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NAIRD, Fearing 

A Split, Won't 
OK Stickering 
BY BRUCE HARING 

NASHVILLE -After intense in- 
fighting that threatened to split 
its Board of Trustees, the Nation- 
al Assn. of Independent Record 
Distributors and Manufacturers 
has declined to endorse the con- 
cept of stickering albums with ex- 
plicit lyrics. 

The decision marks a split in the 
ranks of independent labels, 
which produce the bulk of the con- 
troversial rap and heavy metal re- 
cordings that have been stickered. 
Last October, the Independent 
Action Committee of the National 
Assn. of Recording Merchandis- 
ers, an organization that shares 
many members with NAIRD, vot- 
ed to support voluntary stickering 
(Billboard, Nov. 4). 

That informal vote by the 
(Continued on page 98) 

Japanese DAT Units Due In Summer 
Pub Group May Sue To Stop Importation 

BY SUSAN NUNZIATA 

CHICAGO Sony, Matsushita (Tech- 
nics), JVC, and Denon are expected 
to ship DAT machines this summer, 
with Sony leading the charge when it 
makes its $900 and $950 units avail- 
able at the end of June. 

The announce- 
ments, which 
come after almost 
four years of polit- 
ical controversy, 
were made at the 
Summer Consum- 
er Electronics 

Show here June 2-5. 
Several other manufacturers also 

had DAT units on display but did not 
discuss pricing or marketing. 

All were equipped with the Serial 
Copy Management System, a copy 
protection chip that is the focus of a 
bill now in Congress. SCMS allows 
for a digital copy to be made from a 
digital or analog source to a DAT, but 
prohibits the making of subsequent 
copies from that DAT recording. 

cis 
REPORT 

While the Recording Industry 
Assn. of America's response to the 
product announcements was positive, 
the National Music Publishers Assn. 
discussed the possibility of legal ac- 
tion against those companies that 
ship units. 

"We have drafted a complaint," 
says Ed Murphy, president of NMPA/ 
Harry Fox Agency. "If they are go- 
ing to ship them in we're going to 
have to make our determination on 
what we'll do in the courts ... Our 

guys would consider the possibility 
[of a lawsuit] right after the physical 
introduction." 

At this stage, however, DAT's big- 
gest obstacle in the U.S. may not be 
legislation or lawsuits but availability 
of software. Manufacturers are pre- 
dicting that 25,000 -30,000 DAT ma- 
chines will be sold by year's end, with 
80,000 -100,000 shipping to the U.S. 
within the first 12 months. But the 
record companies are making little of 

(Continued on page .99) 
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Labels Will Not Support DAT Ho/lout 
BY KEN TERRY 
and CHRIS MORRIS 

NEW YORK- Record industry reac- 
tion to the upcoming introduction of 
DAT recorders by several Japanese 
manufacturers ranges from negative 
to noncommittal. The consensus 
seems to be that DAT will not fly as a 
consumer product anytime soon- 

ADVERTISEMENTS 

Music not getting you off anymore? Then get REVENGE New 
Orders Peter Hook teams with Dave Hicks & Chris Jones to create 
sensuous rhythms and nonstop grooves with One True Passion. 
Featuring the single /video "Pineapple Face." REVENGE or Capitol. 

24 -7 SPYZ usher in the new decade of peace and love with 
GUMBO MILLENIUM. Blending elements of metal, hip -hop, 
punk, funk, jazz, reggae, ska and more, GUMBO follows up the 
100,000 and selling HARDER THAN YOU. In -Effect Records. 

hispanic causing panic 

and that even if it does, prerecorded 
software will not be a big part of its 
future. 

Meanwhile, rumors of Philips' al- 
ternative to DAT -a mysterious ma- 
chine that can reportedly play and re- 
cord standard analog as well as digi- 
tal cassettes -has made some record 
companies even more reluctant to 
toss their hats into the DAT ring at 

Racy Lyrics: Gettin' 

Busy In A Bathroom 

Has PDs Busy, Too 
BY SEAN ROSS 

NEW YORK -Folks in Jefferson 
City, Mo., seem to like getting 
busy in a Burger King bathroom, 
but radio listeners in New York 
may not. People in Charleston, 
W.Va., don't mind clockin' the ho's, 
even if Chicagoans find that activi- 
ty objectionable. And few people 
anywhere really mind if Madonna 
wants to be spanked, although 
Bostonians find it politically incor- 
rect. 

More than nine months after the 
FCC again began citing stations 
for indecency, but provided no 

(Continued on page 18) 

this juncture. According to Warner 
Bros. VP of quality assurance Ed 
Outwater, who has been briefed by 
Philips, the company's "digital com- 
pact cassette" system will probably 
debut within the next year at a ball- 
park figure of $600 for home decks 
and $300 for portable -type units. 

The prices of Japanese DAT units 
announced at the Chicago Consumer 

(Continued on page 99) 

No. 1 IN BILLBOARD 

HOT 100 SINGLES * IT MUST HAVE BEEN LOVE (FROM 
"PRETTY WOMAN ") 
ROXETTE (EMI) 

TOP POP ALBUMS * PLEASE HAMMER DON'T HURT 'EM 
M.C. HAMMER (CAPITOL) 

HOT BLACK SINGLES * TOMORROW (A BETTER YOU, BETTER 
ME) 
QUINCY JONES WITH TEVIN 
CAMPBELL (QWEST) 

TOP BLACK ALBUMS * PLEASE HAMMER DON'T HURT 'EM 
M.C. HAMMER (CAPITOL) 

HOT COUNTRY SINGLES * LOVE WITHOUT END, AMEN 
GEORGE STRAIT (MCA) 

TOP COUNTRY ALBUMS * KILLIN' TIME 
CLINT BLACK (RCA) 

TOP VIDEO SALES * THE LITTLE MERMAID 
(WALT DISNEY HOME VIDEO) 

TOP VIDEO RENTALS * LOOK WHO'S TALKING 
(RCA /COLUMBIA HOME VIDEO) 

English is not always spoken. 
Rap is not always simply rhyme. 
Frost is not always cold. 

La Raza 
The first track from the album. 

From the streets of East L.A., a collisio 
of thought and culture generating the; =; 

heat of a new musical sound. 
The album Hispanic Causing Panic will be available in stores July 
On Virgin Compact Discs, Cassettes and Records. l/2/4- 91377. 
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IT HAD TO BE... 
HARRY. 
He's like no other performer in decades. 
A savvy and inventive musician. 
Irresistible on stage. Alive with style. 
Harry Connick, Jr., is fun. Now with 
three simultaneous releases -vocal, 
jazz and video -Harry shows all. 

"WE ARE IN LOVE" 
Harry's written a new generation of 
originals -all vocals- reminiscent of 
those rich Big Band standards -on his 
new album, "We Are In Love." Featur- 
ing the title track and Recipe For Love. 

"LOFTY'S ROACH SOUFFLE" 
Harry switches gears with a jazz trio 
recording of his own compositions. The 
11 tunes are pure Harry all the way; 
unexpected, unpredictable and totally 
original. Including the featured track, 
One Last Pitch. 

"SINGIN' & SWINGIN "' 
Harry's enchanting on his first home 
video which features video perform- 
ances from his two newest releases, his 
breakthrough album "20," and five 
songs from the No. 1 album, Music From 
The Motion Picture "When Harry Met 
Sally ..." -including three songs 
filmed live at the show The London 
Times called ''the debut of a new 
superstar." 

66,6 6 e 
HARRY C NNICK JR. 

C 46146 

HARRY CONNICK, JR. ONE OF A KIND. 
ON COLUMBIA AND CMV HOME VIDEO. 

"We Are In Love" Produced by Mark Shaiman & Harry Connick. Jr. 
"Lofty's Roach Souffle" Produced by Tracey Freeman. 

Management: Ann Marie C. Wilkins 

"Columbia" Reg. U.S. Par & Tm. OR. by 

CBS Records Inc. 1.90 CBS Records Inc. 

C 46P1; il 

DON'T MISS HARRY ON HIS CROSS -COUNTRY BIG BAND TOUR. 



Crew's `Nasty' Ruled Obscene In Florida 
BY BRUCE HARING 

NEW YORK -In the first federal 
court ruling to find a record ob- 
scene, U.S. District Court Judge 
Jose Gonzalez declared June 6 that 
2 Live Crew's "As Nasty As They 
Wanna Be" cannot be sold legally 
in southeast Florida because it vio- 
lates community standards. 

The ruling officially makes it a 
misdemeanor to sell adults a copy 
of the album in Broward, Dade, 
and Palm Beach counties in Flori- 
da, a region that includes Fort 
Lauderdale and Miami. Similarly, 
sales of the album to minors would 
be a felony in those counties. 

Gonzalez declared the three - 
county area to be one community 
because it is connected by roads 

and communication -a distinction 
required by a 1973 Supreme Court 
ruling, Miller vs. California, which 
says that each community across 
the U.S. can set its own standards 
for obscenity. His ruling does not 
apply outside that area, but it can 
set a precedent for other federal 
judges. 

Bruce Rogow, attorney for the 2 
Live Crew's label, Skyyline Rec- 
ords (formerly Skyywalker Rec- 
ords), said the label and the four 
members of 2 Live Crew would ap- 
peal the ruling. 

The origins of the Gonzalez deci- 
sion date back to March 9, when 
Broward Co. Sheriff Nick Navarro 
began warning Broward retailers 
that an opinion by circuit court 
Judge Mel Grossman indicated 
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there was probable cause to be- 
lieve "Nasty" was obscene under 
state law (Billboard, March 24). 

Retailers immediately began to 
remove the record from shelves in 
Broward. 

Skyywalker Records responded 
by filing a complaint in federal 
court in Fort Lauderdale. The com- 
plaint sought a declaratory judg- 
ment against Navarro and asked 
Gonzalez to enjoin Navarro and his 
deputies from arresting persons 
who sell the record to those over 
age 18. The plaintiffs also asked 
for a declaration that the album 
was not obscene and was protected 
by the First Amendment, a federal 
matter. 

Defense attorney John Jolly pre- 
sented a case that relied on play- 
ing portions of "As Nasty As They 
Wanna Be." No other witnesses 
were presented. "The tape speaks 
for itself," Jolly said. 

EXPERT OPINION 

Rogow relied on the testimony 
of music writers John Leland of 
New York Newsday and Greg Bak- 
er of the Florida alternative week- 
ly New Times. Carlton Long, an 
expert on cultural affairs, also tes- 
tified for the plaintiffs. 

Gonzalez rejected the expert tes- 
timony. In his 62 -page opinion, the 
judge said the album "appealed to 

dirty thoughts and loins, not to the 
intellect of the mind." He ruled 
that the album met all of the tests 
for obscenity cited in the landmark 
Miller vs. California case and also 
cited Florida laws on obscenity. 

Previous rulings by Florida 
judges on "Nasty" have declared 
only that there was probable cause 
of obscenity, which would have re- 
quired local prosecutors to arrest 
a distributor or retailer selling the 
album. They then would have to 
prove beyond a reasonable doubt 
that the recording was obscene. 
The likelihood of a jury trial in 
such an instance would lend itself 
to a truer definition of community 
standards, in the opinion of several 
legal experts who spoke with Bill- 
board. 

However, since no arrest was 
made in Broward County, Rogow 
and his clients decided to make a 
complaint and ask the judge for re- 
lief, thus opening the door for the 
first ruling on the album's artistic 
merits. 

While Gonzalez did declare the 
album obscene, his ruling also said 
that Navarro's warnings to 
Broward retailers constituted pri- 
or restraint. He enjoined the sher- 
iff from warning retailers in the 
future about recordings before ob- 
taining a determination of obsceni- 

(Continued on page 98) 

Shocked Trade 

Fears Louisiana 

Stickering Law 
BY BILL HOLLAND 

WASHINGTON, p.C.- Stunned 
industry opponents of the seem- 
ingly unstoppable Louisiana rec- 
ord- labeling bill are calling it "the 
bill that wouldn't die," and the 
measure stands a good chance of 
becoming the nation's first state - 
mandated labeling law, barring a 
last-minute turnabout by legisla- 
tors. 

Both the Recording Industry 
Assn. of America and the Nation- 
al Assn. of Recording Merchan- 
disers say they will challenge the 
bill in court if it passes. 

"We haven't thrown in the tow- 
el yet," says RIAA VP Hilary Ro- 
sen. "We're going to keep fight- 
ing, trying to educate the mem- 
bers on the dangers of the bill." 

The measure, sponsored in the 
Senate by Sen. Oswald DeCuir, a 
Democrat, sailed through the Sen- 
ate Judiciary Committee June 5 in 
a 4 -1 vote, with three members ab- 
staining. It now goes to a full Sen- 
ate floor vote. Industry sources 
say the vote could come "at any 

(Continued on page 98) 

LABEL VIDEO UNITS MOVE BEYOND MUSIC 
Potential Seen In Kid Vüÿ Special Interest 

BY PAUL SWEETING 

NEW YORK -As the video sell - 
through market gathers steam, par- 
ticularly in record and video combo 
chains, record labels are stepping up 
their commitment to a broad array of 
video programming. 

No longer content to confine them- 
selves exclusively to music videoclip 
compilations and the occasional con- 
cert film, record labels are beginning 
to eye the children's and special- inter- 
est video categories as logical areas 

into which to expand their program- 
ming offerings. 

The latest examples come from At- 
lantic Records and PolyGram Rec- 
ords, both of which have recently 
formed stand -alone video operations 
to produce longform music videos as 
well as other types of programs. 

Last August, Elektra Records 
changed its name to Elektra Enter- 
tainment, in part to incorporate its 
nonmusic activities. In September the 
company announced an agreement 
with cable network Nickelodeon to 

All Dogs Go To Heaven' 
& Retail Yea MGM /UA Vid 

CHICAGO -The long- hinted -at 
fourth -quarter release of "All 
Dogs Go To Heaven" was finally 
confirmed at the Summer Con- 
sumer Electronics Show here 
when MGM /UA unveiled a $21 
million cross -promotion for the ti- 
tle with Procter & Gamble's 
Downy brand fabric softener. 

The animated children's title 
produced by Don Bluth will be re- 
leased Aug. 29 at a list price of 
$24.98. A $5 rebate offer from 
Downy will reduce the effective 
price to $19.98. MGM /UA's mini- 
mum advertised price for "All 
Dogs" will be $17.50. No co -op 
funds will be made available for 
ads running prior to Aug. 31. 

In addition, MGM /UA will do- 
nate a portion of the proceeds 
from preorder sales to Boys Clubs 
Of America, and a public service 
announcement for Boys Clubs fea- 

turing Dom DeLuise (who pro- 
vides the voice for one of the 
film's animated characters) will 
appear at the end of each cassette. 
At a press conference here, 
MGM /UA chairman Bud O'Shea 
presented a $25,000 check to Boys 
Clubs as an initial donation. 

The tie -in with Downy is the 
most extensive in what is shaping 
up as a highly competitive fourth 
quarter for product oriented to 
children. In addition to "All 
Dogs," both Disney Home Video 
and GoodTimes Home Video will 
release versions of "Peter Pan" 
sporting substantial cross promo- 
tional tie -ins and $5 rebates (see 
story, this page). 

Another major children's title, 
"Teenage Mutant Ninja Tur- 
tles," will also be released to the 
sell- through market in Octo- 

(Continued on page 92) 

release a series of Nickelodeon vid- 
eos under the Elektra Entertainment 
banner. 

Atlantic Records has established 
A *Vision Entertainment as a "full 
service home video and television 
company" to be headed by Stuart 
Hersch, formerly an executive with 
TV production firm Kushner -Locke. 
In an unusual arrangement, Hersch 
will remain on the board of Kushner- 
Locke with the title of executive con- 
sultant while also serving as presi- 
dent of A *Vision. 

Also, in an interview with Bill- 
board, Joe Shults, the newly named 
head of PolyGram Music Video, indi- 
cated PMV will be expanding into the 
children's and special -interest areas, 
possibly in conjunction with a new 
name for the company. 

"We are starting off with music 
(Continued on page 92) 

GoodTimes Sweetens 

`Peter Pan' Vid Deal 

With Nestle Tie -In 
CHICAGO -The battle of the Peter 
Pans heated up with the announce- 
ment that GoodTimes Home Video's 
fall release of its version of "Pan" 
will be supported by a tie -in with can- 
dy giant Nestlé. 

GoodTimes president Joe Cayre 
unveiled the tie-in at a press confer- 
ence here during the Summer Con- 
sumer Electronics Show, June 2-5 at 
McCormick Place. The tie-in should 
provide GoodTimes with additional 
marketing clout in its face -off with 
Walt Disney Home Video, which is 

(Continued on page 92) 
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East Europe Deals: Risky Business 
Panel Sees Promise Amid Confusion 

BY KEN SCHLAGER 

AMSTERDAM -Even as Boris Yelt- 
sin was ascending in Moscow and 
Presidents Bush and Gorbachev were 
summiting in the States, delegates to 
the International Music & Media Con- 
ference here were sorting out the 

many uncertain- 
ties that cloud the 
future of East - 
West relations for 
entertainment 
companies. 

The fifth annual 
IMMC, held May 

27-30, was marked by the best atten- 
dance yet by representatives of East- 
ern Bloc firms. The conference orga- 
nizers report 26 registrants from the 
Soviet Union,. including a number 
from the upstart Baltic republics, and 
at least 20 more from Eastern Eu- 
rope. The focus of their activities was 
a panel titled "A World Full Of East- 
ern Promise," moderated by Tony 
Hollingsworth, managing director of 
U.K.-based Tribute Productions. 

Panelist Martin Brisac, of the Eu- 
rope 1 and 2 radio stations in France, 
described the problems his firm con- 
fronted in setting up a joint venture 
radio station in Moscow with Gos- 
teleradio, the Soviet state committee 
of radio and TV broadcasting, and an- 
other in Prague, Czechoslovakia. 

Brisac said there exist five major 
pitfalls for radio companies wanting 
to invest in the Eastern Bloc: Govern- 
mental confusion ( "nobody knows ex- 
actly who is in charge of the frequen- 
cies"); lack of station management 

IMMC 
REPORT 

( "everything has to be explained "); 
lack of programmers who under- 
stand Western repertoire; lack of co- 
operation from Western record com- 
panies; and the inability to project 
when stations will become profitable. 

But despite the uncertainties, Bri- 
sac said, "We believe as a company 
we must take this risk right now." 

In addition to a lack of manage- 
ment and programming talent, West- 
ern companies looking east are likely 

Estonia rocks in July, see page 100. 

to find a lack of executives practiced 
in the art of the deal. "Nobody ever 
paid anything for the things we have 
used for 20 years," said Ulf Drechsel, 
producer of DT64, a youth -oriented 
station in Fast Germany. 

"When someone makes an offer to 
us we don't know if it is bad or good," 
said Drechsel, adding, "it looks al- 

(Continued on page 70) 

Budapest Con/ab Will Eye 
East-West Opportunities 

LONDON -The developing music 
markets of Eastern Europe and the 
burgeoning trade opportunities be- 
tween East and West will provide 
the focus for the second annual 
Looking East & West conference, 
to be held Nov. 23-26 in Budapest, 
Hungary. 

The meeting is being organized 
by Tribute Productions of London 
and is jointly sponsored by Bill- 
board and its European sister publi- 
cation, Music & Media. 

Tribute inaugurated the confer- 
ence last November in East Berlin, 
drawing 400 delegates from 25 
countries for a four -day program of 
panels, workshops, trade exhibits, 
and artist showcases. Among those 
participating from the West were 

representatives of major and inde- 
pendent labels, concert promoters, 
video companies, rights organiza- 
tions, and the media, joining their 
counterparts from Eastern Europe. 

The 1989 event was widely con- 
sidered successful in terms of con- 
tent and attendance -and timing. 
As delegates were welcomed to the 
opening evening's state banquet, 
they were told that the East Ger- 
man government ministers had just 
resigned. As the conference closed, 
news came of the Berlin Wall's dra- 
matic opening. 

This year's confab (renamed 
from 1989's Looking East at the re- 
quest of Eastern European dele- 
gates) will feature seven core sub - 

(Continued on page 86) 

LMR Records Signs Licensing Deal With RCA 
Indie Will Get Major's Distrib, Marketing Support 

BY IRV LICHTMAN 

NEW YORK -LMR Records, the hot 
dance -rap label operated by real es- 
tate giant Sam Lefrak and music in- 
dustry lawyer Herb Moelis, has made 

.a licensing deal with RCA Records 
for marketing and distribution in the 
U.S. and Canada. The length of the 
agreement is understood to be at 
least five years. 

RCA's ties with the 2- year -old New 
York independent bring LMR into the 
BMG distribution orbit, while RCA 
provides support in sales, promotion, 
marketing, and publicity, in addition 
to financial, accounting, and royalty 
services. 

Officially known as Lefrak -Moelis 
Records- Moelis handles day -to-day 
operations as president -the label 
has scored platinum album success 

News kids' `Step By Step' 
Sells By leaps Md Bounds 

BY ED CHRISTMAN 

NEW YORK -With the numbers 
posted on the June 5 release date 
of "Step By Step," the New Kids 
On The Block may have redefined 
the expression "blowing out the 
doors." Officials at The Musicland 
Group, The Record Bar, Record 
World, and Spec's Music & Video 
chains say the album established 
first-day sales records. 

What's more, retailers are also 
ecstatic over the numbers racked 
up by the longform video, which 
was simultaneously released with 
the album. In general, dealers re- 
port multiple purchases, with cus- 
tomers picking up not only the al- 
bum and video, but in many in- 

stances also T- shirts, towels, 
plush, or other New Kids related 
product. 

Typical dealer reaction to the 
strength of the New Kids album 
on its first day out comes from 
Mitch Imber, VP of purchasing 
and distribution at 86 -unit, Port 
Washington, N.Y.-based Record 
World, who says, "Fantastic, un- 
believable; the best first day I 
have ever seen." 

Cindy Barr, director of purchas- 
ing and product manager at 56- 
unit, Miami -based Spec's, echoes 
Imber. "We have never sold this 
many of a new release on its first 
day," she says. In fact, on June 5 

alone, New Kids fell 300 units 
(Continued on page 92) 

with Maestro Fresh -Wes and Stevie 
B, whose third album, "Love And 
Emotion," opens the RCA deal with 
its release July 3. The LMR roster 
also includes Jaya and new Canadian 
signee Charles Christopher. The Sto- 
vie B album will be preceded by the 
title -track single from the album 
June 18. 

Beyond audio release ties, the RCA 
arrangement calls for videos for fu- 
ture use as home video titles and for 
TV shows throughout the U.S. and 
Canada. 

According to LMR's Moelis, the de- 
cision to align the label with RCA and 
major distribution was made because 
it had "grown to the point where we 
needed help in promotion and market- 
ing. In addition to the success of our 
current roster, we've got plans to 
bring on other acts. For us, RCA's in- 
volvement means we're giving up 
some to make more." Moelis says 
LMR's volume last year amounted to 
$10 million, and he is projecting triple 
that number under the RCA umbrel- 
la. 

Among the major artist projects at 
LMR is the creation of what Moelis 
terms "the first young superheroine 
comic character." 

LMR has made a deal with Stan 
(The Hulk and Spiderman) Lee and 
Marvel Comics to debut a comic 
based on "Night Cat," who, as Jacqui 
Tavar, will record dance music for 
LMR. An album will be recorded over 
the summer, with Stevie B producing 
some of the sides. Moelis, incidental- 

(Continued on page 86) 

A Vislon -ary Idea. Atlantic Records chairman /CEO Ahmet M. Ertegun, left, 
announces the establishment of A *Vision Entertainment, a new full -service 
home video and television company. Shown with Ertegun, from left, are Stuart 
Hersch, president, A*Vision Entertainment; Lori Weintraub, executive VP, 
A *Vision Entertainment; and Doug Morris, president /chief operating officer, 
Atlantic. (see story, page 5.) 

EXECUTIVE TURNTABLE 

RECORD COMPANIES. Bill Bennett is named senior VP of rock promotion at 
MCA Records in Los Angeles. He was VP of A &R for the label. 

A &M Records in Los Angeles promotes Diana Baron to VP of publici- 
ty, and Mark Mazetti to VP of A &R and assistant to the president of the 
label. They were, respectively, executive director of publicity, and an 
A &R director for the label. 

Arista Records in New York promotes Amy Finkle to senior director 
of creative operations, and Jonathan Grevatt to national publicity direc- 
tor, East Coast. They were, respectively, director of creative operations, 
and associate director of publicity, East Coast, for the label. 

BARON MAZETTI FINKLE 

Susan Drew is promoted to director of A &R at Elektra Entertainment 
in New York. She was an A &R manager for the label. 

CBS Records International in New York names Elaine Corlett director 
of marketing and sales, and Jorge Melendez director of royalty systems. 
They were, respectively, director of marketing services for the interna- 
tional division of CBS /Fox Video, and manager of internal audit for the 
label. 

CORLETT POTTER 

CBS Records in New York appoints Sandy Lorenzo associate director 
of marketing services, East Coast, and Thane N. Rosenbaum counsel in 
the law department. They were, respectively, Columbia packaging man- 
ager for the label, and an associate at Debevoise & Plimpton. 

Jane Potter is named promotion manager at BMG International in Lon- 
don. She was a management representative for Duran Duran. 

DISTRIBUTION. Alfred C. Pedecine is named VP of finance and administra- 
tion for PolyGram Group Distribution in New York. He was VP /con- 
troller for the company. 

PolyGram Group Distribution in New York also makes the following 
appointments: Joseph DeMeo, director of national sales development; 
Betsy Grant, director of national singles sales development; Gayle 
Miller, director of alternative sales development; and Leighton Single- 
ton, director of urban sales development. They were, respectively, man- 
ager of national sales development, PGD; manager of national singles 
sales development, PGD; director of alternative marketing at Island Re- 
cords; and Southwest regional urban manager for Polydor/ Wing. 

MCA Distributing Corp. in Los Angeles makes the following appoint- 
ments: Peter Scifres, VP of manufacturing; Cary Mansfield, director of 
sales and inventory; and Chris Ryan, director of national accounts, video 
sell- through. They were, respectively, VP /GM of Technicolor Videocas- 
settes, a sales executive at MCA, and a video sales representative, MCA. 
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After fot.i- 
gold hit s'iiigles 

Janet's 
back 
with the ballad 

"Come 
Back 
To Me 

And come back to Janet Jackson on the 
Summer Escapade leg of her world tour: 

1 U L Y 1n0IImn0ei 

11 Edmonton 13 

12 Calgary 14 

15 Denver 16/17/19/20 
20/21 Mountain View CA 24 
23/24 Costa Mesa, -2A 27 

26'27/29 Los Angeles 2)/30 

Orlando 
S-. Petersburg, FL 
Atlanta 
Ir_dianapolis 
Milwaukee 
Clicago 

J U L Y AUGUST 
2 Dallas 4 

5/6 Austin 7'8 
10 Memphis 10 /:1 
11 Birmingham 16/17/: 9 

St. Louis 
Detroit 
Washington 
Philadelphia 

"Come Back To Me" produced by Jimmy Jar_ 
and Terry Lewis for Flyte Tyme Productior_s, Inc 

Co- Producer: _ anet Jackson 
Executive Producer: Jahn McClain 

Fro_nthe multi -platinum smash album 
Janet Jackson's Rhythm Nation 
[750I-620-1.7/4I 1814 
Also available on home video and laser cisc. 

To-ir dates subject to change. Presented by 
RECOUS C.Ea o.VIES ,AN«FM 

01990 4aM iecosds, Inc. M rights resenec 



Retail Finds Rewards In Remixes 
Milli Abdul Dancing Up The Chart 

BY CRAIG ROSEN 

LOS ANGELES -How do you top a 
debut album that has sold more than 
6 million copies? Remix it and put it 
out again. 

Apparently that's the plan with re- 
mix albums by Paula Abdul (Virgin) 
and Milli Vanilli (Arista). 

This week Paula Abdul's "Shut Up 
And Dance" becomes the highest 
charting remix album in history, 
climbing from No. 9 to No. 7 in its 
fourth week on the chart, while Milli 
Vanilli's "The Remix Album" enters 
the chart at No. 42, 10 positions high- 
er than the mark at which the Abdul 
album debuted in late May. MCA had 

New Kids Have Block- Buster 
Month In RIM Certifications 

BY PAUL GREIN 

LOS ANGELES -New Kids On The 
Block did some serious "Hangin' 
Tough" in last month's gold and plati- 
num certifications. The quintet's 
smash album by that name topped 
the 8 million mark in U.S. sales, and 
two of its music videos -"Hangin' 
Tough" and "Hangin' Tough Live" - 
topped the 1 million plateau. They are 
the first music videos to reach the 1 

million mark. 
Two other blockbuster albums 

made news in the May certifications 
awarded by the Recording Industry 
Assn. of America. Michael Jackson's 
"Thriller" advanced from 20 million 
to 21 million units in domestic sales, 

lengthening its lead as the best -sell- 
ing album of all time. And Def Lep- 
pard's "Hysteria" topped the 10 mil- 
lion sales mark, becoming the best- 
selling metal or metal -oriented album 
to date. Bon Jovi's "Slippery When 
Wet" is second, with U.S. sales of 9 
million. 

Among current releases, Sinead 
O'Connor's smash second album, "I 
Do Not Want What I Haven't Got," 
was certified gold, platinum, and dou- 
ble platinum simultaneously. The 
achievement is all the more remark- 
able because the singer's 1988 debut 
album, "The Lion And The Cobra," 
has yet to be certified platinum. 
O'Connor's blockbuster single, 

(Continued on page 90) 

24,000 fans Jam Nashville 
for Star - Studded Music fair 

BY GERRY WOOD 

NASHVILLE -The annual trek to 
musical mecca brought a record - 
breaking, worldwide contingent of 
more than 24,000 fans to Nashville 
for the 19th annual International 
Country Music Fan Fair, June 4-10. 
They came from across North Ameri- 
ca, Australia, Japan, Europe, and 
elsewhere for a solid week of songs, 
souvenirs, sun, and the chance to 
meet their favorite stars face to face. 
Nashville Area Chamber of Com- 
merce officials estimate that Fan Fair 
1990 and related events will pump 
more than $7.5 million into the local 
economy. 

Sponsored by the Country Music 
Assn. and the Grand Ole Opry, the 
jam -packed event, centered primarily 
at the Tennessee State Fairgrounds, 
was forced to cut off registration at 
12:30 p.m. June 5 when the exhibit 
halls and grandstand became 
stretched to the limit. Hundreds of 
booths representing every status of 
singer -from Tex Nobodies to major 
acts such as Clint Black, Randy Trav- 
is, and Reba McEntire -drew 
swarms of fans armed with pens and 
cameras. 

"Thanks to you, Fan Fair has been 
successful beyond our wildest 
dreams," Jo Walker- Meador, CMA 

(Continued on page 98) 

BPI Acquiring Stake In Adweek 
Magazines Cover Marketing Industry 
NEW YORK -BPI Communications 
Inc., parent company of Billboard, 
has agreed to purchase 80% of the 
outstanding capital stock of ASM, 
publishers of Adweek. The purchase 
price was not disclosed. 

Adweek is a national network of 
seven weekly magazines covering 
the marketing and communications 
industries, with a total circulation of 
83,000. Each of the six regional Ad- 
week editions contains national 
trade news and local coverage. Ad- 
week's Marketing Week, the sev- 
enth weekly edition, focuses on the 
executives of the top national adver- 
tisers. 

ASM also publishes Photo District 
News, a national publication serving 
the professional photographer, and 
other periodicals. Sales volume for 

1989 is estimated at $27 million. 
Under the agreement, Kenneth 

Fadner will continue as president of 
ASM and will retain a substantial eq- 
uity stake in the company. Fadner 
also has been named a VP of BPI 
and will join its executive committee. 

BPI, a subsidiary of Affiliated 
Publications Inc., also publishes the 
Hollywood Reporter, American 
Film, Musician, Backstage, Amuse- 
ment Business, and other maga- 
zines, as well as 29 annual directo- 
ries. In addition, it publishes books 
under five separate imprints, oper- 
ates two book clubs, licenses copy- 
righted material for broadcast and 
re- publication, and electronically dis- 
tributes information around the 
world. Affiliated Publications Inc. is 
also the parent company of The Bos- 

similar success in January with the 
Bobby Brown remix package 
"Dance! ... Ya Know It!," which 
climbed to No. 9 on the chart and sold 
more than L5 million copies. 

According to an MCA executive, 
VP /A &R black music Louil Silas Jr., 
the label is contemplating a Bell Biv 
DeVoe remix album, while SBK Rec- 
ords has a remix package in the 
works for Technotronic. A &M is also 
discussing the possibility of a Janet 
Jackson remix album. 

Retail has generally accepted these 
projects with open arms. Response at 
radio, however, has been relatively 
cool, despite the fact that the Milli 
Vanilli collection features four previ- 
ously unreleased tracks and Abdul 
and Milli Vanilli have been core art- 
ists for top 40 for more than a year. 

(Continued on page 93) 

It's Jill's Show. MCA executives congratulate MCA recording artist Jill Sobule 
after her SRO concert at Los Angeles' Club Lingerie, where she performed 
material from her debut album, "Things Here Are Different." Sobule is currently 
completing a European tour, which included a performance at the fifth annual 
International Music & Media Conference in Amsterdam, and will begin a North 
American club tour in Toronto on June 18.. Shown, from left, are Jeb Hart, 
Sobule's manager; Al Teller, chairman, MCA Music Entertainment Group; 
Sobule; Barbara Cane, assistant VP, BMI; Richard Palmese, executive VP /GM, 
MCA Records; and Susan Dodes, director of A &R, East Coast, MCA Records. 

Madonna's `Breathless' Races To No. 3; 
Vai, Ice Cube Disks Are Hot; Roxette Reigns 

MADONNA's "I'm Breathless" vaults from No. 44 to 
No. 3 in its second week on the Top Pop Albums chart. 
It's the fastest -breaking album by any artist since Ma- 
donna's previous studio release, "Like A Prayer," which 
also shot to No. 3 in just two weeks. 

The move is exceptional for two reasons. First, "I'm 
Breathless" isn't a new studio album. It's a collection of 
songs "from and inspired by" a film ( "Dick Tracy ") that 
hasn't even been released yet. One might have expected 
Madonna's legion of fans to regard the album, at least 
initially, as a side project 
rather than a must -have 
new release. 

Second, Madonna has 
been going strong for six 
years now. Usually when 
an artist has been on top 
anywhere near this long, 
the records start to slow 
down. But Madonna 
doesn't know the meaning 
of the word. She has 
reached the top 10 with 19 
singles during this six-year blitz, falling short with just 
one release ( "Oh Father "). 

CHAR! 
BEST 

by Pau 

TWO OTHER albums -both on New York -based inde- 
pendent labels -leap into the top 30. Steve Vai's "Pas- 
sion And Warfare" on Relativity Records shoots from 
No. 85 to No. 21 in its second week, and Ice Cube's 
"AmeriKKKa's Most Wanted" on Priority Records 
leaps from No. 62 to No. 27 in its third week. 

This is Vai's second solo album, following a 1984 re- 
lease, "Flexable." The high -profile guitarist has since 
been spotlighted on three top 10 albums: David Lee 
Roth's "Eat 'Em And Smile" and "Skyscraper" and 
Whitesnake's "Slip Of The Tongue." 

Ice Cube, a former member of N.W.A., tops the Hot 
Rap Singles chart for the second straight week with 
" AmeriKKKa's Most Wanted." 

FAST FACTS: Roxette tops the Hot 100 for the third 
time in less than 15 months with "It Must Have Been 
Love." The song is featured on the "Pretty Woman" 
soundtrack, which holds at No. 4 on the pop albums 
chart for the third week. All four of the soundtracks on 
this week's chart are from Disney /Touchstone films: 
"Pretty Woman," "Teenage Mutant Ninja Turtles" at 
No. 18, "The Little Mermaid" at No. 45, and "Beaches" 
at No. 84. And that doesn't even count Madonna's al- 
bum, which features several songs from Touchstone's 
"Dick Tracy." 

Milli Vanilli's "The Remix Album" is the top new en- 
try on the pop albums chart at No. 47. It's likely to be- 
come the third top 10 album in less than six months con- 

sisting largely of dance remixes of hits that fans already 
own. This "strike while the iron is hot" trend is great for 
record company profits, though it remains to be seen if 
it will have a detrimental effect on long -term career de- 
velopment. 

Soul II Soul's "Vol II- 1990 -A New Decade" enters 
the pop albums chart at No. 53. The group's debut al- 
bum, "Keep On Movin'," reached No. 14 in September 
and yielded back -to-back platinum singles ... The Jeff 
Healey Band's "Hell To Pay" opens at No. 58. The 

group's previous album, 
"See The Light," was one 
of last year's biggest sleep- 
er hits. It took a full year 
to reach No. 22, where it 
peaked in September. 

Though Phil Collins' 
" .. But Seriously" has 
not been the megahit that 
his previous album, "No 
Jacket Required," was, it 
continues to do very re- 
spectably. The album logs 

its 28th consecutive week in the top 20, and generates its 
third straight top 10 hit, "Do You Remember ?" 

Seiko and Donnie Wahlberg's "The Right Combina- 
tion" enters the Hot 100 at No. 88. It's the second time 
this year that Wahlberg, a member of New Kids On The 
Block, has boosted a new act. A few months ago he co- 
produced Tommy Page's No. 1 hit, "I'll Be Your Every- 
thing." 

Quincy Jones' "Tomorrow (A Better You, Better 
Me)" jumps to No. 1 on the Hot Black Singles chart. The 
song -which features newcomer Tevin Campbell -is 
the third No. i black hit from Jones' "Back On The 
Block" collection. 

The Beach Boys' 1966 classic, "Pet Sounds," one of 
those rare albums to have grown in stature with each 
passing decade, re-enters the pop albums chart at No. 
177. Its long -awaited release on CD coincides with the 
top 10 success of the debut album by Wilson Phillips, 
which features two daughters of Beach Boys master- 
mind Brian Wilson. 

l Grein 

WE GET LETTERS: K.H. of Allentown, Pa., notes 
that Chynna Phillips of Wilson Phillips is the only art- 
ist to reach No. 1n the rock era whose parents both hit 
No. 1. John and Michelle Phillips topped the chart in 
1966 with the Mamas & the Papas' "Monday, Monday." 

Rich Appel of CBS -TV in New York notes that four of 
the top 10 pop hits two weeks ago incorporated rap-an 
all -time record. They were Madonna's "Vogue," Bell 
Biv DeVoe's "Po= son," and M.C. Hammer's "U Can't 
Touch This " -all of which are still in the top 10 -plus 
Perfect Gentlemen's "Ooh La La (I Can't Get Over 
You)." 
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COMMENTARY 

Editorial 

CONCERT BUSINESS NEEDS LONG -TERM VIEW 
ESCALATING GUARANTEES and sharply 
higher ticket prices for superstars have raised 
the entire scale of concert prices by 20% in the 
past two years -far more than the rate of infla- 
tion. Increased prices, plus the huge numbers 
racked up by superstar stadium tours, are drain- 
ing a lot of money from the market this season, 
hurting many midlevel acts on the arena and am- 
phitheater circuit. 

Meanwhile, the drop in the number of mid -size 
venues means that new acts are finding it more 
difficult to develop from the club level to arenas. 
In turn, this obstacle has made competition for 
opening slots on arena tours fiercer than ever. 

In the black music field, the performing oppor- 
tunities for developing acts are usually limited 
to small -club track dates, social clubs, skating 
rinks, and YMCA gyms. Even those who have 

sold a decent number of records cannot expect to 
play arenas except as part of multi -artist pack- 
ages. And, for a black act, superstar status is no 
guarantee of a concert career: A number of ven- 
ues avoid rappers, for example, because they are 
afraid of attracting unruly crowds. 

Some observers regard these trends as inev- 
itable in a business based on popular appeal. But 
the problems of developing and midlevel acts in 
reaching concert audiences can have a negative 
impact on the entire music industry. Especially 
in an era of narrow radio formats, live perfor- 
mances represent the best alternative avenue 
for many artists to break through -and if that 
road is closed, too, their artistry may never be 
recognized by the public. 

The lack of suitable venues for new artists and 
especially black acts -an increasingly important 

part of the music mix-also spells an uncertain 
future for the concert business. For, just as the 
record companies depend on new blood to keep 
the music exciting, the concert world needs a 
steady flow of popular attractions to replace old- 
er and waning acts. 

Although the solutions to these problems are 
complex, a few suggestions might be in order: 
For one thing, if venues and promoters were to 
resist demands for unreasonably high guaran- 
tees, ticket prices might come down a little. Also, 
promoters should give more black acts a shot at 
the arena level. As for the lack of midlevel the- 
aters, venue operators should give serious 
thought to building or renovating such venues 
instead of constructing more summer sheds, of 
which there are already too many. 

Copyright Should Not Last Forever 

PUBLIC DOMAIN BELONGS TO THE PEOPLE 
BY WILLIAM KRASILOVSKY 

I strongly dispute Michael Sukin's 
suggestion (Commentary, June 2) 
that copyright should be perpetual 
property like any other property. It 
is a cultural asset that is recognized 
under the United States Constitu- 
tion as available "for limited times 
only." 

Of course, Sukin could be taking 
advantage of public domain by 
adapting the writings of Noah Web- 
ster, which are now in the public do- 
main. As early as 1826, Webster, 
America's first lobbyist for copy- 
right, said: "The right of a farmer 
and mechanic to the exclusive enjoy- 
ment and right of disposal of what 
they make or produce is never 
questioned. What then can make a 
difference between a product of 
muscular strength and the produce 
of the intellect ?" 

The simple answer is that intellec- 
tual property is not the same as a 
pair of shoes or a ton of steel. There 
is a public interest in intellectual 
property, which actually increases 
in value the more it is used. That 
public interest is parallel to that of 
the creator. 

One of the most eminent copy- 
right jurists, Judge Learned Hand, 
stated, " ... Congress has created 
the monopoly in exchange for dedi- 
cation, and when the monopoly ex- 
pires, the dedication must be com- 
plete." 

This philosophical recognition of 
the value of public domain to cul- 
ture has been accepted by nearly all 
civilized countries. In the music 
business, we recognize cultural 
growth built on a foundation of pub- 
lic domain in numerous instances, 
such as Rachmaninoff's "Rhapsody 
On A Theme By Paganinni" and 
Eric Carmen's more recent reliance 
on the U.S. public domain status of 
Rachmaninoff's works for "Never 
Gonna Fall In Love" and "All By 
Myself." 

"West Side Story" (built on the 
public domain "Romeo And Juliet "), 
"Damn Yankees" (from Goethe's 
"Faust "), substantial portions of 
the motion -picture scores of "Priz- 
zi's Honor" and "Moonstruck," and 

`Intellectual property 
is not the same as 
a pair of shoes or 

a ton of steel' 
William Krasilovsky is a partner in the 

New York law firm Feinman & Krasilovsky 
and a co- author of "This Business Of 

Music." 

Marvin Hamlisch's adroit version of 
Scott Joplin's "The Entertainer," 
used in "The Sting," all made gener- 
ous and appropriately acknowl- 
edged uses of public domain. 

There is a public interest in the 
constitutional "limited times" pro- 
tection because new composers and 
writers should be allowed to pre- 
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pare new cultural contributions 
based on the old, on which appropri- 
ate arrangement copyrights can be 
taken. Indeed, the U.S. policy favor- 
ing public domain has been set forth 
in a Copyright Office study leading 
to the most recent extension of 
copyright duration, as follows: 

"It is generally believed to be to 

the benefit of the public, that once 
the work has been created, and the 
author protected for a sufficient 
time to have produced the original 
incentive, the work should become 
available to be freely used by all. 
There is believed to be a greater 
probability of more varied editions 
of works of lasting value, and a wid- 
er opportunity to distribute existing 
works competitively and use them 
as a basis for a new creation if they 
are freely available." 

Indeed, the music industry most 
recently benefited from the excel- 
lent 1990 publication of the Hal 
Leonard Publishing Corp., "Fake 
Book Of The World's Favorite 
Songs," wherein more than 300 
songs are featured from the world 
of public domain, including "When 
The Saints Come Marching In," 
"Amazing Grace," "Bula! Bula! 
Bula!," "The Banana Boat Song," 
"The Yellow Rose Of Texas," and of 
particular interest to Billboard read- 
ers, "The Billboard March." 

DEVELOPING TALENT 

As a songwriter /producer, I feel it 
necessary to address the issues 
raised in the article "Newer Black 
Acts Face Venue Void" (Billboard, 
June 2). 

Rather than theorizing about the 
conditions and shortcomings of new 
black acts, it would prove more pro- 
ductive if all parties involved could 
make a concerted effort to help 
fully develop new talent. By this, I 

mean taking greater advantage of 
the resources available to us. 

In the heart of New York alone, 
there are clubs and small theaters 
such as The Bitter End, Continental 
Divide, Mondo Perso, Speakeasy, 
Under Acme, CBGB, and Electric 
Lounge that cater to unsigned pop, 
heavy metal, and rock acts. If man- 
agers and promoters of R &B acts 
could take the initiative and book 

their talent at these places, perhaps 
the owners of these establishments 
could then realize the potential to 
draw a more diverse clientele as 
well as record company staffers. 
R &B, urban music, black pop, and 
funk are not dirty words and should 
not be treated as such. 

Other aspects that should be ex- 
plored are the criteria for new R &B 
act signings. There are simply too 
many mediocre R &B and rap acts 
signed to recording contracts. Em- 
phasis should be placed on individ- 
uality and style rather than on good 
looks and hair color. A &R depart- 
ments should learn to exercise other 
options, such as development deals 
(what a concept!), to ensure further 
longevity for their artists. 

I also believe that the media has 
conditioned consumers to be more 
conscious of the producer than of 
the artist. To me, a good producer is 
one who best conveys the style and 
strengths of a given artist. I see the 
need to develop more "album -ori- 
ented" producers rather than "sin- 

gles- oriented" ones. This would put 
more of a focus on the fine arts of 
songwriting and arranging. R &B 
has truly become a producer's medi- 
um, but it doesn't have to remain 
that way. A song that has good pro- 
duction value may last a while, but a 
good song will last a lifetime. 

All in all, R &B has been the most 
influential and viable form of music 
in American pop culture, and 
throughout the world, for more 
than 50 years. Let us all try to adopt 
a "back -to- basics" approach 
through marketing, promotion, and 
development of new product. 

Trevor P. Allen 
Groov -A -Toon Productions 

Brooklyn, N.Y. 

Articles and letters appearing on 
this page serve as a forum for the 
expression of views of general in- 
terest. Contributions should be 
submitted to Ken Terry, Commen- 
tary Editor, Billboard, 1515 
Broadway, New York, N.Y l0036. 
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As FCC Chairman AI Sikes Engineers 
Improvements For Troubled AM Band .. 

BY BILL HOLLAND 

WASHINGTON, D.C. -FCC chair- 
man Al Sikes believes in the "big 
bang" theory when it comes to im- 
proving AM service. Otherwise, he 
says, "if you deal with it in a more 
incremental manner, I happen to be 
of the view that it won't succeed." 

That is one reason that Sikes, a 
former AM station owner, decided 
when he arrived at the commission 
last year that it was important to of- 
fer a plan that would convince skep- 
tical AM owners that an FCC AM 
initiative could work. 

With too many stations on the 
band, outmoded station equipment, 
increasing interference, and de- 
creasing receiver quality, there had 
to be a plan to forge the disparate 
ideas that were either already on 
the drawing boards at the FCC or at 
the National Assn. of Broadcasters 
to help upgrade the service. On 
April 12, the FCC unveiled sweep- 
ing plans to cure AM's ills. 

"I think the most important direc- 
tion that I gave when I came on 
board was [the proposal] to estab- 
lish a model AM radio service in the 
existing band and an even better 
model in the expanded band," he 
says. "It's important we have a 
goal. If this [AM improvement plan] 
is ... short term, we're not going to 
get where we want to go." 

The model AM service Sikes and 
his staff developed involves the ex- 
panded AM dial -1605 khz to 1705 
khz. Sikes feels that if the 250 -300 
stations with the worst interference 
problems could be convinced to 
move to the expanded band, there 

It's A Wonderful Hat. Actor Jimmy 
Stewart got to model the latest station 
merchandise during an on -air visit to 
programmer /morning man Scott 
Shannon at KQLZ (Pirate Radio) Los 
Angeles. 

would be a chance for real improve- 
ment. 

Sikes says he reasoned: "If you're 
going to get that model service so 
that the broadcaster can have a suf- 
ficient, clean contour in order to at- 
tract a sufficient audience to make 
it -and after all, the name of the 
game is audience and advertising - 
then there's got to be fewer sta- 
tions." The expanded band, he says, 
"gave us our first and most evident 
opportunity" to lower the number 
of stations on the existing dial. 

Beforehand, Sikes says, there 
was "a lot of pressure by a variety 
of interest groups who wanted their 
claim on the expanded band -day- 
timers, minorities, and public broad- 
casters." But, he says, "No. 1, I 
don't believe there was going to be 
all that much hunger to go into the 
expanded band. People want to keep 
their signals, plus ... propagation 
characteristics high on the dial, in 
AM, are not as good as AM low on 
the dial." 

How to remedy that? "A good, 
solid, efficient, clean contour in the 
expanded band," he says. "We felt it 
was important to have the kind of 
service in the expanded band that 
would cause people to want to 
move -so we could [then], over 
time, reduce interference in the ex- 
isting band, and [produce] the same 
sort of coverage potential." 

Sikes is realistic about the timeta- 
ble for the existing AM band: "We 
take a little bit lower set of stan- 
dards for our existing band model 
than for our expanded band model, 
and make our first big move by 
moving the most interfering sta- 
tions, so to speak, into the expanded 
band, and then [by implementing] 
the interference reduction agree- 
ments and providing the tax [credit] 
certificates" to station owners who 
make the move. 

He believes that the move to the 
expanded band by existing stations 
"will be voluntary ... at least we're 
approaching it in that way." 

Is he a little cynical about AM ste- 
reo? "Sure I am," he says. "It's like 
the wag ... who says, 'AM stereo? 
Hurrah. Now I can get static on two 
channels instead of one.' 

"So first you've got to resolve the 
fundamental problems with AM and 
at the same time . .. encourage 
broadcasters to improve their facili- 
ties and go AM stereo. There's a lot 
of old plant [equipment] out there, 
old transmitters, old processors, re- 
corders. I completely upgraded one 
of my stations and I know quite well 
the difference [it makes]." 

As for receiver manufacturers, 
"The FCC can't order the manufac- 
turers [to do anything], but we cer- 
tainly intend to communicate with 
the manufacturers." Sikes is also 
thinking of "taking a page from the 
Department of Transportation's 
book" and publishing "a quarterly 

or semi -annual list of manufactur- 
ers which have met the [new AM re- 
ceiver] standards developed by the 
NRSC." Sikes hopes the list would 
be similar in its PR value to the De- 
partment of Transportation's airline 
departure /arrival time /lost lug- 
gage checklists. 

"We are quite aware that the FCC 
can do a good job, the broadcasters 

(Continued on page 18) 

More Than Just A Friend? Top 40 WKCI (KC101) New Haven, Conn., evening 
jock Kelly Nash, center, and Biz Markie, left, get friendly backstage during the 
station's recent listener appreciation party. Feeling underappreciated was 
Markie's girlfriend, right. Other acts performing at the party were A'me Lorain, 
Michelle, and the Brat Pack. 

Ex- Colleagues Recall Beleaguered AM 
BY PHYLLIS STARK 

NEW YORK -As FCC chairman 
and former AM station owner Al 
Sikes turns the commission's ef- 
forts toward AM radio's problems, 
former staffers at one of his proper- 
ties, AC KGBX Springfield, Mo., re- 
call a station that became a case 
study of what can go wrong with an 
AM outlet, and, for many owners, 
has gone wrong in recent years. 

A stand -alone AM, KGBX began 
a ratings decline shortly after Sikes 
purchased it from Stauffer Commu- 
nications in winter 1983, and, ac- 
cording to both Sikes and his former 
staffers, was never profitable. 
KGBX eventually went dark, al- 
though not before Sikes sold it to 
other investors. It returned to the 
air in February under new owners. 

While Sikes cites AM's inherent 
problems for KGBX's troubles, 
some former employees blame their 
ex -boss. Many former staffers por- 
tray Sikes as uncomfortable with a 
high -profile, promotionally orient- 
ed, and sometimes controversial ra- 
dio station. 

Employees say the trouble at 
KGBX began when Sikes' first GM, 
Dan Armstrong, was, in the words 
of former jock T.K. O'Grady, now at 
WFYR Chicago, "not well received 
by the staff." After just a few 
months, employees banded together 
and asked Sikes to fire Armstrong. 
It was, in the words of former 
KGBX promotion director /AE Ray 
Dieckmeyer, "a complete station 
uprising- mutiny on the Bounty." 
Sikes complied, firing Armstrong 
and assuming day -to -day manage- 
ment of KGBX for a time. 

But Sikes' own management style 
did not sit well with some KGBX 
people either. Bob Madden & Brian 
Nelson, now morning men at WLZR 
Milwaukee, held the same position 
at KGBX until the day Sikes took 
over as owner. Despite assurances 
in an early morning staff meeting 
that "nothing was going to change 
in daytime programming," they 
were dismissed later that same 
morning. "As far as I know, we're 
the only morning show to be fired 
by Al Sikes," Madden says. 

"Our success went away in the 
year I was there under Al Sikes," 

says O'Grady, who went from after- 
noons to mornings, replacing Mad- 
den & Nelson. Sikes, he says, 
"wasn't made for a promotionally 
oriented radio station, which is what 
we were. We were controversial and 
Al didn't want that kind of a sta- 
tion." O'Grady remembers using 
the word "crap" on the air and im- 
mediately receiving a call from 
Sikes asking him not to use that 
word again. 

'VERY DECENT MAN' 
But former KGBX ND Dan Wad - 

lington defends Sikes as "always a 
very high- minded, very moral, very 
decent man. He's not into border- 
line smut or blue language on the 
air ... Bob and Brian's humor was 
eight or nine rungs below Al's stan- 
dards." 

Then there are the stories about 
KGBX's popular station mascot, an 
actual 500 -pound hog, that was cen- 
tral to all of the station's promo- 
tions. Says O'Grady, "The hog was 
immediately downplayed when 
Sikes bought the station until she 
was eventually eliminated." When 
Sikes took over, KGBX built a pen 
out back for the hog, which until 
then, had free run of the station. "I 

don't think Sikes wanted to be asso- 
ciated with hogs," O'Grady says. 

So is there anything wrong with 
telling employees not to say "crap" 
on the air and removing livestock 
from your radio station? Many 
staffers say it was symptomatic of 
what was happening at the station 
overall, and that KGBX's decline 
was due in large part to the fun ele- 
ments of the on -air presentation be- 
ing removed. "The things we did 
that made us popular, Sikes elimi- 
nated," says Dieckmeyer, who de- 
scribes the atmosphere of the sta- 
tion as "general chaos." O'Grady, 
meanwhile, says, "It was hell." 

Although some former employees 
say KGBX was tremendously suc- 
cessful under its previous owner, 
others closer to the books say 
Stauffer had its problems with 
KGBX too, although its ratings 
were better at the time, averaging 
in the low double digits. 

"Even when Stauffer owned the 
station it could never make a buck," 
says Wadlington. "[Sikes] put 
[KGBX] in the coffin and somebody 
else closed the lid." 

"To see something we had built 
(Continued on page 18) 

New Stripes On The Starr. WXKS -FM (Kiss 108) Boston saluted 
producer /songwriter Maurice Starr's contribution to the local music community 
during Kiss' 11th anniversary concert on June 2. The show featured 
performances from Starr discoveries New Kids on the Block, Perfect 
Gentlemen, and Rick Wes. Starr, left, is seen receiving an award from Pyramid 
Broadcasting CEO Rich Balsbaugh. 
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He can turn your rock 
into platinum. 

You're looking at America's foremost rock 
impresario. He has launched and guided the 
careers of many music greats, and created the 
nation's first prime -time music video series, 
Don Kirshner's Rock Concert. A major force in 
music publishing, his catalogue of songs has 
sold more that 500 million copies. 

You'd think that after accomplishing all 
this, he'd want to sit back and rest on his lau- 
rels. But not Don. No way. He's always on the 
lookout to discover that next great group and 
make them rich and famous. 

Well, here's your chance to be discovered. 
Just enter the Tanqueray Rocks Talent 

Contest. If you're 21, send in the completed 
entry form along with a copy of your group's 
tape and photo. (Read contest rules for 
details.) If we like what we hear, your group will 
be invited to compete as Semi - Finalists in 
either Nashville or Los Angeles. Then, if you're 
really good, we'll fly you to New York City to 
perform in the Finals. If you're sensational, our 
select panel of judges from the music and 
recording industry will award you the Grand 
Prize: $5,000 cash, $2,500 more towards the 
production of a studio -quality demo tape, and 
most importantly, a face -to -face meeting with 
the legend who creates legends -Don 
Kirshner. 

So enter today. And maybe he'll turn your 
rock into platinum. 

OFFICIAL CONTEST RULES 
1. All entrants must be U.S. residents and 21 years of age or older 
as of September 1, 1990. 2. Size of group must be between 1 and 
7 members. Non - playing vocalist(s) must be counted in group 
number. 3. The "Tanqueray Rocks" talent contest is a competition 
for rode - n - roll bands. 4. Entries must be submitted in audio cas- 
sette form no longer than 20 minutes in length, clearly labeled with 
the leader's name and address. All music and lyrics must be origi- 
nal. A clear photograph depicting all band members must be sub- 
mitted as well. The same members on the tape must appear with 
the group if they place in the semi -finals and finals. Proof of age for 
each group member must be submitted with entry. 5. All artists 
retain the rights to their music except as provided in paragraph 12. 
6. Entries must be postmarked no later than Tuesday, July 31st 
and must be accompanied by an official entry blank or reasonable 
facsimile signed by the leader of the group. Only one entry per 
group is allowed. Tanqueray is not held responsible for lost, late or 
misdirected mail. 7. Semi- finalists and finalists will be chosen by a 

panel of independent judges. Judging will be based on musician- 
ship, creativity, technique and sound. The decision of the judges 
will be final. By entering this contest, each group member ac- 
knowledges that Schieffelin & Somerset Co. and its affiliates shall 
have the right to use each entrant's name or likeness in any promo. 
tional activities relating to this contest without further compensa- 
tion. 8. Tanqueray will use cassettes sent in only for this contest. 
The cassettes will not be reproduced for any purpose. Cassettes 
will only be returned if accompanied bya self - addressed stamped 
envelope. 9. Three semi -finalists will be chosen to perform in each 
semi -final city. Contestants must indicate which semi -final contest 
they wish to enter. Semi -finalists will be notified no later than 
August 30th. Semi- finals dates and locations are Nashville -Sep- 
tember 12, Los Angeles- October 3. 10. One finalist from each 
semi -final city will be chosen to compete in the final competition in 
New York on October 17. 11. If any entrant is unable to appear at 
either the semi -finals or final, an altema;e will be chosen. 12. Each 
entrant acknowledges that his /her performance may be filmed, 
videotaped and /or photographed by Schieffelin & Somerset Co. 
The film, videotape and photographs of this performance may be 
used for any purpose whatsoever without payment of any compen- 
sation to entrant or securing of any additional permission from 
entrant. The filming, videotaping and/or photographing may in- 

dude the final competition in New York and /or the semi- finals in 

Nashville or Los Angeles. By entering, each entrant warrants and 
represents that the musical routine performed by each band is 
original and will not infringe upon or violate the rights of any third 
party. Each group member by entering this contest agrees to all 
terms of this competition. 13. Employees and their families of 
Schieffelin & Somerset Co., its affiliates, subsidiaries, advertising 
and public relations agencies, licensed alcoholic beverage whole- 
salers and retailers are not eligible to participate. Contest is void 
wherever prohibited by law. Contest is not open to MS, TX, or UT 
residents. All federal, state and local laws and regulations apply. 
The winner and /or entrants may be required to sign an Affidavit of 
Eligibility and Release. 14. Federal, state and local taxes on prize 
money are the sole responsibility of the winners. 15. Semi- finalists 
are responsible for travel and accommodation arrangements to 
their chosen semi -final city. 

ILeader's Name 

I Address 

City State 

Zip 

1 Daytime Phone ( ) I 

I /We wish to enter the semi -finals in (check one): 

( ) Nashville ( ) Los Angeles 

I I have read the rules and affirm that this entry is in I 

I compliance with them. I 

1 

1 Signature of leader I 

1 

Mail to: 
DON KIRSHNER'S I 

TANQUERAY ROCKS TALENT CONTEST I 

P.O. BOX 5223 I 

F.D.R. STATION I L EW YORK, NY 10150 -5223 I 

1 
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The Red Zone Is For Goading & Ungoading; 
Widdows To WXLN; Muhy To KHYI 
THE RED ZONE: When Soviet pres- 
ident Mikhail Gorbachev visited San 
Jose, Calif., June 4, album KSJO 
seized the day by hiring Mikhail & 
Raisa look -alikes from an L.A. talent 
agency and escorting them about the 
Bay area in a black stretch limo com- 
plete with Russian flags. In a stunt 
that received national coverage, 
KSJO staffers donned dark suits, 
dark glasses, and earphones to escort 
the "president" to each stop: the may- 
or's office, a local mall, the Depart- 
ment of Motor Vehicles, and Fisher- 
man's Wharf. "Gorbachev" commu- 
nicated through an interpreter, but 
neither actor spoke Russian so they 
spoke Yiddish instead. 

THE GAME ZONE 

The zoning board of upscale subur- 
ban Montgomery County, Md., has 
OK'd the AM antenna site change of 
Classical Acquisition Partner's 
WGMS Washington, D.C., but with 
the stipulation that CAP get board 
approval if it should ever decide to 
drop classical. CAP has filed a three- 
pronged appeal with the zoning ap- 
peals board, saying that the stipula- 
tion violates First Amendment 
rights, usurps FCC regulatory func- 
tions, and exceeds the board's juris- 
diction. "We have no plans to change 
formats," says GM Catherine Meloy, 
"but we want to nip this in the bud." 

PROGRAMMING: XHRM IN FLUX 

At album WMMR Philadelphia, 
morning man John DeBella relin- 
quishes his OM title, becoming cre- 
ative director. Consultant George 
Harris is handling OM duties for now 
... At adult alternative WLVE Mi- 
ami, in -house consultant Shirley 
Maldonado is now officially PD, re- 
porting to OM Rich McMillan. Dave 
Caprita from KNUA Seattle returns 
to WLVE for mornings ... PD Law- 
rence Tanter is out as PD of AC 
KLIT Los Angeles ... Group PD 
Bobby Cole reassumes PD duties at 
AC KIOI San Francisco; John Evans 
returns to news. 

At press time, churban XHRM San 
Diego was still on the air with a skel- 
eton staff, although there were still 
market rumors about a format 
change and phones for Mexican li- 
censee Radio Moderna's U.S. compa- 
ny Modern Radio were no longer be- 
ing answered. XHRM, which had al- 
ready lost a number of key staffers 
before last week, lost several more 
June 1, specifically PD Don Davis, 
MD Jacko Adams (who will do week- 
ends with rival XHTZ), and Andy 
Holliday. For the time being, morn- 
ing man David "D.C." Chadwick is 
PD. "Wildman" Juan Rivera is MD. 

After 10 months out of full -time ra- 
dio programming, Leigh Jacobs is 
the new PD at AC WMGK Philadel- 
phia, replacing Beth Fast. Jacobs 
was most recently PD of classic rock 
WGFX Nashville and, before that, 
WGRX Baltimore ... Full- service AC 
legend WMAL Washington, D.C., is 
completing its transition to N /T. 
John Lyon, a 22 -year staffer, is out 
of middays. He'll be replaced by 
Charlie Warren locally and Rush 
Limbaugh via satellite. 

At religious WXLN Louisville, 
Ky., which will change format short 

ly, Joel Widdows from oldies /album 
WGCL /WTTS Bloomington, Ind., is 
the new PD /midday man, replacing 
Tony Tabor, who will remain with 
the station. Other new air staffers 
are Frosty Stillwell (ex -WGRD 
Grand Rapids, Mich.), mornings; mar- 
ket veteran Tom Kennedy, after- 
noons; and Dave Michaels (WBLZ 
Cincinnati), nights. Widdows is re- 
placed in Bloomington by p.m. driver 
Chris Doren on the AM and Pitts- 
burgh veteran Rich Anton on FM. 

After a year in N /T, WFTL Fort 
Lauderdale, Fla., is returning to 
adult standards. GM Barry Haus- 
man is out; owner Paul Bronstein is 

by Sean Ross with 
Craig Rosen & Phyllis Stark 

handling those duties for now. Craig 
Worthington (middays) and Paul 
Lyle (nights) exit; the latter heads to 
WGR Buffalo, N.Y. Gene Packard 
returns to the market for middays; 
public service director Al Knight re- 
turns to the air for nights. 

Pat McMahon, PD of top 40 /dance 
KEZB (B94) El Paso, Texas, has re- 
signed to join Vallie Consulting. No 
replacement has been named. And in 
a major consulting change, Tony 
Gray is now working with urban 
KMJQ (Majic 102) Houston, a former 
Don Kelly client. Of course, Gray 
had something of an inside there. 
KMJQ's PD Ron Atkins, with whom 
Gray worked at WYLD -FM New Or- 
leans, is an associate of Gray's con- 
sultancy. 

KXOA Sacramento, Calif., drops 
Business Radio Network N/T for lo- 
cally programmed '50s /early '60s- 
based oldies ... Oldies WING Day- 
ton, Ohio, adds Satellite Music Net- 
work's Pure Gold. Jim Summers is 
out; Jason Roberts stays for produc- 
tion and swing at top 40 WGTZ (Z93) 

KRNB Memphis, which was brief- 
ly known as Hot 101, has switched 
calls to KHUL (Kool 101), but station 
management insists the station will 
stay urban, rather than switch to old- 
ies as the calls might indicate. GM 
Chuck Scruggs exits. 

Urban WKIE Richmond, Va., 
whose rap -leaning format made it the 
Fast Coast version of KDAY Los An- 
geles for several years, is off the air 
and will return as a BRN N/T affili- 
ate ... WKIX Raleigh, N.C., has 
gone from Satellite Music Network's 
Kool Gold to Unistar's adult stan- 
dards AM Only; no people changes 
are involved ... Country WNIO 
Youngstown, Ohio, becomes the mar- 
ket's first urban outlet, WNRB. 

Ron Brandon, from WSYN Myr- 
tle Beach, S.C., is the new PD at top 
40 WGRD, replacing Gregg Cassidy. 
Meanwhile, Greg Murray leaves for 
overnights at WBBM -FM Chicago 
... PD /MD Beau Richards is out at 

top 40 WQID Biloxi, Miss. Night jock 
Wildman Walker is acting PD. APD 
Rick Lovett is MD. 

Look for Little Rock, Ark., to get a 
new country FM later this summer 
when new owners take over oldies 
KQLV and change its calls to KXIX. 
John Rodriguez, currently GM of 
country WGUS Augusta, Ga., has 
been named GM ... Suburban Chica- 
go gets a new affiliate for SMN's top 
40 The Heat format. WAIT -FM had 
been a top 40 /album hybrid. It is also 
bringing back area veteran Dick 
Mitz for mornings. 

Montpelier, Vt., gets a new FM 
AC, WGMT, owned by GM /p.m driv- 
er Bruce James and PD /morning 
man Rick Davis. James owns an 
eponymous artist management com- 
pany. Davis was sales manager at 
country WYKR Wells River, Vt. 
Steve Merrill from top 40 WZPK 
Berlin, N.H., is MD /middays. Paul 
Mann from AC WLTN Littleton, 
N.H., is ND. Wes Chandler from 
WWLR Lyndon, Vt., does evenings. 

PEOPLE: JOY FOR WABC? 

After months of speculation, 
WSTR Atlanta's Jack Murphy has 
indeed landed at KNYI (Y95) Dallas 
for mornings, replacing Sonny Fox. 
But at this point, the station denies 
there are any plans for ex- partner 
Terence McKeever to join Murphy. 
He will be teamed for now with Fox's 
newsperson Joanie Ciani and Mike 
Reeves, who previously did morning 
fill -in at WRBQ (Q105) Tampa, Fla. 
Also, WJET Erie, Pa., sends Holly- 
wood Hammer to late nights at Y95, 
which leaves WJET PD Jim Cook 
with an afternoon opening. 

After a stint at WIOD Miami, Alex 
Bennett returns to modern KITS San 
Francisco for mornings with, as be- 
fore, a live studio audience ... C. 
Miles Smith, a school counselor who 
came to the attention of WGST At- 
lanta through his calls to various 
hosts, is now doing nights at the sta- 
tion. Tom Houck is leaving to start a 
business. 

A week after talking about how 
happy he was in his new, post -sub- 
stance -abuse life at top 40 WEGX 
Philadelphia, Danny Bonaduce is 
out of late nights at that station. No 
replacement has been named; T &R to 
PD Todd Fisher. 

Although nothing was signed at 
press time, N/T WABC New York 
had a handshake agreement with co- 
medienne Joy Behar for the long -va- 
cant midday slot last held by Lynn 
Samuels ... 15 -year Nashville veter- 
an Tom Bootle is now doing morn- 
ings at that market's classic rocker 
WGFX teamed with Robert Harder, 
last of KWSS San Jose, Calif. 

At top 40 KSAQ (Q96) San Anto- 
nio, Texas, p.m. driver Lee Carring- 
ton Cruize is upped to APD. In addi- 
tion, former KJYO (KJ103) Oklaho- 
ma City morning man Jim "Catfish" 
Prewitt joins on for mornings, replac- 
ing Scott K. James, who can be 
reached at 512 -271 -0985 ... KLSY Se- 
attle night host Delilah René heads 
to AC WVBF Boston. 

Two former staffers return to ur- 
ban WEDR (99 Jamz) Miami. Yo- 
landa, last with WJHM (102 Jamz) 
Orlando, Fla., joins for middays, re- 

nevvsline... 

WESTWOOD ONE, following its recent layoffs, has restructured its young 
adult network, the Source. Although programming will continue to 
originate in New York, Source management will be L.A. -based. WW1 
executive VP /GM Thom Ferro will also be VP /GM of the Source, re- 
placing Steve Soule. WW1 VP /affiliate relations Craig Whetstine will 
assume the same duties for the Source, replacing Steve Jenkins. For- 
mer WW1 senior national affiliate relations sales manager Joe Garner 
is now national affiliate relations manager for the Source. WW1 affili- 
ate relations manager Larry Reisman adds national WW1 stripes. 

TM COMMUNICATIONS' board of directors has approved an agreement in 
principle to merge with competing syndicator Century 21 Program- 
ming Inc. Both companies are based in Dallas. 

THE RADIO ADVERTISING BUREAU has severed ties with the Radio Futures 
Agency, best known for the controversial "Radio: What Would Life Be 
Without It" campaign. RAB has hired the Dallas -based Richards 
Group -creator of the Motel 6 spots -on its next industry-wide promo- 
tion/advertising campaign. Despite the agency change, the RAB /Na- 
tional Assn. of Broadcasters Radio Futures Committee will continue to 
exist and broadcasters are being encouraged to run the "life" spots 
through the summer. RAB has also announced a plan to distribute 
spots to its member stations and networks dramatizing the benefits of 
the advertising industry in general. Group W Radio, meanwhile, has 
announced the establishment of the "Radio Creative Fund" to encour- 
age excellence in radio advertising. The company will allocate $1 mil- 
lion a year for 10 years, beginning in 1991, for creative fellowships and 
annual awards. 

MARTY LOUGHMAN, GM of KXKL -AM -FM Denver, exits to form his own 
station group, Kool Communications. GSM Bill Sauer replaces him. 

JOHN CARAS is the new GM at adult alternative WBZN Milwaukee re- 
placing Tom Hoyt. He was GSM at similarly formatted WXDJ Miami. 

TERRY RODDA has announced that he will not renew his contract as GM 
of KONO /KITY San Antonio, Texas. No replacement has been named. 

BOB POE has been named GM of WEZO Orlando, Fla., a new FM that is 
expected to hit the air around July 1. He was director of media for the 
basketball Orlando Magic for the last three years. 

OTHER GENERAL MANAGERS: Michael Scott from sales manager at KMTW/ 
KKLZ Las Vegas to KZZF Fresno, Calif.; Joe Williams from WMGR/ 
WJAD Albany, Ga., to WGUS Augusta, Ga., replacing John Rodriguez 
(see Vox Jox); Ragan Henry Broadcast Group VP John Broomfield to 
VP /GM at WQOK Raleigh, N.C., replacing Curtis Downey. 

SHAMROCK BROADCASTING has announced the sale of its KMGC Dallas to 
John Hayes' Alliance Broadcasting. The deal supersedes the now -ex- 
pired pact between Shamrock and Cook Inlet. 

placing Jane Carnegie, who had al- 
ready gone on maternity leave. Chico 
the Virgo comes on for afternoons. 

Urban WIGO Atlanta morning 
man Hollywood Henderson goes to 
production at rival WVEE (V103). 
Marcus "Dr. Feelgood" Boyd, a fix- 
ture for years at WVEE's AM, 
WAOK, joins WIGO for evenings. 

Diane Raymond, PD of N/T 
WWDB Philadelphia until Dave 
Rimmer's arrival several months 
ago, is now out of the station alto- 
gether. Morning man Paul W. Smith 
and midday host Susan Bray have 
had their shifts expanded. 

Former city councilwoman Barba- 
ra Carlson is now doing middays at 
N/T KSTP Minneapolis, replacing 
Star -Tribune columnist John Klobu- 
char ... Charles Brennan (from 
WNTN Boston) and Kevin Horrigan 
(a local columnist) join N/T KMOX 
St. Louis as a midday team. Bob Har- 
dy remains on as a news anchor. 

At AC KESZ Phoenix, Bill Austin, 
weatherman at local KPNX -TV, joins 
Beth McDonald in mornings, replac- 
ing PD Steve LeBeau. No replace- 
ment for the PD job yet ... At chur- 
ban XHTZ (Z90) San Diego, market 
veteran Kimo Jensen joins for morn- 
ings. Area veteran Jeff Davis is now 

doing afternoons. Bad Bobby Orlan- 
do from KXXX (X100) San Francisco 
joins for nights. 

Chris Allen from WDIZ Orlando 
joins Dick Edwards in mornings at 
urban WJMH Greensboro, N.C. MD 
Kelly Masters leaves for middays at 
crosstown oldies outlet WMQX. 
Gary Cannon goes from afternoons 
to middays. Rick DeVoe, who was 
known as Michael Spears at KJMZ 
Dallas, comes on for afternoons. 

Robert Chase, formerly of album 
KILO Colorado Springs, and most re- 
cently with college station KRCC 
there, is the new MD /p.m. driver at 
album WLAV -FM Grand Rapids, 
Mich., replacing Aris Hampers (Bill- 
board, June 9), who can be reached at 
616 -458 -9501 ... Mike Smith goes 
from nights to middays at oldies 
WTRG Raleigh, N.C. 

Dr. Dave Michaels from KROY 
Sacramento, Calif., joins top 40 
WBXX (B95) Battle Creek, Mich., for 
afternoons, replacing Todd Foxx .. . 

Michelle Fox from AC WQNY Itha- 
ca, N.Y., is the new overnighter at 
crosstown top 40 WNYP, replacing 
J.J. Riley, who was promoted to 
nights /MD last week ... P.M. driver 
Kim Stevens adds APD stripes at ur- 
ban WZFX Fayetteville, N.C. 
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Hits From Billboard 10 and 

20 Years Ago This Week 

POP SINGLES -10 Years Ago 

1. FunkyTown, Lipps Inc., CASABLANCA 

2. Coming Up, Paul McCartney 
COLUMBIA 

Biggest Part Of Me, Ambrosia, 
WARNER BROS. 

4. The Rose, Bette Midler, ATLANTIC 

5. Against The Wind, Bob Seger & the 
Silver Bullet Band, CAPITOL 

6. Call Me, Blondie, CHRYSALIS 

7. It's Still Rock And Roll To Me, Billy 
Joel, COLUMBIA 

8. Little Jeannie, Elton John, MCA 

9. Cars, Gary Numan, Arco 
10. Steal Away, Robbie Dupree, ELEKTRA 

POP SINGLES -20 Years Ago 

1. The Long And Winding Road /For 
You Blue, Beatles, APPLE 

2. Which Way You Goin' Billy ?, Poppy 
Family, LONDON 

3. Everything Is Beautiful, Ray 
Stevens. BARNABY 

4. Get Ready, Rare Earth, RARE EARTH 

5. Love On A Two-Way Street, 
Moments, STANG 

6. Cecilia, Simon & Garfunkel, 
COLUMBIA 

7. The Letter, Joe Cocker, A &M 

8. Up Around The Bend /Run 
Through The Jungle, Creedence 
Clearwater Revival, FANTASY 

9. Make Me Smile, Chicago, COLUMBIA 

10. The Love You Save, Jackson 5, 
MOTOWN 

TOP ALBUMS -10 Years Ago 

1. Glass Houses, Billy Joel, COLUMBIA 

2. Against The Wind, Bob Seger & the 
Silver Bullet Band, CAPITOL 

3. Just One Night, Eric Clapton, RSO 

4. The Wall, Pink Floyd, COLUMBIA 

5. Mouth To Mouth, Lipps Inc., 
CASABLANCA 

6. Women And Children First, Van 
Halen, WARNER BROS. 

7. Christopher Cross, Christopher 
Cross, WARNER BROS. 

8. Middle Man, Boz Scaggs, COLUMBIA 

9. Pretenders, Pretenders, SIRE 

10. Soundtrack, The Empire Strikes 
Back, RSO 

TOP ALBUMS -20 Years Ago 

1. Let It Be, Beatles APPLE 

2. McCartney, Paul McCartney, APPLE 

3. Soundtrack, Woodstock, COTILLION 

4. Deja Vu, Crosby, Stills, Nash & 
Young, ATLANTIC 

5. Bridge Over Troubled Water, 
Simon & Garfunkel, COLUMBIA 

6. Hendrix Band Of Gypsys, Jimi 
Hendrix, Buddy Miles & Billy Cox, 
CAPITOL 

7. Chicago, COLUMBIA 

8. Movement, Isaac Hayes, ENTERPRISE 

9. American Woman, Guess Who, RCA 
VICTOR 

10. Greatest Hits, Fifth Dimension, 
SOUL CITY 

COUNTRY SINGLES -10 Years Age 

1. My Heart /Silent Night (After The 
Fight), Ronnie Milsap, RCA 

2. The Way I Am, Merle Haggard, MCA 

3. Don't Fall In Love With A Dreamer, 
Kenny Ro ers With Kim Carnes, 
UNITED ARTISTS 

4. One Day At A Time, Cristy Lane, 
UNITED ARTISTS 

5. I'm Already Blue, The Kendalls, 
OVATION 

6. Trying To Love Two Women, The 
Oak Ridge Boys, MCA 

7. Smooth Sailin', T.G. Sheppard, 
WARNER /CURB 

8. He Stopped Loving Her Today, 
George Jones, EPIC 

9. Lucky Me, Anne Murray, CAPITOL 

10. Take Me In Your Arms And Hold 
Me, Jim Reeves & Deborah Allen. 
RCA 

SOUL SINGLES -10 Years Ago 

1. Let's Get Serious, Jermaine 
Jackson, MOTOWN 

2. FunkyTown, Lipps Inc., CASABLANCA 

3. Sweet Sensation, Stephanie Mills, 
20TH CENTURY 

4. Shining Star, Manhattans, COLUMBIA 

5. Take Your Time (Do It Right), 
S.O.S. Band, TABU 

6. Gotta Get My Hands On Some 
(Money), Fatback, SPRING 

7. Landlord, Gladys Knight & the 
Pips, COLUMBIA 

8. Back Together Again, Roberta 
Flack With Donny Hathaway, 
ATLANTIC 

9. All Night Thing, Invisible Man's 
Band, MANGO 

10. Clouds, Chaka Khan, WARNER BROS. 

RADIO 

It's not easy to keep on track in entertainment. 
That's why, to stay in the driver's seat, top 
entertainment professionals depend on The 
Hollywood Reporter. 

They rely on The Reporter's instant responsive- 
ness and up -to- the -minute coverage of film, TV, 

syndication, cable, home video and more. For easy 
steering through entertainment's twists and turns, 
they rely on daily hand -delivery in New York and 
L.A. On a weekly International Edition that reports 
news and trends all over the world. On Satellite 
Editions that track developments virtually as they 
happen. And on an Electronic Edition that puts the 
world of entertainment business online, every day. 

To reach the entertainment industry's driving 
force, advertise in the vehicle that keeps them 
moving in the fast lane - The Hollywood Reporter. 

PORTER 
POWERFUL STUFF 

6715 Sunset Boulevard, Hollywood, CA 90028 213 -464 -7411 
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Nashville Then. F:eTie-e rocker and long -time BMI songwriter Chuck Berry was 
visited by BMI staff following an early 1970's concert in Nashville. He's shown (center) 
with Phil Graham, BMI's now Director, European Operations; President and CEO 
Frances Preston: Del Bryant, now VP Performing Rights, Patsy Bra - 
dlley, current Senior Director, Publisher Administration; Joe Moseheo, now VP 
Special Projects; and the late Russ Sanjek, who was then VP Public Relations. 

Yo! No! A New York concert sponsored by Musicians Against Drugs brought out a whole slew of the best rappers to The Ritz, and 
BMI's Associate Director Writer/Publisher Relations, New York Catlliy Jackson was there to help. Pictured (1 -r): Kraze of 
Whistle; Stan Desire of Desire Management; Jackson; Moet; Silver of Whistle; Kaagol of UTFO; L.L. Cool J.; and 
Raheim of Grandmaster Flash. 

(_ eacral ion ,. µ I lie Dixon, one cf the true fathers of the blues and a TV I songwriter since the early 
50's, congratulated this year's BMI Pop Songwriters of the Year Babyfaee (left) and LA Reid (right). 
They are pictured with BMI's Dexter Moore, Associate Director Writer /Publisher Relations, Los 
Angeles. 

Rock Goes Country. Appropriately coiffed I.itl le Richard. a BMI songwriter 
since the 50's, picked up a BMI Country Award in 1 974 for his tune "Slippird And 
5lidin "'. He's shown on the Nashville stage with Frances Preston (left) and 
Edward Cramer (right). 

A Toast To...When "If You Don't Know Me By Now" went to the #1 spot on the Pop Singles Charts as 
recorded by Simply Red, BMI feted the writers of that song and dozens of other soul and R &B classics. 
Frances Preston is shown here with the creators of the Philadelphia Sound, Kenneth 
Gamble (left) and Leon Huff (right). 

Talent Night. New rap and soul artists were given the chance to shine during a talent night in New York last year. 
There to show their support for the up- and -comers were Regina Belle: BMI's Eric Coles; Shirley 
'lurthwh; BMI ('achy Jackson and Kool Moe Der. 

Grippin' Lucille. Former BMI 
VP Stan Catron (right) 
waited years to get his hands on 
"Lucille ", B.B. King's 
famous guitar, but it finally 
happened following a New York 
concert in the mid -80's. 



(ADVERTISEMENT) 

BMI and Black Music - A 50 Year Partnership 

0] 

Flyin' Home. Legendary jazzman Lionel Hampton is shown here presenting former 
BMI President Edward Cramer with his arrangement for the jazz staple "Flyin' 
Home" It is nuw in the WI Archives. 

Songwriter Summit. A recent Los Angeles gathering brought out some of the most prolific, and 

successful, songwriters around. Here's Melanie Andrews )Janet Jackson's "Let's Wait 
Awhile "); BMI Director Writers/Publisher Relations New York Mark Fried; Preston 
Glass ( "Who's Zoomin' Who" and "We Dont Have To Take Our Clothes Off"); BMI's VP 
Writer/Publisher Relations New York Rick San jek. and Gina Glass. 

Royalty. The legendary BMI songwriting team of Holland- Dozier -Holland was 

inducted mto the Rock & Roll Hall of Fame this January at New York's Waldorf- Astoria 7- 

ceremony. Edward Holland, Lamont Dozier and Brian Holland, writers of 
some of the biggest hits of the pop era, are shown here during the height of their Detroit writing 
days, in the :a-ly 60's. 

Take 7? Multi- Grammy winners Take 6 played Town Hall and BMI's Eric Coles, Associate Director Writer/ 
Publisher Relations New York thought he'd try to convince the group to become a septet. Pictured (I -r): Group member, 
Claude McKnight, Cedric Dent and Mervyn Warren; Coles; and group member. !1ark Kibble. 
Alvin Chen and David Thomas. 

All That Jazz. Multiple Grammy winner Bobby McFerrin registers happy amazement as BM1 

friends and fellow musicians surround him following a New York concert. Here he is with BM1's Rick 
Sanjek: guitarist John Scofield; pianist Monte Alexander drummer Jack 
De.lohnel le and BMI's Bobby Weinstein. 

Steady Success Bo Watson of Midnight Star 
stopped by BMI's Los Angeles offices to pick up his 
Pop Award for "Rock Steady ", a hit for The 
Whispers. Pictured here (l -r) are: Rick 
Riccobono, VP Writer/Publisher Relations Los 
Angeles; manager Larkin Arnold; attorney 
Michael Frisby; Watson; and Midnight Star's 
Belinda Lipscomb, Melvin Gentry 
and Kenneth Gant; (front) Midnight Star's 
Bobby Lovelace, Bill Simmons and 

Jeff Cooper; and BMI's Dexter Moore. 

Commitment. Sy Oliver (left), composer 
of "Opus No. 1" and many other standards, was 
the first jazz composer to sign with BMI. He is 

shown here in the early 80's with Frances 
Preston (center) and Eddie Heywood, 
composer of "Canadian Sunset" and "Soft 
Summer Breeze ". 
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RADIO 
`HOs' NO GO FOR SOME RADIO PROGRAMMERS, OK FOR OTHERS 
(Continued from page 1) 

clear content guidelines, top 40 
and urban programmers are con- 
tending with sexual innuendo in 
several hit songs, especially Digi- 
tal Underground's "The Humpty 
Dance" and Bell Biv DeVoe's "Poi- 
son," and, to a lesser extent, Ma- 
donna's just -released "Hanky 
Panky." 

In "The Humpty Dance," the 
narrator, besides getting busy in 
the Burger King john, also prom- 
ises women that, "in the 69, my 
Humpty nose will tickle your 
rear," and both, "I'm still gettin' 
in the girls' pants." In "Poison," 
Bell Biv DeVoe refers twice to 
women as "ho's" and notes of one 
in particular, "Me and the crew 
used to do her." Both have narra- 
tors who announce they're "get- 
ting laid." 

"Hanky Panky" is much less 
graphic. But its sole subject mat- 
ter is the joy of being spanked. In 
it, Madonna declares, "I'll settle 
for the back of your hand, some- 
where on my behind" and "Tie my 
hands behind my back and I'm in 
ecstasy." 

None of these songs approach 
the explicitness of Prince's "Erotic 
City," the best -known record cited 
in last year's FCC indecency cases. 
But both "Humpty" and "Poison" 
have multiple innuendoes, and a 
look across the country shows just 
how widely standards vary these 
days as to what PDs consider be- 
yond the pale for their listeners 

and how few clear guidelines exist. 
Clearly, "Humpty," which 

peaked at No. 11 on the Hot 100 
this month, has raised the most red 
flags with PDs. Even after Tommy 
Boy serviced radio stations with 
its MTV edit in which the song's 
touchier lines are replaced by 
whistles and other comic noises, 
only about half of the country's 
top 40 outlets are playing it. 

"Poison," a No. 1 urban and top 
five pop record, has had an easier 
time in some circles. On the urban 
side, MCA issued a "No Ho" edit 
of the song, then informally ser- 
viced a few stations with an even 
more conservative edit from 
WTLC Indianapolis. But on the 
pop side, MCA's Steve Meyer and 
Billy Brill both say they are un- 
aware of any lyrics complaints or 
even that an urban edit exists. 

That sort of inconsistency con- 
founds any attempt at a national 
consensus on where programmers 
draw the line. While "Humpty" 
has prompted more complaints, 
there are stations like KZZP Phoe- 
nix that play "Humpty" unedited 
and get no complaints, but where 
PD Bob Case edits the "me and the 
crew" line in "Poison" because it is 
more "obvious" than the "ho" ref- 
erences, which he does not edit. 

"I don't think the word 'ho' by it- 
self is offensive. You're looking at 
a street word, [not] an obscene 
word. Arsenio Hall says it on his 
TV show," says Case. (Hall, in 

fact, had a rap on his Chunky A al- 
bum last fall, "The Ho Is Lazy," 
that received significant unreport- 
ed airplay.) 

Urban WGCI -FM Chicago MD 
Steve Ross, on the other hand, 
plays the "me and the crew used to 
do her" line. "That could mean 
anything. They could do her hair, 
or her nails," he says. He does edit 
the line about "clockin' the ho's" 
because, he says, "It's definitely 
obvious what they mean." But the 
line where BBD declare "the low 
pro ho should be cut like an afro," 
stays in. 

Across town, top 40 /dance 
WBBM -FM PD Dave Shakes plays 
both "Poison" and "Humpty" un- 
edited and has gotten no com- 
plaints. So are urban PDs touchier 

about lyrics? Sometimes. Tommy 
Boy's Ed Strickland cites a num- 
ber of urban stations that bowdler- 
ized "Humpty" until it played un- 
edited on their churban competi- 
tor. But in other markets, such as 
Winston -Salem, N.C., one urban 
plays "Humpty" unedited while a 
top 40 station edits it. 

PD reaction also seems to defy 
any geographic or market -size pat- 
tern. Strickland calls the bible belt 
his biggest urban problem, citing a 
Georgia -based chain that pulled 
the record after a week and would 
not play the edit. But WJJS Lynch- 
burg, Va., PD Robert "Lad" Goins, 
gets away with both "Humpty" 
and "Poison" unedited in "Jerry 
Falwell territory. I get a lot of 

(Continued on page 20) 

New Pig -sona. During last 
summer's Batmania, album KSHE 
St. Louis mascot Sweet Meat 
appeared on T -shirts all over the 
city as the caped crusader 
"Batmeat." Now, in time for this 
summer's hot comic -book movie, 
the station is unveiling his newest 
pig -sona, super detective Dick 
KSHE. 

SIKES' EX- COLLEAGUES RECALL HIS TROUBLED AM STATION 
(Continued from page 12) 

fall so quickly made a lot of people 
very sad," adds O'Grady. "I don't 
think [Sikes] had much vision. He 
left a lot to be desired as the opera- 
tor of a [stand- alone] AM." 

Gary Banner, who was local sales 
manager and later GSM at KGBX, 
is more sympathetic. "It was a diffi- 
cult situation. It's a market with a 
lot of stations [and] probably more 
competitive than [Sikes] was used 
to ... I sympathize with him. It was 
tough for Stauffer too." 

"I think Al grew up with AM ra- 
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dio and has his own perception of 
it," Wadlington says, "but that per- 
ception is no longer viable in the 
competitive marketplace." 

So how does Sikes view KGBX's 
decline? He will not answer ques- 
tions about the atmosphere at the 
station. Instead, he attributes it to 
the limitations of AM in general. "It 
was, I think, a well -programmed 
station," he says. "We were only 
getting six and seven shares be- 
cause the AM medium limited the 
sort of audience pull that was possi- 
ble." Without these limitations, 
Sikes says, KGBX should have been 
in the 11 -12 share range based on 
the amount of "capital, imagination, 
and talent" involved. 

"We were aiming at the 25 -plus 
audience," Sikes says. "But the 25- 
36 audience is an FM audience, and 
so trying to get them to AM is quite 
difficult. You can aim to get an older 
audience and do better with AM, 
but [you] limit your advertising." 

Sikes blames the ratings drop on 
the defection of former morning 
man Woody P. Snow to a competing 
station just a few months before 
Sikes arrived. "He clearly set the 

pace at KGBX prior to my acquisi- 
tion. In my view, the [ratings] de- 
cline resulted from [Snow's depar- 
ture] and the general drift which 
tends to occur after the departing 
owners decide to sell the station but 
before the sale is completed. It 
could well be that there is some- 
thing I could have done immediately 
to effect a rapid and radical turn- 
around but, of course, hindsight is 
always 20/20." 

Sikes also blames the investors he 
sold the station to for its eventual 
downfall. "We lost some money but 
we did OK with the station. What 
happened is that the people who 
subsequently bought it did not do 
well with it. A year and a half later 
they took it dark, [although the 
group that bought it] was led by 
pretty able broadcasters." 

Sikes had better luck with some 
of his other stations, specifically 
AM station KMRS Osage Beach, 
Mo., which, Sikes says, "was proba- 
bly the most profitable station that 
we owned." 

Assistance in preparing this story 
was provided by Bill Holland. 

SIKES PLANS AM BAND IMPROVEMENTS 
(Continued from page 12) 

can do a good job, but if the receiver 
manufacturers don't help latent de- 
mand develop at some reasonably 
early stage, they're going to be a 
major, major limitation to what we 
end up achieving," Sikes cautions. 

One of the FCC's AM improve- 
ment proposals is to outlaw simul- 
casting. Will that be a hard sell to 
broadcasters? Sikes says he realizes 
there is some resistance. "I think if 
there is an end to simulcasting," he 
says, "it'll probably be on a phased 
basis. In other words, I don't see the 
commission coming out and saying 
to a broadcaster, you can no longer 
simulcast as of such a date. That 
will be one of the more controver- 
sial issues we put forward at the 
rule making, so we want to pay 
careful attention to the comments 
that come in, balance them, and 
make a decision." 

Will better technical quality AM 
need better- quality programming? 
"You can't separate them," Sikes 
says. "You know, if the medium is 

difficult, if a medium is inferior, it's 
not going to attract as much capital, 
it's not going to attract as much hu- 
man imagination, it's not going to 
attract as much performing talent 
as the superior medium." 

As a former broadcaster who 
owned two AM combos, one FM 
stand -alone, and one AM stand- 
alone, he is brutally honest about 
the comparison between the two 
mediums. His AMs, he allows, 
"didn't do as well. They were just 
not as strong an asset." His AMs 
were "silver," his FMs "gold." 

Sikes, remembering his 1979 -86 
ownership days, says "you can put a 
lot into AM- capital, imagination, 
talent -but you get less bang for 
your buck. That's going to be an ag- 
gravation. I hope we can signal in 
the future where we're going to 
have a service that is approximately 
as good in quality as FM, and I hope 
we will see capital, imagination, and 
talent going back." 
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Stations Write A Few Twists Into Standard Movie -Premiere Scripts 
NEW YORK -As radio promotions 
go, movie premieres are pretty mun- 
dane stuff. But some enterprising 
stations keep them fresh with a 
whole assortment of embellishments 
ranging from kazoo concerts to a rov- 
ing Robocop. But most radio promo- 
tion directors still consider movie pre- 
mieres nothing more than a standard 

sales promotion and warn that they 
should be kept simple. 

"We don't want [our presence] to 
be an inconvenience or an intrusion 
the way commercials can be on televi- 
sion," says KKBQ (93Q) Houston 
promotions and marketing director 
Jim Marchyshyn. "But we do want 
to have a very strong presence at the 

screening." Likewise, KKLQ (Q106) 
San Diego promotion director Pete 
Cosenza says, "Our jocks do a quick 
90- second greeting to the crowd, then 
we start the movie, which is what ev- 
eryone is really there to see." 

Marchyshyn achieves his station's 
strong presence with the help of a 
sound system, banners, and inflate 

ol tljeweek 
Lee Hansen 

WNUA Chicago 

IIIEW AGE IS music of the spirit and mind. We need- 
ed more heart here in the heartland," says WNUA Chi- 
cago PD Lee Hansen in explaining his decision to take 
the adult alternative station further toward contempo- 
rary jazz. "Chicago is a more soulful, grittier town than 
any I've been in. I've discovered that you can't be too 
new agey here." 

That change is just part of WNUA's evolution since it 
signed on in 1987. Today, jazz accounts for 40%-50% of 
the mix, while vocals and new age account for 25%-30% 
each in daytime programming. Once the subject of con- 
stant format -change rumors, WNUA was up 2.1- 2.3 -2.7 
in the last two Arbitrons. Hansen, who joined in Septem- 
ber after PD stints at KSJO San Jose, Calif., KMMX 
San Antonio, Texas, and Satellite Music Network's 
Wave format, attributes that to better on -air position- 
ing, better marketing, and more ap- 
propriate music for Chicago. 

As with the music, WNUA's posi- 
tioning has also evolved, with two 
slogan changes in the last three 
years. The original slogan, "music 
for a new age," was replaced after 
just six months with "smooth 
rock /smooth jazz." When Hansen 
joined the station, it changed again 
to better reflect the music. WNUA is now known simply 
as "smooth jazz" and uses liners like "relax Chicago 
with smooth jazz WNUA." 

In marketing, Hansen says, "we do radio like it's ra- 
dio. We provide listener incentives." These include the 
"listen -at -work perk," with two $500 prizes daily, and a 
"get out of town" trip giveaway every weekend. Recent 
destinations have included Australia and Paris. 

To stay part of the community, WNUA does an on -air 
calendar of jazz events every morning and hosts shows 
at jazz clubs on a regular basis. Off -air marketing in- 
cludes some billboards, an occasional TV blitz, some te- 
lemarketing, and some direct mail. But there is no major 
marketing campaign, Hansen says. "When you're not a 
mass -appeal format, mass -appeal marketing is a waste 

. . New AC is still a niche format." 
Customizing the music to Chicago, the third element 

of WNUA's success, meant dropping the rock vocals the 
station was airing when Hansen came on board, i.e., Rod 
Stewart's "My Heart Can't Tell You No" and Phil Col- 
lins' "Two Hearts." Says Hansen, "When we had our 
worst book [Winter '89], we were 50% vocals, many of 
them rock, but there was no need for a rock station in 
this market. We learned the kind of vocals to stay away 
from." 

Although music tests are done quarterly, Hansen 
says he can determine if a vocal piece fits the format by 
removing the vocal and listening to what is left. "If it's 
jazzy, it works," he says, citing as examples Anita Bak- 
er's "Sweet Love" and Simply Red's "Holding Back The 
Years." A few rock vocals, like Collins' "Another Day In 
Paradise" and Bonnie Raitt's "Nick Of Time," still make 
the cut, as do some new age vocalists like Enya. 

For the must part, however, Hansen says his vocals 
are more likely to be black than anything else, reflecting 
a market that is more than 50% black. "We play more 
urban music than any other NAC. Over half our vocals 
are urban based -not because they're black but because 
they're jazzier. We have trouble with folkie vocals [like] 
Shawn Colvin, Suzanne Vega, and Tracy Chapman. [The 

vocals we play have] a more physical feel." 
At WNUA's nadir, market observers agree, the sta- 

tion had been hurt by the loss of many of its black listen- 
ers to urban /AC WVAZ. Now WNUA's audience is 30%- 
40% black, although Hansen says, "I think of it as a mar- 
ket, not in terms of black and white. I don't think I'm 
clever enough as a programmer to say I need this much 
more black audience, what can I play to get that? 

"[Clients] don't look at us and say, 'Oh, that's a black 
station or a white station.' We reflect the market. Re- 
gardless of ethnic composition, our listeners are in the 
good ZIP codes. Both our black and our white audience 
are the suits." 

This is a recent afternoon hour of WNUA: Tom Scott, 
"Cool Sensation "; Dianne Reeves, "Never Too Far "; Lee 
Ritenour, "Portrait "; Checkfield, "Slow Dancing "; Ran- 

dy Crawford, "Rio De Janeiro Blue "; 
Les Sabler, "Hidden Treasure"; Da- 
vid Sanborn, "So Far Away "; Alex 
Bugnon, "Missing You "; Enya, 
"Storms In Africa "; Chi, "Little Is- 
land"; Steely Dan, "FM." 

At night, during "Lights Out Chi- 
cago," WNUA features fewer inter- 
ruptions, fewer jingles and liners, 
fewer vocals, and more electronic 

music. "We get a lot more reflective by 10," Hansen 
says. "It gets a little more cosmic late at night." 

Hansen's air staff reflects Chicago's varied ethnic 
makeup as well, Hansen notes. Morning host Yvonne 
Daniels and p.m. driver Denise Jordan -Walker are black. 
Midday man Rick O'Dell is Japanese, and night host 
Dinae Alexander and overnighter Nick Alton are Greek. 

"Our jocks and me could make more money working 
at [something other] than NAC," Hansen says. "You 
have to be a little off -center to tackle this because there 
is more money to be made in other formats. If I wanted 
money I would have switched to another business many 
years ago. We do it because we're totally committed to 
this music." 

Although WNUA has no direct format competitor, 
SMN Wave outlet WTWV having gone religious some 
time ago, Hansen is wary of nearly everyone because, 
he says, "It's always better to have an enemy when 
you're waging a war." But the real enemy, he says, is 
the "stress -filled media" world. "We try to provide an 
oasis. A place [listeners] can go without being jammed 
or overloaded." 

As for the rumors about a WNUA format change, 
which seem to have died down, or the more prevalent 
talk that the future of adult alternative radio itself is un- 
certain, Hansen says, "The last time I spoke to the cor- 
porate people they were delighted. We're billing more 
than our market share. Our sales department is the rea- 
son that we're still here. Even with a 2 share they can 
sell the station," although he concedes that "we are 
making money but we could make more." For the long 
term, Hansen predicts, "We'll settle into the 3.0 -3.5 
share range. L.A. and Dallas can do it. We [just] went 
through more growing pains [here] because the Mid- 
west is a different place. 

"I don't internalize those things [people say] about the 
format. If there are poison darts still being shot at the 
format, those people are out of touch. The truth is this 
format is making money in the top markets and has 
been for years." PHYLLIS STARK 

Mass- 
mark 
is a w 

appeal 
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bles at the theater, and giveaways in 
the lobby. KKLQ goes as far as to ac- 
tually put small bumper stickers on 
everyone's body as they come in the 
door. 

But KKLQ has also done a few 
more flamboyant movie promotions. 
At a screening of "National Lam- 
poon's Christmas Vacation," for ex- 
ample, station jocks and 10 unsus- 
pecting audience volunteers led the 
crowd in a Christmas -carol buzz - 
along on kazoo. For major screen- 
ings, the station has been known to 
run a look -alike contest or, in the case 
of "Batman," to give away a trip to 
Gotham City (aka New York). "If 
there is a natural tie -in," Cosenza 
says, "we go for it." 

For the film "Back To The Beach" 
a few years ago, album WBCN Bos- 
ton loaded up a flatbed truck with 
sand, lawn furniture, palm trees, and 
flamingos, and brought it to the the- 
ater. Explaining the importance of 
movie premieres to his listeners, 
WBCN creative services director Da- 
vid Bieber says, "We have found 
that film is second in importance only 
to music for the rock'n'roll audience." 

Last year, WBCN was involved in 
a sponsorship deal with USA Cine- 
mas where trailers promoting the 
station were played before every film 
shown at the theaters. In exchange, 
WBCN promoted the theater's movie 
hot line. Top 40 WEGX Philadelphia 
is currently running a movie club pro- 
motion in which members can get 
free tickets to any screening. 

93Q has found three ways of add- 
ing value to movie premieres for both 
clients and the station. There is the 
Dr. Pepper movie series, for one. In 
exchange for the promotional men- 
tions on the air and at the screening, 
the soft drink company actually tags 
its radio spots with mentions of the 
premiere, making for a nice two-way 
promo opportunity. Also, 93Q sells 
sponsorship packages to area clubs, 

so that the nightspot gets a certain 
number of movie tickets to give 
away. And, to add value to appear- 
ances at car dealerships and other cli- 
ent locations, the station brings along 
a costumed character from the movie 
whenever possible. The Robocop 
character, for example, recently ap- 
peared at a local water park. 

IDEA MILL MUTANT TOOKIE 

Capitalizing on the "Teenage Mu- 
tant Ninja Turtles" craze, top 40 
WYHY (Y107) Nashville is selling T- 
shirts and hats featuring "mutant 

Promotions 

& Marketing 

by Phyllis Stark 

ninja" versions of its toucan mascot, 
the Tookie bird. The merchandise is 
available at a local convenience store 
chain and area Sound Shops. Y107 
jocks have been known to refer to 
themselves on the air as "Nashville's 
Mutant Ninja Tookies." 

During top 40 WNCI Columbus' re- 
cent "bladder control day," morning 
zoo members Dave Calin, Shawn 
Ireland, and John Cline competed to 
see who could drink the most water 
without going to the restroom by con- 
suming eight ounces of water every 
15 minutes during the show. Calin 
ran for the restroom after 64 ounces, 
followed closely by Ireland. Both had 
to broadcast from the restrooms for 
the rest of the show. A victorious 
Cline made it to 74 ounces. 

WAVA Washington, D.C., morn- 
ing men Don Geronimo & Mike 
O'Meara are playing "pin the hair on 
Sinead" at club appearances. The 

(Continued on page 21) 
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Compiled from national album rock 

TITLE 
radio aürplay reports. 

ARTIST 
LABEL 8 NUMBER /DISTRIBUTING LABEL 

I 1 1 6 

* * No. 1 * * 
DOUBLEBACK ZZ TOP 
WARNER BROS. 7.19812 5 weeks at No. i 

ED 2 2 7 
CRADLE OF LOVE BILLY IDOL 
CHRYSALIS 

3 3 4 10 
WILD CHILD HEART 
CAPITOL LP CUT 

6 11 3 
HOLY WATER BAD COMPANY 
ATCO 4 -98944 

5 7 9 5 
NEVER BDOTHAT PRETENDERS 

6 4 3 13 
BABY, IT'SBTONIGHT JUDE COLE 

O 9 12 8 
LONEIS 

BROS. 
ANGEROUS FLEETWOOD MAC 

I 8 14 14 4 
THINK I LOVE YOU TOO MUCH THE JEFF HEALEY BAND 

ARISTA LP CUT 

O NEW I 1 

* * * FLASHMAKER * * * 
ACROSS THE RIVER BRUCE HORNSBY & THE RANGE 

10 10 10 7 
BEFORE YOU ACCUSE ME ERIC CLAPTON 
DUCK LP CUT /REPRISE 

11 5 6 9 
R5SO BAD TOM PETTY 

12 11 13 9 
FORGOTTEN 3 EARS MIDNIGHT OIL 
COLUMBIA 38-736 0 29 - 2 LIVE IT UP CROSBY, STILLS & NASH 
ATLANTIC 4 -87909 

14 8 7 12 
I'LL SEE YOU IN MY DREAMS GIANT 
A&M 1495 

15 12 8 12 
TIE DYE ON THE HIGHWAY ROBERT PLANT 
ESPARANZA LP CUT /ATLANTIC 

EVERY 16 23 30 3 
LITTLE THING JEFF LYNNE 

REPRISE 4 -19799 0 20 27 4 
HUNGRY 
RCA 2607 

LITA FORD 

18 13 5 11 
TEXAS TWISTER LITTLE FEAT 
WARNER BROS. LP CUT 

19 16 20 7 ALL LIPS N' HIPS ELECTRIC BOYS 

20 17 25 6 
DONT GO AWAY MAD (JUST GO AWAY) MOTLEY CRUE 
ELEKTRA 4 -64962 

CHAIN 21 25 28 5 
OF FOOLS LITTLE CAESAR 

DGC 4- I 9693/GEFFEN 

22 24 23 10 
WALKS LIKE A WOMAN BATON ROUGE 
ATLANTIC 4 -87971 

23 21 24 6 
LOVE IS ALANNAH MYLES 
ATLANTIC 7 -87945 

24 28 29 5 
PRETTY PINK ROSE ADRIAN BELEW AND DAVID BOWIE 
ATLANTIC 4 -87924 

25 15 17 7 
NOW YOU'RE GONE WHITESNAKE 
GEFFEN 

WAY 26 31 31 5 
DOWN NOW WORLD PARTY 

ENSIGN 23522 /CHRYSALIS 

27 43 - 2 

***POWER TRACK * * * 
YOUR MA SAID YOU CRIED IN YOUR SLEEP... R. PLANT 
ESPARANZA LP CUT /ATLANTIC 

28 22 21 17 
JEALOUS AGAIN THE BLACK CROWES 
OFF AMERICAN 4- 19697 /GEFFEN ® 

40 49 3 COMEA 
BROS. 

GAINCUT DAMN YANKEES 

0 34 34 4 OR 
ABM 
ALL FI505 YOU DAVID BAERWALD 

31 O33 39 4 
YESTERDAY GIRL THE SMITHEREENS 
ENIGMA LP CUT /CAPITOL 

O 32 42 45 3 CHARISMA LP CUT 
PRETTY WOMAN GARY MOORE 

33 NEWS I 
THE OTHER SIDE AEROSMITH 
GEFFEN4 -19927 

34 18 19 13 
KISS THIS THING GOODBYE DEL AMITRI 
A&M 1485 

35 O 
35 38 4 

DON BE AFRAID OF THE DARK Y & T 
GEFFEN LP CUT 

36 27 16 14 
COMING OF AGE DAMN YANKEES 
WARNER BROS. 4-19838 

37 36 33 7 DROP THE GUN KINGS OF THE SUN 
RCA LP CUT 

38 19 15 13 
7 O'CLOCK THE LONDON QUIREBOYS 
CAPITOL 44513 

39 32 26 10 
THE BALLAD OF JAYNE L.A. GUNS 
VERTIGO 876984.4/POLYDOR 

40 37 37 5 
SUPERCONDUCTOR RUSH 
ATLANTIC LP CUT 

41 30 22 g STRANGER THAN PARADISE SLEEZE BEEZ 
ATLTIC LP CUT 

FLYING 42 45 43 3 
UNDER RADAR JERRY HARRISON: CASUAL GODS 

SIRE LP CUT 

® 46 
2 

ELEKTR 
BACK 

A 
TLO 

CU 
SQUARE ONE ERNIE ISLEY 

P 

44 O NEW 0. 
1 

RISE TO 
MERCURY 875 

IT 
098 -4 

KISS 

45 O, NEW 1 
BANG BANG DANGER DANGER 
IMAGINE 34- 73380 /EPIC 

46 44 44 3 
WHAT ARE YOU DOING WITH A FOOL LIKE ME JOE COCKER 
CAPITOL 44543 

47 O, NEW I COWGIRL SONS OF ANGELS 
ATLANTIC LP CUT 

48 O, NEW 1 
THE PARTY STARTS NOW!! MANITOBA'S WILD KINGDOM 
MCA LP CUT 

49 O NEW , I TOO 
EPIC 

Y 
LP 

S 
CUT 

50 26 18 12 
THIS & THAT MICHAEL PENN 
RCA 9180 

OTracks with the greatest airplay gains this week. The Flashmaker s the highest -debuting track of the week. 
The Power Track is the track on the chart that shows the largest increase in airplay over the week before. 

RADIO 
`H0s' NO GO FOR RADIO 
(Continued from page 18) 

calls from fanatics here. If they 
call, I'll do something about a re- 
cord, but I didn't feel the need to 
do something about either song," 
he says, echoing sentiments that 
were also voiced by PDs in Biloxi, 
Miss., Charleston, W.Va., and Jef- 
ferson City, Mo. 

There is no consistent policy at 
video outlets. Tommy Boy presi- 
dent Monica Lynch notes that 'Fri- 
day Night Videos' edited nine 
points in the "Humpty" video, 
while MTV edited three. There is 
no consistent policy at Nationwide, 
the chain whose KLUC Las Vegas 
was dunned for "Erotic City." Two 
stations edit "Humpty" but not 
"Poison "; the opposite of what 

`I don't think "ho" 
is offensive. You're 
looking at a street 

word -not an 
obscene word' 

KZZP does. Then again, WOMX 
Orlando, Fla., edits "Humpty" out 
of "American Top 40." 

That creates an interesting situa- 
tion for national program syndica- 
tors. Neither Westwood One nor 
ABC /Watermark edits "Poison" 
nor has fended complaints about it. 
But WW1's "Casey's Top 40" plays 
"Humpty" edited. ABC's "Ameri- 
can Top 40" has a policy of not edit- 
ing songs, but, as it did with 
George Michael's "I Want Your 
Sex" three years ago, does format 
the countdown so that stations can 
excise "Humpty" themselves. 

Sometimes edits take place not 
because of what is in a song, but 
because of what listeners think 
they heard. WHTZ (Z100) New 
York programmer Steve Kingston 
switched to the edited "Humpty" 
in some dayparts after receiving 
calls from listeners who thought 
Humpty "once got pussy in a Bur- 
ger King bathroom." And WGCI- 
FM's Ross says the most com- 
plaints he's gotten have been on 
After 7's "One Night." That song 
has the line "one night of hug- 
ging," which listeners mistake for 
"one night of fucking." 

As for Madonna's "Hanky 
Panky," which ships as a single 
this week, its album cut play has 
already spawned at least one local 
controversy. WXKS -FM Boston 
pulled the song and MD Jerry Mc- 
Kenna has told the Boston Globe, 
"We've been getting a lot of com- 
plaint calls. We get a lot of calls 
from women who were concerned 
about the lyrical content." 

Warner Bros., director of nation- 
al singles promotion Greg Lee 
says that the label had already per- 
suaded Madonna to tone down the 
song's lyrics so that it would get 
airplay. And thus far, most, albeit 
not all, of the PDs contacted con- 
sider the song innocuous. KBEQ 
Kansas City PD Karen Barber 
says, "I did a poll of women in the 
office and they thought it was just 
a fun little song, and it's just Ma 
donna. If she sings it, it's not of- 
fensive because of her whole atti- 
tude." 

Root Pleads Guilty To Felony 
Counts Of Fraud, Counterfeit 

BY BILL HOLLAND 

WASHINGTON, D.C.- Communi- 
cations lawyer Thomas Root plead- 
ed guilty June 5 in U.S. District 
Court here to five felony counts of 
forging and counterfeiting federal 
documents and of defrauding five 
clients seeking radio station li- 
censes. 

The attorney, disbarred here in 
April, is charged with submitting 
documents with forged signatures 
and counterfeited orders in FCC 
cases, and taking thousands of dol- 
lars from unwitting clients seeking 
radio licenses from 1987 to 1989. 

Root, who reached a plea bargain 
agreement with the government 
last month on the initial 33- charge 
indictment, faces a maximum of 35 
years in jail and a fine of $1.25 mil- 
lion but will probably receive a less 
severe sentence. Sentencing is set 

FOR WEEK ENDING JUNE 16, 1990 
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for Aug. 6. 
Late last month, Root was sus- 

pended from practicing before the 
FCC. He has been able to continue 
practicing law as a member of the 
Ohio bar. 

The lawyer came to media atten- 
tion as the result of a bizarre ocean 
airplane crash last July, from which 
he was rescued with a still -unex- 
plained gunshot wound. In addition 
to the federal charges, Root also 
faces a grand jury indictment in 
North Carolina, where he was 
charged with 445 counts of securi- 
ties violations and other charges 
June 4. 
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Compiled from Commercial and 

TITLE 
College Radio Airplay Reports. 

ARTIST 
LABEL 8 NUMBER; DISTRIBUTING LABEL 

1 1 2 7 

* * NO. 1 * * 
ENSIGN 233 

DOW NOWSALIS WORLD PARTY 
1 

2 2 1 8 
POLICY OF TRUTH DEPECHE MODE 
SIRE 0 -21534 /REPRISE 

3 4 4 11 
FORGOTTEN YEARS 
COLUMBIA LP CUT 

MIDNIGHT OIL 

NEVER 4 9 10 5 
DO THAT PRETENDERS 

SIRE 4 -19820 /WARNER BROS. 

5 6 8 5 
PRETTY PINK ROSE 
ATLANTIC 4 -87924 

ADRIAN BELEW & DAVID BOWIE 

6 10 9 7 
WHEN THE RIVER RUNS DRY HUNTERS & COLLECTORS 
ATLANTIC 4 -87929 

7 3 3 g HERESWHERE THE STORY ENDS THE SUNDAYS DGC/H TRADE 4-19I/GEFFEN 

8 8 6 5 
NOVEMBER oEMBERR SPAWNED A MONSTER MORRISSEY 

9 7 5 11 ENSIGN 
THE EMPEROR'S NEW CLOTHES SINEAD O'CONNOR 

10 11 11 7 CRADLE OF LOVE BILLY IDOL 
CHRYSALIS 

II 26 - 2 
I.R. 
JOEY 

S. 73014 
CONCRETE BLONDE 

12 5 7 9 DOWNTOWN LLOYD COLE 

FLYING 13 17 18 5 
UNDER RADAR JERRY HARRISON: CASUAL GODS 

SIRE LP CUT /WARNER BROS. 

