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ADVERTISEMENTS

The breakthrough story of 1991
continues. “‘Deeper Shade of Soul,”
the new single from UDS is exploding at
Top 40. The video is on MTV an
average of 5X a day. Catch them on
‘tour with Living Colour beginning
January 20th. ARISTA.

MICHAEL

| NOW HOU SEE

KER

T |

For years, a major force in jazz, world
class tenor saxophonist Michael
Brecker has never been hotter.
Currently featured on the Paul Simon
tour, he continues to enjoy a strong
sellthrough with his GRP release ‘Now
You See It . .. (Now You Don't)” GRP/
9622.

Hsre's to the miles traveled and the
journey to come! Billboard wishes all of
our friends a happy, healthy and
prosperous 1991.
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Recording Studios Feel Budget Pinch
Up To $50,000 Less Spent Per Album

B BY SUSAN NUNZIATA

NEW YORK-—Recording studios—
already pressured by high overhead
and financing costs and increased
competition—also are feeling the
pinch of declining recording budgets,
which they say were cut $25,000-
$50,000 per album in 1990, particular-
ly for medium-level and startup acts.

Record company A&R executives
note that determining budgets is still
a highly individual process, and that
the days of a $400,000 recording proj-
ect are not gone forever. But one stu-
dio owner says, “In the past, [acts]
could probably expend $225,000-
$250,000. That is now cut to $175,000-
$185,000. Beginning artists have
$100,000 and less, instead of the
$125,000 they may have gotten a year
or two ago.”

While recording budgets have not
decreased across the board, there
have been no dramatic increases, ei-

Success Likely To
Breed High-Priced
Vid Rental Titles

B BY JIM McCULLAUGH
and PAUL SWEETING

LOS ANGELES—The lesson some
studio executives are drawing from
the success of “Dick Tracy” and “The
Hunt For Red October”—both rela-
tively high-priced A rental titles that
prebooked more than 400,000 units
each—is that price is no barrier to
sales on the most desirable titles.
Consequently, the video trade ex-
pects to see more rental videos priced
in the $33-3100 range this year.
While Paramount Home Video is
still alone at the $100 list equivalent
on “Red October,” suppliers, distribu-
tors, and retailers indicate that they
(Continued on page 76)

FRONT 242

ther, and the static level of some bud-
gets means they have not kept pace
with rising studio overhead and pro-
ducer/engineer fees.

Several factors have allowed re-
cording budgets to be reduced or
maintained at the same level. To be-
gin with, home recording technology
has grown and become less expen-
sive over the past three years. That

Aussie Govt.

B BY GLENN A. BAKER

SYDNEY, Australia—The $450 mil-
lion record business Down Under is
hot under the collar, but not because
of the country’s traditional summer
heat in January.

What is raising industry tempera-
tures is a new report to the govern-
ment by the Prices Surveillance Au-
thority, which contends that prere-
corded music is overpriced in
Australia. Among the controversial
recommendations contained in the
192-page document:

e That the country’s copyright
laws be changed to abolish all import
controls on nonpirated recordings in
order to encourage a more open and
price-competitive market;

e That a 2% levy on record sales be
introduced to fund the development
of local artists and repertoire;

e That a performer’s copyright be
created, comparable with that provid-
ed to the makers of sound recordings.

The country’s sales tax on prere-
corded music is 20%, reduced from
32.5% in 1983. But the report does not
recommend reducing that tax further
as a method of bringing down record
prices.

Major labels and important inde-
pendents see the PSA report as a di-
saster. Says Emmanuel Candi, execu-
tive director of the Australian Record
Industry Assn., “It has confirmed
our long-held view that the price of
records has little to do with this en-

TYRANNY B> FOR YOU
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has allowed many producers or art-
ists to set up personal recording stu-
dios, ranging from basic workshops
to full-fledged facilities. This has re-
duced the amount of time some acts
spend in traditional recording stu-
dios, according to industry observers.
Further, acts without access to
home recording equipment also have
(Continued on page 69)
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Report Angers Industry

quiry. The PSA has been selective in
its interpretation of evidence to sup-
port a seemingly preconceived theory
lacking in any commercial reality.”
Less diplomatic is Mushroom Rec-
ords’ chief, Michael Gudinski. “The
music industry [has] survived for so
long without any help from the gov-
ernment,” he says. “Now, all of a
sudden, the government is going to
do something fo the music industry
that is really going to fuck it up.”

Radio Running With
Imports Before U.S.
Labels Join Party

@ BY SEAN ROSS

NEW YORK—With many top 40
PDs bemoaning a shortage of appro-
priate records, a number of stations
are becoming more aggressive in
their use of import singles, even by
lesser-known acts. The burgeoning
practice has led one major label to
send out the sort of cease-and-desist
letters that usually go to stations
that jump the gun on new superstar
product.

This week, “I've Been Thinking
About You’ by the British group
Londonbeat—which is not commer-
cially available in the U.S.—debuts at

(Continued on page 13)

ON EPIC.

A highly influential figure in local
talent, touring, management, and
merchandising, Gudinski is one who
says he will sell his record company
and stop recording Australian artists
if the government accepts the PSA
recommendations. He has already
met with Simon Crean, federal minis-
ter for science and technology. “I
said to him, ‘You let this go through
and I'm selling Mushroom Records—
I'm out,” ” says Gudinski. During the
PSA hearings, senior executives of
the local affiliates of multinational
record companies similarly warned of

(Continued on page 68)
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Fall Arbs Show Top 40 At Crossroads '

N.Y. Stations In Genre Off, KIIS Inches Up

B BY CRAIG ROSEN
and PHYLLIS STARK

LOS ANGELES—Is top 40’s decline
continuing? Judging from the first
handful of fall Arbitron results, the
answer is yes in New York and San
Diego and no in Los Angeles as the
races in each market become tighter.

