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Hennessey Quits
Handleman, Cites
Mgmt. Differences

This story was prepared by Bruce
Haring and Don Jeffrey in New
York and Ear! Paige in LA,

NEW YORK Frank Hennessey has
resigned as president and CEO of the
Handleman Co., citing difficulties
with David Handleman, chairman of
the board of the country’s largest
rackjobber.

A terse memo issued by the Troy,
Mich.-based firm Dec. 12 said David
Handleman will temporarily assume
the role of CEQ, but sources elose to
the company say current executive
VP and chief operating officer Ste-
phen Strome 15 Hennessey's heir ap-
parent.

{Continued on page 116)

Latin Music Gels
Corporate Boost
¥ia Sponsorship

BY CARLOS AGUDELO

NEW YORK An increasing number
of US. corporations interested in
reaching the booming Hispanic mar-
ket are discovering the advantages of
sponsoring massive multi-artist
events in major cities, often combin-
ing them with community issues
through entertainment/fund-raising
activities.

‘Among the companies that have
helped raise the profile of Latin mu-
sic by sponsoring festivals are An-
heuser-Busch, Kellogg, American
Airlines, Procter & Gamble, Pepsi-
Cola, Coca-Cola, Coors, and Miller.

In turn, the growing exposure of
Hispanic artists in festivals held in

(Continued on page 83)

New Lahels Have Rumor Mill A-Spinning

BY DAVE DIMARTINO

LOS ANGELES  As the holiday sea-
son approaches, many music industry
executives here have two cheerful
words on their minds: new jobs.
Indeed, with 1990 beckoning, many
of the major players at record compa-
nies are leading dual lives: one at
their current label, the other—wheth-

er real, imaginary, gossiped ahout, or
simply hoped for—at one of the in-
dustry’s “new” labels

At least four new labels are
planned for early 1990: Disney’s Hol-
lywood Records; Irving Azofl's still-
unnamed, WCI-funded venture; Vir-
gin's revived Charisma; and Geffen’s
reactivated Asylum. Later in the
year, BMG is expected to start a

‘West Coast-based label and CBS Ree-
ords will apparently start an addition-
al imprint. In addition. PolyGram Re-
cords, already seeking a replacement
for former label president and CEQ
Dick Asher, will probahly be looking
for a top exeeutive to head a new dis-
tribution arm, rumored for start-up
next spring.

{Continued on page 116)

Brown, New Kids, GN'R Top ‘89 Charts

NEW YORK Bobby Brown, New Kids On The Block,
and Guns N’ Roses are among the acts dominating Bill-
board’s year-end No. | Awards given for chart perfor-

mance In 1989,

And, despite the many veteran artists who returned
to the scene this year, seven of the year's top 15 acts
in combined album/singles chart action are relative
newcomers—New Kids, Paula Abdul, Milli Vanilli,
Tone Loc, Skid Row, Karyn White, and Warrant.

The smash album saluting the Peanuts gang’s 40th Anniversary
continues its incredible sales pace. The celebration rolls into
1990 with & niew B.B. King single and & CBS-TV special in

Jan:

Cassattes. & Records. GR/C/0-9596

Other year-end chart-toppers include Randy Travis
the combined country album and singles chart king;
Madonna, the top adult-contemporary chart artist;

Kenny G, for contemporary jazz; the Stop The Vio-

chart for lhe

AovERTISEENTS

lence Movement, for the No. 1 rap single "‘Self-De-
struction”; and Amy Grant who tops the inspirational
sixth straight year.

For full details—including more than 100 year-end
charts—see “The Year In Music” in this issue.

Jo

uary.
Chario Brown is headed for Gold on GRP Compact Discs, HO

Here's 10 ihe miles (raveled and the joumey to comel Billbcard
wishes ail of our friends a happy holwday season
and & very successtul new year and decade.

Bowen Drops
Universal For
Capitol Helm

o BSYEEDWARDIMORRIS
NASHVILLE Jimmy Bowen has
taken over the presidency of Cap
tol Records/Nashville and has
merged his year old Universal
Records roster with the existing
Capitol slate of artists.

Bowen replaces former Capi-
tol/Nashville chief Jim Fogle-
song, who was relieved of his post
along with 14 others, including re-

(Continued on page 117)

MCA Confirms
Plans To Cut 5
More Branches

108 ANGELES MCA Distribution
has acknowledged that it intends to
shutter its offices in five cities by
mid-1990; earlier this year, it closed
field offices in Denver and Detroit
{Billboard, Dec. 9). The company is
billing the consolidation as “‘a
strengthening move ... not a cut-
back” that will better serve the needs
of both MCA-distributed artists and
its customers.

‘According to MCA, offices in Balti-
more, Cleveland, Phﬂadelphla, San
Francisco, and St. Louis will be
“phased out in stages” during the
first five months of 1990, thus leav-
ing intact only the offices in Los An-
geles, Chicago, Boston, Atlanta, New
York, Dallas, and Minneapol

(Continued on page 115)

ALBUM HAS ALREADY SHIPPED OVER 300,000 UNITS

includes the Gold Single “SWING THE MOOD™

It's never the same old jive...on Music Factory Records
Distributed by Atco Records
t Atiantic Recording Comporation

Praduced by Andy Pictiet & Las Homsisck
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Video Sell-Through Is Gift To Music Sellers

Holiday Retail Forecast Mixed

Thw story was prepared by Ed

VOLUME 101 NO. 51

BLOCKBUSTER RESPONDS

Blockbuster Entertainment Inc. responds to a Dec. 16 Billboard story
about the giant video specialty chain (“Blockbuster Growth Makes Land-
lords Wary Of Future”) in this week's Letters column. Page 15

INDUSTRYITES LOOK TO THE ’90s

Three leaders in the radio, video. and recarded-music fields look back on
the "80s and ahead to the '90s in this week’s Commentary section. Steve
Berger, Pam Horowitz, and Jason Berman o"et their views on the
changes and awaiting thew j ies. Page 15

BACK-TO-BACK ‘FUTURES’

In what may be a first for both the theatrical and home video industries,
MCA Home Video and its theatrical cousin have teamed to promote the
current “Back To The Future II” with the home video for the original
“Back To The Future.” Jitm McCullaugh has the story. Page 69

THE YEAR’S BEST MUSIC?
What were the 10 best albums, singles, videos, or concerts of 19897
Opinions vary widely, as a glance at the "best of”’ lists offered by Bill-

DECEMBER 23, 1989

n New York, Edward
Moms in Nax)mlle and Earl Paige
in Los Angeles.

NEW YORK Music retailers say
video sell-through is putting "the
merry” into Christmas. But even

with the strong video showing, music
retailers report mixed results.

Meanwhile, video retailers say it is
still too early to forecast just how jol-
Iy a season it will be this year.

In general, Christmas will be nei-
ther great nor lousy for most retail-
ers, including home entertainment

Vid Consolidation Cont’d: *
RCA/Col Gets TWE Titles

BY JIM McCULLAUGH

Enter-

LOS ANGELES pec
RCA/Columbia Pictures Home
eo has completed a deal for domes-
tic hore video rights to product
from independent Trans Werld En-
tertainment (Billboard, Dec. 16).
TWE had previously handled its
own home video distribution, but
will now exclusively.concentrate on
marketing, spearheaded by Don
E home video head.

% RCA/Columbia also stands to
gain additional theatrical product
from other deals recently struck by
Columbia Pietures and such inde-
pendent production entities as Epic

™ plier level. In still another newly an-

The TWE deal is just the latest
example of consolidation at the sup-

nounced deal, major special-interest
supplier Wood Knapp Video ac-
quired the Eastman Kodak Video li-
brary. Speculation continues about
other possible deals, including an
unconfirmed ramor that Playboy
Home Video is looking to shift its
distribution arrangement away
from HBO w perbaps one of the

major stu
In the waké of the recent Para-
mount-Prism Entertainment distri
% (Continued on page 115)

software merchants, says David Bo-
lotsky, an analyst at Goldman Sachs
& Co. in New York.

“Better operators will generate
gains of 7% to 10% for [stores open at
least a year], while weaker compa-
nies will be flat,”
he says. But dur-
ing the Thanksgiv-
mg weekend, mu-
sic retailers re-
ported stronger
gains than did oth-
er merchants (Bill-
board, Dec. 9).

In a more recent Billboard survey,
New Kids On The Block continued to
top everyone’s Christmas list. But
other big sellers—by such acts as
Phil Collins, Billy Joel, Milli Vanilli,
Janet Jackson, and Paula Abdul—
popped up in different slots on each
dealer’s top 10, without any of them
seeming to pull ahead of the pack.

ree of seven music retailers in
the survey cited comparable-store
gains ranging from high single digits
to double digits. But Los Angeles-
based Show Industries, which during
the Thanksgiving weekend chalked
up a 27% same-store increase over
1988, reported that figure has cooled
to a 5% gain since then.

Like Show Industries (which oper-
ates the Music Plus chain), Joe An-

(Continued on page 103)

Glohal Music Sales Surged In "88, IFPI Says

Combined EEC Took Biggest Share Of $20 Bil Pie

BY KEN TERRY
NEW YORK Worldwide sales of
prerecorded music leaped 19.4% in
1988 to $20.3 billion, according to fig-
ures just released by the Internation-
al Federation of Phonogram and Vi-
deogram Producers (IFPI).

While the U.S. share of the global
market held at about 32% last vear.
the IFPI asserts that, for the first
time, record sales in the 12 nations of
the European Economic Community,
which amouuted to $6.28 billion,
edged out those of the U.S., which to-
taled $6.25 billion. However, the U.S.
remains the largest market for sound
recordings, with total album unit
sales of 672 million (LP, CD, and cas
sette), compared with 549 million in
the EEC countries. (It should be not-

prior year. Similarly, sales of vinyl
LPs dropped to 510 million units, a
13.6% decrease from 1987,

The IFPI also released a table of
"world sales of sound recordings
1981-88,"” which outlines general
trends. During this period, the trade
group notes, singles sales declined by

NEW YORK Welcome to Bill-
hoard’s comhimed year-end/dec-
ade-end issue. We think it is the
higgest and best issue in the

ed that several Western
countries are not EEC members )
On a worldwide basis, the rapid
sales growth in 1988—slightly less
than that of the previous year—was
predicated on increased cassette and
CD revenues. Cassette unit sales
rose 21% to 139 hillion from 1.15 bil-
lion in 1987, while CD unft sales
400 mil-

long—96 history of Bill-
board

The issue comprises our regular
editoriai and chart pages plus two
special sections: 1989 The Year
In Music” and “The

On our regular pages, you will
find comprehensnve coverage of
the year’s top stories and trends as
by the Billboard staff,

Tion from 260 million the previous

year
The IFPI notes, however, that “the
growth of the CD market

board’s writers and editors will prove. Page 96
MUSIC
Black 108  International 91
Boxscore 44 Jazz/Blue Notes 87
Canada 92  Latin Notas 84
Chartbeat 10 Lifelines 95
Classicai/Keeping Score 77  Market Action 95
Clip List 76  Music Video 75
Commentary 15 Power Playlists 24
Country 45  Pro Audio/Video 78
Dance Trax 34 Radic” 16
Executive Turntable 13  Retalling 50
Gospel Lectern 86  Retaii Track 52
Grass Route 54 Rossi’'s Rhythm Section 111
Hot 100 Singles Spotlight 101  Talent 36
tnside Track 118  update 95
VIDEO
Backlot Beat 69  Music Videocassettes 73
Box Office 68  Store Monitor a2
Coming Soon 62  videocassette Rentals He
Home Video 69  Videocassette Sales
Top Kid Video 68  video Retailing
Recreational Sports 70
Seif Improvement 70 |
MUSIC CHARTS
Top Albums Hot Singles
Black 112 Adult Contemporary 23
Classticai 77 Black 11C
Compact Disks 52 Black Singles Action 11}
Country 48 Country 48
Hits of the World 94  Country Singles Action 47
Jazz 87 Crossover el
Modern Rock Tracks 28  Dance a4
Pop 104 Hits of the World &q
Rock Tracks 28  Hot Latin B4 Jurmped 54% to
Hot 100 o
Hot 100 Singles Action 101
Rap 114
CLASSIFIED/REAL ESTATE Page 88
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will decrease as the number of units
sold gets higher, and future high in
creases in CD sales will only be possi-
ble by an increase in CD hardware
ownership. In the U.S., CD hardware
penetration is estimated at only 16%
for 1989, whilst m European markets,
such as Spain and ltaly, the figure is
as low as 4%, "

Meanwhile, singles sales continued
to decline, reaching a level of 370 mil-
lion units in 1652, a GL% Jall Trn: Hl

In addition, our editors and writ-
ers offer thelr opinions on the
year’s top recordings, videos, and
Concerts on pages 96-97

But that's just the beginning.
Our special section, “1989 The
Year In Music,” features more
than 106 charts, plus our annual
chart analysis by the incompara-
bie Paul Grein. For this section,
we also invited some of the top
names in retalling and radio pro-
arammmg v picls their favorite
releania ol ihe ven

more than 33%; LP sales dropped by
half; cassette sales tripled; and CD
shipments mushroomed from 5.5 mil-
Tion units in 1983 to the 1988 level of
400 million.
In terms of doflar value at retail
{i.e., list price), worldwide sales fell
(Continued on page 109)

Another Year, Another Decade:
Billboard Tells The Whole Story

“The '80s,” our special look
back at the waning decade, in-
cludes charts of 13 musical cate-
gories—with analyses by Grein—
and an examination of the de-
cade’s musical trends hy Dave Di-
Martino

And as a bonus, the issue also
contains “Billboard's Music Of
The '86s” bellot. It's your chance
to vote for the artist, single, and
album of the decade. Winners will
be announced in a future 1ssue,

Billboard's coverage of the '86s
doesn't stop here. In our next is-
sue, we will be presenting the most
complete overview ever of the
home video industry in our spe-
cial supplement, “1980-1990: The
Video Decade.” This issue will fea-
ture a look back at 18 years of
Biilboard coverage i the video in-
dustry. Pius, you will read the in-
sights and opinlenis nl fadmearry
leaders and lumirurics, The isuc
also will fralier MiFhails 195
Viik rhark, e vl wa chads cr-
wring ihe viiline dreade

+ THE G1ACK WS 5770 BEGING FAE WEES 0H PASE 1B,
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THANKS TO OUR MEMBERS, _
WE'VE GOT ONE MORE YEAR OF SUCCESS TO CELEBRATE.

FOR 75 YEARS., CUR MEMBERS HAVE ENABLED US TO CONTINUE
TC DO WHAT WE DC BEST ENCOURAGE NEW TALENT AND

PROTECT THE RIGHTS OF ALL WHO CREATE MUSIC FOR ALL

THE ACCOMPLISHMENTS OF THIS YEAR AND EVERY YEAR, WE

THANK YOU

A ) C A P

AMERICAN SOCIETY OF COMPOSERS, AUTHORS & PUBLLISHERS

www americantadinhistorvy caom
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Some Welcome Probe Into Alleged Wrongdoings

Radio Heagts To Payola Indictments

BY CRAIG ROSEN

followed the re-

LOS ANGELES The payola in-
dictments of indie record promoter
Joe Isgro and two others have
drawn a mixed reaction from radio
people. They are also divided over
the inferences to be drawn from
FCC chairman Alfred C. Sikes’ an-
nouncement that the commission
will conduct an investigation into
alleged illegal activities by four ra-
dio stations named in the indict-

lease of a 55-page indictment ac-
cusimg Isgro of a number of illegal
activities, including making pay-
ments in the form of cash and/or
drugs to personnet at KIQQ Los
Angetes, KYNO Fresno, Calif.,
KMGX Fresno, and KAMZ E]
Paso, Texas (Billboard, Dec. 16).
All four of the stations have
changed ownership since the 1985
incidents cited in the indictments,

The Big Got Bigger In A
Financial Year Marked By
Mergers And Acquisitions

BY DON JEFFREY
NEW YORK Big and small compa-
and acquisitions dominated the fi-
nancial news of the home-entertain-

Other news and trends included:

¢ The entry of

1989 nies into the U.S.

entertainment in-
* The growth
of operating prof-

* An increase in 50%-purtnership
deals for record companies and ra-

® Frenzied speculation about en-
tertainment, companies as takeover

+ Consolidation in music and vid-
eo retailing and distribution.
record and video industries was
Time Inc’s $14 billion acquisition of
form Time Warner Inc.

Some observers worried that the
Time Warner in the merger (after
the deal was restructured to fight
munications Ine.) might stifle
growth of WCI's highly successful
lysts say Time Warner is unlikely to
hock any of what most observers

PolyGram Records, a division of
Netherlands-based Philips N.

nies alike grew larger as mergers
ment and radio industries in 1989.
foreign compa-
INREVIEW | dustry
it margins for record compames.
dio stations.
targets that drove up stock prices.
The biggest merger affecting the
Warner Communications Ine. to
enormous debt burden incurred by
off & hostile bid by Paramount Comn-
record companies. But most ana-
see as the company’s erown jewels.
grew by ucquiring other record la-

bels: Island Records for $272 million
and A&M Records for $460 million.
(The latter deal is expected to close
onJan 1)

Then, to pay for the A&M huyout,
Philips announced it would sell 20%
of PolyGram's shares to the public,
at a price tentatively set at $16-320a
share.

Thern-EMI PLC, the British-
based music and electronics con-
glomerate, bought 5 50% interest in
Chrysalis Records in a deal valued
at up to $104 million, just months af-
ter purchasing SBK Entertainment
World's music publishing interests
for what was said to be a record
$337 million. Later in the year,
Thorn’s U.S. subsidiary, Capitol-
EM]1 Music, bought a 50% interest in
Enigma Records for a rumored $12
miltion.

Meanwhile, despite retailers’
complaints about sluggish music
sales and too few smash-hit records,
record companies’ operating profits
and margine continued to climb,
with higher-priced compact disks
providing most of the boost.

Sony Corp., which had already
bought its way into the U_S. record
business in 1988 with a $2 billion ac-
quisition of CBS Records, turned its
deep pockets toward Hollywood and
paid $3.4 billion for Columbia Pie-
tures Entertainment Inc., the film
and television company that has a
partaership in RCA/Columbia Pic-
tures Home Video.

The deal will be costly for Sony,
though. Tt had to agree to give rival
record company Warner a 50% part-

(Continued on page 107)

Wesley Hein Exits Enigma
Exec Heads For Disney Label

BY CHRIS MORRIS
LOS ANGELES Enigma Entertain-
ment president Wesley Hein has re-
signed from the company to tuke an
as-yet-unnamed senior executive po-
sition at the Wait Disney Co.'s new
Hollywood Records.

Hein, who will report directly to la-
bel presldem. Peter Paterno, will be-
gin working for Hollywood Jan 2

Although no formal announcement,
had been made at press time, Enigma
insiders say that it is expected that
executive VP Jim Martone wiil be ele-
vated to the presidency of the Culver

Cny. Calif., company within the

Whlle Hein has no eomment on his
move or the role he will take at the
new company, sources indicate that
he will work on the same corporate
ievel as former Chrysalis president
Mike Bone, who is known to be com-
ing to the label in an as-yet-unan-
nounced role.

The two senior execs will split du-
ties as overseers of the label's fune-
tions, with Bone taking responsibility
for marketing, promotion, and sales

and none of the programmers in-
volved are still employed by the
stations.

While the FCC will not chastise
the new station owners for deeds
committed under former manage-
ment, an FCC spokeswoman says,
“It’s entirely possible the FCC
would pursue a licensee with his
new properties, even though he
was not [still] a licensee of the sta-
tion involved [in payola].”

Reflecting the national war on
drugs, the FCC is also investigat-
ing whether any licensees were en-
tangled in drug-related payola.
This tack is related to a new policy
the FCC implemented last sum-
mer.

A cross-section of program di-
rectors around the country say

AIDS Aid. Mike Greene, left, president of the National Academy of Recording
Arts and Sciences, displays Carole King's guitar at the Music Against AIDS
auction, presented by the Los Angeles chapter of NARAS. The event earned
$40,000 for the American Foundation for AIDS Research. Shown. from left, ara
Greene; Ann Flower, Amencan Foundation for AIDS Research; Stix Hooper,
president, LA. chapter of NARAS; and Paul Villadolid, event committee co-Charr.

they do not believe that a station h-
(Continued on page 107)

"EW KIDS ON THE BLOCK ¢lose out 1989 by be-
coming the first act to land six top 10 hits on the Hot
100 in one calendar year since Michael Jackson
blitzed the charts in 1983.

New Kids’ eurrent single, “This One's For The Chil-
dren,” jumps to No. 9 on the Hot 100. The teen sensa-
tions also reached the top 10 this year with “You Got
It (The Right Stuff),” “P'll Be Loving You {(Forever),"
*Hangin’ Tough.” “Cover Girl,” and "Didn't I (Blow
Your Mind)."”

In addition, New Kids
have two albums in the
top 10 on the Top Pop Al-
bums chart. “Hangin’
Tough” dips to No. 6,
while “Merry Merry
Christmas” jumps to No.
9. It's the first Christmas
album to reach the top 10
on the pop albums chart
since the survey was re- |
opened to seasonal prod-
uet in 1974, From 1963-
73, Christmas albums appeared only on a separate
holiday music chart.

New Kids also account for the only two music vid-
eos in the top 10 on the Top Videocassettes Sales
chart. “Hangin’ Tough Live” is No. 6; ‘*Hangin’
Tough" is No. 7.

The Kids are for CBS what "Dirty Dancing” was
for RCA two years ago: an unending cash cow.

PHIL COLLINS iands his eighth No. 1 hit as ““Anoth-
er Day In Paradise” inches up to the top of the Hot
100. Only Michael Jackson had more No. 1 hits in the
‘80s—nine. Madonns and Whitney Houston are tied
for third place, with seven chart-topping singles each.

Collins” total includes a duet with Marilyn Martin,
“Separate Lives,” and a smash with Genesis. "Invisi-
ble Touch.” Jackson’s tally mcludes two duets, with
Paul McCartney and Sied

"Another Day 1 Paradise” is Collmu second No. 1
hit of 1989, following “Two Hearts,” which rang the
bell in January. James A. Geoghan of Manhasset,
N.Y,, notes that Collins is the seventh act to land two
or more No. 1 hits

this year, following Paula Abdul,
thhnrd Marx, New Kids On
i, and Roxelte. Geoghan adds
that this sets 8 new record. In 1987, six acts landed
twa or more No. 1 singles.

FAST FACTS: Milli Vanilli’s “Girl You Know It's
True” logs its sixth week at No. 1 on the pop albums
chart, becoming the longest-running No. 1 debut al-
bum since the Beastie Boys’ "Licensed To 1Y logged
seven weeks on top in early 1987. We're discounting

New Kids Have Had A ‘Block’-Buster Year;
Just Another No. 1 For Collins; ‘Moon’ Rises

by Paul Grein e
tles’ *Yesterday." Jones’ “Back On The Block™ album

George Michael's solo debut, “Faith,” which spent 12
weeks on top in 1988, on the grounds that he was a
star before he even bought the jeans for the cover
photo shoot.

Tom Peity's “Full Moon Fever” rebounds into the
top 10 on the pop aibums chart, as his latest single,
“Free Fallin’,” jumps to No. 17 on the Hot 100. The
album has been in the top 10 for 25 weeks, longer than
any other Petty collection. “Damn The Torpedoes™
logged 20 weeks in the top 10 in 1979-1980.

Ray Charles lands his
first top 30 pap hit since
1967 a5 Quincy Jones' re-
make of the Brothers
Jehnson's “I'll Be Good
To You''—on which
Charles shares lead vo-
cals with Chaka Khan—
jumps to No. 30 an the
Hot 100. Charles was last
in the top 30 with another
cover version of an earli-

r pop smash: the Bea-

leaps to No. 27 in its third week on the pop chart.

Technotronic’s “Pump Up The Jam” is the top new
entry on the pop albums chart at No. 83. In addition,
the titie track holds at No. 1 on the 12Inch Singles
Saes chart for the fifth week, the longest run at No. 1
since Michael Jackson’s “Bad" also logged five
weeks on top in 1987. On the Hot 100, the SBK Rec-
ords smash holds at No. 7.

‘The Gap Band lands its first No. I hit on the Hot
Black Singles chart in nearly seven years with “All Of
My Love.” The Tulsa trio topped the black chart once
a year from 1981 through 1983, but had been shut out
of the top spot ever since.

wE GET LETTERS: Jeff Pearlman of North Miami
Beach, Fla,, notes that Bette Midler has been on both
sides of a pop-ballad resurrection this year, You prab-
ably know that Midler's No. 1 smash Wind Beneath
My Wings” was a modest chart hit in 1983 for Lou
Rawls. But you probably didn’t know that Midler had
a modest chart hit that same year with “All I Need To
Know.” Under a different title (“Don’t Know Much”)
that song jumps to No. 2 this week for Linda Ron-
atadt and Aaron Neville. Like they say, what goes
around comes around.

Rich Appel of CBSTV in New York poses the philo-
sophical question: “Do you suppose it’s just a coinci-
dence that we began the decade with Eddie Rabbitt
and end it with Jlve Bunny?"

A HOLIDAY WISH: May you always have a buliet
on the chart of life!

and Hein looking after the A&R and
(C d on page 108)
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Michael Bolton.

From The Depth

Of His Soul

Comeos The

Esosence Of GolJd.

Congratulations, Michacl.
Columbia Reecorda.
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Operations Split Into 4 Divisions; Directors Named

CBS Records U.K. Restructures

I B Y/ADAMWHITET .
LONDON Six new managing direc-
tors—count them, six—will lead CBS
Records UK. into the "90s. The com-
pany is undergoing a wholesale re-
structuring to broaden its growth,
develop talent more effectively, and
energize its executive ranks.

The changes are similar to those
evident at Records Inc. in the
USS. during the past 18 months. Com-
cidentally, news of the

ing talent.”

CBS U.K. commands a market
share of 18% in albums and 11% in
singles, but its financial performance
is not broken out from worldwide
CBS results. The company employs
900 people, of whom 750 are
its manufacturing/distribution cen-
ter at Aylesbury, just outside Lon-
don. The U.K.-signed roster com-
prises 35 acts.

Under the 1990 regrouping, Win-
wood becomes managing r of
the musie division. This is to be
statfed primarily by two senior A&R
executives, Lincoln Elias and Gordon
Charlton, as well as a couple of A&R
field scouts.

Winwood will also be active in
CBS' renewed commitment to music
publishing, and in expanding its re-

(Continued on page 117}

comes soon after word that WEA's
British operations will split into two
self-contained record companies in

grouped into four divisions, accord-
ing to chief executive Paul Russell.
This will redefine the duties of three
veteran executives, including senior
A&R director Muff Winwood, and ad-
vance the careers of three younger
managers.

Each of the new divisions—music,
labels, music publishing, and opera-
tions—will have its own managing di-
rector. Russell himself advances
from managing director/CEO-to
chairman/CEQ of the company, ef-
fective immediately.

He says the changes reflect, the en-

at

BY BRUCE HARING
and KEN TERRY

NEW YORK Independent U.S. la-
bels are turning increasingly to
larger European distributors in an-
ticipation of the lifting of trade re-
strictions in 1992

Althongh there is no great rush
away from the old method of licens-
ing produet country by country,
U S indie labels are gradually seek-
ing to deal w|t.h a limited number of

ial spirit
CBS Records worldwide since its ac-
quisition by Sony. “It will bring in-
creased concentration now to the var-
jous components of our overall busi-
ness and . . . focus more of our
executive talent and emphasis on our
core business: finding, breaking, and

Eur And
many say Lhey would hke to fmd
“the perfect company,” one which
could effectively move various
product genres in all the European
markets.

To fill that expertise void, a grow-

" U.S. Indie Labels Seek
Fewer Ties In Euro Links

ing number of aggressive indepen-
dent marketing specialists have
cropped up. Several labels are tap-
ping into the expertise of these
marketers in countries where they
have little experience.

Rough Trade in the U.K.,, Hol-
land, and Germany; the Southern
Studlos/Boudlsqne/EFA consor-
tum; and such depen-

Moscow On The Hudson. Guenter Hensler, left, president of BMG Classics,
and Rudi Gassner, right, president/GEO of BMG Music International,
congratuiate Vladimir Spivakov, violinist/conductor of the Moscow Virtuosi, after
a concert at New York's Avery Fisher Hall. Spivakov and the Moscow Virtuosi
are under a long-term contract orr the ACA Victor Aed Seal labe!. The chamber
ensemble's first two recordings were released this fall in conjunction with its
U.S. tour.

dents as Demon Records and Fun
House Records are among the most.
frequently mentioned companies
that exhibit growing influence on
the continent.

Indie publishers, on the other
hand, do not seem to be changing
their modus operandi in relation to
European subpublishing, partly be-

(Continued on page 107)

STATE BILLS THREATEN
Pa. House OKs Album

___BYSUSANNUNZWTA
NEW YORK A bill calling for
warning labels on albums sold in
Pennsylvania was passed by the
state's House of Representatives on
Dec. 12 and is now up for Senate re-

view.

Sponsored by Rep. Ron Gamble,
the bill is the first of its kind to
stand a chance of being approved by
a state legislature. Defeated when
it passed through a House subeom-
mittee earlier this month, the bill
was recycled as an amendment to
Senate Bill 938, a popular drug bill.

The amendment, if passed, would

require manufacturers or distribu-
tors to place fluorescent yellow
warning labels on LPs, tapes, and
CDs that contain lyrics “which ex-
plicitly describe, advocate, or en-
courage suicide, incest, bestiality,
sadomasochism, rape, or involun-
tary deviate sexual intercourse, or
which advocate or encourage mur-
der, ethnic intimidation, the use of
illegal drugs, or the excessive or il-
legal use of alcohol™ The amend-
ment differs slightly from the origi-
nal proposal, which also specified
adultery, sodomy, and morbid vio-
lence in its list of offensive subjects
(Billboard, Nov. 11).

RETAILERS
Stickers

Those who sell such material
without labels would be liable for
criminal penalties, according to the
amendment, which also calls for the
label to be affixed under shrink-
wrapping and contain the warning
that one or more of the subjects
above are included in the lyrics.

Proponents of the bill consider it
a tool to help parents momtor the
music to which their children are lis-
tening.

In arguing for the amendment,
Gamble quoted lyrics from a num-
ber of songs, including The Who's
“You Better You Bet,” Elton John's

(Continued on page 115)

Md. Ponders Tax On Vid Rentals

BY BILL HOLLAND

ist to oppose the bill.
Thy tax on rentals, a

WASHINGTON, D.C. Officials of
Maryland's financially strapped mu-
nicipalities are pushing for state-
wide legislation that would subject
video rentals to the state's amuse-
ment tax.

Representatives of the Video
Software Dealers Assn have been

e

tax already levied against movie
theaters, is an idea that could quick-
ly become popular in other states,
opponents say. “It's the first time
anybady's thought of this,” says re-
gional VSDA president George
Henderson, owner of Reel Time Vid-
eo in Waldorf, Md. "It not only
hurts but it could drive

warned that the pl believed to
be the first in the nation—could be-
come law by February if the indus-
try does not act to block the move,
To that end, Maryland VSDA offi-
cials have asked for funding to hire
former Gov. Marvin Mandel, the ul-
timate Annapolis insider, as lobby-

a lot of borderline shops out of busi-
ness. They're already paying sales
taxes, county, and municipal taxes.
It u)uld well be the last straw.”
Frank Barnako, a past VSDA
president who has stores locally,
views the proposed plan as “scary.”

Barnako says “this is the sort of
thing that could spread like wild-
fire—these (Jocal officials] could
get together at a convention and
say, ‘Hey, 1 know a great new way
to get revenues.’

The plan was first revealed in No-
vember and. since then, financially
strapped municipal officials have
moved forward quickly to gain gen-
eral assembly support. The VSDA
already has begun an in-store cam-
paign with anti-legisiation petitions.

While no one has an official fig-
ure on the amount the state could
raise under such a plan, estimates
range between $4 million and $5 mil-

(Continued on page 115)

| EXFCUTIVE TURNTABLE |

RECORD COMPANIES. Jimmy Bowen is named president of Capitol Records in
Nashville. He was president of Universal Records {story, page 5).

CBS Records in London appoints Paul Russell chairman and CEO, and
Tony Woollcott deputy chairman. They were, respectively, managing dir-
ector/CEOQ, and deputy managing director for the label (story, this page).

MCA Records in Los Angeles makes the following appointments: A.D.
Washington, senior VP of black music prometion and marketing, Ron
White, VP of black music promotion; and Joanie Kamuca. VP of adminis-
tration, East Coast, They were, respectively, VP of black music promotion;
national director of field promotion, black music; and director of administra-

tion for the Jabel.
t E
e ! .
‘ ™ El

WASHINGTON BOULOS DRAKE

BOWEN

Steve Kleinberg is named VP of marketing for Ateo Records in New
York, He was VP of product development at PolyGram

Virgin Records in Los Angeles appoints John Boulos VP of field promo-
tion. He was director of national promotion for the label.

Dennis Drake is promoted to VP of studio and technical operations at
PolyGram Tape Facility in New York.

Vicki Leben is named senior director of national prometion at RCA Rec-
ords in N.Y. She was promotion director at B&W Marketing Consultants.

Elektra Entertainment in New York names Linda Ingrisano national di-
rector of video promotion. She was manager of video promotion and mar-
keting at EMIL

Nelson repertoire , A&R, at Columbia
House in New York. He was admlmstrauve coordinator of ereative services
for the label.

Reunion Records in Nashville promotes Heidi Brown to national promo-
tion director She was director of radio relations for the label.

TRADE GROUPS. The National Academy of Recording Arts and Sciences in Los
Angeles names Robert W. Senn VP/GM, and Diane H. Theriot Grammy
Awards Supervisor. They were, respectively, VP of sales and marketing for
Crawford Post Production, and senior executive secretary to the presidents
of Capitol Records and Screen Gems-EMI Music.

PUBLISHING. Lee Reed is appointed manager of catalog administration at Po-
lyGram International Publishing in Los Angeles. She was copyright admin-
istration and licensing director at Columbia Pictures Music.

RELATED FIELOS. Banner International Associates names Henry Nash VP of
the company’s R&B department. He was an independent agent.

VIDEO PEOPLE ON THE MOYE, see page 69.
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National Music Publishers’ Association Inc.
and The Harry Fox Agency, Inc

7 o (212) 370-5330 ¢ CABLE ADDRESS: HAFOX
TELEX: 237441 HAFOX UR
FAX: (212) 953-2471

208 EAST 42 STREET, NEW YORK. N.Y. 100}

AUDITING: AN IMPORTANT ELEMENT IN
THE HARRY FOX AGENCY’S FORMULA FOR SUCCESS

We are pleased to announce that for the fifth consecutive year, collections and
distributions of The Harry Fox Agency, Inc. have reached new record levels. Our
in li ing ical riﬁl;ts on behalf of music publishers and copyright
owners is based on an effective three-part formula:

. Licensing
. Collection & Distribution
® Auditing

While Licensini and Collection & Distribution are certainly essential elements
of this formula, it is uditing that ensures the efficiency and accuracy of the entire

licensing process. HFA maintains a very active auditing program through:

RESQURCES: Two outside auditing firms
Internal HFA auditing staff

FREQUENCY: Large record companies - every 2 years
Smaller record companies - 1-3 years (based on need)

RECOVERIES: Over the past three years (1986-88) audit recoveries of
$18 million have been returned to our publisher

principals.

This $18 million in distributions exceeds the
commissions retained by HFA during the same period
by $1.5 million.

So far, in 1989 audit recoveries have reached $6 million.

Licensing, Collection & Distribution, and Auditing - & formula for success that

continues to work for The Harry Fox Agency, Inc. and our more than 7,000 American
music publisher principals.

NMPA and HFA welcome your inquiries concerning our activities. Our staff
will be pleased to answer ani questions you may have, and to help you in any way we
gran regarding music publishing and licensing issues. We look forward to hearing

om you.

si

dward P. y
President &

Bernard Kerner, Vice Presid 'inan
£ s ent,
Xg;hloB Inomata, Director of Lli]celfsin =
Vince tl‘(()::;l, Manqger - Mechanical Licensing
en tellucci, Manager - Film & TV Synchronization
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Steve Berger
Media In The

’90s: Focus On
Bahy Boomers

BY STEVE BERGER

As we enter the "90s, we in the me-
dia will focus on the middle age of
the baby boomers. Any genera-
tion’s musical heritage is rooted in
the songs that it enjoyed in its last
formal year of education. The
boomers fall into two distinct
groups based on their musical heri-
tage. They are split in half because
in the late "60s, there was AM and
FM. Those boomers who listened
to AM know ali of the Carpenters’
hits; the FM listeners still embrace
the Moody Blues. If you don't be-
lieve me, look at the success of
both oldies and elassic rock sta-
tions. In the '90s and beyond, the
Carpenters and the Moodys will be
the "music of our lives.”

The boomers have another fac-
tor affecting their lives. They ma-
tured in the age of VCRs, cable
TV, CNN, USA Today, compact
disks, microwave ovens, and Casey
Kasem. All of these things gave
them instant gratification and, in a
sense, spoiled them, Today you can
program a CD player to repeat
“Nights In W] hlle Satin” or "Close
To You™ until your kids are ready
to have you committed. “Casablan-
ca” festivals are gone from TV be-
cause VCRs allow Ingrid Bergman
to walk into the fog endlessly. An-
ticipation is only a Carly Simon
tune and a ketchup commercial
soundtraek,

It was 25 years ago when [ first
admitted to my father that I was
reading Playboy. He was reading
Esquire at the time. Toward the
end of his life, my father was a
regular subscriber to Playboy and
my first lesson in the evolution of
demographics was complete. You
see, my father, like the rest of his
generation, evolved in a media
sense, Esquire became too tame
for him and Playboy provided a
barrier of protection (pun intend-
ed) from Hustler,

The boomers, for the most part,
hold on to their split musical heri-
tage, and radio will have to find
new and better ways to present a
library limited to about 1,200
songs. 1 have great hope that we
will succeed because, after all, ra-
dio was instant before coffee,
headline news services, and TV
dinners.

Steve Berger is president of Na-
tionwide Communications Inc.

il

Evolution, Growth Will Mark Vid In "90s

BY PAM HOROVITZ

NEW YORK Many are aiready
calling the '80s “The Video Dec-
ade,” as warranted by video’s explo-
sive entry into the entertainment in-
dustry. I eaution those pundits who
are already Jooking to relegate vid-
eo to “flash in the pan” obsoles-
cence as they predict the next new
trend. Remember, rock'n'roll was
not supposed to last, either. Mean-
while, here we are more than 20
years later, with the Rolling Stones
Tocking to the rafters in front of die-
hard fans and their kids.

Looking back, of course, is easier
than looking forward. We've seen
video emerge as the medium of
choice for the American consumer
not only for watching movies, but
also for exereising, learning to cook,
and for entertaining the kids. Far
from cannibalizing the theatrieal
market, video has given the motion
picture a second life by increasing
America’s appetite for movies. Vid-
eo rights are now a mujor ingredi-
ent in the solidification of a movie
deal.

The '80s left a legacy of new
terms: VCR, VHS, PPV, PPT,
HDTV, depth of copy, windows,

Pam Horovitz

sell-through, video vending, super-
store, special interest. How many
will survive inte the next decade?

So far, predictions for the "90s
that | have read have included the
death of VHS, the death of video
rentals, and the death of video
These come in the midst of predie-
tions that video will grow to a $16
billion-$20 biliion industry in the
next decade. Somewhere in the mid-
dle is probably where the true, high-
definition picture lies.

As is the case with any produet-

driven industry, the video industry
will change mainly as a response to
eonsumer demand.

‘What wiil those demands be? To
wateh what they want when they
want—conveniently and at an af-
fordable price. Will that point us te-
ward laser—or toward fiber opties?
Toward a video specialty store or
somewhere else? Will the growing
sell through trend eventually lead
to all titles coming out at a sell-
through price or will there always
be a title-by-title evaluation? Will
government escalate its efforts to
regulate video. or will the industry
step up its own efforts to self-regu-
late? Will all levels of consolidation
mean more efficiencies or just few-
er choices? Will video become
America’s next advertising gold
mimne? Consumers alone can deter-
mine the answers to all of these
questions.

Meeting those demands in a way
that is profitable for both wholesal-
ers and retailers as well as exciting
for the consumer will be the chal-
lenge of the next 10 years.

Pam Horovilz is exccutive VP of
the Video Software Dealers Assn.

Industry Must Keep Up With Technology

BY JASON BERMAN

The last decade was an uneven ex-
perience for our industry. We suf-
fered through the first half and
prospered through the second.
And, while we ended the period on
a high note, now is the time to ask
a very important question: Can we
even out the bumps in the road
over the next 10 years?

In 1999, I hope we are able to
look back at the previous decade
with satisfaction and pride be-
cause we met the challenges that
faced us. In the ’90s, significant
public policy decisions will be
made that will help to determine
the future of the music industry
for many decades.

As always, those of us in the
business of making music will
struggle with the challenges pre-
sented by those in the business of
making devices to play back and
record our music. Already, we are
grappling with the implications of
digital tape recording and will
soon face the threat of home re-
cording on CD. Other Lec}molog]e=
that could change the way we lis-
ten to music include celestial juke-

»

Jason Berman

nology, rather than as an after-
thought.

1t 1s becoming increasingly im-
portant that we approach these
chailenges globally. As the music
community is asked to ussist with

the strengthening of U.S. intellec-
tual property laws, we are being
invited to participate on a global
scale to address issues that will
protect our status as a strong ex-
porter and a net positive influence
on our national balance of trade.
On this global scale, we must con-
tinue to advacate such vital issues
as establishing the term of copy-
right protection at 50 years.

The Recording Industry Assn.
of America and other groups rep-
resenting the many interests i the
music community must work to-
gether to protect the future of mu-
sic. We must use the strength we
have gained over the past decade
to guide us through the next 10
years.

Jason Berman is president of the
Recording Industry Assn. of
America.

to tl
Edif

years. Either Salvaneschi or his VP
of real estate and construction, who
has 23 years of experience in real
estate, rules on all our sites after a

boxes, digital digital
cable, and scores of other devices
that will dramatically alter the
face of our business

These technologies will inevita-
bly force changes in the way peo-
ple prefer to get our musie—and in
the way musicians, writers, pub-
lishers, and recording companies
get paid for their music. One of
our challenges is to harmonize
these advances in technology with
strong protections for our copy-
rights. Historically, our strugyle
has been to get the law to catch up
with technology. In order to be
successful, we must find a way to
address the issue of copyright pro-
tection in the development of tech-

BLOCKBUSTER DISAGREES

We dispute the assumptions offered
in your Dec. 16 issue concerning our
real estate activities and the viabili-
ty of Blockbuster Entertainment
Corp We suspect that some of the
unflattering references may have
been advanced by real estate people
who have been unsuceessful in deal-
ing with Blockbuster.

Real estate is of prime impor-
tance to us and that is illustrated by
the fact that our company presi-
dent, Luigi Salvaneschi, is & veteran
real estate professional. He was

rate VP, real estate, construe-
uen and architecture/engineering
at Kentucky Fried Chicken for five

personal i

To your sources who say that we
have made some bad site selections,
we need only quote the record:
out of the 10 top-performing stores
in our 1,000 store-plus system are
located in the New York ADL

To those who say people don't
want to rent to us, we can only note
that our New York region real es-
tate office gets 20 calls or more &
day about sites, both from landlords
and agents. Nationwide, your story
correctly indicated that at the re-
cent ICSC convention in Las Vegas,
more than 6,500 landlords came to
our booth to talk about renting to
us.

(Continued on page 90)
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’89: In Like A Lamh, Out Like A Lion

~ BYSEANROSS

NEW YORK The first horseman is
Al Sikes. The second horseman is the
payola investigator. The third horse-
man is the investment banker. The
fourth horseman is a better variety
of favorites from yesterday and to-
day with less repetition and fewer
commercials.

1t might be melodramatic to dis-
cuss 1989 in apocalyptic terms. But in
its final months, a lot of potentially
destructive radio forces that had
been relatively dormant returned in
unison. That combined with the seem-
ingly weekly pictures of varous sta-
tions’ outrageous-stunt contest win-
ners rolling around in various animal

A lot of potentially
destructive radio
forces that had
been dormant
returned in unison

wastes tended to create a “Day Of
The Locust” atmosphere (or at least a
“Magic Christian” atmosphere) at
year's end.

August's sudden reappearance of
the indecency issue, and November’s
new slew of payola-related indict-
ments, et. al, underscored radio’s cy-
clical nature. They also upsmged a

But after eight years in a right-wing
political climate, it seems less surpris-
ing that the FCC came after stations
for playing “Walk With An Erection”
than it does that they waited until

If the indecency issue was dormant
until several months ago, the payola
question seemed long forgotten unti!
the last days of November, despite
the first-ever payola convictions of
Ralph Tashjian and Bill Craig earlier
this year. So was the more benign but
stllrelated playlist accuracy issue,
which, judging from its low canven:
tion profile this year, had gone the
way of home taping and back-an-
nouncing as something that people
wanted to discuss. (That could
change in 1990 when computerized
radio tracking becomes readily avail-
able)

Even with the payola issue promi-
nent, again, the first-week furor gen-
erated by the Joe Isgro/Ray Ander-
son indictments is, compared to 1986,
minor. That many in the business are
going out of their way to seem unruf-
fled (Billboard, Dec. 16) may reflect
the fact that the new allegations in-
volve stations that were cited in the
first round of indictments nearly two
years ago and which have long since
changed PDs.

One part of the radio picture that
was supposed to change this year—
and thus far hasn't—was the ever-es-
calating price tag for-radio stations.
At September's National Assn. of

lot of the issues that con-
versation earlier this year, but which
tended to get shelved without getting
solved. Remember back-announcing?
Song revivals? 98 in a row? Record
lezks as an actual issue, instead of a
way of life? Yes/no radio?
| WANT YOUR SIKES
The indecency and payola issues
had an advantage, of course, in that
they had a government agency work-
ing to keep them top-of-mind. Thal

there were
repeated predictions that the huge
prices paid for radio stations in recent
years, and the inability of broadeast-
ers to make their balloon payments,
would drive the prices of stations
down.

Some of that scenario is being
played out. 1989 did end with Robert.
Sillerman negotiating his note down,
and Qlympia Broadeasting trying to.
It ended with Emmis Bm&dmuug—

doesn’t mean that broad

hadn’t sorta hoped that by gomg
about their business as usual, the is-
sues would just go away. While the
new FCC's renewed interest in inde-
cency may have seemed sudden, it
did follow several years during which
anything went for some broadeast-
ers.
By this summer, it was possible to
drive from New York to Harrisburg,
Pa, and hear “don’t be a dick” pro-
mos on three different stations.
There were radio contests in which
the objective was to spell the words
“big,” “hairy,” and “balls” in succes-
sion, then say them together. There
was Tone Loc’s dog humping Tone
Loc's leg in several different for-
mats. Then there was ‘Me So
Horny,” which, at some of the sta-
tions that would play it, was a No. 1
adult request record, confirming
that many things did indeed meet the
prevailing community standards test,
if not that of the FCC.

Was any of the above really over
the line? It's a moot point, since no-
body knew where the line was, Cer-
tainty, none of it is worse than the po-
tential loss of broadcasters’ First
Amendment rights at the hands of a
seemingly capricious FCC. Or the
fact, that some of the group broad-
casters who helped foster risqué ra-
dio now seem unwilling to defend it.

the majol ket

ny of 1988—selling a nunon thll
hadn't clicked fast enough. But that
station. KNRJ Houston, still went for
$6 million above last year's purchase
price. And with the $385 million
Group W/Legacy merger closing at
year's end, and the $86 million KJOI
Los Angeles sale setting yet another
single-atation record, it looks like we
are going to have to wait until next
year for the major-market bargains
to materialize.

In their absenc, a lot of the unusu-
al financial arrangements spawned in
1988 became less unusual. By 1989's
end, joint operations between sepa-
rately owned stations were no longer
remarkuble. Neither was the use of
two peripheral FMs to cover a single
market that began with August’s
WYAY/WYAL Atlanta merger. And
the expansion intw international radio
that was only a whisper when Bili-
board first reported it in September
was a fact by December when Group
w ﬁna]ly invested in London Jazz Ra-

TIIE KING S GONE: SO IS ROCK 407

The boom in station prices, and the
proliferation of rimshot FMs—sta-
tions targeting & city from 30 miles
away—have historically been credit-
ed with the format Jractionalization
of recent years. And the growth in
hybrid formats continued to year's

end: KRVK Kansas City, KKBT Los
Angeles; WMXD Detroit; WRCA
Boston; numerous black ACs; etc.
Only all-Elvis was gone by the end of
1989, losing all three of its recent con-

5,

Although the top 40/rock format
‘was more than 10 years old, it took
WDFX Detroit and KXXR Kansas
City, Mo., and then KQLZ (Pirute Ra-
dio) Los Angeles to bring it back to
public attention as 1989's most-dis-

1989 IN REVIEW

cussed niche. More than any other de-
velopment, Rock 40 stations also
showed the fickleness of the indus-
try. By spring, so many stations had
taken on distinct leans that even the
No. 1 reeord was lucky to clear 95%
airplay nationally, and there were
very earnest discussions of whether
mainstream top 40 was obsolete. But
by November, one of the trades that
had most hyped Pirate-mania was
running headlines about “Rock
CHRs In Crisis.”

Tt should be noted here that until
stations in Charlotte, N.C,, Detroit,
Dallas, and (to a lesser extent) Chica
£o began moving back toward main
stream top 40, it appeared there
would be

play the hits, whatever they were,
there were a multiplicity of decent
choices.

There were enough droning bal-
lads to remind one of 1981, to say
nothing of the return of the medley
reeord at year'’s end. But no matter
how many “What's wrong with com-
mercial radio” symposiums were held
this year—and there were at least
three major ones—rock intelligentsia
cypes really do not have much to com
plain about in a year when the Cure,
B-52’s, Living Colour, R.E.M., the
Fine Young Cannibals, and the for-
mer lead singer of Rip Rig & Panic
had top 40 hits.

It is also hard to entirely dishke
any year when programmers go out
of ther way to find and circulate a
Swedish import amony themselves.
Roxette's “The Look” was, in certain
‘ways, this year’s “Mickey”—the bop-
per record that polarized PDs {and
listeners) but that couldn’t be denied,
and that kept radio popping no mat-
ter how office-oriented programmers
became.

I would have preferred that PDs
had not gone out of their way to re-
vive hallads this summer; it was the
wrong time of year and there were al-
ready too many, That, however, is the
only complaint you will read here
about k records, “I Melt

for those of s who had predlci.ed ear-
ly this year that the cycle away from
fractionalization would start turning
again. While the cycle has, at this
point, only turmed slightly, the will-
ingness of some stations to expand
musically does demonstrate that, un-
like radio’s 197982 nadir where nu-
merous markets languished without
top 40, there were people who regard-
ed the franchise as worth having.

What we have tended to see in re-
cent weeks is that more top 40s were
interested in leaning toward album
rock rather than outright going al-
bum rock. Even KEGL Dallas, the
station that carried the torch for top
40/rock hybrids in the five or so
years that they were unfashionable,
is playing Junet Juckson and Paula
Abdul. And Pirate Radio, a week af-
ter saying that it would not re-add
dance product, was experimenting
with Milli Vanilli in mornings and
middays. And the one station that
was most firmly entrenched in anoth-
er format, WMMS Cleveland, no
longer saw the point in billing itself
as top 40.

Even in churban radio, where the
inherent. racial politics complicate
such decisions, there were similar
phenomena at work, especially after
the success of WENN Birmingham,
Ala., and WYLD-FM New Orleans
helped serve notice to the pop side
that coming on to urban’s turf woutd
be costlier, Some churban outlets,
WCKZ, WHYT, and WKXX Birming-
ham chief among them, returned to
the mainstream. Another key one,
WHQT (Hot 105) Miami, became part
of the urban radio community and be-
gan doing black-oriented street pro-
motions.

BACK TO LIFE

The buzz. of activity at the fringes
in 1989 may have meant that by mid-
summer only 75%80% of the top 40
community may have fallen into the
“play anything that the public asks
for" definition of the format. But it
also meant that for those who would

With You” is still a great record sev-
en years later, and until it spends 17
weeks at No. 1, there will be no call
for retiring it permanently to the
gold library. 198%'s record network-
ing was one of the best examples in
years of top 40 PDs trymng to differ-
entiate their stations through music.
It was also one of the last stands
against the increasingly common no-
tion that PDs should become mini-
GMs and stop caring about music.
There won't be a lot of mourners on
the record side, but it was a shame to
see the comeback record worn down
by overu:
BABY Ill)l'l' FORGET MY SLOGAN

The mass cloning of Pirate Radio
figured into another one of 1989’s
biggest stories, prompting one of a
seemingly endless stream of cease-
and-desist orders this year. The pleth-
ora of slogan suits, including two
over the term “classic rock” by two
stations that do not specialize in it
against two that do, typified the in-
creasing litigiousness among broad-
casters that just seems to be catching
up to that among the general public.
As one convention panelist noted this
summer, both the cloning and the
lawsuits it provoked do not speak
very loudly for radio’s creativity this
year.

There was ereativity shown, how-
ever, in radio’s reaction to realworld
events. Regardless of one’s personal
feelings about the talk host cam-
pmgns ngamxt congressional pay
raises, the various Cat Stevens bans,
or June’s anti-flag-burning promo-
tions, they were considerably more
dramatic portrayals of radio’s impor-
tance in listeners’ lives than the Ra-
dio Futures Committee’s controver-
sial 30-seconds-of-silence campaign
Iast May. The people who lived
through Hurricane Hugo or the
Northern California earthquake
know what life would be like without
radio. So do the Chicagoans who saw
how much attention could be focused
on two low-rated black N/T stations

Too Cute To Bear. AC WTMX
Chicago tied in with Ralston Purna’s
Pels For People campaign. For every
Gund stutied animal Ralston Purina
awarded to a winner, the station
donated one o charity in the winner's
name. Shown here accepting the
animals trom WTMX morning show
hosts Peter Dean, center, and Nick
Candella, right, is Jim Sobczak of the
Chiidren’s Oncology Service of llinois.

during this year’s hotly contested
mayoral race,
PARTING LIKE IT'S 1888

Among some of the other 1989 ra-
dio phenomena worth mentionivg:

e continuing fallout from the
new Arbitron diary. Despite the furor
it created, the COLRAM diary was
on its way to becoming a fact of life
by last spring. (The boycott that was
called for at several conventions cer-
tainly has not matenialized.) It still
becomes a sare spot, however, when-
ever active music formats have inex-
plicably bad Arbitrends, as they did
in Houston during the first fall trend,
or as they did in New York in the sec-
ond month.

*The ongoing easy listening bail
out. A year ago, Buffalo, N.Y, had
just lost its enly easy outlet. Last
week, there was a similar defection in
Milwaukee. In between, KJOI Los
Angeles, the station that had voiced
the loudest intention of waiting for
radio buyers to catch up with the rest
of the ad community's interest in old-
er demos, became an AC/jazz hybnd.

© The dawn of the black consultant.
1990 will tell how many of this year's
contenders actually hang in there.
But the fact that there are hats in the
ring for the first time 1s promising.

 The various personality moves of
1989, beginning with the Scott Shan-
non watch and followed by the Domi-
no watch, the Jim Kerr watch, the
Bob Rivers watch, the Frankie Crock-
er watch, ete.

* The commercialization of alterna-
tive radio. There were multiple com-
plaints that the presence of consul-
tants, trade charts, and alternative
promotion departments would turn
modern rock into just another for-
mat. Yet with the death of Rick Car-
roll, the only alternative programmer
who really embraced top 40 forma-
tics, and the away-from-the-main-
stream move at CFNY Toronto, there
wag not much evidence for it. The
success of the Cure and friends at top
140, seems to have taken place despite
the lack of un organized opposition
and despite the move by many mod-
ern rock acts (including the Cure)
back to more complex, less melodic
music.
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(0105/WFLZ Round 37: The New Kids Tix;
Shakes To WBBM-FM; KNBR To Light Talk

HANDY KABRICH says he re-
signed as PD of WRBQ (Q105) Tam-
pa, Fla., 50 he can concentrate on
finding a station manager slot or
something that will put him on a
management track, “People who
know me know that since [fall 1988],
TI've been saying there are very few
40-year-old off-air PDs. I have to look
for the next step.” Kabrich will stay
with Q105 until Jan. 15. APDs Brian
Christopher and Dave Denver will
share the PD duties with OM Mason
Dixon for now.

Kabrich’s resignation is concurrent,
with the latest incident of ugliness
between Q105 and WFLZ (Power 98).
WFLZ has issued the latest in a se-
ries of press releases charging pro-
motional misdeeds by 105 since
WFLZ's sign-on. WFLZ says it re-
ceived 140 worthless tickets to a Q106
New Kids On The Block show with a
handwritten note instructing them to
“have fun.”

Q105 GM Mike Horne says those
tickets were part of a larger ship-
ment of 4,100 dueats being returned

TicketMaster because they had the
WKRL 98 Rock) logo on the back.
Horne says he’s “just as concerned
about how these tickets showed up as
‘WFLZ."” Power 93 says it is having a
private investigator check the hand-
writing on the note.

In another promotional fallout sto-
ry, the Chicago Sun Times reports
that country WUSN (US99) falsified
contest winners in a haseball-ticket
giveaway last August. The paper
says two staffers went on the air pre-
tending to be ticket winners, PD J.D.
Spangler says they were meant to
encourage real callers; that only one
of the staged calls was actually
“awarded” tickets; and that not every
call aired was meant to be a winner,

PROGRAMMING: LIGHT TALK, LESS ROCK

Dave Shakes, PD of top 40 WTIC-
FM Hartford, Conn., is the new PD
at top 40 WBBM-FM (B96) Chicago.
GM Tore Matheson praises Shakes

a “real people person with a
promotional mind [who] won't come
in here with a formula.”

After three months, KNBR San
Francisco has completed a transition
from full-service AC to what PD Bob
Agnew calls a “light” personality-
based talk format. With the change,
Peter B. Collins & Michael Knight,
former morning team at crosstown
KRQR, have joined for afternoons.

After 16 years as a rock station,
KZEW Dallas has fired the bulk of
its air staff, including morning man
Christopher, APD Bruce Carey, an
MD Chaz Mixon, and is now simul-
casting Christmas music with oldies
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KLDD in preparation for a rumored
format change to either soft AC or
oldies.

Two PD changes still pending a
formal announcement: Former
‘WHDH Boston PD Ed Lennon will
return to Sconnix Broadeasting at
AC WIBC Indianapolis. Also, the
new PD at country KYAY San Jose,
Calif., is Ray Randall from country

YOX

OX

by Sean Ross with
Craig Rosen & Phyllis Stark

KSSN Little Rock, Ark.

At AC WRKA Louisville, morning
man Andy Barber replaces Michael
W. Kay as PD. Across town, former
WKYS Washington, D.C., p.m. driver
Jeff Leonard is the new PD of coun-
try/AC combo WWKY/WVEZ; ex-
PD Joe Fidele remains APD.

Urban/AC WBSK Norfolk, Va.'s
new PD/MD/morning man is Melvin
Jones, who had been doing promo-
tion for Teddy Riley's G.R. Produc-
tions. He replaces PD Chester Ben-
ton and MD H.J. Ellison. Mark
Travis, who worked for Jones on his
last PD job at KRNB Memphis, joins
WBSK for afterncons.

'WHTX Pittsburgh is now billing it-
self as Gold 96 but retains its call-let-
ters and AC/oldies format. At cross-
town top 40 WNRJ, GM George Hart
and Gateway Broadeasting’s T.J.
Fiola are out. PD Dave Labrozzi and
Gateway’s Connie Ruane are split-
ting GM duties.

Noble group PD Bob Laurence,
who returned to top 40 KBEQ Kan-
sas City as acting PD several weeks
ago, will be based there, but as sta-
tion manager—not VP/GM as you
may have read elsewhere. GM Tom
MeKinley will be in Kansas City oc-
casionally, but will concentrate on
group duties.

At top 40 CFTR Toronto, Don Ste-
vens, from crosstown AC CKFM, be-
comes PD, replacing Sharon Taylor,
‘who may go elsewhere within Rogers
Broadeasting . . . Country gold
WVOK Birmingham, Ala., wilt pick
up Satellite Music Network’s Tradi-
tional C&W format for some day-
parts around New Year's; no word
yet on how many staffers will be af-
fected.

PD Max Wulf is out at Unistar
Niche 29 affiliate KKWY Salt Lake
City, which went dark Dec. 8. At
press time, the station was claiming
1t would be back on momentarily and
that Wulf's morning partner, Ken
Slmmuns, would be P!

Condol.

Name.

of the 1988 Supplement at $1.00 per copy. All prces include Pos: gl'
Total amount enclosed in check or money order is §.
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City, State, Zip.

to the family and
friends of WASH Washington, D.C.,

PD/p.m. driver John Bodnar, who
died of cancer Dec. 6 at age 47. Also
to friends of Rick Anthony, week-
ender at WPEN Philadelphia; the 60-
year-old Anthony died Dec. 2 toward
the end of an airshift. He had been

next month.

quarter-hour.

newsline.. [

DUV BROWN, former executive VP of Legacy Broadeasting, has an-
nounced that he will form his own group to acquire stations beginning

PAT McHALLY, currently VP/GM of KFRC San Franciseo, has been named
GM of crosstown KITS. McNally was at KFRC for three years.

WARREN TICHENOR, currently NSM of KCOR San Antonio, Texas, has been
named GM of WQBA Miami, replacing George Hyde.

DAVE SAMP is the new GM of KWSS San Jose, Calif., replacing Kevin Ma-
shek. Samp was previously GSM of co-owned KRQQ Tucson, Ariz.

JACK SABELLA is named regional VP of Multimedia Radio based at WEZW
Milwaukee; he was VP/GM of Traffic Central Sales.

JACK DANIELS is upped from PD to GM of WRFX Charlotte, N.C.

THE FALL ‘89 AADAR on 1989 radio usage has been released. Among its find-
ings: FM share is up a point to 77%; 96% of the 12.plus population listens
to radio during a week; 24 million people use radio during an average

ARBITRON has announced a 10% increase for its radio sampling targets in
all metros. Half the change will be effective next fall; the other half will
take place in fall 1991, There will be o additional charge to clients for
those changes, but in standard markets, subseribers will be polled to see
if they want to purchase extra sample for a “nominal surcharge.”

KKFX SEATTLE has been sold from Bingham Broadeasting to Nash Commu-
nications, owners of WILD Boston, for $1.6 million,

suffering from kidney disease and
cireulation problems.

Chuck Urban, OM of AC KHUM
Topeka, Kan., is now PD at country
WWVA/WOVK Wheeling, W.Va.
- .. One-time Dallas air personality
Katt Simons returns to radio as PD
of top 4) KOKZ Waterloo, lowa.

After 31 years as an urban station,
WBOP Pensacola, Fla,, is now mod-
ern rock WTKX-AM. Fourteen
WBOP staffers are out, including
station manager Lewis Lee, who can
be reached at 904-438-4881. FM part-
timer Matt Shane is the new AM PD

.. At easy CFMO Ottawa, Ontario,
Gary Barker from AC CFLY Kings-
ton, Ontario, is the new PD.

Danny Wayne is the new PD/af-
ternoons of top 40 WPFR Terre
Haute, Ind., coming from nearby
WRTB (B106) Vincennes, Ind. At
WRTB, midday jock Keith Jones is
PD; p.m. driver Michael Lauf is now

. Former KHYI (Y95) Dallas
late-nighter John Scott is now PD at
top 40 KKXL.FM Grand Forks,
N.D.; former PD Michael Right
stays with the station.

PEDPLE: WNCX'S HUMBLE PIE GUY

With Suzanne Stewart leaving
nights at classic rock WNCX Cleve-
land for KLSX Los Angeles, her in-
terim replacement is Humble Pie/
Fastway member Jerry Shirley.
Shirley, who bases the present ver-
sion of the Pie in Cleveland, had been
doing a weekly “British Brunch” for
the station. He may be Stewart’s full-
time replacement.

Gene Baxter (from KXXX San
Francisco) and Kevin Ryder (from
KZZP Phoenix) are finally official as
the new morning team at modern
rock KROQ Los Angeles and will de-
but after Christmas, according to OM
Scott Mason. KROQ, meanwhile, af-
ter bemg hurt by KQLZ in its initial
months, is now attacking Pirate Ra-
dio with a series of promos. One

thanks listeners for returning to
KROQ now that "Pirate Radio is
playing as many commercials as ev-
erybody else.” Another says KROQ
plays records the way they were
meant to be heard instead of speed-
ing them up and editing them like Pi-

rate.

Meanwhile at KZZP, long-time
am. driver Bruce Kelly is gone.
Dave Ryan, currently the morning
anchor at sister WNCI Columbus,
Ohio, will join the station early next
year. KZZP PD Boh Case is still as-
sembling Ryan’s support team and
also needs a night jock. WNCI, mean-
while, needs a morning captain.

Fred Latremouille, longnme
morning man at AC CFUN Vancou-
ver, British Columbsia, is headed for
mornings on crosstown AC CKKS
and is taking his wife, traffic reporter
Cathy Baldazzi, with him. It may be
a while before the switch takes place,
however. CFUN is saying that the
couple will have to work out the 10
months remaining on their current
contracts.

The future of Westwood One’s
new countdown with WPLJ New
York's Gary Bryan & Linda Energy
remains uncertain. WW1 president
William Battison says there is a con-
tract to do the show, but there are a
lot of different factors involved.
“ABC wants to do the show, but they
passed on it.” Word has it that Cap
Cities/ ABC won’t allow the show to
run on its O&O0 stations, something
WW1 isn’t happy about. Battison
notes that WW1’s country WYNY
New York runs ABC's “American
Country Countdewn.” “We don’t set
it up to be a battle of the titans be-
tween ABC and Westwood One; we
choose the best programs available
for our stations, whether it be
Westwood One or ABC.”

Consultant Steve Warren joins
Fairwest’s Music Of Your Life for-

(Continued on page 116)
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ON SEPTEMBER 16,1938, ATLANTIC SHIPPED

BLOW MY FUSE
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WE'RE COMMITTED.

ny
M0CIg
Mikyon

Yes, A&M is committed to breaking arfists. And the smiling men with the stetho-
scopes can't stop us. ..

To shut us up about THE INNOCENCE MISSION, lock us up. But you'll also have to
lock up The LA Times [“Real poetry”), Roliing Stone [“Entirely captivating®t and Pecple
(“Every bit as entrancing as Kate Bush”l. Coming scon to a nightclub near you.
VESTA drives us crazy, and this year she landed twa #1 Urban singles and videas,
hosted B.ET’s Video Soul for a week, ond sold ever 300,000 copies of her 4U album
while earning comparisons to Patti Lobelle and Aretha Frankiin.

We lost our minds over GIANT, the bigger-than-life band Pirate Radio embraced
out of the box. More than 300 AOR and CHR programmers went gaga for “'m

a Believer; along with MTV and sane, employable peopte with money to drop on the
Last of the Runaways album. Kerrang! calied it *A must? And we've just started with
the new track “Innocent Days!

EXTREME is over the top, and we're there with them. This Bostan band jammed MTV
phone lines, left critics gasping for air and went to #1 sales all over the Northeast.
Go see them, and hold onto your head.

SEDUCTION sent programeers into fits, with “tYou're My One and Only} True Love” ond

“Two to Make it Right” wrecking homes everywhere. Their debut album Nothing Matters
Without Love is explading at retoll across the country, ond the new track *Heartbeat”
is currently driving programmers certifioble.
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People go nuts nightly over the NEVILLE BROTHERS, but it tock A8M:'s Yellow Moon
to translate hot, sweaty insanity to cald, hard, soles. These New Orleans legends
played for over @ million people in 1989, and drove 600,000 consumers out af their
fminds. The Village Voice called Yellow Moon “thelr mosterpiece’

We're insane obout TORA TORA ond Surprise Atlack. With soles over 350,000, it
launched the maijor request tracks “Walkin' Shoes” and “Guilty} and lacks set fo explode
with the release of “Phantom Rider!

