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P’Gram Said
To Make Major
Roster Guts

W BY MELINDA NEWMAN

NEW YORK—PolyGram Rec-
ords has cut close to 20 acts from
its roster, with more cuts to
come, according to industry
sources. In all, the sources indi-
cate that between one-quarter
and one-third of the label’s 150
acts could be dropped in the near
future.

Among the artists that report-
edly have been let go in the first
round of cuts are Kool & the
Gang, the Fat Boys, Curiosity
Killed The Cat, the Oyster Band,
Men Without Hats, and the Bar-
Kays.

“There is a refocusing,” says
one PolyGram source who con-
firms the cuts. “We're putting
greater emphasis on alternative
and new bands. The focus is go-

(Continued on page 81)

REUNITED FOR ANOTHER CLASSIC SMASH. ‘I DON'T NEED -
ANOTHER LOVE,” by DIONNE WARWICK with THE SPINNERS.
Their first duet since the #1 smash “Then Came You.” From
Dionne Warwick: Greatest Hits 1979-1990. AFISTA.
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‘Lethal 2" Vid Makes A Killing

M 3Y JIM McCULLAUGH

LOS ANGELES—Despite cautious
buying on the part of some retail-
ers, Warner Home Video’s “Lethal
Weapon 2’—the second of the first
quarter’s three sell-through block-
busters—hit the bull's eye during
its first week at retail, even sur-
passing opening weekend business
for “Indiana Jon=s And The Last
Crusade” at some specialty outlets.

The success enjoyed by specialty
stores was apparently boosted by
mass merchandiser reluctance to
stock deeply and display prominent-
ly an R-rated title.

Warner claims to have initially
shipped about 3 million copies of the
Mel Gibson shoot-’em-up, which ar-
rived in stores Feb. 8. That number
was significantly below the studio’s
initial expectations, a phenomenon
attributed by many in the industry

Vinyl's Demise Accelerated
By Label No-Return Policies

W BY KEN TERRY
~and DAVE DiIMARTINO

NEW YORK—Oae-way sale poli-
cies on vinyl singles by the CBS
ard WEA labels and A&M Records
have accelerated the demise of the
format, now widely regarded as
being in its death, throes.

The 54-unit Tower Records

ADVERTISEMPNTS g

chain, for example, declared last
week that it would no longer carry
any current vinyl singles. [ts move
is considered significant, since the
West Sacramento, Calif.-based
web has long been a supporter of
viny! configurations.

Stan Goman, senior VP at Tower

--Records; says the.chain decided to
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why listen to just anything when you can hear everything? the
language of life is the new albt m by everything but the giri. the
first single, “driving,” is also a ¥H-1 five star video. album
produced by tommy lipuma. or atlantic records, cassettes and cds.

to retailer uncertainty about the ti-
tle’s collectibility, as'well as a lin-
gering sense of having overbought
several fourth-quarter sell-through
titles (Billboard, Jan. 20).

Paramount Home Video says it
first shipped about 5.5 million units
of “Last Crusade,” also below stu-
dio expectations. The title was still
performing well two weeks after its
Feb. 1 street date, according to re-
tailers.

Both studios are expected to re-
vise their numbers upward shortly
with reorders. The third major first-
auarter title, due March 16, is Bue-
na Vista's “Honey, I Shrunk The
Kids.”

“Lethal Weapon 2” is expected to
hit Billboard’s Top Videocassettes
Sales chart next week; the original
“Lethal Weapon,” which lists at
$19.98, moves from 15 to 13 this
week.

Meanwhile, ‘“Last Crusade”’

(Continued on page 94)

Urhan’s Gains Are
Top 40’s Losses In
Arh Format Ratings

NEW YORK—Top 40 program direc-
tors have attributed their format’s
slide in the fall Arbitron ratings to
disappointing product, diary prob-
lems, format malaise, or all of the
above. They have tended not to men-
tion urban contemporary radio,
which has some similar problems.

But in Arbitron’s newly released
national format ratings—a Billboard
exclusive this week—urban is up no-
ticeably in the adult demographics
where top 40 is down, adding almost
a share point over the last six months
as top 40 loses a share and a half. In
other highlights, AC remains the na-
tion’s No. 1 format; news/talk sta-
tions benefit from a good news sea-
sci); and classic rock stations decline
as the summer of reunion-mania
ends.

Coverage starts on page 12,
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the HAMMEF

Uh-oh, here comes
the Hammer...and
he's got the '90s

nailed. lease y

Hlammer

,gUR

M.C. Hammer's follow-up tOWg
LET'S GET IT STARTED,/

his 1.6 million-selling debut album.
HIS NEW ALBUM FEATURES
THE SINGLE AND VIDEO:

"HELP THE CHILDREN"

(47 adds the first week out/Two Week Breaker)

AND

rikes again.

g

5.

"Dancin’ Machine”

and there are a few
more facts we’d like to
hammer home: He just won 2
American Music Awards. (Favorite Rap Artist
& Favorite Rap Album). He has a 30-minute
video special coming soon. And there will be
a major spring tour. and theres more: According to
Billboard's Year End Results, he's the #1 Rap
Artist #2 New Black Artist #3 Black Album
Artist #7 Pop Album Artist #7 Top Black Artist
“Turn This Mutha Out” is the #B Rap Single
“They Put Me In The Mix" is the #18 Rap
Single “Pump It Up” is the #20 Rap Single
produced by: MC Hammer

co-producer: James Early Felton-Pilot
management: Bust It Productions
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NAAGP Is On The Brink 0f GBS Boycott

EBY JANINE McADAMS
and BRUCE HARING

NEW YORK—The National Assn.
for the Advancement of Colored Peo-
ple, using its strongest language to
date, has condemned the record in-
dustry’s lack of interest in signing
“fair-share” economic agreements.
An NAACP spokesman promises the
organization will take further action
following its national meeting here
Feb. 17-18 at the Sheraton Centre.
Three years after release of the
NAACP report, “The Discordant
Sound Of Music,” which spared nei-
ther labels nor black superstars, the
civil rights organization claims that

not one major record label has com-
mitted itself to the NAACP’s Opera-
tion Fair Share program.

Fred Rasheed, NAACP director of
economic development, says the
group is “upset about the lack of pro-
gress” in fair-share agreement nego-
tiations with the record industry and
that the organization’s annual meet-
ing will include discussions “on what
steps to take.” Rasneed expects the
response “will be stronger than issu-
ing a statement.”

Among actions to be discussed is a
possible boycott of CBS Records. Ra-
sheed cautions that the NAACP
board “has a policy and procedure to
do this—we just don’t run out and
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boycott.” He adds, “We have had boy-
cott situations or selective patronage
institutions against two or three com-
panies in the last five or six years. We
are prepared to use it in this industry
if necessary.

“We have exhausted all of our oth-
er means of addressing this issue,”
he says.

CBS, perceived as the largest of
the major labels by the NAACP, has
been targeted for special attention by
the organization since the 1987 report

in the hope that other labels would
follow its lead. Discussions with that
company have been ongoing, and the
NAACP has also asked Sony Corp. of
America board members to pressure
CBS, a Sony subsidiary.

According to Rasheed, the goals of
the “fair-share” agreements are an
increase in minority hiring, the use of
more black vendors, and the budget-
ing of more money for the develop-
ment of young black performers.

(Continued on page 95)

KVC Files For Protection As
Holding Go. Fails To Sell Firm

NEW YORK—Kartes Video Com-
munications Inc. has filed a Chapter
11 bankruptcy petition in the Feder-
al Bankruptey Court in Indianapo-
lis. The motion is dated Feb. 8.

The action comes after the failure
of New York-based investment firm
Eldon Mayer Group to sell the com-
pany. Eldon Mayer assumed control
of KVC after Atlantic Entertain-
ment chairman Alan Saffron failed
to come up with the financing to
complete a planned acquisition of
KVC and defaulted on payments
due original owner Jim Kartes.

According to court documents
filed by KVC's outside counsel, Jer-
ald Ancel of Ancel, Miroff & Frank,
Indianapolis, the company has as-
sets of $4,657,097. Total liabilities
are $1,987,942, including $1,054,062
in unsecured debt and $140,735 in
secured debt.

According to Bill Gallagher, an in-
dustry veteran who served as a con-
sultant to KVC until December and

held the title of president, the bank-
ruptcy was a result of the compa-
ny’s tangled financial situation.

“The Mayer Group was trying to
sell the company, but you can’t sell
the company when Jim Kartes has a
$2.4-million lien against the compa-
ny's assets,” Gallagher says, refer-
ring further questions to company
executives.

KVC officials declined to com-
ment on the action. Neither Kartes
nor Ancel could be reached at press
time.

The documents filed with the
court so far give no indication of
whether the company will try to re-
organize itself and continue opera-
tions under protection of the court,
or continue to seek a buyer. Typical-
ly, a company has 30 days after fil-
ing a petition to file a disclosure
statement and begin negotiations
with creditors to discuss a payment
plan. Any sale or reorganization

(Continued on page 95)

Fla. Judge Bans
2 Live Crew
Set From Bins

B BY BRUCE HARING

NEW YORK—A Lee County,
Fla., judge’s ruling that 2 Live
Crew’s ‘“As Nasty As They
Wanna Be” is obscene has led lo-
cal record retailers to remove the
product from the shelves, mark-
ing the second such incident there
in two years.

Officers of the Lee County
Sheriff’s Field Support Unit,
armed with an order by County
Judge Isaac Anderson that de-
clared “Nasty” obscene, visited
county record stores beginning
Feb. 9.

Managers were told the order
stated there was probable cause
to believe the recording was ob-
scene, according to a police offi-
cial, and were advised that selling
“Nasty” to minors violated a state
felony statute. The law also says
selling obscene recordings to
adults is a misdemeanor.

Police officials say all of the
county’s record stores, estimated
to number from 24-50, complied
with the order without complaint.
Twelve stores were visited by po-
lice and asked to remove product;
the rest were advised by tele-
phone.

Jack Thompson, a Florida attor-
ney whose personal crusade
against 2 Live Crew’s parent label
Skyywalker Records has led at
least two chains to adopt 18-to-
purchase rules in the last month
(Billboard, Feb. 10), made the ini-

(Continued on page 86)

Record Bar's Bergman Debuts Rock Label

Company Has Super Club $$, Azoff Distribution

B BY EDWARD MORRIS

NASHVILLE—Record Bar board
chairman Barrie Bergman has estab-
lished Jordan Entertainment, a
“mainstream rock’n'roll” label to be
distributed through Irving Azoff’s
Warner Bros. operation. Jordan is
funded and owned entirely by Super
Club, the Belgian conglomerate that
purchased Record Bar last year.

The new label will be based in Dur-
ham, N.C., near Record Bar head-
quarters, but will have its publishing
and A&R offices in Nashville.

While no acts have been signed of-
ficially yet, Bergman says that Jor-
dan is near signing singer/songwrit-
er J.D. Souther and the Nashville
rock group Valentine Saloon. He adds
that he expects to have a roster of
five to eight acts by year’s end.

“One of the things we're going to
do,” Bergman continues, ““is go shop-
ping in Europe to see if we can pick
up something that'’s already done, be-
cause at this point it's pretty late in
the year, and I would like to get
something out this first year.” What-
ever he releases, Bergman stresses,
will be out before the last quarter of
the year, when superstar product hits
retailers. He speculates that he may
reserve his potentially hottest titles
for the first quarter of next year,
since that time is traditionally barren
of strong product.

Dixie Gamble has been appointed
VP of A&R for the new enterprise,
and CIliff Audretch Jr. will be VP of
publishing. Gamble’s Love 7 and Au-
dretch’s Parmusic Group catalogs
will be absorbed into Jordan Enter-
tainment through co-publishing ar-
rangements.

David Simone, formerly president
of Uni Records, will serve as Jordan’s
executive VP and will report to Berg-
man and Azoff. He will be based in
Los Angeles. “He’s going to do inter-
national for both of us,” Bergman
says.

“I have not signed [a distribution
deal] at this point,” Bergman says.

“But Irving Azoff and I are in agree-
ment to go through his label, which
goes through Warner Bros., which
goes through WEA. I'm very excited
about it. From a retail perspective,
I've seen how good WEA is, and [
know how good Warner Bros. is.”
Bergman says he will focus on
mainstream rock and “some metal”
during “the first couple of years” of
Jordan's operation. “My guess is
then that we’ll edge over into some
country rock. We're talking to an art-
ist or two who does that. We will not
do straight-ahead country or black
the first couple of years. But eventu-
(Continued on page 91)

LOS ANGELES—Regardless of
how the voting for the 62nd Annual
Academy Awards eventually turns
out, the big winners in the video
arena are likely to be Touchstone
Home Video’s “Dead Poets Soci-
ety” and HBO Video’s “My Left
Foot.” Both movies received Oscar
nominations in four of the big five
categories: best picture, best direc-

Oscar Gives A Boost To
‘Dead Poets,” ‘Left Fool’

tor, best screenplay, and best actor.
Apparently surprised by the un-
expected four top nods for “Dead
Poets Society,” THV pushed up the
street date to March 28 from April
4, the date it had announced prior to
the unveiling of the nominations.
The new pre-order date for the Rob-
in Williams smash is March 22.
(Continued on page 91)
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Time Warner Music, Film Profits Surge ™*

But Company Posts Overall Loss In ‘89

EBY DON JEFFREY

NEW YORK—Time Warner Inc.’s re-
corded music and music publishing
companies report half a billion dollars
in operating profits last year, a 29.8%
increase over 1988’s total of $385 mil-
lion. Music revenues amounted to
$2.54 billion, a 24.7% rise from the
previous year’s figure.

For the fourth quarter, the music
unit’s operating profits rose 11%
from the same period the year before
to $141 million on a 13.7% gain in rev-
enues to $712 million.

Chart-topping artists for Warner's
myriad labels during the year include
Paula Abdul, Phil Collins, Madonna,
Rod Stewart, and the B-52’s. The
company attributes the big increases
in profits to strong international rev-
enues and domestic CD sales.

Time Warner’s filmed entertain-
ment division, which includes Warner
Home Video and HBO Video, also
shows large yearly and fourth-quar-
ter gains. Operating profits were $80
million in the quarter and $312 million
for the entire year, compared with
losses of $20 million and $82 million,
respectively, in the comparable peri-
ods the year before. “Batman” was
Warner’s big winner at the box office
and in home video.

Despite the strong results in mov-
ies and records, however, Time
Warner had an unprofitable year
overall.

Vastly higher interest and amorti-
zation expenses, which mushroomed
after Time Inc. merged with Warner

Communications Inc. last summer,
resulted in a net loss in 1989 for Time
Warner of $256 million. Revenues
amounted to $7.64 billion. In the
fourth quarter, the net loss was $222
million on $3.09 billion in revenues.
The numbers for the music division
represent actual year-to-year com-
parisons for that unit of WCI. The
Time Warner annual figures, howev-
er, incorporate only 59.3% of WCI
profits and revenues from Aug. 1,

when it bought that share of WCI, to
the end of 1989. The buyout was com-
pleted Jan. 10.

The merger cost $14 billion and left
the company with a total debt burden
of nearly $11 billion. Interest pay-
ments skyrocketed to $981 million
last year, from $88 million the year
before. Depreciation and amortiza-
tion expenses rose to $531 million in
1989, from $223 million in 1988,

(Continued on page 81)

B BY CRAIG ROSEN

LOS ANGELES—ABC Radio Net-
works is the big winner in the fall
1989 RADAR network ratings sur-
vey—topping the key 12-plus de-
mographic with its Information
Network making a 6.6% gain, and
the 25-54 demo with its Entertain-
ment Network up 5.8%.

Yet in RADAR 40 there were
more networks with big losses
than with big gains. The big loser
in the 12-plus demographic was
Westwood One’s troubled NBC ra-
dio network, which dropped 21%.
In the 25-54 demo, NBC took a
22.9% drop. WW1’s Mutual Broad-
casting System also suffered sig-

ABG Radio Networks Wins
In Fall ‘89 RADAR Survey

nificant losses. Even ABC was hit:
Its Direction Network and FM
Network dropped 15.3% and 14%,
respectively.

Unistar, formerly the Transtar
Radio Network and United Sta-
tions, was relatively solid in the
first ratings period since the two
companies merged last September.
Its Power network, formerly
known as United Stations 1, dipped
0.9%, while its Super network was
down 3.1% in the 124 demo. Super
was down 5.6% in 18-49, but still
managed to top that demo. Unis-
tar’s Ultimate network, which com-
bined US2 and Transtar 2, made
minor gains in the 12-plus demo,

(Continued on page 91)

European Assns. Stung By ASCGAP Criticism

Say Messinger Off Target On Overhead, Quota Complaints

B BY MIKE HENNESSEY

LONDON—Authors’ rights societies
in the European countries have react-
ed with a mixture of skepticism, dis-
appointment, and some anger to the
strictures of ASCAP managing direc-
tor Gloria Messinger (Billboard, Feb.
10).

During the recent MIDEM in
Cannes, Messinger criticized the level
of the European societies’ overhead

costs, “subtle” discrimination against
foreign repertoire, and moves in
some European countries toward
stringent local content laws.

An angry reaction has come from
Hans Sikorsky, a prominent voice in
European rights societies in his ca-
pacities as president of the BIEM
general assembly, senior vice chair-
man of GEMA, the German rights so-
ciety, and vice chairman of the Ger-
man Music Publishers Assn.

HBY ADAM WHITE

LONDON—Even as political and
economic events drive East and
West Germany together, Western
music companies are exploring new
cross-border business opportuni-
ties.

Following news that BMG and
CBS are opening offices in East
Berlin, PolyGram has revealed that
it is working with a leading depart-
ment store chain, Centrum, to open
a retail store in the city.

PolyGram Germany president
Wolf-Dietrich Gramatke says the
outlet would sell PolyGram releases
and possibly consumer electronics
merchandise from Philips. Poly-
Gram would own the store—a site

P’Gram Plans E. Berdin Store,
Inks E. German Supply Pact

has already been leased—and Cen-
trum would operate it. No opening
date has been set, since negotia-
tions are still in progress.

The store development is one out-
come of talks initiated with Cen-
trum last October, says Gramatke.
Another result: PolyGram has con-
cluded a deal to supply Centrum
with budget-price cassettes for sale
through the chain’s 16 stores in ma-
jor East German cities.

The goods will be supplied
through PolyGram’s Karussell sub-
sidiary, and first shipments of
10,000 units may be made as soon
as this week. Karussell is also sup-
plying two other East German con-
venience store chains with budget

(Continued on page 81)

“Everybody knows it is very com-
mon in the game between ASCAP
and BMI to play tricks on each other
at any given moment,” he says. “This
is the result of the pointless competi-
tion between the two societies. The
ill-fated American antitrust legisla-
tion permits elephant marriages be-
tween industrial giants but weakens
the position of creative people such
as composers, authors, and music
publishers by keeping them apart in
regard to the economic safeguarding
of their intellectual property.”

As for allegations of discrimination
against American repertoire, Sikor-
sky says Messinger is fully aware
that this repertoire plays a dominant
role everywhere in Europe. In effect,
he feels, she is implying that compen-
sation for American music usage is
not in proportion to the extent of its
use and she is suggesting European
societies are withholding payments
to American rights owners for dubi-
0us reasons.

“This is a pretty serious accusa-
tion, which clearly imputes illegal if
not criminal action is disadvantaging
foreign rights owners,” Sikorsky con-
tinues. “It is embarrassing for the
European publishing community and
for many American publishers that
Messinger suggests that European
publishers will accept any kind of
cheating procedure regarding the in-
ternational repertoire they represent.
Does she really believe that the Euro-
pean affiliates of American-based
publishing companies would accept
unfair treatment for themselves and

(Continued on page 81)
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The Voice Of Australia. Australia’s best-selling artist, John Farnham,
celebrates the American release of his single “You're The Voice” with BMG and
RCA executives in Los Angeles. Pictured in the front row, from left, are Bennett
Kaufman, West Coast director of A&R, RCA Records; Cynthia Leu, former
director of international marketing, BMG International; Butch Waugh, VP of
national promotion, RCA Records; Farnham; and Rick Dobbis, executive VP/
GM, RCA Records. In the middle row, from left, are Randy Miller, VP of product
management, RCA Records; Rudi Gassner, president/CEQ, BMG International;
Bob Buziak, president, RCA Records. And in the back row, from left, are Heinz
Henn, senior VP of A&R marketing, BMG International; and Glenn Wheatley,
Farnham's manager.

EXECUTIVE TURNTABLE

RECORD COMPANIES. Charisma Records in New York makes the following
appointments: Bob Catania, VP of promotion; Lenny Bronstein, nation-
al director of album promotion; and Al Moinet, national director of pop
promotion. They were, respectively, senior VP of promotion at Island
Records; president of Heavy Lenny Promotion; and regional promotion
manager at Virgin Records.

Andy Allen is appointed senior VP of promotion for Island Records in
New York. He was VP of album promotion for the label.

RCA Records in New York appoints Wynn Jackson VP of national al-
bum promotion, and Randy Miller VP of product management. They

WILSON

CATANIA JACKSON

were, respectively, VP of album rock promotion for Polydor Records,
and senior director of marketing, RCA.

Columbia Records appoints Ken Wilson national director of black mu-
sic promotion in New York, and Guy Eckstine director of A&R, black
music/ West Coast, in Los Angeles. They were, respectively, manager of
R&B/jazz promotion at Columbia/West Coast, and creative manager for
Virgin Music America.

Robert Smith is named director of marketing for Geffen Records in

T
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SMITH RICKMAN DeREITER DAVIDSON

Los Angeles. He was VP of marketing at EMI Records.

MCA Records in Nashville promotes Janet Rickman to VP of publicity
and artist development. She was director of publicity and artist develop-
ment for the label.

Elektra Entertainment in New York names Linde Thurman manager
of adult contemporary promotion, and Geoffrey S. Koonin controller.
They were, respectively, promotion coordinator at Elektra, and associate
director of royalties at Atlantic Records.

Capitol Records in Los Angeles appoints John Grady regional market-
ing director, Midwest. He was regional marketing director at Arista Rec-
ords.

Angel Records in Los Angeles appoints Dwight DeReiter regional
sales and promotion manager, West Coast. He was a classical buyer at
Tower Records.

RELATED FIELDS. MTV Networks in New York names Juli Davidson senior
VP of programming, VH-1, and Leslye Schaefer VP of marketing and
promotion, “Ha! The TV Comedy Network.” They were, respectively, VP
of creative services, and VP of marketing and promotion, VH-1.

© VIDEO PEOPLE ON THE MOYE, page 66.
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Staying
Power

Regina Belle. “Stay With Me i
Featuring the back-to-back #1
hits Baby Come To Me 6% and
Make It Like It Was 3.73022. Plus the
new single, What Goes Around.

38-73201

Regina
Belle

gold..for now

On Tour With Frankie Beverly and Maze:

3/1,2 Adanta, GA

3/3 Miami, FL

3/9 Buffalo, NY

3/10,11 Washington, DC
3/15,16 Los Angeles, CA
3/22,23 Oakland, CA
3/29 San Antonio, TX
3/30 Houston, TX

3/31 Dallas, TX

4/1 New Orleans, LA
4/5,6 Chicago, IL
4/12,13 Detroit, MI

4/14 Cleveland, OH
4/19 St. Louis, MO
4/21 Louisville, KY
4/22 Memphis, TN
4/26 Milwaukee, WI
4/27 Nashville, TN
4/28 Columbus, OH
4/29 Richmond, VA
5/3 Boston, MA

5/4,5 New York, NY
5/11 Birmingham, AL
5/12 Kansas City, MO
5/13 Minneapolis, MN
5/18 Pittsburgh, PA
5/19,20 Baltimore, MD

. ON COLUMBIA.




Record Plant Rehorn As 321 Studios
Reunites Many Vets Of Historic N.Y. Site

W BY SUSAN NUNZIATA

NEW YORK—Record Plant, which
counted Jimi Hendrix, John Lennon,
and Bruce Springsteen among its
alumni, is being reborn as 321 Studios
here.

Former Record Plant GM Nick
Schiralli purchased the facility last
Dec. 8—nine years to the day after

Lennon left Record Plant and was
murdered outside his West Side
apartment building. Renovation be-
gan immediately after the purchase
and, two months later, one record-
ing studio is up and running, two
mastering rooms are in business,
and plans are under way for an offi-
cial opening next month; 3/21 is the
expected date.

’60s Rock Star Del Shannon
Dead Of Gunshot Wound At 55

B BY CHRIS MORRIS

LOS ANGELES—Del Shannon,
whose brooding, paranoia-edged hits
set a qualitative standard for rockers
of the pre-Beatles era, died Feb. 8 in
Santa Clarita, Calif., of an apparently
self-inflicted gunshot wound. He was
55 years old.

Shannon’s body was discovered in
the den of his home by his wife, Bon-
nie, when she returned at 11:25 p.m,,
according to L.A. County Sheriff’s
deputy Gabe Ramirez. A 22 caliber
rifle was found next to the body. An
autopsy has been performed, but re-
sults are as yet unavailable; the
death is under investigation by homi-
cide detectives.

Bug Music chairman Dan Bour-
goise, Shannon’s lifelong friend and
the singer’s manager since 1974, says
that at the time of his death, Shannon
was ill with the flu. An ex-alcoholic
who was subject to sieges of depres-
sion, he was also upset because he
had just moved into a new house
while his old home remained unsold.

“But he never was suicidal,” Bour-
goise says. “He fooled us all. ... [He
was like] the guy who was being
chased in [his song] ‘Stranger In
Town’—those are the demons and
fantasies that consumed him in the
end.”

Shannon was born Charles Weeden
Westover in Coopersville, Mich., on

(Continued on page 92)

Quality Back; Regan VP/GM

Indie Plans Rock, Rap Releases

B BY KEN TERRY

NEW YORK—“We don’t have an of-
fice, we don’t have a phone, we don’t

have a logo, but we’re in the record

1y

business,” says Russ Regan, the
newly appointed VP/GM of Quality
Records U.S. and a 30-year industry
veteran. Quality is in the game, he
says, because it has already sold
more than 70,000 copies of its debut
U.S. release, a single by Timmy T.
called “Time After Time.”

Quality, a subsidiary of the Winni-
peg, Canada-based R-Tek Corp., has
also licensed American rights to a
Motown reunion series from the
U.K.’s Nightmare Productions (see
story, page 92). And, once it clears

rights to names for two contempo-
rary labels—one rock, the other
R&B/rap—the firm plans to sign up
to eight acts in its first year, accord-
ing to Regan.

Aside from the Timmy T. record
and two other singles that are being
independently distributed, Quality’s
U.S. output will be handled by Capitol
Special Markets through CEMA,
says Paul Popeski, manager of legal
and business affairs for R-Tek.
CEMA will ship Quality product both
to its own accounts and to selected in-
die distributors, adds Popeski.

Besides Regan, the label has no
staff yet, and indie promoters will
plug the initial product; Vince Pelle-

(Continued on page 92)

Soul Il Soul Top Nominee
For 4th Soul Train Awarts

B BY DAVID NATHAN

LOS ANGELES—British group Soul
II Soul emerged as the leading nomi-
nee for the fourth annual Soul Train
Awards, announced at a press confer-
ence here Feb. 13 at the Beverly Hills
Hotel. The awards ceremony will be
held March 14 at the Shrine Auditori-
um in Los Angeles.

The Virgin Records’ act received
nominations for best R&B/urban
contemporary single, group or band;
album of the year; song of the year;
and best new R&B/urban contempo-
rary artist. The group is scheduled to
perform at the ceremony along with
Milli Vanilli, Jody Watley, and other
stars.

Janet Jackson received three nomi-
nations (best R&B/urban contempo-
rary single, female; album of the
year, female; and best R&B/urban
contemporary music video), as did
Quincy Jones (best jazz album; album
of the year, male; and best music vid-
€0).

Show co-hosts Luther Vandross
and Bobby Brown will compete head
to head in three categories: best
R&B/urban contemporary single,
male; best R&B/urban contemporary
album, male; and song of the year.

Orpheus Records’ new artist Eric
Gable earned a surprising three nom-
inations for best R&B/urban contem-
porary single, male; best new con-

(Continued on page 81)

The studio’s first project is an al-
bum for artist Adam Bomb, and
Schiralli anticipates an explosive fu-
ture for the historic site.

“We took the best of the old Record
Plant staff,” says Schiralli, who
served as GM until July 1988. “We all
came back as a family to reunite and
to take something that, unfortunate-
ly, went down through no fault of the
talent here, and we converted it
back.”

The 321 roster of affiliated produc-
ers and engineers reads like a who'’s
who of former Record Plant person-
nel: Jay Messina, Jack Douglas, Tom
Swift, Steve Marcantonio, Jimmy lo-
vine, Thom Panunzio, Sam Ginsberg,
and Jim Ball started their careers at
Record Plant and, now successful in-
dependents, they all plan to bring
projects to 321.

Remember ‘Always.’ ASCAP president Morton Gould, left, reminisces with
recording artist and ASCAP member Roberta Flack following ASCAP's tribute to
Irving Berlin at Broadway's Music Box Theatre in New York. At the tribute, Flack
performed Berlin's “Always.”

(Continued on page 92)

DISCO DIED about 10 years ago, but you'd never
know it by looking at this week’s Top Pop Albums chart.
Four of the top five albums owe much of their success to
dance club exposure. Dueling dance divas Paula Abdul
and Janet Jackson, whose albums occupy the top two
spots this week, lead the pack, which also includes Milli
Vanilli at No. 3 and the B-52’s at No. 5.

The commercial potency of dance pop is best drama-
tized by the success of Abdul’s “Forever Your Girl,”
which has logged 52 weeks in the top 10 on the pop al-

al blockbuster ‘“Appetite
For Destruction” for the
longest run in the top 10
of any debut album in pop
history.

Abdul and Jackson also
hold down the top two
spots on the Hot 100. Abd-
ul holds at No. 1 for the

bums chart. This ties

Guns N’ Roses’ 1987 met-
== ]
e

third week with “Oppo-
sites Attract”—her smash
duet with the Wild Pair—while Jackson jumps to No. 2
with “Escapade.” Jackson's song makes No. 1 on the
Hot Dance Music Club Play chart. It's her third No. 1
dance hit in a row.

WELCOME TO YOUR NIGHTMARE—A "70s shock
rock revival. Just a few months after Alice Cooper land-
ed his first top 10 hit since 1977, Kiss this week lands its
first top 40 hit since 1979. The veteran group achieves
the feat as the rock ballad “Forever” jumps to No. 36 on
the Hot 100. Kiss was last in the top 40 with the glitzy
disco hit “I Was Made For Lovin’ You”—which, come to
think of it, explains why it found itself shut out for
awhile.

Red-hot connections have helped to revive both acts.
Michael Bolton co-wrote Kiss’ single; Desmond Child
produced and co-wrote Cooper’s “Poison.” But Cooper’s
follow-up, “House Of Fire,” appears to have peaked at
56. It drops a notch to No. 57 this week.

FAST FACTS: Michael Bolton lands his first top 10 al-
bum as “Soul Provider” jumps to No. 10 on the pop al-
bums chart. Bolton is one of the few former songwrit-
ers-for-hire who has landed a top 10 album as an artist.
Among the others: Carole King and Neil Diamond.
Among the many who have not: Neil Sedaka, Kris Kris-
tofferson, Mac Davis, and Ashford & Simpson.

Kenny G’s “Live” jumps to No. 19 on the pop albums
chart. It’s the first double live collection to reach the top
20 since the Ozzy Osbourne/Randy Rhoads “Tribute”
album hit No. 6 in 1987,

The B-52’s land their second straight top 10 single as
“Roam” vaults to No. 6 on the Hot 100. The hit, pro-

by Paul Grein

Disco Haunts Hot 100 As Dance Acts Rule;
Kiss Blows Onto Top 40; Bolton Provides

duced by Nile Rodgers, is likely to surpass the No. 3
peak of its Grammy-nominated predecessor, ‘“Love
Shack.” The group’s album, “Cosmic Thing,” has been
listed in the top 10 for 15 straight weeks.

Chicago lands its 13th top five hit as “What Kind Of
Man Would I Be?” jumps to No. 5 on the Hot 100. With
this single, the group has amassed more top five hits in
its second career (1982 to the present) than it did in its
"70s heyday. One reason for this is that in the "70s, Chica-
go was primarily an album act. It had five straight No. 1
albums from 1972 to 1976
before it ever landed a No.
1 single. Nowadays, Chi-
cago has its greatest suc-
cess on the singles chart.

Gloria Estefan lands
her ninth top 10 pop hit in
four years as ‘“Here We
Are” jumps to No. 8 on the
Hot 100. How does that
stack up next to Karen
Carpenter, to whom Este-
fan is often compared?
Carpenter landed her first nine top 10 hits (“Close To
You” to “Yesterday Once More”’) in just three years. Be-
yond the sheer numbers, Carpenter’s hits included far
more potential standards, while Estefan’s have covered
a much greater stylistic range.

Milli Vanilli’s “All Or Nothing” jumpsto No. 4 on the
Hot 100, becoming the fifth straight top five single from
the duo’s smash debut album. The album has remained
in the top 10 for 36 straight weeks ... Bad English’s
“Price Of Love” jumps to No. 10 on the Hot 100, becom-
ing the second straight top 10 hit from the group’s gold
debut album. It follows the chart-topping “When I See
You Smile.”

Stacy Lattisaw lands her first No. 1 hit on the Hot
Black Singles chart with “Where Do We Go From
Here,” a duet with Johnny Gill of New Edition. Latti-
saw peaked at No. 2 on the black chart in 1981 with a
remake of the Moments’ 1970 smash, “Love On A Two
Way Street.”

WE GET LETTERS: Harry Weinger, the funkiest
white guy in Brooklyn, N.Y., notes that Seduction’s
“Two To Make It Right,” which samples Rob Base &
DJ. E-Z Rock’s “It Takes Two,” is also indirectly sam-
pling Lyn Collins’ “Think (About It),” a 1972 R&B hit
produced by James Brown. The irony? The Seduction
hit reached No. 2 on the pop chart last week, higher than
any of Brown’s singles have climbed.

Jeff Cameron of Fairfield, Conn., notes that “Smith-
ereens 11”—which jumps to No. 47 on the pop albums
chart—is the band’s first top 50 album. The band just
missed with its 1986 breakthrough album, “Especially
For You,” which reached No. 51.

8
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AN OPEN LETTER FROM MUSICIAN MAGAZINE

The Pennsylvania state legislature is considering passing a law (S.B. 938, the “Gamble Amendment”) that
requires any record, cassette or compact disc that contains any reference to “suicide, incest, bestiality,
sadomasochism, rape or involuntary deviate sexual intercourse, or which advocate(s) or encourage(s)
murder, ethnic intimidation, the use of illegal drugs or the excessive or illegal use of alcohol” to be affixed with
a warning sticker that says: “WARNING: May contain explicit lyrics descriptive of or advocating one or more of
the following: suicide, incest, bestiality, sadomasochism, sexual activity in a violent context, murder, morbid
violence, illegal use of drugs or alcohol. PARENTAL ADVISORY.”

The sticker must be affixed to the cardboard of the record jacket or plastic of the cassette—not to the shrink
wrap. Any merchant who sells an unlabeled record (“Down by the River,” perhaps, or “Mack the Knife,” /7est
Side Story or aWagner opera) could be arrested, fined and jailed.

This legislation is not only bad law, it is genuinely un-American.

People of good conscience can sincerely disagree about the need for legislation to protect children from
entertainment meant for adults, and people of good conscience can certainly debate how best to control
pornography. But this legislation goes so far beyond the parameters of legitimate concern that it should be
opposed by all honest citizens.

Under this law a merchant could be jailed for selling a copy of Frank Sinatra singing “I Get a Kick Out of You,”
or virtually any Beatles or Rolling Stones album, or a recording of Laurence Olivier performing Hamlet.

If the same law were applied to books, one could be arrested for selling almost any of the great novels of the
twentieth century. If the same law were applied to movies and videos, many Disney cartoons could be indicted.
If it were applied to plays, Broadway would go dark. Popular music has frequently been a magnet for attacks by
forces too cowardly to attack literature, film or theater. There is in some quarters a sense that as popular music
and the recording industry have less academic and political protection than other art forms, the recording
industry is a safe target for opportunists and demagogues.

But certification by universities is not a prerequisite for freedom. And art should not depend on political
contributions to insure its protection. All Americans, but especially the makers and buyers of sound recordings,
should make clear to their elected representatives that they find laws such as the Gamble Amendment to be
repugnant.

Musician magazine calls on the record companies to withhold all product from states passing such
repressive laws until those laws are repealed. This is a drastic and expensive step, but it is the only way to
protect the manufacturers and the merchants from endless and arbitrary prosecutions, andto alertthe general
public in those states to how badly their freedoms are being abused by their politicians.

Such a boycott would be a terrible burden on record store merchants—but in the long run not so severe a
burden as being arrested and jailed for selling a Beatles album. .

All of us who are parents know how hard it is to instill strong moral values in our children. But we will not
transfer our parental responsibilities to the state. Nor will we allow ourselves to be unfairly regulated by those
who would take away our freedoms under the pretense of protecting us.

All decent Americans should oppose the Gamble Amendment. -
P S>Lwi—— %ﬂg /

Bill Flanagan, Editor J Gordon Baird, Publisher
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COMMENTARY Il

Grammy Awartds
Embarrassments
Need Gorrecting

M BY MARK ULES

Every year at this time the Nation-
al Academy of Recording Arts and
Sciences is harshly criticized by
many after announcing the nomi-
nations for the Grammy Awards.
I'm sure that this year will be no
exception.

In recent years, the main target
of attack has been the category of
best new artist. The requirements
for eligibility in this category need
to be completely redefined. Re-
cently, artists who had had explo-
sive debut years, such as Whitney
Houston or Richard Marx, were
deemed ineligible for the nomina-
tion. Yet a “‘best new artist” Gram-
my was awarded to Jody Watley
even after many years and many
albums with her group Shalamar.

Since history always seems to
repeat itself, the artists who were
not nominated for best new artist
this year include Paula Abdul,
New Kids On The Block, Martika,
Living Colour, and Karyn White.
The act that receives the trophy
will join the winner’s circle with
past awardees like A Taste Of
Honey, the Starland Vocal Band,
Debby Boone, Men At Work, and
Christopher Cross.

FURTHER PROBLEMS

Other Grammy =mbarrassments
this year include Jeff Lynne not
being nominated as producer of
the year, even though he produced
two of the five ncminated albums
for album of the year (by Tom Pet-
ty and the Traveling Wilburys).
Also, what about Prince’s ‘‘Bat-
dance” being nominated in a vocal
performance category? Shouldn’t
a record without a legitimate vocal
performance be ineligible to com-
pete here?

For that matter, shouldn’t rap
records be allowed to compete in
the spoken-word category? And
shouldn’t an organization dedicat-
ed to recognizing excellent
achievements in recording arts
and sciences add a category to hon-
or the 12-inch single format with
awards to engineers and produc-
ers for remixes rather than, in
1985, adding a category for best
polka recording? And what about
that category for album cover art?
Even the motion picture academy
doesn’t give Oscars for movie post-
er art.

But NARAS members will con-
tinue to embarrass themselves
right out of the industry, especial-
ly as many of the new, young, and
upcoming pros and artists are not
even aware of their function.
NARAS needs to have a major
membership drive to get some
fresh blood or it will eventually be-
come an organization of just indus-
try veterans who are no longer ac-
tive in their respective fields. And
the Grammy Awards will become
completely meaningless.

Mark Ules is an independent pro-
ducer in Woodland Hills, Calif.

‘New Artist’ Definition Is Too Narrow

EBY MICHAEL JAY

Four years ago, the National Acade-
my of Recording Arts and Sciences
sent shockwaves through the indus-
try when it announced its Grammy
Award nominations and Whitney
Houston was not nominated for best
new artist. Arista Records president
Clive Davis followed that with a bril-
liant Commentary titled “What Does
‘New Artist’ Really Mean2” (Bill-
board, Jan. 18, 1986). NARA%;‘med
the term “new artist” with a detailed
list of eligibility rules. But until then,

most people didn’t know or even care
about what those rules were.

Today, many people in the industry
have come to understand who will
and who will not be eligible to be
nominated for best new artist. There-
fore it was no surprise that such hot
1989 breakthroughs as New Kids On
The Block, Fine Young Cannibals,
Living Colour, Paula Abdul, and
Karyn White, according to NARAS'
rules, were not eligible for the nomi-
nation. But how will NARAS explain
this year’s nomination of the Indigo
Girls as best new artist?

AMAs Tamished By GN'R

EBY CAL ROBERTS

Approaching the Grammy time of
the year, | was eager to see what
the American Music Awards would
bring forth on the music scene. Ev-
eryone in the business feels that
those awards, voted by the public,
are a precursor of the annual Gram-
my Awards.

Musically, 1989 was an exciting
year, with artists like Milli Vanilli,
Paula Abdul, New Kids On The
Block, Tone Loc, and M.C. Hammer
hitting the big time. Obviously,
when these and other major artists
are going to participate in a TV net-
work show, shown both here in the
U.S. and in many other parts of the
world, there is great anticipation of
their appearances and perfor-
mances.

All went well on the AMA show
until Guns N’ Roses was to be giv-
en its award. At this point, perhaps
many of you had the same
thoughts as I did, knowing the vol-
atility of this group. I was con-
cerned what they might say or do
on the network telecast. My worst
fears were realized when the two
representatives of the group
seized the microphone and pro-
ceeded to spew forth four-letter in-
vectives.

Can you imagine what the youth
of our country and of the rest of
the world must think when one of
the best-selling acts of the year
provides such a decadent public
display? Is this the kind of role
model we want to present for the
youth of the world to aspire to? As
Americans, is this the face we
want to present to an interconti-
nental audience as the best we
have to offer? I don’t think so.

The East Coast audience, which

was getting a live feed from the
theater where the awards show
was held, was exposed to an unex-
purgated version of Guns N’
Roses’ remarks. The West Coast
got the benefit of some editing,
since the program was shown in
the 11 Western states on a tape-de-
layed basis. But, edited or not, it
was our moment of shame.

Having spent 36 years in this in-
dustry, I was angered, upset, and
humiliated by the conduct of the
Guns N’ Roses representatives. I
hope that such performances by
recording artists will not be al-
lowed to sully the airwaves again,
for the sake of our industry and its
integrity.

