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BDS Broadening
Radio Tracking
Service In U.S.

B BY KEN TERRY

NEW YORK—Broadcast Data
Systems, a New York-based com-
pany that tracks radio airplay
electronically, plans to boost the
number of stations it can track by
80% next month, when it loads
newly developed software into its
computerized monitors. By the
end of October, it intends to be
monitoring between 75 and 78 ma-
jor markets, covering 85% of the
U.S. population.

Currently, BDS has the capabil-
ity of tracking airplay on 435 sta-
tions in 70 markets. The new soft-
ware will lift that capability to ap-
proximately 780 radio outlets in
those areas.

BDS, a subsidiary of BPI Com-
munications (which also owns Bill-
board), has been selling its infor-

(Continued on page 89)
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Fall Touring Forecast Is Gloudy

Promoters Worried A bout Recession

B BY THOM DUFFY
and MELINDA NEWMAN

NEW YORK—After a summer of
mixed returns, concert promoters are
bracing for a slow fall season, with
many major tours being held back
until later in the year or early in 1991.
Further, some say the soft economy
threatens to take its toll on artist
guarantees and ticket sales.

With tours meving from the sum-
mer sheds to arenas, metal acts
(which traditionally do better in in-
door venues) will again dominate the
fall and winter months. Among those
expected on the road are AC/DC, Dio
with Love/Hate, Judas Priest with
Megadeth and Testament, the Scorpi-
ons, and Ratt with Stryper and Vix-
en.

Other tours already under way and
due to run into the fall include out-
ings by Billy [dol with Faith No
More, Robert Plant with the Black
Crowes, Kiss with Slaughter and
Winger, Poison with Warrant, Eric
Clapton with Robert Cray, Linda

ADVERTISEMENTS

- S

Topping the charts with “Lean On Me,” and “Situation #9" as
lead singer of Club Nouveau, SAMUELLE busts out with his debut

Ronstadt with the Neville Brothers,
and Bad Company with Damn Yan-
kees.

Other headliners expected in the
months ahead include ZZ Top, REO
Speedwagon with Johnny Van Zant,
the Replacements, rappers Boogie
Down Productions and Luke featur-
ing the 2 Live Crew, Bob Dylan, Los
Lobos, the Smithereens, Jonathan
Butler, Johnny Clegg & Savuka, Su-
zanne Vega, Cheap Trick, and Paul Si-

VSDA Board To Have More

B BY PAUL SWEETING

NEW YORK—In an effort to in-
crease the representation of large
chains and wholesalers on its board
of directors, the Video Software
Dealers Assn. has decided to increase
the number of appointed seats on the
board from three to five.

In another significant change, the
VSDA has lifted the restriction that

album LIVING IN BLACK PARADISE (82130). Featuring “‘So You

Like What You See” (4-87864). On Atlantic.

mon. (Simon’s tour reportedly will be
promoted nationally by the Toronto-
based BCL Entertainment Group,
which promoted last year’s Rolling
Stones outing. BCL executives could
not be reached for comment.)

INXS, Huey Lewis & the News,
the reunited Asia, Deep Purple, and
Iron Maiden with Anthrax each will
launch their tours in early 1991.

Reviewing their summer business,

(Continued on page 84)

prohibited appointed board members
from becoming president of the
board, potentially opening the way
for a representative from a major
chain to become president.
Currently, the board consists of 15
members, 12 of whom are elected by
the membership at large and three of
whom are appointed by the board it-
self to terms varying from one to
three years. Under the new system,

2 Vid Distributors
Are Branching Out
Into The Audio Biz

B BY ED CHRISTMAN
and BILL HOLLAND

NEW YORK—Two video distribu-
tors are making major thrusts into
prerecorded music.

Best Video, a Super Club affiliate
based in Oklahoma City, Okla., has
announced a music sales program
that contains elements of a rack op-
eration and gives video retailers
generous repayment terms. Al-
ready, Best customers are testing
the program in 30 locations, accord-
ing to a Super Club official.

In Shelburne, Vt., Artec Distrib-
uting Inc,, one of the largest prere-

(Continued on page 80)
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Big Shots

the board will expand to 17 seats.

Traditionally, the board has used
its power of appointment to seat rep-
resentatives from large retail chains
as well as distributors and rackjob-
bers, who have had difficulty getting
elected by the general membership,
which is dominated by small chains
and single-store owners.

The most recent effort to elect a
large chain executive failed when
Carl Bellini—who was selected as a
board candidate by VSDA’s nominat-
ing committee—had to withdraw

(Continued on page 87)
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Chrysalis.

1990

Our current recora

setting success could

not have been

accomplished without

our talented artists,

Ensign Records,

and the incredible

support of MTV, Radio,

CEMA, Retail, and

the Press community.

Thank you.
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‘Rocky Horror’ Making Long-Sought Vid Bow

W BY PAUL SWEETING

NEW YORK—Confirming weeks of
speculation and rumor, CBS/Fox Vid-
eo announced that “The Rocky Hor-
ror Picture Show,” one of the most
eagerly awaited titles in industry his-
tory, will make its belated debut on
video Nov. 8 at $89.98.

The release of the title—a perenni-
al on lists of most-requested unre-
leased movies—will coincide with the
15th anniversary of its theatrical de-
but. A 15th-anniversary promotion is
being planned for late October by
20th Century-Fox and the film’s pro-
ducer, Lou Adler.

The preorder date will be Oct. 25,
at which time the title will be placed
on moratorium for at least two years.
It will also not appear on pay-per-

view, pay TV, or network TV for at
least two years.

“This is an event film and it will be
an event video release,” says Bob De-
Lellis, president of CBS/Fox, North
America. In addition to limiting avail-
ability, “we also wanted to make it a
dealer exclusive,” says DeLellis,
“which is why there will be no pay-
per-view or cable.”

Billboard has also learned that the
title will not be available on laserdisk
or through mail-order clubs. The stu-
dio has made no announcement on an
international release.

Industry sources estimate the title
will ship at least 300,000 units, de-
spite the short notice and despite the
already crowded slate of releases for
the fourth quarter (Billboard, Sept.
15).
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“Rocky Horror” has grossed an es-
timated $150 million at the domestic
box office over the 15 years it has
been in theatrical release. It still
plays midnight shows in at least 200
theaters, making it the longest con-
tinuously running film in history.

The title will continue its midnight
showings even after the video re-
lease.

“This is the only audience-partici-
pation movie in history,” DeLellis
says of its ongoing appeal.

CBS/Fox has set a marketing bud-
get of $1.5 million for “Rocky Hor-
ror,” including TV and print advertis-
ing, all of which is scheduled to run
prior to street date. The ad campaign
will begin Oct. 20.

Adler and 20th Century-Fox will
throw a 15th-anniversary party Oct.
20 on the Fox lot in Hollywood to gen-

erate publicity for the film.

Earlier cause for celebration by
“Rocky Horror” cultists comes via
Rhino Records’ release this month of
a four-CD/cassette boxed set. “The
Rocky Horror Picture Show—15th
Anniversary Collection” will include
the original Broadway cast recording
and the soundtrack album (both re-
leased individually by Rhino in 1989),
rare tracks by such cast members as
Tim Curry and Little Nell, unedited
versions of the show’s songs, num-
bers previously unavailable on any al-
bum, a rare song recorded for the
film but ultimately deleted, and high-
lights of various international cast al-
bums.

Video dealers, meanwhile, will be
offered various “Rocky Horror”
paraphernalia through a mail-order

(Continued on page 87)

Paramount: Acquisition Fever
Despite Home Video Chill

E BY DON JEFFREY

NEW YORK—Paramount Home
Video’s revenues and profits declined
in the third quarter, compared to last
year, according to the company.

Overall, New York-based Para-
mount Communications Inc. reports
that earnings for its entertainment
division, which also includes feature
films, fell 4% in the three-month peri-
od that ended July 31.

In the quarter, Paramount’s top-
selling videocassette was “Indiana
Jones And The Last Crusade,” which
failed to meet expectations of many
industry analysts. Some say the com-
pany has taken, or will be forced to
take, writeoffs on the title to cover
larger-than-expected returns. Execu-

tives of the home video subsidiary
were unavailable at press time.
In tape rentals, the biggest hit of
the quarter was “Black Rain.”
Meanwhile, speculation continues
that Paramount will buy a record
company or invest in one. Chairman
Martin Davis has said he is looking
for an acquisition in theme parks or
recorded music. A possible target, ac-
cording to some analysts, is Bertels-
mann A.G.’s BMG, which includes
RCA Records and Arista Records.
Some industry sources say Para-
mount has sought a 50% joint venture
with the West Germany-based record
company.
But analyst Alan Gould of Kidder,
Peabody says, “I don't see an acquisi-
(Continued on page 87)

Buena Vista Vid
Selects Accounts
For Direct Sales

LOS ANGELES—Buena Vista
Home Video says it is establish-
ing direct selling relationships
with a “few selected accounts.”

According to one retailing
source, as many as 10 accounts
could be involved by January—in-
cluding Wal-Mart, Phar-Mor,
Wherehouse Entertainment,
Camelot, Target, Musicland,
Tower, and Waldenbooks.
| A spokesperson for Buena Vis-

ta Home Video, however, while
declining to discuss specifics,
characterizes that number of di-
rect accounts as too high.

Some of the direct accounts are
already in place, according to the
spokesperson, while a few others
may be added shortly. The direct
relationships, both current and
future, will cover all Buena Vista
Home Video fourth-quarter prod-
uct, including ‘“‘Pretty Woman”
and “Peter Pan.”

A company statement says the
motivation for going direct is ““to
better manage sales, merchandis-
ing, and returns of its video prod-
ucts.” It also noted that “rigor-
ous criteria,” including volume
commitment and dedicated in-
store product display and servic-
ing, must be met by each account
in order to qualify for a direct re-
lationship. The Buena Vista
spokesperson indicates that in-
cludes a dedicated section with
signage and a full range of titles.

The move, added the state-
ment, should not be interpreted
to represent a change in the stu-
dio’s support for traditional dis-

(Continued on page 78)

0’Connor Tops MTV Video Awards Hit Parade

Madonna, Hammer Also Shine In High-Rated Show

H BY DAVE DIMARTINO

LOS ANGELES—Sinead O’Con-
nor’s “Nothing Compares 2 U”
took top honors as best video of
the year at the 1990 MTV Video
Music Awards show here Sept. 6. It
also won in the best-female and
best-postmodern categories.

The three-hour program, hosted
for the third year by Arsenio Hall,
was shown in more than 100 coun-
tries. For the first time, it was also
carried by the Armed Forces Net-
work.

Stateside, the awards garnered
their best ratings in their seven-
year history. The show received an
8.5 rating and a 15 share. For the
first time, it was simulcast on sis-
ter station VH-1; combined, the
ratings were 9.1 for a 16 share.

In accepting the award for best
video, O’Connor, apparently still
smarting from the controversy
over her refusal to perform at a
New Jersey venue if “The Star-
Spangled Banner’’ was played—
told the audience that her ratio-
nale was ‘“‘to bring attention to the
censorship issue. As far as I'm
concerned, censorship in any form
is bad—but when it’s racism dis-

was trying to make.”

O’Connor’s win in the year’'s
best-video category beat out stiff
competition by Aerosmith, Don
Henley, and Madonna—whose per-
formance of “Vogue,” featuring a

male dancer who squeezed her
breasts, caused a minor controver-
sy of its own.
Though squeezed out of any artist
awards, “Vogue’’ won three technical
(Continued on page 53)

EBY PHYLLIS STARK

NEW YORK—The Armed Forces
Radio Network has been receiv-
ing tapes of music and listener
dedications from hundreds of
U.S. radio stations since the cur-
rent Mideast crisis began. But
the AFRN does not want the
tapes.

Currently, the network does
not have the capability to broad-
cast the tapes to the troops in
Saudi Arabia, and even when
that situation is resolved, there
will be little room on its program
schedule for unsolicited tapes.

‘““We have a limited capacity to

Armed Forces Network Says
Hold The Middle East Tapes

world,” says Col. Richard Fuller,
deputy commander of the Armed
Forces Radio and Television Ser-
vice Broadeast Center in Los An-
geles. At this time, he says, “we
don’t have the capability to get
the tapes to the troops.”

At press time, the AFRTS had
few transmitters in Saudi Ara-
bia. And although Fuller says the
organization is working in con-
junction with the Saudi govern-
ment to set up more transmitters
and frequencies, he has no idea
when the situation will change.
Equipment for new transmitters
is already either on the ground or
en route to Saudi Arabia, Fuller

Road, Ann Arbor, Mich. 48106. Subscriber Services and Information: Billboard, PO, Box 3027, South guised as censorship, that’s even | broadcast in that part of the (Continued on page 81)
Eastern. Pa. 19398. 215-630-1679. worse, and that was the point 1
BILLBOARD SEPTEMBER 22, 1930 5



Both Sides Bending On GD I.ongbox

But Panel Is Divided Over Jewel Case

l BY SUSAN NUNZIATA

NEW YORK—Proponents and oppo-
nents of the CD longbox are showing
increased flexibility on the packaging
issue, possibly setting the stage for
compromise.

A panel on CD packaging at a Sept.
10 meeting of the music and perform-
ing arts unit of B'nai B'rith here, for
example, was notable for the fact
that some of the panelists who had
previously been pro-longbox ac-
knowledged that an alternative was
needed.

Rob Simonds, CFO of Rykodisc
and founder of the Ban The Box Co-
alition, who was not on the panel, told
Billboard that he still wants to have
the longbox eliminated. But he indi-
cated for the first time that he might
support a package other than the
standard plastic jewel box. A packag-
ing standard that specifies the dimen-
sions of the existing jewel box, he
said, would enable manufacturers to
individually determine what type of
material to use in that package, in-
cluding recycled cardboard.

“If everyone else in the world can

B BY ED CHRISTMAN

NEW YORK—In what appears to
be an isolated incident, the 110-unit
WaxWorks reports that it has re-
ceived its first-ever lease from a
mall developer that warns against
carrying music or music video titles
that do not satisfy local community
standards governing obscenity or
pornographic material.

Real estate representatives for
most other major mall-based
chains, as well as high-level shop-
ping center industry executives,
say they have never seen or heard

WaxWorks Mall Lease Spells
Out Goncerns Over Lyrics

of a lease specifically targeting mu-
sic, although X-rated-video clauses
are commonplace. Moreover, they
say that they hope the WaxWorks
lease remains unique.

The latest twist in the stickering
controversy began last week when
the Owensboro, Ky.-based chain
pulled the N-W.A EP “100 Miles
And Runnin’” from its stores. Ter-
ry Woodward, president of Wax-
Works, which also operates a one-
stop and 25 Music Express leased
departments in Montgomery Ward
stores, cites the album’s content as

(Continued on page 86)

handle merchandising a jewel-box
sized package, whether it's a plastic
jewel box or a cardboard jewel box,
then that's the way it should be,” he
said. Additionally, a jewel-box size
standard would not make existing
consumer storage devices obsolete.

The six-man B'nai B'rith panel, mo-
derated by Joe Cohen, director of the
Leslie Group, did not include any Ban
The Box members, although the co-
alition was asked to participate.

Featured were Floyd Glinert, exec-
utive VP of Shorewood Packaging
Corp.; Roy Imber, president of the 87-
unit, Port Washington, N.Y.-based
Record World chain; Pete Jones, pres-
ident of BMG Distributing; Alan
Meltzer, president of CD One Stop;
Ira Moss, president of the Moss Mu-
sic Group; and Victor Luke of West-
vaco, a manufacturer of paperboard
products.

At issue was the need for an alter-
native to existing CD packaging that
would have less negative impact on
the environment than the present
cardboard longbox. Panelists agreed
that a concerted industrywide effort
is needed and seemed willing to work
toward a solution.

“I think we should continue to look
for alternatives, but we should tread
softly,” said Meltzer. “We don’t want
to make any mistakes and we want to
involve everyone who's going to be
affected by this.”

Several factors complicate the is-
sue, notably a tremendous expense
for retailers needing to refixture

(Continued on page 86)

Enigma Mysteries Clear Up; Kaiser Exits
Krum Is Named Promotion VP, Other Posts Filled

B BY CHRIS MORRIS

LOS ANGELES—Executive changes
continued this week at Enigma En-
tertainment with the resignation of
promotion VP Sam Kaiser, the eleva-
tion of Enigma VP of top 40 promo-
tion Mike Krum to promotion VP,
and the hiring of Capitol national di-
rector of publicity Cary Baker as VP
of publicity.

Sources say that Enigma sales VP
Jayne Simon also will depart the com-
pany soon.
~ Joe Regis, the recently appointed
chief operating officer of the Culver
City, Calif.-based label, says that
company management is “almost
through putting [its] team in place.”

Regis adds, “We had a record com-
pany that was out of balance, and
we're putting it back in balance.”

Kaiser, who joined Enigma in 1989
after stints at MTV and Atlantic Re-
cords, officially resigned as of Sept.
14. He will be replaced by Krum, who
joined Enigma last year after 14
years as VP of promotion at Scotti
Brothers Records.

Baker will hop directly from Capi-
tol to Enigma: He had already an-
nounced his resignation from the
Hollywood-based label, effective
Sept. 30.

No replacement has yet been
named for Simon, but Enigma has al-
ready hired Suki Sir, former sales co-
ordinator for Elektra, as director of
national sales.

The latest round of moves comes
after recent significant executive ex-
its at Enigma: GM Ralph King left

the company in May (Billboard, May
12), while president Jim Martone,
who succeeded Wesley Hein last De-
cember after Hein moved to Holly-
wood Records, resigned in July (Bill-
board, July 21).

Chairman William Hein assumed
the role of president, while Regis,
formerly a partner in Side One Mar-
keting & Management, was brought
in as GM. On Sept. 4, Enigma an-
nounced the appointment of Rich
Schmidt, senior director of promotion
at Rhino Records, as VP of market-
ing.

Regis attributes many of the

changes at Enigma to ‘““growing
pains.” Capitol-EMI Music acquired
50% of the company in May of last
year (Billboard, June 3, 1989).

“It’s been downsized; it's more rea-
sonable,” Regis says. “It just grew
like a weed.”

In terms of the company’s current
objectives, Regis says, “We're not go-
ing to go head-to-head with CBS. We
want to be a great midsized record
company ... We're not going to be
the kind of record company that prac-
tices throwing records against the
wall and seeing what sticks.”

(Continued on page 89)

| BY IRV LICHTMAN

NEW YORK—BMI, as part of its
50th anniversary celebration this
year, has for the first time in its his-
tory, determined its 50 most per-
formed songs.

Based on on-air performances
through 1989, the list is topped by
John Lennon & Paul McCartney's
“Yesterday.” The No. 2 finisher is
“Never My Love,” by Richard and
Donald Addrisi. They are the only
two songs in the history of BMI
that have had 5 million or more per-
formances.

BMI Celebrates Half Gentury
With Its First Top 50 List

All songs on the list have at least
3 million performances and are part
of a total listing of more than 1,000
titles cleared by BMI that have had
1 million or more plays.

Paul Simon has the most connec-
tions with the top 50 list, with four
songs: ‘“Bridge Over Troubled Wa-
ter,” “Mrs. Robinson,” “Scarbor-
ough Fair” (co-authored by Art
Garfunkel), and “Sounds Of Si-
lence.”

Lyricist Norman Gimbel] is sec-
ond to Simon among writers, with
three entries: “Canadian Sunset,”

(Continued on page 78)

They’re In Bad Company. ATCO and Warner Bros. executives throw a party
for Bad Company and Damn Yankees at New York’s China Club after their show
at the Reebok Riverstage. Bad Company’s current ATCO album, “Holy Water,”
features the titie hit and the foliow-up single, “Boys Cry Tough.” Shown, from
left, are Brian Howe, Bad Company; Craig Lambert, VP of promotion, ATCO;
Derek Shulman, president, ATCO; Terry Thomas, producer of ‘“Holy Water"; and
Simon Kirke, Bad Company.

EXEGUTIVE TURNTABLE

BILLBOARD. Larry Flick is named dance music editor and singles reviews edi-
tor in New York. He was an editorial assistant for the publication.

RECORD COMPANIES. Enigma Entertainment in Los Angeles names Joseph C.
Regis chief operating officer and Rich Schmidt VP of marketing. They
were, respectively, VP of Los Pictures and senior director of promotion at
Rhino Records. (See story, this page.)

Nick Maria is named senior VP of Atlantic Records in New York. He was
VP of sales for the company.

David Evans is named VP of marketing for WEA Europe in London. He

PUVOGEL

was marketing director for the company.
Kenny Puvogel is named VP of promotion for Warner Bros. Records in
Los Angeles. He was national album promotion director for the company.
Ronald M. Salpietro is named VP of operations for WEA Corp. in Los
Angeles. He was senior national director of operations for the company.
Ed Strickland is named VP, black music division, for Chrysalis/Cool-
tempo Records in New York. He was national director of R&B for Tommy
Boy Records.

>

SALPIETRO STRICKLAND GESLIN

ROGERS

Ron Geslin is named VP of promotion for EMI in New York. He was
national promotion director, Midwest, for the company.

John Hayes is named VP, MIS, for CBS Records in New York. He was an
independent consulitant.

Michael Krumper is named national director/East Coast of publicity for
A&M Records in New York. He was East Coast director of publicity for the
company.

DISTRIBUTION. Rick Rogers is named VP of field marketing for PolyGram
Distribution in L.A. He was sales manager for TVSM Inc.

RELATED FIELDS. The LIVE Specialty Retail Group in Milford, Mass., a subsid-
iary of LIVE Entertainment, names William A. Laupus executive VP/
chief operating officer and Ivan Lipton executive VP/chief merchandising
officer. They were, respectively, corporate VP of stores and operations for
Zale Corp., and executive VP of Strawberries.

Scott Holtzman is named senior VP of business affairs and administra-
tion for Columbia Pictures Entertainment Music Group in Los Angeles. He
was senior VP of business affairs for the company.

Kristen P. Ralph is named president/chief operating officer of the Post
Group in Los Angeles. She was VP of human resources at Kidder Peabody.
o RETAIL PEOPLE ON THE MOVE, SEE PAGE 51.
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Original speedsters
Kevin Cronin. Neal Doughty
and Bruce Hall have sold over
20 million albums. And now
along with new lead guitarist
Dave Amato (former Ted
Nugent axman), killer
songwriter/keyboardist
Jesse Harms and powerhouse
drummer Brian Hitt (formerly
with Wanig Chung), the Wagon
has a whole new thrust.

ON RADIO
"Live It Up" - a head-on hit at
AOR. "Love Is A Rock” 3173540 -
the first single ready to
smash wide open.

ON MTV™
"Live It Up" - revving up both
new and old fans.

ON TOUR
Early dates - a runaway success.
Major tour this Fall.

And expect REO's catalog to
ram into overdrive.

The new album.
"THE EARTH, A SMALL
MAN. HIS DOG
AND A CHICKEN."

45246

On Epic.

Produced by Tom Lord-Alge, Kevin Cronin, Jesse Harms, Management: Baruck-Consolo Mgt.
"Epic."ﬁﬁ Reg. U.S. Pat. & Tm. Off, by CBS Records Inc. ©1990 CBS Records Inc,



Interactive Market Poised To Grow
Software Makers Prep Product For Rollout

B BY SUSAN NUNZIATA

NEW YORK—A number of elec-
tronics manufacturers plan to intro-
duce compact disk interactive (CD-I)
players within the next year or two,
and software producers are busy
preparing programs for the system
on three continents. But, although
Philips and Sony have introduced
worldwide standards for CD-I, as

they did earlier for the audio CD,
the existence of several competing
systems could lead to a format war.

At least 10 manufacturers, in-
cluding Philips, Sony, Matsushita,
Grundig, Pioneer, and Yamaha, dis-
played prototype CD-I units at exhi-
bitions this year in Osaka, Japan,
and London. Philips plans to bow its
player at a 31,000 list price in mid-
1991. Sony is expected to introduce

N.Y., L.A. Raids Uncover
Prerelease Vids, Duping Gear

LOS ANGELES—Two recent raids
on Los Angeles and New York video
stores have uncovered an unprece-
dented amount of prerelease video ti-
tles.

Among titles seized by investiga-
tors of the Motion Picture Assn. of
America and local authorities were
Walt Disney’s ‘“‘Peter Pan,” “The
Hunt For Red October,” “Glory,”
“Pretty Woman,” “Cadillac Man,”
“Back To The Future III,” “Bird On
A Wire,” “The Cook, The Thief, His
Wife & Her Lover,” “House Party,”
“Die Hard 2,” “Another 48 HRS.,”

and “RoboCop 2,” according to the
MPAA’s Mark Harrad.

The Los Angeles seizures were
made Sept. 5 at two Video Scene out-
lets and one Video Street outlet. A to-
tal of 2,956 cassettes were taken.

The New York raids were made
Sept. 12 on two Bronx video stores:
Camacho’s Video and Pick A Flick.
Duplicating equipment and a total of
830 tapes were seized from the two
locations.

The Los Angeles seizure is signifi-
cant, according to Harrad, not be-

(Continued on page 87)

Imagine’ All The People
Gelebrating Lennon’s 50th

LOS ANGELES—A worldwide radio
broadcast of John Lennon’s “Imag-
ine’’—preceded by a Yoko Ono
speech from the United Nations—is
planned by Lennon confidant Elliot
Mintz and the Pollack Media Group
for Oct. 9, on what would have been
Lennon’s 50th birthday.

Mintz says Ono was “looking for
something global in perspective” to
honor Lennon’s 50th birthday. Pol-
lack Media Group chairman/CEO
Jeff Pollack was instrumental in lin-
ing up international affiliates and will
mastermind the satellite broadcast to
at least 50 countries. “The idea is that
the message can be carried live
around the world through an elabo-
rate satellite link-up and be available
free to any country,” Mintz says.

Westwood One Radio Networks,

which syndicates the Mintz-hosted
“The Lost Lennon Tapes” series, will
distribute the special in the U.S.

The broadcast of “Imagine” and
Ono’s message “could be the most-lis-
tened-to simultaneous playing of a
single song ever,” Mintz says. He
hopes that people will be able to
“walk down any sidewalk in the
world and hear the song.”