Pre-legends SOUNDGARDEN blew minds nationwide, placed their video “Loud Love™
on MTV's Headbangers Ball AND 120 Minutes, and inspired comparisons to Sabbath
and Zeppelin. Even if it weren't in this ad, Louder Than Love would be one of

RECORDS

the most mind-wrenching albums ever. “The nex! big hip thingCircus.

We're demented over the GRACES, whose hip-clip video, sold-out tour, ond rodio~
ready tracks like “lay Down Your Arms; “Perfect View: and *50,000 Candles Burning*
promise greot things for 1990 and beyond.

We're also deranged over INDIO, TISH HINOJOSA, DAVID WILCOX, SHIRLEY LEWIS,
RANDY JACKSON, THE SANDMEN, ROBYN HITCHCOCK, ond lots more we'll tell
you about next year it they lay off the Thorazine....

Artist development. .. Institutionalized at A&M.

16192 ALM EECORDA INC. AL BGHTS WESEVD.
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Mergers, Countdown Wars Mark Scene
Most Nets See Profitable Surge In Business

LOS ANGELES It was the year of
the merger. First Satellite Music
Network officially joined the ABC
Radio Networks family (Billboard,
Jan. 23). Then the Transtar Radie
Network and United Stations con-

d their by be-

THE ARMS OF ORION PRINCE (WITH SHEENA EASTON)
Whiod R 8R0S 7-22757

coming down, there were still
break-ups. Global Satellite Network
and its successful “Rockline” split
from ABC, and “Rock Over Lon-

1
2
SACRIFICE ELTON JOHN coming the Umstar Radio Net-
@) 5 | o AR fand i
W | ¢ | & | 13| DONTKNOWMUCH —LINOR RONSTAOT/ARRON NEVILLE Industry s Tikely saw
11 | THE WAY TO YOUR HEART ©SOULSSTER | those mergers coming—the 24-
B 6156 st hour-a-day programming networks
ds [ 3] a[n| s SRICKARDMARX | had teamed their sales efforts with
the larger companies back in 1987—
L NG © DON HENLEY 0
(D] o | w | 7 | BEMTormHLtss e but they still proved controversial.
@] 13 [ 10 | o | DOUNTOWNTRAN @ ROD STEWART With United Stations and Transtar
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RIS G s s THe FIRE #BILLYJOEL | clear that ABC was once again the
leader in total network sales, but
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® 16 | 1 | 7 | WHENISEEYOUSMILE  BAD ENGLISH whether you asked WWI1
Ca e < chairman/CEQ Norman Pattiz or
GO v | 2 | u | 2N OYWATLEY | Unistar co-chairman, co-CEQ Nich-
THE SAME LDVE THE JETS olas ). Verbitsky (Billboard, Sept.
515 |6 |10 | BEIW 2.
1% | 12 | 8 | 13 | LSTENTOYOURHEART ® ROXETTE Despite all this, Unistar VP/pro-
OHER n says that
QD] 15 | = | 5 | ARIGIESsE mmEs lidation is “b 3 to ra-
® | 14| 7 | 12 | GET.ONYOURTEET ©GLORIAESTEFAN |  dio stations. There is more attention
paid to their needs and more prod-
@) 0 | - | 2 | BT, *GLORAESTERAN | et available than ever before.”
@D 0 | u | 3 | MaTIND OF MAN WOULD | BE? CHICAGO Mergermania was not limited to
i) the big entities. At least two suc-
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DT 22207 - e TAARE ABC and WWI, respectively (Bill-
DIETED ﬂ [ $'SADAQ PATTIAUSTIN | hoard, Dec. 2). As those deals were
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don” was among the five shows
dropped from the WW1 stable.

MJ1 president Josh Feigenbaum
allows that there was “definitely
consolidation going on in the net-
work business” but stressed that
“there is still rcom for creative, dy-
namic entrepreneurial corporations
that know how to make hit radio

METWORKS UP IN 89

Overall, it was a good year forthe
network business. Although WW1
did not have a great year financial
ly, president William Battison says
“after the '87-88 flatness” the net-
work business 18 back up “'to more
historic growth” of about 12%.

In RADAR 39, Transtar led the
pack, up 13.4% in the 12-plus demo-
graphic. Most of the other networks
also showed healthy gains, with the
exception of the National Black
Network, which was down 19 4%
with persons 1%plus (Billboard,

With countdown veteran Casey
Kasem making his debut hosting
WW1's “Casey’s Top 40." the top 40
countdown wars heated up. Ka-
sem’s move from ABC to WW1
meant that there were now three
major countdown competitors—
WW1, ABC with the new “Ameri-
can Top 40 hosted by Shadoe Ste-
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vens, and DIR Broadcasting with
“Rick Dees Weekly Top 40.”
The rivalry between “AT40” and

Kasem's WW1 show was intense
enough to wind up in court. WW1
was forced to stop using the
“AT40"-like "CT40" moniker in the
show’s content, jingles, advertising,
and promotion, but was allowed to
continue using its “Casey’s Top 40"
print logo (Billboard, June 22). After
the court battle, ABC tried to get a

1989 INREVIEW

launched its “Hip Hop Countdown
& Report” Oct. 13 (Billboard, Sept.
23) into competition with Creative
Productions’ Z-year-old “Rap it
Up”

Shortform programming akso
continued to explode in 1989 (Bill-
board, March 4), As Radie Taday
Entertainment president Geoff
Rich put it: “1989 was the year
when shortform Monday through-
Friday pr came back.”

AETHORKS

SYADICATION

by Craig Rosen

digital edge on competition by offer-
ing “AT40” as the first countdown
available on compact disk (Bill-
board, July 8)

Countdown competition also heat-
ed up in the country and urhan for-
mats with James Paul Brown Pro-
ductions’ "The Weekly Top 30"
competing with “American Coun-
try Countdown,” as well as Sheri-
dan Radio Networks/STRZ Enter-
tainment's *Top 36 USA” entering
a field that already included four
other urban countdowns.

Elsewhere on the programming
spectrum, good ideas were cloned
and given a new twist. Take the
usually Saturday-night, usually
live-via-satellite “party” for exam-
ple. SupeRadio’s “Open House
Pariy” and Cutler Production’s
“Parly America” paved the way for
a number of programs that debuted
in 1989, including Unistar’s “Han-
gin' With Hellywood,” WW1’s “Pi-
rate Radio USA,” Emerald Enter-
tainment Network's “Saturday
Night House Party” (Billboard,
Sept. 9). The cloning of GSN’s
“Roekline’ also continued with
Olympia Radio Networks prepar-
ing “Comedyline” for 1990 and
GSN going top 40 with “Livewire”
(Biliboard, Dec. 9).

Networks and syndicators like
WWI, Unistar, MJI, and GSN had
their hands full on the album rock
programming front with a number
of heritage artists releasing new
produet suitable for building spe-
cials around (Billboard, June 24).
ABC scored a coup by landing the
Rolling Stones package. Despite a
controversy between ABC and
Global (Billboard, Sept. 30), and the
fact that it could not deliver a live
Stones call-in show, ABC’s Stones
programming went on to be a suc-
cess, as did WW1’s coverage of the
Who's “Tommy” benefits and silver
anniversary tour.

Genre programming also became
more prominent with major players
and smaller syndicators offering
heavy metal and rap shows. In Jan-
uary, WW1 launched “High Volt-
age” to compete with MIl's 5-year-
old “Metalshop.” In June, SMN and
the Lee Abrams-headed L.A. Inc.
launched “The Z-Rock 50,” a syndi-
cated metal countdown spawned hy
SMN’s satellite format. On the rap
front, Bailey Broadcast Services

Unistar's Salamon notes that
wheress syndication used ta be pri-
marily geared toward and utilized
by album rock stations, in 1989 it
“became a tool used by virtally ev-
ery format.”” DIR president Beh
Meyrowitz adds that he once
thought there was room for a larger
variety of syndicated programs, but
in 1989 “the medium completely ma-
tured by offering a plethora of
shows.”

Yet the crowded market also
meznt that syndicators “had to
work harder and come up with mere
sizzle to the shows,” according to
ABC VP/programming Tom Cud-
dy. “The syndication marketplace
never has been more congested
than this year.” Never was it more
evident than at the year's end, when
several networks and syndicators
marked the end of the decade (Bill-
board, Nov. 11}, and in the summer,
when multiple 20th anniversary
Woodstoek specials rolled out (Bill-
board, Aug. 5)

In sports programming, CBS Ra-
din Networks continued to lead the
way with the rights to nearly every
major professional Sports event, al-
though the network did have some
bad Tuck with the carthquake-de-
iayed World Series (Billboard, Nov.
18). In talk programming, ABC con-
tinued to dominate, with Paul Har-
vey’s news and commentaries tak-
ing top honors in RADAR 39.

SATELLITE NETWORKS

Competition in the full-service
satellite network business also heat-
ed up with two new pliyers—Drake
Chenaull and Braiker—taking on
leaders Transtar and SMN (Bill-
board, Nov. 4). Existing networks
also added options. Transtar picked
up the radio simulcast of Turner
Broadeasting’s CNN Headline
News (Billboard, June 3) as an addi-
tion to CN™ Radio News, which it
has featured since 1986. SMN,
meanwhile, debuted its “Tradition-
al Country & Western™ format in
September (Billboard, May 6) us an
alternate to its own “Country
Coast To Coast” and TNNR, which
by year's end was boasting a 50 sta-
tion affiliate list.

Then there was the competition
between the business networks. On
the all-day business front, the Colo-
rado Springs, Colo.-hased Business
Radio Network and the Anaheim,
Calif -based Money Radio contin-
ued to grow, while the Los Angeles-
based Financial Broadeasting Net-
work struggled financiaily, and
Boston-based Business News Net-
work (olded Additionally, WW1's
NBC Radio Networks entered the
shortform business-news business
in July (Billboard, July 15).

(Continued on page 28)
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“Do you know you can

§ KMo

MIDEM :

“No, but if youhuma fe :

bars [ can fakeit]

While it may not make for a memorable song title,
flying KLM Royal Dutch Airlines to MIDEM does have
certain other things going for it.

Starting with complimentary limousine transfers to
and from Los Angeles International Airport for all Royal
and Business Class passengers.

A smooth connection to Cannes through. Amster-
dam’s Schiphol Airport, the airport that international
travelers have repeatedly rated as the best in the world.

And a level of service so high, over 40 other airlines
use KLM to train their crews.

Now; if all this suggests that we can help your trip be-
gin (and conclude) on a very pleasant note, call your travel
agent or Desiree at 800-262-1509 (Western U.S.A.) or 213-
716-2700, Extension 346. And ask tofly KLM, osec . 20

the airline of the seasoned traveler.

The Reliable Airline KLM

Royal Dutch Airlines

Limousine offer applicable to all Royal and Business Class passengers ttaveling on KILM5 nonstop flight from Los Angeles to Amsterdam,
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sEA’lTLE IS NOT traditionally thought
of as being a strong country market, but
Tim Murphy and KMPS-AM-FM are work-
ing on it. In the summer Arbitron, the com
bo was up 5.0-7.4 12-plus, putting it in third
place behind top 40 KUBE and longtime
market leader N/T KIRO.

Murphy, who celebrated his second year
with KMPS in November, sees the station’s
success as a culmination of several factors.
“We had done a lot of good promotions. T
moved some people around, put some new
people in place, and it just really jelled ”

Then there was an extensive TV cam-
paign in which GM Fred Schumacher solic-
ited listeners’ suggestions. Murphy says
the stations received up to 2,000 calls a day
during the campaign’s first few weeks.
“Some people wanted to hear more Hank
Williams Jr., or more Oak Ridge Boys, but
once we sifted through those it was real in-
teresting to hear what listeners actually
wanted,” Murphy said.

One of the things KMPS listeners did
want was more currents. A Research
Group survey conducted by EZ Communi-
cations for sister station KRAK Sacramen-
to, Calif,, and KMPS revealed similar re-
sults. Beginning in July, Murphy began
breaking 1n more cur-
rents until KMPS be-

Tim Murphy
KMPS Seattle

getting ready for the move,” he says. “It
really helped us to get back in focus once
we were working from a new space.”

As for the transmitter, Murphy says,
“We've always dominated in Seattle. It
gave us a much stronger signal toward Ta-
coma, where we were spotty. The downside |
15 that [Tacoma-based rival] KRPM went
[on a new tower] the same day.”

Although KMPS has traditionally domi-
nated KRPM, which was also up in suramer
2.7-3.6, Murphy says “there has always
been the feeling that if they had the same
signal they could beat us.” KMPS—which
calls itself “the powerful country music
station"—is still stronger, 58,000 watts to
KRPM's 32,000, yet, its improved signal is
bound to make KRPM more of a threat.

Murphy says his station is faster on cur-
rents than KRPM, which he also accuses of
being too attuned to national charts. He
also says that KRPM, because it does a lot
of artist double-plays, has a lot more li-
brary depth than KMPS. "“They've got to
let people know that they can be heard and
we've got to give (listeners] a reason to
switch,” says Murphy, *It is more ours to
lose than theirs to win. We aren’t doing
anything to throw it away.”

Murphy says KMPS,
like most

came 45% current/recur-
rent, a high percentage
for a major market coun-
try outlet.

A recent noon hour
sample of KMPS mclud-
ed Eddy Raven, “In A Letter To You™;
Kenny Rogers, “Sweet Music Man’’;
George Strait, “Ocean Front Properiy”;
Reba McEntire, “Cathy’s Clown”; Don Wil-
liams, “I've Been Loved By The Best”; Nit-
ty Gritty Dirt Band, “I've Been Lookin’ ”;
Sweethearts Of The Rodeo, “Satisfy You"
Marty Robbins, “El Paso”; Rosanne Cash,
“I Don’t Want To Speil The Party”; Larry
Gatlin & the Gatlin Brothers, “The Lady
Takes The Cowboy Everytime’’; Holly
Dunn, “Daddy’s Hands™; Skip Ewing, “It's
You Again”; Steve Wariner, “When T
Could Come Home To You”; Crystal Gayle,
“Nobody Wants Ta Be Alone”; Clint Black,
“Nobody’s Home”; and Waylon Jennings,
“Theme From ‘The Dukes Of Hazard." "

“We are playing more currents than we
ever have in the history of the station, and
probably more than I have ever played any-
where,” says Murphy, who programmed
KMJ/KNAX Fresno, Calif., and WKMF
Flint, Mich., before joining KMPS.

The addition of more currents “created a
lot of street talk. We started getting more
requests and more mail on records,” says
Murphy, “We felt that peaple really were
listening, and it got our staff pumped up."

KMPS has been through other changes
in recent months, moving to a new studio
during the Fourth Of July weekend and a
new tower in mid-September. “In summer
everyone was really charged up, but in
spring it hurt us because everyone was

‘We started getting
more requests’

country stations, has
been fighting for re-

ect. ““It’s a little like
the old saying, ‘women
in business have to work
twice as hard for half as
much respect.” We are just trying to get
past the negative connotation that a lot of
country stations have. We've all heard the
comment, ‘I really hate country musie, but
the stuff you play s great.’

“'Seattle is not a traditional country mar-
ket like Houston, Dallas, or Oklahoma
City, where a lot of people fall inte the
[eountry] lifestyle,” he says. “But the mu-
sic has changed. [Album rock listeners]
grew up with the Eagles, but if they were
to release records today, they would be
country records.”

Despite the publicity and the favorable
response that the move to 45% current ha: |
generated, Murphy doesn’t expect to
change his current/gold rati(» any further.
“The balance is good now,” he says. “If we
go through a period where the current
product dries up, we'll cut bacl

Murphy’s goal is to make KMPS Seat-
tle's No. 1 adult station. “There are a cou-
ple of things that could make that posssi-
ble. The music has gotten so good, It's nat
like the “Urban Cowboy' scene of the '80s
More and meore artists are doing things
that aren’t country. Randy Travis is doing
American Express commercials and the
Judds are doing Oldsmobile commercials
College kids are into hip new [country] mu-
sie. More and more ACs are fragmenting,
s0 there are fewer people trying to take a
bite out of the pie.”

CRAIG ROS
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THE UJA-FEDERATION
ENTERTAINMENT INDUSTRIES DIVISION
AND
THE MUSIC & HOME ENTERTAINMENT DIVISION

Are Proud to Announce that

STEVEN J. ROSS

Co-Chairman and Co-Chief Executive Officer of Time Warner Inc.

Will Be Honored as

“Man of the Year”

Sunday, February 4, 1990
‘Waldorf-Astoria Hotel

A Souvenir Journal Will Be Published.

For further information call Anne Rose at (212) 836-1110.

Your giftof:  Entitles you to:

O $100,000 BACK OOVER (L ONLY) SOLD
One table of 10 in the Platinum Circle.
O $75000  INSIDE BACK OR FRONT COVER { 2ONLY) 1 SOLD
1 One table of 10 in the Platinum Circle.
$50,000 UNDERWRITER 3 SOLD
One table of 10, seating in the Platinum Circle at Dinner, Platinum Page
in Souvenir Journal.
325,000  BENEFACTOR
Onc mbie of 10, seating in Cold Circle and Geld Page in
Souvenis Journa
$15000 PATRON One tble of 10, searing in first tier and Silver
Page in Souvenir Journal.
$10,000  SPONSOR
One mble of 1, seating in the second rier OR
e in Souvenir Journal

a Copper Pa
$5,000 WHITE PAGE ADONLY

INDIVIDUALS
$5,000  EXECUTIVE CLUB
2 tickers for dinner, Gold Gircle searing and listing 1n Souveni Journal.
INDIVIDUAL RESERVATIONS :
UJA-Federation
130 East 59th Street
. ) New York, N.Y. 10022
Souvenir Journal deadline: January 18, 1990 We give all the help you can give.
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BV PHYLLIS STARK

EW YORK In 1989, radio promo-
directors were responsible for
ople covering themselves with
anut butter, sawing their cars in
half, parading

'.hrongh town in

diapers, eating

worms, cleaning

their cats and
cars with their
tongues, and
g mw tubs of manure cov-
oney and feathers. Radio

e year B v hat would
you do for money” contests made
headlines nationwide (Billboard,
June 3).

Not to be outdane by their listen-
ers, a number of jocks pulled an
equally outrageous stunt—they
were buried alive for charity.
Among them were representatives
of CFNY Toronto, WTIC-FM Hart-
ford, Conn., WRVQ Richmond, Va.,
KYRK Las Vegas, and WXGT Co~
lumbus, Ohio. The subterranean
stunts raised money for a number

DIO

om Wacky To Worthv, ’89 Promos Raised Fun & Funds

of causes, including the homeless,
Mothers Against Drunk Driving,
and several drug and alcohol treat-
ment programs.

A year marked by natural disas-
ters at home and historic pohtical
events abroad provided nearly ev-
ery station with an instant promo-
tion or two. Relief efforts for the
hurricane that ravaged the Caroli-
nas and Puerto Rico and the earth-
quake that rocked the San Francis-
co Bay area resulted in countless
fi and supply

drives nationwide. And, despite the
increasingly competitive battle rag-
ing among stations in nearly every
market and format, the disasters
spurred d acts of coop-

RADID STATION AUGTION

COMPLETE EQUIP. LIST AVAILABLE FROM AUGTIONEER UPON REQUEST.
THE STATION WILL BE OFFERED IN ITS ENTIRETY (REAL ESTATE — EQUIP.)

RADID STATION -

mm STATION WELE - 1380 A.l
2 Seuth Nava, Ormeed Baach,

SERVING mmm COUNTY - OAYTONA BEM:II PAlI COAST
FRIDAY, JANUARY 12, 12:00 KOOK
FCC SPECIFICATION: FREQUENCT 1380 KHZ: PUWER 5000 WATTS DAYS, 2500
\TTS NIGHTS, DIRECTIONAL. FORRAT: TRADITIONAL COUNTRY: MARKET: BO-
LUSIA COUNTY TO INCLUDE DAYTONA BEACH AND PALM COAST: REAL ESTATE:
RIME HIGH VISIBILITY LOCATION FRONTING APPROX. 130° ON THE WEST
SIDE OF SOUTH NOVA ACROSS FROM RENAISSANCE RETAIL CENTER ON
ORMOND BEACH THE TRACT MAS APPROX. 100' OF DEPTH AND IS IM-
PROVED WITH A 1560 SO FT BLDG BUILT AS A RADIO STATION AND ACCOM-
PANIED BY PAVED PARKING. TOWERS ARE LOCATED ON AN ADJACENT

TRACT THAT IS CURRENTLY LEASED FOR A 73 YEAR TERM.
TERMS: LICENSE TRANSFER BY FCC 314' APPLICATION AT RISK AND EX-
PENSE OF BUYER. 550,000.00 NON REFUNDABLE EARNEST MDNEY IN CER-

REAL ESTATE
s

FURROW AUCTION COMPANY

PO. Box 2087 - Knoxville. TN 37801 - Phone G15/546-3:
License #62

QUALITY RADID 10°S
20 Cuts-Cnty $750 Complete!
Demo Available (414) 771-6505
Fax 453-6621
Terry Sweet & Associates, Inc
2347 N. 117th SU
Milwaukes, Wl 53226

NIGHTCLUB
0ISC JOCKEYS
*BE A BETTER NIGHTCLUB DJ*
An information packed book-
let designed to better your ca-
reer as a nightclub disk jock-
ey. Aush: $10.00 check or
money order.
Olson Productions
Suite 269

2745 Winnetka Ave. No
pe, MN 55427

) 38171

QUTSTANDING RADID HUMOR

Country and mainstream
formats. Send for sam-
ple(s). Monthly service with
option for additional mate-
rial. Write to:

Comedy Services
716 Commonwsalth Avenue
Newton, MA 02159

JERRY “0J” STROTHERS

SEEKS UPSCALE
CHR/UC STATION
HIGH PROFILE —

DIGITAL
PRODUCTION PRO
PGH, PA

(412) 244-0815

eration, such as Phoenix's 22:sta-
tion live broadcast to benefit the
‘Ameriean Red Cross (Billboard
Nov. 4).

The revolt in Beijing and the
changes in Eastern Europe, particu-
larly the opening of the Berlin Wall,
were all marked by radio promo-
tions of some sort, causing WMMR
Philadelphia promotian director
Ray Koob to call 1989 "the year of
the moment.” More than 100 sta-
tions gave away chunks of the Ber-
lin Wall, including WLLZ Detroit,
WPLJ New York, KKBQ Houston,
and WHCN Hartford, Conn., and
classic rockers WCXR Washington
and WKLH Milwaukee.

Domestic events like the Supreme
Court’s landmark ruling on the flag-
burning issue and the Exxon oil spill
sparked promotions at such stations
as WDFX Detroit, which gave away
American flags to protest the Su-
preme Court decision. Although
most promotions surrounding the
Exxon spill were of a more serious
nature (e.g. collecting towels to
clean off rocks and wildlife), KGOT
Anchorage, Alaska, awarded sludge
from the spill as a contest prize.

New Kids On The Block mania
(Billboard, Sept. 23) was all the rage
at top 408, which vied for concerts,
sponsored school-spirit contests
centered around the band, and even
gave away underwear allegedly

Going To The Wall.
fall's hattest promotions. Washington, D.C.-based Jameson Broadcast provided
pleces of the historic wall to more than 100 radk stations nationwide. Seen
preparing graffiti-coverad pieces of the wall for distribution to stations are
Jameson's president, Jamie Jameson; Paul Zavinsky, VP Trulee Bums; and
Luck Stane Corp.'s Dave Miler.

worn by the Kids. The biggest arts-
oriented prize in urban radio, how-
ever, wasn’t a concert ticket but the
premiere of Spike Lee’s film, “Do
The Right Thing.”

New First Lady Barbara Bush
made literacy the cause of the mo-
ment at many stations like AC
KBIG Los Angeles, which spon-
sored a celebrity storytelling day.
On-air weddings were celebrated at
a number of stations, including
WLLZ, WBLS New York, and
KTOW Tulsa, Okla. And lottery
promotions {Billboard, Aug. 5) were
surprisingly successful this year at
stations like top 40/dance WQHT
New York, KQAM/KEYN Wichita,
Kan., WMAG Greensboro, N.C.,
KKCS Colorado Springs, Colo., and
WZPL Indianapolis.

Hotme videos, which have been
steadily increasing in popularity in
recent years, have now became one
of the top three or four on-air give-
away items, according to John Pav-
los, promotion director of WBSB
(B104) Baliimore, particularly hot t-
tles like “Batman.” And CDs com-
pletely replaced viny! albums as on-
air giveaway items. As KIIS Los
Angeles marketing director Karen
Tobin puts it, "No one gives [vinyl]
albums away anymore.

Finally, in another facet of
Koob's "year of the moment” con-
cept, superstar classic rock acts like
the Who, the Rolling Stones, and
Ringo Starr reemerged with major
tours this year. Classic rock, album
rock, and even top 40 stations tied in
with the artists and the tours in ev-
ery way they conld

10EA MILL 1: NAME THAT TEAM

All-talk KMOX St Louis has
joined the city's fight for a National
Football League franchise, sponsor-
ing & name-the-team contest in con-
junction with the St Louis Post-Dis-
pateh. Twenty-two winning names
will be forwarded to the NFL for
consideration. Two grand-prize win-
ners, who will be selected by a panel
of judges, will win & trip to the Su-
per Bowl in New Orleans.

To promote the recent appear-
ance of morning show co-host Keliy
Quinn on ABC's “‘China Beach,”
top 40 WGXT (92X) Columhbus

(Continued on next page)
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In An Eventful Year, ‘Indecency’ Issue Dominated

BY BILL HOLLAND

WASHINGTON, D.C. There were
new faces at the FCC, new commis-
sion initiatives for AM, power boosts
for Clags A FM stations, a new cross-
ownership waiver policy. There were
improved AM receivers on the hori-
zon, relaxed FCC community of li-
cense standards, « radio futures ad
awareness campaign, comparative
renewal reforms, a radio-only bill on
Capitol Hill that may still fly. And the
specter of a revived fairness doctrine
was thwarted by a threatened presi-
dentiul veto.

All of those pluses were, In the
short term at least, nearly over-
whelmed by the one issue that
wou]dn t g0 avay—indecency. The

ry first W d radio

Under Bush.” After the (expletive de-
leted) hit the FCC fan, saying 1989
was a good year for radio was like
saying 1939 was u good year except
for the outbreak of WWII.

1f the I-word is set aside, new FCC
chairman Alfred Sikes has begun to
show himself as the kind of pro-in-
dustry agenda chaxrman that broad-
casters wanted, and t]

But from the heginning, this new
chairman, who wants to rebuild con-
gressional bridges that his predecas-
sor, Dennis Patrick, burned—particu-
larly when he pulled the plug on the
fairness doctrine—made broadeast-

made it clear he was deadly serious.

Upon taking his post and assuring
the National Assn. of Broadeasters
he would dea! with indecency com-
plaints fairly, he then instructed staff
m “cleat up he backlog” of indecen-

1989 INREVIEW

one Capitol Hill demanded New com-
missioners Andrew Barrett and Sher-
rie Marshall, while not spreading
their wings yet, have agreed with
most broadcast-issue reforms before
the commission.,

For example, Sikes has already
overseen the power boost to more
than 1,000 Class A FMs, itated new
AM improvement proposals, and
the results of the FCC

Bl]lb\)drd headline of 1989 (Jan. 7)
hinted at a “Mellower FCC Expected

cutting the talons of the sham renew-
4l application lawyers.

WASHINGTON
ROUNDUP

ers very nervous by agreeing at his
confirmation hearing with “family
value” Jawmakers indignant over
“raunch radio.” His later suggestion
at the NAB Radio 89 convention that
the industry bring its old voluntary
programming code out of mothbalis

at
acuan that reeulted in nat only Lhe
largest number of FCC indeceney cit-
ings ever, but, in August and Octo-
ber, the first indecency fines ever is-
sued by the commission—for pro-
gramming that didn’t meet what
crities call fuzzy guidelines
While several cited stations are
challenging the fines, others have
paid them. But the industry, so far,
has not responded to this entry of the
FCC into programming decisions,
other than by private ing and

ies Eel‘HlES

Hils From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Agn

1. Escape (The Puna Colada Song),
Rupert Holmes, weniry

2. Please Don't Go, K.C. & the
Sunshine Band, Tk

3. Babe, Styx,

4, Send One Your Love, Stevie
Wonder, T

5. Stll, Commodores, HoTowN

6. 0o That Ta Me One More Time,
Captain & Tennille, casaeLanCA

7. You're Daly Lonely. 1D, Souther,
COLUMAIA

8. No Mare qars, Barbea Wibhdnd
& Donna Sum
CorUMER CAMBLANC

9. Ladies Night, Kool & the Gang, oc-

10. Take The Long Way Home,
Supertramp, a

POP SINGLES—20 Years Ago
1. Leaving On A let Plane, Peter,
lary, WARNER BROS,
2. Someday We'll Be Tagether, Diana
Ross & the Supremes. worown
3 uown On The Corner/Fortunate

the astonishing reaction by the NAB
that it would give thought to reviving
the code.

NETWORKS AND SYNDICATION

(Continued from page 28)

James Pael Brown Entertaiment, one hour.

Dec. 25, Best Of Rockline—Part 1, Rockline,
Global Satellite Network, 30 minutes.

Dec. 25-31, Rock '89. The Year In Review,
Westwood One special, three hours,

Dec. 2531, Best Of 1989, King Biscuit Fiower
Hour, DIR Broadcasting, one hour.

Dec. 26-31, Star Of The Superstar Rock Con-
cert Series, Superstars Rock Concert Series,
Vestwood One Radio Networks, 90 minutes.

Oec 2531, Live Meta) Madness, High Voitage,
Westwood One Radio Networks, two hours,

Dec. 2531, A Decade Of Classic Cuts: The '80s,
Classic Cuts, MM Broadcasting, one hour,

Dec. 25-31, The Cult, Rock Today, M)I Broad-
casting, one hour

Dec 25-31, Rush. OIf The Record With Mary
Turner, Westwoud One Radio Networks, one hour,

Dec. 25-3, KT, Oslin, Westwood One Pre-
sents, Westwood One Radio Netwarks, one hour,

Dec. 25-31, Year End Wrap Up, Country Today,
Ml Broadcastng, one hour.

Dec 2531, David Bellamy, Listen In With Lon

Helton, Westwood One Radio Networks, ane hour.

Dec. 25-31, Best Of 1989, The Jazz Show With
David Sanborn, Westwood One Radio Networks,
two hours.

Dec. 29-30, Top Ten Songs In 1989, On The Ra-
dio, On The Radio Broadcasting, one hour.

Dec. 29-31, Year In Review Special, Metaishop,
MJI Broadeasting, two hours.

Dec. 29-31, Top Ten Black Music Singles Of
1989, Star Beat, MJI Broadcasting, one hour.

Dec 30, Year End Nashwille Record Review,
THNR special, 12 hours.

Dec. 30-31, The Year's Top Stories/RadioScope
Music Awards, RadioScope, Lee Bailey Commun-
cations, one hour.

Dec. 31, New Years Special, Hitlne USA.

James Pau) Brown Entertainment, one hour.

Dec 31, New Year's With 1389's Best, Nash-
ville Live, Emerald Entertainment Network, 90
mnutes,

Jan, 1.7, First Annual High Voltage Awards
Show, High Voltage, Westwood One Radio Net-
warks, two hours.

PROMOTIONS

(Continued from preceding page)

threw a viewing party at a local
club. Contest prizes included 92X fa-
tigues, and the watch and dog tags
Quinn wore on the show. Also
screened at the party were two epi-
sodes of the CBS series “Knots
Landing” in which Quinn and her
morning show partner Scott
McKenzie appeared earlier this
year.

AC KEX Portland’s campaign to
raise money for eye and ear care for
needy kids (Billboard, Dec. 9) raised
$60,504 in seven days. After exceed-
ing the campaign’s financial goal,
KEX morning personality Bob
Miller kept a promise and, again
this year, wulked off a dock mnto the
46-degree Willamette River.

IDEA MILL ii: PROMOS

uoc

PLAY!

J.C.MARK
ON THE MARK

[Y[[f) CYBERVOC RECORDS

471 East Main Street » Ventura, CA 93001 U.S.A
Tel: (805) 641-3105/FAX: {805) 653-0106

Top 40 KRBE (Power 104) Hous-
ton’s morning team, Glenn Beck &
Clydie Clyde, organized and hosted
the second annual “Worldwide
Christmas Party” from the flight
deck of the U S.S. Forestall in the
middle of the Mediterranean.
Guests included the President and
First Lady, former president Ron-
ald Reagan, cast members from
“Cheers” and “The Wonder Years,”
John Candy, Phil Collins, Bob Hope,
and several sports figures. The
event took place Dec. 17 and was
broadeast on KRBE and the Armed
Forces Radio and Television Net-
work on Dec. 22

Top 40 WPLJ New York and Aris
Isotoner are donating 10,000 pairs
of new gloves to the city’s home-
less. The station has also set up a
collection spot for listeners to do-
nate old gloves. WPLJ is also ask-
ing listeners to visit one of its “gi
ing tree” locations for a "wish card”
deseribing an inexpensive gift that
2 needy person in the city would like
to receive. Federal Express has vol-
unteered to deliver all of the gifts in
time for the holidays. Last year's
giving-tree promotion delivered
more than 10,000 gifts. Also spon-
soring a giving-tree promotion this
year is easy WQAL Cleveland.

Classic rock WYSP Philadelphia
collected a 46-foot semi trailer full

of canned food for the city’s food
bank. WYSP evening jock Andre
Gardner camped out at the truck,
broadeasting live reports until it
was full, a task that took several
days. AC WKLI Albany, N Y, also
collected money for its regional
food bank

Country WMZQ Washington,
D.C. is selling a $10 Christmas cas-
sette sampler featuring MCA art-
ists Reba McEntire, George Strait,
and Skip Ewing. The proceeds from
the cassette will benefit the home-
less. The station is also sponsoring a
dinner for the homeless on Dec. 24

. Country WESC Greenville, S.C.,
merning man Beb Hooper broad-
cast from a special Christmas bill-
board to raise money for Muscular
Dystrophy.

Country KYGO Denver’s Christ-
mas Crusade for Children will pro-
vide new toys for needy children m
conjunction with 21 area law en-
forcement agencies. Police officers
nominate children they come across
in the line of duty whom they feel
may be neglected at Christmas. The
station matches each child with a
listener who has volunteered to pro-
vide a toy. The police officers deliv-
erthe gifts to the children they have
nominated.

AC WRRM Cincinnati’s Good
Bear drive is raising money to buy
teddy bears for hospitalized chil-
dren ... Oldies KLOU St. Louis’
Santa’s Mailbox promotion collected
toys for children in foster homes.
The gifts were presented to the chil-
dren at a special party earlier this
month . .. Top 40 WYTZ (Z95) Chi-
cago held a benefit concert with
Warrant to raise money for the
Toys for Tots campaign benefiting
underprivileged children.

iy
4. NaNa Hey Hey Kiss Him Goodbye,
Steam, ronran
5. Raindrops Keep Falling On My
homas, SEPTER
3 Com-'rnpmu/Somm.ng,
Beatles, Appu.
- Ye

e, Yester- You, Yesterday,

Stevie Wonder, Tamws

8. Take A Letter Maria, RB. Groaves.

9. Holiy Holy, Neit Diamond, uw

10. And When | Die, Blood, Sweat &
fears, coLuMeiA

TOP ALBUMS—10 Years Ago

1. The Long Run. Eagles, asvium
2. On The Radio—Greatest Hits
Volumes One & Two, Oonna
MIMEr, CASABLANCA
3. Cornerstone, Styx, as!
4 Journey Through The Secret Life
Of Plants, Stevie Wonder, ram.a
5. Greatest, Bee Gees. hso
6. In Through The Out Door, Led,
Zeppelin. swan sonc
7. Wet, Barbra Streisand. cownin
8, Tusk, Fleetwaod Mac, waner BRos
9. Damn The Torpedoes. Tom Petty
& the Heartbreakers, aacxsiweeT
10. Midnight Magic, Commodores.

TOP ALBUMS—20 Years Ago

1. Abbey Road, Beatles, arpcc
2. Led Zepoelin Il Led Zeppelin,

3. Livatn Las Vegas, Tom Jones.
PARROT

4. Green River, Creedence Clearwater
| Revial, ranrasy
5. Let It Bleed. Rolling Stones. Lonoon
6. Puzzie eople, Temptations, Goror
7. Santana. columa
1 8. Blood. Sweat & Tears. coLumeia

9. Crosby/Stills/Nash, arLantic
| 16 Soundtrack, Easy Rider. oui.

COUNTRY SINGLES—10 Years Age
1. Happy Birthday Darlin', Conway
oA

witty,
2. Coward Of The County, Kenny
Ragers, Ui '£D ARTISTS
3. Missin’ You, Charley Pride, rea
4. My World Begins And Ends With
You/Why Oid You Have To 8e So
Good. Dave & Sugar. eca
5. {ve Got A Pictors 01 Us On My
Mind, Loretta Lynn. uca
6. Pour m Anolher Tequta. Eddie
Rebbt
7. holp Ma Make It Through The
Night, Willie Nelson, coLumaia
[ 8. Toll Me What Its Like, Brenda Lee

9. On, How | Miss You Tonight, Jim
Reeves. fch
10. Nolning As Original As You, Statler
5. MERCURY

SOUL SINGLES—I10 Years Ago

1. Do You Love What You Feel, Rufus
And Chaka,

2. Rock With Voun Wichasi Jackson.

3. Move Your Boogie Body, BarKays.
MERCURY

4. | Wanna Be Your Lover, Prince,
WARNER BROS,

5. Rapper's Delight, Sugar Hill Gang,

6. Send De Your Love, Stavie
Wonder

7. Ladies mgm, Kool & the Gang, ot

8. Stil, Commrores, norom:
9. Cruisi’, Smokey Robinson, taMLa
10. Peanut Butter, Twennynine w/
Lenny White. eLextra
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THANKS FOR
THE MEMORIES

Macy’s wishes to thank the fabulous stars and
their representatives whose outstanding
participation in our 1989 Thanksgiving Day
Parade made it an event to remember always.

*
TIHE STARS
*ALF * Scott Bakula * Big Apple Circus star Vince Bruce
*Clint Black * Candace Cameron * David Carroll, Michael Jeter
and the cast of “Grand Hotel” * Dixie Carter * Chip ‘N Dale’s
Rescue Rangers *Dave Cone * Sundra [erguson * Charles Gramt
* Buddy Hackett * Jane Hanson * George llearn, Donna Kane
and the cast of “Meet Me In St. Louis” * Chelsca Hertford
* The Jets * Tommy John *Judy Kaye * Katie Kelly
* Robin Leach * Terry Lester * Dawnn Lewis * Jererny Licht
* Melba Moore * Minnie Mouse, Snow White and
Mickey Mouse Club members Lindsey and Damon * Amani Murray

* Odetta * Perri Peltz * Alan Rachins * The Rockettes
* Telly Savalas * Jill Schulz * Willard Scott * TADA!
* Debbye Turner, Miss America 1990 * Jodie Sweetin

* Fred Teavalena * Robert Vaughn

*
THEIR REPRESENTATIVES
* Bret Adams, Ltd. * Buena Vista Television * CBS Media Relations
*Barbara Cameron * Conlon and Nye Advertising, Inc.

* Davis/Spylios Management * Wil Disney World Company * The Josh Ellis Office

\ * GRP Records * The Jin Halsey Company * Hush Productions
* The Jacksina Company * Leach Entertainment Enterpriscs

* Lone Wolf Manag  Mamakos Associates * Monterey Arlists
* NBC Talent Relations * PMK Public Relations * Rogers & Cowan * Leonard Rosenteld
* Dick Scott Entertainment * Paul Sherman * Janice Sweetin

* Travlo Productions

WwwWw._americanradiohistorv com

WE'RE A PAR’T OF YOU'R LIFE

Pink Punther™: © 1989 United Aetints Pietores. Ine. Al vighs rescrsed.
Big Bird*3 © 1989 Jim licnson Productions. Ine.
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t Must Be Magic.
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BAD COMPANY DANGEROUS AGE ~ PHIL COLLINS ORIGINAL MOTION PICTURE SOUNDTRACK. BUSTER
THE D.O.C. NO O DO IT BETTER (Ruthless) KIX BLOW MY FUSE LEVERT JUST COOLIN"
MIKE + THE MECHANICS LIVING YEARS RATT REACH FOR THE SKY

BILLY JOE ROVAL THE ROYAL TREATMENT 'WHITE LION BIG GAME

PLATINUM:

BAD COMPANY 10 FROM 6 PHIL COLLINS ...BUT SERIOUSLY

CROSBY, STILLS, NASH & YOUNG AMERICAN DREAM RUSH PRESTO

‘WINGER WINGER

DOUBLE PLATINUM:

BETTE MIDLER ORIGINAL MOTION PICTURE SOUNDTRACK, BEACHES

TRIPLE PLATINUM:
DEBBIE GIBSON ELECTRIC YOUTH SHKID ROW SKID ROW
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We'd like to thank our artists and
managers, retail, radio and our
friends at MTV for making us the
#| ALBUM LABEL OF THE YEAR.

THE ATLANTIC STAFF
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FOR WEEK ENDING DECEMBER 23, 1989
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Less Cigars, More Diversity

Industry Looks To "90s

The following are quotes from the
dance communily commenting on
the decade post and the upcoming
one we collectively face.

“Less cigar-smoking industry types
that don’t care about music, unity,
and human rights."—George Mania-
iis, Nettwerk Productions.

“Clubs in the '80s were responsible

for introducing many exciting and

by Bill Coleman

new trends in music, but, then unfor-
tunately, burning them out. Hopeful-
1y the '90s scene will avoid cloning the
latest stylistic fads and refocus on
songs with & conscience.”—Peter
Knego, P.K. Productions. Los Ange-
les.

“Hopes for the '0s: An emphasis on
good, diverse music, instead of on
chart numbers and 853. An industry
that momtors itself; open-minded re-
ceptiveness from the community and
even one concert as good as the last

HOT DANCE
BREAKOUTS

CLUB PLAY

1. OPPOSITES ATTRACT PAULA ABDUL
(DUET WITH THE WILD PAIR) viRoin
| 2. WHATCHA GONNA DO WITH MY
LOVIN' INNER CITY viRoIN
3. TELL ME WHY EXPOSE anisTa
4. SINGING IN THE SHOWER LES RITA
MITSOUKO viRan
5. FEEL (T FOR YOU ALTERNATIONS rca

12' SINGLES SALES

1. TOUGH ME WITH YOUR HEART
EILEEN FLORES momac

2. RIGHT FROM THE START INDIA RePRISE

3. | WARNA BE RICH CALLOWAY soLar

4. TELL ME WHY EXPOSE aRisTA

5. LULLABY THE CURE rLextaa

Brearauts: Ties i futare chart potertal.

based on chub play Of seles ceported this week.

Rolling Stones, Dream on, right?"—
Karen Kennedy, director, North
Texas Darce Awsn., Dallas,

“Dance music during the '80s became
part of the manstream pop scene.
Major artists were estabhshed and
the major record companies realized
that dance music is here to stay’—
Ray Caviano, director special proj-
ects/promotion & marketing, Mic
Mac.

“The "80s took dance music out of the
closet and onto the charts.”"—Vito
Bruno. club promoter/manager.

“The '80s showed that the 12-inch and
dancing weren't such dirty words af-
ter diseo. Also, in retrospect, had 1
known sampling would have spread
or caught on like wildfire, [ never
would have put a cappellas on ‘Love
Sensation’ or ‘Let No Man Put Asun-
der” "—Shep Pettibone, remixer/
producer.

“I hope to see a complete reversal of
values in the "90s—real for fake—
with the Tiffanys and the Milli Vanil-
lis eonsigned to the margins and the
Queen Latifahs and Bad Brains run-
ning things. The only force capable of
stopping this movement—fear of a
black planet.”—Lisa Cortes, manag-
ing director, Rush Producers Man-
agement.

“[The ’80s) brought profanity and
vulgarity to dance music, and it's to-
tally not necessary. Hopefully, dance
music will clean up its act m the
*90s.”—Wresch Dawidjan, 12-Inch
Dance Records Store, Washington,
DC.

“For the upcoming decade I look for
increased commitment to the artist
development process regarding art-
ists in the dance music genre. I feel it
to be vital in establishing a long-term
commitment to maintaining artists’
careers in the dance music field."—
David Jurman, senior director.
dance music, Columbia Records.

“Provided that artisis as opposed to
individual records are seriously de-
veloped and prioritized at record com-
panies, we will see dance music In the
’90s reach sales levels comparable to
R&B and pop, reflecting the wide-

(Continued on page 114)
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____BYCHRISMORRIS
LOS ANGELES What year was it?
Or, at least, what decade? Those
were the questions many pop observ-
ers may have had running through
their heads as 1989 drew to a close.

The major news on the tulent side
as the 80s wrapped up was the reap-
pearance, on the charts and the con-
cert trail, of venerable acts from the
'60s and ‘70s. Regroupings and come-
backs were the order of the year, and
many long-inactive bands and per-
formers reaped commercial divi-
dends. The scent of nostalgia per-
fumed the air.

The big news of the year was the
reunion of the Rolling Stones, which
many be'eved impossible only a year
and  half ago. Putting past acrimo-

1989IN REVIEW

nies behind them, *‘the World’s
Greatest Rock'n'Roll Band” rese to
the occasion with a vigorous top 10 al-
bum, “Stee] Wheels,” and 1 sold-out
US. tour that was grand in every
sense of the word.

Other ’60s icons made headlines
with returns after long hiatuses
While Paul McCartney’s heavily
hyped Capitol album, "Flowers In
The Dirt.” floundered on the eharts,
his concert tour—his first in 13
years—recaptured some of the old
Beatles spirit. The Who, back on the
road eight years after “disbanding,”
trotted out “Tommy” and their hits
for the faithful, but left some grum-
bling about the ahsence of new mate-

Maybe the most pleasant surprise
came from Bob Dylan. Although the
Hibbing, Minn,, troubadour has hard-
1¥ been ahsent from the stage in re-
cent years, he did produce *Oh Mer-
cy,” his most artistically and commer-
cially successful album in a decade.

The list of old acts reclaiming the
charts and the road in ‘89 reads like a
classie rock playlist: Jefferson Air-
plane, Poco, the Doobie Brothers, 10
Years After, Alice Cooper, the All-
man Brothers, Peter Frampton, Ian
Hunter & Mick Ronson, and Yes-men
Anderson, Wakeman, Bruferd,
Howe. Meanwhile, such vets as Elton
John, Kiss, and the Grateful Dead
continued their winning ways.

Nominees for Unlikeliest Come-
back of the Year included Donny Os-
mond, whose “Soldicr Of Love” clam-

bered into the top 10, and punk pio-
neers the Buzzcocks, who wrapped
up the year with a reunion tour and a
three-CD boxed-set retrospective.

Among the pop divas with long
track records, Bette Midler received
perhaps the biggest shot i the arm;
better known in recent years as an
actress than a vocalist, she scored a
No. 1 hit with “Wind Beneath My
Wings” from her movie vehicle
"Beaches.” Bluesy perennial Bonnie
Raitt also struck gold with her Capi-
tol debut, “Niek Of Time,” while T0s
disco queen Donna Summer linked up
with the production team of Stock,
Aitken, Waterman for a pop hit.

Other ladies weren't quite so lucky:
Carole King, Phoebe Snow, and Dr-
ana Ross found relatively little favor
among contemporary audiences after
protracted layoffs.

1989 Blew In A Muslcal Blast From The Past

Even rock'n‘roll pioneers from the
'50s got into the act. Dion dented the

album chart with “Yo Frankie,” a
spunky return, while the late Roy
Orbison won a tribute from his fans
with the platinum success of the post-
humeus “Mystery Girl "

It is somehow fitting that one of
the first No. 1 singles of '89, Sheriff’s
“When I'm With You,” was seored by
a group that broke up four years ago.

On the subject of new tulent, the
major story in '89 was the dominance
of dance-oriented, R&B-derived pop
acts. After months on the climb, Pau-
Ia Abdul finally grabbed the brass
ring and hit No. 1 on the Top Pop Al
bums chart. A host of others hit big
with their first or second albums:
Martika, Fine Young Cannibals, Milli
Vanilli, and Soul 11 Soul emerged as

(Continued on page 41)
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The "89 Scene; New

wAS IT THAT BAD a year on the talent front? Did
the relentless reunsons and dinesaur tours squeeze all
new life from the pop scene? It seemed that way.

A cursory scan at the year past certainly is dominat-
ed, for better or worse, by the veteran acts that rumbled
back into action in "89 on the road, on the charts, and on
the airwaves. {See stories, this page and page 42.)

But for every Bee Gees concert or Tommy Bolin
boxed set to which the Beat dutifully paid heed this
year, there was a sr>all club date. debut disk, or compila-
tion of unsigned acts that promised
novelty and spark. Despite all the

Talent Also Rises:

Regional Fests Flourish; Hits & Misses

MISS: Radio stations in the aforementioned cities
whose programming support for artists m their own
communities is often offered in token segments. at best.

HIT: The British invasion of ‘89, particularly the new
soul stars from the UK., mcludmg Jazzie B and Soul 11
Soul. the striking Hugh Harris. the preppy Pasadenas.
rocking Roachford, Mica Puris, the chart-tapping Fine
Young Cannibals, and even expatriates Neneh Cherry
and, on his sophomore swing, Terence Trent D'Arby.

MISS: The sophomaric sexism of rappers. from 2

promotional and publicity hype
thrown daily at those in the music
industry, the discovery of new mu-
sic remains & deliciously serendipi-
tous and personal process.
Watching and waiting for oth-
ers—at record [abels, retail, or ra- N
dio—to respond to a new-found fave

-

ts
new disk with a bash at a West
Coast strip joint) to Matley Crue
and others. Also, the numbing pre-
dictability of heavy-metal videos (hi-
lariously documented by writer Les
Firestein in the December issue of

Musician). i
HIT: The efforts of rappers under

can fuel frustration. But for artist
or fan it should never override the by Thom
emotional rush the music itself can bring. Some of the
Beat's best musical moments in '89 came watching vet-
eran acts of another sort, musicians who have waited
for years for their tum in the national spotlight, but sim-
ply play on for the love of it. Nothing but word-of-mouth
brought me down to hear Binky Phillips at CBGB in
New York one fall night or the 15-60-75 (the Numbers
band) at Peabudy's in Cleveland back in May, to name
but two acts "new” to this writer in '89 (although not to
longtime loyatists in their respective eities). Both dis-
played passion and promise that had precious little to do
with marketing or promotion.

Yet the excitement of such pop discovery was increas-
ingly tempered in 88 by threats to the musie's indepen-
dence. For every celebration of greater freedom over-
seas this year, it seemed there was a campaign in the
U.S. against the free expression by rappers, rackers,
and others. It was another year in music of joy and pain,
wins and losses, hits and misses.

HIT: The rise of regional music showecase festivals
across the US. has made Chuck Berry’s “Promised
Land,” with its state-hopping lyric, sound like an A&R
scout’s theme song. Often organized by music publish-
ers or local music boosters, these events, such a8 South

__CALL OUR DEMO LINE

800N 62N062]

Then contact Charlie DeNataie at:

Audio Communications, INC. 3140 Polaris Ave., Suite 27

Las Vegas. NV. 89102 702-251-7732

By h in Austin, Texas, Undercurrents in
Cleveland, NewSoulh in Atlanta, the New Music Expo
in Albany. N.Y., Miami Rocks Too in South Florida. DI
menaions in Dallas, and others, have come of age. To-
gether with the annual music award shows in San Fran-
cisco, Seattle, Minneapolis, Boston, Chicago, Milwaukee,
and other cities, these fests have reaffirmed the
strength of regional music scenes throughout the US,

D the.banner of the Stop The Vio-
uffy lence Movement for the No. 1 Hot
Black Singles chart hit “Self-Destruction.” HIT; The }
overdue concern with environmental issues by a host of
stars, including Sting, R.E.M.. Paul McCartney, Bruce
Hornsby, the Grateful Dead, and others. |

MISS: rd executives who ignore the environmen-
tal costs of business-as-usual in the music industry. Spe-
cial mention to Sa! Licata, president and CEO of EMI,
whose defense of the CD longbox in these pages (Bill-
board, Dec. 2) proves there are no garbage landfills ris-
ing in his neighborhood.

NIT. The song “No More Disguises” by Chinese rock. |
er Cul Jian and accompanying video filmed by Pameln.
Yates. I saw and heard this piece jusl once, five months
ago at the New Music Seminar, but its message of cour
age and longing stil resonates in the bloody wake of the

ich, whose official letter denouncing the N.W
track “F— Tha Police” was rightly labeled as “intimi
tion” by & U.S, congressman.

HET: A host of new acts on the country scefie, particu- |
larly Clint Biack, Garth Brooks. Mary Chapin Car-
penler, and others.

MISS: Pop radio, for failing to tap the appeal of coun-
try acts and produce any significant crossover success
for country-chart talent since Kenny Rogers.

HIT: The resurgence of singer/songwriters who,
lhxnk!ully, go beyond the narcissism such artists dis-
played in that genre in the "0s. Special mention to
James McMuriry, Sarah Hickman, Bill Morrissey,
Shawn Colvin, David Massengill, and Pierce I'ettis, |

MISS: The Beat, for every album, tape, and disk from |
'89 still on the rising pile, waiting to be heard |
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Best C}lorcography
For those up-tempo visits to New York you'll appreciate the
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Best Director . e
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Yuxury on the West Side is Grand Best Supporting Cast

Bay's Managing Director Guenter A cast of thausands? Not really. [Ljust

Richter who, day after day, makes
this hatel worthy of an encore.
Bravo!

seens that way at the Grand Bay where

every need is anticipated, and every re-
quest honored by a stafl schooled in
the art of service
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The Zagal Hotel Survey Rated Grand Bay's Guest Rooms The Best In The City.

AND B HOTEL
CHT TR HOTES [0 S

- 152 West S1st Street at Seventh Avenue, New York, NY 10019 (212) 765-1900 or 800-237-0990

wwWw americanradiohistorv com


www.americanradiohistory.com

d Rockers, New Tunes

Georga Hamson joined Eric Glapton in New York to add a few guitar fines to
Claplon's new “Journgyman” album on Warner Bros. {Photo. Mike Wehrann)

475 THIRD AVENUE
NEW YORX, NY 10017
12121 972.7538

get lost. The fact is, we're just right for yout

12424 WILSHIRE BOULEVARD
105 ANGELES, CA 90025
1213)207.2220

CERTIFIED

ENGLAND
101 493.4040

JALENT

Keith Richards ignited old riffs on Ihe
Folling Stones stadium tour, which
concluded with a pay-per-view cable
concert Dec. 19. (Photo: Chuck Pulin)

Mﬂybe you've notlcad: big

American accounting firms are on a merger rampage...

getting blgger and more awesome every day. Moybe they've
iust gotten toc big and 1oo “efficient’” 1o give you the kind
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resourcefulness and sense of urgency you need. And aPrager
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account. .\ Sogiveusacall. Prager and Fenton won'tlet you

1 HANGVER SQUARE 15, RUE DU CENDRIER
(ONDONWIA 4SR 1201 GENEVA 1, SWITZERLAND.

10221732 7008

ACCOUNTANTS

Also scoring summer success w: {Continued on page 40)
—_ e e e
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Paul McCartriey was joinsd by Stevie Wonder on “Ebony And Ivory’ during the
opening of his U.S. tour at the Forum in Los Angsles. {Phota: Rabert Mathew)

It Seemed Like 0i

Times On Tour

Veteran Acts Were Biggest Draws

BY BRUCE HARING

NEW YORK The year is 1989. Just
keep telling yourself that as you look
back at the list of acts that toured
over the past 12 months.

The Who, the Rolling Stones, Jef-
ferson Airplane, the Bee Gees, the
Daobie Brothers, and the Monkees
were out on the road. So were Carole
King, Elton John, Ringo Starr, Paul

1989 IN REVIEW

McCartney, the Nitty Gritty Dirt
Band, and Cher.

Dion, Ten Years After, Diana
Ross, Laura Nyro, the Grateful
Dead, the Kinks, and the Allman
Brothers also performed live. And
dare we forget Anderson/Bruford/
Wakeman/Howe, whom some may
feel the urge to call by a different
name?

As should be apparent, 1989 was
the year that everything old was new
again on the touring arcuit, produc-
ing a decade-ending run of nostalgia
that, at least on the stadium circuit,
made for happy box office counters
in a generally down touring year.

For the second summer in a row,
the touring market was soft, a trend
many in the business viewed with
alarm. Blame for the slack busin
was laid on the glut of touring acts
high guarantees to acts, and the in-
creasing wars between & growing
number of amphitheaters for the
summer eoncert crowd.

But high ticket prices surely
played a role in the down market, a5
the $30 ticket became more of a rule
than an exception.

“Thank god for the Who,"” said
Denver-based promoter Barry Fey,
neatly summing up the tour that
made the biggest impact on the sum-
mer touring season. Although pro-
moters fretted before the tour about
such handicaps as the band's lack of
a new record and long absence from
the road, they soon were dancing in

| the aislcs as the Who racked up more
| than 25 sellouts during its May-Sep-
tember US. tour.

the Grateful Dead, who may have
been too successful at drawing row-
y to suit eerfam venues. Inci
dents in several cities were capped by
a fan's suspicious death not far from
New Jersty's Meadowlands Arena in
October during a Dead concert, cast-
ing & pall over future Dead tours.

While promoters danced along the
thin line between red and black ink,
another midsummer flap caused bad
feelings. Concert Productions Inter-
national, the Toronto-based promot-
er, sought to make up its rumored
$55 million-$70 million tour guarantee
to the Rolling Stones by requesting
promoters work for a flat fee instead
of the usual percentage of the net
profits.

The concern over CPI's business
power play was still brewing at
year's end, with regional tour book-
ers talking of joining forces to avoid
flat-fee purgatery on any future na-
tionally promoted tours.

All of the news from the summer
touring season wasn’t bad. New mu-
sic made its presence fell at the box
office with high-powered outings by
Metallica, a triple bill of New Or-
der/the Sugarcubes/PIL, and a iate-
summer tour by the Cure, proving
that the bahy boomers weren't the
only ones purchasing tickets.

eme shows took it on the chin at
the box office. The Dick Clark Ameri-
<an Bandstand tour, Club MTV, Cali
fornia Dreamin’, and other packages
suffered in many markets. Promoter
David Fishof, the man who originat-
ed the concept with his “Happy To-
gether” tour, was so down on the
idea of future tours in the genre that
he said he would not mount another
for some time.

Many other tours were short-cir-
euited by circumsta eyond their
control. Arrests for profane language
and sexual innuendo increased, with
Bobby Brown, Too Short, Sebastian
Bach of 8kid Row, and Eazy-E all fall-
ing victim to the changing climate,

Rappers had a particularly tough
year One major concert promoter
had its insurance carceled because of
an incident at a rap show; many ven-
ues were reluctant to host rap shows,
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AEROSMITH
THE ALARM
ALL ABOUT EVE
AMERICA
BAD ENGLISH
BADLANDS
BEE GEES
THE BHUNDU BOYS
BIG BLUE SEA
BILLY BRAGG
BRLY IDOL
BLUE AEROPLANES
BLUE MURDER
BLUE RODEO
BOB DYLAN
THE BOLSHO!
BONFIRE
BONJOVI
BULLETBOYS
CHEAP TRICK
CHER
CINDERELLA
CLAYTOWN TROLPE
THE CULT
DANNY WILSON
DEF LEPPARD
DiANA ROSS
Do
DAD.
DOKKEN
DOLLY PARTON
DON HENLEY
DOOBIE BROTHERS
EAT
ENUFF Z'NUFF
THE FAMILY CAY
FISHBONE

. FLEETWOOD MAC
™

FOREIGRER

THE FRONT

THE GEORGIA SATELLITES

HEART

HELLOWEEN

HELTER SKELTER
RSE

HUGH MASEKELA

INNOCENCE MISSION

INSPIRAL CARPETS

IAMES TAYLOR

JASON AND THE SCORCHERS

JEREMY DAYS
JERMAINE STEWART

DAYS OF FUTUREPAST

We are proud to represent these artists, who have made their mark in the 80's, and
who will also be shaping the music of the 90's.

Kix
LA GUNS

THE LAS

LEATHER NUN

UNDA RONSTADT

LiTA FORD

UTTLE ANGELS

UTTLE FEAT

LIVING COLOUR

00P

LOVE ANO ROCKETS

LYLE LOVETT

MICHAEL MCDONALD

THE MIGHTY LEMON DROPS
THE MISSION

NEIL YOUNG

NEW BOHEMIANS

THE NOMAOS

022 OSBOURNE

PATTI LaBELLE

PERE UBU

THE PONTER SISTERS
POISON

QUEENSRYCHE

QUIREBOYS

THE RANBIRDS

RANDY NEWMAN

RATT

THE RED 00GS

REO SPEEOWAGON
RICHARD MARX

RICK ASTLEY

RIVER CITY PEOPLE
ROBERT PLANT

ROVEO'S DAUGHTER
SARAYA

SAXON

SEA HAGS

SKID ROW

SOMETHING HAPPENS!
SOUNDGARDEN

STEVIE NICKS

STRYPER

THE SUNDAYS

THEY MIGHT BE GIANTS
THIS PICTURE

THUNDER

TOM PETTY AND THE HEARTBREAKERS
TRACY CHAPMAN

THE TRASH CAN SINATRAS
VAIN

WARRANT

WASHINGTON SQUARES
WE ARE GOING 10 EAT Y0U
THE WEDDING PRESENT
WHITESNAKE

THE WONGER STUFF
WORLD DOMINATION ENTERPRISES

=

THE SHAPE OF THINGS TO COME

We lock forward to continuing success in the 90's for allour artists!
FROMALL AT

International
Talent

Booki!

BARRY DICKINS

MARTIN HORNE

ROD MACSWEEN

PAUL ADAM  DAVESTACEY  MIKEDEWDREY

113- 117 WARDOUR STREET LONDON W1V 3TD
TEL:01-439 8041 FAX:01-434-2677
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Dead Lead List Of
Bay Area Music
Award Nominees

NEW YORK The Grateful Dead
Jead the nominees for the 13th annual
Bay Area Music Awards—the Bam-
mies—with nods in five categories,
while multiple nominations also were
bestowed this year on the Doobie
Brothers, Bad English, Faith No
More, Metallica, Neil Young, Katie
Webster, Todd Rundgren, and the
Jefferson Airplane. The awards show
March 13 will benefit the Northern
California earthquake relief fund of
the Red Cross.

The Dead were among five Bay-
area acts nominated as outstanding
group. Others were Camper Van
Beethoven, the Doobie Brothers, Jef-
ferson Arplane, and Metallica. Out-
standing-album nominations went to
Camper Van Beethoven for “Key
Lime Pie"; The Doobie Brothers for
“Cyeles”; Todd Rundgren for “Near-
ly Human”’; Joe Satriani for “Flying
In A Blue Dream”; and Neil Young
for “Freedom.”

Outstanding-debut-album nods
went to Bad English for the band’s
Epie debut; Legal Reins for “Please,
The Pleasure”; Mr. Big for its Atlan
tic debut; Sweet Baby for “It's A
Girl"; and Vain for “Respect.” The
outstanding-song nominations went
to Bad English for “When 1 See Yon
Smile”; the Doobie Brothers for “The
Doctor”; M.C. Hammer for “Turn
This Mutha Out”; Linda Ronstadt
and Aaron Neville for “Don’t Know
Much”; and Young for “Rockin’ In
The Free World.”

Outstanding-independent-album

nominations went to Consolidated for |

“Consolidated”; Cris Loiter & the
Hangouts for “Red Radio”; Primus
for “Suck On This"; Jerry Shelfer for
“Heart For My Heart"; and the Moy-
e Stars for “Heck-Ola™
Nominations for outstanding ur-
ban/contemporary album and out-
standing metal album were added
this year to 11 other categories in-
cluding those, ehosen by public write-
in, for musician of the year and club
band of the year. Nominees are cho-
sen by a panel of radio and music in-
dustry members with winners chosen
through ballots in BAM magazine.

1989 TOURS

(Continued from page 38)

increasing insuranee and security re-
quirements to the point where stag-
ing shows 1n certain communities be-
came financially mpractical.

N.W.A. caused a stir on the road
by the perceptions created by its con-
troversial song, “F— Tha Police.”” A
nationwide fax network started by
law enforcement officials created
pressure on the group at several tour
stops, with at least one venue remov-
ing the group from the bill. The reac-
tion was not prompted by incidents at
the shows, which for the most part
ran smoothly.

By year's end, the suceess of the
Rolling Stones’ stadium tour and the
beginning of Paul McCartney’s first
U.S. jaunt in 13 years brought spirits
back up, leading many promoters to
point to 1990 as the year when the
highly cyclical touring business will
rebound from the last two years.

Finally, there is a group of hotels with all the
room you need. Each of our luxury hotels fea-
tures spacious suites, rather than ordinary hotel
rooms. More and more people inthe-know
know where to go.

Mondrian

Contemporary and alive. Bold and dramatic.
Soaring above convention. State-of-the-art
fitness facilities.

LErmitage

Oldworld charm. Timeless elegance. A monu-
ment to comfort and pampering. The only AAA
five-diamond hotel in LA.

Bel Age
Sophisticated and grand. Glowing with romance.
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and quiet grandeur. Extensive meeting and
banquet facilities.

Valadon
The collection's newest masterpiece. A relaxing
resort in the heart of the city.

Le Dufy
Peaceful and enduring in its elegance, with the
“joie de vivre” flavor of a French inn.

Le Parc
Youthful and inspiring. Casual in its sophistication.

Le Réve
An intimate and personal hotel. No wonder we
named it “The Dream”

A suite at Mondrian as interpreted by ltalo Scanga, Los Angel

'3

5

21
3

f

LERMITAGE HOTELS
A Collection of Originals

Call now for reservations and information
on all seven of our alksuite, luxury hotels
in West Hollywood/Beverly Hills.

800-424-4443

Mermioer Small Luxury Hotels & Resorts.

BLAST FROM THE PAST
(Continued from page 36)

bright young talents.

In spite of clear opposition from
self-appointed censors and some re-
tail quarters, rap held its own. Tone
Loc, N.W.A,, Young M.C., Too Short,
and De La Soul all made strong
freshman efforts, while upperclass-
men L.L. Cool J, Kool Moe Dee, IceT,
Jazzy Jeff & the Fresh Prince, and
bad boys 2 Live Crew again flexed
their muscles.

Heavy metal and hard rock, which
enjoyed a banner year in 'S8, stagnat-
ed somewhat in the absence of a

It's somehow
fitting that one of
the 1st No. 1 songs
of '89 was by
a group that broke
up 4 years ago

mega-breakthrough like Guns N’
Roses, but heads were still banging
mightily on the charts. Troupers in-
cluding Whitesnake, Motley Crue,
Great White, and old-timers Aeros-
mith reached a critical mass, while
freshmen Skid Row and Warrant
made platinum inroads.

On the down side, Led Zeppeln
carbon Kingdom Come could not fol
low up the suceess of its gold debut
and disbanded. But, proving that the
market’s appetite for Zepisms re
mains unabated, Bonham, featuring
Zep skinman John Bonham’s son, Ja
son, rose up to fill the niche.

After the Year of the Woman ir
’88, 1989 found some new female vo
calists following up on establishec
successes. At the start of the year
Edie Brickell & New Bohemians rose
out of the pack into the top 10. Melis
sa Etheridge's sophomore successor
t0 her gold debut promised to turr
platinum, while Tracy Chapman's
“Crossroads” continued Elektra’s tof
10 track record.

Finally, some cutting-edge groups
made noteworthy impressions as the
decade closed. The all-black hard rock
band Living Colour blasted throug}
to platinum with its debut, “Vivid,
on the strength of heavy video rota
tion. The Cure, once the object of
gloom-rock cult, filled stadiums. An
Canada's Cowboy Junkies astonish
ingly struck gold with their mesmeri
US. bow.

In This Issue:
YOU DECIDE!

Vote for_lhe artists,
singles, and alburns
of the DECADE!

See ballot inside this
Billboard issuc.
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SINGING SATRIANI

On “Flying In A Blue Dream,” Joe
Satriani sings. Yet Satriani’s third
Relativity album is not his vocal
debut. The guitar whiz, who has al-
most single-handedly revived in-
strumental rock on the charts,
sang backup on Crowded House's
1986 self-titled release. Satriani,
who still sings the praises of
House vocalist Nei] Finn, quips, “If
anything, mayhe that convinced me
to shat up for awhile.”

