8 PAUL OVERSTREET RcA 9717-1 (8.98) (CD) SOWIN' LOVE
@ 1 | 13 6 THE CHARLIE DANIELS BAND EPiC 45316/CBS (CD) SIMPLE MAN 45 | 44 | 43 | 182 | RANDY TRAVIS A2 wARNER BROS. 1-25435 (8.98) (CD) STORMS OF LIFE
@ 7 26 | DOLLY PARTON coLUMBIA 44384/CBS (CD) WHITE LIMOZEEN 46 | 48 | 52 [ 124 | K.T.OSLIN A Rca5924-1(8.98) (CD) 80'S LADIES
9 5 | 61 | RICKY VAN SHELTON @ coLumpia 44221/C8S (CD) LOVING PROOF 47 | 49 [ 48 | 145 | RICKY VAN SHELTON A COLUMBIA 40602/CBS (CO) WILD EYED DREAM
9 6 8 43 | SHENANDOAH coLumela 44468/CBS (CD) THE ROAD NOT TAKEN 54 | 70 3 KENNY ROGERS REPRISE 25973/ WARNER BROS. (8.98) (CD) CHRISTMAS IN AMERICA
10 [ 12 | 11 | 31 | GARTHBROOKS capioL 90897 (8.98) (CD) GARTH BROOKS 49 | 47 | 46 |116 | GEORGE STRAIT A MCA 42035 (8.98) (CD) GREATEST HITS, VOL. 2
11 | 8 [ 10 | 17 | KEITHWHITLEY Rca 9809 (8.98) (CD) } WONDER DO YOU THINK OF ME 50 | 43 | 44 [ 23 [ RICKY SKAGGS EPIC 45027/CBS (CD) KENTUCKY THUNDER
12 | 10 9 42 | HANK WILLIAMS, JR. ® wARNER/CURB 25834/WARNER BROS. (8.98) (CD) GREATEST HITS Ilf 51 [ 5 { 55 7 MARTY STUART mca 42312 (8.98) (CD) HILLBILLY ROCK
@ 13 [ 15 | 26.| LORRIE MORGAN RCA 9594-1 (8.98) (CD) LEAVE THE LIGHT ON 52 | 83 | 50 9 NANCI GRIFFITH mca 6319 (8.98) (CD) STORMS
14 | 14 | 12 | 42 | GEORGE STRAIT ® wmca 42266 (8.98) (CD) BEYOND THE BLUE NEON @ 55 | 53 | 213 | GEORGE STRAIT A MCA 5567 (8.98) (CD) GEORGE STRAIT'S GREATEST HITS
15 | 15 | 17 | 21 | VERN GOSDIN COLUMBIA 45104/CBS (CD) ALONE @ 57 | 71 | 15 | DON WILLIAMS RCA 9656-1 (8.98) (CD) ONE GOOD WELL
18 | 22 5 | RODNEY CROWELL couumaia 45242/CBS (CD) KEYS TO THE HIGHWAY 55 [ 51 | 47 | 97 | VERN GOSDIN cotumsia 40982/CBS (CD) CHISELED IN STONE
17 | 17 | 14 |.18.| WILLIE NELSON coLuMsiA 45046 (CD) A HORSE CALLED MUSIC 56 | 52 | 51 | 23 | MERLE HAGGARD tPiC 44283/CBS (CD) 5:01 BLUES
18 | 16 |'16 | 30-| KENNY ROGERS RePRiE 1-25792/WARNER BROS. (8.98) (D) SOMETHING INSIDE SO STRONG 57 | 56 | 54 | 25 | SUZY BOGGUSS caprroL 90237 (.98) CO) SOMEWHERE BETWEEN
23 | 26 | 8 | RANDY TRAVIS wARNER BROS. 25972 (8.98) (CD) AN OLD TIME CHRISTMAS 71 | 60 | 200 | MANK WILLIAMS, JR. &2 s 696) o) GREATEST HITS, VOLUME |
@ 20 | 19 | 65 | K.T.OSLIN A Rcag369(8.98) (CD) THIS WOMAN 59 | 60 | 64 8 DANIELE ALEXANDER MERCURY 838 352 (CD) FIRST MOVE
21 19 18 | 62 PATTY LOVELESS mca 42223 (8.98) (CD) HONKY TONK ANGEL 66 | 56 | 39 ROSANNE CASH coLuMBIA 45054/CBS (CD) HITS 1979-1989
@ 2] | 23 | 43 | ALABAMA ® Rca8587-1 (8.98) (CD) SOUTHERN STAR 61 | 61 [ 65 | 20 | HOLLY DUNN wARNER BROS. 25939 (8.98) (CD) THE BLUE ROSE OF TEXAS
B | 2| 2| 277 KD LANGE&THE RECLINES ABSOLUTE TORCH AND TWANG 62 | 58 | 57 }:9 | SKIPEWING wca42301(8.98) (c0) THE WILL TO LOVE
24 | 24 | 28 | 41,| BILLY JOE ROYAL ATLANTIC AMERICA 91064/ATLANTIC (8.98) (CD) TELL IT LIKE IT 1S (B3| 72 | — |12 | DWIGHT YOAKAM & s 658 (o) GUITARS, CADILLACS, ETC., ETC.
25 | 25 | 256 | 34 | THE JUDDS ® CuRB/RCA 9595/RCA (8.98) (CD) RIVER OF TIME 64 | 59 [ 59 | 39 | BAILLIE AND THE BOYS Rca 8454 (8.98) (CD) TURN THE TIDE
26 | 28 | 24 | 134 | RANDY TRAVIS A3 wARNER BROS. 25568-1 (8.98) (CD) ALWAYS & FOREVER 65 | 68 [ 72 | "31° [ THE CHARLIE DANIELS BAND A EPiC 38795/CBS (CD) A DECADE OF HITS
27 1 22 | 20 { 30 | REBAMCENTIRE ® mca 6294 (8.98) (CD) SWEET SIXTEEN 66 | 64 [ 62 | 78 | K.D.LANG SIRE 25724/WARNER BROS. (8.98) (CD) SHADOWLAND
28 | 30 | 35 | 697 | THEJUDDS A RCA/CURS 8318 1/RCA (8.98) (CD) GREATEST HITS 67 | 63 | 61 | 6 SHELBY LYNNE EePiC 44260/CBS (CD) SUNRISE
@ 3B | 4 5 *| THE KENTUCKY HEADHUNTERS MERCURY 838 744-1 (CD) PICKIN' ON NASHVILLE 68 | 73 | 67 | 39 | GEORGE JONES pic 44078/C8S (CD) ONE WOMAN MAN
30 | 34 | 31 | 72 | RANDY TRAVIS A wARNER BROS. 25738 (8.98) (CD) oLbsx1o 69 | 69 | 66 [ 339 | WILLIE NELSON A2 coLumia KC 237542/CBS (CD) GREATEST HITS
31 | 36 | 34 | 34 | KATHY MATTEA MERCURY 836 950 1 (CD) WILLOW IN THE WIND 70 | 75 | 69 [ 26 | EDDY RAVEN UNIVERSAL 76003/MCA (8.98) (CD) TEMPORARY SANITY
32 | 29 | 30 | 78 | KEITHWHITLEY ® RcA 6494.1 (8.98) (D) DON'T CLOSE YOUR EYES @ REENTRY | 34 | STEVE WARINER mcA 42272 (8.98) (CD) I GOT DREAMS
BN |32 mmsg'};mgc‘fgogg‘gm WILL THE CIRCLE BE UNBROKEN, VOL.If 72 | 65 | 58 | 63 | RESTLESS HEART RCA8317-1(8.98) (CD) BIG DREAMS IN A SMALL TOWN
3 [ 33 [ 33 [ 8] ANNEMURRAY CAPITOL 92072 (8.98) (CD) GREATEST HITS, VOL. Il @ RE-ENTRY | 38 | LYLE LOVETT MCA/CURB 42263/MCA (8.98) (CD) LYLE LOVETT AND HIS LARGE BAND
B | % |2 9 HIGHWAY 101 waRNER BROS. 25992 (8.98) (CD) PAINT THE TOWN 74 [ 70 [ 68 5 MARIE OSMOND CAPITOL/CURB 91781/CAPITOL (8.98) (CD) STEPPIN' STONE
36 | 32 | 29 | 8 | RODNEY CROWELL coLumBiA 43076/CBS (CD) DIAMONDS & DIRT 75 | 67 | 73 | 28 | GARY MORRIS UNVERSAL 76005/MCA (8.98) (CD) STONES
37 | 37 | 36 | 18 | MARYCHAPIN CARPENTER COLUMBIA 44228/CBS (CD) STATE OF THE HEART O Albums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA)
% [ % | | | parst CUNE stmen s om GRERTESTHITS | - cifcaton o s of SO0 000 k. 4 A crftabon o i of | ilin sttt kot by

November

Thursday
Saturday
Sunday
Monday
Tuesday
Friday
Saturday
Monday
Tuesday

'h

Wednesday §

9
1
12
13
14
17
18
20
21

fﬂ’l-

At

Mervyn Conn on behalf of Lime Leisure Group Ltd wishes to thank

£ TAMMY WINETTE .

for her record breaking UK Tour
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Music Chains Taking Bigger Pieces Of The Big Apple

BY ED CHRISTMAN

NEW YORK Although it only has
two locations in Manhattan, Tower
Records is considered by many as
the New York borough’s dominant
force in music retailing. But that
could soon change with the intro-
duction of HMV, the British retail-
er that plans to open at least two
superstores here, and a renewed
Sam Goody presence in this town.

HMYV, which has about 145
stores worldwide, is involved in ne-
gotiations to open two superstores
in upper Manhattan. One location
will be on 86th Street and Lexing-
ton Avenue (Billboard, Aug. 5),
one block from a planned Tower
superstore, while the other loca-
tion under consideration is on 72nd
Street and Broadway, six blocks
from the California retailer’s up-
town store (Billboard, Dec. 9). In
addition, local leasing agents say
HMYV is looking to add a super-
store presence in the midtown
area. Also, HMV officials say that
when they go into a market they
first establish a superstore pres-
ence and then like to surround
such stores with smaller satellite
outlets.

Meanwhile, The Musicland
Group, based in Minneapolis, has
moved aggressively to expand its
presence in New York through its
Sam Goody chain. The chain
opened one store last year and
then added three stores in the last
four months. Moreover, negotia-
tions are ongoing, according to lo-
cal sources, to bring what would
be the chain’s flagship store to a
10,000-square-foot space in a verti-
cal mall being developed in the
Times Square area, according to
the leasing representative for the
project.

“I think there are tremendous
opportunities in this market,” says
Brad Tait, a regional director with
Musicland who declines to com-
ment on the possible Times Square
outlet. “You have a huge popula-
tion mass here, and there really
doesn’t appear to be anyone domi-
nant as far as record sales and

software sales.”

Tait adds that Sam Goody can
easily double its current presence
of seven stores in the market (see
story, this page).

“With the demise of Crazy Ed-
die, really, there is just The Wiz
and a few independents,”’ Tait
says. “[Tower is] definitely a force
but with only two outlets, they
really can’t service the whole area,
an area this size and with this
many people.”

Crazy Eddie, an electronics re-
tailer that has leased space for mu-
sic departments to Trans World

Musicland Is

BY TRUDI MILLER

NEW YORK The Musicland Group,
after spending more than a decade
content to operate only two outlets in
the borough of Manhattan, is moving
aggressively to become the town’s
dominant music retailer. In the last
four months, the Minneapolis-based
chain has opened five additional out-
lets. What’s more, Brad Tait, Musi-
cland’s East Coast regional director,
says, ‘“We could easily double it. We
don’t feel we’ve really even tapped
[the market] ... There really doesn’t
appear to be anyone dominant in this
particular market as far as record
sales.”

Musicland, which operates in this
market under the name Sam Goody,
a chain it bought in 1977, is the na-
tion’s largest music retailer, with 800
outlets. Although known primarily as
a mall retailer, the slowdown in mall
development has the company look-
ing at new real estate strategies, of-
ten focusing on the central business
districts of large cities, according to
Tait.

But in coming to Manhattan, the
borough of New York that houses
the famous skyscraper skyline, Musi-
cland appears, at least initially, to be
sticking to the real estate opportuni-
ties it knows best. Of the five new
stores, only one is a pure street loca-
tion, while the other four outlets are

Music Corp. in Albany, N.Y., went
bankrupt and closed down. The
Wiz, based in New York and simi-
lar in format to the defunct Crazy
Eddie, is presently the largest
chain carrying music software in
the city.

J&R Music World, also an elec-
tronics retailer, is cited by Tait as
the premier independent in the
city. But J&R only has one location
in the downtown area near Wall
Street, and no apparent plans to
open new stores.

Michael Hirschfeld, chief mar-
keting officer at real estate broker

in projects that have some of the
characteristics of the regional mall
environment that the chain knows so
well.

In fact, its predilection for mall-like
locations has led the chain into pro-
jects considered risky by local retail
observers.

Two of the new Sam Goody stores
are in vertical malls—Center of Fifth,
a four-level project built two years
ago and generally acknowledged to
be poorly designed, and the newly
opened A&S Plaza, a nine-level,
600,000-square-foot center developed
by Indianapolis-based Melvin Simon
& Associates Inc., one of the two
largest shopping center developers in
the U.S.

Vertical malls, on the whole, have
done poorly in Manhattan; such proj-
ects as Herald Center have failed dis-
mally. Center of Fifth, at 47th Street
and Fifth Avenue, stood almost emp-
ty for a long time, and is only now
trying to turn itself around. Even the
well respected Simon organization
had a hard time leasing out A&S Pla-
za, catching most of the resistance
from local retailers.

In fact, an official of a record chain
with a presence in New York says his
company was approached to go into
the Simon project, which is on 33rd
Street and Sixth Avenue, but they
turned it down because, among other
reasons, “vertical retailing, in gener-

NEW YORK Spec’s Music Inc.
suffered a 62% decline in net earn-
ings for the first quarter of fiscal
1989, which ended Oct. 31. But the
company, based in Miami, attribut-
ed the drop, to $103,000 from
$275,000 in the same time period
last year, to increased expenses as-
sociated with putting in a point-of-
sale system and the continuation
of its aggressive expansion pro-
gram.

Overall, revenues increased
about 22% to $9.8 million from $8.1
million during the same time peri-
od last year, while stores opened in
both periods posted a 6% increase
during the quarter.

“The results are not surprising,”
says Keith Benjamin, an analyst
with Silberberg, Rosenthal & Co.

Point-Of-Sale System, Expansion Drain 1st-Quarter Revenues

Expenses Cited In Spec’s Eamings Drop

in New York. ‘“They have been
very aggressively investing in new
stores and systems. Instead of fi-
nancing [those moves], they have
been expensing [them]. What they
are doing should pay off next
year.”

Craig Bibb, an analyst with Pru-
dential-Bache in New York, says
the Spec’s results show a ‘“‘very
disappointing top line ... but the
surge in spending should recede in
coming quarters.” He adds that
the 6% same-store figure is pretty
strong.

In addition to installing POS and
opening new stores, Peter Blei,
Spec’s chief financial officer, says
the chain has been “spending a lot
of money in recruiting and training
new people. We have been going to

college campuses. More than ever
before, we are recruiting the high-
caliber individual.”

Also, he adds that Spec’s man-
agement knew it was going to be a
tough quarter. “We exceeded our
forecasts.”

The good news comes in the
form of gross margins being up,
says Blei. “Video rental, which has
better gross margins than that of
selling product, as a percentage of
overall revenue is growing.”

In addition, Blei says the chain
experienced excellent shrinkage
results in the quarter. Also, the
chain has cut back on payroll and
other overhead items, in an effort
to increase savings.

ED CHRISTMAN

Hubereth & Peters Inc. in New
York, says, ““Some wars are going
to go on.”” He adds that Tower
might be hurt by the slow way it
has moved to establish its pres-
ence on the Upper East Side. “‘It
took Tower long enough to settle
on a location,” he says. “I think
Tower is on the verge of being
shut out of the market. What hap-
pens when other magnets open
up? With Sam Goody opening up
more locations and the new HMV
stores, why would people make
trips to Tower?”

HMYV and Tower could “knock

On The Move In Manhattan

al, is still an iffy proposition.”

But Musicland’s Tait says he is op-
timistic about the 2,500-square-foot
store the chain opened in A&S Plaza.
“At this point, our experience with
downtown urban projects has been
favorable,” he points out. “Although
we have never been in a vertical mall
like the Simon project, we have taken
locations in office complexes. Those
projects have a different environ-
ment, different shopping patterns,
and different customers, but so far
they have worked out well for us.”

Besides, he adds, “This was a de-
veloper that Musicland worked with
for years, and they were willing to
work with us to offset the vrisk” of
the vertical mall.

On the other hand, Tait admits that
moving into Center of Fifth was “an
extremely aggressive decision. The
mall wanted us in there bad enough
that they were willing to make it
worthwhile for us to take that gam-
ble.”

In addition to A&S Plaza and Cen-
ter of Fifth, Musicland has opened

(Continued on page 41)

each other out,” he adds. “I don’t
think the market is a bottomless
one.”

But Charles Aug, president of
Garrick-Aug, a real estate broker
that put together the deal that re-
sulted in Tower’s first store in
Manhattan on Fourth Street and
Broadway, disagrees. ‘‘Before
Tower, the music retailers in this
town were sleepy. Now it is a dy-
namic business,” which he sees as
growing.

“The record [superstores] are
very successful in this town,” he

(Continued on page 40)

It's Our Service
That Makes The Difference!

VINYT
VINDODS

Music Merchandisers

We sell it ALL!
ACIDC to Zappa.. .. Bach to Zamfir
Compact Discs to Cassette Singles!

90% fill on 90% of your orders!
Box-lot prices!

Same day shipping!
Weekly new release mailer!

Professional Advice « Personal Service
Competitive Pricing!

Guaranteed initial orders for
all new customers!

7870 SPRINKLE ROAD, KALAMAZOO. MI. 49002
ALL OTHER CALL COLLECT: (616) 323-0131
IN MICH: 1-800-632-0870
MIDWEST: 1-800-446-0006
FAX: (616) 323-9517

f?& LSERE

1-800-826-0079
NY 212-517-3737 CT 203-798-6590
LA 213-388-9834 FAX 203-798-8852

BILLBOARD DECEMBER 186, 1989

wwwW americanradiohistorvy com

37


www.americanradiohistory.com

FOR WEEK ENDING DECEMBER 16, 1989

1

RETAIL

| Billboard.
TOP COMPACT DISKS.

©Copyright 1989, Biliboard Publications, Inc.

No part of this publication may be reproduced, stored

in any retrieval system, or transmitted, in any form

or by any means, electronic, mechanical, photocopying, recording, or
otherwise, without the prior written permission of the publisher.

that market before moving on to Albuquerque, N.M. 5
‘ Most recently, he managed a Goody in the Tueson Mall <1239 z POPW|
in Tueson, Ariz. E E ; =z Compiled from a national sample of retail sales reports.
‘ ADD EUGSTER: Th . . o | 5 | £ | ¢ | ARTIST LABEL & NUMBER/DISTRIBUTING LABEL
: The Musicland chairman notes that Tl < | 3] F ! TmeE
the bountiful Thanksgiving weekend increases enjoyed
. by many music and video stores (Billboard, Dec. 9) did * % NO.1 * &
by Geoff Mayfield not carry over for long, and Eugster further observes (1)} 2 | w0 g | PHILCOLLINS ATLANIICE2050:2
. . . ; _ BUT SERIOUSLY
that dip was not unique to the entertainment biz, but
AND THEN THERE WERE 800: The Musicland  also extended to most U.S. retail sectors. However, he 2 | 1| 1|7 | SO COLMBIA Cas3es
Group began the month of December with a landmark, remains unfazed.
as it opened its 800th store. And since it is the industry’s “I've seen Christmas seasons that had bad beginnings 33173 g'r}’Es:To ATLANTIC 820402
largest chain, it thus becomes the first U.S. music chain ~ with good endings and Christmases with good begin- R T =
to reach that milestone. nings and bad endings,” Eugster says. “When you get @) 5|+ | GIRL YOU KNOW IT'S TRUE ARISTA ARCD 8592
The unit bowed in the Scottsdale Fashion Center, a re-  through it all, Christmas happens, and one way or the THEB52'S —
cently remodeled Westcor Development complex in the  other, Christmas is Christmas.” S LA 21T oemic THING REPRISE 225854 MARNER BROS
Phoenix suburb of Scottsdale, Ariz. The location com- ROLLING STONES COLUMEA CRa5333
bines a Sam Goody and one of the chain’s video-sales ADD CHRISTMAS: If the script Eugster outlines con- 6| 7 1 7 | ] orEEl WHEELS
Suncoast Picture Co. outlets under one roof. Chairman  tinues, this will be the fifth straight year that holiday JANET JACKSON EMCD 3920
Jack Eugster describes it as having “two different sales increases will arrive late in the season for music 7oL 6 1S L NET JACKSON'S RHYTHM NATION 1814
storefronts with a walk-through [passage] between the  dealers. As a result of the trend, many chains both large -
two, much in the way Gap and Gap Kids o]r Limited and and small have placed less emphasis on advertising as 0|11 )12 QS?A?:SM'TH CrFrEN sz 2azse
Limited Express” have done in many U.S. sites. The Christmas gets closer, with many suspending their cam- ERIC CLAPTON Y Ee e
Goody/Suncoast combo measures out to 5910 square paigns as early as Dec. 15. The webs figure that if . = b 4 | JOURNEYMAN
feet. they're going to get last-minute sales anyway, there’s MANNHEIM STEAMROLLER  AVERICAN GRAMAPHONE AGCD-1988
Eugster says the chain has piggybacked a Suncoast no reason to give away a slew of markdowns in the pro- 16 | — | § | AFRESH AIRE CHRISTMAS
with either a Musicland or a Sam Goody in this manner  cess. Another factor behind the strategy is that the post- PAULA ABDUL e —
before, but this is the first time the pairing has been  Christmas week has become a boom period for many 1l 9 S| 44 FOREVER YOUR GIRL
worked in Arizona. Others are in Fort Lauderdale, F]a., music stores, SO some chains prefer to run ads then to @ 14 16 8 LINDA RONSTADT (FEAT. A. NEVILLE) ELEKTRA 60872-2
and in the Cleveland area. catch more of the rush ... Jay Rosenberg, head buyer CRY LIKE A RAINSTORM, HOWL LIKE THE WIND
Musicland expects to have 77 of its Suncoast units for Brooklyn, N.Y.-based The Wiz, says that this year’s TOM PETTY e
opened by the end of the year. By the time you tack your late-arriving Hanukkah, which falls on Dec. 23, is anoth- 13112 112 32 | £ MOON FEVER
1990 calendar on the wall, the company projects an over-  er reason why fourth-quarter gains will come later this REENTRY | 12 | MANNHEIM STEAMROLLER AMERICAN GRAMAPHONE AGCD-1984
all store count of 825, including Musiclands, Goodys, year—especially in the New York metro market. This is ’ MANNHEIM STEAMROLLER CHRISTMAS
Suncoasts, and its handful of Discount Records shops.  the latest date for Hanukkah in a decade; in 1978, it be- 5 o 3 g | TRACY CHAPMAN A GnoE
The 1989 growing spurt means that Musicland, which ~ gan on Christmas day. CROSSROADS
operates in 49 states, will have added 150 locations over 6 | 15| 15 | 9 | BARBRASTREISAND COLUMBIA CK45369
the number it had at the close of last year. Eugster says ADD WIZ: Before Thanksgiving, Rosenberg warned A COLLECTION: GREATEST HITS . .. AND MORE
this expansion represents “the largest growth year in  Retail Track that his Wiz chain would “be on radio and @ 2 ; | KENNYG ARISTA A2CD-8613
the company’s history”—and that’s saying something. television so much, you'll get sick of us,” and he was LIVE
The additional units include the Aug. 1 acquisition of right on target there. To horrow the web’s own tag line, 18 | 13 ] 3 | & | WHITESNAKE GEFFEN Gri52-24249
Chicago-based Yorktown Music Shops Inc. (Billboard, “Nobody beats The Wiz” in Gotham this year when it SLIP OF THE TONGUE
Aug. 12). comes to saturating the radio and TV airwaves, a blitz REENTRY | 9 | VARIOUS ARTISTS A&MCD3911
The new Scottsdale store is managed by Phoenix na-  that arrived before the Thanksgiving turkey got cold. A VERY SPECIAL CHRISTMAS
tive David Garlish, who began his Musicland career in (Continued on page 41) 20 | a5 |2 :mG'TLQSTgSGTJlE BLOCK COLUMBIA CK 40985
21 17 — 2 BOBBY BROWN MCA MCAD-6342
: DANCE!. .. YA KNOW IT!
" QUINCY JONES QWEST 2-26020/WARNER BROS.
400 CD Books in 2 5. ft.- I Rateta B R TR R
DWIDER CARDS DIVIDEH GAHDS > MOTLEY CRUE ELEKTRA 60829-2
ALL SIZES AVAILABLE | BUY DIRECT FROM MANUFACTURER cnh:#m:lt mée(\zl:ﬁlnlig:'(es BB 2B bR reELGoOD ’
] DURAN DURAN CAPITOL C2 93178
CHECK OUR PRICES! ALFLles'iElz 2:: EABLE S ol i NEwp | 1 | DURANOU &
. ° LUTHER VANDROSS EPIC E2K45320/E PA.
Ol e MERLRE AT e FIRST IN DELIVERY :alr‘nﬁlEa B 25 | 2| 6| T OF CUTHER: THE BEST OF LOVE
- JOE SATRIANI RELATIVITY 88561-1015-
Call ¢ FIRST IN QUALITY -F#osue!;, % 20| 1315 | FViNG IN A BLUE DREAM e
(201) 470-8000 e FIRST IN SERVICE Browser 27 | 28 | 24 | 31 | RICHARD MARX EMI£2-90380
(212) 244-4060 e WHY PAY MORE? ; Pak REPEAT OFFENDER
1-800-631-7061 Outside N.J. | e SAVE TIME & MONEY Today! NEW ) 1 ﬁggXIgILTEGS MUSICIAN 60892-2/ELEKTRA
Or Write
NEIL :
PRIMEX PLASTICS CORPORATION | | | | Sam Lempert Browser 3|2 ™9 | rReeom m——
65 River Drive, Garfield N.J. 07026 1 (800) 359-5038 DISPLAY SYSTEMS 2% 19 10 RICKIE LEE JONES GEFFEN GHS 224246
- USRS T, gy
i rooklyn, NY 11205 es1 ou ¥ g
speCIal VOIume Rates THE DISTRIéUTORS SUPPLIER l Phlll‘ll: 312~822/m22 L] Td“me: m m/Mln OCompac( disks with the greatest saies gains this week

