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Featuring the view from the top of the music industry by: Arista's Clive Davis, Atco's Derek Schulman, Atlantic's Ahmet
Ertegun & Doug Morris, Capitol's Hale Milgrim, CBS' Tommy Mottola, Columbia's Don lenner, Chrysalis' John Sykes, EMI's
Sal Licata, Enigma's Jim Martone, Epic's Dave Glew, Geffen's Ed Rosenblatt, GRP's Larry Rosen, Island's Mike Bone, Jive's
Clive Calder, MCA's Al Teller, Profile's Cory Robbins, RCA's Bob Buziak, Rounder's Marian Leightcn-Levy, Tommy Boy's
Tom Silverman, and others. IN THIS ISSUE.







MORE ARTISTS

GO GOLD ON AMPEX
THAN ON ALL OTHER
TAPES PUT TOGETHER

VERY ARTIST PICTURED HERE HAS EARNED THE PRESTIGIOUS

_~Ampex Golden Reel Award for creating a gold album exclusively on Ampex audio
tape. In fact, of all the gold albums released last year — and the year before—most of them
were laid down exclusively on Ampex tape. And its a good bet that most of the others
used Ampex for the majority of their cuts, too. * At Ampex, we respect the art of music
and the rare ability it takes to create it. Being an artist means committing your body, mind
and soul to your profession. It means fighting to preserve the integrity of your talent. It
means never compromising your sound. + We've made our own commitment to provide
you with the highest quality, most consistent, most dependable audio tape in the world.
Tape created with the same uncompromising attention to detail that you bring to your
music. * For all the details on what makes Ampex tape right for your sound, just
call or write for a copy of our new 456 Technical Brochure, and see why
Grand Master®456 is engineered like no other tape in the world.

AMPEX
A MASTER OF ENGINEERING

Ampex Recording Media Corporation » 401 Broadway, M.5.22-02 » Redwood City, California 94063 + (415)367-3809
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1990 Unlikely
To Be Year Of
The DAT Law

EBY BILL HOLLAND

WASHINGTON, D.C.—Key
members of Congress met June
18 and agreed to “indefinitely
postpone” a hearing this summer
on pending legislation that would
sanction consumer DAT sales in
the U.S.

The decision virtually kills any
chance for congressional approval
of DAT this year. It also opens the
door to a court battle between the
music publisher/songwriter Copy-
right Coalition and the DAT hard-
ware manufacturers if the latter
group makes good on plans to of-
fer consumer DAT machines in
the U.S. this summer.

An important factor in the con-
gressional decision was the recent
news that Philips is developing a
digital compact cassette machine

(Continued on page 92)
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Prosecutors Step Up ‘Nasty’ Pressure
More Retailers Pull Title In Response

This story was prepared by Bruce
Haring and Melinda Newman in
New York and Chris Morris in L.A.

NEW YORK—Responding to fears
generated by a Miami federal judge’s
ruling that 2 Live Crew’s “As Nasty
As They Wanna Be” is obscene, re-
tailers across the country continue to
pull the album from store shelves.
U.S. District Court Judge Jose
Gonzalez ruled June 6 that “Nasty”
was obscene and could be prosecuted
under statutes applicable only in
three south Florida counties (Bill-
board, June 16). However, retailers,
distributors, and labels in other parts
of the country have since been taking
steps to protect themselves from pos-
sible obscenity prosecutions for sell-
ing the album (Billboard, June 23).
At press time, reports had sur-
faced that police in Texas, Virginia,
Georgia, South Carolina, and Ontario
have warned retailers in their respec-
tive areas that sales of “Nasty” could
violate local obscenity statutes.
Additionally, prosecutors in Salt

ADVERTISEMENTS

THEIR TIME HAS COME!

Babylon A.D. star in “The Kid Goes Wild"”, the new single as
featured in the Orion Pictures film “RoboCop™ 2" Now exploding

at rock radio and MTV from the hard-hitting debut album. On Arista.

Lake City and Sacramento, Calif., re-
viewed “Nasty” for possible violation
of local obscenity statutes. At press
time, the Utah decision was still pend-
ing; the city district attorney’s office
in Sacramento did not find the album
obscene.

Prior to the federal ruling, local

law officials in Ohio, Indiana, Geor-
gia, Alabama, Tennessee, Florida,
Louisiana, and Pennsylvania conduct-
ed similar warnings to retailers based
on local statutes. In the past 10
months, most major record chains
have either withdrawn the album

(Continued on page 90)

Dealers Mull
Video-Rental
Price Dilemma

WBY JIM McCULLAUGH

and EARL PAIGE
LOS ANGELES—The nation’s
video retailers are caught in a
rental-price dilemma: They must
deal with higher wholesale
prices for A titles, while the long
competitive arm of Blockbuster
comes to town with its novel poli-
cy of $3 for three nights.

A number of independent deal-
ers say they have already in-
creased daily rental rates be-
cause of higher wholesale prices
on selected A titles from such
studios as RCA/Columbia Pic-
tures Home Video and Warner
Home Video. Other dealers say
they are likely to raise new-re-
lease rental prices shortly—par-
ticularly in anticipation of ex-

(Continued on page 86)
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AC Radio Tunes In To Musical Altermatives

B BY CRAIG ROSEN

LOS ANGELES—Is AC radio finally
getting hip?

In between regular adult contem-
porary material, such as Elton John
and Phil Collins, some AC stations
are playing acts from the modern
rock charts, such as the Sundays, del
Amitrt, and Michael Penn. Brent
Bourgeois, Everything But The Girl,
and Propaganda, which first gained
exposure on modern rock stations,
are also receiving airplay at radio’s
largest format.

The 3onnle Raitt Collection (4/2-26242) gathers 20 classic
songs from her 1971-1986 Warner Bros. stay. Bonnie picked the
tracks and offers her recollections in a 32-page CD booklet.

While crossover action on those
artists is heaviest in smaller and me-
dium-size markets, where playlists
are longer, it is widespread enough to
affect the Hot Adult Contemporary
chart, which currently includes cuts
by Penn, Bourgeois, and Everything
But The Girl.

“I would much rather play the Sun-
days and 10,000 Maniacs than Kenny
Rogers, Patti Austin, and Barry Man-
ilow,” says KVIC Victoria, Texas,
PD/MD Tony Davis. “Not to take

Billhoard Radio
Awards Nominees
Are Announced

NEW YORK—Country outlets
WSIX-FM Nashville and KPLX Dal-
las, urban WPEG Charlotte, N.C.,
and album WBCN Boston are the
most-nominated stations in this
year’s Billboard Radio Awards.
Those stations were nominated in all
five radio categories: best station,
best program director, best musie di-
rector, best promotion director, and
best air personality.

Seventeen record labels, 182 radio
stations, and 14 distributors of net-
work/syndicated programming were
nominated by Billboard’s five blue-
ribbon panels of radio programmers
and industry executives. Full details
begin on page 14. The awards ballot
appears in this issue, beginning on
page 37.

anything away from those artists,
but I consider them more MOR than
AC”

There were new-wave-to-AC cross-
overs in the early '80s also—Joe Jack-
son, Men At Work, and the Police
among them. But those crossovers
often took place after an act had suc-
ceeded at top 40, or after enough time
had passed for a group’s “oddball”
image to dissipate. RCA, on the other
hand, went to modern rock, AC, and
album rock stations with Michael
Penn before crossing “No Myth” to
top 40. And DGC is taking a similar
tack with the Sundays.

Other current or one-time alterna-
tive acts that have had success on AC

(Continued on page 88)
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HOT 100 SINGLES
% STEP BY STEP
| NEW KIDS ON THE BLOCK

TOP POP ALBUMS
% STEP BY STEP
NEW KIDS ON THE BLOCK

HOT BLACK SINGLES
% ALL | DO IS THINK OF YOU
TROOP
TOP BLACK ALBUMS
* JOHNNY GILL
JOHNNY GILL
HOT COUNTRY SINGLES
* LOVE WITHOUT END, AMEN
GEORGE STRAIT
TOP COUNTRY ALBUMS
* KILLIN' TIME
CLINT BLACK
TOP VIDEO SALES
% THE LITTLE MERMAID
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% BACK TO THE FUTURE PART Il
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It’s a family affair

This ain’t a one man thing
Or a one woman thing
That solitary stuff ain’t happening

The new album from the master mixer of rap and reggae.

features the single and video

“FAMILY AFFAIR”
A reworking of the Sly and the Family Stone classic.

Produced by Ciaude Evans

12” and Cassette Single Out Now
Album In Stores July 3rd

Jamaica and the Bronx meet

...on Elektra cassettes, compact discs and records.
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Lahel Execs Say Gassette Will Endure

B BY ED CHRISTMAN
and KEN TERRY

NEW YORK—Although the CD has
all but squashed the vinyl configura-
tion, label executives do not expect
the cassette format to suffer the
same dramatic decline.

While most acknowledge that
someday the analog cassette will lose
its position as the dominant music
carrier, they also say tape will be
around for a good many years to
come, thanks to its portability, con-
tinuing quality improvements, and
the desire by labels to maintain more
than one configuration.

Bob Buziak, president of RCA Rec-
ords, says it will be a long time before
the cassette disappears, adding, “We
won't see a one-format business in
our business life.”” WEA president
Henry Droz states, “The cassette is a
mature configuration, but it’s not dy-
ing. I would not draw any compari-
son between [the fate of] the cassette
and the decline of the LP.”

CDs are not eating into cassette
sales, according to BMG’s senior VP
of sales, Rick Cohen, who declines to
reveal numbers. “We're seeing cas-
settes either steady or increasing a
little bit in units” as CD sales surge,
he says.
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Paul Smith, president of CBS Rec-
ords Distribution, labels a recent Bill-
board story in which some retailers
reported CDs were beginning to chal-
lenge cassettes as “totally mislead-
ing. The cassette is definitely the
dominant configuration.”

Smith notes that while some chains
like Tower Records, Kemp Mill Rec-
ords, and Lechmere have seen CDs
skyrocket past cassettes, other
chains, including Trans World and
National Record Mart, are still pre-
dominantly cassette-based. He adds,
“We don’t see that CD growth with
rackjobbers at all. The mass mer-
chants are still predominantly selling
cassettes, as are the {independent]
stores serviced by one-stops.”

At CBS, cassettes account for 63%-
64% of album unit sales, while CDs
are at 33%-34%. “That’s not far off
from being a 2-1 advantage,” Smith
says, adding that cassette dollar vol-
ume is still higher than that of CDs.

Despite the cassette’s dominant po-
sition, however, most label execu-
tives acknowledge that tape sales are
flat. Moreover, although the officials
give the cassette a vote of confi-
dence, numbers released by some of
the distributors show CD unit volume
accounting for larger portions of the
pie.

For instance, on average, 40% of
the units shipped from PolyGram
Group Distribution are now CDs, vs.
60% cassette, according to senior VP

Jim Caparro. At WEA, CDs now ac-
count for 36% of unit sales, cassettes
63%, and LPs 1%. But Droz adds that,
in the first quarter, “CDs became the
majority configuration in dollars and
that is holding up through the second
quarter. CDs represent 51% of album
dollar sales, cassettes 48%, and LPs a
whopping 1%.”

CEMA has begun to see an erosion
in cassette sales, according to compa-
ny president Russ Bach. CDs snared
50% of music dollars at CEMA in the
fiscal year ended March 31, while cas-
settes were at 44%. But since then,
CD dollar sales, on a cumulative ba-
sis, have increased to nearly 55%,
while cassettes are now at 39%.

In units, cassettes were at 50% vs.
33% for CDs during CEMA’s last fis-
cal year. Since then, cassettes have
fallen to 47% and CDs are up to 38%.
“So very definitely we are seeing CD
sales trend upward,” he says.

GASSETTE STILL STRONG

But Bach does not see the slippage
in cassette sales as serious. “The cas-
sette is not over with,” he says. “It is
still a very strong carrier, and we
think it will continue to be into the
mid-"90s.”

Portability is the key to the cas-
sette’s continued viability, Bach says.
“People want music on the go, and
the only way to get it today at reason-
able prices is with the cassette.”

(Continued on page 92)
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Rental Market
Is Growing—
Or Shrinking

HBY PAUL SWEETING

NEW YORK—Is the video rental
business growing, shrinking, or
merely flat?

The answer.to that deceptively
straightforward-sounding ques-
tion, according to various indus-
try researchers and analysts, is
“it depends.”

Alexander & Associates, the
New York-based market re-
search firm, is trumpeting a 9%
growth in overall rental activity
during the first half of 1990 com-
pared with the first six months
of 1989.

During the first 23 weeks of
this year (just shy of the halfway
mark), the industry was averag-
ing 83 million rental turns per
week, according to Alexander,
compared with 76.5 million turns
per week in the first half of 1989.

Good news, you say.

But wait. A.C. Nielsen, anoth-
er New York-based research
firm, reports that in the first
quarter of this year (the latest
period for which data are avail-
able) U.S. VCR households rent-

(Continued on page 86)

2 Live Crew Gets Helping Hand From Radio
But Some Outlets See Controversy As A Comedy

E BY CRAIG ROSEN
and PHYLLIS STARK

LOS ANGELES—Some radio sta-
tions are taking an active stance in
responding to the Florida federal
court ruling that 2 Live Crew’s “As
Nasty As They Wanna Be” is ob-
scene. But others are dealing with
the controversy primarily as a news
story, or for comedic effect.

Joint Communications/ABS Com-
munications president Jon Sinton,
who consults 35 stations and owns

three, says his stations will run edito-
rials stressing the importance of the
Bill of Rights. Also, First Amend-
ment appreciation rallies are being
planned. “It’s important that people
who have the power of a transmitter
promote First Amendment rights,”
says Sinton.

KTFM San Antonio, Texas, recent-
ly held a 2 Live Crew “As Nasty As
You Wanna Be Outlaw Weekend,” in
which the station gave away a copy
of the controversial album each hour.
The promotion followed a crackdown

Vote On Louisiana Senate
Sticker Bill Is Postponed

B BY BILL HOLLAND

WASHINGTON, D.C.—A vote by the
Louisiana Senate on a mandatory pa-
rental warning labeling bill was post-
poned last week when its sponsors
temporarily withdrew it in order to
rework some of its language.

However, sources here and in Loui-
siana said that, even in its revised
form, the bill will be dangerous to the
recording industry and could be con-
sidered again for a full Senate vote at
any time.

If passed by the Senate, it would
then go back to the House—which
passed the original measure—for
concurrence and then to the governor
for his signature.

The measure, which had been
scheduled for an imminent floor vote,
was withdrawn June 20 as sponsors
reworked bill language several times
to move the labeling burden from re-
tailers to manufacturers, and to

make the criminal charges into civil
infractions. The changes were being
made in response to local and nation-
al opposition to the bill, according to
sources close to the situation.

However, in a move that could
shift momentum toward passage in
the volatile state legislature, one of
the bill sponsors, Rep. Ted Haik, has
reportedly given his benediction to a
press conference June 21 in support
of the bill by the state sheriffs’ group
and the state association of Louisiana
district attorneys. A spokesperson
for the sheriffs’ group denies the re-
port; the district attorneys’ group will
not confirm or deny it.

“It’s still touch and go,” comments
a spokesperson for the Recording In-
dustry Assn. of America, regarding
the bill’s chances of passage. “It
could come up for consideration
again at any time.”

The bill drew a storm of criticism

(Continued on page 90)

on the album by the city’s vice squad
and took place after the grace period
for retailers to clear the album off
their shelves had expired.

Although PD/afternoon driver
Rick Hayes personally believes peo-
ple should be able to purchase what
they want, he says the promotion
wasn’t meant to be a political state-
ment: “We just did 1t because people
are into talking about it.”

Hayes says the promotion was a
success. “I had housewives with fam-
ilies that wanted a copy of this al-
bum,” he says. Yet even KTFM ap-
plied some restrictions—winners un-
der the age of 18 were given the
sanitized version, “As Clean As They
Wanna Be.”

WPOW (Power 96) Miami has also
been active, focusing six morning
shows on the issue and featuring Lu-

(Continued on page 91)

Billhoard Gazes
Into The Future

NEW YORK—This week’s issue
of Billboard commemorates our
95th anniversary with a unique
look at the decade ahead. |

For this special edition, Bill-
board contacted many of the top
record executives to get their
perspectives on the '90s. Then we
turned to our own experts for
predictions on future trends and
coming stars. You'll find their
crystal-ball gazing throughout
the magazine in columns bear-
ing the logo “Who’s Next In The
'90s.”

BILLBOARD JUNE 30, 1990



RCA Sets Up New Nashville Operation
NEMO Will Shelter A 2nd Country Label

M BY EDWARD MORRIS

NASHVILLE—RCA Records has
established an organization here to
generate a variety of “entertain-
ment software’ in addition to re-
corded music. The umbrella organi-
zation, called Nashville Entertain-
ment And Music Operations
(NEMO), will shelter RCA Records/
Nashville and a new, unnamed sec-
ond country label, as well as such
projects as merchandising and video
production and syndication.

Joe Galante, senior VP/GM of
RCA Records, has been named
president of the new operation.
Bob Buziak, president of RCA Rec-
ords, is chairman.

Galante says the new setup will
allow RCA to make greater use of
Nashville’s ‘““untapped’ pool of
“talent and manpower.”

According to Buziak, RCA’s
Nashville income has increased
50% over what it was in 1987.

“Now,” says Galante, “instead
of evaluating a project based just
on whether you can put it on tape
or CD, we can be looking at just
entertainment software and areas
in and around entertainment that
don’t necessarily relate to [simply]

1990 BILLBOARD

RADIO AWARDS:

Your Vote Counts!
See Ballot, Page 37

getting it on radio.” Initially, Ga-
lante says, he will be the point man
for considering proposed projects.

Galante says he is screening per-
sonnel for the new stand-alone
country label, which he expects to
be in operation by “‘late September
or early October.” Besides finding
an A&R director for the new label,
he is also looking for someone to
replace Jack Weston as RCA’s VP
of national country promotion.

" New Kids Step Up To Top
' As Madonna, Hammer Slip

l This story was prepared by Chris
Morris and Deborah Russell in
Los Angeles and Ed Christman
and Ken Terry in New York.

LOS ANGELES—Twofisted “Dick
Tracy” may be leaving moviegoers
breathless, but Madonna’s new al-
bum featuring songs from and in-
spired by the hit film in which she
co-stars is having to duke it out
with New Kids On The Block and
M.C. Hammer at the top of Bill-
board's pop albums chart.
New Kids’ “Step By Step,” in its
" second week of release, leapfrogs
Madonna's “I'm Breathless” and
climbs from No. 14 to No. 1 on Bill-
board’s Top Pop Albums chart this

Weston has been named VP/GM of
the new label.

At the outset, according to Ga-
lante, the second label will have a
staff of 11.

He says NEMO will not be work-
ing with Arista Records, even
though that label shares the new
building RCA/Nashville occupies
and is also owned by Bertelsmann
Music Group.

week. M.C. Hammer’s “Please
Hammer Don’t Hurt "Em,” which
held the No. 1 position for three
weeks, slips to No. 2. And Madon-
na’s album loses its bullet and slips
from No. 2 to No. 3.

While the film had a huge open-
ing-weekend gross of $22.5 million
and mammoth hoopla surrounded
its premiere, the impact of “Dick
Tracy” on sales of Madonna's al-
bum could not yet be measured at
press time. Nevertheless, retailers
doubt that the film will propel the
record to a much higher level.

Retailers—especially those with
a large number of mall locations—
attribute the explosive sales of the

(Continued on page 89)

CBS, NAACP Are Still At Odds On Hirings

A ffirmative-Action Proposal Termed An ‘Insult’

W BY JANINE McADAMS

NEW YORK—Four months after the
nation’s leading civil rights group
threatened to boycott CBS Records
(Billboard, Feb. 24), the company has
submitted a signed affirmative action
proposal to the National Assn. for the
Advancement of Colored People. But
the NAACP says the document does
not go far enough.

After the NAACP charged CBS

with dragging its feet on signing an
affirmative-action “fair-share” agree-
ment, the parties resumed talks in
May. The NAACP hoped to reach an
accord in time for its national conven-
tion, which begins July 8 in Los An-
geles.

CBS was targeted by the civil
rights organization after the NAACP
released its 1987 report, “The Discor-
dant Sound Of Musie,” which said
that the music industry had fallen be-

B BY ADAM WHITE

LONDON—The leadership of a ma-
jor label in the world’s second-larg-
est music market will soon pass into
Russian hands.

PolyGram has named Alex Abra-
moff as CEO of Nippon Phono-
gram, one of the multinational’s
two operating companies in Japan.
He takes up the post Oct. 1, suc-
ceeding longtime president Nobuya
Itoh, who is retiring.

The appointment follows a
change in the makeup of Nippon
Phonogram'’s ownership. Vietor Co.
of Japan (JVC) recently agreed to
sell 15% of its 40% stake to Poly-
Gram, boosting the latter’s share to
65% and giving it management con-

Abramoff Takes Reins
Of Nippon Phonogram

trol (Billboard, June 16). Matsushita
is the third partner, with a 10%
stake. The new arrangement is ret-
roactive to Jan. 1.

Of Russian origins, Abramoff
has lived in Tokyo all his life. He
has been with Nippon Phonogram
for the past 13 years and will move
to CEO from his current position as
senior managing director. He is
said to be fluent in Japanese, Rus-
sian, and English.

Previously, Abramoff was Tokyo
bureau chief for Billboard and
worked for its affiliated local trade
publication, Music Labo. He will re-
port to Tim Harrold, the PolyGram
group's executive VP responsible
for operations in Japan and South-

(Continued on page 93)

hind other industries in implementing
progressive employment programs
for minorities.

The CBS proposal, signed June 1
by Walter Yetnikoff, president/CEO
of CBS Records Inc., is a modification
of the formal fair-share agreement
that the NAACP submitted to the
company in 1987. The new CBS ver-
sion outlines the company’s demon-
strated commitment to affirmative
action and is virtually the same as the
original form, except that it does not
give specific dates or percentage in-
creases for employment, independent
contracting, and philanthropic goals,
which are requested on the NAACP
document.

Fred Rasheed, NAACP director of
economic development, calls the
three-page CBS document “an in-
sult,” saying that the 1987 form was
simply a guideline and that CBS exec-
utives never met with him to negoti-
ate a more specific, comprehensive
agreement.

“Qur people reviewed it and decid-
ed that it’s not in tune with our stan-
dards in setting definitive goals,”
says Rasheed. “It’s more a testimoni-
al about what they’re doing. I have
seen no figures, no numbers, no pro-
gram. Where’s the goals?”

Both Rasheed and Dr. William Gib-
son, chairman of the NAACP and
chairman of the NAACP economic
development committee, say that the
81-year-old organization will evaluate
the document and consider its next
step. No boycott is planned.

In a statement issued June 20, Le-

(Continued on page 88)
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Will The Real Tom Freston Please Stand Up? MTV Networks chairman/CEO
Tom Freston, who is this year's honoree for the AMC Cancer Research Center's
Annual Entertainment Industry Campaign, announces that he and MTV Networks
will sponsor a fund-raising event at New York's Waldorf-Astoria on Oct. 19. The
event is called “The Night Of A Thousand Heroes,” and guests will come
costumed as their favorite hero. Here, Freston is pictured with some costume
suggestions for his friends. From left: Irving Azoff of Azoff Entertainment as
Mahatma Gandhi; Jeff Ayeroff, director/president of Virgin Records, as Michael
Jackson; Freston; and Bob Krasnow, chairman of Elektra Records, as Elvis
Presley.

EXECUTIVE TURNTABLE

RECORD COMPANIES. Arista Records in New York names Rick Bleiweiss se-
nior VP of sales and distribution, and Barton Weiss an attorney in the
law department. They were, respectively, VP of sales at Island Records,
and an associate at Pavia and Harcourt.

A&M Records in Los Angeles promotes Milton Olin to senior VP and direc-
tor business development. He was VP of business development at A&M.

Elektra Entertainment appoints Elizabeth Bailey VP of video produc-
tion in New York, and Del Williams senior director of CHR promotion in
Los Angeles. They were, respectively, executive producer of video pro-
jects at Paula Greif Inc., and regional director of promotion at Elektra.

BLEIWEISS BAILEY WILLIAMS

Columbia Records names Kevin Kennedy associate director of press
and public information, West Coast in Los Angeles, and Ava Gardner
manager of jazz promotion in New York. They were, respectively, man-
ager of national publicity at Jensen Communications, and publicity coor-
dinator at CBS Masterworks.

Bruce Carbone is named director of modern and dance music at Poly-
Gram Records in New York. He was national club promoter and A&R
director at Vendetta Records.
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CARBONE

KENNEDY ORLEANS SEKULER

Arnie Orleans is appointed president of Esquire Records in New York.
He was VP of marketing at Rhino Records.

DISTRIBUTION. PolyGram Group Distribution in New York names Racheal
Eraca director of merchandising, and Judy Furmanek director of sales
development of music video, Latin and gospel. They were, respectively,
director of merchandising and tour marketing at Island Records, and
manager of video and associated labels at PGD.

RELATED FIELDS. Eliot Sekuler is named senior VP of entertainment at
Rogers & Cowan Inc. in Los Angeles. He was senior VP at Solters/Ros-
kin/Friedman.

Ticketron in Hackensack, N.J. names Ben Liss chief operating officer.
He was executive director of the North American Concert Promoters As-
sociation.

Andrew Tavel is appointed head of the East Coast music department
in the entertainment division of Loeb and Loeb in New York. He was VP
of business and legal affairs at Def Jam Records.

VIDEO PEOPLE ON THE MOVE, see page 60.
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DON KIRSHNER

He can turn your rock
into platinum.

You're looking at America’s foremost rock
impresario. He has launched and guided the
careers of many music greals, and created the
nation's first prime-time music video series,
Don Kirshner's Rock Concert. A major force in
music publishing, his catalogue of songs has
sold more that 500 million copies.

You'd think that after accomplishing all
this, he'd want to sit back and rest on his lau-
rels. But not Don. No way. He's always on the
lookout to discover that next great group and
make them rich and famous.

Well, here’s your chance to be discovered.

Just enter the Tanqueray Rocks Talent
Contest. If you're 21, send in the completed
entry form along with a copy of your group's
tape and photo. (Read contest rules for
details.) If we like what we hear, your group will
be invited to compete as Semi-Finalists in
either Nashville or Los Angeles. Then, if you're
really good, we'll fly you to New York City to
perform in the Finals. If you're sensational. our
select panel of judges from the music and
recording industry will award you the Grand
Prize: $5,000 cash, $2,500 more towards the
production of a studio-quality demo tape. and
most importantly, a face-to-face meeting with
the legend who creates legends—Don
Kirshner.

So enter today. And maybe he’'ll turn your
rock into platinum.

OFFICIAL CONTEST RULES

1. All entrants must be U.S. residents and 21 years of age or older
as of September 1, 1990. 2. Size of group must be between 1 and
7 members. Non-playing vocalist(s) must be counted in group
number. 3. The “Tenqueray Rocks” talent contest is a competition
for rock-n-roll bands. 4. Entries must be submitted in audio cas-
sette form no longer than 20 minutes in length, clearly labeled with
the leader’s name and address. All music and lyrics must be origi-
nal. A clear photograph depicting all band members must be sub-
mitted as well. The same members on the tape must appear with
the group if they place in the semi-finals and finals. Proof of age for
each group member must be submitted with entry. 5. All artists
retain the rights to their music except as provided in paragraph 12.
6. Entries must be postmarked no later than Tuesday, July 31st
and must be accompanied by an official entry biank or reasonable
facsimile signed by the leader of the group. Only one entry per
group is allowed. Tanqueray is not held responsible for lost, late or
misdirected mail. 7. Semi-finalists and finalists will be chosen by a
panel of independent judges. Judging will be based on musician-
ship, creativity, technique and sound. The decision of the judges
will be final. By entering this contest, each group member ac-
knowledges that Schieffelin & Somerset Co. and its affiliates shall
have the right to use each entrant’s name or likeness in any promo-
tional activities relating to this contest without further compensa-
tion. 8. Tanqueray will use cassettes sent in only for this contest.
The cassettes will not be reproduced for any purpose. Cassettes
will only be retumed if accompanied by a self-addressed stamped
envelope. 9. Three semi-finalists will be chosen to perfform in each
semi-final city. Contestants must indicate which semi-final contest
they wish to enter. Semi-finalists will be notified no later than
August 30th. Semi-finals dates and locations are Nashville—Sep-
tember 12, Los Angeles—October 3. 10. One finalist from each
semi-final city will be chosen to compete in the final competition in
New York on October 17. 11. If any entrant is unable to appear at
either the semi-finals or final, an altemate will be chosen. 12. Each
entrant acknowledges that his/her performance may be filmed,
videotaped and/ar photographed by Schieffelin & Somerset Co.
The film, videotape and photographs of this performance may be
used for any purpose whatsoever without payment of any compen-
sation to entrant or securing of any additional permission from
entrant. The filming, videotaping and/or photographing may in-

clude the final competition in New York and/or the semi-finals in
Nashville or Los Angeles. By entering, each entrant warrants and
represents that the musical routine performed by each band is
original and will not infringe upon or violate the rights of any third
party. Each group member by entering this contest agrees to all
terms of this competition. 13. Employees and their families of
Schieffelin & Somerset Co., its affiliates, subsidiaries, advertising
and public relations agencies, licensed alcoholic beverage whole-
salers and retailers are not eligible to participate. Contest is void
wherever prohibited by law. Contest is not open to MS, TX, or UT
residents. All federal, state and local laws and regulations apply.
The winner and/or entrants may be required to sign an Affidavit of
Eligibility and Release. 14. Federal, state and local taxes on prize
money are the sole responsibility of the winners. 15. Semi-finalists
are responsible for travel and accommodation arrangements to
their chosen semi-final city.

: Leader’s Name._

| Address __
1

| City State .
: Zip S

1 Daytime Phone ( ) J—

|
1 I/We wish to enter the semi-finals in (check one):

: ( )Nashville

11 have read the rules and affirm that this entry is in
| compliance with them.
1

1 Signature of leader _

I mail to:

y DON KIRSHNER’S

1 TANQUERAY ROCKS TALENT CONTEST
1 P.O. BOX 5223
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Financial Analysis 0f 5 Retail Chains
Spec’s Leads In Important Cash-Flow Stat

HBY DON JEFFREY

NEW YORK—A financial analysis of
five music-and-video retailers shows
that Spec’s Music Inc., the smallest of
the chains, has the highest cash-flow
margin, a measurement considered
an important indicator of a compa-

ny’s health and ability to grow.

The cash-flow margin indicates
how much money a chain generates
to pay off debt and finance growth
without having to go deeper in debt.
For this analysis, it has been comput-
ed by dividing net cash from opera-
tions by total sales.

Pop Artists Greet Mandela
With Hastily Planned Shows

_. BY THOM DUFFY

NEW YORK—A host of pop music
artists have been tapped for rallies
marking Nelson Mandela’s visit to
the U.S. from June 20 through July 1.
Rally organizing has been marked by
a last-minute scramble for acts and a
switch of promoters in New York.

The African National Congress
leader, whose battle for racial justice
in South Africa sparked awareness-
raising, all-star concerts in London in
1988 and this past April, is being fet-
ed by many music industry figures
during his trip.

Quincy Jones is among the organiz-
ers of a rally and concert planned for

Friday (29) at the Los Angeles Colise-
um. Paula Abdul, Bonnie Raitt, Lio-
nel Richie, Diana Ross, and Stevie
Wonder have been mentioned as pos-
sible participants, but none had con-
firmed their involvement at press
time.

In other cities along Mandela’s
hastily arranged itinerary, rally per-
formers were confirmed less than a
week before each event.

In New York, promoter Ron Del-
sener was called upon to book acts
for a Yankee Stadium rally June 21
only five days in advance, after a dis-
agreement between promoter Bill
Graham and organizers of Mandela’s

(Continued on page 92)

Quincy Jones, Time Wamer
Form Joint Multimedia Cos.

M BY PHYLLIS STARK

NEW YORK—Quincy Jones and
Time Warner Enterprises have joint-
ly formed two new companies, Quin-
cy Jones Entertainment Co. and
Quincy Jones Broadcasting. Time
Warner will own a 50% interest in
QJE, which is described as a “multi-
media entertainment venture,” and
will have a “supporting role” in the
broadcast company, which has al-
ready spent $7 million-$8 million to
acquire Fox affiliate WNOL-TV New
Orleans.

Although terms of the deal were
not revealed, Time Warner reportedly
paid Jones more than $25 million to fi-

nance the deal, which has been in the
works for more than a year. Kevin
Wendle, QJE's president/chief oper-
ating officer, says, “We have the re-
sources we need. We are a small mul-
timedia entertainment venture
backed by the largest media con-
glomerate in the world, so we have
the strength of a tactical guerrilla
unit backed by an entire battalion.
“This company is going to be into
everything—radio, theater, music,
television, and film,” he continues.
“We're looking at acquisitions be-
yond broadcast properties. [We're in-
terested in] any acquisition that
makes good business sense, like mu-
(Continued on page 92)

Litkei Moves To Creative Side
Racker Forms Label, Pub Umbrella

NEW YORK—Ervin Litkei, the long-
standing New York audio/video
rackjobber who sold his companies to
the Rank Organization last year, has
set up a new multilevel music compa-
ny called Jade Panther Enterprises.

Litkei, also a composer who has
dabbled in lzbel and music publishing
situations, says he plans to be more
active than ever in music publishing,
recordings, and film ventures.

“I still have two years to go under
my terms with Rank to serve as pres-
ident of Olympia, my former compa-
ny, but I do have more time to devote
to other ventures—as long as they
are noncompetitive with Rank.”

Litkei will operate Jade Panther
Enterprises out of Olympia’s HQ.
Within this framework, he has a label
(Kellit-Aurora Records), Hanlit Publi-
cations Inc., consisting of two pub-
lishing firms, Cosmic Wind (BMI) and

Miss Music and Leona Music
(ASCAP), and Jade Panther Produc-
tions. The latter firm has acquired
stage rights to “A Cast Of Hawks,” a
book penned by attorney Milton
Gould that is being adapted as a play
by writer Charles Kipps.

Ethel Gabriel, former RCA A&R
executive, is head of Kellit-Aurora
Records and associate producer,
along with Litkei, of “A Cast Of
Hawks.” She and Litkei were among
the producers of a 1989 Broadway
production, “The Aunts.”

As for Litkei’s former rack setup,
it is understood that some New York
staffers may relocate to Rank’s
wholesaling HQ in Pittsburgh.

As a composer, Litkei has penned a
number of works, including marches
for every U.S. president since Frank-
lin D. Roosevelt, and several sym-
phonic works. IRV LICHTMAN

Spec’s, the 53-unit chain based in
Miami, has the leading cash-flow
margin, at 20.7%, nearly twice as
high as the chain in second place.

Wherehouse Entertainment Inc.,
the 263-store chain based in Torrance,
Calif., has a 10.9% cash flow margin,
the second highest. Other chains sur-
veyed are Minneapolis-based The Mu-
sicland Group Inc., 9.8%; Pittsbargh-
based National Record Mart Inc.,
9.6%; and Albany, N.Y.-based Trans
World Music Corp., 6.37%.

For Spec’s, the margin is based on
the six-month period that ended Jan.
31. For all other chains surveyed, re-
sults are based on full fiscal years
that ended during the period from
Deec. 31, 1989, through Feb. 3, 1990.

Analysts say other important mea-
sures of retailers’ strength are inven-
tory turnover and the debt-to-capital-
ization ratio.

Birthday Bash. Country recording artist Lyle Lovett, left, and producer Phil
Spector, right, wish songwriter Doc Pomus (Jerome Felderi a happy birthday at
Katz's Deli in New York. The party was called a ‘121st birthday party,”
celebrating the combined birthdays and ages of Doc and Fis brother, divorce
lawyer Raoul Lionel Felder. More than 500 people attended, including Atlantic
Records chairman/CEO Ahmet Ertegun, and novelist Ericz Jong. Pomus is the
writer of such well-known songs as “Save The Last Dance For Me,” “This
Magic Moment,” and ‘‘Teenager In Love.”

(Continued on page 89)

NEW KIDS ON THE BLOCK’s “Step By Step” leaps
to No. 1 in its second week on the Top Pop Albums
chart. It's the first album to hit No. 1 in just two weeks
since Bon Jovi’s “New Jersey” in October 1988. New
Kids' previous studio album, “Hangin’ Tough,” took 55
weeks to reach the top.

In addition, the “Step By Step” title track jumps to
No. 1 on the Hot 100. It’s the third 1990 single to reach
the summit in just six weeks, following Sinead 0’Con-
nor’s “Nothing Compares 2 U” and Madonna’s

New Kids Top Albums, Singles Charts;
Women Dominate In "90; ‘Nasty’ Climbhs

music video leaps from
No. 20 to No. 3 on the Top
Videocassettes Sales
chart. In one week, it pole-
vaulted over such boffo ti-
tles as “Sexy Lingerie I1,”
“Playmate Centerfold Of
The Year 1990,” and
“Teenage Mutant Ninja

“Vogue."

And the “Step By Step”
=i ——————
i
==s————————1

Turtles: Case Of The Kill-
er Pizzas.”

With New Kids’ fast rise to No. 1 on the pop albums
chart, M.C. Hammer and Madonna slip to Nos. 2 and 3,
respectively. But help is on the way. Madonna’s provoca-
tive “Hanky Panky” is the top new entry on the Hot 100
at No. 40; Hammer’s update of the Chi-Lites’ 1971
smash “Have You Seen Her” bows at No. 63. And let’s
not make too much of the fact that “I'm Breathless”
didn’t make No. 1. In the top 40 scheme of things, Ste-
phen Sondheim is no match for Maurice Starr.

WOMEN ANNIHILATED men on the charts in the
first six months of 1990. Female soloists or female-led
groups held the top spot on the pop albums chart for 18
of the past 26 weeks. They fared even better on the Hot
100, holding the top spot for 19 weeks.

Paula Abdul was No. 1 on the pop albums chart for
nine weeks in the first half of 1990, followed by Sinead
O’Connor (six weeks) and Bonnie Raitt (three). That’s
the best first-half showing for women since 1986, when
Whitney Houston, Barbra Streisand, and Sade had the
No. 1 album for a collective 19 weeks.

On the Hot 100, O’Connor was No. 1 for four weeks,
followed by Abdul, Janet Jackson, and Madonna, each
of whom topped the chart for three weeks. Alannah
Myles and the female-led Roxette each scored for two
weeks; Taylor Dayne and Wilson Phillips each led for
one.

F AST FACTS: The furor in Florida over 2 Live Crew’s
“As Nasty As They Wanna Be” is giving the album a
second wind on the pop albums chart. The album logged
six months in the top 40, climbing as high as No. 29 in

by Paul Grein

January. But it had begun to run out of steam, and had
dropped as low as No. 83 two weeks ago. Engulfed in
media-saturated controversy, the album rebounds from
No. 77 to No. 54.

Has the remix album phenomencn already peaked?
Milli Vanilli’s “The Remix Album” stalls at No. 32 in its
third week on the chart; Paula Abdul’s “Shut Up And
Dance” dips from No. 7 to No. 10 in its sixth week.

Keith Sweat’s “I’ll Give All My Love To You” is the
top new entry on the pop albums chart at No. 33. It’s
likely to top the No. 15
peak of Sweat’s 1588 de-
but album, “Make It Last
Forever,” which yielded
the top five pop hit “I
Want Her.” The first sin-
gle from the new album,
‘“Make You Sweat,”
sprints to No. 34 on the
Hot 100.

Gloria Estefan’s “Cuts
Both Ways,” the fifth sin-
gle from her former top 10
album of the same name, enters the Hot 100 at No. 83.
The first three singles from the album sailed into the top
15, but pop radio was reticent about adding “Oye Mi
Canto,” which stalled at No. 48. Estefan was on the cov-
er of last week’s People.

Mariah Carey's highly touted debut album enters the
pop chart at No. 80. Carey’s first single, “Vision Of
Lave,” jumps to No. 25 on the Hot 100.

Jeff Lynne’s “Armchair Theatre” bows at No. 158.
It’s the first solo album by the man who led ELO to five
straight top 10 albums in the late "i0s and early '80s.
More recently, Lynne produced the top 10 album by the
Traveling Wilburys and individual top 10 albums by
group members George Harrison, Roy Orbison, and
Tom Petty.

Barry Manilow’s “Live On Broadway” bows at No. |
196. Manilow’s first live album, released in the summer |
of 1977, debuted at No. 10 ané seven weeks later dis-
locged Fleetwood Mac’s “Rumours”’ from the No. 1
spot.

WE GET LETTERS: Costas Zougris of BMG Greece
notes that Sweden has generated mere No. 1 pop hits
than any other non-English-speaking country. Swedish
acts account for five No. 1 hits on the Hot 100—three by
Roxette and one each by Blue Swede and Abba.

J.T. Temple of Arnold, Mo., notes that both sides of
the Andrew Dice Clay controversy are represented in
the top 40. Billy Idol, who sings the theme from Clay’s
film, “Ford Fairlane,” jumps to No. 10; Sinead O’Con-
nor, who refused to appear with Clay on “Saturday
Night Live,” dips to No. 35.
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COMMENTARY I

Editorial

INDUSTRY HAS BIG STAKE IN 2 LIVE GREW FIGHT

The attempt by federal, state, and local authorities
to stop sales of 2 Live Crew’s “As Nasty As They
Wanna Be” confronts the industry with a clear
and present danger: Obscenity laws are already on
the books across the country, and they can be ap-
plied against any album anywhere under the nebu-
lous rubric of “community standards.” Today 2
Live Crew and the small indie Luke’s Records are
under fire; tomorrow it could be Andrew Dice Clay
and Geffen or Eddie Murphy and Columbia.

Similarly, while only indie retailers such as Tom-
my Hammond in Alabama and Charles Freeman in
Florida have been affected thus far by the 2 Live
Crew furor, tomorrow a store clerk working for
Record Bar or Musicland—neither of which carry
2 Live Crew product—could be arrested for selling
some other record that a federal judge has deemed
obscene.

Despite these undeniable facts, however, major
labels, chain retailers, trade groups, and recording
stars have been slow to come to the defense of Lu-

ther Campbell and the retailers who have been ar-
rested or warned not to carry 2 Live Crew albums.
Considering the amount of effort expended to date
on fighting state stickering bills—none of which
has yet been signed into law—it is inexplicable
that more industry figures have not spoken out
against the wrongful application of laws that are
already in effect.

