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MCA’s Sale To Matsushita
Seen As Catalyst For Growth

W BY DON JEFFREY

NEW YORK—Matsushita Electric
Industrial Co.’s agreement to buy
MCA Inc. for $6.13 billion has already
spawned one hostile counteroffer and
considerable speculation about the
future of MCA’s music division.

The merger of MCA with Japan’s
Matsushita marks the creation of a
global entertainment company that
has the capital to expand and better
compete with the other major music
and motion picture companies. Some
sources are, in fact, predicting that
cash-rich Matsushita will try to boost
MCA’s music share by buying up in-
dependent and major record compa-
nies (see story, page 88).

There is also speculation that Mat-
sushita might sell MCA’s music divi-
sion, possibly to Bertelsmann Music
Group, but analysts and MCA insid-
ers say that such a sale is unlikely.

The MCA-Matsushita deal means
that five of the Big Six record compa-
nies will be owned mostly by foreign
concerns. Only Time Warner's com-
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pany remains U.S.-owned.

Under last week’s agreement,
which is slated to close early next
year, Matsushita is paying MCA
shareholders $66 in cash for each of
92.8 million shares, or $6.13 billion,
making it the biggest purchase ever
by a Japanese company in the U.S.
Last year, Tokyo-based Sony Corp.
acquired Columbia Pictures Enter-
tainment Inc. for $3.4 billion. The
year before, Sony bought CBS Rec-
ords for $2 billion.

(Continued on page 84)
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Video Biz Off To Dull Yule Start

This story was prepared by Earl
Paige and Jim McCullaugh in Los
Angeles and Edward Morris in
Nashville.

LOS ANGELES—Thanksgiving Day
weekend home video rental and sell-
through were disappointingly flat
compared to the same period last
year, according to major chain retail-
ers of various types.

Some retailers report modest in-
creases, and all remain hopeful that
Christmas activity will accelerate and
put the fourth quarter on a par with,
or slightly above, last year’s perfor-

mance.

One exception to the poor weekend
showing is Blockbuster Video, the na-
tion’s largest speciality video chain
with more than 1,500 stores, which
reported a “tremendous Thanksgiv-
ing” but acknowledges that its size
and its promotional strength make it
atypical.

Reasons cited by retailers for lack-
luster video activity include the slug-
gish economy and unseasonably
warm weather, which put a damper
on shopping-center traffic in many
parts of the country.

Retailers believe there are few

Music Retailers Thankful For Sales Gains

W BY PAUL VERNA

NEW YORK—Defying wide-
spread predictions of a downturn
in sales of prerecorded music, re-
tailers report modest increases in
Thanksgiving-weekend business
over last year’s figures for the
same period.

ADWEHTISEMRENTS

Some chain executives attribute
the uptick to an ample supply of
hit product, a preponderance of
top-selling boxed sets, the relative
immunity of the recording indus-
try to an economic recession, and
unpredictable factors such as the
weather.

Others, however, say that sales
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for the holiday weekend—tradi-
tionally the busiest shopping peri-
od of the year—were either down
or flat. And even those whose
stores saw increases admit that
the growth was slight compared
with last year’s statistics.
In 1989, many retailers posted
(Continued on page 93)

Janet Wins Big At
Billhoard Awards

NEW YORK—Janet Jackson was
the top winner at “The 1990 Billboard
Music Awards Show,” taking a total
of eight prizes in such categories as
top pop album and top R&B artist.

The show, which was taped Nov. 26
at the Santa Monica, Calif., airport
hangar, will air at 8 p.m. Dec. 10 on
Fox Broadcasting Co. stations.

Phil Collins won in three categories,
including top worldwide album. New
Kids On The Block took two pop cate-
gories, while Wilson Phillips and En
Vogue both scored singles awards.
Clint Black and Randy Travis collect-
ed two country plaques apiece,

Other winners included Gloria Es-
tefan, M.C. Hammer, and Paul
McCartney. (For full list, see page
37)

“must-see’” rental titles at the mo-
ment, apart from ‘“The Hunt For Red
October” and “Back To The Future
II1,” although they see two sell-
through titles—*Pretty Woman” and

(Continued on page 93)

Banned Madonna
Glip To Be Issued
As Video Single

HBY MELINDA NEWMAN

NEW YORK—With no major nation-
al pop video outlet agreeing to play it,
Madonna’s clip for “Justify My
Love” will be issued as a video single
as early as Dec. 11, making it the first
solo clip available for purchase in
some time.

In its first outright rejection of a
superstar videoclip for explicit con-
tent, MTV, which planned to pre-
miere the video worldwide Dec. 1, de-
clared the clip too risqué for airing.
Other national outlets, including
“Friday Night Videos,” “Night
Tracks,” and Video Jukebox Net-

(Continued on page 92)
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C&C MUSIC FACTORY
GONNA MAKE YOU SWEAT (Everybody Dance Now)

© #1 on Billboard’s Dance Chart in just four weeks,
GONNA MAKE YOU SWEAT (Everybody Dance Now),

44-73605 47093

by producers extraordinaire Cole and Clivilles, is
exploding oll over Top 40 and Urbon radiol

® Sales already topping 250,000 araund the world!

® Video featuring Freedom Williams ond Zelma Davis
in Medium Rotation on MTV,® on BET’s “Video
Soul,” and on all lacal outlets!

® Touring nationally now!

TR

© “GONNA MAKE YOU SWEAT"—
THE DEBUT ALBUM -—IN-STORE DECEMBER 18!

© Just when you thought it was gonna cool
down—"GONNA MAKE YOU SWEAT!"

8 counvsn B

FAMOUS 3 HRCS

Artist Managoment: Eddie Rivern for Clivilles/Cole Eatertainment
“Columbia Reg. U.5, Pat, & Tm. Off. Marca Registrede/
© 1998 Sony Busic Eatertainment Inc.

ROCK + SOUL + FUNK + POP + TECHNO = C&CMUSIC FACTORY
ON COLUMBIA.
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In a volatile world where the competition is great, the difference
between success and failure is, often times, a matter of degrees.

SBK Records. Mastering the Elements of Artist Development.
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Milli Vanilli Didn’t Start The Fire

Vocal Substitution Has Long History

B BY THOM DUFFY
and LARRY FLICK

NEW YORK—While the revelation
that Milli Vanilli front men Rob Pila-
tus and Fabrice Morvan never sang
on the act’s muitiplatinum Arista al-
bum has sparked saturation news
coverage and led to withdrawal of
its Grammy, the practice of using
substitute, uncredited talent on hit
records is neither new nor uncom-
mon in the rock’n’roll era.

Label executives and producers
reacting to the Milli Vanilli episode
say it is unlikely it will change the
way record companies sign, record,
or market artists.

But some express concern that
the Milli Vanilli matter will hurt the
credibility of the dance-music genre,
in which several similar tales of
twisted musical identity have
emerged in recent months.

The acknowledgment Nov. 15 by
Milli Vanilli producer Frank Farian
that Pilatus and Morvan sang nary
a note on the Arista album “Girl
You Know It’s True”’—which credit-
ed vocals to the duo—was followed
days later by an admission from the
two performers and a withdrawal of
their best-new-artist Grammy by
the National Academy of Recording
Arts and Sciences (Billboard, Dec.
1).
Arista has repeatedly maintained
the label was unaware Pilatus and
Morvan did not sing on the Milli
Vanilli album. But any misleading
action by Milli Vanilli, its producer,
or label increasingly appears to be a
matter of degree. Other examples

abound on the pop scene lately
where what fans hear is not neces-
sarily what they get on stage or in
music videos.

Producer Jo Bogaert was behind
the successful groove of Techno-
tronic’'s 1989 hit, “Pump Up The
Jam,” on SBK Records, which rock-
eted up the Hot 100 Singles chart, in
part through the video appeal of
Felly, a blue-lipped beauty seen
“singing”’ on the videoclip and smil-
ing on the single cover. It turned
out, however, that Felly was only a

EBY ELLIE WEINERT

ROSBACH, Germany—Milli Van-
illi producer Frank Farian says
his new, post-Milli group, part of
his ongoing deal with Hansa Rec-
ords, will be released via Arista
in the U.S., BMG/Ariola in vari-
ous European markets, Chrysalis
in the U.K., and Carrere in
France.

Farian held a press conference
Nov. 26 at his recording studio in
Rosbach, near Frankfurt, to pre-
sent the performers who record-
ed the multiplatinum Milli Vanilli
album, ‘““Girl You Know It’s
True,” as well as his new project.

At press time, neither the

The Music Behind Milli To Be
Heard In Farian’s New Band

video image for Technotronic. As
the group’s popularity rose, SBK
freely acknowledged the actual
singer was Ya Kid K, who was cred-
ited on the disc and later fronted the
group in television appearances and
on tour.