Quality Printing

CD'S, CDV'S, TAPES,
RECORDS, LASER DISCS &
VHS MUSIC VIDEOS

| Quality Product

Quality Service

Phone 714/546 - 7177 Toll Free CA.

FAX 714 /546 - 0337

BEST FiLL OF COMPACT DISCS 1
TO BE FOUND ANYWHERE!
® | OW PRICES @

SAME BYNASERVICE ® PERSONALIZED REPS @
HelaWas{da MAILER CALL US & DIAL EXT.499

ABBEY ROAD DISTRIBUTORS

(DEALERS | 2228 S. RITCHEY, SANTA ANA, CA. 92705
ONLY 800/ ABBEY RD
=~ Toll Free { out ) 800 / 843 - 0955 Telex 378 - 1792 - ARD

DIVIDER CARDS
\ FOR A FREE

2/ CATALOG CALL
800/648-0958

| GOPHER
PRODUCTS

RYKODISC USA, Pickering Wharf, Bidg.
C-3G, Salem, MA 01970, 508-744-7678

I DISTRIBUTORS
BASSIN DISTRIBUTORS

. Miami. FL
1-800-780-6874
EAST SIDE DIGITAL
Minneapolis, MN
1-800-468-4177
GEMINI DISTRIBUTORS
Norcross, GA
1-800-476- 1313
HOUSE DISTRIBUTORS
Olathe. KS
1-800-821-3324
PRECISION SOUND
MARKETING
Mountiake Terrace. WA
1-800-547-7715
ROUNDER RECORDS
Cambridge. MA
(617) 354-0700
SCHWARTZ BROTHERS
Lanham. MD
1-800-638-0243
SURFSIDE DISTRIBUTORS
Honolulu. HI
(808) 524-2744

CHRISTMAS
The Players
v RCD 20125/RACS
: i Over 30 favorite traditional
carols arranged for acoustic
mslrumems by an amalgam

musicians, led by Roxy Music's
Andy MacKay and Phil
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ETAILING

ALBUM
RELEASES

The following configuration ab-
breviations are used: LP—al-
bum,; EP—extended play;, CA—
cassette; NA—price not avail-
able. Multiple records and/or
tapes in a set appear within pa-
rentheses following the manu-
JSacturer number. a=Simulta-
neous release on CD.

POP/ROCK

JAMES ASHER
The Great Wheel

& CD Music West MW-180/$16.98
CA MW-180/$9.98

JAMES ATKINSON 11l
Visualizations

& CA Kiderian/HR-CM 1890/NA

DEAD ON
Dead On

& LP SBK 93245/$9.98

CA 93249/$9.98

LOREN EVARTS
Confluence

& CA Kiderian/Ottey ORO2/NA
KAOMA

World Beat

& LP Epic E-46010/NA

CA ET-46010/NA

BILL PRITCHARD
Three Months, Three Weeks, And Two
Days

& LP IRS IRS-82027/NA
CA IRSC-82027/NA

SUBURBAN SPRAWL
Ice

& CD Kiderian/Lott KCD-11.38.58/NA
VARIOQUS ARTISTS
Dad, Original Motion Picture Soundtrack

& LP MCA MCA-6359/NA
CA MCAC-6359/NA

VARIOUS ARTISTS: VICIOUS BEAT
POSSE
Legalized Dope

& LP Vicious Beat/MCA MCA-6353/NA
CA MCAC-6353/NA

MISCELLANEOUS

FERRANTE
Ferrante And Kris Kringle

& CD Bainbridge BCD-6283/$14.98
CA BTC-6283/$8.98

FERRANTE
Ferrante And The Phantom

& CD Bainbridge BCD-6282/$14.98
CA BTC-6282/$8.98

PERCUSSION 90
Rhapsody In Gold & Blue

4 CD Bainbridge BCD-2104/$11.98
CA BTC-2104/%$7.98

VARIOUS ARTISTS
Living Sound Effects, Vol. IV

& CD Bainbridge BCD-2004/$11.98

To get your company’s new releases listed,
send release sheets or type the
information in the above format on your
letterhead. Please include suggested list
price whenever possible. Send to

New Releases, Billboard, Suite 700, 9107
Wilshire, Beverly Hills, Calif. 90210.

Appearing In The Dec. 23 rd
Issue:

YOU DECIDE!

Yote for the artists,
singles, and albums
of the DECADE!

See ballot inside this
BillboardYcar-End
issue.

Homesystems by Lift.

Perfect homes:arage for CD, CD multipacks, N C and Video tapes.

Telepbone 201/945 8700 for your neargst stockist.

S
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Road, Edge=ater,
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TAILING

MORE MAJOR MUSIC RETAILERS ARE MAKING THE MOVE INTO MANHATTAN

(Continued from page 37)

says, adding there is room for the
new stores.

For his part, Tony Hirsch, presi-
dent of HMV’s U.S. operation,
says that Manhattan is underser-
viced by music retailers. “HMV
will help the market to grow,” he
says. “For example, when Tower
came to Piccadilly Circus [in Lon-
don, where HMYV also has stores] it
expanded the market. It’s good for
the industry.”

HMYV should understand the
concept of growing a market be-
cause “‘we taught it to them when
we went to London,” says Russ
Solomon, Tower’'s president.
“When we announced we were go-
ing to open a store there, [HMV]
freaked. They opened up another
superstore on Oxford Street,
[where they already had one]. But
we didn’t lay a glove on them.

“We came in, then Virgin Retail
remodeled its store, and then you
had four giant stores. But the mar-
ket just keeps getting bigger and
we are all doing fine.”

Musicland’s Tait agrees with the
assessment about growing a mar-
ket but he indicates that he is not
too sure about the proximity of the
Tower and HMV locations. “Com-
petition is good,” he says. It draws
an awareness to the products. “We
are in competition [with Tower]
but the fact that they are there, I
don’t think it’s horrendous. I think
in a way it helps.

“When you are sitting alone in
an area you have a tendency to sit
back and just kind of rest on your
haunches and let the business
come to you. In a competitive mar-
ket, you've got to go out and get it.
I think everybody benefits [from a
competitive market]—retailers as
well as the consumer.”

By contrast, Tait adds, Tower
and HMV “competing right down
the block from each other—that’s
going to be a tough one.”

New York real estate brokers
report that other music chains also
have looked at Manhattan, includ-
ing National Record Mart, based in
Pittsburgh; Strawberries, head-
quartered in Milford, Mass.; Re-
cord World in Port Washington,
N.Y.; and Wee Three in Philadel-
phia. Also, such smaller chains as
Compact Disc World and Boomer’s
(Billboard, Nov. 18) also indicate
that they see Manhattan ripe with
expansion opportunities.

Strawberries officials say they
are not considering a New York
City presence.

Calls to National Record Mart
and Wee Three were not returned
before press time. Record World,
which has one store in Manhattan,
is expanding very aggressively in
the New York area but has no
plans to add more stores to that
borough, according to Mike Col-
lins, VP of retail stores. ‘“We have
looked at locations ... [but] it’s
very expensive to operate in New
York City,” he says. “Rents are
high and salaries are high. It’s a
riskier proposition. You have a
higher theft factor. Gross profits
aren’t as high.”

In general, national chain retail-
ers have a hard time understand-
ing Manhattan, says Hirschfeld,
the retail leasing broker.

“If you show [a national retail-

er] a lease with rent at $360 a
square foot, it draws a blank
look,” he says. “‘Even with rent at
$150 a square foot, I swear a men-
tal sign goes up in their head say-
ing, ‘it does not compute.’”’

The average rent for a store in
midtown is about $92 a square foot

but prime streets can command as
much as $500 a square foot, ac-
cording to Hirschfeld.

“In the past, national chains
have had a hard time competing
with local chains,”” he says. “Local
retailers understand ¢ to 5 and 2
million people. The fast food

chains were the first to under-
stand Manhattan. The Gap and
The Limited [two apparel retail-
ers] understand Manhattan. Some
chains are learning . . . but a lot of
others just don’t understand it.”
Sam Goody has been relatively
inactive in the market because of

rents beyond what it is used to
paying in malls, Hirschfeld says.
“What brought Sam Goody back
into the ballgame was when their
lease rolled over for the store on
Sixth Avenue and they had to pay
market dollars,” he adds. “That
woke them up.”

= F

Colon, S&J.

Keep Entouch. Elektra recording artists Entouch stop by S&J One Stop in the
Bronx, N.Y., to meet and greet the staff, sign autographs, and thank fans for
their support of the group’s debut album, ““‘All Nite.” In the back row, from left,
are Ronny Labus, buyer, S&J; Barry L. Roberts, Northeast regional promotion
and marketing manager, Elektra Entertainment; Jimmy Scheflen, co-owner, S&J;
Free, Entouch; Sal LaRocca, co-owner, S&J; and Diego Poulitano, S&J. In the
front row, from left, are Richie Figuerella, S&J; Eric McCaine, Entouch; and Ray

She’s Got A Ticket-2-Ride. East Carolina Univ. student Robin Bryant, second
from left, picks up the 1989 Honda CRX-Si she won in the Maxsll/Record Bar
Ticket-2-Ride Sweepstakes. Second and third prizes included a Marantz rack
system, portable cassette players, and boom boxes. The contest ran chainwide
in approximately 140 Record Bar and Tracks stores. Shown, from left, are
Kenneth Brown, Bob Barbour Honda; Bryant; Jo Ann Thomgpson. stors manager,
Record Bar; and Jerry Mandelstaum, regional manager, Maxell.

1 T%
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branch manager.

Getting Their Picture Tookin'. After his debut performance at George's in
Chizago, SBK recording artist Darryl Tookes, second from left, had some help
for after-show festivities from, from left, Pat Rustici, SBK's VP of sales; Ken
Baumstein, SBK director of marketing; and Dave Witzig, CEMA’s Chicago

State Plaza in Paramus, N.J.

Get Squeezed. Chris Difford, left, and Glen Tilbrook, the two front men of
Squeeze, stopped by Record World's store in Roosevelt Field Mall in New York
to play a few of their classic numbers as well as some of the songs on their
current release, “‘Frank.” More than 300 of the faithful were on hand for the
performance. The Squeeze duo also visited the Record World store in Garden

A1 0P COUNTR

YA—;RR

The Rack Awards. Fred Caughran, senior ouyer at Handleman, left, presents
Clint Black with a plaque for landing the No. 1 country record slot tor albums
handled by the giant Troy, Mich.-based rackjobber. The presentation took place
at an RCA reception after a performance at Carnegie Hall in New York by K.T.
Oslin and Black.
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MUSICLAND IS ON THE MOVE IN MANHATTAN

(Continued from page 37)

Sam Goody outlets at the South
Street Seaport, a festival market-
place near the southern tip of Man-
hattan, and in the World Trade Cen-
ter, an office complex with a retail
component that tries to emulate some
of the characteristics of a regional
mall.

Also, Billboard has learned that
Sam Goody is negotiating to open a
10,000-square-foot store in another
vertical mall being developed near
the heart of Times Square.

The fifth new Sam Goody location
is on Third Avenue and 60th Street,
across the way from the Blooming-
dale’s flagship store.

In the New York metropolitan
area, which includes Long Island,
Southern Connecticut, Westchester,
and parts of New Jersey, Musicland
has 60 stores. In addition to increas-
ing its presence in Manhattan, Tait
sees opportunity in Brooklyn,
Queens, and Long Island, where the
chain has one, two, and four stores,
respectively. “The opportunities
[here] are fantastic,” he says. “Long
Island is probably our weakest spot.”

But Tait stops short of saying that
Long Island is next on the agenda.
“In the past, Record World [Port
Washington, N.Y.] really has had the
penetration there. We've concentrat-
ed on other areas up until now. Like I
say, we're constantly looking ... and
if the right opportunity were to pre-
sent itself, we’d probably do it.”

One reason for Musicland’s belated
thrust into New York has been the
improved economy. In the late '70s
and early '80s, says Tait, the econom-
ic slowdown made people “squea-
mish” about opening stores in Man-
hattan, particularly with the high
rents. So Musicland explored oppor-
tunities elsewhere.

Now, “I think there’s tremendous
opportunities in this market, just
from the heavy concentration of peo-

ple,” Tait says. “We've noticed from |

opening these stores, there’s very lit-
tle impact from store to store. Even
10 blocks apart, it’s like people didn’t
realize the other store was there. It's
almost like we've opened in a new
city.”

And, treating each location as a
new city, Sam Goody carefully tailors
the product in each store to match the
clientele. At South Street Seaport, a
big tourist area, Goody offers mainly
hits. The 60th and Third location is in
an upscale area, so the store there
has a heavy classical and jazz section.
It is also a residential area, so video
rental was added to the product mix.
Goody’s computerized inventory
management system allows each
store to tailor its stock individually,
based on sales, demographics, “basi-
cally any variable we want to throw
into the mix,” says Tait.

Eventually, Sam Goody will run
out of mall-type locations and have to
deal with more street locations if
they are to achieve their goal of at
least 15 stores. With the new 60th
Street Sam Goody joining the 50th
Street and Sixth Avenue store and
the outlet on 43rd Street and Third
Avenue, Musicland now has three
street locations.

In a mall, people are already
browsing around and shopping—it
doesn’t take much to get them to go
into the record store as they pass by,
says Tait. But on the street, “you
have to build your clientele on return
customers.” Thus, Goody’s street lo-
cations are focused on service and
knowledgeable sales help. “The peo-
ple [in New York] know their music
as a general rule,” Tait says. “Your
classical people, your jazz people,
your new age, your punk—they all
have little esoteric things that they
want, and you're expected to have
them,” says Tait. “You've got to be
much sharper.”

RETAIL TRACK

(Continued from page 38)

Rosenberg adds that he played one of
the characters on one radio spot. I
don’t know if I've heard that one yet,
Jay, but I did notice that one of San-
ta’s elves on the TV commercials
bears a striking resemblance (though
he does look a bit shorter than you).

GOBBLE, GOBBLE: Speaking of
commercial announcers, in addition
to being a VP at Washington, D.C,,
chain Kemp Mill Records, Howard
Appelbaum is also the voice of his
chain. On Thanksgiving weekend, he
might well have set a record for use
of the word “gobble” in 60 seconds on
a series of spots that touted the open-
ing of a new store in Pikesville, Md.,
Kemp Mill’s second Baltimore-area
location. To fan the holiday flames,
the web has also initiated its first-
ever gift guide, a three-color (includ-
ing red and green, natch) four-pager
that touts accessories from Coast,
Recoton, Discwasher, Tree Dimen-
sions, and Sony. It also touts 18 dif-
ferent albums, including three
Christmas titles.

WITH THE SAME PRIDE one
would expect from a father whose
daughter had been picked to deliver
the valedictorian address at her high
school graduation, Martin “Mike”

Spector, chairman of Miami-based
Spec’s Music & Video, phoned in to
report that his daughter, Spec’s presi-
dent Ann Lieff, had been tapped to
speak at the Dec. 15 commencement
for the Univ. of Miami school of busi-
ness administration. Spector was also
proud to report that his company
opened its 50th store on Nov. 30.

0UT OF THERE: Dave Karnofel
has exited his post as controller of Al-
bany, N.Y.-based Trans World Mu-
sic Corp.

FA—LA-LA-LA-LA: More Christmas
music? We got it, this time from Re-
union Records and its new “Mike W.
Smith Christmas.” Smith has a wave
of national TV exposure going for
him on this. He has already appeared
on the Juvenile Diabetes Foundation
“Thanks For Giving” telethon Nov.
26, The Nashville Network’s “Crook
& Chase” show Nov. 28, and was
scheduled to appear on CBN’s “The
700 Club” Dec. 8. Upcoming are ap-
pearances on NBC’s “Christmas In
Washington,” Dec. 18; “The Pat Sa-
kak Show,” on Christmas; and Lou
Rawls’ annual “Parade Of Stars”
telethon for the United Negro Col-
lege Fund, Dec. 30. Smith finished a
38-city tour on Nov. 11.

Presenting a Billooard Best-Seller

Billboard's spotlight on music publishing will be a
page-turner for industry professionals plotting

new releases in 1990,

In the January 27 issue, we'll review all aspects of
the business from major publishing firms and top

songwriters to the various rights organizations

and the European outlook.

Publishers, writers, sheet music and
book distributors - this is the issue to advertise
you and your company to the nearly 200,000
avid Billboard readers!

To book ad space, call your Billboard
representative today. The January 27 Music
Publishing issue closes January 2.

Billboard. 1515 Broadway New York, N.Y. 10036

LOS ANGELES UNITED KINGDOM
Christing Matuchek ~ Tony Evans
213-859-5344 44-1-439-9411
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Ken Karp
212:536-5017
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Norm Berkowitz
2125365016
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CHRISTMAS STRINGS

ARE RINGING

Guitar Heroes Releas_g Homeless Benefit Album

BY BRUCE HARING

GREEN CHRISTMAS: Green Lin-
net Records has released “Christmas
Guitars,” a benefit for the National
Coalition for the Homeless offering
19 Christmas carols, songs, and med-
leys performed by Larry Coryell,
Nancy Wilson of Heart, Al Ander-
son of NRBQ, John Renbourn of

Pentangle, Terry Roche of the
Roches, Adrian Belew, and Taj Ma-
hal. Roma Baran produced the al-
bum, with Steve Katz serving as ex-
ecutive producer. Laurie Anderson

Compact Disc Distribution

« OvER

FRee FREIGHT!

el 1 1 I BN
L]

1-800-638-0243

o IMPRESSIVE FiiL!
18,000 1TiTLES!
o COMPUTERIZEO INVENTORY!

o TAILOR-MADE BACKORDER SERVICE!
o SPECILAL ORDERS WELCOME!
o EXPORT SERVICE AvAILABLE!

CaAaLL TOOAY FOR OUR EXCLUSIVE
COMPACT OISC SAMPLER AND FREE CATALOG!

301-459-8000

SCHWARTZ BROTHERS, INC.
4901 Forbes Blvd. Lanham, Md. 20706

FAX 301-731-0323

LET OVvER A3 YEARS OF EXPERIENCE WORK FOR YOU.
DISTRIBUTORS OF DISTINCTION SINCE 1946

*‘Go ahead,
make YOUR day . . .”’

MAIL TO

Pranstiehl

3300 Washington St
Waukegan, IL 60085
Tel 1 (800) 323-9446

5P

I Store Name

| City

L I Your Phone Number{ )

(X3
You know, in all

the excitement over compact disc
and other music media, a lot of retailers

clean forgot to ask themselves what’s likely to
happen to the replacement phonograph needle business.

Well, seeing as how there are 60 million turntables in use
in this country and that 4.5 million new ones were sold last
year . . . and seeing as how replacement needles and cartridges
have traditionally yielded the most powerful mark-ups in the
consumer electronics business — and can turn a bottom line
completely around — what you have to ask yourself is: ‘Do |
really believe consumers will stop playing records, mothball their
collections and throw their turntables away?’

Well? Do ya?”’

| [0 Go ahead, make my day. Send me a

Pfanstiehl Needle Information Kit

l Your Name

I Address

State _____ Zip

created the cover concept.

The album is available on CD and
cassette. More from Green Linnet
Records, 203-966-0864.