"For years 1 have written vocal-
oriented material, but I was never
really pleased, because it didn’t in-
corporate my guitar playing,” he
says. “1 was looking for the seam-
less marriage of what I do on the

guitar and what [ want t0 sing and
get across lyrically.”

That marriage is consummated
on “Flying In A Blue Dream,” a
nearly 65-minute opus that includes
plenty of patented Satriani pyro-
technies, a funk workout, a banjo-
based interlude, and six voeal cuts.

irect-to-metal mastering made it
possible for the album to be fea-
tured in its entirety on a single vi-
nyt disk.)

With 1987's “Surfing With The
Alien” reaching the top 30 on the
Top Pop Albums chart and going
gold, solo tours, a stint as Mick
Jagger's guitarist, and the 1988 EP
“Dreaming # 11" keeping him in
the public eye and ear, Relativity
hopes Satriani’s latest will fly up to
multiplatinum status.

As Relativity national director/
marketing and promotions Jim

» Logo Design
* LF, CD & Cassette Layout
* Advertising Design

201-548-2726

Do the write thing.

* Bios Written and Custom Typeset

INDIGO
PLANET
DESIGNS

PO. Box 221 + Metuchen, Nj 08840

ATTENTION ARTISTS & MANAGEMENT

CONCERT
WIiTH
NATURE

Genova says, “[Relativity presi-
dent] Barry Kobrin made the anal-
ogy—Flying’ is going to do for Joe
what ‘Born To Run’ did for Bruce
Springsteen.” CRAIG ROSEN

EXENE AFTER X

“When John signed to Geffen, 1
had a choice,” Exene Cervenka
says, referring to John Doe, her
former husband and songwriting
partner in the Los Angeles band X.
“Be Suzy Homemaker and write
poetry and live in Idaho, do a
couple of poetry readings every
few months in Los Angeles and
New York; or learn guitar.”

Cervenka's beatnik lyrics and
dissolute vocals helped make X one
of America’s premier punk bands
for almost a decade. Yet whereas
Doe was courted by labels like
Geffen, putting X's career in imbo
(“We never said we had broken
up,” she says), Cervenka found
herself having to make a demo of
her solo material.

She wrote the music for six of
the 10 songs, not counting the
spoken-word piece “Gravel,” for
her solo debut, “Old Wives’ Tales,”
on Rhino Records. Tony Gilkyson,
former X guitarist, wrote the rest.
The styles range from bartly jazz
to folkie protest, showing off the
strong, mature versatility
Cervenka's vocals have acquired.

“Sexism is really alive and well
in this music business. I mean, I've
had people tell me that because
Tracy Chapman has a record out
and Rickie Lee Jones has a record
out that 'm not going to get any
more airplay,” Cervenka says. “So
what? Ten women can’t have
records out at the same time?

“It’s good to see women
musicians. I was really intimidated .
by all the men I was around, they
were such good musicians. But I
realized it was just really stupid of
me to not learn guitar ail these
years.” EVELYN McDONNELL

A SOLO RENAISSANCE
Among other things, Annie Has-
lam sees her new solo album on
Epic Records as proof that she
could sing “something other than
eight-minute songs.”

The former Renaissance vocalist
refers, of course, to the British art-
rock band that she graced from
1971 until its disbanding in 1987.
ot i had reached the

“An Invitation To Perform
On Behalf Of The Planet’’

The purpose of In Concert with Nature™ is to raise
public awareness about environmental issues
through the arts, in Concert With Nature Inc, is seeking
alt forms of input and support from artists, management
and the music industry for an upcoming fund raiser and
the 1990 summer tour. Please join us in keeping the

public informed, interested and involved.

In Concert With Nature Inc. is presently booking
acts for a series of shows for 1990,

Please phone 315-475-6805 today.

In Concert With Nature Inc.
658 W. Onondaga Street
Syracuse New York 13204-7013
In New York Clty contact: Will Schillinger 212-727-3450

heights of Genesis and Yes, it
could have carried on with the
same concept,” Haslam continues.
“But we never reached that stage.
So [this album] is different, be-
cause you have to move forward,
and Renaissance isn’t what people
want nowadays—besides old Re-
naissance fans "”

What the singer wanted on the
album “Annie Haslam”—her third
solo effort, in all—was more of 2
“contemporary pop presentation,
something along the lines of Peter
Gabriel.” Helping her to get it was
producer Larry Fast, a keyboard
and synthesizer player who has
worked with Gabriel as well as
Bryan Ferry and Eno. Also helping
was Justin Hayward, who sang
and played acoustic guitar on his
composition “The Angels Cry.”

“I don't think I'll ever sing com-
mercial stuff, but I'll always put
my own stamp on my material,”’

says Haslam, pointing direetly at
her familiar stamp on “When A
Heart Finds Another.”

Haslam feels Renaissance made
an early mistake by spending too
much time in East Coast cities. But
she is moving here from England
anyway to be closer to her label
base and to focus on the US. mar-
ket. J1M BESSMAN

STEADY BOING FOR COLVIN
Shawn Colvin is conscious of, but
not concerned about, perceptions
that she is the latest in a recent line
of female, folk-oriented singer/
songwriters.

“Fate delivered me a hand,” says
Colvin, whose debut album, “Steady
On,” has been refeased by Columbia
Records. “1 don't think about the
female/folk thing. [Columbia A&R

iy r] Joe McEwen is musically
astute and didn’t sign me out of a
need to get a woman songwriter.

“No matter what's gomg on
outside, this record is everything
that I wanted, and nobody at
Columbia said ‘boo’ to me about
conforming to this or that image.
Hopefully, the gender issue will
vanish because there’s too many of
us out there.”

Colvin also puts to rest any
suggestion of competition between
herself and one of her music style's
foremost reps. Not only does Colvin
share management (Ronald
Fierstein) with Suzanne Vega, but
Colvin gave her a backup voealist
role on the track “Diamond In The
Rough,” perhaps a payback for her
own backup voeal stint behind Vega
on a 1987 tour.

Colvin notes another Vega link:
the time she was asked “to do a
Vega" at a jingles session.

“Anybody who's a success in this
business, they want to know if you

(Continued on page 43

‘Who are the favorite artists for
1989 among Billboard’s staff of
writers and editors? To find out, we
took the individual Top 10s that ap-
pear on pages 96-97 of this issue
and assigned points to all the artists
listed {10 points for No. 1, nine
points for No. 2, ete).

The big winner was Tom Petty,
whose name appeared on five of the
26 Billboard lists. The hottest new-
comer was Neneh Cherry, who was
named on four of the lists. The
overall list favors pop, although the
individual lists are more varied.

Note that the list below is subjec-
tive, nonscientific, and unrelated to
the Billboard charts.

In the list below, the first number
following an act’s name is the total
points awarded; the number in pa-
rentheses indicates the total numer

Billboard’s Critics Pick The Best 0f '89 |

of lists on which the artist appears.
Ties are indicated; we are especially
enamored of the Rolling Stones/Pe-
ter Himmelman phote finish.

1. Tom Peity . . . .

2. Lou Reed .

3. Neneh Cherry

4. Paul McCartney

5. (tie) Madonna . . . . . .

Bonnie Raitt
Elvis Costello . . .

6. (tie) Rolling Stones . .

Peter Rimmelman . . . 21 (3)

I, {tie) Fine Young Cannibals 20 (3}

placements . . . . .20 ()

8. (tie) Indigo Girls . . . . . 19(3)

00 Hewerdine & Darden

Smith . ......... 193
9. (tie) Prince . . . .. . .. . 18(2)
Rickie Lee Jones . . . . 18(2)
WXTC. ... ... ..., 172

CELEBRITIES
CELEBRATE

Spacious, beautifully
appointed guest rooms with
views of Central Park and
New York's skyline $135-155
single. $155-180 double
and $200-275 for one

of our 200 suites. Near
Lincoln Center, theaters.

business and shopping.

No wonder The Mayfiower 1s a home

away from home for "celebs.”

Fine diming at the Conservatory Restaurant

and Cafe. Banquet and meeting faciities for

upto125 Corporate accounts, theatrical

and weekend rales. and terraced penthouse

sultes avallable Complmentary shutlle service for guests attending

major trade shows at the Javits Convention Center

The Mayflower, 15 Central Park West at 61st Streel, New York 10023 See

your travet agent or call 800-223-4164 or 212-265-0060. Telex 4972657
MAYFLOW. Fax 212-265-5098 Represented by Utell International

g

=

&m\

.y T T e~
THE MAYFLOWER HOTEL

Right on New York’s Central Park
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ARTIST DEVELOPMENTS
(Continued from preceding page)

fit in that bag,” she says. “But
everybody wants to be original. I do
what I want, and if there's a
similarity, fine. But I really feel
comfortable.” JIM BESEMAN

SIBERRY'S NEW BEAUTY
For her second Reprise album,
"Bound By The Beauty.” Jane Si
berry deliberately reigned in the rich
and intricate, painterly qualities of
her past work.

“Everything that reminded me of
a “Jane Siberry-ism’ I rej
the Canadian songstress.
ited by myself, so I tried to write
with the easy structure of 2 country
song, without anything quirky to
pul the ear, Funny, isn't it By hold-
ing the music constant, something
else shifted. I don’t know what. But
it does sound like me in the end.”

Departing from previous outings,
Siberry produced “Bound By The
Beauty” with her bassist, John Swit
zer, and recorded it in a small studio
north of Toronto. Their key concerns
were spontaneity and honesty

“1 didn't wan to cover anything
up, but wanted people to feel a sin-
gle voice with all its imperfections.
Like the record cover—the first
[where I} look right out directly. I
am what [ am. It's all connected.”

The video for the title track and
first single, directed in New Mexico
by Geoffrey Barish (Johr Hiatt's
“Slow Turning”), continues Siberry’s
artistic interest 1 both the medium
and nature,

‘He's so passionate about the
quality of life and capturing the
beauty of earth,” she says.

JIM HESSMAN
A LOVER ALONE

After years of leading various
lineups of the Modern Lovers, rock
cult hero Jonathan Richman has
gone golo,

“You can presume that a;
now, Jonathan Richman is a sele

" says the singer, who calls
his first album for Rounder Records
" closely resembling
his recent solo live gigs.

Lately, Richman purposefully has
been limiting these performances to
venues that appeal to fans of his
own generation. “The people who
get the most out of my music are 35
and over,” he says.

“T usually don't get them at the
shows because they don’t want to be
around 20-year-olds who are
smoking their first cigarettes and
are ready to pounce on you. So I'm
mare or less formally announcing
my career as a solo artist. I can’t
say fo but I have no plans to
do anything else”

That s8aid, Richman is in fact
recording a bard album, “Jonathan
Goes Country” (“t's another idiom”)
under the aegis of Lou Whitney and
D. Clinton Thompson of the
Marrells. He has also recorded a
song for Walt Disney Records’
musical salute to Gumby.

Richman still refuses to make a
video. “T'd ruther someone attend
the shows,” he says. And while he
severely limits his interviews, he has
penned his own four-page “Jonathan
Richman Biography” for Rounder,
which comprehensively details his
nowlegendary career, In his
typically inimitable style.

IV BESSMAN
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SONY.

WeWouldnt Be
Where We AreToday
Without Innovators.

l ppreciation of that fack, we established

The Sony Innovators Program—a celebration

of the unique creativity of young Black

artists who share Sony's spirit of innovation,

This year, Robertaflack and Ossie Davis served os
Master Innovators for the program.

Gied filmmaker John Perry It and brilliantjazz
stylist Bob Baldwin were the Sony Innovators Award
winners for 1989.

Now, weare searching the country for tolented
innavators in sight and sound for the 1990 awards.
The categories are Music {writers, performers,
arrangers, producers} and Film/Video lwriters,
producers, directars, filmmakers, program
developers and performers).

|f youdlike to know more about our program,
write fo:

The Sony Innavators Program
<o The Mingo Group, Inc

228 East 45 Street

New York, NY. 10017

INNOVATORS IN SIGHT AND SOUND™

®1989 Sony Corporation ot Amenica. Sony and Innavators in Sight and Sound are Trademarks of Sony.



www.americanradiohistory.com

JALENT

TALENT
IN ACTION

PATTI LaBELLE
JAMES INGRAM
Orpheum Theatre, Minneapolis

wITH PRINCE, Sheila E., and
Oprah Winfrey in the house, Patti
LaBelle was spectacular in her
averdue Minneapolis solo debut
Nov. 15. She was as loose, hammy,
spontaneous, and funny as they
come—in a class with Bette
Midler. And she unleashed a mag-
nificent voice that could knock
your socks off, make your spine
tingle, and bring tears of joy to
your eyes—all in the same song.
Of course, to some people, La-
Belle's two-hour performance was
a8 excessive as the aforemen-
tioned description of her voice.
Opening with the funky title

tune from her new MCA Records
album, “Be Yourself,” LaBelle
came on like a drag queen with her
exaggerated mannerisms and an
overdone outfit. Before the night
was over, this diva’s diva sang gos-
pel, funk, love ballads, disco, and
her tour de force treatment of
“Somewhere Over The Rainbow,”
Her special, churchy voice, which
can glide from a girlish purr to a
liberating wail, made her some-
times overwrought stage manner
easy to take.

During LaBelle’s disco elassic
“Lady Marmalade,” the singer
pulled a dance-happy young man
out of the third row and let him
sing, not knowing that he was a
top-notch vocalist {and the hus-
band of Elekira artist Jevetta
Steele of “Gospel At Colonus” and
“Baghdad Cafe” fame). Less sur-
prising were guest appearances by
Prince and Sheila E on LaBelle’s

Kansas

Ono Expocente Dilve, Topeka, K5 664121441
5131285 1084

THE BONANZA
BOOKING AGENCY

of 116 West Second Street, Wesia-
c0, Texas 78596 s looking for Mari-
achi bands that will play folk-
fonc concerts, lounges, theatres,
and churches. The agency offers
$500 per person per week. Also
groups of musica regional, tropical
for public dances. Thelr fee will be
5550 per person per week. The jobs
will cover Texas, Ifinors, lowa, Colo-
rado, Florida, California, Washing-
ton, Oregon. Arizona, Michigan,
Utah, Idaho, Georgia, Kansas, New
York, and New Mexico from March
17, 1890 to March 17, 1991. Must
be known nationwide. If nterested
please call (512) 968-4252

IthOQraOMeq On Heavy Ciom RoEK

BLACK & WHITE 8x10's

500 - $65.00 1000 - $90.00

COLOR
1000 - $396.00

AbOVe Prices include Typesetting & Freight
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1867 €. Fiorida, Dept 38
Springfleid, MO 65805
{a17) 869-9433 or 889-3456

LEGENDARY, SOUTHLAND ESTATES
FOR THE DISCERNING BUYER

SALE: Holmby Hilis most legendary estate, “'The Pink Palace”

Call RICHARD SCHWARTZ or LINDA LINN

(818) 783-71473

ing.

ThePrudential @

California Really

J B t
% B RE TOP CONCERT
® GROSSES
AMUSEMENT BUSINESS”
" w G Amdnce
;{‘{"E"t I3 nxﬁ‘erpenn.ed 3‘“?? Yo ARTIST(S) Venue Data(s) Tickel Price(s) Capacity Promoter
ister,” with opening act James
Ingram singing Michae! McDon- GRATEFULOEAD g;ulwexlem Dee. 810 géusam E Bl Grabam
ald's part for “On My Own.” Inglewood, Cai, Avalon Attractions
Making the first solo tour of his
career, Ingram battled a buzz in | MR | Cuchen oncisiT i w | oot
the sound system and faulty mi- | e
crophones at the show, part of an
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‘The Rise Of New Blood,

|

UNTRY

"~ BY EDWARD MORRIS
and DEBBIE HOLLEY
NASHVILLE During this last year
of the roller-coaster '80s, young coun-
try acts continued to make measur-
able breakthroughs, big publishers
continued to swallow smaller ones,
new major labels came to town, coun
try music videos finally came of age,
and the Country Musie Assn. contin-
ued to Jose members.
It may well be that the infusion of
new blood into & demographically im-

periled format will turn out to be the
hlggesl country music news of the
decade. While Randy Travis, Dwight
Yoakam, and Ricky Van Shelton are
still the brightest neotraditional
lights in the industry, they were
joined this year by demonstrably sak
able newcomers Clint Black, Garth
Brooks, and Lorrie Morgan and by
such eritically lauded chart novices as
Mary Chapin Carpenter, Lionel Cart-
wright, the Kentucky Headhunters,
Travis Tritt, and James House.

was the ciear pacesetter, registering

three No. 1 smgles
1989

within the year.
Country did not,
INREVIEW

however, cast
aside its veterans.
Reba McEntire,
George Strait, Al
abama, and K.T. Oslin remained in
platinum territory. And such perse-
vering “old faces” as Vern Gosdin,
Dolly Parton, Cliarlie Daniels, and

Among new groups, S|

Rodney Crowell made remarkable
by One-

VEARMARKER ’89 REVISITED: A wild and woolly
year for country music comes 10 a close as America’s
music continues to climb, defying odds, logie, and,
sometimes, conimon sense. Let's take a look at some
of the highlights:

*The World According To_Garth: Garth Brooks,
that is. The Capitol artist joins a fellow singer who
was also unknown nationally a year ago, Clint Black,
as two of the most highly talented newcomers to
emerge in the same year. Both sing as though they’ve
been around since dirt,

(Brooks & Black Bowed, Tree Grew, Strait Up, ‘Stone’ Hit Hard

'89: A Wild & Woolly Country Music Year

pick of 1983 is . . . “Where’ve You Been” performed by
Kathy Mattea and written by Don Henry and Kathy's
husband, Jon Vezner.

» Unabashed Professional Plug Of 1989: Copies of
Billboard’s 1988 Country Music Sourcebook & Directo-
ry—a wonderful, comprehensive look ut what's what
and who's who in the country music industry—are
available for only $29 by writing to Billboard, P.O.
Box 24970, Nashville, Tenn. 37202. Please include
check or first-born.

# Unabashed Personal

but both are young, dy-
namic  performers.
Watch for their ascen-

1989 INREVIEW/|

Plug Of 1989: Those
wishing to contribute to a
worthwhile charity are

sion to continue in 1990.
® Radio Daze: The
chronic battle between
broadcasters and the rec-
ord industry continued
unabated, with both
sides telling the other
side how to run their
businesses. Wonder
what would happen if
they swapped roles?
Let's try a test in 1990 by
having WYNY's Mike
0'Malley move from

The loser gets two weeks there,

# Retail-Go-Round: It's been 24 hours since the last
configuration change for country music, so what are
we waiting for? No sooner had the last holdout retail-
er been weaned off of elght-tracks, sold on cassettes,
than he was introduced to the CD and cassette singles.
Sure, DAT is coming, but the industry should be abie
toshove in a few more formats between now and then.
Or, at the minimum, a few hybrid formats, such as
Brpm CDs, eight-track singles, and CD-3 double-al-
bums.

» Nashville Scene’s Thought For The Minute.
r’h\’n Shelby Singleton now that we really need

im!

The Awards Show To End All Awards Shows. We'd
iike to present this award to the deserving winner .
but the show hasn’t ended yet.

o Nothing Shaking But The Leaves In The Tree:
Nashyille's last major independent publisher, Tree In-
ternational, joined the ranks of the biggies when 1989
was just an infant. Now it’s owned by CBS/Sony while
Buddy Killen and Donna llilley try w prove that the
eompany can be big and small at the same time Nash-
ville was Jaws City in the publishing waters this year
as small fish were eaten by bigger fish, who, in turn,
were eaten by still bigger fish from across the pond.

* You Heard It Here First: Billboard's strongest
pick of 1988 was the Max D. Barnes/Vern Gosdin
weeper “Chiseled In Stone.” It captured the CMA’s
song-of-the-year honors in 1989. Billboard’s strongest

by Gerry Wood
New York to Nashville to take Nick Hunter’s job at
Warner Bros. Records, as, sob, Hunter leaves Nash-
ville for Gotham City to take over as PD of WYNY.
Carolyn Parks, an objective judge if there ever was
one, can name the champion, who wins a week at Caro-
lyn's Catfish Country, a theme park full of fiddlers.

urged to consider a dona-
tion to the Gerry Wood
Retirement Fund. {Same
address as above ) Please
include check, but not
first-born.

® Strait To The Top:
Good guy George Strait
gamned CMA entertainer-
of-the-year honors, Hank
Williams Jr. topped the
Academy of Country Mu-
sie’s winners, while Ala-
bama was named the
ACM’s act of the decade we now see closmg. BMI's
most-performed country song, “Fallin' Again,” won
the Robert J. Burton Award for Greg Fowler, Teddy
Gentry, and Randy Owen ASCAP's most-performed
honor went to Gene Pistilli’s “Too Gone, Too Long,”
while the SESAC writer-of-the-vear trophy was won
oy K.T. Oslin.

® Most Unlikely Duo: The Nashvitle Network’s
Ralph Emery and the grizzled puppet Shotgun Red
teamed up for “Christmas With Ralph & Red” on RCA
Records. Fans of Emery and/or Red might want to
consider the album as a Yuletide gift. It features 11
selections (Joe Galante must have been caught up in
the Christmas spirit to allow that many cuts on one
album), mainly proven classics like “Jingle Bells
plus two new holiditties. Come on, Ralph, hold up mat
album and show it to us,

 State Of The Art Bowen Rumors: Jimmy Bowen
and Al Teller are going to form a new record label,
Thunderstorm Records? He's going to open up Bowen
Gowen, a new travel agency specializing in one-way
trips to Hawaii” A new gardening firm, Bowen
Mowen? A new deal with a bank, Bowen Owen? A
stint as an oarsman, Rowen Bowen? An attempt to
take care of his wild oats, Sowen Bowen? A wrecker
service, Towen Bowen? A farm enterprise, Howen
Bowen? Stay tuned for further details.

© Quotes Of The Year “Where there’s music, there
can be no evil” —Cervantes (author who obviously
never visited New York, Los Angeles, or Nashville).
“Hell is full of musical amateurs.” ——George Bernard
Shaw (playright who apparently speaks from first-
hand experience). “Ho-ho-ho.” —You-know-who.

HAPPY HOLIDAYS, and have 2 great decade!

time rocker Billy Joe Royal saw his
first album go gold—nearly a quar-
ter of a century after his initial entry
into the charts.

Clint Black, though, was the year's
miracle child. His first two singles
went No. 1, he got to open at New
York’s Carnegie Hall for K.T. Oslin,
and his album was certified gold
within five months of its release,
Garth Brooks and Lorrie Morgan
topped the 200,000 mark with their
debut disks.

That Black co-writes his own songs
15 another earmark of the "80s. Dur-
ing this decade, the artist/writer
moved swiftly from the exception to
the rule. Brooks, Carpenter, Cart-
wright, Oslin, Gosdin, Crowell, and
House are all strong and prolific com-
posers.

During 1989, the pace of publishing
acquisitions increased. EMI, for ex-
amp]e, bought the Rick Hall Fame,
and DebDave catalogs. BMG took in
the MTM, Act I11, and Ronnie Milsap
collections. The upshot of all this is
that there are very few locally grown
publishing plums left far the picking.

Video took a successful excursion
down the country avenge in 1989,
with yet anather increase in the num-
ber of music videos being produced
and programmed, and an increase in
the number of longform country vid-
eos being made available at the retail
level.

In comparing several of Billboard's
Hot Country Singles charts for 1989
with those matching the same peri-
ods during 1988, the number of vid-
€os available has nearly doubled. Mu-
sic video production is increasiiyg in
both quantity and quality. According
to Jeff Walker, president of Aristo
Video Promaotions, an estimated 95%

of country music videos are hemg

produced in Nashville.

Walker noted The Nashville Net-
work will be adding “Video Morn-
ing,” a three-hour block of coulitry
music videos, iring daily from 9 2.m.
to noon EST, to its program schedule
beginning Jan. 1. In addition, the dai-
1y half-hour “Video Country” show
will expand to one hour. It will air
twice daily instead of the current
three times.

Walker advises that “TNN is more
than doubling their commitment to
music videos with those two expan-
sions,” Apparently videos are making
more of an impact with the audience,
and the video shows that TNN regu-
larly programmed rate exceptionally
well. TNN is now up to 49 million
viewership, an increase from approxi-
mately 44 million last year at this
time.

Walker says “Country Music Tele-
vision’s viewership 1s increasing by
about 100,000 per month.” During
the next 12 months, ag & number of
36-channe] capability systems expand
to 55-channel capability, the potential
is great for a growing CMT viewer-
ship. “When many of these systems
convert over,” notes Walker, “they
will be looking for a free channel to
go on. [ think & number of them will
turn to CMT.” According to Walker,
this means that it is possible for
CMT’s viewership to more than dou-
ble in the next two years.

Ancther video trend is more and
more regional video shows popping

*“There are about 120 regular vid-
eo outlets out there,” says Walker,

Music Vids Marked Busv ’89

“that are now utilizing country vid-
e0s on a regular basis,” That figure is
an ncrease from approximately 98 a
year ago. The quality of the pro-
frams seems to have improved, and a
number of them have a direct tie-in to
radio.

Walker says a number of the radio
stations Aristo works with have ac-
knowledged the importance of using
videos. “We now service a number of
radio stations regularly with vid-
0s—they choose to use them for pre-
view. Videos are helping stations in
making their programming deci-
sions.”

In addition, VH-1 has added a coun-
try segment to its programming.

As evidence of their faith in the fu-
ture of country musie, Arista, Atlan-
tic, and Curb Records all established
Nashville offices this year. And all
have enjoyed significant chart activi-
ty. Atlantic, which had a jump on the
others by getting here earlier (albeit
in an embryonic form) currently has
the top-selling act among the new-
comers, Billy Joe Royal.

Gadtly Jimmy Bowen left the helm
of MCA/Nashville to establish Uni-
versal Reconds and began the opera-
tion with a roster that included Eddy
Raven, the Gatlins, Lacy J. Dalton,
Glen Campbell, the Nitty Gritty Dirt
Band, and kindred luminaries. Album
action at Universal came m a halt
during the last quarter, however, as
Bowen mulled transfemng d:stnhu-

-tiof: from MCA to another label. Bow-

en hus just heen named head of Capi-
tol's Nashville office.

Although Raven scored Univer-
sal’s first No. 1 single, the biggest
news from the fledgling labe] was
the release of “Will The Circle Be Un-
broken, Val. 2" by (he Nitty Gritty
Dirt Band and a cast of dozens. The
project was voted the Country Music
Assn's album of the year.

In September, the CMA conceded
that it had lost nearly a quarter of the
record membership it reached in
1985—a drop from 7,997 to 6,263. The
rade group said that attrition and
tightened membership requirements
accounted for the decline.

Several Nashville organizations
saw their leadership change hands
during 1989. The Nashville Entertain-
ment Assn.’s Lynn Gillespie Chater
nadged her career on to pursue long-
time songwriting interests and de-
vote more time to her family. Conme
Westfall took over the leading role of
executive director at the NEA.

Queen of the country songwriting
world, Maggie Cavender took & bow
from her executive directorship of
the Nashville Songwriters Assn.
Intl., maintained her seat on the orga-
nization’s board of directors, and
changed her status to director emeri-
tus of the organization. Pat Huber
was selected for the lead role as exec-
utive director of the NSAIL

Nashville added another music-ori-
ented organization to its list of many.
Leadership Music is an organization
directed at updating and educating
its entertainment industry members
on a variety of topics concerning
bustness operations within the mu-
sic/_entertainment community. Dale
H. Franklin, former head of the
Nashville Music Assn., serves as ex-
ecutive director of the organization,
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by Marie Ratliff

‘.HEADON GOOD COUNTRY” is how PD Charlie Lindsey, WEZL
Charleston, S.C., describes Ricky Skaggs' “Heartbreak Hurricane”
{Epic). Referring to the recent massive destruction in the Charleston
area brought about by Hurricane Hugo, Lindsey says, “We'rc still
cleaning up the mess, but if the people can overlook the negative as-
pecs, they'llfind a really good record. I think it's a real kicker and will
go all the way to the top.

“We were playing it as an album cut before the single came in," says
MD Mark Burns, WCAV Brockton, Mass. “It’s a great- soundmg rec-
ord.” “Heartbreak Hurricane” roars to No. 45 on this week's Hot Coun-
try Singles chart.

Burns is impressed, too, with Exile’s dehut Arista single, “Keep It In
The Middle Of The Road,” the first single from the restructured group
in more than a year. Biims says: “{t sounds Exile-ish but ai the same
time has something fresh about it. [t's an auspicious debut "’ The song is
charted at No. 51 in its second week.

HAGGARD seems to enjoy singing this song,” says MD Dennis Lee
Pitmon, WICO Salisbury, Md,, of Merle Haggard’s “1f You Want To Be
My Woman” (Epic). “More than any of his records in a long time, he
sounds like he's having fun and it makes the listener have fun, too ”

“I's & great tune,” agrees MD Kric Daniels, KWKH Shreveport, La.
"Qur audience has been starving for upbeat stuff and this one fits in
real well.” Haggard moves to No. 41 on this week’s chart,

Daniels says Jo-El Sonnier’s “If Your Heart Should Ever Roll This
Way Again” {RCA) is big with his northern Louisizna audience, too
“We put it in heavy rotation very early because of the response. A lot of
caliers want to buy the album and it's not even out yet.” Sonnier is
charted at No. 29.

o
““WINTAGE RABBITT” is how MD Jim Mickelson, KKAT Sait Lake
City, describes Eddie Rabhitt’s performance on “On Second Thought”
{Universa)). “He’s got a real hit on his hands by going back to his coun-
try roots, so to speak,” savs Mickelson.

“This Rabbitt is a real killer,” adds M Jim Howie, WPCM Burling-
ton, N.C. “On Second Thought” is the Power Pick/ Airplay titleholder at
No. 31 in its third chart week.

Another biggie, says Howie, 1s Ronnie McDowell's “She’s A Little
Past Forty” {Curb). “The female phones are incredible. Lt went right into
our top nine and hasn’t left. It looks like & sleeper hit.

T itk GIRLS NEXT DOOR ARE BACK: Left homeless when the MTM
labet folded last year, the girls have found & new home at Atiantic and
their initial release, “He's Gotta Have Me,” is charted at No. 60. "T'm
impressed with it—it's a real different sound,” says MD Dandalion,
WRKZ Hershey, Pa., “and [ think their producer, Nelson Larkin, de-
serves 4 big plus for the great job he did”

“It livens up the sound on the air,” says PD Dan Diamond, WNOE
New Orleans. “It's an easy. cute song and [ like it very much.”
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HOT COUNTRY SINGLES ACTION

RADIO MOST ADDED
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B R OTHETRS

Two Grammy Award Nominations
1985 and 1989

Three International Country Music Awards
1987, 1988 and 1989

Over 500,000 records sold worldwide including

their current album Friends released in
Czechoslovakia on Supraphon/Lamon

what wi

RECORDS)
A QUALITY INDEPENDENT SINCE 1962!

Available on Lamon Records, Cassettes & Compict Dises
P O. Box 25371, Charlote, NC 28229, USA

Lamon Records Intemarional Ltd.

29 Kintauns Avenuc, Homchurch, Essex RM 11 2AW, UK
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ETAILING

BY EARL PAIGE
and ED CHAISTMAN

EW YORK At first it seemed
that, the cry "The British are com-
ing” would be the clarion call for
the ym By year's end, everyone

the anticipated invasion,
in t.m, had been mounted by Bel-
gium's Super Club.

The infusion of new European
players, led by Super Club, spurred
dramatic consolidation in 1989, 2
year that also saw configuration
mix and distribution policies con-
cerning those product lines change
‘8t an almost dizzying pace.

The year was also fivarked by the
Aug. 20 murder of Jose Menendez, a
wisionary of so many changes in the
retailing and wholesaling matrix.

Aimost as important for the long-
term but not as obvious in Bill-
board's headlines was the accelerat-
ing importance of sell through video
88 part of the music retailer’s offer-

. BYM

ing. Although concern continues
that music sales for the year will
wind up flat to up slightly, some re-
tailers report growth thanks to an
increasingly robust video sell-
through sector.

As for the weak showing in music
sales, but for the astonishing suc-
cess of New Kids On The Black, the
continuing lack of superstar prod-
uet haunted the industry through-
out 1989, a complaint that still lin-

gers.

By far, Super Club N.V. made the
most notable entrance to these
shores, The company seemingly
came out of nowhere to snap up
four chains in rapid succession. Its
initial acquisitions of two video
chains hardly caused a stir (Bill-
board, Sept. 23}. But after it spent
the next month adding the 167-unit,
Durham, N.C.-based Record Bar
and the 114-untt, Atlanta-based Tur-
tle’s to its holdings, everyone in the
industry knew Super Club had set

locations—Paramus, Union, and

NEW YORK Compact Disc World
has abandoned its CD-only stance
and embraced other configurations
and merchandise because it sees the
growing acceptance of CDs threat-
ening to transform the five-unit
chain from a ploneer to a dinosaur,
say the company's OWners.

“Now that the major chains have
greatly expanded their CD selec-
tion, there's no need for 8 CD-only
store like there was three years
ago, when we first opened,” says
David Lang, who co-owns the small
chain with Jerry Solomon. “Every-
body's got them. So it's up to us to
expand our horizons.”

The chain, based in Woodbridge,
NJ., has adopted a policy of “inter-
nal expansion,” which includes
stocking prerecorded audiocas-
sl heatrical and music videos
for sell- h, laserdisks, video
game software, and accessories like
posters and T-shirts.

“We see ourselves now as an ‘en-
tertainment software retail store,’
rather than CD-only,” says Lang
The only way for a CD-only store to
avoid becoming the retail “dinosaur
of the '90s,” adds Lang, is to carry
Bootlegs and used disks. “which-we
wos't do." Hence, the new product
fines

Three of he chain's New Jersey

n remerchan
dised to reflect the new strategy,
which was also incorporated in a
store opened in September in Cher-
ry Hill, N.J.

Those four stores occupy about
8,000 square feet each. The web’s
original 2,000-square-foot outlet in
Metuchen, N.J., will be moved and
enlarged early next year. Following
that move, says Lang, Compact
Dise World will look to open new
stores in Philadelphia and the New
York suburbs of Westchester and
Long Island.

Store location is a significant fac-
tor In the company's success, con-
tinues Lang. The web recently
closed its Staten Island, N.Y., outlet
because of a poor location. Almost
concurrently, the chain opened the
Union store.

Advertising helps, too, especially
radio spots on the major New York
rock stations with strong Jersey
market penetration. Says Lang: “In
print, we're up against mall compet-
itors who place ads that are two or
three times as big as ours. But on
radio, even though we don’t have
the same frequency, a good com-
mereial stands out, and we compete
equally per spot.”

Prior to becoming music retailers,
Lang was in insurance and Solomon
in restaurant equipment, The emer-

oy

its sights on conquering America.
Early on and in a less dramatic
manner, British merchant W.H.
Smith purchased the 19-store, Phila-
delphia-based Wee Three record
chain and capped off the year by
skimming seven stores off the retail

1989 INREVIEW

In Year Of Changes, Europe Invaded, Acquisitions Accrued, Vinyl Faded

on the same note when it
in December an agreement to ac-
quire the Washington-based, 33-unit
Waxie Maxie chain, whieh also was
deprived of its spiritual leader when
founder Max Silverman died Aug.
29 at the age of 79 after a long ill-
ness.

In between Strawberries and
Waxie Maxle, LIVE manzgement

holdings of the Richman Bros. Rec-
ord Distributors in Pennsauken,
N.J. Meanwhile, HMV, also a UK.-
based retailer, made plans to open
superstores in New York.

But even before the European in-
vasion began, January saw the on-
set of the consolidation trend that
would continue throughout the year
as LIVE Entertainment Inc., the or-
ganization headed up by Menendez
until his tragic death, acquired
Strawberries, the Milford, Mass -
based chain. LIVE ended the year

Compact Disc World Says Growth Hinges On New Product Lines

CD-Only Chain To Embrace Other Formats

gence of the CD seduced the two old
friends—"music freaks with tre-
mendous record collections*—into
record retailing, says Lang.

“I'm pushing 40, and Jerry's 35,
s0 we've made the stores into what
we'd like to shop in ourseives,” he
says. Using the word “yuppie,” al-
beit with self-professed reluctance,
Lang explains that his stores are
geared to the 18-45 male demo,
which makes up 80% of his clientele.

“There’s not a lot of glitz or neon,
but we dazzle you with product and
substance. We keep the stores pret-
1y simple, keeping music at a rea-
sonable volume. Not a lot of heavy
metal gets played, though we sell it
Jazz makes up 20% of our sales.”

Lang stresses that Compact Disc
World’s expanded offering does not
impinge on the stores’ original rea-
son for being. “We won't sacrifice
deep [CD] catalog in our expansion
plans,” he says. Currently, more
than 17,000 titles are carried in each
store. At the warehouse/head-
quarters facility, 1,500-2,000 major
titles are especmux well stocked to
insure that stores never run out.

Lang says that, with the stores’
large selection of CDs, he sees no
need to change the chain’s moniker,
pointing out that “‘Record World
hasn’t changed theirs!”

One of the big expansion lines is
music videodisks, which were intro-
duced at the chain 18 months ago
and expanded to include movie titles
last month. "'In just two weeks
we've sold over 30 laserdisk movies
in Paramus, which I think is pretty
good,” says Lang. The store carries
about 125 laserdisk movie tities, and
many more music laserdisks.

Compact Disc World also has ap-
proximately 200 video sell-through
titles, priced at a maximum of
$24.99. Laserdisks, other than spe-
cial titles like “Gone With The
Wind.” are kept below 340.

“Our clientele 15 very eost-con-
scious, but we've made them that
way,” says Lang. His front-line CDs
are priced at $13.99, while budget ti-
tles sell for $9.99-811.99.

’s vision of inte-
grating retailing and wholesaling
by agreeing to acquire the Navarre
Corp,, a Minneapolis-based one-stop
and indie distributor (Billboard,
Dec. 9). The year before LIVE
evolved out of the merger of Los
Angeles-based video supplier Inter-
national Video Entertamment and
rackjobbing giant Lieberman Enter-
prises, based in Minneapolis.

Also in January, Shamrock Hold-
ings, a Los Angeles-based invest-
ment firm, added to its retail hold-
ings of the Music Plus chain, by ac-
quiring Sound Warehouse for
$132.5 million.

Not to be left at the starting gate
by its Minneapohs rival, The Hand-
leman Co., based in Troy, Mich.,
agreed in December to acquire two
smaller rackjobbers, Interstate
Group and, accordmng to sources,
Holly Music, both headquartered in
Hagerstown, Md.

‘While both Lieberman and Hand-
leman increased their murket share
through acquisitions, both say they
are having a hard time, due to pric-

ing, in
to maintain current space level allo-
cations for audio software. But
some label executives saw this com-
plaint as a last-ditch effort to save
the functional discount, the price
differential offered to rackjobbers.
For their part, mass merchants ex-
perimented with leased depart-
ments in place of the traditional
racked relationship.

Other actions of note: Crazy Ed-
die went out of business; The Music-
land Group, Minneapolis, acquired
the 34-unit Yorktown Music Shop
Tne. on 1ts way to its biggest growth
year ever (Billboard, Dec. 16); and
Camelot Enterprises in North Can-
ton, Ohio, acquired the 10-unit Tape
Town, based in Seattle.

Almost as dramatic as the con-
tinung retail consolidation was the
wrenching change in configuration
mix. Throughout the year, a “vinyl
signs” watch was held in all quar-
ters of the music industry. The ac-
ceptance of the cassette single
seems to signal the death knell for
vinyl 45s. In July, Russ Bach, who
earlier in the year had been named
president of CEMA, said the viny!
single was all but over.

Even as the cassette single con-
tinued to take hold, labels were
pushing hard to gain consumer ac-
ceptance of the 3-inch CD while re-
tallers threw ther weight behind
the 5-inch. But, alas, neither effort

(Continued on page 60)
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Windham Hill Customers Shop At CompuServe’s ‘Electromc Mall'

__ BYRUSSELLSHAW
ATLANTA Windham Hill and Com-
puServe, a database gateway service
for personal computer users, have
teamed up to enable new-age music
fans to order more than 130 titles via
computer from the Windham Hill cat-

alog.

Although hundreds of titles from
other labels are available through
—_—

‘We think that
alot of our
customer base is
into computers’

CompuServe's Electronic Mall, Palo
Alto, Calif.-based Windham Hill con-
tributes the largest selection.

After logging on via modem to
CompuServe, based in Columbus,
Ohio, prospective customers type the
command “GO WH,” which provides
entry to the Windham Hill “store.”
The “shopper” is then provided with
a menu consisting of 11 file selec-
tions, including entry to a listing of
new Windham Hill musical, video,
and print releases, an on-line catalog,
and ordering information. The
choices are supplemented by artist bi-
ographies and teur schedules.

Customers piace orders by input-
ting address and credit-card informa-
tion at the requested on-screen

prompt. CompuServe programmers
have instituted algorithms that reject
credit-card numbers with too many
digits.

The rest of the process is handled
by Windham Hill. By using a propri-
etary password, label representatives
access customer orders, which are
checked each weekday morning.
‘When the orders are pulled, credit-
card charges are authorized. The re-
quests are then sent to a fulfiliment
center in Palo Alto. There is an aver-
age two-to-three-day turnaround
time on orders. Overnight express
mail service is also available.

Windham Hill director of alterna-
tive sales and marketing Patti Bell-
nap prefers not to release sales fig-

ures, but says that the average do-
mestic order is two to five pieces.
Orders from Japan—where Compu-
Serve is also available—can reach as
many as 30 pieces. Compact disks,
which cost $15 apiece, are the domi-
nant configuration, with between
65%-70% of the order traffic. Cas-
settes and LPs, which cost $10 apiece,
garner about 25% and 5% of sales, re-
spectively.

CompuServe director of customer
promotion Regina Brady cites a
study by Find/SVP, a research com-
pany based in New York, that esti-
mates that general electronic retail
ing, which includes computer net-
works and home shapping networks,
does about $2 billion a year. That

study suggests that by the year 2000,
electronic retailing will generate $16
billion in sales. CompuServe itself
does not release total sales figures
for the Electronic Mall but numbers
supplied by the company suggest
that, overall, computer users will
spend about $252,000 this year in buy-
ing all types of goods, including mu-
sic, from the network.

Although Windham Hill has not
done specific demographic research,
Bellnap says she thinks a definite
overlap exists between the universes
of Windham Hill fans and computer-
telecommunications buffs. “There’s
definitely a psyehographic relation-
ship,” she says. “We think a lot of
our customer base is into comput-

CompuServe s Brady sees a mor
practical justification for on-line m
sic retailing. “Typically, busy peapl
are looking for more leisure time,
she says. “The fact that people ca
place an order in seconds goes alon
with that changing lifestyle.”

Two of CompuServe's competitor
also offer athome shopping service
for recorded and video produet. |
January, Windham Hill releases wi
also be available on GEnie, a servic
owned by General Electric. Home or
line network capabilities are also o
fered by the Prodigy Services Co
but Bellnap says there are no plan
for Windham Hill product to be o
fered on that gateway.

Virginia Indie Birdland Delivers Outside Iis Nest

BY JIM BESSMAN

NEW YORK While most record
retailers sit around waiting for
shoppers to come to them, Bird-
land Records, Tapes & Compact
Discs hopes to gain a competitive
edge by bringing music to its cus-
tomers. Two months ago, the Vir-
ginia Beach, Va.-based indepen-
dent retailer began a free delivery
service.

The 25-year-old family-owned
shop currently averages between
10 and 15 deliveries a week, chalk-
ing up sales of $200-$300, from its

pizzeria-styled “Birdland Deliv-
ers!” venture.

Delivery driver Brian Friedman,
who moonlights as Birdland’s co-
owner, collects the week’s eredit
card orders, made via the “Bird-
land Hotline’'—actually the
store’s regular number. Every Fri-
day, he hops into the “Birdland De-
tivery Mobile” (a 1982 Toyota Ce-
lica with 162,000 miles on it) and
personally drops off the preferred
platters.

“One Friday I had not one, but
two flat tires!” says Friedman. “I
had to call our patrons and let

them know I was running late.””

Usually, though, the operation
runs quite smoothly. “Like we say,
‘No minimum, no service charge,
no tipping, no kidding” We're not
setting the woods on fire, but
we're having a blast, and people
are flipping out!"

Friedman (33) and his brothers
Barry (34) and Bobby (32) concoct-
ed the delivery idea because they
were not seeing enough of their
friends at the store, what with
busy work schedules, short lunch
hours, traffic, after-work family
commitments, and 3 “pretty big”

CBS SPECIAL PRODUCTS

WISHES TO THANK CBS RECORDS

AROUND THE WORLD
~—OUR CUSTOMERS —

CBS SPECIAL PRODUCTS

51 W. 52 Street, New York, NY 10019

Norfolk/Virginia Beach marke
area.

“So we said, If you can’t com
to Birdland, let Birdland come t
you!" ” Birdland, then, comes b
car to a primarily “office crowd
consisting of attorneys and parale
gals, secretaries and receptionists
and other white collar workers.

hey're always professiona
people, busy as we all are, wh
place a premium on free time
They love the convenience we of
fer and are willing to pay for it
but they den’t have to at Bird
(Continued on page 1

AND THE SPECIAL COMPANIES WE DO BUSINESS WITH

FOR MAKING 1989 OUR BEST YEAR EVER!
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On behalf of all the songwriters, all the artists
and our entire staff at American Gramaphone Records
in Omaha, we wish to offer our heartfelt appreciation
to every radio station, every distributor, every retailer, every
salesperson and every listener who has helped make
our Christmas season so bright!

You make the music possible.

Home of
“Mannheim Steamroller Christrmas”
and “AFresh Aire Christmas”

AMERICAN GRAMRPHCOD
AMERICAN GRAMAPHONE RECORDS

9130 MORMON BRIDGE ROAD
OMAHA, NEBRASKA 68152
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by Geoff Mayfield

WHAT untald stories will Retail Track reveal as 1989
comes to a close? Who's buying whom? What eatty
thing did one dealer say about anather? Whose job is an
the line?

File this column under the “none of the above” cate-
gory. Elsewhere in this issue, Billboard will review the

year's ig business atories in music retailing (lQe page
49), but since it is people who make this industry tick, we
will begin this week with some of the little human-inter-
est episodes that somehow got crowded out by other

1989 INREVIEW

news that needed to be reported. And somehow, I
thought I'd have an easier time piquing your interest b)
selling this to you as “untold stories” than I would had 1
Iabeled it something like “Leftovers" or “Stutl I forgot
to write.”

FREEEE FRAME: This has been a year that will be
long remembered by Bob Freese, national accounts
manager for CEMA. My relationship with him dates
back to when 1 still lived in Ohio, and I've never known
anyone to experience as many positive changes within a
year's time as enjoyed in 1989. He was long a Cleveland-
based marketing coordinator for A&M. a company he
still regards fondly, but when 1 saw him at National
Record Mart's July convention in Champion, Pa., he in-
formed me that he had become sales manager for
CEMA. & nice upward move.

Two months later at the Minneapolis meet staged by
The Musicland Group, he had already been promoted
10 his current title. Along with the move from Northern
Ohio to Minnesota, that week also found him preparing

for his marriage to a great lady named Amy, to whom I—t

was introduced that night. That's two promotions and 3
wife in a matter of months, and those are just some of
the great strides Freese made in '

He made a great accounting of himself as he ad-
dressed Musicland's troops for the first time, opening by
telling that he was well named (Freese rhymes with the
word freeze} for a move to Minnesota, then continued,
“When they first offered me this job, I said, ‘Gee, com-
ing from Cleveland it'll be kind of tough giving up the
Browns and the Indians.'"” He paused as murmurs be-
gan to rise from sports partisans of differing persua-
sions, then showed expert timing that a seasoned politi-
cal speaker would admire a8 he qulckly added, “But
then they said, "You get Musicland,’ so | said. ‘I'll take
it" " Quick, avid cheers from confab delegates seemed
to prove that Freese, and CEM A, made the right moves,

THE LONGEST DAY: All of us have heard, or experi-
enced, nightmare flight stories, but none this year tops
the misery experienced by a group from the North Can-
ton, Ohio, offices of Camelot Music. who were on their
way to the chain's September convention in St. Peters-
burg Beach, Fla. (It might be appropriate here to begin
humming the theme from “Gilligan's Island” as you
read this item.)

As many companies do when sending large delega-
tions 1o a single destination, Camelot split the group
leaving that day from the Akron/Canton airpart onto
separate flights, which both left at 7 am. The bunch that
flew on Eastern arrived on schedule, and were enjoying
the Florida sunshine at the Tradewinds hotel by the mid-
dle of the day, The other group. which flew on U.S. Air,
didn't make the site until 2a.m.

Bad weather conditions, a prelude to the North Caroli-
na arrival of Hurricane Hugo, had the group stuck at a.
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Indie Labels Loc-Ed Up Respect In "89

MTYV, The Media, Corporate Sponsors Got On Board

BY BRUCE HARING

The story of 1989 in independent
labels? Tone Loc, Tone Loc, Tone
Loe!

If there was any lingering doubt
that independent labels and distri-
bution conld make it happen—and
those in and outside the communi-
ty have debated it for years—they
went out the window with the sue-
cess of Delicious Vinyl’s Tone
Loc, whose ‘“Loc-Ed After Dark”
and hit singles “Wild Thing’' and
“Funky Cold Medina"” powered
their way to the top during 1989,
capped off by a virtual sweep of
the National Assn. of Recording
Merchandisers best-seller awards
n October.

But other signs of independent
power and market influence also
emerged in 1989. The first united
independent musie product presen-
tation at the March NARM conven-
tion in New Orleans was perhaps
the most significant. business de-
velopment of the year.

The presentation, one of the
best. ded at NARM, was a
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heady move award recognition by
the so-called “seventh major,” the
umbrella name for the loose coali-
tion of separate companies spon-
soring the presentation.

The impact of that show, which
featured overdubbed dialog on
stock footage 4 la Woody Allen’s
“What's New, Pussyeat,” was im-
mediate In the days after NARM,
many buyers and retail execs ex-
pressed surprise at the sales pow-
er of labels they previously gave
low priority.

EVEN CORPORATE SPONSORS
seemed to explore the varied tex-
tures available within the indepen-
dent community. Ben & Jerry’s
Homemade Inc., the parent com-
pany of ice cream’s most famous
duo, continued to support the folk
community by committing money
to the Newport Falk Festival
while joining with Alcazar Re-
cords for a series of releases.
Mass media also paid homage to
the spirit of independence: MTV,
which has had its ups and downs
with indies, was cited by several
companies as a key to their mar-
keting attack. “Yo! MTV Raps”

and “H ’ Ball” were re-
peatedly touted as serious outlets
for independent label produet.
Rykodisc made the recorded
music world sit up and take notice
when it won the bidding war for
the release of David Bowie's cata-
log on CD. The impressive package
that bowed in the fall has made a
strong impact on the market.

0NE SURPRISE hit of the year is
too close to call, falling between
the Bulgarian State Radio &
Television Female Vocal Choir’s
“l.e Mystere Des Voix Bulgares”
on Nonesuch or “Tanna The Cat,”
a 14-song album put out by a 7-
year-old feline on the Meow label.

Thin White Rope of Frontier
Recards visited the Soviet Union.
Perhaps the lessons of capitalism
were brought home to the label by
the trip: Frontier ended a long-
standing pure indie stance when it
signed a limited-distribution deal

““ wm u.wmmmm

Messiah to bring glad tidings to
Relativity’s stabie of labels; Kid
’N Play rolled to one of the fre-
shest beats for Select; De La Soul
had the first gold record for Tom-
my Boy; and the big little sound of
Antone’s Records of Austin, Tex-
as, cranked out of the year's best
tours, featuring Angela Strehli,
Lou Ann Barton, and the ageless
Sir Doug Sahm.

RyonG crASS ROUTE'S per-
sonal faves, in a year when the
stack of records, tapes, and CDs be-
hind, underneath, and on top of the
desk never seemed to get any
smaller: Zeke Moffit's “Welcome
To The Canvas,” a tuneful song col-
lection from an unsigned Jersey
shore artist; Cris Williamson &
Teresa Trull’s sweet country pop
on “Country Blessed,” released on
Second Wave Records through
Olivia Records; 24-7 Spyz metal-
core funk explosion with ““Harder
Than You” on Relativity; and Elec-
tric Love Muffin’s tasty “Rassa-
franna” on Restlens.

Also sticking out: Kenny Neal
looked back with spirit toward
pure rhythm and blues with “Devil
Child” the

1989 INREVIEW

with RCA.

New age and children’s music
continued to carve impressive
niches in a marketplace outside the
major record stores, mining direct
mail and alternative retailers for
impressive sales. By year’s end,
the National Assn. of Indepen-
dent Record Distributors and
Manufacturers had formed the
first special-interest group for
children's music, with promises to
target other growing genres.

Also making big news: The in-
fluential Bad Brains reunited for
Caroline Records and some ROIR
back-eatalog releases; Rough
Trade's Lucinda Williams re-
ceived four tons of well-deserved
publicity; Profile’s Rob Base and
Special Ed rapped out impressive
sales; Nastymix’s Sir Mix-A-Lot
brought platinum to the North-
west; Joe Satriani had two Gram-
my nominations, joining label
mates 24-7 Spyz and Shotgun

sounds of Destruetion caught the
Grass Route ear on "Live Without
Sense,” available through Noise
International; and Lou Ann Bar-
ton’s sultry suggestion to ‘“‘Read
My Lips” via Antone’s Records
raised a few temperatures.

In the late summer, old-time
rock’n'roll was kicked in the butt
by the Scott Mergan Band on
“Rock Action,” available through
Revenge Records; odd but appeal-
ing vocals arrived on Rick Bless-
ing’s “Reckless,” available on Top
Of The Record Records; the Meat
Pnppeln moved closer to the edge
with ““Monsters,” on §ST; and
New Potato Caboase was the good
news on “Promising Traveler,” on
Rykodisc.

Finally, Grass Route was im-
pressed with the organized chaos of
Happy Flowers’ “Oof” on Home-
stead Records; the Motown-ish
funk of Bill Wolfer's “And It
Rained All Through The Night” on
Nouveau/K-Tel International,
and the songwriting of Marty Will-
son-Piper's “Rhyme” on Rykodisc.

SHIFT INTO DIGITAL DRIVE WITH

RECOTON'S CD ADAPTER

Recoton accelerates your sales into the digital dimension with
its new Compact Disc Cassette Adapter—a versatile accessory that

delivers the full impact of digital sound with no signal loss. 1t simply
Plugs into the output |ack of a portable CD piayer, and then into a
car's cassefte unit. No wiring or permanent installation necessary.
We're making the market for compact disc accessories grow
with our innovative lineup of maintenance products. Only Recoton
supplies all your accesso«y needs.

RECOTON’

THE PROVEN PERFORMERS

AUDIO/VIDEO ACCESSORY SPECIALISTS

2623 Crans Srter, Long Isiand City, NY 11101 1-800-223-5009
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There’s No Place Like Home. Capitol Records
recording artist Garth Brooks, left, moseys down 1o his
home state of Oklahoma for an in-store appearance at a
Wal-Mart in Tulsa. Brooks' latest single is “If Tomorrow
Never Comes.” and he will be appearing on tour with
Kenny Rogers. Pictured with Brooks is Chariene Lewis of
KVOO-FM Radio in Tulsa.

A Really Big Show. Allantic recording group Mr. Big answers fans' questions

at an in-store appearance at Rochester, N.Y.’s House of Guitars. More than
1,500 fans came to get pictures and autographs of the band. Shown, from (eft.
are Eric Martin and Pat Lorpey of Mr. Big; Armand Schaubroeck, owner of
Houss of Guitars: and Paul Gilbert of Mr. Big.

The Boston Blues. Black Top recording artist Ronnie Earl, left, stopped into
Tower Records’ Boston stare to discuss his “Soul Searchin’ * album with Greg
Wallis, the store manager.

"
And The Winner Is.. Mike Kelley of Intersound, left,
and Kay Converse, store manager of Sam Goody in
Atlanta Underground, pick the winning entry in the
Intersound/Sam Goody-Musiciand **Prime Time"” drawing.
The winner, Fred Rarrington of Huntsville, Ala, won a 35-
inch Mitsubishi digital sterao console. The prize ties in with
the national promotion of Prime Time,” Intersound's.
cassette and CD of more than 30 hit TV themes.

The sure-fire formula for SUCCESS:

1. Open a store.

2. Stock Fuji audiocassettes.

To become rich quick, just use Fuji’s lab-tested promotional program: Free on-pack CD and pre-recorded cassette giveaways, free tape tri'é
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They Can Manage. Students trom the first graduating class of Disc
g \nT

¥ Express g Program celebrate the
complation of their course at WaxWorks' home-office training facility in
Owansboro, Ky. In front s instructor John Bryenton. In the back row, from left,
ara students Renee Romero, Rob Benson. Jimmy Wahers, Diana Lear. Renee
Northrupt, and Dennis Dorsey.

Country Hoedown. RCA recording artist Clint Black entertained more than 1,000 Western Merchandiser staffers at the
Western Merchandisers Saies Convention In Amariiio, Texas. Afterward, he huddled with staffers Pictured in the back

Fiery Pectormance. Epic recording artist Michel Camilo, center, whose most row, from left, are Jerry Silhan, BMG Distribution, Dave Wheeler, RCA; Sharon Cope, Weslern Merchandisers; Black; Sam
recent release Is "On Fire," refaxes backstage with Julie Remick, left, jazz buyer ~ Marmaduke, Western Merchandisers; James Alston, BMG Distnbution, and Randy Goodmari, RCA. in the middie row.
al Tower Records in Westwood, and Neil Gorov, a partner in consulting and from left, are Bob Cope, Western Merchandisers; Joe Galante, RCA, and Steve Marmaduke, Jerry Hopkins, Rusty Carnes,
marketing firm All That Jazz, at Camilo's recent performance at the Catalina Bar  and Val Carnes, Western Merchandisers. I the front row, from left, are Madge Marmaduke, Shelly Marmaduke, and

- and Grill in Hollywoad, Calif. Jeanita Branigan, Western Merchandisers.

!
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3. Make lots of money. 4. Retire.

Dy rup

o Add *n Stac® Crates, and an incredible tie-in deal with Enigma Entertainment. Its that simple! A newway of seeing things.
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WHAT BEATS A PLATINUM PAIR ?

11l OF A KIND !

e

FIRST TWO
PLATINUM
ALBUMS !

Y

£

. =

TEN ALL NEW SONGS BY THE
# CMA'S "1989 MALE VOCALIST OF THE YEAR"
# MUSIC CITY NEWS AWARDS
1989 BEST MALE VOCALIST"
* TNN VIEWER'S CHOICE AWARDS
1989 FAVORITE MALE VOCALIST”

! 7 .

INCLUDING “STATUE OF A FOOL".
THE RED HOT FOLLOW UP TO
RICKY VAN SHELTON'S INCREDIBLE
SIX #] SINGLES IN TWO YEARS!

N

PRODUCED BY STEVE BUCKINGHAM
ON COLUMBIA RECORDS, CASSETTES AND COMPACT DISCS

Columisia and (@] are cogmiered i the
VS Poten & rademark Office by CBS Recards inc
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ETAILING

RETAIL TRACK

{Continued from page 52}

goodies to frequent shoppers. He got
her address and promised to send her
some aiditional premiums; in so do-
ing, he no doubt made others on the
flight aware of the Repeat Performer
program

NO NAME: CEMA president Russ
Rach i and has been one of our in-
dustry's better known figures, but he
Jost his identity-—so 1o speak—at not
one, but two, retail meets. At the
Camelot convention, his name tag
was miasing. Three days later in Mi-
ami, at the National Assn. of Re-
cording Merchandisers’ Retailers
Conference, his name tag again had
sappeared,
1t took him no time at all to finger
the eulprit the first time it happened
Knowing that WEA had been at
Camelot the day before he arrived,
Bach immediately put the blame on
his former co-worker Fran Aliberte,
WEA’s senior VP/director of nation-
ai sales. When Retail Track confront.
ed Aliberte with Bach’s accusation,
he responded with a sly grin that re-
vealed a silent “mea culpa.” -

Whos NExT: Many retail execu-
tives—including Rose Records/
Sterling Ventures partner Jack
Rose and CEQ Dave Roger—flew to
| New York in June to see the Who
plag a benefit performance of “Tom:
my" at Radio City Music Hall. A
. week later, when I visited Roger at
Sterling’s Chicago headquarters, he
said it had been amusing to “watch a
room full of 40-vear-olds singing
‘Teenage Wasteland.' "’ A few
months later, when I reminded Roger
i of that line at the NARM Retailers
Conference, Lou Dennis, senior
. VP/direetor of sales for Warner
' Bros. Records, rated the quip two
points,

BACKTRACK: As far as the stories
that were covered in this column, it
might mterest Retail Track’s regular
readers to know which items generat-
ed the most response. Issue dates are
included in parentheses.

Two tributory entries about people
in the biz generated the most calls
and letters. One regarded Mickey
Granberg, the former executive VP
of NARM and the Video Software
Denlers Asen., handing over the
reins of those organizations to Pam
Horovitz (July 1). Just as well re-
ceived were the profiles of two Cleve-
land salesmen who will retire at the
end of this year, WEA’s Jim Morgan
and CEMA's Tom Shannon (Oct. 7).
‘T avid reaction on both items was
peciclly gratifying because 1 have
special regard for those four people;
it was nice 10 learn that others shared
my sentiments.

Like most in the music and video
eommunities, I found myself shocked
and disturbed by the murder of
LIVE Entertainment CEO Jose Me-

9). But, another item in that same col-
um, regarding the decision by Aris-
ta regional marketing director John
Grady to take a temporary hiatus
from the industry so that he could de-
time to wife Sue and the rest of
family, also struck a chord with
ny readers, Including some who

The American Comedy Network Presents

OUTRAGEQUS RADIO

50 of the funniest moments from
radio stations across America

We're Not in Kansas Any?orz
The Good Mormng. Song
The Rapping giote
The Pessimists Ciuo
Baseball Game
gutthead PSA
The Language Tape
Leprzcondoms
smokers Alriines
The Beach PM
Barabara Bush on Literacy
“The Fungus Hut
The Boogers
The Country Transvestite Song

The Lewd Talking Man
popeEye .
tles & James grown Wine Coole
o Job Search
ne Barr's Derriere
You Can't Say Homzow;\\\(la;\. k&
Wwhat if Janis Joplin Were an
Ovzrwzight Barbie
The Elvis Tapes
Coup Le Fromage

Rosean

Special thanks tO these ACN affiliates (in order of
appearance): The O'Brothers, KBPI-FM/Denver;
Sonny Fox, KHYI-FM/Dallas; Merkel & Dickson,
WWSW-FM/ Pittsburgh; Coyote McCloud, Marc
Chase and Brett Watker, WYHY-FM/Nashvilie;
Matt Patrick, Steve French and the Waking
Crew, WKDD-FM/Akron; Fisher & Todd,
KISN-FM/Salt Lake City; David Lawrence,
WRQX-FM/Washington, D.C.; Welch & Woody,
WEGX-FM/ Philadeiphia, Dr. Dave and Allan Kaye,
WGTZ-FM/ Dayton; Ron Bisson, WWKAFM/
Orlando; Mark Shannon, KJYO-FM/Oklahoma
City; 8., Jim Fox, and Pam Rahal, WKRG-FM /
Cincinnati; Chris Emry, WIYY-FM/Baltimore; Ross.
Brittain & Brian Wilson, WHTZ-FM/ New York;
Sandly Beach and Rob Lucas, WMJG-FM/Buffalo;
Mark & Kim, KOST-Fm/Los Angeles; Ron Youns,
KWD.-FM/Riverside; Tony Matthews and Dee
Alexander, WVOR-FM/Rochester; Bob Miller,
KEX-AM/Portland; Brad Krantz and Ralph Shaw,
'WKRR-FM/Greensboro; Kent & Alan, KPLZ-FM/
Seattle; Paul "Lobster” Wells, KRGR-FM/San
Francisco.

't even know Grady.

{Continued on page 63)

Compact Disc (9905-2) & Cassette (9905-4)
[
Available on CDH‘IDDSE

Manufactured & Distributed by PP!
88 St. Francls Street, Newark, NJ 07105 + 901-344-4214 * FAX: 201-344-0465
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‘‘Go ahead,
make YOUR day

BY EDWARD MORRIS

| NASHVILLE WaxWorks and the
Handleman Co. have been voted
best overall company performance
winners in the annual display con-
test co-sponsored by the National
Assn. Of Record Merchandisers and
the Country Music Assn. The con-
test 18 heid to promote the CMA’s
awards show each October, a3 well
as to highlight the period as “Coun-

( try Musiec Month."

WaxWorks, the Owensboro, Ky.,
parent company of the Dise Jockey
record store chain, was eted in the
retail category. Handlemun, based
in Troy, Mich, won in the rackjob-
ber division

The contest elicited nearly 500 en-
tries from more than 30 NARM
members. Contestants were asked
to submit photos of their best coun-
try music displays. A panel of seven
manufacturer reps judged the win-
ners according to such criteria as
use of NARM merchandising mate-
rial, use of product in or near dis-
play, prominence of display, and
ereativity and originality of exhibit.

Retail winners earned cash prizes
of 8500 for first place, $300 for sec-
ond, 3200 for third, and $100 for
fourth, prizes were the
same for first and second place, and
3100 for third. Plagues went to the

“You know, in all
the excitement over compact disc
and other music media, a lot of retailers
clean forgot to ask themselves what's likely to
happen to the replacement phonograph needle business.

Well, secing as how there are 60 million turntables in use
in this country and that 4.5 nullion new ones were sold last
year . . . and seeing as how replacement needles and cartridges
have traditionally yielded the most powerful mark-ups in the
consumer electronics business — and can turn a bottom line
completely around — what you have to ask yourself js; ‘Do I
really believe consumers will stop playing records, mothball their
collections and throw their turntables away?’

Well? Do ya?”

AL TO

Pfanstiehl

| = Go ahead. make my day Send me a
‘ Pfanstienl Neadie information Kit.

o o | swore Name 4! best overall performance honorees.

3300 Wasningion 51 erall performance hon

ey | Your ame e individuat retil wincers
Tel 1 {800) 323-9446 ress Vi N

S [ 2o | ¥iest Prace: Stuart Berman, Ree-

k jew se 2 ord Bar store No. 17 in Gainesville,

A | Your Prone Number J Fla; Second Place: Lance Borde,

RETAILERS

Sell Billhoard, MUSICIAN and American
Film magazines in your stores.

FOR MORE INFORMATION CALL BRAD LEE
1800/999|9988

In This Issue:
YOU DECIDE!

Vole for the artists.
singles, and aibums
of the DECADE!

See ballot inside this
Billboard issue.

Tower Records store No. 182 in Con-
cord, Calif.; Third Place: Eric
Lampe, Camelot Music store No.
137 in Cedar Rapids, lowa.

Fourth Place: Rose Rustman.
Record Shop store No. 17 in Manka
te, Minn; Gary Purcell in the Re-
cord Bar store in Mary Esther, Fla.;
Sherrie Chase of Music Express
store No. 505 in San Antonio, Texas,
Laura Fantini, Disc Jockey store
No. 6 in Bettendorf, lowa:

' WaxWorks, Handleman Take Display Prizes
| NARM/CMA Awards Honor Country Music Promos

Also, Duc Le and Dave Williams
Tower Records store No. 188 in Be:
verton, Ore; Ann Chrisman, Dis
Jockey store No. 73 in Nashville
Shelly Nuelle, Villagze Recordland i
Effingham, I1l; Rod Cameron. Dis
Jockey store No. 86 in Fayetteville
Ark.; Ken Baugh, Dise Jockey stor
No 87 in Leesburg, Fla.; and Jan
MeBride, Disc Jockey store No. 1
in Cape Girardeau, Mo.

Rackjobber champions were:

First Place: Lieberman Enter
prises, Dallas; Second Place: dis
plays by Handleman in Los Ange
Ies, Cincinnati, and Little Rock, Ark

Third Place: s Lieberman displa
in Atlanta; and Handleman display
in Tampa, Fla,, Kansas City, Kan
Denver, Seattle, and Bnghton
Mich.