The special broadcast will be host-
ed by WNEW-FM New York person-
ality Scott Muni. Taped versions of
Ono’s speech in Spanish and French
will also be provided to stations in
countries where those languages are
spoken. WW1 also plans to broadcast
“John Lennon: They Say It’s Your
Birthday,” a 90-minute special hosted
by Mintz, on Oct. 9.  CRAIG ROSEN

Ent. Marketing Gonfah Set

40 Speakers Inked For Nov. Event

NEW YORK—Key marketing exec-
utives from Coca-Cola, L.A. Gear,
and Miller Brewing will be among the
more than 40 speakers participating
in the Second Annual Entertainment
Marketing Conference, Nov. 4-6 at
the Sheraton Grande Hotel in Los
Angeles.

Hosted by EPM Communications,
the conference, subtitled “Target
Marketing: Reaching the Fragment-
ed Audience,” will be presented as an
open forum, allowing for what Ira
Mayer, president of EPM, describes
as an exchange of the “nitty gritty”
details of entertainment marketing
programs. He says emphasis will be
placed on brainstorming, networking,
strategizing, and deal-making.

Topies will include sales promotion

in marketing, entertainment licens-
ing, audience motivation, and spon-
sorship placement and tie-ins.

Two preconference workshops will
be held Nov. 4: “Direct Reponse En-
tertainment Marketing’’ and
“800/900 Numbers In Entertainment
Promotion and Marketing.”

“There’s an explosion in both type
and number of companies aligning
their promotions with entertainment
properties,” Mayer says. “These or-
ganizations are at the cutting edge of
the new marketing revolution.
They’re utilizing sophisticated data-
base marketing techniques and alter-
native media to reach their targeted
consumers.”

For further information, call 718
469-9330. LARRY FLICK

§

a unit sometime in 1991, sources
say, and most of the other manufac-
turers are expected to do so in 1991
or 1992.

Declining to offer any early sales
predictions, Marika Van Hooren, a
Philips spokeswoman in the Nether-
lands, notes that real sales growth
is not expected in the mass market
before 1995.

CD-I is a 5'/inch disk system
that can provide full-motion video
and CD-quality audio that can be
manipulated by the user through a
simple remote control or mouselike
device. The system, compatible with
existing televisions and stereos, can
also play standard audio CDs and
CD + Graphics.

Some of the features in the latest
CD-I units reflect recent advances
in digital data compression on opti-

(Continued on page 84)

‘Pump’ Party. Al Teller, left, chairman of MCA Music Entertainment Group,
socializes with Concrete Blonde lead singer Johnette Napolitano, center, and
Paul Atkinson, executive VP of A&R for MCA Records, at the premiere party for
the film “Pump Up The Volume™ at Hollywood club Spice. The MCA soundtrack
to the film includes Concrete Blonde’s cover of Leonard Cohen's “'Everybody
Knows™ as well as songs by Cowboy Junkies and Liquid Jesus.

M.C. HAMMER’s “Please Hammer Don’t Hurt 'Em”
logs its 15th week at No. 1 on the Top Pop Albums chart,
a tally equaled by only three other black music albums
in the rock era: Michael Jackson’s ‘““Thriller” (37
| weeks), Harry Belafonte’s “Calypso” (31 weeks), and
Prince & the Revolution’s “Purple Rain” (24 weeks).
The Hammer album, which has sold more than 5 mil-
lion copies in the U.S,, is the most striking example of
black music’s current sales potential. But it is by no
means the only one. Five of the top 10 pop albums this

by white artists (Mariah
Carey and Michael Bol-
ton) whose styles are
rooted in black music.

In addition to Hammer,
the black artists in the top
10 are Bell Biv DeVoe,
whose “Poison” rebounds
to No. 5, Prince, whose

week are by black art-

ists—and two others are
e CE———— —
e

“Graffiti Bridge” leaps to
No. 6, Anita Baker,
whose “Compositions” dips to No. 8, and Keith Sweat,
whose “I'll Give All My Love To You” slips to No. 9.

In addition, the hottest album on the chart is by a
black group—Living Colour, whose ‘“Time’s Up” vaults
from No. 82 to No. 18 in its second week. At this rate,
the album is likely to top the No. 6 peak of the group’s
1988 debut, “Vivid.”

“Black music is green,” we were told a few years ago.
You don’t hear the slogan much anymore, but it seems
to be eternally true.

IT’S ALSO a big week for metal. Twelve metal albums
are listed in the top 50, including Queensryche’s “Em-
pire,” which debuts at No. 35, and Don Dokken’s solo
debut, “Up From The Ashes,” which leaps from No. 169
to No. 50 in its second week. “Empire’”’ is already
Queensryche’s highestcharting album to date.

Other metal acts listed in the top 50 are Poison at No.
7, Faith No More at No. 13, Slaughter at No. 19, Jane’s
Addiction at No. 21, Winger at No. 22, Ratt at No. 23,
Anthrax at No. 24, Aerosmith at No. 28, Motley Crue at
No. 33, and Stryper at No. 39.

You could say that metal is also green—but not if you
polish it regularly. (We've been reading too much Ken
Barnes.)

FAST FACTS: George Michael lands his ninth top 10
hit since leaving Wham!, as “Praying For Time” leaps
from No. 18 to No. 8 in its fourth week on the Hot 100.

SBK Records appears to have another Technotronic-
sized crossover rap hit as Vanilla Ice’s “Ice Ice Baby”
vaults from No. 57 to No. 23 in its third week on the Hot
100.

by Paul Grein

Hammer Leads Black Parade On Pop Chart;
Metal Shines; Michael Hits Top 10 Again

David Cassidy cracks the Hot 100 for the first time
since 1973 with “Lyin’ To Myself,” which opens at No.

90. On his own and with the Partridge Family, Cassidy |

amassed 11 top 40 hits in the early "70s. His chief rival as
a "70s teen heartthrob, Donny Osmond, resurfaced last
year with back-to-back. top 15 hits.

Michael Bolton’s ‘“‘Soul Provider” rebounds to No. 10
in its 62nd week on the pop albums chart. It’s not only
the oldest album in the top 10, it's the oldest album in the
top 40.

Garth Brooks’ ‘““No
Fences” enters the pop al-
bums chart at No. 52. The
country star’s eponymous
debut album has been a
fixture on the country
chart for 71 weeks.

Roger Waters’ ‘‘The
Wall—Live In Berlin” de-
buts at No. 59, leaving in
the dust Pink Floyd's
1980 blockbuster ‘““The
Wall,” which dips to No.

175.

Stevie Ray Vaughan & Double Trouble’s 1989 album
“In Step” re-enters the chart at No. 75 three weeks after
the guitarist’s death in a Wisconsin helicopter crash.

The Boys land their third No. 1 hit on the Hot Black
Singles chart with “Crazy.” It's Motown’s eighth top-
charted black hit since Jheryl Busby assumed control of
the label in July 1988.

WE GET LETTERS: Chris Granozio of WSYR (Y-94)
Syracuse, N.Y,, notes that James Ingram’s current hit,
“I Don’t Have The Heart,” is his seventh top 40 single—
but his first as a solo performer. On Ingram’s previous
top 40 hits, he shared billing with Quincy Jones (twice),
Patti Austin, Michael McDonald, Linda Ronstadt, and
the team of Kenny Rogers & Kim Carnes.

Glen Miki of Monterey Park, Calif., notes that three
acts in the top 10 on last week’s Hot 100 included broth-
ers or sisters. Wilson Phillips features Wendy and Car-
nie Wilson; Nelson consists of Matthew and Gunner
Nelson; and New Kids On The Block include Jordan
and Jonathan Knight.

William Simpson of Los Angeles notes that unrelated
artists with the same surname appear in the top 10 si-
multaneously for the second time this year. It happened
last spring when Wilson Phillips hit at the same time as
Heart (featuring Ann and Nancy Wilson). And it hap-
pens again as Nelson scores at the same time as Prince
Rogers Nelson.

Rob Durkee of “American Top 40” notes that Tony!
Toni! Toné! is the third act with exclamation points in
its name to land a top 40 hit. The trio follows Wham! and
Al B. Sure!
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“Love baby,
that’s where it’s at”

— the B-52's

Brought to you by

©1990 MTV Networks. All rights reserved.
©1989 Man-Woman Yogether, Now! inc.
All rights reserved. Used by permission.
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Sensationalism Overshadows The Music Itself

THE ‘HYPE’ FAGTOR IS GETTING OUT OF HAND

E BY JOHN AXELROD

Hype. Controversy. Scandal. Sensa-
tionalism.

These words are not strangers to
the music business. In fact, when
used appropriately and tactfully,
they have a tremendous power to
communicate valuable and impor-
tant messages. Unfortunately, how-
ever, it has gone too far. If an artist
is not surrounded by controversy,
scandal, obscenity charges, lip-
synching, plagiarism, copyright in-
fringement, and hype, then the
mass media does not want to know
about it. And if the media does not
know about an artist, neither will
the public. And the most important
part of it all, the music, seems to be
left far behind.

At a time when the market is
flooded with new product from old
and new companies, the competition
is such that labels and artists are
forced to create some sensational
phenomena to attract the attention
of the press and the public. This sce-
nario is, of course, familiar; the
strategy is not new. But it has got-
ten to the point of overkill: Artists
are controversial either for the sake
of being controversial or are plagia-
rizing each other to such a flagrant
degree that originality and creativ-
ity have all but been sacrificed to
the great god of hype.

I will not suggest that these con-
troversial groups are devoid of any
musical aestheticism, for each opin-
ion is different. The problem is that
the subject of the hype has tran-

John Axelrod is director of A&R for RCA
Records, based in Hollywood, Calif.

‘I believe the
music is worth
fighting for’

scended the music itself, and the
press and the public have become
more concerned about who the lat-
est artist pleading First Amend-
ment rights is than they are about
the music. As a result, many good
and often great records suffer.
These records suffer because
they cannot compete in the larger
world of principles and issues. It is
much easier for the mass public to
identify with the First Amendment
than with a melody, especially since
most of the original and creative
melodies being produced today are
lumped into a category called “al-
ternative’” that, unfortunately, is
assumed to be too complex for the
average listener to embrace. This,
however, is not the worst of it. Now
it seems that original music is being
further reduced to more limited
means of exposure as the media
continues generating controversies.
I am not suggesting that there is
anything wrong with the media. |

am suggesting only that the prob-
lem will not be solved by all the cur-
rent finger-pointing at the labels,
the Parents’ Music Resource Cen-
ter, Jack Thompson, 2 Live Crew, or
other artists. The labels offer to the
public only what it wants to hear,
and the PMRC only reacts to what
the labels release. But if the media
were not to give so much attention,
air time, or ink to the artists in ques-
tion, then perhaps the public would
not be so curious about them and
hence not support the controversy
by buying the records.

In that case, a renaissance of
original and creative music could oc-
cur, as artists and labels would once
again realize the critical and finan-
cial rewards that come from such
aesthetic pursuits. But if controver-
sy and imitation continue to be ex-
posed and rewarded, then we might
as well be in the car or condom busi-
ness, because original music as a
profitable commodity will slowly die

in the face of such competition.

Money is, of course, an important
motivation for any business, and I
do respect the business acumen of
those who exploit controversies.
But the music should also be a moti-
vation. As a member of this indus-
try, I am concerned about the cur-
rent state of music and, like Los An-
geles Times critic Robert Hilburn, I
believe the music is worth fighting
for.

Labels should not have to compro-
mise musical standards and suc-
cumb to the pressure to sign the art-
ists whose actions or lyrics suggest
only sensationalism in order to
make a profit! I think we would like
to see the music of today become a
legacy for future generations, just
as our generation is influenced by
the legacy of the great musical orig-
inators of the '60s and "70s.

The more commercial kinds of
artists have always paid the bills, al-
lowing the labels to invest in more
adventurous, but not as profitable,
music, and they will continue to do
s0. And the media will likely contin-
ue to overemphasize the controver-
sy because they are always in the
midst of a competitive media war.

To most of you, my opinion will
mean absolutely nothing, because
the momentum of the machine is too
big to stop and change it. But for
the few who do see some truth be-
hind all of this, let us all stand up
and chant the phrase with which we
must all become more familiar:
“Don’t believe the hype!” In the
end, hopefully, music will prevail.
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BRING BACK VINYL

The record labels can bellyache all
they want to about “slack sales.”
They can even feign ignorance as to
the cause of the slump. But we, the
retailers, know why sales are down:
the unavailability of vinyl.

The music industry made a costly
error when it assumed that, by
“phasing out” (some might say sab-
otaging) vinyl, it would force record
collectors around the country to
throw out their turntables and dig
deep into their pockets so as to be-
come part of the “CD revolution.”

Many music-loving consumers re-
fused to be coerced into paying
$14.98-315.98 for something that,
until recently, could be purchased
for $7.98-$8.98. And, even though
cassettes remain reasonably priced
(at least by industry standards),
many people feel that cassettes sim-
ply don’t sound as good as LPs. Nor
do they last as long.

Perhaps if the industry had al-
lowed the LP to coexist with its
“technically superior” counterpart
instead of attempting to shove the
CD format down the public’s throat,
its current revenues would be
healthier.

There’s nothing wrong with CDs.
But there’s nothing wrong with
LPs, either. The record industry
would do well to reconsider its anti-

vinyl stance. It's losing of lot of
money because of it.

Patrick Carroll

Manager

Joe's Record Paradise

Silver Spring, Md.

MISTAKEN IDENTITY?
CBS Records chief Walter Yetni-
koff claims I libeled him in my book
“Hit Men” by stating that he wears
“a lot of jewelry” around the neck
(Billboard, Sept. 1). In fact, no such
statement appears in the book. Per-
haps Yetnikoff is confusing himself
with independent record promoter
Joseph Isgro.
Fredric Dannen
Guttenberg, N.J.

WRONG AMOUNT

In reference to the story on GE-
MA’s advance to the Rolf Budde
Musikverlage subsidiary, Jastian
Music Inc., and the composers Gior-
gio Moroder and Michael Masser
(Billboard, Aug. 4), the sum in-
volved was the equivalent at the
time of $5.5 million, not $6 million,
as you reported.

All payments to members are
noninterest bearing. In the 1989 fi-
nancial years, such payments to-
taled 79.3 million deutschemarks.

Peter Ende, quoted in your arti-
cle, said he would like to avoid a war
among the European collecting soci-
eties, which he attributes to the ac-
quisition of new members. But the
right of authors to join whichever
collecting society they choose in the

European Community is one of the
principles developed by the Europe-
an Court of Justice in its legislation
on authors’ societies.

In your report on GEMA’s 1989 fi-
nancial year (Billboard, July 20),
you have shown how successfully
and efficiently GEMA is administer-
ing the rights of its members—
though you failed to mention that
this financial year was still under
my responsibility.

Obviously, the two authors men-
tioned above have set such a high
value on the efficiency of GEMA
that they wanted to become its
members for this reason. I consider
this to be a sign of the future in the
interests of GEMA and its mem-
bers.

Prof. Dr. Erich Schulze
Former President, GEMA
Grunwald, West Germany

DIDN'T LIKE AD

I'm writing to object to the offen-
sive advertising for the new Jane's
Addiction album you had on the
back page of the Aug. 18 issue.

Is it really necessary to show pu-
biec hair and a penis in your maga-
zine? If I didn’t need your publica-
tion so badly in my business, |
would tell you to cancel my sub-
scription, and I sure won't stock
that album if that's the way the cov-
er looks. It really bothers me, and
surprised me, to see how little class
Billboard has.

Virgil Micek
Trinidad, Colo.

RETAILER LOOKS BAD

Here in Dallas, we have a dance mu-
sic station, KJMZ, that has been
very good at promoting a lot of
dance artists who may not get air-
play on any other local station.
KJMZ plays extended versions,
which have helped increase 12-inch
sales at this store in particular.
However, they are now getting into
a bad habit of playing mixes that
are not available on the commercial
12-inchers we stock.

This makes retail stores look bad,
and it doesn’t help consumers, be-
cause they naturally assume that
the version on the radio is the one
available to the public.

Come on, radio DJs, this is like
waving meat in front of a dog and
then snapping it away. Keep the
special versions for the clubs only,
and use your head. Stop teasing
your listeners with versions you
know are not available at your local
record store. The last thing the mu-
sic industry needs is another con-
flict. Let’s work together on improv-
ing retail sales and eliminating cus-
tomer dissatisfaction.

Mark Sandifer
Dallas

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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ACs Face Growing Format Encroachment
But Most Say Adult Top 40s Aren’t Big Threat

B BY SEAN ROSS

NEW YORK—Mainstream AC pro-
grammers say that if they are forced
to choose, they will protect their up-
per demographics from soft AC com-
petition, rather than fight the newer
clump of hot ACs and “adult top 40s”
for their younger listeners.

But few PDs are actually anticipat-
ing a battle. Many think the new sta-
tions will take only their marginal lis-
teners, or will actually help main-
stream AC. And several express
doubt as to whether adult top 40 is
even a format in the first place.

For the last few years, AC pro-
grammers have been more concerned
about protecting their top end from
the advent of soft AC, and then the
rash of easy-listening-to-soft-AC con-
versions. AC/top 40 hybrids were
much less of a factor in the late '80s
until a new clump of adult top 40s be-
gan showing up, many of them refu-
gees from the troubled top 40 format.
In the last two weeks, bright ACs or
adult 40s have shown up in Washing-
ton, D.C., San Antonio, Texas, Hart-
ford, Conn., and Norfolk, Va., and
Baltimore—two markets that al-
ready have bright ACs.

Even in San Antonio, where there
was no bright AC, mainstream
KMMX finds itself in the position of
being attacked from both sides.
KMMX was just celebrating soft AC
KFAN’s departure for another for-
mat when easy KQXT finished its
transition to soft AC as KQ102. Then
top 40/dance KITY became adult 40
outlet KSRR (93 Star).

“What's bizarre here is that there’s
no hole,” says KMMX president John
Hiatt. “We do a lot of research and it
tells us we're not doing anything
wrong. If you're not vulnerable, they
can’t create spaces that don’t exist.
There was no thought process put
into these format changes; they just
saw that we were a top biller and de-
cided to try taking some of our mon-
ey.
“KSRR is doing a more dramatic
version of what we did eight to nine
months ago when we went a little
hotter. We lost our upper end and got
back all these 18-24s that we couldn’t
sell. So six months ago, we moved
back to where we had been.”

Hiatt is not particularly concerned
about KQXT either, especially after
focus groups that, he says, showed
that KQ was still perceived as an
easy listening station. But unlike
KSRR, he would be willing to fight it.
“QOur core is 2544 and we’ll do every-
thing we can to protect them. We're
getting ready to dump $300,000 in
promotion over the next 90 days and
none of our competitors are going to
do anything like that,” he says.

“If there were a gun to our head,
we would always defend our 25-44
core audience,” says Bill Curtis, PD
of longtime bright AC WWDE (2WD)
Norfolk, Va., which recently received

new competition from adult top 40
WMXN. Mix 105’s music, he says, is
“very close to what we do. Only 30%
of their music is top 40 product that
we wouldn’t play, such as ‘Sledge-
hammer’ or ‘Everybody Have Fun
Tonight.”

“They’re niche programming for
what they perceive as a void between
2WD and [top 40 WNVZ] Z104. I
don’t believe that’s a big enough void
to justify a format. Of course they’re
a threat, and so is anybody who tries

to steal from you. But we have con-

sistency, a high-profile morning show
that’s been here for 12 years, the
traffic and information franchise,
and a lot of marketing and promo-
tional dollars. For someone to unseat
us, it’s going to take more than dupli-
cating 70% of our playlist.”

In Houston, where the new KHMX
(Mix 96.5) has locked horns with in-
cumbent KLTR, not only for listeners
but also over the word “mix,” KLTR
PD Ed Scarborough says, “We be-
lieve that KHMX will shear away
some of the younger end of the radio
station, specifically the 18-34 end, but
I would submit that they’re not going
to pull away any core AC listeners.
They're going to take secondary and
especially tertiary listeners from our
kind of radio station.

“I would think that the CHRs here
should be more concerned for the pri-
mary and secondary listeners that
could defect to a properly pro-
grammed adult CHR station,” Scar-
borough says. “It should attract dis-
enfranchised CHR listeners and have
much more impact on that format
than AC,” concurs WLTT Washing-
ton, D.C., PD Chuck Morgan, now
competing with adult top 40 WRQX
(Mix 107.3).

Scarborough and Morgan both
think the presence of adult top 40s
and top 40’s more mature overall mu-
sical posture of late are good for AC.
“It familiarizes our music and makes
it more accepted,” says Morgan. “I'm
the only person in town on Billy Joel’s
‘And So It Goes.” Even though he’s a
recognizable artist, it’s still hard to
get a record like that started without
any support.”

And both PDs are more charitable
than many of their AC brethren when
they suggest that KHMX and
WRQX will find an audience, albeit at
somebody else’s expense. Other PDs
suggest that many top 40s are soft-
ening for the same reason that many
easy outlets went AC—not because
there is a hole, but because they saw
their old format as untenable and had
to go somewhere. One group PD
even suggests that adult top 40 is a
result of “PDs going through midiife
crisis who don’t want to fight over
the New Kids On The Block exclusive
anymore.”

Consultant Dan Vallie, who was
part of recent modifications at
WBSB (B104) Baltimore, thinks
that not only is there room for
adult top 40 in some markets, but
that it occupies a noticeably differ-
ent position from a bright AC like
WBSB’s rival, WWMX. “A hot AC
has no concern for 18-24,” he says.
“An adult CHR’s core is 25-34, but
there’s also heavy concern for 18-
24s as well. We're not playing '60s
gold, and the attitudes of the DJs
are completely different.”

But at WKQX (Q101) Chicago, a
station that flirted with adult top 40
for about a year before softening
again in July, PD Bill Gamble says,

(Continued on page 20)

A ‘Brief’ Marriage? As the winners of WZOU Boston's “"World’'s Most
Outrageous Wedding,”” Marlene Smith and Wayne Soucey, second and third
from left, back row, dressed up as California Raisins. Other members of the
wedding party dressed as the Fruit of the Loom characters. Morning men Ron
Engeleman & Scott MacKenzie, in civilian garb, look on.

Tighter '91 Budgets Reflect
Overall Economic Squeeze

B BY PHYLLIS STARK

NEW YORK—As fear of a reces-
sion mounts, many radio GMs and
group managers are going into the
1991 with “realistic budgets” that
take into account a soft economy
and reduced revenue growth.

Those managers say they are al-
ready feeling that softening, and
that their projections for this year
are already off. “There is no ques-
tion that we are being affected by
an economic decline,” says L. Low-
ry Mays, president/CEOQO of San
Antonio, Texas-based Clear Chan-
nel Communications. ‘“‘Business
has been bad longer than people
are willing to admit.

“Our stations are only [3%-4%]
ahead of last year,” Mays contin-
ues. “We were expecting a [7%]
gain [and] I don’t see any tangible
sign of change.”

These concerns are being felt as
GMs prepare for next year. “The
[1991] budget will be more realistic
than it was last year,’”’ says
WMAC-AM-FM Springfield,
Mass., VP/GM Joe Rizza. “We will
be more careful to conserve with-
out jeopardizing the integrity of

B BY BILL HOLLAND

WASHINGTON, D.C.—Under a
proposal that would charge broad-
casters 4% of their gross revenues
for use of the airwaves, the spec-
trum fee is now officially part of
the administration budget pack-
age, according to insiders here.

The fee, part of a larger Bush
administration plan to increase
revenues without raising taxes, re-
mains part of the budget proposals
despite efforts by some bipartisan
lawmakers on the budget negotiat-
ing team to discard it as unfair.

However, because Republicans
and Democrats made little head-
way toward a compromise at the
much-publicized budget summit,
the plan still lies in legislative lim-
bo, and President Bush was unable
to tout the package in his speech to
the Congress Sept. 11.

Budget Raises Specter Of Spectrum Fee

The specter of a postelection
lame-duck session of Congress to
wrestle a budget solution now
seems to be a strong possibility if
congressional leaders cannot come
to some agreement.

WASHINGTON
ROUNDUP

So-called ‘“user fees,” such as
the spectrum fee, however, are not
a major partisan issue, and some
insiders are suggesting that the
spectrum fee could survive Demo-
cratic scrutiny of the administra-
tion’s budget proposal.

Broadcasters say they already
“pay” for spectrum space by pro-
viding time for public affairs and
public service programming. They

add that a fee, which would have to
be passed on to advertisers, could
cause financial hardships.

FCC AUDIT ‘EMBARRASSING’?

An FCC spot audit released
Sept. 8 shows that of 30 radio and
TV stations across the country,
40% of the radio stations and 80%
of the TV stations overcharged po-
litical candidates for their advertis-
ing, failing to offer the “lowest
possible available rates,” as re-
quired by law.

According to the FCC report, the
candidates paid higher rates be-
cause sales techniques encouraged
them to buy the higher-priced time
periods. Candidates can find them-
selves “bumped”’ from key spots if
full-price advertisers come for-
ward. Radio did much better than
TV in the spot audit; only four out

(Continued on page 18)

the radio station.

“Where we used to fly a plane
with our banner 20 times a year,
now we will do it 10 times. Where
we never used to scrutinize phone
bills, now we will scrutinize
[them],” he says. Last year, Rizza

‘There is no question
that we are being
affected by an
economic decline’

projected an 8%-10% revenue
growth for WMAC and thus far
has seen an increase of only 3%-
4%. Next year, he is projecting a
smaller increase.

Various areas of spending will
be closely looked at in the 1991
budgets. Most GMs say they will
be spending slightly more on both
salaries and sales development
and training next year, but will be
budgeting little or no increases in
marketing and promotions, engi-
neering costs, and research in or-
der to compensate for the sales
slump.

The increased emphasis on sales
development and training reflects
an effort to see a return on the in-
vestment. “We got a tremendous
return on the money we put into it
this year,” says Craig Magee, VP/
GM of country KIKK Houston.
And despite increased spending on
salaries, says oldies WTRG Ra-
leigh, N.C., VP/GM Darrel Goo-
din, there will be “a closer eye on
performance and what [stations]
get for their dollars from employ-
ees.”

Marketing budgets that are not
being cut will be more “targeted”’
next year. Targeted expenditures,
Goodin says, will replace budgets
with “a shotgun effect that hits
everything. There will be less em-
phasis on direct quarter-hour
maintenance than cume [and]
more superserving a specific audi-
ence.”

The soft economy that is causing
the budget scrutiny is already be-
ing felt across the country. Rizza
reports slow sales in the North-
east. In the first six months of this

(Continued on page 18)
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See The Robert Cray Band
Featuring The Memphis Horns on Tour
0ct. 23 Norfolk, VA The Boathouse
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Oct. 25 New York, NY Late Night
w/Letterman
Oct. 268 27 New York, NY Beacon Theatre
Oct. 31 Albany, NY  Palace Theatre .
Nov. 1 Springfield, MA  Paramount PAC
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B RADIO

Wake-Up Calls, Pranks, And Guns At WOKY:
Hang The DJ If He Gan’t Start The Car?