HOWL—ING SUCCESS: Allen Gins-
berg explains “The Lion For Real,”
which captures his spoken words sur-
rounded by music from Mark Bing-
ham, Bill Frisell, Arto Lindsay,
Lenny Pickett, and Rob Wasserman
(punctuation in Ginsbergian): “I'd
produced several albums of blues, &
gave cassettes to Marianne Faith-
full, then teaching lyric at Naropa
Institute, late summer 1987—She re-
turned them next day, ‘Maybe you
shouldn’t sing.’ I had 30 years experi-
ence reading poetry aloud, vocalizing
idiomatic intonations. Michael
Minzer & producer Hal Willner had
the sense to curb rocknroll ambitions,
set me up with literate composers, en-
courage us to match music & recita-
tion. I owe them thanks for reminds
me my proper powers. Lyricist and
vocalist, I followed their directions,
relieved to leave music to the honor-
able musicians.” More on the Gins-
berg production through Great
Jones Records, 212-477-8000.

ADVANCE WORD: Clarence
“Gatemouth” Brown returns with
“Standing My Ground,” a tasty bit of
boundary-crossing blues from the in-
fluential bluesmeister on Alligator
Records, 312-973-7736 ... Ras Rec-
ords has issued a unique 12-inch ver-
sion of the Rolling Stones’ ‘“Satisfac-
tion” by the trio Rockabessa. The
single contains a natural break for
radio and an extended remix on the B
side. More from Ras, 301-588-9641 . . .
C3$ Money & DJ Chase emerge with
“Ladies, Can I Have Your Atten-
tion,” a fresh 12-inch single sound
from the New York Rap duo on
Trumpet/City Beat Records, 201-
889-8844 . .. Human Switchboard re-
turns? Not quite, but former Switch-
board keyboardist/vocalist Myrna
Marcarian has issued the next best
thing with “Human Touch,” a four-
song EP on Okra Records.

Marcarian’s first solo effort fea-
tures contributions from Jack John-
son on guitars, Jared Michael Nick-
erson on bass, and Ron Metz on
drums. Available through Okra at
614-294-3833 ... Red Pajamas Rec-
ords has issued another Steve Good-
man compilation, “The Best Of The
Asylum Years, Volume Two,” con-
tinuing its selections from the great
singer/songwriter’s work. Included
on the latest release are “Men Who
Love Women Who Love Men.” More
from Red Pajamas, 213-385-0882 ...
True Rumor, one of New Jersey’s
brightest young bands, is out with
“Knee Deep In Circumstance,” an of-
fering that takes the raw flavor of
the band’s first album, “Silent Gener-
ation,” and brings it into better focus.
More from True Rumor at P.O. Box
2783, Church St. Station, New York,
N.Y. 10008-2783 . . . College airplay is
heating up on Marcel Monroe’s
“Love Is Not,” a six-song noirish al-
bum from the New York trio on Cer-
tain Records, Suite 301, 234 Fifth
Ave., New York, N.Y. 10001.
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For orders or a free catalog call toll free:

1.800-334-3394

The best prices  The best service  The best compact discs  Period.
2219 Market St., Denver, CO 80205  (303) 292-9333 FAX (303) 292-6949
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< 8 % Compiled from a national sample of retail store sales reports.
o < | z
2 g |©
o | ¥ ¢ [ TITLE ARTIST
E | & | = [ LABEL & NUMBER/DISTRIBUTING LABEL
* % NO. 1 % =
1 1131 NO BLUE THING RAY LYNCH
MUSIC WEST MW-103 15 weeks at No. 1
NIKI NANA YANNI
2 3 | 13| private music 2056
3 2 |35 DANCING WITH THE LION ANDREAS VOLLENWEIDER
COLUMBIA OC 45154
4 4|13 ELDORADO PATRICK O'HEARN
PRIVATE MUSIC 2054
5 5 |61 CRISTOFORI'S DREAM DAVID LANZ
NARADA LOTUS 61021/MCA
6 |93 WINDHAM HILL SAMPLER '89 VARIOUS ARTISTS
WINDHAM HILL 1082/A&M
7 13l DECEMBER A2 GEORGE WINSTON
WINDHAM HILL 1025/A&M
8 109 AND IT RAINED ALL THROUGH THE NIGHT BILL WOLFER
NOUVEAU 228
9 719 HISTORY OF MY HEART SUZANNE CIANI
PRIVATE MUSIC 2058
10 |8 l21 LIVING THE NORTHERN SUMMER JIM CHAPPELL
MUSIC WEST MW-133
11 121 5 LILY ON THE BEACH TANGERINE DREAM
PRIVATE MUSIC 2057
12 | 5 | 29 THE NARADA COLLECTION TWO NARADA ARTISTS
NARADA N-39117/MCA
13 |RE-ENTRY MANNHEIM STEAMROLLER CHRISTMAS A MANNHEIM STEAMROLLER
AMERICAN GRAMMAPHONE AG 1984
A FRESH AIRE CHRISTMAS © MANNHEIM STEAMROLLER
14 [Re-ENTRY AMERICAN GRAMMAPHONE AG 1988
WATERMARK ® ENYA
15 |11 {45 GEFFEN 24233
GARDEN CITY JOHN TESH
16 (18,3 CYPRESS YD 0133
17 114 | 25 THE NATURE OF THINGS BRUCE BECVAR
SHINING STAR SSP 113
DEEP BREAKFAST ® RAY LYNCH
18 |15 | 61 MUSIC WEST MW-102
A WINTER'S SOLSTICE, VOL. Il WINDHAM HILL ARTISTS
19 |Re-ENTRY WINDHAM HILL 1077/A&M
A WINTER'S SOLSTICE WINDHAM HILL ARTISTS
20 [RE-ENTRY WINDHAM HILL 1045
RAIN MAIDEN WIND MACHINE
21 (199 SILVER WAVE 508
NARADA CHRISTMAS COLLECTION NARADA ARTISTS
22 [Re-ENTRY NARADA 63902/MCA
23 [21] 3 INSTRUMENTS OF PEACE SOUNDINGS ENSEMBLE/SINGH KAUR
SOUNDINGS OF THE PLANET $P-7139
THEMES VANGELIS
4 |23 POLYDOR 839 518-2
BIG MAP IDEA STEVE TIBBETTS
25 |NEWD ECM 839 253

® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
certification for sales of 1 million units, with each additional million indicated by a numeral following the
symbol.
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UNIVERSAL ONE-STOP
2055 RICHMOND STREET
PHILADELPHIA, PA 19125

1-800 523-0834 * FAX (215) 426-3333

COME CELEBRATE WITH US
THE OPENING OF OUR BRAND NEW
380,000 SQ. FT. WAREHOUSE
WITH THESE
SPECIAL LOW, LOW PRICES
ON ALL CD'S & CASSETTES
FROM NOW THROUGH DEC. 31,1989

ch £ co s

GEF #4249 WHITESNAKE “SLIP OF THE TONGUE" -$10.45  $5.95 CAP #93422 TECHNOTRONIC "PUMP UP THE JAM" - $8.99 $5.75
GEF #4254 AEROSMITH “PUMP" -$10.45 $§5.95 CAP #93178 DURAN DURAN “DECADE OF GREATEST HITS" -$8.99 $5.75
GEF #4246 RICKIE LEE JONES “FLYING COWBOYS" -$10.45  $§5.95 CAP #90640 GREAT WHITE “TWICE SHY" -$8.99  $5.75
GEF #4239 CHER "HEART OF STONE" -$9.55  §5.95 CAP #91194 SMITHEREENS “SMITHEREENS II" - $8.99 $5.75
ELEK #60872 LINDA RONSTADT “CRY LIKE A RAINSTORM, - $10.2 $5.85 CHRY #21708  JETHRO TULL "ROCK ISLAND" - $8.99 $5.7%

HOWL LIKE THE WIND" CHRY #21715  PAT BENATAR “BEST SHOTS" -$8.99 $5.75
ELEK #60888 TRACY CHAPMAN “CROSSROADS" - $10.2 $5.85 CHRY #21683  KEVIN PAIGE "KEVIN PAIGE" - $8.99 $5.75
ELEK #60829 MOTLEY CRUE "DR. FEELGOOD" -$10.4 $5.95 CHRY #21709  PAUL CARRACK "GROOVE APPROVED" -$8.99  $5.75
WB #25802 MAZE "SILKY SouL" -$9.55  $5.95 ENIGMA #73522 BARDEUX "SHANGRA-LA" -$8.99 $5.7%
WB #25854 B-52'S *COSMIC THING" -$9.55  $5.95 ENIGMA #73549 SHOOTING STAR “BEST OF..." -$8.99 $5.7%
WB #25941 BIG DADDY KANE “IT'S A BIG DADDY THING*  -$9.55  $5.95 ENIGMA #73407 DRI "THRASH ZONE" -$8.99  $5.7%
WB #26003 BIZ MARKIE “THE BIZ NEVER SLEEPS" -$9.55  $5.85 CHAM #74808  JOHN LEE HOOKER “THE HEALER" - $8.99 $5.19
WB #25988 RANDY TRAVIS “NO HOLDIN' BACK" -$9.55  $5.95 MCA #6273 FINE YOUNG CANNIBALS  "THE RAW & THE COOKED" - $9.45 $5.95
WEA #91267 SOUL It SOUL “KEEP ON MOVING" -$9.55  $5.95 MCA #6342 BOBBY BROWN "DANCE YA KNOW IT" -$8.65  $5.55
WEA #90943 PAULA ABDUL “FOREVER YOUR GIRL" -$9.55  $5.95 REL #1015 JOE SATRIANI “FLYING IN A BLUE DREAM" - $8.89 $5.65
WEA #91304 Mec LYTE “EYES ON THIS" -$9.55  $5.85 FRESH #92012  EPMD “UNFINISHED BUSINESS" - $8.99 $5.45
WEA #91309 YOUNG M.C. “STONE COLD RHYMN" -$9.55  $5.95 POLYG #838730 TEARS FOR FEARS “THE SEEDS OF LOVE" -$10.29  $5.65
ATL #81936 SKID ROW "SKID ROW" -$9.55  $5.95 POLYG #838913 KISS "HOT IN THE SHADE" -$10.29  $5.79
ATL #81877 KIX "BLOW MY FUSE" -$9.65  $5.95 GRP #9594 LEE RITENOUR "COLOR RIT” - $8.45 $5.95
ATL #82050 PHIL COLLINS “_..BUT SERIOUSLY" -$10.45  $5.95 GRP #9595 DAVID BENOIT “WAITING FOR SPRING" - $8.45 $5.95
ATL #82040 RUSH "PRESTO" -$10.45  $5.95 GRP #9596 CHARLIE BROWN “HAPPY ANNIVERSARY" -$8.45  $5.95
CAP #90380 RICHARD MARX “REPEAT OFFENDER" -$8.99  $5.75 GRP #2002 BAKER BOYS "SOUNDTRACK" - $8.45 $5.95
CAP #92152 RED HOT CHILLI PEPPERS "MOTHERS MILK" -$8.99  $5.75 ARISTA #8581  TAYLOR DAYNE “CAN'T FIGHT FATE" - $9.99 $5.89
CAP #91098 ROXETTE "LOOK SHARP" - $8.99 $5.75 ARISTA #8592 MILLI VANILLI "GIRL YOU KNOW IT'S TRUE" -$10.29 _$5.89
CAP #91873 TINA TURNER “FOREIGN AFFAIR" 8.99 $5.75 A&M #3920 JANET JACKSON "RHYTHM NATION 1814" -$10.39  $5.99

CALL FOR OUR MONTHLY SALE BOOK+-MINIMUM ORDER $200.00

FOB Philadelphia
ALL ORDERS SHIPPED COD
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Latis

T

by Carlos Agudelo

A HISTORIC NIGHT: An concert by eight of Puerto
Rico’s foremost singers took place in the Centro de Bel-
las Artes of San Juan Nov. 27. Billed as “The Meeting
Of The Great,” the sold-out benefit, held for the third
time this year, featured Ednita Nazario, Lunna,
Lourdes Robles, Lucesitta Benitez, Sophy, Wilkins,
Danny Rivera, and Glenn Monroig. The event was or-
ganized by the Estereotempo radio network, with the
station’s PD, Alberto Pantojas, serving as MC; it was
produced by the firm of Angelo Medina. For the sta-
tion’s GM, Sebastian Robiot, “this was an opportunity
for us to get involved in the problems of the communi-
ty.” The proceeds will benefit the Fundacion Puerto
Rico to help its fight against drugs.

A new album and a new TV show are immediate prior-
ities for Franco, the Cuban-born singer based in Mexico.
The album, “Mucho M4s,” his fifth, is his first on Capi-
to-EMI Latin. The program, “Bailando,” to be broad-
cast through the Univision network this fall, will feature
Franco as a host, presenting music videos, interviews,
and live performances.

It has taken a long time, but finally a salsa record is
being launched by a multinational label in Germany and
Japan. The lucky one is Luis Enrique’s “Mi Mundo”
(CBS).

“La Camioneta Gris,” the newest movie by Los Tigres
Norte, premiered in Los Angeles Nov. 21. The theme
song comes from the band’s album “16 Corridos Prohibi-
dos.” This is Los Tigres’ fourth movie; all of the group’s
films feature their own music. Los Tigres, currently one
of the most successful nortefio groups, have just re-
leased their newest album, “Triunfo Sélido” (Fonovisa).

PolyGram Latino is to release what, from the lineup,

sounds like a great album: “15 Exitos De Mercedes
Sosa,” which includes duos with Milton Nascimento,
Victor Heredia. Charlie Garcia, Pablo Milanes, Ariel
Ramirez, and Teresa Parodi, among others.

cHRISTMAS COMPILATION TIME: The Latin Spice
Band (CBS), a studio orchestra, is reinterpreting the
year’s best tropical music in a year-end album. Included
are such hits as “Baila Mi Rumba,” “Bamboleo,” and
“0jal4 Que Llueva Café” (4.40) . . . Kubaney Records of
Miami is releasing its sixth volume of “Los Merengazos
Del Afio,” an invigorating selection of the best meren-
gue put out by the label this year, including label star

Puerto Rico’s brightest
stars united for a benefit

Coco Band, which has set sales records for the compa-
ny. Also on Kubaney is “Los Trancazos Bailables Vol. 2”
by Blas Duran ... TH-Rodven is coming out with “Pa’
Gozar Otra Vez,” expected to repeat last year’s success
of “Juntos Pa’ Gozar.” Among the all-stars are Oscar
D’Leon, Franky Ruiz, Lalo Rodriguez, Andy Mon-
tafez, Eddie Santiago, Tommy Olivencia, David Pa-
bon, Paquito Guzman, Lefty Perez, and Los Hijos De
Puerto Rico. In the same vein, with the same artists but
different tracks, is “Los Bailables Del Afio” ... Sono-
tone is releasing “Arriba Las Fiestas Vol. 7,” “Salsa
Fuerte Y Tremenda,” and “Exitos De TV Y Novelas” . . .
From the Colombian label Fuentes comes “14 Cafiona-
zos Bailables, Vol. 29,” a compilation of that country’s
rich traditional music. Also from Fuentes is a “Lam-
bada” album being released as you read these lines . ..
Fonovisa is putting out the following compilations (not
intended specifically for the Holiday season): “15 Idolos
Superopopulares,” “16 Grandes Todos Con Banda,” “15
Exitos De Alvaro Torres,” ‘15 Exitos De Marisela,” |
and “15 Exitos De Los Hermanos Flores.” Another one,
“El Sonido Nortefio De La Cumbia,” will be out some-
time this month.

=
14
o S Compiled from a national sample of retail store
5029 and one-stop sales reports.
wh z
£lg|(0
2lz|¢
| = |« | 2| ARTIST TITLE LABEL & NUMBER/DISTRIBUTING LABEL
1 45| ANA GABRIEL TIERRA DE NADIE cBs 80054
2 29 JOSaE 3LUIS RODRIGUEZ TENGO DERECHO A SER FELIZ POLYGRAM
838351-4
3 (12| 3| ISABEL PANTOJA SE ME ENAMORA EL ALMA  Rca 9952
4229 JULIOIGLESIAS RAICES cBs80123
5|4 49| CHAYANNE CHAYANNE cBs80051
6| 8| 9| ROBERTO CARLOS SONRIE cBSDCL-80179
709|9| DYANGO SUSPIROS CAPITOL-EMI LATIN 421266/CAPIOTL-EMI LATIN
8| 5|21 LOSBUKIS Y PARA SIEMPRE Fronovisa 8828
9 |11|27| FRANCODE VITA AL NORTE DEL SUR cBs 80093
10| 6 [ 33| LUIS MIGUEL ENBUSCA DE UNA MUJER WEA LATINA56119/WEA
111323 | MARISELA MARISELA ariOLA 9577
g 12| 7 |87 | ISABEL PANTOJA DESDE ANDALUCIA Rca 6956
a 13|10 |47 | RICARDO MONTANER RICARDO MONTANER TH-RODVEN 2538
14|17 |57 | ROCIO DURCAL COMO TUMUIJER ariOLA 8574
15| —| 19| EMMANUEL QUISIERA cBs80124
16 (19| 5 | MECANO DESCANSO DOMINICAL ARIOLA8516
1711411} JOSE JAVIER SOLIS QUE HABLEN ronoOvisa 8821
18|15/49| EDNITANASARIO FUERZA DE GRAVEDAD FONOVISA 8811
19|16 |67 | YOLANDITA MONGE VIVENCIAS cBS 10552
20125| 3 | MIRIAN HERNANDEZ MIRIAN HERNANDEZ CAPITOL-EMILATIN 42162/
CAPIOTL-EMI LATIN
21124 3| LISSETTE ASUNTOS DE MUJER CAPITOL-EMILATIN 42238/CAPIOTL-EMI LATIN
22|—| 3| PABLORUIZ OCEANQ CAPITOL-EMILATIN 4209/CAPIOTL-EMI LATIN
23|—| 13| GLORIA ESTEFAN CUTS BOTH WAYS EPIC45217/EPA.
24|20|25! RUMBA TRES RUMBAMANIA TH-RODVEN 2621
25— 1 LUCERI'I_’g CUENTAME FONOVISA 8824
1|1 [15| LUISENRIQUE M!MUNDO csesso146
2 12| 5| FRANKYRUIZ MAS GRANDE QUE NUNCA  TH-RODVEN 2664
3137 | GILBERTO SANTARROSA SALSAEN MOVIMIENTO comso 2062
4|9 15| JUANLUIS GUERRAY LA 440 OJALA QUE LLUEVA CAFE KAREN 126
516 |17 CHANTELLE CHANTELLE CON UN TOQUE DE CLASE WEA LATINA 56559
6|7 27| DAVID PABON ESDE VERDAD TH-RODVEN 2620
< 715|27| ELGRANCOMBO AMAME comso 2060
(7,) 8| 8 |49| EDDIE SANTIAGO INVASION DE LA PRIVACIDAD TH-RODVEN 2575
wad| 9|4 (21| MAXTORRES APRENDERE CAPITOLEMILATIN 42134/EMI-CAPITOL LATIN
g 10]12|15| HANSEL SOLO cessoias
~|[11{20| 5| GRUPONICHE GRANDES EXITOS 6LoBO 9878
2' 1211427 | LACOCO BAND COCOBAND KkuBaNEY 20011
QB9 JOE ARROYO FUEGO EN MIMENTE  FUENTES 5674
E 114121 5| CONJUNTO CHANEY EL CONJUNTO DEL AMOR  HIT MAKERS HM-76
() 115[13|15| LA SONORA MATANCERRA 65 ANIVERSARIO CELEBRANDO 1+
e ] RODVEN 2630
b= 16 23| 3 | VARIOS ARTISTAS MUSICA CALIENTE cBs8o132
17|—| 1 | WILLIE CHIRINO ACUARELA DEL CARIBE cBsso228
18 (2235( LAS CHICAS DEL CAN CARIBE SONOTONE 1422
19{16| 9 | JOSE ALBERTO MIS AMORES RrMM 1684
20| —{33| WILLIECOLON TOPSECRET FraniA655
21— 1 ROBERTO TORRES TROPICALISIMO sar10a9
22|10(19| TITONIEVES YO QUIERO CANTAR RrMM 1683
23(25| 3 | BONNY CEPEDA CALORY DIFERENTE comso 00898
28— 1 MILLIE Y LOS VECINOS AHORAES Mmr..6021
25— |73 LUISENRIQUE AMORY ALEGRIA cBs10546
1|1 |21| VICENTEFERNANDEZ POR TUMALDITO AMOR cBssol127
22|15 BRONCO ATODO GALOPE ronovisa 8830
313(17| RAMON AYALA TRISTES RECUERDOS FREDDIE 1474
4|1 —i1 VARIOS ARTISTAS DE LO NUESTRO LO MEJOR c¢Bs 80156
515|5]| LOSYONICS ATURECUERDO FroNOVISA 8832
6|7 |5 | BRONCO UN GOLPE MAS FroNovisa 8808
27|12 7 | LOSFLAMERS LOSFLAMERS Rrca9857
€| 8|69 | LOSTIGRES DELNORTE MiBUENA SUERTE rONOVISA 8831
2 9 | 41(25| FITOOLIVARES LA NEGRA CATALINA 6iL2031
»€(10|10|45] LAMAFIA EXPLOSIVO cBs80072
Ll 11)15(7 LOS CAMINANTES NO CANTAN MAL LAS RANCHERAS Luna 71184
E 12/ 91 9| GRUPO AUDAZ NI JUANA LA CUBANA CAPITOL-EMI LATIN 42178/CAPITOL
wd | 13]23| 3| GRUPO LAFIEBRE ON THE RIGHT cBs 80168
< 14 (17|31 LATINBBREED BREAKING THE RULES cBs 80094
g 15— | 1 | JUANVALENTIN CANCIONES DE Mi PUEBLO CAPITOL-EMI LATIN 42138
== (16| 8 | 53| ANTONIO AGUILAR CON BANDA MusaArT 2021
3 17 [ 18103| LINDA RONSTADT CANCIONES DE MI PADRE  ELEKTRA 60765
o 18— | 11| LOS TEMERARIOS INCONTENIBLES TH-MEx 2513
1914 5 | GRUPO LASOMBRA CHI-TOWN BOY'S ARE BACK FREDDIE 1490
20|24 | 13| ELISEO ROBLES CONBANDA RAMEX 1233
21|—| 3| TAMYTEX BAILAMIRUMBA RAMEX 1235
22(20113| EMILIO NAVAIRA EMILIO NAVAIRA AND THE RIO BAND CBsCRL-80140
23121|25| CIELO AZUL SITUS CELOS WEALATINA 55163/ WEA
2411145 GRUPO MAZZ STRAIGHT FROM THE HEART csssooio
25|—| 1| GARYHOBS TEJANO INTERNACIONAL SGC1011/5G

(CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units.

by Jeff Levenson

BUYING FUTURES? Investing in youth has yielded
obvious dividends for Novus/RCA. Witness the suc-
cess earlier this year of pianist Marcus Roberts and
his maiden issue, “The Truth Is Spoken Here” (among
the Top Jazz Albums for 27 weeks straight), and that
of altoist Christopher Hollyday and his eponymous
debut release (also a jazz charter, for 11 weeks). Both
youngbloods are traditionalists whose creative surges
draw from jazz’s historical wellsprings.

In keeping with its commitment to support this next
generation of torchbearers, the label is hoping that
the consumer gods of Purchase and Buy smile on Roy
Hargrove, a trumpet whiz kid from Texas whose first
record as a leader is due out in March. Early evidence
suggests he has the makings of a major-league play-
er. Roberts, incidentally, is wrapping up production on
a follow-up issue, due out in February.