What many irresponsible people
do not understand is that we are
currently under some pretty heavy
pressure from a variety of groups
of do-gooders who would like to
see a record rating system im-
posed by law. We do not need our
creative freedoms encroached
upon, but the juvenile actions of a
few on the American Music
Awards does nothing to support
our position. Rather, it under-
mines the industry’s contention
that it can regulate itself and does
not need an outside cop on the beat
to police its activities.

The American music industry
has brought to the world a history
of lyrical and musical excellence.
Let’s not allow ourselves to be dis-
paraged in front of a world audi-
ence. Let us continue to be the
leaders and creators of words and
music adored by the world
throughout the next decade.

Cal Roberts is VP of marketing
for Disctronics Inc., based in
Burbank, Calif.

The Indigo Girls’ debut album was
released in 1987, about the same time
that New Kids On The Block released
their first album, which failed to get
any recognition until after their fol-
low-up was released last year. Al-
though on a much smaller scale, the
Indigo Girls’ road to success followed
the same pattern.

After their second album was certi-
fied gold and had some action on the
single “Closer To Fine,” CBS Rec-
ords repackaged and released their
1987 debut, now titled ‘“Strange
Fire,” and it is currently charting on
Billboard’s Top Pop Albums chart.

It is not being kept a secret that
this is an old album. The album cover
carries a sticker that says, in large
letters, “This Album Contains Previ-
ously Released Material.” Therefore,
according to NARAS’' rules,
shouldn’t the Indigo Girls’ nomina-
tion be disqualified?

In Clive Davis’' Commentary,
which started the controversy sur-
rounding the best-new-artist
Grammy, he said, “. .. the race for
that particular honor will be con-
siderably diminished in validity
now that Whitney [Houston] can't
even qualify as a contender.”” That
article was printed four years ago
and, even though it was written by
an industry powerhouse like Da-
vis, it still brought about very lit-
tle change in NARAS’ eligibility
requirements. But those rules
were altered somewhat so that a
new artist today, being in the same
position that Whitney was in then,
might be deemed eligible by the
board of trustees.

However, it is still the validity
and the prestige of the Grammy
Awards that are at stake. By the
year 2000, it may be more mean-
ingful to the new generation of tal-
ent to win American Music Awards
or MTV Awards. Especially in the
best-new-artist category, who will
want to join a list of Grammy win-
ners that reads mostly like a who's
who of one-hit wonders, including
Bob Newhart, Bobbie Gentry,
Marvin Hamlisch, the Starland Vo-
cal Band, Debby Boone, and A
Taste Of Honey?

Without letting another year go
by, the board of trustees of
NARAS should change its Gram-
my eligibility rules for best new
artist by thinking in terms of art-
ists’ career breakthroughs rather
than their debut releases.

Michael Jay owns Captain Hook
Productions tn Hollywood, Calif

MORE CHANGES NEEOED
I am excited about the changes in
how your magazine compiles chart in-
formation; however, some other
changes are needed.

On the albums chart, you still list
next to the album whether the album
is available on CD. At this point, it
seems more appropriate to list wheth-
er the album is on LP. I don’t know of
albums on the chart that are not
available on CD, but as your articles
point out, vinyl is scarce, late, or non-

existent.

The same holds true for singles. It
may be more appropriate to consider
the cassette the dominant configura-
tion and put a T-inch in parentheses to
denote availability on vinyl.

Paul Ryneski
Columbia, Pa.

USED CDs WITHOUT LONGBOX
I'd like to make a short comment on
the CD longbox. Most of my custom-
ers never thumb through my new
CDs in their longboxes as they did
with LPs. Instead, they scan the end
of the longboxes, never seeing the 6-
by-12-inch graphics.

Our used CDs, however, are

thumbed through. We use the brows-

er display system that displays only

the cover inserts. Without the long-

box, the customer sees the 5-by-5inch
graphics and buys, buys, buys.

Tom Colglazier

Owner

The Audible

Oshkosh, Wis.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general inter-
est. Contributions should be sub-
mitted to Ken Terry, Commentary
Editor, Billboard, 1515 Broadway,
New York, N.Y. 10036.
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Top 40 Down, As Expected, In Nat’l Arbs;

New RADAR Network Ratings N

Urban Up Again; N/T Also Rises In Fall

B BY SEAN ROSS

NEW YORK—Since top 40's disap-
pointing fall Arbitron results began
coming back in early January, top 40
PDs have been attributing the for-
mat’s slide to the ratings agency’s
current diary, or to the product avail-
able to them, or format malaise, or
some combination of the above. PDs
have not, thus far, looked to the ur-
ban format—perhaps because urban
has been subject to many of the same
problems as top 40.

But in the newly released Arbitron
data on national radio format listen-
ing, urban contemporary’s share has
risen from 7.6 to 8.1 to 8.5 over the
last six months, while top 40 has lost
1!/, shares in the same amount of
time, going 15.9-15.6-14.5. Urban is up
in every major demographic. Top 40
is down in every demo except teens.

That is one of the highlights in Ar-
bitron’s quarterly look at format per-
formance. Among the others:

® Adult contemporary, which lost a
few tenths of a share in the summer
ratings—due largely, it seemed, to in-
creased teen listening during mid-
days—picked up a few tenths this
time to cement its customary national
lead. With adult alternative stations
counted among its numbers, AC was
up 18.9-19.1. (Separately, it would still
be No. 1, going 16.9-17.0.)

® News/Talk, which was expected
to have a good fall book because of

the strong national news menu, did in
fact perform well, even after baseball
season ended. N/T’s share of nation-
al listening was up 12.1-12.6, giving it
the largest rise of any format.

e Classic rock stations, which
seemed to pick up a few tenths of a
share over the summer during the
heat of reunion-mania, had almost
symmetrical drops this time in most
demographics. But whereas classic
rock’s extra shares seemed to come
from album rock stations in the sum-
mer, there wasn’t a proportionate
rise for album rock in the fail. Alto-
gether, rock radio was down 12.9-
12.6.

Arbitron uses Billboard’s format
classifications for all radio stations in
its 79 continuous-measurement mar-
kets to compile quarterly information
on the strength of individual formats
vs. each other and against the previ-
ous book. National 12-plus shares are
displayed on this page. Information
on major dayparts and demographics
begins on this page and page 87, re-
spectively.

TOP 40: EMPTY NEST SYNDROME

Top 40 stations have traditionally
gone down in the fall book, when the
teens go back to school. The chilling
part this year is that the fall decline
followed a disappointing summer, so
that there were no summer gains for
top 40 stations to give back.

There’s also cause for concern in

Persons 12+

Urban-8.5%

Album Rock
8.6%

FORMAT SHARE/FALL "89 ARBITRONS

Monday-Sunday 6 a.m.-Midnight

Adult Alternative-2.1%
Religious-2.1%
Classical-1.7%
Modern Rock-0.7%

Country-9.4%

News/Talk-12.6%

Top 40-14.5%

Aduit Contemporary

Remaining Formats-
0.1%

17.0%

Source: Ratings, the Arbitron Co.; formats, Billboard magazine.
Copyright 1990, the Arbitron Co., Billboard magazine.

that top 40’s adult numbers are de-
clining despite recent attempts by
many PDs to reorient their stations
to older demos. The format was down
in 18-34 (22.0-20.5); 2549 (13.1-11.7);
25-54 (12.2-10.9); 35-64 (7.1-6.5); men
18-plus (11.2-10.0); and women 18-plus
(13.5-12.6).
In teen listening, a demo top 40
(Continued on page 87)

Underground Atlanta. AC WSTR (Star 94) morning man Terence McKeever
celebrated Groundhog Day this month by broadcasting from a Georgia Power
manhole until 7:34 a.m., when he surfaced and—like the real Puxsatawney Phil—
did not see his shadow, thus guaranteeing an early spring.

Persons 12+
Monday-Friday 6-10 a.m.

Easy Listening-5.5%
Otldies-5.4%

Spanish-3.

Album Rock

A
88%

4

Adult Contemporary
176%

Country-9.7%

Top 40-13.8%

News/Talk-16.0%

Persons 12+
Monday-Friday 3-7 p.m.

Easy Listening-6.5%
Oldies-6.3%

Urban-8.1%

Adul

Album Rock
9.2%

Country-9.5%
Adult Contemporary
16.9%

News/Talk
11.0%

Top 40-15.7%

Source:
Ratings, the Arbitron Co.;
Jormats, Billboard magazine.

Copyright 1990, the Arbitron Co.,

Billboard magazine.

Ciassic Rock-3.4%

Classic Rock-3.5%

Spanish-3.39%

FORMAT SHARE
BY DAYPART
FALL 89
ARBITRONS

8%

dult Standards-3.3%

Religious-2.0%

Adult Alternative-1.5%
Classical-1.2%
Modern Rock-0.6%
Remaining Formats- 0.1%

Persons 12+
Monday-Friday 10 a.m.-3 p.m.

Oldies
6.7%

Easy
Listening
8.0%

Adult Alternative-2.3%
Album Rock
90% Classical-1.8%
Religious-1.8%
Modern Rock-0.7%

- %
Country-10.0% Aduit Contemporary

19.7%

News/Talk
10.8%

Top 40-11.6%
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Adult Alternative-2.4%

Classical-1.8%

Religious-1.7%
Modern Rock-0.8%

Persons 12+
Monday-Friday 7 p.m.-Midnight

Otdies-4.8%
Easy Listening-4.7%

Country
71%

Spanish-3.5%

Ciassic Rock-3.0%

Aibum Rock

Adult Alternative-2.5%
8.5%

Adult Standards-2.1%
Classical-2.0%

Reiigious-2.0%
Modern Rock-0.9%
Remaining Formats-

News/Talk-12.4%

Top 40-19.4%

Urban-13.3%

Adult
Contemporary
13.9%

Remaining Formats-0.1%

0.1%
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0ff-Color B94 Jokes Net Randolph $690K;
Bartunek To WQXR; Anthony New KODJ PD

A PITTSBURGH JURY has award-
ed WAMO newscaster Liz Randolph
approximately $690,000 in her lawsuit
against former employer WBZZ
(B94) Pittsburgh and morning team
Jim Quinn & “Banana” Don Jeffer-
son. Randolph sued B94 after she left
the station in 1988 claiming the inten-
tional infliction of emotional distress,
character defamation, and invasion
of privacy from on-air jokes that
Quinn & Jefferson made at her ex-
pense. Randolph won on all three
counts.

A psychiatrist who testified -on
Randolph’s behalf had told the court
that the newscaster experienced
“acute stress reactions” to jokes that
implied Randolph had group sex with
the Pittsburgh Steelers or had the
hot-line number for the Center for
Disease Control memorized. B94’s
lawyers claimed that listeners were
never meant to take the jokes seri-
ously, and that Randolph’s stress in-
stead stemmed from previous sub-
stance abuse and other personal
problems.

Randolph’s awards include
$162,500 in compensatory damages
and $487,500 in punitive damages.
Alan Box, president of B94 parent
company EZ Communications, says
that the company will most likely ap-
peal, and feels that the award was
“excessive and way out of line.”

PROGRAMMING: THE SPELL-CHECK FM

Proving that you do need a pronun-
ciation guide, or at least a spelling
checker, to work classical radio,
WQXR New York names Tom Bar-
tunek PD. Bartunek, who replaces
Loren Toolajian, was previously
VP/GM of the Atlantic division of
Keystone Communications ... Dave
Anthony from oldies KQQL Minne-
apolis is the new PD at similarly for-
matted KODJ Los Angeles, replac-
ing Kurt Kelly. Meanwhile, “The
Real” Don Steele, formerly of rival
KRLA, is now subbing on KODJ.

At N/T XETRA San Diego, ND
Hal Brown has been promoted to di-
rector of news and operations. Also,
morning producer Mark Zegan has
been named program manager. The
pair replace Michael Packer, who re-
turns to WXYT Detroit—which he
programmed 10 years ago—as VP
for parent Fritz Broadeasting and op-
erations director for WXYT, replac-
ing Jim Glass.

At Satellite Music Network’s adult
alternative The Wave format, morn-
ing man Trevor Lee is upped from
mornings to OM/afternoons, replac-
ing Steve Huntington. The move fol-
lows the Wave’s becoming the third
SMN format overseen by Lee
Abrams. Tim Drum goes from eve-
nings to mornings.

At KXXX (X100) San Francisco, a
station with a currently pending own-
ership transfer, PD Bill Richards
has been replaced by consultants
Dan O’Toole & Garry Mitchell, who
will hold down the programming du-
ties until Emmis relinquishes the sta-
tion ... At adult alternative KNUA
Seattle, APD Ralph Stewart is upped
to PD, replacing Bob Linden.

AC WLVE (Love 94) Miami, which
had already been leaning toward
adult alternative, moves further in

that direction following a complicated
swap/lease agreement between the
owners of Spanish WAQI-FM and
AA WXDJ. WAQI’s Spanish format
goes to WXDJ. The current WAQI,
meanwhile, will initially pick up adult
alternative, but is expected to go bro-
kered ethnic. WXDJ GM Tony Novia
and his entire 32-person staff are out,
although WXDJ’s Stu Grant and
Sandy Thomas join WLVE for
nights and production, respectively.
WAQI’s move to a better frequen-
cy comes as the war between that
station and rival WCMQ-FM heats

by Sean Ross with
Craig Rosen & Phyllis Stark

up. Former WCMQ morning man Ja-
vier Romero is now doing mornings
on WAQI, and that station claims it
will also have WCMQ PD Betty Pino
working there when her contract
runs out April 1. WCMQ, however,
claims Pino is staying. Meanwhile,
WAQI-FM PD Carlos Grillone is out
and programming is being overseen
by recently promoted Viva America
national PD Adrian Lopez. And at
Spanish WQBA-FM Miami, PD/MD
Maria Cristina Ruiz becomes direc-
tor of Hispanic sales at top 40/dance
WPOW; p.m. driver Agustin Acosta
is acting PD.

At classic rock KRFX Denver,
Steve Brill joins as OM from a simi-
lar post at top 40/rock WZZU Ra-
leigh, N.C. Brill previously pro-
grammed classic WKLH Milwaukee
and was also at WZOK Rockford, Ill.,
where he worked with KRFX PD
Mark McClure. McClure will now go
on the air for middays, replacing
Abby Bonell. Across town, N/T
KBXG reclaims its old KNUS call let-
ters. GSM Doug Wayland is now
GM, replacing John Wark; AE Guy
Postlewait takes John Simon’s PD
slot.

Contrary to what you read else-
where, country WQXY New Orleans
isn’t now rock 40, Z-Rock, modern
rock, or even top 40. It is now bright
AC WMXZ (Mix 95.7) with what Ston-
er group PD Smokey Rivers calls
“adult CHR currents with R&B gold
like ‘What’cha Gonna Do With My Lo-
vin’’ by Stephanie Mills, or ‘Stomp’ by
the Brothers Johnson.” APD/MD
John Volpe is upped to PD. Previous
PD Dennis Day stays on for morn-
ings, at least for now, as does the en-
tire country staff. WMXZ will be com-
mercial-free for its first month.

Five months after easy KJOI Los
Angeles became soft AC and
changed its nickname to ‘““The
Touch,” new owner Viacom has
changed its calls again to KXEZ
(EZ98.7). Despite this, Viacom radio
president Bill Figenshu says that the
change doesn’t represent a switch
back to easy listening. In fact, the

new age instrumentals, Touch 98.7’s
one tie to traditional easy listening,
are gone. “No station has ever been
easy here,” he says. “It’s up to us to
tell people what easy means.” KJOI's
staff remains the same following
Viacom’s takeover.

After a brief experiment with N/T,
KRNS San Antonio, Texas, becomes
KZEP-AM, simulcasting with its FM
sister station. Four staffers are out
... OM Mark Thomas is leaving
adult standards/oldies combo
WTAR/WLTY Norfolk, Va_; call him
at 804-446-2700 . . . At KPOI Honolu-
lu, Bill Mims, who programmed the
station from 1981 through 1986, re-
turns to replace Paul Mitchell. Mims
was last PD at AC KKPL Spokane,
Wash. KKPL morning man Kevin
Knight adds PD duties.

In an unusual turn of events,
KNRJ Houston PD Steve Smith was
already doing extra consulting to a
Don Kelly top 40/dance client,
KHQT San Jose, Calif. Although
Smith is consulting the station sepa-
rately from Kelly, he is now also
working, mostly on a promotional ba-
sis, with another Kelly client, KKFR
Phoenix, through Kelly.

WIFK Washington, D.C., PD Ed
Levine is the proud owner/consul-
tant of new classic rock outlet
WKLL Utica, N.Y. Pat Ryan from
WBEC Pittsfield, Mass., is the PD;
Michael Stapleford from crosstown
WKGW is the GM ... WMHE Tole-
do, Ohio, changes calls to WVKS
(92.5 Kiss) but remains top 40.

PD Rich Panama is out at top 40
WSSX Charleston, S.C. ... At top 40
WTHT (Thunder 107) Portland,
Maine, PD Ken Benson is gone and
can be reached at 207-797-5277; his re-
placement is Ziggie, who was last a
consultant to oldies WIDM Eliza-
beth, NJ. ... Two weeks after going
dark, album KCLQ Fresno, Calif., is
back as an SMN Z-Rock affiliate.

AC WHP-FM Harrisburg, Pa., be-
comes adult-leaning top 40 WXBB
(B97.3) under new PD Mark Daniels,
who will also join Lee Alexander in
mornings. Alexander’s former morn-
ing partner, Chris Andre, now does
afternoons, replacing former PD Bri-
an Williams . . . Big George Threatt,
who was PD of black WIBB Macon,
Ga., for the last 11 years, is now OM
for WIBB and sister urban WFXM.
Melanie Rose, who had been WFXM
PD, stays for p.m. drive.

AC KZII Lubbock, Texas, com-
pletes an evolution from hot AC to
top 40 under PD Chuck Luck; it's the
first time the market has had a top 40
since KSEL-FM in the early '80s.
Across town, production director
Rob D’Angelo becomes PD of AC
KRLB, replacing Kris Manning.
Midday man Paul Ramon becomes
MD.

PEOPLE: NO LOVE (SPONGE) LOST

At top 40 WBBM-FM (B96) Chica-
go, night jock Bubba the Love
Sponge is out; no replacement has
been named, but WLUM Milwaukee
MD Dana Lundon is now doing
weekends at B96, and Jonathan
Scott is upped from promotion direc-
tor to programming/operations coor-
dinator. Across town at top 40
WKQX (Q101), Carla Leonardo goes

company United Broadcasting.

to Transet Stations for $775,000.

Douglas.

newsline...

NEW GAMBLING JAG: More than a year after the sale of their stations in Bal-
timore and Norfolk, Va.,, WOR New York morning man John A. Gam-
bling and his former partner in JAG Communications, Morton Hamburg,
have entered a partnership to acquire stations with former Treasury Sec-
retary William Simon. In the new company, WESJAG Radio I L.P,, Gam-
bling will be chairman/CEO, Hamburg will be president/chief operating
officer, and Simon will be chairman of the investment committee.

NEW BMs: Lee Coleman at KIKI-AM-FM Honolulu; Coleman, who was pre-
viously GSM, replaces Casey Stangl. Broadcast veteran Bill Hennes at
WBCK/WBXX Battle Creek, Mich., is replacing Chuck Hartshorn; he
was president of an eponymous broadcast consultancy. Also, WYST-AM-
FM Baltimore GSM William Hooper becomes director of sales for parent

STATION SALES: Premier Broadcast Group’s WABY/WKLI Albany, N.Y,,
and WUTQ/WOUR Utica, N.Y,, to L.A. businessman Paul Bendat for
$13.5 million; WICE Providence, R.1, from Roger Williams Broadcasting

CONSULTANCY EXPANSIONS: Canadian consultancy Broadcast Voice and Tal-
ent Coaching, headed by Steven Thorne, has become part of Vallie Con-
sulting’s organization and can be reached at 703-802-0700. Also, Burk-
hart/Douglas & Associates has opened a new radio personnel recruit-
ment division, People Movers, headed by new VP/recruitment Traci

from late nights to nights, and swing
jock Zack Harris takes her place . ..
Terry Fox joins top 40 WPLJ (Power
95) New York for overnights from
KSFM Sacramento, Calif.

Urban KSOL San Francisco
changes its entire daytime lineup.
Joining for mornings are Tony
Fields & David Michaels, the morn-
ing team from the late WBLZ Cincin-
nati (now WGRR), replacing Billy
Ocean. Dude Marvin, formerly PD
of WZHT (Hot 105) Montgomery,
Ala., does middays, replacing Chris
James. Mark Gunn, also from
WBLZ, replaces Debbie Summers in
afternoons. At co-owned urban
WIMO-FM Cleveland, night jock
Hollywood Haze is also gone.

Veteran Pacific Northwest broad-
caster Robert Hardwick returns to
radio to co-host morning drive at N/T
KING Seattle. Hardwick, who was at
crosstown KIXI in 1987, joins Deb
Henry. He replaces Tony Minor,
who is upped to ND ... The dispute
between WOMC and WKQI Detroit
over Kevin O’Neill has been re-
solved; after two days off the air due
to a noncompete clause with WOMC,
O’Neill is back on middays at WKQI.

Johnny Goyen, longtime midday
person at oldies KFMK Houston, is
now doing weekends only for the sta-
tion. His weekday replacement is
night jock J.D. Houston. Late
nighter Erik Garcia moves up to
nights; weekender Karen Johnston
succeeds him ... Former WKLS At-
lanta morning driver Steve Mitchell
returns to the air as p.m. driver of
crosstown AC WSTR. Also, Amy
Henry joins WSTR as morning pro-
ducer from rival WZGC (Z93).

At classie rock KLSX, Los Ange-
les, Billy Juggs signs off, with Jim
Cutter from KSDO San Diego filling
the vacated night shift ... Top 40/
rock KXXR Kansas City MD Marc
Cruz heads to WSHE Miami as MD/
middays. He's replaced by p.m. driver
Steve Douglas. In addition, Kelly
Urich goes from overnights to nights
and music assistant Scott Wheeler
replaces her.

Dave “Doc” Wynter is promoted
from production director to MD/

nights at urban KMJM (Majic 108) St.
Louis. Greg Beasley remains on the
air. Mel DeVonne is out . . . At urban
WJHM (102 Jamz) Orlando, Fla.,
Robert Morgan goes from weekends
to late nights, replacing Yolanda . . .
Sonny Cruise from oldies KCEE/
KWFM (Cool 92.9) Tucson, Ariz., is
the new morning man at AC KXOA-
FM (K108) Sacramento, Calif. His re-
placement at Cool is Brian Elder.

At black N/T WGCI-AM Chicago,
morning news anchor Diane Thomp-
son is now hosting nights, replacing
Harold Lee Rush and J.J. Jackson’s
sports talk show. Jackson remains on
the morning show. Rush becomes
promotion director. Swing anchor
Sybil Wilkes is now doing overnights
... At WZZU (Rock 93.9) Raleigh,
N.C,, Joe Larson moves from mid-
days to nights, replacing J.R. Jack-
son, who heads for that slot at
KKYK Little Rock, Ark.

EVENTS: FROM AGNES TO SUE

The Gay and Lesbian Alliance
Against Defamation (GLAAD) of
Los Angeles says it is happy with
the results of a Valentine’s Day
campaign to “flood radio stations”
with dedications from gay men and
lesbians. GLAAD circulated fliers
with request lines for nine stations,
noting that, ““On Valentine’s Day,
you rarely hear love songs dedicat-
ed from ‘Agnes to Sue’ or ‘Charles
to Joe.”” GLAAD spokesman Rich
Jennings says he heard gay dedica-
tions on at least three stations—
KPWR, KOST, and KODJ. Jen-
nings thinks the campaign “raised
consciousness and helped remind
stations that gays and lesbians are
a part of their audience.”

As part of the increasing number
of ecology-oriented radio events,
WRUF Gainesville, Fla., OM Rob-
ert Wideman is looking for major-
market DJs who would like to sing
on a ‘“We Are The World”’-type song
he has written, or who have original
songs to contribute to a DJ AID al-
bum. Contact him at 904-392-0771.

Assistance in preparing this col-
umn was provided by Paul Verna.
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We proudly
congratulate our
songwriters and
composers who

have heen
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Grammy Awards
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| RECORD OF THE YEAR

We Didn’t Start The Fire
BILLY JOEL

The Living Years
MIKE & THE MECHANICS (PRS)
CHRISTOPHER NEIL (PRS),
Producer

Wind Beneath My Wings
| BETTE MIDLER
x ARIF MARDIN, Producer

SONG OF THE YEAR

Don’t Know Much
BARRY MANN
TOM SNOW
CYNTHIA WEIL

We Didn’t Start The Fire
BILLY JOEL

The Living Years
BRIAN A. ROBERTSON
(PRS)

MIKE RUTHERFORD
(PRS)

Wind Beneath My Wings
LARRY HENLEY

BEST RHYTHM & BLUES SONG

cVERY LITTLE STEP
BABYFACE
L.A. REID

F YOU DON'T KNOW ME BY NOW
KENNY GAMBLE
LEON HUFF

SUPERWOMAN
BABYFACE
L.A. REID

DARYL SIMMONS

WHEN A MAN LOVES A WOMAN
CALVIN LEWIS
ANDREW WRIGHT

BEST COUNTRY SONG

SHE DON'T LOVE NOBODY
JOHN HIATT

THERE'S A TEAR IN MY BEER
HANK WILLIAMS, SR.

BEST ALBUM OF ORIGINAL INSTRUMENTAL
BACKGROUND SCORE WRITTEN FOR A
MOTION PICTURE OR FOR TELEVISION

BATMAN
DANNY ELFMAN

THE FABULOUS BAKER BOYS
DAVE GRUSIN

INDIANA JONES AND THE LAST CRUSADE
JOHN WILLIAMS

PASSION - MUSIC FOR THE LAST
TEMPTATION OF CHRIST
PETER GABRIEL (PRS)

BEST INSTRUMENTAL COMPOSITION

THE BATMAN THEME
DANNY ELFMAN

LETTER FROM HOME
PAT METHENY

MORNING SPRITE
CHICK COREA

SUITE FROM THE MILAGRO BEANFIELD WAR
DAVE GRUSIN

WHO FRAMED ROGER RABBIT SUITE
ALAN SILVESTRI

BEST MUSICAL CAST SHOW ALBUM

ASPECTS OF LOVE
DON BLACK (PRS)
CHARLES HART (PRS)
ANDREW LLOYD WEBBER (PRS)

SARAFINA! THE MUSIC OF LIBERATION
HUGH MASEKELA




POP NOMINEES

THE B-E2'S
MICHAEL BOLTON
GLORIA ESTEFAN
KENNY G
BILLY JOEL
BETTE MIDLER
MIKE & THE MECHANICS (PRS)
AARON NEVILLE
NEVILLE BROTFERS
ROY ORBISON
LINDA RONSTADT

ROCK NOMINEES

B.B. KNG -
CYNDI LAUPER
STEVE MORSE
MOTLEY CRUE
QUEENSRYCHE

LOU REED
ANDY SUMMERS (PRS]
THE TRAVELING WILBURYS
(GEORGE HARRISON (PRS)
ROY ORBISON)

BEST NEW ARTIST

NENEH CHERRY (PRS)
INDIGO GIRLS

COUNTRY NOMINEES

ROY ACUFF
EDDIE ADCOCK
ASLEEP AT THE WHEEL
KENNY BAKER
ROSANNE CASH
DESERT ROSE BAND
JOSH GRAVES
JOHN HARTFCRD
HIGHWAY 101
RESTLESS HEART
CHRIS HILLMAN
THE JUJDS
ROGER McGUINN
JESSE McREYNJLDS
BILL MONROE &
THE BLUEGRASS BOYS
NEW GRASS REVIVAL
BUCK OWENS
DOLLY PARTIN
RANDY SCRUGGS
RINGO STARR gPRS)

HANK WILLIAM
HANK WILLIAMS, SR.
KEITH WHITLEY
DWIGHT YOAKAM

JAZZ NOMINEES

GEORGE BENSON
RUTE BROWN
TERRI LYNE CARRINGTON
RAY CHARLES
HARRY CORNICK, JR.
CHICK COREA
MILES DAVIS

DR. JOHN
McCOY TYN\ER BIG BAND
PAT [YETHENY
JAMES MOODY
ANITA D’DAY
JOE SAMPLE

MARLENA SHAW
TAKE 6

YELLOWJACKETS

NEW AGE NOMINEES

ENYA
PETER GABRIEL (PRS)
PAUL WINTER

RHYTHM & BLUES NOMINEES

BABYFACE
ANITA BAKER
JAMES BROWN
NATALIE COLE
ARETHA FRANKLIN
OMAR HAKIM
STIX 4D0PER
JANET JACKSON
AL JARREAU
BEBE & CECE WINANS

RAP NOMINEES

DE LA SOUL
PUBLIZ ENEMY

BLUES NOMINEES

RUTH BROWN
WILLIE DIXON
JOHN LEE HOOKER
THE JOHng%I\\}(ﬂUNTAIN BOYS

.B. KING
ALISON KRAUS & UNION STATION

DELBER™ McCLINTON
KOKO TAYLOR

AOML

GOSPEL NOMIWEES

COMMISSIONED
; AL CREEN
LARNELLE HAFRIS
MYLCN & EROKEM HEART
SANDI PATTI
PZTRA
TAKE 6
ALBERTINA WA_KER
MINISTER THOVAS
WH TFIELD
AND THZ THOMAS
WHITFIELD COMPANY
BEAU JNILLIAMS
BEBE NINAMS
CECE NINAKS
DANIE. WINANS

LATIN NOMINEES

RAY EARRETTO
CHAYANNZ
LOSLOBOS

EDDIE PALMIZRI

AND IN CLASSICAL, FOLK, FILM,
TELEVISIGN AND 3 MORE
GRAMMY-NOMINATING FATEGORIES...

BABYFACE
BEAJSOLEIL
SANDRA BERNHARD
NORMAN AND NANCY BLAKE
JOREE CASAS

ENYA
EMILIO ESTEFAH, JR.
EUR‘!’THHIES 'PRS)
£ GRUS N
LES "HOOPER
INDIGO GIRLS
JANET JACKEON
MICHAEL JACKSON
MIKE & THE MECHARICS (PRS)
WALTE= OSTANEK
PINK FLOYD (PRS)
TREVCR RAEIN
STEVE REICH
L.A. REID
JIMMY STURR
TEARS FOS FEARS (PRS)
HANK WI_LIAMS, JR.
HANK W LLIAMS, SR.

LIFETIME
' ACHIEVEMENT AWARD

MILES DAVIS,
PAUL McCARTNEY (PRS)

TRUSTEES AW4RD
| DICE CLARK

HALL OF FAME

CHUCK BERRY
RAY CHARLES

HEN
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Kasem’s Tenure As WW1’s Countdown Man:
If It Ain’t Broke, Don’t Fix lt—Just Tweak It

LOS ANGELES—It’s been more
than a year since Casey Kasem made
his debut on Westwood One, but in
that period the show has hardly
changed. In fact, despite the famed
host’s much-publicized move from
ABC Radio Network’s “American
Top 40” to WW1’s “Casey’s Top 140,”
Kasem says, ‘“Essentially 1 do the
same thing 1 do since I started doing
a countdown for KRLA Los Angeles
in 1963.”

WW1 executive VP/GM Thom
Ferro concurs. “The overall formula
of the show [hasn’t] changed. If
mom’s apple pie is the best and every-
body loves it, you don’t want to mess
with it too much.”

Ferro, however, admits that WW1
“tweaked things a little ... to make
sure it's a music show.” WW1 also

NEIWORKS

SYDICATION

by Craig Rosen

created new jingles, which Ferro
says have “niore zing to them and
higher production values,” and made
sure that artist stories are as current
as possible. It also added a sweep at
the top and bottom of each hour.
“We wanted to give [Kasem] a
fresh new look without changing the
overall body style,” Ferro adds. “Ca-
sey is certainly the Rolls Royce of

countdowns and we have a terrific as-
sociation. [ could never understand
why ABC let him get away.”

WW1's Kasem countdown is now
on more than 450 affiliates, including
WHTZ (Z100) New York and KPWR
(Power 106) Los Angeles. According
to WW1 director/research Len Klatt,
Kasem’s show is No. 1 in the count-
down ratings race (as per last
spring’s Arbitron book). At WHTZ
12-34 numbers were up 17% on Sun-
days in the 10 a.m.-2 p.m. period after
Kasem’s show was added. After Ka-
sem left AT40, WW1 claims WPLJ
New York lost 52% of its audience in
that time period.

As one might expect, ABC VP/en-
tertainment programming Tom Cud-
dy disputes those statistics, pointing

(Continued on next page)
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MANAGEMENT: METROPOLITAN ENTERTAINMENT, INC. IN ASSOCIATION WITH POLAR UNION, LTD

Look For DavE EDMmuNDS Rock & RoLL CArRAVAN

ON Tour THis SPRING

FEeL THE HEAT

ON CAPITOL CASSETTES,

©i990 CAPITOL RECORDS. INC.

COMPACT DISCS AND RECORDS

i Look no further. ..

KEITH SPARBANIE

¢¢29”

This impressive debut includes:

“I Can’t Stand My Dreams”’

“No Choice” ‘“My Children Away”
“On the Corner of Rock and Roll”
And, the incredible remake of Springsteen’s
“Meeting Across the River”

Available on Cassette and Compact Disc

For information, call or write:

K.D. Sparbanie
P.O. Box 268

West Alexander, PA 15376

(412) 484-7672
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MODERN ROCK ™Acts-

. Z,_ Compiled from Commercial and
” o b
0 55 ’;‘o o TITLE College Radio Airplay Reports. ARTIST
IE | <% | JQ | £5 | LAeeL & NUMBER/DISTRIBUTING LABEL
* % NO.1 %
1 1 1 6 CUTS YOU UP PETER MURPHY
BEGGAR'S BANQUET 9140/RCA 3 weeks at No. 1
2 | 2 | 2 | § | HEADON THE JESUS AND MARY CHAIN
WARNER BROS. LP CUT
@ 3 6 5 BIRDHOUSE IN YOUR SOUL THEY MIGHT BE GIANTS
ELEKTRA 7-64998
@ 5 12 3 NOTHING COMPARES 2 U SINEAD O'CONNOR
CHRYSALIS 23488
@ nl— 2 BLUE SKY MINE MIDNIGHT OIL
COLUMBIA 38-73250
6 4 4 é GETTING AWAY WITH IT ELECTRONIC
FACTORY IMPORT
7 6 10 5 HERE | AM (COME AND TAKE ME) uB4o
VIRGIN 7-99141
12 17 3 DELIVERANCE THE MISSION U K.
MERCURY LP CUT/POLYGRAM
(9| 15 | 26 | 3 | JEALOUS OF YOUTH THE THE
EPIC 3473151
10 | 13 | 21 | 4 | THE DOWNTOWN LIGHTS THE BLUE NILE
1 7 i 15 2‘3 glelTH MICHAEL PENN
12 10 16 4 FAITH AND HEALING IAN MCCULLOCH
SIRE LP CUT/REPRISE
13 9 8 6 THE SENSUAL WORLD KATE BUSH
COLUMBIA 38-73098
RAZOR BLADES OF LOVE THE SILENCERS
14 14 15 5 RCA 9160
HELLO THE BELOVED
AD| u | 7|3 ATLANTIC 7-87989
6 | 18 | 20 4 EAEPVSTT(;EﬁPDCﬁ¥ GIRL THE SMITHEREENS
@ 23 | — 2 BITING MY NAILS RENEGADE SOUNDWAVE
MUTE 7-75525/ENIGMA
OUSE
18 8 3 1 | Rk — THE PSYCHEDELIC FURS
2N 2% 4 RESPECTFULLY KING OF RAIN THE RAVE-UPS
EPIC LP CUT
20 | 17 13 8 WHERE DO WE GO FROM HEAVEN ~ MIGHTY LEMON DROPS
SIRE LP CUT/REPRISE
A HAR f
21 | 22 | 24 | 3 | AHARDRAIN'SAGONNA FALL EDIE BRICKELL
@) 0 | 2 3 ;;’?EELPCE\T,,I'%EL’;S'!E JOHN WESLEY HARDING
23 25 23 11 R/?!VJ,IIN IT NINE INCH NAILS
M o
24 |13 9 13 FBE?FQSE 7-22667 TREEOE
I BUILT GARDEN LENNY KRAVITZ
@) Newp | 1| Leu s
% | 20 ] 14 | g | DONTLET ME DOWN, GENTLY THE WONDER STUFF
POLYDOR LP CUT
I'M NOT RAINDOGS
@ NEW) 1 ATCOLP cu'TSCARED
AMERICAN THE LILAC TIME
NEW) ! FONTANA LP CUTE LE?CURY
YDOLL N
8|6 | 2 12 %ﬁeﬁm Boaos, LPcuT LAURIE ANDERSO
30 16 7 14 g;ég?!g?ngERE THE CREATURES

Billboard, copyright 1990. () Tracks with the greatest airplay gains this week.
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NETWORKS AND SYNDICATION

(Continued from preceding page)

out that they are two books old and
taken from a market where the
shows do not run simultaneously.
Cuddy says ABC's research from the
fall 1989 Arbitron in top 10 ADIs with
12-34 listeners has “AT40” with a 1.3
and “Casey’s Top 40” with a 1.1.

WW1, meanwhile, has to answer
the question that ABC heard con-
stantly in its last years with Kasem:
How long can “Casey’s Top 40” last?
“The beauty of radio is that it's a
voice,” says Ferro. “Paul Harvey is,
I believe, in his 70s and still going
strong.”

He continues, “Casey was the one
that created the mystique that sur-
rounds the show. He has the familiar
voice that people have grown to love
and know all their lives. It doesn’t
matter if you are 15, 30, or 40, you
know who Casey is . .. Since the pro-
gram is chart sensitive, as long as we
are playing the hits, it will be viable
as long as Casey wants to do it.”

And Kasem shows no signs of
slowing down. The first of several

specials hosted by Kasem, “Casey’s
Top 40 Movie Hits Of The '80s,” is
set to air the week of March 19, and
beginning April 2, Kasem will host a
46 minute daily feature called “Ca-
sey’s Biggest Hits.”

That show will be available to sta-
tions that carry Kasem’s countdown.
The shortform daily will be like a seg-
ment from the countdown, with Ka-
sem’s familiar teaser/bio format and
will feature a different No. 1 from
the ’80s each day. Kasem says he has
“at least a dozen good ideas’ he
wants to do on radio.

“I find that I have as much enthusi-
asm, if not more, than I ever had.
Very often when you take on a new
project, a new commitment, it in-
creases your vitality and enthusi-
asm,” Kasem says. “When I listen to
the shows on Sunday morning—and I
do listen—I can hear it.”

Before Kasem debuted on WW1 in
January 1989, he was on a six-month
hiatus due to contract restraints with
ABC. The layoff had positive as well

k::'i r{\yé?-jhea W

1990 PolyGram Records, Inc

Veliv

Qa%aﬂ'@

Featuring the first single

64@*)-/66-

#1 Most Added GAVIN Alternative
#1 Most Added R&R Altzrnative
Highest Debut BILLBOARD Alternative
Produced by Tim Palmer
On Mercury Compa(:vtlgliasuismﬂ:g Chrome Cassettes

Worldwide: Tony Perrin tor Gdden Dawn Enterprises
North America: In association with Burton Management, tnc.
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as negative effects. “The only thing
that might have been difficult initial-
ly,” he says, “was to get the rhythm
down for [staffers] who hadn’t done
it before. Once that rhythm was
there, we could begin to place our pri-
orities in the creative areas that real-
ly count.”

Kasem recalls that the first WW1
show took about 12 hours to tape.
The staff has now reached the point
where the average show takes three
to six hours to finish.

Ferro says the six-month layoff
“gave Casey a nice chance to rest,
get his composure, and start anew.”
The time off also meant that “sta-
tions missed him and wanted him. We
picked up markets like San Diego,
San Francisco, and Los Angeles,
where he hadn’t been on in a few
years.”

Kasem has nothing but kind words
for his succesor Shadoe Stevens and
rival Rick Dees. Ferro, however, has
a different point of view. “Sure there
is competition, but it’s not really a ri-
valry like the McCoys vs. the Hat-
fields. We think Casey is the premier.
When you are on the top, everybody
else competes with you.”

WW1 has several other count-
downs, but if it were looking for yet
another, Ferro says he would take
Dees over “AT40.” ABC has “had
some problems plugging in a host
into a show that was so host-inten-
sive,” says Ferro.

The rivalry moved to court in June,
when ABC was successful in halting
WW1 from using the “AT40"-like ab-
breviated moniker “CT40” (Billboard,
June 22). Today, however, Ferro dis-
misses the incident. “ABC came at us
with that and we decided it wasn’t
worth a big legal battle.”

ABC also attempted to get a digital
edge on WW1 by offering “AT40” on
compact disk (Billboard, July 8). Fer-
ro does not rule out an eventual move
to CD for “Casey,” but says at this
point WW1 will stick with vinyl disk.

ARCUND THE INDUSTRY

ABC, meanwhile, is becoming the
first network to offer country music
specials on CD. The first, “Hank Wil-
liams Jr. Live In Concert,” hosted by
“American Country Countdown” per-
sonality Bob Kingsley, will be avail-
able May 23-28. The special, available
on a barter basis, will also be distrib-
uted on vinyl.

ABC has announced plans for
two upcoming specials: “Long
Live Rock: A Memorial Day Trib-
ute” and “Remembering Lennon
10 Years Later.” Both specials
will be four hours long and will be
produced by Denny Somach, the
man who is also at the production
helm of the ambitious “DK 35:
Don Kirshner’s 35th Anniversary
Of Rock’N’Roll.” “Long,” which
will be offered for broadcast from
May 23-28, will feature rare inter-
views with Jimi Hendrix and
Janis Joplin. “Lennon,” which
will be available Nov. 22-Dec. 8§,
will have new interviews with
Yoko Ono, Julian Lennon, and
the three surviving Beatles.

Meg Lyons joins Superadio as
director of affiliate relations; Ly-
ons is lead singer of Boston’s
Swinging Erudites, now infamous
for the “Walk With An Erection”
song that figured into several FCC
indecency citations last year.