SO IMAGINE what they’d have
done at the Z-Rock station: At adult
standards WOKY Milwaukee,
morning man Joe Dorsey’s wife
was out of town, so overnighter
Mark Mitchell was giving him daily
wake-up calls. One day, the Milwau-
kee Journal says, Dorsey decided to
play a practical joke on Mitchell.

Dorsey arranged for Mitchell’s
wife to be there when the wake-up
call came. She answered and, upon
hearing her husband’s voice, said,
“Oh my God, it’s you,” and dropped
the phone. Dorsey yelled, “Damn it,
Barb, I told you not to answer that
phone,” then told Mitchell he was
awake and hung up. A few minutes
later, he called Mitchell back, told
him he had a problem and wouldn’t
be in, then hung up again.

Mitchell then went on the air and
announced, “If and when Dorsey
comes to work this morning, I'm go-
ing to assassinate him.” Finally,
Mitchell’s wife called and told him it
was all a joke. But it didn’t end
there. Dorsey arrived at the station,
held his service revolver to Mitch-
ell’s head, and told him, “I know
you're gunning for me, but I got the
drop on you.”* WOKY PD Steve Ste-
vens says Dorsey cleared this stunt
with him, minus the gun part.

Meanwhile, the Washington Post
reports that churban WPGC Wash-
ington, D.C., PD/morning man
Dave Ferguson had some problems
at a personal appearance at a local
racetrack. He was there to give
away a car to one of six finalists
whose key started a 1990 Ford
Probe. Unfortunately, the car didn’t
start. The crowd became rowdy and
Ferguson told them, in fairly explic-
it terms, to shut up. They began
throwing things at him—*“hot dogs,
beverage cups, newspapers, any-
thing they had in their hands. I was
lucky to get out of there alive,” Fer-
guson says.

There has not been legal action,
but there has been saber rattling in
Houston between country KIKK-
FM and KHMX (Mix 96.5) over
KHMX’s use of the term “96.” Al-
though KIKK has used 96 as its dial
position for years, diaries with only
a “96” and no calls are now going to
ascription, something that doesn’t
sit well with Viacom. KHMX—
which uses both Mix 96 and Mix 96.5
on the air—is already at odds with
AC KLTR, which had laid a prior
claim to the term “mix.”

Five employees of album WEQX
Manchester, Vt., resigned from the
station on Sept. 10, reportedly after
being asked to take a 20% pay cut.
The five were PD Russ Granzow,
MD Fran Kusala, and three jocks.
GM Brooks Brown says there was
no proposed pay cut and he has no
idea why the five walked out. No re-
placements have been named.

PROGRAMMING

After several weeks of negotia-
tions, James Alexander’s release
from his contract at WILB Detroit
and his naming as PD of WGCI-FM
Chicago was minutes away at press
time. Meanwhile, KHYS Houston
PD Steve Hegwood has been named
PD of WJLB. Ross Holland is act-

ing PD at KHYS, which is looking
for a morning man.

After a year and a half as a black
N/T outlet, WGCI-AM has become
“Dustyradio 1390.” “Dusties” is a
term, used primarily by Chicago na-
tives, for R&B/oldies. PD Michael
Watkins will stay on; former PD
Richard Pegue is in-house consul-
tant. Emily McKendall from
WLTH Gary, Ind., joins for nights.
Ty Wansley and three other talk
hosts exit ... Urban WYLD New
Orleans OM Jimmy Smith is out.

Forty hours after accepting the
PD job at AC KRSR (Star 105) Dal-
las, KCMO-AM-FM Kansas City,
Mo., director of programming and

by Sean Ross with
Craig Rosen & Phyllis Stark

operations Dene Hallam got anoth-
er offer to stay within Gannett as
PD of top 40 KKBQ (93Q) Houston,
replacing Bill Richards. APD Bill
West is upped to PD at KCMO.

Steve Brill, last OM of classic
rock KRFX Denver, is the new PD
at similarly formatted WFXF (The
Fox) Indianapolis ... Jimmy Bar-
rett steps down as PD of full-ser-
vice AC WJR Detroit. He’ll continue
as a swing jock.

Top 40 KITY (Power 93) San An-
tonio, Texas, becomes the latest hits
outlet to go to a hot AC/adult top 40
position. Rick Upton remains on as
PD of KSRR (Star 93), but MD/
night jock Stephanie Graham and
morning man Rick The Stick are
gone. Former WMJC Indianapolis
PD Jerry King is filling in on morn-
ings.

Top 40 WKDD Akron, Ohio, has
also headed in a more adult direc-
tion, playing fewer rock cuts and
“embracing mainstream pop prod-
uct more,” according to PD Jeff
Clark. Night jock Casey Tyler is
out . .. Full-service AC KMBZ Kan-
sas City has switched to N/T and
added former N/T KCMO reporter
Tom Leathers as morning talk-
show host.

Less than two weeks after their
appointments at black/AC KHUL
(Kool 101) Memphis, GM Pat Lena-
han and PD Mike Bailey are out. ..
Oldies KRTH (K-Earth) Los Ange-
les PD Phil Hall is launching a con-
sultancy called The Radio Group.
He will remain as PD of KRTH for
the time being and can be reached at
818-716-9645.

Top 40 WKRQ Cincinnati OM Jim
Fox has stepped down to concen-
trate on his morning shift. PD Dave
Allen assumes his duties, but not
his title ... Oldies CKEY Toronto
production director Al Campagnola
is upped to PD. ND Don McDonald
adds OM duties ... Top 40 CKLG
(LG73) Vancouver, British Colum-

bia, PD Brad Philips goes across
town to CISL’s yet unnamed sister
station, which will sign on in 1991
with a dance format.

When Satellite Music Network
finishes its Chicago-to-Dallas transi-
tion, there will be a PD opening at
its “Starstation” AC format. Dean
Richards is the only SMN PD who
chose not to make the move; he will
continue to consult. Jim Gannon
has been promoted from newscaster
to acting ND at SMN, replacing
Diane Kepley, who will also stay in
Chicago.

With the recent people changes at
WBOS Boston comes a slight
change in musical position. Some
100-200 of the softer songs on
WBOS’ list are gone, putting it clos-
er to the city’s other progressive
outlet, WFNX. AC rival WMJX
teams p.m. driver John Kosian with
former WBOS p.m. driver Molly
O’Brien for mornings. Bill Silver,
also from WBOS, joins for after-
noons. Bill Stevens exits WMJX to
concentrate on outside projects ...
New country outlet WGH-FM Nor-
folk, Va., ¢s now using the Eagle 97
nickname, but will keep its calls.

In the second leg of the Austin,
Texas, frequency swap, staffers at
top 40 KHFI (K98) will now move
en masse to the current frequency
of oldies KQFX, which will then be-
come K96.7. KQFX GM Kelly Carls
and his 23-person staff are out; call
him at 512-441-8595.

Former WBZZ (B94) Pittsburgh
PD Clarke Ingram is the new PD at
oldies/top 40 combo WEEX/WHXT
Allentown, Pa. He'll also do week-
ends at WEGX Philadelphia . ..
APD/MD Rick Freeman is upped
to PD at oldies WTRG Raleigh,
N.C.; he'll continue to do afternoons
... KATZ-FM (Jazz 100) St. Louis
PD Roshon Vance takes PD/MD
duties at WMGL Charleston, S.C,,
which has switched to jazz/black
AC and is now knownas Jazz 101.7.
He replaces PD Terry Base and MD
Craig Lewis.

Kelly McCrae is the new PD at
top 40 KCHX (Foxy 106) Midland,
Texas; he was last PD of top 40
CKJD Sarnia, Ontario. Marc Katri
is the new MD . . . Paul King, PD of
AC KKMY Beaumont, Texas, is the
new PD of top 40 rival KZZB (B95),
replacing J.J. Jackson. His APD,
Chrissie Roberts, follows for simi-
lar duties. KKMY’s new PD is
morning man George Ferris.

Country KMML Amarillo, Texas,
PD/morning man J.J. McCrae is
the new PD at similarly formatted
WITL Lansing, Mich. Joe Bryan
stays on as p.m. driver . . . Bill Kla-
proth from top 40 KKRL Carroll,
Iowa, is the new PD at similarly for-
matted WTBX Hibbing, Minn., re-
placing Joe Crain, who heads for
APD/afternoons at WIXX Green
Bay, Wis. PD Wayne Coy moves to
mornings at WIXX.

The Kingston/Poughkeepsie,
N.Y, area gets a new top 40 outlet
this week from new outlet WQKZ
Catskill, N.Y. PD/morning man
Bob Johnson was PD of co-owned
AC WCKL. Bill Williams from
WCKL does middays. Joanne C.
from WBPM (B94) Kingston, N.Y.,

er at Minnesota Public Radio.

Fla.

newsline...

MIKE KINNEY has been named GM of Legacy’s soon-to-be-acquired
KJQY (Sunny 103) San Diego. He was GM of WYHY (Y107) Nashville,
to which GSM Dan Swensson is promoted. The KJQY GM duties were
being handled temporarily by Norm Feuer.

JAY MILLER has been upped from PD to GM at country WQYK-AM-FM
Tampa, Fla. No PD replacement has been named.

MEG DELONE has been appointed to the new position of assistant GM at
AC WEAZ Philadelphia. She was GSM at crosstown rival WSNIL.

STATION SALES: CJCA/CJRK Edmonton, Alberta, from Maclean Hunter
to Western World Communications for approximately $20 million.

TOM VOGELI has been named to the new senior VP/radio position for
classical WFMT Chicago’s parent group. He was an executive produc-

JUDY GLOVSKY-SHER has been named VP/GM of AC WHOM Mount
Washington, N.H. She was GSM at album WFYV-FM Jacksonville,

is the new night jock. Tim Martin
from WHUC Hudson, N.Y., takes
the WCKL PD job.

At country CHAM Hamilton, On-
tario, night jock Mark LaPointe is
now program/operations assistant.
Heather Cooper is upped from pro-
duction assistant to an executive
producer-type position.

AC KLKT Reno, Nev., has be-
come Satellite Music Network Z-
Rock affiliate KZAK (Z-Rock 100.1).
David Newman, GM at rock rival
KOZZ, is the manager. Sam
Freeze, also last at KOZZ, is OM/
PD and doing local afternoons.

Billy Pilgrim, who programmed
KLCX Eugene, Ore., before leaving
for the ad agency business several
years ago, is the new PD/morning
man at top 40 KEWB (B94) Redd-
ing, Calif. Former PD Rick Simon
goes to afternoons. P.M. driver
Mark James and night jock Rob
O'Brien exit.

Burkhart/Douglas & Associates
have announced a joint agreement
with Kurt Hansen'’s Strategic Radio
Research for the “3-D plan,” a ser-
vice that will provide format re-
search, marketing, and program-
ming advice to stations.

In other consultancy news, Pol-
lack Media Nashville is now Pollack
Mullins Nashville, for bureau chief
Neil Mullins . .. Rick Sklar has
joined forces with British radio vet-
eran Dave Bowen for European
consultancy Bowen Sklar Program-
ming Ltd.

PEOPLE: OPENING LINES FROM HELL

New York Newsday reports that
Larry Josephson, a host on public
station WNYC New York, heard a
caller to his rival/former employer,
WBAI, complaining that Joseph-
son’s show wasn’t as good as it used
to be. So Josephson joined WBAI
host Mike Feder to announce that
callers weren’t as good as they were
in the '60s. When someone then
asked Josephson why he even both-
ered, he replied, “Cause I'm looking
for a wife ... a deaf-mute nympho-
maniac with a three-star restaurant.
But don’t write me at WBAI, be-
cause WBAI women have dis-
eases.” This, distemperate though it
may sound, got Josephson four let-
ters and two dates.

Top 40 WEGX (Eagle 106) Phila-
delphia morning man Scott Throw-
er exits. Thrower’s longtime part-

ner, Rick Rumble, remains and will
get a new partner ... San Diego
market veteran Irv Harrigan, after
several weeks of on-air auditioning,
is now officially morning co-host at
KPOP. He joins four-year morning
man Don Howard.

AC WBZ Boston has rehired night
host David Brudnoy ... AC WZMX
Hartford, Conn.’s new morning
team is Jonathan Monk and Diana
Kelly from WODJ Grand Rapids,
Mich. Also joining WZMX, for after-
noons, is Neil Jackson from cross-
town WTIC-FM.

Chicago becomes the battle of the
ex-Q107 people this week as two dif-
ferent stations pick up staffers
from the old incarnation of WRQX
Washington, D.C., now Mix 107.3.
Q107 p.m. driver Gary Spears re-
turns to WBBM-FM (B96) for that
shift; Q107 night jock Danny
Wright goes to rival WYTZ (Z95)
for nights, replacing Steven Craig.
B96 morning man Ed Volkman is
out of the hospital and should be
back on the air Monday (17).

AC WHTX (Gold 96) Pittsburgh
lures Bumper Morgan across the
street from oldies WWSW (3WS)
for afternoons. Randy Brooks
moves to nights. Kerri Griffith and
Calib James are gone ... At top 40
CFTR Toronto, midday jock Steve
Gregory and overnighter Gary Bell
are out. Scott Thompson goes from
swing to the latter shift.

Rick Party from urban WOWI
Norfolk, Va., goes to afternoons at
similarly formatted KJMZ (100.3
Jamz) Dallas. That station got some
attention recently with promos an-
nouncing that it would soon “go
black.” Jamz was really promoting
a Black Box/Black Flames show.

At black/AC WMYK Norfolk,
Va., Sonny André goes from after-
noons to mornings. Chuck Wood-
son, who had been trying out in
mornings for several weeks, is now
doing afternoons ... Connie “Big
Mac” McPhaul joins new urban
WFZI (Foxy 104) Charleston, S.C,,
as APD/promotions director. Jim-
my Mack and LoLo from WFXA
Augusta, Ga., join Foxy for nights
and middays respectively.

At top 40 WBLI Long Island,
N.Y., MD Mark Lobell goes to
nights, replacing T.K. Townshend.
Promotion director Mike Larkin as-
sumes a lat of his duties, including

(Continued on page 18)
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1. Yesterday John Lennon (PRS), Paul McCartney (PRS) ® Maclen Music
2. Never My Love  Donald Addrisi, Richard Addrisi ® Warner-Tomerlane Pub. Corp.
3. By The Time | Get To Phoenix  Jim Webb  Charles Koppelman Music, Jonathan Three Music Co., Martin Bandier Music
4. Gentle On My Mind  John Hartford e Ensign Music Corporation
5. More  Marcello Ciorciolini (SIAE), Norman Newell (PRS), Nino Oliviero (SIAE), Riz Ortolani (SIAE) ® Cam Creazoni Artistiche
Musicali Spa (SIAE), Edward B. Marks Music Company, Elbo Music Corporation
6. Something  George Harrison (PRS) ® Zero Productions, Inc.
- 7. Bridge Over Troubled Water  Paul Simon ® Paul Simon Music
8. You've Lost That Lovin' Feelin'  Barry Mann, Phil Spector, Cynthia Weil ® Screen Gems-EMI Music, Inc.
9. Mrs. Robinson  Paul Simon ® Paul Simon Music
10. Georgia On My Mind  Hoagy Carmichael, Stuart Gorrell ® Hoagland Music Co., Peermusic, Ltd
“11. 1 Can't Stop Loving You  Don Gibson ® Acuff-Rose Music, Inc
12, Strangers In The Night  Bert Knempfert (GEMA), Charles Singleton, Eddie Snyder e Champion Music Corporation, Screen
_l Gems-EMI Music, Inc. |
13. Everybody's Talkin'  Fred Neil ® Third Story Music, Inc.
"14. Michelle  John Lennon (PRS), Paul McCartney (PRS) ® Maclen Music
~15. Canadian Sunset  Norman Gimbel, Eddie Heywood ® Eleven Fast Corporation, Nelton Corporation
16. Can't Take My Eyes Off Of You  Bob Crewe, Bob Gaudio ® Safurday Music, Inc. Seasons Four Music
17. Killing Me Softly With His Song  Charles Fox, Norman Gimbel ® Fox-Gimbel Productions, Inc.
18. Sunny  Bobby Hebb e Portable Music Company, Inc., Unichappell Music, Inc.
19. Snowbird  Gene MacLellan (PROC) ® Beechwood Music Corporation
-20. Scarborough Fair  Art Garfunkel, Paul Simon e Paul Simon Music
‘21, The Girl From Ipanema  Vinicius De Moraes (SACEM), Norman Gimbel, Antonio Carlos Jobim © Duchess Music Corporation
'22. We've Only Just Begun  Roger Nichols, Paul Williams e Irving Music, Inc.
23. (Sitting On) The Dock Of The Bay  Steve Cropper, Otis Redding ® Irving Music, Inc.
24. For The Good Times  Kris Kristofferson ® Buckhorn Music Publishing Company, Incorporated
25. Twilight Time Al Nevins, Morty Nevins, Buck Ram ® Devon Music, Inc.

BT Proudly Congratulates The Composers and Publishers Of The




50 Most Performed Songs Of Our First Half Century

Stand By Me  Ben E. King, Jerry Leiber", Mike Stoller™ ® Unichappell Music, Inc.

. Up Up And Away  Jim Wabb e Charles Koppelman Music, Jonathan Three Music Co., Martin Bandier Music

Spanish Eyes  Bert Kaempfert (GEMA), Charles Singleton, Eddie Snyder © Dome Edition Bert Kaempiert (GEMA), Screen
Gems-EMI Music, Inc.
Angel Of The Morning  Chip Taylor @ EMI-Blackwood Music, Inc.

. Only You  Ande Rand, Buck Ram™ e Hollis Music, Inc.

. The Most Beautiful Girl  Rory Bourke, Billy Sherrill, Norro Wilson e A/ Gallico Music Corporation, Algee Music Corporation
. Sound Of Silence  Paul Simon @ Paul Simon Music

. Help Me Make It Through The Night  Kris Kristofferson ® Combine Music Corp.

. Traces  Buddy Buie, J.R. Cobb, Emory Gordy, Jr. ® Low-Sal, Inc.

. Goin' Out Of My Head  Teddy Randazzo, Bobby Weinstein © Songs of Polygram International, Inc.

. Release Me  Eddie Miller, Dub Williams, Robert Yount ® Acuff-Rose Music, Inc., Roschelle Publishing Co.

. Both Sides Now  Joni Mitchell ® Siguomb Publishing Corp.

All | Have To Do Is Dream  Boudleaux Bryant © House of Bryant Publications

. Cherish  Terry Kirkman @ Beechwood Music Corporation

Tennessee Waltz  Pee Wee King, Redd Stewart @ Acuff-Rose Music, Inc.

. (I Never Promised You A) Rose Garden  Joe South ® Lowery Music Company, Inc.

. My Cherie Amour  Sylvia Moy, Henry Cosby", Stevie Wonder™  Sawandi Music, Stone Agate Musi

. | Honestly Love You  Peter Allen, Jeff Barry ® Irving Music, Inc., Jeff Barry International, Woolnough Music

. Tie A Yellow Ribbon Round The Ole Oak Tree L. Russell Brown, Irwin Levine ® Levine and Brewn Music, Inc.
. Breaking Up Is Hard To Do Howard Greenfield, Neil Sedaka ® Screen Gems-EMI Music, Inc.

For All We Know  Jimmy Griffin, Fred Karlin, Robb Wilson™ e Al Gallico Music Corporation, Music Corporation of America, Ine

. Never On Sunday  Manos Hadjidakis (SACEM), Billy Towne © EMI-Unart Cataiog, Inc., Llee Corporation
. Blue Bayou  Joe Melson, Roy Orbison © Acuff-Rose Music, Inc.

Behind Closed Doors ~ Kenny 0'Dell ® Warner House of Music
My Way  Paul Anka, Claude Francois (SACEM), Jacques Revaux (SACEM), Gilles Thibaut (SACEM)

o Fddie Barclay Editions (SLCEM), Jeune Musique Editions Soc. (SACEM), Management Agency and
Music P Ub/ishing, Inc. * Share not licensed by BMI

P
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The 120 Promotions Of Saddam, Parts | & Il. KQLZ (Pirate Radio) Los

made up to look like Saddam Hussein, along with an Iraqi flag, several toy
animals, and a picture of Whoopi Goldberg (who appears in the TV show
“Bagdad Cafe”). Seen here are the aforementioned items before and after
their encounter with a microwave oven.

Angeles’ reaction to the Mideast crisis was to “‘nuke” a Fred Flintstone doll

120 Promotions Of Saddam, Part
lll. Country KNIX Phoenix,
meanwhile, did something more
sophisticated, holding a Don't Give
Us A Reason Party, titled after the
current Hank Williams Jr. record, at
a local club. Besides letting listeners
sign a card to military personnel in
the Middle East, KNIX also
videotaped a group sing-along with
Hank, which will be sent to Hussein.
Modeling the station’s new T-shirts
are KNIX's George King and PD R.J.
Curtis.

Welcome to the extraordinary
Mondrian Hotel de Grand Luxe

N
MONDRIAN

8440 Sunset Boulevard
West Hollywood, CA 90069
Daily rates from $185.

Reservations and Information

1-800-424-4443

FAX 213/854-0926
TELEX 4955516: LEGG

© 1990 Hotels of L Ermitage International

‘REALISTIC’ BUDGETS ARE SIGN OF ECONOMIC TIMES

(Continued from page 12)

year, he says, Springfield radio
revenue was down 8%-10% from
the same period last year.

“[The soft economy] will impact
our view of what the radio reve-
nues will be for 1991,” says Goo-
din, who projects “modest revenue
growth [of 2%-3%] for the mar-
ket.” Last year, Goodin projected
growth of 4% but, he says, “it will
actually come out to be pretty flat
from 1989.”

In Tallahassee, Fla., top 40
WTHZ GM Howard Dolgoft is pro-
jecting flat revenues for 1991 be-
cause of both the soft economy
and additional competition in the
market. Dolgoff had expected a
10% growth this year but has
found revenues to be flat thus far.

In Cleveland, top 40 WPHR
VP/GM Mark Heiden is projecting
only a slight increase for 1991.
“My business will not be driven as
much by the market as by the con-
tinued growth in numbers,” he
predicts.

Even the Radio Advertising Bu-
reau, which rarely paints less than
a rosy sales picture, has an-
nounced that sales have been soft
throughout the South, although
they say sales were significantly
stronger on both coasts compared
with last year’s figures. And de-
spite reports from GMs, the RAB
says that national radio revenues
for the first seven months of this
year are up 5.5% over last year.

Another exception to the some-
what gloomy sales picture is Hous-
ton, where the rise in oil prices has
been good for the economy. “This
is one market where people don’t

BILLBOARD RADIO
Easier To Read
Easiest To Trust

mind paying more for gas,” says
KIKK’s Magee, who projects a 4%
revenue increase for next year.
Clancy Woods, GM of the new AC
KHMX Houston, projects more
than a 5% jump, while AC KODA
GM Dusty Black anticipates a 6%
revenue gain at his station. But
Black concedes that despite a pro-
Jected revenue increase of 7.5%,
KODA is up only 3% so far this
year.

Sales have been somewhat soft
at the network level as well. Al-
though he says “we’re still main-
taining an upward trend during
the first six months of this year,”
Radio Network Assn. president
Bud Heck adds that ““it’s not in the
double digits we’ve had in the last
few years.” For the first seven
months of this year, network reve-
nues were up just 2.8% over the
same period in 1989.

WASHINGTON ROUNDUP

(Continued from page 12)

of the 10 stations audited had over-
charged.

The FCC will not levy fines on the
stations, calling the spot audit “an
informational report.” Violations
can result in fines up to $250,000.

National Assn. of Broadcasters
president Eddie Fritts took issue
with the report, saying the commis-
sion had issued a report “which
gives the impression that it has
made final conclusions when in fact
it has not,” and “presumes there
are violations” before the stations
could respond.

By law, during the 45 days before
a primary and the 60 days before a
general election, stations are re-
quired to bill at the same low rates
as for their most favored advertis-
ers.

VOX JOX

(Continued from page 14)

music calls . . . MD Michael J. Pow-
ers has been upped to midday at top
40 WZPL Indianapolis, replacing
Don Payne, who stays on as an en-
gineer .. . KLOL Houston swing
jock Randy Schell leaves to start an
Austin, Texas-based production
firm (512-327-6901). His replacement
is D-Day from WRFX Charlotte,
N.C.

At country WHKO Dayton, Ohio,
Paul Ellis joins for mornings from
AC WSPD Toledo, Ohio, replacing
Jim Manley. He goes back to N/T
sister WHIO to co-host mornings
with Lou Emm ... Brad LaRock,
former midday jock at KFMS Las
Vegas, is the new morning man at
country KHEY El Paso, Texas, re-
placing PD Brian Kennedy, who
comes off the air . .. AC KRBB
(B98) Wichita, Kan., ND Linda Lee
Paul joins Don Bishop in mornings
at oldies KQLL Tulsa, Okla.

Phlash Phelps goes from nights
at top 40 WKMZ Hagerstown, Md,,
to nights at soon-to-debut top 40
WBBE (B106) Fort Wayne, Ind. . ..
Gary Dunes is out as MD/middays
at top 40 WNTQ (93Q) Syracuse,
N.Y.

Adult standard CKLW Detroit/
Windsor, Ontario, morning man
Tom Shannon moves to sister FM

oldies CKMR for the same shift. He
replaces Lee Gillette, who exits.

EVENTS

Top 40 CHTX (980 Hits) Montreal
got a surprise on Sept. 7, when, just
minutes before its planned move to
990 AM and 50,000 watts, it received
orders from Canada’s Department
of Communications to postpone the
change and no further explanation.
CHTX still hopes to be at its right
frequency and power within the
week. Meanwhile, CHTX p.m. driv-
er Dan Wilmott joins the morning
team at crosstown AC CJFM.

For several days, new album
rocker WKLQ Grand Rapids, Mich.,
had listeners sign a ‘“‘sympathy
card” for format rival WLAV-FM.
But WKLQ dropped the six-foot ply-
wood card off at WLAV-FM last
month about a half hour before
news of Stevie Ray Vaughan’s
death broke. WLAV repainted the
card’s insides and took it to a local
club where thousands of people
signed it that night as a sympathy
card to Vaughan’s family.