The National Assn. of Recording
Merchandisers recently announced
the winners of its annual Gountry
Music Awards Display contest.
Pictured on the left is a display from
the Dallas branch of Lisberman
Enterprises, which won first place in
the rackjobber category. On the ngh'
s a display from Disc Jockey
Records in Owensboro, Ky., which
won the award for best overall
company pertormance in the retail
category. .

EUHI]PEAN INVASION MARKED YEAR OF CHANGES

ORIGINAL CD JEWEL BOX AND
3-INCH CD SINGLE ADAPTOR

Besides the standard CD Jewel Box, we offer you 2-piece CD Box and
3dnch CD single adaptor: B Licence of CD Jewel Box manufacturing according
1o Py seclcton Accure dmenson
for CD automatic machine
u maein, plece CD. Single Box and
Muliack case {for 2 CDs, 3 CDs, 4 CDs)
 3-inch CD single acaptr for 34nch CD single
® Compettive Price with prompt del

VIVA MAGNETICS LIMITED %
16th FL E on Fty Bidg. 14 Wong Chuk Hang Road. Hong Kong
Tel 5-530285 Telex: 83234 VIVA HX FAX: 852-5-8731041

d from page 49)

made headway. Near the end of the
year, the cassette single’s suprema-
¢y was such that many suspected it
of eating nto album sales.

As for the fate of the vinyl LP,
the six majors implemented tough
returns policies for the configura-
tion, which some saw as weakening
the resolve of retailers that still car-
ryit.

Meanwhile, record companies did
all they could to enhance the attrac-
tiveness of CDs, including lowermg
the price. But many retailers say
CDs have yet to reach the magic
price that will make it the configu-
ration of choice. While the industry
waits for that to happen, the 1ssue
of CD packaging still needs a reso-
lution. Retailers fought hard to
keep the 6-by-12-inch packaging,
while same suppliers, pdnlcularly
indie lubels, have d

and being unnecessarily costly anc
environmentally unsound.

Stickering albums deemed to con
tain objectionable lyrics or graphics
continues to be the other social is:
sue that seems to have a life of its
own. In November, the controversy
seemed to spill over to other igsues,
with reports that some labels are
considering stickering products
that might be considered controver-
sial by certain ethnic, sexual, or ra
cial groups.

During the year, Personics, based
in Redwaood City, Calif., moved from
the experimental phase to a rolt-out
of its system, which allows consunr
ers to create their own audiocas-
sette programs,

Other issues of note during the
he Bach reconfiguring of
a major reorganization 4nd

at BMG; and December

tuck box, the long box, and the blis-
ter pack for wasting display space

reports that MCA has implemented
4 major restructuring.
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iHDLAND DELIVERS

(Contined from page 50)

land.”

Birdland was founded as a
ja2z/R&B store by 65-year-old
Tom Friedman, who has “taken a
back seat [but is] still very musi-
calty hip, says son Brian. Birdland,
of course, is named after jazz titan
Charlie Parker.

‘It’s Birdland against the major
chains of the world,” continues
Friedman, listing Record Bar,
Tracks, Musicland, Camelot, 2nd
Mothers among the big guns sur-
ronnding the 1,900-square-foot,
atrip-center shop located in an up-
wardly mobile section of town.

But the uncomputerized. “clip-
board-driven” Birdland offers
“'character and personality,”
Friedman says. Here he credits
**old-timer’" Barry, who has
“worked here every day since he
was 14 and is Birdland.”

Likening it to a ** "70s store,” as
opposed to the neon and hi-tech
look of the modern chain outlets,
Barry Friedman points to the pre-
dominance of wood and the “warm
feeling”” engendered.

*People say it reminds them of
their bedrooms when they were
growing up,” Barry says. “It’s
small by today’s staidards, but ev-
ery nook and cranny is filled with
something.”” Decorating the
*#miles of record bins’ are poster
displays and attention-grabbing,
band-written signage.

According to Brian Friedman,
Birdland carries a full-line, deep
catalog, with vinyl remaining
“allve and well.”” The bins are
crammed with 15,000-20,000 titles.

“It's a place where record buy-
ers who've run all aver town look-
ing for vinyl on a new release can
come, because unlike their retail-
er-of-choice, vinyl hasn’t dwindled
down here to two feet or none at

New That’s CD Cassettes. The first cassettes specially
formulated to record CDs.

“For the first time, recording enthusiasts can truly enjoy the exciterent of CD sound on cassefte”
-Audio Video international

In addition to its vinyl stock,
Friedman says Birdland carries a
wider selection of CDs and cas-
settes than its competitors

“We're music lovers, all of us,” Tapes made to record records just don't cut it anymore. Now hear That's CD Cassettes. The first &
says Friedman, again crediting cassettes made for the digital age. Its the latest technological friumph from Taiyo Yuden Ca., Lid., e
Lrother Barry for keeping out-of- creator of the Best Blank Tape of the Year (Britain's What Hi-Fi?) and the world's first recordable, CO g,
print vinyl in the college-library- | Professional compact disc < -

style “jazz stacks.” Additionally,
the store accents alternative and
progressive music, and carries

Test our metals and you'll find the clear. dynamic, distortion-free performance of CO-MH, the first metal
Oc_lpe for the high bias position, and metal position CO-V. Their revoiutionary resin shell makes bad
e i sic video tities. vibrations a thing of the past. And there’s an ultra-fine. densely padked particie formuiahion that

"h’g the kind of place where you takes every deck beyond its specs--right into the red for the hottest recordings ever.

come in and get greeted by name On the beach..on the road..on the move. Now you can take it with you wherever you ge. And all in

L E 1 g :
iul':‘ ;J;vaﬁ:z;'g:rg;‘mzzsng CD-perfect 74-, 90- and 100-minute lengths. That's CD Casseftes. The cassettes that set the standard for recording CDs.
ple call to ask what they need this | Nlow hear That's...
week, and we always get Christ-
mas presents and baked goods
from the nelghborhood.”

Too small to attract major co-op

support, Birdland does a minimam
of print and radio advertising, re- [/
lying mainly on word of mouth.
Friedman says that “Birdland De-
livers!” is starting to build-—slow-

AUDICD CASSETTES

ly.

“1t’s just like when pizza deliv-
ery started. At first, it was hard to
convince pizza buyers to try deliv- 1983 Marcus Avenue. Suile 201, Lake Success. New York 14042 - Tel. 516-326-1122/FAX 516-326-1825

Thafs Armarica In.. Subsichony ot oo vuden Co. Lig Tl Jopar

ery pizza instead of calling and e B

picking it up yourself. The parlors per e mmwmmm*m:rm T SRS e R e ina
B ¥ i e customere” buy- e e e
ing habits, which is what we're try- o I U o 3 e i e

ing to do. We want customers who e 5 o G e o ooy e e 3T RO G e e e WAt e s S o) el
B oris else where to think e T L e o B o, o 00w o st oo s vy
Birdland first, because ‘Birdland o e o e s SR T

Delivers!" " S -
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IDEO RETAILING

BY EARL PAIGE

LOS ANGELES For mosi video
retail firms, even small-size ehains
and single store operators, 1989
turned out to be the year in which
sell-through became viable, a wel-
come development given the con-
tinuing softness in rental that
even video games could not totally
pump up.

Highlighted by the release of
“Batman,” eagerly anticipated
even as early as the annual Video
Software Dealers Assn. conven-
tion in Las Vegas Aug. 69, sell-
through as a phenomenon would
seem video retailing’s largest de-
velopment

Obviously there are the continu-
ing shockwaves of consolidation,
both among retail chains and dis-
tributers. First Amendment con-
cerns loom ever larger, as local ju-
rigdictions focus on violence and
other subject matter in films, to
some minds making the historical
skirmishes over adult video almost
amoot point. And on all sides, and
in all markets, competition in-
creases, as Bloekbuster Entertain-
ment bLoasts its 1,000th store and

even entrenched chains like Erol's
make drastic adjustments.

And yet apart from all else and
interwoven with major issues as
well, sell-through makes headlines
nearly every week

Unlike the year before when
there were only a couple of major
titles, “E.T. The Extra-Terrestri-
al” and “‘Cinderella,” so many
more products became available in
1989 that some retailers see the en-
tire industry shifting. “We're go-
ing right into the new year with
‘Honey, 1 8hrunk The Kids’ and
what's good is it’s all enclosed,
hands off, as far as the dealer be-
ing involved with rebates and cou-
pons and s on,” says Frank Stu-
gaski, VP at 13-store Blockbuster
of New Jersey, among those who
see sell-through finally arriving.

Sell-through, however, brings
on its own probiems and the hue
and cry over discounting “E.T.” is
once more echoed in regard to
“Batman” and some of the other
top titles.

‘Again, though, many retailers
believe their complaints have been
heard as suppliers vow to withhold
co-op on product promaoted below a

®

HGS00M-

A WEEKLY PREVIEW OF UPCOMING VIDEO RELEASES*

minimum list, and promise to
closely police policies that define
rack services. It's a start, accord-
ing to Vince Insalaco, head of 12-
store Family Video Centers, Sher-

1989 INREVIEW

wood, Ark., who especially feels
the pressure of giant Wal-Mart,
also Arkansas-based. “They have
“Batman’ at $14 98, says Insalaco,
wondering if manufacturers might
consider still other means of level-
ing the playing fiéld for small re-
tailers.

Elements of possible anguish
and hope for small retailers came
near year’s end as the rackjobbers
convened in Phoenix at the annual
National Assn. of Recording Mer-
chandisers Wholesalers Confer-
ence. There was no doubt about

the racks’ dominance in sell-
through, though no one offered a
share percent.

What the racks focused on is the
burgeoning growth, dramatized
by Robert Schueider, VP of opera-
tions of Western Merchandisers,
who tallied up the five top sellers
claimed as proof that sell-through
is here.

it started with “E.T.”" and “Cin-
derella” at 13 million and 7 million
units, respectively. Then “Bambi"”
at 10 million, “Who Framed Roger
Rabbit” at € million, and finally
“Batman’ at 13 millien “plus,
plus, and maybe a little more
plus,” boasted Schneider, assert-
ing that “these five blockbusters
will aceount for more than 50 mil-
lion units. That's three-quarters of
$1 billion in studio sales revenue.
That's about 10% of the $7.5 billion
the Fairfield Group estimates will

Sell-Thru Vid: The Idea Whose Time Has Come

be generated by home video this
year.

But if racks seem toa be taking
over sell-through via their mass
merchandiser accounts, as Insa-
laco and others fear, these power-
ful wholesalers can also offer vi
eo specialty stores new opportuni-
ties, said Eric Doctorow,
Paramount Home Video VP/GM.

Without directly referring to
Video Channels, the Pittshurgh-
based rack firm that has targeted
video specialty stores, Doctorow
urged rank firms in Phoenix to
also rack video stores with video
and not necessarily just for sale—
but te offer CDs and computer
software as well.

Maybe 1989 will end up the year
in which more than ever before
video stores start seeing their role
in the total home entertainment
software marketplace.

TITLE (MPAA RATING) [ peesoox | sox orrice | p-0-p

CUTOFF | INMILLIONS | AVAIL-
STUDIO/LIST PRICE Jﬁmn DATE} | {# OF SCRENS) | ABILITY
DO THE RIGHT THING {R) [12/19/89 ] s25.8 Paster,
Danny Aleflo, Spike Lee, John Sav-  |(01/11/90)| (498) Window
age Banner
MCa/$89.95
HIGH STAKES (R) 12/19/89 NA Brochure,
Sally Klvk\and Robm Lupone 01/03/90))  (NA) Poster,
Vidmark/$89. Standee,

Silk
Roses
LICENCE TO KILL (PG-13) 12/19/89 $34.6 Poster
T-molhy Dalton, Carey Lowell, Rob-  [(01/04/90)| (1575)
BS/FOK/$89 98
UHF (PG-13) 01/09/90 $6.1 Poster
Weird Al Yankovic, Kevin McCarthy, (01/25/90)| (1295)
victoria Jackson
Orion/$89.98 |
* (NFORMATION FURNISHED BY VIDEO FORECASTER,
OTHER TITLES

ANDY HARDY GETS SPRING FEVER NIGHT VISITOR

SIURE
MR

by Earl Paige

HFBOLU'I'KONS In the spirit of at least making New
Year vows, even if they can’t be kept, Tom Daugherty
says he is trying to be patient about the new Video Soft-
ware Dealers Assn. policy of mkmg over the manage-
ment of regional trade shows. “I agree with [VSDA] ba-
sically. It is a lot of work for chapter volunteers. In a
general sense, there needs to be coordination, There are
probably suppliers here and there who are angry about
being hit up too often to exhibit. There are also situa-
tions like in the Southwest where there are too many re-
gional trade shows around the same time. But [ hope
they’re not planning to cut a lot of these shows—we're
hard at work organizing ours,” he says of the Spokane
Chapter’s 1990 event at the Coeur d'Alene Resort, June
1218 in Coeur d'Alene, Idaho. Daugherty, co-owner of
two-unit North Of Hollywood, Hayden Lake, Idaho,
gets in the middle of a lot of activity in heading up 8
VSDA chapter but also via serving as chairman of deal-
erowned buying coop American Video Assn., a near
10-year-old group headquartered in Chandler, Ariz.

FI'N, FUN, FUN: VSDA chapters are looking more
and more at the social aspects of events, as with the
combined West Coast Video Expo Feb. 25-27 at John As-
cuaga’s Nugget Hotel, Reno. Nev. All three northern
chapters are coordinating the event, which will be under
VSDA says Mitch Lowe, president of

hickey R
MGMUA/$19.95
Prebook culaff. 01/04/90: Street 01/23/90

ANOTHER CHANCE

ruce Greenwood, Barbara Edwards,
Vanessa Angel

Republic/$85.
oo o 31/04/90, Street. 01/30/90

THE BEST MAN

Henry Fanda, Clf Robertson
MGMAIA, $29.95

Prabook cutoft: 01/04/90; Strest 01/23/90

HOSTILE TAKEQVER

avid Warner, Michael bonside, Kate
Vernon
IVE/$89.95
Preboak cutott 01/02/90, Strest: 01/25/90

Elliot Gould, Derek Rydell, Allen
Garfield, Michael J. Polard
MGM/UA/379.95

Prebook cutoff: 01/04/90; Street: 01/23/90

LOST PLATOON

David Parry, William Knight
AIP/$89.95

Prebook cutot: None; Street: 12/20/89

ONE MAN OUT

Stephen McHattie, Deborah Van
Valkenburgh

$¥5/579.95

Prebook cutoff 01/04/90; Street: 01/31/90

SIGNS OF LIFE

Beau Bridges, Vincent Philp D'Onofrio,
Arthur Keninedy

IVE/$89.95

Prebook cutoff- 12/19/89, Street 01/11/90
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date.
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three-unit Video Droid, Mill Valley, Calif., and the
Northern California Chapter, sponsors of the event
last year in Oakland, The organizers even plan a “Fun
Train"—i.e., a special Amtrak car that will wind its way
through all three chapter regions, including the Sacra-
mento Chapter and Central California Chapler.

MORE FUN: Not to be outdone by VSDA, American
Video Assn. will have Disneyland all to itself one eve-
ning during the group’s April 1-5 convention and expo at
ﬁw Disneyland Hotel in Anaheim, Calif., says Michael
, executive director.

SELL—THROUGH SAVVY: “1 hate to turn over sell-
through to the mass merchandisers,” says Peggy Lake,
owner of Country Home Video, Sanger, Calif,, and
head of the Central California VSDA group. Thus, Lake
came yp with a generic-type certificate good for $30 in
value that the store sells at $9.95 (redeemable for rent-
als, candy, novelties). The certificate works with various
sell-through titles. “Batman” was offered at $14.95 “but

we still get $24.95 in the cash register counting the cer-
tificate. And our customers can say lhey only paid
‘$14.95 for ‘Batman.” Everybody wins.”

HECOGNITION: Several VSDA chapters aim to do
more i recognizing the contributions of officers, says
John Fudge of a vow he has as hend of Latest & Great-
est, Houston, and the re-elected president of the Hous-
ton Chapter, an old group that has had a tough time un-
til recent legislative issues in Texas served to jell inter-
est Other officers Fudge lists: Alinda Martin, Prime
Time Video, VP; Jane Wagest, Age Of Video, treasur-
er; Kendra Ewndl (also Latest & Greatest), secretary;
directors Jan Moore, ET.D.; Mary Brock, Commtron
Corp.; Janice Wells, Video Unlimited; Rodney Patel,
Video_Rodeo; James Rooks, Movies 2; and a familiar
name, Kelly Grover, formerly head of the Colorado
group but now at Audio/Video Plus, the retail opera-
tion of VSDA president Lou Berg.

NE\V CONFIGURATIONS: [t's more than a resolution
when Russ Solomon talks about 8mm. The owner and
chairman of Tower Records/Tower Video says that the
chain, operating 52 stores in 35 cities nationwide, is the
first to offer 8mm software, beginning in May in 20
stores in 10 U.S, markets. In the new year, Tower will
expand 8mm to eight stores in Los Angeles, Seattle, Sac-
ramento and San Jose, Calif. and Atianta. Tower stocks
130 titles and, taking & similar tack to videodisk, doesn’t
rent, believing that rentat will ultimately lead to rental
pricing & lu tapes. Solomon believes Sony's Video Walk-
man has spurred the market Selection is still so limited
that customers basically purchase everything on the
shelf, says Scott Lasky, manager at the Lincoln Center
store in New York. A top 10 list from a San Diego store,
with new releases and catalog titles mixed, makes the
point: “Ferris Bueller's Day Off," “Lean On Me,”" "Dead
‘Dead &

“American In Paris.” and “Trading
Places." Tower isn't reporting the volume of sales, nor is
Musicland Group, the nation's largest chain of its kind.
Gary Ross, executive VP marketing and merchandising,
says Musicland is stocking 40 titles in 19 stores, includ-
ing some, though Ross isn't saying 80, exclusive video
sell-through outlets the chain operates as Suncoast Mo~
tion Picture Co. Other large chains continue to wait out
the 8mm picture, among them Erol's and Trana World
Music, say representatives at both webs.

NEW THINKING: Who isn’t vowing to take a differ-
ent look at the way they've been doing business? That's
the theme of Inlernational Video Presentations, a
startup firm out in California, still avoiding inquiries
until its test program pans out. The company racks rent-
al produet on consignment under a revenue-sharing ar-
rangement. More names are heing associated with the

(Continued on next page)
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company, including Huge Pike Jr.,
board chairman; Michael Welwood,
president/CEO; and Jurg Mull.
haupt, ehief financial officer. Accord-
ing to Welwood, video retailers need
1o get beyond looking at product
from just the traditional track-record
viewpoint “because after you talk
about new releases and certain cata-
log inventory, the rest of the store, 1n
a.llwoman'mws.mﬂ_vnswe]lbede-
ted to pictures of the owner's fam-
He says store buyers are so
hooked on titles, who's in the movie,
who directed, what the box looks like,
how it did theatrically, if it was even
exhibited, that [VP reps no longer
carry empty boxes as samples “If we
have to get into specific titles, we pull
out the list.”

sPEC].\L CUSTOMERS: Retailers
everywhere are talking about pro-
grams that can isolate and appeal to
segments of customers. Daing it is
the trick, and a brainstorming comi-
mittee devoted several months to de-
vising such tactics at Wherehouse
Entertainment. One. result: the 2556
stores along the West Coast were set
10 open an hour early Dec. 16 for the
shopping convenience of its new Su-
perstar customer category (offers in-
cluded a 0% discount off all pur-
chases and special rental deals). The
web has determined its top rental
customers and is 1ssuing a special
embossed card to them. “This special
hour for shopping is something a lot
of stores have done, but this might be
a first in our industry,” says Bruce
Jesse, VP advertising and promotion.

F] RST AMENDMENT: This is a big
priority for many, to hear Jim Bevak
and others around the VSDA circuit
talk about 1990. In Michigran, Bevak
says the chapter is working in con-
cert with the Michigan News & Vi
eo Assn. and coordinator Laur
Clark. Bevak, owner of single store
¥ideo Vista, Livonia, has turned
over the VSDA chapter reins to Den-
nis Bowdoin, owner of 30-store Mo-
vielund, South Lyon. Along similar
lines in Wisconsin, the VSDA chap-
ter, according to new president
Bucky Kohnke, owner of Bucky’s
Super Yideo, Milwaukee, works with
the Wisconsin Independent Video
Assn., which Kohnke also heads.
There, efforts are going beyond pres-
ent obscenity legiglation to issues like
personal property tax, he says (Bill-
board, Nov. 25)

Hor 1ssuss: The new year should
find clarification of yet another issue
for video retailers—worker comp
elassification, says Lowe of the
Northern California Chapter project.
Working to have a separate catego)
for video stores, the chapter has
helped organize & two-month study
including on-site inspections as to
safety and other aspects in video
stores. Lumped in with other retail
operations, cost has been $4.69 for
each $100 in employee salary, “We're
hopeful we can get it down to the §2
range, We should know by May, but
we don't want to be lumped in again
with operations like Target, which is
also in the video business.”
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It's erazy. It's zamy. It's hysterical.
It's TV According to “Weird Al” Yankovic,

5.30 & RAIDERS OF THE FALLEN ARCHES
7:00 @ ALMOST RAMBOW
7:30 G TOWN TALK WITH GEORGE
800 B CONAN THE LIBRARIAN
900 @ WHEEL OF FISH
5:30 G GONE WITH

10.00 69 GANDNI I

3 CINECORP- o “WERD /

- GRAY SREDERKISON KEVINHRESUN A‘ﬂFDENGE'7 ~ JONDUMEZ DENNISOCONNOR ALYANKOVI( LRy
. DOy O D2 JOHNHYDE = IYIEVEY corronmt @ i

Tt by Delan »

Direct from theatrical release backed by over $11,000,000 in promotional support.
Watch for our national TV ad blitz on: abc ¢ » @ 2

—3 S

ORDER CUT OFF DATE: JANUARY 9 STREET DATE: JANUARY 25
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~ JOIN US IN A CELEBRATION OF EVERYTHING
THAT IS GREAT ABOUT AMERICA

Orion Home Video wants to let our retailers and distributors know
how proud we are to be American. So join us in this patriotic celebration.
It's our way to say “Thanks America” for being the true land of opportunity.

Tumultuous Year
Sees Distrib Lines
Altered, Re-formed

BY PAUL SWEETING

NEW YORK Those hoping for ¢
restful year in video distribution fol
lowing a tumultuous 1988 were prob-
ably disappointed by 198Y. This year
was the year the long-predicted cor
sotidation among independent whole-
salers began ir

earnest,
1989 Within a span of
one week in No

INREVIEW | vember, for exam

THE ORION REACH-OUT

BOYSAND  DuringJanuary asour way of
GIRLS CLUBS  saving “Thanks America” Orion

OF AMERICA Home Video will support The Boys
and Girls Clubs of America. This national non-profit
youth organization provides support services to 1100
Boys and Girls Club Faciliries which help more
than 1.3 million young people come in contact with
opportunities for personal growth and achievement

It ts the only major nationwide youth agency with
a primary mission of service to boys and girls from
disadvantaged circumstances. And receives over 65% of
its funding through contributions from individuals,
corporations, foundations and special events.

Our January videocassette release of “UHF"
will feature a public service announcement on behalf of
the Boys and Girls Clubs of America. The wide
reach of this message will add a much needed push
of this very worthy cause

% JANUARY %
Orion Home Video's
All-American Contest

Number One

“What America Means To Me”
Describe in fifty words or less
what this great country
means to you.

ALL-AMERICAN PRIZES

Lucky retailers and distributor sales reps have
achance to win one of these true red, white and blue
prizes. Remember too, there will be separate prize
structures for both categories.

GRAND PRIZE
A One Year Lease To A
1990 Lincoln Town Car
(made n the US A

of course)

FIRST PRIZE
A weekend trip for two to
an All-American Lacale
of your chalce. New York.
The Grand Canyon,
Philadelphla, Washington,
D.C., Mount Rushmore. £
Includes airfarc, hotel.
and spending money.

THOUSANDS OF ADDITIONAL PRIZES
20 mch Zetuth Color TVs, Weber Barbecue Grills Limited
ion American Flags that have actually flown over our naton's
Capitol.and Silver American Eagle Coins

SO RAISE THE FLAG WITH ORION!
QOrion Home Video is proud and pleased that
we are an All-American Entertainment Company. .
Join us in saluting America. It will make you
feel good about yourself and our country.

WATCH THE MAIL FOR YOUR ENTRY FORM.
If you do not receive an entry form please send
a self-addressed stamped envelope to Orion
“All-American” Entry Form Request #1, Orion
Promotion Center, 101 Union Street, Plymouth,
MI48170 All entries must be postmarked by
January 23, 1990. |

ORION" |

HOME VIDEQ
American Entertainment At Its Best
© 1990 Onon Home Video. All Rights Reserved.

ple, Video Trend
merged with Ma:
jor Video, and Video Products Dis-
tributors merged with Sight & Sount
(Billboard, Nov. 18) In both cases,
two regional distributors merged to
form “super regionals,” giving the
combined entities wider areas of cov
erage. Also in both cases, the merged
entities indicated they were seeking
additional partuers as they positioned
themselves to compete with the fully
national wholesalers.

As significant as those develop:
ments were, they were only part of 3
series of developments that are rapid
ly transforming the business of dis
tributing prerecorded videocassettes.

1989 opened with the industry still
reeling from moves made by major
suppliers throughout 1988 to reduce
the number of independent wholesal
ers carrying their lines. Vestron was
first, actually, in December 1987, fol-
lowed by MCA and, most notoriously,
RCA/Columbia. The moves threw
the distribution world into turmoil
prompting speculation that a twe
tiered system would emerge, with A-
line distributors carrying the major
studios’ product and B-line distribu
tors left with the independents.

HBO Video followed suit in March
1989, dropping five of its 21 wholesal-
ers and the speculation was once
again rife, But then it stopped.

0 more studios moved to cut
wholesalers, and by late spring ru-
mors that RCA/Columbia would
abandon its controversial distribu-
tion policy were in the atr. The first
hint of studio retrenchment came 1
June, when RCA/Columbia elimi-
nated the territorial restrictions it
had imposed on its remaining dis-
tributors.

In 1988, after paring its distributor
roster to 10 companies, RCA/Colum
bia had imposed territorial restric-
tions on the survivors, even introduc
ing color-coded cassettes in an at-
tempt o control from which branches
a multioutlet distributor could ship
product. That attempt met with
howls of protest from retailers, many
of whom were forced to buy RCA/
Columbia product from a distributor
other than their regular vendor. The
hassle of going outside their normal
channels of supply and the higher
prices many found themselves pay-
ing for RCA/Columbia product
prompted some retailers to attempt
to organize boycotts of the studio’s t
tles. Gradually, the studio began to
back down.

In June 1989, the studio dropped
the territorial restrictions (Billboard,
June 17). In September it began ship
ping some of its sell-through product

(Continued on page ()
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AL T

RACI
inued from page 59)

v0 items that emanated from vis-

to chain conventions evoked much
ponse from music suppliers. One
s from the Musicland meet (Sept.
the other from Tower’s (Oct. 21),

ul in both cases, I attempted to de-
eribe each company’s spirit and cul
e. Label and distributor types also
an ftem about dealers’ vmmg

e distribution president copied his
ff on that one.
Dealers buzzed about our coverage
the aggressive search that was
onducted within their ranks by
IVE to find a president for its
Strawberries Records & Tapes chain
ay 6). And webs large and small
ere keenly interested in details we
g up about the imminent U.S inva-
jon bein; planned by HMV (Aug. 5).

THANKS: The feedback that has
plied in since 1 took over this column
March has been, in a word, flatter-

whom 1 hold the ultimate respect—
:ncxpemmlhatcanheumryas
it is pleasing.
It woukl no! be fair to receive those
kudos, however, without sharing due
edit with a host of people who make
Retail Track what it is. Consider, for
‘example, that the column was not
ven tmy iea, but was the brainchild
of our managing editor. Ken
Schlager. Nur can | take cn:dnt for

aige, who since has enhanced Bill-
board’s video retail coverage with
our weekly Store Monitor column.

Items read here are often suggest-
e by 1 variety of staffers, with spe-

man. our new retail editor, and to
deputy editor Irv Lichtman, who
generously shares retail-related
items that get squeezed out of Inside
Track by latebreaking news,

Then there's our layout crew, edi-
torial production manager Terry
Sanders {sorry, buddy, but I can't

myself to call you Terrence),

b his assistant Drew Wheeler, who

manage to find space when | get
ongwinded (who me?). Finally,
erc’s our crack copy editors, includ-

ing full-timers Marilyn “Gold
Glove” Gillen and Paul Verna, along
with black music editor Janine McA-
dams and financia) contributor Don
Jeffrey, who each take regular turns
at the copy desk. All four keep a
watchful eye out for slips in spelling
d grammar in every line that ap-
the magazine, and in the pro-
ess, often add subtle touches that
enhance Retail Track’s readability
and flow of info (and thus, make me
pok Iike a better writer).
80, you can see that the column is
deed & team effort, one that is fur-
er boistered by lots of moles at var-
ous record companies and chains
0 have fed me lots of tasty inside
scoops while sharing insights into the
business that keep this columnist on
the right track (pun intended)
T all of these special contributors,

and good fortune in 1990.

Star of
‘When Harry
Met Sally’

R 8.0.6. ¢%H

“A comic triumph”

~Newsiry

“MAHVELQUS!...
u ‘jokenost’
delight...”

—USA Today

BILLY CRYSTAL

MIDNIGHT TRAIN T0
MOSCOW

Join Billy Crysiol in the comic journey of o lifelime- live 1n Russia—al Moscows Pushkia Therter.
1t an eveniag of “Laughnost” os Bily revisits his Russian roots in “the original Borscht Belt” und
discovers « Moscow you would never ses, including the ‘Leninind" theme park and the popular Russian

aightclub ‘Catch A Rising Tsar.
Welcome to Billy Crystal Russia or an hilarious evening af culture-swap und pure comedy of the

- SAVE $40

04l Suggested Retodl Price
Just $39.99 each
in Twin Pack”
Single unit price
each’

Key Selling Points
+ Billy Crystal box offce and video smash ‘When Barry Met Sally” omfirmms
Crystal as  Hollywood supersi.

» Every When Harry Met Sally’ renter will want to rent ‘Bily Crystal
10 Moscow”

» Nationwide publcity and critioal acclnim make this the video concerl every
comedy fan must see.

* Eye-catching PO.P - Full-size poster available “Supgested retalprce. Priced bigher in Consda

Release Date: 1/25/90 Single Unit #0353

Running Time: 72 minutes Hi-Fi

Not Aveilable
On
Pay-Per-View

“Absolutely fabulous,

its so funny.

~Martin Short

“....simply mahvelous
..Grade: A"

—People

DO [eowvsterea ] Q
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HAPPY HOLIDAYS I-\ND'E

25 MILLION’ THANK

To all our retailers and distributors, we at Buenu’Vgsfu Home Video |usf wunfed to say “Happy Hollduys and “Thanks"
for making BAMBI, WHO FRAMED ROGER RABBIT ‘and THE 1989 DISNEY CHRISTMAS PROMOTION
our most successful sell-through programs ever"’l'huf s 25 mllhpn um]s worth of “Thunks” --:we couldn’t

have done it without you!
(*10.5 million Bambi units, 8.5 million Who Frum‘Ed Roger Rubb;: umfs.‘ 6 mvllvqn 1989 Dls'iey Christmas Promotion units. }

Wk Diusey Home Video sad Tor e Home Videa gt v by Buena Vesta Hooe V1deey Burbank Calitarnia 9151 \n wal ¢y Comp. © Towchonc Py and Ambiim Enieriainment, I
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‘Big Four’ Sales Titles Still

- -
g Compiled from a national sample of retail store rental reports. 7'0 I'Est Hallda He”tal l e s
R
28 %2 | ——o =i amcoe—  cess at the rental counter, at least
s | Tne Copyright Owner, Principat i X
Z¢ Manufacturer, Catatog Number Periormers £33 | ___ BYJOANNGRECO among smaller independents.
‘ e NEW YORK_With a fourth quarter _“Bambi"” never ranked higher than
s AR Tice N that boasted “Bambi,” “The Land Be-  No, 15 on the Billboard Top Videocas-
S \ 1 | BATMAN Warner Home Videa 12000 Michael Keaton 1989 | P63 fore Time,” “Who Framed Roger seites Rentals chart, a position it at-
:W — Rabbit,” and “Batman,” the 1983 holi-  tained in its fourth week, the same
2| 2 | 4 | SCROOGED Paramount Home Video 32054 Bul Murray 1988 | P6-13 da()l' sell-}:hr]ough se_asa:n v_vi(lil likely — weekit mncheg I‘{o. 1 o}:l the 'l;op}yiﬁi
- end up the largest in the industry’s eocassettes Sales chart. It he
Pir H Vic Bill M -
3 |10 2| cHosTeusTERSIH e -yt 199 | 76 | history, at least in terms of units  steady at No. I or 2 on the sales chart
sold. But for many video specialists, for several weeks while falling
Universal City Studi Jodl » !
AN R MCA Home Vided 80850 parries BelusH] 1989 P13 | rental is still the name of the game  steadily on the rental chart.
T and the “big four” still have to stand  “The Land Before Time" charted
§ | 4 | 9| WORKING GIRL CBS-Fox Video 1709 Harrison Ford 13l 1B the test of rental performance to be  as high as No. 14 on the rental chart
— e it judged a success. " during its third week, while reaching
B | 6 |5 | MHREEFUGITIVES Touchstons Home Video 850 Martin Short 199 17633 AT informal survey of specialists  No. 2 on the sales chart. It never
T revealed mixed success for the four reached No. 1 on the sales churt.
7 .| SAYANYTHING SEsroRVidsol 170 fone Skye 1989 |P&13 | heavily promoted sefithrough titles *‘Who Framed Roger Rabbit”
o s EREET TRt released during the fourth quarter. It achieved its highest position on Bill
L N l 8 | WO FRAMED ROGER RABBIT Touchstane Home Video 940 Christopher Lioyd 8 | P8 | also revealed sharp differences in the  board's renta! charts at No. 2 during
- - T AV Ve 901248 Dustin Hoffman s |+ | rental/sellthrough strategy pursued  its fourth week. That same week it
9 36 panua lome Video Tom Cruise by the large chains and smaller inde-  reached No. 1 on the sales chart.
C I Morgan Creek/Mirage Prod, Tom Berenger pendents. “Batman” reached No. 1 on both
10/u { § | MAJOR LEAGUE Paramount Home Video 32270 Charle Sheen AR The weakest renters, not surpris:  charts in its third week out.
Paramount Pictures Fred Gwynne mgly, were the children-oriented Even with its No. 1 position on the
18|+ | PErsemaTaRy Faramount Home video 1949 Dale M "] * | “Bambi" and “The Land Before rental chart, however, many video
N Universal City Studios " Time.” But even “Batman,” which specialists are disappointed with the
2 [ EHll| THE DREAMITEAM MCA Home Video 80882 MEha | Eeon 199 | P13) could be expected to have had strong  rental performance of “Batman”
Peter Weller rental appeal if released at $89.95, “All of my ‘Batman’ and ‘Bambi’
13| 13| 6 | LEVIATHAN MGM/UA Home Video 901624 Richard Crenna 98| B | Seems to be meeting with mixed sue- (Continued on next page)
Touchstone Pict Bette Midler
BRI i, PEACHES Touchstons Homs video 797 Barbara Hershey Loea]f end
15| 15 ‘ 5 [ CHANCES ARE A/ Cojumbla Riclures Home Video ggﬂf’;&"ﬂf P 1089 | Pg TUMULTU!JUS YEAR FOR DISTRIBS
o Warner B Som N = ViSgaacitt)
arer Bros. Inc. m Nei i o :
QRRRIE T ||| DEAD CALM Warner Home Video 11870 Nicole Kidman to the distributors it had eut, The de-  nents had only guessed at.
‘Paramount Pictures. . nouement came in October when the After such rousing success, some
Leslie Niel: 1988 | PG-13 4
[ [ e | e waeocun Paramaunt Horme Video 32100 e studio rei the dropped distrib-  studio executives, such as Disney
Miramax Fiims. John Hurt utors, bringing the whole saga full Home Video president Bill Mechanic,
§ | SCANDAL 1989 | AR Le s
i l HBO Video 0332 Joanne Whalley K mer circle (Billboard, Oct. 21). Along the  fumed and sputtered at the industry
Warner Bros, Inc way, RCA/Columbia ident Rob-  for not striking again quickly while
2% | 6 | DEAD-BANG Oan Johnson 989 | R Y, pres m g again quickly
32 Warnerhlome Video/655 ert Blattner left, the company to be-  the iron was still hot. But although
Denzel Washington come head of MCA Home Video and  Mechanic was disappointed by his
] J 2 | THE MIGHTY QUINN CBS-Fox Video 4761 w08 | & i i
- I < e Robior Fomsend VP Gary Khammar, along ~ competitors’ failure o release their
1 ' Orion Pictures. Alex Winter ith sales VP Richard Pinson, re- top titles for sale in the first or sec-
21 w1 14| BILL&TED'S EXCELLENT ADVENTURE 100 | pg | Wil D
¥ :e!su::-mm:[:ﬂenammem 8741 Keanu Reeves smned,rs&me say with the en?;.m:dg‘; g:d qua‘q’:‘s ‘:fl;’gsg' e“?}‘hf gg}x
2| u|s | ERNEST SAVES CHRISTMAS Touthetons Homs e 853 Jim Vamey 188 [ po | mentof the new managemen eade ve smiled at the news that }
by Patrick Campbel and Warner would follow Disney’s
a|n|; I TRDOP BEVERLY HILLS ';g;/%“'“'“"‘z BicturssHomol|de Shelley Long 1989 | Po One reasen for RCA/Co]umbla s lead by unleashing, respectively,
retreat, along with a general waning  “The Land Before Time" and “Bat-
Paramount Piature: Jled Dagson] 2 f the studios’ appetite for restrue- man” at sell-through prices in the
24 | 2| 12] COUSINS Faramount Home video 32181 sabella Rossellini i M bpe gh P
turing the rental distribution system,  fourth quarter.
Warner Bros. Inc. Mel Gibson gh lization that the y: g }? z 3
25 | 21 | 18| TEQUILA SUNRISE Warner Home video 11821 Michaits Pleiffer 1988 | R was the realization t they had a At the same time, moreover, at
- bigger fish to fry. A fish called sell- least some of the major studios
SHE'S OUT OF CONTROL i Rl . S 19| pc | through {no jokes about rofting pi- seemed to vow not to miss for a sec-
e scine, please). ~ ond time their opportunity to cash in
SKIN DEEP vorgan Creek Productons | g3 JohnRiter 19 | That realization was slow in  on the sellthrough momentum ger-
" sprouting but quick tobloom. Tt came  erated in the fourth quarter. Thus,
THE LAND BEFORE TIME ;‘,?':‘Lﬂf:é'&'.:f::g‘s.—,,, Animated 88| G as the industry, and the studios in  Paramount announced the first-quar-
= particular, began to appreciate the ter, 1990 sell-through release of “In-
29 % | 12| HERAUBI et B sc11835 o e v 1989 | P6 | magnitude of what had been diana Jones And The Last Crusade,”
wrought by a 4—footrh|gh alien and a  Warner followed "Batman” by an-
20! 3| 1| creore A 3103, Jean.Claude Van Damme | 1989 | R | 50year-old virgin. Between the two  nouncing “Lethal Weapon 2 and
— AT of them, MCA’s “ET. The Extrater-  Disney chipped in with "Honey, 1
3| 2|9 | crMNALLAW eSO RebiBacon 199 | R restrial” and Disney’s "Cinderella”  Shrunk The Kids” (Billboard, Oct
=t W e Bros g shipped in excess of 20 million units ~ 21).
2 @ | LEANONME Warner Home Video 11835 Morgan Freeman 1988 | PG13|  gtarting in the fourth quarter of 1988, The sheer volume of product now
——}— ; revealing a market the size of which  being or about to be shipped, howey-
[u| w0 s Walt Disney Home Video 942 Animated 2| & | even sell-through's loudest propo- (Continued on page 70}
#! 2| 2| aEcHuves e Cheuy Chase 1989 | PG -
% NEWD | VAMPRESKISS e e el 240 VIDEO TITLES in just 2 SQ. FT.
% | NEW) | SCENESFROM THE CLASS STRUGGLE  Cimecom Pictures Jacquetine Bisset o9 | # » Browse movies like
INBEVERLY HILLS Virgin Vision 70164 Ray Sharkey in & record store,
(37| 8| 4 | MiSSFIRECRACKER HBO Video 0330 o o rgen 1569 | PG zfv:ve:ill sztig:nler
38 3| 18| wssssieer suming 5780 R CAR - o' o e tosey
Kevin Kiine {od zamese,
39| 3 | 13| THE JANUARY MAN CBS-Fox Video 4759 ‘Susan Sarandon 59| R
®
40| | v | THE'BURBS Ulversah Gy Stuatos Tom Hanks 139 | PG Browser

A Home Video 80878

@ (T4 goid certitication for 2 minimum sale ot 125,000 units or & dollar valume of $9 million at retail for theatrically released programs.
21 of at teast 25,000 units or $1 million at suggested retail for nontheatrical tities  ITA piatinym certification for a minimum sale of
250,000 units or @ doliar volume of $1B milion at retall for theatricaliy released programs, and of at least, 50,000 units and $2 million

at sugge:red retail for nontheatrical tities

OISPLAY SYSTEMS
CHICAGO ONE sTOP. |Nc
401 W

Phons: $128220837 - Yonees: 30045214410
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HAPPY HOLIDAYS AND
25 MILLION® THANK YOU's!

llour etailrs and distrib ista Home Videoj y "Happy Holidays"" and “Tharks "
for making BAMBI, WHO FRAMED ROGER RABBIT and THE 1989 DISNEY CHRISTMAS PROMOTION
Il through That's 25 million unifs worth of “Thanks"" ldn't

have done it without you!
(*10.5 mill i units, 8.5 million Wh g its, 6 million 1989 Disriey Christmas Promotion units.)
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4
WIDEO RETAILING The %% REPORTER
e
b g
BiG FOUR" SALES VIDS YET TO SEE BIG HOLIDAY RENTALS
(Continued from preceding page)
sell-throughs are gone,” says Movie- ter, Fla., are not looking to compete  prebook orders for used tapes and
tand’s Dennis Bowdoin. “This has  with the discounter, eschewing sell  has done very well, says Durbin, “Af- oto ==
cost me a fortune in lost rentals and  theough altogether. “I'm not going to  ter four or five rentals,” he says, “the SORN - WKS GROSS
P'm extremely angry.” Bowdoin says  get involved with the hassle of cus-  tape pays for itself. And in the case | pcrurescsrunioy s R O o
he bought 1,600 copies of “Batman”  tomers asking me why I'm selling the  of ‘Bambi,’ which did hor-
for distribution through Movieland's  tapes for more money,” Yacovelli ribly as a rental, it's only to our ad- U }',{_;' of the Rases CEEED IR0 = O
136 stores, allotting a mere 5% of  says. Instead, she opted for buying  vantage to get it into the sale market %) 4
those tapes for rental. “In retro- 55 copies of “Batman” for use as $3 quickly.” 2 C""'“""; Vacation 9,499,450 "z“‘; 1 24,274,464
spect,” he says, “this was an excel-  rentals, and plans to sell them as pre-  Of the 150 total “Batman” tapes Warner Bros ) 54t
lent decision. I probably didn’t even  viously viewed cassettes for $9.95. that Harold Chamberlain purchased 3 Back To The Future Part 7.010,580 1986 2 69.486,570|
need that many rental tapes.” Bow- Dale Durbin of the 3,000-title Video  for his three central-North Carolina W (Unwversal) 3,530
doin claims he is being forced to selt  Flicks in Boise, Idaho, also went the stores, he relegated 100 to the rental 4 She-Devil 3,509,647 1,403 — 3,500,647
S0 many tapes in response to competi-  rental route. Seventy-five percent of pile, but with a clear vision of immedi- (Oron) 2501
tion by the large discounters because  the 80 “Batman” units he bought  ately selling half of them off as previ- 5 Steel Magnolias 3.021.928 1,032 3 27,468,769
“if I don’t offer the videos for sale, ~went straight to the rental shelves. ously viewed cassettes. “The stores {Tri-Star) 2928
pecple can easily go elsewhere” * The rest were offered for sale at the are using a policy of giving one  Hariem Nights 2917788 2180 3 4607689
Some video stores, such as Jackie ~manufacturer’s suggested retail of ‘point’ for every doliar spent,” he (Paramount) 1,338
Yacovellfs Video Show in Clearwa:  §24.98. The store, however, accepted  says, cand it the “Batmant e [ Uit Wormaa T TS
we're selling a used cassette for $4. (Buena Vista) 2767
FOR WEEK ENDING DECEMBER 23, 1989 with 50 points.” Without the points, 8 Look Who's Talking 2524622 1,645 6 104,940,721
the used tapes sold for $8.99, {restar) o)
H ©®Copyright 1989, Billbcard Publicatiors, Inc No part of this In fact, Chamberlain says that the &
1 publicaton may b reprociuced stored i any retreval system, or J 2 ¥ 9 Prancer 1651747 1659 3 12750665
© ansten, nany form or by any e, icnan mecnanica,  rental market for “Batman” and the Toro =
pholompymg, recording, or therwise, wiihout the prior written 114 titlg ich
Parmission of the publher gg\irhs;v;'h;;:g:l e‘hfi'raé]) gf_;’gﬁs 10 AllDoga < G010 Heaven 1527708 1,672 3 16.096,659
appea ret (MGM/UA| 972
or teel 1t just about finished
OP KID VIDE SALES am‘; i vé]hﬁ:f"]m hO];.dL;yS whon | 11 The Baar 663513 1039 6 25903678
. i (Tr-Star) 6§56
I - kids return to school. )
On the brighter side many special- 1. Duad ) 637,315 2;; 3 18,173,075|
H Compited from a national sample of ists expressed surprise at the ability { "’Vs’sa)
|21 3 retail store sales reports of kid vid titles like “Bambi” and 13 Crimes 427864 457 8 14,971,267
8 g z 5 E" “The Land Before Time” to sell, even leemnnau {Onon) 936
z Ele | TME E; &t at their full retail pnces of $26.99 and 14 Black Rain 186045 240 11 45,669,720,
Z | S | ¥ | Copyngnt Owner, Manutacturer Catalog Number 83| 28 $24.95, respectively. “Batman,” how- (Paramount) 775
5 E& | a5 e Y-
** NO.1 * & B ever, often demanded more imagina- 15 Sea of Love 185755 383 12 56.316,015
1| 1o | same £ w tive sales gimmicks to lure viewers {Umversal) 485
Wait Disney Home Video 542 C |[=E)|e away hﬁ}o:l dthkz di71c9]m3\n:ErS<,“E\;:n 16 Wnen umy Wet Sally ... 151256 286 21 91,091,205
sel
2 [ 2 | 12| IHELAND BEFORE THiE | s | Lhough 1 b eles pafinan al: 3 (Columi 529
Ambim Entertanment/MCA Home Video 80864 ;‘;ﬁ eirvpdnc i mr:i ﬂcsot:l:zssx o 17 Honey, | shmnk the Kids 149220 278 24 129,619,168
e 1 Video in Meriden 2
318 % | e tome vaes 410 50| 5% |4 wag able to bring foe e =
eltlOvsney/HomelVi P L 18 Drugmn Cowboy 129,673 79 9 2,553,137
4| 13| 3 | RUDOLPH THE RED NOSED REINDEER s | wass | Price down to the equivalent of $13.98 (Avenue) 1,641
Family Home Entertainment 27309 by offermg four free rentals with 19 Tormer & Hooch 157673 299 10 59,861,008
§ | ¢ [ o | JEENMUTANT NINIA TURTLES: KILLER PIzzas e | gy | E3Ch sal . {Buona Vista) 534
Family Home Entertamment 273 . Tgther mdxes a}l:e ]de‘ss sanguine. 20 Uncle Buck 51340 36 16 6352938
FROSTY THE SNOWMAN “The mass merchandisers’ pricing & ) e
B | 5|8 | Famiy Home Emeramment 27311 70| 4| really harts” says Frank Lucen of | {Uorsa) o e
ip Vi hocker E I
SANTA CLAUS IS COMING TO TOWN Massachusetts-based Flagship Video, d
71 5 | Famiy Home Entertamment 2731 199 1% | a buying group for 400 stores. Unwersal) 40
“We're seeing lots of ‘Batmans’ sit- 22 Pparenthood 106760 314 18 94,832,407
HOMW THE GRINCH STOLE CHRISTMAS! A e A
B | 7 10| {AGHM/UA Home Vadeo MOOTO 16| 35 | ting on the shelf, and many stores (Universal) 340
CHARLOTTE'S WEB are just waiting to take advantage of | 23 sex, lies and videotape 103501 160 18 23.432.300
9 | 15 | B | e Barbers Prod inc /Paramount Home Video 5099 3| 1495 | the return privileges in Jlanuary_f’_ted Miramax) . 647
TEEN MUTANT NINJA TURTLES: THE SHREDDER . The large national chains exhibi 24 Lethal Weapon 2 101,771 278 22 147,210819
1071 6 130 | Farniy Home Entertanment 23881 111495 a very different approach to the (Warner ros. 366
WINNIE THE POOH: m; VISHING BEAR heavily promoted sellthrough titles 25 Dead Poets Society 79.841 137 27  94,085913
L0018 | ik Disvey Home Video 5 1959 2% | from that of the independent retail- (Buena Vista) 580
12 9 | 45 | TEEN MUTANT NINJA TURTLES: HOT RODDING . o | ags | S5 According to Harry Kalish VP 728 pigod Fist 73644 51 14 1,653,196
Family Home Entertanment 23980 of P d West Coast (Concorde} 1,444
YINNIE THE POOH: NEW FOUND FRIENDS Video, 85% of the approximately 27 Gross Anatom: 70725 265 7 11.212911
13112 | 8 | okt Diney Home Video o 1082 | 1299 150,030fco}€111es7<&f) “Batman” ur- (Bona vistay s
DUMBO A ¢ chased for the 700 stores are being [ t 5082 191 9 19,886884
W] 28] G Dishay Home ideo 24 19| 3% | offered for sale at  cost of 5145 Bl el E =
THE LITTLE DRUMMER BOY with prepayment of four rentals.
15 | NEWD | e Entertamment 7315 E0)|| BEY In general, the larger stores and 29 .('ATGGA;/‘DI:) Sh228 18263 B 812322
franchise outlets, heavily involved :
WINNIE THE POOH: THE GREAT HONEY FOT ROBBERY 3 y :
|| D 8 || ML 199 125 | it sales at any time, are emphasiz- | 99 3.47/7/?«;:5 2 720 7S 1321612
LADY AND THE TRAMP ing the salesworthiness of these
1716 ) gy Disney Home Video 582 1955 | 2895 | tapes in particular. “Our concept with 31 ;'{';‘{;,"”Lﬂ(_‘)e Family 51.198 g]: 6 §.841,286
: o o jumbie
HOW THE FLINTSTONES SAVED ) CHRISTMAS these highly visible sell-throughs, 4
18| 18| 2 | Fanaarbers Howe o ro 11 1989 9% | gays Palmer Video president/CEQ | 32 ey v’ w2 a4 352,95
Peter Balner, “is t s clos g :
192 |ue :N AMERICAN TAIL & 1066 | 2995 rb! el ? Ll © get as close as_ fowyn) -
mbim Entertanment/MCA Home Video 80536 possible to what we perceive the low- 33 Shirley Valentine 34,379 65;1 14 5,669,452
: 5 ) R 4
TEEN MUTANT NINJA TURTLES: HEROES est sale price will be.”” The chain (@aramoun)
20 2|8 | Famiy Home Entorisnment 5 198 US| bought 11000 urits for sal at it 29 |54 Tiumon of the Spirt 33960 3 — 33,953
RESCUE RANGERS: cmu:ausrms stores, and 2,950 for rental, with a riumph) 11,821
2| B 4| Dney Home vidso 19| 19 E{g;%reeg«iam}  price oft ili.‘);’» anda  ["35 vamont a3 75 a7
THE JETSONS MEET THE FLINTSTONES 95 price after street date. (Orion} 2D
22| 7| 4 | anns borbers Home viden 1 #|%|" The even more sellthroughorient- e LoFoot Y R PR
23| 20| 8 | JOM AND JERRY'S 50TH BIRTHDAY CLASSICS 10| s | €4 BKO Warner Video purchased (Mramax) 15,546
Turner Entertainment Co /MGM/UA Home Video M201664 20,000 copies of “Batmay™ for its 35 37 smylng Together 29147 %6 4 e sz?l
20| 19 | 30 | NUTS ABOUT CHIP ‘N DALE 1o | 1095 | Stores, with very few destined for (Hemdale) 339
Walt Disney Home Video 447 = rental, according to chief operating
fcer Steve B “We sold all of | 3° ApartmentZero 27140 11 22 504,85
25 | NEW) | THE LITTLE MERMAID oo | G B it T e {Skouras) 2.467
Starmaker Ent. inc 2001 those out in a matter of ays,” he 35 One Man Out = o T
ne X — .
172 gold certuation for 2 mimimum sale of 125,000 uns or a dotlar volume af $9 milion at rewail for  SAYS, “and have since brought in a"’ {8vs) 769 |
theatrically released programs. ar of at least 25 000 umits or $1 mllon at suggested retail for other 10,000, which are ‘
RerheaITca s, 1A g certncarin for & mimvmursS3e o 260,001 st o 3 4ol vlume move briskly.” RKO is selling the 40 Queen of Hearts 25187 33 11 asz,nav‘l
o $18 million at retad for theatrically released Programs, and of at least. 50 000 uns and $2 milion at tape for $18.49. (Cinecom) 1,937
suggested retail for nontheatncal titles pe 1or
-
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FUTURE SHOCK MARKETING:
In what may be a first—certainly in
terms of the approach—for both
the theatrical and home video indus-
tries, ICA Home Video is partner-
ing with its theatrical cousin to pro-

mote the current “Back To The Fu-
ture 11" and the original *'Back To
The Future” in one TV ad at the
same time.

MCA Home Video senior VP
Louis Feoln says that during the
first two weeks of December, view-
ers in the top 50 markets around the
eountry were seeing ads, the first
two-thirds of which promoted the
current sequel blockbuster sensa-
tion, the last one-third, the video
original. “Back To The Future 11"
again starring Michael J. Fox,
broke reeords recently by recording
the highest box office gross in his-
tory during its opening-five-day
‘Thanksgiving
weekend with

(“Future I’ Film, ‘Future I’ Vid
Go Back To Back In TV Ad

animated “Little Mermaid” from
Disney, MGM/UA’s animated, Don
(“The Land Before Time,” “An
American Tail”) Bluth-directed “Al
Dogs Go To Heaven,” Tri-Star's
“The Bear,” and Orion’s “'Pranc-
er” Other films vying for the holi-
day dollar are Paramount’s “Har-
lem Nights” starring Eddie Murphy
and Tri-Star's “Steel Magnolias.”
Yet to come before Christmas are
Touchstone’s “Blaze,” starring
Paul Newman, “The War Of The
Roses” from 20th Century Fox,
starring Michae! Douglas, Kathleen
‘Turner, and Danny Devito, Univer-
sal's “Wizard,” starring kid sensa-
tion Fred Savage of “The Wonder
Years,” and Warner's “Driving
Miss Daisy.” Postponed until the
first, quarter now is Paramount’s
“The Twao Jakes,” the long-awaited
sequel to “Chinatown” with Jack
Nicholson

both starring

$43 million.

That bested v B A(:Kl
the “Batman” -

opening week- /

end of $42.7 \:/ y B[AI
million, set

and directing.

MORE MUS-
CLE: A few
weeks ago, we
reported that

this,” says Feola. The move under-
scores the increasing synergy be-
tween the theatrical and home vid-
€0 arms at the major studios, some-
thing unheard of even a few years
ago, 25 well as MCA Home Video's
own inereasingly market-driven
style.

With its having been rereleased

recently at $19.95, industry observ-
ere say the first "Future”—in
$19.35 and $29.95 incarnations—has
probably racked up sales of about
800,000 pieces. This current promo-
tion, a8 well as the prospect of
“Back To The Future LI1” opening
next summer, say observers,
should significantly hike the num-
bers on the original MCA Home
Video has also shipped video retail-
ers posters that tag both movies,
and is encouraging retailers to fash-
ion cross-promotions of their own in
their respective markets

Film observers say “Future 11"
Jooks Tike a $100 million film now
and may even break the $150 mil
llon plateau. Sources close to MCA
Home Video say it is still too early
to project but the title is probably
shaping up as one of the mid-"90s
potential sell-through extravagan-
as, in connection with the summer
release of the third installment.

EHRISTMAS FILM DERBY:
While MCA's “Back To The Future
11" is expected to be a sureire suc-
cess, film analysts say family-ori-
ented films look like big winners
this holiday season, as evidenced by
the continued sleeper success of
“Look Whe's Talking,” an odds-on
favorite to break the $100 million
mark. Other films in that general
veun doing well this season are

last June over three suppli-

a four-day ers—HBO,

weekend. Warner, and
e think by Jim McCullaugh

it's the first time anyone in the i Knapp—were s]ahng founh-quar—

dustry has done anything quite like ter health and fitness titles and

marketing pushes (Billboard, Nov.
18), but we neglected to mention
MCA Home Video’s “Beginning
Callanetics,” the $24.95-priced, third
installment of one of the most suc-
cessful, noncelebrity exercise series
ever released. Released Oct. 5 by
MCA Home Video, this tape, as well
as the series, is also the object of 2
major push. Combined, the series is
now well above the 1 million-unit
mark, while the first title—“Callan-
etics”—released three years ago,
has recently racked up an unheard
of 500,000 units in the UK. alone.
“Super Callanetics,” second in the
series, is at about 300,000 units. In
addition to a trade campaign, MCA
is testing radio ads on the series
during the fourth quarter and will
back the series with TV ads in the
10 major markets during the first
quarter, traditionally a hot time of
the year for health and fitness as
consumers try to live up to their
New Year's resolutions. In addi-
tion, Callan Pinckney, originator of
the series, has been doing the press,
distributor, and store circuit to pro-
mote the new title.

BUY THIS VIDEO, DARLINGS:

She won’t make any royalties since
it’s all public-record trial and news
footage, but West Coast-based Tri-

Coast International says it has
shipped 10,000 pieces of “The Peo-
ple Vs, Zsa Zsa Gabor,” the tale of
what became the “‘slap heard
’round the world.” The 60-minute
docuvid, aceording to Jay Lebow,
Tri-Coast’s director of development,
is retafling for $14.95 in SP format
and $9.95 for the LP version. Lebow
says the video is in such retail out-
lets as Blockbuster and Tower.

It Was An Eventful Year In Home Video
Windows Shrunk, Prices Fell, Int’l Accented

BY JIM McCULLAUGH

LOS ANGELES A possible shrink-
ing of theatrical-to-home-video win-
dows for blockbusters; restrategiz-
ing release schedules; a move to the
$15 price point for A title cataiog,
more focus on international; steadi-
ly increasing and sophisticated mar-
keting, sponsorship, and cross-pro-
motional tie-ins; and increasing con-
solidation were among the major
1989 highlights emanating from an
event-packed year on the home vid-
eo industry’s program supply side.

When the trade got word 1n early
October of a Dec. 14 release dnle for
“When Harry Met Sally .. " 2 bona
fide $80 million box office A title, a
debate was triggered as to whether
there was a new trend toward
shorter theatrical windows for ma-
Jjor titles.

That title joined “Batman,” the
summer’s box office champ with
well above $250 million, and “Ghost-
busters II” at $110 million, as a title
that would move to home video in
less than six months. '‘Batman”
(with tie-in partner Coca-Cola USA)
was being primed as the major fall
sell-through title at $24.98, while
“Ghostbusters 11" (also with tie-in
partner Coca-Cola USA) was being
groomed as a rental title.

In addition, several other major
summer releases—including “Star
Trek V,” “Lock Up,” and “Night-
mare On Elm Street 5" —were being
prepped for the December rental
market, each with windows of less
than six months.

But while the release pattern was
in sharp contrast o patterns a year
ago when films of that caliber re-
ceived 9-12-month windows, many
home video observers said the trend
was more illusory than real.

“Batman,” the counter argument
went, was considered one of those
“once in a decade” movies that com-
pelled a Christmas release in order
to capitalize on home video’s mas-
sive fourth-quarter, gift-giving-ac-
cented sell-through surge.

And “Ghostbusters II"" and
“When Harry Met Sally ..." were
designed, said their suppliers, to be
“maximized” by being dropped into
a late November/December period
that has been typically lean of A ti-
tles in previous years. The focus
was home video rental strategy, not
windows, said their suppliers as
rental activity is extremely active
during the holiday period

Trrespective of whether there is a
shrinking windew, however, the
generous supply of big summer
blockbusters and the year-round na-
ture of home video sell-through now
did trigger a subtle shift in studio
release strategies.

Other major summer, $100-mil-
Tion-plus box office films, such as
“Indiana Jones And The Last Cru-
sade” (with tie-in partner Coca-Cola
USA), "Lethal Weapon 2,"” and
“Honey, 1 Shrunk The Kids" (with
tie-in partner Nabisco), have all
been set for first-quarter release—
not late next summer or fall.

Fueling the rethinking, of course,
is the now seemingly endless bump-
er crop of good films, which are
box office records with

1989 INREVIEW

more regularity.

Apart from a handful of films re-
cewing shorter window treatment,
the 6-3-month window for both sell-
through and rental appears to be
holding firm,

The summer of 1989 was the big-
gest box office in Hollywood history
and it also had a decided ripple ef-
fect on home video suppliers and
video retailers. Such megablockhus-
ters in the year of the sequel includ-
ed “Indiana Jones And The Last
Crusade,” “Ghostbusters I1,” “Le-
thal Weapon 2,” “The Karate Kid
II1,” *“License To Kill,” “Nightmare
On Elm Street 5,” and ““Star Trek V:
The Final Frontier.”

Signaling the increased synergy
between film and video, video retail-
ers reported brisk sales and rentals
of earlier titles while both home vid-
eo suppliers and retailers began de-
veloping promotional strategies to
take advantage. Typical were Media
Home Entertainment with “Night-
mare 57 and MGM/UA with a sum-
mer James Bond restocking pro-

gram.

The synergy continued right up
until Christmas as MCA Home Vid-
eo and theatrical cousin Unmversal
Pictures hooked up for an unprece-
dented TV ad that plugged both the
new “Back The Future I1” and the
$19.95 video original.

During the summer, Media re-
teased a special “gift pack” of the
first three “Nightmare” movies to
comcxde with the Aug. 11 opening of

“Nightmare b.” In addition, the
company dropped the price of
“Nightmare 4" to $19.95 while that
title included a8 an insert a 3D view-
er that contained a still from
“Nightmare 5.”

The first indication of under-$15
major catalog—duplicated in stan-
dard SP mode—product came in
May when Paramount and HBO an-
nounced that price point for 15 titles
and 10 titles, respectively. In the ti-
tle mix from the two companies
were “Beverly Hills Cop,” “Trading
Places,” "“Witness,”” “‘Back To
School,” and “Desperately Seeking

Susan.” Later, Vestron and [VE
would make similar price moves
with such titles as “Mad Max,” “Mr.
Mom,” ““‘Rambo: First Blood Part
11,” and “Extreme Prejudice.”

The under-$15 price point is
viewed as the second or third step
now in the Bupplier repricing pro-
cess. By the time these titles come
out at this price level, the bulk of
them have already been out at
$19.95 for as long as two years, af-
ter having been reduced from their
orignal rental price.

Significantly, the Paramount
move was accompanied by a “mini-
mum advertised price program”
whereby the studio would not give
co-op funds to dealers who adver-
tised the titles below $11.88 This ef-
fort “not to finance a price war”
would be emulated at the end of the
year with a similar approach by Dis-
ney for its first-quarter 1990 sell-
through blockbuster, “Honey, [
Shrunk The Kids.”

When product finally hit retail
shelves, consumers responded and
dealers found that the $15 price wus
extremely active and viable.

1989 will also be remembered as a
year of consolidation and deal mak-
ing on the supply side.

‘Among some of the more publi-
cized consolidations at the major
level was the Time-Warner merger,
which led to the speculation of a uni-
fied Warner Home Video/HBO/
Lorimar/Cannon entity, a develop-
ment that may yet materialize in the
early '90s, say observers.

Then there was Sony’s acquisition
of Columbia Pictures, which may ul-
timately affect not only Sony's own
8VS software line, but may have an
eventual impact on the RCA/Co-
lumbia Pictures Home Videe joint
venture.

MGM/UA Home Video also
gained a new corporate parent—for
a while anyway—as Australia's
Qintex acquired United Artists stu-
dios and assets of MGM/UA Com-
munications. As that deal feli apart.
1t appeared as though Denver's TCI
now has the inside track on the ac-
quisition.

On the independent front, a merg-

(Continued on next page)

VIDEO PEOPLE

)

Maria Curry is named president of the International Tape Assn. She is the
VP and GM of the magnetic tape group of the Agfa Corp., photo division.

Michael Ripley is named regional sales manager of the Southwest region
for the magnetic products division of Fuji Phote Film U.S.A. Inc. He had
been district sales manager for the Southwest region of the company. Prior
to joining Fuji, he worked for Highland Superstores and Panasonic.

Joseph Marziotto is named VP of sales and marketing for American Elec-
tronics & Entertainment Corp. He had been regional sales manager at New
‘World Entertainment, the parent company of New World Pictures and New
World Video. Prior to that, he worked at RCA for 10 years in various sales

and marketing positions.

Deborah Valente-Brister is named director of distributor sales at Unicorn
Video Inc. 8he had been VP of sales at Raedon Entertainment Corp. Prior
to Raedon, she had been Western regional sales manager for City Lights

Home Video.

Bruce “Bat” Alan is named national sales manager for Unicorn Video Inc.
He is a seven-year veteran in music and videocassette sales.
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(Continued from page 67)

er, is putting strain on the distribu-
tion system. “Batman,” for example,
produced a near meltdown among in-
dependent distributors, as they virtu-
ally gave away cassettes in pursuit of
volume, all in spite of the fact that
Warner had placed no particular unit-
volume requirements on distributors
and had granted no price advantage
1o the distributors’ archnemeses, the
rackjobbers.

Faced with a distribution system
constructed primarily to funnel com-
paratively small volumes of product
to rental-oriented video specialists,
the studios have turned increasingly
to rackjobbers and retailer-direct
sales 10 reach the sales-oriented mass
market with their sell-through prod-
uet. This has had a variety of effects
on independent distributors, none of
them good

Foremost, it has put the indepen-
dent distributor's primary enstom-
er—the video specialty store—into a
losing competition with mass mer-
chants for the sell-through business.
As a corollary to that, the distribu-
tors themselves are increasingly in
eompetition with the rackjobbers who
service the mass As the

TUMULTUOUS YEAR FOR DISTRIBS

mechanism by which video special-
ists, and by extension their distribu-

sell-through market.

lets, the better to service its accounts
with sell-through product (Billboard,
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TOP SPECIAL INTEREST
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much more

dent,

industry drifta inexorably, it seems,
toward sell-through, the video spe-
cialists and their suppllers the inde-

isti

pendent
In danger of benn Teft bohind and

nus, the long-term health of inde-
pendent distributors is contingent
upon one of two imperatives, or possi-
bly both: 1) Find some way to pre-
serve a respectable rental business,
along with 2 way to be a significant
player in it, and/or 2} Find some

OECLINE IN PRICES, INCREASED TIE-INS MARKED YEAR IN VID

(Continued from preceding page)

er of Virgin Vision and Manage-
ment Group/Forum Home Video la-
bels into a potentially new and ex-
plosive home video independent
took place in 1989 as MCEG/ Virgin
Home Entertainment was formed
midyear. Just how potent the combi-
nation could be is evidenced by the
MCEG production “Look Who's
Talking,” one of 1989's sleepers, dis-
tributed theatrically by Tri-Star,
and which has grossed more than
$100 million at the U 8. and Canadi-
an box office.