FOR WEEK ENDING FEBRUARY 24, 1990
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ALBUM ROCK ™~

) S»— Compited from national album rock
v
‘L’E P"—’E ; o ‘QE TITLE radio airplay reports. ARTIST
T | <2 | o2 | 28 |  LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 * %
@ 9 2 7 WHAT IT TAKES AEROSMITH
GEFFEN 4.19944 | week at No. 1
— . re—
2 1 3 12 BLACK VELVET ALANNAH MYLES
ATLANTIC 7-88742 X
@ 5 7 6 ALMOST HEAR YOU SIGH ROLLING STONES
COLUMBIA 38-73093
4 4 4 6 THE DEEPER THE LOVE WHITESNAKE
GEFFEN 4:19951
NO MYTH {ICHAEL PENN
5 7 8 11 RC?QllYl !
6 6 5 8 1 WISH IT WOULD RAIN DOWN PHIL COLLINS
ATLANTIC 7-88738 ]
7 9 12 3 HOUSE OF BROKEN LOVE GREAT WHITE
CAPITOL 44491
A FACE IN THE CROWD TOMPETTY
8 10 13 5 MCA 53781 ¢ i
ERIC CLAPTON
9 3 1 14 DBlf\CK AL—gv9§0.'REPRISE R
11 15 6 1 GO TO EXTREMES BILLY JOEL
COLUMBIA 38-73091
® 18 - 2 BLUE SKY MINE MIDNIGHT OIL
COLUMBIA 3873250
@ 13 16 6 SOMETIMES SHE CRIES WARRANT
COLUMBIA 38.73095
13 8 5 13 ANYTIME MCAULEY SCHENKER GROUP
CAPITOL 44471
TH
w [ | | 6 | SHEETSu TR ST
@ 21 30 3 THE ROAD TO HELL CHRIS REA
GEFFEN LP CUT
RUSH
16 16 14 8 AT?AENST‘II;OLP cut S
17 19 23 11 ALL OVER BUT THE CRYIN' THE GEORGIA SATELUITES
ELEKTRA LP CUT
28 39 3 BLUES BEFORE AND AFTER THE SMITHEREENS
ENIGMA 4451 6/CAPITOL
19 17 18 6 gnﬁ? LATE TO SAY GOODBYE RICHARD MARX
) NEIL
2 12 9 10 | reprisELP CUT YOUNG
% % % FLASHMAKER % %
wO P OLF
@ NEW ) 1 33\ 5372RGLDS NN
W HAVANA B
@[ » [ = | 4 | ovnoy s
Kl
@ a 41 3 53335;!’336 716.7/POLYGRAM S5
2% 15 10 10 EBF“ECSLTP ((:)Ul; WHAT | GOT BAD ENGLISH
* % % POWER TRACK  # %
@ 47 o 2 THE HEART OF THE MATTER DON HENLEY
GEFFEN 419898
NO ALIBIS ERIC CLAPTON
NEWD | 1 | DA s
! PE
27 | 26 | 27 | 12 | GIMME YOUR GOOD LOVIN DIVING FOR ARLS_
28 29 33 5 'eCl;IAng RAIN'S A GONNA FALL EDIE BRICKELL
38 o 2 THE WAY IT IS TESLA
GEFFENLP CUT
PRI EN
3 | 31|38 | 5 | PRICEOFLOVE BAD ENGLISH
@ 4 o 2 WITHOUT YOU MOTLEY CRUE
ELEKTRA 4-64985
2 | o | o [ DRTIORERS, TOANETT_
M ra
13 | 35 | 35 | § | FLYHIGHMICHELLE ENUFF Z’NUFF
A GIRL LIKE THE SMITHEREENS
w | oo || ASKOSEIOY :
@ 43 44 ¥ CALL OF THE WILD COMPANY OF WOLVES
MERCURY B76 564.4/POLYGRAM
JEALOUS AGAI THE BLA RO
NEW) 1 DEEF A%/!ERICAN LPCUNT’GEFFEN EACKICROWES
@ 40 42 3 BACK TO SHALLA-BAL JOE SATRIANI
RELATVITY LP CUT
GRAMM
W w | 3 | BRI i
39 kY] % 2 LTRLAEMEMEBESF;SYOU SKID ROW
N TES
v || n | 0N 7
% | — | 2 | CuTsyouup PETER MURPHY
BEGGAR'S BANQUET 9140/RCA |
@2 | 2 | 1| 1 | FIGURE OF EIGHT PAUL MCCARTNEY
43 | 41 | 37 | 5 | BROTHER, DON'T YOU WALK AWAY HOOTERS
COLUMBIA 38.73235
48 . 2 BETTER DAYS GUN
A&M LP CUT ]
'T EXPLAIN PION
6| u | o |15 | LANTERLAN ., SCORPIONS |
a6 | 45 | 45 | 3 | LOVEDONTCOMEEASY THE ALARM
a7 39 40 7 g%lgiggngE ALICE COOPER
N BRITNY
ANRECT o
49 33 22 14 lGiF?E‘ﬁIP?UE’RE DOLLARS DON HENLEY
50 | 22 | 17 | 11 | INNOCENT DAYS GIANT

Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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It You Live On This Planet, Breathe Air, Drink Water, Eat Food
And Are In The Entertainment Industry,

Join Us.

~% N

You know
our environment is in trouble. The problems
of global warming and the Greenhouse Effect, acid rain
and deforestation are real. Our best scientists say what we do in the
next decade will decide our future forever. Those same scientists say tost of
the solutions to our problems are known. Butwé have to educate, inform, help

change the behavior of everyone on this planet. There’s no time to go door-fo-door.

non-partisan group of people like you that speaks through mafion-pictures, music, art,
literature, television and radio to people all over the planet. ~In our first year, we've
inspired most TV series to include environmental themes, helped in the development
of several movies dealing with the environment, and gotten every major studio to
begin innovative recycling programs. = EC0’s 500 members have had an
effect in every area of our business. Join them. You'll become
informed. Youll be involved. Everyone who's joined will tell
' you they feel they're making a difference.

And they are.
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| And that's where ECO comes in. == ECO {Earth Communications Office} is a non-profit, |
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| Yes, | want to join ECO. Enclosed are my tax deductible dues of $50.00. I'm |

Jeffrey Abelson Jay Cooper Cheryl and Ron Howard Peter Morton Fritz Scholder looking forward to getting the ECO newsletter and my membership pin. But,
Kirstie Alley and Parker Stevenson ~ Mary Crosby Olivio Newton-John and Matt Latianzi ~ Nikki Mount Arnold Schwarzenegger | - mostimportontly, I'm ready to roll up my sleeves and go to work for the Earth. |
Jane Alexander Tom (ruise Michael Keaton Catherine Oxenberg David Seltzer

Julie Araskog Mati Devlen Steve and Judith Krantz Alexandra Paul Cynthia Sikes and Bud Yorkin | JOINNOW. NEXT MEMBERSHIP MEETING IS FEBRUARY 22. |
Josh Aronsen Lauren Shuler-Donner Clore Kroesen Raleigh Pinskey Lee Solters | I
Linda Baker Sharon 0'Conner and Dennis Dugan  Cindra and Alan Lodd, Jr. Lou Pitt Thomas J. Spath m

£d Begley Jr. Lisa and Eric Eisner Jeffrey Lone Jeft Pollack Alfre Woodard Spencer and Roderick Spencer | B |
Carl Bendix Morgon Fairchild Laurie Levit Shanna Reed David Stein | add |
Candace Block Sally Field and Alan Greisman Patrick Lippert Nancy and John Ritter ~ John Stewart e i ] e T
Ruth and Jake Bloom Michael Fuchs Michael Manheim Jonathan Roberts Joy and Dean Stockwell | |
Hart Bochner Danny Goldberg Doug Mark Mimi Rogers Bruce Toms by s Vsl syt Stote ........ Iip ..............
Kar! Bornstein Linda Gray Pacy Markman Doug Ross Steve Vaughn | ) |
Susan and Jeff Bridges Corki and Brian Grozer Solly and Paul Maslansky Ethan Russell Paula Wagner and Rick Nicita | DCCUPANON 72.c s ot o bosiomiweid i b 435 i i £ i |
Befinda Carlisle and Morgan Mason ~ Jennifer Grey Elizabeth McMillan Meg Ryon Dennis Weaver

Rosonne Cosh and Rodney Crowell Paul Haggis Scott Mednick Jody Sager Daphne Zuniga | Telephone ( T e s gt popsiamams gy B v 7 p i |
Jolie Chain and David Zucker Sasha Harari Jay Moloney Howard Sapper Bonnie Reiss, Executive Director | Mail To: ECO, 1925 Centory Park East, Suite 2300, Los Angeles, CA 90067 |
Miles Chapin Debra Hill Dudley Moore Neal Sapper Marcia Lansdown, Associate Director i ' ’ '

Lewis Chesler Carole and Barry Hirsch Esoi Morales Thomas Sapper Lance Webster, Administrotive Director | B L "F T el el



RADIO N

Soft AC Format: Hard Ground For New Gompetition

B BY SEAN ROSS

NEW YORK—It may be the softest,
easiest contemporary position on the
dial, but it will no longer be peaceful
or secluded.

While soft AC stations may have
modified their music in recent years,
the general consensus among PDs in
that format is that they have not un-
dergone enough of a change to create
a hole for an even softer AC ap-
proach. So the stations that are aban-
doning easy listening for soft AC will
not be slipping into a pre-existing
niche but, in many cases, fighting it
out with incumbent soft ACs for their
position.

Since December alone, such easy
listening stalwarts as WEZW Mil-
waukee, WSHH Pittsburgh, KABL
San Francisco, KOSI Denver, and
WLIF Baltimore have segued into
soft AC in markets where the format
was already being done. In doing so,
they hope to emulate the success of
WEAZ (EZ101) Philadelphia and
WJYE Buffalo, N.Y,, two easy-to-
soft AC converts that entered the for-
mat leading their soft AC rivals.

WEAZ and WJYE both came into
the format with an “obvious advan-
tage,” according to Lou Patrick. Now
with Bolton Research, Patrick was
PD for the last year and a half at
WKSZ, the station whose soft AC
lead WEAZ usurped. “When a beau-
tiful musie station transitions to soft
AC, generally nobody comes in and
takes the easy format when they give
it up. Radio listening is habitual and
until somebody breaks listeners’ hab-
its, they’ll probably continue listen-
ing. So WEAZ was able to keep some
of their audience while attracting
new listeners.”

WEAZ was the launch station for
Unistar’s Special Blend format, a ser-
vice that WEZW and KABL are also
using. Since Special Blend’s launch,
Unistar’s Format 41, a service that
was a prototype for soft AC in the
mid-'80s, has become somewhat
bouncier and more up-tempo. And
many of the early soft ACs have
moved away from the Frank Sinatra/
Nat: King Cole/Engelbert Humper-
dinck material that gave them a
stronger MOR edge than most con-
ventional ACs.

That might suggest that if the new
clump of soft ACs are not moving
into a new format, they are at least
assuming one vacated by their prede-
cessors. But most of the new soft
ACs—especially those trying to dis-
tance themselves from an easy
past—are not playing the MOR-edge
material either. And Patrick says, “If
you asked someone what the major
musical differences are between us
and WEAZ, I don’t think they can
tell.”

Most soft AC PDs agree. “KABL
came in cloning us; they really don’t
have their own niche,” says KOIT
San Francisco PD Suzy Mayzel.
“They couldn’t out-soft us, because
we're pretty soft. We made sure that
we didn’t create a flank for them.
What you heard a year ago on the
station is pretty much what you'll
hear today.

“We still play the Fleetwoods,
Johnny Mathis, and Dusty Spring-
field, but we never played Sinatra
and Nat King Cole. And KABL
doesn’t touch them either, so we're
still the softest station in town.”

“WEZW left their beautiful-music
niche, which they’d done very well
with, and moved into an arena that’s
already full,” says Fred Brennan,
newly named PD of WLTQ Milwau-
kee. “There’s a [mainstream] AC in
the market, and there’s a light AC in
the form of our station.”

Surprisingly, most of the PDs of
new soft ACs admit that they’re go-
ing into a format whose position is al-
ready taken. But because of easy lis-
tening’s much-discussed sales prob-
lems of recent years, and because
many easy stations were seeing their
25-54 numbers erode, often at the
hands of soft ACs, they opted for soft
AC anyway.

“Easy was a tough cookie to sell,”
says WSHH PD Joe Fenn. “We had
great 12-plus numbers, but we were
fifth or sixth 2554, and that’s pretty
much what all the easy listening sta-
tions were going through. The reason
to change was to increase our 25-54.
We're still trying to find a niche,
whether it's between soft AC and AC
or between AC and contemporary. It
may come down to a slug fest be-
tween us and WLTJ, [brighter ACs]
WHTX and WMXP, [oldies] WWSW,
and every station in town that goes
after 25-54 audience.”

Similarly, when KBIG Los Angeles
went from easy to soft AC four years
ago, it did so after rival KIQQ (now
KQLZ) had gone to Format 41. Al-
though KBIG has since moved more
toward mainstream AC, PD Rob Ed-
wards says that at the time his objec-
tive was to “duke it out with KIQQ
[and] take back the 2554 listeners
that we had previously lost to them.”

“We don’t think [the opportunity]
is a case of how soft we are,” says
WLIF PD Bob Moke. “It may be re-
lated as much to consistency. Some
people feel 92 Star [rival WYST-FM]

is light AC. Others think of it as an
oldies station. Our goal is to establish
ourselves as a consistent light AC
station.”

While Baltimore, San Francisco,
and Denver are markets where, thus
far, nobody has shown interest in the
easy listening franchise, in Pitts-
burgh top 40 WNRJ has become
WEZE-FM, aimed at WSHH’s old
easy listening audience. While Fenn
says that hasn’t changed his station’s
game plan, John Gallagher, PD of ri-
val WLTJ, likens WSHH to “a man
without a country. I ean’t see them
taking audience from us because
we're the established station. We
have the niche. We have the image.
We're known for what they do;
they’re not. They were the station
that had to change; we weren’t.

‘““We’re not concerned about
WSHH in any respect. Their music is
too up-temo. Their jocks sound beau-
tiful musie, and you can’t execute
soft AC with easy listening jocks.
They have a stigma in the market as
the easy station. There’s no reason
for our audience to go there.”

WLTQ’s Brennan has a similar
take on WEZW: “We're locally re-
searched and locally originated, so
what they’re doing really has no
bearing on us. We feel there will be
no impact.”

But Bolton’s Patrick warns that
when WEAZ turned on against
WKSZ using “tons of TV, for six
months we stayed on our predeter-
mined advertising course and that
wasn’t working. Finally, we did ad-
vertise heavily about what we were,
and in this book, although WEAZ'’s
12-plus numbers remain very strong,
we regained the lead in 25-54 women,
which is really our target demo.

“In retrospect, if our marketing ap-
proach had been different, we proba-

bly could have held them off, al-
though I don’t know if we could have
held them off completely,” says Pat-
rick. “We can’t tell beautiful listeners
that since they don’t play beautiful
music, forget them and listen to us
because they didn’t change on you.”

But WYST-FM PD Jim Rafferty,
who was Patrick’s APD at WKSZ un-
til last year, does think one soft AC
can steal another soft AC’s former
easy listeners. “We feel like we've
been doing the format right and if
people are going to listen to it, they
should listen to the original. And it’s
advantageous to us to position it that
way. We have several different liners
of that sort on the air, i.e, ‘The first is
still the favorite,” or “The station that
knows how to relax you.””

(Of all the soft AC battles, the
WYST/WLIF race is the one that
seems most likely to become heated.
Neither PD speaks well of his rival.
And WYST staffers are upset about
the post-format-change memo WLIF
circulated to clients, which, among
other things, promised to “eliminate
a need for WYST” and suggested
that the recent collapse of parent
company United Broadcasting’s sale
would leave WYST “virtually power-
less to react to . . . our major TV cam-
paign.”)

KBIG’s Edwards says that, despite
having vacated the soft AC position
some time back, KBIG still picked up
disenfranchised easy listeners when
crosstown KJOI went soft AC last
year. “I would just attribute it to
some ancient listening patterns.
There were some people who listened
to KBIG after the change who still
listened to KJOI for easy. When
KJOI changed, they just listened to
us more.”

The New Beat Propels PowerJam Gonference
Urban Network Panel Addresses Rap, Dayparting

B BY CRAIG ROSEN

LOS ANGELES—The timing could
not have been better for the Urban
Network’s first PowerJam Program-
ming Conference, held here Feb. 7-12.
After all, the fall Arbitron had given
many urban stations a boost on their
“churban” competitors (Billboard,
Feb. 10), and the host city had just ex-
perienced the birth of its first full-
powered urban outlet in more than
four years, KKBT (The Beat).

So while incumbent urban leader
KJLH was the convention’s host sta-
tion, KKBT may have been more
prevalent than any particular topic.
During a panel on playlists, for in-
stance, moderator Vinny Brown, PD
of WRKS New York, said jokingly to
KJLH MD Lynn Briggs, “Suppose a
new competitor comes on in your
market.” KACE Los Angeles PD
Steve Woods interrupted, quipping,
“Has that happened?”’ Briggs re-
sponded, “The competition is there.
You still have to focus on what you
do and your listeners.”

“You have to do what brought you
to the dance,” added Woods. “Some-
times you have to guide listeners and
remind them what you are going to
do for them.” Briggs also pointed out
that KPWR (Power 106) originally

signed on as an urban station before
becoming more dance-oriented.

KKBT also came up on a panel
about black AC. Despite the fact that
the number of churban stations that
deny any specific link to blacks has
dropped sharply in the past year, and
that KKBT freely admits to being an
urban station, which KPWR never
did, RCA’s James Jordan expressed
concerns about “stations [that] are
not operated by us, which could make
a problem for us down the line, be-
cause we aren’t controlling our own
musie.”

KKBT was also discussed in the
Friday afternoon consultants’ panel.
Although Don Kelly and protégé
Tony Gray of Gray Communications
engaged in a heated debate over the
fate of “churban” format stations,
both agreed with the two other panel-
ists, Lee Michaels and Dean Lands-
man, that KKBT has a good chance
to make the urban format a major
success in Los Angeles.

“Hopefully they'll hire a program-
mer that knows the format well
enough,” said Kelly. “They’re almost
a shoo-in for a five [share] if they do
it right.” While attendees complained
about KKBT’s fluctuating music mix
during the first week—sometimes al-
most AC, sometimes more up-

tempo—most acknowledged that
owner Evergreen Media had just
wanted to get the new format on the
air. “They debuted with a 0.4; they
had to do something,” said Michaels.
“I think they wanted to get it on the
air before the convention to get peo-
ple to talk about it,” added Kelly.

During that session, KKBT MD
Frank Miniaci sat quietly, apparently
unrecognized by the panel and other
attendees. KKBT executive VP/GM
Jim DeCastro and PD Liz Kiley,
meanwhile, were in the halls, where
Kiley was, by one attendee’s account,
“the belle of the ball” with would-be
Beat jocks.

Another prevalant topic at the Ur-
ban Network conference, and anoth-
er one that had no specific panel de-
voted to it, was black radio’s resis-
tance to rap music. While MCA
Records CEO/president Al Teller, in
his keynote address, did acknowledge
“the continued growth of black ra-
dio” and credited it with breaking
such MCA acts as Guy, which sold
more than 2 million records “almost
entirely generated by black radio,”
he also asked, “Is success beginning
to spoil black radio? Are you relying
too little on your musical instinects
and too much on advertising demo-

(Continued on next page)
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~ YesterHits,

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Crazy Little Thing Called Love,
Queen, ELEKTRA

. Do That To Me One More Time,
Captain & Tennille, casaBLanCA

. Yes, I'm Ready, Teri De Sario with
K.C., CASABLANCA

. Cruisin’, Smokey Robinson, tamLa

. Sa?é:k With You, Michael Jackson,

—

. é.ogger, Dan Fogelberg, FuLL moon/
Py

. On The Radio, Donna Summer,
CASABLANCA

. Desire, Andy Gibb, rso

. Coward Of The County, Kenny
Rogers, UNITED ARTISTS

. Sara, Fleetwood Mac, waRNER BROS

POP SINGLES—20 Years Ago

. Thank You (Falettinme Be Mice Elf
Agin)/Everybody Is A Star, Sly &
the Family Stone, epic

. Hey There Lonely Girl, Eddie
Holman, asc

. Bridge Over Troubled Water,
Simon & Garfunkel, coLumsia

. | Want You Back, Jackson 5,
MOTOWN

. Travelin’ Band/Who'll Stop The
Rain, Creedence Clearwater
Revival, FaNTASY

. No Time, Guess Who, rca

. Raindrops Keep Falling On My
Head, B.J. Thomas, SCEPTER

5 Ps!chedelic Shack, Temptations,
GORDY

O WVW®W N O Uds W N

—

—

[ S A N

. Venus, Shocking Blue, coLossus
. Rainy Night In Georgia, Brook
Benton, cotiLion

TOP ALBUMS—I10 Years Ago

. The Wall, Pink Floyd, coLumsia

. Damn The Torpedoes, Tom Petty
& the Heartbreakers, BACKSTREET

. Off The Wall, Michael Jackson, epic

. Pprrcoenix, Dan Fogelberg, FuLL MOON/

oW ® NO

. The Long Run, Eagles, asvium

. On The Radio—Greatest Hits
Volumes One & Two, Donna
Summer, CASABLANCA

Kenny, Kenny Rogers, UNITED ARTISTS
. Permanent Waves, Rush, MERCURY

. Cornerstone, Styx, aam

. September Morn, Neil Diamond,
COLUMBIA

AN bW N

cweN

TOP ALBUMS—20 Years Ago
. Led Ze(PpeIin I1, Led Zeppelin,
ATLANT!

. Abbey Road, Beatles, arpLE
. Live In Las Vegas, Tom Jones,
PARROT

. Willie And The Poor Boys,

Creedence Clearwater Revival,
FANTASY

. Engelbert Humperdinck, parroT
. Let it Bleed, Rolling Stones, LONDON
. Santana, coLumeia

| Want You Back, Jackson 5
MOTOWN

. Chicago, columsia
. Was Captured Live At The Forum,
Three Dog Night, punmiLL

COUNTRY SINGLES—10 Years Ago

. Years, Barbara Mandrell, mca

. L Ain't Living Long Like This,

Waylon Jennings, Rca

My Heroes Have Always Been

Cowboys, Willie Nelson, coLumeia

. Da#ydream Believer, Anne Murray,
CAPITOL

P TUN S

oW ®NOW

. 1Can’t Get Enough Of You, Razzy
Bailey rca

. Nothing Sure Looked Good On
You, Gene Watson, camitoL

. hgxe Me Over Again, Don Williams,

. Why Don’t You Spend The Night,
Ronnie Milsap, rca

. Baby, You're Something, John
Conlee mca

. Lying Time Again, Mel Tillis, Erextra

SOUL SINGLES—10 Years Ago

. Speciat Lady, Ray, Goodman &
Brown, POLYDOR

. And The Beat Goes On, Whispers,
SOLAR

© W ® N O U b W N

—

—

. The Second Time Around,

Shalamar, soLar

. Epocck With You, Michael Jackson,
tl

Too Hot, Kool & the Gang, DE-LITE
Got To Love Somebody, Sister
Sledge, COTILLION

. 1 Shoulda Loved Ya, Narada
Michael Walden, atLantic

. Peanut Butter, Twennynine
Featuring Lenny White, ELEkTRA

. Haven't You Heard, Patrice
Rushen, ELEKTRA

. Bad Times, Tavares, capitoL

© W ® N oY s W N
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URBAN NETWORKS’ POWERJAM CONFERENCE

(Continued from preceding page)

graphics? Are you becoming too con-

they may “not be hip enough for Jack
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CONTEMPORARY.

sgrvatiye? Are you spending more Patterson at [rap-oriepted]. KDAY, |z Compiled from a national
time with your computer than with  not black enough for Cliff Winstonat | « | _x | ¢ 2'& TR sample of radio playlists. s
our stereo? Are you waiting too  [mainstream] KJLH, and not smooth TU |20 33|23 ' SRS
y : y g ? = 52 o~ =0 LABEL & NUMBER/DISTRIBUTING LABEL
long on records?” enough for Steve Woods at [black
While adults may fulfill advertis- AC] KACE.” * & NO.1 * %
ers’ demographic profile, Teller said  Later during the panel, KJLHPD | 1 | 1 | 1 | n | HEREWEARE & GLQRIA ESTEEAN
i§ is “kids in the street that add the Cliff Winston asked audience mem- " ) 2 | 12 | WHAT KIND OF MAN WOULD | BE? CHICAGO
sizzle. If they don’t hear what they ber WBLS New York PD Ray Boyd if REPRISE 7-22741
want to hear on your station, believe  he played more rap, since New York [(3)| 3 | 5 | 6 | ALLMYLIFE LINDA RONSTADT/AARON NEVILLE
me, they are going to go looking for is the genre’s home. “Are you down 3
it somewhere else, perhaps even on  with Ice-T?,” Winston asked, refer- @ 8 9 |1 5‘.%’35};3?9"0‘”’ > CUIRERRANRROSS
an urban/CHR station, otherwise ring to the L.A.-based rapper who at- 5 5 | 11 | 10 | GOING HOME ® KENNY G
known as the dreaded ‘churban.’” tacked KJLH on his latest album for ARSTA991I
Teller also complained that “rap  not playing enough rap. “I'm down 6 | 7 | 8 | 14 | ANYOTHERFQOL ® SADAC WATANABE/PATTI AUSTIN
still has not been recognized fully by  with numbers,” Boyd responded. “I LOVE WILL LEAD YOU BACK TAYLOR DAYNE
black radio,” although major adver- play less rap. New York is the home @ W | 17 ] 5 | Aestaooss
tisers have embraced it. “When Ron-  of rap. Memphis is the home of Elvis. 8 | 4 | 3 | 13 | DOWNTOWN TRAIN @ ROD STEWART
ald McDonald’s programming is a lot ~ You target your audience.” Eakie EX'TREME 5 S BLCy JOEL
hipper than what I am hearing on the Targeting audience was the major @] 12|14 | s | 18919 3873091
radio, that’s when I really start to  topic in Thursday’s Constructing The 0 | 9 7 | 15 | SACRIFICE @ ELTON JOHN
worry.” Perfect Playlist panel. With urban peAsaen
Pointing at the differences be- product in recent months having [(AD]| 13 | 16 | 7 | STARTING OVER AGAIN @ NATALIE COLE
tween Billboard’s sales-driven Top been primarily mid- to down-tempo - 3 | JUST BETWEEN YOU AND ME © LOU GRAMM
Black Albums chart, which features on one side, and rap on the other, ur- 6 : 1 ATLANTIC 788781
10 rap acts in the top 25, and the Hot  ban stations have—like their top 40 |(13)| 17 | 19 | 8 | !'LLBEGOODTOYOU DONNY OSMOND
Black Singles chart, Teller told at- counterparts—become heavily day- ATl 1499
tendees, “This great a gap between parted. While WMGL Charleston, 19 | 2 [ WASITNOTHING ATALL SIBEES MU
sales and airplay should be a source  S.C, PD Earl Boston, WBLX Mobile, 5| 10| 6 | 18 | HOWAM I SUPPOSED TO-LIVE WITHOUT YOU @ M. BOLTON
of great concern for you. Your audi- Ala., PD Tony Brown, and KJLH mu- DL Ty
ence is telling you something ... sic director Lynn Briggs discussed 16 | 11 | 10 JEEEM NOTHIN'TOHIDE *ROCO
Don’t you think it's time you start to dayparting, KACE’s Woods—whose 23 10 THE LAST THING CUTTING CREW
listen?” station is already relatively mellow— I 4L VIRGIN 799133
At Thursday morning’s “Forging  said, “We don’t use the ‘D’ word, ex- 18|15 | 13| 1 | WHENTHE NIGHT COMES @ JOE COCKER
The New Adult Format” panel, rec- cept in morning drive. We don’t want
. 2 : VERYTHIN © JODY WATLEY
ord company representatives hinted people to hit the snooze and go back 19 | 18 | 15 | 20 | EVERVTHING
that the black AC format has made it  to sleep.” 20 | 21 | 2 | 8 | DONTCRYILENE @ VONDA SHEPARD
increasingly difficult to break new For its first time out, reviews on NOTH:; e < TR
acts. the 2year-old urban radio tipsheet’s | 21 | 16 | 12 | 17 | ANOTHER DAYIN PARADISE PHI
Harold Childs of Warner Bros. said  convention were relatively positive, % % #* POWER PICK & % %
the label pressed special samplers of although some PDs complained @ 27 | | 2 | )WISHIT WOULD RAIN DOWN @ PHIL COLLINS
the adult-oriented material from an  about too many events being pitted jumem AILANLCTR2728
album aimed at black AC stations be-  against each other. Its more than 700  [(23)| 28 | 37 | 3 | BODYGUARD BEE'GERS
cause the label realized that a “large  attendees were enough to give Urban HAVE A HEART © BONNIE RATTT
percentage [of some albums] would Network a place among the five oth- 3 | 36 | 4 | cariroLassal
be a turnoff to adults.” RCA Rec- er black-oriented conventions it now  [(26)| 35 | 4 | 4 | WHERE'VE YOU BEEN ® KATHY MATTEA
ords’ Jordan complained that he of- competes with—four of them spon- LACAe e 5
ten has a hard time getting rap art-  sored by rival publications. 32 | 33 | 4 | BLACKVELVET @ ALANNAH MYLE
ists played in Los Angeles because 27 | 23 | 21 | 22 | DONTKNOWMUCH &LINDARONSTADT/ AARON NEVILLE
ELEKTRA 7-69261
3 | 48 | 3 | LOOKMEINTHEHEART TINA TURNER
20 | 24 | 18 | 16 | THELAST WORTHLESS EVENING # DON HENLEY
0 | 22 | 25 | 11 | NOMYTH © MICHAEL PENN
GBD| % | 4 | 3 | ESCAPADE @ JANET JACKSON
32 | 13 | 4 | 7 | REACHOUTFORME @ OLIVIA NEWTON-JOHN
ATTENTION OUTSTANDING (3| » | % | 3 | DANGEROUS SR
RADIO STATIONS RADIO w o [w]s | SRR, s con
) HUM OR % | 26 | 26 | 12 | FREEFALLIN' © TOM PETTY
All formats: Did you run 2 | _ | 2 | MAKEITLIKEIT wAS # REGINA BELLE
countdowns of the BEST Country and main ;%:,M:.:;B;:?: © BELINDA CARLISLE |
5 1
OF 1989..THE BEST OF f Send GD| s | | 2 | 3NN
THE 1980’s, TOP 500 OF stream formats. Sen B | 29| 28 |17 | WALKONBY B © MELISSA MANCHESTER
ALL TIME, etc? | would for sample(s). Monthly 3 | 25 | 20 | 14 | JUSTLIKE JESSE JAMES CHER
:!kf tto add a copy OfI yOL:r service with option for 0 | 30 | 27 | 16 | WHENISEEYOUSMILE & BAD ENGLISH
IStto m ersonnal col- RS ] 5
Poaion Pylegse cordliio additional material. ||[a | u | % | s | [sLBEGOODTOYOU © # QUINCY JONES
' ' Write to: @ [ 3 | 30 | o | PEACEINOURTIME EDDIE MONEY
. * % & HOT SHOT DEBUT # % #
J.J. GASHMAN Comedy Services @3)| NEWp | 1 | EVERYTHING YOU TOUCH  SMOKEY ROBINSON
ansas noa 716 Commonwealth Avenue - > | KEEP IT TOGETHER NIADGTR
Pennsville, N.J. 08070 RewignyMA 92953 LISTEN T0 YOUR HEART - ROXETTE
e 45 | 41 | 32 | 2 | pecs
S ——— NEWp | 1 | HOW'BOUT l{S GRAYSON HUGH & BETTY WRIGHT
QUALITY m\mg ID’S STATION PERSONNEL. PLACE YOUR a7 | 4 L 29 | 20 | ANGELIA ¢ RICHARD MARX
LSO S0 Q] ' OPPOSITES ATTRACT  PAULA ABDUL
Demo Available (414) 771-6505 - NEWD | 1 | Uron7ooise N
e e SR ASK FOR NEWD | 1 | YOUBREAN T ¢ JOHNTESH
erry Sweet & Associates, Inc. JEFF SERRETTE
2347 N. 117th St. IN NY STATE 50 | 4 | 3 | 20 [ THEWAYTOYOURHEART S ST

Milwaukee, W1 53226

1(212) 536-5174

O Products with the greatest airplay gains this week. @ Videoclip availability.
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A&M Records created Y.E.S. 'TO JOBS in 1987, A&M Records

) . . AHantic Records
opening the door of the entertainment industry to a

The BMG Group,

new generation of exceptional minority teecnagers. including Arista, RCA and

The program has become a major way to find BMG Distribution

KABC Radio's “America's Top 40"

talented newcomers for the music business. For the
KBIG

cost of hiring one or more new employees at minimum KKGO-FM/KKJZ-AM

KTLA

wage for ten weeks, you make an immeasurable
New Marketing/BNW Entertainment

investment in the future. Y.E.S. TTO JOBS has grown

Original Sound Entertainment

from 50 interns at 25 companies to over 200 interns at Peaches Records

Recording Industry Association

75 companies. Llast year almost 20% of the interns
of America [RIAA)

found permanent work in the industry at the end of Rose Records/Stirling Ventures

. . Show Industries/Music Plus
the summer program. Invest in a teenager and 1nvest

Sleeping Bag Records

In your future. Sound Disk-Tributors/Streetside Records

Tommy Boy Records
Tower Records

Warner Bros. Records
Warner/Chappell Music, Inc.

Warner/Elektra/Atlantic Corporation (WEA)
Waxie Maxie's Records
Wherehouse Entertainment

- Wright/Banks Films

Join the growing list of entertainment companies ‘1o find out how to cnroll
vour company and
ZCct More information contact
who are saying Y.E.S. TO JOBS! Y.E.S. TO JOBS!
at (213) 469-2411

L]
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Billboard.

FOR WEEK ENDING
FEBRUARY 24, 1990

POWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audience of more than 1 million.

GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.

SILVER-—Stations with a weekly cume
audience between 250,000 and 500,000.

