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“ | NAIRD, Fearing
A Split, Won’t
OK Stickering

@ BY BRUCE HARING

NASHVILLE—After intense in-
fighting that threatened to split
its Board of Trustees, the Nation-
al Assn. of Independent Record
Distributors and Manufacturers
has declined to endorse the con-
cept of stickering albums with ex-
plicit lyrics.

The decision marks a split in the
ranks of independent labels,
which produce the bulk of the con-
troversial rap and heavy metal re-
cordings that have been stickered.
Last October, the Independent
Action Committee of the National
Assn. of Recording Merchandis-
ers, an organization that shares
many members with NAIRD, vet-
ed to support voluntary stickering
(Billboard, Nov. 4).

That informal vote by the

(Continued on page 98)
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Japanese DAT Units Due In Summer
Pub Group May Sue To Stop Importation

B BY SUSAN NUNZIATA

CHICAGO—Sony, Matsushita (Tech-
nics), JVC, and Denon are expected
to ship DAT machines this summer,
with Sony leading the charge when it

makes its 3300 and $950 units avail-
able at the end of June.
The announce-
ments, which
come after almost
CE four years of polit-
ical controversy,
[p“nl were made at the
Summer Consum-
er Electronics

Show here June 2-5.

Several other manufacturers also
had DAT units on display but did not
discuss pricing or marketing.

All were equipped with the Serial
Copy Management System, a copy
protection chip that is the focus of a
bill now in Congress. SCMS allows
for a digital copy to be made from a
digital or analog source to a DAT, but
prohibits the making of subsequent
copies from that DAT recording.

ADVERTISEMENTS

While the Recording Industry
Assn. of America’s response to the
product announcements was positive,
the National Music Publishers Assn.
discussed the possibility of legal ac-
tion against those companies that
ship units.

“We have drafted a complaint,”
says Ed Murphy, president of NMPA/
Harry Fox Agency. “If they are go-
ing to ship them in we’re going to
have to make our determination on
what we’ll do in the courts ... Our

guys would consider the possibility
[of a lawsuit] right after the physical
introduction.”

At this stage, however, DAT’s big-
gest obstacle in the U.S. may not be
legislation or lawsuits but availability
of software. Manufacturers are pre-
dicting that 25,000-30,000 DAT ma-
chines will be sold by year’s end, with
80,000-100,000 shipping to the U.S.
within the first 12 months. But the
record companies are making little of

(Continued on page 99)
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Labels Will Not Support DAT Rollout

B BY KEN TERRY
and CHRIS MORRIS

NEW YORK—Record industry reac-
tion to the upcoming introduction of
DAT recorders by several Japanese
manufacturers ranges from negative
to noncommittal. The consensus
seems to be that DAT will not fly as a
consumer product anytime soon—
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Music not getting you off anymora? Then get REVENGE. Naw
\ Order's Peter Hook teams with Cave Hicks & Chris Jones to create
. sensuous rhythms and nonstop grooves with One True Passion.
Featuring the single/video “Pinezpple Face.” REVENGE or. Capitol.

24-7 SPYZ usher in the new decade of peace and love with
GUMBO MILLENIUM. Blending elements of metal, hip-hop,
punk, funk, jazz, reggae, ska and more, GUMBO follows up the
100,000 and selling HARDER THAN YOU. In-Effect Records.

and that even if it does, prerecorded
software will not be a big part of its
future.

Meanwhile, rumors of Philips’ al-
ternative to DAT—a mysterious ma-
chine that can reportedly play and re-
cord standard analog as well as digi-
tal cassettes—has made some record
companies even more reluctant to
toss their hats into the DAT ring at

Racy Lyrics: Gettin’
Busy In A Bathroom
Has PDs Busy, Too

B BY SEAN ROSS

NEW YORK—Folks in Jefferson
City, Mo., seem to like getting
busy in a Burger King bathroom,
but radio listeners in New York
may not. People in Charleston,
W.Va., don’t mind clockin’ the ho’s,
even if Chicagoans find that activi-
ty objectionable. And few people
anywhere really mind if Madonna
wants to be spanked, although
Bostonians find it politically incor-
rect.

More than nine months after the
FCC again began citing stations
for indecency, but provided no

(Continued on page 18)

this juncture. According to Warner
Bros. VP of quality assurance Ed
Outwater, who has been briefed by
Philips, the company’s “digital com-
pact cassette” system will probably
debut within the next year at a ball-
park figure of $600 for home decks
and $300 for portable-type units.
The prices of Japanese DAT units
announced at the Chicago Consumer
(Continued on page 99)
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HOT 100 SINGLES
% IT MUST HAVE BEEN LOVE (FROM
“PRETTY WOMAN")
ROXETTE (EM)
TOP POP ALBUMS
% PLEASE HAMMER DON'T HURT 'EM
M.C. HAMMER (CAPITOL)

HOT BLACK SINGLES
* L%MORROW (A BETTER YOU, BETTER
)
QUINCY JONES WITH TEVIN
CAMPBELL (QWEST)
TOP BLACK ALBUMS

% PLEASE HAMMER DON'T HURT 'EM

M.C. HAMMER (CAPITOL)
HOT COUNTRY SINGLES
% LOVE WITHOUT END, AMEN
GEORGE STRAIT (MCA)
TOP COUNTRY ALBUMS
* KILLIN' TIME
CLINT BLACK (RCA)
TOP VIDEO SALES

% THE LITTLE MERMAID
(WALT DISNEY HOME VIDEO}
TOP VIDEO RENTALS

% LOOK WHO'S TALKING
(RCA/COLUMBIA HOME VIDEO)

hispanic causing panic

English is not always spoken.
Rap is not always simply rhyme.
Frost is not always cold.

L:

The first track from the album.

The album Hispanic Causing Panic will be available in stores July
On Virgin Compact Discs, Cassettes and Records. 1/2/4 9137[

g =

From the streets of East L.A, a collision. ' - .
of thought and culture generatingthe . . .
heat of a new musical sound.

ADVERTISEMENT
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ITHAD TO BE...
HARRY.

He's like no other performer in decades.
A savvy and inventive musician.
Irresistible on stage. Alive with style.
Harry Connick, Jr., is fun. Now with
three simultaneous releases—vocal,
jazz and video—Harry shows all.

’"WE ARE IN LOVE"’
Harry’s written a new generation of
originals—all vocals—reminiscent of
those rich Big Band standards—on his
new album, ““We Are In Love’’ Featur-
ing the title track and Recipe For Love.

""LOFTY’S ROACH SOUFFLE’’
Harry switches gears with a jazz trio
recording of his own compositions. The
11 tunes are pure Harry all the way;
unexpected, unpredictable and totally

original. Including the featured track,
One Last Pitch.

“SINGIN’ & SWINGIN'’’
Harry’s enchanting on his first home
video which features video perform-
ances from his two newest releases, his
breakthrough album /20, and five
songs from the No. 1 album, Music From
The Motion Picture "“When Harry Met
Sally. . ”” —including three songs
filmed live at the show The london

Times called "'the debut of a new

superstar.’’

BN i € Cunnpin
HARRY CONNICK JR.

C 46146

HARRY CONNICK, JR.ONEOFAKIND. &
ON COLUMBIA AND CMV HOME VIDEO.

‘“We Are In Lave’’ Produced by Mark Shaiman & Harry Connick, Jr.
‘’Lofty’s Roach Souffle’’ Produced by Tracey Freeman.
Management: Ann Marie C. Wilkins

CBS Records Inc. ** 1990 CBS Records Inc.

o aiabi] <ol 4 gy DON'T MISS HARRY ON HIS CROSS-COUNTRY BIG BAND TOUR.



Crew’s ‘Nasty’ Ruled Obscene In Florida

B BY BRUCE HARING

NEW YORK—In the first federal
court ruling to find a record ob-
scene, U.S. District Court Judge
Jose Gonzalez declared June 6 that
2 Live Crew’s “As Nasty As They
Wanna Be” cannot be sold legally
in southeast Florida because it vio-
lates community standards.

The ruling officially makes it a
misdemeanor to sell adults a copy
of the album in Broward, Dade,
and Palm Beach counties in Flori-
da, a region that includes Fort
Lauderdale and Miami. Similarly,
sales of the album to minors would
be a felony in those counties.

Gonzalez declared the three-
county area to be one community
because it is connected by roads

and communication—a distinction
required by a 1973 Supreme Court
ruling, Miller vs. California, which
says that each community across
the U.S. can set its own standards
for obscenity. His ruling does not
apply outside that area, but it can
set a precedent for other federal
judges.

Bruce Rogow, attorney for the 2
Live Crew’s label, Skyyline Rec-
ords (formerly Skyywalker Rec-
ords), said the label and the four
members of 2 Live Crew would ap-
peal the ruling.

The origins of the Gonzalez deci-
sion date back to March 9, when
Broward Co. Sheriff Nick Navarro
began warning Broward retailers
that an opinion by circuit court
Judge Mel Grossman indicated
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there was probable cause to be-
lieve “Nasty” was obscene under
state law (Billboard, March 24).

Retailers immediately began to
remove the record from shelves in
Broward.

Skyywalker Records responded
by filing a complaint in federal
court in Fort Lauderdale. The com-
plaint sought a declaratory judg-
ment against Navarro and asked
Gonzalez to enjoin Navarro and his
deputies from arresting persons
who sell the record to those over
age 18. The plaintiffs also asked
for a declaration that the album
was not obscene and was protected
by the First Amendment, a federal
matter.

Defense attorney John Jolly pre-
sented a case that relied on play-
ing portions of “As Nasty As They
Wanna Be.”” No other witnesses
were presented. ‘‘The tape speaks
for itself,” Jolly said.

EXPERT OPINION

Rogow relied on the testimony
of music writers John Leland of
New York Newsday and Greg Bak-
er of the Florida alternative week-
ly New Times. Carlton Long, an
expert on cultural affairs, also tes-
tified for the plaintiffs.

Gonzalez rejected the expert tes-
timony. In his 62-page opinion, the
judge said the album “‘appealed to

dirty thoughts and loins, not to the
intellect of the mind.”” He ruled
that the album met all of the tests
for obscenity cited in the landmark
Miller vs. California case and also
cited Florida laws on obscenity.

Previous rulings by Florida
judges on “Nasty’”’ have declared
only that there was probable cause
of obscenity, which would have re-
quired local prosecutors to arrest
a distributor or retailer selling the
album. They then would have to
prove beyond a reasonable doubt
that the recording was obscene.
The likelihood of a jury trial in
such an instance would lend itself
to a truer definition of community
standards, in the opinion of several
legal experts who spoke with Bill-
board.

However, since no arrest was
made in Broward County, Rogow
and his clients decided to make a
complaint and ask the judge for re-
lief, thus opening the door for the
first ruling on the album’s artistic
merits.

While Gonzalez did declare the
album obscene, his ruling also said
that Navarro’s warnings to
Broward retailers constituted pri-
or restraint. He enjoined the sher-
iff from warning retailers in the
future about recordings before ob-
taining a determination of obsceni-

(Continued on page 98)

Shocked Trade
Fears Louisiana
Stickering Law

M BY BiLL HOLLAND

WASHINGTON, D.C—Stunned
industry opponents of the seem-
ingly unstoppable Louisiana rec-
ord-labeling bill are calling it “the
bill that wouldn’t die,” and the
measure stands a good chance of
becoming the nation’s first state-
mandated labeling law, barring a
last-minute turnabout by legisla-
tors.

Both the Recording Industry
Assn. of America and the Nation-
al Assn. of Recording Merchan-
disers say they will challenge the
bill in court if it passes.

“We haven'’t thrown in the tow-
el yet,” says RIAA VP Hilary Ro-
sen. “We're going to keep fight-
ing, trying to educate the mem-
bers on the dangers of the bill.”

The measure, sponsored in the
Senate by Sen. Oswald DeCuir, a
Democrat, sailed through the Sen-
ate Judiciary Committee June 5 in
a 4-1 vote, with three members ab-
staining. It now goes to a full Sen-
ate floor vote. Industry sources
say the vote could come “at any

(Continued on page 98)
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LABEL VIDEO UNITS MOVE BEYOND MUSIC
Potential Seen In Kid Vid, Special Interest

B BY PAUL SWEETING

NEW YORK-—As the video sell-
through market gathers steam, par-
ticularly in record and video combo
chains, record labels are stepping up
their commitment to a broad array of
video programming.

No longer content to confine them-
selves exclusively to music videoclip
compilations and the occasional con-
cert film, record labels are beginning
to eye the children’s and special-inter-
est video categories as logical areas

into which to expand their program-
ming offerings.

The latest examples come from At-
lantic Records and PolyGram Rec-
ords, both of which have recently
formed stand-alone video operations
to produce longform music videos as
well as other types of programs.

Last August, Elektra Records
changed its name to Elektra Enter-
tainment, in part to incorporate its
nonmusic activities. In September the
company announced an agreement
with cable network Nickelodeon to

CHICAGO—The long-hinted-at
fourth-quarter release of ‘“All
Dogs Go To Heaven” was finally
confirmed at the Summer Con-
sumer Electronics Show here
when MGM/UA unveiled a $21
million cross-promotion for the ti-
tle with Procter & Gamble’s
Downy brand fabric softener.

The animated children’s title
produced by Don Bluth will be re-
leased Aug. 29 at a list price of
$24.98. A $5 rebate offer from
Downy will reduce the effective
price to $19.98. MGM/UA’s mini-
mum advertised price for ‘“‘All
Dogs” will be $17.50. No co-op
funds will be made available for
ads running prior to Aug. 31.

In addition, MGM/UA will do-
nate a portion of the proceeds
from preorder sales to Boys Clubs
Of America, and a public service
announcement for Boys Clubs fea-

‘All Dogs Go To Heaven'—
& Retail Via MGM/UA Vid

turing Dom DeLuise (who pro-
vides the voice for one of the
film’s animated characters) will
appear at the end of each cassette.
At a press conference here,
MGM/UA chairman Bud O’Shea
presented a $25,000 check to Boys
Clubs as an initial donation.

The tie-in with Downy is the
most extensive in what is shaping
up as a highly competitive fourth
quarter for product oriented to
children. In addition to ‘“‘All
Dogs,” both Disney Home Video
and GoodTimes Home Video will
release versions of “Peter Pan”
sporting substantial cross promo-
tional tie-ins and $5 rebates (see
story, this page).

Another major children’s title,
‘““Teenage Mutant Ninja Tur-
tles,” will also be released to the
sell-through market in Octo-

(Continued on page 92)

release a series of Nickelodeon vid-
eos under the Elektra Entertainment
banner.

Atlantic Records has established
A*Vision Entertainment as a “full
service home video and television
company” to be headed by Stuart
Hersch, formerly an executive with
TV production firm Kushner-Locke.
In an unusual arrangement, Hersch
will remain on the board of Kushner-
Locke with the title of executive con-
sultant while also serving as presi-
dent of A*Vision.

Also, in an interview with Bill-
board, Joe Shults, the newly named
head of PolyGram Music Video, indi-
cated PMV will be expanding into the
children’s and special-interest areas,
possibly in conjunction with a new
name for the company.

“We are starting off with music

(Continued on page 92)

GoodTimes Sweetens
‘Peter Pan’ Vid Deal
With Nestle Tie-In

CHICAGO—The battle of the Peter
Pans heated up with the announce-
ment that GoodTimes Home Video’s
fall release of its version of “Pan”
will be supported by a tie-in with can-
dy giant Nestlé.

GoodTimes president Joe Cayre
unveiled the tie-in at a press confer-
ence here during the Summer Con-
sumer Electronics Show, June 2-5 at
MecCormick Place. The tie-in should
provide GoodTimes with additional
marketing clout in its face-off with
Walt Disney Home Video, which is

(Continued on page 92)
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East Europe Deals: Risky Business

Panel Sees Promise Amid Confusion

M BY KEN SCHLAGER

AMSTERDAM—Even as Boris Yelt-
sin was ascending in Moscow and
Presidents Bush and Gorbachev were
summiting in the States, delegates to
the International Music & Media Con-
ference here were sorting out the
many uncertain-
ties that cloud the
future of East-
West relations for
WEP“ @l entertainment
| }HI companies.
The fifth annual
IMMC, held May
27-30, was marked by the best atten-
dance yet by representatives of East-
ern Bloc firms. The conference orga-
nizers report 26 registrants from the
Soviet Union, including a number
from the upstart Baltic republics, and
at least 20 more from Eastern Eu-
rope. The focus of their activities was
a panel titled “A World Full Of East-
ern Promise,” moderated by Tony
Hollingsworth, managing director of
U K -based Tribute Productions.
Panelist Martin Brisac, of the Eu-
rope 1 and 2 radio stations in France,
described the problems his firm con-
fronted in setting up a joint venture
radio station in Moscow with Gos-
teleradio, the Soviet state committee
of radio and TV broadcasting, and an-
other in Prague, Czechoslovakia.
Brisac said there exist five major
pitfalls for radio companies wanting
to invest in the Eastern Bloc: Govern-
mental confusion (“nobody knows ex-
actly who is in charge of the frequen-
cies”); lack of station management

(“everything has to be explained”);
lack of programmers who under-
stand Western repertoire; lack of co-
operation from Western record com-
panies; and the inability to project
when stations will become profitable.
But despite the uncertainties, Bri-
sac said, “We believe as a company
we must take this risk right now.”
In addition to a lack of manage-
ment and programming talent, West-
ern companies looking east are likely

o Estonia rocks in July, see page 100.

to find a lack of executives practiced
in the art of the deal. “Nobody ever
paid anything for the things we have
used for 20 years,” said Ulf Drechsel,
producer of DT64, a youth-oriented
station in East Germany.

“When someone makes an offer to
us we don’t know if it is bad or good,”
said Drechsel, adding, “it looks al-

(Continued on page 70)

LONDON-The developing music
markets of Eastern Europe and the
burgeoning trade opportunities be-
tween East and West will provide
the focus for the second annual
Looking East & West conference,
to be held Nov. 23-26 in Budapest,
Hungary.

The meeting is being organized
by Tribute Productions of London
and is jointly sponsored by Bill-
board and its European sister publi-
cation, Music & Media.

Tribute inaugurated the confer-
ence last November in East Berlin,
drawing 400 delegates from 25
countries for a four-day program of
panels, workshops, trade exhibits,
and artist showcases. Among those
participating from the West were

Budapest Gonfab Will Eye
Fast-West Opportunities

representatives of major and inde-
pendent labels, concert promoters,
video companies, rights organiza-
tions, and the media, joining their
counterparts from Eastern Europe.

The 1989 event was widely con-
sidered successful in terms of con-
tent and attendance—and timing.
As delegates were welcomed to the
opening evening’s state banquet,
they were told that the East Ger-
man government ministers had just
resigned. As the conference closed,
news came of the Berlin Wall’s dra-
matic opening.

This year’s confab (renamed
from 1989’s Looking East at the re-
quest of Eastern European dele-
gates) will feature seven core sub-

(Continued on page 86)

LMR Records Signs Licensing Deal With RCA

Indie Will Get Major’s Distrib, Marketing Support

E BY [RV LICHTMAN

NEW YORK—LMR Records, the hot
dance-rap label operated by real es-
tate giant Sam Lefrak and music in-
dustry lawyer Herb Moelis, has made
a licensing deal with RCA Records
for marketing and distribution in the
U.S. and Canada. The length of the
agreement is understood to be at
least five years.

RCA'’s ties with the 2-year-old New
York independent bring LMR into the
BMG distribution orbit, while RCA
provides support in sales, promotion,
marketing, and publicity, in addition
to financial, accounting, and royalty
services.

Officially known as Lefrak-Moelis
Records—Moelis handles day-to-day
operations as president—the label
has scored platinum album success

W BY ED CHRISTMAN

NEW YORK—With the numbers
posted on the June 5 release date
of “Step By Step,” the New Kids
On The Block may have redefined
the expression “blowing out the
doors.” Officials at The Musicland
Group, The Record Bar, Record
World, and Spec’s Music & Video
chains say the album established
first-day sales records.

What's more, retailers are also
ecstatic over the numbers racked
up by the longform video, which
was simultaneously released with
the album. In general, dealers re-
port multiple purchases, with cus-
tomers picking up not only the al-
bum and video, but in many in-

—
|

News Kids’ ‘Step By Step’
Sells By Leaps And Bounds

stances also T-shirts, towels,
plush, or other New Kids related
product.

Typical dealer reaction to the
strength of the New Kids album
on its first day out comes from
Mitch Imber, VP of purchasing
and distribution at 86-unit, Port
Washington, N.Y.-based Record
World, who says, “Fantastic, un-
believable; the best first day 1
have ever seen.”

Cindy Barr, director of purchas-
ing and produet manager at 56-
unit, Miami-based Spec’s, echoes
Imber. “We have never sold this
many of a new release on its first
day,” she says. In fact, on June 5
alone, New Kids fell 300 units

(Continued on page 92)

with Maestro Fresh-Wes and Stevie
B, whose third album, “Love And
Emotion,” opens the RCA deal with
its release July 3. The LMR roster
also includes Jaya and new Canadian
signee Charles Christopher. The Ste-
vie B album will be preceded by the
title-track single from the album
June 18.

Beyond audio release ties, the RCA
arrangement calls for videos for fu-
ture use as home video titles and for
TV shows throughout the U.S. and
Canada.

According to LMR’s Moelis, the de-
cision to align the label with RCA and
major distribution was made because
it had “grown to the point where we
needed help in promotion and market-
ing. In addition to the success of our
current roster, we've got plans to
bring on other acts. For us, RCA’s in-
volvement means we’re giving up
some to make more.” Moelis says
LMR'’s volume last year amounted to
$10 million, and he is projecting triple
that number under the RCA umbrel-
la.

Among the major artist projects at
LMR is the creation of what Moelis
terms “the first young superheroine
comic character.”

LMR has made a deal with Stan
(The Hulk and Spiderman) Lee and
Marvel Comics to debut a comic
based on “Night Cat,” who, as Jacqui
Tavar, will record dance music for
LMR. An album will be recorded over
the summer, with Stevie B producing
some of the sides. Moelis, incidental-

(Continued on page 86)

A Vision-ary Idea. Atlantic Records chairman/CEO Ahmet M. Ertegun, left,
announces the establishment of A*Vision Entertainment, a new full-service
home video and television company. Shown with Ertegun, from left, are Stuart
Hersch, president, A*Vision Entertainment; Lori Weintraub, executive VP,
A*Vision Entertainment; and Doug Morris, president/chief operating officer,
Atlantic. (see story, page 5.)

EXECUTIVE TURNTABLE

RECORD COMPANIES. Bill Bennett is named senior VP of rock promotion at
MCA Records in Los Angeles. He was VP of A&R for the label.

A&M Records in Los Angeles promotes Diana Baron to VP of publici-
ty, and Mark Mazetti to VP of A&R and assistant to the president of the
label. They were, respectively, executive director of publicity, and an
A&R director for the label.

Arista Records in New York promotes Amy Finkle to senior director
of creative operations, and Jonathan Grevatt to national publicity direc-
tor, East Coast. They were, respectively, director of creative operations,
and associate director of publicity, East Coast, for the label.

BENNETT BARON MAZETT FINKLE

Susan Drew is promoted to director of A&R at Elektra Entertainment
in New York. She was an A&R manager for the label.

CBS Records International in New York names Elaine Corlett director
of marketing and sales, and Jorge Melendez director of royalty systems.
They were, respectively, director of marketing services for the interna-
tional division of CBS/Fox Video, and manager of internal audit for the

label.
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PEDECINE

DREW CORLETT POTTER

CBS Records in New York appoints Sandy Lorenzo associate director
of marketing services, East Coast, and Thane N. Rosenbaum counsel in
the law department. They were, respectively, Columbia packaging man-
ager for the label, and an associate at Debevoise & Plimpton.

Jane Potter is named promotion manager at BMG International in Lon-
don. She was a management representative for Duran Duran.

DISTRIBUTION. Alfred C. Pedecine is named VP of finance and administra-
tion for PolyGram Group Distribution in New York. He was VP/con-
troller for the company.

PolyGram Group Distribution in New York also makes the following
appointments: Joseph DeMeo, director of national sales development;
Betsy Grant, director of national singles sales development; Gayle
Miller, director of alternative sales development; and Leighton Single-
ton, director of urban sales development. They were, respectively, man-
ager of national sales development, PGD; manager of national singles
sales development, PGD; director of alternative marketing at Island Re-
cords; and Southwest regional urban manager for Polydor/Wing.

MCA Distributing Corp. in Los Angeles makes the following appoint-
ments: Peter Scifres, VP of manufacturing; Cary Mansfield, director of
sales and inventory; and Chris Ryan, director of national accounts, video
sell-through. They were, respectively, VP/GM of Technicolor Videocas-
settes, a sales executive at MCA, and a video sales representative, MCA.
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And come back to Janet Jackson on the

Summer Escapade leg of her world tour:
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After four
gold hit singles
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back
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“Come
Back
ToMe”’

“Come Back T Me” produced by Jimmy Jar-
and Terry Lewis for Flys: Tyme Productiorss, Inc. W
Co-Producer: Canet Jackson

Executive Producer: Jchn McClain

Fromthe multi-platinumsmesh album
Janet Jackson’s Rhythm Nation
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Retail Finds Rewards In Remixes
Milli, Abdul Dancing Up The Chart

B BY CRAIG ROSEN

LOS ANGELES—How do you top a
debut album that has sold more than
6 million copies? Remix it and put it
out again.

Apparently that’s the plan with re-
mix albums by Paula Abdul (Virgin)
and Milli Vanilli (Arista).

This week Paula Abdul’s “Shut Up
And Dance” becomes the highest
charting remix album in history,
climbing from No. 9 to No. 7 in its
fourth week on the chart, while Milli
Vanilli’s “The Remix Album” enters
the chart at No. 42, 10 positions high-
er than the mark at which the Abdul
album debuted in late May. MCA had

New Kids Have Block-Buster
Month In RIAA Certifications

H BY PAUL GREIN

LOS ANGELES—New Kids On The
Block did some serious ‘“Hangin’
Tough” in last month’s gold and plati-
num certifications. The quintet’s
smash album by that name topped
the 8 million mark in U.S. sales, and
two of its music videos—“Hangin’
Tough” and “Hangin’ Tough Live”—
topped the 1 million plateau. They are
the first music videos to reach the 1
million mark.

Two other blockbuster albums
made news in the May certifications
awarded by the Recording Industry
Assn. of America. Michael Jackson’s
“Thriller” advanced from 20 million
to 21 million units in domestic sales,

lengthening its lead as the best-sell-
ing album of all time. And Def Lep-
pard’s “Hysteria” topped the 10 mil-
lion sales mark, becoming the best-
selling metal or metal-oriented album
to date. Bon Jovi's “Slippery When
Wet” is second, with U.S. sales of 9
million.

Among current releases, Sinead
O’Connor’s smash second album, “I
Do Not Want What I Haven’t Got,”
was certified gold, platinum, and dou-
ble platinum simultaneously. The
achievement is all the more remark-
able because the singer’s 1988 debut
album, “The Lion And The Cobra,”
has yet to be certified platinum.
0’Connor’s blockbuster single,

(Continued on page 90)

24,000 Fans Jam Nashville
For Star-Studded Music Fair

B BY GERRY WOOD

NASHVILLE—The annual trek to
musical mecca brought a record-
breaking, worldwide contingent of
more than 24,000 fans to Nashville
for the 19th annual International
Country Music Fan Fair, June 4-10.
They came from across North Ameri-
ca, Australia, Japan, Europe, and
elsewhere for a solid week of songs,
souvenirs, sun, and the chance to
meet their favorite stars face to face.
Nashville Area Chamber of Com-
merce officials estimate that Fan Fair
1990 and related events will pump
more than $7.5 million into the local
economy.

Sponsored by the Country Music
Assn. and the Grand Ole Opry, the
jam-packed event, centered primarily
at the Tennessee State Fairgrounds,
was forced to cut off registration at
12:30 p.m. June 5 when the exhibit
halls and grandstand became
stretched to the limit. Hundreds of
booths representing every status of
singer—from Tex Nobodies to major
acts such as Clint Black, Randy Trav-
is, and Reba McEntire—drew
swarms of fans armed with pens and
cameras.

“Thanks to you, Fan Fair has been
successful beyond our wildest
dreams,” Jo Walker-Meador, CMA

(Continued on page 98)

BPI Acquiring Stake In Adweek
Magazines Cover Marketing Industry

NEW YORK—BPI Communications
Inc., parent company of Billboard,
has agreed to purchase 80% of the
outstanding capital stock of ASM,
publishers of Adweek. The purchase
price was not disclosed.

Adweek is a national network of
seven weekly magazines covering
the marketing and communications
industries, with a total circulation of
83,000. Each of the six regional Ad-
week editions contains national
trade news and local coverage. Ad-
week’s Marketing Week, the sev-
enth weekly edition, focuses on the
executives of the top national adver-
tisers.

ASM also publishes Photo District
News, a national publication serving
the professional photographer, and
other periodicals. Sales volume for

1989 is estimated at $27 million.
Under the agreement, Kenneth
Fadner will continue as president of
ASM and will retain a substantial eq-
uity stake in the company. Fadner
also has been named a VP of BPI
and will join its executive committee.
BPI, a subsidiary of Affiliated
Publications Inc., also publishes the
Hollywood Reporter, American
Film, Musician, Backstage, Amuse-
ment Business, and other maga-
zines, as well as 29 annual directo-
ries. In addition, it publishes books
under five separate imprints, oper-
ates two book clubs, licenses copy-
righted material for broadeast and
re-publication, and electronically dis-
tributes information around the
world. Affiliated Publications Inc. is
also the parent company of The Bos-

similar success in January with the
Bobby Brown remix package
“Dance! ... Ya Know It!,”” which
climbed to No. 9 on the chart and sold
more than 1.5 million copies.

According to an MCA executive,
VP/A&R black music Louil Silas Jr.,
the label is contemplating a Bell Biv
DeVoe remix album, while SBK Rec-
ords has a remix package in the
works for Technotronic. A&M is also
discussing the possibility of a Janet
Jackson remix album.