In New York, urban WRKS was up
5.5-5.6 to nab its second consecutive
book as market leader. AC KOST Los
Angeles continued its reign over
Southern California but lost more
than a share, going 6.6-5.5.

In New York, all three top 40 sta-
tions were off, at least slightly:
WHTZ (Z100) slipped 4.8-4.7, top 40/
dance WQHT went 4.24.1, and WPLJ
was down 2.52.2. In L.A. however,
KIIS-AM-FM inched up 5.0-5.1 and
held on to second place. Top 40/dance
KPWR rebounded slightly (4.3-4.5),
but rock 40 KQLZ (Pirate Radio) con-
tinued to slide (3.5-2.7).

In San Diego, top 40 KKLQ (Q106)
remains king, but with a much lower
12-plus number than usual, 9.1-7.7.
That means that country KSON-AM-
FM, which went 6.5-7.5, was within a
breath of No. 1 for the first time in
recent memory.

“Despite the fact we are No. 1, we
aren’t satisfied with these numbers,”
says KKLQ VP of programming
Garry Wall. He admits top 40 is at a
crossroads. “We sense major changes
in the wind,” he says. As for the for-
mat’s problems, Wall says, “it’s too
simplistic to say it’s a dance backlash.
When good music resurfaces, that’s

when top 40 will flourish.”

In Los Angeles, album rock
KLOS—sparked by the Mark & Bri-
an morning show—continued its
surge (4.1-4.6), passing KPWR and
sister N/T KABC for third in the
market, and knocking AC KOST
from its long run at the top of the 25
54 demographic.

“Their morning show is on fire,”
admits KOST PD Jhani Kaye of

KLOS. “There’s no stopping it.”
Mark & Brian continued to dominate
mornings, up 7.3-8.1.

KLOS PD Carey Curelop attri-
butes the station’s gains to a “very
concerted effort to capitalize on the
huge [morning] cume and hold it.”
He also points to the decline of two
key rivals. “We were able to capital-
ize on the burnout of classic rock

(Continued on page 78)

This story was prepared by Chris
Morris in Los Angeles and Melin-
da Newman and Ed Christman in
New York.

LOS ANGELES—Ay, carumba!
The Simpsons are a musical mega-
hit, man.

Already a ubiquitous media sen-
sation, Fox Broadcasting Co.’s bug-
eyed, combative cartoon family has
now landed in the top 10 of Bill-
board’s Top Pop Albums chart with
the spinoff set “The Simpsons Sing
The Blues.”

The Geffen release, which fea-
tures the TV series’ voice artists
performing with such musicians as
Joe Walsh, Buster Poindexter, B.B.
King, D.J. Jazzy Jeff, and Dr. John,

Simpsons’ TV Power Has
Everyone Doing The ‘Bartman’

made a startling entry at No. 42 on
the album chart in December; this
week, its third on the chart, it
climbs three slots to No. 7 with a
bullet.

Benefiting from a major market-
ing campaign that included the Dec.
6 world premiere of the all-animat-
ed “Do The Bartman” video on Fox
Broadcasting Co. stations and
MTYV, the album became one of the
biggest hits of the Christmas sell-
ing season.

“We’re pushing 2 million [units
ordered],” says Geffen’s head of
marketing, Robert Smith. “We did
over a million between the in-store
day [Dec. 4] and the Christmas holi-
days ... We became very used to

(Continued on page 77)

Retailers Floating On Holiday Buying Surge

Exceptionally Strong CD Sales A Sign Of Promise

HBY ED CHRISTMAN
and EDWARD MORRIS

NEW YORK—The year ended with a
bang as music retailers continued to
experience a holiday sales surge in
the waning days of 1990.

Retailers say they are exceptional-
ly pleased with the strong showing of
CD sales during the week between
Christmas and New Year’s Day,
which indicates that CD players were

a big gift item for the holidays.

At 280-unit, N. Canton, Ohio-based
Camelot Music, senior VP of retail
operations Larry Mundorf says the
chain experienced a strong finish,
which apparently was spurred by
consumers purchasing replacement
CDs. In Pittsburgh, George Balicky,
VP of advertising for National Re-
cord Mart, says that, during the holi-
day period, his chain enjoyed greater
dollar sales in CDs than it did on cas-

HBY PAUL VERNA
and EARL PAIGE

NEW YORK—Video retailers re-
port that sell-through and rental
business continued their modest up-
swing during the week between
Christmas and New Year’s Day,
yielding a better fourth-quarter pic-
ture than had been expected earlier
in December.

While most retailers surveyed by
Billboard say it is too early to pro-
vide specific figures comparing the
week in question with the same pe-
riod from the previous year, many
say their business held the moder-
ate growth pattern established in
the second half of December.

Referring to the post-Christmas

Vid Stores Are Merry Over
Post-Christmas Activity

week, Peter Balner, president of
130-store Palmer Video, based in
Union, N.J., says, “It's going to
wind up being the best week of the
year. Rental and sell-through are
going real nicely.”

However, he says, because of un-
usually slow business during Octo-
ber and November, “this year we're
going to have an average or below-
average fourth quarter, whereas
last year we had an exceptionally
good fourth quarter.”

Balner indicates that last year
several factors, including the televi-
sion writers’ strike, the resultant
paucity of quality TV program-
ming, and a strong slate of sell-
through releases led by the phe-

(Continued on page 76)

settes for the first time. He attri-
butes this change to new CD owners
and a web policy of aggressively pro-
moting budget CDs.

Balicky says that sales in the
year’s last week “were phenomenal.”
Total chain sales increased 50% over
the same period the previous year,
and half of that was from comp-store
sales. For the month of December,
comparable-store sales gained 12%,
he notes.