14 12 13 9 
HEY VENUS 
VIRGIN LP CUT 

THAT PETROL EMOTION 

0 18 26 3 WALLI NGOS. 4 -19757 
JULEE CRUISE 

16 13 14 6 
NOBODY B 

UNÉ BROS. 
LOU REED /JOHN CALF 

17 16 16 13 
FOOLS GOLD 

1315/RCA 
THE STONE ROSES 

SILVERTONE 

18 15 15 4 
BALL AND CHAIN 
EPIC LP CUT 

SOCIAL DISTORTION 

0 21 29 3 POOLYDOR 69-044- 4,POLYGRAM 
HOTHOUSE FLOWERS 

20 20 21 4 
TEARS WONT HELP 
RHINO LP CUT 

STEVE WYNN 

21 14 12 9 
BOOK OF DREAMS 
A&M 18018 

SUZANNE VEGA 

® 27 23 3 PINTEAPP15-E9ACE 
REVENGE 

O 24 - 2 ALL 
LP C 

I WANT THE LIGHTNING SEEDS 
MC 

24 29 - 2 
GRROWING7OLD THE ORIGIN 

0 NEW II. 1 LETS BE MADN JOHN DOE 

26 23 24 3 WEIDON T DO THAT ANYMORE SIDEWINDERS 

2/ O NEW o, 
1 

HELLO, 
CHARISMA 

HEL 
LP CULOT 

, HELLO, HELLO... SOMETHING HAPPENS 

28 28 22 3 
BACK OF MY MIND 
EPIC LP CUT 

O- POSITIVE 

NEW A I EPIC LP C 
SWEET 

UT 
SMELL OF SUCCESS THE STRANGLERS 

30 19 19 6 
LOVE BARGE BIG DIPPER 
EPIC LP CUT 

Billboard, copyright 1990. Q Tracks with the greatest airplay gains this week. 
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Is Cable TV Causing Static For Youth -Oriented Radio? 
LOS ANGELES -Is cable television 
one of the main culprits behind net- 
work and syndicated radio's youth - 
market blues? 

ABC Radio Networks senior VP/ 
director of sales Lou Severine thinks 
so. At a New York press conference 
to announce ABC's restructuring of 
its networks, Severine said that at 
least part of the motivation to re- 
structure came from the increasing 
presence of cable TV. 

"Four or five years ago, cable tele- 
vision was billing $400 million -$500 
million in advertising; now they're do- 
ing $1.9 billion," Severine said in a re- 
cent interview. "Those dollars are 
coming from somewhere. We have 
seen accounts that have been with us 
go to cable. There are other things, 
but cable is one of the big culprits." 

Cutler Productions head Ron 
Cutler concurs. "It seems the youth 
market in the network business has 
been hit real hard this year and the 
culprit is cable TV, MTV, and Nickel- 
odeon," he says. 

Cutler says that although his top 
40 show "Party America" is up in to- 
tal audience, billing is down 5%-10%. 
And others, he claims, have been hit 
even harder. Cutler contends some 
youth programming is down 20%-30% 
in billing. "The youth networks are 
getting clobbered," he adds. "If any- 
body says it hasn't affected them, 
they are not speaking the truth." 

Yet there are those who doubt the 
cable theory. "I don't think cable has 
had that much effect," says 
Westwood One Radio Networks 
chairman /CEO Norman Pattiz. He 
also shoots down ABC's claim that its 
restructuring was done in part to bet- 
ter compete with cable for advertis- 
ers. "It's hogwash," he says. "It's 
ABC's way of competing against the 
other networks." 

Unistar Radio Networks co-chair- 
man Nicholas Verbitsky agrees. "I 
don't think it has done a hell of a lot 
[to network radio]," he says. "Cable 
TV affects the TV business. Whenev- 
er you have a rough quarter the ex- 
perts come out of the woodwork to 
pontificate about where that revenue 
is going, but I don't see cable affect- 
ing our business." 

According to Verbitsky, the slump 
isn't limited to network radio. "All 
major national media in general is 

down," he says. 
While it might be hard to prove ca- 

ble TV's effect on network radio fi- 
nancially, there is no denying that the 
growing cable industry has had an ef- 
fect on radio, from WW1's "MTV 
News" and Group W's TNNR to Un- 
istar's radio version of CNN. 

TNNR CUTS 24-HR. PROGRAMMING 

Even ties to cable, however, don't 
guarantee success. As of June 30, 
TNNR will halt its 24-hour -a-day sat- 
ellite- delivered programming. It will, 
however, continue to broadcast "The 
Nashville Record Review" and other 
special programs. TNNR, which was 
formed by Opryland USA Inc. and 
Group W Satellite Communications, 
made its debut in December 1988. 

A TNNR spokeswoman blames a 
lack of advertising revenue for the 
shutdown. "It was hard to find distri- 
bution in major markets. Without 
major markets, it's hard to find ad- 
vertisers," she says. The spokeswom- 
an says TNNR had 63 affiliates, but 
it was difficult to find major- market 
stations willing to run the format 24 
hours a day. 

"The Nashville Record Review" 
and such specials as "SuperStar 
Spectacular" and "Country Music 
Legends" will continue to be distrib- 
uted by TNNR on Satcom 1 and the 
audio subcarrier of TNN cable televi- 
sion. "SuperStar Spectacular" will air 
June 23 at 10 p.m. ET. The show will 
feature Randy Travis and Garth 
Brooks live, and others recorded live 
from the Grand Ole Opry House. 
"Country Music Legends," which will 
run July 4 at 10 p.m. ET, will feature 
such traditional country artists as 
Porter Wagoner and Roy Clark. 

JEPKO'S BACK 

Veteran talk host Herb Jepko is 
quietly making a comeback. Jepko 
originally launched his "Nitecap 
Show" on Feb. 11, 1964, on KSL Salt 
Lake City. Less than a decade later, 
the show was part of the Mutual 
Broadcasting System and was heard 
on more than 225 stations. 

In 1979, Jepko left Mutual after a 
dispute. It wanted him to become 
more combative and controversial; he 
declined, and was replaced by Larry 
King. He continued his show on his 
own for five years, then had stints at 

'IDYL, KLUB, KCPX, and KMGR 
Salt Lake City. But now Jepko's "Ni- 
tecap" is back. 

The show, which originates from 
KTKK Salt Lake City, debuted 
March 5. It currently has 10 affili- 
ates. "It's a fun show. It's different 
from the other talk shows, because 
we don't rely on the hype of what's 
breaking in the newspapers. We talk 
about what's on people's minds," 

by Craig Rosen 

Jepko says. "It's certainly good to be 
back in the arena." 

AROUND THE INDUSTRY 

While taping "Casey's Top 40" 
May 31 before visiting foreign broad- 
casters and journalists, Casey Ka- 
sem had just about reached No. 1 

when he received a phone call from 
his wife, Jean. She informed him that 
she had just gone into labor. In show- 
must-go-on tradition, Kasem finished 
the countdown before leaving WW1's 
Culver City, Calif.-based studios and 
rushing to the hospital to be at his 
wife's side. The new No. 1, which 
wasn't expected until July 4, made an 
early debut. She weighed in at 5 
pounds, 3 ounces. Her name is Liber- 
ty. 

Former Radio Networks Assn. 
president and executive director Pe- 
ter Moore has been named VP/affili- 
ate sales for CBS Radio Networks 

"Saturday Night House Party" 
host /WSIX Nashville morning man 
Gerry House has an album out on 
MCA Records called "The Cheaters 
Telethon." 

Jeff Jarvis, managing editor of En- 
tertainment Weekly, is hosting a dai- 
ly 60- second show on N/T WCBS 
New York highlighting reviews from 
the magazine. The magazine is look- 
ing to syndicate the show with an ad- 
vertiser who will also run a schedule 
in the magazine. For more informa- 
tion, call 212- 522 -2783. 

MUSIC SPECIALS 

June 15-17, The New Girl Groups, 
The Weekly Special, Unistar Radio 
Networks, 90 minutes. 

June 15-17, Martha Reeves /April 
Stevens & Nino Tempo /Carol Per- 
kins /Goldie Hawn /Heart, Cruisin' 
America With Cousin Brucie, CBS 
Radio Programming, three hours. 

June 15-17, Steve Vai, Metalshop, 
MJI Broadcasting, two hours. 

June 15 -17, Dion, Dick Clark's 
Rock, Roll & Remember, Unistar Ra- 
dio Programming, four hours. 

June 15-17, Tommy Dorsey Trib- 
ute, The Great Sounds, Unistar RP, 
four hours. 

June 15-17, Ricky Van Shelton, 
The Stories Behind The Songs, Unis- 
tar RP, one hour. 

June 16, Alabama, Country Gold 
Saturday Night Live, Unistar RP, 
five hours. 

June 16, The Beatles, 1966 -1970, 
Solid Gold Saturday Night, Unistar 
RP, five hours. 

June 18 -24, History Of Comedy 
Rap, Dr. Demento, Westwood One 
Radio Networks, two hours. 

June 18-24, Janet Jackson, Direct 
Hits, MJI, one hour. 

June 18-24, Black Music Month 
Salute /Babyface, Starbeat, MJI, one 
hour. 

June 18 -24, Eddie Daniels, The 
Jazz Show With David Sanborn, 
WW1, two hours. 

June 18-24, The Moody Blues, Su- 
perstar Concert Series, WW1, 90 min- 
utes. 

June 18-24, Fresh Blood: Suicidal 
Tendencies, High Voltage, WW1, 
two hours. 

June 18-24, Dire Straits /Boston/ 
Yardbirds, Classic Cuts, MJI, one 
hour. 

June 18 -24, Melissa Etheridge, 
Rock Today, MJI, one hour. 

June 18-24, Billy Joe Royal, Coun- 
try Today, MJI, one hour. 

June 18-24, Spectorization of "Let 
It Be," The Lost Lennon Tapes, WW1 
Special Series, one hour. 

June 18-24, Jerry Seinfeld, Come- 
dy Hour, MJI, one hour. 

June 18-24, Jerry Harrison, Desert 
Island Discs, MJI, one hour. 

June 18-24, Elton John, Timothy 
White's Rock Stars, WW1, 90 min- 
utes. 

PROMOTIONS AND MARKETING 
(Continued from page 1.9) 

game, a variation on pin the tail on 
the donkey, involves locks of hair and 
a poster of the singer ... WEGX 
Philadelphia promotion director Sam 
Milkman clipped a year's worth of 
" Crimestoppers Notebook" from the 
Dick Tracy cartoon, and attempted to 
persuade a local TV reporter who 
does a regular "crimestoppers" fea- 
ture to read them on the air. The re- 
porter declined, but a good idea is a 
good idea. 

Classical stations WQXR -AM -FM 
New York have enlisted the help of 
six area businesses for New York 
Works, a public -image campaign pro- 
moting the city's opportunities for 
business. The 12 -week promotion fea- 
tures representatives of companies 
like Marine Midland Bank and Pfizer 
Inc. who talk about why New York is 
right for their business, as well as lo- 

cal business success stories told by 
reporters from the co -owned New 
York Times. 

Adult alternative WQCD (CD 
101.9) New York, whose theme is "be 
cool," is doing its part toward easing 
New York's flaring racial tension by 
giving out 1,000 blue -ribbon pins that 
say "be cool New York." Mayor Da- 
vid Dinkins had urged all citizens of 
the city to wear blue ribbons to sym- 
bolize a unified New York. 

In an effort to support the local 
music scene, classic rock KCFX (The 
Fox) Kansas City, Mo., is using the 
music of local bands for customized 
music beds that are being used for all 
station IDs, sweepers, and promos. 

To celebrate the 25th anniversary 
of the lava lamp, a number of alterna- 
tive stations are doing a call -in pro- 
motion with Sky Records recording 

act Lava Love. Stations involved in- 
clude WXVX Pittsburgh, KTCL 
Denver, WTKX Pensacola, Fla., and 
WOXY Cincinnati ... AC KIOI 
(K101) San Francisco is awarding one 
member of its loyal -listener club 
$101,000. 

North American Network is pre- 
paring a promotion for national car - 
care month in October that includes 
60- second consumer reports, news 
feeds, and interview opportunities 
with car -care experts. This is a pro- 
motion appropriate for nearly every 
format since 86% of all car owners lis- 
ten to their radios, according to the 
Radio Advertising Bureau. Interest- 
ed stations can contact the network 
at 202- 265 -3689 ... Album WLLZ De- 
troit and Budweiser are giving away 
a Corvette ZR -1 this month valued at 
$60,000. 

PRO -MOTIONS 

All- sports WFAN New York has 
upped office manager Alexandra 
Zarb to marketing and promotion co- 
ordinator, and promotion assistant 
Michael Felicetti to promotion direc- 
tor ... Tracy Tomson has been 
named promotion director at modern 
rock KDGE (The Edge) Dallas. She 
held the same position at album 
WRXK (K -Rock) Fort Myers, Fla. 

Pete "P.T." Taylor has been 
named promotion director at country 
CFGM Toronto. He is a former pro- 
motion director of album CFOX Van- 
couver, British Columbia, and more 
recently was part of the morning 
show there. Taylor replaces Elsie 
Xynos, who is now promotion direc- 
tor for sister album station CILQ 
(Q107) Toronto. 
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Billboard. 
FOR WEEK ENDING 
JUNE 16, 1990 WER PLAYLISTS.. 

PLATINUM- Stations with a weekly cume 
audience of more than 1 million. 

GOLD- Stations with a weekly cume 
audience between 500,000 and 1 million. 

SILVER -Stations with a weekly cume 
audience between 250,000 and 500,000. 

CURRENT PLAYLISTS OF THE NATION'S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS 
PLATINUM 

New York 

Z1® 
0.M.: Steve Kingston 

1 1 BNI Biv Devoe, Poison 
2 3 M.C. Hammer, U Can't Touch This 
3 2 Madonna, Vogue 
4 7 New Kids 0n The Block, Step By Step 
5 10 Rosette It Must Have Been Love (From 
6 9 Alisha, Bounce Back 
7 15 Wilson Phillips, Hold On 
8 8 Aerosmith, What It Takes 
9 to Snap The Power 

10 11 Phil Collins, Do You Remember? 
11 12 Heart, All I Wanna Do Is Make Love To 
12 5 Linear, Sending All My Love 
13 6 Janet Jackson, Alright 
14 17 Digital Underground. The Humpty Dance 

16 19 Pn 
Part 

In 
Kryme, 

e, 
Turtle Power 

On 
17 20 Glenn Medeiros Featuring Bobby Brown, 
18 22 Taylor Dayne, I'll Be Your Shelter 
19 16 Sinead O'Connor, Nothing Compares 2 U 

20 18 Calloway I Wanna Be Rich 
21 25 Michael Bolton When I'm Back On My F 

22 24 Richard Marx, Children 01 The Night 
23 26 Johnny Gill, Rub You The Right Way 
24 27 Motley Crue, Don't Go Away Mad (Just 
25 2B Depeche Mode, Enjoy The Silence 
26 29 Tyler Collins, Girls elite Out 
27 30 Mariah Carey Vision Of Love 

A28 - Mellow Man Ace, Mentirosa 
A29 - Alter 7, Ready Or Not 
A30 - Lisa Stanfield, You Can't Deny It 

19 

22 
23 

245 

26 
27 
28 
29 

31 
30 

32 
33 
34 
35 
A 
A 
A 
A 
A 
A 

EX 
EX 
EX 
EX 
EX 
EX 

Johnny Gill, Rub You The Right Way 
Michael Bolton When I'm Back On My F 

Louie Lauie, Sittin' In The Lap Of Lu 
Elton John, Club At The End Of The St 
Brent Bourgeois, Dare To Fall In Love 
One World, Down On Love 
Tyler Girls Nite Out 
Partners In 

Collins, 
ryme, Turtle Power 

Del Ami!ri, Kiss This Thing Goodbye 
Go West. King Of Wishful Thinking (Fr 
The Lightning Seeds Pure 
Billy Idol, Cradle Of Love (From "For 
D.J. Pierre, C'mon 8 Fly With Me 
Nikki, Notice Me 
George LaMond, Bad Of The Heart 
Tony. Toni! Torre!, The Blues 
Joe Cocker, What Are You Doing With A 

Jane Chid, Welcome To The Real World 
Sweet Sensation, If Wishes Come True 
Mellow Man Ace, Mentirosa 
Ame Lorain, Follow My Heartbeat 
Donna Summer, Another Place And Time 
Tommy Page When I Dream Of You 
49ers, Don't You Love Me 
The Black Crowns, Jealous Again 
Little Ceasar, Chain Of Fools 
Seduction, Could This Be Love 
The U -Knew Let Me Be Your Lover 
Good Girls, love Is Like An Itching I 

Mariah Carey, Vision Of Love 

8 11 

9 10 

10 9 
11 13 
12 12 

13 15 
14 14 
15 17 

16 18 
17 19 

18 20 
19 16 

Z22 3 
22 24 
23 21 

24 26 Louie Louie, Sittin' In The Lap Of Lu 
25 25 Partners In Kryme, Turtle Power 
26 27 Johnny Gill Rub You The Right Way 
27 28 Michael Bolton, When I'm Back On My F 

28 29 Snap, The Power 
29 30 Del Amitri, Kiss This Thing Goodbye 
30 31 Jane Chili, Welcome To The Real World 
31 32 Motley Crue Don't Go Away Mad (Just 
32 33 Tony! Toni! Tone!, The Blues 

A33 - En Vogue, Hold On 

Aerosmith, What It Takes 
Richard Marx, Children 01 The Night 
The 13-52's, Deadbeat Club 
Jude Cole Baby It's Tonight 
Janet Jackson, Alright 
Taylor Dayne, I'll Be Your Shelter 
After 7 Ready Or Not 
Paula Abdul, Knocked Out 
Depeche Mode, Enjoy The Silence 
Giant, I'll See You In My Dreams 
Glenn Medeiros Posturing Bobby Brown 
Expose Your Baby Never Looked Good I 

Brent Bourgeois, Dare To Fall In Love 
New Kids On The Block, Step By Step 
T yler Collins, Girls Nite Out 
Mrchef'le, Nicety 

6 9 

7 10 

8 8 

9 15 

IO 21 

Il 5 

12 7 

13 11 

14 14 
15 16 

16 19 
17 18 
18 22 
19 12 

A20 - 
21 24 
22 23 
23 17 
24 20 
25 25 

EX EX 

Slaughter, Up All Night 
Bell Biv Ones., Poison 
Janet Jackson Alright 
New Kids On the Block Step By 
LA. Guns, The Ballad Of Jayne 
Linear, Sending All My Love 
Heart, All I Wanna Do Is Make Love 
Perfect Gentlemen, Ooh La La (I 
Depeche Mode, Enjoy The Silence 
Glenn Medeiros Featuring Bobby 
Salt-N-Pepa, Expression 
Richard Marx, Children Of The Night 
Motley Crue, Don't Go Away Mad 
Sinead O'Connor, Nothing Compares 
Johnny Gill, Rub You The Right Way 
Phil Collins, Do You Remember? 
Tyler Collins Girls frite Out 
Aerosmith, What It Takes 
Digital Underground, The Humpty 
Jude Cole, Baby, It's Tonight 
Tommy Page When I Dream Of You 
Ame Lorain, Follow My Heartbeat 

17 12 
18 13 

19 23 
20 24 
21 19 
22 21 
23 20 
24 28 
25 22 
26 30 
27 29 
28 25 
29 EX 
30 26 

Michael Bolton, How Can We Be Lovers 
Expose, Your Baby Never Looked Good I 

Bonnie Raitt, Nick Of Time 
Nikki, Notice Me 
Luther Vandross, Here And Now 
Sweet Sensation, Love Child 
Giant, I'll See You In My Dreams 
Del Amitri Kiss This Thing Goodbye 
Alannah Myles, Black Velvet 
Michael BoBee, When I'm Back On My F 

Alannah Myles, Love Is 
Jane Chili, Don't Wanna Fall In Love 
Mariah Carey Vision Of Love 

Don Henley, the Heart Of The Matter 

New York 

(nom) 
W P L J 

P.D.: Tom Cuddy 
1 1 Bell Biv Devoe, Poison 
2 3 Rosette, It Must Have Been Love (From 
3 2 Linear, Sending All My Love 
/ 8 Heart, All I Wanna Do Is Make Love To 
5 6 M.C. Hammer, U Can't Touch This 
6 7 Phil Do You Remember? 
7 9 New Kids 

Collins, 
o The Block, Step By Step 

B 11 E Vogue, Hold On 
9 5 Madonna, Vogue 

10 13 Wilson Phillips, Hold On 
ll 14 Atter 7, Ready Or Not 
12 4 Janet Jackson, Alright 
13 16 Snap, The Power 
14 15 Richard Man, Children Of The Night 
15 17 Glenn Medeiros Featuring Bobby Brown, 
16 18 Depeche Mode, Enjoy The Silence 
17 19 Alisha, Bounce Back 
18 20 Billy Idol, Cradle Of Love (From "For 
19 22 George LaMond, Bad Of The Heart 
20 23 Tommy Page, When I Dream Of You 
21 25 Louie Louie, Silbo In The Lap Of Lu 
22 32 Tyler Collins, Girls Nite Out 
23 26 Nikki, Notice Me 
24 28 Michael Belon When I'm Back On My F 

25 P Ana, Got To Tel 
Y 

l Me Something 
26 29 Johnny Gill, Rub You The Right Way 
27 30 Mariah Grey Vision Of Love 

nfi 28 33 Lisa Stanfield, You Can't Deny It 
29 31 Brent Bourgeon, Dare To Fall In Love 
30 EX Go West King Of Wishful Thinking (Fr 

A31 - Mellow Man Ace, Mentirosa 
A32 - Sweet Sensation, If Wishes Come True 
A33 - Seduction, Could This Be Love 

A - Seiko 6 Donnie Walberg, The Right Corn 
A - Babyface My Kinda Girl 

EX EX Alannah Myles Love Is 
X EX Giant, l'II See You In My Dreams 
EX EX Michelle, Nicety 

Boston 

914.5 FM 
P.D.: Steve Rivers 

1 1 Bell Biv Devoe, Poison 
2 2 Mt. Hammer, U Can't Touch This 

3 3 Madonna, Vogue 
4 4 A Janet Jackson Alright 
5 5 Wilson Phillips, Hold On 
6 6 Rosette It Must Have Been Love (From 
7 B Heart, All I Wanna Do Is Make Love To 

8 10 Digital Underground, The Humpty Dance 
9 9 Phil Do You Remember? 

10 16 New Kids 
Collins, 

o The Block, Step By Step 
11 13 Taylor Dayne, I'll Be Your Shelter 
12 14 Michelle, Nicety 
13 15 Richard Mars, Children Of The Night 
14 17 Glenn Medeiros Featuring Bobby Brown, 
15 7 Linear, Sending All My Love 
16 21 Partners In Kryme Turtle Power 
17 I I Rod Stewart With 

Kryme, 
Islay, This 0 

18 26 Snap, The Power 
19 22 Michael Bolton, When I'm Back On My F 

20 20 Jude Cole, Baby, It's Tonight 
21 12 Perfect Gentlemen, Ooh La La (I Can't 
22 24 Nikki, Notice Me 
23 25 Aller 7, Ready Or Not 
24 27 En Vogue, Hold On 
25 28 Tyler Girls Nite Out 
26 29 Johnny Gill 

Collins, 
ub You The Right Way 

27 30 Usa Stanfield, You Can't Deny It 
A28 - Mellow Man Ace, Mentirosa 

29 EX Mariah Grey, Vision Of Love 
630 - George Uhland, Bad Of The Heart 

A - Ame Lorain, Follow My Heartbeat 

Washington P.D.: Matt Farber 
I 1 Wilson Phillips, Hold On 
2 2 M.C. Hammer, U Can't Touch This 
3 5 Rosette, II Must Have Been Love (From 
4 7 Bell Biv Devoe, Poison 
5 6 Janet Jackson, Alright 
6 3 Madonna, Vogue 
7 12 New Kids On The Black, Step By Step 
8 10 Digital Underground, The Humpty Dance 
9 11 After 7, Ready Or Not 

10 9 Linear, Sending All My Love 
It 15 Phil Collins, Do You Remember? 
12 4 Head, All I Wanna Do Is Make Love To 
13 16 Richard Mars, Children Of The Night 
14 17 Depeche Mode, Enjoy The Silence 
15 20 Glenn Medeiros Featuring Bobby Brown, 
16 19 Taylor Dayne, I'll Be Your Shelter 
17 8 Partners In me, Turtle Power 
18 21 Johnny Gill, Rub You The Right Way 
19 22 Michael Ballon, When I'm Back On My F 

20 25 Tyler Collins, Girls Rite Out 
21 24 En Vogue, Hold On 
22 13 Michael Bolton, How Can We Be Lovers 
23 26 Snap, The Power 
24 14 Perfect Gentkmen, Ooh La La (I Can't 
25 18 Sinead O'Connor Nothing Compares 2 U 

26 29 Lisa Stanfield Y You an't Deny It 
27 23 Rod Stewart With Ronald Islay, This 0 
28 30 Seduction, Could This Be Love 

A29 - Nikki, Notice Me 
A30 - Mariah Carey, Vision Of Love 

cm _, l _,/ / / 
RADIO WHY7 

Detroit P.D.: Rick Gillette 
1 1 M.C. Hammer, U Can't Touch This 
2 5 Bell Biv Devoe, Poison 
3 4 Depeche Mode, Enjoy The Silence 
4 2 Yang And Restless, "B" Girls 
5 3 Janet Jackson, Alright 
6 6 Madonna Vogue 
7 14 Wilson Phillips, Hold On 
8 8 Heart All I Wanna Do Is Make Love To 
9 9 New kids On The Block, Step By Step 

10 10 Slaughter, Up All Night 
11 II Glenn Medeiros Featuring Bobby Brown, 
12 13 Tommy Page, When I Dream Of You 
13 15 En Vogue, Hold On 
14 18 Tyler Girls Nite Out 
15 19 Johnny Gill, 

Collins, 
ub You The Right Way 

16 16 Nikki Notice Me 
17 17 The 

Nikki, 
Deadbeat Club 

18 20 Rosette, It Must Have Been Love (From 
19 24 LA. Guns, The Ballad Of Jayne 
20 EX Snap, The Power 
21 21 Taylor Dayne, I'll Be Your Shelter 
22 EX Motley Crue, Don't Go Away Mad (Just 
23 EX After 7 Ready Or Not 
24 X Michelle, Nicety 
25 25 3 rd Bass, Brooklyn- Queens 
A - George LaMond, Bad Of The Heart 
A - Faith No More, Epic 
A - Sweet Sensation, If Wishes Come True 
A - Mellow Man Ace, Mentirosa 

EX EX Atisbo, Bounce Back 

Chicago 

19S 
Ay 

GiICAGOt IRi MUSIC STATION 

P.D.: Brian Kelly 
1 7 Wilson Phillips, Hold On 

2 1 Bell Biv Devoe, Poison 
3 2 Rosette, It Must Have Been Love (From 
4 4 Partners In Kryme, Turtle Power 
5 3 Sinead O'Connor, Nothing Compares 2 U 

6 5 Linear, Sending All My Love 
7 13 En Vogue Hold On 
8 12 Whistle Always And Forever 

9 10 Phil Collins, Do You Remember? 
10 6 Heart, All I Wanna Do Is Make Love To 
Il 15 After 7, Ready Or Not 
12 11 M.C. Hammer U Can' t Touch This 
13 19 New Kids On The Block, Step By Step 
to 8 Calloway I Wanna Be Rich 
15 16 Richard Man, Children Of The Night 
16 9 Lisa Stanstieid All Around The World 
17 14 Technotronic, Get Up! (Before The Nig 
18 17 Michael Bolton, How Can We Be Lovers 
19 25 Depeche Mode, Enjoy The Silence 
20 18 Adam Ant Room At The Top 
21 24 Glenn Medeiros Featuring Bobby Brown, 
22 21 Luther Vandross, Here And Now 
23 22 Jude Cole, Baby, It's Tonight 
24 23 Aerosmith, What It Takes 
25 EX Billy Idol Cradle Of Love (From "For 
26 28 Michael Bolton, When I'm Back On My F 

27 26 Alannah Myles, Black Velvet 
28 EX Seiko 8 Donnie Walberg, The Right Corn 
29 EX Nikki, Notice Me 
30 EX Mellow Man Ace, Mentirosa 

Humpty A - 
A - Elton John, Club Al Club End Of The 

ce 
St 

A - Ana and Jordan Knight, Angel of Love 
A - Billy lori, That's Not Her Style 

San Francisco P.D.: Dan O'Toole 
1 

2 

3 
1 

5 

6 
7 1 

8 1 

9 1 

10 
11 1 

12 1 

13 1 

14 1 

15 

16 1 

17 
18 2 

19 2 

20 29 
21 28 
22 21 
23 14 
24 EX 
25 30 
M 
27 EX 
28 EX 

29 EX 
30 EX 
A - 
A - 
A 

EX EX 
EX EX 
EX EX 
EX EX 

Wilson Phillips, Hold On 
Madonna, Vogue 
M.C. Hammer, U Can't Touch This 
Rosette, It Must Have Been Love (From 
Bell Bir Devoe, Poison 
Heart, All I Wanna Do Is Make Love To 
Loue Louie, Sittin' In The Lap Of Lu 
After 7 Ready Or Not 
Phil Collins, Do You Remember? 
Unear, Sending All My Love 
New Inds On The Block, Step By Step 
Richard Mars, Children Of The Night 
Glenn Hedeiros Featuring Bobby Brown, 
Taylor Dayne, I'll Be Your Shelter 
Janet Jackson, Alright 
Brent Bourgeois, Dare To Fall In Love 
Perfect Gentlemen, Ooh La La (I Can't 
Depeche Mode, Enjoy The Silence 
Nikki, Notice Me 
Tyler Collins, Girls Rite Out 
Johnny Gill, Rub You The Right Way 
Michelle, Nicety 
Basie, Cruising For Bruising 
Michael Bolton When I'm Back On My F 

Howard Hewett, Show Me 
Salt-N -Pepa, Expression 
Mariah Carey, Vision Of Love 
Partners In Kryme, Turtle Power 
En Vogue, Hold On 
George LaMond, Bad Of The Heart 
Babyface, My Kinda Girl 
Seduction, Could This Be Love 
The U -Knew, Let Me Be Your Lover 
Keith Sweat, Make You Sweat 
Lisa Stansfiild, You Can't Deny It 
Giant, I'll See You In My Dreams 
Go West, King Of Wishful Thinking (Fr 

1. t2.7 

Los Angeles P.D.: Gerry DeFrancesco 
1 1 Bell Biv Devoe, Poison 

3 

3 
Rosette ,IllyHHlave Been Love (From 

4 5 Digital 
Rosette, Must 

Underground, The Humpty Dance 
5 10 Mellow Man Ace, Mentirosa 
6 2 Janet Jackson, Alright 
7 9 Depeche Mode En1oyy The Silence 
8 13 New Kids On The Block. Step By Step 
9 7 M.C. Hammer, U Can't Touch This 

10 12 Phil Collins, Do You Remember? 
11 4 Heart, All I Wanna Do Is Make Love To 
12 8 Madonna, Vogue 
13 I1 Salt- N -Pepa Expression 

14 19 En Vogue, hold On 
15 17 Taylor Dayne, l'II Be Your Shelter 
16 14 Sinead O'Connor Nothing Compares 2 U 

17 15 Rod Stewart With Ronald Islay, This 0 
18 16 Calloway I Wanna Be Rich 
19 25 Michael Bolton When I'm Back On My F 

20 22 Nikki, Notice Me 
21 23 Glenn Medeiros Featuring Bobby Brown, 
22 24 Mariah Carey, Vision Of Love 
23 26 Johnny Gill, Rub You The Right Way 
24 18 Linear, Sending All My Love 
25 27 Lisa Stanfield, You Can't Deny It 
26 20 Adam AM, Room At The Top 
27 30 Seduction, Could This Be Love 
28 21 Perfect Gentlemen, Ooh La La (I Can't 
29 EX Tyler Colhn, Girls NO Out 
30 28 The Cover Guis All That Glitters Is 
A - George Lallond Bad Of The Heart 
A - Alisha, Bounce Back 
A - Ame Loran, Follow My Heartbeat 
X X Lame Louie, Sittin In The Lap Of Lu 

Pittsburgh 
1 4 

3 
4 
5 

6 
7 

8 
9 

10 
ll 

12 

13 
14 
l5 
16 

17 
18 
19 

20 
21 
22 
23 
24 
25 

26 
27 
28 
29 
30 

5 
6 

19 

10 
2 
7 

16 
8 

12 
19 
18 

20 

22 
25 
24 
27 
23 
26 
28 
EX 
30 

EX 
15 
29 
EX 

A - 
A - 

DX E Fl 
EX 

X 

94,. 
Mt. Hammer, U Can't Touch This 
Linear, Sending All My Love 
Rosette, It Must Have Been Love (From 
Beg Biv Devoe, Poison 
After 7 Ready Or Not 
Slaughter, Up All Night 
Wilson Phillips, Hold On 
Phil Collin, Do You Remember? 
Janet Jackson Alright 
Don Henley, The Heart Of The Matter 
Richard Mars, Children 01 The Night 
Heart, AIL I Wanna Do Is Make Love To 
Madonna, Vogue 
Lowie Louie, Sittin' In The Lap Of Lu 
Taylor Dayne, I'll Be Your Shelter 
Jude Cole, Baby, It's Tonight 
Giant, I'll See You In My Dreams 
Go West King Of Wishful Thinking (Fr 

Tyler Colitis, Girls Nite Out 
New Kids On The Block, Step By Step 
E Vogue, Hold On 
Linda Rosstadt /Aaron Neviie, When So 

Glenn Medeiros Featuring Bobby Brown, 
Motley Cve, Don't Go Away Mad (Just 
Johnny Gill, Rub You The Right Way 
Alannah Myles Love Is 
Keith Sweat Make You Sweat 
The B -52's, Deadbeat Club 
Sisead 0 "Connor, Nothing Compares 2 U 

Michael Button, When I'm Back On My F 

Seiko I Donne Walberg, The Right Corn 
Holy idol, Cradle Of Love (From 'For 
Bad E Possession 

n, Del Am kiss This Thing Goodbye 

Pownerti 
Atlanta P.D.: Rick Stacy 

1 1 Rosette, It Must Have Been Love (From 
2 5 Jude Cole, Baby, It's Tonight 
3 8 Bell Biv Devoe, Poison 
4 4 M.C. Hammer U Can't Touch This 
5 10 New Kids On The Block, Step By Step 
6 7 Taylor Dayne, I'll Be Your Shelter 
7 2 Wilson Phillips, 

,g 

Hold OOyn 

Love 
9 22 Modern English, AIlMelt With You 

10 11 Depeche Mode, Enjoy The Silence 
Il 12 Richard Man, Children Of The Night 
12 13 Alter 7 Ready Or Not 
13 16 Phil Collins, Do You Remember? 
14 15 Brent Bourgeois, Dare To Fall In Love 
15 19 Billy Idol, Cradle Of Love (From "For 
16 17 Lome Louie, Sittin' In The Lap Of Lu 
17 20 KC 8 The Sunshine Band Game Of Love 
18 21 George LaMond, Bad Of the Heart 
19 26 Michael Bolton, When I'm Back On My F 

20 6 Janet Jackson, Alright 
21 24 Glenn Medeiros Featuring Bobby Brown 
22 25 Nikki, Notice Me 
23 2B Tyler Collins Girls Rite Out 
24 9 B -52's, Deadbeat Club 
25 27 Perfect Gentlemen, Ooh La La (I Can't 
26 29 Salt -N -Pepa, Expression 
27 30 Johnny Gill, Rub You The Right Way 
28 EX Sweet Sensation, II Wishes Come True 
29 IB Madonna, Vogue 
30 EX Mariah Carey, Vision Of Love 
A - Alannah Myles, Love Is 

Detroit P.D.: Gary Berkowitz 
1 5 Phil Collins, Do You Remember? 

2 1 Rod Stewart With Ronald Islay, This 0 
3 3 Heart, All I Wanna Do Is Make Love To 
1 At The Rose John Club 1 he End 

LoOf ve 
The 

(From 7 Rasette It Must Have Been Love (From 
6 9 Wilson Phillips, Hold On 
7 8 Madonna, Vogue 

8 4 Don Henley, The Heart Of The Matter 
9 II Richard Marx, Children Of The Night 

10 2 Sinead O'Connor, Nothing Compares 2 U 

Il 14 Jude Cole, Baby, It's Tonight 
12 12 Bonnie Raits, Nick Of Time 
13 17 Whistle, Always And Forever 
14 16 Brent Bourgeois Dare To Fall In Love 

15 18 Taylor Dayne, l'II Be Your Shelter 
16 10 Michael Bolton, How Can We Be Lovers 
17 20 Michael Bolton, When I'm Back On My F 

lB 21 Go West, King Of Wishful Thinking (Fr 
19 19 Linda Ronstadt /Aaron Neville, When So 
20 22 Del Amitri, Kiss This Thing Goodbye 
21 23 Joe Cocker, What Are You Doing With A 
22 24 Alannah Myles Love Is 
23 25 Mariah Carey, Vision Of Love 

24 15 Alannah M , Black Velvet 
A25 - Crosby Stills 8 Nash, Live It Up 

Boston 

108FM 
P.D.: Sunny Joe White 

I 1 Bell Bir Devoe, Poison 
2 2 M.C. Hamme, U Can't Touch This 
3 3 Rosette It Must Have Been Love (From 
4 5 Taylor Bayne, I'll Be Your Shelter 
5 6 Snap The Power 
6 7 Phil Collin, Do You Remember? 
7 8 En Vogue Hold On 
8 11 Depeche Mode, Enjoy The Silence 
9 9 Richard Marx, Children 0f The Night 

10 10 Alter 7, Ready Or Not 
11 12 Lisa Stansfield, You Can't Deny It 
12 15 Alisha Bounce Back 
13 13 Jude Cole, Baby, It's Tonight 
14 14 Michelle, Nicety 
15 17 Digital Underground, The Humpty Dance 
16 19 New Ibis On The Block, Step By Step 
17 18 Glenn Medeiros Featuring Bobby Brown, 

Philadelphia P.D.: Todd Fisher 
1 

2 
3 
1 

5 
6 1 

7 

8 
9 

IO 1 

Il 1 

12 1 

13 1 

14 1 

15 
16 20 
17 21 

18 19 
19 12 

620 
- 

Heart, All I Wanna Do Is Make Love To 
Madonna. Vogue 
M.C. Hammer, U Can't Touch This 
Bel! Biv Devoe Poison 
Rod Stewart With Ronald Islay, This 0 
Wilson Phillips, Hold On 
Linear, Sending All My Love 
Perfect Gentlemen, Ooh La La (I Can't 
Janet Jackson, Alright 
Phil o You Remember? 
New Kids 

Collins, 
do The Block, Step By Step 

Bavette It Must Have Been Love (From 
Digital Underground, The Humpty Dance 
Taylor Dayne I'll Be Your Shelter 
Partners ln Kryme, Turtle Power 
Glenn Medeiros Festonne Bobby Brown, 
Snap, The Power 
Aerosmith, What II Takes 
Salt -N -Pepa Expression 
En Vogue hold On 
Depeche Mode, Enjoy The Silence 

am' 
Washington P.D.: Lorrin Palagi 

1 2 M.L. Hammer, U Can't Touch This 
2 3 Wilson Phillips, Hold On 
3 1 Madonna, Vogue 

4 5 Linear, Sending All My Love 
5 6 Rosette It Must Have Ban Love (From 
6 7 Phil Collins, Do You Remember? 
7 8 Bell Biv Devoe, Poison 

Tampa P.D.: Dave Denver 
I 3 M.L. Hammer, U Can't Touch This 
2 2 Heart, All I Wanna Do Is Make Love To 
3 6 Rosette, It Must Have Been Love (From 
1 7 Bell Biv Dever, Poison 
5 1 Madonna, Vogue 
6 5 Linear, Sending All My Love 
7 4 Janet Jackson, Alright 
8 II After 7, Ready Or Not 
9 12 Whistle, Always And Forever 

10 9 Perfect Gentlemen, Ooh La La (I Cat 
II 19 Wilson Phillips, Hod On 
12 15 Johnny Gill, Rub You The Right Way 
13 14 Nikki, Notice Me 
14 18 Depeche Mode Enjoy The Silence 
15 21 New Kids On The Block, Step By Step 
16 13 Phil Collins, o You Remember. 
17 17 Laie Louie, Sitte' In The Lap Of Lu 
18 22 Tyler Collins, Girls Nile Out 
19 8 Michael Baton How Can We Be Lovers 

Dare, 20 Taylor Daa, Isll Be Your Shelter 
21 Z3 Glenn Medeiros Featuring Bobby Brown, 
22 24 Tommy Page, When I Dream Of You 
23 25 George LaMond, Bad Of The Heart 
24 26 Michael Bolton, When I'm Back On My F 

25 27 Snap, The Power 
26 30 Manah Carey, Vision 01 Love 

627 - Sweet Sensation, If Wishes Come True 
628 - Babyface, My Kinda Girl 
A29 - The U -Krew, Let Me Be Your Lover 
A30 - Digital Underground, The Humpty Dance 

A - Seduction, Could This Be Love 
X X Brent Bourgeois, Dare To Fall In Love 
X EX The B -52's, Deadbeat Club 

loo 
Minneapolis P.D.: Brian Philips 

1 3 Rosette Il Must Have Been Love (From 
2 1 Wilson Phillips, Hold On 
3 5 M.C. Hamme, U Can't Touch This 
4 4 Janet Jackson, Alright 
5 2 Madonna Vogue 
6 7 Bell Biv Devoe, Poison 
7 8 Phil Collins, Do You Remember? 

8 9 Richard Marx, Children Of The Night 
9 13 Glenn Medeiros Featuring Bobby Brown, 

10 14 New Kids On The Block, Step 8y Step 
11 11 Partners ln Kryme Turtle Power 
12 19 Linear, Sending All My Love 
13 6 Heart, All I Wanna Do Is Make Love To 
14 18 Michael Bolton When I'm Back On My F 

15 17 Louie Louie Sittin' In The Lap Of Lu 
16 16 Jude Cole, Baby It's Tonight 
17 10 Aerosmith What It Takes 
18 20 Giant, I'll See You In My Dreams 
19 12 Sinead O'Connor Nothing Compares 2 U 

20 22 Taylor Dayrre, l'If Be Your Shelter 
21 23 Boeq 2 You Are Everything 
22 EX Tyler Collins, Girls Rite Out 
23 24 Nikki, 

Tommy Page, 
Me 

24 25 
25 EX Depeche *ode, Enjoy The Silence 
26 EX Mariah Carey, Vision Of Love 

A - Johnny Gill, Rub You The Right Way 
A 
A - Digital Underground, The 

Humpty Dance Love 
A - Brother Beyond The Girl I Used To Kn 

X X Michelle, Nicety 

Houston 

93Q 
P.D.: Bill Richards 

1 4 Recette It Must Have Been Love (From 
2 5 Digital Underground, The Humpty Dance 
3 7 Wilson Phillips, Hold On 
4 1 Heart, All I Wanna Do Is Make Love To 
5 6 Bell Biv Devon Poison 
6 12 New Kids On The Block Step By Step 
7 2 Linear, Sending All My love 

8 3 The Cover Girls All That Glitters Is 
9 10 Jimmy Somerville, You Make Me Feel (M 

10 22 Phil Collins, Do You Remember? 
11 15 Louie Louie, Sittin' In The Lap Of Lu 
12 B Expose, Your Baby Never Looked Gand I 

13 16 D -Mob With Cathy Dennis That's The W 

14 19 George LaMond, Bad Of The Heart 
15 9 Depeche Mode, Enjo The Silence 
16 21 Tyler Colins, Girls Nile Out 
17 20 The Lightning Seeds, Pure 
18 25 Glenn Medeiros Featuring Bobby Brown, 
19 27 Mellow Man Ace Mentirosa 
20 26 Taylor Dayne, I'll Be Your Shelter 
21 29 Mariah Carey, Vision Of Love 
22 II Aerosmith, What II Takes 
23 23 After 7, Ready Or Not 
24 28 En Vogue, Hold On 
25 EX Michael Bolton When I'm Back On My F 

26 30 Billy Ide, Cradle Of Love (From "For 
27 EX Sweet Sensation If Wishes Corne True 
28 EX Go West King 01 Wishful Thinking (Fr 

29 EX Tommy Page When I Dream Of You 
30 EX Johnny Gill, Rub You The Right Way 
A - Motley Crue, Don't Ge Away Mad (lust 
A - The B Krew Let Me Be Your Lover 
A - Tom! Tai! Tone!, The Blues 
A - Bad English, Possession 

EX EX Jude Cob, Baby It's Tonight 
EX EX Alannah Myles Love Love 
EX EX Madonna, Hanky Panky 
EX EX Snap The Power 

EX EX Rebel M.C., Street Tuff 

Detroit P.D.: Chuck Beck 
I I M.C. Hammer, U Can't Touch This 
2 3 Wilson Phillips, Hold On 
3 4 Young And Restless, "B" Girls 
4 6 Rosette, Il Must Have Been Love 
5 2 Partners ln Kryme, Turtle Power 

Chicago 

11101 
P.D.: Bill Gamble 

1 3 Rosette, It Must Have Been Love (From 
2 1 Madonna Vogue 
3 4 Wilson Phillips, Hold On 
4 5 Ella John Club At The End Of The St 
5 2 Heart, All I Wanna Do Is Make Love To 
6 B Janet Jackson, Alright 
7 10 Phil Collins, Do You Remember? 
8 6 Sinead O'Connor, Nothing Compares 2 U 

9 11 Jude Cole, Baby, It's Tonight 
10 7 Calloway I Wanna Be Rich 
11 14 Richard Marx, Children Of The Night 
12 16 Umar, Sending All My Love 
13 9 Rod Stewart With Ronald Islay This 0 
IO 17 Taylor Dayne, I'll Be Your Shelter 
IS 15 Whistle, Always And Forever 
16 18 After 7, Ready Or Not 

Houston P.D.: Adam Cook 
1 2 Wilson Phillips, Hold On 
2 3 Depeche Mode, Enjoy The Silence 
3 4 Bell Biv Devoe, Poison 
4 5 Rosette It Must Have Ban Love (From 
5 6 Digital Underground, The Humpty Dance 
6 1 Madonna Vogue 
7 7 Heart, All I Wanna Do Is Make Love To 
8 16 Johnny Gig, Rub You The Right Way 
9 18 Taylor Dayne I'll Be Your Shelter 

uie 10 14 Louie Lo, bottin In The Lap Of Lu 
11 8 Linear Sending All My Love 
12 12 After t, Ready Or Not 
13 II Sinead O'Connor Nothing Compares 2 U 

14 9 The B -52's, Deadbeat Club 
615 - Glenn Medeiros Featuring Bobby Brown, 

16 20 New Kids On The Block, Step By Step 
17 19 The Lightning Seeds, Pure 
18 21 Tyler Collins, Girls Nite Out 
19 22 Go West, King Of Wishful Thinking (Fr 
20 24 Snap The Power 

21 25 Usa 
Snap, 

You Can't Deny It 
22 23 Tommy Page, When I Dream Of You 
23 27 Mariah Carey, Vision Of Love 
24 29 Keith Sweat, Make You Sweat 
25 28 Jane Child Welcome To The Real World 
26 26 George LaMond, Bad Of The Heart 
27 30 En Vogue, Hold On 

A20 - Babyface, My Kinda Girl 
A29 - Seduction, Could This Be Love 

30 EX Mellow Man Ace, Mentirosa 
A - Sweet Sensation, If Wishes Come True 

EX X Nikki, Notice Me 
EX X Ana, Got To Tell Me Something 
X X Joey Kid, Counting The Days 
X X Rebel M.C., Street Tull 
EX EX Tony! Toni! Tone!, The Blues 

Seattle P.D.: Casey Keating 
I 3 Bell Biv Devoe, Poison 
2 2 M.C. Hammer, U Can't Touch This 
3 4 Rosette Il Must Have Ban Love (From 
4 1 Wilson t'iriltps, Hold On 
5 7 Phil Collins Do You Remember? 
6 

10 Richard kMars, Children The Night 
8 14 New Kids On The Block, Step By Step 
9 12 T r Dayne, I'll Be Your Shelter 

10 13 Aft e 7, Ready Or Not 
11 5 Heart, All I Wanna Do Is Make Love To 
12 6 Linear Sending All My Love 
13 17 he Mode Enjoy The Silence 
14 20 Glenn Medeiros Featuring Bobby Brown, 
15 19 Louie Louie, Sihin' In The Lap 1 Lu 
16 18 Brent Bourgeois, Dare To Fall In Love 
17 8 Janet Jackson, Alright 
18 11 Madonna Vogue 
19 26 Michael Belton When I'm Back On My F 

20 28 
Giant, I'll 

Rub 
You 

u The Right Way 
21 21 Timt, I'll See You In 

Dream 
Dreams 

22 27 Tommy Page, When I Dream Of You 
23 25 Sir Mis -A -lot My Haptie 
24 24 Ana, Got To Tell Me Something 
25 29 Alannah Myles, Love Is 
26 30 Del Amitri Kiss This Thing Goodbye 
27 23 Sisead O'Connor, Nothing Compares 2 U 

28 EX Mariah Carey, Vision Of Love 
29 EX Go West, King Of Wishful Thinking (Fr 
30 EX Lisa Stanfield, You Cann't Deny 

glt The 
A 
A - Seiko - MolleyBCrue sDon't Go AwayeMRadh(Justn 
A - Faith No More, Epic 
A - Brother Beyond, The Girl I Used To Kn 
A - Tyler Collins, Girls Nite Out 
A - Seduction, Could This Be Love 
A - Sweet Sensation, If Wishes Come True 

EX EX Jane Child, Welcome To The Real World 
EX EX Billy Idol, Cradle Of Love (From "For 

SILVER 

'HITS IMA ROW! 11 
PROf 

Providence P.D.: Paul Cannon 
1 2 Unear, Sending All My Love 
2 1 Madonna, Vogue 
3 4 M.C. Hammer, U Can't Touch This 
1 6 Rosette It Must Have Ban Love (From 
5 8 Heart, Ali I Wanna Do Is Make Love To 
6 7 Phil Collins Do You Remember? 
7 9 Wilson Phillips, Hold On 
8 Il Richard Marx, Children Of The Night 
9 10 Expose, Your Baby Never Looked Good I 

IO 13 Bett Biv Devoe, Poison 
Il 3 Janet Jackson Alright 
12 12 The U -Krew, It U Were Mine 
13 18 New Kids On The Block, Step By Step 
14 15 Afton 7, Ready Or Rot 
15 16 Jude Cole, Ba It's Tonight 
16 17 Taylor Dayne, It'll Be Your Shelter 
17 19 Tyler Collin Girls Nite Out 
18 20 Partners ln 

Collons, 
Turtle Power 

19 21 Giant, I'll See You In My Dreams 
20 22 Glenn Medeiros Featuring Bobby Brown, 
21 23 Louie Louie, Sittin' In The Lap Of Lu 
22 24 Depeche Mode, Enjoy The Silence 
23 26 Johnny Gill, Rub You The Right Way 
24 29 Michael Bolton, When I'm Back On My F 

25 5 Rod Stewart With RaWd Isbr, This 0 
26 33 Motley Crue, Don't Go Away Mad (Just 
27 28 Brent Bourgeois, Dare To Fall In Love 
28 30 Alisha, Bounce Back 
29 31 Usa Stanfield, You Can't Deny It 
30 32 Tommy Page, When I Dream Of You 
31 34 Mariah Carey, Vision 01 Love 
32 35 En Vogue, Hold On 

A33 - Go West, King Of Wishful Thinking (Fr 
A34 - Sweet Sensation, If Wishes Come True 
35 EX Seduction, Could This Be Love 
A - Snap, The Power 
X X Elton John, Club At The End Of The St 

95T/CFM 
Hartford 

1 

2 
3 

1 

5 1 

6 

9 

P.D.: Tom Mitchell 
BeR Biv Davao, Poison 
M.C. Hammer U Can't Touch This 
En Vogue, Hold On 
New Kids On The Block, Step By Step 
Wilson Phillips, Hold On 
Madonna Vogue 
Rosette, It Must Have Been Love (From 
After 7, Ready Or Not 
Heart, All I Wanna Do Is Make Love To 
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10 17 Glenn Medeiros Featuring Bobby Brown, 
Il S Perfect Gentlemen, Ooh La La (I Can't 
12 11 Janet Jackson, Alright 
13 13 Michelle, Nicety 
14 15 Timmy T, Time After Time 
15 23 George LaMond, Bad Of The Heart 
16 24 Taylor Dayne III Be Your Shelter 
17 18 Phil o You Remember? 
18 19 The Cover 

Collins, 
Girls, All That Glitters Is 

19 21 The B -52's, Deadbeat Club 
20 22 Richard Marx, Children Of The Night 
21 20 Linear, Sending All My Love 
n 26 Johnny Gill, Rub You The Right Way 
23 33 Tyler Collins, Girls Nile Out 
24 2B lrsa Stansfield, You Can't Deny It 
25 29 Louie Louie, Sittin' In The Lap Of Lu 
26 35 Alisha Bounce Back 
27 16 Sinew O'Connor, Nothing Compares 2 U 

28 30 Brent Bourgeois Dare To Fall In Love 

29 38 Depeche Mode, 
Bourgeois, 

The Silence 
30 EX Joey Kid, Counting The Days 
31 32 Alannah Myles, Love Is 
32 34 Nikki, Notice Me 
33 36 Tommy Page, When I Dream Of You 
34 37 Michael Bolton, When I'm Back On My F 

A35 - Seiko & Donnie Walberg, The Right Corn 
36 EX Elton John, Club At The End Of The St 
31 EX Jane Child, Welcome To The Real World 
38 39 Good Girls, Love Is Like An Itching I 

39 40 Partners In Kryme, Turtle Power 
A40 - Mariah Carey, Vision Of Love 

A - Sweet Sensation, If Wishes Come True 
A - Babyface, My Kinda Girl 

EX EX The U -Krew Let Me Be Your Lover 
EX EX Seduction, Could This Be Love 

WNC/ 97.9- 
Columbus P.D.: Dave Robbins 

I 2 Heart, All I Wanna Do Is Make Love To 
2 3 Janet Jackson, Alright 
3 4 Richard Marx, Children Of The Night 
4 I Madonna, Vogue 
5 6 Phil Collins, Do You Remember? 
6 9 Roxette It Must Have Been Love (From 
7 5 Wilson Phillips Hold On 
8 10 Giant, I'll See You In My Dreams 
9 1 Don Henley, The Heart Of The Matter 

10 8 Expose Your Baby Never Looked Good I 

11 12 Michael McDonald Take It To Heart 
12 11 Sinead O'Connor, Nothing Compares 2 U 

13 14 Billy Idol Cradle Of Love (From "For 
14 13 Aerosmith, What It Takes 
15 16 Jude Cole, Baby, It's Tonight 
16 15 Calloway, I Wanna Be Rich 
11 21 Taylor Dayne, I'll Be Your Shelter 
18 n Brent Bourgeois, Dare To Fall In Love 
19 20 Kiss, Rise Te It 
20 25 Glenn Medeiros Featuring Bobby Brown, 
21 18 Jane Child, Don't Wanna Fall In Love 
n 26 Quincy Jones With Tevin Campbell, Tom 

n 30 
23 15 
24 28 
25 29 
26 18 
27 31 
28 32 
29 19 

A30 - 
A32 

EX - 
A - 
A - 
A - 
A - 

EX EX 
EX EX 

George LaMond, Bad Of The Heart 
Janet Jackson Alright 
Salt- N -Pepa Expression 
Richard Marx, Children Of The Night 
Sinead O'Connor, Nothing Compares 2 U 

Snap, The Power 
Go West, King Of Wishful Thinking (Fr 
Adam Ant, Room At The Top 
Brother Beyond, The Girl I Used To Kn 
49ers, Don't You Love Me 
Millie Vanilli, Can't You Feel My Loa 
Sweet Sensation, If Wishes Come True 
Jane Child Welcome To The Real World 
Joey Kid, Counting The Days 
Fan Club Don't Let Me Fall In Love 
Tommy Rage, When I Dream 01 You 
Bobby Z, You Are Everything 

B19-4 
Baltimore P.D.: Steve Perun 

3 

4 1 

5 
6 
1 

9 
l0 
11 

12 
13 

14 
15 
16 

17 
18 

19 
20 

I 

25 
20 

21 24 
n 21 
n 26 
24 27 
25 n 
26 EX 
27 EX 
28 

28 
30 
6 

M 

A - 
EX EX 
EX EX 

Madonna, Vogue 
M.C. Hammer, U Can't Touch This 
Bouette Il Must Have Been Love (From 
Wilson l Phillips, Hold On 
Bell Biv Devoe, Poison 
Paula Abdul Knocked Out 
Linear, Sending All My Love 
Head, All I Wanna Do Is Make Love To 
Digital Underground, The Humpty Dance 
Michael Balton, How Can We Be Lovers 
Sinead O'Connor, Nothing Compares 2 U 

Young And Restless "B' Girls 
New Kids On The Block, Step By Step 
Motley Crue, Without You 
Whistle Always And Forever 
Technotronic, Get Up! (Betone The Nig 
Richard Marx, Children Of The Night 
Partners In Kryme, Turtle Power 
Giant I'll See You In My Dreams 
Rod Stewart With Ronald Inlay, This 0 
Depeche Mode Enjoy The Silence 
Taylor Dayne, love Will Lead You Back 
Taylor Dayne I'll Be Your Shelter 
Phil Collins, Do You Remember? 
Calloway, I Wanna Be Rich 
Snap, The Power 
Johnny Gill, Rub You The Right Way 
Glenn Medeiros Featuring Bobby Brown, 
Luther Vandross, Here And Now 
Salt- N -Pepa Expression 

Michael Bolton, When I'm Back On My F 

Motley Crue, Don't Go Away Mad (Just 
Mariah Carey, Vision 01 Love 
Tommy Page, When I Dream Of You 

Clevla di P.D.: Cat Thomas 
1 3 Wilson Phillips, Hold On 
2 2 M.C. Hammer, U Can't Touch This 
3 4 Recette, It Must Have Been Love (From 
4 7 Bell Biv Devoe, Poison 
5 6 Linear Sending All My Love 
6 8 New (lids On The Block, Step By Step 
7 10 Phil Collins, Do You Remember? 
8 II Digital Underground, The Humpty Dance 
9 13 Giant, I'll See You In My Dreams 

10 1 Madonna, Vogue 
Il 16 Glenn Medeiros Featuring Bobby Brown 
12 12 Sinead O'Connor, Nothing Comares 2 U 

13 14 Richard Marx, Children Of The Night 
14 15 Taylor Dayne I'll Be Your Shelter 
15 21 Louie Loure, bitten' In Tte Lap Of Lu 
16 5 Heart, All I Wanna Do Is Make Love To 
17 24 Depeche Mode, Enjoy The Silence 
18 18 Jude Cole Baby, It's Tonight 

19 19 Partners ln Kryme Turtle Power 
20 23 Michael Bolton, When Fm Back On My F 

21 28 Atter 7, Ready Or Not 
n 9 Janet Jackson, Alright 
n 25 Slaughter, Up All Night 
24 26 Nikki, Notice Me 
25 27 Brent Bourgeois, Dare To Fall In Love 
26 29 Tyler Collins, Girls Nite Out 
27 30 Alannah Myles Love Is 
28 31 Mariah Carey, Vision Of -ove 
A - Billy Idol, Cradle 01 Love (From "For 
A - En Vogue, Hold On 

Que' 
St. Louis P.D.: Lyndon Abell 

1 1 

2 2 

3 3 
4 4 
5 5 

6 
7 7 

8 IO 
9 9 

10 12 
11 11 

12 14 
13 IS 

14 16 
15 29 
16 18 
17 21 
18 6 

19 23 
20 20 
21 19 
n 24 
n 27 
24 26 
25 17 
26 30 
27 31 
2B n 
29 37 

A30 - 
31 33 
32 34 
33 35 

A34 
38 

36 39 
37 EX 
38 40 
39 25 

A40 - 
A - 

Rosette, It Must Have Been Love (From 
Madonna, Vogue 
Faster Pussycat House Of Pain 
M.C. Hammer, d Can't Touch This 
Richard Marx, Children Of The Night 
New Kids On The Block, Step By Step 
Jude Cole, Baby It's Tonight 
Taylor Dayne, I'll Be Your Shelter 
Alannah Myles, Love Is 
Digital Underground, The Humpty Dance 
Go West, King 01 Wishful Thinking (Fr 
Nikki, Notice Me 
The-4 Of -Us -Draa My Bad- Name 0owr- 
The B -52'n beadbeat Club 
Billy Idol, Cradle Of Love (From "For 
Loure Louie Sittin' In The Lap 01 Lu 
Billy Joel, The Downeaster " Alesa" 
Partners In Kryme, Turtle Power 
Brent Bourgeois, Dare To Fall In Love 
Atter 7, Ready Or Not 
John Farnham, You're The Voice 
Jane Child, Welcome To The Real World 
Del Amitri, Kiss This Thing Goodbye 
Bell Biv Devoe, Poison 
Heart, All I Wanna Do Is Make Love To 
Glenn Medeiros Featuring Bobby Brown, 
Bad English, Possession 
Janet Jackson Alright 
Motley Crue, Don't Go Away Mad (Just 
En Vogue, Hold On 
Joe Cocker, What Are You Doing With A 
Michael Bolton, When I'm Back On My F 

Heart I Didn't Want To Need You 
Sweet Sensation, If Wishes Come True 
Elton John Club Al The End Of The St 
Depeche Mode, Enjoy The Silence 
Don Henley, How Bad Do You Want It 
Mariah Carey, Vision 01 Love 
Phil Collins, Do You Remember? 
Brother Beyond, The Girl I Used To Kn 
Tyler Collins, Girls Nite Out 

5 6 En Vogue, Hold On 
6 8 New Kids On The Block, Step By Step 
7 9 Alisha, Bounce Back 

B 10 Raiana Paige, Rescue Me 
9 7 Linear, Sending All My Love 

10 5 Madonna, Vogue 
Il 14 India, The Lover Who Rocks You 
12 12 Glenn Medeiros /Bobby Brown, She Ain't 
13 13 Atter 7, Ready Or Not 
14 16 Carina Loving You Like Crazy 
15 17 Depeche Mode Enjoy the Silence 
16 18 Tyler Collins, Girls Night Out 
17 20 Digital Underground, The Humpty Dance 

19 21 Soul II Soul,RA Dream Ifs A 

fiDre Way 

20 II Perfect Gentlemen, Doh La La (I Can't 
21 23 Nikki, Notice Me 
n 25 Technotronic This Beat Is Technotron 
23 26 Lisa Stanfield, You Can't Deny It 
20 28 Coro, Can't Let Go 
25 30 April, Someone To Hold 
26 29 Tiana , First True Love 
27 27 Taylor Dayne, I'll Be Your Shelter 
28 15 Janet Jackson, Alright 
29 31 Michelle, Nicety 
30 33 Sweet Sensation, If Wishes Come True 
31 34 Mariah Carey, Vision Of Love 
32 35 Keith Sweat, Make You Sweat 
33 EX Seduction, Could This Be Love 
34 21 Sweet Sensation, Love Child 
35 19 Joey Kid, Counting The Days 
A - Mr. Lee, Pump That Body 
A - KC 8 The Sunshine Band, Game Of Love 
A - Madonna Hanky Panky 
EX EX Ice MC, Easy 
EX EX The Crew, Gel Dumb 
EX EX Mellow Man Ace, Mentirosa 

Miami 

sioaa,i 
74 &or at:,.. an. 

P.G.: Frank Amadeo 
1 1 Madonna Vogue 

2 4 Wilson Phillips, Hold On 
3 3 Heart, All I Wanna Do Is Make Love To 
4 2 Calloway, I Wanna Be Rich 
5 12 New Kids On The Block, Step By Step 
6 7 Richard Marx, Children Of The Night 
7 9 Janet Jackson, Alright 
8 10 Phil Collins, Do You Remember? 
9 6 Don Henley, The Heart Of The Matter 

10 5 Billy Joel The Downeaster " Alexa" 
Il 14 After 7 Ready Or Not 
12 15 Taylor Bayne, I'll Be Your Shelter 
13 16 Roxette, It Must Have Been Love (From 
14 17 Michael McDonald Take It To Heart 
15 18 Brent Bourgeois, dare To Fall In Love 
16 19 Nikki, Notice Me 
17 11 Michael Bolton, How Can We Be Lovers 
18 8 Expose, Your Baby Never Looked Good I 

19 21 Elton John, Club At The End Of The St 
20 23 Glenn Medeiros Featuring Bobby Brown, 
21 13 Alannah Myles Black Velvet 
n 25 Mariah Carey, Vision Of Love 
n 27 Tyler Collins, Girls Nite Out 
24 28 Michael Bolton, When I'm Back On My F 

25 20 Sinead O'Connor, Nothing Compares 2 U 

A26 - Gloria Estefan Cuts Both Ways 
21 22 Rod Stewart With Ronald Islet' This 0 
28 24 Gloria Estefen, Oye Mi Canto (Hear My 
29 26 Luther Vandross, Here And Now 

A30 - Lisa Sensfield, You Can't Deny It 

Cincinnati P.D : Dave Alien 
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M.C. Hammer, U Can't Touch This 
Wilson Phillips, Hold On 
Roxette, It Must Have Been Love (From 
Madonna, Vogue 
Jude Cole, Baby It's Ton ght 
Aerosmith, What It Takes 
Phil Collins, Do You Remember? 
Heart, All I Wanna Do Is Make Love To 
Linear, Sending All My Lave 
Luther Vandross, Here And Now 
Janet Jackson, Alright 
Giant, I'll See You In My Dreams 
Natalie Cole Wild Women Do (From "Pr 
Michael Bolton, When l'r' Back On My F 

Babyface, Whip Appeal 
Bell Biv evoe, Poison 
Sinead O'Connor Nothing Compares 2 U 

Expose Your Baby Never Looked Good I 

Alannah Myles, Love Is 
Richard Marx, Children 0' The Night 
Millie Vanilli, Can't You Feel My Lou, 

New Kids On The Block, Step By Step 
Taylor Pigne, I'll Be Your Shelter 
Glenn Medeiros Featuring Bobby Brown, 
After 7, Ready Or Not 
ZZ Top, Doubleback (Fron "Back To The 
Rod Stewart With Ronald Islay, This 0 
Louie Louie, Sittin' In The Lap Of Lu 
Tommy Page, When I Dream Of You 
Tyler Collins Girls Nite Out 
The Cocker, What Are You Doing With A 
Bruce Hornsby A The Range, Across The 
Mariah Carey Vision Of Love 
Elton John, Club Al The End Of The St 
Slaughter, Up All Night 

San Diego P.D.: G rry Wall 
I I Bell Biv Devoe, Poison 
2 3 Mellow Man Ace, Mentirosa 
3 4 Johnny ,ill, Rub You The Right Way 
4 6 Nanette, It Must Have Been Love (From 
5 2 M.C. Hammer, U Can't Touch This 
6 8 Depeche Mode, Enjoy The Silence 
7 5 Digital Underground, The Humpty Dance 
B 11 New Kids On The Block, Step By Step 
9 20 En Vogue Hold On 

10 7 Janet Jackson Alright 
11 12 Nikki, Notice Me 
12 15 Tyler Collins, Girls Nite Out 
13 9 Atter 7 Ready Or Not 
14 17 Snap, The Power 
15 10 Perfect Gentlemen Ooh La La (I Can't 
16 18 Wilson Phillips, Hold On 
17 19 Glenn Medeiros Featuring Bobby Brown, 

All - Sweet Sensation, If Wishes Come True 
19 13 Madonna, Vogue 
20 n George LaMond, Bad Of The Heart 
21 23 Michael Bolton When I'm Back On My F 

n 29 Keith Sweat Make You Sweat 
n 27 Icey Jaye, lt4s Just A Girl Thing 
24 28 Mariah Carey, Vision Of Love 
25 25 Tommy Page, When I Dream Of You 
26 26 Howard Hewett, Show Me 
27 14 Whistle, Always And Forever 
28 30 Usa Stansteld, You Can't Deny It 
29 EX Seduction, Could This Be Love 

630 - Bell Biv Devoe, Do Me 
A - Babyface, My Kinda Girl 
A - Kyper, Tic Tac Toe 

EX EX Louie Louie, Sittin' In The Lap Of Lu 
EX EX Stacie A Kimiko, Wait For Me 
EX EX The U -Krew, Let Me Be Your Lover 
EX EX Fan Club, Don't Let Me Fall In Love 

Chicago P.D.: Dave Shakes 
I 1 Madonna Vogue 
2 2 Whistle, Always And Forever 
3 4 Linier, Sending All My Love 
4 George 

Mond, 
Bad Of The Heart 

4 3 G a 

6 7 M.C. Hammer, U Can't Touch This 
7 8 Rosette, It Must Have Been Love 
8 11 New Kids On The Block, Step By Step 
9 14 Wilson Phillips, Hold On 

10 10 Digital Underground, The Humpty Dance 
11 16 Hi Tek 3 Featuring Ya Kid K Spin Tha 

12 9 Luther Vendrons, Here And Now 
13 15 Partners In Kryme, Turtle Power 
14 17 Bell Biv Devoe, Poison 
15 13 Salt -N -Peps, Expression 
16 19 Glenn Medeiros/Bobby Brown, She Ain't 

All - Madonna Hanky Panky 
18 20 Atter 7, Ready Or Not 
19 21 En Vogue, Hold On 
20 23 Taylor Dayne, I'll Be Your Shelter 
21 24 Nikki Notice Me 
n n D -Mob With Cathy Dennis, That's The W 
n 25 Phil Collins, Do You Remember 
24 26 Mariah Carey, Vision Of Love 
25 EX Snap, The Power 
26 28 Tyler Collins, Girls Night Out 
27 27 Louie LOU* Sittin' In The Lap Of Lu 
28 29 Quincy Jones Tommorrow A Better You 
29 30 Mellow Man Ace Mentirosa 
30 EX Tommy Page When I Dream Of You 
A - Johnny Gill, Rub You The Right Way 
A - Sweet Sensation, If Wishes Come True 

EX EX Soul II Soul A Dream Is A Dream 
EX EX Seduction, Could This Be Love 
EX EX 49er's, Don't You Love Me 
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P.D.: Marc Chase 
M.C. Hammer, U Can't Touch This 
Bell Biv Devoe, Poison 
Phil Collins, Do You Remember? 
Heart, All I Wanna Do Is Make Love To 
Janet Jackson, Alright 
Richard Man, Children Of The Night 
Robbie Mychals, Can't Get Enuff 01 Yo 
Tyler Collins, Girls Nite Out 
After 7 Ready Or Not 
Nikki, Notice Me 
Rosette It Must Have Been Love (From 
Glenn Medeiros Featuring Bobby Brown, 
Louie Louie, Sittin' In The Lap 01 Lu 

linear, Sending All My Love 
Taylor Dayne, I'll Be Your Shelter 
New Kids On The Block, Step By Step 
George LaMond, Bad Of The Heart 
Partners In Kryme, Turtle Power 
Johnny Gill, Rub You The Right Way 
Michael Bolton, When I'm Back On My F 

Timmy T, Time After Time 
Michelle, Nicety 
En Vogue Hold On 
Ana Got To Tell Me Something 
Mellow Man Ace, Mentirosa 
Technotronic This Beat Is Technotron 

Rebel M.C., Street Tuff 
Keith Sweat, Make You Sweat 
Depeche Mode Enjoy The Silence 
Jane Child, Welcome To The Real World 
Lisa Stanfield, You Can't Deny It 
Ice MC Easy 
Snap The Power 
Tony! Toni! Tone!, The Blues 
The U -Krew, Let Me Be Your Lover 
Alisha, Bounce Back 
Seduction, Could This Be Love 
Ame Lorain, Follow My Heartbeat 
49ers, Don't You Love Me 
West Coast Rappers, We're All In the 
Babyface, My Kinda Girl 
Sweet Sensation, If Wishes Come True 
M.C. Hammer, Have You Seen Her 

SiWKTI 
Milwaukee P.D.: Mike Berlak 

I 1 Wilson Phillips, Hold On 
2 2 Bouette, It Must Have Been Love (From 
3 3 Madonna, Vogue 
4 4 Calloway, I Wanna Be Rich 
5 5 Rod Stewart With Ronald Isley, This 0 

6 8 Phil Collins, Do You Remember? 
7 12 Richard Man, Children Of The Night 

8 10 Jude Cole, Baby, It's Tonight 
9 ll Expose, Your Baby Never _coked Good I 

10 6 Sinead O'Connor Nothing Compares ares 2 U 

11 9 Basie, Cruising For Bruising 
12 13 Elton John, Club At The Eiid Of The St 
13 14 Del 
14 15 New Kids 

Kiss 
Block, 

Thing Goodbye 
14 
15 16 Taylor Dayne, I'll Be Your Shelter 
16 18 Go West, King Of Wishful Thinking (Fr 
17 19 Michael Bolton, When I'm Back On My F 

18 20 After 7 Ready Or Not 
19 21 Brent Bourgeois, Dare To Fall In Love 
20 17 Don Henley, The Heart 01 The Matter 

Minneapolis P.D.: Gregg Swedberg 
1 1 Rosette, It Must Have Been Love (From 
2 2 M.C. Hammer, U Can't Touch This 
3 6 Bell Biv Devoe, Poison 
4 5 Madonna Vogue 
5 3 Wilson Phillips, Hold On 
6 10 Glenn Medeiros Featuring Bobby Brown, 
7 8 Partners In Kryme, Turtle lower 
8 9 The Caver Girls, All That G itters Is 
9 12 Louie Louie, Sittin' In The Lap Of Lu 

10 14 Linear Sending All My Lose 
11 II After J Ready Or Not 
12 13 Paula Abdul, Knocked Out 
13 17 New Kids On The Block, Step By Step 
14 20 Digital Underground, The Fumpty Dance 
15 16 Depeche Mode Enjoy The Silence 
16 4 Expose, Your Baby Never Looked Good I 

17 7 Technotronic Get Up! (Bebre The Nig 
18 n Johnny Gill, Rub You The Right Way 
19 24 Taylor Dayne, I'll Be Your Shelter 
20 26 Tyler Collins, Girls Nite Oul 
21 21 Debbie Harry, Sweet 8 Low 

ocuBE93Fm.4 
Seattle P.D.: Tom Hutyler 

1 2 Wilson Phillips, Hold On 
2 4 Roxette, It Must Have Been Love (From 

Jude Cole Baby It's Tonight 
Janet Jackson, Alright 
M.C. Hammer, U Can't Touch This 
Richard Marx, Children Of The Night 
Atter 7 Ready Or Not 
Phil Collins, Do You Remember? 
Bell Biv Devoe, Poison 
Brent Bourgeois Dare To Fall In Love 
Depeche Mode, 

Bourgeois, 
The Silence 

Louie Louie, Sittin In The Lap Of Lu 
Glenn Medeiros Featuring Bobby Brown, 
Taylor Dayne I'll Be Your Shelter 
Partners In 

Dayne, 
Turtle Power 

Elton John, Club At The End Of The St 
Tommy Page, When I Dream Of 

On Step By 
You 

New Kids O The Block, Step 
Del Amitri, Kiss This Thing Goodbye 
Nikki Notice Me 
Usa 
Nikki, 

You Can't Deny It 
Go West King 01 Wishful Thinking (Fr 
Billy Idol Cradle Of Love (From "For 
Tyler Collins, Girls Bite Out 
Michael Bolton When I'm Back On My F 

George LaMond, Bad Of The Heart 
Alannah Myles, Love Is 
ZZ Top, Doubleback (From "Back To The 
Motley Crue, Don't Go Away Mad (Just 
Mariah Carey, Vision Of Love 
The Lightning Seeds, Pure 
Jane Child, Welcome To The Real World 
The U -Krew, Let Me Be Your Lover 
Howard Hewett, Show Me 
Whistle, Always And Forever 
Little Caesar, Chain Of Fools 
Seduction Could This Be Love 
Faith No More, Epic 
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Los Angeles P.D.: Jeff Wyatt 
1 2 Bell Biv Devoe, Poison 
2 3 Digital Underground The Humpty Dance 
3 1 Janet Jackson, Alright 
4 7 Mellow Man Ace, Mentirosa 
5 4 Madonna, Vogue 
6 5 M.C. Hammer, U Can't Touch This 
7 6 Joey Kid, Counting The Days 
8 11 The Caver Girls All That Glitters Is 

9 10 Ale', Stop Me If I Fall In 
10 14 New Kids On The Block, Step By Step 
11 13 

12 15 En Vogue, Hold 
Expression 

Right y 

14 16 D -Mob With Cathy Dennis, hat' a The W 
15 20 Glenn Medeiros/Bobby Brown She Ain't 
16 19 George LaMond, Had f The Heart 
17 12 Depeche Mode, Enjoy the Silence 
18 9 Soul II Soul, Get A Life 
19 B Sweet Sensation Love Child 
20 17 Usa Stanfield, All Around The World 
21 23 Louie Louie, Sittin' In The Lap Of Lu 
n 24 Perfect Gentlemen, Ooh La La (I Can't 
23 26 Snap The Power 

21 21 Spunkadelic, Take Me Like I Am 
25 27 Nikki, Notice Me 
26 EX 49er's, Don't You Love Me 
27 EX Lisa Sensfield, You Can't Deny Il 
28 EX Ana, Got To Be Something 

A29 - Babyface My Kinda Girl 
30 EX Tyler Collins, Girls Night Out 
A - M.C. Hammer, Have You Seen Her 
A - Electribe 101 Talking With Myself 

R A - Partners In me, Turtle Power 
EX EX Stacye 8 Kimiko, Wait For Me 
EX EX Michelle Nicety 
EX EX Rebel M.C., Street Tuff 
EX EX Taylor Dayne, I'll Be Your Shelter 

m 
San Francisco P.D.: Keith Naftal 

I 2 After 7, Ready Or Not 
y 

2 3 En Vogue, Hold On 
3 5 Snap, The Power 
4 6 Johnny Gill, Rub You The Right Way 
5 4 M.C. Hammer U Can't Touch This 
6 7 Mellow Man Ace, Mentirosa 
7 9 Howard Hewett, Show Me 

8 10 Tyler Collins, Girls Night Out 
9 13 Mariah Carey Vision Of Love 

10 11 The Good Girls, Love Is Like An Itchi 
11 12 Nikki, Notice Me 
12 16 Tory toni Tone, The Blues 
13 B Bell Biv Devoe, Poison 
14 1 Janet Jackson, Alright 

Al5 - Babyface, My Kinda Girl 
16 22 Keith Sweat, Make You Sweat 
17 17 Louie Louie Sittin' In The Lap 01 Lu 
18 21 Soul II Soul, A Dream Is A Dream 
19 19 Tommy Page When I Dream Of You 
20 24 Lisa Stansfield, You Can't Deny It 
21 23 Rebel M.C., Street Tuff 

An - Bell Bev Devoe Do Me 
23 25 New Kids On The Block Step By Step 

24 27 Glenn Medeiros /Bobby Brown, She Ain't 
26 Joey Kid, Counting The Days 
30 49er's, Don't You Love Me 
29 Stacye & Kimiko, Wait For Me 
20 Brent Bourgeois Dare To Love 

EX Depeche Mode, n oy the Silence 
EX Seduction, Could This Be Love - Beats International, Won't Talk About - Ryuchi Sakamoto, You Do Me 

-Sweet-Senufion,11 Wishes -Come True 
Mr. Lee, Pump That Body 

25 
26 
27 

29 
30 

A 

A 

A - 

23 EX ZZ Top Doubleback 
A - Fadh No More, Epic 
A - Bad English, Posession 

EX EX Kiss, Rise To It 

Dallas 

afa 
M7._ 

P.D.: Joel Folger 
1 1 Madonna Vogue 
2 3 Bouette, It Must Have Been Love 
3 6 New Kids On The Block, Step By Step 
4 5 Jude Cole, Baby It's Toniglr 
5 4 Wilson Phillips Hold On 
6 7 Billy Idol, Crabe of Love 
7 8 Slaughter Up All Night 
8 9 Depeche Mode, Enjoy The Sience 
9 2 Heart, All I Wanna Do Is Make Lae To 

10 12 Phil Collins, Do You Remember? 
11 13 Richard Man Children Of The Night 
12 11 Don Henley 

Marx, 
Heart Of The Ma:ter 

13 18 Michael Bolton, When I'm Back Oe My F 

14 16 ZZ Top, Doubleback 
15 14 Rod Stewart With Ronald Islet', This 0 
16 15 Adam Ant, Room At The Top 

All - Heart, I Didn't Want To Need You 
18 EX Motley Crue, Don't Go Away Nad (Just G 

19 17 Motley Crue, Without You 
20 20 Sinead O'Cnnor, Nothing Ccmpares 2 U 
A - Taylor Dayne, I'll Be Your Sfellen 
A - Tommy Page, When I Dream Of Yeu 
A - Mariah Carey, Vision Of Lova 
A - Seiko A Donnie Walberg, The Right Corn 
A - Bad English, Posession 
A - Brother Beyond Girl I Used fo Know 

EX EX Go West, King 
Beyond, 

Wishful Thinking 

TOP 40/ROCK 

f0a3 
liftw ThRoit 

Los Angeles P.D.: Scott Shannon 
1 1 LA. Gun The Ballad Of Jayne 
2 3 Depeche Mode, Enjoy The Silence 
3 7 Wilson Phillips, Hold On 
4 5 Damn Yankees Coming Of Age 
5 9 Slaughter, Up All Night 
6 10 Roxette It Must Have Been Love 
7 2 Heart All I Wanna Do Is Make Love To 
8 8 Jude Cole, Baby, It's Tonight 
9 4 Giant, I'll See You In My Dreams 

10 6 Aerosmth, What It Takes 
Il 12 The Cure, Pictures Of You 
12 16 Billy Idol, Cradle of Love 
13 18 Motley Crue, Don't Go Away Mad (Just G 

14 14 Phil Collins Do You Remember? 
15 17 Andrew Ridgley, Shake 
16 II Motley Crue, Without You 
17 13 Sinead O'Connor Nothing Compares 2 U 

18 21 Danger Danger, Bang Bang 
19 15 Kiss, Forever 
20 n Lightning Seeds, Pure 
21 EX Del Amitri Kiss This Thing Goodbye 
n EX Midnight 

Amitri, 
Forgotten Years 

Worcester 

3 PM 
P.D.: Ron Valeri 

1 2 LA. Guns, The Ballad Of lare 
2 3 Aeeosmith, Monkey On My Back 
3 4 ZZ Top Doubleback 
4 5 Bills Idol, Cradle o1 Love 

5 1 Tesla, The Way It Is 
6 B Heart, Wild Child 
1 10 Beau Nasty, Paradise In The Sand 
8 11 Kiss Rise To It 
9 15 Motley Crue, Don't Go Away Mad (. ust G 

10 12 Whitesnake, Now You're Gone 
ll 6 London Quireboys, 7 O'Clock 
12 7 Bad English, Heaven Is A 4 Letter Nor 
13 14 Bonham, Bnngin Me Down 
14 16 Baton Rouge, Walks Like A Womar 
15 17 Robert Plant, Big Love 
16 18 Little Angels, Kickin' Up Dus' 
17 19 XYZ, What Keeps Me Loving You 
18 20 Electric Boys, All Lips N' Hips 
19 EX Bad Company Holy Water 

EX Paula Abdul, bold Hearted 
A - Little Cesser, Chain Of Fools 

EX EX Sleaze Beez, Strangers And Faradise 
EX EX Danger Danger, Bang Bang 
EX EX Kings Of The Sun Drop The Gun 
EX EX Manitoba's Wild Kingdom Tho Party St 
EX EX Y A T, Don't Be Afraid Of The Dari 
EX EX Salty Dog, Lonesome Fool 

HOT BLACK PLAYLISTS 
Sample Playlists of the Nation's Largest Black Radio Stations 

TOP 40 /DANCE 

New York P.D.: Joel Salkowitz 
I I Bell Biv Devoe, Poison 

2 2 Snap, The Power 
3 3 M.C. Hammer, U Can't Touch This 
4 4 George LaMond, Bad 01 The Heart 

Atku 
Philadelphia P.D.: John Roberts 

1 2 Bell Biv Devoe, Poison 
2 1 Madonna, Vogue 
3 4 New Kids On The Block, Step By Step 
4 3 Janet Jackson, Alright 
5 5 Linear Sending All My Love 
6 8 Snap The Power 
7 7 Hurt All I Wanna Do Is Make Love To 
8 9 Whistle, Always And Forever 
9 II Atter 7, Ready Or Not 

10 10 Depeche Mode, Enjoy the Silence 
11 14 Phil Collins, Do You Remember 
12 12 M.C. Hammer U Can't Touch This 
13 13 Young A Restless, B Girls 

014 - Wilson Phillips, Hold On 
15 15 En Vogue, Hold On 
16 17 Michelle, Nicety 
17 18 Glenn Medeiros /Bobby Brown, She Ain't 
18 25 Joey Kid, Counting The Days 
19 16 Catoway, I Wanna Be Rich 
20 24 Rosette It Must Have Been Love 
21 21 Digital Underground, The Humpty Dance 
n n Taylor Dayne I'll Be Your Shelter 
23 23 D -Mob With Cathy Dennis That's The W 

24 26 George LuMond Bad Of The Heart 
25 28 Alisha, Bounce Back 
26 27 Quincy Jones, ommorrow A Better You 
27 31 Johnny Gill, Rub You The Right Way 
28 30 Richard Marx, Children Of The Night 
29 19 Sinead O'Connor, Nothing Compares 2 U 

A30 - Seiko 8 Donnie Walberg, The Right Com 
31 32 Michael Bolton, When I m Back On My F 

32 33 Robbie Mychals, Can't Get Enuff Of U 

33 34 April, Someone To Hold 
34 35 Ti'ana , First True Love 

A35 - Mariah Carey Vision Of Love 
A - Mellow Man Ace, Mentirosa 
A - Lisa Stanfield, You Can't Deny It 
A - Sweet Sensation If Wishes Come True 
A Tyler Collins, Girls Night Out 
A - Nikki, Notice Me 

EX EX Seduction, Could This Be Love 
EX EX 49er's Don't You Love Me 
EX EX Ana, dot To Be Something 
EX EX Keith Sweat, Make You Sweat 

#(0.1-M° 0,1 f 

New York P.D.: Vinny Brown 
I Quincy Jones With Tevin Campbell, To 
2 3 The Winn, It's Time 
3 2 En Vogue, Hold On 
4 9 Kymau Good Love 
5 5 Howard Hewett, Show Me 
6 6 Johnny Gill, Rub You The Right Way 
7 8 lune Child, Don't Wanna Fall In Love 
B 20 Lisa Stanfield, You Can't Deny It 
9 12 Today Why You Get Funky On Me (From 

IO 10 Aller 7, Ready Or Not 
11 11 Troop, Spread My Wings 
12 17 Troop, All I Do Is Think Of You 
13 13 Michael My Baby's House 
14 15 Christopher Williams One Girl 
15 18 The Family Stand, Ghetto Heaven 
16 24 Johnny GiB, My, My, My 
17 n Migra, Mercy Mercy Me (The Ecology) 
18 4 Janet Jackson, Alright 
19 7 Bell Biv Devoe, Poison 
20 23 Jermaine Jackson, I'd Like To Get To 
21 26 Miki Howard, Until You Come Back To Me 
n 25 The Jamaica Boys Shake It Up! 
23 16 Soul U Soul, Get A Lite 
24 27 Madonna, Vogue 

A25 - Michelle, Nicety 
26 35 Keith Sweat, Make You Sweat 
27 14 By All Means, Do You Remember 
28 36 Stephanie Mills, Real Love 
29 19 Miki Howard, Love Under New Manage 
30 30 The Black Flames, Watching You 
31 31 Glenn Jones, Stay 
32 32 Jeff Redd, Love High 
33 34 Starpoint, Midnight Love 
34 40 Reeggnin Belk, This Is Love 

A35 - Babytace, My Kinda Girl 
36 37 Ba ra Weathers, The Master Key 
37 38 Stacye And Kimiko, Wait For Me 
38 39 After 7, Can't Stop 
39 33 Perfect Gentlemen, Ooh La La I Can't Get 

A40 - the Pointer Sisters Friends' Advice (Don't 
EX EX Angela Winbush (*.Ronald Islay), Lay Yo 
EX EX Maze Songs Of Love 
EX EX The Gap Band We Can Make It Alright 
EX EX Mantronix Take Your Time 
EX EX Alyson Williams, Not On The Outside 
EX EX M.C. Hammer, U Can't Touch This 
EX EX Kool Moe Dee, God Made Me Funke 
EX EX D -Nice, Call D -Nice 
EX EX Nice And Smooth, Funky For You 
EX EX 3rd Bass, Brooklyn Queens 

27 
28 
29 
30 
31 
32 
33 
34 

A35 
36 
37 
38 
39 
40 
41 
42 
43 
44 
45 
46 
47 
48 
49 

A50 
51 
52 
53 

54 
55 

56 
A57 
A58 
A59 
A60 
A61 

A63 
AM 
A65 

28 Dianne Reeves, Come In 

35 The Chimes, I Still Haven't Foend What 
36 Angela Winbush (W. Ronald Isly), Lay Yo 
41 Cameo, I Want It Now 
39 Mn, iff Mercy Mercy Me (The Ecology) 
58 Bell Biv Devoe, Do Me 
48 The Pointer Sisters, Friends' Acvice (Don't 
47 The Black Flumes, Watching Vau 

Babyface, My Kinda Girl 
55 Jemaine Jackson, I'd Like To let To 
50 Stage And Kimiko, Wait For Me 
40 Something Special, I Wonder Who S ie's 
42 Alyson Wilìams, Not On The Outside 
44 Melï se Morgan, Can You Give Me Mat I 

59 Rabbie Myctuh One Mile Fron Paradise 
46 Earth Wind 8 Fire For The Lae Of You 

49 Alex Bu non, Any Love 
51 Regina Belk This Is Love 
52 Randy Crawford I Don't Feel Much Like 
53 Mariah Carey, Vision 01 Love 
54 Glenn Jones, Stay 
56 Newkirk, Sweat You 
57 The Superiors, Temptation 

Sir Mix-A -Lot, My Hooptie 
6O Everything But The Girl, Driving 
61 Cad Anderson, How Deep Does It Go 

62 Kool Moe Dee, God Made Me Funke 
63 Terry Steele, If I Told You Once 
64 Bervin Hams The Choice Was Mine 
65 U -Krew Let Me Be Your Lover - Eric Gable, In A Sexy Mood - 49ers, Don't You Love Me - Barbara Weathers, The Master Key - Starpoint, Midnight Love - Seduction, Could This Be Love - Kool Shout , My Girl - Eric B. and Rakim Let The Rhythm Hit - Mellow Man Ace, Mentirosa - Nancy Wilson, Don't Ask My Neighbors 

HOT yioe 
Pittsburgh P.D.: Eric Faison 

1 2 M.C. Hammer U Can't Touch This 
2 1 En Vogue, Hold On 
3 4 Madonna, Vogue 
4 5 Michelle, Nicety 
5 19 New Kids On The Block, Step By Step 
6 7 Quincy Jones With Tevin Campbell, To 
7 8 The Winans, It's Time 
8 3 Ton! Toni! one!, The Blues 
9 11 Keith Sweat Make You Sweat 

10 10 Today, Why You Get Funky On Me (From 
Il 12 The Family Stand, Ghetto Heaven 
12 13 Kymau, Good Love 
13 16 Lisa Stanfield, You Can't Deny It 
14 17 Power Jam Featuring Chill Rob G, The 
15 20 Troop, All I Do Is Think Of You 

16 18 Pertect Gentlemen Ooh la La (I Can't Get 
17 n Miki Howard Until You Come Back To Me 

M 18 24 Johnny Gill, My, My, My 
19 29 After 7, Can't Stop 
20 26 Glenn Medeiros Fu. B. Brown, She Ain't 
21 23 Louis Louie, Sittin' In The Lap 01 Luxury 
n 32 Jeff Redd, Love High 
23 33 Sou! II Soul, A Dream's A Dream 
24 25 The Gap Band, We Can Make It Alright 
25 31 Partners In Kryme, Turtle Power 
26 34 Midnight Star, Do It (One More Time) 

vilmemo 
Atlanta P.D.: Mike Roberts 

1 3 The Winans, It's Time 
2 10 Klymau, Good Love 
3 19 Today, Why You Get Funky On Ne (Fom 
4 1 Tony! Toni. Tonel The Blues 
5 2 Quincy Jones With Tevin Campbell, Te 
6 12 Perfect Gentlemen, Ooh La La (I Can't Get 
7 13 Jane Child, Don't Wanna Fall In Love 
8 5 Melba Moore A Friends, Litt Every Voice 
9 7 Johnny Gil, Rub You The Right Way 

10 16 Troop All I Do Is Think Of You 
11 11 M.C. Hammer, U Can't Touch This 
12 15 Madonna, Vogue 
13 17 The Jamaica Boys Shake It Up! 
14 21 Johnny Gil, My, My, My 
15 29 Miki Howard, Until You Come Back To Me 
16 30 Regina Belle, This Is Love 
17 24 Something Special, I Wonder Wno She's 
18 18 Ruby Turner, Paradise 
19 34 Keith Sweat, Make You Sweat 
20 4 En Vogue, Hold On 
21 14 Sybil 15011 SaN -N- Pepa), Crazy 4 U 

n 9 Howard Hewett, Show Me 
23 n Whistle Always And Forever 
24 20 Michael Cooper, My Baby's House 
25 27 Glenn Jones, Stay 
26 32 Michelle, Nicety 
27 26 She Featuring Kim Waters Hello Stranger 
28 23 Public Enemy, 911 Is A Joke 
29 28 Calloway, Sir Lancelot 
30 31 Dianne Reeves, Come In 

31 25 Lisa Stanfield, You Can't Deny It 
32 EX Cameo, I Want It Now 
33 35 The Pointer Sisters, Friends' Advice (Don't 
34 36 Miles Jaye, Irresistible 
35 37 Melisa Morgan, Can You Give Me What I 

36 EX Nod Moe Dee, God Made Me Funke 
37 EX After 7, Can't Stop 
38 33 Special Ed, I'm The Magnificent 
A - Bel Biv Devoe Do Me 
A - Mariah Carey, Vision Of Love 
A - The Family Stand, Ghetto Heaves 
A - Barbara Weathers, The Master Key 

EX EX The Gap Band, Wednesday Lover 
EX EX Qum Latfah, Come Into My House 
EX EX Angela WKihesh (W. Ronald Isleyr, Lay Yo 
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Everyone Has A Dream... 

To live by the sea 
To be a movie star 
To become a huge success 
To win the lottery 
To become President 
To travel leisurely around the world 
To contribute something worthwhile to another human being 
To plant a tree 

Our Dream Is... 

To find an artist (or artists) 
with the ability, charisma, 
desire and potential to perform 
their music in every corner 
of this world. 

To be invited by President Vaclav Havel 
of Czechoslavakia to play in the 
beautiful city of Prague. 

To be invited by Lech Walesa 
to play in Gdansk. 

To play no less than 12 huge benefit 
concerts each year on behalf of the environment 
or such life saving projects as AIDS and Alzheimer's research 
and organizations like DAYTOP VILLAGE. 

Part Of Our Dream Has Come True! 

We found our group! 
Four brothers from the city of Milwaukee. 
We have had the privilege of working 
with The Rascals, Larry Gatlin, Melba Moore, 
Laura Nyro, Phoebe Snow, and others. 
And now...The brothers SKORIK. 

* * * * * * * * * * * * ** * * * SKORIK will be playing * 
* at T. A. VERN'S Club in * 
* Milwaukee, FRIDAY Evening, * 
* June 22...Come on World! * * * 
* * * * * * * * * * * * ** 

The Agenda 
for SKORIK 

The Dream Continues... 

To make the right record deal 
Select a great producer to record the Brothers 
Play at The Bottom Line in New York 

Play in Carnegie Hall at Christmastime 1990 
Play in Radio City Music Hall 
Play in Madison Square Garden in the Spring of '91 

Play at Shea Stadium in the Summer of '91 

Play in: 

Athens 
Berlin 
Johannesburg (to a mixed audience) 
London 
Moscow 
Peking 
Rome 
Tokyo 
And just keep on playing the music of SKORIK. 

`Here we go again. 
Sid Bernstein 

(212) 472 -1733 



BLACK 

Mayfield Dwells On `Street' Reaction 
Soul Veteran Prefers People To Awards 

BY DAVID NATHAN 

LOS ANGELES -Curtis Mayfield 
has had a major influence on con- 
temporary black music as a leg- 
endary producer /songwriter and 
recording artist. So it is hard to be- 
lieve that the music industry as a 
whole has yet to recognize the im- 
pact that the Chicago -born musi- 
cian has had. To date, Mayfield - 
whose latest album, "Take It To 
The Streets," is on his own Curtom 
Records of Atlanta (distributed by 
Ichiban) -has never received a 
Grammy Award or been nominated 
for induction into the Rock and 
Roll Hall of Fame. 

"I don't dwell on that kind of 
thing," says Mayfield, who was 
dubbed "The Gentle Genius Of 
Soul" during the mid -'70s. "It's 
not as important to me what the in- 
dustry thinks as what the people in 
the streets think of my music. I'd 
rather have the people think of me 
as someone who's been really real 
with what I do." 

Mayfield was one of the first re- 
cording artists to address civil 
rights issues through music dur- 
ing the turbulent mid -'60s as lead- 
er of the Impressions, via songs 
like "Keep On Pushing," "We're A 
Winner," "This Is My Country," 
and "Choice Of Colors." As a solo 
artist, Mayfield also addressed 
such social concerns as drug abuse 
with cuts like "Freddie's Dead" 
from his classic "Superfly" album. 

"My songs have always come 
from personal experience and ob- 
servation. I've always looked at 
current events and I've written not 

to dictate to people but to offer 
food for thought," says the writer 
of "People Get Ready" and "I'm 
So Proud," two Mayfield tunes 
that are considered R &B /pop stan- 
dards. "The way I look at it, we all 
have similar fears, tears, and 
we're all going to die in so many 
years, so I might as well write and 
speak from the heart." 

"Take It To The Streets" is May- 
field's first album since "We Come 
In Peace," released in 1985. "I was 
really waiting to get the right kind 
of distribution for the Curtom la- 
bel, although this album was only 
prepared during the last year," he 
says. "Time just seemed to slip 
away during those years. I did 
quite a bit of touring in Europe, I 
went to Japan, and I also took 
some time off. I've been involved 
in music since I was 13 years old, 
pretty much nonstop." 

Noting that "it is a little harder 
to get through because I'm now 
competing on the airwaves with a 
whole new generation of artists," 
Mayfield says he feels like he is 
just getting started. "I have my 
second wind now. The way people 
are responding to the new album is 
definitely an inspiration for me to 
go on." 

Mayfield's signature balladeer - 
ing style -established since his 
early years with the Impres- 
sions-is evident on songs like 
"Do Be Down," the most recent 
single from the new album. He 
mentions cuts like "Homeless" as 
a key track: "That's a situation 
that's been around for a long time, 
as we know, but the song is to 

Super Salute To 

Jack 'The ,Rapper tbson 
On Friday evening, JUNE 22, 1990, 

'u/,_rz_ 

äs°aLY"s 
the friends of Jack Gibson will present a 

Super Salute to Jack Gibson with a VIP 
reception and Ball (Black tie optional) in the 

GRAND BALLROOM of the Willard Inter - 

Continental Hotel, 1401 Pennsylvania Avenue, NW, 
Washington, D.C. The event is being sponsored by the 

collective efforts of THE NATIONAL ASSOCIATION OF 
BLACK OWNED BROADCASTERS (NABOB), THE 
BLACK ENI'ERTAIN,MENT AND SPORTS LAYWERS 

ASSOCIATION (BESLA), THE YOUNG BLACK PROGRAMMERS 
COALITION (YBPC) and THE BLACK MUSIC ASSOCIATION 
(BMA). The evening will feature super star entertainment and %Al be hosted by 

Berry Gordy and Quincy Jones. Proceeds from the tribute 
will be donated to the Thurgood Marshall Scholarship 

Fund and Jack The Rapper Back To The Community 
Fund. For further information contact Virginia 
Glover (609- 772 -5677) or Billye Love (407 -423- 

2328). For hotel accomodations call Leigh 
Hughes at The Willard Inter-Continental 

Hotel (202 -628- 9100). 
HONORARY CO- CHAIRPERSONS: 

{ äa°9s 

Anita 13aker 
Armet Ertegun 
Kenneth Gamble 
Berry Gordy 

Michael Jackson Charles Sbcrrell 
Reverend Jesse Jackson Martha Jean Steinberg 
Coretta Scott King Percy Sutton 
Tony Martell LeBaron Taylor 
Diana Rosy 

draw people's attention to the fact 
that you don't have to be mentally 
sick or a drug addict to end up on 
the streets. A national financial 
crisis can bump off a whole group 
of people and there are a lot of peo- 
ple in this country who are just a 
paycheck away from being home- 
less themselves." 

Addressing another familiar 
theme is the song "He's A Fly 
Guy." Says Mayfield, "There are 
songs I wrote back in the '70s 
which are just as timely today, like 
'Mr. Welfare Man' [from the 'Clau- 
dine' soundtrack, performed by 
Gladys Knight & the Pips, as was 

(Continued on page 31) 

Tony Trio Plus Two. Wing /PolyGram act Tony!! Toni! Toné! (lives up to its 
sartorial reputation by sporting some fly threads at a luncheon in New York for 
the fashion press. Shown at the Venus Restaurant, from left, are an unidentified 
admirer holding a "Revival" fan; Ray Wiggins, TTT; equally spiffy "Yo! MTV 
Raps" host Fab 5 Freddie; and Dwayne Wiggins and Tim Christian of TTT. 

Big Easy Perfect Setting For BRE Event 
Indies & Stars Descend On New Orleans Radio Meet 
LAISSEZ LE BON TEMPS ROULER: After being 
held in the Los Angeles area for four straight years, 
the annual conference of Black Radio Exclusive this 
year moved to magical New Orleans, May 30 -June 3. It 
proved to be a wise decision by publisher Sidney 
Miller. The city, the birthplace of jazz and blues and a 
historical site steeped in African and Cajun cultural 
traditions, was a unique setting for a black music con- 
ference. The atmosphere at the Sheraton New Orleans 
was relaxed and congenial, in keeping with the city's 
"Big Easy" outlook. 

A number of execu- 
tives from some major la- 
bels were noticeably ab- 
sent this year, some 
turned off by overcrowd- 
ing at last year's Long 
Beach, Calif., event, 
some citing the plethora 
of black music conven- 
tions where it seems the 
same issues are re- 
hashed. But turnout was 

The 
Rhythm 
and the 
Blues 

record bins. The issues of censorship and responsibil- 
ity stemming from his troubles with the state authori- 
ties in Florida put Campbell at the center of one BRE 
seminar called "How Lowdown Is Legal ?" Moderated 
by Florida attorney Ronda Robinson, panelists, in- 
cluding Campbell, retailer Dallas Washington of 
Brown Sugar Records, Tom Reich of Florida -based 
Cheetah Records (whose D.J. Magic Mike & the Roy- 
al Posse reached the black albums charts recently), 
and former Lakeside lead singer Otis Stokes, simply 

stated their opinions 
about the issues. All 
agreed that censorship is 
not the answer; it was 
suggested that "we gov- 
ern ourselves." A record - 
rating system, like that 
used by the Motion Pic- 
ture Assn. of America for 
film works? Perhaps. 
Campbell gave the now - 
familiar defense that he 
voluntarily stickered and 

provided "clean" versions of his albums, and that the 
reason he has been singled out by the authorities is 
based on race. His much -applauded conclusion: 
"We're going to say what the fuck we want to say and 
if you don't like it, don't buy the shit." Word. 

Look for more BRE panel coverage next week. 

OTHER STUFF: Island is rereleasing the entire Bob 
Marley catalog on the original Tuff Gong label this 
month. All product will be made available in all three 
configurations; vinyl will be stickered "Original Ja- 
maican Pressing -Collector's Edition Vinyl." The 
original masters are being digitally remastered. In- 
cluded among the rereleases are "Catch A Fire," 
"Burnin'," "Natty Dread," "Live," "Exodus," "Rebel 
Music," "Confrontation," and "Legend." "The Bob 
Marley Story," a video longform, is also being re- 
leased. Meanwhile, Island /Mango has welcomed back 
reggae act Burning Spear, whose new album, "Mek 
We Dweet," was released May 29. A celebration for 
the act was held last month at the Tribeca Film Center 
in New York, where the production offices for the 
"New Jack City" film are located ... Jonathan Butler 
has issued "Deliverance" (Jive), a six -song, all- instru- 
mental EP. Why no vocals? The South African guitar- 
ist /composer /singer wants to maintain his profile as a 
jazz artist, a distinction perhaps overshadowed by his 
recent R &B vocal hits. The EP was produced by bass- 
ist Wayne Brathwaite ... PolyGram held a listening 
party for Cameo's new album, "Real Men Wear 
Black," May 26 at Larry Blackmon's North Miami 
Beach house. Despite impending storm warnings, invi- 
tees from radio, retail, and press braved the wind and 
mist to view the Cameo videography (including a be- 

(Continued on page 31) 

by Janine McAdams 
good on the radio side and from labels that were spon- 
soring key conference events. And while some big 
name stars showed for various events and panels 
(among them Kool Moe Dee, Keith Sweat, Jeff Redd, 
new EMI act Answered Questions, Earth, Wind & 
Fire, practically the entire Rush Associated Label ros- 
ter, Klymaxx, M.C. Shan, Howard Hewett, M.C. 
Hammer and his Bust It roster, to name just a few), 
the indie labels were also highlighted at the nightly 
performance showcases, where several new and /or 
nationally unknown artists were exposed to indus- 
tryites and press from around the country. 

The BRE Industry Awards, sponsored by MCA and 
Coca -Cola, gave recognition not only to radio station 
and label personnel, but management and publicity 
companies as well. Big winners were Russell Sim- 
mons, owner of the best management company, Rush; 
Luther Campbell, owner of the best independent la- 
bel, Skyline Records (a name concession after the suit 
filed by George Lucas regarding the Skyywalker 
name). Leyla Turkkan's Set To Run Public Relations, 
which handles a number of top rap acts, was named 
best publicity firm. The publisher's award, given by 
Miller for outstanding achievements and contribu- 
tions to the advancement of blacks in the industry, 
was presented to CBS VP of community affairs Le- 
Baron Taylor. MCA was named best label. A nice mo- 
ment was the appearance by black music promotion 
pioneer Dave Clark, who received a standing ovation 
as he took the stage to talk about reaching his 50th 
year in the music business. 

Speaking of Campbell, it was interesting to note the 
general climate of support for him among black indus- 
tryites in light of accusations that albums by his act, 2 
Live Crew, are obscene and should be banned from 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL 8 NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE) 

1 1 2 14 

* * No.1 * * 
M.C. HAMMER A' CAPITOL 92857 (9.98) (CD) 7 weeks at No. 1 PLEASE HAMMER DON'T HURT 'EM 

C2 3 4 7 JOHNNY GILL MOTOWN 6283 (8.98) (CD) JOHNNY GILL 

3 2 1 11 BELL BIV DEVOE MCA 6387 (9.98) (CD) POISON 

® 5 5 8 EN VOGUE ATLANTIC 82084 (9 98) (CD) BORN TO SING 

5 4 3 8 PUBLIC ENEMY DEF JAM C 45413 /COLUMBIA (CD) FEAR OF A BLACK PLANET 

6 7 7 14 LISA STANSFIELD ARISTA 8554 (9.98) (CD) AFFECTION 

7 6 8 37 JANET JACKSON 4 JANET JACKSON'S RHYTHM NATION 1814 
A &M 3920 (9.96) (CD) 

8 9 9 10 DIGITAL UNDERGROUND TOMMY eoY 1026 (9.98) (co) SEX PACKETS 

9 8 6 40 AFTER 7 VIRGIN 91061 (9.98) (CD) AFTER 7 

10 10 12 10 HOWARD HEWETT ELEKTRA 60904 (9.98) (CD) HOWARD HEWETT 

11 14 20 4 TONY! TONI! TONE! WING 841 902 /POLYDOR (CD) THE REVIVAL 

12 11 10 27 QUINCY JONES QWEST 26020 /WARNER BROS. (9.98) (CD) BACK ON THE BLOCK 

13 12 11 46 BABYFACE SOLAR FZ 45288/EPIC (CD) TENDER LOVER 

14 16 18 5 THE WINANS QWEST 26161/WARNER BROS. (9.98) (CD) RETURN 

15 13 13 31 TROOP ATLANTIC 82035 (9.98) (CD) ATTITUDE 

16 15 14 9 ABOVE THE LAW RUTHLESS E 46041 /EPIC (CD) LIVIN' LIKE HUSTLERS 

17 17 21 8 NAJEE EMI 92248 (9.98) (CD) TOKYO BLUE 

18 18 17 24 MICHELLE RUTHLESS 91282/ATCO (9.98) (CD) MICHELLE 

19 47 - 2 ICE CUBE PRIORITY 57120 (9.98) (CD) AMERIKKA'S MOST WANTED 

20 21 19 40 REGINA BELLE COLUMBIA FC 44367 (CD) STAY WITH ME 

21 19 16 10 SALT -N -PEPA NEXT PLATEAU 1019 (9.98) (CD) BLACK'S MAGIC 

® 29 37 5 X -CLAN 4TH & B'WAY 444 019 /ISLAND (9.98) (CD) TO THE EAST, BLACKWARDS 

23 24 25 24 TYLER COLLINS RCA 9642 (8.98) (CD) GIRLS NITE OUT 

24 20 15 12 KID 'N PLAY SELECT 21638 (9.98) (CD) KID 'N PLAY'S FUNHOUSE 

25 22 22 16 DIANNE REEVES EMI 92401 (9.98) (CD) NEVER TOO FAR 

26 25 27 32 BARRY WHITE A &M 5256 (8.98) (CD) THE MAN IS BACK 

CD 31 33 19 MICHAEL COOPER REPRISE 25923 /WARNER BROS. (9.98) (CD) JUST WHAT I LIKE 

® 32 38 8 
A TRIBE CALLED QUEST 
JIVE 1331/RCA(8.98) (CD) PEOPLE'S INSTINCTIVE TRAVELS & THE PATHS OF RHYTHM 

29 26 28 26 NICE & SMOOTH SLEEPING BAG 82013 (8 98) (CD) NICE & SMOOTH 

30 23 24 11 SOUNDTRACK MOTOWN 6269 (8.98) (CD) HOUSE PARTY 

31 28 23 31 MIKI HOWARD ATLANTIC 82024 (9.98) (CD) MIKI HOWARD 

32 27 26 28 3RD BASS DEF JAM FC 45415 /COLUMBIA (CD) THE CACTUS ALBUM 

33 30 32 13 YOUNG AND RESTLESS PANDISC 8809 (8.98) (CD) SOMETHING TO GET YOU HYPED 

® 36 50 7 THE JAMAICA BOYS REPRISE 26076 (9.98) (CD) J BOYS 

35 33 36 9 BOO -YAA T.R.I.B.E. 4TH A B'WAY 4017 /ISLAND (8.98) (CD) NEW FUNKY NATION 

® 53 68 3 ALEX BUGNON ORPHEUS 75615 /EMI (9.98) (CD) HEAD OVER HEELS 

37 34 30 26 THE GHETTO BOYS RAP -A -LOT 103 (8.98) (CD) GRIP IT ON THAT OTHER LEVEL 

® 44 61 5 POOR RIGHTEOUS TEACHERS PROFILE 1289 (9.98) (CD) HOLY INTELLECT 

39 35 40 8 WHISTLE SELECT 21635 (9.98) (CD) ALWAYS & FOREVER (THE ALBUM) 

® 51 56 5 M.C. SHAN COLD CHILLIN' 26155 /WARNER BROS (9 98) (CD) PLAY IT AGAIN, SHAN 

41 50 57 31 RANDY CRAWFORD WARNER BROS. 26002 (9.95) (co) RICH AND POOR 

42 42 39 32 SIR MIX -A-LOT NASTY MIX 70150 (9.98) (CD) SEMINAR 

® 49 70 4 SOUNDTRACK set 91066 (9.98) (CD) TEENAGE MUTANT NINJA TURTLES 

44 40 43 12 LITTLE MILTON MALACO 7453 (8.98) (CD) TOO MUCH PAIN 

45 39 31 11 
PROFESSOR GRIFF &THE LAST ASIATIC DISCIPLES PAWNS IN THE GAME SKYYWALKER %R I I 1 (998) (CD) 

46 38 34 14 SMOKEY ROBINSON MOTOWN 6268 (8.98) (CD) LOVE, SMOKEY 

47 54 47 47 THE 2 LIVE CREW SKYYWALKER XR 107 (9.98) (CD) AS NASTY AS THEY WANNA BE 

® 62 - 2 PERFECT GENTLEMEN COLUMBIA 46070 (co) RATED PG 

49 46 48 11 LENNY WILLIAMS CRUSH 230/K -TEL (6.98) (CD) LAYIN' IN WAIT 

TM 
©Copyright 1990, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 

50 45 45 8 PATTI AUSTIN GRP 9603 (9.98) (CD) LOVE IS GONNA GETCHA 

51 59 78 4 JANE CHILD WARNER BROS. 26858 (9.98) (CD) JANE CHILD 

52 58 52 8 MELBA MOORE CAPITOL 92355 (9.98) (CD) SOUL EXPOSED 

53 37 29 33 
LUTHER VANDROSS A THE BEST OF LUTHER VANDROSS: THE BEST OF LOVE 
EPIC Ez as3zo (co) 

® 57 73 15 RON "C" PROFILE 1284 (9.98) (CD) "C" YA 

55 43 44 24 CALLOWAY SOLAR FZ 75310 /EPIC (CD) ALL THE WAY 

56 56 54 9 LONNIE LISTON SMITH STARTRAK 4021 /ICHIBAN (8.98) (CD) LOVE GODDESS 

57 48 42 40 THE TEMPTATIONS MOTOWN 6275 (8.98) (co) SPECIAL 

58 60 41 33 ANGELA WINBUSH MERCURY 838 866 /POLYGRAM (CD) THE REAL THING 

59 66 63 7 THE DOGS JR 2003 /JOEY BOY (8.98) (CD) THE DOGS 

60 64 69 22 CHILL ROB G WILD PITCH 2002 (B.98) RIDE THE RHYTHM 

61 70 62 19 RUBY TURNER JIVE 1298/RCA (B.9B) (CD) PARADISE 

62 61 53 12 WILLY DEE RAPA-LOT 104 (8.98) (CD) CONTROVERSY 

63 41 35 44 CHRISTOPHER WILLIAMS GEFFEN 24220 /REPRISE (9.98) (CD) ADVENTURES IN PARADISE 

® NEW Po. i KLYMAXX MCA 6376 (9.98) (CD) THE MARX IS BACK 

65 65 58 26 TECHNOTRONIC sex 93422 (9.98) (CD) PUMP UP THE JAM - THE ALBUM 

66 69 64 45 BOBBY "BLUE" BLAND MALACO 7450 (8.98) (CO) MIDNIGHT RUN 

67 52 46 30 QUEEN LATIFAH TOMMY BOY 1022 (8.98) (CD) ALL HAIL THE QUEEN 

68 73 72 22 JOHNNIE TAYLOR MALACO 7452 (8.98) (CD) CRAZY BOUT YOU 

69 63 49 13 GEORGE HOWARD MCA 6335 (8.98) (CD) PERSONAL 

70 67 66 29 THE GAP BAND CAPITOL 90799 (8.98) (CD) ROUND TRIP 

71 68 60 13 CURTIS MAYFIELD CURTOM 2008 /ICHIBAN (8.98) (CD) TAKE IT TO THE STREETS 

72 83 90 13 JEFF REDD MCA 42299 (8.98) (CD) A QUIET STORM 

73 75 77 17 EARTH, WIND & FIRE COLUMBIA C 45268 (CD) HERITAGE 

74 84 91 5 MR. LEE JIVE 1273/RCA (8.98) (CD) GET BUSY 

75 87 - 2 PAULA ABDUL VIRGIN 91362 (9.98) (CD) SHUT UP AND DANCE 

76 71 67 28 THE GOOD GIRLS MOTOWN 6278 (8.98) (CD) ALL FOR YOUR LOVE 

' 77 78 71 10 NANCY WILSON COLUMBIA C 45378 (CD) A LADY WITH A SONG 

78 77 59 50 SOUL II SOUL VIRGIN 91267 (9.98) (CD) KEEP ON MOVIN' 

79 80 81 15 DEF DAMES SEDONA 7521/JCI (8.98) (CD) 2 -4 THE BASS 

® NEW 1 SNAP ARISTA 8536 (9.98) (CD) WORLD POWER 

81 72 65 64 ALYSON WILLIAMS DEF JAM FC 40515 /COLUMBIA (CD) RAW 

82 55 55 50 HEAVY D. & THE BOYZ UPTOWN 42302/MCA (8.98) (CD) BIG TYME 

83 81 83 32 JERMAINE JACKSON ARISTA 8493 (9.98) (CD) DON'T TAKE IT PERSONAL 

84 76 76 37' SYBIL NEXT PLATEAU 1018 (898) (CD) SYBIL 

® 94 - 2 THE CHIMES COLUMBIA 46008 (CD) THE CHIMES 

86 82 75 26 KENNY G ARISTA 8613 (13.98) (CD) LIVE 

87 90 93 25 ICE -T SIRE 26028- WARNER BROS. (9.98) (CD) THE ICEBERG /FREEDOM OF SPEECH... 

