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Dec. Rental Vids
Fall Short Of
Shipment Goals

BY PAUL SWEETING

NEW YORK—Several high-pro-
file rental titles released during
November and December, or slat-
ed for release this month, failed to
ship as many copies as suppliers
had expected, according to studio
and distributor sources.

In an effort to punch up their
numbers, and to find small win-
dows of opportunity amid an un-
usually heavy slate of new re-
leases, several studios resorted to
extending the solicitation period
for some titles, postponing the

(Continued on page 89)

Nashville Execs
Fear Singles Will
Hurt Album Sales

BY GERRY WOOD

NASHVILLE—The cassette single
is beginning to supplant the dying
45 as the dominant singles configu-
ration in country music, but Nash-
ville label executives seem far from
thrilled by the prospect that the sin-
gle might be saved. The reason?
They are afraid, like some execu-
tives on the pop side, that success-
ful cassette singles might cut into
album sales.

“The question is, does the coun-
try single need to be saved?” pon-
ders Randy Goodman, VP of prod-
uct development at RCA Nashville.
The bottom line, he says, is that
‘“‘we’re trying to make an album

(Continued on page 40)

HOLIDAY FAILS TO IGNITE BUSINESS

Music Dealers See Fair Yule Sales;
Lack Of Megahit Product Cited

BY ED CHRISTMAN
and BRUCE HARING

NEW YORK—Music retailers
turned up mixed results for the
holiday selling season. Of ten
chains surveyed by Billboard, five
reported comparable-store in-
creases in the range of 10%-15%,
and four others’ sales gains hov-
ered around 5%-6%. One retailer
even reported a single-digit de-
crease, compared with last year’s
holiday sales.

Those ranges are consistent
with reports from retailers in gen-
eral. For instance, a national sur-
vey of department store chains
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A HIT FROM THE HEART OF WARRANT! SOMETIMES SHE
CRIES (38-73095) the new single from the double platinum
album, "DIRTY ROTTEN FILTHY STINKING RICH." (FC 44383).
Alread~ a pre-release smash, with video in active MTV rotation!
See WARRANT on tour with Motley Crue. And on American
Music Awards Janaary 22nd. Catch their hot Westwood One

and apparel retailers by Women'’s
Wear Daily found sales increases
ranging from 4%-15%.

Retail analyst Fred E. Wintzer,
a VP with Alex. Brown & Sons in
Baltimore, says that most retail-
ers, excluding home entertainment
merchants, made their numbers
with a “very big weekend. Up until
the last few days, sales were very
soft.”

Six of the surveyed music retail-
ers cited a big holiday weekend,
while the others say sales were
consistent all through December.

Arnie Bernstein, executive VP
of operations at Musicland, says,

(Continued on page 87)
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Video Specialty Stores Report
Big Sell-Thru, Flat Rental Action

BY EARL PAIGE
and EDWARD MORRIS

LOS ANGELES—Despite bitter
cold weather across much of the
country, video specialty retailers
and combo outlets report heavy ac-
tion in sell-through for the Christ-
mas weekend. Video rental busi-
ness, on the other hand, has been
generally flat and even down in
some regions.

Retailers were happy about the
extra full shopping day before
Christmas this year. Because
Christmas fell on a Monday, stores
were busy on both Saturday, Dec.
23, and Sunday, Dec. 24.

A VIDEO RENTAL WINNER FROM J2—Gary Eusey stars as an
American reporter witnessing the Filipino uprising in the new
action-thrlller "’A Dangerous Life."" This relentlessly-paced motion
picture chronicles the shocking events that led to the dowrfall of
the Marcos regime and the e evation of Corazon Aquino to
power. And you can win a Sony Video Walkman, courtesy of J2
Communications! See page V-11 for detaits.

That all the traffic did not trans-
late into more rental business was
more or less expected, since rental
has been running flat all year.
“December is not a month in which
we look for huge growth in rent-
als,” says Ron Phillips, director of
purchasing at Durham, N.C.-
based, 160-store Record Bar, 20 of
whose units rent video.

But some firms report increases,
including 50-store Spec’s Music in
Florida, where the cold snap pro-
vided a positive jolt. Peter Blei,
chief financial officer, says, ‘“We
have been running ahead on rental

(Continued on page 89)

WEA Declares
‘No Retums’ On
7-Inch Singles

This story was prepared by Chris
Morris in Los Angeles and Ed
Christman and Bruce Haring in
New York.

LOS ANGELES—In the latest
move foreshadowing the demise of
the vinyl single, the wholly owned
WEA labels are instituting a no-re-
turns policy on 7-inch 45s, starting
Tuesday (2).
The new policy is not as dramatic
a pull-back as many had expected,
because it was widely believed that
WEA would completely jettison the
configuration at the turn of the
year. Last September, WEA presi-
dent Henry Droz intimated that pro-
duction of the vinyl single—which
(Continued on page 82)
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”l“he New Album From The Group

For G.R. Productions.

That’s Taking Urban Radio and CHR By Storm!
Featuring The Single “Right And Hype” ar7-22872
Produced By Gene Griffin and Markell Riley

©1990 Reprise Records E
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TWO AND A HALF YEARS SINCE
THE RELEASE OF "80's LADIES",
"THis WOMAN" HAS SOLD OVER
TWO AND A HALF MILLION ALBUMS.

Two YEARS. . . Two RIAA
PLATINUM CERTIFICATIONS.

L
UNDENIABLY IHE BIGGEST SELLING
FEMALE IN COUNTRY MUSIC TODAY.

K. T. OSLIN

THE LADY OF THE 80°'S, IS THE LADY FOR THE 90'S

Tmk(s)® Registered
Marca(s) Registrada(s) RCA Corporation
BMG Logo ®BMG Music
©1990 BMG Music
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SELL-THROUGH VIDEO BOOM

In the first Commentary of the decade, Herb Fischer, senior VP of sales
and marketing for MGM/UA Home Video, touts the success of sell-

through videos of all types, including theatrical film releases.
Page 15

THE MONEY DECADE ON THE RADIO

A survey by Radio Editor Sean Ross has revealed that dozens of the
nation’s most prominent broadcasters agree that the '80s were the mon-
ey decade, with radio evolving into a huge business. Page 16

HI-NRG LOSING GROUND?

The up-tempo, energetic dance music known as hi-NRG is suffering
from lack of U.S. support. With most of the genre’s exponents now
based in Europe, American retailers are increasingly loath to bear the
high import costs necessary to stock hi-NRG product. Larry Flick re-
ports. Page 35

VINYL LIVES, AT LEAST FOR A WHILE

Vinyl has not breathed its last breath yet, say operators of small, inde-
pendent stores that stock only LPs and 45s. Billboard correspondents
found three such outlets in Los Angeles, Chicago, and central New Jer-

sey. Page 66
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Chain Tries Trading Surplus For Radio Spots

McDonald’s Barters Vids For Ads

This story was prepared by Bruce
Haring, Phyllis Stark, and Paul
Sweeting in New York and Mi-
chael Zahn in Milwaukee

NEW YORK—McDonald’s is us-
ing its considerable advertising
muscle to force radio stations in
five markets to accept barter deals
for advertising time, say radio
sales managers.

The bartering, a first for Mc-

Donald’s, is the result of a huge
stock of videocassettes left over
from a sales promotion with Ves-
tron Video.

Last year, McDonald’s offered
“Mr. Mom,” “Hoosiers,” and “Puff
The Magic Dragon” for $5.99 each
in its restaurants in New York, Phil-
adelphia, Wisconsin, Michigan, and
Indiana. However, McDonald’s over-
estimated demand for the titles and
now has a surplus of as many as

BY JiM McCULLAUGH

LOS ANGELES—Super Club
North America has acquired
Best, the Oklahoma-based video
wholesaler. The deal marks yet
another chapter in the continuing
consolidation of home video dis-
tribution and retailing—a lot of it
fueled, in fact, by newcomer Su-
per Club.

Super Club, based in Belgium,
already boasts more than 300
U.S. music, video, and combo
stores, with such recent chain ac-
quisitions as Record Bar, Tur-
tle’s, Video Towne, and Movie-
time/Alfalfa. Just opened also is

Super Glub North America
Buys Vid Wholesaler Best

Super Club Entertainment’s
Rhythm & Views superstore in
Texas, the first in a series of
home entertainment retail cen-
ters.

Sources close to Super Club
say the 1990 game plan is for the
operation to have as many as 600
stores by the end of the year.

There is also speculation that
Super Club may centralize one or
more of its regional chains—in-
cluding North Carolina-based
Record Bar—at its new 175,000-
square-foot headquarters in Dal-
las.

Darrell Baldwin, Super Club

(Continued on page 77)

700,000 units. The tapes’ duplicator
says Vestron did not place the or-
ders for the tapes; thus, it apparent-
ly has no obligation to take back the
excess copies. A Vestron spokes-
man had no comment on the matter.

One avenue being explored to
get rid of the tapes is to exchange
them or other merchandise for ra-
dio advertising time through a bar-
ter company. Although radio syn-
dicators often barter programs for
advertising time, this type of bar-
tering is highly unusual in broad-
casting, and the companies in-
volved in it are more commonly as-
sociated with retail liquidations.

This is the first time McDonald’s
has bartered for advertising time;
its commercials are a major source
of revenue for many stations, and
radio executives are fuming over
the proposed barter deals.

“We’re not pleased that they’re
taking dollars away from radio,”
says Jack Johnson, GSM of top 40
WHYT Detroit, echoing the senti-
ments of most sales managers.

“The radio industry is particu-
larly perturbed because of the
hoops we have had to jump
through to keep McDonald’s as a
client,” adds Jeff Jean Pierre, gen-
eral sales manager of classic rock
WHLH Milwaukee and secretary
of the Milwaukee Area Broadcast-
ers Association.

“I’m really shocked by this. I
think radio has really gone to the

(Continued on page 91)

Indie Promoter Indicted In Memphis
Goodman Accused Of Bribing PDs In South, Calif.

BY SEAN ROSS

NEW YORK—As the result of an
IRS investigation, a Memphis grand
jury has charged locally based inde-
pendent record promoter Howard
Goodman with payola, conspiracy,
and unlawful use of the U.S. mails—
the first person outside California to
be so accused since the current round
of payola charges began in 1988.

The indictment, handed down in
late November, names three radio
station PDs as unindicted co-conspir-
ators: former WQID Biloxi, Miss./
KDON Monterey, Calif., PD Kirk
Clyatt; Floyd ‘“‘Mickey” Coulter,
Clyatt’s predecessor and successor at
WQID; and former WTYX Jackson,
Miss., PD Jim Chick.

Goodman has pleaded not guilty; a
trial date is set for Feb. 5.

At press time, no other indictments
had been handed down in Memphis,
and no record labels or other indie
record promoters were mentioned in
Goodman’s indictment.

In a novel twist, Goodman is ac-
cused not of paying for airplay, but
of engineering reports to trade maga-
zine Radio & Records’ CHR chart.
The indictment lists 24 times between
September 1982 and November 1985
when Goodman allegedly sent money
to either Chick or Clyatt. (Coulter,
though named, is nowhere accused of
specific acts of wrongdoing.)

Assistant U.S. Attorney Lawrence
Laurenzi would not specify whether
he believed the three stations were
actually paid to play the records in-
volved or whether the reports were
“paper adds” of airplay that did not

actually take place. When asked if
the alleged wrongdoing was actually
“chartola” instead of “payola,” Laur-
enzi responded, “That could very well
be.” But he also stated, “I don’t have
any reason to believe that R&R [was
involved in] any wrongdoing.”
Laurenzi says the charges are sep-
arate from the Los Angeles-based
probe that recently indicted promoter
Joe Isgro. Like the L.A. probe, how-
ever, the charges involve infractions
that took place in the mid-'80s, before
the NBC-TV probe and independent
promotion scandal that brought the

payola issue to the fore again in 1986.
While Laurenzi inherited the Mem-
phis probe only a year ago, it dates
back to at least 1986, according to one
of the PDs involved. Laurenzi would
not explain why the IRS was in-
volved—since no tax improprieties
are contained in the indictment—and
neither of the PDs that Billboard has
been able to contact say they were
confronted with any tax-related
charges by the IRS.
None of the three PDs cited are
still at the stations where the alleged
(Continued on page 88)

BY MELINDA NEWMAN

NEW YORK—After the dismal
showing by the Who, the Rolling
Stones’ Dec. 19 pay-per-view con-
cert may have helped restore a
little faith in the medium. But be-
cause of mixed results, it did not
prove to be the definitive PPV
test, as many had hoped.
According to sources, early es-
timates are that the PPV show,
telecast from the Atlantic City,
N.J., Convention Center, was or-
dered by between 2.5% and 3% of
a record universe of 13.6 million
homes. That tops August’s suc-
cessful Moscow Music Peace Fes-

Stones’ PPV Offering Is
Deemed Limited Success

tival PPV, which was purchased
by 2.5% of a 12.5 million universe.
The August Who PPV was or-
dered by an estimated 1.2% of the
12.5 million universe.

“We're slightly ahead of what
we projected and basically we
think this was very good for
PPV,” says Scott Kurnit, presi-
dent of Showtime Event Televi-
sion, which distributed the con-
cert.

““We know from our [esti-
mates] that it was clearly the
largest audience ever; it was def-
initely larger than Moscow,” says
SET spokesperson Suzan Couch.

(Continued on page 91)
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Holiday Music Up Over Last Year, Say Dealers

Christmas Hits Deck The Retail Halls

BY ED CHRISTMAN

NEW YORK—Holiday-themed mu-
sic, fueled by new hit records, con-
tinues its upward trend as a mean-
ingful contributor to sales volume
during this all-important selling
season. Most retailers say sales of
the product were even stronger this
Christmas than they were last year,
which was seen as the genre’s high-
water mark.

Now, some retailers even report
that Christmas music titles claimed
three spots in the top 10 list. “Merry
Merry Christmas” by New Kids On
The Block led the way on the Christ-
mas top 10 list, even cracking the
top. 10 on Billboard’s album chart.
““A Very Special Christmas” and
Mannheim Steamroller's “A Fresh
Aire Christmas,” both more than a
year old, generated strong sales
this year as well.

Virgin Ups
Swindell To
Senior VP/GM

LOS ANGELES—Jim Swindell
has been promoted to the newly
created position of senior
VP/GM of Virgin Records, the
label announced Dec. 21.

Swindell, who was elevated to
senior VP of sales and market-
ing at Virgin last spring, will
oversee all aspects of label oper-
ations.

The broadening of Swindell’s
duties can be seen as a response
to the departure of Virgin senior
VP of promotion and marketing
Phil Quartararo, who insiders
say will become president of Vir-
gin’s New York-based imprint
Charisma Records, which will op-
erate as a separate entity. A for-
mal announcement of the forma-
tion of Charisma is widely ex-
pected to come in January.

“I think this position would
have found its niche,” Swindell
says. “{It was created] to estab-
lish a conduit—to centralize the
operations of the marketing de-
partment.”

The creation of a GM position
can also be viewed as Virgin’s re-
sponse to their biggest sales
year ever. The label boomed in
1989, with Paula Abdul’s quadru-
ple-platinum debut and hit al-
bums from Soul II Soul and the
late Roy Orbison; Virgin was
10th among pop labels in Bill-
board’s year-end rankings.

Swindell acknowledges that
Virgin is in the process of ex-
panding its staff in the wake of
| the company’s 89 success:
“There will be changes within
the company ... We are building
a product management depart-
ment. We will be changing some
titles in sales.”

Swindell is one of the original
members of Virgin’s American
staff: He joined the company as
VP of sales in early 1987 from Is-
land Records, where he served
as VP of marketing.

CHRIS MORRIS

In general, “Christmas albums
were just blowing out of the store,”
says Stan Goman, senior VP of re-
tail operations at Tower Records,
the 59-store, Sacramento, Calif.-
based chain. “All of our stores sold
out of [Christmas titles] a week be-
fore Christmas,” he says, adding
that the chain doesn’t track Christ-
mas sales on a same-store basis, but
that it sold ““tons more” this year.

“We are getting hits in Christmas
music again,” he adds, which boosts
overall sales in the genre.

Mark Benzenberg, director of
purchasing at Believe In Music, a
19-unit chain based in Grand Rap-
ids, Mich., agrees, saying, ‘“We had

bigger Christmas hits than ever.”
For stores open more than a year,
Benzenberg estimates that Christ-
mas music probably topped last
year by 5%-10%. In addition to New
Kids, Randy Travis, and Kenny
Rogers, the top sellers at Believe In
Music were “A GRP Christmas Col-
lection”” and ‘“Narada Christmas
Collection.”

In San Francisco, Lee Negip, the
new release buyer for 37-unit Rain-
bow Records, says that sales of the
New Kids Christmas album might
have boosted the genre’s overall
numbers by 10% over 1988.

In addition to the New Kids holi-

(Continued on page 87)

Reader’s Digest Goes Public

Pub/Direct Marketer Offers Stock

BY DON JEFFREY

NEW YORK—The Reader’s Digest
Assn. Inc,, a direct-mail marketer of
recorded music and home video as
well as publisher of the internation-
ally known flagship magazine, is
going public after 67 years.

The Pleasantville, N.Y.-based
company said in late December that
it would offer 25 million shares of
class A nonvoting common stock—
21.2% of the total outstanding
shares—to the public at a price be-
tween $18 and $22 a share.

Reader’s Digest expects to raise
between $450 million and $550 mil-
lion from the initial public offering.

When the stock plan was an-
nounced, company chairman
George V. Grune said in a state-
ment: “A public offering of nonvot-
ing stock will benefit selling share-
holders by providing liquidity in the
public marketplace and will provide
Reader’s Digest with greater finan-
cial flexibility for long-term growth
while assuring its continued inde-
pendence.”

The preliminary prospectus for

the stock offering states that reve-
nues from recorded music amount-
ed to $214.8 million in the fiscal year
that ended June 30, an increase
from $198.7 million the year before.
It also says that nearly 5 million re-
corded music packages were sold in
the year.

Reader’s Digest markets,
through its 5-million-household cus-
tomer list, multirecord packages of
music on cassette, CD, and vinyl. A
package generally consists of previ-
ously recorded material by a variety
of artists. Its biggest seller has
been the 10-record set “The Great
Band Era.”

The prospectus does not break
out home video sales. As with mu-
sic, Reader’s Digest markets home
video as multi-unit packages. In fis-
cal 1989, the company sold more
than 600,000 single- or multicassette
home video products. The best-sell-
er to date has been the three-volume
set “Our National Parks.”

Despite the increase in music rev-
enues, the prospectus notes that op-
erating profits for the home enter-

(Continued on page 77)

Will A Unified Europe Erase
Territonial Licensing Lines?

BY KEN TERRY

NEW YORK—European Communi-
ty rules on territorial exclusivity for
record licensing and subpublishing
may undergo changes as European
trade barriers are eliminated, start-
ing in 1992. But industry observers
surveyed by Billboard do not agree
with recent public statements that
territorial exclusivity is being
phased out in Europe.

That theory was most persuasive-
ly enunciated at a recent New York
Publishers’ Forum meeting by Ed
Murphy, president of the National
Music Publishers’ Assn./Harry Fox
Agency (Billboard, Nov. 11). Mur-
phy said, “There are no more exclu-
sive territorial restrictions for tan-
gible goods in Europe” as a result
of European Commission rulings.
Similarly, U.K. attorney Tony Mor-
ris last summer told a panel audi-
ence at the New Music Seminar
here that territorial exclusivity was
coming to an end.

Michael Sukin, a New York-based
entertainment attorney who knows
the European licensing scene, notes
that dance, rap, and heavy metal la-
bels are still making territorial
deals, although they are technically
illegal under the Treaty of Rome,
which established the European
Economic Community.

“The trans-shipping possibility is
always there,” he admits, “but it
doesn’t interfere with doing deals.”
The reason is that the urge to trans-
ship is not strong until a record is
getting a lot of airplay and club ex-
posure, “by which time you have
the record out [in all territories].”

Due to the dominance of the ma-
jors, most of which are now taking
central mechanical licenses for Eu-
rope, Sukin sees a trend toward a
centralized record industry there.
But he stresses that the same is not
true in publishing, “because the ma-
jors collect and administer locally.
There’s no other way to do it.”

(Continued on page 83)

A Night At The Opera. Mikhail Gorbachev, president and general secretary of
the Communist Party of the USSR, and his wife, Raisa, congratulate Maestro
Riccardo Muti after a performance of Bellini’s “I Capuleti e | Montecchi”’ at
Moscow's Bolshoi Theater. The opera was conducted by Maestro Muti and
performed by the company of La Scala, Milan, during its October tour. Shown,
from left, are Muti, Raisa Gorbachev, Cristina Muti (the maestro’s wife), and
Premier Gorbachev.

EXECUTIVE TURNTABLE

RECORD COMPANIES. James Martone is named president of Enigma Enter-
tainment in Los Angeles. He was executive VP for the label.

Jim Swindel is promoted to senior VP/GM of Virgin Records in Los An-
geles. He was senior VP of sales and marketing for the label (see story, this
page).

Andrea Finkelstein is named VP of A&R administration at CBS Records
in New York. She was director of A&R administration for the label.

Columbia House in New York makes the following appointments: Fred
L. Whitkanack, VP of fulfillment; Linda Andersen, VP of music club ad-
vertising; Patricia Green, associate director of advertising, music market-

MARTONE SWINDEL FINKELSTEIN WHITKANACK
ing; and John Nichelsen, associate director of advertising, music market-
ing. They were, respectively, director of systems programming and quality
control; director of advertising; advertising manager; and marketing man-
ager, all for the company.

PolyGram Records in Los Angeles appoints Howard Paar West Coast
publicity director. He was VP of Norman Winter Associates.

RCA Records in Los Angeles promotes Bennett Kaufman to director of

A&R, West Coast, and Robbie Snow to product manager. They were, re-

w.g

d =s§:: ; o
e <
PAAR KAUFMAN YAGER BARNES

spectively, manager of A&R, West Coast, and assistant product manager,
both for the label.

Tom Richardson is named director of A&R for Tommy Boy Records in
New York. He was marketing and promotions manager for contemporary
music at Warner Bros. Records.

Raw Records in Englewood, N.J., appoints Jeff Krupczyn national retail
marketing director. He was program director at WKRB Kingsborough,
N.J.

PUBLISHING. K. James Yager is elected chairman of the board for BMI in
New York. He continues his role as executive VP/CEO of the Benedek
Broadcasting Corp.

RELATED FIELDS. Karen Oertley is promoted to associate publisher/GM for
Amusement Business in Nashville. She was GM for the publication.
Hollywood Pictures in Los Angeles names Christie Barnes VP of music.
She was an agent for the music division at ICM.
Lorrell Holtz-Oxley is promoted to sales and administration manager at
the Benson Co. in Nashville. She was manager of telephone sales for the
company.
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Myriad Country Albums Due In "90
Pop Releases Off To A Slower Start

BY MELINDA NEWMAN

NEW YORK—Although pop al-
bums are off to a slow start, coun-
try music is bolting out of the gate
in January.

Past platinum artists Hank Wil-
liams Jr. and Ricky Van Shelton
lead a strong pack of country con-
tenders that includes Johnny Cash,
Restless Heart, Desert Rose Band,
and Southern Pacific.

First to hit the stores will be Van
Shelton’s third album, appropriately
titled “RVS II1.” The CBS Jan. 9 re-
lease will be followed by Williams’
“Lone Wolf’’ Jan. 30 on Warner
Bros.

Those who like their country with
a little pop will no doubt look for-
ward to Restless Heart’s follow-up
to the near-gold “Big Dreams In A
Small Town.” “Fast Movin’ Train”
(RCA) hits the street Jan. 9. Warner
Bros. will release Southern Pacific’s
“County Line” Jan. 16. It will be
available on CD and cassette only.

On the pop front, assorted great-
est-hits collections and live compila-
tions, some held over from last
year, will also make their way into
stores. Arista will push Barry Mani-
low’s “Live On Broadway,” due in
stores Jan. 30. Capitol is releasing
“The John Lennon Collection,” a
hits compilation, Jan. 29. Fellow

U.S. Karaoke Outfit Plans
To Enter American Market

BY SUSAN NUNZIATA

NEW YORK—DK Karaoke Inc., the
new U.S. arm of a 16-year-old Japa-
nese karaoke firm, is planning a
plunge into the relatively unchar-
tered waters of the U.S. sing-along
market.

Two years ago, the parent compa-
ny, Daiishi Kosho, purchased Inter-
galactic Studios, now Daiishi Kosho
Studios. In mid-1989, the Japanese
firm established U.S. headquarters in
Los Angeles for DK Karaoke, which
also runs the studio.

Karaoke music provides all the or-
chestrations and background vocals

of tunes without the lead vocal
tracks, allowing the user to sing
along. It has been popular in Japan
for approximately 20 years, accord-
ing to Jimmy Lee, executive consul-
tant for DK Karaoke.

“All of our market research tells
us this could be a $2 billion market,”
says Don Hutson, senior VP of sales
and marketing for DK Karaoke. Lee
predicts that the market will reach its
potential by 1991.

“Up until now, nobody really gave
proper software to support the idea
[in the U.S.] or promote the idea here
and take it further,” says Lee. “In Ja-

(Continued on page 85)

AMOA Pact With Societies Needs Gov’t OK

New Jukehox Royalties Set

BY KEN TERRY

NEW YORK-—The performing
rights societies and the nation’s
jukebox operators have reached an
agreement in principle on a multi-
year pact that will set the rates for
jukebox royalties. A final agree-
ment is expected to be signed by
February which, after congressio-
nal approval, will take effect retro-
active to Jan. 1, 1990.

No details of the agreement were
included in the announcement of the
pact by ASCAP, BMI, and SESAC,
the principal rights societies, and

the Amusement and Music Opera-
tors’ Assn., representing the juke-
box interests.

Applications for the voluntary Ii-
censes will be made available to the
Jukebox owners as soon as possible
after the final agreement is signed,
and the license applications and pay-
ments will be due March 15, accord-
ing to the joint statement.