VYING FOR A PIECE OF THE ACTION: Add Blue
Note to the list of labels with an ear cocked to the next
decade. The reissue-rich company has just signed
Benny Green, a distinguished young player who will
likely make some noise throughout the '90s. Late of
groups led by Betty Carter and Art Blakey, the spirit-
ed pianist is preparing for his first record date as a
leader ... Renee Rosnes, whose electric keyboards
have goosed the groups of Wayne Shorter and Joe
Henderson, has already done the leg work on her in-
augural effort. Expect it in January from Blue Note
... Pianist McCoy Tyner, senior-most kid among this
group of younglings, is polishing off a trio project that
also finds him dueting with guitarist John Scofield
and saxophonist George Adams. Blue Note has that

one, too, and it'll hit the racks in April.

MORE: PolyGram has added to its Compact Jazz se-
ries a collection of choice cut issues by vocalists Ar-
thur Prysock and Billy Eckstine, and instrumental-
ists Cal Tjader and Quincy Jones. Jones, as most of
the world knows by now, is on a roll, what with “Back
On The Block,” his newest album for Qwest/Warner
Bros. Pretty nifty how he assembled rapsters Kool
Moe Dee and Big Daddy Kane alongside jazz side-
kicks James Moody, Miles Davis, George Benson,
Dizzy Gillespie, Sarah Vaughan, Ella Fitzgerald,
and Josef Zawinul for an ambitious rap-to-bop-to-rap
homage, “Jazz Corner Of The World.” Tells us some-

Novus/RCA, Blue Note
trumpet the next generation

thing about musical continuity and oneness.

A TAYLOR-MADE AWARD: The recent afternoon
bash that saw the American Society of Composers,
Authors and Publishers honoring pianist-educator
Billy Taylor with this year’s Samuel Sacks Award
also saw a host of jazz heavyweights turn out in sup-
port of the presentation. Spotted among the well-wish-
ers were Walter Bishop Jr., Anthony Davis, Leroy
Jenkins, Dick Hyman, Dick Katz, Oliver Lake, Car-
men Lundy, Gerry Mulligan, Dewey Redman, and
Michele Rosewoman.

Each year the award is granted to an individual who
has provided “distinguished and dedicated service to
the musical community.” Taylor, it is widely known,
fits that description to a T. He is not just a pianist,
educator, and public spokesman on behalf of jazz, but
an arts activist who uses the music as a rallying point.
His various accomplishments include the founding of
Jazzmobile in 1964, an outreach program that pro-
motes cultural enlightenment for disadvantaged
youth in inner cities.
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Today's Amazing Success Owes Its Strength
and Vitality As Much to Recent West Coast
Talent Innovations as It Does to
its New York Roots.

By JANINE McADAMS

orn in the basements, blocks parties, and clubs of New

York's black Bronx and Harlem neighborhoods, rap

came to record as a novelty in the late '70s. As the
music that most directly expresses the mindset of urban
America, rap has grown in popularity and racked up album
sales that industry observers back in the dawn of this dec-
ade would never have predicted.

In 1989 rap turned 10. As such it has become a well-
rounded, adaptable, diverse, and mature (though not always
sophisticated) entity that owes its strength and vitality as
much to the recent innovations of West Coast artists and
producers as it does to its New York roots. The realm of rap
has broadened in the past year and spawned many more di-
verse acts. Despite efforts to discount its importance on the
American music scene, rap has come into its own, becoming
the fastest-growing segment of the music market. More ma-
jor labels are jumping on the bandwagon by establishing
their own rap divisions or by putting together distribution
deals with rap indies. Though reluctance of some black ra-
dio and videoclip outlets around the country to air records
that use the hardcore street rhythms and language of black
youth has stilted widespread exposure for many acts, their
hesitance seem to have only increased the music’'s under-
ground appeal.

The year has seen several innovations in the form, with
rappers embracing new vocal styles, new ideologies, and
new images. Several schools of influence and developments
in the last year of this decade will have a great impact on rap
in the '90s and will see the form continue to have a far-
reaching effect on the sound of popular music as a whole.

The cross-pollinating influence of R&B on rap and vice
versa was seen in 1989 with the use of guest rappers on
records by mainstream R&B artists, and the continued prac-
tice of rap producers in polishing up buried soul nuggets to
base their raps on. Some collaborative recordings released

(Continued on page R-20)

CLOCKWISE FROM TOP LEFT: Boogie Down
Productions’ KRS-One; M.C. Lyte; The D.0.C,; Ice-T;
M.C. Hammer; Big Daddy Kane; EPMD; Young M.C.;
Heavy D & the Boyz; De La Soul.
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THE MAJORS:

Marketing the Revolution Down the Street,
Around the Corner, and Around the World

By LEO SACKS

hey're heeere! Suddenly, the pie is getting smaller for

indie rap label linchpins like Sleeping Bag and Tommy

Boy and Profile and Next Plateau and Luke Skyywalker
and Select and Tuff City.

The majors are playing a favorite game: hardball.

For the indies, it is a nightmarish fear—that the majors
will glut the marketplace, leading to oversaturation and a
backlash at radio, retail, and ultimately, with the consumer.
If there's a silver lining, though, it's that the majors are sure
to make rap marketing more sophisticated, the product
more polished, and the music more *‘palatable,” and in the
process pry open that closely-guarded pipeline at black ra-
dio.

“There's a feeding frenzy going on,” declares Tuff City
owner Aaron Fuchs. “It's something we've had to weather
periodically, but this time the majors’ commitment is great-
er, and more sustained. It's creating a climate that demands
a consummate professionalism, an attention to every mar-
keting detail, and for that I'm grateful. It's not enough to be
a good player in a cottage industry anymore.”

The label's artists, including the Muslim rapper Lakim
Shabazz, the 45 King, and YZ.G-Rock, have benefitted from
exposure on "Yo! MTV Raps' and “Video Jukebox” on New
York City’'s UHF Channel
31. Fuchs says the shows
have been ‘‘a godsend.”
But now he fears a “fright-
eningly cozy relationship
developing between MTV
and the majors that could
‘X’ me and other indies
right out.”

The Tuff City topper may
be extra sensitive to corpo-
rate encroachment on a
very independent art form.
But some majors are just as
concerned.

For instance, Epic Rec-
ords recently acquired the
Rhyme Syndicate label,
based in Los Angeles, fea-
turing Donald D, Devine
Styler, Bango, Hijack, and
Kid Jazz. “Not all of these
acts are going to get on the
radio, and the company understands that,” says Epic’s na-
tional director of progressive music Troy White. **We signed
them because we know we can sell them through retail,
clubs, and word-of-mouth. Hardcore, political, even X-rated
rappers with uplifting, educational messages keep the mu-
sic alive.”

White likes to “‘attack” the street: A perfect example is a
guy like Kid Capri, in Harlem, who makes tapes and then
sells them to all kinds of people, who play them
in their Jeeps and at parties or on their boxes.
And their friends notice, ‘Oh, Kid Capri's jam-
ming it." Your buzz starts right there. Add
snipes, plus in-store play, and that’s true street
promotion.”

Meanwhile, more and more companies are
testing the rap waters by floating 12-inch sin-
gles. "“It's rare that an album by an unknown
takes people by storm,” says PolyGram product
manager Gary Beech. “But if the single takes
hold, you've created enough of a fan base to
warrant an LP.” Beech is hoping that strategy
will work for DJ Chuck Chillout (who has just re-
leased the "“Masters Of The Universe’” album af-
ter two previous PolyGram singles) and for
such newer artists as Rock 'n Gee and DJ
Shawn, 991 Votes, and Iniquity.

Beech acknowledges that PolyGram learned
the singles-first philosophy the hard way: “Re-
cently, we dropped an album on the market by the English
rappers Cookie Crew, and people rejected it. The reality is
that the market wasn’t prepared.” The group will definitely
get another shot, he says, “but we lost a good record.”

Beastie Boys

At Arista, home to the “‘gristle beat” rappers Three Times
Dope, Too Nice, Seriously Fine, Whodini, K-9 Posse, and Icey
Jaye, the label is “very much in a learning mode,” says Troy
Shelton, national director of R&B promotion & special proj-
ects. But making plans to promote his product isn’t always
easy: "“You can map out a budget, but it may not make any
sense because a budget is supposed to follow a plan, and
rap’s nature is very wait-and-see.

“It's analagous to a giant game of chess, and you're al-
ways looking to make the right moves, which is hard when
black radio is such a big question mark. We don’t know
what's going to happen from day to day. You strategize, lit-
erally, by ear. Almost the
way a commuter has to
think, ‘If the roads are
jammed, should | take the
subway? [f there's a long
line for tokens, do | drive?’ "

From Miami, where the
Luke Skyywalker label is
out with new music from
Tony Roc (‘*“Tony Roc’s
Theme'), Afrorican
(“Againsat AR Odds"”) and
the Rhythm Radicals

(“Tales From The Dark Side™), mastermind Luther Campbell
says, "I have nothing to fear,” as more major labels commit
to rap acts. “'As long as | keep my ears to the street, I'll never
have a problem,” he says. “The majors have already tried to
buy my company, but no one said they would take me to a
different level. | had to ask, ‘What can you do for me that I'm
not already doing for myself?”

Campbell has challenged the conventions of music mar-
keting with street-smart promction skills that have garnered
three RIAA gold records for the notorious 2 Live Crew.
“Whatever club is happening, wherever, we want to be

Kool Moe Dee

there,”” says Campbell, aka Luke Skyywalker.
“The mom-and-pop stores know which clubs
the kids are going 10.”

Epic’'s White has a mailing tist of a few
hundred mom-and-pop stores that he says
are too small to report to the trades.
“They're so itty bitiy that they can't afford a
long-distance call to Billboard or BRE, to Im-
pact or Jack the Rapper,” he says. “But in
getting the ball rolling, they are major influ-
encers. They'l! play your product on a busy
Saturday afternoon.”

Slick Rick

D.J. Jazzy Jeff &
the Fresh Prince

wwWw americanradiohistorv com

PolyGram’'s Gary Beech appreciates the
indies’ special relationship with smaller re-
tailers. “It's a love affair. The labels sell di-
rect, and they give credit. We'll never com-
pete on that tevel. We've got to play to our
own strengths, to capitalize on our own ad-

¢Continued on page R-25)

LL Cool J

Biz Markie
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The 2 Live Crew

Digital Underground
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RAP INDIES:

Sir Mix-A-Lot

Giving New Meaning to Word of Mouth
in a Crowded World Without Radio

By BEN MAPP

industry and their strong presence in the hip-hop market

this year has, as one label president observed, made the
independent business as strong now as it has been since its
heyday in the '60s. Indies have consistently been the most
aggressive in the important areas of A&R marketing to the
grass-roots audience, partly by design and partly by neces-
sity. In some cases like N.W.A. and the 2 Live Crew, these
decisions have resulted in public backlash, focusing on what
some feel is objectionable lyrical content. Mostly, and these
cases are examples of this, the moves made by indepen-
dents infuse the hip-hop form with new energy. One area in
which indies have for the most part succeeded is in market-
ing their product to reach the widest possible audience. Ra-
dio, however, remains the biggest stumbling block due to its
resistance to be as adventurous in its programming as in-
dies are in its signings. The following is a brief, though by no
means all-inclusive, roundup of indies specializing in hip-
hop that do not always have regular distribution deals with
major labels.

Delicious Vinyl, 7471 Melrose Ave., Hollywood, Calif.
90046. (213) 658-5048.

Delicious Vinyl was started a couple of years ago by Mike
Ross and Matt Dike, two club DJs who were fed up with
much of what they were hearing and who felt they could do
better. The label has rapidly become a major outlet for a
wide range of hip-hop, particularly acts coming out of the
L.A. area. Tone Loc was the major commercial success for
the label, unexpectedly crossing over to the pop charts and
receiving unprecedented support from radio and retail.
Young M.C.'s “Stone Cold Rhymin’ " has also risen rapidly.
Though Loc and Young M.C. have broken out big, Ross still

Independents continue to be the backbone of the hip-hop

N.W.A. _

feels that more radio support for much of the new hip-hop
being releaed is important for the music. Also, the ex-DJ is
concerned that too many releases have glutted the rap mar-
ket with below average material, which he feels may have a
detrimental effect on the music. To secure their place in the
hip-hop market, Ross says he is determined to only sign and
work with acts he truly believes in, acts like the already-
signed Def Jef, Body And Soul, and Superfly TNT. He says
the label will continue to work with and develop these artists
before rushing out to sign new acts. Delicious Vinyl will also
be branching out to sign and distribute other types of acts,
like go-go, rock, and R&B next year.

Egyptian Empire, 1815 W. 54th St., Los Angeles, Calif.
90062. (213) 293-0438.

Egyptian Empire was formed in 1984 by then-DJ Egyp-
tian Lover to get his own music out. It has since mush-
roomed into a strong independent label with a number of
different acts and is one of the two black-owned indepen-
dent record distribution companies. Over the past year, the
label has been working hard to get more airplay for its art-
ists around the country and to get more exposure on the
East Coast for its rappers. Tony Morales, head of national
club promotions, feels that the successes of Ice-T and the

Salt-N-Pepa

D.O.C. on the East Coast will pave the way for
Egyptian Empire’s and other rap acts based on
the West Coast. Currently the label is working on
“Child Help U.S.A.,” a charity 12-inch like the
Stop The Violence movement's **Self Destruc-
tion,” to benefit abused children that will feature
over 25 different artists. Currently specializing in
hip-hop, Egyptian Empire also plans to release
more R&B and dance music as they strive to be-
come recognized as a major independent. Their
roster includes rap acts Rodney O and Joe Coo-
ley (recently signed to Atlantic Records) and Get
Large Posse; and R&B acts Jaime Jupiter and
Two O'Clock.

Luke Skyywalker, 1205 N.W. Street, Miami,

Fla. (305) 573-0599.

Skyywalker was started five years ago by Luther Campbell
as a label specializing in street-oriented music, a focus it has
zealously maintained over the years. Handling its own distri-
bution and introducing what has become known as the *‘Mi-
ami Bass'’' sound, the label has
grown to be a major force in hip-hop.
Skyywalker has been particularly
successful in breaking new rap acts
like the 2 Live Crew and M.C. Twist,
as well as R&B singer Angie Griffin.
Like most indies, the label has found
radio resistant to playing their prod-
uct, a fact compounded by the ex-
plicit lyrics presented on some of its
material. Also, because of the over-
whelming commercial success and
high visibility of the controversial 2
Live Crew, Campbell feels that the la-
bel’s image has been wrongfully ste-
reotyped as being just about that
group. “It's like saying that every-
thing on Warner Bros. is just like
Prince, just because he’s on that la-
bel,” says Campbell. To counteract
those views, Campbell says, the label
has sent out letters and reached out
to others in the industry to set the
record straight. For next year,
Skyywalker plans to open up
branches in Paris, Germany, and
Holland to distribute their product
and to sign European-based acts. In
addition to the aforementioned acts,
Skyywalker’s roster includes Tony
Rock, Afro-Rican, Rhythm Radicals,
and Levan Love.

Nastymix Records, 87 Wall St.,
Seattle, Wash. 98121. (206)441-
8802; In January the label moves
to 800 Tower Bldg., Seattle, Wash.
98101. Telephone TBA.

Nastymix was started four years
ago by Ed Locke who wanted to es-
tablish a viable music company in
Seattle as an avenue for that city’s wealth of talent to enter
the business. Because he had been promoting hip-hop
shows in the area, it formed the core of the acts he initially
signed to the label. In 1988 the label has proven to be ex-
ceptional in marketing its acts, building their exposure from
the street level to national prominence as evidenced by the
rise of platinum artist Sir Mix-A-Lot. The challenge Nastymix
faces in the next year is to increase their distribution so that
their other currently-signed artists (Kid Sensation, High Per-
formance, Whiz Kid) can get more national exposure. To this
end, the label is seeking production deals with other labels,
major or independent, for groups brought to their attention
by artists currently signed to their label. For next year, the
label plans to release product by three new rap artists with
whom they are currently negotiating. Nastymix will also
launch a subsidiary label to handle R&B and alternative rock
product.

Priority Records, 6430 Sunset Blvd., Hollywood, Calif.

(Continued on page R-30)

Queen Latifah

A Billboard Spotlight
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WHY RAP TALENT CAN LEAD THE CHARTS
IF ONLY THEY CAN HOLD THEIR GROUND

AND LEAD NATIONS ...

By BEN MAPP

ver 10 years ago, before hip-hop became big business

for the record industry, it was a music of, by, and for

African-American youth performed at local parks and
parties. For rappers, success was measured in terms of vic-
tories in rhyming style wars; for DJs, turf was determined by
turntable technique. For the most part, that has not
changed. But hip-hop’s rapid rise from the music of the
streets to the sound of the New Jack generation has forced
rappers and DJs to define success in terms that also include
marketing, promotion, and career longevity—areas that are
relatively new to the burgeoning hip-hop industry and to the
artists in particular. While this past year has seen an unprec-
edented increase in the number of new hip-hop artists and
in album sales, there are still significant areas in which hip-
hop may be losing ground.

One of these areas is the local club scene. In New York,
Philadelphia, and urban centers around the country, clubs
that once regularly featured hip-hop acts are either closing
down or changing their format, with owners citing violence
and pressure from neighboring communities as reasons.
The reduction of venues in which to perform hits local acts
the hardest—especially those without product on the mar-
ket—because they have much fewer opportunities to nur-
ture their talent. This has caused a marked shift in the way
hip-hop artists approach their music. Whereas when the mu-
sic first emerged, artists went from the stage to the studio,
now many young rappers must hit the studio, record a
demo, and shop it at the record companies before first cut-
ting their teeth in front of a live audi-
ence.

While the studio-to-record route
may benefit the artist, it is not neces-
sarily so for live audiences. For exam-
ple, on their first tour, De La Soul,
whose critically-acclaimed debut ““3
Feet High And Rising” went platinum
on Tommy Boy in a number of weeks,
was unable to translate the innovative-
ness of their album into a compelling
stage show. To be sure, there are hip-
hop artists like Big Daddy Kane, Doug
E. Fresh, LL Cool J, and Heavy D & the
Boyz, whose live shows are energetic
and well-staged. Nevertheless, touring
remains a puzzle that artists and pro-
moters have yet to solve. Three or four

3rd Bass

Public Enemy

years ago when hip-hop first made a strong impact on the
national scene with Run-D.M.C., Whodini, LL Cool J, and oth-
ers, tours with a number of acts sharing the bill could expect
large crowds everywhere. An artist with a series of hit sin-
gles, but no album, like Roxanne Shante (*‘Bad Sister” is her
first album on Cold Chillin'/Warner Bros.), could command
a sizable audience. Times have since changed. Many rap-
pers claim that large egos and in-fighting are reasons that
tours are more difficult to organize. Stetsasonic’s Daddy-O
also cites large salary expectations—which
are based mainly on the success of the first
all-hip-hop national tours, increased compe-
tition in a saturated market, and negative
stereotyping—the equating of hip-hop with
violence, for example—as reasons for fewer
large-scale tours.

With less local venues and national tours,
artists have to place more emphasis on rec-
ords and videos for exposure. Commercial
radio remains resistant to programming hip-

Donald D

sical one. They have, particularly
through “Yo! MTV Raps,” served to
broaden an artist's potential audi-
ence, and filled the gap created by
the decrease in live shows. If you
can't go to a concert, videos may
be the next best thing to being
there.

While hip-hop product is diversi-

Neneh Cherry

hop with any regularity. A track by
acts like Tone-Loc or Kool Moe Dee
may be played, but only after it has
proved itself in another arena, or if
the artist has established a strong
commercial track record. The
D.O.C. is just one example of an
artist whose album had tremen-
dous sales, eventually going No. 1,
with little or no airplay. Much of the
work of breaking new hip-hop acts
continues to be done by hip-hop ra-
dio shows across the country. 3rd
Bass— M.C. Serch and the Prime
Minister—credit much of the suc-
cess of their first single “Steppin’
Into The A.M.” on Def Jam/Colum-
bia to the airplay it received from
DJs on hip-hop radio shows.

Video has increasingly become a
significant means of promoting
new acts and of giving established
acts continued exposure. From
high-concept (i.e. D.J. Jazzy Jeff &
the Fresh Prince’s ““| Think | Can
Beat Mike Tyson'' and Boogie
Down Productions’ ““You Must
Learn”) to shoe-string budget (i.e.
Lakim Shabazz's “Black Is Back”
and Tone-Loc's “Wild Thing”) to
high-energy (i.e. Queen Latifah's
“Dance With Me"), videos have
served to establish a distinct hip-
hop aesthetic, beyond a purely mu-

Wrecks-N-Effect

fying along with the ever-growing
music industry, artists are also ex-
panding their own talents. Big Dad-
dy Kane, for example, has quickly established himself as one
of hip-hop’s most well-rounded artists. He's DJ'ed for Rox-
anne Shante, written rhymes for Shante and Biz Markie,
kicked off his own career through which he has been credit-
ed with innovating a new vocal style, and has produced most
of his second album, “It's A Big Daddy Thang" on Cold Chil-
lin'/Reprise. Other artists have also made the move to pro-
ducing themselves as well as other acts, among them are
Daddy-O, Prince Paul, KRS-One, Biz Markie, Slick Rick, and
the Jungle Brothers. Though each of them have their own
specific reasons for getting into producing, all feel that no
one else could give their record the sound they want. Pro-
ducers who are not rappers have also emerged with their
own distinct styles. On the mixing board and sampling ma-
chine, Hank Schocklee, Dr. Dre of NW.A., DJ Mark The 45
King, and Marley Marl are doing for this generation of rap-
pers what Grandmaster Flash and Afrika Bambaataa did on
the wheels of steel for the old school.

The rappers’ move toward producing their own work is
part of a larger trend to become more involved in the busi-
ness of making music. While the vast majority of people in-
volved in hip-hop feel that the music is here to stay, artists
are taking steps to make sure their individual careers stay
around with it or expand beyond it. To this end, most up-
coming and established rappers have set up their own pub-
lishing companies to publish their work. Others like Boogie
Down Productions and Young M.C. have or are beginning to
start their own production companies to produce and advise
artists just entering the business. Various other ventures,
from managing to starting a new label, are other obvious
ways in which artists can maintain their presence and influ-
ence in the music business. Some have taken their music
background and are moving in different directions: M.C.
Lyte is planning to start acting and hopes to start a manage-
ment company for actors, Young M.C. is fielding offers to
contribute music for films, Roxanne Shante is looking to
start her own “international business,” which may or may
not have to do strictly with music, and Kid 'N' Play are work-
ing on a feature film in which they play the comedic leads.

For the future of the music, there is sure to be, as long as
it sells, more of the the gangster-style rap popularized by
Eazy-E and N.W.A_, Ice-T, Too Short, and others. There will
also be more consciousness-raising music and special proj-
ects along the lines of the Stop The Violence Movement and
the Stop The Racism concert organized by Doug E. Fresh,
because of the increased sense of social responsibility

(Continued on page R-34)
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RAP ON RADIO:

Don’t Expect to Hear Much, if Any- -
but that’s OK with Music’s Creative Optimizers

By CRAIG ROSEN

“You won't play no Public Enemy/You ain’t playing no Boo-

gie Down Productions/You ain’t trying to represent the

black community/You just carrying about your little R&B

bull you play all day and night ... "~

Ice-T’s “This One’s For Me’’ from the album “The Iceberg/
Freedom Of Speech ... Just Watch What You Say.”