Retail has generally accepted these
projects with open arms. Response at
radio, however, has been relatively
cool, despite the fact that the Milli
Vanilli collection features four previ-
ously unreleased tracks and Abdul
and Milli Vanilli have been core art-
ists for top 40 for more than a year.

(Continued on page 93)
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It’s Jill’'s Show. MCA executives congratulate MCA recording artist Jiil Sobule
after her SRO concert at Los Angeles’ Club Lingerie, where she performed
material from her debut album, “Things Here Are Different.” Sobule is currently
completing a European tour, which included a performance at the fifth annual
International Music & Media Conference in Amsterdam, and will begin a North
American club tour in Toronto on June 18. Shown, from left, are Jeb Hart,
Sobule’s manager; Al Teller, chairman, MCA Music Entertainment Group;
Sobule; Barbara Cane, assistant VP, BMI; Richard Palmese, executive VP/GM,
MCA Records; and Susan Dodes, director of A&R, East Coast, MCA Records.

MADONNA’s “I'm Breathless” vaults from No. 44 to
No. 3 in its second week on the Top Pop Albums chart.
It’s the fastest-breaking album by any artist since Ma-
donna’s previous studio release, “Like A Prayer,” which
also shot to No. 3 in just two weeks.

The move is exceptional for two reasons. First, “I'm
Breathless” isn’t a new studio album. It's a collection of
songs “from and inspired by” a film (“Dick Tracy”) that
hasn’t even been released yet. One might have expected
Madonna'’s legion of fans to regard the album, at least

Madonna’s ‘Breathless’ Races To No. 3;
Vai, Ice Gube Disks Are Hot; Roxette Reigns

new release.

Second, Madonna has
been going strong for six
years now. Usually when
an artist has been on top
anywhere near this long,
the records start to slow
down. But Madonna

initially, as a side project

rather than a must-have
Ty S A R LA
s e———

doesn’t know the meaning
of the word. She has
reached the top 10 with 19
singles during this six-year blitz, falling short with just
one release (“Oh Father”).

TWO OTHER albums—both on New York-based inde-
pendent labels—leap into the top 30. Steve Vai’s “Pas-
sion And Warfare” on Relativity Records shoots from
No. 85 to No. 21 in its second week, and Ice Cube’s
“AmeriKKKa's Most Wanted” on Priority Records
leaps from No. 62 to No. 27 in its third week.

This is Vai's second solo album, following a 1984 re-
lease, “Flexable.” The high-profile guitarist has since
been spotlighted on three top 10 albums: David Lee
Roth’s “Eat 'Em And Smile” and “Skyseraper” and
Whitesnake’s “Slip Of The Tongue.”

Ice Cube, a former member of N.-W.A., tops the Hot
Rap Singles chart for the second straight week with
“AmeriKKKa’s Most Wanted.”

FAST FACTS: Roxette tops the Hot 100 for the third
time in less than 15 months with “It Must Have Been
Love.” The song is featured on the “Pretty Woman”
soundtrack, which holds at No. 4 on the pop albums
chart for the third week. All four of the soundtracks on
this week’s chart are from Disney/Touchstone films:
“Pretty Woman,” “Teenage Mutant Ninja Turtles” at
No. 18, “The Little Mermaid” at No. 45, and “Beaches”
at No. 84. And that doesn’t even count Madonna’s al-
bum, which features several songs from Touchstone’s
“Dick Tracy.”

Milli Vanilli’s “The Remix Album” is the top new en-
try on the pop albums chart at No. 47. It’s likely to be-
come the third top 10 album in less than six months con-

by Paul Grein

sisting largely of dance remixes of hits that fans already
own. This “strike while the iron is hot” trend is great for
record company profits, though it remains to be seen if
it will have a detrimental effect on long-term career de-
velopment.

Soul I Soul’s “Vol [I—1990—A New Decade” enters
the pop albums chart at No. 53. The group’s debut al-
bum, “Keep On Movin’,” reached No. 14 in September
and yielded back-to-back platinum singles ... The Jeff
Healey Band’s “Hell To Pay” opens at No. 58. The
group’s previous album,
“See The Light,” was one
of last year's biggest sleep-
er hits. It took a full year
to reach No. 22, where it
peaked in September.

Though Phil Collins’
... But Seriously” has
not been the megahit that
his previous album, “No
Jacket Required,” was, it
continues to do very re-
spectably. The album logs
its 28th consecutive week in the top 20, and generates its
third straight top 10 hit, “Do You Remember?”

Seiko and Donnie Wahlberg’s “The Right Combina-
tion” enters the Hot 100 at No. 88. It’s the second time
this year that Wahlberg, a member of New Kids On The
Block, has boosted a new act. A few months ago he co-
produced Tommy Page’s No. 1 hit, “I'll Be Your Every-
thing.”

Quincy Jones’ “Tomorrow (A Better You, Better
Me)” jumps to No. 1 on the Hot Black Singles chart. The
song—which featires newcomer Tevin Campbell—is
the third No. 1 black hit from Jones’ “Back On The
Block” collection.

The Beach Boys’ 1966 classic, “Pet Sounds,” one of
those rare albums to have grown in stature with each
passing decade, re-enters the pop albums chart at No.
177. Its long-awaized release on CD coincides with the
top 10 success of the debut album by Wilson Phillips,
which features two daughters of Beach Boys master-
mind Brian Wilson.

WE GET LETTERS: K.H. of Allentown, Pa., notes
that Chynna Phillips of Wilson Phillips is the only art-
ist to reach No. 1 :n the rock era whose parents both hit
No. 1. John and Michelle Phillips topped the chart in
1966 with the Mamas & the Papas’ “Monday, Monday.” |

Rich Appel of CBS-TV in New York notes that four of |
the top 10 pop hits two weeks ago incorporated rap—an J
all-time record. They were Madonna’s “Vogue,” Bell |
Biv DeVoe’s “Poson,” and M.C. Hammer’s “U Can't
Touch This”—all of which are still in the top 10—plus |
Perfect Gentlemen’s “Ooh La La (I Can’t Get Over
You).”
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HOLY WATER

(91371

THE WHOLLY BRILLIANT NEW ALBUM
FEATURING THE SINGLE

“HOLY WATER”

Phil Carson
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Editorial

CONCERT BUSINESS NEEDS LONG-TERM VIEW

ESCALATING GUARANTEES and sharply
higher ticket prices for superstars have raised
the entire scale of concert prices by 20% in the
past two years—far more than the rate of infla-
tion. Increased prices, plus the huge numbers
racked up by superstar stadium tours, are drain-
ing a lot of money from the market this season,
hurting many midlevel acts on the arena and am-
phitheater circuit.

Meanwhile, the drop in the number of mid-size
venues means that new acts are finding it more
difficult to develop from the club level to arenas.
In turn, this obstacle has made competition for
opening slots on arena tours fiercer than ever.

In the black music field, the performing oppor-
tunities for developing acts are usually limited
to small-club track dates, social clubs, skating
rinks, and YMCA gyms. Even those who have

sold a decent number of records cannot expect to
play arenas except as part of multi-artist pack-
ages. And, for a black act, superstar status is no
guarantee of a concert career: A number of ven-
ues avoid rappers, for example, because they are
afraid of attracting unruly crowds.

Some observers regard these trends as inev-
itable in a business based on popular appeal. But
the problems of developing and midlevel acts in
reaching concert audiences can have a negative
impact on the entire music industry. Especially
in an era of narrow radio formats, live perfor-
mances represent the best alternative avenue
for many artists to break through—and if that
road is closed, too, their artistry may never be
recognized by the public.

The lack of suitable venues for new artists and
especially black acts—an increasingly important

part of the music mix—also spells an uncertain
future for the concert business. For, just as the
record companies depend on new blood to keep
the music exciting, the concert world needs a
steady flow of popular attractions to replace old-
er and waning acts.

Although the solutions to these problems are
complex, a few suggestions might be in order:
For one thing, if venues and promoters were to
resist demands for unreasonably high guaran-
tees, ticket prices might come down a little. Also,
promoters should give more black acts a shot at
the arena level. As for the lack of midlevel the-
aters, venue operators should give serious
thought to building or renovating such venues
instead of constructing more summer sheds, of
which there are already too many.
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Copyright Should Not Last Forever

PUBLIC DOMAIN BELONGS TO THE PEOPLE

BY WILLIAM KRASILOVSKY

I strongly dispute Michael Sukin’s
suggestion (Commentary, June 2)
that copyright should be perpetual
property like any other property. It
is a cultural asset that is recognized
under the United States Constitu-
tion as available “for limited times
only.”

Of course, Sukin could be taking
advantage of public domain by
adapting the writings of Noah Web-
ster, which are now in the public do-
main. As early as 1826, Webster,

America’s first lobbyist for copy-
right, said: “The right of a farmer
and mechanic to the exclusive enjoy-
ment and right of disposal of what
they make or produce is never
questioned. What then can make a
difference between a product of
muscular strength and the produce
of the intellect?”

The simple answer is that intellec-
tual property is not the same as a
pair of shoes or a ton of steel. There
is a public interest in intellectual
property, which actually increases
in value the more it is used. That
public interest is parallel to that of
the creator.

One of the most eminent copy-
right jurists, Judge Learned Hand,
stated, “ ... Congress has created
the monopoly in exchange for dedi-
cation, and when the monopoly ex-
pires, the dedication must be com-
plete.”

This philosophical recognition of
the value of public domain to cul-
ture has been accepted by nearly all
civilized countries. In the music
business, we recognize cultural
growth built on a foundation of pub-
lic domain in numerous instances,
such as Rachmaninoff’s “Rhapsody
On A Theme By Paganinni”’ and
Eric Carmen’s more recent reliance
on the U.S. public domain status of
Rachmaninoff’s works for “Never
Gonna Fall In Love” and “All By
Myself.”

“West Side Story” (built on the
public domain ‘“Romeo And Juliet”),
“Damn Yankees” (from Goethe’s
“Faust”), substantial portions of
the motion-picture scores of “Priz-
zi’'s Honor” and “Moonstruck,” and

‘Intellectual property
is not the same as
a pair of shoes or

a ton of steel’

William Krasilovsky is a partner in the
New York law firm Feinman & Krasilovsky
and a co-author of “This Business Of

Music.”

Marvin Hamlisch’s adroit version of
Scott Joplin’s “The Entertainer,”
used in “The Sting,”” all made gener-
ous and appropriately acknowl-
edged uses of public domain.

There is a public interest in the
constitutional “limited times” pro-
tection because new composers and
writers should be allowed to pre-

pare new cultural contributions
based on the old, on which appropri-
ate arrangement copyrights can be
taken. Indeed, the U.S. policy favor-
ing public domain has been set forth
in a Copyright Office study leading
to the most recent extension of
copyright duraticn, as follows:

“It is generally believed to be to

the benefit of the public, that once
the work has been created, and the
author protected for a sufficient
time to have produced the original
incentive, the work should become
available to be freely used by all.
There is believed to be a greater
probability of more varied editions
of works of lasting value, and a wid-
er opportunity to distribute existing
works competitively and use them
as a basis for a new creation if they
are freely available.”

Indeed, the music industry most
recently benefited from the excel-
lent 1990 publication of the Hal
Leonard Publishing Corp., “Fake
Book Of The World’s Favorite
Songs,”” wherein more than 300
songs are featured from the world
of public domain, including “When
The Saints Come Marching In,”
“Amazing Grace,” ‘“Bula! Bula!
Bula!,” “The Banana Boat Song,”
“The Yellow Rose Of Texas,” and of
particular interest to Billboard read-
ers, “The Billboard March.”

DEVELOPING TALENT

As a songwriter/producer, [ feel it
necessary to address the issues
raised in the article “Newer Black
Acts Face Venue Void” (Billboard,
June 2).

Rather than theorizing about the
conditions and shortcomings of new
black acts, it would prove more pro-
ductive if all parties involved could
make a concerted effort to help
fully develop new talent. By this, I
mean taking greater advantage of
the resources available to us.

In the heart of New York alone,
there are clubs and small theaters
such as The Bitter End, Continental
Divide, Mondo Perso, Speakeasy,
Under Acme, CBGB, and Electric
Lounge that cater to unsigned pop,
heavy metal, and rock acts. If man-
agers and promoters of R&B acts
could take the initiative and book

their talent at these places, perhaps
the owners of these establishments
could then realize the potential to
draw a more diverse clientele as
well as record company staffers.
R&B, urban music, black pop, and
funk are not dirty words and should
not be treated as such.

Other aspects that should be ex-
plored are the criteria for new R&B
act signings. There are simply too
many mediocre R&B and rap acts
signed to recording contracts. Em-
phasis should be placed on individ-
uality and style rather than on good
looks and hair color. A&R depart-
ments should learn to exercise other
options, such as development deals
(what a concept!), to ensure further
longevity for their artists.

I also believe that the media has
conditioned consumers to be more
conscious of the producer than of
the artist. To me, a good producer is
one who best conveys the style and
strengths of a given artist. [ see the
need to develop more ‘“‘album-ori-
ented” producers rather than “sin-

gles-oriented” ones. This would put
more of a focus on the fine arts of
songwriting and arranging. R&B
has truly become a producer’s medi-
um, but it doesn’t have to remain
that way. A song that has good pro-
duction value may last a while, but a
good song will last a lifetime.

All in all, R&B has been the most
influential and viable form of music
in American pop culture, and
throughout the world, for more
than 50 years. Let us all try to adopt
a ‘‘back-to-basics’ approach
through marketing, promotion, and
development of new product.

Trevor P. Allen
Groov-A-Toon Productions
Brooklyn, N.Y.

Avrticles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Network Radio Vs. Cable TV

As FGCG Chairman Al Sikes Engineers
Improvements For Troubled AM Band . . .

W BY BiLL HOLLAND

WASHINGTON, D.C.—FCC chair-
man Al Sikes believes in the “big
bang” theory when it comes to im-
proving AM service. Otherwise, he
says, “if you deal with it in a more
incremental manner, I happen to be
of the view that it won’t succeed.”

That is one reason that Sikes, a
former AM station owner, decided
when he arrived at the commission
last year that it was important to of-
fer a plan that would convince skep-
tical AM owners that an FCC AM
initiative could work.

With too many stations on the
band, outmoded station equipment,
increasing interference, and de-
creasing receiver quality, there had
to be a plan to forge the disparate
ideas that were either already on
the drawing boards at the FCC or at
the National Assn. of Broadcasters
to help upgrade the service. On
April 12, the FCC unveiled sweep-
ing plans to cure AM’s ills.

“I think the most important direc-
tion that I gave when I came on
board was {the proposal] to estab-
lish a model AM radio service in the
existing band and an even better
model in the expanded band,” he
says. ‘“It’s important we have a
goal. If this [AM improvement plan)
is . .. short term, we're not going to
get where we want to go.”

The model AM service Sikes and
his staff developed involves the ex-
panded AM dial—1605 khz to 1705
khz. Sikes feels that if the 250-300
stations with the worst interference
problems could be convinced to
move to the expanded band, there

It's A Wonderful Hat. Actor Jimmy
Stewart got to model the latest station
merchandise during an on-air visit to
programmer/morning man Scott
Shannon at KQLZ (Pirate Radio) Los
Angeles.

would be a chance for real improve-
ment.

Sikes says he reasoned: “If you're
going to get that model service so
that the broadcaster can have a suf-
ficient, clean contour in order to at-
tract a sufficient audience to make
it—and after all, the name of the
game is audience and advertising—
then there’s got to be fewer sta-
tions.” The expanded band, he says,
“gave us our first and most evident
opportunity” to lower the number
of stations on the existing dial.

Beforehand, Sikes says, there
was “a lot of pressure by a variety
of interest groups who wanted their
claim on the expanded band—day-
timers, minorities, and public broad-
casters.” But, he says, “No. 1, I
don’t believe there was going to be

* all that much hunger to go into the

expanded band. People want to keep
their signals, plus ... propagation
characteristics high on the dial, in
AM, are not as good as AM low on
the dial.”

How to remedy that? “A good,
solid, efficient, clean contour in the
expanded band,” he says. “We felt it
was important to have the kind of
service in the expanded band that
would cause people to want to
move—so we could [then], over
time, reduce interference in the ex-
isting band, and [produce] the same
sort of coverage potential.”

Sikes is realistic about the timeta-
ble for the existing AM band: “We
take a little bit lower set of stan-
dards for our existing band model
than for our expanded band model,
and make our first big move by
moving the most interfering sta-
tions, so to speak, into the expanded
band, and then [by implementing]
the interference reduction agree-
ments and providing the tax [credit]
certificates” to station owners who
make the move.

He believes that the move to the
expanded band by existing stations
“will be voluntary ... at least we're
approaching it in that way.”

Is he a little cynical about AM ste-
reo? “Sure I am,” he says. “It’s like
the wag ... who says, ‘AM stereo?
Hurrah. Now I can get static on two
channels instead of one.’

“So first you've got to resolve the
fundamental problems with AM and
at the same time ... encourage
broadcasters to improve their facili-
ties and go AM stereo. There’s a lot
of old plant [equipment] out there,
old transmitters, old processors, re-
corders. I completely upgraded one
of my stations and I know quite well
the difference [it makes].”

As for receiver manufacturers,
“The FCC can't order the manufac-
turers [to do anything], but we cer-
tainly intend to communicate with
the manufacturers.” Sikes is also
thinking of “taking a page from the
Department of Transportation’s
book” and publishing “a quarterly

or semi-annual list of manufactur-
ers which have met the [new AM re-
ceiver] standards developed by the
NRSC.” Sikes hopes the list would
be similar in its PR value to the De-
partment of Transportation’s airline
departure/arrival time/lost lug-
gage checklists.
“We are quite aware that the FCC
can do a good job, the broadcasters
(Continued on page 18)

More Than Just A Friend? Top 40 WKCI (KC101) New Haven, Conn., evening
jock Kelly Nash, center, and Biz Markie, left, get friendly backstage during the
station’s recent listener appreciation party. Feeling underappreciated was
Markie’s girlfriend, right. Other acts performing at the party were A'me Lorain,

Michel’le, and the Brat Pack.

Ex-Golleagues Recall Beleaguered AM

B BY PHYLLIS STARK

NEW YORK—As FCC chairman
and former AM station owner Al
Sikes turns the commission’s ef-
forts toward AM radio’s problems,
former staffers at one of his proper-
ties, AC KGBX Springfield, Mo, re-
call a station that became a case
study of what can go wrong with an
AM outlet, and, for many owners,
has gone wrong in recent years.

A stand-alone AM, KGBX began
a ratings decline shortly after Sikes
purchased it from Stauffer Commu-
nications in winter 1983, and, ac-
cording to both Sikes and his former
staffers, was never profitable.
KGBX eventually went dark, al-
though not before Sikes sold it to
other investors. It returned to the
air in February under new owners.

While Sikes cites AM’s inherent
problems for KGBX’s troubles,
some former employees blame their
ex-boss. Many former staffers por-
tray Sikes as uncomfortable with a
high-profile, promotionally orient-
ed, and sometimes controversial ra-
dio station.

Employees say the trouble at
KGBX began when Sikes’ first GM,
Dan Armstrong, was, in the words
of former jock T.K. O’Grady, now at
WFYR Chicago, “not well received
by the staff.”” After just a few
months, employees banded together
and asked Sikes to fire Armstrong.
It was, in the words of former
KGBX promotion director/AE Ray
Dieckmeyer, ‘“a complete station
uprising—mutiny on the Bounty.”
Sikes complied, firing Armstrong
and assuming day-to-day manage-
ment of KGBX for a time.

But Sikes’ own management style
did not sit well with some KGBX
people either. Bob Madden & Brian
Nelson, now morning men at WLZR
Milwaukee, held the same position
at KGBX until the day Sikes took
over as owner. Despite assurances
in an early morning staff meeting
that “nothing was going to change
in daytime programming,” they
were dismissed later that same
morning. “As far as I know, we're
the only morning show to be fired
by Al Sikes,” Madden says.

“Our success went away in the
year I was there under Al Sikes,”

says O'Grady, who went from after-
noons to mornings, replacing Mad-
den & Nelson. Sikes, he says,
“wasn’t made for a promotionally
oriented radio station, which is what
we were. We were controversial and
Al didn’t want that kind of a sta-
tion.” O’Grady remembers using
the word “crap” on the air and im-
mediately receiving a call from
Sikes asking him not to use that
word again.
‘VERY DECENT MAN’

But former KGBX ND Dan Wad-
lington defends Sikes as “always a
very high-minded, very moral, very
decent man. He’s not into border-
line smut or blue language on the
air ... Bob and Brian's humor was
eight or nine rungs below Al's stan-
dards.”

Then there are the stories about
KGBX'’s popular station mascot, an
actual 500-pound hog, that was cen-
tral to all of the station’s promo-
tions. Says O’Grady, “The hog was
immediately downplayed when
Sikes bought the station until she
was eventually eliminated.” When
Sikes took over, KGBX built a pen
out back for the hog, which until
then, had free run of the station. “I

don’t think Sikes wanted to be asso-
ciated with hogs,” O’Grady says.

So is there anything wrong with
telling employees not to say “crap”
on the air and removing livestock
from your radio station? Many
staffers say it was symptomatic of
what was happening at the station
overall, and that KGBX’s decline
was due in large part to the fun ele-
ments of the on-air presentation be-
ing removed. “The things we did
that made us popular, Sikes elimi-
nated,” says Dieckmeyer, who de-
scribes the atmosphere of the sta-
tion as ‘“‘general chaos.” Q’Grady,
meanwhile, says, “It was hell.”

Although some former employees
say KGBX was tremendously suc-
cessful under its previous owner,
others closer to the books say
Stauffer had its problems with
KGBX too, although its ratings
were better at the time, averaging
in the low double digits.

“Even when Stauffer owned the
station it could never make a buck,”
says Wadlington. ‘““[Sikes] put
[KGBX] in the coffin and somebody
else closed the lid.”

“To see something we had built

(Continued on page 18)

New Stripes On The Starr. WXKS-FM (Kiss 108) Boston saluted
producer/songwriter Maurice Starr's contribution to the local music community
during Kiss’ 11th anniversary concert on June 2. The show featured
performances from Starr discoveries New Kids on the Block, Perfect
Gentlemen, and Rick Wes. Starr, left, is seen receiving an award from Pyramid

Broadcasting CEO Rich Balsbaugh.
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DON KIRSHNER

He can turn your rock
into platinum.

You're looking at America’s foremost rock
impresario. He has launched and guided the
careers of many music greats, and created the
nation’s first prime-time music video series,
Don Kirshner's Rock Concert. A major force in
music publishing, his catalogue of songs has
sold more that 500 million copies.

You'd think that after accomplishirg ali
this, he'd want to sit back and rest on his lau-
rels. But not Don. No way. He's always on the
lookout to discover that next great group and
make them rich and famous.

Well, here's your chance to be discovered.

Just enter the Tanqueray Rocks Talent
Contest. If you're 21, send in the completed
entry form along with a copy of your group’s
tape and photo. (Read contest rules for
details.) If we like what we hear, your group will
be invited to compete as Semi-Finalists in
either Nashville or Los Angeles. Then, if you're
really good, we'll fly you to New York City to
perform in the Finals. If you're sensational, our
select panel of judges from the music and
recording industry will award you the Grand
Prize: $5,000 cash, $2,500 more towards the
production of a studio-quality demo tape, and
most importantly, a face-to-face meeting with
the legend who creates legends—Don
Kirshner.

~ So enter today. And maybe he'll turn your
rock into platinum.

OFFICIAL CONTEST RULES

1. Al entrants must be U.S. residents ard 21 years of age or older
as of September 1, 1990. 2. Size of group must be between 1 and
7 members. Non-playing vocalist(s) must be counted in group
number. 3. The “Tanqueray Rocks" talemt contest is a competition
for rock-n-roll bands. 4. Entries must be submitted in audio cas-
sette form nolonger than 20 minutes in l2ngth, clearly labeled with
the leader’s name and address. All music and lyrics must be origi-
nal. A clear photograph depicting all band members must be sub-
mitted as well. The same members on the tape must appear with
the group if they place in the semi-finals and finals. Proof of age for
each group member must be submitted with entry. 5. All artists
retain the rights to their music except as provided in paragraph 12.
6. Entries must be postmarked no later than Tuesday, July 31st
and must be accompanied by an official entry blank or reasonable
facsimile signed by the leader of the group. Only one entry per
group is allowed. Tanqueray is not held sesponsible for lost, late or
misdirected mail. 7. Semi-finalists and finalists will be chosen by a
panel of independent judges. Judging will be based on musician-
ship, creativity, technique and sound. The decision of the judges
will be final. By entering this contest, each group member ac-
knowledges that Schieffelin & Somerset Co. and its affiliates shall
have the right to use each entrant’s name or likeness in any promo-
tional activities relating to this contest without further compensa-
tion. 8. Tanqueray will use cassettes sent in only for this contest.
The cassettes will not be reproduced for any purpose. Cassettes
will only be retumed if accompanied by a self-addressed stamped
envelope. 9. Three semi-finalists will be chosen to perform in each
semi-final city. Contestants must indicate which semi-final contest
they wish to enter. Semi-finalists will be notified no later than
August 30th. Semi-finals dates and locations are Nashville—Sep-
ternber 12, Los Angeles—October 3. 10. One finalist from each
semi-final city will be chosen to compete in the final competition in
New York on October 17. 11. If any entrant is unable to appear at
either the semi-finals or final, an altemate will be chosen. 12. Each
entrant acknowledges that his/her performance may be: filmed,
videotaped and/or photographed by Schieffelin & Somerset Co.
The film, videotape and photographs of this perfformance may be
used for any purpose whatsoever without payment of any compen-

sation to entrant or securing of any additional permission from

entrant. The filming, videotaping andfor photographing may in-

clude the final competition in New York and/or the semi-finals in
Mashville or Los Angeles. By entering, each entrant warrants and
represents that the musical routine performed by each band is
criginal and will not infringe upon or violate the rights of any third
party. Each group member by entering this contest agrees to all
terms of this competition. 13. Employees and their families of
Schieffelin & Somerset Co., its affiliates, subsidiaries, advertising
and public relations agencies, licensed alcoholic beverage whole-
salers and retailers are not eligible to participate. Contest is void
wherever prohibited by law. Contest is not open to-MS, TX, or UT
residents. All federal, state and local laws and reguiations apply.
The winner and/or entrants may be required to sign an Affidavit of
Eligibility and Release. 14. Federal, state and local taxes on prize
money are the sole responsibility of the winners. 15. Semi-finalists
zre responsible for travel and accommodation arrangements to
their chosen semi-final city.

:ILeader's Name
| Address
}City State
: Zip
+ Daytime Phone ( )

: I/We wish to enter the semi-finals in.(check one):

r ( ) Nashville

11 have read the rules and affirm that this entry is in
| compliance with them.

|

| Signature of leader

! Mail to:

. DON KIRSHNER’S

| TANQUERAY ROCKS TALENT CONTEST
I P.O. BOX 5223

I F.D.R. STATION

{_NEW YORK, NY 10150-5223 3

( )Los Angeles




B RADIO

The Red Zone Is For Goading & Ungoading;
Widdows To WXLN; Murphy To KHYI

THE RED ZONE: When Soviet pres-
ident Mikhail Gorbachev visited San
Jose, Calif., June 4, album KSJO
seized the day by hiring Mikhail &
Raisa look-alikes from an L.A. talent
agency and escorting them about the
Bay area in a black stretch limo com-
plete with Russian flags. In a stunt
that received national coverage,
KSJO staffers donned dark suits,
dark glasses, and earphones to escort
the “president” to each stop: the may-
or’s office, a local mall, the Depart-
ment of Motor Vehicles, and Fisher-
man’s Wharf. “Gorbachev”’ commu-
nicated through an interpreter, but
neither actor spoke Russian so they
spoke Yiddish instead.

THE GAME ZONE

The zoning board of upscale subur-
ban Montgomery County, Md., has
OK’d the AM antenna site change of
Classical Acquisition Partner’s
WGMS Washington, D.C., but with
the stipulation that CAP get board
approval if it should ever decide to
drop classical. CAP has filed a three-
pronged appeal with the zoning ap-
peals board, saying that the stipula-
tion violates First Amendment
rights, usurps FCC regulatory fune-
tions, and exceeds the board’s juris-
diction. “We have no plans to change
formats,” says GM Catherine Meloy,
“but we want to nip this in the bud.”

PROGRAMMING: XHRM IN FLUX

At album WMMR Philadelphia,
morning man John DeBella relin-
quishes his OM title, becoming cre-
ative director. Consultant George
Harris is handling OM duties for now
... At adult alternative WLVE Mi-
ami, in-house consultant Shirley
Maldonado is now officially PD, re-
porting to OM Rich McMillan. Dave
Caprita from KNUA Seattle returns
to WLVE for mornings ... PD Law-
rence Tanter is out as PD of AC
KLIT Los Angeles ... Group PD
Bobby Cole reassumes PD duties at
AC KIOI San Francisco; John Evans
returns to news.

At press time, churban XHRM San
Diego was still on the air with a skel-
eton staff, although there were still
market rumors about a format
change and phones for Mexican li-
censee Radio Moderna’s U.S. compa-
ny Modern Radio were no longer be-
ing answered. XHRM, which had al-
ready lost a number of key staffers
before last week, lost several more
June 1, specifically PD Don Davis,
MD Jacko Adams (who will do week-
ends with rival XHTZ), and Andy
Holliday. For the time being, morn-
ing man David “D.C.” Chadwick is
PD. “Wildman” Juan Rivera is MD.

After 10 months out of full-time ra-
dio programming, Leigh Jacobs is
the new PD at AC WMGK Philadel-
phia, replacing Beth Fast. Jacobs
was most recently PD of classic rock
WGFX Nashville and, before that,
WGRX Baltimore . . . Full-service AC
legend WMAL Washington, D.C,, is
completing its transition to N/T.
John Lyon, a 22-year staffer, is out
of middays. He’ll be replaced by
Charlie Warren locally and Rush
Limbaugh via satellite.