88 79 74 29 BY ALL MEANS ISLAND 91319 (9.98) (CD) BEYOND A DREAM 

89 N EW 1 THE FAMILY STAND ATLANTIC 82036 (9.98) (CD) CHAIN 

90 74 51 48 STEPHANIE MILLS MCA 6312 (9.98) (CD) HOME 

91 89 86 32 MARVIN SEASE LONDON 838 593 / POLYGRAM (CD) THE REAL DEAL 

92 NEW O 1 AUDIO TWO FIRST PRIORITY 91358 /ATLANTIC (9.98) (CD) I DON'T CARE: THE ALBUM 

93 86 84 9 M.C. SHY-D ON TOP 9003 /JOEY BOY (8.98) (CD) DON'T SWEAT ME 

94 85 88 5 SOUNDTRACK ORPHEUS 75625/EMI (9.98) (CD) DEF BY TEMPTATION 

95 N EW ,. 1 MILIRA APOLLO THEATRE 6297 /MOTOWN (9.98) (CD) MILIRA 

® NEW 1 YZ TUFF CITY 0569 (8.98) (CD) SONS OF THE FATHER 

91 NEW 1 MIDNIGHT STAR SOLAR E 75316 /EPIC (CD) WORK IT OUT 

98 92 95 26 
D.J. MAGIC MIKE &THE ROYAL POSSE 

. D.J. MAGIC MIKE & THE ROYAL POSSE 
CHEETAH 9401 (8.98) (CD) 

99 91 82 39 OAKTOWN'S 3 -5-7 CAPITOL 90926 (8.98) (CD) WILD & LOOSE 

100 97 92 14 LOW PROFILE PRIORITY 57116 (8.98) (CD) WE'RE IN THIS TOGETHER 

Albums with the greatest sales gains this week. (CD) Compact disk available. Recording Industry Assn. Of America (RIAA) 
certification for sales of 500,000 units. RIAA certification for sales of 1 million units, with each additional million indicated by a 

numeral following the symbol. CBS Records and PolyGram Records do not issue a suggested list price for their product. 

Funk is... 

1\ 
ANSWBRMEE M:i 1 

4476 OUP O NMI S. 

Nfli 40U fSfVf 

0(990 EMI 

WHAT YOU DESERVE IS...the outrageously funky single and video. 

HAPPINESS IS... the debut album. ANSWERED QUESTIONS on your desk now. 

Produced by Morris E. Renti II. Co- produced by Marva King. Management is... Eric Bornstein, Garry Kief and Steve Wax for Stiletto Management. 
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From the Gold LP SEMINAR 

BB Black singles list "61 -56 

R &R 23/2 

Whiz Kid w /YSL 
Let's Get It On (76992)12" 

The Marvin Gaye classic is given a hyped 

hip hop treatment for the nineties. 

Side F -X 

The NEW Debut Album 

This Is A Journey (70170) 

The NEW Single & Video 

Rock The House (76986)12" 

From the Album This Is A Journey" comes 

this hip house burner guaranteed 

to scorch the floor. 

High Performance 
The NEW Debut Album 

All Things Considered (76984) 

Catch the message of the video on BET & 

YO MTV Raps! 

Kid Sensation 
The NEW Debut Album Out June 26 

Rollin' With Number One (70180) 

Kid Sensation 
Sea Town Bailers (76990)12" 

Sir Mix -A -Lot 
National Anthem (76993)12" 

The Thought Provoking Next Single 

& Video. 

Rococo 
Are you Ready (70230) Debut Album! 

FOR WEEK ENDING JUNE 16, 1990 

Billboard. Hot Black Singles SALES & AIRPLAYTM 
A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart. 

- q 
SALES 

TITLE ARTIST 
2,§ 
g 

1 1 THE BLUES TONY! TONI! TONE! 2 

2 4 U CAN'T TOUCH THIS M.C. HAMMER 4 

3 3 TOMORROW (A BETTER YOU, BETTER ME) QUINCY JONES 1 

4 5 IT'S TIME THE WINANS 5 

5 7 WHY YOU GET FUNKY ON ME TODAY 3 

6 2 HOLD ON EN VOGUE 10 

7 11 GHETTO HEAVEN THE FAMILY STAND 9 

8 10 DON'T WANNA FALL IN LOVE JANE CHILD 6 

9 14 00H LA LA PERFECT GENTLEMEN 12 

10 16 ALL I DO IS THINK OF YOU TROOP 8 

11 17 NICETY MICHELLE 13 

12 12 LIFT EVERY VOICE AND SING MELBA MOORE & FRIENDS 15 

13 15 SHAKE IT UP! THE JAMAICA BOYS 11 

14 21 GOOD LOVE KLYMAXX 7 

15 20 THE POWER SNAP 18 

16 8 MY BABY'S HOUSE MICHAEL COOPER 16 

17 19 VOGUE MADONNA 17 

18 6 ALRIGHT JANET JACKSON 23 

19 9 911 IS A JOKE PUBLIC ENEMY 30 

20 26 YOU CAN'T DENY IT LISA STANSFIELD 14 

21 13 RUB YOU THE RIGHT WAY JOHNNY GILL 33 

22 18 TURTLE POWER PARTNERS IN KRYME 28 

23 30 I WONDER WHO SHE'S LOVING SOMETHING SPECIAL 19 

24 29 MERCY MERCY ME (THE ECOLOGY) MILIRA 21 

25 22 POISON BELL BIV DEVOE 43 

26 31 SWEAT YOU NEWKIRK 32 

27 34 PARADISE RUBY TURNER 25 

28 24 THE HUMPTY DANCE DIGITAL UNDERGROUND 57 

29 - STAY GLENN JONES 22 

30 - UNTIL YOU COME BACK TO ME MIKI HOWARD 20 

31 - WATCHING YOU THE BLACK FLAMES 34 

32 - MAKE YOU SWEAT KEITH SWEAT 27 

33 38 WE CAN MAKE IT ALRIGHT THE GAP BAND 31 

34 - FOR THE LOVE OF YOU EARTH, WIND & FIRE 26 

35 33 SHOW ME HOWARD HEWETT 61 

36 25 SPIN THAT WHEEL HI TEK 3 FEATURING YA KID K 72 

37 39 MY HOOPTIE SIR MIX -A -LOT 52 

38 28 ALWAYS AND FOREVER WHISTLE 59 

39 23 SIR LANCELOT CALLOWAY 65 

40 36 READY OR NOT AFTER 7 68 

?; g; 
AIRPLAY 

TITLE ARTIST 
2 

1 2 TOMORROW (A BETTER YOU, BETTER ME) QUINCY JONES 1 

2 3 WHY YOU GET FUNKY ON ME TODAY 3 

3 1 THE BLUES TONY! TONI! TONE! 2 

4 7 GOOD LOVE KLYMAXX 7 

5 6 U CAN'T TOUCH THIS M.C. HAMMER 4 

6 10 DON'T WANNA FALL IN LOVE JANE CHILD 6 

7 12 ALL I DO IS THINK OF YOU TROOP 8 

8 11 SHAKE IT UP! THE JAMAICA BOYS it 
9 5 IT'S TIME THE WINANS 5 

10 14 GHETTO HEAVEN THE FAMILY STAND 9 

11 13 00H LA LA PERFECT GENTLEMEN 12 

12 15 NICETY MICHEL'LE 13 

13 16 YOU CAN'T DENY IT LISA STANSFIELD 14 

14 4 HOLD ON EN VOGUE 10 

15 19 UNTIL YOU COME BACK TO ME MIKI HOWARD 20 

16 27 MY, MY, MY JOHNNY GILL 24 

17 20 I WONDER WHO SHE'S LOVING SOMETHING SPECIAL 19 

18 21 STAY GLENN JONES 22 

19 24 THIS IS LOVE REGINA BELLE 29 

20 25 FOR THE LOVE OF YOU EARTH, WIND & FIRE 26 

21 8 MY BABY'S HOUSE MICHAEL COOPER 16 

n 32 MAKE YOU SWEAT KEITH SWEAT 27 

23 23 VOGUE MADONNA 17 

24 22 MERCY MERCY ME (THE ECOLOGY) MILIRA 21 

25 29 I'D LIKE TO GET TO KNOW YOU JERMAINE JACKSON 35 

26 28 WE CAN MAKE IT ALRIGHT THE GAP BAND 31 

27 17 PARADISE RUBY TURNER 25 

28 9 LIFT EVERY VOICE AND SING MELBA MOORE & FRIENDS 15 

29 31 DO IT (ONE MORE TIME) MIDNIGHT STAR 38 

30 38 THE POWER SNAP 18 

31 36 I DON'T FEEL MUCH LIKE CRYING RANDY CRAWFORD 36 

32 33 WATCHING YOU THE BLACK FLAMES 34 

33 35 COME IN DIANNE REEVES 40 

34 34 CAN YOU GIVE ME WHAT I WANT MELI'SA MORGAN 37 

35 - CAN'T STOP AFTER 7 39 

36 - I WANT IT NOW CAMEO 41 

37 40 SWEAT YOU NEWKIRK 32 

38 - LAY YOUR TROUBLES DOWN ANGELA WINBUSH 44 

39 - LOVE HIGH JEFF REDD 42 

40 - VISION OF LOVE MARIAN CAREY 51 

©Copyrigh 1990, Billboard Publications. Inc. No part of this publication may be reproduced. stored in an retrieval system, or transmitted, in any form or by any means. electronic, mechanical, photocopying, 
recording, or otherwise. without the poor written permission of the publisher. 

BLACK SINGLES A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE (Publisher Licensing Org.) Sheet Music Dist. 

30 911 IS A JOKE (Def American, BMI) 
8 ALL I DO IS THINK OF YOU (Stone Diamond, 

BMI /Gold Forever, BMI) 
90 ALL OVER YOU (FROM DEE BY TEMPTATION) 

(Auteur, BMI /Bocar, BMI) 
23 ALRIGHT (Flyte Tyme, ASCAP /Black Ice, BMI) WBM 

59 ALWAYS AND FOREVER (Almo, ASCAP /Rodsongs, 
ASCAP) CPP 

58 ANY LOVE (EMI April, ASCAP /Uncle Ronnie, ASCAP 

/MCA, ASCAP /Sunset Bergundy, ASCAP) 

84 B GIRLS (P -Man, BMI) 
2 THE BLUES (Tony Toni Tone, ASCAP /Pri, ASCAP) 

WBM 

94 BROOKLYN - QUEENS (Rhyming Is Fundamental, 
ASCAP /Def Jam, ASCAP /Prinse Pawl, BMI) 

64 CAN'T STOP LOVING YOU ( Vergo One, ASCAP) 

39 CAN'T STOP f Hip Trip, BMI /Near, BMI) 
37 CAN YOU GIVE ME WHAT I WANT (Black Lion, 

ASCAP /Captain Z, ASCAP /Joymel, ASCAP) WBM 

92 COME INTO MY HOUSE (Tee Girl, BMI) 
40 COME IN (Wild Honey, ASCAP /Lunacy, 

ASCAP /Duncanne Hille, BMI) 
89 COULD THIS BE LOVE (Robi -Rob, ASCAP/Virgin, 

ASCAP) 

75 CRAZY 4 U (S.T.M., BMI /Deronde Jay, BMI /Next 
Plateau, ASCAP/Gale Warnings, BMI) 

38 DO IT (ONE MORE TIME) (Epic /Solar, BMI /Saba 7, 

BMI) 

6 DONI WANNA FALL IN LOVE (Radical Dichotomy, 

BMI) WBM 

46 A DREAM'S A DREAM (Jazzie B, ASCAP/Virgin, 

ASCAP /Colgems -EMI, ASCAP) WBM 

76 DRIVING (Complete, BMI) 
26 FOR THE LOVE OF YOU (CBS, ASCAP /Maurice White, 

ASCAP /MCA, ASCAP /Sac -Boy, ASCAP/Starlight, 
ASCAP /Bust -It, BMI) 

50 FRIENDS' ADVICE (DON'T TAKE IT) (Stone Diamond, 
BMI /Feel The Beat, BMI /AMH Kid, BMI) 

78 GET A LIFE (Virgin, ASCAP) CPP 

9 GHETTO HEAVEN (EMI Blackwood, BMI/Vermal, 
BMI /EMI April, ASCAP /LeoSun, ASCAP /Maanami, 
ASCAP) 

56 GOD MADE ME FUNKE (Willesden, BMI) 

7 GOOD LOVE (Gradington, ASCAP /Ronnie Onyx, 

ASCAP) 

81 HELLO STRANGER (Cotillion, BMI /Braintree, 
BMI /Lovelane, BUI) WBM 

10 HOLD ON (Two Tuff- Enuff, BMI) 
86 HOW DEEP DOES IT GO (Famous, ASCAP /Leon Ware, 

ASCAP) 

57 THE HUMPTY DANCE (GLG Two, BMI /Pubhowyalike, 
BMI/Willesden, BMI) 

48 HUNGRY FOR ME AGAIN (FROM DEF BY 

TEMPTATION) Wick -O -Val, ASCAP) 

35 I'D LIKE TO GET TO KNOW YOU (Colgems -EMI, 

ASCAP) WBM 

36 I DON'T FEEL MUCH LIKE CRYING (Kermy, BMI /Hip 
Trip, BMI) 

74 IF I TOLD YOU ONCE (EMI April, ASCAP /Bill & Betty, 

ASCAP /011ie Brown Sugar, ASCAP /EMI Blackwood, 

BMI /Great Cool, BMI) 
55 I'M THE MAGNIFICENT (Promuse, BMI /Howie Tee, 

BMI /Special Ed, BMI) 
88 IRRESISTIBLE (Ahana, BMI/Virgin Songs, BMI) 
47 I STILL HAVEN'T FOUND WHAT I'M LOOKING FOR 

(Blue Mountain, ASCAP) 

83 ITCHIN' IN MY PANTS (Beat Seekers, ASCAP /Michi, 
ASCAP) 

71 (IT'S THE) SAME OLD LOVE (Jobete, ASCAP/Faj 

Mahal, ASCAP /Gold, ASCAP /Ioné s Kid, ASCAP) 

5 ITS TIME (Marvin L Winans, ASCAP /For Our 

Children, ASCAP /Donril, ASCAP /Zomba, ASCAP) 

99 I WANNA DO IT GOOD TO YA (Seven Songs, BMI /Ba- 
Dake, OMI /Rustomatic, ASCAP) 

41 I WANT IT NOW (Better Nights, ASCAP /Pri, ASCAP) 

WBM 

19 I WONDER WHO SHE'S LOVING (CBS, ASCAP/Sister 
Teresa, ASCAP /Nutstya, ASCAP /Bridgeport, BMI) 

98 JUICY GOTCHA CRAZY (Bust -It, BMI) 
44 LAY YOUR TROUBLES DOWN (Angel Notes, 

ASCAP/WB, ASCAP) WBM 

80 LET THE RHYTHM HIT 'EM (EMI Blackwood, BMI /Eric 
B & Rakim, ASCAP) 

15 LIFT EVERY VOICE AND SING (Edward B. Marks, 

BMI) 

42 LOVE HIGH (Johnnie Mae, BMI/Willesden, BMI) 
97 MAKE IT LAST FOREVER (WB, ASCAP /Zomba, 

ASCAP / Donril, ASCAP /E/A, ASCAP /Keith Sweat, 

ASCAP/Vintertainment, ASCAP) WBM 

27 MAKE YOU SWEAT (WB, ASCAP /E/A, ASCAP /Keith 
Sweat, ASCAP /Rew, ASCAP/Vertim, ASCAP/Whole 

Nine Yards, ASCAP) WBM 

67 THE MASTER KEY (Colgems -EMI, ASCAP /Multi Culler, 

ASCAP /CBS, ASCAP) WBM 

21 MERCY MERCY ME (THE ECOLOGY) ( Jobete, ASCAP) 

53 MIDNIGHT LOVE (Harrindur, BMI /Pure Delight, 

BMI/Tortoise Feather, BMI/Thor, BMI /Ensign, BMI) 
16 MY BABY'S HOUSE (Bee Germaine, BMI) 
66 MY GIRL (Crazy People, ASCAP/Almo, ASCAP /Jack 

The Mack, ASCAP) 

52 MY HOOPTIE (Locked Up, ASCAP) 

70 MY KINDA GIRL (Hip Trip, BMI /Near, BMI /Green 

Skirt, BMI) 
24 MY, MY, MY (Near, BMI /Epic /Solar, BMI/Tree, 

BMI /Green Skirt, BMI) 
13 NICETY (Ruthless Attack, ASCAP) 

45 NOT ON THE OUTSIDE (Gambi, BMI) 
82 OBSESSION (Virgin, ASCAP /Command Performance, 

BMI) 
100 ONE GIRL (Trycep, BMI/Willesden, BMI) 

62 ONE MILE FROM PARADISE (Pelle, BMI /Bernard, 
BMI) 

12 00H LA lA (I CANT GET OVER YOU) (Maurice Starr, 
ASCAP /EMI April, ASCAP) HL 

93 OWNLEE EUE (The Brothers Grimmmm, ASCAP) 

25 PARADISE (Zomba, ASCAP) 

43 POISON (Hi- Frost, BMI) 
69 THE POWER (Frozen Soap, ASCAP /House Of Fun, 

BMI 

18 THE POWER (Intersong, ASCAP /Fellow, BMI /Songs Of 

Logic, BMI /House Of Fun, BMI) 
68 READY OR NOT (Epic /Solar, BMI /Kear, BMI) HL 

63 REAL LOVE (Zomba, ASCAP/Virgin, BMI) 
79 RISING TO THE TOP (Baby Ann, ASCAP /Sir Terry, 

ASCAP) 

33 RUB YOU THE RIGHT WAY (Flyte Tyme, ASCAP) WBM 

11 SHAKE IT UP! (Thriller Miller, ASCAP /MCA, 
ASCAP /Bernard Wright, BMI /Screen Gems -EMI, 

BMI /Chinese, BMI) WBM 

54 SHE AIN'T WORTH IT (Tom Sturges, ASCAP /Chrysalis, 
ASCAP /Bobby Brown, ASCAP /Unisity, ASCAP /EMI 
April, ASCAP) 

87 SHE'S MINE (Cal -Gene, BMI/Virgin, BUI) 
61 SHOW ME (WB, ASCAP /E /A, ASCAP /Make It Big, 

ASCAP /Chicago Bros., BMI/Warner- Tamerlane, BMI) 

WBM 

65 SIR LANCELOT (Conoco, BMI /Screen Gems -EMI, 

BMI /Epic /Solar, BMI) WBM 

96 SITTIN' IN THE LAP OF LUXURY (Louie Louie, 
ASCAP /CRGI, BMI/Lorna Lee, BMI) 

85 SO DELICIOUS (Hit Makers, BMI /Luder, BMI) 
72 SPIN THAT WHEEL (BMC, ASCAP /Bogam, 

ASCAP /Colgems -EMI, ASCAP) WBM - 

95 SPREAD MY WINGS (Selessongs, ASCAP /Sarapis, 
ASCAP) 

22 STAY (Kaptain K, ASCAP /MCA, ASCAP/TuTu, ASCAP) 

60 STEP BY STEP (Maurice Starr, ASCAP/EMI April, 
ASCAP) 

32 SWEAT YOU (When The Seaman Hits The Fan, 

ASCAP /Del Jam, ASCAP) 

73 TEMPTATION (EMI April, ASCAP /Maurice Starr, 
ASCAP) 

29 THIS IS LOVE (Zomba, ASCAP) 

1 TOMORROW (A BETTER YOU, BETTER ME) (Kidada, 

BMI/Warner -Tamerlane, BMI /Hee Bee Duoini!, 
ASCAP/WB, ASCAP /Black Chick, ASCAP) WBM 

28 TURTLE POWER (EMI Blackwood, BMI /Kikinit, BMI) 
4 U CANT TOUCH THIS ( Jobete, ASCAP /Stone City, 

ASCAP /Stone Diamond, BMI /Bust -lt, BMI) 
20 UNTIL YOU COME BACK TO ME ( Jobete, 

ASCAP /Stone Gate, BMI) 
51 VISION OF LOVE (Vision Of Love, BMI /Been Jammin', 

BMI) 

17 VOGUE (WB, ASCAP /Bleu Disque, ASCAP/Webo Girl, 

ASCAP /Lexor, ASCAP) WBM 

49 WAIT FOR ME (EMI Blackwood, BMI /ATV, BMI /Irving, 
BMI) 

34 WATCHING YOU (Cotillion, BMI/Warner- Tamerlane, 

BMI) WBM 

31 WE CAN MAKE IT ALRIGHT (EMI Blackwood, 

BMI /Good Choice, BMI /C Dub, ASCAP /Rockwood, 
BUI) 

77 WE'RE ALL IN THE SAME GANG (The West Coast All - 

Stars, BMI) 
91 WHAT YOU DESERVE (Thumpin', BMI) 

3 WHY YOU GET FUNKY ON ME (FROM HOUSE PARTY) 

(Virgin Songs, BMI /Cal -Gene, BMI) 
14 YOU CAN'T DENY IT (Big Life, PRS) 
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BLACK 

CURTIS MAYFIELD 
(Continued from page 24) 

`On & On,' a song Mayfield recut 
for his current album]. Even 'Su- 
perfly' [rereleased recently on CD] 
was unfortunately like a predic- 
tion of worse things to come." 

In addition to a U.S. domestic 
club tour and European concert 
dates, Mayfield recently wrapped 
up work for the Capitol Records 
soundtrack of "The Return Of Su- 
perfly" (The Rhythm & The Blues, 
June 2) in the company of such rap 
artists as Eazy -E, Tone Loc, Def 
Jef, Mellow Man Ace, and Ice -T, 
with whom he recorded a duet. 

"You ride the wave," says May- 
field, reflecting on his collabora- 
tion with the rappers. "As I look at 
what's happening out here today, I 
can say that everything's changed, 
and yet nothing's changed." 

With some older Curtom product 
being reissued on CD, Mayfield is 
hopeful that some of his albums 
(owned by Warner Bros.) can also 
be made available again. He says, 
"There are a lot of die -hard fans 
who haven't been able to get 
copies of my first solo album for 15 
years now. I'm hoping that we can 
work something out because many 
of the songs on those early albums 
are as relevant now as they were 
when I recorded them." 

RHYTHM & BLUES 
(Continued from page 24) 

hind -the -scenes tape of the making 
of Chunky A's "Ow" clip) and hear 
the finished album. It's quintessen- 
tial Cameo, with interesting forays 
into hip -hop, jazz, and classic bal- 
lads. Should prove to be a better 
commercial vehicle than 1988's "Ma- 
chismo" ... Johnny Mathis will 
make a four -night stand at Radio 
City Music Hall, June 21 -24, with 
the fabulous Jennifer Holliday 
opening ... Jazz /R &B artist Roy 
Ayers has filed a $5 million copy- 
right infringement suit against 
New York -based Celluloid Records, 
which he claims included his name, 
likeness, and vocal performance on 
a 1986 album by Fela Anikulapo 
Kuti without his consent ... Gra- 
ham Armstrong, formerly a part- 
ner in the now -defunct R &B Report 
magazine, is black music editor for 
HITS magazine ... Quincy Jones, a 
Seattle native, was awarded an hon- 
orary doctorate of humanities June 
3 from Seattle Univ. 

Are you having a 

problem with your 

subscription? For 

fast service, call 

914 -628 -7771. 

SONY 
INNOVATORS 

1990 

a it S,.m ( t por t ion of America. Sony and Inrnvaturs in Sight and Sound arcTiademnrks of Sony. 

(f) 

PAINTING IN (145 
THE KEY OF I) 
When George Benscn first heard the nus c of 

Bryan Lore' he saw pictures. Fro n 5-Hat to 

A- Sharp, Bryan carefully builds Infers 3f 

textured sand to create what he describes as 

"three -dimensional music" with e edro tics. Its 

what make! him a true innovatoF. 

Mr. Benson chose Bryan Loren as this y.ar's 

winner of tFe Sony Innovators award in Sound 

because, in his words, "Bryan's got the power of 

talent, his imagination will take him fcc' We're 

betting on it 

The Sony hu avatars Program. A releb-aticn of 

the unique creativity of artists who shore 

Sony's spirit of innovation. 

SONY 
I Í V P l 7- V A T O R S,. 

INNOVATORS IN SIGHTAND SOUND.- 
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BLACK 

CHILL ROB G 
"The Power" 

This summer will be getting even more hectic 
as Chill Rob G keeps the words flowing. 

And now the smash single is available on 
"Ride The Rhythm" 

both cassette and the brand new CD. 

Also, the new video proves 
that Chill Rob G Is the one 

with the true Power!! 

WILo 
RTo 

HE'S GOT THE POWER 
ß1990 WLD PITCH RECORDS. LTD. 212 594 -5050 fax 212.268 4968 

FOR WEEK ENDING JUNE 16, 1990 
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Compiled from a national sample of retail 

TITLE and one -stop sales reports. ARTIST 
LABEL & NUMBER/DISTRIBUTING LABEL 

1 1 2 6 

* * NO. 1 * * 
AMERIKKKA'S MOST WANTED ICE CUBE 
PRIORITY 7220 (C) 2 weeks at No. 1 

THE 2 3 3 7 
POWER SNAP 

ARISTA 2014 (C) 

THE 3 4 5 9 
POWER POWER JAM FEATURING CHILL ROB G 

WILD PITCH 1018 (M) 

U 4 5 7 5 
CAN'T TOUCH THIS M.C. HAMMER 

CAPITOL 15571 

5 2 1 9 PUBLIC ENEMY D911AIS A JOKE 
COLUMBIA (C) 

6 6 4 10 
"B" GIRLS YOUNG AND RESTLESS 
PANDISC 056 (C) 

MY 7 ó 12 8 
HOOPTIE SIR MIX -A -LOT 

NASTYMIX 76988 (M) 

8 9 9 8 
FUNKY FOR YOU NICE & SMOOTH 
FRESH 80139 /SLEEPING BAG (C) 

O 10 14 4 
TUR9 L 

ó 
P OWER PARTNERS IN KRYME 

10 7 6 21 
THE HUMPTY DANCE DIGITAL UNDERGROUND 
TOMMY BOY 944 (C) (M) 

11 16 - 2 LET 
24 
TH02 RHYTHM HYTHM HIT 'EM ERIC B. & RAKIM 

MCA 

O1 

12 15 18 6 
IT'S JUST A GIRL THING ICEY JAYE 
ARISTA 2001 (C) 

13 12 16 7 
RAISE THE FLAG X -CLAN 
4TH & BANAY 487 /ISLAND (C) 

OA 14 21 23 4 
FAME 90 DAVID BOWIE WITH QUEEN LATIFAH 
RYKO 56163iEMI (C) 

15 20 - 2 OWNLEE EUE KWAME 
ATLANTIC 82100 (C) 

16 18 22 4 
ON THE ROAD AGAIN AUDIO TWO 
FIRST PRIORITY 096494 (ATLANTIC (C) 

17 19 28 6 
MENTIROSA MELLOW MAN ACE 
CAPITOL 15509 (C) 

LS 24 - 2 
ONE TIME GAFFLED EM UP COMPTON'S MOST WANTED 
ORPHEUS 72292/EMI (C) 

19 11 8 14 
FUNHOUSE KID 'N PLAY 
SELECT 62356 (C) 

20 13 11 14 
PAWNS IN THE GAME PROFESSOR GRIFF 
SKYYWALKER 131 (C) (M) 

21 22 21 5 W RNAER BRÓSWAIT 
IN''4 "? JUNGLE BROTHERS 

0 23 27 4 
THE WOMAN IN ME SILK TYMES LEATHER 
GEFFEN O21506(C) 

23 17 13 13 
JUICY GOTCHA CRAZY OAKTOWN'S 3 -5 -7 
CAPITOL 15510 (C) 

24 25 25 10 
DON'T SWEAT ME M.C. SHY -D 
ON TOP 8007 JOEY BOY 

25 14 10 15 
MURDER RAP ABOVE THE LAW 
RUTHLESS 49-73155/EPIC (C) 

26 O NEW 1 
U TREAT ME RIGHT THE UBC 
EMI56164(C) 

© NEW 1 
SET IT OFF DEF DAMES 
SEDONA 76 14'JC1 (C) 

28 28 19 18 
JINGLING BABY L.L. COOL J 
DEF JAM 4473147; COLUMBIA (C) 

p 
29 NEW 1 

IT DON'T MEAN A THING M.C. SHAN 
COLD CHILLIN 21501- O'WARNER BROS (C) 

30 27 17 13 
THE FORMULA D.O.C. 
RUTHLESS 0- 96500, ATLANTIC (C) 

OProducts with the greatest sales gains this week. Videoclip availability. Recording Industry 
Association of America (RIAA) certification for sales of 500,000 units. RIAA certification for sales of 
1 million units. Catalog no. is for 1 2-inch vinyl single. (C) Cassette single availability. (M) Cassette maxi - 

single availability. (CD) Compact disk single availability. 

We Are Falmily. The OBR/Columbia family turns out in force to support Tashan, who performed cuts from his album "On The 
Horizon" at a showcase at New York's Nell's recently. Shown, back row from left, are Carmen Ashhurst- Watson, president, 
De' Jam Recordings; Russell Simmons, CEO, Rush Associated Labels; Ruben Rodriguez, senior VP, black music, Columbia; 
Tashar; Bob Sherwood, senior VP, international marketing Columbia; and Sara Melendez, VP of marketing, black music & jazz, 
Columbia. Shown, front row from left, are Angela Thomas, director of product marketing, black music & jazz; Cynthia Badie- 
Rivers, director of national publicity and artist development Jerry Blair, director of top 40 promotion; and Eddie Jorge, local 
promotion manager, black music and jazz, all at Columbia. At the bottom is John Coppola, dance promotion manager. 

SBK Acquires Steele. SBK Records 
brass stop by Ameraycan Studios to 
welcome singer /songwriter Terry Steele 
to the roster. Steele, who penned the 
Luther Vandross hit "Here And Now," 
has recertly released his single "If I 

Told You Once' from the album "King 
Of Hearts." Shown, from left, are 
producer 011ie Brown; Charles 
Koppelman, chairman /CEO of SBK 
Records Group;, Steele; and Seline 
Armbeck, director of A &R, SBK. 

Cardiac Queen. Cardiac Records 
signs its first act, Queen Mother Rage. 
Shown at the signing, from left, are 
Cardiac VP of A &R Bob Ghossen, X- 

Clan's Lumumba Professor X, Cardiac 
president Cathy Jacobson, and group 
members Paradise and Sugar. 

Stars Of Today & Tomorrow. The All -Stars Talent Show Network, one of the 
largest community -based talent -show networks it the country, recently held its 
finals in New York, with 17 acts and celebrity judges and presenters. Shown 
backstage at Town Hall, back row from let are Malcolm Jamal Warner; Gail Peck, 
executive producer; Kool Moe Dee; Nanette Garcia, assústant director of special 
markets, Canada Dry (one of the show's sponsors); a member of winning group 
Motif; and an unidentified friend. In the middle row, from left, are two members of 
Motif with rapper Doug E. Fresh; up front is M-C. Lyte. (Photo: William Ballinger) 

BMI Fetes L.A. & Face. BMI 
president /CEO Frances Preston 
presents plaques to BMI songwriters of 
the year Antonio "L.A." Reid, left, and 
Kenry "Babyface" Edmonds, right. The 
pair's work ún 1989 includes "Every 
Little Step," "Superwoman," "The 
Lover In Me," and "On Our Own." 
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BLACK 
LABEL EXECUTIVES TURN THEIR EARS TOWARD ADULT- ORIENTED BLACK ARTISTS 
(Continued from page 29) 

"but with the advent of disco mu- 
sic in the '70s, it seemed as if a lot 
of the more adult- oriented art- 
ists -both new and established - 
can record ballads and receive 
good airplay. I still don't think 
even the stations that profess to 
have a black AC format are being 
totally fair to certain artists. 
There are still some stations who 
just think of [Nancy Wilson] as a 
jazz artist." 

Joe "Butterball" Tamburro, PD 
of WDAS Philadelphia, notes that 
one year after switching to a black 
AC format, the station is doing 
well. Says Tamburro: "I think that 
black radio can have several for- 
mats just as mainstream radio 
does. We find that the industry has 
picked on the fact that stations like 
ours are here to stay; we may not 
be playing the singles but a lot of 
times we're playing several album 
cuts ... We can usually find cuts 
on artists that fit our format, al- 
though we won't play any rap or 
hip -hop because we find our audi- 
ence [25 -54 demos] doesn't want to 
hear it." 

Tamburro adds that "Madison 
Avenue knows that the black con- 
sumer who constitutes our target 
audience has real purchasing pow- 
er, so they want to advertise banks 
and airlines on our station, where- 
as stations who target a younger 
demo may get primarily major ad- 
vertisers like Burger King or Mc- 
Donald's." 

Changing formats was also a 
matter of economics in an increas- 
ingly competitive black radio mar- 
ketplace, says Tamburro. "Urban 
stations that are owned by major 
corporations have the million -dol- 
lar budgets to advertise. We don't. 
To be competitive, we have adopt- 
ed a format that we know a seg- 
ment of the audience definitely 
wants to hear. Although we call it 
`black adult contemporary,' it isn't 
as laid -back as general- market AC 
stations." 

Harold Childs, VP /GM, jazz & 
progressive music, at Warner 
Bros., feels that a number of black 
radio stations "lost credibility with 
black adults because [they were 
playing] rap," and that the emer- 
gence of Wave -type formats and 
the fact that black consumers are 
also increasingly "converting 
from albums to compact disks" 
have aided in establishing "strong 
sales for artists like Joe Sample 
and Al Jarreau. Almost 75% of our 
sales now are in CDs." 

Arista's Tony Anderson, VP 
R &B promotion, concurs, noting 
that "over 30% of the population is 
now over 30, so to a large degree 
that has made an impact on the 
sales we're experiencing with art- 
ists like Kenny G, whose `Live' 
double album has sold a million 
copies. In all, he sold 6 million al- 
bums with his previous two al- 
bums and his appeal is predomi- 
nantly to an adult audience." 

Anderson adds that Arista is not 
focusing on signing black music 
artists with just adult appeal, 
"since we have a roster with art- 
ists who cross many demographic 
lines. Lisa Stansfield did that, Jer- 
maine's `Don't Take It Personal' 
did that. Plus we have artists like 
Jeffrey Osborne, Jennifer Holli- 

'Our audience 
doesn't want to hear 

rap or hip -hop' 

day, Aretha, and Dionne [War- 
wick], who definitely have adult 
appeal. In fact, Dionne's next proj- 
ect [an album of Cole Porter mate- 
rial] is just what the doctor or- 
dered for quiet storm and black 
adult contemporary formats." 

Tony Kidd, PD at WVAZ, points 
out that his station, which calls its 
format black adult contemporary, 
will play "cuts by Soul II Soul, En 
Vogue, and even Madonna, if they 
fit our format." He adds that "we 
have responded to a need. It 
wasn't the case of a group of pro- 
grammers sitting around deciding 
to do this kind of format. We're not 
just a station playing golden old- 
ies. We play a mix of music but we 
won't play rap or heavy dance 
stuff because in this particular 
market, adults don't want it in the 
mix." 

Kidd adds that "in cities where 
there is a highly concentrated 
black population, this format is 
working. Plus we've found 
through research that although 
our audience is primarily 25 -54, 
we're also doing respectably with 
the 18 -34 listeners in Chicago." 

Atlantic Records, with artists 
like Miki Howard, Paul Jackson 
Jr., and Gerald Albright, has clear- 
ly benefited from the increased 
number of radio outlets and for- 
mats open to programming adult - 
oriented music. Richard Nash, VP 
promotion, black music, says, "Al- 
though our target is still the main- 
stream urban market with all our 
artists, we find that album cuts 
are getting more play now on par- 
ticular stations and that a signifi- 
cant number of ballads are being 
played on all formats. Troop is an 
example of a young act that has 
across -the -board appeal, while 
with Miki Howard there's been al- 
most a doubling of sales from her 
first to her third album. There's no 
doubt that quiet storm programs 
have been playing a number of 
tracks from the album." 

From the artists' standpoint, 
there is no question that there are 
more opportunities for increased 
sales and airplay. Earl Cole Jr., 
owner of Cole Classic Manage- 
ment, with such clients as Surface, 
Atlantic Starr, Paul Jackson Jr., 
the MAC Band, and Barbara 
Weathers, says that Columbia's 

Surface achieved platinum status 
"based on a string of what I'd call 
black adult contemporary or quiet 
storm records. In fact, in looking 
at their next album, we're talking 
about doing special quiet storm 
mixes." 

Cole notes that when an act has 
built its hit -making foundation on 
being more ballad- oriented in its 
approach, "the public actually 
won't accept them when they try 
to do something else," citing At- 
lantic Starr as an example. With 
another client, Paul Jackson Jr., 
Cole says that an increased num- 
ber of radio outlets has meant that 
"his second Atlantic LP outsold 
his first album on release. He's 
now able to use the niche in the 
marketplace that's now opened 
up." 

Cole also manages producer 
Dean Gant, who has worked on 
Peabo Bryson's last album, and 
says that the demand for Gant's 
work has increased considerably 
as record companies seek "more 
product in that quiet storm vein. I 
feel that that format is not only al- 
lowing veteran artists to do what 
they do best but is also something 
that new artists can use. Overall, 
we're seeing a return to strong 
melodies, meaningful lyrics, and a 
resurgence of what used to be the 
bread and butter for R &B artists: 
real music." 

JEI SI *11 
i1 IE CORDS 

WE are THE premier UK specialist in the 
WORLDWIDE EXPORT OF REGGAE MUSIC. 
We carry Compact Discs, Cassette Tapes, Vinyl albums, videos, 

Disco 45's & pre- release singles - covering every stage in the 
development of Reggae. From Ska, `Bluebeat', Rock Steady, Toasting 
and Dub through to Rockers, Steppers, Roots and Culture, Lovers, 

D.J., Singjay, Fast -Chat, Dance -Hall, Ragamuffin and Hi -Tech. 

WE ALWAYS HAVE OVER 8,000 TITLES IN STOCK 

MUSIC PRESS AND MEDIA PUNDITS ALL PREDICT THAT 1990 WILL BE 
"THE SUMMER OF REGGAE" - DON'T MISS OUT; CONTACT US NOW ! 

JET STAR RECORDS 155 ACTON LANE, PARK ROYAL, LONDON NW10, ENGLAND 081 961 5818 FAX 081 965 7008 
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CLUB PLAY 
TITLE 

Compiled from a national sample of dance club playlists. ARTIST 
LABEL & NUMBER DISTRIBUTING LABEL 

1 3 5 7 

* * NO.1 ** 
PUMP THAT BODY JIVE 1337 -I -JD /RCA 1 week at No. I MR. LEE 

2 4 4 10 THAT'S THE WAY OF THE WORLD FFRR 886 981.1 POLYDOR D -MOB WITH CATHY DENNIS 

3 1 3 9 DUB BE GOOD TO ME ELEKTRA 0 -66654 BEATS INTERNATIONAL 

® 5 8 8 HOLD ON ATLANTIC 0 -86234 EN VOGUE 

5 2 1 10 THE POWER ARISTA AD1.2o14 SNAP 

6 7 10 7 FAME 90 RYKO V- 56163/EMI DAVID BOWIE WITH QUEEN LATIFAH 

7 8 9 11 COME INTO MY HOUSE TOMMY BOY TB -948 QUEEN LATIFAH 

8 11 12 7 WILL YOU BE THERE ENIGMA 7 75550 -o CELEBRATE THE NUN 

O 12 15 7 BAD OF THE HEART COLUMBIA 44 73177 GEORGE LAMOND 

10 14 22 5 DON'T YOU LOVE ME 4TH & BWAY 440506 -0, ISLAND 49ERS 

Cl 15 26 4 THIS BEAT IS TECHNOTRONIC SBK V -197o9 TECHNOTRONIC 

12 9 6 10 U CANT TOUCH THIS CAPITOL V -15571 M.C. HAMMER 

13 10 7 8 POISON MCA 24003 BELL BIV DEVOE 

14 13 16 7 GET DUMB! (FREE YOUR BODY) VENDETTA 75021.7037- UAW THE CREW 

15 6 2 9 VOGUE SIRE 021513 /WARNER BROS. MADONNA 0 21 27 4 SITTIN' IN THE LAP OF LUXURY WTG 41 73168/EPIC LOUIE LOUIE 

17 18 24 6 WHAT U WAITIN 4? WARNER BROS. 0-21553 JUNGLE BROTHERS 

18 22 34 4 BOUNCE BACK MCA 24018 ALISHA 

19 24 35 4 THE LOVER WHO ROCKS YOU (ALL NIGHT) REPRISE 0- 21524 /WARNER BROS. INDIA 

CL 28 42 TALKING WITH MYSELF (REMIX) MERCURY 875 215 -1 ELECTRIBE 101 

21 23 32 4 RUB YOU THE RIGHT WAY MOTOWN MOT -4657 JOHNNY GILL 

`) 29 46 3 AMADO MIO /CRACK ATTACK CAPITOL V -15551 GRACE JONES 

® 41 - 2 

* * * POWER PICK * * * 
A DREAM'S A DREAM VIRGIN 0 -96469 SOUL II SOUL 

410 35 44 3 SUNSHINE /I FEEL LOVE SANDSTONE SSL 12-1 FAX YOURSELF 

25 17 20 7 HEAD LIKE A HOLE pa 2614 NINE INCH NAILS 

26 31 41 5 TALK ABOUT ROCKIN' CAPITOL V -15574 2 GIRLS 

27 32 37 5 FOOLS GOLD SILVERTONE 13154.1 -JD /RCA THE STONE ROSES 

® 37 - 2 INFINITY RCA 2570 -1 -RD GURU JOSH 

® 45 - 2 CAN'T HOLD BACK ATLANTIC 0 -86192 DOUG LAZY 

30 38 43 3 YOU DO ME VIRGIN 0 -96495 RYUICHI SAKAMOTO 

31 43 - 2 TAKE YOUR TIME /DON'T YOU WANT MORE CAPITOL V -15579 MANTRONIX 

32 NEW 1 

* * * HOT SHOT DEBUT * * * 
YOU CAN'T DENY IT ARISTA AD1-2024 LISA STANSFIELD 

33 16 13 7 N-R-G MCA 24015 ADAMSKI 

34 40 - 2 STRIKE TO THE BODY /JACKHAMMER FICTION 873 849 -1 /MERCURY DIE WARZAU 

35 33 38 5 PICTURES OF YOU ELEKTRA 0 -66639 THE CURE 

® NEW 1 FX COLUMBIA 44 73186 A GUY CALLED GERALD 

37 NEW 1 COUNT TO THREE /GIVE ME YOUR HAND ENIGMA 7 75545 -0 RED FLAG 

38 19 23 7 THE SEX OF IT COLUMBIA 44 69204 KID CREOLE AND THE COCONUTS 

39 20 19 8 VISIONS 4TH & B'WAY 497 /ISLAND ROBERT OWENS 

40 46 - 2 WALK ON THE WILD SIDE TABU 479 73164; EPIC JAMIE J. MORGAN 

41 NEW 1 BROOKLYN -QUEENS DEE JAM 44 73187 /COLUMBIA 3RD BASS 

42 34 33 4 GIRLS NITE OUT RCA 2546.1 -RD TYLER COLLINS 

43 30 36 4 DATE WITH THE RAIN ATLANTIC 0.86222 JAMIE PRINCIPLE 

® NEW 1 MOMENTS IN SOUL ZYX 6278 -12 J.T. AND THE BIG FAMILY 

45 27 17 8 LIGHTNING MAN GEFFEN 0 -21465 NITZER EBB 

46 44 48 5 PROBABLY A ROBBERY /SPACE GLADIATOR ENIGMA V -75543 RENEGADE SOUNDWAVE 

47 36 18 11 ALRIGHT (REMIX) A &M 75021. 1235 -1 JANET JACKSON 

48 42 25 9 DON'T PLAY ME RAW SLEEPING BAG SLX -40160 ECSTASY 

49 26 14 10 MENTIROSA /WELCOME TO MY GROOVE CAPITOL V -15509 MELLOW MAN ACE 

50 25 11 13 STREET TUFF DESIRE 873 7431 MERCURY REBEL MC & DOUBLE THE TROUBLE 
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12 -INCH SINGLES SALES 
TITLE 

Compiled from a national sample of retail store and one -stop sales reports. ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

Cip 2 2 10 

* * No. 1 * * 
HOLD ON ATLANTIC 0.86234 1 week at No. 1 EN VOGUE 

2 1 1 8 VOGUE SIRE 0- 21513 /WARNER BROS. MADONNA 

O 3 7 5 U CAN'T TOUCH THIS CAPITOL V -15571 M.C. HAMMER 

® 6 8 7 THE POWER ARISTA AD1 -2014 SNAP 

5 5 5 7 DON'T WANNA FALL IN LOVE WARNER BROS. 0.21526 JANE CHILD 

6 7 6 10 RUB YOU THE RIGHT WAY MOTOWN MOT -4657 JOHNNY GILL 

7 4 3 9 ALRIGHT (REMIX) A &M 75021- 1235 -1 JANET JACKSON 

8 9 10 7 NICETY RUTHLESS 0- 96480/ATCO MICHELLE 

® 11 12 7 THATS THE WAY OF THE WORLD FFRR 886 981 -1 /POLYDOR D -MOB WITH CATHY DENNIS 

1O 12 14 7 PUMP THAT BODY JIVE 1337.1-JD /RCA MR. LEE 

11 13 16 7 BAD OF THE HEART COLUMBIA 44 73177 GEORGE LAMOND 

12 8 4 11 POISON MCA 24003 BELL BIV DEVOE 

13 10 11 9 COME INTO MY HOUSE TOMMY BOY TB -948 QUEEN LATIFAH 

14 14 17 8 THE POWER WILD PITCH WP -1018 POWER JAM FEATURING CHILL ROB G 

15 17 22 7 GHETTO HEAVEN ATLANTIC 0 -86238 THE FAMILY STAND 

i6 20 26 4 GET DUMB! (FREE YOUR BODY) VENDETTA 75021.7037 -1/A &M THE CREW 

17 15 20 6 FAME 90 (REMIX) RYKO V -56163 /EMI DAVID BOWIE WITH QUEEN LATIFAH 

18 19 24 7 WHAT U WAITIN 4? WARNER BROS. 0-21553 JUNGLE BROTHERS 

19 23 31 4 MENTIROSA/WELCOME TO MY GROOVE CAPITOL V -15509 MELLOW MAN ACE 

® 25 30 6 GIRLS NITE OUT RCA 2546-1 -RD TYLER COLLINS 

Ol 30 - 2 THIS BEAT IS TECHNOTRONIC See 5.19709 TECHNOTRONIC 

® 26 33 5 WHY YOU GET FUNKY ON ME (FROM "HOUSE PARTY ") MOTOWN MOT -4711 TODAY n 28 35 5 THE BLUES WING 873 995- 1 /POLYDOR TONY! TONI! TONE! 

24 44 - 2 

* * * POWER PICK * * * 
LET THE RHYTHM HIT 'EM MCA 24026 ERIC B. & RAKIM 

25 22 19 19 THE HUMPTY DANCE TOMMY Boy T8.944 DIGITAL UNDERGROUND 

26 32 45 3 THE LOVER WHO ROCKS YOU (ALL NIGHT) REPRISE 0. 21524 /WARNER BROS. INDIA 

27 18 15 8 DUB BE GOOD TO ME ELEKTRA 0 -66654 BEATS INTERNATIONAL 

28 29 38 4 GOOD LOVE MCA 24000 KLYMAXX 

29 27 36 5 RESCUE ME SLEEPING BAG SEX -40155 RAIANA PAIGE 

® 41 44 3 YOU CANT DENY IT ARISTA ADI-2024 LISA STANSFIELD 

31 31 37 5 DATE WITH THE RAIN ATLANTIC 0 -86222 JAMIE PRINCIPLE 

32 16 9 10 GET A LIFE /FAIRPLAY VIRGIN 0 -96482 SOUL II SOUL 

33 21 13 11 SPIN THAT WHEEL SBK v -19706 HI TEK 3 FEATURING YA KID K 

® 36 41 3 BOUNCE BACK MCA 24018 ALISHA 

Ol 48 - 2 SITTIN' IN THE LAP OF LUXURY WTG 41 73168/EPIC LOUIE LOUIE 

36 35 39 4 HEAD LIKE A HOLE TVT 2614 NINE INCH NAILS 

D 46 46 3 TURTLE POWER SBK v -19710 PARTNERS IN KRYME 

® NEW 1 

* * * HOT SHOT DEBUT * * * 
A DREAM'S A DREAM VIRGIN 0-96469 SOUL II SOUL 

39 42 42 3 LOVING YOU LIKE CRAZY CUTTING 235 CORINA 

40 24 18 12 ENJOY THE SILENCE SIRE 0- 21490 /WARNER BROS. DEPECHE MODE 

41 50 - 2 DON'T YOU LOVE ME 4TH & B'WAY 440506 -0 /ISLAND 49ERS 

CI NEW 1 YOU SHOULD KNOW BY NOW ATLANTIC 0 -86186 CHRISSY I -EECE 

43 37 27 8 911 IS A JOKE DEE JAM 44 73179 /COLUMBIA PUBLIC ENEMY 

44 49 - 2 NOVEMBER SPAWNED A MONSTER SIRE 0-21529 /WARNER BROS. MORRISSEY 

45 NEW 1 STREET TUFF DESIRE 873 743 -1 /MERCURY REBEL MC & DOUBLE THE TROUBLE 

46 33 32 6 ALL THAT GLITTERS ISN'T GOLD CAPITOL V -15569 THE COVER GIRLS 

47 NEW 1 IT'S TIME QWEST 0- 21474 /WARNER BROS. THE WINANS 

® NEW 1 MAKE YOU SWEAT ELEKTRA 0 -66683 KEITH SWEAT 

49 47 34 9 PACIFIC TOMMY BOY TB -949 808 STATE 

50 34 25 10 BLUE SAVANNAH SIRE 021428 /WARNER BROS. ERASURE 

OTtles with the greatest sales or club play increase this week. Videoclip availability. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA certification for sales of 1 million units. Records listed under Club Play are 12 -inch 
unless indicated otherwise. ©Copyright 1990, BPI Communications Inc. All rights reserved. 

REPEAT IT AFTER ME 

RUTH 

OUT OF 
STYLE 
SAY WHAT? 

MC 9011 fir JCSCS 

111IIII Ill MO 

'DYSFUNCTIONAL RELATIONSHIP" 
COMMERCIAL 12" AND CD-5 OUT NOW 
A L S O I N C L U D E S M I X E S O F 

" M E S S A G E T O T H E P E O P L E" 
A N D " T H I S I S A C O L L E C T I V E " 
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DANC E 

Some Summer Sizzlers On The Alternative Tip: 

MacColl, Anything Box, Inspirai Carpets, More! 
"Tread lightly in your dreams, 
They might come true for you to- 
morrow"-Kirsty MacColl 

A DAY IN THE LIFE: An abun- 
dance of alternative and progressive 
sounds have been making themselves 
known as the summer kicks into full 
swing. As always, there's a host of 
varying genres within the genre. 
Some are more immediately club 
friendly than others but all (for the 
most part) are worth investigating. 
The above quote is taken from a 
track from the thoroughly enjoyable 
U.S. debut of singer /songwriter /gui- 
tarist Kirsty MacColl titled "Kite" 
(Charisma). If you're a Smiths fan, 
then you'll more than likely find a 
soft spot for MacColl. She emotes a 
similar sensitivity in her lyrics and 
melodies, while the clean, well -tex- 
tured production complements. The 
comparison should come as no sur- 
prise since former Smiths axeman 
Johnny Marr lends his unmistakable 
talents to seven of the 12 tracks and 
co-wrote two. The CD even features a 
Smiths cover of "You Just Haven't 
Earned It Yet Baby" (which first ap- 
peared stateside on the "She's Hav- 
ing A Baby" soundtrack). This "Kite" 
flies high with such gems as "The 
End Of A Perfect Day," "Innocence," 
and the featured track "Free World." 
A warranted discovery ... Ultra Viv- 
id Scene makes its major -label debut 
with the new EP "Staring At The 
Sun" (4AD /Columbia). Presence of 
producer Hugh Jones on the title 
track is felt giving group brainchild 
Kurt Ralske's musical vision some 
space. The track's easily paced and 
melodic nature offers proof of 
Ralske's growing maturity as a song- 
writer. The cuts "Crash" and "Some- 
thing Better" are also noteworthy ... 
While Mute readies stateside album 
debut of Inspiral Carpets, you can 
enjoy this five -song collection of the 
group's independently released sin- 
gles called "Cool As "`'." (Cow - 
/Rough Trade, 213 -398 -8831). The 
Carpets effectively utilize the sponta- 
neity of a '60s jam session, a raw 
rock'n'roll feel. Gems such as "Joe" 
and 16- minute -plus "Plane Crash" 
are a go-go dancer's dream. Shimmy 
shimmy shake ... An album we've 
been enjoying lately (but that has 
been out for some time) is Dessau's 
"Exercise In Tension" (Carlyle, 615- 

HOT DANCE 
BREAKOUTS 
CLUB PLAY 
1. PINEAPPLE FACE REVENGE CAPITOL 

2. POLICY OF TRUTH DEPECHE MODE 
SIRE 

3. I SIT ON ACID LORDS OF ACID WING 

4. TRUTH IS OUT OF STYLE MC 900 FT. 
JESUS WITH DJ ZERO NETTWERK 

5. CRAZY EARTH FORTRAN 5 MUTE.BRASIL 

12" SINGLES SALES 
1. PINEAPPLE FACE REVENGE CAPITOL 

2. SOMEONE TO HOLD APRIL 
METROPOLITAN 

3. WE'RE ALL IN THE SAME GANG WEST 
COAST RAP ALL -STARS WARNER BROS. 

4. JUBILATION ANYTHING BOX EPIC 

5. COUNT TO THREE /GIVE ME YOUR 
HAND RED FLAG ENIGMA 

Breakouts: Titles with future chart potential, 
based on club play or sales reported this week. 

DANCE 

ULU 
by Bill Coleman 

385- 4611). If you haven't discovered 
this treasure, you should. This pro- 
ject follows very much in the industri- 
al- inspired dance camp, sporting real- 
ly strong songs and production. All 
the cuts jam with fervor, but "Never 
Change," "Principal Tension," "Eu- 
rope Light," "Shovel," and "Crow - 
fest" are personal faves. Sometimes 
it's-worth flipping the pages back a 
bit. 

An act that deserves quite a bit 
more attention and recognition is 
Anything Box. The young trio has 
delivered a promising debut album, 
"Peace" (Epic), that has plenty of 
programmable confections. Outfit 
masks a Euro- inflected dance /pop 
sensibility that could easily segue 
with New Order, Depeche Mode, 
Book Of Love, Erasure, and the like. 
Providing a lyrical thread of hope in 

their music, the trio of Claude S., 
Dania Morales, and Paul Rijnders 
deserve your attention and support. 
Cuts like "When We Lie," "Kiss Of 
Love," "Lady In Waiting," "Just One 
Day," and the new single, "Jubila- 
tion," are highlights . Faye My 
Life With The Thrill Kill Kult has fi- 
nally unleashed its hard -hitting "Con- 
fessions Of A Knife ... " (Wax Trax, 
312- 252 -1000). Feverishly industrial 
dance beats keep the toes -a- tappin', 
with plenty of humor tossed in. Quite 
agitated at times. Be sure to drop the 
needle on "Hand In Hand," the 
freaky Chic -inspired "Waiting For 
Mommie," "Rivers Of Blood," and 
"Burning Dirt" ... This columnist 
was a huge fan of Propaganda's 
classic "The Secret Wish" debut. The 
act has made a return with "1,2,3,4" 
(Charisma). Although manyy of the 
tracks hark back to the atmospheric 
"Secret," the album never quite hits 
as hard. Michael Mertens is the only 
member remaining from the original 
lineup and the presence of Rolf Dor- 
per, Suzanne Freytag, and the char- 
ismatic vocals of Claudia Brucken 
are dearly missed. The single, "Heav- 

(Continued on next page) 

ARTIST DEVELOPMENTS 

NITZER EBB'S `SHOWT /ME' 
Seven years after the formation 

of Nitzer Ebb, the group is ready 
to finally say goodbye to the rigidi- 
ty of its earlier work and display 
its human side. It was in the mak- 
ing of the act's current Geffen al- 
bum, " Showtime," that songwrit- 
ing members Douglas McCarthy 
and Bon Harris utilized more tradi- 
tional instruments like piano, trum- 
pet, and clarinet for the first time. 
Says Harris, "It was time to open 
up ourselves to a small area of 
what we like: the hard and aggres- 
sive. We went back to the reasons 
we started the band -performance. 
The human rather than the techno- 
logical side. We wanted to add the 
personality of the band." 

Nitzer Ebb was formed in 
Chelmsford, England, in 1983 by 
schoolmates McCarthy, Harris, and 
then -member David Gooday with 
the help of the conceptualist /artist 
Simon Granger. By 1984, the group 
gained popularity on the British 
club circuit and got the attention of 
PWL's Phil Harding, who helped 
them get signed to the Power Of 
Voice Communications label. 
Nitzer Ebb's first independent re- 
lease, "Isn't It Funny How Your 
Body Works," became an instant 
club favorite. 

After a few more successful sin- 
gles, including "Let Your Body 
Learn" and "Murderous," which 
both rose high on alternative play - 
lists, Nitzer Ebb was signed by 
Mute Records in the U.K. and Gef- 
fen in the U.S. The group's Har- 
ding- produced debut album, "That 
Total Age" (1987), spawned yet an- 
other club anthem, "Join In The 
Chant." 

After Nitzer Ebb's first Europe- 
an tour in 1988, Gooday exited the 

group and was replaced by Julian 
Beeston, who remains a steady 
nonwriting member of the group. 
In 1989, "Belief" was released in 
the States and so, too, was the 
band's eighth single, "Control I'm 
Here." This offering made it pomi- 
ble for the band to finally tour 
America. And it was with the mem- 
ory of this concert series that 
Nitzer Ebb went into the studio to 
write and record "Showtime," pro- 
duced by Flood (U2, Erasure, Caba- 
ret Voltaire). 

"It's been a process. Our first al- 
bum was an imaginary creation, 
the second reflected a consolidation 
of our thoughts, now it's time to 
begin showing what we can do. It's 
` Showtime,' " says McCarthy. 

With "Showtime," Nitzer Ebb is 
hoping to capture more of the mar- 
ket and broaden its base. The sin- 
gle "Lightning Man" was a top 15 
hit on Billboard's Club Play chart, 
while remixes of "Getting Closer" 
have just been serviced to clubs 
and progressive radio. McCarthy 
concedes that "alternative used to 
be as unlistenable as you like. Now 
the dividing line between alterna- 
tive and mainstream is thinning. 
We're very much on the edge but 
now it's possible for us to slip into 
mainstream's backdoor. In the fu- 
ture we're hoping less gets in the 
way of others listening to us." 

BILL BARENBOIM 

LOUIS BREAKS MOLD 
With the release of his Epic 

debut album, "From The Mind Of 
Lil Louis," DJ /musician Lil Louis 
is out to break the sometimes 
confining mold cast for dance 
music artists- whether his label 
likes it or not. 

(Continued on next page) 
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THE BRITISH NAYS LANDED! 
P R E S E N T I N G 

FFRR GOLD ON BLACK 1990 

PEAt VIING 

Diana Brown "Master Plan" 

Blacksmith "Hold You Banc" 

Orbital "Chime" 

Planet X "I Won't Dance" 

Shakespear's Sister 
"Dirty Mind" 

Satosbie Tomiie 
"And I Loved You" 

D -Mob "C'mon And Get My Love" 
(Unreleased Mix) 

7 World "Down On Love" 

Carlton "Do You Dream" 

Izit "Stories" 

Available on FFRR /PodyGram LP's, 
cassettes and compact discs. 

© 1990 POLYGRAM RECOAMOS, INC. 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 11 ANA GABRIEL QUIEN COMO TU CBS 200310 

2 2 17 JOSE LUIS RODRIGUEZ JOSE LUIS RODRIGUEZ /MARIACHI VARGAS 
POLYGRAM LATINO 842085 /POLYGRAM- LATINO 

3 4 35 ROBERTO CARLOS SONRIE CBS DCL -8019 
4 3 23 RICARDO MONTANER UN TOQUE DE MISTERIO TH- RODVEN X 

5 9 23 DANIELA ROMO QUIERO AMANECER CON ALGUIEN CAPITOL -EMI LATIN 
42227 /CAPIOTL -EMI LATIN 

6 12 29 MIRIAN HERNANDEZ MIRIAN.HERNANDEZ CAPITOL -EMI LATIN 
42162/CAROM-EMI LATIN 

7 5 23 XUXA XUXA GLOBO9113 

8 10 47 LOS BUKIS Y PARA SIEMPRE FONOVISA 8828 

9 13 13 SUZY GONZALES UNA PRUEBA DE AMOR WEA LATINA 56235 

10 6 21 KAOMA LAMBADA EPIC 46010 
Um 

O 11 11 5 ALVARO TORRES SI ESTUVIERAS CONMIGO CAPITOL -EMI LATIN 42260 

A. 12 - 1 RUDY LA SCALA CUANDO YO AMO SONOTONE 1437 

13 17 53 FRANCO DE VITA AL NORTE DEL SUR ces 80093 

14 21 9 LUIS ANGEL SENALES DE VIDA CBS 80272 

15 15 11 JOSE JOSE EXITOS GLOBO 2034 

16 - 41 MARISELA MARISELA ARIOLA 9577 

17 24 46 LUIS MIGUEL EN BUSCA DE UNA MUJER WEA LATINA 56119/WEA 

18 - 66 CHAYANNE CHAYANNE ces 80051 

19 - 1 WILKINS UNA HISTORIA IMPORTANTE GLOBO 2174 

20 8 5 GARIBALDI GARIBALDI TH- RODVEN 2687 

21 18 13 MIJARES UN HOMBRE DISCRETO CAPITOL -EMI LATIN 42293 /CAPIOTL -EMI 

22 7 29 ISABEL PANTOJA SE ME ENAMORA EL ALMA RCA 9952 

23 - 1 PANDORA 999 -RAZONES CAPITOL -EMI LATIN 42294 

24 - 4 QUE PASA MAMI YO TE QUIERO LATIN SOUND NETWORK 150 

25 22 71 ANA GABRIEL TIERRA DE NADIE CBS 80054 

1 1 41 LUIS ENRIQUE MI MUNDO CBS 80146 

2 2 41 JUAN LUIS GUERRA Y LA 440 OJALA QUE LLUEVA CAFE KAREN 126 

3 7 27 WILLIE CHIRINO ACUARELA DEL CARIBE CBS 80228 

4 3 13 EDDIE SANTIAGO NEW WABE TH- RODVEN 2660 

5 6 31 FRANKY RUIZ MAS GRANDE QUE NUNCA TH- RODVEN 2664 

6 5 11 VARIOS ARTISTAS SALSA EN LA CALLE 8-1990 TH- RODVEN 2720 

4 7 4 23 LA PATRULLA 15 EL CANTINERO TTH 00 -1 

8 9 9 JUAN MANUEL LEBRON EL PRIMERO CAPITOL -EMI LATIN 001 /CAPIOTL -EMI 

IIQ 9 8 21 LALO RODRIGUEZ SEXSACIONAL ! TH- RODVEN 2661 

M lo 15 7 VITI RUIZ VITI AT WORK CAPITOL -EMI LATIN 42307 /CAPIOTL -EMI LATIN 

J 11 21 3 HECTOR TRICOCHE CLASE APARTE TH- RODVEN 2734 5 12 10 9 LA COCO BAND POCHI Y SU COCO BAND KUBANEY 20028 V 
13 13 6 ROBERTO LUGO ECHO A LA MEDIDA M.P.I.6026 d 14 12 19 LOS HERMANOS ROSARIO FUERA DE SERIE KAREN 133 

15 - 1 TONY VEGA LO MIO ES AMOR RMM -CBS 80349/RMM -CBS - 16 25 33 GILBERTO SANTARROSA SALSA EN MOVIMIENTO Como 2062 

17 18 31 CONJUNTO CHANEY EL CONJUNTO DEL AMOR HIT MAKERS HM -76 

18 14 3 CHEO FELICIANO LOS FELINGS DE CHEO RMM -CBS 80348 /RMM -CBS 

19 16 3 BONNY CEPEDA PALA CALLE come() 2068 

20 24 5 JOE ARROYO EL SONERO DE AMERICA-1 5 EXITOS SONOTONE 1634 

21 19 20 VARIOS ARTISTAS NON STOP DANCING CBS 80034 

22 - 4 RALPHY LEAVITT Y LA SELECTA PROVOCAME RL RECORDS 90 -01 /LR 

23 17 3 MARIO ORTIZ QUE SERA DE MI COMBO 2067/COMBO RECORDS 

24 - 1 SILVA Y GUERRA AMOR INCONDICIONAL CAPITOL -EMI LATIN 42306 

25 - 18 VARIOS ARTISTAS LOS GRANDES DEL MERENGUE KAREN 128 

1 1 41 BRONCO A TODO GALOPE FONOVISA 8830 

2 2 23 GRUPO MAU NO TE OLVIDARE CAPITOL -EMI LATIN 42186 /CAPIOTL -EMI LATIN 

3 3 31 LOS YONICS A TU RECUERDO FONOVISA 8832 

4 4 35 LOS TIGRES DEL NORTE MI BUENA SUERTE FONOVISA 8831 

5 8 5 RAMON AYALA MI ACORDEON Y YO FREDDIE 1515 

6 7 47 VICENTE FERNANDEZ POR TU MALDITO AMOR ces 80127 

z 7 5 37 LOS TEMERARIOS INCONTENIBLES TH -MEX 2513 

Q 8 16 7 ROBERTO PULIDO NUEVOS CAMINOS CAPITOL -EMI LATIN 42256/CAPIOTL 

V 9 9 3 LOS INVASORES DE NUEVO LEON ORO PURO FONOVISA 8849 

'I( lo 6 11 LA MAFIA ENTER THE FUTURE ces 80314 

W 11 18 7 LAURA CANALES NO REGRETS CAPITOL -EMI LATIN 42239 /CAPIOTL -EMI LATIN 

11 12 23 29 GRUPO LA FIEBRE ON THE RIGHT CBS 80168 J 13 15 3 LOS CAMINANTES ENAMORADOS LUNA 1187 

Z14 13 11 DAVID LEE GARZA EL QUE MAS TE HA QUERIDO CAPITOL -EMI LATIN 

o 15 - 31 EMILIO NAVAIRA EMILIO NAVAIRA AND THE RIO BAND CBS CRL-80140 

16 10 11 GRUPO LLUVIA GRUPO LLUVIA GUTA 1024 

W 11 - 22 SELENA Y LOS DINOS SELENA CAPITOL -EMI LATIN 421 -44 /CAPIOTL -EMI LATIN 

g/ 18 22 25 JUAN VALENTIN CANCIONES DE MI PUEBLO CAPITOL -EMI LATIN 

19 24 48 FITO OLIVARES LA NEGRA CATALINA GIL 2031 

20 21 6 JUAN VALENTIN 16 CORRIDOS DE EXITOS CON BANDA CAPITOL -EMI 

21 19 33 LOS CAMINANTES NO CANTAN MAL LAS RANCHERAS LUNA 71184 

n - 18 JOHNNY HERNANDEZ NO ME HAGAN MENOS CAPITOL -EMI LATIN 

23 - 25 LOS FLAMERS LOS FLAMERS RCA 9857 

24 - 79 JOAN SEBASTIAN CON TAMBORA MUSART 90014 

25 - 2 SELENA Y LOS DINOS 16 EXITOS ORIGINALES CAPITOL -EMI LATIN 

(CD) Compac disk available. Recording Industry Assn. Of America (RIAA) certification for sales of 
500.000 units. RIAA certification for sales of 1 million units. 

Notas 
by Carlos Agudelo 

DIANA ALVAREZ, UNTIL NOW in charge of promo- 
tion for CBS Discos in New York, has been promoted to 
manager of A &R. She will be working out of the compa- 
ny's Miami headquarters, assisting A &R VP Angel Car - 
rasco. Alvarez will be replaced by veteran promoter 
Sammy Vargas, who has been working independently 
with the company for the past six years. Vargas, by the 
way, just came back from the National Assn. of Inde- 
pendent Record Distributors and Manufacturers 
(NAIRD) convention in Nashville. He says that one of 
the main questions from retailers and distributors was 
how and where to get Latin product, particularly jazz. 
Another hot topic of debate was, predictably, the prob- 
lem of piracy, which has had a devastating effect on the 
indie scene. "An independent guy makes a hit record 
and then somebody else comes and makes 100,000 copies 
of it. That destroys him," says Vargas. 

THE ARTISTS AND NEW PRODUCT from Kubaney 
Records were presented at a dinner reception held in Mi- 
ami May 25. The highlight of the evening was the pre- 
sentation of a platinum record to Pochi & the Coco 
Band for sales of 100,000 units on the album of the same 
name. Also present were Colombian salsa singer Ara - 
bella; David Oliva; Jose Amaya; singer /composer 
Mighty Dow (Isidore York), nominated for the Lo 
Nuestro composer -of- the -year award for his song "San 
Martin Rumba "; merengue artist Pachi; Tony B, a re- 
markable Dominican rapper who gave attendees a taste 
of the latest rage in the Latin music world, i.e., a cross 
between rap, salsa, and merengue; and pop- balladeer- 
turned- salsa- singer Oscar de Fontana, whose new salsa 
album is coming out soon. Judging by his performance 

of the salsa tune "La Perestroika," de Fontana can hold 
his ground in front of any good sonero of today. All in 
all, the evening was a good showcase not only for the 
company's artists but also for the very capable team 
headed by veteran disquero Mateo San Martin, now in 
charge of the publishing side of the business, his son 
Tony, president of the record company, Patricia Jara- 
millo, and the rest of the staff. 

BIG MONTH FOR BMG: The label's busy release 
schedule includes "Obsesion," the latest album by rock 
artist Miguel Mateos; "El Diablito," by Mexican rock 
group Caifanes; and "Veneno En La Piel," by Spanish 
rockers Radio Futura. Also, BMG's pop slate for June 

Staff changes afoot at CBS; 
Latin jazz hot at NAIRD 

includes the new album by José José, traditionally one 
of the label's best -selling artists, titled "En Las Buenas 

" and the new one by Rocio Dúrcal, "Si Te Pudiera 
Mentir," another production from the leader of Los Bu- 
kis, Marco Antonio Solis ... Radio Futura, by the 
way, is expected to share the stage at New York's Palla- 
dium July 14 with Camarón De La Isla, Ultimo De La 
Fila, Ketama, and possibly Raúl Orellana. The show 
will be part of the New Music Seminar's talent show- 
cases. This will be the first time a progressive flamenco 
rock concert is held in New York. For those attending 
the seminar, it will be an excellent opportunity to catch 
some of the best contemporary music Spain has to offer. 

FOR THE RECORD: After giving me the scoop about 
Latin Sound Network product being set for distribution 
by BMG in Latin America, except Mexico, the compa- 
ny's owner, who at the time said it was a confirmed deal, 
told me he changed his mind. Now the company's prod- 
uct will be distributed only in Spain by BMG. 

Photos from the Latin Music Seminar appear on 
page 81. 

ARTIST DEVELOPMENTS 
(Continued from preceding page) 

"A lot of artists get intimidated 
with the fear of getting dropped by 
their label," he says. "But you've 
got to take chances and remain 
faithful to what inspired you to 
make music in the first place. I will 
not be stifled or intimidated in 
order to climb the charts." 

Apparently, the Chicago native 
will not have to worry. His first 
single, the racy house jam "French 
Kiss," went on to top Billboard's 
Dance Club Play and 12 -Inch 
Singles Sales charts. The follow -up, 
the equally intriguing "I Called 
U," enjoyed impressive chart runs 
as well. Not bad for an artist who 
claims to be working against the 
political elements at his label. 

"I think the problem is that 
[Epic] sees me exclusively as a 
dance artist," he says. "I'm trying 
to come out from so many 
different angles that I think to 
categorize me is not completely 
accurate. I'm not trying to be 
arrogant, I'm merely trying to be 
true to my art." 

Louis' views on music were, no 
doubt, influenced by his father, 
blues and jazz guitarist Bobby 
Sims, who is famous for adding 
riffs to classics by B.B. King and 
Bobby "Blue" Bland. "He taught 
me that it isn't always easy to stick 
to your guns," Louis says, "but 
ultimately rewarding when 
everything comes together." 

He gained his initial experience 
under the tutelage of 
producer /mixer Marshall 
Jefferson, working on versions of 
Hercules' "7 Ways To Jack." Louis 
eventually began issuing his own 

material independently on the 
Dance Mania label; several of these 
tracks appear in revitalized form 
on "From The Mind Of ... " 

During the New Music Seminar 
last year, Louis unleashed the 
controversial "French Kiss" on his 
own Diamond Records label. The 
track stormed the underground 
club scene, and glided to the top of 
various European dance and pop 
charts. By the fall of 1989, Epic 
picked up the track and the 
accompanying full -length album. 
The results are a series of inspired 
deep -house workouts and plush 
jazz ballads, with some rock - 
oriented material thrown in for 
good measure. 

"I'm quite proud of this record," 
he says. "But it's just the tip of the 
iceberg. There are so many other 

avenues to explore. The options are 
exciting." 

In the meantime, Louis is 
dividing his time jetting back and 
forth between the U.S. and London 
for promotion gigs. But don't be 
surprised if he packs up and plants 
permanent roots in the U.K. 
sometime soon. 

"There's a support circle in 
London that you rarely find 
anywhere else," he says. "If you're 
good, they tell you. And if you're 
sincere, they take you as part of 
their own. As much as I love 
America, any place that supports 
art like that is where I want to 
be." 

The new 12 -inch will be a Louis 
remix of "Insecure" backed with 
"Nice & Slo," remixed by Tony 
Humphries. LARRY FLICK 

DANCE TRAX 
(Continued from preceding page) 

en Give Me Words," is a highlight 
but, overall, the project exudes a very 
MOR (middle -of- the -road) quality: 
Shirley Bassey meets Vangelis? 

JUST ANOTHER DAY: Other re- 
leases circulating: "Mecca" (Charis- 
ma) by Age Of Chance. Note the se- 
lections "Higher Than Heaven," the 
ESG- inspired "Snow Blind," "What's 
Happening," and the new single, 
"Time's Up "; "Swagger" (En- 
sign /Chrysalis) by the Blue Aero- 
planes; "packed!" (Sire) by the Pre- 
tenders; "Bloodletting" (IRS) by 
Concrete Blonde -great cover art, 
too!; "Land Of The Damned" (C'est 

La Mort, 504- 774 -8286) by Handful 
Of Snowdrops -note the title cut; 
"Goodbye Jumbo" (Ensign /Chrysa- 
lis) by World Party; the "12 -Inch An- 
thology" (Nettwerk, 604-687 -8649) of 
Skinny Puppy. 

Coming soon are "Kiss Of Life" 
(Geffen) by Gene Loves Jezebel; 
"The Big Idea" (Ryko, 508 -744 -7678) 
by Dave Stewart & Barbara Gaskin, 
featuring an inspired cover of Bob 
Dylan's "Subterranean Homesick 
Blues "; "Smooth Noodle Maps" 
(Enigma) by Devo; and the one 
you've been waiting for from Iggy 
Pop -"Brick By Brick" (Virgin). 
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SoNY DAL 
WE DON2TJUST 

MAKE PRODUCTS. 
WE MAKE HISToei 

While others may count their DAT develop- 

ment time in months, Sony DAT is the natural conse- 

quence of 15 years of Sony innovation in digital 

tape recording. 

helped dealers establish Compact Disc as the new 

core of the audio business by successfully launching 

the first home, car and portable CD players. So we 

understand the vast difference between simply selling 

merchandise and building a vigorous, appealing 

new category at retail. That's why these Sony 

DAT introductions are just the beginning. 

We are already developing advanced 

DAT car and portable machines. We're taking 

the first significant step in building the 

software library: prerecorded DAT music cassettes on 

the Sony Classical label. In classic Sony fashion, we're 

supporting our dealers with the most comprehensive 

marketing, merchandising and advertising programs 

in hi -fi history. We're even supporting the music 

industry with Sony DAT software duplicators. In fact, 

our software manufacturing subsidiary -the Digital 

Audio Disc Corporation (DADC) -is already offering 

duplication service to American record labels. 

Such broad -based support for DAT would be 

beyond the capabilities and concerns of any other 

company. But Sony has a history of continual inno- 

vation in digital audio. At Sony, this total commitment 

to digital progress is not extraordinary. 

It's just business as usual. 

Just as you'd expect, our DTC -700 and ES 

Series DTC -75ES digital decks demonstrate the tan- 

gible benefits of Sony digital expertise.You can hear 

it in our proprietary High Density Linear Converter' 

system, our own high -speed loading system and our 

ultra -stable 4 -motor transport. Which means these 

decks not only define DAT, they also refine it. 

Likewise, our DT- 60,90, and 120 cassettes 

offer such miracles of magnetic engineering as UST 

coating, an HD & R binder, and metal particles you 

would need an electron microscope to see -but not 

to hear. So while the physical form of Sony DAT 

might be mistaken for an ordinary cassette, its 

sound assuredly will not. 

But any retailer knows it takes more than 

great products to launch a new digital format. 

And Sony knows it, too. After all, it was Sony that 
©1990 Sony Corporation of America. AO rights reserved. 
Sony, High Density Linear Converter and The Lender in Digital Audio are trademarks of Sony. 

SONY 
THE LEADER IN DIGITAL AUDIO- 
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Spec's, Wall To Wall Hurt By Expansion 
Webs' Profits Pale Despite Higher Revenues 

BY DON JEFFREY 

NEW YORK -Two music retail 
chains disclose in recent financial 
reports that store expansion has 
hurt profitability. 

At Miami -based Spec's Music 
Inc., which runs Spec's Music & Vid- 
eo, net profits essentially were flat 
in the company's fiscal third quar- 
ter, due to the rapid opening of mu- 
sic and video combo stores. 

Meanwhile, Cinnaminson, N.J. - 
based Wall To Wall Sound & Video 
Inc. reports that expansion costs 
and disappointing sales contributed 
to a net loss for the fiscal year that 
ended Feb. 28. 

Spec's net income, for the period 
ended April 30, was $490,000, a 3% 
increase from the comparable quar- 
ter last year. Revenues, however, 
rose 24% to $12 million, reflecting 
the addition of 11 new stores during 
the past year for a total of 54. Same - 
store sales, a measurement of units 
open at least one year, were up only 
3% over last year's third quarter. 

Peter Blei, chief financial officer 
of Spec's, attributes the soft sales 
to "a lack of music product out 
there and competition for the enter- 
tainment dollar." 

"Given the environment, given 
the expansion, they're doing pretty 
well," says Peter McMullin, senior 
VP at the Boca Raton, Fla., broker- 
age Southeast Research Partners. 
He adds, "Stores on average don't 
make money for the first year." 

Blei says sales trends are posi- 
tive. "What's encouraging is that 
April was very good, with same - 
store sales in the mid -single digits, 
and May was very good, with high 
single digits. We're on the up- 
swing." 

Spec's product sales mix breaks 
down as follows: music, 69 %; video 
rental, 15 %; video sales, 8 %; accesso- 
ries, 8 %. 

Blei notes that Spec's has expand- 
ed its total selling space in the past 
year by 47% to about 220,000 square 
feet. The cost of that expansion has 
been about $5 million, he says, add- 

ing that 95% of that was financed by 
cash flow from operations. 

Spec's has one video -only store, 
which opened in February. But, un- 
like such music chains as Minneapo- 
lis-based The Musicland Group and 
Albany, N.Y. -based Trans World 
Music Corp., which respectively run 
the video sell- through chains Sun - 
coast Motion Picture Co. and Satur- 
day Matinee, Spec's store offers vid- 
eocassettes for rental as well as for 
sale. Asked about expansion of the 
concept, Blei says, "We'll see how 
this one goes." 

For nine months, Spec's reports a 
7% decline in net income to $1.67 
million on a 23% increase in reve- 
nues to $36.9 million. Same -store 
sales for the period were up 4 %. 

On the day the quarterly results 
were released, Spec's stock, which 
trades on the Nasdaq exchange, 
closed at $6.875 a share, unchanged 
from the previous day. Its 52 -week 
price high has been $9.125. 

In New Jersey, Wall To Wall re- 
ports a $3.68 million net loss for the 
fiscal year ended Feb. 28. In the pre- 
vious year, the company had net 
earnings of $1 million. 

Revenues, meanwhile, went up 
12.8% over the year before to $171.5 
million. Same -store sales were not 
disclosed. 

The company says sales of video 
and audio electronics equipment 
were especially disappointing. In re- 
action, Wall To Wall has announced 
plans to phase out consumer elec- 
tronics from 47 of 60 outlets that 
sell them. 

The chain had 101 stores at year's 
end, including 21 superstores that 
sell prerecorded music and video as 
well as consumer electronics. 

The company incurred large debt 
in expanding the chain in the past 
two years. Its interest expense 
jumped to more than $3.6 million in 
the last fiscal year from $1.6 million 
the year before. 

Charles Dombrowski, chief finan- 
cial officer of Wall To Wall, says, 
"The tremendous number of stores 
we added unfortunately didn't pro- 

duce the volumes we hoped they 
would." 

The company also attributes its 
net loss to "physical inventory ad- 
justments." Dombrowski says, "We 
incurred more shrink than we had 
anticipated during the year." 

There has been speculation that 
Wall To Wall is on the selling block. 
Dombrowski says the company has 
no comment on rumors. 

Wall Street does not follow the 
stock because the number of shares 
available to the public is low and 
trading has been light. 

"High Wire" Act. Elektra recording artist Ernie Isley celebrates with retailers 
and label executives backstage at New York's Bottom Line after two sold -out 
shows in support of his debut album, "High Wire." Shown, from left, are Mike 
Connor, president of MC Entertainment; John Purtill, manager at a New York 
outlet of the Wiz; Bonnie Burkert, Elektra Northeast marketing coordinator; Jaco 
Freilich, cassette buyer at a Long Island, N.Y., outlet of Tower Records; Isley; 
Paul Solce, WEA in -louse marketing representative; and Seth Rosen, assistant 
cassette buyer at a Long Island outlet of Tower Records. 

Columbia Unleashing Indie -Store EP Giveaway 
Aims To Build Retail Links For Alice In Chains Band 

BY BRUCE HARING 

NEW YORK -Columbia Records' 
metal department is giving indie 
retailers free copies of a special - 
edition EP to build anticipation for 
the debut release by Alice In 
Chains. 

Approximately 150 independent 
retailers with a strong track re- 
cord in grass -roots metal market- 
ing will soon each receive 45 units 
of Alice In Chains' "We Die 
Young" EP, according to Jim Pi- 
tulski, Columbia Records' manag- 
er of metal marketing. Each retail- 
er will receive 30 cassettes and 15 
vinyl copies. 

The release will offer two tracks 
from the band's self- titled album, 
due out in July, and one track ex- 
clusive to the EP. Alice In Chains 
has waived royalties on the pro- 
ject. 

"It's an old technique that was 
used for singles promotions," Pi- 
tulski says. "A standard thing 
with 45s was to throw a box of free 
singles to retailers or wholesalers 
as a perk, but this type of program 
has never been geared toward in- 
die retailers." 

A blurb in the cover artwork of 

"We Die Young" will advise cus- says. "This is where you start with 
tomers to "pay no more than $3 for a band like this, and we want to get 
this," Pitulski says. "It's a salable these people focused." 
piece of product, but retailers can Alice In Chains, described by Pi- 
do with it what they want. If I tulski as a "cutting -edge thing, a 

cross between King's X and 
Soundgarden," is being viewed as 
a long -term project by Columbia. 

"With a lot of majors, there's 
this stigma that metal bands have 
to pay off big with their first re- 
cord," he says. "That's not the 
case here. This is a band I don't 

would get something like this, I think will get album rock airplay; 
might give some away to preferred they'll be a college -level band, and 
customers, and put some on sale." we're looking to develop a long - 

A limited amount of point -of- term career for them. It would be 
purchase material will be available great if [the EP] gets into the 
for the giveaway Pitulski adds. hands of the kids that are big in 
Retailers are being notified by the metal clique and are the first . 
mail of the coin 1.1g shipment, ones to pick up on bands." 
which will have a June 21 street 
date. 

"We're asking for in -store play 
and prominent display position," 
Pitulski says. The EP will be sent 
directly to stores by Columbia, and 
is a one -way, nonreturnable item. 

The goal of the giveaway is "to 
create good word of mouth about 
the band on the street as well as 
establishing a good relationship 
with these retailers," Pitulski 

`It's salable ... but 
retailers can do with 

it what they want' 

Video suppliers are 
stepping up their 
use of celebrity 

in -store appearances 
to promote product 

... see page 59 

I - _ Great Selection of Major 
L. 

Brands: CBS, RCA, Polygram, 

Capitol Latino, Wed, Fonovisa, 

many Fania, Sonotone and many more 

LATIN MUSIC DISTRIBUTOR 
7626 MIRAMAR ROAD, SUITE 3600, SAN DIEGO, CA 92126 

Best Prices Guaranteed 

Personalized Service 

PHONE : (619) 695 -8863 
FAX : (619) 695 -3768 
TOLL FREE: 1- 800 -87 -LATIN 

Quality Printing 
Quality Product 
Quality Service 

DIVIDER CARDS 

FOR A FREE 
CATALOG CALL 

800/648 -0958 

GOPHER 
PRODUCTS 

CD'S, CASSINGLES, TAPES 
LASER DISC. VHS MUSIC VIDEOS 

RECORDS & VIDEO GAMES 

.. 
SAME DAY 
FOR FREE 

L 
BEST FILL OF COMPACT DISCS 

TO BE FOUND ANYWHERE, 

LOW PRICES 
SERVICE PERSONALIZED REPS 
MAILER CALL US & DIAL EXT.423 

ABBEY ROAD DISTRIBUTORS 
2228 S. RITCHEY, SANTA ANA, CA. 92705 

Phone 714 546 - 7177 Toll Free CA 800 ABBEY RD 
you Free I out 1 800 843 - 0955 Telex 378 - 1792 ARD 

FAX 714 546 0337 

TENEMOS EL MEJOR SURTIDO EN CD'S. CDV'S. CASSETTES. DISCOS Y 

VIDEOS MUSICALES (v.h.s.) A PRECIOS MUY REBAJADOS. LLAMENOS AL 

714.546.7177 EXTENSION 227 Y ESMERALDA LES ATENDERÁ CORDIALMENTE. 
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RETAIL 

by Geoff Mayfield 

WAVE: Retail Track reluctantly offers a friendly 
goodbye to David Wicker, who, in exiting his post as VP 
of advertising at The Musicland Group, leaves the mu- 
sic industry. "We just wanted to get back home," says 
Wicker, who will be relocating from Minneapolis to 
Cleveland, where he will be VP of marketing for the 
mall retail division of Cole National. 

Wicker and his wife are natives of Ohio (which must 
explain why he always seemed like such a class act to 
this Buckeye State -born columnist); both his parents and 
hers now reside in Columbus, just a couple of hours 
south of the Wickers' new home. 

While the name Cole National may not sound familiar 
to you, some of its holdings will. One division operates 
toy webs Child World and Children's Palace; another 
runs the eye and key departments at Sears. The mall di- 
vision, to which Wicker reports, includes three gift lo- 
gos-Things Remembered, H.Q. Gifts, and the fledgling 
Monograms. 

Wicker became VP of advertising at Musicland two 
years ago when Bruce Jesse, now VP of advertising and 
promotion at Wherehouse Entertainment, departed. 
Overall, he spent seven years on Musicland's executive 
row. 

To show how much regard Musicland must hold for 
Wicker, consider the manner in which the company is 
searching for his replacement: Ads have been placed in 
The Wall Street Journal. 

MAYBE, MAYBE NOT: Who's buying and who's sell- 
ing? Can't say for certain, but a lot of interesting ru- 
mors have been in the mill. For several weeks, many in- 
dustryites were convinced that Musicland would work 
out a deal to acquire Cinnaminson, NJ.-based Wall To 
Wall Sound & Video, but the latest speculation is that 
those two parties have broken off talks. For now, it ap- 
pears that Wall To Wall is off the block, but the compa- 
ny declines comment (see story, page 41). 

There's also a buzz that suggests that Super Club, 
the owner of The Record Bar /Tracks, Turtle's, 
Rhythm & Views, and three video-related holdings, will 
have a big announcement within the next few weeks. 
Rumor suggests an acquisition may be in the wings of 
either an Eastern or Midwestern chain. 

Is it true that one of the larger chains will be going 
public soon? We've had no confirmation either way since 
Retail Track ran that rumor a couple of weeks ago, but 
that's not unusual. For strategic reasons, any company 
on the brink of an initial public offering keeps quiet 
about the launch. During the first 30 days after stock is 
offered, the Securities & Exchange Commission insists 
on a quiet period to prevent a company from artificially 
hyping the value of its stock; violations can earn one an 
Ivan Boesky -type vacation in jail. All of which means 
that if a music retailer really is considering the Wall 
Street route, your friendly Billboard columnist is just 
about the last person he'll be calling. 

So, we're flying in the dark here, but off the top of my 
head, if the rumor is true, leading candidates would 
seem to be either Musicland or Wherehouse. Both are 
leveraged, and both have good stories to tell about their 
performance and market positions. One source wonders 
if horizontal merchandiser Western Merchandisers 
could be prowling Wall Street, but, then again, all of this 
might be idle speculation. 

Word has been brewing for a while that Chesapeake, 
Va. -based Variety Co., which owns 11 Mother's Rec- 

(Continued on page 48) 

THEY'RE HERE! 
CD ONE STOP Now Stocks Cassettes! 

El Over 50,000 Cassette and CD Titles To Select From! 

America's Hottest Prices -Fantastic Sales On The Hits 
Plus Incredible Deals On Catalog! 

El Setting New Industry Standards For Customer Service 

El Overnight Delivery At No Extra 
Charge (Including Saturday!) 

El Computerized Order Processing 
Allows Instant Stock Verification - 
As You Order! 

?,. 

Representing 450 labels with over 50,000 titles in stock Worldwide service 
Incredible deals and sale pricing Comprehensive new release and product 

information Supported by the most knowledgeable sales staff in the U.S. 

800 -388 -8889 CT 203 -798 -6590 NY 212- 517 -3737 LA 213- 388 -9834 FAX 203 -798 -8852 

ALBUM RELEASES 

The following configuration ab- 
breviations are used: CD -com- 
pact disk; CA- cassette; LP --al- 
bum; EP- extended play. List 
price noted when available. Mul- 
tiple records and /or tapes in a 
set appear within parentheses 
following the manufacturer 
number. 

POP /ROCK 

BAD COMPANY 
Holy Water 
CD Atco 91371-2/$15.98 
CA 91371 -4/$9.98 
LP 91371 -1/$9.98 

BITTER END 
Harsh Realities 
CD Metal Blade 226246 
CA 4 -26246 

BOOM CRASH OPERA 
These Here Are Crazy Times 
CD Giant 226160 
CA 4 -26160 
LP 126160 

BRADFORD 
Shouting Quietly 
CD Warner Bros /Sire 226222 
CA 4-26222 
LP 1-26222 

GWAR 
Scum Dogs Of The Universe 
CD Metal Blade 2 -26243 
CA 4 -26243 

HARTER ATTACK 
Human Hell 
CD I.R.S. IRSD -82044 
CA IRSC -82044 

JEFF LYNNE 
Armchair Theatre 
CD Reprise /Warner Bros. 2 -26184 
CA 426184 
LP 1 -26184 

NEIL ROSENGARDEN 
The Plaid Album 
CA Banana Uggie BU-001 /57 

DAVE STEWART- BARBARA GASKIN 
The Big Idea 
CD Rykodisc RCD -10172 
CA BACS -10172 

WALK ON FIRE 
Blind Faith 
CD MCA MCAD -6423 
CA MCA -6423 
LP MCA -6423 

WEST INDIA COMPANY 
New Demons 
CD Caroline EGED -61 
CA EGED -61 

DIVIDER CARDS 

CHECK OUR PRICES! 
Direct From Manufacturer 

Call 
1-800-222-5116 
1- 317- 935 -2990 

Or Write 
H.E. Woodruff Corporation 

1235 North F St. 
Richmond, IN 47374 

(A Subsidiary of Prime', Plastics Corporation) 

Special Volume Rates 

BEST PRICES! 

LP EGED-61 

BLACK 

COMPTON'S MOST WANTED 
It's A Compton Thing 
CD EMI D2 -75627 
CA D4.75627 
LP Dl 75627 

PERRI 
Tradewinds 
CD MCA MCAD -6386 
CA MCAC -6386 
LP MCA -6386 

SMOOTH ICE 
Smooth Ice 
CO MCA MCAO -6398 
CA MCAC -6398 
LP MCA -6398 

KEITH SWEAT 
I'll Give All My Love To You 
CO Elektra 60861.2 
CA 60861 4 

LP 60861 1 

BARBARA WEATHERS 
Barbara Weathers 
CD Reprise 2 -26166 
CA 4 -26166 
LP 1-26166 

VARIOUS ARTISTS 
We're All In The Same Gang 
CD Warner Bros. 2 -26241 
CA 4 -26241 
LP 1 -26241 

COUNTRY 

RIDERS IN THE SKY 
Horse Opera 
CD MCA MCA0-42338 
CA MCAC -42338 

KELLY WILLIS 
Well- Traveled Love 
CD MCA MCAD -6390 
CA MCAC -6390 
LP MCA -6390 

JAll /NEW AGE 

MICHAEL FRANKS 
Blue Pacific 
CD Reprise 2-26183 
CA 426183 
LP 1 -26183 

STEPHANE GRAPPELLI 
Olympia 88 
CD Atlantic Jazz 82095-2/515.98 
CA 82095 -4/$9.98 
LP 82095-1/59.98 

PAT METHENY WITH DAVE HOLLAND & 
ROY HAYNES 
Questions And Answers 
CD Geffen 2-24293 
CA 4-24293 
LP 124293 

PETE PETERSEN & THE COLLECTION 
(Continued on page 46) 

400 CD Books in 2 sq. ft. 
CD's kept in jewel boxe 

behind the counter. 
Call for 

FREE 
sample 

CD See - 

Through 
Browser 

Pak 

Today) 

Î3rowsQr® 
DISPLAY SYSTEMS 
CHICAGO ONE STOP, INC. 
401 West Superior Chicago. IL 80610 

Phone: 312 -822/0822 Tollfree: 800- 922/4410 

WEEKLY SPECIALS! 

AUDIO ONE 
Your Best Distributor of C.D. s and Cassettes 

"If AUDIO ONE Is not your Ist stop every order... 
you are simply missing the AUDIO ONE ADVANTAGE." I 

Call: 1.800-8AU DIO.1 
Call: 1.203.381.0202 
FAX: 1.203.381.0255 
NEXT DAY DELIVERY AVAILABLE .Coll Today 
400 Long Beach Blvd., Stratford, CT 06497 

Your 1st Stop! 

Your BEST Stop! 

Your AUDIO 1 Stop! 
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HEkBERTvOn KIRAJAX 
VIDEODEUTSCHE GRAMMOPHON 511441 

II 

-VR IID E O 

KARAJAN IN SALZBURG 

NTSC 072 214-1 =I 
1 disc /2 sides (2 Seiten /2 faces) 
A productiorr of CAMI Video, Inc., 
New York. 

GIUSEPPE VERDI 

Messa da Requiem 

NTSC 072 242 -1 

1 disc /2 sides 
(2 Seiten /2 aces) 

GIUSEPPE VERDI 

Otello 

NTSC 
072 501 -1 

2 discs/4 sides 
(4 Selten /4 caces) 

jc!JtG21 

IGIRGI 

SERGE! RtACHNANINOV 
Klavierkonzert 
Piano Concerto 
Concerto pour Piano No. 2 

RICHARD STRAUSS 

Don Quixote 

NTSC 072 204 -1 c1H3I 

1 disc /2 Eides (2 Seiten /2 faces) 

Racimaninou 
PIANO CONCERTO NO.2. 
Alexis Weissenberg-.__ 

R.Strauss 
DON QUIXOTE 
Mstislav Rostropovich 

Berliner Phìlharmmiler 
Herbert von Karajan 

LUDWIG PETER TCHAIKOVSi(Y 
VAN BEETHOVEN 

Symphony No. 9 

NTSC 072 233 -1 

1 disc /2 sides 
:2 Seiten /2 faces) 

t'a Imo I 

-4 
_ 

1KA:RAJAN 
w...rtice:ua..n . 

IN SALZBrJlI'G 

L IG VAN BEETHOVEN 

SMIPHONY NO.9 
Afra 

oMowaS* ACp m&IW 

CsoRrider Deut.-Shen Ogkr.ge1rlin 
óerlinerPhiiharmo Iker I 

HERBERTIV:,'N KAArJ ® Í 

Syr phony No. 6 "Pathétique" 
Klavierkonzert 
Pia o Concerto 
Corzerto pour P ano: No. 1 

NT93 072 241-1 G HGI 

lsc /2 sides 
12 jten/2 faces) 

GIACOMO PUCCINI 

La Eohéme 

NT9 072 205 -1 

' 1 disc /2 sides 
12 Sziterv2 faces) 

,LAUDE DEBUSSY 

La VIer 
Prtlude à I'Aprés -raidi 
d'ur Faune 
MAJRICE RAVEL 

Daphnis et Chloé 

NT9, 072 238 1 Qom] 

1 iisc /1 side 
1 Site /1 face) 

GIJSEPPE VERDI 

Lexntyne Price Fiorenzo Cossotto O' Lu:iano Pavarotti Nicolai Ghiaurov Car e arthaft dol Teorc olla Seelo. Wm* - - 
Herbert von Karajan 

REQUIEM 

abtrod by Henri- Georges Clouzot 

--,,., . 
c 

CDViaEO 

Peter rchoikovsky 

Aleas Weissenhery 

Berliner Philhonnwdt 

Herber) v0. 
7 

CPaude cebussy d{á Wu 
ThnPw/ei rap,tes-r(df d t h wv- 
vt(aJbNe[ mavaP c( (,'G(of- 
oe01Hr,: m101ahsuOAy.eh 
gie,rberE von %ra,ai 

..., OlusoppcbbrW 

Mirella Freni C'aianni Raimonoi 
Amiens Martino Ridando Paneral Gianni Matters ern Vinco 

Coro e Orchesta del Teatro alla Scala 
HERBERT VON KARAJAN 

FRANCO ZEFFIRELLI 

/on L1ckmrs vani cr Gl 'c op C, 
71 
r". s.r 

Hempen- wn CaraJen 

Items shown are international y. trions. 
Packaging may differ 
from country to country. 

L. 
LASER 

VHS 

NTSC 072 501 

VES 

NTSC 

VHS 

C72 205-3 NTSC 072 233 3 k.ÌviP] 

VHS 

NTSC 072 214 leivG 

VHS 

A prodJctjon of aarüud M ,r. 
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RETAIL 

CD ID 
ORGANIZE AND 
IDENTIFY YOUR 
JEWEL BOX 
DISPLAY 
SYSTEM 

A new quick 
identity insert 
that pierces the 
plastic shrink 
wrap and slips 
into jewel box. 
Plastic display 
panel holds 
artist's name 

Pat. Pend. 443925 

For details 
& info 
call: 

Laser Works Inc. 
298 Tarrytown Rd. White Plains, N.Y. 10607 
914- 946 -9195 FAX 946 -9578 

SCHWARrI"L BROTH ERS. INC. 
Compact Disc Distribution 

Impressive fill! 
Over 20,000 titles! 
Computerized inventory! 
Free domestic freight! ;;-` 

Tailor -made backorder service! 
- Special orders welcome! 

- Export service! 

Call today for our exclusive 
compact disc sampler and free catalog! 

1- 800 -638 -0243 
1- 301- 459 -8000 

FAX 1 -301- 731 -0323 

Let over 44 years of experience work for you. 
Distributors of Distinction Since 1946. 

4901 Forbes Blvd. Lanham, Md. 20706 

CASSETTE SINGLE 

SPECIALISTS 

OVER 2,000 

TITLES 

IN 

STOCK 

SAME DAY 

SERVICE 

ORDER 

BY 3 PM 

E uti 
AG Call) 

CD's G. CASSETTES 
CD -5's /CASSETTE SINGLES 

SPECIAL PRICES & OFFERS ON NEW 
RELEASE /CURRENT CD'S /CASSETTES 
LOW, LOW PRICES 

MAJOR & INDEPENDENT LABELS IN STOCK 
INCREDIBLE WEEKLY SPECIALS - ALL CD, 
LP, 12 ", CASSETTES 
WE SPECIALIZE IN NEW STORE OPENINGS - CD, LP, 
12 ", CASSETTE INVENTORY 
OUR SALES STAFF CATERS TO YOUR STORE 
NEEDS WITH PERSONAL COURTEOUS SERVICE 

CALL 
OR FAX 
TODAY 

For FREE 
Catalog 

& Weekly 
Info 

UNIQUE MUSIC CORP. 
DENTON AVE NEW HYDE NY 11040 

PH 800-992-9011 PH (NY STAATE) 516-294-5900 516- 294 -5900 
FAX 516 -741 -3584 FAX 516 -741 -1988 

oil Company Greases Music Buyers' Palms 
Customers Get Discount Coupons For Tracks, Turtle's 

BY DEBORAH RUSSELL 

This month, BP Oil credit card cus- 
tomers in several Southern states 
are bound to find that gas in the 
tank is music to the ear. 

For 30 days, more than 1.6 million 
BP Oil customers living in Tennes- 
see, North and South Carolina, 
Georgia, Alabama, Florida, Ken- 
tucky, and Mississippi will be eligi- 
ble for discounts on compact disks 
and cassettes sold at participating 
Record Bar /Tracks and Turtle's 
outlets. Credit card customers who 
charge at least $5 in June will re- 
ceive the music coupons, which will 
be attached to their monthly BP Oil 
billing statements. Sale items are 
excluded, and the coupons expire 
Aug. 31. 

Record Bar /Tracks and Turtle's 
basically got a free ride out of the 
promotion, driven by the Westport, 
Conn. -based Marketing Corp. of 
America. The coupons will be dis- 
tributed to BP Oil customers as part 
of the company's Coupon Of The 
Month program and the record re- 
tailers participated free of charge. 
Such widespread free exposure was 
too good to pass up, says Joe Mar- 
tin, VP of advertising at Turtle's. 

"It's a nice test program -it's 
free -and it was an opportune time 
for us to get involved," says Martin. 
"People are driving to the beach; 
they're looking for new music." 

"It offers us good penetration 
into the bigger cities," adds Bill 
Bryant, Record Bar /Tracks director 
of advertising. "And it makes sense 

for us to do this as a team with Tur- 
tle's." 

BP Oil customers who charge be- 
tween $5 and $29.99 from June 1-30 
will be eligible for a $1.50 discount 
on any tape or CD priced at $7.69 or 
more, and customers putting more 
than $30 on the BP Oil credit card 
will receive $2.50 off purchases 
made at the two chains, which are 
owned by Dallas -based Super Club 
N.A. 

Martin notes that, in his experi- 
ence, the average direct -mail pro- 
motion generates a 1.5%-2% re- 
demption rate. He is eager to gauge 
the success of this promotion, which 
differs significantly from the usual 
direct -mail incentive. After all, the 
credit card customer has no choice 
but to open this mail, he says. 

Dallas' VVV Dances To An Alternative Beat 
BY CHARLENE ORR 

DALLAS -Rolling Stone recently 
cited Dallas' VVV as being on the 
vanguard of retailers servicing the 
alternative dance market. 

But the store, named after a '40s 
surrealist art magazine, has been 
using the same strategy for the last 
11 years, says owner Neal Caldwell. 

"Our concept really came about 
unconsciously," Caldwell says. "I 
started a record label and a record 
store at the same time. The label be- 
came too expensive to run so we 
concentrated on the store." 

The concept of his business, a 
space in an Oak Lawn area strip 
mall, basically is to push alternative 
musid. 

"In Dallas, there hasn't been a 
whole lot of alternative exposure 
for music other than what people 
read in magazines," Caldwell says. 
"We're here for people to educate 

ALBUM RELEASES 
(Continued from page 42) 

JAZZ ORCHESTRA 
Straight Ahead 
CD Chase Music Group 88020 -2 
CA 88020 -4 

QUINTANA + SPEER 
Shades Of Shadow 
CD Miramar MPCD -3001 
CA MPC -3001 

SOUNDTRACKS 

JERRY GOLDSMITH 
Explorers, Original Motion Picture 
Soundtrack 
CD Varese Sarabande VSD -5261 
CA VSC -5261 

JERRY GOLDSMITH 
Gremlins 2: The New Batch, Original 
Motion Picture Soundtrack 
CD Varese Sarabande VSD-5269 
CA VSC -5269 

ALAN SILVESTRI 
Back To The Future, Part III, Original 
Motion Picture Soundtrack 
CD Varese Sarabande VSD -5272 
CA VSC -5272 

VARIOUS ARTISTS 
Dick Tracy, Original Motion Picture 
Soundtrack 
CO Sire 2.26236 
CA 4 -26236 

To get your company's new releases listed, 
send release sheets or type the 
information in the above format on your 
letterhead. Please include suggested list 
price whenever possible. Send to New 
Releases, Billboard, Suite 700, 9107 
Wilshire Blvd., Beverly Hills, Calif. 90210. 

themselves or to check out what's 
new in the way of music. We are an 
alternative -type store in that we 
carry dance tunes, British imports, 
and things like that." 

Caldwell says he carries very lit- 
tle pop music -or music one would 
hear on the radio- except in his 
used -record section. 

"Basically, we have two rooms," 
he says. "One's for the used records 
and CDs that we buy and trade for. 
The other is for the alternative mu- 
sic -music that we finally have an 
outlet for here in Dallas, now that 
the format has been embraced by 
KDGE -FM, 'The Edge.' It was pret- 
ty hard to advertise until now. Our 
outlets were pretty limited." 

Besides the latest in dance im- 
ports, VVV stocks British rap, Afri- 
can and reggae vinyl, 12 -inch sin- 
gles, and compact disks. Most selec- 
tions are on vinyl rather than CD. 
But dance music is definitely the 
biggest mover, Caldwell says. 

"Dallas has quite a bit of dance 
clubs around now, and the disk jock- 
eys come and shop here," he says. 
"They pick out records to play for 
their own business." 

In addition to the DJs, Caldwell 
says that he gets quite a mix of mu- 
sic buffs in the store. "We get peo- 
ple anywhere from 18 to 35 years 
old in here as a majority," he says. 
"We see all different age groups, 
and we have a lot of customers that 
are a lot older than 35. Our busy 
days are Friday, Saturday, Sunday, 
and Monday, and business is pretty 
good in all age groups." 

For the past nine and a half years, 

Caldwell has sold his alternative 
wares out of the 3906 Cedar Springs 
address. In that time, he has seen 
his business grow when many of the 
very clubs that played the music he 
sold could not survive. 

The staff has been a factor in the 
store's longevity, he says. With two 
employees, one an eight -year veter- 
an and the other on board for five 
years, Caldwell says that they have 
the answers to many questions the 
customers like to ask. 

"We have people come in here and 
say, 'I was at a club last night and I 
heard this song that says -fill in the 
blank,' " he says. "That's probably 
the most frequent kind of question 
we get. And the staff pretty much 
knows the names and where to find 
the record." 

Caldwell also says his business 
has remained healthy because of its 
distinct inventory. 

"Competition has picked up a lot 
lately," he says. "But it says some- 
thing for the store when it can sur- 
vive a market for this long -espe - 
cially when Texas has come through 
such economic hard times. It cer- 
tainly has its dead times, like right 
after tax time, but business is still 
good." 

FOR THE RECORD 
Matt LaFollette should have 
been credited along with Moira 
McCormick for writing the story 
on Rock -A -Rolla Records that 
appeared in the June 2 issue. 

I 
ttiributors Inc. 

Q(--) 

Cn oa§ 
p QQ 

g®@ 

For orders or a free catalog call toll free: 

1.800.334.3394 
The best prices The best service The best compact discs Period. 

2219 Market St., Denver, CO 80205 (303) 292 -9333 FAX (303) 292 -6969 
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Compiled from a national sample of retail store sales reports. 

TITLE ARTIST 
LABEL & NUMBER 'DISTRIBUTING LABEL 

NEW AGE ALBUMSTM 

1 1 9 

* * No.1 * * 
KOJIKI KITARO 
GEFFEN 242552 5 weeks at No. 1 

2 2 7 
CITIZEN OF TIME DAVID ARKENSTONE 
NARADA ND -62008 /MCA 

3 4 5 
THE ODD GET EVEN SHADOWFAX 
PRIVATE MUSIC 2065 

4 3 57 
NO BLUE THING RAY LYNCH 
MUSIC WEST MW -103 

5 6 7 
NOUVEAU FLAMENCO OTTMAR LIEBERT 
HIGHER OCTAVE HOM 7026 

6 5 23 
YELLOWSTONE: THE MUSIC OF NATURE MANNHEIM STEAMROLLER 
AMERICAN GRAMAPHONE ÁG3089 

7 7 13 
MIL AMORES DOUG CAMERON 
NARADA NO 63010 /MCA 

8 NEW b. REFLECTIONS OF PASSION YANNI 
PRIVATE MUSIC 2062 -P 

9 12 71 WATERMARK ENYA 
GEFFEN 24233 

10 10 61 
DANCING WITH THE LION ANDREAS VOLLENWEIDER 
COLUMBIA OC 45154 

11 13 5 
BETWEEN PLACES EXCHANGE 
MESA 79019 

12 9 87 
CRISTOFORI'S DREAM DAVID LANZ 
NARADA 61021 /MCA 

13 14 15 
SET FREE CONSTANCE DEMBY 
HEARTS OF SPACE HS11016.2 

14 16 ó7 
DEEP BREAKFAST RAY LYNCH 
MUSIC WEST MW -102 

15 15 27 THEMES VANGELIS 
POLYDOR 839 518 -2 

16 18 3 
HEART & BEAT RALF ILLENBERGER 
NARADA NO -63009 /MCA 

17 17 7 BODYMUSIC NICHOLAS 
NUAGE 89888 

18 18 8 17 
CHAPTER II CELESTIAL NAVIGATIONS 
NOUVEAU A 3812 

19 NEW FOREVER BLUE SKY BRUCE BECVAR 
SHINING STAR SSPCD -115 

20 25 3 
A VIEW FROM THE EDGE CHECKFIELD 
AMERICAN GRAMAPHONE AGCO 790 

21 20 59 WINTER INTO SPRING GEORGE WINSTON 
WINDHAM HILL 1019 /A &M 

22 NEW EROTICA ROBERTO PERERA 
EPIC EK 45272 

23 NEW ACROSS THE RAINBOW SEA STEVEN KINDLER 
GLOBAL PACIFIC GP 79332 

24 21 3 
HOMELAND ERIC TINGSTAD & NANCY RUMBEL 
NARADA NO-61026/MCA 

25 RE -ENTRY 
DECEMBER A2 GEORGE WINSTON 
WINDHAM HILL 1025 /A &M 

WORLD MUSIC ALBUMSTM 

1 2 5 

* * NO. 1 * * 
CRUEL, CRAZY, BEAUTIFUL WORLD JOHNNY CLEGG & SAVUKA 
CAPITOL 93446 1 week at No. 1 

2 1 5 
MOSAIQUE GIPSY KINGS 
ELEKTRA 60892 

3 3 5 
NOW BLACK UHURU 
MESA 79021 

4 NEW TWO WORLDS ONE HEART LADYSMITH BLACK MAMBAZO 
WARNER BROS. 26125 -2 

5 4 5 
UPTOWNSHIP HUGH MASEKELA 
NOVUS 3070 /RCA 

6 12 3 
COYOTE MOON BEN TAVARA KING 
GLOBAL PACIFIC R2 79331 

7 11 5 
BRAZIL CLASSICS 2: 0 SAMBA VARIOUS ARTISTS 
LUAKA BOP /SIRE 26019 /WARNER BROS. 

8 6 5 WELELA MIRIAM MAKEBA 
MERCURY 838 -208 /POLYGRAM 

9 7 5 
GIPSY KINGS GIPSY KINGS 
ELEKTRA 60845 

10 10 5 
PASSION SOURCES VARIOUS ARTISTS 
REAL WORLD 91299.4/ VIRGIN 

11 5 5 
VOLUME TWO LE MYSTERE DES VOIX BULGARES 
NONESUCH 79201 /ELEKTRA 

12 8 5 
VOLUME ONE LE MYSTERE DES VOIX BULGARES 
NONESUCH 79165 /ELEKTRA 

13 NEW. HEART OF UNCLE 3 MUSTAPHAS 3 
RYKO RCD 20156 /RYKODISC 

14 NEW MLAH LES NEGRESSES VERTES 
SIRE 26029 'WARNER BROS. 

15 NEW PAMBERI ! THE BHUNDU BOYS 
MANGO 9858 /ISLAND 

Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA 
certification for sales of 1 million units, with each additional million indicated by a numeral following the 
symbol. 
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Hot Latin, Ca Mkt an aid 
African rhythms combine 

music with dancers captain. 
the spirit of man} cultures. 

Features Steve Kindler, 

Sulubika, David Friesen, 

Carlos Reyes, and ar all -sta 

line -up of percussùnists 
led by Clay Henry. 

"Across a Rainbow Sea" 
by Steve Kindler 

R2/4 79332 

Violinist/guitarist 
Steve Kindler blends his 

classical, jazz, rock and new 

ace background on this 
t rilliant tribute to the 

many tacets of the ocean 
experience. Follows 
his highly successful 

"Dolphin Smiles.' 

"Coyote Moon" 
by Ben 'ravers King 

R2/419331 

Flamenco guitar, 
Native American flute 

and Hispanic folk styles 
are woven into a spicy 

sonic tour of th 3 

American Southwest. 
Guitars, saxopho 

synthesizers, bass and 

unique percussion. 
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RETAIL 

Indie Buyouts, Album Stickering Dominate Nashville NAIRD Meet 
BY BRUCE HARING 

GO SOUTHWEST, Young Indie 
Man And Woman: With the indepen- 
dent music world changing as fast as 
Eastern Europe, the National Assn. 
of Independent Record Distributors 
and Manufacturers (NAIRD) con- 
vention proved as volatile an affair as 

iÑ11L11(1 l1NI 
%11,(.V.i,h i, lf1!/11lí1111yG!i1ü\hO 

one might expect. 
Among the hot buttons emerging 

at the May 30 -June 3 Nashville con- 
vention were the intrusion of major 
labels into the indie camp, the eternal 
sticker /no sticker debates over al- 
bums with explicit lyrics, and the 
growing interest in indie music at re- 
tail. That agenda joined the usual in- 
die conundrums of distribution, cash 
flow, and artist developments, mak- 
ing for a convention full of meaty dis- 
cussion. 

Getting around the huge Opryland 
Hotel complex proved to be one of 
the major adventures of the gather- 
ing. For those unfamiliar with Opry- 
land, imagine the Pentagon laid out 
with additional wings, all augmented 
with tropical gardens, dancing wa- 

ters, and a slew of white -belted, awe- 
struck senior citizens. 

The Versailles -like setup might 
have contributed to the generally 
feisty atmosphere, which saw several 
issues emerge that should have a big 
impact on the indie scene in the corn- 
ing months. 

First, the future composition of 
NAIRD's membership was at issue 
with some indies. Pockets of grous- 
ing were heard concerning the pres- 
ence of several major-owned labels in 
the clan. 

The NAIRD membership commit- 
tee will attempt to address that issue 
in the coming months, probably set- 
ting down ground rules that will al- 
low such Big Six affiliates as Tommy 
Boy and 4th & B'way to remain in 
the fold, if past organizational policy 
statements prove accurate. 

In Grass Route's opinion, the asso- 
ciation of major -related labels only 
enhances the stature of NAIRD; 
booting them out over a minor doc- 
trinal point would be absurd. 

The good news for labels and dis- 
tributors emerging at the convention 
was evidence of growing interest at 
retail for indie product. During a re- 
tailing panel, Harold Guilfoil, head 
buyer with the 119 -store WaxWorks 
chain, revealed that the parent of the 
Disc Jockey web is making a major 
push to expand its cassette catalog, 
most of the growth directed at indie 

COMPACT DISCS, TAPES \ \\ LP'S, ACCESSORIES, 

00ifin VIDEOS & MORE 

STRIBUTORS 

LARGEST DISTRIBUTOR OF 
PRE -RECORDED MUSIC IN THE WORLD! 

RECEIVE YOUR ORDER IN 48 HRS. OR LESS 
AT NO EXTRA COST INCLUDING SATURDAY! 

HUGE INVENTORY, DYNAMITE 
ES.,-E 

ONESI°P 
PERSONALIZED SERVICE, WEEKLY SALES 

(305) 621 -0070 ASK FOR BRUCE n Store 
Openings 

lot 
Reggae, 

In FL: (800) 329 -7664 * Nat'l: (800) 780 -6874 
15960 N.W. 15TH AVE. MIAMI, FLORIDA 33169 FAX# (305) 621.0465 

product. 
Guilfoil stressed that labels should 

work with indie distributors, laying 
out a solid business plan that details 
who the artist is, where the artist's 
product is being sold, and possibly 
provide tour information to indicate 
pockets of interest. 