KJLH Los Angeles for not playing his and other rap rec-

ords. That situation is not unique to Los Angeles or the
iceman. For years the rap community has been complaining
that hip-hop has gotten a bad rap at radio, and little has
changed.

The problem is so commonplace that some rap artists
have accepted the fact that they won't get played on radio.
“When you first come out you don’t understand why your
record is selling and not getting played,” says Ice-T. “You
look at the sales and airplay chart and they don’t match up.
But as you mature in the business, you realize you can't let
radio control your life. If they play it, great. If not, you have
to continue to make your own music.”

The most startling example of radio’s reluctance to play
rap, despite its incredible retail sales muscle, occurred in
February. Tone Loc’s "Wild Thing,” the best-selling single
since “We Are The World,” failed to top the Hot 100 be-
cause of limited airplay at some radio stations.

"There were 40 or 50 stations that didn't play it, because
it was a rap record, even though it was the top retail seller,”
recalls Delicious Vinyl president Michael Ross. He doesn’t
expect things to change soon. “Radio will be limited for
awhile,” Ross adds. “As far as pop radio goes, it's not possi-
ble to get more than one or two rap songs on. Black radio is
playing a lot more rap, because these rap artists are selling
records and radio is responding to retail. But even black ra-
dio is still prejudiced against rap music.”

N.W.A.'s Dr. Dre, who produces such acts as J.J. Fad and
the D.O.C., concurs. "“Black radio stations don't like rappers,
but how much more black can you get.” As for top 40, Dre
says “they are still being real picky. They will play Tone Loc
and J.J. Fad, but as far as the hardcore stuff goes, forget it.”

Stetsasonic's Prince Paul agrees that radio stations are
opening up, but they only allow a few rap records on their
playlists at any given time. “The only reason that radio is
being more receptive to rap is that they can't ignore it, be-
cause so many people are requesting it.”

Jeff Townes, half of the hit duo D.J. Jazzy Jeff & the Fresh
Prince notes that radio has embraced new-jack swing rec-
ords with rap elements in them. “They won't play a rap rec-
ord with singing in it, but they will play a singing record with
rap in it. What's the difference?”

Some artists, however, are optimistic that things are
changing. ““I think radio is beginning to open its doors,” says
Capitol artist M.C. Hammer. “But the door is only cracked
open. Most rap is still only played in the evening and late at
night. There are rap records that are good enough to fight
the situation and should be played any time of the day.”

Hammer estimates that 25% of top 40 and black sta-
tions don't play rap. Another 15% play rap records, but
don't report them, he says. ‘| see that changing in 1990.
The market is flooded with hip-hop styled music. It can't be
stopped. The quality is going up and what is being said on
the record is more positive.”

The emergence of two syndicated rap programs also sug-
gests that radio is opening up to rap. Glen Ford has been
producing the weekly two-hour “Rap It Up” for the New
York-based Creative Productions since 1987. Although the
show has about 40 affiliates, Ford says clearing major-mar-
ket stations has been difficult. Still he says rap is making
progress.

“We are adding stations where the PDs once said they
don't play rap, and now they have added rap,” he says. *'|
think it has become clear in the radio community that rap is
the new music, that it has broadcast appeal and the sales
figures show it. There has been a change in the last year.
Now rap is acceptable.”

Bailey Broadcasting Services, producers of the successful
“RadioScope’ program, rolled out its “Hip Hop Countdown
& Report” in September. Host/producer Mike Mosbe says

In “This One's For Me"' Ice-T takes on black radio station

such programs will help “bring rap into the mainstream and
make people realize that rap is here to stay and not a novel-
ty.”
As with black radio stations, other black syndicators, such
as the National Black Network and Sheridan Broadcasting
Network, aren’t ready to bet on rap.

“A lot of stations and syndicators are a little afraid that
playing rap means losing their core 18-35 audience,” says
Mosbe. “They feel the adult audience is not interested in
hearing this kind of music. But whenever you have an artist
with no airplay selling a million records, there is definitely a
market for it on radio.”

Those who cite ratings might differ. KDAY Los Angeles,
one of the more prominent major market rap outlets in the
country, has been inconsistent in the ratings. In the winter
1989 book the station only had a 0.6 share. In spring KDAY
was up to a 1.5, but in the summer book, the station had
fallen back to a 0.6. While KDAY, an AM with signal that
can’t be picked up in some parts of the city, has been sha-
key at best, KJLH has been down slightly, but still is fairly
consistent. The FM station Ice-T rips
for not playing rap has a 2.3 share in
winter 1989, and 2.2 in spring, and
a 1.9 in summer.

Even if radio never fully accepts
rap, or if the stations that do play it
fall on hard times, artists say they
will thrive without it. “We sold mil-
lions of records without airplay,”
says Dr. Dre. “That just goes to show
we don't need it.”

Still others think the problem is
getting worse, not better. "It has be-

Mellow Man Ace

Too Short

come more closed,” says Boogie Down Productions’
KRS-One. "If you are in the business of communicating
with the public, you should play what the public wants
to hear. They don't. They play what they want to hear.”

Yet KRS-One suggests the lack of airplay may end up
helping rap. "When you hide something it only gets bigger.
It's like trying to throw gasoline on fire.”

Ice-T agrees, and suggests that the lack of airplay might
add to rap’s sales. "'Kids are programming their own radio.
They don't like what they hear [on the radio]. The don't hear
MC Lyte or P.E., so they go buy the tapes,” he says. “It's like
if you're at home watching TV and there's nothing on, so you

(Continued on page R-34)

Doctor Ice
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RAP?

WE'RE OUT ON A MISSION TO BUM RUSH RAP
PUTTIN’ RHYMES ON THE STREET AND A4€CA ON THE MAP
HITTIN’ “/BIG TYME,”” BUSTIN’ PLATINUM, AND MAKIN" SOME NOISE
IS THE XTRA LARGE BEAT OF HEAVY B. & THE BOYZ
WE “/FOLLOW THE LEADER’’ TO PLATINUM SUCCESS
WITH ERIC B. & RAKIM, YOU EXPECT NO LESS
ONCE THE WORD 1S HEARD, IT CAN’T BE ERASED

AS THE VICIOUS BEAT LABEL PUTS THE RAP IN YOUR FACE
*’LEGALIZED DOPE’’ SMUGGLED STATION TO STATION

IT’S THE VICIOUS BEAT POSSE’S DEBUT COMPILATION
THE PARTY’S GETTIN” HYPED WITH OUR DEF RAP ATTACK
ICE CREAM TEE’S GOT THE SCOOP THAT WE “/CAN'T HOLD BACK”
AS “INDEPENDENT LEADERS’” WE’LL GRAB THE IMIKE FOR A WHILE
TOPPIN’ THE CHARTS WITH OUR CREW THIE NEW STYLE
SEARCHIN’ FOR MU-SOUNDS? THESE HOMEBOYS AREN'T LACKIN'
STRONG CITY'S PUMPED UP WITH THE FRESH SOUNDS OF ““MACKIN""
THEN THERE’S THE MASTER OF RAP, TO WHOM NO ONE GETS NEAR
FREDDIE FOXXX IS FLY WITH ““FREDDIE FOXXX IS HERE"
WITH JAZZY JAY, DEF DUQ©, AND ULTIMATE FORCE
/COLD CHILLIN’ IN THE STUDIO"” WILL RUN ITS FULL COURSE
THE RAP WAR CONTINUES AS P, ©.W. HITS THE FLOOR
THE 12”7 ““60GOYA’” WILL HAVE YOU CRAVING FOR MORE
SO WHEN IT COMES TO HIP-HOP, KNOW THAT WE’VE GOT THE TEAM
WE'RE BUGGIN’ INTO ‘90 WITH ERIC B. & RAKIM
FRESH OUT THE GATE THE NEW BRO MMARK DEE
PLUS ROYALTIES OF RAP AND §CE M AN PRODUCED BY RUN DMC
WITH THIS HAPPENIN’ POSSE OUR VOICE WILL BE HEARD
SOON THE TALK ON THE STREET:

.MCA R=CORDS © 1989 MCA Records, Inc.
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Jungle Brothers

CD COMPILATIONS:

Hi-Tech Evolution Meets
Street Revolution at Retail _

re rap fans buying more

CDs? |Is cassette dominance

yielding ground to a street-
level CD surge? Released in mid-
August, Priority Records’ 10-CD
compilation series has since sold
over 500,000 units, keeping CD
boomboxes booming and portable
CD players hip-hopping in step with
their up-to-tech owners.

Counting cassettes, the series
has passed the million-unit mark.

“Rapmasters, Vol. 1-10" is prob-
ably the most comprehensive com-
pilation series to date, with raps
ranging from Old School classics of
the Sugarhill Gang and Grandmas-
ter Flash to recent rap hits from
N.W.A. and Rob Base & D.J. E-Z
Rock; social-commentary rap from
Eazy-E, Run-D.M.C., Grandmaster
Flash & Melle Mel; fun rap from the
Fat Boys and Dana Dane; as well as
slices from Doug E. Fresh, Salt-N-
Pepa, U.T.F.O., the Treacherous
Three, Ice-T, EPMD, Stetsasonic,
and Eric B. & Rakim.

Although cassettes generally out-
sell CDs, that isn't the case with
“Rapmasters.” ‘‘In most cases,”
says Priority president Bryan
Turner, “you sell way more cas-
settes than compact disks. But with
‘Rapmasters’ it's neck and neck.
The cassettes and CDs are selling
equally well, the reason being that
Priority is the only label to release
many of these tracks on CD.

“We took the original master re-
cordings from the various indepen-
dent labels, digitally remastered
them and converted them to a
compact disk format. To this day,
the original record companies do
not have ‘The Message' by Grand-
master Flash or Afrika Bambaa-

taa's ‘Planet Rock' on compact
disks.”

The series retails at $4.98 for
cassettes and $9.98 for CD, price
being “‘part of the reason ‘Rapmas-
ters’ is selling as well as it is,” says
Turner, “considering that for a reg-
ular frontline album, you’re spend-
ing $9.98 for a cassette.” In addi-
tion to “Rapmasters” as well as
various other compilation albums,
Priority offers frontline rap product
by N\W.A. and Eazy-E.

Also gaining strong response is
Tommy Boy's “*Monster TV Rap
Hits" compilation, available on CD,
cassette, and home video. Tommy
Boy chairman Tommy Silverman
points out that 17 % of music buy-
ers have CD players while over
85% have VCRs, underscoring the
vast room for CD growth and the
huge potential of rap video:

The hour-long package features
Tommy Boy hitmakers De La Soul,
Queen Latifah, Digital Under-
ground, Stetsasonic, and Too Poet-
ic and other acts licensed from in-
dependents, including Rob Base &
D.J. E-Z Rock (Profile), Eazy-E (Pri-
ority), M.C. Hammer (Capitol), 2
Live Crew (Luke Skyywalker), Kid'N
Pltay (Select), and Sir Mix-A-Lot
(Nastymix), along with a De La Soul
interview footage. The video retails
for $15.98, the CD for $11.98,
and cassette for $8.98.

Tommy Boy plans to TV-adver-
tise the compilation on MTV and
BET. Marketing also includes using
the package to support the ““Jus-
ticeville/Home For The Homeless”
charity, with 75 cents from each
video, CD and cassette sale going
to the organization.

INTERNATIONAL CREATIVE

MANAGEMENT
IS PLEASED TO SALUTE OUR RAP ARTISTS.

ACE JUICE
AWESOME DRE’
BREEZE
CASANOVA RUD & SUPER LOVER CEE
DANA DANE
DR. ICE
EPMD
FAT BOYS
HEAVY D & THE BOYZ
KID-N-PLAY
K-9 POSSE
KWAME
L. L. COOL ]
M. C. HAMMER
OAKTOWN 3.5.7
ROB-BASE
RODNEY O & JOE COOLEY
SALTLN-PEPA
STE’ZO
SWEET-T
2 LIVE CREW
UTFO

lLos Angelei N e w
Phil Casey
Dennis Ashley
213/550-4000

York
Mark Siegel
Peter Seitz
Mark Cheatham
212/556-5600

INTERNATIONAL CREATIVE MANAGEMENT, INC.
NEW YORK » LOS ANGELES ®* |ONDON ®* PARIS * ROME = MADRID
TALENT AND LITERARY AGENCY
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PRODUCERS RAP:
Staying on the Street and Off the Bandwagon
Keeps Reality’s Edge in Creative Sights

By CRAIG ROSEN

cool off almost as quickly as artists. Top producers agree

that the secret to remaining successful is staying in touch
with the street and making the trends, rather than jumping
on them.

“You have to know what's going on in the street,” says Dr.
Dre, who has produced hit albums by N.W.A., Eazy-E., the
D.O.C, and J.J. Fad. “That's why | got to keep kickin’ it with
my homeboys, so | know

In the fast-moving world of rap, hot producers peak and

“Above The Law” will be one of the first Ruthless/Epic re-
leases. Ruthless, headed by N.W.A. member Eazy-E, has ex-
isting agreements with Priority, Atlantic, and Atco.

Other rappers and producers have signed similar deals.
Los Angeles-based Ice-T and Rhyme Syndicate also have a
production deal with Epic. Capitol act M.C. Hammer pro-
duces fellow Oakland-based acts such as Oaktown’s 3.5.7
and Ace Juice for his Bust-It Productions. Jeff Townes, half

what everybody’s wearing u
and driving.” i

Dr. Dre, who is also a
member of the controver-
sial rap crew N.W.A., has
proven himself as one of
rap’'s most versatile pro-
ducers. He's managed to
create hits with both J.J.
Fad’'s clean-cut pop-ori-
ented material and the
harsher, street-smart at-
tack of NW.A.

His success recently
landed his home label,
Ruthless Records, a pro-
duction deal with Epic.
The Dr. Dre-produced

of the hit duo D.J. Jazzy Jeff & the Fresh Prince has plans to
start producing other acts as well, when he opens his own
studio in the Philadelphia area.

Matt Dike and Michael Ross of Delicious Vinyl, a Los Ange-
les-based independent label distributed by Island Records,
may lack the street credibility of Dr. Dre, but they are cer-
tainly not lacking hits. Together they have produced hits in-
cluding Tone Loc's “Wild Thing"" and “Funky Cold Medina,”
as well as Young M.C."'s “Bust A Move.” Dike also produced
the critically acclaimed, but commercially disappointing
‘“‘Paul’s Boutique'' by the
Beastie Boys.

Possibly the reason why
Dike has managed to be suc-
cessful is because he doesn't
listen to a lot of hip-hop.
“When | put music together, |
use what | like,” he says. “I'm
not very conscious of what's
going on. I'm not really in-
volved in the scene.”

Arguably the most inven-
tive rap collection of 1989
was De La Soul’s 3 Feet
High And Rising,"” a psyche-
delic hip-hop trip into the
“D.A.1.S.Y. Age’’ that fea-
tures samples from Steely

(Continued on page R-19)

Member of

NAIRD

www americanradiohistorv com


www.americanradiohistory.com

* THE STRENGTH OF THE STREET -

Wt THE D.O.C.

MC LYTE
KWAME
CRAIG G.
POSITIVE K
RODNEY O & JOE COOLEY
THE W.L$.E GUYZ
L.A. POSSE
AUDIO TWO
COOL ¢
J.J. FAD

BREEZE
194053y 0719

REET

THE WORD ON THE STREET 15...ATLANTIC RECORDS, CASSETTES AND COMPACT DIsCS

5 1989 Atlantic Recording Corp.@* A Warner Communications Co.
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GET
THE CACTUS ALBUM

OR GET

THE GAS FACE!!

FEATURING: THE SINGLES,

THE GAS FACE

STEPPIN’ TO THEA.M.

ON DEF JAM/COLUMBIA CASSETTES, COMFACT DISCS.
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Platinum Album & Platinum Single “ME SO HORNY’

NEXT ON THE AGENDA

“KEEP LET /i\E
DANCIN' G0 il
. A g WELCOME T0 “NGAINST
ROCK HousE .« AP THE ROCK HOUSE  ALL ODDS”

E 3000 XR 109

Available on LP, Cassette & CD

Skyywalker Records
3050 Biscayne Boulevard, Suite 307 / Miami, Florida 33137 / (305) 573-0599 / (305) 573-0678+FAX (305) 573-2437
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PRODUCERS RAP

(Continued from page R-14)

Dan, the Turtles, Hall & Oates and others. Prince Paul, who
produced the album, says “it was made for fun, not the dol-
lar sign.”

Despite the fact that sampling records has been a main-
stay in hip-hop since the beginning, Prince Paul, who is also
a member of Stetsasonic, foresees a change. “Live instru-
ments are starting to become more popular,” he says. “In
the next couple of years, there are going to be a lot more
producers using live instruments. Dr. Dre uses a lot of live
players and he is doing some of the flyest things around.”

Dr. Dre says he prefers live players. ““| will sample if | have
to, but if it's something that can be copied, I'll have musi-
cians come in and copy it, and it will sound better.”

By simulating a sample with live musicians a producer is
given more flexibility. He can duplicate the sample leaving
out various elements to better suit his needs, but still man-
age to capture the feel of the original, Dr. Dre says.

Recreating samples with live players also makes records
sound better, Dr. Dre says. “Everybody is into CDs now, so
the sound quality has to be there. | try to make it sound as
good as possible. Some stuff | do, like the N.W.A -type stuff,
has to sound kind of dirty, but | try to make it sound as good
as | can.”

While D.J. Jazzy Jeff also expresses interest in working
more with live intruments, most rap producers are continu-
ing to record with samples of records.

Some feel that the reliance on sampling may be detrimen-
tal to rap’s future. ‘People are going to sample more and
more until it burns it out,” says Dike. “It's going to end up
like breakdancing. Sampling will be as ancient as pop-lock-
ing.”

Dike, however, says sampling can be done in good taste
“if you do it creatively and make something new out of it,
instead of using the whole song. That's unfair to the writer of
the song. You have enhance the sample, make it into a new
song and change it enough to call it your own.”

Unfortunately, Dike adds, most hip-hop producers don't

manage to create their own sound. ‘One of the bad things
about rap is it repeats itself so much,” he says. “That's why
arap song goes in and out in a month, mine included. One is
just as temporary as the last one.”

Prince Paul concurs. “If Tone Loc has a hit with ‘Wild

Thing," a lot of the time a record company will tell a producer -,

Qaktown's 3.5.7.

Two.”

from that,”

because we set our own trends.”

to make a record like that. But that bandwagon effect is
hurting rap.”

Dike notes that the copycat situation happening in rap
isn't unique. “It happens in every form of music. Every hard
rock band will sound like Guns N’ Roses, and every funk
band will sound like Bobby Brown or Cameo. It tends to
stagnate the music, but if you do it [copy] well, you have
something.” Dike even admits that Young M.C.'s “Bust A
Move" was inspired by Rob Base & D.J. E-Z Rock’s “It Takes

Others, however, strive for originality. “We stay away
says Dr. Dre. ““We try to get people to copy us,

‘iﬁ;?dﬁ) Q& ?“xéi;

RECORDING STUDIOS INC.

&%@@@Qm&;WWﬁmmgéwc,

RECORDING

FROM THE BEGINNING THE RAP GAPITAL OF IL.Y.,

CELEBRATING ITS BEST YEAR EVER ANNOUNCING THE NEW NEVE VR48
& V60 NEVE CONSOLE WITH THE AMAZING FLYING FADERS

AND THE MITSUBISHI X-880 DIGITAL.

ALL OUR STUDIOS ARE DIGITAL & ANALOG
WE FEATURE THE DIGITAL EDITING ROOM.

STUDIOS b

DeF Jam GeFFeN RECOrdS C.b.S. TELEvISIoN DWAYNE siMON THIRD WOrLD GEE QuE DOUG e. FREsH JoSePh SiMmONS
PRoFiLE pOLYGrAm PeOPLe MAGaZine BReeZe CoOKiE CREW DRoCKD SaM sEVER GREg GOrDON
CAPiToL R.C.a/B.m.G. PUbLLIC ENeMY W.l.S.e. GUYs CiRCUS Of POWER HEAVY D aND THE BoYZ HAnK SHOCKLeE KeVIN REYNOLDS
AtLANTIC cAROLINE RECorDS LL cOol J DYnASTY & MiMI WHITE ZOMbIE Red BANdIT eRIC SADLER YArON FuCHS
M.c.A. tOMMY b0Y ReCORDS SLicK RiCK DANa DAnE DOWNTOWN SCiENCE  THe LoST KelTH SHOcKLEe KING ZeB COMACK
UPTOWN—EIOQISE PARaMOUNT PiCTUREs 3RD bASS THE REAL ROXAnnE aNDREw DICE CLAY MaNITOBA’S WilD KINGDoM  VINNIE BEIL JOhN kING
RuSH PRoDuCTiON  ¢.B.S. REcORDs TAShAN MUrPHY’S LaW NEVERmORE WHODiNi riCK rUBIN CEDRIC SaMPSON
ARiStA HK MaNAGEMeNT OrAN “JuiCe” JORES DEe Dee KING JeFF ReDd oRiGINAL CoNCEpT STeVE Ett CeDRIC MILLER
DeF AMERICAN TUsK RECORDs BLUE MAGIC THE RAmONeS$S fINESSE + SYNqUIS STeVE JORDaN DAddy-0 BOB COuLTER
JOK EnTErPRiSES ROBiNSON RECOrDS RUn D.M.C. SERiOUs LEE FiNE RaRE eSSENCE DEfUnKT DANleL ReY JAY HeNRY
SiRE RECoRDS SHAMALS FReSH “InC.”  tHe BEASTIE BOYs tHE UNtOuCHABLEs IcE + tHE G-MaN bOoGIE bOYS FRANK RADICE cHUCK VaLLE
D.J. PRoDUCTIONS  LONDoN RECoRDS CHuCK STARLEY THE REd HOT CHiLl PEpPERs  ROyALTiES OF RaP ANOTHER dEF CREaTION HaNDSOME DicKk MANItOBA  WARReN SHaW
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1990 INTERNATIONAL

= TALENT & TOURING

DIRECTORY

Billboard's International Talent and
| Touring Directory is the source for
4 U.S. and international talent, booking
-1 agencies, facilities, services and
products. It is used by everyone who
buys and books talent—promotes and manages tours. |
$64.00 (Includes postage & handling). I
Add appropriate sales tax in NY, NJ, CA, TN, MA, IL and DC
To order, send your check or money order with this ad to: ‘
|

Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701
For the fastest service, call 800-344-7119
In New Jersey, call 201-363-4156.
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" FAMOUS

FAMOUS ARTISTS AGENCY, INC.

WE WRAPPED UP THE 805...
CATCH US IN THE 90%..