“After Christmas, it went wild,”
says Leonard Silver, president of the
15-unit, Buffalo, N.Y.-based Record
Theatre chain. “Business was sensa-
tional. We ran some sales and dou-
bled last year’s numbers. Comp-store
sales increased 40%. It was unbeliev-
able.”

In Chicago, Carl Rosenbaum, presi-
dent of 21-unit Flip Side, says that,
for the closing week of December, his
chain also beat out last year’s sales
numbers for comparable stores. “For
the month, we ended 25.1% up,” he
adds. Jeff Abrams, merchandise
manager at 57-unit, Bloomington,
Minn.-based Best Buy, also reports a
hefty overall increase for December,
saying that when his chain’s numbers
are compiled, it will show CD same-
store sales up more than 40% over
the previous year, with cassettes in
the 30% range.

NEITHER SNOW, NOR RAIN...

Even bad weather would not deter
customers from coming into music
stores, reports Peter Bamford, presi-
dent of 85-unit, Philadelphia-based

(Continued on page 76)

SN

Peace In The Universe, Good Will To All Life Forms. E.T., star of the movie
of the same name, joins country and pop artists at a Christmas party at Fort
Campbell, Ky., to spread a message of world peace and holiday cheer to more
than 5,000 children whose parents have been deployed to the Middle East in
Operation Desert Shield. Shown in front, from left, are recording artists Gary
Chapman, Vince Gill, Amy Grant, Tiffany, and Paulette Carson.

EXECUTIVE TURNTABLE

RECORD COMPANIES. BMG International in New York appoints Christoph
Ruecker VP of international marketing, Steve Pedo director of finance and
administration, and Jeff LeSueur manager of finance and administration.
They were, respectively, marketing director for WEA Austria, manager of fi-
nance and administration for the Latin and Asia/Pacific regions for BMG In-
ternational, and manager of worldwide consolidations of the BMG Financial
Reporting Group.

Joanne Feltman is named manager of business affairs for Sony Music in
New York. She was legal assistant at the firm of Levine, Thall & Plotkin.

Columbia Records in Boulder, Colo., appoints Sandy Thompson local pro-

RUECKER

FELTMAN THOMPSON ANNALA
motion manager for the Denver/Phoenix area. He was local promotion man-
ager in Cincinnati for the label.

RCA Records in New York names both Tim Leffel and Greg Linn manag-
ers of national product development. They were, respectively, manager of
product development for RCA/Nashville, and marketing manager for BMG’s
Boston branch.

Lisa Annala is promoted to director of A&R administration for I.R.S. Rec-
ords in Los Angeles. She was assistant to the president of the company.

¥

VARVITSIOTIS

ROBINSON

FLAHERTY

Connie Varvitsiotis is named A&R director for Smash Records in Chicago.
She was programming assistant at WBBM-FM.

PUBLISHING. ASCAP names Alonzo Robinson associate director of repertory,
West Coast, in Los Angeles, Bill Thomas assistant director of public affairs in
New York, Dana Goldstein public relations coordinator of special projects in
New York, and Wanda Lebron membership representative in New York.
They were, respectively, West Coast membership intern for the Society,
founder of Bill Thomas Management, VP of artist development for manage-
ment company Absolute Direction Inc., and assistant to the senior VP of busi-
ness development at A&M Records.

DISTRIBUTION. Steve Ross is appointed chief financial officer of Independent
National Distributors Inc. (INDI) in Los Angeles. He was chief financial offi-
cer of Triax Entertainment Film Distribution.

Uni Distribution Corp. in Los Angeles appoints Diana Flaherty director of
merchandising and Mavis Takemoto director of advertising. They were, re-
spectively, senior marketing coordinator at CEMA Distribution and national
marketing manager for MCA Records.

RELATED FIELDS. Christopher Emery is named national sales manager, profes-
sional tape division, of Sony Magnetic Products Group of America in Park
Ridge, N.J. He was national marketing manager of AGFA Corp.
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JDK RECORDS OFF AND RUNNING

Joseph Simmons, aka Run, and Darryl McDaniels, aka D.M.C., have a
new rap. With the help of longtime associate Kijana, they've formed d
label, JDK Records, to be distributed by MCA. Richard Torres has the
story Page 23

NASHVILLE SINGING A NEW TUNE

The Nashville Extravaganza is out to change Music City's image—or em-
bellish it, that is. This event gives the industry a glimpse of the non-
country side of Nashville and showcases regional acts performing every-
thing from folk to heavy metal. Jim Bessman reports. Page 32

SIGHT & SOUND JOURNEYS TO MOSCOwW

In the true spirit of perestroika, Sight & Sound Distributors and Family
Video Centers will begin developing rental stores and duplication and
distribution facilities in the U.S.S.R. Paul Sweeting has details.Page 49

GOSPEL’S PAST, PRESENT, AND FUTURE

In this week's Gospel Lectern column, Bob Darden reviews a stellar year
in gospel music, which saw the groundwork laid for the new distribution
pact between the Word and Epic labels. And Lisa Collins looks at what’s

ahead for the genre in In The Spirit. Pages 58, 59
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DGG Is Hot Topic For Winter CES

Public Demo For Philips’ Digital System

W BY SUSAN NUNZIATA

NEW YORK—Philips’ Digital
Compact Cassette (DCC) is expect-
ed to be a major topic of conversa-
tion at this year’s Winter Consum-
er Electronics Show in Las Vegas,
Jan. 10-13.

Sponsored by the Electronies In-
dustries Assn., this year’s CES
will be the largest in the organiza-
tion’s 24-year history, with more
than 1,500 exhibitors filling
835,000 square feet of exhibit
space in the Las Vegas Convention
Center and various hotels.

Philips is slated to give the first
public demonstration of its DCC
system and present technical in-
formation at CES. The system,
which includes a new recording
unit designed to play and record
digital and analog cassettes, has
already garnered support from
four major record labels (Bill-
board, Oct. 20, 1990).