Most important, labels hoping to 
sell to WaxWorks and other large 
chains should "tell us how we can sell 
it and merchandise it. 

"If you just tell me there's a great 

new album by so and so, it makes it 
easy to walk away from it," Guilfoil 
said, adding that he would like to see 
more promotions and point- of -pur- 
chase material from the indie camp. 

It appears that the call for greater 
professionalism by Guilfoil and oth- 
ers may be sinking in. Another en- 
couraging development at the con- 
vention was the strong show by sev- 
eral new indie labels. Shocck 
Records, in particular, made an im- 
pression on many conventioneers 

with an elaborate setup at the 
NAIRD trade show. 

The major challenge now facing 
NAIRD is to achieve more media at- 
tention for an organization that is oft - 
times overshadowed by the indus- 
try's larger gatherings. 

To that end, the NAIRD co-op ad- 
vertising /publicity committee is in- 
vestigating the creation next year of 
a compilation sampler of Indie 
Award winners. The product would 
be distributed to press and radio. 

RETAIL TRACK 
(Continued from page 42) 

ords & Tapes and Variety Records 
shops, is shopping a package of 
stores. Sources believe that Variety 
plans to hold on to at least some of its 
locations if indeed it does land a deal. 

At least a couple of other regional 
chains are said to be wheeling and 
dealing: One of them seems to be 
aiming for an out-and-out sale, while 
the other appears to be looking for an 
owner who would allow the web to 
continue running as an autonomous 
company. 

And, while we're stirring up dust, 
some music industry and investment 
types say that U.K. -based W.H. 
Smith, the owner of Wee Three, 
wants to be among the 10 largest 
U.S. music retailers. A worthwhile 
question, then, is if that is indeed the 
desire of the W.H. Smith people, 
what are they up to these days? 

Stay tuned. 

tn 
GEMINI 

DISTRIBUTING 
INDEPENDENT 

DISTRIBUTOR & 
FULL LINE MAJOR 
LABEL ONE STOP 

6299 McDonough Drive 
Norcross, GA 30093 

Atlanta (404) 441 -1868 

NEXT DAY AIR & SATURDAY DELIVERY AT NO EXTRA CHARGE! 

LET OUR NEW 80,000 SQ. FT. WAREHOUSE 

WORK FOR YOU 

GREAT PRICES, FANTASTIC FILLS ON ALL CD'S, 

TAPES, ACCESSORIES, MUSIC VIDEOS, 

DISCOS & CASSETTE SINGLES! 

For more information and free sale catalog 
1-800- 523 -0834 

(215) 426 -3333 FAX (215) 426 -2667 

UNIVERSAL ONE -STOP ' 2055 RICHMOND STREET" PHILADELPHIA, PA 19125 
ONE STOP 

DISTRIBUTION FEATS: This week 
Madonna breaks the hold CEMA 
held for the past two weeks on the 
top 4 positions of Billboard's Top Pop 
Albums chart. WEA, at the close of 
1988, was the last distributor to hold 
a clean sweep of positions 1-4, and 
that was quite a streak. Henry Droz 
and his crew held the top four slots 
for five consecutive weeks from Dec. 
3 through Dec. 31. CEMA's recent 
two-week run must have seemed like 
old hat to CEMA president Russ 
Bach; he was executive VP of mar- 
keting development for WEA when 
that company ended '88 with its im- 
pressive showing ... The strategy by 

BMG to use the off-cycle street date 
of May 25 in front of the Memorial 
Day weekend seems to have paid off 
(Billboard, June 2). Five titles from 
Arista and RCA -including those by 
Snap, Lita Ford, Alabama, and the 
Jeff Healey Band -make the top 
half of this week's Top Pop Albums 
chart, with Milli Vanilli making the 
highest debut ... That late Mariah 
Carey song that Columbia decided to 
add to her debut, as reported a couple 
of weeks ago, was responsible for the 
additional delay that moved the 
young singer /songwriter's street 
date back again from June 5 to Tues- 
day (12). 

Mom's Effort Spurs Sales Of 

Son's Album At Ark. WalMart 
BY JIM BESSMAN 

NEW YORK -Jason D. Williams' 
blazing piano-boogie shows win in- 
stant concert converts, but the RCA 
artist still needs help moving copies 
of his debut album, "Tore Up." So 
Marie Williams, his mother, decided 
to help out. 

Williams "kept after" the manag- 
er of the local Wal -Mart in El Dora- 
do, Ark. (population: 25,270), and 
was permitted last month to "fix 
up" a homemade display for her 
boy's product. 

"They gave us one little old table 
that wasn't even in the record room, 
but where us old folks go to drink 
coffee," she says. 

"We placed covers of the album 
catty- cornered around the edge of 
the table, and on the table cassettes 
and CDs were stacked up real 
neat," she continues. "On top was a 
little old [tape deck] playing his al- 
bum." 

She also made five display post- 
ers out of orange posterboard and 
the "fuzzy- haired picture from the 
record company." 

Across the top of the posters read 
"El Dorado's Own Jason D. Wil- 
liams," in "the biggest letters you 
ever did see." In one corner was Ja- 
son Williams' logo; affixed to anoth- 
er was the calling card of his Nash- 
ville agent, Tim Tye. 

Wal -Mart manager Larry Kraus 
says, "We got behind him because 
his parents are in here shopping 
with us three times a day. If we can 
be even a small part of his success, 
it will be worth it." 

According to Marie Williams, 
Wal -Mart bought 75 cassettes and 
25 CDs, and sold 47 and 14, respec- 

tively. "We sold 35 pieces in a 
week's time," says Kraus. "That 
isn't bad for someone who's up -and- 
coming without much exposure." 

Williams was disappointed that 
the stock "didn't sell right out." But 
she was heartened to hear so many 
of her friends say, `Well, Marie, 
we've been by Jason's [display] this 
morning.' 

"I said, `Wonderful! Buy one of 
his tapes!' " 

It's Our Service 
That Makes The Difference! 
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WHETHER YOU 
KNOW IT OR NOT, 

THIS ALBUM CHANGED 
YOUR LIFE. 

ZIGGY STARDUST. 

ITS INFLUENCE HAS BEEN FELT 

BY A GENERATION OF 

MUSICIANS AND LISTENERS. 

NOW AVAILABLE AGAIN, 

DIGITALLY REMASTERED 

WITH FIVE BONUS TRACKS, 

ON COMPACT DISC, 

CHROME CASSETTE, 

AND VIRGIN VINYL LP. 

LISTEN TO IT AGAIN, 
FOR THE FIRST TIME. 

ALSO AVAILABLE NOW 

CHANGESBOWIE SOUND + VISION 

SPACE ODDITY HUNKY DORY 

THE MAN WHO SOLD THE WORLD 

801101 
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FOR WEEK ENDING JUNE 16, 1990 

Bi"b°ard® TOP COUNTRY ALBUMS. 
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from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER DISTRIBUTING LABEL (SUG. LIST PRICE) 

1 1 1 57 

* * NO. i * * 
CLINT BLACK RCA 9668 -1 (8.98) (CD) 18 weeks at No. 1 KILLIN' TIME 

2 2 2 31 THE KENTUCKY HEADHUNTERS MERCURY 838 744 -1 (CD) PICKIN' ON NASHVILLE 

3 3 3 12 TRAVIS TRITT WARNER BROS. 26094 -4 (8.98) (CD) COUNTRY CLUB 

4 4 4 20 RICKY VAN SHELTON COLUMBIA 45250 /CBS (CD) RVS III 

5 5 5 13 ALAN JACKSON ARISTA 8623 (8.98) (CD) HERE IN THE REAL WORLD 

6 6 6 35 RANDY TRAVIS WARNER BROS. 25988 (8.98) (co) NO HOLDIN' BACK 

O 14 - 2 GEORGE STRAIT MCA 6415 (8.98) (CD) LIVIN' IT UP 

® 11 11 57 GARTH BROOKS CAPITOL 90897 (8.98) (CD) GARTH BROOKS 

O9 9 17 HANK WILLIAMS, JR. WARNER /CURB 26090/WARNER BROS. (8.98) (CD) LONE WOLF 

10 7 7 60 KATHY MATTEA MERCURY 836 950 I (CD) WILLOW IN THE WIND 

11 12 12 17 RESTLESS HEART RCA 9961 -2 (8.98) (co) FAST MOVIN' TRAIN 

12 13 13 9 DOUG STONE EPIC 45303 /CBS (CD) DOUG STONE 

13 10 10 52 LORRIE MORGAN RCA 9594 -1 (8.98) (CD) LEAVE THE LIGHT ON 

14 8 8 14 WILLIE, WAYLON, JOHNNY & KRIS COLUMBIA 45240 /CBS (CD) HIGHWAYMAN 2 

15 16 16 43 KEITH WHITLEY RCA 9809 (8.98) (CD) I WONDER DO YOU THINK OF ME 

16 17 15 11 DAN SEALS CAPITOL 91782 (9.98) (CD) ON ARRIVAL 

17 15 14 32 THE CHARLIE DANIELS BAND EPIC45316 /CBS (CD) SIMPLE MAN 

1$ NEW 1 ALABAMA RCA 52108 (9 98) (CD) PASS IT ON DOWN 

19 19 17 53 K.D. LANG & THE RECLINES ABSOLUTE TORCH AND TWANG 
SIRE 25877 /WARNER BROS. (8.98) (CD) 

20 22 29 6 TANYA TUCKER CAPITOL 91821 (9.98) (CD) TENNESSEE WOMAN 

21 21 20 160 RANDY TRAVIS 3 WARNER BROS. 25568.1 (8.98) (CD) ALWAYS & FOREVER 

22 20 18 34 PAUL OVERSTREET RCA 9717 -1 (8.98) (CD) SOWIN' LOVE 

23 18 19 36 SAWYER BROWN CAPITOL /CURB 92358/CAPITOL (8.98) (CD) THE BOYS ARE BACK 

24 23 23 10 ROBIN LEE ATLANTIC 7 82085 (8,98) (CD) BLACK VELVET 

25 33 - 2 PATTY LOVELESS MCA 6401 (8.98) (CD) ON DOWN THE LINE 

26 24 24 10 STEVE WARINER MCA 42335 (8.98) (CD) LAREDO 

27 25 27 68 HANK WILLIAMS, JR. WARNER /CURB 25834 /WARNER BROS. (8.98) (CD) GREATEST HITS III 

28 29 32 148 PATSY CLINE A2 MCA 12 (8.98) (co) GREATEST HITS 

29 27 26 31 RODNEY CROWELL COLUMBIA 45242/CBS (CD) KEYS TO THE HIGHWAY 

30 31 33 38 REBA MCENTIRE MCA 8034 (8.98) (CD) REBA LIVE 

31 26 28 95 THE JUDDS RCA /CURB 8318- 1 /RCA(8.98) (CD) GREATEST HITS 

32 36 30 52 DOLLY PARTON COLUMBIA44384 /CBS (CD) WHITE LIMOZEEN 

33 28 31 47 VERN GOSDIN COLUMBIA 45104 /CBS (CD) ALONE 

34 30 25 69 SHENANDOAH COLUMBIA 44468/CBS (CD) THE ROAD NOT TAKEN 

35 42 52 4 LACY J. DALTON CAPITOL 93912 (CD) LACY J. 

® NEW 1 SHENANDOAH COLUMBIA 45490/CBS (CD) EXTRA MILE 

ICDI 49 - 2 LIONEL 
A 42336 

CARTW 
(898(RCD 

IGHT 
I WATCHED IT ALL ON THE RADIO MC) 

38 37 35 60 THE JUDDS CURB /RCA 9595/RCA (8.98) (CD) RIVER OF TIME 

©Copyright 1990, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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ARTIST TITLE 
LABEL E NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE). 

39 39 34 6 EDDIE RABBITT CAPITOL 93882 (9.98) (CD) JERSEY BOY 

1 56 - 2 FOSTER & LLOYD RCA 52113 (8.98) (CD) VERSION OF THE TRUTH 

41 34 36 104 KEITH WHITLEY RCA 64941 (8.98) (CD) DON'T CLOSE YOUR EYES 

42 32 22 68 GEORGE STRAIT MCA 42266 (8.98) (CD) BEYOND THE BLUE NEON 

43 40 38 19 THE DESERT ROSE BAND MCA /CURB 42332/MCA(8.98) (CD> PAGES OF LIFE 

44 41 39 98 RANDY TRAVIS WARNER BROS. 25738 (8.98) (CD) OLD 8 X 10 

45 35 21 88 PATTY LOVELESS MCA 42223 (8.98) (CD) HONKY TONK ANGEL 

46 50 46 57 THE CHARLIE DANIELS BAND EPIC 38795/CBS (CD) A DECADE OF HITS 

47 38 37 44 MARY CHAPIN CARPENTER COLUMBIA 44228/CBS (CD) STATE OF THE HEART 

48 47 41 87 RICKY VAN SHELTON COLUMBIA 44221 /ces (CD) LOVING PROOF 

(DI 58 56 171 RICKY VAN SHELTON COLUMBIA 40602 /CBs (CD) WILD EYED DREAM 

50 46 45 225 ALABAMA A3 RCA AHLI.7170 (8.98) (CD) GREATEST HITS 

51 43 42 208 RANDY TRAVIS A2 WARNER BROS. 1 -25435 (8.98) (CD) STORMS OF LIFE 

52 45 47 5 WILD ROSE CAPITOL 93885 (9.98) (CD) BREAKING NEW GROUND 

53 44 44 18 SOUTHERN PACIFIC WARNER BROS. 25895 (8.98) (CD) COUNTY LINE 

54 57 57 55 LYLE LOVETT MCA /CURB 42263/MCA (8.98) (CD) LYLE LOVETT AND HIS LARGE BAND 

55 48 40 35 DWIGHT YOAKAM REPRISE 25989 /WARNER BROS. (8.98) (CD) JUST LOOKIN' FOR A HIT 

56 55 53 56 KENNY ROGERS SOMETHING INSIDE SO STRONG 
REPRISE 1.25792/WARNER BROS. (8.98) (CD) 0 63 66 23 VINCE GILL MCA 42321 (8.98) (CD) WHEN I CALL YOUR NAME 

58 54 51 239 GEORGE STRAIT MCA 5567 (8.98) (CD) GEORGE STRAIT'S GREATEST HITS 

59 53 50 69 ALABAMA RCA 8587 -1 (8.98) (CD) SOUTHERN STAR 

60 60 65 33 MARTY STUART MCA 42312 (8.98) (CD) HILLBILLY ROCK 

Ól 66 73 3 PRAIRIE OYSTER RCA 20494 (CD) DIFFERENT KIND OF FIRE 

62 52 43 11 EARL THOMAS CONLEY RCA 2043 -2 (8.98) (CD) GREATEST HITS VOLUME II 

63 61 49 35 HIGHWAY 101 WARNER BROS. 25992 (8.98) (CO) PAINT THE TOWN 

64 59 55 11 JANN BROWNE CURB 10630 (8.98) (CO) TELL ME WHY 

65 51 48 142 GEORGE STRAIT MCA 42035 (8.98) (CD) GREATEST HITS, VOL. 2 

66 64 72 316 HANK WILLIAMS, JR. A2 GREATEST HITS, VOLUME I 

WARNER 'CURB 60193 /WARNER BROS. (8.98) (CD) 

67 62 60 56 REBA MCENTIRE MCA 6294 (8.98) (CD) SWEET SIXTEEN 

68 73 62 15 MARSHA THORNTON MCA 42319 (8.98) (co) MARSHA THORNTON 

69 65 61 103 K.D. LANG SIRE 25724 /WARNER BROS. (8.98) (CD) SHADOWLAND 

70 67 67 13 THE O'KANES COLUMBIA 45131 /CBS (CD) IMAGINE THAT 

71 74 69 16 SWEETHEARTS OF THE RODEO COLUMBIA 45373/CBS (CD) BUFFALO ZONE 

72 70 - 121 VERN GOSDIN COLUMBIA4o982 /CBS (CD) CHISELED IN STONE 

1 RE -ENTRY 354 WILLIE NELSON A2 COLUMBIA KC 237542 /CBS (CD) GREATEST HITS 

74 71 54 91 K.T. OSLIN RCA 8369 (8.98) (CD) THIS WOMAN 

75 68 58 111 RODNEY CROWELL COLUMBIA 44076/CBS (CD) DIAMONDS & DIRT 

OAlbums with the greatest sales gains this week. (CD) Compact disk available. Recording Industry Assn. Of America (RIAA) 

certification for sales of 500,000 units. RIAA certification for sales of 1 million units, with each additional million indicated by a 

numeral following the symbol. .CBS Records and PolyGram Records do not issue a suggested list price for their product. 

The Bellamy Brothers "REALITY CHECK" Test 

MCAG42340 

A new single & video release entitled "I Could Be Persuaded" 
Featured on the TNN upcoming special on June 22, 1990 entitled 
"Celebrities Off Stage" 
A country duo with a #1 pop single in 10 countries 
Scored over 36 top 10 hits and 36 chart singles 

Score Big With This New MCA Records Release 
"REALITY CHECK" 4Ct/RB .MCA RECORDS 

RECORDS NASHVILLE 
1990 MCA Records. Inc 
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All This And Emmylou, Too. That's not the title of a new Paul Kennerley song, 
but it would certainly fit. BMI /Nashville hosts a party honoring Kennerley's 
recent string of hit songs by various artists. Pictured, from left, are BMI's Del 
Bryant; Marty Stuart; Kennerley; his wife, Emmylou Harris; Nanci Griffith; BMI VP 
Roger Sovine; Jamie O'Hara and Kieran Kane (the O'Kanes); and BMI's Jody 
Williams. 

ICMBA Stresses Booking Strategy 
Label Execs Advise Buyers To Hedge Bets 

BY EDWARD MORRIS 

NASHVILLE -Booking artists 
solely on the strength of their chart 
activity is risky business, the heads 
of two major country labels told 
concert promoters here June 2. The 
occasion for this warning and vari- 
ous other pieces of bets- hedging ad- 
vice was the annual spring meeting 
of the International Country Music 
Buyers Assn. 

"This is an information -driven 
business," said Joe Galante, senior 
VP and GM of RCA Records. 
"When someone says an artist is 
selling, you've got to ask for num- 
bers." 

Commenting on the changing 
market record labels and country 
talent buyers face, Jimmy Bowen, 
president of Capitol Records /Nash- 

Summer Festival A- Lights On Music City 
Fans Flock To Nashville For Yearly Event 

SIZZLING SUMMER LIGHTS: Nashville's wide 
range of musical styles -classical to blues -were 
showcased brilliantly before hundreds of thousands of 
fans at the May 31 -June 2 Summer Lights Festival. 
The annual food /music /arts /theater /dance celebra- 
tion enjoyed beautiful weather, strong performances, 
and a turnout (with a $2 admission charge) that might 
have reached the 400,000 level. Six stages, with acts 
playing concurrently, made for a smorgasbord of 
sound that was a perfect lead -in for Fan Fair week. 
Some of the highlights: 
Townes Van Zandt sing- 
ing as wind whipped 
through the stage area. 
"These are songs that 
will do good in the wind," 
he observed. And they 
did. Especially "Buck- 
skin Stallion," a song he 
introduced by revealing, 
"I wrote this song half 
about a horse and half 
about a girl -and I still by Ger 

the horse." Van Zandt, the Van Gogh of lyrics, 
also performed a gut -wrenching ballad about the 
homeless, "Marie." The bleak world of the homeless 
and hopeless is pierced with such devastating lyrics 
as, "Maybe me and Marie could find a burned out van 
and do a little settling down." 

The Fairfield Four rocked out with their jubilant 
gospel sounds while Women In The Round reprised 
some of their Bluebird Cafe evenings as Pam Tillis, 
Ashley Cleveland, Tricia Walker, and Karen Staley 
contributed stylings ranging from pop to country rap 
with several stops in between. The Gringo Dogs con- 
tinued their emergence into the music arena, rousing 
the crowd into a dance mode with a reggae -colored set 
that included "Fish Murder" and "Contrabando." The 
Nashville Symphony Orchestra, under the baton of 
Brian Groner, was glorious again, sensitively and 
powerfully rendering selections from such composers 
as Mozart and Brahms, while the Nashville Brass En- 
semble also enriched the classical sector. Crowd- pleas- 
ing country acts included Eddie Babbitt, Mel McDan- 
iel, T. Graham Brown, Vince Gill, Janie Frickie, and 
William Lee Golden. 

Combining youthful irreverence with creative inge- 
nuity, Colin Wade Monk came through with a hot set. 
He sang such new songs as "A Taste Of Pink," and 
added, deadpan, "I thought I'd throw an oldie in for 
you." Monk's maroon pants looked as though they had 
been coaxed out of the closet- from -hell belonging to 
his father, Opryland Music Group's Charlie Monk, 
the Nashville music industry's No. 1 sartorial disas- 

Nashville 
Sr,e 

ter. 
Among the musical genres showcased were rock, 

jazz, classical, folk, beach, big band, country, R &B, 
dance -including clogging and African dance -West- 
ern country comedy, Christian pop, Western swing, 
bluegrass, gospel, and various fusions combining two 
or more of these forms. The diversity and strength of 
the music coming out of Nashville has never been 
more apparent. An additional treat was the nostalgic 
return of the Midnight Jamboree in front of the Er- 

nest Tubb Record Shop 
on Broadway, featuring 
Marty Stuart, the Jerry 
Sullivan Family, the For- 
rester Sisters, and Jann 
Browne. The show in the 
shadow of the nearby Ry- 
man Auditorium had 
been a country music 
mainstay at that down- 
town location for years 
before moving to the 

rry Wood Opryland area. 
And the magic of Summer Lights wasn't confined to 

the stages and theaters, as Canadian songwriters - 
turned- tourists Michael Laderoute and Gayle Ack- 
royd discovered. After they met two of their writer/ 
artist heroes, Townes Van Zandt and Guy Clark, the 
affable Clark invited them to a nearby watering hole, 
the Sports Page. Winding down from an outstanding 
performance of his classic songs such as "Old 
Friends," Clark relaxed, ordered drinks, lured another 
Summer Lights performer, Gove Scrivenor, off the 
street as he walked by the bar -and soon it was hot 
talk of songs, writing, living, and surviving. In typical 
Nashville fashion, the guitars came out somewhere 
after the third round. Between new and old songs 
from Clark and Scrivenor, Laderoute and Ackroyd 
suddenly found themselves singing their own songs 
and gaining an appreciative audience, and instrumen- 
tal support, from Clark, one of Nashville's all -time 
great songwriters, and Scrivenor, one of Music City's 
finest musician /writer /artists. 

WHO'S COUNTING, HARLAN? Talking about 
kingpin Nashville talents, the seventh annual Harlan 
Howard Birthday Bash and Guitar Pullin' will be held 
Sept. 6 in the BMI parking lot on Music Row. Roger 
Murrah and Tammy Wynette will co -host the event 
sponsored by BMI, the Nashville Entertainment 
Assn., and the Nashville Songwriters Assn. Interna- 
tional -with proceeds from the $15 ticket sales going 
to the latter two organizations. The talent lineup will 
be announced soon. 

ville, added, "It's never going to be 
like it was. Radio won't just play 
you because you're Mel Tillis or 
Conway Twitty." 

Both executives lamented radio's 
reliance on oldies and its tendency 
not to identify the artists and songs 
it plays. Bowen asserted that the 
current "window of exposure" for 
new records is only about 40% of to- 
tal air time. He cautioned promoters 
to be wary of buying an act simply 
because it has had a top 10 record, 
since that still adds up to relatively 
little recognition by the public. 

"We're backing off keeping art- 
ists on the road until they've had 
two or three hits," Galante said. He 
noted, however, that Clint Black, 
whose first single quickly went to 
No. 1, was a hot property from the 
outset. 

By Galante's estimate, only about 
15% of the 190 or so country acts on 
major labels are selling significant 
numbers of records. Unless they 
are selling records, he indicated, 
they are unlikely to sell tickets. 

Music videos are a "plus," Ga- 
lante continued, "but they're an 
overrated tool." However, what vid- 
eos clearly do, he conceded, is build 
an identity for the artist. 

"One thing we've learned," Bow- 
en noted wryly, "is that we can't 
market an artist into a star." 

While conceding that few acts be- 
come instant hits, both Bowen and 
Galante noted that country acts are 
becoming more like pop acts in the 
speed with which they attain visibili- 
ty and profitability. "In today's 
business," Galante said, "you can 

go gold in 90 days or six months." 
This means that promoters may 
have only six months or so to buy an 
act before it begins to price itself 
prohibitively. 

To keep abreast of an act's pros- 
pects for selling tickets, Galante ad- 
vised buyers to follow a four -step 
plan: analyze chart activity, consult 
radio stations in the market to see 
how popular an act is with the sta- 
tions' listeners, develop a relation- 
ship with record retailers to monitor 
specific sales activity, and check 
with mass merchandisers who are 
serviced by rackjobbers to find out 
more about sales appeal. 

Bowen also counseled buyers to 
develop better communications with 
information sources. And he ad- 
vised promoters to build crowds by 
packaging five or six acts together 
whose popularity is developing or 
declining. He said such a package 
might use a common band to keep 
expenses down. 

The age of country buyers is go- 
ing down as their expectations from 
performers go up, Galante main- 
tained. Concert promoters can no 
longer count on the much- touted 
longevity of country stars to sell 
tickets, he indicated, even if the act 
is singing its hits as competently as 
it ever did. "This business is about 
passion," he said. "[Artists] have 
got to want [success]." 

As documentation of the country 
music buyer's sophistication, Ga- 
lante said that RCA's country CDs 
are selling in as high a proportion - 
28 70-30% of the total -as the label's 
pop offerings. 

PRAIRIE OYSTER: Shown, from left, are Denis Delorme, Keith Glass, Joan 
Besen, Russell deCarle, Bruce Moffet, and John P. Allen. 

NEW ON THE CHARTS 
Prairie Oyster, RCA Records' new 
country group, hails from Canada 
and sports contemporary country 
style without neglecting the ele- 
ments of tradition. 

The group's six members, Joan 
Besen, Russell deCarle, Keith 
Glass, John P. Allen, Bruce Mof- 
let, and Denis Delorme, are a col- 
lection of talented writers /ar- 
rangers and musicians. Evidence 
offered is the debut album, "Dif- 
ferent Kind Of Fire," which rests 
this week in the No. 61 position 
with a bullet on the Top Country 
Albums chart. 

Prairie Oyster was formed as a 
three -man group in the mid -'70s, 
but dissolved in 1978. In 1983, 

members reconvened, and added 
keyboardist /writer Besen and 
fiddle /mandolin master Allen. 
Moffet joined the band in 1986. 

After the band won the Juno 
award (Canada's Grammy) for 
best country group two years in a 
row, it was hooked up with Steve 
Berlin, who produces and plays 
with Los Lobos and now produces 
Prairie Oyster. 

Prairie Oyster is managed by 
AMK Management, 2nd Floor, 9 
New St., Toronto, Ontario M5R 
1P7; 416- 925 -2478. It is booked by 
Monterey Artists, Suite 106 -B, 33 
Music Square W., Nashville, Tenn. 
37203; 615 -726 -0950. 

DEBBIE HOLLEY 
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Desert Rose Band Aims To Cultivate A Strung Group Identity 
BY JIM BESSMAN 

NASHVILLE -Desert Rose Band's 
"problem," says front man Chris 
Hillman, has been establishing a 
strong group identity with which 
the public can connect. 

"Country radio's been great," 
Hillman says. "It's just matching 
the faces with the radio." Video has 
helped some, he notes. But to fur- 
ther aid the cause, the band used a 
cover shot for "Pages Of Life" (its 
third and current MCA /Curb al- 

FOR WEEK ENDING JUNE 16, 1990 
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bum) that features only the three 
singer /songwriter front men: Hill- 
man, John Jorgensen, and Herb Pe- 
dersen. Bassist Bill Bryson, drum- 
mer Steve Duncan, and steel player 
Jay Dee Maness were included on 
the inside group shot. Similarly, the 
new publicity photos show the core 
three. 

Says Hillman, "We wanted to 
avoid the generic, neatly coiffed 
country -band look of six guys with 
leather jackets and bolo ties sneer- 
ing at the camera -which could be 

Canyon, Shenandoah, Sequoia. It's 
become a caricature, part of a dis- 
posable, fast -food culture where 
there's no substance and nothing 
lasts." 

To strengthen the new Desert 
Rose Band identity at retail, MCA's 
marketing department devised a 
"Mission Possible" awareness cam- 
paign. It involved sending retailers 
cassette copies of "Start All Over 
Again," the first "Pages Of Life" 
single. Accompanying each copy 
was a note that echoed the opening 

segment of the "Mission Impossi- 
ble" TV series: "As always," read 
the missive, "if you or any of your 
employees are caught NOT listen- 
ing to this cassette, we will not be 
responsible for any lost opportuni- 
ties." 

According to Hillman, who rein- 
forced the campaign with personal 
letters to key retail buyers, few op- 
portunities were lost. He says that 
steady movement of the new album 
has raised the sales level to nearly 
double the approximately 120,000 

copies that each of the first two al- 
bums- "Desert Rose Band" and 
"Runnin' " -sold. 

MCA Records /Nashville presi- 
dent Bruce Hinton says he expects 
the new album to go gold by the end 
of this year. He says the strong 
showing results from a lengthy 
"educational process" that involved 
presenting Desert Rose as a band, 
rather than spotlighting Hillman's 
folk /country /rock career in the 
Byrds and Flying Burrito Brothers. 

(Continued on page 54) 
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Records moving up the chart with airplay gains this week. Videoclip availability. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA certification for sales of 1 million units. 
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Sure to make musical history . . . 

Look for it soon in stores everywhere! 

BRIAN COUR1NEYs 
"I BELIEVE" 

"IN THE AMERICAN WAY" 
First hit single from forthcoming LP 

Produced by RICK MONDAY 

CROAKY FROG 
MUSIC BMI 

CAMEROON 
RECORDS 
BMI 
Copyright 1990 

Recorded at 

nu nòfrax 
Rt. 2 Box 435 
Johnson City, TN 37601 



COUNTRY 
GROUP- IDENTITY ISSUE IS ONLY THORN IN DESERT ROSE BAND'S SUCCESS 
(Continued from page 52) 

"It wasn't `Chris Hillman & Desert 
Rose,' " Hinton says, "so fans of 
Chris [alone] were lost to classic 
rock radio." 

Hinton adds that DRB's touring 
the first year was not in venues that 
attracted record buyers. But more 
recent touring, he says, "is shaping 
up beautifully." 

NARAS Elects 

Board Members 
NASHVILLE -The Nashville 
chapter of NARAS has elected 
16 new members to its board of 
governors for the 1990 -92 term. 

They are Duane Allen, mem- 
ber of the Oak Ridge Boys; Ed- 
die Bayers, session musician; 
Connie Bradley, Southern re- 
gional executive director, 
ASCAP; J. Aaron Brown, presi- 
dent, J. Aaron Brown Assocs. 
music publishers; Allen Brown, 
director of media and artist de- 
velopment, CBS Records; Terry 
Choate, producer; Karen Con- 
rad, president AMR Publica- 
tions; Donna Hilley, senior VP 
and CEO, Tree Publishing. 

Also, Wayland Holyfield, 
songwriter; Stan Moress, talent 
manager; Bob Oermann, enter- 
tainment writer; Eddie Reeves, 
VP and GM, Warner Bros. Rec- 
ords; Phran Schwartz, director 
of marketing and artist develop- 
ment, Arista Records; Harold 
Shedd, creative VP, PolyGram 
Records; Bill Walker, arranger; 
and Harry Warner, assistant VP 
of writer /publisher relations, 
BMI. 

Noting the availability of sup- 
porting retail material for the new 
album, Hillman credits Hinton with 
"turning the company around." 
"They were - pouring -money into 
acts that were selling two -thirds 
less than we were and [who] 
weren't able to work country," he 
concludes. 

"Desert Rose is firmly en- 
trenched in country music," Hill- 
man says. "We draw heavily from 
old bluegrass, Lefty Frizzell, Merle 
Haggard, and Hank Williams and 
stretch the parameters. The one 

mistake every artist makes is 
changing horses in midstream. I 
want to be in country music, and I 
won't sacrifice the integrity of this 
band to have-one-or-two-hits in the 
fast -food culture, which is happen- 
ing to country music now." 

But Hillman says he is open to a 
Hillman /Roger McGuinn /David 
Crosby Byrds reunion. The group 
performed together again at the re- 
cent Roy Orbison tribute. Hillman 
insists though that such a reunion 
would be only a brief sidetrip from 
the three ex- Byrds' current careers. 

Superwriters. Some of the cream of ASCAP's crop lead the organization's 
recent Country Songwriter Workshop, held at the Nashville ASCAP offices. 
Panelists covered the entire spectrum of country music. Pictured, from left, are 
Mike Reid, ASCAP's 1985 writer of the year; songwriters Patti Ryan and Walt 
Aldridge; ASCAP's John Briggs; and Kix Brooks, leader of the workshop. (Photo: 
Alan L. Mayor) 

COUNTRY SINGLES A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE (Publisher - Licensing Org.) Sheet Music Dist. 

67 BABY, WALK ON (Warner -Tamerlane, BMI /Patrick 
Joseph, BMI/WB, ASCAP /Samosonian, ASCAP) 

70 BACK WHERE I COME FROM (Beginner, ASCAP) 

15 BLACK COFFEE (ESP, BMI) 
42 BLACK VELVET (Bluebear Waltzes, CAPAC /EMI 

Blackwood (Canada) , BMI /David Tyson, 

P.R.O. /Zomba, ASCAP) HL 

55 BRING BACK YOUR LOVE TO ME (Whistling Moon 

Traveler, BMI /Careers, BMI) HL 

43 CHAINS (Silverline, BMI /Andite Invasion, BMI /Cross 

Keys, ASCAP) HL/WBM 
10 THE DANCE (Morganactive, ASCAP /Pookie Bear, 

ASCAP) 

11 DANCY'S DREAM (Warner -Tamerlane, BMI/WB, 
ASCAP /Greg Jennings, ASCAP/Tim DuBois, ASCAP) 

WBM 

7 THE DOMINO THEORY (Screen Gems -EMI, 

BMI/Warner- Tamerlane, BMI /Honey Farm, BMI) WBM 

37 DUMAS WALKER (Three Headed, ASCAP /Pri, 
ASCAP /Head Cheese, ASCAP) WBM 

30 FIT TO BE TIED DOWN (Rick Hall, ASCAP) 

32 FIVE MINUTES (BMG, ASCAP) CPP 

72 FROM SMALL THINGS (BIG THINGS ONE DAY COME) 

(Bruce Springsteen, ASCAP) 

26 GOOD FRIENDS, GOOD WHISKEY, GOOD LOVIN' 

(Bocephus, BMI) 

44 GOOD TIMES (Abkco, BMI) 
18 GUARDIAN ANGELS (Kentucky Sweetheart, 

BMI /Plugged In, BMI /Bug, BMI /Don Schlitz, 
ASCAP /Almo, ASCAP) HL 

34 HARD ROCK BOTTOM OF YOUR HEART (Careers, 

BMI) CPP 

19 HELP ME HOLD ON (Tree, BMI /Post Oak, BMI /End Of 

August, ASCAP) HL 

29 HERE IN THE REAL WORLD (Mattie Ruth, 

ASCAP /Seventh Son, ASCAP/Ten Ten, ASCAP) 

40 HE TALKS TO ME (Lodge Hall, ASCAP /R.M.B., 

ASCAP) HL 

14 HE WALKED ON WATER (Hayes Street, ASCAP /Almo, 
ASCAP) 

36 HILLBILLY ROCK (Irving, BMI /Littlemarch, BMI) 
25 HUMMINGBIRD (WB, ASCAP /Restless Heart, 

ASCAP/Tim DuBois, ASCAP /Greg Jennings, ASCAP) 

WBM 

13 I'D BE BETTER OFF (IN A PINE BOX) (BMG, 

ASCAP /Little Beagle, ASCAP /Intersong, ASCAP /Hide- 
A -Bone, ASCAP) HL 

74 I DON'T HURT ANYMORE (Chappell 8 Co., ASCAP) 

45 IF LOOKS COULD KILL (Coolwell, ASCAP) 

16 IF YOU COULD ONLY SEE ME NOW (W.B.M., 

SESAC /Kinetic Diamond, BMI /Edge O' Woods, BMI) 
54 I GO TO PIECES (Molehole, BMI /Bug, BMI /Rightsong, 

BMI) HL 

60 I'M GONNA BE SOMEBODY (CRGI, BMI /Edisto Sound, 

BMI /Golden Torch, ASCAP /Heart Street, ASCAP) 

12 I'M OVER YOU (Hannah's Eyes, BMI /Coburn, BMI) 

17 IN ANOTHER LIFETIME (Bar None, BMI /Bug, BMI) 
HL 

56 IS IT LOVE (BMG, ASCAP /Muckleroy, ASCAP /Careers, 

BMI /Kung Fu, BMI) HL 

20 ISLAND (WB, ASCAP/Two Sons, ASCAP /RavenSong, 

ASCAP) WBM 

6 I'VE CRIED MY LAST TEAR FOR YOU (Cross Keys, 

ASCAP) HL 

24 I WATCHED IT ALL (ON MY RADIO) (Silverline, 
BMI /Long Run, BMI /Don Schlitz, ASCAP /Almo, 
ASCAP) WBM 

35 JUST AS LONG AS I HAVE YOU (MCA, ASCAP) HL 

58 KNOWIN' YOU WERE LEAVIN' (Lodge Hall, 

ASCAP /PolyGram International, ASCAP) HL 

65 LITTLE GIRL (W.B.M., SESAC) WBM 

62 LOOKS AREN'T EVERYTHING (Ha -Deb, ASCAP) 

28 LOVE ON ARRIVAL (Pink Pig, BMI) 
1 LOVE WITHOUT END, AMEN (0 -Ten, BMI /Bill Butler, 

BMI) 
71 MAYBE THAT'S ALL IT TAKES (Warner -Refuge, 

ASCAP /Macy Place, ASCAP) 

69 MISTER DJ (Cabin Fever, BMI) WBM 

63 MY ANNIVERSARY FOR BEING A FOOL (Careers, BMI) 

FIL 

64 NEW KIND OF LOVE (Kinetic Diamond, BMI /Edge 0' 
Woods, BMI /Rancho Bogardo, ASCAP) 

61 NEXT TO YOU, NEXT TO ME (BMG, ASCAP /2 Kids, 

ASCAP /David 'N' Will, ASCAP) 

n NOBODY'S TALKING (With Any Luck, BMI /Sun Mare, 

BMI) WBM 

47 NOT COUNTING YOU (Major Bob, ASCAP) WBM 

46 OH LONESOME ME (Acuff -Rose, BMI) 
66 OKLAHOMA SWING (Benefit, BMI/WB, ASCAP/Tim 

DuBois, ASCAP) WBM 

21 ON DOWN THE LINE (Songs Of PolyGram, BMI) HL 

3 PASS IT ON DOWN (Maypop, BMI) WBM 

23 PERFECT (MCA, ASCAP) HL 

51 PUTTIN' THE DARK BACK INTO THE NIGHT (Zoo 

Crew, ASCAP) 

52 QUITTIN' TIME (EMI April, ASCAP /Getarealjob, 

ASCAP /Grog, ASCAP) 

31 RICHEST MAN ON EARTH (Scarlet Moon, BMI /Don 
Schlitz, ASCAP) 

68 RIGHT IN THE WRONG DIRECTION (Hookem, 

ASCAP/Tree, BMI) HL/CPP 

8 RUNNIN' WITH THE WIND (Eddie Babbitt, 

BMI /Englishtowne, BMI) HL 

27 SEARCHIN' FOR SOME KIND OF CLUE (Acuff -Rose, 

BMI /Lust -4 -Fun, ASCAP) 

48 SEE IF I CARE (Colgems -EMI, ASCAP) WBM 

41 SEEIN' MY FATHER IN ME (Scarlet Moon, BMI) CLM 

2 SHE CAME FROM FORT WORTH (Bait And Beer, 

ASCAP /Forerunner, ASCAP /Lucrative, BMI /Bug, 
BMI /Coburn, BMI) HL 

75 SHOT FULL OF LOVE (PolyGram International, ASCAP) 

73 SOMETHING OF A DREAMER (EMI April, 

ASCAP / Getarealjob, ASCAP) 

59 SOONER OR LATER (W.B.M., SESAC /Screen Gems - 

EMI, BMI) WBM 

33 STRANGER THINGS HAVE HAPPENED (Tom Collins, 

BMI /Murrah, BMI) CPP 

38 THIS SIDE OF GOODBYE (WB, ASCAP /Pennig, 
ASCAP /Cac- Attack, ASCAP) 

57 TILL I SEE YOU AGAIN (Cross Keys, ASCAP) HL 

9 WALKIN' AWAY (Howlin'Hits, ASCAP) 

4 WALKING SHOES (Irving, BMI /Littlemarch, BMI) 
50 WALKIN', TALKIN', CRYIN', BARELY BEATIN' BROKEN 

HEART (Tree, BMI) HL 

5 WALK ON (Tom Collins, BMI) 
53 WHEN I CALL YOUR NAME (Benefit, BMI/WB, 

ASCAP) 

39 WHITE LIMOZEEN (Velvet Apple, BMI /Songpainter, 
BMI) 

49 WRONG (Love This Town, ASCAP /Endless Frogs, 

ASCAP /Bob -A -Lew, ASCAP) 

COUNTRY 

MIR CO 
by Marie Ratliff 

HEADHUNTERS CAPTURE COUNTRY: With a look that pushes the 
edges of country believability and a sound that courts crossover atten- 
tion, the Kentucky Headhunters have a certified gold album with their 
very first release, "Pickin' On Nashville" (Mercury). The package is sol- 
idly at No. 2 on the Top Country Albums chart and is at No. 51 on the 
Top Pop Albums list. 

Now the group grabs for a broader country base with the third single 
pulled from the album -a cover of the classic "Oh Lonesome Me." The 
song became legendary singer /songwriter Don Gibson's first No. 1 rec- 
ord in 1958 (it stayed there for eight weeks). Says MD Linda Jo, KEKA 
Eureka, Calif., "Overall, we get more requests for this group than any- 
thing else we play." 

"Oh Lonesome Me" moves to No. 46 in its third chart week, with good 
action already showing at WPOC Baltimore, WAMZ Louisville, Ky., 
WCTK Providence, R.I., WBVE Cincinnati, WDAF Kansas City, Mo., 
KPLX Dallas, KASE Austin, Texas, WWYZ Hartford, Conn., KSAN 
San Francisco, WQDR Raleigh, N.C., WHOK Columbus, Ohio, and 
WSOC Charlotte, N.C. Among the new adds this week are WSSL Green- 
ville /Spartanburg, N.C., WKHX Atlanta, WCRJ Jacksonville, Fla., 
KNIX Phoenix, WZZK Birmingham, Ala., WBEE Rochester, N.Y., 
KZLA Los Angeles, and WFMS Indianapolis. 

OMAHA GOES FOR GUNN: "We've already been getting some calls 
for it," says MD Bill Corey, WOW Omaha, Neb., of Rhonda Gunn's 
debut disk on Warner Bros., "Some Somebody." "People are starting to 
take notice," he adds. "You can tell there's something going on when the 
record shops start calling us to find out more about the record." 

Corey is excited, too, about Matraca Berg's first single- "Baby, Walk 
On" (RCA), charted at No. 67 in its second week. "She has a very power- 
ful voice and really knows what to do with it." Stations adding the Berg 
record this week include WAMZ Louisville, KV00 Tulsa, Okla., and 
WCMS Norfolk, Va., with big increases in gross impressions showing at 
WXTU Philadelphia, WSM Nashville, KSON San Diego, and KEEY Min- 
neapolis. 

RILE is turning out to be a real success story here," says MD Phil 
Williams, KYKR Beaumont, Texas. "The things they're doing now are 
just right for our market." 

"Nobody's Talking," the group's second Arista single, jumps to No. 22 
on the Hot Country Singles & Tracks chart on the strength of big moves 
at such stations as KIKK and KILT Houston, WNOE New Orleans, 
WYAY Atlanta, WDSY Pittsburgh, WGAR Cleveland, WWWW Detroit, 
WSIX Nashville, WESC Greenville, S.C., and KWJJ Portland, and first - 
time play at KSON San Diego, WBEE Rochester, and WTQR Greens- 
boro, N.C. 

I 
IT JUST BLEW ME AWAY," says MD Ryan Dobry, WTCM Tra- 

verse City, Mich., of Shenandoah's "Next To You, Next To Me" (Colum- 
bia). "It's country to the bone, makes you want to do the Cotton Eyed 
Joe or Texas Two Step." The song, charted at No. 61, is the first single 
from the group's "Extra Mile" album, which debuts at No. 36 on the Top 
Country Albums chart. 

Strong jumps are showing at WDAF Kansas City, KXXY Oklahoma 
City, WWYZ Hartford, Conn., WYRK Buffalo, N.Y., WTQR Greens- 
boro, KIKK Houston, and WAMZ Louisville. It picks up new adds at 
KASE Austin, KPLX Dallas, WFMS Indianapolis, WCMS Norfolk, 
WTDR Charlotte, N.C., and KAJA San Antonio, Texas. 

HOT COUNTRY 
RADIO BREAKOUTS 

1. WANTED ALAN JACKSON ARISTA 

2. TANQUERAY VERN GOSDIN COLUMBIA 

3. OUGHTA BE A LAW LEE ROY PARNELL ARISTA 

4. I'LL LIE MYSELF TO SLEEP SHELBY LYNNE EPIC 

5. I'M WITH YOU DELBERT McCLINTON CURB 

6. BORN AND RAISED... WAYLON, WILLIE,JOHNNY & KRIS COLUMBIA 

7. MEXICAN WIND JANN BROWNE CURB 

8. EVERYBODY'S REACHING OUT FOR... CRYSTAL GAYLE CAPITOL 

9. SMALL SMALL WORLD THE STATLER BROTHERS MERCURY 

10. TOO BLUE TO BE TRUE LARRY BOONE MERCURY 

Hot Country Radio Breakouts is a weekly national compilation of the top ten records which have 
not yet appeared on the Hot Country Singles chart but are showing growth in radio airplay. The 
full panel of radio reporters is published periodically as changes are made, or is available by 
sending a self- addressed stamped envelope to: Billboard Chart Dept., 1515 Broadway, New 
York, N.Y. 10036. 
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REPRESENTA NEW HORIZON 

OF MUSICAL INNOVATION 

AS HOUSE, HIP HOP, GOSPEL, REGGAE AND RAP 

CARVE AN INDELIBLE IMPRESSION 

M.C. Hammer ON TODAY'S MAINSTREAM Howard Hewett 

Babyface 

Tyler Collins 

By JANINE McADAMS 

Sweet rhythm and blues! The true American -born art form 
is quite healthy as it surges forward into the new decade 

in style. Continuously evolving with the times and the tastes 
of an ever -growing number of fans, its strength lies not only iin 

the artistry, but in the innovative marketing strategies of la- 
bels seeking to maximize the music's exposure. 

But other styles of black musical expression- house, hip - 
hop, gospel, reggae, and especially rap -have gained in 
prominence in just 10 years. 

The musical landscape on the black music side presented a 

different balance just one decade ago. In 1980, R &B was 
moving along the continuum of ballads, funk, and updated 
blues and soul, with artists like the Brothers Johnson, the 
S.O.S. Band, the Whispers, and Michael Jackson. House mu- 
sic's predecessor, disco, was headed toward its demise. Hip - 
hop and rap were gathering steam as an underground, urban 
youth phenomenon with nationally charted records beginning 
to make a mark on the musical consciousness of the country. 

While the current world beat movement has put reggae into 
an international spotlight, in 1980 the music form was slowly 
spreading its bass -heavy beat beyond the Caribbean commu- 
nity -lead by the inimitable Bob Marley -to the mainstream 
via punk /rock /pop bands like the Clash and the Police and a 

handful of R &B artists, including Stevie Wonder ( "Master 
Blaster "). And gospel music, long a staple of the faithful in 
the black community -after all, its ranks had inspired and 
produced a long line of R &B's premier vocalists -was still a 

niche market, the province of small labels and regional mar- 
keting. 

The '90s represents a new horizon of musical innovation 
for R &B music. The enduring popularity of black musical 
forms here and abroad, combined with falling political barri- 
ers, has created a broader, global music market. On the cre- 
ative front, the influence of hip -hop, with its youthful dance 
and funk rhythms, has had an indelible impact on the work of 
more traditional, established R &B artists. And many artists 
are looking backward for inspiration; much of the music being 
produced in 1990 bears a striking resew lance to the music 

(Continued on page B -10) 
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THE MAJORS: 
Wider Spectrum of Styles 

Ensure More Across -The -Board Sales Gains 
in '90 and Beyond 

By DAVID NATHAN 

ith the umbrella tag "contemporary black music" now 
covering a wider spectrum of styles than it ever has 

before (including mainstream R &B, rap, black adult contempo- 
rary, gospel, house, hip -hop, and contemporary jazz), and ac- 
counting in many instances for a healthy proportion of revenue 
for the entire music industry, executives at major companies 
are buoyant that this coming year will see a further increase in 
across -the -board sales for black music. 

At A &M, an expanded staff is in place to deal with an in- 
creased product flow. According to Jesus Garber, VP R &B pro- 
motion, the label is coming off a relatively solid year, establish- 
ing female vocalist Vesta with a No. 1 black music hit ( "Sweet 
Sweet Love ") and a major record in "Congratulations "; the 
chart return of Barry White; a gold album on Seduction; an ini- 
tially strong reaction for Randy Jackson & the Gypsys' label de- 
but; good urban response to Herb Alpert's "My Abstract Heart" 
album; and, of course, four million domestic sales on Janet 
Jackson's "Rhythm Nation" set, which contains four No. 1 

black music singles. 
Garber says product is out now on Foster Sylvers & Hy -Tech, 

and Johnson & Branson, with rap playing a major part in A &M's 
plans for the year via Groove B. Chill (from Andre Harrell's Up- 
town company) and the Intelligent Hoodlum (from Russell Sim- 
mons' management stable). Also due: first product from a label 
deal with producers Jimmy Jam & Terry Lewis and their Flyte 
Tyme label; new albums by key artists Vesta, Brenda Russell 
and Jesse Johnson; and possible new sets from Herb Alpert and 
Barry White. 

Arista is flying high with seven million sales on Milli Vanilli, a 
platinum double "live" album on Kenny G., a platinum -plus label 
debut on Lisa Stansfield (with No. 1 R &B and dance and top 3 
pop hit on "All Around The World "), close -to -gold debut on rap 
act 3 Times Dope, a No. 1 black music hit for Jermaine Jackson 
( "Don't Take It Personal ") and a top 5 R &B hit on Kashif. The 
label's Tony Anderson, VP R &B promotion, anticipates an even 
stronger 1990 with continued action on Stansfield's album 
plus a release by new group Snap ( "World Power," a No. 1 hit in 
the U.K.); the long- awaited Arista debut by Jeffrey Osborne; the 
debut album by male vocalist Geoff McBride; and a Milli Vanilli 
re -mix album. 

Other albums due from Arista in 
1990: Whitney Houston's much- antici- 
pated third album (with production by 
L.A. & Babyface, Luther Vandross, Na- 
rada Michael Walden and Michael 
Masser); first product from producers 
L.A. & Babyface's La'Face Records (by 
duo Damien Dane and rap- oriented act 
Level Three); a second album from De- 
troit -based Kiara; the label's first set 
from Jennifer Holliday; a new album 
from 3 Times Dope; producer Bryan Lor- 
en's debut set as an artist; possibly, a 

new Aretha Franklin album by year's 

end; and the label's first album from Ashford & Simpson. 
Sylvia Rhone, Atlantic's senior VP /GM, reports that the la- 

bel's black music division has performed "extremely well" dur- 
ing the past year, scoring very strongly with major hits from 
Miki Howard ( "Love Under New Management ") and Troop 
( "Spread My Wings ") from the artists' respective third and sec- 
ond albums, both close -to -gold and headed for platinum status. 
The label's debut by Chuckii Booker (currently on tour with Ja- 
net Jackson) spawned the No. 1 black music and mid -level pop 
single "Turned Away "; while R &B veterans Skyy enjoyed two 
No. 1 R &B hits including "Real Love" which crossed to pop. At- 
lantic's work in building its rap stable paid off with a platinum 
album by the DOC, and will be cemented in 1990 with a second 
album by First Priority's M.C. Lyte plus sets from K -Solo (from 
the EPMD camp), Grayson & Jayson and female rapper YoYo 
(produced by Ice Cube of NWA). 

Atlantic is also riding high with product by the Family Stand 
(the single, "Ghetto Heaven" and album "Chain ") and En Vogue 
(from producers Foster & McElroy's 2- Tuff -Enuff stable) whose 
"Hold On" (from the album "Born To Sing) is described by 
Rhone as "the biggest record out -of- the -gate from Atlantic's 
black music division." Also due from Atlantic: second albums 
by Skyy, Ten City and Anne G.; on the jazz /urban side, the sec- 
ond album by guitarist Paul Jackson Jr.; and the debut by key - 
boardist Bob Baldwin (winner of the Sony Innovators Award); 
first albums by male vocalist Tim Owens and the Levert-pro- 
duced Rude Boys; a solo album from Mic Murphy (of the Sys- 
tem); a comedy album from Robert Townsend; likely a fourth 
Levert album; and possibly a Roberta Flack set by year's end. 

At Atco, black music is thriving with the current success of 
Michelle, and the label anticipates new releases from J.J. Fad 
and a possible second set by Michelle by the end of 1990. 

Capitol is enjoying unprecedented success with its black mu- 

The Jamaica Boys 

Michelle 

B-4 

Johnny Gill 

Calloway 

Troop 

Christopher Williams 

Regina Belle 

sic roster, according to Step Johnson, VP /GM, black music. 
Noting that when he first joined the label two years ago, "we had 
just one platinum- oriented act [Freddie Jackson]," the compa- 
ny has emerged as a major player in the black music field. Since 
last summer, the label has seen M.C. Hammer emerge as a 

multi -platinum act, with BeBe & CeCe Winans achieving gold 
staus and R &B vets the Gap Band re- establishing their promi- 
nence via a No. black music single ( "All Of My Love ") from their 
successful "Round Trip" album. 

Current Capitol albums by Melba Moore (scoring strongly 
with the multi -artist single "Lift Every Voice And Sing "; the third 
album from Meli'sa Morgan; and the label debut by platinum act 
the Whispers are all priorities. Upcoming product due includes 
albums by mainstay Freddie Jackson and BeBe & CeCe Winans, 
both subject to major marketing campaigns; second albums by 
Tracie Spencer and Suave; a new set by Lillo Thomas; and the 
label debut by new act Kool School. 

Columbia has had a "very good year" but is poised for "the 
biggest year in history of our black music division," says Ruben 
Rodriguez, senior VP, black music.. The executive cites the plati- 
num -plus success of LL Cool J's third Def Jam album; the estab- 
lishing of Regina Belle as a household name via her gold -plus 
"Stay With Me" second album; the platinum status of Surface 
(with three No. 1 black music hits in a row); million -plus sales 
on Def Jam acts Public Enemy and Slick Rick; the launch of 
OBR vocalist Alyson Williams and rappers 3rd Bass; and the 
overall company success of New Kids On The Block and Michael 
Bolton (both strong acts in the urban marketplace) as examples 
of Columbia's strength in the past years. 

Currently scoring with newcomers Tashan, Newkirk (from the 
OBR and Def Jam labels), Perfect Gentlemen ( "our next super- 
group") and the Chimes as well as stalwarts such as Def Jam's 
Pubic Enemy, Earth, Wind & Fire, Grover Washington Jr. and 
Nancy Wilson, Rodriguez anticipates "a year when we release all 
our guns" with product due from George Michael, LL Cool J, 
Surface, Lisa Lisa & Cult Jam, Full Force, Kirk Whalum, the Pas - 

(Continued on page B -14) 
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ESTERDAY AND TOMORROW 

GO HAND IN HAND 

COLUMBIA RECORDS. THE PASSING DOWN OF BLACK CULTURE THROUGH MUSIC. 



he success of black- oriented independent labels is rapidly 
changing the face of the music industry. No longer able to 

ignore the popularity, or profitability of progressive music, i.e. 
rap and house music, major labels have willingly become part of 
the fast -growing movement. 

For the last five years, a number of independent labels have 
made it to the top 10 of the pop and black charts, and had sales 
well into the millions. 

Artists like Biz Markie, Digital Underground, Young M,C., 
D.O.C., Big Daddy Kane, M.C. Hammer, Tone Loc, Public Ene- 
my, Luke Skyywalker, 2 Live Crew and others, have gained such 
notoriety and popularity that they've catapulted their indepen- 
dent labels into the big leagues and proven you don't need ma- 
jor bucks from major labels to break big, achieve gold status, 
and chart high. 

Although the majors have the big bucks and the industry 
muscle when it comes to producing flashy videos and acquiring 
radio airtime, they realize a critical part of the learning process 
has. been to understand the street base consumer and their 
needs. 

"One of the reasons why majors shied away from rap music 
in the beginning is because they just may not have been aware 
of it, or recognized what it's all about," says Neil Portnow, VP 
West Coast operations for Zomba /Jive, an independent label 
distributed by BMG /RCA. 

"Indies have been successful because they stay aware of the 
social patterns of the country," says Jimmy Smith, WGCI PD in 
Chicago. "They are bringing about change and the natural ex- 
pression of America." 

It's been more than 10 years since the first charted rap rec- 
ord, even though the music itself is closer to 15 years 
old. Others date the artistry of rap as far back as the 
'50s and '60s. And since that time it has grown by 
leaps and bounds, sometimes even catching the ear of 
a more mature audience. 

"The majors thought that rap and house music was 
just going to be a fad," says Wendell Greene, Delicious 
Vinyl's national promotion director. "They were too 
busy in meetings to know what was really going on. It 
wasn't until records started charting and crossing over 
that they stood up and took notice." 

Russell Simmons, who heads Def Jam Records, 
agrees, but adds that the real problem with majors is 
the way they look at the musical phenomenon. 

"It's a shame that the majors are into rap music and 
buying up indies solely for the market share and not for 
the music," Simmons says. "That hurts those of us that 
feel and live this music. At some majors there are a 

bunch of stupid, old people trying to figure out what's 
going on, and they're not even getting off the mark." 

The days of the indie skeptics are over. Now everybody wants 
to get into the act. The success of independents is documented 
in the success of Warner Bros. and Geffen Records. 

Over the years, Warner Bros., which accounts for a large 
chunk of the industry's music sales, has been, or is currently 
involved in varying deals with Paisley Park, Opal and Cold Chil- 
lin' as well as with subsidiaries like Sire, Qwest and Tommy Boy. 

Columbia has Def Jam and others. PolyGram has plans to de- 
velop a black -oriented music division and has hired Lisa Cortez, 
formerly of Russell Simmon's organization, to head the depart- 

BLACK- ORIENTED 
INDIES: 

Days of Skepticism 
Are Over 

as Street -Smart Labels 
Make Success 

Look Easy 
By DARLENE C. DONLOE 

ment, according to Ron Ellison, PolyGram VP promotions. 
"Rap is going to find its way into the mainstream," says Elli- 

son. "It sellls because there is a community of people 25 years 
and younger, lots of them. They have their own vibe, create 
their own language and lifestyle. That's why it's big." 

Geffen Records, the largest indie in the music industry before 
being acquired by MCA, proved the indies' effectiveness,. The 
company, whose distribution deal with Warner Bros. expires in 
December, had worldwide sales in excess of $225 million in 
1989. Led by David Geffen for the last decade, the company 
boasted numerous awards, including 50 gold records and 22 

Whistle 

platinum and nine certified multi -platinum records. 
Indies don't enjoy the airplay given to traditional, commercial 

acts on major labels. But that hasn't stopped them from taking 
chances, breaking barriers and knocking down the traditional 
walls. Almost miraculously, they have managed to rack up enor- 
mous record sales exclusively through a "word of mouth" net- 
work and limited television exposure. 

It's no secret that a number of the indies feel betrayed by 
black radio because of the medium's reluctance to take a 

chance. 
"Black radio has definitely turned its back on us," says Lisa 

Allen, acting president & VP of operations for West Coast Dis- 
tributors. If we had their support, there's no telling how big 
some of us could become. They're simply afraid because they 
don't want to jeopardize their advertising. There is reluctance 
on their part to step out. It's simply not happening for us. But, if 
I came through the door with a Warner Bros. product I'd be on 
the air in a second." 

Jeff Smith, WB's product manager, says that isn't always the 
case. "Of course the name Warner Bros. has more clout than 
some of the indie upstarts, but that doesn't always insure that 
we'll get the amount of airplay we want, or that we'll get it at all," 
says Smith. "It all comes down to good music. If the music isn't 
good it won't get played. I don't care who you are." 

Greg Mack, the morning drive DJ on KDAY Los Angeles, and 
the former MD of the teen -oriented AM station, says he under- 
stands the reluctance of some black radio stations to shy away 
from rap music. 

"Some of it is ignorance because they don't understand 
what's going on in today's music," says Mack, who is now a re- 

cording artist with an album on Motown Records and 
projects at MCA and Island. "Some simply don't play 

Sybil 

the product from indies because they don't play rap 
and most indie product is rap. It's as simple as that." 

On a KDAY's top 40 playlist, 15 are indie products 
with 25 from the majors. Since the station changed its 
format from "R &B to black," Mack, who initiated the 
change, says the station has developed a larger teen lis- 
tening audience that is more supportive than the tradi- 
tional R &B audience. 

"The hottest music right now is black music, not ur- 
ban music, there is a big difference," says Mack. "The 
reason some groups don't get the support of some 
black radio stations is because they aren't vanilla 
enough." 

Jimmy Smith of WGCI says urban radio has been 
supportive of independent labels, and insists that if in- 
dies were to get visibility first, it would make it a lot eas- 
ier to come to radio. 

"Instead of putting the blame on radio why not try to help by 
getting exposure," says WGCI's Smith. If it gets enough expo- 
sure, radio will pick it up. If it's hot, we'll play it." 

Smith, who says the most exciting music is on the indies, 
adds that his station strives to please advertisers and consum- 
ers, which is why the station plays music from controversial 

(Continued on page B -18) 
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BLACK VIDEO 
Gaining Ground Everyday Despite Limited 

Exposure and a Bright Home Future 
On Aug. 1, 1981, a new version of an old concept took off 
like wildfire and ultimately changed the look of the mu- 

sic industry. 
MTV launched its innovative 24 -hour music video program, 

debuting with "Video Killed The Radio Star," a song by the Bug- 
gies. 

The program became a hit bringing rock'n'roll and pop acts 
into the homes of millions of cable subscribers. The purpose of 
the show, of course, was to grab an audience of young record - 
buying (demographics 12 -34) enthusiasts who were more than 
happy to pay money to sit in front of the TV and watch their 
favorite artists perform their hit records right in their own living 
rooms. The record companies loved it because applying videos 
to the audios enhanced record sales. 

MTV's concept worked, and what followed was a multitude of 
regional and national video shows. These programs are hit -driv- 
en, chart- driven outlets that broadcast four -minute visualiza- 
tion packages across the airwaves day and night. Videos, cost- 
ing anywhere from a conservative $20,000 on up into the 
millions, have literally made thier way into almost every home in 
America -be it through video programs or longform music vid- 
eos, which are rapidly coming into their own. 

Today 49.3 million viewers subscribe to MTV in the U.S. and 
millions more to the smaller outlets. While a few cable shows 
have cut back on viewing hours, the majority have reported an 
increase in both their viewership and their on -air hours. 

While MTV, considered the granddaddy of all video shows, 
became an incredibly powerful entity, some industry experts 
and music fans had a problem with the rock'n'roll pop format. A 
large segment of the music population felt neglected, i.e. rap, 
R &B, jazz, reggae artists who were not invited to become a part 
of MTV's new musical movement. 

With the exception of pop superstars like Michael Jackson 
and Lionel Richie, who eventually infiltrated the ranks because 
of their crossover appeal, there were no black acts to be found 
on the music television outlet. 

That was nine years ago. Today, a splattering of black acts 
appear on MTV (even though the format has not changed) and 
on its offsprings, Club MTV, VH -1 and Yo! MTV Raps. 

Club MTV's 1989 tour featured a number of black artists, 
including Tone -Loc, Was (Not Was), and Milli Vanilli. 

Some industry executives still feel neglected by MTV's pro- 
gramming because, as one record company executive who re- 
quested anonymity says, "they will still make you wait until a 

black artist hits top 5 before they'll even think about showing 
the video. But a white artist doesn't have to have a hit to get 
played. It just doesn't seem fair. They should play whatever is 
hot at the time, black or white." 

"I still don't agree with MTV's concept," says Herb Moelis, of 
L.M.R. Records. "We have artists like Stevie B, who we started 
in the pop marketplace- making big waves in the music indus- 
try and we still can't get him on MTV. We haven't had one of our 
black acts on MTV or VH -1 because they're not conducive for 
indies. They tell us our videos aren't good enough." 

Although MTV has never aired any of her label's black acts, 
Sylvia Rhone, Atlantic Records' senior VP, says she doesn't 
knock the company for sticking to its format. 

"The same thing happens at radio stations," notes Rhone. 
"Everyone has a format. Atlantic's artists may not fit MTV's for- 
mat, but we do have Miki Howard on VH -1. Whether they're rac- 
ist is another question. They have their criteria and their for- 
mats. I guess if one wanted to look at its being racist, they 
could. But if you look at it pragmatically, you might see some- 
thing different. I say, thank goodness for BET." 

The question of whether MTV is racist against black artists is 
a delicate one. Some industry execs believe if the music doesn't 
fit the format, don't make waves. Still others feel the exclusion 
of R &B and rap is deliberate and archaic. 

"We have a problem with the MTVs and the Video Jukebox- 
es," says Luther Campbell of Luke Skyywalker Records. "Even 
though our music [rap] is what the poeple want to hear, some 
companies find it difficult to show us. I don't worry about it too 
much. You can't. You have to move on." 

"We have no more problem getting our black acts on MTV or 
VH -1 than we do any other video outlet," says Monica Lynch, 
who heads Tommy Boy Records with Tom Silverman. "In fact, 
MTV and VH -1 helped us break acts like De La Soul and Infor- 
mation Society." 

"I'm of the view that the only color that matters in music is 
green," says Jeff Shore, producer of Fox TV's "Pump It Up," a 

60- minute weekly rap show based in Los Angeles. "I don't think 

there is any overt racism, al- 
though I guess depending on 
who you are you could argue 
that there is." 

A.D. Washington, MCA Rec- 
ords' senior VP promotion/ 
marketing black music, says 
no one could escape racism in 
the music industry because 
"you can't separate the busi- 
ness from life. 

"The issue is larger than the 
industry," Washington says. 
"The whole business should be 
based on merit. The only way to kill racism is to put a lid on it." 

Traci Jordan, Motown's VP development /video, says she 
doesn't really worry about getting an act on MTV because it's 
not the format she focuses on. 

"I don't penalize them for their format," Jordan says. "My 
outlet would be VH -1, Yo! MTV and Club MTV anyway. "Penaliz- 
ing them would be like going to pop and asking them to play 
James Brown." 

"We don't really have a problem getting our videos aired," 
says Brute Bailey of Ruthless /Priority Records. "We try to be 
prudent in knowing where videos fit in. All things don't fit BET 
and all things don't fit MTV. But living in America in 1990 we're 
not away from racism. We're not devoid of racism in this busi- 
ness because it's a mirror of our community." 

A spokeman from MTV could not be reached for comment. 
The debut of Black Entertainment Television's "Video Soul" 

in 1983 was seen as a very important move for black artists. It 
gave urban contemporary groups an outlet from which to show- 
case their talents. Black videos had finally found a home. 

BET, the nation's first and only black- oriented television net- 
work, became a major contender for MTV, still considered the 
big guy on campus. The format of "Video Soul," which boasts 
29 million viewers, is that of a humorous program complete 
with live in -depth interviews, entertainment news and world pre- 
miere videos presented by the show's host Donnie Simpson, 
36, who is a DJ at WKYS -FM in Washington, where he is also the 
PD. 

While the show focuses on black artists, they also play the 
music of white artists like Lisa Stansfield, who scored big with 
"All Around The World." 

BET boasts a diverse audience of Hispanic, Asian and white 
(Continued on page B -20) 

The Black 
Flames 

The Winans 

Luther Vandross 

Today 

En Vogue 

Michael Cooper 

Perfect Gentlemen 

B-8 A Billboard Spotlight BILLBOARD JUNE 16, 1990 



11!E 

41 IVE RECORDS CELEBRATES BLACK MUSIC MONTH 
WITH THE SOUNDS OF MODERN SOUL 
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All For You 

KOOL MOE DEE 
African Pride EP 
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Get Busy 

TOO SHORT 
Short Dog's In The House 

LIZ TORRES 
The Queen Is In The House 

ATRIBE CALLED QUEST 
People's Instinctive Travels And The Paths Of Rhythm 

RUBY TURNER 
Paradise 



TODAY'S GLOBAL R &B 
(Continued from page B -1) 

heard 20 years ago. 
The re- explosion of soul music in this country, heralded in the 

last year by the likes of such British artists as Soul II Soul and 
Mica Paris and now by Lisa Stansfield, the Chimes, Ruby 
Turner, and others, is seen by many as a reaction against some 
of the more mechanical- sounding, producer- focused slickness 
of much of American contemporary R &B music. The British 
soul revival has rekindled the soul spirit in U.S. musicians, who 
are responding with their own updated versions of classic '60- 
'70s R &B sounds that echo the ground- breaking work of Mar- 
vin Gaye, Curtis Mayfield, James Brown, Aretha Franklin, and 
the Philadelphia International and Motown artists. 

Some acts, including Sybil ( "Don't Make Me Over "), M.C. 
Hammer ( "Dancin' Machine "), Whistle ( "Always And Forever "), 
the Good Girls ( "Love Is Like An Itchin' In 

My Heart"), and By All Means ( "Let's Get 
It On ") have found more immediate 
commercial success by covering a num- 
ber of hits from that era. Part of this re- 
tro movement has led more recently to 
the creation of Supremes -like "girl 
groups" like Body, En Vogue, the Good 
Girls, Shades Of Lace, and Seduction, 
while the demand for "bubblegum soul" 
among young buyers, led by the Boys 
and New Kids On The Block, has put acts 
like the Newtrons, the Superiors, and 
Perfect Gentlemen on the musical map. 
Acts like the Family Stand, Lenny Kra- 
vitz, Tashan, and others are seeking to 
recreate and expand upon the live sound 
and emotional feel of that era. 

This trend opens up the field for art- 
ists who want to experiment with a back - 
to- basics, less- gimmicky sound. "The music is taking a turn 
back to being more soulful and rhythmic," says Sharon Hey- 
ward, VP, black music promotion for Virgin Records, whose act 
Soul II Soul revolutionized the musical landscape with its brand 
of retronuevo R &B dance rhythms. "Soul lI Soul has set a new 
trend, just as Teddy Riley set the trend for the jack swing move- 
ment. Soul II Soul has broken new ground in that now artists 
make music that is more rhythmic and much more melodic." 

While the new swing toward the roots soul sound is generally 
perceived as positive for the music, there are still far too many 
imitators and sound -alikes. Imitation is the highest form of flat- 
tery, right? Well, familiarity is breeding contempt among many 
tired of the same sounding swing -beat or soul revival -beat re- 
cords. 

"The last really important changes were very rhythmic, were 
the things that were influenced by hip -hop and rap to a large 
extent, even new jack swing. Everybody has defined what those 
rhythmic characteristics are and incorporated those into every 
form of music -creating sameness in sound on black radio and 
hurting the developing artist of the future," says Benny Medina, 
head of black music A &R at Warner Bros. Records. 

Continues Medina: "The blame has to go to everybody. It in- 
volves artists, labels, and the advertiser- interested radio com- 
munity. I think record companies should bear a tremendous 
amount of responsibility. I recognize how concerned we are in 

getting a return on the investment [in the artist]. We have to 
discover the Ray Charles, Sarah Vaughns, B.B. Kings of today - 
I don't know whether we're giving those artists the chance to be 

themselves. I don't know whether a Jimi Hendrix could survive 
today, whether anybody could see the genius of a Prince." 

Sylvia Rhone, senior VP /GM of Atlantic Records, sees new 
hope for the "self- contained band," much like the creative con- 
glomerates that ruled the '70s charts like the Ohio Players, Par- 
liament, and Earth Wind & Fire. From a creative standpoint, 
one of the predominant trends in the '90s is that we'll be re- 

cording more with live musicians than in the past," says Rhone. 
"It's almost as if we're getting burned out on synthesized 
sounds and getting back to basics. We're investing a lot of time 
in doing groups like the Family Stand [which has been com- 
pared to the Family Stone]. The concept is that the the musi- 
cians who play on the record are the ones you'll see perform." 

The '80s also represented the reign of The Producer as the 
ultimate musical star. More artists are testing their skills behind 
the board, producing their own records and those of other art- 
ists, in particular Chuckii Booker, Angela Winbush, and Jimmy 
Varner & Stan Sheppard of By All Means. In the '90s, the inno- 
vations of Jimmy Jam & Terry Lewis and L.A. & Babyface have 

inspired the formation of a slew of new production companies 
and independent labels, with former DJs, rappers, musicians, 
and label executives trying their hand at creating a unique 
sound that will build them the next Flyte Tyme or La'Face em- 
pire. 

Crossover for black artists, that is, R &B -based records that 
meet with success in the pop arena, seems to be escalating. Still 
a sensitive subject for many black artists who feel that their 
product is perhaps given short shrift at labels in favor of more 
"mainstream- sounding" black projects, the fact is that cross- 
over presence is still the gateway to superstardom: millions of 
albums sold, sellout concert tours, and national press attention. 

"Our country has become a lot more multicultural than may- 
be a lot of people in industry realize," says Virgil Roberts, presi- 
dent of Solar Records, which released its smash crossover "Ba- 
byface" last year. "America is almost all an urban country now, 
which is a change from the last decade. A majority of people 
now live in urban areas. Because of the penetration of the me- 
dia, now you have a feel for the urban experience. Bill Cosby is 
in everybody's home, and so is MTV. 

"What's happened is that some of the racial barriers have 
started to be broken down and you get greater acceptance of 
the music. All of a sudden Luther [Vandross] has top 10 pop 

record. You see many more black artists, 
r including rap artists, crossing and hav- 

ing major pop records, and the country 
is programming urban." 

Roberts also notes that major labels, 
still haunted by the record industry 
downturn of the early '80s, have learned 
how to maximize an album project's life 
on the charts. "The music industry is 
more competitive. You're getting albums 
that have more hit songs in them," Rob- 
erts says. "There was a time when you 
put together two to three strong songs 
and the rest of the album was filler. Now 
they're putting five, six, seven strong 
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tracks on an album -every song is a potential single. The over- 
all content of reccrds is so strong, there's more material there 
to play. 

"Records stay on the charts 40, 50 weeks, the numbers have 
increased dramatically. The way the industry changed, when 
they release a single you get a remix; an album might have 10 
songs, with remixes you get 18 different pieces of music, gives 
an album more longevity. In the past if you put out a record and 
it wasn't a hit in Iwo weeks, they moved on. Now they're working 
singles longer," continues Roberts. When the music industry 
went through the last downturn, when nobody was buying re- 
cords, a lot of distributors became proficient at selling catalog, 
and those lessons learned from lean years, squeezing as much 
life as they could from catalog product, carried over. Now they 
are operating more efficiently. When all of a sudden [the mar- 
ket] seemed like it was cold, salespeople learned to exploit the 
marketplace. When you build up capacity to squeeze out sales, 
even in the good times, then something comes out that's good: 
you squeeze out multiplatinum albums. Look how many multi- 
million sellers there are! The explanation isn't that there is a 

larger number of people in the market, there are a larger num- 
ber of people buying." 

Among the more positive changes, say many in the industry, 
are socially conscious lyrics. The passing of 1989 into '90 has 

Dianne Reeves 

witnessed, besides the usu- 
al ballads and up -tempo 
dance tunes, a plethora of 
songs about issues. The 
Winans reign with Teddy 
Riley- produced "It's Time," 
Melba Moore's inspired all - 
star version of "Lift Every 

Voice And Sing" has brought the well -known song new recogni- 
tion, Tashan's "Black Man" single has brought the artists criti- 
cal raves, and new artist Milira is scoring with her remake of 
Marvin Gaye's "Mercy Mercy Me (The Ecology)" while M.C. 
Hammer's "Save The Children" also uses Gaye's work as a 

base. Rappers deserve credit for incorporating relevant social 
and political topics into the music. Currently riding the rap 
charts are records probing subjects as diverse as maintaining 
self- identity (Salt -N- Pepa's "Expression "), criticizing local and 
federal government policies ( "911 Is A Joke" by Public Enemy 
and "Pawns In The Game" by Professor Griff), and comments 
against drugs and crime ( "Murder Rap" by Above The Law). 

Says Medina: "One of the better trends I see at least in black 
music, we seem to be developing more of a need to speak of our 
culture. Some of the newer artists - Boogie Down Productions, 
A Tribe Called Quest, Jungle Brothers, and Public Enemy -the 
rap styles and artists are utilizing their clout to talk about more 
than just their neighborhoods." 

Despite the general feeling that the trend is a good one, publi- 
cizing issues of concern in the black community and raising 
awareness among younger listeners, message music still seems 
to meet with resistance at urban radio, particularly those sta- 
tions that wish to cultivate a broader -based audience. 

No, the age -old dichotomy of radio v. labels has not abated. 
Charges continue to fly from radio that labels do not under- 
stand the musical needs of the black listening audience and 
provide less- than -original or exciting product; labels feel that 
despite claims to the contrary, radio stifles creativity by playing 
sound -alike records by "safe" artists. Strict formatics at urban 
radio continue to restrict play for a number of artists, particu- 
larly in the areas of rap, jazz, black rock, and gospel. 

On the touring and concert front, there seems to be no single 
blockbuster tour apart from Janet Jackson's Rhythm Nation 
1814 extravaganza, which is storming through arenas at sell- 
out dates. Opportunities for independent black promoters have 
been steadily dwindling, as corporate sponsors step in to foot 
the bill and team with major promotion firms -most of which 

(Continued on page B -22) 
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adenas, Paul Young, Djavan, Black Flames, Wynton Marsalis, 
Branford Marsalis, Johnny Kemp and, likely, New Kids On The 
Block plus second albums from Slick Rick, Alyson Williams and 
Cheryl "Pepsii" Riley and the Superiors. New acts with albums 
slated for '90 release include singer /songwriter /producer Mar - 
iah Carey, the Superiors and Joeski Love, with Rodriguez noting 
that the label will strategically plan releases to ensure maximum 
concentration and an increased market share. 

Def Jam anticipates expanding its share of the marketplace 
this year, according to label founder Russell Simmons, with the 
launch of Rush Associated, an umbrella company that will fea- 
ture six (and possible seven) separate labels, with product dis- 
tributed through CBS. Simmons says that the success of 3rd 
Bass, Alyson Williams, Slick Rick, and Public Enemy and the 
strong response to product by Tashan, Oran "Juice" Jones, 
Black Flames and Newkirk have all contributed to the compa- 
ny's current strength but anticipates a bumper year with the re- 
lease of "possible 30 albums" through the Rush Associated 
set -up in the next 12 months. 

Included in the RAL product pipeline are albums by the Afros 
and the Famlee (JMJ Records); Sid and B -Tonn and the Don 
(Rush Associated); No Live Squad and Bitches With Problems 
(BWP) on No Face Records; Fever on the True Blue Label; and 
the launch of two other labels, Pump It Up Records from Public 
Enemy's Chuck D., and a rock label headed by "a prominent 
rock A &R guy." In addition, Simmons says that Def Jam will re- 
lease albums by Davy D., Nikki D., Dowtown Science, a Flavor 
Flay solo album and a second Alyson Williams set on OBR. 

Solidifying the black music department at Elektra has been a 

major priority for Doug Daniel, VP, black music, with the label 
enjoying success with new act Entouch (via the hit All Nite 
Long ") and current hit product by Howard Hewett (whose third 
album is already his best -selling project for the label) and Star - 
point, as well as raising visibility in the black music marketplace 
for Tracy Chapman. 

The company anticipates an extremely strong 1990 with an 
increased product flow and "an infra -structure and a cohesive 
team now in place." The much -anticipated third Elektra album 
due from Grammy- winning multi -platinum artist Anita Baker; a 

second set from platinum seller Keith Sweat; and a new Teddy 
Pendergrass album, preceded by a duet with label newcomer 
Lisa Fisher (whose debut set includes production from Luther 
Vandross) for the movie "The Adventures Of Ford Fairlane" are 
all due imminently. New albums from Entouch and Shinehead 
and label debuts by Memphis -based singer /producer Phalon 

Alexander (son of James Alexander of the Bar -kays) through a 

deal with indie Mega Jam Records, rap act Shazzy, male vocal- 
ist Keith Washington and Chicago -based band Mr. Fiddler are 
all scheduled before year's end. 

Taking chart veterans the O'Jays to a new level of sales suc- 
cess with current black music buyers via the "Serious" album 
(and two No. 1 R &B hits), continuing to cement Natalie Cole's 
position in the marketplace, and the launch of Orpheus Rec- 
ords' Eric Gable were among the major accomplishments for 
EMI this past year. Glynice Coleman, the label's national direc- 
tor of urban promotion, says the company is currently continu- 
ing its successful streak via product from Dianne Reeves, Na- 
jee, the "Def By Temptation" soundtrack from Orpheus (which 
includes hit singles from Freddie Jackson and Ashford & Simp- 
son and tracks by Eric Gable and Z- Looke), the Natalie Cole hit 
"Wild Women Do" from the soundtrack of "Pretty Woman," and 
Evelyn Champagne King's second set for the label. 

Due from EMI in the upcoming months: the debut album by 
former Soul II Soul vocalist Caron Wheeler (entitled "UK Blak "); 
a second set from Orpheus artist Alex Bugnon (tagged "Any 
Love" and including an instrumental version of the Luther Van- 
dross hit); a first album by duo Answered Questions (featuring 
Morris Renti, formerly with the Gap Band and L.A. background 
vocalist Marva King); the debut set from 17 -year old female vo- 
calist Marrisa Rose; in the rap arena, product from Orpheus' 
Arabian Prince and Compton's Most Wanted, UBC, a second al- 
bum from Jaz; and the debut by Bervin Harris on Orpheus. 

Considering his first year at the label as "great for openers!," 
Epic's Hank Caldwell, senior VP black music, focuses on the 
breakthrough crossover (and ongoing black music) success of 
superstar Luther Vandross (with the single "Here And Now" 
and his seventh consecutive platinum album with the double set 
"The Best Of Love, The Best Of Luther Vandross "), Solar /Epic's 
Babyface (with a double platinum -plus album) and Calloway 
(with "I Wanna Be Rich ") as exemplifying a new cohesiveness 
and joint team effort with Epic's pop promotion staff. Caldwell 
adds that the launch of Sweet Obsession last year, the addition 
of Above The Law through Epic's deal with Ruthless Records, 
the initial success of WTG's Louie Louie and hits on Tabu acts 
Mary Davis and Demetrius Perry are also important accom- 
plishments for the label. 

New product due from Epic this year will include: a Michael 
Jackson "Greatest Hits" package which will feature five new 
cuts; albums from Solar /Epic acts Midnight Star, the Deele (in- 
cluding L.A. & Babyface), Shalamar, Lakeside, Jeffrey Daniel 
(ex- Shalamar member), and new female group Absolute; new 
releases by Tabu stalwarts Cherrelle and Alexander O'Neal and 
first albums by rap group African Unity and Late Night Magic; 
new Epic albums from Teena Marie, Tony Terry, Sweet Obses- 

sion and Keisha Jackson, with the possibility of a fourth album 
from Sade; and label debuts from Kathy Sledge (formerly of Sis- 
ter Sledge), D- Lavance, Victoria Wilson -James (produced by 
Jazzie B. of Soul II Soul), Janice Dempsey, and Something Spe- 
cial. 

For Island, the past 12 months have afforded the label an 
opportunity to effectively establish a presence on the rap scene, 
according to Lisa Jackson, the label's black music A &R director, 
with successful projects from Young M C. (via Delicious Vinyl), 
Shelley Thunder (Mango), X -Clan and the Boo -Yaa T.R.I.B.E. 
(both on 4th & Broadway). The company also achieved strong 
response for By All Means with their second album (and major 
black music hits "Let's Get It On" and "Do You Still Remem- 
ber?"), as well as Miles Jaye, and continued the process of 
breaking Will Downing (a regular hitmaker in the U.K.), main- 
tained momentum in the launch of British vocalist Mica Paris, 
and received positive reaction to a Sly & Robbie collaborative 
effort with KRS -One. 

Due this year: a second Island album ( "Stickin' To My Guns ") 
by the legendary Etta James; a new Mica Paris set; the label de- 
but by Cissy Houston; plus albums by the Bhundu Boys; dance - 
oriented artist Robert Owens; the 49'ers; rappers Laquan; two 
spin -off groups from X -Clan, Professor X and Isis; And Why Not, 
a funk /pop band from the U.K.; and IV Deep, a contemporary 
young R &B group. Jackson adds that new product from Tone - 
Loc and Young M.C. through Delicious Vinyl and a new Shelley 
Thunder album are also possible before December. 

Platinum status for Too Short, the further solidification of 
KRS -One, the ongoing success of Boogie Down Productions, the 
ongoing establishing of Jonathan Butler as a multi- format artist, 
the U.S. launch of Ruby Turner (with No. 1 black music single in 
"It's Gonna Be Alright ") and the initial response to house -ori- 
ented ac: Mr. Lee (whose "Get Busy' was the first project to 
emerge from the company's newly -created Chicago studio com- 
plex) are among the highlights of a great year at Jive, says Bar- 
ry Weiss, senior VP, who adds that the company renegotiated a 

worldwide distribution deal with RCA /BMG. 
Current excitement over product by A Tribe Called Quest, Mr. 

Lee, Glenn Jones, and Kool Moe Dee (a special 4 -track entitled 
"African Pride" featuring two new sides) are sustaining the la- 
bel whose 1990 release schedule is extensive with a special six - 
track jazz- instrumental EP due from Jonathan Butler preceding 
a new vocal album (due in the summer); albums by Boogie 
Down Productions ( "Edutainment "), Too Short, Samantha Fox 
and the Wee Poppa Girls; the She -Rockers (produced by Tech - 
notronic), Liz Torres, Kool Rock Jay a West Coast -based rap- 
per) and Kid Rock; a solo album by D -Nice (of BDP) entitled "Ifs 
All About Me "; the label debut by UTFO; the launch of new teen 

(Continued on page B -16) 
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WIDER SPECTRUM 
(Continued from page B -14) 

act Hi -Five; a new Kool Moe Dee album produced by Teddy Ril- 
ey; the debut by R &B /jazz saxophonist Vincent Henry; plus two 
new albums from Vanessa Bell Armstrong (including a Christ- 
mas collection). 

MCA's status as a black music powerhouse continues un- 
abated and according to Louil Silas Jr., executive VP A &R /artist 
development, black music, "1990 is an artist development 
year" with releases due from new, mid -level and superstar acts. 
Silas notes that the label is extremely proud of establishing 
Bobby Brown as a bona -fide star worldwide (with sales in ex- 
cess of 6 million copies) while the immediate response to the 
BBD (Bell, Bivins & DeVoe of New Edition) album has "far sur- 
passed our expectations." Other strong acts for MCA this past 
year have included Heavy D. & the Boyz with a breakthrough, 
platinum -plus album ( "Big Tyme "), Jody Watley with her sec- 
ond platinum -selling album, the group Guy (with a platinum - 
plus album), Stephanie Mills (with two No. 1 singles from a 

close -to- platinum third MCA album), and Patti Labelle (with a 

near -gold album). 
Already generating sales excitement at the label this year 

have been projects by George Howard (on his third MCA album 
"Personal "), Klymaxx ( "The Maxx Is Back" spurred by the hit 
single "Good Love "), new male vocalist Jeff Redd, teen group 
the Newtrons and female act Body (with their debut "Footsteps 
In The Dark" single and album). Silas says the upcoming re- 
leases include: all- important second albums by platinum artist 
Pebbles (produced by L.A. & Babyface) and the MAC Band; a 

third set by Perri (opening for Anita Baker on an international 
tour this year); the label debuts by hitmaker Ray Parker Jr. and 
Bernadette Cooper; a new album by Eric B. & Rakim (coming 
off a near -platinum set); a first solo album by Raalbumh Tres - 
vant (of New Edition); a second MCA album by Sheena Easton; 
and label debuts by Stacy & Kimiko (formerly the Sugar Babes), 
Omar Chandler (featured on Keith Sewat's debut album and 
produced by Sweat), male vocalist John Pagano (who debuted 
on George Howard's "Shower You With Love" single), and New 
York -based vocalist Myleka Thompson. Silas adds that new al- 

bums are likely from (a revamped) Loose Ends and Ready For 
The World and possible from New Edition, Patti LaBelle, Steph- 
anie Mills, Jody Watley, Heavy D. & the Boyz, and Bobby Brown. 

Noting that the focus for the latter half of 1989 was "con- 
tinuing to set up the future of the label," Motown's COO Harry 
Anger cites the "Do The Right Thing" soundtrack, initial Mo- 
town product by Wrecks'n'Effect, and the launch of the Good 
Girls as contributing to the rejuvenated company's standing in 
the marketplace. Since the beginning of the year, Motown has 
seen major chart action with the Temptations, Stacy Lattisaw 
( "Where Do We Go From Here," a No. 1 black music hit duet 
with New Edition's Johnny Gill), Smokey Robinson, the sound- 
track from the hit movie "House Party," and an immediate re- 
sponse to Gill's Motown solo debut (with hit single "Rub You 
The Right Way "). 

In addition to a major catalog push, a 30th anniversary cam- 
paign (with Pepsi -Cola as major sponsor) and a planned return 
of the famed Motortown Revue road tour featuring a number of 
the label's newer acts, the label's 1990 activities include the 
release of product by platinum sellers the Boyz; Motown debut 
albums by the Pointer Sisters, Shandice Wilson, La La and Reb- 
bie Jackson; second albums by Gerald Alston (produced by 
James Carmichael), Today and Ada Dyer; initial product from 
Motown's Apollo Theater Records' deal on female vocalist Mi- 
lira; and the first albums from new female rapper Misa, Pretty 
In Pink, Crystal & Penny, Curio, Artz & Kraftz (produced by 
Teddy Riley), and club favorites Blaze. Anger says that he also 
anticipates new albums from Stevie Wonder and Lionel Richie 
and possibly an album from Diana Ross before year's end. 

With the label undergoing major roster changes, Ed Eckstine, 
executive VP, talent & creative affairs, PolyGram Inc. and GM, 
Wing says that PolyGram is gearing up to "redefine our position 
in the black music area." Success with Angela Winbush's sec- 
ond solo album and chart action with the Main Ingredient along- 
side the launch of former Atlantic Starr vocalist Sharon Bry- 
ant's solo career (via two No. 1 black music hits "Let Go" and 
"My Foolish Heart" from a strong debut album) kept the label 
active last year. 

Eckstine notes that both PolyGram and Wing are headed for a 

hot streak with current projects by Cameo, Tony!Toni!Tone! and 
Shades Of Lace receiving strong response. A second Vanessa 

Williams album for Wing is due this summer, with releases by 
comedian Sinbad (featuring the Boyz, M.C. Lyte and Chubb 
Rock), the late Robin Harris, Marva Hicks, Marvin Sease, Gerry 
Woo, and the Robert Cray Band all likely by December. 

Success with new acts has been the key to RCA's ongoing for- 
ay into the black music marketplace. Skip Miller, VP black mu- 
sic, notes that the label fared well with debut product on Grady 
Harrell (a top 10 R &B single in "Sticks & Stones "), Tyler Collins 
(two top 10 black chart hits) and Bobby Ross Avila (a teen act 
who is touring with New Kids On The Block), and with an in- 
creased black music staff (including the addition of former 
longtime Motown executive Miller London), Miller anticipates 
further expansion for the division. 

The label is currently active with product on L.A. -based Domi- 
no Theory (a debut album), a duet by Grayson Hugh and soul 
veteran Betty Wright ( "How 'Bout Us ? ") and Troy Johnson 
( "Virgin Girt" single), with albums due from new rap act 415 
and Grady Harrell in the upcoming months. RCA recently 
signed a distribution deal with L.M.R. Records which features 
rapper Stevie B. 

"We broke into the R &B field with gusto and we are now es- 
tablished in the black music field," declares Sharon Heyward, 
VP R &B promotion & marketing, at Virgin. With two million 
sales for Grammy- winning Soul II Soul's debut album (which in- 
cludes two No. 1 R &B hits, both major pop charters), six million 
sales on Paula Abdul's first album (featuring four top 5 black 
music hits), the success of After 7 with a No. 1 single ( "Ready 
Or Not ") from their gold -plus debut (produced by L.A. & Baby - 
face), chart action on E.U., a top 5 R &B single for Boy George, 
two top 10 black music hits for Cheryl Lynn, a critically -ac- 
claimed first album by Neneh Cherry and two top 5 rap singles 
from Redhead Kingpin, Heyward's claim is justified. 

Currently scoring with a first album from New York -based act 
Aftershock and the first single ( "Get A Life ") from Soul II Soul's 
much -anticipated second album, the label is gearing up for sev- 
eral major releases. "We're primed for the '90s," says Hey- 
ward, with debut albums by Lalah Hathaway (daughter of the 
late Donny Hathaway, whose album includes production by An- 
gela Winbush, Andre Fischer and Derek Bramble); Kipper Jones 
(former lead vocalist with Tease); Starleana (formerly with 

(Continued on page B -22) 
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STREET -SMART LABELS 
(Continued from page B -6) 

groups like 2 Live Crew and NWA during its Saturday evening 
(10 p.m. -2 a.m.) show, "Rap Down Side A &B." 

"Rap music and house music move a lot of product," says 
Jeff Smith. "The success of the sound can't be ignored." 

As testimony to the strength of the music are the numerous 
magazine covers rap has graced in the past year, most recently 
Newsweek, which has outraged the rap community with its de- 
piction of rap as an obscene and violent expression. 

Regardless of the outlook for rap by the "white establish- 
ment," the rap phenomena moves on into the ears of a growing 
white audience. Indie record execs continue to pump out the 
music the people of the streets want to hear. 

Cold Chillin, Def Jam, Jive, L.M.R., Luke Skyywalker, Macola, 
West Coast Distributors, Delicious Vinyl, Tommy Boy, and Ruth- 
less /Priority are just a few of the indies that make it all look 
easy. 

COLD CHILLIN': For five years, Cold Chillin' Records has suc- 
cessfully kept their artists in the mix. The original roster con- 
sisted of Big Daddy Kane, Biz Markie, Roxanne Shante, Kool G 

Rap and MC Shan. All are still holding their own, but by far, 
Kane and Markie are making their marks. 

Clearly 1989 was the best year for the label, by far, accord- 
ing to Jeff Smith, Warner Bros. production manager. Within 
eight months Kane's "I Get The Job Done," has sold over 
800,000 and is quickly closing in on a million. Markie's "Just A 

Friend," which came out last August and shipped over a million, 
has been certified gold by the RIAA, signifying sales in excess of 
500,000 units. Meanwhile, the album, which also features the 
single "It's Spring," is also approaching gold status. 

Both Markie and Kane phenomenally sold millions of records 
with very little airplay. Word of mouth has become rap's mar- 
keting tool. 

"We're going to do a lot of product this year," Smith says. 
"Rap continues to move a lot of product. We're still not getting a 

lot of respect because we don't hear our rap artists on the radio 
very often. But we're optimistic that will change. We've never 
had a bomb rap record. Actually we do better with rap than with 
our other music." 

MC Shan, whose first album was a disappointment, will 
emrge this year with a new sound. Biz Markie has just signed a 

production deal for the group IU Kid Capri, featuring his broth- 
er. Shan's new single, "It Don't Mean A Thing" from the album 
"Play It Again Shan," is expected to make a splash. A new 
group, 2 Deep, dropped the single "I Didn't Do My Homework" 
in April, and the group Master Ace just released "Music Man." 

The average record sales for an act on Cold Chillin' is 
450,000, Smith says. The label, which has held a distribution 
deal with Warner Bros. for two years, will release its "Cold 
Gold" compilation and video package this June, featuring its 
successful acts. 

Clearly rap music is doing better than any other music. In 

fact, according to Jeff Smith, the company has never had a 

bomb with a rap song. Even with the success of Cold Chillin' to 
the popularity and dominance of rap music, Smith says black 
music is not carrying the industry. 

"I don't think it's carrying the industry, but I do think there is 

a clear influence that has spread," Smith says. 
Darryl Lindsay, product manager at Cold Chillin', says the la- 

bel plans to continue its path, detouring only to place more 
product this year than last -and getting more airtime where 
possible. 

"Rap is going to continue," Lindsay says, "and we plan to be 
right on top of it just like we've always been." 

LUKE SKYYWALKER: No one raised more controversy and 
hell this year than Luke Skyywalker and his 2 Live Crew. 
Skyywalker, alias Luther Campbell, says the whole thing was in- 
tentional, a creative marketing tool to bring attention to his la- 
bel and his artists. It worked. 

"It was a conscious effort to shock people," Campbell said. 
"It was a road no one chose to go down." 

2 Live Crew's sexually explicit album, "As Nasty As They 
Wanna Be," which did include a warning label, underwent enor- 
mous attacks in Florida, the headquarters of the rap- oriented 
label. Even so, the group, which has three gold albums, a plati- 
num album and both a gold and platinum single, has managed 
to sell millions of albums without music radio support. 

So volatile was the Crew's album, that Florida Gov. Bob Marti- 
nez tried to get it prosecuted for violation of the state's pornog- 
raphy and racketeering penal codes. Two of Florida's counties 
declared the album obscene and banned it for sale to both 
adults and minors. A record chain pulled the album for all of its 
22 Florida stores and a 19- year -old Sarasota, Fla., record store 
clerk was arrested on a felony charge after selling a copy of the 
"Nasty" album to an 11- year -old girl. 

Whatta year, and it's only been five months. 
Campbell, 29, insists his music is "adult comedy." 
"I didn't invent this kind of material," Campbell says. "There 

are other people out there doing the same thing. Why are they 
focusing on me ?" 

Luke Skyywalker started five years ago with the song "Throw 
The D," a 12 -inch which sold 150,000 copies. Campbell said 
he started the label out of spite. The previous year he had re- 
corded a record for a company in Miami and didn't get paid. So 
Campbell got even by becoming independent. 

"It was difficult in the beginning because distributors 
wouldn't take out the product for us. Then they found out we 
had good product," Campbell says. "The independent labels 
have had a real influence on the record industry for the last 15 
years. We have the hits." 

Campbell says he's upset that the majors have entered into 
the rap scene, primarily because they are too "bourgeois and 
don't know our music or how to market it. 

"The majors don't know where to spend the money," Camp- 
bell says. "It bothers me that majors are involved because rap 
music is our music. Our music is what people want. You have to 
go to the streets and the clubs. I will never sell to a major unless 
they paid me some crazy amount. But that will never happen 
because they won't give me a white contract. They'll want to 
give me a black contract. Believe me, there's a big difference." 

Luke Skyywalker records has sold over three million records. 
Campbell expects to double that amount this year. 

The label is counting on the success of Professor Griff's new 
solo career. The controversial Griff, the "Minister of Informa- 
tion," was formerly with Public Enemy. He was dropped from 
the group last year because of the negative publicity over com- 
ments in a Washington newspaper quoting Griff as saying Jews 
were behind "the majority of the wickedness" in the world. He 
was eventually reinstated, but in a less visible role. Griff's solo 
album is "Pawns in the Game." 

Other artists on the label include Tony MF Rock, Anquette 
and Le Juan Love. Groups expected to break big this year are 
Poison Clan and Rhythm Radicals, whose album is titled "Two 
Lowlife MFs." 

DEF JAM: Russell Simmons, the brainchild behind Def Jam 
Records, admits he's not really an independent because of the 
support the label gets from Columbia. 
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Still, this independent label that's not independent, has a red - 
hot roster that includes, 3rd Bass, which has sold 700,000 rec- 
ords. Others on the roster include Public Enemy, Kool J and T 
Shan. 

"The thing about being independent is that we are able to 
take a lot of chances that the majors won't take," Simmons 
says. "We're a phenomenon and the majors didn't see the po- 
tential. I resent the fact that some majors are getting involved 
with rap now because they're old people who are only in this for 
the market share and not for the music. They hurt us develop- 
mentally. At least Ruben Rodriguez [Columbia's senior VP of 
black music] is sensitive to a good record getting its place." 

Simmons says the majors have become so enthralled with 
rap that every major has put out more rap music in the last six 
months than he's put out in six years. 

But there is a method to Simmon's madness. He recently 
bought several record companies including, Pumpin Up, Fever 
Records, JMJ Records, True Blue, and No Face. 

"I bought these labels because I can't stand to hear the same 
thing all the time," Simmons says. "It gets boring. It's time to do 
something different." 

To combat the reluctance of radio to play a significant 
amount of rap, Simmons is now negotiating to buy radio sta- 
tions in New York, Chicago and Los Angeles. 

"The only way we're going to change radio is to buy them our- 
selves and get a radio network going." 

DELICIOUS VINYL: Wendell Greene, Delicious Vinyl's nation- 
al promotion director, understands why the majors want to be- 
come part of the current music movement. 

"It's the hottest thing happening right now," he surmises. 
"They can't ignore it any longer even if they wanted to. They can 
no longer consider this music a fad. We're dominating the in- 
dustry right now." 

Greene knows of what he speaks. Delicious Vinyl's two main 
rap artists, Tone Loc and Young M.C., both bona -fide crossover 
hits, are celebrating phenomenal debuts. 

Tone Loc's "Wild Thing" reached No. 2 on the pop charts. 
"Funky Cold Medina" sold a million copies, while his album, 
"Loc'ed After Dark" sold a whopping 2.5 million copies. Both 
the album and single are certified multi -platinum by the RIAA. 

Young M.C. sold 1.7 million of his debut album (distributed 
by Island Records) "Stone Cold Rhymin" while his single, "Bust 
A Move," which sold 1.5 million copies, reached No. 7 on the 
pop charts. 

Neither one of the artists started out at black radio, accord- 
ing to Greene. 

Other artists on the label include Body & Soul and Def Jeff. 
"It wasn't until alternative rock, which played 'Wild Thing' and 

CHRs which really pushed the records that black radio found it 
was forced to play the music," Greene says. "I don't fault black 
radio because a song like 'Bust A Move' is pop anyway. I don't 
think a black radio station has to play a record just because an 
artist is black. But I do think if the music is hot, they may have 
to take a second look at what's happening." 

With or without black radio support, Greene says black music 
is clearly carrying the industry, "or at least the industry is being 
influenced by it." 

Delicious Vinyl is the success story of Mike Ross and Matt 
Dike, who began the label three years ago in a room behind a 

Hollywood Thai restaurant. They were quickly signed to a distri- 
bution deal with Island Record's 4th & Broadway subsidiary, 
largely due to the interest of Island's chairman Chris Blackwell. 
The label has expanded so much, it finally had to move in April 
to accommodate a larger staff. 

JIVE RECORDS: Jive Records has been around international- 
ly for 15 years, with eight years in America. During those eight 
years they've concentrated their efforts on establishing them- 
selves as a contender within the indie industry. 

"I believe anything in the industry that allows for discovery 
and development of new talent is a positive," says Neil Portnow, 
VP West Coast operations for Zomba /Jive. "The indies, unlike 
the majors, are creative and adventurous." 

Jive's roster reads like a who's who in rap with groups like DJ 
Jazzy Jeff & the Fresh Prince, Boogie Down Productions and 
Kool Moe Dee. 

The label sold millions of records with DJ Jazzy Jeff pulling in 
three million on its own. 

One of the hottest new acts on the roster is the group A Tribe 
Called Quest with the single, "I Left My Wallet In El Segundo." 

Jive doesn't suffer from lack of radio airtime because of its 
affiliation with BMG /RCA. 

"We're a hybrid," explains Portnow. "We're independent, but 
distributed through a major company that has clout, that makes 
a difference. It's true that radio lacks being adventurous. But 
sooner or later radio will recognize that something more than 
music is going on. There are sociological elements involved." 

WEST COAST DISTRIBUTORS: When West Coast Distribu- 
tors first came on the scene it consisted of four labels: Egyptian 
Empire, Techno -Hop, City Fresh (which replaced Dream Team) 

(Continued on page B -20) 
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and Kru Cut. 
Egyptian Empire, started by Greg Broussard and run by Lisa 

Allen, VP of operations, is the only one left. Broussard and Allen 
bought out the other three labels after computing that of the $1 
million in sales, Egyptian Empire accounted for 93 %, or more 
than $900,000 of the total. 

"It wasn't feasible to continue that way," says Allen who runs 
the day -to -day operations of the company housed in a convert- 
ed automobile hangar in South Central Los Angeles. 

The company's roster includes Egyptian Lover, which is 
Broussard, 2 O'clock, Get Large Posse, Jamie Jupiter and Te & 
Joezee. The label hit big with Rodney O & Joe Cooley's album 
"Me And Joe" last year, which sold 265,000. 

In 1983, Egyptian Lover's "Egypt Egypt" was hot. The album 
still sells 3,000 units a month, according to Allen. The label re- 
cently released Eygptian Lover's "Greatest Hits," which is a 

combination of the only two albums ever released by Brous - 
sard-"On The Nile" and "One Track Mind." So far it has sold 
70,000. 

Since January, Allen says, West Coast Distributors has 
grossed $400,000 and expects to gross well over a million as it 
has in previous years. 

Although the company, which drops about four albums per 
year, has been successful, Allen is skeptical of the outlook for 
independent labels. 

"I'm really disappointed with the independent organizations," 
says Allen who believes her label's success is due to their exten- 
sive catalog. "In 1983 the indies were the answer. Since then, 
there has been no unity. It's just become a hungry market with 
everyone out for themselves. If things don't shape up, indies will 
fall apart." 

Allen, 27, says if the right deal came her way, she'd get out of 
the independent record business. She says, however, that she 
has had offers from Atlantic, Jive /RCA and Warner Bros. They 
just were not the right deal for the label. 

"It also doesn't help that black radio has turned their backs 
on us," Allen says. "At least if we had their help things would 
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look brighter. Our extensive retail promotions break our prod- 
ucts. I don't see things getting better. But we'll keep plugging 
away. You have to keep hot product out and constantly drop 
what they [radio and the public]- wants to have and hear." 

TOMMY BOY: For nearly a decade, Tommy Boy Records has 
had a hand in developing some of music's most exciting artists. 
Tom Silverman started the label in 1981 when he was a pub- 
lisher of Disco News, which was later named Dance Music Re- 
port. 

Now teamed with Monica Lynch as president, the label is con- 
tinuing its tradition of excellence with Digital Undergrund, DJ 
Red Alert, Steinski, Latin Rascals, Queen Latifah, De La Soul, 
Double D and new artists like J.C. Lodge. 

Lynch credits indies with keeping the music industry in a sys- 
tem of checks and balances. 

"We all know that there are people out there trying to imitate 
what the indies can do," explains Lynch who adds that the label 
released about five albums last year, but will drop about 12 this 
year. "We have the advantage of coming up with wonderful 
marketing game plans because of our size and mobility; majors 
can't do that." 

She adds that the music industry would be "dull" if only six 
companies dominated. 

So far this year, Digital Underground with the hit "Humpty 
Dance" has been certified gold with De La Soul expected to do 
the same. De La Soul is expected to hit with a funky package in 
June and plans are already underway to reservice Digital Under- 
ground's first single "Do What You Like" with a remix and re- 
edit of the video. Queen Latifah featuring Monie Love is on its 
way to gold with another album set to start production in Au- 
gust. 

Without revealing actual numbers, Lynch says billing is up 
350% over previous years. 

This year, Lynch says the label will try various avenues with 
808 State, a new -age dance group, which is at the forefront of 
the Manchester musical movement happening in the U.K. 

"Unlike the majors we break acts through clubs, specialty rap 
shows and some video," Lynch says. 

When it comes to radio, Lynch says it does look as if black 
radio has turned its back on rap music. 

"An increasing number of urban stations won't play rap mu- 
sic. Or they'll play it, but won't report it," she says. "The way I 

look at it, rap is a big underground success and sooner or later 
something is going to have to give." 

Silverman and Lynch recently put together a deal with 
Warner Bros. that will make them WB VPs. Their deal allows 
product to be released independently or through WB. With a 

50% interest in Tommy Boy already, WB can exercise its option 
and pick up the other 50% of the company. 

RUTHLESS /PRIORITY: Bryan Turner started Priority Rec- 
ords in 1985 expecting only to sell about 100,000 records. 

"I really didn't bank on selling a lot of records," he laughs. 
Five years later, though, the label has sales in the millions. 

Parlaying the fruits of his labor with the successful record sales 
of the California Raisins, Turner and his friend Jerry Heller 
teamed up on a record deal Heller needed with one of his cli- 
ents. 

The clients, NWA and Eazy E, are the original reasons for 
launching of Ruthless /Priority. What followed was the success 
of "Eazy- Duz -lt," which sold over 150,000 units and then the 
ablum which sold more than one million units. Success didn't 
end there. The controversy -plagued NWA album "Straight 
Outta Compton" was highly successful, selling well over a mil- 
lion units as well. 

Eazy E's album "Split Personality" is due in July, while NWA's 
new, as yet untitled, album is due in August. NWA's album, 
which prompted a letter to Turner from the FBI, is still selling 
70,000 units a month, Turner says. 

"The whole rap movement has been successful because it 
was so original, forbidden and controversial," Turner says. 

Turner and partner Mark Cerami owe their success to timing. 
Their roster includes Tres -3, Big Lady K, Ice Cube and Low Pro- 
file. 

"We came into this when West Coast rap was coming into its 
maturity," Turner says. "I think the majors are rather embar- 
rassed that they let this whole thing get by them in the begin- 
ning simply because they didn't want to take the time to under- 
stand what was going on. I think they were afraid of touching 
rap because it's so real. As I remember, though, under the con- 
stitution you can talk about whatever you want." 

Priority's 10- volume compilation, "Rap Masters," a smorgas- 
bord of rap's beginnings dating back to the Sugar Hill Gang and 
Grandmaster Flash is so popular, it has sold over one million 
units in six months." 

L.M.R.: Herb Moelis and partner Sam Lafrak run a tight oper- 
ation at L.M.R., now in its second year of indie life. They've had 
eight singles reach the top 50 and have a hot act in rapper Ste- 
vie B, who scored big with his 12 -inch single "Part Of Your 
Body." The album sold three million copies. Moelis says Stevie 
B was working at several odd jobs before accepting $5,000 to 

put out four albums for the label. Both parties are happy with 
the outcome. Moelis says it was all possible because of the flexi- 
bility of independent labels. 

"The one thing about indies," offers Moelis, "is that we can 
sell 100,000 copies of a product and be OK. Majors can't. In- 
dies lend a more personal touch. In actuality we gamble on new 
music and act as a farm system for the majors. I like to think 
that we keep avenues opened for unknown artists." 

With Stevie B, L.M.R. went to the pop market first because 
Moelis says they believe in going "across- the -board." Moelis 
hates to think in terms of black, white, green or purple music. 

"I like music, it shouldn't be classified by a color," he says. 
Moelis hasn't experienced the barriers at black radio experi- 

enced by other black- oriented indies. 
"I'd like to think that there really isn't a problem," Moelis 

says. "If it's good, play it. If you like it, buy it." 
New product ready to ship from L.M.R. includes a new Cana- 

dian rap act called Miestro and a group called Fresh West. 
Charles Christopher, a 24- year -old singer out of Annapolis, Md. 
is expected to break big with an R &B dance record called 
"Don't Step On My Feet." 

SELECT: Frank Munao founded Select Records in 1981 quite 
by accident. He had been a manager of a group under contract 
to MCA Records. He became disenchanted when he took the 
group on the road because he consistently found there had 
been no advance work done before the group hit town. 

"It was really disappointing," Munao remembers. 
One thing lead to another and Munao remembered jokingly 

saying "let's do our own label." And he did. 
Munao, the label president, doesn't want to be reminded of 

his first year's record sales. 
"It was clearly a mute testament to my optimism," he laughs. 
Recent years have been quite the opposite with 1989 record 

sales hitting the $10 million mark. That number was attained 
largely through the efforts of Kid 'N Play, currently one of the 
hottest rap acts in the industry. 

"Rap will continue to be dominant for a while," insists Munao. 
"It's exciting and it appeals to the right people -people who 
want to buy records. For the first time in history you have 
young, black people speaking with a powerful voice and black 
radio doesn't support them." 

Munao disagrees with the reports that rap is too violent and 
too negative to be played on radio. 

"There are too many worthwhile rappers to concentrate on 
the ones radio critics say are violent," Munao says. "Black radio 
seems to accept rap less than CHR. It all seems very strange." 

Munao acknowledges that Kid 'N Play's "Rollin' With Kid 'N 
Play" had great acceptance, but there are times when the dice 
haven't rolled his labels way. 

"There are some records that the stations simply cannot re- 
ject," Munao says. 

The secret to his success, Munao says, is his label's pursuit of 
quality. The label concentrates on the club, retail and college 
radio promotion for support. 

BLACK VIDEO 
(Continued from page B -8) 

viewers. 
"We don't care what color an artist is, if the video is good, 

we'll play it," says Jefferi K. Lee, BET's VP of network opera- 
tion /programming. "We play what people like to listen to. It's 
never been our thing not to play white artists." 

Unlike MTV, which caught flack when it made an initial deci- 
sion not to air urban music, Lee says BET opts to play what's 
hot regardless of the artist's ethnicity. 

Lee says it didn't bother him when MTV made their choice of 
airing only rock and pop. 

"It was a business decision," Lee says. "If I was in their shoes, 
I wouldn't have done it. But it's OK, in a way we've been vindi- 
cated because they had to come up with shows in which to 
showcase the music anyway. America is still America. 'Video 
Soul' proves there is a market for black videos to be displayed. 
BET and videos have become extremely important. Black music 
is more than music, it's a lifestyle. We're playing a tremendous 
role. There are many groups who otherwise would never get the 
exposure they deserve if it were not for us." 

Lee points to groups like Wing Records' Tony!Toni!Tone!, 
whose music gained major airplay after debuting on "Video 
Soul." 

"Video Soul" receives about 30 videos a day, a big jump from 
the 20 the show received per month when it debuted. 

"Black videos have changed," offers Lee who has been with 
BET for almost nine years. "They used to be just performances. 
There was no marketing and no real preparation. Now they're all 
theatrical." 

Although Lee doesn't have a problem with MTV's philosophy, 
he does have a gripe with some record companies who prefer to 

(Continued on page B -22) 
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BLACK VIDEO 
(Continued from page B -20) 

give exclusivity rights of videos by black artists to MTV instead 
of BET. 

Case in point is the ongoing rift with A &M Records over Janet 
Jackson's videos. 

"We started playing Janet Jackson's 'Dream Street' video 
from the 'Fame' show long before MTV had anything to do with 
her," says Lee. "Then when she got hot A &M gave MTV exclu- 
sivity to her What Have You Done For Me Lately video and oth- 
ers. It seemed that the record company didn't think BET was 
important enough." 

Lee retaliated by pulling all of A &M's artists from the video 
roster. Lee says the same thing happened with videos from 
Jackson's "Rhythm Nation 1814" album. MTV would retain ex- 
clusivity rights for a period of time before other video outlets 
could broadcast the videos. 

"Individual artists aside, BET's impact and importance has 
been proven out," says Lee. "We're only getting bigger and bet- 
ter." 

When looking at the big picture, most record company execu- 
tives agree that black videos have come a long way since 1983. 
They agree that the story of black videos is one of a positive, 
forward movement that has made an enormous impact on the 
video market. 

"Black videos have become more sophisticated, competitive 
and state -of- the -art," says Linda Haynes, Virgin Records' pub- 
licity director /R &B specialist. "The visual impact can't be ig- 
nored. Videos have become extremely important when it comes 
to breaking an act. You can hear a record, but when you have 
visual effects and a story, you can't compare the value. Getting 
a video in the right place, like BET, is like getting all the radio 
stations everywhere to play your music at the same itme." 

Haynes says although Paula Abdul's records were already 
selling well, the choreographer /singer's career really skyrocket- 
ed after her videos were aired. 

"Paula is now a multimedia star," says Haynes. "She's gor- 
geous, can dance and when people see her -we completely run 
them over with our production." 
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Haynes adds that the same has happened for the group After 
7 whose video "Ready Or Not" has catapulted them to another 
level. 

"We bring the concerts to people's homes," says Haynes. 
"Our primary focus is to sell records. Videos provide us the op- 
portunity to do so." 

While black videos have improved their production, story - 
lines, treatments, technology, and production over the years, 
Rhone says things haven't improved much because the expo- 
sure for black acts is still limited. 