At religious WXLN Louisville,
Ky., which will change format short-

ly, Joel Widdows from oldies/album
WGCL/WTTS Bloomington, Ind,, is
the new PD/midday man, replacing
Tony Tabor, who will remain with
the station. Other new air staffers
are Frosty Stillwell (ex-WGRD
Grand Rapids, Mich.), mornings; mar-
ket veteran Tom Kennedy, after-
noons; and Dave Michaels (WBLZ
Cincinnati), nights. Widdows is re-
placed in Bloomington by p.m. driver
Chris Doren on the AM and Pitts-
burgh veteran Rich Anton on FM.
After a year in N/T, WFTL Fort
Lauderdale, Fla., is returning to
adult standards. GM Barry Haus-
man is out; owner Paul Bronstein is

by Sean Ross with
Craig Rosen & Phyllis Stark

handling those duties for now. Craig
Worthington (middays) and Paul
Lyle (nights) exit; the latter heads to
WGR Buffalo, N.Y. Gene Packard
returns to the market for middays;
public service director Al Knight re-
turns to the air for nights.

Pat McMahon, PD of top 40/dance
KEZB (B94) El Paso, Texas, has re-
signed to join Vallie Consulting. No
replacement has been named. And in
a major consulting change, Tony
Gray is now working with urban
KMJQ (Majic 102) Houston, a former
Don Kelly client. Of course, Gray
had something of an inside there.
KMJQ's PD Ron Atkins, with whom
Gray worked at WYLD-FM New Or-
leans, is an associate of Gray’s con-
sultancy.

KXOA Sacramento, Calif., drops
Business Radio Network N/T for lo-
cally programmed ’50s/early '60s-
based oldies ... Oldies WING Day-
ton, Ohio, adds Satellite Music Net-
work’s Pure Gold. Jim Summers is
out; Jason Roberts stays for produe-
tion and swing at top 40 WGTZ (Z93)
... KRNB Memphis, which was brief-
ly known as Hot 101, has switched
calls to KHUL (Kool 101), but station
management insists the station will
stay urban, rather than switch to old-
ies as the calls might indicate. GM
Chuck Scruggs exits.

Urban WKIE Richmond, Va.,
whose rap-leaning format made it the
East Coast version of KDAY Los An-
geles for several years, is off the air
and will return as a BRN N/T affili-
ate ... WKIX Raleigh, N.C,, has
gone from Satellite Music Network’s
Kool Gold to Unistar’s adult stan-
dards AM Only; no people changes
are involved . .. Country WNIO
Youngstown, Ohio, becomes the mar-
ket’s first urban outlet, WNRB.

Ron Brandon, from WSYN Myr-
tle Beach, S.C,, is the new PD at top
40 WGRD, replacing Gregg Cassidy.
Meanwhile, Greg Murray leaves for
overnights at WBBM-FM Chicago
... PD/MD Beau Richards is out at

top 40 WQID Biloxi, Miss. Night jock
Wildman Walker is acting PD. APD
Rick Lovett is MD.

Look for Little Rock, Ark., to get a
new country FM later this summer
when new owners take over oldies
KQLYV and change its calls to KXIX.
John Redriguez, currently GM of
country WGUS Augusta, Ga., has
been named GM . .. Suburban Chica-
go gets a new affiliate for SMN’s top
40 The Heat format. WAIT-FM had
been a top 40/album hybrid. It is also
bringing back area veteran Dick
Mitz for mornings.

Montpelier, Vt., gets a new FM
AC, WGMT, owned by GM/p.m driv-
er Bruce James and PD/morning
man Rick Davis. James owns an
eponymous artist management com-
pany. Davis was sales manager at
country WYKR Wells River, Vt.
Steve Merrill from top 40 WZPK
Berlin, N.H., is MD/middays. Paul
Mann from AC WLTN Littleton,
N.H,, is ND. Wes Chandler from
WWLR Lyndon, Vt., does evenings.

PEOPLE: JOY FOR WABC?

After months of speculation,
WSTR Atlanta’s Jack Murphy has
indeed landed at KHYI (Y95) Dallas
for mornings, replacing Sonny Fox.
But at this point, the station denies
there are any plans for ex-partner
Terence McKeever to join Murphy.
He will be teamed for now with Fox’s
newsperson Joanie Ciani and Mike
Reeves, who previously did morning
fillin at WRBQ (Q105) Tampa, Fla.
Also, WJET Erie, Pa., sends Holly-
wood Hammer to late nights at Y95,
which leaves WJET PD Jim Cook
with an afternoon opening.

After a stint at WIOD Miami, Alex
Bennett returns to modern KITS San
Francisco for mornings with, as be-
fore, a live studio audience ... C.
Miles Smiith, a school counselor who
came to the attention of WGST At-
lanta through his calls to various
hosts, is now doing nights at the sta-
tion. Tom Houck is leaving to start a
business.

A week after talking about how
happy he was in his new, post-sub-
stance-abuse life at top 40 WEGX
Philadelphia, Danny Bonaduce is
out of late nights at that station. No
replacement has been named; T&R to
PD Todd Fisher.

Although nothing was signed at
press time, N/T WABC New York
had a handshake agreement with co-
medienne Joy Behar for the long-va-
cant midday slot last held by Lynn
Samuels ... 15-year Nashville veter-
an Tom Bootle is now doing morn-
ings at that market’s classic rocker
WGFX teamed with Robert Harder,
last of KWSS San Jose, Calif.

At top 40 KSAQ (Q96) San Anto-
nio, Texas, p.m. driver Lee Carring-
ton Cruize is upped to APD. In addi-
tion,; former KJYO (KJ103) Oklaho-
ma City morning man Jim “Catfish”
Prewitt joins on for mornings, replac-
ing Scott K. James, who can be
reached at 512-271-0985 . . . KLSY Se-
attle night host Delilah René heads
to AC WVBF Boston.

Two former staffers return to ur-
ban WEDR (99 Jamz) Miami. Yo-
landa, last with WIHM (102 Jamz)
Orlando, Fla., joins for middays, re-

annual awards.

newsline...

WESTWOOD ONE, following its recent layoffs, has restructured its young
adult network, the Source. Although programming will continue to
originate in New York, Source management will be L. A -based. WW1
executive VP/GM Thom Ferro will also be VP/GM of the Source, re-
placing Steve Soule. WW1 VP/affiliate relations Craig Whetstine will
assume the same duties for the Source, replacing Steve Jenkins. For-
mer WW1 senior national affiliate relations sales manager Joe Garner
is now national affiliate relations manager for the Source. WW1 affili-
ate relations manager Larry Reisman adds national WW1 stripes.

TM COMMUNICATIONS’ board of directors has approved an agreement in
principle to merge with competing syndicator Century 21 Program-
ming Inc. Both companies are based in Dallas.

THE RADIO ADVERTISING BUREAU has severed ties with the Radio Futures
Agency, best known for the controversial “Radio: What Would Life Be
Without It” campaign. RAB has hired the Dallas-based Richards
Group—creator of the Motel 6 spots—on its next industry-wide promo-
tion/advertising campaign. Despite the agency change, the RAB/Na-
tional Assn. of Broadcasters Radio Futures Committee will continue to
exist and broadcasters are being encouraged to run the “life” spots
through the summer. RAB has also announced a plan to distribute
spots to its member stations and networks dramatizing the benefits of
the advertising industry in general. Group W Radio, meanwhile, has
announced the establishment of the “Radio Creative Fund” to encour-
age excellence in radio advertising. The company will allocate $1 mil-
lion a year for 10 years, beginning in 1991, for creative fellowships and

MARTY LOUGHMAN, GM of KXKL-AM-FM Denver, exits to form his own
station group, Kool Communications. GSM Bill Sauer replaces him.

JOHN CARAS is the new GM at adult alternative WBZN Milwaukee re-
placing Tom Hoyt. He was GSM at similarly formatted WXDJ Miami.

TERRY RODDA has announced that he will not renew his contract as GM
of KONO/KITY San Antonio, Texas. No replacement has been named.

BOB POE has been named GM of WEZO Orlando, Fla., a new FM that is
expected to hit the air around July 1. He was director of media for the
basketball Orlando Magic for the last three years.

OTHER GENERAL MANAGERS: Michael Scott from sales manager at KMTW/
KKLZ Las Vegas to KZZF Fresno, Calif.; Joe Williams from WMGR/
WJAD Albany, Ga., to WGUS Augusta, Ga., replacing John Rodriguez
(see Vox Jox); Ragan Henry Broadcast Group VP John Broomfield to
VP/GM at WQOK Raleigh, N.C., replacing Curtis Downey.

SHAMROCK BROADCASTING has announced the sale of its KMGC Dallas to
John Hayes’ Alliance Broadcasting. The deal supersedes the now-ex-
pired pact between Shamrock and Cook Inlet.

placing Jane Carnegie, who had al-
ready gone on maternity leave. Chico
the Virgo comes on for afternoons.

Urban WIGO Atlanta morning
man Hollywood Henderson goes to
production at rival WVEE (V103).
Marcus “Dr. Feelgood” Boyd, a fix-
ture for years at WVEE’s AM,
WAOK, joins WIGO for evenings.

Diane Raymond, PD of N/T
WWDB Philadelphia until Dave
Rimmer’s arrival several months
ago, is now out of the station alto-
gether. Morning man Paul W. Smith
and midday host Susan Bray have
had their shifts expanded.

Former city councilwoman Barba-
ra Carlson is now doing middays at
N/T KSTP Minneapolis, replacing
Star-Tribune columnist John Klobu-
char . .. Charles Brennan (from
WNTN Boston) and Kevin Horrigan
(a local columnist) join N/T KMOX
St. Louis as a midday team. Bob Har-
dy remains on as a news anchor.

At AC KESZ Phoenix, Bill Austin,
weatherman at local KPNX-TV, joins
Beth McDonald in mornings, replac-
ing PD Steve LeBeau. No replace-
ment for the PD job yet ... At chur-
ban XHTZ (Z90) San Diego, market
veteran Kimo Jensen joins for morn-
ings. Area veteran Jeff Davis is now

doing afternoons. Bad Bobby Orlan-
do from KXXX (X100) San Francisco
joins for nights.

Chris Allen from WDIZ Orlando
joins Dick Edwards in mornings at
urban WIMH Greensboro, N.C. MD
Kelly Masters leaves for middays at
crosstown oldies outlet WMQX.
Gary Cannon goes from afternoons
to middays. Rick DeVoe, who was
known as Michael Spears at KIMZ
Dallas, comes on for afternoons.

Robert Chase, formerly of album
KILO Colorado Springs, and most re-
cently with college station KRCC
there, is the new MD/p.m. driver at
album WLAV-FM Grand Rapids,
Mich., replacing Aris Hampers (Bill-
board, June 9), who can be reached at
616-458-9501 ... Mike Smith goes
from nights to middays at oldies
WTRG Raleigh, N.C.

Dr. Dave Michaels from KROY
Sacramento, Calif., joins top 40
WBXX (B95) Battle Creek, Mich., for
afternoons, replacing Todd Foxx . ..
Michelle Fox from AC WQNY Itha-
ca, N.Y,, is the new overnighter at
crosstown top 40 WNYP, replacing
J.J. Riley, who was promoted to
nights/MD last week ... PM. driver
Kim Stevens adds APD stripes at ur-
ban WZFX Fayetteville, N.C.
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YesterHits. |

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

1. FunkyTown, Lipps Inc., CASABLANCA
2. Comin§ Up, Paul McCartney
COLUMB

3. Bigﬁest Part Of Me, Ambrosia,
WARRER BROS

4. The Rose, Bette Midler, ATLANTIC

5. Against The Wind, Bob Seger & the
Silver Bullet Band, capitoL

6. Call Me, Blondie, cHrysaLs

7. It's Still Rock And Roll To Me, Billy
Joel, coLumsia

8. Little Jeannie, Elton John, mca

9. Cars, Gary Numan, aTco

10. Steal Away, Robbie Dupree, ELEKTRA

POP SINGLES—20 Years Ago

1. The Long And Winding Road/For
You Blue, Beatles, appLE

2. Which Way You Goin’ Billy?, Poppy
Family, LONDON

3. Everything Is Beautiful, Ray
Stevens, BARNABY

4. Get Ready, Rare Earth, RARE EARTH

5. Love On A Two-Way Street,
Moments, sTanG

6. Cecilia, Simon & Garfunkel,
COLUMBIA

7. The Letter, Joe Cocker, AaM
8. Up Around The Bend/Run
Through The Jungle, Creedence
Clearwater Revival, FANTASY
9. Make Me Smile, Chicago, coLumsia
10. The Love You Save, Jackson 5,
MOTOWN

TOP ALBUMS—10 Years Ago

1. Glass Houses, Billy Joel, coLumsia

2. Against The Wind, Bob Seger & the
Silver Bullet Band, capitoL

3. Just One Night, Eric Clapton, rso

4. The Wall, Pink Floyd, coLumsia

5. Mouth To Mouth, Lipps Inc.,
CASABLANCA

6. Women And Children First, Van
Halen, waRNER BROS.

7. Christopher Cross, Christopher
Cross, WARNER BROS.

8. Middie Man, Boz Scaggs, coLumMsla

9. Pretenders, Pretenders, siRe

10. Soundtrack, The Empire Strikes

Back, rso

TOP ALBUMS—20 Years Ago

1. Let It Be, Beatles appLE

2. McCartney, Paul McCartney, appLE

3. Soundtrack, Woodstock, coTiLLION

4. Deja Vu, Crosby, Stills, Nash &
Young, ATLANTIC

5. Bridge Over Troubled Water,
Simon & Garfunkel, coLumsia

6. Hendrix Band Of Gypsys, Jimi

Hendrix, Buddy Miles & Billy Cox,
CAPITOL

7. Chicago, coLumsiA

8. Movement, Isaac Hayes, ENTERPRISE

9. American Woman, Guess Who, RCA
VICTOR

10. Greatest Hits, Fifth Dimension,
SOUL CITY

COUNTRY SINGLES—10 Years Ago

1. My Heart/Silent Night (After The
Fight), Ronnie Milsap, rca

2. The Way | Am, Merle Haggard, mca

3. Don't Fail in Love With A Dreamer,
Kenny Rogers With Kim Carnes,
UNITED ARTISTS

. One Day At A Time, Cristy Lane,
UNITED ARTISTS

. I'm Already Blue, The Kendalls,
OVATION

. Trying To Love Two Women, The
QOak Ridge Boys, mca

» g b

~

—

® N @ U wn

9

‘ 10.

. Smooth Sailin’, T.G. Sheppard,

WARNER/CURB

. He Stopped Loving Her Today,

George Jones, epic

. Lucky Me, Anne Murray, capiToL
. Take Me In Your Arms And Hold

N(I:e. Jim Reeves & Deborah Allen.
RCA

SOUL SINGLES—10 Years Ago

. Let's Get Serious, Jermaine

Jackson, MOTOWN
FunkyTown, Lipps InC., CASABLANCA

Sweet Sensation, Stephanie Mills,
20TH CENTURY

Shining Star, Manhattans, coLumBia
Take Your Time (Do It Right),
5.0.S. Band, raBu

Gotta Get My Hands On Some
(Money), Fatback, SPRING
Landlord, Gladys Knight & the
Pips, cotumsia

Back Together Again, Roberta

Flack With Donny Hathaway,
ATLANTIC

All Night Thing, Invisible Man's
Band, ManGo
Clouds, Chaka Khan, warNER BROS.
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It’s not easy to keep on track in entertainment.
That’s why, to stay in the driver’s seat, top
entertainment professionals depend on The
Hollywood Reporter.

They rely on The Reporter’s instant responsive-

ness and up-to-the-minute coverage of film, TV,
syndication, cable, home video and more. For easy
steering through entertainment’s twists and turns,
they rely on daily hand-delivery in New York and
L.A. On a weekly International Edition that reports
news and trends all over the world. On Satellite
Editions that track developments virtually as they
happen. And on an Electronic Edition that puts the
world of entertainment business online, every day.

To reach the entertainment industry’s driving
force, advertise in the vehicle that keeps them
moving in the fast lane — The Hollywood Reporter.
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POWERFUL STUFF

6715 Sunset Boulevard, Hollywood, CA 90028 [[]213-464-7411
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(BMI/Lionel Sapp)

Yo! No! A New York concert sponspred by Musicians Against Drugs brought out a whole stew of the best rappers to The Ritz, and
BMI's Associate Director Writer/Publisher Relations, New York Catfay Jackson was there to help. Pictured (I-r): Kraze of
Whistle; Stan Edesire of Desire Management: Jackson: Moet; Silver of Whistle; Kangol of UTFO; L.L. Cool .3.; and
Raheim of Grandmaster Flash.

(BMI Archives)

Nashville Tten. Freriee recker ind leng-time BMI songwriter Chuck Berry was
visited by BMI staff fallowing an early 1970’s concert in Nashville. He's shewn (center)
with Phil Gralzun, BMI's now Director, European Operations: President and CEO
Frances Preston: Del Bryant, now VP Performing Rights, Patsy Bra-
diley. current Senior Director, Publisher Administration; Joe Yieseheo, now VP
Special Projects; and the late Russ Sanjek, who was then VP Public Relations.

e £ g = ,..l'.' i
A Toast To...When “If You Don’t Know Me By Now” went 10 the #1 spo: on the Pop Singles Charts as
recorded by Simply Red, BMI feted the writers of ihat song and dozens of other soul and R&B classics.
Frances Preston is shown here with the creators of the Philadelphia Sound, Kenneth
Gamble (lefi) and Leon Muff (right).

(BM1/Gary Gershoff)

-~ e v i ;e 2
Cenerations. Willlie Dixeons, onecf the true fathers of the blues and a IV I songwriter since the early
50's, congratulated this year's BMI Pop Songwriters of the Year Babyfaee (left) and LA Reid (right).
They sre pictured with BMI's Bexter Moore, Associate Director Writer®Publisher Relations, Los
Angeles.

(BMI/Lester Cohen)

(BMI/William Ballinger)

Talent Night. New rap and soul artists we
There to show their support for the up-and-comers were Regina Belle: BMI's Erie Coles: Shirley
Murdoch: BMi's Cathy Jackson and Kool Mee Dee.

Grippin’ Lucille. Former BMI
VP Stan Catren (right)
waited years to get his hands on
“Lucille”. B.B. King®s
famous guitar. but it finally
happened following a New York
concert in the mid-80’s.

(BMI Archives)

Rock €;0es Country. Appropriately coiffed Little Richard. a BMI songwriter
since the 50’s, picked up a BMI Country Award in 1974 for his tune “Slippin’ And
Slidin™". He's shown on the Nashville stage with Frances Preston {left) and
Edw ard Cramer (right).

(BMI/Sam Siegel)




(ADVERTISEMENT)

BMI and Black Music - A 50 Year Partnership

{(BMI Archives)

Flyin® Home. Legendary jazzman Lionel llampion is shown here presenting former
BMI President Edw ard Cramer with his arrangement for the jazz staple “Flyin’
It is now in the BMI Archives.

Home".

(BMI/Cindy Dupree)

Take 7? Multi-Grammy winners Take 6 played Town Hall and BMI's Erie Coles. Associate Director Wriker/

Publisher Relations New Yerk thought he'd try to convince the group to hecome a septet. Pictured (I-r) Group nwmbers
Claude McEKnight, Cedrie Dent and Meryvyn Warren: Coles: and group members Mark Kibble,

Alvin Chea and David Themas.

b

(BMI/Lester Cohen)

=5 X

Songwriter Summit. A recent Los Angeles gathering brought out some of the most prolific, and
swecessful, songwriters around. Here's Melanie Andrews (Janet Jackson's “Let’s Wait

Awhile”); BMI Director Writers/Publisher Relations New York Miawk Fried: Preston
Glass (“Who’s Zoomin’ Who" and “We Don't Have To Take Our Clothes Oft™); BMI's VP

Writer/Publisher Relations New York Rick Sanjek, and Gima Glass.

(BMI Archives)

(BMI Archives)

L ; o S &

Royalty. The legendary BMI songwriting team of Holland-Dozier-Holland was
inducted into the Rock & Roll Hall of Fame this January at New York's Waldort-Astoria
ceremony. Edward Holland, Lamont Dozier and Brian Holland, writers of
some of the biggest hits of the pop esa, are shown here during the height of their Detroit writing
days, in the za-ly 60°s.

(BMI/Caroline Davis)

(BMI/Chuck Pulin)

All That Jazz. Muliiple Grammy winner Bobby Me¥errin registers happy amazement as BMI

friends and fellow musicians surround him following a New York concert. Here he is with BMI's Rick
Sanjek: guitarist John Sceofield; piznist Monte Alexander dummer Jaek

DeJohnette and BMI's Bobby Weinstein.

A

Steady Success. BBo Watson of Midnight Star
stopped by BMI's Los Angeles offices to pick up his
Pop Award for "Rock Steady™. a hit for The
Whispers. Pictared here (1-r) are: Riek
Riccobone, VP Writer/Publisher Relations Los
Angeles: manager Larkin Arneold; atorney
Michael Frisby: Waison; and Midnight Star’s
Belinda Lipscomb, Melvin Gentry
and Kenneth Gand; (front) Midnight Star's
Bobby Lovelace, Bill Simmons and
Jeff Cooper; and BMI's Dexter Moore.

Commitment. 8y Oliver (left), composer
of “Opus No. 1™ and many other standards, was
the first jazz composer to sign with BMI. Heis
shown here in the early 80's with Frances
Preston (cener) and Eddie Heywood,
composer of “Canadian Sunset™ and “Soft
Summer Breeze™.
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B RADIO

‘H0s’ NO GO FOR SOME RADIO PROGRAMMERS, OK FOR OTHERS

(Continued from page 1)

clear content guidelines, top 40
and urban programmers are con-
tending with sexual innuendo in
several hit songs, especially Digi-
tal Underground’s “The Humpty
Dance” and Bell Biv DeVoe's ““Poi-
son,” and, to a lesser extent, Ma-
donna’s just-released ‘“Hanky
Panky.”

In “The Humpty Dance,” the
narrator, besides getting busy in
the Burger King john, also prom-
ises women that, “in the 69, my
Humpty nose will tickle your
rear,” and both, “I'm still gettin’
in the girls’ pants.” In “Poison,”
Bell Biv DeVoe refers twice to
women as “ho’s’’ and notes of one
in particular, “Me and the crew
used to do her.” Both have narra-
tors who announce they're “get-
ting laid.”

“Hanky Panky’ is much less
graphic. But its sole subject mat-
ter is the joy of being spanked. In
it, Madonna declares, “I'll settle
for the back of your hand, some-
where on my behind”’ and “Tie my
hands behind my back and I'm in
ecstasy.”

None of these songs approach
the explicitness of Prince’s “Erotic
City,” the best-known record cited
in last year’s FCC indecency cases.
But both “Humpty” and ‘“‘Poison”
have multiple innuendoes, and a
look across the country shows just
how widely standards vary these
days as to what PDs consider be-
yond the pale for their listeners

and how few clear guidelines exist.

Clearly, “Humpty,” which
peaked at No. 11 on the Hot 100
this month, has raised the most red
flags with PDs. Even after Tommy
Boy serviced radio stations with
its MTV edit in which the song’s
touchier lines are replaced by
whistles and other comic noises,
only about half of the country’s
top 40 outlets are playing it.

“Poison,” a No. 1 urban and top
five pop record, has had an easier
time in some circles. On the urban
side, MCA issued a “No Ho” edit
of the song, then informally ser-
viced a few stations with an even
more conservative edit from
WTLC Indianapolis. But on the
pop side, MCA’s Steve Meyer and
Billy Brill both say they are un-
aware of any lyrics complaints or
even that an urban edit exists.

That sort of inconsistency con-
founds any attempt at a national
consensus on where programmers
draw the line. While “Humpty”’
has prompted more complaints,
there are stations like KZZP Phoe-
nix that play “Humpty” unedited
and get no complaints, but where
PD Bob Case edits the “me and the
crew’’ line in “Poison” because it is
more ‘“‘obvious” than the “ho” ref-
erences, which he does not edit.

“I don’t think the word ‘ho’ by it-
self is offensive. You're looking at
a street word, [not] an obscene
word. Arsenio Hall says it on his
TV show,”” says Case. (Hall, in

fact, had a rap on his Chunky A al-
bum last fall, “The Ho Is Lazy,”
that received significant unreport-
ed airplay.)

Urban WGCI-FM Chicago MD
Steve Ross, on the other hand,
plays the ““me and the crew used to
do her” line. “That could mean
anything. They could do her hair,
or her nails,” he says. He does edit
the line about “clockin’ the ho’s”
because, he says, “It’s definitely
obvious what they mean.” But the
line where BBD declare “the low
pro ho should be cut like an afro,”
stays in.

Across town, top 40/dance
WBBM-FM PD Dave Shakes plays
both “Poison” and “Humpty” un-
edited and has gotten no com-
plaints. So are urban PDs touchier

SIKES’ EX-COLLEAGUES RECALL HIS TROUBLED AM STATION

(Continued from page 12)

fall so quickly made a lot of people
very sad,” adds O’Grady. “I don’t
think [Sikes] had much vision. He
left a lot to be desired as the opera-
tor of a [stand-alone] AM.”

Gary Banner, who was local sales
manager and later GSM at KGBX,
is more sympathetic. “It was a diffi-
cult situation. It’s a market with a
lot of stations [and] probably more
competitive than [Sikes] was used
to ... I sympathize with him. It was
tough for Stauffer too.”

“I think Al grew up with AM ra-

Welcome to the all suite
Le Parc Hotel de Luxe

733 North West Knoll
West Hollywood, CA 90069
Daily rates from $165.

Reservations and Information
1-800-424-4443

FAX 213/854-0926
TELEX 4955516:LEGG
APOLLO-PARS-SABRE
UTELL WORLDWIDE

© 1990 Hotels of I_Ermitage International

about lyrics? Sometimes. Tommy
Boy’s Ed Strickland cites a num-
ber of urban stations that bowdler-
ized “Humpty’’ until it played un-
edited on their churban competi-
tor. But in other markets, such as
Winston-Salem, N.C., one urban
plays “Humpty” unedited while a
top 40 station edits it.

PD reaction also seems to defy
any geographic or market-size pat-
tern. Strickland calls the bible belt
his biggest urban problem, citing a
Georgia-based chain that pulled
the record after a week and would
not play the edit. But WJJS Lynch-
burg, Va., PD Robert “Lad” Goins,
gets away with both “Humpty”
and ‘“‘Poison’ unedited in ‘“Jerry
Falwell territory. I get a lot of

(Continued on page 20)

New Pig-sona. During last
summer’'s Batmania, album KSHE
St. Louis mascot Sweet Meat
appeared on T-shirts all over the
city as the caped crusader
“Batmeat.” Now, in time for this
summer’s hot comic-book movie,
the station is unveiling his newest
pig-sona, super detective Dick
KSHE.

dio and has his own perception of
it,” Wadlington says, “but that per-
ception is no longer viable in the
competitive marketplace.”

So how does Sikes view KGBX’s
decline? He will not answer ques-
tions about the atmosphere at the
station. Instead, he attributes it to
the limitations of AM in general. “It
was, I think, a well-programmed
station,” he says. “We were only
getting six and seven shares be-
cause the AM medium limited the
sort of audience pull that was possi-
ble.” Without these limitations,
Sikes says, KGBX should have been
in the 11-12 share range based on
the amount of “capital, imagination,
and talent” involved.

“We were aiming at the 25-plus
audience,” Sikes says. “But the 25
36 audience is an FM audience, and
so trying to get them to AM is quite
difficult. You can aim to get an older
audience and do better with AM,
but [you] limit your advertising.”

Sikes blames the ratings drop on
the defection of former morning
man Woody P. Snow to a competing
station just a few months before
Sikes arrived. “He clearly set the

pace at KGBX prior to my acquisi-
tion. In my view, the [ratings] de-
cline resulted from [Snow’s depar-
ture] and the general drift which
tends to occur after the departing
owners decide to sell the station but
before the sale is completed. It
could well be that there is some-
thing I could have done immediately
to effect a rapid and radical turn-
around but, of course, hindsight is
always 20/20.”

Sikes also blames the investors he
sold the station to for its eventual
downfall. “We lost some money but
we did OK with the station. What
happened is that the people who
subsequently bought it did not do
well with it. A year and a half later
they took it dark, [although the
group that bought it] was led by
pretty able broadcasters.”

Sikes had better luck with some
of his other stations, specifically
AM station KMRS Osage Beach,
Mo., which, Sikes says, “was proba-
bly the most profitable station that
we owned.”

Assistance in preparing this story
was provided by Bill Holland.

SIKES PLANS AM BAND IMPROVEMENTS

(Continued from page 12)

can do a good job, but if the receiver
manufacturers don’t help latent de-
mand develop at some reasonably
early stage, they're going to be a
major, major limitation to what we
end up achieving,” Sikes cautions.

One of the FCC’s AM improve-
ment proposals is to outlaw simul-
casting. Will that be a hard sell to
broadcasters? Sikes says he realizes
there is some resistance. “I think if
there is an end to simuleasting,” he
says, “it’ll probably be on a phased
basis. In other words, I don’t see the
commission coming out and saying
to a broadcaster, you can no longer
simulcast as of such a date. That
will be one of the more controver-
sial issues we put forward at the
rule making, so we want to pay
careful attention to the comments
that come in, balance them, and
make a decision.”

Will better technical quality AM
need better-quality programming?
“You can’t separate them,” Sikes
says. “You know, if the medium is

difficult, if a medium is inferior, it's
not going to attract as much capital,
it’s not going to attract as much hu-
man imagination, it’s not going to
attract as much performing talent
as the superior medium.”

As a former broadcaster who
owned two AM combos, one FM
stand-alone, and one AM stand-
alone, he is brutally honest about
the comparison between the two
mediums. His AMs, he allows,
“didn’t do as well. They were just
not as strong an asset.” His AMs
were “silver,” his FMs “gold.”