Besides making its weight felt in the media, the
industry should provide financial and moral sup-
port to any retailers or artists who are swept up in
the law enforcement net. In addition, it should
fund the appeal of Judge Gonzalez's decision all
the way to the Supreme Court. If possible, music
industry trade groups should also enlist the sup-
port of groups representing other entertainment
businesses, including publishing, films, home vid-
eo, and TV. For this is a cause that concerns them
all.

The fundamental question is not whether 2 Live
Crew’s lyrics are obscene under the Supreme

Court’s definition in the landmark Miller vs. Cali-
fornia case. The issue is whether any form of en-
tertainment should be prosecuted for obscenity if
its dissemination is restricted to adults.

The “Nasty” album, for example, bears a clearly
marked warning sticker and, in many retail chains,
is forbidden to minors, just as X-rated movies,
books, and videos are in many locales. That by it-
self is not a restriction of free speech, since adults
have many rights that minors do not have. But any
law that says consenting adults cannot listen to,
view, read, or purchase a particular form of ex-
pression clearly violates the First Amendment.
Moreover, leaving obscenity decisions to local com-
munities raises all kinds of sticky questions, in-
cluding which part of the community decides what
is obscene.

It is time for the Supreme Court to take another
look at this issue, and it is time for more artists
and high-profile industry executives to publicly de-
fend freedom of expression.
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M BY CHARLES L. FREEMAN

Let’s not stop with the lack of an es-
tablished concert circuit at the club
and small-theater level (Billboard,
June 20) as an issue facing black mu-
sic in the '90s. What about the music
itself and the records that are being
made today?

Black music is at an all-time high in
popularity and record sales. M.C.
Hammer recently had the No. 1 pop
album, Bell Biv DeVoe is sitting at
No. 5, and rap, or records with rap,
are saturating the airwaves. Every-
thing is fine—or is it?

I wonder and worry about the qual-
ity of the “music” we are making to-
day. I'm 34 years old and grew up lis-
tening to records that were made by
real people (who also actually played
and sang those songs in concert). I re-
member the Jackson 5 rocking the
L.A. Forum with just Tito and Jer-
maine on guitar and bass, respective-
ly, Johnny Jackson on drums, and
Ronnie Rancifer on electric piano and
organ. Can you imagine a group go-
ing out and doing that today?

Today’s almost total reliance on
machine-generated sounds and mar-
ginal singers is disheartening. Don’t

Too Much Reliance On Machines

BLACK MUSIG OUAI.ITY DIPS AS SALES GROW

‘We’re making
records that contain

Charles L. Freeman is the
director of A&R at Kalimba
Productions Inc. in Los Angeles.

little true
musicianship’

get me wrong: I'm all for the use of
technology. I just prefer it when it is
used in tandem with real musicians
playing real music. There is entirely
too much garbage out there passing
for music today, and if we're not
careful, we'll risk losing an entire
generation to drum machines, sam-
plers, and sequencers.

Whom or what do we blame for the
current state of black music? Well,
part of the problem is the lack of free
musical training available in public
schools. Over the past 10 years, less
and less money has been allocated to

our schools, and extracurricular ac-
tivities (such as bands) have been all
but eliminated. So many of our musi-
cians in the past started out in band
classes in the fourth or fifth grades
and continued on through high
school. s that still the case today?
We're forsaking our musical heri-
tage and future to worship at the al-
tar of the charts without giving any
thought to the music. We're making
records that contain little true musi-
cianship (if any). We're more con-
cerned about the beats and sounds of
a record than with the melody of the

song. A&R reps sign acts based
mainly on their visual appeal for BET
and MTV, and not on whether they
can sing on key. The record labels
care only about today’s sales figures,
and less about an act’s long-term po-
tential.

White artists, particularly veteran
acts, have it much easier because
there is a wider range of formats
open to them. So Don Henley, Phil
Collins, Elton John, Billy Joel, Linda
Ronstadt, Heart, ete., don’t have to
worry about competing with New
Kids On The Block or Guns N’ Roses.
They can make the records they
want, because pop radio is much
more receptive to different styles of
music.

Veteran black artists don’t have
that same luxury. The O’Jays are up
against Guy. Howard Hewett has to
face off against M.C. Hammer.
Aretha Franklin has to deal with Ty-
ler Collins. Some truly talented and
gifted artists are being forced to
make major concessions in their mu-
sic in an attempt to obtain valuable
radio play and inclusion on the video
networks. The tough part is doing it
without losing your core audience.

(Continued on page 77)
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MISQUGTED REMARK

Thanks for giving Commentary
space to Steve Schalchlin (Billboard,
May 19). While everyone connected
with songwriting would agree with
Steve right down the line, I must
clarify one detail: | haven’t suggest-
ed that record companies or produc-
ers deliberately withhold writer
credits in order to imply the artist
has written all the material; ['ve
said, rather, that in the absence of
credits, the public and even radio
jocks assume the artist is the writ-
er. And, with the advent of the su-

perproducer albums, hipper fans at-

tribute uncredited songs to the pro-

ducers, never realizing other
writers may have been involved.

Ran Simpson

Brigham Young Univ.

Salt Lake City

GD SINGLES PACKAGING

I would like to respond to Christo-
pher Molanphy’s letter about CD
singles packaging (Billboard, May

-19).

While I agree with him that the
CD-3 was preferable as a singles
format, I wholeheartedly disagree
with his assessment of current CD-5
packaging.

The packaging that he prefers,
the so-called “convenience case,” is

probably the most inconvenient
CD packaging I’ve ever encoun-
tered. I'll take the jewel box any day
for real convenience.

As for the “exciting graphics po-
tential” of the convenience case, I
must be missing something. The
jewel box actually has more space
for graphics.

Record labels, stick with the jewel
box for the CD-5. And when the CD-
3 comes back (and it will), come up
with a uniform packaging standard
before it is marketed.

Sundi Cassan
Portland, Ore.

MAYFIELD IN RUNNING
David Nathan's article on Chicago
soul great Curtis Mayfield (Bill-

board, June 16) erroneously stated
that Mayfield had not yet been nom-
inated for induction in the Rock and
Roll Hall of Fame. Although not
elected for induction, Mayfield's
group, the Impressions, was indeed
nominated last year for the 1990
awards.
As alongtime fan of his work and
a new member of the Hall of Fame's
nominating committee, I, for one,
will do everything I can to see that
the Impressions are nominated
again for the 1991 awards—and,
hopefully, inducted.
Jeff Tamarkin
Editor
Goldmine Magazine
Hobaoken, N.J.
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WPEG, WSIX, KPLX, WBCN Lead List
Of Billhoard Radio Awards Nominees

B BY SEAN ROSS

NEW YORK—Urban WPEG Char-
lofte, N.C., country stations WSIX-
FM Nashville and KPLX Dallas,
and album rock WBCN Boston are
the most-nominated stations for the
1990 Billboard Radio Awards. The
awards ballot appears in this issue
starting on page 37.

A total of 182 radio stations, 17
record labels, and 14 distributors of
network and syndicated program-
ming received nominations this
year, following several months of
deliberation by five blue-ribbon pan-
els—one for each major format—
made up of radio programmers and
record executives.

[n the second round of the two-
tiered awards process, balloting is
now open to Billboard’s entire read-
ership through July 20. Winners
will be named in September, concur-
rent with the National Assn. of
Broadcasters convention in Boston.

WSIX-FM, WPEG, KPLX, and
WBCN are tied for the most radio
nominations with five apiece, hav-
ing earned the nod in all of the avail-
able radio categories in their respec-
tive formats—best station, best pro-
gram director, best music director,
best promotion director, and best
air personality. Their achievements
were particularly impressive since
only two radio stations were nomi-

nated in all five categories last year.

Some of the major nominees will
be familiar to those who follow the
radio awards—KPLX has been the
most nominated country station, or
tied for it, for the last three years.
But incertain categories, this year’s
nominations contain some upsets.
Of the two stations that swept last
year’s nominations—and the
awards themselves—modern rock
KITS San Francisco is nominated
only once, and top 40 WHTZ (Z100)
New York is up for just two awards
this year. In fact, none of last year’s
top 40 station-of-the-year winners is
nominated in that category this
year.

On the other hand, KIIS Los An-
geles, which scored only two nomi-
nations last year, is tied for the top
40 lead this year with four, includ-
ing air-personality nominations for
both morning man Rick Dees and
p.m. driver Magic Matt Alan. KIIS
shares the most-nominated-top-40-
station honor with WNCI Colum-
bus, Ohio, which also took four nom-
inations last year.

Top 40 stations with three nomi-
nations include the year’s most-
written-about radio station, “Power
Pig” WFLZ Tampa, Fla., which is
up for station of the year, PD of the
year, and promotion director, as
well as KKLQ San Diego (whose PD
last year, Garry Wall, is now the

group PD fighting WFLZ at WRBQ
Tampa), KMEL San Francisco,
KDWB-FM Minneapolis, and
KBFM McAllen/Brownsville, Tex-
as.
In urban radio, the most-nominated
station, WPEG, is another outlet that
was up for only two awards last year.
Tied for second place, with four nods
apiece, are WYLD-FM New Orleans,
last year’s medium-market station of
the year, WGCI-FM Chicago, and
WZAK Cleveland.

Last year, the best any country
station could do was three nomina-
tions. This year, besides WSIX-FM
and KPLX—both of which go from
three to five nods—there are two sta-
tions, KMPS Seattle and WAMZ Lou-
isville, Ky.—with four nominations
each. In 1989, KMPS had only two
nominations. This year, as one of the
stations credited with leading coun-
try radio’s move to a slightly more
current posture, it was a much high-
er-profile radio station.

In the adult radio category, which
includes AC, adult alternative, and
oldies stations, the three most-nomi-
nated stations—with four mentions
apiece—are all radio awards dynas-
ties: KOST Los Angeles (although it
had only two nominations last year),
KVIL Dallas, and WEBE Bridgeport,
Conn., one of last year’s major win-
ners.

(Continued on page 71)

Kiss & Martell. Although KPWR (Power 106) Los Angeles PD Jeff Wyatt was the honoree at the third annuai T.J. Martell
Foundation Radio Roast, it was last year's roastee, WXKS-FM (Kiss 108) Boston PD Sunny Joe White, who suffered the
brunt of the abuse, since most roasters agreed that Wyatt was too normal to make fun of. Seen here, from left, are Emmis
executive VP Rick Cummings, White, A&M senior VP Charlie Minor, Atiantic's Joey Carvelio, Columbia VP Kid Leo, Wyatt,
Michael Damian, Epic/Associated VP/GM Tony Martell, Charisma president Phil Quartararo, and KPWR morning man Jay
Thomas.

partner Ed Volkman.

3 27 s w" Aeresti®
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The Emperor’'s New Hair. WMMS Cleveland was one of the many stations
that held ““shave your head for Sinead O’Connor” contests. Four listeners
volunteered to be shorn for a leather jacket and a pair of Sinead tickets.
The station says that a fifth winner’s mother hid her car keys until it was too
late. In the bottom photo, WKQX (Q101) Chicago morning man Robert
Murphy offered a $500 bounty to the listener who brought him the toupee
of WBBM-FM morning rival Joe Bohannon, who countered by lending his
20 toupees to listeners. At press time, Murphy was refusing to pay up.
WBBM has offered to donate $1,000 to charity if Murphy will come to the
station and take the toupee himself. JoBo, right, is pictured with morning

FCGC Fines KSJO $20,000;

WASHINGTON, D.C.—The FCC,
after 10 months of considering com-
plaints of indecent broadcasts dur-
ing 1988 and 1989 against KSJO San
Jose, Calif., has handed down a
$20,000 fine against the Naragan-
sett album rock outlet as part of a
“notice of apparent liability’”” mailed
to the station shortly before press
time.

The large amount of the fine
comes as a surprise, since Naragan-
sett, which fired former morning
man Perry Stone last year before
some of the complaints were made,
thought it had smoothed over dif-
ferences with the complaining
group. Last fall, GM David Baron-
feld said, “It’s almost like KSJO has
solved the problems in its own com-
munity.”

KSJO also thought it had justified
the one instance initially cited in the
first commission notice last vear. But
in its notice, the FCC pointed out that
the “specific instance” cited in the
KSJO reply “was unrelated to com-
mission indecency policy” and that 10
other documented instances resulted
in the decision to levy the high fine.

Baronfeld was on vacation when
the news about KSJO’s fine came

Issues Principles Gode

WASHINGTON
ROUNDUP

down. KSJO PD Dana Jang, who was
not at the station during the period in
question, was unaware of the FCC
letter.

THE QUASICODE ARRIVES

The KSJO fine comes just as the
National Assn. of Broadcasters, re-
acting to mounting government pres-
sure, has finally issued its long-prom-
ised “Statement of Principles” of ra-
dio and TV broadcasting.

The loosely structured statement
calls for “responsibly exercised artis-
tic freedom,” cautions against pro-
gramming that would glamorize vio-
lence and drug abuse, and says that
sexually oriented material “that pan-
ders to the prurient or morbid inter-
ests” should be avoided.

The NAB board says the statement
principles “are not in any way intend-
ed to inhibit creativity in or program-
ming of controversial, diverse, or sen-
sitive subjects.”

(Continued on page 17)
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Westwood One Companies Salute

Our 1990 Intermational Radio Festival Winners

Best of Festival
Grand Award

Geld Medal

Gold Medal

Silver Medal

Bronze Medal

Information Program
The Source

The Electric Eighties:
The Decade in Review

Best Director

Westwood Dne

Redio Networks

Brian Heimer for

Tommy Live From Radio City
Music Hall

Best Breaking News Story
NBC Radio Netwaork
Eastern Eurooean Coversge

Sound Effects
Westwood Cne
Radio Netvsorks
Pirate Radm USA

Public Affairs Program
The Source

The Source Report: Drug
Wars, The Littlest Soldiess

Gold Medal

Gold Medal

Silver Medal

Bronze Medal

Bronze Medal

Best Music Procram
Westwood One
Radio Netwo-ks

Off The Record With
[Aary Turner

Bes: Magazine Format
The Source

The Electric Lighties:
The Decade In Review

Special Event

Westwood One

Radio Natwarks

The Kids Are Akright:

The Who Live From Da'las

Majazire Format
Mu-ual Broadzasting System
Amazrice In Tke Morning

Entertainment Magazine
The Source

The Source Report:

A Look Inside Disney-MGM
Studios Theme Park

Congratulations to everyone involved in the creation of these award-winning news, information and

entertainment programs.

N
V/AY

WESTWOOD ONE COMFANIES
INJA WESTROID ONE N M TUAL NBC RADDD
VST RADIO w7 WORKS 4//*.\'/53“1’1100;1 STING SYSTEM! &' '& NETWORKS m:-l;_t 3 Ak



B RADIO

For entertainment decision makers worldwide,
information is the difference between getting ahead
and getting caught short. The exclusive source that
brings industry leaders the information they need is
The Hollywood Reporter.

In fact, with an 88% subscription renewal rate,
80% sell-through at newsstand, and strong circula-
tion growth every year, The Reporter is the one
paper entertainment’s key people won’t get
caught without.

if you have a message for entertainment’s most
powerful men and women, your ads belong in the
publication that enlightens them every day — The
Hollywood Reporter.

POWERFUL STUFF

6715 Sunset Boulevard, Hollywood, CA 90028 []213-464-7411

Nets Tune In On
The Days Before
The Big Events

LOS ANGELES—One-of-a-kind
events aren’t just one-shot program-
ming opportunities anymore. Pro-
gram suppliers are turning those
events into complete packages with a
number of shortform or regular
scheduled programs keying in to the
weeks before it takes place.

The economic realities behind the
big-event broadcasts are forcing pro-
gram suppliers to build additional
programming around the event to
earn additional revenue, since pur-
chasing the rights to these star-stud-
ed happenings is extremely costly.

NEWORKS

SYDIGATION

by Craig Rosen

Take, for example, Westwood One
Radio Networks’ Knebworth pro-
gramming. Aside from the actual 11-
hour concert broadcast hosted by
Jim Ladd and Dia Stein, set for June
30, WW1 has been offering ‘“Road To
Knebworth” programming in the
form of special Knebworth editions
of “Off The Record With Mary
Turner” and “Timothy White’s Rock
Stars,” as well as “Eric Clapton Live
From Prince Albert Hall” and Kneb-
worth minutes, which began running
the week of April 30.

Other related programming in-
cludes the Knebworth call-in special,
also hosted by Ladd, set for June 27.
The “Rockline”-style program will
give listeners nationwide a chance to
talk to some of the acts slated to play
the concert. And WW1’s Audiotex di-
vision has established the “Kneb-
worth Artists Hotline,” which fans
can call to hear Knebworth updates.
The proceeds from the 900 number
go to Nordoff-Robbins, the concert’s
sponsor,

WW1 VP/director of program-
ming Gary Landis says such pack-
ages address the reach and frequen-
cy issue advertisers are concerned
with. “If it is just the event, the reach
is good, but you deny advertisers the
frequency that will enhance the
reach,” he says.

Landis says that, with Knebworth,
WW1 is “taking an 11-hour associa-
tion and turning it into an eight-week
event.” He adds that “the promotion
leading up to the event is almost as
important as the event itself.”

Landis says WW1 has been putting

| together such packages since at least

June 1986, when it broadcast the Am-
nesty International Concert, which it
promoted with tour updates.

WW1 isn’t alone with the big
events this summer. Global Satellite
Network is offering a similar pack-
age of programming to surround its
2 '/,-hour “The Wall” concert to be
broadcast live July 21 from Berlin’s
Potzdamer Platz. The package in-
cludes a 90-minute ‘“The Wall” profile
for the July 14-15 weekend. “Wall
Minutes,” a series of ten short fea-

(Continued on next page)
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NETWORKS AND SYNDICATION

(Continued from preceding page)

tures focusing on the landmark al-
bum and upcoming event, will air the
week prior to the concert.

Global president Howard Gillman
calls it “an opportunity to deliver to
stations real in-depth coverage of a
monumental event. Rather than just
‘The Wall,” you get behind the scenes
with Roger Waters, who can give lis-
teners in detail what really went into
‘The Wall.””

WW1 is also offering Madonna and
David Bowie packages. The two-hour
“Madonna Live In Concert” is set for
July 30 live from Barcelona, Spain.
The dates for the Madonna interview
and other related programming have
yet to be announced. The 90-minute
“David Bowie Live Call-In Show” is
set for Aug. 2, three days before the
live broadcast from Milton Keynes,
England.

Global and WW1 aren’t the only
ones exploiting big events for addi-
tional programming. When ABC Ra-
dio Networks landed the Rolling
Stones last year, it also broadcast an
interview special, daily concert up-
dates, and a retrospective special.
And ABC got another simulcast op-
portunity when Fox-TV brought the
“Steel Wheels Tour” to commercial
TV in May.

N.Y. FESTIVAL AWARDS
The International Radio Festival
Of New York recently announced its
1990 award winners. The Grand
Award for Information Programs

was given to NBC Radio/The
Source’s documentary special “The
Electronic Eighties: Decade In Re-
view.” The ninth annual festival re-
ceived 1,775 entries in radio program-
ming, promotion, and advertising
from 16 countries.

The British Broadcasting Corp.
led the way with eleven gold medals.
WWI1 and NBC took four awards,
while Capital Cities/ABC scored
three. Radio Today Entertainment
scored two gold medals.

Network and syndicated program-
ming gold medal winners included
Associated Press Radio Network’s
“Toppling The Wall” special; NBC's
eastern European coverage; ABC's
“American Agenda Radio Specials”;
WW1's “Off The Record”; ABC's
“Tom Snyder—San Francisco
Earthquake, Day 2" for best regu-
larly scheduled talk program; Radio
Today’s “Rock In The '80s” and
RTE's Bill St. James as best net-
work/syndicated personality; ABC's
Gary Nunn, news anchor/reporter
network/syndicated; and WW1’s Bri-
an Heimerl, best director, for “Tom-

”»

my.

AROUND THE INDUSTRY

Although one of Olympia Broad-
casting Corp.’s nonoperating subsid-
iaries has filed for Chapter 11 bank-
ruptcy protection, this will not affect
Olympia Radio Networks, says VP/
operations Jay Goldman. “The net-
works are very profitable and operat-

WASHINGTON ROUNDUP

(Continued from page 14)

The board says the statement was
issued “to record and reflect what it
feels to be the generally accepted
standards of America’s radio and
television broadcasters,” and adds
that it feels that “such a statement
will be particularly useful at this
time, given the public concern about
certain serious societal problems, no-
tably violence and drug abuse.” Fed-
eral laws restricting indecent broad-
casts are also mentioned.

The statement comes on the eve of
the semi-annual meeting of the NAB
joint board of directors here.

The statement is “general and ad-
visory rather than specific and re-
strictive,” the NAB joint board
states. It adds that it hopes “all
broadcasters would set down in writ-
ing their general programming prin-
ciples and policies, as the board here-
by sets down the following princi-
ples.”

NAB members have not had for-
mal guidelines since the more formal-
ized old programming code was
dropped in 1982 after the courts
found it anti-competitive.

NAB PIX HIX
David Hicks, president and CEQ of
Kalamazoo, Mich.,-based Hicks
Broadcasting, was elected to a one-

1990 BILLBOARD

RADIO AWARDS:
Your Vote Counts!
See Ballot, Page 37

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.

The Power Track is the track on the chart that shows the largest increase in airplay over the week before.

year term as chairman of the NAB'’s
radio board of directors June 20.
Hicks succeeds William Sanders.
Elected as vice chairman was WKIP/
WRNQ Poughkeepsie, N.Y., presi-
dent Richard Novik; he succeeds
Hicks.

ing as usual,” he says. Meanwhile,
Olympia’s “Comedyline” now has a
Los Angeles affiliate. The weekly
comedy hour was set to make its de-
but on KNAC Los Angeles—whose
Tawn Mastrey hosts the show—June
17.

WW1 has signed a multimillion-dol-
lar agreement with GE American
Communications Inc. for satellite
transmission services of WW1 pro-
gramming into the year 2001 ... ABC
has named two new managers to its
networks. Sue Saville, formerly
manager of ABC’s Direction Net-
work, has been named manager of
the Information Network, replacing
Beth Atherton. Joyce MacDanald,
formerly an account executive at
WFNX Boston, is the new manager
of the Direction Network.

Unistar has announced the staff
for its new news bureau in Washing-
ton, D.C. Tom Foty, formerly a man-
ger for NBC Radio, is news manag-
er/correspondent. Ron Amadon (ex-
UPI Radio Network), Debra Daigle
(ex-United Stations), Mike Yardley
(WDBO Orlando, Fla.), and Doug
Whiteman (WCKY Cincinnati) are
all anchor/correspondents. Don
Morgan (ex-Unistar senior editor)
and Dee McKinsey (ex-National
Public Radio) are senior producers.
New producers are Bob Dore (also
ex-NPR), John Stempin, and Sarah
Bancroft {both ex-NBC). Dave Mat-
tingly from WINC Winchester, Va.,
Catherine Smith (ex-Unistar editori-
al assistant), and Joe Reid from
WGR Buffalo, N.Y,, are tape editors.
Bill Murray, formerly of Sheridan
Broadcasting, is newsroom coordina-
tor.

CBS Radio Networks has signed
Los Angeles Dodgers announcer Vin
Scully to broadcast the 1990 World
Series with Johnny Bench. Scully
had worked for CBS Sports from
1977-82.

BUDGET RENTACAR OF BEVERLY HiLLS' “CAR COLLECTION”
NOw AVAILABLE AT WESTWOOD MARQU 1S HOTEL IN LOS ANGELES

Ken Kersner (ett), Pressdent and Chiet Operating Othcer of Budget of Beverls Phlls, ot
Jacques Camos, Managing Director ot the Westwood Marquis, are pleased
1o announce that hasmess travelers and other privileged gaests can now choose therr Wess
Cionnt tansportation from s unmarched selecnion of the et sehicdes mthe world.
Auwtomohiles like 1he new Mercedes-Benz S00SL, above, and ather presagions marques such
s Porsches Ferran, Rollo-Royee, Jaguar, BMW, Range Rover, amang others wall
he deliverad within minures of your request from the Wesrwood Marguis Clet d'or conaerse
statt, Cellular phones, portable tax and other special services are avatlable upen regnest.
For prefened access to the reserved “Car Collection™ fleet, contiet Ken Kerzner divecrly e
(2131 2781273, The Westwood Marquis Horel and Gardens is locacad at 930 Thlead
Avenue, Los Angcles, Cabitorni 90024

=Budget

rent a can
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Radio Raises Its Profile—~And Its Gripes—At Vegas BPME Meet

LAS VEGAS—There was considera-
bly more emphasis on radio at this
year’s Broadcast Promotion and Mar-
keting Executives conference than
there has been in previous years. Al-
though they represented less than
10% of the total attendees, radio peo-
ple were well represented at the con-
ference held here June 10-13 and had
plenty of radio sessions to choose
from.

In previous years, there had been

Promotions |, -
& Marketing ,.»

by Phyllis Stark

protests that BPME ignored radio in
favor of TV, but there were few such
complaints this year. Instead, promo-
tion directors were free to complain
about other things. Gripes about sal-
aries and respect from managers sur-
faced ofter: during the radio sessions,
finally prompting WNSR New York
VP/programming Bob Dunphy to
say at one session, ‘‘Stop bitching and
moaning about who you report to.
Just get things done [and the respect
will follow.]” Added Jacor Communi-
cations executive VP/chief operating
officer Randy Michaels, “If your bat-
tle is a turf war, you're really fight-
ing the wreng battle.”

KLOL Houston creative services
director Doug Harris expressed the
general feeling that “promotions di-
rectors are the most abused people in
the broadcast industry.” Harris’ two
speeches on sales promotions were
among the highlights of the confer-
ence. He complained that the abuse
of promotion people comes from “pin-
headed program directors who think
they are museum curators trying to

protect this incredible work of art
that is their radio station.”

Abuse, Harris said, also comes
from “sales managers who will, un-
questionably, strangle their grand-
mothers to make a sale” and “over-
paid children called disk jockeys
whose ability to manage their lives is
right up there with the homeless. It's
no wonder we have to work 70 hours
a week to manage these people.”

Harris referred to Arbitron as
“witcheraft” and “voodoo” and con-
tinued his abuse of PDs by asking
the crowd, “Have you ever wanted to
just reach across [the PD’s] desk, put
your hands around his throat, and
say ‘listen to me you pin-headed, anal-
retentive bastard. This is not an art
form?’ ”’ Harris accused PDs of
spreading their strange program-
ming ideas at conventions that are
like “a huge empty lot with a bunch
of stray dogs on it sniffing each oth-
er’s behinds.”

In his keynote speech, Interep Ra-
dio Store chairman Ralph Guild pre-
dicted radio’s share of advertising
revenue would increase from 7% to
9% in the next decade and he hinted
at “an industrywide partnership for
growth” that his company plans to
implement and help finance to meet
that goal. The plan, he said, will be
unveiled at the September National
Assn. of Broadcasters confab.

Although Jacor’s Michaels was a
panelist at the “Radio Executives
Talk Promotion” panel, the outrage
was kept to a minimum and there
was nothing like the shirt-removal
shocker at last month’s Radio and
Records convention. Michaels empha-
sized the importance of local promo-
tion people over a group promotion
director by saying, “The fewer of us
corporate assholes there are the bet-
ter it is for the individual stations.”

Among the radio winners at the an-
nual Gold Medallion Awards, hosted

by comedian Joan Rivers, were AC
KSEA Seattle for its “soft and light”
TV campaign, top 40 WXGT (92X) Co-
lumbus, Ohio, for the condom key
chain, and top 40 WKQX (Q101) Chi-
cago for Murphy’s Totally Nuts ice
cream.

In addition to new president Bert
Gould, who succeeds Linda Nix, oth-
er new BPME officers elected here
include Interep Radio Store executive
VP/radio development director Erica
Farber Viola, who now serves as
president-elect; Nancy Smith of Can-

ada’s Global Television, who was
elected VP/treasurer; and John
Calver of KMBC-TV Kansas City,
Mo., who was elected secretary. Lou
Bortone, director of marketing and
promotion for AC WROR Boston, re-

(Continued on next page)

CD Storage Cabinet. Arc you looking for a way to
store and lock your valuable CD’s? Our storage cabinet holds
960 CD’s in their jewel boxes for immediate access to your pro-
grammer or disc jockey. Steel construction

with 3 lockable drawers and
stackable. 4ft x 2ft x 2fc.

LIFT Discplay Inc. 115 River Road,
Edgewater NJ 07020, Tel.: 201/945 8700,
9458863, 9458412, Fax: 201/945 9548.

LIFT.
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Jay Stevens
KOY-FM Phoenix

T

WHEN I GOT HERE, I knew this was going to
take a long time, because we were fighting a legend,”
says KOY-FM (Y95) Phoenix PD Jay Stevens. “KZZP
had great top-of-mind awareness and great call-letter
recognition. And let’s face it, why did listeners need
another top 40 station?”

When Stevens arrived at KOY-FM in July 1988,
fresh from the double-digit success of WQUE (Q93)
New Orleans, Y95 was making the first of a long se-
ries of format modifications, dropping adult top 40 for
a long-playlisted mainstream approach. That eventu-
ally gave way to Rock 40. Then, last November, Y95
abruptly changed again, going churban in a market
that already had a top 40/dance station in KKFR.

Initially, that didn’t seem like a great idea. As recent-
ly as December, Stevens says, Y95 had “horrible
trends. The rock listeners were
gone, and female listeners weren’t

has backed off some of the street warfare that was tak-
ing place between Phoenix’s top 40 stations. (“They
used to do a lot of faxing us things and calling our
jocks on the air. I think Steve is more of a pro, and
doesn’t encourage that.”) But KKFR has accused Y95
on-air of copying from it and, in one promo, claimed
that Stevens would much rather be home listening to
Bon Jovi records.

So what does Stevens listen to on his own time? “I
listen to radio. The only time I listen to music at home is
to find new records. A couple of times a week I'll graba
stack of CDs to look for album cuts we can play ...
don’t listen to CDs for my own enjoyment. I'm always
looking for something we can play. That’s my enjoy-
ment.”

As for KZZP, where the switch to quasi-AC is long
over, and staffers claim that the
on-air problems have been fixed,

aware of what we were doing.”
But when the winter Arbitron
came back, Y95 had shot up 3.1-6.3
12-plus. KKFR held 5.7-5.6. And
KZZP all but collapsed, 6.4-2.9.
“We had to be patient and let

1 listen to
music only to
find new records’

Stevens says, “All you have to do
is listen and you can see that it’s
still out of control. They need
work, and they’re not getting it to-
gether. They went 3.8-3.3 in the
latest Birch. How does that hap-

KZZP start making mistakes,”
Stevens says. “After a year and a
half, they did just that. They fired morning man Bruce
Kelly [whom Y95 subsequently hired] and began
changing their music to become sort of an AC station.”

Meanwhile, Stevens says, Y95 reached a “frustration
point” with Rock 40. “KKFR had the big numbers be-
cause they were the only station playing dance music.
We were more of a male top 40 station. KZZP was AC.
We couldn’t sit still and let them get these numbers
through default. So we immediately made changes to
head them off, and obviously it’s worked.”

The term Stevens uses the most to describe Y95 is
“female top 40" or, occasionally, “top 40/dance.” He
does not use the word “churban.” Yet in a market with-
out enough blacks for ethnic weighting, Y95’s music is
clearly more R&B-driven than Hispanie.

This is Y95 in mid-afternoons: Bell Biv DeVoe, “Poi-
son”; Johnny Gill, “My My My”; Linear, “Sending All
My Love”; the Time, “Jerk Out”; Young & Restless,
“‘B’ Girls”; Perfect Gentlemen, “Ooh La La”; M.C.
Hammer, “U Can’t Touch This”; New Kids On The
Block, “Call It What You Want”’; and Mellow Man Ace,
“Mentirosa.”

Since Y95's switch, the station has been willing to
play certain rap records in all dayparts. (Other Jerry
Clifton clients have since followed suit, although Ste-
vens denies any connection.) ¢ ‘B’ Girls” starts at 3 p.m.
But “The Power” by Snap plays all day. So did “Turtle
Power.” So has ‘“Mentirosa.”

One sign of Y9's market impact over the last six
months has been its effect on KKFR’s music. Stevens
has always maintained that KKFR leans more Hispan-
ic/dance and “still thumps harder” than Y95, which, he
says, is more mass-appeal. (In the winter, Y95’s cume
was 16% Hispanic vs. KKFR’s 25% Hispanic cume.) But
that distinction seems to have completely disappeared
in recent weeks. The b-stack Hispanic/dance records
are virtually gone from KKFR and both stations can be
heard playing “My My My” or “Hold On” by En Vogue
within minutes of each other.

Stevens says recently arrived KKFR PD Steve Smith

pen if they’'ve been fixed?

“It’s kind of sad that KZZP has
changed as much as they have. If you were to come to
town and listen to them, you would wonder why they
were considered as legendary as they were. They've
gone from an 11 to a 2.9 in the last year and a half.
They messed with their music. Then they fired the
morning man who was the only thing they had left,”
Stevens says.

But Stevens dismisses claims from competing sta-
tions that Kelly has been the sole key to Y95’s success.
“We used to have a hot morning show with the Y Morn-
ing Zoo. But we were only going up half a point or a
few tenths of a share at a time. Leaning more dance
and adding Bruce together are what put Y95 over the
top.”’

Kelly does his show live with a studio audience on
Friday. Recent guests have included Louie Louie and
Quincy Jones, as well as Phoenix Suns and Cardinals
players. At the end of the Suns season, Y95 moved the
show to a morning, held it in the parking lot, and
turned it into a team-appreciation party.

Even after Y95 had hired Kelly and had become a
factor in the market, there were constant rumors about
the station during the winter book, and continuing into
the spring. Some were extensions of the rumors about
co-owned WRBQ (Q105) Tampa, Fla. (i.e., former PM
driver Mason Dixon was going to be transferred to
Y95, or later that Q105 GM Michael Horne was return-
ing to Y95). And some had Stevens leaving the station
regardless of what happened in Tampa.

Stevens denies that those stories ever had any basis
in truth. “I tell my staff that when you’re doing radio
well, that’s when the rumors get hot and heavy or
when they start slamming you to clients on the street.
If they’re out on the street slamming us, it means
they're concerned about us.

“As far as I know, I'm under contract with Edens
Broadcasting, and I hope to be for a long time. I want
to be here. I don’t want to be a radio vagabond. This is
the happiest I’ve been in my radio career, and I don't
want to go anywhere.” SEAN ROSS
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blackgirls
BLAKE BABIES
Chainsaw Kittens
Dash Rip Rock
frequeNCy
Sidewinders®c®

mammﬁfh

NAIRD ] ]

FOR WEEK ENDING JUNE 30, 1990

MODERN ROCK TAcKS-

) %’_ Compiled from Commercial and
1%}
il Gé ;o ™ TITLE College Radio Airplay Reports. ARTIST
I¥ | =¥ |29 |52 LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 & &
1 1 1 g WAY DOWN NOW WORLD PARTY
ENSIGN 23522/CHRYSALIS 4 weeks at No. 1
2 2 2 1¢ POLICY OF TRUTH DEPECHE MODE
SIRE 0-21534/REPRISE
@ 3 5 7 PRETTY PINK ROSE ADRIAN BELEW & DAVID BOWIE
ATLANTIC 4-87924
4 6 4 7 NEVER DO THAT PRETENDERS
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ENSIGN LP CUT/CHRYSALIS
6 5 6 9 WHEN THE RIVER RUNS DRY HUNTERS & COLLECTORS
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@& NEW) | 1 | KOOL THING SONIC YOUTH
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PROMOTIONS

(Continued from preceding page)

mains radio committee chairman.

IDEA MILL: JULY 4 PROMOS

WNNJ-AM-FM Newton, N.J., will
present a “cool cruise” July 4 to bene-
fit a local children’s charity. The
event will feature rafting and canoe
races and an outdoor barbecue ...
Country KYGO Denver will cele-
brate the fourth this year with fire-
works and a concert featuring Ron-
nie Milsap . . . Top 40 KIIS Los Ange-
les presents the Americafest concert
at the Rose Bowl with Michael Bol-
ton, Wilson Phillips, and the Cover
Girls. Ticket winners will also qualify
to win a Corvette or Harley Davidson

. Since the Fourth falls on a
Wednesday this year, top 40 KKRZ
(Z100) Portland, Ore., is giving away
an extended weekend for several
winners by providing temps to fill in
for them at work.

Top 40 WKBQ St. Louis and Pepsi
teamed up for the Wall Of Velero
promotion June 9. Taking the idea
from the classic David Letterman
stunt, Pepsi provided the station with
a Velero suit and wall that the station
took to a local mall, where about 200
listeners then donned the suit and
stuck themselves on the wall. WKBQ
jocks broadecast live from the event.

N/T WOR New York is sponsor-
ing the Taste Of New York food fes-
tival at a local museum; the event is
expected to attract more than 2,000
people. Several art exhibits will be on
display during the festival.

Adult alternative KINK Portland
recently co-sponsored a clean-up cam-
paign in which more than 70,000
pounds of solid waste, 6,400 pounds
of scrap metal, and 2,500 tires were
collected . .. N/T KMOX St. Louis is
planning a health fair exclusively for
women. Tests being offered include
mammograms, blood, body fat, nutri-
tion, and stress tests. There also will
be seminars on female stress and cos-
metic improvement options.

Canadian radio stations are plan-
ning a cross-Canada sing-along of the
national anthem “Oh Canada” on
July 1, Canadian Independence Day.
CJBK/CJBX London, Ontario, are
organizing the effort, and sister
CHOK Sarnia, Ontario, was also con-
firmed to participate at press time . ..
AC/jazz/classical station WKRY
Key West, Fla., won Music West Re-
cords’ “tell us about The Telling” con-
test (Billboard, April 7).

As part of its Can’t Touch This
Summer, urban KKDA-FM (K104)
Dallas is giving four winners their
choice of one of 12 cars or $10,000.
The contest should run 4-6 weeks.

PRO-MOTIONS

Sheila Silverstein has been
named promotions director at coun-
try WPOC Baltimore. She was for-
merly promotions director for cross-
town country rival WCAO, where
Sarah Eagle replaces her. Eagle was
formerly assistant promotions direc-
tor at crosstown oldies/AC combo
WYST-AM-FM.

Pat Roeling has been named di-
rector of marketing and promotion at
adult standards/AC combo KMOW/
KEYI Austin, Texas. He formerly
held the same position at crosstown
AC KKMJ ... AC KIOI (K101) San
Francisco has an immediate opening
for a marketing and promotion direc-
tor. Contact Bobby Cole at 415-986-
1467.

—-

YesterHits.

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Comm§ Up, Paul McCartney
COLUMBI

. Funkytown, Lipps Inc., CASABLANCA

. The Rose, Bette Midler, aTLanTic

. it's Still Rock And Roll To Me, Billy
Joel, corumsia

. Against The Wind, Bob Seger & the
Silver Bullet Band, capitoL

. Little Jeannie, Elton John, Mca

. Steal Away, Robbie Dupree, ELEKTRA

Eﬁest Part Of Me, Ambrosia,

. Cupid/i've Loved You For A Long
Time, Spinners, ATLANTIC

. She's Out Of My Life, Michael
Jackson, epic

o O NGO (3] HWN =
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POP SINGLES—20 Years Ago

1. The Love You Save, Jackson 5,
MOTOWN

2. Mama Told Me (Not To Come),
Three Dog Night, DuNHILL

3. Ball Of Confusion (That's What
g’(l)\:DyVorld Is Today), Temptations,

. The Long And Winding Road/For
You Blue, Beatles, arpLE
g glitchin' A Ride, Vanity Fare, paGE
NE

. Get Ready, Rare Earth, RARE EARTH
. Lay Down (Candles In The Rain),
Melanie with the Edwin Hawkins
Singers, BUDDAH
9. The Wonder Of You/Mama Liked
The Roses, Elvis Presley, RCA/VICTOR
10. Which Way You Goin’ Billy?, Poppy
Family, LONDON

4

5

6. Ride Captain Ride, Blues Image,
ATCO

7

8

TOP ALBUMS—I10 Years Ago

. Glass Houses, Billy Joel, coLumeia
. Just One Night, Eric Clapton, rso

. McCartney li, Paul McCartney,
COLUMBIA

. Against The Wind, Bob Seger & the
Silver Bullet Band, capitoL

. Mouth To Mouth, Lipps Inc.,
CASABLANCA

. Soundtrack, The Empire Strikes
Back, rso

. The Wall, Pink Floyd, coLumsia

. Let’s Get Serious, Jermaine
Jackson, votown

. Empty Glass, Pete Townshend, atco

. Middle Man, Boz Scaggs, coLumsia

(=2} o0~ [ B HOWN -
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TOP ALBUMS—20 Years Ago

. Let It Be, Beatles appLE

. McCartney, Paul McCartney, appLE

. Soundtrack, Woodstock, coTiLLioN

. Deja Vu, Crosby, Stills, Nash &
Young, ATLANTIC

d Greatest Hits, Fifth Dimension,
SOUL C

. Live At Leeds, Who, pecca

. Chicago, coLumsia

. ABC, Jackson 5, moTowN

. Hendrix Band Of Gypsys, Jimi

Hendrix, Buddy Miles & Billy Cox.
CAPITOL

. Movement, Isaac Hayes, ENTERPRISE
VICTOR

OCeNO O SWN -
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COUNTRY SINGLES—10 Years Ago

1. Trying To Love Two Women, The
Oak Ridge Boys, mca

. He Stopped Loving Her Today,
George Jones, Epic

. Your Body Is An Qutlaw, Mel Tillis,
ELEKTRA

. One Da At A Time, Cristy Lane,
UNITED ARTISTS

. You Win Again, Charley Pride, rca
3 Friday Night Blues, John Conlee,

| Mldﬂléht Rider, Willie Nelson,
coLu

. True Love Ways, Mickey Gilley, eric

. Bar Room Buddies, Merle Haggard
and Clint Eastwood, ELEKTRA

. My Heart/Silent Night (After The
Fight), Ronnie Milsap, rca

QO W™ N o A W N
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SOUL SINGLES—10 Years Ago

. Take Your Time, S.0.S. Band, Ta8u
. Let’s Get Serious, Jermaine
Jackson, MOTOWN

. Sweet Sensation, Stephanie Mills,
20TH CENTURY

. Landlord, Gladys Knight & the
Pips, coLumBIA

A Lover's Holiday, Change, rrC
Funkytown, Lipps Inc., CASABLANCA

. Shining Star, Manhattans, coLumsia
. Cupid, Spinners, ATLANTIC

One In A Million You, Larry
Graham, wARNER BROS

. Sitting In The Park, GQ, arisTa

O VINOY b W N
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Toronto Gets Porcine-Powered Top 40;
Sandusky Upset When Rene Walks Away

I.IKE MOST CANADIAN markets,
Toronto has had only one main-
stream AM top 40 since CHUM left
the format five years ago for AC,
then oldies. Now it looks as if CFTR
will get some competition by the end
of the month. Longtime country out-
let CFGM has announced its inten-
tion to go to a young-oriented ver-
sion of the format and has applied
for the calls CHOG after Toronto’s
“hogtown” nickname.