"Exposure and imagery is so important," says Rhone. "It's a 

shame that the black videos' impact is limited by the number of 
outlets available. Still, videos are a major tool in augmenting any 
marketing campaign." 

MCA's Washington says videos have become "a way of life" 
and are so important that it's "frightening to have a hit record 
without a video because what you sell is what you get back." 

He adds that since 1983, black video's look and effective- 
ness is like "night and day" because of the good concepts, great 
packages and more expensive, sophisticated look. 

"It's wonderful to see how black music is progressing," Wash- 
ington says. "A lot of the big fellas in music now are black. Black 
music is making more and more contributions and holding its 
own across the board. It's doing better now, more than ever, 
and videos have played an important part in that progress." 

"It's an essential marketing tool," says Traci Jordan, Motown, 
VP A &R. "Video enhances an artist's popularity." 

So far, no one has tracked the number of increased sales be- 
cause of a video's popularity. But, Jordan says it is easier to 
track video shows which air rap acts. "Because of the lack of 
radio time they get, it would be a lot easier to see the immediate 
sales of a rap act's video." 

Neil Portnow, VP, West Coast operations at Zomba /Jive, says 
since artists cannot depend on radio, they have no choice but to 
count on their videos. 

You can't be adventurous in radio, so you have to be cre- 
ative and adventurous when presenting an artist's video," says 
Portnow. "What the people are saying in the videos and how 
they're being presented has become unbelievably powerful." 

To accommodate the flood of videos in the marketplace, a 

number of video outlets have burst upon the scene including 
"Pump It Up," the regional show hosted by Delicious Vinyl's fe- 
male rapper Denise "Dee" Barnes, Hit Video USA, VH -1, TBS' 
"Night Tracks," Video Jukebox Network (a pay -per -play video 
system), and a myriad of others. 

Even the Playboy Channel is getting into the act with its "Play- 
boy's Hot Rocks" show which began airing in May. John Sloate, 
co- producer of the show, says the premise of the show is to "air 
what everyone else won't." The controversial group 2 Live Crew 
appeared on the show's virgin run. 

Although MTV often remains the first priority among video 
departments, more and more labels are finding that local shows 
are coming out of Chicago, Tampa, San Francisco, Akron, Pitts- 
burgh, and Orlando. And most of these shows have already 
proven their ability to help break black and white acts. 

Since only 40% of U.S. households have cable, shows like 
Fox Television's "Pump It Up," now seen in seven markets, are 
gaining ground everyday. The show, only six months old, has 
already made its mark, adding Houston, Washington D.C. and 
New York to its schedule earlier this year. 

"Pump It Up," which goes after the 16 -34, young /old, black/ 
white viewer, features the artistry of some of the industry's 
most popular rappers. Because of a rapper's limited amount of 
radio airtime, videos have become an essential part of a rap- 
per's popularity and record sales. The show is unique in its com- 
fortable, laid -back approach. 

The show is successful because we tapped a specific mar- 
ket," says Jeff Shore, "Pump It Up's" producer. "We reach an 
audience that others won't reach which is rap fans and people 
without cable." 

Shore also credits the significant success and infectiousness 
of the show to Barnes' credibility. Barnes is a natural at putting 
her guests at ease. She essentially hangs out with the guests 
going everywhere from the record store with Jazzy Jeff & the 
Fresh Prince, to the basketball court with Tone Loc. 

"We get into their lifestyle," says associate producer Scott St. 
John. "We're a very informal show." 

"Night Tracks," which airs videos from acts such as Regina 
Belle, Salt -N -Pepa, After 7, Biz Markie, Kool Moe Dee, Rob Base, 
Janet Jackson, Calloway, Babyface, M.C. Hammer, and Digital 
Underground, airs 10 hours of videos a week inserting a two - 
hour movie geared toward a young viewing audience. 

Producer H.B. Barnum Ill says he goes on his own instincts 
when programming "Night Tracks," which has a half million 
viewers. As long as the song is hot and the video is not violent or 
overtly sexual, Barnum says he'd air them. Barnum says he tries 
to keep the seven -year -old show well -balanced. 

"We won't play all R &B or all rock," says Barnum. "I'll play 
Janet Jackson and then turn around and play Motley Crue. I 

don't care what color an artist is. They could be pink or green, 

but as long as there's a hit record and hot video, we'll show it." 
Now, according to some industry executives, video is the 

"magical marketing tool" for breaking an artist. Clearly, black 
artists are not enjoying the abundance of video outlets as their 
pop counterparts, therefore they don't enjoy as much national 
exposure. 

"Even so, black music just keeps on improving," says MCA's 
Washington. "It's one of those things where it refuses to be held 
back." DARLENE C. DONLOE 

WIDER SPECTRUM 
(Continued from page B -16) 

Deja); new male singer Kyle Jason; female rapper Harmony (Ms. 
Melodie's sister); Latin rapper Kid Frost; and M.C. Skat Cat 
(who was featured on Paula Abdul's "Opposites Attract" hit) all 
due soon. A label deal with rap entrepreneur Nat Robinson for 
Bum Rush Records will give Virgin three new rap acts (M.C. 
Peaches, Kings Of Swing, and Bashar), with a new Redhead 
Kingpin album also slated before year's end. Albums are also 
anticipated from Lavine Hudson and E.U. 

In addition to continued success with mainstream black mu- 
sic acts, Warner Bros. made major inroads with its rap acts dur- 
ing 1989, according to Ernie Singleton, senior VP, marketing & 
promotion, black music. "We have now established ourselves as 
competitive in the marketplace," he notes, citing Big Daddy 
Kane's second close -to- platinum album, Biz Markie's gold -plus 
album and platinum single ( "Just A Friend "), Ice -T's third gold 
album (headed toward platinum) and the strong interest in the 
Jungle Brothers' debut album as examples. Warner has also 
scored with seven No. 1 black music singles during the past 
nine months, with records by Quincy Jones, Prince, Frankie 
Beverly & Maze and Atlantic Starr. Jones' "Back On The Block" 
(close to double platinum status) has also enjoyed a 12 -week 
run as No. 1 black music album and 13 weeks as the top jazz 
album, while Prince's platinum -plus "Batdance" album, and 
Maze's label debut (gold -plus, headed for platinum, spurred by 
the act's current sell -out tour) along with product by the Isley 
Brothers (featuring Ronald Isley), Michael Cooper, James In- 
gram, Geffen acts David Peaston and Christopher Williams and 
the re- establishing of vocalist Randy Crawford as a major chart 
act have all contributed to the company's strength in the mar- 
ketplace this past year. 

Current multi- format activity on product by Jane Childs and 
Madonna, a new Winans album and a second Jamaica Boys al- 
bum are tasters for what Singleton predicts will be a bumper 
year. A first Warner album from El DeBarge is due, together 
with an album from Royalty (including production by Full 
Force), the soundtrack from Prince's "Graffiti Bridge" movie, 
the much -heralded reunion of the Time (with Prince, Jimmy 
Jam & Terry Lewis, Morris Day and Jesse Johnson), a major 
West Coast -based rap compilation "We're All In The Same 
Gang" (featuring, among others, King T., Body & Soul, Def Jef, 
Young M.C., Tone Loc, Michelle, Above The Law, Ice -T, NWA, 
J.J. Fad, M.C. Hammer and Digital Underground on the title 
track as well as several new rap acts) aimed at raising commu- 
nity consciousness in combatting gang violence, at least two 
"Dick Tracy " -related album projects albums from Unity 2 and 2 
Deep, two major Cold Chillin' albums (one by Marley Marl, the 
other a compilation), the solo debut by ex- Atlantic Starr vocalist 
Barbara Weathers, a new Force MD's album through Tommy 
Boy Records, a first "world beat " -oriented album from new art- 
ist Chris Thomas, a jazz -based album from George Benson and 
the label debut by Thelma Houston. 

TODAY'S GLOBAL R &B 
(Continued from page B -10) 

are not black- owned -to present some of the hottest R &B art- 
ists. Darryl Brooks, co -owner of Washington, D.C. -based G- 
Street Express, says his promotion company will be expanding 
to consider non -concert businesses in the face of a lackluster 
summer touring season. "Right now it's kind of thin," says 
Brooks of the outlook for the small promoter. "How can you go 
to the major markets if you don't have those kind of [corporate] 
guns with you ?" 

Brooks also points to the fact that many popular, youth -ori- 
ented groups are not sufficient draws by themselves and must 
be presented in packages. "Radio is not playing rap. That youn- 
ger -demo stuff that caters to festivals isn't being nurtured, un- 
less L.L. Cool J comes out with a hit. I've got a package with nine 
acts at the Capital Center in Washington, D.C.," continues 
Brooks. "Out of nine, only three of them are getting airplay." 

CREDITS: Editorial by Janine McAdams, Billboard Black Music Edi- 
tor, David Nathan, freelance music writer in Los Angeles, and Dar- 
lene C. Donloe, a freelance music writer in Los Angeles; Photo coor- 
dination, Kastle Lund; Cover & design, Anne Richardson Daniel. 
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McDonald Takes New Disk `To Heart' 
Ex- Doobie Is Back On The Solo Circuit 

BY THOM DUFFY 

NEW YORK- Michael McDonald 
wasn't about to rush- release a new 
album for career or business reasons. 
"It's hard for me, as an artist, to see 
this album as more important than 
the last one," he admits, talking on 
the phone from California, amid re- 
hearsals for a summer tour. 

Except, of course, that this album, 
"Take It To Heart," is McDonald's 
first solo disk in five years and a 
chance for this soulful, soft -spoken 
artist to reclaim fans who have fol- 
lowed him for a more than a decade, 
through his days fronting the Doobie 
Brothers, his hit duets with the likes 
of Patti LaBelle, and his earlier solo 
success with such singles as "Sweet 
Freedom." 

The sweet voice of late- period Doo- 
bie Brothers hits such as "What A 
Fool Believes" chose to sit out that 

band's reunion tour last year, opting 
for his own return this spring with 
"Take It To Heart," his third solo al- 
bum for Warner Bros. /Reprise Rec- 
ords. But why the five -year break be- 
tween "No Lookin' Back" in 1985 and 
this release? 

"The most honest answer is that 
I'm not that prolific," says McDon- 
ald. "And there were the opportuni- 
ties of working live and the records 
with Patti and James." McDonald's 
duet with James Ingram, "Ya Mo B 
There," hit the top 20 in 1984. Then 
"On My Own," with Patti LaBelle, be- 
came a No. 1 smash, holding the top 
slot for three weeks in 1986. 

While settling down a bit and start- 
ing a family with his wife, singer 
Amy Holland, McDonald also found 
that his hit -laden track record al- 
lowed him to tour without an album. 
Booked by the William Morris Agen- 
cy, his shows have ranged from out- 

Brent Bourgeois' Tag Is 
Virgin's New Charisma 

BY DAVE DiMARTINO 

LOS ANGELES -In many ways, 
Brent Bourgeois is in an enviable po- 
sition. His new, self -titled album 
marks not only his solo debut, but 
that of Charisma Records, the new 
label started earlier this year by the 
Virgin Group. 

Bourgeois is thus assured his 
name -and that of his new label - 
will be given the maximum exposure 
any start-up company requires. He 
can also feel secure knowing his new 
album was deemed strong enough to 
launch an entire label. 

"Brent is a well- rounded artist," 
says Phil Quartararo, Charisma 
president and former senior VP of 
marketing and promotion at Virgin. 
"He's got the ability to play a pop 

song, a rock song, an adult contem- 
porary song, and even run into the 
urban side a little bit. He's an all - 
around artist. And he represented 
for us what we wanted to exhibit in 
terms of the kind of product we're 
going to be coming out with at Cha- 
risma." 

Aside from Bourgeois, Charisma 
is working album rock radio with 
guitarist Gary Moore's version of 
"Oh Pretty Woman," and currently 
gaining some reaction at modern 
rock outlets with singles from the 
Irish quartet Something Happens 
and British singer /songwriter 
Kirsty MacColl. The label is making 
its move on the black music charts 
with Maxi Priests' reggae -tinged sin- 
gle "Close To You." 

(Continued on next page) 

Garden State Honors Its Own 
Smithereens, Markie, Snow Lead List 

BY SCOTT BRODEUR 

NEW BRUNSWICK, N.J. -The 
Smithereens, Biz Markie, and Phoebe 
Snow each took home three awards 
at the second annual Garden State 
Music Awards held May 30 at the 
State Theater here. 

Following the success of their Cap- 
itol Records album "11" and the sin- 
gle "A Girl Like You," the Smither- 
eens received awards for best New 
Jersey artist, best pop -rock single, 
and best music video. 

Snow swept the R &B /dance cate- 
gory, and Biz Markie, who was one of 
the rare multiple winners present at 

the ceremony, swept the rap awards. 
The show, hosted by actor /comedi- 

an Robert Wuhl and drummer Max 
Weinberg of the E Street Band, hon- 
ored artists who were either born in 
New Jersey or who have lived in the 
state for a substantial period of time. 
Music journalists and radio station 
personnel from across the state nomi- 
nated performers for 23 different cat- 
egories, and residents of New Jersey, 
limited to one ballot each, voted by 
mail. 

The three -hour awards ceremony 
was flavored with live performances 
from rappers Queen Latifah and K- 

(Continued on page 56) 

door festival dates before tens of 
thousands to unannounced club 
shows. "It was an 'anywhere, any- 
time' kind of attitude," says McDon- 
ald, conceding that he was often will- 
ing to do more low -profile dates than 
perhaps his managers, Howard 
Kaufman and Craig Fruin at H.K. 
Management, might have liked. 

But as the title track of "Take It To 
Heart" cracks the Hot 100 Singles 
chart and rises into the top 20 on the 

(Continued on next page) 

Piano Man Meets Violin Virtuoso. Billy Joel talks backstage with renowned 
classical violinist Eugene Fodor at McNichols Arena in Denver, where Joel 
invited Fodor to perform with his band on "The Downeaster 'Alexa'." Fodor has 
recently signed a management deal with Chuck Morris Entertainment. Joel 
continues his successful "Storm Front" tour with two sold -out shows June 22 
and 23 at Yankee Stadium, the only major solo star since James Brown to stage 
a full -scale concert there. Coinciding with Joel's tour, CBS Music Video has 
released "Eye Of The Storm," a 25- minute collection of three videos from the 
"Storm Front" album and other previously unreleased footage. 

Paul McCartney? Not In Their Back Yard; 
Les Paul At 75; Hunters & Collectors 

BOOLA, BOOLA: Living next to the Yale Bowl in 
New Haven, Conn., residents in the quiet, well -heeled 
neighborhood of Westville have seen it all: traffic 
jams, fans imbibing alcohol, even, in one tragic epi- 
sode, a postevent melee at the stadium resulting in se- 
rious injuries to a young woman and negligence suits 
against the city. 

The events involved, however, were college football 
games, not rock'n'roll shows. Yet rock concerts have 
been effectively blocked from the bowl for a decade 
by the protests of a minority of area residents. As a 
reporter who covered the pop beat in New Haven for 
five years in the early '80s, I suffered a dose of déjà vu 
when Paul McCartney canceled 
plans for a July 29 date at the Yale 
Bowl (Billboard June 9). McCart- 
ney's manager, Richard Ogden, 
said in a statement that "Paul is 
very sensitive to community con- 
cerns of this sort and has no desire 
to be the catalyst for such a deep, 
divisive controversy within the 
city." 

Now it ought to come as no sur- 
prise that McCartney -who cut a 
sponsorship deal reserving blocks of seats for Visa 
Gold Card holders -would be particularly sensitive to 
the gentry in an area like Westville. But the issues il- 
lustrated here also go beyond this tour and even this 
venue. 

One is the double standard repeatedly applied to 
sporting events and pop concerts. In New Haven, the 
same neighborhood that feared it would be overrun 
during concerts has gladly lent its front lawns as 
parking lots for Yale- Harvard football matches. Offi- 
cials wisely banned alcohol from the proposed McCart- 
ney show. But you can be sure the cocktails flow at 
tailgate parties before Yale football games. 

And when disputes like this arise anywhere, it's also 
worth asking what responsibility any city dweller has 
to the larger community. As Billboard correspondent 
Randall Beach and his wife, Jennifer Kaylin, who 
are both Westville residents, wrote in a letter to the 
New Haven Advocate: "When these people bought 
their houses near the Yale Bowl, they must have real- 
ized that sometimes they would have to put up with 
public events in their neighborhood. Football games, 
parades, road races, street festivals, jazz concerts, 
and rock concerts are all part of city life. Residents of 
New Haven's other neighborhoods have to put up 
with it; why shouldn't Westvillers ?" 

MORE FROM LES: "As far as me personally, I 

would try to ignore it as much as I could," quipped 
guitarist Les Paul of his 75th birthday June 9. He 
won't have a chance. A birthday bash is planned for 
Tuesday (12) at the Hard Rock Cafe in New York, with 
such admirers as Joe Perry and Brad Whitford of 
Aerosmith expected. Paul, whose pioneering work 
with multitrack recording and the solid -body electric 
guitar that bears his name helped revolutionize pop 
music, is still at it. Aside from playing every Monday 
at Fat Tuesday's in New York, Paul is planning a se- 
ries of new disks with a who's who of rock, jazz, and 
blues -most of whom he has played with in his long 
career. He's building a new studio for the project at 

his New Jersey home. "The car- 
penters are out there right now," 
he says. "I'm very excited about 
it." 

ON THE LINE: While Famous 
Artists Agency is well known for 
its impressive dance and rap ros- 
ter, the booking firm has been ex- 
panding its reach of late. Recent 
signings include Atlantic's Laura 
Branigan and CBS hard rock /me- 

tal act Riot, as well as two of the newest acts on the 
dance charts, Snap and Beats International, both on 
Arista Records ... Orpheus Records has signed the 
New York dance /pop duo Atoozi, whose debut for the 
EMI label is expected this summer. 

ON THE BEAT: After years of praise and disks 
Down Under, with solid rock songwriting soaked in 
social concern, and the push of a major label behind it, 
the band seems poised for a U.S. breakthrough. Mid- 
night Oil, you say? Nope. That tale now belongs to 
Australia's Hunters & Collectors, whose opening set 
for the Oils at Radio City Music Hall May 29, showcas- 
ing their Atlantic debut, "Ghost Nation," ranged from 
rich, moody rhythms to horn-fired punch, from the 
drive of their single "When The River Runs Dry" to a 
Ray Charles cover offering Oz -style R &B. H &C is on 
tour with Midnight Oil through late June ... "Savage 
warrior angst," declares Rob Tyner, former lead sing- 
er for Detroit's seminal and celebrated MC5, of the 
motivation behind "Blood Brothers," his uncompro- 
mising return to form on R &A Records. Contact: 
Mark Edwards at 313 -524 -4730 . .. M.C. Hammer hits 
the road June 20 in Louisville, Ky., with a 30- perform- 
er, revue -style show, featuring four opening acts - 
Oaktown's 3 -5 -7, Troop, Michelle, and After 7 -and 
trumpeted by those low -key folks at Capitol Records 
as "a once -in -a- lifetime extravaganza." 

by Thom Duffy 
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Oil In The Streets. Midnight Oil 
staged a midday concert in midtown 
Manhattan May 30 before the second 
of two shows by the Columbia 
Records act at Radio City Music Hall. 
The group rocked on a flatbed truck 
across the street from the Exxon 
Building, in front of a banner reading 
"Midnight Oil Makes You Dance; 
Exxon Oil Makes Us Sick." At a later 
press conference, lead singer Peter 
Garrett elaborated on the band's 
protest of the Exxon Valdez oil spill 
last year in Alaska's Prince William 
Sound. (Photo: Chuck Pulin) 

MICHAEL McDONALD 
(Gontinìied from preceding page) 

Hot Adult Contemporary chart, Mc- 
Donald and his band were due out on 
the outdoor tour circuit beginning 
June 9 in Dallas. 

For this album, McDonald says, he 
was looking for "that combination of 
songs that are a little more geared 
for playing live." 

He got the sounds he was looking 
for working with writers such as hit 
maker Diane Warren, who co-wrote 
the title track, and longtime favorite 
Paul Carrack, as well as producers in- 
cluding Don Was and Ted Temple - 
man. 

"Being an artist -a songwriter and 
musician -I'm still amazed at people 
like Ted and Don who have that over- 
view of what it's going to take to 
make this [song] a hit record." 

But McDonald gives away too 
much credit, says Templeman, senior 
VP and director of A &R at Warner 
Bros. "He knows what's right," says 
Templeman. "A lot of these things 
were Mike's idea and he would say, 
'Ted, what do you think ?' It was true 
co-production. 

"I think that everyone at the label 
is such a Michael McDonald fan," 
Templeman continues. "He's one of 
our most respected artists." 

That is one reason, certainly, why 
McDonald was able to woodshed un- 
til he came up with the album he 
wanted to release. 

And for longtime McDonald fans, 
"Take It To Heart" contains some 
surprises: the Shep Pettibone dance 
mix of "All We Got," which opens the 
disk; the rock -hard rhythm of "Home - 
boy"; and the Stan Getz sax break on 
"You Show Me." The disk also fea- 
tures the more familiar soulful pop 
that is a signature of McDonald's mu- 
sic. 

"We did step out a little bit in an ef- 
fort to break any preconceptions peo- 
ple have," he says. "But that's a thin 
line to walk." 

BOURGEOIS' TAG IS VIRGIN'S NEW CHARISMA 
(Continued from preceding page) 

Bourgeois' ability to play adult 
contemporary songs is amply dem- 
onstrated by the success of the al- 
bum's first single, "Dare To Fall In 
Love," which has scaled both the 
Hot Adult Contemporary chart and 
the Hot 100 Singles chart. The ac- 
companying videoclip recently en- 
tered VH -l's "Top 21 Countdown" as 
well. 

How does Bourgeois feel about 
being Charisma's first release? In 
fact, says the former member of Is- 
land Records' Bourgeois Tagg, he 
had some serious reservations at 

first. 
"I was actually given the choice, 

when I first signed, to go on Virgin 
itself or to launch this label," he 
says. "And I didn't really have the 
faintest idea what to do. I didn't real- 
ly understand, at that point, that it 
meant that Phil Quartararo was not 
going to be at Virgin, that he was 
just going to be at Charisma. So my 
first reaction was, 'I'll go with the 
stability of Virgin, because, hey, I'm 
not going to be your test balloon.' 
But my management really straight- 
ened me out on that point." 

Bourgeois now says he has been 
given "the opportunity that comes 
along once in a career -and for a lot 
of people, maybe not at all," that is, 
to be the first offering from a major 
new industry player. "All the periph- 
eral promotion that goes along with 
being the first release," he says, "all 
the support for Phil Quartararo in 
the WEA system -everybody loves 
Phil, and everybody wants him to do 
a great job. And I'm on the coattails 
of all that stuff." 

Meanwhile, at Charisma, Quartar- 
aro sees some similarities in the new 

duties he now faces and his former 
stint at Virgin. 

"The one thing that we spent an 
awful lot of time doing was launch- 
ing Virgin Records as a label," he 
says. "And every artist we had was 
a debut artist, an unknown artist, so 
we sort of became the experts in 
that area. It didn't make us better 
than everybody else, it just gave us a 
little bit more experience. So it 
doesn't make us smarter -but when 
every act you're working is un- 
known or unheard of, you sure do 
get a lot of practice at it." 
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18,000-Seat Amphitheater To Be Built 
Next To Michigan's Palace At Auburn Hills 
AUBURN HILLS, Mich. -An 18,000 - 
seat amphitheater will be built next 
to the Palace of Auburn Hills arena, 
whose owners will build and operate 
the shed in this Detroit suburb. 

The Palace Gardens, with 8,000 
covered seats and a lawn capacity of 
10,000, is designed to be the largest 
amphitheater in Michigan when it 
opens in May 1991, outranking the 
16,000 -seat Pine Knob Music Theater. 

With ground breaking set for Au- 
gust, the Palace Gardens is expected 
to host 50 -100 events during each 
May- September season, beginning 
next year, according to Thomas S. 
Wilson, president of the Palace /Pa- 
lace Gardens and CEO of the Detroit 
Pistons basketball team. 

"Just as the Palace [arena] has pro- 
vided the area with entertainment op- 
tions which might not have been 
available otherwise in the market- 
place ... we will actively pursue com- 
mitments from touring theater and 

TALENT 
IN ACTION 

Broadway groups to play the Palace 
Gardens," said Wilson in a statement. 
The Palace complex is owned by Are- 
na Associates Inc., a partnership of 
William Davidson, David Hermelin, 
and Robert Sosnick. 

Plans for the amphitheater, to be 
built on a 50 -acre site in the north- 
west corner of the 140 -acre Palace 
complex, will emphasize its parklike 
setting and will include numerous 
amenities. Lawn seating, for exam- 
ple, will face three large video 
screens suspended from the pavilion 
roof and vending locations on the 
lawn will offer chairs, blankets, um- 
brellas, and rain gear, as well as tour 
merchandise. 

Forty -two suites will be built into 
the sloping hillside of the amphithe- 
ater offering amenities similar to 
those found in arena skyboxes while 
avoiding sightline interference for 
other fans. 

The covered pavilion also will fea- 

ture video screens and upholstered, 
theater -style seating. 

In addition to concession areas for 
the Palace Gardens, offering varied 
fare, arena facilities such as a par- 
ents' quiet room, restaurants, and 
lounges will be open during amphi- 
theater events. Performers at the 
Palace Gardens will have the use of a 
private pool and patio area, sauna 
and whirlpool and workout facility. 

The existing parking areas will be 
expanded by 2,500 spaces for a total 
parking capacity of 10,900 vehicles. 
The Detroit architectural firm of Ros- 
setti Associates, award -winning de- 
signer of the Palace arena, has been 
contracted for the amphitheater. The 
general contractor for the Palace are- 
na, R.E. Dailey, also will build the 
Palace Gardens. At both buildings, 
Volume Services is the concession- 
aire, Ogden Leisure Services the mer- 
chandiser, and TicketMaster the tick- 
eting service. 

SUZANNE VEGA 

Cambridge Corn Exchange 
Cambridge, England 

WITH A SET design that resembled 
a college common room, Suzanne 
Vega should have been more com- 
fortable playing in this famous uni- 
versity town than she appeared, par- 
ticularly since she opened her U.K. 
tour here three weeks earlier. 

But Vega was never able to con- 
nect with her audience long enough 
to leave the kind of impression that 
her deceptively sweet music and hard 
lyrics merit. There were occasionally 
lighthearted and impromptu mo- 
ments; when she said, "Feel free to 
ask any questions" and promptly got 
a marriage proposal, or when she 
took a childlike stance for the "Walla- 

bee Song." But there were also long 
periods of unrelieved introspection 
when she drifted out of reach. 

Vega reserved most of her anec- 
dotes for older songs. In doing so, 
she shortchanged new, less familiar 
songs from her current A &M re- 
lease, "Days Of Open Hand." 

Her band's neat baroque folk tend- 
ed to emphasize the music's pristine 
qualities, except when the musicians 
stretched on songs like the ambitious 
"Those Whole Girls," where they 
added a dynamic edge that was lack- 
ing on songs like "Marlene On The 
Wall," "Solitude Standing," and 
"Luka." 

The full potential of Vegá s songs 
was realized when she was at her 
most exposed, playing solo or with 
acoustic backing and putting num- 
bers like "Some Journey," "Room 
Off The Street," "Neighborhood 
Girl," and "Gypsy" into stark relief. 
But she needs to maintain this impact 

GARDEN STATE SALUTES ITS OWN 
(Continued from page 54A) 

YZE, rockers John Eddie and Saraya, 
jazz singer Little Jimmy Scott, soul 
singer Evelyn "Champagne" King, 
and the vocal group the Shirelles. 

"The difference between New Jer- 
sey and other places is you," Eddie 
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told the audience of about 600 people 
between songs in his brief set, which 
included a sizzling cover of Elvis 
Presley's "Suspicious Minds." "You 
people are what makes it happen in 
New Jersey." 

Bon Jovi drummer Tico Torres, 
who showed up to pick up the best 
pop -rock album award for "New Jer- 
sey" and best -pop -rock -male- vocalist 
award for band mate Jon Bon Jovi, 
drew shrieks as he thanked the 
crowd from his home state. 

Skid Row won as best new artist, 
Stanley Jordan's "Cornucopia" took 
the award for best jazz album, and 
Joe Walsh's "Rocky Mountain Way" 
won for best classic performance. 
The Isley Brothers received an award 
for best male vocals in R &B or dance 
and Sandy Saraya, lead singer of the 
band Saraya, won best female vocal- 
ist in the pop -rock category. 

In addition, Les Paul and the late 
Sarah Vaughan were inducted into 
the Garden State Music Hall of 
Fame. 

if her show is to be more than a dan- 
gling conversation. 

HUGH FIELDER 

SOCIAL DISTORTION 

GANG GREEN 

The Trocadero, Philadelphia 

ALMOST APOLOGIZING for the 
revamped, cleaner sound on his 
group's major -label debut, lead sing- 
er Mike Ness of Social Distortion 
reminisced repeatedly from the stage 
at this May 21 show about his punk 
days, an era marked, he said, by 
"Quaaludes and gin and tonics." 

Yet, no matter how far the songs 
on the self -titled album for Epic 
strayed from this Southern Califor- 
nia band's hardcore past, they didn't 
need Ness' defending. "Story Of My 
Life" and "Sick Boys," though lyri- 
cally simplistic, stood on their own 
and carried a three -chord urgency ab- 
sent in much of today's pop. The tat- 
too- covered Ness, spitting from the 
stage, gnarled out every line. 

With the proven formula of finding 
a melodic chorus and going to it 
quickly and often, Ness and company 
played a powerful 90- minute set of 
mostly new material for the all -ages 
crowd of a few hundred people. The 
band was at its best when it jumped 
into the meaty, blues grunge of "It 
Coulda Been Me" and "Drug Train" 
and the very catchy pop single, "Ball 
And Chain," a first -hand account of 
Ness' past addictions. 

Gang Green, a Boston band that 
refuses to give up its hardcore 
stance, pounded things out for about 
45 minutes to open the show. Though 
its distortion -drenched skateboard 
boogie is a lot less fashionable these 
days, it was still fun to hear singer 
Chris Doherty whine the vocals to the 
band's trademark song, "Alcohol," as 
well as "Voices Carry," its acceler- 
ated cover of the 'Til Tuesday ballad. 
The rest of the set, most of which 
came from the group's recent live 
Emergo /Roadrunner release, "Can't 
Live Without It," blurred by without 
incident. 

SCOTT BRODEUR 

1 
TO P lÓ BOXSCORE GROSSES 

CONCERT 

BUSINESS' 
Gross Attendance 

Venue Date(s) Ticket Price(s) Capacity Promoter 

AMUSEMENT 

ARTIST(S) 

PHIL COLLINS Nassau May 31- 

Veterans June 2 

Memorial 

Coliseum 

Uniondale, N.Y. 

$1,357,200 52,500 

826 sellout 

Ron Delsener 

Enterprises 

DAVID BOWIE 

LENNY KRAVITZ 

Dodger Stadium May 26 

Los Angeles 
$1,117,086 40,817 

$28.50 47,000 

Avalon Attractions 
BCL Group 

WORLD SERIES OF ROCK 

'90: 

WHITESNAKE 

SKID ROW 

GREAT WHITE 

BAD ENGLISH 

HERICANE ALICE 

Alpine Valley May 26-27 

Music Theatre 

East Troy, Wis. 

$1,033,258 36,831 

$32.50 /$25.50 60000 
Joseph 

Entertainment 

Group 

MADONNA Rosemont May 23 -24 $955,181 33,954 Jam Prods. 
TECHNOTRONIC Horizon $30 sellout 

Rosemont, III. 

AEROSMITH Palace of May 25 & $866,385 38,506 Belkin Prods. 
JOANJETT &THE Aubun Hills 27 $22.50 sellout Cellar Door Prods. 
BLACKHEARTS Auburn Hills, 

Mich. 

DON HENLEY Garden State May 29 -30 1392,510 20,006 in -house 

Arts Center $25.25 /$17.75 21,604 

Holmdel, N.J. 

AEROSMITH Cooper Stadium May 24 $375,575 16,800 Sunshine Promos. 
JOAN JETT & THE Columbus, Ohio 122.50/$20 19,000 

BLACKHEARTS 

CHER World Music June 2 $374,750 16,870 Tinley Park Jam 
Theatre 135425/$15 20,000 Corp. 

Tinley Park, Ill. 

DAVID BOWIE Los Angeles May 23 $356,991 12156 Avalon Attractions 
Sports Arena $28.50 sellout 

Los Angeles 

JULIOIGLESIAS Garden State May 31- $296,749 9,185 in -house 

Arts Center June 1 $37.50/$15 19,604 

Holmdel, N.J. 

MOTLEY CRUE Neil S. Blaisdell May 31- $290,316 15,122 Avalon Attractions 
MONROE Center June 1 $19.50 17,610 

Honolulu sellout 

MELTORME/ROSEMARY Fox Theatre May 17 -20 $279,295 14,991 Brass Ring Prods. 

CLOONEY Detroit $50/$37.50/ 23,390 

$25/$5 

JULIO IGLESIAS Centrum in May 30 $278,589 8,000 Armenian Church 
Worcester 1100/150/ 10,000 of our Savior 

Worcester, 

Mass. 

128.50422.50 

DAVID Starplex June 4 $276,167 11,538 MCA Concerts 
FRANKLYSCARLET Amphitheatre $26.50/123 20,000 PACE Concerts 

State Fey Concert Co. 

Fairgrounds of BCL Group 

Texas 

Dallas 

ROSEANNE BARR Fox Theatre May 9 -10, $274,320 12,282 Brass Ring Prods. 

RASPYNI BROTHERS Detroit 12 $25/920 14,490 

FLEETWOOD MAC Pacific Coliseum May 25 $259,689 12,221 Beaver Prods. 

SQUEEZE Pacific Nat'l ($305,914 sellout Perryscope 
Exhibition Canadian) Concert Prods. 
Grounds $28/$26 
Vancouver, 
British 

Columbia 

DEPECHE MODE Miami Arena May 31 $258,720 12,548 Fantasma Prods. 
NITZER EBB Miami $21 sellout 

MIDNIGHT OIL Radio City May 29 -30 $257,140 10,837 Radio City Music 
HUNTERS &COLLECTORS Music Hall $25 /$22.50/120 11,748 Hall Prods. 

New York 

REGGAE SUNSPUSH: Greek Theatre May 26 -27 $255,165 12374 Nederlander 
BURNING SPEAR Los Angeles $23/$21 /$16 sellout Organization 
FREDDIE MCGREGOR 

MARCIA GRIFFITHS 

SHINEHEAD 

OROY 

SHELLY THUNDER, 809 

BAND 

DEFINE MODE Arena, Orlando May 30 $230,580 11,661 Fantasma Prods. 
NITZER EBB Centroplex $20 sellout 

Orlando, Fla. 

RUSH Veterans May 8 $229,535 11,991 Cross Country 
MR. 81G Memorial Arena, 

Hartford Civic 
$19.50 12,513 Concerts 

Center 

Hartford, Conn. 

ALAN KING /JOEL GRAY Westbury Music May 30- $225,477 10,252 Music Fair Prods. 

Fair June 3 $25 14,350 

Westbury, N.Y. sellout 

ALABAMA Patriot Center June 1 $195,332 10,076 Keith Fowler 
CUNT BLACK George Mason $20 sellout Prods. 
LORRIE MORGAN Univ. 

Fairfax, Va. 

TEARS FOR FEARS Irvine Meadows May 27 $193,952 8,636 Avalon Attractions 
THE CALL Amphitheatre $24.50/$22.50/ 15,000 

Laguna Hills, 

Calif. 

$19.50 

REGGAESUNSPLASH: Irvine Meadows June 2 $186,839 10,844 Avalon Attractions 
BURNING SPEAR Amphitheatre 125/919/ 15,000 

FREDDIE MCGREGOR 

MARCIA GRIFFITHS 

Laguna Hills, 

Calif. 

$17416 

SHINEHEAD 

U-ROY 

SHELLY THUNDER, 809 

BAND 

Copyrighted and compiled by Amusement Business, a publication of BPI Communications, Inc. No 
part of this publication may be reproduced, stored in any retrieval system or transmitted in any 
form without prior written permission from the publisher. Boxscores should be submitted each 
Tuesday to: Desi Smith, Nashville. Phone: (615)- 321 -4276, Fax: (615)- 320 -5407. For research 
information and pricing, call Laura Stroh, (615)- 321 -4254. 
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CONGRAT LAI O \S JLI 

...on your triumphant return 
to Radio City Music Hall.' 

Five sold out shows. 
$950,775 gross. 

Special thanks to 
The William Morris Agency. 

RADIO CITY MUSIC HALL PRODUCTIONS 
A ROCKEFEILER GROUP COMPANY 
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RIDGELEY ROCKS 
Andrew Ridgeley's amicable split 
with George Michael 
notwithstanding, the ex -Wham! 
guitarist needed a break after the 
superduo disbanded in 1986 - 
leaving behind three No. 1 singles 
and more more than 6 million in 
U.S. album sales. 

"It got like a roller coaster 
toward the end, and was a little 
too big to handle," says Ridgeley, 
who has just released his debut 
solo album, "Son Of Albert," on 
Columbia Records. 

"I wanted to get away from the 
whole thing because the problems 
that had nothing to do with the 
music were getting on my 
nerves." 

A photographer's lawsuit, a 
management dispute, and 
"fabricated stories" in the U.K. 
press contributed the Ridgeley's 
"disenchantment with the music 
industry," he says. So he moved 
to Los Angeles and indulged in 
his hobby of car racing. 

But he lacked a creative outlet, 
and his frustration led to 
songwriting. 

"I enjoyed Wham!'s music, but 
neeed to go further back in time 
to touch on my real influences - 
the Stones, Beatles, Elvis, early 
rock'n'roll. There was spontaneity 
and energy in that music, which is 

what I wanted." That energy is 
evident in the first single, 
"Shake." A video of the track had 
exclusive play on MTV during 
April and was serviced to more 
than 1,000 retail accounts. 

While "Son Of Albert" is more 
guitar- rock -oriented, Ridgeley 
adds that he did not consciously 
set out to challenge memories of 
Wham!'s pop bounce. 

"It would be juvenile to react to 
critics whose expectations of me 
would be to carry on the 
`lightweight' style [of Wham!], or 
react to the criticism that I have 
no talent," he says. 

"George Michael doesn't work 
with idiots." 

JIM BESSMAN 

STRAWBERRY ZOTS 
When RCA Records ships 

Strawberry Zots' debut album, 
"Cars, Flowers, Telephones," to 
radio and retail next week, the 
Albuquerque, N.M. -born band will 
have been signed to the label for 
only about one month. 

In a business where long and 
arduous negotiations are 
common, RCA president Bob 
Buziak signed the group within a 
week after hearing its self - 
financed album, according to RCA 
product manager Tom Carrabba. 

"We discovered them through 
one of several marketing 
companies we work with," he 
says. "It all happened very fast. 
It seemed like one day I had the 

tMlia 

PRICELESS ARCHITECTURAL MASTERPIECE FOR 

"PUBLIC AUCTION" 

"MONUMENTAL" SALE 
Six -story limestone building, 58,000 square feet, 1.5 acres, neoclassical 

landmark available for history in the remaking. 

Ideal 1990's showcase for cultural center, entertainment hub with 
spectacular night spot pizzazz potential. Could convert to swank dining 
lounges, clubs, multi -plex stage and film theaters. Super buy for 
"Hollywood East" TV /sound or recording studios. Fortress -like security 
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museum, merchandising mart, or one of a kind office building. 

385 BROADWAY 

HISTORIC PATERSON (NEW JERSEY) 
(Just off Interstate 80) 

AUCTION THURSDAY, JUNE 21, 1990 
2 PM at Site (Rain or Shine) 

An original! Building impossible to build today. Has large scale cater- 
ing, full -scale stage for legitimate theater /performing arts, antique 
interiors with European relief ceilings, chandeliers, even organs in 

place. Huge secured parking lot. Sound proof, water proof structure 
inside. Limestone exterior means zero maintenance outside. 

All showings by appointment only. For information and brochure, call 

Town & Country Real Estate 
(201) 627 -8822 

Tom Licciardi, Realtor Col. Joe Sartor, Auctioneer 
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Property sold "as is." Buyer has 90 days to get financing, but mortgage 

is not contingent on the sale. Some financing may be available 
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album on my desk, the next day I 
played it for Bob, and then the 
day after that, things were in 
motion. I've never seen lawyers 
and accountants move so 
quickly." 

The marketing firm that 
discovered Strawberry Zots is 
Best New Music, based out of 
New Jersey. According to the 
company's president, Tim Brack, 
it was a fluke that the album was 
recorded in the first place. 

"They did [the album] on a 16- 
track machine in someone's 
basement within seven days," he 
says. "They started out just 
wanting to commit something to 
tape in order to help them get 
some gigs." 

However, the finished product 
proved stronger than the band 
had anticipated. In fact, the RCA 
album is actually a mastered 
version of those original sessions. 
Brack recalls rejecting the band's 
first proposal for the company to 
work the album last September. 

"They only had [pressed] a 
thousand records," he says. "We 
liked it a lot. There was just no 
way of supplying it to retail on a 
large scale." 

But the group was persistent, 
and Brack gave in. He sent 100 
copies of the album to select 
retail for in -store play. Within a 
week, they were sold out. Two 
weeks after that, 120 college and 
alternative radio stations began 
playing the disk. Three weeks 
later, the band's deal with RCA 
was inked. 

"It's been a total '60s thing," 
Brack says. "In those days, 
everything moved quickly. It 
gives hope to bands out there 
trying to put out a record that it's 
possible." 

With a major album and 
modern rock promotion push 
about to go into full swing, 
Strawberry Zots will hit the road 
for a national tour at the end of 
the month. Among the dates is a 
slot during the New Music 
Seminar in New York in July. 

LARRY FLICK 

HOLD 
THE 
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Dial 800 -223 -7524 toll free 
to place an ad in ACTION - 
MART, Billboard's classi- 
fied advertising section. 
For quick results, call Jeff 
Serrette today (NY resi- 
dents dial 212 536 -5174). 

N.Y. Showcase Sheds light 
On The Songwriters' Craft 
BY IRV LICHTMAN 

THEIR WORDS, THEIR MUSIC: 
Bottom Line proprietor Allan 
Pepper launched his songwriters' 
showcase series in New York May 
24, patterned after similar nights 
at Nashville's Bluebird Cafe. Al- 
though Mary Chapin Carpenter, 
Don Dixon, Fred Koller, and El- 
len Shipley performed their ma- 
terial, comments from these com- 
posers concerning their craft is 
the stuff Words & Music is made 
of. Writers noted it was helpful, 
at times, to have "somebody 
around to say it sucks," like Dix - 
on's wife and collaborator, Marti 
Jones, or Carpenter's longtime 
guitarist and sometime collabora- 
tor John Jennings. But Koller, 
citing Carpenter's epic saga of 
"This Shirt," 
cautioned 
against "writ- 
ing the life out 
of a song. I 
mean, 'shirt's' 
a male word, 
why don't you 
call it 'This 
Blouse' ?" Koller said that giving 
his song "Love At The Five & 
Dime" to a "[then] unknown folk 
singer from Texas on Philo [Nanci 
Griffith] was just as rewarding as 
getting it covered by [the more -es- 
tablished Kathy] Mattes." Ship- 
ley's "Heaven Is A Place On 
Earth," written with Rick 
Nowells and performed by Be- 
linda Carlisle, was discussed as 
an example of a song written for a 
specific singer. "I knew it was 
good, but had no idea I could buy a 
house [with it]," Shipley joked. "It 
was originally supposed to be 
'Heaven On Earth,' but I hated the 
title. We wanted something that 
sounded like her personality, that 
was anthemic and up and would be 
fun and joyous for her to per- 
form." The showcase was hosted 
by radio personality Vin Scelsa. 
Forthcoming songwriter nights at 
the Bottom Line include "A Trib- 
ute To The Bluebird Cafe" this 
month, featuring Janis Ian, Kev- 
in Welch, Ashley Cleveland, and 
Gary Nicholson. In August, it's 
"Buy Me, Bring Me, Take Me- 
Don't Mess My Hair: Life Accord- 
ing To Bitchin' Babes," featuring 
Christine Lavin, Patty Larkin, 
Megan McDonough, and Sally 
Fingerette. 

DEALS: Writer /producer Dan 
Hartman has renewed his publish- 
ing ties with EMI Music Publish- 
ing. The veteran music man, au- 
thor of such songs as "Free Ride," 
"Instant Replay," "Livin' In 
America," and "I Can Dream 
About You," is the writer of 
"9.95," heard in the smash SBK 
soundtrack of "Teenage Mutant 
Ninja Turtles" ... Famous Music 
has an exclusive global publishing 
deal with Scotland's Blues 'N' 
Trouble, with a new album, "With 
Friends Like These," due on Vir- 
gin Records around the world 

with the exception of the U.K., 
where it's released by UnAmeri- 
can Activities ... Cherry Lane 
Music has made an exclusive co- 
publishing agreement with Blues 
Saraceno, currently in preproduc- 
tion on his second album for Gui- 
tar Records. Also, the company 
has re- signed Jon Carroll to an 
exclusive writer contract. He 
wrote Linda Ronstadt's 1981 hit, 
"Get Closer," and was a member 
of the Starland Vocal Band, win- 
ning a 1976 Grammy for vocal ar- 
rangement on "Afternoon De- 
light." 

VOL. 3, A BIG DEAL LATER: Be- 
fore the SBK music publishing set- 
up was sold to EMI last year for 
more than $300 million, SBK had 
already published two volumes of 
its professional song catalog under 

the moniker 
SBK Profes- 
sional Song 
Catalog. Now, 
with SBK hav- 
ing merged its 
considerable 
catalog clout 
with EMI's 

considerable catalog clout, volume 
3 is available, a 400 -page compila- 
tion with selections from EMI's 
April, Blackwood, and Combine 
catalogs. The volume is known as 
"The EMI Music Publishing Cata- 
log." It was compiled by Roger 
Lax, author of "The Great Song 
Thesaurus." Those industryites in- 
terested in obtaining a copy can 
contact Gary Klein at EMI Music 
Publishing, 42nd Floor, 1290 Sixth 
Ave., New York 10104, or call 212- 
492 -1200. 

SPRING IS HERE and the air is 
filled with autumn. At least that's 
the way folks at Hal Leonard 
Publishing think from a business 
point of view these days as they 
seek the attention of choral direc- 
tors who are beginning to make 
musical selections for the upcom- 
ing school year. The company, 
claiming world leadership in cho- 
ral publishing, is promoting both 
Jenson, a recent distribution ac- 
quisition, and its own Hal Leonard 
material. The idea, says Hal Leon- 
ard president Keith Mardak, is to 
allow each division to maintain a 
separate identity. So, two albums 
of two LPs each giving profession- 
al musician and singer rendition of 
material are on their way to 60,000 
middle school, junior high, and 
high school choral directors 
throughout the U.S. 

PRINT ON PRINT: The follow- 
ing are the best -selling folios at 
CPP /Belwin: 
1. Indigo Girls, Indigo Girls 
2. Clint Black, Killin' Time 
3. Happy Anniversary, Charlie 
Brown 
4. Martika, Martika 
5. Tom Petty, Full Moon Fever 

Wards &Music 

Assistance in preparing this col- 
umn was provided by Jim Bess - 
man. 
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Vide ome 
Blockbuster CEO Has Giant Plans 
Aims To Capture 20% Market Share By '93 

BY PAUL SWEETING 

NEW YORK- Already larger than 
its 15 closest competitors com- 
bined, Blockbuster Video expects 
to control 20% of the video retail- 
ing market by 1993, chairman and 
CEO H. Wayne Huizenga told the 
New York Society of Securities 
Analysts here May 31. 

By that time, Blockbuster fig- 
ures, the industry will generate 
$14.5 billion in revenue, including 
$3 billion by Blockbuster and its 
franchisees. 

The company estimates its mar- 
ket share as of the end of 1989 at 
6 % -7 %, and expects to claim 10 %- 
11% by the end of this year. 

But in a note that will probably 
sound sour to the studios, Hui - 
zenga indicated that Blockbuster 
intends to achieve its market domi- 
nance primarily by sticking to vid- 

`I don't think 
Hollywood really 

knows what it wants 
to do in video' 

eocassette rentals. 
"We don't see the demand for 

sell- through that Hollywood would 
like us to believe," Huizenga said. 
"There may be some videos -such 
as instructional, exercise, or musi- 
cal -that people might want to 
buy rather than rent, but it's not a 
major factor in the business." 

Huizenga said sell- through ac- 
counted for 11% of Blockbuster's 
revenues in 1989, a figure he ex- 
pects to remain unchanged this 
year. 

In downplaying the significance 
of sell- through, Huizenga drew re- 
peated attention to the major sell - 
through releases from the first 
quarter, which he claimed signifi- 
cantly underperformed studio ex- 
pectations. "I don't think Holly- 
wood really knows what it wants 
to do in video," he said in response 
to questioning by analysts. "There 
are only three or four titles a year 
that are really suitable for sell - 
through. If you look at the first - 
quarter sell -through titles, they 
were not successful." 

Huizenga said he was uncon- 
cerned about the apparent slowing 
in the growth of the rental market. 
"I don't believe industry growth is 
slowing," he said, noting the aver- 
age Blockbuster customer rents 
4.25 -4.5 cassettes per month, con- 

siderably higher than the industry 
average as reported by several re- 
search companies such as A.C. 
Nielsen. 

Responding to a story that ap- 
peared recently in The New York 
Times, which cited Nielsen figures 
indicating average per capita rent- 
als falling to about 2.5 tapes per 
month, Huizenga said, "Nielsen 
surveyed only 300 people. I don't 
think that's what the U.S. is really 
feeling ... I take issue with the 
New York Times story." 

With systemwide revenue in 
1989 of $664 million, and projected 

revenue of $1.1 billion this year, 
Blockbuster is now the largest en- 
tity of any kind in the home video 
industry. 

The company plans to add 400 
stores to its system this year, in- 
cluding 160 company -owned and 
240 franchised outlets (Billboard, 
May 26). The company plans to 
continue adding stores at a rate of 
about 400 a year until the entire 
system reaches 3,000 outlets in the 
U.S. and Canada, Huizenga said. 

At that piont, according to Hui - 
zenga, an increase in Blockbust- 

(Continued on page 63) 
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Box Office Receipts. Carolyn Phillips, owner of Grand Rapids, Mich. -based Box 

Office Video, is the happy winner of Warner Home Video's $10,000 national retail 

display contest for "Lethal Weapon 2." The store constructed a set containing a 

jail, a bathroom that exploded hourly, life -size standees, signage, and monitor. 
Shown, from left, are Warner Home Video sales rep Bob Sarka, Phillips, Phillips' 

husband, Jim, and WHV field sales promotion coordinator Michael Gertz. 

Sony Chief Stresses Need for Software-Hardware Ties 
BY MOIRA McCORMICK 

CHICAGO -The key to continued 
growth, innovation, and success in 
the consumer electronics industry is 
ongoing synergy between its hard- 

ware and soft- 
ware branches. 

That was the 
main point of the 
keynote address 
delivered by Sony 
chairman Akio 
Morita at the 1990 

Summer Consumer Electronics Show 
held here June 2 -5 at McCormick 
Place. 

The hardware -software link, now 
commonplace, was not always so ob- 
vious, however, said the Sony chair- 
man, adding that his own company's 
Betamax experience in the late '70s 
and early '80s is a painful reminder of 
noncommunication between the two 
camps. 

"Software producers at that time," 
he said, "did not see the mutual bene- 
fits of synergy with hardware. And 
to be honest, we did not initially un- 
derstand the important impact which 
software would have. In this respect, 
both sides had a lot to learn about 
each other and how our destinies are 
actually linked tightly together. 

"By not recognizing fully that peo- 
ple buy VCRs to get access to soft- 
ware, Sony pushed ahead on the 
hardware innovation side," Morita 
continued. "At that time, we did not 
treat the critical role software avail- 
ability would play. Betamax had the 
technology but the lack of software 
support is what made the difference 
in the end. Hardware and software 
synergy is fundamental. Believe me, 
I know it now." 

Discussing hardware -software ties 
in the audio area, Morita said, "The 
success of the compact disk is not 

cis 
REPORT 

mainly due to the development of a 
new breed of electronics technology. 
It was hardware and entertainment 
software starting out of the gate to- 
gether, rather than separately, which 
proved to consumers that CD was the 
wave of the future." 

Shifting his attention to laserdisk, 
Morita observed, "The union of opti- 
cal and video technologies is the hori- 
zon we have currently reached. And 
again, our industry has the chance to 
promote synergy with the software 
industry." Laserdisk, he said, "is an- 
other new genre of entertainment 
which shows how the power of tech- 
nology can blend together with and 
enhance the possibilities for soft- 
ware. Meeting the consumer demand 
for higher quality which CD created, 
LD is not just another prerecorded 
software format. Videotape may 
have brought movies home but LD 
brings live performance to the living 
room." 

The Sony chairman even predicted 
CD video "one day surpassing the 
current 45 rpm or single cassette 
market as young music lovers, and 
some older ones too, look for more 
video to go with their audio." 

The innovation of multidisk play- 
ers, he said, with their "access to all 
sizes of optical, video, and audio soft- 
ware in one component unit, expands 
the market for software formats." 

Characterizing the '80s as a decade 
in which audio entertainment 
stressed more personal and higher - 
quality systems -exemplified by the 
Walkman and compact disk -Morita 
pointed out parallels in the '90s with 
respect to home video entertainment 
such as "personal applications which 
8mm provides and the higher -quality 
systems like laserdisk." 

He predicted that HDTV, or as he 
put it, "HDVS- high -definition video 
systems," will have a major impact 

on the future of home entertainment. 
"It is more than just the next gen- 

eration of TV, because HD technolo- 
gy will be at the heart of a new gen- 
eration of all audiovisual software," 
he said. "We can expect further ad- 
vances in digital recordings and opti- 
cal media, as well as new leaps in 
computer technology and informa- 
tion systems. This integration of 
technologies promises to expand the 

concept of entertainment once 
again." 

Morita also hailed the advent of a 
"new genre of interactive forms of 
home entertainment," which will 
blend "the features of advanced vid- 
eo, audio, and computer technologies. 
To make this coming age a reality, it 
will more than ever require the twin 
talents of both the hardware and 
software industries." 

Celebs Hit Vid Promo Trail 
Star In- Stores Boost Titles' Sales 

BY JIM McCULLAUGH 

LOS ANGELES- Nineties market- 
ing or sign of the times? 

While the special- interest home 
video category has always relied ex- 
tensively on in -store appearances 
and other publicity by celebrity par- 
ticipants, video suppliers appear to 
be stepping up the activities of film 
personalities who are supporting 
product. 

As competition continues to heat 
up in home video - particularly with 
alternative titles and ever- increas- 
ing catalog releases -film celebri- 
ties have become an even greater 
presence in the overall marketing 
mix. 

Just a sampling of recent activity 
has seen no less a film legend than 
Jimmy Stewart do an in -store ap- 
pearance in Los Angeles for the de- 
but of his classic "Harvey" on 
MCA /Universal Home Video. An- 
other silver- screen legend, Cyd 
Charisse, made an appearance and 
signed autographs at the opening 
of Suncoast's 100th store for 

MGM /UA Home Video (Billboard, 
May 26). 

Media Home Entertainment has 
adthor /director Clive Barker doing 
a series of personal trade appear- 
ances, including a stint at the recent 
VSDA Chicago Video Expo, for the 
release of "Nightbreed." Republic 
Pictures Home Video has "Little 
Rascal" Spanky McFarland doing 
in- stores and other trade events. 
And Warner Home Video has film 
maker Michael Moore visiting ac- 
counts around the country touting 
"Roger And Me." 

Another major home video suppli- 
er that has been aggressively inte- 
grating talent into the marketing 
mix has been RCA /Columbia Pic- 
tures Home Video. In addition to 
making actor Edward James Olmos 
available for interviews in conjunc- 
tion with the release of "Triumph 
Of The Spirit," the company also co- 
produced a VH -1 special to promote 
"sex, lies and videotape." 

If film talent was at all opposed 
to promoting home video several 

(Continued on page 67) 
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Compiled from a national sample of retail store sales reports. 

TITLE Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 
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I 1 3 

* * NO. 1 * * 
THE LITTLE MERMAID Walt Disney Home Video Animated 1989 G 26.99 

2 2 10 
TEENAGE MUTANT NINJA TURTLES: 

Family Home Entertainment 27319 Animated COWABUNGA, SHREDHEAD 1990 NR 14.95 

3 3 12 HONEY, I SHRUNK THE KIDS Walt Disney Home Video 909 Rick Moranis 1989 PG 22.99 

4 12 29 
NEW KIDS ON THE BLOCK: HANGIN' 

CBS Music Video Enterprises 1 
New Kids On 

TOUGH LIVE Ago p The Block 
1989 NR 19.98 

5 7 3 HARVEY Universal City Studios James Stewart 
MCA /Universal Home Video 80321 Josephine Hull 1950 NR 19.95 

6 4 16 LETHAL WEAPON 2 Warner Bros. Inc. Mel Gibson 
Warner Home Video 11878 Danny Glover 1989 R 24.98 

7 6 18 
INDIANA JONES AND THE LAST Paramount Pictures Harrison Ford 
CRUSADE Paramount Home Video 31859 Sean Connery 1989 PG -13 24.95 

8 
5 33 

TEENAGE MUTANT NINJA TURTLES: 
CASE OF THE KILLER PIZZAS Family Home Entertainment 27314 Animated 1989 NR 14.95 

9 8 5 SEXY LINGERIE II Playboy Video 
Various Artists 

HBO Video 0363 1990 NR 19.99 

10 11 9 
TEENAGE MUTANT NINJA TURTLES: 
HEROES ... Family Home Entertainment 23978 Animated 1988 NR 14.95 

11 13 35 BAMBI Walt Disney Home Video 942 Animated 1942 G 26.99 

12 9 8 
TEENAGE MUTANT NINJA TURTLES: 
HOT RODDING ... Family Home Entertainment 23980 Animated 1989 NR 14.95 

13 16 44 
NEW KIDS ON THE BLOCK: HANGIN' 

CBS Music Video Enterprises 14V -49022 New Kids On 
TOUGH 117 p The Block 1989 NR 14.95 

14 10 7 TEENAGE MUTANT NINJA TURTLES: 
THE SHREDDER ... Family Home Entertainment 23981 Animated 1987 NR 14.95 

15 14 5 
PLAYMATE CENTERFOLD OF THE Playboy Video 
YEAR 1990 HBO Video 0364 Renee Tenison 1990 NR 19.99 

16 19 160 
THE WIZARD OF OZ: THE FIFTIETH Turner Entertainment Co. Judy Garland 
ANNIV. ED. MGM /UA Home Video 60001 Ray Bolger 

1939 G 24.95 

17 15 4 
TEENAGE MUTANT NINJA TURTLES: Family Home Entertainment 27317 Animated INCREDIBLE ... 1988 NR 39.95 

18 18 37 THE LAND BEFORE TIME Amblin Entertainment Animated 
MCA /Universal Home Video 80864 1988 G 24.95 

19 21 16 
25X5: CONTINUING ADVENTURES OF 
ROLLING STONES CBS Music Video Enterprises 19V -49027 Rolling Stones 1990 NR 19.98 

20 17 5 
BARRY MANILOW: LIVE ON 
BROADWAY 

Arista Records Inc. 
6 West Home Video 

Barry Manilow 1990 NR 19.98 

21 24 2 RED RIVER MGM /UA Home Video M201724 John Wayne 
Montgomery Clift 1948 NR 19.95 

22 NEWillo BACK TO THE FUTURE PART II Amblin Entertainment Michael J. Fox 
MCA /Universal Home Video 80914 Christopher Lloyd 

1989 PG 89.95 

23 20 29 BATMAN Warner Bros. Inc. Jack Nicholson 
Warner Home Video 12000 Michael Keaton 1989 PG -13 24.98 

24 30 33 WHO FRAMED ROGER RABBIT Amblin Entertainment Bob Hoskins 
Touchstone Home Video 940 Christopher Lloyd 

1988 PG 22.99 

25 23 20 DIE HARD CBS -Fox Video 1666 Bruce Willis 
Bonnie Bedelia 

1988 R 19.98 

26 22 125 TOP GUN Paramount Pictures Tom Cruise 
Paramount Home Video 1 629 Kelly McGillis 1986 PG 14.95 

27 35 179 RAIDERS OF THE LOST ARK Paramount Pictures 
Harrison Ford Paramount Home Video 1376 1981 PG 14.95 

28 29 99 LETHAL WEAPON Warner Bros. Inc. Mel Gibson 
Warner Home Video 11709 Danny Glover 

1987 R 19.98 

29 28 17 INDY TRILOGY -PACK Paramount Pictures 
Harrison Ford Paramount Home Video 31860 1990 PG 64.85 

30 NEW THE HORSE SOLDIERS MGM /UA Home Video M201772 John Wayne 
William Holden 1959 NR 19.95 

31 25 2 3 GODFATHERS MGM /UA Home Video John Wayne 1948 NR 19.95 

32 38 84 CINDERELLA Walt Disney Home Video 410 Animated 1950 G 26.99 

33 37 2 THE WINGS OF EAGLES MGM /UA Home Video M200513 John Wayne 
Maureen O'Hara 

1957 NR 19.95 

34 33 20 
JANE FONDA'S LIGHT AEROBIC AND Jane Fonda Jane Fonda 
STRESS REDUCTION WORKOUT Warner Home Video 652 1990 NR 29.98 

35 39 25 1990 PLAYMATE VIDEO CALENDAR Playboy Video 
Various Artists 

HBO Video 0312 1989 NR 29.99 

36 RE -ENTRY BACK TO THE FUTURE 0 Amblin Entertainment Michael J. Fox 
MCA /Universal Home Video 80196 Christopher Lloyd 1985 PG 19.95 

37 27 20 KATHY SMITH'S ULTIMATE 
STOMACH AND THIGHS WORKOUT 0 Fox Hills Video M032466 Kathy Smith 1990 NR 19.95 

38 RE -ENTRY CHARLOTTE'S WEB 
Hanna -Barbera Prod. Inc. Animated 
Paramount Home Video 8099 1973 G 14.95 

39 RE -ENTRY BLUE VELVET Warner Bros. Inc. Kyle MacLachlan 
Warner Home Video 692 Isabella Rossellini 

1986 R 19.98 

40 RE -ENTRY POSITIVE MENTAL OCTOPUS EMI Home Video 1614 Red Hot Chili Peppers 1990 NR 14.98 

ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, 
or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. 0 ITA platinum certification for a minimum sale of 
250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million 

at suggested retail for nontheatrical titles. 

HOME VIDEO 

Pioneer LDCA Buys 10% 
Stake In Carolco Pictures 

CAROLCO CONNECTIONS: 
Pioneer LDCA Inc. is the latest 
Japanese company to gain more 
of a presence in Hollywood by 
dealing for a 10% equity position 
in Carolco Pictures, an L.A. - 
based independent movie compa- 
ny best known for the "Rambo" 
films. Last year, Sony bought 
Columbia Pictures, while JVC 
co- ventured with U.S. producer 
Lawrence Gordon to form Largo 
Entertainment. 

And in another, separate Car- 
olco development, the company is 
forming its own Carolco Home 
Video label. Heretofore, Carolco 
product had been distributed on 
the IVE label, a wholly owned 
subsidiary of LIVE Entertain- 
ment. Carolco, a 48% stockholder 
of LIVE, has had an exclusive 
home video distribution pact with 
IVE since 
1986, cover- 
ing such ti- 
tles as "Red 
Heat," "An- 
gel Heart," 
and "Ex- 
treme Preju- 
dice." 

Under 
terms of the 
Carolco /Pio- 
neer agreement, Pioneer is pur- 
chasing $60 million worth of 
stock from Carolco. In turn, Pio- 
neer obtains a 10% ownership 
stake, as well as rights of first 
refusal to worldwide rights to 
Carolco titles on laserdisk for- 
mat. At the same time, Pioneer 
LDC Inc., a separate Pioneer 
Electronics Corp. subsidiary, will 
license all Japanese rights to a 
group of upcoming Carolco the- 
atrical titles, including "Termi- 
nator II," "The Doors," and "LA 
Story." 

The first title on the new Car- 
oleo Home Video label is "The 
Music Box" with Jessica Lange, 
set to arrive in stores June 21. 
Later titles include "Mountains 
Of The Moon," "Total Recall," 
"Repossessed" and "Air Ameri- 
ca." 

EVERYTHING OLD, New 
Again: While not a major trend, 
studios appear to be placing a 
much higher priority on restor- 
ing and rereleasing classic films. 
That not only generates pure 
profit in many cases for the stu- 
dios but has a healthy spillover to 
home video as well. Last year, 
for example, saw limited theatri- 
cal rereleases and reinvigorated 
home video campaigns of such 
classics from MGM /UA as 
"Gone With The Wind," "The 
Wizard Of Oz," and "The Man- 
churian Candidate." Columbia 
also went to considerable lengths 
to restore "Lawrence Of Ara- 
bia," mount a limited theatrical 
campaign, and release it to home 
video. Disney, of course, has 
made a practice of reissues, with 
"The Jungle Book" being the 
next prominent example of that. 

A dramatic indication of the pub- 
lic interest is Paramount's re- 
cent "premiere" of a restored 70- 
millimeter Super VistaVision six - 
track stereo print of "The Ten 
Commandments" at the Holly- 
wood Cinerama Dome. With 
Charlton Heston -who played 
Moses in the Cecil B. DeMille 
epic -on hand signing auto- 
graphs, the event created such 
overflow business that the pic- 
ture, originally slotted for four 
days, was added to eight other 
screens in Southern California 
for a several -week run. 

SUMMER MOVIE /Video Score- 
card: Universal is the early sea- 
son leader as "Back To The Fu- 
ture III" grabbed the top theatri- 
cal spot over the Memorial Day 
weekend, the traditional starting 

point for big 
summer re- 
leases, ac- 
counting for 
$23,703,060 in 
box office re- 
ceipts, ac- 
cording to 
Billboard sis- 
ter publica- 
tion The Hol- 
lywood Re- 

porter. Universal's "Bird On A 
Wire," which had opened the pre- 
vious weekend, nabbed second 
place for a cumulative take of 
$33,401,585. Orion's "Cadillac 
Man" stood at $15,584,392 in its 
second week. Meanwhile, Arnold 
Schwarzenegger's "Total Re- 
call" looked like a big winner for 
Tri -Star as its first- weekend -in- 
June opening was reportedly a 
whopping $28 million. Still per- 
forming strongly are several 
holdovers from the early part of 
the year -all now over the $100 
million mark -including Touch- 
stone's "Pretty Woman," New 
Line Cinema's "Teenage Mutant 
Ninja Turtles," and Para - 
mount's "The Hunt For Red Oc- 
tober." There's already some 
talk in Hollywood that Touch- 
stone is mulling a possible 
fourth -quarter sell- through price 
on "Pretty Woman." 

Not unexpectedly, the original 
"Back To The Future" at $19.95 
list, stimulated by the theatrical 
release of the third and final in- 
stallment, re- enters Billboard's 
Top Videocassettes Sales chart 
at No. 36, while "Back II" enters 
at No. 22 for MCA /Universal 
Home Video, despite its $89.95 
price tag. On Billboard's Top Vid- 
eocassettes Rentals chart, "Back 
II" jumps to No. 9, after having 
debuted the previous week at No. 
36. 

OUTTAKES: New Line Cinema 
has pacted with Management 
Company Entertainment Group 
for domestic theatrical distribu- 
tion rights for MCEG's seven re- 
cently completed films. MCEG 
will finance all distribution ex- 

(Continued on next page) 

by Jim McCullaugh 
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'STORE 

MONITOR. 
by Earl Paige 

CAMPAIGN TRAIL: It's that favorite season, when 
video retailers have fun handicapping the Video Soft- 
ware Dealers Assn. elections, with one insider taking 
strong exception to earlier predictions. "I don't see 
where Dave Ballstadt is that much a favorite. I would 
say the No. 1 favorite is Lou Berg, although I would 
never use the term `shoo -in.' If he is considered that 
strong it's very likely many people won't vote for him 
figuring he doesn't need the help and he just might not 
make it. I would see No. 2 [as] Allan Caplan, and then 
Ballstadt fighting it out with the three women for No. 3. 

I wouldn't even hazard who the favorite is for the No. 4 
slot. A lot of people are saying VSDA needs a change. 
This doesn't bode well for incumbents like Ballstadt, Ca- 
plan, or Berg. Also, 70% -75% of those voting are women, 
this could mean all three females could get in or show 
strongly," says this source about Dawn Weiner, Kathy 
Meisenberg, and Peggy Lake, all running as indepen- 
dent candidates and not selected by VSDA's own nomi- 
nating committee. 

The slate of candidates includes the incumbent direc- 
tors Berg, filling out his second successive term as presi- 
dent and head of Houston two-store chain Audio Video 
Plus; Caplan, a director and head of Applause Video, 
Omaha, Neb.; and Ballstadt, present treasurer and head 
of 10 -store Adventures In Video in Minneapolis. Caplan 
and Ballstadt were both passed over by the nominating 
committee. The women, all presidents of chapters, are 
from, respectively, Home Video Plus Music, Austin, 
Texas; Critics Choice, Tucson, Ariz.; and Country 
Home Video, Sanger, Calif. Election handicappers are 
deeply embroiled in analyzing the likely outcome with so 
many female candidates. One says, "In previous elec- 
tions it was one woman vs. many men. I happen to be- 
lieve they were elected -Linda Lauer, Carol Pough, 
and Jan DeMasse -not because they're women but be- 
cause they were good candidates." Two of the three 
mentioned are on the board now -Pough of Video Cas- 
settes Unlimited, Santa Ana, Calif., and VP; and De- 
Masse of Video Place, Exeter, Vt. A former board 
member, Lauer is VSDA executive director. One source 
says the reason there are so many excellent candidates 
this year is that "we never went looking for people as I 

understand it. The nominating committee normally had 
four or so names. This year I am told there were 10-12 
names submitted to the committee. Also, the member- 
ship was never told why the association wanted the par- 
ticular nominated candidates. This year, the association 
went a little further in stressing why the nominated 
slate should be considered." This emphasis is all the 
more important, the source adds, in that VSDA leader- 
ship would like to see Carl Bellini, president of Erol's, 
seriously considered. "We need to ensure that the larger 

chains are represented on our board. That's one of the 
ideas behind our policy of appointing three board mem- 
bers," says this insider, one of several applauding the 
nominating committee on its selection of Bellini when 
such "big chain" candidates have fared poorly in past 
elections. Picked in addition to Bellini and Berg were 
Sioux Falls, S.D., retailer Joe Johnson, GM of Popingo 
Video, a chain of 15 stores; and Steve Rosenburg, head 
of three -store Premiere Video in suburban Atlanta, a 
repeat from last year's slate where he lost, also as an 
official nominee. 

BLOCKBUSTER, BLOCKBUSTER: There's still a 
buzz about Blockbuster Video's appearance at the In- 
ternational Council of Shopping Centers convention in 

Las Vegas, especially some dismay at the various re- 
quirements given to developers (Billboard, June 9). 
Some that strike some observers as surprisingly low are 
"minimum population within two miles 35,000" and 
"traffic counts in excess of 20,000 cars /day." The first 
thing Blockbuster demands is visibility. It is "of utmost 
importance; therefore, freestanding, point, and end -of- 
line spaces" are sought. Next is "the ability to designate 
exclusive parking if a common parking arrangement ex- 
ists." The minimum car parking spaces is 45. Size of 
store is listed at 5,500 -7,000 square feet, with 60 feet of 
frontage. 

JOHN AND CAROL: Although she hates the term 
"mom- and -pop," believing it trivializes the business, 
Carol Pough agrees that she and husband John epito- 
mized the thousands of couples in America who mort- 
gaged the house and everything else to open a video 
store, in their case Video Cassettes Unlimited in the 
Santa Ana suburb of Los Angeles. Its shuttering (see 
story, this issue) sent jolts of emotion through many 
friends and acquaintances. One of the founding direc- 
tors of VSDA, John went on to become the group's pres- 
ident and Carol is just finishing her stint as a director. 
Many remark that the couple "just never changed as the 
business changed." As recently as two years ago, cus- 
tomers still sat on tall chairs and thumbed through me- 
ticulously maintained catalogs. Finally, John built racks 
and the empty boxes were put out on display, but there 
were no plans to go live, as so many stores now feel is 
essential. An irony is that only in the past year were the 
Poughs utilizing all of the sales space in the building (for 
years, one third of the space was devoted to office 
space). 

SELF- CONTAINED STRIP: All three of the Goldman 
Sachs & Co. retail experts at ICSC noted in panel re- 
marks a significant trend toward top "supermarkets 
and discount stores building significantly larger stores 
and ... in effect becoming self -contained strip centers," 
in the words of Stephen Mandel Jr., a VP. A video rent- 
al store is often included inside these new superstores, 
typified by Wal -Mart. Of its 145 openings last year, 25 
were 110,000- square -footers and this year half of the 
projected 175 Wal -Marts will be this format (for more on 
Goldman Sachs forecasts, see Retailing). 

BACKLOT BEAT 
(Continued from preceding page) 

penses and oversee marketing on 
the films in their U.S. theatrical re- 
leases, while retaining domestic 
home video rights with distribu- 
tion through MCEG /Virgin Home 
Entertainment. Films include 
"Without You I'm Nothing," 
"Chains Of Gold" (John Travolta), 
"Sketches," "Boris And Natasha," 
"Cold Heaven," "Convicts," and 
"Fatal Charm." 

NOW LENSING: Barbra Strei- 
sand will both star in and direct 
"Prince Of Tides," based on Pat 
Conroy's best -selling novel, for 
Columbia Pictures. Nick Nolte co- 
stars. It's one of the first major 

projects to go into production un- 
der the new regime of Columbia 
Pictures Entertainment co- chair- 
men Jon Peters and Peter Guber 
... Tom Selleck, Steve Gutten- 
berg, and Ted Danson are reunit- 
ing for "Three Men And A Little 
Lady" for Touchstone ... Robin 
Williams' next project will be "The 
Fischer King" for Tri -Star. Jeff 
Bridges will co -star; Terry Gilliam 
is directing ... "Batman II" direc- 
tor Tim Burton is shooting "Ed- 
ward Scissorhands," featuring 
Johnny Depp and Winona Ryder 
for 20th Century -Fox ... Sally 
Field's new film will be "Not With- 
out My Daughter" for Pathé En- 
tertainment ... Director John 

Badham is teaming up Michael J. 
Fox and James Woods for "The 
Hard Way" for Universal. 

COMING SOON: "Born On The 
Fourth Of July," winner of two Os- 
cars for best direction (Oliver 
Stone) and best film editing, ar- 
rives on video the ninth of August 
from MCA /Universal Home Vid- 
eo. Also debuting the same date is 
"Coupe De Ville" ... "Hard To 
Kill" arrives July 25 from Warner 
Home Video ... "Blaze" with 
Paul Newman arrives July 25 from 
Touchstone Home Video ... HBO 
Video is releasing "Age Old 
Friends" July 2. 
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IN 
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1 Total Recall 25,533,700 2,060 - 25,533,700 
(Tri -Star) 12,395 

2 Back To The Future Ill 10,337.625 2,025 1 38,098,875 
(Universal) 5,105 

3 Bird On A Wire 6,350..305 1,963 2 42,256,355 
(Universal) 3,235 

4 Pretty Woman 4,755,105 1,791 10 126,741,424 
(Buena Vista) 2,655 

5 Cadillac Man 2,885,324 1,878 2 19,598,361 
(Orion) 1,536 

6 Fire Birds 2,611,812 2,006 1 10,168,398 
(Buena Vista) 1,302 

7 Teenage Mutant 1,953,695 1,777 9 121,026,660 
Ninja Turtles (New Line) 1,099 

8 Hunt for Red October 1,046,867 933 13 112,256,167 
(Paramount) 1,122 

9 Tales From The Darkside 560,556 618 4 15,405,624 
(Paramount) 907 

10 Joe Versus the Volcano 413,166 566 12 38,169,803 
(Warner Bros.) 730 

11 Longtime Companion 393,141 76 3 1,571,823 
(Goldwyn) 5,173 

12 The Guardian 370,110 438 5 15,720,830 
(Universal) 845 

13 The Cook,The Thief 347,725 226 8 5,942,677 
(Miramax) 1,539 

14 Cinema Paradiso 328,325 125 15 5,858,764 
(Miramax) 2,627 

15 Tie Me Up 292,238 92 4 1,273,130 
(Miramax) 3,176 

16 Spaced Invaders 287,595 581 5 14,042,643 
(Buena Vista) 495 

17 Wild Orchid 271,706 421 5 10,083,405 
(Triumph) 645 

18 House Party 252,710 286 12 24,639,349 
(New Line Cinema) 884 

19 Driving Miss Daisy 239,866 574 24 101,873,538 
(Warner Bros.) 418 

20 Q & A 219,425 335 5 10,509,621 
(Tri -Star) 655 

21 Hard To Kill 216,225 313 16 46,607,1142 
(Warner Bros.) 691 

22 Ernest Goes To Jail 209,685 455 8 22,904,334 
(Buena Vista) 461 

23 Gods Must Be Crazy II 178,706 240 7 5,513,719 
(Columbia) 745 

24 The First Power 169,657 288 8 21,365,321 
(Orion) 589 

25 I Love You To Death 160,470 277 8 15,449,225 
(Tri -Star) 579 

26 Body Chemistry 153,249 69 12 2,282,791 
(Concorde) 2,221 

27 Mountains of the Moon 147,752 184 15 3,138,228 
(Tri -Star) 803 

28 Steel Magnolias 145,485 183 27 81,744,134 
(Tri -Star) 795 

29 Def by Temptation 141,540 44 6 739,229 
(Troma) 3,217 

30 Last Exit to Brooklyn 111,828 30 - 1,132,895 
(Cinecom) 3,728 

31 Miami Blues 107,156 219 6 9,338,739 
(Orion) 489 

32 Lisa 98,081 127 6 3,828,372 
(MGM) 772 

33 A Cry in the Wild 93,120 30 - 93,120 
(Concorde) 3, 104 

34 Henry V 91,443 99 28 9,531,093 
(Goldwyn) 924 

35 Little Mermaid 87,886 206 28 84,137,504 
(Buena Vista) 427 

36 Impulse 85,066 81 8 2,423,658 
(Warner Bros.) 1,050 

37 Too Beautiful For You 77,366 29 13 1,130,461 
(Orion Classics) 2,668 

38 Crazy People 72,305 180 7 13,069,851 
(Paramount) 402 

39 Strapless 52,939 18 2 191,890 
(Miramax) 2,941 

40 Daddy's Dyin' 46,781 87 4 996,486 
(MGM /UA) 538 
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Compiled from a national sample of retail store rental reports. 

TITLE Copyright Owner, 
Manufacturer, Catalog Number 

Principal 
Performers 

Ñ t I' 
>4 

1 1 7 LOOK WHO'S TALKING 

* * No.1 * * 
Tri -Star Pictures 
RCA /Columbia Home Video 70183 

John Travolta 
Kirstie Alley 1989 PG -13 

2 2 6 SEA OF LOVE Universal City Studios 
MCA /Universal Home Video 80883 

Al Pacino 
Ellen Barkin 

1989 R 

3 3 6 BLACK RAIN Paramount Pictures 
Paramount Home Video 32220 

Michael Douglas 
Andy Garcia 1989 R 

4 6 3 THE LITTLE MERMAID Walt Disney Home Video 913 Animated 1989 G 

5 4 10 DEAD POETS SOCIETY Touchstone Pictures 
Touchstone Home Video 947 Robin Williams 1989 PG 

6 7 3 NATIONAL LAMPOON'S CHRISTMAS 
VACATION 

Warner Bros. Inc. 
Warner Home Video 11889 Chevy Chase 1989 PG -13 

7 12 3 HARLEM NIGHTS Paramount Pictures 
Paramount Home Video 32316 

Eddie Murphy 
Richard Pryor 1989 R 

8 5 5 SEX, LIES, AND VIDEOTAPE Outlaw Productions 
RCA /Columbia Home Video 90483 -5 

James Spader 
Andie MacDowell 1989 R 

9 36 2 BACK TO THE FUTURE PART II Amblin Entertainment 
MCA /Universal Home Video 80914 

Michael J. Fox 
Christopher Lloyd 1989 PG 

10 8 9 THE ABYSS CBS -Fox Video 1561 Ed Harris 
Mary Mastrantonio 1989 PG -13 

11 10 12 FIELD OF DREAMS Universal City Studios 
MCA /Universal Home Video 80884 

Kevin Costner 
Amy Madigan 1989 PG 

12 15 3 DAD Amblin Entertainment 
MCA /Universal Home Video 80933 

Jack Lemmon 
Ted Danson 1989 PG 

13 NEW II. THE FABULOUS BAKER BOYS IVE 68910 Jeff Bridges 
Beau Bridges 1989 R 

14 16 3 DRUGSTORE COWBOY IVE 68911 Matt Dillon 
Kelly Lynch 1989 R 

15 9 5 NEXT OF KIN Lorimar Film Entertainment 
Warner Home Video 670 Patrick Swayze 1989 R 

16 11 7 JOHNNY HANDSOME IVE 68902 Mickey Rourke 
Elizabeth McGovern 1989 R 

17 14 10 AN INNOCENT MAN Touchstone Pictures 
Touchstone Home Video 910 Tom Selleck 1989 R 

18 NEW PI. CRIMES AND MISDEMEANORS Orion Pictures 
Orion Home Video 8755 

Woody Allen 
Martin Landau 1989 PG -13 

19 13 12 HONEY, I SHRUNK THE KIDS Walt Disney Home Video 909 Rick Moranis 1989 PG 

20 18 16 PARENTHOOD Universal City Studios 
MCA /Universal Home Video 80921 

Steve Martin 
Dianne Wiest 1989 PG -13 

21 26 3 IMMEDIATE FAMILY RCA /Columbia Pictures Home Video 
50193 -5 

Glenn Close 
James Woods 1989 PG -13 

22 24 3 FAT MAN AND LITTLE BOY Paramount Pictures 
Paramount Home Video 32252 Paul Newman 1989 PG -13 

23 17 10 CASUALTIES OF WAR 
RCA /Columbia Pictures Home Video 
50183 

Michael J. Fox 
Sean Penn 1989 R 

24 20 5 A DRY WHITE SEASON CBS -Fox Video 4768 Donald Sutherland 
Marlon Brando 

1989 R 

25 19 4 LET IT RIDE Paramount Pictures 
Paramount Home Video 3220 Richard Dreyfuss 1989 PG -13 

26 22 7 SHIRLEY VALENTINE Paramount Pictures 
Paramount Home Video 32248 Pauline Collins 1989 R 

27 21 4 IN COUNTRY Warner Bros. Inc. 
Warner Home Video 11888 

Bruce Willis 
Emily Lloyd 

1989 R 

28 23 16 LETHAL WEAPON 2 Warner Bros. Inc. 
Warner Home Video 11876 

Mel Gibson 
Danny Glover 1989 R 

29 NEW10, TRIUMPH OF THE SPIRIT Epic Home Video 
RCA /Columbia Home Video 59063 -5 

Willem DaFoe 
Wendy Gazelle 1989 R 

30 RE -ENTRY 
LEATHERFACE: TEXAS CHAINSAW 
MASSACRE III 

New Line Cinema 
RCA /Columbia Home Video 75013 -5 

Kate Hodge 
William Butler 1989 R 

31 25 18 TURNER & HOOCH Touchstone Pictures 
Touchstone Home Video 911 Tom Hanks 1989 PG 

32 30 8 COMMUNION New Line Cinema 
M.C.E.G. /Virgin Home Entertainment Christopher Walken 1989 R 

33 34 10 SHOCKER Universal City Studios 
MCA /Universal Home Video 80931 

Michael Murphy 
Peter Berg 

1989 R 

34 NEW 111. WORTH WINNING CBS -Fox Video 1700 Mark Harmon 
Lesley Anne Warren 1989 PG -13 

35 37 23 WHEN HARRY MET SALLY ... Nelson Home Entertainment 7732 Billy Crystal 
Meg Ryan 

1989 R 

36 33 9 COOKIE Lorimar Film Entertainment 
Warner Home Video 660 

Peter Falk 
Emily Lloyd 1989 R 

37 27 11 MILLENIUM IVE 68908 Kris Kristofferson 
Cheryl Ladd 1989 PG -13 

38 32 17 
INDIANA JONES AND THE LAST 
CRUSADE 

Paramount Pictures 
Paramount Home Video 31859 

Harrison Ford 
Sean Connery 1989 PG -13 

39 35 14 THE PACKAGE Orion Pictures 
Orion Home Video 8747 

Gene Hackman 
Tommy Lee Jones 

1989 R 

40 29 18 UNCLE BUCK Universal City Studios 
MCA /Universal Home Video 80891 John Candy 1989 PG 

ITA gold certifcation for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, 
or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. 0 ITA platinum certification for a minimum sale of 
250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million 
at suggested retail for nontheatrical titles. 

HOME VIDEO 

`Nightbreed' Should Spawn 
Brisk Horror -Fan Business 
BY MICHAEL DARE 

This weekly column is provided as 
a guide through the wilderness of 
unfamiliar feature video titles. 

"Nightbreed," 1989, Media 
Home Entertainment, prebooks 
7/24. 

This is a totally satisfying follow - 
up to "Hellraiser" parts I & II, and, 
like "Nightmare On Elm Street," it 
is sure to clone itself into a slew of 
sequels. Clive Barker isn't just a 
film maker, he's a cottage industry, 
and the 
"Night- 
breed" novel 
and series of 
comic books 
are sure to 
pique the in- 
terest, if not 
the blood 
lust, of hor- 
ror fanatics everywhere. It involves 
a young man's obsession with a 
graveyard in which he finds the 
largest collection of grotesque crea- 
tures to be seen in public since the 
Nixon administration. Few film 
makers have ever shown such sav- 
age disregard for human flesh, and 
Media would probably be giving 
away a nifty set of home eviscera- 
tion tools if Barker had his way. In 
this film, his humor is as finely 
honed as his sadism, and there are a 
surprising number of laughs 
throughout the slashings and explo- 
sions. Few saw it in theaters, which 
means more will see it at home. Par- 
ents should put on some old Disney 
films to put their kids to sleep first, 
then watch this and have their own 
nightmares. 

dren's tapes that won't make par- 
ents gag. Rent it with the classic 
film version and viewers will be 
able to see how beautifully the an- 
cient story of a little girl's obsession 
with a pair of shoes has been updat- 
ed to the modern city. The story has 
a good moral, and it's great to 
watch animation that doesn't look 
like everything else. 

"Hail Hero" (1969), & "Adam 
At Six A.M." (1970), CBS /Fox 
Video, prebooks Tuesday (12). 

This dual -pack (20% off!) features 
Michael 
Douglas in 

"Lobsterman From Mars" & 
"Girlfriend From Hell," Interna- 
tional Video Entertainment, two - 
pack prebooks 7/3. 

"Lobsterman From Mars" made 
the midnight circuit last year, which 
gave it a certain amount of notori- 
ety, and God knows where "Girl- 
friend From Hell" came from, but 
it's clear the primary selling points 
of both these titles is their titles. 
Luckily, they both come through 
with just the right amount of tacky 
thrills to satisfy anyone who would 
rent such things. "L.F.M." features 
Tony Curtis as a studio head who is 
considering releasing the worst 
movie ever made as a tax write -off, 
and "G.F.H." features Satan reborn 
as a vixen who ruins the evenings 
of teenage boys by sucking out 
their vitality during sex. These are 
both gloriously cheesy satires of 
bad movies and make a perfect dou- 
ble bill. Where else can you see 
nuns with sawed -off shotguns? 
Where can you hear someone say 
"Look at this! Lobster tracks!" with 
a straight face? 

"The Red Shoes," IVE, pre - 
books 6/19. 

With narration by James Earl 
Jones, a fantastic reggae sound- 
track by Caleb Sampson, and su- 
perb animation by Michael Sporn, 
this is one of those very special chil- 

his first two 
film appear- 
ances, and 
they make 
perfect dou- 
ble bills with 
"The War Of 
The Roses," 

which is getting released at the 
same time. "Hail Hero" is a quaint 
portrait of the lost generation, fea- 
turing Douglas in his debut role as 
a college dropout and draft dodger 
who decides to join the army in or- 
der to prove something to his fam- 
ily. It's a fascinating period piece, a 
classic of sorts, with Douglas look- 
ing like a goofball in long hair, fad- 
ed jeans, and a serious attitude 
problem. "Adam At Six A.M." is a 
sensitive (i.e., boring) examination 
of a case of alienation that strikes 
Adam Gaines, noted professor of 
linguistics. Once again, Douglas 
tries to come to terms with family 
problems that are none too exciting. 
Both films are enjoyable in ways 
the film makers certainly never in- 
tended. If you only want one, "Hail 
Hero" is slightly superior. 

"The Game," Monarch Home 
Video, prebooks Tuesday (12). 

A Nazi, an Arab, an Italian, and a 
Jew get together once a year to 
play private war games and kill in- 
nocent people. This might sound 
like the start of a bad joke, but it's 
not. It's the start of a bad movie. 
Actually, this is a blood- and -guts 
thriller with a reasonable amount of 
tacky thrills. The good photography 
and action sequences are brilliantly 
offset by excruciating acting, not to 
mention some brief but lovely gra- 
tuitous nudity. There are some fas- 
cinating displays of weaponry and 
obscure fighting tactics in this tale 
of malevolent cretins playing dia- 
bolical games. But other than the 
plot, the biggest draw is the pres- 
ence of Joseph Campanella. Wow. 

"Future Zone," A.I.P., pre - 
books Tuesday (12). 

David Carradine stars in this ri- 
diculous cross between "Termina- 
tor," "Mad Max," and "Dirty Har- 
ry." Carradine plays a future cop 
who says things like "You have the 
right to die" before blowing people 
away. Despite all its shortcomings 
(like incompetent everything), this 
is a fun piece of trash for viewers 
who can't remember what they saw 
last week. See it with anything 
mentioned above. 
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BLOCKBUSTER CEO 
(Continued from page 5.9) 

er's basic rental price of $3.00 may 
be implemented. While Steve Ber- 
rard, vice -chairman and chief fi- 
nancial officer, said he felt the in- 
dustry could easily tolerate such 
an increase, the company has re- 
sisted such a move in the interests 
of building market share. He also 
noted that Blockbuster's prices 
are already near the high end of 
the industry average. 

In addition to expanding its base 
of stores, Blockbuster is also look- 
ing at other areas of the industry 
for growth. "We have stayed out 
of certain areas, like vending ma- 
chines and supermarkets, because 
we've remained focused on our 
core business," Huizenga said. 
"But those areas may represent 
opportunities for the future." 

Two weeks earlier, at the compa- 
ny's annual stockholders' meeting 
in Fort Lauderdale, Fla., Huizenga 
indicated that the company may 
pursue a strategy of vertical inte- 
gration, leading to speculation 
that it might acquire a distributor 
(Billboard, May 26). 

But in an interview following his 
presentation to securities ana- 
lysts, Huizenga denied any de- 
signs on distribution. "That's not a 
business we want to be in," he 
said. 

More likely, he said, was a move 
into what he called "private- label" 
programming. "We'll do quite a bit 
in private -label movies," Huizenga 
said. "We're not talking about 
`Batman' or movies on that scale, 
but programming that would be 
exclusive to Blockbuster." He not- 
ed that Blockbuster is the exclu- 
sive retailer for the Chicago Cubs 
(including a year -end highlight 
tape), the Miami Heat, the Detroit 
Pistons, and the National Hockey 
League playoffs. 

"Remember, we're a corporation 
called Blockbuster Entertainment 
with one division called Blockbust- 
er Video," Huizenga said. 

Overall, the roughly 125 ana- 
lysts who attended the presenta- 
tion proved a much easier audience 
than a similar gathering a year 
ago. At that time, the Wall Street 
firm Bear Stearns had just re- 
leased a report highly critical of 
Blockbuster's accounting prac- 
tices, particularly its policy of am- 
ortizing the cost of cassettes over 
36 months. 

Since the beginning of the year, 
however, Blockbuster has been us- 
ing a more conservative 12 -month 
amortization for hit tapes, largely 
diffusing the issue. Blockbuster 
continues to use a 36 -month sched- 
ule for nonhit cassettes. 

Huizenga said the accounting 
change lowered earnings in the 
first quarter by about one cent per 
share and would likely cost 10 
cents per share over the year. 

`%C'I'IOXAttA%Ie'I' 
The results are fast. The 
reach is vast. And the call is 

free! To place a Billboard 
Classified ad, call Jeff 
Serrette at (800) 223 -7524. 
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VSDA Is AN 
AUGUST' 

OCCASION 
Billboard presents four elegant issues 

designed to waltz in perfect harmony with 
your video marketing plan. 

Pre -VSDA 
Tirane /Billboard "Man Of 
The Year" and "Who's Who 
In The Video Pipeline" 
ISSUE: August 4, 1990 
AD CLOSE: July 10, 1990 
For The first time ever in an editorial focus, 
Billboard will honor the Time /Billboard MAN OF 
THE YEAR, an award to an outstanding video 
retailler. 

The main editorial focus will be on the "movers 
and shakers in the video pipeline" and will 
indh.de all key sales executives in video distri'. 
bu:ion. 

BLOCKBUSTER BONUS MAILING - A blanket 
maiiing of this issue to the entire video retail uni- 
verse and 1,300 top sales associates at distrir 
bu:ion will insure impact to all those who truly 
effect your bottom line sales before VSDA. 

You can use Billboard to set priorities for distri- 
bution sales managers and their telemarketers 
by advertising in this super special issue. 

VSDA Spotlight 
ISSUE: August 11, 1990 
AD CLOSE: July 17, 1990 
Thais is the editorial center piece of VSDA. It 
willl feature an indepth look at new product. 

Oar VSDA edition will produce significant 'ead- 
ership impact, not only reaching the individuals 
who, effect the immediate success of your 
breaking product, but also including the whole 
spectrum of artists and executives who co'l ec- 
tively determine long term survival in your 
competitive and dynamic marketplace. 

The Superstars Of Video 
and the Hollywood/Video 
Connection 
ISSUE: August 18, 1990 
AD CLOSE: July 24, 1990 
This issue will cover a unique aspect of the 
changing home video industry . It will take a 

thorough look at the film -to -v deo process, trac- 
ing videos back to their birth as films, as welt as 
tracking the top stars of the top new product 
and how they came "home" to home video- 

Post VSDA Debriefing 
ISSUE: August 25, 1990 
AD CLOSE: July 31,1990 
To wrap-up VSDA month, Billboard will provide 
its readers with a comprehensive report on ail 

events at VSDA. In addition, a telemarketer and 
retailer bonus mailing will boost impact. 

Join in the festivities this August in Billboa -d's 
VSDA four issue spectacular! 

Don't miss this unique opportunity to send your 
message to the entire video industry and reach 
Billboard s 200,000 readers worldwide. 

Billboard 
We've Got You Covered. 

For ad details call: 
New York: Alex Kelly, 212 -536 -5223 
Los Angeles: Anne Rehman, 213 -859 -5313 
Mid -west: Ken Karp, 212 -536 -5017 

*August: (1)Inspiring awe or reverence, marked by 
grandeur, majestic (2) the eighth month of the year. 



HOME VIDEO 

Sony To Bow Camcorders, Vid Walkmans 
And An 8mm Editing Deck In The Fall 

BY JIM BESSMAN 

NEW YORK- Pointing to contin- 
ued market growth of its 8mm vid- 
eo product line, Sony unveiled 
three new camcorders, two Video 
Walkman units, and an 8mm home 
video editing deck at a May 30 
news conference here in anticipa- 
tion of the Consumer Electronics 
Show. 

Heading the list is the second gen- 
eration of Sony's ultra- compact 
CCD -TR5 Handycam camcorder, all 
available in the fall. 

Billed as "the world's smallest 
camcorder," the new CCD -TR4, 
weighing in at 1 pound, 9 ounces, 
and priced at $1,100, is smaller than 
its year -old ancestor. Slightly larger 
than the prototype, the CCD -TR6, at 
2 pounds, 2 ounces, and a $1,200 
price tag, offers upgraded features 
for more demanding users, accord- 
ing to Sony. 

The CCD -TR7, only three ounces 
heavier than the TR4, offers AFM 
Hi -Fi Stereo via a newly developed 

flat stereo microphone, as well as 
sharper pictures via a half -inch pre- 
cision CCD chop. It is priced at 
$1,400. 

Supporting all three units are two 
new accessories: the SPK -TR Sports 
pack, for rugged outdoor use, and 
the MPK -TR Marine pack housing, 

The hardware will 
get a massive push' 
for underwater taping. 

Sony's new Video Walkman mod- 
els are the GV -300 and GV -200, 
which are priced at $1,400 and 
$1,200, respectively, and will also be 
available in the fall. 

Both units are cable compatible 
and are said to deliver improved 
LCD technology, allowing better 
picture quality. They can also be 
hooked up to a remote editing con- 
troller as part of a home video edit- 
ing system. 

Additionally, the GV -300 model 

employs a multiplex tuner for stereo 
broadcast reception and AFM Hi -Fi 
Stereo. 

Also introduced was the EVS -550 
8mm VCR, which features advanced 
editing functions as well as both 
AFM Hi -Fi Stereo and PCM Digital 
Stereo. It will also be available in the 
fall, at suggested retail price of 

00. 
Yuki Nozoe, senior VP of person- 

al video marketing at Sony Consum- 
er Video Products Co., said that the 
hardware will be supported this fall 
by a "massive multimillion -dollar 
push." 

According to Nozoe, 8mm is the 
fastest growing camcorder format. 
John Briesch, president of Sony's 
Consumer Products Group, predict- 
ed that half the camcorders sold this 
year will be 8mm models, with full - 
size VHS units experiencing zero 
growth. 

He said that the first four months 
of 1990 showed a 22% increase in 
sales of Sony 8mm hardware over 
last year. 
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HEALTH AND FITNESSTM RECREATIONAL SPORTS TM 

1 1 18 

** No.1 ** 
NBA AWESOME ENDINGS 
CBS -Fox Video 2422 

1498 1 3 71 

** No.1 ** 
JANE FONDA'S COMPLETE WORKOUT 
Warner Home Video 650 

2998 

2 2 
8 

ALL NEW DAZZLING DUNKS & BASKETBALL 
BLOOPERS CBS -Fox Video 2423 14 .98 2 2 19 

JANE FONDA'S LIGHT AEROBIC WORKOUT 
Warner Home Video 652 

29.98 

3 1 179 
CALLANETICS 0 
MCA /Universal Home Video 80429 24.95 3 3 64 

MICHAEL JORDAN: COME FLY WITH ME 
CBS -Fox Video 2173 19.98 

4 7 58 
DAZZLING DUNKS AND BASKETBALL 
BLOOPERS CBS -Fox Video 2229 

14.98 4 4 179 
KATHY SMITH'S BODY BASICS 
JCI Video 8111 

14.95 

5 4 36 
BASEBALL FUNNIES 
Simitar Ent. Inc. 

14.95 5 9 83 
KATHY SMITH'S FAT -BURNING WORKOUT O 
Fox Hills Video FH1059 19.95 

6 6 114 
CHARLIE LAU: THE ART OF HITTING 300 
Best Film & Video Corp. 

19.95 6 5 179 
JANE FONDA'S LOW IMPACT AEROBIC 
WORKOUT Warner Home Video 070 29.98 

7 16 127 
DORF ON GOLF 
J2 Communications J2 -0009 

19 
95 

7 6 33 
BEGINNING CALLANETICS 
MCA /Universal Home Video 80892 24.95 

8 10 179 
KATHY SMITH'S ULTIMATE VIDEO WORKOUT 
JCI Video 8100 

14.95 8 RE -ENTRY 
NBA SUPERSTARS 
CBS -Fox Video 2288 

14.98 

9 7 P1 KATHY SMITH'S ULTIMATE STOMACH & 
THIGHS WORKOUT 0 Fox Hills Video M032466 19'95 

9 RE -ENTRY 
THE ALL NEW NOT -SO -GREAT MOMENTS IN 
SPORTS HBO Video 0025 

14.99 

10 10 26 
RICK PITINO'S BASKETBALL IMPROVEMENT 
VIDEO Dick Regan Prod. 

2495 10 8 67 
ANGELA LANSBURY: POSITIVE MOVES 
Wood Knapp Video WK1016 

29.95 

11 17 102 
A KNIGHT OF BASKETBALL 
Kartes Video Communications 

19.95 11 13 117 
START UP WITH JANE FONDA 
Warner Home Video 077 

19.95 

12 RE -ENTRY 
GREG NORMAN: THE COMPLETE GOLFER 
Paramount Home Video 12684 

2995 
12 18 13 

JUDI SHEPPARD MISSETT'S FITNESS NOW! 
JCI Video 8119 14.95 

13 RE -ENTRY 
GREG NORMAN, THE COMPLETE GOLFER, 
PART 2 Paramount Home Video 12685 

29.95 13 14 81 
KATHY SMITH'S TONEUP 
JCI Video 8112 

14.95 

14 15 179 
JANE FONDA'S NEW WORKOUT 
Warner Home Video 069 

29.98 14 20 27 
CHAMPIONS FOREVER 
J2 Communications J2 -0047 

19.95 

15 RE -ENTRY 
DENISE AUSTIN'S THE HIPS, THIGHS & 
BUTTOCKS WORKOUT Parade Video 31 

19.95 15 13 112 
NOT SO GREAT MOMENTS IN SPORTS 
HBO Video 0024 

14.95 

16 NEW, JO: DANCE TO FITNESS 
Parade 

DY 
Video 

WATLEY 
207 

24.95 16 NEWS 100 YEARS -A VISUAL HISTORY OF THE 
DODGERS J2 Communications J2 -0072 19'95 

17 12 85 
SUPER CALLANETICS 
MCA /Universal Home Video 80809 24.95 17 15 9 

PELE, THE MASTER AND HIS METHOD 
Vidcrest 

19.95 ' 

18 11 65 
RAQUEL: LOSE 10LBS. IN 3 WEEKS 
HBO Video 9892 

1999 1$ 
9 

8 
HOCKEYS HARDEST HITTERS 
JCI Video JCV -8209 

9.95 

19 16 4 
RITA MORENO: NOW YOU CAN! 
Wood Knapp Video 1054 

19.95 19 RE -ENTRY 
BASEBALL THE RIGHT WAY: HITTING FOR 
KIDS Parade Video 

14.95 

20 17 174 
JANE FONDA'S EASY GOING WORKOUT 
Warner Home Video 058 

29 .98 20 RE -ENTRY 
THE BOYS OF SUMMER 
VidAmerica 7017 

14.95 

ITA gold certification for sale of 125,000 units or a dollar volume of $9 million at re ail for theatrically released programs, 25,000 units or $1 million at 

suggested retail for nontheatrical titles. O ITA platinum certification for sa e of 250,000 units or a dollar volume of $18 million at retail for theatrically released 
programs. or 50,000 units or $2 million at suggested retail for nontheatrical titles. ©Copyright 1990, Billboard Publications, Inc. 

NEWSLINE 

For Blockbuster Chain, The Price 
Of Expansion Is Going Down 
Among the more interesting nuggets dropped by Blockbuster executives 
during their presentation to the New York Society of Securities Analysts 
last week was the chain's reliance on catalog product (see story, page 
59). "Eighty percent of our revenues come from non -top -50 renters," said 
Steve Berrard, vice chairman and chief financial officer. "We are not a 
hit -driven company." One advantage of pushing catalog, Berrard added, 
is that it is generally cheaper than new product, due to studio repricing. 
Lower catalog prices have "brought down the cost of opening a [new] 
store from $500,000 to about $425,000 with the same level of cash flow," 
Berrard said. 

Later in the discussion, chairman and CEO H. Wayne Huizenga elabo- 
rated, noting that the typical Blockbuster store spends $15,000- $16,000 a 
month on new inventory, or roughly 20% of revenues. "The majority of 
the titles are bought in ones and twos," he said. "Only a small percent- 
age are hits on which we buy deep." Huizenga said Blockbuster stores 
typically bring in 75 -100 new titles a month. 

Radio Stars For New York's VIEW. Video 
Starting in August, V.I.E.W. Video, the New York -based supplier of mu- 
sic and cultural programming, will begin sending audio samplers to radio 
stations in an effort to gain on -air promotion for its titles. Included in the 
sampler will be snippets from the soundtracks of various V.I.E.W. video 
titles. 

The audio sampler will also dovetail with V.I.E.W.'s planned launch of 
a record label sometime this summer, according to president Bob Karcy. 
The first release on the planned label is likely to be the soundtrack from 
the upcoming video release featuring the Moscow Sax Quintet, a Soviet 
jazz ensemble. The video is slated for July. 

"We've been acquiring audio rights [to its video titles] for three or 
four years now," Karcy says. "We don't have rights to everything in our 
catalog, but this is something we've been developing for some time." 
V.I.E.W. hopes to have a distribution deal with an existing record label 
signed within a few weeks, Karcy says. 

While V.I.E.W. is best known for its cultural programs, including bal- 
lets, operas, and classical music, Karcy says its jazz and pop music titles 
are the fastest -growing portion of V.I.E.W.'s catalog. "That side of the 
business is growing more dynamically now, while the cultural side has 
been fairly stable," he says. 

A Trade Show That Lives Up To Its Name 
With the New York Home Video Show apparently fading from the scene 
after five years, a new show is trying to fill the void. Sponsored by New 
York retailer Norman Scherer, owner of Video Oyster, the new show is 
designed as a trading expo during which retailers can buy, sell, and trade 
catalog product directly with one another. Dubbed VOTE (Video Oys- 
ter's Trading Expo), the one -day show will be held in July at a site in New 
York still to be determined, according to Scherer. 

"One of the big problems retailers have is managing older inventory 
and catalog product," Scherer says. "The purpose of the show is to pro- 
vide a forum for them to buy and sell among themselves, without going 
through a broker." Independent retailers will be charged $100 to set up a 
trading booth at the show. Chains of five or more stores will be charged 
$250. Other exhibitors will be charged $500. 

Another purpose for the show, according to Scherer, is to stimulate a 
market for collectors of obscure or hard to find videos. The afternoon of 
the show will be open to consumers, to whom retailers will be encour- 
aged to sell any product they still have left. "I want to show retailers 
that they can attract collectors, just like for baseball cards or comics," 
Scherer says. Scherer himself is publishing a book on movie titles that 
were once released on video but are no longer listed in suppliers' cata- 
logs. (Video Oyster, 212 -480- 2440). 

News From The Trading Roo, fries, Bearer 
Fries Home Video has acquired North American video rights to the 
American Playhouse version of "A Raisin In The Sun," starring Danny 
Glover and Esther Rolle. The two -cassette package will be released Aug. 
22 at a list price of $69.95 ... Water Bearer Films has signed an agree- 
ment with Coral Films for home video rights to two films by the contro- 
versial Italian director Pier Paolo Pasolini. The films, "The Gospel Ac- 
cording To Saint Matthew" and "Oedipus Rex," will be released in the 
fall at $79.95 each. 

Kultur Draws The Line On Keith Haring 
The work of the widely acclaimed artist Keith Haring, who died earlier 
this year, is examined in a new release from Kultur called "Drawing The 
Line: A Portrait Of Keith Haring." The 30- minute program traces the 
artist's work from its origins as graffiti in the New York subways to the 
rarefied air of uptown museums. Scheduled for release in July, it lists for 
$19.95. 
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REVIEWS 

"High Energy Aerobics," Parade 
Video, 20 minutes, $19.95. 

To succeed among the plethora of 
fitness titles on the market, an exer- 
cise tape really needs to stand out. 
Unfortunately, this one doesn't. 
"High Energy Aerobics" (previously 
titled "Rock Aerobics ") features Den- 
ise Austin, fitness expert of NBC's 
"Today" show and star of an exercise 
show on ESPN, demonstrating a 
rather dull 20- minute routine. There 
are no fun dance steps or interesting 
moves, and the music is an unmemo- 
rable instrumental with a rock beat. 
The only creative thing about the 
tape is the surreal background: a set 
of TV monitors and fake statues, in- 
cluding the Venus de Milo and Mi- 
chelangelo's David. But the back- 
ground is the same throughout the 
video, so there's no variety. 

The main problem is that the tape 
doesn't offer value for money. Why 
would anyone pay $20 for a 20- minute 
aerobic session, when for $5 more he 
could get a full 60- or 90- minute work- 
out-including exercises for all body 
areas in addition to aerobics? 

TRUDI MILLER 

"Train Your Dog Before Your Dog 
Trains You," American Pet Indus- 
tries, 120 minutes, $49.95. 

In this matter -of -fact tape, dog 
trainer Larry Berg explains how to 
train a dog to sit, stay, lie down, 
come, and heel. He also gives tips on 
housebreaking, nutrition, grooming, 
and curbing destructiveness and ag- 
gression. Berg is a personable host 
who peppers his lessons with amus- 
ing anecdotes. He demonstrates each 
lesson with real dogs, and has a 
knack for troubleshooting, covering 

every possible response the dog 
might make. He also gives insight 
into dog behavior ( "Don't yell at your 
dog as soon as you walk in the door, 
even if he's made a mess -it will only 
make him fear your coming home "). 

The video includes a free leash, but 
given the high price point, the tape 
probably won't rack up big sell - 
through numbers. However, it is a 
useful guide, and given the populari- 
ty of dogs as pets could be a steady 
renter. T.M. 

"Grimm's Fairy Tales: Old Sultan," 
Hi -Tops Video, 22 minutes, $14.95. 

Although this is a delightful ver- 
sion of the classic fairy tale, it may 
have a difficult time finding an audi- 
ence. 

The biggest problem is that it can- 
not seem to decide exactly to whom it 
is trying to appeal. Although stories 
of this ilk are usually aimed at young- 
sters under 10, the vocabulary in cer- 
tain sections seems fairly advanced. 
Also, the moral is delivered almost as 
an afterthought. Given that this vid- 
eo constitutes the entire point of ev- 
erything that has gone before it, one 
might reasonably expect this seg- 
ment to be given just a bit more em- 
phasis. In this case, the rather vague 
moral may require parental explana- 
tion. 

Still, the animation is commend- 
able, and the voices and nonstop ac- 
tion should hold youngsters' atten- 
tion. Even with its attractive sell - 
through price point, look for this to 
rent -especially for precocious chil- 
dren. Given the inherent flaws in the 
tape, high sell- through numbers 
don't seem likely. RICHARD T. RYAN 

"Jinny Beyer -Video Workshop I- 
Palettes For Patchwork," Concept 
Associates, 60 minutes, $29.95. 
"Jinny Beyer -Video Workshop 

II- Mastering Patchwork," Con- 
cept Associates, $39.95. 

During the past several years, 
there has been a return to basics - 
natural foods, gardening, and the re- 
vival of old crafts such as quilting. 

Jinny Beyer is the self -proclaimed 
leader of the national quilting bee. 
Patchwork, as Beyer defines it, is 
making a pattern, cutting pieces, and 
sewing them together to produce an 
entire quilt top or units of blocks that 
can be combined into a whole. In her 
first video workshop, Beyer dis- 
cusses colors for patchwork. Skirting 
theories, wheels, spectrums, and 
yardlong words, she puts fabric right 
into the audience's hands, demon- 
strating how to create a master pal- 
ette. 

In the second volume, Beyer gives 
the instruction on patchwork itself. 
This program is perfect for those 
who want to learn an art their grand- 
mothers knew. LACEY BETHEL 

"Carnaval 90," Globo Video, 90 
minutes, $70. 

Each spring, Globo Video releases 
a highlight tape of that year's samba 
school parades during Carnaval in 
Rio de Janeiro, Brazil. Each samba 
school (a community organization, 
not a real school) picks a theme song, 
builds dozens of floats, and organizes 
some 5,000 musicians and dancers for 
the event. Backed by samba poly - 
rhythms, the parades are glittering 
spectacles, pulsating waves of color 
and sound. They also feature hun- 
dreds of nearly nude women gyrating 
to the beat, captured in extreme close - 
up by Brazilian newspaper El Globo's 
camera men -this video would get an 
"R" if it were rated. Production values 
are high, though not as high as in the 
1989 edition (which was superlative). 
The ultimate party tape. Call 718-784- 
5544. CHRIS McGOWAN 

CELEBS HIT YID PROMO TRAIL 
(Continued from page 59) 

years ago, says Stephanie Long, Me- 
dia Home Entertainment publicity 
VP, that sentiment has now firmly 
disappeared. 

"The realization is that promoting 
the home video is becoming just as 
important, if not more so, than pro- 
moting theatrically," she says. "I 
think more celebrities realize that 
they need to have something left over 
for home video." 

At MCA /Universal Home Video, 
Jane Ayer, director of publicity, says 
"Harvey" has been one of Stewart's 
all -time favorite films, and the clas- 
sic's release logically lent itself to 
"something special. I asked him if he 
would like to get involved and he said 
yes." 

That involvement, she says, also in- 
cluded putting together a special six- 
minute narrative consisting of stills 
and Stewart's voice at the beginning 
of the tape, as well as an agreement 
to appear at Video Plus, a specialty 
video store in West Los Angeles. 

In terms of quantifying the in- 
store appearance, she says, the store 
sold out 700 pieces in one day. Addi- 
tionally, she says, the spillover effect 
from nine TV camera crews probably 
resulted in more sales elsewhere in 
L.A. 

"My background is celebrity pub- 
licity," she says, "and I understand 
the dramatic effectiveness of it. I'm 

hoping we can do more of it. It's giv- 
en us a whole new idea and approach 
to promoting videos. I've always tried 
to get the celebrities involved. Get- 
ting them involved can make a big 
difference overall. It's creative pub- 
licity and it works." 

Glenn Ross, VP marketing at Re- 
public Pictures Home Video, also un- 
derscores the effectiveness of celebri- 
ty participation. 

"They have an incredible effect," 
he says, "and as far as we are con- 
cerned, Spanky McFarland has be- 
come part of our marketing mix on 
'Little Rascals.' He tours for us pret- 
ty consistently. In the last six months 
he's probably done 20-25 appearances 
for us, everywhere from New York 
to the Midwest to the West Coast." 

On a recent Home Shopper's Net- 
work segment, for example, in which 
McFarland was interviewed, says 
Ross, 850 "Little Rascals" gift packs 
were sold during a 15- minute period. 
Each $24.97 pack contains three cas- 
settes. 

"They reran the segment two 
weeks later and sold another 500 
sets," he says. "The RKO /Warner 
chain in New York also had him re- 
cently and they not only ordered ex- 
tra product but they ran out of prod- 
uct, the response was so big. Of 
course, you have to back an in -store 
appearance with appropriate media 

coordination and having enough 
product on shelves. It's very effec- 
tive ?' Ross says actor Joe Dallesan- 
dro, who appears in two upcoming 
Republic titles -"Double Revenge" 
and "Private War " -is also getting 
involved in distributor appearances. 

"Three years ago at VSDA there 
were only a handful of celebrities. 
Last year every company had major 
names. It's an edge and people will 
line up. Video distributors, retailers, 
and consumers are also very up on 
celebrities that we might not consider 
an A star. There's a much broader ex- 
posure and awareness now among 
video people," he says. 

Media's Long adds, "Celebrities 
will be more in the mix when we have 
the opportunity to utilize them. Luck- 
ily, with more of our current tapes, a 
number of people involved are help- 
ing to back them, including Shelly 
Duvall and John Lithgow. Clive Bark- 
er lives in London, and to be able to 
have him help us in the U.S. has been 
a great benefit to us. It's hard to say 
exactly how to quantify it. It certain- 
ly helps. One other important aspect 
is that it helps to explain certain 
types of films. Without Clive Bark- 
er's participation there might be a 
tendency for some to dismiss the film 
as something that it isn't or misper- 
ceive it. That can be an enormous 
benefit also." 