Sikes, remembering his 1979-86
ownership days, says “you can puta
lot into AM—capital, imagination,
talent—but you get less bang for
your buck. That’s going to be an ag-
gravation. I hope we can signal in
the future where we’re going to
have a service that is approximately
as good in quality as FM, and I hope
we will see capital, imagination, and
talent going back.”
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Stations Write A Few Twists Into Standard Movie-Premiere Scripts

NEW YORK—As radio promotions
g0, movie premieres are pretty mun-
dane stuff. But some enterprising
stations keep them fresh with a
whole assortment of embellishments
ranging from kazoo concerts to a rov-
ing Robocop. But most radio promo-
tion directors still consider movie pre-
mieres nothing more than a standard

sales promotion and warn that they
should be kept simple.

“We don’t want [our presence] to
be an inconvenience or an intrusion
the way commercials can be on televi-
sion,” says KKBQ (93Q) Houston
promotions and marketing director
Jim Marchyshyn. “But we do want
to have a very strong presence at the

screening.” Likewise, KKLQ (Q106)
San Diego promotion director Pete
Cosenza says, “Our jocks do a quick
90-second greeting to the crowd, then
we start the movie, which is what ev-
eryone is really there to see.”
Marchyshyn achieves his station’s
strong presence with the help of a
sound system, banners, and inflata-

Billboard's

B of Hheweek

Lee Hansen
WNUA Chicago

7]

NEW AGE IS music of the spirit and mind. We need-
ed more heart here in the heartland,” says WNUA Chi-
cago PD Lee Hansen in explaining his decision to take
the adult alternative station further toward eontempo-
rary jazz. “Chicago is a more soulful, grittier town than
any I've been in. I've discovered that you can’t be too
new agey here.”

That change is just part of WNUA's evolution since it
signed on in 1987. Today, jazz accounts for 40%-50% of
the mix, while vocals and new age account for 25%-30%
each in daytime programming. Once the subject of con-
stant format-change rumors, WNUA was up 2.1-2.3-2.7
in the last two Arbitrons. Hansen, who joined in Septem-
ber after PD stints at KSJO San Jose, Calif., KMMX
San Antonio, Texas, and Satellite Music Network’s
Wave format, attributes that to better on-air position-
ing, better marketing, and more ap-
propriate music for Chicago.

vocals we play have] a more physical feel.”

At WNUA’s nadir, market observers agree, the sta-
tion had been hurt by the loss of many of its black listen-
ers to urban/AC WVAZ. Now WNUA'’s audience is 30%-
40% black, although Hansen says, “I think of it as a mar-
ket, not in terms of black and white. I don’t think I'm
clever enough as a programmer to say I need this much
more black audience, what can I play to get that?

“[Clients] don’t look at us and say, ‘Oh, that’s a black
station or a white station.” We reflect the market. Re-
gardless of ethnic eomposition, our listeners are in the
good ZIP codes. Both our black and our white audience
are the suits.”

This is a recent afternoon hour of WNUA: Tom Scott,
“Cool Sensation”; Dianne Reeves, “Never Too Far”; Lee
Ritenour, “Portrait”; Checkfield, “Slow Dancing”’; Ran-
dy Crawford, “Rio De Janeiro Blue”;
Les Sabler, “Hidden Treasure”; Da-

As with the music, WNUA'’s posi-
tioning has also evolved, with two
slogan changes in the last three
years. The original slogan, “music
for a new age,” was replaced after
just six months with ‘““‘smooth

‘Mass-appeal
marketing
is a waste’

vid Sanborn, “So Far Away”; Alex
Bugnon, ‘“Missing You’’; Enya,
“Storms In Africa”; Chi, “Little Is-
land”; Steely Dan, “FM.”

At night, during “Lights Out Chi-
cago,” WNUA features fewer inter-

rock/smooth jazz.” When Hansen
joined the station, it changed again
to better reflect the music. WNUA is now known simply
as “smooth jazz” and uses liners like “relax Chicago
with smooth jazz WNUA.”

In marketing, Hansen says, “we do radio like it's ra-
dio. We provide listener incentives.” These include the
“listen-at-work perk,” with two $500 prizes daily, and a
“get out of town” trip giveaway every weekend. Recent
destinations have included Australia and Paris.

To stay part of the community, WNUA does an on-air
calendar of jazz events every morning and hosts shows
at jazz clubs on a regular basis. Off-air marketing in-
cludes some billboards, an occasional TV blitz, some te-
lemarketing, and some direct mail. But there is no major
marketing campaign, Hansen says. “When you're not a
mass-appeal format, mass-appeal marketing is a waste
... New AC is still a niche format.”

Customizing the music to Chicago, the third element
of WNUA'’s success, meant dropping the rock vocals the
station was airing when Hansen came on board, i.e., Rod
Stewart’s “My Heart Can’t Tell You No” and Phil Col-
lins’ “Two Hearts.” Says Hansen, “When we had our
worst book [Winter "89], we were 50% vocals, many of
them rock, but there was no need for a rock station in
this market. We learned the kind of vocals to stay away
from.”

Although music tests are done quarterly, Hansen
says he can determine if a vocal piece fits the format by
removing the vocal and listening to what is left. “If it's
jazzy, it works,” he says, citing as examples Anita Bak-
er's “Sweet Love” and Simply Red’s “Holding Back The
Years.” A few rock vocals, like Collins’ “Another Day In
Paradise” and Bonnie Raitt’s “Nick Of Time,” still make
the cut, as do some new age vocalists like Enya.

For the must part, however, Hansen says his vocals
are more likely to be black than anything else, reflecting
a market that is more than 50% black. “We play more
urban music than any other NAC. Over half our vocals
are urban based—not because they’re black but because
they’re jazzier. We have trouble with folkie vocals [like]
Shawn Colvin, Suzanne Vega, and Tracy Chapman. [The

ruptions, fewer jingles and liners,
fewer vocals, and more electronic
music. “We get a lot more reflective by 10,” Hansen
says. “It gets a little more cosmic late at night.”

Hansen’s air staff reflects Chicago’s varied ethnic
makeup as well, Hansen notes. Morning host Yvonne
Daniels and p.m. driver Denise Jordan-Walker are black.
Midday man Rick O'Dell is Japanese, and night host
Dinae Alexander and overnighter Nick Alton are Greek.

“Our jocks and me could make more money working
at [something other] than NAC,” Hansen says. “You
have to be a little off-center to tackle this because there
is more money to be made in other formats. If I wanted
money [ would have switched to another business many
years ago. We do it because we're totally committed to
this music.”

Although WNUA has no direct format competitor,
SMN Wave outlet WTWYV having gone religious some
time ago, Hansen is wary of nearly everyone because,
he says, “It’s always better to have an enemy when
you're waging a war.” But the real enemy, he says, is
the “stress-filled media” world. “We try to provide an
oasis. A place [listeners] can go without being jammed
or overloaded.”

As for the rumors about a WNUA format change,
which seem to have died down, or the more prevalent
talk that the future of adult alternative radio itself is un-
certain, Hansen says, ‘“The last time ! spoke to the cor-
porate people they were delighted. We're billing more
than our market share. Qur sales department is the rea-
son that we're still here. Even with a 2 share they can
sell the station,” although he concedes that ‘“we are
making money but we could make more.” For the long
term, Hansen predicts, “We'll settle into the 3.0-3.5
share range. L.A. and Dallas can do it. We [just] went
through more growing pains [here] because the Mid-
west is a different place.

“I don’t internalize those things [people say] about the
format. If there are poison darts still being shot at the
format, those people are out of touch. The truth is this
format is making money in the top markets and has
been for years.” PHYLLIS STARK

bles at the theater, and giveaways in
the lobby. KKLQ goes as far as to ac-
tually put small bumper stickers on
everyone’s body as they come in the
door.

But KKLQ has also done a few
more flamboyant movie promotions.
At a screening of “National Lam-
poon’s Christmas Vacation,” for ex-
ample, station jocks and 10 unsus-
pecting audience volunteers led the
crowd in a Christmas-carol buzz-
along on kazoo. For major screen-
ings, the station has been known to
run a look-alike contest or, in the case
of “Batman,” to give away a trip to
Gotham City (aka New York). “If
there is a natural tie-in,” Cosenza
says, “we go for it.”

For the film “Back To The Beach”
a few years ago, album WBCN Bos-
ton loaded up a flatbed truck with
sand, lawn furniture, palm trees, and
flamingos, and brought it to the the-
ater. Explaining the importance of
movie premieres to his listeners,
WBCN creative services director Da-
vid Bieber says, “We have found
that film is second in importance only
to music for the rock’n’roll audience.”

Last year, WBCN was involved in
a sponsorship deal with USA Cine-
mas where trailers promoting the
station were played before every film
shown at the theaters. In exchange,
WBCN promoted the theater’s movie
hot line. Top 40 WEGX Philadelphia
is currently running a movie club pro-
motion in which members can get
free tickets to any screening.

93Q has found three ways of add-
ing value to movie premieres for both
clients and the station. There is the
Dr. Pepper movie series, for one. In
exchange for the promotional men-
tions on the air and at the screening,
the soft drink company actually tags
its radio spots with mentions of the
premiere, making for a nice two-way
promo opportunity. Also, 93Q sells
sponsorship packages to area clubs,

so that the nightspot gets a certain
number of movie tickets to give
away. And, to add value to appear-
ances at car dealerships and other cli-
ent locations, the station brings along
a costumed character from the movie
whenever possible. The Robocop
character, for example, recently ap-
peared at a local water park.

IDEA MILL: MUTANT TOOKIE
Capitalizing on the “Teenage Mu-
tant Ninja Turtles” craze, top 40
WYHY (Y107) Nashville is selling T-
shirts and hats featuring “mutant

Promotions |~

& Marketing

by Phyllis Stark

ninja”’ versions of its toucan mascot,
the Tookie bird. The merchandise is
available at a local convenience store
chain and area Sound Shops. Y107
jocks have been known to refer to
themselves on the air as “Nashville’s
Mutant Ninja Tookies.”

During top 40 WNCI Columbus’ re-
cent “bladder control day,” morning
z00 members Dave Calin, Shawn
Ireland, and John Cline competed to
see who could drink the most water
without going to the restroom by con-
suming eight ounces of water every
15 minutes during the show. Calin
ran for the restroom after 64 ounces,
followed closely by Ireland. Both had
to broadeast from the restrooms for
the rest of the show. A victorious
Cline made it to 74 ounces.

WAVA Washington, D.C., morn-
ing men Don Geronimo & Mike
O’Meara are playing “pin the hair on
Sinead” al club appearances. The

(Continued on page 21)

CD Storage Cabinet. Arc you looking for a way to
store and lock your valuable CD’s? Our storage cabinet holds
960 CD’s in their jewel boxes for immediate access to your pro-
grammer or disc jockey. Steel construction

with 3 lockable drawers and
stackable. 4ft x 2ft x 2ft.

LIFT Discplay Inc. 115 River Road,
Edgewater NJ 07020, Tel.:201/945 8700,
9458863, 9458412, Fax: 201/945 9548.
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calls from fanatics here. If they
call, I'll do something about a re-
cord, but I didn't feel the need to
do something about either song,”
he says, echoing sentiments that
were also voiced by PDs in Biloxi,
Miss., Charleston, W.Va., and Jef-
ferson City, Mo.

There is no consistent policy at
video outlets. Tommy Boy presi-
dent Monica Lynch notes that ‘Fri-
day Night Videos’ edited nine
points in the “Humpty”’ video,
while MTV edited three. There is
no consistent policy at Nationwide,
the chain whose KLUC Las Vegas
was dunned for “Erotic City.” Two
stations edit “Humpty’’ but not
“Poison’’; the opposite of what

OTracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest inCrease in airplay over the week before.
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Root Pleads Guilty To Felony
Gounts Of Fraud, Counterfeit

& BY BILL HOLLAND

WASHINGTON, D.C.—Communi-
cations lawyer Thomas Root plead-
ed guilty June 5 in U.S. District
Court here to five felony counts of
forging and counterfeiting federal
documents and of defrauding five
clients seeking radio station li-
censes.

The attorney, disbarred here in
April, is charged with submitting
documents with forged signatures
and counterfeited orders in FCC
cases, and taking thousands of dol-
lars from unwitting clients seeking
radio licenses from 1987 to 1989.

Root, who reached a plea bargain
agreement with the government
last month on the initial 33-charge
indictment, faces a maximum of 35
years in jail and a fine of $1.25 mil-
lion but will probably receive a less
severe sentence. Sentencing is set

FOR WEEK ENDING JUNE 16, 1990

WASHINGTON
ROUNDUP

for Aug. 6.

Late last month, Root was sus-
pended from practicing before the
FCC. He has been able to continue
practicing law as a member of the
Ohio bar.

The lawyer came to media atten-
tion as the result of a bizarre ocean
airplane crash last July, from which
he was rescued with a still-unex-
plained gunshot wound. In addition
to the federal charges, Root also
faces a grand jury indictment in
North Carolina, where he was
charged with 445 counts of securi-
ties violations and other charges
June 4.
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RADIO I

Is Cahle TV Causing Static For Youth-Oriented Radio?

LOS ANGELES—Is cable television
one of the main culprits behind net-
work and syndicated radio’s youth-
market blues?

ABC Radio Networks senior VP/
director of sales Lou Severine thinks
s0. At a New York press conference
to announce ABC’s restructuring of
its networks, Severine said that at
least part of the motivation to re-
structure came from the increasing
presence of cable TV.

“Four or five years ago, cable tele-
vision was billing $400 million-$500
million in advertising; now they’re do-
ing $1.9 billion,” Severine said in a re-
cent interview. “Thosé dollars are
coming from somewhere. We have
seen accounts that have been with us
go to cable. There are other things,
but cable is one of the big culprits.”

Cutler Productions head Ron
Cutler concurs. “It seems the youth
market in the network business has
been hit real hard this year and the
culprit is cable TV, MTV, and Nickel-
odeon,” he says.

Cutler says that although his top
40 show “Party America” is up in to-
tal audience, billing is down 5%-10%.
And others, he claims, have been hit
even harder. Cutler contends some
youth programming is down 20%-30%
in billing. “The youth networks are
getting clobbered,” he adds. “If any-
body says it hasn't affected them,
they are not speaking the truth.”

Yet there are those who doubt the
cable theory. “I don’t think cable has
had that much effect,” says
Westwood One Radio Networks
chairman/CEO Norman Pattiz. He
also shoots down ABC's claim that its
restructuring was done in part to bet-
ter compete with cable for advertis-
ers. “It's hogwash,” he says. “It’s
ABC'’s way of competing against the
other networks.”

Unistar Radio Networks co-chair-
man Nicholas Verbitsky agrees. “I
don't think it has done a hell of a lot
[to network radio],” he says. “Cable
TV affects the TV business. Whenev-
er you have a rough quarter the ex-
perts come out of the woodwork to
pontificate about where that revenue
is going, but I don't see cable affect-
ing our business.”

According to Verbitsky, the slump
isn’t limited to network radio. “All
major national media in general is

down,” he says.

While it might be hard to prove ca-
ble TV’s effect on network radio fi-
nancially, there is no denying that the
growing cable industry has had an ef-
fect on radio, from WW1's “MTV
News” and Group W’s TNNR to Un-
istar’s radio version of CNN.

THNR CUTS 24-HR. PROGRAMMING

Even ties to cable, however, don’t
guarantee success. As of June 30,
TNNR will halt its 24-hour-a-day sat-
ellite-delivered programming. It will,
however, continue to broadcast “The
Nashville Record Review” and other
special programs. TNNR, which was
formed by Opryland USA Inc. and
Group W Satellite Communications,
made its debut in December 1988.

A TNNR spokeswoman blames a
lack of advertising revenue for the
shutdown. “It was hard to find distri-
bution in major markets. Without
major markets, it's hard to find ad-
vertisers,” she says. The spokeswom-
an says TNNR had 63 affiliates, but
it was difficult to find major-market
stations willing to run the format 24
hours a day.

“The Nashville Record Review”
and such specials as “SuperStar
Spectacular” and “Country Music
Legends” will continue to be distrib-
uted by TNNR on Satcom 1 and the
audio subcarrier of TNN cable televi-
sion. “SuperStar Spectacular” will air
June 23 at 10 p.m. ET. The show will
feature Randy Travis and Garth
Brooks live, and others recorded live
from the Grand Ole Opry House.
“Country Music Legends,” which will
run July 4 at 10 p.m. ET, will feature
such traditional country artists as
Porter Wagoner and Roy Clark.

JEPKD'S BACK

Veteran talk host Herb Jepko is
quietly making a comeback. Jepko
originally launched his “Nitecap
Show” on Feb. 11, 1964, on KSL Salt
Lake City. Less than a decade later,
the show was part of the Mutual
Broadcasting System and was heard
on more than 225 stations.

In 1979, Jepko left Mutual after a
dispute. It wanted him to become
more combative and controversial; he
declined, and was replaced by Larry
King. He continued his show on his
own for five years, then had stints at

KDYL, KLUB, KCPX, and KMGR
Salt Lake City. But now Jepko’s “Ni-
tecap” is back.

The show, which originates from
KTKK Sait Lake City, debuted
March 5. It currently has 10 affili-
ates. “It’'s a fun show. It's different
from the other talk shows, because
we don’t rely on the hype of what's
breaking in the newspapers. We talk
about what’s on people’s minds,”

NETWURKS |

SYDIGATION

by Craig Rosen

Jepko says. “It’s certainly good to be
back in the arena.”

AROUND THE INDUSTRY

While taping “Casey’s Top 40”
May 31 before visiting foreign broad-
casters and journalists, Casey Ka-
sem had just about reached No. 1
when he received a phone call from
his wife, Jean. She informed him that
she had just gone into labor. In show-
must-go-on tradition, Kasem finished
the countdown before leaving WW1’s
Culver City, Calif.-based studios and
rushing to the hospital to be at his
wife’s side. The new No. 1, which
wasn'’t expected until July 4, made an
early debut. She weighed in at 5
pounds, 3 ounces. Her name is Liber-
ty.

Former Radio Networks Assn.
president and executive director Pe-
ter Moore has been named VP/affili-
ate sales for CBS Radio Networks
... “Saturday Night House Party”
host/WSIX Nashville morning man
Gerry House has an album out on
MCA Records called “The Cheaters
Telethon.”

Jeff Jarvis, managing editor of En-
tertainment Weekly, is hosting a dai-
ly 60-second show on N/T WCBS
New York highlighting reviews from
the magazine. The magazine is look-
ing to syndicate the show with an ad-
vertiser who will also run a schedule
in the magazine. For more informa-
tion, call 212-522-2783.

MUSIC SPECIALS

June 15-17, The New Girl Groups,
The Weekly Special, Unistar Radio
Networks, 90 minutes.

June 1517, Martha Reeves/April
Stevens & Nino Tempo/Carol Per-
kins/Goldie Hawn/Heart, Cruisin’
America With Cousin Brucie, CBS
Radio Programming, three hours.

June 1517, Steve Vai, Metalshop,
MJI Broadcasting, two hours.

June 15-17, Dion, Dick Clark’s
Rock, Roll & Remember, Unistar Ra-
dio Programming, four hours.

June 1517, Tommy Dorsey Trib-
ute, The Great Sounds, Unistar RP,
four hours.

June 15-17, Ricky Van Shelton,
The Stories Behind The Songs, Unis-
tar RP, one hour.

June 16, Alabama, Country Gold
Saturday Night Live, Unistar RP,
five hours.

June 16, The Beatles, 1966-1970,
Solid Gold Saturday Night, Unistar
RP, five hours.

June 18-24, History Of Comedy
Rap, Dr. Demento, Westwood One
Radio Networks, two hours.

June 1824, Janet Jackson, Direct
Hits, MJI, one hour.

June 18-24, Black Music Month

Salute/Babyface, Starbeat, MJ1, one

hour.

June 18-24, Eddie Daniels, The
Jazz Show With David Sanborn,
WW1, two hours.

June 1824, The Moody Blues, Su-
perstar Concert Series, WW1, 90 min-
utes.

June 1824, Fresh Blood: Suicidal
Tendencies, High Voltage, WW1,
two hours.

June 1824, Dire Straits/Boston/
Yardbirds, Classic Cuts, MJI, one
hour.

June 18-24, Melissa Etheridge,
Rock Today, MJI, one hour.

June 18-24, Billy Joe Royal, Coun-
try Today, MJI, one hour.

June 1824, Spectorization of “Let
It Be,” The Lost Lennon Tapes, WW1
Special Series, one hour.

June 1824, Jerry Seinfeld, Come-
dy Hour, MJI, one hour.

June 1824, Jerry Harrison, Desert
Island Discs, MJI, one hour.

June 18-24, Elton John, Timothy
White’s Rock Stars, WW1, 90 min-
utes.

PROMOTIONS AND MARKETING

(Continued from page 19)

game, a variation on pin the tail on
the donkey, involves locks of hair and
a poster of the singer ... WEGX
Philadelphia promotion director Sam
Milkman clipped a year's worth of
“Crimestoppers Notebook” from the
Dick Tracy cartoon, and attempted to
persuade a local TV reporter who
does a regular “crimestoppers” fea-
ture to read them on the air. The re-
porter declined, but a good idea is a
good idea.

Classical stations WQXR-AM-FM
New York have enlisted the help of
six area businesses for New York
Works, a public-image campaign pro-
moting the city’s opportunities for
business. The 12-week promotion fea-
tures representatives of companies
like Marine Midland Bank and Pfizer
Inc. who talk about why New York is
right for their business, as well as lo-

cal business success stories told by
reporters from the co-owned New
York Times.

Adult alternative WQCD (CD
101.9) New York, whose theme is “be
cool,” is doing its part toward easing
New York’s flaring racial tension by
giving out 1,000 blue-ribbon pins that
say “be cool New York.” Mayor Da-
vid Dinkins had urged all citizens of
the city to wear blue ribbons to sym-
bolize a unified New York.

In an effort to support the local
music scene, classic rock KCFX (The
Fox) Kansas City, Mo., 1s using the
music of local bands for customized
music beds that are being used for all
station IDs, sweepers, and promos.

To celebrate the 25th anniversary
of the lava lamp, a number of alterna-
tive stations are doing a call-in pro-
motion with Sky Records recording

act Lava Love. Stations involved in-
clude WXVX Pittsburgh, KTCL
Denver, WTKX Pensacola, Fla., and
WOXY Cincinnati ... AC KIOI
(K101) San Francisco is awarding one
member of its loyal-listener club
$101,000.

North American Network is pre-
paring a promotion for national car-
care month in October that includes
60-second consumer reports, news
feeds, and interview opportunities
with car-care experts. This is a pro-
motion appropriate for nearly every
format since 86% of all car owners lis-
ten to their radios, according to the
Radio Advertising Bureau. Interest-
ed stations can contact the network
at 202-265-3689 . . . Album WLLZ De-
troit and Budweiser are giving away
a Corvette ZR-1 this month valued at
$60,000.

PRO-MOTIONS

All-sports WFAN New York has
upped office manager Alexandra
Zarb to marketing and promotion co-
ordinator, and promotion assistant
Michael Felicetti to promotion direc-
tor ... Tracy Tomson has been
named promotion director at modern
rock KDGE (The Edge) Dallas. She
held the same position at album
WRXK (K-Rock) Fort Myers, Fla.