The agreement apparently marks
the end of a long struggle by copy-
right holders to license jukebox op-
erators for the use of their music. It
also brings U.S. law closer to con-

(Continued on page 87)

Importers, Vendors Settle
With Labels On Bogus Goods

NEW YORK—Parallel importers
and flea market vendors have paid
large civil damages to record labels
within the past month, according to
the anti-piracy unit of the Recording
Industry Assn. of America.

Coltrade International Inc., an im-
porter and distributor of cassettes
and LPs, settled a parallel import
lawsuit with BMG Music and CBS
Records for $200,000, the largest
amount ever paid by an unauthorized
importer of Hispanic records. The
firm’s principals, J. Ariel Montoya,
Ruben Restrepo, and Mariela Mon-
salve, were also enjoined from im-

porting, selling, and/or distributing
sound carriers that are lawfully man-
ufactured outside the U.S., but im-
ported into this country without the
authorization of the domestic copy-
right holder or licensee.

Steven J. D’Onofrio, VP/director
of anti-piracy operations for the
RIAA, says of the settlement, “This
is an important victory for the legiti-
mate recording industry. Because
Hispanic labels are disproportionate-
ly hurt by the problem of unautho-
rized importation, we intend to pro-
tect RIAA member companies’ rights

(Continued on page 88)

Beatle Paul McCartney will also be
represented by “World Tour Pack,”
an import, released here by Capitol,
that will be in stores Jan. 15. At
press time, no further details were
available on the McCartney project.

Hard rockers with greatest-hits
or live collections in January include
Ozzy Osbourne, with “Just Say
Ozzy,” a live release due in stores
Jan. 15 from Epic, and Blue Oyster
Cult’s compilation “Career Of Evil,”
from Columbia, which is due in
stores Jan. 29.

One of the more interesting col-
lections this month comes from
Joan Jett & the Blackhearts, whose
last album went platinum. “The Hit
List” (Epic), a collection of covers
by the band, will be in stores Jan.
15.

A trio of distaff singers will try to
duplicate the success of their de-
buts with new releases this month.
Tanita Tikaram and Julia Fordham
both received critical raves and ma-

(Continued on page 91)
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Hello, | Must Be Going. Atlantic recording artist Phil Collins clowns around
during an interview on comedian John Candy’s radio show. Collins was in Los
Angeles to promote his album . .. But Seriously” and No. 1 single “Another
Day in Paradise.” Shown, from left, are Atlantic recording artist Stephen Bishop,
Collins, and Candy.

PHIL COLLINS ushers in the '90s with a simulta-
neous No. 1 album and single. The British pop star’s
“... But Seriously” jumps to No. 1 on the Top Pop Al-
bums chart, and “Another Day In Paradise” holds at
No. 1 on the Hot 100 for the third straight week. . ..
But Seriously” is Collins’ second straight No. 1 album,
following “No Jacket Required,” which logged seven
weeks on top in 1985. “Another Day In Paradise” is
the Atlantic artist’s first single to log three weeks at
No. 1 since “Against All Odds,” the 1984 ballad that

Consistent Gollins Captures No. 1 Slots:
Linda Ronstadt Logs 10th Top 10 Album

perstar ranks.

It’s fitting that Collins
is No. 1 as we kick off the
new decade because he
was one of the most con-
sistently successful art-
ists of the '80s.

Vincent P. Ruscavage
of Pittsburgh notes that

propelled him into the su-
L S

The tally combines solo hits, duets, and group pro-
jects. Daryl Hall was second with 24 top 40 hits dur-
ing the decade; Michael Jackson was third with 23.

And David MacDonald of Syracuse, N.Y., notes that
Collins was one of three artists to reach the top 40 dur-
ing every year of the ’80s. (This stat again counts his
work with Genesis.) The others: Elton John and John
Cougar Mellencamp.

LINDA RONSTADT lands her 10th top 10 album as
“Cry Like A Rainstorm, How! Like The Wind” jumps
to No. 9 on the pop albums chart. “Don’t Know
Much,” Ronstadt’s smash duet with Aaron Neville,
dips to No. 3 on the Hot 100 after peaking at No. 2.

Ronstadt landed her first top 10 album 15 years ago
next week, with the critically lauded “Heart Like A
Wheel,” a Grammy finalist for album of the year. It
was the first of seven straight top 10 albums extend-
ing through “Mad Love” in 1980. Ronstadt cooled off
a bit in the early ’80s, but subsequently returned to
the top 10 with a pair of widely admired collabora-
tions—“What’s New” with Nelson Riddle in 1983 and
“Trio” with Emmylou Harris and Dolly Parton in
1987. That makes “Cry Like A Rainstorm” Ronstadt’s
first top 10 album in nearly a decade that isn’t a high
concept departure.

FAST FACTS: Madonna lands her 19th consecutive
top 20 single as “Oh Father” moves up a notch to No.

Smsmw s ATy :
Collins landed 25 top 40 over her performance in
hits in the '80s, more . Shalamar, which landed
more any other artist. by Paul Grein just one top 10 pop hit

]

20 on the Hot 100. That’s the good news. The bad news
is that the single loses its bullet, suggesting that Ma-
donna’s string of 16 consecutive top five singles is
about to be broken.

Michael Bolton lands his first top 10 hit as an artist
as “How Am I Supposed To Live Without You” jumps
to No. 6 on the Hot 100. Bolton landed his first top 10
hit as a producer and co-writer two years ago when
Cher piloted “I Found Someone” to No. 10. Laura
Branigan’s original version of “How Am I Supposed
To Live Without You”’
reached No. 12 in 1983.

Jody Watley lands her
sixth top 10 pop hit in less
than three years as “Ev-
erything’’ jumps to No.
10. Each of Watley’s two
solo albums has yielded
three top 10 singles, a tre-
mendous improvement

(“The Second Time Around”) in its entire history.

Milli Vanilli’s ““All Or Nothing” blasts onto the Hot
100 at No. 51, becoming the highest-debuting single so
far in the '90s! (You didn’t expect us to get through a
whole column without saying that, did you?) It’s the
wunderduo’s bid for a fifth consecutive top five single
from the smash album, “Girl You Know It's True,”
which has already sold more than 5 million copies.

Babyface lands his second straight No. 1 hit on the
Hot Black Singles chart as “Tender Lover’—the title
track of his platinum Epic album—follows “It’s No
Crime” into the top spot.

Technotronic Featuring Felly’s “Pump Up The
Jam” logs its seventh week at No. 1 on the Hot Dance
Music 12-Inch Singles Sales chart. That’s the longest
run at No. 1 on that chart for any hit since Dead or
Alive’s “Brand New Lover” logged nine weeks on top
three years ago.

Rod Stewart’s “Storyteller/Complete Anthology:
1964-1990”" surges to No. 63 on the pop albums chart,
becoming the highest-charting multirecord boxed set
since Eric Clapton’s “Crossroads” hit No. 34 in May
1988. The Rolling Stones’ “Singles Collection—The
London Years” reached No. 91 in October; David
Bowie’s “Sound & Vision” hit No. 97 in November.

Olivia Newton-John’s “Warm And Tender” is pick-
ing up steam after a slow start. It jumps to No. 124 in
88 its fifth week.
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Congress of Racial Equality

Hon. Roy Innis-National Chairman

DR. MARTIN LUTHER KING JR.
NATIONAL HOLIDAY CELEBRATION

6TH ANNUAL AMBASSADORIAL RECEPTION
AWARDS DINNER

Monday, January 15, 1990 ® Sheraton Center, New York
FRANK SINATRA

Honorary Chairman

ALAN KING

Toastmaster

HONOREES

Guest of Honor
1986 Nobel Peace Prize Winner

Professor E LIE WIE SE L

International Brotherhood Award

PATTI LABELLE

Lifetime Achievement Award

HON. THOMAS KEAN

Public Service Award

BRYANT GUMBEL WHITNEY HOUSTON
Outstanding Achievement Award Entertainer of the Year
BARRY SLOTNICK WILLIAM FUGAZY HOWARD J. RUBINSTEIN

Legal Service Award

Humanitarian Award Citizenship Award

AWARDS COMMITTEE

HON. JONATHAN BUSH-Chairman
President Jonathan Bush & Company

CLIVE DAVIS-Co-Chairman

President & CEO Arista Records

ROBERT WRIGHT
President & CEO NBC, Inc.

TICKETS

MAJOR SPONSOR ............ $10,000
Includes: “Inner Circle” table for 10 ¢ VIP
Reception e Platinum Page in souvenir
journal ® Mention in media events ¢ All
pre-event activities

SPONSOR...................... $5,000
Includes: “Preferred” table for 10 ® General
Reception ¢ Gold Page ad in Journal

TABLE......................... $3,000
Includes: Table for 10 ® General Reception
INDIVIDUAL TICKETS........... $300

AMBASSADORIAL COMMITTEE

H.E. THOMAS PICKERING-USA, Chairman

H.E. JOHANAN BEIN-ISRAEL Co-Chairman

H.E. HIDEO KAGAMI-JAPAN Co-Chairman

H.E. JOSEPH GARBA -NIGERIA Co-Chairman

H.E. ALEKSANDR BELONOGOV -USSR Co-Chairman

NORBY WALTERS ADVERTISING
Former CEO General Talent Int’l GOLD PAGE ... ..... .. $2.500
Dinner Chairman FULLPAGE .......... $2,000
HALFPAGE . ......... $1,000
Make checks payable to:

CORE, 29 East 10th St.
New York, N.Y. 10003

For Further Information

6:30 PM — Black Tie
212-353-8130 Norby Walters or George Holmes
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All Should Share In Video Cornucopia

SELL-THROUGH IS GOOD FOR BUSINESS

BY HERB FISCHER

The sell-through business has come
of age. With 1989 revenues expect-
ed to top $5 billion, priced-to-sell vid-
eocassettes are a permanent fixture
in the home video industry.

Sell-through pricing was once
considered a viable pricing alterna-
tive only for special-interest titles
and for theatrical product after the
rental activity on it had tapered.
Now, it is a marketing consideration
for all types of titles—including
new feature film releases.

As sell-through continues to pro-
liferate, there are concerns among
video specialty retailers about the
competition of mass merchants and
how sell-through will affect the
business. The retailers have a right
to be concerned. However, when
closely examined, the proliferation
of sell-through is healthy for the in-
dustry.

The mass merchants and their
low-price, high-volume sales efforts
have made a big impact in the video
industry, but they will not make the
video retailer obsolete. It is true
that the K marts, Targets, Wal
Marts, and Peoples may steal a
small percentage of price-sensitive
customers of video specialty stores.
However, MGM/UA Home Video’s
research shows that price is not the
No. 1 priority for video consumers’
purchasing decisions.

Convenience of store location and
breadth of titles available are con-
sumers’ top concerns. Video view-
ers want selection and service. A
good retailing example outside the

video industry is Mark C. Bloome, a
retailer of tires. Many of its stores
are located near Sears, which also
sells tires and at a lower price. How-
ever, Mark C. Bloome is successful
because it gives selection and ser-
vice, creating a perception of value.

Video retailers have many more
opportunities to give perception of
value than do mass merchants

cause of the pride of ownership and
because the product is affordable.
Retailers have a base of 63% of
U.S. ‘households or 59 million VCR
households that could become vid-
eocassette collectors, if they are not
already. Video is now affordable.
The pride of ownership for the won-
derful movies that are now avail-
able at a low price will drive con-

‘The studios will
be there to help
retailers adjust
to the changes’

Herb Fischer is senior VP of sales
and marketing for MGM/UA

Home Video.

through creative marketing. Offer-
ing a free rental in conjunction with
other rentals or purchases conveys
more perception of value than the
mass merchant can supply through
low prices. Using creativity, selec-
tion and service as a foundation,
video specialty stores can compete
with the mass merchants and pros-
per.

The proliferation of sell-through
will continue to open new doors for
the video retailer because the Amer-
ican consumer is a habitual collec-
tor. Consumers collect records,
stamps, bottle caps, and coins be-

sumers into stores and inspire them
to buy collectible videocassettes.
Where else can you buy a $20 mil-
lion property for $19.95 or less?
Despite the increased presence of
sell-through product in the video in-
dustry, not all future product will
be released at a collectible price.
The rental business is still a crucial
component of our business, and the
industry will continue to support
that segment of the business with
great enthusiasm. You cannot dis-
card the rental business when it is
generating $8.5 billion-$9 billion in
annual revenues (projections for

1989).

I think the rental business will
prosper from sell-through activity.
Low-priced videocassettes will contin-
ue to drive customers into stores and
increase store traffic. Customers
who are there to buy will also rent,
making the video specialty store an
attractive and viable source of pro-
grams for home video viewers.

As sell-through continues to im-
pact the video business, the studios
will be there to help retailers adjust
to the changes. The most important
support will come from advertising.
By assaulting television, print, and
other advertising media with mes-
sages about low-priced videocas-
settes, the retailer can create the visi-
bility to increase store traffic and
rent as well as sell product.

In addition to media support, the
studios have shown an increased
commitment to addressing the needs
of their retail base. For example,
MGM/UA Home Video is conducting
open forums with retailers in major
markets across the country, address-
ing the viability of sellthrough and
the concerns of their accounts.

What all this adds up to is a viable
business. With 1989 rental revenues
projected at upward of $9 billion and
sell-through projected at more than
$5 billion, two strong sectors are driv-
ing the home video industry. All re-
tailers—including discount stores,
music stores, and video specialty
stores—should reap the benefits
from a consistent product pipeline of
major theatrical blockbusters, library
classics, and a variety of special-inter-
est titles.
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CONSUMER WANTS CD, NOT BOX

1 was greatly distressed by Sal Li-
cata’s commentary on “Why We
Should Keep The CD Longbox”
(Billboard, Dec. 2).

Licata argues that the longbox’s
artistic quality has greatly con-
tributed to CD sales and fears a
lack of sales without it. If that
were the case, everybody would
keep the longbox—but they don’t.
Instead, it ends up in a trash can.

CDs have sold well because of
the music that is on them and be-
cause they are technically superior
to vinyl. Granted, packaging plays
a role, but the jewel box has room
for a front cover that’s just as ap-
pealing as a record jacket. Addi-
tionally, stores have many options
for interesting and unique dis-
plays to boost sales without the
longbox. There’s more than one
way to sell a product. With or with-
out the longbox, CD sales will still
remain high.

The Earth is facing its greatest
crisis of all time. We are quickly
ruining the atmosphere with
waste, including excessive
amounts of plastic and thought-
lessly misused paper. I'd hate to
think that we should destroy our
planet so that Licata can sell a CD.

The record company executive
says that he “wishes to see the in-
dustry continue to thrive and pros-
per’’ and that, in respect to the
longbox, we should “recognize its
value.” I hope the next time he is
admiring longboxes at the local
record store he walks outside,
looks at the sky, and recognizes
the long-term benefits it offers.

: Scott Lockwood
Broadcast Consultant
Nurnberg, West Germany

NEGATIVE ASPECTS OF LONGBOX
Traditionally, rock’n’roll has been
a forum for positive social change.
It is ironic that the corporate
structure that supports it should
desire to maintain environmental-
ly destructive packaging. Sal Li-
cata (Commentary, Dec. 2) would
like to keep the CD longbox, and
he makes some good points in its
favor. However, he fails to recog-
nize any of its negative aspects.
He equates it to some degree with
the LP jacket. There is a major dif-
ference, however: The LP jacket is
a protective cover, not a throw-
away sales tool.

Licata suggests adding this
packaging to the cassette format.
This would compound the environ-
mental problems we are already
facing as well as increase costs for
the retailer and the consumer. The
success of the cassette format
should indicate that sales are not
as dependent on packaging size as

the labels would have us believe.
Retailers have shown they are
willing to accept the pilferage risk
associated with the size of cas-
settes, so why do they object to the
same risk with CDs?

The elimination of the longbox
would be beneficial for many rea-
sons already covered in Billboard,
including reduced costs of produc-
tion, storage, and shipping, cou-
pled with reduced environmental
damage. Perhaps the reduced
costs would also make possible the
release of certain product that was
previously deemed unprofitable.
Hopefully, these same cost reduc-
tions would be passed on to the
consumer after changeover costs
are recaptured.

Ultimately, the labels are asking
the consumer to shoulder the bur-
den of this wasteful packaging.
But the real question is: How long
will the consumer be willing to car-
ry this load?

Chris Rasmussen
Bridgeport, Conn.

EUROPEAN VIEWPOINT

With Europe now taking part in
the U.S. discussion of longhox
packaging, here’s our point of
view:

An important aspect of CD pack-
aging is standardization. There’s
no way we're going to start wrap-
ping our disks in expensive boxes
to be thrown in the garbage can.
Really!

Regarding the cost issue—and
setting aside the environmental
factor, a high priority—people are
not going to pay extra for extrava-
gant packaging meant to satisfy a
handful of Dutch collectors.

Finally, the absence of good
graphics has been one of the few
problems with the CD from day
one. What we really need in this
debate is creative input from de-
signers, who should be given these
guidelines:

e Stick with the jewel box case.

e Keep costs to a minimum.

e Start from scratch.

New products need new designs.
We welcome brilliant ideas to solve
this dilemma. A fine example is a
line of CD singles from British
company Beggar’s Banquet that
have a picture-disk CD in a stan-
dard case sporting a colorful
graphics card. Fab idea, we want
more.

Ronnie Rocket
GRY Records
Copenhagen, Denmark

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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The ’80s: Broadcasters Hemember ‘Monev Decade

BY SEAN ROSS

NEW YORK—In an interview with
House & Garden, humorist Fran Le-
bovitz was asked what artifact she
would put in a room to epitomize the
the "80s. Her answer: “Actual piles of
cash. That’s what I think will most
symbolize the decade ... You can’t
have a really great house unless you
have a lot of money. But you can’t
have an awful house unless you have
a lot of money, either, because no one
else could afford to make such mis-
takes.”

Clearly, Lebovitz followed the ra-
dio business during the ’80s. Bill-
board inter-
viewed nearly 40
of the decade’s
prominent pro-
grammers and
other broadcast-
ers about the peo-
ple, the stations,
and the changes
that influenced
radio program-
ming in the '80s. What they men-
tioned, almost to a person, was radi-
0’s transformation into a big business
during the decade.

You would expect American Radio
publisher Jim Duncan, whose publi-
cation charts radio properties’ finan-
cial values, to remember the '80s for
“the new breed of broadcaster.” Em-
mis’ Jeff Smulyan, NewCity’s Dick
Ferguson, and Infinity’s Mel Karma-
zin are the ones he cites as “aggres-
sive young guys who built up new
groups very quickly [and made]
much more money available in the
market.”

But Duncan is not alone. “The best
thing that happened in the '80s is that
broadcasting as a business is being
recognized for its true value,” says
KIXI/KMGI Seattle VP/GM Bobby
Rich. “The dollar value has influ-
enced both our business and the indi-
vidual lives of everyone in radio down
to the part-timers.”

KQLZ (Pirate Radio) Los Angeles
programmer Scott Shannon, who re-
portedly became a $2 million man in
1989, says, “Most suecessful compa-
nies have increased budgets for re-
search, talent, and marketing, which,
in turn, creates a better product for
the consumer.” He also hails “the
upscaling of programmers’ salaries.
PDs have long been underpaid, like

Lee Mtchaels (1986)

school teachers.”

The increased sophistication of the
medium reflected a wealth of techni-
cal change. At the beginning of the
decade, computerized music schedul-
ing was still a novelty. Full-time sat-
ellite programming networks were
still a year away. Billboards and TV
were where you put promotional dol-
lars if you had them, not direct mail
and telemarketing.

As consultant Frank Cody puts it,
“We’ve never had more variety or
more options. We can broadcast live
from Moscow or the Berlin Wall.”

WE ALL GREW UP TO DO BUSINESS

It is the above, along with the
FCC’s deregulatory climate (at least
until recently), that broadcasters cite
when asked if their medium is better
off than it was 10 years ago. About
50% of Billboard’s survey respon-
dents were pleased with the shape to-
day’s radio is in. Another 30% gave a
more qualified yes. Only 20% were
unhesitatingly negative.

Notably, the biggest complaint
broadcasters had was also the fact
that radio has become a big business.
While some might see the new group
owners as dashing entrepreneurs who
finally upstaged the networks and
conglomerates, one major group PD
dismisses them as “Donald Trump
wannabes [with] so many egos.”

Fairwest president George Johns
says that with the “inflated real es-
tate value of radio properties, money
that used to go into talent, promotion,
advertising, etc., is now going to the
bank to pay debt.”

“The '80s were a tough decade for
us,” says consultant Fred Jacobs.
“Because of all the station sales, it’s
been difficult for the talented people
to do good work.” Among Jacobs’
concerns are the fact that “many of
the fine PDs aren’t PDs any more,”
but instead managers or consultants,
and the fact that monthly Arbitrends
in 79 markets created a “results
now” mentality. “For people that op-
erate stations today, the driving force
is fear,” adds WFNX Boston PD
Todd Tolkoft.

WXKS-FM (Kiss 108) Boston PD
Sunny Joe White says the '80s’ busi-
ness emphasis made it a “decade of
homogenized radio. It’s easy for a
small-market station to sound like a
major-market station because you
can have the same contests, produc-

The late KROQ Los Angeles PD Rick Carroll, left, with former KROQ MD Larry
Groves, circa 1986.

tion sweepers, and voicers. You can
have everything but Rick Dees, and
he’s available through syndication.”

“We have a lot of under-control
people running stations now, com-
pared to the [early "70s),” says con-
sultant Jerry Clifton. “The good side
is that there’s a more professional
overall feel. DJs and PDs are
thought of as equals and the pay
scales have become more equal with
sales. What is missing are the PDs
who are crazed with finding the next
secret weapon to make a station real-
ly demand your attention.”

TOP 40 I: Z100, KIIS ON YOUR LIST

Asked about the stations that de-
manded their attention, it was a pair
of top 40 stations that dominated the
responses from PDs in and out of the
format: Scott Shannon’s WHTZ
(Z100) New York and—to a slightly
lesser extent—KIIS-FM Los Angeles
circa 1982-85.

“When Shannon went to New
York, the hole was obvious,” says
Z100 VP/programming Steve Kings-
ton. “But it had taken so long to fill
the hole that people just took it for
granted that top 40 wouldn’t work in
New York.”

“I always thought of Shannon as a
PT. Barnum character,” says Larry
Berger, who fought Z100 for five
years as PD of WPLJ. “He was bet-
ter than just about anybody at creat-
ing sizzle on a radio station, and quite
a talented on-air
performer as
well. The Zoo had
a great sense of
show business,
especially in its
early days.” (The
last is a signifi-
cant compliment,
given that much
of the Zoo's time
then was spent bashing Berger and
WPLJ)

As for KIIS, WXKS’ White says,
“When [PD] Gerry DeFrancesco
signed on KIIS, he put top 40 back on
the radio. When they put Rick Dees
in mornings, and Ron O’Brien in af-
ternoons, it was a really slow time.
There were very few true top 40s in
the country.”

When Z100 went top 40 in August
1983, KIIS was just completing its
transition back to top 40 by way of
urban and hot AC. “People forget

b

Scott Shannon (1989)
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Bob Rivers and friend at WIYY (98 Rock) Baltimore during the 1988 Orioles
marathon that made Rivers famous for more than just his song parodies.

that KIIS wasn’t an overwhelming
success in its first year,” says then-
Gannett Radio president Joe Dorton.
“It took about a year to get out of the
two-share range. But within 18
months it had a 10 share and the
$2,500-a-spot morning rate, which
probably remains the highest in the
history of the business.”

By the time KIIS kicked in, there
were already multiple dominoes fall-
ing in top 40’s direction. There was
Shannon’s WRBQ (Q105) Tampa,
Fla.—the birthplace of the Morning
Zoo—and John Lander’s KKBQ
Houston—the link, in many ways, be-
tween Q105 and Z100. There were
Mike Joseph’s Hot Hits stations.
There was the revitalization of top
40’s music following the rise of MTV
and the “Sexual Healing”/*Billie
Jean"-induced return of black cross-
overs.

But Gannett Radio president Jay
Cook, then the chain’s national PD,
cites only two real influences. One
was WRBQ, which Gannett had
watched from its crosstown property.
The other was WFIL Philadelphia,
where Cook was PD in the "70s and
with which DeFrancesco grew up.
“When we did CHR, that was the
benchmark we measured it against.”

TOP 40 Ii: HOT HITS & BIG ROQS
One of the surprises of this survey
is how few top 40 programmers men-
tion Mike Joseph without being

asked, or acknowledge his WCAU-
FM Philadelphia (or any of the other
CBS-FM top 40s it spawned) as influ-
ential. (One of the few who cites Jo-
seph is, ironically, Fred Jacobs.)
Even at WCAU-FM’s 1981-82 peak,
alot of industryites could not appreci-
ate its volume, aggressiveness, or re-

petitiveness. And that included some
of its employees. “Even though the
station really exploded, we didn’t feel
like winners because we didn’t like
the format,” says Scott Walker, the
morning man for WCAU-FM (now
oldies WOGL) under Joseph, then
PD.

“ ‘Physical’ was No. 1 for nine
weeks in a row, so for nine weeks we
were playing it every 45 minutes. We
all felt there would be a point where
the station burned quickly ... The
guys didn’t even want to send out air-
checks to their friends in the busi-
ness—that’s how bad it was.”

But Z100’s Kingston says, “When-

(Continued on page 19)

AG Format Tops Ganadian Station Survey
But Toronto AC Pulls Surprise Lead In Fall BBM

BY KIRK LaPOINTE
and SEAN ROSS

OTTAWA—Although full-service
AC CFRB Toronto retained its tra-
ditional lead in the just-releéased fall
Bureau of Broadcast Measurement
ratings, the surprise winner this
time around was AC CHFI. After
falling 9.4-7.8 overall in the summer
ratings, CHFI was back up to a 10.5
in the fall, putting it within scratch-
ing distance of CFRB (13.0-11.6) and
ahead of its customary AC rival
CHUM-FM (8.7-8.9).