More recently, the videoclip of the
hit “Everybody Everybody’’ by
RCA signing Black Box offered the
entrancing ook of Katrin Quinol, an
Italian model who claimed she
learned to sing the English-lan-

(Continued on page 89)

name of this group nor of the up-
coming album were made public.
However, Farian identifies the
singers as Americans resident in
Germany: singer Gina Moham-
med, bass player John Davis, and
drummer Ray Horton. In addi-
tion, two guest rappers will ap-
pear on the upcoming album.

The project will be released in
January, according to Farian,
when the group will undertake
showcase concerts in New York
for the media and the public.

At the Rosbach press confer-
ence, Farian said Milli Vanilhi
front men Rob Pilatus and Fa-
brice Morvan ‘“went on tour in

(Continued on page 89)

Pariey Takes A Sober Look At Eastem Europe

Music-Industry Meet Addresses Piracy, New Issues

B BY MIKE HENNESSEY

BUDAPEST, Hungary—If it did
nothing else, the Looking East &
West music industry conference, held
here Nov. 23-25, brought the 500-plus
delegates from 20 countries—includ-
ing all the Eastern European states
except Albania—face to face with the
daunting problems that need to be
overcome before East-West business

and cultural relationships can be
profitably developed.

The mood of euphoria that charac-
terized the Looking East conference
in East Berlin one year ago, when the
Berlin Wall came down, has clearly
been replaced by a more level-headed
assessment of the prospects of the
Eastern European music market.

Currently, these prospects are be-
ing limited by the problem of piracy

NEW YORK—Billboard this week
introduces the Top 40 Radio Moni-
tor, a new airplay-only chart that
provides actual monitored airplay
data on top 40/pop stations (see
page 84).

The chart uses a new technology,
developed by Broadecast Data Sys-
tems, a subsidiary of BPI Commu-
nications Inc., publisher of Bill-
board. BDS tracks airplay of songs
24 hours a day, seven days a week,
in markets where monitors have
been installed.

The BDS monitors identify each
song played by an encoded audio
“fingerprint.” Top 40 is the second
format in which this information
will be made available to our read-

Billhoard Bows Top 40
Radio Monitor Ghart

ers; the Hot Country Singles &
Tracks chart has used the method-
ology since the Jan. 20 issue.

The new Top 40 Radio Monitor
will be completely separate from
the existing Hot 100 Singles chart.
For the time being, along with sales
data, the Hot 100 will continue to
use airplay data derived from the
previous method of obtaining week-
ly numbered playlists from top 40
radio stations (currently, there are
249 reporting stations). Selected
playlists supplied by the stations
will continue to appear in the Power
Playlists section.

The Top 40 Radio Monitor chart
should be used for comparison with

(Continued on page 84)

throughout the area. As a delegate
from Poland pointed out, when the le-
gitimate industry fails to meet a pow-
erful consumer need, the criminal en-
trepreneur will move in very rapidly.

At the end of the program of semi-
nars and talent showcases, there was
an overwhelming consensus that
copyright protection urgently needs
strengthening and better enforce-
ment in the Eastern European coun-
tries; that the Western music indus-
try should offer investment and
training in the East and provide op-
portunities for indigenous creative
talent; and that the development of
an Eastern European industry re-
quires a climate in which small, low-
key joint-venture operations can
flourish as a preliminary step toward
the creation of larger coalitions.

Many Western delegates were im-
pressed by the remarkable prolifera-
tion of private music-business enter-
prises in some of the Eastern Europe-
an countries, notably in Hungary,
Poland, and Czechoslovakia. They
were also encouraged by positive
moves in these countries, as well as
in Bulgaria and the Soviet Union, to
upgrade the protection of intellectual
property.

According to Boris Kokin, director
of the legal department of the Soviet
authors’ society VAAP, the USS.R.
is planning to ratify the Berne,
Rome, and Geneva conventions. And
the applications of Czechoslovakia,
Hungary, and Poland to join the Eu-

(Continued on page 92)
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THE PRICE IS NOT RIGHT

'Tis the season to be jolly, but record retailers are not smiling about the
increasing number of cassettes being released at $10.98. With more and
more titles carrying the hefty price tag, they fear long-term implications.
Ed Christman and Trudi Miller report. Page 6

THE MECHANICS OF LICENSING

In a move designed to ease tension between the two groups, record
companies and composers in Canada have struck a new mechanical
rates deal and have agreed to establish a committee to resolve various
licensing issues. Kirk LaPointe is on the scene. Page 7

A MATTER OF ANTITRUST?

While Blockbuster’s proposed acquisition of Erol’s has the industry buzz-
ing, it has created a different kind of stir in the Maryland Attorney Gener-
al's Office, which plans to examine the deal for possible antitrust implica-
tions. Paul Sweeting has the scoop. Page 8

HE’S GOT THE BEAT

Paul Simon’s rhythm is rising—'‘The Rhythm Of The Saints,” that is. His
new Brazilian-flavored offering is drumming up spirited sales and is
quickly climbing the pop albums chart despite a lukewarm reception at
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radio. He shares his sentiments with Thom Duffy. Page 30
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less 1s more

mies van der rohe, 1924

more or less

terry ellis, 1990
Bigger isn’t always better.

Announcing (Imago). A
new label with a rather
unique philosophy. Given a
choice between more or less,
we've chosen less. To better
concentrate on our acts, we
plan a small roster and a low

number of releases.

In April of 1991, we've
scheduled a release from
‘King of Fools’
InJune of 1991 we're planning

‘Baby Animals’

first release.

Were currently seeking

other acts to squeeze into this

tight roster.
o/ (X} ’ ”_‘E
(1-mii’go)
RECORDING 7 COMPANY

London ‘- New York - Sydney

Distributed Internationally by BMG Music



All Wound Up Ahout Cassette Prices
Retailers Say $10.98 Releases May Hurt Biz

@ BY ED CHRISTMAN
and TRUDI MILLER

NEW YORK—Retailers view the
growing number of $10.98 list su-
perstar cassette releases as a pos-
sible threat to the viability of the
tape configuration.

Also, in light of economic warn-
ing signs, retailers say the labels
could have displayed a better
sense of timing in introducing
higher cassette prices.

According to historical patterns,
labels generally hike soundtrack
prices first, followed by superstar
tags, before spreading out to other
frontline product.

If labels conform to past behav-
ior and raise frontline cassette
prices across the board to $10.98
list, it would cause further erosion
in tape sales, which have been slip-
ping all year, retailers say.

The $10.98 list price first ap-
peared earlier this year, when it
was attached to some soundtrack
albums. In May, Sire/Warner re-
leased Madonna’s “I'm Breath-
less,” which included some musie
from the “Dick Tracy” movie but
was widely regarded as a studio al-
bum. In early June, Columbia re-
leased New Kids On The Block’s
“Step By Step” at $10.98.

Recently, that trend has snow-
balled. Current albums out at
$10.98 include George Michael’s
“Listen Without Prejudice, Vol. 1”
on Columbia; Bobby McFerrin’s

“Medicine Music”’ on EMI, the
Traveling Wilburys’ “Vol. 3”7 on
Wilbury/Warner Bros., Whitney
Houston’s ““I'm Your Baby To-
night” on Arista, and Debbie Gib-
son’s “Anything Is Possible” on

Atlantic. Meanwhile, MCA
bumped Bell Biv DeVoe’s ““Poison”
from $9.98 to $10.98.

In terms of wholesale box-lot
pricing, the increase translates
this way, according to retailers:

e MCA sells $10.98 product at
$6.40, and $9.98 product at $5.83.

e PGD sells $10.98 items for
$6.30, and $9.98 items at $5.82.

e WEA’s $10.98 price is $6.41,
while $9.98 product is $5.83.

o At CBS, $10.98 list albums go
for $6.34, and $9.98 for $5.76.

¢ BMG’s $10.98 items are $6.40,
while $9.98 product sells for §5.82.

¢ and CEMA sells $10.98 product

(Continued on page 49)

EBY IRV LICHTMAN

NEW YORK—Doug Morris, whose
association with Atlantic Recording
Corp. goes back almost 20 years,
has been given
additional re-
sponsibilities as
co-chairman and
co-chief execu-
tive officer.
Morris, who
will also retain
his current post
MORRIS as president,
chief operating
officer, thus gains equal corporate
status with Atlantic’s founder, Ah-

Doug Morris To Co-Helm |
Atlantic With Ertegun

met Ertegun. Morris’ appointment
also represents the first time in the
41-year history of the label in which
its fortunes have been guided
equally by two executives.

Morris is currently guiding both
a recording label and music video
expansion at Atlantic, which Morris
reports is headed for its fifth
straight year of record profits and
revenues.