Pete “P.T.” Taylor has been
named promotion director at country
CFGM Toronto. He is a former pro-
motion director of album CFOX Van-
couver, British Columbia, and more
recently was part of the morning
show there. Taylor replaces Elsie
Xynos, who is now promotion direc-
tor for sister album station CILQ
(Q107) Toronto.
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! PLATINUM—Stations with a weekly cume
I audience of more than 1 million.
® GOLD—Stations with a weekly cume
audience between 500,000 and 1 miilion.
FOR WEEK ENDING SILVER—Stations with a weekly cume
JUNE 16, 1990 ™ audience between 250,000 and 500,000.
'S GES o o (0] (0]
CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS
18 20 Johnny Gill, Rub You The Right way 8 11  Aerosmith, what it Takes . 6 9 Slaughter, Up Al Night 17 12 Michael Bolton, How Can We Be Lovers
19 26 ichael Boiton, When 'm Back On My F 9 10 Richard Marx, Children Of The Night 7 10 Belt Biv Devoe, Poison 18 13 Expose, Your Baby Never Looked Good 1
20 24 Loute Louie, Siftin’ In The Lag of Lu 10 9 The B-52's, Deadbeat Club 8 8 Janet Jackson, Alright 19 23 Bonnie Raitt, Nick Of Time
21 22 Ehon John, Club At The End Of The St 11 13 Jude Cole, Baby, It's Tonight 9 15 New Kids On The lock, Step By 20 24 Nikki, Notice Me
22 25 Brent Bourgeois, Dare To Fall In Love 12 12 Janet Jackson, Alright 10 21 LA Guns, The Ballad Of Jayne 21 19 Luther Vandross, Here And Now . "0
23 EX  One Woild, Down On Love 13 15 Taylor Dayne, I'll Be Your Shelter 11 5 Linear, Sending All My Love 22 21 Sweet Sensation, Love Child
24 29 Tyler Collins, Girls Nite Out 14 14 After 7, Ready 07 No 127 Heart, Ali | Wanna Do ls Make Love 23 20 Giant. V'll See You In My Dreams
25 21 Partners In k_ryme,_Turtle Power 15 17 Paula Abdul, nocked Out 13 11 Pertect Gentlemen, Ooh La La (I 24 28 Del Amitri, Kiss This Thing Goodbye
%{(/M 26 28 Del Amitri, Kiss This Thing Goodbye 16 18 Depeche Mode, Enjoy The Silence 14 14  Depeche Mode, Enjoy The Silence 25 22 Alannah “‘les, Biack Velvet
21 30 Go West. King Of Wishful Thinking (Fr 1719 Giant, I'll See You In My Dreams 15 16  Glenn Medeiros Featuring Bobby 2 30 Michael Bolton, When I'm Back On My F San Francisco P.D.: Dan O'Toole
New York 0.M.: Steve Kingston 28 31 The Lightning Seeds, Pure 18 20 Gienn Medeiros Featuring Bobby Brown, 16 19 Sall-N-P:Fa, Expression 21 29 Alannah Myles, Love Is . - St
. S 29 34 Billy Idel, Cradie OI Love (From "For 19 16 Expose, Your Baby Never Looked Good | 17 18 Richard Marx, Children Of The Night 28 25 Jane Child, Don't Wanna Fall In Love 1 2 wilson Phillips, Hold On
1 1 Bell Biv Devoe, Poison ) 30 33 D.J. Pierre, C'mon & Fly With Me 20 22 Brent Bourgeois, Dare To Fall In Love 18 22 Motley Crue, Don't Go Away Mad 29 EX Manah Carey, Vision Of Love 2 1 Madonna, Vogue .
2 3 MC. Hammer, U Can't Touch This 31 32 Nikki, Notice Me 21 23 New Kids On The Block, Step By Step 19 12 Sinead 0’Connor, Nothing Compares 30 26 Don Henley, The Heart Of The Matter 3 3 ML Hammer, U Can't Touch This
32 Madonna, Vogue 32 EX George LaMond, Bad Of The Heart 22 24 Tyler Collins, Girls Nite Out A20 — Johnny Gill, Rub You The Right Way 4 & Roxette, It Must Have Been Love (From
4 7 New Kids On The Block, Step By Step 33 £X  Tony! Tani! Tone!, The Blues ) 23 21 Michel'le, Nicety 21 24 Phil Collins, Do You Remember? 5 9 Bell Biv Devoe, Poison
5 10 Roxette, It Must Have Been Love (From 34 €X Joe Cocker, What Are You Doing With A 24 26 Lovie Louie, Sittin’ In The Lap Of Lu 2 23 Tyler Collins, Girls Nite Out 6 4 Heart, All | Wanna Do Is Make Love To
6 9 Alisha, Bounce Back 35 EX  Jane Chidd, welcome To The Real Worid 25 25 Partners In Kryme, Turtle Power 23 17 Aerosmith, What it Takes 7 11  Louie Louie, Sittin’ In The Lap Of Lu
7 15 Wilson Phillips, Hold On A — Sweet Sansation, If Wishes Come True 26 27 Johnny Gill, Rub You The Right way 24 20 Digital Underground, The Humpty & 10 After 7 Ready Or Not
8 8 Aerosmith, What It Takes A — Mellow Man Ace. Mentirosa 21 28 Michael Bolton, When I'm Back On My F 25 25 Jude Cole, Baby, It's Tonight : - 9 12 Phil Collins, Do You Remember?
9 13 Snap, The Power A — Ame Lorain, Follow My Heartbeat 28 29 Snap, The Power A — Tommy Page, When | Dream Of You e~ 10 5 anr‘Sendmﬁ:ll My Love
10 11 Phil Collins, Do You Remember? A —  Donna Summer, Another Place And Time 29 30 Del Amitri, Kiss This Thing Goodbye EX EX Ame Lorain, Follow My Heartbeat CHICAGO'S HIT MUSIC STATION 11 17 New Kids On The Block, Step B,X- Step
11 12 Heart, All | Wanna Do Is Make Love To A — Tommy Page, When | Dream Of You 30 31 Jane Child, Welcome To The Real Worla Chicago P.D: Brian Kell 12 13 Richard Marx, Chiidren Of The Night
125 Unear, Sending All My Love A —  d9rs, Dongt You Love Me 31 32 Motiey Crue, Don't Go Away Mad (Just - g y 13 18 Glenn Medeiros Featuring Bobby Brown,
13 & Janet Jackson, Mr':éh EX EX The Black Crowes, Jealous Again 32 33 Tony Tonit Tone!, The Blues — e 17 Wilson Phillips, Hold On 18 15 Taylor Dayne, I'll Be Your Sheiter
14 17 Digital Underground, The Humpty Dance EX EX Little Ceasar, Chain Of Fools A33 — En Vogue, Hoid On / , 2 1 Bell Biv Devoe, Poison 15 7 Janet Jackson, Alright
15 4 Partners In Kryme, Yurtie Power EX EX Seduction, Could This Be Love ! ‘aaw o’ ,— 3 2 Roxette, it Must Have Been Love (From 16 16 Brent Bourgeois, Dare To Fail In Love
16 19 En Vos:e, Hoid On EX EX The U-Krew Let Me Be Your Lover /, , / L /n 4 4 Partners In Kryme, Turtle Power 17 8 Perfect Gentlemen, Ooh La La (I Can't
17 20 Glenn Medeiros Featuring Bobby Brown, EX EX Good Girls, Love is Like An itching | PR AN = / /7 5 3 Sinead 0'Connor, Nothing Compares 2 U 18 22 Depeche Mode, Enjoy The Silence
18 22 Taylor Dayne, {'ll Be Your Shelter €X €X Mariah Carey, Vision Of Love [ 5 Linear, Sending All My Love 19 23 Nikki, Notice Me
19 16  Sinead 0'Connor, Nothing Compares 2 U RADIO WHYT 7 13 En Vogue, Hold On 20 29 Tyler Collins, Girls Nite Out
20 18 Calloway, | Wanna Be Rich . R 8 12 Whistle Always And Forever 21 28 Johnny Gill, Rub You The Right Way
21 25 Michael Bolton, When I'm Back On My F Detroit P.D.: Rick Gillette g 10 Phil Coflins, Do You Remember? 22 21 Michel'le, Nicety
22 24 Richard Marx, Children Of The Night 1 1 M.C. Hammer, U Can't Touch This 10 6 Heart, All | Wanna Do Is Make Love To 23 14 Basia, Cruising For Brulsing
ﬁ Zg ::h‘v‘:\y gl“, R[n;b VtméTrAe ngm dad : 2 5 Bell Biv Devoe, Poison }l {? ahgr N7, Ready ngNogt o— g E3X0 MichaeJ Sonon \g:en I"én ack On My F
2 otiey Crue, on't Go Awa: 3 us! H . 3 4 Depeche Mode, Enjoy The Silence 2 .L. Hammer, ant Toucl is Howard Hewell, Show Me
25 28 Depeche Mode, Enjoy The Silence Washington ~ P.D.: Matt Farber 42 Young And Restiess, "B Girls 13 19 New Kids On The Block, Step By Step % 26 Salt-N-Pepa, Expression
26 29 Tyler Collins, Girls Nite Qut 1 1 wilson Phillips, Hoid On . 5 3 Janet Jackson, Alright 14 8 Calloway, | Wanna Be Rich 27 EX Mariah Carey, Vision Of Love
7 0 ariah Carey, Vision Of Love . 2 2 M.C. Hammer, U Can’t Touch This 6 6 Madonna. Vogue 15 16 Richard ‘ﬁayx, Chiidren Of The Night 28 EX  Partners in Kryme, Turtle Powes
A28 — Mellow Man Ace, Mentirosa Boston P.D.: Steve Rivers 3 5 Roxette, It Must Have Been Love (From 7 14 Wilson Phillips, Hold On 16 9 Lisa Stansfield All Around The World 29 EX En Vogue, Hoid On
A2 — AHer], Reada Or Not 4 7 Bell Biv Devoe, Poison 8 B8 Heart, All | Wanna Do Is Make Love To 17 18 Technotronic, Get Up! (Before The Nig 30 EX George LaMond, Bad Of The Heart
A30 — Lisa Stansfield, You Can't Deny It 1 1 Bell Biv Devoe, Poison 5 6 Janet Jackson, Alright 9 9 New Kids On The Block, Step By Step 18 17 Michael Bolton, How Can We Be Lovers A — Babytace, My Kinda Girl
2 2 M.C. Hammer, U Can't Touch This 6 3 Madonna, Vogue 16 10 Slaughter, Up Al Night 13 25 Depeche Mode, Enjoy The Silence A~ Seduction, Could This Be'Love
3 3 Madonna, Vogue 7 12 New Kids On The Block, Step By Step 11 11 Glenn Medeiros Featuring Bobby Brown, 20 18 Adam Ant, Room At The Top A — The U-Krew, Let Me Be Your Lover
4 4 Janet Jackson, Alright 8 10 Digital Underground, The Humpty Dance 12 13 Tommy Page, When | Dream Of You 21 24 Glenn Medeiros Featuring Bobby Brown, EX EX Keith Sweat, Make You Sweat
5 5  Wilson Phillips, Hold On 9 11 Afler 7, Ready Or Not 13 15 En Vogue, Hold On 22 21  Luther Vandross, Here And Now EX EX Lisa Stansfield, You Can't Deny It
6 6 Roxette It Must Have Been Love (From 10§ Linear, Sending All My Love 14 18 Tyler Collins, Girls Nite Out 23 22 Jude Cole, Baby, It's Tonight EX EX Giant, I'll See You In Mfy Dreams
7. 8 Heart, All | Wanna Do Is Make Love To 11 15 Phif Coftins, Do You Remember? 15 19 Johnny Gil, Rub You The Right way 24 23 Aerosmith, What It Takes EX EX Go West, King Of wishful Thinking (Fr
8 10 Digital Underground, The Humpty Dance 12 4 Heart, All | wanna Do Is Make Love To 16 16 Nikki, Notice Me 25 EX  Billy Idol, Cradle Of Love (From “For 2
9 9 Phil Coltins, Do You Remember? 13 16 Richard Marx, Children Of The Night 17 17 The B-52's, Deadbeat Club 26 28 -Michael Bolton, When I'm Back On My F B
10 16 New Kids On The Block, Step By Step 14 17 Depeche Mode, Enjoy The Silence 18 20 Roxette, It Must Have Been Love (From 21 26 Aannah Myles, Black Velvet
New York P.D. Tom Cudd 11 13 Taylor Dayne, I'll Be Your Shelter 15 20 Glenn Medeiros Featuring Bobby Brown, 13 24 LA Guns, The Bailad Of Jayne 28 EX Seiko & Donnie Walberg, The Right Com
w Yor -U.0 Tom Luddy 12 14 Michel'le, Nicet 16 19 Taylor Da‘yne I'll Be Your Sheiter 20 EX  Snap, The Power 29 EX  Nikki, Notice Me
1 1 Bell Biv Devoe, Poison 13 15 Richard Man, Cyhildyen 0Of The Night 17 '8 Partners In Kryme, Turtle Power 21 21 Tayrov Dayne, I'll Be Your Shelter 30 EX  Mellow Man Ace, Mentirosa
2 3 Roxette, It Must Have Been Love (From 18 17 Gienn Medeiros Featuring Bobby Brown, 18 21 Johnny Gill, Rub You The Right Way 22 EX  Motiey Crue, Don't Go Away Mad (Just A — Digital UﬂderFm"M The Humyq Dance
3 2 Linear, §endmg All My Love 15 7 Linear, Sending All My Love 13 22 Michael Bolton, When I'm Back On My F 23 EX  Afer 7, Ready Or Not A — Elton John, Club At The End Of The St
4 8 Heart, All | Wanna Do Is Make Love Tor 16 21 Partners In Xryme, Turtle Power 20 25 Tyler Collins, Girls Nite Out A EX  Michelle, Nicet A — Anaand Jordan Kmiht, Angel of Love Seattle P.D.: Casey Keatin
5 6 M.C. Hammer, U Can't Touch This 17 11 Rod Stewart With Ronald Isley, This 0 21 24 EnVogue, Hold On 25 25 3rd Bass, Broo{l n-Queens A Billy Joel, That's Not Her Style . . y 8
[ 71 Phil Collins, Do You Remembec? 18 26  Snap, The Power 22 13 Michael Bolton, How Can We Be Lovers A — George LaMond, Kad Of The Heart 1 3 Bell Biv Devoe, Poison
7 9 New Kids On The Block, Step By Step 19 22 Mlczaei Bolton, when I'm Back Dn My F 23 2 Snap, The Power K A — Faith No More, Epic 2 2 MC. Hammer, U Can't Touch This
8 11 En Vogue, Hold On 20 20 Jude Coie, Baby, It's Tonight 24 14 Pertect Gentlemen, Ooh La La (J Can't A —  Sweet Sensation, If Wishes Come True 3 4 Roxette, It Must Have Been Love (From
g 5 Madonna, Vogue 21 12 Perfect Gentiemen, Ooh La La (I Can't 25 18  Sinead 0'Connor, Nothing Compares 2 U A — Mellow Man Ace, Mentirosa 4 1 Wilson P! ilh%s, Hold On
10 13 Wilson Phillips, Hoid On 22 24 Nikki, Notice Me 26 29 Lisa Stansfield, You Can't Deny It EX EX Alisha, Bounce Back 5 7 Phil Collins, Do You Remember?
11 14 After 7, Ready Or Not 23 25 After 7, Ready Or Not 27 23 Rod Stewart With Ronald Isiey, This O L [ 8 Jude Cole, Baby, It's Tonight
12 4 Janet Jackson, Alright 2421 EnVogue, Ho{d on 28 Seduction, Couid This Be Love / . 7 10 Richard !‘arx, Ehildven 0f The Night
13 16 Snap, The Power : 25 28 Tyler Collins, Girls Nite Out A29  —  Nikki, Nolice Me Nt W 8 14 New Kids On The Block, Step By Step
14 15 Richard Marx, Children Of The Night 26 29 Johnny Gill, Rub You The Right way A30  —  Mariah Carey, Vision Of Love THE 9 12 Taylor Dayne, I'll Be Your Sheiter
15 17 Glenn Medeiros Featuring Bobby Brown, 27 30 \Lisa Stansﬁeld, You Can't Deny It Houston P.D.: Bill Richards 10 13 After7, Reaw Or Not
16 18 Depeche Mode, Enjoy The Silence A28 — Mellow Man Ace, Mentirosa u O 11 5 Heart, Al | Wanna Do {s Make Love To
1713 Alisha, Bounce Back 29 EX Mariah Carey, Vision Of Love 1 4 Roxette, It Must Have Been Love (From 12 6 Linear, Sending All My Love
{g 2 gllty ldoll,zarad‘:e é)'dLg\':eTaFvom “For A30 — George LaMond, Bad Of The Heart g ; Eﬁ‘rtﬂ Eﬁrrgm#rﬁ,ghe Humpty Dance ﬁ % gepecF::e:‘Aode, En;c{y The liillt;tr’\cea
eorge LaMond, Ba e Heart A — Ame Lorain, Foliow My Heartbeat . . : ilson Phillips, Hold On lenn Medeiros Featuring Bo Town,
20 23 Tommy Page, When | Dream Of You i Detroit P.D.: Gary Berkowitz 4 1 Heart, All | Wanna Do Is Make Love To 15 19 Louie Louie, Sittin’ in The Lap Of Lu
21 25 Louie Louie, Sittin' In The Lap Of Lu i s 1 5 Phil Collins, Do You Remember? 5 6 Bell Biv Devoe, Poison 16 18 Brent Bourgeors, Dare To Fall In Love
22 32 Tyler Collins, Girts Nite Out. l 2 1 Rod Stewart With Ronald Isiey, This 0 6 12 New Kids On The Block Step By Step 17 8 Janet Jackson, Alright
23 26 Nikki, Notice Me 3 3 Heart, All | Wanna Do Is Make Love To 7 2 Linear, Sending All M [ove 18 11 Madonna, Vogue
24 28 Michael Bolton When I'm Back On My F Atlanta P.D.: Rick Stac 4 6 Elton John, Club At The End Of The St 8 3 The Cover Girls, All That Glitters Is 19 26 Michael Bolton When I'm Back On My F
25 27 Ana, Got To Tell Me Somethinf oLk y 5 7 Roxette, It Must Have Been Love (From ¢ 10 Jimmy Somerville, You Make Me Feel (M 20 28 Johnny Gill, Rub You The Right Way
26 29 Johnny Gill, Rub You The Right Way g 1 1 Roxette, It Must Have Been Love (From 5 9 Wilson Phillips, Hold On 10 22 Phil Collins, Do You Remember? 21 21 Giant, VIl See You In My Dreams
27 30 Manah Carey, Vision Of Love FM 2 5 Jude Cole. Baby, It's Tonight 7 8 Madonna, Vogue 11 15 Louie Louie, Sittin' tn The Lap Of Lu 22 27 Tommy Page, When | Dream Of You
28 33 Lisa Stansfield, You Can't Deny It Pittsburgh 3 8 Bell Biv Devoe, Poison 8 4 Don Henley, The Heart Of The Matter 12 8 Expose. Your Baby Never Looked 23 Sir Mix-A-Lot, My Hooptie
29 31 Brent Bourgeoss, Dare To Fail In Love 4 ) 4 4 ML Hammer, U Can't Touch This 9 11 Richard Marx, Children Of The Night 13 16 D-Mob With Cathy Dennis, That's The W 24 24 Ana, Got To Tell Me Something
30 EX  Go West, King Of Wishtul Thinking (Fr 1 4 MC. Hammer, U Can't Touch This 5 10 New Kids On The Block, Step By Step 10 2 Sinead 0'Connor, Nothing Compares 2 U 14 19 George LaMond, The Heart 25 29 Alannah Myles, Love Is
A3l -  Metlow Man Ace, Mentirosa 2 3 LUnear, Sending All My Love 6 7 Tar!or Dayne, I'll Be Your Shelter 11 14 Jude Cole, Baby, It's Tonight 15 9 De‘peche Mode, Enjoy The Silence 26 30 Del Amitn, Kiss This Thing Goodbye
A32 —  Sweet Sensation, If Wishes Come True 3 5 Roxette, It Must Have Been Love (From 7 2 wilson Phillips, Hold On 12 12 Bonnie Raitt. Nick Of Time 16 21 Tyler Collins, Girls Nite Out 21 23 Sinead 0°Connor, Nothing Compares 2 U
A33  —  Seduction, Could This Be Love 4 6 Bell Biv Devoe, Poison 8 3 Linear, Sending All My Love 13 17 Whistle, Always And Forever 7 70 The Ly hining Seeds, Pure 28 EX  Mariah Carey, Vision Of Love
A — Seiko & Donnie Walberﬁ, The Right Com 5 13 After 7, Ready Or Not 9 22 Modern English, | Melt With You 18 16 Brent Bourgeois, Dare To Fail In Love 18 25 Glenn Medeiros Featuring Bobby Brown, 29 EX Go West, King Of wishful Thinking (Fr
A — Babyface, My Kinda Gir 6 9 Slgugh(e«,‘ Up All Night 10 11 Depeche Mode, Enjoy The Silence 15 18 Taylor Dayne, 1'll Be Your Sheiter 19 27 Meliow Man Ace, Mentirosa 30 EX Lisa Stansfield, You Can't De"ﬁ It
EX EX Alannah M les, Love Is 7 1 Wilson Phillips, Hold On 11 12 Richard Marx, Chiidren Of The Night 16 10 Michael Bolton, How Can We Be Lovers 20 26 Taylor Dayne, I'|‘f Be Your Shelter A — Seiko & Donnie Walberg, The Right Com
EX EX Giant, Il Syee You In My Dreams & 10  Phil Collins, Do You Remember? 12 13 After 7 Readg 0r No 17 20 Michael Bolton, When I'm Back On My F 21 29 Mariah ‘Carex Vision Of Love A — Motley Crue, Don't Go Away Mad (Just
EX EX Michel'le, Nicety 9 2 Janet Jackson, Alright 13 16 Phil Co‘lms, o You Remember? 18 21 Go West, King Of Wishful Thinking (Fr 2 11 Aerosmith, hat It Takes A —  Faith No More, Epic
=N 10 7 Don Henley, The Heart Of The Matter 14 15 Brent Bourgeois, Dare To Fall In Love 13 19 Linda Ronstadt/Aaron Neville, When So 23 23 After 7, Ready Or Not A — Brother Beyond, The Girl | Used To Kn
11 16 Richard Marx Children Of The Night 15 13 Billy Idol, Cradle Of Love (From “For 20 22 Del Amitri, Kiss This Thing Goodbye 24 28 En Vogue, Hold On A — Tyler Collins, Girls Nite Qut
12 8 Heart, All | Wanna Do Is Make Love To 16 17 Louie Louie, Sittin' In The Lap Of Lu 21 23 Joe Cocker, What Are You Doing With A 25 EX  Michael Bolton, When I'm Back On My F A —  Seduction, Couid This Be Love
13 12 Madonna, Vogue 17 20 KC & The Sunshine Band, Game Of Love 22 24 Alannah Myles, Love Is 2 30 Billy Idol, Cradle Of Love (From "For A — Sweet Sensation, If Wishes Come True
| | 14 19  Louie Loure, Sittin’ In The Lap Of Lu 18 21 George LaMond, Bad Of The Heart 23 25 Mariah Carey, Vision Of Love 21 EX  Sweet Sensation, If Wishes Come True EX EX Jane Child, weicome To The Real World
11027 15 18 ng:or Dayne, I'll Be Your Shelter 19 26 Michael Bolton, When I'm Back On My F 2415 Alannah M‘;’es, Black Velvet 28 EX  Go West, King Of wishful Thinking (Fr EX EX Billy Idol, Cradle Of Love (From “For
S L o 16 20 Jude Cole, Baby, It's Tonight 20 6 Janet Jackson, Alright A25 — Crosby Stifls & Nash, Live It Up 29 EX Tommy Page. When | Dream Of You
17 21 Giant, I'll See You in My Dreams 21 24 Glenn Medeiros Featuring Bobby Brown, 30 EX Johnny Gill, Rub You The Right way
{g g ?ohw%s;‘.ixmgcot Vnsh t(l)l Ihmking (Fr %Z gg ?ikki,cr;ﬂtice gﬂel - : — r':)etle KCrue, Eon; G%Avay rtad (Just
. T ns, Girls Nite Ou! 3 jor ins, Girls Nite Ouf — -Krew, Let Me Be Your Lover
Los Angeles P.D.: Gerry DeFrancesco | 20 24 New Kids On The Block, Step By Step W 9 The B52's, Deadbeat Club ﬁ A = Tom! Tont fone, The Bues
1 1 Bell Biv Devoe, Poison 21 27 EnVogue, Hoid On 25 21 Pertect Gentlemen, Ooh La La (I Can't A — Bad English, Possession .
2 3 Wilson Phillips, Hold On 22 23 Linda Ronstadt/Aaron Neville, When So % 2 SaltrN-Pera, Expression EX EX Jude Cole, Baby, It's Tonight
3 5 Roxette, It Must Have Been Love (From 23 26 Glenn Medeiros Featuring Bobby Brown, 21 30 Johony Gill, Rub You The Rl%hl Wa ’3 EX EX Alannah Myles, Love Is
; 3 Digital Underground, The Humpty Dance g g :Ao?’tley %’nshbgnv'l GoT:w'azy maev (Just g % ‘S‘wzt Senealion, If wishes Come True ]0 3 3 gladon?a, |’an‘(y Panky
10 Mellow Man Ace, Mentirosa nny Gill, Rub You Ine Rig| ay adonna, Vogue 1 i - Bri ili nap, The Power H
6 2 Janet Jackson, Alright 2 30 Alannah Myles, Love Is 30 EX  Mariah Carey, Vision Of Love Minneapolis P.D.. Brian Philips BB R M st Tut ‘ 10 HITS INAROW!
7 3 he Enjoy The Silence 27 EX Keith Sweat, Make You Sweat A —  Alannah Myles, Love Is 13 Roxette It Must Have Been Love (From Providence P.D.: Paul Cannon
8 13 New Kids On The éloc Step By Step 28 15 The B-52's, Deadbeat Club 2 1 wilson Phillips, Hold On 2 1 2 LUinear, Sending All My Lo
9 7 M.C. Hammer, U Can’t Touch This 29 23 Sinead 0 Connor, Nothing Compares 2 U 3 5 M.C. Hammer, U Can't Touch This Qﬁ/ P o Vo Ee YEOVE)
10 12 Phil Coliins, Do You Remember? 30 EX Michael Botton, When I'm Back On My F 4 & Janet Jackson, Aright / 54 ME RammeB¥ Can't Touch This
11 4 Heart, All | Wanna Do Is Make Love To A — Seiko & Donnie Walberg, The Right Com 5 2 Madonna Vogue 5 Rosette It Must Have Been Love (F
12 8 Madonna, Vogue A — Bﬁ Idol, Cradie Of Love (From “For 6 7 BellBiv Devoe, Poison A Hz::t EA" i Wuasnnaas: Ie:d"akngGoSe’?':
13 11 Salt-N-Pepa, %xpression EX EX Bad Englsh, Possession 78 Phil Collins, Do You Remember? 7 § 7 Phil Collins, Do You Remempet?
14 19 En Vogue, Hold On EX EX Del Amitn, Kiss This Thing Goodbye 8 9 Richard Marx, Children Of The Night /</ 53 Wi Puips howtn ?
15 17 Taykr Dayne, IV Be Your Shelter b 1ieom Madsires Featuring Bobhy Gy, § 11 Richard Marx, Chidren Of The Night
16, |14 Sinead O%amas, Nolting Compares 2 U A B e reie e | Houston P.D.: Adam Cook 9 10 Expose, Your Baby Never Looked Good |
17 15 Rod Stewart With Ronakd Isley, This O T PD: 1111 Partners In Kryme, Turtie Power ) " # 3
18 16 Calloway, | Wanna Be Rich ampa .D.: Dave Denver 1213 Linear, Sending All My Love 12 wilson Phillips, Hold On ] el
13 75 Michael Boiton, When 'm Back On My F 13 MC. Hammer, U Can't Touch This 13 6 Heart, All | Wanna Do Is Make Love To 2 3 he-Mode, Enjoy The Silence 1 et ko, O e
20 22 Nikki, Notice Me 22 Heart, Alt | Wanna Do Is Make Love To 14 13 Michael 3,0"'3"‘ When I'm Back On My F 3 4 Bell Biv Devoe, Porson 13 18 New Kids '5;| The Block, Step By Ste
21 23 Glenn Medeiros Featuring Bobby Brown, 3 6 Roxetle, It Must Have Been Love (From 15 17 Lovie waﬂ Sittin’ In The Lap Of Lu 4 5 Roxette It Must Have Been Love (From 14 15 After 7. Ready Or Not p By >tep
22 24 Mariah Carey, Vision Of Love 4 7 Bell Biv Devoe, Poison 16 16 Jude Cole, Baby, i's Tonight 5 6 Digital Underground, The Humply Dance 5 & Judercéie Baa‘ \t's Tonight
23 26 Jobnny Gill, Rub You The Right Way 5 1 Madonna, Vogue 7 A_erosm5th§wna 1t Takes 6 1 Madonna une 16 17 Toylor Dayne. [ Be VOU,EShm,
24 18 Linear, Sending All My Love Philadelphia P.D. Todd Fisher 6 5 Linear, Sending All My Love 18 20 Giant, I] See You In My Dreams 7 7 Heart, All { Warma Do Is Make Love To 17 19 Tyler Com’ns “Girls Nite Out
25 27 Lisa Stansfield, You Can't Deny It p U 7 & Janet Jackson, Alrigh 19 12 Sinead OConno,r‘ Nothing Compares 2 U 16 Johnny Gill, Rub You The Right Way 18 20 Partners In Kryme, Turtie Powe
26 20 Adam Ant. Room At The Top 1 3 Heart All wanna Do Is Make Love To 8 11 After 7, Ready Or Not 2022 Taylor Dayne, I'll Be Your Sheiter 18 Taylor Dayne, VIl Be Your Shetter 19 31 Ghant 111 See You In My Droarms
27 30 Seduction, Could This Be Love 2 1 Madonna Vogue 9 12 Whistle, Aiways And Forever 21 23 B «IJ ou Are Everything 10 14 Louie Louie, Sittm’ In The Lap Of Lu 0 2 Clonr Medeios Featuring Bobby Brown
28 21 Pertect Gentlemen, Ooh La La (I Can't 3 4 MC. Hammer, U Can't Touch This 10 9 Perfect Gentlemen, Ooh La La (1 Can't 22 EX Tyler Collins, Girts Nite Out 11 8 Linear, Sending All My Love 21 23 Lo Lovie Sittin In Thle e Pl
29 EX  Tyler Colling, Girls Nite Out 4 7 Beil Biv Devoe, Poison 1119 Wilson Phimgs, Hold On 23 24 Nikki, Notice Me 12 12 After }, Ready Or Not 52 94 Dopeche Made. Enioy The Subnce
30 28 Cover Girls, All That Glitters Is 5 5 Rod Stewart With Ronald Istey, This 0 12 15 Johnny Gi, Rub You The Right Way A x TommKeP'-&'W"en t Dream Of You 13 11 Sinead 0'Connor NolhingbCompares 2u LI+ K sy - merhe ence,
A — George LaMond, Bad Of The Heart & 10 Wilson Philligs, Hold On 13 14 Nikki, Notice Me ; 5 EX Depec Enioy ThelSience 14 '3 The B-52's, Deadbeat Clu 5139 Michas Bofton. Waen 1'm Back 00’ My F
A — Alisha, Bounce Back 7 6 Linear, Sending All My Love 14 13 Depeche Mode, Enjoy The Silence 26 EX Mariah Carey, Vision Of Love Al —  Glenn Medeiros Featuring Bobby Brown, Pl 5 Rod Stewart With Ronald Isley, This
A — Ame Lorain, Follow My Heartbeat 8 8 Perfect Gentlemen, Ooh La La (I Can't 15 21 New Kids On The Block, Step By Step A — 10'""‘{ G:":{e ub You The Right Wa 16 20 New Kids On The Block, Step By Step % 3 Motle '&"m Don't &“Awa d (IJust
EX EX Louie Louie, Sittin’ In The Lap Of Lu § 9 Janet Jackson, Alright 16 13 Phil Collins, Do You Remember? A —  Digttal Underground, The Humpty Dance 17 13 The Lightning Seeds, Pure 21 R Brent Bourgeois, Dare To Fal i Love
10 11 Phil Collins, Do You Remember? 17 17 Louie Louie, Sittin' In The Lap Of Ly A — Seduction, Could This Be Love 18 21 Tyler Collins, Girls Nite Out 2% 30 Ahesha Bouﬁce K
11 13 New Kids On The Block, Step By Step 18 22 Tyler Collins, Girls Nite Out A —  Brother Beyond, The Girl I Used To Kn 19 Go West, King Of Wishful Thinking (Fr 2 31 Uss Stanstieid Yo Can't Deny 1t
12 14 Roxette, it Must Have Been Love (From 18 8 Michael Bolton, How Can We Be Lovers EX EX  Michel'e, Nicety 20 24 Snap, The Power 30 32 TommyPage When | Drean O Yo
13 16 Digitat {inderground, The HumPly ance 20 20 Taylor Dayne, I'll Be Your Shelter 21 25 Lsa §tansﬁeld, You Can‘t Deny It 31 34 Maria C"Ke ! Vision Of Love u
14 15 Taylor D?ne Il Be Your Shelter 21 23 Glenn Medeiros Featuring Bobby Brown, 22 23 Tommy Page, When | Dream Of You 32 35 EnVogue H)g‘d ot v
15 2 Partners in Kryme, Turtie Power 22 24 Tommy Page, When | Dream Of You 23 27 Marizh Carey, Yision Of Love a5 6o Wc‘st ing Of Wishful Thinking (Fr
16 20 Glenn Mederros Featuring Bobby Brown, 23 25 George LaMond, Bad Of The Heart 2 29 Keith Sweat, Make You Sweat B3 Sweet Stnsahion. If Wishes Come True
17 21 Snap, The Power 28 26 Michael Bolton, When I'm Back On My F 25 28 Jane Child, Weicome To The Real World 35 EX  Seduction, Could This Be Love
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Everyone Has A Dream...

To live by the sea

To be amovie star

To become a huge success

To win the lottery

To become President

To travel leisurely around the world

To contribute something worthwhile to another human being
To plant a tree

Our Dream Is...

To find an artist (or artists)
with the ability, charisma,
desire and potential to perform
their music in every corner

of this world.

To be invited by President Vaclav Havel
of Czechoslavakia to play in the
beautiful city of Prague.

To be invited by Lech Walesa
to play in Gdansk.

To play no less than 12 huge benefit

concerts each year on behalf of the environment

or such life saving projects as AIDS and Alzheimer’s research
and organizations like DAYTOP VILLAGE.

" Part Of Our Dream Has Come True! The Agenda

We found our group! for SKORIK

Four brothers from the city of Milwaukee.
We have had the privilege of working )
with The Rascals, Larry Gatlin, Melba Moore, The Dream Continues...

Laura Nyro, Phoebe Snow, and others. Tomake the right record deal

And now...The brothers SKORIK. Select a great producer to record the Brothers

Play at The Bottom Line in New York
Play in Carnegie Hall at Christmastime 1990
Play in Radio City Music Hall
Play in Madison Square Garden in the Spring of 91
Play at Shea Stadium in the Summer of '91
Play in:
Athens
Berlin
Johannesburg (to a mixed audience)
London
1 2.2.8.6.8.8.6.6.60.8.6.6.6.¢ Moscow
* * Peking
Rome
Tokyo
And just keep on playing the music of SKORIK.

) ¢ SKORIK will be playing ) ¢
* atT.A. VERN’S Club in ) ¢
%  Milwaukee, FRIDAY Evening, %
X June22...ComeonWorld! X
* *
* *

1.8.8.0.8.8.2.0.0.6.8.8 1

‘Here we go again’

Sid Bernstein
(212) 472-1733
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Mayfield Dwells On ‘Street’ Reaction

Soul Veteran Prefers People To Awards

H BY DAVID NATHAN

LOS ANGELES—Curtis Mayfield
has had a major influence on con-
temporary black music as a leg-
endary producer/songwriter and
recording artist. So it is hard to be-
lieve that the music industry as a
whole has yet to recognize the im-
pact that the Chicago-born musi-
cian has had. To date, Mayfield—
whose latest album, “Take It To
The Streets,”” is on his own Curtom
Records of Atlanta (distributed by
Ichiban)—has never received a
Grammy Award or been nominated
for induction into the Rock and
Roll Hall of Fame.

“I don’t dwell on that kind of
thing,” says Mayfield, who was
dubbed “The Gentle Genius Of
Soul” during the mid-"70s. “It’s
not as important to me what the in-
dustry thinks as what the people in
the streets think of my music. I'd
rather have the people think of me
as someone who’s been really real
with what I do.”