Other notable products at the
show will be in the home theater
and digital domains, according to
Alan Haber, an EIA spokesman,
who promises new developments
in digital signal processing, loud-
speakers, and laserdiscs.

Several DAT manufacturers will
show their wares at the winter
CES as they push on through the
product’s first year in the market-
place. Sony will present its porta-
ble and autosound units, which be-
gan shipping in late December, as
well as its home DAT machines.

No dramatic price changes are
expected to be announced for
DAT, which has been shipping
since June for $900-$1,200 suggest-
ed list price, although the Sony
portable has an $850 price point.

DAT manufacturers have mixed
reactions to the format’s early
market development, While most
agree that early sales of the tech-
nology are meeting expectations,
the extent of those expectations
seems to differ from manufactur-

er to manufacturer, with predic-
tions for industrywide sales rang-
ing from 35,000 to 100,000 units in
the first 12 months.

Paul Foschino, assistant GM at
Technics, which introduced its
DAT recorder to the marketplace
in September, reports varying re-
sponses from different areas of
the country, with more sales on
the east and west coasts than in
the Midwest.

(Continued on page 79)

W BY THOM DUFFY

NEW YORK—By breaking out
of traditional marketing chan-
nels, London/PolyGram Records
has achieved a significant pop-
classical crossover success with
the rise of “Carreras-Domingo-
Pavarotti In Concert” on the Top
Pop Albums chart.

The partly classical album, re-
corded live by renowned tenors
Jose Carreras, Placido Domingo,
and Luciano Pavarotti with con-
ductor Zubin Mehta at the Baths
of Caracalla in Rome on July 7,
1990, the eve of the World Cup
games, was certified gold weeks

P’Gram Breaks ‘3 Tenors’
Out Of Traditional Market

after its Sept. 11 U.S. release and
is approaching platinum, accord-
ing to PolyGram executives. At
press time, the disc had spent 13
weeks at No. 1 on the Top Classi-
cal Albums chart and cracked the
top 50 on the Top Pop Albums
chart.

A video of the event, released
in VHS and laserdisc formats,
has achieved platinum status
with sales in excess of 50,000.

‘“‘Carreras-Domingo-Pavar-
otti In Concert’ has proved to be
a fully unique phenomenon in the
modern history of classical mu-
sic,”” says David Weyner, senior

(Continued on page 79)

Mergers, Acquisitions Boom Amid Gloom
But Soft Market Shelved Plans For Stock Offerings

W BY DON JEFFREY

NEW YORK—Despite slumping
stock prices and the economy’s slide
into recession, mergers and acquisi-
tions were the big financial story
again last year in the entertainment
business.

Two of the biggest buyouts of the
year, as well as two of the most im-
portant international joint ventures,
involved MCA Inc.

In home video, consolidation con-
tinued, as industry leaders such as

LIVE Entertainment Inc., Super
Club N.A., and Blockbuster Enter-
tainment Corp. acquired smaller
chains and distributors.

Retailers, mean-
1990

while, were hurt
IN REVIEW

by a decline in con-
sumer spending as
the economy
weakened, and by
a softness in mu-
sic sales. Two big
music retailers that planned to make
public stock offerings—Trans World

B BY CRAIG ROSEN

LOS ANGELES—Nearly two
years after it was launched, there is
still some debate over whether the
record-industry-sponsored ‘“When
You Play It, Say It” campaign did
any good. The campaign asked ra-
dio stations to front- or back-an-
nounce songs they broadcast.

At a pair of National Academy of
Recording Arts and Sciences meet-
ings held here and in New York in
early December, some record com-
pany heads contended that the cam-
paign had failed, says NARAS pres-
ident Mike Greene.

The Recording Industry Assn. of

‘Play It, Say I’ Gampaign:
Was It A Hit Or A Miss?

America, however, differs. “We
don’t view the campaign as a fail-
ure,” says Trish Heimers, RIAA’s
VP of public relations. “Just the
fact that the logo is still recogniz-
able, that record companies use it
on packages, on promos, and in ads,
and the fact that there is still a buzz
in the radio industry is an indication
that it is not a failure.”

While Heimers admits that not all
radio stations have been responsive
to the campaign, she says that the
drive “most certainly raised aware-
ness.”

“We never truly expected we
would be able to change radio if ra-

(Continued on page 79)

Music Corp. and Musicland Stores
Corp.—were forced to shelve their
plans after the stock market
slumped.

In radio, the acquisitions binge of
the '80s ended as debt-strapped sta-
tion owners concentrated on boosting
cash flow to meet high interest pay-
ments. Banks were generally unwill-
ing to lend money for new acquisi-
tions. But they were willing to refi-
nance the debt of radio companies
that were hoping to avoid the fate of
Olympia Broadcasting Corp., which
filed for bankruptcy protection. At
year’s end, Jacor Communications
Inc. had finally come to terms with its
lenders on debt restructuring.

The biggest financial story of the
year was Matsushita’'s agreement to
purchase MCA Inc. for $6.13 billion.
Following Sony Corp.’s lead in buy-
ing CBS Records and Columbia Pic-
tures in previous years, Matsushita is
apparently trying to create a synergy
of hardware and software by control-
ling the production of records and
videos that fuel sales of its compact
disc players, videocassette recorders,
and other consumer electronics
equipment.

MCA also made news when it ac-
quired Geffen Records for stock val-
ued at $545 million. There had been
rumors that David Geffen was being
wooed by many major entertainment
companies.

Later in the year, MCA formed a
Japanese record company in a joint
venture with a Matsushita subsid-
iary, JVC, and entered a three-year

(Continued on page 57)
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It Was Feast Or Famine In 90 Certs

Platinum Ranks Thin, But Smashes Soar

EBY PAUL GREIN

LOS ANGELES—It was a good year
for blockbusters, but a s-l-o-w one for
bread-and-butter hits. There was a
22% drop in the number of platinum
albums in 1990, but a 67% increase in
the number of triple-platinum al-
bums.