In recent months, Atlantic has es-
tablished a new label, East West
America, and, within its orbit, the
distribution of another fresh name,
Interscope. With strong interna-
tional ties, East West America also

(Continued on page 81)

Are Retailers Feeling Boxed In By Sets?

Recent Onslaught Meets With Mixed Reaction

@ BY CRAIG ROSEN

LOS ANGELES—Has boxed-set
mania left a glut at retail? Several
key retailers say yes. Others, how-
ever, say the more boxes the better,
despite the fact that there are more
than 15 new high-priced boxed sets
on the market competing for con-
sumers’ holiday dollars. Most retail-
ers agree there are at least a few
strong sellers.

Joe Andrules, VP of advertising
for the 58-store Miami-based Spec’s,
says, “The Led Zeppelin boxed set is

blowing out, almost like a piece of
hit product.”

Atlantic’s “Led Zeppelin,” a four-
CD/cassette retrospective of the in-
fluential hard rock band’s career, is
currently No. 23 on the Top Pop Al-
bums chart. Several chains, includ-
ing Strawberries, Kemp Mill, Re-
cord World, HMV, Trans World,
Camelot, Record Bar, Tower, and
Wherehouse, report that the Zeppe-
lin box is selling strongly.

Other strong boxed-set titles in-
clude Elton John’s “To Be Contin-
ued ...” on MCA, “The Capitol

LOS ANGELES—AI Cafaro, previ-
ously senior VP/GM of A&M Rec-
ords, has been named president of
the label, marking only the second
appointment to the position in the
label’s 30-year history.

Cafaro replaces co-chairman Jer-
ry Moss, who assumed the role of
president following the April 2 res-
ignation of Gil Friesen, who had
held the job for 25 years (Billboard,
April 14).

Cafaro takes the helm at a label
that has been in a state of flux for
more than a year. In October 1989,
it was sold to PolyGram for an esti-
mated $500 million.

Janet Jackson’s quadruple-plati-

Al Gafaro Steps Up To
A&M President’s Post

num “Rhythm Nation 1814” has
been the label’s sole major success
story of the past year. The singer’s
contract is up, and she could leave
the label.

On Oct. 25, A&M laid off 25 em-
ployees in its Los Angeles office
(Billboard, Nov. 10), and in the last
year several key executives depart-

Despite the turmoil, Cafaro says,
“It has been a better year than I
think many people on the outside
would expect. We have had the op-
portunity to look at ourselves in a
light and in a2 manner that is very
healthy.

(Continued on page 81)

Years” and ‘“The Reprise Collec-
tion” by Frank Sinatra, and Robert
Johnson’s “The Complete Record-
ings” on Columbia.

Of all the boxed sets released this
season, only the Zeppelin, John, and
Johnson compilations, Capitol’s Sin-
atra, Columbia’s “The Byrds,” and
Derek & the Dominos’ “The Layla
Sessions” on Polydor have broken
into the Top Pop Albums chart so
far.

Steven Lerner, director of pur-
chasing for the 92-store, Port Wash-
ington, N.Y.-based Record World
chain, says boxes ‘“are doing OK,
but they are not blowing out.” Ler-
ner attributes the sluggishness in
sales to two factors: “First, there
are so many of them; and second,
the market conditions don’t call for
expensive items right now.”

Ron Phillips, director of market-
ing for Record Bar, concurs. “The
boxed-set phenomenon has reached
overkill this particular Christmas,
and we need to be more selective in
artists that justify that expendi-
ture,” he says. “There are too many
boxed sets for the customers to
choose from at one time.”

According to Phillips, the Zeppe-
lin, John, and Johnson sets are sell-
ing well, but sales on items like the
Bee Gees box are sluggish.

Lew Garrett, VP of purchasing
for Camelot, agrees that there are
too many boxes out at once. “There
are a couple emerging head and
shoulders above the rest: Led Zep-
pelin, Elton, and Robert Johnson,”
he says. “The others will make nice

(Continued on page 81)

EXECUTIVE TURNTABLE

RECORD COMPANIES. Doug Morris is named co-chairman and co-CEO of At-
lantic Recording Corp. in New York. He remains as president and chief op-
erating officer of the company (see story, this page). Yves Beauvais is
named director of catalog development for Atlantic Records. He was man-
ager of catalog development for the label.

Al Cafaro is named president of A&M Records in Los Angeles. He was
senior VP/GM of the label (see story, this page). A&M also names Chuck
DeBow national director of R&B promotion and marketing, Robert Taylor
R&B Western regional promotion manager, and Rita Rush secondary retail
and marketing coordinator. They were, respectively, regional marketing
manager at Epie, field marketing representative at CEMA Distribution,
and publicist for the 1990 African American Exposition.

Myron Roth is named president and chief operating officer of Scotti
Brothers Entertainment Industries in Los Angeles. He was senior VP/GM,
West Coast, for CBS Records.

Tom Finch is named senior VP of sales for Elektra Entertainment in
New York. He was director of production for the company.

Charley Lake is named VP of national promotion for East West America,
a division of Atlantic Records in New York. He was VP of national pop pro-
motion for Epic Records.

Larry Jenkins is named senior director of media and artist relations at

CAFARO

Capitol Records in Los Angeles. He was senior director of national publicity
for Arista Records.

CBS Records in New York names John Ingrassia director of business
affairs, Jonathan M. Polk director of business affairs, and Deborah Aldea
manager of contract analysis. They were, respectively, director of A&R ad-
ministration for the company, senior attorney of legal affairs for PolyGram
Records, and contract administrator for the company.

WEA Corp. names Barry Bender national sales director for classical/
jazz product, Ed Hurff regional operations manager for Philadelphia and
New York, Tom Healy field sales manager/special products in Atlanta, and
Lonnie Pleasants field sales manager in Dallas. They were, respectively,
manager of the classics/jazz department; buyer; classical/jazz sales repre-
sentative; and sales representative for the company.

EMI Records USA in New York names Nancy Brizzi director of produc-
tion, Dean Broadhead director of accounting, Michael Greenspan director
of financial analysis, and Adam Block manager of marketing. They were,
respectively, associate director of production, manager of accounting, se-
nior financial analyst, and publicist for the company.

Paul Jankowski is named regional promotion manager at MCA Records
in Nashville. He was regional promotion/marketing manager for SBK.

INGRASSIA

JENKINS KINGSLEY

Bob Goldfarb is named U.S. operations director for Teldecs Classics In-
ternational in New York. He was VP of programming/operations at KFAC.

Nastymix Records in Seattle names Bernie Horowitz VP of sales and
marketing, Ramon Wells VP of national promotions, Nes Rodriguez direc-
tor of national radio promotions, Glen Boyd director of national retail pro-
motions, Tyler Stone artist relations/A&R, and Shellie Hart national alter-
native promotions. They were, respectively, in marketing and sales, direc-
tor of promotions, and in national radio promotions, retail promotions, and
artist relations at the label, and music director at KNHC.

Tommy Boy Records in New York names Charm Warren national direc-
tor of black music promotions. She was Northeast regional representative
for RCA Records.

Thomas Bracamontes is named national director of retail/video promo-
tion for Delicious Vinyl in Los Angeles. He was a partner in Tribe Mgt.

DISTRIBUTION. Lisa Scott is named director of black music marketing for
BMG Distribution in New York. She was director of urban marketing for
Island Records. 7

Teresa Field is named senior marketing coordinator for CEMA Distribu-
tion in Los Angeles. She was executive secretary for the company.

RELATED FIELDS. Alisse Kingsley is named director of publicity for Warner
Reprise Video in Los Angeles. She was manager of publicity and promotion
for Warner Home Video.

Bob Ezrin and Bob Clearmountain join the board of directors of Archer
Communications in Los Angeles. They were producers.

Chuck Beardsley is named talent buyer at Stardate Productions in Mil-
waukee. He was talent buyer/concert producer at rock club the Ritz.

BILLBOARD DECEMBER 8, 1990



Dave Meets The Boss. Bruce Springsteen, right, socializes with Dave Stewart,
left, at Stewart’s Halloween party at Vertigo in Los Angeles. At the party,
Stewart and his band, the Spiritual Cowboys, performed songs from their new
self-titled Arista album. Chatting with Stewart and Springsteen is Arista West

Coast manager of publicity Kim Jakwerth.

W BY CARLOS AGUDELO

NEW YORK—Riding the crest of the
world-beat wave, Brazilian music has
become an integral and, some say,
permanent part of the U.S. music
landscape. After some three years of
continuous releases involving numer-
ous compilations, catalog classics,
and albums by new artists, the vari-
ous Brazilian genres—ranging from
the purely ethnic to jazz-oriented mu-
sic—seem to have finally established
themselves as a viable alternative in
the American market.