CFGM PD Tom Tompkins and
morning man Jim Brady are gone.
Gary Aube, PD of album CILQ, will
program both stations. CILQ MD
Joey Vendetta is upped to Q107
APD. John Parikhal and Joint Com-
munications will consult the new sta-
tion. Pat Cochran from CJSB Otta-
wa will do mornings. Randy Taylor
from oldies rival CKEY will do after-
noons. ‘“The Hog” will be targeted
15-22.

The Hog is not Toronto’s only ma-
jor piece of news this week. CKEY
PD Terry Williams is leaving to be-
come senior VP/programming for
group owner Telemedia’s central
Ontario stations, which will put him
in charge of 11 outlets in such mar-
kets as Sudbury and Sault Ste. Ma-
rie. No replacement has been named.
And Gord Eno has resigned as PD
of CHAM Hamilton, Ontario—the
station whose regional success has
been a large part of CFGM’s trou-
bles in recent years. Eno is looking
to move west and can be reached at
416-577-0199.

PROGRAMMING: CLEVELAND FLUX

At AC WQAL Cleveland, midday
man Mark Morris has been upped to
PD. Larry Morrow remains OM.
Elsewhere in the market, the Cleve-
land ownership swap between adult
standards WRMR and crosstown N/T
WWWE should have taken place by
the time you read this. WLTF OM
Dave Popovich will oversee 3WE.
Current OM David George and PD
Bob Tayek will stay on in an unde-
termined capacity. Midday host Beth
Albright and p.m. drivers Bob
Becker & Luther Haigs are out.
WLTF, meanwhile, adds Jim Ken-
nedy from AC WYFM Youngstown,
Ohio, as APD. On the WRMR side,
WDOK GM Joe Restifo is now VP/
GM for both stations. Sue Wilson is
now OM for the combo. Former
3WE GM Harvey Simms is now VP/
sales for the pair.

Across town, when new owners
close on WGAR-AM Cleveland on
Thursday (28), the station’s GM will
be Bob Barnes, owner of a Tampa,
Fla.-based firm that represents traf-
fic services, and the onetime GM of
WSLR Akron, Ohio. Jim Glass, for-
mer OM of WXYT/WMXD Detroit,
is the new OM. While that might
suggest that WGAR is going talk,
the station will initially run Unistar
country.

When the sale of classic rock
WAFX Norfolk, Va., closes, GSM
Paul Katabian will replace former
owner Paul Downs as GM. VP/pro-
gramming Bob Chrysler will stay
with Downs. Mike O’Connor, PD of
co-owned WXFX Montgomery, Ala.,
will become WAFX’s new PD ...
New childrens’ outlet WWTC (Radio

Aahs) Minneapolis has made its
long-promised change from oldies.
Bob Osewalt is GM; Charles Bu-
shor is PD.

Classic rock KGMG San Diego
goes to mainstream album rock af-
ter 3!/, years in the format; no staff
changes are involved . . . P.M. driver
Mike Donovan is interim PD at AC
WRBT-FM Charlotte, N.C,, replacing
Fleetwood Gruver ... Following
top 40/rock KXXR Kansas City’s
change to top 40 X106 (Billboard,
June 23), morning driver Steve
Douglas adds OM stripes. Gary
Franklin remains PD. Mike Ken-
nedy goes from middays to p.m.

by Sean Ross with
Craig Rosen & Phyllis Stark

drive.

WPTR/WFLY Albany, N.Y.,, OM
Todd Pettengill has added VP
stripes. The station is now looking
for an MD to assume the duties that
Pettengill has held for the last six
months. Top 40 WFLY is conduct-
ing an unusual on-air PSA cam-
paign denouncing racism and en-
couraging listeners to “make the
first summer of the '90s prejudice
free.”

After 10 years as a jazz station,
WJAZ Stamford, Conn., is becoming
oldies WQQQ (Q96.7) on July 2. Bob
Marone is upped from production di-
rector to PD for the station, which
will use Unistar’s Oldies Channel
outside the drives ... At AC KKOB-
FM Albuquerque, N.M,, Bill Thom-
as relinquishes his PD duties but will
remain in mornings. T&R to GM Art
Schreiber . .. Consultant Bob Low-
ery is now working with Broadcast
Programming’s easy and soft AC
formats.

Jack Armstrong, who had
planned to move to Seattle as the lo-
cal Enigma rep, is instead staying in
Boise, Idaho. Armstrong, who had
been PD of KFXD-FM (KF95), is
upped from mornings to PD at Unis-
tar Niche 29 affiliate KLCI (97
Rock), which will gradually open up
its other shifts and go live top 40.
Armstrong needs to hear from rec-
ord reps; call 208-385-9777.

RETURN OF DOCKET '90

Sandusky’s KLSY Seattle says it
is pursuing legal actions against
Fairbanks Broadcasting, owner of
AC WVBF Boston, and former
night host Delilah René following
her jump from Seattle to Boston
with, the station claims, 10 months
left on her contract. Meanwhile,
KLSY is on the air recruiting poten-
tial replacements for René. WVBF
could not be reached for comment at
press time.

Several months ago, morning
man Arnie ‘“Arn-Barn” Wheeler

exited top 40/dance WLUM (Hot
102) Milwaukee in a dispute over on-
air comments about a sponsor. Last
week, Wheeler showed up in week-
ends on AC WMYX. Shortly there-
after, WMYX PD Steve King says,
the station got a call from WLUM
GM Steve Sinicropi saying he in-
tended to enforce Wheeler’s non-
compete clause. The affair is now in
the letters-between-lawyers stage.

PEOPLE: O'BRIEN LOSES DRIVE

After several months of an unusu-
al commuting arrangement between
mornings at WYST-FM Baltimore
and afternoons at WAVA Washing-
ton, D.C., Don O’Brien is now on the
Baltimore job only. WAVA now has
PD, p.m. drive, and late-night open-
ings, but Rick “Lear Jet” Leary,
who had moved from late nights to
evenings several months ago, is now
official there.

It has been a while since the last
WFLZ vs. WRBQ Tampa, Fla,, sto-
ry, but the calm couldn’t last forev-
er. WFLZ is now on the air offering
$100 to whoever can guess the next
staffer to leave Q105. It is also ask-
ing people to predict a date that
Q105 morning driver Cleveland
Wheeler will be axed. WFLZ has had
former Q105/WNLT night jock Bri-
an Christopher on the air for sever-
al fillin shifts recently. Christopher
joined the station via an elaborate bit
with WFLZ night jocks Tim & Tom
in which he was “reduced” to being
WFLZ’s janitor.

Also, Bob Cummings, who was
last at WFLZ in its pre-Power Pig
days as an oldies station, is the new
midday host at adult alternative ri-
val WHVE. He replaces Eric Davis,
now with WPCH Atlanta.

Former KODJ Los Angeles PD
Kurt Kelly now says he isn’t going
to WMMS Cleveland as the new PD,
as widely rumored, but instead is
consulting a new top 10 market out-
let and trying to find a morning
team. Send T&Rs to him at Box
241489, Los Angeles, Calif. 90024.
KODJ promotion director Nicole
Sandler is the new morning produc-
er for crosstown KLOS team Mark
Thompson & Brian Phelps.

At urban KHYS Houston, PD
Steve Hegewood moves from after-
noons to mornings, replacing Chris
Blake, who segues to part-time at
crosstown top 40/dance KNRJ. That
leaves KHYS with either an after-
noon or late-night opening ... Morn-
ing sidekick Jean Zarzour is out at
urban WZAK Cleveland ... While
the ownership of urban XHRM San
Diego remains in doubt, former
morning team member Wally D. has
returned to the station for middays.
PD Dave Chadwick says that he in-
tends to start adding people again
shift-by-shift.

After weeks of speculation,
Steve Kellogg from WSTF (Star
101) Orlando, Fla., is going to top
40/dance WLOL Minneapolis for
mornings, where he’ll use the name
Mike Miller. He will be teamed
with current morning man John
Hines and former WCKG Chicago
co-host Eleanor Mondale for “The
New WLOL Morning Show with
Miller, Mondale & Hines.”” PD

television division.

reau.

for a reported $16.5 million

Media.

PAUL WILLENSKY, longtime manager of Viacom’s WMZQ-AM-FM Washing-
ton, D.C., has been named VP/GM for that company’s pending acquisi-
tions of KOFY-FM San Francisco and KLRS San Jose, Calif., where Lar-
ry Berger was named station manager last week. Those two stations will,
save for news and public affairs staffs, operate as one basic unit.

STEVE ENNEN is upped from GSM to GM at WUSN Chicago, replacing Carl
Hamilton, now at KFMK Houston.

PAUL FLEISHMAN is upped from assistant GM to GM at WGSM/WCTO
Long Island, N.Y,, replacing 23-year GM Richard Scholem, who remains
VP of parent company Greater Media.

KEVIN LORANZ, GM of KEZX Seattle, has resigned to become the publisher
of the Nashville Business Journal. No replacement has been named.

BUD HECK is the new executive director of the Radio Networks Assn., re-
placing Peter Moore. He was a former VP at the Radio Advertising Bu-

OTHER APPOINTMENTS: Barbara Beddor, GM of KJRB/KEZE Spokane,
Wash.,, adds VP stripes, replacing corporate VP Truman Conley, who ex-
its . . . Gerald Hassell is the new executive VP of the Bank of New York’s
communications division . . . National Black Network president Jack Bry-
ant has been elected to the board of the National Assn. of Broadcasters

STATION SALES: WERC Birmingham, Ala., for $4.2 million from SunGroup
to Joe Dorton’s Ameron, which is also planning to buy crosstown WMJJ
... WVSR-AM-FM Charleston, W.Va., and
KCKN/KBCQ Roswell, N.M., from Ardman to Michael Ludgate’s M.L.

newsline.. L.

JOHN CHAFFEE is the new president/COO of Malrite Communications
Group, replacing Gil Rosenwald, who leaves ‘“to pursue other in-
tersts.” Chaffee had been executive VP of Malrite and president of the

Gregg Swedberg will produce the
show. Pam Lewis returns to mid-
days.

At top 40 KZZP Phoenix, late-
nighter Alex Santamaria is out and
has not been replaced. Bill Knoop
from co-owned WNCI Columbus,
Ohio, is the new promotions director,
replacing Jima Peterson. Mean-
while, crosstown top 40/dance KOY-
FM (Y95) has begun referring to it-
self on-air as The Party Pig ... PM.
driver Bubba the Love Sponge is
out at top 40/dance WIOQ (Q102)
Philadelphia. Glenn Kalina is han-
dling that shift for now.

Cheryl V. is upped from traffic re-
porter to morning co-host at top 40/
dance WPOW (Power 96) Miami, re-
placing Maty Monfort. Across the
market, two former AC WAXY
staffers have been reunited in morn-
ing drive. Greg Budell has been
morning man at adult alternative ri-
val WLVE for four years; Jeff
Chase has been free-lancing in the
market since 1987. David Scott be-
comes production director. At co-
owned AC KLTX Seattle, Scott In-
grahm from KKCW (K103) Port-
land, Ore., joins for the previously
voice-tracked midday slot.

Paul Fredericks, last the morning
anchor for Unistar Radio Networks,
is now the midday anchor at all-news
WCBS New York. That slot has
been open since Pat Parson left 10
months ago ... Bill Press, who left
N/T KABC Los Angeles to run for
insurance commissioner, is back as
co-host of its “Dueling Bills” show
with Bill Pearl. Romona Ripston
goes to swing duty.

Midday host, and former PD, Jon
Daye is out at black N/T WVON
Chicago, but retains a cable TV talk
show. Former minister William

Griggs assumes that slot . .. At sub-
urban Los Angeles AC KMGX, Nat-
alie Windsor, ex-KPWR (Power
106), goes from middays to after-
noons, replacing Bob Taylor. OM
Dave Baker is doing middays. On
AM N/T outlet KGIL, Jim Sim is
out. Danielle Sullivan adds a mid-
day consumer show.

WXLP Davenport, Iowa, morning
team Ian Case & Jeff “The Coach”
Roberts are the new drive service at
album WKDF Nashville, They re-
place Carl Mayfield, who leaves for
country WSIX-FM in July ... John
Knapp from album WWWYV Char-
lottesville, W.Va., is the new MD at
album WIYY Baltimore, Md.

Programming assistant Bob
Kucken is upped to the new APD/
MD slot at WMTG/WNIC Detroit
... Assistant MD/overnighter Fred
Moore has been upped to MD at
country WKEZ Norfolk, Va., replac-
ing Larry Mars . .. Sheila McGrath
joins oldies WTRY Albany, N.Y., as
morning co-host, replacing Mady
McKeon. McGrath comes from rival
WGNA . .. Former WDCQ Fort My-
ers, Fla., staffer Martin Adelman
(aka Jaxxon Ross) wants to return
to the Northeast. Call 813-549-2665.

RADIO: WHERE WOULD YOUR VAN
BE WITHOUT IT

On Friday, June 15, at 4 a.m., AC
WNSR New York’s station van was
stolen. After a 90 m.p.h. chase
through Queens, police lost the thief.
Two hours later, the van was recov-
ered—damaged and minus several
thousand dollars worth of equip-

ment—after listeners spotted it.

Assistance in preparing this col-
umn was provided by Bill Holland
and W.T. Koltek.
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PLATINUM—Stations with a weekiy cume
H audience of more than 1 million.
l P GOLD—Stations with a weekly cume
audience between 500,000 and 1 million. |
FOR WEEK ENDING SILVER—Stations with a weekly cume
JUNE 30, 1990 ™ audience between 250,000 and 500,000.
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Y 7 18 21 Johnny Gill, Bflb You The Right Way 16 18 Tyler Collins, Girls Nite Out 9 9 Jude Cole, Baby, It's Tonight 22 2] Tommy Page, When | Dream Of You EX EX Aerosmith, The Other Side
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3 4 Digital Underground. The Humpty Dance 26 EX  Mariah Carey, Vision Of Love 24 26 Mannah hes, Love Is 17 14 Don Henley, The Heart Of The Matter 30 EX Alannah Myles, Love Is
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10 6 Janet Jackson, Alright A — Wilson Phlllngs, Release Me A — Heart, | Didn't Want To Need You A28 —  Gloria Estefan, Cuts Both Ways EX EX T:ndy.ETurgL %ne., e Blues 1 2 Roxette, It Must Have Bzen Love (From
11 9 M.C. Hammer, U Can't Touch This A — Bruce Hornsby & The Range, Across The A —  Stevie B, Love And Emotion A25 —  Anita Baker, Talk To Me EX EX B nghsiE 0ssession 2 1 M.C. Hammer, U Can't Touch This
1215 Taylor Dayne, I'll Be Your Shelter A — Snap, The Power A — Babyface, My Kinda Girl X EX Sgduchon,ﬁ ?gld Th\é Bgl Love , 3 4 Heart, All | Wanna Da Is Make Love To
13 11 Heart, All' | Wanna Do Is Make Love To £X EX Madonna Hapk Panky EX EX Lisa Stansfield, You Can't Deny It N S Wilson Philligs, Hold On
14 19  Michael Bolton, When I'm Back On My F EX EX Heart, | Didn't Want To Need You 5 6 Phil Collins, Da You Remember?
15 12 Madonna, Vogue = 7 = 6 7 Richard Marx, Children Of The Night
16 13 Salt-N-Pepa, Expression /bﬂ/ 7 & Bell Biv Devoe, Poison
1721  Glenn Medeiros Featuring Bobby Brown, / 8 11 New Kids On The Block, Step By Step
18 22 Mariah Carey, Vision D! Love 0’3 9 3 Linear, Sending All My Love
1323 lohnny Gil, Rub You The Right Way . . , . . E 10 12 Taylor Dayne, ['ll Be Your Sheiter
2020 Nikki, Notice Me Minneapolis P.D.: Brian Philips 4 1l 18 Jude Cole, Baby, It's Tonight
21 16  Sinead 0'Connor, Nothing Compares 2 U I 1 WC. Hammer U Can't Touch This B 1213 After J. Ready B Not
Bl o S'mlﬂww“h Re g s 0 Tampa 2 3 Bell Biv Devoe, Poison " P.D. Adam Cook 13 1 TyeColins Gils Nite Ouf -
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A28  —  Janet Jackson, Come Back To Me 3 5 Wilson Philips, Hoid On 5 & Whistle, Always And Forever i & Wior ped T;E Hotlo) 4 1 ?e’?ec ?I‘ et n]oyTh eRS|I§;1cvs 19 22 Johnny Gill, Rub You The Right Way
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15 10 Madonna, v%ue 17 5 Madonna, Vogue % 1 Ja:rella Jaciriy’; Allsrlrnm ove }g % gnzp, The xlow:r M 31 33 Seduction, Cotd This Be Love
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George LaMond, Bad Of The Heart
M.C. Hammer, U Can't Touch This
Glenn Medeiras Featuring Bobby Brown,

EX

Brat Pack, Never Gonna Give You Up
Gloria Estefan, Cuts Both Ways

Maxi Priest, Close To You

Wilson Phillips, Hold On

Taylor Dayne, Il Be Your Sheiter
Madonna, Vogue

Roxette, it Must Have Been Love (From
Depeche Mode, Enh)y The Sitence

After 7, Ready Or Nol

Tyter Collins, Girls Nite Out

Lisa Stansfield, You Can't Deny It
Johnony Gill, Rub You The Right Way
Joey Kid, Counting The Oays

Loute Louie, Sittin' In The Lap Of Lu
Timmy T, Trme After Time

Phil Callins, Do You Remembes?
Richard Marx, Children Of The Night
Alisha, Bounce Back

Seiko & Donnie Wahlberg, The Right Co
Snap, The Power

Madonna, Hanky Panky

Brent Bourgeois, Dare To Fall In Love
Sweet Sensation, [t Wishes Came True
Linear, Sending Alf My Love

Alannah Myles, Love s

Nikki, Notice Me

Michael Bolton, When I'm Back On My F
Eiton John, Club At The End Of The St
Mariah Carey, Vision Of Love

Babyface, My Kinda Girl

M.C. Hammer, Have You Seen Her
Meilow Man ‘ce, Mentirosa

Stevie B, Love And Emotion

Seduction, Could This Be Love

The Time, Jerk Out

Sinead 0'Connor, Nothing Compares 2 U
The U-Krew, Let Me Be Your Lover
Kyper, Tic Tac Toe

Brother Beyond, The Giri | Used To Kn

Columbus

WNL7 379

P.D.: Dave Robbins

Roxette, It Must Have Been Love (From
Phil Collins, Do You Remember?
Richard Marx, Children Of The Night
Heart, All | Wanna Do Is Make Love To
Janet Jackson, Alright
Madonna, Yogue
Billy Idol, Cradie Of Love (From “For
Giant, I'll See You In My Dreams
Wilsan Phillips, Hold On
Taylor Dayne, I'll Be Your Shelter
Don Henley, The Heart Of The Matter
Glenn Medeiros Featuring Bobby Brown
Expose, Your Babr Never Looked Good i
Jude Cole, Baby, It's Tonight
Tyler Collins, Girls Nite Out

ichae! Bolton, When I'm Back On My F
Kiss, Rise To 1t
Wilson Phillips, Release Me
Anita Baker, Talk To Me
Aerosmith, What It Takes
Sinead 0'Connor, Nothing Compares 2 U
Calloway, | Wanna Be Rich
Madonna, Hankg Panky
Go West, King Of Wishful Thinking (Fr

Baltimore

P.D.: Steve Perun

Wifson Phillips, Hold On
Roxette, It Must Have Been Love (From
Madonna, Vogue
M.C. Hammer, U Can't Touch This
Bell Biv Devoe, Poison
Linear, Sendlnﬁ'All My Love
New Kids On The Block, Step By Step
Digital UnderF(round, The Humply Oance
Paula Abdul, Knocked Out
Snap, The Power
Young And Restless, “B” Girls
Giant, I'll See You In My Dreams
Richard Marx, Children Of The Night
Depeche Mode, Enj(g The Silence
Heart, All | Wanna Do Is Make Love To
Michae! Bolton, How Can We Be Lovers
Phil Collins, Do You Remember?
Taylor Dayne, I'll Be Your Shelter
Sinead 0'Connor, Nothing Compares 2 U
Glenn Medeiros fealuring Bobby Brown,
Madonna, Hanky Panlg‘
Johnny Gill, Rub You The Right Way
Motley Crue, Without You
Whistle, Always And Forever
En Vogue, Hold On
Tyter Collins, Girls Nite Out

ichael Bolton, When I'm Back On My F
Rod Stewart With Ronald Isiey, This
Taylor Dayne, Love Will Lead You Back
Luther Vandross, Here And Now
M.C. Hammer, Have You Seen Her
Billy Idot, Cradle Of Love (From “For
Nikki, Notice Me
Sweet Sensation, Il Wishes Came True
Sinead 0'Connor, The Emperor’s New Cl
Mariah Carey, Vision Of Love
Motley Crue, Don't Go Away Mad (Just
Tommy Page, When | Dream Of You

P.D.: Cat Thomas

Roxette, It Must Have Been Love (From
Bell Biv Devoe, Paison
Wiison Philtips, Hold On
New Kids On The Block Step By Step
Linear, Sending All My Love
M.C. Hammer, U Can't Touch This
Phil Collins, 00 You Remember?
Digital Underground, The Humpty Dance
Glenn Medeiros Featuring Bobby Brown,
Taylor Dayne, It} Be Your Sheiter
Oepeche e, Enjoy The Silence
Louie Louie, Sittin” In The Lap Of Lu
Michael Botton, When I'm Back On My F
Giant, I'll See You In My Oreams
Billy Idol, Cradle Of Love (From “For
After 7, Ready Or Nol
Nikki, Notice Me
Tyler Collins, Girls Nite Out

adonna, Vogue
Sinead 0'Connor, Nothing Compares 2 U
Johnny Gill, Rub You The Right Way
En Vogue, Hold On
M.C. Hammer, Have You Seen Her
Alannah Myles, Love Is
Mariah Carey, Vision Ot Love
Motley Crue, Don't Go Away Mad (Just
Madonna, Hanky Panky
Faith No More, Epic
Maxi Priest, Close To You
Lisa Stansfield, You Can't Deny It
Nelson, Love And Affection
The Lightning Seeds, Pure
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P.D.: Frank Amadeo

Wilson Phillips, Hold On
New Kids On The Block, Step By Step
Phil Collins, Do You Remember?
Richard Marx, Children Of The Night
Roxette, It Must Have Been Love (From
Taylor Dayne, 1!l Be Your Shelter
Heart, All'1 Wanna Do Is Make Love To
Madonna, Vogue
Michael McDonald, Take It To Heart
Calloway, | Wanna Be Rich
iEton John, Club At The End Of The St,
Janet lackson, Alright
Gloria Estefan, Cuts Bolh Ways
Michael Bolton, when i'm Back On My F
After 7, Ready Or Not
Glenn Medeiros Featuring Bobby Brown,
Mariah Carey, Vision Of Love
Don Henley, The Heart Of The Matter
Tyter Collins, Girls Nite Out

adonna, Hanky Panky
Nikki, Notice Me
Lisa §(ansheld, You Can't Deny It
Anita Baker Talk To Me
Billy Joel, The Downeaster “Alexa”
Bad English, Possession
The Lightning Seeds, Pure
Alannah Myles, Black Velvet
Wichael Bolton, How Can We Be Lovers
Sinead 0'Connor, Nothing Compares 2 U
Gloria Estefan, Oye Mi Canto (Hear My
Seduction, Could This Be Love
Paul Young, Oh Girl
Heart, | Didn't want To Need You

Cincinnati

P.D.: Dave Allen

Madonna, Yogue

Phil Colling, Do You Remember?

Wilson Pmliips. Hold On

Jude Cole, Baby, I1's Tonight

Linear, Sending All M( Love

M.C. Hammer, U Can't Touch This

Michael Bolton, when {'m Back On My F

Roxette, It Musl Have Been Love (From

Janet Jackson, Alright

Beli Biv Devoe, Poison

gx%ose, Your Baby Never Looked Good |
al

‘z(ace, Whi? Appeal

Taylor Dayne, 1'll Be Your Shelter

Glenn Medeiros Featuring Bobby Brown,
After 7, ReadaOr Nol

Natalie Cole, Wild women Do (From "Pr
Louie Louie, Sittin" tn The Lap Of Lu
New Kids On The Block, Step By Step
Alannah Myles, Love Is

Tommy Page, When | Dream Of You
Heart, All I'wanna Do Is Make Love To
Tyler Collins, Girls Nite Out

Bruce Hornsby & The Range, Across The
Aerosmith, What It Takes

Joe Cocker, What Are You Doing With A
Siaughter, Up All Night

Mariah Carey, Vision Of Love

Elton John, tlub At The End Of The SI
Richard Marx, Children Of The Night
Seduction, Could This Be Love

Heart, | Didn’t Want To Need You
Madonna‘ Hanky Panky

Sinead 0'Connor, Nothing Compares 2 U
Nelson, Love And Affection

St. Paul, Stranger To Love

»
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P.D.: Joel Salkowitz

George LaMond, Bad Of The Heart
En Vogue, Hold On
India, The Lover Who Rocks You

35

—  The Time, Jerk Out

EX  49ers, Don't You Love Me
33 Tiana, First True Love

34 Mariah Carey, Vision Of Love
EX  Tyler Collins, Girls Night Qut

31
32
33 EX  Nikki, Notice Me

34 EX  Timmy T, what Will | Do

35 EX Keith Sweat, Make You Sweat
A

A

A

A

A

Lisa Stansfield, You Can't Deny It

M.C. Hammer, Have You Seen Her

Stevie B, Love And Emotion
Brother Beyond, The Gir! | Used To Kn
Lightening Seeds, Pure

Snap, The Power

Bell Biv Devoe, Poison

M.C. Hammer, U Can't Touch This
Raiana Paige, Rescue Me

After 7, Ready Or Not

Tyler Collins, Girls Night Out

Corina, Loving You Like Crazy

Glenn Medeiros/Bobby Brown, She Ain't
Alisha, Bounce Back

Johnny Gill, Rub You Thé Right Way
Coro, Can't Let Go

Lisa Stansfield, You Can’t Deny It
Soul U} Soul, A Dream is A Dream
New Kids On The Block, Step By Step
Mellow Man Ace, Mentirosa

Depeche Mode, énjo the Silence
April, Someone To Hold

Tiana , First True Love

Linear, Sending All My Love

Sweet Sensation, If Wishes Came True
Mariah Carey, Vision Of Love

eith Sweat, Make You Sweat

igital Underground, The Humpty Dance
Seduction, Could This Be Love

tevie B, Love And Emotion

49ers, Don't You Love Me

Madonna, Hanké Pankay

Janet Jackson, Come Back To. Me

Bell Bev Devoe, Do Me

Betty Boo, Doin’ The Do

Stevie V, Dirty Cash

The Crew, Get Dumb

Mr. Lee, Pump That Boddv

KC & The Sunshine Band, Game Of Love
uchi Sakamoto, You Do Me

Stacye & Kimiko, Wait For Me

~—
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11
10
12

18
14
16
2
19
20
23
21
24

R

27

33
28
30
31
32
3

3

£33

3
36
37
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TR TR ()
P.D.: Marc Chase

Bell Biv Devoe, Poison

Phil Collins, Do You Remember?

Tyler Collins, Girls Nite Out

A¥(er 7, Ready Or Not

Poxette, it Must Have Been Love (From
Hikki, Notice Me

Glenn Medeiros Featuring Bobby Brown,
New Kids On The Block, Step By Step
Louie Louie, Sittin’ In The Lap Of Lu
Michael Bofton, When I'm Back On My F
George LaMond, Bad Of The Heart

En Vogue, Hold On

Taylor Dayne, I'll Be Your Shelter
Johnay Gill, Rub You The Right Way
Eabyface, My Kinda Girl

Mellow Man Ace, Mentirosa

Febet M.C., Street Tuff

Mariah Carey, Vision Of Love

#eith Sweat, Make You Sweat
Madonna, Hanky Panky

M.C. Hammer, U Can't Touch This
Sweet Sensation, If Wishes Came True
The U-Krew, Let Me Be Your Lover
Lisa Stansfield, You Can’l Deny It

M.C. Hammer, Have You Seen Her
Jane Child, welcome To The Real World
Snap, The Power

Tony! Ton! Tone!, The Blues

Alisha, Bounce Back

Kyper, Tic Tac Toe

Seduction, Could This Be Love

Timmy T, What Will | Do

A'me Lorain, Fotiow My Heartbeat
49ers, Don't You Love Me

Anita Baker, Talk To Me

The West Coast Rap Alt-Stars, We're A
Stevie B, Love And Emotion

Bell Biv Devoe, Do Me

Milwaukee

1
2
4
5
3
7
8
6
10
11

FEWKTI

P.D.: Mike Berlak

Roxette, It Must Have Been Love (From

Madonna, Vogue

Phil Collins, Do You Remember?

Richard Marx, Chitdren Of The Night

Wilson Phitiips, Hold On

Jude Cole, Baby, It’s Tonight

Expose, Your Baby Never Looked Good |

Rod Stewart With Ronald Isiey, This O

Taylor Dayne, I'lt Be Your Shelter

Elton John, Club At The End Of The St
Goodbye

Calloway, | Wanna Be Rich

Go West, King Of wishfui Thinking (Fr
Michael Bolton, When I'm Back On My F
After 7, Ready Or Not

Brent Bourgeols, Dare To Fall In Love
Mariah Carey, Vision Of Love

Bruce Hornsby & The Range, Across The
Sinead 0'Connor, Nothing Compares 2 U
Basia, Cruisin for Brunsm;

Don Henley, The Heart Of The Matter

12 13 Depeche Mode, Enjoy The Silence
13 15 Johnny Gill, Rub You The Right way
14 14  Expose, Your Baby Never Looked Good 1
15 20 Brother Beyond, The Girl | Used To Kn
16 17 Taylor Dayne, It Be Your Sheiter
17 10 Affer 7, Ready Or Not o
18 23 Go west, King Of wishlul Thinking (Fr
19 7 Partners In Kryme, Turtie Power
20 26 A49ers, Don't You Love Me
21 29 Fan Club, Don't Let Me fall in Love
22 22 Richard Marx, Children Of The Night
23 25 Snap, The Power
24 27 Milk Vanilk, Can’t You Feel My Love
25 2B Sweet Sensation, If Wishes Came True
26 31 Joey Kid, Counting The Days
27 18 Madonna, Vogue
28 32 Seduction, Could This Be Love
29 EX  Maxi Priest, Close To You
A3 — The Time, Jerk Qut
A3l —  Stevie B, Love And Emotion
32 19 Wilson Phillips, Hold On
33 EX Adam Ant, Rough Stuff
34 EX Brat Pack, Never Gonna Give You Up
A — Mariah Carey, Vision Of Love
A — Babyface, My Kinda Girl
A St. Paul, Stranger To Love
EX EX Jane Child, welcome To The Real World
EX EX Tommy Page, When | Oream Of You
EX EX Madonna, Hanky Panky
EX EX Bobby Z, You Are Everything
St. Louis P.D.: Lyndon Abell
1 3 Faster Pussycat, House Of Pain
2 2 MC. Hammer U Can't Touch This
35 Jude Cole, Baby, it's Tonight
4 12 Bell Biv Devoe, Poison
5 7 Alannah Myles, Love s
6 6 New Kids On The Block, Step By Ste
7 9 Go West, King Of Wishful Thinking (Fr
8 8 Taylor Dayne, I'll Be Your Shelter
9 13 Bifly Idol, Cradle Of Love (From “For
10 10 Nikki, Notice Me
11 23 Motley Crue, Don't Go Away Mad é}usl
12 1 Roxette, It Must Have Been Love (From
13 21 Bad English, Possession
14 16 Jane Child, Welcome To The Real World
15 17 Brent Bourgeois, Dare To Fall In Love
16 18  After 7, Ready Or Not
17 19 Del Amitri, Kiss This Thing Goodbye
18 4 Madonna, Vogue
19 28 Depeche Mode, Enjoy The Silence
20 26 En Vogue, Hald On
21 31 Heart, ] Didn't Want To Need You
22 24 Glenn Medeiros Featuring Bobby Brown,
23 11 Richard Marx, Children Of The Night
24 30 Michael Botton, When I'm Back On My F
25 15 The 4 Of Us, Drag My Bad Name Down
26 32 Sweet Sensation, If Wishes Came True
27 29 Joe Cocker, What Are You Doing with A
28 34 St Paul, S(ranger To Love
A29  — Nelson, Love And Affection
30 22 The B-52's, Deadbeat Club
31 33 Efton John, Club At The End Of The St
A32  — Sinead 0'Connor, The Emperor's New Cl
33 35 Don Henley, How Bad Do You Want It
34 36 Mariah Carey, Vision Of Love
35 37 Bruce Hornsby & The RanFe Across The
36 38 Brother Beyond, The Gl | Used To Kn
37 39 Siaughter, Up All Night
38 40 Tyler Collins, Girls Nite Out
38 27 John Farnham, You're The Voice
A40 —  Jimmy Ryser, Same Old look
EX EX Madonna, Hanky Panky
San Diego P.D.: Garry wall
1 1 Bell Biv Devoe, Poison
2 2 Mellow Man Ace, Mentirosa
3 3 Johnn‘ Gill, Rub You The Rlﬁm Way
4 5 Depeche Mode, Enjoy The Silence
5 7 EnVogue, Hold On
6 6 New Kids On The Block, Step By Step
7 4 Roxette, It Must Have Been Love (From
8 9 Nikki, Notice Me
9 10 Tyler Collins, Girls Nite Qut
10 12 Snap, The Power
11 13 Wilson Phillips, Hold On
12 17 Keith Sweat, Make You Sweat
13 16 Sweet Sensation, If Wishes Came True
14 15 Glenn Medeiros Featurin BobbK‘Brown,
15 -8 M.C. Hammer, U Can’t Touch This
16 18 George LaMond, Bad Of The Heart
17 19 Michael Bolten, When I'm Back On My F
18 20 |lcey Jaye, It's Just A Girl Thing
13 21 Mariah Carey, Vision Of Love
20 11 Digital Underground, The Humpty Dance
21 23 Seduction, Could This Be Love
2 U Ky‘;er, Tic Tac Toe
23 26 Bell Biv Devoe, Do Me
24 25 Lisa Stansfield, You Can't Deny It
25 29 Kid Frost, La Raza
26 27 Madonna, Hanky Panky
27 28 Babyface, My Kinda Gir!
28 14 )anet Jackson, Alright
29 EX Seiko & Donnie Wahlberg The Right Co
A30  — Janet Jackson, Come Back To Me
A — M.C. Hammer, Have You Seen Her
A — Stevie B, Love And Emotion
A —  The Time, Jerk Out
EX EX  Soul ll Soul, A Dream s A Dream
EX EX  Fan Club, Don't Let Me Fall in Love
EX EX  Maxi Priest, Close To You

The Lightning seeds, Pure

=S W oe o s h

- Minneapolis

P.D.: Gregg Swedberg

2 Bell Biv Devoe, Poison

4 Glenn Medeiros Featuring Bobby Brown,
5 Linear, Sending All My Love

6 Paula Abdul, Knocked Qut

1
9
8
11

M.C. Hammer U Can't Touch This
New Kids On The Block, Step BJ Step
Louie Louie, Sitlin” In The Lap Of Lu
Dl¥nlal Underground, The Humpty Dance

12 Tyler Collins, Girts Nite Out
3 Roxette, It Must Have Been Love (From

16

George LaMond. Bad Of The Heart |

]

KUBe3Fm

Seattle
11
2 8
3 6
47
5 15
6 10
711
8 12
3 13
0 17
11 1a
12
13 19
14 16
15 I8
16 21
17 2
18 23
13 28
20 2
21 2%
2
23 B
% 3
2% 30
% EX
27 EX
2 EX
29 EX
30 Ex

A -

A —

A —

A p—

A —

A —

f p—

A —
EX X
EX EX
EX EX
EX EX
EX EX

P.D.: Tom Hutyler

Roxette, It Must Have Been Love (From
Bell Biv Devoe, Poison
After 7 Rea({{ Or Nol
Phil Coltins, o You Remember?
New Kids On The Block, Step By Step
Depeche Mode, Enjoy The Silence
Loute Louie, Sittin® In The Lap Of Lu
Glenn Medeiros Featuring Bobby Brown,
Taylor Dayne, I'll Be Your Shelter
Lisa Stansfield, You Can't Deny It
Elton john, Club At The End Of The St
Go West, King Ot Wishful Thinking (Fr
Nikki, Notice Me
Tommy Page, When | Dream Of You
Del Amitri, Kiss This Thing Goodbye
Billy Idol, Cradle Of Love %From “For
Vm Collms, Girls Nite Out

ichael Bolton, When I'm Back On My F
George LaMond, Bad Of The Heart
Alannah Myles, Love Is
Mo(te‘ Crue, Don’t Go Away Mad (just
Mariah Carey, Vision Of Love
Seduction, Could This Be Love
Jane Child, Weicome To The Real World
Faith No More, Epic
£n Vogue, Hold On
Madonna Hanl% Panl}g
Heart, | Didn't Want To Need You
Babyface, My Kinda Girl
The U-Krew, Let Me Be Your Lover
Johnny Gill, Rub You The Right Way
Maxi Priest, Close To You
Gloria Estefan, Cuts Both Ways
The Time, Jerk Out
Wilson Phillips, Release Me
Brat Pack, Never Gonna Give You Up
Sinead 0'Connor, The Emperor's New C!
Jimmy Ryser, Same Old 0ok
Bruce Hornsl
A'me Lorain, Follow My Heartbeat
Soul Il Soul, A Dream Is A Dream
Danger Danger, Bang Ban

ishes Came True

| __EX EX Sweet Sensation, If Wishes Came True |
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P.D.: Dave Shakes

M.C. Hammer, U Can’t Touch This
Roxette, It Must Have Been Love
Wilson Phillips, Hold On

George LaMond, Bad Of The Heart
Linear, Sending All My Love

En Vogue, Hold On

New Kids On The Block, Step By Step
Hi Tek 3 Featuring Ya Kid K, Spin Tha
Bell Biv Devoe, Poison

Whistle, Always And Forever

Digital Underground, The Humpty Dance
Meliow Man Ace, Mentirosa

Glenn Medeiros/Bobby Brown, She Ain't
Madonna, Hank{ Panv

Taylor Dayne, Il Be Your Shelter

Phil Collins, Do You Remember

Nikki, Notice Me

Snap, The Power

Mariah Carey, Vision Of Love

Tyler Collins, Girls Night Out

Depeche Mode, Enjoy the Silence

Sweet Sensation, If Wishes Came True
Young & Restiess, B Girls

Janet Jackson, Alright

Kyper, Tic Tac Toe

Tommy Page, When | Dream Ol You
49ers, Don't You Love Me

Louie Louie, Sittin’ in The Lag Of Lu
Johnny Gill, Rub You The Right Way
Madonna, Vogue

The Time, jerk Out

Seduction, Coutd This Be Love

Soul Il Soul, A Dream Is A Dream
Alisha, Bounce Back

Brat Pack, Never Gonna Give You Up

P.D.: Jeff Wyatt

Digital Underground, The Humpty Dance
Mellow Man Ace, Mentirosa
Bell Biv Devoe, Poison
New Kids On The Block, Step By Step
The Cover Girls, All That Glitters s
Salt-N-Pepa, Expression
En Vogue, Hoid On
Johnny Giti, Rub You The Right Way
Glenn Medeiros/Bobby Brown, She Ain't
Ale', Stop Me 11 | Fall In
anet Jackson, Alright
Madonna, Vogue
D-Mob With Cathy Dennis, That's The W
George LaMond, Bad Of The Heart
Louie Lovie, Sittin" In The Lap Of Lu
M.C. Hammer, U Can't Touch This
Depeche Mode, Enjoy the Silence
Snap, The Power
Purecl Gentlemen, Ooh La La () Can't
4%ers, Don’t You Love Me
Nikki, Notice Me
Lisa §(ansheld, You Can't Deny It
Ana, Got Te Be Something
Babyface, My Kinda Girl
Tyler Collins, Girls Night Out

C. Hammer, Have You Seen Her
Mariah Carey, Vision Of Love
Raiana Paige, Rescue Me
Soul 1l Soul, Get A Life
Bell Bev Devoe, Do Me
Kid Frost, La Raza
Stevie B, Love And Emation
Stacye & Kimiko, Wait For Me
India, The Lover Who Rocks You
Rebel M.C., Street Tutf
Kool Skool, My Giri
Maxi Priest, Close To You
Tiana , First True Love
Madonna, Hanky P_anka
Electribe 101, Talking With Myseif

Philadelphia

& The Range, Across The

6 32
2 Babyface, My Kinda Girl

e
P.D.: John Roberts

Beit Biv Devoe, Poison

New Kids On The Biock, Step By Step
Snap, The Power

Wilson Phillips, Hold On

Madonna, Vogue

Whistle, Always And Forever

Linear, Sending All My Love

Janet Jackson, Alrigh

Roxette, It Must Have Been Love

After 7, Ready Or Not

Glenn Medeiros/Bobby Brown, She Ain't
Heart, All | Wanna Do Is Make Love To
Joey Kid, Counting The Days

En Vogue, Hoid On

Michef'le, Nicety

Phil Collins, Do You Remember
Depeche Mode, EHJ? the Silence
George LaMond, Bad Of The Heart
M.C. Bammer, U Can'l Touch This
Alisha, Bounce Back

Meilow Man Ace, Mentirosa

ohnny Gill, Rub You The RI%M Wa
weet Sensation, If Wishes Came True
eiko & Donnie Watberg, The Right Com
Seduction, Couid This Be Love

April, Someone To Hold

e

San Francisco

1 2
2 3
3 4
4 5
5 8
€ 7
7 1
8 10
$ 9
1o 11
11 12
12 14
13 15
14 18
15 17
16 16
17 19
18 6
19 22
0 23
21 21
2 %
23 28
24 n
25 25
2% 27
27 9
28 30
28 EX
0 EX
A —
A —
N =
A —
EX EX
EX EX
EX EX
EX EX
EX EX

Los Angeles

1
2

2
3

P.D.: Keith Naftaly

En Vogue, Hold On
Snap, The Power
Johnny Gill, Rub You The Right Way
Mellow Man Ace, Mentirosa
Mariah Carey, Vision Of Love
Tyler Coflins, Girls NiFhl Out
Atter 7, Ready Or No!
Nikki, Notice Me i
The Good Girts, Love Is Like An Itchi
Tony! Toni! Tone!, The Blues
Bab{hce. My Kinda Girl
Keith Sweat, Make You Sweal
Lisa Stansfield, You Can’t Deny 1t
Bell Bev Devoe, 0o Me
Soul Il Soul, A Dream is A Dream
Louie Louie, Sittin' In The Lap Of Lu
Troop, All | Do Is Think Of You
Howard Hewett, Show Me
Janet Jackson, Come Back To Me
49ers, Don’t You Love Me
New Kids On The Block, Step By Step
Depeche Mode, Enlo the Silence
Beats international, Won't Tatk About
Glenn Medeiros Bobby Brown, She Ain't
Stacye & Kimiko, Wait For Me
Seduction, Could This Be Love

uchi Sakamoto, You Do Me
Klymaxx, Good Love
west Coast Rappers, We're Alf In THe
Sweet Sensatiaon, I Wishes Came True
The Time, Jerk Out
Seiko & Donnie Walberg, The Right Com
M.C. Hammer, Have You Seen Her
Brat Pack, Never Gonna Give You Up
Mr. Lee, Pump That Body
Kid Frost, La Raza
Anita Baker, Talk Tg Me
Stevie B, Love And Emotion
Madonna, Hanky Panky

OP 40/ROC

P.D.: Scott Shannon
Wilson Phill

Depeche Mode, En‘oz The Sitence l
Billy Idol, Cradle of Love

L.A. Guns, The Ballad Of Jayne

Motley Crue, Don't Go Away Mad (Just G
Slaughter, Up Al gt

The Cure, Pictures Of You

Damn Yankees, Coming Of Age

Hotd On
Roxette, It Must Have Been Love

13 Phil Collins, Do You Remember?
9 Heart, All | Wanna Do Is Make Love To
11  Giant, I'll See You In My Dreams
12 iude Cole, Baby, It's Tonight
16 Danger Dan&er, Ban]g Bang
14 Aerosmith, What It Takes
18 Del Amitri, Kiss This Thing Goodbye
19 The Lightning Seeds, Pure
17 Motley Crue, Without You
22 11 Top, Doubleback
21 Midnight Oii, Forgotten Years
24 Faith No More, Epic
23 Bad English, Possession
EX  Heart, [ Didn't Want To Need You
EX  Aerosmith, The Other Side
—  Sinead O'Connor, Emperor's New Clothe
—  Bruce Hornsby & The Range, Across The
—  Killer Dwarfs, Doesn't Matter
all g
O71 AEOL
WW
P.D.: Joel Folger
1 New Kids On The Block, Slep By Step
2 Roxette, It Must Have Been Love
3 Billy Idol, Cradle of Love
8  Phil Cotlins, Do You Remember?
7 Depeche Mode, En&oy The Sience
6 Slaughter, Up All Night
g Richard Marx, Children Of The Night
5 Madonna, Vogue
1 Michael Bolton, When I'm Back On My F
4 Jude Cole, Baby, It's Tonight
14 Heart, | Didn't Want To Need You
10 Wilson Phillips, Hold On
15  Motiey Crue, Don't Go Away Mad (Just G
12 Heart, All | Wanna Do Is Make Love To
18 Seiko & Donnie WalberF, The Right Com
18 Mariah Carey, Vision O Love
—  New Kids On The Block, Tonight
20 Taylor Dayne, I'lt Be Your Shelter
17 Rod Stewart With Ronald Isley, This 0
16  Don Henley, The Heart Of The Matter
—  Faith No More, Epic
—  Madonna, Hanky Pank
— St Paul, Stranger To Love
EX Dan&el Danger, Bang Ban}
EX Go West Kin$0l wishful Thinking
EX Bad Engiish, ossession
EX  Brother Beyond, Girl | Used To Know
EX  Aerosmith, The Other Side

HOT BLACK PLAYLISTS

Chicago
1 4
2 11
39
41
5 30
6 12
115
8 18
9 14

10 2
11 EX
2
13 21
14 16
5 2
1§ 18
7 EX
18 3
19 EX

2

21 27

2 3

23 3

24X
%5 EX
% EX
7 B8
28 EX
N 5
A0 —
31 R
2 EX
3 EX
U 36
35 EX
A -—
A —
A —
A —
A —

EX  EX

X EX

X EX

EX EX

EX EX

EX EX

X EX

X EX

X 37

%

basial,.