Ten albums sold 3 million copies or
more during 1990, based on a review
of Recording Industry Assn. of
America certifications. Six albums
achieved the feat in 1989. But the
number of albums to reach the mil-
lion-sales plateau dropped to 58 from
74 the previous year. It was the low-
est yearly tally since 1987, when
there were 53 platinum albums. The

1988 total was 67.

The situation with rap dramatizes
the 1990 sales picture. Two rap block-
busters—M.C. Hammer’s “Please
Hammer Don’t Hurt ’Em” and Vanil-
la Ice’s “To The Extreme’—collec-
tively sold more than 14 million
copies in the U.S. But only two other
rap albums went platinum last year:
Public Enemy’s “Fear Of A Black
Planet” and Digital Underground’s
“Sex Packets.”

In 1989, by contrast, 12 rap albumns
went platinum, though only one—
Tone Loc’s “Loc-Ed After Dark”—
went beyond platinum. It sold 2 mil-
lion copies in the U.S. Because of the
gargantuan sales registered by the
Hammer and Ice albums, the four

Rappers Pile On The Metal;
Zep, GCR Also Score In Dec.

LOS ANGELES—M.C. Hammer and
Vanilla Ice last month clinched their
standings as the artists with the best-
selling albums of 1990.

Hammer’s “Please Hammer Don’t
Hurt 'Em” became the first album to
be certified for U.S. sales of 8 million
copies in one calendar year since
Prince’s “Purple Rain” in 1984. Ice’s
“To The Extreme,” the fastest-sell-
ing album since “Purple Rain,” was
certified for sales of 5 million Dec. 1
and 6 million Dec. 14. The album took
just three months and four days to
reach the 6-million plateau (see story,
this page).

But the red-hot rappers were all
but overshadowed in the December
Recording Industry Assn. of Ameri-
ca certifications by an avalanche of
back catalog from two of the premier
bands of the rock era, Led Zeppelin
and Creedence Clearwater Revival.

Zeppelin’s fourth album, which
yielded the rock anthem “Stairway
To Heaven,” was certified for sales
of 10 million copies. That puts it in a

tie with Def Leppard’s “Hysteria” as
the top-certified metal or hard rock
album in history. Three other Zep al-
bums were certified for sales of 5 mil-
lion: “Led Zeppelin 11,” “Houses Of
The Holy,” and “In Through The Out
Door.” The British band’s 1969 debut
album and its 1975 smash, “Physical
Graffiti,” both topped the 4-million
mark. “Led Zeppelin III"”" and the
1976 hit “Presence” both topped the
2-million mark. Led Zep’s 10-album
catalog has now been certified for cu-
mulative U.S. sales exceeding 39 mil-
lion copies.

The submission of the Zeppelin cat-
alog to RIAA auditors coincided with
the release of the band’s eponymous
boxed set, which was certified gold
and platinum simultaneously Dec. 11.
It is the first boxed set to go platinum
out of the box since Bruce Spring-
steen & the E Street Band’s “Live/
1975-85" four years ago.

Zeppelin label mates Bad Company
also received three belated multipla-

(Continued on page 70)

European Vid Industry Plans
Attack On New Gopyright Bill

B BY JEFF CLARK-MEADS

PARIS—The home-video industry is
preparing to fight new European
copyright legislation that would give
actors, directors, producers, and
screenwriters the right to veto the
rental of feature-film videos.

The film producers’ organization
says the copyright upgrade, which
would also apply to record rental, is
unwanted and would create chaos in
the home video business.

The Paris-based International Fed-
eration of Film Producers’ Associa-
tions (FIAPF) is leading the fight to
persuade the European Commission
to amend draft legislation it an-
nounced in December.

FIAPF managing director Andre
Chaubeau says the move is as disap-
pointing to his industry as it is excit-
ing to the record business.

“What we want to see is a clear
separation between the audio indus-
try and the audio/visual industry,
and so far, the commission has not
made one,” he says.

If the rental right is granted across
the board, it will clear many films
from the shelves of video stores and
will make the release of new titles
complex and difficult, he argues.

“For the record industry, rental is
parasitical, but for us it is an estab-
lished means of exploiting titles. We
don’t really need this rental right and
we certainly haven't asked for it. The
video-rental industry has grown up
without these controls and there is no
argument for introducing them now.

“These proposals show a total lack
of understanding of how this indus-
try functions. The commission has
just completely ignored what we
have said to them.”

Chaubeau says his organization
will continue its fight as the draft leg-
islation passes through deliberations
by the EC’s Council of Ministers and
the European Parliament.

Asked whether he believes the
campaign will be successful, he
states, “I have to be optimistic be-
cause the text is so unacceptable. It is
insane.”

1990 albums may have outsold the 12
albums from 1989. But most in the in-
dustry (except, perhaps, Hammer’s
accountant) would agree that it is
healthier to have the sales distributed
among a greater number of acts.

In 1990, however, the hot got hot-
ter.

“Please Hammer Don't Hurt 'Em”
was the first album to be certified for
U.S. sales of 8 million copies in one
calendar year since Prince’s “Purple
Rain” in 1984. And Ice’s “To The Ex-
treme” is the fastest-selling album
since “Purple Rain.” Ice’s debut
smash sold 6 million copies in three
months and four days.

After Ice’s album, the year’s top
debut releases were Paula Abdul’s
“Forever Your Girl,” “Wilson Phil-
lips,” and Bell Biv DeVoe’s “Poison.”
Each sold 3 million copies in 1990.
Abdul’s album was certified for an
additional 4 million copies in 1989.