Top 40 WPHR (Power 108) Cleve-
land is bringing in former MTV VJ
Nina Blackwood to host a Saturday
dance show on the local CBS affili-
ate. PD Cat Thomas co-hosts.
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-

RADIO I

Billboardss

; He weelt

X106™

Phil Kehr/John Hook
WRDX Salisbury, N.C.

WRDX

WHEN Phil Kehr, OM of WRDX (X106.5) Salisbury,
N.C., first heard about beach music, “like most people,
I thought it meant Jan & Dean and the Beach Boys.”

When John Hook, the Saturday night jock who is
sort of WRDX’s spiritual leader, first came across
beach music, he was working for Jay Thomas at
WAYS Charlotte, N.C., and playing a junior high
school dance. “There were 12- and 13-year-old kids
asking for ‘Sixty Minute Man.’ [ played it, because I
just happened to have it on an oldies album, and the
truly unthinkable happened: they all danced to it. How
could all these 12- and 13-year-olds know a song that
was banned and obscure everywhere in the universe?”

Well, fans of beach music know a lot of songs that
are obscure everywhere but Virginia and the Caroli-
nas. Some are 40 years old. Some are currents. Some
are old records that

son & the Miracles, “My Girl Is Gone”; Lloyd Price,
“Stagger Lee’’; Archie Bell & the O’Kaysions, “Soul’d
Out”; Conway Twitty, ‘“Talkin’ 'Bout You”; and the
Fabulous Thunderbirds, “Wrap It Up.”

Shortly before WRDX committed to beach music,
Kehr discovered ‘‘shag clubs,” organizations devoted
to the shag, beach music’s official dance. In 1988,
when he started tracking them, there were 33 in the
Southeast. Now, there are more than 80, about 60 of
which are in WRDX'’s coverage area. Their equivalent
of spring break is weeklong parties in Myrtle Beach,
S.C., staged by the Society of Stranders in April and
September, but other events go year-round.

Shag clubs are the center of WRDX’s promotional
activities, although it has tried TV and direct mail. It
runs monthly ali-request days, which it uses to com-

WRDX plays like cur-
rents. (“Jamie,”’ Eddie
Holland’s 1962 hit, was in
its top 50 recently.) Many
are lightweight R&B rec-
ords from the '60s and

‘You'd have to kill off
about 12 million people
to kill beach music’

pile a listener database.
And it publishes its own
monthly beach music
magazine called Carolina
Class. (Hook has a sepa-
rate publication, Rhythm
‘N Beach News.)

70s, such as the not-so-
obscure “Give Me Just A Little More Time” or “Be
Young, Be Foolish, Be Happy.” But some are harder
jump blues songs, or even country hits, like “Dumas
Walker.”

Then there are the three late '80s songs by O.C.
Smith on WRDX’s recent lists and all the recent Ma-
laco and Ichiban label R&B, and ‘“Meet Me With Your
Black Drawers On” by Gloria Hardiman. In the Caroli-
nas, they all seem to have an audience. Located half-
way between Charlotte and Greensboro, WRDX went
from 1.3 to 1.5 in the former book this spring, and
from nowhere to a 1.5 in the latter. The regional cult
around its music is strong enough that there are also
three other beach-formatted stations in the Carolinas.

Kehr, whose title encompasses virtually all manage-
rial duties at WRDX, joined in 1974, when it was still a
small-town radio station. In 1985, WRDX increased
power to 100,000 watts and dropped country for Tran-
star AC. By then, Kehr’s work with the local Jaycees
had taken him across the state, where acts like Mau-
rice Williams, the Tams, and the Clovers were still
playing to enthusiastic crowds. First he began using
some beach tunes as local fill for the network feed.
Then he added a Saturday afternoon beach show.

Around 1987, Kehr ran into Hook, who, after his ex-
perience with the 60-minute kids, had started throw-
ing in some beach at oldies WIST Charlotte in the mid-
’70s. In the early '80s, he became partners with record
dealer Chris Beachley, also the force behind beach mu-
sic’s best-known magazine, It Will Stand. That led to a
Saturday night beach show on AM powerhouse WBT,
then to a full-time beach oldies format at rival WGSP.

When Hook met Kehr, “WRDX was the only station
in the region dabbling with beach music. I had talked
to a couple of stations, and their research—which
came from some of the major firms—said beach music
was totally, irrevocably dead. But the people who love
beach were very much alive; you'd have to kill off
about 12 million people to kill beach music,” says
Hook.

In 1988, WRDX became, for lack of an easier de-
seription, a gold-based AC that just happened to play
very different music from that of most gold-based
ACs of your acquaintance: the best mix of beach mu-
sic from the '40s, '50s, '60s, "70s, '80s, and today. Its
music is done on computer. Its “‘currents” get about
three plays a day. Just like other ACs.

This is a typical sample of WRDX: Impressions,
“Keep On Pushing”’; Peggy Scott & Jo Jo Benson,
“Pickin’ Wild Mountain Berries”’; Aaron Neville,
“Over You”; Brenton Wood, “Soothe Me”’; Cornelius
Bros. & Sister Rose, “Treat Her Like A Lady”; John-
nie Taylor, “Who’s Makin’ Love”’; Embers, “What You
Do To Me”; Millie Jackson, “Ask Me What You
Want”’; Poor Souls, “Belly Roll Me”; Smokey Robin-

The beach music scene
has plenty of musical factions. In recent years, Hook
says, both the change in the drinking age and the eco-
nomic need for beach artists to play larger clubs and
not small parties took beach music out of the fraterni-
ties and toward an older audience. Then people from
outside the Carolinas, folks who hadn’t grown up with
the easy R&B at the format’s core, moved south. The
result was that the harder, bluesier stuff became a
valid rival to the lighter, Tams/Drifters sound.

“Imagine that you had never heard ‘A Quiet Place’
by Garnett Mims and that you’d just shown up in the
Southeast,” says Hook. “If you've never heard that
song, it might sound very strange to you. These peo-
ple have a different kind of ear. They’re looking for
beat, not tradition . . . That's why a lot of country and
jump blues is showing up now.”

The flip side is that some purists don’t like the Ken-
tucky Headhunters or Eddy Raven’s “In A Letter To
You.” “There are pockets of people who are very ada-
mant about the music they like,” says Kehr. “The fun-
ny thing is that we’ve been able to persuade most of
them to give us a listen and turn them around to the
music of the '90s. But every week I'll field at least one
call about country, and to those people there’s no ex-
plaining it. They’re not shaggers, because shaggers
would know that it has the same beat.”

WRDX’s audience is primarily 35-54. Its air staff is
relatively young, and often comes from outside radio.
MD/midday jock Curtis Carpenter, Kehr says, “has a
phenomenal knowledge of music that dates back be-
fore he was born.” Morning co-host April McIntyre is
a local with strong ties to the local shag clubs; her
partner Rod Harter has a theater background. PM.
driver Mr. Mike started as an overnighter 4'/, -years
ago. Overnighter “J.P.” is on his first job; night jock
Lana comes from oldies outlet WTHP Winston-Salem.

The veterans are weekender Frankie Sea (also from
WBT) and Hook, whose “Saturday Night Fish Fry,”
WRDX’s highest-rated show, runs eight hours. Hook
may end up with WRDX full time around the time you
read this; he is also investigating the possibility of na-
tional syndication of some sort. The beach scene, he
says, has a chance to be part of something bigger, per-
haps the scene growing around swing music in gener-
al, something that was profiled recently by CBS
News, or maybe the growing black AC format.

“T can’t imagine what black adults in this country
listen to,” he says. “I go to a lot of fish fries and black
parties; people are playing our station and they love it
to death. It’s like white adults who don’t [like] CHR or
the tired stuff that passes for AC. There’s a big,
broad, four-lane road down through the middle of mu-
sic, radio, and entertainment. The road’s not finished
and there are very few vehicles on it yet.”

SEAN ROSS

New Post-RADAR 41 Tabs:
ABC Takes The Prime Spot

LOS ANGELES—The special post-
RADAR 41 tabulations are in, and
the results aren’t too surprising.
After all, ABC Radio Networks
VP/research services Bill
McClenaghan already predicted
several weeks ago that ABC’s new
Prime network would be No. 1, fol-
lowed by ABC’s Platinum, Gene-
sis, and CBS Radio Networks’
Spectrum (Billboard, Sept. 1).

MecClenaghan’s predictions
weren’t exactly on the money, but
they were close. According to the
ABC and Westwood One special
tabs, Prime is ranked No. 1, with
an average quarter-hour audience
of 2,860,000 and a 2.7 rating.
Westwood Mutual is second, with
an average audience of 1,462,000
and a 1.4 rating. ABC’s Platinum is
third, with an average audience of
1,427,000 and a 1.4 rating. Fourth
is CBS Spectrum, with an average
audience of 1,384,000 and a 1.3 rat-
ing, and ABC’s Genesis is fifth,
with a 1,373,000 and a 1.2.

The top 10 ranking is rounded
out with Unistar’s Super, Uni-
star’s Ultimate, Westwood One
N&E, Unistar’s Power, and
WW1’s Source.

To have special tabulations
made, ABC and WW1 had to pay
Statistical Research Inc. about
$20,000, but according to McClen-
aghan, it is well worth the price,
because the new tabulations give
the networks more ammunition to
take to advertisers with whom
“there is no other way to position
your network in the interim.”

Now that configuration-mania
seems to have settled down,
McClenaghan predicts the net-
work radio game will become sim-
plified. ‘“There will be fewer net-
works and bigger networks,” he

says.

WW1 president/chief financial
officer Bill Battison concurs. “Ev-
erybody has gone up a notch,” he
says. “It's raised the audience
combination one whole generation
to get numbers that are much
more attractive to advertisers.”

Battison also notes that seven
networks have a rating of 1.0 or
higher.

NETWURKS |

SINDIGATION

by Craig Rosen

AROUND THE INDUSTRY

On Wednesday (19) from 10-11
p.m. ET, WW1’s Source Radio
Network will distribute a one-hour
BBC radio special, “Nobody’s
Child—Romanian Angel Ap-
peal,” free via satellite to all radio
stations in North America. The
special will focus on Warner Bros.’
all-star “Nobody’s Child” album,
featuring the Traveling Wilburys,
Guns N’ Roses, and others. The
special includes an interview with
George and Olivia Harrison, who
created the appeal to raise money
for orphans.

To salute the late Stevie Ray
Vaughan, WW1 will rebroadcast
the “In Step Live With Stevie
Ray” edition of “Timothy White’s
Rock Stars.” The 90-minute show,
retitled *“Giant Steps: The Immor-
tal Genius Of Stevie Ray

(Continued on page 21)

CD Storage Cabinet. Arc you looking for a way to
store and lock your valuable CD’s? Our storage cabinet holds
840 CD’s in their jewel boxes for immediate access to your pro-
grammer or disc jockey. Steel construction

with 3 lockable drawers and
stackable. 4ft x 2ft x 2ft.

Edgewater

LIFT Disc&lay Inc. 115 River Road,
JO7OZO,T€1.:201/945 8700,
945 8863, 945 8412, Fax: 201/945 9548. ®
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T s Hallett has been dealing for several LB
(@D 33 | o+ BRI AL DARK HANDSOME STRANGER HEART | years with WNCI, one of the longest- | 27 | 11 | 5 | 11 THE CRYING SCENE AZTEC CAMERA
* % % FLASHMAKER * & & | standing, best-entrenched examples HOME IGGY POP
NEWp | 1 | PMSEVENTEEN  TOMMYCONWELL/YOUNG RUMBLERS | of an adult top 40. Like KOST Los | 2 | 17 | 16 | 10 | Vswiecur
c U“::l:rl:::)v WAY HOME MOCSEOF (orps |  .ngeles and a number of otherlong- | 2 | 15 | » QS STEROM. HARPY MERIBAYS
(29| 38 | 42| 3 | CANTFIND MY t standing AC outlets, WSNY is one of T e ST
3 | 20 | 16 | 12 | UNSKINNYBOP POISON the stations whose target demo has 30 | 14 | 8 | Il | BegoaRs BANQUET 2613/RCA
LM SBacanTTOL Changed from 2544 to 35-54 since the Billboard, copyright 1990. () Tracks with the greatest airplay gains this week.
31 | 16 | 11 | 10 | CANTSTOPFALLIN'INTO LOVE CHEAP TRICK mid-'80s. But Hallett claims that deci-
sion stemmed from a desire to follow
AME BACK AMES ) : !
32 | 2 | 2 [N JUSTCAME CORHE his target audience as it aged, not
33 | 28 | 25 | 15 | THEOTHER SIDE AEROSMITH from a willingness to cede his lower
2 GEFFEN 4-19927 end to WNCI
BD| 36 | 37 | 6 | SAMEOL SITUATION (5.0, MOTLEY CRUE And part of WNCI's success, he
@ 37 % 4 MIRROR MIRROR DON DOKKEN ppmts Ol.lt, 18 the fact that it transi- 1 ®
SERRENILICUY tioned into its current format.
3% | 2% | 24| 9 | LAWOMAN BiLLY IDOL “WNCI has evolved from one form of
CHR to another over a period of time
STILL GOT THE BLUES GARY MOORE ? g ) ;
@D % | —| 2 CHARISMA LP CUT You can’t just flick the switch. And
8| 27 | 27| 5 | LOVEMETWOTIMES AEROSMITH the ones that do flick the switch are
MCALPC! l d . d- . I
EMPIRE QUEENSRYCHE AlEEy 1 CirelSEatS:
NEWp | 1 | EMPRE
45 | — | 2 | DOWN ON THE RIVERBED LOS LOBOS ; exem&n e
SLASH LP CUT/REPRISE 1950’5 & so,s & 7o,s .
N MATINEE
NEWD | 1 | ERRGE T i ROCK & ROLL
1 | 50 [ fYOULDLOYETO STEVE VAI OLDIES and CLASSIC ROCK
@ 0| — 5 DANCE DAVID BAERWALD STARS AVAILABLE NOW FOR: 6
a L[t - STATION PROMOTIONS n
@ | 38 | 34 | 7 | SOMETHING HAPPENED ON THE WAY ... PHIL COLLINS 3 ﬁ?ﬂﬁﬁmi \%p?‘l(?son & OUTDOOR)
a5 4 # | 23 (IO FULTHE MESSAGE INITHE BOX BORTIRAREY - CORPORATE & PRIVATE PARTIES
% | 2 | 3 | 7 | ISAIDAPRAYER THE RED HOUSE 2 SPECI ES FOXEY LADY THE NEW HIT TRACK AND VIDEO
FROM THE SPECIALLY PRICED LIVE EP
WHY DO YOU THINK THEY CALL IT DOPE LOVE/HATE MO ON AL pacKacE
NEWD | 1 | WHYDOYOU | PHOTOS - BIOS - PRESS RELEASES - POSTERS EXPERIENCE (D-74841) ON CHAMELEON RECORDS.
a8 | 35 | 32| w | JORY . CONCRETE BLONDE DCNS“T CONTAINS TASTY TUNES AND ACTUAL JiMI HENDRIX SAMPLES.
JPN RPN IV R T FAITH NO MORE T E G o ARE YOU EXPERIENGCED?
9 2 SLASH 4-1981 3/REPRISE - D
@ NEW) 1 | BELIEVE RIVERDOGS RICHARD NADER E INMEN " CHAMETLEUON RECOR s
EPICLP CUT 71 LAKE ROAD, MANHASSET; NY 11030 Distributed in U.S. by CEMA ¢ Canada by A&M e Australia by FESTIVAL
. | .. A (516) 365-9880 -  FAX (516) 365-8983
O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.

The Power Track is the track on the chart that shows the fargest increase in airplay over the week before.
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YesterHits

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

Upside Down, Diana Ross, MoTowN
All Out Of Love, Air Supply, ARISTA
Another One Bites The Dust,
Queen, ELEKTRA

Fame, Irene Cara, rRso

Lookin’ For Love, Johnny Lee,
ASYLUM

Give Me The Night, George
Benson, QWEST/WARNER BROS.

Late In The Evening, Paul Simon,
WARNER BROS.

Drivin’ My Life Away, Eddie
Rabbitt, eLexTRA

One In A Million You, Larry
Graham, waRNER BROS.

10. Emotional Rescue, Roiling Stones,
ROLLING STONES

2 I BNE 19 | e

POP SINGLES—20 Years Ago

. Ain’t No Mountain High Enough,
Diana Ross, motown

2. War, Edwin Starr, coroy

3. Lookin' Out My Back Door/Long
As | Can See The Light, Creedence
Clearwater Revival, FanTasy

. Patches, Clarence Carter, atLanTiC

. Julie, Do Ya Love Me, Bobby

Sherman, METROMEDIA

25 Or 6 To 4, Chicago, coLumBIa

In The Summertime, Mungo Jerry,
SANUS

. (They Long To Be) Close To You,
Carpenters, aam

Candida, Dawn, BeLL

Make It With You, Bread, ELEkTRA

—

S0 @ No uas

TOP ALBUMS—10 Years Ago

The Game, Queen, ELEKTRA
‘Hold Out, Jackson Browne, asyLum
Diana, Diana Ross, moTown

‘Emotional Rescue, Rolling Stones,
ROLLING STONES

Panorama, Cars, €LEKTRA
Christopher Cross, WARNER BROS
‘Give Me The Night, George
Benson, WARNER BROS
Soundtrack, Xanadu, mca

. Soundtrack, Urban Cowboy,
FULLMOON/ASYLUM

10. Crimes-Of Passion, Pat Benatar,
CHRYSALIS

e® Now swNe

TGP ALBUMS—20 Years Ago

. Cosmo's Factory, Creedence
Clearwater Revival, FaNTasY

. Soundtrack, Woodstock, coTiLLioN

. Mad Dogs & Englishmen, Joe
Cocker, aam

. Tommy, Who, DEcca

Chicago, coLumsia

Blood, Sweat & Tears, coLumBia

. Stage Fright, Band, caritoL

. "Live At Leeds, Who, pecca

. Closer To'Home, Grand Funk
Railroad camtoL

10. Gold, Neit Diamond, uni

—

wnN

CENO O A

COUNTRY SINGLES—10 Years Ago

1. Lookin’ For Love, Johnny Lee,
ASYLUM

2. Oid Flames Can't Hold A Candle
To You, Dolly Parton, rca
3. Do You Wanna Go To Heaven, T.G.
Sheppard, waRNER/CURB
. Heart Of Mine, Oak Ridge Boys, mca

. Charlotte's Web, Statler Brothers,
MERCURY

. Faded Love, Willie Nelson & Ray
Price, coLumsia

4

5

6

7. kg:ing Up A Storm, Razzy Bailey,
8

9

0

. ‘Making Plans, Porter Wagoner and
Dolly Parton, rca

. 1 Believe In You, Don Wiliams, mca

. Let's Kee'P It That Way, Mac Davis,
CASABLANC.

SOUL SINGLES—10 Years Ago

. Give Me The Night, George
Benson, wARNER BROS./QWEST

. Upside Down, Diana Ross, motown

. Girl, Don’t Let It Get You Down,
0Q'Jays, 1sop

. Funkin For Jamaica, Tom Browne,
ARISTA/GRP

b Elz:‘n't We Try, Teddy Pendergrass,

=

wN

. Wide Receiver, Michael
Henderson, Bubbax

. I've Just Begun To Love You,
Dynasty, soLar

. Shake Your Pants, Cameo,
CHOCOLATE CITY

. Southern Girl, Maze, cariToL
. The Breaks, Kurtis Blow, MERCURY

W O N O 0» b

RADIO I

BPME Adds Chapter To Int’l Expansion Saga

U.K. Branch’s First Seminar Is Set For Nov. 9-10

NEW YORK—Broadcast Promo-
tion and Marketing Executives
continues its international expan-
sion with the launch of a new U.K.
chapter. Chris Meehan, chief ex-
ecutive of Yorkshire Television
and its subsidiary, Chevron Com-
munications, will chair the new
chapter. Among those serving on
the new group’s board of directors
are Cathal O’Doherty of BBC Ra-
dio One, David Briggs of Capitol
Radio, Lin Glover of the Radio
Academy, and Rhian Garbett-Ed-
wards of Radio Projects. A semi-
nar is planned for Nov. 9-10 in
Leeds, England. Among the semi-
nar’s highlights will be a “best of”’
promotion awards program.

IDEA MILL: BAD PICK-UP LINES

Top 40 CKKW (AM 109)
Kitchner, Ontario, recently hosted
a barbecue for 109 single listeners
at a local park. To win tickets to
the barbecue, listeners had to re-
late the worst pick-up lines they
ever heard. Some of the winning
lines included ““I worship my body;
will you embrace my religion?,”
“Nice outfit . .. it will look even
better on my bedroom floor,” and
“Your lips are as red as my RX7
parked out back.” Afterward, the
station hosted a dance that was
open to all singles. Staffers passed
out little black books with the sta-
tion logo on every page for attend-

ees to ‘‘record their progress
throughout the evening.”

Album WLLZ Detroit morning
men Jim Johnson and George
Baier are up in arms over a pro-
posed federal tax increase that
would up the tax on a case of beer
from 65 cents to more than $3.

Promotions |,
& Marketing

by Phyllis Stark

Johnson and Baier are asking their
listeners to say ‘‘nuts’’ to this
“taxation without fermentation”
by sending packages of beer nuts
to the station. The nuts will then
be shipped to Washington lawmak-
ers.

Country WCRJ Jacksonville,
Fla., tied in with Nabisco Teddy
Grahams cereal for its second an-
nual Teddy Bear Patrol Parade.
More than 70 children marched in
the parade with their stuffed bears
at a local mall. Each child received
a certificate from the station. All
proceeds were donated to a police
campaign to supply bears to chil-
dren in crisis situations.

Top 40 WYTZ (Z95) Chicago
morning men Welch & Woody led

a recent two-day food drive to aid
the victims of a tornado that rav-
aged Northern Illinois. As much as
57,000 pounds of food and clothing
were collected.

PRO-MOTIONS

Classic rock WXRK (K-Rock)
New York promotion director
Sharon Rosenbush exits for per-
sonal reasons after five years at
the station. She will continue to
work free-lance. No replacement
has been named ... Chuck Ges-
sert has been named director of
marketing at classic rock WCKG
Chicago. He formerly held the
same position at the Poplar Creek
Music Theatre.

Darren Wasylyk has been ap-
pointed marketing director/APD
at AC combo CHML/CKDS Ham-
ilton, Ontario. He was director of
marketing and promotion at mod-
ern rock CFNY Toronto ... Shar-
on Seldon has been named promo-
tions coordinator at urban WPGC
Washington, D.C. She was morn-
ing show producer at the station
... Larry Hryb has been upped
from assistant promotion director
to promotions coordinator at top 40
WKSS Hartford, Conn. ... Top 40
WZOU Boston is looking for a pro-
motion director. Contact market-
ing director Gordon O’Hara at
617-290-0009.

NETWORKS AND SYNDICATION

(Continued from page 19)

*

Vaughan,” will be broadcast dur-
ing the week of Sept. 24 and will
feature material from the
Vaughan Brothers’ new ‘“‘Family
Style” album.

To celebrate Country Music
Month in October, ABC will offer
the three-hour special ‘“‘Ronnie
Milsap: The Man, The Music And
The Magic,” helmed by “Ameri-
can Country Countdown' host
Bob Kingsley. The show, which
will be offered on CD, is available
for broadcast from Oct. 8-21.

WW1l-owned WYNY New York
recently dropped ABC’s “ACC.”
But contrary to press reports else-
where, WW1’s Battison denies
that it was a retaliatory move for
WW1 programming being dropped
from ABC’s KLOS Los Angeles
and that there is any sort of 0&0O
vs. rival network war going on.
“That’s not good business,” he
says. Meanwhile, with the recent
additions of WVBF Boston and
WEGX Philadelphia, WW1’s “Ca-
sey’s Top 40 is now heard in all of
the top 20 markets.

CBS has “The World At Six,” a
multipart special hosted by Harry
Smith and Paula Zahn, set for
broadcast Sept. 29-30. The series
examines children at the age of 6
... Seattle-based Broadcast Pro-
gramming has picked up the tape

BILLBOARD RADIO
easy to read
easy to reach
212-536-5028

clients that Century 21 recently
acquired in its merger with TM
Programming.

SI Communications plans to
launch “Story Of A People: To-
day,” a new series focusing on the
lives of everyday black Americans,
on Oct. 1. Celebrity hosts include
Lou Rawls, Vanessa Williams,
and Deniece Williams . . . Ad-
vance Radio Entertainment has
picked up the urban offering,

King Big Boy. Shortly after album
KLOS Los Angeles borrowed the
statue from the local Bob's Big Boy
restaurant, dressed it as-Elvis
(complete with sideburns), and put it
on the roof of the Capitol Records
building, top 40 WRQN (93Q) Toledo,
Ohio, did almost the same thing.
Instead of a building, however, 93Q
put “Elvis-Bob” in the back of a
pickup truck and drove it around town.

“City Beat ... From Holly-
wood!,” which had been handled
by the National Syndication Net-
work. The one-hour magazine
show is hosted by Mike Mann. For
more information, call 213-461-
9994 or 818-894-5693.

Bailey Broadcasting Services’
nationally syndicated ‘“‘Radio-
Scope’ is going into print while
the trade publication Black Radio
Exclusive’s “What Ever Hap-
pened To ... ?” recently hit the
air. ‘“‘RadioScope . . . The Column”
will be published in more than 50
weekly and daily black newspa-
pers, including publications in Chi-
cago, Dallas, Houston, San Diego,
and Seattle. Meanwhile, “What
Ever Happened To . . . ?,” original-
ly a column by veteran air person-
ality Spider Harrison, is being of-
fered for syndication by Smith-
Gray & Associates. The urban
show, available in a three-minute
and 30-minute version, showcases
hit artists from the past four de-
cades who have disappeared from
the public eye. Call 213-277-9616.

Viroqua, Wis.-based JR Produc-
tions has introduced “Vintage
Gold,” its second syndicated for-
mat. The format features oldies
from 1955-1980. The flagship sta-
tion for the new format is WVRQ
Viroqua. Call 800-236-1023.

ACTIONMART

The results are fast. The
reach 1s vast. And the call is
freet To place a Billboard
Classified ad, call Jeff
Serrette at (800) 223-7524
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Billboard-

FOR WEEK ENDING
SEPTEMBER 22, 1990

POWER PLAYLISTS.

PLATINUM—Stations with a weekly cume
audience of more than 1 mitlion.

GOLD—Statlons with a weekly cume
audience between 500,000 and 1 million.