Mack Attack. Raul Julia, left, and Julia Migenes star in RCA /Columbia Pictures 
Home Video's "Mack The Knife." The June 20 release, based on Bertolt 
Brecht's "Three Penny Opera," is priced for rental. 
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** No.1 * * 
THE LITTLE MERMAID 
Walt Disney Home Video 913 

1989 26.99 

2 1 l0 TEEN MUTANT NINJA TURTLES /COWABUNGA ... 
Family Home Entertainment 27319 

1990 14 95 

3 2 34 TEEN MUTANT NINJA TURTLES: KILLER PIZZAS 
Family Home Entertainment 27314 

1989 14.95 

4 5 35 BAMBI 
Walt Disney Home Video 942 

1942 2699 

5 3 85 TEEN MUTANT NINJA TURTLES: HEROES ... 
Family Home Entertainment 23978 

1988 14.95 

6 4 70 TEEN MUTANT NINJA TURTLES: HOT RODDING ... 
Family Home Entertainment 23980 

1989 14.95 

7 37 
THE LAND BEFORE TIME 
Amblin Entertainment /MCA /Universal Home Video 80864 

1988 24.95 

8 
8 87 

CINDERELLA 
Watt Disney Home Video 410 

1950 2699 

9 6 55 
TEEN MUTANT NINJA TURTLES: THE SHREDDER ... 
Family Home Entertainment 23981 

1987 14.95 

10 12 3 
TEEN MUTANT NINJA TURTLES: INCREDIBLE... 
Family Home Entertainment 27317 

1988 3995 

11 10 93 CHARLOTTE'S WEB 
Hanna -Barbera Prod. Inc. /Paramount Home Video 8099 1973 14.95 

12 11 246 DOMBO 
Walt Disney Home Video 24 

1941 29.95 

13 9 24 THE LITTLE MERMAID 
Starmaker Ent. Inc. 2001 

1978 9.95 

14 14 6 
BABAR: THE MOVIE 
Family Home Entertainment 27316 1990 24.95 

15 17 191 
ALICE IN WONDERLAND 
Walt Disney Home Video 36 

1951 29.95 

16 13 33 WINNIE THE POOH: NEW FOUND FRIENDS 
Walt Disney Home Video 902 

1989 12.99 

17 RE -ENTRY 
AN AMERICAN TAIL O 
Amblin Entertainment /MCA /Universal Home Video 80536 1986 29.95 

18 18 132 DISNEY'S SING ALONG SONGS: HEIGH -HO! 
Walt Disney Home Video 531 

1987 14.95 

19 RE -ENTRY 
THE SWORD IN THE STONE 
Walt Disney Home Video 229 

1963 29.95 

20 21 20 BEETLEJUICE VOLUME 1 

Warner Home Video 11940 
1989 14.95 

21 RE -ENTRY 
TOM AND JERRY'S 50TH BIRTHDAY CLASSICS 
Turner Entertainment Co. /MGM /UA Home Video M201664 1989 14.95 

22 22 33 WINNIE THE POOH: THE WISHING BEAR 
Walt Disney Home Video 920 

1989 12.99 

23 19 139 
LADY AND THE TRAMP 
Walt Disney Home Video 582 

1955 29.95 

24 24 33 WINNIE THE POOH: THE GREAT HONEY POT ROBBERY 
Walt Disney Home Video 903 

1989 12.99 

25 16 7 
DAFFY DUCK & COMPANY 
Turner Entertainment Co. /MGM /UA Home Video M201 768 1990 14.95 

ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for 
heatrically released programs, or of at least 25,000 units or $1 million at suggested retail for 

nontheatrical titles. O ITA platinum certification for a minimum sale of 250,000 units or a dollar volume 
of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at 
suggested retail for nontheatrical titles. 
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MUSIC VIDEO 

Music Meets Television At IMMC 
Panelists Discuss Marriage Of Two Media 

BY MELINDA NEWMAN 

AMSTERDAM- Though it has been 
30 years since the marriage of music 
and television via programs like "The 
Ed Sullivan Show," the two media 
still have a ways to go before they 
fully understand each other. 

That was the 
consensus during 
a panel on music 
and television here 
at the Internation- 
al Music & Media 
Conference, May 
27-30. 

Record companies and television 
stations are often at cross purposes, 
according to Bill Roedy, managing 
director /chief executive at MTV Eu- 
rope. "They're in different business- 
es," he said. "TV sells commercial 
time and needs ratings; record com- 
panies sell records." 

The gap is not so wide with music 
videos as it is with performances and 
interviews with artists on television, 
even though the latter category has 
been around- muh longer. With mu- 
sic video television and labels, "That 
relationship has evolved to where we 
want videos on time, just like radio 
stations do," said Roedy. 

"So far, that relationship is 
strong," agreed Chris Griffin, GM, 
Virgin International. "It's radio with 
pictures, and the record companies 
want high rotation. I think MTV Eu- 
rope will only become more powerful 
because it's the first pan- European 
music programming." 

Reiterating the position of most 
record companies, Griffin stressed 
that labels see video as a selling tool 
first and artistic exercise second. 
"Record companies are too soft with 
an artist or the company making the 
video," he said. "The primary reason 
we make videos is to sell records. We 
need to keep better control of the art- 
ists." 

"A good video is the same as a 
good TV program," said Rudi Dole - 
zal, managing director of Doro Pro- 
ductions, a Vienna, Austria -based 
music video and concert production 
company. "We're not forcing creativ- 
ity on an artist, but we do have to be 
creative so we have new ideas." 

The main criticism that MTV Eu- 
rope and other music video channels 
receive from labels is the overwhelm- 
ing attention paid to Anglo-American 
acts. "Our priority is to get on more 
non -Anglo- American artists," said 
Roedy. "Airing in 24 countries cre- 
ates a tricky balancing act. We have a 
playlist formula weighted toward 
where we're distributed so we look at 

IMMC 
REPORT 

I VIDEO TRACK 

the charts country by country. As we 
add a country, we'll incorporate some 
of its music into the mix." 

However, as Dolezal pointed out, 
"At some point, we have to accept 
that the Anglo-American acts are the 
ones often desired by the audience." 

Unlike music video, where the tele- 
vision station is delivered a finished 
product, artist appearances and per- 
formances on television cause more 
problems because of the greater mar- 
gin for error. 

"TV wants big names and to sell 
programming; they don't understand 
why an act can't or won't appear," 
Griffin said. 

"Artists don't like the lack of con- 
trol they have on television," Griffin 
continued. "Television doesn't care 
about the sound and acts also don't 
like unflattering camera angles -no 
one looks good with a camera stuck 
up his nose. The other thing is some 
performers just aren't good on TV." 

Griffin faulted TV producers for 
the problems artists have with TV. "I 
hope the age of producers will de- 
crease," he said. "Or that many of 
the new ones won't follow their pre- 
decessors and be egotistical and not 
help the record companies out." 

Taking exception to those com- 
ments was Mariike Klasema, execu- 
tive producer for Dutch -based IDTV, 
a pan- European company that pro- 
duces music programming, including 
live concerts, for television stations. 

"I'm very offended by that remark 
about producers not taking care of 
camera angles or scheduling," said 
Klasema. "I think producers are inno- 
vative and try to do the best program 
for the artists." 

However, she agreed with Griffin 
that labels and television stations do 
have separate goals. "There is a con- 
flict of interest between record com- 
panies and television -a large one," 
she continued. "Record companies 
will go for long -term investments; TV 
producers are more interested in get- 
ting the hottest act at the time. The 
ideal would be one big record compa- 
ny with no competition who picks the 
bands for our show." 

Whereas Griffin faulted television 
producers for artists often not look- 
ing good on camera, Klasema blamed 
the labels. "New bands need to be 
able to play livc 50% can't or hardly 
can ... or give a good interview. Most 
bands aren't ready for television. The 
record company should babysit them 
a little bit longer so they're ready to 
be launched on television." 

As a music video director, Dolezal, 
who works with labels and television 
producers alike, could see problems 

LOS ANGELES 

ANGELA WINBUSH and Ronald 
Isley perform a moving duet in the 
new video "Lay Your Troubles 
Down." Jeff Stein directed the ex- 
quisitely warm performance clip, 
reeled in the Atlas Restaurant, for 
Eyeballs Inc. Michael Chapman 
directed photography and Julios 
Flores produced. The clip comes 

from Winbush's Mercury album, 
"The Real Thing." 

Oley Sassone directed the new 
Babyface clip, "My Kinda Girl," 
yet another single culled from the 
Solar album "Tender Lover." Jo- 
seph Sassone produced the video 
for Mark Freedman Productions. 
Keith Young choreographed the 
dance sequences, and Howard 
Katz reeled footage at Holly- 
wood's Mack Sennett Stage. Mean - 

(Continued on next page) 

with both. He said, "With record com- 
panies, it's getting better, but most 
people there have no training in vid- 
eos. And then with television, the pro- 
ducer won't even be able to pro- 
nounce the name of the band correct - 
ly. 

"On short -term projects, record 
companies are great; on long -term, 
forget it. With television, it's just the 
reverse. Therefore, the only thing 
that makes sense for a production 
company is to make the deal with the 
artist directly and then tell the record 
company and television about it." 

Is It Live Or Tape? Jive /RCA artist Jonathan Butler, fourth from left, talks to 
label execs after a taping for his upcoming longform video. From left are the 
label's VP of product development, black music, Miller London; VP of black 
music, promotion, Skip Miller; RCA Records president Bob Buziak; Butler; RCA 
executive VP /GM Rick Dobbis; BMG vice chairman and president of A &R Monti 
Lueftner; and Jive senior VP Barry Weiss. 

by Melinda Newman 

Melinda Newman is covering the International Music 
& Media Conference in Amsterdam. This week's Eye 
was written by Jim Bessman. 

THE FORWARD -LOOKING Guest Eye especially en- 
joys the music /video of Jane Siberry, who once demon- 
strated her own keen video foresight by selling tapes of 
her self -made, 12-minute "The Bird In The Gravel" clip 
at tour stops. 

Now comes another novel Siberry video concept, 
though kudos here go to manager Bob Blumer, stirred 
into action by continuing reaction to her clip "The Life Is 
The Red Wagon," the second of two videos from the 
September -released Reprise album "Bound By The 
Beauty" (first was its title track). 

"The album had done its thing, and Jane had just fin- 
ished touring," says Blumer. "But at the same time, VH- 
1 had latched onto her with `Red Wagon,' and every day 
I'd get a call from somewhere in the country saying 
they'd seen it. 

"Now here I am, Jane's manager, faced with an al- 
bum at the end of its life expectancy: All of a sudden 
there's a latent interest, but nothing to attach it to." 

What to do but swim a few laps and consider all those 
suggestions for a video to album cut "Everything Re- 
minds Me Of My Dog." 

"I took $2,500 from T -shirt sales from the tour and ar- 
bitrarily decided to make a cheap, likable, hip video of 
just dogs-a cross between `Letterman' and `America's 
Funniest Home Videos,' " continues the Los Angeles - 
based Blumer, though he first got his client's blessing 
(neither she nor her Toronto -based dog Wolf -short for 
Wolfgang -are involved). He then posted signs at the 
film schools. 

"Everybody in town wanted to make it, and one guy 
said he'd put up $50,000! But I went with my instincts 
and got a kid from the Cal Arts Film School named Zig 
Gron -from the experimental film department, I 
think-who showed me some cool stuff on his reel. Now 
every dog in Hollywood wants to sleep with me to get 
into the video!" 

That's dog as in canine, of course, but it's too late, 
anyway, starlets, because they've already finished 
shooting. Of course, his clip being a cheap production, 
executive producer Blumer held the dogs before the di- 
rector /camera man himself. 

"We made a dolly out of a skateboard rolling across a 
piece of plywood, and had the director lying on the 
ground propping up a Super -8. We tried to be as creative 
as Jane is." 

The end result is "mostly neat dog images" cut to the 
song. 

"Everybody we work with threatened to drop us from 
their roster if we didn't use their dogs!" sniffs Blumer, 

who adds that he's checked with VH -1 to make sure 
fhara'c -nn rnla aoninet nmoramminn rinn virianc /Thara 
isn't.) 

BRAVO BRAZOS: Brazos Films Productions, which 
is distributed by Chris Strachwitz's Arhoolie Records 
and Flower Films, has a new Les Blank /Strachwitz/ 
Maureen Gosling Cajun /zydeco documentary that 
Strachwitz is rushing out to home video via the Brazos 
Films label. 

Titled "J'ai Été Au Bal (I Went To The Dance)-The 
Cajun And Zydeco Music Of Louisiana," the 83- minute 
program features such legendary past and present 
genre artists as Clifton Chenier, Michael Doucet, 
Beausoleil, Queen Ida, Wayne Toups, the Balfa Broth- 
ers, Marc and Ann Savoy, Canray Fontenot, and Na- 
than Abshire, to name a few. Price point is $49.95, with 
the release being accompanied by a two-volume Arhoo- 
lie CD /cassette release containing the complete sound- 
track plus additional material. 

Meanwhile, Doucet and his band Beausoleil have been 
touring as part of a Cajun Extravaganza package fea- 
turing a live performance/film screening. But the color- 
ful Strachwitz, who has previously put out other highly 
acclaimed Blank /Strachwitz productions on video, really 
wants to "inundate the world" with his latest piece of 
ethnic excellence; he welcomes "any weird ideas." 

FEIN'S FINDINGS: L.A. music talk show king Art 
Fein, whose "Li'l Art's Poker Party" is seen on public 
access channels across the country, has just finished 
editing one of his best episodes ever. He's got "Crazy 
Cajun" producer Huey P. Meaux, Memphis producer 
Jim Dickinson (Replacements, Alex Chilton), Leroi 
Brothers drummer Mike Buck, and journalist Joe Nick 
Patoski all taped at a backyard barbecue during the re- 
cent South By Southwest confab in Austin, Texas. 

Meanwhile, Li'l Art's finished a book titled "L.A.- 
The Musical History Tour." Due out this fall, the Faber 
& Faber title documents 170 area rock'n'roll landmarks, 
including Dead Man's Curve, Janis Joplin's death site, 
Phil Spector's alma mater (Fairfax High School), and 
the Laundromat where the Coasters cut "Searchin'." 

S.F.L. TAPES & DISCS just filmed its first video, for 
dulcimer ace David Schnaufer's "Dulcimer Player" 
track "I'm So Lonesome I Could Cry." The perfor- 
mance /concept clip of the Hank Williams standard, di- 
rected and produced by Greg Crutcher for Dream 
Ranch Pictures, has rare stills of the country legend 
from the personal collection of Merle Kilgore -a friend 
of Williams' and manager of his son and namesake. 

According to label chief John Lomax III, "Lone- 
some" was selected because Schnaufer is touring solo, 
and to have used a song featuring guest musicians like 
Chet Atkins and Mark O'Connor might have uninten- 
tionally misled prospective concert patrons. 

Incidentally, the rhinestone jacket Gram Parsons 
wore on the cover of the Flying Burrito Brothers' 
"Gilded Palace Of Sin" also appears in the clip, since 
Gram was a big Hank fan and Melanie Wells, Lomax's 
girlfriend and "Dulcimer Player" co- producer, now 
owns the jacket. 
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Living It Up. Director Jim Yukich, second from left, and producer Paul Flattery, 
second from right, of FYI Productions, complete their latest clip, "Live It Up," by 
David Crosby, left, Graham Nash, center, and Stephen Stills, right. 

i NEW VIDEOCLIPS 

This weekly listing of new video - 
clips generally available for pro- 
gramming and /or promotional 
purposes includes artist, title, 
album (where applicable), label, 
producer /production house, and 
director. Please send informa- 
tion to Billboard, New Video - 
clips, Suite 700, 9107 Wilshire 
Blvd., Beverly Hills, Calif 90210. 

REGINA BELLE 
This Is Love 
Stay With Me /Columbia 
Jon Small /Picture Vision 
Jon Small 

GARTH BROOKS 
The Dance 
Garth Brooks /Capitol 
Marc Ball /Scene Three 
John Lloyd Miller 

CAMEO 
I Want It Now 
Real Men Wear Black /PolyGram 
Liz Silver, Luke Thornton /Red Car 
Larry Blackmon, Tony Mitchell 

DIGITAL UNDERGROUND 
Doowutchyalike (Party Version) 
Sex Packets /Tommy Boy 
Productions From Antipodes -Shoot Till U Drop 
Brian Good, Rodd Houston, Phil Maillard 

DIRTY WHITE BOY 
Lazy Crazy 
Bad Reputation /PolyGram 
David Byrnes /Nitrate 
Julien Temple 

STEVE EARLE AND THE DUKES 
The Other Kind 
Steve Earle And The Dukes /MCA 
Steven Brandman, Lyn Healy /VIVID 
Damian Harris 

HEAVEN'S EDGE 
Skin To Skin 
Heaven's Edge /Columbia 
Catherine Smith /Nitrate 
Jay Brown 

JACK RUBIES 
Book Of Love 
See The Money In My Smile /TVT 
Roger Hunt /VIVID 
Simon Chaudoir 

KWAME 
Ownlee Eue 
"A Day In The Lite.' A Polkadelic Adventure /Atlantic 
Phil Dolin /Idolmakers Productions 
Millicent Shelton 

THE MISSION U.K. 
Butterfly On A Wheel 
Carved In Sand/Mercury 
Laura Bickford 
Leo Sanchez 

SUNNI 
Why Did My Baby Get Over Me 
Sunni /Alpha International 
Bill Sisca /Sage 
Bill Sisca 

KEITH SWEAT 
I Can Make You Sweat 
I'll Give All My Love To You /Elektra 
Jim Czarnecki /Epoch Films 
Paula Greif 

VIDEO TRACK 
(Continued from preceding page) 

while, Mark Freedman director 
Mark Rezyka lensed Polydor's 
Magnum in "Rockin' Chair." 
Craig Fanning produced and Ber- 
nard Auroux directed photogra- 
phy at the Late Night Stage. 

Curb Records' Preston Smith 
recently wrapped "Suzy Wong," a 
new DOOM Inc. video directed by 
Thomas Mignone. Darci A. Olt - 
man produced the surreal perfor- 
mance /concept clip, which docu- 
ments a love affair between a Chi- 
nese woman and a cowboy. Kim 
Haun directed photography. 

NEW YORK 

TOMMY BOY'S Phase N' 
Rhythm suffer from "Swollen 
Pockets" in their new video, direct- 
ed by Phil Maillard. M. Raboy di- 
rected photography, shooting foot- 
age at the Riverview Stages and 
Socrates Sculpture Park in Long 
Island City. The clip follows the 
rappers on a strange trip to the 
doctor, where they hope to relieve 
their troubling affliction. Rodd 
Houston produced. 

OTHER CITIES 

IT'S A CLASSIC BATTLE Of The 
bands when Larry Gatlin & the 

Gatlin Brothers pit their boogie 
against a chamber orchestra's 
Beethoven symphony in the video 
"Boogie And Beethoven." Marc 
Ball directed the Capitol clip, 
which comes from the band's 
"Cookin' Up A Storm" album. Kit- 
ty Moon produced for Scene 
Three. 

Sweethearts Of The Rodeo go 
south of the border in "Como Se 
Dice (I Love You)," a concept /per- 
formance video set to a Mexican 
theme of love gone bad. The Dea- 
ton Flanigen production was shot 
in Albuquerque, N.M., for the Co- 
lumbia album "Buffalo Zone." 

The crew at Studio Productions 
recently wrapped a pair of Nash 
ville -based clips for Arista's Exile 
and Curb's Delbert McClinton. 
Jim May directed Exile's "No- 
body's Talking" clip, reeled with 
producers Mary Matthews and 
Joan French; and Mike Figlio di- 
rected McClinton's "I'm With 
You," produced by Robin Foster. 

Yngwie Malmsteen's lead sing- 
er, Govan Edman, plays a fea- 
tured role in "Making Love," a 
new clip from the guitar virtuoso's 
PolyGram album, "Eclipse." Terry 
Ibbot directed the psychedelic per- 
formance video, shot in London, 
and Patrick Hayes produced. 
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Continuous programming 
1775 Broadway, New York,NY 10019 

Chit Rob G, The Power 
D Nice, Call Me D Nice 
06 Style, Step Into My House 
Jeff Redd, Love Me 

Lover, lover, Tell Me 
Spunkadelic, Take Me Like I Am 
Kwame & A New Beginning, Ownlee Eue 
Witness, Old Landmark 
MC Shane, Don't Mean A Thing 
Robbie Mychals, One Mile From Paradise 
Sunl,'Why Did My Baby Get Over Me 

M1fiTElEY1f10M°- 
Continuous programming 
1775 Broadway, New York,NY 10019 

ADDS 
ADDS Jeff Healey Band, I Think I Love You Too Much 

Maxie Priest, Close To You 

Bruce Hornsby & The Range, Across The River 
U840, The Way You Do 

HEAVY 
Bruce Hornsby & The Range, Across The River 
Brent Bougeois, Dare To Fall In Love 
Crosby, Stills & Nash, Live It Up 
Human Radio, Me & Elvis 
Janet Jackson, Come Back To Me 
Modern English, I Melt With You (1990) 
The Pretenders, Never Do That 
Snap, The Power 
That Petrol Emotion, Sensitize 
Wilson Phillips, Release Me 

En Vogue, Hold On 
Tony Toni Tone, The Blues 
Today, Why You Get Funky On Me 
Jamaica Boys, Shake It Up 
Quincy Jones, Tomorrow 
Michael Cooper., My Baby's House 
The Winans, It's Time 
The Family Stand, Ghetto Heaven 
Melba Moore & Friends, Litt Every Voice And Sing 
Klymaxx, Good Love 
Troop, All I Do Is Think Of You 
Michelle, Nicety 
Donald Newkirk, Sweat You 

FIVE STAR VIDEO 

Anita Baker, Talk To Me 

Buckwheat Zydeco, Hey Good Looking 
Billy Joel, The Downeaster "Alexa" 
Rickie Lee Jones, Flying Cowboys 
Michael McDonald, Take R To Heart 
Lisa Stansfield, You Can't Deny It 

BREAKTHROUGH ARTIST DEVELOPMENT 

They Might Be Giants, Istanbul (Not Constantinople) Michael Bolton, When I'm Back On My Feet 
Brent Bougeois, Dare To Fall In Love 
Johnny Clegg, Cruel, Crazy, Beautiful World 
Del Amitri, Kiss This Thing Goodbye 
Jeff Lynne, Every Little Thing 
Gloria Estafe., Cuts Both Ways 
Everything But The Girl, Driving 
Quincy Jones, Tomorrow 
Kris McKay, The Bigger The Love 
Najee, Tokyo Blue 
Joe Cocker, What Are You Doing 
Soul II Soul, Dreams A Dream 

BUZZ BIN MEDIUM 
Midnight Oil, Forgotten Years 
The Sundays, Here's Where The Story Ends 
World Party, Way Down Now 

Snap, The Power 
Sybil, Crazy For You 
Whistle, Always And Forever 
Johnny Gill, Rub You The Right Way 
Queen Latifah, Come Into My House 
Soul II Soul, Dreams A Dream 
Cameo, I Want It Now 
Milira, Mercy Mercy Me 
Smokey Robinson, Same Ole Love 
Najee, Tokyo Blue 
Perfect Gentlemen, Ooh La La (I Can't Get Over You) 
The Newtrons, My Heart Beats For You 
Angela Winbush, Lay Your Troubles Down 
Ruby Turner, Paradise 
Bell Biv Devoe, Poison 
The Black Flames, Watching You 
Mantronix, Take Your Time 
Stacye And Kimiko, Wait For Me 
Calloway, Sir Lancelot 
Lisa Stansfield, You Can't Deny It 
Patti Austin, Through The Test Of Time 
Pointer Sisters, Friends Advice 
The Chimes, I Still Haven't Found... 
Father MC, Treat Them Like They Want To Be Treated 
Meli'sa Morgan, Can You Give Me What I Want 
Answered Question, What You Deserve 
Jane Child, Don't Wanna Fall In Love 
Janet Jackson, Alright 

STRESS 

Jane Child, Welcome To The Real World 
Faith No More, Epic 
Little Caesar, Chain Of Fools 
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Five 1/2 -hour shows 
1000 Laurel Oak, Voorhees,NJ 
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MC Hammer, U Can't Touch This 
Jeff Lynne, Every Little Thing 
Glenn Medeiros /Bobby Brown, She Ain't Worth It 
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weekly 
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HEAVY 

Bell Biv Devoe, Poison 
Phil Collins, Do You Remember 
Depeche Mode, Enjoy The Silence 
Digital Underground, The Humpty Dance 
Giant, I'll See You In My Dreams 
Billy Idol, Cradle Of Love 
Motley Crue, Don't Go Away Mad 
Tom Petty, Yer So Bad 
Roxette, It Must Have Been Love 
Slaughter, Up All Night 
ZZ Top, Doubleback 

CURRENT 

They Might Be Giants, Istanbul (Not Constantinople) 
Social Distortion, Ball And Chain 
Boom Crash Opera Onion Skin 
Big Dipper, Love Barge 
Death Angel, Seemingly Endless Time 
Yngwie Malnnteen, Making Love 
Baton Rouge, Walks Like A Woman 
Icey Jaye, Just A Girl Thing 
Kwame & A New Beginning, Ownlee Eue 
Digital Underground, Doowatchalike 
Jungle Brothers, What U Waiting For 
Spunkadelic, Take Me Like I Am 
Suzanne Vega, Book Of Dreams 
Rickie Lee Jones, Flying Cowboys 
David Baerwald, All For You 
John Doe, Let's Be Mad 
Leon Redbone, So Relaxed 
The Silos, I'm Over You 
Adrian Belew, Pretty Pink Rose 
Lightning Seeds, Pure 
House Of Love, I Don't Know Why I Love You 
Regina Belle, - 

Poi Dog Pondering, U -Li -La-Lu 

ACTIVE 

Boom Crash Opera, Onion Skin 
Del Amitri, Kiss This Thing Goodbye 
Electric Boys, All Lips N' Hips 
Elton John, Club At The End Of The Street 
Lita Ford, Hungry 
L.A. Guns, The Ballad Of Jayne 
Lightning Seeds, Pure 
Louie Louie, Sittin' In The Lap Of Luxury 
Richard Marx, Children Of The Night 
Alarnah Myles, Love Is 
New Kids On The Block, Step By Step 
Peter Wolf, When Women Are Lonely 
Wilson Phillips, Hold On 
Y & T, Don't Be Afraid Of The Dark 
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10 hours daily 
1000 Louisiana Ave, Houston,TX 77002 

ADDS 

Jane Child, Welcome To The Real World 
Little Caesar, Chain Of Fools 
Lita Ford, Hungry 
Howard Hewitt, Show Me 
Alannah Myles, Love Is 

The Jeff Healey Band, I Think I Love You Too Much 
Electric Boys, All Lips N' Hips 

MEDIUM \ 0, \\w 

" . - ` 
9 hours weekly 
1722 Gower Street, Los Angeles,CA 90028 

Lloyd Cole, Downtown 
Taylor Dayne, I'll Be Your Shelter 
The Jeff Healey Band, I Think I Love You Too Much 
Kings Of The Sun, Drop The Gun 
Lord Tracy, Foolish Love 
Whitesnake, Now You're Gone 

POWER 

BREAKOUTS Janet Jackson, Alright 
Linear, Sending All My Love 
Wilson Phillips, Hold On 
Roxette, It Must Have Been Love 
Phil Collins, Do You Remember 
Bell Biv Devoe, Poison 
Jude Cole, Baby It's Tonight 
Taylor Dayne, I'll Be Your Shelter 
New Kids On The Block, Step By Step 
Richard Marx, Children Of The Night 
Tyler Collins, Girls Nite Out 
Nikki, Notice Me 

Adrian Belew, Pretty Pink Rose 
Danger Danger, Bang Bang 
Faster Pussycat. Poison Ivy (Vers. 2) 
House Of Love, I Don't Know Why I Love You 
Hunters And Collectors, When The River Runs Dry 
Manitoba's Wild Kingdom, Party Starts Now 

ADDS 

Alannah Myles, Love Is 
Electric Boys, All Lips N' Hips 
They Might Be Giants, Istanbul (Not Constantinople) 
Answered Question, What You Deserve 
Lightning Seeds, Pure 
USA World Cup Soccer Team, Victory 
Kiss, Rise To It 

Tony Toni Tone, The Blues 
Jane Child, Welcome To The Real World ()TNN 

The Nashville Network 

13 Hours Weekly 
2806 Opryland Dr, Nashville,TN 37214 

HEAVY 

Taylor Dayne, I'll Be Your Shelter 
New Kids On The Block, Step By Step 
Roxette, It Must Have Been Love 
Bell Biv Devoe, Poison 
Wilson Phillips, Hold On 

'7 
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Del Amitri, Kiss This Thing Goodbye 
En Vogue, Hold On 
Mellow Man Ace, Mentirosa 
Brent Bougeois, Dare To Fall In Love 
Snap, The Power 
Slaughter, Up All Night 
The U -Krew, Let Me Be Your Lover 
Social Distortion, Ball And Chain 
Johnny Gill, Rub You The Right Way 
L.A. Guns, The Ballad Of Jayne 
Nikki, Notice Me 

ADDS 
P--a4 -- 

Continuous programming 
704 18th Ave South, Nashville,TN 37203 

Kentucky Headhunters, Oh, Lonesome Me 

CURRENT 

Lionel Cartwright, I Watched It All (On My Radio) 
Doug Stone, I'd Be Better Oft (In A Pine Box) 
Desert Rose Band, In Another Lifetime 
Tanya Tucker, Walking Shoes 
Lacy J. Dalton, Black Coffee 
Steve Wartrter, The Domino Theory 
Clirt Black, Walkin' Away 
Travis Tritt, Help Me Hold On 
Marty Stuart, Hillbilly Rock 
Saillie And The Boys, Perfect 
Eddy Raven, Island 
Exile, Nobody' s Talking 
Vince Gill, When I Call Your Name 
Alabama, Pass It On Down 
Randy Travis, He Walked On Water 
Shelby Lynne, I'll Lie Myself To Sleep 
Carlene Carter, I Fell In Love 
Restless Heart, Dancy's Dream 
Garth Brooks, The Dance 
Waylon Jennings, Wrong 
Shenandoah, Next To You, Next To Me 
Larry Gatlin, Boogie And Beethoven 

HEAVY 

Doug Stone, I'd Be Better Off (In A Pine Box) 
Tanya Tucker, Walking Shoes 
Marty Stuart, Hillbilly Rock 
Canyon, Carryin' On 
Lionel Cartwright, I Watched It All (On My Radio) 
Clint Black, Welkin' Away 
Lacy J. Dalton, Black Coffee 
Randy Travis, He Walked On Water 
Alabama, Pass It On Down 
Rodney Crowell, If Looks Could Kill 
Zaca Creek, Ghost Town 
Baillie And The Boys, Perfect 
Travis Tritt, Help Me Hold On 
Eddy Raven, Island 
Desert Rose Band, In Another Lifetime 
Jann Browne, Mexican Wind 
Steve Wanner, The Domino Theory 
'ark Collie, Looks Aren't Everything 
Kentucky Headhunters, Dumas Walker 
Alan Jackson, Here In The Real World 

Black Entertainment Television 

14 hours daily 
1899 9th St NE, Washington,DC 20018 

ADDS 

Regina Belle, This Is Love 
After 7, Can't Stop 
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Emmis Chief Advises U.S. 
B'casters On Euro Ventures 
AMSTERDAM -Emmis Broad- 
casting president Steve Crane, 
speaking May 28 at this year's In- 
ternational Music and Media Con- 
ference here, offered recommen- 
dations and ground rules for U.S. 
broadcasters looking to invest in 
Europe in the '90s. 

Emmis is one of a handful of 
U.S. broadcast firms to go beyond 
expressions of interest in Europe, 
having recently taken a 15% stake 
in France's Maxximum FM outlet 
(Billboard, Oct. 14). 

Crane pointed out that, in most 
cases, American investors must be 
content as minority partners be- 
cause of national legislation in Eu- 
rope concerning foreign owner- 
ship. That would not appeal to 
some companies. But partnerships 
also make sense, he said, because 
of the uncharted nature of the new 
media landscape. "Even if all the 
legislative restrictions were 
dropped, U.S. firms might find it 
unnerving to enter the market- 

place without a partner." 
The Emmis chief noted that 

France offers a regulatory climate 
most closely aligned with the U.S. 
for radio, while interesting busi- 
ness opportunities also exist in 
Spain and the U.K. In Eastern Eu- 
rope, the uncertainty of the regu- 
latory environment is a disincen- 
tive, as is the lack of hard currency 
for deals (see story, page 6). 

Crane argued that Europeans do 
not have the "personal relation- 
ships" with radio that young 
Americans have as they grow up, 
nor the station loyalty -a point 
contested by U.K. syndication ex- 
ecutive Tim Blackmore of Unique 
Broadcasting during the Q &A ses- 
sion. 

Addressing the low usage of ra- 
dio as an advertising medium in 
Europe, Crane commented that 
this will change as outlets prolifer- 
ate. "The current low percentage 
of advertising is due to the lack of 
stations," he stated. ADAM WHITE 

PROMISE OF EAST -WEST VENTURES COLORS 5TH IMMC 
(Continued from page 6) 

ways good." 
"Eastern Europe is just a very 

small child starting to take its first 
step," said Laslo Hegedus of Buda- 
pest, Hungary's new Radio Calypso, 
a classic rock station, which is a joint 
venture with the U.K. -based Multi- 
media Ltd. 

Hegedus, speaking from the audi- 
ence, emphasized the need for audi- 
ence research. He reported that the 
new government of Hungary is 
working with a committee of experts 
to decide how to allot radio licenses. 
Among the surprising findings: "Al- 
most 20% of the listeners want to 
hear heavy metal" -which never had 
been programmed in Hungary. 

Several panel members took the 
opportunity to announce new East - 
West deals. Armen Oganesyan, edi- 
tor in chief of the English -language 
service of Radio Moscow, reported 
sketchy details of a deal with an un- 
named U.S. company to produce a 
two-hour, top 40 show on the chan- 
nel-a former propaganda outlet 
that is trying to develop entertain- 
ment programming. "Many [West- 
ern] companies are knocking on our 
doors," said Oganesyan. 

And Vadim Yurchenkov, Bill- 
board's Soviet correspondent, an- 
nounced the July introduction of 
World Of Music, a quarterly consum- 
er magazine to be published in the So- 
viet Union as a joint venture of Bill- 
board and Muzyka. The new publica- 
tion will carry music charts compiled 
by Soviet news agency Tass, as well 
as Billboard charts. 

Billboard also announced its spon- 
sorship with Music & Media of Look- 
ing East & West, an industry confer- 
ence to be held Nov. 23-26 in Buda- 
pest (see story, page 6). 

The bottom line for all East -West 
dealings is convertible currency, and 
there was varied speculation as to 
when this would arrive. The most op- 
timistic scenario was offered by Ra- 
dio Moscow's Oganesyan, who pre- 
dicted: "I think next year, autumn, is 
probably the time." 

Other East -West dealings dis- 
cussed at IMMC: 

Maxine Chrein, co-owner of Mas- 
ter Sound Astoria, said her company 

was moving ahead with previously 
announced plans to build an audio 
production facility in Riga with the 
Soviet Republic of Latvia. Master 
Sound expects to bring in equipment 
for the studio this fall and the facility 
could be on line by winter. At IMMC, 
Chrein discussed the possibility of 
similar joint ventures with other Sovi- 
et interests. 

Similarly, Mart Maripuu, a pro- 
duction executive in Tallinn, Estonia, 
reported a joint venture with Beton 
Industries of Sweden to build a re- 
cording studio in Tallinn. Maripuu, a 
Melodia executive who is in the pro- 
cess of creating an independent re- 
cording and production company, 
also said negotiations are under way 
with a West German company to pro- 
vide equipment and raw materials for 
a CD plant in Estonia. 

Europe 1 and 2's Brisac reported 
his company, which is consulted by 
conference attendee Jeff Pollack, 
chairman /CEO of U.S.-based Pollack 
Media Group, hopes for "other in- 
vestments in the next few months in 
other Eastern territories." 

Hegedus said at least half of the 
72 radio applications now before the 
Hungarian government are East - 
West joint ventures. The govern- 
ment, which already has given five li- 
censes to privately owned radio sta- 
tions, is expected to grant another 
seven licenses by 1992. 

MTV Europe said it has been ne- 
gotiating for several months with the 
Soviet Union to begin some form of 
exchange that would bring selected 
MTV programming to the U.S.S.R. 
through Gosteleradio. These negotia- 
tions currently have taken a back 
seat to more pressing domestic issues 
in the Soviet Union. 

Amid discussion of all these activi- 
ties, East Germany's Drechsel made 
sure to keep things in perspective: 
"The Fast did not make the revolu- 
tion to buy Beatles records," he said. 
"We need Beatles records, but we 
need other things first." 

Assistance in preparing this story 
was provided by Melinda Newman 
in Amsterdam. Further IMMC cov- 
erage appears on page 68. 

by Jeff Levenson 

WHEN HE'S NOT PERFORMING, Dizzy Gillespie 
looks like many other 72- year -olds. Where once he 
bounded up stairs two at a time, he now portions his 
moves, saving his wind for the moments that matter 
most. When he hits the stage the amazing reverse -ag- 
ing process begins. He becomes 27, a puckish filly who 
kicks up the dust. 

Apparently, Dizzy, like many great performers be- 
fore him, has discovered that work is the elixir that 
keeps him young. His recent téte- à -tete with soul mate 
Max Roach ( "Max + Diz, Paris 1989," issued on 
A &M) reveals a feisty spirit that belies any indication 
of advancing senior citizenship; he won't give an inch 
to Father Time. 

In recognition of his myriad achievements -as com- 
poser, trumpeter, band leader, and all- around good 
guy- spanning a career that's at least as old as bebop 
(50 years, give or take a few), ASCAP is honoring Diz- 
zy with the Duke Award, a citation named after an- 
other none -too-shabby ASCAP member who continues 
to inspire controversy among parkside statue design- 
ers. The presentation will be made at Washington, 
D.C.'s Kennedy Center Sunday (10). 

MORE: As if to prove that Ambassadors of Good 
Will can never stop spreading their munificent cheer, 
Dizzy has scheduled a full calendar of festival dates. 
Among them is a sun -and -fun outing at the Third An- 
nual Aruba Jazz & Latin Festival, where he brings 
his sextet on June 17. The entire fest runs from Friday 
(15) to June 24 with a host of rhythm masters on the 
card: Hilton Ruiz, Kenny Barron, Nester Torres, Re- 
gina Belle, and the Rippingtons with Russ Freeman, 

among others ... Dizzy then heads north to New 
York's JVC fest for a June 22 performance with his 
United Nations Orchestra, featuring players of vari- 
ous cultural persuasions: Paquito D'Rivera, James 
Moody, Flora Purim, Steve Turre, Claudio Roditi, 
Mario Rivera, and others ... Wrapping up the sum- 
mer, he closes out the Montreux -Detroit jazz fest on 
Sept. 3 with a quintet. He'll follow folks like Carmen 
McRae, Dave Valentin, Michel Petrucciani, and 
Branford Marsalis, all of whom are slated to appear 
earlier that Labor Day weekend. 

KEEPER OF THE KEYS: As long as we're on the 
subject of people who possess a natural generosity of 
spirit, it was sad to hear that pianist Walter Davis Jr. 

ASCAP is honoring Gillespie 
with its coveted Duke Award 

died June 2 of liver and kidney disease. He was an 
ebullient person- playful and boyish, even at 57, the 
age of his death -who reveled in the joy of music, of 
making music with other members of his beloved fra- 
ternity of jazz men. 

Of all the pianists who waved high the Bud Powell 
banner, Davis may have been the most committed of 
the lot. He was a child of the jazz '40s, fiercely devoted 
to bebop and to the advances of those who created it: 
Powell, Charlie Parker, Thelonious Monk, Dizzy (in 
whose big band he toured the Middle East and South 
America during the following decade.) 

Watching him work was a joy. His smile, which he 
cast generously while admiring the solos of stage 
mates, could (and often did) illuminate a darkened 
room. A few years back, during a New York Kool Fes- 
tival tribute to Powell, Davis and confrere Jackie 
McLean duetted on "I'll Keep Loving You," one of 
the honoree's most bewitching ballads. Davis' touch 
was tender with a depth of feeling that could only be 
interpreted as love. It was a special aura that sur- 
rounded him-on and off the bandstand. 

KEEPING 

SCORE 
by Is Horowitz 

INBAL LOOKS AHEAD: When the recording industry 
revives its interest in four -channel home playback, or 
better yet leapfrogs to eight-channel playback, Eliahu 
Inbal hopes to be around to rerecord all of Mahler, Berli- 
oz, Ravel, Bruckner, and lots more. 

That's not to say the much -recorded conductor, who 
has just left his post as music director of the Frankfurt 
Radio Symphony Orchestra, is unhappy with his sub- 
stantial and rapidly growing disk catalog. It's just that 
he believes that full capture of concert-hall ambiance 
mandates an increase in playback channels. 

"We're just at the beginning of a new surge in techni- 
cal advances," he says. 

As a matter of fact, master tapes of his Denon record- 
ings already incorporate information to permit a useful 
increase in playback channel number. 

At ceremonies mounted by Hessian Radio and Denon 
in Frankfurt, West Germany, May 25, to honor Inbal as 
he relinquished his orchestral post after 16 years, the 
conductor said he expects to concentrate on recording, 
with much of his future podium activities tied to new re- 
cording projects. He is a firm believer in live recordings, 
with some help from audience -less sessions to correct 
minor flaws in performance or to remove audience 
noises. 

Appropriately, Inbal's last concert with the Frankfurt 
orchestra, May 25, in the city's acoustically impressive 
Old Opera House, was recorded by Denon as a joint proj- 
ect with Hessian Radio, as have past recordings by the 
team. But it was an enterprise that dwarfs more conven- 
tional undertakings. 

The piece was Schoenberg's youthful but ripely Ro- 
mantic oratorio "Gurrelieder," an outsize work that calls 

for extra players in almost all sections of the orches- 
tra-i.e., 10 horns, four piccolos, four harps, and six 
trumpets -plus a large chorus and six vocal soloists. In 
all, there were more than 400 people on stage. No won- 
der it's so rarely performed, let alone recorded. 

At a press briefing the following day, Inbal estimated 
the talent cost at more than $300,000, a project that 
could not have been undertaken without the support of 
the German radio authority. 

What's in Inbal's immediate recording future for 
Denon? A Shostakovich symphonic cycle is already un- 
der way, this with the Vienna Symphony Orchestra. The 
10th Symphony was recorded last January; the 9th will 
be recorded later this June. Other sessions have been 
scheduled for November, and January and March of 

Inbal looks ahead to projects 
as he departs Frankfurt post 

next year. The Shostakovich 5th, which Inbal had re- 
corded previously with the Frankfurt orchestra, will be 
remade with the Vienna to retain the integral authority 
of the cycle. 

PASSING NOTES: MCA Classics has renewed its li- 
censing agreement with RPO Records, the label operat- 
ed by the U.K.'s Royal Philharmonic Orchestra. MCA's 
Martin Fleischmann says he expects the deal to gener- 
ate six to 10 disks a year. Early product will include live 
recordings by the RPO and Vladimir Ashkenazy, taped 
live during concerts in Moscow late last year, as well as 
a crossover contender featuring Maria Ewing in songs 
by Gershwin and Porter. 

Meanwhile, says Fleischmann, MCA's deal with IMP 
Pickwick will not be renewed when it expires in October. 
MCA has released more then 100 midprice titles from 
this source over the run of the contract. 

Itzhak Perlman, Pinchas Zukerman, and Lynn 
Harrell were due to complete their recorded survey of 
Beethoven string trios for Angel June 6 and 7, taped live 
at New York's 92nd Street Y. 

70 BILLBOARD JUNE 16, 1990 



A MOST 
CELEBRATED 
COLLECTION! 

lAl {I{1 I.ARLTIIN'. 

A definitive retrospective of the Grammy Award 
winning guitarist's most popular recordings. 
Including, two new, never before released tracks! 

Available on 
GRP Compact Disc, 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL 8 NUMBER /DISTRIBUTING LABEL 

1 1 31 

* * NO.1 * * 
CARMAN BENSON 2588 27 weeks at No. 1 REVIVAL IN THE LAND 

2 2 27 STEVEN CURTIS CHAPMAN SPARROW 1369 MORE TO THIS LIFE 

3 3 7 GLAD BENSON 2602 ACAPELLA PROJECT II 

4 5 31 PETRA DAYSPRING 1578 /WORD PETRA PRAISE: THE ROCK CRIES OUT 

5 6 27 SANDI PATTI WORD 8456 THE FINEST MOMENTS 

6 8 11 
THE IMPERIALS 
STARSONG 5443 /SPARROW LOVE'S STILL CHANGING HEARTS 

7 10 91 MICHAEL W. SMITH REUNION 8412 /WORD 12 (EYE) 

8 4 35 RUSS TAFF MYRRH 17900 /WORD THE WAY HOME 

9 13 199 AMY GRANT MYRRH 3900 /WORD THE COLLECTION 

10 7 7 HOLY SOLDIER MYRRH 6896 /WORD HOLY SOLDIER 

11 21 3 CHARLIE PEACOCK SPARROW 1217 THE SECRET OF TIME 

12 16 19 DAVID MEECE STARSONG 8137 /SPARROW LEARNING TO TRUST 

13 12 7 VARIOUS ARTISTS WORD 9132 HANDEL'S YOUNG MESSIAH 

14 9 31 STEVE GREEN SPARROW 1196 THE MISSION 

15 14 39 MICHAEL CARD SPARROW 1179 SLEEP SOUND IN JESUS 

16 18 19 MICHAEL CARD SPARROW 1219 THE BEGINNING 

17 11 7 SANDI PATTI BENSON 3884 SONGS FROM THE HEART 

18 15 5 HARVEST BENSON 2626 CARRY ON 

19 17 5 LARNELLE HARRIS BENSON 3956 FROM A SERVANT'S HEART 

20 NEW ' DANA KEY BENSON 2638 JOURNEY 

21 19 5 JOHN MICHAEL TALBOT SPARROW 1214 THE HIDING PLACE 

22 27 5 IDOL CURE FRONTLINE 9064 /BENSON 2ND AVENUE 

23 NEW JACK JEZZRO BRENTWOOD 5142 /BENSON SMOKEY MOUNTAIN HYMNS II 

24 20 27 RAY BOLTZ DIADEM 30571 /SPECTRA THE ALTAR 

25 25 23 THE BROOKLYN TABERNACLE CHOIR WORD 8509 LIVE AGAIN 

26 22 5 VARIOUS ARTISTS BENSON 2631 RAP STRAIGHT FROM THE STREET 

27 40 87 RAY BOLTZ DIADEM 30296 /SPECTRA THANK YOU 

28 24 115 CARMAN BENSON 2463 RADICALLY SAVED 

29 23 5 JULIE MILLER WORD 6895 MEET JULIE MILLER 

30 37 31 FIRST CALL MYRRH 6889 /WORD GOD IS GOOD 

31 RE -ENTRY UNDERCOVER BROKEN 0516 /WORD BALANCE OF POWER 

32 31 19 RICH MULLINS REUNION 0053 /WORD NEVER PICTURE PERFECT 

33 NEW THE WINANS QWEST /WARNER BROS. 26161 /SPARROW RETURN 

34 39 3 HOSANNA! MUSIC INTEGRITY 030 /SPARROW AMAZING LOVE 

35 RE -ENTRY SANDI PATTI IMPACT 3910 /BENSON HYMNS JUST FOR YOU 

36 NEW VARIOUS ARTISTS INTERLINC 003 /SPRING ARBOR CONGRADULATIONS 

37 NEW THE MARANATHA SINGERS BENSON 8196 PRAISE 13 

38 NEW HELEN BAYLOR WORD 9112 HIGHLY RECOMMENDED 

39 32 4 D.C. TALK FOREFRONT 2543 /BENSON D.C. TALK 

40 34 103 GLAD BENSON 2445 THE ACAPELLA PROJECT 

Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. 
RIAA certification for sales of 1 million units. ©Copyright 1990, Billboard. All rights reserved. 
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by Bob Darden 

IF THE SUMMER'S as good as the spring has been, 
this could be a banner year for contemporary Chris- 
tian music. I can't remember there ever before having 
been this many good releases this early in the year. 

Charlie Peacock's long -awaited Sparrow release, 
"The Secret Of Time," sounds lika a musical marriage 
made in heaven between Simply Red and T -Bone 
Burnett. Julie Miller's "Meet Julie Miller" debut 
crosses Cyndi Lauper with Rebecca Sparks, with ar- 
rangements right out of Victoria Williams. The Im- 
perials' "Love's Still Changing Hearts" is their best in 
a decade, and David Robertson is a monster new tal- 
ent to watch. 

Still getting lots of airplay at the Darden household 
is Jacob's Trouble's "Door Into Summer." Another 
major talent is Pierce Pettis. His A &M debut, "While 
The Serpent Lies Sleeping," is a frequent visitor in my 
car's cassette deck. Mainstream programmers should 
also give a long listen to the first release by Rick Eli- 
as & the Confessions. Both Pettis and Elias deserve 
serious consideration. 

Summer never sounded so good! 

NOTES: Dayspring /Word recording artist Trace 
Bailin recently sang the national anthem at the All - 
Star Classic in Orlando, Fla. The classic features the 
nation's top 36 collegiate basketball players and was 
televised nationally ... Also singing for his supper 
was Lamelle Harris, who was featured on a recent 

"Nashville Now" program broadcast on TNN. Harris 
was introduced by Barbara Mandrell, who said, "I 
can count the number of my favorite vocalists on one 
hand, and Lamelle is on that one hand." 

YO! HO -HO: Yo! ForeFront will release the first 
Christian rap Christmas album, "Yo! Ho-Ho!," featur- 
ing Yo! ForeFront rappers DC Talk, E.T.W., and True 
M.C. ... Heirloom member Barbara Fairchild was 
recently featured on The Nashville Network's "All 
Star Salute To Country Music" performing her classic 
"The Teddy Bear Song" ... Best wishes to Gerry 

Spring's bounty includes 
a bevy of quality releases 

Scott, founding president of Word Communications 
Ltd., Canada, who recently retired after 28 years of 
bringing Christian music to Canada. Replacing Scott 
will be Terry Dawes ... Recently performing at the 
powerful National Religious Broadcasters Conven- 
tion in Washington, D.C., were Benson artists Lar- 
nelle Harris and Billy & Sarah Gaines, along with 
ForeFront artist Jeoffrey Benward ... RiverSong 
artists the Lewis Family recently won four awards at 
the Society for the Preservation of Bluegrass Music 
in America's annual awards ceremony, held in Nash- 
ville. Little Roy received the Master's Gold Medal of 
Merit to commemorate his fifth consecutive year of 
being named bluegrass music's entertainer of the 
year. RiverSong artist Sheri Easter was named fe- 
male vocalist of the year, contemporary. 

NOW... 
THE #1 SELLING 

RECORDING 

CARMAN 
REVIVAL IN THE LAND 

IS THE MOST 
ASTOUNDING 

CHRISTIAN VIDEO 
EVER 

PRODUCED! 
Contact Your Benson Soles Representative Today! 

1- 800 -521 -0662 or 1- 800 -346 -0125 (in TN) 

BN 1W4Irt 

On Lectiori records, compact discs 
e 1990 PolyGram Records. Irre. 

and chrome cassettes. 
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GOSPEL 

SF IKIT 
by Lisa Collins 

FRANK WILLIAMS doesn't know whether or not 
it's a record, but for the last 10 months, his group - 
the Mississippi Mass Choir -has held the No. 1 spot 
on the gospel music charts. Fact is, the choir's success 
in gospel is nothing short of phenomenal, considering 
that a little more than two years ago it didn't even ex- 
ist. "It's nothing that we did," Williams says. "It's 
just God working, and showing the world what he can 
do." And while Williams -who serves as executive 
producer /director and also heads up Malaco's gospel 
division -expected success, even he is surprised that 
it has come so fast. 

But he is betting on the choir's most recent under- 
taking: a collaborative effort with the Rev. James 
Moore due July 1 from Malaco. Actually, the project 
started out with the choir backing Moore, who was a 
guest vocalist on its debut album, "The Mississippi 
Mass Choir Live," released in June 1989. However, the 
label is now considering co- billing status for the 
group's latest live effort. 

Williams says the move isn't part of any chart strat- 
egy, rather in keeping with a preset release schedule. 
"We never think about dominating the charts. Nor do 
we believe in writing a song especially for crossover. I 
think that God should give the writer a song, and 
when God gives you something, it's great. My main 
thought is to have the word of God in songs -words 
that draw people to Christ." 

However, his primary goal for the moment is get- 

ting 10,000 people into Jackson Coliseum -the state's 
largest indoor facility, for the official recording of the 
Mississippi Mass Choir's follow -up album in Decem- 
ber. "We believe in God," Williams says, "so we're 
stretching out in Him and stepping out on our faith. 
We plan to fill it, and to tell you the truth, I don't be- 
lieve they can build a place big enough to hold God's 
people, when they want to do something." 

SING, CHICAGO, SING! On June 2 -3, the Windy 
City played host to the 6th Annual Chicago Gospel 
Festival and the music of mom and pop Winans, Corn - 
missioned, Albertina Walker, Rev. Milton Brunson 

'My main thought is to have 
the word of God in songs' 

& the Thompson Community Singers, Inez An- 
drews, Vanessa Bell Armstrong, Rev. Clay Evans, 
and the Five Blind Boys. The event, billed as the 
world's largest free gospel festival, drew an estimat- 
ed 75,000 attendees. In a special salute to Chicago's 
gospel greats, mayoral proclamations went to Pops 
Staples and the Barrett Sisters, to whom the festival 
payed special tribute. 

Speaking of tributes, Tyscott Records execs have 
enlisted the aid of John P. Kee in assembling and re- 
mixing a compilation of tunes recorded by the late 
Rev. Bill Sawyer, to be included in their "Tribute To A 
Legend," dedicated to Sawyer's memory. Sawyer, 54, 
died of heart failure April 1, as Tyscott executives 
were in the process of renewing his contract. He had 
recorded three albums for the label since signing in 
1983, including his most recent release, "What A Won- 
derful Change." 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 49 

* * NO. 1 * * 
MISSISSIPPI MASS CHOIR 
MALACO 6003 45 weeks at No. I MISSISSIPPI MASS CHOIR 

2 2 29 SHIRLEY CAESAR WORD 8447 I REMEMBER MAMA 

3 3 33 L.A. MASS CHOIR LIGHT 72028 /SPECTRA CAN'T HOLD BACK 

4 4 5 MILTON BRUNSON REJOICE 9111 /WORD OPEN OUR EYES 

5 6 5 THE WINANS QWEST /WARNER BROS. 26161 /SPARROW RETURN 

6 5 21 
NEW LIFE COMMUNITY CHOIR FEAT. JOHN P. KEE 
TYSCOT 89415 /SPECTRA WAIT ON HIM 

7 9 21 
GEORGIA MASS CHOIR 
SAVOY 7098 /MALACO HOLD ON, HELP IS ON THE WAY 

8 8 13 
REV. F.C. BARNES & CO. WITH DEBRA AND GERALDINE BARNES 
ATLANTA INTERNATIONAL 10149 CAN'T YOU SEE ... 

9 i0 21 COMMISSIONED LIGHT 72026 /SPECTRA ORDINARY JUST WON'T DO 

10 7 21 
DR.JONATHAN GREER /CATHEDRAL OF FAITH CHOIR 
SAVOY 14797 /MALACO HE'S WORTHY 

11 21 3 
REV. CLEVELAND /SOUTHERN CALIFORNIA COMMUNITY CHOIR 
SAVOY 7099 /MALACO HAVING CHURCH 

12 15 17 
REV. CHARLES NICKS /ST. JAMES BAPTIST CHURCH CHOIR 
SOUND OF GOSPEL 178 HOLD BACK THE NIGHT 

13 12 17 RON WINANS SELAH 7504 /SPARROW FAMILY & FRIENDS CHOIR II 

14 1i 13 
THE RICKEY GRUNDY CHORALE 
SPARROW 1222 THE RICKEY GRUNDY CHORALE 

15 14 11 NICHOLAS COMMAND 80606 /WORD MORE THAN MUSIC 

16 13 45 
THE WEST ANGELES C.O.G.I.0 
SPARROW 1189 SAINTS IN PRAISE VOL I 

17 16 5 DOUGLAS MILLER WORD 9109 LIVING AT THE TOP 

18 NEW THE RICHARD SMALLWOOD SINGERS WORD 8469 PORTRAIT 

19 25 9 WANDA NERO BUTLER SOUND OF GOSPEL 907 NEW BORN SOUL 

20 NEW GOSPEL MUSIC WORKSHOP OF AMERICA /REV. JAMES CLEVELAND 
SAVOY 7100 MALACO LIVE IN NEW ORLEANS 

21 17 33 
YOUNG ARTISTS FOR CHRIST 
SOUND OF GOSPEL 184 YOUNG ARTISTS FOR CHRIST 

22 20 57 BEAU WILLIAMS LIGHT 72021 /SPECTRA WONDERFUL 

23 34 7 HELEN BAYLOR WORD 9112 HIGHLY RECOMMENDED 

24 18 45 THOMAS WHITFIELD & CO 
SOUND OF GOSPEL 179 AND THEY SANG A HYMN 

25 19 33 REV. JAMES CLEVELAND SAVOY 7097 /MALACO BREATHE ON ME 

26 24 11 DARIUS BROOKS SOUND OF GOSPEL 185 SIMPLY DARIUS 

27 23 13 
NEW JERUSALEM BAPTIST CHURCH CHOIR 
SOUND OF GOSPEL 190 IN WORSHIP 

28 28 5 
REV. R.L. WHITE & DONALD VAILS 
FAITH 1710 JESUS PAID IT ALL 

29 32 5 WALT WHITMAN & THE SOUL CHILDREN OF CHICAGO 
I AM 4001 THIS IS THE DAY 

30 22 21 THE CLARK SISTERS WORD 8449 BRINGING IT BACK HOME 

31 27 7 
THE O'NEAL TWINS 
ATLANTA INTERNATIONAL 10148 I WON'T BE SILENT ANYMORE 

32 26 11 
DONALD VAILS CHORALEERS 
SOUND OF GOSPEL 183 IN JESUS CHRIST I HAVE EVERYTHING I NEED 

33 33 73 BEBE & CECE WINANS SPARROW 1169 HEAVEN 

34 RE -ENTRY THE GOSPEL KEYNOTES MALACO 4439 I'M YOURS LORD 

35 37 37 THE JACKSON SOUTHERNAIRES MALACO 4435 ON THE THIRD DAY 

36 31 3 
COSMOPOLITAN CHURCH OF PRAYER WITH DR. C.G. HAYES 
MUSCLE SHOALS 8007 /MALACO IF ANYBODY CAN, GOD CAN 

37 29 33 JESSE DIXON I AM 8432 I KNOW WHAT PRAYER CAN DO 

38 36 33 THE WILLIAMS BROTHERS MALACO 4420 AIN'T LOVE WONDERFUL 

39 30 11 WITNESS LECTION 841 810 /POLYGRAM WE CAN MAKE A DIFFERENCE 

40 35 49 TIMOTHY WRIGHT SAVOY 14795 /MALACO WHO'S ON THE LORD'S SIDE 

Reco ding Industry Assn. Of America (RIAA) certification for sales of 500.000 units. 
RIAA certification for sales of I million units. ©Copyright 1990. Billboard. All rights reserved. 
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BMG Installs SSL SL 4000 Console 
Studio's Renovation Is Almost Complete 

BY SUSAN NUNZIATA 

NEW YORK -BMG Recording Stu- 
dios, formerly RCA Studios, has in- 
stalled a 56 -input Solid State Logic 
SL 4000 G- Series console with stu- 
dio computer in its Studio D. The in- 
stallation is the latest addition to a 
facility that has invested approxi- 
mately $2.5 million in renovation. 

With the exception of a new 
lounge area being built for Studio 
D, renovation was completed on the 
studios last year, and the New York 
facility has been undergoing equip- 
ment updates. 

"We want to attract more rock'n'- 
roll clients," says Susan Planer, GM 
of BMG Studios. Studio manager 
Hank Meyer adds that many clients 
have shown interest in using the 
console, particularly for mixing. Al- 
though no rockers have visited the 
revamped studios yet, there have 
been discussions with several, ac- 
cording to a studio representative. 

"Studio D used to be the rock'n'- 
roll studio and I want to bring back 
rock'n'roll to BMG," says Meyer. 
Studio D, a 30 -by -40 -foot room, was 

originally designed for the Jeffer- 
son Airplane's recordings. Cosmeti- 
cally updated, the room is "an ideal 
rock studio," says Planer. 

BMG, owned by the Bertelsmann 
Music Group, has six live recording 
rooms and 21 production rooms. 
Opened in 1969, the studios became 

`I want to bring 
back rock'n'roll 
to BMG Studios' 

part of BMG in 1987, when the West 
German -based company purchased 
them from General Electric along 
with RCA Corp. record label and re- 
cord clubs. The facility was re- 
named in late 1989. 

This renovation, which began in 
early 1987, is the first full -blown 
renovation in the facility's history, 
with the exception of a 1973 attempt 
to redesign Studio D. 

Among the new acquisitions is a 
Neve VR60 60- channel console with 
Flying Faders in Studio A's control 

room. 
Bette Midler recently had a big - 

band date in the 60-by -100 -foot Stu- 
dio A for an upcoming album. That 
room has been the site of virtually 
all of Wynton Marsalis' jazz record- 
ings for CBS, Stephen Sondheim's 
original -cast recordings for RCA, 
and Leonard Bernstein's recording 
of his own "West Side Story" for 
Deutsche Grammophon. 

Studio B, the 50 -by -75 -foot room 
where Harry Connick Jr.'s sound- 
track for "When Harry Met Sally 

" was recorded, features a 72 -in- 
put Sony MPX 3000 console. 

Extensive remodeling has given 
the 50 -by -75 -foot Studio C four isola- 
tion rooms. The soundtrack for 
Spike Lee's "Do The Right Thing" 
was recorded in the room, which 
also uses the MPX 3000. 

Studios E and F, which are used 
primarily for spoken -word record- 
ings and overdubs, feature MPX 
3000s. 

Among the many production 
rooms are nine all -digital tape -mas- 
tering rooms, equipped with MPX 

(Continued on page 76) 

SPARS Meets To Map Digital Future 
BY CARBIDE JOHNSON 

NASHVILLE -The Society of Pro- 
fessional Audio Recording Services 
held its second digital audio confer- 
ence here May 19-20. 

The conference brought 11 manu- 
facturers of disk- and tape -based digi- 
tal audio recording systems together 
with an audience made up primarily 
of facility owners in order to ex- 
change information about the tech- 
nology. Eleven manufacturers made 
presentations, and the assembly re- 
flected the growing field of compa- 
nies looking to obtain a foothold in 
what many believe is the future of 
audio recording. 

The manufacturers, and their re- 
spective products, were Alpha Audio 
(DR2 system); Digital Audio Re- 
search (SoundStation II); AMS (Au- 

dioFile); Studer (Dyaxis); Lexicon 
(Opus); New England Digital (Post - 
Pro SD); Solid State Logic (Screen - 
Sound); WaveFrame (CyberFrame 
Digital Audio); Symetrix (DPR100); 
Otani (D.A.R.E.); and Sony Pro Au- 
dio. 

The conference revealed a wide 
spread in types and prices of sys- 
tems, ranging from approximately 
$130,000 for the 8 -track NED PostPro 
SD to about $25,000 for the two-hour - 
per- channel 1.2 Gb 2 -track Studer 
Dyaxis system. 

SPARS first VP Pete Caldwell, 
who moderated the presentations and 
the second -day panel discussions, 
said he was pleased with the turnout. 
He noted that, while the first digital 
audio recorder conference last year 
in Chicago seemed to underscore the 
similarities between the various sys- 

Hilton Thinks Digital. Hilton Sound, one of the largest pro audio rental companies 
in Europe, has bolstered its in -house technical team with the addition of Ian 

Silvester as a full -time R&D technician. Previously the principal digital audio 
specialist at rental company Audio FX, Silvester joins the London -based Hilton 
following a short spell as a free -lance recording engineer. The Hilton Digital Think 
Tank includes, from left, chairman Andy Hilton, Silvester, technical manager Chris 
Myring, and broadcast technician Steve Lane. One of the team's main objectives is 

to investigate and evaluate emerging hard -disk digital recording technologies 

tems, this conference served to high- 
light the evolving differences among 
the systems on the market. 

Standardization of protocols be- 
tween manufacturers was the most 
volatile issue at the conference. 

Most systems utilize hard -disk 
drives, although magneto -optical 
drives are now available on some sys- 
tems. Participants generally agreed 
that magneto -optical disks will be 
very much a part of the future of dig- 
ital recording, although there was 
also some sentiment that their pres- 
ent state of development limits their 
usefulness for a broader range of au- 
dio applications. 

This debate also underscored the 
growing link between the computer 
and digital audio industries. 

Steve Krampf, of WaveFrame, in- 
dicated during a question- and -answer 
period, however, that he thought the 
Winchester -type hard drive will prob- 
ably be viable for this segment of the 
industry for some time to come. 

Frank Sullivan, VP at NED, made 
a standing offer to those on the man- 
ufacturing side to make available the 
specifications for NED's SYNCnet 
protocol, hopefully to develop it as an 
industry standard, a move Caldwell 
vigorously applauded. 

Other standardization issues dis- 
cussed included EDL (Edit Decision 
List) standards for the 3 1/2 -inch 
CMX video standard, optical scanner 
interchanges between workstations, 
standardization of terminology and 
measurement for workstations, and 
timecode standards for DAT. Most 
expected the standardization issues 
to be resolved within two years. 

Caldwell indicated that SPARS is 
planning another such conference for 
the future, and that both SPARS and 
the manufacturers present agreed to 
keep technological issues as the focus 
and avoid letting a trade -show atmo- 
sphere develop. 

I NEW PRODUCTS AND SERVICES 

IVIE LEAVES: Ivie was purchased from Mark IV Audio by a group of inves- 
tors that includes Ivie president /CEO Craig Berry. Renamed and now owned 
by Glen Meyer, Larry Driskill, Bob Greene, Joel Zabriske, and Berry, Ivie 
Technologies Inc., Orem, Utah, retains its product line except for its 2500 Se- 
ries of automatic microphone mixers. That line will be produced by Electro- 
Voice, another Mark IV company, on an OEM basis by Ivie, which will also 
produce and market the series under its own name. Contact Ivie: 801- 224-1800. 

WORKING IN HARMANY: Harman International added DOD /Digitech 
to its family of pro audio companies. DOD /Digitech /Audiologic manufactures 
a range of products for the musical instrument, pro audio, and recording in- 
dustries, including graphic equalizers, and delay and effects units. Contact 
Harman: 818 -893-8411. 

SOUND FIGURES: Cinram Ltd., the Scarborough, Ontario, manufacturing 
facility, saw an increase of 72% in its 1990 first- quarter sales over 1989. Sales 
for the first quarter, ending March 31, were $10,850,000; in the corresponding 
period in 1989, sales were $10,153,000. The sales increase was the result of in- 
creased shipments of CDs, according to the company. Cinram supplies CDs, 
prerecorded cassettes, and LPs. Contact: 416 -298 -8190. 

ON THE SPOT: WQCD -FM (CD 101.9) New York is one of the first broad- 
casters regularly using on -air a CD recorded by the SPOT 90 system available 
from Gotham. The SPOT 90 is based around the Yamaha PDS recordable CD 
unit featured in the CDR -90 CD reference system for studios. The WQCD 
disk, which contains 59 separate tracks, is played throughout the day, airing 
station IDs and jingles. The integrated SPOT system features technology 
from Yamaha as well as Harmonia Mundi Acustica, Audio Design, Dell 
Computers, and Taiyo Uden. Contact Gotham: 212 -765 -3410. 

JSM GOES DDA: Television and radio music production facility JSM in New 
York has purchased DDA's AMR 24 console to handle all of its recording and 
mixing duties. Matthew Knobel, a JSM engineer, was responsible for a modifi- 
cation that is now being offered as an option by DDA: a button for altering the 
routing of the auxiliary send channels to the first four group channels instead 
of to aux masters, giving fader control of those outputs for feeding to four - 
track mix. With this option, the entire console can be assigned to the four -track 
output mix. Contact DDA: 516 -249 -3660. 

SOURCEBOOK: The 1990 International Manufacturing and Packaging 
Directory (IRESD) is available from BPI Communications Inc. for $30. The 
directory is geared toward the music, video, and tape industries. Contact: 212- 
536 -5025. 

WADIA TRANSPORT: Wadia Digital has introduced the new WT -2000 CD 
Transport, slated for availability in New York this month. The CD transport is 
designed for the Wadia 2000 and other Wadia decoding computers that use its 
proprietary and patent -pending circuitry to translate analog music from a digi- 
tal disk. Contact: 212 -689 -6602. 

ROAD WORK: Abbey Road Studios, London, has made several additions, 
including a new Sonic Solutions digital mastering room, a second Cedar sys- 
tem, another Mitsubishi 32 -track digital machine, a third mobile unit with 
DDA desk, a second Direct Metal Mastering (DMM) lathe, and a multiple R- 
DAT copying room. Contact: 071- 286 -1161. 

TO THE BEACH: Apogee Electronics Corp. has moved near the beach, 2103 
Main St., Santa Monica, Calif. 90405. The new fax number is 213 -399 -7665. Con- 
tact: 213 -399 -2991. 

QSC POWERS VAN HALEN CANTINA: QSC Audio supplied power ampli- 
fication for Van Halen's newly opened Cabo Wabo Cantina in Cabo San Lu- 
cas, Mexico. Five of the company's Model 1400s were installed in the 10,000 - 
square-foot bar /restaurant. Audio Analysts' North Hollywood operation han- 
dled the installation of the sound system, which also featured JBL 
components. Contact: QSC: 714-645 -2540. 

D -2 ON SALE: Sony Magnetic Products Co. has announced a 20% reduction 
in the standard price of its D -2 professional videotape, effective June 1. Con- 
tact: 201 -930-6432. 

MADRID ARCHITECTURE: Sonoland, one of Madrid, Spain's best -known 
recording studios, has opened Studio B, designed by the London -based Re- 
cording Architecture. The room is an identical twin to Studio A, designed by 
the same firm in late 1987. Projects can now switch between control rooms 
without the inconvenience of a change in audio characteristics, says studio 
manager Bob Painter. Contact Recording Architecture: (U.K.) 081 -858 -6883. 
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I AUDIO TRACK 

NEW YORK 

ISLAND RECORDS utilized Bar- 
ry Diament Audio for remaster- 
ing the entire Bob Marley catalog. 
Barry Diament and Rob Fraboni 
completed new masters on several 
albums, including "Catch A Fire," 
"Burnin'," "Natty Dread," "Ras - 
taman Vibration," "Exodus," 
"Survival," "Uprising," "Confron- 
tation," and "Rebel Music," due 
out on the Tuff Gong label. 

Alex Bugnon worked on an Or- 
pheus Records project at 39th 
Street Recording with engineer 
Edward Douglas and assistant 
Mike Groarke. Bugnon produced. 
Maceo Parker of the James 
Brown band worked with producer 
Bill Laswell on a project with en- 
gineer Steve Rinkoff. Douglas as- 
sisted. 

Partners In Kryme was in Cal- 
liope cutting "Undercover" with 
Shane Faber. De La Soul put fin- 
ishing touches on its second album 
for Tommy Boy. Africa & the 
Jungle Brothers recorded tracks 
for a new Warner Bros. album 
with Robert Power at the console. 

Producer Tony Mangurian was 
in Studio A at Prime Cuts mixing 
Sex -o- matic's new track for 
Quark Records. Gary Clugston 
was behind the board. Producer 
Bruce Sedano was in Studio A cut- 
ting overdubs on Erin Cruise's 
new track, "It's Never Enough." 
Eric Kupper programmed and 
Shaun James engineered. 

At Power Play, Ladysmith 
Black Mambazo, the South Afri- 
can choir from Paul Simon's 
"Graceland" album, worked on a 
new 12 -inch release for Warner 
Bros. with producer Marley Marl. 
Anton Pukshansky engineered, 
with Yianni Papadopoulous as- 
sisting. 

LOS ANGELES 

THE WININS were in Alpha Stu- 
dios sweetening and mixing a live 
Apollo Theatre concert video. 
Paul Wright and Chip Fields pro- 
duced for Seleh Records. Gary 
Brandt engineered, assisted by 
Joe Schwartz. Angela Bofill re- 
corded a new song for Capitol ti- 
tled "Bless This Child." Tena 
Clark produced, with Ryan Green 
engineering. Steve Egelman as- 
sisted. 

Laurie Schiff produced tracks 
for Dana McCall & the White 
Beat at For The Record. Frank 
Rogala and Schiff mixed, with "E" 
recording and mixing. 

Teens Marie worked on "Girl 
Like Me" from her upcoming Epic 
album at Elumba with producer 
James Reese. Rick Caughron and 
Korey Henderson were at the 
board. Reese also produced his 
own upcoming album with assis- 
tance from Caughron and Hender- 
son. 

At A &M's Studio A, Glass Tiger 
recorded its third album for Capi- 
tol. Eddie Delena engineered, 
with Tom Werman producing. 
Simmons /BMG act House Of 
Lords was in the mix room work- 
ing on material with David 
Thoener. 

(Continued on next page) 

Guess 
where business 

goes shopping and 
win 510,000 

spending money. 
Here's your chance to prove you're a marketing genius and 

win $10,000 in the bargain. 

We asked 9,823 business and professional executives what sources 
they find most useful in providing information about the 

products and services they buy for their companies. 
You can win our $10,000 jackpot by simply ranking 
the sources from 1 to 13 in the order that you think 

our survey respondents ranked them. 

We'll tell you what came in second to get you 
started: It might surprise some people, but trade 

shows finished #2. 

And we'll give you a hint about who's #1. 

It's the selling medium that: 
Speaks the business and professional buyer's language. 

Provides an environment with built -in credibility. 
Is loaded with helpful information about product and 

industry developments. 

Now just get the rest of the answers right and you could win 
plenty of cash to go on a personal shopping spree. 

Good luck. 

MP 
Where business goes shopping 

No purchase necessary. For prize eligibility your entry must be received by September 4. 1990. To receive the correct ranking of informa- 
tion sours and complete rules, send a self- addressed stamped envelope (WA residents need not affix return postage) to: ABP's Survey 
Rankings and Jackpot Rules, 675 Third Avenue, Suite 400, New York, N.Y. 10017. Sweepstakes open only to residents of the 50 United 
States and District of Columbia. Employees as oí9/4/90 of all trade and consumer media organizations, the American Business Press, 

its agencies, the D.L. Blair Corporation and members of their immediate families are not eligible. 
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Scream had Janet Jackson in 
mixing her new single and video, 
"Black Cat." The song was pro- 
duced by Jackson and Jellybean 
Johnson. Michael Wegener re- 
mixed the number, assisted by 
Craig Doubet. 

At Antaeusound Productions, 
Alexx Antaeus recently completed 
postproduction and remixes on the 
new Earth, Wind & Fire single, 
"Wanna Be The Man," for CBS. 
The tune features guest rapper 
M.C. Hammer and is slated for re- 
lease this month. Antaeus also 
started co- production work on the 
new Malcolm McLaren album for 
Virgin /U.K. and Island /4th & 
B'way for the U.S. 

Jeffrey Osborne was in Corner- 
stone Recorders overdubbing a 
project for Arista. Peter Wolf pro- 
duced, with Paul Erikson engi- 
neering. Joe Barresi assisted at 
the board. Laura Branigan over- 
dubbed for Atlantic with produc- 
ers Peter Bunetta and Rick Chu - 
dacoff. Leon Johnson engineered, 
assisted by Scott Campbell. War- 
rant overdubbed and mixed for 
CBS with producer Jani Lane. 
Dave Eaton was at the board, as- 

sisted by Barresi. 
British band Kiss Like This 

worked with producer Michael 
Jay on its debut album for Chrysa- 
lis at Trax. Jay also produced 
three songs for the upcoming 
Brenda K. Starr album on 
Epic /CBS with engineer Michael 
McDonald. 

Brian Malouf mixed Anna Ma- 
rie's "Tears Won't Put Out The 
Fire" for MCA at Can -Am. Mi- 
chael Jay produced. 

MCA act the Jets mixed "Ques- 
tion Of Time" at Skip Saylor with 
engineer Liz Cluse. Greg Royal 
produced. Ross Donaldson assist- 
ed. 

NASHVILLE 

LIONEL CARTWRIGHT tracked 
and overdubbed for an upcoming 
MCA album at Recording Arts 
with producers Harry Stinson and 
Ed Seay. Seay engineered. Rest- 
less Heart tracked, overdubbed, 
and mixed cuts for a Christmas al- 
bum on Arista, with Scott Hen- 
dricks and Tim DuBois produc- 
ing. Mike Clute engineered. 

Crystal Gayle worked on tracks 

at the Music Mill with engineer 
Joe Scaife. Rosanne Cash was in 
with her producer /husband Rod- 
ney Crowell to work on tracks and 
vocals for CBS. Roger Nichols and 
Pete Greene engineered. 

Digital Recorders had Vanessa 
Williams in mixing for Wing /Po- 
lyGram. Keith Thomas produced 
and Billy Whittington engi- 
neered. John Kunz, Barry Dixon, 
and Jeff Giedt assisted. Tony To- 
liver was in tracking for Capitol 
with producer James Stroud. 
Lynn Peterzell was at the board, 
assisted by David Boyer. The 
Happy Goodman Family worked 
on Word tracks with producer 
Rick Goodman. Skip Shimmin 
engineered, with John Hurley as- 
sisting. 

At Emerald, Reba McEntire 
and Tony Brown wrapped ses- 
sions on her forthcoming MCA al- 
bum, slated for mid -August re- 
lease. 

The Sound Emporium had 
George Jones in overdubbing and 
mixing a CBS album project with 
producer /engineer Billy Sherrill. 
Don Williams cut tracks for a new 
BMG album with producer Garth 

Jittering Jules. I.R.S. recording artist Jules Shear recently produced Capitol -EMI Canada act the Jitters' upcoming 
"Louder Than Words" album at The Metalworks studio in Toronto. Shown, from left, standing, are Glenn Martin, the 
Jitters; Hugh Cooper, engineer, The Metalworks; Tim Trombley, A &R, Capitol -EMI Canada; Danny Levy, the Jitters; Blair 
Packham, the Jitters; and Trevor Morrow, The Metalworks. Seated are Shear, left, and Mathew Greenberg and Peter 
Nunn, the Jitters. 

BMG STUDIO INSTALLS SOLID STATE LOGIC SL 4000 G- SERIES CONSOLE 
(Continued from page 74) 

3000s, two digital mastering suites, 
and a Soundstream digital editing 
suite. 

Five Harmonia Mundi digital pro- 
cessors, customized to accommo- 
date virtually any recording sys- 
tem, are also featured, along with 
Sony DAE 1100 and 3000 editors, 
DASH and DAT recorders, and 1630 
processors. 

In late 1989, the studio underwent 
a management change in which 
Planer and Meyer were named to 
their present positions. Larry 
Schnapf, formerly director of re- 
cording operations, is no longer 
with the company. 

Planer, once president of Media - 
sound Studios, had previously 
served as executive consultant to 
Sigma Sound studios and has been a 

manager for producers and mixers 
for the last five years. 

Meyer, once a high school English 
teacher, began his pro audio career 
at Mediasound in 1976, where he 
stayed until that studio's demise. 
He became GM at Sigma Sound in 
1985, and has also served as opera- 
tions manager for Radio Band Of 
America, a jingle and production 
company. 

In her newly created position of 
GM, Planer is responsible for gener- 
ating new business, maintaining the 
technical facilities, and streamlining 
internal operating systems. 

"We want to create an atmo- 
sphere similar to that of an indepen- 
dent studio," she says. "We want to 
foster a creative environment, one 
which is highly sensitive to clients' 

needs." 
In the last year, BMG's clients 

have included Wynton and Bran- 
ford Marsalis, Sondheim, Orion Pic- 
tures for "She -Devil," and Spike 
Lee for "Variations On The Mo' Bet- 
ter Blues." 

Recordings by violinist Midor and 
pianist Vladimir Feltsman have 
passed through the Soundstream 
editing suite for Sony Classical, 
along with projects by Bernard Hai - 
tink and the Berlin Philharmonic for 
Philips Classics, and James Galway 
for BMG Classics. 

Planer stresses that although the 
studio is owned by BMG, its ser- 
vices are not restricted to BMG 
projects. 

Fundis. Gary Laney engineered, 
assisted by Dave Sinko. 

OTHER CITIES 

WALT DISNEY RECORDS 
brought a 32 -piece symphony or- 
chestra into the Fire Station, San 
Marcos, Texas, for an album to ac- 
company the "Dick Tracy" motion 
picture. Ted Kryczko produced 
and George Charohaus engi- 
neered. The project was composed 
by Kendall Schmidt. 

Keith Rawls and Fred Sawyers 
tracked an album for Island at Mu- 
siplex in Atlanta. Thom Kidd en- 
gineered, with Dale Abbott assist- 
ing. 

Blu Max was in Transmedia, 
Lithia Springs, Ga., completing 
mixes on 10 metal numbers for de- 
but release. Michael G. Miller and 
Ralph Saylor handled mixing du- 
ties. Rapper KILO added vocals 
and worked on mixes for his debut 
album release. David Norman 
mixed two songs for the project. 

Earl Klugh was in Studio A, 
Dearborn Heights, Mich., mixing 
his latest self -produced Capitol al- 
bum. Dave Palmer engineered, 
with Randy Poole assisting. Com- 
missioned put down background 
and lead vocals on its sixth album 
(first for Benson). Fred Ham- 
mond and Michael Brooks pro- 
duced, with John Jaszcz at the 
board. 

Leslie Gore completed two new 
cuts at Red Rock Recording in the 
Pocono Mountains. Benjy King 
produced, with Kent Heckman at 
the board. 

M.J.I. Broadcasting produced 
two radio specials at Criteria Re- 
cording in Miami with artists Glo- 
ria Estefan and Earth, Wind & 
Fire's Phillip Bailey. Ted Stein 
engineered, with Roger Hughes 
assisting. Producer /artist Cecil 
Womack completed overdubs and 
mixes for the upcoming release of 
the Womack's next RCA album. 
Eric Schilling engineered, assist- 
ed by Steve Whaley. Emmanuel 
returned to Criteria to overdub vo- 
cals on an upcoming Epic compila- 
tion, "Music Speaks Louder Than 
Words," a collaborative album be- 
tween the U.S. and the U.S.S.R. 
Mike McDonald produced, assist- 
ed by Carlos Nieto. 

Starlight Sound in Richmond, 
Calif., had Digital Underground 
in working with engineer Steve 
Counter on a song for an upcom- 
ing motion picture. The Red Fam- 
ily was also in working with engi- 
neer Steve Counter on a 12 -inch 
for Revolution Music. Dave Chil- 
son assisted. 

All material for the Audio Track 
column should be sent to Debbie 
Holley, Billboard, Fifth Floor, 49 
Music Square W., Nashville, 
Tenn. 37203. 

Former Steely Dan Cohorts 

Combine Skills At Hit Factory 
BY JESSE NASH 
and GEORGE FLOWERS 

NEW YORK -Donald Fagen and 
Walter Becker are back in the stu- 
dio, not as Steely Dan (which both 
submit has been relegated to mu- 
sic history), but as collaborators: 
Fagen is doing a solo album, with 
several cuts- perhaps six or sev- 
en---co- written and produced by 
Becker. 

Recording on the new project 
began the week of May 21 at New 
York's Hit Factory. No release 
date has been given (although ear- 
ly 1991 has been suggested), and 
no label has yet been secured. 

Producer Becker declined to 
name any of the studio musicians, 
but guitarist Rick Derringer, who 
played on all but two of the Steely 
Dan albums, confided that he may 
take time out from his current 
tour with the Edgar Winter Group 
to play on the project. 

Many years have been "reeled 
in" since Becker and Fagen made 
music together. Their last album 
with Steely Dan was 1980's "Gau- 
cho," after which they embarked 
on successful solo careers: Fagen 
focused on composing, singing, 
and producing; Becker concentrat- 
ed on producing. 

In recent years, Fagen has been 
doing a lot of writing -alone and 
with Becker -and some of that 
material will be featured on the 
new album. Becker declines to say 

too much about the nature of Fa- 
gen's latest writing, but says it 
has a soulful flavor with "some- 
what greater harmonic and lyrical 
complexity [than traditional 
R &B)." 

Becker has expressed a prefer- 
ence for producing, saying it is 
much easier to enter a project af- 
ter the songs have been. written: 
"All the hard work is really done, 
and you just book into some 
swank recording studio, find a 
comfortable chair, order some 
food, and start recording." 

Neither Fagen nor Becker is en- 
tirely pleased with all of the tech- 
nological imprints that have been 
made on music in recent years. Fa- 
gen is frequently offended by the 
use of drum machines: "I'm insult- 
ed when I hear something and I 
know that for the drum track, and 
maybe a lot of the other instru- 
ments, someone just pushed a but- 
ton and that's what I'm hearing. I 
feel really manipulated by it." 

Becker's feelings are mixed: "A 
lot of records are technically well 
recorded and well produced; the 
quality of a lot of the stuff is ex- 
cellent. But because of this preoc- 
cupation with sound and produc- 
tion, the content is often less inter- 
esting than it might be. In a lot of 
cases, there's little or no content 
that I can discern, just a tremen- 
dous number of synth sounds. I 
try to avoid that." 
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PRO AUDIO 
Billboard- 

PRODUCTION CREDITS FOR BILLBOARD'S NO. 1 SINGLES (WEEK ENDING JUNE 9, 1990) 

CATEGORY HOT 100 BLACK COUNTRY MODERN ROCK DANCE 

TITLE 
Artist 
(Label) 

HOLD ON 

Wilson Phillips 
(SBK) 

THE BLUES 

Tony! Toni! Tone! 

<WING) 

LOVE WITHOUT 

AN END, :AMEN 

George Strait 
(MCA) 

WAY DOWN NOW 

World Party 

(Ensign/ 
Chrysalis) 

DUB BE GOOD TO 

ME 

Beats International 
(Elektra) 

RECORDING 

STUDIO 

Engineer 

OCEANWAY; 

WESTLAKE; 

STUDIO ULTIMO; 

Francis Buckley 

CAN -AM 

Gerry E. Brown 

EMERALD 

Tom Perrl+;Russ 

Martin;Tim Kish; 

Julian King 

SEAVIEW 

Karl Wallinger 
ESSELLE 

Simon Thornton 

RECORDING 

CONSOLE 

Custom API; 

Neve V Series; 

Neve 8108 

SSL 6000 -E &G 

Series 

SSL 4064 -E Series Amek Angela Soundtracs 

MULTITRACK 

RECORDER 

Mitsubishi X -850 

Sony APR 24; 

Ampex ATR 124 

Studer A-820 

Mitsubishi X -850 

Mitsubishi X -850 Otari MX -80 Saturn Research 

820 

MASTER TAPE Ampex 467; 

Ampex 456 

Ampex 456; 

Ampex 467 

Agfa 467 Ampex 456 Ampex 456 

MIXDOWN 

STUDIO 
Engineer 

WESTLAKE 
Francis Buckley 

CAN -AM 

Gerry E Brown 

SOUNDS -AGE 
Tom Perry; Russ 

Martin; 
Tim Kish; Julian 
King 

SEAVIEW 
Karl Wallinger 

ESSELLE 

Simon Thornton 

CONSOLE Neve V Series SSL 6000 -E &G 

Series 

SSL 4000 -E Series Cadac Soundtracs 

MULTITRACK 

RECORDER 

Sony MCI 24; 

Mitsubishi X -850 

Studer A -820; 

Mitsubishi X -850 

Mitsubushi X -850 Otari MX 80 Saturn Research 

820 

MASTER TAPE Ampex 456; 

Ampex 467 

Ampex 456; 

Ampex 467 

Ampex 467 Ampex 456 Ampex 456 

MASTERING 

HOUSE 

Engineer 

BERNIE 

GRUNDMAN 

Chris Bellman 

HIT FACTORY 

Herb Powers Jr. 

MASTERFONICS 

Glenn Meadows 

MASTERDISK 

Howie Weinberg 
STERLING SOUND 

Ted Jensen 

PRIMARY CD 

REPLICATOR 

(ALBUM) 

Capitol -EMI Music PDO DADC Capitol -EMI Music Specialty/WEA 
Manufacturing 

PRIMARY TAPE 

DUPLICATOR 

(ALBUM) 

Capitol -EMI Music HTM;PRC;Electro 

Sound 

MCA 

Manufacturing 
Capitol -EMI Music Specialty/WEA 

Manufacturing 

PRIMARY 
DUPLICATION 

TAPE 

Various Aurex 08;Aurex 
708; 

Not Available 

Agfa 649 Various Agfa 649 

©Copyright 1990 Billboard. No part of this publication may be reproduced without the prior written permission of the publisher Hot 100, Black & 

Country appear in this feature each time; Album Rock, Modern Rock, Rap, Adult Contemporary & Dance appear in rotation. 

' formerly the Record Plant Studios 

P 

CREATING THE LEGACY 

FOR THE MUSIC OF TODAY 

1811"1°-87 Neve 
Studer . Sony Digital 

321 W. 44th STREET NEW YORK, N.Y. 10036 (212) 265-1843 FAX 212 -265 -3787 

Otani... 
MIR-90 

MIR-100 

DIR-900 

DISKMIX 3 
Moving 
faders 

...when compromise 
is out of 
the question. 
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SING A LONG KARAOKÉ\ 
1990'S MUSIC CRAZE 

Largest U.S. Karaoke Distributor 
26,000 +song tracks with lyric 

sheets on cassette & C.D.! 
HI TECH SINGALONG machines 

FACTORY -DIRECT PRICES 
Wholesale only! 

TRAX DISTRIBUTORS 
1 (800) 334 TRAX 

FAX: (818) 781 8979 

HELP WANTED 

T 

Billboard 
Classified Action Mart 

To order an ad...check the type of ad you want... 
Regular Classified: $3.25 per word. Minimum order $64.00. 
Display Classified: 1 in. /1x $102.00 - 1 in. /4x $95 per in./ 

12x $88.00 per - 1 in. /26x $85 per = 1 in. /52x $69.00 per. 

Reverse Ad $10.00 additional charge 
Box number /address $6.50 for handling. Only regular mail 

forwarded - tapes not acceptable. 
Position Wanted - $50.00 per inch 

NEW! Broadcast /Media Rates! 
1 in. /1x $70.00 - 1 in. /4x $65.00 per 
1 in. /12x $60.00 per - 1 in. /26x $56.00 per 
1 in. /52x $52.00 per 

FOR SALE 
Psychedelic Heavy Metal Punk Jess Blues R8,8 

o 
Campus Records .ó á 

4 
3 

z 

Wholesale Distributor of 

Deletions. Overstocks 

878 entree soaker Road 

IMPORT 

Lunen, u r ,2110 EXPORT 
_ o legs3bfi9a 

f51el7834753 FAX 2 

O 
E 

la, 

q 

F Ia1.7snPU1 MVO saee 

For a Unique Blend of Independent and 
Major Label Closeouts and Overstocks 

0l1104oel3 aaue0 
Ç 

CARIBBEAN ARTS 

Largest selection of Reggae merchandise Irle t- 

shirt - leather African pendant rasta caps - knit- 
ted rasta belts - red, gold, green shoelaces - 

kente hats - much more!! Call or write for color 
catalog. 

(212) 598 -9100 
Measles Nanity Salve. lee. 

864 Broadway, New York, NY 10003 
DEALERS ONLY 

CD'S AVAILABLE 
Along with 1,000's of cassette and LP titles. 
Dealers only Write or call for free catalog. 

Record -Wide Distributors, Inc. 
P.O. # 8100 

Fenton, MO 63026 
(314) 343 -7100 

DON'T BUY CUTOUTS! 
Until You See Our Catalog 

Of Great Cassettes and CD's 
TARGET MUSIC DISTRIBUTORS 

7925 NW. 68th St., Miami, FL 33166 
(305) 591-2188 DEALERS ONLY 

Retail Shrinkwrap System 
ONLY $279.95 complete! 

Stop wasting valuable return pnvleges and los- 
ing sales on unwrapped merchandise The 
SHRINKMASTERTM wraps LP's CD's 
Tapes, POSTERS and more! Per- 
formance Dist., 2 Oak Street, New 
Brunswick NJ 08901 -0156 TI: 201- 
545 -3004 l ax:201- 545 -6054 

While other people are raising their 
prices, we are slashing ours. Major label 
LP's, Cassettes and CD's as low as 50v. 
Your choice of the most extensive list- 
ings available. 
For free catalog call (609) 890 6000 

FAX: (609) 890-0247 or write 
Scorpio Music, Inc. 
Post Office Box A 

Trenton NJ 08691 0020 

CUTOUTS! l ! 

Best selection of major and indy label LP's, 
Cass. & CD's overstocks & deletions. 
Dealers only call or write for catalogue. 

Alpha Music Corp. 
3729 S. Robertson Blvd. 

Culver City CA 90232 
(213) 838 8800 

(213) 838 8926 (FAX) 

OUTSTANDING SELECTION 
AT BARGAIN PRICES 

Budget /Midline /Cutouts, Gospel, 
Blues, Jazz, MORE, etc. 
LP's /CASSETTES /CD's 

Serving independent outlets, rack pbbers. fleamarkets 
Free Catalog - Dealers only! 

A.B.A. Record Dist. 
175 Main St., Lodi, NJ 07644 

(201) 471 -6543 Fax # (201) 471.7065 

MOBILE DJ GUIDE 
for beginners 

Send $9.75 to: 

Mobile DJ 
Box 24 

Appleton City, MO 64724. 

Payment must be enclosed with your ad copy. Send to 
Billboard Classified, 1515 Boradway, NY,NY 10036. 

Cancellations must be in writing and mailed to the Classi- 
fied Department. 
15% agency commission applicable only on ads of @" or 
more running 2 consecutive weeks. 

Call Jeff Serrette NY State - 212/536 -5174 
Outside NY State - toll free -800/223 -7524 

"REAL ESTATE TO THE STARS** 
For advertising information call Chic Walker 

1 (800) 950 -1018 - In NY (212) 536 -5284 

FAX YOUR AD TODAY! (212)/536 -5351 

FOR SALE 

ALBUMS - CASSETTES - CD'S 

At the Best Prices 
Major Label overstocks and de- 
letes. Send for our free 100 page 
catalog. 

Dealers Only 
Foreign customers and fleamarkets 
welcome. 

Phone: 
314 531 4644 Fax: 314 531 4646 

Great Atlantic & Pacific Music 
3310 Samuel Shepard Dr. 

St. Louis MO 63103 

HELP WANTED 

Marketing 

TIME -LIFE MUSIC 

Director/ 
New Business 
Development 

Time -Life Music is seek- 

ing an entrepreneurial in- 

dividual experienced in 

direct marketing product 
management and with 

either experience or a 

high -level of interest in the 

music industry. Broadly, 
this position will be respon- 

sible for new product 

development, and for the 
launching in direct market 

of these products. More 

specifically this individual 
will: Take the lead in 
generating new product 
ideas; Guide market 
research efforts; Develop 
creative and direct market 
test plans and launches. 
College education plus a 

minimum of 7 years' direct 
response product manage- 

ment is required. 

Time -Life offers an ex- 

cellent starting salary and 

generous benefits package, 
plus a great location in Old 
Town Alexandria, VA. 

Please submit your con- 
fidential resume, including 
salary history to: 

Director, 

Personnel Administration 

TIME 
LIFE 

BOOKS 
777 Duke Street 

Alexandria, VA 22314 
Equal opportumt employer m,r/h 

FOR SALE 

**USED MOVIES & NINTENDOS** 

BOUGHT AND SOLD 
All quantities, Ratings 
Specializing in Store 

A Openings & Buyouts 

AVIDEO DISTRIBUTORS, INC. 
U.S 800- 447 -3399 FAX 215 638 0770 

NATIONAL RADIO PROMOTION 

Openings at expanding la- 
bel active in all formats. 
Seeking exceptional pro- 
motion skills, familiarity with 
all formats, computer litera- 
cy. Are you the best? 

Call David Scharff 
(212) 929 -0570 

FAX: (212) 929 -3245 

CRUISE STAFF 
DJ 

Your performing talents and 
ability to help implement an 
extensive activity program are 
your tickets to adventure. If 
you're outgoing and ener- 
getic consider a career path 
that leads to the ports of the 
Caribbean, Pacific, Mediterra- 
nean or Baltic. 

Your abilities as a DJ and cruise 
staff member are currently 
needed on our ships. A 
technical background and ex- 
perience with sound boards 
and lighting equipment are 
helpful. Please send resume 
with salary requirements to: 
Human Resources, CM /DJ, 
Royal Caribbean Cruise 
Line, 903 South America 
Way, Miami, Florida 33132. 
An equal opportunity 
employer. if Royal Caribbean Cruise Line 

HELP WANTED 

MAJOR NEW YORK CITY MID- 
TOWN RECORDING STUDIO 
LOOKING FOR CHIEF TECH 
AND MAINTENANCE HELP. 
IMMEDIATE OPENINGS - EX- 
PERIENCED ONLY. 48 TRACK 
ANALOG /DIGITAL /AUDIO 
FOR VIDEO - SSL /NEVE/ 
STUDER EQUIPPED. SALARY 
COMMENSURATE WITH EX- 
PERIENCE. SEND RESUME 
TO: 

Box #7852 
BILLBOARD MAGAZINE 

1515 Broadway 
New York, NY 10036 

TV AND VIDEO jobs, local /nationwide beginners 
professionals, engineers, production personnel 
lighting staff, broadcasters. cameramen, techni 
clans, stage hands, actors and actresses. 1 (516) 
379 -7290. 

MASTERING ENGINEER 
Polygram Records, a major international en- 
tertainment company, has an opening for a 

Mastering Engineer in their Edison, New 
Jersey tape facility. The individual's respon- 
sibilities will include analog and digital tape 
remastering and working with Polygram's 
vast catalogue of music. Mastering back- 
ground is required; digital editing experience 
is preferred. We offer excellent benefits and 
a salary commensurate with experience. 
For immediate consideration, please for- 
ward resume with salary requirements to: 

Dennis Drake, Polygram Tape Facility 
10 Distribution Blvd., Edison, New Jersey 08817 

An Equal Opportunity Employer M/F 

Polygram Records 

2 MUSICIANS 
US Tour -July 16, 1990 -March 5, 1991. Perform- 
ing rock music and discussing Soviet Georgian 
lifestyle at schools and festivals. $240.00 /week 
& T&E. 

ESI 
3690 Main St. 

Buffalo, NY 14226 
(716) 835 -3500 

TALENT 

TALENT WANTED 
ALL TYPES FOR 

WORKING DATES 
AND RECORDING 

CONTRACTS. SEND 
PROMOTIONAL 
MATERIAL TO: 

7325 W. IRVING PARK RD. 
SUITE 123 

CHICAGO, IL 60634 

LOOKING FOR A 
RECORD DEAL? 

CALL ALEX J. GREENE 
(313) 779 -0207 

Or write: 27380 Gratiot Ave. 
Roseville, MI 48066 

BUSINESS OPP. 

BUSINESS OPP. 
"LITTLE TEXAS" Western town vacation complex 
now leasing 80,000+ sq. ft. retail space. Information 
(800) 633 -4999. 

COMPUTERS 

Ask one tough question 
before you computerize. 

simply 
put: What's your payback? That's 

a question we've helped dozens of 
music and video retailers and wholesalers 
answer -accurately and profitably. 

Inventory control. POS. Video rental. 
We've got it all -for chain stores, single 
stores and one -stops. And with a decade 
of experience behind us. we're the experts 
in the music business. Call or fax today s Lone (404) 449 -0338 

Fax (404) 840 -9723 

0/53 -B Jones Mill Court Norcross GA 30092 

MtaicuRam 
t he #I Suflcare Hit in Record 

Stores :',cross the Nation 

Complete Family of Software 
Systems for Record Stores 

front Single Stores to Chains 
Your One Stop Record Store Sofleare and 

Computer Hardare ('umpam 

tit Sir it .1 kl CS.I MI :ti/( IRA LI ROPE 
n. nxonr 

Suite IIIJ I:asthanrpnen, (7rkitrsier 
Ilallus. I Susser, Frrgland l'OIX (iJ) 
(214)788-4866 ('A' (0243) 775419 
12I1i9x5-4I54 FI.0 IX 1024i,776327F1 Y 

P 0Or v ra K 

T^ 
oven ci ó 

ixed 

inventory 
tdstotes 

Trak Systems call for more ,nformat,on 
Road 101 orth 

Wailingfo d, Cr51r6492 800 -942 -3008 
203 -265 -3440 

INSTAFIND 
RECORD SHOPS: IF YOU HAVE 
ACCESS TO AN IBM COMPATI- 
BLE PERSONAL COMPUTER 
CALL US FOR A FREE DEMO - 
FLOPPY OF INSTAFIND. THE 
NEW -AGE INFORMATION SYS- 
TEM FOR RECORD SHOPS 
WHERE YOU CAN FIND THE SPE- 
CIAL DEALS AND STAY ON TOP 

OF ALL PRODUCTS OUT 
IN FLORIDA AND 

FROM OVERSEAS CALL 
(305) 442- 2122FAX (305) 442 -3313 

(800) 825 -7920 

SONGWRITERS 
BMI AFFILIATE wants songs. Rock, Top 40. Profes- 
sional quality demos only B.M.C. Music Publishers, 
7040 W. Palmetto Pk., Suite 548, Boca Raton, FL 
33433. 

READY FOR BROADCAST LICENSING 
AS SEEN IN JAPAN AND THROUGHOUT EUROPE ON SUPERCHANNEL 

MUV UNDERGROUND U.S.A. MUSIC VIDEOS 
24 HALF HOUR SHOWS WITH MORE IN PRODUCTION HEAVY 

METAL --NEW WAVE -- REGGAE -- RAP -- DANCE -- ALTERNATIVE ROCK 
MTV TYPE FORMAT WITH VJ 

DOMESTIC AND FOREIGN RIGHTS AVAILABLE 
CALL BILL BECKER, INTERNATIONAL MARKETING DIRECTOR 

800 -334 -2820 818- 982 -0771 

MAGNUM 
FILM /VIDEO /MUSIC PRODUCTION SALES DISTRIBUTION 

7250 BELLAIRE AVE., N. HOLLYWOOD, CA 91605 

78 BILLBOARD JUNE 16, 1990 



SERVICES 

BRAIN TUNER 
Black box secret of 
rock super stars. Elec- 
tronically normalizes 
brain chemistry in drug 
addiction and stress 
disorders. Confidential- 
ity and results guaran- 
teed. 

(818) 830 -1913 

QUALITY MANUFACTURING " HONEST SERVICE 

164 
COMPETITIVE PRICE 

American 

Records Manufacturing Inc. 

* LP & 12" PRESSING 
* CASSETTE DUPLICATION 
* COMPACT DISC SERVICES 
* STUDIO SERVICES 
* VIDEO SERVICES 

ALL AMERICAN WILL MAKE 
THE DIFFERENCE YOU ARE 
LOOKING FOR. 

4380 NW 128 St. 
Opa Locka, FL 33054 
Tel: (305) 688 -7475 
FAX: (305) 685 -5697 

Telex: 52 2178 

DISC MAKERS 
MONEY SAVING PACKAGES 

COMPLETE MANUFACTURING 

CASSETTES x ,., 

CD'S,LP'S4d > 
& VIDEOS .. 
PROFESSIONAL OES /ON PEP' 

CALL FOR CATALOG 

1 -800- 468 -9353 

MASTERING 

REPLICATION PRINTING 

COMPLETE CD AND CASSETTE PRODUCTION 

I I i l i 111 I I I =-11 I i I- 
I II 1 11 I l l _ 11 11_1 -IL 
FOR THOSE WHO HEAR THE DIFFERENCE 

GRAPHIC DESIGN ART STUDIO= 
TOTAL PACKAGING 

=PERSONALIZED EXPERT SERVICE= 
212- 333 -5950 

101 WEST 57th STREET, NEW YORK, N Y 10019 

FROM THE USA -AIR FREIGHT 
Transport daily. Special to the Music Indus- 
try since 1953, Worldwide. Confidential At- 
tention. Low Rates. Contact: 

Dennis Klainberg, Dir. 
BERKLAY AIR SERVICES CORP. 

POB 665, JFK Airport, NY 11430, U.S.A. 
Fax: 718-917-6434 

Ph: 718- 656 -6066, Tlx 425628 

* * * * * * * * * * * * ** 
* DISCO & STAGE 
k LIGHTING /AUDIO * 
* Mirror Balls, Pin Spots, Rain Lights, * * Chasers, Portable DJ Gear, Club * * Lighting, etc. 

WHOLESALE PRICING AVAILABLE 

* Farralane Enterprises, Inc. * 
* 166 Central Ave. 
* Farmingdale, N.Y. 11735 * 
* Fax (516) 752 -8781 * * * 
* * * (516) 752 -9824 * * * 

SERVICES 

SMILE/ 
CELEB 

Beauty for the world's 

most important smiles. 

Bonding, Bleaching, Veneers, 

Porcelain Caps, Braces. 

JEFF MORLEY 

C O S M E T I C 

D E N T I S T R Y 

1-415-474-1555 

AUDIOPHILE 
QUALITY 

EUROPADIS 
CASSETTE DUPLICATION 
Finest European Equipment 
Studer and Lyrec HX -Pro 

DMM LP MASTERING 

LP & 7" PRESSING 

COMPACT DISCS 

GRAPHICS PACKAGES 

DIGITAL STUDIO 
CD Master Tapes 
Neve DTC /Sony Digital Editing 

Europadisk, Ltd. 
75 Varick Street, New York, NY 10013 
(212) 226 -4401 FAX (212) 966 -04516 

CASSETTE DUPLICATION 
HX -PRO QUALITY 

COMPLETE PACKAGING 

(800) 869 9833 
HARMONIC HALL 

GOLDEN OLDIES 

Original out -of -print albums and singles. All 
types of music. We specialize In records 
from the 50's, 60's, and 70's. Largest 
selection. Write for tree catalog. 

HAVEMEYER PARK RECORDS 
P.O BOX 32B 

OLD GREENWICH, CT. 06870 

Satisfaction guaranteed 

BROADCAST SERVICES 

JOBS IN RADIO! 
Radio stations nation -wide 
are looking for musically ori- 
ented people to fill interest- 
ing positions. How to get a 

job in radio broadcasting. 
Proven Methods! Send $11 
to: 

Radio /Employment 
P.O. Box 1416 

Poway, CA 92064 

NOVELTIES 

POSTERS POSTERS POSTERS 
BUY DIRECT FROM MANUFACTURER 

LARGEST SELECTION IN THE USA 

ROCK 'N" ROLL PIN -UPS SPORTS 

CARS FLOCKED DOOR SIZE, MANY MORE, 

FULL COLOR CATALOG AVAILABLE 

CALL TOLL FREE 1 -800- 221 -6730 

.Ç(in 
N.Y. 718- 441 -5500) 

-.YENTERPRISES, INC 
132 -05 ATLANTIC AVENUE 

RICHMOND HILL, N Y 11416 

DEALERS ONLY 

VIDEO 

VIDEOS ON FILM 
For $15K & Under - Planned- Shot -Edited, call: 

New York (718) VISIONS 
Hollywood (213) PRODUCE 

Media Vision Film Production 
Helen Hayes Theater, 240 W. 44st, NYC. 10036 

TAPES 

PROFESSIONAL RECORDING SUPPLIES 

BLANK AUDIO & VIDEO CASSETTES 
Looking for the best at the lowest prices' WE 
CAN HELP! 

Customized Blank Audio & Video Cassettes 
Norelco, Ampex & Soft Poly Boxes 
Cassette Labels Ampex Mastering Tape 
Screw Type C-O's AGFA, BASF & Mag- 

netic Media bulk audio cassette tape 
Our 23 years of experience in the recording in- 

dustry speaks for itself Give us an opportunity 
to speak to you Don't Delay -Call Today For 
More Information 

ANDOL AUDIO PROD., INC. 

FIXTURES 

NEW WIRE CASSETTE DISPLAYS 

EASEL STYLE FLOOR DISPLAY 
SPINNER COUNTER DISPLAY 

BOTH HOLD 240 CASSETTES 
YOUR CHOICE: 

1 -10 RACKS $35.00 EACH 
11 OR MORE $30.00 EACH 

MUSIC WHOLESALERS 
VALPARAISO, IN 
(800) 328 -2737 

FACTORY DIRECT 
COMPACT DISC DISPLAYERS 
AUDIO CASSETTE DISPLAYERS 
ALBUM DISPLAYERS 
LASER DISC DISPLAYERS 
VIDEO CASSETTE DISPLAYERS 
Complete Modular Merchandising System for 
entertainment software. Architectural Merchan- 
dising Floor Plans at no cost or obligation. 

1- 800 -433 -3543 
Ask for Charlie Romano 

MISCELLANEOUS 

IF YOU KNOW rock and roll trivia and can design 
questions for a national trivia contest, please call 
Scott Ellingsen at (602) 248 -7909 (11:00 a.m. -6:00 
p.m. EST). 

'REAL ESTATE TO THE STAS 
STATELY VIGIL OVER GEORGIA WOODLANDS 

-,, 

L. 

., 

"TRAYNHAM" -- CLASSIC GREEK REVIVAL ON 175 ACRES 

Massive columns line the entrance to the pink marble foyer 
leading to the richly handcarved mahogany staircase. 

10,200 SQ. FT. OF REFINED ELEGANCE 

10 1/2 Ft. Ceilings, Carved Mouldings, Banquest -sized Dining 
Rm., Formal Drawing Rm., Mahogany Library and Complete 
Recreational level including 2nd full Kitchen. 7 Bedrooms, 6 full 
Baths, 3 Half Baths. 

FORMAL GARDENS HEDGED WITH BOXWOOD 

Only 50 minutes NORTH OF ATLANTA near the town of Bra - 
selton, recently purchased by Kim Basinger and the Chateau 
Elan vineyards. 

Was offered at $3,350,000 BUT NOW!!! "TRAYNHAM" is part 
of an Estate Sale ....$1,899,000. 

Call: BARBARA BROCK 
MYRIAD PROPERTIES, INC. (404) 321 -1955 

STATE OF THE ART RECORDING STUDIOS 
Fully leased luxurious sound recording studios and related well- estab- 
lished Equipment Business. Real Estate and Business for Sale. Los Ange- 
les location. 

$4.5 million 
Contact Mark or Ernest (818) 788 -4663 

GRIBIN VON DYL REALTORS 

SING 
SINGERS! 

WITH THE 
WORLD'S BEST 
BANDS! 
The Thompson Vocal Eliminator is an 

incredible device which removes the Lead 
Vocal from Standard Stereo Records & 
CD's! Easily Record or Perform with the 
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Lithonia, GA 30058 

Phone: (404)482 -4724 
24 Hour Phone Demo & Info 
Re uest Line: 404 482.2485 
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A Moment Of Relaxation. Convention attendees enjoy the view down by the 
riverside at Phonogram's London headquarters during a break in the managing 
directors conference. Shown, from left, are Maurice Oberstein, chairman /CEO, 
PolyGram U.K.; Mercury recording artist Oleta Adams, currently on tour with 
Tears For Fears; Bruno Tibaldi, managing director, Phonogram Italy; David 
Bates, director of A &R; Jan Corduwener, managing director, Phonogram 
Holland; and Louis Spillman, managing director, Phonogram Germany. 

Virgin To Open 

Megastore 

In Tokyo 
TOKYO- Virgin Megastores Ja- 
pan will become a reality this 
fall, it has been confirmed. The 
joint venture (Billboard, May 19) 
is a 50-50 arrangement between 
the retail division of Richard 
Branson's group and the Marui 
retail chain, one of Japan's larg- 
est. 

The first megastore will open 
in Tokyo, with Marui providing 
the space in its Shinjuku district 
department store and Virgin 
paying the cost of refitting. It is 
estimated it would have cost 
about $118 million to acquire a 
site of similar proportions. 

More than 10,000 square feet 
will be devoted to music, videos, 
games, books, and clothing for 
youth. If this project proves suc- 
cessful, there are plans to extend 
it to 18 of Marui's 33 department 
outlets, with Virgin occupying a 
floor in each. 

Another potential develop- 
ment is a range of retail prod- 
ucts carrying the Virgin brand 
name. A novel aspect of the Shin - 
juku megastore, due to open in 
October, will be the presence of 
the first Virgin Atlantic Airways 
Japanese booking office on the 
trading floor. The Virgin airline 
began a nonstop service from 
London to Japan last year. 

Also last year, Branson sold 
25% of his record operations to 
the Fujisankei Communications 
Group for $168 million and 10% 
of Virgin Atlantic Airways. to 
Seibu Saison for $60 million. 

The megastores are now oper- 
ating in the U.K., Ireland, Aus- 
tralia, and France, where the 
Champs -Elysees store has the 
highest gross in Europe and 5% 
of the French retail market. A 
second French store has just 
opened in Marseilles and another 
is scheduled for Belfast in 
Northern Ireland later this year. 
There are plans for megastores 
in 14 more European cities. 

P'Gram's Fortunes On Rise In E. Europe 
'90 Looks To Be Banner Year For Exports 

BY ADAM WHITE 

LONDON -The first five months of 
this year have produced a significant 
increase in business for PolyGram's 
Hamburg, West Germany -based 
Eastern Europe office, which exports 
finished product to the region and li- 

censes repertoire for local release. 
Direct export manager Lothar 

Steyer says revenues for January 
through May have already exceeded 
the total for all of the previous year. 
The office deals with all the Eastern 
European markets except East Ger- 
many, which is handled through Poly - 
Gram West Germany. 

The 1990 upturn follows a prosper- 
ous 1989, according to Steyer. "We 
doubled our income from licensing 

and finished pressings compared to 
1988. If the trend continues, we will 
double or triple our business this 
year." He declines to reveal specifics, 
beyond noting that PolyGram's direct 
exports to the East currently repre- 
sent a "seven -digit income" in deuts- 
chemarks. 

With licensed repertoire, Steyer 
says the company used to lease an 
annual average of 10-20 PolyGram ti- 
tles per Eastern Europe territory. 
Last year, that increased to 100 titles 
per year per market, "although they 
are finding difficulty in coming up 
with the money," he says. 

PolyGram accepts only hard cur- 
rency for licensing and export, with 
payments upfront. In the past, the 
company dealt exclusively with the 

LI,K.'s MMV Plans Sydney Wyperstoref 
BY GLENN A. BAKER 

SYDNEY, Australia -After "test- 
ing the water" with two stores in 
the suburbs of this city, the U.K.'s 
HMV retail organization has an- 
nounced a full -scale invasion of the 
Australian market, with a planned 
investment of $10 million over the 
next five years. 

The first stage of the plan is the 
September opening of a mid -city 
Sydney "hyperstore," at an initial 
cost of $2 million. 

The 15,000- square -foot complex is 
being touted as the "most exciting 
and comprehensive record store in 
the country." Among its facilities 
will be an in -house radio station, ad- 
vanced audio /visual equipment, and 
a full -size stage for rock -band per- 
formances. 

Says Carl Olsen, managing direc- 
tor of the HMV Australia operation: 
"We've already proved, with our 
stores in the suburbs of Parramatta 
and Chatswood, that Australians 
are now ready for this style of mu- 

sic retailing." 
Open for less than a year, the two 

outlets have hosted a number of en- 
thusiastically received in -store ap- 
pearances by the likes of Bon Jovi, 
D.A.D., the Bombers, Colette, Inde- 
cent Obsession and Craig McLach- 
lan. 

HMV came into the Australian 
market after Virgin and is now 
about to compete with megastore 
outlets operated by its main U.K. 
competitor, as well as Brash's and 
Strand. 

However, Stuart McAllister, chief 
executive of HMV Group Ltd., in 
Sydney to announce the "hyper - 
store," insisted that far from suf- 
fering as a consequence of the pro- 
liferation of large retail outlets, 
each operator stands to profit as 
Australians become accustomed to 
a retailing style taken for granted 
for many years in the U.S., U.K., 
and Europe. 

"This is a new era for Australia's 
music consumers," McAllister said. 
"What HMV is offering is some- 

First Soviet -Made CDs Bow 
W. German Firm Aids In Startup 

BY VADIM YURCHENKOV 

MOSCOW -The first batch of Soviet - 
made CDs was distributed to the re- 
tail trade recently. They were pro- 
duced in the former OZG experimen- 
tal pressing plant here after a period 
of intensive restructuring and retool- 
ing under the supervision of the main 
contractor, Ancla Marketing of West 
Germany. 

Ancla managing director Volker 
Schiersch coordinated the provision 
by several international companies of 
clean rooms, laser hardware, molding 
machines, and printing and packing 
equipment. 

Valeri Sukhorado, Melodia Records 
director general, paid tribute to 
Schiersch's efforts, which included 
arranging credits and financial sup- 
port for setting up the CD facility. 
The Ancla managing director also ar- 
ranged the training of Melodia's tech- 
nical staff who are manning the plant 
and stationed a supervisor in Moscow 

to superintend it during the initial 
weeks. 

"It was a hard, challenging task 
and we would never have the CD 
plant today without the energy and 
input of Schiersch and his Ancla 
staff," says Sukhorado. "That's why 
he was given the task of cutting the 
ribbon at the opening ceremony, 
which happened a year earlier than 
we expected." 

The first domestically produced 
CD releases through Melodia are all 
classical. Included are some works 
written by Ivan the Terrible, the 16th 
century czar. The records are retail- 
ing at 20 rubles each, approximately 
$33, and the Soviet market for them 
at present is limited by this price level 
and lack of CD hardware. 

Sukhorado is trying to set up a 
joint- venture scheme to produce CD 
hardware with a foreign manufactur- 
er yet to be named that would entail 
assembling the foreign -made compo- 
nents at a Soviet plant. 

thing that, to a large extent, has not 
been seen here before." 

The new store, sited in the base- 
ment of the Mid -City Center, will, 
McAllister said, continue to present 
in -store appearances and perfor- 
mances by local and visiting acts. It 
will also, as HMV has done success- 
fully in the U.K. with releases by 
such acts as Sade and Hothouse 
Flowers, mount specific campaigns 
to make buyers aware of important 
albums. 