21 EX  Alannah Myles, Black Velvet 9 4 Michel'le, No More Lies £X EX Bad English, Price Df Love 23 21 Tommy Page, I'll Be Your Everything
28 25 Janet Jackson, Rhythm Nation 10 17 Alannah Myles, Black Velvet ' £X EX Elton John, Sacrifice 24 26 Alannah Myles, Black Velvet
29 27 Phil Collins, Another Day in Paradise 1 5  Expose, Tell Me Why EX EX Michel'le, fo More Lies 25 24 Skid Row, | Remember You
[i! 30 28 Linda Ronstadt (Featuring Aaron Nev 12 9 The Cover Girls, We Can't Go Wrong EX EX Tommy Page, I'll Be Your Everythin 26 25 Michael Damian, Was It Nothing At All
A — Motley Crue, Without You 13 16  Phil Collins, | Wish 1t Would Rain Do EX EX Leila K with Rob ‘N’ Raz, Got To Gel 21 28 Taylor Dayne, Love Will Lead You Back
A —  Luther Vandross, Here And Now 4 13 gumc Jones Featuring Ray Charles & EX EX Warrant, Sometimes She Cries 28 29 Madonna, Keep It Toﬁe(hev
%«/M 15 20 Bad English Price Df Love EX EX The Brat Pack, You're The Dnly Woman 29 30 Michael Penn, No Myth
16 26 Luther Vandross, Here And Now EX  EX  Cher, Heart Df Stone AN — D:mhe Mode, Personal Sesus
New York O.M. Steve Kingston 17 28 Technotronic, Get Up! (Before The Nig Washington P.D.: Matt Farber A B Jimmy & The Critters, Somebody
1 1 Janet Jackson Escapade —r ) T e e b by Time 1 3 Paula Abdul (Duet With The Wikd Pair), Ney//
22 Paula Abdul (Duet ﬁf’m The wild Pair), < sFM 1027 20 25 Dino, Never 2 Much Of U 21 Chicago, What Kind Of Man Would | Be? T’gﬁ
33 Jaya, If You Leave Me Now - < y : 21 31 Taylor Dayne, Love Will Lead You Back 3 7 TheB52s, Roam
4 4 Michael Bolton, How Am | Supposed To 22 21 Linda Ronstadt (Featuring Aaron Nev 4 2 Tom Petty, Free Fallin
§ 5 Aerosmith Janies Got A Gun B g Lisa Stansheld, A Around The World o 4 f;’;ﬁﬂh{;ﬁ g, Ceppyde
oria Estefan, Here We Are , Pri ov
7 10 The Cover Girls, We Can't Go Wrong Los Angeles P.D.: Gerry DeFrancesco | 5 32 panace Tencer Loxe ver 7 13 Roxette, Dangerous ) ) -
8 6 Seduction, Two To Make It Right i " 8 4 Aerosmith, Janie's Got A Gun Detroit P.D.: Gary Berkowitz
5 B! 1 1 Paula Abdul (Duet With The Wild Pair), 26 24 Paul Mc(lartnta{{v Flrﬁure 0f Eight 9 11 Billy Joel 1 GoToE
9 i1 Madonna, Keep It Together 2 4 Jaya, If You Leave Me Now 21 32 Michael Penn, No Myth illy Joel, | Go To Extremes 1 3 Gloria Estefan, Here We Are . Rill B
10 12 D-Mob |ﬂ"°¢“¢'%0ﬂhy Dennis, C'Mon 3 3 The Cover Girls, We Can't Go Wrong 28 30 Belinda Carlisle, Summer Rain o g uction, T"B To 'Make it Right 2 2 Eiton John, Sacrifice Houston P.D.: Bill Richards
11 7 Expose, Tell Me X 4 6 Janet Jackson, Escapade 29 34 The B-52's, Roam }% . Rod 5'"’;"- oupown Té’.'“ 3 1 Rod Stewart, Downtown Train 1 1 Anything Box, Living In Oblivion
1213 milli Vanill, All Or otmne 5 2 Michael Bolton How Am | Supposed To 30 39 Jane Child, Don't Wanna Fall In Love W.‘"’"'vu 0'"9}'"\95 he 'ées ] 4 8 Kenny G, Going Home 2 3 The Cover Girls, We Can't Go Wrong
13 15 Kyze, Stomp (Jump Jack Your Body) 6 7 Michel'le, No More Lies 31 33 Richard Marx, Too Late To Say Goodbye 12 7 R‘?’."\”d ."’."A'" ‘6" Lat&_To ay Goodbye 5 5 Chicago, What Kind Of Man Would | Be? 3 4 Erasure, Blue Savannah
14 23 Tommy Page, I'll Be Your [vemhmF 7 5 Jody Watley, Everything 32 40 TYommy Page, V'l Be Your Everything }5 lf Milli "‘l'; " N’ NOA '"Fs 4T 6 7 Roxette, Dangerous 4 5 Roxette. Dangerous
15 21 Chicago, What Kind Of Man Would [ Be? 8 12 Gloria Estefan, Here We Are 33 38 The Brat Pack, You're The Only Woman b %z ;‘I'C"a'," e oy arosed 0 7 6 Lou Gramm, Just Between You And Me 5 6 Xymox, Imagination
16 18 Billy Joel, | Go To Extremes 9 g Seduction, Two To Make It Right 34 35 Fine Young Cannibals, I'm Not Satisfi e o L placklye e 8 11 aw Joel, 1 Go To Extremes 6 7 Janet Jackson, Escapade
1720 Stevie B, Love Me For Life 10 11 D-Mob Introducing Cathy Denmis, C'Mon 35 31 Kevin Paige, Anything | Want 18 Z; Tha ‘é"“a' G?ﬁp W oge! "e[; i 9 9 Bad Enghsh, Price Of Love 7 & TheB-52's, Roam
18 22 The B-54s, Roam 11 14 Aerosmith, Janie's Gat A Gun 36 EX  Cher, Heart Of Stone 18 38 Tado Bovee Love Wil Lead Yoo o 10 12 Taylor Dayne, Love Will Lead You Back 8 9 Expose, Telh Me Wh‘
19 24 Buz Markie, Just A Friend 12 15 The B-52's, Roam 37 EX Don Henley, The Heart Of The Matter I~ ’Y“é Dayne, w°v""| ! e%d ou Back 11 4 Tom Petty, Free Fallin' 9 2 Paula Abdul (Duet With The Wild Pair),
20 8 Jody Watley, Everythin 13 13 Chicago, What Kind Of Man Would | Be? 38 EX The U-Krew, If U Were Mine LI Phil Collins, ." 5 ed' Would Rain Do 12 15 Richard Marx, Too Late To Say Goodbye 10 13 Gloria Estefan, Here We Are
21 25 Taylor Dayne, Love Will Lead You Back 14 16 Stevie B, Love Me For Life 39 EX Calloway, | Wanna Be Rich Z% 23 {03" J":,v i Y_" eeds £ hi 13 16  Phil Collins, | Wish It Would Rain Do 1n 12 Jw Watley, Eve(ything
22 26 Michel'le, No More Lies 15 18  Biz Markie, Just A Friend M40 —  Seduction, Heartbeal 3 zg T aee b ,{3'; V°"d' verything 14 10 Phil Collins, Another Day In Paradise 12 10 Rod Stewart, Downtown Train
23 27 Luther Vandross, Here And Now 16 19 Taylor Dayne, Love Will Lead You Back A — EMon John, Sacrifice 1 iz Markie, ‘Es rien 15 19 Linda Ronstadt (Featuring Aaron Nev 13 14 Milli Vanilli, All Or Nolhin%
24 28 Technotronic, Get Up! (Before The Nig 1721 Tommy Page, ll Be Your Everything A — Lou Gramm, True Blue Love 20 ipuatiey, erything 16 14 Taylor Dayne, With Every Beat Of My H 14 15 D-Mob Introducing Cathy Dennis, C'Mon
25 30 Roxette, Dangerous ) 18 8 Skid Row, I Remember You A — Regina Belle, Make It Like It Was % 1 E‘“‘"‘ ""-MR‘?’“‘?’“WPA‘ 17 22 Luther Vandross, Here And Now 15 16 Biz Markie, Just A Friend
% 29 Phil Collins, I Wish It Would Rain Do 19 10 Technotronic Featuring Felly, Pump Up Sl |23 rotheraVandoessy HerelndiNow 18 20 John Farnham, You're The Voice 16 11 Seduction, Two To Make It Right
21 14 Linda Ronstadt (Featuring Aaron Ney 20 23 Madonna, Keep It Together Aﬂ 30 D.'Wr"' Mode, Personal Jesus 19 21 Belinda Carlisle, Summer Rain 17 18 Bad English, Price Of Love
A28 — Richard Marx, Too Late To Say Goodbye 21 25 Lisa Stansfield, All Around The World —  Kiss, Forever 20 17 Milli Vanilli, Blame It On The Rain 18 22 Technotronic, Get Up! (Before The Nig
A29  — Regina Belle, Make It Like It Was 22 21 Luther Vandross, Here And Now A29 —  Lisa Stansfield, All Around The World 21 24 Madonna, Keep It Together 19 20 Kevin Paige, Anything | Want
A30 —  Jane Child, Don't Wanna Fall In Love 23 28 Seduction, Heartbeat A30 — D-Mob Introducing Cathy Dennis, C'Mon 2225 Michael Penn, No My%h 0 24 T42 Don't Let M Eove Push
24 29 Roxette, Dangerous 23 13 Jody Watley, Everythin, 21 23 Madonna, Keep It Together
25 30 Phi Colims, I 'Wish 1t Would Rain Do V - 24 EX  Alannah Myfes, Black Vetvet 22 25 Warrant, Sometimes She Cries
EX EX Belinda Carlisle, Symmer Rain . FM 22 EX ?on b:enley.cThe telartlof Lhe‘ gall(?f g g Elu CollmshL\szsh Al Would ':ialitn Do
n . —  Fine Young Cannibals, I'm Not Salisfi tronic, Getting Away Wit
Pittsburgh P.D.: Clarke Ingram A Enc Clapton, Bad Love 25 28 Kiss, Forever
1 1 Paula Abdul (Duet With The Wild Pair), 26 29 Richard Marx, Too Late To Say Goodbye
i i o0 i ATl . X
2 2 Seduction, Two To Make It Right o 21 30 Belinda Carlisle, Summer Rain
3 10 Janet Jackson, Escapade 28 EX Leila K With Rob ‘N’ Raz, Got To Get
/ g ; :l‘lhlllc'a :h‘\l'lv‘hml'%"duoihmn Woldl Be? g E& 'T,avor Dayr;:. Lé)vle vaiIl Llfad You Back
R illi illi, r Nothing * Ri eter Mul , Cuts You
New York P.D.: Gary Bryan § 12 Roxette, Dangerous Atlanta P.D.: Rick Stacy Fo Michel'le,rhoyMore s p
1 A Paula Abdul (Duet With The Wild Pair), 7 4 Technotronic Featuring Felly, Pump Up 1 1 Janet Jackson, Escapade "‘3 EX EX Lisa Stansheld, All Around The World
g ; JSeduclt'iovn, Tleo To make 1t Right g 1; ![!ad [nngis'h, ':ncvev '?f ove § 2 "?‘Q:m,el.e D;ggaoo’gsLles ]0 EX EX Cher Heart Of Stone
aya, If You Leave Me Now X efl Me i i i - Bri il k i
A5 et Jackson, Escapadr; 108FM 10 3 Aemi!h, Janie's Got A Gun 4 4 Willi Vanill, All Or Nothing Minneapolis PD B”an, Philips Ei 3 }:)‘fnm;(l(’eawg'g "|ﬁ g’:%m"{saymmg
5 2 Michael Boiton. How Am | Supposed To Boston P.D. Sunny Joe White 1 8  Rod Stewart, Downtown Train 5 5 Motiey Crue, Without You 1 1 Paula Abdul (Duet With The wild Pair}, EX EX Aiannah Myiés Black Velvet
6 8 Expose Tell Me Why 4l Y 12 16 Linda Ronstadt (Featuring Aaron Nev 6 9 Bad English, Price Df Love 22 Janet Jackson, Escapade EX EX  Midnight Oil, Blue Sky Mine
7 9 Gloria £stefan, Here We Are 1 1 Janet Jackson, Escapade 13 18 Michael Damian, Was it Nothing At Afi 7 7 The Cover Girls, We Can’t Go Wrong 3 7 Skid Row, | Remember You EX EX Jane Child, Don't Wanna Fall In Love
8 6 Aerosmith, Janie's Got A Gun 2 2 Glona Estefan, Here We Are 14 15 Gloria Estefan, Here We Are 8 14  Alannah Myles, Black Velvet L) 6 Roxette, Dangerous A — A'me Lorain, Whole Wide World (From
9 10 D-Mob Introducing Cathy Dennis, C’Mon 35 Richard Marx, Too Late To Say Goodbye 15 17 Kevin Paige, Anything | Want 9 10 The B-52's Roam 5 10 Aerosmith, Janie's Gol A Gun A —  Motley Crue, Without You
10 13 Chicago, What Kind Of Man Would | Be? 4 &4 Wil Vanilli, All Or Nothing 16 .20 Taylor Dayne, Love Will Lead You Back 10 11 Tears For tears Woman In Chains 6 3 Technotronic Featuring Felly, Pump Up '
11 15 Madonna, Keep it Together 5 6 Michel'le, No More Lies 17 21 Michel'le, No More Lies 11 16 Billy Joel, I Go fo Extremes 7 4 Tom Petty, Free Fallin”_ =
1212 Ml Vanilli, All O Nothing 6 9 The B-52's, Roam ., 18 19 Richard Marx, Too Late To Say Goodbye 1218 Jaya, If You Leave Me Now 8 5 Linda Ronstadt (Featuring Aaron Nev Ve WXA
13 19 Billy Joel, | Go To Extremes 7 & D-Mob Introducing Cathy'Denmis, C'Mon 19 22 Biz Markie, Just A Friend 13 15 D-Mob Introducing Cathy Dennis, C'Mon 9 11 Milli Vanilli, All Or Nothing /b
14 16 Richard Marx, Too Late To Say Goodbye & 14 Alannah Myles, Black Velvet 20 23 Warrant, Sometimes She Cries 14 2 Chicago, What Kind Of Man Would | Be? 10 21 Alannah Myles, Black Velvel /
15 18 Stevie B, Love Me For Life 9 10 The Cover Girls, We Can't Go Wrong 21 25 Phil Collins, | Wish It Would Rain Do 15 19 Jane Child, Don't Wanna Fall In Love 11 14 Warrant, Sometimes She Cries
16 17 Sybi Walk On By 10 11 Billy Joel, | Go To Extremes 22 21 The Cover Girls, We Can't Go Wrong 16 23 Taylor Dayne, Love Will Lead You Back 12 16 The Cover Girls, We Can't Go Wrong E
177 UouGramm, Just Between You And Me 11 12 A'me Lorain, Whole Wide World (From 75 26 Billy Joel, | Go To Exiremes 1713 Michael Bolon, How Am | Supposed To 13 8 Jody Watley, Everything /<K5
18 20 Michelle, No More Lies 12 13 Luther Vandross, Here And Now 24 24 Whitesnake, The Deeper The Love 18 21 Whitesnake, The Dee‘)er The Love 1415 Chicafo, at Kind Of Man Would | Be? P i
19 22 Roxette, Dangerous 13 17 Taylor Dayne, Love Will Lead You Back 25 28 Kiss, Forever 19 20 Technotronic, Get U“) (Before The Nig 15 18 Billy Joel, | Go To Extremes
2 21 Taylor Dayne, Love Will Lead You Back 14 19 Madonna Keep It Together 26 29 D-Mob Introducing Cathy Dennis, C'Mon 20 28 Michael Penn, No Myth 16 19 ERon Jobn, Sacrifice Houston P.D.: Adam Cook
21 24 The Cover Girls, We Can't Go Wrong 15 16 The Smithereens, A Girl Like You A2] — The B-52's, Roam 21 21 Madonna, Keep It Together 1717 Bad English, Price Of Love 1 1 Janet Jackson, Escapade
22 23 Luther Vandross, Here And Now 16 18 Linda Ronstadt (Featuring Aaron Nev 28 148 Tom Petty, Free Fatin’ 22 25 Lisa Stansfield, All Around The World 18 24 The B-52's, Roam 2 4 Roxette, Dangerous
23 26 The B-52's, Roam 17 22 Technotronic, Get Up! (Before The Nig 29 EX  Madonna, Keep It Together 23 26 A'me Lorain, Whole Wide World (From 19 9 Rod Stewart, Downtown Train 33 Milli vanil, &I Or Nothin
24 25 A'me Lorain, Whole Wide World (From * 18 20 Ehon John, Sacrifice 830 — Alannah Myles Black Velvet 24 29 Kevin Paige, Anything | Want 20 12 Seduction, Two To Make It Right 4 2 Paula Abdul (Duet With T&e Wild Pair)
25 29 Tommy Page, I'll Be Your Everything 19 21 Roxette, Dangerous A — Tommy Page si'n Be Your Everything 25 12 Aerosmith, Janie's Got A Gun 21 22 Richard Marx, Too Late To Say Goodbye 5 6§ The B-52's, Roam '
2% 28 Biz Markie, Just A Friend 20 24 Lisa Stansfield, All Around The World A — Jane Child, Don't Wanna Fall in Love 26 30 Tommy Page, I'll Be Your Everything 22 23 Taylor Dayne, Love Will Lead You Bac| § 11 Anything Box, Living In Dblivion
21 31 Phil Collins, ! Wish It Would Rain Do 21 23 The Chimes, 1-2-3 21 EX  Phil Collins, | Wish it Would Rain Do 23 25 Madonna, Keep It Together 7 9 Biz Markie, Just A Friend
28 30 Warrant, Sometimes She Cries 22 25 Depeche Mode, Personal Jesus 28 EX  Luther Vandross, Here And Now 24 EX  Kiss, Forever 8 The Cover Girls, We Can't Go Wron
29 32 Lisa Stansfiedd, All Around The World 23 28 Phil Collins, | Wish It Would Rain Do 29 EX Xymox, Imagination 25 EX Michael Penn, No Myth 9 10 D-Mob Introducini Cathy Dennis, C'Mon
30 11 Rod Stewart, Downtown Train 24 21 Rolling Stones, Almost Hear You Sigh A30 — Depeche Mode, Personal Jesus 2 EX Lisa Stansfield, All Around The World 10 12 Belinds Carlisle, Summer Rain
A3l — Seduclion, Heartbeat 25 26 Bad English, Price Of Love A — Linda Ronstadt (Featuring Aaron Nev 21 EX  Bobby Z, Lie By Lie 11 14 Madonna Keepvlt Together
32 EX ERon John, Sacrifice 26 29 Michael Penn, No Myth A — Belinda Carlisle, Summer Rain 28 EX Jane Child, Don't Wanna Fall In Love 12 13 Taylor Dayne, Love Will Lead You Back
A —  Alannah Myles. Black Velvet 21 33 Biz Markie, Just A Friend A — Richard Marx, Too Late To SaY Goodbye 29 EX Calloway, | Wanna Be Rich 13 15 Erasure, Blue Savannah
A — Technotronic, Get Up! (Before The Nig 28 30  Whitesnake The Deeper The Love A — The Brat Pack, You're The Only woman 30 EX Belinda Carlisle, Summer Rain 1 18 Michele, No More Lies
A — Kiss, Forever 29 31 Belinda Carlisle, Summer Rain EX EX Warrant, Sometimes She Cries A — Tommy Page, 1 Be Your Everything 5 7 Expose, Tell Me Why
A — Cher, Heart Of Stone 30 32 The Brat Pack. You're The Only Woman . . . : A — Midnight Oil, Blue Sky Mine 6 17 Kevin Paige, Anything | Want
EX EX Midnight 04, Biue Sky Mine 3 EX  Kaoma, Lambada Philadelphia P.D.: Todd Fisher A —  The Brat Pack, You're The Onfy Woman 7 13 Technotionic, Gel Up! (efore The Nig
EX EX The Brat Pack, You're The Only Woman 32 3 Kiss, Forever 1 3 Rod Stewart Downtown Train A —  Regina Belle, Make It Like it Was 8 B Seduction, Two To Make It Right
33 35 Kewin Paige, Anything | want 2 2 Skid Row, | Remember You A — P Coliins, | Wish It Would Rain Do 9 20 Calloway | Wanna Be Rich
34 EX  Cher, Heart Of Stone 31 Michael Botton, How Am | Supposed To A —  Enuff I'Nuff, Flg High Michelle 0 21 3ane Child, Don't Wanna Fall In Love
35 EX  Xymox, Imagination 4 6 Paula Abdul (Duet With The Wild Pair), A —  Cher, Heart Of Stone 1 22 Tommy Page, I'll Be Your Everything
A —  Seduction, Heartbeat 5 5 Seduction, Two To Make It Right 22 23 Luther Vandross, Here And Now
A i [Donstenisy Theliead D Theimatter 6 & Aerosmith, Janie’s Got A Gun 23 24 Lisa Stansfiekd, All Around The World
R I 1 R
™ D . Gloria Estefan, Here We Are o i 23 26 Leila K With Rob "N’ Raz, Got To Get
EX EX arm, Love Don't Come Easy 9 10 Jaya, If You Leave Me Now Tampa ) oM. Mas_on Dixon 26 27 The U-Krew, Il U Were iﬁg
E& % iane fh""dbl?l;" B:‘ez"ﬂa Fail In Love 1015 Janet Jackson, Escapade ; ; m‘?n' 'Two To M&keklt Right \ 7 28 Kaoma Lambada
. . oan Jew, Vi S 11 13 Tom Petty, Free Fallin’ ia Estefan, Here We Are = i f i
Chlcago P.D.: Dave Shakes EX EX Mtdmg"hl 0il, IueﬂSk Mlpe 12 12 Willi Vnmi_ Ali Or Nothing 3 7 Tesla, Love Song Zg g ::glr\“axebl“l’s::;\,s:!u: 'i;(hMme
1 5 Paula Abdul (Duet With The Wild Pair), EX EX  Joyce “Fenderella” Irby, I'l Be Ther 13 14 Billy Joel, 1'Go To Extremes 4 10 Roxette, Dangerous 830 Seduction, Hearthea
2 6 Janet Jackson, Escapade EX EX  Natalie Cole, Wiid Women Do 1016 Biz Markie, Just A Friend § & Chicago, What Kind Of Man Would | Be? | (. P.D Bill Gamble A —  Natahe Cole, Wild Women Do
3 1 Jaya, If You Leave Me Now 15 18 B-52's, Roam 6§ 9 Janet Jackson, Escapade ago Lo A —  Peter Murphy, Cuts You U
4 3 Michael Bolton, How Am | Sue(posed To 16 26 Tommy Page, I'll Be Your Everything 7 2 LouGramm, Just Between You And Me 1 3 Elton John, Sacrifice EX  EX  A'me Lorain, Whole Wide \Eonu (From *
5 7 The Cover Girls, We Can't Go Wrong BOSTON'S 17 19 Michael Damian, Was [t Nothing At All & 4 Tom Petty, Free Fallin 2 1 Rod Stewart, Downtown Train X EX  Xymox, Imagination
€& 8 Stevie B, Love Me For Life Sh— —— 18 20 Chicago, What Kind Of Man Would | Be? 9 11 Aerosmith, Janie's Got A Gun 3 4 Chicago, What Kind Of Man Would | Be? X EX Smithereens. A Girl Like You
7 4 Seduction, Two To Make It Right WIOU'Q 4 5 19 21 The Cover Girls, We Can't Go Wron 10 13 Paula Abdul (Duet With The Wild Pwl. 4 2 Lou Gramm, Just Between You And Me X EX Fine Young Cannibals, I'm Not Satisfi
8 2 Technotronic Featuring Felly, Pump Up 3 20 22 D-Mob Introducing Cathy Dennis, C'Mon i1 14 Taylor Dayne, Love Will Lead You Bac! 5 10 Janet Jackson, Escapade EX  EX  The Brat Pack, You're The Only Woman
9 11 Biz Markie, Just A Frien ey 29 21 23 Michel'le, No More Lies 12 15 Bad English, Price Of Love 6 9 Gloria Estefan Here We Are :
10 14 D-Mob Introducing Cathy Dennis, C'Mon 22 24 Wamant, Sometimes She Cries 13 17 Richard Marx, Too Late To Say Goodbye 7 8 Paula Abdul (Duet With The Wild Pair),
11 12 Michelle, No More Lies . ; 23 21 Stevie B, Love Me For Life 1418 Warvant, Sometimes She Cries 8 5 Michael Bolton, How Am | Supposed To
129 Shana, | Want You Boston P.D.: Steve Rivers 24 28 Depeche Mode, Personal Jesus 15 21 Alannah Myles Black Velvet 9 7 Tom Pm&' Free Fallin’
1315 Milli Vanilli, All Or Nothin | ) 25 & Technotronic Featuring Fellg, Pump Up 16 19 Mill Vanilli, All Or Nothing 10 16 Roxette, Dangerous
14 16 Luther Vandross, Here And Now 11 Seduction Two To Make It Right 2 29 Richard Marx, Too Late To Say Goodbye 1722 The B-52's, Roam. 11 6 Jody Watley, Everything /
15 17 A'me Loraim, Whole Wide World (From 2 6 Paua Abdul (Duet With The Wild Pair), 21 30 Madonna, Keep It Together 18 20 Elton John, Sacrifice 12 19 Billy Joel s?Go To Extremes
16 20 Technotronic, Get Up! (Before The Nig 3 10 Biz Markie, Just A Friend A28 Roxette, Dangerous 19 23 D-Mob Introducing Cathy Dennis, C'Mon 13 12 Michael Damian, Was It Nothing At All
17 13 Madonna, Keep It Together 4 5 Jaya Il You Leave Me Now A29 — Alannah Myles, Black Velvet 20 24 The Cover Girls, We Can't Go Wrong 14 11 Llinda Ronstadt (Featuring Aaron Nev
18 10 Babyface, Tender Lover 5 2 Aerosmith, janie’s Got A Gun A30 —  Phil Collins, | Wish 1t Would Rain Do 21 25 Linda Ronstadt (Featuring Aaron Nev 15 17 Michael Penn, No Myth
18 21 Taylor Dayne, Love Will Lead You Back 6 8 The Cover Girls, We Can't Go Wrong . 22 26 Phil Collins, | wish It Would Rain Do 16 13 Phil Collins, Another Day In Paradise .
2 22 Bilty joel, | Go To Extremes 7 12 Gloria Estefan, Here We Are 23 EX  Billy Joel, | Go To Extremes 17 21 Taylor Dayne, Love Will Lead You Back San Francisco
21 23 Glona Estefan, Here We Are B 3 Rod Stewart, Downtown Train A28 —  Cailoway, | Wanna Be Rich 18 15 Seduction, Two To Make It Right 1 1 The Cover Girls, We Can't Go Wrong
2 24 Lisa Stansfield, All Around The World 9 13 Janet Jackson, Escapade 25 EX Tommy Page, Il Be Your Everything 19 14 joe Cocker, When The Night Eomes 2 2 Janet Jackson, Escapade
23 26 Chicago, What Kind Of Man Would | Be? 10 4 Skid Row, | Remember You 2 EX  Michael Penn, No Myth 2 22 The B.52s, Roam 3 1 Rod Stewart, Downtown Train
24 25 The Chimes, 1.2-3 11 7 Michael Bolton, How Am | Supposed To A — Michel'le, No More Lies 21 18 Eddie Money, Peace In Dur Time 4 6 Milli Vanilli, All Or Nothin,
25 21 The Brat Pack, You're The Only Woman 12 14 D-Mob Introducing Cathy Dennis, C'Mon A —  Lisa Stansfield, All Around The World 22 25 linda Ronstadt (Featuring Aaron Nev 5 5 Michael Bolton How Am FSupoosed To
26 28 Jane Child, Don't Wanna Fali In Love 13 16 Milli Vanitii, All Or Nothing A — Jane Child, Don't Wanna Fall tn Love 22 20 Taylor Dayne, With Every Beat Of My H § 10 Michefle No More Lies
21 29 Tommy Page, Il Be Your Everything 14 17  Billy Joel, | Go To Extremes EX EX  Belinda Cariisle, Summer Rain ) 24 21 Madonna, Keep It Together 7 8 Aerosmith, Janie's Got A Gun
28 30 Roxette, Dangerous 15 18 Lou Gramm, Just Between You And Me . PD- . i EX EX A'me Lorain, Whoie Wide World (From*” A25 —  Phil Collins, | Wish It Would Rain Do 8 11 Billy Joel 1'Go To Extremes
A2 Seduction, Heartheat 16 20 The B-52's, Roam i Washington .D.: Lorrin Palagi EX EX  Luther Vandross, Here And Now 26 23 Milli Vanilli, Blame It On The Rain 9 9 Roxette, Dangerous
B30 — The U-Krew, if U Were Mine 17 19 Linda Ronstadt (Featuring Aaron Nev 1 1 Chicago, What Kind O! Man Would | Be? 21 24 ABilly Joel, We Didn't Start The Fire 10 3 Expose, Tell Me Why
18 21 Bad English, Price Of Love 2 7 Paula Abdul (Duet With The wild Pair), 28 Don Henley, The Heart Df The Matter 11 14 Kevin Paige, Anything | Want
19 22 Taylor Dayne, Love Will Lead You Back 3§ Roxette, Danﬁerous — g A29 — The Brat Pack, You're The Only Woman 12 13 Bad English, Price OFLove
20 A M;("“" kyleﬁ,‘ Black Vel{gt 4 4 Lou Gramm, Just Between You And Me / ,/ , A30  — Cher, Heart Of Stone 13 16 Biz Markie, Just A Friend
g. [Z; “"V "'3';: salhe Defpe' e Love 5 14 Janet Jackson, Escapade -7 ™7(/7] M & Chicago, What Kind Of Man Would | Be?
23 2% Mlacdo na, Ko (:;ET leeslh § 9 The B52's, Roam , / 15 18 Llinda Ronstadt (Featuring Aaron Nev
3478 Ame Lotain, Whole Wide Worid (From 7 10 Tom Petty, Free Fallin Ve ! 1 1 16 12 D-Mob Introducing Cathy Denmis, C'Mon
me Lorain, Whole Wide Worid (From 8 11 Billy Joel, | Go To Extremes RADIO WHYT 17 19 The B52's, Roam
CHICAGO'S HIT MUSIC STATION ;2 g nlch§:l P!f?f;aNz"M th AT 9 13 Seduction, Two To Make It Right 18 20 Richard Marx, Too Late To Say Goodbye
Chicago P.D.; Brian Kelly 30 Bomte Darperous | und The wor 10 5 Aerosmith, Janie’s Got A Gun Detroit P.D.: Rick Gillette 19 21 Gloria Estefan, Here We Are
et on iy ongite, Jangerous 1 2 J«? Wat,leg. Everything . . 20 24 Phil Collins, | Wish 1t Wouid Rain Do
1 1 Paula Abdul (Duet With The Wild Pair), 28 9 T9§laéoLo_ve Song . 12 19 Bad English, Price Of Love 1 1 Paula Abdul (Duet With The Wild Pair), 21 23 Taylor Dayne, Love Will Lead You Back
2 3 Aerosmith, Janie's Got A Gun 29 EX  Phil Collins. | Wish It Would Rain Do 13 3 Rod Stewari, Downtown Train 2 2 Young & Restless, Poison Ivy 2 » Be‘inda Carliste, Summer Rain
3 2 Michael Bolton, How Am } Supposed To 30 EX Warrant, Sometimes She Cries 14 17 Richard Marx, Too Late To Say Goodbye 3 3 Janet Jackson, Escapade Dall 23 27 Madonna, Keep It Together
4 7 Roxette, Dangerous ) A — Stevie B, Love Me For Life 15 6 Michael Bolton, How Am | Supposed To 4 & Seduction, Two To Make It Right atlas 2 2 Michael Penn, No My%h
5 8 Mili Vanilh, Al Or Nothing A —  Seduction, Heartbeat 16 18 Milli Vanilli All O Nothing 5 5 Biz Markie, Just A Friend 1 1 Paula Abdul (Duet With The Wild Pair), 25 EX Technotronic, Get Up! (Before The Nig
6 5 Tom Petty, Free Faliin A —  Eion John, Sacrifice 71 , Tell Me wh 6 & The Cover Girls, We Can't Go Wrong 23 Chicago, What Kind Of Man Would | He? 2 28 Luther Vandross, Here And Now
7 10 The B-52's, Roam A — Tommy Page. I'l Be Your Everythin 18 22 Taylor Dayne, Love Will Lead You Back 77 Michael Bolton, How Am ! Supposed To 3 4 Janet Jackson, Escapade 21 EX Tommy Page, 1l Be Your Everything
8 14 Janet Jackson, Escapade EX EX Richard Marx, Too Late To Say Goodbye 19 23 Madonna, Keep It Together 8 8 Milii Vanilli, Money o 4 5 Aerosmith, Janie’s Got A Gun 22 29 Cher, ﬁe,} Of Stone
9 11 Warrant, Sometimes She Cries ——— 2 24 Phil Collins, | fish It Would Rain Do 9 9 D-Mob Introducing Cathy Dennis, C'Mon 5 2 Seduction, Two To Make It Right 29 EX  Alannah Myles, Black Velvet
10 9 Technotronic Featuring Fellg, Pump Up 21 25 Elton John, Sacrifice 10 10 Skid Row, | Remember You 6 7 Rod Stewart, Downtown Train 30 EX EMon Jobn, Sacrifice
11 13 Richard Marx, Too Late To Say Goodb(e 22 26 Joan jett Dirty Deeds 11 11 Tesla, Love Song ) 7 9 TheB-52s, Roam EX EX UB 40, Here | Am
12 &  Michael Damian, Was It Nothing At All 23 29 Amhnnah Myles, Black Velvet 12 12 Rod Stewart, Downtown Train 8 & Michael Bolton, How Am | Supposed To EX EX Paul Carrack, Battiefield
1319 Billy Joel, | Go To Extremes 0 24 28 The Cover Girls, We Can't Go Wrong 13 13 Chicago, What Kind Of Man Would | Be? 9 8 Tesla, Love Son, EX EX Jane Child, Don't Wanna Fall In Love
14 12 The Cover Girls, We Can't Go Wrong 25 27 The U-Krew, If U Were Mine 14 14 Milli Vanilli, All Or Nothing 10 11 Gloria Estefan, Here we Are X EX  Midnight éu' Blue Sky Mine
15 17 Gloria Estefan, Here We Are 26 30 D-Mob Introducing Cathy Dennis, C'Mon 15 15 Richard Marx, Too Late To Say Goodbye 11 12 Roxette, Dangerous £X A'me {omn_ Whole V]ide World (From
16 & Skid Row, | Remember You 27 15 Eddie Money, Peace In Our Time 16 16 The B-52's Roam 1210 Technotronic Featuring Felly, Pump Up A Lisa Stansfield, All Around The World
17 22 Phil Collins, | Wish it Would Rain Do 28 16 Technotronic Featuring Felly, Pump Up 1717 Madonna, ‘geep 1t Together . 13 14 Billy Joel, | Go To Extremes. A Leila K With Rob 'N' Raz, Got To Get
18 15 Chicago, What Kind Of Man Would | Be? Hartford P.D: Tom Mitchell A29 — Warrant, Sometimes S&e Cries 18 18 Technotronic, Get Up! (Before The Nig 14 15 Bad English, Price Of Love Mantronix, Got To Have Your Love
19 16 Lou Gramm, Just Between You And Me ritor e 10 A30 —  Michael Penn, No Myth 15 19 Jjoan JE"-.D"{{ Deeds. 15 13 Jody Watley, Everything Calloway, | Wanna Be Rich
20 18 Seduction, fwo To Make It Right 1 1 Paula Abdul (Duet With The Wild Pair), 20 20 A'me Lorain, Whole Wide World (From * 16 18 Warant, Sometimes She Cries Warrant, Sometimes She Cries
21 26 Eion John, Sacrifice 2 6 D-Mob Introducing Cathy Dennis, C'Mon 21 21  Alice Cooper, House Of Fire 17 17 Phil Colfins, Another Day In Paradise "
22 20 Billy Joel, We Didn't Start The Fire 3 3 Milli Vanilli, All Or Nothing 22 22 Expose, Tell Me Why 18 19 D-Mob Introducing Cathy Dennis, C'Mon
23 29 Stevie B, Love Me For Lile 4 2 Jaya, If You Leave Me Now 23 23 Skyy ﬁe_al Love . 19 20  Phil Collins, | Wish It Wouid Rain Do
24 21 Eddie Money, Peace In Qur Time 5 8 Janet Jackson, Escapade 24 24 Phil Lollins, | Wish it Would Rain Do 20 23 Richard Marx, Too Late To Sa«Goodbye
% 3 Jod;. Watley, Everythin _ 6 7 Bily Joel, | Go To Extremes 2 25 Digital Unde]v_ﬂound, Humpty Dance 21 22 The Cover Girls, We Can't Go Wrong
26 EX Technotronic, Get Up! EBefove The Nig ; }’l) s'me"LovaDm, Whole Wide Worid (From " 3 g ne;vy' D. fLo EBYOOYI' Gyrlz, They Love 22 21 Tom Petty, Free Fallin'
oxette, Dangerous -Factor, | Lovi u
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IFIT’S HERE
ITPLAYS!

In the fast-paced business of home entertainment only one pub-
lication keeps the scorecard on hot artists and hot product. Serious
players already know all about it. For news, reviews, updates,
charts and the best all-around coverage in the industry, you just
can’tdepend on word of mouth. You've got to go to the source. See
for yourself what plays, and see it when the serious players see it!
H IN MUSIC: No matter where you fit in the pipeline, you need
information. Knowing who’s playing a hot new single, who's
planning a world tour, who's staging a comeback, and who’s just
gone to the top of the charts are your stock in trade. No matter what
you play, produce, distribute or retail from rock to jazz, metal to
Mozart, R&B to New Age, you need to keep abreast of what's hap-
pening in your industry segment as well as all the other segments
that affect yours. B IN VIDEO: No matter what the video format,
with six different specialty charts—in addition to those key sales
and rental charts—there is only one place to look to see what
everyone’s watching. Couple that with unparalleled box office and
video news coverage, reviews of the most promising non-theatri-
“cal properties, hardware and accessory reports, and it's no won-
derthail serious video players look here for the real score—and the
stories behind the score! B TO THE INDUSTRY: Each week
more than 200,000 music and video players gather here—and that
numberincludes studio heads, label execs, key PDs, artists, major
buyers, mass merchants, music and video product vendors and ad
agency execs and their consumer product clients.They all look for
their copy every week. And they do more than just read it—they de-
vour it' @ TO THE CONSUMER PRESS: More than 1,500
newspapers and 2,000 broadcasters regularly use its news and
charts to enhance their own entertainment news coverage! Taken
together, all the reasons here—plus a whole lot more—tell you
why this is “the information source”. 8 TO THE WORLD: And
it's distributed and read internationally. In short, it's every
player’s scorecard. Reading it provides you with the
knowledge you needto hitin the majors. Advertis-
ing in it gives you a decided edge. Think
about it, wouldn’t you rather be ahead
of the competition than along-
side of it? Just remember, if
it's here, it plays! So
being in it pays!

Billboard.

To read, call 1-800-362-2860 and 1-800-247-2160 in lowa.
To beinit, call 212-536-5001.
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11 5 Michael Bolton, How Am [ Supposed To 12 13 Bad En%lls ‘_Pnce Of Love 13 16 Richard Marx, Too Late To Say Goodbye
12 3 Jody Watley, Everything 13 14 Tom Pelty, Free Faliin 14 17 Warrant, Sometimes She Cries
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25 29 Lisa Stansfield, All Around The World 28 31 Kiss, Forever WBSB (B 1 04) Ba"lmore
26 22 Taylor Dayne, With Every Beat Of My H f
29 EX To Page, I'll Be Your Everythi
A2]  —  The B-52's, Roam 30 EX M‘mhm i aﬁ " EL' our tverything
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\ 4 L e aEouS Of Man Would | Be? lots of them, where contemporaries of al-  Children”; Robert Palmer, “Simply Irresist-
4 4 Janet Jackson, Escapade . most every stripe were down during the fall  ible”’; Paula Abdul, “Opposites Attract’’;
{ § 8 Seitetan Tuo To ke Wg ” Arbitron, In those citi listening and ~ Warrant, “Heaven”; Prince, “1999; and
eduction, Two To Make I Rig rbitron, In those cities, easy listening an arrant, “Heaven”’; Prince, ; an
7 11 Bad English, Price Of Love ) ’ .
THE ouTRAGE 0US FM § 15 The Cover Girls, We Can't Go Wrong m news/talk stations were strong, and almost  Ronstadt & Neville, “Don’t Know Much.”
atley, tv Il . . . .
Nashville P.D. Louis Kaplan | 10 13 Mill Vanill, All Of Nothin nobody else was. Then there was Baltimore, Like Perun’s previous stations, KBE
id Pai 11 14 Aerosmith, Janie's Got A Gun 3 X A—
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n 9 < 0 " o
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Columbus P.D.; Dave Robbins Bad &"f‘ﬁc'a:smv"vf'c e Retnll ] Rotete, Dangeraus, appealing to adults, but . well-researched, good-
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28 Efton John, Sacrifice 3 9 e = i 4 e
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The irls, We Can't Go Wron, g g 5 |
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ereens. ! € | f il g o o T .
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Kiss, f i . . N
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sl Lisa Stansfield, All Around The World Seducti Qe 1Q ¢ P M
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"+ ane g, n. ve . . .. . .
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HOW WE
YOUR AD
WORKS...

...DEPENDS

ON HOW
WELL IT'S
PACKAGED.

PU" YOI"' ﬂd in 'he high- - the R ord, : dusﬂ“.\es > Ezz?;it;ope Manufacturing

powered package that P IVideo TaP® > Tape Packoging & labeling
And Auch Equipment

WOI"(S (I" ye"! IOI‘Ig 'o > Professional Record/Tape/

reach buyers of manu-
facturing/packaging equipment
and services.

Four reasons why IMPD is the year’s best ad buy!
The Industry Standard

When creative directors, designers, manufacturing executives and

purchasing agents need raw tape, packaging services, duplicating/
replicating—anything and everything that goes into the production of
the end-product—this is the source they turn to first. The annual IMPD
features over 2,500 suppliers and 3,729 fully updated domestic and
international listings, including:

e Manufacturers of Audio & Video Tape
e Manufacturers of Audio/Video/Tape Equipment
e Professional Services & Suppliers
> Plating, Mastering & Pressing Plants
> Tape Custom Duplicators
> Compact Disc Replicating & Manufacturing Plants
>> Compact Disc Replicating & Manufacturing Systems & Equipment
> Video Replication '
> Packaging Services
> Cartridges, Cassette, Reel & Parts, Jewel Box Manufacturers
> Envelopes & Mailers
>> Jackets, Sleeves & Labels
> Polybag & Shrinkwrapping
>> Record & Tape Duplicating & Processing Equipment
>> Record & Tape Processing Equipment

CD Supplies & Accessories
> Raw Material
¢ Video Music Producers/Production Facilities

e International Product/Service/Supplier Listings
Asan ]MP_ﬁ _ )

- <. i _: ,4“5?1’ 3 WW 3' {‘;_0:"_ '_ . _r:.-l
BT T R

el o o E

E Year-Long Ad Life Your ad in IMPD works day in and day out,

365 days a year, reaching buyers actively shopping for the products
and services they need.

Total Market Coverage With just one ad in IMPD, you reach
more than 25,000 potential buyers in 103 countries responsible for:
e A/V Duplication e Production and Post Production
e CD and Audio/Video Packaging & Printing

Bonus Distribution IMPD will be distributed at:
o [TA e AES e Other Industry Conventions

Don’t miss this once-a-year opportunity to get year-round exposure and
response. Call today to reserve your ad in the only International
Manufacturing & Packaging Directory! ‘

Publication Date: May 1990 ¢ Ad Closing: March 19, 1990
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For more information worldwide, call Ronald £. Willman, Publisher, Billboard Directories,
(212) 536-5025; Norm Berkowitz, (212) 536-5016; or Arty Simon, (213) 859-5369 or 5349.
Peggy Dold, (212)-536-5089, 1-(800)-223-7524; Tony Evans, 01 323 6686.
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3 | 3 | &4 | 21 | JANET JACKSON &% asm 3520 (9.98) (CD) JANET JACKSON'S RHYTHM NATION 1814 36 | 9N ¢ 40 WRUIN] TCET SRE 26028/WARNER BROS.(9.98) (CO) I EUCEBERG) CREEDONNREPERC .
LUTHER VANDROSS ® 1 57 55 54 28 THE D.O.C. ® RUTHLESS 91275/ATLANTIC (8.98) (CD) NO ONE CAN DO ITBETTER
4 4 3 17 | Epic 21 45320/EPA. (CD) THE BEST OF LUTHER VANDROSS: THE BEST OF LOVE T e e —
WIN /POLYGRAM (CD;
[ 6 6 12 3RD BASS DEF JAM FC 45415/COLUMBIA (CD) THE CACTUS ALBUM 58 % 53 30 Py &
6 | 5 | 5 | 24 | REGINABELLE ®COLUMBIAFC44367 (cD) STAY WITH ME 64 | 74 LGEIR MECES OF A DREAM cm 92050 (d.98) () UL 5
@ 8 9 14 QUEEN LATIFAH TOMMY BOY 1022 (8.98) (CD) ALL HAIL THE QUEEN 60 57 58 27 REDHEAD KiINGPIN & THE F.B.}. VIRGIN 91269 (9.98) (CD) A SHADE OF RED
PA (€D ALL THE WAY
8 | 7 | 7 | 12 | BOBBYBROWN A MCA6342(9.98) (CO) DANCE!. .. YA KNOW IT! 61 | 58 | 64 | 8 | CALLOWAYSOLARFZ75310/EPA (D) THE
9 | o | 8 | 38 | HEAVYD.&THE BOYZ & upTown 42302/Mch (8.98) (D) BIG TYME 67 | 85 [GOGNY| SKYYATLANTIC 81853¢9.96) (D) SR OIROMANCE
10 | 11 | 15 | MIKi HOWARD atianTic 82024 (9.98) (cD) MIKI HOWARD 0] 613 57 NN ENVOUCH vIRTERTANMENT 608SE/ELEKTRA (9.98) €O sEERNE
@ 12 17 8 MICHEL'LE RUTHLESS 91282/ATCO (9.98) (CD) MICHEL'LE 64 63 59 8 DEF JEF DELICIOUS VINYL 30001 (8.98) (CD) JUST A POET WITH SOUL
2 | 11 | 10 | 32 | STEPHANIE MILLS ® wch 6312 (0.98) 01 T 78 | 89 | 3 | D-MOBFrRR828 159/POLYGRAM (CO) ALITTLE BIT OF THIS, A LITTLE BIT OF THAT
- D.J. MAGIC MIKE & THE ROYAL POSSE
® 13 16 34 SOUL Il SOUL A VIRGIN 91267 (9.98) (CD) KEEP ON MOVIN' 68 &3 10 CHEETAH 9401 (8.98) (CD) DAIMAGICIMIKETEATHEROYALROSSE
1 | 14 | 13 | 21 | SYBILnext riaTeay 1018 898 ©0) ~ 74 | 9 | 4 | VARIOUS ARTISTS panDIsC 8806 (8.98) (CO) MIAMI BASS EXPRESS
15 15 15 21 M C LYTE FiRST PRIORITY 91304/ATLANTIC (CD) EYES ON THIS & LY 6 IS ) QU T e R
16 16 14 21 BIG DADDY KANE @ COLD CHILLIN' 2594 1 /REPRISE (9.98) (CD) IT'S A BIG DADDY THING 69 60 62 11 GRANDMASTER SLICE & IZZY CHILL CREATIVE FUNK 7001 /SELECT-O-HITS (8.98) SHALL WE DANCE
17 { 17 | 12 | 23 | MAZEFEATURING FRANKIE BEVERLY @ WARNER BROS 25802 (9.98) TCO) SILKY SOUL 76 | 83 |MLNE WILL DOWNING istanD 91286 (9.96) (D) COMESTOGETHERIASIONE
18 18 18 22 WRECKS-N-EFFECT MOTOWN 6281 (8.98) (CO) WRECKS-N-EFFECT 71 70 12 12 THE MAIN INGREDIENT POLYDOR 841 249/POLYGRAM (CD) 1 JUST WANNA LOVE YOU
19 | 20 | 21 | 15 | RANDY CRAWFORD wasnER BROS. 26002 (9.98) (CD) RICH AND POOR 72 | 69 | 86 | 15 | MC.ADE 45GHT 5526 898) (D) HOW MUCH CAN YOU TAKE
@0)| 23 | 29 | 10 | KENNYG @ srisTags13(1398) (D) LIVE BTN 4 MICHAEL JEFFRIES WARNER BROS. 25925 (9.98) (CD) MICHAEL JEFFRIES
@D| 2z | 25 | 13 | THEGAPBAND caroL 90799 8.98) (D) ROUND TRIP 74 | 72 | 8 | 8 | TYLERCOLLINSRCA 9642 (8.98) (CD) GIRLS NITE OUT
2 | 19 | 19 | 22 | YOUNG M.C. A DELICIOUS VINYL 91309/ISLAND (9.98) (CD) STONE COLD RHYMIN' 75 | 59 | 65 | 13 | ARABIAN PRINCE ORPHEUS 75614/EMI (8.98) (CD) BROTHER ARAB
23 | 26 | 32 | 10 | TECHNOTRONIC @ sk 93422 (9.98) (D) PUMP UP THE JAM - THE ALBUM 76 | 65 | 67 | § | JOVCE SIMS SLEEPING BAG52017(9.98) (CD) ALL ABOUT LOVE
30 | 37 | 15 | STACY LATTISAW MOTOWN 6230 (8.98) (CD) WHAT YOU NEED @D[ 90 | — | 2 | INNERCITY VRGN 91242 (098) (cD) BIG FUN
(5| 34 | 39 | 8 | PAULAABDUL &°virGiN 90943 (9.98) (D) FOREVER YOUR GIRL 94 | 100 | 4 BOSE ROCKWELL 3316/HOT PRODUCTIONS (8.98) (CD) SPREAD THE WORD
26 | 21 | 22 | 17 | ANGELA WINBUSH MERCURY 838 866/POLYGRAM (CD) THE REAL THING 88 | 90 | 3 | MENACE JuMPSTREET 3001 (8.98) (CD) . DOG HOUSE
@ 32 35 15 TROOP ATLANTIC 82035 (9.98) (CD) ATTITUDE 80 | 85 84 12 DONALD-D RHYME $YNDICATE FE 45298/E.PA. (CD) NOTORIOUS
28 22 20 12 ROB BASE @ PROFILE 1285 (8.98) (CD) THE INCREDIBLE BASE 81 86 | — 2 KIM WATERS WARLOCK 2713 (8.98) (CD) SWEET AND SAXY
2 2 27 16 BARRY WHITE A&M 5256 (8.98) (CD) THE MAN IS BACK 82 62 61 68 SURFACE @ COLUMBIA FC 44284 (CD) 2ND WAVE
30 | 33 | 33 | 40 | THE O'JAYS Emi90021 (9.98) D) SERIOUS 9 | 96 | 3 | DIVINESTYLER FEAT. THE SCHEME TEAM RHYME SYNDICATE E 45299/EPA. (CD) WORD POWER
31 | 24 | 24 | 31 | THE 2 LIVE CREW A SKYYWALKER 107 (9.98) (CD) AS NASTY AS THEY WANNA BE 92 | 80 | 31 | SUCCESS-N-EFFECT ONTOP 9002 (8.98) (CD) IN THA HOOD
32 | 28 | 28 | 16 | SIRMIX-A-LOT NaSTY MiX 70150 (9.98) (CD) SEMINAR 8 | 79 | 68 | 17 | KASHIF ARISTA 8595 (8.98) (CD) KASHIF
3 25 23 17 BIZ MARKIE COLD CHILLIN' 26003/ WARNER BROS. (9.98) (CD) THE BIZ NEVER SLEEPS 86 82 94 3 CHRIS MCDANIEL MEGA JAM 1000 (8.98) (CD) ] A WOMAN'S TOUCH
k) 31 26 16 JERMAINE JACKSON ARISTA 8493 (9.98) (CD) DON'T TAKE IT PERSONAL 87 83 75 16 MARVIN SEASE LONDON 838 593/POLYGRAM (CD) THE REAL DEAL
3/ | 37 | 4l 12 | THE GOOD GIRLS MOTOWN 6278 (8.98) (CD) ALL FOR YOUR LOVE 88 | 84 | 81 16 | SHIRLEY BROWN MALACO 7451 (8.98) (CD) FIRE & ICE
36 35 34 33 DAVID PEASTON GEFFEN 24228/REPRISE (9.98) (CD) INTRODUCING . .. DAVID PEASTON 89 8l 78 29 ERIC GABLE ORPHEUS 75603/EMI (8.98) (CD) CAUGHT IN THE ACT
37 36 36 49 MILLI VANILLI A ARISTA 8592 (9.98) (CD) GIRL YOU KNOW IT'S TRUE 90 66 60 14 STEADY B Jive 1284/RCA (8.98) (CD) GOING STEADY
44 | 83 | 24 | AFTER 7 virain 91061 (9.98) (D) AFTER 7 91 | 87 | 79 | 28 | EPMD @ FresH 92012/SLEEPING BAG(9.98) (CD) UNFINISHED BUSINESS
41 | 42 | 13 | CLUBNOUVEAU waRNERBROS. 25991 (9.98) (CD) UNDER A NOUVEAU GROOVE 92 | 89 | 82 | 69 | M.C.HAMMER A CAPITOL 90924 (8.98) (CD) LET’S GET IT STARTED
48 | 51 | 6 | SEDUCTION venDETTA 5280/A8M (8.98) (CD) NOTHING MATTERS WITHOUT LOVE 93 | 99 | — | 2 | THE EGYPTIAN LOVER EGYPTIAN EMPIRE 993/WEST COAST (8.98) (CO) GET INTOIT
41 | 42 | 48 | 10 | THE GHETTO BOYS rap-ALOT 103 (8.98) (CD) GRIP IT ON THAT OTHER LEVEL 9 | 91 | 77 [ Y R CEATURING RONALD ISLEY SPEND THE NIGHT
42 43 44 2% THE TEMPTATIONS MOTOWN 6275 (8.98) (CD) SPECIAL 95 i 69 12 MAZE FEATURING FRANKIE BEVERLY CAPITOL 92810 (8.98) (CD) LIFELINES VOLUME |
43 | 38 | 31 | 32 | PATTILABELLE MCA 6292 (9.98) (CD) BE YOURSELF NEW ) 1 GANG STARR wILD PITCH 2001 (8.98) (CD) NO MORE MR. NICE GUY
4“4 40 38 13 BY ALL MEANS ISLAND 91319 (9.98) (CD) BEYOND A DREAM 97 93 ] 76 12 JODY WATLEY MCA 6343 (9.98) (CD) YOU WANNA DANCE WITH ME?
45 | 45 | 47 | 48 | ALYSONWILLIAMS 0cF 1amFC 20515/COLUMBIA (D) RAW RE-ENTRY | 31 | MILES JAYE ISLAND 91235 (8.98) (CD) IRRESISTIBLE
49 | 50 | 11 | JUNGLE BROTHERS WARNER BROS. 26072 (9.98) (CD) DONE BY THE FORCES OF NATURE 99 | 80 | 73 | 15 | BILLY OCEAN JVE 1271/RCA(9.98) (CD) GREATEST HITS
47 47 45 29 BOBBY “BLUE" BLAND MALACO 7450 (8.98) (CD) MIDNIGHT RUN 100 95 97 10 TONY M.F. ROCK EFFECT 3000/SKYYWALKER (8.98) (CD) LET ME TAKE YOU TO THE ROCK HOUSE
43 46 46 8 ACE JUICE CAPITOL 90925 (8.98) (CD) ACE JUICE O Albums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA)
D.). JAZZY JEFF & THE FRESH PRINCE @ AND IN THIS CORNER certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with each additional million indicated by a
49 39 30 14 JIVE 1188/RCA (9.98) (CD) ﬁ numeral following the symbol. *CBS Records and PolyGram Records do not issue a suggested list price for their product.
L]
THE NEW SINGLE BY THE AWARD WINNING O JAYS.
Produced by Waiter Williams, Eddie Levert Sr., & Terry Stubbs
for WET Productions.
Management: Shelly Berger / Star Direction Inc.
From the album SERIOUS (30921)
EE“ e
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HEE BLACK

FOR WEEK ENDING FEBRUARY 24, 1990

THE

Billboard. Hot Black Singles SALES & AIRPLAY.