-

Wallalicsn
107.5M

WGC AM1390

P.D.: Jimmy Smith

M.C. Hammer, U Can't Touch This

Troop, All | Do Is Think Of You

Klymaxx, Good Love

Tony! Toni! Tane!, The Blues

The Famity Stand, Ghetto Heaven

Michel'le, Nicety

Lisa Stansfield, You Can’t Deny 1t

Snap, The Power

Johnny Gill, My, My, My

Miki Howard, Ontil You Come Back To Me

Something Special, | Wonder Who She's

Keith Sweat, Make You Sweat

Glenn Jones,. Stay

Earth, Wind & Fire, For The Love Of You

gumc Jones With Tevin Campbell, To
oul (1 Soul, A Dream’s A Dream

Mariah Carey, Vision 0 Love

The Black Flames, Watching You

After 7, Can't Stop

MMnlgﬁ( Star, Do It (One More Time)

Cameo, | Want It Now

Today, Why You Get Funky On Me (From

Stacye And Kimiko, Wait For Me

Regina Belle, This s Love

Angela Winbush (Duet With Ronald Isley),

The Pointer Sisters, Friends’ Advice (Don't

Glenn Medeiros FeatunnF Bobby Brown,

Robbie Mychais, One Mile From Paradise

The Winans, It's Time

Babyface, My Kinda Girt

Dianne Reeves, Come In

Terry Steele, If | Told You Once

Carl Anderson, How Deep Does It Go

Starpoint, Midnight Love

Kool Skool , My Girl

Anita Baker, Talk To Me

The Time , Jerk Out

Barbara Weathers, The Master Key

Was Not Was, PaEa Was A Rolling Stone
Eric B. & Rakim, Let The Rhythm Hit 'Em
Lonnie Liston Smith Featuring Phyllis Hy

Alyson Williams, Not On The Outside
Seduction, Could This Be Love

Rated X, Be Cool To Your Girt

Kool Moe Dee, God Made Me Funke

2 Deep, Didn't Do My Homework

Mr. Lee, Pump That Body

Alex Bugnon, Any Love

Randy Crawford, | Don't Feet Much Like

st

| Sample Playlists of the Nation'’s Largest Black Radio Stations

Soul Il Soul, A Dream’s A Dream

Glenn Medeiros Featuring Bobby Brown

Gregory D. and DJ. Manny Fresh, Ciap o

Madonna, Vogue

Angela Winbush (Duet With Ronald Islep,

Meli'sa Morgan, Can You Give Me What |

Glenn Jones, Slary

Poor_Righteous Teachers, Rock Dis Funky

MC Shan, It Don't Mean A Thing

Future, You

gueen Latitah, Come Into My House
arbara w:atﬁers, The Master Key

D-Nice, Call D-Nice )

The Pointer Sisters, Friends’ Advice {Don't

D'La Vance, Itchin’ In My Pants

3¢d Bass, Brooklyn - Queens

E£nic B. & Rakim, Let The Rhythm Hit "Em

Terry Steele, If 1 Told You Once

The Superiors, Temptation

Midnight Star, Do It (One More Time)

Big Daddy Kane, To Be Your Man

Babyface, My Kinda Girl

Today, Why You Get Funky On Me (From

Jermaine Jackson, I'd Like To Get To

Maze Featuring Frankie Beverly, Songs Of

The Chimes, Heaven

Body, Touch Me Up

Stacye And Kimiko, Wait For Me

The Time , Jerk Out

Janet Jackson, Come Back To Me

=
woNT U Ew— O

KMjQ
MAJIC (02 FM

Houston
1 2
2 3
3 4
4 6
5 8
6 9
713
8 21
g 15

10 16
11 33
2 1
13 30
1 18
15 14
6 17
17 a3
18 7
18 19
2
A 2
2 B
23 R
A EX
25 37
%
27 EX
28 EX
N &

P.D.: Ron Atkins

Jane Child, Don't Wanna Fall In Love
Troop, All | Do Is Think Of You

M.C. Hammer, U Can't Touch This
Klymaxx, Good Love

Lisa Stansfield, You Can't Deny It

Keith Sweat, Make You Sweal

Regina Betle, This Is Love

After 7, Can't Stop

Miki Howard, Until You Come Back To Me
Snap, The Power

Johnny Gil, My, w, My

kool Moe Dee, God Made Me Funke

Bell Biv Devoe, Do Me

Earth, Wind & Fire, For The Love Of You
Something Special, t Wonder Who She's
Jetf Redd, Love High

Miche!'le, Nicety

Perfect Gentiemen, Ooh La La () Can't Get
Special £d, I'm The Magnificent

Kwame & A New Beginning, Ownlee Eue
The West Coast Rap Ali-Stars, We're All in
Robbie Mychals, One Mile From Paradise
The Family Stand, Ghetto Heaven

Anita Baker, Talk To Me

The Black Flames, Watching You

The Gap Band, We Can Make It Alright
Geoff Scbnde Gotta Good Thing

Kool Skool , My Girj

Randy Crawford, | Don't Feel Much Like

sjvivjuiviviuiviuivluiv PRPRpRpsPss 3

Angeles

2

3
4
5
1
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P.D.: Jack Patterson

Meliow Man Ace, Mentirosa
Michel'le, Nicety
The West Coast Rae‘All-Slars, we're Al In
Sir Mix-A-Lot, My Hooptie
En Vogue, Hold On
Jane Child, Don't Wanna Fail In Love
Today, Why You Get Funky On Me (From
3rd Bass, Brooklyn - Queens

ueen Latifah, Come Into My House

C Trouble, Wanna Make You Mine
Poor Righteous Teachers, Rock Dis Funky
Johnny Gill, My, My, My
Above The Law, Untouchable
Bell Biv Devoe, Do Me
Lisa Stansfield, You Can't Deny It
The Black Flames, Watching You
Mariah Carey, Vision Of Love
Earth, Wind & Fire, For The Love Of You
Low Profile, Funky Song
Kool Moe Dee, God Made Me Funke
The Family Stand, Ghetto Heaven
Big Daddy Kane, o Be Your Man
Compton’s Most Wanted, One Time Gaf
Def Jetf, Black To The Future
Troop, Al | Do Is Think Of You
Alyson Wiltiams, Not On The Outside
Miki Howard, Until You Come Back To Me
Antonette, Never Get Enou&h
Glenn Medeiros Fulurin% obby Brown,
Groove B Chill, Hip Hop Music
Cameo, | Want It Now
Bootsy's Rubber Band, Jungle Bass
Snap, The Power
Ice %ube Amerikka's Most Wanted
Booyaa fnbe, Physco Funk
Tairrie B, Murder She Wrote
Seduction, Could This Be Love
Eric B. & Rakim, Let The Rhythm Hit 'Em
Kwame & A New Beginning, Owniee Eue
The Gap Band, We Can Make It Alright
Tony Tom Tone, Feels Good
The Time , Jerk Out
The Chimes, Heaven
tanice Dempsey, Do You Really Want Love
Barry White, When Will | See You Again
Tashan, Save The Farmlz
Father MC, Treat Em Like They Want To
Keith Sweat, Make You Sweat
The Pointer Sisters, Friends’ Advice (Don't
Kool Skool , My Girl
After 7, Can't !o&
The U-Krew, Let Me Be Your Lover
Poison Clan, The Girf That | Hate
KMC, Crazy About You
Regina Befle, This Is Love
2 , Didn't Do My Homework
Something Special, | Wonder Who She's.

BILLBOARD JUNE 30, 1990



TERRIROSSI'S

RECORD-BREAKERS: This week’s Hot Black Singles chart welcomes
the return of the Time. “Jerk Out” (Paisley Park) enters at No. 55 with an
all-time record of 83 total radio reporters, out of 101, gaining 82 this week.
With such an auspicious debut, the obvious plan is for the Reprise staff to |
deliver the first No. 1 record for this act. In 1982, “777-9311” held for three |
weeks at No. 2. Three other Time singles made it into the top 10, two of
which peaked at No. 6: “Get It Up” in 1981 (the group’s chart debut) and l
“Jungle Love” in 1984. “Cool (Part 1) peaked at No. 7 in 1981

The previous record for the highest number of radio reports in one week
was held by “I'll Be Good To You” by Quincy Jones (Qwest). It debuted
Nov. 11 at No. 64 with 70 out of 99 stations reporting in one week. The
previous record holder had been the Gap Band single “All My Love” (Capi-
tol). In the Oct. 28 issue it earned 69 reports in one week and debuted with a
total of 70 stations at No. 59

ATLANTIC RECORDS only has six records on the singles chart. Five of
them are bulleted and, of those, four are top 15, including this week’s No. 1
single, “All [ Do Is Think Of You” by Troop. It is the group’s second No. 1
from its gold album, “Attitude.” (The first was “Spread My Wings.”) “All
Do” has 101 total radio reporters, of which 33 list the single at No. 1. The
single made strong point gains in both retail and radio points and ranks No.
1 at radio and No. 3 in overall sales,

At No. 3, “Ghetto Heaven” by the Family Stand moves up 7-3. It is on 92
stations, gaining WJHM Orlando, Fla. It is No. 1 at WAAA Winston-Salem,
N.C., and WZFX Fayetteville, N.C. It has top five reports from 43 stations
“Nicety” by Michel’le (Ruthless) jumps 9-6, ranking No. 7 at radio and No.
4 in overall sales points. At No. 12, “Until You Come Back To Me” by Miki
Howard begins to make its move, making an outstanding point increase at
radio. [t is on 94 stations, gaining three: WAGH Columbus, Ga.; WJHM
Orlando; and WJLB Detroit.

JOHNNY GILL (Motown) tops this week’s Top Black Albums chart. Gill's
self-titled album nudged out “Please Hammer Don’t Hurt 'Em” by M.C,
Hammer (Capitol) by a tiny margin. Back on the singles chart, “My, My,
My" continues its meteoric pace, jumping 15-7. Of its 100 reporters, four list
Mo. 1 reports: WRKS New York (9-1); WBSK Norfolk, Va. (8-1); WLWZ
tsreenville S.C. (5-1); and KPRS Kansas City (4-1).

Also on the singles chart, “U Can’t Touch This” drops to No. 2, losing
only slightly at radio. Normally, when a record achieves No. 1 on a national
chart, radio tends to bail out. In this case, “Touch This” has 28 stations that
listit at No. 1, and 31 stations show upward movement on their lists. Exam-
ples include 6-1 at WJLB and 7-1 at WGPR, both in Detroit; 3-1 at KPRW
Oklahoma City; and 3-1 at WQFX Gulfport, Miss. Also, many stations that
had held the record steady for two or three weeks continue to do so.

FOLLOW CLOSELY NOW: Last week, “Vogue” by Madonna (Sire)
gained points but was pushed down by records making stronger point
gains. This week, it moves back up as the chart softens in the teens, even
though it is losing points. Hmmmm?

HOT BLACK SINGLES ACTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS ADDS 0

20 REPORTERS 26 REPORTERS 55 REPORTERS 101 REPORTERS
JERK OUT
THE TIME PaISLEY PARK 16 21 45 82 83
FEELS GOOD
TONY! TONI! TONE! win 6 14 20 40 48
I'LL BE GOOD TO YOU
MAJEE emi 3 8 21 32 33
GIRL DANZ WITH ME
Z'LOOKE oreHEUS 4 2 17 23 23
GOTTA GOOD THING
GEOFF MCBRIDE arisTa 6 6 10 22 74
COME BACK TO ME
JANET JACKSON agm 6 7 8 21 26
HEAVEN
THE CHIMES cowumsia 2 4 15 21 22
PSYKO FUNK
BOO-YAA T.R.1.B.E. a1H & B'WAY 1 5 14 20 .21
TALK TO ME
ANITA BAKER eLexTRA 6 3 9 18 92
MONEY
LAKESIDE soLar 2 3 10 15 18

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi
cally as changes are made, or is available by sending a self-addressed stamped envelope to
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036

FOR WEEK ENDING JUNE 30, 1990

Billboard. Hot Black Singles SALES & AIRPLAY..

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot Black Singles chart.

x x
SALES 28 AIRPLAY 25
wi|sE =5 bl e %
2828 TLe ARTIST (08| (2¥(2%| TimLe ARTIST (8
1L [ 1 [ UCANT TOUCH THIS MC.HAMMER | 2 | [ 12 | ALL1DO IS THINK OF YOU TROOP | 1|
2 | 5 | GHETTO HEAVEN THE FAMILY STAND [ 3 | [ 2 [ 7 [ vOU CAN'T DENY IT LISA STANSFIELD | 4
3 |6 | ALL1 DO IS THINK OF YOU TROOP [ 1 | [3 4| UCANTTOUCH THIS M.C. HAMMER | 2 |
4 [8 | NICETY MICHELLE | 6 | [ 4 [11] MY, MY, MY JOHNNY GILL [ 7 |
5|9 | THE POWER SNAP | 9 5| 6 | GHETTO HEAVEN THE FAMILY STAND | 3 |
6 |10 | GOOD LOVE KLYMAXX | § 6|1 | GOOD LOVE  KLYMAXX | 5 |
7 | 4 | WHY YOU GET FUNKY ON ME TODAY | 11 718 | NICETY  MICHEL'LE [ 6
8 14| YOU CAN'T DENY IT LISA STANSFIELD | 4 8 | 5 | DON'T WANNA FALL IN LOVE JANE CHILD | 8 |
9 | 7 | DON'T WANNA FALL IN LOVE JANE CHILD | 8 9 |12 | UNTIL YOU COME BACK TO ME _ __MIKI HOWARD | 12 |
10 | 3 | THE BLUES  TONY! TONI TONE! | 17 10 | 18 | MAKE YOU SWEAT KEITH SWEAT | 10
11 [ 18 | MAKE YOU SWEAT  KEITH SWEAT | 10 114 | sTAY GLENN JONES | 14]
[12]21 | mv, mv, My JOHNNY GILL | 7 | [12]15 | THIS IS LOVE ] REGINA BELLE | 18
|13 [17 | 1 WONDER WHO SHE’S LOVING SOMETHING SPECIAL | 13| |13 |16 | FOR THE LOVE OF YOU EARTH, WIND & FIRE | 19 |
|14 ]2 | TOMORROW (A BETTER YOU, BETTER ME) QUINCY JONES | 15| |14 25| can't sTop - AFTER 7 | 20 |
{15 [16 | voGuE MADONNA [ 16| [15[17 | | WONDER WHO SHE’S LOVING  SOMETHING SPECIAL | 13
[16 [12 | HoLD oON EN VOGUE | 24 16 [ 23 | THE POWER - SNAP | 9 |
[ 17 [20 | uNTIL YOU COME BACK TO ME MIKi HOWARD | 12 1724 | DOIT(ONEMORETIME)  MIDNIGHT STAR | 28
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.

911 IS A JOKE (Def American, BMI)

ALL 1 DO IS THINK OF YOU (Stone Diamond,
BMI/Gold Forever, BMI)

ALRIGHT (Flyte Tyme, ASCAP/Black Ice, BMI) WBM
ALWAYS AND FOREVER (Almo, ASCAP/Rodsongs,
ASCAP) CPP

ANY LOVE (EMI April, ASCAP/Uncle Ronnie, ASCAP
/MCA, ASCAP/Sunset Bergundy, ASCAP)

THE BLUES (Tony Toni Tone, ASCAP/Pri, ASCAP)
WBM

BROOKLYN - QUEENS (Rhyming {s Fundamental,
ASCAP/Def Jam, ASCAP/Prinse Pawl, BMI)

CAN'T STOP (Hip Trip, BMI/Kear, BMI)

CAN YOU GIVE ME WHAT § WANT (Black Lion,
ASCAP/Captain 2, ASCAP/Joymel, ASCAP) WBM
COME BACK TO ME (Black Ice, ASCAP)

COME IN (Wild Honey, ASCAP/Lunaty,
ASCAP/Duncanne Hille, BMI)

COULD THIS BE LOVE (Robi-Rob, ASCAP/Virgin,
ASCAP)

DO IT (ONE MORE TIME) (Epic/Solar, BMI/Saba 7,
BMI)

DO ME' (Willesden, BMI/Low Key, BMI/Baledat,
BMI/Slik Star, ASCAP/Umicity, ASCAP)

DON'T ASK MY NEIGHBORS (WB, ASCAP/Unichappell,
BMI)

DON'T WANNA FALL IN LOVE (Radical Dichotomy,
BMI) WBM

DOOWUTCHYALIKE (GLG Two, BMI/Puphowyalikeit,
BMI)

DO YOU REALLY WANT LOVE? (Bright Light,
BMI/Babyface, BMI/Music Corp. Of America,
BMI/Bruce Purse, ASCAP/WB, ASCAP)

A DREAM’S A DREAM (Jazzie B, ASCAP/Virgin,
ASCAP/Colgems-EMI, ASCAP) WBM

DRIVING (Complete, BMI)

EVERYBODY EVERYBODY (Lombardoni,
ASCAP/Edizioni, ASCAP/Musicali, ASCAP/Intersong,
ASCAP)

FEELS GOOD (Tony Toni Tone, ASCAP/Pri, ASCAP)
FOR THE LOVE OF YOU (CBS, ASCAP/Maurice White,
ASCAP/MCA, ASCAP/Sac-Boy, ASCAP/Starlight,
ASCAP/Bust-It, BMI)

FRIENDS’ ADVICE (DON'T TAKE IT) (Stone Diamond,
BMI/Feel The Beat, BMI/AMH Kid, BMI)

GHETTO HEAVEN (EMI Blackwood, BMI/Vermal,
BMI/EMI April, ASCAP/LeoSun, ASCAP/Maanami,
ASCAP)

GOD MADE ME FUNKE (Willesden, BMI)

GOOD LOVE (Gradington, ASCAP/Ronnie Onyx,
ASCAP)

GOTTA GOOD THING (Trycep, BMI/Willesden, BMI)
HOLD ON (Two Tuff-Enuff, BMI)

HOW DEEP DOES IT GO (Famous, ASCAP/Leon Ware,
ASCAP)

THE HUMPTY DANCE (GLG Two, BMI/Pubhowyalike,
BMI/Willesden, BMI)

HUNGRY FOR ME AGAIN (FROM DEF BY
TEMPTATION) (Nick-0-Val, ASCAP)

a
25

51

55
91

il

49
62

2
10

6
35

39
36

69
95

I'D LIKE TO GET TO KNOW YOU (Colgems-EMI,
ASCAP) WBM

| DON'T FEEL MUCH LIKE CRYING (Kermy, BMI/Hip
Trip, BMI)

IF | TOLD YOU ONCE (EMI April, ASCAP/Bill & Betty,
ASCAP/Qllie Brown Sugar, ASCAP/EMI Blackwood,
BMI/Great Cool, BMI)

I'LL BE GOOD TO YOU (Spruill, ASCAP/MCA, ASCAP)
I'M THE MAGNIFICENT (Promuse, BMI/Howie Tee,
BMI/Special Ed, BMI)

IN A SEXY MOOD (Maird, BM1/Bocar, BMI/Music Of
The World, BMI/John Whitehead, BMI)

| STILL HAVEN'T FOUND WHAT I'M LOOKING FOR
(Blue Mountain, ASCAP)

ITCHIN' IN MY PANTS (Beat Seekers, ASCAP/Michi,
ASCAP)

IT'S TIME (Marvin L. Winans, ASCAP/For Qur
Children, ASCAP/Donril, ASCAP/Zomba, ASCAP)

| WANT (T NOW (Better Nights, ASCAP/Pri, ASCAP)}
WBM

| WONDER WHO SHE'S LOVING (CBS, ASCAP/Sister
Teresa, ASCAP/Nutstya, ASCAP/Bridgeport, BMI)
JERK OUT (Tionna, ASCAP/WB, ASCAP)

JUNGLE BASS (Mash-A-Mugg, BMi/Enemy,
BMI/Island, BM1/Basli-Worl, ASCAP/Catfishing Hit,
BMI/Irving, BMI)

LAY YOUR TROUBLES DOWN (Angel Notes,
ASCAP/WB, ASCAP) WBM

LET ME BE YOUR LOVER (Prohibited, BMI/Fresh
Force, BMI)

LET THE RHYTHM HIT 'EM (EMI Bfackwood, BMi/Eric
B & Rakim, ASCAP)

LIFT EVERY VOICE AND SING (Edward B. Marks,
BMI)

LOVE HIGH (Johnnie Mae, BMI/Willesden, BMI)
MAKE YOU SWEAT (WB, ASCAP/E/A, ASCAP/Keith
Sweat, ASCAP/Rew, ASCAP/Vertim, ASCAP/Whole
Nine Yards, ASCAP) WBM

THE MASTER KEY (Colgems-EMi, ASCAP/Mutti Culler,
ASCAP/CBS, ASCAP) WBM

MERCY MERCY ME (THE ECOLOGY) (Jobete, ASCAP)
MIDNIGHT LOVE (Harrindur, BMI/Pure Delight,
BMI/Tortoise Feather, BMI/Thor, BMI/Ensign, BMI)
MY BABY'S HOUSE (Bee Germaine, BMI)

MY GIRL (Crazy People, ASCAP/AImo, ASCAP/Jack
The Mack, ASCAP)

MY HOOPTIE (Locked Up, ASCAP)

MY KINDA GIRL (Hip Trip, BMI/Kear, BMI/Green
Skirt, BMI) HL

MY, MY, MY (Kear, BMI/Epic/Solar, BMI/Tree,
BMI/Green Skirt, BMI)

NICETY (Ruthless Attack, ASCAP)

NOT ON THE QUTSIDE (Gambi, BMI)

OBSESSION (Virgin, ASCAP/Command Performance,
BMI)

ONE MILE FROM PARADISE (Peljo, BMI/Bernard,
BMI)

OOH LA LA (I CAN'T GET OVER YOU) (Maurice Starr,
ASCAP/EMI April, ASCAP) HL

OWNLEE EUE (The Brothers Gnmmmm, ASCAP)
PARADISE (Zomba, ASCAP)

67
58

JEB

38

3

18
15

21

52
]

n

POISON (Hi-Frost, BMI)

THE POWER (Frozen Soap, ASCAP/House Of Fun,
BMI)

THE POWER (Intersong, ASCAP/Feliow, BMI/Songs Of
Logic, BMI/House Of Fun, BMI)

READY OR NOT (Epic/Sotar, BMI/Kear, BMI) HL
REAL LOVE (Zomba, ASCAP/Virgin, BMI)

ROCK DIS FUNKY JOINT (Protoons, ASCAP/North
One, ASCAP/Chumpy, ASCAP)

RUB YOU THE RIGHT WAY (Flyte Tyme, ASCAP) WBM
SAVE THE FAMILY (Def Jam, ASCAP/Fearse,
ASCAP/Def American, BMI/Ron Dean, ASCAP)
SHAKE IT UP! (Thriller Miller, ASCAP/MCA,
ASCAP/Bernard Wright, BMI/Screer Gems-EMI,
BMI/Chinese, BMi} WBM

SHE AINT WORTH IT (Tom Sturges, ASCAP/Chrysalis,
ASCAP/Bobby Brown, ASCAP/Unisity ASCAP/EM{
April, ASCAP)

SHE'S MINE (Cal-Gene, BMI/Virgin, BMI)

SHOW ME (WB, ASCAP/E/A, ASCAP/Make It Big,
ASCAP/Chicago Bros., BMt/Warner-Tamerlane, BMI)
WBM

SO DELICIOUS (Hit Makers, BMI/Luder, BMI)
SONGS OF LOVE (Amazement, BMI)

STAY (Kaptain K, ASCAP/MCA, ASCAP/TuTu, ASCAP)
STEP BY STEP (Maurice Starr, ASCAP/EMI April.
ASCAP)

SWEAT YOU (When The Seaman Hits The Fan,
ASCAP/Def Jam, ASCAP)

TAKE ME NOW (Fields-Write, BMI/Eighty Eight
Hundred, BMI/Ptah, BM1)

TALK TO ME (All Baker's, BMi/Monteque,
BMI1/Delvon, BMI)

TEMPTATION (EMI April, ASCAP/Maurice Starr,
ASCAP)

THIS 1S LOVE (Zomba, ASCAP)

TOMORROW (A BETTER YOU, BETTER ME) (Kidada,
BMI/Warner-Tamerlane, BMI/Hee Bee Dooinit,
ASCAP/WB, ASCAP/Black Chick, ASCAP) WBM
TURTLE POWER (EMI Blackwood, BMI/Kikinit, BMI)
U CAN'T TOUCH THIS (Jobete, ASCAP/Stone City,
ASCAP/Stone Diamond, BMI/Bust-it, BMI)

UNTIL YOU COME BACK TO ME (Johete,
ASCAP/Stene Gate, BMI)

VISION OF LOVE (Vision Of Love, 8Mi/Been Jammin',
BM1)

VOGUE (WB, ASCAP/Bleu Disque, ASCAP/Webo Girl,
ASCAP/Lexor, ASCAP) WEBM

WAIT FOR ME (EMI Blackwood, BME/ATV, BMI/Irving,
BMI)

WATCHING YOU (Cotiflion, BMI/Warner-Tamerlane,
BMI) wBM

WE CAN MAKE IT ALRIGHT (EM! Blackwood,
BMI/Good Choice, BMI/C Dub, ASCAP/Rockwood,
BMI)

WE'RE ALL IN THE SAME GANG (The West Coast Rap
All-Stars, BMI)

WHAT YOU DESERVE (Warner-Tamerlane,
BMI/Thumpin’, BMI)

WHY YOU GET FUNKY ON ME (FROM HOUSE PARTY)
{Virgin Songs, BM1/Cal-Gene, BMI)

YOU CAN'T DENY IT (Big Life, PRS)
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BLACK Il

ARTIST DEVELOPMENTS

(Continued from page 23)

one song.

“The last album really didn’t show
their true vocal ability,” says Silas.
“These women are real vocalists, not
just little girls dancing across the
stage.” The decision to release
another album came after the label’s
success with such youth-oriented
acts as Tiffany and Bobby Brown.
“MCA has had a great deal of
success with young artists over the
past five years,” continues Silas.
“We thought that if we supported
these women and made the right
record, it would pay off in the long
run.”

And it looks like the dividends are
beginning to roll in. “Wait For Me”
is not only shaping up to be a hit in
black formats but is attracting pop
attention as well. According to Silas,
MCA is focused on establishing a
foundation at black radio before it
actively works the record at top 40;
the crossover action it is currently
receiving is, he says, occurring
“naturally” and is a good indicator
that future single releases will
include a mainstream marketing
plan. JIM RICHLIANO

ETTA’S RIGHT AT CHA

“At 52 years of age, I should be able
to do what I want, do music that I
feel,” says Etta James, perhaps best
known as a blues and jazz singer.
Signed to Island Records, James has
a new album, titled “Stickin’ To My

what [ wanted to do than my last
LP. [ asked [Island founder] Chris
Blackwell what he wanted me to do
for the new album, especially since
‘Seven Year Itch’ [James’ 1988
release] didn’t get played, with
people saying they couldn'’t tell
whether it was recorded 30 minutes
or 30 years ago. He told me to just
sing what [ wanted to sing, so [ said
I'd stick to my guns and do what [
felt.”

James worked again with
producer Barry Beckett in Nashville
for the album, doing some additional
production work herself in Los
Angeles. “I told Barry that I felt we
needed a hi-tech sound in the mix,
and the folks in Nashville don’t do
much of that,” says James. “We
remixed in [.A.—added some horns
and we used some of my band
members, t00.”

Although James believes a
performer of her stature “should act
her age and not her shoe size,” she
does feature rapper Def Jef on her
new set. “Older people shouldn’t be
coming on trying to be young and
do the dances,” says James, who
decided to have Jef guest “because
when I heard the track ‘Get Funky,’
it didn’t have a whole lot of meat . ..
I thought what he was saying was
some cool stuff.”

James included material on the
album originally made famous
during the haleyon days of Stax

“I’ve Got Dreams To Remember”—
one of the highlights of the new
album. “And the song ‘Your Good
Thing’ [originally recorded by Mabel
Johns] was one of those tunes that,
when 1 first heard it 20 years ago, I
wanted to record it myself.”

James will be heading to Europe
to tour this summer, and looks
forward to recording “an album of
love standards, an album in the jazz
area to show that I can do that, and
an album of songs by women who
influenced me growing up.”

DAVID NATHAN

BARBIE'S GOT THE KEY

Like most lead vocalists who leave a
successful group for a solo career,
Barbara Weathers is looking for her
own identity. During four years
with Atlantic Starr, she sang such
hits as “Secret Lovers” and “Silver
Shadow.” On her self-titled debut
for Reprise, Weathers shows she
has what it takes to make it alone.
Her first single, “The Master Key,”
co-produced by David “Pic” Conley,
is climbing the Hot Black Singles
chart. Of her solo status, Weather
admits, “I'm a little nervous and a
little excited, but I'm ready.”
Originally from Greensboro, N.C,,
where she still resides, Weathers
began singing in church at the age
of 7. By 13, she was performing
with a local R&B group, and at 19
she began singing jazz on her own

Guns,” which she says “is closer to

Records, including Otis Redding’s

for a year before joining Atlantic

by Jeff Levenson

THEMES AND TRENDS (or, “Does This Tie Go With
This Horn?”’): A month back, The New York Times
Magazine ran a story titled “Young, Gifted And Cool.”

The story, written by Tom Piazza, profiled today’s jazz

youngbloods—a new breed of peacock currently domi-

nating the soundscape and likely to continue doing so

well into the next decade. Never

mind that these wardrobe fanciers

“Iho’q N(\Yt strut the line between homage and

IRV imitation, treating innovation as a

‘( virulent virus only the reckless mess

n Nl ( \‘ with. (“Share your mouthpiece?”

IR AV “No way, dude . . .”) And never mind

that in their world sharps are never

flat and that attitude often outweighs precocity in the
sweepstakes for riches and recognition.

The fact is the youngbloods are here and they only
intend to get older and better. And anyone doubting
the weight and conviction of their efforts, as mea-
sured by record sales, label support, and eritical hy-
perbole (‘I have seen the future, and the future wears
suits by Armani .. .”), need only eyeball the tradition-
al jazz charts from last month. Nearly half the posi-
tions were (are) occupied by members of this army of
the well-groomed, all of whom know about razors
from watching their dads shave.

Their names and ages read like this: Joey De-
Francesco (18), Marlon Jordan (19), Roy Hargrove
(20), Harry Connick Jr. (22), Marcus Roberts (25),
Philip Harper (24), Winard Harper (27). And other
baby-faced charters may soon join the list: Christo-
pher Hollyday (20), Joey Calderazzo (25), Benny
Green (27).

The fact is, not only do we have a bona fide youth
movement in the works, but as far as jazz industry
honchos are concerned {(especially those at Columbia,
Blue Note, RCA/Novus, and PolyGram) it’s a defin-
able, marketable entity they can run with. (Sociologi-
cally correct, too!) The future looks bright when
you’ve got a group of feel-good workhorse studs ear-
nestly chomping on a mushy fodder they call “tradi-
tion” and just dying to walk tall for the cause. (By the
way, who the hell’s tradition is it, and how come it nev-
er includes music made after 19567)

Well, no matter. The trends and themes of the '90s
will undoubtedly include these back-to-the-future mes-
sengers and perhaps others yet unborn. (I can see it
now: A legion of pre-school boppers celebrating the

Youngbloods—they’re hip,
they’re hot, they’re here ...

music of Wynton Marsalis and the hair pomade of
Harry Connick.) And, speaking of Wynton, let's not
forget to keep an eye on that crafty veteran. He started
this whole thing just over a decade ago. And so what if
he’s looking at the big three-O later this year. Role
models (like good jazz and fine fashion) are ageless.

VH—NONE: It's a pity that VH-1 canned production
on its “New Visions Jazz"” program. (A “temporary hi-
atus” is what insiders are calling it). That show pro-
vided an invaluable opportunity for jazz artists and
devotees (not to mention publicists) to enjoy, finally,
representation on a mass medium. Like David San-
born’s “Night Music” (which bit the dust earlier this
year), VH-1 was probably too true to the music, a fact
of media life that only advertisers and weak-kneed
programmers could find fault with. It’s no surprise,
really, but truth is a house guest television hardly
ever welcomes. Let’s hope that our trends for the next
decade include more performance jazz on TV along
with executives ballsy enough to keep the music hap-
pening.

Starr, members of which she had
known for years.

“I knew Wayne [Lewis, who
founded the group with brothers
Jonathan and David] for years,”
says Weathers, “and every time that
I would get offers from smaller
record companies, [ would always
ask them what to do because I
didn’t know that much about the
music industry. I sent a real rough
demo to MCA, which turned me
down. But the Lewis brothers had
written and produced it, and on it
was ‘Silver Shadow’ and ‘Secret
Lovers’ and ‘Big Boy Games.” At the
time, Atlantic Starr was looking for
a vocalist and asked me to join
them, so I did.”

Weathers, who says she loves to
sing, says she is not quite as
comfortable in front of a camera, as
shooting the video for the first
single with Tina Silvey proved.
Though she has received some film
offers, she says film “isn’t
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something I'm getting overly
excited about.” Now on a
promotional tour, with a guest stint
on BET’s “Video Soul”” completed,
Weathers would like to get back on
a stage. But it may not be too soon,
according to Reprise VP of
promotion, black musie, Michael
Johnson.

“Retail is building, the video has
been accepted at BET, but it's still
kind of early,” says Johnson. “We'd
like to get her out [touring] as soon
as possible, but I think her manager
would like to wait until she has a
second album so she’d have a
repertoire of 26 or 27 songs.”

Weathers’ next single may well be
“Barbie Doll,” a tune Weathers co-
authored with Chuckii Booker and
Rex Salas. Other songwriting
contributors include Earth, Wind &
Fire’s Maurice White and crooner
Michael Bolton, as well as Holland
Dozier Holland’s classic “Where Did
Our Love Go.” JANINE McADAMS
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DANCE I

Dance Success In The '90s Begins In The Glubs

HOOM AT THE TOP: Dance music
is still making heads turn. So much
so that many labels have just decid-
ed to get (read: cash) in on it. The
hiring of new personnel or the re-
establishment of existing depart-
ments has become quite the trend.
These ‘‘better late than never”
moves will hopefully be utilized
and executed properly. Establish-
ing dance departments shouldn’t
mean signing everything that
“sounds just like” but instead they
should be used as vehicles to dis-
cover, develop, and launch new,
fresh, inspiring talent.

The past year has proved to be an
exciting one for dance music and
the future’s still looking bright as
more and more new artists are in-
troduced with further food for
thought. The increased internation-
al scope of dance music was a revi-
talizing and well-needed shot in the
arm. With such European acts as
Technotronic and Snap garnering
gold singles and million-selling al-
bums worldwide as a direct result
of club support, the power of the
DJ can’t be ignored. Hopefully
more record companies will realize
this as they viciously blacklist the
DJ and clubgoer by deleting vinyl
at an alarming rate.

F.Y.I.: Madonna’s “Vogue’ 12-
inch vinyl has reportedly sold
nearly 475,000 copies and Depeche
Mode’s ““Enjoy The Silence” is
nearing the 200,000 mark. Techno-
tronic’s “Pump Up The Jam” and
“Get Up” sold a reported 300,000
and 125,000, respectively; Lisa
Stansfield’s ‘“All Around The
World” and Snap’s “The Power”
have tallied in at 160,000 and
118,000, respectively; “This Time I
Know It’s For Real” by Donna
Summer locked in at about 225,000;
the combined sales of Doug Lazy’s
“Let The Rhythm Pump” and “Let
It Roll” total more than 125,000
copies, while 12-inch single sales of
Soul II Soul’s “Keep On Movin’ ”
and “Back To Life”’ were each in
the 250,000 range. These are im-
pressive figures for singles that
got their initial buzz and support
from the clubs. It’s proof that a
good song will sell and, besides,
you can’t beat vinyl for sound on a
fierce club system.

HOT DANCE
BREAKOUTS |

CLUB PLAY

1. DJ GIVE ME THAT FUNKY BASS LYDIA
RHODES mca
- WORLD POWER (LP CUTS) SNAP
I

. CAN'T STOP AFTER 7 viraIN

. GANGSTER BOOGIE TONY SCOTT
NEXT PLATEAU

. | DON'T LOVE YOU (BUT I LIKE YOU)
ANNETTE TAYLOR acTive

12" SINGLES SALES

. EVERYBODY EVERYBODY BLACK BOX
DECONSTRUCTION

. CAN'T STOP AFTER 7 viraiN

. PROBABLY A ROBBERY RENEGADE
SOUNDWAVE EngMa

. TRUTH IS QUT OF STYLE MC 900 FT.
JESUS WITH DJ ZERO NETTWERK

. | WANNA DO IT GOOD TO YA BARRY
WHITE aam

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.
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Not to belabor the point but re-
cently the president of a large
U.K.-based record company was in
N.Y.C. looking for a 12-inch vinyl
copy (not a CD-5, not a cassette sin-
gle, not a maxicassette, but vinyl)
of M.C. Hammer’s “U Can’t Touch
This” in Tower Records’ uptown
store. Lo and behold he couldn’t
come close to touching it because

Whos Nest I he)s
DANGE | |

TRAX

¥

by Bill Coleman

the store had deleted all of its 12-
inch vinyl! “U Can’t Touch This”
has reportedly sold more than
150,000 12-inch copies. Somewhere,
someone’s missing the point.