SILVER—Stations with a weekly cume
audience between 250,000 and 500,000.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

14 15 Concrete Blonde, Joe EX EX Manah Carey, Love Takes Time 24 30 Warrant, Cherry Pie
15 16 Johnny Gill, My, My, My EX EX Warrant, Cherry Pie 25 EX Taylor Dayne, Heart Of Stone
16 18 Glenn Medeiros Featuring Ray Parker, EX EX Deee-Lite, Groove Is In The Heart 26 27 Glenn Medeiros Fea(urin{ Ray Parker,
17 20 James Ingram, | Don't Have The Heart EX EX Julee Cruise, Falling 27 28 lanet Jackson, Black Ca
18 23 Nayobe, [ Love The Way You Love Me 7 28 29 Breathe, Say A Prayer N
19 21 Ms. Adventures, Undeniable (4 / 29 EX Candyman, {(nockin Boots
20 22 Jude Cote, Time For Letting Go Nﬁw 30 25 Depeche Mode, Enjoy The Silence
21 28 Breathe, Say A Prayer Tﬂg A —  Mariah Carey, Love {akes Time JORITS INAROW!
Heww Zoak 2 EX MC. Hammer, Pray Washington P.D.: Lorrin Palagi 95 A — After 7, Can't Stop : .
23 24 Jon Bon Jovi, Blaze Of Glory (From “Y . N | A — Curio, | Can't Stay Provid P.D.: Paul C:
New York OM.: Steve Kingston | 24 26 Afier 7, Ca't Stop 12 The Righteous Brothers, Unchained Mel A David Cassidy, Ly’ To Myself rovidencel . catcthanicannon
W Yor ‘ M.: Steve Kings 25 EX Janet Jackson, Black Cat 21 Wilson Phillips, Release Me EX EX Teenage Mutant Ninja Turtles. Count O 1 Wilson Phillips, Release Me
1 7 The Righteous Brothers, Unchained Mel 26 33 INXS, Suicide Blonde 3 4 Paul Young, Oh Girt Detroit PD.: G Berkowit 3 Phil Collins, Something Happened On T
2 5 Wilson Phillips, Release Me 27 29 TKA, | Won't Give Up On You 4 5 Janet Jackson, Come Back To Me etrol .D.: Gary Berkowitz 10 Paul Young, Oh Girl
3 4 M.C. Hammer, Have You Seen Her 28 30 Louie Louie, | Wanna Get Back With Yo 5 3 Go West, King Of wishfut Thinking (Fr 1 1 Wwilson Phillips, Reiease Me 7 PmspnkUnskmn Bog
4 6 Black Box, Everybody Everybody 29 31 Michael Bolton, Georgia On My Mind 6 9 Phil Collins, Something Happened On T 2 2 Paul Young, Oh Girl 5 5 Gioria Estefan, Cuts Both Ways
5 8 Phil Collins, SomethmF Happened On T 30 32 Sydney Youngblood, Fd Rather Go Blin 7 7 Sweet Sensation, If Wishes Came True 33 Michael Bolton, When I'm Back On My F 6 2 Janet Jackson,TCome Back To Me
6 1 Jon Bon Jovi, Blaze OF Glory (From Y 31 EX oA ?eaturin Suzanne Vega, Tom's Din 8 6 Roxette, it Must Have Been Love (From 4 4 Bruce Hornsby & The Range, Across The 7 4 New Kids On The Block, Tonight
7 11 George Michael, Praying For Time 32 34 Beats Intema%mnal, Won't Talk About 9 11 Don Henfey, Heart Of The Matter 5 5 Mariah Carey, Vision Of Love 8 11 Prince, Thieves In The Temple
8 2 Sweet Sensation, tf Wishes Came True 33 35 George LaMond, Look Into My Eyes 0 12 Mariah Carey, Vision Of Love 6 6 Gloria Estefan, Cuts Both Ways 9 12 Maxi Priest, Close To You
9 3 Bell Biv Devoe, Do Me! 34 EX  Tyler Collins, Second Chance 1 8 Giant, I'l See You In My Dreams, 7 7 James Ingram, | Don't Have The Heart 13 Taylor Qayne, Heart Ol Stone
10 13 The Adventures Of Stevie V, Dirty Cas 35 EX  Tony! Tonit Tonel, Feels Good 2 13 Billy Idol, Cradie Of Love (From "For 8 8 Billy oel, That's Not Her Style Irvi P.D.: Randy Kabrich 6 Sweet Sensation, If Wishes Came True
11 12 Prince, Thieves In The Temple A — Soho, Hippychick 3 15 Depeche Mode 'Endoy The Silence 9 9 phil Collins, Something Happened On T rving .D.: Randy Kabric 15 DlnobRomeo_ 1
12 9 Mariah Carey, Vision Of Love A — UB4D,The {Vay You Do The Things You D 14 10 Taylor Dayne, [", e Your Shelter 10 10 Go West, King Of wisgful ? inking (Fr 1 2 M.C Hammer, Have You Seen Her 17 Jon Bon Jovi, Blaze Of Glory (From Y
13 14 Johnny Gill, My, My, My A — Caron Wheeler, Livin' In The L-g‘?n 5 17 Cheap Trick, Can't Stop Falling Into 11 11 Taylor Dayne, Heart Of Stone 2 3 The Righteous Brothers, Unchained Me! 4 14 Cheap Trick, Can't Stop Falling into
14 10 Poison, Unskinny Bop A — Gene Loves Jezebel, Jealous 6 18 Bruce Hornsby & The Range, Across The 12 12 Janet Jackson, Come Back To Me 34 Jon Bon Jovi, Blaze Of Glory (From “Y 5 18 After7, Can't Stop
15 17 Taylor Dayne, Heart Of Stone . A — Heart, Stranded 7 19 Jon Bon Jovi, Blaze Of Glary (From “Y 13 13 Anita Baker, Talk To Me 4 1 Poison, Unskinny Bop 16 23 Bell Biv Devoe, Do Me!
16 18 Lisa Stansfield, This s The Right Ti A — Warrant, Cherry Pie 8 20 Bad English, Possession 14 14 Jude Cote, Time For Letting Go 5 5 Johnny Gill, Rub You The Right Way 1719 Jude Cole, Time For Letting Go
17 20 Paul Young, Oh Girl EX EX Alias, More Than Words Can Sa 19 21 Taylor Dayne, Heart Of Stone 15 15  Phil Collins, Do You Remember? 6 10 Vanilla lce, Ice Ice Baby 18 20 Louie Loute, | Wanna Get Back With Yo
18 21 Janet Jackson, Black Cat EX EX Teenage Mutant Ninja Turtles, Count 0 20 22 Johnny Gill, My, My, My ' 16 16 The Righteous Brothers, Unchained Mel 7 11 Wilson Phillips, Release Me 19 21 Glenn Medeiros Featuring Ra{)l’alker,
19 16 Faith No More, Epic EX EX Mariah Carey, Love Takes Time 1 23 Pebbles, Giving You The Benefit 17 17 Beach Boys, Problem Child B 7 Snap The bower 22 The Adventures Of Stevie V, Dirty Cas
20 15 Janet Jackson, Come Back To Me EX EX Candyman, Knockin' Boots 22 24 Lisa Stansfiek iTh's Is The Right Ti 18 18 Michael Bolton, Georgia On My Mind 9 g Michael Bolton, When I'm Back On My F 21 24 Johnny Gill, My, My, My
21 23 Cheap Trick, Can't Stop Falting Into EX EX The Lightning Seeds, All | want 3 25 George Michael, Prayin For Time 19 19 Maxi Priest, Close To You 10 13 Sweet Sensation, I Wishes Came True 22 25 George Michael, Praying For Time
22 24 Billy Idol, LA. Woman 4 27 Maxi Priest, Close To You 20 20 Breathe Say A Prayer 11 8 Billy Idol, Cradie Of Love (From “For 2 Depeche Mode, Policy Of Truth
23 26 Maxi Priest, Close To You 5 28 Depeche Mode, Policy Of Truth 21 21 George Micl ael, Pragn% For Time 12 15 Bell Biv Devoe, Do Mel 4 28 Lisa Stansfield, This |s The Right Ti
24 27 INXS, Suicide Blonde 6 29 James In famAl Don't Have The Heart 22 22 UBAG, The Way You Do The Things You D 13 12 wilson Phillips, Hold On 5 27 Black Box, Evevgbody Everybody
A25  — Nelson, (Can't Live Without Your) Lov 7 Breathe, Say A Prayer 23 23 Elton John, Club At The End Of The St 14 14 Glenn Medeiros Fea(urinq Bobby Brown, 26 32 Janet Jackson Black Cat
— anilla lce, Ice Ice Bal — - s r) Lov ouie Louie, | Wanna Get Back With Yo 0 Go West, Kin ishful Thinking (Fr R z .
A26 Vanilla Ice, Ice Ice B b} A28 Nelson Caq( Live Without Your) Lot 24 24 Louie Louie, | Get B th 15 2 1, King Of Wishful Thinking (Fs 27 30 Breathe, Say A Prayer
21 19 Go West, King Of Wishful Thinking (Fr A29  — After 7, Can't Stcp) . 25 25 Alias, More Than Words Can Say 16 19 Nelson, ac,n Live Without Your) Lov 2 29 Indecent Obsession, [ell Me Somethlgtg
A;g 2 ;eky\ "Svéea(, Lake va‘ Squa( A30  — Jude Cole, Time For Letting Go {g ;g P,,,, an ?' "”8" ofghelmran’a, g g} Jl‘a%e:‘:r’\'g’:\aer:\,;gyont Have The Hea
=~ ariah Larey, Love Takes Time anet Jackson, Come Back To Me L. Rammer,
30 25 Billy Idol, Cradie Of Love (From "For . 19 17 Faith No More, Epic 3 33 INXS, Suicide Bionde §
Boston P.D.: Steve Rivers = 20 18 Roxette, it Must HaveTBsenTlove (From 32 35 Pebl ejshG'v"'z You The Benefit "
P 1 1 Bell BivD 1 2; 28 JAanel Jac':lsanﬁ ?Ilalc'; (ia' Aﬁ & Lﬁs:rlng :Ze:r‘ll' : Eimﬁa'?ﬁolﬂ?cvhgﬂ':edl.ove'
ell Biv Devoe, Do Me! A22 — Aerosmith, Wha akes i~ EDOM d
2 2 ML Hammer, Have You Seen Her (' 23 30 Slaughter, Fly To the Angels A35 — Michael Bolton, Georgia On My Mind
3 7 Wilson Phillips, Release Me i 2% PangVoun Bh Gir! A — Snapl Qoops Up
4 11 The Righteous Brothers, Unchained Mel 25 27 Warrant, Cherry Pie A — Vanilla lce, Ice Ice Baby
4 A d — 4 EX EX Tyler Collins, Second Chance
g 1% i»?.".f'cvoﬁfn"s‘,"é'a.ﬁ‘éi“rﬁng’ﬂp&n'ﬁi onT | Washington P.D.: Chuck Beck M'“:‘eapm's N IP[T) ?reg Strassell E - }ahrs\easr & :(;r"a‘dzyl ?On't Have The Heart g 3 {Ee‘rl\ggzcﬂtii::( Ninja Turtles, Count O
7 Paul Young, Oh Girt " A 1 Prince, ieves In The Temple — Elisa Fionillo, On The Way Up 3
. 8 10 Prince, Thieves In The Temple 11 Wilson Philiips, Refease Me 2 3 Bell Biw Devoe, Do Me! EX EX George Michael, Praying For Time
New York P.D.: Tom Cuddy 9 18 The Adventures Of Stevie V, Dirty Cas g g [S’E" B"’S Devoe, D?'“c;! hes Came T 3 2 Stevie B, Love And Emotion EX EX Duran Duran, Violence %f Summer (Love
1 7 Wilson Phillips, Release Me 10 & Stevie B, Love And Emotion I ]""'J E:“““E' é‘ ?T ’me e} 4 5 Dino, Romeo EX EX  Alias, More Than Words Can Say
2 2 Bell Biv Devoe, Do Me! 11 16 Poison, Unskinny BOJ) 5 5 P’h’.'l'}: la‘.‘ ‘°§'- 0;';"? ’ﬁ o g onT 5 6 Janet Jackson, Black Cat
3 3 Paul Young, Oh Girl 12 17 Keith Sweat, Make You Sweat A Ik ’?(':"S' omethin s Lappene n 6 7 George Michael, Praylv For Time 96 ' " .FM
4 4  The Adventures Of Stevie V, Dirty Cas 13 15 Taylor Dayne, Heart Ot Stone 7 3 Paﬂa Uarez, V|S|3n ove 7 8  Maxi Priest, Close To You
5 6 The Righteous Brothers, Unchained Mel 14 22 Jon Bon fovi, Blaze Of Glory (From ™Y K P°v'5°"- Th"'s '""{ ﬁf’ Temol 8 4 The Time, Jerk Out
6 1 Jon Bon Jovi, Blaze Of Glory (From "Y 15 20 Johnny Gill, My, My, My s 9 G“"“- M.':':"’SI ; 3 ermvf_ 9 11 Black Box, Everybody Everybody
7 11 Black Box, Everybody Everybody 16 19 Lisa Stans! ieldy, This Is The Right Ti o 1 D""K% \IAo;e P 'I?Y'" ! TO( "||me 10 12 Phil Collins, Somethmﬁ Happened On'T
8 10 Prince Thmesn{n The Temple 17 & Billy Idol, Cradie Of Love (From “For 1 l‘l) Aa‘”% eC .‘e ¢ o iCyAIQUEy 11 13 Pebbles, Giving You The Benefit Hartford P.D- Tom Mitchell
9 5 MC. Hammer, Have You Seen Her 18 21 Black Box, Everybody Everybody 2 12 h‘" 'G‘ﬂnM 9 " 129 M.C Hammer, Have You Seen Her "Fw’ . o
10 15 George Michael, Praying For Time 19 5 Sweet Sensation, If Wishes Came True 1313 D(:ngn ill, My, Wy, My 13 10 Sweet Sensation, If Wishes Came True 1 1 Bell Biv Devoe, Do Me!
11 14 Phil Eollins, Something Happened On T 20 26 George Michael, Pra ing For Time 118 Tayer 3'3“en°e Heart Of Stone 14 15 Depeche Mode, #ollcx Of Truth Houston P.D Bill Richards 22 ‘807"\"1 G'".EMY, wd MEV
12 13 Cheap Trick, Can't Stop Falling Into 21 24 Cheap Trick, Can't Stop Falling Into 15 15 Noveve lare Tae way You Love Me 15 18 The Adventures Of Stevie V, Dirty Cas - U 3 |5 Blackibon,Everybooyitvenbody
13 16 Dino, Romeo 22 9 The Time, Jerk Out ) e 18 Blyk Bo g‘/? bed e°‘llmd°“ 16 22 After7, Can't 5108 1 3 Phil Collins, Something Happened On T 4 9 Prince, Thieves In The Temple
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The first single and video from
the forthcoming debut album
Drop The Axxe.it's about time
dope took the rap.

Video now on
B.E.T. & MITV

The debut reiease from M.C.
Hammer's Bust It/Capitol Records
is One Cause (he's the bigger one)
One Effect (she's the pretty one).
Rap's first co-ed duo drops the axxe
with funky rhythms, fun rhymes and
a definite message

Currently on tour as the newest
members of M.C. Hammer's
touring posse.

Produced by James Earley for
Bust-it Productions.

ON BUST IT/CAPITOL
CASSETTES, COMPACT
DISCS AND RECORDS.

BUST IT A
Ciyactol

.......

©1990 Bust it/Capitol Records
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For Eric B. & Family, Gareer Longevity Is The Key

@ BY JIM BESSMAN

NEW YORK—Is there life after
rap? Eric B. & Rakim’s Eric Barri-
er is not taking any chances, de-
spite the success of the current
MCA album, “Let The Rhythm Hit
"Em” (MCA).

The hip-hop DJ operates produc-
tion and management companies
geared not only to developing new
artists but also to guaranteeing

his own future in the music busi-
ness, should his recording career
eventually wane.

“After the records stop and his
fame’s gone, what’s left after
that?’’ asks John Barrier, Eric B.’s
youngest brother.

John Barrier, along with middle
brother Anthony Barrier and Eric
B. & Rakim road manager Su-
preme, staffs the midtown Man-
hattan office of his eldest broth-

er’s Lynn Starr Productions and
Mega Starr Management compa-
nies, both launched in January.
Named, respectively, after Eric
B.’s daughter and her mother,
Lynn Starr’s productions have in-
cluded Kool G. Rap & D.J. Polo for
Cold Chillin’/Warner Bros. and
Brett Lover and Freddie Foxx,
both for MCA. Lover and Foxx are
also Mega Starr management cli-
ents; Eric B. & Rakim, meanwhile,

AMONG THIS SUMMER’S R&B/hip-hop tours (of
which there were too few), only Motown'’s 30th Anniver-
sary Motortown Revue had the extra added fillip of his-
tory on its side. Sponsored by Pepsi-Cola, this six-act, 22-
city bus tour featuring the new generation of “the
Sound of Young America” motored to a close Aug. 26 in
Anaheim, Calif. And though the tour is over, it has
etched a new leaf among the pages of the label’s color-
ful history.

The tour revived the precedent-setting artist develop-

ment tool masterminded

by Berry Gordy in the

early '60s to showcase

such budding talents as rm
Rhythm

and the

Blves

Little Stevie Wonder, the
Supremes, the Four
Tops, and Marvin Gaye—
acts that couldn’t get
booked on cross-country
tours until their string of
hits cemented them as su-
perstars. The 1990 ver-
sion—featuring Rich
Nice, M.C. Trouble, the Good Girls, Milira, Today, and
the Boys—was the brainchild of label president Jheryl
Busby, who revived this Motown tradition, he says, “be-
cause it was the most effective artist development tool
of the ’60s. Berry Gordy designed the Motortown Revue
to give young talent a chance to get out and be close to
' the consumer. And it’s been very successful—it was
probably as successful as the very first tour.”

The tour was not without potential stumbling blocks.
For one, it was an expensive undertaking that most la-
bels would not have attempted. But Motown execs
stress that the tour’s objective was exposure for the
acts, many of which had never been on a national tour
before. “I didn’t want to put pressure on the acts to sell
tickets. I really wanted them to enjoy the process of the
sold-out houses,” says Busby, who designed the tour to
pass through venues of 6,000 or less (except in Dallas,
where the Starplex Amphitheatre holds 20,000). While
the tour didn’t exactly break box-office records, says
Busby, “I think we’ve accomplished our goals, and more
importantly, we’ve had young acts come alive and really
charge up their careers.”

Among the Motortown Revue 1990’s highlights were
the homecoming engagement at Detroit’s Cobo Hall and
its visit to New York’s Apollo Theatre, which staged a
special welcoming parade down 125th Street for the acts
the day of the show. “When we got there that morning,
it was jam-packed. Everyone was outside asking for
autographs, banging on the bus windows,” remembers
native New Yorker Rich Nice, who was skeptical about
a Harlem parade. “I went out with the attitude that if
we see four people, I'm happy, and then we saw 4,000.”

So pleased is Motown by the sales, press, and publici-
ty generated by the Motortown Revue that the label is
considering a series. “We'll be doing a lot of Motortown
Revues in the future,” says Busby. “Maybe even more
than annual.”

In the meantime, Motown is set with some promising
new product. The Boys, the virtual road veterans of the
tour, back up the smash success of the “Crazy” single
with their third, self-titled album, a shining piece of
south-oriented pop/funk that again demonstrates the
t and versatility of these brethren. The fabulous

Motortown Revue: Best 0f Summer "90
Nat’l Tour Has History & Young Talent On Its Side

by Janine McAdams

dance music trio Blaze has a fine album in “25 Years
Later,” the trio Curio debuts with the album “Special
Feeling”—a slickly produced package of adult-oriented
funk and ballads—and swing quartet Today previews
its new album with the single “I Got The Feeling.”

IS THE FBI investigating rap groups it deems danger-
ous to national security? In a special feature in its Sep-
tember issue, The Source explores the existence of an
“unconfirmed memorandum” from the Department of

_ Justice that purportedly
names six rap acts, includ-
ing Public Enemy,
N.W.A, Ice-T, Sir Mix-A-
Lot, Donald-D, and 2
Live Crew. According to
the article, the memo indi-
cates that Justice Depart-
ment info may be pub-
lished in an FBI report to
Congress. If true, this
would be the most chilling
in a series of governmen-
tal attempts to control the content of rap and silence its
creators. The Source was started by Jon “the Sultan”
Shecter, editor in chief, and David Mays, publisher,
while both were Harvard Univ. students. The Source
has moved into a New York office (594 Broadway, New
York, N.Y. 10012-3233) and continues to have some of
the best reporting on rap issues and rap artists. Sub-
scriptions are $19.95 a year; call 212-274-0464 or fax 212-
274-8334.

STUFF: John Whitehead, singer/songwriter/produc-
er perhaps best known for his 1979 hit, “Ain’t No Stop-
ping Us Now” with writing partner Gene McFadden,
has formed Shaprice Entertainment with Terry Price
in Philadelphia. Shaprice is a recording, production, pub-
lishing, management, and concert production company
focusing on R&B, hip-hop, rap, pop, and dance music.
Call Whitehead or Price at 215-467-3900; 832/34 South
2nd St., Philadelphia, Pa. 19147 ... If you saw the MTV
Video Music Awards, then you heard “Sensitivity,” the
new single by New Edition-er Ralph Tresvant. Tres-
vant’s upcoming MCA album will have cuts produced by
Jam & Lewis, Kyle West, and L.A. & Babyface, and
will be here by early October. Also on MCA, look for the
debut of Jonessy, the streetwise R&B vocal outfit that
provided the def harmonizing on label mate Father
M.C.’s “Treat '"Em Like They Want To Be Treated” ...
The incomparable O’Jays are recording a gospel-style
version of Bob Dylan’s “Emotionally Yours” with an
all-star chorus. Some of those who have been asked to
participate include Keith Sweat, Sarah Dash, Glenn
Jones, Phylis Hyman, Cissy Houston, Tawatha Agee,
James “D-Train” Williams, and others ... OOPS: The
“Y Can’t We Be Friends” project, by a group of known
and unknown rap talent to be called Rappers Against
Racism Everywhere, is not quite as far along as we'd
been led to believe. The tune has not been completed yet,
and will be billed as “Ikey C Presents,” to acknowledge
the principal writer/producer for this project, who is
also one of the featured artists. Ikey C is co-producing
along with artist E.T.; Van Silk will be listed as execu-
tive producer and was instrumental in recruiting the tal-
ent for this EMI project, due in October.

are managed by Rush Artist Man-
agement.

“They say the life of a rap group
is three to four albums,” says An-
thony Barrier. “I don’t know if it’s
true in Erie’s case, but in most
cases it is.”

Anthony says he was a purchas-
ing agent on Wall Street prior to
road-managing his older brother
when Eric B. & Rakim’s recording
career began in 1989. John Barrier
cites his big brothers for helping
him go to college, where he was a
business administration major
with an emphasis on accounting.

But John also credits the boys’
mother, a schoolteacher, with in-
stilling in her sons a sense of
“long-range direction’”’ and teach-
ing them that ‘“‘there’s always
something else to strive for.”

According to the Barriers,
young rap artists are in dire need
of proper management, and Mega
Starr offers them a more personal
touch than its bigger competitors.

“A lot of management compa-
nies don’t know how to deal with
rap artists and shy away from
them,” says Anthony. “You get
people coming to the office that in-
timidate you and ask why there’s
no sales or airplay. You need to
have people there who are like
them, who can explain that a lot of
stations play rap but don’t report
it. And we try to work everybody

on a personal basis, which you
can’t do when you're large compa-
ny and aren’t as hungry. When you
call us, you don’t get put on hold.”

Key to the Barriers’ company
goals is maintaining established
music industry relationships.

“The record business is a friend-
ship thing. If you’re not some-
body’s friend, you won’t get a deal.
1 don’t care how good you are—no-
body risks a $50,000-360,000 A&R
job just because they think you're
good. It’s ‘you’re my friend.” I
trust my friend’s word before a
tape sent in from Omaha,” says
Anthony Barrier.

While Lynn Starr and Mega
Starr were founded on rap, the
Barriers note that Lover is an
R&B artist, and that they are
mainly concerned with artistic
originality, not genre.

“When we choose a group, it’s
because they’re different,” says
Anthony. From then on, he says,
the main thing is to shop a deal and
get the client ‘‘a little money so
they can feel easier—and build.”

In the case of clients Kool G.
Rap & D.J. Polo, building means
having them open for Eric B. & Ra-
kim’s current ‘“‘Let The Rhythm
Hit "Em” album tour, where the
plan is to have them ‘“ride on the
coattails until they’'re strong
enough to stand on their own,”
says Anthony.

ARTIST DEVELOPMENTS

CALL HIM D-NICE

With smooth, cruise-along beats in-
fluenced by Stax, former Boogie
Down Productions DJ D-Nice is out
on his own for the first time in five
years. Now a rapper, his debut on
Jive, “Call Me D-Nice,” is a lean,
mostly back-to-basics effort com-
plete with sportive egomania (the al-
bum mentions his name a total of 42
times) and some macho swagger
(the funky, gangster-slick “Pimp Of
The Year” details a porn adventure
with a “freak” he met at a party).

With D-Nice having come from
the socially aware BDP crew and
having produced the soundtrack for
community solidarity, The Stop The
Violence Movement’s “Self-Destruc-
tion,” the album’s main thrust may
surprise some. But “Call Me D-
Nice” isn’t totally devoid of con-
sciousness. The bluesy track “Glo-
ry” (inspired by the Edward Zwick
film and co-produced with keyboard-
ist Carl Bourelly) pays homage to
black soldiers who fought in the Civ-
il War. “A Few Dollars More” tells
of the war on the streets.

While stepping out of the shadow
cast by KRS-One wasn'’t easy, the
casual, baby-faced D-Nice (whose
real name is Derrick Jones) says he
has grown more confident of his di-
rection. “Initially | was really wor-
ried that people were going to say
I’'m not political enough,” he says. “I
really agonized about where I
should go musically. That’s why,
even though I wanted something
else, I made that ‘Glory’ record,
which was my first single. That’s
what I thought everybody else
wanted to hear.”

As it turned out, folks wanted
what D-Nice wanted—escape, pos-
ing, celebration of self. The 20-year-
old’s single “Call Me D-Nice” is
rocking more Jeeps than “Glory”
ever did. Last week the No. 1-selling
track on the Hot Rap Singles chart,
its impact has been amazing: “At
shows, the audience sings the line
‘My name is D-Nice!” with me,” says
the rapper. “That’s really bugged
because it’s not their name—it’s my
name. That just shows how strong
the cut is.”