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart.

x x
{5 |53
. SALES | L] AIRPLAY 5
»E[= = . E
o285 TIME ARTIST 98] |22(2%| TITLE ARTIST B8
1 [ 1 | NO MORE LIES MICHEL'LE | 2 1 | 2 | WHERE DO WE GO FROM HERE STACY LATTISAW | 1
2 | 3 [ 1T"S GONNA BE ALRIGHT RUBY TURNER | 4 2 | 3 | CAN WE SPEND SOME TIME SURFACE | 5
-+ HIGH PERFORMANCES: . 3 | 6 | OPPOSITES ATTRACT PAULA ABDUL | 3 3 | 5 | OPPOSITES ATTRACT PAULA ABDUL | 3
LL THINGS © 4 |10 | WHERE DO WE GO FROM HERE STACY LATTISAW | 1 4 | 8 | ESCAPADE JANET JACKSON | 7
rdl Fitti 5 |11 | EXPRESSION SALT-N-PEPA | 8 5 | 7 | JAZZIE'S GROOVE SOUL Il SOUL | 6
6 | 7 | JAZZIE'S GROOVE SOUL Il SOUL_| 6 6 | 4 | NO MORE LIES MICHEL'LE | 2
719 | BUDDY DE LA SOUL | 18 7 {1 | IT'S GONNA BE ALRIGHT RUBY TURNER | 4
8 |14 | CAN WE SPEND SOME TIME SURFACE | § 8 | 9 | LOVE UNDER NEW MANAGEMENT MIKI HOWARD | 11
9 |12 | WELCOME TO THE TERRORDOME PUBLIC ENEMY [19|- [ 9 |10 | PROMISES, PROMISES CHRISTOPHER WILLIAMS | 9
10 | 2 | REAL LOVE SKYY |12 10 {13 | THE SECRET GARDEN QUINCY JONES | 10
11 |21 [ ESCAPADE JANET JACKSON [ 7 11|11 { TOUCH CHUCKII BOOKER | 13
12 | 16 | GYRLZ, THEY LOVE ME HEAVY D. & THE BOYZ | 16 12 [12 | HEAVEN MILES JAYE | 14
13 [ 17 | PROMISES, PROMISES CHRISTOPHER WILLIAMS | 9 13 [17 | ALL AROUND THE WORLD LISA STANSFIELD | 15
14| 4 | WALK ON BY SYBIL_{ 23 14 | 16 | EXPRESSION SALT-N-PEPA [ 8
15 | 32 | THE SECRET GARDEN QUINCY JONES | 10 15 | 15 | WHAT CAN | DO PIECES OF A DREAM | 17
16 [ 19 | THE GAS FACE 3RD BASS | 30 16 | 19 | HERITAGE  EARTH, WIND & FIRE (FEATURING THE BOYS) | 25
17| 28 | LOVE UNDER NEW MANAGEMENT MIKI HOWARD | 11 17 | 21 | 1 NEED YOUR LOVIN' ALYSON WILLIAMS | 24
18 [ 24 | TOUCH CHUCKII BOOKER | 13 18 | 29 | TREAT YOU RIGHT LUTHER VANDROSS | 33
19 | 25 [ HEAVEN MILES JAYE | 14 19 | 23 | WE'RE ALL IN THIS TOGETHER DAVID PEASTON | 2
20 | 29 | ALL AROUND THE WORLD LISA STANSFIELD | 15 20 | 28 | COMFORT OF A MAN STEPHANIE MILLS | 29
21 | 26 | YOUR PRECIOUS LOVE TAMIKA PATTON | 20 21 |25 | EVERYTHING YOU TOUCH SMOKEY ROBINSON | 31
22 | 20 | WHAT CAN | DO PIECES OF A DREAM | 17 22 | 22 | YOUR PRECIOUS LOVE TAMIKA PATTON | 20
23 | 13 | MAKE IT LIKE IT WAS REGINA BELLE |22 23 | 6 | REAL LOVE SKYY |12
24 123 | | GET THE JOB DONE BIG DADDY KANE | 28 24 | 30 | HEARTBEAT SEDUCTION | 21
25| 5 | YOUR SWEETNESS GOOD GIRLS | 35 25 | 32 | NEVER TOO FAR DIANNE REEVES | 32
26 | 30 | HEARTBEAT SEDUCTION | 21 26 | 34 | SPREAD MY WINGS TROOP | 34
27 |31 | HELP THE CHILDREN M.C. HAMMER | 27 27 | 14 | MAKE IT LIKE IT WAS REGINA BELLE | 22
28 | 8 | SCANDALOUS! PRINCE | 37 28 | 31 | SECRET WISH $.0.5. BAND | 38
FOR WEEK ENDING FEBRUARY 24, 1990 29 [22 | ('LL BE YOUR) DREAM LOVER RICHARD ROGERS | 36 29 |33 | GYRLZ, THEY LOVE ME HEAVY D. & THE BOYZ | 16
"""Ill rd 30 | 37 | 1 NEED YOUR LOVIN' ALYSON WILLIAMS | 24 30 | 36 | HELP THE CHILDREN M.C. HAMMER | 27
bi HOT 3127 [ riLL BE GOOD TO YOU QUINCY JONES | 51 31 | —| WHIP APPEAL BABYFACE | 43
32 [— | HERITAGE _ EARTH, WIND & FIRE (FEATURING THE BOYS) | 25 32|40 | ADDICTED TO YOUR LOVE THE GAP BAND | 42
o 33 [— | WE'RE ALL IN THIS TOGETHER DAVID PEASTON | 26 33 35| 1 GET THE JOB DONE BIG DADDY KANE | 28
e E,_ Complled Tomianational sample aiTretail 34 |18 | | WANNA BE RICH CALLOWAY | 58 34 | 38 | KNOCKS ME OFF MY FEET MIKKI BLEU | 44
wE | =5 i xs e TITLE and one-stop sales reports. ARTIST 35 | — | COMFORT OF A MAN STEPHANIE MILLS | 29 35 | — | READY OR NOT AFTER 7 [ 47
T | Fw =5 |=xx N
[ 5 | =8 | 28 | 28 | LaseL & NUMBER/DISTRIBUTING LaBEL 36 | 15 | SHOULD HAVE BEEN YOU MICHAEL COOPER | 39 36 |39 | WHATCHA GONNA DO WITH MY LOVIN INNER CITY | 40
. 37 | — [ SORRY (BABY CAN | HOLD YOU) FOXY BROWN | 56 37 | — | WRAP-U-UP RANDY CRAWFORD | 46
ki NO.1 * » | [38]— | NEVER TOO FAR DIANNE REEVES | 32 38[37[ 123 THE CHIMES | 41
1 1 1 1 EXPRESSION Y * SALT N- PEPA | 39 (33 | PUMP UP THE JAM _ TECHNOTRONIC FEATURING FELLY |76 39 | — | TWO SHIPS JERMAINE JACKSON | 48
MEATTLRLERLLADL01 () SweeksatNo 1 | 49 [ [ WHATCHA GONNA DO WITH MY LOVIN' INNER CITY | 40 40 |— | 1| FOUND LOVIN' JEFF REDD | 45
2 3 | 3 11 PUMP IT HOTTIE & REDHEAD KINGPIN & THE F.B.I
VIRGIN 96516 (C) @Copynghl 1990, Biliboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted. in any form or by any means, electronic. mechanical. photocopying,
8. or otherwise, without the prior written permission of the publisher.
3| 2|2 | g | BUDDY @ DE LA SOUL
TOMMY BOY 943 (C) (M)
Sl 0 || o PNl NELCOmME IO T N EaRROME eruelceneMy | BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
o 5 ™y 7 13 5 THE HUMPTY DANCE & DIGITAL UNDERGROUND | TITLE (Publisher — Licensing Org.) Sheet Music Dist. 64 THE HUMPTY DANCE (GLG Two, BMI/Pubhowyalike, ASCAP/Rambush, ASCAP)
e S TOMMY BOY 944 (M) | BMI) 38 SECRET WISH (Urban Groove, BMI)
LADIES FIRST & QUEEN FEAT. MONIE | 41 1-2-3 (CRGI, BMI) 45 1 FOUND LOVIN' (Clita, BMI/Sign Of The Twins, 39 SHOULD HAVE BEEN YOU (Bee Germaine, BMI)
B 5 8 7 TOMMY BOY 942 (M) S LATIFAH Ll 42 ADDICTED TO YOUR LOVE (Romeo 7, ASCAP/Good ASCAP) 77 SHOWER YOU WITH LOVE (Black Lion,
— | Choice, BMI/Day To Day, ASCAP/C Dub, ASCAP) 28 1 GET THE JOB DONE (Cal-Gene, BMI/Virgin Songs, ASCAP/Captain Z, ASCAP/D. Smooth, ASCAP)
{1_}: 8 12 5 gg‘}ﬁﬁ?_,ﬂ‘}gﬁcowwm © ¢ 3RDBASS 97 ALL ABOUT LOVE (Beach House, ASCAP/Tawanne BMI/AZ, ASCAP/Cold Chillin’, ASCAP/WB, ASCAP) 56 SORRY (BABY CAN | HOLD YOU) (EMI April,
: Lamont, ASCAP) cpp ASCAP/Purple Rabbit, ASCAP)
g 9 [n fRE FosaNIvY THE YOUNG AND THE RESTLESS 15 ALL AROUND THE WORLD (BMG, ASCAP/Black & 28 1 NEED YOUR LOVIN' (Def Jam, ASCAP/First Impulse, 57 SOUL TO SOUL (Dyad, BMI)
—— Gilbert, ASCAP) BMI/Def American, BMI) 79 SPECIAL (lsland, BMI/Stanton's Gold, BMI/April Joy,
g | 14| 14 5 GYRLZ, THEY LOVE ME & HEAVY D. & THE BOYZ 91 ALL NITE (Deep Sound, ASCAP/Bliss 69, 69 1 SLEEP MUCH BETTER (IN SOMEONE ELSE'S BED) BMi) WBM
| UPTOWN 181 11/MCA () _ ASCAP/Vintertainment, ASCAP) (Zomba, ASCAP) 34 SPREAD MY WINGS (Selessongs, ASCAP/Sarapis,
1 | 13| 2 | 3 C'MON BABE ® THE 2 LIVE CREW 55 ALL OR NOTHING (MCA, ASCAP/EMI Blackwood, 58 | WANNA BE RICH (Hip Trip, BMI/Calloco, ASCAP)
] ] SKYYWALKER 137 (C) (M) BMI/Bay, BMI) BMI/Screen Gems-EMI, BMI/Jig-A-Watt Jams, BMI) 62 STAY (Hit And Hold, ASCAP)
r_1“~,' SAY IT LOUD @ RODNEY O - JOE COOLEY 89 BEEPERS (Locked Up, ASCAP) HL/WBM 61 STAY HERE, STAY NEAR (Flyte Tyme, ASCAP/Avant
Wby 172 4 ATLANTIC 0-86243 (C) 65 BOOY TALK (On My Own, ASCAP/Pri, ASCAP/Two 51 I'LL BE GOOD TO YOU (Kidada, BMi/Warner- Garde, ASCAP)
Tuff-Enuff, BMI) Tamerlane, BMI) WBM 60 STILL CRAZY FOR YOU (Malaco, BMI)
*
12 15 10 10 g&%{,}f&i{,ﬁ'&?},’&%m 8ROS. (C) Bl DAGEIRANE 18 BUDDY (Tee Girl, BMI/We Blows Up, BMI/EMI, 36 ('L BE YOUR) DREAM LOVER (Misam, 88 THUMBS UP (French Lick, BMI/Bug, BMI)
T T 5 . BMI/Kama Sutra, BMI/Ducktur, BMI/Kenix, ASCAP) ASCAP/Monsterous, ASCAP) 81 TICK TOCK (RING MY PHONE) (Brittlesse,
B | [ gl e NI - CNINE STYLER/SCHEME TEAM | o SuVuT"CoruTcomE TIME (CagemsdEM, ASCAR 4 IT'S GONNA BE ALRIGHT (Zomba, ASCAP) WBM ASCAP/Mack Jam, ASCAP/Del fam, ASCAP)
v T m WBM 6 JAZZIE'S GROOVE (Virgin, ASCAP) CPP 71 TIME WAITS FOR NO ONE (Chomone,
w|n|s |3 IDBIT out ROB BASE 92 CANT GET ENOUGH OF U (Peljo, BMI/Scolt, 98 JUICY (Cal-Gene, BMI/Virgin Songs, BMI) CPP BMI/Controversy, ASCAP)
- — BMI/Heljo, BMI) 67 JUST KICKIN' IT (Julorae, BMi/Thorsong, 13 TOUCH (Selessongs, ASCAP)
15 | 12 | 9 | 10 | NOTHING CAN STOP US # SERIOUS-LEE-FINE 83 C'MON AND GET MY LOVE (EMI Blackwood, BMI) BMI/Marrindur, BMI) 9 TOUCH ME (Arrival, BMI)
el i+ ARSTAO865 | 63 COME TOGETHER AS ONE (Will Down, ASCAP/Music 44 KNOCKS ME OFF MY FEET (Jobete, ASCAP/Black 33 TREAT YOU RIGHT (Uncle Ronnie’s, ASCAP/EMI April,
16 6 6 |8 JUICY WRECKS-N-EFFECT Corp. Of America, BMI/Bad Molo, BMI) Bull, ASCAP) ASCAP/Thriller Miller, ASCAP/MCA, ASCAP)
! ! SOUNBIOFNEWIYORKIA682/MOTOWNI(C) COMFORT OF A MAN (Virgin Songs, BMI/Buffalo 78 LADIES FIRST (Tee Girl, BMI) 93 TURN IT OUT (Protoons, ASCAP/Hikim, ASCAP)
17 18 22 3 PUMP THAT BEAT T-SKI Music Factory, BMI/Compulsive, BMI/Freehand, BMI) 70 LOVE IS AN ITCHING IN MY HEART (Stone Agate, 48 TWO SHIPS (Pic & Choose, ASCAP/Black Stallion,
| { GUCC! 12146/HOT PRODUCTIONS 59 OON'T WEAR IT OUT (Hip Trip, BMI/Hip Chic, BM1) ASCAP/Deep Faith, ASCAP)
8 10 7 | 17 BEEPERS @ SIR MIX-A-LOT BMI/Kear, BMI) 11 LOVE UNDER NEW MANAGEMENT (Gabeson, BMi/On 23 WALK ON BY (Blue Seas, ASCAP/Jac, ASCAP)
| NASTYMIX 76980 (C) 7 ESCAPADE (Black Ice, BMI/Flyte Tyme, ASCAP) The Move, BMI) CPP/WBM
= — 80 EVERY LITTLE BIT HURTS (Not Listed) 66 LOVE YOU HONEY (Ranjack, BM1) 19 WELCOME TO THE TERRORDOME (Nia, BMI/Def
| !\E} 22 26 3 mos,mcﬂﬁe © SIGANG STARR 31 EVERYTHING YOU TOUCH (Lease-A-Tune, 49 LOVE'S ON THE RUN (Amazement, BMI) American, BMI) ,
r SWEET THING  KWAME ASCAPY Reswick-Werfel, ASCAP/Rent-A-Song, 22 MAKE 1T LIKE IT WAS (For Qur Children/Zomba, 26 WE'RE ALL IN THIS TOGETHER (Pardini,
0|20 | 27| 4 | Frianticosezse BMI/Beseme West, ASCAP/BMG, ASCAP/Careers, ASCAP) ASCAP/Music Corp. Of America, BMI/EMI Blackwood,
=) - INGLING B AN BMI) 86 THE MESSAGE IS LOVE (Shakin' Baker, BMI/MCA, BMI/Reed Vertelney, BMI)
1) 8 | — 2 L 8 EXPRESSION (Next Plateau, ASCAP/Sons Of K-oss, ASCAP/RC, ASCAP) 17 WHAT CAN 1 DO (EMI Apnil, ASCAP/Per-Mission,
| 2L I OER AN 314 7/ COLUMBIAIC) ASCAP) 72 NEVER 2 MUCH OF U (Island, BMI/Onid, BMI) ASCAP)
(720 23 | 25 7 GET & MR. LEE 73 FOOTSTEPS IN THE DARK (Bovina, ASCAP/EMI April, 32 NEVER TOO FAR (Duncanne Hille, BMI) 75 WHAT GOES AROUND (Tunes R UZ, ASCAP/Peach .
| 1 | IVE1274/RCA(C) N ASCAP) 35 NO FRIEND OF MINE (Jay King IV, BMI/Clarity, BMI) Pie, ASCAP/KMA, ASCAP) y
19 | 29 4 976-B00M DEF DAMES THE GAS FACE (Rhyming Is Fundamental, ASCAP/Def 2 NO MORE LIES (Ruthless Attack, ASCAP) WHATCHA GONNA DO WITH MY LOVIN' (Ensign,
| | | | SEDONA 7520/1C1 (€) Jam, ASCAP/Prinse Pawl, BMI) 82 NO MORE TEARS (WB, ASCAP/Angel Notes, ASCAP) BMI/Scarab BMI)
— T A FRIE @ BIZ MARKIE GET UP! (BEFORE THE NIGHT IS OVER) (BMC, 100 NOT THRU BEING WITH YOU (Fiyte Tyme, ASCAP) WHATEVER 1T TAKES (.flat, ASCAP/Kim Sang,
M) a7 | 3|1 oo 5 A © Bl ASCAP/Bogam, ASCAP) 50 NOTHING'S TOO GOOD FOR MY BABY (Snow, ASCAP/Jack The Mack, ASCAP)
GIRLS NITE OUT (Byersong, BMI/Rossway, BMI/Garlic Guich, BMt/Bug, BMI/Chubu, BM1) 1 WHERE DO WE GO FROM HERE (Virgin Songs,
@ NEW) 1 'L'.&J 1}(?8”5 BACK BONE SLIDE ¢ MAESTRO FRESH-WES BMI/Istand, BMI/Tuff Cookie, BMI/Virgin Songs, BM1) 3 OPPOSITES ATTRACT (Virgin, ASCAP/Ollie Leiber, BMI/Buffalo Music Factory, BMi) CPP
_ 1 — 53 GOING HOME (Brenee, BMI/High Tech, BMI/Kuzu, ASCAP) CPP 43 WHIP APPEAL (Hip Trip, BMI/Kea;, BMI/Jenn-A-Bug,
% | 25 | 3 | 3 | PAYYADUES ¢ LOW PROFILE BMI/EMI Blackwood, BM!/Wallyworld, ASCAP) 94 PLAY TOY (Chicago Town, ASCAP/WD, ASCAP) ASCAP)
) — 52 GOT TO HAVE YOUR LOVE (Colgems-EMI, 84 POISON (VY (Jerry Leiber, ASCAP/M.Stoller, 46 WRAP-U-UP (Goldsongs, PRS/Em, prs)
27 | 29 | — | 2 | SOMEBODY FARTED BOBBY JIMMY & THE CRITTERS ASCAP/Mantronik International, ASCAP/Bryce Luv, ASCAP/Candy Griff, BMI) 99 (YOU MAKE ME FEEL LIKE) A NATURAL MAN
| GRIORTY 72091E) ASCAP/Jescilla, ASCAP) - 9 PROMISES, PROMISES (Julian Caine, ASCAP/Vertim, (Screen Gems-EMI, BMI)
@ NEW ) 1 LEGALIZED DOPE @ VICIOUS BEAT POSSE 16 GYRLZ, THEY LOVE ME (EMI April, ASCAP/Across ASCAP/Wokie, ASCAP/Whole Nine Yards, ASCAP) 20 YOUR PRECIOUS LOVE (Jobete, ASCAP) CPP
|_ = MCA:23990.(0) 110th Street, ASCAP/E-Z-Duz-1t, ASCAP/EM. Marl 76 PUMP UP THE JAM (BMC, ASCAP/Bogam, 35 YOUR SWEETNESS (John Barnes I1l, BMI/Careers,
2 21 7 1 SHALL WE DANCE © GRANDMASTER SLICE & 1ZZY CHILL International, ASCAP) ASCAP/Colgems-EMI, ASCAP) WBM BMI/Kymberii Armstrong, BMI)
| CREATIVE FUNK 1701/SELECT-O-HITS | 85 HARD UP (Not Listed) 47 READY OR NOT (Hip Trip, BMi/Kear, BMI)
i o MC. 21 HEARTBEAT (Sugarbiscuit, ASCAP) 12 REAL LOVE (Skyyzo0, ASCAP) CPP
30| NEWD i} gAEPh";LTI’;SEAg(’gLDREN BVE: GIAMBER 14 HEAVEN (Abana, BMI/Virgin Songs, BMI) CPP 87 SACRED KIND OF LOVE (Colgems-EMI,
27 HELP THE CHILDREN (Jobete, ASCAP/Bust-It, BMI) ASCAP/Rahmat Olinga, ASCAP/Avid One, ASCAP)
O Products with the greatest sales gains this week. # Videoclip availability.  Recording Industry 78 HERE AND NOW (EMI April, ASCAP/Ollie Brown 37 SCANDALOUS! (Controversy, ASCAP/WB, ASCAP)
Association of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of Sugar, ASCAP/DLE, ASCAP) WBM
1 million units. Catalog no. is for 12-inch vinyl single. (C) Cassette single availability. (M) Cassette maxi- 25 HERITAGE (CBS, ASCAP/Maurice White, ASCAP/CRGI, 10 THE SECRET GARDEN (Hee Bee Dooinit, ASCAP/WB,

single availability. (CD) Compact disk single availability.

BMI/Lorna Lee, BMI/Pony Boy, BMI}

ASCAP/Rodsongs, ASCAP/Almo, ASCAP/Black Chick,
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WHERE DO WE GO FROM HERE” by Stacy Lattisaw & Joehnny
Gill (Motown) is this week’s No. 1 single. This is Lattisaw’s first in
her 11-year career and serves to set up the anticipated release of Gill's
solo project. The single is No. 1 at 28 stations; 36 others list it top five
in their markets. The dramatic leap over “No More Lies” by Michel’le
(Ruthless) occurred partially from radio increases, as well as from the
increase in sales points, which had been out of sync with the radio pos-

drops from some stations’ playlists.

IN GENERAL: Many records on the singles chart lost bullets since
last week due primarily to radio point losses. It appears that radio au-
diences are ready for fresh music and programmers are reflecting
this on their playlists. The result is that 15 records lost bullets and 11
new records enter the chart.

THIS WEEK’S HOT SHOT DEBUT is an unquestionably popular
track that has enjoyed significant album play and is now being con-
verted into singles reports. “Whip Appeal” by Bakyface (Solar) de-
buts at No. 43 with 58 radio reports, gaining 35 this week. It ranks one
notch behind “Addicted To Your Love” by the Gap Band (Capitol),
which is on 93 stations and has already started to earn sales points. At
the close of last year, both acts had singles competing for No. 1; both
were successful. Here we go again.

I:OR THOSE OF YOU WHO HAD TO WAIT since last week to find
out which station was not listing “Secret Garden’ by Quincy Jones
featuring Barry White and El DeBarge, the answer is WGOK Mo-
bile, Ala. Charles “Mad Hatter” Merritt is not known to be last on
anything: This must be a first.

TOP BLACK ALBUMS: Over the past few weeks there has been very
little movement at the top of the albums chart. Most of the albums
have been certified gold or platinum by the Recording Industry Assn.
of America and the balance have sales patterns that indicate that they
will receive certification before long. Holding for the sixth week is the
platinum “Back On The Block’ by Quincy Jones (Warner Bros.). Nine-
ty-one of the 130 retailers and record wholesalers list “Block’ at No.
1; 26 others list it as one of their top five best sellers.

AT NO. 2 on the albums chart, former No. 1 “Tender Lover” by Ba-
byface (Solar) holds close behind Jones and has maintained strong list
positions. It has No. 1 reports from 18 dealers and 73 list it in their top
five. Of those 73 reports, 44 list it as their No. 2 best-selling album,

ture. Also, “Lies” had apparently peaked at radio, evidenced by some |

HOT BLACK SINGLES ACTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
Al ADDS ADDS ADDS ON
19 REPORTERS 31 REPORTERS 50 REPORTERS 100 REPORTERS

WHAT GOES AROUND
REGINA BELLE coLumpia 8 15 17 40 42
WHIP APPEAL
BABYFACE sotar 8 11 16 35 58
NO MORE TEARS
ANGELA WINBUSH Mercury 6 8 21 35 37
LOVE IS AN ITCHING IN MY, . .
THE GOOD GIRLS moTowN 4 12 16 32 42
SHOW ME
HOWARD HEWITT eLEKTRA 6 9 7 22 27
GIRLS NITE OUT
TYLER COLLINS rca 4 6 11 21 59
READY OR NOT
AFTER 7 vIRGIN 3 6 11 20 81
SOUL TO SOUL
THE TEMPTATIONS moTOWN 1 4 14 19 61
BODY TALK P
SHARON BRYANT wing 1 7 8 16 53
ONE OF A KIND
ISLEY BROTHERS wARNER BROS 1 2 11 14 29

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Biliboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

o
—
=
—
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ALYSON WILLIAMS.
POISED, READY AND TAKING RADIO BY STORM!
| NEED YOUR LOVIN.

Hot off the heels of two consecutive Top-5
singles, Alyson Williams furns on urban radio
and excites BET and local felevision with

| Need Your Lovir.
38-73097

“Alyson has arrived...look ouf,
this lady is definitely a super
star of the "90s”

-Bobby Bennett
WHUR, Program Direclar

PRIDE AND VISION, ON OBR/COLUMBIA.

Production Supervision by Russell Simmons.
Rush Management

F OBR is a division of Def Jom.

l |
o BB WILLIAM MORRIS AGENCY Y000( |

s
PLAY IT,
SAY IT!

“Columbia” Reg. U.S. Pat. & Tm. Off. by (BS Records inc. © 1990 (BS Records Inc
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Billooard
I ra.
™
AEIELR CLUB PLAY 1EIE1P 12-INCH SINGLES SALES
= = @ O . . . z = @ Or i X 3
% Z ; Q-E TITLE Compiled from a national sample of dance club playlists. ARTIST % Z ; QE TITLE Compiled from a national sample of retail store and one-stop sales reports. ARTIST
= = o~ | 25 | LABEL & NUMBER/DISTRIBUTING LABEL = S o~ | 235 | LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 & » * & NO.1 & w
(1) 2 | 5 | 5 | ESCAPADE (REMIX)atMsP-12352 1 week at No. 1 @ JANET JACKSON (D] 1 11 | NOMORE LIES RUTHLESS 0.-96521/ATCO 2 weeks at No. 1 @ MICHEL'LE
@ 4 7 5 GET UP! (BEFORE THE NIGHT IS OVER) sBk v-19704 @ TECHNOTRONIC 2 2 1 10 JAZZIE'S GROOVE VIRGIN 0-96517 @ SOUL Il SoUL
@ 5 6 7 TELL ME WHY ARISTA ADI-9918 @ EXPOSE 3 4 5 12 C’MON AND GET MY LOVE FFRR 886 799-1/POLYGRAM & D-MOB
4 3 3 8 JAZZIE'S GROOVE VIRGIN 0-96517 @ SOUL Il SOUL @ 9 20 4 GET UPt (BEFORE THE NIGHT 1S OVER) SBk v-19704 @ TECHNOTRONIC
5 1 2 11 I'LL BE GOOD TO YOU QWEST 0-21408/WARNER BROS. @ QUINCY JONES 5 3 4 12 WALK ON BY NEXT PLATEAU NP50111W @ SYBIL
@ 10 19 4 ALL AROUND THE WORLD ARISTA ADP-9937 @ LISA STANSFIELD 6 6 8 10 WHATCHA GONNA DO WITH MY LOVIN’ VIRGIN 0-96507 @ INNER CITY
@ 8 11 5 TAINTED LOVE EPIC 49 73145/E.PA. IMPEDANCE 7 7 9 10 OPPOSITES ATTRACT VIRGIN 0-96507 @ PAULA ABDUL (DUET WiTH THE WILD PAIR)
14 28 3 HEARTBEAT/FREE YOUR BODY VENDETTA VE17_976._A&M SEDUCTION 11 11 6 WELCOME TO THE TERRORDOME DEF JAM 44 73135/COLUMBIA @ PUBLIC ENEMY
@ 12 16 6 GOT TO HAVE YOUR LOVE CAPITOL V-15521 © MANTRONIX FEATURING WONDRESS @ 19 43 3 ALL AROUND THE WORLD ARISTA ADI-9937 @ LISA STANSFIELD
(10)| 13 | 18 | 6 | WHOLE WIDE WORLD Rrca 9099-1.RD @ A'ME LORAIN (10)] 13 | 16 | 5 | LAMBADAEPC4973135/EPA @ KAOMA
CD 15 20 5 GOT TO GET AriSTA ADI-9932 @ LEILA K WITH ROB 'N' RAZ @ 15 18 5 TAINTED LOVE EPIC 49 73145/E.PA. IMPEDANCE
12 6 4 10 SUENO LATINO CAPITOL Vv-15538 SUENO LATINO FEATURING CAROLINA DAMAS @ 12 12 6 BUDDY TOMMY BOY TB 943 @ DE LA SOUL
13 9 8 8 WHATCHA GONNA DO WITH MY LOVIN’ VIRGIN 0-96507 @ INNER CITY @ 16 17 7 EXPRESSION NEXT PLATEAU NPS0101W @ SALT-N-PEPA
19 39 3 GETTING AWAY WITH IT FACTORY. UK IMPORT ELECTRONIC 14 10 7 8 I'LL BE GOOD TO YOU QWEST 0-21408/WARNER BROS. @ QUINCY JONES
15 16 22 6 SET ME FREE D.J. INTERNATIONAL 994 STERLING VOID- —® 26 — 2 HEARTBEAT/FREE YOUR BODY VENDETTA VE-17976/A&M SEDUCTION
16 7 1 12 1-2-3/UNDERESTIMATE coLUMBIA 44 73136 & THE CHIMES 16 5 3 13 TWO TO MAKE IT RIGHT VENDETTA VE-7031/A&M @ SEDUCTION
@ 21 — | 2 ROAM REPRISE 0-21441/WARNER BROS. ® THEB-52'S 17 8 6 13 LET THE RHYTHM PUMP ATLANTIC 0-86273 DOUG LAZY
18 11 10 10 DON'T YOU WANT MY LOVE BIG BEAT BB-0010 o @ JOMANDA . 18 14 14 8 1-2-3/UNDERESTIMATE COLUMBIA 44 73136 @ THE CHIMES
24 40 4 MY LOVE IS RIGHT MCA 23994 SHANA DOUGLAS 19 17 19 7 YOUR SWEETNESS MOTOWN MOT-4651 @ GOOD GIRLS
20 20 25 5 YA BA YE SIRE 0-21 382/WARNER BROS. OFRA HAZA @ 20 24 5 IT'S GONNA BE ALRIGHT JIVE 1290-1-JD/RCA @ RUBY TURNER
21 22 30 5 HEARTBEAT OF LOVE CBS ASSOCIATED 429 73143/EPA @ PIA ZADORA 21 24 26 8 | WANNA BE RICH SOLAR 429 74503/E.PA. & CALLOWAY
@ 23 37 4 CHAIN OF FOOLS ATLANTIC 0-86267 RISSE 2 21 21 8 RIGHT FROM THE START REPRISE 0-21280/WARNER BROS. INDIA
% % * POWERPICK # % & @ 28 34 3 THE HUMPTY DANCE TOMMY BOY TB 944 @ DIGITAL UNDERGROUND
@ 34 46 3 DRESS TO IMPRESS ATLANTIC 0-86246 LIEUTENANT STITCHIE 24 18 15 16 GET BUSY JIVE 1274-1-JD/RCA & MR. LEE
24 26 32 5 LAMBADA EPIC 49 73139/EPA. ® KAOMA ~ % % * POWER PICK % % %
@ | 33 | 45 | 3 | BURNING THE GROUND/DECADANCE CAPTOLV-15546 © DURAN DURAN (25)] 36 | — | 2 | ROAM Repmse 0-21441/WaRNER BROS. @ THE B-52'S
% % % HOT SHOT DEBUT % % & 26 29 36 4 TELL ME WHY ARISTA ADI-9918 @ EXPOSE
NEW p I KEEP IT TOGETHER SIRE 0-21427/WARNER BROS. MADONNA 27 27 27 4 JUICY SOUND OF NEW YORK 4682/MOTOWN WRECKS-N-EFFECT
27 32 38 ) BUDDY TOMMY BOY TB 943 & DE LA SOUL 28 25 22 8 TOUCH ME WITH YOUR HEART MICMAC 524 EILEEN FLORES
28 31 42 4 BITING MY NAILS/THE PHANTOM'S IN THERE ENIGMA V-75225/MUTE RENEGADE SOUNDWAVE 29 22 13 21 PUMP UP THE JAM Bk v-19701 @ TECHNOTRONIC FEATURING FELLY
29 18 13 10 RIGHT FROM THE START REPRISE 0-21280/WARNER BROS INDIA @ 0 | — 2 GOT TO HAVE YOUR LOVE CAPITOL v-15521 @ MANTRONIX FEATURING WONDRESS
30 29 35 [ | DON'T NEED YOUR LOVE NEXT PLATEAU NP50112 JO ANN JONES @ 32 38 4 IN YOUR FACE PANDISC PD-050 FREESTYLE
31 36 | 48 3 IN YOUR FACE! PANDISC PD-050 FREESTYLE 32 30 30 11 STOMP (MOVE JUMP JACK YOUR BODY) WARNER BROS. 0-21339 ® KYZE
32 17 12 10 WALK ON BY NEXT PLATEAU NP5011W & SYBIL @ 33 42 3 WHERE DO WE GO FROM HERE MOTOWN MOT 4701 STACY LATTISAW WITH JOHNNY GILL
@ NEW) 1 BEACH BUMP SIRE 0-21440/WARNER BROS. BABY FORD 34 34 35 4 BURNING THE GROUND/DECADANCE CAPITOL V:15546 @ DURAN DURAN
@ 4 | — 2 YOU CAN'T HIDE VENDETTA VE-7033/A&M SHIRLEY LEWIS 35 | 35 | 40 3 DON'T YOU WANT MY LOVE BiG BEAT 88-0010 ® JOMANDA
35 40 | — 2 BYE BYE MON COWBOY RCA 9164-1-RD MITSOU 41 49 3 MOTHERLAND POW WOW PW-454 TRIBAL HOUSE
NEW p 1 ROOM AT THE TOP MCA 23964 © ADAM ANT 37 | 23 [ 10 | 14 | RHYTHM NATION aamsp-12335 ® JANET JACKSON
@ | 48 | — r_z § MOTHERLAND POW WOW PW-454 TRIBAL HOUSE @ 44 — I 2 THE GAS FACE/WORDZ OF WIZDOM DEF JAM 44 73121/COLUMBIA @ 3RD BASS
38 41 49 3 LADIES FIRST TOMMY BOY TB 942 @ QUEEN LATIFAH W & & HOT SHOT DEBUT PR R g
39 28 14 11 FOR THOSE WHO LIKE TO GROOVE PROFILE PRO-7270 TWIN HYPE NEWD 1 ROOM AT THE TOP McA 23964 © ADAM ANT
40 25 15 13 NO MORE LIES RUTHLESS 0-96521/ATCO © MICHEL'LE 40 37 I 41 3 LADIES FIRST TOMMY BOY TB 942 @ QUEEN LATIFAH
NEW } 1 THE GAS FACE/WORDZ OF WISDOM DEF JAM 44 73121/COLUMBIA @ 3RD BASS NEW)D 1 SECRET GARDEN QWEST 0-21453/WARNER BROS. @ QUINCY JONES
NEW) 1 THE BREEZE MICMAC MIC-534 ) o TWO WITHOUT HATS NEW)D 1 GYRLZ, THEY LOVE ME UPTOWN 24007/MCA @ HEAVY D. & THE BOYZ
43 30 36 5 | WILL SURVIVE MERCURE 36_9-1, POLYGRAM @ SAFIRE 43 31 25 8 SCANDALOUS wARNER BROS. 0-21422 @ PRINCE
44 39 44 4 DROPPIN' RHYMES ON DRUMS DELICIOUS VINYL DV-1008/ISLAND @ DEF JEF FEAT. ETTA JAMES 44 42 32 14 DOWN INIT TvT 2611 V @ NINE INCH NAILS
NEW } 1 VULNERABLE ATLANTIC 0-86253 DE DE O'NEAL 45 39 37 4 | WILL SURVIVE MERCURY 876 369-1/POLYGRAM @ SAFIRE
NEW } 1 EXPRESSION NEXT PLATEAU NP50101 @ SALT-N-PEPA 46 48 44 19 PERSONAL JESUS/DANGEROUS SIRE 0-21328/REPRISE @ DEPECHE MODE
47 21 [ 9 15 C'MON AND GET MY LOVE FFRR 886 799-1/POLYGRAM ¢ D-MOB NEW } 1 REMEMBER ... LUMAR MUSIC LM-400 FASCINATION
NEW ) 1 DO WHAT YOU WANT/TAKE ME AWAY CUTTING CR-232 2 IN A ROOM 18)| NEW)D 1 SWEAT BIG BEAT BB-00011 JAY WILLIAMS
49 38 27 8 OPPOSITES ATTRACT VIRGIN 0-96528 @ PAULA ABDUL (DUET WITH THE WILD PAIR) @D NEW } 1 DANCE WITH ME CUTTING CR-234 CONCEPT OF ONE FEATURING TONY MORAN
50 46 — 2 BLUE SAVANNAH SiRE PROMO/WARNER BROS. @ ERASURE 50 46 l 33 20 IF YOU LEAVE ME NOW LMR 7000 JAYA

O Titles with the greatest sales or club play increase this week. @ Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Records listed under Club Play are 12-inch

unless indicated otherwise. ©Copyright 1990, BPI Communications Inc. All rights reserved.