CHUM-FM remained first in over-
all cume, still an important mea-
surement in Canada, and 25-54 men.

CHFI, which ran its usual heavy
complement of TV advertising pro-
moting its morning show, was first
in 25-54 women. In its best daypart,
for its Saturday night oldies show,
it was over a 26-share 25-54.
Elsewhere in Toronto, album
CILQ (Q107) rose 6.7-7.6, powered
by the return of Brother Jake Ed-
wards to mornings, as well as a
heavy TV campaign supporting the
morning show and its giveaway of
trips to the Berlin Wall (before its
reopening) and a Porsche 944. Adult
standards CJCL, down 7.6-6.6 last
time, was up again, 7.5, with some
help from the division-winning To-
ronto Blue Jays baseball team.

Although new oldies outlet
CHUM is still behind the 3.9 it post-
ed as an AC last year, it was up 2.9-
3.4 in its first book in the format.
Oldies incumbent CKEY was down
almost proportionately, 3.5-2.9. In-
terestingly, despite the longtime
perception of oldies as a male-driven
format, CHUM’s best demo—at
least in terms of rank—was women
25-54, where it went from eighth
place to fifth.

In the three largest markets, it
was a relatively good book for full-
service AMs, the information-driven
CBC AMs, and even some affiliates
of the since-shuttered all-news CKO

(Continued on page 18)
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WFLZ/WRB0 Round No. 38: The T-Shirts;
New Soft AC Where The ZEW Used To Be

UST IN CASE you thought the
WFLZ (Power 93)-WRBQ (Q105)
Tampa, Fla., war was going to break
for the holidays or something, the top
40 rivals’ latest argument concerns
WFLZ's new “Screw The Q" T-shirts
that show a screw and the Q105 logo,
the use of which WRBQ says is unau-
thorized. Q105 says WFLZ has
agreed to stop distributing the shirts.

Q105, meanwhile, is denying mar-
ket rumors that longtime Morning
Zoo-keeper Tleveland Wheeler is go-
ing on an indefinite leave from the
station, or leaving permanently. The
station claims that while OM Mason
Dixon is going to mornings as you
read this, it’s only for several weeks
while Wheeler is on vacation.

In other Tampa news, WFLZ was
recently castigated by the Tampa
Bay Business Journal for taking its
station vans to a local high school and
handing out fake hall passes. And
while top 40 stations around the rest
of the country were playing “New
Kids Got Run Over By A Reindeer”
by KKRZ (Z100) Portland, Ore.’s
Dan Clark, WFLZ was playing its
own paredy, “Grandma Got Dismem-
bered By A Chainsaw.”

As you'd expect, both WFLZ and
sister WYHY (Y107) Nashville ac-
knowledged the U.S. invasion of Pan-
ama by offering their own §1,000,000
reward to anybody who could bring
in Noriega. While there is no word on
whether the million bucks will now be
tithed, WKRZ Wilkes Barre, Pa.,
won't get to award the $1,000 gift
certificate from its Nab Noriega con-
test since none of its listeners
guessed that Noriega would turn
himself in so soon.

Panama did manage to get Lynn
Samuels, midday host at N/T WABC
New York, in trouble. Samuels and a
caller were talking about the beating
of the country’s vice-presidential can-
didate earlier this year and Samuels
quipped, “Too bad that can’t happen
here,” referring to Dan Quayle. The
Secret Service visited WABC; Samu-
els was suspended for a day.

Meanwhile, at talk KFI Los Ange-
les, night host Christopher Bartlett
is finally gone—several weeks after
being suspended for an on-air racial
slur. KFI host Tom Leykis was re-
cently accused by the L.A. Weekly of
fabricating bogus calls; the story
claims that after Leykis discovered a
right-wing caller was actually an ac-
tor, they hired him as a part-time call
screener and kept the calls coming.

PROGRAMMING: BLACK XMAS FOR EASY

With the usual slew of holiday for-
mat changes came three of particular
concern to easy listening fans. KABL
San Francisco, the station where
Gordon McLendon virtually invent-
ed easy 31 years ago, has announced
a transition to all-vocals early this
month. WSSH Pittsburgh, mean-
while, made the transition to soft AC
on the day after Christmas. No staff
changes are involved with either sta-
tion.

Providence, R.I., lost its easy lis-
tening FM and got its first oldies FM
Dec. 26 as WLKW became WWBB
(B101.5) under consultant Pete Sa-
lant. John Morgan, last a talk host
at crosstown WALE, is now PD/af-
ternoons, replacing Norm Jago-

linzer. Other staffers include Dick
McDonough from middays at
KMBZ Kansas City; Norm Thi-
beault, onetime PD of crosstown
WSNE, and Daria Bruno, overnight-
er at crosstown WHIJY.

After two weeks of Christmas mu-
sic, oldies/album combo KLDD/
KZEW Dallas is now soft AC “Warm
97.9,” and will become KKWM. Mike
Wade remains OM; KLDD’s Stan At-

by Sean Ross

kins becomes MD. Staffers include
KZEW’s Nancy Johnson and Leon
McWhorter for mornings and after-
noons, and Lisa Lee, Linda Martin,
and Paul Medina from KLDD for
middays, nights, and overnights re-
spectively. KKWM will emphasize
double-plays—something Anchor
Media has tried on its AM in Albu-
querque, N.M.; KKWM-AM will run
some local sports but will not be an
all-sports outlet.

Although country KLAC Los An-
geles will become “Classic Country”
on Monday (1), OM Bob Guerra says
the format is “not oldies and not a
traditional country format.” Instead,
KLAC will launch with about a rota-
tion’s worth of currents, 60-80 recur-
rents, and 900 gold titles emphasizing
the mid-to-late '70s. There are no
staff changes, although a jock re-
union to celebrate the station’s 20th
anniversary is planned.

AC KQLH San Bernadino, Calif,,
is now country KFRG (K-Frog). New
PD Charlie Harrigan, last in morn-
ings at WQKX Youngstown, Ohio,
replaces Dave Clark, who stays with
the station. The move gives the mar-
ket four local country outlets.

At top 40 WHLY (Y106) Orlando,
Fla., Russ Morley—the group PD for
Taylor Communications—is now offi-
cially OM. In addition, former WAIV
Jacksonville, Fla,, PD Jay Scott joins
for mornings; former WPHR Cleve-
land PD Steve Kelly now does
nights. No PD will be named for now;
Y106 still has production and promo-
tions openings. Nearby, Alan Spec-
tor joins Mike Elliot in mornings at
WOMX (Mix 105.1); Spector was half
of that shift at WOMX’s predecessor,
WBIW (BJ105).

Following religious KCCV Kansas
City’s move from 1510 to 760 AM,
which took place Dec. 15, Ragan
Henry’s U.S. Media plans to return
the station to the air this spring as
KIDZ—the flagship for Henry's
planned Kidswave Radio Network.

Following its purchase by veteran
GM Ray Hawkins, WWHN Joliet,
Ill,, has dropped mainstream oldies
and is now targeting Chicago with an
all-R&B oldies format. Hawkins’
wife, Tornelia, is GM. Morning man
Stan Ketcik is PD. Dennis Parker
from crosstown WITW is doing af-

ternoons. Two Chicago radio veter-
ans are also on board: LaDonna Tit-
tle is doing middays. Former WGCI-
FM PD Sonny Taylor is doing
weekends; Taylor (312-624-7678) is
still looking for a full-time PD job.
At AC CHFM Calgary, Alberta,
Gerry Siemans from country CISN
Edmonton, Alberta, becomes PD . ..
As part of a pending management
contract between Sage and Sun-
Group, AC KTKS Waco, Texas, will
become country WACO-FM, simul-
casting its AM . .. At country WCOS
Columbia, S.C., Randy Bush from
WKXC (Kix 99) Augusta, Ga,, is the
new OM; Glen Garrett remains as
MD. Kevin King is WKXC'’s new PD.

ARBITRON NOT SHAKEN. STIRRED?

Despite speculation that the Octo-
ber earthquake would force Arbitron
to trash the fall books for Northern
California, as they did in Charleston,
S.C., following Hurricane Hugo, the
ratings service has announced that
the San Francisco, San Jose, Santa
Rosa, and Monterey/Salinas books
will be issued on schedule this month.
Arbitron found the earthquake's ef-
fect on survey participation was
“minimal and short-term.”

Broadcaster reaction to the news
was favorable. “A lot of people were
saying the fall book would be a
throwaway ... but stations were
back to business very quickly,” says
KEZR San Jose GM John Levitt.
“Very few stations were in the epi-
center of the earthquake. They were
just knocked off the air; very few had
equipment damage,” says KTOM
Monterey PD Jeff Iler.

Meanwhile, at December’'s group
heads/consultants meeting with Ar-
bitron in Laurel, Md., the two major
issues that emerged were Arbi-
trends—the group heads wanted
standardized weighting while Arbi-
tron contends that trends and quar-
terlies tend to come out the same
without it—and a suggestion that
stations be given a printout of all dia-
ry comments to save them some trips
to Laurel. Both issues are currently
under consideration by Arbitron.

PEOPLE: NO DIRTY JOKES

When WYNY New York morning
man Jim Kerr starts Tuesday (3), he
will be reunited with former WPLJ
newscaster/sidekick Shelli Sonstein.
She won’t, however, do the “Dirty
Joke Of The Day,” her trademark at
WPLJ . .. Midday jock T.K. O’Grady
becomes MD at AC WFYR Chicago
... At urban KMJQ Houston, Doc
Kilgore moves to mornings. Jim
Snowden is now doing p.m. drive.
Kyle Gibson is on middays.

At AC WBZ Boston, Tom Ber-
geron—the host of WBZ-TV’s “Peo-
ple Are Talking”"—joins for mornings
effective Monday (2). Longtime
morning man Dave Maynard goes to
middays. Across town, adult alterna-
tive WBOS snags well-known astrol-
oger Darrell “The Cosmic Muffin”
Martinie from album rival WBCN.

After three months of afternoon
fill-in, Big Don O’Brien becomes offi-
cial in that slot at top 40 WAVA
Washington, D.C. Chris “Learjet”
Leary joins the station for late nights
at top 40 WPXY Rochester, N.Y. . ..
Alan Kabel, late of WYTZ (Z95) Chi-

UBC SALE OVER? At press time, United Broadcasting executive VP Bill Par-
ris was saying that the company’s yearlong sale to TA Associates had
fallen through due to “unforseen complications,” and UBC now plans to
continue operating its stations for the time being. At issue is the lack of
an agreement between UBC, TA, and Continental Cable over the latter’s
right of first refusal on the Manchester, N.H., cable system that UBC
currently owns. TA’s Allen Shaw confirms that the first deal has col-
lapsed, but says there may be further negotiations between TA—which
has the rights to 39% of UBC’s stock—and other UBC stockholders, and
that TA will back him and associate Bill Weller in the acquisition of other
properties if this deal does not go through.

JOHN HAYES has resigned as president/chief operating officer of Fairmont
Communications to form his own company, Alliance Broadcasting (415
393-7588). Mark Hubbard, currently senior VP/radio of Osborn Communi-
cations—the company that operates Fairmont—will also serve as presi-
dent of Fairmont.

CHARLES FEE is upped from GSM to station manager at WMMR Philadel-
phia, following VP/GM Mike Craven’s promotion to VP of Group W.

PHIL LERZA has been officially promoted from CE to GM of RKO’s KFRC
San Francisco, replacing Pat McNally.

BILL FOWLER, VP of radio operations for Park Broadcasting since 1981, has
returned to the station level as VP/GM of WHOO/WHTQ Orlando, Fia.,
replacing Gary Kines. No replacement at Park has been named.

PETER SHURMAN is out as GM of CJEZ Toronto.

GORDON HUME, president/GM of CKSL/CIQM London, Ontario, is promot-
ed to VP of parent company Telemedia. PD Braden Doerr is named GM
for the stations.

BOOTH AMERICAN has announced that it will trade its WRMR Cleveland,
and pay an undisclosed amount of cash, to Independent Group for their
crosstown AM WWWE.

JEFF SALBO, formerly VP/programming for Anaheim Media, is now in that
slot for Henry Broadcasting. In addition, Salgo and Henry’s Greg Reed
are forming a new broadcast company called Paragon Communications.

AT WVBF BOSTON, Cary Pahigan, recently promoted from in-house pro-
gramming consultant to GM, is no longer GM; Rick Hindes, controller for
parent company Fairbanks Communications, is acting GM.

OTHER APPOINTMENTS: Emmis Broadcasting has upped WJIB Boston GSM
David Lebow to the company’s director/research & market development
slot. Jim Riggs is moved from president of Emmis Research to senior
VP/special projects . .. Unistar Radio Networks names Richard Reiman
its Washington news bureau manager, as VP/news & sports as Therese
Crowley becomes WCBS New York’s p.m. drive co-anchor ... WCCO
Minneapolis assistant marketing director Tom Gavaras is named OM of
the co-owned Midwest Radio Networks. Also, Alison Brown from KLXK
Minneapolis becomes operations specialist for MRN as it launches a new
sports network.

for more information.

cago, is the new night jock at KQKS
(KS104) Denver. Doug Hammond
moves to middays as Stacy Cantrell
comes off the air. .. At top 40 CIMX
Windsor, Ontario, Sari Zalesin joins
mornings from WRIF Detroit.

After 31 years at KMOX St. Louis,
John McCormick, “The Man Who
Walks And Talks At Midnight,” has
retired from overnights and been re-
placed by the station’s Charles Bren-
nan. McCormick’s departure also
consumates KMOX’s switch from
full-service AC to N/T.

At top 40 WSNX Muskegon, Mich.,
p.m. driver Mark Frost is named
MD. Jay Williams is promoted from
weekends to overnights, replacing
T.R. McCoy who now. does that shift
at oldies sister WODJ Grand Rapids,
Mich. Richard Chase joins WSNX
for weekends from KOYE Laredo,
Texas ... Top 40 WANS-FM Green-
ville, S.C., makes overnighter Jeff
Hayes MD, replacing Dallas Kincaid

. WILB Detroit salutes legendary
local jock Ernie Durham, Jan. 12 at
the Westin Hotel. Call 313-965-2000

CLASSIC ROCK IN AN ELEVATOR

Classic rock WMGG Columbus,
Ohio, is again using the term “classic
rock and roll” following a Dec. 22 rul-
ing in the station’s court case with al-
bum rock rival WLVQ. WMGG PD
Hal Fish says Judge C. Howard
Johnson lifted the temporary re-
straining order that WLVQ received
Nov. 6 against WMGG’s use of the
term—it had used “classic rock” in
the interim—and asked the secretary
of state to cancel the service mark
WLVQ placed on “CR&R” in 1985.

Last fall, Henry “The Bull” Del-
Toro, morning man of album WNOR
Norfolk, Va., was taking calls from
listeners who had their own “Love In
An Elevator” stories. That led to the
caller who wanted to get married in an
elevator and, on Dec. 21, the blessed
event took place backstage at the
Hampton Roads Scope after an Aeros-
mith concert. Local merchants provid-
ed tuxes, limos, a cake, and a wedding
dress. Steven Tyler kissed the bride.
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BY PHYLLIS STARK

NEW YORK—The holiday season,
which radio depends on for roughly
20%-35% of its annual advertising
revenue, was generally good to the
medium, despite slumps in both re-
tail and automotive advertising.

“Retail advertising was really
hurting,” says AC WSNI Philadel-
phia GSM Meg DeLone. “Some [lo-
cal] retailers were off as much as
40% to 60%.” Her experiences paral-
lel yearlong retail advertising fig-
ures from the Radio Advertising
Bureau; the RAB says retail reve-
nue was down 19.6% (from $37 mil-
lion to $30 million).

December was a slow month by
most accounts. D.J. Mitsch, GSM of
album WRDU Raleigh, N.C., attrib-
utes the retailer caution to a buying
public accustomed to waiting for
last-minute sales. Other stations re-
port a great deal of holiday prebuy-
ing, which caused sales to taper off
in December with much less last-
minute business than usual.

Like retail, automotive advertis-
ing was down or flat in most mar-
kets last year. Because of a disas-
trous sales year, “the individual lo-
cal dealers couldn’t afford to
advertise,” says DeLone. And like
retail, the yearlong automotive
slump became particularly evident
during the holiday sales season.

“The automotive industry [has]
panicked and pulled off advertising
since September,” says Cheryl Es-
ken, GSM of WLUP-AM-FM Chica-

go. Esken and DeLone’s stories are
typical of those offered by most ma-
jor-market GSMs contacted. They
don’t jibe, however, with the RAB's
automotive figures showing auto-
motive advertising up 28.9% ($91
million to $117 million) over 1988.

After a slow September brought
about by lagging retail and automo-
tive advertising, many radio sta-
tions, like WLUP, offered special
rates and incentive packages that
helped revive the market just in
time for the holidays. Esken reports
that although September was the
quietest month the Loop has ever
had, the incentive packages helped
to make November “huge.” Similar-
ly, Mitsch says that “November was
the best month in the history of the
radio station.”” November sales, in
most cases, compensated other slow
months and made for a better-than-
average holiday season.

The slow-retail-but-otherwise-
healthy holidays generally parallel
the RAB’s report for the year. Over-
all, the RAB estimates that total ra-
dio advertising revenues for 1989
wiil be $8.380 billion, a significant
increase over the previous year's
figure of $7.893 billion.

With local sales off, much of the
slack came from national advertis-
ing, which increased almost twice as
much as local advertising in most
markets. In Los Angeles, album
KLOS GSM Tom Roe reports local
sales up 21% and national sales up
68% over 1988. But increases at
most stations were more moderate.

BROADGAST

RADIO STATION AUCTION

RADIO STATION - REAL ESTATE
known as
RADIO STATION WELE - 1380 A.M.
432 South Nova, Ormond Beach, FL
SERVING YOLUSIA COUNTY - DAYTONA BEACH - PALM COAST
FRIDAY, JANUARY 12, 12:00 NOON

FCC SPECIFICATION: FREQUENCY 1380 KHZ; POWER 5000 WATTS DAYS, 2500
WATTS NIGHTS, DIRECTIONAL; FORMAT: TRADITIONAL COUNTRY: MARKET: BO-
LUSIA COUNTY TO INCLUDE DAYTONA BEACH AND PALM COAST: REAL ESTATE:
PRIME HIGH VISIBILITY LOCATION FRONTING APPROX. 130° ON THE WEST
SIDE OF SOUTH NOVA ACROSS FROM RENAISSANCE RETAIL CENTER ON
ORMOND BEACH. THE TRACT HAS APPROX. 100" OF DEPTH AND IS IM-
PROVED WITH A 1560 SQ FT BLDG BUILT AS A RADIO STATION AND ACCOM-
PANIED BY PAVED PARKING. TOWERS ARE LOCATED ON AN ADJACENT
TRACT THAT IS CURRENTLY LEASED FOR A 73 YEAR TERM.

TERMS: LICENSE TRANSFER BY FCC 314 APPLICATION AT RISK AND EX-
PENSE OF BUYER. $50,000.00 NON REFUNDABLE EARNEST MONEY IN CER-
TIFIED FUNDS DAY OF SALE. BALANCE DUE BY NO LATER THAN 2-15-90.

COMPLETE EQUIP. LIST AVAILABLE FROM AUCTIONEER UPON REQUEST.
THE STATION WILL BE OFFERED IN ITS ENTIRETY (REAL ESTATE — EQUIP.)

K-101/San Francisco has a
rare opening. We're look-
ing for a big-town Produc-
tion Director who can add
sizzle to an already daz-
zling Radio Station in
America’s favorite city.
Send T/R to:

John Evans
700 Montgomery St.
San Francisco, CA 94111
No Calls Please. EOE

GET YOUR
MESSAGE TO
KEY RADIO
STATION
PERSONNEL.
PLACE YOUR AD
TODAY.

CALL
1 (800) 223-7524
ASK FOR
JEFF SERRETTE
IN NY STATE

1(212) 536-5174

|
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Holidays Happy At Stations Despite Ad Sales Slump

Mike Hillstrom, GSM of AC WGN
Chicago, reports local sales up 9%
marketwide and national sales up
18%.

Still, in four of the top five mar-
kets, stations report respectable lo-
cal advertising numbers. The big-
gest exception is Philadelphia,
where GSMs paint a gloomy pic-
ture. “The market has been down,”
says Marianne Zaren, GSM of
WEAZ, which had to rely on nation-
al advertising and a good spring rat-
ings book (up 5.9-6.6) to compensate
for soft local sales. “There were no
additional dollars in the market this

year and this made for a very com-
petitive sales environment,” says
DeLone. “It was very cutthroat.”

Most sales managers are cautious
about projected advertising sales
figures for 1990. “We're looking at
the economy slowing down,” says
Bob Bordonaro, GSM of AC KIOI
San Francisco. “We anticipate bill-
ing will be up 5%-8% in this market.”
Rona Landy, GSM of AC WLTW
New York, sums up the thoughts of
most sales managers surveyed
when she says, “Radio will continue
to be healthy in 1990, but it probably
will not grow.”

AC FORMAT TOPS FALL BBM SURVEY

(Continued from page 16)

network. In Vancouver, British Co-
lumbia, full-service CKNW, soft in
the spring and summer, rebounded
15.3-17.5, while the CBC’s CBU was
tied for second, 6.8-8.3, and the local
CKO station rose 1.7-2.8. In Toron-
to, the CBC’'s CBL was up 4.3-6.2,
while CKO-FM went 1.9-2.1.

In Montreal, full-service AM
CKAC recaptured first place from
CFGL, shooting 10.4-12.0, for its
best book in nine months. Second
place went to top 40 CKMF, which
considerably reopened its lead on ri-
val CKOL.

That it should be a good news and
information book in the major cities
bodes well for U.S. N/T stations
since—in the absence of a national
election—most of the major stories
here this fall were the same ones
Americans were watching. Vancou-
ver observers in particular attribute
the strong N/T book to the effects
of the San Francisco earthquake.

Despite the much-hyped acquisi-
tion of Q107 morning team Jesse &
Gene for afternoons, and the gradu-
al return of CFNY from a top 40/

modern hybrid to a more progres-
sive mix, Toronto’s CFTR held at a
5.6 share. As for the country’s other
top 40 AMs, CKLG (LG73) Vancou-
ver was off sharply (5.6-4.3); CHTX
(980 Hits), Montreal’s English-lan-
guage top 40, climbed slightly (2.0-
2.3); CHED Edmonton, Alberta, was
in its usual 11-12-share range (11.5-
11.1); CFCN (AM106) Calgary, Al-
berta, was up (11.4-11.9), but was
jumped by country CFAC (10.2-14.4)
for first place. CKOC Hamilton, On-
tario, had its best book in a year
(7.79.0); CFGO (Energy 1200) Otta-
wa held first place (10.8-11.0), but
top 40/rock CJSB (54 Rock) was
down 4.7-3.1, giving album CHEZ a
four-share lead (7.7-7.1).

In other news around the coun-
try’s other markets, album/top 40
hybrid CIRK (K97) Edmonton held
first place (14.6-14.3), as did full-ser-
vice monster CJOB Winnipeg, Mani-
toba (20.8-23.3). AC CHML Hamil-
ton slipped into first place (12.0-12.2)
as traditional country leader CHAM
fell 13.3-11.2.

FALL "89 BBMS

W Sp Su Fa W Sp Su Fa
Call Format '89 ‘89 '89 89 Call Format ‘89 '89 ‘89 '8¢
TORONTO CKVL Fr/talk 31 35 38 25
CFRB AC 12.6 13.2 130 11.6 CHTX top 40 10 20 20 23
CHR AC 82 94 78105 CBF-FM French/CBC 1.9 '2.0 15 19
CHUM-FM AC 85 87 87 89 CBM CBC 23 19 14 19
CitQ album 67 55 67 76 CBM-FM CBC 1.7 17 15 15
cicL adult std 52 76 66 715 VANCOUVER
CBL CBC 58 43 43 62 CKNW AC 185 16.4 153 17.5
CFTR top 40 58 64 56 586 CBU CBC 74 72 68 83
CFNY modern 46 53 52 47 CKWX country 61 74 62 83
CKFM AC 46 42 47 36 CFOX album 75 98 76 72
CHUM oldies 36 37 29 34 CHQM-FM easy 61 47 66 6.6
CJEZ easy 49 45 39 31 CFUN AC 61 55 71 54
CFGM country 44 32 33 29 CHQM adult std 42 37 38 49
CKEY oldies 39 40 35 29 CFMS§ album 6.1 56 66 47
CBL-FM CBC 38 29 29 25 CKKS AC 45 51 37 45
CFMX classical — 13 16 22 CKLG top 40 46 53 56 43
CKO N/T 16 20 18 21 CHRX cls rock 51 34 42 36
CIRT classical 1.0 11 1.1 1.0 CISL oldies 40 50 50 35
MONTREAL CUR country 32 26 42 35
CKAC Fr/adult std  13.2 10.8 104 120 CKXY top 40 27 23 30 28
| CKMF French/top 40 7.1 8.3 9.1 103 CKO N/T 27 36 17 28
CFGL French/AC 100 9.0 105 9.1 CBU-FM CBC 29 30 37 27
CJAD AC 67 70 64 74
CIMS French/AC 67 80 60 74
e wmovc 5515 00 2 | TO OUR READERS
CHOM album 90 75 7.1 64
CKOI French/top 40 5.7 6.0 74 5.4 The Promotions and Networks
CIFM AC 53 52 54 5.1 and Syndication columns are on
CFQR easy 55 47 47 42 hiatus this week. Promotions
CBF French/CBC 47 44 32 40 will return next week; Networks
CIEL French/AC 35 26 34 33 will return in two weeks.
CFCF adult std 24 21 28 26
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20 Years Ago This Week
POP SINGLES—10 Years Ago

. Please Don't Go, K.C. & the

Sunshine Band, Tk.