The pace of catalog reissues and
new album releases here by that
country’s most prominent stars con-
tinues unabated. “Aside from some
importers, there were very few major
labels releasing Brazilian music be-
fore 1988, says Richard Seidel, VP
of PolyGram Jazz. “Now almost ev-

VANILLA ICE’s debut album, “To The Extreme,”
holds at No. 1 on the Top Pop Albums chart for the fifth
straight week. At this rate, it could remain on top
through the rest of the year. But it faces a stiff chal-
lenge from Whitney Houston’s third album, “I’'m Your
Baby Tonight,” which jumps to No. 8 in its third week.
The big question: Will Houston’s broad-based appeal be
enough to overcome Ice’s phenomenal teen support?
And we do mean phenomenal. Ice’s first single, “Ice
Ice Baby,” hit No. 1 on the Hot 100 last month and is still

' Ice Won’t Melt: Madonna Album Sizzles:
‘Diner’ A Treat; Guy Has Bright ‘Future’

adaptation of Wild Cher-
ry’s 1976 smash, “Play
That Funky Musie,” is the
top new entry at No. 66.
The title track from
Houston’s album dips to
No. 2 on the Hot 100, but
holds onto the top spot on

listed in the top 20. The al-

bum’s second single, an
B e
s T

the Hot R&B Singles
chart for the second week.
It’s her first No. 1 R&B
hit since “How Will I Know” in 1986. Her image since
then had become increasingly white-bread, but this
frisky, funky hit was just what the doctor ordered. For
those still keeping track, it’s the 18th No. 1 R&B hit for
writer/producers L.A. Reid & Babyface since mid-1987.

MADONNA'S “The Immaculate Collection” vaults
from No. 32 to No. 12 in its second week on the pop al-
bums chart. It's vying to become the first greatest-hits
album to top the chart since “Kenny Rogers’ Greatest
Hits” a decade ago.

The album’s leadoff single, “Justify My Love,” leaps
from No. 23 to No. 10 in its fourth week on the Hot 100.
It's Madonna's 21st top 10 hit. MTV has refused to air
the accompanying video on the grounds that its sexual
content is too explicit (see story, page 1). A setback for
the singer? Get real. The MTV ban is the best thing to
happen to Madonna since Pepsi-Cola pulled her “Like A
Prayer” ad after a single airing. Controversy is the fuel
that keeps the engine of Madonna’s career purring.
Take away that controversy—that edge—and Madonna
would go from being a cultural and generational icon to
Just a hot dance/pop diva, not that much different from
Paula Abdul or Janet Jackson. A video considered too
hot for MTV? For Madonna, headlines like that are like
manna from heaven.

FAST FACTS: Suzanne Vega lands her second top 10
single as the DNA revamp of “Tom’s Diner” jumps to
No. 9 on the Hot 100. The original version of the song
appeared on Vega’s 1987 album, “Solitude Standing,”
which also spawned the No. 3 hit “Luka.”

by Paul Grein

erybody does.”

INXS is getting no “Kick” from its current album,
“X.” The Aussie band’s previous album logged 56 con-
secutive weeks in the top 20 in 1987-88, but this follow-
up appears to be running out of gas after just nine top
20 appearances. This week, the album dives from No. 12
to No. 19.

Guy’s second album, “The Future,” leaps from No. 50
to No. 26 in its second week, already surpassing the No.
27 peak of the group’s eponymous 1988 debut.

“Ralph Tresvant,” the first solo album by the New

L Edition member, is the
top new entry at No. 49.
New Edition colleagues
Johnny Gill and Bell Biv
DeVoe both landed top 10
albums this year.

Cinderella’s third al-
bum, ‘““Heartbreak Sta- |
tion,” bows at No. 69. The
group’s first two albums,
“Night Songs” and “Long
Cold Winter,” both
reached the top 10.

New age star Yanni re-enters the chart at No. 71 with
“Reflections Of Passion.” Media interest in the Greek
composer’s romance with actress Linda Evans appears
to be boosting sales. I

New Kids On The Block head into the Christmas
sales season with five albums on the chart. “No More
Games/Remix Album” enters at No. 77.

Run-D.M.C.’s “Back From Hell” bows at No. 179. The
title is a nod to the rap trio’s 1986 blockbuster, “Raising
Hell,” which was the first rap album to reach the top 10.

The Chairman of the Board is back on the charts.
Frank Sinatra bows at No. 192 with his classy three-CD
collection, “The Capitol Years.” Look for “The Reprise
Collection” to join it next week.

l
|

WE GET LETTERS: Rob Durkee of “American Top I
40” notes that New Edition is the first active group in l
pop history to have all of its members represented in the
top 40 at the same time with outside projects. Ralph
Tresvant, Bell Biv DeVoe, and Johnny Gill are all list-
ed in the top 40 this week. All four ex-Beatles were list-
ed in the top 40 simultaneously 16 years ago—but that
was after the group had broken up.

Steve Piegari of North Port, Fla., notes that “Wilson
Phillips” has spent more weeks in the top 10 on the pop
albums chart (27) than any other album by a female
group. The old record of 24 weeks was held by “Diana
Ross & The Supremes’ Greatest Hits” in 1967-68.

Rich Appel of CBS-TV in New York adds an ironic
postseript to the the Milli Vanilli mess. “Their last hit,
in February, was titled ‘All Or Nothing.’ In the course of
nine months, they’ve experienced both.”

PolyGram Jazz, which in 1987 be-
gan the Brazilian Wave series and
has put out some 75 titles since then,
is now planning to release a number
of albums in at least three different
series. A De Luxe series will include
the best of Caetano Veloso, Milton
Nascimento, Gal Costa, Elis Regina,
and Maria Bethania, complete with
fully translated liner notes. There
will also be at least six more titles of
the Personalidade series—one of the
first Brazilian-music compilations
made in the U.S.—bringing the total
up to 16. The new titles will be sup-
ported by what PolyGram Jazz’s pro-
motion manager, Ben Mundy, calls
“a very big promotional push,” in-
cluding kits and fliers.

Also in the planning stages are
eight “entirely new compilations” de-
signed around different styles of
Brazilian music such as Afro-Brazil,
North-East Brazil, Samba, Bossa
Nova, Instrumental, Danza, Roman-
tica, and a sampler.

Besides the catalog reissues, based
on material from PolyGram Brazil,
the jazz division in the U.S. is releas-
ing new Brazilian-themed albums by
Bethania and Costa, and the first new
recording in a long time by bossa
nova creator Joao Gilberto, with ar-
rangements by Claire Fisher. The

Brazilian Music At Home In U.S.

Labels, Artists Embracing Various Genres

company has also put out albums by
new artists like Tonino Orta, Ricardo
Silveira, and Joyce.

Warner is releasing Brazilian mu-
sic through its Tropical Storm label,
created a year and a half ago, which
includes instrumental jazz as well as
music in the world-beat mold. “To
some extent, we are dealing with an
unknown,” says Jessica Chornesky,
who handles promotion for the label.
“We don’t cater to any specific age
group. This is a more sophisticated
type of music with a wide appeal
which is hard to categorize.”

So far, the label has put out 17 re-
leases, 15 of which are by Brazilian
artists. They include five albums by
Gilberto Gil, as well as music by Re-
gina, Jorge Ben, Ricky Pantoja, and
Marcos Ariel. Next year, Tropical
Storm plans to release two records
per month. WEA also distributes the
Sound Wave label, which has some
Djavan catalog albums. Soon the la-
bel will release the new album by
Olodum, the band used by Paul Si-
mon in his newly released ‘“The
Rhythm Of The Saints’ album.

NO G0 IN LATIN MARKET
BMG’s U.S. Latin division found
out the hard way that Brazilian music
(Continued on page 92)

Criminal Charges Dismissed,
Chuck Berry Drops Gomplaint

M BY PHYLLIS STARK

NEW YORK—Criminal charges
against musician Chuck Berry were
dismissed after Berry agreed to drop
a complaint of prosecutorial miscon-
duct that he had filed against a St.
Charles, Mo., prosecuting attorney in
November (Billboard, Dec. 1).

In July, Berry had been charged
with three counts of child abuse and
one count of felony possession of
marijuana following the discovery of
three videotapes of women using the
bathroom in a restaurant Berry
owns, and the removal of approxi-
mately two grams of marijuana from
Berry’s home during a search by

county law enforcement officials.
County prosecutor William Hannah
filed the child abuse charges after
claiming that the three women in the
videotapes were minors.

Following the dismissal of his com-
plaint against Hannah, Berry was
found guilty of one misdemeanor
count of marijuana possession. He
was sentenced to two years of unsu-
pervised probation and fined $5,000
to be donated to a local hospital.