Currently, Jive is gearing up to
release D-Nice’s third single, a rub-
bery, new-jacked duet with Dawnn
Lewis (Jaleesa from NBG-TV’s “A
Different World”). Called “It’s
Over,” this collaboration came about
when Lewis, who had met D-Nice
during BDP’s involvement with the
flick “I’m Gonna Git You, Sucka” in
1989, breezed into New York on va-
cation. “Originally, the sister of the
girl I'm talking about in the song
was supposed to sing it with me.
That would’ve been the ultimate,
crazy dis! But I decided to leave it
alone.”

Managed by featured hip-hop vid-
eo performer Anthony Rahsaan, D-
Nice has just finished collaborating
on a tune with Motown act the
Boys. Moreover, he has plans to aid
other young talent in the struggle
for industry acceptance through his
40th Street Black Music production
company. “I'd rather work with
newcomers,” he says. Though he
plans to specialize in hip-hop, he
wants to work on an R&B/pop rec-
ord “just to see if I could do it.”

HAVELOCK NELSON

BILLBOARD SEPTEMBER 22, 1990



®Copyright 1990, Billboard Publications, Inc.

™ No part of this publication may be reproduced, stored
in any retrieval system, or transmitted, in any form
or by any means, electronic, mechanical, photocopying.
recording, or otherwise, without the prior written
permission of the publisher.

Billooard.

FOR WEEK ENDING
SEPTEMBER 22, 1990

< x 8 Compiled from a national sample of retail store 50 41 39 14 KWAME & A NEW BEGINNING ATLANTIC 82100 (9.98) A DAY IN THE LIFE
¥ %‘ Z, SE and one-stop sales reports. 51 | 52 | 50 | 61 | THE 2 LIVE CREW A LUKE 107 (3 98) AS NASTY AS THEY WANNA BE
g % 5 gg C\F;:L'ETJUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) TITLE @ -l | B 2 ARG e - Lo NDIBEATE
*% NO.1 % & 53 49 49 9 KID SENSATION NASTY MIX 7018 (8.98) ROLLIN' WITH NUMBER ONE
1 1 1 28 M.C. HAMMER A® CAPITOL 92857 (9.98) 17 weeks at No. 1 PLEASE HAMMER DON'T HURT 'EM 2 3 o 2 St e MU R ) Lol e T
2 2 2 13 KEITH SWEAT A vINTERTAINMENT 6086 1 /ELEKTRA (9.98) I'LL GIVE ALL MY LOVE TO YOU % i 40 4 LB TREMANISBACK
3 3 3 9 ANITA BAKER A ELEKTRA 60922 (9.98) COMPOSITIONS 65 69 5 INTELLIGENT HOODLUM agm 5311 (9.98) INTELLIGENT HOODLUM
4 4 4 21 JOHNNY GILL A MOTOWN 6283 (8.98) JOHNNY GILL @ 68 — 2 KOOL G RAP & D.J. POLO COLD CHILLIN' 26165/WARNER BROS. (3.98) WANTED: DEAD OR ALIVE
5 | 5 | 7 | 12 | MARIAHCAREY & coLumpia 45202 (998 €Q) MARIAH CAREY 59 "1, 65 [\g22kg) MELBAMOORE capoL 92355 (3.98) SOULIEXROSED
6 7 8 18 TONY! TONI! TONE! @ WING 841 902/POLYOOR (8.98 EQ) THE REVIVAL 99 55 52 5 STANLEY CLARKE/GEORGE DUKE EPIC 46012 (9.98 EQ) 3 |
7 8 6 2 BELL BIV DEVOE A MCA 6387 (9.98) POISON 60 60 712 4 PERRI MCA 6386 (9.98) TRADEWINDS
8 6 5 22 EN VOGUE @ ATLANTIC 82084 (9.98) BbRN TO SING 61 56 56 38 MICHEL'LE @ RUTHLESS 91282/A1CO (9.98) MICHEL'LE
9 9 9 8 THE TIME PaISLEY PARK 27490/REPRISE (9.98) 7 PANDEMONIUM R 85 3 S REW S o2 v S8
11 16 6 WHISPERS CAPITOL 92957 (9.98) MORE OF THE NIGHT 63 63 57 6 GEOFF MCBRIDE ARISTA 8543 (9.98) DO YOU REMEMBER LOVE
AD| 14 | 28 | 4 | BOOGIE DOWNPRODUCTIONS e 1358/rCA (9.98) EDUTAINMENT 64 | 53 | 43 | 21 | THEDOGS )R 2003/J0EvBOY (8.98) _LLEBOGS
@ 12 17 7 D-NICE /IVE 1202/RCA (9 98) CALL ME D-NICE 65 64 60 17 ALEX BUGNON ORPHEUS 75615/EMI (9.98) HEAD OVER HEELS
® 24 — 2 PRINCE PAISLEY PARK 27493/WARNER BRGS. (12.98) GRAFFITI BRIDGE 8 — 2 oI 0s[(B08) LIEBIGIRAYBACK
14 10 12 7 Hj{('éEQ ff;};gmm%gggg) LIVE CREW BANNED IN THE US.A. NEW } 1 MAX! PRIEST CHARISMA 91384 (9.98) BONAFIDE
@ 28 51 3 N.W.A. RUTHLESS 7224/PRIORITY (6.98) B 100 MILES AND RUNNIN' 68 61 45 _23 ] ABOVE THE LAW RUTHLESS 46041 /EPIC (9.98 E_Q)- LIVIN' LIKE HUSTLERS
17 21 6 SPECIAL ED PROFILE 1297 (9.98) LEGAL 87 — 2 THE AFROS RAL 46802/COLUMBIA (9.98 EQ) KICKEJ':FROLISTIES |
17 [ 15| 10 | 16 | ICECUBE ®pProORTY 57120 (9.98) AMERIKKKA'S MOST WANTED 70 | 62 | 58 | 24 | MELLOW MAN ACE caPITOL 91295 (9.98) ESCAPE FROM HAVANA
18 13 14 15 SNAP @ ARISTA 8536 (9.98) WORLD POWER n 67 68 10 LYNN WHITE CHELSEA AVE. 7003 (8.98) THE NEW ME
19 | 16 | 11 | 22 | PUBLIC ENEMY A DEF JAM 45413/COLUMBIA (9.98 £Q) FEAR OF A BLACK PLANET 72 | 71 | 62 | 38 | TYLERCDLLINSRCA9642(8.98) GIRLS NITE OUT
20 | 21 | 23 | 19 | POORRIGHTEDUS TEACHERS PROFILE 1289 (9.98) HOLY INTELLECT 73 | 70 | 63 | 26 | LITTLE MILTON MALACO 7453(8.98) TOO MUCH PAIN
21 | 18 | 19 | 28 | LISA STANSFIELD A ARISTA 8554 (9.98) AFFECTION 74 | 58 | 53 | 11 | K-SOLO ATLANTIC 82108 (9.98) TELL THE WORLD MY NAME
2 | 20 15 | 54 | AFTER7 @ VIRGIN 91061 (9.98)  AFTER7 |72 |75 6 M.C. SMOOTH CRUSH 254/K-TEL (8 98) SMOOTH & LEGIT
23 | 19 { 13 | 12 | ERICB.&RAKIM ® MCA 6416 (9.98) LET THE RHYTHM HIT 'EM g0 | 80 | o7 | BT 2‘1’335?35 . THE BEST OF LUTHER VANDROSS: THE BEST OF LOVE
24 22 22 45 TROOP @ ATLANTIC 82035 (9.98) ATTITUDE @ 77 76 46 SIR MIX-A-LOT @ NASTY MIX 70150 (9.98) SEMINAR
35 | 2 | 25 | 51 | JANET IACKSON &' JANET JACKSON'S RHYTHM NATION 1814 78 | 82| 79 [IESY 3lLKTYMES LEATHER T AIN'T WHERE YA FROM, IT'S WHERE YA AT
26 | 25 [ 20 | 19 | X-CLAN aTH & B'WaY 444 019/1SLAND (9.98) TO THE EAST, BLACKWARDS 92 | 71 | 15 | MIDNIGHT STAR SOLAR 75316/EPIC (9.98EQ) WORK IT OUT
@ 31 33 6 BLACK BOX RCa 2221 (9.98) DREAMLAND 95 — 2 ARTIE WHITE ICHIBAN 1016 (8.98) TIRED OF SNEAKING AROUND
28 | 27 | 24 14 SOUL H SOUL @ VIRGIN 91367 (9.98) VOL. Il - 1990 - A NEW DECADE (8D | NEWD 1 KIARA 4RISTA 8617 (9.98) CIVILIZED ROGUE
@ 33 32 15 MILIRA APOLLO THEATRE 6297 /MOTOWN (9 98) MILIRA 82 79 87 5 KYPER ATLANTIC 82116 (9.98) TIC-TAC-TOE
30 | 29 | 26 | 10 | CAMEO MERCURY 846 297 (8.98 EQ) REAL MEN WEAR BLACK 83 | 73 | 59 | 54 | REGINABELLE ® cOoLuMBIA 44367 (8.98EQ) STAY WITH ME
31 23 18 12 VARIOUS ARTISTS WARNER BROS, 26241 (9.98) WE'RE ALL IN THE SAME GANG 84 75 74 23 BOO-YAA T.R.1.B.E. 4TH & B'WAY 4017/ISLAND (8.98) NEW FUNKY NATION
32 30 7 THREE TIMES DOPE ARISTA 8615 (9.98) LIVE FROM ACKNICKULOUS LAND 85 66 44 47 ANGELA WINBUSH MERCURY 838 866/POLYGRAM (9.98 EQ) THE REAL THING
36 37 9 DENISE LASALLE MALACO 7454 (9.98) STILL TRAPPED 89 — 2 NAYOBE W1G 45163/EPIC (9.98 EQ) PROMISE ME
3 | 5¢ [N SR INCC o ANSALIS QUARTET/T. BLANCHARD MUSIC FROM MO’ BETTER BLUES" NEWD | | | BRENDARUSSELL A&m5271(998) KISS ME WITH THE WIND
30 27 24 DIGITAL UNDERGROUND @ TOMMY BOY 1026 (9.98) SEX PACKETS 88 90 ! 92 59 BOBBY “BLUE" BLAND MALACO 7450 (8.98) MIDNIGHT RUN
42 46 5 OLETA ADAMS FONTANA 846 346/MERCURY (9.98 EQ) CIRCLE OF ONE NEW } 1 SMILEY BRYANT 20010 (8.98) THE SMILE GETS WILD
34 34 22 NAJEE EM! 92248 (9.98) TOKYO BLUE NEW) 1 TERRY STEELE sBk 94101 (9.98) KING OF HEARTS
B 036 | 11 COMPTON'S MOST WANTED ORPHEUS 75633/EMI (9.98) IT'S ACOMPTON THANG 91 | 85 | 78 | 30 | DIANNE REEVES Emi 92401 (9.98) NEVER TOO FAR
44 55 4 LALAH HATHAWAY VIRGIN 91382 (9.98) LALAH HATHAWAY 93 — 74 JONATHAN BUTLER JIVE 1361/RCA (9.98) HEAL OUR LAND
35 31 19 THE WINANS QWEST 26161/WARNER BROS. (9.98) RETURN 100 | 81 6 STEVIE B LMR 2307/RCA (9.98) LOVE & EMOTION
37 29 60 BABYFACE A2 SOLAR 45288/EPIC (9 98 £Q) TENDER LOVER 94 81 82 . TO— THE B_LAéK FLAMEg C:)LUMBI:4:030_(9.98 EQ) - THE BLACK FLAMES
47 61 4 MASTER ACE COLD CHILLIN' 2617 9/REPRISE (9.98) TAKE A LOOK AROUND 95 76 70 10 FREESTYLE PANDISC 8810 (8.98) FREESTYLE
40 | 35 | 14 | GLENN JONES JIVE 1181/RCA (9.98) ALL FOR YOU 96 | 78 | 67 16 | PERFECT GENTLEMEN COLUMBIA 46070 (998 EQ) RATED PG
43 | 41 |SgaR| /) TRIBE CALLED QUEST PEOPLE’S INSTINCTIVE TRAVELS & THE PATHS OF RHYTHM NEWD | 1 | SOUNDTRACK CAPITOL 94244 (9.98) RETURN OF SUPERFLY
48 48 6 KID FROST VIRGIN 91377 (9.98) HISPANIC CAUSING PANIC 98 97 100 15 THE FAMILY STAND ATLANTIC 82036 (9.98) o CHAIN
45 38 24 HOWARD HEWETT ELEKTRA 60904 (9.98) HOWARD HEWETT 99 84 73 15 YZ TUFF CITY 0569 (8.98) SONS OF THE FATHER
57 64 5 VANILLA ICE 5Bk 4019 (8.98) HOOKED ] 100 | 94 | — 2 M.C. TROUBLE MOTOWN 6303 (9.98) GOTTA GET A TRIP
50 66 4 BASIC BLACK MOTOWN 6307 (9.98) BASIC BLACK (O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000
units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. Ali albums
46 42 11 D.J. MAGIC MIKE CHEETAH 9403(9.98) BASS IS THE NAME OF THE GAME available on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested list price is for cassette and LP. Equivalent prices

(indicated by EQ). for jabels that do not issue list prices, are projected from wholesale prices.

= & o o

s A G - &
4 a . o G o - c
themw albu:nf%geaturmg_ the track :Wcake.ﬁ . J!!rgin@Compacti@s;s an@Wes.

=

©*l9&9&(|) Vir.ﬁg Records Amerita, Inc.
i P — 3

i

e |
= .
1%»" s
% B

BILLBOARD SEPTEMBER 22, 1990



HE BLACK
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Billboard. Hot Black Singles SALES & AIRPLAY.

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart.
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ARE YOU REALLY REAL? (T-Boy, ASCAP/Natural Born
Thing, ASCAP)

THE ART OF LOVE (Mississippi Mud, BMI/Warner-
Tamerlane, BMI)

BAD HABIT (ADRA, BMI/Kang’s Thang, BMI)
BANNED IN THE U.S.A. (Bruce Springsteen, ASCAP)
CPP

8.8.D. (I THOUGHT IT WAS ME) 7 (Ronestone,
BM1/Your Mothers, BMI/Nia, BMI/Alshamighty,
BM1/Strong Istand, ASCAP)

BLACK CAT (Black Ice, BMI)

BONITA APPLEBUM (Zomba, ASCAP)

THE BOOMIN' SYSTEM (L.L Cool J, ASCAP/Marley
Mari, ASCAP/Def Jam, ASCAP)

BROTHER’S GONNA WORK IT OUT (Def American,
BMI/Your Mother's, BMI)

CALL ME D-NICE (Zomba, ASCAP/Longitude,
BMI/Doraflo, BMI/High Concept, ASCAP)

CAN'T STOP (Hip Trip, BMI/Kear, BMI) HL

CAN WE TRY AGAIN (Luelta, ASCAP/WB,
ASCAP/Zomba, ASCAP)

CIGARETTE IN THE RAIN (Ensign, BMI/Ruth
McCartney, BMi/Barry Coffing, BM1) CPP

CLOSE QUARTERS (Better Nights, ASCAP/Pri,
ASCAP/Better Days, BMI/Pri, BMI)

CLOSE TO YOU (E.G,, BMI/W.S., BMI/Chappell & Co.,
ASCAP/Leve! Vibes, ASCAP/Colgems-EMI,
ASCAP/Forever, PRS) WBM

COME BACK TO ME (Black Ice, ASCAP) WBM

COME HOME TO ME (Chicago Bros., BMI)

COME ON LET'S 00 THIS (Trycep, BMI/Willesden,
BMI)

CRAZY (Buff Man, BMI)

DANCE fLOOR OF LIFE (Baby Ann, BMI/Crystal Isie,
BMI/Bubba Gee, BMI)

DANCE OF THE GHOST (Bugnon, ASCAP/Keith
Robinson, ASCAP)

DANCE WITH ME (Mi Bro, ASCAP/Raw As Hell,
ASCAP/Yah Ya Sykes, ASCAP/Major Mo, ASCAP/Def
Jam, ASCAP)

DIRTY CASH (MONEY TALKS) (MCA, ASCAP/Warner
Chappell)

DO ME! (Willesden, BMI/Low Key, BMI/Baledat,
BMI/Stik Star, ASCAP/Unicity, ASCAP)

DOUBLE DUTCH ON THE SIDEWALK (When The
Seaman Hits The Fan, ASCAP/Def Jam, ASCAP)

00 YOU REALLY WANT MY LOVE (Pic N Choose,
ASCAP/Colgems-EMi, ASCAP)

EVERYBODY EVERYBODY (Lambardoni Edizioni,
ASCAP/Intersong U.S.A., ASCAP)

FAIRWEATHER FRIEND (Kear, BM!I/Epic/Solar,

BMI1 /Greenskirt, BMt)

FEEL IT (Rushtown, ASCAP/Davy D, ASCAP/Def Jam,
ASCAPY

FEELS GOOD (Tony Toni Tone, ASCAP/Pri, ASCAP)
WBM

A FRIEND (Donril, ASCAP/Zomba, ASCAP)

GIVING YOU THE BENEFIT (Kear, BMI/Hip Trip, BMI)
GLAD TO BE ALIVE (Foxtilm, BMI/Music Corp. Of

36

65

10

51

24

100

41

81
67

83

g & & K8

America, BMI/Bellamy, BMI/Martez, BMI/Womble
Tunes, BMI)

GO QUTSIDE IN THE RAIN (Sutjack,
ASCAP/Donesha’s, ASCAP/Nato/Visions-USA, ASCAP)
HALF (No Face, ASCAP/Rushtown, ASCAP)

HARLEM BLUES (Not Listed)

HAVE YOU SEEN HER (Unichappell, BMI/Bust-It,
BMI) HL

HEAL OUR LAND (Zomba, ASCAP/Empire,
ASCAP/Windswept Pacific, ASCAP)

HEAVEN KNOWS (Virgin, ASCAP) CPP

HERE'S LOOKING AT YOU (EM! April,
ASCAP/Midnight Magnet, ASCAP) CPP

ICE ICE BABY (ice Baby, ASCAP/QPM, ASCAP)

| DON'T GO FOR THAT (EMI April, ASCAP)

I'D RATHER GO BLIND (ARC, BMI)

IF 1 COULD ONLY HAVE THAT DAY BACK (Geffen,
ASCAP/Streetwise, ASCAP/WB, ASCAP)

| GOT THE FEELING (Hi-Frost, BMI)

1 JUST CAN'T HANDLE IT (Zomba, ASCAP/Mom And
Dad, ASCAP)

I'LL BE GOOD TO YOU (Spruill, ASCAP/MCA, ASCAP)
1 LOOK GOOD (Portrait/Solar, ASCAP/Slap Me One!,
ASCAP)

| LOVE THE WAY YOU LOVE ME (Donril,
ASCAP/Zomba, ASCAP/Go Left, ASCAP)

| NEED YOUR LOVE (Kyte Hudnall, BMI/Careers,
BMI/Talkin’ Hits, BMI)

INNOCENT (Whole Nine Yards, ASCAP/Itseif And
Macdaddi, ASCAP/Tabraylah, ASCAP/Haynestrom,
ASCAP/Les Etoiles De La Musique, ASCAP/Must Be
Marvelous, ASCAP) WBM/CLM

IN SUMMER | FALL (Loesun, ASCAP/EM! April,
ASCAP)

IT'S A CRYING SHAME (Zomba, ASCAP)

| WANNA BE WHERE YOU ARE (Stein & Van Stock,
ASCAP)

JERK OUT (Tionna, ASCAP/WB, ASCAP) WBM

KEEP WATCHIN’ (Ruthless Attack, ASCAP)
KNOCKIN’ BOOTS (Diabetic, ASCAP/Mille Miglia,
ASCAP/Windswept Pacific, ASCAP/D/B/A Longitude,
BMi/Stone Agate, BMI)

LIES (2 Tuff-E-Nuff, BMI/Irving, BM!) CPP

LIFE (IS WHAT YOU MAKE IT) (Protoons, ASCAP)
LIVIN’ IN THE LIGHT (Orange Tree,
ASCAP/Motherman, ASCAP)

LOVE'S GONNA GET'CHA (Zomba, ASCAP/House O'en,
BMI)

LOVE TAKES TIME (Vision Of Love, BM}/Been
Jammin’, BMI)

LUV-U-UP (Epic/Solar, BM1/Saba, BMI)

MAKE YOU SWEAT (WB, ASCAP/E/A, ASCAP/Keith
Sweat, ASCAP/Rew, ASCAP/Vertim, ASCAP/Whole
Nine Yards, ASCAP) WBM

ME AND THE 8iZ (Cold Chillin’, ASCAP)

MERRY GO ROUND (Keith Sweat, ASCAP/Bobby D.,
ASCAP/WB, ASCAP/E/A, ASCAP/MCA, ASCAP)

THE MISSION (Promuse, BMI/Special £d, BMI/Howie
Tee, BM|)

MORE TO LOVE (Wild Honey, ASCAP/Mycanae,
ASCAP/Duncanne Hille, BMI/MCA, ASCAP)

MY KINDA GIRL (Hip Trip, BMI/Kear, BMI/Greenskirt,
BMI) HL

56

53

69
78

18
91

"

27

30

45

72

32
7

28

14

17

71

57

35

85

19

MY, MY, MY (Kear, BMI/Epic/Solar, BMI/Tree,
BMI/Greenskirt, BMI) HL

NOW'S THE B TURN (island, BMI/Originat Dirt,
ASCAP/Farewell To Arms, BMi/Totally Mental,
ASCAP/Zohar, BMI)

000PS UP (Taking Care Of Business, BMi/Hanseatic,
ASCAP/Intersong U.S.A,, ASCAP/Willesden, BMI)
OWNLEE EUE (The Brothers Grimmmm, ASCAP)
PEOPLE (Jazzie B, ASCAP/Virgin, ASCAP/Soul Il Soul
Mad, ASCAP)

PRAY (Controversy, ASCAP/WB, ASCAP/Bust-1t, BMI)
PRIVATE PARTY (Ladies Room, ASCAP/Portrait/Solar,
ASCAP/Golden Lady West, BMi/Be-Atches, BMI)
RHYTHM OF LIFE (Virgin, ASCAP) CPP

ROCK DIS FUNKY JOINT (Protoons, ASCAP/North
One, ASCAP/Chumpy, ASCAP)

ROMEO (lIsland, BMI/Onid, BMI/Willesden, BMI/Doc
ice, BMI)

SAVE YOUR LOVE (Virgin, ASCAP/Dream Dealers,
ASCAP/BMG, ASCAP/Tocep, BMI/Jumpin’ Off, BMI)
CPP

SECOND CHANCE (He Gave Me, ASCAP/Almo,
ASCAP/Hip To Hip, BMI) CPP

SHE'S MINE (Cal-Gene, BMI/Virgin, BMI) CPP
SLOW MOTION (Stanton’s Gold, BMI/Island,
BMI/Tracye One, BMI/Maypop, BMI)

SOMEONE LIKE YOU (Perry Lane, BMI /Deken
Swanie, BMI)

SOMEONE TO LOVE (Not Listed)

SOUL INSPIRATION (Myaxe, ASCAP/WB,
ASCAP/Good Single, PRS/Irving, BMI)

SO YOU LIKE WHAT YOU SEE (Two Tutf.-Enutf,
BMI/Irving, ASCAP) CPP

STOP RUNNING AWAY (Rutland Road, ASCAP/WB,
ASCAP/Gratitude Sky, ASCAP)

TALK TO ME (All Baker's, BMi/Monteque,
BMI/Delvon, BMI) CPP

THAT'S MY ATTITUDE (Trycep, BMI/Willesden, BMb) N
THIEVES IN THE TEMPLE (Controversy, ASCAP/WB,

ASCAP) WBM

THIS IS THE RIGHT TIME (Big Life, PRS/BMG,

ASCAP)

TOUCH ME UP (Avid One, ASCAP/Unicity,

ASCAP/Zubaidah, ASCAP/Sabby Ninny, BMI)

TREAT THEM LIKE THEY WANT TO BE TREATED

(Second Generation Rooney, ASCAP/EMI Aprib,

ASCAP/Across 110th Street. ASCAP/Father MC, BMF)

TURN OUT THE LIGHTS (International, ASCAP/Hit

And Hoid, ASCAP)

U CAN GET ME ANYTIME (CRGI, BMI/Twelve To One,
BMI/Tornado, BMI)

VISION OF LOVE (Vision Of Love, BMi/Been Jammin®,

BMI)

WE LIKE IT (Bust-It, BMI)

WE'RE ALL IN THE SAME GANG (The West Coast Rap

All-Stars, BMI)

YOU'RE RIGHT ABOUT THAT (Island, BM!/0 Dad,

BMI)
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AT LAST: Bell Biv DeVoe returns to the Hot Black Singles chart at No.
40 with reports from 89 of the panel’s 110 radio stations. “B.B.D. (I Tought
Thought It Was Me)?”” (MCA) is eligible to enter the chart because it is now
available to retailers. Since it has been on the radio for a couple of weeks in
many markets, it is already listed high on some station’s playlists. It is top
15 at five stations, including WPEG Charlotte, N.C. (No. 7); WLWZ Green-
ville, S.C. (No. 13) ; and KHYS Houston (No. 14). All of the points this week
are from radio, but based on airplay and the groups’ popularity, we can
expect an explosion of retail points in the next few weeks.

T’

CRAZY " by the Boys (Motown) starts off their sophomore album pro-
ject with a No. 1 single. Of 105 stations reporting the single, 36 list it at No.
1, including WUJM Charleston, S.C.; WBLX-FM and WGOK Mobile, Ala,;
KMZX and KIPR Little Rock, Ark.; KKDA Dallas; and XHRM San Diego.

AT THE TOP: It appears that all of the bulleted records in the top 10 have
the potential to become No. 1 singles in the upcoming weeks. Poised at No.
2, “Thieves In The Temple” by Prince (Paisley Park) has reports from 107
stations, adding WEBB Baltimore this week. It has No. 1 reports from 12
stations, including three that list it at No. 1 for the second week: KMJJ
Shreveport, La.; KYEA Monroe, La.; and WDZZ Flint, Mich. It ranks No. 1
overall in retail points.