Because many of these artists
have made the big “crossover” (a
term that this columnist finds ap-
palling) they’ve been lucky enough
to garner the support from the la-
bel be it with tours, videos, promo-
tion, et al. Unfortunately, many of
the club-oriented artists don’t bene-
fit from such luxuries as photos or
sometimes even bios until they are
proven worthy. Hopefully the '90s
will prove a time when belief in the
artists as artists will merit them
the same support as someone
deemed more valuable in other
ways. Videos, promotion, publicity,
and touring are all avenues of club-
oriented music that have yet to
peak in the States. Remember that
such front-runners as the fine folks
at MTV stumbled and dropped the
ball on providing Soul II Soul with
their blessings initially and the
band still kicked some major-
league butt.

Dance music in the ’90s would
also benefit from a broader per-
spective by what is currently being
considered dance radio. Thanks to
radio mix shows, club music from
around the world is getting expo-
sure but very few of America’s
dance music stations are really
championing the cause (San Fran-
cisco’s KMEL is one of very few ex-
ceptions) and playing good dance
music simply because it’s good.

Taking a look at last week’s Dan-
ce/Crossover chart, the top 20 in-
cluded sizzling-hot (and we’re be-
ing sarcastic here) club hits by New
Kids On The Block, After 7, John-
ny Gill, Glenn Medeiros, Tyler
Collins, Nikki, and Roxette. With
all due respect to these artists,
these tunes are not cutting the
edge of club music. Black dance
music is virtually never seen on
these playlists yet constitutes a
large portion of the genre's re-
leases. The same could be argued
for many viable alternative and
dance-oriented rock selections. If
dance radio is indeed going to call
itself dance radio then it's about
time it represented the whole and
not just an amazingly narrow part
of the genre.

Dearly Beloved. We won’t men-
tion any names but have you ever
noticed how occasionally some la-
bels will have great success with an
act at the club or alternative level
and then completely abandon us in
pursuit of pop radio and lose any-
way’?

A FOOL’S GOLD: So “Who's
Next In The '90s?"” A question that
can hardly be answered 100%. But
we can provide you with inspired
tips of a few that we feel will make
an impact in one form or another.
Caron Wheeler should be drop-
ping some serious science when her
solo debut album is unleashed later
this summer. Taking a look at those
who have made contributions—
Jungle Brothers, Steely & Clevie,
Carl MclIntosh (Loose Ends)—com-
bined with Wheeler’s emotive styl-
ing, we're expecting the best . ..
U.K. rapper Monie Love will final-
ly unleash her stellar debut album
(Cooltempo-U.K. and Eternal/ WB-
U.S.) this summer as well. She is
without question one of the most
original rappers on the scene—fe-
male or otherwise—with her amaz-
ing lightning-fast delivery. After
stints with De La Soul, Queen La-
tifah, and Jungle Brothers, Love is
well positioned for success in her
own right. A star-studded guest list
includes Cox & Steel of Fine

Young Cannibals and Ultra Nate
... N.Y.C. threesome Deee-lite
(Lady Miss Kier, Jungle D.J.
Towa Towa, and Super D.J.
Dmitry) is already creating an in-
ternational buzz with its just-re-
leased Elektra debut single,
“Groove Is In The Heart” (featur-
ing Bootsy Collins and Q-Tip of A
Tribe Called Quest) b/w “What Is
Love,” and is destined to make
quite the impact both aurally and
visually when its “World Clique”
album is unleashed this August. Be
prepared for a healthy dose of “ho-
lographic house funk” ... Another
N.Y.-based outfit bound to create a
stir is Bass Cut, which consists of
Heiner Zwahlen {via Switzerland)
and Elisa Burchett (via New Jer-
sey). Signed to 10 Records/Virgin
U K., Bass Cut will appeal to those
who like theirs a bit left of center.
The tracks are surreal and funky,
both musically and lyrically, and
are accented by Burchett’'s en-
chanted vocal presence and strik-
ing look that will no doubt put
Grace in her place. You've been
warned . . . Another star waiting to
shine is Yazz, whose new album is
due this summer. With a charismat-
ic verve and personality that trans-
lates into her street-edged dance/
pop, one hopes that the singer/
songwriter's phenomenal interna-
tional success will finally translate

stateside on Big Life/ PolyGram
Records.

Other projects for the ’90s to be
tuned into: Liz Torres, The Base-
ment Boys featuring Ultra Nate,
Jomanda, TKA, Harmony (of the
BDP posse), the brilliant produc-
tion/remix team of Smith &
Mighty, the inevitable break-
through of Kym Mazelle, Trilogy,
dancehall reggae, Blaze, more vari-
ations on house music (a cappella or
classical house perhaps?), a re-
emergence of dance-oriented rock,
and rap bands.

EAR CANDY: A few nuggets not
really club-oriented but worth
keeping your ear to the ground for.
The forthcoming album *‘Eroica”
(Virgin) from underrated (in the
U.S., anyway) duo Wendy & Lisa.
Absolutely gorgeous ... The just-
released debut “Circle Of One”
from stellar vocalist Oleta Adams.
“Discovered” by Tears For Fears,
Adams shines in her own jazz/soul
element not unlike the talents of
Dianne Reeves. Don’t miss . .. Will
someone at RCA in the U.S. please
do something with the virtually un-
tapped talents of deConstruc-
tion/RCA U.K. signing Hothouse?
Vocalist Heather Small evokes the
grand ol’ days of Mavis and Gladys
and deserves to be experienced and
appreciated.

The B’s Keep The Buzz On ‘Gosmic’ Tour

W BY JIM BESSMAN

NEW YORK—The B-52’s tour in sup-
port of “Cosmic Thing,” like the dou-
ble-platinum Reprise album itself,
does not seem to quit.

The band has geared up for its
Summer Of 1990 tour, which will be
its biggest ever. Whereas last year’s
Cosmic Tour played to theaters and
clubs, the summer fling, to hit 40 cit-
ies from June 15 through Aug. 18, is
all outdoor sheds and arenas.

Meanwhile, sales of ““Cosmic
Thing” are now at 2.5 million units in
the U.S,, having spawned the gold
singles “Love Shack” and “Roam,”
as well as the latest single, “Dead-
beat Club.”

“We’re closing in on 3 million and
starting their second long tour—and
they’re not exactly road hogs!’ says
Warner Bros. Records’ national man-
ager of artist relations, Larry Butler.
“But their attitude is still fresh and
wonderful.”

And it is that attitude that has
transferred so phenomenally to an
ever-growing fan base that may
make the venerable B’s—who
formed in 1977—one of the summer’s
hottest attractions.

“It’s another busy summer, but
from speaking to promoters, they’re
in the top 3 at this point,” says the
group’s agent, Dan Weiner of Monte-
rey Peninsula Artists.

According to manager Martin Kir-
kup, the summer tour “solidifies” the
continuing success of ‘““Cosmic
Thing.” Hearing his partner Steve
Jensen rattle off fast-selling major
venues, he cites only the Bowie and
Phil Collins tours as being ahead.

“People come back every time they
play,” continues Kirkup. “They know

it's the best party they can go to
where they can dance and go wild
like the B-52's.”

Groundwork for the groundswell
was laid a year ago, following the
May release of “Cosmic Thing.” The
key was the club and small-theater
tour, the first leg of which com-
menced in late June and ran through
mid-August, with the second leg run-
ning from October through February
of this year.

Also vital was alternative/college
radio support from the outset, notes
Kirkup, as well as early MTV play of
the first video, “Channel Z.” While
not a commerecial single, “Channel Z”
was the track used to recapture the
band’s alternative base. It worked so
well that the album went gold even
before “Love Shack” was released
commercially last August.

“The summer tour was in back of
‘Channel Z,”” continues Kirkup.
“They'd had a five-year hiatus in
touring, but sold out everywhere,
and the album sold and sold, up to a
million and a half by Christmas. The
interim step was to go to 2,000-to-
4,000-seat theaters like [New York's]
Radio City, where we did three
nights, or the Universal in L.A_,
where we did four.”

By then, of course, “Love Shack”
had kicked in, both the single and the
video. “The [clip’s] party scene in-
creased awareness of what the B-52's
were all about and carried over to the
show,” notes Fred Bohlander, Wei-
ner’s partner at Monterey. ‘“People
came out, enjoyed it, and told their
friends how good it was.”

And those who came, adds Kirkup,
came back. “It was so important to
hit the road early and show everyone
that they’re a great rock’n’roll

band—not just the fad or wacky band
that some people see them as,” says
Kirkup.

He further notes that “Cosmic
Thing” was the most “band-oriented”
album since the group’s debut, thus
proving that the surviving core—
Fred Schneider, Cindy Wilson, Kate
Pierson, and Keith Strickland—still
functioned as a band following gui-
tarist/songwriter Ricky Wilson's
AIDS-related death in 1985.

“Ricky was the catalyst,” says
Butler. “Without him to fall back on,
the band suddenly had to grow up
and stand on their own. {Former
drummer] Keith came forward and
became an accomplished guitarist
from scratch, filling Ricky’s void.

“But a lot of things went right this
time around. They spent a lot of time
arranging the songs and put a back-
up band together that had the same
beliefs and values.”

Strickland also credits the hard
work invested in “capturing a good
feeling” in the group’s music, via
songs that “make you smile inside
when you hear them ... One thing
about the band,” he adds, is that it
“‘encourages people to feel good
about themselves.”

Which, for Kirkup, accounts for
the band’s current peak. “When you
pass one-and-a-half-million [units
sold}, you’re tapping into a nerve,” he
says. “They get sacks of fan mail
from people who say that their music
has helped get them through their
troubles. It comes from caring about
other people and the environment.
They’re concerned—but they’re hav-
ing fun, too.”

Opening for the B-52’s on most of
the dates will be Ziggy Marley & the
Melody Makers.
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TOP L ATIN ALBUMS..

{1 Latis

Notas

by Carlos Agudelo

ACCORDING TO INDUSTRY EXPERTS, Latin or
Spanish-language recordings are reaching only a third
of their potential customers. One of the reasons is that,
up until a few years ago, the business operated sepa-
rately from the mainstream market. Not only was the
whole distribution system separate, but the rules of the
game were also different: From re-
cording agreements to royalty pay-
Who’s Next ments to price scales, the terms were
dictated by a handful of companies,
' and often the creative side of the
ln1h(\ ")0§ equation—artists and composers—
JUUN)  got the short end of the stick. Well,
now the stick is getting longer. The
Spanish-language market, by the force of its demo-
graphic, is being recognized as worthy of the space occu-
pied by CDs and cassettes on the shelves of big retail
chains. Indeed, some of these webs are even hiring
Spanish-speaking buyers and employees to handle the
product. If things keep going the way they are, the '90s
will be the decade in which Spanish-language record-
ings—hits, mind you—will become available from coast
to coast.

This is quantity we are talking about. Qualitywise, in
the ’90s more and more Spanish-language performers
will be citizens or at least residents of the U.S. The mu-
sic they will produce, as we are already seeing, will be a
mixture of Latin roots—Andean, Afro-Cuban, Caribbe-
an, Mexican, etc.—with such American elements as
rock, jazz, country, folk, and blues. As this happens, the
music will become more and more integrated into the
mainstream and more and more accepted. But still, most
Americans have a long way to go toward accepting Lat-

in music openly. Funny thing, the lambada music of Bra-
zil and the flamenco rock of the Gipsy Kings, great hits
in this country, have come from overseas. Linda Ron-
stadt has sold more ranchera records to Americans than
many ranchera old-timers, and David Byrne fared quite
well with his version of salsa. Now a company is begin-
ning to experiment with salsa in English. It has caught
on a bit, but nothing like the hits Perez Prado created in
the ’50s. As for the authentic salsa music—the regional
Mexican and Afro-Caribbean genres—I daresay it will
live for as long as there are rhythm-loving people in the
world. Other categories, such as pop ballads, will have to
adapt to the new circumstances, or else . .. Let’s remem-
ber, Latin youths listen to house, dance, and rap music
until they grow up, and then they go back to their roots.

In the '90s, Latin music
will get wider distribution

Now the future of Latino music, particularly Afro-Cu-
ban, is far more promising outside the U.S. Europeans
are embracing it with increasing passion. So are the Jap-
anese, and sooner or later Eastern Europeans are going
to discover it too. And Africans, well, they have it in
their blood. Now, I'm no Jeanne Dixon, but it doesn’t
take paranormal powers to understand that Afro-Cuban
music has a worldwide potential that no label has yet
had the foresight to explore.

As for problems, other than piracy and parallel im-
ports, which are eating away as much as 30%-40% of po-
tential sales, the biggest obstacle continues to be, in my
opinion, the failure of Spanish-language radio to adapt
to the changing conditions of the market and go after
the new Latin audience. Most radio stations, with a few
honorable exceptions, still include within their regular
programming 30- and 40-year-old songs, mingled with
current hits and the personal favorites of their PDs. The
good Latin music of today is not being heard on Spanish-
language airwaves because the stations that can do it,
for whatever reasons, are still clinging to their old audi-
ences and are intolerant of the new Latin talent.
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KEEPING
SCORE

by Is Horowitz

AN ASTIGMATIC LOOK AHEAD: In the fall of 1996,
a concerto written just a few years earlier by Ellen
Taafe Zwilich (or was it David Del Tredici?) had its
fourth performance of the young concert season. There
were already two recordings of the piece, one staked se-
curely to the No. 4 slot on the Billboard Top Classical
Albums chart.

What’s more, people leaving the
Wh()’SNeXt concert could be heard whistling
some of the concerto’s themes. It was
) in fact a tuneful piece, harmonically
[nrlhcg S sophisticated without being impene-
trable; rhythmically stimulating with-

out minimalist cloning.

Is this really a likely scenario? Hardly. But it does il-
lustrate certain trends in classical music that may help
shape its future profile.

Much music being written today is indeed more acces-
sible to a wider public than has been the case for years.
Composition by formula has largely been abandoned (al-
though one wonders about the implications of computer
technology). It’s a trend that’s likely to continue.

The Zwilich/Del Tredici concerto, with violinist Mi-
dori, now a mature 25-year-old, as soloist (or was it Gil
Shaham?) was recorded live, by now the preferred pro-
cedure for orchestral recording, for both economic and
artistic reasons. There were six cameras documenting
the performance for home video, to be released on laser-
disk and videocassette, and perhaps also on 8mm film.

The video, of course, would include visual elements
beyond the once ubiquitous closeups of soloist, conduc-
tor, or orchestral members. And it well might leave a
number of built-in viewing options to consumers

equipped with interactive TV capability.

MORE CRYSTAL BALL CHIPS: By the mid-"90s the
industry will just begin to creep out of the Mozart cut-
out glut caused by the torrent of releases in 1991 mark-
ing the 200 anniversary of his death. Hardly a single la-
bel other than New World ignored the event.

Peter Munves, of Sony Classical, will still be turning
out “greatest hits” packages, with the “Best Of Boulez”
a possible entry.

Baritone Dmitri Hvorostovsky, who achieved super-
star status by mid-decade, will be putting the finishing
touches on a new Philips recording of “My Fair Lady.”

PASSING NOTES: After 15 years with Deutsche

Classical compositions are
becoming more accessible

Grammophon, Grace Patti has left her post as director
of promotion and publicity. She’s expected to announce
her future plans shortly.

DG, meanwhile, will follow up its eight-volume, 35-CD
Herbert von Karajan midprice catalog release in July
with a tribute to Leonard Bernstein in August that also
calls for a bumper album crop. In addition to a new Ives
recording (featuring his 2nd Symphony) with the New
York Philharmonic, there will be the “Bernstein Edi-
tion,” a collection of 12 catalog CDs in new couplings. As
a boxed set, the midprice package will sell for the price
of nine disks. But they will also be available as single
disks, minus the extra discount.

The August bash will also feature the release on la-
serdisk and VHS cassette of “Bernstein in Berlin (Bee-
thoven’s 9th Symphony),” a towering best-seller on CD.

Under a new agreement with the American Federa-
tion of Musicians, the New World Symphony may re-
cord any of its performances for broadcast on noncom-
mercial local radio. But union payments must be made
to the musicians if commercial recordings are made
from the tapes.
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VINCE GILL IS SELLING, SELLING, SELLING!

Listen to what they are saying!

““"Video and radio airplay has definitely created a demand for
this record. Sales have tripled in the last three weeks."

Michael Freed—HRecord Bar

““Absolutely the most successful Vince Gill record ever!

instantaneous response!™
Jay Philllps—HKXXY

“ii's hot...one of my #1 country movers."

Harry Wilson—Central South

The breakthrough single and video from MCA Records!

MCARECORDS |~ A4z
NASHVILLE

ON DEAL—CALL YOUR MCA SALES REP NOW!

£ 1880 MCA Records, fnc.
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Puttin’ On The Ritz. Before playing the Ritz in New York, Ricky Skaggs and the
Sweethearts Of The Rodeo receive some preshow encouragement. Pictured,
from left, are Roy Wunsch, senior VP/GM, CBS Records/Nashville; Kristine
Arnold; Skaggs; Janis Gill; and Jim Bessman, reporter for Billboard and other

publications.

B BY GERRY WOOD

NASHVILLE—With his ear on ev-
erything from hard rock to soft
country and his eye on everything
from the rainbow of the CD to the
glitter of the silver screen, Paul
Worley is emerging as one of the
most successful new breed of pro-
ducer/executives in Nashville. Re-
cently named VP at CBS/Tree In-
ternational, Worley is one of the
very few Nashville natives who
has reached a high level in the
town’s music industry.

As a producer, he’s now hot on

IT’S 1999, AND CLINT BLACK is beginning to look
more and more like an old Roy Rogers. In the volatile,
magical decade of the '90s, Black and his fellow country
artists who made their debut in the '80s are now consid-
ered the elder statesmen of country music. Ricky
Skaggs is doing Geritol ads, George Strait is plugging
the Abdominizer on TV, Randy Travis is hawking the
Lib Hatcher RV Park & Retirement Village, and Ricky
Van Shelton is conducting Berlitz classes on how to
speak Virginian. Well, maybe not—but the '90s will
bring major changes to

Predicting The Roy Rogers Of The '90s
Skaggs, Strait, Travis, Black Show Promise

imitator stations will jump on the alternative bandwag-
on until the axles break. Vinyl, of course, will be history,
and CDs will be the configuration of the decade, aided
by the introduction of the recordable CD and the slow
acceptance of costly DAT players. Touring will be vital,
with all-star superconcerts on the rise supported by big-
bucks corporate sponsors, while, concurrently, venues
known more for their rock, folk, and blues shows will be
more open to the sourds coming from Nashville, Mem-
phis, Atlanta, Austin, Texas, Hollywood and Bakers-

Nashville and country
music.

For every old-timer
who has passed beyond

W Ve

Orleans. Orlando will
break out as a major re-
cording center, causing
an upsurge in Florida

TS

the rhinestone gates
into Hillbilly Heaven,

activity dipping down to
Miami and Key West.

there has been a young
and eager new talent to
emerge. Besides Black,
Strait, Travis, and Shel-
ton, a new crop of turn-
of-the-decade rookies
has become firmly es-
tablished in the big
leagues of the Billboard
charts. Garth Brooks,
Mary Chapin Carpen-
ter, the Kentucky
Headhunters, Alan Jackson, Lorrie Morgan, Les Tay-
lor, Travis Tritt, James House, Canyon, Mark Collie,
Mac McAnally, Kelly Willis, Doug Stone, and Shelby
Lynne have all made the cut, and join such veterans as
Kathy Mattea, Alabama, Hank Williams Jr., K.T. Os-
lin, Restless Heart, Willie Nelson, Patty Loveless,
Steve Wariner, the Judds, the Desert Rose Band,
Vince Gill, Tanya Tucker, Dwight Yoakam, Shenan-
doah, Holly Dunn, Highway 101, Lacy J. Dalton, and
Reba McEntire.

Radio will continue to be the major mode for gaining
record sales, but video will become an even more impor-
tant factor due to such advances as rooftop satellite sys-
tems, high-definition TV, improved stereo sound recep-
tion, huge screens that ate Japan, and a government
crackdown on the cable monopoly. The Nashville Net-
work and Country Music Television will thrive, although
they will face stiffer competition not only from other
music forms on TV but from some country competition
as well. Willie Nelson’s Cowboy Channel will get off to a
slow start, just like Willie did, but end up a winner, just
like Willie did. The trend of more country acts perform-
ing on network and cable shows will grow.

Responding to pleas from the industry and listeners
alike, radio will begin expanding playlists and announc-
ing the artists’ names at the beginning or end of each
record. A major alternative country music station will
gain success, playing everything from k.d. lang and
Lyle Lovett to Bruce Hornsby and Mark Knopfler.
Faster than Xerox copies of the Super Bow! office pool,

Nashville
Stawe

———

by Gerry Wood

The neotraditional
style will be the lode-
stone sound of the '90s,
but these artists will
stretch the boundaries
of lyrical content and
production to keep their
music fresh and poi-
gnant. But there’s room
for country rock, coun-
try rap, Western Swing,
bluegrass, cajun coun-
try—anything that’s good, soulful, and uncluttered by
excess words and needless instruments. This should be
a boost for the independents, but they’ll still be fighting
an uphill battle against the dollars and clout of the big-
gies. Companies with creative, reactive promotion/mar-
keting/development departments will capitalize on the
trends. Success will touch any company that Jimmy
Bowen has left, and also any company where Bowen
currently would hang his hat if he took it off his head.
Major players will be Capitol, MCA, PolyGram, Warner
Bros., CBS, RCA, Arista, Curb, Atlantic, and 16th Ave-
nue. New labels—funded by New York, Los Angeles,
and other foreign money—will also spring up, signing
hot new artists and veteran acts that have fallen be-
tween label cracks. Artists and companies will become
much more environment- and planet-friendly.

The variety and spice of Nashville music will be boost-
ed to new levels by the emergence of powerful new tal-
ents performing rock, jazz, blues, reggae, Latin, gospel,
rap, classical, folk, children’s, black, and, yes, country
music. Here are some to watch for in the '90s: Pam Til-
lis, Chuck Cannon, Ashley Cleveland, David
Schnaufer, the Gringo Dogs, Lisa Silver, Mike Reid,
Tricia Walker, Donnie Marsico, Pirates Of The Mis-
sissippi, Chris Wall, El Buho, Jason D. Williams, Ste-
ven Curtis Chapman, Michelle Wright, and Lee Roy
Parnell.

Finally, two highlights of the '90s: Dolly Parton will
be inducted into the Country Music Hall of Fame . .. and
a new wing will be added for her.

the Billboard Hot Country Singles
& Tracks chart with four hits (co-
produced with Ed Seay) by the
Desert Rose Band, Highway 101
(two), and Kevin Welch. He has
produced an album by Welch, ad-
vising, “It's a little left of center—
and that, right now, seems to be
working because it’s one of the
times you can do that.” Worley is
also working on a greatest-hits
package with Highway 101 that, in
the curious world of record pack-
aging, will also contain some new
songs that have never been re-
leased, much less achieved hit sta-
tus. He has produced an intriguing
Desert Rose Band/Emmylou Har-
ris cut—"The Price I Pay"'—writ-
ten by the band’s Chris Hillman.
It's expected to be released on
both a Harris album and a Desert
Rose album.

A Pam Tillis album is in the
works, and mixing will finish this
project for Arista Records. “We've
got some straight-ahead country
radio hits with Pam, and yet every-
thing has a real positive point of

77" Producer/Exec Worley Has All Senses
Tuned In On Nashville’s Music Scene

view with a quirky sense of humor
toward life in general.” Worley is
also working with Molly & the
Haymakers (‘‘a high-energy-
twang-type act for Warner
Bros.””). Another WB/Worley al-
bum project is for Rhonda Gunn.

Also on Worley’s production hit
list: Jay Eric, a new CBS/Tree
writer {co-produced with Sawyer
Brown’s Bobby Randall); Joy
White, another CBS/Tree signee;
and Big Fish, a Memphis rock band
that Seay and Worley are working
on for Tree Productions. All three
acts will soon be shopped to inter-
ested labels. He is also enthused
by a new rock act out of Memphis,
Human Radio, and the new writ-
ings of veteran artist/writer Alex
Harvey.

Worley is familiar with the
Nashville and Southern rock
scene. A 1972 graduate of Vander-
bilt Univ. (B.A. in philosophy), he
played in various Nashville rock
bands, giving him a perspective on
the total Nashville music scene

(Continued on page 35)

Rounder Spotlights Bluegrass

Aims To Boost Interest In Genre

W BY DAVID WYKOFF

NASHVILLE—In the first week
in July, Rounder Records will de-
but The Bluegrass Class Of 1990
promotion, the second of its 20th
anniversary special marketing
programs. Rounder’s first pro-
gram, The Mardi Gras Party of
New Orleans and Louisiana-based
artists and releases, ran late last
winter.

Rounder marketing director
Mindy Giles says the bluegrass
promotion will “follow along the
same lines of the Mardi Gras pro-
motion, though on something of a
more regionalized basis.” The ar-
eas of strongest concentration will
be New York, Boston, Nashville,
Washington, D.C., New Orleans,
Seattle, Chicago, Phoenix, and se-
lect West Coast and Rocky Moun-
tain cities.

This bluegrass promotion is par-
ticularly important to Rounder, co-
owner Ken Irwin notes, “because
this is the kind of music that
Rounder is based upon.” Round-
er’s first releases were of blue-
grass artists, and the company’s

initial distribution was made by
sales at regional bluegrass festi-
vals by its three principals.

As with the Mardi Gras pro
gram, Rounder’s bluegrass promo-
tion is aimed at expanding retail
and consumer awareness of its
bluegrass product. It is centered
on product discounts of 5% and
10% to dealers (on cassettes and
compact disks only) and involves
heightened promotional and adver-
tising efforts.

“We are beginning to see strong
jumps in initial orders, but one of
the major goals is to develop long-
range growth,” Giles says. “That
means increasing overall aware-
ness and gaining greater penetra-
tion into the large chains.’

Rounder has cherry-picked its 35
strongest bluegrass titles to be of-
fered at a 10% discount to dealers,
while its remaining 200-plus blue-
grass titles are 5% off dealer price.
Rounder is sponsoring a number
of store display contests (with
cash prizes) as well as a consumer
coupon-drawing in the Rocky
Mountain Records chain for an ex-

(Continued on next page)

P’Gram, RCA In Go-Promo

NASHVILLE—PolyGram and
RCA will jointly promote ‘‘Battle
Hymn Of Love,” the new single by
Kathy Mattea and Tim O’Brien.
Mattea is the reigning Country
Music Assn. female vocalist of the
year. O’Brien was a member of the
recently dissolved bluegrass
group Hot Rize and is scheduled to
make his RCA album debut next
April.

The Mattea/O’Brien connection
stems from the latter’s songwrit-
ing. His “Walk The Way The Wind

Blows' and “Untold Stories” were
both top 10 hits for Mattea. O’'Bri-
en sang with Mattea on her 1988
PolyGram album, “Untasted Hon-
ey.” Itis from that album that the
current single has been pulled.

The two labels will split such
costs as radio promotion, a music
video, and trade ads.

“Battle Hymn Of Love” will be
commercially released Monday
(25) and will be included on the up-
coming ‘“Kathy Mattea: A Collec-
tion Of Hits” album.
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ROUNDER PROMO PUTS FOCUS ON BLUEGRASS

(Continued from preceding page)

penses-paid trip to the internation-
ally known Telluride Bluegrass
festival in Colorado. The Tower,
WaxWorks, and Wiz retail chains
are slated to participate in the dis-
play contests. There will be an in-
dependent-store competition as
well that involves approximately
50 outlets.

Point-of-purchase material, ad-
vertising, and a CD sampler (for
both in-store play and retail sales
at a budget $9.98 list) will focus on
six titles: “Drive,”” by banjoist
Bela Fleck; ““The Lynn Morris

Johnson Mountain Boys; ‘“The
Rice Brothers’’; “The Bluegrass
Album Band”; and a new release,
“I’ve Got That Old Feeling,” by
widely heralded fiddler/singer Ali-
son Krause.

Giles notes that Rounder is look-
ing to the 19-year-old Krause to be
“the key artist to break out to a
wider audience,” and that the label
anticipates broad consumer publi-
cation ink on Krause.

Print advertising will appear in
Wavelength, Nashville Scene, Vil-
lage Voice, Seattle Weekly, Boston

FOR WEEK ENDING JUNE 30, 1990

Band”’; “At The Schoolhouse,” the

Phoenix, Bay Guardian, and East

Express, as well as in a number of
chain-owned publications.

In further efforts to expand
awareness, Rounder is underwrit-
ing select bluegrass radio shows in
conjunction with local retailers (in-
cluding the “Crow’s Nest” show
on WDCB Chicago) and has sent
letters to the 400-plus-member or-
ganizations of the International
Bluegrass Music Assn., informing
them about the promotion and urg-
ing them to participate in local pro-
motions and sales and cook up
their own events.

Rounder will follow this blue-

grass promotion with a blues pro-
gram in September, featuring re-
leases from New Orleans-based
Black Top Records, whose product
Rounder manufactures and mar-
kets.

1990 BILLBOARD
RADIO AWARDS:
Your Vote Counts!

See Ballot, Page 37
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2 19 19 19 HELP ME HOLD ON ® TRAVIS TRITT RHALL.R BYRNE (W ALDRIDGE R.BYRNE) COLUMBIA 38 73237/CBS
CBROWN(ETRINTRIERRY) WARNER BROS. 7-10918 6 | 59 | 55 | 19 | BRINGBACK YOUR LOVE TO ME EARL THOMAS CONLEY
% | 27 | 8 | SEARCHIN' FOR SOME KIND OF CLUE BILLY JOE ROYAL RSCRUGOS T CONTENCRIATI A91217
N.LARKIN (PRAKES.D.KEES.N LARKIN) ATLANTIC 3265 " 60 5 13 1 GO TO PIECES © SOUTHERN PACIFIC
@ 3 o 6 HE TALKS TO ME LORRIE MORGAN SOUTHERN PACIFIC.J.E.NORMAN (D.SHANNON) WARNER BROS 7-19860
SHECKEINIMIREID. & 1 BOURKE) gealeo0sy 70 | 72 | 6 | FROMSMALL THINGS (BIG THINGS ONE DAY COME) THE NITTY GRITTY DIRT BAND
OH LONESOME ME ® THE KENTUCKY HEADHUNTERS RSCRUGGS.NITTY GRITTY DIRT BAND (B SPRINGSTEEN) 7901
3 46 5 THE KENTUCKY HEADHUNTERS (D.GIBSON) MERCURY 422 875 450-7 & y 53 10 KNOWIN’ YOU WERE LEAVIN' LES TAYLOR
WHITE LIMOZEEN DOLLY PARTON P.MCMAKIN (M.REID.T.ROCCO) EPIC 34 73264/CBS
35 39 8 R,s:(\)c:sc(o PARTON.M.DAVIS) 5 5:;3?2;?;::1;2; * % * HOT SHOT bEBUT* * %
42 | 4 6 R ALBRIGHT,B.MONTGOMERY (S SESKIN.A PESSIS) EPIC 34-73352/CBS NEW)D 1 L_E&g&}% (BDFBE’LEE,\RH&?LELPMV DSCHLITZY ® THE BEL&@AMCYJ,%%%TS,EM%SA
3 29 2% 15 | WATCHED IT ALL (ON MY RADIO) # LIONEL CARTWRIGHT 69 67 68 2 RIGHT IN THE WRONG DIRECTION VERN GOSDIN
S SMITH.T.BROWN (L.CARTWRIGHT D.SCHLITZ) MCA 53779 B.MONTGOMERY (V.GOSDIN.H.COCHRAN.M.VICKERY) COLUMBIA 38 73221/CBS
GUARDIAN ANGEL THE JUDDS | T *
321 20 | 18 | 18 | uaero JUDD.J.J(:;ARVISD.SCHLITZ) I L2 Aol 72 | 74 | 4 | LDON Ug&ﬁlsgﬁggggggm PRAIRIE OYSTER
[ I'M BE SOMEBODY TRAVIS TRITT ' * LYNNE
@ 46 | €0 3 G.BR&%”S’.‘H&\RR\&?COLUCC» WARNER BROS. 7-19797 @ NEW D 1 é.lﬁlérﬂgom;s%lﬁzzgfk;s%LPDEN) ?Eﬂg I:;?¥3319.'CBS
7 2 1 PERFECT # BAILLIE AND THE BOYS 2 OKLAHOMA SWING VINCE GILL WITH REBA
4 3 2 K.LEHNING (M.E.NEVIN) RCA 2500-7 72 69 66 4 T.BROWN (V GILL.T.DUBOIS) MCA 53780
35 21 17 15 IN ANOTHER LIFETIME & THE DESERT ROSE BAND 7 66 56 13 IS IT LOVE ® FOSTER & LLOYD
P.WORLEY.E.SEAY (CHILLMAN SHILL) MCA/CURB 53804/MCA B8LLOYD.R FOSTERR WILL (RFOSTER.B.LLOYD) RCA 2502-7
& ALAN JACKSON RICKY VAN SHELTON
36 31 29 25 b sﬁ’é&{ﬁgﬂé&gﬁ%@hﬂ&?&bﬂM.|RW|N) ARISTA 9922 NEW)D 1 ISMJEQ%LAENY égxrwggeongsgémmamm COLUMBIA 38 73413/CBS
OUGHTA BE A LAW # LEE ROY PARNELL
NEXT TO YOU NEXT‘{.:;’EPOWER PICK/AIRPLAY * « % & SHENANDOAH @ NEW ’ 1 B.Bs(é;xzn (G.NICHOLSON.D PENN) ARISTA 2028
@ 51 51 4 RHALL.R BYRNE (R E.ORRALL.C.WRIGHT) COLUMBIA 38 73373/CBS
NAME # VINCE GILL
48 53 6 TV{;E!OEWNN '(&‘,‘LHJU%"S MCA 79011

OReccrds moving up the chart with airplay gains this week. # Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units.
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LORNER

by Marie Ratliff

GEORGE STRAIT'S “Love Without End, Amen” (MCA) keeps its
lock on the No. 1 spot for the fourth week on the Hot Country Singles
& Tracks chart, still adding gross impressions while maintaining a
comfortable lead over its nearest competitors—Reba McEntire’s
“Walk On” (MCA) and Alabama’s ‘‘Pass It On Down”’—which remain
bulleted at No. 2 and No. 3.

Strait’s album “Livin’ [t Up” has shot up to No. 2 in four weeks and
appears to be in position to strongly challenge Clint Black’s “Killin’
Time” (RCA) for the top spot on the Top Country Albums chart next
week. Black’s album has been on the chart 59 weeks, 20 of them at No.
)1

chart jump and a deluge of radio adds. Among those jumping on
“Next To You, Next To Me”’ (Columbia) this week are KWEN Tulsa,
WKHX Atlanta, WPOC Baltimore, WYNY New York, KILT Houston,
KWJJ Portland, Ore., WIVK Knoxville, Tenn., WESC Greenville-
/Spartanburg, S.C., KYGO Denver, WZZK Birmingham, Ala., and
WKIS Miami.

“This is basically the first ‘true’ country song they’ve come out
with,” says MD Greg Stevens, KOLT Albuquerque, N.M., “and we're
getting some really good reaction to it already.”

TWO BULLETS FOR T.: After months away from the chart, T. Gra-
ham Brown comes back with a bang, sporting his first top 10 single in
more than a year. “If You Could Only See Me Now” is bulleted at No.
7, while his pairing with fellow Capitol artist Tanya Tucker, “Don’t
Go Out,” jumps to No. 54 in its second week on the singles chart.

“The Tanya & T. duet combination is one of those must-adds,” says
MD Dandalion, WRKZ Hershey, Pa. “It’s such a good blend of
voices, and they both have done well in this market individually. I
know it will be very big here.

“Don’t Go Out” is showing good gains at WXTU Philadelphia,
KCKC San Bernardino, Calif., KXXY Oklahoma City, WWYZ Hart-
ford, Conn., WQDR Raleigh, N.C., WSIX Nashville, and WCMS Nor-
folk, Va., while sporting new adds at WPOC Baltimore, WHOK Co-
lumbus, Ohio, WTDR Charlotte, N.C., and KVOO Tulsa, Okla.

DANDALION also touts “Jukebox In My Mind,” a cut from Ala-
bama’s new album, “Pass It On Down”’ (RCA), that is currently at No.
4 in its third week on the chart. “It’s the most country thing they’'ve
ever done,” she says. “It’s a whole new aspect of Alabama that people
have never heard before. The response has been tremendous on my
all-night show; I hope they release it as a single.”

CARPENTER DRAWS FOLK FANS: Mary Chapin Carpenter’s
“Something Of A Dreamer” (Columbia) is drawing response from
folk music fans in the Amarillo, Texas, market, says KDJW MD Julie
Rich. “She has a Joni Mitchell sound on this song and it’s turning out
to be a big record for us.”

Among the stations moving on Carpenter’s song, which is charted
at No. 62, are KSON San Diego, WGKX Memphis, WDSY Pittsburgh,
WBEE Rochester, N.Y.,, WPOC Baltimore, and WQDR Raleigh, N.C.

First-week play shows up at WHOK Columbus, Ohio, WESC Green-
ville, S.C., WIL St. Louis, KZLA Los Angeles, KPLX Dallas, and
WSM Nashville.

SHENANDOAH grabs the “Power Pick/Airplay” title with a 51-37 |

Billboard HOT COUNTRY
RADIO BREAKOUTS

. BORN AND RAISED .... WAYLON, WILLIE, JOHNNY & KRIS coLumsia
. MEXICAN WIND JANN BROWNE curs

. DOWN THE ROAD MAC McANALLY WARNER BROS.

. TWO HEARTS K. T. OSLIN rCA

. SMALL SMALL WORLD THE STATLER BROTHERS MERCURY

. WHO’S GONNA TELL HER GOODBYE EARL THOMAS CONLEY rca
. EVERYBODY'S REACHING OUT. .. CRYSTAL GAYLE capiToL

. HOLDIN' A GOOD HAND LEE GREENWOOD capiToL

. NOTHING’S NEWS CLINT BLACK rCa

10. SOME SOMEBODY RHONDA GUNN wARNER BROS.

O N B WN =

N-4

Hot Country Radio Breakouts is a weekly national compilation of the top ten records which have
not yet appeared on the Hot Country Singles chart but are showing growth in radio airplay. The
full panel of radio reporters is published periodically as changes are made, or is available by
sending a self-addressed stamped envelope to: Billboard Chart Dept., 1515 Broadway, New
York, N.Y. 10036.

COUNTRY I

PAUL WORLEY HAS EYES AND EARS TUNED IN ON NASHVILLE

(Continued from page 33)

that isn’t shared by many of the
country-only producers and execu-
tives of Music City. While praising
his bread and butter of country
music, Worley admits that the suc-
cess of country music ““absolutely
killed rock music here for years be-
cause people have tunnel vision
and think we only do one thing
down here. Over the years we've
always had our contributions—EI-
vis, Orbison, the Everlys—but
we've never broken the stigma
that we are one kind of town.”
Worley believes that the Nashville
studio scene will help expand the
town’s success and breadth. “Al-
though there are some great stu-
dios in New York and Los Angeles,
we have the best, most modern
studios in the world.”

The club scene, long the pits in
Nashville, is also on the rise, ac-
cording to Worley. ‘“We finally
have enough clubs [to allow] rock
to develop. Local Nashvillians
have not supported their own live
music scene, and that has held us
back. We've got 15 clubs for origi-
nal music now—and when I was
coming up there were only two
places to play.”

Singers and songwriters playing
the clubs are multiplying like mag-
nolia blossoms in June. And Wor-
ley, in his role as a Tree publishing
executive, has been largely re-
sponsible for signing several writ-
ers who have come out of these
clubs and other haunts of creativ-
ity. Among the signings he has
been involved with are those of
such writers and/or artists as
Jann Browne, Sam Hogin, Sam
Lorber, Eric Silver, Harry Stinson,
Brian Stoltz, Jody Spence, Roy
Hurd, Tommy Smith, Ruscha,
Gary Nicholson, and Alice Randall.

Randall has written a motion-
picture script, “Mother Dixie,”

and all of the music for the project-
ed picture that Worley is now plac-
ing. Worley, who in his school days
roomed with Tom Schulman (win-
ner of an Oscar for writing ‘“Dead
Poets Society”), has a determina-
tion to make Nashville a better-
known movie town. He says, “I've
always believed that Nashville
was going to become a real serious
cultural center, primarily through
the music industry—but now it
seems through the film industry
as well.”

Movies, music, country, pop—
Worley sees it all intermingling:
“We’ll continue to be the capital of
country music and also become a
stronghold of pop music. It's real-
ly happening right now. For the
first time, Nashville is really going
to bust wide open.” He wants Tree
to be a catalyst in the process.
“The town is now as wide open as
it ever was. Everybody is in a
mode about not pigeonholing what
it is, but if it has value and merit,
then let’s find a place for it.”

His goals are shaped by some of
his early frustrations as a musi-

cian. He wants to be personally in-
volved in what it takes to make
Nashville a total music/entertain-
ment center—the reason he moved
from outside to inside the corpo-
rate world at Tree. “‘I want to be
on the inside and be one of the peo-
ple that helps bring along all of the
talent that I know is here.” Recall-
ing his early days of two clubs and
fewer ears in the Nashville musie
hierarchy, Worley adds, “There
wasn’t anybody here for me when
[ was 21 and rocking, but I'd like to
think that I’'m here for somebody.”

And some of those new faces
coming to the clubs and to his of-
fice are starting to look familiar.
When Worley attended Vanderbilt,
he also taught guitar at Cotton
Music Center. “Now,” he quips, “‘a
lot of my guitar students are in the
groups that I'm signing. I must
have been a decent guitar teach-
er.”

Worley hopes that he will suc-
ceed equally as decently in his new
VP slot at Tree and in the produc-
tion challenges ahead.

Paul Worley, left, newly named CBS/Tree VP, congratulates Travis Tritt, second
from left, during a Tree party celebrating Tritt's first No. 1 hit, *‘Help Me Hold
On." Joining the fete are Jim Ed Norman, president, Warner Bros./Nashville,
center, CBS/Tree professional manager Dan Wilson, and the publishing firm's
CEOQ, Donna Hilley, right. (Photo: Troy Putman)

COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Pubiisher - Licensing Org.) Sheet Music Dist.