On Nov. 2, Berry had countered
what he claimed was a racially moti-
vated and malicious prosecution with
a complaint against Hannah. The ra-
cial charges stemmed from a claim

(Continued on page 92)

Canada Raising Mechanical Rate
Record Biz, Composers Strike Deal

M BY KIRK LaPOINTE

OTTAWA-—Record companies and
composers have reached a new deal
on mechanical rates in Canada, a
move that will see a 12% increase and
two adjustments for inflation over
the next five years. The rate revision,
announced last week by the Canadian
Recording Industry Assn. and the
Canadian Musical Reproduction
Rights Agency, will see the current
5.25 cents per song rise to 5.9 cents,
retroactive to Oct. 1, when the exist-
ing deal expired. The deal, which
runs through 1995, will see the rate
adjusted for inflation in 1992 and
1994.

In addition, the two sides have
agreed to establish a technical com-
mittee that will help resolve many an-
cillary issues involved in what has
been a frequently fractious relation-

ship between composers and record
companies. In some cases, CMRRA
said, albums were platinum before
permission was sought for licensing.

CRIA president Brian Robertson
said the new deal “will allow us to es-
tablish a more stable and productive
relationship with our colleagues in
the musie publishing field.”

CMRRA chief David Basskin said
the new committee should resolve
problems and help lead to “prompt,
efficient, and accurate licensing of
music.”

The final text of the deal is still be-
ing negotiated and will not be ready
for ratification until the end of the
year. The deal it replaces was the
first one of its kind in Canada, after
the two-cents-a-song rate was abol-
ished in 1988 in the first reform of the
Copyright Act in 64 years.
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Troops Get Something To Sing Ahout

Music Biz Helping Send Cassettes Overseas

B BY TRUDI MILLER

NEW YORK—The U.S. music indus-
try is supporting members of Ameri-
ca’s military by joining several ef-
forts to send audiocassettes to troops
in Saudi Arabia. Participating compa-
nies include CBS, WEA, PolyGram,
and BMG, as well as a New Jersey
artist management company.

The New York sales branch of CBS
Records is running a tape drive in
conjunction with area retailers and
radio stations. From Dec. 5-15, con-
sumers who donate cassettes from
their own collections at participating
retailers will receive a discount cou-
pon worth $1 off any Columbia, Epic,
Sony Classical, or CBS Masterworks
cassette or CD purchased during the
drive. The consumer will receive a §$1
coupon for each tape donated but can
use only one coupon per item pur-
chased. The discount coupons also
give an address for the consumer to
write to the troops.

Tapes must be in good condition
and in their original plastic boxes. No
homemade tapes will be accepted.

CBS is providing the retailers with
in-store posters featuring Uncle Sam
and the slogan “We Want You To Do-
nate Audiocassettes.” So far, 157 re-
tail accounts are involved, says CBS
New York marketing coordinator
Deborah Berman, including Sam
Goody/Musicland, Record World/
Square Circle, the Wiz, Tower Rec-
ords, HMV, J & R Music World, Re-
cord Explosion, and New Jersey re-
tailers CD World and Alwik Records.
Radio stations running public-service
announcements include New York’s
WHTZ (2100), WNEW-FM, WPLJ,
WQHT (Hot 97), and WDRE; WBAB
Long Island, N.Y,; and New Jersey
station WDHA, she says.

“What’s lovely about it is that ev-
eryone has been incredibly recep-
tive,” says Berman. “The accounts
are absorbing the $1 off, the radio

stations said they broadcast the
PSAs, no problem. I just hope con-
sumers will go through their collec-
tions and donate all the tapes they no
longer need.” The tapes will be boxed
at the CBS Records plant in Pitman,
N.J., and trucked to a central govern-
ment location to be shipped.

CBS Records itself has already
sent a large number of CBS cassettes
to Saudi Arabia—and just in case the
soldiers need something on which to
play them, CBS parent company
Sony has donated a shipment of
Walkmans, says CBS senior VP Bob
Altshuler.

At WEA, a tape effort was spear-
headed by Atlantic Records, which
sent 10,000 Atlantic cassettes to the
troops, says WEA executive VP of fi-
nance Jack O’Connell. WEA itself
then sent another shipment of 10,000
tapes, including a combination of
Warner Bros., Elektra, and Atlantic
releases, he says.

PolyGram Records also sent as-
sorted tapes—*“I believe it was most-
ly Jon Bon Jovi, the Wall, and Tony!
Toni! Toné!""—to the USO to send to
the American soldiers, says Poly-
Gram head of publicity Dawn
Bridges.

Another project was started re-
cently by Westwood Entertainment
Group, an artist management and
music publishing firm in Edison, N.J.,
“The Star Ledger [a local newspaper]
has been running editorials in con-
junction with WCBS, appealing for
books, magazines, and letters for the
soldiers,” says Westwood president
Victor Kaplij. “Being that we’re in
the record industry, we thought,
‘Let’s appeal to some of the record
companies and smaller independent
labels for tapes.” We've also contact-
ed the major distributors.”

Westwood sent out letters to the

companies Nov. 27, so it is too soon to-

predict what the response will be,
says Kaplij. “But I'm sure it will be

B BY DON JEFFREY

NEW YORK—Trans World Music
Corp. saw expenses climb faster
than revenues in the third quarter.
As a result, profits were lower than
those for the prior-year period.

For the three-month period that
ended Nov. 3, the Albany, N.Y.-
based music and video retailer re-
ported that net income fell 47% to
$992,000 on an 11.3% rise in reve-
nues to $74.4 million.

Expenses rose more than twice
as fast as net sales. The company’s
selling, general, and administrative
costs increased 25.8% in the quarter
to $26.1 million, because of startup
costs for new stores. Trans World
opened 87 outlets in one year for a
total of 519.

“Overhead’s rising even faster
than expected,” says Craig Bibb,
analyst with PaineWebber.

That big increase in the SG&A
expense offset increases in the
gross profit and gross profit mar-
gin. The margin went up from
38.4% to 39.2% and the gross profit

Trans World Profits Dip In 3rd Qtr.
High Expenses Erode Bottom Line

rose 13.7% to $29.2 million. The com-
pany attributed the increases to
better controls on lost and stolen
product and “a slight improvement
in markdowns.”

“Shrinkage was cut down, or
margins would have been lower,”
says Bibb. “Now they have to focus
on improving productivity on the
sales floor.”

Sales from stores open at least
one year were up only 1% in the
quarter.

For the first nine months of this
fiscal year, Trans World posted net
profit of $5 million on $218 million in
revenues, compared with income of
$3.2 million on $194 million in reve-
nues in the same period last year.

Trans World’s stock, which had
been trading as high as $33.50 last
summer, fell 25 cents a share on the
day the results were released, and
closed at $14.

Bibb had projected that the com-
pany would earn 17 cents a share in
the quarter, but actual earnings
were only 11 cents, down from 21
cents last year.

good. In the past, whenever there’s
been a benefit, the music industry
has always been quick to respond,”
he says. :

Tapes may be donated to
Westwood Entertainment Group,
Suite 27, 1692 Oak Tree Road, Edi-
son, N.J. 08820. Westwood will box
the tapes and cart them to Newark to
be shipped, Kaplij says.

Meanwhile, Tapes For Troops, an
effort that began in September, has
already sent more than 19,000 tapes
to Saudi Arabia so far, says project
founder Bill Frank, a Connecticut-
based Baskin-Robbins distributor
and mobile DJ. Frank started the pro-
ject after seeing a news broadcast in
which “they showed guys over there
listening to Saudi music, snake
charmer music. I thought it would be
nice to send them some good tapes.”
Frank got publicity from local news-
papers, radio and TV stations, and
was later profiled on “Good Morning
America.” .

“The response has been really

(Continued on page 89)

Man Of Letters. IFPI chairman of the board Bhaskar Menon, right, receives the
rank of ‘‘Chevalier dans I'Ordre des Arts et des Lettres” (Knight of the Order of
Arts and Letters) from Alain Poher, president of the French Senate, at a special
reception held at the Senate in October. The Order, one of the principal
decorations conferred by the French Republic, is intended to honor those who
have distinguished themselves by their creative contribution to the arts and
literature.

Blockbuster/Erol’s Deal
Under Antitrust Scrutiny

B BY PAUL SWEETING

NEW YORK—The Maryland At-
torney General’s Office confirms
that it will examine possible anti-
trust implications in Blockbuster
Entertainment’s proposed acquisi-
tion of Springfield, Va.-based
Erol’s Inc.

According to Robert McDonald,
head of the antitrust division of
the state attorney’s office, the
merger will be examined for its
“possible impact on competition in
the Maryland market.”