The nation’s largest RAP Roster -

ANQUETTE MC LYTE
AUDIO Il MC RELL
B FATS MC SHAN
BOOGIE DOWN MC SHY D
PRODUCTIONS MC SUGAR RAY &
CHUCK CHILL OUT STRANGER D
& COOL CHIP MC TWIST
cooLC MELLOW MAN ACE
CRAIG G MS MELODIE
D'MOB NO FACE
DANNY D+ DJ WIZ NU-SOUND
DEF DUO NWA
DE LA SOUL PAPA RON LOVE
DIGITAL UNDERGROUND QUEEN LATIFAH
DIS MASTERS REAL ROXANNE
DJ CASH MONEY & REDHEAD KINGPIN
MARVELOUS RODNEY O
DJ JAZZY JEFF & THE FRESH ROXANNE SHANTE
PRINCE RUN DMC
DJ RED ALERT SIR MIX-A-LOT
DON BARON SLICK RICK
DOUG E. FRESH STEADY B
EAZY E 3rd BASS
GUCCI CREW I TONE LOC
J.J. FAD TOO DANGEROUS
JUNGLE BROTHERS TOO SHORT
JUST ICE TRIBE CALLED QUEST
KING SUN TWO LIVE CREW
K-9 POSSE U KREW
KOOL G RAP & DJ POLO UZI $ BROS
KURTIS BLOW WHODINI
LEJUAN LOVE WRECKS N EFFECTS
LL COOLJ X CLAN
MAMADO & SHE YOUNG MC

MAESTRO FRESH WES

Famous would like to thank our artists,
agents and everyone who made the 80° a
spectacular decade for us.

FAMOUS ARTISTS AGENCY, INC.

1700 BROADWAY ¢ NEW YORK, N.Y. 10019
PH 212-245-3939 ® FAX 212-459-9065
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(Continued from page R-1)

this year included “Friends” by Jody
Watley with Eric B. & Rakim, *“Just
Coolin' " by Levert with Heavy D.,
“Have You Had Your Love Today”
by the O'Jays with the Jaz, and
“Forbidden Love” by Third World
with Stetsasonic's Daddy-O. These
collaborations provided benefits
for both parties: Rappers added an
original, streetwise twist to records
by straight singers and often re-
ceived radio exposure their own re-
cordings could not have. And while
the issue of sampling is still touchy,
rappers have shown more initiative
for making remuneration to the
original artists. Often, rap songs
based on music by forgotten artists
has spurred interest in the originals
at retail.

One of the most important re-
cent developments in rap has been
the rise of the social consciousness
movement among rappers them-
selves. While some rappers had al-

others. The group recorded “Self-

1

Destruction,” which was executive
produced by Jive Records’ Ann
Carli and Nelson George and which
donated proceeds to the National
Urban League to combat illiteracy
and black-on-black crime. The gold
single raised $50,000 for the Na-
tional Urban League and inspired
other rappers to become more vo-
cal and more involved in communi-
ty projects aimed at improving op-
portunities and increasing
awareness of social problems
among black youth.

The tone was set early in the year
by West Coaster Tone Loc, whose
“Wild Thing" (Delicious Vinyl) was
a raw concoction of metal rock,
Loc's raspy wiseguy vocals, and a
humorous, leering, hooky lyric.
Though it peaked at No. 3 on the
Hot Black singles chart in January,
“Wild Thing” started at pop radio
and was the first platinum-certified
rap single of the year. The record
followed a precedent of fusing rock
with rap set by Run-D.M.C. earlier
in the decade with ““Walk This

everything from Hall & Oates to
“Multiplication Rock’ to Barry
White to George Clinton and includ-
ed zany game show references, yo-
deling, juvenile taunting, inside
jokes, clever lyrics and coined lan-
guage, all rolled up into a unique
style. With this mixture De La Soul
more than any other group intro-
duced the idea that rap could en-
compass many more musical styles
and ideologies than the traditional
street-oriented, hard-edged bent
and maintained that “black is black
is black.” “Me Myself & |"” was a
slow-building hit that pumped to
the funk of Parliament’s “Not Just
Knee Deep’’ and turned another
generation on to the power of P-
Funk. The album went to No. 1 on
the Hot Black Albums chart in
March and created such a stir on
the national and international
fronts that “the D.A.1.S.Y. (da inner
sound, y'all) age,” ‘‘'de la,”” and
“Jenifa” have become permanent
additions to the hip-hop lexicon.
Other new school-style rappers in-
clude Digital Underground, Kwamé,

‘It's only been recently that a lot of halls are closing it (rap) out. It has been very difficult to
route a tour. We try to go into big buildings. Unfortunately, the small buildings are not letting
this style of music in, and it's spilling over now into large halls.

‘I's the perception of problems. There have been shows that have had problems, some fights
in buildings, but they've only been isolated. These buildings have latched onto an excuse not to
let the music in. No one is going to admit it, but it has a tinge of racism to it.

‘One of the things we did was mix rap and music, a youth-oriented R&B show with a few
rappers on it. But that's not the answer to the problem, it's a placebo. \We're probably going to
have to all get together, hire a lawyer, and start getting some national press to fight this
unwarranted attack on this genre of music.

‘I's terribly frustrating in that not only are the urban ticket buyers dissauded from coming to
the show, but so are white record buyers. When these albums sell gold and platinum, it's the
urban and white buyers who are making it happen, but they re not getting the chance to
attend well-run shows, and the artists are losing valuable exposure.

e'll keep on going. Unfortunately, we're going to wind up playing places we probably
shouldn’'t and not getting the proper exposure. | don’'t believe some of these municipal halls

have the legal right (to ban rap).

‘People have been talking about the demise of rap, but it's not going anywhere. It's so new
and big, but it's a small industry, and it's still small enough that we can get a hold of it. We're
going to have to take some responsibility, and they re going to have to be a little more careful
in what they're saying. | think we need a Rap Conference. If we can unite talent, managers and
agents, all sit down and talk it over, we can still change things around. It's definitely time.

PHIL CASEY, VP, ICM

{booking agency for M.C. Hammer, LL Cool J, Sait-N-Pepa, Rob Base, 2 Live Crew, Heavy D.,

Oaktown's 3.5.7, Kid ‘N Play, Kwame, Dana Dane, UTFO, EMPD)

ready busied themselves with al-
bum cuts that addressed such
progressive issues as black history,
self-determination, pride, and poli-
tics, the acceptance of this trend in
rap came after violent incidents
disrupted rap concerts in New
York, California, and elsewhere
around the country from 1988 into
'89. Rap then came under fire from
the media and the public as a form
of music that incited young people
to violence and crime. In response
to these accusations, members of
the rap recording industry banded
together to mount projects ranging
from benefit shows and lecture se-
ries featuring top rappers who
preached nonviolence and anti-
drug messages. The first and most
successful project of this kind was
the Stop The Violence Movement, a
collaboration between a number of
top artists—KRS-One and Ms. Mel-
odie of Boogie Down Productions,
M.C. Lyte, Doug E. Fresh, Heavy D,
Just-Ice, Eazy E., Chuck D. and Fla-
vor Flav of Public Enemy, among

Way,” “Kings Of Rock,” and other
hits. With his second single, “Funky
Cold Medina,” Tone Loc made indie
label Delicious Vinyl a force to be
reckoned with and further cement-
ed rap’s appeal with hardcore me-
talheads.

Rap also became whimsical and
new wave in 1989. With much of
the rap realm crowded with the
feuding “‘old school’ and “‘new
school” rap factions, a new move-
ment—dubbed the “next school”—
was born with the charting of the
Tommy Boy threesome De La Soul.
With their anti-gold, anti-Kangol,
anti-violence stance, their dreaded
heads and peace symbols, De La
Soul injected a surreal, progres-
sive, Afrocentric, utopian, even
goofy approach to the genre that at
first glance seemed at odds with
the hardcore B-boy faction of the
music, which had in most cases
used the mike to brag, diss, spin
verbal pyrotechnics, and recount
sexual exploits. De La Soul’s album
“3 Feet High And Rising” sampled

and the Jungle Brothers.

Tommy Boy president Monica
Lynch says the introduction of De
La Soul's next school of rap was
“planned in the sense that we fig-
ured it would either explode or fall
on its face. We weren't sure if peo-
ple were ready for for De La Soul,
but their success proved you can't
underestimate people. The world of
hip-hop was ready for something
different.”

Aside from the continuation of
the hip-house movement, Lynch
predicts that the '90s will see the
emergence of more female rappers
like Queen Latifah who don't follow
in the style set by males.

This was also the year that the
fusion of club music and rap, often
competitors for response on dance
floors, cemented into the newer,
more danceable hip-house form.
The trail was blazed by artists like
D.J. International’s Fast Eddie and
RCA’s K.C. Flightt, who scored
huge club followings and influ-

(Continued on page R-22)
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“This is hip-hop reggae rap,
done by the crew that's
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SLY AND ROBBIE

|
|

Featuring: KRS-ONE. Young M.C.. Queen Latifah. Willie D. The Shah of Brooklyn

Produced by KRS-CNE far Boogic Down Productions e jos o b

L o KRS-ONE appears courtesy of live Records 2 :
A Young N1.C. appears courtes= of Deligious Vinyl Records Available on Island compact discs
ISL ND Quezn Latifah aspears o esy of Tommy Boy Recorsds cassettes and records.
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500,000 Teenagers
Take The Rap Every Month
From Their Favorite Magazines —

WORD UP! &

ﬁ THE FAT BOYS

M.C. LYTE

AL B. SURE! &
FINESSE & SYNQUIS

For Advertising Inquiries
Mitch Herskowitz
212-490-1715

Editorial

Gerrie summers/Word up!
Kate Ferguson/Rap Masters
WORD UP! Publications, Inc.
63 Grand Avenue, Suite 230
River Edge, NJ 07661
201-487-6124
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(Continued from page R-20)

enced a number of mainstream
rappers. Ruthless/Atlantic’s the
D.O.C. leaped to the top 20 of the
black singles charts with “It's
Funky Enough,” a funky blend of
music and rhymes, and put his al-
bum, “No One Can Do It Better,” at
No. 1 in October. Uptown/MCA’s
Heavy D & the Boyz logged their
first No. 1 album, “Big Tyme,” on
the strength of “We've Got Our
Own Thang,” ““Eazy Duz It, Do It
Eazy,” and “Somebody For Me,” all
easily the most musical hip-hop
records on radio this year. Part of
the reason for the success of “Big
Tyme"” was its use of hot contem-
porary music producers Al B. Sure!,
Teddy Riley, Gene Griffin, and An-
dre Harrell along with rap producer
Mariey Marl. Before 1989, produc-
ers of rap and producers of music
rarely mixed genres. Now, with
such eminent producers as Quincy
Jones fusing jazz and R&B with
work by contemporary rappers
(check out the recent title track
featuring Kool Moe Dee, Melle Mel,
and Ice-T from his latest album,
“Back On The Block™), the lines
that separated the categories are
being dissolved. The trend for the
'90s: More rap that more people
can dance to.

Darryl Clark, director of publicity

‘Rap music will be to the "90s
what James Brown was to
the "60s.
JAZZY JAMES
VP, R&B Promotion, RCA

for RCA Records, which has rap
acts K.C. Flightt and Black Rock &
Ron as well as distributing Jive,
agrees. '‘My personal opinion is
that rap is going to change, becom-
ing more sophisticated, more musi-
cal. Right now you see how rap is
being intertwined with straight
R&B and jazz. So we'll hear more of
a melodic intertwining, a move
away from some of the more mo-
notonous beats and rhymes.”

Wendell Greene, director of na-
tional promotion at Delicious Vinyl,
cites rap's recent musicality as well
as the next school approach as
trends for the '90s. “Rap this year
has seen more music, more R&B
influences, more stuff like Heavy D
and the new jack swing thing with
Wrecks-N-Effect. In the '90s, rap
will be a lot more individualistic, it
will move further away from talking
about how big their d---k is and how
bad | am. In fact, the Jungle Broth-
ers have a cut on their new album
called ‘Black Woman' that is the
most positive record about women
| have ever heard.”

On the flip side, more hardcore-
style rappers have gained follow-
ings and sold plenty of records.
Compton, Calif., rap posse N.W.A.
drew criticism with their explosive
Priority album “‘Straight Outta

Compton.” Police in various local-
ities attempted to stop N.W.A.
shows in light of what they felt were
dangerous attitudes expressed in
the song “F--k Tha Police.” This
was the year of the precariously
public disintegration and rebirth of
Public Enemy: Following group
member Professor Griff's anti-Jew-
ish statements to the press, group
leader Chuck D fired him from the
group, saying his statements did
not match the group's philoso-
phies, then later rehired him in a

De La Soul coexisting in the mar-
ketplace, as well as older rap acts
like Run-D.M.C., the Fat Boys, and
LL Cool J continuing to release via-
ble product, rap can only continue
to expand. “We're looking at a mar-
ket that is diverse as anything,”
says Tommy Boy's Lynch. “The
market can support an N.W.A., De
La Soul, Kool Moe Dee, a Tone Loc.
None of those acts have much in
common at all, they are radically
different. In the past people said,
‘oh, that's rap,’ and threw it into a

‘Rap is going to change, become more sophisticated, more
musical. Right now you see how rap is being intertwined with
straight R&B and jazz. So we’ll hear more of a melodic
intertwining, a move away from some of the more

monotonous beats and rhymes.’

DARRYL CLARK
Director of Publicity, RCA

capacity that would put him firmly
out of the media spotlight. At press
time, '‘Fear Of A Black Planet,”
P.E.’s next album project, had not
been released. Ice-T gained fans
and a reputation as a symbol for
alienated youth and a spokesper-
son for anti-censorship with his
Sire albums “Power” (released late
in '88) and "“The Iceberg/Freedom
Of Speech ... Just Watch What
You Say."”

With rappers like Slick Rick,
Third Bass, N.W.A., Big Daddy
Kane, Ice Cream Tee, Craig G, and

category, but there is no one cate-
gory any more. The audience is dif-
ferent, too. | think the audience for
KRS-One is different from Young
M.C. With De La Soul, we saw an
act that had No. 1 success with col-
lege or alternative radio, pop radio,
black, and dance radio. That's a
very interesting feat.”

Jazzy James, RCA’'s VP of R&B
promotion, sums it all up: “Rap mu-
sic: You can't run from it, you can’t
hide from it. Rap music will be to
the '90s what James Brown was to
the '60s.”

WATCH FOR THE VIDEO
PRODUCED BY T.D.S. MOB
EXECUTIVE PRODUCERS: A. SQUARE, M. COHEN

89 MASS. AVE. SUITE #291 BOSTON, MA 02115
(617) 427-3550

DISTRIBUTED BY IMPORTANT RECORD DISTRIBUTORS, INC.
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(Continued from page R-13)
FS-5526-1 LP FS$-5526-4 CA FS-5526-2 CD

package that will feature Kool Moe
Dee, Whodini, Boogie Down Pro-
ductions, and others. We expect to
be doing home video packages that
will be very reasonably priced,”
adds Carli.

She says that the success of the
Public Enemy package “has been a
good indicator for us and we do
have packages in the works on D.J.
Jazzy Jeff & the Fresh Prince and

developed a division called ‘Atlan-
tic Street’ and we decided to test
the waters in the home video mar-
ket with a compilation package with
the same name.”

The “Rap From Atlantic Street”
home video features acts like Kwa-
me, the D.O.C., Breeze, MC Lyte,
the W.L.S.E. Guyz, and Cool C, “and
the idea,” says Creager, “is to put
out a product that is fresh and cur-
rent at an affordable price

it is,”” adds Creager. He notes that
the company will aiso be *“going be-
yond traditional routes in our mar-
keting, looking to see what else we
can do.”

With one of rap’s hottest acts in
Ice-T, Warner Bros. Sr. VP Vic Far-
aci is confident that “The lceberg
Video” will receive the same kind of
response that the rapper’s music
has elicited. "'Just as with any other
form of music, if you have an artist

Kool Moe Dee for 1990."” Carli
notes that video clips ‘*have been
very useful in breaking acts. Re-
peated video play on Kool Moe
Dee's ‘Wild, Wild West' before ‘Yo!
MTV Raps’ even existed at local

We definitely see a future for home video packages because
we've seen that, essentially, what can work for metal can
work for rap and metal home video packages have done real
well. Plus, using clips is an opportunity for companies to
recoup expenses when putting together a longform video

CONTAINS THE HIT SINGLE
“Da Train / Hit Harder”
Available on 12" Single (FS-5634-1) and Cassette Single (FS-5634-4)
Available at these Distributors & One Stops Everywhere

Schwartz Brothers Inc. — Lanham, MD
Schwartz Brothers Inc. — N.Y.
Schwartz Brothers Inc. — Cleveland
Schwartz Brothers Inc. — Philadelphia
Schwartz Brothers Inc. — Atlanta
Nova Distribution — Atlanta J.F.L. Distributors — Miami
Bib Distributing — Charlotte Jerry Bassin Distributors — Miami
H. L. Distributors — Miami
City Hall Distributors, San Rafael, Serving the Entire West Coast

@n'\ (305) 564-6862  Memberof

FAX (305) 564-7052  IN/AIRID
RECORDS we.

M.S. Distributors — Chicago
Select “Q" Hits — Memphis
Music Distributors Inc. — Dallas
Frankies One Stop — Shreveport
Associated — Phoenix

3223 Northwest 10th Terrace, Suite #607 » Fort Lauderdale, Florida 33309

video outlets definitely made a ma-
jor impact.” With major compnaies
now involved in rap, Carli antici-
pates that “MTV and BET are going
to be flooded with rap clips” which
may well affect the increase in in-
terest in home video packages. “As
a small company, we have got to
see how profitable it is [to do home
videos] but we do have a long list of
possible projects.”

As with their initial venture into
recording rap, major companies
have been slow in actively pursuing
the burgeoning rap home video
market. Notable exceptions are
Warner Bros. and Atlantic. As Curt
Creager, manager of video market-
ing at Atlantic Records notes, “Syl-
via Rhone [VP of black music] has
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package for consumers.’

TOM SILVERMAN
Chairman, Tommy Boy

[$15.98], giving the rap consumer
an hour's worth of entertainment
with some of the hottest acts
around.” In addition to the video
clips, the Atlantic set also features
interviews and behind-the-scenes
footage: *“The package is being sold
to traditional music outlets and
we're targeting all the WEA ac-
counts. Since rap has reached the
mainstream, we're going to see
what kind of market there is for
home video and just how extensive

who is as hot and as creative as Ice-
T, you've definitely got a market for
product. We're merchandising the
home video package side-by-side
with the new Ice-T LP ‘Freedom Of
Speech’ and all our ads, TV promo-
tions, and other marketing efforts
will focus on all configurations, in-
cluding home video.” Faraci antici-
pates that “‘with the wide accep-
tance of rap, our efforts—by
combining the home video package

(Continued on page R-32)
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vantage—at radio.”

Which may not mean much,
some rap experts maintain. Says
Ron Resnick, senior VP of Sleeping
Bag, “Rap’s problem is that it's a
youth movement, and most radio
stations don't want listeners in the
12-t0-24, even the 18-to-24
bracket. They want the 24-to-49
crowd.” Adds lJive Records’ presi-
dent Barry Weiss: “‘Radio’s involve-
ment is still about the same as
when rap first broke. Programmers

their ‘rush 'em and flush 'em’
shows, which a lot of people don't
like, but | put myself in radio’s
shoes. And hey, it's better than
nothing.”

In dealing with what she calls
“political dynamite,” Columbia’'s
VP of black music marketing Sara
Melendez says she can appreciate
how “rap scares the mainstream,
both radio and retail. But maybe
the majors can diffuse some of that
fear as we demonstrate how to sell
a million records without going No.
1"

Through Def Jam, Columbia has
slated new product from Slick Rick

There’s a feeding frenzy going on. It's something we've
(indies) had to weather periodically, but this time the majors’
commitment is greater, and more sustained. It's creating a
climate that demands a consummate professionalism, an
attention to every marketing detail, and for that 'm grateful.
It's not enough to be a good player in a cottage industry

anymore.’

AARON FUCHS
Owner, Tuff City

are still following the street, waiting
for the right press. Black radio just
doesn’t care about its teen audi-
ence. At CHR, though, if your rec-
ord has phones, sales, and re-
quests, at least they'll give it a shot.
They just may not report it,” he
says, “which is another story.”
According to Campbell, only
about 40 black stations in the U.S.
will jump on a new rap record;
among crossover outlets, the num-
ber is closer to 60. *And the num-
bers are shrinking all the time,” he
says. “At |least the crossovers have

and Public Enemy early in 1990. In
the interim, they'll launch “The
Cactus Album” by 3rd Bass, a pair
of young, white Brooklyn-based
rappers. Yet, she notes, “We are
seeing higher demos for our rap
acts, especially in the realm of the
socially-conscious Public Enemy.”

Other signs that labels are reach-
ing an older audience are that CD
rap sales are on the rise, according
to an informal Billboard survey (the
business is still dominated by cas-
settes). And musically, more
“mainstream’ artists are integrat-

ing rap into their musical horizon,
including Kashif, Miki Howard, Liv-
ing Colour, and Jennifer Holliday,
among others. Some are even call-
ing rap-jazz ‘‘the next frontier.”

Despite its basic resistance,
mainstream radio will show signs of
cooperation. Consider WEA's re-
cent radio-oriented "Readin’, Wri-
tin’ And Rappin’ " campaign, which
featured Red Head, Big Daddy
Kane, Kool G Rap and DJ Polo, the
D.0.C., M.C. Lyte, L-Trimm, Breeze,
Young M.C., Cool C, the W.I.S.E.
Guyz, and Kwamé.

“We told the kids that rap stands
for ‘renew academic power,’” says
Ornetta Barber, WEA's VP of black
music marketing, who encourages
her reps to canvas the hottest high
school dances and to put up post-
ers at skating rinks and amuse-
ment parks and wherever mobile
DJs perform. “We're learning as we
go along, that we can't treat the
music like it's typically R&B, that
we can't use radio as our gauge to
break it.”

Barber expects a big boost from
Atlantic’s new rap division, Atlantic
Street, headed by the label’s senior
VP & GM Sylvia Rhone. *'If you miss
a beat in building your base with
the jocks and mom-and-pop stores
and video shows, you could lose
your whole project,” she says. “You
always need a story to tell at radio.”

Noting that some of Atlantic’'s
rappers are selling as well as their
R&B counterparts, Rhone says, “I
think of Atlantic Street as a chemis-
try lab, where we'll come up with
something new because ‘rap’ may
not be ‘rap’ as we know it in two
years. Already, the beats are
changing, there's less sampling
and more musical quality. And
through our production deals with

(Continued on page R-28)
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the singe “This Girl Is Off On Her Own'/
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© 1989 Next Plateau Records, Inc
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(PL1016, STM1016) includes all the rap
hits, including Salt-N-Pepa, the Jungle
Brothers, and Rob Base.

DO THIS

E
Cc

SALT-N-PEPA
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(NP50101) the new single
from the forthcoming
Black's Magic LP.
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Rappers And Reggae Artist
We Work With Sait-n-Pepa, Dana Dane,
Stetasonic, Dismaster, Spark D And Ultimate.
We Got A Production Deal And We Need
Ten (10) Rap Acts And (5) Reggae Artists.