56 BABY, WALK ON (Warner-Tamerlane, BMI/Patrick
Joseph, BMI/WB, ASCAP/Samosonian, ASCAP)

24 BLACK COFFEE (ESP, BMI)

59 BLACK VELVET (Bluebear Waitzes, CAPAC/EMI
Blackwood (Canada) , BMI/David Tyson,
P.R.0./Zomba, ASCAP) HL

64 BRING BACK YOUR LOVE TO ME (Whistling Moon
Traveier, BMI/Careers, BMI) HL

48 CHAINS (Silverline, BMI/Andite invasion, BMI/Cross
Keys, ASCAP) HL/WBM

4 THE DANCE (Morganactive, ASCAP/Pookie Bear,
ASCAP)

5 DANCY'S DREAM (Warner-Tamerlane, BMI/WB,
ASCAP/Greg Jeanings, ASCAP/Tim DuBois, ASCAP)
WBM

39 THE DOMINO THEORY (Screen Gems-EMI,
BMI/Warner-Tamerlane, BMI/Honey Farm, BMI) WBM

54 DON'T GO OUT (BMG, ASCAP/Careers, BMI)

49 DUMAS WALKER (Three Headed, ASCAP/Pri,
ASCAP/Head Cheese, ASCAP) WBM

5C FIT TO BE TIED DOWN (Rick Hall, ASCAP)

42 FIVE MINUTES (BMG, ASCAP) CPP

66 FROM SMALL THINGS (BIG THINGS ONE DAY COME)
(Bruce Springsteen, ASCAP)

182 GOOD FRIENDS, GOOD WHISKEY, GOOD LOVIN'
(Bocephus, BMI)

23 GOOD TIMES (Abkco, BMI)

32 GUARDIAN ANGELS (Kentucky Sweetheart,
BMI/Plugged In, BM{/Bug, BMI/Don Schlitz,
ASCAP/Almo, ASCAP) HL

40 HARD ROCK BOTTOM OF YOUR HEART (Careers,
BMI) CPP

25 HELP ME HOLD ON (Tree, BMI/Post Oak, BMI/End Of
August, ASCAP) HL

36 HERE IN THE REAL WORLD (Mattie Ruth,
ASCAP/Seventh Son, ASCAP/Ten Ten, ASCAP)

27 HE TALKS TO ME (Lodge Hall, ASCAP/R.M.B.,
ASCAP) HL

6 HE WALKED ON WATER (Hayes Street, ASCAP/Almo,
ASCAP)

22 HILLBILLY ROCK (lrving, BMI/Litttemarch, BMi)

20 HUMMINGBIRD (WB, ASCAP/Restless Heart,
ASCAP/Tim OuBois, ASCAP/Greg Jennings, ASCAP)
WBM

68 | COULD BE PERSUADED (Bellamy Bros., ASCAP/Don

Schlitz, ASCAP)

21 I'D BE BETTER OFF (IN A PINE BOX) (BMG,
ASCAP/Little Beagie, ASCAP/Intersong, ASCAP/Hide-
A-Bone, ASCAP) HL

70 | DON'T HURT ANYMORE (Chappell & Co., ASCAP) HL

60 IF LOOKS COULD KILL (Coolwell, ASCAP)

7 IF YOU COULD ONLY SEE ME NOW (W.B.M,,
SESAC/Kinetic Diamond, ASCAP/Edge 0’ Woods,
ASCAP)

65 | GO TO PIECES (Molehole, BMI/Bug, BMI/Rightsong,
BMI) HL

71 PLL LIE MYSELF TO SLEEP (Milihouse, BM1/Cross
Keys, ASCAP/Miss Dot, ASCAP)

74 | MEANT EVERY WORD HE SAID (Tree, BMI/Cross
Keys, ASCAP/Joe Chambers, ASCAP)

33 I'M GONNA BE SOMEBODY (CRGI, BMI/Edisto Sound,
BMI/Goiden Torch, ASCAP/Heart Street, ASCAP} HL

15 F'M OVER YOU (Hannah's Eyes, BMi/Coburn, BMI)

35 IN ANOTHER LIFETIME (Bar None, BMI/Bug, BMD)
HL

73 IS IT LOVE (BMG, ASCAP/Muckleroy, ASCAP/Careers,
BMI/Kung Fu, BMI) HL

11 ISLAND (WB, ASCAP/Two Sons, ASCAP/RavenSong,
ASCAP) WEM

13 I'VE CRIED MY LAST TEAR FOR YOU (Cross Keys,
ASCAP) HL

31 | WATCHED [T ALL (ON MY RADIO) (Silverline,
BMI/Long Run, BMI/Don Schiitz, ASCAP/Aimo,
ASCAP) WBM

41 JUST AS LONG AS | HAVE YOU (MCA, ASCAP) HL

67 KNOWIN' YOU WERE LEAVIN' (Lodge Hall,
ASCAP/PolyGram International, ASCAP) HL

61 LOOKS AREN'T EVERYTHING (Ha-Deb, ASCAP)

43 LOVE ON ARRIVAL (Pink Pig, BMI)

1 LOVE WITHOUT END, AMEN (O-Tex, BMI/Bill Butler,
BMI)

57 MAYBE THAT'S ALL IT TAKES (Warner-Refuge,
ASCAP/Macy Place, ASCAP)

52 NEW KIND OF LOVE (Kinetic Diamond, ASCAP/Edge
O' woods, ASCAP/Rancho Bogardo, ASCAP/WB,
ASCAP)

37 NEXY TO YOU, NEXT TO ME (BMG, ASCAP/2 Kids,
ASCAP/David 'N' Wiil, ASCAP) HL

9 NOBODY'S TALKING (With Any Luck, BMI/Sun Mare,
BMI) WBM

53 NOT COUNTING YOU (Major Bob, ASCAP) WBM

28 OH LONESOME ME (Acuff-Rose, BMI)

72 OKLAHOMA SWING (Benefit, BMI/WB, ASCAP/Tim
DuBois, ASCAP) WBM
10 ON DOWN THE LINE (Songs Of PolyGram, BMI) HL
75 OUGHTA BE A LAW (Cross Keys, ASCAP/Dan Penn,
BMI)
3 PASS IT ON DOWN (Maypop, BM!I) w3Mm
34 PERFECT (MCA, ASCAP) HL
44 PUTTIN' THE DARK BACK INTO THE KIGHT (Zoo
Crew, ASCAP)
55 QUITTIN' TIME (EMI April, ASCAP/Getarealjob,
ASCAP/Grog, ASCAP)
16 RICHEST MAN ON EARTH (Scarlet Moon, BMI/Don
Schlitz, ASCAP)
69  RIGHT IN THE WRONG DIRECTION (Hookem,
ASCAP/Tree, BMI) HL/CPP
12 RUNNIN' WITH THE WIND (Eddie Rabbitt,
BMI/Englishtowne, BMI) HL
26 SEARCHIN' FOR SOME KIND OF CLUE (Acuff-Rose,
BMI/Lust-4-Fun, ASCAP/Zomba, ASCAP)
63 SEE IF | CARE (Colgems-EMI, ASCAP) WBM
46 SEEIN' MY FATHER IN ME (Scariet Moon, BMI) CLM
8 SHE CAME FROM FORT WORTH (Bait And Beer,
ASCAP/Foresunner, ASCAP/Lucrative, BMI/Bug,
BMI/Cobusn, BMI) HL
62 SOMETHING OF A DREAMER (EMI April,
ASCAP/Getarealjob, ASCAP) HL
45 STRANGER THINGS HAVE HAPPENED (Tom Collins,
BMI/Murrah, BM1) CPP
19 THIS SIDE OF GOODBYE (WB, ASCAP/Pennig,
ASCAP/Cac-Attack, ASCAP)
51 TILL | SEE YOU AGAIN (Cross Keys, ASCAP) HL
14 WALKIN' AWAY (Howlin'Hits, ASCAP)
17 WALKING SHOES (Irving, BMI/Littlemarch, BMI)
58 WALKIN', TALKIN', CRYIN’, BARELY BEATIN' BROKEN
HEART (Tree, BMI) HL
2 WALK ON (Tom Collins, BMI)
47 WANTED (Mattie Ruth, ASCAP/Seventh Son,
ASCAP/EMI Blackwood, BMI)
38 WHEN | CALL YOUR NAME (Benefit, BMI/WB,
ASCAP)
29 WHITE LIMOZEEN (Veivet Apple, BMI/Songpainter,
BMI)
30 WRONG (Love This Town, ASCAP/Endless Frogs,
ASCAP/Bob-A-Lew, ASCAP)
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Words & Music: On ‘Spiritual’ Rights

Harpers, Marcus Roberts Play N.Y.

Elues Traveler Wails In L.A.

New On The Charts: Heavens Edge

M BY BRUCE HARING

NEW YORK—Next Wednesday, fire-
works may explode at your local rec-
ord store.

July 4 is the day the fourth 2 Live
Crew album, tentatively titled
“Banned In The U.S.A.,” will hit the
rapidly dwindling number of loca-
tions that will still carry the group’s

‘We have a
couple cuts talking
about how the
music industry
has abandoned us’

product.

The album is the group’s first since
a federal judge in Florida declared
the 2 Live Crew disk “As Nasty As
They Wanna Be” legally obscene,
sparking crackdowns against the
group’s music nationwide (Billboard,
June 16, 23).

It is also the first under the Luke’s
Records imprint. Label owner Luther
Campbell changed the name from
Skyywalker Records because of a
trademark infringement suit brought

by Lucasfilms over the right to the
Luke Skyywalker name.

Despite the furor that’s sure to fol-
low the release of “Banned”—group
leader Campbell declares in published
reports that the album will be “more
obscene” than the controversial “As
Nasty As They Wanna Be”’—the
Crew apparently will not back off
from confronting foes of its contro-
versial material.

“We have a couple cuts talking
about how the music industry has
abandoned us,” Campbell says.
“Hopefully we can take those off the
album before it’s released, but if
nothing happens, they’ll be on there.”

The title is tentative, Campbell
says, because “We're trying to get
the rights from Bruce Springsteen
[to ‘Born In The U.S.A’] but they're
holding us up. We want to use the
melody, but they might be running
scared like everybody else.” Jon Lan-
dau Associates, Springsteen’s man-
agement company, declined com-
ment.

Also on the forthcoming album are
songs “that talk about a guy named
Martinez; just a regular guy, if you
know what I mean,” Campbell says,
tongue firmly in cheek. “We're talk-
ing about a guy named Nick. Just a
regular guy named Nick. We're also
talking about some of the basic 2

‘Hell’ Breaks Loose As
Healey Band Fetes New Disk

B BY KIRK LaPOINTE

TORONTO—It is a warm, windless
summer night. A yacht has been se-
cured to celebrate the launch of the
Jeff Healey Band’s new album, “Hell
To Pay.” The prevailing mood of the
crowd is liberal.

Healey has clearly decided to have
fun, and he starts with a news confer-
ence.

“Yes, sir, you in the back,” he says,
pointing, as the questioning begins.

Snickers from the crowd, not quite
sure if outright laughter might of-
fend. “It’s all a scam,” he says of his
blindness. And the ice is broken.
There will be no questions tonight
from reporters about Healey’s inabil-
ity to see, just his ability to play, just
his musical vision.

And there will be a fine old time
this night on Lake Ontario. The Jeff
Healey Band, with the gold-plus de-
but disk “See The Light” under its
wing, will field questions, chat-up old
friends, let the suds flow for a little
while, then pound out a handful of
new songs—all in all a sail-and-wail
excursion.

Despite international acclaim, de-
spite honors this year as Canadian
entertainers of the year at the Juno
awards show, despite the formidable
talents on the new album, produced
by Ed Stasium, which includes guest

spots by Mark Knopfler, George Har-
rison, and Jeff Lynne, there is still a
healthy smali-town feel to this big-
league outfit.

The Jeff Healey Band is still at an
unspoiled career point, confident that
it’s succeeding, but still making time
for people some stars might easily
forget. Witness Healey playing jazz
trumpet in a band a couple of nights
later on a campus radio station, a
move he says “allows me to stretch a
bit, to play music that you can ex-
plore.”

Exploring is something Healey will
again be doing in coming months.
With drummer Tom Stephen and
bassist Joe Rockman, Healey will hit
the road soon in the U.S. as the sup-
port act for Bonnie Raitt, then it’s on
to Europe.

There is a strong European connec-
tion on the new album, lending musi-
cal depth to the mix of hard rock, bal-
lads, and blues, including the first
single, ‘I Think I Love You Too
Much,” penned by Knopfler.

“We have mutual publishing, and
we approached him about production,
but he just wasn’t able to do it,” says
Healey. “Instead, he submitted a
song through the publisher. Then he
asked if he could play and sing on it.”

Harrison’s involvement came
about after he heard Healey's ver-

(Continued on page 43)

Live Crew music, the chants and all
that. We're talking about a few rap
groups that spoke out against us.”

For the record, 2 Live Crew’s well-
documented legal problems include
run-ins with Florida Governor Bob
Martinez and Broward County, Fla.,
Sheriff Nick Navarro.

Campbell notes that sales are
booming on “Nasty,” and says the
group’s live show has ‘“got a crazy
amount of people talking about book-
ing the group. We got quite a few
phone calls talking about movies. I
don’t know about that, but it’s been

Cultivating Hothouse Flowers. (See story, page 43.)

Crew Readies Release Of ‘Banned’ Album July 4

interesting, very interesting.”

The 29-year-old Campbell is
amused by all the consternation over
the group’s live show. “We don’t take
our clothes off, we just sing the rec-
ords. We do an adult show for the
adults and a kids’ show for the kids.

“It ain’t like we're crazy people,”
says Campbell, father of a 7-year-old
daughter. “I don’t want my daughter
listening to the album, so I give her
the clean version. We're responsible
people and a reasonable organization
... That’s why we put a sticker on the
album that said ‘18 and older.””

For that reason, Campbell believes
the group has been unjustly singled
out, and complains that the record in-
dustry has not offered support. “A
lot of people are sitting back and say-
ing, ‘No, it ain’t me.” I used to see
church people in film clips burning
records and saying all this is trash
music; now they’re in the main-
stream. Next week, it might be
George Michael or even Madonna.
It’s going to hit home, and if you
want to stop the fire, you put it out
now. Or else you sit back and wait
until it hits your house.”

IF PRINCE CAN party like it’s 1999, then the Beat
can surely pen a few lines about the talent and trends
you may see in the decade ahead.

The occasion for speculation is this week’'s com-
memorative issue, marking Billboard’s 95th anniver-
sary. Since the days when this magazine covered the
turn-of-the-century fair and circus circuit, a lot of per-
formers have crossed its pages.

Crystal-Ball Gazing On The Talent Front;
U.K. News, Glohal Waves, Pop Votes

Hair from Orlando, Fla., Ranch Romance from Seat-
tle, the Wishniaks and the Daves from Philadelphia.

I.ONESOME HIGHWAY: Against all prevailing evi-
dence, perhaps, the Beat remains convinced of pros-
pects for another great wave of country-pop cross-
over. With artists like Randy Travis, Clint Black.

Kathy Mattea, Garth Brooks,

Predicting who will follow in
their path is a perilous venture,
of course, particularly in the
ever-unpredictable music busi-

Wi Next e 90

and so many others shaping a
golden era in Nashville nowa-
days, just one label is needed
with the vision and guts to take

ness. But for any reasonably in-

their best country tracks

formed follower of fashion, such
speculation can also be fun.
Some suggestions here may be
obvious, others unlikely, and still
others stem from wishful think-
ing that the music business can
do right by its best instincts. And
that would really be reason to

through pop promotion channels.
It can happen.

JUST FOLKS: Say it started
with Suzanne Vega, accelerated
with Tracy Chapman, and con-
tinues with the major-label sign-
ings of James McMurtry, Pierce
Pettis, Shawn Colvin, and John

party in 1999.

THE NEXT WAVE: The “inva-
sion” isn't over yet. With its en-
trepreneurial spirit, compact marketplace, and dance-
club beat, Britain will continue to be a proving ground
for the U.S. scene. Beyond the breakthrough of Soul
11 Soul and Lisa Stansfield, the continued growth of
the Stone Roses, Happy Mondays, 808 State, and oth-
er Manchester exports, the Beat places bets next on
SBK’s Jesus Jones, and a new crop of U.K. signings
by Sire, including My Bloody Valentine, Primal
Scream, and Dinosaur Jr. on Sire/Blanco Y Negro.

ALL AROUND THE WORLD: While the U.K. has in-
fluenced U.S. music for decades, the '90s will see a
boom in sounds with roots in a newly unified Europe,
in South America, Asia, or the Far East. As trendy as
it seems already, the world music tide has barely be-
gun rolling in. Watch for the first chart-busting blend
of American pop and sounds from, say, France, Brazil,
or Japan.

BORN IN THE U.S.A.: Even as talent traverses the
globe to reach U.S. ears, the renewed emphasis on re-
gional A&R by the major labels (Billboard, April 14)
ensures more acts arriving from the fertile turf be-
tween East Coast and West. Among those already
signed to majors and on their way are Austin, Texas’
Kris McKay on Arista, Arkansas’ Gunbunnies on
Virgin (see story, page 46), and Tucson, Ariz.’s Side-
winders on RCA. Some indies to watch: Naiomi’s

by Thom Duffy

Gorka, among others. There is
still far more gold and platinum
to be mined among the singer/
songwriters of the '90s. Among the Beat'’s indie picks:
Bill Morrissey and David Massengill.

GRASS SPOTS: On the concert-venue front, the Beat
casts a skeptical eye on the current amphitheater
boom. The lower construction costs of sheds vs. are-
nas and their outdoor ambiance are much touted. But
the Beat questions how long audiences—particularly
aging baby-boomers—will pay rising ticket prices for
unreserved rain-or-shine lawn seats. And how long
will they endure the growing traffic jams around
many of these sites, often ill-served by any mass tran-
sit, before they opt for other entertainment choices?

BALLOT-BOX BLUES: With stubborn optimism, the
Beat suggests the most positive development for the
pop music business in the new decade could come
against a dire political background.

With schools failing, crime rising, homelessness
spreading, and federal deficits and S&L scams threat-
ening every taxpayer, surely more and more people
will wonder why their political “leaders” are wasting
time on moral crusades against allegedly lewd rap-
pers and rockers. And come the next election, unless
such pols face the real problems confronting their con-
stituents, pop fans ought to join other voters in throw-
ing the rascals out.

36

BILLBOARD JUNE 30, 1990



]

Ba BOXSCOR

TOP CONCERT
GROSSES
AMUSEMENT BUSINESS®
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
PHIL COLLINS Rosemont June 14-17 $1,665,400 71,964 Jam Prods.
Horizon $25 sellout
Rosemont, 1l
MADONNA Nassau June 11-13 $1,530,000 51,000 Ron Deisener
TECHNOTRONIC Veterans $30 seliout Enterprises
Memoriat
Coliseum
Uniondale, N.Y.
FRANK SINATRA Radio City June 14-17 $1,064,450 23,49% Radio City Music
ALHIRT Music Hall $50/340/830 sellout Hall Prods.
New York
MADONNA The Spectrum June 16-17 $976,666 kI ¥.v4) Electric Factory
TECHNOTRONIC Philadelphia $28.75 sellout Concerts
JULIC {GLESIAS Radio City June 8-12 $953,855 29370 Radio City Music
Music Hall $35/$30/$25 sellout Hall Prods.
New York
MADONNA Capital Centre June 8-9 $928,193 32,285 Cellar Door Prods.
TECHNOTRONIC Landover, Md. $28.75 sellout
JANET JACKSON Tacoma Dome June 6-7 $893,779 39,287 White Rose
CHUCKII BOOKER Tacoma, Wash. $22.15 473710 Limited
seflout Ogden Allied
| Presents
RUSH Alpine Valley June 16-17 $836,385 40,269 Joseph
MR.BIG Music Theatre $29.50, $24.50, 60,000 Entertainment
East Troy, Wis. $18.50 Group
DEPECHE MODE The Spectrum June 13-14 $403,660 20,183 Electric Factory
NITZER EBB Philadeiphia $20 29,140 Concerts
seliout
I BENSON & HEDGES BLUES Pacific June 9 $371,371 17,385 Festival Prods.
90 Amphitheatre $33/$19.25 18,861 Nederlander
STEVIE RAY VAUGHAN & Los Angeles Organization
DOUBLE TROUBLE
JOE COCKER
B.B.KING
DR. JOHN
IRMA THOMAS
. JOHN LEE HOOKER
JANET JACKSON Olympic June 12 $317,334 14,531 Perryscope
CHUCKI BOOKER Saddledome (3371916 16,507 Concert Prods.
Calgary, Alberta Canadian)
$26.50
BENSON & HEDGES BLUES Starplex June 17 $285,402 14,960 MCA Concerts
, 90 Amphitheatre, $24.50/$17.50 20,000 PACE Concerts
STEVIE RAY VAUGHAN State Festival Prods.
J0E COCKER Fairgrounds of
B8.8. KING Texas
OR. JOIN Dallas
IRMA THOMAS
FLEETWOOD MAC Concord June 3 $208,845 8,552 in-house
SQUEEZE Pavilion $27.50/$22.50 setlout
| Concord, Calif.
I MOTLEY CRUE Saskachewan June 13 $193,596 9,261 Nite Out
| Place (3226895 sellout Entertainment
i Saskatoon, Canadian)
Saskachewan $24.50
MOTLEY CRUE Olympic June 11 $179,348 8,200 Perryscope
I TESLA Saddledome ($210,017 13,243 Concert Prods.
Calgary, Alberta Canadian)
$24.50
HANK WILLIAMS JR. & THE Coliseum, June 9 $172,239 9,324 Double Tee
BAMA BAND Seattle Center $18.50/$17.50 11,500 Promotions
KENTUCKY HEADHUNTERS Seattle Promotion
Consuitants
KZ Prods.
DON HENLEY Concord June 10 $168,883 1,956 in-house
INNOCENCE MISSION Pavilion $25.25/$18.25 8,725
Concord, Calit.
HANK WILLIAMS JR. & THE Olympic June 3 $153,215 8,118 Country Waves
BAMA BAND Saddledome ($179.874 10,924 Concerts North
STEVE WARINER Calgary, Alberta Canadian) Little Wing Prods.
KENTUCKY HEADHUNTER $23
HANK WILLIAMS JR. & THE Memorial June 11 $151,427 8,209 Double Tee
BAMA BAND Coliseum $18.50/$17.50 9,040 Promotions
KENTUCKY HEADHUNTERS Portiand, Qre.
DEPECHE MODE Radio City June 18 $142,62% 5874 Radio City Music
NITZER EBB Music Hall $25 sellout Hall Prods.
New York
HANK WILLIAMS JR. & THE Pacific Nat'l June § $137,347 6,730 Country Waves
BAMA BAND Exhibition ($161,520 11,227 Concerts North
STEVE WARINER Grounds Canadian) Little Wing Prods.
KENTUCKY HEADHUNTERS Vancouver, $24
British
Columbia
MILLI VAMILLE Concord June 2 $130,121 6,229 in-house
YOUNGM.C. Pavilion $22.50/$19.50 8725
JAYA Concord, Calif.
HANK WILLIAMS JR. & THE Edmonton June 2 $127,019 €467 Country Waves
BAMA BAND Northlands ($149,120 11,404 Concerts North
STEVE WARINER Edmonton, Canadian) Little Wing Prods.
KENTUCKY HEADHUNTERS Alberta $23
AEROSMITH Stable Arena June 17 $122,760 5,515 Makoul Prods.
THE BLACK CROWES Lehigh Univ. $22 sellout
Bethlehem, Pa.
CROSBY, STILLS & NASH Charlotte June 16 $118,892 6,097 Cellar Door Prods.
Coliseumn $19.50 9,672
Charlotte, N.C.
Copyrighted and compiled by Amusement Business, a publication of BPI Communications, Inc. No
part of this publication may be reproduced. stored in any retrieval system or transmitted in any
form without prior written permission from the publisher. Boxscores should be submitted each
Tuesday to: Desi Smith, Nashville. Phone: (615)-321-4276, Fax: (615)-320-5407. For research
information and pricing, call Laura Stroh, (615)-321-4254,

TALENT Bl

Hothouse Flowers Dig Into Irish Roots
To Cultivate ‘Live’ Sound On ‘Home’ Disk

B BY JIM BESSMAN

NEW YORK—When they last
toured the U.S. to promote their
1988 London/PolyGram debut al-
bum, “People,” Irish roots rockers
Hothouse Flowers earned a repu-
tation for exciting live shows as
they progressed from clubs to
larger halls.

“In retrospect, looking at how
much people liked us live, the first
album sounds quite polished and
lacks energy in the production,”
says guitarist Fiachna O’Braon-
ain. ‘“‘This time, on ‘Home,’ we
tried to capture the live essence.”

With this second release, Poly-
Gram hopes to cultivate Hothouse
Flowers from their alternative
base to mainstream popularity,
working the first single, “Give It
Up,” at modern rock, album rock,

and top 40 radio. A video of the
track has been produced by Meiert
Avis, known for his work with U2
and Bruce Springsteen. A home
video, “Take A Last Look At The
Sun,” is also planned. Retailers
will see artist-development pricing

‘This time, on ‘Home,’
we tred to capture
the live essence’

programs from PolyGram Group
Distribution through the summer.

According to O'Braonain, many
of the band’s new songs were com-
posed while jamming during sound
checks. And because of the exten-
sive touring—including two U.S.
swings—‘“Home"” was recorded

The Philadelphia rock quintet Heav-
en’s Edge makes its first appear-
ance on the Top Pop Albums chart
with its eponymous debut disk on
Columbia, as the album’s first sin-
gle, “Skin To Skin,” garners airplay
at metal radio stations and some al-
bum-rock outlets.

In 1988, vocalist Mark Evans and
guitarist Reggie Wu, who had
played the Philly club circuit exten-
sively in separate bands, formed
Heaven’s Edge and soon discovered
that they worked well as songwrit-
ing partners. After collecting a
handful of material, the pair re-
cruited second guitarist Steven Par-
ry, drummer David Rath, and bass-
ist George Guidotti, and, with a la-
bel deal in mind, the band
immediately began preparing a live
show. It was the group’s live per-
formance at a hometown showcase
last year that convinced seven label
executives to consider representing

NEW ON THE CHARTS

HEAVEN’'S EDGE. Shown, from left, are David Rath, Mark Evans, Reggie
Wu, Steven Parry, and G.G. Guidotti.

it. “Our management had arranged
a showcase [Jast year] at the Troca-
dero in Philly,” recalls Wu. “We
thought that if one out of seven
[major] labels showed up, we'd be
lucky. Well, all seven actually
showed up and we had a helluva
show—the place was absolutely
packed.

“Afterward, it was like a dream;
all seven label reps were in our
dressing room wanting to sign us. I
know I'll never forget that night,”
Wu continues. Even though Heav-
en’s Edge had little recording-stu-
dio experience, Columbia decided to
sign the band based on that night’s
impressive stage performance.

The accompanying videoclip to
“Skin To Skin” has just been added
at MTV and the band is currently
rehearsing for East Coast club
dates and a national tour that will
begin next month.

JIM RICHLIANO

over an extended period in various
countries—Ireland, England,
Wales, and such U.S. cities as New
Orleans—with various producers,
including Paul Barrett, the team of
Clive Langer and Alan Winstan-
ley, and Daniel Lanois.

“But it all fits together,” notes
vocalist Liam O’Maonlai. “Home”
also maintains the Flowers’ dis-
tinctive rock sound, founded on
traditional Irish music elements.

“0ld, traditional types of musie,
if they appear in your own style of
playing, are attractive because
they’'re so old and beyond your-
self,”” continues O’'Maonlai.
“They’re handed down, tried and
tested over generations, and have
a finger on the pulse of people.”

Hothouse Flowers are set to re-
turn to the U.S. on July 12 for a
short club tour, as bassist Peter
O'Toole puts it, “just to say hello
to everybody again.”” The group,
which also includes saxophonist
Leo Barnes and drummer Jerry Se-
hily, hopes to then commence a
major North American tour in Oc-
tober.
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‘HELL” BREAKS LOOSE

(Continued from page 36)

sion of “While My Guitar Gently
Weeps.” (The band thought about do-
ing it on the “See The Light” debut
album, but thought it might be too
cocky.) Harrison then offered to con-
tribute backing vocals. The song is
the most searing on what is often a
blistering album.

Healey was not sure what to think
at first when the call came from the

former Beatle. “I thought it was one
of our friends playing a trick,” he
says.

In both cases, with Knopfler and
Harrison, the work was done in dif-
ferent studios after the Healey band
had done its share. “I have yet to
meet either of them,” he says. Will
that be long in coming? “Hope not,”
Healey says.

ACTIONANART

The results are fast. The
reach 1s vast. And the call is
free! To place a Billboard
Classified ad. call Jeff
Serrette at (800) 223-7524.
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After 29 years in the music business,
' Cherry Lane gives you much more than any
1 S other music publisher . . . and we
® ®9® want you to know about it!

Q
-
D

L
Printed Music Sheets & Folios

Our 13 year old music book operation offers "quality in printed music", worldwide
distribution, and artists as diverse as John Denver and Guns N' Roses.
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GUITAR is, simply, the best-selling guitar magazine in America, with an ABC
audited circulation of 168,000. g%
MUSIC ALIVE carries no ads, and is sold to schools to be used in the music i

classroom. The importance of education cannot be underestimated.
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THE GIRL SINGES

Record Company

"Guitar Recordings" brings you the guitar heroes of the 90's, the hottest new
performers on t1e scene. You'll hear them here . . . first!
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If you do business with any division of Cherry Lane Music, the whole compa
works with you. Our multi-faceted operation allows you to take advantage of our
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B TALENT

% BY IRV LICHTMAN

BRING ON THE EXPERTS: A so-
phisticated vocal arrangement of a
spiritual—in this case “Ezekial Saw
De Wheel”—isn’t exactly a “love
ditty,” according to a June 9 ruling
from the U.S. Court of Appeals in
the Fourth District.

Eight years ago. celebrated chor-
al/symphonic composer William
Dawson sued Hinshaw Music,
claiming the publisher had in-
fringed on his copvrighted arrange-
ment of the spiritual by publishing
a simplified version. Earlier this
year, federal Judge Hiram Ward
ruled, despite expert testimony that
called attention to many points of
infringement, that there was a fatal
defect in the presentation: the fail-
ure to perform the music. The ap-
peals court, however, said that
while it rec-

‘De Wheel’ Of Fortune Spins
In Copyright-Breach Gase

penned the 1989 Colt 45 Malt Liquor
national radio and TV commercial
... Barry Bergman, president of -
Ellymax Music (BMI) and Wood
Monkey Music (ASCAP), says that
Ellymax artist/writer Bob Halli-
gan Jr. has signed a worldwide deal
with Atco Records. Halligan is the
writer of two chart hits, “Don’t
Close Your Eyes” by Kix (Atlantic)
and “Rise To It” by Kiss (Mercury).
As for Wood Monkey, it recently
signed Canadian artist/writer Tim
McCauley to a long-term contract.
Bergman has also made a deal with
CBS International Records for
Kevin Jordan, now in the studio
with producer Tim McCauley.

SUMMER WORKSHOPS: The
National Academy of Popular
Music, custodian for the Songwrit-
ers Hall of Fame, has set 10 new
songwriting workshops for the
summer

ognized the
general “‘or-
dinary ob-
server test”
as apt on
the issue of
infringe-

season. Ses-
sions begin
in July and
run
through
late Sep-
tember. In-

ment, it also
noted that if the “intended audience
is more narrow in that [the work]
possesses specialized expertise,” it
was more Important to hear experts
on the matter than a lay audience.
The case has been remanded to the
trial court for further ruling, includ-
ing the consideration of expert tes-
timony.

A sad note: The appeals court rul-
ing came too late for William Daw-
son. He died May 2 at the age of 90.

NEW FACES OF 1990: The
ASCAP board of review, composed
of four writer and four publisher
members, has a number of new
faces following recent elections for
a two-year term. Lyricist members
are Betty Comden and Ray Evans,
newly voted on the board, while
composer memkers are William
Kraft, re-elected, and Mike Stoller,
newly elected. Stoller replaces
John Cacavas. Comden and Evans
replace John Bettis and Donald
Kahn. There are two new publisher
members, Freddy Bienstock and
Ernest Farmer, while Stanley
Mills and Lance Freed were re-
elected. Bienstock and Farmer re-
place Dean Kay and Ronald Freed.
Alternate selections are Richard
Adler, Jack Beeson, John Bettis,
and Maxyne Lang. The board of re-
view decides questions concerning
royalty distribution and distribution
rules.

DEALS: Famous Music has inked
Sheldon Reynolds, writer and per-
forming member of Earth, Wind &
Fire since 1987, to a worldwide pub-
lishing deal. Recently, he has been
the author of the title track and sec-
ond single, “Man With The Right
Rhythm,” on the Pointer Sisters’
upcoming Motown album, as well
as EW&F’s third single, “Wanna
Be The Man,” from their “Heri-
tage’ album via CBS. He also

structors
are writers Lou Stallman, Alexan-
dra Forbes, and Peter Bliss, as well
as music theory specialist Steve
Tarshsis. For more information,
contact projects director Bob Le-
one at 212-319-1444.

WUNDERBAR! On the eve of the
100th anniversary of the compos-
er’s birth next year, the songs of
Cole Porter will be saluted next
month in a new Dionne Warwick
album on Arista, via contemporary
renditions for an AIDS benefit al-
bum due this fall from Chrysalis
Records, and via two score surveys
from EMI—‘Nymph Errant” and
“Kiss Me, Kate.” Things, however,
really start humming in the birth-
day year of 1991 with a concert
June 9—Porter’s birthdate—at
New York’s Carnegie Hall and one
in London June 16 in aid of the Roy-
al National Institute for the Blind
and the Arts Educational School of
London. Musical theater authority
Robert Kimball is assembling a
multidisk album of Porter songs for
distribution via Koch Internation-
al, and a revival of Porter’s 1935
musical “Jubilee” is due from the
Indiana Univ. Opera Theatre in
Bloomington, Ind. Porter was horn
in Peru, Ind., where Cathedral Arts
Inc. of Indianapolis will mount con-
certs May 18 and 19. The U.S. Post-
al Service is also issuing a first-
class stamp to honor the centennial.
Porter died in 1964.

PRINT ON PRINT: The following
are the top five best-selling folios at
Warner Bros. Publications:

1. Steve Vai, Guitar Extravaganza
2. Jeff Beck’s Guitar Shop

3. Jimmy Page, Vol. 1

4. Motley Crue, Dr. Feelgood

5. Carmine Appice, Updated Real-
istic Rock Drum Method
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B TALENT

BY BiLL HOLLAND

WASHINGTON, D.C.—Mary Cha-
pin Carpenter, the D.C.-based Co-
lumbia Records artist whose songs
span from country to folk to pop,
swept the fifth annual Washington
Area Music Awards here June 10,
winning nine awards.

Carpenter, who won eight
| Wammys last year, took awards for
artist and entertainer of the year,
best video, for her “You Never Had
It So Good” single, best song, and
| best songwriter in the general
awards.

She also took home the Wammys
for best artist, best female vocalist,
and best recording in the country
category, and for best female vocal-
ist in the folk/bluegrass category.
Carpenter’s producer and guitarist,

Carpenter Nails Down 9 Wammy Awards
EU, Gill, Jr. Cline Also Nab D.C.-Area Honors

John Jennings, walked away with
the best-producer-of-the-year award.

Also nabbing more than two
awards was the go-go group EU.
The group also tied with go-go god-
father Chuck Brown for best go-go
recording.

Johnny Gill, whose new Motown
disk is high on the Top Black Al-
bums chart, won for best R&B/ur-
ban recording and tied for best R&B
male vocalist with soul archivist Jr.
Cline.

Renowned electric guitarist Dan-
ny Gatton, who—finally—is due to
sign a major-label record deal immi-
nently, took honors for best instru-
mentalist in the blues, country/
roots, and jazz categories. Another
area guitarmeister, Pete Kennedy,
took the awards for best free-lance
musician and best instrumentalist in

the folk/bluegrass category.

Among the other winners: Shirley
Horn and Tim Eyerman & East
Coast Offering shared the award
for best jazz recording. Eyerman &
East Coast Offering were also
named best jazz small ensemble.

Veteran roots/blues band the
Nighthawks, who have logged as
much mileage around the country in
their 20-year existence as a truck
stop full of 16-wheelers, were in-
ducted into the WAMA hall of fame.
The Slickee Boys, who have won
fans in Europe as well as stateside
with their ineffable rock efforts,
were also inducted.

Kix was named best metal band
and Egypt hauled in the best-alter-
native-rock-award. More than 86
awards in all were presented on
D.C.-area acts.

ARTIST DEVELOPMENTS

DELICIOUS REALITY

Delicious Vinyl, home of rappers
Tone Loc and Young M.C,, is
attempting to give new life to its
first hard rock signing, the former
Def American act Masters Of
Reality.

Despite widespread praise from
critics, the Buffalo, N.Y.-based
quartet sold fewer than 50,000 units
of its self-titled album, originally
released in 1989. The band’s
guitarist and drummer subsequently
departed, and it looked like curtains
for the Masters.

But Delicious’ co-owners Mike
Ross and Matt Dike remained
enthusiastic about the album’s
potential.

“Personally, we thought it was
too good of a record not to be heard
by the public,” Ross says. “To us, it
was some weird omission for this
album not to be huge.”

Delicious bought the album

TALENT
IN ACTION

MARCUS ROBERTS
THE HARPER BROTHERS
The Bottom Line, New York

MARCUS ROBERTS and the
Harper Brothers, two of today’s
premier young acts mining distinct
chapters in traditional jazz,
popped into the Bottom Line June
1 for a bargain double bill ($15 per
ticket) as their respective albums,
“Deep In The Shed” on RCA/No-
vus and ‘“‘Remembrance’ on
Verve, held the top spots on the
jazz albums chart.

Roberts, Wynton Marsalis’ pia-
nist since 1985, is a thick keyboard

thumper in the tradition of Monk
and Ellington with a harmonic
sense influenced by McCoy
Tyner’s work with John Coltrane.
Like all of them, Roberts is more
interested in atmospherics than ac-
robatics and is capable of moments
of spare, exquisite beauty. With
Marsalis last year and on his own
this year, Roberts has been explor-
ing jazz's roots in the wailing
sound of New Orleans blues. Rob-
erts, who may be an even more
brilliant arranger than pianist, de-
ployed his talented septet—tenor
sax, trombone, bass, drums, and
two trumpets—to create a world
that was murky and muggy, and
also vaguely threatening.
Listening to the untitled piece
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Roberts opened with (dubbed
“Blues For The Bottom Line”’) and
the title cut from ‘“Deep In The
Shed,” a listener wonders what is
going on in that shed—or, worse,
what might soon happen there.
Bassist Chris Thomas and drum-
mer Billy Kilson lurked menacing-
ly in the background, setting a
nasty foundation for Roberts’
cocky and virtuosic hornmen to
swing and strut on center stage.

Trumpeters Scotty Barnhard
and Nicholas Payton played brash
and ringing solos on “I’ll Remem-
ber April,” while trombonist Del-
feayo Marsalis and tenor Herb
Harris offered clean, swinging
support throughout. Roberts
played two stride piano solos—EI-
lington’s “Shout 'Em Aunt Tillie”
and “Black And Tan Fantasy”—in
which he captured the tensions
and contrasts of the entire group.

The Harper Brothers come
straight at you in the raucous
“R&B’-bop tradition of “Cannon-
ball” Adderley and Horace Silver.
They get the toes tapping, but like
many of those involved in today’s
acoustic renaissance—but unlike
Roberts—the Harpers need to
move beyond their enjoyment and
competence in playing the jazz of
the late '50s/early '60s and make
the music their own.

Leader and drummer Winard
Harper played a stiff, loping beat
that did not push the group or solo-
ists with any irresistible force or
logic. He does not work from a big
palette, and lent little support to
his brother Philip’s limp trumpet
solo on the ballad ‘““You’ve
Changed.” The group’s best tune
is Silver’s “Kiss Me Right.” Not
coincidentally, the song is a show-
case for 2l-year-old pianist Ste-
phen Scott, a rhythmic dynamo
who ensnared his band mates and
the audience with his cascading,
whirling work. Playing against the
steady beat of the bass, he knows
how to use silence and when to
move from light single-note lines
to crashing block chords, stopping
just before the climax of a long se-
quence only to start again and let

loose until another buildup.
STEVEN LICHTMAN

BLUES TRAVELER
Club Lingerie, Hollywood, Calif.

MIND-BENDING may be the
best way to describe this hard-
blowing young quartet from
Brooklyn, N.Y., which floored a
good-sized crowd of the curious at
an early-evening show on June 11.

Blues Traveler’s brand of funky,
blues-inflected rock is altogether
engaging on the group’s self-titled
A&M debut, but the group really
puts the pedal to the metal in live
performance. The foursome has
attracted a large cadre of fans at
its regular gigs at New York’s
Wetlands, and it’s easy to see why.

Fronting the outfit is harmonica
player/vocalist John Popper, who
lit up the set with his nonpareil py-
rotechnics. Popper is rewriting the
technical book on his instrument,
his specialty is creating dizzying
flurries of piercing high notes on
his harp. He’s a fluid, soulful vo-
calist as well.

The rest of the band is equal to
the task of backing Popper: guitar-
ist Chan Kinchia plays with a
thick, hard-rock tone, while bassist
Bobby Sheehan and drummer
Brendan Hill lay down an elastic,
danceable bottom.

Kicking off the show with
“Mulling It Over,” Blues Traveler
ran down a slab of noteworthy
originals (“But Anyway,” “Gina,”
“Slow Change’’) characterized by
head-snapping rhythm shifts, daz-
zling accelerations in tempo, and
roof-raising power. The band en-
cored with a high-velocity version
of “Johnny B. Goode’ that cli-
maxed with Popper, Kinchia, and
Sheehan prone on the stage, still
playing, kicking their legs in the
air in ecstasy.

Memo to A&M: Put Blues Trav-
eler in front of enough people live,
and the records will sell them-
selves. On stage, this band is pure
nitro.