McAllister talked here of the pos- 
sibility of this approach even being 
applied to Australian recordings in 
U.K. stores, with the next Kate Ce- 
berano album a possible contender. 

"HMV is concerned, first and 
foremost, with selling music," he 
said. "Virgin sells everything from 
condoms to clothing, and does well 
at it. But that's not our style. 

"What we're bringing to Austra- 
lia is an unmatched array of record- 
ed music and music -related items. 
We're doing this at a time when 
there is a degree of economic uncer- 
tainty in Australia and that indi- 
cates the confidence we have in the 
potential for our operations here." 

state trading organizations or state 
record companies. Today, Steyer is 
doing business with a range of con- 
tacts. "Private enterprises are mush- 
rooming," he says. "You can feel it 
over the past few months. Some are 
operating from one record store, 
looking to buy and license material." 
Others are experienced executives 
who have left the state -controlled or- 
ganizations and set up on their own. 
"A number of them have the poten- 
tial to end up as fully fledged record 
companies," Steyer says. 

PolyGram will continue to deal 
with the established companies, how- 
ever. "It's only fair," says Steyer. 
"We have relationships built up over 
years and we also have an obligation 
to artists. We can't license one re- 
lease [by an artist] to one company, 
the next album to another." 

That said, Steyer has been making 
deals with smaller entrepreneurs on 
the basis of second- and third -option 
arrangements with customary licens- 
ees. "Other companies who are new 
to dealing with Eastern Europe 
aren't governed by prior agreements 
and contracts," he says. "We are." 

Pop and rock repertoire attracts 
the most interest, while the number 
of classical titles licensed has re- 
mained fairly steady. "They want to 
have what is selling in the West," 
Steyer says. "They follow our re- 
leases very closely; they know what's 
on the charts." 

PolyGram's catalog offers 28,000 
titles across all music genres. Steyer 
says unit sales of a licensed pop /rock 
item will range from 10,000 -100,000 
per market, while a classical title will 
move between 5,000 and 10,000 
pieces. 

"Hungary is the most -developed 
music market, and the fastest -grow- 
ing," says the PolyGram executive. 
"They have more money available 
[from the government], and some 
companies were told in 1988 they 
could make direct deals." PolyGram 
sells the most finished product to 
Hungary, followed by Czechoslova- 
kia, Poland, and Yugoslavia. 

At present, the state trading agen- 
cies appear to have more hard curren- 

(Continued on next page) 

And The Wall Came Tumbling Down. Songwriter Trini Lopez, center, stands 
with an East German soldier and an American MP at Berlin's Checkpoint Charlie 
as a symbol of East and West coming together. Lopez's hit "If I Had A 
Hammer" was sung while the Berlin Wall was being knocked down. 
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Proposed Changes Inflame 
Irish Pop /Rock Broadcaster 
DUBLIN -Radical changes in 
broadcasting proposed in the Irish 
parliament would change the state - 
run RTE 2FM from a pop to a pub- 
lic- service radio station -and also 
divert some $4.77 million of RTE's 
$87.45 million license fee revenue to 
the Independent Radio & Television 
Commission. 

The proposed move has met with 
hostility from politicians and broad- 
casters alike. 

It means 2FM's format would 
switch from mainly pop /rock music 
to programming about education, 
farming, continental languages, 
and some specialist music shows. 

Cathal McCabe, controller of 
2FM, describes the plans of Ray 
Burke, the minister involved, as "a 
proposal to introduce legislation to 
make a highly popular radio service 
unpopular." Burke has been ac- 

cused of penalizing RTE as a means 
of "bailing out" its troubled nation- 
al competitor, Century Radio, which 
has lost $4.77 million since its Sep- 
tember 1989 launch and is seen as 
badly in need of investors. 

Recently, Century's two main 
shareholders, Oliver Barry and 
James Stafford, have met the sta- 
tion's wage bill from their own 
funds, and the very survival of Cen- 
tury has been in question. 

Toddy O'Sullivan, the Labour 
Party's communications spokes- 
man, has accused the government 
of misusing public money and giv- 
ing it to the private sector. 

"In the longer term," he adds, "I 
have little doubt that the size of this 
scandalous ripoff will increase as 
and when commercial television 
needs access to money." 

KEN STEWARTS 

MIDEM Gets Tough on Record Pirates 
Says Violators Will Be Expelled From Music Fair 
PARIS -The MIDEM organiza- 
tion is introducing new clauses to 
its 1991 participation contract to 
preclude record pirates taking 
part in the event. 

The management of the premier 
annual music industry happening 
was horrified last January by pi- 
rated product being found within 
the Palais des Festivals (Billboard, 
Feb. 3 and 17). 

The new contract requires all 
participants to refrain from en- 
gaging in any act of counterfeiting 
or piracy. A breach of this under- 
taking will result in the offender 
being expelled immediately from 
MIDEM with no readmission for 
two years. 

MIDEM chief executive Xavier 
Roy comments: "These new 
clauses spell out a clear message 
to any pirates contemplating MI- 
DEM participation -stay away, 
we don't want you." 

The revised contract has been in- 

troduced following investigation 
by MIDEM's Paris lawyers and 
widespread contact with major or- 
ganizations, including the IFPI 
and French music business associ- 
ations SCPP and SNEP. 

The IFPI has welcomed the MI- 
DEM contract amendment. Says 
director general Ian Thomas: "The 

MIDEM organization has gener- 
ously provided a platform for the 
IFPI's anti -piracy activities. The 
presence of illegal product in the 
international marketplace has 
caused great concern and we very 
much hope that these new mea- 
sures wi :1 successfully resolve this 
problem." 

POLYGRAM FINDING SUCCESS IN EASTERN EUROPE 
(Continued from preceding page) 

cy for deals than the state record 
companies because they earn that 
currency through their own foreign 
sales and licensing. The labels make 
their own overseas arrangements 
now, according to Steyer, which is 
why officials from the Soviet Union's 
Melodia, for instance, have been trav- 
eling extensively. 

Like others in Western Europe, 
Steyer is cautious in predicting how 
swiftly the nations of Eastern Eu- 

rope will develop into viable music 
markets. "Freedom of thought and 
speech can be achieved overnight, 
once that decision has been made - 
and it doesn't cost anything," he 
says. 

"Economic normalization moves at 
a much slower pace. And when it 
comes to buying records, that's not 
exactly their first priority. They have 
other things on their shopping list." 

Latin Music Seminar Shines In Miami Sun 

Mingling at the seminar from left, are 
Emilio Garcia, membership, ASCAP; 
Gene Smith, associate publisher, 
Billboard; Carlos Agudelo, Latin Notas 
columnist, Billboard; and Barbara 
Corcoran, producer, MN Internacional. 

Frank Welzer, newly appointed 
president of CBS Discos, asks a 

question during a panel discussion. 

George Zamora, VP of CBS Discos, 
answers a question during the retail 
panel. Sitting next to him on the panel 
is Debra Villalobos, regional product 
manager of Wherehouse 
Entertainment in Los Angeles. 

Latin label executives gather for the first Latin Music Seminar, which was held 
May 23 at the Hyatt Regency Hotel in Miami. The one -day gathering, which was 
sponsored by Billboard, brought together 150 key industry players, and featured 
panels on distribution, radio, piracy and copyrights, and music TV/video. 

Tony San Martin, executive VP of 
Kubaney Records, makes a point 
during a panel discussion. 

Chatting between panel discussions, from left, are ,Jorge Pino, VP, TH Records; 
Peter Lopez, entertainment attorney for recording group Wilson Phillips; and 
Norberto da la Rosa, manager, Latin division, PolyGram Records. 

Billboard associate publisher Gene Smith addresses the attendees at the radio 
panel. Shown, from left, are Clara Carneiro, market definition analyst, Arbitron; 
Emilio Garcia, membership, ASCAP; Smith; Mike Missile, promotions and sales 
representative, BMG U.S. Latin; Alba Egan, promotions manager, TH Records; 
and. Maria Gomez, Spanish program director, KERI Bakersfield, Calif. 
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i NEWSLINE 

CD Production In Japan Up 31 %; 
Vinyl Numbers Down 81% In March 
TOKYO- Production of compact disks in Japan in March this year totaled 
17.14 million units, up 31% from the same month in 1989, while only 245,000 
vinyl records (singles and albums) were manufactured, a decrease of 81 %, 
according to statistics from the Japan Phonograph Record Assn. Of the to- 
tal disk production, vinyl records accounted for just 1 %. First -quarter fig- 
ures show a CD production tally of 45.85 million (up 41% from 1989) and a 
single /LP total of 679,000 (down 83 %). First -quarter prerecorded tape pro- 
duction was 12.33 million, down 27 %, mainly because of a 24% March down- 
turn. SHIG FUJITA 

Latin American Video Trade Group Set Up 
BUENOS AIRES, Argentina -Following a meeting of commercial home 
video trade groups from more than 10 countries, the Latin American Feder- 
ation of Video (FLAV) has been formed, its main aims being exchange of 
information, copyright protection, and anti -piracy campaigns. Peter Cernik 
of Venezuela is president of the group, which includes members from Ar- 
gentina, Brazil, Chile, Colombia, Mexico, Peru, Uruguay, Venezuela, and 
some Central American countries. 

PAUL KLEINMAN 

Roxy Music's Manzanera Launches Label 
LONDON -Phil Manzanera, of Roxy Music, has set up a new independent 
label, Expression Records, based at his Gallery studio complex, which was 
originally built to service Roxy Music and has since been used by Dire 
Straits, Cliff Richard, Asia, and others. The label is distributed in the U.K. 
by Pinnacle, and license deals have already been set in France and Belgium 
(Disques Vogues), Spain (Producciones Twins), Italy (Dischi Ricordi), Scan- 
dinavia (Sonet), Germany (ACM), and Japan (Victor). First release is a Man - 
zanera single, "A Million Reasons Why," from his new album, "Southern 
Cross." PETER JONES 

Singapore Dates Bolster Marx, Carlisle 
SINGAPORE- Concert appearances by major recording artists here have 
proved to build long -term sales, according to Betty Eng, EMI marketing 
chief in this territory, who notes specific sales success by Belinda Carlisle 
and Richard Marx. Carlisle's "Runaway Horses" has topped the 40,000 -unit 
(double -platinum) mark here, while sales on Marx's "Repeat Offender" 
have topped 70,000 units. Live shows by Tina Turner here two years ago 
also consistently boosted her album sales since. 

CHRISTIE LEO 

Finland's IFPI Group Moves To New Site 
HELSINKI, Finland -AKT, the Finnish national IFPI group, has moved to 
a new location in the middle of Helsinki, using the same premises as Suoma- 
laaisen Musiikin Tiedotuskeskus, the national music information center. 
The new address: Runeberginkatu 15 A 12, 0010 Helsinki; phone: 440 877. 

KARI HELOPALTIO 

2nd Japanese Blue Note Opens In Osaka 
TOKYO- Guitarist George Benson will open the Osaka Blue Note club 
July 26, the first date of a nine -day stint. This is the third official Blue Note 
to be opened in the world, after the original in New York and another in 
Tokyo, which opened in November 1988. Under a license deal with the New 
York venue, Osaka Blue Note will bring in major names for six -day engage- 
ments. The first bookings are McCoy Tyner, Art Blakey, and Dizzy Gilles- 
pie. S.F. 

MCA Mounts Euro Promo Marathon For Wilde 
LONDON -A pan- European marketing campaign for Kim Wilde's new al- 
bum, "Love Moves," linked with the chart success of "It's Here," the first 
single from the package, is described by MCA International as its most am- 
bitious European foray yet. It takes in megastore appearances in France, 
Germany, and the U.K., along with top spots in leading television series in 
Holland, West Germany, France, Spain, Italy, Denmark, and Sweden. Wilde 
has also been named act of the month by World Of Music, Germany's big- 
gest music retail chain. P.J. 

Ashkenazy Gets His First Dutch Gold Disk 
AMSTERDAM -For the first time in his long career, Russian -born classi- 
cal pianist Vladimir Ashkenazy has been handed a gold disk for sales in 
Holland. It was presented to him at a postconcert dinner party here for 
sales of his performance of Rachmaninov's 2nd and 4th Piano Concertos, on 
which he is accompanied by the Amsterdam Concertgebouw Orchestra, 
conducted by Bernard Haitink. Ashkenazy had previously struck gold in 
the U.K. and Japan. 

WILLEM HOGS 

CANADA 

HMV President Advises Caution 
Says Chains Must Avoid Overexpansion 

BY KIRK LaPOINTE 

OTTAWA -The record retail busi- 
ness is going into a cautious period 
where chains will have to be "ex- 
tremely selective" about expansion, 
says the president of the 47 -store 
HMV Music Canada chain. 

Paul Alofs is alarmed that record 
industry sales and shipment statis- 
tics indicate a flat Canadian market. 
At a time when there has been so 
much retail expansion, there should 
be more growth, particularly in 
terms of shipments. What he be- 
lieves is that retailers will be more 
careful than ever in the next little 
while to avoid overexpansion. 

"I don't see any retailers embark- 
ing on a major expansion program," 
says Alofs. "What you'll see is the 
number of new stores [opening each 
month] will decline over the next 18 
months or so." 

The 275 -store A &A Records & 
Tapes chain, which expanded at an 
enormous rate in the last five years, 
is rumored to be reconsidering some 
of its plans. "We have all learned a 
lesson from what they've done," 
says Alofs. 

HMV has been recognized as the 
retail chain of the year the last two 
years running in Canada through 
voting by the trade. It turned 
around the Mister Sound /Sher- 
man's Music Stores chain a few 
years ago into a modern, user - 
friendly chain. One HMV difference 
from the competition: a highly de- 
centralized business approach, with 
12 outlets now taking direct ship- 
ments and fashioning their own 
market plans. 

But Alofs, who took over last 
year when Tony Hirsch moved to 

MAPLE 
BRIEFS 

the U.S. to oversee HMV's expan- 
sion into that market, does not 
sense there is enough cooperation in 
the business. 

For one thing, he does not have 
much hope for the newly created 
Retail Music Assn. of Canada. 
Asked if he thinks RMAC can flour- 
ish in the short term, he was quick 
to counter, "If I were a betting man, 
I wouldn't bet on it. The level of co- 
operation that should be there 
isn't." 

Overall, "There's too much record 
retailer vs. record retailer mentality 
out there," he says. "What we have 
to do is get together, and realize 
that our competition is the jeans 
store, the theater chain, the video 
store, and not so much the other rec- 
ord store." 

RMAC lobbied against the quick 
elimination of longbox CD packag- 
ing, and managed to get record com- 
panies to delay a Jan. 1 elimination 
until April 1. By all indications, 
HMV is out of step with the keep - 
the- longbox approach of some of his 
retail colleagues. The chain is the 
only one right now using only the 
jewel box in- store. Others are using 
permanent longbox displays. 

Alofs, whose chain will open a 
30,000- square -foot outlet in down- 
town Toronto next spring (Bill- 
board, June 9), is dismayed at the 
lack of cooperation between record 
and electronics manufacturers. CD 
hardware penetration in Canada re- 
mains at about 10 %, roughly half 
that in the U.S. And CD prices, al- 
though competitive to those in the 
U.S. and in decline, still are not low 
enough. 

"I'm not against record compa- 
nies recouping their investments," 

Alofs says of CDs. "But I still think 
the gap between the prices of CDs 
and cassettes is too high. My lowest 
margin right now is on CDs, and my 
highest is on the cassette single. 
The future of the business is where 
the prices should be most competi- 
tive." 
"If we could get our acts together 
... then I'm sure we could generate 
growth. Right now, we're all pretty 
stagnant." 

One controversial growth area 
for which HMV has pressed in the 
last year has been the custom in- 
store taping technology operated by 
the Personics group. Record compa- 
ny reaction has been gloomy. Alofs 
says he understands "the worries 
about cannibalization, particularly 
of back -catalog product," but he 
still wants his firm to be the first in 
Canada with the system. 

But, he notes, "it's not a top prior- 
ity right now." 

HMV is already hiring staff for 
its downtown Toronto superstore, 
10 months before it opens. He sees a 
real lack of staff training and devel- 
opment in the industry, with cus- 
tomer service, product knowledge, 
and business skills still in short sup- 
ply. The company is spending more 
effort in hiring and training top- 
flight people. 

Indeed, the lack of top people is 
one obstacle to growth of the chain. 
"We opened nine stores last year 
and will open four or five this year," 
Alofs says. "But just opening new 
stores won't attract customers. For 
HMV to grow, we have to have the 
best people, and that means devel- 
oping people internally, something 
that takes time." 

CHRISTINE HART, the Ontario 
minister of communications and 
culture, has resigned her post. 
Hart accepted political help from 
employees of two communications 
firms over which she held some 
sway. The help was relatively mod- 
est: cellular phones and some help 
from employees on their own time. 
But the principle of the matter 
prompted her resignation, accept- 
ed by Premier David Peterson. 

CKIS WINNIPEG, Manitoba, has 
gutted the station, with PD Pat 
Holliday, MD Dave Lindberg, and 
the morning duo of Tom & Larry 
all leaving. Stan Kubicek replaces 
the on -air duo and Maureen Mur- 
phy arrives from sister AM CJOB 
to handle Holliday's and Lind - 
berg's posts. The station is trying 
to position itself as an AC station 
to comply with licensing provi- 
sions. 

A DECISION is due any day on 
whether to move the Juno Awards 
next year to Vancouver, British 
Columbia. Signs look good. 

IS IT THAT there aren't any great 
new Canadian producers, or are 

Canadian artists just naturally 
flocking to foreign producers? The 
Northern Pikes have Hugh 
Padgham and Bob Clearmountain 
aboard for "Snow In June," Bar- 
ney Bentall is using Danny 
Kortchmar, The Pursuit Of Happi- 
ness used Todd Rundgren, and Sue 
Medley went to Simon Vinestock 
and Mike Wanchic for help. 

WORD CANADA's founder and 
president, Gerry Scott, will be hon- 
ored this month in Vancouver for 
his 28 years of service in the Chris- 
tian music industry. 

THE CHAIRMAN of the Canadi- 
an Radio -television and Telecom- 
munications Commission, Keith 
Spicer, told television broadcast- 
ers recently that they still have a 
lot of work to do in the area of Ca- 
nadian content. The words to TV 
execs should be noted for the corn- 
ing radio hearings, too. 

GREG TORRINGTON, the music 
director who recently departed 
CHEZ Ottawa after 13 years, has 
landed a job that will test his ears 
in new ways: the top A &R post at 
Toronto -based WEA Music of Can- 
ada Ltd. He replaces Bob Roper, 
who left recently to assume world- 
wide management of children's 
performers Sharon, Lois & Bram. 

Torrington had a knack of foster- 
ing new music at his station, so his 
skills should be well suited to the 
development role at the country's 
largest label. 

APRIL STATISTICS from the Ca- 
nadian Recording Industry Assn. 
indicate a 4% increase in the value 
of recorded -music sales, but a 2% 
decline in shipments. CD growth 
(25% in sales value, 32% in ship- 
ments) fuels the modest increase, 
while vinyl continues its free fall. 
Interestingly, the CD figures indi- 
cate declines in the per -unit sales 
cost of about 50 cents in the last 
year, despite the massive growth. 

W EA MUSIC has dropped sug- 
gested list prices of its front -line 
compact disks by $2, effective 
June 1. That follows other moves 
by MCA, CBS, and A &M to reduce 
front -line and midline CD prices. 
The WEA move would see its 
front -line CD suggested list price 
drop to $20.98. 

ABOUT 1,100 suspected illegal 
video and music tapes were seized 
May 15 in Montreal at a downtown 
music outlet, Deja Vu Disques. 
The Canadian Motion Picture Dis- 
tributors Assn. and CRIA cooper- 
ated on the investigation leading 
up to the seizure. 
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CANADA (Courtesy The Record) As of 6/11/90 
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SINGLES 
- 

ALL I WANNA DO IS MAKE LOVE TO YOU HEART CAPITOL/CAPITOL 

STEP BY STEP NEW KIDS ON THE BLOCK COLUMBIA /CBS 

IT MUST HAVE BEEN LOVE ROXETTE EMI /EMI 

I WANNA BE RICH GALLOWAY SOLAR /CBS 

U CAN'T TOUCH THIS M.C. HAMMER CAPITOL /CAPITOL 

VOGUE MADONNA SIRE /WEA 

DKTÉ 
WART WARNER BROS./WEA 

SPIN 

OLD 

HAT WHEEL 

OF MINE 

EK 3 

ROD 

HUMPTY DANCE DIGITAL UNDERGROUND ATTIC /ATTIC 

DROP THE NEEDLE MAESTRO FRESH -WES LMR /ATTIC 

ALL AROUND THE WORLD LISA STANSFIELD ARISTA /BMG 

ALRIGHT JANET JACKSON A &M /A &M 

1 

2 

4 

3 

NEW 

10 
6 

5 

9 

7 

8 

MOT 100 SINGLES 
VOGUE MADONNA SIRE 

BLACK VELVET ALANNAH MYLES ATLANTIC 

KILLER ADAMSKI MCA 

NOTHING COMPARES 2 U SINEAD O'CONNOR ENSIGN /CHRYSALIS 

WORLD IN MOTION NEW ORDER /WORLD CUP SQUAD FACTORY /MCA 

BETTER 
SACRIFICE 

THE 
E TON JOHN ROCKE 

KYLIE MINOGUE PwL 

THE POWER SNAP LOGIC /BMG /ARIOLA 

I PROMISED MYSELF NICK KAMEN WEA 

DIRTY CASH ADVENTURES OF STEVIE V MERCURY 

WORDS THE CHRISTIANS ISLAND 

%1111 

__Gi, 

riiiiiiii) 

13 10 CRADLE OF LOVE BILLY IDOL CHRYSALIS /CEMA 12 NEW LE TEMPS DES YES YES LES VAGABONDS CARRERE 

14 18 OOH LA LA PERFECT GENTLEMEN COLUMBIA /CBS 13 13 INFINITY GURU JOSH deCONSTRUCTION 

15 17 HOLD ON WILSON PHILLIPS SBK /EMI 14 15 HOLD ON EN VOGUE ATLANTIC 

16 8 HOW CAN WE BE LOVERS MICHAEL BOLTON COLUMBIA /CBS 15 16 VERDAMMT, ICH LIEB' DICH MATTHIAS REIM POLYDOR 

17 13 A LITTLE LOVE COREY HART AQUARIUS /CEMA 16 20 C'EST TOI QUI M'A FAIT FRANÇOIS FELDMAN PHILIPS 

18 19 POISON BELL BIV DEVOE MCA /MCA 17 NEW I STILL HAVEN'T FOUND WHAT I'M LOOKING FOR THE CHIMES CBS 

19 NEW DOUBLEBACK ZZ TOP WARNER BROS./WEA 
18 17 KINGSTON TOWN U840 VIRGIN 

20 12 LOVER OF MINE ALANNAH MYLES ATLANTIC /WEA 
19 12 OPPOSITES ATTRACT PAULA ABDUL VIRGIN 

ALBUMS 20 NEW ALL I WANNA DO IS MAKE LOVE TO YOU HEART CAPITOL 

©Copyright 1990, Billboard Publications Inc. No part of this publication 
1 1 SINEAD O'CONNOR I DO NOT WANT WHAT I HAVEN'T GOT 

HOT 100 ALBUMS 
may be reproduced, stored in any retrieval system, or transmitted, in any CHRYSALIS /CEMA 1 1 SINEAD O'CONNOR I DO NOT WANT WHAT I HAVEN'T GOT 

form or by any means, electronic, mechanical, photocopying, recording, 2 4 HEART BRIGADE CAPITOL /CAPITOL 
2 2 

ENSIGN /CHRYSALIS 

PHIL COLLINS ... BUT SERIOUSLY VIRGIN /WEA or otherwise, without the prior written permission of the publisher. 3 2 ALANNAH MYLES ALANNAH MYLES ATLANTIC /WEA 3 NEW MADONNA I'M BREATHLESS SIRE 
4 3 ROD STEWART DOWNTOWN TRAIN WARNER BROS. /WEA 4 4 ALANNAH MYLES ALANNAH MYLES ATLANTIC 

BRITAIN (Courtesy Music Week /Gallup) As of 6/9/0 
5 NEW 

8 

MADONNA I'M BREATHLESS WARNER BROS. /WEA 

VARIOUS ARTISTS PRETTY WOMAN EMI /EMI 
5 

6 
5 

3 

EROS RAMAZZOTTI IN OGNI SENSO we 
DEPECHE MODE VIOLATOR MUTE 

This Last 7 5 PHIL COLLINS ... BUT SERIOUSLY ATLANTIC /WEA 7 NEW SOUL II SOUL VOLUME II- 1990 -A NEW DECADE 10 RECORDS 
Week Week SINGLES 8 7 BILLY IDOL CHARMED LIFE CHRYSALIS /CEMA 8 7 GARY MOORE STILL GOT THE BLUES VIRGIN 

1 2 WORLD IN MOTION ENGLAND NEW ORDER FACTORY /MCA 

2 1 KILLER ADAMSKI MCA 
9 6 DEPECHE MODE VIOLATOR SIRE/WEA 9 6 FLEETWOOD MAC BEHIND THE MASK WARNER BROS. 

3 12 HEAR THE DRUMMER CHAD JACKSON BIG WAVE 
10 15 MIDNIGHT OIL BLUE SKY MINING COLUMBIA /CBS 10 9 BILLY IDOL CHARMED LIFE CHRYSALIS 

4 7 VENUS DON PABLO'S ANIMALS RUMOUR 
11 12 BONNIE RAITT NICK OF TIME CAPITOL /CAPITOL 11 10 HEART BRIGADE CAPITOL 

5 4 DIRTY CASH ADVENTURES OF STEVIE V MERCURY /PHONOGRAM 12 11 LISA STANSFIELD AFFECTION ARISTA /BMG 12 11 DAVID BOWIE CHANGESBOWIE EMI 

6 3 BETTER THAN THE DEVIL YOU KNOW KYLIE MINOGUE PWL 
13 10 MICHAEL BOLTON SOUL PROVIDER COLUMBIA /CBS 13 8 THE CARPENTERS ONLY YESTERDAY A &M 

7 5 HOLD ON EN VOGUE ATLANTIC /EAST WEST 14 14 VAN MORRISON THE BEST OF POLYGRAM /POLYGRAM 14 12 UB40 LABOUR OF LOVE II VIRGIN 

8 15 DOIN' THE DO BETTY BOO RHYTHM KING/MUTE 15 9 VARIOUS ARTISTS TEENAGE MUTANT NINJA TURTLES SBK /EMI 15 16 BILLY JOEL STORM FRONT CBS 

9 6 I STILL HAVEN'T FOUND WHAT I'M LOOKING FOR THE CHIMES CBS 16 13 PAULA ABDUL FOREVER YOUR GIRL VIRGIN /A &M 16 18 MICHAEL BOLTON SOUL PROVIDER CBS 

10 24 THE ONLY ONE I KNOW THE CHARLATANS SITUATION TWO 17 19 PAULA ABDUL SHUT UP AND DANCE VIRGIN /WEA 17 13 MIDNIGHT OIL BLUS SKY MINING CBS 

11 19 STAR ERASURE MUTE 18 18 PUMP UP THE JAM TECHNOTRONIC SBK /EMI 18 15 NEW KIDS ON THE BLOCK HANGIN' TOUGH CBS 

12 13 PAPA WAS A ROLLING STONE WAS (NOT WAS) FONTANA /PHONOGRAM 19 NEW M.C. HAMMER PLEASE HAMMER DON'T HURT 'EM CAPITOL /CAPITOL 19 17 PAULA ABDUL FOREVER YOUR GIRL VIRGIN 

13 20 ITS MY LIFE TALK TALK PARLOPHONE M.20 16 ROBERT PLANT MANIC NIRVANA ESPARANZA /WEA 20 19 THE NOTTING HILLBILLIES MISSING ... PRESUMED HAVING A 
GOOD TIME VERTIGO 

14 8 COVER GIRL NEW KIDS ON THE BLOCK CBS 

WEST GERMANY (Courtesy Der Musikmarkt) As of 5/29/90 AUSTRALIA (Courtesy Australian Record Industry Assn.) As of 6/3/90 15 9 VOGUE MADONNA SIRE 

16 22 EVERYBODY EVERYBODY BLACK BOX deCONSTRUCTION SINGLES SINGLES 
17 14 OPPOSITES ATTRACT PAULA ABDUL SIREN /VIRGIN 

1 1 VERDAMMT ICH LIEB DICH MATTHIAS REIM POLYGRAM 1 1 KEEP IT TOGETHER /VOGUE MADONNA WEA 
18 17 ROAM THE B -52'S REPRISE /WARNER BROS. 2 2 INFINITY GURU JOSH deCONSTRUCTION 2 2 ALL I WANNA DO IS MAKE LOVE TO YOU HEART EMI 
19 11 WON'T TALK ABOUT IT BEATS INTERNATIONAL GO BEAT 

3 3 BLACK VELVET ALANNAH MYLES ATLANTIC 3 3 MONA CRAIG McLACHLAN & CHECK 1 -2 CBS 
20 10 HOW CAN WE BE LOVERS MICHAEL BOLTON ces 

4 6 VOGUE MADONNA SIRE 4 5 HOW CAN WE BE LOVERS MICHAEL BOLTON CBS 
21 38 IT MUST HAVE BEEN LOVE ROXETTE EMI 

5 4 NOTHING COMPARES 2 U SINEAD O'CONNOR ENSIGN /BMG /ARIOLA 5 4 OPPOSITES ATTRACT PAULA ABDUL VIRGIN 
22 25 DON'T WANT TO FALL IN LOVE JANE CHILD WARNER BROS. 6 7 I PROMISED MYSELF NICK KAMEN WEA 6 6 SUMMER RAIN BELINDA CARLISLE VIRGIN /EMI 
23 36 HOLD ON WILSON PHILLIPS SBK 7 14 INFINITY GURU JOSH BMG 
24 
25 

23 
16 

KISSING GATE SAM BROWN A &M 

TAKE YOUR TIME MANTRONIX FEATURING WONDRESS CAPITOL 

7 
8 

8 
5 

DING DONG ERSTE ALLGEMEINE VERUNSIC EMI 

THE POWER SNAP BMG /ARIOLA 
8 
9 

7 

9 
SWEET SURRENDER WET WET WET POLYGRAM 

DANGEROUS ROXETTE EMI 

26 NEW SACRIFICE /HEALING HANDS ELTON JOHN ROCKET / PHONOGRAM 
9 10 I CAN'T STAND IT TWENTY 4 SEVEN BMG /ARIOLA 

10 16 CRADLE OF LOVE BILLY IDOL EMI 

27 26 EXPRESS YOURSELF N.W.A. RUTHLESS 10 NEW POLICY OF TRUTH DEPECHE MODE MUTE 
11 8 HOW AM I SUPPOSED TO LIVE WITHOUT YOU MICHAEL BOLTON 

28 NEW TOUCHED BY THE HAND OF CICCIOLINA POP WILL EAT ITSELF RCA 11 11 HERZILEIN WILDECKER HERZUBEN BMG /ARIOLA CBS 

29 40 YAAAH /TECHNO TRANCE D -SHAKE COOLTEMPO /CHRYSALIS 12 16 KINGSTON TOWN UB40 VIRGIN 12 NEW I REMEMBER YOU SKID ROW WEA 

30 18 POLICY OF TRUTH DEPECHE MODE MUTE 13 9 DUB BE GOOD TOME BEATS INTERNATIONAL LONDON /METRONOME 13 NEW I NEED YOUR BODY TINA ARENA EMI 

31 NEW THE ONLY RHYME THAT BITES MC TUNES VERSUS 808 STATE 14 12 ATM -OZ -FEAR ATMOSPHERE DANCE -POOL 14 11 DOGS ARE TALKING THE ANGELS MUSHROOM /FESTIVAL 

ZTT /WEA 15 18 A DREAMS A DREAM SOUL II SOUL TEN 15 10 I DON'T KNOW ANYBODY ELSE BLACK BOX POSSUM /BMG 

32 35 INTO THE BLUE THE MISSION MERCURY /' DHONOGRAM 16 14 DAS ERSTE MAL TAT'S NOCH WEH STEFAN 16 13 FOOLS GOLD THE STONE ROSES BMG 

33 21 BLACK VELVET ALANNAH MYLES ATLANTIC /EAST WEST WAGGERSHAUSEN /VIKTOR LAZLO POLYDOR 17 12 NOTHING COMPARES 2 U SINEAD O'CONNOR ENSIGN /CHRYSALIS 

34 31 STILL GOT THE BLUES (FOR YOU) GARY MOORE VIRGIN 17 13 ENJOY THE SILENCE DEPECHE MODE INTERCORD 18 NEW IT MUST HAVE BEEN LOVE ROXETTE EMI 

35 NEW GIRL TO GIRL THE 49ERS 4TH & B'WAY /ISLAND 18 15 ALLES WIRD GUT TOTEN HOSEN VIRGIN 19 15 LAMBADA KAOMA CBS 

36 27 JOY AND HEARTBREAK MOVEMENT 98 (FEATURING CAROLL 19 NEW DON'T MISS THE PARTYLINE BIZZ NIZZ ZYX 20 20 LOVE IS ALANNAH MYLES WEA 

THOMPSON) CIRCA/VIRGIN 20 20 FLIEGER GRUSS MIR DIE SONNE EXTRABREIT POLYGRAM ALBUMS 
37 30 THE POWER SNAP ARISTA ALBUMS 1 NEW MADONNA I'M BREATHLESS WEA 

38 NEW REPUTATION DUSTY SPRINGFIELD PARLOPHONE 
1 1 SINEAD O'CONNOR I DO NOT WANT WHAT I HAVEN'T GOT 2 1 MICHAEL BOLTON SOUL PROVIDER CBS 

39 NEW THE FREE STYLE MEGA -MIX BOBBY BROWN MCA ENSIGN, CHRYSALIS 3 2 ALANNAH MYLES ALANNAH MYLES WEA 

40 29 ALL I WANNA DO IS MAKE LOVE TO YOU HEART CAPITOL 2 2 ALANNAH MYLES ALANNAH MYLES ATLANTIC /EAST WEST 4 3 PAULA ABDUL FOREVER YOUR GIRL VIRGIN /EMI 

ALBUMS 3 3 EROS RAMAZZOTTI IN OGNI SENSO DDD 5 NEW CRAIG McLACHLAN & CHECK l -2 CRAIG McLACHLAN & CHECK 1 -2 
1 1 SOUL II SOUL VOL II- 1990 -A NEW DECADE 10 4 4 PHIL COLLINS ...BUT SERIOUSLY WEA CBS 

2 NEW JASON DONOVAN BETWEEN THE LINES PWL 5 5 BILLY JOEL STORM FRONT CBS 6 4 GRACE KNIGHT & VINCE JONES COME IN SPINNER POLYGRAM 

3 2 MADONNA I'M BREATHLESS SIRE 6 6 BILLY IDOL CHARMED LIFE CHRYSALIS 7 6 PHIL COLLINS ... BUT SERIOUSLY WEA 

4 NEW TALK TALK NATURAL HISTORY -THE VERY BEST OF ... PARLOPHONE 7 8 FLEETWOOD MAC BEHIND THE MASK WARNER BROTHERS 8 9 ELTON JOHN SLEEPING WITH THE PAST POLYGRAM 

5 5 PHIL COLLINS ... BUT SERIOUSLY VIRGIN 8 7 DEPECHE MODE VIOLATOR MUTE 9 16 DEL AMITRI WAKING HOURS POLYGRAM 

6 4 BIG COUNTRY THROUGH A BIG COUNTRY -GREATEST HITS 9 10 GARY MOORE STILL GOT THE BLUES VIRGIN 
10 14 BOOM CRASH OPERA THESE ARE CRAZY TIMES WEA 

MERCURY / PHONOGRAM i 1 8 THE NOTTING HILLBILLIES MISSING ... PRESUMED HAVING A 

7 3 THE CARPENTERS ONLY YESTERDAY A &M 
10 9 WILDECKER HERZBUBEN HERZILEIN BMG /ARIOLA GOOD TIME POLYGRAM 

8 6 UB40 LABOUR OF LOVE II DEP INT/VIRGIN 
11 NEW MADONNA I'M BREATHLESS SIRE 12 13 BELINDA CARLISLE RUNAWAY HORSES BMG 

9 10 THE 13-52'S COSMIC THING REPRISE /WARNER BROS. 
12 NEW TOTEN HOSEN AUF DEM KREUZZUG INS GLUCK VIRGIN 13 NEW BLACKBOX DREAMLAND BMG 

10 7 MICHAEL BOLTON SOUL PROVIDER CBS 
13 13 CAT STEVENS THE BEST OF ISLAND 14 7 MIDNIGHT OIL BLUE SKY MINING CBS 

11 NEW BANGLES GREATEST HITS CBS 
14 12 JULE NEIGEL BAND WILDE WELT INTERCORD 15 11 BILLY IDOL CHARMED LIFE EMI 

12 13 NEW KIDS ON THE BLOCK HANGIN' TOUGH CBS 
15 11 FEUER IM EWIGEN EIS KASTELRUTHER SPATZEN BcM 16 NEW PAULA ABDUL SHUT UP AND DANCE VIRGIN /EMI 

13 9 PAULA ABDUL FOREVER YOUR GIRL SIREN /VIRGIN 
16 14 MIDNIGHT OIL BLUE SKY MINING CBS 17 12 WET WET WET HOLDING BACK THE RIVER POLYGRAM 

14 12 LUCIANO PAVAROTTI THE ESSENTIAL PAVAROTTI DECCA 
17 15 HEART BRIGADE CAPITOL 18 15 HEART BRIGADE EMI 

15 11 NIGEL KENNEDY VIVALDI FOUR SEASONS EMI 
18 18 TINA TURNER FOREIGN AFFAIR CAPITOL 19 5 MILLI VANILLI ALL OR NOTHING (U.S. REMIX) BMG 

16 15 GARY MOORE STILL GOT THE BLUES VIRGIN 
19 16 SANDRA PAINTING IN YELLOW VIRGIN 20 18 SKID ROW SKID ROW WEA 

17 14 ALANNAH MYLES ALANNAH MYLES ATLANTIC /EAST WEST 
20 17 DAVID BOWIE CHANGESBOWIE EMI 

18 
19 

NEW 

8 

THE JEFF HEALEY BAND HELL TO PAY ARISTA 

STEVE VAI PASSION AND WARFARE F000 FOR THOUGHT 
( Courtes Music Labo) As of 6/ 12/90 JAPAN (Courtesy NETHERLANDS Courtesy Stichting Nederlandse Top 40) As of 6/1/90 ( e 

20 17 SINEAD O'CONNOR I DO NOT WANT WHAT I HAVEN'T GOT SINGLES SINGLES 
ENSIGN /CHRYSALIS 

1 2 JEALOUSY O NEMURASETE KYOSUKE HIMURO TOSHIBA /EMI 1 1 PAINT IT, BLACK THE ROLLING STONES LONDON 
21 16 FLEETWOOD MAC BEHIND THE MASK WARNER BROS. 2 NEW DOUBLE GAME YOUKO MINAMINO CBS /SONY 2 3 SE BASTASSE UNA CANZONE EROS RAMAZZOTTI DOD 
22 NEW THE BREEDERS POD 4AD 3 4 SAYONARA JINRUI TAMA AXEC /MEX 3 6 WHAT'S A WOMAN VAYA CON DIOS ARIOLA 
23 20 DEPECHE MODE VIOLATOR MUTE 4 1 PURE GOLD EIKICHI YAZAWA EMI 4 2 KINGSTON TOWN U840 DEP INTERNATIONAL 
24 22 BIG FUN A POCKETFUL OF DREAMS JIVE 5 3 KUSAIMONIWA FUTAOSHIRO CHISATO MORITAKA WARNER PIONEER 5 5 ALL I WANNA DO IS MAKE LOVE TO YOU HEART CAPITOL 
25 33 GLORIA ESTEFAN CUTS BOTH WAYS EPC 6 5 LITTLE BIRTHDAY HIKARU GENJI POMY CANYON 6 10 STILL GOT THE BLUES GARY MOORE VIRGIN 
26 27 TINA TURNER FOREIGN AFFAIR CAPITOL 7 9 SENRYU NO SHIZUKU SHIZUKA KUDO PONY CANYON /FUJI PACIFIC 7 8 CARUSO LUCIANO PAVAROTTI DECCA 
27 NEW KEVIN GODLEY /VARIOUS ONE WORLD ONE VOICE VIRGIN 8 13 ODORUPONPOKORIN B.B. QUEENS BMG /VICTOR 8 4 BLACK VELVET ALANNAH MYLES ATLANTIC 
28 34 NIGEL KENNEDY /JEFFREY TATE /ECO 

MENDELSSOHN /BRUCH /SCHUBERT HMV /EMI 
9 11 SUMMERTIME BLUES /BOYS KISS GIRLS MISATO WATANABE 

EPIC /SONY 
9 NEW SAXUALITY CANDY DULFER ARIOLA 

29 18 HEART BRIGADE CAPITOL 10 7 ROMANHIKOU KOME KOME CLUB CBS /SONY 
10 NEW A DREAMS A DREAM SOUL II SOUL 10 RECORDS 

30 21 CHER HEART OF STONE GEFFEN ALBUMS ALBUMS 
31 25 INSPIRAL CARPETS LIFE COW /MUTE 1 NEW KIYOTAKA SUGIAMA- SPRINKLE WARNER /PIONEER 1 1 UB40 LABOUR OF LOVE II VIRGIN 

32 30 BLACK BOX DREAMLAND deCONSTRUCTION /RCA 2 NEW SOUNDTRACK TENTO CHITO EPIC /SONY 2 3 GARY MOORE STILL GOT THE BLUES VIRGIN 

33 19 ABC ABSOLUTELY NEUTRON /PHONOGRAM 3 2 STARDUST REVIEW BEST WISHES WARNER /PIONEER 3 2 EROS RAMAZZOTTI IN OGNI SENSO DOD 

34 26 CHRIS REA THE ROAD TO HELL WEA 4 4 KAZUMASA ODA FAR EAST CAFE FUN HOUSE 4 4 THE ROLLING STONES REWIND ROLLING STONES RECORDS 

35 28 BEATS INTERNATIONAL LET THEM EAT BINGO GO BEAT 5 5 LINDBERG LINDBERG3 TOKUMA JAPAN 5 7 ALANNAH MYLES ALANNAH MYLES ATLANTIC 

36 24 DAVID BOWIE CHANGESBOWIE EMI 6 1 WINK WINK FIRST LIVE SHINING STAR POLYSTAR 6 5 SUPERTRAMP THE VERY BEST OF ARCADE 

37 23 EN VOGUE BORN TO SING ATLANTIC 7 7 VARIOUS LOVE BALLAD COLLECTION WEA 7 6 VARIOUS THE GLORY OF LOVE MAGNUM 

38 35 VAN MORRISON BEST OF POLYDOR 8 3 MIHO MORIKAWA VOCALIZATION TOSHIBA /EMI 8 NEW SAXUALITY CANDY DULFER ARIOLA 

39 NEW BILLY JOEL STORM FRONT CBS 9 6 MOTOHARU SANO MOTO SINGLES 1980 -1989 EPIC /SONY 9 NEW HOT ROCKS THE ROLLING STONES DECCA 

i 

40 32 TECHNOTRONIC PUMP UP THE JAM SWANYARD 10 NEW RIBBON LUCKY POINT Pony CANYON 10 9 PHIL COLLINS ... BUT SERIOUSLY WEA 
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POP 
BAD COMPANY 

Holy Water 
PRODUCER: Terry Thomas 
Atco 91371 

Classic rockers follow up 1988's 
certified -gold "Dangerous Age" with 
an invigorating set of hard -edged 
stompers, laced with blues and pop 
sensibilities. Title track /first single is 
a kicking, radio-ready anthem, as is 
"Boys Cry Tough," both of which are 
highlighted by singer Brian Howe's 
powerful pipes. Contrast comes from 
"If You Need Somebody" and "100 
Miles" (sung by drummer Simon 
Kirke), a pair of well -sung, cliché -free 
ballads. 

JOAN ARMATRADING 

Hearts And Flowers 
PRODUCER: Joan Armatrading 
A&M 75021 

This big -voiced singer /songwriter has 
been inexplicably ignored 
commercially (although cited in the 
press) in the recent rise of distinctive 
female vocalists; maybe now's her 
time. Certainly this strong effort, 
which contains affecting ballads and 
rock-oriented tracks, is her most 
viable work in many a year. "More 
Than One Kind Of Love," title track, 
"Can't Let Go," and "Free" all loom 
as album rock contenders. 

PROPAGANDA 

1,2,3,4 
PRODUCERS Ian Stanley, Chris Hughes 
Charisma 91375 

Resurrected U.K. techno-pop group 
that made waves during the early '80s 
will likely suffer from harsh 
comparisons to original incarnation. 
However, when taken on its own 
merits, album proves to be a slowly 
ingratiating gem, slick with simplistic 
melodies and low -key execution. 
Although new front woman Betsi 
Miller proves less of a diva than 
original singer Claudia Bruecken, she 
embodies a restrained and affecting 
quality that ultimately wins. 

JOE COCKER 

Live 
PRODUCERS. Michael Lang, Steve Thompson, 
Michael Barbiero 
Capitol 93416 

The spasmodic singer is in good vocal 
form on live shots cut last year with a 
band including old Grease Band amigo 
Chris Stainton and the Memphis 
Horns. But old fogies who have "Mad 
Dogs And Englishmen" in their 
library might find the many remakes 
of hoary Cocker hits redundant. 
Added pizazz is supplied here by two 
new studio cuts, with the Diane 
Warren -penned "What Are You Doing 
With A Fool Like Me" sounding like a 
potential top 40 hit. 

BOB WISEMAN 

Sings Wrench Tuttle /In Her Dream 
PRODUCER: None listed 
Atlantic 82111 

Wiseman of Canada's Blue Rodeo 
fronts this truly eccentric side project, 
on which he contributes melodies to 
verses supplied by poet /activist 
Tuttle. A large cast of players 
(including, notably, countrywoman 
Mary Margaret O'Hara) is featured, 
and oft -topical songs (on the Bhopal 
disaster, the Greenpeace ship 

B I L B O A R D 

bombing, etc.) are performed in off - 
kilter tones by Wiseman. Definitely 
an acquired taste for alternatives in 
the mood. 

EVERY MOTHER'S NIGHTMARE 
PRODUCER: R. Eli Ball 
Arista 8633 

Tennessee band is certain to raise 
eyebrows with this tasty slice of 
Southern-fried metal. Set maintains a 
consistent, thrashy speed and agility 
throughout, toning down only for 
acoustic -framed, rebel -ballad "Love 
Can Make You Blind." First single, 
"Walls Come Down," warrants radio 
attention, though more likely approval 
awaits a shredding cover of Charlie 
Daniels' "Long Haired Country Boy." 

JOOLS HOLLAND 

World Of His Own 
PRODUCER: Jools Holland 
I.R.S. 82043 

Said world occupied by Squeeze's 
keyboard man and resident showman 
is heavily skewed toward jazz and old 
R &B, as this fairly entertaining solo 
set proves. Holland offers some 
relaxed and swinging tracks here; 
originals sit side by side with 
sprightly covers of oldies by Joe 
Liggins, Allen Toussaint, Ray 
Charles, and Percy Mayfield. Offbeat 
number could garner additional spins 
and sales in tandem with recent 
Squeeze live set. 

THE WILD SWANS 

Space Flower 
PRODUCER: Ian Broudie 
Sire /Reprise 26154 

Second offering from Liverpool band 
comes after a lengthy recording 
hiatus. While album could hardly be 
more accessible musically, odd lyrical 
concerns - typified by titles 
"Chocolate Bubblegum," "Melting 
Blue Delicious," and "Tangerine 
Temple " -haven't been voiced since 
the days of Lothar & the Hand 
People. Will confuse some, greatly 
appeal to others. Broudie (Lightning 
Seeds) plays guitar throughout. 

BROTHER BEYOND 

Trust 
PRODUCERS: Various 
EMI 93940 

Label debut by British teen idols 
contains all of the elements necessary 
to propel group to similar status here: 

infectious pop hooks, glossy 
production values, and warm vocals. 
Glistening cover of Three Degrees 
nugget "When Will I See You Again" 
is certain to ignite strong top 40 
action, while housed -up remix of 
"Drive On" could score with club 
jocks. 

AGE OF CHANCE 

Mecca 
PRODUCERS: Clif Brigden, Age Of Chance 
Charisma 91366 

Second full -length album shows U.K. 
quartet striking a less sonic -rock 
stance than on previous efforts, and 
opting for a smoother, more melodic 
approach, thanks to the influence of 
new vocalist Charles Hutchinson. 
Tracks like "Higher Than Heaven" 
and "Joyride" exude warm pop /R &B 
tones and would fit nicely in modern 
rock and pop formats. 

BLACK 
MELI'SA MORGAN 

The Lady In Me 
PRODUCERS: Attala Zane Giles, Melï sa Morgan 
Capitol 92804 

After a two-year wait, Morgan fulfills 
the promise of fab debut with a funk - 
fortified collection destined for 
extensive radio and retail action. 
Initial single, "Can You Give Me 
What I Want," jams seductively along 
a new -jack pace, as does the natural 
follow -up, "You Belong To Me." Suite 
of ballads fills second half of album, 
showcasing Morgan's matured vocal 
stylings, most notably on the lovely 
title track. 

AUDIO TWO 

I Don't Care -The Album 
PRODUCERS: Audio Two, King Of Chill, Terence 
Dudley, El Bravador 
First Priority Musk /Adantk 91358 

Sibling rap duo's second album 
reveals marked lyrical growth. In 
addition to trademark blend of sass 
and wit, Brooklyn, N.Y.-bred Milk Dee 
and Gizmo take aim at headline - 
oriented issues like drug abuse ( "Get 
Your Mother Off The Crack ") with 
ease. Single, "On The Road Again," is 
gathering deserved radio attention, 
while "Start It Up Y'All," featuring 
label mate M.C. Lyte, is waiting in the 
wings. 

NEW & NOTEWORTHY 
K -SOLO 

Tell The World My Name 
PRODUCER: Parrish (PMD) Smith 
Atlantic 82108 

Ex- member of the EPMD rap posse 
steps into solo spotlight with a 
collection of intelligent, street -hip 
rhymes wrapped tightly within 
tough hip -hop grooves. Co-written 
by K-Solo with EPMD's E- Double, 
first single, "Spellbound," should 
leave radio programmers exactly 
that way. Other key cuts include the 
fierce "Fugitive" and intense, 
topical "Tales From The Crack 
Side." 

BLUES TRAVELER 
PRODUCER: Justin Niebank 
A &M 75021 

Imagine Charlie Parker on 
harmonica fronting the Meters and 
you have some idea of what this 
ultrafunky New York quartet 
sounds like. Front man John Popper 
takes the harp into a new dimension 
of virtuosity, and he cuts a soulful 
groove as vocalist as well. Bar - 
bustin' numbers like "But Anyway" 
might light up album rock phones, 
but watch for a tour- band's high - 
test sets are reportedly the clincher 
for word of mouth. 

HUMAN RADIO 
PRODUCERS: David Kahne & David Leonard 
Columbia 45432 

The members of this Memphis 
quartet profess to admire such 
smart popsters as XTC and Crowded 
House, and the influences show, 
quite brilliantly, on this tuneful 
debut. Writing (most of it by 
vocalist Ross Rice) is witty and 
often pointed, melodies gleam, and 
some bright touches are provided by 
Peter Hyrka's string work. 
Homeboys' wry exploration of the 
Presley myth, "Me & Elvis," is an 
excellent starter, but album is deep 
in good modern rock /album rock 
selections. 

VARIOUS ARTISTS 

Sound Bites From The Counter Culture 
PRODUCERS. David Swinson, Bill Stankey 
Atlantic 82088 

Spoken -word compilation includes 
excerpts from speeches by 
controversial writers, orators, and 
politicians, including Timothy Leary, 
Jello Biafra, Eugene McCarthy, 
Hunter S. Thompson, and the late 
Abbie Hoffman, to whom the set is 
dedicated. Seemingly a knee -jerk 
reaction to the recent album - 
stickering scuffle, album boldly 
addresses sex, politics, and 
censorship with bite and wit. Will 
likely make the rounds at college 
and alternative radio, and is 
essential listening if only for 
Hoffman's "Just Say No!" rant. 

SPOTLIGHT 

KEITH SWEAT 

Ill Give All My Love To You 
PRODUCER: Keith Sweat 
Elektra /Vintertainntent 60861 

Brimming with confident singing 
and solid material, Sweat should 
have no problem surpassing the 
double -platinum peak of his 1988 
debut. Kickoff single "Make You 
Sweat" is a steamy swing -beat jam, 
perfectly crafted for radio and club 
approval, as is the equally pumped 
"Your Love." Urban vibe of up- 
tempo tracks is cooled by several 
well -arranged ballads, including 
"Come Back" and "Just One Of 
Them Thangs" (a duet with Gerald 
Levert), both of which could win 
with pop and AC programmers. 

KLYMAXX 
The Mau Is Back 
PRODUCERS: Various 
MCA 6376 

Long -dormant group resurfaces, 
trimmed down to a trio. Leadoff 
single, "Good Love," brings them into 
the new -jack era in fine form, with its 
snaky bassline and assertive vocals. 
Remainder of set works chart-smart 
swing -beats, colored with traditional 
funk /R &B tones. Sassy vocal 
presence of Lorena "Lungs" sets 
album apart from the pack, adding 
fuel to potential singles "Private 
Party" and "Don't Mess With My 
Man." 

JAZZ 
BOB BALDWIN 

Rejoice 
PRODUCERS: Bob Baldwin and Denny Weiss 
Atlantic Jazz 82098 

Keyboardist exhibits a soulful, funky 
delivery filtered through a jazz lens. 
Excellent production and tasteful 
song selection, including Joe 
Zawinul's "Mercy, Mercy, Mercy" and 
the artist's own "Rejoice -The 
Festival," make this a spiritually 
fulfilling undertaking indeed. "We 
Miss You," which segues into "The 
Marvin (Gaye) Medley," delightfully 
blends Baldwin's instrumental talents 
with the vocals of Sharon Bryant and 
James "Crab" Robinson, among 
others. 

MARIAN McPARTLAND 

Plays The Benny Carter Songbook 
PRODUCER: Carl E. Jefferson 
Concord Jazz 4412 

Pianist McPartland waxes lyrical on a 
quartet date enhanced by the 
presence of the seemingly ageless 
Carter, whose alto work still glows as 
he approaches his mid -80s. Selections 
like "When Lights Are Low," "A Kiss 
From You," and "Another Time, 
Another Place" will be nearly 
irresistible for straight -ahead jockeys. 
Contact: 415-682 -6770. 

NEW AGE 
PAUL WINTER 

Earth: Voices Of A Planet 
PRODUCERS: Russ Landau, Paul Winter 

Living Music 0019 

Subscribing to the philosophy that 
every day should be Earth Day, 
saxophonist offers a loving tribute to 
the planet, complete with sampled 
sounds of jungle and forest animals 
set within the song arrangements. 
Improvisational vibe of performances 
should entice jazz purists, though 
swelling string fills and ethereal tone 
of compositions warrants new age 
attention. Contact: 203 -567 -8796. 

COUNTRY 
HOLLY DUNN 

Heart Full Of Love 
PRODUCERS: Holly Dunn, Chris Waters 
Warner Bros. 26173 

Credibly performed, though not 
especially breathtaking, this new 
collection from Dunn emphasizes the 
traditional side of country. The 
spotlight shines on the midtempo title 
cut; "Don't Worry," a No. 1 hit for 
Marty Robbins in 1961; "The Light In 
The Window Went Out," a well - 
penned, "love doesn't wait forever" 
number; and "My Anniversary For 
Being A Fool." 

WILD ROSE 

Breaking New Ground 
PRODUCER: James Stroud 
Capitol 93885 

This five -woman band picks and sings 
with immense poise and authority, 
infusing its vocals with a hard -edged, 
almost harsh, bluegrass sound. Best 
cuts: "Where Did We Go Wrong," 
"Teach Me How To Say Goodbye," 
"Who Needs You." 

CLASSICAL 
SHOSTAKOVICH: SYMPHONIES NOS. 1 & 6 

Royal Philharmonic Orchestra, Ashkenazy 
London 425609 

Shostakovich symphonic cycles are 
fast filling the catalog as labels gird 
to satisfy a more apparent consumer 
demand. Among interpreters bidding 
for special attention none generates 
more favorable response than 
Ashkenazy, and with good reason. He 
seems equally at home in conveying 
the composer's quicksilver humor or 
torturous introspection, and the RPO 
is splendidly responsive. Engineering 
is top level. 

TCHAIKOVSKY: PIANO CONCERTO NO. 1 

RACHMANINOFF: RHAPSODY ON A THEME OF 

PAGANINI 

Horacio Gutierrez, Baltimore Symphony 
Orchestra, Zinman 
Telarc 80193 

Gutierrez has the fingers to negotiate 
the most intricate passage work with 
deceptive ease, providing an extra 
measure of exhiliration to devotees of 
these virtuoso vehicles. But he is also 
sensitive to the music's poetry. 
Telarc's sound is weighty, with the 
solo piano well forward. A most 
commercial coupling. 

SPOTLIGHT: Predicted to hit top 10 on its 
appropriate genres chart or to earn platinum 
certification. 

NEW AND NOTEWORTHY: Highlights new 
and developing acts worthy of attention and 
other releases of special interest. 

PICKS (10.): New releases predicted to hit 
the top half of the chart in the format listed. 

CRITIC'S CHOICE ( *) : New releases, re- 
gardless of potential chart action, which the 
reviewer highly recommends because of their 
musical merit. 

All albums commercially available in the 
U.S. are eligible. Send review copies to Melinda 
Newman, Billboard, 1515 Broadway, New 
York, N.Y. 10036, and Chris Morris, Billboard, 
9107 Wilshire Blvd., Beverly Hills, Calif. 
90210. Send country and gospel albums to 
Edward Morris, Billboard, 49 Music Square 
W., Nashville, Tenn. 37203. 
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SINGlE 

REVIEWS 
POP 

BRUCE HORNSBY & THE RANGE Across The 

River (4:43) 
PRODUCERS: Don Gehman, Bruce Hornsby 
WRITERS: B.R. Hornsby, J. Hornsby 
PUBLISHERS: Zappo /Basically Gasp, ASCAP 
RCA 2621 (c /o BMG) 

Preview from the upcoming "A Night 
On The Town" set embellishes 
trademark sound with a harder rock 
edge than in the past, thanks, no 
doubt, to alliance with producer 
Gehman and guest guitarist Jerry 
Garcia. Sure to be a multiformat 
success. 

SINEAD O'CONNOR The Emperor's New 

Clothes (4:13) 
PRODUCER: Sinead O'Connor 
WRITER: S. O'Connor 
PUBLISHERS: Promostraat B.V. /EMI, BMI 
Ensign /Chrysalis 4JM -23528 (c /o CEMA) (cassette 
single) 

Clever, guitar -laced rocker is a fine 
choice as a follow -up to the No. 1 

smash "Nothing Compares 2 U." 
Track should confirm O'Connor's 
status as a viable pop radio star. 

JANE CHILD Welcome To The Real World 
(4:34) 
PRODUCER: Jane Child 
WRITER: Jane Child 
PUBLISHERS: Wamer- Tamerlane /Radical Dichotomy, 
BMI 
MIXER: Steve Hodge 
Warner Bros. 19834 (12 -inch version also available, 
Warner Bros. 0- 21537) 

Rerelease of the singer's debut single 
has been remixed now to sport a 
hipper, streetwise rhythmic bottom. 

O. ADAM ANT Rough Stuff (6:46) 
PRODUCER: Andre Cymone 
WRITERS: A. Ant, A. Cymone 
PUBLISHERS: Colgems- EMI /EMI -April /Ultrawave, 
ASCAP 
MIXERS: Justin Strauss, Hugo Dwyer 
MCA 79042 (cassette version also available, MCA 
53844; 12 -inch version also available, MCA 24035) 

Follow -up to the top 20 hit "Room At 
The Top" is a fave cut from the Ant - 
man's "Manners & Physique" album. 
Cut receives a spirited house 
treatment in the 12 -inch version. 

MAXI PRIEST Close To You (3:59) 
PRODUCER: Geoffrey Chung, Sly Dunbar, Handel 
Tucker 
WRITERS: G. Benson, W. Sela, M. Elliot 
PUBLISHER: E.G., BMI /W.S. /Chappell & Co. /Level 
Vibes /Colgems -EMI, ASCAP 
Charisma 4 -98951 (c /o Atlantic) (cassette single) 

Soul /pop nugget previews Priest's 
forthcoming "Bonafide" project. 
Familiar grooves coupled with the 
singer's panache could be a plus for 
programmers. 

ALIAS Haunted Heart (3:52) 
PRODUCER: Rick Neigher 
WRITERS: F. Curci, S. DeMarchi, S. Diamond 
PUBLISHERS: Pasta /De'Mar /Jobete, ASCAP 
EM14JM -50298 (c /o CEMA) (cassette single) 

Take two former members of Heart 
and put them in the studio with three 
ex- members of Sheriff. The result? A 
power-chorded pop /rocker, destined 
for top 40 domination. 

AEROSMITH The Other Side (5:04) 
PRODUCER: Bruce Fairbaim 
WRITERS: S. Tyler, J. Valiance 
PUBLISHERS: Swag Song, ASCAP /Calypso Toonz, 
PRO /Irving, BMI 
Geffen 4 -19927 (c /o Warner Bros.) (cassette single) 

You can almost smell the whiskey and 
cigar smoke on this raunchy blues 
rocker. Potent chemistry between 
Steven Tyler and Joe Perry never 
fails to excite. 

B I L L B O A R D 

MIDNIGHT OIL Forgotten Years (4:20) 
PRODUCERS: Warne Livesey, Midnight Oil 
WRITERS: R. Hirst, J. Moginie 
PUBLISHER: Sprint Music Pty., BMI 
Columbia 44 -73192 (c /o CBS) (cassette single) 

Politically smart cut has already 
gathered heavy radio play at both 
album and modern rock. Expansion 
into pop arena appears imminent. 

POCO What Do People Know (3:34) 
PRODUCER: David Cole 
WRITER: R. Young 
PUBLISHER: Pirooting, ASCAP 
RCA 2623 (c /o BMG) 

Another shot from the noteworthy 
"Legacy" album is a harmonious, 
midtempo popper. 

FAN CLUB Don't Let Me Fall Alone (6:38) 
PRODUCER: Mark Berry 
WRITERS: E. Beall, A. Forbes 
PUBLISHERS: Willesden, BMI /Platinum Plateau, 
ASCAP 
Epic 341 -73221 (c /o CBS) (cassette single; 12 -inch 
reviewed June 9) 

LORI RUSSO Show Off (3:29) 
PRODUCER: Larry Weir, Tom Weir 
WRITER: L. Weir 
PUBLISHER: St. Cecilia, BMI 
Cypress 4JM -71250 (c /o CEMA) (12 -inch version 
also available, Cypress V- 74501) 

Glossy, percussion -dominated pop 
freestyle workout should fit power 
radio formats like a glove. Featured 
vocalist with label mate Michael 
Damien. Contact: 213 -465 -2711. 

INDECENT OBSESSION Tell Me Something 
(4:08) 
PRODUCERS: Ian MacKenzie, Michael Szumowski 
WRITERS: David Dixon, Michael Szumowski 
PUBLISHER: MCA, ASCAP 
MCA 79029 (12 -inch reviewed May 19) 

BLACK 
ANITA BAKER Talk To Me (3:56) 

PRODUCER: Michael J. Powell 
WRITERS: A. Baker, M. Powell, V. Fails 
PUBLISHERS: All Baker's /Monteque /Delvon, BMI 
Elektra 64964 (c /o Warner Bros.) 

Diva returns with a commercially 
viable though warmly arranged 
ballad, offset by her reliably potent 
vocal stylings. From the forthcoming 
"Compositions" project. 

GEOFF McBRIDE Gotta Good Thing (3:50) 
PRODUCERS: Gerald LeVert, Marc Gordon 
WRITERS: G. LeVert, M. Gordon 
PUBLISHERS: Trycap, BMI 
Arista AS -2022 (12 -inch single also available, Arista 
AD -2030) 

Well -sung traditional soul tune is a 
breath of fresh air from the 
overcrowded clique of new -jack 
swingers currently vying for radio 
attention. 

CLUB NOUVEAU Momentary Lover (3:58) 
PRODUCER: Jay King 
WRITERS: J. King, V. Watson, T. Jackson 
PUBLISHERS: Jay King IV /Virgin Songs /Everonelyn, 
BMI 
Warner Bros. 0 -21566 (12 -inch single) 

Once again, charismatic presence of 
Valerie Watson proves to be the most 
appealing element of trio's funk -vibed 
efforts. 

NEW AND 
NOTEWORTHY 

OLETA ADAMS Rhythm Of Life (4:19) 
PRODUCERS: Roland Orzabal, Dave Bascombe 
WRITERS: Orzabel,, Holland 
PUBLISHER: Virgin, ASCAP /BMI 
MIXERS: William Orbit, Winston Jones, David Shaw 
Fontana 8750184 (c /o PGD) (cassette single; 
12 -inch version also available, Fontana 875018- 
1) 

Gifted protégé of Orzabal and Smith 
(Tears For Fears), who was 
discovered singing in a Midwest 
lounge, makes a stellar debut with a 
languid, easy -paced number lifted 
from her forthcoming album, 
"Circle Of One." Adams' emotive 
styling caresses the melody while 
the instrumental bed provides the 
perfect companion. A talent that 
deserves to be discovered by a 
variety of programmers. 

COUNTRY 
110. RICKY VAN SHELTON I Meant Every Word 

He Said (3:00) 
PRODUCER: Steve Buckingham 
WRITERS: C. Putman, B. Jones, J. Chambers 
PUBLISHERS: Tree, BMI /Cross Keys /Joe Chambers, 
ASCAP 
Columbia 38 -73413 

At a loss for words? Then simply use 
someone else's. That's the premise of 
this intricate tale of lost love. 
Shelton's TNN /Music City News 
awards (entertainer, male vocalist) 
should spark even more interest in his 
career rise and this release. 

EARL THOMAS CONLEY Who's Gonna Tell 

Her Goodbye (3:33) 
PRODUCERS: Randy Scruggs, Earl Thomas Conley 
WRITERS: Bill Rice, M. Sharon Rice 
PUBLISHERS: Rice and Rice /Ha -Deb, ASCAP 
RCA 2511 -7-R 

Conley revisits "Holding Her And 
Loving You" thematically in this slow - 
paced fret -fest about the fate of an 
innocent bystander. 

LEE GREENWOOD Holdin' A Good Hand (2:48) 
PRODUCER: Jerry Crutchfield 
WRITERS: R. Crosby, J. Few 
PUBLISHERS: Songs Of Grand Coalition /Marledge, 
BMI /ASCAP 
Capitol 

A peppy, up -tempo devotional held 
together by word play and 
Greenwood's scratchily sincere vocals. 

SKIP EWING I'm Your Man (3:44) 
PRODUCERS: Randy Scruggs, Skip Ewing 
WRITERS: Skip Ewing, Rick Bowles 
PUBLISHERS: Acuff- Rose /Maypop /Wildcountry, BMI 
MCA 79050 

A smooth, fluid, pop- tinged essay in 
self -advertisement. Ewing's vocals 
are, as usual, commanding. 

DAVID LYNN JONES When Times Were Good 
(4:07) 
PRODUCERS: Richie Albright, David Lynn Jones 
WRITER: David Lynn Jones 
PUBLISHERS: Mighty Nice /Skunk DeVille /Victrolla, 
BMI 
Mercury 

A beautiful rendering of a heartfelt 
sob story just shudders with pain and 
emotion. An exceptional performance 
from Jones combines sensitivity and 
power. 

* BUCKWHEAT ZYDECO Hey, Good Lookin' 
(4:00) 
PRODUCER: David Hidalgo 
WRITER: Hank Williams 
PUBLISHER: Acuff-Rose /Miriam, BMI 
Island 6626-2 (c /o PGD) 

Buckwheat Zydeco sets the country 
genre afire with spicy, sizzling Cajun 
delivery, a little vocal help from 
Dwight Yoakam, and some fitting 
guitar ìicks from David Hidalgo. This 
funky rendition of a Hank Williams 
classic has an accompanying video 
that is equally ablaze. 

CARLENE CARTER I Fell In Love (3:27) 
PRODUCER: Howie Epstein 
WRITERS: Carlene Carter, Howie Epstein, Benmont 
Tench, Perry Lamek 
PUBLISHERS: Carlooney Tunes /Chrysalis /EMI /He- 
Dog/Twyla Dent /Blue Gator, ASCAP /Lamek, 
Laughing Dogs, BMI 
Reprise 7 -19915 (c /o Warner Bros.) 

An energetic vocal burst from Carter 
ignites this frenetic, churning, 
burning tribute to the thrill of falling 
in love. 

JOHNNY CASH Cat's In The Cradle (3:16) 
PRODUCER: Bob Moore 
WRITERS: Harry Chapin, Sandy Campbell Chapin 
PUBLISHER: Story Songs, ASCAP 
Mercury 

Cash stamps his unique vocal imprint 
on the Harry and Sandy Chapin 
karma -classic that was a No. 1 pop hit 
for Harry Chapin in 1974 and a 
country charter for the Compton 
Brothers in 1975. 

SANDY ELLWANGER Walkin' In My Shoes 
(2:22) 
PRODUCER: Gene Kennedy 
WRITERS: Ralph Porter, Sandy Ellwanger 
PUBLISHERS: Chip 'N' Dale, ASCAP 
Door Knob 990350 

Richly produced, this quick -paced, ear - 
perking number is sincerely 
traditional and built on a well -penned 
foundation. 

DANCE 
SHE ROCKERS Do Dat Dance (6:37) 

PRODUCER: Jo "Technotronic" Bogaert 
WRITERS: Bogaert, Jolly, McConnell 
PUBLISHER: Zomba, ASCAP 
Jive 1360 -1 -JD (c /o BMG) (12 -inch single) 

U.K. rap duo's inspired hip -house 
collaboration with Technotronic 
mastermind Bogaert should receive 
much -deserved turntable action, 
though pop radio crossover is highly 
encouraged. 

WAS (NOT WAS) Papa Was A Rolling Stone 
PRODUCERS: Don Was, David Was 
WRITERS: Barret Strong, Norman Whitfield 
PUBLISHER: Stone Diamond, BMI 
MIXER: Don Was 
Chrysalis V -23540 (c /o CEMA) (12 -inch single) 

Who better than the fabulous Was 
brethren to deliver (with 
contemporary flair) a faithful 
rendition of the classic Temptations 
track. Label mate G- Love -E provides 
the guest rap on this remix. 

ADEVA Warning! (5:00) 
PRODUCER: Smack Productions 
WRITERS: Parkin, Tyler, Goode 
PUBLISHERS: MCA/Smackin', ASCAP 
MIXERS: Smack Productions, Dave Shaw, Tony 
Humphries 
Cooltempo /Capitol V -15544 (12 -inch single) 

Popular on import last year, the diva 
who claims to put "Grace In Her 
Place" previews her debut album 
stateside with an urgent R &B /house 
whirlwind lifted higher by an inspired 
vocal styling. 

ERASURE Star (6:24) 
PRODUCERS: Gareth Jones, Mark Saunders, Erasure 
WRITERS: V. Clarke, A. Bell 
PUBLISHERS: Musical Moments /Andy Bell 
MIXERS: Mark Saunders, Gareth Jones, William 
Orbit, Daniel Miller, Bob Kraushaar, Bruce Smith, 
George Holt 
Sire /Reprise /Mute 0 -21558 (c /o Warner Bros.) 
(12 -inch single) 

Pop gem that should have kicked off 
campaign behind sorely overlooked 
"Wild!" album is finally issued with 
club -ready remixes. Well-edited 
"Trafalmadore Mix" should satisfy 
house -conscious jocks. 

LAURA BRANIGAN Turn The Beat Around 
(7:42) 
PRODUCERS: Laura Branigan, Steve Lindsey 
WRITERS: G. Jackson, P. Jackson 
PUBLISHER: Unichappell, BMI 
MIXERS: Danny "Holiday" Vargas. Victor Vargas 
Atlantic 0 -86162 (12 -inch single) 

Trend-conscious rendition of Vicki Sue 
Robinson's disco classic lacks the 
spark needed to ignite widespread 
action, though Branigan's sonic vocal 
attack is always a treat. 

WOMEN Club Jammin' (5:41) 
PRODUCER: Gary King, Anthony Taylor, Dale Carey 
WRITERS: Lisa Coats, Dale Carey, Anthony Taylor 
PUBLISHERS: Deitone /Kimdoo, BMI 
Oceans 4176 -1QD (12 -inch single) 

Lively, half -sung, half -rapped house 
track with a youthful appeal. Contact: 
305-921-5555. 

B.M.O. Mastermind (8:32) 
PRODUCER: Behavior 
WRITERS: D.J. Moneypenny, The "B" 
PUBLISHER: Echo, BMI 
Hangman MGM -10,000 (12 -inch single) 

Esoteric acid house for the 
adventurous programmer. Contact: 
201- 568-0040. 

ATOOZI Calling Out Your Name (6:55) 
PRODUCER: Stephen Broughton Lunt 
WRITERS: Jeffrey Burrell, Stephen Broughton Lunt 
PUBLISHER: Five Times Careers /Perfect Punch, BMI 
MIXER: Boris Granich 
Orpheus V -72287 (c /o CEMA) (12 -inch single; 
cassette single reviewed June 9) 

CHARANE Follow You (6:00) 
PRODUCER: Komix 
WRITERS: V. DeGiorgio, A. Komis 
PUBLISHER: 21st Aug/Disc -TInct, BMI 
MIXER: Komix 
New Jersey Sounds NJ-07632 (12 -inch single) 

Diva -driven house with meritorious 
results. Contact: 201- 568-0040. 

MODERN 
ROCK 

Ok SONIC YOUTH Kool Thing (4:04) 
PRODUCER: Sonic Youth 
WRITER: Sonic Youth 

PUBLISHER: Savage Conquest, ASCAP 
DGC (c /o Warner Bros.) 

College radio and critic darlings make 
their label debut with a tasty morsel 
that rocks with an edge recalling 
punk faves Bush Tetras and features 
vocal assist from Public Enemy's 
Chuck D. From the forthcoming 
"Goo" album. 

GENE LOVES JEZEBEL Jealous (3:28) 
PRODUCERS: Tim Palmer, Paul Fox 
WRITERS: J.P. Aston, J. Stevenson 
PUBLISHER: Momentum /Chappell & Co., ASCAP 
Geffen (c /o Warner Bros.) 

Group sounds as if it's giving the 
Gothic drone a rest with this decidely 
more straight -ahead rock tune of 
merit. From the new "Kiss Of Life" 
project. 

* JILL SOBULE Living Color (4:04) 
PRODUCER: Todd Rundgren 
WRITER: J. Sobule 
PUBLISHER: (not listed) 
MCA 53851 (cassette single) 

Although Rundgren's distinct and 
crisp production style rings through, 
it's Sobule's rich lyrical imagery and 
unique vocals that stand front and 
center. A highlight from the excellent 
"Things Are Different Here" debut 
album. 

CHRISTIANS I Found Out (3:58) 
PRODUCER: Laurie Latham 
WRITER: H. Priestman 
PUBLISHER: Virgin, ASCAP 
Island 444 875-4 (c /o PGD) 

Liverpool -bred trio previews second 
album with a more tuneful, lyrically 
upbeat stance than in the past. 

AC 
PROPAGANDA Heaven Give Me Words (3:54) 
PRODUCERS: Ian Stanley, Chris Hughes 
WRITERS: Jones, Stanley. Mertens 
PUBLISHERS: Virgin Songs /Holo Global, 
ASCAP /Virgin Sons, BMI 
Charisma 4 -98952 (c /o Atlantic) (cassette single) 

Resurrected techno-troupe bears little 
resemblance to original incarnation 
with this fluffy, low -key cut, though 
understated presence of new vocalist 
Betsi Miller could entice new fans. 

RAP 
ABOVE THE LAW Untouchable (3:43) 

PRODUCERS: Dr. Dre, A.T.L.. Laylaw 
WRITERS: Cold 187um -KM, G -Q Jones, J. Densmore, 
R. Krieger, R. Manzarek, J. Morrison 
PUBLISHERS: Dollarz N Sense, BMI /Leeds /Doors, 
ASCAP 
Ruthless Records 49 -73369 (c /o Epic) (12 -inch 
single) 

Yet another from members of the 
potent Ruthless posse. Slammin' 
Doors- influenced rhythm accents. 

LOW PROFILE Funky Song (timing not listed) 
PRODUCER: D.J. Aladdin 
WRITERS: W.C., D.J. Aladdin 
PUBLISHER: D.J. Aladdin /337, ASCAP 
Priority PVL -07284 (I2 -inch single; cassette version 
also available, Priority 4V0722) 

A much better single selection should 
help heighten act's profile. Title sums 
it up. Contact 213 -467 -0151. 

TAIRRIE B. Murder She Wrote (4:19) 
PRODUCERS: Quincy D III, Tairrie B. 
WRITERS: Tairrie B., Quincy D III 
PUBLISHERS: Ruthless Attack /Platinum 
Blonde /Deep Technology, ASCAP 
MIXERS: Curtis Harmon, Tim Reid II, Tracy Kendrick 
Comptown 24025 (c /o MCA) (12 -inch single) 

White female rapper kicks it hard 
with pretty admirable results and 
drive. 

PICKS ( ) : New releases with the greatest 
chart potential. 

CRITIC'S CHOICE ( *) : New releases, re- 

gardless of potential chart action, which the 
reviewer highly recommends because of their 
musical merit. 

NEW AND NOTEWORTHY: Highlights new 
and developing acts worthy of attention. 

Cassette, vinyl or CD singles equally appro- 
priate for more than one format are reviewed 
in the category with the broadest audience. All 
releases commercially available in the U.S. are 
eligible for review. Send copies to Bill Cole- 
man, Billboard, 1515 Broadway, New York, 
N.Y. 10036. Country singles should be sent to 
Billboard, 49 Music Square W., Nashville, 
Tenn. 37203. 
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UPDATE 

I LIFELINES 

BIRTHS 

Girl, Harmony, to Paul and Julie 
Overstreet, May 4 in Nashville. He 
is an RCA recording artist. 

Girl, Amanda Lynn, to Bill and 
Robyn Reed, May 8 in Fort Worth, 
Texas. He is music director of 
KSCS Dallas -Fort Worth. 

Girl, Kelly Anne Smalley -Wall, to 
Kevin Wall and Susan Smalley, 
May 9 in Los Angeles. He is presi- 
dent /CEO of Radio Vision Interna- 
tional, a firm dealing in foreign li- 
censing and international distribu- 
tion of specialty videos and 
longform music -based television 
programming. 

Boy, Darrin Lloyd, to Gary and 
Torri Chappell, May 18 in San An- 
selmo, Calif. He is VP of sales and 
operations for Music West Re- 
cords in San Rafael, Calif. 

Boy, Jordan Michael, to Jack Sil- 
ver and Karen Sobel- Silver, May 
27 in Los Angeles. He is producer 
of Rick Dees' show on KIIS -FM 
there. She is director of national 
music video promotion at Geffen 
Records. 

Boy, Kevin Anthony, to Dale and 

Nancy Crawhorn, June 3 in Louis- 
ville, Ky. He is a buyer for Wax- 
works and Disc Jockey Records in 
Owensboro, Ky. 

MARRIAGES 
Walter Garcia to Debra Kresh, 
May 20 in Long Island, N.Y. He is 
art director at Bradley Music Pub- 
lications. She is VP of artist devel- 
opment at DAS Communications 
Ltd. 

DEATHS 

Harry L. Tirk, of complications 
from pneumonia, April 28 in Cleve- 
land. Tirk was the father of Shel- 
don Tirk, president /CEO of 
Smarty Pants Audio & Video Inc., 
and at various times served as a 
consultant to his son there. He is 
survived by his wife, Sylvia, his 
son, two daughters, and seven 
grandchildren. Condolences may 
be sent to 15104 Detroit Ave., 
Suite 2, Lakewood, Ohio 44107. 

Stephen Blazina, 37, of an undis- 
closed illness, May 28 in Los Ange- 
les. Blazina was a recording engi- 
neer who worked on albums by Tif- 
fany, Bell Biv DeVoe, and Shane 
Sutton, and recently completed 
work on the film "Jetsons: The 
Movie" and its accompanying 

MARKET ACTION 
BILLBOARD CHARTS THE TOP ENTERTAINMENT STOCKS 

COURTESY OF 

PAINE WEBBER RESEARCH, 1285 Ave. of the Americas 
New York, N.Y. 10019, (212) 713 -2000 

Sale/ Open Close 

Company 1000's 5/28 6/4 Change 

NEW YORK STOCK EXCHANGE 
Blockbuster Entertainment 3596.6 23y, 23% +' /, 
CBS inc. 262.3 2001/4 201'/. +1V, 
Capital Cities Communications 132 595 596'/, +1V, 
Carolco Pictures 852.2 13 13'/, +v, 
Coca -Cola 5888.7 45'/, 46V, +1 
Walt Disney 4064.6 119'/. 128V, +8V, 
Eastman Kodak 4763.2 41'/, 39 '/, -1'/, 
Handleman 363.7 15'/, 15%, +1/4 

MCA Inc. 1195 59V, 601/4 
MGM /UA 605 17'/, 18 
Orion Pictures Corp 41.2 20 19'/, 
Paramount Communications Inc. 2115.6 49'/, 49y, y 
Pathe Communications 32 4'/, 4'/, 
Polygram NV 322.3 19', 18% -l'/, 
Sony Corp. 46 56'/, 
TDK 8.5 43'/, 
Time Warner 1040 109 110V, +1V, 
Vestron Inc. 89.1 Y, '7, 

Westinghouse 6695 

AMERICAN STOCK EXCHANGE 

35'/, 37%, +2 

Commtron 
Electrosound Group Inc. 

22 
.5 

5'7, 6V, 

Nelson Holdings Intl 8.8 6V, 6 
Price Communications 85 4 3V, -'i 
Prism Entertainment 2.5 2'/, 3'/, + 

Unite) Video 6.5 9' , 9 -/. 
June 4 

Company Open Close Change 

OVER THE COUNTER 
Acclaim Entertainment 
Certron Corp. 
Dick Clark Productions 
LIN Broadcasting 
LIVE Entertainment 

l' /, 
74V, 
24V, 

13V, 
1 V. 
6 V, 

73 
24'/, 

-1 

+y 
-1' /, 

Recoton Corp. 3 3 
Rentrak 2V, 
Shorewood Packaging 24y, 24V, +y 
Specs Music 6V, 7 +'7, 
Starstream Communications Group, Inc. '/, y, -'/, 
Trans World Music 32'/, 31'/, -V, 
Video Jukebox Network . 8 7'/, 
Wall To Wall Sound And Video 2'/, 2'/, 
Westwood One 6'/, 

open Close 

Company 5/2e 6/4 Change 

LONDON STOCK EXCHANGE (In Pence) 
Chrysalis 118 119 +1 

Pickwick 232 238 +6 
Really Useful Group 235 235 
Thorn EMI 721 764 +43 

soundtrack. During the Vietnam 
War, Blazina was awarded two 
Purple Hearts. He is survived by 
his wife, Patricia, daughter, 
Cydne, two brothers, and one sis- 
ter. 

Art Lund, 75, of cancer, May 30 at 
his home in Holliday, Utah. Lund 
emerged as a lead singer in the 
Benny Goodman Band and went on 
to make a series of successful solo 
recordings in the late '40s, mostly 
for MGM Records. His biggest hit, 
"Mam'selle," was a No. 1 single 
after its release in 1947. His other 
hits included "Peg O' My Heart," 
also in 1947, and "On A Slow Boat 
To China," in 1948. He made ap- 
pearances on Broadway, the most 
prominent of which was as the 
character of Joey in Frank 
Loesser's 1956 musical, "The Most 
Happy Fella." 

William "Red" Rector, 60, of a 
heart attack, May 31 in Knoxville, 
Tenn. Rector was a pioneer blue- 
grass mandolinist who performed 
and recorded with such acts as 
Charlie Monroe, Bill Clifton, Chet 
Atkins, Grandpa Jones, and Hylo 
Brown. 

Walter Davis Jr., 57, of liver and 
kidney disease, June 2 in New 
York. Davis was a jazz pianist, one 
of the foremost interpreters of 
Bud Powell and bebop. He got his 
start in the '40s working with Babs 
Gonzales' group Three Bips And A 
Bop. Associations with Max 
Roach, Donald Byrd, Art Taylor, 
Jackie McLean, and Dizzy Gilles- 
pie followed. (See Blue Notes, 
page 70). 

Richard Sohl, 37, of cardiac sei- 
zure, June 3 in Long Island, N.Y. 
Sohl played keyboards with the 
Patti Smith Group, and co -wrote 
many of the group's songs. 

Stiv Bators, 40, after being struck 
by a car, June 4 in Paris. As lead 
singer of the Dead Boys, the group 
he founded in his native Cleveland 
in 1976, Bators became one of the 
leaders of the U.S. punk rock 
scene centered around the New 
York rock club CBGB. After the 
Dead Boys moved to New York, 
they were managed by CBGB man- 
ager Hilly Kristal and released 
two albums on Sire, "Young Loud 
And Snotty" in 1977 and "We Have 
Come For Your Children" in 1978, 
and the live set "Night Of The Liv- 
ing Dead Boys" for the Bomp label 
before disbanding. With ex- 
Damned guitarist Brian James, 
Bators formed Lords Of The New 
Church, who released four disks 
for IRS between 1982 and 1986. 
Members of the Dead Boys staged 
a reunion for one single in 1987 
and Bators joined the Lyres for a 
1988 single. He had appeared in 
Michael Nesmith's film "Tape - 
heads" and John Waters' "Polyes- 
ter" and, recently, had formed a 
new group, New Lords Of The 
New Church. He is survived by his 
parents, Mr. and Mrs. Steven J. 
Bator Sr. of Cleveland. 

Send information to Lifelines, 
Billboard, 1515 Broadway, New 
York, N.Y. 10036. 

I CALENDAR 

A weekly listing of trade shows, con- 
ventions, award shows, seminars, 
and other notable events. Send in- 
formation to Calendar, Billboard, 
1515 Broadway, New York, N. Y. 

10036. 

JUNE 

June 10 -13, Broadcast Promotion and Market- 

ing Executives (BPME) Seminar, with 29th Annu- 

al BPME Gold Medallion Awards, BPME Industry 

Achievement Awards, and BPME Hall of Fame 

Awards, Bally's Las Vegas. 213 -465 -3777. 

June 11 -12, Video Software Dealers Assn. Vid- 

eo Expo, Radisson Hotel Atlanta. Dana Kornbluth, 

609 -596 -8500. 

June 16, Songwriters Assn. of America Third 

Annual Music Fair, Holiday Inn, Denver. 303 -722- 

9653. 

June 19, Video Software Dealers Assn. (VSDA) 

Regional Meeting and Panel Discussion: "Laser 
Video -Is The Future Finally Here ?" Clarion Ho- 

tel, Saddlebrook, N.J. Rich Thorward, 201 -886- 

2739. 

June 21 -24, B.C. Country Music Conference, 

presented by the B.C. Country Music Assn., 86 

Street Music Hall, Vancouver, British Columbia. 

604-876-4110. 

June 22, Super Salute to Jack "The Rapper" 

Gibson, sponsored by the National Assn. of Black 

Owned Broadcasters, The Black Entertainment 

and Sport Lawyers Assn., The Young Black Pro- 

grammers Coalition, and the Black Music Assn., 

Grand Ballroom, Willard Inter -Continental Hotel, 
Washington, D.C. Billye Love, 407- 423 -2328. 

June 28 -July 8, 23rd Annual Summerfest, vari- 

ous locations, Milwaukee. Lisa Schaub, 414 -273- 

2680. 

June 28 -July 1, 20th Annual Roskilde Festival, 

five -day music festival, Roskilde, Denmark. 011- 

45 -42 -36 -6613. 

June 30, Ask -A -Pro Seminar. Answers to Basic 

Legal and Business Questions for Spanish- Speak- 

ing Artists, presented by the Songwriters Guild of 

America, SGA office, Hollywood. 213 -462 -1108. 

JULY 

July 11 -15, First Traditional Gospel Conference, 

sponsored by Independent Gospel Connection, 

Nashville Convention Center. 615 -876 -8240. 

July 12 -15, Upper Midwest Communications 

Conclave, Radisson Hotel South, Minneapolis. Lisa 

Nordmark, 612- 927 -4487. 

July 14 -18, New Music Seminar 11, Marriott 
Marquis, New York. 212 -473 -4343. 

LMR RECORDS PACTS WITH RCA 
(Continued from page 6) 

ly, is familiar with recording success 
stemming from tie -ins with the com- 
ics or TV spinoffs, having worked 
with Don Kirshner when he was as- 
sociated with the Archies and the 
Monkees two decades ago. 

While he does not discount a possi- 
ble move to BMG for international 
representation, Moelis says he has 
been "talking to a lot of people late- 
ly" 

Although initial discussions be- 
tween Lefrak and Moelis and BMG 
executives centered on a music pub- 
lishing relationship, RCA president 
Bob Buziak recalls that LMR came 
into the label's fold, joining such simi- 
lar street labels as Jive and Beggars 
Banquet, by dint of a rain storm 
months ago in Boston. "I really got 
focused on the label when, during a 

rainstorm, I decided to return home 
from Boston by renting a car instead 
of waiting for the weather to clear 
for a plane. While listening on the car 
radio to KISS in Connecticut [WKSS 
Hartford], I heard an interview with 
Jaya where she talked about the 
LMR experience and its family atmo- 
sphere." 

Buziak adds: "There are three or 
four really strong independent street 
labels such as Tommy Boy, Select, 
and Next Plateau. LMR is one of 
them." 

In informing the LMR independent 
distribution lineup about the RCA as- 
sociation, Moelis says some were an- 
gry, others more philosophical. "One 
distributor told me, 'Good luck. 
That's America. I don't blame you.' " 

LOOKING EAST & WEST CONFERENCE 
(Continued from page 6) 

jects: records, rights, music television 
and video, music radio, live music, 
artist management, and publishing. 
Additional seminars will cover retail, 
technology and facilities, and finance. 
Each area of focus will have a chair- 
man drawn from the appropriate in- 
dustry sector; these will be named 
later. 

Evening showcases of Eastern Eu- 
ropean artists will be presented 
throughout the conference. 

In addition to sponsorship by Bill- 
board and Music & Media, Looking 
East & West has the support of the 
Hungarian Ministry of Culture and 
local backing from Hungarian con- 
cert promoter /agency Multimedia, 
which is organizing local sponsor- 
ship. Multimedia has promoted such 
acts as Queen, Genesis, Tina Turner, 
Sting, Bruce Springsteen, and Peter 
Gabriel in Hungary and elsewhere. 

Aside from last year's Looking 
East, Tribute is known for producing 
the two U.K. superstar concerts hon- 
oring Nelson Mandela, the first for 
his 70th birthday in 1988 and the most 

recent marking his release from cap- 
tivity. 

Further details of Looking East & 
West are available from Tribute at 
the Maples Business Center, Suite F, 
144 Liverpool Road, London Nl 1LA; 
telephone 071 700 4515; fax 071 700 
0854. 

FOR THE RECORD 
In the June 2 Single Reviews 
Young M.C. was miscredited as 
the guest rapper on the new sin- 
gle by Chrysalis act Was (Not 
Was), "Papa Was A Rolling 
Stone." The rap is actually per- 
formed by newcomer and Chrys- 
alis artist G- Love -E. 

Contrary to a report in the June 
9 Billboard, Roy Clark continues 
to be booked by the William Mor- 
ris Agency. Clark is managed by 
Jim Halsey. 
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HEART, DEPECHE MODE, BBD 
(Continued from page 8) 

"Nothing Compares 2 U," went plati- 
num last month. 

Five other albums were instant 
hits last month -earning both gold 
and platinum certifications. These 
are Heart's "Brigade," Depeche 
Mode's "Violator," Bell Biv DeVoe's 
"Poison," and the soundtracks to the 
$100 million box -office smashes 
"Pretty Woman" and "Teenage Mu- 
tant Ninja Turtles." 

"Janet Jackson's Rhythm Nation 
1814" was certified for domestic sales 
of 4 million, which puts it within easy 
striking distance of the 5 million sales 
racked up by her previous album, 
"Control." Jackson also landed her 
third gold single with "Escapade." 

Two Geffen Records stalwarts 
matched the sales plateaus of their 
previous albums. Aerosmith landed 
its second triple platinum album in a 
row as "Pump" followed "Permanent 
Vacation" to the 3 million mark. And 
Don Henley scored his second double - 
platinum album in a row with "The 
End Of The Innocence" coming on 
the heels of "Building The Perfect 
Beast." 

Salt -N -Pepa landed its second plati- 
num single with "Expression." The 
female trio also scored a gold album 
with "Blacks' Magic." The act's 1987 
single, "Push It," was certified plati- 
num last fall. 

Two early front -runners in the 
Grammy race for best new artist 
scored big last month. Lisa Stansfield 
landed her first platinum album with 
"Affection," one month after she re- 
ceived her first platinum single with 
"All Around The World." And Wilson 
Phillips received both a gold album 
and gold single for "Wilson Phillips" 
and "Hold On," respectively. 

Two disparate '60s releases earned 
belated certifications in May. The 
"Fiddler On The Roof" soundtrack 
from 1964 was certified platinum and 
double platinum; the Moody Blues' 
"Days Of Future Passed" was certi- 
fied platinum. The latter album was 
released in 1967, but did not reach the 
top five until 1972, when it was re- 
vived by the left -field success of the 
album's classic single, "Nights In 
White Satin." 

Here is the complete list of May 
certifications: 

MutnpLATINUM ALBUMS 

Michael Jackson, "Thriller," Epic, 21 mil- 
lion. 

Def Leppard, "Hysteria," Mercury/Poly- 
Gram, 10 million. 

New Kids On The Block, "Hangin' 
Tough," Columbia, 8 million. 

SCORE BIG IN MAY CERTS 

Janet Jackson, "Janet Jackson's Rhythm 
Nation 1814," A &M, 4 million. 

Aerosmith, "Pump," Geffen, 3 million. 
Michael Bolton, "Soul Provider," Colum- 

bia, 2 million. 
Exposé, "Exposure," Arista, 2 million. 
Don Henley, "The End Of The Innocence," 

Geffen, 2 million. 
M.C. Hammer. "Please Hammer Don't 

Hurt 'Em," Capitol, 2 million. 
Sinead O'Connor, "I Do Not Want What I 

Haven't Got," Ensign /Chrysalis, 2 million. 
Bonnie Rant, "Nick Of Time," Capitol, 2 

million. 
Luther Vandross, "Give Me The Reason," 

Epic, 2 million. 
White Lion, "Pride," Atlantic, 2 million. 
"Fiddler On The Roof' original-cast al- 

bum, BMG Classics, 2 million. 

PLATINUM AIMS 
Heart, "Brigade," Capitol, its seventh. 
Moody Blues, "Days Of Future Passed,' 

PolyGram, their third. 
Bell Biv DeVoe, "Poison," MCA, its first. 
Depeche Mode, "Violator," Sire/Warner 

Bros., its first. 
Sinead O'Connor, "I Do Not Want What I 

Haven't Got," Ensign /Chrysalis, her first. 
Lisa Stansfield, "Affection," Arista, her 

first. 
Conway Twitty, "The Very Best Of," 

MCA, his first. 
"Fiddler On The Roof" original-cast al- 

bum, RCA Victor. 
"Pretty Woman" soundtrack, EMI. 
"Teenage Mutant Ninja Turtles" sound- 

track, SBK. 
BOLD ALBUMS 

Rod Stewart, "Downtown Train /Selec- 
tions From The Storyteller Anthology," 
Warner Bros., his 15th. 

Heart, "Brigade," Capitol, its ninth. 
Depeche Mode, "Violator," Sire, its fifth. 
Robert Plant, "Manic Nirvana," Atlantic, 

his fifth. 
Stevie Ray Vaughan, "Live Alive," Epic, 

his fourth. 
Salt -N -Pepa, "Blacks' Magic," Next Pla 

teau, their third. 
Sinead O'Connor, "I Do Not Want What I 

Haven't Got," Ensign /Chrysalis, her second. 
Sir Mix -A -Lot, "Seminar," Nastymix, their 

second. 
"After 7," Virgin, its first 
Bell Biv DeVoe, "Poison," MCA, its fast. 
Return To Forever, "Romantic Warrior," 

Columbia, its first. 
Seduction, "Nothing Matters Without 

Love," Vendetta /A &M, its first 
Slaughter, "Stick It To Ya," Chrysalis, its 

first. 
"Wilson Phillips," SBK, its first. 
"Zebra," Atlantic, its first. 
"Pretty Woman" soundtrack, EMI. 
"Teenage Mutant Ninja Turtles" sound- 

track, SBK. 

PLATINUM SINGLES 

Salt -N -Peps, "Expression," Next Plateau, 
their second. 

BOLD SIN0II8 
Janet Jackson, "Escapade," A &M, her 

third. 
En Vogue, "Hold On," Atlantic, its first. 
Heart, "All I Wanna Do Is Make Love To 

You," Capitol, its first. 
Linear, "Sending All My Love," Atlantic, 

its first. 
Wilson Phillips, "Hold On," SBK, its first. 

Madonna Show In Toronto 
`Reviewed' for `Lewdness' 

OTTAWA- Madonna's lone Canadi- 
an stand on her Blonde Ambition 
Tour -three sold -out concerts at To- 
ronto's SkyDome May 27- 29-did not 
go without incident. 

Metropolitan Toronto police offi- 
cers "reviewed" the third concert fol- 
lowing a complaint of "lewdness" in 
the performance. Police say it was 
simply a routine review, something 
they do countless times a year follow- 
ing complaints. 

But Madonna's record company in 
Canada, WEA Music of Canada Ltd., 
said that police morality squad mem- 
bers tried moments before the third 
performance to order the superstar 
to alter the show. 

Police discount this version of the in- 

cident. They insist no morality squad 

officers were present. Instead, officers 
from one division visited the SkyDome 
to address a public complaint about the 
suggestiveness of the show. 

"They saw the show and there 
wasn't any reason for them to be 
there and they left," says Sgt. Rich- 
ard Dewhirst. 

The three -night stand drew front - 
page play in Toronto, including a pho- 
tograph of Madonna jogging with 
two bodyguards. Print and broadcast 
outlets carried the significant news 
that she had chipped a tooth on a mi- 
crophone and that a dentist had been 
called to her hotel to see if treatment 
was needed. Just a tiny chip, the den- 
tist observed, noting also how won- 
derful Madonna's skin was. 

KIRK LaPOINTE 

FOR WEEK ENDING JUNE 16, 1990 

Billboard. Hot 1011 SALES & AIRPLAY, 
A ranking of the top 40 singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot 100 Singles chart. 

fl g; 
SALES 

TITLE ARTIST 

ó 

1 1 POISON BELL BIV DEVOE 3 

2 2 HOLD ON WILSON PHILLIPS 2 

3 4 IT MUST HAVE BEEN LOVE ROXETTE 1 

4 9 STEP BY STEP NEW KIDS ON THE BLOCK 4 

5 7 HOLD ON EN VOGUE 11 

6 6 THE HUMPTY DANCE DIGITAL UNDERGROUND 12 

7 3 VOGUE MADONNA 5 

B 14 READY OR NOT AFTER 7 9 

9 5 ALL I WANNA DO IS MAKE LOVE TO YOU HEART 6 

10 10 NOTHING COMPARES 2 U SINEAD O'CONNOR 17 

11 11 00H LA LA... PERFECT GENTLEMEN 23 

12 8 ALRIGHT JANET JACKSON 7 

13 15 THE POWER SNAP 25 

14 16 CRADLE OF LOVE (FROM "FORD FAIRLANE ") BILLY IDOL 21 

15 12 SENDING ALL MY LOVE LINEAR 13 

16 13 TURTLE POWER PARTNERS IN KRYME 20 

17 19 RUB YOU THE RIGHT WAY JOHNNY GILL 19 

18 18 DO YOU REMEMBER? PHIL COLLINS 10 

19 20 UP ALL NIGHT SLAUGHTER 28 

20 21 I'LL BE YOUR SHELTER TAYLOR DAYNE 14 

21 23 NICETY MICHELLE 29 

22 24 I'LL SEE YOU IN MY DREAMS GIANT 24 

23 22 U CAN'T TOUCH THIS M.C. HAMMER 8 

24 28 CHILDREN OF THE NIGHT RICHARD MARX 15 

25 26 BABY, IT'S TONIGHT JUDE COLE 16 

26 - THE BALLAD OF JAYNE L.A. GUNS 34 

27 - SHE AIN'T WORTH IT GLENN MEDEIROS 18 

28 32 ENJOY THE SILENCE DEPECHE MODE 22 

29 17 I WANNA BE RICH CALLOWAY 36 

30 30 GIRLS NITE OUT TYLER COLLINS 27 

31 37 SITTIN' IN THE LAP OF LUXURY LOUIE LOUIE 26 

32 25 HOUSE OF PAIN FASTER PUSSYCAT 50 

33 27 EXPRESSION SALT -N -PEPA 46 

34 38 MENTIROSA MELLOW MAN ACE 33 

35 - CLUB AT THE END OF THE STREET ELTON JOHN 35 

36 31 ALWAYS AND FOREVER WHISTLE 39 

37 34 911 IS A JOKE PUBLIC ENEMY 101 

38 - NOTICE ME NIKKI 30 

39 29 DON'T WANNA FALL IN LOVE JANE CHILD 59 

40 40 "B" GIRLS YOUNG AND RESTLESS 54 

Y Y 
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AIRPLAY 
TITLE ARTIST 

4 
gg 

1 6 IT MUST HAVE BEEN LOVE ROXETTE 1 

2 4 HOLD ON WILSON PHILLIPS 2 

3 3 U CAN'T TOUCH THIS M.C. HAMMER 8 

4 1 VOGUE MADONNA 5 

5 7 POISON BELL BIV DEVOE 3 

6 2 ALRIGHT JANET JACKSON 7 

7 9 DO YOU REMEMBER? PHIL COLLINS 10 

8 10 STEP BY STEP NEW KIDS ON THE BLOCK 4 

9 5 ALL I WANNA DO IS MAKE LOVE TO YOU HEART 6 

10 11 CHILDREN OF THE NIGHT RICHARD MARX 15 

11 14 I'LL BE YOUR SHELTER TAYLOR DAYNE 14 

12 13 READY OR NOT AFTER 7 9 

13 12 BABY, IT'S TONIGHT JUDE COLE 16 

14 8 SENDING ALL MY LOVE LINEAR 13 

15 16 SHE AIN'T WORTH IT GLENN MEDEIROS 18 

16 20 ENJOY THE SILENCE DEPECHE MODE 22 

17 22 SITTIN' IN THE LAP OF LUXURY LOUIE LOUIE 26 

18 24 GIRLS NITE OUT TYLER COLLINS 27 

19 27 RUB YOU THE RIGHT WAY JOHNNY GILL 19 

20 18 I'LL SEE YOU IN MY DREAMS GIANT 24 

21 26 NOTICE ME NIKKI 30 

22 28 WHEN I'M BACK ON MY FEET AGAIN MICHAEL BOLTON 31 

23 17 TURTLE POWER PARTNERS IN KRYME 20 

24 31 HOLD ON EN VOGUE 11 

25 30 DARE TO FALL IN LOVE BRENT BOURGEOIS 32 

26 15 NOTHING COMPARES 2 U SINEAD O'CONNOR 17 

27 29 THE HUMPTY DANCE DIGITAL UNDERGROUND 12 

28 39 VISION OF LOVE MARIAN CAREY 38 

29 32 LOVE IS ALANNAH MYLES 40 

30 36 CRADLE OF LOVE (FROM "FORD FAIRLANE ") BILLY IDOL 21 

31 40 KING OF WISHFUL THINKING GO WEST 44 

32 21 YOUR BABY NEVER LOOKED GOOD IN BLUE EXPOSE 41 

33 38 WHEN I DREAM OF YOU TOMMY PAGE 43 

34 - YOU CAN'T DENY IT LISA STANSFIELD 37 

35 - MENTIROSA MELLOW MAN ACE 33 

36 - CLUB AT THE END OF THE STREET ELTON JOHN 35 

37 19 00H LA LA... PERFECT GENTLEMEN 23 

38 - DON'T GO AWAY MAD (JUST GO AWAY) MOTLEY CRUE 48 

39 - BAD OF THE HEART GEORGE LAMOND 45 

40 - KISS THIS THING GOODBYE DEL AMITRI 47 
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HOT 100 A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE (Publisher Licensing Org.) Sheet Music Dist. 

68 ALL AROUND THE WORLD (BMG, ASCAP /Block & 

Gilbert, ASCAP) HL 

6 ALL I WANNA DO IS MAKE LOVE TO YOU (Zomba, 

ASCAP) HL 

85 ALL THAT GLITTERS ISN'T GOLD (Red Instructional, 
ASCAP) CPP 

7 ALRIGHT (Black Ice, BMI /Flyte Tyme, ASCAP) WBM 

39 ALWAYS AND FOREVER (Almo, ASCAP /Rodsongs, 

ASCAP) CPP 

16 BABY, ITS TONIGHT (Coleision, BMI /EMI Blackwood, 
BMI) WBM 

45 BAD OF THE HEART (Mad -Lou, ASCAP /Andreula, 
ASCAP/Tosha, ASCAP / Barbosa, ASCAP /Hit & Hold, 

ASCAP) 

34 THE BALM OF JAYNE (AI Snug, BMI /Pri, ASCAP) 

WBM 

81 BANG BANG (Chez Ravel, BMI/Wild Wild West, 

BMI /CRGI, BMI) HL 

54 B GIRLS (P -Man, BMI) 
90 BLACK VELVET (Bluebear Waltzes, CAPAC /EMI 

Blackwood (Canada) , BMI /David Tyson, 

P.R.O. /Zomba, ASCAP) HL 

56 THE BLUES (Tony Toni Tone, ASCAP /Pri, ASCAP) 

WBM 

63 BOUNCE BACK (Ensign, BMI /Che, BMI /Curley Top, 

BMI) CPP 

93 CHAIN OF FOOLS (Pronto, BMI /Fourteenth Hour, 

BMI/Wamer- Tamerlane, BMI) 

15 CHILDREN OF THE NIGHT (Chi -Boy, ASCAP) CLM 

35 CLUB AT THE END OF THE STREET (Big Pig, 

ASCAP /Intersong -USA, ASCAP) HL 

76 COMING OF AGE (Ranch Rock, ASCAP/Tranquility 
Base, ASCAP /Broadhead, BMI) WBM 

55 COULD THIS BE LOVE (Robi -Rob, ASCAP/Virgin, 

ASCAP) 

70 COUNTING THE DAYS (Big Generic) 

21 CRADLE OF LOVE (FROM FORD FAIRLANE) (TCF, 

ASCAP /David Werner, ASCAP /EMI April, 
ASCAP /Boneidol, ASCAP /Chrysalis, ASCAP) CLM /HL 

62 CRUISING FOR BRUISING (Virgin, ASCAP) CPP 

32 DARE TO FALL IN LOVE (Ackee, ASCAP /Bourgeois 
Zee, ASCAP /Irving, BMI /Long Range, ASCAP /Dewhit, 
ASCAP) CPP/WBM 

49 DEADBEAT CLUB (Man Woman Together Now!, 

BMI /Irving, BMI) CPP 

48 DON'T GO AWAY MAD (JUST GO AWAY) (Motley 

Crue, BMI / Sikki Nixx, BMI /Mick Mars, BMI) WBM 

59 DON'T WANNA FALL IN LOVE (Radical Dichotomy, 

BMI) WBM 

91 DON'T YOU LOVE ME (P.Rossini /G.Bortolotti /D.Leoni) 
51 DOUBLEBACK (FROM BACK TO THE FUTURE PART 

III) (Hamstein, ASCAP /MCA, ASCAP) HL/WBM 

77 THE DOWNEASTER ALEXA (Joel, BMI) HL 

10 DO YOU REMEMBER? (Philip Collins, PRS /Hit And 

Run, ASCAP /Hidden Pun, BMI) WBM 

12 ENJOY THE SILENCE (Emile, ASCAP) 

46 EXPRESSION (Next Plateau, ASCAP /Sons Of K -oss, 

ASCAP) 

92 FOLLOW MY HEARTBEAT (Elliot Wolff, ASCAP/Virgin, 
ASCAP) 

86 GET A LIFE (Virgin, ASCAP) CPP 

27 GIRLS NITE OUT (Beyerson, BMI /Rossaway, 84 

BMI /Island, BMI/Tuff Cookie, BMI/Virgin Songs, BMI) 
CPP/WBM 

66 GOT TO TELL ME SOMETHING (EMI April, 80 

ASCAP /Maurice Starr, ASCAP) HL 

67 THE HEART OF THE MATTER (Cass County, 19 

ASCAP/Wild Gator, ASCAP /Ice Age, ASCAP) WBM 13 

72 HERE AND NOW (011ie Brown Sugar, ASCAP /EMI 
April, ASCAP /DLE, ASCAP) CPP /HL 18 

2 HOLD ON (Wilphill, ASCAP /EMI April, ASCAP /MCA, 
ASCAP / Aerostation, ASCAP) HL 

11 HOLD ON (2 Tuff- E -Nuff, BMI) 65 

50 HOUSE OF PAIN (Gypsy Fetish, ASCAP) CLM 

61 HOW CAN WE BE LOVERS (Mr. Bolton's, 
BMI / Realsongs, ASCAP / Desmobile, ASCAP /EMI April, 26 

ASCAP/Warner Chappell Music) HL/WBM 

12 THE HUMPTY DANCE (GLG Two, BMI /Pubhowyalike, 4 

BMI/Willesden, BMI) 
69 IF U WERE MINE (Prohibited, BMI /Fresh Force, BMI) 99 

58 IF WISHES CAME TRUE (Magnetic Force, 

ASCAP /Denna Charles, ASCAP /Another Strong Song, 87 

ASCAP /Sun Face, ASCAP) 

14 I'LL BE YOUR SHELTER ( Realsongs, ASCAP) WBM 42 

24 I'LL SEE YOU IN MY DREAMS (Itsall, BMI /Irving, 
BMI /Screen Gems -EMI, BMI /Mark Spiro, BMI) 83 

CPP/WBM 82 

1 IT MUST HAVE BEEN LOVE (FROM PRETTY WOMAN) 

(Jimmy Fun, BMI /EMI Blackwood, BMI) CLM 75 

36 I WANNA BE RICH (Epic /Solar, BMI /Calloco, 

BMI /Screen Gems -EMI, BMI /Jig -A -Watt Jams, BMI) 
HL/WBM 20 

78 JEALOUS AGAIN (Enough To Contend With, BMI /Def 
USA, BMI) 8 

44 KING OF WISHFUL THINKING (FROM PRETTY 

WOMAN) (Martin Page, ASCAP /Zomba, ASCAP) HL 28 

47 KISS THIS THING GOODBYE ( Theobalds, ASCAP) 38 

79 LET ME BE YOUR LOVER (Prohibited, BMI /Fresh 
Force, BMI) 5 

73 LOVE CHILD (Jobete, ASCAP /Stone Agate, BMI) CPP 

40 LOVE IS ( Bluebear Waltzes, CAPAC /EMI Blackwood 60 

(Canada) /David Tyson, CAPAC /Zomba, ASCAP) HL 

52 MAKE YOU SWEAT (WB, ASCAP /E /A, ASCAP /Keith 
Sweat, ASCAP /Rew, ASCAP/Vertim, ASCAP/Whole 53 

Nine Yards, ASCAP) WBM 

33 MENTIROSA (Varry White, ASCAP) 43 

71 MY KINDA GIRL (Hip Trip, BMI /Near, BMI /Green 

Skirt, BMI) 31 

29 NICETY (Ruthless Attack, ASCAP) 

17 NOTHING COMPARES 2 U (Controversy, ASCAP/WB, 74 

ASCAP) WBM 

30 NOTICE ME (Stikki Ikki, ASCAP /Padavon, BMI) 89 

23 00H LA LA (I CAN'T GET OVER YOU) (EMI April, 

ASCAP /Maurice Starr, ASCAP) HL 37 

3 POISON (Hi- Frost, BMI) 41 

64 POSSESSION (Wild Crusade, ASCAP /Chappell & Co., 

ASCAP /Frisco Kid, ASCAP /Ricky Lynn Phillips, BMI) 
HL 

25 THE POWER (Intersong, ASCAP /Fellow, BMI /Songs Of 

Logic, BMI /House Of Fun, BMI) HL 

57 PURE (Chrysalis, ASCAP) CLM 

9 READY OR NOT (Epic /Solar, BMI /Kear, BMI) HL 

88 THE RIGHT COMBINATION (Ensign, BMI /famous, 
ASCAP) 

RISE TO IT (Stanley World, ASCAP /Hori 
Prod. America, ASCAP /Ellymax, ASCAP /Oppernockity 
Tunes, BMI) 
ROOM AT THE TOP (Colgems -EMI, ASCAP /EMI April, 

ASCAP /Ultrawave, ASCAP) HL/WBM 
RUB YOU THE RIGHT WAY (Flyte Tyme, ASCAP) WBM 

SENDING AU. MY LOVE (Turkishman, BMI /Pennachio, 
BMI) CPP 

SHE AIN'T WORTH IT (Tom Sturges, ASCAP /Chrysalis, 
ASCAP /Bobby Brown, ASCAP /Unisity, ASCAP /EMI 
April, ASCAP) HL/CLM 

SHOW ME (WB, ASCAP /E/A, ASCAP /Make It Big, 

ASCAP /Chicago Bros., BMI/Warner- Tamerlane, BMI) 
WBM 

SITTIN' IN THE LAP OF LUXURY (Louie Louie, 

ASCAP /CRGI, BMI /Lorna Lee, BMI) HL 

STEP BY STEP (Maurice Starr, ASCAP /EMI April, 

ASCAP) HL 

TAKE IT TO HEART (Realsongs, ASCAP /Genevieve, 

ASCAP) WBM 

THAT'S THE WAY OF THE WORLD (Colgems -EMI, 

ASCAP /EMI Blackwood, BMI) HL/WBM 

THIS OLD HEART OF MINE (Stone Agate, BMI /lobate, 
ASCAP) CPP 

THIS & THAT (Bafail, BMI /Careers, BMI) HL 

TIME AFTER TIME (Timmy T, BMI /Bedroom, BMI) 
WBM 

TOMORROW (A BETTER YOU, BETTER ME) (Kidada, 

BMI/Warner- Tamerlane, BMI /Hee Bee Dooinit, 
ASCAP/WB, ASCAP /Black Chick, ASCAP) WBM 

TURTLE POWER (EMI Blackwood, BMI /Kikinit, BMI) 
HL 

U CAN'T TOUCH THIS ( Jobete, ASCAP /Stone City, 

ASCAP /Stone Diamond, BMI /Bust -It, BMI) CPP 

UP ALL NIGHT (Topless, BMI/Chrysalis, BMI) CLM 

VISION OF LOVE (Vision Of Love, BMI /Been Jammin', 
BMI) 
VOGUE (WB, ASCAP /Blue Disque, ASCAP/Weoe Girl, 
ASCAP /Lexor, ASCAP) WBM 

WELCOME TO THE REAL WORLD (Radical Dichotomy, 
BMI/Warner- Tamerlane, BMI /Brett And Peter, BMI) 
WBM 

WHAT IT TAKES (Swag, ASCAP /Desmobile, 
ASCAP /EMI April, ASCAP) HL 

WHEN I DREAM OF YOU (Warner- Tamerlane, 

BMI /Doraflo, BMI /Page Three, BMI) WBM 

WHEN I'M BACK ON MY FEET AGAIN (Realsongs, 

ASCAP) WBM 

WHIP APPEAL (Epic /Solar, BMI /Kear, BMI /Jenne -A- 

Bug, ASCAP) HL 

WITHOUT YOU (Motley Crn, BMI /Sikki Nixx, 

BMI /Mick Mars, BMI) WBM 

YOU CAN'T DENY IT (Big Life, PRS) 

YOUR BABY NEVER LOOKED GOOD IN BLUE 

(Realsongs, ASCAP) WBM 
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by Michael Ellis 
SWEDISH DUO ROXETTE JUMPS over American trio Bell Biv De- 
Voe to capture the No. 1 slot with "It Must Have Been Love" (EMI). It is 
also No. 1 in airplay points, while "Poison" by Bell Biv DeVoe (MCA) 
holds at No. 1 in sales and is certified platinum. "Poison" is held back 
because it is only No. 5 in airplay, although gaining; overall, it holds at 
No. 3 with a bullet. "Hold On" by Wilson Phillips (SBK) loses a few 
points and slips to No. 2. "Step By Step" by New Kids On The Block 
(Columbia) shoots from No. 8 to No. 4, with massive point gains, and is 
likely to hit No. 1 next week, although Roxette's single has a chance to 
hold if it continues to gain points. 