Flesh For Lulu's
"Every Little Word"**
. ’ " " 1 4 Mlxed by ZeUS B. Held
Skinny Puppy's "Worlock"* , N S 12" Dance Remix by Alan Meyerson
Mixed by David Ogilvie and cevin Key : S :
4 12" Dance Remix by David Ogilvie and D. Rudolph , **From the album Plastic Fantastic
Goettel *From the album Rabies
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Riding "Round The World On The Riddim:
Reggae, Dancehall, International, & More

ALL AROUND THE WORLD:
Sometimes (not always by choice) cer-
tain types of music don’t seem to re-
ceive their just desserts. With the in-
dustry’s increased awareness and at-
tention turned toward various “world
musics”’ (this publication is experi-
menting with a world beat chart), this
week’s column’s primary focus is on
many noteworthy reggae, dancehall,
and international ‘“‘potpourri’ re-
leases that may have been over-
looked as of late. By no stretch does
this columnist claim to know all about
the many avenues of this genre, but
here’s a taste of what has tickled our
fancy recently.

Your good friends at Mango (212
995-7800) have just unleashed a fine
compilation of sounds originating
from Cuba, the Caribbean, and Bra-
zil, titled “Salt & Tabasco.” The 12-
song treat spans more than a decade
(1976-89) and features such spicy
highlights as “Cuba” by the Gibson
Brothers; “Now That We Found
Love” by Third World; “0’ La Soca”
by Arrow; “Musica Americana’ by
Kid Creole; “A La Verde Gue” by
Yomeo Toro; and “Que Palo Ese Ese”
by Los Van Van ... Mango has also
unleashed a “Gussie” Clark-pro-
duced various-artist compilation
called “Ram ‘Dancehall.”” Each of
the tracks exhibits that familiar and
bubbly Clark texture. The first single
from the collection is “Hurricane” by
J.C. Lodge (“Telephone Love'’).
Lodge’s strident vocal accents the
hook-laden groove. Other musts in-
clude Lady Patra’s “Lonely Am I”;
Admiral Tibet's “Mad Man”; Coco-
tea’s “Bad Love Affair”; and Hugo
Barrington’s “True Loving” ... Star-
of-the moment Foxy Brown has an
impressive collection of dancehall
readings not to be missed, titled
“Foxy” (Ras, 301-588-9641). Besides
the hit “Sorry” (the 12-inch version is
available from Pow Wow), take note
of the inspired covers “All My Love”
(the DeBarge classic and prime
choice for next single); “Thousand
Kisses (Never Too Much)’—the Lu-
ther Vandross nugget; Surface’s
“Shower Me With Your Love”; and
our favorite, “Baby It's You” . . . Inci-
dentally, the rhythm of Brown’s
“Sorry” is borrowed from Steely &
Clevie’s much-used instrumental

HOT DANCE
BREAKOUTS

CLUB PLAY

. MOST WANTED FAST EDDIE 0.1,
INTERNATIONAL

1

2. TOUCH ME 49ERS 47+ & B'WAY

3. INSECT BOXCAR &Rrista

4. {T'S ME, CATHY (FOLLOW MY HEART)
HUBERT KAH curs

5. THE HUMPTY DANCE DIGITAL
UNDERGROUND Tommy BOY

12" SINGLES SALES

. ALL OR NOTHING MILLI VANILL! arista

. LOVE UNDER NEW MANAGEMENT
MIKI HOWARD atLANTIC

. EENFAPADE (REMIX) JANET JACKSON

. GOT TOGET LEILA K WITH ROB 'N’
RAZ arisTA
. F\:\é:iOLE WIDE WORLD A'ME LORAIN

N b W N

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

“Limonsine.” How used, you asked?
Enough to prompt VP Records (718-
291-7058) to issue a various-artist col-
lection called “Limousine,” all the
songs »f which which revolve around

by Bill Coleman

S&C's catehy riddim (Billboard, Feb.
17) ... Creating a stir has been the in-
fectious “Life (Is What You Make
It)” by Frighty & Colonel Mite, from
the recent “Danecehall Stylee—The
Best Of Reggae Dancehall Music
Vol. 1" (Profile, 212-529-2600). Other
groove checks include “Oversized
Mumpie” by Gregory Peck, “Kuff”
by Shelly Thunder, and “Bun &
Cheese” by Clement Irie & Robert
French.

SILENT ASSASSINS: Kotch has a
few charmers on its self-titled Mango
release, co-produced with Sly Dun-
bar. Most notably the Motown cover
“Qoo Baby Baby,” the hard-hitting
reworking of “Tequila,” ‘“Broken
Hearted Melody,” and “Tears.” Se-
lections are given that extra special
touch by lead singer Norman

Espuet’s Smokey Robinson-ish fal-
setto ... The original Black Uhuru
assemblage of Don Carlos, Duckie
Simpson & Garth Dennis returns
with “Now” (Mesa 818-841-8585), an
inspired collection that bears watch-
ing. A no-frills production adds to the
pleasure of the album. Drop the nee-
dle where you see fit but don’t miss
“Peace & Love,” “Imposter,” “Think-
ing About You,” “Heathen,” and an
interpretation of Jimi Hendrix’s
“Hey Joe.”

Other releases of merit include |

“Images” (Vision, 305-893-9191) by
Jimmy CIiff, especially the jammin’
track “Save Our Planet Earth”; “I
Can’t Get No Satisfaction” (Ras) by
Rocabessa; Fleetwood Mac’s “Ev-
erywhere” (Ras) by Marcia Grif-
fiths; another Clark-produced vari-
ous-artist collection called “Music
Works Showcase '89” (Pow Wow,
212-245-3010); “Desert Wind” (Sire)
by Ofra Haza; “Out Of This World”
(Reprise/Sire) by Dissidenten—note
the cuts “Grand Babylon Hotel,”
“Radio Arabia,” and ‘““Cairo By
Night”; “Ah Me Dis” (L.R.S.) by
Tippa Irie; “Hana Hana” (Mango
U.K) by Chaba Fadela & Cheb Sah-
raoui; and “Songs For The Poor
Man” (Realworld/Virgin) by Remmy
Ongala.”

Remember, every month 1s Black
History month.

U.K.-based Renegade Soundwave
is making its mark with “Biting
My Nails,” the first single lifted
from its Mute/Enigma album de-
but, “Soundclash.” “Biting" is
currently stalking Billboard’s
Club Play and Modern Rock
Tracks charts.

RSW first gained notoriety in
its native land when the British
press happened upon its 1987 de-
but single, “Kray Twins.” The
threesome’s eclectic melange has
earnzd them such titles as “dance
noise terrorists,” “‘a British Public
Enemy,” and “funk noir produc-

RENEGADE SOUNDWAVE: Erom left, Karl Bonnie, Gary Asqwith, Danny
Briochett.

NEW ON THE CHARTS

ers.”

“Soundclash” makes no pre-
tense about crossing genres and
colliding grooves, with an appreci-
ation of everything from the Sex
Pistols to hip-hop to reggae. Says
the trio of Gary Asquith, Karl
Bonnie, and Danny Briochett,
“Our sound is about the experi-
ence of growing up in London. We
just exist in our own little world.
We dip in and out of different cir-
cles but at the end of the day,
we're just Renegade Soundwave.”

BILL COLEMAN

ID BO

INCLUDES

REMIXES BY ARTHUR
BAKER, DJ MARK THE
45 KING, JOHN GASS,
AND DAVID BARRATT.
SPECIAL GUEST
APPEARANCE BY
QUEEN LATIFAH
COMMERCIALLY AVAILABLE ON 12
INCH. CD 5. & MAXI CASSETTE (56163)

Fame 90 Executive
Producer Ron Fair.
From the
Touchstone motion
picture soundtrack
Pretty Woman
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Cover Girls ‘Can’t Go Wrong’
Aim To Build On Dance-Hit Base

M BY LARRY FLICK

NEW YORK—When Andy ‘Pan-
da’” Tripoli formed the Cover Girls
in 1987, the concept of a Latin-
style three-girl group was nonexis-
tent. Take a look around now; it
seems like every label in the indus-
try has one.

‘““The Cover Girls happened
about a year before Exposé,” says
Panda, ‘“but not everyone remem-
bers that.”

The confusion hardly seems to
have hurt the Girls. They have
worked their way through the
competitive ranks with relative
ease. Their self-titled Fever/Sutra
Records debut squeezed out hit af-
ter hit in the clubs, the most nota-
ble being “Show Me,” which was
not only a dance-floor staple for
several months, but also peaked in
the upper regions of Billboard’s
Dance charts.

The group is now signed to Capi-
tol Records, and the title of its sec-
ond album, ‘“We Can’t Go Wrong,”
could not be more appropriate. Its
initial single, “My Heart Skips A
Beat,” produced by the superhot
David Cole and Robert Clivilles, is
made inroads both in the clubs and
at radio and was strong enough to
make a noticeable dent on Bill-
board’s Hot 100 chart. Now the al-
bum’s title track has secured a
spot in the top 10 of Billboard’s
Hot 100. The Bronx, N.Y.-born trio
attributes all of this to taking
charge of their careers.

“We’re much more involved in
the selection of songs we sing and
how they’re produced,” says lead
vocalist Angel Sabater. “In fact,
I've begun writing material my-

self. We're very much in control of
what happens now.”

Panda agrees: “Everything was
imposed on them at first: from the
songs they sang to the way they
dressed. We all realized that was
wrong and changed things
around.”

Very often, shifting power and
control in the careers of people
who achieve relatively quick suc-
cess can spell trouble. For competi-
tors Exposé, “taking control” re-
sulted in turmoil that did little
more than generate negative press
and hurt feelings. Others have
been even less lucky. If there is
any controversy brewing in the
Cover Girls camp, they sure don’t
know about it.

““These girls are my best
friends,” says Sabater. “I couldn’t
ask to be in a better situation. And
as for Fever, they take really good
care of us. We have no com-
plaints.”

The release of the “power bal-
lad” “We Can’t Go Wrong”’ was a
successful effort for the Girls to
broaden their musical base.
“We’ve aimed to show that we’ve
got more to us than dance musie,”
says Sabater. “Not that we're try-
ing to leave dance music behind,
we want everyone to see that there
are other sides to us.” The next
Cover Girls release will be a Cli-
villes & Cole remix of “All That
Glitters” with an accompanying
videoclip scheduled as well.

Promotional efforts are in full
effect, with the trio in the midst of

1

a national tour with New Kids On |

The Block and plans afoot to travel
to Japan, where the album went
gold, for 10 shows.

o/ 2
magis
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Spoken-Word Sets Are Talk Of The Town
Readings Are New Trend In Clubs, On Albums

B BY BRUCE HARING

NEW YORK—It has been written
that music hath charms to soothe the
savage beast. Spoken-word readings
are now attempting to take on a sim-
ilar role.

Artists like Jim Carroll, Henry
Rollins, Marianne Faithful, and Ray
Manzarek are the marquee names
involved in spoken-word readings,
but such names as Allen Ginsberg,
Danny Sugarman, Michael McClure,
Hunter S. Thompson, and Timothy
Leary also make the spoken-word
rounds, 4 growing phenomenon in
the college and alternative club cir-
cuit.

The record industry has already
taken notice of the trend. Jumping
into the spoken-word pool in the next
few months are Atlantic Reeords
and Island Records. Atlantic will re-
lease “Soundbites From The Coun-
terculture” in mid-March, a spoken-
word compilation that includes live
bits from such speakers as Jello Bia-
fra, Rolling, Carroll, Eugene McCar-
thy, Abby Hoffman, and Bob Guec-
cione Jr.

Island plans a double-barreled
shot of spoken words in June. Al-

IN THIS SECTION

Hugh Harris Wows Roxy Crowd

Highway 101 Runs Rough In New York

Tom Petty, Heartbreakers Play Hometown

New On The Charts: Anything Box

ready out is Ginsberg’s “The Lion
For Real,” released on the indepen-
dently distributed Great Jones label
but due to move to Island’s major

‘You're not getting
people with bongos
and berets’

distribution in June. It will join Wil-
liam Burroughs’ forthcoming “Dead
City Radio.”

Fans are advised to leave the bon-
go drums at home if they plan to at-
tend one of the live readings, says
Stephen Gordon of Savoy Music,
who books many spoken-word club
dates.

“It’s definitely a '90s vibe,” Gor-
don says. “You’re not getting people
with bongos and berets snapping
their fingers. When I put together a
show with Rollins and Carroll at the
Great American Music Hall in San
Francisco, 90% of the audience had
leather jackets. It looked like a punk
convention.”

Gordon says spoken-word shows
have appeared at such venues as the

New Chicago Hall Of Fame
Honors Jazz-Blues-Gospel

H BY MOIRA McCORMICK

CHICAGO—The Jazz-Blues-Gospel
Hall of Fame has been established
here, with the stated purpose of
“honoring the creators and perform-
ers” of all three musical genres, ac-
cording to president Charles Colbert.
“It also seeks to preserve the study
of the art of these musics and origi-
nate contemporary and archival pro-
grams,” Colbert says.

The J-B-G Hall of Fame is a not-for-
profit corporation partially supported
by a grant from the Chicago Office of
Fine Arts, with additional funding
provided by the MacArthur Founda-
tion, the Woods Charitable Funds,
and the Illinois Arts Council. Its per-
manent repository is the Chicago
Public Library; its temporary hous-
ing is the library’s Cultural Center,
while the new Harold Washington Li-
brary Center is under construction.

The Hall of Fame was founded by
Charles Suber, now its secretary and
executive director. “Our mandate is
to honor jazz, blues, and gospel art-
ists, and at the same time make their
recordings available to one and all,”
says Suber.

A listening room on the eighth
floor of the new facility will be
equipped with at least 20 head-
phones, says Suber. Additionally,
glass cases containing music memo-
rabilia, and numerous photos, will be

on display. Throughout the school
year, related live programs, featur-
ing performances and narration, will
be held at neighborhood libraries un-
der the heading Project Outreach.

On July 27 of last year, a press con-
ference was held to announce three
pairs of “trustees” inductions—Louis
Armstrong and Ella Fitzgerald for
jazz; Muddy Waters and Willie Dixon
for blues; and Prof. Thomas Dorsey
and Mahalia Jackson for gospel. “Fu-
ture trustees,” says Suber, “will be
nonperformers who have contributed
to the growth and development of
these art forms.”

Some time this month, nationally
recognized as Black History Month,
the J-B-G Hall of Fame officers are
expected to announce the premier
class of 100-125 inductees, says Su-
ber. A series of 30-minute radio pro-
grams honoring inductees are sched-
uled to air the last week of February
on Chicago’s urban, jazz, and public
radio stations. All programs will car-
ry the tag, “You may listen to the re-
cording at the Chicago Public Li-
brary.”

“We have no intention of over-
reaching established halls of fame
which deal with these genres of mu-
sic,” says Suber, who adds that J-B-G
is the only hall of fame to incorporate
all three. “The other halls of fame,
such as those in Memphis and Missis-
sippi, will be pictured on our walls.”

Bottom Line in New York, Fillmore
Auditorium in San Francisco, Caine
Hall in Seattle, Bogart’s in Long
Beach, Calif., and the Axis in Bos-
ton. “I think you’ll find a lot of the
singer/ songwriters will get into this
spoken-word thing,” Gordon says.
“An example now is Jimmy Buffett
with his book. He's not just doing
music anymore.”
Also shaking the limitations of
rock singing is Carroll, who had two
(Continued on next page)

Blues With A Smile. A blissful-looking B.B. King celebrates his 40th
anniversary as a performer with a concert at the Beacon Theatre in New York,
on a bill with John Mayall & the Bluesbreakers and Koko Taylor. Following a
three-month world tour with U2, King is playing U.S. clubs and theaters through
early spring, with dates set by Associated Booking. His most recent album,
“King Of The Biues: 1989,” has received a Grammy nomination and his
performance with U2 on the single “When Love Comes To Town'' garnered
King a second Grammy nod. (Photo: Chuck Pulin)

WELCOME TO THE JUNGLE: The man is silhou-
etted against a backdrop as blue-gray as the light of
dawn. He plays air guitar as a speed metal riff
screeches overhead. “I want to rock the house,” he
howls. And in the next 90 minutes, actor Eric Bogo-
sian does just that, mesmerizing the crowd at the
Orpheum Theater on Manhattan’s Lower East Side
with his one-man show, “Sex, Drugs, Rock & Roll.”

All three title elements infuse the production, a
string of dramatic monologues every bit as intense
and involving as Bogosian’s role

Bogosian’s “Sex, Drugs, Rock & Roll’;
Gorky Park’s Good Will; Ridgeley’s Retum

drums donations, respectively, during a stop on the
tour to promote Bruce’s Epic release “A Question
Of Time.” Then Richard Marx stopped in after his
Radio City Music Hall debut to hang a triple-plati-
num copy of his EMI album “Repeat Offender”. ..
Carla Olson of the Textones will be joined by ex-
Stones guitarist Mick Taylor at the Roxy March 4
for a live recording session ... Ben Vaughn’s up-
coming Enigma disk, “Dressed In Black,” offers
guest spots from John Hiatt, Alex Chilton, Foster
& Lloyd, Peter Holsapple of the
dBs, Gordon Gano of the Violent

in “Talk Radio,” the Oliver Stone —
film of Bogosian’s play that
launched him to national fame.
Swinging from one wild side to
another, Bogosian is a harangu-
ing subway beggar, a smug Brit-
ish rock star, a Brooklyn thug, a
frantic street person, a cold busi-
ness mogul, a cigar-chomping

Femmes, and Marshall Cren-
shaw ... Marti Jones has signed
with RCA Records, with an album
due in May

HAMMER AND SICKLE: Metal
Hammer. the West Germany-
based heavy metal magazine, has

suburbanite, a swaggering rap-
per, a self-absorbed paranoid, a
stoned artist.

As the self-satisfied rocker talking to an imagi-
nary talk show host, Bogosian’s lance punctures
music business pretenses as sharply as did ““Spinal
Tap.” Yes, it is great to be back on top, the star tells
his host, “considering the band hasn’t done any-
thing for about 10 years.”

The rocker simultaneously glamorizes his drug-
soaked past with mates “Nigel” and “Trevor” while
fashionably preaching “just say no.” And he urges
fans to buy his new record, noting that ‘“20% of the
proceeds go directly to the Amazon Indians” to
whom he also is shipping digital wristwatches and
Sony Walkmans—‘‘to do some real good for a
change.”

As the show reaches its climax, Bogosian’s clos-
ing monologue evokes Bob Dylan's lament about
having a head full of ideas driving him insane. At its
best, “Sex, Drugs, Rock & Roll” is as visceral as a
heavy metal assault, as street smart as the sharpest
rap. After a limited run at the Orpheum, Bogosian is
due to bring this show to HBO.

ON THE BEAT: Those busy, busy folks at the Hard
Rock Cafe threw the opening-night bash for “Sex,
Drugs, Rock & Roll” in a week that drew a string of
biz happenings to the Manhattan rock museum and
hamburger joint. Comedian Judy Tenuta added her
“goddess gown” and accordion to the cafe’s memo-
rabilia collection. Reunited Cream compatriots Jack
Bruce and Ginger Baker followed with bass and

by Thom Duffy

begun printing an edition in Rus-
sian for distribution in the Soviet
Union. The monthly magazine, launched by owner
Juergen Wigginghaus in 1984, now circulates inter-
nationally in nine languages.

BY GEORGE: You've heard the hits, now read the
book. George Michael is expected to publish his
autobiography later this year . . . Ex Wham! partner
Andrew Ridgeley, meanwhile, will be back on the
airwaves with his first solo release on Columbia and
the single “Shake.”

JUST SAY NYET: The Soviet rock band Gorky
Park, which played last summer’s Music Peace Fes-
tival in Moscow with headliners Bon Jovi, is out
generating good will—and good promotion for its
debut album on PolyGram—with a U.S. tour of high
schools. The band members are talking with teen-
aged fans about issues including drug abuse, world
peace, and life in the Soviet Bloc. The encounters are
being taped with segments broadcast on the USA
Network show “Youthquake.” Band manager Den-
nis Berardi hopes to give an American high school
class the chance to travel to the Soviet Union and
produce a television program with Soviet teens.

MILLI WHO? A recent story in The New York
Times reports that one sign of the approach of mid-
dle age is a failure to recognize the names of artists
on top 40 radio. The Beat observes that a sure sign
of the arrival of middle age is instant recognition of
most artists’ names on album rock radio.
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(Continued from preceding page) o T
: 0 “ , . . . . ARTIST(S) Venue Date(s) Ticket Price(s} Capacity Promoter
albums out on Atlantic Records in There’s a different audience for says Atlantic A&R representative oo P 23 prpevpen - —

s oD B 5 g % . . , arrier Dome eb. 2- ) X etropolitan
the "70s. Carroll re.cent.ly emergedon everybody,” says D‘z‘w1d Sw1‘nson’; Toby Emm.erlch. I think 1f we're Syracuse Uiy, $22.50 sellout e
the spoken-word circuit after a reha-  the co-producer of “Soundbites. successful in the premarketing, we Syracuse, N.Y.
bilitation period in California. “He  “You have fanatic fans and the curi-  should ship 40,000-50,000 albums.’ P po e pr poy P
can make the same money for doing  ous.” Emmerich says Atlantic’s alterna- ‘ e oF 8.5 Shi ontawto.
readings,” Gordon says. “He has a Bar service also depends on the at-  tive music department will be a key Mass.
wide audience; he gets a lot of 16- traction, according to Stephen Ze- to making the record happen. “We =

-olds who read [Carroll’s popu- eda, a booking agent for Bogart’s ould like to go into college book- DUNA ROSS Fox Theatre Feb. 311 by o S S
VEdEs v PSR SEEEE Bty g agent lor bogar w 1 £0 nto college e RHONDA HANSOME Detroit $50/530 selfout
lar novel] ‘The Basketball Diaries,’ in Long Beach. “With G. Gordon stores, work college radio. Dr. Timo-
the art crowd, and just people who Liddy, he’s a fairly conservative thy Leary and Hunter Thompson are BILLY JOEL Maple Leaf Feb.6 #33,655 17,086 Nederlander Org.

i . 3 3 5 B i Gardens (§512,580 sellout
read books and listened to his rec- guy, so you get that type of audi- interested in talking about it, so we Toronto Canadian)
ords.” ence.” might go to the talk shows. I also $30
Teaming up in another contempo- Swinson says Atlantic hopes to  think public radio is a place where — —

& . B h - THEBS2'S Radio City Feb. 6-8 $419,600 17,622 Radio City Music
rary spoken-word tour are ex-Doors  cross the “Soundbites” record “a lit-  we could promote it. LOVE TRACTOR Music Hall §25/3522.50 sellout Hall Prods.
keyboardist Manzarek and beat poet  tle bit into the mainstream. But Kim Buie, VP of West Coast A&R New York
McClure, with Manzarek creating there’s some real controversial at Island, says the audience and po- -

. . . . . . 0 . TOM PETTY & THE The Spectrum Feb. 6 $274,081 19,280 Electric Factory
music pieces to go with McClure po-  things on it; it covers everything tential sales on the spoken-word re- HEARTBREAKERS Philadelphia $19.50/$17.50 selfout Concerts
etry; Rollins, who does his own poet-  from AIDS to sex to politics.” cordings “are unknown.” LENNY KRAVITZ

and song lyrics; and such maver- . ites” will be augmented “That’s what we're trying to find
ry g lyrics; : Soundbites” will be augment , . ying Lo RICHARD MARX Radio City Feb. 910 | $272026 11,604 Radio City Music
icks as Thompson, G. Gordon Liddy, by a four-minute clip culled from live  out. We can't say its appeal will be POCD Music Hal $25/§2250 sellout Hall Prods.
and Leary, who serve as speakers performances at Bogart's. limited to intellectuals. Maybe art- New York

than . “Id 1i do 1 records,” i ici might like the
Lol readers d like to do 100,000 records, !StS anq LRI g y X TOM PETTY & THE Veterans Feb. 8 $249,602 13,145 Cross Country
idea. It's unknown, but we'll find | yumareness Memorial Arena $19.50 sellout Concerts
out. We're not afraid of taking LENNY KRAVITZ Hartford Civic
e =y 5 . 1 g 1 Center
—\—\ chances; cgrtamly, a record like this -
! can be as important to Island as a
‘ \ e T Tone Loc or U2.” KENNY ROGERS/DOLLY Olympic Feb. 8 $248,350 11,297 North American
F - / \ Island will market the Burroughs/ PARTON Saddledome (§295,040 kIRl LT
. . . Calgary, Alberta Canadian)
| Ginsberg project through music and $27.50/825.50
\ bookstores, Buie says. “We’ve been
investigating marketing through the TOM PETTY & THE Palace oi_ Feb. 11 $246,520 12,326 Cellar Door Prods.
3 oL0.0 5 HEARTBREAKERS Auburn Hills $20 seliout
! audio divisions of book publishers, LENY KRAVITZ Auburn Hills,
l WI I H l 'S so we have the advantage of market- Mich.
ing in the literary world, which  mee e i Saskatchewan  Feb. 10 5240028 1043 North American
makes the most sense. . PARTON Place, (8287073 seliout Tours
Kansas College radio will also be serviced Saskatoon, Canadian)
EXPOCENTRE/ and lobbied on the works, Buie says, e $27.%
One Expocentre Drive, Topeka, KS 66612-1442 7/, addmg th'at Island is lookmg at TOM PETTY & THE Centrum Feb. 7 $231,933 12,400 Don Law Co.
AR —_ . working with other spoken-word art- HEARTBREAKERS Worcester, $19.50 sellout
ists. LENNY KRAVITZ Mass.
THE O'JAYS/LEVERT Shubert Theatre Feb. 9-11 $224,568 9,056 Electric Factory
RALPH HARRIS Philadelpha $32.50/$28/%25 10,368 Concerts
seliout
TOM PETTY & THE Providence Civic Feb. 1 $177,301 9,558 Don Law Co.
REGISTRATION GETS HEARTBREAKERS Center $19.50 12,215
YOU ALL THIS AND MORE! LENNY KRAVITZ Providence, R.I.
PANEL DISCUSSIONS & WORKSHOPS MOTLEY CRUE Barton Coliseum Feb. 6 $175,000 10.000 Mid-South
Three days of meetings covering topics relating to the WARRAKT Arkansas State $17.50 sellout Concerts
music business and media. Fairgounds
Little Rock, Ark.
SXSW MUSIC FESTIVAL ANDREW DICE CLAY Rochester Feb. 10 $173,900 8,840 Metropolitan
250 performers from all over the U.S. and overseas . Community War $20 sellout Entertainment
playing in over a dozen of Austin’s best music venues. xemhorital
ochester, N.Y.
south by southwest L TOM PETTY & THE Arena Feb. 10 $172,708 10,130 Jam Prods.
The SXSW Registrants Bag includes magazines. bro- HEARTBREAKERS Univ. of Dayton $17.50 sellout
chures and vital information regarding the music LENNY KRAVITZ Dayton, Ohio
business along with cassettes and CDs from up and
comingacts. Every registrant receives the SXSW'90 Di- ' ::'TESNAKE Sf""“T Feb. 11 3275,392 ?203300 in-house
. . rectory which has a complete listing of all SXSW events orcester, - g
music and media conference along with the names and addresses of all SXSW pre- LS
S ———— |I’|H registrants. BILL COSBY Place Des Arts,  Feb. 4 $165,964 5610 Donald K. Donald
IIIIH “ R Montreal ($196,169 seliout Prods.
U SXSW SOFTBALL TOURNAMENT & BARBECUE Canadian) Lou Robin
Record companies team up against bands, music 32.3/832.50/
March 14-18, 1990 writers take on DJs. and more. Plus, everybody eats ]
Hya tt Regency Austin great Texas barbecue. NEW KIDS ON THE BLOCK Frank Erwin Feb. 6 $164,544 17,327 PACE Concerts
COVER GIRLS Center $19.50/$17.50 sellout
Hyatt Regency room rate $63. Call 1-800-228-9000 for reservations. Make B0BBY ROSS AVILA Umv', of Texas
Austin Texas reservations now, this hotel will sell out during SXSW *90. Price is good Austin, Texas
9 through 2/22/90.
R o I (s . THE CULY Boston Garden Feb. 2 $151,015 8,163 Don Law Co.
Registration price $115 if postmarked by disoount rates, call 1-800-433.1760 and refer to Starfle S 03304 P. Renital m&mm LR $18.50 ELLTH
February 24. Walkup price $150. car discounts with Avis are also avallable through American Atrlines.
WHITESNAKE Providence Civic Feb. 9 $136,733 7,391 Frank J. Russo
KX | Center $1850 . 10,200
Name Providence, R.I.
Company. =
MY BUSFETT & THE Frank Erwin Jan. 22 $134,430 7,780 PACE Concerts
Address CORAL REEFER BAND Center SIBSO/A1750/ 8700
City. State, Zip GREG TAYLOR Univ. of Texas $15.50
Austin, Texas
Phone Fax
CONWAY TWITTY/MERLE Macon Coliseum Feb. 11 $129,535 8139 Jayson Promotions

O Enclosed is my check or money order made payable to SXSW’90. [0 American Express [J Visa [J Mastercard HAGGARD/GEORGE JONES Macon, Ga. 750 . 8915

O Please bill my credit card for SXSW *90 registration.

Credit Card # GEORGE STRAIT G. Rollie White Feb. 2 $125610 . 7,615 Varnell Enterprises
Name on Card Exp Date PATTVaLMLESS $:::::Té " $17.50/815 sefloyt

0 I only wish to attend the SXSW Music Festival. Please send me festival passes at $15 each, each festival pass allowing me one Univ. :

admission to all four nights of showcase performances. College Station,

O Please send me more information on placing an insert in the SXSW Reglstrants Bag, advertising in the SXSW Directory, or renting B Texas

a booth at the SXSW Trade Show

Copyrighted and compiled by Amusement Business, A publication of BPI Communications, Inc.
. _ Boxscores are compiled every Tuesday and should be submitted to Desi Smith in Nashville
Return to SXSW 90 PO Box 49066, Austin, TX 78765 B512/477-7979 Fax # 812/477-0754 at 615-321-4276; Ray Waddell in Los Angeles at 213-859-5338; Louise Zepp in Chicago at
312-236-2085.Forresearchinformationandcost contactLauraStrohinNashvilleat615-321-4250.
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NEW YORK CELEBRATES ITS MUSIC!

DAILY2NEWS

PRESENTS

New York’s Hometown Paper

1990 SKC ¢

NEW YORK MUSIC AWARDS

_WITH

NOMINEES FOR THE 1990 SKC
NEW YORK MUSIC AWARDS

American Jazz Orchestra
Eric Andersen
Laurie Anderson
Atlantic Starr
Banshees of Blue
Rob Base
Robin Beck
Regina Belle
Ruben Blades
Michael Bolton
Sharon Bryant
Cest What?!
Circus of Power
Shawn Colvin
Cover Girls
Celia Cruz
Taylor Dayne
De La Soul
Gerry Devine & The DeSotos
Bob Dylan
EPMD
Fat Boys
Jose Feliciano
Rob Fraboni
Full Force
Debbie Gibson
Corey Glover
Lou Gramm
Gene Griffen
Guy
Debbie Harry
Heavy D. & the Boyz
Nona Hendryx
D’atra Hicks
Lena Horne
Freddie Jackson
D. James
Billy Joel
Stanley Jordan
Big Dadd'z Kane
elly
Kid-n-Play
Carole King
Kool Moe Dee
Lenny Kravitz
L.L.Cool J
Late Nite Band
Cyndi Lauper
Law And Order
Lisa Lisa & Cult Jam
Living Colour
Lonesome Val
M. C. Lyte
Madonna
Fred Maher
Manhattan Transfer
Barry Manilow

Biz Markie
Stephanie Mills
Najee
Laura Nyro
Joan Osborne

Oslin
Buster Poindexter
Prince Paul
Princess Pang
Public Enemy
Tito Puente
Eddie Rabbit
Bobby Radcliffe
Raging Slab
Ramones
Lou Reed
Vernon Reid
Cheryl “Pepsii”’ Riley
Teddy Riley
Roches
Robert Ross
Sa-Fire
Robin Salmon
David Sanborn
Joe Satriani
Martin Sease
Seduction
See No Evil
Paul Shaffer
Bernie Shanahan
Janis Siegel
Skyy
Slick Rick
Smithereens
Special Ed
Spyro Gyra
Ed Stasium

Stop The Violence Movement

Barbra Streisand
Sweet Sensation
10,000 Maniacs
3rd Bass
24-7 Spyz
John Tesh
Tom Tom Club
Darryt Tookes
Judy Torres
Mike Tramp
Uptown Horns
Luther Vandross
Louden Wainwright
Wendy Wall
White Lion
Alyson Williams
Christopher Williams
Vanessa Williams

World Saxophone Quartet

Wreck-N-Effect

_IN COOPERATION WITH

Produced by Overland Entertainment Company

Hosted by:
ROSIE O’'DONNELL

Saturday,
8:00 1p.m.
Beacon Theater

74th & Broadway
N.Y.C.

March 31st

meRsARY

PERFORMANCES BY:
Shawn Colvin
Heavy D. & the Boyz
Lenny Kravitz
Melba Moore & All-Star Chorus
Seduction
Others to be announced

AND SPECIAL PERFORMANCES BY

HALL OF FAME INDUCTEES
Freddie Jackson » Laura Nyro
SCHEDULED TO APPEAR

Eric Andersen Freddie Jackson Sa-Fire
Rob Base Jellybean John Sebastian
Michael Bolton Oran “Juice” Jones Seduction
Sharon Bryant Big Daddy Kane Slick Rick
Shawn Colvin A C. Kelly Special Ed
Caver Girls Lenny Kravitz Sweet Sensation
De La Soul L. L. CoalJ Sybil
Doug E. Fresh Lisa Lisa & Cult Jam John Tesh
Full Force Denise Lopez 3rd Bass
Nelson George Melba Moore 24-7 Spyz
Debbie Gibson Laura Nyro Judy Torres
Lou Gramm Lou Reed Suzanne Vega
Heavy D. & The Boyz  Cheryl “‘Pepsii” Riley Alyson Williams

Nona Hendryx ...And more to be announced

Tickets available at
Beacon Theater box office (212) 496-7070
and select Ticketron outlets OR through
Ticketron phone charge (212) 947-5850.

For artist update and to order preferred industry
tickets call New York Music Awards (212) 265-2238.

Marilyn Lash, Director Robbie Woliver, Director

New York Music Awards, Inc. 1600 Broadway,
Suite 1007, NY.C. 10019

New York Awards is a trademark of New York Music Awards, Inc.
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IN ACTION

HUGH HARRIS
The Roxy
West Hollywood, Calif.

cHARISMA was the name of the
game at this Feb. 7 show, as the
young Englishman mesmerized a

full house of industry observers.

Though Harris’ debut, “Words
For Our Years,” has received re-
views that have verged on the fa-
natical in some quarters, Capitol
has not yet seen major sales on
this unique performer’s album.
His current major-market road
trip should change that—put this
man in front of an audience, and
they’re sold.

Harris is no easy sales job, it’s
true. On record, his slurred, melis-
matic singing is not easily appre-
hended casually. While many of
his songs boast a crackling funk
backbeat, just as many are uncon-
ventionally ethereal. And his lyrics
are intensely personal emotional
mazes.

On stage, however, Harris wel-
comes his listeners into a trance of

Anything Box, a group named af-
ter a science fiction story, is re-
ceiving national attention with its
first single, “Living In Oblivion”
on Epic Records. The song, which
broke on top 40 dance station
KNRJ in Houston, is a hit in the
South Central states and has de-
buted on the Hot 100 Singles
chart.

“l was living in oblivion two
years ago,” says band leader
Claude S. “It’s a state of mind
where you don’t know where
you’re going or what to do. Luck-
ily, music saved me.” The 25-year-
old New Jersey native, who
writes most of Anything Box’s
material and is the group’s lead
vocalist, began singing in an East
Coast punk band called Plastic
Surgery and founded his present
outfit three years ago with key-

NEW ON THE CHARTS

boardist Dania Morales. Claude
and Morales met third member
Paul Rijnders after their current
producer and manager, Jon St.

¥

ANYTHING BOX. Shown, from left,
are Dania Morales, Claude S., and
Paul Rijnders.

James, invited them to move to
Los Angeles.

St. James, who has produced
successful dance acts like Stacy Q
and Bardeux, operates his own
management company, Formula
1, with partner Chris Lawmaster.
St. James urged Epic to sign Any-
thing Box and took the group un-
der his wing after receiving its
demo tape. “I listened to half of
their demo and I was already
reaching for the phone,” he says.
“That’s never happened to me be-
fore. Claude’s voice is what sold
me. [t’s very definitive.”

The trio is currently working
with St. James on its debut al
bum, which is scheduled for an
early spring release, and plans to
begin touring in the Southwest
next month. JIM RICHLIANO |
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his own making. He performs as
one possessed, transfixed behind
the mike, breaking away to con-
duct his four-piece band with flut-
tering fingers, fly around the
stage with abandon, or even pound
on his drummer’s tom-toms. Com-
parisons to vintage Van Morrison
abounded.

At the Roxy, Harris played the
best numbers from his album—
“Alice,” “Mr. Woman Loves Mrs.
Man,” “Twilight Session”—and a
bounty of unrecorded material.
Highlighting the show was a rock-
ing version (one of two plaved that
night) of “Rhythm Of Life”’
backed by saxophonist/label mate
David Koz.

The impact of this performance
on the crowd (especially on the fe-
male members of the audience,
many of whom appeared stunned)
was evidence of this singer/writ-
er’s undeniable star quality. But a
search for easy comparisons is fu-
tile—Hugh Harris is one of a kind.

CHRIS MORRIS

TOM PETTY & THE HEARTBREAKERS
LENNY KRAVITZ
Stephen C. O'Connell Center
Gainesville, Fla.

RIDING HIGH ON the success of
his Grammy-nominated solo album
“Full Moon Fever,” Tom Petty
played his first hometown concert
in seven years as something of a
conquering hero. He had clearly
been missed.

Petty & the Heartbreakers
rocked through a two-hour set of
favorites, a few surprises, and
more than one emotional reminis-
cence. With ““Love Is A Long
Road’ opening the set, guitarist
Mike Campbell alternated between
chunky, Chuck Berry-esque riff-
ing and his crystalline leads, shin-
ing on “Breakdown,” “Runnin’
Down A Dream,” and a thundering
“Refugee,” playing mandolin on
numbers including “Southern Ac-
cents” and “Yer So Bad.” An all-
percussion segment featured Pet-
ty and bassist Howie Epstein
pounding African drums, while
Campbell played a hammered dul-
cimer.

Three of the four Heartbreakers
came out of Gainesville with Petty
(Wisconsin native Epstein joined in
1982) and they play together with
the telepathy and seamlessness of
longtime collaborators. So a ver-
sion of Chuck Berry’s “Down The
Road Apiece’’—with vocals by
drummer Stan Lynch—was pre-
sented with the same precision as
old Heartbreaker gems like
“American Girl.”

Keyboard man Benmont Tench
is the glue that holds these songs
together; his organ fills and piano
runs flow beneath every song and
give them further ambiance.

And Petty proved he can still
command an audience. Through-
out the show, from the rollicking
““A Mind With A Heart Of Its
Own” to the current hit “Free Fal-
lin’”’ and a gentle reworking of
Thunderclap Newman’s ‘“Some-
thing In The Air,” his vocals were
strong and direct. Not that this au-
dience needed any urging to cheer
on its favorite hometown boy.

Dreadlocked singer/guitarist

Lenny Kravitz and his five-piece
band opened the concert with a set
of funky rockers from his Virgin
debut, “Let Love Rule.” His mus-
cular, Prince-like vocals communi-
cated clearly, and his band cooked
up a potent rock’n’roll stew with
covers like Jimi Hendrix’s “If Six
Was Nine’’ and the title hit from
his album.

BILL DEYOUNG

HIGHWAY 101
Lone Star Roadhouse, New York

cOUNTRY MUSIC’s deserving
vocal group of the year has previ-
ously been stiff in Gotham, but
this time they were too loose.
Highway 101’s strength lies in del-
icately beautiful harmony vocals
in a traditional country context.
Yet at this Jan. 23 date, the
Warner Bros. act moved too far to-
ward flash.

The opener, “(Do You Love Me)
Just Say Yes,”” immediately
showed an annoying tendency to-
ward showy, high-volume guitar
riffs and cymbal cracks—tough
competition for Paulette Carson’s
wispy Parton-ish soprano. [t really
wasn’t until a late-set rendition of
the new single ‘“Walkin’ Talkin’
Cryin’ Barely Beatin’ Broken
Heart” that any song was deliv-
ered as cleanly and respectfully as
on record.

For example, ““Honky Tonk
Heart,”” while well-served musical-
ly, was marred by lead guitarist
Jack Daniels’ and bassist Curtis
Stone’s cutting up. On “Whiskey,
If You Were A Woman,” a raucous
crowd shout of the word ““whis-
kev” was inexplicably sought, and
unfortunately received.

Now, these are sweet, sensitive,
sad songs, but 101 apparently
wanted to come off as loud as
drummer Cactus Moser's zebra-
striped outfit and Carlson’s
Prince-like full-length jacket and
reptilian tights. A cover of ““The
Last Time” was appropriate, then,
but only reminded that the Stones
tour was long over.

Better was a nicely turned
“Sweet Baby James,” while the en-
core of “Twist And Shout” at least
made sense in light of band mem-
bers backing Rodney Danger-
field’s version in ‘“‘Back To
School.”