Erol’s, the No. 3 video chain in
the U.S., has 208 stores, mostly in
the greater Washington, D.C,,
area. Blockbuster announced late
last month it will acquire the chain
for $40 million (Billboard, Dec. 1).

Blockbuster officials say they
see no anti-competitive aspects to
the proposed acquisition and are
still hopeful the deal will close as
planned, possibly by the end of the
year but more likely in mid-Janu-
ary.

Word of the Maryland attorney
general’s interest in the deal was
shrugged off by Wall Street,
where Blockbuster’s stock closed
up one-quarter at 22%, Nov. 28.

“We don’t see any anti-competi-
tive effect here,” says Tom Car-
ton, chief counsel for Fort Lauder-
dale, Fla.-based Blockbuster.
“There are so many numerous oth-
er outlets, both nationally and re-
gionally, that rent videos ... Con-
sumers have a lot of options.”

But McDonald notes “‘there are
state antitrust laws, as well as fed-
eral laws, that apply to mergers
which affect competition within
the state. That’s what we’ll be
looking at.”

Unlike some other legal areas,
state antitrust laws are not neces-
sarily superseded by federal laws.
States are free to set their own
competitive standards, which, in
some cases, are more strict than
federal statutes.

According to McDonald, howev-
er, his office would not have the
authority to stop the acquisition
unilaterally. “We’d have to take
them to court for that,” he says.

McDonald declines to call his of-
fice’s activities “‘an investigation”
at this point. “We're just starting
out,” he says.

He also declines to speculate on
how long his examination of the
proposed deal might take. “I don’t
want to go into what all our op-
tions might be at this point,” he
says. “This all only became public
last week. Obviously, he have a lot
of homework to do.”

He adds his office has not had
contact yet with Blockbuster but
expects to shortly.

“Qur presence in the D.C. mar-
ket is not particularly great,” Car-
ton says. “True, Erol’s has been
there for a long time, but I just
don’t think the combination of
these two chains will impact con-
sumer options significantly.”

Erol’s is widely regarded as the
dominant retailer in the Washing-
ton, D.C., area.

Carton also notes that Block-
buster plans to spin off most of the
Erol’s stores to its franchisees in
the area after the acquisition is
completed.

“QOur franchisees are indepen-
dent entrepreneurs,’” he says.
“They set their own pricing and in-
ventory levels, which respond to
local competition. Our only inter-
est, aside from certain quality-con-
trol parameters, is the royalty
they pay us for the use of our
name.”

Blockbuster filed paperwork on
the deal with federal authorities
Nov. 20 as required under the
Hart-Scott-Rodino Act. “We ex-
pect that to go through fairly nor-
mally,” Carton says.

Normally, Hart-Scott-Rodino re-
views take 30 days to be completed
by the Justice Department.

Sales Up For
Sony Music Unit

NEW YORK—Sony Corp.’s mu-
sic division, which includes CBS
Records, posted sales of $823.5
million in the second quarter, a
13.6% increase over the same peri-
od last year.

For the six months that ended
Sept. 30, total revenues from the
Tokyo-based corporation’s music
subsidiaries amounted to $1.66 bil-
lion, an 18.9% rise.

The company stated that “nu-
merous hit albums resulted in
higher sales in the record busi-
ness.” These include recordings
by Mariah Carey, New Kids On
The Block, and Michael Bolton, all
on the Columbia label.

During the recent quarter,
Sony’s music division was rocked
with controversy as chairman
Walter Yetnikoff stepped down
after a series of conflicting re-
ports about his status with Sony.

Sony’s filmed entertainment di-
vision reported revenues of $504.9
million in the second quarter.
Sony made no comparison to 1989
because it did not buy its movie
company, Columbia Pictures En-
tertainment Inc., until the third
quarter of last year. For six
months this year, movie revenues
were $965 million.

The $5 billion-plus acquisitions
last year of Columbia and produc-
tion company Guber-Peters En-
tertainment Co. swelled Sony’s
amortization and interest charges,
which resulted in only a 6% overall
increase in net profit for the com-
pany in the quarter to $198 mil-
lion. Net sales rose 37.6% to $6.5
billion.

Sony released its recent finan-
cial results in a week when its
principal competitor in the Japa-
nese consumer electronics indus-
try, Matsushita Electric Industrial
Co., agreed to purchase MCA Inc,,
a competitor of Columbia Pictures
and CBS Records in the entertain-
ment industry.
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Insanity is an onion with an infinite
number of skins; with the removal of
each, we spiral toward an ever-inten-
sifying absurdity. By acquitting 2
Live Crew at their obscenity trial, a
six-member jury in Broward County,
Fla., restored some sanity to society,
while illustrating a delicious piece of
comic madness: The jurors found 2
Live Crew’s music to be art. They
must be the only six people in Ameri-
ca who think that, but luckily for us,
they do.

“As the cross section of the com-
munity that we are, [the music] was
just not obscene,” said 24-year-old
jury foreman David Garsow, who
went on to say, “People in everyday
society use those words.” That Is a
simple and clear truth that evades—
or maybe inspires—witch-hunters
such as the prosecutors of this case.

But if this music is not obscene,
then what is? I mean, we may—
though we haven’t yet—invent pro-
fane words that Luther Campbell
hasn’t rapped, but it’s unlikely we’ll
invent new body parts Campbell
hasn't rapped about. Even a retired
65-year-old white female juror—hard-
ly a member of the Crew’s core audi-
ence—declared the group was “ex-
pressing their inner feelings; we felt
it had some art in it.” Another wom-
an, at 76 the oldest of the jurors, told
the press she thought 2 Live Crew
was “thumbing their noses back” at
society, a harmless and legally pro-
tected thing to do.

So if the raps on “As Nasty As
They Wanna Be” aren’t obscene, as
judged by a jury of 2 Live Crew's
peers, or at least neighbors, then
does that mean nothing is obscene? It
should.

Obscenity is, finally, an abstrac-
tion—except when it’s a eriminal con-
viction. Then it’s a pretty serious load
on your plate. But it should be re-
garded as an abstract concept, noth-
ing more; a definition of a value
deemed essential enough for some-
one to express it and offensive to
someone else. As an abstraction, soci-
ety can handle obscenity without pain
(if not without fuss). As a tangible
crime eliciting tangible punishment,
however, it becomes a powerful
mechanism of suppression. That's
why people who value free speech so
vigorously fight those who are clear-
ly afraid of it.

2 Live Crew’s victory—which, one
hopes, will result in a successful ap-
peal for Charles Freeman, the Flori-
da record store owner convicted for
selling a copy of “As Nasty As They
Wanna Be” to an adult undercover
cop—was foretold to me by the cru-
sading lawyer, Jack Thompson, who
started this whole mess in the first
place. We were having dinner with
some students following our debate
at Southern Illinois Univ. I asked him
how he expected the rap group’s case
to go. Glumly, he told me the prose-
cution would lose, because “Nick-at-
Night” Navarro—as Thompson
called the publicity-addicted Broward
County sheriff whose deputies had
arrested 2 Live Crew—wanted to
lose.

Navarro, figured Thompson, want-
ed and got the kudos for busting the
rappers, but didn’t want the political
fallout from helping to create censor-

Bob Guccione Jr.

ship, so he had gathered evidence so
inadequately that the case wasn't
winnable.

Jack Thompson is the enemy, but
he’s not the devil. He’s intelligent, ra-
tional, and sincere in his beliefs and

motives. But intelligent, rational, and
sincere people are no less dangerous
than mad ones when driving a truck
the wrong way down a crowded
street, which is what I believe
Thompson'’s crusade is analogous to.
And I don't feel it’s opinion, but fact,
that Thompson is going the wrong
way: He advocates the prohibition of
information, which goes against ev-
erything this country stands for.

Unlike the charlatans who popular-
ized the notion that rock and rap
were corroding American society—
people like Jimmy Swaggart, Tipper
Gore, and Donald Wildmon, all of
whom clearly had their own cynical
agendas—Jack Thompson is a sort of
latter-day Don Quixote, as equally at
odds with his times as that mythical
character was, no less confused or
well-intentioned but less benign.

A recent Commentary Thompson
wrote in Billboard was full of desper-

ate threats. He alluded to a vengeful
government that was right behind
him, that would vanquish the Luther
Campbells and Axl Roses (and, for
reasons all his own, Sinead O’Connor
and Frank Zappa, too). For now, he
seemed to say, he was riding alone
against these artists, wearing into
this ridiculous battle the imagined
colors of aggrieved parents every-
where.

His editorial incited the record in-
dustry, achieving two things he want-
ed to, I think: pissing everyone off
and compounding his own celebrity.
Actually, there was something pa-
thetically plaintive about it, which
was the result of its very earnest-
ness: When all is said and done, he is
fighting windmills he thinks are
dragons. Finally, his campaign will
have no more impact than that.