“Everybody Everybody” by Black Box (RCA) jumps 7-4. This is a testa-
ment to the song’s appeal and the outstanding performance by the RCA
promotion team, since black radio infrequently gives this much support to
dance music. “Everybody” has reports from 99 stations, including five new
reports: KBLK Tulsa, Okla.; WJFX Fort Wayne, Ind.; KMJQ Houston;
WPEG Charlotte; and WMVP Milwaukee. Four stations list it at No. 1:
‘WILD Boston; WEAS Savannah, Ga.; WKYS Washington, D.C.; and
WPAL Charleston for the second week. (Could it be that black radio can
only play one dance record at a time? “Dirty Cash (Money Talks)” by The
Adventures Of Stevie V [Mercury] picks up retail activity, enough to move
it up 13 places in a soft part of the chart. It has reports from 10 stations.)

‘“Heaven Knows” by Lalah Hathaway (Virgin) makes strong point gains
as it moves up 85. It has reports from the entire panel, as KSOL San Fran-
cisco and WWDM Columbia, S.C,, add it to their playlists. It is No. 1 at
WBSK Norfolk, Va., and scoops up top five reports from 47 stations ... In
its seventh week on the chart, “Giving You The Benefit” by Pebbles (MCA)
leaps 126, benefiting from a major retail surge and a strong increase in
radio points. It is new at WNOV Milwaukee and racks up a total of 109
stations reports. It is No. 1 at WWDM Columbia, and WLWZ Greenville. It
is also getting top five reports from 22 station.

TRACIE SPENCER'S “Save Your Love” (Capitol) earns this weeks Pow-
er Pick/Sales award, as it gains 31 new dealer reports. Radio development
for the record has been consistently strong: It is now on 101 stations. It is
new at KJLH Los Angeles and it has acquired top 20 reports from 25 sta-
tions. It's ranked at No. 8 at WNOV Milwaukee and at No. 10 at both
WATYV Birmingham, Ala., and WAGH Columbus, Ga.

HOT BLACK SINGLES ACTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS ADDS 0

24 REPORTERS 29 REPORTERS 57 REPORTERS 110 REPORTERS
1 LOOK GOOD
BERNADETTE COOPER mca 8 10 32 50 51
PRAY
M.C. HAMMER capiToL 7 14 25 46 49
LOVE TAKES TIME
MARIAH CAREY coLumsia 9 L) 18 32 87
SOUL INSPIRATION
ANITA BAKER ELEXTRA 10 10 11 31 41
THE MISSION
SPECIAL ED prOFILE 9 1 21 31 31
LISTEN UP
LISTEN UP qwesT 6 5 19 30 30
TRY ME
JASMINE GUY waRrNER BROS. 2 7 17 26 29
LUV-U-UP
MIDNIGHT STAR soLar 5 6 11 22 48
BLACK CAT
JANET JACKSON asm 4 7 10 21 76
LIVIN' IN THE LIGHT
CARON WHEELER em 8 3 7 18 91

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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CYNDA WII.lI'

HARLEM BLUE9~
THE DEBUT SINGLE.
RELEASED
AT RADIO’S REQUEST?

A smoky rendition of the classic W.C Handy sallad
MUSIC FROM

\/
a spiko @I joint
On Columbia.
Produced by Bilt Lee, Branford Marsalis, Delfeayo Marsalis aad Ray mond Jores
Executive Producer: Spike Lee; 40 Acres and A Mule Fi mworks

“Columbia’ Reg. U.S. Pot & Tm. OH. by CBS Records Inc. ©1990 CBS Fe ores Inc #

Columbia
Artwork Title: © 1990 Universal City Stbdios, Inc. Al 2ights Reserwed.
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1 Latin

Notas

by Carlos Agudelo

MYR}IAM HERNANDE?Z is the top figure in Chile’s
music scene. And she has done it by working very
hard at establishing her presence all over Latin Amer-
ica and the U.S,, including Puerto Rico, where she
seems to have won a place in the heart of boricua
fans. Her constant traveling promoting her albums
has kept her out of her country for the better part of
the past year. Up until a few months ago, Hernandez
was riding the wave of her first big hit, “El Hombre
Qué Yo Amo,” in my opinion a perfect match for her
young, passionate voice. Now she is promoting “Myr-
iam Hernandez 2,”” her second release for Capitol-
EMI. It shouldn’t be difficult for her, now that her ca-
pacity and talent as a romantic singer have been clear-
ly established, to continue with the success that she so
greatly deserves. Her current single, ‘“Peligroso
Amor,” is already high on the Hot Latin Tracks chart.

AWARDS WINNERS: GLORIA ESTEFAN’S video
“Oye Mi Canto” was chosen as the best in the Latin
category at the recent MTV Video Music Awards (see
story, page 5). The clip was produced by Stratos
Films and Line Portmyr and directed by Paula
Walker . . . Speaking of Estefan, CBS Discos is releas-
ing “Exitos De Gloria Estefan,” a 10-song compilation
including eight tunes in Spanish. The album, which is
being released and handled exclusively by the Miami-
based Latin division, will be on the street Wednesday
(19) .. . Mini Acosta and Bobby Garret were the win-
ners in the second Billboard Songwriting Contest in
the Latin category with the composition “Mds Que Un
Recuerdo.” Besides a $5,000 prize and a Gibson guitar,
the winners also got a publishing contract with EMI

Music. Currently, Acosta, who is also an active singer
in the Philadelphia area, is exploring recording possi-
bilities . .. Puerto Rican singer Ednita Nazario, one
of the island’s dominant female performers of the last
decade, previously with Melody/Fonovisa, has signed
a recording contract with Capitol-EMI Latin . .. BMG
has confirmed its signing of Spanish-born singer Ca-
milo Sesto, who is returning to the record world after
an absence of several years. Sesto is currently prepar-
ing his comeback tour, which will take him to Puerto
Rico, Venezuela, Mexico, Chile, the Dominican Repub-
lic, and Aruba. In the U.S,, Sesto is expected to per-
form in Los Angeles; San Francisco; San Jose, Calif,;

Chilean Myriam Hernandez
is out with a new album

Miami; Chicago; El Paso and Lareds, Texas; and New
York. In the Big Apple, Sesto will perform at the Bea-
con Theatre Oct. 7 and 8. Also in New York and also
promoted by David Maldonado and Cardenas/Fer-
nandez, there will be, of all possible things, a rodeo
show with none other than the great Tony Aguilar
headlining. (I used to watch this guy’s movies when I
was a boy, and he still looks the same.) Flor Silvestre
and Veronica Castro, as special guest, will accompa-
ny Aguilar on Sept. 30. And on Oct. 20, the same pro-
moters will produce the annual Tide Fiesta Musical,
sponsored by Procter & Gamble, with Emmanuel,
Juan Luis Guerra y la 440, Ana Gabriel, Pimpinella,
Guillermo Davila, and Kiara ... “Carlos Barbosa-
Lima Plays The Music of Antonio Carlos Jobim” and
“Carlos Barbosa-Lima Plays The Entertainer & Se-
lected Works By Scott Joplin” are the two new Con-
cord Records CD releases by the virtuoso Brazilian
performer. For those who have not heard his music,
this will be a good time to catch up with the wonderful
renditions of one of the most accomplished Latin gui-
tarists of our time.

=
24
o = Compiled from a national sample of retail store
] e ; and one-stop sales reports.
£141(5
w|X |y
T|¥|x
Eilo |3 ARTIST TITLE LABEL & NUMBER/DISTRIBUTING LABEL
1{1(25| ANAGABRIEL QUIENCOMOTU cBs2003i0
21213 DAAP:IZE#A ROMO QUIERO AMANECER CON ALGUIEN  CAPITOL-EMI LATIN
3(4|5| MIRIANHERNANDEZ DOS CAPITOL-EMILATIN 42358
413 (13| LUISMIGUEL LUIS MIGUEL-20 ANOS WEA LATINA 71535-4
51615 RUDYLASCALA CUANDO YO AMO SONOTONE 1437
6|7 | 3| CHAYANNE TIEMPO DE VALS cBssgo0423
715|3] JOSEFELICIANO NINA CAPITOLEMI LATIN 42352
8 |—| 1| AZUCAR MORENO BANDIDO cBs80380/IND
9 [ 8131| JOSELUIS RODRIGUEZ JOSE L. RODRIGUEZ/M. VARGAS cBs 842085
10097 | MELLOW MAN ACE SCAPE FROM HAVANA capriToL 91295
11|—| 1 | NELSON NED DEDICADO AL AMOR TH-RODVEN 2707
% 12|10j27 | MIJARES UN HOMBRE DISCRETO CAPITOL-EMILATIN 42293
[ 4 1311} 5| LOLAFLORES HOMENAJE c8s80379
14/13| 3 | YOLANDITAMONJE PORTFOLIO cBssg0391
15/14| 5| DANNYRIVERA CANTO A LA HUMANIDAD cBs 80397
16{16|11| ROCIO DURCAL SITE PUDIERA MENTIR ARIOLA 2271/BMG
17— 1 NICOLA DI VARI 15 GRANDES EXITOS EN ESPANOL  GLoBO 2249
18115(61| LOS BUKIS Y PARA SIEMPRE FoNovisa 8828
19|125(7 | LOURDES ROBLES IMAGENES cBs 80378
20112 |49| ROBERTO CARLOS SONRIE c¢Bs80179
21118 |19| ALVARO TORRES S| ESTUVIERAS CONMIGO CAPITOL-EMILATIN 42260
22|17 143 | MIRIAN HERNANDEZ MIRIAN HERNANDEZ CAPITOL-EMI LATIN 42162
23]—1| 1| ALEJANDRA GUZMAN ETERNAMENTE BELLA FonOvISABB67
24123123 | LUISANGEL SENALESDE VIDA cBs80272
25119 (15| PANDORA 999-RAZONES CAPITOL-EMILATIN 42294
1117 LUIS ENRIQUE Y EDDIE SANTIAGO LOS PRINCIPES DE LA SALSA  cBs
80341
2| 2123 JUAN MANUEL LEBRON EL PRIMERO CAPITOL-EMILATIN 001
314 |7 | WILLIEROSARIO VIVA ROSARIO BRONCO-SONOTONE 2507/SONOTONE
4 | 3 13| NINOSEGARRA CON LA MUSICA PORDENTRO Mri 6031
5|16{ 3 | GILBERTO SANTARROSA PUNTO DE VISTA cBs80419
6|7]9| JUANLUIS GUERRA Y LA 440 BURBUJAS DE AMOR  KAREN 126
< 7(19|7| ELGRANCOMBO LATINUP comso 2070/IND
¢ 8| 6[12] TONYVEGA LOMIOESAMOR RMM.CBS 80349/RMM-CBS
wad| 9 11| 3| WILFRIDO VARGAS EXITOS DE SONOTONE 1441
g 10/ 5|9 MAXTORRES PELIGROSO AMOR CAPITOL-EMI LATIN 42231
=~!11]| 8 |55| LUIS ENRIQUE MIMUNDO cBSBO146
&l 12|13/23| LACOCOBAND POCHIY SUCOCO BAND KuBANEY 20028
€| 13/10(21| VITIRUIZ VITIAT WORK  CAPTOL-EMILATIN 42307/IND
E 141541 | WILLIE CHIRINO ACUARELA DEL CARIBE cBsso0228
o 15(17| 5 | WILLIE GONZALES PARA USTEDESEL PUBLICO mPi.6036
f2116/20|19| JOE ARROYO EL SONERODE AMERICA-15 EXITOS SONOTONE 1634
b= 17[19(17| BONNYCEPEDA PA'LA CALLE comeo 2068
18|—| 1 | ORQUESTA DE LA LUZ SALSA CALIENTE DEL JAPON RrwM-CBS 80420/
IND
19122 13| JUAN LUIS GUERRA Y LA 440 LA BILIRRUBINA KkAReENS52
20(14|17| CHEO FELICIANO LOS FELINGS DE CHEO RMM-CBS 80348/iND
211217 WILLIE COLON AMERICAN COLOR c8s 80351
22(23|27| EDDIE SANTIAGO NEW WABE TH.RODVEN 2660
231—149| JUAN LUIS GUERRA Y LA 440 OJALA QUE LLUEVA CAFE  «aRrEN 126
24 18| 5 | ALEXBUENO Y SUORQUESTA LIBERACION ALEX BUENO kaAReNn 129
25(25|20| VARIOS ARTISTAS SALSA EN LA CALLE 8-1990 TH-RODVEN 2720
1{1137] GRUPOMAZZ NO TE OLVIDARE CAPITOLEMILATIN 42186/IND
213|5)| LOS TEMERARIOS DE LONUEVO LO MEJOR THRODVEN2717
347 VICENTE FERNANDEZ LASCLASICASDE JOSE... cBs80383
41215 BRONCO A TODO GALOPE fonovisa 8830
516 (49| LOS T TIGRES DEL NORTE MIBUENA SUERTE roNOVISA 8831
6(7!9| FITOOLIVARES AGUITA DE MELON G 2067
Z7|5[25] LAMAFIA ENTERTHE FUTURE cesso3ia
«f|8|8|2| DAVIDLEEGARZA ELQUE MAS... CaPTOLEM 42143
2 919 (19| RAMONAYALA Mi ACORDEON Y YO FREDDIE 1515
»€110/11|{21| ROBERTOPULIDO NUEVOS CAMINOS CAPITOLEMI LATIN 42256/IND
Iél 1113143 | GRUPO LA FIEBRE ON THERIGHT cBssol68
1210 13| GRUPO LA SOMBRA GOOD BOYS WEAR WHITE fRrEEDIE 1516
wd [ 13]14!20] JUAN VALENTIN 16 CORRIDOSDE... CAPITOLEMILATIN 42258
<L 14| [42| LOSYONICS ATURECUERDO ronovisa8s32
g 15/12 17| LOS INVASORES DE NUEVO LEON ORO PURO ronovisa 8849
mm | 16(—{ 1 | GRUPOLAFIEBRE OUT OF CONTROL cBss0413
S 17/24 11| DAVID MARES EL MUSICANO cBs 80340
02| 18]19]36| SELENAYLOS DINOS SELENA  CAPITOL-EMI LATIN 421.44/IND
191536 | JUAN VALENTIN CANCIONES DE... CAPITOL-EMILATIN 42138
20(22| 7 | RAMHERRERA JUSTFOR YOU cBs 80357
2117 (84| ANTONIO AGUILAR CON BANDA MUSART 2021
22| —! 4 | TROPIRROLLO TROPIRROLLO VOL.2 MUSART 90053/BALBOA
23|—|10| LOS CAMINANTES ENAMORADOS LuNA1187
24(16| 5| LITTLEJOE TUAMIGO cBs80266
25— | 4 | LOS TEMERARIOS 20 EXITOS TH.RODVEN 2640

(CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units.
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When it comes to
' Billboard’s International

Buyers Guide,
some people get a bit
overly protective

Get 12 months of sales-building exposure in
the annual reference used by over 50,000
music/video industry piofessionals worldwide

Music and video professionals go to unusual
lergths to safeguard their copy of the
Billhoara Internationa! Buver's Guide.

It’s easy to see why. With nearly 25,000 listings
of music and video products, services and
suppliers in dozens of categories, the guide
is a very valuable piece of property.

Take a big bite out of industry sales
with repeated, year round ad exposure

The Buyer’s Guide provides a direct connection
between your products and 50,000 of your best
prospects — buyers, retailers, distributors,
wholesalers, manufacturers, packagers and
importer/exporters — in mere than 100 countries.
And because Billboard’s International Buyers
Guide is such a valuzble information source,
it's retained and referred to again and again.
Your sales message will be seen over and over —
24 hours a day, 365 days a year.

Don't send your ad message barking up the
wreng tree. Reserve your place in Billboard’s 1991
{nternational Buyer’s Guide today. For more
infermation, call Ronald Willman at (212) 536-5025.

Publication date: December 1990
Ad space closes: October 10, 1990
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1515 Broadway, 39th Floor, New York, NY 10036




BOOGIE DOWN

PRODUCTIONS
KRS-ONE is the conscience of hip-hop.
After three gold albums comes “Edutain-
ment,” his critically acclaimed new album
that's showing the Bronx rapper’s word
knows no boundaries. Watch for “Love’s
Gonna Get'Cha (Material Love);’ the new
single and video all over “Yo! MTV Raps,’
the debut long-form home video “Boogie
Down Productions Live” and college lec-
ture and performance tours this fall.

TOO SHORT

This Oakland rapper’s last album went
platinum and his new album is starting
large. “Short Dog's In The House” fea-
tures the radio-playable urban master-
piece “The Ghetto” and his hard-core hit,
“Ain't Nothin' But A Word To Me” (duet
with Ice Cube). His first long-form home
video, “Short Dog's In The House," is on
its way to the stores, “The Ghetto” video
is soon to be on a video channel near
you, and a tour gets underway this fall.
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This former BDP DJ from the Bronx
co-wrote and produced “Self Destruction,’
the rap that started a movement to Stop
The Violence and began a great career.
D-Nice's debut album, “Call Me D-Nice;’
is already at over 300,000 in sales and
features one of the hottest rap records
and “Yo! MTV Rap” videos of the summer,
“Call Me D-Nice!” Millions have seen
D-Nice on tour with Boogie Down Pro-
ductions. Now get ready for the new sin-

gle and video, “Crumbs On The Table”

W
]

e
am 8 B0

1331-1-J

A TRIBE CALLED QUEST

The music is Afrocentric and word on this
Brooklyn-based Tribe is spreading all over.
A Tribe Called Quest's debut album,
“People’s Instinctive Travels And The
Paths Of Rhythm, is already at over
250,000 units. It features the “Yo! MTV
Raps” hit videos “Bonita Applebum” and
“| Left My Wallet In El Segundo” Their
debut long-form home video, “The Art
Of Moving Butts In Europe” is in stores
now. Get ready as their college tour hits

this fall.
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MR. LEE

Mr. Lee is the foremost innovator of a
whole new movement on the dance floor:
Rap House. His debut album, “Get Busy,”
features the #1 dance hits “Get Busy” and
“Pump That Body,” and this Chicago rap-
per is making a name for himself as one
of the hoftest new mixers in America.
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ATTENTION RETAILERS:

Jive/RCA Records is launching an exten-
sive marketing and advertising campaign
for these new releases. With a massive
TV, radio and print advertising campaign
and display programs, we're going to
make these the most visible rap records
cf the holiday season, from the label that
put rap on the map!

ORI O 1 O

As part of the “Knowledge Is The Best
Rap” campaign, BMG is also developing
a major display contest to run in Novem-
ber and December. The first 500 stores
to enter will receive five “Knowledge s
The Best Rap” T-shirts for their own use.
For more information, please contact
your local BMG Field Marketing
Representative:

Mew York Rhonda Foreman 212-930-4614
Los Angeles/

San Francisco Dickie Zwirn 213-468-4067
Boston Greg Linn 617-255-0200
Atlonta Susan Luke 404-452-2300
Washington, DC Wendy Schlessinger  301-441-1900
Chicago/Minneapolis  Chris Biehl 708-916-6600
Detroit Cleveland Steve Orselef 313-362-2985
Dallas Coarla Buchanan 214-480-5100
Seattle Len Rokosz 206-575-1410
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% "Z(’ ; 2»% TITLE Compiled from a national sample of dance club playlists. ARTIST % 2 ; Q% TITLE Compiled from a national sample of retail store and one-stop sales reports. ARTIST

= 3 & | 20 | LABEL & NUMBER/DISTRIBUTING LABEL = ] & | 28| LABEL & NUMBER/DISTRIBUTING LABEL

* & NO.1 » * * & NO.1 * &

1 1 7 LET'S GET BUSY GEFFEN 021609 2 weeks at No. 1 CLUBLAND FEATURING QUARTZ @ 4 6 5 THIEVES IN THE TEMPLE PAISLEY PARK 0-21 598/WARNER BROS. 1 week at No, 1 & PRINCE
@ 3 7 DANCE, DANCE RCA 2649-1-RD DESKEE 2 3 4 7 DO ME! mca 24037 @ BELL BIV DEVOE
@ 5 16 6 HEART & SOUL mca 24050 PROJECTION 3 1 3 8 JERK QUT PAISLEY PARK 0-21701/REPRISE @ THE TIME
@ 10 18 4 THIS IS THE RIGHT TIME ARISTA 2049 @ LISA STANSFIELD 4 2 1 9 DIRTY CASH (MONEY TALKS) MERCURY 875 803-1 @ THE ADVENTURES OF STEVIE V
@ 11 13 7 FEELS GOOD WING 877 437-1/POLYDOR @ TONY! TONI! TONE! 5 6 2 12 EVERYBODY EVERYBODY RCA 2628-1-RD @ BLACK BOX
@ 12 20 5 KEEP ON PUMPIN' IT UP SBK ONE v-19718/SBK FREESTYLE ORCHESTRA FEAT. D’'BORAH 6 5 5 7 STRAWBERRY FIELDS FOREVER ATLANTIC 0-86156 CANDY FLIP

7 4 4 8 WON'T TALK ABOUT IT ELEKTRA 0-66623 @ BEATS INTERNATIONAL @ 7 8 8 GROOVE IS IN THE HEART/WHAT IS LOVE ELEKTRA 0-66622 @ DEEE-LITE
13 22 5 TREAT ME GOOD BIG LIFE 877 617-1 & YAZZ 10 11 8 FEELS GOOD wiNG 877 437-1/POLYDOR @ TONY! TONI! TONE!
@ 19 29 4 THIEVES IN THE TEMPLE PAISLEY PARK 0-21598/WARNER BROS. @ PRINCE 9 8 7 8 LIES ATLANTIC 0-86168 @ EN VOGUE
23 30 4 WIGGLE IT CUTTING CR 237 @ 2 IN A ROOM @) 11 14 7 | LOVE THE WAY YOU LOVE ME WTG 41-73430/EPIC NAYOBE

11 3 1 11 | GROOVE IS IN THE HEART/WHAT IS LOVE ELEKTRA 0-66622 © DEEE-LITE Q|12 19| 3 THIS IS THE RIGHT TIME ARISTA 2049 @ LISA STANSFIELD
@ 22 38 3 DOIN' THE DO SIRE 0-21581 /REPRISE @ BETTY BOO @ 13 23 5 CRAZY MOTOWN 4730 THE BOYS
B |17 |2 6 THE MASTERPLAN FFRR 869 075-1/POLYDOR © DIANA BROWN & BARRY K. SHARPE )| u|a 4 WIGGLE IT cuTTInG CR 237 ¢ 2INAROOM
14 6 8 7 DO ME! MmCA 24037 @ BELL BIV DEVOE 18 34 3 LOOK INTO MY EYES coLuMBIA 0-73509 @ GEORGE LAMOND
@ 29 44 3 LOOK INTO MY EYES COLUMBIA 0-73509 © GEORGE LAMOND 15 9 9 10 TIC-TAC-TOE ATLANTIC 0-86183 @ KYPER
26 27 4 | WON'T GIVE UP ON YOU TOMMY BOY TB 954 & TKA 16 15 16 11 LA RAZA VIRGIN 0-96498 @ KID FROST

17 9 11 8 STRAWBERRY FIELDS FOREVER ATLANTIC 0-86156 @ CANDY FLIP @ 23 32 3 THE BOOMIN' SYSTEM DEF JAM 44.73458/COLUMBIA L.L.COOLJ

18 8 6 8 JERK OUT PAISLEY PARK 0-21701/WARNER BROS. @ THE TIME 18 17 20 6 GOD TONIGHT CURB v-177053 REAL LIFE
27 35 3 BAD HABIT SELECT 62354 & WHISTLE 21 29 4 DREAMBOY/DREAMGIRL MICMAC MIC-539 CYNTHIA & JOHNNY O
@ 30 47 3 DEEP LOVE ONE VOICE MLO70648 DADA NADA @ 22 27 6 IF U KEEP IT UP JIVE 1354-1-RD/RCA & LIZ TORRES
@ 31 43 3 YAAAH/TECHNO TRANCE RCA 2655-1-RD D-SHAKE @ 30 38 3 000PS UP/BELIEVE THE HYPE ARISTA AD-2071 @ SNAP

2 21 25 5 SUMMER VACATION HOLLYWOOQD 0-66620/ELEKTRA @ THE PARTY * * * POWERPICK * % &

23 18 24 5 LIES ATLANTIC 0-86168 @ EN VOGUE 22 42 —_ 2 GIVING YOU THE BENEFIT MCA 24075 @ PEBBLES
32 36 4 WHAT DO YOU SEE EXILE NMR 74001 /NASTY MIX CAUSE & EFFECT (2_3) 26 35 4 LET'S GET BUSY GEFFEN 0-21609 CLUBLAND FEATURING QUARTZ