. Escape, Rupert Holmes, INFINITY
! Etpogk With You, Michael Jackson,
1

. Send One Your Love, Stevie

Wonder, TaMLA

. Do That To Me One More Time,

Captain & Tennille, casaBLANCA

. Babe, Styx, aam
. Still, Commodores, motown
. Coward Of The County, Kenny

Rogers, UNITED ARTISTS

! IL.:gies Night, Kool & the Gang, pe-
. We Don't Talk Anymore, Cliff

Richard, emi aMERICA

POP SINGLES—20 Years Ago

. Raindrops Keep Falling On My

Head, B.J. Thomas, SEPTER

. Leaving On A Jet Plane, Peter,

Paul & Mary, wARNER BROS.

. Someday We'll Be Together, Diana

Ross & the Supremes, MOTOWN

. Down On The Corner/Fortunate

Son, Creedence Clearwater Revival,
FANTASY

. Na Na Hey Hey Kiss Him Goodbye,

Steam, FONTANA

. Whole Lotta Love, Led Zeppelin,

ATLANTIC

. | Want You Back, Jackson 5,
MOTOWN

. Venus, Shocking Blue, coLossus
. Holly Holy, Neil Diamond, unt
. Lalala (If | Had You), Bobby

Sherman, METROMEDIA

TOP ALBUMS—10 Years Ago

. On The Radio—Greatest Hits

Volumes One & Two, Donna
Summer, CASABLANCA

. Greatest, Bee Gees, rso
. Cornerstone, Styx, aam
. Journey Through The Secret Life

Of Plants, Stevie Wonder, TamLa

. The Long Run, Eagles, asyLum
. In Through The Out Door, Led

Zeppelin, SWAN SONG

. The Wall, Pink Floyd, coLumsia
. Damn The Torpedoes, Tom Petty

& the Heartbreakers, BACKSTREET

. Tusk, Fleetwood Mac, waRNER BROS,
. Off The Wall, Michael Jackson, eric

TOP ALBUMS—20 Years Ago

. Abbey Road, Beatles, appLE
. Led Zeé)pelin f1, Led Zeppelin,
ATLANTH

. Let It Bleed, Rolling Stones, Lonoon
. Willie And the Poor Boys,

Creedence Clearwater Revival,
FANTASY

. Live In Las Vegas, Tom Jones,

PARROT

. Was Captured Live At The Forum,

Three Dog Night, DuNHILL

. Blood, Sweat & Tears, coLumaia

. Crosby/Stills/Nash, aTLanTiC

. Puzzle People, Temptations, coroy
. Santana, coLumBia

COUNTRY SINGLES—10 Years Ago

1.
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-
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Coward Of The County, Kenny
Rogers, UNITED ARTISTS

. Happy Birthday Darlin’, Conway

Twitty, mca

. Missin’ You, Charley Pride, rca
. Help Me Make It Through The

Night, Willie Nelson, coLumsia

. Pour Me Another Tequila, Eddie

Rabbitt, ELEkTRA

. Oh, How | Miss You Tonight, Jim

Reeves, rca

. Holding The Bag, Moe Bandy & Joe

Stampley, coLumeia

. Tell Me What It's Like, Brenda Lee
MCA

. Leaving Louisiana In Broad

Daylight, Oak Ridge Boys, mca

. You Know Just What To Do/The

Sadness of It All, Conway Twitty &
Loretta Lynn mca

SOUL SINGLES—10 Years Ago

0 g&ck With You, Michael Jackson,

. Do You Love What You Feel, Rufus

& Chaka, mca

. Move Your Boogie Body, Bar-Kays,
MERCURY

. | Wanna Be Your Lover, Prince,

WARNER BROS.

. Send One Your Love, Stevie

Wonder, TamLa

. Peanut Butter, Twennynine

Featuring Lenny White, ELEKTRA

. R ’s Delight, Hill G 1

Rapge,s Deliht, Sugar Hil Gang

b LL%dies Night, Kool & the Gang, DE-
|

. Cruisin’, Smokey Robinson, TamLa
. Gimme Some Time, Natalie Cole &

Peabo Bryson, capitoL
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BROADCASTERS AIR THEIR VIEWS ON "80S RADIO BIZ

(Continued from page 16)

ever 1 read interviews with Joseph,
he had the right idea. Most success-
ful stations combine what he did with
[ideas from top 40 pioneers] Gordon
McLendon and Bill Drake. As a start
up, WCAU-FM was an exciting, vi-
brant experience. [ loved its produc-
tion values and its general feel. But
there was a pattern of those stations
not building on their init'al hype,
which may have been less Joseph’s
fault than that of his clients.”

The late Rick Carroll’s modern
KROQ Los Angeles was always clas-
sified as an album rock station, but
several people also cite its influence
on top 40. “Other stations were pro-
gressive, but they weren’t necessari-
ly fun. Carroll played fun music and
paved the way for top 40 to be able to
play it,” says Nationwide group PD
Guy Zapoleon.

“Before KROQ, new music was
something you heard on ccllege sta-

Sharon Batts, whose ‘‘Dear Mr.
Jesus” was the surprise Christmas
phenomenon of 1987, is flanked by
KSCS Dallas’ Paul Bottoms & Ron
Foster and her mother, Jan Batts.

tions. We turned the format into a
profit maker,” says KROQ OM Scott
Mason. “Now the B-52’s and Bangles
are acceptable across the country. [
don’t know if ‘Love Shack’ would be
such a huge hit without us.”

TOP 40 I: THE BOOM/BUST CYCLE

In 1984, there were new big city
top 40s nearly every week, whether a
market needed it or not. But by the
late '80s, many markets had only one
top 40, and until recent months, it
looked like some cities might end the
decade the way many others had
started—without a true top 40.

Some of top 40’s momentum loss
stemmed from the rise of top 40/rock
and top 40/dance hybrids, some from
broadcasters’ re-emphasis on adult
demographics, spurred later by the
new Arbitron diary. Some, although
nobody mentions it, must have been
related to the 1986 independent pro-
motion scandal—indictments from
which were still being handed down
at decade’s end. And some rose from
the decision by several major top 40
companies to scale back. At the end
of the decade, Gannett had two top
40s—including a resurgent KIIS.
CBS had one.

Gannett's Cook says he ‘“never
thought the format was in trouble.
It’'s a great format. It’s just not the
answer to every situation. In San Die-
go and Kansas City, classic rock and
oldies are more logical positions than
CHR was.”

Consultant Dan Vallie notes that
“the 1824 cell is no longer as homog-
enous as it used to be. There are at
least three top 40 music preference
segments, which makes it hard to
program to that demographic.” But
he also notes that top 40 was thought
to be dying in 1979 when he put the
still successful WEZB (B97) New Or-
leans, and that “despite the graying
of America, if you look at the other
end, beautiful music is in trouble

PLAY!

CYBERVOC RECORDS

471 East Ma n Street ¢ Ventura, CA 83001 U.S.A
Tel: (805) 641-3105/FAX: (805) 653-0106

again.”

ALBUM ROCK: THE BUST/BOOM CYCLE
Ironically, when WPLJ's Berger
made the now-notorious decision to
move his heritage rocker to top 40 in
1983, he saw similar forces at work.
“We started to see the middle of our
format dropping out. There were
three distinct strains of music—new
wave, heavy metal, and what would
become classic rock—and the people
who liked one hated all the others.”
Berger says WPLJ was 75% li-
brary-driven at that time. “We just
didn’t see any current music that
would appeal to the whole coalition,”
he says. WPLJ was one of a series of
defections that prompted a lot of
very earnest questions about the for-
mat’s survival. By the end of the dec-
ade, after the rise of classic rock and
the format’s overall demographic re-
focusing took place, being 75% gold
wouldn’t be a problem to most PDs.
WLZR Milwaukee PD Greg Au-
sham says the '80s began “with cor-
porate rock rul-
ing the world, es-
tablished either
by [consultant]
Lee Abrams or
people who want-
ed to beat him.”
Indeed, Abrams
figures into many
of rock’s major
stories: 1983’s
now-infamous Burkhart/Abrams’
“80/20” memo; his 1988 denunciation
of rock’s new conservatism (and of
his own firm); and the retooling of
Satellite Music Network’s hard-rock-
ing Z-Rock service later that year.
Asked about significant album
rock PDs and stations, there is very
little programmer consensus in this
format. Several PDs mention KFOG
San Francisco—not the first adult
rock outlet, but the most enduring
one. Some note 1987’s death of
KMET Los Angeles. And although
the rise of major morning personal-
ities took place across the formats,
rock PDs named the most names—
notably WXRK New York’s Howard

)

Dan Vallie {1980)

Stern and KLOS Los Angeles’ Mark
& Brian.

As with Joseph and WCAU-FM,
there are not many unaided mentions
of consultant John Sebastian’s “kick-
ass rock'n’roll” stations or the late
Bobby Hattrik’s work as group PD
of Doubleday, despite their early "80s
prominence. Most album PDs have
made it clear for years that they
would like the “research rock” era to
be more than a decade away. (This
despite the connection between many
of those stations and many of 1988-
89’s clump of top 40/rock hybrids.)
While Abrams praises the early-"80s
WLUP-FM Chicago as “the first in-
dustrial-strength AOR,” there were
actually more mentions of today’s
WLUP-AM, the current home of
Steve Dahl & Garry Meier.

The mid-'80s period when album
rock played Madonna and Culture
Club (and jingles) is also eons away
for many rock PDs, except as the
staging area for the launch of classic
rock. “A lot of people had been trying
to fight the CHR war and they ended
up getting attacked by their own
product,” says Ausham.

For all the enmity that classic rock
drew from the record industry, there
is a lot of praise for Jacobs from dif-
ferent record people. (PDs tend to
mention Jacobs himself and not
KRQX Dallas or WMMQ Lansing,
Mich., his first classic clients.) Even
Abrams, despite his criticism of to-
day’s rock radio, says that “at least
classic rock was honest about what
its function was.”

URBAN I: SAY I'M YOUR NO. 1
While increased professionalism
and the move to FM were constants
for most formats in the '80s, urban is
the format where more PDs see them
as genre-specific phenomena. “This
was the decade when black stations
became No. 1 in major markets,”
says WVAZ Chicago owner/GM Bar-
ry Mayo. “That just wasn’t happen-
ing in the '70s.”
“We have more sophistication and
a scientific approach to program-
(Continued on page 22)

Limits On Beer, Wine Spots Feared

, a L
Gov't Official
BY BILLHOLLAND

WASHINGTON, D.C.—The threat
of federally imposed limits on beer
and wine ads jangled industry lead-
ers over the holidays when U.S. Sec-
retary of Health and Human Ser-
vices Louis Sullivan told attendees
at a White House meeting that he
favors restrictions or even a ban on

WASHINGTON
ROUNDUP

such ads.

Sullivan evidently shocked staff-
ers when, in response to a question
at a meeting called to underscore
National Drunk and Drugged Driv-
ing Awareness Week, he said an ad
ban is “a policy I fully support.” An
HHS spokesperson later told re-
porters that the department has no

Backs Ad Ban

formal position on the issue.

Natienal Assn. of Broadcasters
president Eddie Fritts said that he
found it “regrettable [that] Sullivan
completely ignored all scientific evi-
dence, which shows no link between
advertising and the nation’s tragic
drunk driving problems.”

EVEN MORE CLASS A UPGRADES

Back in November, the FCC re-
leased, and then changed, a list of
1,185 Class A FM stations eligible
for power increases from 3,000 to
6,000 watts that would not need
elaborate construction permits.
Now the commission has added an-
other 127 stations to the list, includ-
ing 11 “fully spaced” stations, 33
stations along the Canadian border
that have already received an OK
from Canada, and 73 “newly grand-
fathered” stations mostly in the
South and Midwest. Stations must
file an FCC Form 302 and pay $100
to be upgraded.
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BROADCASTERS AIR THEIR VIEWS ON '80S RADIO BIZ

(Continued from page 19)

’

ming,’

says veteran programmer

they lost the hybrid position that the

handle had once implied, and were

service are the ones that stayed.

Iz Compiled from a national Lee Michaels, who epded the '80s as  left alone to fight the already diffi-
ol |ex | € :'5‘ TITLE sample of radio playlists. T one of the ﬁr§t full-time black consul- cp!t battle for general market adver-
Iy |2y 59 3 | RS T T tants. “The implementation of more tising dollars.
research at urban radio has been a Some of the black/dance divorce
* & NO.1 * * major factor. So has the increased was clearly a matter of choice on
@] 2|2 |1 HOW AM | SUPPOSED TO LIVE WITHOUT YOU & M. BOLTON communica”tion between urban pro-  black radio’s part. Mayo’s WRKS be-
ANOTHER DAY IN PARADISE & PHIL COLLINS LAk came a leader in the back-to-black
2 | L[ 1 [ 10| Aantcrserzs Consultant Don Kelly notes that,in  movement, narrowing its music’s
@ 3 3 8 “SAQAC&ZI(?E ELTON JOHN the '80s, “Major corporations like scope to the point that by decade’s
Gannett and RKO moved into ethni-  end, not only was Madonna a contro-
(@] 8 | 8 | s | DOWNTOWN TRAIN ¢ ROD STEWART cally targeted radio with much better  versial part of the mix for many PDs,
®| 7 7 | o | THELAST WORTHLESS EVENING & DON HENLEY financial support than they had inthe  but so were such black artists as
GERRENIZ2 270 past and tended to bring in other Neneh Cherry and Milli Vanilli.
6 10 10 10 m&LBlsg)'fzgtPOLYGRAM & MELISSA MANCHESTER gr;){ul;] anfirsh,; " URBAN Il LET IT
elly and Mayo were together at R H wimp
7 4 4 | 15 | DONT gL AL DR s T S WRKS New Yor};( when that station, By the end of the ’80s, there was
8 | 12 | 12| 11 | LEAVEALIGHTON # BELINDA CARLISLE gsintgd:)m atypictal f(‘butt nott unprece- sttlbs‘tantial evide}r]m]e dthat sto}:ng urban
ented) amount of structure, over- stations were holding their own
@ 19 [ 19 | 4 gﬁ%ﬁ,ﬂ&ﬁ,’zik ¢ GLORIA ESTEFAN took the more freeform WBLS. Indo-  against the blacker of the churban Hpckey great Wayne Gretzk'y, left,
. X with KIS Los Angeles morning man
0| s 6 13 | ANGELIA & RICHARD MARX ing so, WRKS })ecame one of the first optlets: (The more dance-oriented sta- Rick Dees.
fwiboo1s influential stations of the '80s. (Many tions like Power 106 became some-
1m | 5 | 5 | 13| THEWAYTOYOUR HEART ¢ SOULSISTER of the other stations that urban thing of a moot point.) By that time,
broadcasters praised were hailed however, there was black AC for They were, Goldstein says, “a ve
| 1 | 1 | 13 | EVERYTHING ¢ JODY WATLEY more for their solidity during the '80s  mainstream urban PDs to deal with. logical evolution of the format th?;
@l v || JUST LIKE JESSE JAMES CHER than for their innovation, ie, WILB Mayo’s WVAZ—another much- met a 35-44 need, which, through
: Detroit, WVEE Atlanta, and KMJQ praised station—was not the first demo creep, is where many ACs have
14| 9 | 9 | 11 | BRINGITALL BACK ¢ GRAYSON HUGH Houston.) black AC. It was, however, one of the  evolved in recent years.”
sl els| #EEN 1 SEE YOU SMILE © BAD ENGLISH first major-market FM players with The Reseax"ch Grqup’s Bill Moygs,
Ses0sZiERe URBAN II: URBAN VS. CHURBAN comparable research and resources a key player in the rise of soft AC, is
20 | 20 | 5 | WHATKIND OF MAN WOULD I BE? CHICAGO WRKS also had an unintended side  to what mainstream ACs usually praised by consultant Mike McVay as
effect in the rise of churban, which fielded. the man who “revolutionized radio re-
7 unjn|i !‘AEUBLE}@;T,?L“,RT THE FIRE ¢ BILLY JOEL became the béte gris for many urban “WVAZ was just an idea whose search from basic callout to the level
a2l s iijngmEleN YOU AND ME © LOU GRAMM time had come,” says All-Pro Broad- of Procter & Gamble.” PD Jhani
- casting’s Jim Maddox. ‘“Urban pro- Kaye's KOST Los Angeles—a sta-
19 | 15|15 12 ;E'AEE,?,A;!'E LOVE Linl 22l Ak grammers were forever looking at tion that also began life targeting 18
20 | 16 | 16 | 15 | LISTENTOYOUR HEART ® ROXETTE the general market and itgs variety of 34 but ended‘up doing, say, Format
; Eiboee formats when urban radio tended to 36, also received a number of pro-
@D| 22 | 27| 7 | FiHADYOU KAREN CARPENTER be doing one thing.” grammer mentions for its simplicity
WITH EVERY BEAT OF MY HEART © TAYLOR DAYNE Ironically, Mayo—despite having and durability.
Z | 2| 2| 8 | iwstassss . prompted black radio’s tightening on
23| 18| 18 14 gflcTaggoYGQl{RP:EET # GLORIA ESTEFAN | bro]adcasters }?f;er ‘l’gg(iK SI’(e}l]ly cites f)wo tfiiﬂ?erent tt"r%nt,'s.—;nisssgs t}i’ne ur- Tech NEVlll AND OLDhWAVEhS ;
S early research for that con- an formats of the early '80s that se- echnically, neither the rise o
26 | 2 | 20 | 7 | ANYOTHERFOOL # SADAO WATANABE/PATTI AUSTIN | trad};cted “the industry perception gued from Barbra StreiZand into Par-  adult alterngtive formats nor the
% % * POWER PIiCK % * % | that Hispanics were served by Span-  liament into B.B. King. Similarly, mass building of oldies FMs that be-
@ 31 | 31 | 4 | WHEN THE NIGHT COMES © JOE COCKER ish-language stations.” While the late 'WXKS’ White hails the return of gan within a year of each other were
SARNTOL 33437 "10s wave of disco stations were al-  WBLS New York’s eclectic-minded  AC developments, but both contribut-
% | 23 (23| 8 L,&,!V&EJJQE GROOVE # PAUL CARRACK ready on their way to other formats, Frankie Crocker—missing in action ed strongly to AC’s ongoing frag-
@ 53 | 33 | 4 | THISONE'S FOR THE CHILDREN NEW KIDS ON THE BLOCK that research became the ground- for most of the ’80s—although it is mentation.
COLUMBIA 3873064 work for such subsequent Kelly cli- hard to tell what impact Crocker was American Radio’s Duncan calls
32 | 32 | 5 | FREEFALLIN & TOM PETTY ents as WHQT (Hot 105) Miami and  having at year’s end. The Wave “the purest new format in-
the phenomenally successful KPWR troduced in the '80s. Everything else
(@] 35 | 35 | 4 | HEREAND NOW # LUTHERVANDROSS | (Power 106) Los Angeles. AC TURNS 41-SOMETHING was essentially a hybrid of an exist-
30 | 28 | 28 8 BLAME IT ON THE RAIN © MILLI VANILLI “Power 106 was...an outstapding When Billbpard published. Arbi- ing format.” Format pioneer Cody
GG radio station,” says Jerry Clifton, tron’s first national format ratings in  says the impetus for KTWV Los An-
31 | 30 | 30| 5 | NOTHINTOHIDE *POCO who, shortly after Power’s inception, 1989, AC stations easily controlled geles was David Sanborn’s “The Jazz
@ SOMEONE THAT | USED TO LOVE BARBRA STREISAND regained prominence for his own the largest aggregate share of radio  Show,” which he launched at NBC's
3 |3 | 4 | Colmeiatpeut work with churban stations. “It was listening. Yet, because of AC’s frag- young adult Source network, and
33 | 26 | 26 | 12 | DIDNTI(BLOW YOUR MIND) NEW KIDS ON THE BLOCK a wellexecuted, professional-sound- mentation during the '80s, few indi-  which showed him that “you can’t un-
WHEN | LOOKED AT HIM © EXPOSE ing urban hit format, as opposed to  vidual stations could point to boxcar  derestimate the taste of radio listen-
3# | 29 | 29 | 16 | srstasses many of the urban hit stations that  12-plus numbers at the decade’s end.  ers.”
@ 43 | 43 | 3 | THELASTTHING CUTTING CREW had been a little sloppy and didn't By 1989, mainstream AC start-ups Oldies—the records themselves—
VIRGIN 7.99133 have the same execution. They were  were rare, most of the format’s new began the decade as “a quick fix for
B 25 1 m&&g%ﬁ_%g&o" PRINCE (WITH SHEENA EASTON) very strong musically. They were a  immigrants being soft AC refugees programmers in other formats until
@ % | 4 | 3 | GOINGHOME © KENNY G leader. They had good jocks, and from easy listening. And the stations they decided what to do next,” ac-
ARISTA 9913 even those who might not have been  that stayed were often known more cording to KSFO/KYA San Francis-
38 | 38 | 38 | 6 | SWINGTHEMOOD @ JIVE BUNNY AND THE MASTERMIXERS the best sounded good because the for their marketing or personality—  co PD Bob Hamilton. “Everyone who
NO MYTH © MICHAEL PENN concept was so strong.” i.e, Ron Chapman’s ‘““Money For has programmed AC always saw old-
39 | 4] 4| 4| peioin After a two-year battle concerning  Nothing” stunt at KVIL Dallas— ies as the base to build from. When
0 | 36 | 36 | 15 !ggxg(ég{gﬁ # SIMPLY RED where churban stations belonged in  than the handful of currents they AC music wasn’t righp, PDs would al-
- the industry, most of them became played. ways fall back on oldies.”
4a | % | H 1 Rcc‘}';,'aa'g L2 e o part of the top 40 community, espe- Saga Communications VP/pro- Although classic rock was, in many
50 | 50| 3 | WOMANINCHAINS @ TEARS FOR FEARS cially when KPWR’s success turned ~ gramming Steve Goldstein says the ~ways, a more unusual format, it
INAIS7.6129 62 1[ROLYCRAN mainstream top 40 a lot dancier. Not  easy leavers gave AC five distinct scored a full complement of major-
43 | 4 | 4 | 22 | EVERYTHING BUT MY PRIDE ¢ CUTTING CREW surprisingly, Kelly thinks most of FM subformats: hot AC, gold-based market FMs two years before oldies
* % % HOT SHOT DEBUT * % % KPWR’s impact was on the pop side. :AC, mainstream AC, and soft AC })e— finished its move to FM‘. By 1989,
I'LL BE GOOD TO YOU  QUINCY JONES “PDs had to come to grips with the ing the others. “The fragmentatlpn however, there were oldies FMs in
NEW)D 1 | owest 722607/ WARNER BROS. fact that a white bread CHR wasn’t has been noticeable since the begin- most top 100 markets—sometimes
NEW)p | 1 | DONTCRYILENE # VONDA SHEPARD going to get the bulk numbers that ning of the decade, but since 1984, two. “Stations that don't know what
. were necessary to succeed financial- stations have had to choose [the de- to do just reach out and start playing
NEWD | 1 | MR HEARTBREAK Sl )15, ly,” he says. mographics they cared about] the oldies,” says WCBS-FM New York
But churban stations also repre- same way AORs have had to for the PD Joe McCoy.
il l 8 | 3 | CORTSEISHT ¢ PAUL MOCARTNEY sented urban PDs’ single greatest last few years.” CBS-FM’s longevity in the format
NEWD | 1 gg&%&;_gl;l;l'sFOR ME @ OLIVIA NEWTON-JOHN crisis during the '80s. They shattered The concept of a beautiful music/  was the impetus for a lot of those sta-
the multiracial coalition that urban  AC hybrid traces back at least to the  tions. So was the move by CBS to old-
49 | 3 I 39 | 19 | HEAUNGHANDS  ELTON JOKN stations had spent six years building  Schulke 1I stations of the early '80s. ies in four other markets, particular-
@ NEW) | 1 | I'LLBEGOODTOYOU DONNY OSMOND for themselves. While black stations But Viacorp’s' WLTW New York and ly at WODS Boston (which was al-
CARITOTRES08 kept the term “urban contemporary,”  Unistar’s similarly derived Format 41  ready competing with Gary Guthrie’s

(Continued on page 26)
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ALBUM ROCK ™*-

= =0 Compiled from national album rock
‘i’é ;é ; S QE TITLE radio airplay reports. ARTIST
E 2|52 | 2 z 5 LABEL & NUMBER/DISTRIBUTING LABEL
% NO.1 & &
(D) 3 3 g | SHOWDON'TTELL H
ATLANTIC LP CUT 2 weeks at No. 1
@] s 4 7 | DOWNTOWN TRAIN ROD STEWART
WARNER BROS. 7.22685
3 5 5 | 12 | AGIRLLIKE YOU THE SMITHEREENS
il ENIGMA 44480/CAPITOL
O 6 6 | PEACEIN QUR TIME EDDIE MONEY
COLUMBIA 38-73047
5 1 1 g | PRETENDING ERIC CLAPTON
DUCK 7-22732/REPRISE
6 7 7 g | 'CANTEXPLAIN SCORPIONS
MERCURY 876 190-4/POLYGRAM
7 5 5 | 10 | FOOLFOR YOUR LOVING WHITESNAKE
GEFFEN 4-22715
1|11 ! 11 | TERRIFYING ROLLING STONES
COLUMBIA LP CUT
N TES
9 | 10| 10 |15 | (OVESONS, 0
12| 12| 7 | BADLOVE ERIC CLAPTON
DUCK LP CUT/REPRISE
nl o3 g | 11 | JUSTBETWEEN YOU AND ME LOU GRAMM
ATLANTIC 7-88781 -
AD| 14 | 14 | 6 | ANYTIME MCAULEY SCHENKER GROUP
CAPIT_OL LPCUT
13 9 9 10 ANOTHER DAY IN PARADISE PHIL COLLINS
ATLANTIC 7-88774
1| 13| 13 8 __u%f@u'ﬂ%&;? MELISSA ETHERIDGE
515 [ 15 [ 7 | ERNE AEROSMITH
6 | 18| 7 IF DIRT WERE DOLLARS DON HENLEY
GEFFEN LP CUT
@ 22 | 22 | 4 | FIGURE OF EIGHT PAUL MCCARTNEY
CAPITOL 44489 | S
19 | 19 | § | DEVOLUTION WORKIN' MAN BLUES THE ALARM
LRS. LPCUT
AIT FOR YOU BONHAM
13 11 7 18 Wm 31-7(:«?034Yo 0
Y
20 || 18 | 15 RGN RICKSTART MY HEART MOTLEY CRUE
@D| 23 | 23 | 6 | THAT'SNOT HERSTYLE BILLY JOEL
COLUMBIA LP CUT
@ % | 26 | 5 | BLACKVELVET ALANNAH MYLES
ATLANTIC 4-88742
2| 25 | 25 | 7 | LETLOVERULE LENNY KRAVITZ
INNO
@[ = | | + | WoCENTOAS GIART
ANIE’
L] 20 20 16 éEFFEEEZ?PZJ RGN AEROSMITH
T
% | 30 | 30 | 6 | HIGHER GROUND RED HOT CHILI PEPPERS—
27 28 28 6 I(gl(J)M';I(A);rBJB)OGG LOVERBOY
* & * POWER TRACK % W
a0 | a0 | 3 | NOMORE NEIL YOUNG
REPRISE LP CUT
A ———
()| 3 | 36 | 5 | GIMMEYOURGOOD LOVIN DIVING FOR PEARLS
Eﬂc 34-69036/E.PA.
REMEMBER YOU
30 31 31 14 LTLANTIC 7-88886 SKID ROW
3t | 27|21 16 nli(c))ﬁ !:% TA LONG ROAD TOM PETTY
BD| 3 | 3 | 3 | BESTOFWHATIGOT BAD ENGLISH
EPIC LP CUT/E.PA.
B | 33| 3| 8 | JUDGMENTDAY WHITESNAKE
500 MILES
A 2 21 9 COLUMBIA 38-73013 HOOTERS
(35)| 42 | 42 | 3 | THEHOUSEIS... STEVIE RAY VAUGHAN & DOUBLE
EPICLPCUT/EPA
45 | 45 | 4 | ALLOVER BUT THE CRYIN' THE GEORGIA SATELUITES
ELEKTRA LP CUT
’ 5
37 | 3 | 34 | 16 | ROCKIN'INTHE FREE WORLD NEIL YOUNG
IG MOON
38 | 24 | 24 | 11 | BIGBADMOOI JOE SATRIANI
w # % * FLASHMAKER % &
NEWD | 1 | IWISHIT WOULD RAIN DOWN PHIL COLLINS
T WIT
4 | 41 | 41 | 5 | QUTWITHTHEBOYS LORD TRACY
46 | 46 | 4 | NOMYTH MICHAEL PENN
a2 | 35 | 35 | 32 | EREEFALLIN TOM PETTY
|
G| 2] 2 [NOS| HIOE YR AT voam HISS
TR TR TR gEl:FEE LAST WORTHLESS EVENING DON HENLEY
NEWD | 1 | SULTY BONHAM
CK AND AH
% | 2 | 3 | 18 | ROCKAND A HARD PLACE ROLLING STONES
H
NEWD | 1 CA%LTJOSLEL PocFU BROKEN LOVE GREAT WHITE
R
NEWD | 1 | FRESTO. RUSH
HE BOYS ARE BACK IN
49 48 48 4 ;I/'ER%U%‘V)LPSCUT/ EOLBYGSAM Wl BON JOVI
IMPLE MAN
0 | 47 | 47 | 4 | SIMPLEMS JUNKYARD

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.