And Orion Home Video, which is
now distributing Nelson Entertain-
ment Product, added newly formed
labe] Trylon Video (and veteran in-
dustry executive Nick Santrizos) to
ltl umbrell.; marketing and distribu-

Slxmﬁmndy. auch studios as Par-
amount and RCA/Columbia Pic-
tures Home Video have also begun
positioning themselves on the con-
solidation front. Paramount will dis-
tribute Prism Entertainment's new
releases, as well as its catalog, part
of a five-year agreement, while
RCA/Columbia, reportedly, is said
0 be on the verge of a distribution
deal with Trans World Entertain-
ment.

Meanwhile, financially plagued
Vestron moved on several fronts to
shore up its sagging position.
Among them: selling its Video Store
chain and selling new feature film
rights to others, as well as shopping
catalog.

years,

1o the

tors, can be more competitive in the  Nov 25) Maryland-based Schwartz E | Compiled from a national sample of retai stare sales reports.
Bros. established a limited racking =83 -
It is 1n thut context that most of  operation, offering its accounts pre- g s 28
the important developments on the fabricated racks containing selected 2| g|g | TmE Program Supplier, &;
distribution front in 1989 can be un- titles (Billboard, Nov. 25). AR E Catalog Number 23
derstood. The VPD/Sight & Sound Many of these distributors are
and Video Trend/Major Video merg-  seeking to develop rack operations
ers, for example, reflect these dy-  for video specialty stores, rather than RECREATIONAL SPORTS™
namics. The combined Video Trend/-  for mass merchants, the tradil
Major Video has vaulted into the No.  rack-account base. The impetus for #*# NO.1 *«
2 or 3 distributing company {depend-  this is 1o allow video specialty stores, 1|11 |119| DORFONGOLFe é%gg’“'“""“m J2- 288
ing on whose estimates are used and  the distributors’ main account base, —_—
the particular supplier) with a 15%-  to become more competitive in sell- | 2 | | | & | NOTSOS GREAT MOMENTS IN HBO video 0024 s
16% market share, That makes it a  through business. By spe-
cialists’ these dis- | 3 | 2 | 88 ﬁm’&g LAY: THE ART OF Best Film & Video Corp. 1935 |
than either company was indepen-  tributors hope, they can preserve a
critical retail base for the distribu- | 4 | 16 | 31 | DORF'S GOLF BIBLE acomminicatonsiz; [T
VPD and Sight & Sound also in  tors’ rental wholesaling businesses. b L -
creased their market share, of In addition to the logistical and eco- 5 | NEWP | NFLSUPER DUPER FOLLIES Fox Hills Video 1985
course, becoming the No. 5 distribu-  nomic problems involved in specialty
tor through the merger. Sight & store racking, however, the distribu- 6|3 |us| THE s:ssr OF THE FOOTBALL Fox Hills Video 1095
Sound also owns a rackjobbing opera-  tors may face competi-
tion called 545 Werchandising,  tiom At the Octoher NARM Weole (7] |1 K AREEM o NELECTIONSFROM g5 44 vigeo 2175 uw
Through the merger, VPD will be  salers Homy i
able to offer racking services to its Vldeo senior VE/GM dismayed ma.ny L N EASKETBALLVATH fodalvideo Programs | 195
accounts via S&S Merchandising, distributors by the es- RICK PIYINOSBASKETBAI.I. ul
while the latter will benefit from an  tablished rackjobbers to pursue help 9 | NEWD | L OVEMENT VIDED Dick Regan Prod 3995
increased account base via VPD's ex- by developing the video specialty |— -
store market for se]]r'_hraugh (Bl]]' | 10 0|27 MUHAMMAD ALI BOXING'S BEST HBO Video 069 19.9%
Several other distributors also  board, Nov. 4) I -
made moves toward developing rack- _ Significantly, West Coast Video, | 11| 8 | 30 | JIghily JOROAN-COMERLY oo rouvaeo 2173 1
_}obbmg oparanons durmg 1’-)8!-) Ver- the nation’s second largest chain of | T
dasepa- video specialty stores, signed an ex- | 12 | ¢ | B3 | NFLTVFOLUES Fox Hill Video 1995
rate opermon to offer racking ser- clusive agreement with giant Handle- e e
vices, as has Baker & Taylor and  man to rack West Coast's company- | 13 | 18 | 5 | CHAMPIONS FOREVER Doay e | 1ass
mmtron. owned outlets, as well as those of any Kartes Video
Ingram, another top five distribu-  franchisee wishing to participate | 14 | 7 | 77 | AKNIGHT OF BASKETBALL Communicatony 199
tor, took what many regarded as a  (Billboard, Nov. 11). If di - -
preliminary step toward a full-  are not to lose the race to rack video | 15 | 13 | 11 | BASEBALL FUNNIES Sl Erifinc: e
fledged racking operation by moving  specialty stores, they may have to ac-
its inventory out of its central ware- celerate their development of rack- | 16 | 15 | 9 | HOCKEY:THE LIGHTER SIDE StRsiERtIe .
house facilty and nto its chout-  jobbing caabilty. 17 | 17 | 53 | MIKE TYSON'S GREATEST HITS HEQ Video 0088 1%
DAZZLING DUNKS AND
18 | 14 | 33 BASKETBALL BLOOPERS CBS-Fox Video 2229 1488
19| 12 | 21 | MICKEY MANTLE THE AMERICAN oy hils Video MOS2453 | 1955
Unlike 1988, bloodleting among  On the global front, studios also SPORTS ILLUSTRATED'S 25TH
suppliers and distributors eased in  began experiencing more sell- | 28 | 9 | ¥ | ANNIVERSARY SWIMSUIT ViDED _HBO Video 0234 22
1989 but there was some consolida-  through activity in foreign markets
tion anyway as financial consider- and aceelerated activities in certain
ations as well the growing share of  territories by introducing more SELF IMPROVEMENT~
the market controlled by bigger product surrounded by American- % & NO.1 * &
stores were obviously influential. style marketing campaigns. Studios - -ummv-
Observers say the existing distribu-  such as Disney also began opening | 1 | 1 | 27 | SWAYZE DANCING oA | n
tion network grew out of a need to  more subsidiaries in foreign mar-
service small specialty stores with  kets or else entered into partnership 2 | 5 | 15 | LOTUS1-2-3iINTRODUCTION The Video Professor | 1895 ]
distributors often competing for the with other - 1 1
same accounts. That need has  in those markets. And the action | 3 | 7 | 7 | GGENG WA o o h  BesthmavieoCon | 1935
changed during the last several overseas was not just movies. In
1?89 MCAde“e Video, fm‘soeé(?)‘(.)nd 4] e | e meDA O TS A Bt im a video Corp 1995
G et g INS: HIS WIT AND
T d to short copies of “Callanetics,” a special-in- | § | NEWD | SEORGE BUR vidamerca 7160 n%
rend 10 SNOMer ... neaith and fitness tape in the : : . " =
. - UK. alone. 10 | HOT COUNTRY DANCIN' ookshelf Video
windows on major  UTE . evanues of TP — st
. g 7 | NEWp | LAURAMCKENZIE'S TRAVELTIPS  Republc Fctures Comp. H- | 1,0
titles may be ‘more home video supphers ms‘e%el’(()l;(ect}fd MEXICAN BEACH RESORTS 73526
to grow % this l
i 4 ¥ 1| 25 | FODOR'S HAWAI Rendom House Home Video | 1995
illusory than real’  jyescio s neof st st |8
. CASINO GAMBLING WITH DAVID
research study by New York-based | 9 | NEWD | gopanee A mpcma\Videeos | ||
In March, HBO Video joined the investment house Goldman Sachs WONEY MAGAZINE: MAKING YOUR 10 wgg‘
ranks of suppliers that learned to The current domestic business | 10| 6 | 77 | MONEY COUNT B0hndsoolY
live with fewer distributors by ter-  reaps $2.2 billion-$2.3 billion in net |
minating relationships with five of  sales. The report also said that over | 11| 13 | 9 | THIS OLD HOUSE Crown Viieo G|
its 21 wholesalers. At the time HBO  the next two years, foreign markets | RAND WCNALLY YREOTIPS: A
said the move would allow it to ran  will be “the next new technology” |12 ® | 1% | GUIDETGNEW YORKC BeslEim g\ kieoCorn] | HLEES
4 more “cost efficient” operation that will stimulate revenue growth |7 | TouCH THE SKY: PReCISION p— s
while providing increased attention for theatrical product, especially TV 13 FLYING WITH THE BLUE ANGELS ™" |
han- Japan accounts for about RAND MCNALLY'S VIDEOTRIPS: A l
dling its product. The move by HBO  25% of the vi business | 14| 7 | 7 | GUIDE T0 SAN FRANCISGO Bast & Video Carp ‘995’
brought the number of major sup- outside the U.S,, according to the re- o
pliers that have trimmed their ros- port, followed by the UK at 15% |15 |9 |9 ! BiCHICtuB DANCE Bunatyides |

ters to four, In 1988, Vestron Video,
MCA Home Video, and RCA/Co-
lumbia Pictures Home Video
dropped some distributors.

West Germany at 10%; Australia,
Canada, and Spain at 7% each; and
France at §%.
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PERFECT IMPRESSIONS BY

k3 Compiled from a naticral sample of retail store sales reports.
¢ HEE 3
o = z H
¥l¥3 e | §
,/ / @ |5 || TME Copyright Owner, Principal * i £l
4 ‘ ’ ® RS Manufacturer, Catalog Number Performers 22| 2 |%
D E o * &k NO.1 & &
‘Warner Bros. Inc. Jack Nicholson
" ¢ BATMAN Warner Hcm' VHQO 12000 Michael Keaton 1989 | P13 | 488
Ambiin Entertainment Bab Hoskins.
2 - : WHO FRAMEO ROGER RABBIT Touchstone Home Video 940 Christopher Lloyd 1988 | tREN|| 28
3| 2| 10| samBl ‘Wait Disney Home Video 942 Animated 92 | 6 |25
Amblin Entertainment 1
4| 4 |12 | THELANO GEFORE TIME [ N Animated w88 | o |2
THE WIZARD OF OZ: THE FIFTIETH Turner Entertainment o, Judy Gariond
515 |15] anmiv.eD.a MGM/UA Home Video 60001 Ray Bolger 9| G| U
69| .'fg"}e';:'ﬁv%" THE BLOGK: HANGIN' 055 Musi video Enterprises 19v-49030 (e fids On 198 | M| 193
7| 6 | 19| NEHADS ONTHE BLOCK: HANGIN'  oos vusic vidso Enterprises 14v-a9022 Yo Kids On 1989 | WR | 1ags
8 7 | 7 | LAWRENCEOF ARABIA A aolumbia Pictures Home Video  petar 0'Toole 1962 | PG [2985
THE BEST OF EDDIE MURPHY: Edde Murpty Teevsion Entrprises. nc
9 | B |15 | SATURDAY NIGHT LVE Paramotnt Home Video 1274 EdeMiTery, Gl L B
10 | 11 | ¢ | RUDOLPHTHEREO NOSEO Family Home Entertainment 27309 Animated 1989 | MR | 103
GONE WITH THE WINO: THE FIFTIETH Turmer Entertainmer Clark Gable
1| 181109 | NNV ED. 4O TR o Ve 801678 Vivien Leigh bl S 2D
Paramount Pictures Bing Crosby
12| 13 | & | WHITE CHRISTMAS Paramonnt Home video 6104 Dariy Kaye 195 | KR [ 1495
13,16 3 FROSTY THE SNOWMAN Family Home Entertainment 27311 Animated 1985 | MR | 1495
‘Warner Bros, Mel Gibson
14|10 | 74 | LETHAL WEAPON Worner Homa Videa 11709 Danny Glover 197 | R [19%
. Virgin Records America, inc.
15| 15| 5 | PAULAABOUL: STRAIGHT UP Virgin Music Video 80141 Paula Abdul 1988 | MR | 1998
AR Eﬁg’é'ﬁ‘mg}w&sﬁgg"““: Family Home Entertainment 27314 Animated 1989 | KR | 1495
17 [ 12 | 7 | JANETIACKSON'S RAYTHM NATION 2 Recordsine R T I
DEE LEPPARD: N THE ROUNOIN — Sludgoon e
18| 2| 11| YOUR FacE BoSeom Most Vidks 080599-3 Detleppare! 1060 IR, | 2495
‘Warner Bros. Inc.
19|18 | 20 | BEETLEJVICE Warner Home video 11785 Michael Keaton 1988 | PG | 1995
20| 2| 25 | GINKFLOYO:DELICATE SOUNOOF oo b vigea Enterprises 24V-49018 Pink Floye w9 | NR [ 243
21| 2 | 2 | SANTACLAUSIS COMING TO TOWN Famiy Home Entertamment 27312 Animated 9 | R 1495
2183 BON JOVI: NEW JERSEY-THE VIOEOS  PolyGram Music Video 081-325-1 Bon Jovi 1589 | NR | 1995
23| 37 | 2 | 1990 PLAYMATE VIDEO CALENOAR  HBO video 0312 Various Artists 189 | W |29
24| 29 | 12 | PLAYMATES OF THE YEARTHE '80'S HBO video 0310 Various Artists 1989 | BR [ 1m0
25 | ReENTRY IT'S A WONOERFUL LIFE v;(oﬁoo;ch Studios Film Classics, Inc. James :::1?‘ 1946 | NR | 995
Donna -
F th M t f JANE FONOA'S COMPLETE Jane Fond:
rom e aS el'S 0 2% | 77 | 47 | WoRKOUT Warnor, Nwe Video 650 Jane Fonda 1989 [ N | 298
. .
Arista Records Inc.
Custom Video Duphcatlon 77| % | 8 | MILLVANILLIINMOTION A AT i Wil Vaniln e | | um
Vestron Pictures Inc. Patrick Swayze
28 | 25 | 100 | OIRTY DANCING Vestron Video 6013 Jenniter Grey 1987 P63 | 2498 ‘
There are many tape dupl hc,al fon companies, but only one 29 | NEWP | THE LITTLE DRUMMER BOY Fam Y Home Entertainment 27315 Animated | W | s |
will leave a perfect impression. . .protecting the quality of
o RCA/Columbi: i - M
your best work without compromise. From state of the art 30| 31| % | GHOSTBUSTERS& Doalg o ot Home Video & B 1o | 96 | 293 |
duplication to innovative packa) ing to precisely controlled, 31 | reowy | HOW THE GRINGH STOLE e oo MZO (0T e b | "Rt | ass ‘
dependable delivery. Our experience sets us above all the < N
i i EXTRA mbiin Horry Thom:
test. . .in fact we are one of a select few in the industry #|n %) erme MCA Home Video 77012 Goe Walage e Hre) oA |
who is UCENS?D BY JVC 1o djsp]ay the VHS logo 33] 21 | 62 | CINOERELLA Watt Disney Home Video 410 Animated [ I |
trademark on all its custom loaded videocasseltes.
- Enigma Music Vide
34 [ NEWD | POISON: A SIGHT FOR SORE EARS PolyGram Music. - 75910 Poison 1989 | MR | 1995 ‘
Fl'n.d out how you can obtain your PERFECT IMPRESSIONS. 35 © | 6 | CHARLOTTESWES Harna SarberaProg e, e | & s |
Write or call Premiere Video today.
36| 34 | Z | THEWHO: LWE CBS Music Video Enterprises 19V-49028 The Who 1989 | NR 1998 ‘
Pho.ne 1 _'248' 3 371 28 | 15 | BATMAN: THE MOVIE Prayhouse Video 1470 AcRmest 196 | MR | 103t |
{or in Michigan 313-464-465()
B9 | BiG CBS-Fox Video 4754 Tom Hanks 1988 | po |10 |
. EMI
Premiere Video, Inc. 39| 33| 9 | QUEENSRYCHE:VIOEOMINOCRIME £ = Quesnsryche 1009 | W |15 ‘
H Orion Pictures Peter Weller
35687 Industrial Road. #| =] 7| rosocor S o soio = o |+ [ws]
Livonia, Michigan 48150 # [TA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically refeased prograns,
or of at least 25,000 units or $1 million at suggested retail for nontheatricai titles.  ITA platinum certification for a minimum sale of |
250,000 units or 3 doliar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 milion
at suBRested retail for nontheatrical tities.
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intendo Decries Anti-Trust Investigation

BY BILL HOLLAND

/ASHINGTON, D.C. A House sub-

mittee forwarded to the Justice

lepartment Dec. 7 the results of a
preliminary anti-trust investigation
of video game giant Nintendo. The
move, announced by Rep. Dennis
Eckhart, D-Ohio, chairmun of the
subcommittee on anti-trust effects of
deregulation and privatization,
prompted an angry letter from Nin-
tendo senior VP Howard Lincoln
charging Nintendo had not, been al-
Jowed to testify before the subcom-
mittee during its investigation.

The committee is investigating
charges that Nintendo had used ex-
clusive software arrangements and
computer chip barriers to control the
§8 billion-pius video game market and
had created artificial shortages of

some games.

On Dec. 6, Eckhart canceled a
scheduled hearing on Nintendo busi-
ness practices. In his letter to Eck-
hart, Lincoln charges that Nintendo
had only heard of the months-long
House investigation “barely two

weeks prior to the originally sched-
uled date” of the hearing.

“It would appear that the subcom-
mittee i8 making a judgment without
ever hearing our views, or that of nu-
merous other companies with whom
we have excellent business relation-
ships,” Lincoln says in his letter
“Further, we were never provided
the identities of our accusers so that

any hearings on this question.”
Afterward, on Dec. 8, Nintendo re-
leased to the press what it said was
completed testimony that, was to be
gwven at the canceled Dec. 4 hearing.
The document was apparently not
provided to the congressman'’s office,
In that testimony, Nintendo de-
fends its “mnovative licensing pro-
gram” and the “tremendous risks
i " it took “to

we could provide the
the history of our business dealings
with these i indivi

an
singlehandedly re-create a multi-bil-
lion-doll

or
which may well affect their credibil-

The congressman fired back an
equally sharp one-page letter that
took issue with Lincoln's conclusion
that Nintendo had inadequate oppor-
tunity to be heard prior to his deci-
sion to refer the matter to Justice.
“The record is clear,” Eckhart
wrote, that Nintendo had been aware
of the investigation for “several
months” and after several meetings
and “multiple telephone contacts”
both Lincoln and his representatives
“both indicated they ‘doubted’ Nin-
tendo would attend or participate in

FOR WEEK ENDING DECEMBER 23, 1989

home video game busi-
ness.” It states that hindsight “al
lows our competitors and critics the
luxury of carping about our success.”
and adds that it is “the American
game player who has made Nintendo
number one.” A spokesperson in
Eckhart's office commented on the
testimony release by reiterating that
“two sources representing Nintendo
made it clear the participation [in the
since-canceled hearing] by Nintendo
executives was doubtful at best, and
there was a distinct lack of the spirit
of cooperation. For them now to be
grieved just does not ring true.”

Bilboard.

©Capyright 1989, Billboard Pubications, Inc. No part of this publication may be reproduced, stored in any
retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocapying.
recording. or otherwise, without the prior written permission of the publisher.

TOP MUSIC VIDEOCASSETTES.

% Compiled from a national sample of retail store sales reports.
E $ 2 2s
o |§ o TmE Copyright Owner, Principal &
Eloalf Manufacturer, Catalog Number Performers 2%
‘ ok NO.1 * &
r New Kids On
1011 1a | HANGIN TOUGH CBS Music Voo Emterprises 14v-49028 o jkdt 1989 | SF | 143s
2):2 7 {A!':ET JACKSON'S RHYTHM NATION ::m cf;xdss‘"g‘cdo Janet Jackson 1989 | SF | 2498
3| 5| 3 | HANGIN TOUGH LIVE CBS Music Video Enterprises 10V-49030 (e fids On 1999 | ¢ |ias
4| 3|7 | MILLIVANILLIN MOTION L Mill Vanill 1989 | SF | 1488
5|7 (5| sRaGHTUP x::g": R e Paula Abdul 1999 | SF | 1998
11 () DELICATE SOUND OF THUNDER CBS Music Video Enterprises 24V-49019 Pink Floyd 1989 C | 2498
™ Bludgeon Riffola, LTD.
7 s 1 N THE ROUND IN YOUR FACE PolyGram Music Video 0805993 Def Leppard 1989 C | 295
8 | 10 | 3 | NEWJERSEY-THE VIDEOS PolyGram Music Video 081-325-1 Bon Jovi 1989 [ LF 5
§ | 6|9 | VIDEOMINDCRIME e e Quesnsryche 1989 | 1F [1688
Elektra Records
10|92 20F0NEa e 3Tooh, Metallica 1989 | 8 |asm
11| NEWD | HIS PREROGATIVE MCA Music Video 88001 Bobby Brown 199 | LF | 1995
..
" - Elektra Rocords
12| it 103 $19.98HOMEVID CLFFEMALLtA! [k Records 063 Metalica 997 | ¢ |1
Bl THE WHO: LIVE CBS Music Video Enterprises 19V-49028 The Who 1989 c 1998
Enigma Music Video
14 | NEWD | A SIGHY FOR SORE EARS FolyGram Music Video 75910 Poison 1989 | LF [1995
15| 12 | 21 | FIGHT THE POWERLIVE ® CBS Music Video Enterprises 19V-49020 Public Enemy w89 [ ¢ |1
# . Bludgeon Riffola, LTD.
16| 18 | 73 | DEFLEPPARO: HISTORIA 42 B e s 080350-3 Def Leppard 888 [ L1F | 2485
Ultimate Preduction
17| 16 | 47 | MOONWALKER a8 CBS Music Video Enterprises 49009 Michael Jackson 1988 | LF | 2438
]
18 | NEWD | HARD'N'HEAVY VOLUME 4 MPI Home Entertanment 1679 Various Artists. 1989 | D (1998
19 13 | 9 | HARD'NHEAVY VOLUME 3 MPI Home Entertainment 1678 Various Ariists 989 | o |
B s THELEGEND  Motown Prod /Optimum frod. Michael Jackson 9 0 |53

8 804 g certrhcation for theairical fims, saies of 75,000 units or suggestad list prica income of $3 million {30,000 or $1 2 million for nontheatrical mads-

fotioms-rates product. 25.000 or $1 mllion for muskc vxdeo product) 4 RIAA plabinum certitication

2.4 millon tor

home-nides

foe thestrical bims, sskes of 150,000 units or suggested
product, 50,000 urits or 3
Tites cartihed prior 10 Oct. 1, 1 985, warm cartified under diffarant criteria.) SF short.form. LF long-torm. C concent. D

valua of $2 milton for music video
acumentary
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IN SEARCH OF
EXCELLENCE

'y i,' :
80 minutes of high energy, innovative and utterly exciting wideo

IN SEARCH OF E.2LS
X CELLEN CE gt

Inside,” “New Sensation,” “Listen Like Thieves” and much,
much more!

PLUS exclusive fascinating interviews and never-before-seen
backstage and interview footage!

Available now on VHS and 12" COV!

Management
& 1568 PO HGAAM RECORDS Interatosal POLYGRAM MUSIE ¥VIDCQ
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USIc VIDEO

~ BY MELINDA NEWMAN

vowed to become a major contender
an d its intent to create

NEW YORK 1989 may be remem-
bered as the year that music video
made its way into everyone’s home.
No, MTV didn't reach a 100% house-
hold penetration. Instead, langform
music video came into its own as con-
sumers pumped more and more dok-
lars into home entertainment. Citing
a new profit center as well as an add-
ed avenge for cross-promotion and
artist development, mare labels
brought home video music product
under their own licenses. MCA was
the latest of the majors to release its
own home video line with several ti-
tles from artists on its trademark,
GRP, and Motown 1n November.

Moving from the VCR 1o television
programming, most of the national
outlets reporter] an increase in either
on-air hours or audience sizes.
expanded 1ts reach into live
music, presenting two concert tours
The “Headbangers Ball Presents”
tour featured Anthrax, Helloween,
and Exodus The next tour, “Club
MTV,” met with varying resuits, and
featured & number of artists, includ-
ing Paula Abdul, Milk Vanilli, Tone
Loc, and Was {(Not, Was)
In May, MTV named a new presi-
dent, John Reardon, who had preyi-
ously headed up advertising and .um-
iate sales for MTV Networks. Citing
disappointment over not being named
to the post, GM/VP Lee Masters de-
parted the channel shortly thereaf-
ter.
Sister station VH-1 also underwent
its share of changes. Newly named
president Ed Bennett, former chief
operatiny officer of the Viacom Net-
works Group, announced a program-
‘ming overhaul of the 24-hour channel
in September. The new strategy, im-
plemented in November, included
packaging videos into specific pro-
grams and taking video jockeys off
of regular rotation and placing them
on their own shows.
While MTV arguably remams king
of the hill, several other national
shows fared well this vear. Houston-
based Hit Video U.S.A, expanded its
feed from seven to 10 hours a day.
Also, it quietly setuled its lawsuit out
of court with MTV over clip exclusiv-
ity, ending a three-year battle.

Biack Entertainment Television

more Original programming as well
a5 continuing its commitment to mu-
sic¢ videos. Similar to Hit Video USA,
it declared its discontent over clip ex-
clusivity by threatening to boycott
MCA for supplying MTV with an ex-
clusive on Bobby Brown's “Every
Little Step.” Later in the year, a new
director of music programming, Ear-
nest Winborne, came on board, re-
placing Jeff Newman

TBS' “Night Tracks” rallied on,
cutting back from 14 hours of video a
week to 10 by inserting a two-hour
movie in each weekend program
block to build viewer loyalty.

Video Jukebox Network, the inter-
active pay-per-play video system,
ended the year on about 50 cable and
low-power TV channels. It also tested
a bilingual service in Fort Worth,
Texas, that, if successful, will roll out
to its other strongly Hispanic mat-
kets.

On the local front, several shovrs,
mcluding San Franeisco’s California
Musie Channel, Chicago’s “MV50,”
Lakeland/Orlando/Tampa, Fla.’s “V-
32" Akron’s “TV23, Pittsburgh’s
“Videospin,” and many others contin-
ued to make an imjpact. Most made in-
roads in proving to labels their ability
to help break aets.

Indeed, on all levels, video shows
were more instrumental than ever n
breaking new artists. Tone Loc, Fine
Young Cannibals, Winger, and Liv-
ing Colour were just a few of the
names who were widely embraced on
video before radio. The year's big-
gest success story was Paula Abdul,
who, after her first few videos failed
to set the world on fire, started a
blaze with "Straight Up.” She went
on to dominate both MTV’s and Bill-
board's Music Video Awards.

In country music video, Hank Wil-
liams Jr. fired a shot heard around
the video world with "There’s A Tear
In My Beer.” One of the most innova-
tive clips of the year, country or oth-
erwise, it featured him singing with
his late father, Hank Williams. Al-
though, according to The Nashville
Network, only about 50% of country
singles are accompanied by videos,
that number should rise in 1990 as
several new video avenues open. VH-
s planned country video show final-

Hill Toppers. Repnse act Billy Hill shoots its first music video for “Nickel To
My Name “ Pictured, from left, are Reno Kling, Bob DiPiero, Dennis Robbins,
John Scott Sherll, and Martin Parker on drums.

ly emerged with “This is VH-1 Coun-
try” in November. TNN announced
its plan to increase its daily video out-
put by three-and-a-half hours. Coun-
try Music Television, though rocked
by a lawsuit, and Herb Sudzin’s Pis-
cataway, N.J.-based country clip
show also continued to gain support.

1989 IN REVIEW

Just as censorship reared its head
with more labels and chains sticker-
ing albums containing allegedly of-
fensive language, video also had its
detractors. The biggest fuss came

from Madonna's “‘Like A Prayer"
clip. Pepsi debuted the song during a
two-minute prime-time buy. Though
the footage used in the commercial
was different than the music video,
the latter caused such a stir among
religious groups that the soft drink
company pulled not only the ad, but
\ts support for Madonna’s next tout.

In Texarkana, Texas, the local
board of directors unsuccessfully at-
tempted to get MTV taken off the ca-
ble system because of Cher's “If 1
Could Turn Back Time” clip.”

Given the conservative times,
many ; abels felt that MTV was re-

Majors Unveil Clip Lines, Longforms Sell Through

cy. Although MTV Networks CEQ
and chairman Tom Freston stressed
that MTV had not changed its stan-
durds, he admitted that MTV was
taking & closer look at clips.

And as video heads into the '90s,
Freston made a plea for increased
creativity in clips. As keynote speak-
er at the 11th Annual Billboard Musie
Video Conference, Freston stressed
that, while many music videos are
well done, too many are long on the
lingerie and leather and short on the
mnovation. As a word to the wise, he
said, in the '90s smart video makers

sponding
and imposhig 5 harshar review poli-

who “see trends or similarities, [will]
do ing totally different.”

by Melinda Newman

sEASON'S GREETINGS: Sitting under my Christmas

tree is & compilation reel of the best videos of 1989, Un-

fortunately, there's only room for 10 videos, though

there are certainly more that deserve inclusion. None-

theless, here we go . .

® The Red Hot Chili Peppers, “Higher Ground” (EMI).

The Peppers superimposed on an ever-changing back-

ground in a clip that totally captures their frenzy.

* Don Henley, “The End Of The Innocence” {Geffen).

The video I'd put in a time capsule.

itt, “Thing Called Love” (Capitol). With a
ink, Dennis Quaid is sexier than all the

leather, lingerie, and scantily clad giris in the world.

® Tears For Fears, “Sowing The Seeds Of Love™ (Poly-

Gram), Great effects.

® Living Colour, “Cult Of Pemnahty" {Epic). Same as.

the Pepper clip. Captures band's energy.

* Aerosmith, “Janie's Got A Gun” (Geffen) The clip

handles the sensitive subject matter in a totally nonex-

ploitive way and still gets its point across

* Billy Joel, "We Didn't Sum The Fire” {Columbia},

Much more effective than Hashing quick pictures of the

people and events he's reeling off.

® Michuel Juckson, ""Leave Me Alone” (Epic). One of

my top clips not only of the year, but of the decade.

® Tone Loc, “Wild Thing” (Delicious Vinyl). Not every

video has to cost $200,000 to be effective.

* The Escape Club, “Twentieth Century Fox" (Atlan-

tic). Almost s fun as *“Wild Wild West” and just as inno-

vative.

IN CSE NO ONE NOTICED, several weeks ago
“Night Tracks" quietly cut back from 14 hours of videos
a week to 10. There's now a teen-oriented movie taking
up two hours on each weekend night. According to pro-
ducer Giles Ashford. the film “gets people out of the
habit of switching channels.” He adds that the show 1
playing the same number of current videos each week;
what has primarfly changed is the number of repeti-
tions. And two recurrents per hour have been dropped.

Among the fil
Blues Brothers,”

Sleeper,” “The Magic Chris n," 3t

Otherwise, the music lineup remains basically the
same. Friday night's mainstay is “Power Hi
emphasizes heavy rock from established as well as up
and comlng acts. Saturday night kicks off with “"Chart-
busters,” a countdown show, and, after the movie, con-
cludes with four hours of hitoriented videos.

THE INCREDIBLE JOURNEY: Video pool National
Video Subseription is having great success with a pro-

motion it set up with chent Journeys Shoes and Capitol
acts The Cover Girls and Great White, according to the
company’s Jeff Anderson. In 38 of the chain's stores
across the country, patrons can enter drawings for
prizes, varying from outlet to outlet, ranging from tick- |
ets to a Cover Girls show to & guitar autographed by
Great White to entry to a Cover Girls party on the Capi- |
tol Records roof in Los Angeles.

An unexpected benefit for Joumeys was that as the
company began to make its media buys to tout in-stores

v The Cover Girls, several radio stations jumped
.Aboard as co-sponsors of the visita.

The store promotion started Thunksgiving weekend
and lasts through Friday (22). As an added bonus for the
Iabel, between 30 and 45 minutes of the two-hour reel
that NVS supplies Journeys is compasedl of clips by Cap-
itol artints. Also, for purchases above a certain amount,
patrons are given either a 30-minute video compilation
or cassette single as part of Capitol's Christmas push,

NVS s also running a promotion with MCA to push
its new longform home video music line. More thun 1,000
compilations by such artists as Jody Watley, New Edi
tion, Bobby Brown, and The Boys are being given away
in 60 nightclubs across the country that utilize NVS
reels.

For more information, contact Anderson, head of pro-
mations and programming for NVS, at 714-777-4200.

IN FOCUS: Now for something completely different.
The Eye zoomed in on London a few weeks ago and
managed to catch a video show on BBC 2 called “Juke-
box Jury.” The basic premise is that a panel of four art-
ists (this episode included Lloyd Cole and Slim Galliard)
judge five songs based on their videos. Among the clips
were Bon Jovi's “Living In Sin" and Grace Jones' “Love
On Top Of Love-Killer Kiss.” Cole hated every song
played and didn’t hesitate to express his opinion, where-
as Galliard gushed about everything to the point of em-
barrassment. The show's high point was host Jools Hol-
land of Squeeze, whose cryptic comments were hilari-
ous. The show airs late Sunday afternoons and is
definitely worth catching.

FOR THOSE OF YOU WHO claim to never watch any
television unless it's something on PBS or A&E. here
are two music specials that you can admit you saw. First
is “The Ring.” hosted by Gruhum Nash on A&E Satur-
day (23). The one-hour program, which producers DIR
Broadmsung and Dalrymple Productions are hoping
will hecome a series, features Nash playing Donahue as
he fields questions from audience members for guest
Grace Slick. Among the celeb guests who question
Grace are Bonnie Raitt and Lamont Dozier. There is also
a 20-minute live performance and video segment.

The second offering, to air on PBS in the spring, is
"Spike & Co.: Do It A Cappella.” Shot throughout
Brooklyn, N.Y,, the week before Christmas and hosted
by Spike Lee and Debbie Allen, the show will culminate
in an a cappella concert that includes Take 6 and Lady-
smith Black Mambazo. The special will also be released
as an alburm and music video by Elektra.
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ylﬂfo mc” The Christmas favorite “Frosty

Tom Paty, Freo ol
i i Joe Cockar, When The Night Comes
The Snowman’ receives a unique J v EI
10S ANGELES treatment—complete with yodel-

T ing—in a new video duet between G VRO e
IMMY GATLING RECENTLY Private Music recording artist
« o N " Cantinuous programming Continuous program
shot “Help,” the title track video  Leon Redbone and Dr. John. | | foiuosroenonee oo 1775 Broadmay: Now York, NY 10019
from his Tommy Roy album. Ru- Mary Perillo directed the shoot, 100S|
pert Wainwright directed the clip,  lensed at Mother’s Stage. Paul o = Siack Entertaiment Tlevisioo
which guest stars Steph Mills d and edited | |o— The Subdudes, Any Cure e bawrsd
and a live leopard, while Terance the clip, using some authentic Bt e Pottca Workd e e o7 1595 50 51 WE, Wastington, 0C 20018
Power produced for Fragile home movies of kids throwing | | Teforifie " Sadao Watanaba, Any Other Fool 2005
Films. Wainwright and Power snowballs and making snowmen. | | Riewargwors Angos FIVE STAR VIDED o wITPIT
have also wrapped 8 Warner Bros.  The “Frosty” cover comes from | | mcCulorh rdroral e Gaton Pretendog urtice, Can e Spend Some Time
clip for Michael Jeffries. “Not  Redbone’s “Christmas Island” al- | | 5,5k} oomnng & 2 Qunctones B oot Tatou m-.ﬂ:: ke Lk s
Thru Being With You” features bum. it A D Dt e ' o Warma e icn
appearances by Karyn White, Ter-  The Ramones also have a holi- G mk«n-wmvunnn Aterh '
ry Lewis, Jirmy Jam, and Jelly day_video on the horizon “Mgrry Kate Bush, Love And Anger Various Artisis, Rambow Warriors I Grover vé;n-wm Jr, Sacred Kind Of Love
Bean Johnson. Christmas (I Don’t Want To Fight | | Depeche Mods, Personai lesus HEAVY e D U i Love
BMG International's Money Tonight)” is on the band's “Brain | | ™heSmitherears, AGirLike You Saut Son, Jozay's Groove
rr y h 3 Wichael Boton.How A | Supposed To Lve
Talks lensed “Brave Young Boy” Dram” album on Sire. George Se- loe Gocker, When T :
with DNA director Piers Plowden. minara directed the clip, which is SNEAK PREVIEW ":;‘,:‘*;}'_“;:;,‘“g:;;';;'g;ao, ] T
Maurice DePas produced and Da-  set amidst a Christmas party shot | | Arosnih loiesGoiron Bob Oylsn.Fobtca incy Jones, B Good To You I
vid Naylor executive-produced. at New York’s Cine-Studio. Allen g pon "'":1‘.:-"%»"".;« M’";‘;:: Everlhe ioron Srignt (1o et
Goldman produced for 3GTYV. = t Jack y Janet Jackson, Rhythen ‘
NEW YORK Hart Perry directed Public En- EAVY, il Josi, We Gt Start Tho Fire ichsa e, ot mwgn i it Yoo ‘
e i h " Pauta Abdul, It's Just) The Way That You Love Ma g kg Mich On Top
B emy’s instrumental video “‘Wel- Eon JovE Ling tn8in ..;I;I‘&::,‘BwkhLﬂeT msmlﬂveam wmvc-msay
P o £ Rod Stewar, Dovntoun Train Prnce, Scandaiaus
BILLY JOEL'S NEW VIDEO,  come To The Terrordome,” a video | | i apon Fretening o ) L .
Leningrad,”" traces the singer's cut from the Perry Films long- m,d,,,_.m,,.,m,,mm,s. T
personal relationship with a Rus-  form for Public Enemy’s “Fight. | | LooGrann. ot seveseou e MEDIUM
sian cireus performer. Kathy Dou-  The Power—Live.” Dana Heinz | | Sonpherler st e Do e AndAnxev ior ollins, Whatcha Gonra Do
gherty directed the clip, which produced and edited the Def Jam huucme Kmmm,m.n Ty o aze, Silky Soul
h 3 A d ee Falln olrent) ""% TS e id Newkirk. | Des
grapples with the issue of propa- clip for the controversial rappers. w,., LS R A Hard place Giora £ Estefan, Here Wa Are B Al M e o
ganda vs. human emotions. She Jon Smali directed ‘“Peace In 0d Siowant, Domatown Tran elssa Etheri ,' t e Go att Laelle. Yo Mrster
combined performance footage of ~ Our Time,” a Jon Bon Jovi/Ri- | | 1 ot (enny G, Gorg Ho ey Biothers YouNevor il Aome
Joel & Co. with historic clips. Lee chie Sambora tune performed by Witesnaie, &"’J"’."?‘.‘L%"""& M - G;;"":,;:;:;';"m‘g" st ntouch. A1 Nite
Rolontz produced for Scorched the Mercury act Gorky Park, | [ M!7ounsRockiinThe froe Wor Paui McCarines, Figure Of Eight = mgmggﬂ
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Billboard

IN THIS SECTION

THE DECADE IN CHARTS
By PAUL GREIN

Billboard’s itive Chart Beat takes
apart the '80s and puts it back together again to reveal thaf
decade charts beat in a big way for Michael Jackson, black
music, music video, hard rock/heavy metal, and female art
Ists.

D8
DECALOG
By DAVE DIMARTINO

Billboard’s ace trendwatcher searches for common threads
in decade events that, woven together, spread out the “new”
tapestry of a music industry changed in form and style, if
not content, from anything that came before.

1989: THE YEAR IN MUSIC

Follows page D24

BILLBOARD'S MUSIC OF THE '80S BALLOT

Vote for the top artist, single, and album of the decade in
various music genres. Foliows page Y60

‘I get a bigger kick out of seeing my name on the Billboard chart [ co- -producer, ‘My
Heroes Have Always Been Cowboys'] than on any picture.’

SYDNEY POLLACK, Director, 1980

D-4

THE '80s CHART INDEX

SOUND‘TiU‘l(‘IKS‘ ...................

COUNTRY 1T

DAN
CLASSICAL . . . .
GOSPEL . . .
COMPACT DISK .
HOT CROSSOVER
LATIN

THE *80s CREDITS: Publisher, John Babcock Jr.; Special Is-
sues Editors, Ed Ochs & Robyn Wells; All charts in this sec-
tion appeared in Billboard year-end issues 1980-1989; Al
quotes in this section appeared in Billboard 1980-1989; Alf
editorial by Billboard writers; All chart analysis by Paul
Grein, Biftboard’s Music Research Editor, except “Gospel”
by Bob Darden, Biliboard's Gospel Editor; Editorial Assis-
tance, Kastle Lund; Research assistance, Nancy Chamberlin,
Billboard's Music Of The '80s Contest Coordinator, Nadine
Reis; Cover photo of Bruce Springsteen by Kathleen Smith
Barry; Design/Chart Pages: Anne Richardson-Daniel & Mir-
iam King Bebb; Design/Feature Pages, Steve Stewart, '80s
Covers, Ernie Cefalu for David Hale Associates, Los Angeles.

COVER PHOTOS: Left column, clockwise from upper left—
Michael Jackson, U2; Jon Bon Jovi; Police; Lionel Richie;
George Michael, Right column, clockwise from upper left—
Alabarma; Bruce Springsteen; Prince; Madonna, Phil Collins;
Whitney Houston.

ABOUT THIS ISSUE: "The '80s"” is a compendium of top 10
listings of Billboard's year-end charts from 1980-1989.
The charts are organized by music genre. Only categories
which have appeared in Billboard’s year-end 1ssues for more
than one year are fisted here.
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Donna Summer

John Cougar Mellencamp

Tears For Fears

By PAUL GREIN

ichael Jackson was both the hottest and most im-

mediately influential artist of the '80s. The Gloved

One was far and away the top artist of 1983 in
pop, black, and dance music, and alsa had the top album in
all three farmats, “Thriller.”

“Thriller” was such a monster that it was also
the No. 1 pop album of 1984. The Grammy-
winning collection was the first album to top the
year-end chart two years running since the
“West Side Story” soundtrack in the early '60s.

The scope of Jackson's crossover potential
was first suggested in 1980 when he was rated
the year's top singles artist in both pop and
black music. He was aiso that year’s top black
album artist, but was nosed out by Pink Floyd on the tally of
top pop album acts.

Jackson's success confirmed once and for all the sales
potential of black music and opened the door for other black
artists. And many followed his lead.

® Lionel Richie was the top artist of 1984 in both pop and
bilack music, thanks to the success of his Grammy-winning
album, “Can't Slow Down," and its string of hit singles.

* Prince had the top single of 1984 in both pop and black
muslc with “When Doves Cry,” the lead-off hit from his
blockbuster album, “Purple Rain.” It was the decade’s only
single to wind up as the No. 1 hit of the year in both formats.
The following year, Prince & the Revolution were the top al-
bum artists in both fields on the combined strength of “P:
ple Rain" and the followup, “Around The World In A Day.

* Whitney Houston had the top album in both pop and
black music in 1986 with her blockbuster debut collection,
which sold more than 9 million copies. Houston was also the
year's top album artist in both fields,

® Janet Jackson was the top singies artist in both formats
in 1986, on the strength of a long string of hits from her
biockbuster album, “"Control.”

® Bobby Brown was the top singles artist in both pop and

Anita Baker Jon Bon Jovi

Pz i

Tina Turner

black music in 1989, when he landed such hits as “My Pre-
rogative” and “Roni.”” The former New Edition star was also
the year's top male artist in both formats.

In terms of dance/pop crossover, Michael Jackson and
Madonna were the decade’s top performers. Jackson was
the No. 1 artist in both pop and dance music for 1983; Ma-
donna was the top artist in both fields for 1985. in 1989,
Bobby Brown and Paula Abdul were the top male and female
artists in both pop and dance sales action.

The year-end pop charts reflect the strong video empha-
sis of the mid-'80s. Jackson and Madonna owe much of
their success to their mastery of video. The medium was
also key to the success of such artists as Men at Work (top
pop group of 1983), Culture Club (top pop group of 1984),
and Cyndi Lauper (top pop female artist of 1984).

The emergence of heavy metal/hard rock bands into the
pop mainstream was one of the decade’s key trends. Bon
Jovi was the top pop act of 1987, largely on the success of
“Slippery When Wet," the year’s top pop album. Def Lep-
pard was the top pop group of 1988 on the strength of

INGHART

The Year-End Pop Charts
Reflect the Strong Video
Emphasis of the Mid-"80s.

Keith Sweat

Billy Joel

"Hysteria" and its many hit singles
And Guns N’ Roses was the top po,
album act of 1989, when botl
“'Appetite For Destruction' anc
"G'NR Lies” were smash hits, Bott
of those albums were listed amon;
the top 10 albums of the year
marking the first time in a decad.
that one act had two albums in the
year-end top 10.

Several acts that grew out of the
new wave club scene of the lats
'70s broke through in a big way ir
the '80s. The Go-Go's were the top pop act of 1982, largel;
on the strength of their smash debut, “Beauty & The Beat.’

Three other acts that emerged from the new wave clut
tradition landed the No. 1 pop single of the year, Blondie
scored in 1980 with “Call Me,” the pop/dance/rock smast
from the movie, "American Gigolo.” The Police scored ir
1983 with “Every Breath You Take"; the Bangles rang the
bell in 1987 with the quirky “Walk Like An Egyptian.”

The influx of teen stars, initiated by Titfany in 1987, was
reflected in the year-end recaps for the last two years of the
decade. New Kids On The Block was the top pop act of
1989; Debbie Gibson was the top female pop artist of
1988.

In additlon to being the No. 1 pop act of 1988, George
Michael became the only artist in the '80s to land the No. 1
pop album and No. 1 pop single the same year. He scored
with his smash solo debut album, “Faith,” and its title track
single. The last artist to top both recaps the same year was
Simon & Garfunkel, which scored in 1970 with "Bridge
Over Troubled Water.”

Michael had the No. 1 single of 1985 with Wham!'s
“*Careless Whisper,” which made him the decade’s only art-
ist to take the top single title twice. Elvis Presley and the
Beatles were the only other artists to land the year's No. 1
hit twice in the rock era.

(Continued on page D-12)
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At Nimbus we've done more than anybody to master CD manufacturing, simply
because we want the final result to sound like the real thing.

Nimbus has the experience...the right people and the capacity to produce top
quality Gompact Discs, when you want them. And when you see Mastered by
Nimbus on your CDs, it says you're as particular about who manufactures them as
you are about what goes on them.

2 Manufacturing process and services include: Tape Mastering. Laser Mastering,
< CD Replication, and complete printing and packaging.
B Nimbus Records

New York Sales Office: 200 West 57th Street New York, NY 10019 Telephone 212-262-5400 1-800-451-8725  Telefax 212-262-5409
Los Angeles Sales Office: 4524 Tobias Avenue Sherman Oaks, CA 91403  Telephone 818-783-4250  Telefax 818-986-0862

Charlottesville Manufacturing Facility: PO Box 7306 Eharinttesvilte-MA 229061 Teléehiami804-9851100 1-800-782.0778  Tetefay ROA.GRE.1100
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At Nimbus we've done more than anybody.-to master CD manufacturing, simply
because we want the final resuft to sound like the real thing.

Nimbus has the experience...the right people and the capacity to produce top
quality Compact Discs, when you want them. And when you see Mastered by
Nimbus on your CDs, it says you're as particular about who manufactures them as
you are about what goes on them.

Manufacturing process and services include: Tape Mastering. Laser Mastering,
CD Replication, and complete printing and packaging.

:  Nimbus Records

New York Sales Office: 200 West 57th Street New York, NY 10013 Telephone 212-262-5400 1-800-451-8725  Teletax 212-262-5409
Los Angeles Sales Office: 4524 Tobias Avenue Sherman Oaks, CA 91403 Telephone 818-783-4250  Telefax 818-986-0862

harlottesville Manufacturing Facility: PG\ Bex\7305:Gharltssville, ik 229016 Helerhorie 804-085+1100 1-800-782-0778  Telefax 804-985-1100
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By DAVE DiMARTINO

simple truism pervades the music business, and al-
ways has: What is trendy becomes the norm .. until
mething trendier comes along.

Any analysis of the '80s thus requires the writer and the
reader to step back and examine what we'll call, for lack of
something better, the Big Picture. And what that means
here is simple: Things may be obvicus now, but they weren't
a few years ago.

If anyone conversant with the music business circa 1979
stepped into a time machine and instantly emerged in front
of the Capitol Records tower in iate 1989, he'd note several
changes more drastic than the obvious staffing changes in-
side that building. Were he to sneak inside, totally invisible,
and then perhaps walk down Vine St. to the nearby Music
Plus record store, by day's end he'd surely be scratching his
head at these following changes, among others.

*Most obviousty, records as he knows them—t Ps—have
almast totally vanished.

*On the store walls, |n |ncreasmg, almost scary numbers,
are tion that he, for one,
had Imle hope for, due to what he percewed as therr limited
audio fidelity.

*Elsewhere In the store, where the records used to be, are
iithe 6x12 plastic cases and boxes containing what appear
to be shiny little metal disks. tooking at the plastic cases, he
notes that some include shrunken copies of album covers he
is very familiar with: Red Stewart’s "'Gasoline Alley,” Quick-
silver Messenger Service's “Happy Trails,” and the Moody
Blues’ “On The Threshold Of A Dream.”

*Also in the music store are several television monitors on
which artists he is familiar with—such as Rod Stewart—
prance around lip-synching to songs he's never heard be-
tore. And atter Stewart is finished, a black quartet he's also
never heard before, called Living Colour, comes onscreen
performing what he’d swear was heavy metal music.

*As he watches the store’s customers, decked out in fairly
odd clothing and haircut, approach the counter, he notes
that the clerk merely passes a small scanner over the items
being purchased and then consults the cash register for ap-
propriate price, S much for inventory control, he thinks, as
the customers walk out seconds later.

In short, what we've all grown used to in these late '80s is
totally remarkable, drastically different from the business
as we knew it In the '70s, and likely to change even more
quickly int the "90s.

What might be called for, therefore, is a rundown of some
of the more notable changes in the way business has been
conducted in the '80s. Some of the changes may be obvi-
ous, and some may be subtle, true—but all of them share
one thing in common. They made the music business in
1989 vastly different than it was 10 years ago.

The Rise Of MTV

Terence Trent

The Rise of MTV, Video Artists, CD, Album
Innovations, New Formats, Portable Music,
Rap, Roots, Metal and New Age, Recycled
Rock, Hot Producers, and Charity

Benefits ... They Made the Music Business
of the '80s Vastly Different from the '70s—
and Promise o Make the Biz of the '90s
Even More Dizzying and Dazzling.

'80s, MTV is singularly responsible for one of the most ba-
sic changes in the current music fan's vocabulary: Where
somebody might have said 10 years ago, "“Yeah, I've heard
that song,” that same person now might likely say, “Yeah, |
saw that video," or, even more revealing, ““Yeah, | saw that
song.” Through its overwhelming visual impact, MTV has,
for better or worse, accelerated the lifespan of most of to-
day’s hottest stars. When Michael Jackson, Madonna, or
Prince puts out a new video, you can bet that what the stars
do, say, and lock like In that video will be the subject on con-
versations across the country the very next morning. And
when the novelty value of a talented performer who has de-
pended heavily on visuals wears thin—take a Boy George or
a Cyndi Lauper, for instance—it has become extremely diffi-
cult for that artist to regain the same level of mass accep-
tance he or she once had. In short; the burn-out factor is
here, like never before.

The Portability Of Music Factor

Thanks to the invention of the Sony Walkman, the profifer-
ation of portable “boom-box™ radios, the growth of car ste-
reo cassette players, and the swift entry of the compact disk
Into that same marketptace, '80s music fans have changed
their listening habits forever mare. Who needs radio when
YOU Can program your Own music—in your car, on your
Walkman, or on the street corner? Who wants to buy a copy
of the new Rickie Lee Jones LP. when you can play its cas-
sette or CD counterpart on your car stereo on the way
home? Why bother with the LP when you can piay the tiny
CD forever without worrying about scratching it? Going on a
vacation? Pack your Walkman and 15 tapes, and it'll be like
you never left your living room!

The CD Itself

Talk about trends—if the CD did anything in the '80s, it
convinced consumers that they needed to buy many of their
favorite albums all over again. Littie wonder, therefore, that
artists such as the Beatles were charting all over again in the
'80s with records they'd recorded 25 years earlier. The uiti-
mate shot in the arm the record industry was craving, the
CD aliowed companies to rake in the bucks on product that,
in some cases, was one step away from actually being de-
leted.

The “Extension” Of The Album
Take it any way you like: albums simply aren’t just albumns
anymore. Michael Jackson makes an album called “Thriil-
(Contirued on opposite page)

Robert Cray

Peter Gabriel

Los Labos

Thomas Dolby

Sicuxsie & the
Banshees

Johnny Clegg

Steve Winwood

Amang the most important aspects of the business in the
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\7350 MILLION SOUNDSHEETS PRODUCED IN THE ’80s

- 52 MILLION THIS YEAR!

(THE MOST EVER IN ONE YEAR)

9 million Soundsheets will introduce a new singer in the first quarter of 1990.
o Soundsheets still cost only pennies.
o Soundsheets sound great, bind right into magazines, and won’t break in the mail.
eTurntables are in 70% to 90% of all homes in the United States.
» Most audio systems sold today incorporate a turntable.

=N

X .

eWatch for a new singer introduction during the first quarter of 1990, featuring
Soundsheet inserts in major consumer magazines.

sAudio sells. Soundsheets sell.

So call or write today for your free Soundsheet Idea Kit complete with samples,
ordering information and a current price list.

23 EVATEINE et

4801 Ulmerton Road, Clearwater, Florida 34622
Toll-Free 1-800-EVA-TONE

TURN OVER, TEAR OUT & HEAR FOR YOURSELF!
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patined from opposits page)

" shoots a video of the album's title track, and soon
gh a top-selling videocassette called “The Making Of
Michael Jackson's ‘Thriller’ " emerges. Consumers are
eated 10 a spmrge of advertising and media hype telling

that artist, all there to be seen providing they've forked over
ie cash 1o own a videodisk player that will do the trick, Art-
ts like the Human League early on, or more recently such
Mormers as Jody Watley, Alexander O'Neal, and Bobby
pwn. refease not anly albums, but follow-up albums con-
ing remixes of the tracks on the previous aibum.

Catalog Reissues: The Boxed Set Syndrome
Some say it started with Bob Dylan’s “Biograph,” others
pint to PolyGram’s outstanding compilation of Eric Clap-
on's material, but no one is going to argue the bottom line:
fhere’s a market out there willing to pay big bucks for a
ess reissue package, and it's doing sa regularly. Thus the
0s brought us, in pop alone, boxed sets by not only Dylan
d Clapton, but the Rolling Stones, Rod Stewart, David
owie, Jethro Tull, the Aliman Brothers; in blues, we got

ladonna Juice Newton
lucy Waters, Chuck Berry, and Willie Dixon as part of
ICA's Chess relssue seri nd in jazz, beautifully compre-
nsive sets by Thelonious Monk, Miles Davis, Bill Evans,
rt Pepper, Stan Getz, and countless others emerged and
oid wondertully. Many would say it's only just begun; others
ould take that as a cue to ask when A&M is going to release
a Carpenters box.

The “Extra Tracks” Sales Hook

ft started in the early '80s with cassettes and has blos-
med significantly with the CD—and it may have helped
the fin2l nail in the LP's coffin. We're taiking, of course,
bout the industry's way of rewarding the cassette and CD
lyer—or of penalizing the LP buyer, depending on how you
ok at it—by sticking one, two, three, Or sometimes more
ra tracks on the two newer configurations. If you were a
ichael Jackson fan—and let's assume there are more than
few—how could you In good faith buy the LP version of
Bad”™ knowing full well you weren't getting that one extra

ack Epic threw on the cassette and CD?

The (Related) Longer Album Syndrome
The flip side of the above ISsue, however, is another story
tirely. Fans of Def Leppard. David Byrne. and even Wyn-
on Marsalis suddenly found themselves getting more for
e money in the fate "80s—even if they stuck with the LP
‘mat How? The average duration of albums began creep-
g upwards from 45 minutes to 60 minutes or greater,
arting home recorders who tavored C-90s and reward-
those remaining few LP pressing plants that used new-
ind metal mastering techniques.

The (Even More Related)
Shorter Double Album Syndrome
And the flip side of the flip side? Singte CDs of 60-minute
duration that ended up on two vinyl slabs apiece—at times
giving the consumer less than 15 minutes per LP side.

Emergence Of The Video Artist

Consider how the '80s have changed the modus operandi
of today's top rock acts, Years ago, bands recorded records,
toured regularly, and sold albums purely via radio airplay
and exposure gained via touring. Nowadays, a top-selling
artist like Janet Jackson—with how many albums sold
around the world? a stir when she her
first live tour ever. The rules have changed; thanks in large
part to MTV, artists like Richard Marx, Taylor Dayne, Rox-
ette, or Exposé can sell millions of records in the backwoods
of America without ever setting foot in Boise, Brooklyn, or
Burbank.

Visual Artists Who Incidentally Make Records
Not to take anything away from Paula Abdul, but is it any
coincidence that she now sells miilions of records and 1)
was initiaily renowned for being Janet Jackson's choreogra-
pher and 2) is extremely good tooking? Or, to take another
tack, do you think it would be quite so easy for '60s artists

THEg0s

Bob Dylan received,

Recycling Rock, Pt. 5
And with the concept of Yuppiedom emerging in full
bloom during the '80s, so too arose a batch of new record
labels such as Cypress and Gold Castle, which revived the
careers of such oldster faves as Eric Anderson, Jennifer
Warnes, Judy Collins, Joan Baez, and Peter, Paul & Mary,
among others.

Recycling Rock, Pt. 6
Finally, years after their original records were either de-
leted or sent out to pasture, critical acclaim and the bur-
geoning CD market made comparative sales stars out of
such previously forgotten (at the cash register) stars as Tim
Buckley, the Velvet Underground, Captain Beefheart, Tim
Hardin, and Can.

Back To The Roots
A&M debuted its AMericana series in 1989 with Tish Hin-
ojosa, David Wilcox, and Zachary Richard—claiming that
high-quality recordings of “native American music forms”
could be made with a minimal budget

Back To The Roots, Pt. 2
Meanwhile, U2's “Rattle And Hum'—the album and the

Bananarama Annie Lennox

Stanley Jordan

such as Janis Joplin, Tracy Nelson—or even "7 0s artists like
Styx and Meatloaf—to get a record deal in 19907

Recycling Rock, Pt. 1
Speaking of '60s artists, one of the more notable trends
of the late "80s was the commercial success of many bands
that made their commercial debut more than 20 years ago
Count among them Poco, Ten Years After, and the Jefferson
Airplane.

Recycling Rock, Pt. 2
And don't forget the '70s artists, such as Bonnie Raitt,
the Doobie Bros., and Donny Osmond—all of whom scored
heavily, and revived their respective careers, in 1989. Not
to mention pioneering Brit punk band the Buzzcocks, who
reformed and toured the U.S, this year, just in time to pro-
mote Enigma’s boxed set of all their classic material.

Recycling Rock, Pt. 3
Furthermore, consider that three of 1989's most popular
hard rock bands bolstered their success by covering hits of
the '70s: Poison, with Loggins & Messina's '"Your Mama
Great White, with jan Hunter's “Once Bitten,
nd White Lion, with Golden Earring's “Radar

Recycling Rock, Pt. 4
Next, consider that among this year's targest concert
grosses were much-acclaimed tours by the Who, the Rolling
Stortes, and Paul McCartney. And don’t forget the various
raves that shows by similar '60s fixtures like Neil Young and

Billy Ocean

motion picture—featured the four Irishmen embracing 8.8
King and Sun Studios, and left many critics wondering if the
group was striving to attain legitimacy via association.

Back To The Roots, Pt. 3
Similarly, after making a career of borrowing "other” mu-
sic styles through Talking Heads, head Head David Byrne
went all out in the late '80s by providing not one but two
“samplers” of South American music forms to consumers
unwilling to pronounce such names as Gilberto Gil and Cae-
tano Veloso in front of smirking record store clerks.

Back To The Roots, Pt. 4

And as the growing market in world music blossomed,
other artists who liberally “"borrowed" from non-Anglo
sources such as Peter Gabriel returned the favor by 1ssuing
the original stuff on his own label, the Virgin-distributed Real
World label. Combine that with Virgin's own Earthworks line,
the continued quality releases from Shanachie, Rounder,
and Intuition, and it’s safe to say that in the late '80s, music
from everywhere was being heard everywhere.

New Age Music

Some say it's been around for years—and was evident in
the music of such artists as Tony Scott, Terry Riley, Paul
Horn, and Tangerine Dream. Others say the whole shebang
started when pianist George Winston clicked on his very
first tape recorder. Still others say it was one of the most
meaningful trends of the '80s. And the last group says they
don't know what it is, it has no meaning for them, it clogs up
(Continued on page D-12)

B0ARD DECEMBER 23, 1989

WwWwWwW.americanradiohistorv.com

D-9


www.americanradiohistory.com

Independent Labels
Pressed and Distributed

INTERNATIONAL, INC.

215 Englewood Ave. Englewood, KJ 07631 Tel, 201-565-0040
Nu-Style-Big Shot- EEho—M Plle Dancelloof Uhlvelie-\/ack Trax-

We ‘BWesth y St. -About
Music -Skuif - nmpes: Wide Angle Vlsla Reggae and many more...

12" Viny! - Cassettes - CD's
Top Quality - Fast Service

Your #1 Source For

BAY ROCK
Relix Recovds - Relix Magazine

P.O. Box 92

Brooklyn, NY 11234 718-258-0009

A REVOLUTION
In Chtldren s Music
e SPECIATLOTHANKS

sMarc Black

| sEd Bialek
*Richie Havens
=Rory Block
sDave Van Roni
sMaria Muldaur
=Taj Mahal
*Peter Schickele
sRick Danko
«Happy Traum
sFred Koller

AI.ACAZAM'/AI.CAIAR RECORDS A
Waterbury, Vermont |
PHONE 802-244-7845 <=

1. Indie Info. A confidential Indie credit sersice
Which distributors and stores are paying in 30/60/90
and plus? If you knew, it could save you a bundle
1 \nmcl\u An Indie mail order music service—aver

INDIE
ALERT s handled—see our five-page ads in CD
Review mry manth Largest €D mal order fimm 1n

the world Are we selling yours yet? Betier call right now!

3. Greener Pastures Records. Our own Indie label. Why shauldn'c we fose
maney too? Qur first release Scoit Joplin's Ragime — ceally fantasic CD.
naturally

4 Adventures In Music. A publicanion to get radio stations o play Indie
music No.arplay means kousy sa

5. Muskc Retailing. A publication to et record stores 1o stock iodie niusic 1T
people can'tfind your musie, how 1€ they 2010 to buy 112

6. Almest FREE samplers, Our CD

monih. Find out Baw you can get your music on & sampler with 20 cash
changing hand. These samplers sure do help seil CDs.

ETC- We do Indic liner noles. CD boxes, PR. catalogs. rent recording equsp-
ment. etc...ete. Write or call for more information:

Whurt

We Help
Independent Hancack, NH 03449
603-5254201 FAX 4423
Record Labels

(ash for Tullyy

REGGAE

FOR THE
MOST CRUCIAL SOUNDS
INNA DI BUSINESS

CHECK US!

REAL AUTHENTIC SOUND
RAS RECORDS
P.O. BOX 42517
WASHINGTON, D.C. 20018
301/588 9641 *» Fax: 301/588-7108

New England Christmastide
« Over 250,000 sold in Alternative Qullets

+ As recommended by People. USA Today.
Cosmopolitan. NY Times

"A New Chrisimas Classic"

Plus over 100.000 copies sold of non-scasonal
traditional and classical reieases

North Star Records
Good Music Pure and Simple

116 Chestnut Si.

Providence, RI 02903 1-800-346-2706

“NO LONGER THE 'LOST' LABCL."
INDAS

o
INCAS RECORDS

-Nine new releases tor 1990
-Subscription service availuble-

Incas Records Corporation
1578 Ponus Ridge .03, Box U803
New Canaun, CT 06840 Hoboken, NJ 07030-0805
{203)966- 1087 201) 7923006
Est. 1982
Member NAIRD. NARM. R.LA.A

Sound in the
90’s

Duplication and
Packaging

429 Briabend Dr. Charlotte. NC 28209
(704) 5237219

Qutside NC {800) 624-5940

An indePendent custom cassette duplating company

THE

BEST
NEW
AGE CD OF THE YEAR

AND THERE'S MORE TO COME!

Amchemusial 4 reion wg
jdecuan  forpuegvwins
o e wtegs e read
it o1 tap

Sapaga mssn

20
) kA 1 e e v

..mn.z:;‘%.é:,; g
BAINBRIGE cRaSSUS 1 e Moars 4 dbeeacia Corforation




MODERN OF
~ CALIFORNIA

ACHUSION OF POWTILLE, NC 5 sewel g

West Coast's Most Prestigious Quality Printer and
Manufacturer for the Video-Audio industries.

«CO Boxes/Booklets/Inserts  « Direct On Board Jackels
~ Video Box Inserts + Cassette Insert/Boxes

« Video Boxes + P.O.P/Brochures/Posters
« Ad Matenals « Custom Packaging

rm i CUEN ST+ BURGANK,CA G1508 (5166415683 + 213 45 9763 ¢

{Volt 3404)

Direct from the "Ockland Jungle”:
Afresh new voice in rap
Distibuted by Fantasy, inc , 10th & Parker, Berkeley, CA 94710

ax B sasisy

. And CONCORD RECORDS Means Business
With
GENE HARRIS

oy

Bz
4

03T

Free Catolog:

And Many Other Outstanding Artists
CONCORD RECORDS
P.O. Box 845-B

Concord, CA 94522

(415)682-6770  FAX: 415-682-3508

2
et
SOLID B ROCK
FROM L.A.

FOR ORDER TINFORMATION =
B.G. Records, Inc.

15400 Pearl Road. Suite 230
Cleveland. Ohio 44136
216-572-5255

Continuing
in the successful
independent tradition since 1946.
Specialty Records, Inc. 8300
Santa Monica Boulevard,
West Hollywood, (A
90069 * Telephone
800-888-7711

BIOGRATH ANNOUNCES
NEW COMPACT DISC SERIES

5

George Gershwin
Trom Rae Piano Rolls
13- 106) DD
First plate winner
Classieal Muse”
NAIRD

I-tom Rate Piano Rolls

(BCD-110) DD

ore for totl reatism,

dra
€ Review

TFor free catalog please write (o

Riogiaph Records/CDS. 16 River S, Cathain, NY 12037

DINT. BY: ENCORE - ROUNDER - PRECISION NOUND

DISQUES

INC.

8400 cote de Liesse, sirte 102
Ville Saint-Laurent

Qué., Canada H4T 1G7

Fax: (519) 342:0401

WE OFFER COMPLETE SERVICES FOR:

— Pressing
— Cassette Duplication

Come and see us at NAIRD for a
demonstration of our newly acquired
“SAM” (Static Audio Master)

— for cassette duplication.

Independent Record
Distributor
Covering the Southeast & More
Specializing in
Urban & Alternative for the

:
90's
(404) 4487772
2960 Amwiler Road ‘Wats 1-800-631-3513
Atlanta, Georgia 30360 Fax (404} 446-0068
cl O d A O d O O agepe ae
P.O. Bo 68 aple ade 080

Prodoci Devesgmant
Wusc Liensing, Compact Disc Manutacturars
Viseal Oestn

Compact Dise Projact Managers

Pro-naseing

- .. @G AmericanHelix,.

D Reglicaton 2

Real Time & High Spees Cassatte Duploarien =

Castom Packagig
Five & Full-Calo Oisc Prnting

Fullimei Services

I 92789 RN




I a0

Julio Iglesias

DECALOG

{(Continued from page D-9)

the airwaves, it puts them to steep, and it isn't going to last.
New age music: bringing inner peace even as you read this.

“New Age Radio” And What It Hath Wrought

Meanwhile, hovering somewhere between the various
“Quiet Storm” and “WAVE" radio formats is a whole new
brand of "jazz fusion” that to many seems neither jazz nor
capable of fusing anything whatsoever. Some call it
schmaltz, some point to Kenny G and Spyro Gyra, and some
avoid it at all costs. It's the New Jazz, and, like it or not, it's
part and parcel of the '80s.

Hot Producers
In the "80s, count Jimmy Jam & Terry Lewis, L.A. Reid &
Babytace, Jimmy lovine, Narada Michael Walden, and Daniel
Lanois among the hottest.