Bob Guccione Jr. is the editor and
publisher of SPIN magazine.

A REPORT FROM THOMPSON'S BACK YARD

Fla. Radio Run-In Sheds Light On Crusader

@ BY RICHARD PACHTER

Billboard has performed a terrific
service for the music business and so-
ciety in general by publishing the re-
cent Commentary (Billboard, Oct. 6)
by attorney Jack Thompson, instiga-
tor of legal action against 2 Live
Crew. Those of us in South Florida,
Thompson’s back yard, know a little
bit more about this character than
does the rest of the country.

Thompson first came to notoriety
here crusading against top-rated ra-
dio personality Neil Rogers. An out-
spoken, liberal, unashamed, out-of-
the-closet gay talk-show host, Rogers
was originally an issues-oriented,
“save the world” type whose schtick
evolved into a lighter entertainment
and comedy show, comparable with
those of Steve Dahl or Howard Stern.
As part of this, Rogers poked fun at
various municipalities, the habits of
the geriatric citizenry of South Flori-
da, his callers, himself, and human
sexuality with a sly and Rabelaisian
wit. But, despite a somewhat caustic
public persona, he annually raises
huge sums for Camillus House, a Mi-
ami shelter for the homeless.

Rogers’ forthrightness and earthy
irreverence apparently alarmed and
enraged Thompson, who embarked
upon a self-appointed mission to rid
the airwaves of the perceived threat
of the brash radio personality. He
contacted, pressured, and threatened
sponsors, station management, own-
ership, state and local government,
religious and civic groups, and, final-
ly, the FCC, which eventually ruled
against Rogers’ Miami station carri-
ers WINZ, WZTA, and WIOD for
playing bawdy but management-ap-
proved songs by Uncle Bonsai (“Pe-
nis Envy”), among others.

In the meantime, a special prosecu-
tor was appointed by the state of
Florida, at Thompson’s request, to in-
vestigate Rogers. The investigator
found nothing illegal in the on-air
proceedings, and stated in his report
to then Gov. Bob Martinez, “It was
clear that Mr. Thompson appears to
have an obsessional hatred of Mr.
Neil Rogers and his radio show. Mr.

Thompson infers crimes and deviant
sexual practices where others do not
perceive them.” Sound familiar?
When Thompson unsuccessfully
ran for the office of Dade State At

torney in 1988, he outraged the com-
munity by demanding that incum-

bent opponent Janet Reno sign a
statement specifying her sexual pref-
erence. When she quite naturally re-
fused, he branded her a homosexual
and demanded she be removed from
office by the governor. This was ig-
nored, and Thompson’s bid for office
was overwhelmingly rejected by the
voters.

In an interview with The Miami
Herald, he was asked if he believed

Richard Pachter

that Jews, Moslems, and others who
do not believe in the divinity of Jesus
Christ are condemned to hell. Thomp-
son said yes. That does not leave
much room for honest disagreement
or religious differences. But it is this
single-minded, narrow world view
that drives Thompson and fuels his
zeal for removing from society that
which offends him.

As a result of Thompson’s harass-
ment of Rogers, as well as other
South Florida air personalities and
their advertisers, Rogers’ attorney
sued Thompson in an effort to stop
his alleged interference with their
business. Eventually, a settlement
was reached without compensation
being paid to either side.

The Florida Bar, though dismiss-

ing requests that Thompson be de-
clared mentally incapacitated, did
find sufficient basis to file a formal
complaint with the state Supreme
Court regarding possible ethical mis-
conduct in the Rogers matter. After

. the acquittal of 2 Live Crew in its re-

cent obscenity trial, Thompson, dis-
satisfied with the outcome, tried to
discredit the verdict by alleging per-
jury by the jury foreman for misstat-
ing his religious and educational
background. When The Miami Her-
ald did not immediately jump on the
story, despite the fact that the prose-
cution had found it to be without mer-
it, Thompson claimed that a homosex-
ual cabal at the paper had suppressed
the story.

Clearly, Thompson’s crusade
against rap lyrics is part of a deter-
mined effort to impose a fundamen-
talist Christian sociopolitical agenda
on our diverse and pluralistic Ameri-
can society. Though self-styled true
believers are unquestionably entitled
to their personal philosophies, their
activism, when exercised in a manner
that restricts and curtails the free-
doms of the public, is subversive, un-
American and morally repugnant.
The U.S,, after all, was founded by
those seeking freedom from govern-
ment-imposed religion.

These alleged defenders of conser-
vative “family values” are philosophi-
cally opposed to most government
laws regarding educational and social
matters, but eagerly invited state
censorship and other intrusive regu-
lations when it comes to things that
run counter to their own narrow, sup-
posedly Bible-inspired views.

Though 2 Live Crew may not be
my idea of high (or even low) art, it is
absurd to proscribe the purchase of a
recorded work to any competent
adult. Hiding behind children, as
Thompson does, obscures the fact
that the real target in limiting the
free marketplace of ideas is adults.
Thompson merely uses the idea of
“protecting” women and children as
a means of deflecting attention from
his desire to censor that which does
not follow his own “born again” val-

(Continued on page 81)
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THERE WERE 100 BIG HITS
IN 1990.

MAKE THAT 101.

Count down the Top 100 Country Hits with
the Year End Nashville Record Review Starring Crook & Chase.

Bolster your year end ratings with the 10-hour Year End

Nashville Record Review, an exclusive TNNR production starring Yes, I would like to air the Year End Nashville Record Review
Lorianne Crook and Charlie Chase. with Crook and Chase! Please call me.
In addition to a countdown of the top 100 hits of 1990, Crook I
& Chase will bring your listeners interviews with the stars and a Name
complete review of the major happenings on the year’s country I Title
music scene.
The Year End Nashville Record Review is exactly the kind of Station Call Letters
special event that makes your station stand out from the competi- I Phone
tion. Your listeners will be looking for it on Saturday, December
29th from 1:00 to 11:00 PM CT* A great way to wrap-up the year! | Address
Ypu can make sure they ﬂnd it on your station by calling City State Zip
Francie Leader at 203-965-6427 in the East, Lynn Price at 303- I ,
771-9800 in the West, or Jeff Lyman at 615-871-6725 in Nashville. Metropolitan Market of
Or simply by sending in the attached card. I Return to:
TNNR/GWSC
*Alaska Time, 10:00 AM to 8:00 PM; Pacific Time, 11:00 AM to 9:00 PM; Mountain Time, 12:00 Noon to 10:00 PM; Attn: Affiliate Relations
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© 1990 Group W Satellite Communications. THE NASHVILLE NETWORK RADIO, TNNR and the TNNR logo are registered I P.O. Box 10210
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Radio Unites To ‘Stop The Violence’

Peace Campaign Runs On 40 Stations

B BY CRAIG ROSEN

LOS ANGELES—It was just after
10 p.m. on a Friday night. A gang
member suspected of killing a 5-
year-old girl in a drive-by shooting
was barricaded in a house in South
Central Los Angeles. The 18-year-
old gang member put a gun to his
head and pulled the trigger. Mo-
ments later, KIIS Los Angeles per-
sonality Hollywood Hamilton was
on the scene, reporting the grim
details over the air.

No, top 40 KIIS had not sudden-
ly added hard news. The report
was part of “Stop The Violence,” a
pre-Thanksgiving Day peace cam-
paign that more than 40 stations
across the country participated in.

The campaign called for stations
to promote Thanksgiving Day as a
day of peace. It originated in a
brainstorming session between
Cliff Berkowitz, VP of marketing
and promotions for Jerry Clifton’s
New World Communications, and
WPGC Washington, D.C. GM Ben
Hill, former PD Dave Ferguson,
and promotion director Lisa Ba-
den.

Unlike other consultant-driven
promotions, STV didn’t cost the
participating stations a fee. It also
wasn’t being offered on a market-
exclusive basis; in fact, PDs en-
couraged their rivals to take part
in the campaign. Some even
worked in cooperation.

Each station took its own ap-
proach. At KIIS, Hamilton contin-
ued his nightly “Rhyme Fighting”’
rap competition in which listeners
call in with original raps, with the
winner receiving a deal to record a
single for Hollywood Records. Lis-
teners who incorporated the
phrases ‘““peace on the streets” or
“stop the violence” into their raps
received extra points.

“We get a lot of gangs compet-
ing in this thing, because they all
rap,” says Hamilton. But the KIIS
campaign was more than a contest
for a cause. On Nov. 16, Hamilton
accompanied Deputy Chief Bill
Rathburn, commanding officer of
the south bureau of the Los Ange-
les Police Department, on a two-
hour helicopter flight over gang-
ridden South Central L.A.