5 | 7 5 8 IF U KEEP IT UP JIVE 1354-1-RO/RCA @ LiZ TORRES 24 | 4|31 | 4 | WON'T GIVE UP ON YOU TOMMY BOY T8 954 @ TKA

26)| 35 | 49 3 LOVE FIND A WAY ATLANTIC 0-86159 JOHNNY DYNELL 25 | 5 | 28 5 STOP WARNER BROS. 0-21559 JANE'S ADDICTION
* kK POWER PICK * K 38 = 2 CLOSE TO YOU CHARISMA 0-96463 © MAXI PRIEST
@ 38 [ — 2 FAR AWAY/HAPPY 4TH & B'WAY 440514-0/ISLAND ROBERT OWENS @ M| — 2 KNOCKIN' BOOTS EPIC 49-73437 © CANDYMAN
37 48 3 IT'S HAPPENING mca 24048 PLUS ONE FEATURING SIRRON 31 37 3 SHE'S MINE MOTOWN 4724 @ BASIC BLACK
23 33 37 4 POST POST-MODERN MAN (IF | HAD A HAMMER) ENIGMA 75551 @ DEVO @ 39 44 4 KEEP ON PUMPIN’ IT UP SBK ONE v-19718/SBK FREESTYLE ORCHESTRA FEAT. D'BORAH
30 14 10 9 WORLD IN MOTION QWEST 0-21582/WARNER BROS. @ NEW ORDER @ 35 39 4 WE ALL MUST LIVE TOGETHER mOTOWN 4718 BLAZE
31 16 12 7 CLOSE TO YOU CHARISMA 0-96463 ® MAXI PRIEST @ 33 40 4 DANCE,DANCE RCA 2649-1-RD DESKEE
@ 39 46 3 | AM STRETCHED ON YOUR GRAVE ENSIGN V-23568/CHRYSALIS @ SINEAD O'CONNOR 32 16 10 10 WORLD IN MOTION QWEST 0-21582/WARNER BROS, @ NEW ORDER
3 15 14 8 | LOVE THE WAY YOU LOVE ME wTG 41-73430/EPIC NAYOBE 33 19 17 6 COME BACK TO ME a&m 75021 7939-1 @ JANET JACKSON
M| &2 | — 2 THE BOOMIN' SYSTEM DEF JAM 44-73458/COLUMBIA LL.COOLJ 34 40 41 3 TREAT ME GOOD BIG LIFE 877 817-1/POLYDOR & YAZZ
C 9 43 = 2 WHAT TIME IS IT? EPIC 49-73429 DON'T KNOW YET 35 37 47 4 BAD HABIT SELECT 62354 @ WHISTLE
@ 41 — 2 WE LIKE IT CAPITOL V-15596 ® OAKTOWN'S 3-5-7 36 27 33 4 KEEP ON DANCIN’ 1990 sam 5008 GARY'S GANG
(3—7) 44 — 2 AUTOMANIKK COLUMBIA PROMO A GUY CALLED GERALD 37 29 13 15 MAKE YOU SWEAT VINTERTAINMENT 0-6668 3/ELEKTRA @ KEITH SWEAT
* A & HOT SHOT DEBUT * A & 38 28 15 12 CAN'T STOP VIRGIN 0-96470 @ AFTER 7
NEW)D 1 PUT YOUR HANDS TOGETHER/ ALL | DO FFRR 869 145-1/POLYDOR & D-MOB 47 = 2 I CAN'T FACE THE FACT CUTTING CR-238 YVONNE DELEON
39 | 24 | 23 7 KILLER MCA 18843 © ADAMSKI 20 | 20 | 12 | 10 | 1MELT WITH YOU TvT 2812 © MODERN ENGLISH
40 40 50 3 SHANGRI-LA ENIGMA 0-75552 BARDEUX 41 32 ﬁ 9 DOOWUTCHYALIKE TOMMY BOY TB-955 @ DIGITAL UNDERGROUND
(AD | NEWD | 1 | ROMEOsLanD8780131 # DINO * & ¥ HOT SHOT DEBUT * % %
@2 | 25| 9 [ 10 | WARNING!capiToL v-15544 @ ADEVA (42)| NEWD | 1 | ICEICEBABY sakv-19724 VANILLA ICE
4:) NEW ) 1 MAMA GAVE BIRTH TO THE SOUL CHILDREN TOMMY BoY TB 957 ~ QUEEN LATIFAH & DE LA SOUL 13) | NEW) 1 I NEED YOUR LOVE MOTOWN 4702 © GOOD GIRLS
@ NEW ) HIPPYCHICK ATCO 0-96428 & SOHO @ NEW } 1 WE LIKE IT CAPITOL V-15596 © OAKTOWN'S 3-5-7
NEW ) 1 PEOPLE VIRGIN 0-96445 SOUL il SOUL 45 41 I 24 13 STAR SIRE 0-21558/REPRISE @ ERASURE
% | 2 7 11 | DJGIVE ME THAT FUNKY BASS mca 24027 LYDIA RHODES NEW ) 1 STEP ON ELEKTRA 0-66624 ® HAPPY MONDAYS
47 28 26 5 SET ME FREE EMIv-56187 & TIMES 2 NEW ) 1 HIPPYCHICK ATCO 0-96428 @ SOHO
48 34 15 9 PAPA WAS A ROLLIN' STONE CHRYSALIS V-23540 @ WAS (NOT WAS) 43 36 18 10 CAN'T LET YOU GO CUTTING 236 CORO
49 | 36 19 8 ROUGH STUFF mCA 24035 @ ADAM ANT 49 43 30 14 POLICY OF TRUTH SIRE 0-21534/WARNER BROS. @ DEPECHE MODE
50 46 42 5 LET’'S DO THIS/GET YOU SOME MORE D.J. INTERNATIONAL DJ 921 FAST EDDIE 50 44 22 8 BANNED IN THE U.S.A. LUKE 0-96440/ATLANTIC LUKE FEATURING THE 2 LIVE CREW

O Titles with the greatest sales or club play increase this week. # Videoclip availability. e Recording Industry Assn. Of America (RIAA) .certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Records listed under Club Play are 12-inch
unless indicated otherwise. ®Copyright 1990, BPt Communications Inc. All rights reserved.

High-Impact Dance Chart ad posi-
tions available for 1990. Promote

your releases to clubs, radio, and
retail stores in the most effective

manner possible ...
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As Majors Phase Out The 12-Inch, Dance
Gommunity Ponders An All-Digital Future

“You are about to enter a higher
state of mind. Our time has come
and we shall be as one.”

—Jazzie B

SEASONS CHANGE: This week,
Billboard witnesses a changing of
the guard as Bill Coleman departs
to explore ‘‘dee-lite-fully” new ad-
ventures in dance music. With a
deep breath and my best pair of
platform boots, I'll be taking over
this column. If we haven't already
spoken, please feel free to contact
me at 212-536-5050 (fax: 212-536-
5358) or c¢/o Billboard, 39th floor,
1515 Broadway, New York, N.Y.
10036.

A NEW ERA?: The dance music
community is on the verge of fac-
ing its toughest challenge yet. Af-
ter being lulled into a false sense
of security by major record labels,
pool directors and club jocks are
now being warned of an imminent
milestone that could dramatically
alter their livelihood: the death of
12-inch vinyl singles.

Although no one would comment
for the record, sources at BMG
and CEMA have revealed that
pressing commercial 12-inch sin-
gles for their distributed labels, in-
cluding Arista, RCA, EMI, and
Capitol, could cease as soon as
early 1992,

More drastic, however, is the
word from sources at WEA that
the company will put into effect a
“press-to-order” sales plan for 12-
inch singles as early as Jan. 1,
1991. Under the policy—already in
effect with the company’s 7-inch
singles—12-inch vinyl would be
sold to outlets at a cheaper price,
with no returns accepted. Among
the labels that will be affected are
Warner Bros., Atlantic, Elektra,
and Virgin.

Until recently, major labels have
maintained that the manufactur-
ing and marketing of dance-orient-
ed 12-inch singles would continue
indefinitely. And while sources at
WEA, CEMA, and BMG all stress
that promo-only vinyl will continue
to be pressed, they also confirm
that the quantity available will de-
crease dramatically, and will likely

HOT DANCE
BREAKOUTS

CLUB PLAY

1. LIVIN'IN THE LIGHT CARON
WHEELER emi

2. BLACK CAT JANET JACKSON agm
3. CUBIK 808 STATE Tommy BOY
4
5

. SAVE YOUR LOVE TRACIE SPENCER
CAPITOL

. THE BUMP THE WEE PAPA GIRLS sive

12" SINGLES SALES

1. LiVIN' IN THE LIGHT CARON
WHEELER em

2. PEOPLE SOUL Il SOUL virGIN

3. BREAKDOWN SEDUCTION vENDETTA

4. CUBIK 808 STATE Tommy BOY

5. DOIN' THE DO BETTY BOO sire

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

have a brief availability.

Is the dance music community
ready for such a jolt? Hardly.

From a technological stand-
point, equipment that would allow
DJs to mix and manipulate records
the same way a turntable does is
not yet available. Only the Tech-
nics 1300 and Numark 6020 CD
players offer mixing options,
though both are limited to basic
beat-synching.

DANCE | ™)
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by Larry Flick

Several DJs interviewed for this
column (none of whom were will-
ing to speak on the record) also ar-
gue that many club owners will be
resistant to upgrading sound
equipment.

Says one DJ in Miami: “I have to
fight with my boss to get minor re-
pairs on the equipment we already
have. There’s no way he’s going to
shell out $4,000-$5,000 to adapt [to
CD equipment].”

Other jocks are calling the tran-
sition to CDs a means of burying a
unique artform. “Some of the in-
dustry’s most talented spinners
are either going to be out of work
within two years—or they’ll be re-
duced to nothing more than human
jukeboxes.”

Dan Miller, director of the At-
lanta-based Dixie Dance Kings
record pool, says DJs should not
be surprised at such a swift transi-
tion.

““You've got to understand the
labels’ point of view; [12-inch vi-
nyl] is not selling as well as it used
to,” he says. “And the problem is
that it’s very hard to document
what we can do in terms of break-
ing a record, since there hasn’t
been a way to accurately monitor
the relationship between crossover
success and club play. The result is
that labels don’t see enough of a
reason to continue to accommo-
date us on a large scale. If we want
to keep vinyl, we need to prove
that a reasonable number of rec-
ords are getting played first in the
clubs.”

Miller has also operated Com-
pact Disk Kings, the only CD-ex-
clusive pool in the U.S., for two
years. He says the venture is still
considered an experiment, and has
only 25 active members—two of
whom are Billboard reporters.

A number of pool directors have
joined forces to help ensure the fu-
ture of vinyl service to DJs.
They’re circulating a petition
throughout the industry, request-
ing support in keeping the 12-inch
single alive. For information, call
AJ Miller at 213-467-6855.

TID-BEATS: While spinners are
feasting on Tommy Boy recording
act 808 State’s acid-laced new sin-
gle, “Cubik,” lifted from its bril-
liant “Utd. State 90" debut album,

the group is already back in the
U.K. working on an as-yet-untitled
follow-up. Several celebs will be on
board this time, including Pet Shop
Boy Neil Tennant and Grace
Jones.

SBK-One’s up-and-coming diva
D’Borah, who is jammin’ her way
up Billboard’s dance charts with
the fierce houser “Keep On Pum-
pin’ It Up,” is hard at work on her
full-length debut. Among the pro-
ducers on board are noted re-
mixers Joe Smooth and Tony
Humphries, as well as Troy Pat-
terson, who dropped some serious
beats with Capitol siren Adeva on
her recent debut.

SWINGIN’ SINGLES: As fall
creeps up on us, clubland is about
to be hit with several heavy-hitting
singles that are destined to keep
dance floors ablaze well into the
winter.

Among the tastiest of treats is
Kym Mazelle’s “Don’t Scandalize
My Name,”’ on Capitol. Fresh
from her fab performance on Soul
11 Soul’s current set, Mazelle
stretches out over a sparse house
jam, wailing and rapping like the
true diva she is. Snap in “Z" for-
mation’

Tommy Boy techno-mavens In-
formation Society resurface with
“Think,” a smokin’ freestyle track
that kicks with surprisingly funk-
fortified guitar riffs. Bodes well
for the forthcoming “Hack’ set.

And speaking of synth masters,
dynamic disco duo Pet Shop Boys
offers “So Hard,” co-produced by
Harold Faltermeyer. The tune
maintains the melodramatic hi-
NRG timber. of past efforts while
providing a decidedly modern pop
frame. Look for full-length ‘““Be-
havior’’ on EMI Records in stores
in mid-October.

Also returning to the competi-
tive fold is Gwen Guthrie, whose
Reprise debut, “Miss My Love,”
flavors a highly programmable
house base with delicious ur-
ban/R&B juices. Co-produced with
Sly Dunbar and Robbie Shake-
speare, Guthrie turns in one of her
strongest performances since
“Ain’t Nothin’ Goin’ On (But The
Rent),” and is well-aided, with a
guest rap by Queen Latifah.

Indie delight of week comes
from Cleveland duo Hipshot,
which offers an enticing
NRG/house rave, ““Meet Me In
Heaven.”” Available on Play Re-
cords (216-467-4271), cut has
strong peak-hour potential.

Finally, don’t miss the excep-
tional “Tom’s Diner,” by DNA
Featuring Suzanne Vega. Al-
ready buzzing for a while as a U.K.
import, the Brit outfit has placed a
slammin’ Soul II Soul-flavored
swing instrumental underneath
Vega’'s stark reading of the Tom
Waits folk nugget, which earlier
appeared as an a cappella tune on
her “Solitude Standing” set. Word
has it that A&M will add the track
on a re-pressing of the femme fol-
kie’s current ““Days Of Open
Hand"” set.

Catly Dennus
Just Another Dream

Cathy btmnuf, the delightful voice of
the D-MOB bits “C'mon And Get My Love”
* and “That's The Way Of The World,”

 returns with one all her own.
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IN THIS SECTION

Among Music Publishers, Who’s No. 1?

SBK Goes All Out For Jesus Jones

Donald Fagen’s Rock’N’Soul Revue

Depeche Mode Fills L.A. Stadium

Charisma gets
Maxi exposure
on five charts
... see page 37

New Talent Hitches Its Wagon To Maurice’s Starr

W BY GREG REIBMAN

BOSTON—If anyone understands
the value of artist development, it is
Maurice Starr.

In a move to bolster the develop-
ment arm of his
growing musical
empire, the New
Kids On The Block
mentor has creat-
ed & new compa-
ny, General Enter-
tainment Manage-
ment (GEM),
devoted exclusive-
ly to new talent.

Starr has also lured Cecil Holmes
from his job as a VP of black music
A&R at CBS to run GEM—effective
as of Sept. 1—and is planning to start
his own record label, which would ca-
ter to new acts.

GEM joins a web of companies that
Starr operates in conjunction with his
partner, Dick Scott. Those properties
include Dick Scott Entertainment
Inc. (the management wing that han-
dles New Kids, Tiffany, Snap, Bren-
da K. Starr, Doug E. Fresh, James
Ingram, and 10 others), Big Step Pro-
ductions (for merchandise licensing),
and Maurice Starr Productions (for
studio production and management).

“Since we have so many artists al-
ready with Dick Scott Entertainment,
I wanted one company that just tar-
gets special projects that need consid-
erable time investment,” says Starr.
“These are artists that 'm trying to
take to the moon that need my special
attention.”

GEM'’s current roster includes Per-
fect Gentlemen, Ric Wes, Homework,
and the Superiors, all of which are
signed to CBS associated labels;

Cure Waylays U.K. Airwaves
For ‘Pirate’ Debut Of New Disk

B BY CHRIS WHITE

LONDON—In what they claim as a
promotional first, the members of the
Cure staged a “pirate” radio broad
cast here to debut their new album,
“Mixed Up,” due for U.S. release
from Elektra Oct. 26.

The band, broadcasting from a se-
cret central London location, pre-
miered the album—a collection of re-
mixes of earlier singles, rerecorded
tunes, and the new track “Never
Enough”—during a four-hour on-air
session starting at 2 a.m. Sept. 1.

The program also featured a mix
of interviews with the group mem-

bers, plus transmission of unreleased
recordings, along with news, weath-
er, and traffic reports, and even jin-
gles for the likes of Alka-Seltzer and
Chiquita bananas—all delivered Cure
style.

Nik Meyers, international promo-
tion manager of Fiction Records, the
band’s U.K. label, says, “We were
worried about the legality of the situ-
ation but we did our research and de-
cided it was worth the risk. Because
we did the broadcast very late at
night, it would have been difficult for
the police to have obtained the neces-
sary search warrant and busted the

(Continued on page 39)

‘Recycler’ Rock. The trio of ZZ Top—from left, Billy Gibbons, Frank Beard, and
Dusty Hill—brings a Texas garage touch to New York’s Rainbow Room as the
band announces the Oct. 16 release of its new Warner Bros. disk, “Recycler,”
the group’s first new album in five years, and a world tour that will open Oct. 1 in
Vancouver, British Columbia. A tour spansorship with Miller Lite will tie in with a
TV spot featuring the band and an Oct. 20 benefit concert for the Texas Special
Olympics at the Cotton Bowl in Dallas. Gibbons says of the new album'’s title,
“In our own way, we've made every effort to preserve our rock'n’roll
environment.” Adds Beard, “We're just a compost heap of a band is all.”

(Photo: Chuck Pulin)

Chris Pittman, who is signed to At-
lantic; and Heart Body & Soul and
Third Degree, both of which are, as
of press time, unsigned.

With the exception of Pittman,
who hails from Atlantic City, N.J.,
GEM'’s artists are all Boston-based.
But Starr says that is only because
he happens to live in Boston. “There’s
talent everywhere,” he says. “The
key is to find people who are excited
about what they’re doing, who look
the part, who can learn quickly, and

who look like they will sell.”

Initial musical chops, he adds, are a
low priority. That proved to be true
for New Kids, who had little or no
singing experience when Starr as-
sembled them in 1984. It is also the
case with his current project, Home-
work.

“One of the [Homework members]
worked in a beauty shop, another
was a car salesman, another was a
dancer, and another was a street
guy,” he says. “I put different instru-

ments in their hand hoping to find out
who looked best with what instru-
ment and who could learn that partic-
ular instrument the quickest. Two
years later they can really play.”
“Maurice has a unique way of deal-
ing with artists,” says Holmes, who
worked closely with Starr while at
CBS. “He gets along with them very
well and he can also get them to do
their best work.”
Despite growing demands on his
(Continued on page 38)

FROM THE SPEAKERS came snapping, syhcopated
percussion, then chiming melody lines.

“Brazilian drums, West African guitar,” remarked
Paul Simon, offering the first public taste of his new
Warner Bros. album, “The Rhythm Of The Saints,” to a
small seminar audience at the Evian Music Festival, or-
ganized by brother Eddie Simon in Southampton, N.Y.
The disk is set for release Sept. 25.

As one song, “Further To Fly,” faded from the audito-
rium sound system, Simon recounted: “This album start-
ed in the summer of 1987 when I
did a duet with [Brazilian compos-

Paul Simon Unveils ‘Rhythm Of The Saints’:
Elektra’s 40th Anniv.; Buddy’s Birthday

conceived this compilation of classic covers, gems from
Elektra’s past performed by the artists of its present
and future. Some of the matches seem natural. The
Cure opens the set with the Doors’ “Hello | Love You.”
The Big F roars through the MC5's “Kick Out The
Jams.” Anita Baker gives a soulful reading of “You Be-
long To Me” from Carly Simon. But what to make of
Faster Pussycat’s glam-rock remake of Simon’s
“You're So Vain”? Or the Gipsy Kings’ Spanish twist on
“Hotel California”? Or the Kronos Quartet’s take on
Television’s “Marquee Moon”?
Or Jevetta Steele’s redeeming re-

er and performer] Milton Nasci-
emento. After the session was
over, he said, “You should come to
Brazil.’ I said, ‘I'd love to. I'm very
interested in [Brazilian] drums.””

The interest, said Simon, was
stirred by conversations during
the “Graceland’ period with

make of the onetime Coca-Cola
spot “I’d Like To Teach The
World To Sing”? Other surprises
abound.

“It does push your boundaries a
bit,”” says executive producer
Lenny Kaye, the musician and
onetime Elektra A&R exec who

Quincy Jones and Eddie Pal-
mieri, among others, about the
historical and musical links between West Africa, Brazil,
and the Caribbean. The new album’s title recalls how Af-
ricans taken West in the slave trade subverted the ban
on their drums by synchronizing their sounds with cele-
brations of Catholic saints. Simon began recording sole-
ly drums in Brazil, each with a distinctive rhythm and
tone, dictating the key and feel of the songs that fol-
lowed. Working with guitarist Vincent Nguini, a native
of the West African nation of Cameroon, he wrote songs
to the rhythm tracks, drawing on a mix of the impro-
vised images and conversational style of “Graceland.”

“In terms of world beat,” said Simon, “this record is
more about that than ‘Graceland’ was. Here the premise
is the drumming from Brazil, which connects back into
West African guitar quite naturally, and then taking the
American elements.

“For me, what this is really about,” he continued, “is
recapturing sounds that I remember from my childhood.
When 1 first heard early rock’n’roll, it sounded as differ-
ent to me as maybe this music sounds to other people.
It’s really me pursuing sounds that I heard at a certain
point in my life when they had a big impact on me and a
strong feeling attached to them. So when I find those
sounds again, if I can make a track with those sounds,
then the chances are I'll be able to write a song that’s
honest, that’s true.”

T’

RUBAIYA " was an epic poem written by Omar
Khayyam, translated in the 19th century by Edward
FitzGerald—itself a cover version of a classic. Consider,
then, the new Elektra Entertainment release “Rubai-
yat” as an epic poem of sorts, four decades in the works.

Marking the label’s 40th anniversary, Bob Krasnow

by Thom Duffy

compiled the previous reissue
sets, “The Jac Holzman Years,”
for the label. Two of those sets emphasized Elektra’s
folk music roots. And the folk aesthetic, of one genera-
tion bequeathing its music to another, is very much pre-
sent in “Rubaiyat,” notes Kaye. “My only hope is that
people have open ears when they listen to the album,”
he says, “because some of the segues are rather start-
ing. But no matter how many slices of the ‘narrowcast-
ing pie’ that radio likes to cut off, there's something
here for everyone.” “Rubaiyat” is due for release Sept.
28. One quarter of the profits from the set will go to
Save The Children, the United Negro College Fund, and
Greenpeace.

ON THE BEAT: Daryl Hall & John QOates return to
stripped-down, sweet, and soulfu} form on “Change Of
Season,” due from Arista Oct. 9. The first single, “So
Close,” features power pop production by Jon Bon Jovi
and Danny Kortchmar. Others in a stellar cast of col-
laborators include Dave Stewart, who wrote and co-pro-
duced the track “Heavy Rain”; drummer Kenny Aron-
off; bassist Randy Jackson; Heartbreakers keyboard-
ist Benmont Tench; guitarist Waddy Wachtel; and
H&O vets T-Bone Wolk on bass and Charlie DeChant
on sax . .. Ginger Baker has joined Masters Of Reality
after drumming with the Delicious Vinyl band at a bar-
becue at the home of Tone Loc manager Marty
Schwartz. With the ex-Cream beat master, the band
will play New York’s Marquee Sept. 24 ... More than
800 attendees turned out for the Midwest Music Con-
ference in Chicago Aug. 23-26, with evening showcases
of talent from throughout the region. Among this year’s
buzz bands: Rights Of The Accused, Big Hat, Smashing

(Continued on page 38)
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GETTING MAXI EXPOSURE

Maxi Priest admits that he is not
surprised by the suceess of his sin-
gle “Close To You” or his new
Charisma album, “Bonafide.” “But
I am happy,” he says. “Even if I
have to say so myself, it's a good
song and a good record. I think it
deserves everything it has gotten.”

“Close To You” is in the top 20
with a bullet on the Hot 100 Sin-
gles chart after climbing the Hot
Black Singles and Hot Dance Mu-
sic charts, and it recently broke on
the Hot Adult Contemporary chart.
“Bonafide,” which is bulleted on
the Top Pop Albums chart, is
Priest’s debut on Charisma, al-
though he was introduced to U.S.
audiences with the chart-topping
hit “Wild World” from his 1988 al-
bum ‘“Maxi’’ on Charisma’s sister
label, Virgin.

“There is so much talent on Vir-
gin that it was advantageous to the
artists to have Charisma have
more control on them,” says Au-
drey Strahl, Charisma VP of press
and artist development. “Maxi
came to Charisma because we felt
we could do a great job with him.
As one of our premier artists, it
would allow us to fully develop his
talents and make the market aware
of him.”

To do so, “Close To You” was
worked as a multiformat track at
top 40, adult contemporary, and ur-
ban contemporary radio. “Because
of the depth of the record,” says
Strahl, “it had appeal on all sides,
from upper-demographic adults to
dance-oriented kids. We did major
tip-sheet campaigns, advertising,
strong servicing to radio and video.
MTV, VH-1, and B.E.T. jumped on

Blues Hooks. John Lee Hooker and
Irma Thomas tune up for the Benson &
Hedges Blues festival in New York Oct.
12-21. An all-star tribute to Hooker and
benefit for the Delta Blues Museum
Oct. 16 at Madison Square Garden will
be among the highlights of the fest
(Billboard, Sept. 8). For info on the New
York events, call 212-884-2583.
Benson & Hedges Blues events also
will be staged for the first time this year
in Chicago Oct. 7-13, including 15
events featuring 30 artists. Highlights of
the Chicago festival will be two
concerts at the Arie Crown Theater:
Hooker with Dr. John, the Felicity Street
Funk Band, Willie Dixon, Elvin Bishop,
and the Kinsey Report Oct. 12, and a
salute to the women of R&B with Nell
Carter, Koko Taylor, Ruth Brown, and
irma Thomas Oct. 13. For information
on the Chicago events, call 312-242-
5837. A portion of ticket proceeds will
go to organizations for the homeless in
each city. (Photo: Chuck Pulin)
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Priest is thrilled with the care he
is receiving from his new label. “I
thought that since I was offered a
chance to stay [at Virgin] or move,
and I was keen with the people
who were going to run [Charisma],
it was an opportunity for me to be
in a front-running position,” he
says.

“Maxi Priest is the only act like
this on our label,” says Strahl. “He
is nouveau-reggae and has a lot of
credibility.”

ELIANNE HALBERSBERG

PRAISING JESUS JONES

SBK Records is pulling out all the
stops for its first big alternative
project, British indie rock sensation
Jesus Jones, hoping to duplicate the
quintet’s U.K. success in America.
The band made the top five in
readers’ polls in NME, Melody
Maker, and Sounds, and “Info
Freaks” made year-end top-10-
singles lists in each publication.
Promoting its U.S. debut,
“Liquidizer,” Jesus Jones launched a
monthlong club tour Sept. 17 in San
Diego.

Front man, vocalist (and ace
skateboarder) Mike Edwards writes
all the band’s songs and produces
most of them. Keeping things cheap
matters to him, “challenging the
firmly held belief that you have to
spend a lot of money. Our first
single cost 250 pounds [about $478
at the current exchange rate of
$1.91 to the pound sterling] and got
to No. 42. The video I'm most
pleased with [“I Don’t Want That
Kind Of Love”] we recorded in a
video booth. We knew it would be
shown so we decided to make this
statement. It was going to cost 20
pounds, but because of the publicity
we got it free. It consisted of four
minutes of us looning around having
fun, and it was one of our best
videos.”

SBK is extremely pumped up
about the band, says senior VP of
promotion Daniel Glass. “We put
our T-shirts on, went to a hot,
sweaty club, and danced our asses
off,” he says. “That’s what this
band does to me. It’s loud, it’s a
little irreverent, and it’s active, it
makes you move. The songs are pop
songs with a really loud attitude.
They get their point across at a
higher volume and a more frenetic
pace. And I think people want to be
shaken up.”

A&R exec Michael Mena oversaw
Jesus Jones’ arrival at SBK and the
band is his pride and joy. “It sounds
like such a cliché,” he says, “but
they represent the reason I got into
the record business. This was the
kind of stuff that used to make me
run to the record store the day it
was released.”

Jesus Jones’ current tour is
scheduled through an Oct. 6 date at
Woody’s in New York. A second
album is expected early next
year. WENDY BLATT
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