Offspring Of The Stars, etc.

You weren't hot in the "80s unless your mom, dad, broth-
€r, or spouse was Just ask Julian Lennon, Jason Bonham,
Ziggy Marley, Louise Goffin, Dweezil Zappa, Michael Penn,
or Lenny Kravitz—while you can. Or go find Simon Town-
shend and Chris Jagger and ask them.

Duet 0.D.
You want a trend? Pick up any Aretha Frankfin album of
the '80s and check out the number of duets on each one.

All For Your Benefit

Live-Aid, Farm Aid, Hearing Aid, San Francisco Earth-
Qquake aid, and "We Are The World.” Millions of dollars were
raised everywhere—~for which the musicians and producers
involved should forever take a bow. Unfortunately, they
should sfop taking bows after a while. By the end of the
"80s, charity events stopped seeming once-in-a-litetime op-
portunities 1o aid the unfortunate, and edged more toward
bimonthly seif-promotional vehicles.

Politically Canscious Rock

Peter Gabriel wrote a song called "Biko" in the mid-'80s,
and by 1989, everyone from Robert Wyatt to Simple Minds
performed their own version of i. Artists Against Apartheid
rallied together with *Sun City,” Jackson Browne and Bon-
nie Raitt played at benefit concert after benefit concert,
Springsteen, Sting and others campalgned for Greenpeace,
and artists from every poiitical standpoint ended up some-
how conveying it to their audience by the decade’s end.

Rap: Not Just For Breaklast Anymore
Any ‘80s overview can't legitimately call rap music a
trend, because when it's out there as a music form for over
10 years, it stopped being a "trend"” eight years earlier, In
the "80s, rap music made I0ts of money, was the abject of
much political, social, and financial controversy, and for

ZZ Top

many, was the only music form that mattered during the
decade

Overall Rise Of Entertainment Coverage in The Media

As consumer music magazines folded left and right dur-
ing the ‘80s, newspapers and general interest magazines
devoted more and more coverage to popular music—and
cover stories in small-circulation magazines meant less and
less compared to a 5 minute segment on “Entertainment
Tonight” or an MTV interview.

Time Between
Time between a/bums, that is, expanded as groups such
as Def Leppard and Tears For Fears took several years to
release follow-up efforts to mega-successes like “Pyroma-
nia” and "Songs From the Big Chair.”” And in the old days,
the Beach Boys and the Beaties might even release three
LPs a year,

Pushing The Boundaries Of Taste
Another "80s trend? Records of many genres—mostly
metal, rap, and hardcore punk—featuring cover art, lyrics,
and dialog that made some of the staunchest proponents of
the First Amendment gueasy.

Censorship
See Newton's laws, various.

Metal/Hard Rock’s Dominance
i rap music isn't a trend, how can this music—which
draws from '60s music more than any other—be one?

Rise Of Personics

Though it sits at the bottom of this list, the Personics sys-
tem of in-store taping, combined with the death of the vinyl
45 and the rise of the cassette single, may ultimately prove
o be the most noteworthy trend of this decade. If the sys-
tem truly flies, and if labels show an increased willingness to
allow their material to be utilized on the system, then in 10
years, it—or something very much like it—may change the
way music is sold in this country, and others, forever.

R ]

Arthur Baker and Liﬂe Steven work on “Sun City,” fea-
turing Artists United Against Apartheid,

aenatar

DECADE IN CHARTS

(Continued from page D-6)

Bruce Springsteen had the No. 1 album of 1985 with
"“Born In The U.S.A," which logged 84 weeks in the top 10
and spun off seven top 10 singles. Springsteen was also the
year's top male pop artist.

But heartland American rock had been popular from the
beginning of the decade. REQ Speedwagon was the top pop
actof 1981 and had the year's No. 1 album, "Hi Infideiity.”

And John Cougar was the top male pop artist of 1982 (a
crown he would claim agaln in 1986).

Female artists broke through in a big way in the '80s—
both in terms of large-scale popularity and unabashed sexi-
ness of image, The definitive example in both respects was
Madonna—the top pop act of 1985 and the top pop singles
artist for both 1985 and 1987,

The potential opening for a strong, aggressive female
presence at pop radio was foreshadowed in the early '80s.
Pat Benatar was the top female pop artist of 1981; Kim Car-
nes' rock-edged "Bette Davis Eyes” and Olivia Newton-
John's frisky “Physical” were the No. 1 singles of 1981 and
1982, respectively.

British rock artists were at the forefront in the early '80s.

Michael Jackson’s Staggering Success in
the '80s Confirmed Once and for All the
Sales Potential of Black Music and Opened
the Doors for Other Black Artists. And
Many Followed His Lead.

Pink Floyd's “The Wail" was the No. 1 album of 1980;
Asia's self-titled debut collection was the No. 1 album of
1982

Kenny Rogers was far and away the decade’s hottest
country crossover star. He was the top country artist for
both 1980 and 1981, and was also the top pop male artist
for both years. Rogers was also the top pop singles act of
1981—when he followed the mega-hit “Lady"” with “I Don't
Need You.”

Lionel Richie was the decade’s leading adult contempo-
rary crossover star. He was the top artist in both pop and AC
in 1984, on the strength of such smash ballads as "Hello”
and "Stuck On You.”

Kenny Rogers was the top maie artist in both pop and AC
in 1981, Culture Club was the hottest group in both formats
in 1984, and Whitney Houston was the leading female artist
in both fields in 1986 and 1987.

And Dionne & Friends—Dionne Warwick, Eiton John,
Stevie Wonder, and Gladys Knight—had the No. 1 single of
1986 in both pop and AC with the Grammy-winning “That's
What Friends Are For."”
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M ichae Jackson was the hortex pop

st of the "80s, though Prince, Ma-
donna, W huney Houston, and George Mi-
| gave him a run for his moncy in the
socond half of the decade.

Juckson'> crowning achicvement was
“Thriller,” the No. 1 album of the year for
both 1983 and 1984. 1t was the fiest album
1o wp the year-cnd chart twice since the
"West Side Story” soundirack 1n the early
608,

Juckson was fac and away the top pop art-
ist of 1983 for both alhums and singles. The
only year-end pop title which ¢luded him
in 1983 was the top single citation, which
went to the Police’s “Every Breath You
Tuke”

Five years later, nothing eluded George
Michacl. “Faith" was the No. | pop aibum
und the No. 1 pop single of 1988. making
the ex-Wham! star the anly the second art.
ist in (he rock era (0 1op both year-cnd
charts The fitst was Simon & Garfunkel,
which had the No. 1 pop album and the
No. 1 pop smgleof 1970 with “Bridge Over
Troubled

George Mnchacl had had the year's No. |
single three years before with Wham!
“Careless Whisper.” Only two other artists

POP
1980

Top Female Artists

Pos. ARTIST (No. o charted albums & singles) Label
1. DONNA SUMMER (7) Casablanca
(1) Geffer
2 PAT BENATAR (5) Chrysalis
1 DIDNNE WARWICK (6) Ansta
4. ANNE MURRAY (8) Capitol
5. LINDA RONSTADT (4) Asylum
6 CRYSTAL GAYLE (5) Columbra
(2) United Artsts
7, DIANA ROSS (5) Motown
4. STEPHANIE MILLS (5) 20th Century
4 BARBRA STREISAND (5) Columbia
10. ANGELA BOFILL (1) GRP/Arista

Top Male Artists

Pos. ARTIST (No. of charted albums & singles) Label
1. KENNY ROGERS (3) United Artists
2. MICHAEL JACKSON (5) Epic
3. BILLY JOEL (§) Columbia
4. WAYLON JENNINGS (4) RCA
5. SMOKEY ROBINSON {4) Tamla
& CHRISTOPHER CROSS (3) Warner 8ros,
7. HERB ALPERT (5) ARM
4. KENNY LOGGINS () Columbia
5. DAN FOGELBERG (3) Full Moon/Epc
10. BARRY MANILOW (5) Arista

Top Duos/Groups

Pos. ARTIST (No. of charted albums & singles) Label
L. PINK FLOYD (3) Columbia
{2) Harvest
2 BOB SEGER & SILVER BULLET BAND (7) Capitol
3. BLONDIE (§) Chrysabs
4 THE EAGLES (6) Asylum
S JOURNEY (5) Columba
& STYX (7) AL
7. COMMODORES (7) Motown
} TOM PETY & THE HEARTBREAKERS (5) Backstreet
1. LED ZEPPEUIN (5) Swan Song
(5) Aianbe
10, THE CARS (6) Elektra

Top New Artists

Pos. ANTIST (Na of charled aibums & singles) Label
L. CHRISTOPHER CROSS (3) Warmer Bros.
2 PRETENDERS (3} Sure
3 LIPS INC. (3) Casablanca
& AR SUPPLY (3) Ansta

in the fock era—Elvis Presley and the Beat-
les—have had the year's No. 1 single twice.

In addition, Michael was ranked as the
top artist of 1988 for both albums and sin-

gles.

Whitney Houston was on top for 1986,
Both acts won the ddes in the years that
their debut albums hit No. 1. The Go-Go's’
“Beauty & The Beat™ was No. | for six
weeks in 1982; "Whitney Houston™ was

Lioncl Richiv was |
the only other artist—
besides Jackson and
George Michael—to
be rated the year's top
pop artst for both al-
bums and singles.
Richie scored In 1984,
the year thac 'Can’t
Slow Down™ achicved
the bulk of its sales.

No onc was rated
the top album artist of
the year more than
once in the "80s. But
Two stars were ranked
a5 1op singles artist twice. Michae! Jackson
scared in 1980 and 1983; Madonna led the
way in 1985 and 1987.

Madonna was also rated the top artist for
combined albums/singles acuvity in 1985
Only two other female acts won this grand
sweepstakes title. The influentizl but short-
lived Go-Go's were the top act of 1982;

‘1 think that [leaving
the group] will
happen gracefully in
the future. I think the
public will ask for it

MICHAEL JACKSON, 1980

No. | for 14 weeks'in
1986.
Houston was the
top female artist for
combined albums/
singles action for both
1986 and 1987, mak-
ing her the only wom-
an 10 score twice. Two
men were repeat win-
ners as the year's top
malc artist for com-
bined albums/singles
activity—but neither
i$ 4 media darfing like
Jackson,  Prince,
Springsicen, or George Michael. The two w0
t were Kenny Rogers, the top malc art-
istof 1980 and 1981, and John Cougar Mel-
lencamp. who finished first for 1982 and
1986.
Black artists swept all of the major pop ti-
tles in both 1984 and 1986, underscoring
the importance of black pop in the '80s.

GO-GO'S

5. RAY, GOODMAN & BROWN () Polydor

6. PRINCE (2) Warner Bros.

7. THE DIRT BAND (4) United Artsts

8. ROBBIE DUPREE (3) Elektra

9. BOB JAMES & EARL KLUGH (1) Tappan-Ze/Columbia
10, THE $.0.5. BAND (2) Tabu

Top Albums

Pos. TITLE—Artist—Label
1. THE WALL—Pink FLoyd—Columbia
2 THE LONG RUN—The Eagles—Asylum
3. OFF THE WALL— Michael Jackson—Epic
4. GLASS HOUSES—BHlly Joel—Columbia
5. DAMN THE TORPEDOES—Tom Petty & the
Heartbreakers—Backstreet
6. AGAINST THE WIND—80b Seger & the Silver Bullet
Band—Capitol
7. IN THE HEAT OF THE NIGHT —Pa) B.nltzv4hrysahs
. EAT T0 THE BEAT—Blondie—Chry:
. IN THROUGH THE 0UT 000R Lot 7 ZEMIM—SHM Song
10. KENNY—Kenny Rogers—United Artists

Top Singles

Pos. TITLE—Artist—Label

1. CALL WE—Biondie—Chrysalis
. ANOTHER BRICK IN THE WALL—Pink Fioyd—Columbia
MAGIC—Olivia Newton-John—MWCA
ROCK WITH YOU—Michal Jacksan—Epic
DO THAT TO ME ONE MORE TIME—Captain & Tennille—
Casablanca

6. CRAZY LITTLE THING CALLED LOVE—Queen—Eiektra
7. COMING UP—Paui McCartney—Columbia

B. FUNKYTOWN—Lipps Inc.—Casablanca

9. IT'S STILL ROCK & ROLL T0 WE—Billy Joel—Columbia
10. THE ROSE—Bette Midler—Atlantic

Lionel Richie, Michacl fackson and Prince
shared the pop prizes in 1984; Whitney
Houston, Janet Jackson and Dionne &
Friends were the leaders in 1986,

Prince had the No. 1 single of 1984,
“When Doves Cry,” and was rated the top
aibum act of 1985 on the comhined
strength of “Purple Rain” and "Around The
World n A Day.”

New Jerscy was definitely the state @ be
from (n the mid-"80s. The artist with the
year's No. | atbum was a Garden State na-
tive for three years munaing e Spring-
steen’s “Born In The UL as No. 1 for
1985, “Whitncy Housxu oeslo, top for
1986. and Bon Jovi's “Slippery When Wet”
was No. 1 for 1987,

Bon Jovi was also rated the No. 1 artist of
1987 for combined albums/singles activity.
They were one of only three groups 10 land
chus tisle. REO Specdwagon was the champ
in 1981 (and therr 11 Infidelity” was the
No. | album of the year): !h( Go-Go's
scored in 1982, PAUL GREIN

1981

Top Artists

Pos. ARTISTS (No. of charted albums & singles} Label
REQ SPEEDWAGON (10) Epe

KENNY ROGERS (3) Liberty

PAT BENATAR (7) Chrysalis

AC/DC {6} Atiantic

DARYL HALL & JOHN OATES (5) RCA

THE POLICE (6) AZM

KIM CARNES (5) EM1.America
BRUCE SPRINGSTEEN (7) Cofumbia
ROLLING STONES (10) Rolling Stones

Top New Artists

Pos. ARTISTS (No. of charted albums & Singles) Label
1. SHEENA EASTON (3) EMI-Amencz
2. PHIL COLLINS (3) Atiantic
3. BILLY SQUIER (4) Capital
4. LOVERBOY (3) Columbia
5. FRANKE & THE KNOCKOUTS (3) Millennium
6. STARS ON (4) Radio Records
7. OZIY OSBOURNE (1) Jet
8. MARTY BALIN (3} EMI-Amenica
9. STANLEY CLARKE & GEORGE DUKE (2) Epic
10. LEE RITENOUR (2) Elektra

Top Albums

Pos, THTLE—Artist—Label

Hi INFIDELTY—REQ Speedwagan—Epic

DOUBLE FANTASY—lohn Lennon & Yoko Dno—Geffen
GREATEST HITS—Kenny Rogers—Liberty
CHRISTOPHER CROSS—Christopher Crass—Warner Bros.
CRIMES OF PASSION—Pat Benatar—Chrysals
PARADISE THEATER—Styz—AGM

BACK IN BLACK—AC/DC—Atlantic

VOICES—Daryl Hall & John Oates—RCA

ZENYATTA MONDATTA—The Palice—A&M

THE RIVER—Bruce Springsteen—Columbia

Top Singles

Pos TITLE—Artist—Label

BETTE DAVIS EYES—Kim Carmes—EMI-Amesica
ENDLESS LOVE—Diana Ross & Lionel Richie Jr.—Motown
LADY—Kenny Rogers~Liberty

STARTING QVER—John Lennon—Geffen

JESSIE'S GIRL—Rick Springheld—RCA
CELEBRATION Kool & The Gang—De-Lite

KISS O MY LIST—Daryl Hell & Jofin Oates—RCA
| LOVE A RAINY NIGHT—Eddie Rabbitt ~Elektra
970 5—Dolly Parton—RCA

KEEP ON LOVING YOU—REQ Speedwagon—Epic

(Continued on page D-16)
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(Continued from page D-14)

1982

Top Artists

Pos. ARTIST (Mo of charted albums & singles) Label
L THE G0-GO'S (5) LRS.
2. THE ROLLING STONES (3) Rolling Stones
<1) Longon
3. FOREIGNER (7) Aantic
4. OLIVIA NEWTON.JOKN (6) MCA
5. THE 1. GEILS BAND (5) EMI-America
6. JOURNEY (10} Columbia
7. JOHN COUGAR (3) Riva/Mercury
8. RICK SPRINGFIELD (8) RCA
8. ASIA (3) Geffen
1. KENNY ROGERS () Liberty

Top New Artists

Pos. ARTIST (No. of charted albums & singles) Labei
L ASIA () Gelfen
2. QUARTERFLASH (5) Geflen
3. SOFY CELL (3) Sre
4. HUMAN LEAGUE ( 2) ABM/Virgn
5. HUEY LEWIS & THE NEWS () Chrysalis
6. ALDO NOVA (3) Partrait
7. TOMMY TUTONE (2) Columbia
8. BERTIE HIGGINS (3) Kat Family
9. A FLOCK OF SEAGULLS (2) Jive/Arista
10. TOM TOM £LUB (2) Sire

Top Albums

Pog. TTILE—Artist—Label
1. ASIA—Asia—Geffen
2 BEAUTY & THE BEAT—Go-Go's—I R S
3. 4—Foreigner—Atantic
L. AMERICAN FODL—John Cougar—Riva/Mercury
S FREEZE-FRAME—). Geils Band—EMI-America
6. ESCAPE—Journey—Columbia
7. GET LUCKY—Loverboy—Cotumbia
& BELLA DONNA—Stevie Nicks—HModern
3. CHARIOTS OF FIRE—Vangelis—Polydor
10. GHOST IN THE MACHINE—The Police—A&M

Top Singles

Pos. TITLE—Artist—Label
1. PHYSICAL—-Olvia Newton-jofn—MCA
2. EYE OF THE TIGER (The Theme From "Rocky I1I)—
Survreos —Scalti Bros.
1 LOVE ROCK'N'ROLL—Joan Jelt & The Blackhearts—
Boardwalk
A TBONY & IVORY - Paul McCartney & Stevie Wonder—
Columbia
S. CENTERFOLO—J. Beils Band—EM--Amenica
& DON'T YOU WANT ME—Human Leagus—ASM Virgin
7. JACK AND DIANE—lohn Cougar—Rva/Mercury
& HURTS S0 GOOD-— Jonn Cougar —Riva/Mercury
9 ABRACADABRA—Steve Miller Band—Capito!
10, HARD TO SAY I'M SORRY—Chicago—Full Moon/Warner
Bros.

1983

Top Artists

Pos. ARTIST (Mo of edarted albums & singles) Label
1. WICHAEL JACKSON (7) Epe.
2 MEN AT WORK () Columba
3. THE POUICE (7) ASH
L DURAN OURAN (§) Capick
5. DEF LEPPARD (5) Mercury
§. JOURNEY () Columbra
7. DARYL HALL & JOMN OATES (6) RCA
B AUABAMA () RCA
8. LIDNEL RICWIE (5) Molown
10, PRINCE (§) Warner Bros.

Top New Artists

Pos. ARTIST (No. of charted albums 4 singles) Label
CULTURE CLUB (5) Virgin/Epic

THOMAS DOLBY (8) Capital

THE FIXX (5) MCA

DEBARGE (5) Gordy

ABC (3) Mercury

NAKED EYES (4) EM1-America

EDDY GRANT (3) Portrait/Ice
EURYTHMICS (3) RCA

DEXY'S MIDNIGHT RUNNERS (3) Mercury
MADNESS (3) Geffen

Top Albums

Pos, TITLE—Artist—Label
L THRILLER—Michael Jackson—Epic
2 BUSINESS AS USUAL—Hen At Work—Columbia
1. SYNCHRONICITY—The Poice— AL
4 H20—Oaryl Hall & John Oates—RCA
5. 1999—Prince—Wa
5. LIONEL RICHIE—Lionel Richie—Motown
7. JANE FONDA'S WORKOUT RECORD— Jane Fonda—

CUELTURE CLUB

‘It is difficult to
do something
new when you
are famous,
because you
must really be
exceptional or
they will nail
you to the cross.’

CHER, 1980

B PYROMANIA—Def Leppard—Mercury

9. KISSING TO BE SLEVER—Culture Club—Virgi/Epic

10. OLIVIA'S GREATEST HITS, VOL. 2—Ofivia Newton-john—
MCA

Top Singles

Pos. THTLE—Artist—Label
1. EVERY BREATH YOU TAKE—The Police—AGM
. BILLIE JEAK—Hichael Jackson—Epic
FLASHDANCE — WHAT A FEELING—Irene Cara—
Casablanca
DOWN UNDER—Men At Work—Columbia
BEAT IT—Michae! Jackson—Epic
TOTAL ECLIPSE OF THE HEART—Bonnie Tyler—Calumbia
MANEATER - Daryl Hall & John Dates—RCA
BABY COME TO ME—Patt: Austin with James Ingram—
Quest
MANIAC—Michaet Sembello—Casablanca
SWEET DREAMS (ARE MADE OF THIS)—Eurythmics—
¢

(Continued on page D-18)
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(Continued from page D-16)

Top Artists

Pos. ARTIST (No. of charted albums & singles) Label
1. LIONEL RICHIE (7} Motown
2. MICHAEL JACKSON (4) Epc
Molown
3. CULTURE CLUB ) Epic/Virgm
4. PRINCE (3} Warner Bros.
5. DURAN DURAN (7) Capitol
6. HUEY LEWIS & THE NEWS (7) Chrysalis
7. BELLY IDOL (7) Chrysalis
8. VAN HALEN () Warner 8ras
9. THE POLICE (8) AGM
10. BILLY JOEL (7) Calumbia

Top New Artists

Pus. ARTIST (No. of charted albums & singles) Label
1. CYNDI LAGPER (5) Partratt
2. STEVE PERRY (4) Columbia
3 ROCKWELL (3) Motown
4. WANG CHUNG (8) Gellen
5. BON JOI (1) Mercury
6. COREY HART (3) EM|.Americs
7. SHEILA E. (2) Warner Bras.
8. HOWARD JONES (3) Eiekira
9. JOHN CAFFERTY & THE BEAVER BROWN BAND (3) Scotti

Bros.
10. PETER WOLF (3) EMLAmerica

‘T'm a pop
singer; I'm not a
star. The word
‘star’ is used as
soon as you've
had one hit. I
want to really be
a star someday,
but first I have
to gain the right.

SHEENA EASTON, 1982

Top Albums

Pos. TITLE—Artist—Label
1. THRILLER—Michael Jackson—Epic
2 SPORTS—Huey Lawis & The News—Chrysalis
3 CANT SLOW DOWN—Lionel Richie—Motown
4. AN [NNOCENT MAN—Bily Joai—Columbia
S. COLOUR BY NUMBERS—Cullure Club—Virgin/Epic
& 384—Van Hajeo—Warner Bros.
7. ELIMINATOR—LZ Top—Warner Bros.
& SYNCHRONICITY—The Police—A&M
9. FOOTLOOSE—Saundirack—Columbia
10 SEVEN AND THE RAGGED TIGER—Ouran Duran—Capitol

Top Singles

Pos, TITLE—Artisi—Labal
1. WHEN DOVES CIY—Prince—Warner Bros.
2 WHAT'S LOVE GOT 70 DO WiTH IT—Tinz Turner—

Capttol
3 SAY SAY SAY—Pauil McCartney & Michael Jackson—
Columbia
4 TOOTLOOSE—Kenny Loggins—Columbia
5. AGAINST ALL 00DS (TAKE A LOOK AT ME NOW)—Phil
Collins—Atlantic
6. JUMP—Van Hajen—Warner Brus.
7. HELLO—tione) fichie—Motown
& OWNER OF A LONELY HEART—Yes—Alco
5. GHOSTBUSTERS —Ray Parker Jr.—Arista
10. KARMA CHAMELEON—Culture Club—Virgi/Epic

CYNDI LAUPER

1985
Top Artists

0s. ARTIST (No. of charled aibums & sinles) Label
MADONNA (7) Sre

(1) Geiten

BRUCE SPRINGSTEEN (11} Columbia

PRINCE & THE REVOLUTION (7) Warner Bros.
(4) Paistey Park

PHIL COLLINS (6) Atlantic

(1) Columbia

BRYAN ADAMS (7) A&M

wHAM' (7) Columbia

TEARS FOR FEARS (5) Mercury

TINA TURNER (7) Capitel

BILLY OCEAN (6) Jive

10. THE POINTER SISTERS (7) Planet

we o~

Top New Artists

Pos. ARTIST (No. of charted albums & singles) Lahel
1. WHITHEY HOUSTON (3) Ansta
2. THE POWER STATION (4) Capttol
3. SADE (4) Portrat
4. FREDDIE JACKSON (3) Capitol
5. KATRINA & THE WAVES () Capttol
6. JESSE JOHNSON'S REVUE (3) AGM
7. ANINOTION (3) Mercury

8. TIL TUESDAY {3) Epic
9. JOHN PARR (5) Atlantic

10. THE HOOTERS. (3} Columbia

Top Albums

Pos. TITLE—Artist—Labe)
BORN IN THE USA—Bruce Sonngsteen~—Columbia
RECKLESS—Bryan Adams—ASM

UIKE A VIRGIN—Madonna—Sire

MAKE IF BIG—Whami—Cotumbia

PRIVATE DANCER—Tios Turner—Capitol

NO JACKET REQUIREO—Phil Collns—Atantic
BEVERLY HILLS COP—Souncirack—MCA
SUDDENLY—Billy Ocaan—live

PURPLE RAIN—Prince & The Revolution—Warrer Bros.
SONGS FROM THE BIG CHAIR—Tears For Fears—
Mercury

Top Singles

Pos. TITLE—Artist—Label
1. CARELESS WHISPER—Wham)—Columbia
2. LIKE A VIRGIN—Madonna—Sire
3 WAXE ME UP BEFORE YOU 60-GO—Wham!—Columbia
WANT T0 KNOW WHAT LOVE 15— Foreigner—Atlzntic
5 FEEL FOR Y0U—Chaka Khan—#armer Bros.
6. OUY OF TOUCH-Daryl Hall & John Dates—RCA
7. EVERYBODY WANTS T0 RULE THE WORLO—Tears For
Fears—Mercur
& MONEY FOR NOTHING—Dire Straits—Warner Bros.
5. CRAZY FOR YOU—Madonn—
10. TAKE ON ME—A-Ha—Warner Bras.

1986

Top Artists

Pos. ARTIST (No. of charted albums & singles) Label
WHITNEY HOUSTON (4) Arista
MADONNA () Sire

JOHN COUGAR MELLENCAMP (8) Riva
SADE (4) Portrait

22 TOP (8) w

PHIL COLLINS (5) Atlantic

HEART (5) Capito

JANET JACKSON (5) ASM

MIAMI SOUND MACHINE (5) Epic.
MR MISTER (4) RCA

Top New Artists

Pos. ARTIST (No. of charted albums & singles) Label
MIAMI SOUND MACHINE (5) Epic
MIKE & THE MECHANICS (4} Atiantic
THE QUTFIELD (4) Columbia

PET SHOP BOYS (5) EMI-America
SIMPLY RED (3) Elektra

NU SHOOZ (3) Atlantic

THE JETS (4) MCA

THE DREAM ACADEMY (2) Warner Bros.
CHARLIE SEXTON (2) MCA

GTR (3) Arsta

Top Albums

Pos. TITLE—Atist—tabel

1. WHITNEY HOUSTON—Whitney Houston—Arista
HEART—Heart—Capitol
SCARECROW —John Cougar Mellencamp—Riva
AFTERBURNER—IZ Top—Warner Bros
BROTHERS IN ARMS—Dire Stras—Warner Bros.
CONTROL~—Janet Jackson—A&M

PROMISE—Sade—Pwitrait
NO JACKET REQUIRED—Phil Collins—Atlantic
PRIMITIVE LOVE—Miam Soung Machine—Epic

WELCOME TO THE REAL WORLD—Mr. Mister  RCA

Top Singles

Pos. TITLE—Artist—Label

1. THAT'S WHAT FRIENDS ARE FOR-—Dionne & Friends—
Arista

2. SAY YOU, SAY ME (TITLE SONG FROM ‘WHITE
NIGHTS)—Lione! Richie—Motown

3. 1 WSS YOU—Klymaxx—MCA/Constellation

4. ON MY OWN—Patti LaBelle & Michael McDonald—MCA

5. BROKEN WINGS—Mr Mister—RCA

6. HOW WILL | KNOW—Whitrey Houston—Anista

7. PARTY AtL THE TIME—Eddie Murphy—Calumbia

8. BURNIRG HEART—Sutvivor—Scoth 8ros.

9. KYRIE—Mr. Mistar—RCA

0. ADDICTED TO LOVE—Robert Paimer—tsland

(Continued on page D-22)

‘One of my
hobbies is not
banging my
head against the
wall. I try to
follow demand,
not create it’
ROBERT PALMER, 1983 | |
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1987

Top Artists

Pos. ARTIST (No. of charted albums & sigles) Label
1. BON JOVI (B) Mercury
2 U2 Q1) tsiana
3. WHITNEY HOUSTON (5) Arrsta
4. MAONNA (3) Sire
5. WHITESNAKE (5) Geften
6. HUEY LEWIS & THE NEWS (6) Chrysalis
7. JANET JACKSON (5) AZM
8. BRUCE HORNSBY & THE RANGE (4) RCA
9. GENESIS (5) Atlantic

10. BEASTIE BOYS (3) Det Jam

Top New Artists

Pos. ARTIST (Wo. ot mn-u llhums & singles) Label
L. BEASTIE BOYS (3) Def

4. CROWDED HOUSE (4} Capitol
5. ROBBIE NEVIL (4) ENI-Manhattan
6. J0DY WATLEY (¢) MCA

7. CLUB NOUVEAU (3) warner Bros.
& CUTTING CREW (8} Virgin

9. GEORGIA SATELLITES (3) Elektra
10 RICHARD MARX (3) EMI Manhattan

Top Albums

Pos. TITLE—Adtist—Labe
1. SUPPERY WHEN WET—Bon Jow—Mercury
2. GRACELAND—Paul Simon—Wasner Bros.

A LICENSED TO ILL—Beastee Boys—Def Jam
& THE WAY IT 15—Bruce Hornsby & The Range—RCA
5. CONTROL-—Janel Jachson—ASM
6. THE JOSHUA TREE —U2—Island
7. FORE!—Huey Lewss § The News—Chrysalis
8. NIGHT SONGS—Cinderelta— Mercury
9. RAPTURE—Anita Baker—Elektra

10. INVISIBLE TOUCH —Genesis—Atlantic

Top Singles

Pos. THTLE—Artst—Label
1. WALK LIKE AN EGYPTIAN —Bangles—Columbia
2. ALONE—Hearl—Capitol
A SHAKE YOU DOWN —Gregory Abbott—Columbia
& | WANNA DANCE WITH SOMEBODY (WHO LOVES NE)—

Whitney Houston—Ansta

5. NOTHING'S GONNA STOP US NOW —Starship—Grant

6. LEST LA VIE—Robbre Nevil—EMi-Manhattan

7. HERE | GO ACAIN—Whitesnake—Gffen

8. THE WAY IT (S—Bruce Hornsby & The Range—RCA

9. SHAKEDOWN (THEME FROM ‘BEVERLY HILLS COP II)—
Bob Seger—HCA

10. LIVIN' ON & PRAYER—Bon Jowi—Mercury

1988
Top Artists

Pos. ARTIST (No. of charted albums & singles) Label
GEORGE MICHAEL (6) Columbia

DEF LEPPARD (7) Mercury

INXS (5) Atiantic

HICHAEL JACKSON ) Epic

BEBEIE GIBSON (5) Allantic

GUNS N' ROSES (3) Geffen

. WHITNEY HOUSTON (s) Arista

& RICHARD MARX (4) €M

. GLORA ESTEms & a1 SOUND MACHINE (4) Atlantic
10. RICK ASTLEY () RCA

Top New Artists

Pos. ARTIST {No. of charted albums & singles) Labe!
1. GUNS N’ ROSES (3) Geffen
2. RICK ASTLEY (8) RCA
3. TERENCE TRENT D'ARBY (5) Columbia
4. TAYLOR DAYNE (5} Ansta
5. TRACY CHAPMAN (4) Elektra
6. PEBBLES (3) MCA
7. KEITH SWEAT (4) Vintertainment
8 WHITE LION (&) Atlantic
9. BREATHE (3) ABM
10. AL B SURE! (4) Warner Bros.

Top Albums

Pos. TITLEfrtist—Labe|
1. FAITH—George Michael—Columbia
2. DIRTY DANCING—Soundtrack—RCA
3. HYSTERIA—De! Leppard —Mercury
4. KICK—INXS—Atlantic
5. BAD—Michae| Jackson—Epic
6. APPETITE FDR DESTRUCTION—Guns N’ Roses—Gatfen
7. OUT OF THE BLUE—Dsbbie Gitsan—Atlantic
4 RICHARD MARX—Richard Marx—EMI
9. TIFFANY—Titfany—MCA
10, PERMANENT VACATION—Aercsmit—Geffen

WHAM!

Top Singles

Pos. TITLE—Artist—Label
1. FAITH—George Michael—Columbia
2. NEED YOU TONIGHT —INXS—Atiantic.
3, GOT MY MIND SET ON YOU—George Harcison—Dark
Horse
4. NEVER GONNA GIVE YOU UP—Rick Asttey—RCA
5. SWEET CHILD 0" MINE—Guns " Roses—Geffen
6. S0 EMOTIONAL—Whitney Houston—Arista
7. HEAVEN IS A PLACE ON EARTH—Belinda Carlisle—MCA
8. COULOVE BEEN—Tittany—MCA
9. HANDS TD HEAVEN —Breathe—ALM
10 ROLL WITH IT—Steve Winwood—Vgin

‘I was at the
gynecologist and
heard “Words
Get In The Way
in Muzak, and I
knew I'd arrived.’
GLORIA ESTEFAN, 1989

1989
Top Artists

Pot. ARTIST (No. of charted alboers & singles) Label
1 NEW KIDS ON THE BLOCK {10) Columbia
2 BOBBY BROWN (1)

3 GUNS N" ROSES (5) Geften

4 PAULA ABDUL (6) Virgin

S WILLI VANILLI (5) Arista

6 BON J0VI (6) Nercury

7 FINE YOUNG CANMIBALS (5) LRS.
& MADONNA (5) Sire

9 RICHARD MARX (5) £64)

10 DEBBIE GIBSON (6) Aantic

Top New Artists

Pas. ARTST ¢No. of charted aibunns & singles) Label
1 KEW KIDS ON THE BLOCK (10) Columbia
2 PAULA ABOUL (5) Virgin
3 MILLI VANILL) (5) Avsta
4 TONE LOC (3) Dehcious Vinyl
5 SKID ROW {(4) Attantic
6 KARYN WHITE (4) Warner Bros.

7 WARRANT (4) Columbia
8 ROXETTE (4) EMI

9 LIVING COLOUR {4) Epic
10 WINGER (4) Atlantic

Top Albums

Pas. TITLE—Artist—Label
1 DON'T BE CRUEL—Babby Brown—MCA
2 HANGIN' TOUGH —New Kids On The Block—Columbia
3 FOREVER YOUR GIRL—Paula Abdul—Virgin
4 NEW JERSEY—Bon Jovr—Mercury
5 APPETITE FOR DESTRUCTION—Guns N Roses—Geflen
6 THE RAW & THE COOKED—Fine Young Cannibels—LRS.
7 G ' R LIES—Guns N Roses—Geffe
8 TRAVELING WILBURYS—Traveling Wilburys—Wilbury
9 HYSTERIA—Def Leppard—Mercury
10 GIRL YOU KNOW IT'S TRUE—#ill Vanili—Arista

Top Singles

Pas. TITLE—Artist—Labe!
1 LOOK AWAY—Chicago—Reprise
2 WY PREROGATIVE—Bobby Brown—MCA
3 EVERY ROSE HAS ITS THORN—Poison—Enigma
4 STRAIGHT UP—Paula Abdul—Virgin
S MISS YOU MUCH — Janet Jackswl—A&M
§ COLO HEARTED—Paula Abdul—Vi
7 WIND BENEATH MY WINGS (mou i )—Bette
Nidier—Atlantic
& GIRL YOU KNOW (T'S TRUE—Milli Vanili—Arista
9 BABY, I LOVE YOUR WAY/FREEBIRD MEDLEY—ill To

er—Epic
10 GIVING YOU THE BEST THAT | GOT—Anita Baker—
lekia
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P urple Rain” and “Dirty Dancing”
achieved greawr sales, but “Flashdance™
may have heen the most influential sound-
track of the '80s—at lcast from a mar-
keting point of view.
The 1983 blockhust-

gles, including three that reached the top five
Bette Midler hat the No. 1 soundtracks
bookending the '80s “The Rosc’ No

= was the
1 soundrack of 1980: “Beaches” is on tip for

1989, Both aibums were boosted by smash
singles, “The Rose”™ and

er helped usher in
many of the the cross-
promational practices
that are now common-
place: hit records on the
radio, hit videos on
MTV, hit trailers in the
theaters—all carcfully
synchronized 10
achicve maximum visi-
bility and 1impact

“Flashdance™ begat
scandal or

“Footloose,” which in
turn begat “Beverly
lis Cop,” “Top Gun,”

motion is a scltncc

‘Interviewers
almost never ask
me about my
music. They want
to talk about

or clothes or how
I wound up
getting beat up in

‘\hnd Bcnc:lh My

Jazz Singer” was the No.
1 soundtrack of 1981;
Vangelis’ “Chariots Of
Fire” was on top for
1982. Diamond's album
yielded three 1op 10
singles; Vangelis® album
produced a No. 1 hit.
“Footloose,”

camp

yielded two No. | sin.
gles, Kenny Loggins' ti-
tle song, and Deniece
Willizms' “Let’s Eear It
For The Boy.”

Several prized rock
performers-made the

Record company execs g 1op 10 recaps with hit
and film stwdio hon- the movie sounduacks. The Talk-
chos have cach oer’ busi N ing Heads’ “Siop Mak-
on specd-dial, bt 1n | DUSINESS. 3 Soundreack of 1985,
the distant Dark Ages just behind Prince's
B.E. (before “Fiash- BETTE MIDLER, 1983 | “pyrple Rain.” Prince

dance*), cross-promo-
tion was still a scat-of-

track of 1983 and spawned a pair dNo 1sin-
glo—Irene Cara's “Flashdance” and Michael
Sembello's "Maniac.”

Film producess Don Simpson and Jerry
Bruckhcimer followed “Flashdance™ with
"Beverly Hills Cop,” which ylclded the No. |
soundtrack of 1985, and “Top Gun.” which
generaied the top soundirack in both 1986
and 1987.

“Top Gun™ was the only soundrack to top
the year-cnd recaps twice in the ‘805, but sev-
eral other soundtracks camc close. After being
No. 1 in 1983, “Flashdance” was No. 4 in
1984, And Prince’s "Purple Rain® was No. 3 in
1984 and No. 2 in 1985.

soundtracks finished in the year-end

10p 10 in three dificrent years during the '80s.

“Fame” scored from 1980 through 1982, " The

Big Chill” madc the grade from 1984 through

1986; “Dirty [):mcm].," rang the hell from
1987 through 98

“Diny nann'ng" was the No. 1 soundtrack
on the yearend recaps for 1988, a hastily-
compiled sequel, “More Dirty Dancing,” was
No. 2. The albums spawned four smash sin-

SOUNDTRACKS
1980
TOP ALBUMS

Pos. TITLE—Lael
1. THE ROSE—Atantic
2. URBAN COWBOY..— Full Moon/Asylum
3. THE EMPIRE STRIKES BACK—RS0
4. AMERICAN 6160L0—Polydor
S. THE NUPPET MOVIE —Atiantic
& ALL THAT JA22-—Casabianca
7. FAME—RSO
& THE BLUES BROTHERS—Atiantic
3. THE ELECTRIC HORSEMAN—Cofumbia
10 COAL MINER'S DAUGHTER—MCA

1981
TOP ALBUMS

Pos. TITLE—Label
1. THE JAZE SINGER—Capito|
2. MONEYSUCKLE ROSE—Columbea

returned in 1989 with
“Batman,” which was
the year's No. 3 sound-
track, John Lennon’s “Imagine” also made the
top 10 for 1989.
eral hit soundtracks of the early '80s re-

flected the country crossover boom. The “Ur-
ban Cowboy” soundtrack finished in the top
10 for both 1980 and 1981. Also in the top 10
for 1980: “The Electric Horsem:
music by Willie Nelson, and “Coal Miner's
Daughter,” based on the life of Loretia Lynn.
Nelson also landed the No. 2 soundtrack of
1981 with “tioncysuckle Rose.”

The top ielevision soundtrack of the '80s.
" the No. 2 soundtrack of
1986. Though markedly less successful, the
“Moonlighting” soundtrack managed to finish
in the top 10 for 1987

TOP GUN'

6. URBAN COWBOY—Asylum
7. HEAVY METAL—Full Moon/Asylum
& TIMES SQUARE—RSO

1982
TOP ALBUMS

Pos. TITLE—Label
1. CHARIOTS OF FIRE—Polydor
2. ANNIE—Columbia

ROCKY 1ll—Liberty

—HCA

T.
THE JAZZ SINGER—Capito)
RSO

HEAVY METAL— Full Moon/Asylum

CAT PEOPLE—Backstreet

FAST YIMES AT RIDGEMONT HIGH—Full Moan/Asyium
THE BEST LITTLE WHOREHOUSE IN TEXAS—MCA

1983
TOP ALBUMS

Pos. TITLE—Format—Label
1. FLASHDANCE—Soundtrack—Casablanca
2. STAYING ALIVE—Soundtrack—RSO
3. RETURN OF THE JEDI—Soundtrack—RSO
4. AN OFFICER AND A GENTLEMAN—Soundirack—Atlantic
5. CATS—Original Broadway Cast—Geffen
6. ET—Soundtrack - MCA
LA CAGE AUX FOLLES—Original Broadway Cast—RCA
CATS—Complete Onginal Broadway Cast—Geffen
9. ANNIE: ORIGINAL CHILDREN'S SOUNDTRACK AND
STORY—Soundtrack—Golumbia
10, MIKE'S MURDER—Soundtrack—A&M

1984
TOP ALBUMS

Pos. TITLE—Format—Ladel
1. FOOTLOOSE—Soundtrack—Coumbia
2 THE BIG CHILL—Soundtrack—Motown
3. PURPLE RAIN—Soundrack by Prince—Warner Sros.
4. FLASHDANCE—Soundtrack—Casablanca
5. GHOSTBUSTERS—Soundirack—Arista
6. BREAKIN'—Soundtrack—Potydor
7. YENTL—Soundtrack by Barbra Streisand—Columbia
8. EDDIE AND THE CRUISERS—Soundtrack—Scott Bros,
9. HARD TO HOLD—Soundtrack by Rick Springfield—-RCA
10. AGAINST ALL 0DDS—Saundtrack—Atlantic

1985
TOP ALBUMS

Pos. TITLE—Format—Label
1. BEVERLY HILLS COP—Soundtrack—MCA
2. PURPLE RAIN —Soundirack by Prince-—Warner Bros.
3. STOP MAKING SENSE—Soundirack by Talking Heads—

. THE BIG CHILL—Soundtrack—Motawn

5. THE WOMAM [N RED—Saundtrack by Stevie Wonder—
Motown

6. AMADEUS—Soundtrack —Fantasy

7. THE BREAKFAST CLUB—Soundtrack —AGM

8 EDDIE AND THE CRUJSERS —Soundtrack by John Cafferty
4 The Beaver Brown Band—Scotti Bres.

9. VISION QUEST—Sourdtrack—Geften

10. ST. ELNO'S FIRE—Soundtrack—Atiantic

SOUNDTRACKS

‘FLASHDANCE'

1986
TOP ALBUMS

Pos. TITLE—Label

TOP GUN—Columbia
MIAMI VICE—MCA
PRETTY IN PINK—ASM
ROCKY IV—Scotti Bras.
WHITE NIGHTS—Atlantic
THE BIG CHiLL—Motown
OUT OF AFRICA—MCA
KARATE KID PART Il —United Artists
RUTHLESS PEOPLE—Epic
SWEET DREAMS—MCA

1987
TOP ALBUMS

Pos, TITLE—Label

L TOP GUN—Columbia

2 LA BAMBA—Slash
BEVERLY HILLS COP It—MCA
4 STAND BY ME—Atiantic
5. WHO'S THAT GIRL—Sire
6. DIRTY OANCING—RCA
7. 10ST BOYS—Allantic
8
9.
0

. AN AMERICAN TAIL—MCA
. UITTLE SHOP OF HORRORS—Geffen
MOOHLIGHTING—MCA

1988
TOP ALBUMS

Pos, TITLE—Label

DIRTY DANCING—RCA
MORE DIRTY DANCING—RCA
GOOD MORNING, VIETHAM—ALM
COCKTAIL—Eiektra

LA BAMBA—Slash

LESS THAN ZERO—Def Jam
COLORS—Warner Bros,
WHO'S THAT GIRL—Sire
SCHOOL DAZE—EMI

LOST BOYS—Atiantic

1989
TOP ALBUMS

Pos TITLE—Label
1 BERCHES—Atiantic
2 COCKTAIL—Elektra
3 BATMAN: SOUNDTRACK BY PRINCE—Warner Bras,
4 GHOSTBUSTERS 1I—MCA
5 OITY DANCING—RCA
& RAIN MAN—Capitl
7 BUSTER—Atlantic
8 IMAGINE: JOHN LENNON—Capitol

3 FANE—RSO 9. FOR YOUR EYES ONLY—Liberty 9 WORKING GIRL—Arista
4. ENDLESS LOVE— Nercury 10. RAIDERS OF THE LOST ARK—Colymbia ‘DIRTY DANCING’ 10 BATMAM MOTION PICTURE SCORE: DANNY ELFMAN—
5. XANADU—MCA Warner Bros,
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s on another big year at the front, especially for new
pad on the block.

E BEST IN THE BUSINESS IN '89

ected radio programmers and retailers choose their own
p 10 records of the year, showcasing the tastebuds of
of the industry’s most knowiedgeable tastemakers.

.. OR A MISS??
N

ronies of the business were never more mischieviously
i play than in '89 when some of the year's most-likely-to-
ceed album releases were upstaged and, in some cases,
tsken by the notorious over-the-hill gang.
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1989 Tt Y I M

CHART EXPLANATION

The 1989 Year-End Charts were compiled by computer
from Billboard’s weekly, biweekly, and monthly charts dur-
ing the eligibility period, which is Nov. 19, 1988 through
Nov. 11, 1989 for all the charts except the Hot 100 Sin-
gles, Hot Country Singies charts, and the pop and country
singles/albums combined artist charts. The eligibility period
for those charts, and charts derived from them, was Dec.
10, 1988 through Dec. 2, 1989.

Finai year-end chart positioning is based on a point sys-
tem Points are given to each record (single or album) for
each week on the chart, in a complex inverse relation to the
chart position.

The year-end charts represent the accumulation of all
points—based on the number of weeks on the chart plus po-
sitions attained—that respective artists, labels, publishers,
etc., have received for their charted recordings during the
eligibility period.

Each chart has its own unique point system, with points
assigned to each rank on a chart based on the actual aver-
age number of points a record receives at that position on
the computer worksheet for the chart. (These point totals
are not shown on the charts printed in the magazine.)

All records ascending on the Dec. 3, 1988 Hot 100 Sin-
gles Chart have been included in the 1989 Year-End Chart
and have been credited for their entire lifespan. Al records
descending on the Dec. 2, 1989 chart have proje(:wd
points included in their totals to estimate their remaining
chart life, white those ascending on Dec. 2, 1989 have been
held otf the 1989 Year-End Chart and will have their entire
lifespan included in the 1990 Year-End Chart.
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By PAUL GREIN

obby Brown’s “Don’t Be Cruel” is the No. 1 pop al-
bum of 1989 and his sassy “My Prerogative” is the
year's No. 2 pop single.

And that's just the tip of the iceberg for Brown in this
year's No. 1 Awards. The former New Edition star is the top
biack music artist of the year in combined albums/singles
action and is No. 2 among pop artists. The pop champs for
combined albums/singles activity are New Kids On The
Block, who squeaked past Brown in the closing weeks of the
year.

That makes Brown the year's top male artist for both al-
bums and singles in both pop and black music—a quadru-
ple victory accomplished only twice before in the '80s. Mi-
chaet Jackson did it in 1983, Lionel Richie followed suit in
1984.

In addition, Brown is the year's top singles artist in both
pop and black music. And Antonio
Reid and Kenneth Edmonds—bet-
ter known as L.A. & Babyface—who
produced several of Brown's big-
gest hits, are the top producers in

Debbie Gibson carries flag
for “Electric Youth.”

both categories.

Three of the year's top five pop artists
for combined albums/singles activity are
newcomers to the pop charts: New Kids
On The Block, Paula Abdul, and Milli Va-
nilli. And seven of the year's top 15 acts
are newcomers, with those three titans
joined by Tone Loc, Skid Row, Karyn
White, and Warrant.

The influx of new blood is seen in that
eight of the year's top 10 pop albums are
first or second releases. The tally in-
cludes debut albumns by Paula Abdul, Guns N' Roses, the
Traveting Wilburys, and Milli Vanilli, and sophomore efforts
by Bobby Brown, New Kids On The Block, Fine Young Canni-
bals, and Guns N’ Roses.

Guns N’ Roses is the first act in a decade to place two
albums in the year-end top 10. The metal band is represent-
ed with “Appetite For Destruction” at No. 5 and “G 'N R
Lies” at No. 7. The last act to achieve this feat was Donna
Summer in 1979, The last group to do it was Fleetwood
Mac in 1977,

Guns N' Roses is the year's top pop album artist. New
Kids are the top pop group or duo for combined albums/
singles activity. The teen phenoms are also the top group for
singles alone.

Chicago has the year's No. 1 pop single, "“Look Away " It's

Bobby Brown's Sweep as the Year's Top
Male Artist for Both Albums and Singles -
in Both Pop and Black Music Is A

H 0 “Your Cheating Heart."
Quadru;_)le Vic?ory Achieved Only Twice Reba McEntire is the top
Before in the '80s. country female ai

TONE LOC AND
CLONES.

come the year’s No. 1 black album. In addition, the Teddy
Riley-led group is the top black group or duo for combined
albums/smgles activity. It's also the top group for albums
alone. The winner for singles alone: Surface.

Randy Travis is the No. 1 country artist for combined al-
bums/singles activity for the second year in a row. He's also
the top country album act
for the second straight
year. But Travis narrowly
misses landing the No. 1
country album for the third

year in a row. His “Old 8 X 10"
finishes second to Ricky Van
Shelton’s “Loving Proof.”
Newcomer Clint Black be-
comes the first artist in 36
years to land both the No. 1
and No. 2 hits on the year-end
country singles chart. Black
scares with "Better Man™ and
“Killin® Time.” The last artist to
achleve thls double play was

bined albums/singles action
for the fifth straight year.

the first time that the veteran group—which has been turn-
ing out top 10 hits since 1970—has had the top single of
the year.

Paula Abdul is the year's top pop female artist for both
albums and singles. Likewise, Karyn White is the top black
female artist for both albums and singies. White also has the
year's No. 1 bfack single, "‘Superwoman,” and is the No. 1
new black artist. And White has the top dance club play hit,
“Secret Rendezvous.

“Guy” noses out Bobby Brown's “Don’t Be Cruel” to be-

The Judds are the top country duo or group in combined
albums/singles action for the second time in three years,
They're also the top group for albums alone. The winner for
singles alone: Shenandoah.

George Strait is the top couatry singles artist. Strait was,
the top country album artist in 1985 and 1987.

Jimmy Bowen is the top country singles producer. Bowen

(Continued on page Y-51)
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RADIO

Frank Amadec
WHYI (Y100)

PD
Hollywood, Fla.

iving You The Best,” Anita Baker (Elektra)
il You Know It's True,” Milli Vanilii (Arista)
uts Both Ways,” Gloria Estefan (Epic)
. “Sowing The Seeds Of Love,” Tears For Fears (Mercury)
5. “Don't Be Cruel,” Bobby Brown (MCA)
6. “The Raw & The Cooked,” Fine Young Cannibals (.R.S./
MCA]

i
12
3
4

7. “Keep On Movin',” Soul ll Soul (Virgin}
8. “Another Day in Paradise,” Phil Collins (Atlantic)
9. “Disintegration,” The Cure (Elektra)
10. “The Living Years,” Mike & the Mechanics (Atlantic)

Jim Asker
WFLS AM-FM
PD

g, Va.

1. “Keys To The Highway,” Rodney Crowell (Columbia)

2. "Willow In The Wind,” Kathy Mattea (Mercury)

3, “Killin' Time,” Clint Black (RCA)

4. “Will The Circle Be Unbroken, Vol. II," Nitty Gritty Dirt
Band (Universal)

5. “Absolute Torch And Twang,”" k.d. lang & the reclines
(Warner)

6. “Honky Tonk Angel,” Patty Loveless (MCA)

7. "Live At Gruene Hall,” Jerry Jeff Walker (Rykodisc)

B. “Somewhere Between,” Suzy Bogguss (Capitof)

9. "Natural Thing," Jonathan Edwards (MCA}
1(;. “Pickin’ On Nashville,” Kentucky Headhunters (Mercu-
i

Coyote Cathoun
WAMZ

PD
Louisville, Ky.

1. “What I'd Say,” Earl Thomas Conley (RCA)
2. “Runnin," Desert Rose Band (MCA)

3, "Baby's Gotten Good at Goodbye,” George Strait (MCA)

4. “You Ain't Goin' Nowhere,” Chris Hillman/Roger
McGuinn (Universal)

S. “There Goes My Love,” Highway 101 (Warner)

6. “Better Man,” Clint Black (RCA)

7. “Timber, I'm Faliin' in Love,” Patty Loveless (MCA)

8. “Never Givin' Up On tove,” Michael Martin Murphy
(Warner)

9, “Young Love,” The Judds (RCA)
10, "Above & Beyond,” Rodney Crowell (Columbia)

A I VST

U
Some of the Best Ears im the Music
Business Rate Their Personal Top 10

Tim Closson
KHAK AM-FM
Pl

D
Cedar Rapids, lowa

“'Hey Bobby,” K.T. Oslin (RCA)}

“What's Going On In Your World?" George Strait (MCA)

“There's A Tear In My Beer,” Hank Williams Jr. (Warner)
Timber, I'm Fallin' In Love,” Patty Loveless (MCA)

"I'm No Stranger To The Rain,” Keith Whitley (RCA)

“A Better Man,” Clint Black (RCA)

“I Got Dreams,” Steve Wariner (MCA)

“Any Way The Wind Biows,” Southern Pacific (Warner)

“Young Love,” The Judds (RCA)

. “It's Just a Matter of Time," Randy Travis (Warner)

SomNOUAwWN-

Daisy Davis
WVAZ

MD
Chicago, Ill.

1. “Don't Be Cruel,”” Bobby Brown (MCA)
2. “Guy,” Guy (MCA)

3. “Keep On Movin',"” Sout Il Soul (Virgin)

4. "Stay With Me,” Regina Belle (Columbia)

5. “Midnight Run,”" Bobby Biue Bland (Malaco)

6. “Tender Lover,” Babyface (Epic)

7. “Introducing ... David Peaston,” David Peaston (Re-

prise}

8. “Silky Soul,” Maze featuring Frankie Beverly (Capitol)
. “Heaven,” BeBe & CeCe Winans (Capitol)
10. “Rhythm Nation,” Janet Jackson (A&M)

©

Eric Faison
WAMO FM, PD
Pittsburgh, Pa.

“Keep On Movin',”” Soul || Soui (Virgin}

“Miss You Much,” Janet Jackson (A&M)

“It's No Crime,"” Babyface (Solar/Epic)

“On Our Own,” Bobby Brown (MCA)

“Wild Thang,” Tone Loc {Delicious Vinyl)

“Just Because,” Anita Baker (Elektra)

“Baby Come To Me,” Regina Belle (Columbia)

** Self Destruction,”” Stop The Violence Movement (Jive)
“Buffalo Stance,” Neneh Cherry (Virgin)

“Heaven Help Me,” Deon Estus (Polydor)

ORINOTRWN

1

Joel Folger
KEGL

PD

Dallas, Tex.

1. “She Drives Me Crazy,” Fine Young Cannibals (I R.S./
MCA)

. "The Look,” Roxette (EMI)

“Right Here Waiting," Richard Marx (EMI)

“When | See You Smile,” Sheriff (Capitol)

“Heaven,” Warrant (Columbia)

*“Rock On,"” Michael Damian (Scotti Bros.)

“Cult Of Personality,” Living Colour (Epic)

“When | See You Smile,” Bad English (Epic)
“Satisfied,” Richard Marx (EMI)

10. “Who Do You Give Your Love To?"” Michael Morales (Po-
lyGram)

SUENANELN

Orin Friesen
KFDI AM-FM
Music Librarian
Wichita, Kan.

1. “Friday Night In America,” New Grass Revival (Capitol)
2. "Keys To The Highway,” Rodney Crowell (Columbia)
3. "Honky Tonk Angel,” Patty Loveless (MCA)
4. "“Will The Circle Be Unbroken, Vol. 1\, Nitty Gritty Dirt
Band (Universaly
“Live at Gruene Hall," Jerry Jeff Walker (Ryko)
“Kentucky Thunder,” Ricky Skaggs (Epic)
“This Little Town,” Russell Smith (Epic)
Bluebird,” Emmylou Harris (Reprise)
Lionel Cartwright,” Lionel Cartwright (MCA)
“Willow in the Wind,” Kathy Mattea (Mercury)

@

6.
%
8.
9.
0.

Bill Gamble
WKQX

PD
Chicago, Il

1. “She Drives Me Crazy,” Fine Young Cannibals {I.R.S./
M

2. "Straight Up,” Paula Abdul (Virgin)
(Continued on page Y-10)
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BEST IN THE BUSINESS

(Continued from page Y-8)

3. "The Seeds Of Love,” Tears For Fears (PolyGram)
4, ")t 1 Could Turn Back Time,” Cher (Geffen)

5. “The End Of The Innocence,” Don Henley (Geffen)
6. “Right Here Waiting," Richard Marx (EM1)

7. "I Won't Back Down,” Tom Petty (MCA)

8. “The Look,” Roxette (EMI)

9. “Second Chance,” Thirty Eight Special (A&M)

0. “The Living Years,” Mike & the Mechanics (Atlantic}

Rick Gillette
WHYT

PD
Detroit, Mich.

“Rhythm Nation,” Janet Jackson (A&M)

“Guy,” Guy (Motown) .
“Hangin' Tough,” New Kids On The Block (Columbia}
“Disintegration,” The Cure (Elektra)

“Girl You Know It's True,” M|II| Vanilii (Arista)
“Cosmic Thing,” B-52's (Re
. "It Takes A Nation Of MI||I0nS " Public Enemy (Colum-

o
ENogpwN-

8. “Forever Your Girl,” Paula Abdul (Virgin)

9. “Vivid," Living Colour (Epic)
10. “The Raw & The Cooked," Fine Young Cannibals (LR.S./
MCA)

Bryan Jeffries
WNOR (FM 99)

PD
Norfolk, Va.

1. “Steel Wheels,” Rolling Stones {CBS)

2. “Brave And Crazy,” Melissa Etheridge (Island)

3. “The End Of The Innocence.” Dan Henley (Geffen)

4. “Rattle And Hum,” U2 (Island)

5. “An American Dream,” Crosby, Stills, Nash & Young
(Atlantic)

6. “Mannequin Moon,” Waxing Postics (Emergo)

7. “Full Mooon Fever,” Tom Petty (MCA)

8. “Ranger Nights In Jericho,” Dreams So Real (Arista)

9. “Handle With Care" Traveling Wilburys (Warner)
10. “Vivid," Living Colour (Epic)

Kim Jeffries
KSTP-FM (KS95)
MD

St. Paul, Minn.

1. “Right Here Waiting,” Richard Marx (EMI)

2. "It You Don't Know Me By Now,” Simply Red (Elektra)
3. “Wind Beneath My Wings,” Bette Midler (Atlantic)

g. *The Living Years," Mike & the Mechanics (Atlantic)
6.

1

. “ After All," Cher & Peter Cetera (Geffen)
. “Eternal Flame,” Bangles (Columbia)
. “Like A Virgin," Madonna (Sire)
8. “Don’t Know Much,” Linda Ronstadt/Aaron Neville
(Elektra)
9. “You Got It,” Roy Orbison (Virgin)
10.“Don't Want To Lose You,” Gloria Estefan (Epic)

©

10.

5

1. “Heaven,” Warrant (Columbia)

2. “Swing The Mood,” Jive Bunny & the Mastermix (Atco)
3. “When | See You Smite,” Bad English (Epic)

4. “Once Bitten, Twice Shy,” Great White (Capitol)

5.

6. “l Remember You," Skid Row (Atlantic)

7. *Joy And Pain,” Rob Base & D J, EZ Rock (Profile).

8. “Angel Eyes,” Jeff Healey Band (Arista)

1. “Wild Thing,” Tone Loc (Delicious Vinyl}

2. “*She Drives Me Crazy,” Fine Young Cannibals (LR.S.)
3. “Straight Up," Paula Abdul (Virgin}

4.

5. “The End Of The Innocence,” Don Henley (Geffen)

6

Brian Kelly
WYTZ

PD
Chicago, Il

“Love Shack,” B-52's (Reprise)

“'Oh Daddy,” Adrian Befew (Atlantic)
“Blame tt On-The Rain," Milli Vanilli (Arista)

-

Liz Kiley
KKBT (FM 92)
PD

Los Angeles, Calif.

“Second Chance,” Thirty Eight Special (A&M)

“Love In An Elevator,” Aerosmith (Geffen)
“Somebody Bring Me Some Water,” Melissa Etheridge

(Island/Atlantic)

8. “Miss You Much,” Janet Jackson (A&M)
9. "If You Asked Me To," Patti Labelle (MCA)
10.

3.

10.

"“Soul Provider,” Michael Bolton (Columbia)

QUENOUNAWN

6. "Jeff Beck’s Guitar Shop," Jeff Beck (Epic)
7. "In Step,” Stevie Ray Vaughan (Epic)
8.

“Full Moon Fever,” Tom Petty (MCA)

9. “One Bright Day,” Ziggy Marley (Virgin)
10.

“Bust A Mave,” Young M.C. (Delicious Vinyl)

Eric Marshall
WSIX-FM
Program Manager
Nashville, Tenn.

1. “Will The Circle Be Unbroken, Vol. II" Nitty Gritty Dirt
Band (Universal)

“Rage On,” Dan Seais (Capitol)

“Diamonds & Dirt,” Redney Crowell (Columbia)
“This Woman," K.T. Oslin (RCA)

" Got Dreams,” Steve Wariner (MCA)

“Alone,” Vern Gosdin (CBS)

“An American Family,” Oak Ridge Boys (MCA)
“Untasted Honey,” Kathy Mattea (Mercury)
“The Road Not Taken,” Shenandoah (Columbia)
“Sowin' Love,” Paul Overstreet (RCA)

!
— WCMS (FM 100)

Program/Music Director

Virginia Beach, Va.

Mike Meehan

1. “Love Has No Right." Billy Joe Royal (Atlantic)
2. “Timber, I'm Fallin'In Love Again,'
(MCA)

Patty Loveless

3. “Come From The Heart," Kathy Mattea (Mercury)
4. “Song Of The South,” Alabama (RCA)

5. “From A Jack To A King,” Ricky Van Shelton (Columbia)
6. “Better Man,” Clint Biack (RCA)

7. “More Than a Name On The Wall." Statler Brothers
{Mercury)
8. "When He Leaves You," Donna Meade (Mercury/Poly-
Gram)
9. “Where've You Been,” Kathy Mattea (Mercury
Phil LaCascio 10. “Nobody's Darling But Mine,” Clinton Gregory (Step
WSB-FM One)
Program Manager
Atlanta, Ga.
Russ Mottla
1. “Holding On," Steve Winwood (Virgin) WIYY (98 Rock), PD
2. “Spy In The House Of Love,” Was Not Was (Chrysalis) Baltimore, Md.
"Kiss," Art Of Noise (PolyGram)
4. “Just Because,” Anita Baker (Elektra) 1 “Desire,” U2 (Island)
5. “She Drives Me Crazy,” Fine Young Cannibals (L.R.S.) 2. “Let The Day Begin," The Call (MCA)
6. "She Won't Talk To Me,” Luther Vandross (Epic) 3. “Slow Turning," John Hiatt (A&M)
7. “Blame It On The Rain,” Milli Vanilli (Arista) 4, “The End Of The Innocence." Don Henley (Geffen)
8. "After All," Peter Cetera/Cher (Geffen) 5. “Love In An Elevator,” Aerosmith (Geffen)
9. “Express Yourself," Madonna (Sire) 6. “Five Long Years," Colin James (Virgin)
"'Feel For You," Roachford (Epic) 7. “Fire Woman,” The Cult (Warner)
8. "Ange! Of Harlem,” U2 (Island)
9. "Kid Ego," Extreme (A&M)
10. “Cold Blood,"” Kix (Atlantic)

Dave Logan
WNEW-FM

1. “The End Of The innocence,” Don Henley (Geffen)
2. "Sonic Temple,” The Cult (Reprise)

3
5.

“Pump,” Aerosmith (Geffen)
“Steel Wheels." Rolling Stcnes (Columbia)
"Change,” The Alarm (I.R.S.

(Continued on page Y-12)
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(Continued from page Y-10)

Billy Parker
KVOO AM-FM
Operations Dir.
Tulsa, Okla.

“Ace In The Hole,” George Strait (MCA)

“it's Just A Matter Of Time,” Randy Travis (Warner)
“Yellow Roses,” Dolly Parton (Columbia)

“After All This Time,” Rodney Crowell (Columbia)
“Don’t Toss Us Away,” Patty Loveless (MCA)

“Better Man,” Clint Black (RCA)

“From A Jack To A King,” Ricky Van Shelton (Columbia)
“Much Too Young (To Die),” Garth Brooks (Capitol)
“Hauston Solution” Ronnie Milsap (RCA)

“A Better Love Next Time,” Merle Haggard (Epic)

SwmNanAwN-

Jonathan Rosen
KUKQ (MD)
Phoenix, Ariz.

A ”New Yorker," Lou Reed (Sire)

legatop Pheonix,” Big Audio Dynamite (Columbia)
toudland,” Pere Ubu (Fontana)

4. “Twist Of Shadows,” XYMOX (Wing/PolyGram)

5 -
6. “Practice What You Preach,”

2 eedom,” Neil Young (Reprise)
3. “The Seeds Of Love,"” Tears For Fears (PolyGram)
4. “Rhythm Nation,” Janet Jackson (A&M)
5. “Nick Of Time," Bonnie Raitt (Capitol)
6. “No More Lies,” Michel'le (Ruthless/Atlantic)
7. “Good Thing,” Fine Young Cannibals (IRS/MCA})
8. “Back Te Life,” Soul Il Soul (Virgin)
9. “Soul Provider,”” Michael Bolton {Columbia)
10.“Storm Front,” Rilly Joel (Cotumbia)

Kevin Stapleford
XETRA-FM (91X)
P

D
$an Diego, Calif.

1. “Too Bad," M.C. 900 Foot Jesus (Nettwerk)
2

5. | Enjoy Being A Girl,” Phranc (Island)

. “Spike,” Elvis Costello (Warner)

“3 Feet High & Rising,” De La Soul {Tommy Boy)
ion,” The Cure (Eiektra)

ed Hot Chili Peppers (EMI)
10. “Raw & Cooked," Fine Young Cannibals (.R.S.)

Jay Taylor
KLuC
Asst. PD & MD

‘Museum,” Mary My Hope (Silverstone/RCA)
(

Atlanticy
7. “"Mother's Milk,” Red Hot Chili Peppers (EMI)
8. “The Bridge," Various Artists (Caroline)
9. “Thunder And Consolation,” New Model Army (Capitol)
10. “A Boy in A Man's World,” Mucky Pup (Torrid)

Joel Salkowitz

WQHT (Hot 97)

Regionat VP/Programming
Emmis Broadcasting

New York, N.Y.