If You’re Good Or Know Someone
Send Your Tape Or Call (718) 462-9004
General Tee Mgmt. & Prod.
F.D.R. Station P.O. Box 7249
New York, N.Y. 10150
Att. Levon Whitaker or General

MAS-JAM PRODUGTIONS, INC.

P.O. Box 19475
West Palm Beach, Florida 33416
(407)588-0766

HOT NEW RELEASES
FROM —
//_;A M
™ 1
RECORDS RECORDS
RECORD NO. TITLE ARTIST
CD-501 "CUT IT UP DEF" D.J. JEALOUS-J
Featuring Gemini
CD-502 "GET Up* JONSKI
Featuring D.J. Jock-D
J-1001 *LOVE IS VAIN® MICHELE
Featuring Gemini
J-1002 "SKEEZER" e\t GEMINI
NeW & His
1. (Miami Style) Posse
2. (West Coast Style)
3. "PLAY IT AGAIN"®
CD-503 1. ("GETBUSY") _ gef™  AARONG.
eV Featuring
2. "THE DOPE HOUSE" 0-J. Jeolous J
CD-504 1. "JUMP ON T T-BOYZ D.L.

2. "SPEAKIN' SPAN" (MI CASA)

CD-505 1. °D.J. WARS® D.J. JEALOUS-J
2. "PARTYTIME® Vvs.
2 Sided Ndationwide HIT!! D.J. JOCK-D
J-1003 “ALL I'M ASKING® JOEY C.
J-1004 "LET'S BE TOGETHER" CHIKA
CD-506 HIP HOP KINGS KING RONT./
FAKIN' NO MOVES M.C. SHAKE
CD-507 LET YOUR BODY GEMINI
ROCK Featuring
D.J. Jock-D
CD-LP-101 THE D.J. WARS/
“PARTYTIME" ALBUM D.J. JEALOUS-J
& D.J. JOCK-D

& More to come

from MAS-JAM PRODUCTIONS
Distributed by: JFL - H.L. - J. Bassin - Unique - Win - Justin - Liaison - City Hall - Select-O-Hits
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Ruthless and First Priority and Mar-
ley Marl and L.A. Posse, we'll be
there for our rappers as they chart
their musical evolution.”

Elektra also is planning a 1990
launch of a new rap subsidiary, ten-
tatively titled Elektra Entertain-
ment In Effect, under the direction
of VP of urban marketing Doug
Daniel. *'You can’t buy your way
onto the street,” he says. 'You
have to meet the kids where they
live. You can’t play the art form
cheap—and expect to win. If we're
going to succeed, it's got to be a
company-wide effort, including
publicity, creative services, promo-
tion, and video. If the responsibility
falls solely on the black music de-
partment, it won't fly.”

After months of cultivating a new
rap roster, A&M has high hopes for
Groove B. Chill, produced by Heavy
D's Eddie F; the Intelligent Hood-
lum, produced by Marley Marl; and
Johnny C, formerly of the Ghetto
Boys.

"We're aligned with established
names, people who have respect
and integrity,” says Steve Ral-
bovsky, senior VP of A&R, who
brought Def Jam into the CBS fold
when he worked for Columbia. "I
feel good about starting from
scratch, about wiping the slate
clean. There's no denying how com-

“You can map out a
(promotion) budget, but it
may not make any sense
because a budget is supposed
to follow a plan and rap’s
nature is very wait-and-see.’
TROY SHELTON
National Director
R&B Promotion &
Special Projects, Arista

petitive the field is. But from a mar-
keting standpoint, | love the way
hip-hop brings kids into the stores.
And creatively, ! like our chances
with our new acts. They're funny,
musical, streetwise, and positive.”

Adds A&M’'s A&R manager
Alonzo Brown, “In trying to get the
label back into the ballgame, prob-
ably the biggest mistake we could
have made was to rush out and
sign just anybody.”

EMI has also entered the rap
game “a little late,” Varnell John-
son, VP of black music marketing &
promotion concedes. “And it's still
a crap shoot,” he says. ‘‘But I'd
rather start with a baby roster—in-
cluding B Fats, Shocky Shea, Jaz,
and Arabian Prince [on the special-
ty Orpheus label]—*'than throw
product out there to see what
sticks. The idea is to reach the con-
sumer, much more than the pro-
grammer. We try to reach our jazz
and gospel customers the same
way."”

Kids “‘know what's whack, wheth-
er the music’s hype,” affirms Len
Fichtelberg, president of Cold Chil-
lin’ (marketed by Warner Bros. and

(Continued on page R-32)
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PIONEERING NEW TERRITORIES
WITH A DIFFERENT CONVERSATION

DIZZ-E-DEE

“AS BAD AS | WANNA BE" 12" & LP

JOVANOTTI AKA GINO LATINO

‘WELCOME/YO™ 12"

DEE ROCK

“KNOWLEDGE" 12"

541 WEST 34th STREET,
NEW YORK, N.Y. 10001 - {212) 465-1560

FIRST THERE WAS
RADIOSCOPE, WHICH
ROCKED THE NATION

WITH ITS

HARD-HITTING, FAST
PACED COVERAGE
OF THE URBAN
ENTERTAINMENT
SCENE.
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90028. (213) 467-0151.

Bryan Turner started Priority
Records with little intention of be-
coming a major force in hip-hop.
Initially the label had a distribution
deal with Capitol for compilation al-
bums. The first ones happened to
be hip-hop compilations and later
Priority signed a licensing deal for a
novelty album of the characters
featured in the California Raisins
commercials. That record went on
to sell over 2 million units. Two
years ago, Priority signed N.W.A.
and Eazy-E. Turner credits the
close working relationships he’'d
developed with retailers and rack-
jobbers during his previous proj-
ects as instrumental in breaking
these controversial rap acts, whose
gangster-style lyrics promised ex-
tremely limited radio airplay. Re-
garding the controversy stirred up
by the groups, Turner says he's
“not comfortable with being placed
under a microscope by law enforce-
ment” and adds that it has “made
the label be more conscious of so-
cial issues involving N.W.A_and law
enforcement.” The challenge Prior-
ity faces in the coming year is to in-
crease its presence at radio, which
Turner hopes to accomplish by hir-
ing a radio promotion person. For
the future, the label plans to ex-
pand to release product by singing
groups and continue to prove itself
to be a resilient and effective mar-
keting company.

Ruthless Records, 21430
Strathern Unit N, Canoga Park,
Calif. 91304. (818) 702-9276.

Ruthless is the most controver-
sial and consistently successful in-
dependent label to emerge on the
hip-hop scene in the past two
years. Founded by current presi-
dent Eazy-E (Eric Wright), the la-

bel's first product was N.W.A. sin-
gles like “Dopeman” and “‘Gangsta,
Gangsta.” The label’s first album
deal and commercial success came
with J.J. Fad’s “Supersonic,” which
was distributed through Atco. Be-
fore then, according to business
manager Jerry Heller, the fabel
found it difficult to work out distri-
bution deals. After one hit and the
crossover popularity of hip-hop
acts like D.J. Jazzy Jeff & the Fresh
Prince, conducting business be-
came easier. The label then went on
to work out distribution deals with
various different companies for
their growing roster. So, for exam-
ple, Eazy-E and N.W.A. product is
distributed by Priority Records,
and the D.O.C. by Atlantic Records.

For the future, the label plans to |

continue to work with a wide range
of distributors. Ruthless has
worked out a deal with Epic Rec-
ords to distribute two new groups,
A.T.L. (Above the Law) and Devas-
tating Twinz, and with MCA to dis-
tribute a subsidiary label, Comp-
town, with rapper Tarrie B as its
first artist. The full roster includes
the aforementioned artists as well
as Micheal Holmes; Michelle Frank-
lin; Yomo and Maulkie; and Mi-
chel'le.

Tommy Boy, 1747 First Ave,,
New York, N.Y. 10128, (212)
722-2211.

Eight years ago Tommy Boy
started out as a singles-only hip-
hop label with hits like Afrika Bam-
baataa's famous ‘‘Planet Rock"
and others. Of course, they've
since expanded to become an al-
bum label. According to company
president Monica Lynch, Tommy
Boy now wants to represent what
she calls the ‘‘post-Def Jam
sound,” which dominated hip-hop
throughout most of the '80s. With
acts like Queen Latifah, Stetsa-
sonic, De La Soul, and Digital Un-

(Continued on page R-32)
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derground, the label feels it offers
artists that have unique approach-
es and styles of music. They repre-
sent one way, she says, of staying
on top of the quickly changing hip-
hop market. One of the challenges
faced by Tommy Boy and by all in-
dependents is to battle saturation
of the market created by the large
number of hip-hop albums re-
leased recently by the majors, says
Lynch. This involves finding new
ways to market and promote each
new act, which, over the years has
been one of Tommy Boy's strong
points. De La Soul's popularity is
perhaps the best example of this.
The group received strong support
from areas that traditionally sup-
ported hip-hop, like the core audi-
ence of hip-hop radio shows, as
well as areas where support is spo-
radic, like clubs, black radio, and
the pop market. Including the

aforementioned artists, Tommy
Boy's roster includes Black By De-
mand, Freshco, Too Poetic, and Up-

TO ORDER:
1-800-521-0662
1-800-346-0125 in Tennessee

) Available on premium CTs & CDs
LOOK FOR THE DC TALK NATIONAL VIDEO DEBUT DEC 1.

o0

Fresh from the streets

town.

OTHER INDIES:

Next Plateau

1650 Broadway, Ste. 1103
New York, N.Y. 10019
(212) 541-7640

Original Sound Entertainment
7120 Sunset Blvd.
Hollywood, Calif. 90046
(213) 851-2500

Orpheus Records
1800 N. Vine St.
Hollywood, Calif. 90028
(213) 960-4617

Profile Records
740 Broadway
New York, N.Y.
(212) 529-2600

Select Records
16 W. 22nd St.
New York, N.Y.
(212) 691-1200

Sleeping Bag/Fresh Records
1974 Broadway

New York, N.Y. 10032
(212) 724-1440

of Atlanta, Detroit,
New York & D.C.!!

Tuff City Records

161 W. 54th St., Ste. 1403
New York, N.Y. 10019
(212) 262-0385

Wild Pitch Records

231 W. 29th St., Ste. 705
New York, N.Y. 10001
(212) 594-5050
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Reprise). “Eventually, program-
mers find out, too. They don't go on
anything that's not legit with the
kids.”" As a former indie label own-
er, Fichtelberg is big on the boost
he has received from WEA's distri-
bution muscle: “The real payoff has
been the ability to fund videos for
each new release. Videos give you
what radio doesn't—another op-
tion.” Yet, he says Cold Chillin' is at
a disadvantage when it comes to
hiring independent promoters. “It
isn't Warner Bros.’ policy. A smaller
label can use anyone it wants.”
Sleeping Bag, which topped the
black album chart with EPMD's
“Unfinished Business” album, nor-
mally relies on what Resnick calls a
“very hip network of stores that al-

ways want to be first on the block |

with new product.” But as Christ-
mas nears, he says stations and

video outlets can expect a new |

EPMD single, ‘‘You Drank Too
Much,” for promotional use only.
“It's a pretty strong holiday mes-
sage,” he says, “‘and we've planned
a tie-in with Britain's Ministry of
Transportation and Red Stripe
Beer. Maybe it'll raise some con-
sciousness.”

Elsewhere, MCA—riding high on
the strength of Heavy D and the
Boyz's platinum “‘Big Time" al-
bum—is bracing for a new Eric B &
Rakim album, due early next year;
two new productions from the Run-
D.M.C. camp (Royalties of Rap, and
Ice); spinoffs from members of the
Vicious Beat Posse; and new raps
from the rappers Freddie Foxx, Nu-
Sounds, Mark Dee, and P.O.W.

As the Trenton, N.J., rapper Tony
D says, “Rap is TV for the minds of
black youth.” Which Arista's Troy
Shelton interprets this way: “How
do you market a color TV?" “The
way you market any kind of rebel-
lious music,” offers PolyGram’'s
Gary Beech. “Against the norm."”

Big Lady K

RAP VIDEO

(Continued from page R-24)

with the CD and cassette forms—
will reap strong sales. We'll be do-
ing give-aways at radio to attract
people’s attention to ‘The lceberg
Video' as well as local BET buys for
the product, and we do anticipate
becoming more involved with rap

| home video projects in the future.”

Although the market is just open-
ing up to rap packages, SOUL's Bill

Stephney admits that, through his
experience in working with Def Jam
and the Public Enemy project, "it
has been hard to really penetrate
the home video market due to igno-
rance and the reluctance of people
in discovering how to distribute
and market music-oriented videos
to the African-American audience.”
Stephney says the time may be ripe
“for some kind of entrepreneurship
amongst the Arican-American com-
munity to form some kind of video
distribution network.”

Mior
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TALENT

(Continued from page R-6)

among artists and because hip-hop
audiences are demanding that art-
ists address such issues. In the
making is what several artists have
said is a move to make hip-hop
““more musical.”” By that, some
mean the introduction of live in-
struments to the customary com-
puters and turntables a la Stetsa-
sonic, the first band of hip-hop. The
Jungle Brothers, with their recently
released second album “Done By
The Forces Of Nature” (Warner
Bros.), claim that while live instru-
ments may be a part of that move-
ment, it is more about creating a
new vision of and feeling for hip-
hop, letting go of the stereotypes,
and emphasizing individuality, not
conformity. As hip-hop enters the
'90s, it may be time to relish the
successes and rebuild what’s nec-
essary to take the music to a new
level of creativity and exposure.
The best is yet to come.

RADIO

(Continued from page R-9)

go rent a video.”

Nonetheless, Ice-T says radio’s
tight playlists do have an ill effect.
“What radio is doing is forcing a
very generic form of rap on the air-
waves. True rap won't be heard,”
he says. A lot of rappers are so
money hungry they will bend to the
format.”

Not all rappers, however, will
lighten up their records for the air-
waves. “| don't need radio,” Ice-T
says. “If | did, | wouldn't dis the big-
gest [black] radio station in Los An-
geles. Ali i need is food in my refrig-
erator.”

Gang Starr

CREDITS: Editorial by Billboard
editors and writers, except "“Tal-
ent” and “Indies” by Ben Mapp, a
music writer for the Village Voice
in N.Y.; “Majors’ by Leo Sacks, a
freelance music writer and pro-
ducer in N.Y.; and “Video" by Da-
vid Nathan, a freelance music writ-
erin L.A.; Cover & design, Steve
Stewart.
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Tapes Are Aimed At Increasingly Younger Children

Kid Vid Marketing Is Bahy Talk

BY CATHERINE CELLA

LOS ANGELES Just three years
ago, there was nothing on the kid
vid shelves for the youngest view-
ers, those under three years of age.
Now at least a dozen titles address
the toddler market, along with some
preschool tapes that appeal to a
younger audience as well.

Increasingly, parents look to vid-
eo for control of what their young
children watch. They want pro-
gramming that’s safe, entertaining,
and educational. They want ““‘Sesa-
me Street.”” And so, despite the vast
TV presence of the show, some
“Sesame Street” home videos have
sold in excess of 200,000 units. Ran-
dom House Home Video also boasts
an enviable catalog of Berenstain
Bears, Dr. Seuss, and Richard Scar-
ry tapes. Made for 3-to-T-year-olds,
they often find a younger audience.

“I know we have 2-year-old view-
ers of ‘Sesame Street,’ ” says Ran-
dom House VP and publisher Shar-
on Lerner. “And with Richard Scar-
ry, the style of the animation is so
gentle, I think it’s going to have a
wider age range than most. Older
kids will like the subject matter,
younger children will find the vi-
suals very appealing.”” Lerner ex-
pects this to be true with the compa-
ny’s upcoming line of ‘Sesame
Street’ music videos as well.

By far the most successful video
made expressly for toddlers is Hi-
Tops’ “BabySongs.” Since its re-
lease in early 1987, “BabySongs”
and its sequel have tallied nearly
250,000 unit sales. “And they keep
selling—we never see a slack in the
sales,” according to VP of produc-
tion and acquisition Nancy Stein-
gard. “Stores report that they can’t
keep it on the shelves.”

Steingard concedes that her deci-
sion to acquire “BabySongs” was
based primarily on needing new
product for the fledgling Hi-Tops.
Now she considers it the line’s sig-
nature piece.

‘Parent networking
is best advertising’

“The fact that there are live-ac-
tion children combined with some
animation makes it stand out,” she
believes. “Plus it has such a pro-so-
cial message. Parents I know are
thrilled to have their children sing-
ing about getting their diapers off
and sleeping till morning.” And in
children’s video, says Staingard,
parent networking is the best adver-
tising.

While the third “BabySongs” vid-
€0 is aimed at an older audience, the
fourth will return to toddler
themes. Due in the spring of 1990,
“Even More BabySongs” includes
such titles as ‘“Peek-A-Boo,” “Fin-
ger Food,” and “I Can Put My
Clothes On By Myself.” It’s one of
five new “BabySongs” titles sched-
uled to appear in the next 18
months. Hi-Tops also carried the
new “Baby’s Bedtime Video” of lul-
labies, sung by Judy Collins, and
“Baby’s Storytime Video,” with sto-
ries narrated by Arlo Guthrie.

Another video for children aged
three and under was released in
1987. And while it has not made a
splash, “A Toddler Treasure” is rip-
pling, with 1989 sales more than
doubling figures from the previous
year. New Jersey-based Creative
Learning Products has multimar-
keted the video to gift, toy, even
military supply stores, looking next

Renewed Gonsumer Interest
In Laserdisk Revives LVA

BY CHRIS McGOWAN

LOS ANGELES In response to
growing consumer demand for la-
serdisks, the LaserVision Associa-
tion—an industry group whose
main purpose is to promote the for-
mat and to regulate compatibility
standards—has been reactivated
and has elected a board of directors.

Bud O’Shea, president of
MGM/UA Home Video, will serve
as chairman of LVA; Mike Fidler,
senior VP of home electronics mar-
keting, Pioneer Electronics (USA)
Inc., will serve as secretary/trea-
surer of LVA. Also on the board are
Martin Greenwald (president, Im-
age Entertainment), Pete Imamura
(president, Pioneer Communica-
tions of America), Tad Sakai (presi-
dent, Pioneer Video Manufactur-
ing), and Emiel Petrone (executive
VP, PolyGram CD Video).

The group’s first action was to re-
vise the certification mark ‘“La-
serVision” to “LaserDisc” in order
to minimize confusion about the for-
mat’s name. LVA’s first meeting
will take place on Jan. 8 at the Con-

sumer Electronics Show in Las Ve-
gas. Compatibility standards for la-
serdisk hardware and software will
be discussed, among other topics.
LVA will also be accepting new
memberships.

“It is a rebirth of an organization
formed a few years ago to help pro-
mote the whole videodisk format,”
says MGM/UA president O’Shea.
The group fell dormant for some
time, he adds, but is again needed,
because of “renewed interest and
activity in the format.” There is
“greater enthusiasm for [laserdisk]
hardware and software due to the
combiplayers, and the studios going
day-and-date on disks and making
more product available.” Combi-
players, a recent introduction, are
capable of playing 12-inch laser vid-
eodisks as well as 5-inch and 3-inch
CDs and CD-V disks.

“Our intent is to meet at the CES
show . . . to see if, with all this activ-
ity, we can help promote the for-
mat,” O’Shea says. Of laserdisk’s
prospects for 1990, he says, “We're
very encouraged ... It's definitely
time to give it its shot.”

to educational distributors. And a
new premium offer with Huggies
Diapers reflects the trend in kid vid
toward promotional tie-ins.

“We’re just now figuring out the
marketing of it,” says producer Viv-
ian Horner. “That seemed to be the
biggest problem. Sales have really
just begun to fly in the last year.
We’ve had good luck now with cata-
logs and children’s specialty stores,
places where people care about the
needs and desires of the very young
child.”

Horner cares—she’s worked with
Children’s Television Workshop and
created the Nickelodeon Channel
and its Pinwheel program. Her con-
cern about children starting televi-
sion so young, and with so little to
safely entertain them, began the
Toddler Treasure project. Recruit-
ing resources from both CTW and

(Continued on next page)

Shooting Up Video Sales. Mel Gibson and Danny Glover ignite nonstop
action in “Lethal Weapon 2.” The movie, one of last summer’s blockbusters,
earning more than $145 million in box office receipts, arrives in stores from
Warner Home Video Feb. 8. Sell-through price is $24.98.
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*% NO.1 %
1 1 2 GONE WITH THE WIND: THE FIFTIETH Turner Entertainment Co. Clark Gable 1939 ¢ | a9ss
ANNIV.ED. A ¢ Pioneer LDCA, Inc. 901678 Vivien Leigh )
2 | 2 | 5 | LAWRENCE OF ARABIA RCA/Columbia Pictures Home Video Peter 0'Toole 1962 | PG | 4995
3 5 15 THE WIZARD OF OZ: THE FIFTIETH Turner Entertainment Co. Judy Garland 1939 | 6 | 2495
ANNIVERSARY EDITION A & Pioneer LDCA, Inc. ML101656 Ray Bolger )
MGM/UA Home Video Dustin Hoffman
4 | 3 ] 13| RAINMAN Pioneer LDCA, Inc. 101648 Tom Cruise 33| Rk
Amblin Entertainment .
5 4 9 THE LAND BEFORE TIME MCA Home Video 80864 Animated 1988 | PG | 24.98
Paramount Pictures .
6| 8|3 SCROOGED Pioneer LDCA., Inc. 23841 Bill Murray 1988 | PG-13 | 24.95
RCA/Columbia Pictures Home Video Bill Murray
7 | NEWDp | GHOSTBUSTERS II Pioneer LDCA. Inc. 50166 Dan Aykroyd 1989 | PG | 2495
Touchstone Pictures Bette Midler
8 7 7 BEACHES Touchstone Home Video 797 Barbara Hershey 1989 | PG-13 | 39.95
Paramount Pictures .
9 | 15 [ 15 | RAIDERS OF THE LOST ARK Paramount Home Video 1376 Harrison Ford 1981 | PG | 3495
Paramount Pictures NG
10 6 [ 13 THE NAKED GUN Pioneer LDCA, Inc. 32100 Leslie Nielsen 1988 | PG-13 | 34.95
Paramount Pictures Tom Cruise
11,8 |5 | TOPGUN Pioneer LDCA, Inc. 1629 Kelly McGillis 368 || &RE
Warner Bros. Inc. Mel Gibson
12 | 10 | 15 | TEQUILA SUNRISE Warner Home Video 11821 Michelle Pfeiffer 1988 ) R | 2498
Cannon Video Jean-Claude Van
13| 13| 7 | CYBORG Warner Home Video 31030 Damme ]| 3| ks
Warner Bros. Inc. Sam Neill
14 NEW) DEAD CALM Warner Home Video 11870 Nicole Kidman 1989 R us
Universal City Studios .
15 11 5 THE DREAM TEAM MCA Home Video 80882 Michael Keaton 1989 | PG-13 | 34.98
THE BEST OF EDDIE MURPHY: Eddie Murphy Television Enterprises .
16 | NEWD | 5,riRDAY NIGHT LIVE Pioneer LOCA, Inc. 12741 Eddie Murphy e || L | €
Warner Bros. Inc. Tom Selleck
17| 14 7 HERIALIEE Warner Home Video 11835 Paulina Porizkova 1989 | PG | 24.98
Warner Bros. Inc. Glenn Close
18 | 12 | 19 | DANGEROUS LIAISONS Warner Home Video 11872 John Malkovich 1988 | R\ 2438
CBS-Fox Video Mark Hamill
19| 16| 13 STAR WARS Pioneer/Image Ent. 5023 Carrie Fisher 1977 | PG | 63.95
Universal City Studios Willer DaFoe
20 | 17 3 THE LAST TEMPTATION OF CHRIST MCA Home Video 3010 Barbara Hershey 1988 | PG | 3498

L ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000
units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million
at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles.
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BY CHRIS McGOWAN

REWRITABLE LASERDISKS:
In what may be the break-
through that will ultimately
cause laserdisks to replace VHS
tape as the No. 1 home-video for-
mat, Pioneer Electronic Corp.
of Japan and Kokusai Denshin
Denwa Ltd. (KDD) have an-
nounced the development of the
first rewritable laser-read video-
disk system.