Mayfield was one of the first re-
cording artists to address civil
rights issues through music dur-
ing the turbulent mid-'60s as lead-
er of the Impressions, via songs
like “Keep On Pushing,” “We're A
Winner,” “This Is My Country,”
and “Choice Of Colors.” As a solo
artist, Mayfield also addressed
such social concerns as drug abuse
with cuts like “Freddie’s Dead”
from his classic “Superfly” album.

“My songs have always come
from personal experience and ob-
servation. I've always looked at
current events and I've written not

to dictate to people but to offer
food for thought,” says the writer
of “People Get Ready” and “I'm
So Proud,” two Mayfield tunes
that are considered R&B/pop stan-
dards. “The way I look at it, we all
have similar fears, tears, and
we're all going to die in so many
years, so [ might as well write and
speak from the heart.”

“Take It To The Streets’ is May-
field’s first album since ‘“We Come
In Peace,” released in 1985. “I was
really waiting to get the right kind
of distribution for the Curtom la-
bel, although this album was only
prepared during the last year,” he
says. “Time just seemed to slip
away during those years. I did
quite a bit of touring in Europe, I
went to Japan, and I also took
some time off. I've been involved
in music since I was 13 years old,
pretty much nonstop.”

Noting that “it is a little harder
to get through because I'm now
competing on the airwaves with a
whole new generation of artists,”
Mayfield says he feels like he is
just getting started. “I have my
second wind now. The way people
are responding to the new album is
definitely an inspiration for me to
goon.”

Mayfield’s signature balladeer-
ing style—established since his
early years with the Impres-
sions—is evident on songs like
“Do Be Down,” the most recent
single from the new album. He
mentions cuts like “Homeless” as
a key track: “That’s a situation
that’s been around for a long time,
as we know, but the song is to
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BLACK OWNED

Anita Baker
Armet Ertegun
Kenneth Gamihle

Berry Garifs

[%ana Ross

Super Salute To
_ Jack “The Rapper” Gibson

On Friday evening, JUNE 22, 1990,
the friends of Jack Gibson will present a
Super Salute to Jack Gibson with a VIP
reception and Ball (Black tie optional) in the
GRAND BALLROOM of the Willard Inter
Continental Hotel, 1401 Pcmlsy]vania Avenue, NV,
Washington, D.C. The event is being sponsored by the
collective efforts of THE NATIONAL ASSOCIATION OF
BROADCASTERS (NABOB),
BLACK ENTERTAINMENT
ASSQCIATION (BESLA), THIE YOUNG BLACK PROGRAMMERS
COALITION (YBPQ) and THE BLACK MUSIC ASSQCIATION
(BMA). The evening will feature super star entertainment and will be hosted 11_\'
Berry Gordy and Quincy Jones. Proceeds from the tribute
will be donated to the Thurgood Marshall Scholarship
Fund and Jack The Rapper Back To The Community
Fund For further information contact Virginia
Glover (609-772-5677) or Billye Love (407423-
2328). For Hotel accomodations call Leigh
Hughes at The Willard Inter-Continental
Hotel (202-628.9100).
HONORARY CO-CHAIRPERSONS:
Michael Jackson
Reverend Jesse Jackson
Coretta Scott King
Iuny Martel]

.
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THE

AND SPORTS LAYWERS

Charles Sllcrmﬂ
Martha Jean %ﬂl)erg
Percy Suﬂon;
LeBaron Talor

draw people’s attention to the fact
that you don’t have to be mentally
sick or a drug addict to end up on
the streets. A national financial
crisis can bump off a whole group
of people and there are a lot of peo-
ple in this country who are just a
paycheck away from being home-
less themselves.”

Addressing another familiar
theme is the song ““He’s A Fly
Guy.” Says Mayfield, “There are
songs [ wrote back in the '70s
which are just as timely today, like
‘Mr. Welfare Man’ [from the ‘Clau-
dine’ soundtrack, performed by
Gladys Knight & the Pips, as was

(Continued on page 31)

Tony Trio Plus Two. Wing/PolyGram act Tony! Toni! Toné! lives up to its
sartorial reputation by sporting some fly threads at a luncheon in New York for
the fashion press. Shown at the Venus Restaurant, from left, are an unidentified
admirer holding a “Revival” fan; Ray Wiggins, TTT; equally spiffy *“Yo! MTV
Raps” host Fab 5 Freddie; and Dwayne Wiggins and Tim Christian of TTT.

I.AISSEZ LE BON TEMPS ROULER: After being
held in the Los Angeles area for four straight years,
the annual conference of Black Radio Exclusive this
year moved to magical New Orleans, May 30-June 3. [t
proved to be a wise decision by publisher Sidney
Miller. The city, the birthplace of jazz and blues and a
historical site steeped in African and Cajun cultural
traditions, was a unique setting for a black music con-
ference. The atmosphere at the Sheraton New Orleans
was relaxed and congenial, in keeping with the city’s

“Big Easy” outlook.
The

A number of execu-
tives from some major la-

Rhythm
and the

bels were noticeably ab-
Blves

sent this year, some
turned off by overcrowd-
ing at last year’s Long
Beach, Calif., event,
some citing the plethora
of black music conven-
tions where it seems the
same lssues are re-
hashed. But turnout was
good on the radio side and from labels that were spon-
soring key conference events. And while some big
name stars showed for various events and panels
(among them Kool Moe Dee, Keith Sweat, Jeff Redd,
new EMI act Answered Questions, Earth, Wind &
Fire, practically the entire Rush Associated Label ros-
ter, Klymaxx, M.C. Shan, Howard Hewett, M.C.
Hammer and his Bust It roster, to name just a few),
the indie labels were also highlighted at the nightly
performance showcases, where several new and/or
nationally unknown artists were exposed to indus-
tryites and press from around the country.

The BRE Industry Awards, sponsored by MCA and
Coca-Cola, gave recognition not only to radio station
and label personnel, but management and publicity
companies as well. Big winners were Russell Sim-
mons, owner of the best management company, Rush;
Luther Campbell, owner of the best independent la-
bel, Skyline Records (a name concession after the suit
filed by George Lucas regarding the Skyywalker
name). Leyla Turkkan’s Set To Run Public Relations,
which handles a number of top rap acts, was named
best publicity firm. The publisher’s award, given by
Miller for outstanding achievements and contribu-
tions to the advancement of blacks in the industry,
was presented to CBS VP of community affairs Le-
Baron Taylor. MCA was named best label. A nice mo-
ment was the appearance by black music promotion
pioneer Dave Clark, who received a standing ovation
as he took the stage to talk about reaching his 50th
year in the music business.

Speaking of Campbell, it was interesting to note the
general climate of support for him among black indus-
tryites in light of accusations that albums by his act, 2
Live Crew, are obscene and should be banned from

by Janine McAdams

Big Easy Perfect Setting For BRE Event
Indies & Stars Descend On New Orleans Radio Meet

record bins. The issues of censorship and responsibil-
ity stemming from his troubles with the state authori-
ties in Florida put Campbell at the center of one BRE
seminar called “How Lowdown Is Legal?” Moderated
by Florida attorney Romda Robinson, panelists, in-
cluding Campbell, retailer Dallas Washington of
Brown Sugar Records, Tom Reich of Florida-based
Cheetah Records (whose D.J. Magic Mike & the Roy-
al Posse reached the black albums charts recently),
and former Lakeside lead singer Otis Stokes, simply
stated their opinions
about the issues. All
agreed that censorship is
not the answer; it was
suggested that “we gov-
ern ourselves.” A record-
rating system, like that
used by the Motion Pic-
ture Assn. of America for
film works? Perhaps.
Campbell gave the now-
familiar defense that he
voluntarily stickered and
provided ‘“clean” versions of his albums, and that the
reason he has been singled out by the authorities is
based on race. His much-applauded conclusion:
“We're going to say what the fuck we want to say and
if you don’t like it, don’t buy the shit.” Word.
Look for more BRE panel coverage next week.

oTHER STUFF: Island is rereleasing the entire Bob
Marley catalog on the original Tuff Gong label this
month. All product will be made available in all three
configurations; vinyl will be stickered “Original Ja-
maican Pressing—Collector’s Edition Vinyl.” The
original masters are being digitally remastered. In-
cluded among the rereleases are “Catch A Fire,”
“Burnin’,” “Natty Dread,” “Live,” “Exodus,” “Rebel
Music,” “Confrontation,” and “Legend.” “The Bob
Marley Story,” a video longform, is also being re-
leased. Meanwhile, Island/Mango has welcomed back
reggae act Burning Spear, whose new album, “Mek
We Dweet,” was released May 29. A celebration for
the act was held last month at the Tribeca Film Center
in New York, where the production offices for the
“New Jack City” film are located . . . Jonathan Butler
has issued “Deliverance” (Jive), a six-song, all-instru-
mental EP. Why no vocals? The South African guitar-
ist/composer/singer wants to maintain his profile as a
jazz artist, a distinction perhaps overshadowed by his
recent R&B vocal hits. The EP was produced by bass-
ist Wayne Brathwaite ... PolyGram held a listening
party for Cameo’s new album, “Real Men Wear
Black,” May 26 at Larry Blackmon’s North Miami
Beach house. Despite impending storm warnings, invi-
tees from radio, retail, and press braved the wind and
mist to view the Cameo videography (including a be-

(Continued on page 31)
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23 2 25 2% TYLER COLLINS RCA 9642 (8.98) (CD) GIRLS NITE QUT 76 71 67 28 THE GOOD GIRLS MOTOWN 6278 (8.98) (CD) ALL FOR YOUR LOVE
24 | 20 | 15 | 12 | KID'NPLAYSLECT 21638 (9.98) €D) KID N PLAY'S FUNHOUSE 71 | 78 | 71 | 10 | NANCYWILSON CoLuMBiAC 45378 (CD) A LADY WITH A SONG
25 22 22 16 DIANNE REEVES £MI 92401 (9.98) (CD) NEVER TOO FAR 78 77 59 50 SOUﬂSOUL A VIRGIN 91267 (9.98) (CD) - KEEP ON MOVIN'
2 25 27 32 BARRY WHITE &M 5256 (8.98) (CD) THE MAN IS BACK 79 80 81 15 DEF DAMES SEDONA 7521/JCI (8.98) (CD) ZiTHE BASS
@D| n 33 | 19 | MICHAEL COOPER REPRISE 25023/ WARNER BROS., (9.98) (CD) JUST WHAT I LIKE NEWD | | | SNAPARISTA8536(9.98) (CD) WORLD POWER
32 | 38 | 8 | ATRIBECALLED QUEST PEOPLE’S INSTINCTIVE TRAVELS & THE PATHS OF RHYTHM 81 | 72 | 65 | 64 | ALYSON WILLIAMS DEF JAMFC 40515/COLUMBIA (CD) RAW
29 26 28 26 NICE & SMOOTH SLEEPING BAG 82013 (8 98) (CD) NICE & SMOOTH i _gz__ _55 _55 50 HEAVY D. & THE BOYZ A UPTOWN 42302/MCA (8.98) (CD) N BIG TYME
_-30__23_-_ ; 11 ;UNDTRACK MOTOWN 6269 (8.98) (CD} HOUSE PARTY ] 83 81 83 32 JERMAINE JACKSON ARISTA 8493 (9.98) (CD) DON'T TAKE IT PERSONAL
31 28 23 31 MIKI HOWARD ATLANTIC 82024 (9.98) (CD) MIKI HOWARD 84 76 76 37 SYBIL NEXT PLATEAU 1018 (8.98) (CD) SYBIL
32 | 27| 26 | 28 | 3RDBASS ® DEF JAMFC 45415/COLUMBIA (CD) THE CACTUS ALBUM 94 | — | 2 THE CHIMES COLUMBIA 46008 (CD) THE CHIMES
33 | 30 | 32 | 13 | YOUNG AND RESTLESS PANDISC 8809 (8.98) (CD) SOMETHING TO GET YOU HYPED 86 | 82 | 75 | 26 | KENNYG A ARISTAB613(13.98) (CD) LIVE
@ 36 50 7 THE JAMAICA BOYS REPRISE 26076 (9.98) (CD) J1BOYS 87 90 93 25 ICE-T ® SIRE 26028/ WARNER BROS. (9.98) (CD) THE ICEBERG/FREEDOM OF SPEECH . ..
3B | 33 36 9 BOO-YAA T.R.1.B.E. 4TH & B'WAY 4017/ISLAND (8.98) (CD) NEW FUNKY NATION 88 79 74 29 BY ALL MEANS ISLAND 91319 (9.98) (CD) BEYOND A DREAM
@ 53 | 68 3 ALEX BUGNON ORPHEUS 75615/EMI (9.98) {CD) HEAD OVER HEELS NEW) 1 THE FAMILY STAND ATLANTIC 82036 (9.98) (CD) CHAIN
37 | 34 | 30 | 26 | THEGHETTO BOYS RaP-A-LOT 103 (8.98) (CD) GRIP IT ON THAT OTHER LEVEL 9 | 74 | 51 | 48 | STEPHANIE MILLS @ MCA 6312(9.98) (CD) HOME
4 61 5 POOR RIGHTEOUS TEACHERS PROFILE 1289 (9.98) (CD) HOLY INTELLECT 91 89 86 32 MARVIN SEASE LONDON 838 593/POLYGRAM (CD) THE REAL DEAL
39 | 35 [ 40 8 WHISTLE SELECT 21635 (9.98) (CD) ALWAYS & FOREVER (THE ALBUM) NEW ) 1 AUDIO TWO FIRST PRIORITY 91358/ATLANTIC (9.98) (CD) I DON'T CARE: THE ALBUM
51 56 5 M.C. SHAN COLD CHILLIN' 26155/WARNER BROS. (9.98) (CD) PLAY IT AGAIN, SHAN 93 86 84 9 M.C. SHY-D ON TOP 9003/JOEY BOY (8.98) (CD) DON'T SWEAT ME
50 | 57 | 31 RANDY CRAWFORD waRNER BROS. 26002 (9.98) (CD) RICH AND POOR 94 | 8 | 88 5 SOUNDTRACK ORPHEUS 75625/EMI (9.98) (CD) DEF BY TEMPTATION
42 2 39 32 SIR MIX-A-LOT ® NASTY MIX 70150 (9.98) (CD) SEMINAR NEW) 1 MILIRA APOLLO THEATRE 6297/MOTOWN (9.98) (CD) MILIRA
@ 49 | 70 4 SOUNDTRACK A $BK 91066 (9.98) (CD) TEENAGE MUTANT NINJA TURTLES NEW) 1 YZ TUFF CITY 0569 (8.98) (CD) SONS OF THE FATHER
4 40 43 12 LITTLE MILTON MALACO 7453 (8.98) (CD) TOO MUCH PAIN NEW) 1 MIDNIGHT STAR SOLARE 75316/EPIC (CD) WORK IT OUT
5 39 | 31| m | R R ey e o1 ASIATIC DISCIPLES PAWNS IN THE GAME 98 | 92 | 95 | 26 | D MAGICMIKE & THE ROYAL POSSE D.J. MAGIC MIKE & THE ROYAL POSSE
46 38 34 14 SMOKEY ROBINSON MOTOWN 6268 (8.98) (CD) LOVE, SMOKEY 99 91 82 39 OAKTOWN'S 3-5-7 CAPITOL 90926 (8.98) (CD) WILD & LOOSE
54 | 47 | 47 | THE 2 LIVE CREW A SKYYWALKER XR 107 (9.98) (CD) AS NASTY AS THEY WANNA BE 100 | 97 | 92 | 14 LOW PROFILE PRIORITY 57116 (8.98) (CD) WE'RE IN THIS TOGETHER
62 | — 2 PERFECT GENTLEMEN COLUMBIA 46070 (CD) RATED PG OAlbums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA)
49 46 48 1 LENNY WILLIAMS CRUSH 230/K-TEL (6.98) (CD) LAYIN' IN WAIT certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with each additionai million indicated by a

numeral following the symbol. *CBS Records and PolyGram Records do not issue a suggested list price for their product.
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WHAT YOU DESERVE IS...the outrageously funky single and video.

[ o anm = 2 e e |

HAPPINESS 1S... the debut album.

ANSWERED QUESTIONS on your desk now.
Produced by Maorris E. fes® . Co-produced by Mscvo King, Manogement is... Eric Borunstein, Gerry Kief and Steve Wax for Stiletto Management.
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FOR WEEK ENDING JUNE 16, 1990
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| Billboard. Hot Black Singles PLAY.
F|'0m 1he GOId I.P SEMINAR A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot Black Singles chart.
BB Black singles list *61-56 o 5
oRSR x23/2g . SALES = AIRPLAY <2
- = - =4
228 TIMLE ARTIST (58| |£%(%28| mITLE ARTIST  [28
1 | 1 | THE BLUES TONY! TONI' TONE! | 2 1 |2 | TOMORROW (A BETTER YOU, BETTER ME) QUINCY JONES | |
2 | 4 | UCAN'T TOUCH THIS M.C. HAMMER | 4 2 [ 3 | WHY YOU GET FUNKY ON ME TODAY | 3
3 [ 3 | TOMORROW (A BETTER YOU, BETTER ME) QUINCY JONES | 1 3 [ 1 | THE BLUES TONY! TONI' TONE! | 2
4 |5 | IT'STIME THE WINANS | 5 4 | 7 | GOOD LOVE KLYMAXX | 7
5 [ 7 | WHY YOU GET FUNKY ON ME TODAY | 3 5 | 6 | UCANT TOUCH THIS M.C. HAMMER | 4
6 | 2 | HOLD ON EN VOGUE | 10 6 |10 | DON'T WANNA FALL IN LOVE JANE CHILD | 6
7 |11 | GHETTO HEAVEN THE FAMILY STAND | 9 7 112 | ALL I DO IS THINK OF YOU TROOP | 8
8 |10 | DON'T WANNA FALL IN LOVE JANE CHILD | 6 8 |11 | SHAKE IT UP! THE JAMAICA BOYS | 11
' 9 [14] OOH LA LA PERFECT GENTLEMEN | 12 9 |5 | IT'S TIME THE WINANS | 5
10 | 16 | ALL | DO IS THINK OF YOU TROOP | 8 10 [ 14 | GHETTO HEAVEN THE FAMILY STAND | §
1 11 {17 | NICETY MICHEL'LE | 13 11 |13 | OOH LA LA PERFECT GENTLEMEN | 12
h 12 [ 12 | LIFT EVERY VOICE AND SING MELBA MOORE & FRIENDS | 15 12 | 15 | NICETY MICHEL'LE | 13
13 | 15 | SHAKE IT UP! THE JAMAICA BOYS | 11 13 {16 | YOU CAN'T DENY IT LISA STANSFIELD | 14
14 |21 | GOOD LOVE KLYMAXX | 7 14 | 4 | HOLD ON EN VOGUE | 10
15 | 20 | THE POWER SNAP | 18 15 [ 19 | UNTIL YOU COME BACK TO ME MIKI HOWARD | 20
WhiZ Kid w/YsL 16 | 8 | MY BABY'S HOUSE MICHAEL COOPER | 16 16 (27 | MY, MY, MY JOHNNY GILL |24
17 ;19 | VOGUE MADONNA | 17 17 [20 | | WONDER WHO SHE'S LOVING SOMETHING SPECIAL | 19
Let's Get It On (76992)] 7 18 | 6 | ALRIGHT JANET JACKSON | 23 18 [21 | STAY GLENN JONES | 22
19(9 | 911 1S A JOKE = PUBLIC ENEMY | 30 19 (24 | THIS IS LOVE REGINA BELLE |29
The M(]rvm Goye (IQSSK IS glven Qa hyped 20 | 26 | YOU CAN'T DENY IT LISA STANSFIELD | 14 20 | 25 | FOR THE LOVE OF YOU EARTH, WIND & FIRE | 26
. . . 21 |13 | RUB YOU THE RIGHT WAY JOHNNY GILL | 33 21 | 8 | MY BABY'S HOUSE MICHAEL COOPER | 16
hlp hOp treatment for the nineties. 22 18 | TURTLE POWER PARTNERS INKRYME | 28 | |22 | 32 | MAKE YOU SWEAT KEITH SWEAT | 27
23 {30 | | WONDER WHO SHE'S LOVING SOMETHING SPECIAL |19 23 [23 | VOGUE } MADONNA | 17
24 | 23 | MERCY MERCY ME (THE ECOLOGY) MILIRA | 21 24 | 22 | MERCY MERCY ME (THE ECOLOGY) MILIRA |21
s.d F x 25 {22 | POISON BELL BIV DEVOE | 43 25 29 | I'D LIKE TO GET TO KNOW YOU JERMAINE JACKSON | 35
ae r- 26 {31 | SWEAT YOU NEWKIRK | 32 26 | 28 | WE CAN MAKE T ALRIGHT THE GAP BAND | 31
The NEW D bU'I A'bUm 27 | 34 | PARADISE RUBY TURNER | 25 127 |17 | PARADISE RUBY TURNER | 25
€ 28 | 24 | THE HUMPTY DANCE DIGITAL UNDERGROUND | 57 28 | 9 | LIFT EVERY VOICE AND SING MELBA MOORE & FRIENDS | 15
H 29 | — | STAY GLENN JONES | 22 29 | 31 | DO IT (ONE MORE TIME) MIDNIGHT STAR | 38
Thls Is A Journey (70] 70) 30 | — | UNTIL YOU COME BACK TO ME MIKI HOWARD | 20 30 [38 | THE POWER SNAP |18
The NEW Sing|e & Video | | [31]—] waTchHiNG YOu THE BLACK FLAMES | 34 31|36 | | DON'T FEEL MUCH LIKE CRYING _ RANDY CRAWFORD | 36
‘ 32 | — | MAKE YOU SWEAT KEITH SWEAT | 27 32 | 33 | WATCHING YOU THE BLACK FLAMES | 34
Rock The House (76986)12" | | [33 ]38 | WE CAN MAKE IT ALRIGHT THE GAPBAND [31] [33]35 [ COMEIN DIANNE REEVES | 40
= " 34 | — | FOR THE LOVE OF YOU EARTH, WIND & FIRE | 26 34 | 34 | CAN YOU GIVE ME WHAT | WANT MELI'SA MORGAN | 37
From Ihe Album rrhIS |S A Journey (omes 3533 | SHOW ME HOWARD HEWETT | 61 35 |— | CAN'T STOP AFTER 7 | 39
. ¢ 36 | 25 | SPIN THAT WHEEL HI TEK 3 FEATURING YA KID K | 72 36 | — | | WANT IT NOW CAMEO | 41
IhIS hlp house burner guarumeed 37 {39 | MY HOOPTIE SIR MIX-A-LOT | 52 37 | 40 | SWEAT YOU  NEWKIRK |32
h h ﬂ 38 | 28 | ALWAYS AND FOREVER WHISTLE | 5% 38 | — | LAY YOUR TROUBLES DOWN ANGELA WINBUSH | 44
to scorch the tloor. | | 139123 siR LANCELOT CALLOWAY 65| (39 |— | LOVE HIGH JEFF REDD | 42
| 40 { 36 | READY OR NOT AFTER 7 | 68 40 | — | VISION OF LOVE MARIAH CAREY | 51
| ©Copyright 1990. Bitlboard Publications. Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic. mechanical, photocopying,
z High Performance recording, or otherwise, without the prior written perrission of the publisher.
The NEW Debut Album BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
» s J " B
TITLE (Publisher — Licensing Org.) Sheet Music Dist. ASCAP/Ollie Brown Sugar, ASCAP/EMI Blackwood, Logic, BMI/House Of Fun, BMI)
. A" Thlngs cons“’ered (76984) BMI/Great Cool, BMI) 68 READY OR NOT (Epic/Solar, BMI/Kear, BMI) HL
A 30 9111S A JOKE (Def American, BMI) 55 I'M THE MAGNIFICENT (Promuse, BMI/Howie Tee, 63 REAL LOVE (Zomba, ASCAP/Virgin, BM1)
(u'(h 'he messuge Of 1he V|de0 on BET & 8 ALL | DO IS THINK OF YOU (Stone Diamond, BMI/Special Ed, BMI) 79 RISING TO THE TOP (Baby Ann, ASCAP/Sir Terry,
| BM1i/Gold Forever, BMI) 88 IRRESISTIBLE (Abana, BMI/Virgin Songs, BMI) ASCAP)
YO MTV RupS 90 ALL OVER YOU (FROM DEF BY TEMPTATION) 47 | STILL HAVEN'T FOUND WHAT I'M LOOKING FOR 33 RUB YOU THE RIGHT WAY (Flyte Tyme, ASCAP) WBM
(Auteur, BMI/Bocar, BMI) (Blue Mountain, ASCAP) 11 SHAKE IT UP' (Thrilier Miller, ASCAP/MCA,
23 ALRIGHT (Fiyte Tyme, ASCAP/Black ice, BMI) WBM 83 ITCHIN' IN MY PANTS (Beat Seekers, ASCAP/Michi, ASCAP/Bernard Wright, BMI/Screen Gems-EMI,
59 ALWAYS AND FOREVER (Almo, ASCAP/Rodsongs, ASCAP) BM1/Chinese, BMI) WBM
. Kid sensation ASCAP) CPP 71 (IT'S THE) SAME OLD LOVE (Jobete, ASCAP/Taj 54 SHE AIN'T WORTH IT (Tom Sturges, ASCAP/Chrysalis,
58 ANY LOVE (EMI April, ASCAP/Uncle Ronnie, ASCAP Mahal, ASCAP/Gold, ASCAP/lone’s Kid, ASCAP) ASCAP/Bobby Brown, ASCAP/Unisity, ASCAP/EM!
/MCA, ASCAP/Sunset Bergundy, ASCAP) 5 IT'S TIME (Marvin L. Winans, ASCAP/For Qur April, ASCAP)
The NEW Dﬁbm Album Out June 26 84 B GIRLS (P-Man, BMI) Children, ASCAP/Donril, ASCAP/Zomba, ASCAP) 87 SHE'S MINE (Cal-Gene, BM1/Virgin, BMI)
. 3 ! 2 THE BLUES (Tony Toni Tone, ASCAP/Pri, ASCAP) 99 | WANNA DO IT GOOD TO YA (Seven Songs, BMI/Ba- 61 SHOW ME (WB, ASCAP/E/A, ASCAP/Make It Big,
Rouln Wl'h Number one (70] 80) WBM Dake, BMI/Rustomatic, ASCAP) ASCAP/Chicago Bros., BMI/Warner-Tamerfane, BMI)
94  BROOKLYN - QUEENS (Rhyming |s Fundamental, 41 | WANT IT NOW (Better Nights, ASCAP/Pri, ASCAP). WBM
ASCAP/Def Jam, ASCAP/Prinse Pawi, BMI) WBM €5 SIR LANCELOT (Cailoco, BMI/Screen Gems-EM!,
64 CAN'T STOP LOVING YOU (Vergo One, ASCAP) 19 | WONDER WHO SHE'S LOVING (CBS, ASCAP/Sister BM1/Epic/Solar, BMI) WBM
39 CAN'T STOP (Hip Trip, BMI/Kear, BMI) Teresa, ASCAP/Nutstya, ASCAP/Bridgeport, BMI) 96 SITTIN' IN THE LAP OF LUXURY (Louie Louie,
37 CAN YOU GIVE ME WHAT | WANT (Black Lion, 98 JUICY GOTCHA CRAZY (Bust-It, BMI) ASCAP/CRG!, BMI/Lorna Lee, BMI)
ASCAP/Captain Z, ASCAP/Joymei, ASCAP) WBM 44 LAY YOUR TROUBLES DOWN (Ange! Notes, 85 SO DELICIOUS (Hit Makers, BMI/Luder, BMI)
92 COME INTO MY HOUSE (Tee Girl, BMI) ASCAP/WB, ASCAP) WBM 72 SPIN THAT WHEEL (BMC, ASCAP/Bogam,
40 COME IN (Wild Honey, ASCAP/Lunacy, LET THE RHYTHM HIT 'EM (EMI Blackwood, BMI/Enic ASCAP/Colgems-EMI, ASCAP) WBM
ASCAP/Duncanne Hille, BMI) B & Rakim, ASCAP) 95 SPREAD MY WINGS (Selessongs, ASCAP/Sarapis,
89 COULD THIS BE LOVE (Robi-Rob, ASCAP/Virgin, 15 LIFT EVERY VOICE AND SING (Edward B. Marks, ASCAP)
ASCAP) BMt) 22 STAY (Kaptain K, ASCAP/MCA, ASCAP/TuTu, ASCAP)
- 75 CRAZY 4 U (ST.M,, BMI/Deronde Jay, BMI/Next 42 LOVE HIGH (Johnnie Mae, BMI/Willesden, BMI) 60 STEP BY STEP (Maurice Starr, ASCAP/EM} April,
Plateau, ASCAP/Gaie Warnings, BM1) 97 MAKE IT LAST FOREVER (WB, ASCAP/Zomba, ASCAP)
38 DO IT (ONE MORE TIME) (Epic/Solar, BMI/Saba 7, ASCAP/Donril, ASCAP/E/A, ASCAP/Keith Sweat, 32 SWEAT YOU (When The Seaman Hits The Fam,
BMI) ASCAP/Vintertainment, ASCAP) WBM ASCAP/Det Jam, ASCAP)
6 DONT WANNA FALL IN LOVE (Radical Dichotomy, 27 MAKE YOU SWEAT (WB, ASCAP/E/A, ASCAP/Keith 73 TEMPTATION (EMI April, ASCAP/Maurice Starr,
BMI) wBM Sweat, ASCAP/Rew, ASCAP/Vertim, ASCAP/Whole ASCAP)
46 A DREAM'S A DREAM (Jazzie B, ASCAP/Virgin, Nine Yards, ASCAP) WBM 29 THIS IS LOVE {Zomba, ASCAP)
ASCAP/Colgems-EMI, ASCAP) WBM 67 THE MASTER KEY (Colgems-EMI, ASCAP/Muliti Culler, 1 TOMORROW (A BETTER YOU, BETTER ME) (Kidada,
76 DRIVING (Complete, BMI) ASCAP/CBS, ASCAP) WBM BMI/Warner-Tamerlane, BMI/Hee Bee Dooinit,
- - 26 FOR THE LOVE OF YOU (CBS, ASCAP/Maurice White, 21 MERCY MERCY ME (THE ECOLOGY) (Jobete, ASCAP) ASCAP/WB, ASCAP/Black Chick, ASCAP) WBM
R Kid Sensation ASCAP/MCA, ASCAP/Sac-Boy, ASCAP/Starlight, 53 MIDNIGHT LOVE (Harrindur, BMI/Pure Delight, 28 TURTLE POWER (EMI Blackwood, BMI/Kikinit, BMI)
. n " ASCAP/Bust-It, BMI) BMi/Tortoise Feather, BMI/Thor, BMI/Ensign, BMI) 4 U CANT TOUCH THIS (Jobete, ASCAP/Stone City,
n" Sea Town Ballers (76990)]2 50 FRIENDS' ADVICE (DON'T TAKE IT) (Stone Diamord, 16 MY BABY'S HOUSE (Bee Germaine, BMI) ASCAP/Stone Diamond, BMI/Bust-It, BMI)
] BMi/Feel The Beat, BMI/AMH Kid, BMI) 66 MY GIRL (Crazy People, ASCAP/AImo, ASCAP/Jack 20 UNTIL YOU COME BACK TO ME (Jobete,
Ihls 7 78 GET A LIFE (Virgin, ASCAP) CPP The Mack, ASCAP) ASCAP/Stone Gate, BMIy
9 GHETTO HEAVEN (EMI Blackwood, BMI/Vermal, 52 MY HOOPTIE (Locked Up, ASCAP) 51 VISION OF LOVE (Vision Of Love, BMI/Been Jammin’,
- - BMI/EMI April, ASCAP/LeoSun, ASCAP/Maanami, 70 MY KINDA GIRL (Hip Trip, BMi/Kear, BMI/Green BMI)
summer Sir Mix-A-Lot ASCAP) Skirt, BMI) 17 VOGUE (WB, ASCAP/Bleu Disque, ASCAP/Webo Girt,
= " 5 GOD MADE ME FUNKE (Willesden, BMi) 24 MY, MY, MY (Kear, BMI/Epic/Solar, BMi/Tree, ASCAP/Lexor, ASCAP) WBM
Nuhonul Anlhem (76993)]2 7 GOOD LOVE (Gradington, ASCAP/Ronnie Onyx, BMI/Green Skirt, BMI) 49 WAIT FOR ME (EMI Blackwood, BMI/ATV, BMI/Irving,
h Th h P k N S I ASCAP) 13 NICETY (Ruthless Attack, ASCAP) BMI)
i i 81 HELLO STRANGER (Cotiliion, BMI/Braintree, 45 NOT ON THE OUTSIDE (Gambi, BMI) 34 WATCHING YOU (Cotillion, BMI/Warner-Tamerlane,
T € oug 1 rovo Ing eXt Ing € BMi/Lovelane, BMI) WBM 82 OBSESSION (Virgin, ASCAP/Command Performance, BMI} WBM
& Vd 10 HOLD ON (Two Tuff-Enuff, BMI) BMI) 31 WE CAN MAKE IT ALRIGHT (EMI Blackwood,
1d€0. 86 HOW DEEP DOES IT GO (Famous, ASCAP/Leon Ware, 100  ONE GIRL (Trycep, BMI/Willesden, BMI) BMI/Good Choice, BM1/C Dub, ASCAP/Rochwood,
0 ASCAP) 62 ONE MILE FROM PARADISE (Peljo, BMI/Bernard, BMI)
57 THE HUMPTY DANCE (GLG Two, BMI/Pubhowyalike, BMI) 77 WE'RE ALL IN THE SAME GANG (The West Coast All-
BMI/Willesden, BMI} 12 OOH LA LA (I CAN'T GET OVER YOU) (Maurice Starr, Stars, BM1)
Rococo 48 HUNGRY FOR ME AGAIN (FROM DEF BY ASCAP/EM! April, ASCAP) HL 91 WHAT YOU DESERVE (Thumpin’, BMI)
TEMPTATION) (Nick-0-Val, ASCAP) 93 OWNLEE EUE (The Brothers Grimmmm, ASCAP) 3 WHY YOU GET FUNKY ON ME (FROM HOUSE PARTY)
1 35 I'D LIKE TO GET TO KNOW YOU (Colgems-EMI, 25 PARADISE (Zomba, ASCAP) (Virgin Songs, BMI/Cal-Gene, BM})
Are you Reudy (70230) DebUf Album. ASCAP) WBM 43 POISON (Mi-Frost, BMI) 14 YOU CANT DENY IT (Big Life, PRS)
36 ) DON'T FEEL MUCH LIKE CRYING (Kermy, BMI/Hip 69 THE POWER (Frozen Soap, ASCAP/House Of Fun,
Trip, BMI) BM))
74 IF 1 TOLD YOU ONCE (EM! April, ASCAP/Bill & Betty, 18 THE POWER (Intersong, ASCAP/Fetlow, BM!/Songs Of
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CURTIS MAYFIELD