1. “Keep On Movin',"" Soul I} Soul (Virgin)
2. “Steel Wheels,” Rolling Stones (Columbia)
3. “Forever Your Girl,” Paula Abdul (Virgin)
4. “The Raw & The Cooked,” Fine Young Cannibals (1.R.S.)
“Larger Than Life," Jody Watley (MCA)
*"Batman Soundtrack,” Prince (Warner)
. “Green,” R.E.M. (Warner)
. “Raw Like Sushi,” Neneh Cherry (Virgin)
9, “Technique.” New Order (Qwest)
10. “Don’t Be Cruel,” Bobby Brown (MCA)

pNom

Dave Shakes
WTIC-FM

PD

Hartford, Conn.

1. “Steel Wheels,” Rolling Stones (Columbia)

Las Vegas, Nev.

. “Hangin’ Tough,” New Kids On the Block (Columbia)
""Forever Your Girl,” Paula Abdul (Virgin)

Don’t Be Cruel,” Bobby Brown (MCA;

'Girl You Know it's True,” Milli Vannelli {Arista)

eart Of Stone,” Cher (Geﬂen)

Appetite For Destruction,” Guns 'N Roses (Geffen)

Like A Prayer,” Madonna (Sire)
Martika,” Martika (Columbia)
. "Loc'd After Dark,” Tone Loc (Delicious Vinyl}

P.F. Wilson
WXVX

MD
Pittsburgh, Pa.

ways Saturday,” Guadacanal Diary (Elektra)
rsonal Jesus,” Depeche Mode (Sire)

Dramal," Erasure (Sire)

. "Easy,” Matthew Sweet (A&M)

s ion,” XYMOX (Wing/F

. “Crash,” Love Tractor (dB)

“Hey, Wow," The Connells (TVT)

‘Accidentally 4th Street,” Figures On A Beach (Sire)
. "Machine Gun,” Hubert Kah (Curb/MCA)

. “Burst,” Darling Buds (Columbia)

10. “Absolute Torch & Twang,”
(Sire)

RETAIL

Charies Adams
Central South Music Sales, VP
Nashville, Tenn.

“Rhythm Nation,” Janet Jackson (A&M)

“Girl You Know It's True,” Mili Vanilli (Arista)

“Dr. Feelgood,” Motley Crue (Elektra)

“Pump," Aerosmith (Geffen)

“Trash,” Alice Cooper (Epic)

“Stope Cold Rhythm," Young M.C. (Delicious Vinyl)
"Steel Wheel," Roliing Stones (Columbia)

“Hangin’ Tough," New Kids On The Block (Columbia)
“Forever Your Girl,” Pauia Abdul (Virgin)

CaNOAPWP -

10. "The Seeds Of Love,” Tears For Fears (PolyGram)

Tom Anderson (at age 12)
Circles Discs and Tapes

GM
Phoenix, Ariz.

1. “Mystery Girl," Roy Orbison (Virgin)

2, “Rosenstole,” Agnes Buen-Garnas/Jan Garbarek (ECM)
3. “Ancient Heart,” Tanita Tikaram (Reprise)

4. “Pin And Web,”" Caterwaul (IRS)

5. "Absolute Torch & Twang,” k.d. lang & the reclines-

(Sire)

6. ““Love Season,” Alex Bugnon (Orpheus)

7. “Peregrins,” Peregrins (MCA)

8. “Brave & Crazy,” Melissa Etheridge (Island)

9. “Midnight Drive,” The Kinsey Report (Alligator)

10.“Happy Anniversary, Charlie Brown,” Various (GRP)

Gary L. Arnold

Trans World Music Corp.
- VP Merchandising

Albany, N.Y.

. “Brave And Crazy." Melissa Etheridge (Island)

”Blg Daddy " John Mellencamp (PolyGram)

. “Vivid,"” Living Colour (Epic)

. “Box Set,” Rolling Stones (London)

“Batman,” Prince (Warner)

“Indigo Girls," Indigo Girls (Epic)

“"Megatop Phoenix,” Big Audio Dynamite (Columbia)
“Jutia Fordham,” Julia Fordham (Virgin)

“Show Of Hands,” Show Of Hands (LR.S.)

k.d. lang & the reclines

ORNONAWN

Josephine Beal
Shantinique Records
District Manager
Detroit, Mich.

1. “Guy,” Guy (MCA)

2. “Let's Get It Started,” M.C. Hammer (Capitol)

3, “Tender Lover,” Babyface (Solar/Epic)

4. *'Don't Be Cruel,” Bobby Brown (MCA)

5. “Giving You The Best,” Anita Baker (Elektra)

6. “Karyn White,” Karyn White (Warner)

7. “Make It Last Forever," Keith Sweat (Elektra)
(Continued on page Y-14)
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8. “Any Love,” Luther Vandross (Epic)
9. “Nite And Day,” Al B. Sure! (Warner)
10. "Who?,” Tony! Toni! Tone! (Wing/PolyGram)

J. Mark Beaver
Leopold Records, Jazz Buyer
Berkeley, Calif.

1. “Live In Vienna," Cecil Taylor (Leo)
2. “Quartet (London) 1985,” Anthony Braxton (Leo)
3. “Comin’ On," Bobby Bradford/John Carter Quintet (Hat

rt)
4. “Mine’s Samba,” David Murray (Portrait)
5. “Blue Delight,” Sun Ra (A&M)
6. “Jutius Hemnphill Big Band™ (Elektra/Musician)
7. "We Refuse To Be Used & Abused,” Fred Houn & Pan
Asian Music Ensemble {Soul Note)
8 “Attainment,” Charles Brackeem (Silkheart)
9. “New Beginnings,” Don Pullen (Biue Note)
10. “Next Plateau. Bill Barron (Muse)

Nina Boddie
Third World Enterprises, Manager
Atlanta, Ga.

1. “Being In Love Isn't Easy,” Sweet Obsession (Columbia)
2. “Superwuman Karyn White (Warner)
“"Wild Thin, Tone Loc (Delicious Vinyl)
4. "My Prerogative,” Bobby Brown (MCA)
5. “Pump It Up,"” M.C. Hammer (Capitol)
6. "Teddy's Jam,” Guy (MCA)
7. "Girl You Know It's True," Milli Vanilli (Arista)
8. “Congratulations,” Vesta (A&M)
9. *Joy & Pain,” Rob Base & D.J. E-Z Rock (Profile)
10. "Keep On Movin',” Soul Il Soul (Virgin}

Tony Brenner

Arrow Distributing
Asst. VP Merchandising
Solon, Ohio

h Mercy,” Bob Dylan (Columbia)
sintegration,” The Cure (Elektra)
3. “Freedom,” Neil Young (Reprise)
4. "Key Lime Pie,” Camper Van Beethoven (Virgin)
5. “Let The Day Begin,” The Call (MCA)
6. “Love & Rockets,” Love & Rockets (RCA)
7. "Oranges & Lemons,” XTC (Geffen)
8. "Green," R.EM. (Warner)
9. “Anderson, Bruford, Wakeman, & Howe” (Arista)
10.“Cry Like A Ralnstorm " Linda Ronstadt (Elektra)

Jeff Cohen

Deolphin Music Distributors, Inc.
President

Jacksonville, Fla.

Al

1. “Silky Soul," Maze Featuring Frankie Beverly (Capitol)
2. “Karyn White,” Karyn White (Warner)
3, Let s Get It Started,” M.C. Hammer (Capitol)
4. “Wild,” Mamado & She (WTG)
5. “Guy,” Guy (MCA)
“Keep On Movm' " Soul Il Soul (Virgin)
7.

Whee!
'Revolution,” Alpha Blondy {Capitoly
10 “3 Feet High & Rising,” De La Soul (Tommy Boy)

1

1

Tim Cronin
Jack’s Music, Manager
Redbank, N.J.
1. "Form Destroyer,” Skull Flower (Broken Flag)
2. "Compilation,” The Clean (Homestead)
3. “You Can't Pray A Lie,” Laughing Hyenas (Touch & Go)
4. “Singles Going Nowhere,” Halo Of Flies (Glitter House)
5. "Dedicated Fool,” Gibson Brothers (Homestead)
6. "“Head Coats Down,” Three Head Coats (Hangman)
7. "“John Lennon's Corpse,” Thee Mighty Ceasers (Crypt)
8. “Mama Womb Womb," God Bullies (Sub Pop)
9. “You Got It,” Mud Honey (Sub Pop}
0. “The Last Laugh," Helias Creed (Amphetamlne Reptile}

Mario DeFilippo
Handleman Co.

Sr. VP

Troy, Mich.

1. “Hangin' Tough,” New Kids On The Block (Columbia)
2. “Don’t Be Cruel," Bobby Brown (MCA)

3. “New Jersey,” Bon Jovi (Mercury)

4. “Electric Youth,” Debbie Gibson (Atlantic)

5. “Girl You Know It's True,” Milli Vanilli (Arista)
6. “Loc'd After Dark™ Tone Loc (Delicious Vinyl)
7. “Like A Prayer,” Madonna (Sire)

8. "Skid Row,” Skid Row (Atlantic)

9. “Twice Shy,” Great White (Capitol)

0. “Repeat Offender,” Richard Marx (EMI)

Robert Johnson
Delicious Records & Tapes, Owner
Los Angeles, Calif.

1. "Any Love,” Luther Vandross (Epic)

2. "Don’t Let Love Slip Away,” Freddie Jackson (Capital)
3. “Giving You The Best That | Got,” Anita Baker (Elektra)
4. "Strictly Business,”” EPMD (Fresh)

5. “Who?,” Tony! Toni! Tone! (Wing)

6.2 Hype,” Kid 'N Play (Select)

7. “Don't Be Cruel," Bobby Brown (MCA)

)
8. "The Great Adventures,” Slick Rick {Def Jam)
9. "Let's Get It Started,” M.C. Hammer (Capitol)
10. “Today,” Today (Motown)

Amos Keaton

Dazz 2 Drive Thru Records
Owner

Camden, N.J.

1. “Straight Outta Campton T NWA. (Ruthless/Pnonty)
2. "Original Stylin',” Three Times Dope (Arista;

3. "Walking With A Panther,” LL Cool J (Def Jam/CaIum-

ia}
. “We Want Eazy,” Eazy-E (Ruthiess/Priority)

. "“Karyn White,” Karyn White (Warner)
. "Guy,” Guy (Uptown/MCA)

. “Unfinished Business,” EPMD (Fresh)
. “It's A Big Daddy Thang,” Big Daddy Kane (Reprise)’
. "I Gotta Habit,” Cool C (Atiantic)

4.
5.
6.
7. "Youngest In Charge,” Special Ed (Profile)
8.
9.
0.

Ray Paul Klimek

Tempo Records/Pacific
Coast One Stop

Director of Advertising
Chatsworth, Calif.

“Flowers In The Dirt," Paul McCartney (Capitol)
“Mystery Girl,” Roy Orbison (Virgin)

“Full Moon Fever,” Tom Petty (MCA)

“Fantasy” Freiheit (WTG)

“Frank,” Squeeze (A&M)

“One,” Bee Gees (Warner)

“March,” Michael Penn (RCA)

“Danny Wilde,” Danny Wilde (Geffen)

Enuff 2’ Nuff,” Enuff 2 Nuff (Atco)

“Brave & Crazy,” Melissa Etheridge (lsland/Attantic)

cvENNMRWLN~

Edward J. Krech
Integrity N' Music

Owner
Wetherstfield, Conn.

"'Sarafina,” Orig. Broadway Cast Recording (RCA)
‘Superblue On Blue Note," Superbiue (Blue Note)

“Yardbird Suite,” Frank Morgan (Contemporary)

“Yellow Moon,” Neville Brothers (A&M)

“Not Yet,” Art Blakey (Black Saint)

Philip & Winard Harper,”" Harper Brothers (Verve)

Images,” Ralph Moore {Landmark)

“Eternal Triangle,” Freddie Hubbard/Woody Shaw

PNOM AW

(Blue Note)

9. " Jamboree,” Monty Alexander (Concord Jazz)

10. “Time To Unite,” Mbongeni Ngema (Shanachie)

9‘9?“.\‘?‘9‘.“.‘“.’“.’“

PR

Ann Lieff
Spec’s Music
President
Miami, Fla.

“Love Warriors,” Tuck & Patti (Windham Hill)

“Cuts Both Ways Gloria Estefan (Epic)

‘Watermark," Enya (Geffen)

'Gipsy Kings,” Gipsy Kings (Elektra)

Forever Your Girl,” Paula Abdul (Virgin)

Giving You The Best,” Anita Baker (Elektra)

“Time & Tide,” Basia (Columbia)

“The Raw & The Cooked,” Fine Young Cannibals (.R.S.)
“Stresshusters,” Various Artists (RCA)

“Wind Beneath My Wings,” Bette Midler (Atlantic)

Pat Manning
African Head Shop
Manager

Monty, Ala,

"Oon’t Be Cruel,”
"'Superwoman,” Karyn White (Warner)
“Being In Love Ain't Easy,” Sweet Obsession (Epic)
“Wild Thing,” Tone Loc (Delicious Vinyl)

(Continued on page Y-16)

Bobby Brown (MCA)
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THE PEOPLE WHO
MAKE ALL THINGS POSSIBLE!!!

JEFF LYNNE ENYA SIMPLY RED QUEEN DURAN DURAN
JULIO IGLESIAS ROBERTO CARLOS ICEHOUSE JOHNNY DIESEL
JIMMY BARNES JOHNNY KEMP DJAVAN ANA GABRIEL EMMANUEL
STEVE KIPNER SANDY LINZER LEWIS MARTINEE CAROLE KING GERRY GOFFIN
MARK SPIRO LOU PACE BARRY MANN CYNTHIA WEIL DOUG JAMES
BOBBY CALDWELL PHOEBE SNOW GARY BROWN TERRY STEELE
WAYNE HAMMER JEFF SLATER RICK NOWELS SCOTT CUTLER
JAY GRUSKA TECHNOTRONIC FEATURING FELLY CHEAP TRICK COMPANY B
THE PURSUIT OF HAPPINESS LOVERBOY THE BANGLES KENNY G
NEW KIDS ON THE BLOCK TRACY CHAPMAN LUTHER VANDROSS
TRAVELING WILBURYS WILL TO POWER LITA FORD WATERFRONT KON KAN
GRAYSON HUGH SURFACE KATRINA & THE WAVES ROXETTE EXPOSE
ALICE COOPER UNDERWORID SWEET SENSATION BILLY JOEL DAN HILL
DARRYL TOOKES THE CHURCH %% ~=, THE DAZZBAND TEN CITY
HEAVY D & THE BOYZ =% D-MOB  JOHN LENNON
ERIC B & RAKIM . - 7 DESMOND CHILD
CHARLIE MIDNIGHT AL B SURE THE SYSTEM
THE CALLOWAYS KYLE WEST PIECES OF A DREAM PM
DONNA ALLEN NICOLE ICET AFRIKA ISLAM
LOU GRAMM  HOLLY KNIGHT IAN PRINCE ESCAPE CLUB
DAVID BOWIE TIN MACHINE SUSANNA CLARK UB40
MARSHALL JEFFERSON 2~ MARIE FREDRIKSSON
ZIGGY MARLEY & THE MELODY MAKERS MAURICE STARR  SAMI MCKINNEY
HUBERT EAVES Ili  ANDRE CYMONE PHIL RAMOCON EDDIE SCHWARTZ
MAGGIE RYDER KATE BUSH PSYCHEDELIC FURS LOVE & MONEY DEON ESTUS
THE FIXX ANDREAS VOLLENWEIDER DAVID AUSTIN MAXI PRIEST
PAUL ROBINSON ANNE DUDLEY JUDAS PRIEST DEACON BLUE KANE GANG
RUPERT HINE LLOYD COLE PREFAB SPROUT JEANNETTE OBSTOJ SOULSISTER
JO BOGAERT MANUELLA KAMOSI PER GESSLE JERMAINE JACKSON
BRAULIO ROCIO JURADO RAMON ARCUSO MANUEL ALEJANDRO
MARY CHAPIN CARPENTER GUY CLARK WAYLAND HOLYFIELD RICHARD LEIGH
BERNIE NELSON JAY BOOKER T. GRAHAM BROWN THOM SCHUYLER
TONY JOE WHITE MARK MILLER VERLON THOMPSON CRAIG BICKHARDT
NEVILLE BROTHERS BRENT MAHER PETER McCANN LARRY BUTLER
PHANTOM OF THE OPERA CATS
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BEST IN THE BUSINESS

(Continued from page Y-1

5. “Giving You The Best That | Got,” Anita Baker (Elektra)
6. ""Guy,” Guy (MCA)
7. “Girl You Know It's True,” Milli Vanilli (Arista)
8. “Let's Get it Started " M.C. Hammer (Capitol)
9. "Me So Horny,” The 2 Live Crew (Skyywalker)
10. "Just Coalin’,  Levert {Atlantic)

Phil McConnell
Waxie Maxie's, Buyer
Washington, D.C.

“Blow My Fuse,” Kix (Atlantic)

Dirty Rotten Filthy Stinking Rich,” Warrant (Columbia)
Repeat Offender,” Richard Marx (EMI)

. “Disintegration,” The Cure (Elektra)

‘Winter Soistice 1 & 2," (Windham Hilly

‘See The Light,” Jeff Healy (Arista)

Disregard Of Time Keeping,” Bonham (WTG)

Happy Anniversary, Charlie Brown,” Various (GRP)

. “Mothers Milk,” Red Hot Chili Peppers (EMI)

. "Slip Of The Tongue,” Whitesnake (Geffen)

CLMNAMEWN -

Ted Neumann

Richman Bros Records, Inc.
Buyer

Pennsauken, N.J.

iss America,” Mary Margaret O'Hara (Virgin)
Surpnse," Syd Straw (Virgin)

*Home," Bodeans (Warner)

“S(eady On,"” Shawn Colvin (Columbia)

“Too Long In The Wasteland,” James McMurtry (Colum-

-4
Soswne

6. "“Speak," Roches (MCA)

7. “Indigo Girls,” Indigo Girls (Epic)

8. "Big Harvest,” Indio (A&M)

9. “All Of Me," Joey DeFrancesco (Columbia)
10. “Heart Shaped World,” Chris !ssak (Warner)

Dick Odette

The Musicland Group
VP/Software Publishing
Minneapolis, Minn.

inda Ronstadt (Elektra)
2. “In A Sentimental Mood,” Dr. John (Warner)
3. “Girl You Know It's True,” Milli Vanilli (Arista)

4.*The Raw & The Cooked.” Fine Young Cannibals (I.R.S.)
5. “Full Moon Fever,” Tom Petty {MCA)
6. "The End Of The Innocence,” Don Henley (Gefien)

lip Of the Tongue,” Whitesnake (Geffen)
. "Avalon Sunset,” Van Morrison (Mercury)

9, “Blind Jo Reason,” Grayson Hugh (RCA)
10. "Nick Of Time,” Bonnie Raitt (Capitol)

]O “Scra(chy Guitar From Memphis,”
{Bear Family)

1989 T Y. B MK

Bob Perry

Blue Note Records
President

North Miami Beach, Fla.

1. “Wild Weekend" NRBQ (Virgin)

2. “Blue Delight,” Sun Ra (A&M)

3. "“Truth Is Spoken Here," Marcus Roberts (RCA)

4. “As Nasty As They Want To Be,” 2 Live Crew (Luke

Skyywalker)

5. "Milky White Way,” Trumpeteers (Gospel Jubilee)
6. "Classic 1965-1963," Jerry Lee Lewis (Bear Family)
7. "Pet Sounds,” Beach Boys (EMI)
8 Vo Frankie, "Dion (Arista)
“Trio Jeepy.” Branford Marsalis (Columbua)
Travis Wammack

La Verne Smith

La Verne's Records
President/Owner
Shreveport, La.

1. “Baby Come To Me,” Regina Beile (Columbia)

2. “Can't Get Over You,” Maze (Warner)

3. “The Way You Make Me Feel,” Stephanie Mills (MCA)
4. “Have You Had Your Love Today?,” The O'Jays (EMI)
5. “Remember The First Time,” Eric Gable (Orpheus)

6. “Spend The Night,” The Isley Bros. (Warner)

7. “All Of My Love,” Peabo Bryson (Capitol)

8. “Two Wrongs Don't Make A Right,” David Peaston (Gef-

fen)
9. “Soon As | Get Home,” Babyface (Solar/Epic)
10. “Miss You Much,” Janet Jackson (A&M)

Beverly Taylor
The Joy Of Music, Owner
Clive, Ohio

1. “My Prerogative,” Bobby Brown (MCA)

2. "Superwoman,” Karyn White (Warner)

3. "Teddy's Jam,” Guy (MCA)

4. "We Got Our Own Thing,” Heavy D (MCA)
5. “Tender Lover,” Babyface (Solar/Epic)

6. “Serious Hold On Me,” O'Jays (EMI)

7. “It's Funky Enough,” The D.0.C. (Atiantic)
8. “Just Coolin',” Levert (Atlantic)

9. “Second Wave,” Surface (CBS)

10. “Givin’ You The Best I've Got,” Anita Baker (Elekira)

—-

Linda Walker
Sound Outlet US.A.
Owner

Missouri City, Tex.

“Don’t Be Cruel,” Bobby Brown (MCA)

“Guy,” Guy (MCA)

“Eazy Duz It," Eazy-E (Priority)

“Straight Outta Compton,” N.W.A. (Priority)

“Let's Get It Started," M.C. Hammer (Capitol)

“Karyn White,” Karyn White (Warner)

“Giving You The Best | Got.” Anita Baker (Elektra)

“It Takes A Nation Of Millions .. .."" Pubtic Enemy (De

9. “Message From The Boys,” The Boyz (Motown)
10. “Tony! Toni! Tone!” (Wing/PolyGram)

1.
2.
3.
4.
By
6.
7.
8.
9.
0.

‘O/iDig0 NIRRT

Michael T. Williams
7th Heaven Records
Manager/Jazz Buyer
Kansas City, Mo.

“Midnight Rain,"” Max Groove (Optimism)
“Spellbound,” Joe Sample (WB}

“The Promise,” Kirk Whalum (CBS)

“Urban Daydreams,” David Benoit (GRP)

“Love Season,” Alex Bugnon (Orpheus)

“Pensyl Sketches # 1, Kim Pensyl (Optimism)
“Tim Heintz,” Tim Heintz (TBA)

“Perfect Crime," Ray Obeido (Windham Hili Jazz)
“Craig T. Cooper, Craig T. Cooper Project (Valley)
“East,” Hiroshima (Epic}

Ross S. Wilson

D.J.'s Records & Video
Manager

Norfolk, Va,

"There's A Party Going On,” Yvonne (Cutting)

“Like A Prayer,” Madonna (Warner)

“Up All Night,” Palama Party (Atlantic)

“In My Eyes,” Stevie B. (LMR)

“One,” Bee Gees (Warner)

“Ancther Place And Time,” Donna Summer (Atlantic)
“What You Don't Know,” Exposé (Arista)

“Rhythm Nation,” Janet Jackson (A&M)

“Nothing Matters Without Love,” Seduction {Vendetta
“Ten Good Reasons,” Jason Donovan (Atlantic)
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Beastie Boys
By PAUL GREIN

ou're an executive at Capitol Records working on pro-

jections for 1989. You look over the release schedule

and see albums by Donny Osmond, Bonnie Raitt, and
the Doobie Brothers. Has-been city, right? Well, at least
there’s a new Tina Turner album due later in the year and—
best of all—a long-awaited album by Paul McCartney.

Or you're an executive at Epic and see Alice Cooper on the
release schedule for the third guarter. Is this somebody's
Cyndi Lauper idea of a joke?, you wonder. At least Cyndi Lauper and the
Jacksons are on the schedule, as well as a reunion album by
the Jefferson Airplane that could be very big.

Or you're over at Atlantic Records and see a Bette Midler
soundtrack to a two-hanky soap opera and a new album by
long-faded disco queen Donna Sumimer. Yikes! Thank good-
ness Foreigner lead singer Mick Jones has an album set for
the fourth quarter.

In all three cases, the conventional wisdom about which
albums would soar to the top and which would sink like
stones turned out to be dead wrong.

And these weren't the only surprises on the charts in
1989. Here’s a recap of some of the biggest surprise hits
and misses of the past 12 months.

First, the albums that fell short—in some cases, w-a-y
short—of expectations.

1. Diana Ross’ “Warkin’ Overtime,” Motown. The first
lady of Motown returned to the home of her greatest tri-
umphs after six up-and-down years with RCA and flat-out
bombed. “Overtime” peaked at No. 116 and dropped off
the chart after just six weeks. It was Ross’ lowest-charting
album in more than 20 years, since the Supremes’ version
of the “Funny Girl”" score stalled at No. 150 in 1968.

2. Paul McCartney’s “Flowers In The Dirt,” Capitol. This
critically-admired album peaked at No. 21 in July—nine
points higher than McCartney’s previous studio album. But
most in the industry expected much more, especially since
pop radio welcomed back so many other veteran artists this
year. If radio was in a mood to re-embrace Donny Osmond,
Donna Summer and the Bee Gees, wouldn't you think they'd
find room for the most successful musician of the modern
pop era?

3. “Jefferson Airplane,” Epic. The Airplane’s high-profile
reunion achieved low-profile sales. This album peaked at No.
85 in October and spent just three weeks in the top 100.
The most embarrassing part for the Airplane? Starship's
“Love Among The Cannibals,” which was out at the same
time, climbed 21 notches higher.

4. Beastie Boys’ “Paul’s Boutique,” Capitol. The Beast-
ies’ 1987 debut album, “Licensed To IIl,” logged seven
weeks at No. 1. This followup collection logged seven weeks
in the top 30, peaking at No. 14 in September.

5. Cyndi Lauper’s “A Night To Remember,” Epic. . . . But ‘
a year to forget. Despite a heavy push, Lauper’s third album
stalled at No. 37 in July. The album's lackluster showing—
coming on heels of Lauper’s unsuccessful movie debut in |
“Vibes"-—raised questions about a career that had once
seemed among the mast promising in pop. Alternate: Tina
Turner's “Foreign Affair,” Capitol. Five years after making |

the comeback of the decade, Turner stalled at No. 31 with
her third Capitol album.

6. Jacksons’ “2300 Jackson St,” Epic. The Jacksons'
first album in five years peaked at No. 59 in July—55 points
lower than their previous album, “Victory.” If memory
serves, they were touring last time out—and may have even

H had 0f ber.
Surprlses On 7.032:;3'65;?:;:3"5‘5 “A Collection: Greatest Hits :
! And More,” Columbia. Streisand's third greatest hits st |
the Charts

levelled off at No. 26 in early December, threatening to be-

come her first album to fall short of the top 20 since “Clas-

Bonnie Raitt sical Barbra" in 1976. Alternate: Neil Diamond’s “The Best
Years Of Our Lives,” Columbia. Diamond’s latest stalled at
(Continued on page Y-51}
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New Kids On The Block

Top Pop Artists

Pos. ARTIST (No. of charted albums & siagles) Label
1 NEW KIDS ON THE BLOCK (10) Columbia
2 BOBBY BROWN (8) MCA
3 GUNS N' ROSES (8) Geflen
4 PAULA ABDUL (6) Virgn
5 MILLt VANILLI (5) Arista
& BON JOVI (6) Mercury
7 FINE YOUNG CANNIBALS (5) |R.S
8 MADONNA (5) Sire
9 RICHARD MARK (5) EMI
10 DEBBIE GIBSON (6) Atlantic
11 DEF LEPPARD (5) Mercury
12 TONE LOC (3) Deliious Vinyl
13 SKID ROW (4) Atlantic
14 KARYN WHITE (&) Warner Bros.
15 WARRANT (4) Columbia
16 ANITA BAKER (4) Elekira
17 POISON (3) Engma
18 ROD STEWART () Warner Bros.

19 TOM PETTY (2) MCA

20 BANGLES (4) Columbia

21 ROXETTE (4) EMI

22 LIVING COLOUR (4) Epic

23 WINGER (4) Atlantic

4 GREAT WHITE (3) Capito!

% EDIE BRICKELL & NEW BOHEMIANS (3) Geffen
2 TRAVELING WILBURYS (3) Wilbury
27 REM. (3) Warner Bros.

28 PRINCE (3) Warner Bros.

25 WHITE LION (5) Allantic

30 1DDY WATLEY (%) MCA

31 THE CURE (4) Eiektra

32 MARTIKA (8} Columbia

33 GLORWA ESTEFAN (3) Epic

34 CHER (4) Geilen

35 SIMPLY RED (3) Eleklra

3 KEMKY G (3) Arista

31 CINDERELLA (5) Mercury

312 5) island

19 ROY ORBISON (4) Virgin

40 MIKE + THE MECHANICS (4) Atantic

BLLBOARD DECEMBER 23, 1989
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41 METALLICA (2) Eiektra

42 DON HENLEY (3) Geffen

43 TIFEANY (4) MCA

44 LOVE & ROCKETS (3) Big Time
45 TAYLOR DAYNE (5) Arista

46 JANET JACKSON (3) AZM

47 DIN (4) 4th & BWay

43 TRACY CHAPMANM (4) Eiektra
49 NENEH CHERRY (3) Virgin

50 EXPOSE (3) Arista

Top New
Pop Artists

Pus. ARTIST (No. of charted albums & singles) Labe!
1 NEW KIDS ON THE BLOCK (10) Columbia
2 PAULA ABDUL () Virgin
3 MILLI VANILLI (5) Avista
4 TONE £0C (3) Deicious Viny!

5 SKID ROW (4) Atiantic

6 KARYN WHITE (4) Warner Bros.
7 WARRANT (4) Columbia

& ROXETTE (4) EMI

9 LIVING COLOUR (4) Epic

10 WINGER (4) Atlantic

BESTPERFORMANCESINC
NATIONAL MARKETING AND PROMOTION

Simply
The Best

¢+ Pop Singles/Albums

* R & B Singles/Albums

¢ 12" Singles

¢ Rap Singles

¢ National Club Promotion
+ New York Betail/Radio

DON'TTAKE A CHANCE WHEN YOUR MARKETING IS THIS IMPORTANT!
19 Wert 341h Street Suite 1204 New York, NY 10001 » 2121463-1380 FAX 2121463-1386
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Top Pop Labels

Pos. LABEL (No. of charted albums & singles)
1 COLUMBIA (52
2 ATLANTIC (84)
3 NCA (62)
4 GEFFEN (43)
5 WARNER BROS. (60)
& ELEKTRA (44)
7 CAPITOL (60)
8 EPIC (57)
9 ARISTA (42)
10 VIRGIN (43)
11 MERCURY (35
12 ENI (33)
13 SIRE (33)
M 7CA (42)
15 AN (43)

Top Pop Album
Labels

Pos. LABEL (No. of chated aibums)
1 ATLANTIC (35)
2 COLUMBIA (28)
3 GEFFEN (24)
4 MCA (33)
5 ELEXTRA (24)
6 WARNER BROS. (34)
7 MERCURY (25)
8 EPIC (34
9 CAPITOL (3)
10 ARISTA (19)
11 VIREIN (22)
12 EMI (16)
13 SIRE (22)
14 RCA (28)
15 ABM (26)

UHEREARRINEMUSIG

Columbia

Top Pop Singles
Labels

Pos. LABEL (No. of charted singles)
1 COLUMBIA (42)
2 ATLANTIC (45)
3 MCA (26)
4 VIRGIN (19)
5 ARISTA (20
& WARNER BROS, (22)
7 GEFFEN (24)
4 CAPITOL (28)
9 EMI (18)
18 EPIC (24)
11 ELEKTRA (21)
12 MERCURY (19)
13 AH (17
14 SIRE (13)
15 RCA (15)

Top Pop
Distributing
Labels

Pos. LABEL (No. of charted albums & singies)
1 COLUMBIA (56)
2 ATLANTIC (112)
3 MCA (83)
4 WARNER BROS. (93)
5 POLYGRAM (37)

Top Pop Singles Producers

Pas. PRODUCER (No. of charted singles)
1 ANTONIO ‘LA REID & KENWETH ‘BABYFACE' EDNONDS

1)
2 FRANK FARIAN (4)
3 BRUCE FAIRBAIRN (7)
4 MAURICE STARR (7)
5 CLARENCE OFWERMAN (3)
& RICHIE 2IT0 (3)
7 BEAU HILL (8)
1 ARIF MARDIN (1)
9 WIKE CLINK (5)
10 TOM WERMAX (3)
11 MWAGEWER (5)
12 DAVITT SIGERSON (3)

13 BAVID COLE (5)
14 OLIVER LEIBER (3)

15 MICHAEL JAY (3)

16 ANDRE CYMONE (3)

17 JEFF LYNNE ()

18 MADONNA (4)

19 PRINCE (3)

20 MIKE ROSS & MATT DIKE (4)
21 RON HEVISON (3)

22 RICHARD MARX (5)

23 DIND (3)

24 LEWIS A MARTINEE (3)

25 ELLIOTT WOLFF (3)

Antonio ‘LA Reid & Kenneth ‘BabyfaCe’ Edmonds

| Bobby Brown

Top Pop Albums

Pos. TITLE—Artist—Label
1 DON' BE CRUEL —Bobby Brown—MCA
2 HANGIN' TOUGH—New Kids On The Block—Columbia
3 FOREVER YOUR GIRL - Pauis Abdul—Virgin
4 NEW JERSEY—Bon Jovi—Mercury
5 APPETITE FOR DESTRUCTION—Guns N' Roses—Geifen
§ THE RAW & THE COOKED—Fine Young Cannibals—( RS,
7 6 N' R LIES—Guns N’ Roses—Geff
8 TRAVELING WILBURYS—Traveling Wilburys—Wilbury
9 HYSTERIA—Oef Leppard—Mercury
10 GIRL YOU KNOW IT'S TRUE—Mfli Vanili—Arista
11 SKID ROW—Skid Row—Atlantic
12 LIKE A PRAYER—Madonna—Sire
13 VIVID—Living Colour—Epic
14 BEACHES—Saundtrack—Atiantic
15 WINGER—Winger—Atlantic
16 ELECTRIC YOUTH—Debbie Gibson—Atlantic
17 GIVIG YOU THE BEST THAT | GOT—Anita Baker—

Elekira

18 SHOOTING RUBBERBANDS AT THE STARS—Edie Brickell
& New Bohemans—Geffen

19 FULL MOON FEVER—Tom Petty—MCA

20 OPEN UP AND SAY ... AHHI—Poison—Enigma

21 SILHOUETTE—Kenny G—Ansta

22 GREEN—R.EM —Wainer Bros.

23 LOC-ED AFTER DARK—Tons Loe—Deficious Vinyl

24 OUT OF DRDER—Rod Stewart—Warrer Bros.

25 .. AND JUSTICE FOR ALL—Metallca—Elektra

26 REPEAT OFFEMDER—Richard Marx—EM(

27 LONG COLD WINTER—Cinderella—Hercury

28 DIRTY ROTTEN FILTHY STINKING RICH—Warrant—
Columbia

29 RATTLE AND HUM—U2—Island

30 KARYN WHITE—Karyn White—Warner Brs.

31 TWICE SHY—Great White—Capitol

32 COCKTAIL—Soundtrack—Hektra

33 EVERYTHING—Bangles—Coiumbia

34 GUY—Guy—Uptown

35 DISINTEGRATION—The Cure—Elektra

36 17 TAKES TWO— Rob Base & D.J. €2 Rock—Profle

37 LET'S GET IT STARTED-—.C. Hammer—Capitol

38 SONIC TEMPLE—The Cull—Srre

39 JOURNEY'S GREATEST HITS—Journey—Coiymbia

40 SOUNDTRACK: BATMAN—Prince—Warner Bros.

41 TRACY CHAPMAN—Tracy Chapman—Elektra

42 MYSTERY GIRL - Roy Orbison—Virgin

43 FAFTH—George Michael—Columbia

4 A NEW FLAME—Simply Red—lektra

45 EAZY-DUZ-IT—Eazy.E—Ruthless

46 ELISSA ETHERIDGE—Melissa Etheridge—island

47 BLIND MAN'S 200—10.000 Manizcs—lektta

48 HOLD AN OLD FRIEND'S HAND-—Tffany—MCA

49 STRAIGHT OUTTA COMPTON—N.W.A —Ruthiess

50 HEART BREAK—New Edition—HCA

51 LARGER THAN LIFE— Jody Watiey—MCA

52 ANY LOVE—Luther Vandross—Epic

53 LIFE IS ., T0O SHORT—Too Short—Jive

54 LIVING YEARS—Mike + The Mechanics—Atlantic

55 NICK OF TIME—Bonnie Raitt—Capitol

56 LOVE AND ROCKETS—Love & Rockets—Big Time

57 THE END OF THE INNOCENCE—Don Henley—Geffen

58 815 DADDY-—John Cougar Meflencamp—Mercury

59 TILL | LOVED YOU—Barbra Streisand—Golumbia

60 WATERMARK—Enya—Geften

61 WALKING WITH A PANTHER—LL Cool J—Def fam

62 KEEP ON MOVIN'—Sou [} Soui—Virgin

63 MARTIKA—Martike—Columbia

64 TELL (T TO MY HEART—Taylor Dayne—Arista

65 INDIGO GIRLS—indigo Girls—Epic

56 REACH FOR THE SKY—Ratt —Atlantic

67 SEE THE LIGHT—The Jeff Healey Band—arista

88 KICK—INXS—Atiantic

63 CUTS BOTH WAYS—Glona Estefan—Epic

70 THE GREAT ADVENTURES OF SLICK RICK—Slick Rick—
Def Jam

71 OUB12—Van Halen—Warner Bros.

72 GREATEST HITS—Fleetwood Mac—Warner Bros.

73 THE GREAT RADIO CONTROVERSY-—Tesla—Geffen

74 BIG GAME—White Lion—Atlantic

75 DELICATE SOUND OF THUNDER—Pink Floyd—Columbia

76 AMERICAN DREAM—Crasby, Stits, Nash & Young—
Atlantic

77 BIG TYME—Heavy 0 & The Boyz - MCA

78 BULLETBOYS—BulletBoys—warner Bros.

79 SMASHES, THRASHES & HSTS—Kiss—Mercury

80 HEART OF STONE—Cher—Geffen

BI LDOK SHARPI—Roxette—EM|

82 SPIKE—ENvis Costallo—Warner Bros.

83 BIG THING—Duran Duran—Capitol

84 THE TRINITY SESSIDN—Cowboy Junkies—RCA.

85 THE OTHER SIDE OF THE MIRROR—Stevie Nicks—

o

86 3 FEET HIGH AND RISING—De La Soul—Tommy Boy

87 ROLL WITH IT—Steve Winwood—Virgin

88 ALL THAT JA2Z—Breathe—A&M

29 MESSAGES FROM THE BOYS—Boys—Motown

90 CYCLES—The Doobie Brothers—Capitol

a1 VIXEW—Visen—EMI

92 TIME AND THDE - Basia—Epic

43 NO REST FOR THE WICKED—022y Osbourne—CBS.
Assaciated

94 HOLD ME IN YOUR ARMS—Rick Astley—RCA

95 PRIDE—White Lion—Atiantic

96 | WANNA HAVE SOME FUN—Samantha Fox—Jive

57 WILD, WILD WEST—The Escape Club—Atiantic

98 GHOSTBUSTERS Il—Soundirack—MCA

9 UP YOUR ALLEY—Joan Jett & The Biackhearls—CBS
Associated

100 WHAT YOU DON'T KNOW—Expasé—Anista

BILLBOARD DECEMBER 23, 1989




A\ I ’ /
THE FINE ART OF CD REPRODUCTION |

©DISCTRONICS
LONDON 222 6878 - NEW YORK (212) 599 5300 - SYDNEY (612) 267 7722 - BURBANK (B18) 953 7790



1l

EVERRJINIMUSIG

Top Pop Singles Artists

Pus. ARTIST (No. of charted singles} Label
1 BOABY BROWN (5) MCA
2 WEW KIDS O THE BLOCK (7) Columbia
3 PAULA ABDUL (5) Virgin
4 MILLVANILLI (4) Arista
$ BON JOVI (5) Mercury
& MADONNA (4) Sire
7 RICHARD MARX (3) EM|
2 ROXETTE (3) EMI
9 FINE YOUNG CANNIBALS (4) LRS.
10 KARYN WHITE (3) Warner Bros.
11 DEBBIE GIBSON (4) Atlantic
12 GUNS W' ROSES (8) Geffen
13 BAMGLES (3) Columbia
14 TONE LOC (2) Delicious Vinyl
15 MARTIKA (3) Columbia
16 JODY WATLEY (3) M
17 ROD STEWART (4) Warner Bros.
18 POISON (2) Enigma
19 GLORIA ESTEFAN (2) Epic
20 CHER (3) Geffen
21 NENEH CHERRY (2) Virgin
22 PHIL COLLINS (3) Allantic
23 WARRANT (3) Columbia
20 CHICAGO (2) Reprise
25 JANET JACKSON (2) ALM
2 DING (3) 4th & Bway
27 DEF LEPPARD (3) Mercury
28 DONNY OSMOND (3) Capitol
29 PRINCE (2) Warnes Bros.
30 EXPOSE (2) Ansta
31 ANITA BAKER (2) Elektra
32 TAYLOR DAYNE (3) Arista
33 SMPLY RED (2) Elekira
3 GREAT WHITE (2) Capitol
35 SOUL 11 SOUL {FEATURING CARON WHEELER) (2) Virgin
36 MICHAEL DAMIAN (3) Cypress
37 BETTE MIDLER (1) Atlantic
38 MIKE + THE MECHANICS (3) Atlantic
39 SHERIFF (1) Capitol
40 SHEENA EASTON (1) MCA
41 WHITE LION (3) Atantic
42 LOVE & ROCKETS. (z) Big Time
3 BREATHE (2) AL
4 BAD ENGLISH
45 YOUNG WL (2) Dehclnns vinyl
4 SKID ROW (3) Atanti
A7 THE CURE (1) Dok
44 TEARS FOR FEARS (2) Fontana
49 WAS {NOT WAS) (3) Chrysalis
50 TOM PETYY (3) MCA

51 DON HENLEY (2} Geffen

52 SURFACE (3) Columbia

53 SAMANTHA FOX (2} Ive

54 TIFFANY (2) MCA

55 THE JEFF HEALEY BAND (1) Arista
56 RICK ASTLEY (3) RCA

57 THIRTY EIGHT SPECIAL (3) AGM
S8 BOY MEETS GIRL (2) RCA

59 NATALIE COLE (1) EMI

60 EODIE MONEY (4) Columbia

61 EDIE BRICKELL & NEW BOHEMIANS (2) Gaffen
62 THE B-52'3 Q) Reprise

63 REM. (2) Warner Bros.

64 AEROSMITH (2) Getten

65 HOWARD JONES (2) Eieklra

66 MICHAEL MORALES (2) Wing

67 LITA FORD (1) RCA

68 BABYFACE (2) Sotar

9 WINGER (3 Atlantic

70 VANESSA WILLIANS (2) Wing

71 ROLLING STONES (2) Columbia

72 DURAN DURAN (3) Capital

73 DONNA SUMMER (2) Atlantic

74 INFORMATION SOCIETY (4) Tommy Boy
75 CYNDI LAUPER (2) Epic

76 SAFIRE (3) Cutting

7 Uz (3) halang

78 DEON ESTUS (1) Mika

78 MDTLEY CRUE (2) Elektra

B0 LIVING COLOUR (3) pic

81 CINDERELLA (4) Mercury

22 THE DDOBIE BROTHERS (2) Capitol
83 MICHAEL JACKSON (1) Epic

B4 ROY ORBISON (1) Virgin

85 ANIMOTION (2) Polydar

26 BOYS CLUB (1) MCA

B7 WATERFRONT (2) Potydor

£ STEVE WINWOOD (3) Virgin

29 WILL TO POWER (2) Epic

90 JIMWY HARMEN WITH SYNCH (1) WTG-
31 STARSHIP (2) RCA

(1) Elektra
52 BEE GEES (1) Warner Bras.
93 BILLY JOEL (1) Columbia

9 ALICE COOPER (1) Epic
97 KON KAN (2) Allantic

98 KENNY G (2) Adsta

93 ERASURE (3) Sire

100 NICHAEL BOLTON (2) Columbia

Chicago

Bobby Brown

Top Pop Singles

Pos, TITLE—Artist—Label
1 LOOK AWAY—Chicago—Reprise
2 MY PREROGATIVE—Babby Brown—MCA
3 EVERY ROSE HAS ITS THORN—Poison—Enigma
4 STRAIGHT UP—Paula Abdul—Virgin
5 MISS YOU MUCH—Janet Jackson—A&M
6 COLO HEARTED-—Paula Abdul—Yirgin
7 WIND BENEATH MY WINGS (FROM ‘BEACHES’)—Bette
Midler —Atlantic
8 GIRL YOU KNOW IT'S TRUE—Mill Vanili—Arista
9 BABY, | LOVE YOUR WAY/FREEBIRD MEDLEY—Wil To

Power—Epic
10 GIVING YOU THE BEST THAT | GOT—Anita Beker—
lektra

11 RIGHT HERE WAITING—Richard Mars—EMI

12 WAITING FOR A STAR TO FALL—Boy Meets Girl—RCA

13 LOST IN YOUR EVES—Debbie Gibsan—Atlantio

14 DON'T WANNA LOSE YOU—Gioria Estefan—Epic

15 HEAVEN—Warrant—Columtia

16 GIRL I'M GONNA MISS YOU—MH Vaoil—Arista

17 THE LOOK—Roxette—EM)

18 SHE ORIVES ME CRAZY—Fine Young Cannibals—LRS.

19 ON OUR OWN (FROM ‘GHOSTBUSTERS 11)—Bobby
Brown—MCA
TWO HEARTS—Phil Collins—Atlant

21 BLAME T ON THE RAIN—Mili Vamilk—Arista

22 LISTEN TO YOUR HEART—Roxette—!

23 TLL BE THERE FOR YOU—Bon Jow—Mere:

24 1F YOU DO KNOW ME 8Y NOW_—Sinply et okts

25 LIKE A PRAYER—Madonna—Sire

26 I'LL BE LOVING YOU (FOREVER)—New Kids On The

—Columbia

27 HOW CAN | FALLBreathe—ASH

78 BABY DON'T FORGET MY NUMBER—Milli vanili—Ansta

29 TOY SOLDIERS—Martika—Columbaa

30 FOREVER YOUR GIRL—Paula Abdul—Virgin

31 THE LIVING YEARS—Mike + The Mechaics—Atiantic

32 ETERNAL FLAME—Bangles—Columbia

3 WILD THING Tone toc—Dekcious Vinyl

34 WHEN | SEE YOU SMILE—8ad Englsh—Epic

35 IF | COULD TURN BACK TIME—Cher—Geften

36 BUFFALO STANCE—Neneh Chesry—Virgin

37 WHEN I'M WITH YOU—SheriH—Capito

38 DOWT RUSH ME—Taylor Dayne—Aristy

35 BORN TO BE MY BARY—8on Jovi~Mercury

40 GOOD THING—Fine Young Cannibals—I R.S.

41 THE LOVER I# ME—Sheena Easton—MCA

42 BUST A MOVE—Young M C.—Delicious iyl

43 ONCE BITTEN, TWICE SHY—Graat White—Capitol

44 BATDANCE (FROM 'BATMAN)—Prince—Warner Bros.

45 ROCK ON (FROM ‘OREAM A LITTLE OREAW)—Michael
Damian—Oypress

45 REAL LOVE—Jody Watley—MCA

47 LOVE SHACK—B-52'S—Reprise

48 EVERY LITTLE STEP—Bobby Brown—MCA

43 HANGIN' TOUGH—Now Kxis On The Block—Columbia

50 MY HEART CANT TELL YOU NO—Rod Stewart—Warner
Bros.

5150 ALIVE—Love & Rockets—Big Time

52 YOU GOT 1T (THE RIGHT STUFF)—New Kids On The
Block—Columbia

53 ARMAGEDDON T —Def Leppard—Mercury

54 SATISFIED—Richard Marx—EM|

55 EXPRESS YOURSELF—Madonna—Sire

56 1 LIKE IT—Dino—Ath & B'way

57 SOLDIER OF LOVE—Donny Osmond—Yirgin

58 SOWING THE SEEDS OF LOVE—Tears For Fears—
Fontana

53 CHERISH—Madonna—Sire

60 WHEN THE CHILDREN CRY—White Lion—Atlantic

61 18 AND LIFE —Skid Row—Atlantic

62 | DONT WANT YOUR LOVE—Duran Duran—Capitol

3 SECOND CHANCE—Thirty Eight Spesial—A&M

4 THE WAY YOU LOVE ME—Karyn White—Wamer Bros.

65 FUNKY COLD MEDINA—Tone Loc—Osicious Vinyl

66 IN YOUR ROOM—Bangles—Columbio

67 MISS YOU LIKE CRAZY—Natalis Colo—EMI

66 LOVE SONG—The Curs—Elektra

69 SECRET RENDEZVOUS—Karyn White—Wamer Bros.

70 ANGEL EVES—The Je!t Healey Band—Anista

71 PATIENCE—Guns N'

72 WALK ON WATER—Eddie Money—Columbia

73 COVER GIRL—Hew Kids On The Block—Columbia

74 WELCOME T0 THE JUNGLE—Guns N’ Roses—Geften

75 SHOWER ME WiTH YOUR LOVE—Sarface—Columbia

76 STAND—#.EM.—Werner Bros.

77 CLOSE MY EYES FOREVER—Lita Ford (Duet With Ozzy
Osbourne)—RCA

78 ALL THIS TIME—Tiffany—MCA

79 AFTER ALL (LOVE THEME FROM ‘CHANCES ARE)—Cher
& Peter Catera—Geflen

80 RONI—Bobby Brown—MCA

01 LOVE IN AN ELEVATOR—Astosmith—Gefien

2 LAY YOUR HANDS ON ME—Bon Jovi—Mercury

63 THE PROMISE—When In Rome—Virgin

84 WHAT [ AM—Eche Brickell & New Bohemians—Geffen

# | REMEMBER HOLDING YOU—Bays Club—MCA

8 PARADISE CITY—Guns N’ Roses—Getten

87 | WANNA HAVE SOME FUN—Samanths Fox—sive

88 SHE WANTS TO DANCE WiTH ME—Rick Astiey—RCA

83 DREAMIN'—Vanessa Williams—Wing

9 IT'S NO CRIME—Babytace—Salar

91 POISON—Alre Cooper—Epic

92 THIS TIME | KNOW IT'S FOR REAL—Donina Summer—
Allante

93 SOOTH CRIMINAL—Michaol Jackson—Epic

34 HEAVEN HELP ME—Doon Estus—Hika

95 ROCK WITCHA—Bobby Brown—MCA

96 THINKING OF YOU—Sa-Frre—Cutting

97 WHAT YOU DON'T KNOW— rista

38 SURRENOER TO ME (FROM ‘TEQUILA SUNRISE)—Am
Wilson & Robin Zander—Gapito!

99 THE END OF THE INNOCENCE—Don Henley—Geffen

100 KEEP ON MOVIN'—Soul Il Saul (Featuring Caron
Wheeler)—Virgin
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Guns N’ Roses.

Top Pop Album Artists

Pas. ARTIST (N of charted albums) Label
1 GUNS N ROSES (2) Gefien
2 NEW KIDS ON THE BLOCK (3) Columbiz
3 BOBBY BROWN (1) MCA
4 PALLA ABDUL (1) Virgin
5 BON JOVI (1) Mercury
6 FINE YOUNG CANNIBALS (1) IRS.
7 MILLI VAILLI (1) Acsta
& SKID ROW (1) Atlsnlic
9 DEBBIE GIBSON (2) Allatic
10 MADONNA (1) Sie
11 TRAVELING WILBURYS (1) Wilhwry
12 LIVING COLOUR (1) Epic
13 POISDN (1) Enigma
14 TOM PETTY (1) MCA
15 RICHARD MARX (2) EMI
16 WIHGER (1) Allantic
17 ANITA BAKER (2) Elektra
18 WARRAHY (1) Columbia
19 EDIE BRICKELL & NEW BOHEMIANS (1) Geffen
20 TONE LOC (1) Delicious Vinyl
21 REM. (1) Warner Bros,
s

1) LR
22 GREAT WHITE (1) Capitol
23 POISON (1) Enigma
24 ROD STEWART (1) Warner Bros.
25 METALLICA (1) Elektra
26 KENNY G (1) Arista
27 THE CURE (1) Elekira
28 WHITE LION (2) Atlantic
29 MELISSA ETHERIDGE (2) Islang
30 TRACY CHAPMAN (2) Elektra
31 KARYN WHITE (1) Warer Bros.
32 CINDERELLA (1) Mercury
33 M. HAMMER (1) Capttol
34 U2 (2) Istand
35 ROY ORBISON (2) Virgin

Q) Rhino
36 THE CULT (1) Sire
37 6UY (3) Uptown
38 PRINCE (t) Warner Bros
39 BANGLES (1) Columbia
40 ROB BASE & D.J. E-Z ROCK (1) Profile
41 JOURNEY (1) Golumbia
42 10,000 MANIACS (2) Erektia
43 DON HENLEY (1) Geffen
44 SIMPLY RED (1) Elekira
45 EATV-E (1) Ruthless
45 NWA (1) Ruthless
47 SOUL 11 SOUL (1) Virgin
48 TIFFANY (2) MCA
49 JODY WATLEY (1) MCA
50700 SHORT (1) Jive
51 ROLLING STONES (1) Columbia

KO

52 BARBRA STREISAND (2) Columbia
53 GLORIA ESTEFAN (1) Epic

54 BONNIE RAITT (1) Capitol

55 LOVE & ROCKETS (1) Big Time

5 LUTHER VANDROSS (2) Epic
57 CHER (1) Geften

58 MIKE + THE MECHANICS (1) Atiantic
59 GEORGE MICHAEL (1) Columbia

0 JOHN COUGAR WELLENCAMP (1) Mercury
61 LL£0OL ) (1) Def Jam

62 KISS (2) Mercury

63 MARTIKA (1) Columbia

64 INDIGO GIRLS (1) Epic

65 EMYA (1) Geffen

66 THE JEFF HEALEY BAND (1) Arista

67 HEAVY D & THE BOYZ (1) MCA

68 ROXETTE (1) EMI

69 NEW EDITION (1) MCA

70 TESLA (1) Geffen

71 BS2S (1) Reprise

72 SLICK RICK (1) Def Jam

73 MOTLEY CRUE (1) Elekita

74 TAYLOR DAYNE (1) Arista

75 JOE SATRIANI (2) Relatiity

76 FLEETWOOD MAC (1) Warner Bros.

77 PINK FLOYD (1) Columbia

78 AEROSMITH (2) Geffen

79 THE 2 LIVE CREW (2) Skyywalker

80 CROSBY, STILLS, NASH, & YOUNG (1) Atlantic
81 RICK ASTLEY (2) RCA

82 RATT (1) Miantic

83 STEVIE NICKS (1) Modern

84 BULLETBOYS (1) Warner Bros.

85 ELVIS COSTELLD (1) Warner Bros.

3 COWBOY JUNKIES (1) RCA

87 DE LA SOUL (1) Tommy Boy

48 JANET JACKSON (1) AGM

B9 THE DOOBIE BROTHERS (1) Capitol
50 DINO (1) 4th & B'way

91 BOYS (1) Motown

92 EXPOSE (D) Arista

93 ALICE COOPER (1) Epic

94 INXS (1) Atlantic

95 BAD ENGLISH (1) Epic

36 VAN HALEN (1) Warnar Bros.

97 SAMANTHA FOX (1) Jive

98 STEVIE RAY VAUGHN & DOUBLE TROUBLE (1) Epic
99 BABYFACE (1) Solar

100 THE D.0.C. (1) Ruthless

Top Pop Album
Artists—Male

Pos. ARTIST (No. of charted albums} Labet
1 BOBBY BROWN (1) MCA
2 TOM PETTY (1) MCA
3 RICHARD MARX (2) EMI
4 TONE LOE (1) Delicious Viny!
5 ROD STEWART (1) Wamer Bros.
6 KENNY G (1) Arieta
7 M.C. HAMMER (1) Capito!
4 ROY ORBISON (2) Virgin
9 PRINCE (1) Warner Bros.
10 DON HENLEY (1) Geffen
11 EAZY-E (1) Ruthless
12 LUTHER VANOROSS (2) Epic
13 GEORGE MICHAEL (1) Columbia
18 JOHN COUGAR MELLENCAMP (1) Mercury
15 LL COOL J (1) Det Jam
16 SLICK RICK (1) Def Jam
17 JOE SATRIANI (2) Relativity
18 RICK ASTLEY (2) RCA
19 ELVIS COSTELLD (1) Warner Bros.
20 DINO (1) 4th & B'way

Babby Brown

21 ALICE COOPER (1) Epic
22 BABYFACE (1) Solar

23 KOOL MOE DEE (1) Jne

24 STEVE WINWOOD (1) Virgin

25 YOUNG M.C. (1) Delicious Vinyl

Top Pop Album

Paula Abdul

Artists—Female

Pos. LABEL (Na. ot charted aboms} Label

1 PAULA ABDUL (1) Virgin

2 DEBBIE GIBSON (2) Atlantic

3 MADONNA (1 Sire

4 ANITA BAKER (2) Elekira

5 MELISSA ETHERIOGE (2) Istand
6 TRACY CHAPMAN (2) Elektra

7 KARYN WHITE (1) Warner Bras.
8 TIFFANY (2) MCA

9 JODY WATLEY (1) MCA

10 BARBRA STREISAND (2) Columbia
11 GLORIA ESTEFAN (1) Epic
12 BONWIE RAITT (1) Capitol

13 CHER (1) Geffen

14 MARTIKA (1) Columbia

15 ENYA (1) Geffen

16 TAYLOR DAYNE (1) Ansta

17 STEVIE NICKS (1) Modern

18 JANET JACKSON {1) ASM

19 SAMANTHA FOX (1) Jive
20 UITA FORD (1) RCA
21 SHEENA EASTON (1) MCA

22 NENEH CHERRY (1) Virgn

23 BASIA (1) Epic

24 VANESSA WILLIAMS (1) Wing
25 CYNDY LAUPER<(1) Epic

Guns N’ Roses

Top Pop Album Artists—Duos/Groups

Pos. ARTIST (No. of charted albums) Labed
1 GUNS N' ROSES (2) Gaffen
2 HEW KIDS ON THE BLOCK () Columbia
3 BON JOVI (2) Mescury
4 FINE YOUNG CANNIBALS (1) LR.S.
5 MILLI VANILLI (1) Arista
§ SKID ROW (1) Atlante
7 YRAVELING WILBURYS (1) Wibury
8 LIVING COLOUR (1) Epic
9 DEF LEPPARD (2) Mercury
10 WINGER (1) Atlantic
11 WARRANT (1) Columbia

12 EDIE BRICKELL & NEW BOHEMIANS (1) Geffen

13 REM. (1) Warner Beos,
14 GREAT WHITE (1) Capilol

15 POISON (1) Enigma

15 METALLICA (1) Elekire

17 THE CURE (1) Elekira

18 WHITE LION (2) Atlantic

19 CINDERELLA (1) Mercury

20 42 (2) Istand

21 THE CINLT (1) Sire

2 GUY (1) Uptown

23 BANGLES (1) Columbia

24 ROB BASE & D.J E-Z ROCK (1) Profile
25 JOURNEY (1) Columbia
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BEST WISHES FROM ALL OF US TO ALL OF YOU IN THE 90'S

JANE CHILD
THE JEFF BAXTER GROUP

CHRIS LORD-ALGE - Producer/Mix Engineer/Songuwriter/Musician
JEFF LORD-ALGE - Producer/Mix Engineer/Engineer/Musician
TOM LORD-ALGE - Producer/Mix Engineer

DAVID BARRATT - Producer/Songuwriter/Engineer/12° Remixing/Musician
ARTHUR. BARROW - Producer/Songwriter/12° Remixing/Musician

TONY BERG - Producer/Arranger/Songwriter/Musician

TIM ﬂOM’Bﬂ - Producer/Mix Engineer/Musician

JEFF EYRICH - Producer/Songwriter/Musician

HUMBERTO GATICA - Producer/Mix Engineer/Musician

NOEL GOLDEN, - Engineer: Mixing/Tracking/Overdubs

JOHN. HANLON - Producer/Mix Engineer/Engineer

DENNIS HERRING - Producer/Engineer

MIKE LEVINE - Producer/Songwriter/Musician

MARK LINETT - Producer/Mix Engineer/Engineer

REGGIE LUCAS - Producer/Songuriter/Computer Programmer/Musician
BRIAN, MALOUF - Producer/Mix Engineer/Songwriter/Musician
JOHN PACE - Producer/Engineer
CSABA PETOCZ - Engineer: Mixing/Tracking/Overdubs
JOHN PUNTER. - Producer/Mix Engineer
FRANK ROSZAK - Producer/Mix Engineer/Engineer
i CHAS SANDFORD - Producer/Songwriter/Musician/Engineer
RONST. GERMAIN - Producer/Mix Engineer
SCOTT WILK - Producer/Songwriter/Arranger/Film Composer/Musician
JEFFREY WOOD - Producer/Arranger/Musiciarn

MANAGEMENT: THE STEVE MOIR. COMPANDY, (818) 955-8805, FAX (818) 955 8131
3601 WEST OLIVE AVE. SUITE 210, BURBANK, CA. 91505

BOB BORTNICK. STEVE MOIR. THOM TRUMBO

LISA MARJE
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Top Pop Singles Artists—Male

Pos. ARTIST (No. of eharted singles) Label

1 BOBBY BROWN (5) MCA
2 RICHARD MARX (3) EMI
3 TONE LOC (2) elicious Vinyl
4 ROD STEWART (4) Warner Bros.
5 PHIL COLLINS (3) Allantic
6 DIND (3) 4th & B'way

7 DONNY OSMOND (3) Capitol

8 PRINCE (2) warner Bras.

9 MICHAEL DABIAN (3) Cypress
10 YOUNG M.£. (1) Delcs Vi
11 TOM PETTY (3) M
12 DON HENLEY (2) G!"en

13 RICK ASTLEY (3) RCA

14 EDDIE MONEY (4) Columbia
15 HOWARD JONES (2) Elektra
16 MICHAEL MORALES (2) Wing
17 BABYFACE (2) Solar

18 DEON ESTUS (1) Mika

19 WICHAEL JACKSON (1) Epic
20 ROY ORBISON (1) Virkin

21 STEVE WINWOOD (3) Virgin
22 BILLY JOEL (1) Columbia
23 STEVIE B (3) LMR

24 ALICE COOPER (1) Epic

25 KENNY 6 (2) Arisia

Pauta Abdul

New Kids On The Block

Top Pop Singles
Artists—Female

Pos. ARTIST (No. of charted singles) Labet
1 PAULA ABDUL (5) Virgin
2 MADONNA () Sire
3 KARYN WHITE (3) Warner Bros.
4 DEBBIE GIESON (4) Atiantic
5 MARTIKA (3) Columbia
6 JODY WATLEY (3) MCA
7 GLORIA ESTEFAN (2) Epic
8 CHER (3) Geffen
9 NENEH CHERRY (2) Virgin
10 JANET JACKSON (2) A&M
11 ANITA BAKER (2) Elektra
12 TAYLOR DAYNE (3) Arista
13 BETTE WIDLER (1) Atlantic
14 SHEENA EASTON (1) MCA
15 SAMANTHA FOX (2) Jive
16 TIFFARY (2) MCA
17 NATALIE COLE (1) EMI
18 VAMESSA WILLIAMS (2) Wing
19 DONNA SUMMER (2) Atlantic.
20 CYKDI LAUPER (2) Epic
21 SAFIRE (3) Catting
22 TINA TURNER (2) Capitol
23 LINDA ROKSTADT (1) Eleklra
24 STEVIE NICKS (1) Modern
25 ANN WILSON (1) Capitol

Top Pop Singles
Artists-Duos/Groups

Pos. ARTIST (No. of charted singles) Labe!
1 NEW KIDS ON THE BLOCK (7) Columbia
2 MILLI VANILLI (4) Avista
3 BON JOVI (5) Mercury
4 ROXETTE (3) EMI
5 FINE YOUNG CANNIBALS (4) LRS.

6 GUNS W ROSES (4) Getfen

7 BANGLES (3) Columbia

8 POISON (2) Engma

9 WARRANT (3) Golumbra

10 CHICAGO (4) Reprise

11 DEF LEPPARD (3) Mercury

12 EXPOSE (2) Arista

13 SINPLY RED (2) Fiektra

18 GREAT WHITE (3) Capitol

15 SOUL I SOUL (2) Virgin

16 NIKE -+ THE NECHANICS (3) Atiantic
17 SMERIFF (1) Capito)

18 WHITE LION (3) Atiantic

19 LOVE & ROCKETS (2) Big Time
20 BREATHE (2) ASM

21 GAD ENGLISH (2) Epic

22 SKID ROW (3) Atiantic

23 THE CURE (3) Elektra

24 TEARS FOR FEARS (2) Fantana
25 WAS {NOT WAS) (3) Chrysalis

Babby Brown

Top Black Artists

Pas, ARTIST (No. of charted albums & Singtes) Label
1 BOBEY BROWN (6) MCA
2 GUY (5) Uptown
(1) Motown
3 KARVN WHITE (6) Warner Bros.
4 SURFACE (3) Columbia
5 LEVERT (5) Atlantic
& ANITA BAKER (4) Elokira
7 MC. HAMMER (4) Capitol
8 SLICK RICK (4) Def Jam
9 BOYS (5) Motown

10 LUTHER VANDROSS (6) Epic
11 NEW EDITION (5) MCA
12 MILLI VANILLE (5) Arista
13 SOUL Il SOUL (3) Virgin
14 FREDDIE JACKSON (4) Capital
) el

15 TODAY (4) Motown
16 VESTA (5) AGM
17 ROB BASE & 0.). £:2 ROCK (4) Profile
18 JODY WATLEY (4) MCA
19 KID N PLAY (4) Select
20 TONE LOC (4) Deficious Vinyl
21 JONATHAN BUTLER (4) v
22 BEBE & CECE WINANS (4) Capitol
23 THE D'IAYS {3) EMI
24 DE LA SOUL (3) Tommy Boy
25 VANESSA WILLIAMS (4) Wing
26 KOOL MOE DEE (3) Jive
27 STEPHANIE MILLS (4) MCA
28 PRINCE {3) Warner Bras.

(1) Paisiey Park
20 AL B. SURE! (4) Warner Bros
30 PAULA ABDUL (4) Virgin
31 CAMED (4) Atlanta Artists
32 HEAVY © & THE BOYZ (1) MCA

33 CHERRELLE (4) Tabu

34 TONY! TONI! TONE! (3) Wing

35 EAZY-E (3) Ruthiess

36 KENNY & (4) Arista

37 LLCOOL J () Def Jam

38 EU. (4) Virgin

30 AL JARREAU (4) Reprise

40 BABYFACE (3) Solar

41 KIARA (5) Avista

42 CHUCKI BOOKER (3) Atlantic

43 DAVIO PEASTON (3) Geffen

44 T00 SHORT (2) Jve

45 THE 2 LIVE CREW (5) Siyywather

45 NATALIE COLE (&) EMI

47 CHERYL ‘PEPSII’ RILEY (3) Columbia

45 PEABO BRYSON (3) Capito!

49 THE JACKSONS (3) Epic

50 CHAKA KHAN (3) Warner Bros.
(1) Queest

Karyn White

Top New Black Artists

Pos. ARTIST (No. of charted albums & singles) Label
1 KARYN WHITE () Warner Bros.
2 W.C. HANWER (4) Capitol
3 SLICK RICK {4) Def Jam
4 BOYS (5) Motown
5 NILLI VANILLI (5) Arista

& SOUL 11 SOUL (3) Virgin

7 TODAY (4) Motown

8 TONE LOC (4) Deliious Vioyl
9 DE LA SOUL (3) Tomry Boy
10 PAULA RBOUL (4) Virgin

Y-26
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BRYAN ADAMS DAVID KERSHENBAUM
POLLY ANTHONY PATTI LABELLE
ARISTA RECORDS CYNDI LAUPER
ASCAP STUART LEVINE
BAD ENGLISH ROY LOTT

ROBIN BECK URSULA MANNINA
RICK BISCEGLIA ROSEMARINO
LINDA BLUM MCA RECORDS
MICHAEL BOLTON GLENN MEDIEROS
BONjOVI CHARLIE MIDNIGHT
CAPITOL RECORDS EDDIE MONEY

ERIC CARMEN TERIMUENCH

JUDY CASTANO PETER NAPOLIELLO
CBS RECORDS RON NEVISON
CHICAGO TOM NOONAN
DESMOND CHILD RICK NOWELS
CHER ROY ORBISON

JOE COCKER LOUISE PALANKER
COLUMBIA RECORDS JOEPALTY

ALICE COOPER STEVE PALTY
MARSHALL CRENSHAW POST LOGIC STUDIOS
CRITERION STUDIOS REPRISE RECORDS
CLIVE DAVIS GUY ROCHE
TAYLOR DAYNE BRUCE SCHOEN
RICK DEES JOSH SKLAIR

DION JOEL SILL

DOREEN DORION JACKSILVER

EPIC RECORDS KAREN SOBEL
EXPOSE CAROLE SPINK
FRANK FARIAN BARBRA STREISAND
ARETHA FRANKLIN JOE TURANO
GEFFEN RECORDS THE JACKSONS
TRUDY GREEN THE JETS

PAUL GREIN THE COMPLEX

DON GRIERSON VIRGIN RECORDS
ALBERT HAMMOND MILLI VANILLI
HEART RIC WAKE

WHITNEY HOUSTON NARADA MICHAEL WALDEN
DON JOHNSON FRANK WOLF
ELTON JOHN ELIZEBETH WYNN
JOHN KOLODNER RICHIE ZITO...