CHRIS MORRIS

masters from Def American, and
the label has just rereleased it.
“Masters Of Reality” has been
resequenced; a new song,
“Doraldina’s Prophecies” (cut for
Def American but not completed at
the original sessions) has been
added; and “The Candy Song,”
remixed by Dike and Ross from
producer Rick Rubin’s original
tracks, has been released as a
single.

Dike himself appears in the new
video for “The Candy Song,”
miming the original guitar lines.
“When we shot the video, we didn't
have a guitar player totally
together,” Ross explains.

Masters Of Reality will, in fact,
continue as a band: Original lead
singer Chris Goss and bassist Googe
will be joined by new guitarist
Daniel Rey (best known as a
producer of such hard rock acts as
Circus Of Power and the Ramones)
and drummer John Leamy.

Goss has already written matenal
for a new Delicious Viny! album,
and the group will probably record
late in the year, after live dates in
Los Angeles and around the
country.

One likely promotional stop will
be Seattle, where Mariners pitcher
Randy Johnson threw a no-hit game
June 2 after repeated plays of a
Masters advance CD. Ross says the
band might perform a live set
before a forthcoming Mariners
game. CHRIS MORRIS

HOPPING GUNBUNNIES

Listen to the Gunbunnies and
you'll hear new wave, pop, perhaps
something more archetypal. That
diversity is one reason the
Gunbunnies signed to Virgin
Records.

Virgin was willing to let them
make “the kind of album we wanted
to: One that sounded great,” says
head 'bunny Chris Maxwell.

So far, so good. The Gunbunnies’
debut, “Paw Paw Patch,” is a
sturdy collection, putting this group,
the pride of Little Rock, Ark., on the
musical map—at least the
alternative one.

Producer (and Arkansas native)
Jim Dickinson “brings out people’s
eccentricities and personalities,”
says Maxwell, who reveres
Dickinson’s work on the Big Star
album “3rd” and the Replacements’
“Pleased To Meet Me.”

Maxwell, guitarist D.W. Jukes,
drummer Jud Martindale, and
bassist Brent Adam are on their
first national tour, playing tunes
from “Paw Paw Patch” and such
hard, complex new songs as
“Dorene” and ‘“Water Tower.”

In 1988, predecessor band Jubilee
Dive got noticed by CMJ, and in
1989, after Adam joined and the
Gunbunnies officially formed, they
created a major buzz at South By
Southwest in Austin, Texas, landing
a spot on an RCA compilation of the
country’s best unsigned bands.

Now the Gunbunnies are crafting
skewed, accessible, and
determinedly original music. Singles
like “Stranded” and the wry
“Drinking Days” are aimed at the
alternative charts and should cross
over. CARLO WOLFF
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Studios See Pitfall in Use Of DAT

Some Clients Get Tapes, Ignore Bills

B BY SUSAN NUNZIATA

NEW YORK—As DAT’s use in the
recording studio becomes more
widespread, master tapes are los-
ing weight as collateral.

Traditionally, studios have with-
held delivery of master tapes until
the client’s bill is paid in full. How-
ever, clients frequently request
DAT copies of a project and, be-
cause of the master-quality digital
recording DAT offers, are actually
leaving the studio with a master
copy of the final mixes.

This new wrinkle has compound-
ed the payment problems that of-
ten hound studios. “It’s opened up
a whole other avenue of ways for
the game to be played or taken ad-
vantage of,”’ says Jim Dolan, own-
er of Chicago’s Streeterville Stu-
dios. “You're putting more power
in what that person’s walking out
of the studio with.”

The DAT copy of the mix can be
delivered to a mastering house,
finishing touches can be complet-
ed, the record can move on to pro-
duction and be on the streets with

NEW PRODUCTS & SERVIGES

TIGHT SWIRE: The Swire Magnetics division of Swire Pacific Holdings
Inc. will market and distribute audiocassette shells manufactured at Ola-
mon Industries’ facilities in Old Towne, Maine. Olamon previously distribut-
ed all of its products through and under the name of Shape Inc. Swire will
provide distribution services similar to those previously provided by Shape,
which ended its relationship with the plant this spring. The Olamon facility
was established in 1985 and is located on the Penobscot Indian Reservation.
Swire has also appointed SHAR-V Imports Ltd. as exclusive distributor for
its V-0 and C-0 shells to the Canadian market. Contact Swire: 704-597-7145.

KURZWEIL ACQUIRED: Kurzweil Music Systems Inc. was acquired by
Young Chang Akki Co. Ltd. for $5.7 million. Under the agreement, the
South Korea-based Young Chang will have exclusive rights to Kurzweil’s
technology and distribution, and will manufacture and market products us-
ing Kurzweil technology under the Kurzweil name. According to Young
Chang’s president, S.E. Nam, the company plans to aggressively develop
new products and expand into other areas of MI and into the field of sound
reinforcement. Contact Young Chang: 213-471-6170.

NEVER SAY DIE: APRS, the professional recording association, has taken
over DIE (Digital Information Exchange), one of the industry’s showecases
for new recording technologies and techniques. DIE formerly fell under the
sponsorship of manufacturer Sony Broadcast & Communications and dis-
tributor HHB Communications. The 1990 DIE, co-sponsored by publisher
International Thomson, will be held Oct. 30-Nov. 1. Contact APRS: 0923-
772-907.

HHB WINS ITN CONTRACT: HHB Communications will design and install
audio and video facilities at ITN’s future headquarters in Grays Inn Road,
U.K. HHB has allocated 1,500 square feet within its premises for system con-
struction, assembly, and quality control work associated with the project,
which is due for completion by the end of 1990. HHB'’s project team, led by
Brian Binding and Sean Meehan, reports directly to ITN. The project de-
mands custom design and hardware configurations, and will include the inte-
gration and installation of two Sound State Logic SL 5000 Series consoles.
Contact HHB: 081-960-2144.

FOCUSR]TE DEMONSTRATED its 72-input, 32-buss Studio Console Sys-
tem at Metropolis Studios in London, and presented a 72-input console at its
booth during the APRS show, June 6-8. Metropolis has taken delivery of one
of the first units off the production line. Contact Focusrite: 708-653-4544.

SOLID STATE DEMO: Solid State Logic demonstrated its Screensound
fully integrated audio-for-video editing suite for video and film postprodue-
tion at the APRS. A training video for the system has also been introduced.
The company also presented its SL 4000 G Series studio system, SL 5000 M
Series audio production system, G Series studio computer, and Total Recall
computer system. Contact: 0865-842-300.

IC SHARP: Sharp Microelectronics Technology Inc. opened a new inte-
grated circuit (IC) facility in Camas, Wash. The company will design static
random access memories (SRAMs), first-in first-out memories (FIFOs), and
digital signal processing (DSP) products for the U.S. market, and provide
test support for wafers produced in Japan. Contact: 206-834-8724.

WORK IN PROGRESS: Billboard’s 1991 International Recording Equip-
ment And Studio Directory is being prepared for release in September. The
directory will make its debut at the Audio Engineering Society Convention
in Los Angeles, Sept. 21-25. Contact: 212-536-5025.

SONY GOODWILL: Sony Magnetic Products, sponsor of the 1990 Good-
will Games, will supply videotape to Turner Broadcasting System, host
broadcaster of the games. To be held July 20-Aug. 5 in Seattle, the games will
bring together 2,500 athletes from 50 countries for competition in 21 sports.
Sony is one of 12 sponsors of the games. Contact Sony: 212-418-9427.

the studio remaining unpaid.

Already accustomed to a long
wait on payments, studio owners
now face a new realm of nonpay-
ment potential thanks to DAT.

Panasonic is making Serial Copy
Management System (SCMS)—the
copy protection system proposed
for consumer DAT decks—avail-
able on its pro DAT players. Most
studio owners, however, are not
receptive to the idea of any sort of
copy protection. Rather, they say
the solution lies in adjusting busi-
ness practices.

“DAT is a very dangerous situa-
tion and you have to be careful
with it,”” says Bob Walters, owner
of the Power Station, New York.
“The idea of handling DAT cor-
rectly is the way you communicate
with your client. The client that
you deal with sometimes is not the
client that’s paying you, and that’s

(Continued on page 43)

perspective during a tour of EMI’s Abbey Road Studios, London. In the two-hour
visit prompted by a personal interest in music, Thatcher saw all three main
studio rooms. She stopped in Studio 3's control room, where producer Alan
Shacklock, seated, left, was working on the soundtrack to “Buddy’'s Song,"” an
upcoming Roger Daltrey film. Her entourage, standing, from left, includes Jim
Fifield, president and CEQ, EMI Music Worldwide; Philip Rowley, executive VP,
EM!; Ken Townsend, Abbey Road GM; and Richard Burkett, managing director

operations, international.

NEW YORK

THE 4 DUDES tracked a debut proj-
ect for Atomic Records in 39th
Street Recording. David Bowler,
Howard Bowler, and John Morales
produced, with Lenny DeRose at the
board. Edward Douglas assisted.
A&M artist Denise Lopez recorded a
ballad with producers Billy Biddle
and Morales. DeRose engineered;
Douglas assisted. Atco-artist Ms. Ad-
venture was in recording the single
“Romancer’” with producer Andy
Panda. Douglas engineered, assisted
by Steve Sonnen.

Engineer/producer Shane “The
Doctor” Faber co-produced “Turtle
Power,” the rap theme song from the
“Teenage Mutant Ninja Turtles”
movie, by Partners In Kryme (on
SBK), at Calliope. The cut was
mixed on the Solid State Logic in
Quad’s penthouse.

At Chung King’s House of Metal
and Marathon, Faber mixed the de-
but album for female Elektra rapper
Shazzy. Dante Ross, John Gamble,
and Gee Dajani produced. Tracking
was done at Calliope’s Penthouse A.

At Brooklyn’s Sty In The Sky stu-
dio, rappers Les Baby Love & the
Baddest Of The Bad Posse complet-
ed a five-cut mini-album titled
“Straight Outta Hip-Hop.” Lead rap-
per Les Baby Love produced, with
Josh Silver at the board. The project
includes a bonus remix of ‘“Take
Notes.” Rap duo Joint Chiefs Of
Staff helped out on vocals on the tune
“Les Is Gettin’ It On.”

Baby Monster had Elliot Sharp in
Studio B tracking overdubs and
mixes on Carbon’s latest release for
Enemy Records. The album, titled
“Datacide,” includes David Clinton
on drums, Samm Bennett on percus-
sion and samples, Zeena Parkins on
“slab” and harp, and Sharp on guitar
and sax. Gil Abarbanel and Steve
McAllister engineered, with Bryce
Goggin mixing.

At I.N.S. Recording, Sex & the
Single Girl completed the single “All
I Want To Do Is Dance” for Music
For Money Records. Eric Kupper

AUDIO TRACK

produced, with Dan Sheehan and
Mike Ffrench at the board for basic
tracks. Sheehan mixed.

Producer/writer/musician Howie
Morrel worked on tracks at Unique
for guitarist Randy Roos, with guest
musicians Bill Evans on sax, Peter
Erskins on drums, Mino Cinelu on
percussion, Victor Bailey on bass,
and Steve Khan on guitar. Malcolm
Pollack and Gary Wright engi-
neered and mixed. Dolby SR was
used on the project.

LOS ANGELES

A&M RECORDS ACT del Amitri
was in Summa’s Studio A tracking
with producer/engineer Mike Ship-
ley. Scott Blockland assisted. WEA
International’s Anzac Day was in
Studio B cutting with producer/en-
gineer Joe Chicarelli. Kyle Bess as-
sisted.

Van Morrison, Chick Corea, Her-
bie Hancock, and a variety of others
stopped in Devonshire to record a
jam session for Showtime’s new
“Coast To Coast” series. Ken Urlich
produced.

CBS group REO Speedwagon
worked on overdubs and mixes in
Encore Studios’ A room. Tom Lord-
Alge co-produced and engineered.
Steve Gallagher assisted. Producer
Tena Clark mixed tracks on Angela
Bofill for Capitol. Barney Perkins
was at the controls, assisted by Mil-
ton Chan. Clark also mixed tracks on
MCA artist Demetrius. Perkins and
Chan were at the board.

Recent action at the Rock House
included Larry Robinson remixing
Randy Jackson’s new single for
A&M. Fred Howard engineered,
with Scott Symann assisting.

Producer Trevor Horn was in
Sunset Sound Factory working on
music for the soundtrack to Para-
mount Pictures’ new “Days Of
Thunder” movie. Al Clay engineered,
assisted by Tom Nellen. Canadian
group Glass Tiger worked on an up-
coming record with producer Tom
Werman. Eddie Delena engineered,

assisted by Neal Avron. Crowded
House completed overdubs on its
third project for Capitol with produc-
er Mitchell Froom and engineer
Tchad Blake. Brian Soucy and Mike
Piersante assisted.

At CMS Digital, Robert Vosgien
mastered releases by the following
acts: Dave Weckl, John Patitucci,
and Chick Corea (all on GRP Rec-
ords); the Riverdogs on CBS; and the
Masters Of Reality on Delicious Vi-
nyl.

Sherman Hemsley was in D.M.O.
Productions recording vocals for a
movie soundtrack. Howard
McCrarry produced, with Gary
McLaughlin at the board. Kim Car-
nes stopped in to do a radio interview
with J.J. Jackson for Ossum Pos-
sum Records.

NASHVILLE

KENTUCKY COUNTRY WAS in
the Sound Emporium tracking an al-
bum project for Hallmark Records.
Tommy Martin produced, with Mike
Poston at the board. Linell was sec-
ond. Albertina Walker overdubbed
an album project for Benson with
producer Sanchez Harley. Neil Wil-
burn was at the board, assisted by
Linell.

Bob Seger was in Digital tracking
for his Capitol album with producer
Barry Beckett. Justin Neibank engi-
neered, assisted by John Hurley.
Vern Gosdin did vocals for CBS with
producer Steve Taylor. Mike Psanos
engineered. Randy Meisner worked
on tracks for Bench Records with
Reggie Fisher producing. Mike
Klute engineered, assisted by Hur-
ley.

Storm Seymour was in Reflec-
tions Studio working on an album
for F&L Records. Bobby Fisher and
Joe Bob Barnhill produced, with
Ronnie Light at the board. The
project is slated for release this fall.

All material for the Audio Track
column should be sent to Debbie
Holley, Billboard, Fifth Floor, 49
Music Square W, Nashville, Tenn.
37203,
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STUDIOACTION

PRODUCTION CREDITS FOR BILLBOARD’S NO. | SINGLES (WEEK ENDING JUNE 23, 1990)

| _CATEGORY | HOT 100 | BLACK COUNTRY | ALBUM ROCK RAP
| TITLE IT MUST HAVE U CAN'T TOUCH LOVE WITHOUT ‘ CRADLE OF LOVE AMERIKKKA’S
Artist/ BEEN LOVE THIS AN END, AMEN Billy 1dol/ MOST WANTED
|Producer Roxette/ \ M.C. Hammer/ George Strait/ K. Forsey ice Cube/
‘ (Labet) C. Ofwerman M.C. Hammer ). Bowen;G. Strait (Chrysalis) Various
, (EM1) (Capitol) | (MCA) (Priority)
r bt H U
i | RECORDING | AUDIOSWEDEN; | BUST-IT MOBILE | EMERALD | CONWAY;0ASIS | GREENE STREET |
| STUDIO(S) EMI STUDIOS STUDIO BUS Tom Perry;Russ Tommy Vicari | Nick Sansano;
Engineer(s) (STOCKHOLM) James Earley; Martin; | Chris Shaw;Dan |
Alar Felton Pilate Tim Kish;Julian | Wood {
| Suurna;Anders | King ‘
| Herrlin | l
e ]
| RECORDING SSL 4000-E Series Ramsa TR-820B SSL 4064-E Series Neve VR; | Trident TSM ‘
‘ CONSOLE(S) | SSL 4000-E Series | i
= = e e . ——
MULTITRACK | Studer A-800 Tascam MSR 24 Mitsubishi X-850 Mitsubishi X-880; | Studer A-800 \
| |
RECORDER(S) | Sony 3324 | |
— e — — | —
\ MASTER TAPE | 3M;Ampex 456 Ampex 456 Ampex 467 | Ampex 467 i Ampex 456 !
| MIXDOWN CONWAY | BUST-IT MOBILE | SOUNDSTAGE 1 CONWAY : GREENE STREET
|STUDlO(S) Humberto Gatica STUDIO BUS Tom Perry;Russ i Tommy Vicari | Nick Sansano,
Engineer(s) James Early; Martin I Chris Shaw;Dan
Felton Pilate Tim Kish;Julian Wood
i | | King |
[ — — — o +— —_— —_— e — - ——
‘ [CONSOLE(S) Neve VR Ramsa TR-820B SSL 4000-E Series l Neve VR |T Amek APC-1000
| MULTITRACK/ Mitsubishi X-880; Tascam MSR 24 Mitsubishi X-850; | Mitsubishi X-880; Studer A-800;
‘ 2-TRACK Mitsibishi X-86HS | Studer A-80 RC Mitsubishi X-86HS | Studer A-820
‘ RECORDER(S) | l [
_ ._41 . - ————— —_— — . — —_— SES—
MASTER TAPE | Ampex 467 Ampex 456 E Ampex 467 | Ampex 467 1L Ampex 456
|
MASTERING | STERLING FANTASY ’ MASTERFONICS | BERNIE | MASTERDISK
HOUSE | George Marino George Horn | Glenn Meadows GRUNDMAN | Howie Weinberg
Engineer \ | Bernie Grundman
e T — e - S __.+_ —
‘ PRIMARY CD Capitol-EMI Music | Capitol-EMI Music DADC Capitol-EMI Music | Capitol-EMI Music )
REPLICATOR ]
‘ (ALBUM) , l
=———= s — = - — — ——, -
PRIMARY TAPE | Capitol-EMI Music Capitol-EM!t Music MCA Capitol-EMI Music Capitol-EMI Music
‘ DUPLICATOR \ Manufacturing |
(ALBUM) |
] e L . | R e
PRIMARY Various | various Agfa 649 | Various Various
| | DUPLICATION | ] l
TAPE ! ‘ [
I I 1 = 4 8 J_ = i .

©Copyright 1990. Biliboard. No part of this publication may be reproduced without the prior written permission of the publisher. Hot 100, Black &
Country appear in this feature each time; Album Rock, Modern Rock, Rap, Adult Contemporary & Dance appear in rotation.

formerly the Record Plant Studios

7| CREATING THE LEGACY
| \JJe’2 EoR THE MUSIC OF TODAY

Neve
Studer . Sony Digital

321 W. 44th STREET o NEW YORK, N.Y. 10036 (212) 265-1843 o FAX 21&265-3787
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STUDIO DAT MASTERS

(Continued from page 47)

where the problem comes in.”

Walters says the solution is to
carefully communicate with a cli-
ent and obtain written permission
from record companies to release
DAT copies only to certain people
involved in a project.

Other studios are also enacting
more stringent controls on dis-
pensing DAT copies, and now
spend more time ironing out this
issue well in advance of a project’s
start date.

“It definitely makes more labo-
rious the business side of associa-
tion with a client,” says Dolan. “It
forces you, as a studio, to take as
much of that into consideration on
the front side so you’re not dealing
with it over the console.”

Murray Allen, owner of Chica-
go’s Universal Studios, confirms
that DAT copies have, at times,
shown up at mastering houses be-
fore the clients paid their bills at
Universal.

Eventually, the studio got its
money, but “it can be a serious
problem,” says Allen.

At Sound On Sound in New
York, a company using the facility
to work on a commercial left with
DAT masters of the project and
was never heard from again.

“As much as there is trust in
this business, you have to screen
the people you work with as much
as possible,” says David Amlen,
owner of Sound On Sound. “In ef-
fect, you're putting your trust into
these people; you're assuming that
your good faith will be reciprocat-
ed by their good faith.”

Dealing with DAT can also puta
strain on business relationships.
“More and more clients want DAT
instead of cassettes, and they get
angry if you don’t give it to them,”
says Kevin Mills, owner of Larra-
bee Sound Studios, Los Angeles.

An increase in all-in deals—
whereby a record producer is giv-
en a fixed amount of money up
front by a record company to com-
plete a project—have further com-
plicated business, says Mills.

Two years ago, all-in deals ac-
counted for 10%-20% of the proj-
ects brought into a studio; now
they are closer to 50%, he says.
“I've not been releasing DATs on
things like all-in deals where 1
haven't been paid yet,” says Mills.

The decision to give a DAT copy
of a mix to a client comes down to
making a judgment call, say studio
owners.

“There are certain clients we’ll
give DATSs to but there's always a
group of clients that studios have
to beware of.” says Allen. “Unless
you really know your client, don't
let him make a DAT copy; give him
[an analog] cassette.”

The consensus among studios is
that, when working with a record
company purchase order for a
fixed amount, do not exceed that
amount; individuals without a pur-
chase order from a label should be
asked for cash up front.

Studios that accept a variety of
independent labels, start-up acts,
and production companies are
most at risk. But by exercising
caution and adjusting business
practices, most studio owners
agree the problem can be solved.

Many of today's top significant improvement in
recording artists, Grammy audio cassette design in 20
Winners and leading music years. Here's how it works.
producers won't accept just The bridge aligns the tape
any clear cassette, but perpendicular to the heads,
demacnd their recordings be providing maximum, uniform
made ori the SHAPE® Mark 10.™ tape-to-head contact,

We've got something extremely accurate fracking
nobody else has, the patentec and an audible increase in
bridge insert, the most performance that maintains

Ask about our new audio cassetie!

SHAPE INC

P.O. Box 366
Biddeford, ME 04005
(207) 232-615&

FAX: (207) 283-9130

US Paterits RE 32,447, D 280.815

the quality of sound as
recorded in the studio.

SHAPE is the leading
independent manufacturer of
audio cassettes in the USA, and
we're proud of the reputation
we've earned for our
commitrment fo quality,
innovation and excellence in
the audic industry.

7 =
] \E —B
NMade in USA
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The Accent Is
On The Music
At 5th IMMGC

AMSTERDAM~—It was four days of
music, meetings, speeches, semi-
nars, and more music when the
fifth annual International Music &
Media Conference convened here
May 27-30. The conference drew top
music, radio, and TV industry pro-
fessionals from throughout the U.S.
and Europe, including a sizable
contingent from Eastern Europe
and the Soviet Union. (Photos:
Chris Van De Vooren)

Thea Roos, president of BPI
Cammunications Europe and founder .
of the IMMC, greets Miles Copeland, I
chairman of |.R.S. Records, who
presented such |.R.S. acts as Jan
Akkerman and Pangaea’s Kennedy
Rose at IMMC.

Brian Diamond, left, director of
programming, MTV Europe, with
Bernard Batzen, manager of Virgin- Ai Teller, center, chairman of MCA
France act Mano Negra. Records and an IMMC keynoter,
- ————huddles with MCA executives Tony
Powell, left, managing director of MCA
Records in London, and Stuart
Watson, VP of MCA Records
International.

Tamara Chant, marketing director of
“‘Rock Over London,” almost gets a
smile out of Jeff Pollack, chairman of
the Pollack Media Group.

Virgin act the Senators with Chris
Griffin, right, GM of Virgin
International.

Tony Hollingsworth, managing director
of Tribute Productions, with
participants in his panel, “A World Full
Of Eastern Promise.” Pictured, from
left, are Ulf Drechsel, producer, DT64,
East Germany; Armen Oganesyan,
Radio Moscow; Hollingsworth;
translator Jelena Hoegen; and Vadim
Yurchenkov, Billboard’s Soviet
correspondent.

N " " Peter Kirsten, left, president of Global
The subject is radio as Susan Dingethal, left, Eastern division manager of Musikverlag, West Germany, meets
Arbitron, and Lynn Anderson, president/GM KlIS-FM Los Angeles, chat with with John Brands, director, MCA
Lutz Ackermann of NDR2 West Germany. Lusic, Holland.

MCA Records artist Jill Sobule serves
up a tasty lunchtime performance.
She was one of the many budding
stars showcased at IMMC.

Mike Hennessey, center, Billboard’s
chief European correspondent and
moderator of the “Entertaining
Visions” panel, gathers panel
members, from left, Monti Lueftner
vice chairman, Bertelsmann Music
Group; Dag Haeggqvist, co-owner,
Sonet Media Group; Tom Freston,
chairman/CEQ, MTV Networks; and
Steve Crane, president. Emmis
Broadcasting Corp.

In a special IMMC remote booth,
LaToya Jackson is interviewed by
Wim Rigter of VARA Holland.

Steve Saltzman, managing director of
“Rock Over London,” brings a touch
of Opran Winfrey to the radio panel he
co-moderated with Music & Media
senior editor Machgiel Bakker.

-
=
)
=

D

Music & Media sales executive Suzanne Meltzer, center, entertains Daniel
Goldschmidt, left, GM, Vogue France; and J2an Davoust, president, Warner/
Chappell Music France.
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BILLBOARD'S 95th: A
CELEBRATION OF TALENT ...
AND FOOD FOR THOUGHT

By JOHN BABCOCK JR.
Publisher, BILLBOARD MAGAZINE

very issue of Billboard requires the

dedicated work of over 120 people.
To all of us on staff it often seems an awe-
some responsibility, caring for one of the
oldest trade papers in the world. Thank-
fully, she rarely shows her age, because
every week she’s reborn, and she has
200,000 people who take her in every
week. They are her real caretakers. When
she's feeling fine they let us know, and
when she's ailing (even if it's an ingrown
toenail) they let us know. You can bank
on it.

If you are reading this, you are her
caretaker and together we owe you our
thanks—on this, Billboard’'s 95th birth-
day. No question she’ll make it to 100
(where do we hold a celebration for
200,000 people?), and no doubt she’ll
thrive for another 100 to boot if we can
keep the earth alive.

On this birthday it is appropriate that
we publish a special, special issue. One
that not only celebrates her lifeblood—
the talent that will keep the music playing
and selling through the '90s—but that
also provides the industry with a road
map for the future.

It would have been simple hubris if our
staff attempted this project alone. We are
good reporters, smart analysts, and the
best researchers, but we are not bringing
talent to market. So we went to the top—
to the executives of the companies that
are, and will be, developing and sustain-
ing the musical talent of the next decade.
We asked them to give us their thoughts
on where their companies would be fo-
cusing their resources in the '90s and
why?

The results are here, and if I'm not mis-
taken, the lady, she's smiling from head
to foot. See how she shines.

There's a heck of a lot of food for
thought here—and throughout the book,
as many of our columnists and reporters
have offered thoughts of their own and
their regular industry contacts on the

same subject.

In a way it's strange to think that Bill-
board would choose to focus a special is-
sue on talent, because every issue of Bill-

We went to the top—to the

executives of the
companies that are, and will be,
developing and sustaining the
musical talent of the next
decade. We asked them to give
us their thoughts on where
their companies would be
focusing their resources in the
'90s and why?

board is always focused on talent. With
one third of every issue devoted to charts
and each artist’s rightful place on them,
and at least one third devoted to concert
and record reviews, interviews and talent
specials it's clear that, more than any-
thing, Billboard is about talent. Generally
that coverage is pretty focused on now
and the next half year. This special issue
succeeds only if we have been able to
take you into the more distant future. |
hope you agree that it does.

| cannot end without a special word of
thanks from her and all the staff to our
contributors. You have our collective
gratitude for making this 95th anniversa-
ry issue very special.

Music makes the world go round and
music will help us save the world from it-
self.

A Billboard Spotlight
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One of the most unforgettable bands of the
80's returns with one of the best albums of
the 90’s. “Pillow Lips” features the slow-
grooving single “Life’s Rich Tapestry,” the

zolden-throated Ber-
nard Fowler—have
put down some of
ihe nastiest, most

NINE INCH NAILS

The L.A. Times called NIN “as exhilarating-—and
as dangeruus—as new music gets” Skinned...

Shredded...Singed
...it seethes with
rhythmic fury and
savage angst. Ex-
perience NIN-—-on
tour throughout the
summer.

Adrian Sherwood and his funky-fresh
crew—Kpeith LeBlang (dmms), Dong Wim-

bish (bass), Skip McDonald {(guitar) and

righteous grooves
on the planet on
their new album
“Friendly As A Hand
Grenade™

TVT does not sup-
port the RIAA indus-
try warning label
and has proposed
this alternative sticker
as a response. Join us
in defending unfet-
tered free speech for
all recording artists
for more info call
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Hook-filled melodies and
wicked humor made THE
RUBIES' first LP a favorite.
Now thev follow with “See
The Money In My Smile"™:
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TVT: 212.929.0570. raucous, guitar-driven cele-
bration of young love and the
unexpected twist of the knife.
Catch these hell-bound

rockers live on tour through

TACKHEAD August

hip-hap “Beantiful People” and a special
new version of the classic “I Melt With
You” North American tour begins July 6.

PLAYING NEW MUSIC DOESN'T HAVE T0 BE THIS PAINFUL.

NEW MUSIC.
NO PAINFUL SIDE-EFFECTS.

Get to know PETER
KOPPES, a founding
member and lead
guitarist of THE
CHURCH, one on
one. “From The
Well” is a superb solo

THE CONNELLS

Lush guitars, swirling harmonies and wrap-around
melodies. .. The Connells’ unique sound has topped
. the national alter-
native charts with
thwir classic “Boylan

¥ilad

THREE MERRY WIDOWS

Three Merry Widows—Four
musicians from St. Louis:
One throaty siren from Texas:
They live together in Boston.
They play music from some-
where between Camelot,
Haight-Ashbury and the
Moons of Jupiter. Lock for
them this fall.

Heights” and "Fun &
Gaomes” albums. In
the studio now with
producer Hugh Jones
— look for the new
LF and a national
tour this Fall.

TVT RECORDS, 59 WEST 19TH STREET. NY NY 10011, TEL. 212.929.0570 FAX 212.929.3245

[WE ARE GOING TO EAT YOU

Sink your teeth into “Everywhen”—deli-
cious music from one of London's tastiest
young rock bands. WAGTEY's meaty gui-
tars and Julie Sorrell's transcending vocals
will have you clamoring for more.

album—intimate,
personal and haunt-
ingly beautiful

THE SAMPLES

The Samples’ compelling
music ranges from melodic,
guitar-driven rock to high-
intensity percussive reggae,
all enveloping intriguing.
socially-conscious lyrics.
Look for their debut album in
August.



" BILLBOARD COVERS TALENT:

A YEAR-BY-YEAR REVIEW

Compiled by THOM DUFFY, Talent Editor

he first artists covered in Billboard, after its

debut in 1894, were those who painted the
advertising posters which gave the magazine
its name. One early column was called “Knights
Of The Brush.”

It was not long, however, before Billboard
widened its focus to the entertainment world—
fairs, circuses, vaudeville, theater—whose
messages were carried on billboards and post-
ers at the turn of the century.

In 1894, the magazine reported on “an at-
tack of violent morality” in Atlanta where local
parsons were preaching against burlesque
shows. In 1910, the latest output from Irving
Berlin, “the infant prodigy in lyric writing,”” was
reported. Months after war broke out in 1914,
the magazine duly noted the sale of publishing
rights to ‘It's A Long, Long Way To Tipperary.”

The business ventures of performers were of
early interest. A 1920 story noted how band
leader Arthur Pryor planned to build “a verita-
ble fairyland of pleasure” on a waterfront pier
in his hometown of Asbury Park, N.Y. By the
1930s, the theater and vaudeville scene in
New York got thorough coverage. “Ethel Mer-
man is endowed with splendid pipes and
biessed with plenty pulchritude,” a reviewer
wrote.

The difficulties performers faced during war-
time were again acknowledged in reports of the
1940s, such as a 1943 story on the problems
entertainers encountered proving to draft
boards they were engaged in “essential indus-
try.”

With the end of World War |l, the American
economy boomed—and with it, live entertain-
ment and the burgeoning recording industry.
Year-by-year, Billboard was there.

1945—"Individually, [Woody] Herman's
musicians are the best in the swing swirl,” says
a review of Herman's big band at the Para-
mount Theater in New York.

1946—"Dinah Shore: Is there anything fin-
er? Polls and record sales answer no.”

1947—"Harry James, his trumpet to the
fore, with fiddles flooding the background,
blows it soulfully and expressively for [new Co-
lumbia single] ‘Stella By Starlight.””’

1948—"Miami Roundup: Big Names Click.
Almost Every Club Boasts Starry Show,” says a
nightclub report on resort activities of George
Jessel, Sophie Tucker, Milton Berle and others.

1949—"Latunester Desi Arnaz was inked to
a Decca recording pact this week with the ork-
ster skedded to wax eight Latin-American tunes
within the next several weeks.”

1950—"The story of how the Communist
Party sought to exploit a typical liberal minded
artist and how that artist resolved to resist
Communism was dramatically unfolded here
by Josh White, popular Negro folk singer.”

1951—"Mitch Miller, Columbia Records
pop A&R chief, left by plane for the Coast Fri-
day to supervise Frankie Laine’s first recording
for the label.”

1952—"This rhythm opus jumps from start
to finish,” says a review of ‘‘Caldonia’” by
Chuck Willis.

1953—"Julius LaRosa played to about
8,000 persons in his two-night appearance at
the Hampton Beach [Va.] Casino here, [called]
the hottest male singer since Rudy Vallee.”

1954—"A potent new character who can
sock over a tune for either the country or R&B
markets,” says a review of Elvis Presley’s first
single, ‘‘Blue Moon Of Kentucky.”

1955—"0One of the more interesting talent
developments of the last year has been the
emergence of the Negro as a pop artist in the
disk field. The trend is allied to the great expan-
sion of rhythm & blues and [its] influence on

the pop music business.”

1956—James Brown and the Famous
Flames “let off plenty of steam” with “‘a dynam-
ic, religious fervor [that] runs through the
pleading solo here,” says a review of Brown's
first single, “Please, Please, Please.”

1957—Billboard bestows a *Spotlight Re-
view" on “That'll Be The Day,” the debut disk
from the Crickets.

1958—After the Teddy Bears crack the
chart with “To Know Him Is To Love Him,” a
feature on the group reports that their 18-year-
old composer/arranger, Phil Spector, ‘‘is
studying to be a court reporter.”

1959—"The rock & roll package-show busi-

playing their first U.S. date of their current tour
at the Fillmore East, only managed to half fill
the hall.”

1969—"About 400,000 rock fans gave
peace a chance Aug. 15-18 and it worked.
Woodstock was a celebration of joy which
wiped out, at least temporarily, the persistent
feelings of meaning-
lessness that perme-

1976—At the Forum in Los Angeles, Chica-
go ‘‘comes off as nice guys who happen to
make a living playing music. [They are] smooth
without being slick, professional in the best
sense of the word.”

1977—A reviewer of Rod Stewart’s tour
says his show is “a mixture of rock and camp
that pointed out what
is the best and worst

ate our culture.”
1970—"'Elton

John's ‘Southern Com-
fort’ style of project
works perfectly,” says
a reviewer at John's
U.S. debut at the Trou-
badour in Los Angeles.
“The Uni artist sets
himself an emotional
level and remains
there during his hour
act.”

TEUAKY 1S, 1964 S  SEVENTIETH YEAR
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ness is picking up,” says a story on the GAC
Winter Show tour, featuring Bo Diddley, Clyde
McPhatter, the Coasters, Lloyd Price, and Little
Anthony and the Imperials.

1960—A news story in May reports that a
young Detroit songwriter and producer named
Berry Gordy, with a string of hits to his credit, is
starting his own record company.

1961—"The African saga ‘Wimmoney’ is ac-
corded an exciting new vocal treatment by the
group,” says a review of “A Lion Sleeps To-
night’’ by the To-
kens. ‘A powerful
side by the kids." =

1962—"The folk :
trio, Peter, Paul & 1
Mary, now appearing 1
at the Blue Angel in i
New York, was 1
]

1

]

1

i

signed to a [Warner
Bros.] term con-
tract.” An album re-
lease will “‘coincide
with their opening
next month at the
hungry i in San Fran-
cisco.”

196 3—"Meet The Beatles!"” trumpets a dou-
ble page ad. “Britain’s Beatlemania has spread
to America. Over 3,000,000 discs already sold
in England alone. So be prepared. Call your
Capitol sales rep today.”

1964—"London Records is preparing a gi-
ant promotion on behalf of the Rolling Stones,
[the] hot British group which has scored so
strongly in Britain with its smash single “Not
Fade Away.""’

1965—A review of “Eve Of Destruction” by
Barry McGuire notes the singer is a former
member of the New Christy Minstrels. “The
controversial message lyric aimed at teen-aged
thinking leaves a lot to be desired.”

1966—"A Detroit rouser with exceptional
instrumental backing should quickly [reach]
the No. 1 slot,” predicts a review of “You Can't
Hurry Love” by the Supremes.

1967—"The Jefferson Airplane landed in
Canada recently with the Grateful Dead aboard
and proved a big success for their hippie and
psuedo-hippie fans at free ‘We Love You’ con-
certs.”

1968—"Despite being highly touted, Traffic,
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This coupon is worth 79¢

on the purchase of two
45 RPM Mercury Records

To Mercury Dealers: Mercury's distribu-
tor will redeem this coupon from you pro
vided that you have redeemed it from the
conssmer on purchase of Mercury 45 rpm
records in accordance with the provisions
of this plan. This coupon is not valid in any
State where coupons redeemable in mer-
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in pop music today.”
1978—''The new
Paul McCartney and
Wings LP looks like the
strongest contender to
knock the BeeGees
‘Saturday Night Fever’
out of the No. 1 spot.
Since Jan. 1, Rod
Stewart, Billy Joel and
Eric Clapton have a all
tried and failed.”
1979—"David

Byrne of the Talking Heads holds a chocolate
LP given him by Sire Records for ‘the semi-
sweet taste of success of the LP “More Songs
About Buildings And Food” says a photo cap-
tion.

1980—*“Lennon's Death Galvanizes Trade:
Millions Are Mourning Ex-Beatle,” say head-
lines on stories the shooting of the former Beat-
le. “Orders For Disks Given Top Priority.”

1981—"Meet the hottest rock’n'roll band in
America,” shouts a double-page ad for REO
Speedwagon’s multi-platinum album “Hi Infi-
delity.”

1982—"Doobie Bros. Split; Solo Careers
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st suggested Irs!
not honar redemption through outside agen-
cies, brokers or others who are not bona
fide store-front retailers of Mercury rec-
ords. invoices showing your purchase of
sufficient stock to cover coupons presented
for redemption must be shown on request
This coupon is good only for records
specified. Cash value 1/20 of cent.

1971—"Composer John Denver
has finally come into his own with a su-

ahuut 83 yesre goo gad nowr on ted by Natosns? P
AY Jonmen gwexiderny of NWarttensgd compareg i 6 e H
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perb hit single and album,” says a re-
view of a Denver performance at the Bitter End
in New York. ‘““An over-all entertainer well-
equipped for the new soft sell of club perform-
ers.”

1972—"The North American tour of the
Rolling Stones will have a price ceiling of $6.50
on all tickets and will encompass several inno-
vations in booking, consumer protection, secu-
rity and staging. Opening acts will be Stevie
Wonder and Martha Reeves.”

1973—"Roberta Flack's new album ‘Killing
Me Softly,’ has achieved the biggest advance
order in the history of Altantic Records.”

1974—"Jazz Musicians Fusing Rock Into
Music For Wider Appeal,” says the headline of
a story on acts such as Blood, Sweat & Tears
and Chicago “building a bridge to popsville by
taking from jazz and flowering it with coats of
rock excitement.”

1975—"Members of the Grateful Dead rock
group are adding a new dimension to their rec-
ords and live appearances, through extensive
use of computerized, synthesizer sounds.”

Blamed,” is the headline on a story noting the
group’s evolution from “a hard rock sound to a
mainstream pop base.”

1983—"Corporate sponsorship of major
tours isn’t automatic yet but it's becoming
more commonplace. Latest tour tie-ins include
Canada Dry and Hall & Oates, Camel cigarettes
and Eric Clapton and Triumph and Converse
sneakers.”

1984—"Michael Jackson's single ‘Thriller
leaps to No. 7 in its second week on the charts,
becoming the seventh Top 10 hit from the al-
bum of the same name.”

1985—"Tina Turner is competition for ev-
eryone,”” says a story on Turner's Grammy
nominations in the pop, rock and R&B catego-
ries.

1986—"Russian rock acts are seeking offi-
cial backing to stage concerts at several sites in
Moscow to benefit victims of the Chernobyl nu-

(Continued on page W-45)
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The Innocence Mission

lusic doesn’t come from boardrooms and

meetings, it comes from bedrooms and
garages and home studios, from the hearts and
minds of the young at heart everywhere.

Great music doesn't come from a single per-
spective, it comes from creative people taking
chances and believing in themselves. In recent
months, A&M has participated in artist devel-
opment success stories from Seduction to del
Amitri, from Innocence Mission to Giant.

Here are perspectives of Bryan Huttenhower
and Alonzo Brown, two street-level A&R execu-
tives for A&M Records. Bryan works out of Los
Angeles, Alonzo out of New York.

Q: How do you look for bands?

Bryan: The most exciting things I've ever
heard are apart from the crowd. They don't
come out of showcases or rehearsal rooms.
They come from people who aren't trying to re-
create anything. It comes from tapes, from
managers, friends, people just seeing your
name on the back of album covers and sending
tapes.

Alonzo: It comes out of a lifestyle rather than
what is on the radio. It's black pop life—it's the
united colors of Benetton, it's Spike Lee, it's De

L s

del Amitri

La Soul and Living Colour. It's that it's so good
black that it transcends to a lot of other people.
Teenagers used to wear gold chains and high-
top sneakers. Now you see color, flavor, if you
would. I'm not necessarily looking for an “R&B
singer,” I'm looking for a person from the
street who can sing R&B.

Q: You're executives at a major record label,
but you're talking about the streets. How do
you personally connect—how does the street
mesh with you and how do you get to the
street?

Alonzo: There's this club way up in the Bronx
called The Castle, and they have a coat check
room and they have a gun check room. You
check your coat, and you check your gun, and
the guy is playing off-the-wall music, and it's
that music that’s influencing kids. | think the
breakthrough producer or musician is the per-

I

WHERE THE MUSIC COMES FROM ...
AND IS GOING

By BRYAN HUTTENHOWER, Director of A&R,
& ALONZO BROWN, Manager of A&R, A&M RECORDS

Bryan Huttenhower and Alonzo Brown

son that's experimental enough to try some-
thing totally off-the-wall and hope it hits. That's
the guy | wanna go with. You find these people
at places like The Castle.