(Continued from page 24)

‘On & On,” a song Mayfield recut |
for his current album]. Even ‘Su-
perfly’ [rereleased recently on CD]
was unfortunately like a predic-
tion of worse things to come.”

In addition to a U.S. domestic
club tour and European concert
dates, Mayfield recently wrapped
up work for the Capitol Records
soundtrack of “The Return Of Su-
perfly” (The Rhythm & The Blues,
June 2) in the company of such rap
artists as Eazy-E, Tone Loc, Def
Jef, Mellow Man Ace, and Ice-T,
with whom he recorded a duet.

“You ride the wave,” says May-
field, reflecting on his collabora-
tion with the rappers. “As I look at
what’s happening out here today, I
can say that everything’'s changed,
and yet nothing’s changed.”

With some older Curtom product
being reissued on CD, Mayfield is
hopeful that some of his albums
(owned by Warner Bros.) can also
be made available again. He says,
“There are a lot of die-hard fans
who haven’t been able to get
copies of my first solo album for 15 |
years now. I'm hoping that we can
work something out because many
of the songs on those early albums
are as relevant now as they were
when I recorded them.”

SONY
INNOVATORS

I 990

RHYTHM & BLUES

(Continued from page 24)

hind-the-scenes tape of the making
of Chunky A’s “Ow” clip) and hear
the finished album. It's quintessen-
tial Cameo, with interesting forays
into hip-hop, jazz, and classic bal-
lads. Should prove to be a better
commercial vehicle than 1988’s “Ma-
chismo’’ ... Johnny Mathis will
make a four-night stand at Radio
City Music Hall, June 21-24, with
the fabulous Jennifer Holliday
opening ... Jazz/R&B artist Roy
Ayers has filed a $5 million copy-
right infringement suit against
New York-based Celluloid Records,
which he claims included his name,
likeness, and vocal performance on
a 1986 album by Fela Anikulapo
Kuti without his consent ... Gra-
ham Armstrong, formerly a part-
ner in the now-defunct R&B Report
magazine, is black music editor for
HITS magazine . . . Quincy Jones, a
Seattle native, was awarded an hon-
orary doctorate of humanities June
3 from Seattle Univ.

PAINTING IN
THEKEYOF D

When George Benscn first heard the mus ¢ of
Bryan Loren he saw pictures. From G-Hat to
A-Sharp, Brvan carefully builds layers of
textured sound to cseate what he desaribes as
“three-dimensional music” with e edronics. It's
what makes him a true innovator.

Mr. Benson chose Brvan Loren as this y2ar's

winner of tke Sony lhnovators award in Seund
because, in his words, "Bryan’s got the power of
talent, his imagination will take him for” We're

—
Are you having a
problem with your
subscription? For

fast service, call

914-628-7771 |
|
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1940 Sony Corporsion of Amerigin Soav and Innoyvaroes in Sight and Sound e Tradeonrks of Sony.

betting on it

The Sony Innovators Program. A eelebraticn of
the unique creativity of artists who share
Sony's spirit of innovation;

SONY

N N VATOR

INNOVATORS IN SIGHT AND SOUND ..
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“The Power”

This summer will be getting even more hectic

as Chill Rob G keeps the words flowing.

And now the smash single is avallable on
“Ride The Rhythm”

both cassette and the brand new CD.

Also, the new video proves

L. that Chlll Rob G Is the one
with the true Powerll

Lo/ 4
Brh

HE'S GOT THE POWER

©1990 WILD PITCH RECORDS, LTD. 212-594-5050 fax 212-268-4968

FOR WEEK ENDING JUNE 16, 1990

»oo-HOTRAP SINGLES.

We Are Family. The OBR/Columbia family turns out in force to support Tashan, who performed cuts frem his aloum “Cn The
Horzon" at a showcase at New York's Nell's recently. Shown, back row from left, are Carmen Ashhurst-Watson, president,
Def Jam Racordings; Russell Simmons, CEO, Rush Associated Labels; Ruben Rodriguez, senior VP, black music, Columbia;
Tashan; Bob Sherwood, senior VP, internationai marketing Columbia; and Sara Melendez, VP of marketing, black music & jazz,
Columbia. Shown, front row from left, are Angala Thomas, director of product marketing, biack music & jazz; Cynthia Badie-
Rivers, director ¢f national publicity and artist development. Jerry Blair, director of top 40 promotion; and Eddie Jorge, local
premotion manager, black music and jazz, all at Columbia. At the botiom is John Coppola, dance promotion manager.

e Compiled from a national sample of retail
05 ;;5 §o o TITLE and one-stop sales reports. ARTIST
TY | W G| xxT
=2 |32 |~z | 30 LABEL & NUMBER/DISTRIBUTING LABEL
** NO.1 & &
1 1 2 6 AMERIKKKA'S MOST WANTED ¢ ICE CUBE
PRIORITY 7220 (C) 2 weeks at No. 1
THE POWER & SNAP
D| s | 3|1 | HERNS
@ 4 5 9 THE POWER POWER JAM FEATURING CHILL ROB G
WILD PITCH 1018 (M)
@ 5 7 5 U CAN'T TOUCH THIS & M.C. HAMMER
CAPITOL 15571
5 2 1 9 9111S A JOKE & PUBLIC ENEMY
DEF JAM 44-73179/COLUMBIA (C)
6 | 6 | 4 | 10 | “BGIRLS @ YOUNG AND RESTLESS
PANDISC 056 (C)
(| 8 | 12| 8 | MYHOOPTIE @ SIR MIX-A-LOT
NASTYMIX 76988 (M)
8 9 9 8 FUNKY FOR YOU & NICE & SMOOTH
FRESH 80139/SLEEPING BAG (C)
(9| 10 | 14| 4 | TURTLE POWER ® PARTNERS IN KRYME
SBK 19710 (C)
10| 7 | 6 | 21 | THEHUMPTY DANCE &  DIGITAL UNDERGROUND
TOMMY BOY 944 (C) (M)
@ 6 | — | 2 LET THE RHYTHM HIT 'EM @ ERIC B. & RAKIM
MCA 24026 (C)
@ 15 18 6 IT'S JUST A GIRL THING & (CEY JAYE
ARISTA 2001 (C)
16 7 RAISE THE FLAG @ X-CLAN

ot
w
—
~

4TH & B'WAY 487/ISLAND (C)

4
4
|

]

53 | 4 | FAME90 DAVID BOWIE WITH QUEEN LATIFAH-
RYKO 56163/EMI(C)

88

20 | — 2 OWNLEE EUE & KWAME
ATLANTIC 82100 (C)
16 18 2 4 ON THE ROAD AGAIN & AUDIO TWO
FIRST PRIORITY 0-96434/ATLANTIC (C)
*M W MAN Al
v |6 w6 | Mewos FLLOW AN ACE
% | — 2 ONE TIME GAFFLED EM UP COMPTON'S MOST WANTED
ORPHEUS 72292/EMI (C)
11 8 14 FUNHOUSE @ KID 'N PLAY
SELECT 62356 (C)
PAWNS IN THE GAME & PROFESSOR GRIFF

14 SKYYWALKER 131 (C) (M)

WHAT “U” WAITIN' “4"?
WARNER BROS. 0-21477 (C)

THE WOMAN IN ME
GEFFEN 0-21506 (C)

JUICY GOTCHA CRAZY
CAPITOL 15510 (C)

© JUNGLE BROTHERS

SEEEE

@ SILK TYMES LEATHER

7 17 13 13 & OAKTOWN'S 3.5-7

u | 25 | 5 | 10| DONTSWEATME $MC SHYD
s | 10| w0 | 15 | MURDERRAE. & ABOVE THE LAW
NEWp | 1 | UTREAT MERIGHT T UaC
@D Newp | 1 | SETITOFF  DEF DAMES
B 2 I 19 .18 gwﬁhmggeg‘zowmsmm eLL.cooL)
NEWD 1 Ic‘ggcc)mLINMzgég.gxxﬂamssnos.(c) Saler ShEH

THE FORMULA ¢DOC

30 21 l 17 13 RUTHLESS 0-96500/ATLANTIC (C)

Products with the greatest sales gains this week. @ Videoclip availability. ¢ Recording Industry
Association of America (RIAA) certification tor saies of 500,000 units. A RIAA certification for sales of
1 million units. Catalog no. is for 12-inch vinyl single. (C) Cassette single availability. (M) Cassette maxi-
single availability. (CD) Compact disk single availability.

. /B

/8% E ¢ LB
SBK Acquires Steele. SBK Records
brass stop by Ameraycan Studios to
welcome singer/songwriter Terry Steele
to the roster. Steele, who penned the
Luther Vandross hit “Here And Now,”
has recently released his single “If |
Told You Once” from the album “King
Of Hearts.” Shown, from left, are
producer Ollie Brown; Charles
Koppelman, chairman/CEO of SBK
Records Group; Steele; and Seline
Armbeck, director of A&R, SBK.

M

o/

Stars Of Today & Tomorrow. The All-Stars Talent Show Network, cne of the
iargest community-based talent-show networks in the country, recently held its
finals in New York, with 17 acts and celebrity judges and presenters. Shown
packstage at Town Hall, back row from lefi are Malcolm Jamal Warner: Gail Peck,
axecutive producer; Kool Moe Dee; Nanetie Garcia, assistant director of special
markets, Canada Dry (one of the show’s sponsors); a member of winning group
Motif, and an unidentified friend. In the middle row, from left, are two members of
Motif with rapper Doug E. Fresh; up front is M.C. Lyte. (Photo: William Ballinger)

Cardiac Queen. Cardiac Records
signs its first act, Queen Mother Rage.
Shown at the signing, from left, are
Cardiac VP of A&R Bob Ghossen, X-
Clan’s Lumumba Professor X, Cardiac
president Cathy Jacobson, and group
members Paradise and Sugar.

BMI Fetes L.A. & Face. BMi
president/CEQ Frances Preston
presents plaques to BMI songwriters of
the ysar Antonic “L.A." Reid, ieft, and
Kenny “Babyface” Edmonds, right. The
pair's work in 1989 includes “Every
Little Step,” “Superwoman,” “The
Lover In Me,” and “On Our Own."”
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BLACK Il

LABEL EXECUTIVES TURN THEIR EARS TOWARD ADULT-ORIENTED BLACGK ARTISTS

(Continued from page 29)

“but with the advent of disco mu-
sic in the '70s, it seemed as if a lot
of the more adult-oriented art-
ists—both new and established—
can record ballads and receive
good airplay. I still don’t think
even the stations that profess to
have a black AC format are being
totally fair to certain artists.
There are still some stations who
just think of [Nancy Wilson] as a
jazz artist.”

Joe “Butterball” Tamburro, PD
of WDAS Philadelphia, notes that
one year after switching to a black
AC format, the station is doing
well. Says Tamburro: ““I think that
black radio can have several for-
mats just as mainstream radio
does. We find that the industry has
picked on the fact that stations like
ours are here to stay; we may not
be playing the singles but a lot of
times we're playing several album
cuts ... We can usually find cuts
on artists that fit our format, al-
though we won’t play any rap or
hip-hop because we find our audi-
ence [25-54 demos] doesn’t want to
hear it.”

Tamburro adds that ‘““Madison
Avenue knows that the black con-
sumer who constitutes our target
audience has real purchasing pow-
er, so they want to advertise banks
and airlines on our station, where-
as stations who target a younger
demo may get primarily major ad-
vertisers like Burger King or Mc-
Donald’s.”

Changing formats was also a
matter of economics in an increas-
ingly competitive black radio mar-
ketplace, says Tamburro. “Urban
stations that are owned by major
corporations have the million-dol-
lar budgets to advertise. We don’t.
To be competitive, we have adopt-
ed a format that we know a seg-
ment of the audience definitely
wants to hear. Although we call it
‘black adult contemporary,’ it isn’t
as laid-back as general-market AC
stations.”

Harold Childs, VP/GM, jazz &
progressive music, at Warner
Bros., feels that a number of black
radio stations “lost credibility with
black adults because [they were
playing] rap,” and that the emer-
gence of Wave-type formats and
the fact that black consumers are
also increasingly ‘‘converting
from albums to compact disks”’
have aided in establishing “strong
sales for artists like Joe Sample
and Al Jarreau. Almost 75% of our
sales now are in CDs.”

Arista’s Tony Anderson, VP
R&B promotion, concurs, noting
that “over 30% of the population is
now over 30, so to a large degree
that has made an impact on the
sales we're experiencing with art-
ists like Kenny G, whose ‘Live’
double album has sold a million
copies. In all, he sold 6 million al-
bums with his previous two al-
bums and his appeal is predomi-
nantly to an adult audience.”

Anderson adds that Arista is not
focusing on signing black music
artists with just adult appeal,
“since we have a roster with art-
ists who cross many demographic
lines. Lisa Stansfield did that, Jer-
maine’s ‘Don’t Take It Personal’
did that. Plus we have artists like
Jeffrey Osborne, Jennifer Holli-

‘Our audience
doesn’t want to hear
rap or hip-hop’

day, Aretha, and Dionne [War-
wick], who definitely have adult
appeal. In fact, Dionne’s next proj-
ect [an album of Cole Porter mate-
rial] is just what the doctor or-
dered for quiet storm and black
adult contemporary formats.”

Tony Kidd, PD at WVAZ, points
out that his station, which calls its
format black adult contemporary,
will play “cuts by Soul II Soul, En
Vogue, and even Madonna, if they
fit our format.” He adds that “we
have responded to a need. It
wasn’t the case of a group of pro-
grammers sitting around deciding
to do this kind of format. We're not
just a station playing golden old-
ies. We play a mix of musie but we
won't play rap or heavy dance
stuff because in this particular
market, adults don’t want it in the
mix.”

Kidd adds that “‘in cities where
there is a highly concentrated
black population, this format is
working. Plus we’'ve found
through research that although
our audience is primarily 25-54,
we're also doing respectably with
the 18-34 listeners in Chicago.”

Atlantic Records, with artists
like Miki Howard, Paul Jackson
Jr., and Gerald Albright, has clear-
ly benefited from the increased
number of radio outlets and for-
mats open to programming adult-
oriented music. Richard Nash, VP
promotion, black music, says, “Al-
though our target is still the main-
stream urban market with all our
artists, we find that album cuts
are getting more play now on par-
ticular stations and that a signifi-
cant number of ballads are being
played on all formats. Troop is an
example of a young act that has
across-the-board appeal, while
with Miki Howard there’s been al-
most a doubling of sales from her
first to her third album. There’s no
doubt that quiet storm programs
have been playing a number of
tracks from the album.”

From the artists’ standpoint,
there is no question that there are
more opportunities for increased
sales and airplay. Earl Cole Jr.,
owner of Cole Classic Manage-
ment, with such clients as Surface,
Atlantic Starr, Paul Jackson Jr.,
the MAC Band, and Barbara
Weathers, says that Columbia’s

Surface achieved platinum status
“based on a string of what I'd call
black adult contemporary or quiet
storm records. In fact, in looking
at their next album, we're talking
about doing special quiet storm
mixes.”

Cole notes that when an act has

built its hit-making foundation on
being more ballad-oriented in its
approach, ‘‘the public actually
won’t accept them when they try
to do something else,” citing At-
lantic Starr as an example. With
another client, Paul Jackson Jr.,
Cole says that an increased num-
ber of radio outlets has meant that
“his second Atlantic LP outsold
his first album on release. He’s
now able to use the niche in the
marketplace that’s naw opened
u .Y!
Cole also manages producer
Dean Gant, who has worked on
Peabo Bryson’s last album, and
says that the demand for Gant’s
work has increased considerably
as record companies szek “more
product in that quiet storm vein. I
feel that that format is not only al-
lowing veteran artists to do what
they do best but is also something
that new artists can use. Overall,
we're seeing a return te strong
melodies, meaningful lyrics, and a
resurgence of what used to be the
bread and butter for R&B artists:
real music.”

WE are THE premier UK specialist in the
WORLDWIDE EXPORT OF REGGAE MUSIC.

We carry Compact Discs, Cassette Tapes, Vinyl albums, videos,
Disco 45°s & pre-release singles — covering every stage in the
development of Reggae. From Ska, ‘Bluebeat’, Rock Steady, Toasting
and Dub through to Rockers, Steppers, Roots and Culture, Lovers,
D.]., Singjay, Fast-Chat, Dance-Hall, Ragamuffin and Hi-Tech.

JET STAR RECORDS - 155 ACTON LANE, PARK ROYAL, LONDON NW10, ENGLAND - & 081 961 588FAX 081 965 7008
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FOR WEEK ENDING JUNE 16, 1990

b= “HOT DANCE MUSIC

T CLUB PLAY s/g/¢].| 12-INCH SINGLES SALES
N — . X N 5 = . . q
% ‘Z’ ‘é’ Q% TITLE Compiled from a national sample of dance club playlists. ARTIST % E ‘é’ Q% TITLE Compiled from a national sample of retail store and one-stop sales reports. ARTIST
= — & | 285 | LABEL & NUMBER/DISTRIBUTING LABEL = - o | 28 | LABEL & NUMBER/DISTRIBUTING LABEL
*x NO.1 * % *% NO.1 » x
3 5 7 PUMP THAT BODY vE 1337-1-JD/RCA 1 week at No. 1 @ MR, LEE @ 2 2 10 HOLD ON ATLANTIC 0-86234 1 week at No. 1 @ EN VOGUE
8 4 4 10 THAT'S THE WAY OF THE WORLD FFRR 886 981-1/POLYDOR @ D-MOB WITH CATHY DENNIS 2 1 1 8 VOGUE SIRE 0-21513/WARNER BROS. € MADONNA
3 1 3 ] DUB BE GOOD TO ME ELEKTRA 0-66654 @ BEATS INTERNATIONAL J 3 7 5 U CAN'T TOUCH THIS CAPITOL V-15571 & M.C. HAMMER
@ 5 8 8 HOLD ON ATLANTIC 0-86234 @ EN VOGUE @ 6 8 | 7 THE POWER ARISTA AD1-2014 @ SNAP
5 2 1 10 THE POWER aRriSTA AD1.2014 @ SNAP 5 5 5 7 DON'T WANNA FALL IN LOVE WARNER BROS. 0-21526 @ JANE CHILD
6 7 10 7 FAME 90 RYKO v-56163/EMI @ DAVID BOWIE WITH QUEEN LATIFAH 6 7 6 10 RUB YOU THE RIGHT WAY MOTOWN MOT-4657 @ JOHNNY GILL
7 8 ] 11 COME INTO MY HOUSE TOMMY BOY TB-948 @ QUEEN LATIFAH 1 4 3 9 ALRIGHT (REMIX) A&M 75021-1235-1 @ JANET JACKSON
8 11 12 7 WILL YOU BE THERE ENIGMA 7 75550-0 CELEBRATE THE NUN 8 9 10 7 NICETY RUTHLESS 0-96480/ATCO ® MICHEL'LE
@ 12 15 7 BAD OF THE HEART COLUMBIA 44 73177 @ GEORGE LAMOND @ 11 12 7 THAT'S THE WAY OF THE WORLD FFRR 886 981-1/POLYDOR @ D-MOB WITH CATHY DENNIS
14 22 5 DON'T YOU LOVE ME 4TH & B'WAY 440506-0/ISLAND @ 49ERS 10 12 14 7 PUMP THAT BODY JIVE 1337-1-JD/RCA & MR. LEE
@ 15 26 4 THIS BEAT IS TECHNOTRONIC SBK v-19709 @ TECHNOTRONIC @ 13 16 7 BAD OF THE HEART COLUMBIA 44 73177 @ GEORGE LAMOND
12 9 6 10 U CAN'T TOUCH THIS CAPITOL v-15571 & M.C. HAMMER 12 8 4 11 POISON mca 24003 @ BELL BIV DEVOE
13 10 7 8 POISON mCa 24003 @ BELL BIV DEVOE 13 10 11 ] COME INTO MY HOUSE TOMMY BOY TB-948 @ QUEEN LATIFAH
14 13 16 7 GET DUMB! (FREE YOUR BODY) VENDETTA 75021-7037-1/A&M THE CREW 14 14 17 8 THE POWER WILD PITCH WP-1018 POWER JAM FEATURING CHILL ROB G
15 6 2 9 VOGUE SIRE 0-21513/WARNER BRCS. © MADONNA @ 17 22 7 GHETTO HEAVEN ATLANTIC 0-86238 @ THE FAMILY STAND
21 27 4 SITTIN' IN THE LAP OF LUXURY wTG 41 73168/EPIC @ LOUIE LOUIE 20 26 4 GET DUMB! (FREE YOUR BODY) VENDETTA 75021-7037-1/A&M THE CREW
@ 18 24 6 WHAT U WAITIN 4? WARNER BROS. 0-21553 @ JUNGLE BROTHERS 17 15 20 6 FAME 90 (REMIX) RYKO V-56163/EMI @ DAVID BOWIE WITH QUEEN LATIFAH
22 34 4 BOUNCE BACK MCa 24018 ALISHA 18 19 24 7 WHAT U WAITIN 4? WARNER BROS. 0-21553 @ JUNGLE BROTHERS
19 24 35 4 THE LOVER WHO ROCKS YOU (ALL NIGHT) REPRISE 0-21524/WARNER BROS. @ INDIA 1 23 31 4 MENTIROSA/WELCOME TO MY GROOVE CAPITOL V-15509 © MELLOW MAN ACE
20 28 42 3 TALKING WITH MYSELF (REMIX) MERCURY 875 215-1 @ ELECTRIBE 101 @ 25 30 6 GIRLS NITE OUT RCA 2546-1-RD @ TYLER COLLINS
2]) 23 32 4 RUB YOU THE RIGHT WAY MOTOWN MOT-4657 @ JOHNNY GILL @ 30 = 2 THIS BEAT IS TECHNOTRONIC SBk v-19709 @ TECHNOTRONIC
@ 29 42 3 AMADO MIO/CRACK ATTACK CAPITOL v-15551 GRACE JONES @ 26 33 ] WHY YOU GET FUNKY ON ME (FROM “HOUSE PARTY") MOTOWN MOT-4711 @ TODAY
* % & POWERPICK * & & ) 28 | 35 | 5 | THE BLUES WiNG873995.1/POLYDOR © TONY! TONI! TONE!
41 | — | 2 | ADREAM'SADREAM VIRGIN 0-96469 SOUL 1l SOUL * & & POWERPICK #* & %
m 35 44 3 SUNSHINE/| FEEL LOVE SANDSTONE SSL 12-1 FAX YOURSELF @ 44 — 2 LET THE RHYTHM HIT "EM MCA 24026 : ERIC B. & RAKIM
25 17 20 7 HEAD LIKE A HOLE TvT 2614 NINE INCH NAILS 25 22 19 19 THE HUMPTY DANCE TOMMY BOY TB-944 @ DIGITAL UNDERGROUND
31 | 41 5 TALK ABOUT ROCKIN' CAPITOL v-15574 2 GIRLS 32 | 45 3 THE LOVER WHO ROCKS YOU (ALL NIGHT) REPRISE 0-21 524/WARNER BROS. © INDIA
27 32 37 5 FOOLS GOLD SILVERTONE 13154-1-JD/RCA @ THE STONE ROSES 27 18 15 8 DUB BE GOOD TO ME ELEKTRA 0-66654 @ BEATS INTERNATIONAL
37 = 2 INFINITY RCA 2570-1-RD GURU JOSH 28 29 38 4 GOOD LOVE mCa 24000 ® KLYMAXX
@ 45 _ 2 CAN'T HOLD BACK ATLANTIC 0-86192 @ DOUG LAZY 29 27 36 5 RESCUE ME SLEEPING BAG SLX-40155 RAIANA PAIGE
@ 38 43 3 YOU DO ME VIRGIN 0-96495 @ RYUICHI SAKAMOTO @ 41 44 3 YOU CAN'T DENY IT ARISTA AD1-2024 LISA STANSFIELD
| @ 43 — 2 TAKE YOUR TIME/DON'T YOU WANT MORE CAPITOL V-15579 MANTRONIX 31 31 37 5 DATE WITH THE RAIN ATLANTIC 0-86222 JAMIE PRINCIPLE
i * % & HOT SHOT DEBUT * & & 32 16 9 10 GET A LIFE/FAIRPLAY VIRGIN 0-96482 @ SOUL Il SOUL
32) NEW B 1 YOU CAN'T DENY IT ARISTA AD1-2024 LISA STANSFIELD 33 | 21 | 13 | 11 | SPIN THAT WHEEL SBK v-19706 @ HI TEK 3 FEATURING YA KID K
3|16 | 137 N-R-G mca 24015 @ ADAMSKI 30)| 36 | 41 | 3 | BOUNCEBACK mca24018 ALISHA
k’ 40 = 2 STRIKE TO THE BODY/JACKHAMMER FICTION 873 849-1/MERCURY DIE WARZAU 35) 48 _ 2 SITTIN' IN THE LAP OF LUXURY WTG 41 73168/EPIC @ LOUIE LOVIE
35 | 33 38 5 PICTURES OF YOU ELEKTRA 0-66639 ® THE CURE 3% | 35 | 39 4 HEAD LIKE A HOLE TvT 2614 NINE INCH NAILS
(@O | NEWP | 1 | FXcoumsiasa73ise © AGUY CALLED GERALD [€1)) 46 | 46 | 3 | TURTLE POWER sBKv-19710 © PARTNERS IN KRYME
(D) | NEWP | 1 | COUNTTO THREE/GIVE ME YOUR HAND ENIGMA 7 755450 RED FLAG * % * HOT SHOT DEBUT * #
38| 19| 23 7 THE SEX OF IT COLUMBIA 44 69204 @ KID CREOLE AND THE COCONUTS (38) | NEWD 1 A DREAM'S A DREAM VIRGIN 0-96469 © SOUL Il SOUL
39 20 19 8 VISIONS 4TH & B'WAY 497/ISLAND ROBERT OWENS 39 42- 42 3 LOVING YOU LIKE CRAZY CUTTING 235 CORINA
40 46 2 WALK ON THE WILD SIDE TABU 429 73164/EPIC @ JAMIE J. MORGAN 40 24 18 12 ENJOY THE SILENCE SIRE 0-21490/WARNER BROS. @ DEPECHE MODE
NEW } 1 BROOKLYN-QUEENS OEF JAM 44 73187/COLUMBIA @ 3RD BASS 50 2 DON'T YOU LOVE ME 4TH & B'WAY 440506-0/ISLAND @ 49ERS
42 34 33 4 GIRLS NITE OUT RCA 2546-1-RD @ TYLER COLLINS NEW } 1 YOU SHOULD KNOW BY NOW ATLANTIC 0-86186 CHRISSY I-EECE
43 30 36 4 DATE WITH THE RAIN ATLANTIC 0-86222 JAMIE PRINCIPLE 43 37 27 8 911 1S A JOKE DEF JAM 44 73179/COLUMBIA @ PUBLIC ENEMY
NEW ’ 1 MOMENTS IN SOUL 2vx 6278-12 J.T. AND THE BIG FAMILY 44 49 —_ 2 NOVEMBER SPAWNED A MONSTER SIRE 0-21529/WARNER BROS. MORRISSEY
45 27 17 8 LIGHTNING MAN GEFFEN 0-21465 @ NITZER EBB NEW } 1 STREET TUFF DESIRE 873 743-1/MERCURY @ REBEL MC & DOUBLE THE TROUBLE |
46 4 48 5 PROBABLY A ROBBERY/SPACE GLADIATOR ENIGMA V-75543 RENEGADE SOUNDWAVE 46 33 l 32 6 ALL THAT GLITTERS ISN'T GOLD CAPITOL V-15569 @ THE COVER GIRLS |
47 36 18 11 ALRIGHT (REMIX) a&M 75021-1235-1 @ JANET JACKSON NEW) 1 IT'S TIME QWEST 0-21474/WARNER BROS. @ THE WINANS
48 42 25 9 DON'T PLAY ME RAW SLEEPING BAG SLX-40160 ECSTASY NEW } 1 MAKE YOU SWEAT ELEKTRA 0-66683 KEITH SWEAT
49 2% | 14 10 MENTIROSA/WELCOME TO MY GROOVE CAPITOL V-15509 @ MELLOW MAN ACE 49 47 34 9 PACIFIC TOMMY BOY TB-949 @ 808 STATE
50 25 i 11 E STREET TUFF DESIRE 873 743-1/MERCURY @ REBEL MC & DOUBLE THE TROUBLE 50 34 25 10 BLUE SAVANNAH SIRE 0-21428/WARNER BROS. @ ERASURE |

OTitles with the greatest sales or club play increase this week. @ Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Records listed under Club Play are 12-inch

unless indicated otherwise. ©Copyright 1990, BPI Communications Inc. All rights reserved.
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DANCE S

Some Summer Sizzlers On The Alternative Tip:
MacColl, Anything Box, Inspiral Garpets, More!