After Hammer’s album, the year’s

Among His Souvenirs. Frank Sinatra, second from right, receives a
commemorative gift called a Trapezoid from New Jersey Sports and Exposition
Authority chairman Peter Levine. Fashioned in glass by Tiffany’s, it contains a
list of 40 of the singer’s most memorable hit recordings. The presentation was
made backstage at Sinatra’s Dec. 12 concert and 75th birthday celebration at
the Meadowlands Arena in East Rutherford, N.J. in honor of the occasion, New
Jersey Governor Jim Florio proclaimed Frank Sinatra Day in New Jersey.
Shown, from lett, are Levine; John Scher, chairman of Metropolitan
Entertainment Inc., promoter of the Sinatra shows Dec. 11 and 12; New Jersey
Secretary of State Joan Haberle; Sinatra; and Michael Rowe, executive VP and
GM of the Meadowlands and its related facility, Giants Stadium.

(Continued on page 70)

JANET JACKSON’s “Love Will Never Do (Without
You)” jumps to No. 4 on the Hot 100, becoming the
seventh top five hit from her smash album, “Rhythm
Nation 1814.” It’s the first album in pop history to
generate seven top five singles. George Michael’s
“Faith” contained six.

Jackson’s previous album, ‘“Control,” yielded five
top five hits. Jackson has thus amassed a total of 12
top five hits from just two albums. This surpasses
brother Michael Jackson’s achievement of amassing

a total of 10 top five hits Em

from “Thriller’’ and
D e e
P e e

I‘Bad."

“Rhythm Nation 1814”
rebounds from No. 16 to
No. 14 on the Top Pop Al-
bums chart. It's the al-
bum’s highest ranking
since June.

VANILLA ICE’s “To
The Extreme” logs its
10th straight week at No.
1 on the pop albums chart. This ties Paula Abdul's “For-
ever Your Girl” as the longest-running No. 1 debut al-
bum since “Whitney Houston” spent 14 weeks on top
five years ago.

And M.C. Hammer’s “Please Hammer Don’t Hurt
'Em’” holds tight at No. 2 for the 10th straight week. The
album has appeared at No. 1 or No. 2 for 36 consecutive
weeks. It has remained in the top two longer than any
album since Michael Jackson’s “Thriller,” which spent
54 weeks at No. 1 or No. 2 in 1983-84.

The Ice and Hammer albums are clearly singles-driv-
en, but eight of the albums in the top 20 on this week’s
pop chart have yet to spawn a top 40 hit. And five of
these albums have prospered without generating so
much as a Hot 100 hit.

Paul Simon’s “The Rhythm Of The Saints” has been
listed in the top 10 for nine weeks, even though its lead-
off single, “The Obvious Child,” stalled at No. 92 on the
Hot 100. AC/DC’s “The Razors Edge’ and Garth
Brooks’ “No Fences” have been fixtures in the top 20
since October without receiving significant pop airplay.

Other albums in the top 20 that have yet to produce a
top 40 hit: “The Simpsons Sing The Blues,” ZZ Top’s
“Recycler,” Traveling Wilburys’ “Vol. 3,” Clint Black’s
“Put Yourself In My Shoes,” and the Black Crowes’
“Shake Your Money Maker.”

Our thanks to William Simpson of Los Angeles for the
suggestion.

TWO SLEEPER albums that have been riding the pop

by Paul Grein

Jackson’s ‘Rhythm’ Yields 7th Top 5 Hit;
Yankees, Growes Albums Glimb Ghart

chart since March break through to their highest rank-
ings to date. The Black Crowes’ “Shake Your Money
Maker” jumps from No. 22 to No. 18,; “Damn Yankees”
climbs from No. 34 to No. 26.

The Black Crowes’ album rode the chart for 32 weeks
before it finally broke into the top 50 in November. It
has been gaining steadily for the past two months and
this week cracks the top 20 for the first time.

“Damn Yankees” took a different path to success. It
took just nine weeks to reach the top 30 last May, but by

. October it had dropped as
low as No. 79. It got its
second wind because of
the surprise hit single,
“High Enough,” which
jumps to No. 3 on this
week’s Hot 100.

FAST FACTS: Women ac-
count for half of the top 10
on both the Hot 100 and
the pop albums chart. On
the albums chart, Madon-
na holds at No. 3, Mariah Carey jumps to No. 4, Whit-
ney Houston dips to No. 5, Bette Midler holds at No. 6,
and Wilson Phillips holds at No. 8. Madonna, Midler,
and Wilson Phillips are also listed in the top 10 on the
Hot 100, along with Janet Jackson and DNA featuring
Suzanne Vega.

New Kids On The Block’s “No More Games/Remix
Album” dips to No. 21 after reaching 19 last week. We
don’t want to say the Kids are starting to run out of gas,
but the Cure climbed higher with its recent remix al-
bum, “Mixed Up,” which hit No. 14 in November.

“Led Zeppelin” has been a very steady seller during
the most competitive sales season of the year. The al-
bum has hovered between No. 18 and No. 26 for nine
straight weeks, a phenomenal achievement for a $54.98-
list boxed set.

Ice Cube’s “Kill At Will” leaps from No. 94 to No. 54
in its second week. The $6.98list title is off to an even
faster start than Ice Cube’s 1989 solo debut, “AmeriKK-
Ka’s Most Wanted,” which hit the top 20 in July.