JIM BESSMAN
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GD Center Looks To Sound Future

Renamed Chain Eyes Major Expansion

@ BY LARRY FLICK

NEW YORK—Compact Disk Cen-
ter's name change to Sound Future
appears to be indicative of more than
the Dallas-based chain’s decision to
broaden its inventory to include other
prerecorded configurations. It re-
flects an aggressive plan to trans-
form the five-unit operation into one
of the country’s largest music retail
entities,

Chief operating officer Michael
McGee says Sound Future will grow
to 300 stores, via franchising, within
five years. “By infusing the company
with the capital of the franchise, it’s
completely realistic to plot out an ac-
celerated growth process of 20 stores
within the next 12 months, 30 stores
during the 12 months after that, and
so on,” he says.

McGee acknowledges the plan is
very aggressive but says he is confi-
dent that it can be done. The Texas
music industry evidently is taking the
chain’s plan seriously. When rumors
were swirling around the supposed
sale of Amarillo, Texas-based West-
ern Merchandisers (Billboard, Feb. 3),
Sound Future found itself at the
heart of the speculation, as it was
mentioned in the same sentence as
Super Club N.V,, the Belgian compa-
ny that has been on an acquisition
binge. According to the misinformed
speculation, either Sound Future or
Super Club acquired Western Mer-
chandisers’ Hasting’s Books, Music
& Video chain. McGee laughs about
that rumor, but on the other hand,
does not rule out the possibility of ac-
quisition if the right opportunity
comes along.

One of the factors prompting the
rumors was Sound Future’s connec-
tion to the Hunt family, at one time
one of the wealthiest families in Tex-
as. Alinda Wikert, who joined the
company in May 1989, serves as
Sound Future’s chairman of the
board and CEO, and is part of the
Hunt family, McGee says. But he de-
clines to elaborate on the company’s
financial strength other than to say,
“We have substantial resources be-
hind us.” Moreover, he maintains
that franchising capital will propel
growth. Sound Future charges a
franchising fee of $19,500, although
that figure is negotiable for someone
wanting to do more than a single
store. In fact, one franchise already
is operating, with other potential
franchisees involved in negotiations,

“Franchising seems to be phenom-
enally successful,” says McGee.
“Look what it’s done for Blockbuster,
Any business that has a proven con-
cept and formula for success can do it
if they have a system and operations
in place, have a strong advertising
presence, and can supply ongoing
support.”

McGee says he does not know of
any U.S. record chains that have
grown through franchising but

points out that in Canada the Top 40
chain has used that strategy to
achieve growth,

McGee says that the locations of a
portion of the first 20 stores have
been confirmed: These outlets will
stretch farther west than Sound Fu-
ture's core of five outlets dispersed
within the Dallas/Fort Worth region.
The new markets include the Texas
cities of San Antonio and Houston, as
well as Phoenix and Oklahoma City.

Sound Future’s transition began
when the chain altered its CD-exclu-
sive inventory of 10,000 disks per
shop to include about 8,000 prerecord-
ed cassettes and 1,000 laserdisks in
the chain’s stores, which range from
2,500 square feet to 4,000 square feet.
The company’s existing stores are
mostly freestanding or in strip cen-
ters.

“People in our area who have been
buying CDs for a while now know
what we have to offer,” McGee says.
“Adding cassettes brings in a whole
new segment of people who are not
already familiar with us.”

Indeed, one month after adding
cassettes to its inventory, the chain
reported a 10% gross increase in
sales, and the growth pattern has
been steadily upward ever since. Dur-
ing the all-important Christmas rush,
McGee says sales were up 25%.

When Sound Future added laser-
disks to the inventory, it also started
offering laserdisk players. The chain
was already selling CD players, but
there are no plans to add cassette
players to the merchandising mix.

“People will always be looking for
the next thing,” McGee says. “Right
now, laserdisks seem to be among
the prospects. Our stock of laserdisk
and equipment is not very large at
the moment, but it is increasing as in-
terest grows.”

Contrasting the hi-tech quality of
merchandise available is what McGee
calls an “old-fashioned approach” to
customer service. Each potential em-
ployee at Sound Future is required to
pass an extensive music exam before
being hired.

“The test helps us place people in
areas where their knowledge is stron-
gest, as well as provide the best pos-
sible service,” McGee says.

The chain’s pricing policy consists
of charging $8.99 for cassettes and
$14.99 for front-line CDs. Repeat cus-
tomers are rewarded with a program
called VIP Disc-count. After buying
12 disks or cassettes, the 13th is free,
After buying 30 items, customers are
given a lifetime 10% discount on non-
sale merchandise,

McGee asserts that such customer
perks will continue throughout
Sound Future’'s growth process. In
fact, he views such consumer-friend-
ly policies as being a primary factor
in setting the chain apart from the
competition.

“We have the people on board to
spread out and enforce the various

ideals and concepts that we've
worked so hard to develop here,” he
says. ‘“We will eventually be the top
chain in the country, because we’ll
have the best to offer.”

The Doctor Is In. Pangaea/|.R.S. jazz recording artist Fareed Haque drops by
Radio Doctors in downtown Milwaukee for a lunchtime in-store performance.
Haque, known for his work with Tito Puente, Paquito D’Rivera, and Sting, plans
to tour soon to promote his current album, “Manresa.”

Music Plus Pitches Product Via Phone

New 900 Line
Offers Artist
Commentary,
Song Snippets,
Consumer Info

@ BY DEBORAH RUSSELL

LOS ANGELES—Music consumers
pondering the ‘“to buy or not to
buy” question now can make a
phone call and be pitched by the
very artists whose product they
may be considering purchasing.

Music buyers who frequent Show
Industries’ 70 Music Plus stores in
Southern California now are privy
to the Music Plus Preview Line, a
900 number through which—for 99
cents per minute—they can listen to
commentary and music by such art-
ists as Gloria Estefan, Kate Bush,
Bobby Brown, the Red Hot Chili
Peppers, and Chunky A, among oth-
ers.

Angie Diehl, director of advertis-
ing for the Los Angeles-based
chain, categorizes the 900 number
as an experiment and adds that, ulti-
mately, Music Plus would like to
switch over to an 800 toll-free line so
that the customers’ cost would be
eliminated. Moreover, that service
would allow the customer to direct-
ly order records played during the
phone call from Music Plus.

Currently, by dialing 1-900-872-
PLUS and following a few simple
computerized directions, callers can
program a Touch-Tone phone to
hear the recorded voice of any artist
offered on the service. Callers can
terminate the message at any time,
as well as pause and rewind the
message in the event of a distrac-
tion. Messages run between one and
three minutes, and conclude with

Record companies
are picking up on
the new popularity of
spoken-word readings
in clubs and colleges
... See page 37

price information, relevant touring
updates, and/or promotional give-
aways. Callers then are invited to
enter their ZIP code to determine
the location of the Music Plus store
nearest them.

The Preview Line debuted in mid-
December, and Diehl says she is
confident that once the financial lo-
gistics are fully ironed out, the ser-
vice will be “a win”' for all parties in-
volved. She describes the line as a
natural medium, which will inspire
customers to buy new releases and
experiment with new artists,

The Preview Line almost serves
as the chain’s private radio station,
she says, adding that it has been
nicknamed “Music Plus Radio.” It
will “give callers a chance to hear
an artist’s second single that may
not be as strong at radio as the label
may have hoped, or expose an artist
who just doesn’t get airplay as a
matter of course,” she adds.

Label response has been over-
whelming, says Diehl, with the rec-
ord companies clamoring to pro-
mote their artists via the service.
Every two weeks, the Preview Line
will offer a new slate of artists
drawn from a broad spectrum of
musical genres, she says.

Results from the initial run show
that the Red Hot Chili Peppers gar-
nered the most calls, with Brown
running a close second. Bush, Este-
fan, and Chunky A clinched a three-

way tie for third place. Diehl de-
clines to release the number of over-
all phone calls received by the 900
line,

Jim Chiado, CBS branch manager
in Los Angeles, says he placed Este-
fan and Bush in the promotion be-
cause “it’s another way to reach the
consumer.” He says the promotion
allows CBS to feature artists who in
some cases may receive attention
from the print media but are not
getting airplay on radio or MTV.

Chiado adds that the promotion
needs refinement, particularly a
conversion to an 800 number.

In the experimental stage, label
participation is free, he says. “At
some point in time, we will probably
pay,” he adds.

Thus far, advertising for the 900
line has been limited to a test cam-
paign broadcast on MTV to sub-
scribers of Southern California’s
Century Cable system. From Dec.
29-Jan. 2, close to 10 spots advertis-
ing the Preview Line reached
155,000 households, and Diehl notes
that a very loose tracking system in-
dicated a marked increase in calls
following the MTV spots. Addition-
al advertising includes in-store shelf
talkers, promotional fliers, and a
full-page ad in the L.A. Weekly.

Diehl predicts more television ad-
vertising in the future, and is eager
to see the Preview Line develop into
a profitable medium.
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Indie Label Reaches Next Plateau Of Chart
Success With Goncurrent Black Singles Hits

B BY BRUCE HARING

IT WAS A HAZY February after-
noon at the Billboard offices. The
phone rang, as it’s wont to do on Fri-
days, the day Grass Route is lovingly
tucked into bed for the next edition.

Calling was Eddie O’Loughlin,
president of Next Plateau Records.

“Hello, Ed,” I said, for that was his
name. He had news for me. Impor-
tant news.

“Paul Grein [Billboard’s music re-
searcher/chart analyst] says we're
the first independent label in seven
years to have two singles chart simul-
taneously on the Hot Black Singles
chart,” he rasped into the phone.

I sat back suddenly in my chair,
kicking the champagne bottles under-
neath the desk. Two singles. Two dif-
ferent producers, O'Loughlin added.
And this Grein guy.

Sounds like a story.

As it turns out, Next Plateau is in-
deed the first indie label since 1983 to
achieve the double dip. Motown, in
its pre-A&M-distribution days, was
the last to perform the feat.

Next Plateau scores with Sybil’s
“Walk On By,” produced by
O’Loughlin (his first hands-on effort
in eight years), and Salt-N-Pepa’s
“Expression,” produced by Cheryl
James, aka Salt, her first behind-the-
board job.

BAYWATCH: The march against

counterfeiters continues this week
with word that Great Bay Distribut-
ing of Baltimore has met with the lo-
cal police concerning activities that
are eating into the trade of a city re-
tailer.

“One of these [counterfeiters] is
selling in front of one of the local re-
tailers,” says Joyce Lynn, Great Bay
president. “It’s a small, black music
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account, and we're very concerned.”

Police were called because the
street-corner counterfeiter was sell-
ing “cheaper than the retailer can
buy it and cheaper than I can sell it,”
Lynn reports.

So far, the initiative has had mixed
results. The police have been given
information on the counterfeiter, but
appear reluctant to act because
“counterfeiting is a federal offense,
which means it's [a matter for] the
FBI,” says Lynn. Still, she promises,
“We'll keep at it. If we don’t help our
accounts, who will? If we get enough
of the manufacturers behind it, the
squeaky wheel gets the grease.”

As reported in last week’s Grass
Route, plans are under way to do just
that. Artists Against Counterfeit
Tapes is a National Assn. of Record-
ing Merchandisers committee that's

working with a private detective on
counterfeiting problems. More infor-
mation is available from Fred Munao
at Select Records, 212-691-1200.

HOIR A DUB-DUB: Reachout In-
ternational Records has entered an-
other phase of the reggae market
with its release of the dub version of
a RAS Records release, “Sanchez
No. 1.” The ROIR version is called
“Sanchez No. 1 Dub.”

Dub, in case you don’t know, goes
back to the '40s in Jamaica, where the
B-sides of singles would traditionally
carry mostly instrumental versions
of the A-side, with vocals and other
effects ““dubbed” into certain por-
tions of the tracks, much in the man-
ner of hip-hop sampling.

Coming ROIR dub releases by Lee
(Scratch) Perry, Scientist, and
Niney The Observer are planned.
More info at 212-477-0563.

sEEDS AND SPROUTS: David
Dennard and Patrick Keel of Dallas,
who have spent time as major-label
solo recording artists and sidemen,
have formed Dragon Street Records,
targeting the alternative music mar-
ket. Dragon Street plans its first re-
lease for April. More info on the new
label is at 214-748-3746 ... Also key-
ing in to the alternative music market
is 529 Phonovisual, a new Nashville
firm that aims to aid acts with record-
ed product but no label or distribu-
tion deals. More info at 615-834-9405.
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by Geoff Mayfield

STRANGE BEDFELLOWS: The old saw that “politics
makes strange bedfellows” leads this columnist to pose
a question about the dozen or so state bills that are be-
ing either debated or proposed regarding the sale of al-
bums with explicit lyrics and/or graphics to minors.
Ever since it first grabbed the spotlight in 1985, the Par-
ents’ Music Resource Center has repeatedly stressed
that this issue would best be addressed on a voluntary
basis, rather than through legislation.

If that is indeed the organization’s stance, my ques-
tion is, shouldn’t the PMRC join arms with record com-
panies and retailers to fight off these proposed state
measures? Such a gesture would not only prove that the
PMRC stands by its stated conviction regarding legisla-
tion, but might also create a stronger foundation on
which record labels and the group can find a mutually
satisfactory solution that addresses parents’ concerns
without endangering First Amendment rights. Since
Rep. Jean Dixon (R-Mo.) has used PMRC research and
opinions as fodder for proposed bills in her own state,
and in others, it seems that now is the time for PMRC
movers Tipper Gore, Susan Baker, and Jennifer Nor-
wood to distance their group from these legislative ef-
forts.

AND WHILE WE'RE ON the subject of lyrics and
graphics, let me state my personal opinion that those
who would seek to throw the ultimate responsibility to
solve this controvery on the shoulders of the music re-
tailer have very little understanding of the realities of
the marketplace.

The threat of legislation raises the stakes, but ulti-
mately, iy take on the PMRC’s concerns remains basi-
cally unchanged from the opinion I formed in 1985: The
responsibility for this issue rests not with record compa-
nies or music stores, but with parents.

It seems naive to throw the music industry under a
microscope for the influence it can-exert on a youth’s de-
velopment when the same troubling topics found on al-
bums can be found in so many other arenas. Strong lan-
guage, sexual innuendo, and glorification of violence are
not the sole province of pop music—kids can find these
words and topics on cable TV, in movies, and in the hall-
ways of most junior high schools. Thus, moral and be-
havioral standards must be set in the home, because
even if some genius designs the ultimate solution for
this ongoing controversy, children will sti/l be exposed
to these influences.

I know many executives at labels and in music retail-
ing who share the PMRC’s concerns, but rather than
ask a third party to monitor the music that interests
their children, they do so themselves. The senior VP at
one label, for example, would not let his 12-year-old son
buy an Ice-T recording because the father took the trou-
ble to become familiar with the artist’s music. To me,
this example proves that the best place for parents to
solve this issue is in the home.

HELATED NOTES: During the Feb. 7-10 sales confer-
ence that Geffen Records held at La Quinta Hotel near
Palm Springs, Calif., guest speakers Lew Garrett, VP
of sales for Camelot Music, and Dusty Bowling, nation-
al music buyer for Lieberman Enterprises, urged the
Geffen team not to underestimate the heat and pres-
sures that merchandisers face as a result of the lyrics
and graphics brouhaha ... At Owensboro, Ky.-based
WaxWorks/VideoWorks, head music buyer Harold
Guilfoil reports that “for the time being,” the compa-
ny’s 119 Disc Jockey stores are passing on any titles
that bear warning stickers. Interestingly, Guilfoil says
his chain has taken a lot of flak over the contents of rap
recordings, but hardly any for metal acts.

Vinyl Retailers Give Format New Spin

Unavailable Records Reach U.S. Market As Imports

NEW YORK—While vinyl continues
to disappear from the major labels
(Billboard, Jan. 20), some small retail-
ers have turned to imports of the con-
figuration. Although the strategy
could be viewed as parallel importing,
it has yet to be challenged by the Re-
cording Industry Assn. of America.
One retailer, who did not want to
be identified, says he has developed a
lucrative niche by mining overseas vi-
nyl, particularly for 7-inch singles not
available in this country. He reports
that the store has moved about

$15,000 worth of imported 7-inch vi-
nyl singles in the last six months, in-
cluding titles by Billy Joel, the Beach
Boys, and Milli Vanilli.

“How can they tell us not to [im-
port] records like [the Beach Boys']
“Still Cruisin’ " if it’s not available in
this country?” the retailer asks, not-
ing that he has moved 350 vinyl
copies of that song. He wonders how
importing such records can be consid-
ered a parallel import issue.

But Stephen D’Onofrio, an attor-
ney and director of anti-piracy with

the RIAA, says that any importing of
deleted vinyl “could potentially raise
a conflict. Parallel import is a very
broad term that the record industry
has picked up, but what you're really
talking about is unauthorized impor-
tation or distribution of sound record-
ings.” The RIAA, however, has yet to
investigate the issue because the or-
ganization’s member labels have not
voiced concerns on it.

This story was prepared by Bruce
Haring and Ed Christman.
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ALBUM
RELEASES

The following configuration ab-
breviations are used: LP—album;
EP—extended play; CA—cassette;
NA—price not available. Multiple
records and/or tapes in a set ap-
pear within parentheses follow-
ing the manufacturer number.

& CD A.0.A. 54363/36.95
CA 36345/$4.95

RICHARD BARONE
Primal Dream

& LP MCA MCA-6370/NA
CA MCAC-6370/NA
CATERWAUL
Portent Hue

& LP |RS. IRS-82030/NA
CA IRSC-82030/NA

THE CHANT
Two Car Mirage

a=Simultaneous release on CD.
POP/ROCK

& LP Safety Net/D8 Net 12/NA
CA CATCH 12/NA

CLIVE GREGSON AND CHRISTINE
COLLISTER

ADI 0DI ADI A Change In The Weather

Adi Odi Adi

ORGANIZE &
IDENTIFY

i “‘Go ahead,
make YOUR day . . .”’

“You know, in all
the excitement over compact disc
and other music media, a lot of retailers
clean forgot to ask themselves what’s likely to
happen to the replacement phonograph needle business.

Well, seeing as how there are 60 million turntables in use
in this country and that 4.5 million new ones were sold last
year . . . and seeing as how replacement needles and cartridges
have traditionally yielded the most powerful mark-ups in the
consumer electronics business — and can turn a bottom line
completely around — what you have to ask yourself is: ‘Do I
really believe consumers will stop playing records, mothball their
collections and throw their turntables away?’

Well? Do ya?”’

MAIL TO

| [Z Go ahead, make my day. Send me a
| Pfanstiehl Needle Information Kit

Pranstiehl

Store Name
3300 Washington St
Waukegan. IL 60085 | Your Name -
Tel 1 (800) 323-9446 I P —
{(&i.r | City State 2ip  _

I Your Phone Number( )

.

EE——.

& LP Rhino R11H-70914/NA
CA RA1H-70914/NA

MERLE HAGGARD
More Of The Best Of Merle Haggard

& CD Rhino R21S-70917/NA
CARA41H-70917/NA

SCREAMIN' JAY HAWKINS
Voodoo Time, The Best Of Screamin’ Jay
Hawkins

& CD Rhino R215-70947/NA
CAR41H-70947/NA

COLIN HAY BAND
Wayfaring Sons

& LP MCA MCA-6346/NA
CA MCAC-6346/NA

GEORGE HOWARD
Personal

& LP MCA MCA-6335/NA
CA MCAC-6335/NA

JANATA
Janata

& LP PolyGram 842258-1/NA
CA 842258-4/NA

JOHNNY MAESTRO & THE CRESTS
The Best Of Johnny Maestro & The Crests

& LP Rhino R11H-70948/NA
CA R41H.70948/NA

MC 900-FT. JESUS
Hell With The Lid Off

& LP Nettwerk 82032/NA
CA 82032/NA

SCOTT MERRITT
Violet And Black

& LPLR.S. IRS-82017/NA
CA IRSC-82017/NA

MISSION U.K.
Carved In Sand

& LP PolyGram 842251-1/NA
CA 842251-4/NA

NEW RIDERS OF THE PURPLE SAGE
Keep On Keepin’ On

& CD MU MCD-31109/NA
CA M-30109/NA

RICH NICE
Information To Raise A Nation

& LP Motown MOT-6288/NA
CA MOTC-6288/NA

OINGO BOINGO
Dark At The End Of The Tunnel

& LP MCA MCA-6365/NA
CA MCAC-6365/NA

JEFF REDD
A Quiet Storm

& LP Uptown 42299/NA
CA 42299/NA

SMOKEY ROBINSON
Love, Smokey

& LP Motown MOT-6268/NA
CA MOTC-6268/NA

JIMMIE RODGERS
The Best Of Jimmie Rodgers

& CD Rhino R21S-70942/NA
CA R41H-70942/NA

SLIDE
Down So Long

& LP PolyGram 838964-1/NA
CA 838964-4/NA

THE WINDBREAKERS
At Home With Bobby And Tim

& LP DB 95/NA
CA DB 95/NA

VARIOUS ARTISTS
Glasnost

& LP MCA-6358/NA
CA MCAC-6358/NA

JAZZ/NEW AGE

RICHIE COLE, HANK CRAWFORD
QUINTET
Bossa International

& LP Milestone M-9180/NA
CA 9180/NA

CHICK COREA'S ELEKTRIC BAND
Inside Out

& LP GRP 9601/NA
CA 9601/NA

TERRY GIBBS, BUDDY DeFRANCO
Air Mail Special

& LP Contemporary C-14056/NA
CA 14056/NA

DON GRUSIN
Raven

& CD GRP 9602/NA
CA 9602/NA

GERALD JAY MARKOE
Music From The Pleiades

& LP AstroMusic Astro-01-CD/$15.99
CA Astro-01-CA/$10.99

J.R. MONTEROSE & LP Milestone M-9179/NA

In Action CA 9179/NA
& CD Bainbridge BCD-503 BILL SHIELDS
Shieldstone Il

SONNY ROLLINS
Falling In Love With Jazz & CD Shieldstone SRCD-072-2/$14.95

CA SRCA-072-4/$9.95

IQ °
o ; @@@ RO
oL wpdh®
v g &@@ @G@@
Distributors Inc. . s
Export Experts!
For orders or a free catalog call toll free:
The best prices  The best service  The best compact discs  Period.
2219 Market St., Denver, CO 80205 (303) 292-9333 FAX (303) 292-6969
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NEW AGE ALBUMS..

&

< 8 g Compiled from a national sample of retail store sales reports.

v < |z

= o |°

@ |$|4|TITLE ARTIST

|]—: o~ =z LABEL & NUMBER/DISTRIBUTING LABEL

* % NO. 1 * %

1 41 | NO BLUE THING RAY LYNCH
MUSIC WEST MW-103 25 weeks at No. 1

2 | 2 | 45 | DANCING WITH THE LION ANDREAS VOLLENWEIDER
COLUMBIA OC 45154
NIKI NANA YANNI

3 3 23 PRIVATE MUSIC 2056

4 4N CRISTOFORI'S DREAM DAVID LANZ
NARADA 61021/MCA

5 6|7 YELLOWSTONE: THE MUSIC OF NATURE MANNHEIM STEAMROLLER
AMERICAN GRAMAPHONE AG3089

6 5 |23 ELDORADO PATRICK O'HEARN
PRIVATE MUSIC 2054

7 7113 GARDEN CITY JOHN TESH
CYPRESS YD 0133
WATERMARK @ ENYA

8 9 55 GEFFEN 24233

9 1|39 THE NARADA COLLECTION TWO NARADA ARTISTS
NARADA N-39117/MCA
THEMES VANGELIS

10 1411 POLYDOR 839 518-2

1118 |19 AND IT RAINED ALL THROUGH THE NIGHT BILL WOLFER
NOUVEALU 228

12 | 16| 5 ABACUS MOON DON HARRISS
SONIC ATMOSPHERES 80026
DEEP BREAKFAST @ RAY LYNCH

13 137 MUSIC WEST MW-102

14 15|15 LILY ON THE BEACH TANGERINE DREAM
PRIVATE MUSIC 2057

15 | 12| 49 WINDHAM HILL SAMPLER '89 VARIOUS ARTISTS
WINDHAM HILL 1082/A&M

16 | 10| &7 DECEMBER A2 GEORGE WINSTON
WINDHAM HILL 1025/A&M
BIG MAP IDEA STEVE TIBBETTS

17 19111 ECM 839 253

18 | 23| 43 WINTER INTO SPRING A GEORGE WINSTON
WINDHAM HILL 1019/A&M

19 |17 35 THE NATURE OF THINGS BRUCE BECVAR
SHINING STAR SSP 113

20 18] 31 LIVING THE NORTHERN SUMMER JIM CHAPPELL
MUSIC WEST Mw-133

21 |20 19 HISTORY OF MY HEART SUZANNE CiANI
PRIVATE MUSIC 2058

22 1241 3 MOMENTS, DREAMS & VISIONS PETER KATER
SILVER WAVE SD509
CHAPTER Il CELESTIAL NAVIGATIONS

23 NEw’ NOUVEAU A 381-2

24 |aln INSTRUMENTS OF PEACE SOUNDINGS ENSEMBLE/SINGH KAUR
SOUNDINGS OF THE PLANET SP-7139

25 | 213 MYSTIQUE SAMPLER ONE NARADA ARTISTS
NARADA N-62009/MCA

® Recording Industry Assn. Of America (RIAA) certification for sales of 500.000 units. A RIAA
certification for sales of 1 million units, with each additional million indicated by a numeral following the

symbol.
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by Bob Darden

TYSC()T ARTIST John P. Kee is a busy man these
days. He’s currently basking in the unexpected suc-
cess of the New Life Community Choir’s “Wait On
Him,” he’s working on another solo album to follow
“Yes Lord,” and he’s heading up one of the more am-
bitious charity projects in recent vears, “There [s
Hope.”

Kee is a prolific and popular songwriter who has
written for everybody from the Rev. James Cleveland
on down. Most of his songs go out as demos where
he’s backed by the small New Life Community Choir
of Brooklyn, N.Y.

“It was time to pay them back and do an album for
them,” Kee says with his low, gravelly voice. “We had
a small budget, kept it simple, and kept the tunes tra-
ditional. Well, the shocker is that overnight it has be-
come a hit. ‘Wait On Him’ is doing incredible business
in New York, for instance. I'm still in shock about it.
We just got back from a great tour of Florida.

“Actually, we're getting more requests than I can
handle. I'm going to try and keep them to a minimum
until T finish up my existing projects and the weather
breaks. In the meantime, we're getting calls from
white churches in Texas, Washington state, even the
hills of Tennessee—where the man told me all they’ve
ever heard is ‘hillbilly gospel’ before now!”

Kee attributes the project’s success to its contempo-
rary production under traditional vocals and songs. It
has done so well that Spectra is helping Tyscot with
the distribution, taking it far afield from standard
gospel outlets.

“TI’'ve already begun working on music for New
Life’s second album,” he says. “But instead of just sit-

ting down and writing eight or 10 new songs, I'm try-
ing to find music that’s in the same style as ‘Wait On
Him.’ There are a lot of older people who love this mu-
sic and still buy albums, and I want to reach them with
it_”
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TOP SPIRITUAL ALBUMS..
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BIUE
NOTES

by Jeff Levenson

DRESSED FOR SUCCESS: What an interesting sign
of the times. The obits for songwriter Jimmy Van Heu-
sen, who died at the age of 77 on Feb. 6, made a point of
saying he was born Edward Chester Babcock, but that
early in his career he renamed himself after that peri-
od’s most celebrated shirt company. Presumably, he
was looking to bone up on his sophistication and savorr-
faire, and what better way to doll up a drab moniker
than to align oneself with a class-act shirt. Hmmm. Iron-
ically, it must have worked. Van Heusen stitched togeth-
er evergreens the way most of us button our collars.
Among them were classics of the '40s and "50s embraced
by the jazz community and by pop vocalists (notably
Frank Sinatra)—“Darn That Dream,” “Imagination,”
“But Beautiful,” “All The Way,” “The Tender Trap,”
“Swingin’ On A Star,” “The Second Time Around.” Giv-
en Van Heusen’s success (he was one of 10 composers
elected to the Songwriters Hall of Fame), how can you
knock a guy who just happens to seek inspiration and
identity from a shirt. By the way, Donny Hathaway,
['ve been meaning to ask you ...

BRILLIAI\'T CORNERS, U.S.A.: The Thelonious
Monk Institute of Jazz, an educational facility dedicat-
ed exclusively to the music we all know and love, was
established in 1986 with affiliated support from Duke
Univ. and North Carolina Central Univ. [ts home cam-
pus in Durham, N.C,, should be completed in 1992. To
benefit that end, a gala concert is scheduled for March
24 featuring two distinguished jazzmen at opposite ends
of the music’s historical time line: vibist Lionel Hamp-
ton, celebrating nearly 60 (!} vears in the biz, and pianist
Bill Cunliffe, a relative youngblood who won last

Kee’s solo album is aimed at younger listeners. Kee, E Compiled from a national sample of retail store
who was once addicted to cocaine, says he under- « 8|3 and one-stop sales reports.
stands the pressures facing today’s kids. E X3

“I think that’s a problem in the gospel music in_dus— o | £|¢|ARTIST TITLE

we want to touch young people, but sometimes T | < | 3 | tABEL & NUMBER/DISTRIBUTING LABEL
we deny the real message of deliverance,” he,says. % NO.1 & %
The album is upbeat and contemporary. There’s one 1 | 1 |33 | MISSISSIPPI MASS CHOIR MISSISSIPPI MASS CHOIR
song that starts traditional, but bam!, goes into a MALACQE003 PERTE SN
rockin’ contemporary groove. The message is real 2 | 2 |17 | LLA.MASS CHOIR  uGHT 72028 CAN'T HOLD BACK
strong and the music 18 attractlve to young people. So 3 | 5 | 13| SHIRLEY CAESAR  worp 527 atm | REMEMBER MAMA
I guess you could say that’s my tactic for the solo al-
4 110| 5 | COMMISSIONED  LiGHT 72026 ORIDINARY JUST WON'T DO
—
H ’ & H H 3 THOMAS WHITFIELD & CO
New Life’s ‘Wait On Him’ is 5 | 4 |29 | THOMAS WHITEY AND THEY SANG A HYMN
an overnight hit for Kee 6 |12 | 5 [ SEORGIA MASS CHOIR HOLD ON, HELP IS ON THE WAY
g 7 | 3 |41 | BEAU WILLIAMS  LiGHT 72021 WONDERFUL
. . . NEW LIFE COMMUNITY CHOIR FEAT. JOHN P. KEE
bum. It’s something a lot of artists struggle with. Can 8 1165 | rvscorssars WAIT ON HIM
we be commercial and still keep the power of the mes- 7 TIMOTHY WRIGHT  savov 14795/mALACO  WHO'S ON THE LORD'S SIDE
? It should b inJ July.’ .
sage? It should be out in June or July.”

%‘he ctharity album began a coupleyvears ago when 10 | 6 | 17 | THE WILLIAMS BROTHERS  maLAacO 4420 AIN'T LOVE WONDERFUL
Kee learned of a young professional football player 11 | 8 | 29 | THE WEST ANGELES C.0.G..C sparrow 1189 SAINTS IN PRAISE VOL |
who had contracted AIDS through a blood transfusion
and wanted to do something to %elp him 12 | 9 | 21 | THE JACKSON SOUTHERNAIRES  maLaco 4435 ON THE THIRD DAY

“When the young man decided he couldn’t face the 13 | 14 | 17 | JAMES CLEVELAND  savov 7097/MALACO BREATHE ON ME
publicity anymore, we decided this was a project that YOUNG ARTISTS FOR CHRIST
still needed doing,”’ Kee says. “Artists like Commis- 14 | 11| 17 | souno or Goser 184 OGRS (GRS G
sioned, Yolanda Adams, Daryl Coley, and others all 15 (27 5 3’50{%%?:@&6“ER/CATHEDRAL OF FAITH CHOIR jg's wORTHY
jeined us for a song.” KEITH HUNTER/WITNESS FOR CHIRST CHOIR
] £ 16 | 13 | 29 | sounn of GosPeL 147 GOD IS A GOOD GOD
WHAT’S THE BUZZ? Gospel insiders are still talk- 17 | 17| 5 | THE CLARK SISTERS  wORD 8449/A8M BRINGING IT BACK HOME
ing about Chagall Guevara’s performance at the Ex- 18 |32 | 21| BISHOP JEFF BANKS  savor 14796 maLACO THE STORM IS OVER
travaganza 90 in Nashville. The band, which features
Steve Taylor, Dave Perkins, and former Myrrh head 19 | 18 | 57 | BEBE & CECE WINANS  sPARROW 1169 HEAVEN
:Aynn ?Iic}hols, dfle‘}}: a m;]ebrTView inﬁe pfapc_er and ﬁ 20 | 25 | 13 | J; L. FERRELL/NY. SEMINAR MASS CHOIR  \0viNG BY THE SPIRIT
10st of phone calls from label execs. Also faring we MYRNA SUMMERS/REV. TIMOTHY WRIGHT
at the Extravaganza was Say So, managed by Avant 21 |24 | 57 | savov 14754 mALACO WE'RE GONNA MAKE IT
Guard’s Walt Quinn. 22 |19 |65 | REV. MILTON BRUNSON  REJOICE 8418/A&M AVAILABLE TO YOU

23 | 15| 37 | THE NEW JERSEY MASS GOSPEL CHOIR  LiGHT 72023 HEROS
LUTHER BARNES & THE RED BUDD GOSPEL CHOIR
24 |21 53 ATLANTA INT'L 10135 SO SATISFIED
25 [ 33| 5 | FUTREL ugcHT 72029 WORTH THE WAIT
year’s Monk international piano competition. That annu- 26 | 29 | 53 | REV. JAMES MOORE  maiAco 4429 REV. JAMES MOORE LIVE
al event, it turns out, has served as a launching point in
’ . RON WINANS s 504 FAMILY & FRIENDS CHOIR Il
the careers of some noteworthy participants. Marcus 21 |NEW» PARROW —
Roberts, winner in 1987, is about to release “Deep In 28 [ 31|17 | JESSE DIXON 1 am 8a32/aaM | KNOW WHAT PRAYER CAN DO
The Shed” on RCA/Novus. And Joey DeFrancesco, fi- THE GOSPEL MUSIC WORKSHOP
. 5 . .' LIVE IN ST. LOUIS MO.
nalist that same year, is ready to roll with “Where Were 29 | 22| 37 | saov 7096 walaco
You?” on Columbia. This year’s contest, scheduled for 30 |NEWD §£QA§§§§§#MES BAPTIST CHURCH CHOIR Lo p BACK THE NIGHT
November, will honor 'the trumpet tradition. The Loun's 31 |NEWD| MOM AND POP WINANS  searrow 1215 MOM AND POP WINANS
Armstrong International Jazz Trumpet Competi-
tion will have some tough judges of talent: Wynton 32 | 20| 25 | VICKIE WINANS  LiGHT 72020 TOTAL VICTORY
Marsalis, Clark Terry, and Snooky Young. 33 |26 | 57 EIELI&D%ZT;;QE SUPREME ANGELS e aTH AND THE BEAUTIFUL LADIES
A SPECIAL NOTE: Clarence (C) Sharpe may have 34 |NEWp | THE GOSPEL KEYNOTES  MaLACO 4439 I'M YOURS LORD
been jazz’s best-kept secret. He was a spirited altoist out 35 | 23 | 21 | VANESSA BELL ARMSTRONG  sive 1200/Rca WONDERFUL ONE
of Philadelphia who, early in his career, recorded with
Lee Morgan and Archie Shepp, vet rarely ventured 36 [3069 | LA MASS CHOIR wGHT 75017 GIVE HIM THE GLORY!
37 INEWP | PHILIP BAILEY  MYRRH 8448/A&M FAMILY AFFAIR
Jimmy Van Heusen stitched 38 | 34| 101| SHIRLEY CAESAR  Resoce 8385 aew LIVE IN CHICAGO
. JERRY Q. PARRIES/CHRISTIAN FAMILY CHOIR
a collection of evergreens 39 | 9 5 | Soun orboueet tgz i TIME WINDING UP
40 | 35 | 53 | NICHOLAS  COMMAND 1013 LIVE IN MEMPHIS

into the studio after that. He was the prototypical New
York street musician, a badass bebopper with a twisted
horn (held together by rubber bands and mercy), who
would soar like Bird and convince you on the spot that
no other saxophonist could possibly sound more alive.
After months of battling throat cancer, Sharpe came in
off the streets. He died on Jan. 28.

STUFF: Keyboardist Lonnie Liston Smith has just
signed with Baltimore-based Startrak Records. His
first album, “Love Goddess,” is scheduled for release in
March. It features guest shots by Phyllis Hyman, Gro-
ver Washington, Najee, Jean Carne. and Norman
Conners ... Organist Jimmy McGriff, who sends me
Christmas cards each year (now there’s an attentive art-
ist), has been signed by Headfirst. His debut effort is
slated for the spring ... As further evidence that vari-
ous jazz forms and world music were made for each oth-
er, two separate but equal talent agencies have merged
their interests. Scott Southard Talent and the Inter-
national Music Network are now one, with the newly
established company retaining the IMN name.

(CD) Compact disk available. @ Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units
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by Carlos Agudelo

SAFE AT THE PLATE PRODUCTIONS, which,
according to a press release, “is a 2-year-old produc-
tion company who [sic] has spent most of that time
investigating the Spanish-speaking rock market,”
almost killed and buried the nascent rock-in-Spanish
movement in this country with a tour that almost ev-
erybody interested in the success of the genre has
characterized as a disaster. Apparently the folks at
Safe At The Plate learned very little during those
two years of “experience,” since they didn’t know
where and when to promote the events. Nowhere
was there more than a week’s promotion before the
concerts. In New York, for example, the promo cam-
paign started four days before the show, after a
change of venue and date. Radio advertising for the
event in the Southwest and California was bought in
Anglo stations. Where there was a bit of success,
i.e., Chicago and Puerto Rico, it was because of the
personal involvement of people who knew what they
were doing. In the end, a tour planned for 20 con-
certs in 18 cities was reduced to eight concerts. By
the time the crew arrived in New York, the promot-
ers, who had already run out of money, shifted their
focus to damage control. The whole Southwest leg
of the tour was canceled, as were the Miami date
and two of the shows scheduled for Puerto Rico.
The only thing that prevented a total loss was the
music. Both Duncan Dhu and Miguel Mateos deliv-
ered a powerful sound—mature, engaging, and re-
freshing. The reaction of the audience, at least in
New York (where most listened standing up), was
very encouraging. Duncan Dhu proved why it is one
of the best Spanish groups in action today, and Ma-

teos certainly fulfilled the expectations of the cheer-
ing crowd. However unfortunate the outcome, the
tour showed that the public is there for whoever has
the know-how to draw it in. Ralph Mercado and
Henry Cardenas, two major promoters with enough
experience to make rock in Spanish succeed, have al-
ready pledged to book such acts. Notwithstanding
the failings of Out ..., excuse me, Safe At The
Plate, rock in Spanish still has a future here.

MAR]A CRISTINA RUIZ has left WQBA-FM (Su-
per Q) Miami to work at crosstown top 40/dance sta-
tion WPOW. Ruiz has been replaced as PD by Agus-
tin Acosta, at least until the sale of the station from

Rock-in-Spanish tour a bad
slide for Safe At The Plate

Susquehanna Broadcasting to Tichenor Spanish Ra-
dio, already approved by the FCC, is completed in 30-
40 days. Ruiz’s air slot, 1-4 p.m. Monday-Friday, will
be filled by Juan Carlos Marceca ... The latest
about the persistent rumors that Betty Pino, PD at
WCMQ-FM (FM 92) Miami, is leaving the station is
that the station maintains that rumors are unfound-
ed and that the situation is under control, after
heavy negotiations between senior management and
the popular programmer/announcer. (For more
Pino rumors, see Vox Jox, page 14.)
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BAILANDO,” A NEW TV MUSIC PROGRAM,
began broadcasting Feb. 17 on the Univision net-
work. The half-hour weekly show is hosted by popu-
lar singer Franco. Its format includes contempo-
rary Spanish dance music as well as current video-
clips, live performances, and interviews with
Hispanic pop artists. The show is taped on location
before a live studio audience in San Antonio, Texas.
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by Is Horowitz

BROADCASTING THE QUESTION: Vocal and con-
temporary music are still off limits for many classical
public radio stations concerned with audience reach.
But not all. The dispute in programming philosophy
continues to agitate the broadcast community.

The perennial question arose again at the annual
conference of the Assn. of Music Personnel in Pub-
lic Radio, in Las Vegas, Feb. 4-8. A panel on “The Fu-
ture Of Classical Music” heard success stories from
protagonists on both sides of the question. Good re-
sults were achieved in both narrow and broad reper-
toire concepts, it was said.

In a related matter, public radio stations see some
growth opportunities in troubles besetting their com-
mercial colleagues. The sale of some commercial clas-
sical stations, outright format changes, and the water-
ing down of classical “standards” by others have lis-
teners in some territories looking elsewhere for
musical nourishment.

The “Future” panel, moderated by Tim Emmons,
of WNIU De Kalb, 111, heard suggestions that public
radio stations may well benefit from this disaffection.
Overall, there has been little or no general listener for
classics over the past decade.

Jo Ann Urofsky, of WAER Syracuse, N.Y., was re-
elected president of AMPPR. Georgette Bronfman,
of KWMU St. Louis, was named secretary, and John
Burk, of KNAU Flagstaff, Ariz., treasurer. More
than 100 stations were represented at the conference.

FRISCO FUTURES: When current recording plans for
the San Francisco Symphony under Herbert Blomstedt
for London Records are completed in the spring of 1991,

the label will have 17 CDs by the orchestra in its catalog,
fleshing out a program that began little more than two
years ago.

The next flurry of recordings begins in May. A Bee-
thoven Symphony No. 1 is slated, to be paired with an
“Eroica,” still to be scheduled. Orff’s “Carmina Burana”
is also inked in for that time period, as is the Reger Pi-
ano Concerto, with the composer’s tireless protagonist
Rudolf Serkin as soloist. Further work before London’s
microphones in May will see Schubert’s Symphony No. 8
recorded, to help fill out an all-Schubert disk. Companion
works include the “Rosamunde Overture,” already re-
corded, and the Symphony No. 5, to be done in October.

San Francisco and Blomstedt have inked in a Bruck-

B’casters continue to debate
narrow vs. broad programming

ner Symphony No. 6 for October in a two-CD set to hold
additional repertoire still to be chosen. Works by Hinde-
mith, Sibelius, and Mendelssohn are scheduled during
May 1991.