“Tread lightly in your dreams,
They might come true for you to-
morrow”—Kirsty MacColl

A DAY IN THE LIFE: An abun-
dance of alternative and progressive
sounds have been making themselves
known as the summer kicks into full
swing. As always, there's a host of
varying genres within the genre.
Some are more immediately club
friendly than others but all (for the
most part) are worth investigating.
The above quote is taken from a
track from the thoroughly enjoyable
U.S. debut of singer/songwriter/gui-
tarist Kirsty MacColl titled “Kite”
(Charisma). If you're a Smiths fan,
then you'll more than likely find a
soft spot for MacColl. She emotes a
similar sensitivity in her lyrics and
melodies, while the clean, well-tex-
tured production complements. The
comparison should come as no sur-
prise since former Smiths axeman
Johnny Marr lends his unmistakable
talents to seven of the 12 tracks and
co-wrote two. The CD even features a
Smiths cover of “You Just Haven't
Earned It Yet Baby” (which first ap-
peared stateside on the “She’s Hav-
ing A Baby” soundtrack). This “Kite”
flies high with such gems as “The
End Of A Perfect Day,” “Innocence,”
and the featured track “Free World.”
A warranted discovery . .. Ultra Viv-
id Scene makes its major-label debut
with the new EP “Staring At The
Sun” (4AD/Columbia). Presence of
producer Hugh Jones on the title
track is felt giving group brainchild
Kurt Ralske’s musical vision some
space. The track’s easily paced and
melodic nature offers proof of
Ralske’s growing maturity as a song-
writer. The cuts “Crash” and “Some-
thing Better” are also noteworthy . ..
While Mute readies stateside album
debut of Inspiral Carpets, you can
enjoy this five-song collection of the
group’s independently released sin-
gles called “Cool As ****” (Cow-
/Rough Trade, 213-398-8831). The
Carpets effectively utilize the sponta-
neity of a ’60s jam session, a raw
rock’n’roll feel. Gems such as “Joe”
and 16-minute-plus ‘“Plane Crash”
are a go-go dancer’s dream. Shimmy
shimmy shake ... An album we've
been enjoying lately (but that has
been out for some time) is Dessau’s
“Exercise In Tension” (Carlyle, 615

HOT DANCE
BREAKOUTS

CLUB PLAY

. PINEAPPLE FACE REVENGE cariToL
a f,,?g"'CY OF TRUTH DEPECHE MODE

. 1 SIT ON ACID LORDS OF ACID winG

. TRUTH IS OUT OF STYLE MC 900 FT.
JESUS WITH DJ ZERO NeTTWERK

. CRAZY EARTH FORTRAN 5 MUTE BRASIL

12" SINGLES SALES

. PINEAPPLE FACE REVENGE capriTOL

. SOMEONE TO HOLD APRIL
METROPOLITAN

. WE'RE ALL IN THE SAME GANG WEST
COAST RAP ALL-STARS wARNER BROS. |

. JUBILATION ANYTHING BOX eric

. COUNT TO THREE/GIVE ME YOUR
HAND RED FLAG enigma

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

N bW N

(L] W N

by Bill Coleman

385-4611). If you haven’t discovered
this treasure, you should. This pro-
ject follows very much in the industri-
al-inspired dance camp, sporting real-
ly strong songs and production. All
the cuts jam with fervor, but “Never
Change,” “Principal Tension,” “Eu-
rope Light,” “Shovel,” and “Crow-
fest” are personal faves. Sometimes
it's worth flipping the pages back a
bit.

An act that deserves quite a bit
more attention and recognition is
Anything Box. The young trio has
delivered a promising debut album,
“Peace’”” (Epic), that has plenty of
programmable confections. Outfit
masks a Euroc-inflected dance/pop
sensibility that could easily segue
with New Order, Depeche Mode,
Book Of Love, Erasure, and the like.
Providing a lyrical thread of hope in

their music, the trio of Claude S.,
Dania Morales, and Paul Rijnders
deserve your attention and support.
Cuts like “When We Lie,” “Kiss Of
Love,” “Lady In Waiting,” “Just One
Day,” and the new single, “Jubila-
tion,” are highlights ... Fave My
Life With The Thrill Kill Kult has fi-
nally unleashed its hard-hitting “Con-
fessions Of A Knife ..." (Wax Trax,
312-252-1000). Feverishly industrial
dance beats keep the toes-a-tappin’,
with plenty of humor tossed in. Quite
agitated at times. Be sure to drop the
needle on “Hand In Hand,” the
freaky Chic-inspired ‘“Waiting For
Mommie,” “Rivers Of Blood,” and
“Burning Dirt” ... This columnist
was a huge fan of Propaganda’s
classic “The Secret Wish” debut. The
act has made a return with “1,2,3,4”
(Charisma). Although many of the
tracks hark back to the atmospheric
“Secret,” the album never quite hits
as hard. Michael Mertens is the only
member remaining from the original
lineup and the presence of Rolf Dor-
per, Suzanne Freytag, and the char-
ismatic vocals of Claudia Brucken
are dearly missed. The single, “Heav-

(Continued on next page)
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NITZER EBB’S ‘SHOWTIME’

Seven years after the formation
of Nitzer Ebb, the group is ready
to finally say goodbye to the rigidi-
ty of its earlier work and display
its human side. It was in the mak-
ing of the act’s current Geffen al-
bum, “Showtime,” that songwrit-
ing members Douglas McCarthy
and Bon Harris utilized more tradi-
tional instruments like piano, trum-
pet, and clarinet for the first time.
Says Harris, “It was time to open
up ourselves to a small area of
what we like: the hard and aggres-
sive. We went back to the reasons
we started the band—performance.
The human rather than the techno-
logical side. We wanted to add the
personality of the band.”

Nitzer Ebb was formed in
Chelmsford, England, in 1983 by
schoolmates McCarthy, Harris, and
then-member David Gooday with
the help of the conceptualist/artist
Simon Granger. By 1984, the group
gained popularity on the British
club circuit and got the attention of
PWL'’s Phil Harding, who helped
them get signed to the Power Of
Voice Communications label.
Nitzer Ebb’s first independent re-
lease, “Isn’t It Funny How Your
Body Works,” became an instant
club favorite.

After a few more successful sin-
gles, including “Let Your Body
Learn” and “Murderous,” which
both rose high on alternative play-
lists, Nitzer Ebb was signed by
Mute Records in the U.K. and Gef-
fen in the U.S. The group’s Har-
ding-produced debut album, “That
Total Age” (1987), spawned yet an-
other club anthem, “Join In The
Chant.”

After Nitzer Ebb’s first Europe-
an tour in 1988, Gooday exited the

group and was replaced by Julian
Beeston, who remains a steady
nonwriting member of the group.
In 1989, “Belief” was released in
the States and so, too, was the
band’s eighth single, “Control I'm
Here.” This offering made it possi-
ble for the band to finally tour
America. And it was with the mem-
ory of this concert series that
Nitzer Ebb went into the studio to
write and record “Showtime,” pro-
duced by Flood (U2, Erasure, Caba-
ret Voltaire).

“It’s been a process. Our first al-
bum was an imaginary creation,
the second reflected a consolidation
of our thoughts, now it’s time to
begin showing what we can do. It’s
‘Showtime,” "’ says McCarthy.

With “Showtime,” Nitzer Ebb is
hoping to capture more of the mar-
ket and broaden its base. The sin-
gle “Lightning Man” was a top 15
hit on Billboard’s Club Play chart,
while remixes of “Getting Closer”
have just been serviced to clubs
and progressive radio. McCarthy
concedes that “alternative used to
be as unlistenable as you like. Now
the dividing line between alterna-
tive and mainstream is thinning.
We're very much on the edge but
now it's possible for us to slip into
mainstream’s backdoor. In the fu-
ture we're hoping less gets in the
way of others listening to us.”

BILL BARENBOIM |

LOUIS BREAKS MOLD

With the release of his Epic
debut album, “From The Mind Of
Lil Louis,” DJ/musician Lil Louis
is out to break the sometimes
confining mold cast for dance
music artists—whether his label
likes it or not.

(Continued on next page)
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Diana Brown “Master Plan”

Blacksmith “Hold You Back®
Orbital “Chime”
Planet X ‘[ Won't Dance”
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D-Mob “(’mon And Get My Love”
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cassettes and compact discs.
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TOP L ATIN ALBUMS..

by Carlos Agudelo

DIANA ALVAREZ, UNTIL NOW in charge of promo-
tion for CBS Discos in New York, has been promoted to
manager of A&R. She will be working out of the compa-
ny’s Miami headquarters, assisting A&R VP Angel Car-
rasco. Alvarez will be replaced by veteran promoter
Sammy Vargas, who has been working independently
with the company for the past six years. Vargas, by the
way, just came back from the National Assn. of Inde-
pendent Record Distributors and Manufacturers
(NAIRD) convention in Nashville. He says that one of
the main questions from retailers and distributors was
how and where to get Latin product, particularly jazz.
Another hot topic of debate was, predictably, the prob-
lem of piracy, which has had a devastating ‘effect on the
indie scene. “An independent guy makes a hit record
and then somebody else comes and makes 100,000 copies
of it. That destroys him,” says Vargas.

THE ARTISTS AND NEW PRODUCT from Kubaney
Records were presented at a dinner reception held in Mi-
ami May 25. The highlight of the evening was the pre-
sentation of a platinum record to Pochi & the Coco
Band for sales of 100,000 units on the album of the same
name. Also present were Colombian salsa singer Ara-
bella; David Oliva; Jose Amaya; singer/composer
Mighty Dow (Isidore York), nominated for the Lo
Nuestro composer-of-the-year award for his song “San
Martin Rumba”; merengue artist Pachi; Tony B, a re-
markable Dominican rapper who gave attendees a taste
of the latest rage in the Latin music world, i.e,, a cross
between rap, salsa, and merengue; and pop-balladeer-
turned-salsa-singer Oscar de Fontana, whose new salsa
album is coming out soon. Judging by his performance

of the salsa tune “La Perestroika,” de Fontana can hold
his ground in front of any good sonero of today. All in
all, the evening was a good showcase not only for the
company's artists but also for the very capable team
headed by veteran disquero Mateo San Martin, now in
charge of the publishing side of the business, his son
Tony, president of the record company, Patricia Jara-
millo, and the rest of the staff.

BIG MONTH FOR BMG: The label’s busy release
schedule includes “Obsesion,” the latest album by rock
artist Miguel Mateos; “El Diablito,” by Mexican rock
group Caifanes; and “Veneno En La Piel,” by Spanish
rockers Radio Futura. Also, BMG’s pop slate for June

Staff changes afoot at CBS;
Latin jazz hot at NAIRD

includes the new album by José José, traditionally one
of the label’s best-selling artists, titled “En Las Buenas
..., ” and the new one by Rocio Durcal, “Si Te Pudiera
Mentir,” another production from the leader of Los Bu-
kis, Marco Antonio Solis ... Radio Futura, by the
way, is expected to share the stage at New York’s Palla-
dium July 14 with Camarén De La Isla, Ultimo De La
Fila, Ketama, and possibly Rail Orellana. The show
will be part of the New Music Seminar’s talent show-
cases. This will be the first time a progressive flamenco
rock concert is held in New York. For those attending
the seminar, it will be an excellent opportunity to catch
some of the best contemporary music Spain has to offer.

FOR THE RECORD: After giving me the scoop about
Latin Sound Network product being set for distribution
by BMG in Latin America, except Mexico, the compa-
ny’s owner, who at the time said it was a confirmed deal,
told me he changed his mind. Now the company’s prod-
uct will be distributed only in Spain by BMG.

o Photos from the Latin Music Seminar appear on
page 81.
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“A lot of artists get intimidated
with the fear of getting dropped by
their label,” he says. “But you’'ve
got to take chances and remain
faithful to what inspired you to
make music in the first place. I will
not be stifled or intimidated in
order to climb the charts.”

Apparently, the Chicago native
will not have to worry. His first
single, the racy house jam “French
Kiss,” went on to top Billboard’s
Dance Club Play and 12-Inch
Singles Sales charts. The follow-up,
the equally intriguing “I Called
U,” enjoyed impressive chart runs
as well. Not bad for an artist who
claims to be working against the
political elements at his label.

“I think the problem is that
[Epic] sees me exclusively as a
dance artist,” he says. “I'm trying
to come out from so many
different angles that I think to
categorize me is not completely
accurate. I'm not trying to be
arrogant, I’'m merely trying to be
true to my art.”

Louis’ views on music were, no
doubt, influenced by his father,
blues and jazz guitarist Bobby
Sims, who is famous for adding
riffs to classics by B.B. King and
Bobby “Blue” Bland. “He taught
me that it isn’t always easy to stick
to your guns,” Louis says, ‘“but
ultimately rewarding when
everything comes together.”

He gained his initial experience
under the tutelage of
producer/mixer Marshall
Jefferson, working on versions of
Hercules’ “7 Ways To Jack.” Louis
eventually began issuing his own

material independently on the
Dance Mania label; several of these
tracks appear in revitalized form
on “From The Mind Of ... "

During the New Music Seminar
last year, Louis unleashed the
controversial “French Kiss” on his
own Diamond Records label. The
track stormed the underground
club scene, and glided to the top of
various European dance and pop
charts. By the fall of 1989, Epic
picked up the track and the
accompanying full-length album.
The results are a series of inspired
deep-house workouts and plush
jazz ballads, with some rock-
oriented material thrown in for
good measure.

“I'm quite proud of this record,”
he says. “But it’s just the tip of the
iceberg. There are so many other

avenues to explore. The options are
exciting.”

In the meantime, Louis is
dividing his time jetting back and
forth between the U.S. and London
for promotion gigs. But don’t be
surprised if he packs up and plants
permanent roots in the U.K.
sometime soon.

“There’s a support circle in
London that you rarely find
anywhere else,” he says. “If you're
good, they tell you. And if you're
sincere, they take you as part of
their own. As much as I love
America, any place that supports
art like that is where I want to
be.”

The new 12-inch will be a Louis
remix of “Insecure” backed with
“Nice & Slo,” remixed by Tony
Humphries. LARRY FLICK

DANCE TRAX

(Continued from preceding page)

en Give Me Words,” is a highlight
but, overall, the project exudes a very
MOR (middle-of-the-road) quality:
Shirley Bassey meets Vangelis?

JUST ANOTHER DAY: Other re-
leases circulating: “Mecca” (Charis-
ma) by Age Of Chance. Note the se-
lections ‘“Higher Than Heaven,” the
ESG-inspired “Snow Blind,” “What’s
Happening,” and the new single,
“Time’s Up’’; “Swagger’” (En-
sign/Chrysalis) by the Blue Aero-
planes; “packed!”’ (Sire) by the Pre-
tenders; ‘“Bloodletting” (IRS) by
Concrete Blonde—great cover art,
too!; “Land Of The Damned” (C'est

La Mort, 504-774-8286) by Handful
Of Snowdrops—note the title cut;
“Goodbye Jumbo” (Ensign/Chrysa-
lis) by World Party; the “12-Inch An-
thology” (Nettwerk, 604-687-8649) of
Skinny Puppy.

Coming soon are “Kiss Of Life”
(Geffen) by Gene Loves Jezebel,
“The Big Idea” (Ryko, 508-744-7678)
by Dave Stewart & Barbara Gaskin,
featuring an inspired cover of Bob
Dylan’s “Subterranean Homesick
Blues”; “Smooth Noodle Maps”
(Enigma) by Deveo; and the one
you've been waiting for from Iggy
Pop—‘Brick By Brick” (Virgin).
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While others may count their DAT develop- helped dealers establish Compact Disc as the new
ment time in months, Sony DAT is the natural conse-  core of the audio business by successfully launching
quence of 15 years of Sony innovation in digital the first home, car and portable (D players. So we

understand the vast difference between simply selling
merchandise and building a vigorous, appealing
new category at retail. That's why these Sony
DAT introductions are just the beginning.
We are already developing advanced
DAT car and portable machines. We'e taking
- the first significant step in building the
Just as youd expect, our DTC-700 and ES software library: prerecorded DAT music cassettes on
Series DTC-75ES digital decks demonstrate the tan-  the Sony Classical label. In classic Sony fashion, we're
gible benefits of Sony digital expertise. You can hear  supporting our dealers with the most comprehensive
it in our proprietary High Density Linear Converter”  marketing, merchandising and advertising programs
system, our own high-speed loading system and our  in hi-fi history. We're even supporting the music
ultra-stable 4-motor transport. Which means these industry with Sony DAT software duplicators. In fact,
decks not only define DAT, they also refine it our software manufacturing subsidiary—the Digital
Likewise, our DT-60,90, and 120 cassettes Audio Disc Corporation (DADC)—is already offering =
offer such miracles of magnetic engineering as UST ~ duplication service to American record labels.

tape recording.

coating, an HD & R binder, and metal particles you Such broad-based support for DAT would be
would need an electron microscope to see—but not  beyond the capabilities and concerns of any other
to hear. So while the physical form of Sony DAT company. But Sony has a history of continual inno-
might be mistaken for an ordinary cassette, its vation in digital audio. At Sony this total commitment
sound assuredly will not. to digital progress is not extraordinary.

But any retailer knows it takes more than It's just business as usual.

great products to launch a new digital format.

And Sony knows it, too. After all, it was Sony that SONY.

©1990 Sony Corporation of Americo. All rights reserved.
Sony, High Density Linear Converter and The Leader in Digital Audia are trademorks of Sany. THE LEADER IN DIGITAL AUDIO™ I
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Spec’s, Wall To Wall Hurt By Expansion
Webs’ Profits Pale Despite Higher Revenues

EBY DON JEFFREY

NEW YORK—Two music retail
chains disclose in recent financial
reports that store expansion has
hurt profitability.

At Miami-based Spec’s Music
Inc., which runs Spec’s Music & Vid-
eo, net profits essentially were flat
in the company’s fiscal third quar-
ter, due to the rapid opening of mu-
sic and video combo stores.

Meanwhile, Cinnaminson, N.J -
based Wall To Wall Sound & Video
Inc. reports that expansion costs
and disappointing sales contributed
to a net loss for the fiscal year that
ended Feb. 28.

Spec’s net income, for the period
ended April 30, was $490,000, a 3%
increase from the comparable quar-
ter last year. Revenues, however,
rose 24% to $12 million, reflecting
the addition of 11 new stores during
the past year for a total of 54. Same-
store sales, a measurement of units
open at least one year, were up only
3% over last year’s third quarter.

Peter Blei, chief financial officer
of Spec’s, attributes the soft sales
to ‘‘a lack of music product out
there and competition for the enter-
tainment dollar.”

“Given the environment, given
the expansion, they're doing pretty
well,” says Peter McMullin, senior
VP at the Boca Raton, Fla., broker-
age Southeast Research Partners.
He adds, “Stores on average don’t
make money for the first year.”

Blei says sales trends are posi-
tive. “What’s encouraging is that
April was very good, with same-
store sales in the mid-single digits,
and May was very good, with high
single digits. We're on the up-
swing.”

Spec’s product sales mix breaks
down as follows: music, 69%; video
rental, 15%; video sales, 8%; accesso-
ries, 8%.

Blei notes that Spec’s has expand-
ed its total selling space in the past
year by 47% to about 220,000 square
feet. The cost of that expansion has
been about $5 million, he says, add-

ing that 95% of that was financed by
cash flow from operations.

Spec’s has one video-only store,
which opened in February. But, un-
like such music chains as Minneapo-
lis-based The Musicland Group and
Albany, N.Y.-based Trans World
Music Corp., which respectively run
the video sell-through chains Sun-
coast Motion Picture Co. and Satur-
day Matinee, Spec’s store offers vid-
eocassettes for rental as well as for
sale. Asked about expansion of the
concept, Blei says, “We'll see how
this one goes.”

For nine months, Spec’s reports a
7% decline in net income to $1.67
million on a 23% increase in reve-
nues to $36.9 million. Same-store
sales for the period were up 4%.

On the day the quarterly results
were released, Spec’s stock, which
trades on the Nasdaq exchange,
closed at $6.875 a share, unchanged
from the previous day. Its 52-week
price high has been $9.125.

In New Jersey, Wall To Wall re-
ports a $3.68 million net loss for the
fiscal year ended Feb. 28. In the pre-
vious year, the company had net
earnings of $1 million.

Revenues, meanwhile, went up
12.8% over the year before to $171.5
million. Same-store sales were not
disclosed.

The company says sales of video
and audio electronics equipment
were especially disappointing. In re-
action, Wall To Wall has announced
plans to phase out consumer elec-
tronics from 47 of 60 outlets that
sell them.

The chain had 101 stores at year’s
end, including 21 superstores that
sell prerecorded music and video as
well as consumer electronics.

The company incurred large debt
in expanding the chain in the past
two years. Its interest expense
jumped to more than $3.6 million in
the last fiscal year from $1.6 million
the year before.

Charles Dombrowski, chief finan-
cial officer of Wall To Wall, says,
“The tremendous number of stores
we added unfortunately didn’t pro-

duce the volumes we hoped they
would.”

The company also attributes its
net loss to ‘“physical inventory ad-
justments.” Dombrowski says, “We
incurred more shrink than we had
anticipated during the year.”

There has been speculation that
Wall To Wall is on the selling block.
Dombrowski says the company has
no comment on rumors.

Wall Street does not follow the
stock because the number of shares
available to the public is low and
trading has been light.

“High Wire” Act. Elektra recording artist Ernie Isley celebrates with retailers
and label executives backstage at New York’s Bottom Line after two sold-out
shows in support of his debut album, “High Wire.”” Shown, from left, are Mike
Connor, president of MC Entertainment; John Purtill, manager at a New York
outlet of the Wiz; Bonnie Burkert, Elektra Northeast marketing ccordinator; Jaco
Freilich, cassette buyer at a Long island, N.Y., outlet of Tower Records; Isley;
Paul Solce, WEA in-nouse marketing representative; and Seth Rosen, assistant
cassette buyer at a Long Island outlet of Tower Records.

Golumbia Unleashing Indie-Store EP Giveaway
Aims To Build Retail Links For Alice In Chains Band

B BY BRUCE HARING

NEW YORK—Columbia Records’
metal department is giving indie
retailers free copies of a special-
edition EP to build anticipation for
the debut release by Alice In
Chains.

Approximately 150 independent
retailers with a strong track re-
cord in grass-roots metal market-
ing will soon each receive 45 units
of Alice In Chains’ ‘“We Die
Young’ EP, according to Jim Pi-
tulski, Columbia Records’ manag-
er of metal marketing. Each retail-
er will receive 30 cassettes and 15
vinyl copies.

The release will offer two tracks
from the band’s self-titled album,
due out in July, and one track ex-
clusive to the EP. Alice In Chains
has waived royalties on the pro-
ject.

“It's an old technique that was
used for singles promotions,” Pi-
tulski says. ‘A standard thing
with 45s was to throw a box of free
singles to retailers or wholesalers
as a perk, but this type of program
has never been geared toward in-
die retailers.”

A blurb in the cover artwork of

“We Die Young” will advise cus-
tomers to ‘‘pay no more than $3 for
this,” Pitulski says. “It’s a salable
piece of product, but retailers can
do with it what they want. If I

It’s salabie . . . but
retailers can do with
it what they want’

would get something like this, I
might give some away to preferred
customers, and put some on sale.”

A limited amount of point-of-
purchase material will be available
for the giveaway, Pitulski adds.
Retailers are being notified by
mail of the coming shipment,
which will have a June 21 street
date.

“We're asking for in-store play
and prominent display position,”
Pitulski says. The EP will be sent
directly to stores by Columbia, and
is a one-way, nonreturnable item.

The goal of the giveaway is “to
create good word of mouth about
the band on the street as well as
establishing a good relationship
with these retailers,” Pitulski

says. ‘“This is where vou start with
a band like this, and we want to get
these people focused.”

Alice In Chains, described by Pi-
tulski as a “cutting-edge thing, a
cross between King’s X and
Soundgarden,” is being viewed as
a long-term project by Columbia.

“With a lot of majors, there’s
this stigma that metal bands have
to pay off big with their first re-
cord,” he says. ‘““That’s not the
case here. This is a band I don’t
think will get album rock airplay;
they’ll be a college-level band, and
we're looking to develop a long-
term career for them. It would be
great if [the EP] gets into the
hands of the kids that are big in
the metal clique and are the first
ones to pick up on bznds.”

Video suppliers are
stepping up their
use of celebrity
in-store appearances
to promote product
... see page 59
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by Geoff Mayfield

WAVE: Retail Track reluctantly offers a friendly
goodbye to David Wicker, who, in exiting his post as VP
of advertising at The Musicland Group, leaves the mu-
sic industry. “We just wanted to get back home,” says
Wicker, who will be relocating from-Minneapolis to
Cleveland, where he will be VP of marketing for the
mall retail division of Cole National.

Wicker and his wife are natives of Ohio (which must
explain why he always seemed like such a class act to
this Buckeye State-born columnist); both his parents and
hers now reside in Columbus, just a couple of hours
south of the Wickers’ new home.

While the name Cole National may not sound familiar
to you, some of its holdings will. One division operates
toy webs Child World and Children’s Palace; another
runs the eye and key departments at Sears. The mall di-
vision, to which Wicker reports, includes three gift lo-
gos—Things Remembered, H.Q. Gifts, and the fledgling
Monograms.

Wicker became VP of advertising at Musicland two
years ago when Bruce Jesse, now VP of advertising and
promotion at Wherehouse Entertainment, departed.
Overall, he spent seven years on Musicland's executive
row.

To show how much regard Musicland must hold for
Wicker, consider the manner in which the company is
searching for his replacement: Ads have been placed in
The Wall Street Journal.

e

MAYBE, MAYBE NOT: Who'’s buying and who'’s sell-
ing? Can’t say for certain, but a lot of interesting ru-
mors have been in the mill. For several weeks, many in-
dustryites were convinced that Musicland would work
out a deal to acquire Cinnaminson, N.J.-based Wall To
Wall Sound & Video, but the latest speculation is that
those two parties have broken off talks. For now, it ap-
pears that Wall To Wall is off the block, but the compa-
ny declines comment (see story, page 41).

There’s also a buzz that suggests that Super Club,
the owner of The Record Bar/Tracks, Turtle’s,
Rhythm & Views, and three video-related holdings, will
have a big announcement within the 