WE GET LETTERS: William Simpson of Los Angeles
notes that Jimmy Jam & Terry Lewis have two songs
in the top 10 on the Hot 100 for the second time in less
than six months. The Grammy-winning team wrote and
produced Janet Jackson’s “Love Will Never Do (With-
out You)” and Ralph Tresvant’s “Sensitivity.” The team
last enjoyed this double play in August with Jackson’s
“Come Back To Me” and Johnny Gill’s “Rub You The
Right Way.”
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New Lahels Primed To Join Growded Field In "91

M BY DAVE DIMARTINO

LOS ANGELES—With two No. 1
singles and a respectable showing on
the Top Pop Albums chart as evi-
dence, last year’s four new big-name
labels—Geffen’s DGC, Virgin’s Cha-
risma, Irving Azoff’s Giant, and Dis-
ney’s Holly-
wood—already
have made their
presence felt.
But as the new
AN AI_YSIS year rolls in, those
rookie labels face
additional compe-
tition from at least five similar start-
up ventures: East West America, In-
terscope, Zoo, Imago, and Morgan
Creek. Each has plans for its first re-
leases in the coming months.

How will these new labels fare? If
the track record of 1990’s rookie la-
bels is any indication, those new la-
bels that have been spun off from ex-
isting labels—such as last year’s
DGC and Charisma—may stand the
greatest chance of immediate suc-
cess. Of 1991's new crop, only East
West America—which is taking much
of its initial roster with it from Atlan-
tic—fits that description. In contrast,
Zoo, Interscope, Imago, and Morgan
Creek—like Giant and Hollywood in
1990—are starting from scratch in
building their artist and executive
rosters.

Here is a rundown of the new la-
bels the industry will be watching
closely:

¢ East West America, headed by
former Atlantic executives Sylvia
Rhone, president/CEQO, and Vince
Faraci, president/chief operating of-
ficer. Atlantic’s new venture will for-
mally bow Jan. 29 with the release of
an album by rockers Blue Rodeo, and
within the following weeks will issue
works by U.K. dance artist Harriet,
R&B act the Family Stand, pop act
Big Dish, and rap act Yo-Yo.

Other artists on the East West

Epic To Spread
The Word Through
Licensing Deal

NASHVILLE—Epic Records will
take selected Word Records gospel
product into the secular market-
place under a new licensing deal
that gives Epic manufacturing,
marketing, and distributing
rights. The agreement is for three
years with renewal options, ac-
cording to Roland Lundy, presi-
dent of Word.

Lundy says that not all Word al-
bums will go into the Epic system:
“It’s going to be on a case-by-case
basis. We realize that there’s prod-
uct that doesn’t need that kind of
distribution right now. What we
try to do is set down minimums
and then [proceed] on an artist-by-
artist, product-by-product basis.”

Until recently, Word was dis-
tributed in the non-Christian mar-
ket by A&M Records.

Excluded from Epic distribution,
Lundy confirms, is the Amy Grant
catalog, now distributed through
Geffen Records. Nor will the deal
affect the Paul Overstreet country
albums, which Word distributes in
Christian bookstores under license
from RCA Records.

America roster include Simply Red,
Bill Withers, Chuckii Booker, the Sys-
tem’s Mic Murphy, Gerald Levert,
the Subdudes, and heavy metal acts
Baton Rouge and Kix.

Further staffing at the New York-
based label includes Merlin Bobb, se-
nior VP of A&R; Charley Lake, VP of
national promotion; Lisa Velasquez,
senior director of CHR promotion;
Kevin Sutter, senior director of AOR
promotion; Rick Nuhn, national direc-
tor of R&B promotion; Jodi Williams,
national director of marketing/pro-
motion; Mike Carden, national direc-
tor of sales/marketing; and Lisa Bar-
baris, national director of publicity.

e Interscope Records, a joint-ven-
ture partner of Atlantic Records, set
to be distributed through the label’s
new East West America division.
Headed by film and television produc-
er Ted Field and producer Jimmy lo-

vine, the Los Angeles-based label will
also issue its first album Jan. 29. That
set, by Ecuadorean rapper Gerardo,
will be followed in the spring by new
albums from rockers Primus and Ne-
verland, as well as R&B act U.S.
Male.

Staff at Interscope includes Tom
Whalley and John McClain, both do-
ing A&R,; producer Beau Hill; Mare
Benesch, head of national promotion;
Michael Papale, overseeing promo-
tion, marketing, sales, and video
packaging; David Cohen, business af-
fairs; Claudia Stanten, doing A&R in
New York; Tony Ferguson and
Chuck Reed, doing A&R and artist
development; and Lori Earl, publici-
ty.
e 700, BMG’s new West Coast-
based label headed by former Island
chief Lou Maglia, formally bows in
February with the debut album by

Latin rock/dance band Rhythm
Tribe. Due from the label in March
are sets by black/pop female vocalist
Lazet Michaels, former Rose Tattoo
guitarist Peter Wells, and former
RCA singer/songwriter Mark Ger-
mino with his band, the Sluggers.
Zoo further has five joint-venture
deals expected to bear fruit, with
partners including Gamble and Huff
(which will result in a Phyllis Hyman
album in April or May); Nashville
management company Praxis; Rhino
(for two of the label’s new acts, which
will not conflict with that label’s dis-
tribution deal with CEMA); and the
indie Mammoth and Sedona labels.
Among executives now based at
the Zoo are George Gerrity, GM;
Jayne Simon, VP of marketing and
sales; Jesus Garber, VP of R&B pro-
motion; George Daly, VP of A&R;
and Bud Scoppa, VP of artist devel-

opment.

e Imago, BMG’s new joint-venture
label with Terry Ellis, co-founder of
Chrysalis Records. To be headquar-
tered in New York, the label will is-
sue its first release in April, by U.K.
band King Of Fools, and follow in
June with a set by Australian band
Baby Animals. At press time, a
spokesperson for the label said staff-
ing announcements would be coming
within the next few weeks.

e Morgan Creek Music Group, the
new West Coast-based label headed
by Jim Mazza and David Kershen-
baum and distributed by PolyGram
Group Distribution (see story, this
page).