MILLI VANILLI “Blame It On The Rain” #1
BAD ENGLISH “When 1 See You Smile’ #1
CHER “If I Could Turn Back Time"” #3...

LEALSONGS
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Top Black Singles

Pas. TITLE—Artist—Label

1 SUPERWOMAN—Karyn White—Watner Bros.

2 KEEP ON MOVIN'—Saul I Soul (Featuring Caran
Wheeler) Yirgin

3 S0 GOOD—AI Jarreau—Reprise

4 SHOWER ME WITH YOUR LOVE—Surface—Columbia

5 DON'T NAKE ME OVER—Sybil—Next Piateau

& SOMETHING IN THE WAY (YOU NAKE ME FEEL)
Stephanie Mills—MCA

7 BABY COME T0 NE—Regina Belle—Columbia

8 LOVE SAW IT—Karyn White—Warner Bros.

3 WILO THING—Tone Loc—Deiicxous Vinyl

10 START OF A ROMANCE —Skyy—Allantic

11 BACK TO LIFE—Soul If Soul (Featuring Caron Wheeler)—

12 NE MYSELF AND }—De Ls Soul—Tommy Boy

13 DREAMIN'—Vanessa Williams—Wing

14 CONGRATULATIONS —Vesta—ARM

15 CLOSER THAN FRIENOS—Surface—Columbia

16 REMEMBER (THE FIRST TIME)—Eng Gable—Orpheus

17 SPEND THE MIGHT (CE SOIR)—The Isley Brothers—
Watner Bras.

18 CAN U READ MY LIPS—Z'Logke—Orpheus

19 WY FANTASY (FROM 00 THE RIGHT THING')—Teddy
Riley Featuring Gay—Motown

20 IS NO CRIME—Babylace—Solar

21 GIRL YOU KNOW IT'S TRUE-—Mill Vandi—Arista

22 MESS YOU RUCH—Janet Jackson—ABM

23 TURNEO AWAY—Chucki Booke: —Allantic

24 THIS TIME—Kiara (Due! With Shanice Wilson)—Arista

25 REAL LOVE—Jody Walley—MCA

26 RONI—Babty Brown—NCA

27 DIAL MY HEART—Boys—Motown

28 OASIS—Roberta Flack—Atiantk

29 JUST BECAUSE—Anita Baker—Eiehira

30 EVERY LITILE STEP—Bobby Brown—MCA

31 PUT YOUR MOUTH ON RE—Eddie Murphy—Columbia

32 CAN YOU STAND THE RAIN—New Edition—MCA

33 ON OUR own (FROM “GHOSTBUSTERS 11)—Babby
Brown—!

3 PULL nvzn Lmr\qﬂam

35 1 LIKE—Guy—Uptowr

36 HAVE YOU HAD YOUR LOVE TODAY—The 0' Jays—ENI

37 LEY GO—Sharon Bryant—Wing

38 HIM OR ME—Today—Wotown

39 TUMBLIN DOWN—Ziggy Marley & The Melody Makers—
Virgm

40 TASTE OF YOUR LOVE—EJ —Virgin

41 CAN'T GET OVER YOU—Haze Featuring Frankie
‘Beverty—Warner Bras.

42 LUCKY CHARM—Boys—Matown

43 EVERYTHING | MISS AT HOME—Cherrelle—Tabu

44 ALL | WANT IS FOREVER (FROM ‘TAP)—James ')
Taylor & Regina B—Eprc

45 THEY WANT MONEY—Kool Moe Des—Jive

45 JUST COOLIN—Levert Featuring Heavy 0—Atiantic

47 BATOANCE (FROM ‘BATMAN')—Prince—Warner Bros.

48 STRAIGHT UP—Paula Abdul—Virgn

IHEWERRRINIMUSIC

49 MR 0. —foyce "Fenderella’ liby—Motown

50 SWEET, SWEET LOVE-—Vesta—ARM

51 ILL BE THERE FOR YOU—Ashiued & Simpson—Capitol

52 SHE WON'T TALK TO ME—Luther Vandrass—Epic

53 THE LOVER IN ME—Sheena Easton—MCA

54 TWO WRONGS (DON'T MAKE IT RIGHT)—David

n—Gefen

55 SLEEP TALK—Alyson Willams—Def Jam

56 MORE THAN FRIENDS—Jonatiisn Butler—Jive

57 IF I'M NOT YOUR LOVER—A! 6. Sure!—Waraer Bras.

58 SMOOTH CRIMINAL—Michael Jackson—Epic

59 SHOW & TELL—Peabo Bryson—Cailol

60 TEDDY'S JAM—Guy—Uptown

61 TALK TO MYSELF—Christopher Wiliams --Geffen

62 STICKS AND STONES—Grady Hasrell—RCA

63 GIRL | GOT WY EYES OW YOU—Today—Motown

4 MY FIRST LOVE—Atantic Starr—Warner Bros.

5 FRIENOS—Jody Watley With Eric B, & Rakim—MCA

66 DON'T TAKE MY MIND ON A TRIP—Boy George—Virgin

67 NISS YOU LIKE CRAZY. —Natalie Col—eMI

3 SECRET RENOEZVOUS—Karyn White—Warner Bros.

69 HEAVEN HELP ME—Deon Estus—Mika

70 BABY DOLL—Tony! Tonil Tonel—Wing

71 CHILDREN'S STORY—Slick Rick—Def Jam

72 SKIN 1M IN—Cameo—Atianta Artsts

73 GOTTA GET THE MONEY—Levert—Alttantic

74 EAT OF THE MONENT—After 7—Virgin

75 TAKE WE WHERE YOU WANT T0—Geraid Alston—
Matown

76 YOU ARE MY EVERYTHING—Surface—Columbia

77 ROCK WITCRA—Bobby Brown—KCA

78 LITTLE JACKIE WANTS TO BE A STAR—Lisa Lisa & Cult
Jam—Columbia

79 JOY AND PAIN—Donna Alen—Oceana

80 YOU AND | GOT A THANG—Freddie Jackson—Capital

81 FOR YOU T0 LOVE—Luther Vandross—Epic

82 AFFAIR—Cherrelie—Tabu

83 'M THAT TYPE OF GUY—LL. Cool J—Def Jam

41T ISNT, IT WASN'T, IT AT NEVER GONNA BE—
Aretha Frankiin & Whitney Houston—Anst

85 1 DO—HNatalie Cole (Duel With Freddie Jackson)—EM

86 IT'S MY PARTY—Chaka Khan—Warner Bros.

87 CRUCIAL—New Edition—WCA

83 MIDNIGHT SPECIAL—The System—Atiantic

89 DON'T STOP YOUR LOVE—Keith Sweat—Vintertainment

9 BUST A MOVE—Young W.C.—Delwious Viny!

91 LOST WITHOUT YOU—BeBe & CeCe Winans—Capitol

92 | WANT TO BE YOUR LOVER—Aleese Simmons—Orpheus

93 FOR THE LOVE OF YOU—Tory! Tanil Tonel—Wing

94 WORKIN' OVERTIME—Diana Ross—Hatown

95 OBJECTIVE  Wiles Jaye—Istand

9% SARAH, SARAH—lonathan Butler—Jive

97 ALL HY LOVE—Peabo Bryson—Capitol

3 LEAD ME INTO LOVE—Anta Baker—Eiekira

* 99 WE GOT OUR OWN THANG—HKeavy D & The Boyz—

Uptown
100 HEY LOVER—Freddie Jacksan—Capitol

Karyn White

Top Black Albums

Pos. TITLE—Artist—Label

1 GUY—Guy—Uptown

2 DON' BE CRUEL—Babby Brown—MCA

3 LET'S GET T STARTED—M.C. Hammer—Capitol

4 KARYN WHITE—Karyn White—Warner Bros.

5 THE GREAT ADVENTURES OF SLICK RICK—Slick Rick—
Def Jam

6 24D WAVE—Surface—Columbia

7 GIVING YOU THE BEST THAT 1 60T—Anita Baker—
Elekira

8 JUST COOLIN—Levert—Atizntic

9 MESSAGES FROM THE BOYS—Boys—Hotown

10 2 HYPE—Kid "N Play—Select

1 ANY LOVE—Luther Vandrass—Epic

12 IT TAKES TWO—Rob Base & D.J. £-2 Rack—Profile

13 HEART BREAK—New Edmun McA

14 EAZY-DUZ-IT- -EazyE—Rul

15 GIRL YOU KNOW IT'S TR Wil Varli_Arists

16 LIFEIS ... T0Q SHORT—Too Short—Jive

17 3 FEET HIGH AND RISING—De L Soul—Tommy 8oy

18 HEAVEN—BeBo & CeCa Winans—Capitol

19 LOC'ED AFTER DARK—Tone Loc—Delicious Vinyl

20 TODAY—Today—Hotown

21 DON'T LET LOVE SLIP AWAY—Frecdie Jackson—Capitol

22 LARGER THAN LIFE—Jody Watiey—MCA

23 SILHOVETTE —Keony G—Ansta

24 FOREVER YOUR GIRL—Pauia Abdul—Virgin

25 BIG TYME—Heavy D. & The Boy2—MCA

25 SERIOUS—The O'Jays—EMI

27 KEEP ON MOVIN'Soul 1l Soul—Virgin

28 STRAIGHT OUTTA COMPTON—N W.A—Rulhless

29 KNOWLEDGE IS KING—Koal Mo Dee—Jive

30 WALKING WITH A PANTHER—L L Cool i—Def Jam

31 MORE THAN FRIENDS— Jonathan Butier—jive

32 THE RIGHT STUFF—Vanessa Williams—y

33 MACHISMO—Cameo—Aliantz Artists

34 IN EFFECT MODE—I B. Surei—Warner Bros.

35 YOUNGEST IN CHARGE—Special Ed—Profile

36 AS NASTY AS THEY WANNA BE—The 2 Live Crow—
Skyywalker

37 SOUNDTRACK: BATMAN—Prince—Warner Bros.

38 TENDER LOVER—Babyface—Salar

39 INTRODUCING .. . DAVID PEASTON —David Peaston—
Geffen

40 HOME—Stepharie Mills—MCA

41 MAKE IT LAST FOREVER —Keth Sweat—Vintertainment

42 TO CHANGE AND/DR MAKE A DIFFERENCE—Kiara—
Adista

43 DRIGINAL STYLIN'—Three Times Dape—Arista

44 VESTA 4 U—Vesta—AM

45 THE BOY GENIUS (FEATURING A NEW BEGINNING)—
Kwame—Atiantic

46 ME, MYSELF AND |—Cheryl ‘Pepsil’ Riley—Columbia

47 HEART'S HORIZON—AI Sarreau—Reprise

42 UNFINISHED BUSINESS—EPMD—Fresh

49 NO ONE CAN 00 IT BETTER—The D.0.C.—Ruthless

50 POWER—Ice-T—Sire

51 MIDNIGHT STAR—Mignight Star—Solar

52 WHO?—Tony! Toni! Tone!—Wing

53 GHETTO MUSIC: THE BLUEPRINT OF HIP HOP—Boogie
Down Productions—Jive

54 DO THE RIGHT THING—Soundtrack - Motown

55 ME AND JOE—Rodney O Joe Caoley—Egyptian Empire

56 A SALT WITH & DEADLY PEPA—Salt-N-Papa—Next

57 GERALD ALSTON—Gerald Alston—Taj

58 LIVIN' LARGE—E.L.—Virgin

59600D TO BE BAGK—Natalie Gole—EMI

60 2300 JACKSON STREET—The Jacksons—Epic

61 CHUCKI—Chuckii Boaker—Atiantic

& BE YOURSELF—Patii LaBelle—MCA

63 CX.—Chaka Khan—Warner Bros.

64 AFFAIR—Cherrelle—Tabu

55 HANGIN' TOUGH - New Kids On The Block—Columbia

66 THROUGH THE STORM—Arethz Franklin—Arista

67 SWASS—Sit Mix-A-Lot—Nastymix

66 IRRESISTIBLE—Mils faye—Isiznd

69 SPEND THE NIGKT_—.The Isley Brathers Featuring Ronald
Isiey—Warner Bros.

70 WILD & LOOSE—Oaktown's 3-5-7—Capitol

71 STANT OF A ROMANCE—Skyy—Atlantic

72 T TAKES A NATION OF MILLIONS TO HOLD US BACK—
Public Enemy-—Def Jam

73 ALL MY LOVE—Peabe Bryson—Capitol

74 STRAIGHT TO THE SKY—Lss2 Lisa & Cult Jam—Columb

75 THE LDVER IN ME—Sheena Easton—HCA

76 SILKY SOUL—Maze Featurng Frankie Beverly  Warner
Bros.

77 MAXIMUM THRUST—Joyce ‘Fendereils’ Irby—Motown

78 OASIS—Roberta Flack—Atiantic

79 THE DESOLATE ONE—Just Ice—Fresh

80 RAW—Aiyson Wiliams—Def Jam

81 LONG LIVE THE KANE—Big Oaddy Kane—Coid Chillin"

62 WHERE'S THE PARTY ATI—Cash Money & Marvelous—
Siesping Bak

B3 WHAT TIME IS IT—Gucci Crew H1—Gucci

84 SERIOUS BUSINESS—Third World—Mercury

85 STRONGER THAN PRIDE—Sade—Epic

86 MOVE SOMETHIN—The 2 Live Crow—Skyywalker

87 STAY WITH ME—Regina Belle—Columbia

98 SWEET OBSESSION—Sweet Obsession—Epic

89 K-§ POSSE—K-9 Posse—Arista

90 LOVE SEASONS—Alex Bugnon—Orpheus

91 THE REAL ROXANNE—The Real Roxanne—Select

92 RUFF N’ READY-—Ready For The World—MCA

93 IT'S TEE TIME—Sweet Tee—Profle

94 TAKE U BACK TO MY PLACE—7*.aoke—Orpheus

95 HERE | AM—Sharon Bryant—Wing.

9 WE'RE MOVIN' UP—Allantic Sterr- Warner Bros

97 HEAVEN ON EARTH—Donna Allen—Oceana

98 AND THE WINNER IS ... —Chubb Rock With Howie
Tep—Select

9% DQIN' IT—UTFO—Select

100 LOVE OR PHYSICAL—Ashford & Simpson—Gapitol

Y-28

BILLBOARD DECEMBER 23, 1989



WHERE WE'VE BEEN....

WHERE WE ARE NOW....

WHERE WE ARE GOING....

3 THE BEST 4S YET T0 COME.
- COME ALONG FOR A RIDE

kwnn THE SUPERSTARS OF THE 90'S ON
RPHEUS RECORDS, CASSETTES AND CDS.

THE BEGINNINGS OF AN IDEA!
THE FIRST ARTISTS TO BLAST
OFF IN ORPHEUS HISTORY:

CHART-BREAKING SUCCESS
IN THE FIRST YEAR!

THE ARTISTS OF THE 90's
WITH A I.LABEI, FOR THE 90s

© 1959 Orphews Records, Ine. Gsribvmed by EMI-USA



TOp Black Labels 7 ARISTA (34)

4 VIRGIN (31)
Pos. LABEL (No. of charted albums & singles) 9 EPIC (25)
1 MEA (47) 10 JVE (20)
2 WARNER BROS. (37) 11 DEF JAM (16)
3 CAPITOL (38) 12 EMI (28)
4 COLUMBIA (35) 13 UPTOWN (3)
5 ATLANTIC (43} 14 ELEKTRA (18)
& MOTOWN (38) 15 WING (12)

_MCA
R=CORDS
Top Black Top Black
Singles Labels Album Labels

RSPk A

Pos. LABEL (No. of charted singles) Pos, LABEL (No. of charted albums)
1 MCa (33) 1 MGA (14
2 WARNER BROS. (27) 2 CAPITOL (14)
3 COLUMBIA (36) 3 WARNER BROS. (10)

4 ATLANTIC (31) 4 ARISTA (13)

5 MOTOWN (27) 5 COLUMBIA (17}

6 CAPITOL (24) 6§ MOTOWN (11)

7 VIRGIN (21) 7 ATLANTIC (13)
8 EPIC (19) 8 JIVE (8)
9 ARISTA (21) 9 OEF JAM (4)

10 EMI (20) 10 VIRGIN {10)

11 ALM (15) 11 RUTKLESS (4)

12 JIVE (12) 12 EPIC (8)

13 WING (9) 13 PROFILE (7)

14 DEF JAM (12) 14 UPTOWN (2)

15 ORPHEUS (11) 15 ELEKTRA (9)
Top Black Distributing Labels
Pos. LABEL (No. of charted albums & singies) Labe) 3 WARNER BROS. (66)

1 MCA (§1; 4 ATLANTIC (60)
2 COLUMBIA (1) 5 CAPITOL (41)

Guy

Top Black Album Artists

Pos, ARTIST (No. of chirted albums) Label 26 HEAVY D. & THE BOYZ (1) MCA
1 6UY (1) Uptown 27 THE 0AYS (1) EMI
2 BOBBY BROWN (1) MCA 28 SOUL It SOUL (1) Virgin
3 M.C. HAMMER (1) Capito 73 WWA. (1) Rutbless
& KARYN WHITE (1) Warner Bros. 30 K0OL MOE DEE (1) Jive
5 SLICK RICK (1) Def Jam 31 L COOL J (1) Det Jam
© SURFACE (1) Columbia 32 EPMD () Frasn
Kenneth ‘Babyface’ Edmonds & Antonio ‘L.A." Reid 7 ANITA BAKER (1) Eiektra 33 JONATHAN BUTLER (1} Jive
3 LEVERT (1) Atiatic 34 VANESSA WILLIAMS (1) Wing
9 80YS (1) Malown 35 CAMEO (1) Alania Arists
N 10 KID "N PLAY (1) Select 3 AL 8. SURE (1) Warner Bros.
TOp Black Szngles Producers 11 LUTHER VANDROSS (2) Epc 37 SPECIAL EO (1) Pratie
12 ROB BASE & .. E-Z ROCK (1) Profile 38 PRINCE (1) Warner Bros.
Pos. PRODUCER (No. of charted singles) 13 PRINCE (4) 13 NEW EDITION (1) MCA 39 BABYFACE (1) Soiar
1 ANTONSO ‘LA, REID & KENNETH 'BABYFACE' EDWONDS 14 MICHAEL POWELL () 18 EAZY-E (1) Rutniess 40 DAVIO PEASTON (1) Geflen
) 15 KEITH THOMAS (3} 15 MILLI VANILU (1) Arista 41 STEPHANIE MILLS (1) MCA
2 NARADA MICKAEL WALDEN (11) 16 KICK WARTINELLI (5) 16 700 SHORT (1) live 42 KEITH SWEAT (1) Vintertainment
2 GENE GRIFFIN (17) 17 LARRY BLACKMON (¢) 17 DE LA SOUL (1) Tommy Boy 43 KIARA (1) Arstz
4 TEDDY RILEY (14} 18 DAVID TOWNSEND & DAVID CONLEY (5) 18 BEBE & CECE WINANS (1) Capito 4 THREE TIMES DOPE (1) Arista
5 FULL FORCE (10) 19 ATTALA ZANE GILES () 19 THE 2 LIVE CREW 2) Skyywalker 4 IGET (2) Sre
6 JOMMY “JAM HARRIS & TERRY LEWIS (10) 20 GEORGE DUXE (£) 20 TONE LOC (1) Delcious iyt 46 VESTA () AGM
7 ANDRE CYMONE (3) 21 STAN SHEPPARD (8) 21 TODAY ) Motown 7 KWAME (1) Allantic
8 MARCUS MILLER (5) 22 MIKE ROSS & MATT DIXE (1) 22 FREDDIE IACKSON 1) Capitol 48 CHERYLPEPSIF RILEY (1) Columbia
9 GERALD LEVERT & WARC GORDON (1) 23 PRINGE PALL HUSTON (2) 23 J0OV WATLEY (1) MCA 49 AL JARREAU (1) Reprise
10 BARRY EASTHOND (1) 2 CRUCKII BOOKER (5) 2¢ KENNY G (1) Avista 50 THE D0 (1) Ruthless
11 FRANK FARIAN (1) 25 AUSS TITELHAN () 25 PAULA ABOUL (1) Virgi

12 ANGELA WINBUSH ()
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el 5 A

\tm CONTINUES......BE A PART OF 1T}




Top Black Singies Artists

Pos. ARTIST (No. of charted singles) Label
1 BOBBY BROWN (5) MCA
2 SURFACE (4) Columbia
3 KARYN WHITE (5) Warrer Bros.
4 GUY (&) Uptown
(1) Hhotown
5 VESTA (4) ABM
§ LEVERT (4) Atlantic
7 ANITA BAKER (3) Elekira
4 SOUL IF SOUL (FEATURING CARON WHEELER) (2) Virgin
9 80YS (4) Motown
10 LUTHER VANDROSS (4) Epic
11 NEW EDITION (8) MCA
12 FREDDIE JACKSON (3) Capito)
Uy EM)

)
13 TODAY (3) Motown
14 JONATHAN BUTLER (3) Jve
15 JODY WATLEY (3) MCA
16 MILLI VANILLI (4) Arista
17 TONE LOC (2) Delcious Viny!
18 STEPHANIE MILLS (3) MCA
19 CHERRELLE (3) Taby
20 PRINCE (2) Worner Bros.
(1) Paisley Park
21 VANESSA WILLIAMS (3) Wing
7 ILOOKE (3) Orpheus
73 AL B. SURE! (3) Warner Bros,
24 BEBE & CECE WINANS (3) Capitol

25 REGINA BELLE (2) Columbia

pic

26 PEABO BRYSON (2) Capitol

27 EU. (3) Virgn

28 THE QIAYS (2) EMI

29 TONY! TONI! TONE! (2} Wing

30 CAMED (3) Atianta Arlsts

31 CHUCKII BOOKER (2) Atlantic

32 SLICK RICK (3) Oel Jam

33 ALYSON WILLIAMS (3) Def jam

34 KOOL MOE DEE (2} Jve

35 LISA LISA & CULT JAM (3) Columbia

36 AL JARREAU (3) Reprise

37 DE LA SOUL (2} Tornmy Boy

38 RATALIE COLE (3) ENI

39 DONNA ALLEN (3) Ocesna

40 SKYY (3) Atiantec

41 THE JACKSONS (2) Epic

42 CHAKA KRAN (2) Warner Bros,
Quest

43 ROBERTA FUACK (2) Atlantic

44 SYBIL (1) Next Plateay

45 KIARA (8) Arista

46 ERIC GABLE (2) Orpheus

47 ROB BASE & 0.J, E-Z ROCK (3) Profle

48 BABYFACE (2) Solar

49 PAULA ABDUL (3) Virgin

50 ATLANTIC STARR (2) Warner Bros

Bobby Brown

In This
Issue:

YOU
DECIDE!

Vote for the
artists,
singles, and
albums
of the
DECADE!

See ballot

inside this

Billboard
issue.

JLLBOARD DECEMBER 23, 1989

Y-31



THERERRRINIMUSIG

Randy Travis

Top Country Artists

Pos. ARTIST (No. of charted albums & singles) Label

1 RANDY TRAVIS (3) Warner Bros.

2 GEORGE STRAIT (10) MCA

3 REBA MCENTIRE (8) MCA

4 RICKY VAN SHELTON (8) Columbia

§ THE JUDDS (1) CURB/RCA

6 ALABAMA (10) RCA

7 KT. OSLIN {6) RGA

8 HANK WHLLIANS JR. (10) Warner/Corb
{1) Mercury

9 KEITH WHITLEY (7) RCA

10 RODNEY CROWELL (5) Columbia
(1) Warrer Bros.

11 PATTY LOVELESS (5) MCA

12 DWIGHT YOAKAM (8) Reprise

13 KATHY MATTEA (6) Mercury

14 SHENANDOAM (5) Columbia

15 VERN GOSDIN (6) Columbia

16 CLINT BLACK (4) RCA

17 HIGHWAY 101 (7) Warner Bros

16 THE OAK RIDGE BOYS (7) MCA

13 TANYA TUCKER (7) Capilol

20 BILLY JOE ROYAL () Atlanic

21 WILLIE NELSON 7) Columba

22 RESTLESS HEART {5) RCA

23 ROSANNE CASH {5) Columbia

24 DAN SEALS (4) Capitol

25 STEVE WARINER (6) MCA

25 SKIP EWING (6) MCA

27 DOLLY PARTON (3) Golumbia

28 THE DESERT ROSE BAND (6) MCA/Cutb
29 EODY RAVEN (3) Unwversal

) Rea
30 NITTY GRITTY DIRY BAND (3) Universal
{&) warnet Bros
31 BAILLIE & THE BOYS (5) RCA
32 RONIE MILSAP () RCA
33 RICKY SKAGES (5) Epic
34 THE STATLER BROTHERS (7) Mercury
35 KENNY ROGERS (4) Reprise
1) Capitol

(3) ReA
36 MERLE HAGGARD (5) Epic
37 GEORGE JONES (5) Epic
38 GARTH BROOKS (3) Caprtol
39 CONWAY TWITTY (5) MCA
40 K.D. LANG (4) Sire
41 THE FORESTER SISTERS (6) Warmer Bros.
42 HOLLY DUNK (3) warner Bros.
(2) MTM
43 DON WILLIANS (3) RCA
(2) Captol
44 LORRIE MORGAN (4) RCA
45 EARL THOMAS CONLEY (4) RCA
46 EMMYLOU HARRIS (1) Warner Bros.
(3) Reprse
47 LIONEL CARTWRIGHT (5) MCA
48 MICHAEL MARTIN MURPHEY (4) Warner Bros.
43 THE BELLAMY BROTHERS (7) MCA/Curb
50 PAUL OVERSTREET (3) RCA
1) MTM

Top New
Country Artists

Pos. ARTIST (Wo. of charted albums & singles) Label
1 CLINT BLACK (4) RCA
2 GARTH BROOKS (3) Capitol
3 LORRIE MORGAN (4) RCA
4 LIONEL CARTWRIGHT (5) MCA
5 MARY CHAPIN CARPENTER (3) Columbla
& SUZY BOGGUSS () Capitol
7 CANYON (8) 161h Avenve
8 J.C. CROWLEY (3) RCA
9 TRAVIS TRITT (1) Warner Bros.

10 BILLY HILL (2) Reprise

Top Country Labels
Pos. LABEL {No. of charted albums & singles)
RCA (82)

2 WCA (39)

3 COLUNBIA (57)

4 WARNER BROS. (64)
5 CAPITOL (60)

& EPIC (45)

7 MERCURY (48)

! € C:IOWh

LT

Top Country
Distributing
Labels

Pos. LABEL (No. of charted albums & singles)
1 WARNER BROS. (97)

¢85 (10}
5 CAPTOL (70)

Top Country
Album Labels

Pos. LAREL (No. of charted albums)
1 MCA (38)
2 RCA 26)
3 COLUMBIA (17)
4 WARNER BROS. (23)
5 CAPITOL (12)
§ WARNER/CURB (7)
7 CURB/RCA ()
8 EPIC (12)
9 REPRISE (6)
10 NERCURY (3)
11 MCA/CURE (5)
12 UNIVERSAL (5)
13 ATLANTIC (3
14 SIRE (2)
15 UM (1)

-MCA RECORDS

Top Country
Album
Distributing
Labels

Pos. LABEL (M. of charted albums)
1 MCA (45)
2 WARNER BROS. (38)
3 RCA (34)
4.CBS (28)
5 CAPITOL (14)

8 REPRISE (19)

9 UNIVERSAL (32)

10 CURB/RCA (10)

11 WARNER/CURB (10)
12 MCA/CURB (21}

13 ATLANTKC (13)

18 SIRE (4)

15 CAPITOL/CURB (10)

Top Country
Singles Labels

Pos. LABEL (No. of charted singles)
1 RCA (56)
2 MCA (55)
3 COLUMBIA (40)
4 WARNER BROS. (41)
5 CAPITOL (48)
§ EPIC (33)
7 MERCURY (38)
8 UNIVERSAL (27)
3 MCA/CURE (16)
10 REPRISE (12)

13 WARNER/CURB (3)
M CURS
15 CAPIFOL/CURB (7)

Top Country
Singles
Distributing
Labels

Pos. LABEL {No. of charted singles)
1 REA (62)
2 MCA 1)
3B G
4 WARNER BROS. (58)
5 CAPITOL (55)
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| Ciint Black

Top Country Singles

Pos. TITLE—Artist—Label
1 BETTER MAN—Clint Black RCA
2 KILUIN® TIME_Ciint Black—RCA
3 SHE'S GOT A SINGLE THING IN MIND—Corway Twitty—

4 LOVIN' ONLY ME—Ricky Skaggs—Epic
§ | GO OREAMS—Steve Warinei—MCA

§ ABOVE AND BEYOND—Rodney Crowell—Columtia

7 ' KO STRANGER T0 THE RAIN—Ke(th Whitley—RCA
8 LET ME TELL YOU ABOUT LOVE—The Judds—Curb/RCA
9 WHAT'S GOING ON IN YOUR WORLD—George Strait—

MCA

10 KOTHING | AN DO ABOUT IT NOW.-—Wile Nelson—
Columbia

11 LOVE OUT LOUD—Ear! Thoms Contey—RCA

12 LIVING PROOF—Ricky Van Shelion—Columbia

13 HIGH COTTON—Alshama—RCA

14 | wONDER DO YOU THINK OF ME—Keith Whitley—RCA

15 CATHY'S CLOWN Reba McEntice—MCA

16 1 DON'T WANT T0 SPOIL THE PARTY..-Rosanne Cash—
Caluming

17 WHERE DID | GO WRONG—Stave Wariner—MCA.

16 IN A LETTER TO YU — Eddy Raven—Universal

19 SUNDAY IN THE SOUTH—Sherandoah—Columbia

20 ARE YOU EVER GONNA LOVE ME—Holly Ounn—Warner
Bros

21 HIGHWAY ROBBERY—Tanya Tucher —Capito)

22 AFTER ALL THIS TIME—Rodney Crowell—Columbia

23 1 SANG DIXIE—Dwight Yoskam _Reprise

24 BIG WHEELS IN THE MOONLIGHT—Dan Seats—Capitol

25 BAYOU BOYS—Eddy Raven—Unversal

26 BABY'S GOTTEN GOOD AT GOODBYE—George Strat—

27 ) STILL BELIEVE IN YOU—The Desert Rase Band—
MCA/Curb

28 GIVE ME HIS LAST CHANCE—Lionel Cartwiight—MCA

29 THE CHURCH ON CUMBERLAND RDAD—Shenandoah—
Columbia

30 ONE 60D WELL—Don Willams - RCA

31 ' STILL CRAZY—-Vern Gosdin—Columbia

32 COME FROM THE HEART—Kathy Mattea—Mercury

31 BURNIN' OLD MEMORIES—Kathy Mattea—Mercury

34 YELLOW ROSES—Dolly Parton—Columbia

35 TIMBER I' FALLING IN LOVE - Patty Loveless—MCA.

36 NEW FOOL AT AN OLD GAME—Reb2 McEntire—MCA

37 ACE IN THE HOLE—George Strait—MCA

38 WHO YOU GONNA BLAME (T ON THIS TIME - Vern
Gosdin—Columi

39 {1 WISH { HAD A) HEART OF STONE—Baillie & The

Boys_|

40 DONT YOU EVER GET TIRED (OF HURTING MEM—Ronnie
Milsap—RCA

41 SONG 0F THE SOUTH—Alzbama—RCA

42 IF | HAD Y0U—Alabams—RCA

43 WHY'D YOU COME IN HERE LOOKIN' LIKE THAT—Dolly
Parton-~Cotumbia

#4 FROM THE WORD GO—Michael Martin Murphey—Warner

Bros.
45 SHE DONT LOVE NOBODY—The Desert Rose Band—
Curb
6 HEY BOBBY—KT, Osiin—RCA
47 A BETTER LOVE NEXT TIME—Merle Haggard—Epic

48 YOUNG LDVE (STRONG LOVE)—The Judds—Curb/RCA
49 LOVE HAS NO RIGHT  Billy joe Royal —Allantc America

Y-34

50 HOUSTON SOLUTION—Ronnre Mitsap—RCA

51 TELL IT LIKE T tS—gully Joe Royal—Aiantic America

52 WHAT I'0 SAY—FEart Thomas Canley-—RCA

53 15 IV STILL OVER—Randy Teavss—Warner Bros.

54 DEEPER THAN THE HOLLER—Randy Travis—Warner
8ras.

55 ) WISH { WAS STILL IN YOUR DREAMS—Conway
Twitty—MCA

56 THEY RAGE ON—Dan Seals—Capitol

57 LIFE AS WE KNEW 1T Kathy Mattes—wercury

5 FROM A JACK TO A KING—Ricky Van Sheltos—Calumbia

59 SAY WHAT'S IN YOUR HEART—Restless Heart—RCA

60 "TIL YOU CRY — Eddy Raven—RCA

61 TIL LOVE CONES AGAIN—Reba Mcntire—MCA

62 CALL ON ME—Tanya Tucker—Capitol

63 BIG DREAMS IN A SUALL TOWN—Restless Heart —RCA

64 MUCH TOO YOUNG (T0 FEEL THIS DAMN OLD}—Garth
Brooks—Capilol

65 ANY WAY THE WIND BLOWS—Southern Pacir= Warner

o5

66 BURNIN® A HOLE IN MY HEART—Skip Ewing—MCA

67 HOMKY TONK HEART—Highway 101—Warner Bros.

68 DON'T TOSS US AWAY—Patty Loveless—MCA

69 MORE THAN A MAME ON A WALL—The Statler
Brothers—Mereury

0 I'M A ONE WOMAN MAK—George Jones—Epic

71 FINDERS ARE XEEPERS—Hank Willams Jr.—
Wacner/Curb

72 HONEY | DARE YOU—Southern Pacific—Warner Bros.

72 AN AMERICAK FAMILY—The Cak Ridge Boys—MCA

74 THIS WOMAN—K T, Oslin—RCA

75 1 GOT YOU—Dwight Yoaham—Reprise

76 HOLE iN WY POCKET—Ricky Van Shelton—Calumbia

77 OLD COYOTE TOWN-—Don Willams—Capitol

78 IT'S JUST A MATTER OF TIME—Randy Travis—Warner

79 YOU AIN'T GOING NOWHERE—Chits Hulman & Roger
McGuion—Universal

80 SHE'S CRAZY FOR LEAVING—Rodney Crowell—Columbia

81 ALL THE FUN—Paul Overstreet—RCA

82 DEAR ME—Losrie Worgan—RCA

83 LET IT BE YOU—Ricky Skagps—Epic

B4 I TOMORROW NEVER COMES—Garth Brooks—Capitol

85 BEYOND THOSE YEARS—The Oak Rdge Boys—MCA

86 YOU'LL NEVER BE SORRY—The Beliamy Brothers—
MCA/Curb

7 THE RACE IS ON— Sawyer Brawn—Capitol/Curb

83 COME AS YOU WERE—T. Graham Brawn—Capital

89 DON'T WASTE IT ON THE BLUES—Gene Watson—
Warner Bros,

90 SHE DESERVES YOU—Baille & The Boys—RCA

91 CHANGE OF HEART—The Judds—RCA/Curb

92 DOWN THAT ROAD TONIGHT—Nitty Gritty Dirt Band—
Waroer Bros,

93 FAIR SHAKE—Foster & Lioyd—RCA

34 LOVE WILL - The Forestar Sisters—Warner Bios.

95 YOU GOT IT—Roy Grbison—Virgin

96 NEVER GIVIN' UP ON LOVE—Michael Martin Murphey—
Warner Bros.

97 SETTING ME UP—Highway 101—Warner Brus.

98 UP AND GONE—The McCarters—Warner Bros.

95 1 FEEL FINE—Sweethearts Of The Rodeo—Columbia

100 DON'T YOU—The Forester Sisters—Watner Bros.

Ricky Van Shelton |

Top Country Albums

Pos. TITLE—Artist—Label
1 LOVING PROGF—Ricky van Sheiton—Columbia
2.0LD 8 X 16—Randy Travis—Waerner Broa.
3 THIS WOMAN—K.T. Qsin—RCA
& GREATEST HiTS JIk—Hank Willams 1, —Warner/Curb
 GREATEST H(TS—The Judds—RCA/Curt
& BEYOND THE BLUE NEON—George Strat—MCA
7 DIAMONDS & DIRT—Rodney Croweli—Columbi
& BUENAS NOCHES FROM A LONELY ROOM.-Dwight
Yoakam—Repnse
9 ALWAYS & FOREVER—Randy Travis—Warner Bras.
10 REBA—Reba McEntire—MCA
11 HONKY TONK ANGEL—Patty Loveless—MCA
12 SOUTHERN STAR—Alabama—RCA
13 RIVER OF TIME—The Judds—Curb/RCA
14 DON'T CLOSE YOUR EYES—Keith Whitley—RCA
15 SWEET SIXTEEN—Reda McEntire—MCA
16 KILLIN' TIME—Clint Black—RCA
17 80°S LADIES—K T, Osim—RCA
18 THE ROAD NOT TAKEN—Shenandoah—Columbia
19 WILD EYEQ DREAM—Ricky Van Shelton—Columbia
20 STRONG ENOUGH TO BEND—Tanya Tucker—Capitol
21 BIG DREAMS IN A SMALL TOWN—Restless Heart—RCA
22 CHISELED 1N STONE—Vern Gosdin—Columbia
23 RAGE ON—Dan Seals—Capitol
4101 2—Highway 101—warner Bros.
25 WHAT A WONDERFUL WORLD—Willie Nelsan—Columbia
26 STORMS OF LIFE—Randy Traws—Warner Bros,
27 TELL JT LIKE 1T 1S—8ily Joe Royal—Atiantic America
28 HITS 19791909 Rosanne Cash—Columbia
29 GREATEST HITS—Alabama__RCA
30 WILD STREAK—Hank Willams Jr, —Warner/Curb
21 COPPERHEAD ROADSteve Earie—Uni
32 THE STATLERS GREATEST HITS—The Statler Brotners
Wercury
33 MONONGAHELA— The Oak Ridge Boys—MCA
34 LYLE LOVETT AND HIS LARGE BAND—Lyle Lovett—
MCA/Curb
35 SOMETHING INSIDE SO STRONG—Kenny Rogers—
Reprise
35 WHITE LIMOZEEN—Doly Partor—Columbia
37 1F YOU AIN'T LOVIN' YOU AIN'T LIVIN—George Strait—

38 WILL THE CIRCLE BE UNBROKEN, VOLII—Nitty Grtty

Dirt Band—Unrversal

39 GREATEST HITS, VOL 2—George Stran— MCA

40 WILLOW IN THE WIND—Kathy Mattes—Mertury

41 ONE WOMAN MAN—Gearge Joes—Epic

42 THE COAST OF COLORADO—Skip Ewing—MCA

43 UNTASTED HONEY—Kathy Mattea—Mercury

44 ABSOLUTE TORCH AND TWANE—k.d. tang & the
Reclines—Sire

45 HOMESICK WERQES— The Charlie Daniels Band—Epic

45 ALABAMA LIVE—Alabama —RCA

47 NING'S RECORD SHOP —Rosanne Cash—Columbia

48 GREATEST HITS—Patsy Cline—MCA

49 BLUERIRD—Emmylov Harrts—warner Bros.

50 GREATEST HITS—Reba McEntire—MCA

51 | WONDER DO YOU THINK OF ME—Kerth Whitley - RCA

52 ONE TIME, ONE NIGHT—Sweethearts Of The Rodeo—
Columtra

53 A HORSE CALLEQ MUSIC—Withe Neison—Columbiz

S4 MYSTERY GIRL— Roy Orbisa—Virgin

55 GARTH BROOKS—Garth Brooks—Capitol

56 RUNNING —The Desert Rose Band—MCA/Curb

7 GREATEST HITS, VOL |—Hank Willams Jr.—
Waroer/Cury

58 STRANGER THINGS HAVE HAPPENED--.Ronnie Milszp—
RCA

59 GREATEST HITS, VAL Iti—The Oak Ridge Boys—MCA

60 SHADOWLAND—k.d. lang—Sire

61 TURK THE TIDE—Baille & The Boys—RCA

621 GOT DREAMS—Steve Wariner —MCA

63 AS | AM—Anne Murray—Capite]

84 KENTUCKY THUNDER—Ricky Shaggs—Epic

§5 LEAVE THE LIGHT ON—Lorne Morgan—RCA

86 ALOWE—Vern Gosdin—Columba

67 BORN TO BOOGIE—Hork Willams Jr.—Warner/Curb

68 THE ROYAL TREATMENT—Billy Joz Royal—Allantic
Amenca

€9 COME AS YOU WERE—T. Graham Brown—Capiol

70 501 BLUES—Merle Haggard—Epic

71 CHILL FACTOR—Merte Haggard—Epic

72 GREATEST HITS VOL TWO—Lee Greenwood—MCA

73 WIDE OPEN—Sawyer Brown—Capitol/Curb

74 SURVIVOR—Lacy | Dalton—Uniersal

75 COMIN' HOME TO STAY - Ricky Skaggs—Epic
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I want you to
come to Columbus to
do your next project.

We already have one thin j’
in common . . . the quest A
for great music. A

Y ,/-,@,,%2{

J.D. BLACKFOOT

President
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STUDIO A

Neve: 60 x 48 V Series
MK-3 Console -

GML: 60 Channel Automation
System

StuderRevox: 2 A-820 24 track
w/48 Channels of
Dolby SR
A-820 2 inch 2 track
A-820 Vs inch 2 track
w/center time code
2 A-721 Cassette Decks

Sony: 3324 24 track
digital recorder

Genelec: 1025A, 1024B, 1019A
Control Room Monitors

STUDIO B

Neve: 8232
Studer: A-820

And all the toys you can imagine

Call for complete rate informa
and availability. o

o _ e 394 Mt. Vernon
E ‘ i Columbus, Ohio 43215
% . AR 614/228-2389

’ it b FAX: 614/228-2422
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We’re turning up the heat
for the 90's!

Medicine Man" by Jim Yellowhawk © 1989 Sisapa Record Co., Inc. prints available
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George Strait

Top Country Singles Artists

Pos. ARTIST (No. of ctharted singles) Label 27 EARL THOMAS CONLEY (3) RCA

1 GEORGE STRAIT (5) MCA 28 RESTLESS HEART (3) RCA

2 SHENANDOAH (4) Columbia 29 HOLLY DUNN (2) Warner Bros.

3 REBA MCcENTIRE (4) MCA (1) MT™M

4 RODNEY CROWELL (4) Columbia 30 DWIGHT YOAKAM (4) Reprise

5 RANDY TRAVIS (4) Warner Bros. 31 THE FORESTER SISTERS (4) Warner Bros.
6 PATTY LOVELESS (4) MCA 32 PAUL OVERSTREET (2) RCA

7 RICKY VAN SHELTON (5) Columbia (1) MTM

8 STEVE WARINER (4) MCA 33 RICKY SKAGGS (3) Epic

9 KEITH WHITLEY (4) RCA 34 DOLLY PARTON (2) Columbia

10 ALABAMA (3) RCA 35 HANK WILLIAMS JR. (3) Warner/Curb

11 EDDY RAVEN (2) Universal (1) Mercury

(1) RCA 36 LIONEL CARTWRIGHT (4) MCA

12 KATHY MATTEA (4) Mercury 37 DAN SEALS (2) Capito!

13 THE JUDDS (4) Curb/RCA 38 LORRIE MORGAN (3) RCA

14 THE DESERT ROSE BAND (5) MCA/Curb 39 MERLE HAGGARD (4) Epic

15 HIGHWAY 101 (4) Warner Bros. 40 MICHAEL MARTIN MURPHEY (3) Warner Bros.
16 K.T. OSLIN (4) RCA 41 SOUTHERN PACIFIC (4) Warner Bros.

17 VERN GOSDIN (4) Columbia 42 GARTH BROOKS (2) Capitol

18 DON WILLIAMS (2) RCA 43 WILLIE NELSON (4) Columbia

(2) Capitol 44 THE BELLAMY BROTHERS (5) MCA/Curb
19 BAILLIE & THE BOYS (4) RCA 45 THE STATLER BROTHERS (5) Mercury
20 RONNIE MILSAP (3) RCA 46 GENE WATSON (4) Warner Bros.
21 CONWAY TWITTY (4) MCA 47 GEORGE JONES (4) Epic
. 22 TANYA TUCKER (5) Capitol 48 NITTY GRITTY DIRT BAND (2) Warner Bros.
gl Teavis 23 CLINT BLACK (3) RCA () Universal

24 SKIP EWING (4) MCA 49 EMMYLOU HARRIS (3) Reprise

25 BILLY JOE ROYAL (3) Atlantic 50 KENNY ROGERS (2) Reprise

26 THE OAK RIDGE BOYS (4) MCA (1) Capitol

Top Country Album Artists

Pos. ARTIST (No. of charted albums) Label (2) Warner Bros.
1 RANDY TRAVIS (5) Warner Bros. 27 LYLE LOVETT (2) MCA/Curb TOp Country
2 HANK WILLIAMS JR. (7) Warner/Curb 28 THE STATLER BROTHERS (2) Mercury .
3 GEORGE STRAIT (5) MCA 29 STEVE EARLE (1) Uni Szngles Producers
4 REBA MCENTIRE (4) MCA 30 KENNY ROGERS (1) Reprise
5 RICKY VAN SHELTON (2) Columbia (2) RCA Pos. PRODUCER (No. of charted singles)
6 KT. OSLIN (2) RCA 31 DOLLY PARTON (1) Columbia 1 JIMMY BOWEN (56)
7 THE JUDDS (7) Curb/RCA (1) RCA 2 TONY BROWN (25)
8 ALABAMA (7) RCA 32 SKIP EWING (2) MCA 3 KYLE LEHNING (11)
9 DWIGHT YOAKAM (4) Reprise 33 THE CHARLIE DANIELS BAND (3) Epic 4 BARRY BECKETT (11)
10 KEITH WHITLEY (3) RCA 34 GEORGE JONES (1) Epic 5 JAMES STROUD (25)
11 RODNEY CROWELL (1) Columbia 35 PATSY CLINE (2) MCA 6 STEVE BUCKINGHAM (14)
(1) Warner Bros. 36 RICKY SKAGGS (2) Epic 7 ALLEN REYNOLDS (6)
12 ROSANNE CASH (2) Columbia 37 EMMYLOU HARRIS (1) Warner Bros. 8 JIM ED NORMAN (16)
13 PATTY LOVELESS (1) MCA 38 MERLE HAGGARD (2) Epic 9 ED SEAY (19)
14 WILLIE NELSON (3) Columbia 39 SWEETHEARTS OF THE RODEO (1) Columbia 10 PAUL WORLEY (19)
15 KATHY MATTEA (2) Mercury 40 ROY ORBISON (1) Virgin 11 BOB MONTGOMERY (11)
16 THE OAK RIDGE BOYS (3) MCA 41 GARTH BROOKS (1) Capitol 12 HAROLD SHEDD (9)
1 VERN GOSDIN (2) Columbia 42 THE DESERT ROSE BAND (1) MCA/Curb 13 RICKY SKAGGS (6)
18 TANYA TUCKER (2) Capitol 43 STEVE WARINER (2) MCA 14 BRENT MAHER (6)
18 BILLY JOE ROYAL (2) Atlantic 44 RONNIE MILSAP (1) RCA 15 GARTH FUNDIS (8)
20 HIGHWAY 101 (3) Warner Bros. 45 ANNE MURRAY (2) Capitol 16 JERRY CRUTCHFIELD (10)
21 CLINT BLACK (1) RCA 46 BAILLIE & THE BOYS (1) RCA 17 NELSON LARKIN (16)
2 KD. LANG (2) Sire 47 SAWYER BROWN (2) Capitol/Curb 18 JOSH LEO (8)
23 SHENANDOAH (1) Columbia 48 THE FORESTER SISTERS (2) Warner Bros. 19 RODNEY CROWELL (7)
24 RESTLESS HEART (2) RCA 49 LEE GREENWOOD (2) MCA 20 PETE ANDERSON (5)
25 DAN SEALS (2) Capitol 50 LORRIE MORGAN (1) RCA 21 JERRY KENNEDY (15)
% NITTY GRITTY DIRT BAND (1) Universal 22 WENDY WALDMAN (9)
23 GEORGE STRAIT (5)
Jimmy Bowen 24 RON CHANCEY (11)
25 RICK HALL (4)
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Jazzie B of Soul 1l Soul

Top Dance Sales 12-Inch Singles

Pos. TITLE—Artist—Label

1 KEEP ON MOVIN'—Soul 11 Soul (Featuring Caron
Wheeler)—Virgin

2 BACK TO LIFE—Soul Il Soul (Featuring Caron Wheeler)—
Virgin

3 ME, MYSELF & |—De La Soul—Tommy Boy

4 WILD THING—Tone Loc—Delicious Vinyl

5 THIS IS ACID—Maurice—Vendetta

6 LIKE A PRAYER—Madonna—Sire

7 (YOU'RE MY ONE AND ONLY) TRUE LOVE—Seduction—
Vendetta

8 | BEG YOUR PARDON-—Kon Kan—Atlantic

9 STRAIGHT UP—Paula Abdul—Virgin

10 DON'T MAKE ME OVER—Sybil—Next Plateau

11 GIRL YOU KNOW {T'S TRUE—Milli Vanilli—Arista

12 MISS YOU MUCH—Janet Jackson—A&M

13 GOOD LIFE—Inner City—Virgin

14 EXPRESS YOURSELF—Madonna—Sire

15 BUFFALO STANCE—Neneh Cherry—Virgin

16 SHE DRIVES ME CRAZY—Fine Young Cannibals—I.R.S.

17 REAL LOVE—Jody Watley—MCA

18 ON OUR OWN (FROM ‘GHOSTBUSTERS [I")—Bobby
Brown—MCA

19 THAT’'S THE WAY LOVE IS—Ten City—Atlantic

20 FRENCH KISS—Lil Louis—Epic

21 THIS TIME | KNOW IT'S FOR REAL—Donna Summer—
Atlantic

22 1T'S NO CRIME—Babyface—Solar

Top Dance Sales
Artists

Pos. ARTIST (No. of charted singles) Label
1 SOUL 1l SOUL (FEATURING CARON WHEELER) (2) Virgin
2 BOBBY BROWN (5) MCA
3 PAULA ABDUL (5) Virgin
4 MADONNA (2) Sire
5 INNER CITY (4) Virgin
6 TONE LOC (2) Delicious Vinyl
7 DONNA SUMMER (2) Atlantic
8 SEDUCTION (2) Vendetta
9 DE LA SOUL (2) Tommy Boy

10 MILLI VANILLI (3) Arista
11 JODY WATLEY (2) MCA
12 NENEH CHERRY (2) Virgin
13 KON KAN (3) Atlantic
14 NEW ORDER (2) Qwest
15 FINE YOUNG CANNIBALS (3) I.RS.
16 SAMANTHA FOX (3) Jive
17 GUY (1) Motown
(3) Uptown
18 MAURICE (1) Vendetta
19 KARYN WHITE (2) Warner Bros.
20 SYBIL (1) Next Plateau
21 INFORMATION SOCIETY (2) Tommy Boy
22 JANET JACKSON (1) A&M
23 TEN CITY (2) Atlantic
24 DENISE LOPEZ (2) Vendetta
25 BOYS (2) Motown

Top Dance Sales Labels

Pos. LABEL (No. of charted singles)

1 VIRGIN (22)

2 ATLANTIC (34)

3 MCA (16)

4 VENDETTA (15)

5 MOTOWN (10)

6 EPIC (11)

7 SIRE (14)

23 FUNKY COLD MEDINA—Tone Loc—Delicious Vinyl

24 COME HOME WITH ME BABY—Dead Or Alive—Epic

25 FRIENDS—Jody Watley With Eric B. & Rakim—MCA

26 BUST A MOVE—Young M.C.—Delicious Vinyl

27 FINE TIME—New Order—Qwest

28 | WANNA HAVE SOME FUN—Samantha Fox—Jive

29 THE LOVER N ME—Sheena Easton—MCA

30 DIAL MY HEART—Boys—Motown

31 FIGHT THE POWER (FROM ‘DO THE RIGHT THING")—
Public Enemy—Motown

32 FADING AWAY—Will To Power—Epic

33 IF YOU FEEL IT—Denise Lopez—Vendetta

34 WALKING AWAY—Information Society—Tommy Boy

35 SECRET RENDEZVOUS (REMIX)—Karyn White—Warner
Bros.

36 WE GOT OUR OWN THANG—Heavy D. & The Boyz—
Uptown

37 ELECTRIC YOUTH (REMIX)—Debbie Gibson—Atiantic

38 MR. D.J.—Joyce ‘Fenderella’ Irby—Motown

39 MY FANTASY (FROM ‘DO THE RIGHT THING')—Teddy
Riley Featuring Guy—Motown

40 A LITTLE RESPECT——Erasure—Sire

41 LOVE'S ABOUT TO CHANGE MY HEART—Donna
Summer—Atlantic

42 SEND ME AN ANGEL 89—Real Life—Curb

43 SELF DESTRUCTION—The Stop The Violence
Movement—Jive

" 44 BATDANCE (FROM ‘BATMAN')—Prince—Warner Bros.

45 COLD HEARTED—Paula Abdul-—Virgin

46 EVERY LITTLE STEP—Bobby Brown—MCA

47 TUMBLIN' DOWN—Ziggy Marley & The Melody Makers—
Virgin

48 WORKIN' OVERTIME—Diana Ross—Motown

49 ROUND AND ROUND—New Order—Qwest

50 AIN'T NOBODY BETTER—Inner City—Virgin

‘ Top Combined

Dance Labels

Pos. LABEL (No. of charted club play & sales)
1 VIRGIN (42) ‘
2 ATLANTIC (64)

3 MCA (26)

4 EPIC (27)

5 SIRE (29)

6 CAPITOL (40)

7 VENDETTA (24)

8 MOTOWN (20)

9 TOMMY BOY (17).
10 WARNER BROS. (23)
11 JIVE (22)

12 ARISTA (17)

13 DELICIOUS VINYL (6)
14 PROFILE (18)

15 COLUMBIA (24)

8 JIVE (13)

9 TOMMY BOY (8)

10 DELICIOUS VINYL (3)
11 CAPITOL (15)

12 WARNER BROS. (9)
13 ARISTA (6)

14 NEXT PLATEAU (5)
15 UPTOWN (5)

Top Dance Club Play Artists

Pos. ARTIST (No. of charted singles) Label
1 INNER CITY (3) Virgin
2 SOUL Il SOUL (FEATURING CARON WHEELER) (2) Virgin
3 NEW ORDER (2) Qwest
4 D.MOB (2) FFRR
5 MADONNA (2) Sire
6 SHEENA EASTON (2) MCA
7 DE LA SOUL (2) Tommy Boy
8 ERASURE (3) Sire
9 DONNA SUMMER (2) Atlantic
10 KARYN WHITE (2) Warner Bros.
11 ROB BASE & D.J. E-Z ROCK (2) Profile
12 JODY WATLEY (2) MCA

13 DIANA ROSS (3) Motown

14 LIL LOUIS (1) Epic

15 FINE YOUNG CANNIBALS (2) I.R.S.
16 TEN CITY (2) Atlantic

17 PAULA ABDUL (4) Virgin

18 TONE LOC (2) Delicious Vinyl
19 DURAN DURAN (2) Capitol
20 SEDUCTION (2) Vendetta

21 KON KAN (2) Atlantic

22 NENEH CHERRY (2) Virgin
23 MILLI VANILLI (2) Arista

24 JANET JACKSON (2) A&M
25 SAMANTHA FOX (3) Jive

Inner City

Top Dance Club
Play Singles

Pos. TITLE—Artist—Label

1 SECRET RENDEZVOUS (REMIX)—Karyn White—Warner
Bros.

2 FRENCH KISS—Lil Louis—Epic

3 BACK TO LIFE—Soul Il Soul (Featuring Caron Wheeler)—
Virgin

4 FINE TIME—New Order—Qwest

5 REAL LOVE—Jody Watley—MCA

6 THAT'S THE WAY LOVE IS—Ten City—Atlantic

7 SHE DRIVES ME CRAZY—Fine Young Cannibals—I.R.S.

8 MISS YOU MUCH-—Janet Jackson—A&M

9 KEEP ON MOVIN'—Soul Il Soul (Featuring Caron
Wheeler)—Virgin

10 LIFE IS A" DANCE (LP)—Chaka Khan—Warner Bros.

11 DON'T MAKE ME OVER—Sybil—Next Plateau

12 EXPRESS YOURSELF—Madonna—Sire

13 THIS IS ACID—Maurice-—Vendetta

14 ONE MAN—Chanelle—Profile

15 WE CALL IT ACIEED/TRANCE DANCE—D.Mob—FFRR

16 AIN'T NOBODY BETTER—Inner City—Virgin

17 FADING AWAY—Will To Power—Epic

18 A LITTLE RESPECT—Erasure—Sire

19 1 BEG YOUR PARDON—Kon Kan—Atlantic

20 GET ON THE DANCE FLOOR—Rob Base & D.J. E-Z
Rock—Profile

21 ME, MYSELF & 1—De La Soul—Tommy Boy

22 ROUND & ROUND—New Order—Qwest

23 DO YOU LOVE WHAT YOU FEEL—Inner City—Virgin

24 (YOU'’RE MY ONE AND ONLY) TRUE LOVE—Seduction—
Vendetta

25 ALL SHE WANTS [S—Duran Duran—Capitol

26 UH-UH 00H OOH LOOK OUT ( HERE IT COMES)—
Roberta Flack—Atlantic

Top Combined
Dance Distributing
Labels

Pos. LABEL (No. of charted club play & sales)
1 ATLANTIC (73)
2 WARNER BROS. (59)
3 VIRGIN (42)
4 MCA (46)
5 EPIC/PORTRAIT/ASSOCIATED (37)
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ATLANTIC)

Karyn White

27 17 1S TIME TO GET FUNKY—D.Mob—FFRR

28 BUFFALO STANCE—Neneh Cherry—Virgin

29 LOVE'S ABOUT TO CHANGE MY HEART—Donna
Summer—Atlantic

30 LIKE A PRAYER-—Madonna—Sire

31 WILD THING—Tone Loc—Delicious Vinyl

32 101—Sheena Easton—MCA

33 GIRL YOU KNOW (TS TRUE—Milli Vanilli—Arista

34 GOOD LIFE—Inner City—Virgin

35 STRAIGHT UP—Paula Abdul—Virgin

36 THE LOVER IN ME-—Sheena Easton—MCA

37 DEEP IN VOGUE—Malcolm McLaren—Epic

38 WORK 1T OUT—Steve ‘Silk’ Hurley—Atiantic

39 MY HEART SKIPS A BEAT—The Cover Girls—Capitol

40 WHAT YOU DON'T KNOW—Exposé—Arista

41 COME HOME WITH ME BABY—Dead Or Alive—Epic

42 | WANNA HAVE SOME FUN—Samantha Fox—live

43 LET IT ROLL—Doug Lazy—Atlantic

44 SLEEP TALK—Alyson Williams—Def Jam

45 ALWAYS THERE—Charvoni—Capitol

46 THIS TIME | KNOW IT'S FOR REAL—Donna Summer—
Atlantic

47 BATDANCE (FROM ‘BATMAN’)—Prince—Warner Bros.

48 SAY NO GO—De La Soul—Tommy Boy

49 PUMP UP THE JAM—Technotronic Featuring Felly—SBK

50 IT'S NO CRIME—Babyface—Solar

Top Dance Club
Play Labels

Pos. LABEL (No. of charted singles)

1 ATLANTIC (30)

2 VIRGIN (20)

3 CAPITOL (25)

4 EPIC (16)

5 SIRE (15)

6 WARNER BROS. (14)

7 MCA (10)

8 TOMMY BOY (9)

9 PROFILE (11)

10 VENDETTA (9)

11 ARISTA (11)

12 COLUMBIA (14)

13 MOTOWN (10)

14 JIVE (9)

15 FFRR (4)




Milli Vanilli

Top 40/Dance Crossover Singles

Pos. TITLE—Artist—Label

1 GIRL YOU KNOW IT'S TRUE—Milli Vanilli—Arista

2 EVERY LITTLE STEP—Bobby Brown—MCA

3 I'LL BE LOVING YOU (FOREVER)—New Kids On The
Block—Columbia

4 STRAIGHT UP—Pauta Abdul—YVirgin

5 SECRET RENDEZVOUS—Karyn White—Warner Bros.

6 | LIKE IT—Dino—4th & B'Way

7 WILD THING—Tone Loc—Delicious Vinyl

8 ON OUR OWN (FROM GHOSTBUSTERS—Bobby Brown—
MCA

9 COLD HEARTED—Paula Abdul—YVirgin

10 DIAL MY HEART—Boys—Motown

11 SHOWER ME WITH YOUR LOVE—Surface—Columbia

12 KEEP ON MOVIN'—Soul 1l Soul (Featurin Caron
Wheeler)—YVirgin

13 BUST A MOVE—Young M.C.—Delicious Vinyl

14 BUFFALO STANCE—Neneh Cherry—YVirgin

15 SUPERWOMAN—Karyn White—Warner Bros.

Bobby Brown

16 FOREVER YOUR GIRL—Paula Abdul—Virgin

17 MY PREROGATIVE—Bobby Brown—MCA

18 GIRL I'M GONNA MISS YOU—Milli Vanilli—Arista

19 REAL LOVE—Jody Watley—MCA

20 RONI—Bobby Brown—MCA

21 IT'S NO CRIME—Babyface—Solar

22 THE LOVER IN ME—Sheena Easton—MCA

23 LIKE A PRAYER—Madonna—Sire

24 FUNKY COLD MEDINA—Tone Loc—Delicious Vinyl

25 BABY DON'T FORGET MY NUMBER—Milli Vanilli—Arista

26 THE WAY YOU LOVE ME—Karyn White—Warner Bros.

27 YOU GOT IT (THE RIGHT STUFF)—New: Kids On The
Block—Columbia

28 (YOU'RE MY ONE AND ONLY) TRUE LOVE—Seduction—
Vendetta

29 SINCERELY YOURS—Sweet Sensation (With Romeo J.)—
Atco

30 JUST BECAUSE—Anita Baker—Elektra

Top 40/Dance
Crossover Artists

Pos. ARTIST (No. of charted singles) Label
1 BOBBY BROWN (5) MCA
2 NEW KiDS ON THE BLOCK (5) Columbia
3 PAULA ABDUL (4) Virgin
4 MILLI VANILLI (4) Arista
5 KARYN WHITE (4) Warner.Bros.
6 DINO (3) 4th & B'Way
7 MADONNA (3) Sire
8 TONE LOC (2) Delicious Vinyl
9 SURFACE (2) Columbia
10 ANITA BAKER (2) Elektra

.MCA RECORDS

Top 40/Dance
Crossover Labels

Pos. LABEL (No. of charted singles)
1 MCA (14)
2 COLUMBIA (18)
3 VIRGIN (12)
4 ARISTA (15)
5 WARNER BROS. (13)
6 ATLANTIC (13)
7 EPIC (11)
8 DELICIOUS VINYL (3)
9 ELEKTRA (4)
10 SIRE (4)

BILLBOARD DECEMBER 23, 1989

WHAT DO THE TOP DANGE HITS
OF 1989 HAUVE IN COMMON?

A:

PELLEGRINO
PROMOTION POWER!

* % % NO.1 % x %

In 1989, 22 of the 34 #1 Dance Hits were
promoted by PELLEGRINO PROMOTIONS!

Pos. | Artist Title Label
# TECHNOTRONIC PUMP UP THE JAM 4 Weeks at No. 1 SBK
# LIL’LOUIS FRENCHKISS 2 Weeks al No. | EPIC
# INNER CITY DO YOU LOVE WHAT YOU FEEL VIRGIN
# D.MOB IT'S TIME TO GET FUNKY POLYGRAM

e SOUL 11 SOUL BACK TO LIFE 3 Weeks at No. 1 VIRGIN

e PRINCE BATDANCE WARNER BROS

| #1 | DEADORALIVE COME HOME WITH ME BABY EPIC
P DOUG LAZY LET IT ROLL ATLANTIC
# MALCOLM McLAREN DEEP IN VOGUE e EPIC
# MADONNA EXPRESS YOURSELF 3WeeksatNo 1 SIRE
# KARYN WHITE SECRET RENDEZVOUS WARNER BROS |
# SOUL I SOUL KEEP ON MOVIN VIRGIN
# INNER CITY AIN'T NOBODY BETTER VIRGIN
# ROBERTA FLACK UH-UH OOH OOH LOOK OUT ) ATLANTIC
# DE LA SOUL ME. MYSELF AND | TOMMY BOY |
#1 NEW ORDER ROUND & ROUND WARNER BROS
# D.MOB WE CALL IT ACIEED/TRANCE DANCE POLYGRAM |
# NENEH CHERRY BUFFALO STANCE VIRGIN
# MADONNA LIKE A PRAYER SIRE
#1 TEN CITY THAT'S THE WAY LOVE IS ATLANTIC

e TONE LOC WILD THING DELICIOUS VINYL
#1 INNER CITY GOOD LIFE 2 Weeks at No. 1 VIRGIN |

* % x TOP 5 CHART HITS * * *

TOP5 | THOMPSON TWINS SUGAR DADDY WARNER BROS

TOP5 | SYBIL DON'T MAKE ME OVER NEXT PLATEAU

TOP5 | DEBBIE GIBSON ELECTRIC YOUTH ATLANTIC

TOP5 | DONNA SUMMER LOVE'S ABOUT TO CHANGE ATLANTIC

TOP5 | DINO I LIKE IT 4th & BWAY

TOP5 | BABYFACE IT'S NO CRIME SOLAR

TOP5 | INFORMATION SOCIETY WALKING AWAY TOMMY BOY

TOP5 | TOM TOM CLUB SUBOCEANA SIRE

TOP5 | NEW ORDER FINE TIME T  WARNER BROS |

TOP5 | KON KAN I BEG YOUR PARDON ATLANTIC

TOP5 | NAYOBE IT'S TOO LATE wTG

* % % TOP 10 CHART HITS * % %

TOP 10 | YOUNG MC BUST A MOVE DELICIOUS VINYL

TOP 10 | STEVE*SILK’ HURLEY WORK 1T OUT ATLANTIC

TOP 10 | KOS L DEFINITION OF LOVE KMS

TOP10 | EDELWEISS BRING ME EDELWEISS ATLANTIC

TOP10 | EIGHTH WONDER CROSS MY HEART ) wTG

TOP 10 | HOME BOYS ONLY TURN IT OUT ATLANTIC

TOP10 | SANDEE’ NOTICE ME FEVER

TOP 10 | “PAUL McCARTNEY OU EST LE SOLEIL? CAPITOL

TOP 10 | XYMOX BLIND HEARTS POLYGRAM

TOP10 | LIZ TORRES PAYBACK IS A BITCH JIVE

TOP10 | COLDCUT PEOPLE HOLD ON TOMMY BOY

TOP 10 | THE BELOVED 