‘““The gangs don't care about
me,” Hamilton says. “They are not
going to listen to a jock say, ‘Guys,
we can get together and stop the
gang thing.’ I thought going up in
the air unit would have more of an
effect.”

As it turned out, the most dra-
matic part of Hamilton's broadcast
happened on the ground with the
murder suspect’s suicide. ‘“Out of
my 10 years of being in radio, this
is the promotion that really had an
effect on me,” Hamilton says.

WPGC’s Hill says STV “didn’t
create any more talk than we

would get on any other promotion
or event, but the content of the
talk was much more relevant.
Rather than having the 18th caller
say, ‘Rip me off a $50 bill,’ it was
real emotional, and it got a lot of
good community feedback.”

In Miami, WPOW (Power 96)
programmer Bill Tanner put aside
the usual competitive spirit and in-
vited other stations in the market
to participate, including urban
WEDR (99 Jams), N/T WIOD, ACs
WFLC and WLVE (Love 94), and

‘We are not going
to cure violence,
but it is a first step’

Spanish WQBA.

In Houston, New World Commu-
nications client KHYS scheduled a
“Stop The Violence” live broad-
cast for Nov. 22, following the
city’s Thanksgiving Day parade.
KMJQ attempted to preempt the
KHYS event with its own ‘‘Stop
The Violence’’ rally a day before
KHYS’ event. Usually such one-
upmanship would set off a war be-
tween rival stations, but this time
KHYS VP/GM Rex Tackett wasn’t
angry. ‘““We made no effort stop
it,” he says. “We said, ‘It’s a great
idea and we hope everybody in the
city gets behind it.””’

But will radio’s ery to stop the
violence really make a difference?
“I don’t know if it can, but it can’t
hurt,” says the L.A.P.D.’s Rath-
burn. “That’s why I participated in
it. I think we need to broaden our
approach, because the traditional
approach doesn’t always work.”

WPOW'’s Tanner notes, “We are
not going to cure violence in any
community by having a bunch of
radio stations saying, ‘Stop the vi-
olence.” But it is important to take
the first step. It’s like the old Chi-
nese saying, ‘A journey of 1,000
miles starts with the first step.””

According to Berkowitz, the un-
traditional approaches included a
peace rally held by KGGI River-
side, Calif., which featured a can-
dlelight vigil and the reading of
the names of 4,000 people who
were victims of violent crimes.

None of the broadcasters con-
tacted for this story had specifie
figures on whether violent crime
in their cities was reduced for the
day. But KGGI received a letter
from a 15-year-old gang member
who had planned a drive-by, but
called it off after listening to the
station. ‘It didn’t happen,’”’
Berkowitz says. “We don’t know
how many {killings] didn’t happen.
We will probably never know, but
that one act didn't.”

WPGC constructed a peace
chain with each link representing a

vietim of violent crime. The links
were handed out to listeners for
two weeks prior to a rally. The
links were collected at the pre-
Thanksgiving Day rally and added
to the chain, which WPGC donated
to the Smithsonian Institution.

Jesse Jackson was also featured
on WPGC on Thanksgiving morn-
ing reading a message and the
names of victims of violent crimes
followed by a moment of silence
for each victim. The reading of
names took up 15 minutes of air
time.

On Nov. 21, WPOW had John
Walsh, host of ‘““America’s Most
Wanted,” host the morning show.
Walsh’s son, Adam, was kidnapped
and murdered. Mario Tapoada,
whose brother was one of several
college students murdered recent-
ly in Gainesville, Fla., was also in
the studio.

“It was a horrible kind of cama-
raderie,” says Tanner. “The only
thing these two had in common is
that both of them had a very close
relative die by murder.” Walsh
spoke about gun control, which he
said was a step toward the solution
to violent crime, and counseled Ta-
poada on how to deal with the mur-
der of a family member.

For Tanner the results were
startling. “It was probably some
of the most dramatic radio I have
ever heard,” he says. “You don’t
usually hear meaningful discus-
sions like that on a dance/CHR
station.”

In addition, five Miami-area-

(Continued on page 20)

What A Night. Classic rock WXRK New York’s annual Hungerthon raised more
than $140,000 for World Hunger Year. During the event, musician Dr. John
celebrated his 50th birthday and musician/K-Rock air personality Joe Walsh
celebrated his 43rd. Pictured with the birthday cake, from left, are Walsh, K-
Rock jock/Turtles member Mark “Flo’ Volman, Dr. John, and K-Rock’s Jo “The
Rock 'n’ Roll Madame™ Maeder.

Dees Will Move Syndie Show
To His Newly Formed Firm

LOS ANGELES—KIIS Los Ange-
les morning man and ABC-TV late-
night talk host Rick Dees, whose
“Rick Dees Weekly Top 40" is one
of the big three syndicated count-
down shows, has opted to go it
alone without the support of a ma-
jor radio network.

Beginning Jan. 1, the weekly
countdown show will leave the Un-
istar Radio Networks for CD Me-
dia, a partnership created by the
show’s executive producer, Wally
Clark, and Dees. Clark will serve
as president of the new company,
with Dees as the chairman.

Dees’ chief competitors, ‘‘Ca-
sey’s Top 40 With Casey Kasem”
and ‘“American Top 40 With Sha-
doe Stevens,” are supported by the
sales and distribution muscle of
Westwood One Radio Networks

‘Survey’ Mailings: Deceit?
Or Just A Smart Promotion?

M BY PHYLLIS STARK

NEW YORK-—Station direct-mail
pieces, disguised as independent re-
search surveys, are gaining in popu-
larity with about a dozen stations and
at least three different radio market-
ing companies currently using them.
Stations that use the survey mailers
say they are an effective way of tar-
geting potential diary-keepers. And
although those companies say the
mailers are Arbitron-approved, de-
tractors say they are deceptive and
can distort ratings.

The mailers do not identify any sta-
tion as the originator of the study. In-
stead, they are carefully worded to
sound as though several area sta-
tions are being surveyed. The sta-
tion’s calls and dial position appear to
be stamped on, as if other cards
would identify different stations.

Although the pieces are custom-
ized for each station, the wording
generally reads “We are conducting

research on radio listening prefer-
ences in the [market] area. Each par-
ticipant has been assigned a specific
radio station. We would greatly ap-
preciate your cooperation by listen-
ing to your assigned station for one
hour and completing the survey card
enclosed.”The mailer promises a
donation to an area hospital for
each card returned.

Stations say the mailer serves
three purposes. First, and in most
cases foremost, it builds cume. Sec-
ond, the information on the cards is
tabulated and used as legitimate re-
search information. Finally, returned
mailers are used to build a database.

The mailers generally ask respon-
dents to rate the station on music and
personalities, and they collect specific
information about when and where
people listen. It is this last part that
WBOS Boston GM Mary Cashman
says makes it “the best tool I've ever
seen for targeting diarykeepers.”

(Continued on page 21)

and ABC Radio Networks, respec-
tively.

This is the second move for the
hit syndicated radio show in the
last year. In early 1990, “Rick
Dees Weekly Top 40" left the then-
financially troubled DIR Broad-
casting for Unistar. That was a
homecoming of sorts, since Uni-
star’s earlier incarnation, United
Stations, had cleared and distribut-
ed the show from January 1984
through December 1986.

“We always wanted to do it our-
selves,” says Clark, “but for one
reason or another we weren’t able
to.” According to Clark, he had
planned to take the countdown in-
dependent back in late 1989, but
Lorimar Productions, which had
an interest in the show, agreed to
let Unistar handle it.

Although naysayers suggest
that this is a particularly tough
time to launch a new syndication
company, Clark isn’t worried. “It
could well be an ideal time to get
started in this business,” he says.
“We can run the show fairly inex-
pensively. In the past, we always
have paid a huge commission to
whoever was distributing the
show. We can bill at least a couple
million less than we have in the
past and still pay for this compa-
ny.)!

The show, which is currently
only offered on vinyl disc, will
move to CD in January, Clark
adds.

Besides handling the Dees show,
Clark says CD Media will also han-
dle other programming, either cre-
ated in-house or by independent
producers. ‘“‘We expect to get in-
volved in most formats,” Clark
says.  ‘Weekly Top 40’ is aimed at
younger demos. We would like to
develop some shows for older de-
mos as well.” All future CD Media
programs will be distributed on
CD.

Dees will host occasional spe-
cials for CD Media, Clark says, but
there are no plans for him to host

(Continued on page 20)
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. PLATINUM—Stations with a weekly cume
l L audience of more than 1 million.
GOLD—Stations with a weekly cume
FOR WEEK ENDING audience between 500,000 and 1 million.
SILVER—Stations with a weekly cume
DECEMBER 8, 1990 ™ audience between 250,000 and 500,000.
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