Bryan: | try to be a part of the street as much
as possible. It's important to always take phone
calls from kids out there that are shoving tapes
in your face. You have to come
home from a club at 2 a.m.
smelling like cigarettes and al-
cohol. | don't think I could ever
put on a suit and a tie and just
take calls from big heavy-
weight managers; that doesn't
interest me. | find those bands
before those mangers find
them.

Q: Who are the superstars of
the next generation, and where
are they going to come from?

Alonzo: Superstars are still
going to come from the
streets. | think the street will
be the key to the success of
R&B acts as well as rap acts.
Street music was spawned out
of the fact that kids could not
afford guitars, they could not afford a drum
set. Bands are obsolete in the city because a
kid can go out and spend $300 on a drum ma-
chine and another $200 on a keyboard and
make a record in his house. These kids are in a
basement in Queens; these kids are in their
mother's house in Louisiana; that's where the
superstars are.

Q: Why is there a trend toward street music
after 20 years of corporations and attorneys
and managers? Why in 1990 are we seeing a
return to the street and kids, and clubs, and in-
dependent records?

Alonzo: One of things kids pick up on really
quickly is what is real and what is fake. Street
music relates directly to the fears and prob-
lems kids are experiencing. It's relating to teen-
age pregnancy, it's relating to drug abuse. Then
you think about so-called R&B music and you
realize it's not relating to anything. Kids are
tired of that. Rap music, on the other hand, is
television to teenagers. It points out what is go-
ing on in the world. It's like a white man turning
on CNN.

Bryan: | think kids are tired of turning on
MTV and seeing Bon Jovi, and seeing ail this
pat, hype, slick stuff. They're just sick of it—it's
similar to what happen in England in '77, when

RECORDS

the whole punk thing started. It's time for
something else, something a little more real,
more down to earth, less hairspray ... some-
thing that’s a little closer to who the audience
is.

Q: What do you do for a living?
Bryan: Find and acquire talent. Develop and

W
B E

Giant

work with bands at a very young stage in their
career, and help bring together the right ele-

ments for them to succeed ... embellish what

they're about. Have fun.

Q: Tell us about a project you've worked with
on A&M.

Bryan: Soundgarden came to us by way of

Faith Henschel at KCMU Seattle (now at Capi- .

tol) who sent in a tape completely unsolicited. It

was an amazing tape of all these Seattle bands, *

and Soundgarden was the one that stood out.
They were coming from left field with what they
were doing, and we just flipped. They felt it was
necessary to their development to do indepen-
dent records before they signed to a major la-
bel, so we allowed them to do that while trying
to sign them. Everything they did on their own
was key to where they are right now, and where
they're going to be. They marketed themselves,
they call the shots, they developed what we
now need to take to another level.

Alonzo: | want to talk about Intelligent Hood-
lum. | was at Marley Marl’s house, who is one of
the best hip-hop producers. There was this
tough-looking kid there, and Marley said, *‘Be-
fore you leave, | just want you to hear this kid's
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stuff,” so | sat down and listened to the first
track, it was called “Game Type.” It's the story
of this guy who likes this girl, and then she sees
somebody else. He says, | was gonna pull out
my gun,” but then he changes his mind. And |
said, what name are you gonna go by, and he
said Intelligent Hoodlum, and | said, “‘oh, first
he's a hoodlum, and then he's intelligent, and
his story just played out his entire concept.”
So, he already had his thing down, and | was
really impressed, and encouraged him to write
some more songs. He's a great writer, and he
just kept coming back with titles like “Arrest
The President,” “'Black And Proud.” | was really
hyped about it.

Bryan: It's really important when you find
bands who have a vision that encompasses ev-
erything from their music to their look to their
marketing and merchandising—those are the
bands that are going to succeed. You're not try-
ing to make something around them, it's there.

Q: What about someone you've just signed
and will be working with in the future?

Bryan: Bloc is a band that | had seen in club
three years ago and watched develop. | would
go to their shows and there was no manager so
I'd pay to get in. They're not a mainstream
band by any means. They're made up of a fe-
male singer and four great musicians and go
from the Talking Heads' *‘Remain In Light" gui-
tar jam things to Little Feat grooves. They're
going to be incredibly respected within the mu-
sician community in the same way Steely Dan
was.

Alonzo: | want to talk about this group I'm
signing out of Texas, which doesn’t have a
name. Their lyrical content speaks of things
that are going on throughout black life. They're
three brothers, 24, 25, 26, and they have a
whole band. They play live, and they have a 16-
track studio in their house, There’s also a band
called RIF which is gonna be rap. It's a combi-
nation of doo-wop and hip-hop, and it's a whole
concept. It's a throwback to the era when
young blacks were singing on a corner, going to
school, just discovering what it's all about. It's
really cool.

Q: Any comments on radio?

Bryan: When | sign a band, | don’t think about
radio. I'm not signing the band to have hit
songs and get on Pirate Radio—that's not what
gets me excited in a club.

Q: Are the bands that you sign and nuture
acts that are going to se ,000 records

o PSR P

Intelligent Hoodlum

and pave the way for the next guy that comes
along to sell 3 million, or are your bands going
to sell 3 mitlion records?

Bryan: I'm looking for my bands to sell mil-
lions, and | think you can do that without losing
your credibility. You could name bands, wheth-
er it's Metallica or R.E.M., that do that. [t may
not going to happen on the first record, but
that’s OK. I'd rather have an artist build than do
it overnight and have to come back on their
next record, because more often than not,
those records are disappointments. I'm more

(Continued on page W-45)
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Babylon A.D.

he tone and *'fever-pitch” that is Arista Rec-
ords’ yesterday, today and tomorrow is set
by the label’s undying true love for the very life-
line of the recording industry itself: The Music.
The powerful catalyst of its intensity is a fo-
cused collection of people who consistently
dedicate themselves to going that extra yard, a
frame of mind that will never be more essential
for our industry than in the coming decade.
The results of this dedication can be mea-
sured in sheer numbers, for in our first 15
years, Arista has amassed some 150 gold,
platinum, or multi-platinum albums, with a suc-
cess ratio and track record that is unique within
the business. Throwing something against the
wall ““to see if it sticks” has never been part of
the Arista way. Beyond the numbers, Arista’s
success and passion can be measured by the
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Urban Dance Squad

enormous diversity of artists who have entered
through the glass double doors at 6 West 57th
St. in midtown Manhattan. From the very begin-
ning, through the '80s, and now more than
ever, Arista has been and will always be home
to an incredibly wide range of unique styles
that span the spectrum of music.

in the beginning, it was all so uncomplicated.
In 1975, Arista’s roster was represented by
three artists: a Brooklyn-born singer, composer
and pianist who spent his time writing jingles
when he wasn't busy studying at the Julliard
College of Music; a Bronx girl who studied mu-
sic with Paul Simon and sang backup with Bette
Midler; and, a young pop rock group from Scot-
land. With the immediate and major successes
of Barry Manilow, Melissa Manchester and the
Bay City Rollers, Arista stood up straight on its
feet at an early age, and was recognized as the
sixth leading record company in the States af-
ter just one year of operation. The company
quickly became the viable alternative to the
large conglomerate labels. As we enter the '90s
and a new stage of growth, it is Arista’s contin-
uous search for that uniquely talented artist,

ENTERING A NEW STAGE OF GROWTH

By CLIVE DAVIS, President, ARISTA RECORDS

combined with a tradition of strong commit-
ment and genuine personal touch, that contin-
ues to make Arista the alternative for the fledg-
ling artist or the established artist. This
ideology, which has remained intact to this day,
has led to a long list of “true originals.” A poet
and a “‘rebel,” Patti Smith was one of the first.
Yet while she, like so many Arista artists, falls
into the category of those individuals who stick
to their guns, Patti was also able to reach “mu-
sic's accepted realm,” or mainstream if you
will. Whether one thinks of her 1978 “Easter”
album and a song called “Because The Night”
or her recent acclaimed "'Dream Of Life” collec-
tion and a song called “People Have The Pow-
er,” Patti Smith will always be synonymous with
making important, precedent-setting music.

Along with Smith, Arista has rocked in many
different directions from idiosyncratic, intelli-
gent and cerebral to just plain exciting. From
Lou Reed, Graham Parker, the Outlaws, the All-
man Brothers, the Kinks, Al Stewart and the
Alan Parsons Project to the Jeff Healey Band,
Eurythmics, Anderson, Bruford, Wakeman, &
Howe, the Church, and the Grateful Dead, Aris-
ta’s rock has made an indelible mark, creatively
and successfully. The Grateful Dead not only
represent the rock arena, but also exemplify
Arista’s ability to take an established artist to
new, higher plateaus of success.

Aretha Franklin, Dionne Warwick, Carly Si-
mon, Daryl Hall & John QOates, Eurythmics, and
shortly Jeffrey Osborne and Jennifer Holliday,
are examples of Arista's continuing star-mak-
ing machinery. Of course, Arista's most power-
ful inroads have been in the pop and R&B ave-
nues with artists like Manilow, Manchester, Eric
Carmen, Air Supply, Ray Parker Jr., Angela Bo-
fill, and Billy Ocean. They set the stage for
many of our company’s and industry’s biggest
stars of today, led by the history-making suc-
cess of Whitney Houston. Currently in the stu-
dio finishing up her much-anticipated third al-
bum, Whitney's first two releases have sold a
phenomenal 30 million copies worldwide. With
her first No. 1 smash hit, “Saving All My Love
For You,” Whitney would begin an all-time in-
dustry-setting string of seven consecutive No.
1 singles. It's her remarkable feats that have
set the stage for such platinum and multi-plati-
num Arista artists as Exposé, Taylor Dayne,
Kenny G, Milli Vanilli, and Lisa Stansfield.

with his own blend of pop, soul, and jazz,
Kenny G's inimitable saxophone stylings and
textures have made him the No. 1 instrumental
artist of the decade. His “Duotones,” *Silhou-
ette” and “Kenny G Live” albums have collec-
tively sold 7 million copies. Recent Grammy
winners in the *Best New Artist” category, Milli
vanilli have become an incredible story all their
own. “'Girl You Know It's True,” the duo’s debut
album, is now heading toward the 7 million

mark in sales.

As the '90s begin, the future of Arista Rec-
ords is well underway and in the hands of a di-
verse and talented group of new stars whose
impact is already being felt by everyone. Young
British white-soul sensation Lisa Stansfield
leads the way. From all indications, Lisa, whose
debut album *“Affection” is already platinum,
has only tipped the iceberg with a dynamic
voice that has excited the globe and will contin-
ue to do so throughout the decade and beyond.
There's really no telling what this gifted per-
former can do. Alan Jackson, the first signing
to our new Nashville division, has given us cred-
ibility from the start. He possesses a sincerity
that hearkens back to traditional country, yet
with a freshness that makes an everlasting im-
pact. The title track of his near gold “Here In
The Real World" debut album recently hit the
No. 1 spot on the country chart. In Babylon
A.D., Arista reaffirms its commitment to rock.
The early success of these Bay Area rockers is
living proof that the hard rock genre will take
its place alongside the success the label is hav-
ing with the innovative rock of the Church and
the Jeff Healey Band. The doors are now open
for our newer bands like thrash metal/southern
rockers Every Mother’'s Nightmare. The vocal
brilliance Kris McKay displays on her “What
Love Endures” debut album is evidence of a
truly special talent. Kris, along with fellow new-
comer Michelle Malone, are analagous to the
originality of a Patti Smith. Urban Dance Squad
have just begun to stun. Hailing from the Neth-
erlands, Urban Dance Squad's mix of metal,
rap, soul, and funk is something we've never
heard before. Their sound defies categorizing,
and it's likely to set a new tone for the '90s.

In addition to the Stansfields, Jacksons, Bab-
ylons, McKays, and Urban Dance Squads, Aris-
ta's sound travels in many different directions,
Nashville being one of them. Atlanta is another
one, with the historic agreement we've made
with superstar talents Antonio “L.A.” Reid and
Kenny “Babyface’” Edmonds. La'Face Records
will help thrust Arista R&B into the limelight in
the '90s. But, whatever the style of direction
might be, Arista’s single most important criteri-
on will remain unchanged: To keep our ears
open and our ears fresh.

As far as the industry is concerned, the busi-
ness of music has the potential to enter a most
explosive period. With that comes new equa-
tions to solve, new questions to be answered.
There are issues and concerns we need to real-
ly leave alone and there are other circum-
stances that require our close examination.

The music community must continue its in-
volvement in important causes. When it's mat-
tered, musicians have been there. To fight fam-
ine in Africa, to protest against political
oppression, to help our planet, to care for the

homeless, to help American farmers, to shut
down a war. Right now, there’s no crusade that
needs that type of involvement and attention
more than the battle against AIDS. We were
proud to do our part, raising money and con-
sciousness, with our recent ‘“That's What
Friends Are For” 15th anniversary concert and
telecast. As individuals and as an industry, we
have a lot more to do in this area in the coming
decade.

In terms of the music itself, the '90s will see
sounds come to our shores in increasingly in-
teresting forms and from increasingly interest-
ing places. The term “global music" will be a
very accurate description of the '90s. Non-En-
glish speaking Third World music will make a
strong impact on the American market.

In the new decade, home video will truly be
recognized and perceived by the public as the

Kris McKay

RN N

“third configuration” along with the cassette
and CD. Laserdisks with their laser graphics ca-
pability will take the third configuration to its
highest level of sales. There are some legiti-
mate concerns, though, with such an occur-
rence. With proliferation of video comes the
danger of accelerating an existing problem that
involves the increasingly prohibitive costs of
touring present on the record company side
and the consumer side. More and more, fans
can opt to buy a video package of their favorite
band and watch it in the comfort of their own
home, instead of going to a local venue to see
that band.

Another problem that we need to keep our
eyes on is one that has been with us for some
time. As long as technology is around to change
and improve the quality of home-taping (i.e.
DAT), we as an industry have to be concerned.
The artists, the songwriters . .. all of us work
very hard. Copyright protection is something
that needs to be of the highest concern. Al-
though we're heading in the right direction, the
age of DAT warrants our re-evaluation once
again. Itis vital that the musicians, songwriters,
labels, and hardware manufacturers continue
to cooperate on negotiating royalties and own-
ership.

Regarding the stickering of albums, it is nec-
essary to take a wait-and-see attitude with the
hope that the industry will be diligent about po-
licing itself—no easy task, but, does anybody
want to find out what the ramifications could be
if some of us don't foliow the recently agreed
upon stickering format? Of course, there's a
much bigger issue tied into it all. We should all
feel a certain fright by the many and varied
challenges to the First Amendment. We need to
take note of how carefully all walks of the enter-
tainment industry are being scrutinized. It's not
only music that's being examined, but books,
films, photo exhibitions, and on and on.

As a new decade begins, none of us know
what it will actually sound like. That will always
be the beauty of this industry. Arista will contin-
ue to challenge itself toward reaching bigger
goals in the new decade and finding those rare
artists who will represent a new decade.
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WHAT LOVE ENDURES, her critically
acclaimed debut album includes the lead
track “The Bigger The Tove.” Video and
special features now on VH-1.

“Not since Bonnie Raitt and Linda Ronstadt
first started to record has a new female

inferpreter released such an}‘mpresslve LP.”
-EAST cms‘r ROCKER

Produced by Barwy Beckett for
Beckett Productisns

EVERY MOTHER’S
N IGHTMARE

“A solid debut. Thgy’ll be mdung some big
noise in the months to come. They’ve got the
songs and the-balls te back

the wholé package up.”

-KKKK Rating

' KERRANG!

“A tasty slice of Southern Fried Metal”
-BILLBOARD

Their debut includes the hot metal track
“Walls Come Down.”

Produced by R. Hj Ball

MENTAL FLOSS FOR THE GLOBE, the debut
album from the most talked about new band.
Iincludes the lead track “No Kid.” Do not be
fooled by their name.

Hxs&

URBAN DANCE
SQUAD

“Are you ready for something? Their record
could be as easily filed in the pop and
hard rock bins. There’s a lot

go:ng on in the music.”

-ALBUM NETWORK

The debut of a genuine talent. Hfs self-titled
début ahum features the first single

01d Logk,” exploding out of the

box at both Pop and AOR.

Tracles Produced by iavnd Kershenbaum,
Jim Vallance, David Leonard

|

FOUR STORIES BUILDING
FOUNDATION

FOUN

THE COMMITMENT
GROWS INTO THE ’90S.

© 1990 Amsta Recerds. inc.. a Bertesmann Mus:c Sroup Company.
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Underneath What

n principle, the task was quite simple:

Take Atco Records into the '90s and re-
establish the company’s identity as a major
force with which to be reckoned in the mu-
sic industry.

Reactivating a label best known for its
classic music can be quite an undertaking.
We started off with an existing roster of AC/
DC, Sweet Sensation, YES, Bad Company,
and J.J. Fad. The next step was to discover
new talent to complement this.

1989 was basically a year of laying the
foundations. Yet, by early 1990, we had
seen our first top 10 across the board with
Michel'le’s *‘No More Lies’’; Enuff Z'Nuff's
album topping the 250,000 mark with sup-
port from album rock and top 40 radio, as
well as MTV; Sweet Sensation racing up the
charts with the title track from their second
album “‘Love Child"”; Boston-based signing
(and “‘critic’s choice") the Raindogs laying a
solid base on radio and on the road with
their debut set “Lost Souls’; and, last but
not least, the North American success of
Jive Bunny—a gold album, a single ap-
proaching platinum, and a Canadian Juno

Sweet Sensation

award speak for themselves.

Coming up, we'll see Atco releases from
Sweden's premier rock outfit Electric Boys;
Bad Company’s label debut; and 21 year-
old Tricia Leigh Fisher's entry into the pop/
dance market. Very much anticipated will
be AC/DC's return to Atco with their first
record in three years.

During the past year or so, the industry
has seen a lot of labels undergoing some
kind of reactivation or rejuvenation, either
with new logos, new executives or both. New
labels provide homes for new talent, but art-
ist development is very much the key to suc-
cess.

From day one, the intention was to estab-
lish Atco as the premier artist development
label. Although the term is often abused and
overused, artist development really is the
key to success. That is how the classic la-

/

BUILDING FOR THE FUTURE

By DEREK SCHULMAN, President, ATCO RECORDS

bels have developed—because they be-
lieved in a roster of acts that maybe didn't
happen overnight, but they were great and
did happen in time.

From the outset, the philosophy behind
launching the “new” Atco was to create, in
essence, a ‘“‘small, big label,” and that’s
something we're very much intent upon ad-
hering to. If a first track doesn’t get off the
ground or an act’s first record doesn’t, with
a longterm belief in that act, we'll stick in
there and break it. Naturally, we all hope for
blockbusters.

Selectivity in signing with a plan from A to
Z is our goal in further developing the ros-
ter. The proper way to do it is with a plan
four months to a year prior to releasing the
record and to then be looking ahead three
or four years to the next level. When you re-
lease 12 to 15 records a month
and have a limited amount of
{ people to work with, no matter
.| how good they are, talent will get
k| lost.

A release on Atco should sig-
:| nal something to look out for to
¥l the public and the industry.
From our point of view, aithough
we've developed a healthy roster
these past 15 months, there's a
kind of unwritten law that we
won't sign acts without a true be-
lief in them. That basically goes
back to the idea of creating a
“*small, big label.”

The idea of having a lot of rec-
ords and juggling a lot of priori-
ties is frightening. Equally scary
is the idea of believing in an act and having
it slip through the cracks because you don’t
have enough time and attention to focus on
it. The fact is that you can have a small ros-
ter, not sling a lot of records out there and
still be very profitable.

Looking at the overall “‘new talent” pic-
ture five months into the '90s, people are
obviously keen to assess what the next big
musical trends will be for the decade.

Many labels and executives doubtless
have their individual opinions. As always,
social developments will dictate changes
in fashion/lifestyle be they retro or new.
But while we’re all keen to remain on the
“cutting edge” as far as musical trends
are concerned, some things will never
change—kids will always want to rock
and kids will always want to dance. But,
much more importantly, great songs will
always come through.

We've been living in an age where ra-

dio has been all too quick to categorize and
pigeon-hole musical formats. Thankfully,
there seems to be a blurring of those forma-
tic lines. A black act can now rock and a
white act can hit the dance and R&B mar-
kets. That can only be good for the future of
this business.

These past few years have seen encour-
aging changes with more musically-oriented
executives assuming leadership roles at

T

Raindogs

The accountants and attorneys looked at it
and thought, ‘“‘Hey, we can make a hell of a
lot of money here.” They knew a lot more
about the business part. But the musicians
grew up and found out how to make their
knowledge work for them on a business lev-
el, too.

Beyond record companies, we're also see-
ing executives throughout the entertain-
ment world who grew up in the '60s and
’70s, when music was more a lifestyle than
a business. They're at an age now where
they control a lot of media. They grew up lis-
tening to music, they're still into it, and so,
hopefully, all of our work isn't falling on un-
sympathetic ears.

But again, it is up to us to deliver that mu-

Beyond record companies, we're also seeing seeing executives

the entertainment world who grew up in the '60s and
'70s, when music was more a lifestyle than a business. They're at
an age now where they control a lot of the media. They grew up
listening to music, they're still into it, and so, hopefully, all of our
work isn't falling on unsympathetic ears.

many labels. One can only hope that this will
have beneficial effects on the growth and
development of new talent simply because
there is more sympathetic knowledge of
what it takes to make and break acts in the
long term.

The record business was started by ideal-
istic young people who wanted to make mu-
sic. It was fun, it was part of their lifestyle.
Sadly, it went through a real stale period
from the mid-'70s through the mid-'80s.

Enuff Z'Nuff

Gregory Gray

sic for tomorrow. Making a quick buck from
a hit is all well and good, but that’s short-
term thinking. The real nuts and bolts of
this business is building artists for the fu-
ture. Done properly, the results are much
more rewarding.
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The Family Stand

he evolution of music falls along a continu-

um. Change in music from one month to
the next, or even from one year to the next, is
imperceptible. Nevertheless, if you compare
the musical culture of 1990 with that of
1980, you see definite shifts in style and con-
tent. Therefore, it is relatively safe to say that
the music we will be listening to in the year
2000 will be significantly different from, yet
an extension of, the music of 1990.

In any era, art in general, and music in
particular, is a reflection of the society that
produces it. Contemporary art is, initially, a
response (positive or negative) to some-
thing in the culture surrounding it. As the
saying goes, life does not imitate art; art im-
itates life. Composers write about the
world around them; performers play
not in a vacuum, but in that world as
well. Their music, in turn, changes
tastes, and can serve as the vanguard
of an entire culture.

Much of the current controversy sur-
rounding lyrical content fails to ac-
knowledge that artists are inspired in
their work by what they see and hear
around them. While some would-be
censors may feel that an artist’s words
push the boundaries of acceptable be-
havior, it is our responsibility to un-
flinchingly protect the musician’s right
of free speech. The performer’s role in
society has often been to challenge
convention and work at culture’s cut-
ting edge. In the '90s, we must fervent-
ly challenge any threat to full artistic
expression.

To predict what musical changes are
in store for us in the next decade would
be the height of arrogance, not to mention
futility. It would mean, in fact, that we could
predict changes in the society at large. And
if we had the ability to foresee where and
when the next musical visionary will arise, to
know which new artists of 1990 will as-
suredly be the superstars of 1995, we cer-
tainly wouldn't divulge it now.

That said, it is equally important to note
that it is the challenge of every record pro-
ducer to seek out those artists who embody
an indefinable uniqueness which creates
great music. There are artists who have ab-
sorbed something from the world and peo-
ple around them, tapped into their own cre-
ative spirit, and emerged with ground-
breaking music. It is those artists who we
must learn to recognize, and once recog-
nized, cultivate and nurture so that they can
realize not only their own potential, but in-
spire other artists as well. Only in this way
will our musical life remain vital.

What is most encouraging about contem-
porary music in 1990 is that the concept of
mainstream has become completely out-

THE CHALLENGE OF THE '90s

By AHMET M. ERTEGUN, CEOQ, &
DOUG MORRIS, President, ATLANTIC RECORDS

Ahmet M. Ertegun and Doug Morris

moded. Rather, there are many musical
streams flowing from an extraordinary
range of artists. When we at Atlantic look at
our artists who have emerged and are about
to emerge in the new decade, the depth and
breadth of talent is startling. More than any
single era in modern history, musical
achievement and popularity is not restrict-
ed by age, by geography, by culture, by

Baton Rouge

style. Our challenge in the coming decade is

‘to continue to explore ways to reach an in-

creasingly diverse population of listeners. If
we believe in an artist, we must believe
there is an audience for that artist. And it is
our responsibility to find that audience.

Clearly, another factor which strongly ef-
fects change in music is technology. We do
not need to detail the important influence
which computerization has had on musical
instruments as well as studio equipment.
Not to mention the advent of compact disks
and other media of musical distribution.
However, Marshall McLuhan notwithstand-
ing, in the latter case, the medium is not the
message—the message is in the music it-
self.

In the '90s, all of us in the business of
music must be very careful not to let a pre-
occupation with technology overshadow our
primary purpose: to foster a connection be-
tween artist and listener. That is the essen-
tial bond upon which the success of all our

s
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ATLANTIC

strategies and all our technologies depends.
It is about an artist, a sound, a song, and an
indefinable resonance in the heart and mind
of a consumer.

For over four decades, Atlantic has been
identified with its roster first and foremost.
We believe that many of our artists are in
the musical vanguard of the next decade.
But to single out just a few performers to
watch in the next few years would be unjust
and presumptuous.

In 1989, we saw debut Atlantic albums
by a wide range of artists achieve notable
recognition, among them: Skid Row, Winger,
Alannah Myles, White Lion, Escape Club, the
D.0.C., Badlands, Adrian Belew, Chuckii
Booker, Jason Donovan, Eleventh Dream
Day, Foster McElroy, Kon Kan, Kwame,
Moev, Mr. Big, 1927, Skyy, the Subdudes,
Ten City, Troop, and many more. Our jazz
roster introduced such talents as Victor Bai-
ley, Kenny Garrett, Bobby Lyle, and James
Morrison. And our new country music divi-
sion got off to a great start.

The depth and breadth of the Atlantic of
the '90s is reflected in a list of those who
have released their debut albums for us just
since the beginning of this year. Our chal-
lenge is to strive to find the audience for
each and every one of them: Bob Baldwin,
Baton Rouge, the Beloved, Colours, the
Creeps, Electric Angels, En Vogue, Every-
thing But The Girl, Girls Next Door, Heri-
cane Alice, Hunters & Collectors, the Jones-
es, K-Solo, Doug Lazy, Linear, Lostboys, Art
Madison, Miss B Haven, Psychefunkapus,
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The Beloved
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Alisa Randolph, Rodney O.-Joe Cooley,
Schnell Fenster, Sleeze Beez, Sons of An-
gels, St. Paul, Johnny Van Zant, Venice, Vi-
cious Rumors, and Bob Wiseman. And in up-
coming months, the range of new Atlantic
arists making their debut marks what we
humbly feel to be the strongest lineup of
new talent in our history.

We would like to take this opportunity to
thank the entire Atlantic team for their phe-
nomenal efforts in making 1989 our best
year ever, and for already setting us on the
course toward surpassing that performance
in 1990 and in the years to come. Atlantic
has always been a company staffed at every
level by music people first and foremost.
And the challenges which face us in the dec-
ade ahead can only be met by keeping the
music first and foremost.

En Vogue
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What is most encouraging

about contemporary music in
1990 is that the concept of
mainstream has become
completely outmoded. Rather,
there are many musical streams
flowing from an extraordinary
range of artists .. More than
any single era in modern history,
musical achievement and
popularity is not restricted by
age, by geography, by culture,
by style. Our challenge is the
coming decade is to continue to
explore ways to reach an
increasingly diverse population
of listeners. If we believe in an
artist, we must believe there is
an audience for that artist. And
it is our responsibility to find
that audience.
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Becoming the head of a record company with
the heritage of Capitol is almost more than |
could have dreamed of. From the time | was
14, | knew that | wanted to be in the music
business. | remember the excitement and joy |
felt growing up anticipating the new releases—
calling Lou Lewin's Record Paradise and Music
Hall in L.A. because I'd read about a new group
or heard something | loved on the British top
10 radio program. | still go to record stores
whenever | travel. | can hardly wait to get the
shrink-wrap off new records to listen to them. |
sometimes go to a dozen concerts a month; |
am constantly “turning people on"” to new mu-
sic. Music gives me energy, it drives me. It's
what | love! | don’t create arbitrary borders
about music either. | enjoy it all, not just Capi-
tol's. We're all a part of a music community and
we all prosper and grow in many ways when

Tracie Spencer

74
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any deserving artist makes it.

Almost 50 years ago, Johnny Mercer, Glen
Wallichs, and Buddy DeSylva founded Capitol
Records. It was 1942 and the U.S. was in the
midst of World War Il. Drawing on the over-
whelming patriotic spirit of the time, the new la-
bel was named Capitol Records, proudly dis-
playing the image of our nation’s domed icon
on each record. In signing talent, Capitol was
faced in its early days with a problem: Most
“big name"’ performers were under contract to
pre-existing labels. Therefore, Capitol put an
emphasis on artist development, discovering
and evolving a new generation of stars which
included Ella Mae Morse, Nat King Cole, Stan
Kenton, Peggy Lee, Jo Stafford, and Margaret
Whiting. It is this legacy which we continue to
focus on at Capitol. Artist development is un-
questionably the moving force of our current
strategy.

Of course, mass communication was coming
of age, with the radio serving as a major source
of information and entertainment. Music, via
the radio, was becoming a more accessible and
important part of people’s lives. Recognizing
the importance of this medium, Capitol opened
a new era in record promotion by becoming the
first to give DJs complimentary copies of their
product.

After the war, Capitol experienced huge suc-
cess with Frank Sinatra (whose time with our la-
bel is often described as his “‘golden years),
Nat Cole, Les Paul and Mary Ford, Dean Martin,
Stan Freberg, and Tennessee Ernie Ford. By the
mid-'50s, the growing numbers of young peo-
ple were looking for their own kind of music
and along came rock’n'roll. Capitol helped the
“revolution” with records by Gene Vincent (in-
cluding “Be Bop A Lula”) and Esquerita.

By the '60s, the influence of the younger
generation was becoming more obvious. The
true impact of the post-war teenagers hit Amer-
ica with incredible force with the introduction
of the Beach Boys and the phenomenon of the
British Invasion led by the Beatles. It was evi-
dent to the world something was going on
here—the kids didn't want more of what their
parents were listening to; they wanted their
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THE PROMISE OF THE '90s

By HALE MILGRIM, President, CAPITOL RECORDS

own form of expression. As the '60s pro-
gressed, rock music moved through its adoles-
cence and matured. There was an “‘anything
goes’' attitude with the music—new sounds,
new directions, constant exploration. The world
was becoming more complex: The Vietnam War
was raging and drug use was becoming more
popular. Lyrically, songs were dealing more
with issues and problems—protest songs were
the theme of the day. | was working in the Dis-
count Records store in Berkeley at the time—
and, believe me, | felt something weird and
wonderful going on!

By the early '70s the music industry was
booming. Capitol was enjoying great success
with records by each of the former Beatles, the
Band, Pink Floyd (who released their history-
making “Dark Side Of The Moon’), and Steve
Miller. However, by the end of the decade, our
industry was in a slump and the motto “disco
sucks” was on everyone’s lips.

With the '80s, technology was a major factor
in leading our industry to record growth. The
popularization of the Walkman and boom box-
es, as well as MTV/VH-1/BET, and various vid-
eo outlets assured that music was every-
where—permeating almost every aspect of our
lives. Compact disks gave a further boost to the
industry by attracting baby-boomers back into
record stores to replace classic records.

By the late '80s, the complexities of modern
society became apparent in our music. Societal
issues had a significant effect on the lyrics of
music: homelessness, drugs, suicide, child
abuse, etc. Once considered a “'flash in the
pan,” rap music has become the voice of the
street and there has been a rise in the populari-
ty of singer/songwriters who produce songs
with lyrical substance.

So what do we see for the '90s? At Capitol,
we don't sign acts for radio formats; we sign
what we feel is great music. Music that has ei-
ther a social or political viewpoint, or is just
plain interesting or different. | think it's a mis-
take to actively pursue acts because they fit a
certain musical type. This automatically pre-
cludes those artists who are out of the main-
stream—but who might just redefine the direc-
tion of music in the future.

An extension of this philosophy is the ap-
proach our company is taking in marketing an
artist. | feel that marketing is the entire process
of exposing and “selling” music to the public:
promotion, press, in-store placement, club air-
play, etc. The visual elements of musical talent
will continue to increase in importance in the
overall marketing scheme. In the future, we are
going to have to rely as much on all these and
other areas as on radio airplay—especially in
light of the current heavily formatted status of
radio, where there are fewer and fewer outlets
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which will take chances with new music. This
way, careers are built, not just hit singles.

| have also put an emphasis on Capitol’s
“street presence,” making us further sensitive
to the musical trends as well as the needs of
retailers.

The consolidation of the music industry and
“gobbling up” of independent record compa-
nies places a bigger responsibility on all of us to
be sure new music is signed and nurtured. In-
dependent labels have traditionally been major
purveyors of unknown and often innovative tal-
ent and | feel the majors have an obligation in
the '90s to be sensitive to non-mainstream mu-

sic and ensure originality and creativity are en- %7

%

couraged and supported.

The "90s hold great promise for our develop-
ing acts. One of our newest artists who will
have a great impact on this decade is singer/
songwriter Hugh Harris. He has aiready re-
ceived accolades from the media for his unique
style and insightful lyrics. His music does not fit
any specific category—but it's striking for its
intensely personal nature and Hugh’s uncon-
ventional phrasing. | believe many people are
becoming more attuned to music with intelli-
gent lyrics and messages and Hugh Harris will
emerge in the forefront of innovative singer/
songwriters.

Three other Capitol artists who fall within the
singer/songwriter category (albeit with very
different types of music) and whose influences
are sure to be felt in this decade are Tim Finn,
John Andrew Parks, and Peter Blakeley. Finn, a
founding member of Split Enz, writes and sings
intensely personal melodic songs which often
draw from images of his homeland of New Zea-
land. Parks combines traditional country ele-
ments with a distinctly contemporary outlook.
Popular Australian artist Blakeley relies on his
soaring tenor voice as the instrument to trans-
port his emotionally-tinged songs.

Rapper and entertainer M.C. Hammer is an-
other star to watch ascend. He is an amazingly
creative individual who is helping to propel rap
into its next evolutionary phase. Hammer; who
has been described as the “ultimate perform-
er,” is not only a true artist, but a talented pro-
ducer who is making his mark working with a
variety of other musicians. | think you'll see
Hammer involved in ever-expanding projects,
having his distinct talents felt on the music
scene.

Over the past year we've witnessed a series
of almost unbelievable historical events take
place—events which have broken down bor-
ders and opened the world as one big market-
place. | think this will allow a further emphasis
on “world music” as well as a recognition of a
world market. We have already seen an in-
creased melding of various “world”’ music in-

John Andrew Parks

fluences in popular music. Capitol recently re-
leased a new album by Johnny Clegg & Savuka,
a group which demonstrates a distinctive
blending of South African and Western pop
music with passionate and profound lyrics (the
track from the new record, “One (Hu)'Man,
One Vote,"” couldn’t be more timely). His live
performances are among the most exciting and
engaging concerts you will ever experience.
Clegg, already a superstar in various interna-
tional markets, is one of the innovative and rel-
evant artists who will continue to have both mu-
sical and social impact.

The London Quireboys are a Capitol act to
watch revitalize British rock with a '90s atti-
tude to a new generation. They draw on those
basic qualities that made the Rolling Stones
and Rod Stewart/Faces legends (raw energy
and straight-ahead, blues-tinged rock songs).

We also look to further develop the careers
of American rock band the Smithereens and
English alternative act the Cocteau Twins to
new levels of success. Both of these acts have
been extremely popular college radio acts and
are ready to make the next career step with
their very individual, compelling music.

Focusing on three dynamic voices for the

ST //

'90s, Capitol will be releasing records by D’A-
tra Hicks, Tracie Spencer and Phil Perry in the
next few months. With a five-octave range,
R&B/pop artist Hicks has serious “pipes’—
and a talent honed from her theatrical back-
ground to make each song a personal and
touching statement. At the ripe old age of 14,
Spencer truly represents the future of modern
vocalists, and will no doubt develop into one of
the leaders of her craft. Perry has long been
considered a ‘‘secret weapon” by producers for
his vocal prowess—his session performances
have supported numerous superstars. Phil's
upcoming debut album will spotlight his tre-
mendous range in an upscale urban musical
setting.

BeBe and CeCe Winans, uncommon artists
who combine strong songwriting skills, poi-
gnant lyrics and impressive vocal abilities, will
reach new heights of recognition this decade.
They have already transcended the lines be-
tween secular and gospel music and helped
open the doors to mass popularity.

Our “power” rock bands with music being re-

(Continued on page W-45)
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Kate Bush

e are on the brink of a music explosion.

From here, the '90s look like the most ex-
citing decade in the history of recorded music.
You will see and hear more energy, more diver-
sity, more new and important talent than at any
period this business has ever experienced.

This music and these artists will be coming
from the streets of America, from Europe, Afri-
ca, Latin America, Asia, and Australia. Not just
world music, but new music and new beats
from every corner of the world.

This music will put /lyrics back into the spot-
light. There’s a lot that should be said, and wil/
be said, by these artists about the world we live
in. This music can change the world, as this art
form has done in the past, and lead us into the
most creative period of all time.
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THE '90s:
FASTEN YOUR SEATBELTS

By TOMMY MOTTOLA, President, CBS RECORDS

scene.

You're going to see the most diverse music
audience in history. The record-buying habit
now extends from pre-teens to retirees. It's ob-
vious that all those people aren’t going to buy
the same kind of music. It should also be obvi-
ous that the record company that can offer the
most choice to the widest possible group
stands the greatest chance of success. For CBS
Records, this means catering to the passive

These (important) new artists do not worry about fitting into
stereotypes. Their music is what it is, and that’s the brightest ray
of hope that I've seen for our business in the last 20 years.
Optimistic? Yes, but with good reason. I'm not a soothsayer, I'm just
looking at what's starting to happen now, and projecting from it ...

These new artists do not worry about fitting
into stereotypes. Their music is what it is, and
that's the brightest ray of hope that {'ve seen
for our business in the last 20 years.

Optimistic? Yes, but with good reason. I'm
not a soothsayer, I'm just looking at what's
starting to happen now, and projecting from it:

New American Artists: There is more diversi-
ty, more interesting new music out there right
now than in many, many years. Just look at our
CBS Records rosters, and think about the di-
versity and energy represented by such new
and developing artists as New Kids On The
Block, Living Colour, Babyface, Public Enemy,
Ricky Van Shelton, Martika, Poi Dog Pondering,
Harry Connick Jr., Regina Belle, Warrant, Mar-
iah Carey, Indigo Girls, Rodney Crowell, and
Toad The Wet Sprocket. And then consider:

New International Artists: Midnight Oil, Ba-
sia, Terence Trent D'Arby, Kaoma and the Lam-
bada craze . .. you can't put this music in one
category. It's all different, and it's all happening
at the same time. This is the best omen for the
'90s that | can think of.

How are we as an industry supposed to react
to all this?

QUICKLY!

In a way, it's starting to remind me of the way
the business used to be, when a trend could
start with just one hit single, and you could
have a dozen trends happening all at once.
Some of you remember the thrill: You cut the
record on Friday, released it Monday, radio
added it Tuesday, and by Friday you had a hit.

You're going to see breakouts from the col-
lege market, from the club scene, from regional
areas in the U.S., and around the world. To take
advantage of all these sources, we're going to
have to be there, ready to respond and on the

Harry Connick Jr.

record buyer as well, through Columbia House,
the largest direct-marketing operation of its
kind.

Not that the demographics are going to
change entirely. One look at the Billboard al-
bum chart any week in the last year should be
enough of a reminder that really explosive sales
still start with the youngest consumers. I'm
talking about the superstar kind of explosion,
the kind of success we've had with artists like
New Kids, George Michael, Michael Jackson,
Bruce Springsteen, Billy Joel, the Rolling
Stones, and more recently with Gloria Estefan,
Michael Bolton, and Babyface. Those block-

busters are going to remain the cornerstone of
our success, and any record company that
wants to consider itself a “major” is still going
to have to compete to break that kind of artist.

To make the most of this, CBS Records has
created a promotion/marketing/sales/publici-
ty team second to none that will be relentless in
its set-up and follow-through on each record.
This team will not follow formulas, it will ap-
proach each artist and each record as what it
is: something new and different. And it will be
prepared for the kind of explosive growth that
can now come from anywhere.

New music also means new forms of market-
ing. CBS Records has had its share of building
new platforms for breaking new artists, wheth-
er through college marketing, club promotion,
special print media, smaller retail accounts,
and any or all forms of alternative marketing
and promotion.

This diversity will also require a new ap-
proach to A&R. Beginning this year, CBS Rec-
ords will expand our talent-acquisition process
far beyond the traditional New York/Los Ange-
les/Nashville base, into a nationwide network
that will bring us into closer touch with music at
its source.

We expect new music will continue to arise
from the communities that care most about
it—especially the black community. We expect
our expanded A&R presence to keep us in con-

.
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tact with the “beat from the street,” along with
our associations with innovative record compa-
nies like Def Jam, Solar and Tabu, that give us
extra sets of ears, extra sets of personal rela-
tionships with producers and artists.

CBS Records International has also had a
longstanding commitment to /ocal repertoire—
each country signs and develops its own talent,
and each contributes to a global network of
music. As lambada shows us, the public still
craves a new beat, a new sound, and they can
come from anywhere. Clearly, CBS Records In-
ternational remains a tough act to follow.

The connections between music, movies and
video now more than ever have tremendous po-
tential as career-building platforms. Home vid-
eo, feature films, cable, network programming,
new TV channels in Europe and elsewhere . ..
all of these will give us new ways to expose ex-

Regina Belle

citing new artists.

Last year, at most major retail accounts, mu-
sic video finally began to take its place as the
“fourth configuration” some of us have been
expecting for years. Not only did the New Kids
videos create a new set of sales records (out-
selling *Batman’ at three major accounts dur-
ing the Christmas season), following the suc-
cess of Michael Jackson's ‘“Moonwalker” and
our Bruce Springsteen antho<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>