PASSING NOTES: The return of Mstislav Rostropo-
vich to the Soviet Union in mid-February, after 16 years
of exile, has been commemorated by a live recording of
his concerts in Moscow and Leningrad by Sony Classical
with his own National Symphony Orchestra. As soloist,
he'll be heard in the Dvorak Cello Concerto, and as con-
ductor in the Tchaikovsky 6th Symphony. The Nation-
al’s affiliate artist conductor, Randall Craig Fleischer,
will be on the podium for the Dvorak.

A Billboard review last week of Bach’s “Goldberg
Variations” by Daniet Barenboim as the only work ona
two-CD Erato package suggested that :t was of some-
what skimpy value despite a superior performance.
What this reviewer was unaware of at the time is that
the set will be sold at the price of a single CD, a bargain
any way you look at it . . . Catherine Comet will become
music director of the American Symphony Orchestra
next season.
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Film Syndicate Strikes Gommercial/Creative Balance

M BY DEBORAH RUSSELL

LOS ANGELES—Best known as the
producer of all the New Kids On The
Block short- and longform musie
clips, Bryan Johnson has learned a lot
about commerciality vs. creativity.

Johnson, the founder and execu-
tive producer behind the 2-year-old,
L.A.-based Film Syndicate, recently
garnered industry attention as the
video producer for the New Kids’
shortform clips, which propelled the
adolescent heartthrobs up the album
and singles charts. The Film Syndi-
cate also produced the longform vid-
eo0 “New Kids On The Block: Hangin’
Tough Live” and its compilation com-
panion piece, “New Kids On The
Block: Hangin’ Tough.” The live-con-
cert longform made news recently
when CBS Music Video shipped
850,000 units, surpassing Michael
Jackson’s record-breaking ‘“Moon-
walker,” and both New Kids long-
forms continue to jockey for top 10
positions on Billboard’s Top Music Vi-
deocassettes sales chart.

“When you say you did the ‘New
Kids,” it's kind of like there isn’t a
sense of legitimacy there,” Johnson
says. “I don’t know if it’s jealousy, or
if it’s just complete surprise. I mean,
the New Kids are just so big, they're
s0 phenomenally successful.”

In fact, Johnson has even said that
he produced the New Kids videos
with sales in mind. He justifies such
blatant commercialism by claiming
the videos captured the group’s per-
sonality and provided a palpable con-
nection to their audience.

“The videos really hooked into a
consciousness of these young girls
who have certain feelings in their
hearts and in their heads,” Johnson
says. “These guys are just a pure
symbol for that, the conduit for those
feelings. That’s the key. Now you
have to ask yourself, do you do that
in an artistic way or a purely com-
mercial way? Most videos are pure
sexploitation.”

The New Kids success means that
more people return Johnson’s calls,
but it also means that he and director
Doug Nichol are now inundated with
tapes from every New Kids wannabe
band on the market.

“I turn down more things than I
accept, which is a good position to be
in, but it’s also a frustrating posi-
tion,” says Johnson, who left Propa-
ganda Films to start The Film Syndi-
cate. “Sometimes, the jobs I want to

accept for the money are not for
bands I'd really like to do. I mean,
you only get so much money for what
you do, and we work under such
deadlines and such tight budgets that
you have to make choices for your-
self; you have to make videos that
you think people will get something
out of. You know, Doug did the New
Kids, but I also thought he was per-
fect for Toni Childs’ [‘Many Rivers To
Cross’].”

1 tum down more
things than I accepi,
which is a good
position to be in’

In addition to Nichol, who also has
cinematographer credits on ‘“Moon-
walker” and U2's “Rattle & Hum,”
the Film Syndicate has two other
house directors. Cindy Keefer, the
Film Syndicate’s alternative music
aficionado, recently wrapped clips for
Electric Angels’ “Rattlesnake Kiss-
es” and Judson Spence’s “‘Drift
Away.” And Mark Lindquist, who
once ran the animation department
on '“Pee-Wee’s Playhouse,” is cele-
brating the success of Michael Penn’s
“No Myth.”

Meanwhile, Johnson and Nashville-
based Scene Three Productions direc-
tor John Lloyd Miller have wrapped a
pair of new videos for the Smither-
eens.

“The Smithereens sort of rebel
against all [the clichés] you often find
in videos,” says Johnson. “The clip
may not be the best lit or the best
shot, but it’s the performance; it’s the
feeling of the rock’n’roll music. It's
that rebellion against the fact that
they even have to do videos.”

Johnson fears music video has not
lived up to its potential. Instead of in-
creased competition stimulating
more creativity, Johnson says he
finds the opposite to be true.

“Before, there was less competi-
tion and more creativity,” he says.
“But now you're not even competing
with other music clips on MTV;
you're competing with those 10-sec-
ond animated MTV IDs. To a 13-year-
old, a four-minute video could tend to
look kind of lame next to those. It's
no coincidence that [Peter Gabriel’s]
‘Sledgehammer’ was such a hit. It
was a constant feast for the eyes.”

Magnificent Ed. Profile Records’ Special Ed, second from left, appears with
“Cosby” kid Maicolm-Jamal Warner in his new clip, “Magnificent.”” Warner
directed the video as well as appearing in it. Pictured, from left, are producer J.
Kevin Swan, Ed, DJ Akshun, Warner, and Special Ed dancers (partially behind
Warner).

While he tries to avoid the clichés
he sees as running rampant in the in-
dustry today, Johnson notes that
sometimes it is a losing battle. One of
the biggest creative constraints is
money. And even though average-to-
low budgets run between $50,000 and
$80,000, there is “never enough mon-
ey,” Johnson says. “As a result, all
you might have money to do is film
the band in a warehouse. But what
band plays in this big, empty, cold
space where no one comes to see
them?”

“There’s nothing worse than hav-
ing a great idea but not having the
money to do it,” he says. “It’s funny
because all commercial directors
want to make videos and all video di-
rectors want to make commercials
for exactly the opposite reasons.”

Label personnel, locked into the
tried-and-true mentality, can be a cre-
ative impediment as well, Johnson
says.

“In video, you constantly are
searching for new ideas,” he says.
“But you can have the best idea in
the world and the label or the band
will say, ‘We want “Janie’'s Got A
Gun,” but different.’ It’s frustrat-
ing.”

At this point in his career, Johnson,
who started out making commercials
at N. Lee Lacy, has accepted the fact
that he will have to rely on his first
area of expertise to support his sec-
ond. Last year, he made most of his
money doing on-air promos for the
Fox television network and from the
New Kids clips. He says that while he

loves making music videos, the em-
phasis remains on quality over quan-
tity.

“I would like to do videos that mat-
ter,” he explains. “I'd rather do less
videos and pay more attention to
them. If I ever got to the point where
I was just cranking out ‘video wallpa-
per,” I don’t know what I'd do.”

The Film Syndicate’s Cindy Keefer, third from right, completes work on Atlantic
act Electric Angel’s debut video, “‘Rattiesnake Kisses.” Pictured, from left, are
Angel Jonathan Daniel; Christina Appelgate of “Married With Children”; John
Schubert and Shane, Electric Angels; Keefer; Ryan Roxie, Eiectric Angels; and
Atlantic video producer Lynn Spinnato.

VIDEO TRAGK

LOS ANGELES

PROPAGANDA FILMS director
David Hogan and his crew recently
transformed the South Bay Studios
into an abstract cabaret to set the
mood for a pair of new videos by the
Church. Chris O’Brien produced
“Metropolis”” and ‘“You’re Still
Beautiful,” two performance clips
that feature bizarre imagery and a
cast of indescribable characters.
The tunes come from the band’s
Arista album, ‘“Gold Afternoon
Fix.”

Joseph Sassone of Mark Freed-
man Productions recently pro-
duced videos for Janata and XYZ.
Oley Sassone directed Janata’s
“The River,” a tune culled from the
band’s eponymous new PolyGram
album, and Mark Rezyka directed
XYZ's “What Keeps Me Loving

"You,” a new single from its self-ti-

tled release on Enigma.
NEW YORK

oUEEN LATIFAH'S new video,
“Come Into My House,” is a color-
ful dance clip laced with internation-
al flair. The concept features danc-
ers of all nations converging on
Queen Latifah’s house, and includes
exotic belly dancers and natives of
Senegal dancing alongside Willie
The Ninja, a well-known “Voguer”
on the New York club scene. Sime-
on Soffer directed the clip, staged
at Veritas Studios, and Meike Kopp
produced for Soffer/Pantelich
Productions.

Sebastian Casadesus directed “If
You Don’t Know Me By Now,” a
Hugh Masekela video energized by a
number of young Harlem street
dancers. The Red Car Productions
crew shot location footage on city
streets and in some public schools.
Ron Mohrhoff produced.

The Film Syndicate’s Cindy
Keefer recently directed ‘“Rattle-
snake Kisses” for Electric Angels.
The Atlantic Records concept clip
was shot at the Blue Willow in New
York, and Bryan Johnson and Jim
Czarnecki produced.

OTHER CITIES

TANYA TUCKER DONS HER
“Walking Shoes” in her latest video
from the Capitol release “Tennessee
Woman.” Scene Three Productions’

Marc W. Ball directed the clip with
producer Kitty Moon.

MGMM’s Sidney Bartholemew
and Martin Coppen recently directed
Robin Beck’s Phonogram video
“Don’t Lose Any Sleep.”” David
Palmer produced the clip, staged at
the Moonraker Ranch in Mohave,
Calif. Meanwhile, Matthew Broadley
directed Deano’s “If Ever” video on
Phantasy Records. Grace Wells pro-
duced for MGMM. The crew shot on
location at the Great Linford Manor
in England.

NEW VIDEOGLIPS

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title,
album (where applicable), label,
producer/production house, and
director. Please send informa-
tion to Billboard, New Video-
clips, Suite 700, 9107 Wilshire
Blvd., Beverly Hills, Calif. 90210.

COMPANY OF WOLVES
Call Of The Wild

Company Of Wolves/Mercury-PolyGram
Benjamin Howell/Zinc
Ralph Ziman

LACY J. DALTON

Black Coffee
Black Cotfee/Capitol
Kitty Moon/Scene Three
Marc W. Ball

FIONA

Where The Cowboys Go

Heart Like A Gun/Atlantic

Tina Silvey. M. Rothzeid, Jane Simpson/Sitvey + Co.
Jane Simpson

THE MISSION UK.

Deliverance

Carved In Sand/Mercury-PolyGram
Control Production Co.

Leo Sanchez

TOM PETTY

A Face In The Crowd

Full Moon Fever/MCA

Debbie Samuelson, Karen Livingston/Epoch Films
Jesse Dyian

PLAYHAUS

{ Want Your Soul Tonight

Hungry/lde-Anola
Filmhouse Munchen
Caspar Hogerzeil

THE RAINDOGS

I'm Not Scared

Lost Souls/Atco

Hakon Overas/Scorched Earth
Ermie Fritz

RUSH

The Pass
Presto/Atlantic

Louise Feldman/Q Pictures
Matt Mahurin

TONY SCOTT

Get Into It

That’s How I'm Living/Next Plateau
Rene Eller

Erik Bercksen

SURFACE

Can We Spend Some Time
2nd Wave/Columbia

Jim Czarnecki/Black & White Television
Paris Barclay

TO OUR READERS

The Eye is on jury duty this
week. As soon as Citizen New-
man rids the streets of Gotham
of crime, her column will return.
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Music-Driven Satellite
GChannel Launched In U.K.

& BY NEIL WATSON

CANNES—The Power Station, de-
scribing itself as “radio with pie-
tures,” will supply British Satellite
Broadcasting with a musie-driven
channel, according to plans an-
nounced by the company at the re-
cent MIDEM fair here.

“We're aiming to be lively, fun, on
the edge,” says Nik Powell, co-chair-
man of the Palace Group, whose sub-
sidiary, Palace Music Channel, will
supply a large proportion of the daily
programming to the Power Station.

Palace will supply eight hours of
programming a day during the week
and 10 hours on weekends. The Pal-
ace contract is worth $49.8 million
over five years.

The Power Station is one of five na-
tional satellite channels to be
launched by BSB this spring. The
program mix will include a daily U.K.
chart between 6 p.m. and 7 p.m., com-
edy, and interviews, according to Don
Atyeo, chief executive of the new Pal-
ace subsidiary. “We haven’t yet de-
cided which chart we’ll use,” says
Atyeo, “but it will be one of the estab-
lished ones.”

Atyeo was formerly editor of Time
Out, a weekly magazine for London-
ers, and launched a national maga-
zine, 20/20, based on music and films.

He sees the key audience to be in the
12-25 age group, although he hopes

the channel will appeal to different
demographics through some jazz and
country music programming.

Additional material, mostly in the

form of concert programming and
other events, will be supplied by the

EurAm Network, headed by Neville
Bolt of C21C and Kevin Wall of Ra-

dioVision. Many of the concerts will
be broadcast live, and there will be
exclusive coverage of major talent in
concert at least once a month.

“We will have two VJs a show, and

they will be on air for two or three

hours at a time,” explains Atyeo, who

plans to recruit VJs as young as 16 in
order to maintain contact with the
channel’s core audience.

“We hope that people will turn on
for the presence and personality of
the presenters,” adds Atyeo. “We
may also take certain issues of inter-

est to that audience and run with

them through the programs.”
BSB'’s four other channels are Gal-

axy, broadcasting general entertain-
ment; the Sports Channel; the Movie

Channel; and NOW, a lifestyle chan-
nel.

Neil Watson is the London-based

European bureau chief for The Hol-

lywood Reporter.

Frampton Framed. Peter Frampton, center, is flanked by participants on his
latest video, "More Ways Than One,” from his Atlantic album, “When All The

Pieces Fit.”

Pictured, from left, are assistant director Joe McDougall; director of

photography Rod Delroy; model Joanne Messial; Frampton; model Monica
Williams; director Ralph Ziman; producer Benji Howell; and Atlantic’s manager

of video production, Lisa Dulebohn.
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oo L IP LIST

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEQ MUSIC OUTLETS.

Lists do not include vidsos in
recurrent or oldies rotation.

NUSIC TELEVISION™

Continuous programming
1775 Broadway, New York, NY 10019

ADDS

VHi

VIDEC HITS ONE™

Continuous programming
1775 Broadway, New York, NY 10019

Biz Markie, Just A Friend
McAuley Schenker Group, Anytime
The U-Krew, If U Were Mine

Faster Pussycat, House Of Pain

Kix, Cold Blood

Motley Crue, Without You

UB40, Here | Am (Come And Take Me)

ADDS

BUZZ BIN

The Jesus & Mary Chain, Head On
Peter Murphy, Cuts You Up
They Might Be Giants, Birdhouse In Your Soul

Sinead 0'Connor, Nothing Compares To You
Basia, Cruising For Bruising

Notting Hilibillies, Your Own Sweet Way
The Chimes, 1-2-3

Earth, Wind, & Fire, Heritage

Richard Elliot, When A Man Loves A Woman
Lenny Kravitz, Bee

Wendy Wall, Dig That Crazy Beat

Taylor Dayne, Love Will Lead You Back

Black Entertainment Television

14 hours daily
1899 9th St. NE, Washington, DC 20018

ADDS

EXCLUSIVES

FIVE STAR VIDEO

Phil Collins, | Wish It Would Rain Down
Fine Young Cannibals, I'm Not Satisfied
Richard Marx, Too Late To Say Goodbye
Whitesnake, The Deeper The Love

HEAVY

Shawn Colvin, Steady On

Everything But The Girl, Driving

Julia Fordham, Manhattan Skyline

Nanci Griffith, | Don’t Want To Talk About [t
John Lee Hooker, in The Mood

k.d. lang, Pullin' Back The Reins

Ziggy Marley & The Melody Makers, Black My Story
Tashan, Black Man

Heavy D. & The Boyz, Gyriz, That Love me

Bobby Brown, Every Little Hit

Barry White, | Want To Do !t Good To You

HEAVY

Paula Abdul, Opposites Attract
Aerosmith, Janie's Got A Gun
B-52's, Roam

Eric Clapton, Bad Love

Janet Jackson, Escapade

Joan Jett, Dirty Deeds

Billy Joel, | Go To Extremes
Lenny Kravitz, Bee

Alannah Myles, Black Velvet
Michael Penn, No Myth

-Rolling Stones, Almost Hear You Sigh
Roxette, Dangerous

The Smithereens, A Girl Like You
Warrant, Sometimes She Cries

ARTIST DEVELOPMENT

Paula Abdul, Opposites Attract
Satt-N-Pepa, Expression
David Peaston, We're All In This Together

ACTIVE

Bad English, Price Of Love

The Beloved, Helio

Jane Child, Don’t Wanna Fall In Love
Depeche Mode, Personal Jesus
Enuff Z'nuff, Fly High Michelle

Peter Frampton, More Ways Than One
The Front, Fire

Great White, House Of Broken Love
Kiss, Forever

L.A. Guns, Never Enough

Nuclear Vaidez, Summer

Edie Brickell, A Hard Rains A-Gonna Fall
Kate Bush, Sensual Worid

David Byrne, Dirty Old Town

Sara Hickman, Simply

Daniel Lanois, Still Water

Chris Rea, The Road To Hell

Vonda Shepard, Don't Cry liene

Lisa Stansfieid, All Around The World
Tanita Takaram, We Aimost Got It Together

MEDIUM

CORD

A

Five 1/2-hour shows weekly
1000 Laurel Dak, Voorhees, NJ 08043

Soul 1l Soul, Jazzie's Groove
Michel'le, No More Lies

Ruby Turner, It's Gonna Be Airight
Miles Jaye, Heaven

Bardeux, Thumbs Up

Prince, Scandalous

Earth, Wind, & Fire, Heritage
Babyface. Tender Lover

Lace, Why it Gotta Be Like That
Tracy Chapman, Born To Fight
Quincy Jones, Secret Garden

Miki Howard, Love Under New Management
Janet Jackson, Escapade

CURRENT

MEDIUM

The Alarm, Love Don’'t Come Easy

Jon Anderson, Far Far Cry

Bonham, Guilty

Edie Brickell, A Hard Rains A-Gonna Fal!

Britny Fox, Dream On

Camper Van Beethoven, (| Was.Born in A)
Laundromat.

The Cult, Sweet Soul Sister

Terence Trent D’Arby, To Know Someone Deeply
D-Mob, C'Mon And Get My Love

Del Fuegos, Breakaway

Gun, Better Days

McAuley Schenker Group, Anytime

Kevin Paige, Anything | Want

Rush, Pass

Technotronic, Get Up! (Before The Night Is Over)

BREAKOUTS

**********************

*
BILLBOARD'S 1990

INTERNATIONAL RECORDING
EQUIPMENT & STUDIO DIRECTORY

This annual directory provides you
with the most up-to-date statistics on
professional recording equipment,
recording studios and recording stu-
dio equipment usage. $37.00
(Includes postage & handiing.)

Add appropriate saies tax in NY. NJ, CA, TN, MA. 1L & DC.

* % % % % % X % X X % % % %
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To order. send check or money order with this ad to:
Billboard Directories
P.O. Box 2016, Lakewood, NJ 08701

FOR FASTEST SERVICE, CALL 1-800-223-7524

In N.Y.S,, call 212-536-5174
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The Creatures, Standing There
Dramarama, Last Cigarette

Havana Black, Lone Wolf

The Hooters, Brother Don't Walk Away
Junkyard, Simple Man

Biz Markie, Just A Friend

Sacher Musak, Gorba The Chiet

Duran Duran, Burning The Ground
Erasure, Blue Savannah

Mitsou, Bye Bye Mon Cowboy

Steve Salas, The Harder They Come
Raindogs, I'm Not Scared

Kate Bush, Sensual Worid

Jane Child, Don’t Wanna Fall In Love
UB40, Here | Am (Come And Take Me}
Camper Van Beethoven, (| Was Born In. ..
They Might Be Giants, Flood

Rolling Stones, Almost Hear You Sigh
Peter Frampton, More Ways Than One
Eurythmics, Baby's Gonna Cry

Peter Himmelman, 245 Days

Peter Muphy, Cuts You Up

Crosby, Stills & Nash, Chipping Away
Edie Brickell, A Hard Rains A-Gonna Fall
B-52's, Roam

Terence Trent D’Arby, To Know Someone Deeply
David Byrne, Dirty Old Town

John Wesley Harding, The Devil In Me

\_/

10 hours daily
1000 Louisiana Ave., Houstan, TX 77002

ADDS

Phil Collins, | Wish It Would Rain Down
Belinda Carlisle, Summer Rain

Elton John, Sacrifice

Quincy Jones, Secret Garden

Eric Clapton, Bad Love

Eric Gable And Tamika Patton, Precious Love
Jane Child, Don’'t Wanna Falt In Love

POWER

€ITNN

The Nashville Network

13 Hours Weekly
2806 Opryland Dr., Nashville, TN 37214

Wfs?f@‘
\\\\\

14 hours weekly
6311 Romaine St., Los Angeles, CA 90038

Pauia Abdul, Opposites Attract
Janet Jackson, Escapade

Cover Girls, We Can't Go Wrong'
Roxette, Dangerous

Seduction, Two To Make It Right
Billy Joel, | Go To Extremes

Bad English, Price Of Love
Expose, Tell Me Why

Warrant, Sometimes She Cries
Gloria Estefan, Here We Are
Rod Stewart, Downtown Train
Michel'le, No More Lies

Lou Gramm, Just Between You And Me
Kiss, Forever

Babyface, Tender Lover

ADDS

CURRENT

Keith Whitley, it Ain't Nothin'

Paul Overstreet, Seeing My Father In Me
Ricky Van Sheiton, Statue Of A Fool

Jann Browne, Teli Me Why

Wild Rose, Go Down Swingin’

Restless Heart, Fast Movin' Train

Oak Ridge Boys, No Matter How High

Vern Gosdin, That Just About Does It, Don't It
Baillie And The Boys, | Can't Turn The Tide
Rodney Crowell, Many A Long & Lonesome Highway
Kathy Mattea, Where've You Been

Exile, Keep it In The Middle Of The Road
Eddie Rabbit, On Second Thought

Patty Loveless, Chains

Alan Jackson, Here In The Real World

Ronnie Milsap, A Woman In Love

Highway 101, Who's Lonely Now

Rodney Crowell, If Looks Couid Kill

Michael Martin Murphy, Route 66

K. Rogers/S. Robinson/P. Loveless, Lean On Me
Tim Mensy, You Still Love Me In My Dreams
Desert Rose Band, in Another Lifetime

Mac McAnally, Back Where | Came From

k.d. lang, Pullin' Back The Reins

Leila K., Got To Get

Phil Collins, | Wish It Would Rain Down

They Might Be Giants, Birdhouse In Your Soul
David Peaston, We're All In This Together
Belinda Carlisle, Summer Rain

Faith No More, Epic

Eric Clapton, Bad Love

EHT

@ ountry Wusie Teleocscon

Continuous programming
704 18th Ave. South, Nashville, TN 37203

HEAVY

HEAVY

Janet Jackson, Escapade
Cover Girls, We Can't Go Wrong
Roxette, Dangerous

Paula Abdul, Opposites Attract
8-52's, Roam

MEDIUM

Rodney Crowett, Many A Long & Lonesome Highway
Dolly Parton, He's Alive
Jo-El Sonnier, If Your Heart Should Ever Roll This Way
Kentucky Headhunters, Walk Softly On This Heart.
Eddie Rabbit, On Second Thought
Kathy Mattea, Where've You Been
Patty Loveless, Chains
Shane Barmby, A Rainbow Of Qur Own

tiess Heart, Fast Movin' Train

Seduction, Two To Make It Right
Expose, Tell Me Why

Gun, Better Days

Lisa Stansfield, All Around The World
Alannah Myles, Black velvet

Billy Joel, | Go To Extremes

Sadao Watanabe, Any Other Fool
D-Mob, C'Mon And Get My Love
Michael Penn, No Myth

Jane Chitd, Don't Wanna Fall In Love

Travis Tritt, Country Club

Oak Ridge Boys, No Matter How High
Exile, Keep It In The Middle Of The Road
Alan Jackson, Here In The Real World
Ricky Van Shelton, Statue Of A Fool
Wiltie Nelson, There You Are

Nitty Gritty Dirt Band, When It's Gone
Charley Pride, Amy’s Eyes

Jann Browne, Tell Me Why

Paul Overstreet, Seeing My Father In Me
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HlE PRO AUDIO

Ex-Hitsville Studio Still At It In L.A.

Opened As Soundworks West Jan. 15

B BY SUSAN NUNZIATA

LOS ANGELES—Different own-
ers, a new name, and an expanded
focus have not stopped history
from lingering in the air at the for-
mer Motown Hitsville Studios.

Alan Ramer and Robert Diez
D’Aux purchased the facility, now
Soundworks West, from the Gordy
Company last August. On Jan. 15,
Studio A officially opened, and
Studio B, with a 1,100-square-foot
THX dubbing room, will be
launched March 1.

While Studio A’s control room
has been completely redesigned,
the recording studio, which had 89
No. 1 hits recorded in it over the
years, has remained intact, even
down to the original floors.

Hailing from production back-
grounds, the partners seek to
“bring the audio technology of
television and motion pictures into
the 21st century,” says Ramer.

In Soundworks West, the own-
ers address shortcomings they dis-
covered in their film and video pro-
duction careers, most notably the
methods used in creating sound
for picture.

“We’re advocating multitrack
digital techniques and on-line vid-
eo editing,” says Ramer. “We're
taking the function to educate the
video industry.”

An integral part of this educa-
tional effort is the studio’s staff,
which includes chief engineer Rog-
er Nichols, director of recording
operations Paul Sloman, master-
ing engineer John Matousek, stu-
dio manager Candy Moore-Dooley,
chief technical engineer Ron La-
gerloff, and account executive
Clyde Tate.

Soundworks West is also in the
expansion mode. In early Febru-
ary, the owners purchased the fa-
cility next door, formerly the com-
mercial division of Odyssey Films,
which “dovetails perfectly into our
plans,” says Ramer. The building
has a 67-by-80-foot soundstage,
giving Soundworks West a place to
shoot the videos that it can score
at its recording facilities.

The building will serve as home
base for FourScore Productions, a
MIDI production service launched
by Joel Moss and Steve Goldman
and previously headquartered in
Soundworks West’s basement.
Other tenants at the second facili-
ty include Hawk Productions, Liv-
ing Proof Records, and Sound-
works West's film and TV offices.

In late August, a redesigned
Studio C and mastering room
opened for business. Among the
projects completed in Studio C
were 21st Century TV trailers for
Orion film releases, mixes on a
Stevie Nicks concert video for
Modern Records, a record project
for the Nymphs on Geffen, and
two Kenny Rogers TV specials—
“Kenny Rogers’ Christmas Show”
and “Kenny Rogers’ Classic Week-
end”’—for Guber/Peters. In addi-
tion, producer Michael Masser and
engineer Russ Terrana worked on
Whitney Houston tracks for Aris-
ta.

The mastering room has been

used on projects for Wing/Poly-
Gram, MCA/Motown, Frontline
Records, A&M Records, and
Warner Bros.

Studio A features a Neve VR-P

‘This is a boutique
kind of operation—
everything a client
could want for
hi-tech audio
they’ve got here’

72-input flying fader console that
offers postproduction facilities for
8-bus mixdown with left-, center-,
and right-channel surround moni-
toring facilities for film, stereo
television, or record formats.

A TimeLine Lynx controls up to
six tape machines, with a Boss 2

computer editing system serving
as an alternative editing control-
ler.

A Sony 3348 48-track digital re-
corder, Mitsubishi X-880 32-track
digital recorder with Apogee fil-
ters, and a Studer A-820 24-track
analog recorder with Dolby SR
noise reduction are among the fea-
tured tape machines.

The trilevel control room for
Studio B, which includes a Foley
pit, features a Neve VR-P MKkII 72-
input production console with fly-
ing faders.

The facility also contains two
New England Digital Synclaviers
and one Direct-To-Disk.

“I’ve been an independent for
the last 18 years and I’ve actually
been looking for a facility that
could do everything,” says Nich-
ols. “This is a boutique kind of op-
eration. Everything a client could
want for hi-tech audio they’ve got
here.”

Hunt In Session. At work in Image Recorders, from left, are director John
McTiernan, engineer Tim Boyle, and composer Basil Poledouris, scoring ‘“The
Hunt For Red October.” The Paramount Pictures film, due out March 2, features
a score recorded, mixed, and electronically edited with two Sony 48-track digital
multitrack recorders, Sessions took place at The Burbank Studios, Evergreen
Studios at CBS/MTM, Record Plant/Los Angeles, and Image, where the SSL
console, foreground, was used. An 85-piece symphony orchestra, 24-member
chorus, and synth work from Michael Boddicker are part of the score. Audio
Intervisual Design’s Jim Pace provided tech supervision, synchronization, and

equipment rental. (Photo: David Goggin)

AUDIO TRACGK

IN THE SEVEN YEARS since D&D
Recording opened its doors as an
eight-track studio, the facility has
grown into a substantial three-room
operation.

D&D, 320 W. 37th St., New York,
houses a newly purchased 24-track
MIDI studio featuring an MCI 636
console with JH 150 automation (Stu-
dio B), a 24-track mixing room and
large live studio with another MCI
636 (Studio A), and a 12-track MIDI
programming/production room (Stu-
dio C).

Owners David Lotwin and Doug-
las Grama took a practical approach
to building their business. They note
that while other studios purchased
the latest in equipment technology,
D&D was being built on a solid foun-
dation of proven equipment. The list
includes an Akai S900 sampler, Ya-
maha DX7IIFD, and Korg M-1.

Lotwin and Grama attribute the
studio’s appeal, in part, to its “homey
atmosphere” and “familylike” envi-
ronment, as well as the ‘““home-
grown’’ talent of its six-member
staff,

Jeff Beck recently stopped in to
work on his upcoming single, “In The
House,” for Epic. Junior Vasquez
produced, with Marc Plati and Arty
Oganyan engineering, assisted by
Rick Sparks.

Malcolm Jamal Warner worked
on a project with his group Miles
Long, which he will soon be shopping
to various labels. Warner and the
band produced, with Kieran Walsh
engineering. Craig Marcus assisted.

Producer Todd Terry worked on
Joyce Simms’ vocals for her upcom-
ing Sleeping Bag album, and mixed
tracks for an upcoming single by
Warlock act Royal House. Mike
Rogers and Walsh engineered. Joey
Gardner produced tracks and vocals
on Tommy Boy act TKA for its up-
coming album, engineered by Ogan-
yan.

Rogers and Walsh worked the
board when producer David Pres-

chel of Modern Management
tracked the metal debut by Slaugh-
terhouse (recently signed to Metal
Blade). Cedric “Ced G” Miller
brought in a number of projects, in-
cluding the Ultramagnetic MC’s and
Ray Roll for SBK Records. Walsh
and Oganyan engineered.

Tommy Musto and Frankie
“Bones” mixed tracks for A&M art-
ist Robert Owens, with Rogers at the
controls.

NEW YORK

VANESSA WILLIAMS WAS in
Marathon Recording cutting vocals
with producers Kenny Hariston and
Trevor Gail. Matt Wells and Will
Schillinger engineered, with Dug
Larsen assisting. Mick Jones pro-
duced cuts for Cheap Trick and Lou
Gramm. Larsen engineered. RCA
jazz artist Wynton Marsalis mixed
new cuts, with Delfeayo Marsalis
producing. Patrick Smith engi-
neered, assisted by Chris Savino.

Paul Laurence worked simulta-
neously in rooms B, G, and D at
Sound Track, scoring, tracking, and
producing the Orpheus Pictures re-
lease “Def By Temptation.” The film
features Melba Moore, Freddie
Jackson, and Najee, among others,
Ron Banks, Bobby Giammarco, Mi-
chael Fossenkemper, and Taso
Economou shared engineering cred-
its. Scott Canto, Mike Korash, and
Rick Armstrong assisted. Arista art-
ist Jermaine Jackson completed his
next release. Erik Nuri used the fa-
cility’s Solid State Logic Screen
Sound digital workstation to edit and
assemble the project, with Giam-
marco engineering. Jeffrey Osborne
continued work with producer Barry
Eastmond. Dave Lebowitz assisted
Earl Cohen on the sessions.

LOS ANGELES

DELICIOUS VINYL WAS IN Stu-
dio One at Paramount Recording se-
quencing music for the new Young
M.C. tour. The Stray Cats tracked on

the facility’s new automated SSL in
Studio Two. Barry Conley engi-
neered. Mike Ross of Delicious Vinyl
mixed the first single from Def Jef’s
debut project. Syd Charisse tracked
and mixed music for her new exercise
video in studios one and three. Yas
Maeda was at the board.

John Du Prez composed music for
the motion picture “Teenage Mutant
Ninja Turtles” at Mad Hatter. Chief
engineer Larry Mah engineered, as-
sisted by Darren Mora. Eric Mar-
inthal worked on his new album with
producer John Patitucci. Russ Fer-
rante was on keys, and Chick Corea
played on a number of tracks. Robert
Read assisted. Bernie Kirsh engi-
neered. Claire Fisher arranged or-
chestration on “‘Graffiti Bridge”
from Prince’s new album. Arnie
Frazier engineered.

Laura Branigan was in Alpha
tracking vocals for her new single,
“Unison,” on Atlantic. Peter Bun-
etta and Rick Chudacoff produced,
with Leon Johnson at the board.
Steve Engelman assisted. Curio was
in completing tracks and overdubs
for its debut album on Motown.
Stewart Levine produced, with
Daren Klein at the board. Joe
Schwartz assisted. T.J. Knowles re-
corded the new theme song for
ABC’s fall network promotion. Gary
Brandt engineered the 24-track digi-
tal project, assisted by Engelman and
Schwartz.,

Larry Robinson was in the Rock
House remixing Foster Sylver’s new
A&M single. John Van Nest engi-
neered; Scott Seymann assisted.

At Artisan Sound Recorders, en-
gineer Greg Fulginiti mastered 7-
inch projects for Aerosmith with
Dave Donnelly; Elton John for
Chris Thomas; Joe Satriani for
Chris Lord-Alge; Starship for Tom
Lord-Alge; Jane Child; and Junk-
yard for Tom Werman.

NASHVILLE

RECENT SESSIONS AT Suite 2000
include overdubbing and digital al-

bum mixing for Dave Olney. Jim
Rooney and Tommy Goldsmith pro-
duced. Also, Chris and Loren Rowan
worked on tracks. Musicians on the
project included Sam Bush, Jerry
Douglas, Roy Huskey Jr., Edgar
Meyer, and Larry “Larue” Ataman-
uik. Richard Adler engineered.

The Nitty Gritty Dirt Band was in
Scruggs Studio tracking on the Neve
82/83 for MCA. Snake Reynolds en-
gineered; Randy Scruggs produced.

OTHER CITIES

JULIO IGLESIAS WOKED ON his
next release at Criteria Recording,
Miami, with producer Ramon Ar-
cusa. Carlos Alvarez and Carlos
Nieto engineered. Brazilian producer
Fernando Adour tracked vocals in
the upstairs SSL room for CBS In-
ternational artist Emmanuel. Eric
Schilling and Nieto engineered, as-
sisted by Steve Whaley.

Elvin Bishop was in Starlight,
Richmond, Calif., working on his sec-
ond album for Alligator Records.
Bill Thompson was at the desk, as-
sisted by Lynn Levy and Whit Lehn-
berg. Rap act Digital Underground
worked on 12-inch mixes for an up-
coming Tommy Boy album. Steve
Counter engineered.

At Musiplex in Atlanta, Motown
artist Lateasha and producer Keni
Burke worked on ‘“Love Strikes
Twice” for her upcoming album.
George Pappas was at the console,
assisted by Dale Abbott. Plane &
Cimple continued tracking vocals
with producer Phred Mosbey. Pap-
pas engineered; Abbott assisted.

Bill Noland finished production on
the latest Field Trip album for Slash
Records (slated for release March
27). The 12-song album, ‘“‘Head
Gear,” was recorded at Dave Well-
hausen Studios, San Francisco, and
mixed at Master Control in Burbank.

Material for Audio Track should be
sent to Debbie Holley, Billboard,
Fifth Floor, 49 Music Square W,
Nashuville, Tenn. 37203,
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$64.00.
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notacceptable.
NEW! Broadcast/Media Rates!

01 in./52x $52.00 per
Circle the heading you want:

Billboard
Classified Action Mart

**REAL ESTATE TO THE STARS** - For advertising in-
formation call: Chic Walker at 1 (800) 950-1018, (In NY

To order an ad...check the type of ad you want...
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[OReverse Ad $10.00 additional charge
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For Sale/Help Wanted/Positions Wanted/Tapes/Busi-
ness Opportunities/Investors Wanted/Songwriters/Real
Estate-For Sale & Lease/Services/Supplies/Equipment/
Talent/Accessories/Novelties/Merchandise/Computer/
Golden Oldies/Wanted To Buy/Comedy Material/Video/

R HELP WANTED

Your Name

15% agency commission applicable only on ads of 2
or more running 2 consecutive weeks.

Payment must be enclosed with your ad copy. Send to
Billboard Classified, 1515 Broadway, NY, NY 10036.

Cancellations must be in writing and mailed to the
Classified Department.

Cail Jeff Serrette NY State - 212/536-5174
Outside NY State - toll free-800/223-7524
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Schools & Instructions/Miscellaneous/Broadcast/Media

POSTERS

ZAP ENTERPRISES
1901 South Alameda St.
#104 Los Angeles, Caiif. 90058

(213) 744-1622
l DEALERS ONLY

| CARIBBEAN ARTS
Largest selection of Reggae merchandise Irie 1-
shirt - leather Afrnican pendant rasta caps - knit-
ted rasta belts - red, gold. green shoelaces
kente hats - much more!! Call or write for color
catalog.
{212) 598-9100
Hicholas Hovetty Sales. Inc.
864 Broadway. New York. NY 10003
DEALERS ONLY

CUTOUTS!!'!
Best selection of major and indy label LP's,
Cass. & CD's overstocks & deletions.
Dealers only call or write for catalogue.
Alpha Music Corp.
3729 S. Robertson Bivd.
Culver City CA 90232
(213) 838 8800
(213) 838 8926 (FAX)

pam—

I CD’S AVAILABLE

Along with 1.000's of cassette and LP ttles.
Dealers only. Write or call for free catalog.
Record-Wide Distributors, Inc.
P.O. # 8100
Fenton, MO 63026
, (314) 343-7100

L =

While other people are raising their
prices, we are slashing ours. Major label
LP’s, Cassettes and CD’s as low as 50¢.
Your choice of the most extensive list-
ings available.

For free catalog call (609) 890 6000
FAX: (609) 890-0247 or write
Scorpio Music. Inc.

Post Office Box A
Trenton NJ 08691 0020

**USED MOVIES**
Bought & Sold
All quantities, Ratings & Formats
Specializing in Store
A Openings & Buyouts
A, VIDEO DISTRIBUTORS, INC.
500 Mill Rd.. Andalusea, Pa. 19020
800-447-3399 FAX 215 638 0770

~ WORLD CLASS

48 TRACK midi room,. audio/video.
Neve/Studer. Ton-0-synths. Heart
of Hollywood. Charting records.
Loaded and beautiful. $.75 mil.

Steve 213-461-0734

DON'T BUY CUTOUTS!

Until You See Our Catalog
Of Great Cassettes and CD’s
TARGET MUSIC DISTRIBUTORS
7925 N.W. 66th St., Miami, FL 33166
(305) 591-2188 DEALERS ONLY

Retail Shrinkwrap System
ONLY $279.95 complete!

Stop wasting valuable return privieges and los-
ing sales on unwrapped merchandise. The
SHRINKMASTER™ wraps LP’s CD’s
Tapes, POSTERS and more! Per-
formance Dist., 2 Qak Street, New
Brunswick, NJ 08901-0156 TI: 201-
| 545-3004 Fax:201-545-6054

|

- ALBUMS — CASSETTES — CD'S

At the Best Prices
Major Label overstocks and
deletes. Send for our free 100 page
catalog.
Dealers Only

welcome.
Phone:
314 531 4644 Fax: 314 531 4646

Foreign customers and fleamarkets |

|

Great Atlantic & Pacific Music
3310 Samuel Shepard Dr.
St. Louis MO 63103

MISCELLANEOUS

VOCALISTS SING YOUR SONGS IN SPANISH
Top expenence. Puerto Ricc and Mexico Spanish
lyncs and coaching Curtis Long. (619) 474-3738

r 1

. EASTCOAST |

RECORD & TAPE
ONE STOP

|
Available March 1, 1990. |
No stock - Completely fix- |
tured - everything in place l
for immediate start-up.
7,000 sq. ft. Trained staff
ready to work. Relocate
| or open branch. Comput-
| erized customer list. De-
| tails:

! Milton Bereson
301) 675-1400
| BoD)er:

UNPUBLISHED SONGS (lyrics only) Country or
Pop. Copynght Protected. Randy Trawis style. Top
40 hit guaranteed. Contact” Charles R Caidwell
BCO 54th SB APO NY 09074

WANTED TO BUY

' WANTED ]

Sing-Along masters Must have vocal version
(spht vocal} and accompaniment verson (back-
ing track). Must be 15 ips master of DAT Send
resume of experience, studio Info, songs avail-
able. and demo tape to.
Box #7842
Billboard Magazine
1515 Broadway New York. NY 10036

“LEARN HOW TO SING"
WiTH
WIVIANE BREENE
VOCAL COACH OF THE STARS

4

-
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Record Company seeks Secretary/Assistant to the |

| President. Record business experience preferred.

or send resume to:

For interview call Jeanmarie Daly at 212-529-2600,

Profile Records, Inc.
740 Broadway

' MUSIC LAW ATTORNEY |

Westside, L.A. firm seeks an at-
torney with 1-3 years experi-
ence to practice music law. Re-
quirements include corporate or
litigation law experience at a
top firm and superior academic
credentials from a top school.
Entertainment Law experience
helpful but not required. Calfor-
nia bar required.

| Inreturn, we offer excellent pay
| and benefits combined with a
challenging practice.

Send resume in confidence to: |

Box #7828
Billboard Magazine ‘

| 1515 Broadway ]

AS Faculty
Position

Music and Music
Professi
Clinical Assistant/
Associate Professor

Responsibilities: Co-supervise
direct and develop arelevant and
timely curriculum for the Music
Business & Technology Program
Advise both undergraduate and
graduate Music Business majors
Teach Music Business courses
and maintain ties to the industry
Serve on dissertation committees
Raise funds for projects in music
business and technology |

Qualifications:College/University |
Teaching experience required |
MusiC business experience I1s |
essential with extensive knowl 1
edge of the music industry. Appli- |
cants must demonstrate their
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