Revised Latin
Tracks Chart
Makes Bow

NEW YORK—Effective with this
week’s chart, Billboard has revised
significantly and expanded its Hot
Latin Tracks chart. For the first
time, reporting stations are weight-
ed according to audience size—the
same way in which panels are as-
sembled for other Billboard charts.
In addition, the panel has been in-
creased from 53 to 61 reporters
(new stations are indicated below by
an asterisk).

Reporters to the Hot Latin
Tracks chart are divided into four
weighted categories according to
their weekly cumulative audience.
For stations in the U.S., Arbitron
figures are used. Because the Hot
Latin Tracks chart is the only Bill-
board chart with reporters in Puer-
to Rico—where Arbitron does not
operate—comparable information is
used from that country’s Asesores
ratings. The panel will now be re-
vised twice yearly.

Weighting is as follows: gold—
stations with a weekly cume of at
least 250,0000; silver—100,000-
249,999; bronze—50,000-99,999; and
secondary—20,000-49,999.

The Hot Latin Tracks chart is re-
vised weekly based on station re-
ports but appears only biweekly in
Billboard, alternating with the Top
Latin Albums chart. This week’s
chart appears on page 49.

80LD (3)

KTNQ Los Angeles*
WADO New York*
WSKQ-AM New York
SILVER (14)
KALI Los Angeles
KGBT McAllen/Brownsville, Texas
KSKQ-AM Los Angeles
WADO New York
WAQI Miami*
WCMQ-FM Miami
WIND Chicago
WIOA San Juan, PR.
WKAQ-FM San Juan, PR.
WOJO Chicago
WQBA-FM Miami
WXYX Bayamon, PR.
WZAR Ponce, PR.
WZNT San Juan, PR.
BRONZE (13)
KAMA E) Paso, Texas
KBRG San Francisco
KCOR San Antonio, Texas
KESS Dallas
KIQI San Francisco
KLAT Houston
KXYZ Houston
KZVE San Antonio, Texas
WCHQ-FM Camuy, PR.
WFID San Juan, PR.
WIAC-FM 8an Juan, PR.*
WQBS San Juan, PR.
WTAQ Chicago
SECOMDARY (31)
KAZA San Jose, Calif.
KBNA-FM El Paso, Texas
KBOM Santa Fe, N.M.
KCAL San Bernadino, Calif.
KGLA New Orleans
KGST Fresno, Calif.
KIDI Albuquerque, N.M.
KLOC Modesto, Calif.
KNSE San Bernadino, Calif.
KPHX Phoenix*
KQVO Calexico, Calif.
KQXX McAllen, Texas
KRAY Salinas, Calif.
KRCX Sacramento, Calif.
KSAH San Antonio, Texas
KSSA Dallas
KUNO Corpus Christi, Texas
KVIM Indio, Calif.
KVVA-FM Phoenix
KWAC Bakersfield, Calif.®
KXMG Tucson, Ariz.
WAMA Tampa, Fla.
WAOS Atlanta
WILC Washington, D.C.
WKJB Mayaguez, P.R.
WMDO Washington, D.C.
WONQ Orlando, Fla.
WRIB Providence, R.1.*
WTEL Philadelphia®
WUNR Boston
XLTN San Diego®

1990.
I A New Year.
P A New Decade.
® A New Recording Artist...

KEITH SPARBANIE

Concert Debut and Album Release Party
METROPOL, 1600 Smallman St., Pittsburgh, PA
Thursday, January 11 — 7:00 p.m.

((29”

available now on CD and cassette

Includes:

“I Can’t Stand My Dreams”

“My Children. Away” and

“Un the Corner of Rock and Roll”

Call or Write for passes and promos...
K.D. Sparbanie

P.O. Box 268,

West Alexander, PA 15376

(412) 484-7672
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MODERN ROCK ™A~

) g’_ Compiled from Commercial and
0% 55 go "E TITLE College Radio Airplay Reports. ARTIST
I¥ | <¥ | 32 | £33 | LABEL & NUMBER/DISTRIBUTING LABEL
*ax NO.1 & &
@ 2 2 9 BLUES FROM A GUN THE JESUS AND MARY CHAIN
WARNER BROS. LP CUT 2 week at No. 1
— ]
2 1 1 1 LOVE AND ANGER KATE BUSH
COLUMBIA LP CUT N
3 3 3 11 PROUD TO FALL IAN MCCULLOCH
SIRE 7-22924/REPRISE
4 4 4 12 A GIRL LIKE YOU THE SMITHEREENS
ENIGMA 44480.’E_APITOL_
5 5 5 7 STANDING THERE THE CREATURES
GEFFEN 7-21383
@ 11 11 3 OUIJA BOARD, OUIJA BOARD MORRISSEY
SIRE 7-21424/REPRISE
7 6 6 1 LET LOVE RULE LENNY KRAVITZ
VIRGIN 7-99166
9 9 5 HOUSE THE PSYCHEDELIC FURS
COLUMBIA LP CUT
THE B-52'
(@ 10 | 1| 6 | RN, soeer s
MICHAEL PEN
18 | 18 | 8 | NOMYTH LR
DRIFTING, THE OCEAN BLUE
m |10 [ 10| 6 | DRIFTINGFALLING =
12|12 12| 6 | SECRETS THE PRIMITIVES
13 8 8 5 DIRTY OLD TOWN DAVID BYRNE
SIRE LP CUT/WARNER BROS.
DEB
w |5 | 15 | ¢ | NSSILSETTER DRI
YDOLL ANDERSON
15|13 )13 | s | BARIORM bour e ©
16 | 20 | 20 | 11 | HIGHER GROUND RED HOT CHILI PEPPERS
WHERE DO WE GO FROM HE. MIGHTY LEMON DROPS
@ NEW)D 1 SIRE EP cuT/ROEPmseG AVEN 2 0
18 | 22 | 22 | 7 | DEVOLUTION WORKIN' MAN BLUES THE ALARM
1RS. LP CUT
w | 7 | 7 [ 1| contacy BIG AUDIO DYNAMITE
COLUMBIA 38-73043
20 | 21 ] 21, [\SSEA COWNINIT NINE INCH NAILS
21 19 19 9 RB(!?Q&AI}N ON PAPER GRAHAM PARKER
7] 16 16 9 TIME AND SPACE - FLESH FOR LULU
BEGGAR'S BANQUET 44485/CAPITOL
(@)| 5 | 2 | 5 | |WANNABE ADORED THE STONE ROSES
SILVERTONE 1301/RCA
a | v | 0| s | SstoicARETTe T
25 | 23 | 23 | 3 | ONTHEGREENER SIDE MICHELLE SHOCKED
MERCURY LP CUT/POLYGRAM
DO LET ME DOWN, 3 STUFF
NEWD | 1 | DONTLET MEDOWN, GENTLY THZ WONDER
RADIO ASS KISS WONDER STUFF
@D| NEWp | 1 | RADIOASSK e
28 | 27 | 27 | 5 | WOMANINCHAINS TEARS FOR FEARS
FONTANA 876 248-7/POLYGRAM e
LU BY THE CURE
2 | 28 28 8 ELE»‘(‘T‘?& 7-69249
NG IN
3 | 25 | 25 | 4 | BRI O aeos s

Biltboard, copyright 1990. () Tracks with the greatest airplay gains this week.
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PLATINUM—Stations with a weekly cume
g y
audience of more than 1 miilion.
I ® GOLD—Stations with a weekly cume
= y
audience between 500,000 and 1 million.
FOR WEEK ENDING SILVER—Stations with a weekly cume
JANUARY 6, 1990 ™ audience between 250,000 and 500,000.
'S S (0157 (o) OS ONS
CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADI TATION
12 14 Madonna, Oh Father 4 4 New Kids On The Block, This One’s For EX EX Gloria Estefan, Here We Are
13 15 guincy Jones Featuring Ray Charles & 5 5 Paula Abdul, ﬁlt’s Just) The Way That & EX EX Rolling Stones, Rock And A Hard Place
—— e 14 7 Richard Marx, Angelia 6 3 Milli Vanilli, Blame it On The Rain »ﬁlﬁ EX EX Madonna, Oh Father
4 \ & 153 10 Linda Ronstadt (Featuring Aaron Nev 7 7 Kix, Don't Close Your Eyes
N/ ﬂ 102.7 16 18 Michel'le, No More Lies 8 11 Joe Cocker, When The Night Comes
£] — = 9 17 16  Bon Jovi, Living in Sin 9 16 Michael Bolton, How Am | Supposed To
lg g éo?”wme b F.Jerthhing }? }g :zaor‘;elslacl:'oanhythm NTation
1 abyface, Tender Lover tewart, Downtown Train Detroit P.D.: Gary Berkowitz
5 i Los Angeles P.D.: Gerry DeFrancesco ?1, g mamafv:vag?ﬂs?w; %2?\'?&' Wrong }g 1? gEdBRoszl si %%ﬁeﬁ'ﬁfrm 12 Phil Collins, Another Day In Paradise
New York P.D: Steve Kingst 11 Technotronic Featuring Felly, Pump Up 22 19 Mill Vanill, Blame It On The Rain 110 Cher, Just Like Jesse James 21 Billy Joel, We Didn't Start The Fire L
ew Yor -D.. Steve Kingston 22 phil Collins, Another Day In Paradise 23 25 Lou Gramm, Just Between You And Me 15 13 Linda Ronstadt (Featuring Aaron Nev 35 Linda Ronstadt FearinglAncalNew
1 2 Technotronic Featuring Felty, Pump Up 3 4 Billy Joel, We Didn't Start The Fire 24 26 Rod Stewart, Downtown Train 16 19 Technotronic Featuring Felly, Pump Up 4 6 Michael Bolton, How Am Sugposed To Houston P.D- Randy Brown
23 Phit Collins, Another Day In Paradise 4 5 Sybi, Don't Make Me Over 25 27 Tina Turner, Steamy Windows 17 8 Bon Jovi, Living In Sin’ ) 5 7 Taylor Da ,ﬂﬂéWl"' Every Beat Of My H o dsi Y
3 1 Billy Joel, We Didn’t Start The Fire 5 7 Seduction, Two To Make It Right 2 30 Joe Cocker, When The Night Comes 18 20 Marcia Griffiths, Electric Boogie 6 8 Milli Vanilli, Blame It On The Rain 14 Phil Colling, Another Day In Paradise
4 & Michael Bolton, How Am | Supposed To 6 6 Jody WitleyAEveTr{:hlﬂﬂ ) 27 36 Marcia Griffiths, Electric oogie 19 12 Soul Il Soul (Featuring Caron Wheeler), 7 13 Tom Petty, Free Fallin' 2 1 Billy Joel, We Didn't Start The Fire
5 6 New Kids On The Block, This One’s For 7 10 Jive Bunny And The Mastermixers, Swin 28 32 Eddie Money, Peace In Our Time 20 22 Eddie Money, Peace In Our Time & 12 Joe Cocker, When The Night Comes 3 3 The Cure, Lullaby .
6 7 Shana | Want You . & 3 Soulll Soul (Fealunn&Carqn Wheeler), 29 31 Paul Carrack, ! Live By The Groove 21 18 Madonna, ON Father 9 11  Lou Gramm, just Between You And Me 4 5 Belinda Carlisle, Leave A nght On
7 & Milli Vanilli, Blame It On The Rain 9 9 New Kids On The Block, This One’s For 30 33 Sharon Bryant, Foolish Heart 2 24 Young M.C., Principal’s Office 10 3 Richard Marx, Angelia 5 7 Lou Gramm, Just Between You And Me
8 9 Taylor Dayne‘é With Every Beat Of My H 10 13 Taykor Dayne, With Every Beat Of ehgy H 31 34 Chicago, What Kind Of Man Would | Be? 23 %5 Aerosmith, Janie’s Got A Gun 1% 13 Rod Stewart DO,V(_MM Train 6 8 Michael Botton, How Am | Su_pgosed To
9 12 Skid Rowkl emember You 11 14 Michael Bolton, How Am | Supposed To 32 35 Expose, Tell Me wn‘_ , 24 26 Jody Watley, Everything 12 u shfn John, Sacrifice " o 7 10  Seduction, Two To Make it Right
1013 Jody Watley, Everything 1212 Janet Jackson, Rhythm Nation 33 37 Paula Abdui (Duet With The wild Pair), 25 28 Lou Gramm, Just Between You And Me 13 4 Belinda Carlisle, Leave A Light On 8 2 Taylor Dayne, With Every Beat Of My H
11 5 Young ML, Bust A Move 13 15 S_hanahl Want You 34 39 Jaya, If You Leave Me Now 26 27 Motley Crue, Kickstart My Heart 14 18 Erie Clapton, Pretending g 6 Bon Jovi, Living In Sin
12 10 Roxefte, Listen To Your Heart 14 16  Linda Ronstadt (Featuring Aaron Nev 35 29 Soul Il Soul (Featuring Caron Wheeler), 27 30 Chicago, What Kind Of Man Would | Be? 15 9 Tina Turmer, The Best 10 9 Soul !l Soul (Featuring Caron Wheeler),
13 15 Janet Jackson, Rhythm Nation 13 18 Skid Row, | Remember You 36 38 Paul McCartney, Figure Of Eight 28 EX Bad English, Price Of Love 1; 10 Egsr. Just Like Jesse' Jebmesr 11 14 Skid Row, | Remember You
}; }Z ae:dlgggn,ghw?amerake 1t Right }9 25 m g;ﬁ:;’tL%’:wmgakn Train % gdg g:"etjt:ﬂ Ia,? oe,:m LETES S % :gﬁm‘éaﬂg%ﬁ And A Hard Place }8 % Rollzzguso{:)?e'sr‘??ao%i xndu»; ng:g Place }g }8 md%?;aéi? h:r:éh%'o 't Walk
y . v X Y 4 (s P
16 18 Linda Ronstadt (Featuring Aaron Nev 18 23 Gloria Estefan, Here We Are . A39  —  Milli Vanilti, All Or Nothing A — Jive Bunny And The Mastermixers, Swin 1321 Chicago, What Kind Of Man Would | Be? 14 13 vitamin Z gfan't Live Without You
}; g) ::‘d‘ Su;ltart, Dt;zwn:(oznd Aau\ | g ﬁ mlacowutl;iasuaewcﬂam']l-h(‘:uvwfn:ga")' A8 —  D-Mob, C'Mon And Get My Love (From : — Lom P; ’;.Frn? F}e{x.l‘ljm' %J %2 %_m Tuav:ll:ry'S[{:arzut:\I;ﬁndows }g }; glcha'v&#tanmn elia .
ing Stones, Rock And A Hard Place ve Cover Girls, ¢ —  Poco, Nothin’ To Hide r s 5 rea e, The Angei Song
R OE Dl S |34 whusLE LR B sk Tolehae gt |2 O eslbhanisieean | e sl
aya, e icha mian, Was 3 ix, Don’ ur Eye
21 Payula.AbfuLi, T?";ejust) Tohv:a Way That 23 27 Jaya, If You Leave Me Now U 24 25 Madonna, Oh Father 19 23 R s.,.,m“n%wﬁmw,! ]’srai"
22 19 Sybil, Don't Make Me Over 24 28 Depeche Mode, Personal Jesus 5 EX Gloria Esf_efan Here We Are 20 2 Sybil, Don't Make Me Over
23 27 Expose, Tell Me Wh 25 19 Bad English, When | See You Smile A —  Bad Engish, Price Of Love 21 17 London Boys, London Nights
AR24  —  Aerosmith, Janie's Got A Gun A26 — D-Mob, C'Mon And Get My Love (From - A — Saraya, Timeless Love 22 24 Technotronic Featuring Felly, Pump Up
25 29 Babyface, Tender Lover A27 —  Milli Vanilli, All Or. Nothin . FM "m 23 2] The Cover Girls, We Can't Go Wrong
A2 —  Milli Vanilli, All Or Nothing 28 21 The ZLive Crew, Me So Horny Pittsburgh P.D.: Clarke Ingram o 24 29 Aerosmith, Janie's Got A Gun
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ter learn how to fly.”
A year later, Langmyer came to Syra-

Aerosmith, Janie's Got A Gun 10 18 Technotronic Featuring Feily, Pump Up
Tesla, Love Son& 11 13 Jive Bunny And The Mastermixers, Swin
Depeche Mode, Personal Jesus 12 22 Jjody Watley, Everything

increasingly unusual approach to AC. Y94
is an AC station that plays such top 40 ti-

14 17 Christopher Max, Serious Kinda Girl
15 19 Seduction, Two fo Make It Right
16 20 Joe Cocker, When The Night Comes
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17 24 K se,TfIM Wh Ba e, Tender L« 13 14 Tesla, L« 0 d 3
16 21 Lo Gramm, Just Between You And Me 8uipcyx)ones Featuring Ray Charles & 1 16 Joe Cocker, When The Night Comes tles as Janet Jackson’s “Miss You Much” cuse as PD of WSYR and, in 1988, was
13 22 Poco, Nothin' To Hide hristopher Max, Serious Kinda Girl 15 17 Rolling Stones, Rock And A Hard Place oy e b ’ .
20 26 Roxette, Dangerous New Kids On The Block, This One's For % 19 Sumcy Jones Featuring Ray Charles & and Dino’s I Like It.” On weekends, it made OM/PD for the combo. Y94 had
21 27 Gloria Estefan, Here We Are Bad English, Price Of Love 17 2 Stewart, Downtown Train . ) .
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A f ] 2 . . D n
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. 7 13 Eddic Money, Peace In Our Time X EX The B-AZ', Roam A Prayer”; Eagles, “Hotel California”; B-  small number of major FMs, and that Y94
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37 EX Paula Abdul (Duet With The wild Pair), 2 B Sarice W Soi e 12 14 Don Menley, The Last Worthiess Evenin . . i . . sk . .
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™ B — Cher st Like Jﬁ?%t’p'a“:.fwwmme’v nia stations, including WBEN. on national television during Syracuse
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13 Pl Collins, Another Day In Paradise | Seattle P.D.: Casey Keating otter Erue Hicistart My Hear WBEN’s rivals, the WGR/WRLT (now Langmyer acknowledges that Syracuse,
22 Milli Vanili, Blame It On The Rain B o d , ol 03 ” .
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4 4 Paula Abdul, (It's Just) The Way That 21 Phil Collins, Another Day In Paradise i . . . J : 2 el
5 8 Linda Ronstadt (Featuring Aaron Nev 33 LouGramm, Just Between You And Me airborne traffic reporter. “It was the mits gives the station some of its present
6 9 Jive Bunny And The Mastermixers, Swin 2R [SReinsiuielessetames A " : A == .
717 Michae Boftn, How Am | Supposed To 2 |3 [lschuotionic Featirug/F sl Purmp Up spring of 1985, during an air traffic report  flexibility. “I think we would have to be
3 Tae e Love Shace 7 17 Michael Boton, How Am | Supposec 15 for WGR, the plane quit and our pilot had  more narrow with more folks in town. But
10 11 Rod Stewart, Downtown Train 8 4 Linda Ronstadt ‘Fniunng Aaron Nev K landi If K hat 'd dto d d )
W11 Cooelnt Cke dense tames 9 10 Madonna, Oh Father - to make an emergency landing on a go we know what we’d nee o and we're
12 16 Jody Watley, Everything 10 15 Rod Stewart, Downtown Train ioh he d t Buffal d to do it.” he s: i
13 15 Taykor Dayne, With Every Beat Of My H 11 11 Rolling Stones, Rock And A Hard Place course right near the downtown Buffalo prepare 01t,” he says. CARYNBRUCE
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BROADCASTERS AIR THEIR VIEWS ON "80S RADIO BIZ

(Continued from page 23)

first classic hits FM, WZLX.) Also
cited as influential was KOOL-FM
Phoenix, which, besides giving many
of the new FMs their name, also
proved that oldies FMs could post 12-
plus numbers in what had been con-
sidered a specialty format.

GOUNTRY: CONTINUOUS COMPETITION

More than their other format coun-
terparts, country programmers had a
relatively homogenous view of the
'80s. The decade began with an “Ur-
ban Cowboy”-inspired rash of station
start-ups. The format lapsed into the
doldrums in the mid-'80s and was re-
vived shortly thereafter, when, in
Mike Chapman’s words, “Nashville’s
new artists made us alive and viable
again.”

The decade also began with the
rise of the George Burns/Joe Somer-
set country approach, which fused
country music with easy listening
formatics at KSCS Dallas, KZLA Los
Angeles, and then others. In many
places, Burns/Somerset and like ap-
proaches prompted similar formatic
tightening at the market’s other
country FM.

Viacom VP/programming Bob
McNeil recalls that the company’s
KIKK-FM Houston “had very little
structure in the early '80s. We
weren't taking advantage of the sci-
entific advances in the format. When
KILT-FM came on, KIKK had to
evolve in about 20 minutes.”

With a proliferation of “music
guarantees’ (an early-’80s fad in

many formats) and “songs-in-a-row”
battles, more than one respondent
tended to view the '80s not in terms
of influential stations but, instead,
major market rivalries: KSCS vs.
KPLX; WMZQ vs. WPKX Washing-
ton, D.C,, ete. “There were better bat-
tles in country than any other for-
mat,” says McNeil. “The good news
is that in country battles, most sta-
tions are making money in their tar-
get demos anyway.”

The bad news is that while it was
much more professional radio, it may
not have been very exciting radio, es-
pecially for the “Urban Cowboy” lis-
teners. The format battles, says
WBAP/KSCS Dallas OM Ted
Stecker, “are where the Continuous
Country approach ran into trouble
for the first time. As top 40 recap-
tured some of the musical excite-
ment, people put away the cowboy
boots and bought one glove.”

Although it was only beginning to
happen at decade’s end, a number of
respondents cited the growth of two
niche country formats—traditional/
gold-based country, led by KNIX-AM
Phoenix’s satellite format, and the
somewhat younger-skewing “rene-
gade” FM, typified by some of New-
City's country outlets. WYAY Atlan-
ta belongs to that latter group of sta-
tions, but it became the single station
cited by the largest number of coun-
try respondents, not because of its
programming, but for its attempt to
improve signal problems by adding
another FM WYAI ‘“Whether it’s

’

successful doesn’t matter,” says
McNeil. “I admire them for thinking
outside the box.”