The system’s optomagnetic
disk is the first of its kind in the
world to use the laser-read for-
mat, according to Pioneer. As in
the conven-

First Rewritable Laserdisk
Developed By Pioneer, KDD

Framed Roger Rabbit,” as well
as concert footage of Elton John
and Madonna.

Pioneer has pressed 6,000
copies of ‘“Laser Optics 11,”
which is intended to increase
store traffic around laserdisk
hardware and software displays,
and to educate consumers.

Pioneer is also making avail-
able a special display that can
hold three laserdisk players, a re-
ceiver, a 26-inch monitor, and two
speakers for demonstration pur-
poses.

SMART APES, MIGHTY JEDI:
January will

tional read-
only laserdisk
system, the
rewritable disk
can be ac-

LASER
SCANS

see the letter-
boxed laser-
disk releases
of two sci-fi
film classics

cessed in the
still mode for a total of 54,000 col-
or frames per side, and will have
full random-access capabilities
and 400 lines of resolution.
Pioneer and KDD are current-
ly conducting field tests on the
prototype laserdisk recorder/
players. Units for the consumer
market are expected to be avail-
able “in the near future.” Pricing
information is not yet available.

BAT DISK: Warner Home Vid-
eo will release the box office
smash ‘“Batman’’ on laserdisk
Feb. 8. The closed-captioned disk
will feature digitally processed,
surround stereo. Unlike most of
Warner’s laserdisk releases in
1989, which were sell-through
priced at below $30, “Batman”’
will retail for $39.98. Interesting-
ly, this puts it head-to-head
against MCA Home Video’s
“E.T. The Extra-Terrestrial,”
which has the same price point
and is the all-time best-selling la-
serdisk (at 60,000-plus units).

“Batman” is coming out on la-
serdisk almost three months af-
ter its VHS release of Nov. 15,
and thus will not have the day-
and-date advantage enjoyed by
many current A-title laserdisk re-
leases. But the Caped Crusader
is on a roll, with strong commer-
cial momentum. ‘“‘Batman’’ is
also the type of action-packed,
special-effects-jammed thriller
that does so well in the laserdisk
medium.

Can the Caped Crusader force
the Extra-Terrestrial to “call
home” and relinquish the No. 1
spot on planet Earth? Stay
tuned.

PIONEER ELECTRONICS
(U.S.A.) Inc. recently made
available ‘‘Laser Optics II,”” a
demonstration laserdisk for re-
tailer in-store use. The 25-minute
disk offers a fast-paced, enter-
taining illustration of the video
quality and digital audio of laser-
disks, and includes scenes from
“Empire Of The Sun” and “Who

from CBS/Fox.
In “Planet Of The Apes’ ($59.98),
astronaut Charlton Heston, on
leave from his Republican fund-
raising activities, finds himself
marooned on a planet ruled by
superintelligent apes who speak
perfect English. Roddy McDow-
ell is the “humane’ ape scientist
who saves Heston from this fu-
turistic monkey business. “Re-
turn Of The Jedi” ($69.98) is a
wide-screen rerelease, with digi-
tal sound, of the third install-
ment of the “Star Wars” trilogy.
Home-video viewers can now see
the film with no extras, ships, or
special effects cut off by the pan
and scan.

This should please such retail-
ers as Linda Lukas, co-owner of
Dave’s Video, The Laser Place
in Sherman Oaks, Calif. Where
wide-screen movies on laserdisk
are cogpcerned, ‘‘the letterboxed
versions outsell pan-and-scan
versions by three to one,” says
Lukas. But, she adds, “My feel-
ing is that they should put out la-
serdisk titles in both formats.”
Most of her clients prefer letter-
boxing, but there are also “a lot
of people who don’t like it—who
don’t understand it or have a 17-
or 19-inch screen.”

oN THE RETAIL FRONT:
Dave’s Video moved to a bigger
location last January and in-
creased its store size to 2,800
square feet. The store now car-
ries some 3,800 laser titles, ac-
cording to co-owner Lukas. She
expects sales in ‘89 to be almost
twice what they were in '88. The
Christmas season has been espe-
cially jolly. ‘“Sales have in-
creased, especially because of
the lower price of the hardware.”
Dave’s Video sells the Pioneer
LD-870 (a dedicated laserdisk
player) for a mere $399 and the
CLD-1070 (a combiplayer) for
$499. The price on the latter was
even lower during a recent sale.
The store also sells Sony players
and expects to add Magnavox
hardware ‘‘soon.”

New Vid Technologies Expected In "90s

AVC Panel Heralds Hardware, Software Innovations

BY JIM BESSMAN
LOS ANGELES As significant a

breakthrough as was the !/,-inch
consumer VCR, the '90s hold the po-
tential for new hardware and soft-
ware formats that will make possi-
ble customized programming far

outstripping any

system this dec-

Avc ade has offered.

That, at least,
was the promise

“Epnm made at the Nov.

16 American Vid-

eo Conference
panel “Micro And Macro Views: The
Size And Shape Of New Technolo-
gy‘,!

However, some—such as Matt
Soga, Sony Communications Prod-
ucts Company’s professional video
division’s marketing manager of
small formats—wondered, “Why
another format?”

Soga was referring to Sony’s new
Hi-Band 8mm videocassette, which,
as he noted in his presentation, of-
fers a two-hour shooting time in an
audiocassette-sized formulation re-
plete with a time code feature. Sony
is positioning Hi-Band 8mm primari-
ly as a professional production for-
mat, offering quality comparable to
existing broadcast-standard for-
mats in a much more compact pack-
age.

But other video technologies dem-
onstrated or discussed at the Bill-
board and American Film Institute-
sponsored conference, including

KID VID MARKETING

(Continued from page 444)

computer graphics, Horner created
simple computer animation for the
likes of “Twinkle, Twinkle Little
Star” and “This Little Piggie.” She
likens the effect to a “moving color-
ing book, with short segments that
shift quickly to one another.”

Extensive testing confirmed
Horner’s approach, as toddlers
clapped and laughed and sang
along. Noting that what they liked
best was seeing other young chil-
dren, Horner plans more live-action
segments for “Toddler Treasury
Two.”

“A Link With Nature,” new from
Woodside, Calif.-based Oasis Proj-
ect, aims at ‘““prelanguage” children
with a new-age-type video. “Link”
features nature scenes of calming
water and animal families backed
up by either a cappella chanting or
the panpipes. “Even very young
children are used to lots of action,”
notes producer J. Emmot Caldwell.
“This video sneaks up on them and
ends up entrancing them.” Look for
“In Step With Nature” next, on the
subject of rhythm and dance.

“I’'m not an enthusiast of kids
watching a lot of TV, but they do
watch it,” says Horner as she ex-
plains her move to home video. “So
it seems to me an advantage to have
that time be useful and have paren-
tal control of content. That's what
videocassettes can do.” And that’s
why parents, too, are making the
move to home video to introduce
their toddlers to television.

video laserdisk, interactive compact
disks, and high-definition television,
their proponents claimed, are the re-
sult of consumer demand for high-
er-quality programming.

That demand, according to laser-
disk software supplier Image En-
tertainment’s VP of marketing,
Bruce Venezia, is the cause for a
“more rapid than in previous years”
monthly growth rate of 10,000 play-
back units.

“More and more consumers are
increasingly dissatisfied with cur-
rent videotape sound and picture
quality,” said Venezia, adding that
laserdisks provide the theatrical im-
age to match the high audio quality
to which enthusiasts are accus-
tomed.

Further noting the laserdisk’s su-
perior picture quality, Venezia cited
the importance of producing soft-
ware in the hi-def format. Barry
Rebo, head of Rebo High-Definition
Studio (and host of a hi-def demo at
the conference), noted that, despite
the federal government’s ‘‘reneg-
ing” on its pledge to assist U.S. pro-
duction of a hi-def system, “the rest
of the world likes U.S. software,
which bodes well for all of us.”

Rebo predicted that his format’s
“wide-screen, electronic image”’
would forge the “new multimedia
age,” and that its entertainment ap-
plications would include ‘“‘electronic

opening acts” projected on 70-inch
screens at concert venues as well as
“changing the nature” of movies in
the manner that hand-held cameras
and computer-generated imagery
had done in previous decades.

“We will be a feeder system for
other technologies,” added Rebo,
here pointing to a desired “high-def-
inition Hi-8-type system” as well as
forthcoming laserdisk and broad-
cast TV distribution of hi-def video
software.

Mark Fine, VP of product devel-
opment at interactive CD developer
American Interactive Media, of-
fered another medium where hi-def
may someday come into play.

CD-interactive, noted Fine, will
allow the user to control and cus-
tomize the content of his video pro-
gramming. Applications described
include ‘“‘self-censorship” of films
with sexual content, manipulation
of images, and even changing movie
plots, with interactive movies be-
coming possible within the forth-
coming decade.

Fine’s CD-I demonstrations in-
cluded a children’s “exploratorium”
disk, wherein the child enters a
“portrait gallery” of various objects
and learns how they work by keying
in various commands. A “children’s
jukebox’’ disk contained a dozen
public-domain songs like “Twinkle,

(Continued on page 48)
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Licence to Tl

HIGH-VOLTAGE STARS!

« “Bond Girl" CAREY LOWELL: Licence fo Kl
Dangerously Close, Club Paradise.

o GHARLES ROCKET: TV's Moonlighting, Saturday
Night Live.

o LINDA KERRIDGE: Alien from LA Fade to Black
Mixed Blood”

HIGH-RENTING GENRE!

« Blistering, high-velocity AGTION-ADVENTURE.
A heist-gone-wrong plunges twe gringes into south-
of-the-border intrigue. She’s an innocent hystandep...
hut is he?

HIGH-IMPACT P-0-P!

o Simling full-color WALL OR WINDOW POSTER and
high-profile COUNTER CARD available!

* Price Guarantee: No price reduction for
12 months!

Order Date: December 19, 1989, Street Date: January 10, 1990
M012413/Color/Approx. 89 Minutes/Action-Adventure/
Suggested Retail Price: $89.95

“Also available from Media Home Entertainment.

o a e, - Vademark of
ULTRA-STEREO 52
Rl= (Rlij=(Fl TTmmmmm irnn sTeneo UABS. e A ghs resenvd

THE CANNON GROUP. INC. presents o GOLAN-GLOBUS PRODUCTION of an ALBERT PYUN Film DOWN TWISTED staring CAREY LOWELL CHARLES ROCKET TRUD! DOCHTERMANN THOM
MATHEWS NORBERT WEISSER LINDA KERRIDGE Diector of Photography WALT LLOYD Music by BERLIN GAME Edited by DENNIS O'CONNOR Associate Producers KAREN KOCH and TOM KARNOWSKI Story by
ALBERT PYUN Scrsenplay by GENE O'NEILL & NOREEN TOBIN Pioduced by MENAHEM GOLAN AND YORAM GLOBUS Directed by ALBERT PYUN ©MCMLXKXVI! CANNON FILMS, INC. and CANNON INTERNATIONAL

Las Aspeles, Cltfarnis CANNON

) BISTRIBUTED BY ME0IA HOME ENTERTAIKMEAT, INC. @
ﬂﬁm‘K A Herun Communications, Inc. Compeny

™

AVCG Fitness Vid
BY JIM BESSMAN

LOS ANGELES At the American
Video Conference’s Nov. 17
‘Health: Fitness And Beyond” pan-
el, MCA Home Video’s comical
‘Couch Potato Workout” was cited
as an example of how large the

health and fitness

video genre has

AVC |

? But some pan-

elists saw limita-

n[pnnl tions to continued

growth without

needed evolution.

Of paramount concern was the per-

ception by one expert that middle-

American consumers are no longer

buying the lines promoted by per-

fectly toned celebrities whose “tum-

my tucks and butt lifts” cannot be

attained by merely following the
program.

“We're isolated in our California
selves,” said Peg Jordan, editor/
founder of American Fitness maga-
zine and VP of communications of
the Aerobics and Fitness Assn. of
America. “The housewife in Kansas
who’s been doing [the exercises] for
six months is saying, ‘How come I
don’t look like this?’ There’s a bud-
ding sense of frustration.”

There is also an emerging doubt
in the programs themselves and in
their goals, continued Jordan.

“Women don’t want the perfect,
bone-thin look,” she said. “They
want a realistic and natural [pro-
gram].”

Thus, Jordan called for future
tapes to ‘“‘address real issues for
real people with complicated, busy
lives.” She suggested production of
five-minute informational shorts
covering everything from eye ex-
ams to laser surgery.

In a glutted marketplace where
“there’s a workout for every body
part,” Jordan said that health/fit-
ness video makers must venture “to
open up the market” and show re-
tailers that there are “other kinds
of tape activities and information.”

Jordan predicted the “European-
ization of the industry,” whereby
high-quality product would target a
highly defined market rather than
the traditional “K-Mart marketing
approach.”

But Suzie Peterson, VP of pro-
duction and development at MCA
Home Video (also home of ‘“Body
By Jake” and hit Jacki Sorenson
and Judi Sheppard Missett jazzer-
cise/aerobic dance titles), contended
that the market is still dominated by
traditional fitness product. Peter-
son added, though, that getting
health tapes into traditional video
retail remains ‘‘problematic.”

Independent producer/director
Scott Frank, meanwhile, outlined
his still-unsolved problems in plac-
ing his TV special “AIDS: The Facts
Of Life” with a video company. In-
die projects like his, he said, need to
be targeted precisely.

“l considered the heterosexual
community ... but they don’t yet
perceive [AIDS] as a problem,” said
Frank. He added that besides prop-
(Continued on page 48)
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Billboard.

®©Copyright 1989, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any
retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written permission of the publisher.

TOP VIDEOCASSETTES. SALES

% ”t_ms VIDEO :

g Compiled from a national sample of retail store sales reports.
é ‘3 2 58| » %-
o | % | g | TITLE Copyright Owner, Principal =2 | £ |22
T l< |z Manufacturer, Catalog Number Performers 22| 8 |23
* & NO.1 & &
L] oo | e oo o | o
2 2 9 BAMBI Walt Disney Home Video 942 Animated 1942 | G |2699
31 [ 1| wwormmerocemmanr Ao T g | s
4 | 3 | 11| THELAND BEFORE TIME e oEm“;e{,‘igie"g“segge . Animated 1988 | G |2495
5 5 | 134 THE WIZARD OF OZ: THE FIFTIETH Turner Entertainment Co. Judy Garland 1939 6 | 2695
ANNIV.ED. A ¢ MGM/UA Home Video 60001 Ray Bolger
6 | 7 |18 | NEWKIDSONTHEBLOCK: HANGIN' 0o i sic video Enterprises 14v-49022 flew Kids On 1989 | NR | 1495
7 | 8 | 6 | LAWRENCE OF ARABIA R Columbia Pictures Home Video Peter O'Toole 1962 | PG | 2995
6| o | | DESEIOLBRENRI e e S v ooy || | o
9|13 ;‘g}',”aﬂ?}v‘é" THE BLOCK: HANGIN' 56 0 icic Video Enterprises 19V-49030 T Kids On 1989 | NR | 19.98
10 1|75 | cernac wenron - oy o | ¢ o
11 |19 | 3 | RUDOLPHTHE RED NOSED Family Home Entertainment 27309 Animated 1989 | NR | 1495
12| 10 | 6 | JANET JACKSON'S RHYTHM NATION A o e Janet Jackson 1989 | NR | 2488
13 | 21 | 47 | WHITE CHRISTMAS B Pt 460 5104 gg“fngﬁ’:;’g 195 | NR | 1495
14|00 | SRR WO T PR Lcrence T gt |y o |
15| 12 | 4 | PAULA ABDUL: STRAIGHT UP x:;g:g ik s Paula Abdul 1969 | NR [ 1998
16 | 31 2 FROSTY THE SNOWMAN Family Home Entertainment 27311 Animated 1989 | NR | 1495
1716 | 7 | o R MU TANENINA TURTLES:  Camily Home Entertainment 27314 Animated 1989 | NR | 1495
18 | 28 2 BON JOVI: NEW JERSEY-THE VIDEOS PolyGram Music Video 081-325-1 Bon Jovi 1989 | NR | 1995
19| 9 | 19 | BEETLEJUICE e oS I o 11785 Michael Keaton 1988 | PG | 1995
| 15 | 0 | SELEERATG NTHEROUND R St ton D T s || w |
21 [ 17 | 61 CINDERELLA Walt Disney Home Video 410 Animated 195 | G | 2699
22| % | | wosocor O o oo |« [
23| 18 | 24 | FINKFLOYD: DELICATE SOUNDOF oo pisic video Enterprises 24v-49019 Pink Floyd 1989 | NR | 2498
24 | 22 | 7 | MILLI VANILLI IN MOTION e RO SW.5703 Milli Vanili 1989 | NR | 1498
25| 25 | 99 | DIRTYDANCING vestron Pictures Inc. fgr“:ff‘;rsgfgyze 1987 | PG-13 | 24.98
26 | NEWD | SANTA CLAUS IS COMING TO TOWN Family Home Entertainment 27312 Animated 1989 | NR | 14.95
27| 20 | % | yorcour > COMPLETE Warees Eiane Video 650 ganelionda 1969 | R | 29.98
28 | 13 | 14 | BATMAN: THE MOVIE Playhouse Video 1470 ‘B‘Sf‘mw‘gfj‘ 196 | NR | 1998
29 | 27 | 11 | PLAYMATES OF THE YEAR-THE '80'S HBO Video 0310 Various Artists 1969 | NR | 1999
30|29| 8| BiG CBS-Fox Video 4754 Tom Hanks 1988 | Pc | 1998
31|30 | 57 | GHOSTBUSTERS & R G lumbla Pictures Home Video 6- g!'n"f\‘;[{fgy g 1984 | PG | 2995
32 | 32 | 58 | E.T.THE EXTRA-TERRESTRIAL :A"(;g'i,;‘oEn:“ee{,‘ig‘ef‘;‘;;‘Bl ) gzg'\{v;?a"c"e‘as 1982 | PG | 2495
33| 2 | 8 | QUEENSRYCHE: VIDEOMINDCRIME EVI ..~ Queensryche 1989 | NR | 1698
34 | NEWD | THE WHO: LIVE CBS Music Video Enterprises 19V-49028 The Who 1989 | NR | 19.98
35| 3 | 152 | CALLANETICS & & e ot Callan Pinckney 1986 | NR | 2495
36 | RE-ENTRY | BACK TO THE FUTURE & & prablin Entetain et o6 gﬁi"szﬁ{;?,oyd 1985 | PG | 1995
37 | NEW) | 1990 PLAYMATE VIDEO CALENDAR  HBO Video 0320 Various Artists 1989 | NR | 2999
38 | 33 | 102 | LADY AND THE TRAMP Walt Disney Home Video 582 Animated 1955 [ G | 2995
39| 40 | 29 | PLAYBOY WET AND WILD HBO Video 0277 Various Artists 1989 | NR | 1999
40 | 3¢ | 5 | CHARLOTTE'S WEB Hanna Barbera Prod. I 19 Animated w3 | 6 |18

®\TA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs,
or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of

250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million
at suggested retail for nontheatrical titles.

newsline...

LAYOFFS AT RGA/COLUMBIA: RCA/Columbia’s new management contin-
ues to make changes in the operation of the company. The latest in-
clude pink slips for some 16 employees in the sales and marketing de-
partments. The layoffs were attributed to “streamlining” of the orga-
nization. A company spokesman stresses the layoffs do not presage
additional rounds of staff cuts. “This is it,” the spokesman says. The
moves are the latest development in a whirlwind 18-month stretch that
has seen RCA/Columbia change its top management and revamp its
controversial distribution policy.

RIDINE MICKEY'S COATTAILS: The folks at Starmaker Entertainment
would like to extend their sincerest appreciation to Walt Disney Stu-
dios for graciously releasing to theaters a new, animated version of
Hans Christian Anderson’s story “The Little Mermaid.” Starmaker, it
turns out, just happened to have in its catalog an older, animated ver-
sion of the same story, which it began shipping on cassette Oct. 1 at
$9.98. Since then, it has shipped more than 100,000 pieces and expects
to surpass 125,000 by January.

“We acquired the video rights last January,” Starmaker president
Ken Palmer says of the 1978 film. “We were getting it ready for video
when we heard Disney was coming out with their own theatrical ver-
sion, so we held back on releasing our version so it would coincide with
the Disney theatrical release.” The 1978, G-rated feature acquired by
Starmaker was produced by GG Communications. It had a theatrical
release in 1978 and has appeared sporadically on television.

“Certainly the power of Disney is bringing this story along,” Palmer
says. “The original Hans Christian Anderson story, of course, is in the
public domain, so we were able to benefit from the publicity for the
story generated by Disney.” Starmaker’s strategy is not unprecedent-
ed, Palmer notes. “I used to be at InterGlobal,” he says. “When Disney
came out with ‘Snow White’ on video, we sold over a hundred thousand
of our own ‘Snow Whites’ at $9.99.”

PERESTROIKA: Sovexportfilm, an international sales organization for So-
viet-produced films, has signed an agreement with International Film
Exchange Ltd. (IFEX), a subsidiary of Today Home Entertainment
Inc. The U.S./Soviet agreement includes plans for selling and distrib-
uting upcoming Soviet films in the U.S. and acquiring American films
for distribution in the Soviet Union. The agreement also covers video
distribution, motion picture investments, music programming, and
publishing ventures in both the U.S. and U.S.S.R. The joint venture is
the first of its kind between a Soviet state agency and an independent
American film company. Both companies have previous experience in
East-West relations, however: Sovexportfilm is involved in a project
with Warner Bros. to build theaters in the Soviet Union, while IFEX
has long been a prominent U.S. distributor of Soviet films, including
the hits “Little Vera” and ‘“Moscow Does Not Believe In Tears.”

YOU'LL NEVER LEAVE YOUR HOTEL ROOM: Zenith’s new TV set, designed for
use in hotels, has a built-in interactive pay-per-view/guest services sys-
tem. The H2083, designed by Satellite Movie Co., uses a small electron-
ic board called a Lodgenet Smart Card, which decodes six pay-per-view
movie channels and allows guests to access directories for free and
pay-TV programming, electronically shop through the