THE CHART IS JAMMED all the way from No. 9 to No. 35, with 20 
bulleted singles in 27 slots. By contrast, in the lower half the chart is 
relatively "loose," with only two bullets between Nos. 64 and 79. So, in 
the teens and 20s several records are held back. "The Humpty Dance" 
by. Digital Underground (Tommy Boy) gains points without moving up 
the chart for the second week in a row. This week it is held at No. 12 as 
even stronger records jump over it. "I'll See You In My Dreams" by Gi- 
ant (A &M) is actually pushed down from No. 20 to No. 24 despite a small 
point gain. "Rub You The Right Way" by Johnny Gill (Motown) is 
among the 10 most -added records at radio with 28 adds, but moves only 
two places to No. 19. A dozen stations are reporting "Rub" in their top 
five, including a No. 1 report from Y108 Denver, and jumps of 11 -5 at 
WWCK Flint, Mich., and 6-4 at KMEL San Francisco. "Girls Nite Out" 
by Tyler Collins (RCA) also is held to a two-place jump, to No. 27, de- 
spite 22 radio adds and such good moves as 14 -8 at Energy 96.5 Houston, 
6-4 at KZZP Phoenix, and 9-5 at I94 Honolulu. 

THE MOST -ADDED RECORD at radio, and the Hot Shot Debut, is "If 
Wishes Came True" by Sweet Sensation (Ateo), with an impressive No. 
58 debut fueled by 81 adds. It's already No. 18 at Q106 San Diego. Sec- 
ond most added, and also a ballad by a trio that has previously scored 
high on the chart with dance records, is "Could This Be Love" by Seduc- 
tion (Vendetta). It zooms 33 places to No. 55, the biggest jump on the 
chart, aided by 59 adds and an early jump of 15-12 at KEZB El Paso, 
Texas. One of the five most added didn't even hit the chart, coming in 
just below No. 100 in points: "The Girl I Used To Know" by U.K. band 
Brother Beyond (Capitol). Look for a healthy debut next week. 

THREE NEW ARTISTS MAKE their chart debuts this week. It's rare 
for a Japanese artist to hit the American Hot 100, but Japanese super- 
star Seiko enters at No. 88, in a duet with New Kid Donnie Wahlberg: 
"The Right Combination" (Columbia). From the other side of the world, 
the "Italo-house" band the 49ers makes its Hot 100 bow at No. 91 with 
"Don't You Love Me" (4th & B'way). Closer to home, Los Angeles -based 
rock quintet Little Caesar, named after a 1930 Edward G. Robinson 
gangster film, hits the Hot 100 at No. 93 with a cover of the Aretha 
Franklin classic "Chain Of Fools." It's the first Hot 100 single also for 
the new Geffen spinoff label DGC. 

HOT 100 SINGLES ACTION 
RADIO MOST ADDED 

IF WISHES CAME TRUE 

PLATINUM/ 
GOLD 
ADDS 

28 REPORTERS 

SILVER 
ADDS 

54 REPORTERS 

BRONZE/ 
SECONDARY 

RODS 
168 REPORTERS 

TOTAL TOTAL 
ADDS ON 

250 REPORTERS 

SWEET SENSATION Arco 9 18 54 81 94 
COULD THIS BE LOVE 
SEDUCTION VENDETTA 6 11 42 59 109 
POSSESSION 
BAD ENGLISH EPIC 3 3 50 56 103 
MY KINDA GIRL 
BABYFACE SOLAR 6 12 37 55 58 
THE GIRL I USED TO KNOW 
BROTHER BEYOND CAPITOL 3 3 33 39 39 
VISION OF LOVE 
MARIAM CAREY COLUMBIA 3 10 23 36 187 
THE RIGHT COMBINATION 
SEIKO COLUMBIA 5 6 22 33 37 
RUB YOU THE RIGHT WAY 
JOHNNY GILL MorowN 3 1 24 28 159 
DON'T GO AWAY MAD... 
MOTLEY CRUE ELEKTRA 2 5 20 27 139 
BAD OF THE HEART 
GEORGE LAMONDCOLUMBIA 3 1 20 24 96 
Radio Most Added is a weekly national compilation of the ten records most added to the playlists 
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 
cally as changes are made, or is available by sending a self -addressed stamped envelope to: 
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 
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¡HE Q BES! WAYS IO 

LITE li UP IN 1990. 

-1--:-------- 

Live it up with the fantastic new single from 

CROSBY, STILLS & NASH, "Live I t Up." 
From their new album of the same name. 

Management: Bill Siddons for Siddons & Associates 
Gerry Tolman for Management Network 

On Atlantic Records, ;asset `es and Compact Discs. 
1990 AIIon11<Re-ordny WJ 
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LABEL VIDEO UNITS MOVE BEYOND MUSIC 
(Continued from page 5) 

video product because that's our 
base," Hersch says. "We are working 
with a number of groups and are go- 
ing to be a lot more creative with 
longer forms. But once we get the ba- 
sic business organized, there are a lot 
of areas that we are looking at" 

Among the areas being scruti- 
nized, according to Hersch, are video 
magazines and children's video. 

"We're looking at video magazines, 
mostly targeted at very distinct de- 
mographic groups." As for kid video, 
Hersch says, "it's a very attractive, 
but difficult market. It's very com- 
petitive, but it's a growing market." 

Hersch says that "if things go ac- 
cording to schedule, we'll have non- 
music programming out by Christ- 
mas." 

PolyGram Music Video is looking 
at a somewhat longer time frame be- 
fore introducing nonmusic product, 
according to Shults. "There isn't real- 
ly a steady flow of music video prod- 
uct to retailers right now, which is 
one reason we're looking at other ar- 
eas," he says. "But for the first year, 
we will concentrate on music video." 

Both executives stress that their 
labels' existing relationships with rec- 
ord /video combo chains -an increas- 
ingly important component of the 
sell -through market - provide an at- 
tractive distribution base from which 
to launch their expanded program of- 
ferings. 

Aside from their expansion plans, 
the Atlantic and PolyGram execu- 
tives are also seeking to enhance 
their labels' commitment to longform 
music video, primarily by promoting 
the simultaneous release of albums 
and related music video product. 

"We look at [video] as another con- 
figuration: CD, cassette, home vid- 
eo," Hersch says. "Right now, the 
whole [record] business is really ori- 
ented toward an audio release. Video 
is looked on as promotion, not as a 
profit center unto itself. We have to 

change how the industry looks at it." 
One way Hersch hopes to change 

that is by avoiding straight clip com- 
pilations. "The way we look at it, the 
visual side of the album is a whole 
other dimension the consumer is look- 
ing for. It doesn't just have to be 

`We are going 
to be a lot more 

creative with 
longer forms' 

what's on MTV or VH -1." 
Hersch says A*Vision longforms 

will include lifestyle features, inter- 
views, and behind -the -scenes footage 
of the band. "It's a matter of getting 
to know the artist better," he says. 
"Video is a reflection of the group 
just as much as the audio." 

By not relying on clips produced 
for promotional purposes, moreover, 
the labels will be able to release more 

longform product at the same time 
the album is released. 

"One problem has always been 
that the promotion people don't know 
what the second and third singles off 
an album will be, so they don't pro- 
duce videos for them right away," 
Shults says. "By the time they figure 
it out, and the clips have been played 
out on MTV and are ready to be re- 
packaged, the album is off the charts. 
But if a longform only included the 
first clip, which is usually ready by 
the time the album is out, along with 
other material, you could release it 
right away." 

Another area that needs attention, 
according to Shults, is pricing. "As 
the market broadens, I think we can 
get much more aggressive with pric- 
ing," he says. PolyGram is currently 
readying the release of longforms 
from Kentucky Headhunters and 
Kathy Mattea, both of which will be 
priced at $9.95. 

"We want to make sure we get into 
the racks and the Targets of the 
world with this product," Shults says. 

`STEP BY STEP' RUNNING AWAY AT RETAIL 
(Continued from page 6) 

short of topping Madonna's total 
first week sales at the chain. 

At 178 -unit, Durham, N.C.-based 
The Record Bar, Jim Thompson, 
senior product manager, reports the 
chain sold 4,500 cassettes, 350 CDs, 
and 1,300 videos on the first day. 

"The only other record that may 
have sold as much the first day out, 
from a dollar standpoint, may have 
been the Bruce Springsteen boxed 
set," Thompson says. Other dealers 
mentioned Springsteen's album but 
only in the context of saying the 
New Kids eclipsed its sales. Also, 
after the initial surge, sales of the 
Springsteen album cooled consider- 
ably. 

While no one expects "Step By 
Step" to sustain first -day sales vol- 
ume, dealers say the album should 
have a long shelf life. 

The dealers anticipated the initial 
demand on the album but have been 
surprised by the big video numbers. 
"On the tape and CD we did fine, 
but we had to reorder the video," 
says Record World's Imber. "We 

MGM /UA GOING TO THE 'DOGS' FOR THE FOURTH QUARTER 
(Continued from page 5) 

ber. Industry speculation is ram- 
pant that the release will include a 
major tie -in, particularly in light of 
the highly successful Turtles pro- 
motion by Burger King earlier this 
year involving four animated Tur- 
tles titles. 

Despite the stiff competition, 
MGM /UA executives were careful 
to note that the marketing strategy 
for "All Dogs" was not designed to 
move every duplicated copy into the 
distribution pipeline at the begin - 
ning-a sell- through approach that 
has drawn fire from retailers and 
distributors. 

"We are in the reorder business," 
MGM /UA sales VP Dave Bishop 

Super Club N.Y. Launching 
$157 Mil Stock Offering 

BY MARC MAES 

ANTWERP, Belgium -Super Club 
N.V., operator of Belgium's largest 
chain of video stores and a video 
distribution service, has launched a 
$157 million stock offering to fund 
its rapid expansion. 

One million shares are offered to 
existing stockholders only, and Su- 
per Club says 75% of the new stock 
issue has already been bought. The 
price of the remainder is set be- 
twéen $156 and $162. 

Super Club also operates several 
home entertainment companies in 
the U.S., including the Record Bar 
and Turtle's music and home video 
retail chains; Best Video, a distribu- 
tor; and Movietime /Alfalfa and Vid- 
eo Towne Entertainment, video 
rental chains. 

The company also will issue 2 mil- 
lion convertible 31/2-year bonds at a 
fixed price of $176.30, redeemable 
for stock on a one -for -one basis 
from Feb. 1, 1992. 

Super Club is additionally creat- 
ing 500,000 warrants to be taken up 
by key stockholders at $354 each, 
beginning January 1991. These are 

intended as protection against take- 
over bids. 

Super Club has been subject to 
recent criticism of its financial 
structuring, and has taken full - 
page advertisements in the enter- 
tainment trade press to clarify its fi- 
nancial results for the fiscal year 
ended January 1990. 

Super Club asserts the results 
"are consolidated, audited, and ap- 
proved without any reservation" by 
KBMG, the accountancy firm that 
audited them. KBMG endorses the 
statement, although the allegations 
released to the media were under a 
KBMG letterhead and written by a 
former employee. 

Referring to the rumors, Super 
Club managing director Maurits de 
Prins says, "We've been expecting 
this for over two years. This is a 
business war and we will take legal 
action against those behind it" 

The allegations surfaced a week 
after de Prins announced the com- 
pany's net income of $34.5 million 
on sales of $317.9 million in 1989, 
compared with $8.8 million in prof- 
its on revenues of $96.6 million for 
1988. 

said. "We know what the upside is 
for 'All Dogs,' but we have no inten- 
tion of shipping it all out on street 
date." 

While he declined to disclose 
MGM /UA's ultimate goal for the ti- 
tle, O'Shea said, "If you ask retail- 
ers the one [fourth -quarter] title 
they don't have excess numbers on, 
it's 'Wizard.' We will not force prod- 
uct down anyone's throat." 

MGM /UA released a special 50th 
anniversary edition of "The Wizard 
Of Oz" last year that also featured 
a tie -in and rebate offer from 
Downy. 

For "All Dogs," MGM /UA and 
Downy have developed two sepa- 
rate TV commercials as part of a 
planned $13 million TV advertising 
campaign beginning on street date 
and running through Christmas. 

The first of the two spots fea- 
tures animated characters from the 
film trumpeting the benefits of 
Downy and tagging the rebate of- 
fer; it is designed to promote gener- 
al consumer awareness of the title's 
release. The second, slated to run 
later in the campaign, promotes the 
"gift- giving aspects" of the title. 

"We did a lot of research during 
'Wizard' which showed we needed 
to focus more on the gift- giving as- 
pects of video," MGM /UA market- 
ing VP Ralph Tribby said. "We 

shared the results of that research 
with Downy which led to the cre- 
ation of the two different spots." 

MGM /UA will, offer the title as 
part of a 48 -piece floor merchandis- 
er that can be broken up into two 24- 
piece floor or counter displays. The 
studio will also provide retailers 
with three different merchandising 
stickers promoting the pride either 
before or after the rebate. 

"Different stores like to do it dif- 
ferent ways," Bishop said. "Some 
like to promote $19.98 after the $5 
rebate while others prefer $24.98 
plus a $5 rebate." 

Procter & Gamble will use its own 
sales force to place point- of -pur- 
chase displays promoting the rebate 
in its own accounts. According to 
Bishop, MGM /UA's sales force will 
"co- ordinate with the Downy sales 
force so that the rackjobber or who- 
ever services the supermarket [with 
video] can co- ordinate with Downy." 

The release of "All Dogs Go To 
Heaven" will also mark the first 
time MGM /UA will make a title 
available in all software formats si- 
multaneously. In addition to the 
standard VHS version, the title will 
be available on CLV and CAV laser - 
disk, Super -VHS, and 8mm. The re- 
bate will be available only for the 
conventional VHS version, howev- 
er. PAUL SWEETING 

are scrambling around, trying to 
get more product" 

At Record Bar, the "Step By 
Step" video tripled the first -day vol- 
umes of the "Hangin' Tough Live" 
video and quadrupled "The Little 
Mermaid," according to video buyer 
Bev Paul. Spec's Barr adds that the 
only video that did as well on the 
first day as the current New Kids 
was "E.T." 

"The smartest thing [CBS] ever 
did was using the video as a third 
configuration," and making it avail- 
able on street date, says David Cur- 
tis, marketing manager at 18 -unit, 
Woburn, Mass.-based Lechmere. "It 
was a brilliant marketing maneuver 
that worked well." A CBS spokes- 
woman says the company shipped 
more than 500,000 units of the "Step 
By Step" video. The group's two 
previous videos have been certified 
as million sellers, the first music 
videos to hit that plateau (see story, 
page 8). 

The main criticism, Lechmere's 
Curtis notes, leveled at the New 
Kids in the past has been that the 
band appeals mostly to young teen- 
age girls. He adds, however, that 
" 'Step By Step' will have a broader 
appeal than previous [New Kids] al- 
bums. It's a New Kids album that 
parents can listen to as well." 

But so far, most chains report 
that cassettes, the configuration 
preferred by young listeners, are 
greatly outselling CDs, which older 
listeners generally prefer. Spec's 
sold almost 10 times as many "Step 
By Step" cassettes as CDs on June 
5, according to Barr. 

Despite the overwhelming re- 
sponse to the latest release, dealers 
report that older New Kids albums 
or videos have not seen their sales 
revived in any noticeable manner. 
This indicates to dealers that most 
fans already have the Kids audio 
and video releases in their collec- 
tions. 

Some retailers fueled fan expec- 
tations for the new album through 
promotions. For instance, The Rec- 
ord Bar had a prerelease listening 
party at some of its locations. In 
Skokie, Ill., Sound Warehouse 
stayed open until midnight to get a 
head start on selling the album. La- 
beling their promotion a "pajama 
party," store employees dressed in 
pajamas and a special New Kids 
nightshirt. "We had 750 people in 
the store," says Mike Kauffman, re- 
gional advertising coordinator for 
the 135 unit, Dallas -based chain. 
"We had girls who camped out from 
1 p.m. to midnight on June 4." 

GOODTIMES' 'PETER PAN' RELEASE WILL HAVE NESTLE TIE -IN 
(Continued from page 5) 

also releasing a version of "Peter 
Pan" in the fall. 

GoodTimes plans an Aug. 28 re- 
lease of its live- action version of the 
Sir James Barrie story, which fea- 
tures actress Mary Martin in the title 
role. On Sept. 21, Disney will release 
its classic animated version of the 
story, backed by a tie -in with Nabisco 
crackers (Billboard, May 26). Both 
versions will be priced at $24.98. 

In a related announcement, Cayre 
revealed that RCA /Columbia will 
join in the distribution of GoodTimes' 
version of "Pan," handling sales to 
the specialty store market. 

As part of the tie-in, Nestlé will of- 
fer consumers a $5 rebate on Good- 

Times' "Pan," reducing the effective 
price to $19.98. The offer will be pro- 
moted through advertising for Nes- 
tlé's Raisinets brand chocolate-cov- 
ered raisins, and on the back of 1.5 
million -2 million supermarket -size 
boxes of Raisinets. Nestlé will also 
sponsor a Sunday newspaper insert 
in September. 

A 30- second commercial for Raisin - 
ets will appear at the beginning of 
the GoodTimes tapes. 

Disney's "Pan" will sport a $5 re- 
bate from Nabisco, but there is no 
commercial from Nabisco on the 
tape. 

The Nestlé tie -in will also involve 
joint sales calls by Nestlé and Good- 

Times' sales forces, according to Paul 
Argay, associate business director 
for Nestlé Foods Corp. "We're going 
to try to get Raisinets into video 
stores," Argay says. "We think 
there's a natural connection between 
movies and Raisinets." 

Argay said the $5 rebate will be 
"jointly redeemed" by GoodTimes 
and Nestlé. Consumers will redeem 
their coupons through the mail, elimi- 
nating any administrative headaches 
for retailers. 

In addition to the offer on Raisin - 
ets boxes, a rebate coupon will be 
packed into each tape. 

PAUL SWEETING 
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Compiled from a national 

TITLE 
sample of radio playlists. 

ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

ED 1 1 8 

* * No.1 * * 
DO MBER? PHIL COLLINS 
ATLAYONTIC 

U 
7 -87955 
REME 

3 weeks at No. 1 

2 3 9 
CLUB 

53818 
AT THE END OF THE STREET ELTON JOHN 

MCA 

3 3 2 13 
HOLD ON 
58K07322 

WILSON PHILLIPS 

® 4 8 9 EMI Aó28á 50283 
BEEN LOVE ROXETTE 

O 9 10 7 
WHEN SOMETHING IS WRONG WITH MY BABY L. RONSTADT 
ELEKTRA 4 -64968 

6 7 7 11 
SAVE 

R GROS. 7 -19866 
FLEETWOOD MAC 

% 13 13 7 
CHILDREN OF THE NIGHT RICHARD MARX 
EMI 

8 8 5 
12 THIIS OBLDD HE OF MINE ROD STEWART /RONALD ISLEY 

9 6 6 12 
ALL I WANNA DO IS MAKE LOVE TO YOU 
CAPITOL 44507 

HEART 

YOUR lU 12 12 10 
BABY NEVER LOOKED GOOD IN BLUE EXPOSE 

ARISTA 2011 

WHEN 11 15 21 4 
I'M BACK ON MY FEET AGAIN MICHAEL BOLTON 

COLUMBIA 38.73342 

12 5 4 12 
NOTHING COMPARES 2 U SINEAD O'CONNOR 
ENSIGN 23488/CHRYSALIS 

13 14 16 9 
THROUGH THE TEST OF TIME 
GRP 3032 

PATTI AUSTIN 

14 O 
16 18 5 

TAKE IT TO HEART MICHAEL MCDONALD 
REPRISE 4 -19828 a O 

27 32 3 
CUTS BOTH WAYS 
EPIC 34.73395 

GLORIA ESTEFAN 

16 10 9 16 
THE HEART OF THE MATTER DON HENLEY 
GEFFEN 4 -19898 

1/ C 
22 23 6 

DARE TO FALL IN LOVE BRENT BOURGEOIS 
CHARISMA 4 -98971 

Ct 29 38 3 
VISIION 

OF 
7LOVBE MARIAH CAREY 

19 18 22 8 THE MDOWNEASTER "ALEXA" BILLY JOEL 

20 11 11 10 
PUT oIT THERE PAUL MCCARTNEY 

BABY 21 24 25 8 
ITS TONIGHT JUDE COLE 

REPRISE 4 -19869 

22 28 33 5 
READY OR NOT AFTER 7 
VIRGIN 7.98995 

23 25 26 7 
VOGUE MADONNA 
SIRE 7- 19863 /WARNER BROS. 

24 17 15 14 
ALL AROUND THE WORLD 
ARISTA 9928 

LISA STANSFIELD 

25 19 14 15 
CRUISING FOR BRUISING 
EPIC 34.73239 

BASIA 

26 21 20 8 
I WANNA BE RICH GALLOWAY 
SOLAR 4- 74005 /EPIC 

27 23 19 21 
LOVE WILL LEAD YOU BACK 
ARISTA 9938 

TAYLOR DAYNE 

.O.pp 
LO 6 

DRIVING EVERYTHING BUT THE GIRL 
Minn-87983 

,O.,rrt, G7 34 36 4 
I'LL BE YOUR SHELTER TAYLOR DAYNE 
ARISTA 2005 

30 26 24 14 
IF I KNEW THEN WHAT I KNOW NOW 
REPRISE 7 -19972 

KENNY ROGERS 

31 20 17 15 
HOW CAN WE BE LOVERS MICHAEL BOLTON 
COLUMBIA 38 -73257 0 33 37 4 
(IT'S THE) OLD LOVE SMOKEY ROBINSON 

33 31 27 27 
HERE AND NOW 
EPIC 34 -73029 

LUTHER VANDROSS 

34 32 28 18 COLLUMBIA 
IT LIKE WAS REGINA BELLE 

I 35 42 49 3 

** *POWER PICK * ** 
DON'T HAVE THE HEART JAMES INGRAM 

WARNER BROS. 4 -19911 

36 36 29 17 
EVERYTHING YOU TOUCH 
MOTOWN 2031 

SMOKEY ROBINSON 

37 35 31 ..- LL 

MY 
7LIFE 

LINDA RONSTADT /AARON NEVILLE 

38 38 35 2(1 
BLACK VELVET 
ATLANTIC 4 -88742 

ALANNAH MYLES 

39 49 - 2 SHOW ME 
4 -64978 

HOWARD HEWETT 
ELEKTRA 

40 NEW 1 

***HOT SHOT DEBUT*** 
NOTICE ME NIKKI 
GEFFEN 4.19946 

41 NEW 1 
BPABá YOU'RE MINE BASIA 

42 40 39 9 sSOLAIR APP L 
007/EPIC 

BABYFACE 

® 47 - 2 
1A321)401:4 A WIRE THE NEVILLE BROTHERS 

44 39 40 5 
THIS & THAT MICHAEL PENN 
RCA 9180 

45 46 - 2 
LOVE CHANGES EVERYTHING SARAH BRIGHTMAN 
POLYDOR 877 352 -4 

46 50 45 30 
ANY OTHER FOOL 
ELEKTRA 7 -69254 

SADAO WATANABE /PATTI AUSTIN 

47 44 48 IF YOU REMEMBER ME BARRY MANILOW 
ARISTA 9948 

48 43 42 20 
HAVE A HEART 
CAPITOL 44501 

BONNIE RAITT 

49 41 44 27 
HERE WE ARE 
EPIC 34 -73084 

GLORIA ESTEFAN 

50 37 34 6 
CRYING IN THE CHAPEL PETER BLAKELEY 

44517 AP 

O Products with the greatest airplay gains this week. Videoclip availability. 

MILLI VANILLI, BROWN, ABDUL SCORE AGAIN WITH REMIX ALBUMS 
(Continued from page 8) 

Retailers said the Abdul package is 
selling particularly well. "We weren't 
exactly sure how it was going to do," 
says Tom Jacobson, head buyer for 
the 27 -store, Chicago-based Rose Re- 
cords chain. "We thought the public 
might have OD'd on Paula, but it has 
done very good for us. Milli is anoth- 
er story. We've had it about two 
weeks, but we haven't seen the re- 
sponse that Paula and Bobby Brown 
have gotten." 

Cindy Barr, director of purchasing 
and product manager of the 56 -store, 
Miami -based Spec's Music web, 
attributes the success of the Abdul 
remix collection to the fact that radio 
has been playing "Knocked Out" as a 
recurrent. 

Barr says the Abdul package is 
outselling the Milli Vanilli release by 
more than two-to-one, but predicts 
the Milli album will have longer legs, 
since it contains the four new tracks. 

"It is a good way to keep an artist 
out there," Barr says. However, she 
notes if maxicassette singles contin- 
ue to pick up sales, they could hurt 
future remix albums. 

Howard Appelbaum, VP market- 
ing at the 33 -unit Kemp Mill Records 
in Beltsville, Md., says the chain has 
also had success with the Abdul re- 
mix album. "Obviously Virgin is see- 
ing extra sales, and therefore so are 
we, so we like it." 

Not all retailers are ecstatic, how- 
ever. "It's definitely not a guaran- 
teed thing," says Mitch Perliss, direc- 
tor of purchasing for Los Angeles - 
based Show Industries, which 
operates the 76 -store Music Plus 
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chain. "It's hit and miss, and the few- 
er and farther between the better." 

Brown's "Dance! ... Ya Know It!" 
wasn't the first successful remix al- 
bum. Madonna's "You Can Dance" 
reached No. 14 in January 1988 and 
has sold more than a million copies. 
Billy Idol's "Vital Idol" reached No. 
10 in 1987 and went platinum. Nu- 
merous other artists also have issued 
remix albums. 

In the case of the Abdul package, 
Virgin senior VP /GM Jim Swindell 
acknowledges the possibility of over- 
exposure but says the problem can be 
avoided by not working a single. 

"We're very, very careful not to let 
[the remix package] be perceived as a 
new Paula Abdul album," he says. 

Swindell says the possible inclusion 
of new tracks was discussed, but the 
idea was nixed. "We talked about it, 
but then we run the risk of overex- 
ploiting it. There will be a new Paula 
Abdul project and we don't want this 
to get in the way." He says a new stu- 
dio album will probably be released 
by early 1991. 

According to Swindell, two-thirds 
of the "Shut Up And Dance" sales 
have been on cassette, one -third on 
CD, and only 3% on vinyl. 

MCA's Silas, who compiled the 
Bobby Brown remix collection and 
Jody Watley's "You Wanna Dance 
With Me ?" which didn't fare as well, 
says the Brown album was success- 
ful because it sounded familiar. 

"We kept it as familiar as possi- 
ble," he says. "We re-edited some of 
the tracks so there was some differ- 
ence and sequenced it in a way that 

made it have a real party feel." 
According to Silas, if a budget is 

kept low on a remix album, it is "a 
definite profit center." For example, 
Silas says the Watley album made "a 
healthy profit for all involved" on 
sales of about 300,000 units. 

Arista senior director of national 
sales, Lauren Moran, is hopeful that 
previously unreleased tracks will 
help Milli Vanilli's "The Remix Al- 
bum" get exposure at radio. No offi- 
cial single has been released, Moran 
says, but radio is being serviced with 
a promo CD containing some of the 
remixes featured on the album. 

"The band has been on tour exten- 
sively for the last couple of months," 
she says. "We thought there was a 
demand for a new record with such 
extensive touring." 

Radio has been cool toward the re- 
mixes. According to KRBE Houston 
PD Adam Cook, the Milli Vanilli al- 
bum isn't testing well, while the Abd- 
ul album features mixes that are too 
long for top 40 radio. Besides, Cook 
says, both artists are being burnt. 
"Milli Vanilli and Paula Abdul have 
really hurt the variety factor at top 
40," he says. "I'm not so sure we 
have to hear them [again]." 

WTFX (The Fox) Madison, Wis., 
however, was receptive to the Abdul 
release. The station held a "Shut Up 
And Dance Weekend" promotion pri- 
or to the album's release, when it 
gave away copies on special Fox 
"Shut Up And Dance" T- shirts. 

Assistance in preparing this story 
was provided by Sean Ross. 

Billboard. CROSSOVER RADIO AIRPLAYTM 

e 
i TOP 40 /DANCE 

TITLE Based on airplay reports from stations ARTIST 
combining top 40, dance and urban music. 

0 2 POISON BELL BIV DEVOE 
MCA 53772 

1 VOGUE MADONNA 
SIRE 7- 19863/WARNER BROS. 

4 U CANT TOUCH THIS M.C. HAMMER 
CAPITOL V -15571 

O 6 STEP BY STEP NEW KIDS ON THE BLOCK 
COLUMBIA 38-73343 

5 READY OR NOT AFTER 7 
VIRGIN 7 -98995 

3 ALRIGHT JANET JACKSON 
A &M 1479 o 

WO 
7 MENTIROSA MELLOW MAN ACE 

CAPITOL 44533 

V, 11 
RUB YOU THE RIGHT WAY JOHNNY GILL 
MOTOWN 2045 

O 10 
HOLD ON EN VOGUE 
ATLANTIC 7 -87984 

9 THE HUMPTY DANCE DIGITAL UNDERGROUND 
TOMMY BOY 7944 

GO 14 SHE AIN'T WORTH IT GLENN MEDEIROS /BOBBY BROWN 
MCA 53831 

ioi 16 GIRLS NIGHT OUT TYLER COLLINS 
RCA 9174 

will 13 
NOTICE ME NIKKI 
GEFFEN 4 -19946 0 19 THE POWER SNAP 
ARISTA 2013 

12 
BAD OF THE HEART GEORGE LAMOND 
COLUMBIA 38 -73339 

lg SITTIN' IN THE LAP OF LUXURY LOUIE LOUIE 
WTG 31- 73266/EPIC 

17 
NICETY MICHELLE 
RUTHLESS 7- 98980/ATCO 

wig 22 
fT MUST HAVE BEEN LOVE ROXETTE 
EMI 50283 

m 25 I'LL BE YOUR SHELTER TAYLOR DAYNE 
ARISTA 2005 

1:11 

15 
SENDING ALL MY LOVE LINEAR 
ATLANTIC 7 -87961 

el 
26 ENJOY THE SILENCE DEPECHE MODE 

SIRE 4 -19885 /REPRISE 

0 28 YOU CANT DENY IT LISA STANSFIELD 
ARISTA 2024 

24 COUNTING THE DAYS JOEY KID 
ATLANTIC 4 -87898 

m 29 VISION OF LOVE MARIAH CAREY 
COLUMBIA 38.73348 

21 
TURTLE POWER PARTNERS IN KRYME 
SBK 07325 

Il 20 
ALWAYS AND FOREVER WHISTLE 
SELECT 2014 

_ HOLD ON WILSON PHILLIPS 
SBK 07322 

O 
8 00H LA LA (I CAN'T GET OVER YOU) PERFECT GENTLEMEN 

COLUMBIA 38 -73211 

imi 
_ MAKE YOU SWEAT KEITH SWEAT 

ELEKTRA 7 -64961 

4g7 _ WHEN I DREAM OF YOU TOMMY PAGE 
SIRE 7- 19839/WARNER BROS. 

W ÿ W 
5 

TOP 40 /ROCK 
TITLE Based on airplay reports from stations ARTIST 

combining top 40 and rock music. 

2 THE BALLAD OF JAYNE L.A. GUNS 
VERTIGO 876 9B4 -4 /POLYDOR 

6 BABY, IT'S TONIGHT JUDE COLE 
REPRISE 4 -19869 

I ALL I WANNA DO IS MAKE LOVE TO YOU HEART 
CAPITOL 44507 

9 IT MUST HAVE BEEN LOVE ROXETTE 
EMI 50283 

7 CRADLE OF LOVE BILLY IDOL 
CHRYSALIS 23509 

4D 8 
HOLD ON WILSON PHILLIPS 
SBK 07322 

3 UP ALL NIGHT SLAUGHTER 
CHRYSALIS 23486 

4 I'LL SEE YOU IN MY DREAMS GIANT 
A &M 1495 

O 
wil 12 

DOUBLEBACK ZZ TOP 
WARNER BROS. 7-19812 

10 
DO YOU REMEMBER? PHIL COLLINS 
ATLANTIC 7 -87955 

01 
5 

COMING OF AGE DAMN YANKEES 
WARNER BROS. 4 -19838 

© 15 
DON'T GO AWAY MAD (JUST GO AWAY) MOTLEY CRUE 
ELEKTRA 4 -64962 

17 
ENJOY THE SILENCE DEPECHE MODE 
SIRE 4-19885/REPRISE 

D 14 CHILDREN 
OF THE NIGHT RICHARD MARX 

NOTHING COMPARES 2 U SINEAD O'CONNOR 
ENSIGN 23488 /CHRYSALIS I 13 WHAT IT TAKES AEROSMITH 
GEFFEN 4 -19944 

cal _ KISS THIS THING GOODBYE DEL AMITRI 
A &M 1485 

23 
RISE TO IT KISS 
MERCURY 875 098-4 0.1 n 22 BANG BANG DANGER DANGER 
IMAGINE 34- 73380/EPIC 

NI 25 LOVE IS ALANNAH MYLES 
ATLANTIC 4 -87945 

21 26 
NOW YOU'RE GONE WHITESNAKE 
GEFFEN 4 -19976 

22 20 
JEALOUS AGAIN THE BLACK CROWES 
DEF AMERICAN 4 -19697 /GEFFEN 

23 18 HEAVEN IS A 4 LETTER WORD BAD ENGLISH 
EPIC 34 -73307 

24 16 THIS OLD HEART OF MINE ROD STEWART WITH RONALD ISLEY 
WARNER BROS. 4 -19983 

25 19 
7 O'CLOCK LONDON QUIREBOYS 
CAPITOL 44513 

- PICTURES OF YOU THE CURE 
ELEKTRA 4 -64974 

© _ SHAKE ANDREW RIDGELEY 
COLUMBIA 38 -73337 

28 29 THE WAY IT IS TESLA 
GEFFEN 4 -19948 

29 24 
THIS & THAT MICHAEL PENN 
RCA 9180 

30 21 
ROOM AT THE TOP ADAM ANT 
MCA 53679 o Products with the greatest airplay gains this week. ()Copyright 1990, BPI Communications Inc. All rights reserved. 
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Compiled from a national sample of retail store, 
one -stop, and rack sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE) 

1 1 2 15 

* * NO. 1 * * 
M.C. HAMMER 2 PLEASE HAMMER DON'T HURT 'EM 92$5jß fr 2 weeks at NO, 1 

2 2 1 11 
E 

ENSIGN a2D17559/ /CH¡RJYNSAOLIS (9.98) (CO) 
I DO NOT WANT WHAT I HAVEN'T GOT 

0 44 - 2 MADONNA SIRE 26209/WARNER BROS. (10.98) (CD) I'M BREATHLESS 

® 4 4 11 SOUNDTRACK A EMI 93492 (10.98) (CD) PRETTY WOMAN 

5 3 3 9 HEART CAPITOL 91820 (9.98) (CD) BRIGADE 

6 5 5 11 BELL BIV DEVOE MCA 6387 (9.98) (CD) POISON 

O 9 13 4 PAULA ABDUL VIRGIN 91362 (9.98) (CD) SHUT UP AND DANCE 

8 7 8 11 DEPECHE MODE SIRE 26081 /REPRISE (9.98) (CD) VIOLATOR 

9 6 6 48 MICHAEL BOLTON A2 COLUMBIA OC450)2(CD) SOUL PROVIDER 

10 10 12 10 WILSON PHILLIPS SBK 93745 (9.98) (CD) WILSON PHILLIPS 

11 8 7 37 JANET JACKSON 4 JANET JACKSON'S RHYTHM NATION 1814 
A &M SP 3920 (9.98) (CD) 

12 14 15 5 BILLY IDOL CHRYSALIS 21735 (9.98) (CD) CHARMED LIFE 

13 13 11 29 PHIL COLLINS A2 ATLANTIC 82050 (9.98) (CD) ... BUT SERIOUSLY 

14 11 9 62 BONNIE RAITT 2 CAPITOL CI.91268 (8.98) (CD) NICK OF TIME 

15 12 10 8 PUBLIC ENEMY DEF JAM 45413 /COLUMBIA (CD) FEAR OF A BLACK PLANET 

16 16 20 7 JOHNNY GILL MOTOWN 6283 (8.98) (CD) JOHNNY GILL 

17 17 16 15 LISA STANSFIELD ARISTA 8654 (9.98) (CD) AFFECTION 

18 18 17 9 SOUNDTRACK see 91066 (9.98) (co) TEENAGE MUTANT NINJA TURTLES 

19 15 14 38 AEROSMITH 3 GEFFEN 24254 (9.98) (CD) PUMP 

20 19 19 49 DON HENLEY 2 GEFFEN GHS 24217 (9.98) (CD) THE END OF THE INNOCENCE 

21 85 - 2 STEVE VAI RELATIVITY 1037 (9.98) (CD) PASSION AND WARFARE 

22 21 22 18 SLAUGHTER CHRYSALIS 21702 (9.98) (CD) STICK IT TO YA 

23 20 18 100 PAULA ABDUL A6 VIRGIN 90943 (9.98) (CD) FOREVER YOUR GIRL 

24 24 24 10 DIGITAL UNDERGROUND TOMMY Bor 1026 (9.98) (CD) SEX PACKETS 

25 25 32 8 EN VOGUE ATLANTIC 82084 (9.98) (CD) BORN TO SING 

26 23 21 8 FLEETWOOD MAC WARNER BROS. 26111 (9.98) (CD) BEHIND THE MASK 0 62 110 3 ICE CUBE PRIORITY 57120 (9.98) (CD) AMERIKKKA'S MOST WANTED 

28 22 23 13 ROD STEWART DOWNTOWN TRAIN /SELECTIONS FROM STORYTELLER 
WARNER BROS. 26158 (9.98) (CD) ® 34 35 31 TAYLOR DAYNE ARISTA 8581 (9.981 (CD) CAN'T FIGHT FATE 

® 37 37 39 MOTLEY CRUE A3 ELEKTRA 60829 (9.98) (CD) DR. FEELGOOD 

31 28 28 48 THE B-52'S 2 REPRISE 25854 (9.98) (CD) COSMIC THING 

32 29 30 46 BABYFACE SOLAR FZ 45288/EPIC (CD) TENDER LOVER 

33 27 25 11 ROBERT PLANT ESPARANZA 91336 /ATLANTIC (9.98) (CD) MANIC NIRVANA 

34 26 26 16 BASIA EPIC E 45472 (CD) LONDON WARSAW NEW YORK 

35 31 33 12 DAMN YANKEES WARNER BROS. 26159 (9.98) (CD) DAMN YANKEES 

36 30 27 23 ALANNAH MYLES A ATLANTIC 81956 (9.98) (CD) ALANNAH MYLES 

37 33 31 35 LINDA RONSTADT (FEA.A.NEVILLE) CRY LIKE A RAINSTORM, HOWL LIKE THE WIND 
ELEKTRA 60872 (9.98) (CD) 

38 32 29 26 TECHNOTRONIC 58K 93422 (9.98) (CD) PUMP UP THE JAM - THE ALBUM 

39 42 79 3 GEORGE STRAIT MCA 6415 (9.98) (CD) LIVIN' IT UP 

40 35 36 95 NEW KIDS ON THE BLOCK A8 COLUMBIA FC 40985 (CD) HANGIN' TOUGH 

41 36 34 54 CLINT BLACK A RCA 9668.1- R(8.98) (CD) KILLIN' TIME 

42 38 38 14 MIDNIGHT OIL COLUMBIA 45398 (CD) BLUE SKY MINING 

43 40 40 11 DAVID BOWIE RYKO RALP0171 /RYKODISC (13.98) (CD) CHANGESBOWIE 

44 43 42 4 TONY! TONI! TONE! WING 841 902/POLYDOR (CD) THE REVIVAL 

45 63 68 27 SOUNDTRACK WALT DISNEY 6403B (8.98) (CD) THE LITTLE MERMAID 

46 49 48 35 AFTER 7 VIRGIN 91061 (9.98) (CD) AFTER 7 0 NEW I MILLI VANILLI ARISTA 8622 (9.98) (CD) THE REMIX ALBUM 

® 121 - 2 PRETENDERS SIRE 26219 /WARNER BROS. (9.98) (CD) PACKED 

49 59 62 40 L.A. GUNS VERTIGO 838 592 1 /POLYDOR (CD) COCKED & LOADED 

® 55 65 4 VAN MORRISON MERCURY 841.970 -1 (CD) THE BEST OF VAN MORRISON 

51 45 43 27 THE KENTUCKY HEADHUNTERS MERCURY 838 744 1 (CD) PICKIN' ON NASHVILLE 

52 52 56 8 LINEAR ATLANTIC 82090 (9.98) (CD) LINEAR 

0 NEW, 1 SOUL II SOUL VIRGIN 91367 (9.98) (CD) VOL. II - 1990 

54 46 44 30 ERIC CLAPTON DUCK 26074 /REPRISE (9.98) (CD) JOURNEYMAN 

©Copyright 1990, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)* 

55 39 39 9 ANDREW DICE CLAY THE DAY THE LAUGHTER DIED 
DEF AMERICAN DEF 24287 /GEFFEN (12.98) (CD) 

56 54 58 10 HOWARD HEWETT ELEKTRA 60904 (9.98) (CD) HOWARD HEWETT 

57 48 45 33 BILLY JOEL A3 COLUMBIA OC 44366 (CD) STORM FRONT 

® NEW 1 THE JEFF HEALEY BAND ARISTA 8632 (9.98) (CD) HELL TO PAY 

59 41 41 65 MILLI VANILLI A6 ARISTA AL 8592 (9.98) (CD) GIRL YOU KNOW IT'S TRUE 

60 50 52 39 YOUNG M.C. DELICIOUS VINYL 91309 /ISLAND (9.98) (CD) STONE COLD RHYMIN' 

61 60 59 46 NEW KIDS ON THE BLOCK A2 COLUMBIA FC 40475 (CD) NEW KIDS ON THE BLOCK 

62 58 53 33 FASTER PUSSYCAT ELEKTRA 60883 (9.98) (CD) WAKE ME WHEN IT'S OVER 

63 51 46 47 GLORIA ESTEFAN EPIC OE 45217 (CD) CUTS BOTH WAYS 

64 47 47 28 QUINCY JONES QWEST 26020 /WARNER BROS. (9.98) (CD) BACK ON THE BLOCK 

65 53 49 28 KENNY G ARISTA AL 13 -8613 (13.98) (CD) LIVE 

66 56 50 8 LITTLE FEAT WARNER BROS. 26163 (9.98) (CD) REPRESENTING THE MAMBO 

67 65 66 13 THE BLACK CROWES SHAKE YOUR MONEY MAKER 
DEF AMERICAN DEF 24278 /GEFFEN (9.98) (CD) ® NEW 1 ALABAMA RCA 2108.4 -R (9.98) (CD) PASS IT ON DOWN 

69 87 92 17 FAITH NO MORE SLASH /REPRISE 25878 /WARNER BROS. (9.98) (CD) THE REAL THING 

70 71 63 61 ROXETTE A EMI 91098 (9.98) (CD) LOOK SHARP! 

71 70 71 40 ELTON JOHN MCA 6321 (9.98) (CD) SLEEPING WITH THE PAST 

72 61 113 3 DIO REPRISE 26212 (9.98) (CD) LOCK UP THE WOLVES 0 NEW 1 LITA FORD RCA 2090 -1 -R (9.98) (CD) STILETTO 

74 66 60 1 SUZANNE VEGA A &M 5293 (8.98) (CD) DAYS OF OPEN HAND 

75 69 72 23 MICHELLE RUTHLESS 91282/ATCO (9.98) (CD) MICHELLE 

76 64 54 30 MICHAEL PENN RCA 9692.1.R (9.98) (CD) MARCH 

77 75 75 4 PERFECT GENTLEMEN COLUMBIA 46070 (CD) RATED PG 

78 57 51 12 CARLY SIMON ARISTA 8582 (9.98) (CD) MY ROMANCE 

79 76 70 58 TOM PETTY A3 MCA 6253 (9.98) (CD) FULL MOON FEVER 

80 84 89 30 GIANT A &M SP 5272 (8.98) (CD) LAST OF THE RUNAWAYS 

81 67 57 13 TOMMY PAGE SIRE 26148 /WARNER BROS. (9.98) (CD) PAINTINGS IN MY MIND 

82 73 64 12 COWBOY JUNKIES RCA 2058 -1 -R (9.98) (CD) THE CAUTION HORSES 

83 79 78 47 THE 2 LIVE CREW SKYYWALKER XR 107 (9.98) (CD) AS NASTY AS THEY WANNA BE 

84 68 55 74 SOUNDTRACK A2 ATLANTIC 81933 (9.98) (CD) BEACHES 

85 74 61 11 SALT -N -PEPA NEXT PLATEAU PL 1099 (9.98) (CD) BLACK'S MAGIC 

® 97 106 4 THE SUNDAYS READING, WRITING AND ARITHMETIC 
DGC /ROUGH TRADE 24277 /GEFFEN (9.98) (CD) 

87 81 76 33 LUTHER VANDROSS THE BEST OF LUTHER VANDROSS: THE BEST OF LOVE 
EPIC E2 -45320 (CD) 

88 82 84 23 TROOP ATLANTIC 82035 (9.98) (CD) ATTITUDE 

89 154 173 3 JULEE CRUISE WARNER BROS. 25859 (9.98) (CD) FLOATING INTO THE NIGHT 

90 78 73 8 NAJEE EMI 92248 (9.98) (CD) TOKYO BLUE 

91 90 82 12 TRAVIS TRITT WARNER BROS. 126094 (9.98) (CD) COUNTRY CLUB 

92 77 74 12 THE CHURCH ARISTA 8579 (9.98) (CD) GOLD AFTERNOON FIX 

93 72 67 16 ADAM ANT MCA 6315 (9.98) (CD) MANNERS & PHYSIQUE 

® 98 111 7 THE LIGHTNING SEEDS MCA 6404 (9.98) (co) CLOUDCUCKOOLAND 

95 86 86 57 RICHARD MARX A3 EMI 90380 (9.98) (CD) REPEAT OFFENDER 

® 107 175 3 WORLD PARTY ENSIGN 21654/CHRYSALIS (9.98) (CD) GOODBYE JUMBO 

97 101 98 4 BANGLES COLUMBIA 46125 (CD) GREATEST HITS 

98 NEW 1 SNAP ARISTA 8536 (9.98) (CD) WORLD POWER 

99 83 80 30 WHITESNAKE A GEFFEN GHS 24249 (9.98) (CD) SLIP OF THE TONGUE 

® 113 132 6 GARTH BROOKS CAPITOL 90897 (8.98) (CD) GARTH BROOKS 

101 95 94 31 THE SMITHEREENS ENIGMA 91194 /CAPITOL (9 -98) (CD) SMITHEREENS 1 1 

102 96 102 11 DEL AMITRI A &M 5287 (8.98) (CD) WAKING HOURS 

103 92 90 5 THE WINANS QWEST 26161/WARNER BROS. (9.98) (CD) RETURN 

104 88 83 10 ABOVE THE LAW RUTHLESS E 46041 /EPIC (CD) LIVING LIKE HUSTLERS 

105 91 91 8 A TRIBE CALLED QUEST PEOPLE'S INSTINCTIVE TRAVELS & THE PATHS OF RHYTHM 
JIVE 1131-1-.1/RCA (8.98) (CD) 

106 108 103 31 SIR MIX -A -LOT NASTY MIX 70150 (9.98) (CD) SEMINAR 

107 100 88 16 JANE CHILD WARNER BROS. 25858 (9.98) (CD) JANE CHILD 

108 93 95 71 SKID ROW A3 ATLANTIC 81936 (9.98) (CD) SKID ROW 

109 103 99 15 ORIGINAL LONDON CAST PHANTOM OF THE OPERA HIGHLIGHTS 
POLYDOR 8315631 (CD) 

OAlbums with the greatest sales gains this week. (CD) Compact disk available. Recording Industry Assn. Of America (RIAA) certifica ion for sales of 500,000 units. RIAA certification for sales of 1 million units, with each additional million indicated by a numeral 

following the symbol. CBS Records and PolyGram Records do not issue a suggested list price for their product. 'Asterisk indicates vinyl unavailable. 
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BarbaraWEATHERS 
©ongtim e faim of the supergroup Atlantic Starr don't have to 1)e reminded Of how I3ctrbara Wenthe'r4' unforgettable lead vocal 

helped take their smash hit "Always" all the way to N. 1. Now. her debut Warn from Reprise Records lets listeners everywhere 

in on the secret. 

: \Vuilahk Now on l'.claitie (':l('nes. I'omi)uct I )itic5 and li( rds Produced hp David "Pic" (' ' I lia Pic- N- Choose 1 'Tndactiun~ and Dorrick ('aller \b nagvnunt: Hurl S. ^o1c..lr. 

A I )90 aopritio ttocurd: 



d,tD4 Hôrr spa 'e' MotogP-Nr5 

"HIS SONGS ARE LIFELINES'.' 
-TIME Magazine 

John Hiatt, songwriter of recent hits for Jeff Healey and Bonnie Raitt, an artist with a career's 
worth of critical and public acclaim, and a captivating performer in his own right, returns with 
another classic collection of the stories and characters that have become his trademark. 

Look for John Hiatt on tour this summer with Little Feat. 

Stolen Moments. The new album by John Hiatt. 

Featuring "Child Of The Wild Blue Yonder" 75021. 1510 .4 

PRODUCED BY GLYN JOHNS 
Management: Will Botwin /Side One Management, Ltd. 
01990 Afe'M Records, Inc. All tights reserved. 7502.15310.1/2/4 RECORDS 
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Billboard. TOP POP. ALBUMSTM continued 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)* 

110 94 81 8 SWEET SENSATION ATCO 91307 (9.98) (CD) LOVE CHILD 

111 80 69 48 CHER GEFFEN GHS 24239 (9.98) (CD) HEART OF STONE 

112 104 117 4 BRUCE DICKINSON COLUMBIA 46139 (CD) TATTOOED MILLIONAIRE 

113 106 101 65 TESLA GEFFEN GHS 24224 (9.98) (CD) THE GREAT RADIO CONTROVERSY 

152 167 3 MELLOW MAN ACE CAPITOL 91295 (8.98) (CD) ESCAPE FROM HAVANA 

115 89 77 20 PETER MURPHY BEGGAR'S BANQUET 9877 -1 -H /RCA (9.98) (CD) DEEP 

116 118 114 23 UB4O VIRGIN 91324 (9.98) (CD) LABOUR OF LOVE II 

117 99 93 12 ALAN JACKSON ARISTA 8623 (8 .98) (CD) HERE IN THE REAL WORLD a 132 139 4 TYLER COLLINS RCA 9642 (8.98) (CD) GIRLS NITE OUT 

119 117 125 1 THE LONDON QUIREBOYS CAPITOL 93177 (9.9a) (CD) A BIT OF WHAT YOU FANCY 

120 102 85 29 BOBBY BROWN MCA 6342 (9.98) (CD) DANCE! ... YA KNOW IT! 

150 160 3 X-CLAN 4TH & B'WAY 444 019 /ISLAND (9.98) (CD) TO THE EAST, BLACKWARDS 

130 182 3 MICHAEL MCDONALD REPRISE 25979 (9.98) (CD) TAKE IT TO HEART 

123 125 123 8 BOO -YAA T.R.I.B.E. 4TH & B'WAY 4017 /ISLAND (8.98) (co) NEW FUNKY NATION 

124 115 116 10 PATTI AUSTIN GRP 9603 (9.98) (CD) LOVE IS GONNA GETCHA 

125 114 108 63 MADONNA 3 SIRE 25844 /WARNER BROS. (9.98) (CD) LIKE A PRAYER 

126 111 105 12 CALLOWAY SOLAR FZ 75310 /EPIC (CD) ALL THE WAY 

127 119 104 7 YOUNG AND RESTLESS PANDISC Ba09 (8.98) (co) SOMETHING TO GET YOU HYPED 

IS 140 136 6 JOHNNY CLEGG & SAVUKA CRUEL, CRAZY, BEAUTIFUL WORLD 
CAPITOL 93446 (9.98) {CD) 

129 105 97 50 SOUL II SOUL VIRGIN 91267 (9.98) (CD) KEEP ON MOVIN' 

® NEW 1 ANDREW RIDGELEY COLUMBIA 46188 (CD) SON OF ALBERT a 145 131 4 ALEX BUGNON ORPHEUS 75615/EMI (9.98) (CD) HEAD OVER HEELS 

132 110 155 3 Y & T GEFFEN GHS 24283 (9.98) (CD) TEN 

ID 144 192 3 ADRIAN BELEW ATLANTIC 82099 (9.98) (CD) YOUNG LIONS 

® 168 169 4 OTTMAR LIEBERT HIGHER OCTAVE HOM 7026 (9.98) (CD) NOUVEAU FLAMENCO 

135 123 107 6 LOU REED /JOHN CALE SIRE 26140/WARNER BROS. (9 .98) (CD) SONGS FOR DRELLA 

136 109 96 12 THE NOTTING HILLBILLIES MISSING ... PRESUMED HAVING A GOOD TIME 
WARNER BROS. 26147 (9.98) (CD) 

137 124 87 16 KATHY MATTEA MERCURY 836 9501 (CD) WILLOW IN THE WIND 

138 116 109 20 RICKY VAN SHELTON COLUMBIA 45250 (CD) RVS III 

139 136 127 18 THE U-KREW ENIGMA 73524 /CAPITOL (9.98) (CD) THE U -KREW 

140 142 138 7 JUDE COLE REPRISE 26164 (9.98) (CD) A VIEW FROM 3RD STREET 

141 127 124 22 THE STONE ROSES SILVERTONE 1184 -1 -J /RCA (8.98) (CD) THE STONE ROSES 

® 156 149 5 SLEEZE BEEZ ATLANTIC 82069 (9.98) (CO) SCREWED, BLUED 'N TATTOOED 

® 161 148 5 BARRY WHITE A &M 5256 (8.98) (CD) THE MAN IS BACK 

® 164 153 5 DOUG STONE EPIC 45303/CBS (CD) DOUG STONE 

145 126 130 68 N.W.A. RUTHLESS 57102 /PRIORITY (8.98) (CD) STRAIGHT OUTTA COMPTON 

146 134 133 19 NINE INCH NAILS TVT 2610 (CD) PRETTY HATE MACHINE 

147 133 120 31 JOE SATRIANI RELATIVITY 1015 (9.98) (CD) FLYING IN A BLUE DREAM 

148 129 121 14 EVERYTHING BUT THE GIRL ATLANTE 82057 (9.98) (CD) THE LANGUAGE OF LIFE 

® 190 - 2 CONCRETE BLONDE I.R.s. 82037 /MCA (9.98) (co) BLOODLETTING 

150 112 100 34 SEDUCTION VENDETTASP5280 /A &M(ß.98) (CD) NOTHING MATTERS WITHOUT LOVE 

151 151 151 8 KILLER DWARFS EPIC E 45139 (CD) DIRTY WEAPONS 

152 122 112 4 YNGWIE MALMSTEEN POLYDOR 843 -361 -2 (CD) ECLIPSE 

153 147 145 69 TOO SHORT JIVE 1149 -1 -J /RCA (ase) (co) LIFE IS ... TOO SHORT 

154 128 118 36 RANDY TRAVIS WARNER mos. 25988 (9.98) (CD) NO HOLDIN' BACK 

la 166 184 3 LOUIE LOUIE WTG NK 45285 /EPIC (CD) THE STATE I'M IN 

TOP POP ALBUMS A -Z (LISTED BY ARTISTS) 

The 2 Live Crew 83 
3rd Bass 167 

Paula Abdul 7, 23 
Above The Law 104 
Aerosmith 19 
After 7 46 
Alabama 68 
Adam Ant 93 
Patti Austin 124 

The B -52's 31 
Babylace 32 
Bangles 97 
Basie 34 
Baton Rouge 173 
The Beach Boys 177 
Beats International 178 
Adrian Belew 133 
Bell Biv Devoe 6 
Regina Belle 170 
The Black Crowes 67 
Clint Black 41 
Michael Bolton 9 
Boo -Yaa T.R.I.B.E. 123 
David Bowie 43 
Garth Brooks 100 

Bobby Brown 120 
Alex Bugnon 131 

Ron "C" 174 
Calloway 126 
Cher 111 
Jane Child 107 
The Chimes 172 
The Church 92 
Eric Clapton 54 
Andrew Dice Clay 55 
Johnny Clegg & Savuka 128 
Jude Cole 140 
Phil Collins 13 
Tyler Collins 118 
Concrete Blonde 149 
Cowboy Junkies 82 
Julee Cruise 89 
The Cure 164 

Damn Yankees 35 
Danger Danger 176 
Taylor Dayne 29 
The Dead Milkmen 198 
Del Amitri 102 
Depeche Mode 8 
Bruce Dickinson 112 

Digital Underground 
Dio 72 
D.O.A. 191 

Eazy -E 171 
Electric Boys 161 
En Vogue 25 
Gloria Estefan 63 
Melissa Etheridge 199 
Everything But The Girl 148 

Faith No More 69 
Faster Pussycat 62 
Fleetwood Mac 26 
Lita Ford 73 
Julia Fordham 157 

Kenny G 65 
Giant 80 
Johnny Gill 16 
Guns N' Roses 183 

M.C. Hammer 1 

Jerry Harrison: Casual Gods 193 
The Jeff Healey Band 58 
Heart 5 
Heavy D. & The Boyz 195 
Don Henley 20 
Howard Hewett 56 

24 John Lee Hooker 186 
The House Of Love 163 
Miki Howard 185 
Hurricane 190 

Ice Cube 27 
Billy Idol 12 
Ernie Isley 196 

Janet Jackson 11 
Alan Jackson 117 
Billy Joel 57 
Elton John 71 
Eric Johnson 187 
Quincy Jones 64 
Journey 158 

Kaoma 182 
The Kentucky Headhunters 
Kid 'N Play 188 
Killer Dwarfs 151 
Kings Of The Sun 165 
Kiss 156 
Kwame 159 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)* 

156 135 129 33 KISS MERCURY 838 913 1 (CD) HOT IN THE SHADE 

157 139 126 18 JULIA FORDHAM VIRGIN 91325 (9.98) (co) PORCELAIN 

158 155 146 73 JOURNEY A2 COLUMBIA OC 44493 (CD) JOURNEY'S GREATEST HITS 

®5 NEW OP. 1 KWAME ATLANTIC 82100 (9.98) (CD) A DAY IN THE LIFE 

160 148 134 14 THE MISSION U.K. MERCURY 842 251 (CD) CARVED IN SAND 

© 172 178 3 ELECTRIC BOYSATC091337(9.98) (CD) FUNK -O -METAL CARPET RIDE 

162 138 122 53 K.D. LANG & THE RECLINES ABSOLUTE TORCH AND TWANG 
SIRE 25877 /WARNER BROS. (9.98) (CD) 

163 160 154 7 THE HOUSE OF LOVE FONTANA 842- 293 -4 /MERCURY (CD) THE HOUSE OF LOVE 

164 146 143 50 THE CURE ELEKTRA 60855 (9.98) (CD) DISINTEGRATION 

© 186 - 2 KINGS OF THE SUN RCA 9889 -1-R (9.98) (CD) FULL FRONTAL ATTACK 

166 167 144 19 THEY MIGHT BE GIANTS ELEKTRA 60907 (9.98) (CD) FLOOD 

167 131 128 29 3RD BASS DEF JAM FC 45415 /COLUMBIA (CD) THE CACTUS ALBUM 

168 157 141 122 ORIGINAL LONDON CAST POLYDOR 831273 -1 (CD) PHANTOM OF THE OPERA 

© 191 - 2 SQUEEZE I.R.S. 82040 /MCA (9.98) (CD) AROUND AND ABOUT 

170 120 115 40 REGINA BELLE COLUMBIA FC 44367 (CD) STAY WITH ME 

171 163 152 80 EAZY-E RUTHLESS SL 57100 /PRIORITY (8.98) (CD) EAZY- DUZ -IT a 187 194 3 THE CHIMES COLUMBIA 46008 (co) THE CHIMES 

173 171 183 3 BATON ROUGE ATLANTIC 82073 (9.98) (CD) SHAKE YOUR SOUL 

la 188 181 5 RON "C" PROFILE 1284 (998) (CD) "C" YA 

®] 180 180 4 SOCIAL DISTORTION EPIC E -46055 (CD) SOCIAL DISTORTION 

7® 200 - 29 DANGER DANGER IMAGINE FZ 44342 /EPIC (CD) DANGER DANGER 

]® RE -ENTRY 40 THE BEACH BOYS CAPITOL 16156 (4.98) (CD) PET SOUNDS 

178 162 164 5 BEATS INTERNATIONAL ELEKTRA 60921 (9.98) (CD) LET THEM EAT BINGO 

179 178 172 17 HANK WILLIAMS, JR. WARNER /CURB 26090/WARNER BROS. (998) (CD) LONE WOLF 

180 159 157 9 THE SILOS RCA 2051 -1-R (8.98) (co) THE SILOS 

181 153 137 40 RED HOT CHILI PEPPERS EMI 92152 (9.98) (CD) MOTHER'S MILK 

182 137 119 21 KAOMA EPIC 46010 (co) WORLD BEAT 

183 181 - 145 GUNS N' ROSES AB GEFFEN GHS 24148 (8.98) (CD) APPETITE FOR DESTRUCTION 

184 174 170 38 SINEAD O'CONNOR ENSIGN 21612 /CHRYSALIS(9.98) (CD) THE LION AND THE COBRA 

185 173 179 16 MIKI HOWARD ATLANTIC 82024 (9.98) (CD) MIKI HOWARD 

186 169 150 37 JOHN LEE HOOKER CHAMELEON D1 -74808 (8.98) (CD) THE HEALER 

187 149 142 9 ERIC JOHNSON CAPITOL 90517 (9.98) (CD) AH VIA MUSICOM 

188 179 162 12 KID 'N PLAY SELECT 21638 (9.98) (CD) KID 'N PLAY'S FUN HOUSE 

® NEW 1 POOR RIGHTEOUS TEACHERS PROFILE 1289 (198) (CD) HOLY INTELLECT 

190 143 135 10 HURRICANE ENIGMA 73577/CAPITOL (9.98) (CD) SLAVE TO THE THRILL 

191 195 - 2 D.O.A. RESTLESS 72376 (9.98) (CD) MURDER 

192 165 161 14 CHRIS REA GEFFEN GHS 24276 (9.98) (CD) ROAD TO HELL 

193 197 - 2 JERRY HARRISON: CASUAL GODS WALK ON WATER 
SIRE 25943 /WARNER BROS. (9.98) (CD) ® NEW Illo 1 SCATTERBRAIN IN- EFFECT 3012 /RELATIVITY (8.98) (CD) HERE COMES TROUBLE 

195 141 140 51 HEAVY D. & THE BOYZ UPTOWN 42302/MCA (8 .98) (CD) BIG TYME 

® RE -ENTRY 10 ERNIE ISLEY ELEKTRA 60902 (9 .98) (co) HIGH WIRE 

197 170 176 6 THE TRAGICALLY HIP MCA 6310 (9.98) (CD) UP TO HERE 

198 176 187 3 THE DEAD MILKMEN ENIGMA 73564 /CAPITOL (9.98) (CD) METAPHYSICAL GRAFFITI 

199 182 188 37 MELISSA ETHERIDGE ISLAND 91285 /ATLANTIC (998) (CD) BRAVE AND CRAZY 

200 175 158 17 RESTLESS HEART RCA 9961 (8.98) (CD) FAST MOVIN' TRAIN 

The Lightning Seeds 94 
Linear 52 
Little Feat 66 
The London Quireboys 119 
Louie Louie 155 

Madonna 3, 125 
Yngwie Malmsteen 152 
Richard Marx 95 
Kathy Mattea 137 
Michael McDonald 122 
Mellow Man Ace 114 
Michelle 75 
Midnight Oil 42 
Milli Vanilli 47, 59 
The Mission U.K. 160 
Van Morrison 50 

51 Motley Crue 30 
Peter Murphy 115 
Alannah Myles 36 

N.W.A. 145 
Najee 90 
New Kids On The Block 40, 61 
Nine Inch Nails 146 
The Notting Hillbillies 136 

Sinead O'Connor 2, 184 

L.A. Guns 49 
k.d. lang & The Reclines 162 
Ottmar Liebert 134 

ORIGINAL LONDON CAST 
Phantom Of The Opera 168 
Phantom /Highlights 109 

Tommy Page 81 
Michael Penn 76 
Perfect Gentlemen 77 
Tom Petty 79 
Robert Plant 33 
Poor Righteous Teachers 189 
Pretenders 48 
Public Enemy 15 

Bonnie Raitt 14 
Chris Rea 192 
Red Hot Chili Peppers 181 
Lou Reed /John Cale 135 
Restless Heart 200 
Andrew Ridgeley 130 
Linda Ronstadt 37 
Roxette 70 

Salt -N -Pepa 85 
Joe Satriani 147 
Scatterbrain 194 
Seduction 150 
Ricky Van Shelton 
The Silos 180 
Carly Simon 78 

Sir Mix -A -Lot 106 
Skid Row 108 
Slaughter 22 
Sleeze Beez 142 
The Smithereens 101 
Snap 98 
Social Distortion 175 
Soul II Soul 53, 129 
SOUNDTRACK 

Beaches 84 
The Little Mermaid 45 
Pretty Woman 4 
Teenage Mutant Ninja Turtles 18 

Squeeze 169 
Lisa Stansfield 17 
Rod Stewart 28 
Doug Stone 144 
The Stone Roses 141 
George Strait 39 
The Sundays 86 
Sweet Sensation 110 

Technotronic 38 
Tesla 113 
They Might Be Giants 166 

138 Tony! Toni! Tone! 44 
Too Short 153 

The Tragically Hip 197 
Randy Travis 154 
A Tribe Called Quest 105 
Travis Tritt 91 
Troop 88 

The U -Krew 139 
UB40 116 

Steve Vai 21 
Luther Vandross 87 
Suzanne Vega 74 

Barry White 143 
Whitesnake 99 
Hank Williams, Jr. 179 
Wilson Phillips 10 
The Winans 103 
World Party 96 

X -Clan 121 

Y &T 132 
Young And Restless 127 
Young M.C. 60 
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HAIR) FAILS TO ENDORSE STICKERING CONCEPT 
(Continued from page 1) 

NARM IAC was the first time in- 
dependent labels jointly agreed to 
adhere to any industrywide move 
toward standardization of stick- 
ers. The Recording Industry Assn. 
of America introduced a uniform 
parental guidance sticker on May 
9, announcing that most of the or- 
ganization's member labels had 
agreed to adopt the standardized 
label (Billboard, May 19). 

RIAA VP Trish Heimers de- 
clines to provide specific member- 
ship information but says that in- 
dependent labels constitute "at 
least 10 %" of the 54 RIAA member 
companies. 

The break from what was widely 
viewed as an industry -wide con- 
sensus on stickering could reignite 
legislative efforts on stickering at 
the state level. Missouri Rep. Jean 
Dixon, the architect of the national 
stickering campaign, says that the 
NAIRD decision "could affect 
what I do. 

"When we talked to [RIAA pres- 
ident] Jason Berman, we asked for 
a signed agreement so we could 
have a guarantee of compliance," 
Dixon says. "He gave us none, be- 
cause he couldn't. We wanted 
100% compliance." 

HEAVY WRANGLING 
The position of the 12- member 

NAIRD board was issued after 
two days of wrangling at the trade 
organization's convention, held in 
Nashville May 30 June 3. The 
board's position is not binding on 
its members. 

In a four -paragraph statement, 
the board said it does "not propose 
to dictate business practices to our 
membership of over 400 indepen- 
dent companies. Nor can we speak 

for them in matters of individual 
conscience." 

The statement adds that "the 
members of NAIRD have the right 
to package and present their prod- 
ucts in any manner they see fit, in- 
cluding or not including any writ- 
ten messages to potential consum- 
ers. If a NAIRD member chooses 
to label its product, the board rec- 
ommends that industry standard 
labels be used." 

NAIRD executive director Holly 
Cass declines comment on the 
board's statement but does say, 
"It's very fence -straddling." 

Sources on the NAIRD board 
say several board members threat- 
ened to resign when presented 
with a first draft resolving to sup- 
port stickering. The final draft 
was still opposed by some, with 
two sources indicating that board 
members Bruce Iglauer of Alliga- 
tor Records, Wendy Newton of 
Green Linnet Records, Robin Wise 
of Bayside Distributing Co., and 
Barry Poss of Sugar Hill Records 

voted against the final resolution. 
"There was a great deal of soul - 

searching to find the best way to 
express the independent views vs. 
the good of the organization," 
says Iglauer. 

He confirms that earlier ver- 
sions of the board's resolution had 
several members considering res- 
ignation. "But like any board 
statement, it compromises," he 
says. 

OPPOSES CENSORSHIP 

Board member Newton, the 
president of Green Linnet, says 
her specific complaint was the 
statement's last line, which sup- 
ports the RIAA industry standard 
label if an NAIRD member 
chooses to sticker. "I do not be- 
lieve there should be a label," she 
says. "I do not believe in any form 
of censorship." 

Newton, who participated in the 
vote via phone because of illness, 
declined to run for another term on 
the NAIRD board at the end of the 

convention, a decision she says 
was unrelated to the stickering is- 
sue. 

Support for the board's state- 
ment appears weak among mem- 
ber labels. During a discussion 
held at NAIRD's rap /urban /r &b 
workshop, Nastymix Records di- 
rector of sales and marketing Ber- 
nie Horowitz argued with board of 
trustees member Tom Silverman 
over whether the RIAA standard 
sticker should be used. 

Horowitz revealed during the 
workshop his plans to sticker an al- 
bum due in August by Criminal 
Nation with the message, "This 
contains a positive message said 
through the use of graphic street 
language." 

Tommy Boy chairman Tom Sil- 
verman challenged Horowitz on 
the nonconventional sticker, ex- 
pressing the fear that a legislator 
would seize the errant label as an 
example of the industry not polic- 
ing itself. 

"Don't blow the whole argu- 

ment," Silverman said. "Either 
use the standard sticker or don't 
sticker at all. We're opposed to it, 
but if you have to do it, use the 
standard." 

Another split in the ranks on the 
question of explicit lyrics emerged 
at NAIRD during a panel discus- 
sion on the topic. 

A document issued by the RIAA- 
sponsored Coalition Against Lyr- 
ics Legislation contained a para- 
graph that at least one label found 
objectionable. 

It read: "...we believe that the 
constructive approach for citizens 
and organizations concerned with 
music lyrics is to express those 
concerns to record companies di- 
rectly so as to promote music that 
reinforces positive messages and 
to open a dialogue that can lead to 
greater understanding on both 
sides of the issue." 

Silverman said the Coalition 
should not stress "promoting posi- 
tive messages." He urged that the 
paragraph be removed. 

2 LIVE CREW ALBUM RULED OBSCENE IN FLORIDA 
(Continued from page 5) 

ty. 
Rogow, a constitutional law pro- 

fessor at Nova Univ. in Fort Lau- 
derdale, says the ruling "provides 
ammunition [to] these people who 
are out to purge everything that 
they don't like." 

Rogow says the ruling may em- 
bolden prosecutors across the 
country to take action against re- 
cords they believe may not meet 
community standards. 

"People like Andrew Dice Clay, 
Eddie Murphy, all of those people 

24,000 JAM NASHVILLE FOR FAN FAIR 
(Continued from page 8) 

executive director, told those attend- 
ing a June 6 CMA board luncheon for 
Fan Fair artists at Scene Three Stu- 
dios. Record crowds attending the 
June 4 kickoff bluegrass show indi- 
cated that Fan Fair was off to a ban- 
ner week. Blessed by perfect, sunny 
weather on the opening three days, 
Fan Fair also seemed to offer more 
big -name stars performing from the 
twin stages. More than 100 acts 
showcased their talents at the shows, 
ranging from bluegrass performers 
to Cajun singers to rising indepen- 
dent label stars to the Grand Masters 
Fiddling Championship (at Opryland) 
and the label shows sponsored by Po- 
lyGram, CBS, Capitol, Warner Bros., 

TO OUR READERS 
"Pet Sounds," the Beach Boys 

album that first charted in 1966, 
returns to the Top Pop Albums 
chart this week on the strength 
of the title's recent release on 
CD. As issued by Capitol Rec- 
ords, the disk contains two addi- 
tional tracks that are not avail- 
able on the cassette and LP ver- 
sions and carries a separate 
order number and list price. 

Current procedures allow Bill- 
board to reflect only the order 
number and list price for the cas- 
sette and LP versions. The CD's 
order number is 48421, and the 
suggested list is $12.98. 

RCA, MCA, Atlantic, 16th Avenue, 
Arista, and Curb. 

Among the early performers were 
Kathy Mattes, Hoyt Axton, Charlie 
Daniels, Waylon Jennings, Ricky Van 
Shelton, Eddie Rabbitt, Garth 
Brooks, Carlene Carter, Travis Tritt, 
and Randy Travis. Among those 
scheduled to perform later in the 
week were Vince Gill, the Nitty Grit- 
ty Dirt Band, Billy Joe Royal, Can- 
yon, John Conlee, Charley Pride, the 
Judds, Lorrie Morgan, Asleep at the 
Wheel, Exile, Alan Jackson, Delbert 
McClinton, Wayne Newton, and 
Doug Kershaw. The performances 
spilled far beyond the Fairgrounds 
and Opryland as Nashville reverber- 
ated with the sounds of music from 
small stages, nightclubs, lounges, 
and various music -related tourist at- 
tractions. 

Tower Records appeared to be do- 
ing a booming business at its Fan 
Fair store and also inaugurated some 
in -stores at its West End Avenue loca- 
tion, drawing still more country fans. 

CMA officials, always anxious to 
upgrade the perception of the coun- 
try music demographic, could be for- 
given for pointing to the upscale eco- 
nomic level displayed by many of the 
fairgoers. The die -hard country fans 
shelled out $70 for registration, spent 
thousands on food, lodging, and sou- 
venirs, and carried enough video cam- 
eras to tape the apocalypse. Area ho- 
tels, motels, and RV courts were 
packed to capacity, and the tourist 
strip area near Music Row was hum- 
ming with activity. 

are potential targets for prosecu- 
tion," Rogow says. "The judge has 
tried to make some new law here 
using the old three -prong test of 
Miller vs. California," which holds 
that material may be declared ob- 
scene if it does not have serious lit- 
erary or artistic value and appeals 
primarily to the prurient interest. 

CHILLING EFFECT 

John Mitchell, counsel for the 
National Assn. of Recording Mer- 
chandisers, says the ruling would 
have a chilling effect on artistic 
freedom. 

"Up until now, there was a gen- 
eral assumption that no music 
could ever be declared obscene be- 
cause it met the components of 
art," Mitchell says. "The lyrics of 
one single song might be offen- 
sive, but we're talking about an al- 
bum full of lyrics, the rhythm, the 
beat, the whole social implica- 
tions." 

Mitchell says he was surprised 
that Judge Gonzalez endeavored 

to determine the community stan- 
dards for southeast Florida. Usu- 
ally, Mitchell says, such determi- 
nations are made in a jury trial. 
"The big question is can a federal 
judge standing alone really know 
what the community standard is? 
Here a judge takes on his own 
shoulders the whole community 
standard. It makes people worried 
that other judges will want to do 
the same thing." Mitchell adds, 
"Are we in a new era of censor- 
ship?" 

Mitchell said there was a "fair 
chance" the Gonzalez's ruling 
would be overturned on appeal. He 
was unsure what involvement 
NARM would have in any appeal, 
but says, "We're definitely inter- 
ested in the broader issue here." 

Jack Thompson, a Florida attor- 
ney who has vigorously opposed 2 
Live Crew sales across the nation, 
predicts the ruling will have a 
broad effect on the recording in- 
dustry. "Will it mean more prose- 
cutions of 2 Live Crew? Probably. 

Will there be prosecutions of An- 
drew Dice Clay and others? May- 
be. But every artist in America 
needs to read this opinion, particu- 
larly if they are involved in record- 
ing. This opinion is a scholarly look 
at what they can get away with 
and what they can't. People can't 
be so self -expressive and self -ab- 
sorbed that they ignore the com- 
munity's standards." 

Thompson adds that the ruling 
is "a psychological tool that can be 
used in any grand jury room in the 
U.S." 

Luther Campbell, owner of 
Skyywalker Records and a mem- 
ber of 2 Live Crew, remained defi- 
ant after the judge's hearing. 
Campbell said that the next 2 Live 
Crew album, titled "Banned In The 
U.S.A.," will be "more obscene" 
than "Nasty." The new album is 
scheduled for release July 4. 

Assistance in preparing this sto- 
ry was provided by Deborah 
Wilker in Fort Lauderdale. 

SHOCKED TRADE FACES LOUISIANA STICKERING LAW 
(Continued from page 5) 

time." 
The measure, if it wins approval, 

would go back to the House, where it 
has already passed, for concurrence. 
It could then be sent to the gover- 
nor's desk for signing as early as this 
week. 

According to insiders, unless there 
is a sizable opposition vote, there is 
little chance of a veto. 

The bill was one of the last to be in- 
troduced in a flurry of state labeling 
bills earlier this year. It caught the in- 
dustry by surprise by breezing 
through the Louisiana House 95-5 on 
May 14, less than a week after the 
RIAA unveiled its uniform parental 
guidance sticker. That version is 
sponsored by Democrat Ted Haik. 

'OUTLAW LABELS' TARGETED 

Haik says that his bill is focused on 
"the outlaw labels that haven't 
signed on with the RIAA agree- 
ment," but adds that "if the industry 
does right" by enforcing its volun- 
tary stickering, the bill would be void- 

ed because it has an effective date of 
1992 (Billboard, May 26). 

Both versions prohibit the sale and 
display of state -targeted albums to 
minors- stickered or not -and set up 
jail terms and fines for store owners, 
clerks, distributors, and manufactur- 
ers. 

Penalties for a first offense are 
$1,000-$2,000 and /or up to one year in 
jail. Repeat violators could face up to 
$5,000 in fines and up to three years 
in jail. 

Lobbyists for both NARM and 
RIAA say they have been amazed at 
the progress of the bills despite orga- 
nized opposition testimony on the 
part of lobbyists as well as music 
groups, performers, and retailers 
from the state. 

The American Civil Liberties 
Union, People For The American 
Way, and Let Freedom Ring, a coali- 
tion of recording artists and indus - 
tryites, also oppose the bill as being 
unconstitutional. 

"Even some witnesses from the 

[usually conservative] Morality In 
Media were against the bill," said one 
observer at the hearing. "They said 
that Louisiana already has a top- 
notch obscenity law and this will only 
mess things up. The members didn't 
pay them any mind, either." 

The RIAA has announced that it 
will continue to fight the bill in the 
legislative process, but if it passes, it 
will initiate a court challenge. NARM 
has also gone on record saying it will 
take legal action. 

"It's like they heard all the argu- 
ments and just didn't care," said 
NARM legislative counsel John 
Mitchell of the Senate hearing after 
the vote. "We pointed out the consti- 
tutional problems ... and they just 
went ahead anyway." 

Observers also noted that the 
chairman of the committee, who later 
abstained from the vote, called the 
bill "unconstitutional" at the June 5 
hearing, but still the bill passed. 
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LABELS UNWILLING TO SUPPORT DAT ROLLOUT 
(Continued from page 1) 

Electronics Show, in contrast, ranged 
from $900 to $1,700 (see story, page 
1). But new DAT models in the $500- 
$700 range will soon bow in Japan, 
and presumably, the prices will come 
down in the U.S. as well. A few prere- 
corded DATs now on the market re- 
tail in the $24 -$25 range, and Sony 
Classical is promising a retail price of 
about $20 for its initial DAT release. 

Although DAT hardware can be 
sold on the basis of its top -flight re- 
cording capability, the Japanese man- 
ufacturers must still face the fact 
that little prerecorded software is on 
the horizon. Aside from Sony Classi- 
cal, an affiliate of CBS Records, and 
GRP Records, a jazz label owned by 
MCA, no major label is planning to 
release DATs in the U.S. And, al- 
though there may be smaller labels 
with DAT plans, one of the most tech- 
nologically attuned indie logos, Te- 
larc Records, is staying out of the 
fray for now. 

Gilbert Hetherwick, VP of sales 
and marketing for the Cleveland - 
based label, says, "We're not going to 
lead on this matter because it's not a 
positive move." Telarc, he explains, 
would prefer to see retail stores car- 
ry two formats -cassettes and 
CDs -rather than three, because the 
extra investment required by a third 
format would only detract from the 
retailers' breadth of inventory. If 
DAT could replace analog tapes, he 
says, it would be acceptable; but he 

doubts that DAT hardware prices 
will come down far enough to appeal 
to the youthful demographic that is 
the backbone of the cassette market. 

The majors give a number of rea- 
sons for not launching DAT lines 
now. The first has to do with last 
summer's Athens, Greece, agree- 
ment, which committed both hard- 
ware and software companies to seek 
legislation mandating the inclusion of 
solo- copying devices in all DAT re- 
corders. Although such a bill is pend- 
ing in Congress, it will probably not 
be passed before the DAT machines 
begin coming in. Moreover, record 
companies and music publishers also 
favor a government levy on blank 
tape and /or hardware to compensate 
them for home taping. 

"We believe the ultimate result of 
this lengthy debate has to be a com- 
pensatory royalty scheme here and in 
the rest of the world," says Joel 
Schoenfeld, senior VP /general coun- 
sel for BMG Music. "If and when 
such a royalty scheme is in place, 
we'd give strong consideration to re- 
leasing on other formats," including 
DAT. 

NO MASS MARKET SEEN 

Schoenfeld also speaks for many 
when he says, "At the moment, we 
don't see a viable mass market for 
DAT. It could change, but right now 
it's not there." 

David Bither, VP of marketing for 

Philips' Analog /Digital Tape 

Technology Interests Trade 
NEW YORK - Technical experts at 
record companies who have wit- 
nessed presentations of Philips' 
new "digital compact cassette" 
(DCC) system are generally im- 
pressed with its potential as a con - 
sumer product, although none of 
them has yet seen a working unit. 

"My personal opinion is that DAT 
will be an important medium for 
professional and semiprofessional 
use," says Ralph Cousino, VP of 
technical development for Capitol 
Records. "But this Philips technolo- 
gy has more benefits for the con- 
sumer's use than the DAT format." 

A benefit of the Philips DCC sys- 
tem, according to Cousino, is its 
"downward compatibility" (existing 
analog cassettes may be played on 
DCC machines). He says that a 
DCC unit can be made the same 
size as a Walkman -type portable 
cassette unit, with comparable 
functions, features, and portability. 

Noting that DCC uses a station- 
ary head, as opposed to R -DAT's ro- 
tating head, Cousino adds, "The 
technology is such that it will sim- 
ply be more cost -effective." 

Mary Bornstein, VP of quality 
control for A &M Records, notes 
that software for the Philips sys- 
tem would cost "not much more 
than a normal prerecorded tape" 
and could be duplicated at high 
speed, unlike DAT, which at pres- 
ent requires real -time duping. 

According to label sources, the 
Philips people expect that a DCC 
machine, in both deck and portable 
form, will cost less than the least 
expensive DAT machines. "It 
sounds like [DCC] will be an advan- 
tage to the consumer," Bornstein 

says. "Now he's into digital without 
spending $1,000 for a machine." 

Ed Outwater, VP of quality as- 
surance for Warner Bros., says the 
Philips engineers were "very close- 
mouthed" about the details of the 
new system at a presentation he at- 
tended in New York. But while they 
said they did not know particulars 
of pricing, he adds that they offered 
ballpark figures of $300 for a Walk- 
man- like portable unit and $600 for 
a home deck. 

In terms of an introduction date, 
he says, "They're definitely looking 
within a year sometime." 

While no prototype decks were 
demonstrated (one was damaged in 
transit, according to the Philips peo- 
ple), Bornstein and Outwater both 
said that they heard a CD that com- 
pared a digital master to a record- 
ing of a DCC output of the same 
master. 

Concerning the quality of the 
sound, Outwater says, "I definitely 
couldn't tell, because it wasn't a 
real demonstration of the hardware 
or software. It was a transfer ... I 
don't consider that I've heard a 
demonstration of the technology." 

He cautions that the DCC ma- 
chine will not enhance the sound of 
existing analog- cassettes. "If you 
have the new DCC, it will give you 
digital playback, and if you use the 
analog system, it will give you ana- 
log playback," Outwater says. 

Perhaps the biggest plus from 
the viewpoint of the labels is that 
this dual- format machine could 
boost waning cassette sales. Says 
Bornstein, "This is a way they fig- 
ure to extend the life of the prere- 
corded cassette." 

Elektra Entertainment, says the 
WEA labels will probably make a 
"corporate decision" on whether to 
launch DAT software, but that right 
now it is seen as too costly. The pre- 
vailing view in his company, he says, 
has been that "down the road it 
would be a configuration, but it 
wouldn't be significant soon." How- 
ever, he adds, the advent of hardware 
in the $500-$600 range "will have an 
effect," especially if the software can 
be duplicated for a reasonable price. 

But another label executive, who 
declines to be named, says that even 
if DAT came in at a mass -market 
price, "I'd still be concerned about it, 
because there's so much growth po- 
tential for CDs." Noting that less 
than 20% of the U.S. population is 
equipped with CD players, he says, 
"When everyone is comfortable with 
the penetration level of CDs, you bet 
the record industry would get into 
DAT. But it's not there yet." 

The possible emergence of an alter- 
native -and cheaper -digital tape 
technology also has made some la- 
bels cautious about DAT. "Given the 
Philips system that's right around 
the corner, it doesn't bode well for 
the introduction of DAT, because this 
other system should be on the mar- 
ket next year," notes Joe Smith, pres- 
ident and CEO of Capitol -EMI Inc. 
He adds that its compatibility with 
standard cassettes is an especially at- 
tractive feature. 

Smith feels that the three -year tus- 
sle between the electronics and music 
industries may have doomed DAT. 
"It's a loss of a great configuration, 
because the hardware and software 
manufacturers could not agree ... 
They may have effectively throttled 
any chance it may have had to grow 
as a configuration." 

RETAILERS 'WAIT AND SEE' 

Retailers are also unenthusiastic 
about DAT. J &R Music World, a ma- 
jor music and electronics store in 
New York's Wall Street area, is tak- 
ing a "wait- and -see" attitude on both 
DAT hardware and software. And, 
although the 770 -unit Musicland 
Group is planning to try out some 
DATs in its midtown New York Sam 
Goody store, VP of purchasing Dick 
Odette says, "I don't think we're in- 
terested in taking a leadership role on 
DAT in America." 

Tower Records, the 55 -store chain 
based in West Sacramento, Calif., is 
already selling "a few" GRP DATs in 
its New York and Boston outlets. But 
Stan Goman, senior VP of retail oper- 
ations for Tower, summarizes his 
view of DAT's potential by saying, 
"The high -end people will buy it and 
tape all of their CDs." 

The sole voice arguing for DAT be- 
longs to Bud Katzel, senior VP of 
sales and distribution for GRP. "We're 
very optimistic about what's going to 
happen [in the DAT market], and 
we're going ahead with it," he says. 

GRP currently has a dozen DAT ti- 
tles, each of which has sold 3,000- 
4,000 copies via direct sales to one- 
stops and such accounts as Abbey 
Road, Schwartz Bros., and Jerry Bas- 
sin. Another 12 are being prepared, 
Katzel says, and for the first time, 
GRP will try to sell DAT product to 
its entire account base through MCA 
Distribution, its regular distributor. 

Although some observers have 
seen GRP as a stalking horse for 
MCA Records, that label's executive 
VP, Richard Palmese, says "MCA 
has no plans" to release DAT soft- 
ware. 

JAPANESE DAT UNITS TO SHIP IN SUMMER 
(Continued from page 1) 

their repertoires available on DAT 
(see story, page 1). 

Adding to the confusion is the pos- 
sibility of a new digital tape format 
from Philips, called digital compact 
cassette and designed to play both 
digital and analog cassettes. The 
DCC system is expected to debut 
next year, according to observers. 

David Birch Jones, a Philips mar- 
keting manager, declines comment 
on the new format. "We only like to 
be discussing products coming down 
the pike in the near future," he says. 

DAT manufacturers do not seem 
concerned about the new Philips tech- 
nology. "Personally, I don't think it's 
going to be an issue," says Paul Fos - 
chino, assistant general manager of 
merchandising for Technics. 

"DAT in its current configuration 
gives the consumer everything he 
needs and wants as far as stepping 
ahead in the digital world," Foschino 
adds. "If you start to play with the 
term 'digital' by lessening the perfor- 
mance, he's going to notice it right 
away." 

JAPANESE GOVT. APPROVAL 

The DAT announcements at CES 
followed a May 30 edict from MITI, 
Japan's highly powerful Ministry of 
International Trade and Industry, 
which allowed Japanese manufactur- 
ers to export SCMS- equipped DAT 
machines. 

The MITI approval also freed Japa- 
nese hardware manufacturers to in- 
troduce SCMS -fitted units to the Jap- 
anese market. JVC, Sony, Matsu- 
shita, Hitachi, Aiwa, and Nippon 
Columbia promptly announced prod- 
uct for the domestic market, avail- 
able at 77,000-138,000 yen, more than 
$400 lower than those announced in 
the U.S. 

However, according to Foschino 
and Martin Homlish, president of 
Sony Audio Component Systems Co., 
a direct dollar -yen conversion of the 
equipment price does not take into ac- 
count duty, freight, voltage changes, 
different dealer margins, and other 
factors. 

The machines will be offered to 
Japanese consumers in late June and 
early July. 

In the U.S., JVC will have its two 
units -priced at $1,000 and $1,700 - 
ready to ship in August, and Denon 
will begin shipping its DAT machine 
in August or September for $1,000. 
Technics plans to ship its unit in Sep- 
tember at a suggested list price of 
$1,200. 

While JVC has no definite plans for 

cross -promotion, an effort in conjunc- 
tion with GRP Records, which has 
been releasing DAT software, is seen 
as likely, a source says. 

Sony will cross -promote its DAT 
hardware and its Sony Classical line 
of DAT software. Tapes in the Sony 
classical line will be priced at $19.95 
each, and blank DAT cassettes will be 
available for $12-$18. 

The SCMS generation of DAT ma- 
chines features the latest in digital - 
to-analog and analog -to- digital con- 
versions, along with better sound 
quality and faster search speeds and 
track access than their predecessors. 

Concerns about longevity and du- 
rability of DAT tapes that were ex- 
pressed by some members of the pro- 
fessional community (Billboard, June 
2) were not seen as problematic in the 
consumer marketplace, where de- 
mands placed on the product will be 
far less stringent. 

Other manufacturers displaying 
DAT machines at CES included Phil- 
ips, Onkyo, Hitachi, Sharp, and Casio. 
And, despite its development of the 
DCC system, Philips also plans to 
market a DAT recorder. 

Jones declines to discuss market- 
ing plans, saying that Philips would 
prefer to wait until SCMS legislation 
is passed before marketing its unit. 
But the company is expected to make 
its DAT unit available later this sum- 
mer, according to an informed 
source. 

Casio expects to start delivering its 
portable DAT unit in October. Cur- 
rently in the $1,499 price range, the 
unit's price may drop to $1,000$1,200 
in the next few months. 

Onkyo, Hitachi, and Sharp did not 
discuss marketing plans at CES. 

Jay Berman, RIAA president, reit- 
erates that all machines announced 
at CES include the copy protection 
chip. "That's basically what our 
agreement in Athens called for in re- 
gard to DAT," he says, adding that it 
does not change the need for legisla- 
tion in the U.S., because "it is possi- 
ble for other manufacturers to mar- 
ket machines here without SCMS." 

The SCMS bill is slated to go be- 
fore the Senate Wednesday (13) and 
before the House of Representatives 
June 27. Supported by the RIAA and 
the Electronics Industries Assn., the 
bill is opposed by a Copyright Coali- 
tion chaired by NMPA, ASCAP, and 
the Songwriters Guild of America. 

Assistance in preparing this story 
was provided by Shig F'ujita in To- 
kyo and Ken Terry in New York. 
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N.Y. Follows N.J.'s Lead 

On Lip -Sync Disclosure Bills 
BY CHRIS MORRIS 

LOS ANGELES -New York state 
has joined neighboring New Jersey in 
entertaining bills that would require 
promoters and ticket agents to dis- 
close the use of prerecorded music at 
live concerts. 

The lip- syncing bills were intro- 
duced June 4 in both branches of the 
New York legislature. As with the 
bill proposed in the New Jersey as- 
sembly (Billboard, May 26), the New 
York statutes would hit concert pro- 
moters and ticket agents with sub- 
stantial fines if the use of taped vo- 
cals at shows were not disclosed. 

If passed, the New York bills -in- 
troduced by Republican Sen. Eugene 
Levy and Democratic Assemblyman 
Gary Proud -would penalize promot- 
ers $10,000-$50,000 and ticket agents 
$1,500-$5,000 for violating the provi- 
sions. 

The bills, which would amend the 
state's arts and cultural affairs law, 
are not the first to be introduced in 
New York, and may not be the last of 
their kind. 

In March, Assemblyman Jerry 
Nadler introduced an earlier amend- 
ment to the arts and cultural affairs 
law requiring the "clear and conspic- 
uous disclosure" of the use of prere- 
corded music at live events in all ad- 
vertisements (the new bills refer only 
to pretaped vocals). That bill, which 
carries no monetary fines against of- 

fenders, remains pending. 
One source indicates that a lip - 

syncing bill is set to be moved in the 
California state house, but its intro- 
duction could not be confirmed at 
press time. 

Levy says that the New York acts 
were initiated after lawmakers were 
contacted by musicians concerned 
about the increasing use of tapes in 
live performances. Milli Vanilli's per- 
formances, which reportedly rely on 
the heavy use of taped vocals, were 
often cited by the musicians; Levy 
also says that the New York City mu- 
sicians union local received 1,000 com- 
plaints about the use of taped music 
at a recent "Walt Disney On Ice" 
show at Radio City Music Hall. 

"What we're saying is, you want to 
do it that way, OK, but you're going 
to advertise it as such," Levy says of 
the new proposals. "It seems in terms 
of fairness that the advertisement be 
proper in terms of the music." 

Levy's bill will now move into the 
rules committee, and the senator ex- 
pects a decision within the next 10 
days on whether it will go to the 
floor. "I think we've got a fairly de- 
cent chance," Levy says. 

Although Levy says that he has 
not seen a copy of the New Jersey 
bill, the wording of central portions 
of the New York laws is the same as 
that of the previously introduced 
statute, and the fines proscribed are 
identical. 

P'Gram Ups Stake In Japan 
Gains Control Of Nippon Phonogram 
LONDON -PolyGram has moved to 
become the majority shareholder in 
Japanese record company Nippon 
Phonogram through a new deal with 
one of its partners in the firm, Victor 
Co. of Japan (JVC). 

JVC has agreed to transfer 15% of 
its 40% stake in Nippon Phonogram 
to PolyGram, thus increasing the Tat- 
ter's share to 65 %. The third partner 
is Matsushita Electric, whose stake 
remains at 10%. 
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The price of the transaction was 
not disclosed. PolyGram will become 
responsible for the day -to-day run- 
ning of Nippon Phonogram, a move 
insiders say was resisted by JVC. In 
a statement, the multinational says it 
"will take a more active role in the 
management of the company." 

PolyGram is a primary repertoire 
supplier for Nippon Phonogram. JVC 
will continue to handle the manufac- 
ture and distribution of the compa- 
ny's product. 

The president of Nippon Phono- 
gram is Nobuyah Itoh, who is expect- 
ed to retire in the near future. No 
successor has yet been named. 

PolyGram's other record company 
in the world's second -largest music 
market is Polydor KK, in which it 
holds a 51% stake. Its partners are 
JVC and Asahi Mutual Life KK. 

INSIDE 

TRK 
purchase of pioneering new age label Windham Hill by 
its former distributor A &M were flying last week, with 
some published reports intimating that a deal was essen- 
tially wrapped. But Windham Hill staffers were told May 
28 that negotiations with A &M had been broken off. How- 
ever, sources indicate that other labels may still be an- 
gling to buy the label, which forged a new distribution 
deal with BMG in March. 

CY LESLIE IS LOOKING into distribution and market- 
ing ties for a three -volume sell -through home video of 
"Oscar's Greatest Moments," featuring highlights of Os- 
car presentations from the award ceremony's origin in 
1927. Being assembled by Jack Haley Jr. for the Acade- 
my of Motion Picture Arts and Sciences, the series de- 
buts next spring, with additional volumes in 1992 and 
1993. Leslie, founder of Pickwick International and 
MGM/UA Home Video Entertainment, is expected to 
have a distribution deal within 60 days. All proceeds from 
the series, to retail for less than $25 each, will be used to 
support the Academy Foundation for Motion Picture 
Study. 

NEW MUSIC SHOES: Peggy Dold is leaving her posi- 
tion as manager of special projects for Billboard to join 
the New Music Seminar as a third executive director 
along with Tom Silverman and Mark Josephson, essen- 
tially filling the management void left by the death in 1988 
of Joel Webber. "Since Joel died we've felt the absence of 
a third executive director," says Silverman. "We feel Peg- 
gy will fill his shoes." Dold will oversee day-to-day opera- 
tions of the seminar, to be held July 14-18 in New York. 

ON BOARD: Bob Caviano is merging his 12- year -old 
Bob Caviano Enterprises management firm specializing 
in dance and R &B acts into Sal Michael's Pyramid En- 
tertainment. Caviano joins Pyramid as a VP in New 
York. Firm handles such acts as Kool & the Gang, Sa- 
mantha Fox, and Miles Davis. 

LEON RUSTLES: Longtime A &M exec Michael Leon, 
who served as the label's senior VP and director of East 
Coast operations, announced his resignation June 5 at the 
close of a weekly executive meeting. Leon said that he'd 
arrived at his decision to leave over the course of the last 
12 months, and expressed his sincere wish that the label 
would continue to flourish under the leadership of CEO 
and president Jerry Moss. 

SINGER, NOT THE SONG: Speaking of A &M matters, 
head honcho Moss was serenaded by his partner, Herb 
Alpert, accompanied by no less than Burt Bacharach, 
with a version of "This Guy's In Love With You" at the 
Los Angeles chapter of NARAS' third annual awards lun- 
cheon at Le Bel Age hotel in Los Angeles June 1. Both 
Moss and Johnny Mathis were honored at the NARAS 
function, which was hbsted by Sally Kellerman and 
chaired by Brooks Arthur. Past honorees have included 
Alpert, Quincy Jones, and Kenny Loggins. 

JACKSON HOSPITALIZED: Michael Jackson was ad- 
mitted to an L.A. hospital June 3 after suffering chest 
pains, and was later diagnosed to be suffering bruised 
ribs, apparently due to overexertion and stress. A spokes- 
man for the singer said Jackson had been suffering from 
stress due to the recent deaths of his grandmother, AIDS 
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victim Ryan White, and Sammy Davis Jr. Additionally, 
Jackson has been behind schedule in completing his long - 
expected Epic album. At press time, he was expected to be 
released within two days. 

JACK IN THE BOX: RCA's new country label will be 
headed by Jack Weston, who currently serves as RCA/ 
Nashville's VP of national country promotion. The yet -un- 
named label will have Weston as its VP and GM, plus an 
A &R chief, both of whom will report directly to Joe Ga- 
lante, RCA's senior VP and GM. While details of the new 
operation are still scarce, Galante confirms that the label 
will be "a stand -alone operation" with a staff completely 
separate from RCA /Nashville's existing one. 

DIGITAL ADVANTAGE: Speaking at the Spanish Insi- 
tute in New York June 4 to announce his new Sony Clas- 
sical album, "Italian Composers' Songs," opera superstar 
Jose Carreras, all of 5 feet, 7 inches tall, declared that one 
of the reasons he preferred the CD to the LP is that it 
made him appear taller when he held up a new release at a 
press gathering. One wag suggested he'd appear even 
taller if he held up an upcoming Sony Classical DAT. 

IN REPORTING the departure of Ed Trunk as VP of 
Megaforce Records in the June 2 edition of Track, it 
should have been made clear that Trunk isn't employed at 
Loud & Proud Management in New York, but can be 
reached there at 718- 234-0922. 

FIRMING A MAY 1988 Los Angeles superior court 
decision (Billboard, June 4, 1988), the second district of the 
California Court of Appeals ruled May 11 that the State 
Board of Equalization must pay Joni Mitchell and the 
members of America a refund of close to $800,000, plus 
interest, of sales taxes the musicians paid under protest in 
the '70s. The appellate decision affirmed the initial court 
finding in the artists' suit -that Mitchell and America per- 
formed nontaxable personal services when they recorded 
their material. The Board of Equalization had claimed 
that their recording work constituted the sale of their 
masters to their labels, and thus required a sales tax. 

CMJ NEW MUSIC REPORT editor Scott Byron has ex- 
ited for an A &R position at the new BMG distributed la- 
bel Zoo Entertainment. CMJ VP /managing editor David 
Margulies becomes VP /senior editor. Beat Box editor 
Mark Glaser becomes managing editor, and editorial as- 
sistant Glen Sansone assumes the Beat Box editor du- 
ties. Former Homestead Records label co-manager Craig 
Marks joins CMJ as music editor. 

TOURING TURTLES: First the movie, then the sound- 
track, now the tour. The Teenage Mutant Ninja Turtles 
of hit -film fame will be seen onstage during a 40-city road 
show opening at New York's Radio City Music Hall in 
September- featuring costumed ninja turtle characters 
Michelangelo, Donatello, Leonardo, and Raphael play- 
ing guitar, keyboards, bass, and sax, respectively. The 
tour, produced by Steve Leber and Bob Bejan, will not 
feature the artists or songs from the hit SBK Records 
film soundtrack but instead offer such new numbers as 
"No Need To Mutate" and "Pizza Power." The sponsor of 
the tour by the pizza -loving tortoises is, not surprisingly, 
Pizza Hut. 

Three -Day `freedom fest' To Rock Estonia In July 
BY THOM DUFFY 

NEW YORK -In a nod to the polit- 
ical changes in Eastern Europe, 
promoters of a three -day summer 
rock festival in the Soviet republic 
of Estonia have dubbed the event 
"Freedom Fest." 

The Cure, Michael Penn, Johnny 
Clegg & Savuka, Loverboy, and 
Kaoma are among the acts from 
around the globe whose appear- 
ances at the festival July 27 -29 
were announced May 31 at the 
Hard Rock Cafe in New York. Or- 
ganizers plan to tape the event for 

later broadcast worldwide on out- 
lets including the Soviet Gostelera- 
dio network. 

Freedom Fest "is taking place at 
a time when the Eastern Bloc is 
gaining newfound independence," 
promoter Juri Makarov said in a 
press statement. "Rock'n'roll is the 
ideal medium to communicate the 
Estonian message of freedom." 

Makarov promoted the first 
Rock Summer Festival at a huge 
outdoor amphitheater in the Esto- 
nian city of Tallinn in 1987 with lo- 
cal groups. Opening the bill to 
Western artists such as Robert 

Cray, Public Image Ltd., and Big 
Country in 1988, Makarov saw 
more than 300,000 fans attend that 
year's festival. 

Makarov, who also is founder of 
Muusik Entertainment Manage- 
ment, an independent Soviet man- 
agement and booking agency, is or- 
ganizing Freedom Fest with music 
video and telecast producer David 
Wunsch of New York. Wunsch is 
working in Europe with the Dutch 
independent television company ID 
TV to produce the festival broad- 
cast, and with Dentsu, the power- 
ful Japanese advertising agency, to 

secure extensive sponsorships for 
Freedom Fest. 

Other acts announced for the 
event include Vamp from the U.K.; 
the No Name Band from Sweden; 
Paakokset and Balls from Finland; 
Hart Rouge from Canada; the Aus- 
tralian group Weddings, Parties, 
Anything; Boris Grebenshikov and 
Ulia from the Soviet Union; the 
Japanese groups Izumija, Bogom- 
bos, and Stalin; and the Estonian 
acts Ultima Thule, Tonis Magi, Ne 
Zdali, Compromise Blue, Justa- 
ment, the Johanson Brothers, and 
Nevil Blumberg. 
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There's Still 
Life 
Left 

RECORD SOURCE (NTERN&(ONAL 
CAN HELP YOU KEEP IT ALIVE! 

1 Constn supply of 45's ...ECONOMICALLY 
is the i e lood of t Jukebox ...AUTOMATICALLY 
The Problem: Record companies have either stopped or 
drastically reduced the number of vinyl records manufac- 
tured, due to a constantly declining market for the 45 rpm 
single. 
There is a justified concern among jukebox owners that an 
opportunist could take advantage of the current situation. 
Jukebox owners could eventually be faced with much high- 
er prices. There has already been attempts by profiteers to 
charge exorbitant prices for records. 
The new record distribution policy is a non -refundable, one 
way sale to the One Stop! This policy places the One Stop 
in potential jeopardy, the One Stop must gamble with 
orders. One over buy could wipe out the One Stop's profit. 
Under buying means records will not be available to many 
of jukebox owners. This is a national problem that can't be 
solved solely by local One Stops. 
The Solution: RSI offers Jukebox Owners the only oppor- 
tunity to join together to create combined purchasing power 
to insure availability of 45 RPM records. 

How RSI Works: RSI is a subscription service developed 
to provide the jukebox owner with the hits! Hit records will 
be sent every other week to RSI members. The hit records 
will have been researched and play tested on jukeboxes 
across America. The most played selections will be sent to 
RSI members. 
Subscription Memberships: Two types of subscription 
memberships are available. 
Class A144 Subscription: Approximately 6 hit records will 
be shipped every other week. 144 Total records per year 
at an annual rate of $200.00 per year. Each subscription 
is for one jukebox and includes records, location jukebox 
promotion material and helpful hints to jukebox operators. 
Class B72 Subscription: Approximately 3 hit records will 
be shipped every other week. 72 Total records per year 
at an annual rate of $110.00 per year. Each subscription 
is for one jukebox and includes records, location jukebox 
promotion material and helpful hints to jukebox operators. 

ORDER FORM: For information call 817-325-8752 or fax 817-325-6431 
Yes, I would like to sign up for RSI membership subscription service for Jukebox owners. I understand one 
subscription will service one Jukebox for one year. However, I can subscribe in any format as many times as 
I need. Also, I can mix up the Class A and Class B service as I choose. 

CLASS A -144 RECORDS A YEAR 
Number of Jukeboxes or 
Subscriptions for each 

Hot Pop 
Hot Country 
Hot R &B 
Pop /Country 

+ Pop /R &B 
Total Number of Sub's 

Subscriptions x Type of Payment 
x $200 Annual = $ 
x $105 Semi -Annual = $ 

x $55 Quarterly = $ 

x $20 Monthly = $ 
Class A Total $ 

CLASS B -72 RECORDS A YEAR 
Number of Jukeboxes or 
Subscriptions for each 

Hot Pop 
Hot Country 
Hot R &B 
Pop /Country 

+ Pop /R &B 
Total Number of Sub's 

= Amounts Due with Order 
x $110 Annual = $ 
x $60 Semi -Annual = $ 
x $35 Quarterly = $ 
x $15 Monthly = $ 

Class B Total $ 

Class A Total $ + Class B Total $ = Total Due $ 

Payment must accompany order form. 
Prices are for U.S.A. only. Foreign rates available 
upon request. 

Ship Records To: 
Company Name: 

Attention of: 

Address: 

City, State, Zip: 
Please add 8% tax in the State of Texas 
Prices do not include shipping cost. 
Please allow 3 -4 weeks for first delivery. 

Mail Order and Payment to: 
Record Source International ,Inc. 
P.O. Box 75, 205 N.E 1st Ave. 
Mineral Wells, Texas 76067 
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A FLIP -FLOP ON THE LEVY: After repeatedly as- 
serting that he saw no chance of a compensatory royalty 
bill being passed by Congress, Jay Berman, president 
of the Recording Industry Assn. of America, now says 
that the trade group will seek the introduction of such a 
bill in 1991. If the current DAT bill -which mandates an 
anti- copying device in DAT units -is not passed in this 
congressional session, it would be reintroduced in tan- 
dem with the royalty bill, he says. Berman expects no 
opposition from European electronics firms, but plenty 
from Japanese manufacturers. Ed Murphy, president 
of the National Music Publishers Assn., which has op- 
posed the DAT bill because it contains only a technical 
solution, says his group would support the RIAA's roy- 
alty measure, but only if it becomes an integral part of 
the DAT legislation. 

THE SONGS OF IRVING BERLIN are likely to enter 
a new era of multimedia exposure, thanks to a U.S. ad- 
ministration deal worked out by the great songwriter's 
daughters and Morgan Guaranty Trust Co. of New 
York, executor of Berlin's will, with the Rodgers & 
Hammerstein Office, which looks after the interests of 
the estates of Richard Rodgers and his chief lyric col- 
laborators, Oscar Hammerstein II and Lorenz Hart. 
Berlin, who died last September at the age of 101, was 
very protective of his songs in terms of project licensing 
and often refused their exposure in shows, movies, and 
books in which authors desired that his lyrics be printed. 
However, it's likely that Hal Leonard will get print 
rights to the Irving Berlin Music Co. catalog, which has 
all of Berlin's songs with the exception of early output 
now in the public domain. The R &H Office's publishing 
unit, Williamson Music, has an existing print deal with 
the print firm. The administration deal involves Berlin's 
songs, scores, and music publishing activities. Abroad, 
the Berlin catalog is split among Warner /Chappell, 
EMI in the U.K., and Victor Music in Japan. 

ALSO, LOOK FOR A DISTRIBUTION DEAL to be 
announced in New York June 11- appropriately enough 
at the Richard Rodgers Theatre -that will bring sever- 
al Rodgers & Hammerstein film musicals, including 

"The King & I" and "Carousel," into the CBS /Fox Vid- 
eo fold. Rights to all R &H film properties are owned by 
the Rodgers & Hammerstein Office. CBS /Fox once 
had "The King & I" on the market and has had two 
R &H giants, "Oklahoma!" and "South Pacific," in its 
catalog for years. 

IT'S NO SECRET that Mighty Three Music, the Kenny 
Gamble -Leon Huff -Tom Bell catalog, is up for sale. 
Warner /Chappell is said to be the leading contender for 
a buyout, at an estimated $20 million. 

BUSTIN' OUT: New label executive M.C. Hammer, 
the multiplatinum rap artist who has entered into a joint 
venture with Capitol Records for his Bustin' Records la- 
bel (Billboard, May 5), has firmed up his roster of artists 
with several new signings. Hammer will produce and 
manage female vocalist B. Angie B., choreographer/ 
rappers Ho Frat Ho, rapper Parole, male R &B group 
Special Generation, and rappers One Cause One Ef- 
fect. These acts will join Hammer on his Please Hammer 
Don't Hurt 'Em Tour '90, which kicks off Friday (15) in 
Louisville, Ky. CEMA Distribution will handle U.S. sales 
and distribution for the Oakland, Calif.-based label; EMI 
Music will handle licensing worldwide. 

THE WHEEL GOES 'ROUND: Ira Derfler, formerly 
EMI VP of sales, has landed at RCA with the same title. 
He replaces Dave Wheeler, who will head back to Nash- 
ville in an unspecified capacity, according to Joe Ga- 
lante, senior VP /GM of RCA Nashville ... Meanwhile, 
speculation continues that Gary Arnold, formerly VP of 
merchandising at Trans World Music Corp., is appar- 
ently headed for Irving Azoff's Giant imprint, although 
some suggest that he might turn up at Hollywood Re- 
cords. 

NO GUARANTEES: PolyGram Records execs had a 
guarantee for a June date at the Puck Building in down- 
town New York to celebrate, at a cost of $100,000, the 
gold certification of the latest Tony! Toni! Toné! album, 
"The Revival." At least that's what label reps Dawn 
Bridges and Beverly Paige thought six weeks ago. 
They say they were recently informed by a building rep 
that the event, with an invitation list of 1,000 people, was 
of some concern over the "type of people this event 
would draw and the potential damage they could do." 
So, the "Revival" party is now taking place June 26 at 
the South Street Seaport's Bridgewater. 

GONE WITH THE WIND: Rumors of an imminent 
(Continued on page 100) 

Poughs Pose Mystery To Video Trade 
Pioneering Retailers In Sudden Disappearance 

BY EARL PAIGE 

LOS ANGELES -The sudden deci- 
sion by pioneer home video retailers 
John and Carol Pough to shutter 
their 12- year -old store, Video Cas- 
settes Unlimited, here in suburban 
Santa Ana, along with their apparent 
disappearance, has jolted members of 
the home video community. 

Repeated attempts by Billboard to 
contact the high -profile couple were 
still unsuccessful at press time. 

For leaders of the Video Software 
Dealers Assn., where Carol Pough 
served as a board member, it was still 
another shock following the recent 
filing for reorganization by North 
American Video, the North Carolina- 
based chain headed by board member 
Gary Messenger (Billboard, March 
14). 

The board has also been hit by 
turnover recently, resulting from the 
resignation of Wherehouse president 
Scott Young and the departure of 
Gary Rockhold from Commtron 
Corp. to PolyGram Distribution. 
Young, who held one of three ap- 
pointed positions on the board, was 
replaced by Terry Worrell, president 
of Sound Warehouse. Rockhold's 

seat, also appointed, has not been 
filled. 

VSDA insiders say they were not 
too surprised to receive Carol 
Pough's resignation and were aware 
that the Poughs had complained for 
some time about a downturn in their 
store's business. 

However, board members had 
been told the Poughs were going on 
vacation and say they are stunned to 
learn about the couple's apparent 
mysterious departure. 

A representative of landlord firm 
S &A Properties, which oversees 
Northland Center on Tustin Boule- 
vard, where the store is located, says, 
"They were evicted for nonpayment 
of rent, [although] it didn't exactly 
get to the point [of eviction]." He fur- 
ther claims a lawsuit was filed and 
that a judgment was obtained by de- 
fault because of their nonresponse. 
"The sheriff posted the property, but 
by the time the sheriff got there, 
they'd already moved out," he says. 

Although Carol Pough was a sit- 
ting board member, Jack Messer, 
owner of Lancaster, Ohio-based Gem- 
stone Entertainment and a director 
of VSDA, says her resignation "will 
have no effect on the [upcoming 

board] election." 
Four seats are currently being con- 

tested, including Carol Pough's, who 
had decided not to seek re-election af- 
ter a three -year stint as a director. 
According to Messer, no one will be 
named to fill out the rest of Pough's 
term, which expires in August. 

Business neighbors of the Poughs 
report sudden and frantic activity at 
the store. "They put up a sign 'closed 
for inventory' and a truck drove right 
up and hauled all the movies away," 
says one neighbor, who adds that 
customers have complained about an 
unconcluded contest and lost deposits 
on special orders. 

Some intimates of the Poughs re- 
flect that about a year ago they 
moved from their longtime residence 
into a rented house. Distributor reps 
at various local branches here indi- 
cate the Poughs were making pur- 
chases on a cash-will-call basis. 

John Pough is a founding director 
of VSDA and served one term as 
president in 1984-85. He was recently 
honored by the VSDA Southern Cali- 
fornia Chapter as an industry pioneer 
involved in the formation of a short- 
lived dealer group that briefly pre- 
ceded VSDA. 
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Not on the heels of their 7X Platinum debut album, the year's Grammy winning best new artists 

return with a strong collection of new and renewed hits. The Remix Album includes hot versions 

4 #1 hits p lus 4 al songs; "Money," "Hush," "C u Feel M y Love " and 

"Boy In The Tree," vai . sle elsewhere. 
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ALLAY MOREY - ASSOCIATES 

Produced by Frank Farian for FAR Music Production 

HE REM17I-` I, /UM 
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On June 12, Grand Jury and Warner Bros. Records 
will release an album of historic proportions: 

We're All In The Same Gang. 
The single "We're All In The Same Gang" features 

14 of today's hottest rap artists, and brings major 
musical focus to former gang leader Michael Con - 
cepcion's dream of promoting gang harmony. 

There's something you can do about gang violence. 
The idea is simply to unite the community -gang 

members and non -gang members alike -behind 
the notion of people existing side -by -side without 
killing each other. The project will kick off with a 
special telecast of "The Arsenio Hall Show" on 
Thursday, June 14. Arsenio and special We're All In 
The Same Gang guests will count down to a national 
"Peace Weekend;' set to begin at 12:01 A.M., Friday, 
June 15. Using the urgent issue of gang violence as 
a platform, "Peace Weekend" will deliver an un- 
mistakable message of togetherness to concerned 
people everywhere. 

"We're All In The Same Gang" 
The New Single (4- 19819) 

Featuring The West Coast Rap All- Stars: 

King Tee Digital Underground 

Body & Soul Young M.C. 

Def ief Ice -T 

Tone Lóc Eazy -E 

Above The Law Oaktown's 3.5.7 

N.W.A. M.C. Hammer 

Michelle J.J. Fad 
Produced by N.W.A's Dr. Dre for High Powered Productions 

From The Album We're All In The Same Gang 
1412 / 1- 2 62411 

Introducing fresh new music from The Grand Jury All -Stars 

Portions of the proceeds from the sale of the single will be donated 
to various charities for the development of inner city youth 

Gang Up On Gang Violence 
:ç; 1990 Warner Bros. Records Inc. 