HIGHS IN THE MID "80S

Despite their concern about finan-
cial pressures, there are still a lot of
moments that PDs remember fondly
from the '80s. Many PDs mentioned
radio’s response to real world events.
McVay and Sneed both cite radio’s
coverage of the Challenger disaster,
with Sneed singling out the tribute
that WRBQ assembled afterward.

“For AOR, the important events of
the '80s were the social spectacles
like Farm Aid and Live Aid,” says
WNEW-FM New York PD Dave Lo-
gan. “These brought radio into the
bigger arena and made it more than
just a jukebox. Radio was at its best
during these events.”

“One of the things that awakened
me was the news coverage of the San
Francisco earthquake,” says KPWR
PD Jeff Wyatt. “Communication had
gotten to the point where we can
learn about something quicker than
in the city where it happened, and it
was kind of shocking.”

Wyatt also praises 1985's Good Fri-
day mass broadcast of “We Are The
World” as “one of the most touching
and haunting things I remember.
Hearing nearly every signal playing
the same song was enough to give
you goosebumps.”

Many favorite memories involve
radio promotions. McCoy cites
WCBS-FM’s two massive New York

radio reunions. “When we got togeth-
er a few days earlier, the ex-WABC
guys went in one room and the ex-
WMCA jocks went in another. But
they did beautifully together,” he
says.

White recalls Kiss 108’s 10th anni-
versary party. “We had everyone
from Cher to Rod Stewart to the
Fresh Prince there. I'm looking out at
the lineup and the record guys and
the audience, and I realized that 10
years ago, none of these guys would
have said hello to me.”

Z100’s Kingston also cites a promo-
tion—the premiere of Madonna's
“Who's That Girl” film and record.
But the moment that most touched
him personally, he says, was driving
to Washington, D.C,, in 1987 and dis-
covering that WPGC—the station he
grew up with, programmed, and then
left when it switched to AC in 1982—
had taken its call letters and formats
back. “At first I thought that there
was this enormous skip and I had
picked up WPLJ. I didn’t realize what
I was hearing until the top of the
hour when I heard Clifton’s voice
saying, ‘This is good old WPGC
Morningside, Maryland.”

Nationwide’s Zapoleon talks about
hearing Jonathon Brandmeier on
KZZP Phoenix and realizing “that
there was more than one way to do
things. I first heard him when I was
still working at RKO where every-
body said you couldn’t talk more than
30 seconds.”

Sneed has a similar story, sort of,

about hearing Howard Stern for the
first time. “I was with my little sister,
who's from Huntsville, Ala., and we
were driving back from visiting rela-
tives in Corning, N.Y. T was amazed,
but she was in shock. She kept saying
how disgusting it was, but she
wouldn’t let anybody change the sta-
tion.”

Assistance in preparing this col-
umn was provided by Phyllis Stark
and Craig Rosen.

At the 1989 Billboard Radio Awards,
WHTZ (2100) New York PD Steve
Kingston, left, holds the fort for
mainstream top 40 while former KXXR
Kansas City, Mo., PD Brian Burns
accepts for his influential top 40/rock
station.
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LISTEN TO YOUR HEART 1 week at No. 1 @ ROXETTE

(C) EMI 50223+

MISS YOU MUCH
JJAMTLEWIS (TLEWIS, LHARRIS I1l)
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52 West 8 Street, New York City, NY 10011

(1) ROXETTE—*“Listen to Your Heart”

EMI Records
Additional production and mix by John Luongo
and Gary Hellman for The Office, Inc.

& JANET JACKSON
(T) (C) (CD) A&M 1445

SOWING THE SEEDS OF LOVE
TEARS FOR FEARS.D.BASCOMBE (C.SMITH, R ORZABAL)

@ TEARS FOR FEARS
(T) (C) (CD) FONTANA 874 710-7/POLYGRAM

Edited by John Luongo.
(5) AEROSMITH—*“Love in an Elevator”

Geffen Records
Additional production, mixed, and edited by
John Luongo; engineered by Gary Hellman
for The Office, Inc.

5 BAD ENGLISH
’ 4 o P A
‘ 6§ | 5 | 7 | 10 | LOVEINANELEVATOR & AEROSMITH
B.FAIRBAIRN (S.TYLER, JPERRY) (C) GEFFEN 7-22845
(C) MCA 53652
8 | 6 | 11 | 10 | DR FEELGOOD ® MOTLEY CRUE
B.ROCK (MARS, SIXX) (C) ELEKTRA 7-69271
ULA ABDUL
HACK @ THE B-52'
(D] 15 | 21 | 10 | LOVESHAC O RePhis 7 72e13

B-52°’s—*‘‘Love Shack”’

Warner Bros./Reprise Records

Electric Lady Studios congratulates the acts that gave us
unprecedented chart success this Holiday Season.

Special thanks to WNEW-FM, Capital Records, and the Smithereens for making
our December 5th, 1989 “Live from Electric Lady” broadcast so successful.

Produced by Don Was and mixed by Tom Durack

Electric Lady Studios continues
the Hendrix tradition in the 90’s
with the addition of the only
Focusrite console in the Uniteq States,

Reservations: (212) 677-4700.
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REMEMBER, YOURE 7 € V ¢ ' t 0 0 f ar  FROMHOME..

An incredible message and a
brilliant record,
from a beautiful artist....

the very special

DIANNE

REEVES

Presenting the first single
and title track from her glorious

forthcoming new release,

never too far

A

Produced by George Duke

Management : Linda Goldstein, Original Artists

avil.
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-—7 8 | 8 27 | HEAVY D. & THE BOYZ A MCa 42302 (8.98) (CD) o BIG TYME | S0 |55 | 58 |10 PA%SR%MSJI?E&JSE(C#RDCORE COMMITTEE YOU CANT HOLD ME BACK
s 7 7 | 25 | STEPHANIE MILLS ® moa 6312998 o) o __ 67 | 67 | 5 | MAZEFEATURING FRANKIE BEVERLY CAPTOL 32810 (8.98) (D) LIFELINES VOLUME | |
(@[ 20 | 20 | 4 | QUINCY JONES owest 26020/ warneR 8R0S (5.98) (©0) BACK ON THE BLOCK (6D| 71 | 71 | 4 | JUNGLEBROTHERS Lt NI A ERe 06 LR
10 | 9 | 9 | 10 | BIZMARKIE coochiun ze00swamner r0s 0.98) o) THE BIZNEVERSLEEPS | | 63 | %8 | S8 | 8 | STACYLATTISAWMOTOWNezs0@®98)€cO N O EED
11 | 10 | 10 | 15 | YOUNGM.C. A DELICIOUS VINYL 91309/ISLAND (9.98) (CD) STONE COLD RHYMIN' __ 7|7 | 75 | PAULA ABDUL A*viRGIN 90943 ew e FOREVER YOUR GIRL |
12 | 12 | 12 | 10 | ANGELAWINBUSH wercury 538 sespoLvamam ©o) THEREALTHING | | 5 | 64 | 64 | 11 | VARIOUSARTISTS cueanioss @ 98) @) ~ NASTY BLUES |
: 13 ‘FSDT_ 10 —_—I?E-T SR 26028 WARNER BR0s 998 ) e ETG/_FR_EOM OF SPEECH. D0 B B RO SR BT P L ) S FIRES '55_4
T 13 13 14 SYBIL NEXT PLATEAU 1018 (8 98) (CD) SYBIL 74 74 9 NEW KIDS ON THE BLOCK Aicmimem FC 45280 (CDL __MﬂMERRY CHRISTMAS_
@ 15 | 15 | 5 | 3RDBASS coLumBiarc 45415 (co) T D e | 68 | 65 | 65 | 9 | MARVIN SEASE LONDON 838 593/POLYGRAM (CD) o _ THEREALDEAL |
F 3 + 14 1__4 ‘fTGDADDmNEmL;‘ 25941 -REP-LSE_G o _(CD_)— T TSABG D@ T_HIN; 91 | 91 | 3 | TECHNOTRONICsako3az2998)(cO) PUMP UP THE JAM - THE ALBUM |
17 | 16 | 16 | 24 | THE2LIVE CREW & SKYYWALKER 107 (9.98) (€D) AS NASTY AS THEY WANNA BE T 87 | 87 | 4 | WILL DOWNING isann 91286 (9 98) (CD) COME TOGETHER AS ONE
}_1—8 19 19 ] 9 T " JERMAINE JACKSON ARISTA 8493 (9.98) Oy T DON'T TAKE IT PERSONAL Zl—lL 62 | 62 | 5 | THE MAIN INGREDIENT POLYDOR 841 249/POLYGRAM (CD) 1 JUST WANNA LOVE YOU
, 21 | 21 | 8 | MIKIHOWARD atianticezoza @om cor D T @_ | 78 | 78 | 4 GRANDMASTER SLICE& IZZE_HILL CREATIVE FUNK 7001 /SELECTO.HTS (898)  SHALL WE DAN(_ZE
@ 22| s | RANDY CRAWFORD warnersros 26002998 € RICH ANDPOOR | 73 | 76 | 76 | 7 | SLY&ROBBIESLAND 91277 (5 98) (D) __ SILENTASSASSIN
@| 7| 7| 7_4'_ UEEN LATIFAH TOMMY BOY 1022 (8.98) (CD) ALL HAIL THE QUEEN 95—1_ 9 | 3 | KENNYGaRISTA8613(13.98) D) S (LIVE |
T | w T7 T | @LEU: e T EePONMOVIN | | 75 | 69 | 69 | 62 | MC.l HAMMER 4 CAPITOL 90924 (8 98) (CD)  LETSGETITSTARTED |
(@] 2 | 2% | 5 | BOBBYBROWNMcAs312998) (co) DANCE.... YAKNOWIT | | 76 | 70 | 70 | 17 | rocrorce L () L e
L 2 | 18 | 18 | 25 | PATTILABELLEMCAG292(099) €0 - _ BEYOURSELF |77 | 57 [ 57 | 28 | SVEZOfResnszoilsieePmaeaG8OB)CO) CRAZY NOISE_|
@ 0| %07 | D.J. .‘y“é%ct‘&,‘gﬁ'f(é‘é) FRESH PRINCE AND IN THIS CORNER | 78 | 81 | 81 | 8 | MC.ADE asGHTss26898) D) _ HOWMUCH CAN YOU TAKE |
—29 29 | 15 | WRECKSN-EFFECT moTown 6281 ( 98) (c0) T D] 83 | 83| 6 AFRORICANSKYWALKGR 109899 €0 AGAINST ALL ODDS
- -27 -_2—3 ~ Z 7 AFTER T vma—mosl ©98) ) S _—FT_ER_7— NEW ) 1 DEF JEF DELICIOUS VINYL 30001 (8.98) (CD) JUST A POET WITH SOUL
32 | 32 | 5 | ROBBASE prorit 1285 (8.98) (D) " THE INCREDIBLE BASE | NEWD | 1 | ACEJUICE CAPITOL 90925 (8.98) (CD) - ACE JUICE |
) 25 | 25 | 9 | SIRMIX-A-LOT NASTY Mix 70150 (9.98) (D) SEMINAR NEWp | 1 | MICHEL'LE RuTHLESS 91282/ATLANTIC 998) (©0) - MICHEL'LE |
% T | 2 26 | DAVID PEASTON GEFFEN 24228 (9.98) (CD) INTRODUCING . . . DAVID PEASTON _r o | o [ 8 KEITH ROBINSON ORPHEUS 75611 (8.98) (CD) PERFECT LOVE
31 28 28 33 THE O'JAYS EMI 90921 (9.98) (CD) SERIOUS 84 68 68 30 KOOL MOE DEE ® JIvE 1182/RCA (9.98) (CD) KNOWLEDGE IS KING
32 35 35 42 MILLI VANILLI A5 ARISTA 8592 (9.98) (CD) GIRL YOU KNOW IT'S TRUE 85 86 86 63 NEW KIDS ON THE BLOCK AS COLUMBIA FC 40985 (CD) HANGIN' TOUGH
@ 37 37 6 THE GAP BAND CAPITOL 90799 (8.98) (CD) ROUND TRIP 86 63 63 37 SPECIAL ED PROFILE 1280 (8.98) (CD) YOUNGEST IN CHARGE
4| 33 33 | 21 EPMD @ FRESH 9201 2/SLEEPING BAG (9.98) (CD) UNFINISHED BUSINESS 87 85 85 9 JOEY GILMORE PANDISC 8807 (8.98) SO GOOD TO BE BAD
3% 31|31 | 19 I,Z;EN'E%L.;EJOE'EQJH%%E&}’R'NG RONALD ISLEY SPEND THE NIGHT 8 (77 |7 6 JAMES “J.T.” TAYLOR MCA 6347 (9.98) (CD) MASTER OF THE GAME
36 39 39 23 SHARON BRYANT WING 837 313/POLYGRAM (CD) HERE | AM 89 92 92 21 CHRISTOPHER WILLIAMS GEFFEN 24220 (9.98) (CD) ADVENTURES IN PARADISE
37 | 34 | 34 [ 21 | THED.O.C. ® RUTHLESS 91275/ATLANTIC (8.98) (CD) NO ONE CAN DO IT BETTER NEW ) 1 TYLER COLLINS RCA 9642 (8.98) (CD) GIRLS NITE OUT
45 45 ] BARRY WHITE a&M 5256 (8.98) (CD) THE MAN IS BACK 95 95 3 THE GHETTO BOYS RaP-A-LOT 103 (8.98) (CD) GRIP IT ON THAT OTHER LEVEL
39 40 40 10 KASHIF aRISTA 8595 (8.98) (CD) KASHIF 100 | 100 8 BILLY OCEAN JIVE 1271 /RCA (9.98) (CD) GREATEST HITS
40 | 36 | 36 | 22 | ERICGABLE orPHEUS 75603/EM (8.98) (CD) CAUGHT IN THE ACT 93| 90 | 90 | 3 [ D) MAGIC MIKES THE ROYAL POSSE D.J. MAGIC MIKE & THE ROYAL POSSE
41 | 42 | 42 | 22 | BOBBY“BLUE"” BLAND MALACO 7450 (8.98) (CD) MIDNIGHT RUN 94 | 80 | 80 | 6 | TERENCE TRENT D'ARBY COLUMBIA OC 45351 (CD) NEITHER FISH NOR FLESH
46 46 6 BY ALL MEANS ISLAND 91319 (9.98) (CD) BEYOND A DREAM 95 89 89 3 TONY M.F. ROCK EFFECT 3000/SKYYWALKER (8.98) (CD) LET ME TAKE YOU TO THE ROCK HOUSE
43 4] 41 17 THE TEMPTATIONS MOTOWN 6275 (8.98) (CD) SPECIAL 96 93 93 78 BOBBY BROWN A® MCA 42185 (9.98) (CD) DON'T BE CRUEL
44 43 43 8 TROOP ATLANTIC 82035 (9.98) (CD) ATTITUDE 97 88 88 26 PRINCE A? WARNER BROS. 25936 (9.98) (CD) SOUNDTRACK: BATMAN
45 38 38 41 ALYSON WILLIAMS DEF JAM FC 40515/COLUMBIA (CD) RAW NEW } 1 CALLOWAY SOLARFZ 75310/E.P.A. (CD) ALL THE WAY
50 50 4 CHUNKY A MCA 6354 (9.98) (CD) LARGE AND IN CHARGE 99 79 79 14 ZAPP REPRISE 25807 (9.98) (CD) v
47 | 44 | 44 | 61 SURFACE ® COLUMBIA FC 44284 (CD) 2ND WAVE 100 | 98 | 98 | 45 N.W.A. A RUTHLESS 57102/PRIORITY (8.98) (CD) STRAIGHT OUTTA COMPTON
48 | 48 | 48 | 5 | JODYWATLEY mCh6343(9.98) (D) YOU WANNA DANCE WITH ME? () Atbums with the greatest sales gains this week. (CD) Compact disk available. » Recording Industry Assn. Of America (RIAA)
15 | o9 | 0 | ontouon e sosacimss o ALLNTE | Sytn e s of 500000l AR crcelor,tr s of L o ittt adhon! ln ety

ANMOUNCING THE JAMMING
“HARD UP*-THE NEW ] FOLLOW-UP TO “SHE'S GOT

r SINGLE FROM ERIC GABLE'S A BIG POSSE™ ARABIAN
THE DEBUT SINGLE i ] SUPERE RELEASE "CAUGHT IN - i PRINCE SERVES UP
“YOUR PRECIOUS LOVE™ b THE ACT: THE FOLLOW-UPTO | g “SITUATION CRITHCAL"
[FEATURING ERIC GABLE) THE #1 SINGLE “EEMEMBER" ¥ L THE MEW SINGLE FROM
FROM HER STUNNING AND THE TOP 20 SINGLE . HIS BOLD ‘BROTHER ARAR'
FORTHCOMING RELEASE '#1. “LOVE HAS GOT T0 WAIT™ - N : = RELEASE.
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WHEN YOU PLAY IT,

ORPHEUS 1990
SAY IT! ...
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IT AIN'T OVER 'TIL IT'S OVER: On the Hot Black Singles chart,
“Tender Lover” by Babyface (Solar) is the first No. 1 single of this dec-
ade. Although the record’s point increases for both radio and retail were
modest, it was able to stay well ahead of all challengers. This is two in a
row for Babyface from his album of the same name, which remains at
No. 1 on the Top Black Albums chart.

i
i

=

66

IT'S GONNA BE ALRIGHT” by Ruby Turner (Jive) leaps 42-34,
earning the Power Pick/Airplay honors. It gains 10 stations, including
WMMJ Washington, D.C.; WIHM Orlando, Fla.; WQQK Nashville; and
WJIMO Cleveland. The single is developing nicely on station playlists. It
moves into the teens at KMJQ Houston (23-16), KRNB Memphis (23-13),
and KATZ St. Louis (22-14).

POWER PLAY: The runner-up for the Power Pick/Airplay award fol-
lows by just a couple of points. “Special”’ by the Temptations (Motown)
is on 96 stations, gaining five adds, including WVEE Atlanta, WBSK
Norfolk, Va. (formerly WRAP), and KDAY Los Angeles. Next in radio
point gain was the Hot Shot Debut from the last chart of 1989, “Where
Do We Go From Here” by Stacy Lattisaw & Johnny Gill (Motown). In
addition to a great point increase from radio playlist conversions, this
single was added at 23 stations for a total of 81 out of the 103 reporters.
And the third runner-up in radio points is “Your Sweetness” by the
Good Girls (Motown). Eighty-five stations list the single; some of the six
new adds are WATV Birmingham, Ala.; WXVI Montgomery, Ala.; and
WBLX Mobile, Ala. Congratulations to James Cochran and Eric
Thrasher, Motown’s co-nationals, and the entire promo staff!

MORE BIG NUMBERS: Of the records already on the chart, two
performed well, gaining new station adds. “Your Precious Love” by
Tamika Patton & Eric Gable (Orpheus) received 21 new reports for a
total of 57. It is propelled 91-72. Some of the new reports are WAMO
Pittsburgh; WXYV Baltimore; WPEG Charlotte, N.C.; WJTT Chatta-
nooga, Tenn.; and WIMI Jackson, Miss. . .. “Touch” by Chuckii
Booker (Atlantic) gets 16 new reports, moving the single 64-50. It is
new at WTLC Indianapolis, WHUR and WRKS Washington, D.C,, and
WMYK Richmond, Va.

TERENCE TRENT D’ARBY is back on the black charts with “To
Know Someone Deeply, Is To Know Someone Softly”’ (Columbia), de-
buting at No. 60. Columbia execs have created a two-pronged ap-
proach for this project. “This Side Of Love” is the choice for pop ra-
dio, and ““‘Softly”” will go to black radio. ‘“Softly’”’ has been getting air-
play from the album and it received reports from many stations as an
album cut. This week, 15 come in for a total of 56 stations.

New Single

«YoU HAD TOO MUCH
| 70 DRINK, HOLMES

FRE 80138
nished
FRE 92012

Erom the album “Unfi
Business”
Shipping Next Weet!

NICE &
MOOTH

New Single

“FUNKY FOR YOU!!

FRE 80139
From the album

(‘NICE & SMOOTHH

LPRE 82013

Shipping in 2 weeks!

HOT BLACK SINGLES ACTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY  TOTAL TOTAL

ADDS ADDS ADDS ON

ADDS
19 REPORTERS 33 REPORTERS 51 REPORTERS 103 REPORTERS

WHERE DO WE GO FROM HERE

STACY LATTISAW MOTOWN 2 12 9 23 81
YOUR PRECIOUS LOVE

TAMIKA PATTON ORPHEUS 5 7 - 21 57
GAS FACE

3RD BASS DEF Jam 5 6 10 21 22
SECRET WISH

S.0.S. BAND 148U 4 9 6 19 25
TOUCH

CHUCKII BOOKER atiLanTic 4 4 8 16 84
TO KNOW SOMEONE. . .

T. TRENT D'ARBY coLumsia 3 6 6 15 56
GYRLZ, THEY LOVE ME

HEAVY D. & THE BOYZ 2 5 8 15 30
| GET THE THE JOB DONE

BIG DADDY KANE €OLD CHILLIN' 1 3 9 13 39
STAY HERE, STAY NEAR

RHONDA CLARK T1aBu 2 2 9 13 36
PROMISES, PROMISES

CHRISTOPHER WILLIAMS GeFFEN 2 4 6 12 77

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

P “ALL ABOUT
A 11| | e

From the album
«All About Love”
TILX 52017

Charting Single & LP

194 BROADWAY, NEW YORK, NY 10023+ PH: (212) 724-1440-FAX: (212) 768-9558
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FOR WEEK ENDING JANUARY 6, 1990

Billboard. Hot Black Singles SALES & AIRPLAY..

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart.

x x
O Q
1. SALES B[ AIRPLAY 2
nS|= = = =
228 TITLE ARTIST  [o8| |Z8|22| TiTLE ARTIST 128
n 1 {1 | ALL OF MY LOVE THE GAP BAND | 5 1 {3 | RHYTHM NATION JANET JACKSON | 2
2 | 4 | TENDER LOVER BABYFACE | 1 2 | 1 | TENDER LOVER BABYFACE | 1
3 | 7 | RHYTHM NATION JANET JACKSON | 2 3 |7 | rLL BE GOOD TO YOU QUINCY JONES | 3
M 45| LET'S GETIT ON BY ALL MEANS | 4 4 | 6 | LET’S GET IT ON BY ALL MEANS | 4
17 5 |11 | rLL BE GOOD TO YOU QUINCY JONES | 3 5 | 9 | siwky souL MAZE FEATURING FRANKIE BEVERLY | 6
SMLE 6 | 6 [ PUMP UP THE JAM __ TECHNOTRONIC FEATURING FELLY | 10 6 | 12 | MAKE IT LIKE IT WAS REGINA BELLE | 7
7 113 ] SILkY souL MAZE FEATURING FRANKIE BEVERLY | 6 7 | 2 | ALL OF MY LOVE THE GAP BAND | 5
Do Hls 8 | 9 | WHATCHA GONNA DO? TYLER COLLINS | 8 8 [11] ALL NITE ENTOUCH FEATURING KEITH SWEAT | 9
9 | 8 | YO MISTER PATTI LABELLE | 16 9 |17 | 1| WANNA BE RICH CALLOWAY | 17
n 10 | 2 | IT'S THE REAL THING ANGELA WINBUSH | 19 10 [ 13 | SERIOUS HOLD ON ME oJAYs [ 11
11 | 16 | MAKE IT LIKE IT WAS REGINA BELLE | 7 11 15 | REAL LOVE sKyy [ 12
12 [ 3 | AIN'T NUTHIN' IN THE WORLD MIKI HOWARD | 18 12 [ 14 | WHATCHA GONNA DO? TYLER COLLINS | 8 *
13 [ 20 | SERIOUS HOLD ON ME 0'JAYS | 11 13 [ 20 | WALK ON BY SYBIL [ 15
B/WTHE LARGE 14| 18 | TURN IT OUT ROB BASE | 26 14| 4 | FOOLISH HEART SHARON BRYANT | 13
PROFESSOR 15 (17 | ALL NITE ENTOUCH FEATURING KEITH SWEAT | 9 15 { 21 | BLAME IT ON THE RAIN MILLI VANILLI [ 14
AL-2571 16 | 25 | REAL LOVE SKYY |12 16 | 24 | SPECIAL THE TEMPTATIONS | 22
17 [19 | BLAME IT ON THE RAIN MILLI VANILLI | 14 17 | 25 | YOUR SWEETNESS GOOD GIRLS | 25
18 [ 12 | FOOLISH HEART SHARON BRYANT | 13 18 [ 23 | RIGHT AND HYPE ABSTRAC' | 23
We Would Welcqme Spring release ... New LP 19 [ 15 [ HERE AND NOW LUTHER VANDROSS | 20 19 | 22 | NO FRIEND OF MINE CLUB NOUVEAU | 21
European Licensing “MAIN SOURCE 20 | 26 | WALK ON BY SYBIL | 15 20 | 26 | SHOULD HAVE BEEN YOU MICHAEL COOPER | 32
BREAKS THE ATOM” 21 [ 14 | LOVE HAS GOT TO WAIT ERIC GABLE |31 21 {29 | SCANDALOUS! PRINCE | 27
22 [ 23 | CHA CHA CHA MC LYTE |35 22 | 28 | FRIENDS B-4 LOVERS FULL FORCE | 24
To contact: 23|29 | owWwww! CHUNKY A | 28 23 |27 | PUMP UP THE JAM _ TECHNOTRONIC FEATURING FELLY | 10
] : 24 | 28 | FRIENDS B-4 LOVERS FULL FORCE | 24 24 [ 5 | AINT NUTHIN' IN THE WORLD MIKI HOWARD | 18
® ;e(,j gc’;& ;651;“;__5,7 3;7,’: AX Afy (17;%)245 7-4573 2532 | NO FRIEND OF MINE _ CLUB NOUVEAU | 21| |25 | 30 | DON'T CHA' THINK AFTER 7 | 29 ,
i Ca Pl b R 26 | 38 | | WANNA BE RICH caLLowAY [17]  [26] 8 | Yo mISTER PATTI LABELLE | 16
27 | 21 | 1 JUST WANNA LOVE YOU THE MAIN INGREDIENT | 30 27 |32 | CAN WE SPEND SOME TIME SURFACE | 33
- 28 [ 33 | DON'T CHA' THINK AFTER 7 | 29 28 | 18 | HERE AND NOW LUTHER VANDROSS | 20
FOR WEEK ENDING JANUARY 6, 1990 29 | 34 | RIGHT AND HYPE ABSTRAC' | 23 29 [33 | IT'S GONNA BE ALRIGHT RUBY TURNER | 34
B"I I'd 30 | 10 | KNOCKIN' ON HEAVEN'S DOOR RANDY CRAWFORD | 42 30 {31 | owwww! CHUNKY A | 28
| . HOT 31 [— | SCANDALOUS! PRINCE | 27 31 | 34 [ OPPOSITES ATTRACT PAULA ABDUL | 37
32 [39 | SPECIAL THE TEMPTATIONS | 22 32 110 | 1 JUST WANNA LOVE YOU THE MAIN INGREDIENT | 30
T™ 33 [37 | YOUR SWEETNESS GOOD GIRLS | 25 33 |35 | HEAVEN MILES JAYE | 39
v | B Compiled from a national sample of retail 34 |35 | ME SO HORNY THE 2 LIVE CREW | 67 34 [ 38 | NO MORE LIES MICHEL'LE | 36
0¥ | X 2o | 6% | mme and one-stop sales reports. ARTIST 35 [ 27 | DON'T TAKE IT PERSONAL JERMAINE JACKSON | 57 35 | 37 | HOT LITTLE LOVE AFFAIR KEISHA JACKSON | 44
Tw x +
EE ] <5 [SFEST aser & number/DSTRIBUTING LAREL 36 |— | DR. SOUL FOSTER/MCELROY | 61 36 | — [ JAzzIE'S GROOVE SOUL Il SOUL | 40
37 | — | CAN WE SPEND SOME TIME SURFACE | 33 37 | 16 | IT'S THE REAL THING ANGELA WINBUSH | 19 5
% NO.1 & & 38 | — | BACK TO LIFE SOUL il SOUL | 74 38 | — | PROMISES,PROMISES CHRISTOPHER WILLIAMS | 45
@ 3 3 g | THED.O.C.& THE DOCTOR ¢ THED.O.C. 39 | — | NO MORE LIES MICHEL'LE | 36 39 | 40 | (ILL BE YOUR) DREAM LOVER RICHARD ROGERS | 38
SUTHLESS 0:9652 3/ATLANTIC(C) 2weeksatNo.1l | 4036 | SOMEBODY FOR ME HEAVY D. & THE BOYZ | 77 40 | — | WHAT CAN I DO PIECES OF A DREAM | 47
BEEPERS ¢ SIR MIX-A-LOT , : — . : ; _
4 4 10 NASTYMIX 76980 (C) ©Copyright 1990, Biliboard Publications. Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying,
ecording, or otherwise, without the prior writts ssion of the publisher.
30 2| 2 | 16 | NEWJACK SWING WRECKS-N-EFFECT | " e " '
1 o SOUND OF NEW YORK 4654/MOTOWN (C)
a | 7| 7| 18| MESOHORNY ete2uvecrew | BLACK SINGLES A-Z  PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
5 1 1 12 SOMEBODY FOR ME & HEAVY D. & THE BOYZ TITLE (Publisher - Licensing Org.) Sheet Music Dist. BMI/AZ, ASCAP/Cold Chillin’, ASCAP/WB, ASCAP) BMI)
UPTOWN 23982/MCA (C) 1 JUST WANNA LOVE YOU (Knight Crew, SCANDALOUS! (Controversy, ASCAP/WB, ASCAP)
STEPPIN' INTO THE A.M. & 3RD BASS 93 1-2-3 (CRGI, BMI) BMI/American League, BMI) WBM
6 6 6 | 11 | 5¢F 1am 44.68802/COLUMBIA (©) 46 AIN'T NOTHIN LIKE THE LOVIN WE GOT (Criterion, 88 | THINK I CAN BEAT MIKE TYSON (Zomba, ASCAP) 9  SECRET WISH (Urban Groove, BMI)
ASCAP/Field Day, ASCAP) 17 | WANNA BE RICH (Wip Trip, BMI/Calioco, 11 SERIOUS HOLD ON ME (WE, BMI/Trycep,
7191919 %M%!;?!ZE&'}'"G SEWESOMEDRE/RARDIEORE 18 AINT NUTHIN' IN THE WORLD (Chicago Bros., BMI) BMI/Screen Gems-EMI, BMI/Jig-A-Watt Jams, BMI) BMI/Willesden, BMI)
FBI * DONALD.D 94 ALL ABOUT LOVE (Beach House, ASCAP/Tawanne WBM 5 SHALL WE DANCE (Creative Funk, ASCAP)
8 8 8 8 RHYME SYNDICATE 49-73102/E PA. (C) Lamont, ASCAP) 62 | WANNA BE WHERE YOU ARE (Harrindur, 32 SHOULD HAVE BEEN YOU (Bee Germaine, BMI)
= 92 ALL NIGHT LONG (Willesden, BMI) BMI/Delite, BMi/Tortoise Feather, BMI/Thornsong, 6  SILKY SOUL (Amazement, BMI)
9 |10 10] 8 35'»55389159(8'6 POSSE @ ARABIAN PRINCE 9 ALL NITE (Deep Sound, ASCAP/Bliss 69, BMI) 77 SOMEBODY FOR ME (EMI April, ASCAP/Actass 110th
ASCAPVintertainment, ASCAP) 3 1'LLBE GOOD TO YOU (Kidada, BMI/Warner- Street, ASCAP/E-Z-Duz-it, ASCAP/E.F Cutting,
12 | 12 | § | TURNITOUT ROB BASE 5 ALL OF MY LOVE (Rajaca, BMI/Day Ta Day, Tamerlane, BMI) WBM ASCAP/Velle International, ASCAP)
EROEILE7275:0) ASCAP/Good Choice, BMI) 38 (I'LL BE YOUR) DREAM LOVER (Misam, 2 SPECIAL (Island, BMI/Stanton's Gold, BMI/April Joy,
1 5 5 14 CHA CHA CHA ®MCLYTE 76 BABY DON'T FOOL AROUND (Alva, BMI/Songcase, ASCAP/Monsterous, ASCAP) BMI) WBM
FIRST PRIORITY 0-96529/ATLANTIC (C) BMI) 3 TS GONNA BE ALRIGHT (Zomba, ASCAP) WBM 79 STAY (Hit And Hold, ASCAP)
@ 4 EXPRESSION @ SALT-N-PEPA 74 BACK TO LIFE (Virgin, ASCAP/Virgin Songs, BMI/WB, 19 IT'S THE REAL THING (Angei Notes, ASCAP/WB, 83 STAY HERE, STAY NEAR (Flyte Tyme, ASCAP/Avant
16 [ 16 NEXT PLATEAU 50101 (M) ASCAP/Law Music) CPP/WBM ASCAP) WBM Garde, ASCAP)
65" BEEPERS (Locked Up, ASCAP) 4 JAZZIE'S GROOVE (Virgin, ASCAP) 87 STEPPIN' TO THE AM, (Rhyming Is Fundamental,
@ 13 13 5 &T,‘gf&'&ﬁk&gg!?fm SrOUEMIE. 14 BLAME [T ON THE RAIN (Realsongs, ASCAP) WBM 54 JUICY (Cal-Gene, BMI/Virgin Songs, BMI) ASCAP)
70 BODY REACTION (Father Thunder, BMI/Bullwhip, 66 JUST A FRIEND (Cold Chillin', ASCAP/Biz Markie, 8 SUPER LOVER (Seven, BMI/Ba-Dake, BMI/Peradine,
Binfon PR ST A RN wanereros.© ¢ BIZ MARKIE ASCAP) i . ASCAP/WB, ASCAP) ) BMI) . .
: 6 BUDDY (Tee Girl, BMI/We Blows Up, BMI/EMI, 59 JUST CALL MY NAME (Def Jam, ASCAP/Pure Love, 1 TENDER LOVER (Hip Trip, BMI/Kear, BMI/Jenn-A-
15 | 14| 14|12 | EWE m}m&g&cnmg - ¢ GUCCICREW i BMI/Kama Sutra, BMI/Ducktur, BMI/Kenix, ASCAP) ASCAP/Minding, ASCAP) Bug, ASCAP)
‘ 90 BUST A MOVE (Varry White, ASCAP/Young Man 97" JUST LOUNGIN' (Fat Brothers, BMI/Rooney Tunes, 71 THIS ONE'S FOR THE CHILDREN (Maurice Starr,
91 19| 4 PUMP IT HOTTIE & REDHEAD KINGPIN & THE F.B.I. Moving, ASCAP) BMI/Tin Pan Apple, BMI/Pri, ASCAP) ASCAP/EMI Apii, ASCAP)
VIRGIN 96516 (C) 78 CAN 17 (Stone Gate, BMI/Finesse, BMI) 42 KNOCKIN' ON HEAVEN'S DOOR (Ram’s Horn, ASCAP) 60 TO KNOW SOMEONE DEEPLY 1S TO KNOW SOMEONE
@ 81 18] 5 POISON IVY THE YOUNG AND THE RESTLESS 33 CAN WE SPEND SOME TIME (Colgems-EMI, ASCAP) 4 LET'S GET IT ON (Jobete, ASCAP/Stoned Diamond, SOFTLY (Young Terence, BMIVirgin Songs, BMI)
PANDISC 036 (C) WBM BMI) CPP 50 TOUCH (Selessongs, ASCAP)
& DE SOUL 35 CHA CHA CHA (First Priority, BMI/Top Billin', 31 LOVE HAS GOT TO WAIT (Music Corp. Of America, 43 TRY ME (Babyann, BMI)
NEW) | 1 ?o‘,’}.}?!m 943 (C) (M) LASO ASCAP/MCA, ASCAP/Music Corp. Of America, BMI) BMI/Gunhouse, BMI) 26 TURN (T OUT (Protoons, ASCAP/Hikim, ASCAP)
84 DAY TO DAY (Virgo One, ASCAP/Lawson, ASCAP/SBK 7 MAKE IT LIKE T WAS (For Our Children/Zomba, 15 WALK ON BY (Blue Seas, ASCAP/Jac, ASCAP)
A9l 21 | 2 4 %'EES,SREE?C?Y ¢ STEADY B Rude Tymze, ASCAP/Been Stung, BMI) ASCAP) CPP/WBM
29 DONT CHA' THINK (Hip Trip, BMI/Kear, BMI/Green 67 ME SO HORNY (Pac-Jam, BMI 47 WHAT CAN 1 DO (EMI April, ASCAP/Per-Mission,
SHALL WE DANCE & GRANDMASTER SLICE & 1Z2Y CHILL : (Hip Trp, BMI/ /e d ) - sy Ly / ’
2 17 17 4 CREATIVE FUNK 1 701 /SELECT-OHITS Skirt, BMI) 91 MUSIC MAN (Eye B.CR. & I, BMI/Brunswick, BMI) CAP)
88 DON'T MAKE ME OVER (Blue Seas, ASCAP/Jac, 9 NEW JACK SWING (Virgin Songs, BMI/Cal-Gene, BMI) 8 WHATCHA GONNA DOT (TLC, BMI/Dinger & Ollie,
2 15 15 | 28 BUST A MOVE € YOUNG M.C. ASCAP) CPP/WBM cPp BMI/Dagwood, BMI)
DL ICIOUS VINVETL 005/ISEANDI(C), 57 DON'T TAKE T PERSONAL (CBS, ASCAP/Multi Culler, 21 NO FRIEND OF MINE (Jay King IV, BMI/Clarity, BMI) 41 WHATEVER IT TAKES (J.flat, ASCAP/Kim Sang,
@ 22 | 22 | ¢ | TRUEFEELINGS BLACK ROCK 'N' RON ASCAP/Colgems-EMI, ASCAP) CPP/WBM 35 NO MORE LIES (Ruthless Attack, ASCAP) ASCAP/Jack The Mack, ASCAP) {
RCA 9044 (M) 61 DR. SOUL (Two Tuft-Enutf, BMI/Top Billin', 58 NOT THRU BEING WITH YOU (Flyte Tyme, ASCAP) 51 WHERE DO WE GO FROM HERE (Virgin Songs, i
@ ) GET THE JOB DONE @ BIG DADDY KANE ASCAP/MCA, ASCAP) 99 OOH CHILD (SBK Unart, BMI/Kama Sutra, BMI/Butfalo Music Factory, BMI)
24 24 3 COLD CHILLIN' 0-21 389/WARNER BROS. (C) ELECTRIC BOOGIE (Solomonic, ASCAP) BMI/Sleeping Sun, BMI) 16 YO MISTER (Controversy, ASCAP/WB, ASCAP)
i 85 EVERY MOMENT (Gateway Music House, ASCAP) 37 OPPOSITES ATTRACT (Virgin, ASCAP/Ollie Leiber 43 (YOU MAKE ME FEEL LIKE) A NATURAL MAN
NEW » 1 %’J&Yo; NEW YORK 4682/MOTOWN (C) WREEKSIERREET 81 EVERYTHING (Sizzling Blue, BMI/Newton House, ASCAP) CPP ' (Screen Gems-EMI, BMI)
BMI) WBM 28 OWWWW! (Black Lion, ASCAP/Captain Z, 64 YOU MAKE ME WANT TO GIVE IT UP (Gratitude Sky,
@ 5| »n| 3 sroe ;’;s“;"(g;“”" 4 CHUBB ROCK 48 EXPRESSION (Next Plateau, ASCAP/Sons Of K-oss, ASCAP/Hallywood, BMI) WEBM ASCAP)
ASCAP) 100  PERSONALITY (Music Corp. Of America, BMI/GG 63 YOU'LL NEVER WALK ALONE (Angel Notes,
30 | 30 3 NOTHING CAN STOP US ® SERIOUS-LEE-FINE 13 FOOLISH HEART (EMI April, ASCAP/Random Notes, Loves Music, BMI) ASCAP/WB, ASCAP) WBM
ARISTAI665 _ ASCAP/Street Talk, ASCAP) PIPE DREAMS (Juiced Up, ASCAP/Def Jam, 72 YOUR PRECIOUS LOVE (Jobete, ASCAP)
27 | 20 | 20 | 10 | 'THINKICANBEATMIKET. @ JAZZY JEFF/FRESH PRINCE 24 FRIENDS B4 LOVERS (Forceful, BMI/Willesden, BMI) ASCAP/Sam | Am, ASCAP) 25 YOUR SWEETNESS (John Barnes 111, BMI/Careers,
JIVE 1278/RCA (C) 85 GYRLZ, THEY LOVE ME (EMI April, ASCAP/Across 52 PRINCIPAL'S OFFICE (Varry White, ASCAP/Young BMI/Kymberli Armstrong, BMI)
RHYME FIGHTER & MELLOW MAN ACE 110th Street, ASCAP/E-Z-Duz-It, ASCAP/E.M. Mari Man Moving, ASCAP)
B 125 | 25| 12| CapoLisasr Internationat, ASCAP) 45 PROMISES, PROMISES (Julian Caine, ASCAP/Vertim, SHEET MUSIC AGENTS
OWWWW! * A 80 HEARTBEAT (Sugarbiscuit, ASCAP) ASCAP/Wokie, ASCAP/Whole Nine Yards, ASCAP) " ; ' m
2| 26| 26 | 4 | wazsssr) CHUNKY 39 HEAVEN (Abana, BMI/Virgin Songs, BMI) CPP 10 PUMP UP THE JAM (BMC, ASCAP/Bogam, & n'(;s::‘}g '%f’;’;%‘;g:f' nﬁﬂ"e‘:} ke
DANCE TO THE DRUMMER'S BEAT © BODY & SOUL 20 HERE AND NOW (EMI April, ASCAP/Ollie Brown ASCAP/Colgems-EMI, ASCAP) WBM Y gnts.
30 | 2] 23| 7 | pecousvinv 1007 Sugar, ASCAP/DLE, ASCAP) 12 REAL LOVE (Skyyzoo, ASCAP) CLM Cherry Lane
68 HOME (Warner-Tameriane, BMI) WBM RHYTHM NATION (Black Ice; BMI/Flyte Tyme, CPP Columbia Pictures
O Products with the greatest sales gains this week. ® Videoclip availability. ® Recording Industry 44 'HOT LITTLE LOVE AFFAIR (CBS, ASCAP) ASCAP) WBM HL Hal Leonard
Association of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 73 1 CHOOSE YOU (TONIGHT) (Dujuan, BMI/Aruba, RIGHT AND HYPE (Cal-Gene, BMI/Virgin Songs, BMI)

1 million units. Catalog no. is for 12-inch vinyl single. (C) Cassette single availability. (M) Cassette maxi-
single availability. (CD) Compact disk single availability.

ASCAP)
75 1 GET THE JOB DONE (Cal-Gene, BMI/Virgin Songs,

cPP
SAVE THE CHILDREN (Ashtray, BMI/Harold T. Payne,

WBM Warner Bros.
MSC Music Sales Corp.
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Girls Talk. DeMonica, Shireen, and Joyce of the Good Girls chat with Donnie
Simpson during a segment of “Video Soul.”

Where The Boys Are. The Boys perform on a seaside stage during the taping
of Motown’s “Soul By The Sea’" concert.

CK !

NAACP IMAGE AWARDS HONOR BUSBY, OTHERS

(Continued from page 27)

artist), Ziggy Marley & the Melody
Makers (best reggae artist/group),
and Bobby Bland (best blues artist).

A number of artists were on hand
to accept their awards, including
Anita Baker, who garnered the
award for best album of the year
for her multiplatinum “Giving You
The Best That I Got.” Baker ex-
pressed her appreciation by noting
that audiences ‘“have accepted me
as | am, allowed me to do what I do
and be myself [musically].” Several
noted black music performers acted
as presenters, including Vesta, Jer-
maine Jackson, Miki Howard, Al
Jarreau, and Tone Loc.

The evening’s musical highlights
were provided by Virgin’s Soul II
Soul, M.C. Hammer, and the Win-
ans, who performed a tribute to talk

show host, producer, and actress
Oprah Winfrey, winner of the enter-
tainer-of-the-year award. A special
salute to veteran entertainer Sam-
my Davis Jr. (also present to receive
his Hall Of Fame award) featured
renowned tap dancers the Nicholas
Brothers and Savion Glover.

The evening’s proceedings also
included the announcement of the
resignation of Willis Edwards as
president of the Beverly Hills-Holly-
wood, Calif., chapter of the
NAACP, the organization’s branch
responsible for staging the annual
awards, which have now been tele-
vised for four consecutive years.
Edwards, who has served as presi-
dent of the chapter for the past sev-
en years, is replaced by Sandra
Evers-Manly. DAVID NATHAN

GAP BAND RETURNS ON ‘ROUND TRIP’

(Continued from page 27)

have changed so it doesn’t make
sense to do music to keep up with any
trend.”

Although the Gap Band has been
most successful with up-tempo mate-
rial, the group’s ballad-oriented tunes
have also made an impact in the past.
“Yearning For Your Love,” with
Charlie Wilson’s unique vocal style,
became a firm favorite with urban lis-
teners after its 1980 release. ‘“We
know that all our female listeners
have been waiting since ‘Yearning’
for a cut like ‘Wednesday Lover,” and
that really is one of our best ballads,”

says Ronnie.

The Gap Band has spent some time
touring overseas during the past few
years, cementing a loyal following in
Japan and Europe. They plan a major
U.S tour this spring.

“We're appreciative that we’ve had
another chance to do this and to have
been supported by radio and by the
public,” says Ronnie. “We’re really
happy that our careers have not been
destroyed because of the hiatus or
the bad records that came out during
the last few years.”

Motown And BET Jam In Jamaica

Motown Records and Black Entertainment Television teamed for a special “Soul By The Sea” concert and
taping in Jamaica Nov. 26-Dec. 2. The show featured Stevie Wonder, the Boys, Guy, Stacy Lattisaw, and other
Motown artists. BET also taped its popular “Video Soul” program with host Donnie Simpson on the island; the
Jamaican concert and “Video Soul” aired on the cable channel the week of Dec. 25.

Donny & Johnny. New Edition
member Johnny Gill, whose solo
album is upcoming, cheeses it up with
pal Donnie Simpson.

Fly Guy & GirlL Members of supergroup Guy and "“Video Soul"” host Donnie
Simpson visit with Stacy Lattisaw in a poolside break. Shown, from left, are
Teddy Riley, Damian Hall, Simpson, Lattisaw, and Aaron Hall.

Executive Exchange. Something
amusing catches the attention of both
singer/songwriter/Motown VP
Smokey Robinson and Motown
president Jheryl Busby.

Working Wonder. The one and only Stevie Wonder wows the crowd with his
tuneful performance.

"* ‘

- 2084
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Jamaica—No Problem. Motown VP of video and artist development Traci
Jordan gets into the groove of island living with pals Bill Dern, president of Taj
Records, left, and Aaron Walion, national director of marketing for Pepsi, which
sponsored the event.
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THEN CLUB PLAY :[¢/:[,]  12-INCH SINGLES SALES

%, (2 ; Qg TITLE Compiled from a national sample of dance club playlists. ARTIST %, ‘Z’ ; Qg TITLE Compiled from a national sample of retail store and one-stop sales reports. ARTIST

= - ~ [ 2O LABEL & NUMBER/DISTRIBUTING LABEL = = o~ | B | LABEL & NUMBER/DISTRIBUTING LABEL

| * 4 NO.1 » & &, NO.1 * %

1 1|1 9 RHYTHM NATION A&M sp-12335 3 weeks at No. 1 & JANET JACKSON 1 1 1 14 PUMP UP THE JAM SBK v-19701 7 weeks at No. 1 © TECHNOTRONIC FEATURING FELLY

2 3 3 7 TWO TO MAKE IT RIGHT VENDETTA VE-7031/A&M @ SEDUCTION 2 2 2 RHYTHM NATION A&Mm SP-12335 @ JANET JACKSON

3 | 2 2 10 LOVE ON TOP OF LOVE-KILLER KISS CAPITOL v-15508 @ GRACE JONES @ 3 3 6 TWO TO MAKE IT RIGHT VENDETTA VE-7031/A&M @ SEDUCTION
@ | 5 5 7 LET THE RHYTHM PUMP ATLANTIC 0-86273 DOUG LAZY @ 4 4 11 OVER AND OVER ATLANTIC 0-86282 PAJAMA PARTY i
@ 6 6 8 C’MON AND GET MY LOVE FFRR 886 799-1/POLYGRAM D-MOB 5 6 6 9 LOVE ON TOP OF LOVE - KILLER KISS CAPITOL v-15508 @ GRACE JONES

6 7 7 7 BABY DON'T SAY GOODBYE €epiC 45 73101/EPA. DEAD OR ALIVE 6 5 5 12 NEW JACK SWING SOUND OF NEW YORK MOT-4654/MOTOWN © WRECKS-N-EFFECT

7 9 9 8 IT'S GONNA BE ALRIGHT JIVE 1290-1-J0/RCA RUBY TURNER 7 10 10 8 SWING THE MOOD ATco 0-96512 @ JIVE BUNNY AND THE MASTERMIXERS

8 4 4 11 GET BUSY JIVE 1274-1-JD/RCA @ MR. LEE _. 14 14 8 TENDER LOVER SOLAR 429-74502/EPA. @ BABYFACE

9 11 11 7 JUST KEEP ROCKIN’ DESIRE 889 971-1/POLYGRAM DOUBLE THE TROUBLE & THE REBEL MC @ 16 16 6 LET THE RHYTHM PUMP ATLANTIC 0-86273 DOUG LAZY

10 | 8 8 9 WITH EVERY BEAT OF MY HEART ARISTA ADI-9896 @ TAYLOR DAYNE 10 8 8 11 SOMEBODY FOR ME UPTOWN 23982/MCA @ HEAVY D. & THE BOYZ

11 l 18 18 5 1-2-3 COLUMBIA 44 73136 THE CHIMES 11 17 17 9 GET BUSY JIVE 1274-1-JD/RCA @ MR. LEE
@ [ 15 15 6 NO MORE LIES RUTHLESS 0-96521,ATCO @ MICHEL'LE @ 18 18 5 WALK ON BY NEXT PLATEAUNPS0111W L 4 SYB_IL—
@ [ 22 22 5 I'M NOT THE MAN | USED TO BE RS 23996/MCA @ FINE YOUNG CANNIBALS 13 9 9 18 ME SO HORNY SKYYWALKER GR-127 @ THE 2 LIVE CREW

L 20 20 6 STOMP (MOVE JUMP JACK YOUR BODY) WARNER BROS. 0-21339 KYZE 14 15 15 ] BABY DON'T SAY GOODBYE EPIC 49 73101 /E.PA. DEAD OR ALIVE
I @ 21 21 4 FOR THOSE WHO LIKE TO GROOVE PROFILE PRO-7270 TWIN HYPE 15 11 11 11 LOVE SHACK REPRISE 0-21318/WARNER BRO;. @ THEB-52'S

16 19 19 [ ROCK TO THE BEAT/MOVE YOUR BODY wING 873 143-1/POLYGRAM 101 16 7 7 21 FRENCH KISS EPIC 49 68875/EP.A, ) LIL LOUIS

@ 26 26 3 WALK ON BY NEXT PLATEAU NP5011W @ SYBIL @ 38 38 3 JAZZIE'S GROOVE VIRGIN 0-96517 i SOUL Il SOUL
29 29 4 I'LL BE GOOD TO YOU QWEST 0-21408/WARNER BROS. @ QUINCY JONES 18 13 13 9 BLAME IT ON THE RAIN ARISTA ADI-9905 @ MILLI VANILLI
I;lg 16 16 9 DOWN IN IT TvT 2611 @ NINE INCH NAILS 23 23 5 C’'MON AND GET MY LOVE FFRR 886 799-1/POLYGRAM D-MOB

20 12 12 9 DRAMA!/SWEET,SWEET BABY SIRE 0-21356/REPRISE @ ERASURE 20 28 28 4 NO MORE LIES RUTHLESS 0-96521/ATCO ©® MICHEL'LE

21 27 27 6 MOVE YOUR BODY D.J. INTERNATIONAL DJ-991 TYREE FEATURING J.M.D. 21 12 12 15 | LOVE THE BASS ENIGMA 75524.0 @ BARDEUX
@ 31 31 5 COLD WORLD ATLANTIC 0-86267 STEVE “SILK" HURLEY FEATURING JAMIE PRINCIPLE 22 19 19 9 OUR LOVE (IT'S OVER) ACTIVE ACT-3063/SELECT DEE HOLLOWAY
@ 3 36 3 RIGHT FROM THE START REPRISE 9-21 280/WARNER BROS. INDIA @ 30 30 5 TURN IT OUT (GO BASE) PROFILE PRO-7275 ROB BASE |

* % * POWERPICK * % % 33 | 33 [ 3 | OPPOSITES ATTRACT VIRGIN 0-96507 PAULA ABDUL (DUET WITH THE WILD PAIR) |

24 44 44 3 SUENO LATINO CAPITOL V-15538 SUENO LATINO FEATURING CAROLINA DAMAS 25 31 31 7 DOWN INIT VT 2611 @ NINE INCH NAILS

25 | 14 14 | 10 | TURN IT OUT ATLANTIC 0-86284 HOME BOYS ONLY 26 | 20 | 20 | 12 | PERSONAL JESUS/DANGEROUS SIRE 0-21328/REPRISE ® DEPECHE MODE |

26 13 13 12 PICK UP THE PIECES (TO MY HEART) ARISTA ADI-9857 CINDY VALENTINE 27 27 27 13 IF YOU LEAVE ME NOW LMR 7000 JAYA
@ 40 40 3 CONTACT coLUMBIA PROMO BIG AUDIO DYNAMITE * & * POWEH PlCK * K %

41 41 3 DON'T YOU WANT MY LOVE BIG BEAT 88-0010 € JOMANDA 49 49 3 WHATCHA GONNA DO WITH MY LOVIN' VIRGIN 0-96507 @ INNER CITY
@ 2 | 42 3 TURN IT OUT (GO BASE) PROFILE PRO-7275 ROB BASE 29 22 22 9 WITH EVERY BEAT OF MY HEART ARISTA ADI-9896 @ TAYLOR DAYNE
@ 45 ; 45 3 NOTHING CHANGES PROFILE PRO-7272 UROHAUZ | 30 26 26 8 GIT ON UP D.J. INTERNATIONAL DJ990 @ FAST EDDIE

31 39 39 3 LULLABY ELEKTRA 0-66664 THE CURE 31 21 21 21 BACK TO LIFE VIRGIN 0-96537 @ SOUL | SOUL (FEATURING CARON WHEELER)

. * & & HOT SHOT DEBUT * * BD| 42 | 42 | 3 | PUMPITHOTTIE vran 0.96516 REDHEAD KINGPIN & THE FB.I
@ szw » 1 JAZZIE'S GROOVE VIRGIN 0-96517 SOUL Il SOUL 33 32 32 5 LET’'S GET IT ON ISLAND 0-96522 ) ® BY ALL MEANS

33 24 24 7 LET'S FALL IN LOVE/BLEEDING BABIES CURS CRB-10308 REAL LIFE 34 34 34 5 OWWWW! MCA 23987 @ CHUNKY A

34 | 33 | 33 | 6 | ELEKTRIC DANCE ELEKTRO SOUNDES-007-C JUNGLE CREW (35| 40 | 40 | 3 | WISHING ON A STAR viRGiN 0-96510 FRESH 4 FEATURING LIZZ.E

35 | 17 [ 17 | 15 | PUMPUP THE JAM SBK v-19701 ® TECHNOTRONIC FEATURING FELLY 36 43 | 43 3 COLD WORLD ATLANTIC 0-86267 STEVE “SILK” HURLEY FEATURING JAMIE PRINCIPLE

36 10 10 12 SUGAR DADDY WARNER BROS. 0-21320 © THOMPSON TWINS * % & HOT SHOT DEBUT & * %

37 37 37 5 PUMP IT HOTTIE VIRGIN 0-96516 REDHEAD KINGPIN & THE F.B.I. @ NEW ) 1 1-2-3 COLUMBIA 44 73136 THE CHIMES
43 | 43 3 TOUCH ME WITH YOUR HEART MICMAC 524 EILEEN FLORES NJEW } 1 FLL BE GOOD TO YOU QWEST 0-21408/WARNER BROS. @ QUINCY JONES
46 : 46 4 TELL ME WHEN THE FEVER ENDED MERCURY 876 405-1/POLYGRAM ELECTRIBE 101 NEW} 1 TOUCH ME WITH YOUR HEART MICMAC 524 EILEEN FLORES

40 32 i 32 6 NASTY SLEEPING BAG SLX-40150 DAVE TECH NICE 40 39 39 4 FOR THOSE WHO LIKE TO GROOVE PROFILE PRO-7270 TWIN HYPE
NEW } 1 WHATCHA GONNA DO WITH MY LOVIN' VIRGIN 0-96507 @ INNERCITY 41 29 29 11 DRAMA!/SWEET,SWEET BABY SIRE 0-21356/REPRISE @ ERASURE
49 49 5 TS THAT WHAT YOU CALL LOVE mca 23989 LATTANZI 42 36 36- 5 ELECTRIC BOOGIE MANGO 7832/ISLAND @ MARCIA GRIFFITHS

43 28 28 9 WARRIOR/HAPPY VIRGIN 0-96519 @ PUBLIC IMAGE LTD. 43 24 24 22 DON'T MAKE ME OVER NEXT PLATEAU NP50107 @ SYBIL
NEW } 1 CAN'TTAKE ITCAPITOL V-15517 i KEITH THOMPSON 46 46 4 STOMP (MOVE JUMP JACK YOUR BODY) wARNER BROS. 0-21339 KYZE

45 23 l 23 14 GIT ON UP D.J. INTERNATIONAL DJ990 @ FAST EDDIE 45 | — 2 BREAKAWAY ATLANTIC 0-86255 DONNA SUMMER
NEW)D | | | STOP THIS CRAZY THING (REMIX) ToMMY BOY TB 940 COLDCUT NEWD | 1 | SCANDALOUS WARNERBROS.0-21422 PRINCE

47 25 I 25 12 SOMEBODY FOR ME UPTOWN 23982/MCA @ HEAVY D. & THE BOYZ B NEW } 1 RIGHT FROM THE START REPRISE 0-21280/WARNER BROS. INDIA;
NEW)p | | | FEELITFOR YOURCAS1321RD ALTERNATIONS 48 | 47 | 47 | 13 | IWANTYOU vision vR1225 SHANA
| NEW } 1 OPPOSITES ATTRACT VIRGIN 0-96528 PAULA ABDUL (DUET WITH THE WILD PAIR) 49 25 25 11 GET ON YOUR FEET EPIC 45 68877 /E.PA. @ GLORIA ESTEFAN

| @ l NEW ) 1 DON'T GIVE UP EPIC 49 73117/EPA. MAJOR WEEKS @ NEW ) 1 | WANNA BE RICH ;OLAR 429 74503/EPA. CALLOWAY

Q Titles with the greatest sales or club piay increase this week. # Videoclip availability.  Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Records listed under Club Play are 12-inch
uniess indicated otherwise. ©Copyright 1990, BP| Communications Inc. All rights reserved.

Here's your chance to cut in...

The Original

+ 4,000,000 +
Single Sales-Eurcpe
1,500,000+ "WORLD BEAT" tumin
Album Sales—Europe
« L5, Tour now! Includes Los Angeles,
San Francisco, New York and Miami

» "Arsanio Hall Show" January 8
KAOMA-TAKING THE LEAD WORLDWIDE WITH “WORLD BEAT? ON EPIC.

Produnad by A C. Bas " “Epx”and gl Ao LS Pal & T, OIT. by CAS Bncoods Ing € 10888 CBE Roco
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Hi-NRG Sounds Losing Momentum Among Glubgoers, Gonsumers?

BY LARRY FLICK

NEW YORK—Hi-NRG, a type of
dance music with a very fast, ener-
getic beat that has survived since
the disco era, is losing popularity
in the clubs. Partly due to a lack of
domestic hi-NRG recordings,
moreover, the genre is not carried
by most retailers, and its future is
open to question in some quarters.

A Billboard survey of approxi-
mately 60 dance music shops
showed that only 55% of them car-
ry a selection of hi-NRG singles
(with hi-NRG defined as songs
ranging from 125 to 135 beats per
minute). Of those stores, 95% car-
ry a selection dominated by im-
ports.

“There is no such thing as a
homegrown Hi-NRG scene in this
country anymore,”’ says Joe
Chesher, manager of the Record
Range in Boston. “There is so little
decent domestic product coming
out these days. Most of the quality
NRG comes from Italy and France
these days. And, unfortunately, at
import prices, it’s impossible to
move these records with anyone
other than people who are looking
for something specific. Very few
of my customers are willing to ran-
domly sample an NRG record.”

Dennis Wakill, owner of Deca-
dance, an outlet based in New
York that specializes in 12-inch
dance singles, disagrees. He says
the sales of hi-NRG singles pro-
vide approximately 75% of the
store’s revenue.

“[Hi-NRG] has been much ma-
ligned in the clubs, especially here
in New York,” says Wakill. “De-
spite the fact that it has become an
underground thing again, it works
very well for us.”

Considering its cult status, the
question may not be why has the
popularity of hi-NRG waned, but
rather why has hi-NRG decreased
as a viable form of dance music in
this country?

Part of the problem seems to
stem from the uncertain image
and definition of hi-NRG. The re-
tail, label, and club representa-
tives interviewed for this article
all agreed that hi-NRG music usu-
ally ranges approximately be-
tween 125 and 135 beats per min-
ute. But further definitions of the
genre were cloudy and subjective,
including terms like “bright and
bouncy,”” ‘‘percussive,’”’ and
“bland.”

Among the few remaining U.S.

HOT DANCE
BREAKOUTS

CLUB PLAY
1. STEAMY WINDOWS TINA TURNER
CAPITOL

2. THE MESSAGE IS LOVE ARTHUR
BAKER WITH AL GREEN a&m

3. PUMP UP THE JAM (LP CUTS)
TECHNOTRONIC sek

4. WISHING ON A STAR FRESH 4

5

FEATURING LIZZ.E virGIN
. 1 DON'T NEED YOUR LOVE JO ANN
JONES NEXT PLATEAU

12" SINGLES SALES

1. NEVER TOO MUCH LUTHER
VANDROSS epic

. POISON IVY THE YOUNG AND THE
RESTLESS panpisC

. MOVE TO MOVE KON KAN ATLANTIC

. I'M NOT THE MAN | USED TO BE FINE
YOUNG CANNIBALS irs.

5. BUDDY DE LA SQUL tommy oy

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

Hhw N

hi-NRG artists are ZYX Records’
Paul Zone, a singer/songwriter/
producer who is popular in the
U.K. and France; Nick John, Me-
gatone Records; Ernest Kohl, who
records for Wide Angle; and Paul
Lekakis, Sire Records.

European hi-NRG acts with sub-
stantial followings here include
Hazell Dean, Boytronic, Shooting
Party, Seventh Avenue, Big Fun,
London Boys, Eria Fachin, Sonia,
Shy Rose, Green Olives, and Dead
Or Alive.

In contrast to the approximately
five or six labels and distributors
specializing in hi-NRG abroad,
there is only one stateside label ca-
tering exclusively to hi-NRG: Me-
gatone Records in San Francisco.
President and co-founder Marty
Blechman believes that a general-
ly “‘unhealthy attitude” from vir-
tually all factions of the industry
is causing the lack of interest in hi-
NRG.

“Getting [hi-NRG] stocked in re-
tail is very difficult right now,” he
says. ‘“Retail watches the charts,
and the charts are ruled by radio,
and radio is not paying any atten-
tion to NRG. They want everyone
to sound like Paula Abdul. There’s
good NRG music being made, it’s
just not getting the kind of play it
deserves. Still, I'm hopeful that
people will eventually want some-
thing faster than 110 beats per
minute.”

Not everyone shares Blech-
man’s optimism. One A&R execu-
tive at a major label says, “Al-
though you will always have rec-
ords that are influenced by hi-
NRG, like those produced by
Stock, Aitken & Waterman, you
will never see a true hi-NRG rec-

ord on the charts again. Every-
thing about the sound is too dated
to succeed.”

He continues: “Hi-NRG has be-
come a low A&R priority with the
majors simply because most of
what is written is inferior in quali-
ty. Artists are just not inspired to
write good hi-NRG songs. It has
become a European form of music,
and one that doesn’t translate as
well here as it used to.”

Some observers say that hi-NRG
music was the force that kept non-
rock dance music alive after the
“death to disco” movement during
the late '70s.

Singer/author David Diebold
chronicles the genre’s rise out of
the San Francisco club scene in his
book “Tribal Rites.” His research
credits local performers like Syl-
vester and club jocks like Patrick
Cowley with creating a quick-tem-
poed brand of music that took the
attitude of disco and gave it a more
electronic feel.

“The network of clubs, music
promoters, musicians, and produc-
ers in San Francisco flourished
during the early 1980s,” he says.
‘““Hi-NRG snowballed and, once
again, dance music became a ma-
jor force in the industry.”

There are people who believe
that hi-NRG is still a major force in
dance music. In fact, a portion of
the dance music community gath-
ered last year to honor the best of
the genre during the first Hi-NRG
Music Awards.

“It was our chance to prove that
Hi-NRG still had some kick in it,”
says Casey Jones, one of the
show’s founders. ‘“The turnout
could have been better, but the
spirit was there.”

‘Aretha Of Rap’ Melds Musical Styles

Latifah Rules On New Album

BY BRUCE HARING

NEW YORK—The Aretha Franklin
of rap used to play power forward.

Queen Latifah Owens was one of
the stars of Irvington, N.J.’s high
school basketball team in the mid-
’80s, leading her team to two
straight state championships.

Now she faces a similar challenge
with her debut album for Tommy
Boy, “All Hail The Queen,” a work
that melds rap, reggae, R&B, and
house. Contributors include DJ
Mark The 45 King, ‘Louie Louie’
Vega, Menie Love, De La Soul, Stet-
sasonic’s Daddy-0, and KRS-1 from
Boogie Down Productions.

“I used to sing in school plays,
talent shows, and things like that,”
says Latifah, a 20-year-old whose
soft voice embodies her Arabic
name, which means ‘“‘delicate and
sensitive.” Royalty has nothing to
do with the Queen appellation, Lati-
fah says. “It has to do with how I
feel spiritually.”

A high school friendship with DJ
Mark and a stint as a human beat
box for two girlfriends known as

TO OUR READERS

Dance Trax is on vacation this
week. It will return in the next
issue.

Ladies Fresh inspired Latifah to try
writing her own rhymes. “We all
had this dream about making a rec-
ord and living the lifestyle of the
rich and famous,” she says, laugh-
ing.

The first stabs at achieving that
dream in a recording studio resulted
in a track called “Step Off,” de-
scribed by Latifah as “a rap record
with reggae singing on it.” WRKS-
FM DJ Red Alert heard the demo,
but Latifah admits, “he liked the
singing more than the rapping.”

Undaunted, Latifah continued re-
cording, eventually laying down
“Princess Of The Posse.” This time,
the demo found its way to Fab 5
Freddy, host of MTV’s “Yo MTV
Raps,” and the Tommy Boy A&R
department. A few phone calls lat-
er, Latifah had a record deal.

Two 12-inch singles have paved
the way for “All Hail The Queen,”
which offers Latifah’s aggressive
sound leaping out of the speakers in
the same manner Aretha’s vocals
seem to overpower her recordings.

The current single, ‘““Ladies
First,” a duet with popular U.K.
rapper Monie Love, has just been
unleashed. The track sports an ac-
companying videoclip directed by
Fab 5 Freddy and featuring cameos
from a number of female rappers. A
tour is on the horizon. Album sales
are reported to have passed 200,000,
so it seems basketball will have to
wait.

The majority opinion, however,
is that hi-NRG is fading as a main-
stream form of U.S. dance music.
Purists from the genre’s San Fran-
cisco heyday are calling it the end

of an era in music, but others re-
fuse to give up.

“There will always be people
committed to it as a genre,” Blech-
man says.

THE CHIMES

NEW ON THE CHARTS

James Locke (drums and key-
boards), Mike Pedgen (bass), and
Pauline Henry (vocals) are the
principals in the latest export from
the progressive U.K. soul scene,
the Chimes, currently represented
on Billboard’s Club Play and 12-
inck Singles Sales charts with “1-
2'3.”

Locke and Pedgen decided to
form a band after touring as the
rhythm section for ex-Parliament
keyboardist Bernie Worrell. When
fruitless auditions failed to yield a
singer, friends put them in touch
with the North London-based
Henry. After hearing her voice
over the phone, the Scottish-based
duo flew Henry to Edinburgh for

a live audition that led to the for-
mation of the Chimes.

The band’s Columbia debut sin-
gle, “1-2-3,” (which previews a
forthcoming album) was produced
by the hot Soul II Soul production
duo of Jazzie B and Nellee
Hooper, but the band says the
comparisons end there. “We have
an affinity with Soul IT Soul in
terms of feelings and tempos we
try to put across in songs, but
there are differences. Whereas
they may begin with a groove or a
production angle, our songs start
as an idea played on piano. Also,
they’'re DJ-based and we’re very
much a band." BILL COLEMAN
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Event ‘Sponsownership’ Is The Answer,

BY MOIRA McCORMICK

CHICAGO—The future of corporate
sponsorship, in the opinion of Paul
Stanley, president of event market-
ing firm PS Productions, is in the
sponsor’s ownership of concert tours
and entertainment events. Not too co-
incidentally, that concept of “spons-
ownership” is the specialty of Stan-
ley’s Chicago-based company. The
term itself is PS’ trademark.
“Sponsownership gives the spon-
sor more control, and is more cost-ef-
ficient than standard corporate spon-
sorship arrangements,” says Stanley,
who has negotiated such deals for
the Ford Motor Co., Chrysler, and
Virginia Slims. The sponsor is able to
expand the tour or event into more

markets with the same budget, be-
cause profits can be put right back
into the sponsorship, explains Stan-
ley.

“A sponsownership,” Stanley con-
tinues, “puts all the financial liabil-
ities on the sponsor, but this is tradi-
tionally a paper liability, because pro-
gram costs are then offset to
different degrees through ticket rev-
enues, merchandising revenues, and
other potential revenues that revert
back to the sponsor.”

Stanley, a native of Michigan,
founded PS Productions in the "70s in
Detroit as a management firm and
recording company. PS evolved into a
full-fledged concert promotion con-
cern with Stanley at the helm; at the
same time, he headed his own retail

Walter Parazaider
of Chicago
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advertising agency.

In 1980, Stanley engineered his
first corporate sponsorship between
Ford and a Detroit band called the
Rockets, which, on a small scale, he
notes, beat the ground-breaking Roll-
ing Stones/Jovan partnership by sev-
eral months. “Ford was having im-
age trouble with college consumers,”
says Stanley, “and its objective was
to enhance its image with that group
through event sponsorship.” The
Ford-Rockets sponsorship was, in
fact, a sponsownership, he says. The
Rockets’ minitour of four Michigan
universities was deemed a success by
both the band and Ford, according to
Stanley.

PS went on to establish itself with
other traditionally structured corpo-
rate sponsorship deals, not all music
oriented. Those that have come under
the musical heading have included
Dodge Trucks Presents Kenny Rog-

ers in 1982 (135 markets in 12
months); the nat10nw1de talent con-
test Wrangler Country Showdown,
endorsed in commercial spots by such
artists as Willie Nelson, Ricky
Skaggs, Frizzell & West, and Janie
Fricke; Chrysler Presents Hall &
Oates On Liberty Island in 1985; the
Benson & Hedges Command Perfor-
mance concert series, featuring Lar-
ry Carlton and the Yellowjackets
(1987) and Herbie Hancock and Chick
Corea together (1988); and 1987’s
AT&T College Comedy Tour, with
Larry “Bud” Melman, Rita Rudner,
and Emo Phillips.

Other events have been arranged
as sponsownership deals, including
Chrysler Presents: The Liberty Tour
in 1985, which doubled as a fund-rais-
er for the Statue of Liberty and fea-
tured '60s acts like Paul Revere & the
Raiders, Spirit, Tommy James & the
Shondells, and David Ruffin & Eddie

Says PS

Kendricks; and the Virginia Slims
Fun Fest, a sponsownership held in
three spring-break locales, featuring
Exposé.

Until its demise, Rockbill was PS’
biggest competition, according to
Stanley, who acknowledges Rock-
bill’s higher profile in the sponsorship
field. “But all along we were working
with big corporations,” he says. “Peo-
ple knew who we were.” Now, he
says, Contemporary Productions in
St. Louis is PS’ most formidable com-
petitor, although the two companies
also collaborated on a touring produc-
tion of “The Wizard Of Oz.”

“There are a lot of companies
around now that say they do corpo-
rate sponsorship,” Stanley notes,
“but not all are competent. That can
cast sponsorship in general in an un-
favorable light. We like competition;
all we ask is they know what they’re

(Continued on page 38)
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THE HIGH ROLLERS and rock’n’roll couch potatoes
had made their date to watch the Rolling Stones close
their “Steel Wheels” tour the week before Christmas
with a live television concert from lovely Atlantic City,
N.J. in the convention center next to the Trump Castle
and Casino. But the Beat opted for a solid rock dose
down on New York’s frigid Bowery, watching another
band that has been playing stadiums all fall, bringing it
all back home for the holidays.

“(iood evening, ladies and gentlemen,” the lead singer
shouted. “We are ‘Dare To Dog All’ And we're going to
do a cover.” With that, singer Corey Glover and the oth-
er members of Living Colour
launched into their own “Cult Of

Archive Jive; Dash 0f Dallas; Venue News

among the presenters of the Sixth Annual Television
Academy Hall of Fame awards Jan. 7 in Los Angeles,
joining Gene Kelly in saluting Fred Astaire, one of this
year’s six honorees. Frank Sinatra will present an
award to Perry Como. Fox Broadcasting will televise
the show Jan. 24 ... The top Christmas season seller at
Baker & Taylor in Chicago was not by the Stones, Billy
Joel, Phil Collins, or Eric Clapton, says national direc-
tor of audio Steve Harkins. It was the new “Johnny &
The Leisure Suits” by WLUP morning man Jonathon
Brandmeier, featuring such gems as ‘“You Won’t See
Me On MTV” and “We're All Crazy In Chicago.”

LIVE FROM THE ARCHIVE:

Personality” at CBGB, which was
packed wall-to-wall despite the
pseudonym used for the night’s bill
and attempts to keep this homecom-
ing gig low-key.

After opening for the Stones on
the hottest tour of the year, reach-

© i

“This song is by the next DJ,” Penn
Jillette said, dropping Lou Reed’s
noise opera “Metal Machine Music”
on the turntable. It wasn’t the easi-
est song to dance to. But with celeb-
rity DJs like Penn & Teller, Reed,
Laurie Anderson, Matt Dillon, and

ing platinum-plus sales with their
Epic debut “Vivid,” and before tap-
ing their MTV New Year’s Eve con-
cert, the members of Living Colour had landed back
where they began. “This place brings back so many
memories,” guitarist Vernon Reid told the crowd. “This
was the house that made us.”

A gaggle of Epic execs were due at the second night’s
show but among those present at this party were Epic
promotion VP Harvey Leeds, MTV’s Steve Leeds, exec
editor Bill Flanagan of Musician magazine, and Living
Colour’s managers Jim Grant and Roger Cramer.

“This is the 275th show since ‘Vivid' was released,”
shouted Glover. “Do we look worse for wear?” Perhaps.
But they did not sound it. Foregoing familiar stadium
routine, the band reached into a song bag that featured
both pre-“Vivid” favorites and tunes due on their next
album in the fall of 1990. The band dug into a thunder-
ing groove, alternately pounding out Zeppelin-ish
rhythms, slipping into reggae-ish funk, and soaring on
Glover’s vocals into stellar rock’n’soul.

Among the highlights of the set was a wrenching ver-
sion of “Open Letter To A Landlord”—and it helped ex-
plain why the members of Living Colour were down on
the Bowery this evening, and why perhaps they repre-
sent the best of rock’s spirit heading into the '90s. But
the Beat hears that the guys in Living Colour—who live
in a city where a few erect luxury towers and thousands
sleep in the streets—declined to play a date associated
with Donald Trump.

UN THE BEAT: Video dance whiz Paula Abdul will be

by Thom Duffy

Nile Rodgers, most weren’t at the
benefit party for the Archive of
Contemporary Music just to dance.
The archive, a burgeoning collection of more than
280,000 post-1950 recordings, was celebrating in the raw
space of its new home in New York’s Greenwich Village
recently. Founded by director Bob George, the archive
operates through donations and research fees from the
music industry; call 212-964-2296.

TEXAS BEAT: The fourth annual Dimensions Of Dal-
las music seminar drew a crop of regional acts and na-
tional A&R scouts to the city Dec. 7-10 for panels and
showcases. With BMI’s Jodie Williams and Kurt Den-
ny at the helm, and publicity by Teresa LaBarbera-
Whites and her PR firm The Edge, area clubs including
Dallas Alley, Club Clearview, The Venue, Poor Da-
vid’s Pub, and Rhythm Room opened their doors to
some of Dallas’ most promising bands, including Last
Rites, Three On A Hill, About Nine Times, and the Nel-
sons. Four bands including Ten Hands were featured at
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