Looking back at the first-year
chart performance of these labels’
predecessors, there is an obvious dis-
parity between the spinoff labels and

(Continued on page 68)

W BY CHRIS MORRIS

LOS ANGELES—Morgan Creek
Music Group, the new record-label
arm of the L.A.-based film company
Morgan Creek Productions (Bill-
board, Sept. 15), will be exclusively
distributed domestically by Poly-
Gram Group Distribution, the com-
panies announced this week.

The pact, which became effective
Jan. 1, makes Morgan Creek Music
Group the only major independently

| owned record company to be directly

distributed by PolyGram in the U.S.
PGD also distributes the wholly
owned A&M and Island labels.
“PolyGram showed the greatest
degree of interest in Morgan
Creek,” says Jim Mazza, who shares
the label’s presidency with noted
producer David Kershenbaum.

Mazza is a former Capitol and EMI
executive. The new label’s chair-
man/CEOQ is Morgan Creek Produc-
tions chief James G. Robinson.

Mazza says PolyGram Group Dis-
tribution president Gary Rockhold
was ‘“‘excited by the prospect of
working with David Kershenbaum
and myself, and also with the pros-
pect of future soundtrack releases.”

He notes that his company is a
“freestanding independent [that
goes] to PolyGram with our own
marketing, promotion, and video
structure . . . From that standpoint it
is attractive to them.”

In a prepared statement, Rock-
hold says, “[Morgan Creek Music
Group] certainly has a top-notch
group of proven executives who
have made a financial and personal
commitment to be an important part

Morgan Greek Music Goes With P'Gram Group Dist.

of the music industry’s future.”

Morgan Creek and PolyGram
have already enjoyed a mutual suc-
cess: “Blaze Of Glory/Young Guns
IL,” the Jon Bon Jovi soundtrack for
the summer 1990 hit produced by
Morgan Creek, has sold more than 2
million copies on Mercury.

“The film did very well because of
the music, and vice versa,” Mazza
says.

Kershenbaum says that the Mor-
gan Creek label expects to release 12
albums during 1991. The label’s first
signing, the San Francisco-based
band Voice Farm, is currently in the
studio, with an album targeted for
release in the first quarter. Kershen-
baum says the company is in negoti-
ations with three other acts.

“We believe there’s a niche for us
out there musically,” Mazza says of

Morgan Creek’s A&R orientation.
“We don’t want to come out there
and do things like the other major la-
bels ... We believe we’re an outlet
for acts that might not otherwise get
signed. We want to give artists an
opportunity they may not have had a
year ago.”

A likely second-quarter release
will be the soundtrack album for the
Morgan Creek movie production
“Robin Hood, Prince Of Thieves,”
starring Kevin Costner.

Morgan Creek Music Group has
made additional executive appoint-
ments since its formation last fall:
Colin Stewart has been named VP of
marketing and sales, and Mark
Berger has been installed as VP of
business affairs. Stewart says a VP
of promotion will be announced im-
minently.

Executives from Word Records and Epic Records announce their new marketing
and distribution pact. Shown, from left, are Larry Stessel, senior VP of
marketing, Epic; Paul Smith, president, Sony Music Distribution; Dave Glew,
president, Epic; Tom Willett, executive director of marketing and sales, Word;
Tom Ramsey, executive VP of records, Word; Pete Anderson, VP of sales, Epic;
James Bullard, executive director, gospel division, Word; Dan Beck, VP of
product development, Epic; and Don Grierson, senior VP of A&R, Epic.

Except for Europe, where Word
uses independent distributors, the
agreement is worldwide. It in-
cludes Word’s catalog of nearly
700 albums, new product, and vid-
€0s.

Marketing strategy will be over-
seen by Dan Beck, Epic’s VP of
product development; Pete Ander-
son, Epic’'s VP of sales; Tom Wil-
lett, Word’s executive director of
marketing and sales; and James
Bullard, executive director of
Word's gospel music division.

Under the Word umbrella are
the Myrrh, Word, DaySpring, and
Canaan labels and a roster of acts
that includes Sandi Patti, Al
Green, Russ Taff, Petra, Shirley
Caesar, the Mighty Clouds Of Joy,
and Philip Bailey.

The former CBS Records, of
which Epic was a division, tried its
hand at producing and selling
Christian music in the early ’80s
via the short-lived Priority label.

EDWARD MORRIS

Hammer Nails 7 American
Music Awards Nominations

M BY PAUL GREIN

LOS ANGELES—It's Hammer time!
M.C. Hammer leads the pack of can-
didates for the 18th annual American
Music Awards with seven nomina-
tions. Janet Jackson is second with
five nominations, followed by Madon-
na, Vanilla Ice, and Bell Biv DeVoe
with four each.

The awards will be presented Jan.
28 on ABC-TV. Keenen Ivory
Wayans, host of the Emmy-winning
TV series “In Living Color,” will host
the three-hour show.

Hammer’s “Please Hammer Don't
Hurt ’Em,” a best seller last year, is
vying for favorite album in three
fields—pop/rock, soul/R&B, and
rap. Hammer is also nominated as fa-
vorite male artist or favorite artist in
all three fields. And “U Can’t Touch
This” is a finalist for favorite soul sin-
gle.

Jackson’s “Rhythm Nation 1814” is
going head to head with ‘“‘Please
Hammer” in the contests for favorite
pop and soul albums. And Jackson is
nominated for favorite female artist
or favorite artist in the pop, soul, and
dance categories.

Phil Collins’ “ . . . But Seriously” is

the third finalist for favorite pop al-
bum. The Englishman is also nomi-
nated for favorite male pop artist.

Quincy Jones’ “Back On The
Block” rounds out the field of favor-
ite-soul-album nominees. Jones is also
nominated for favorite male soul art-
ist.

Madonna’s “Vogue” is a finalist for
favorite single in both pop and dance.
In addition, she is in the running for
favorite female pop artist—an award
she has yet to win—and favorite
dance artist.

Ice’s “To The Extreme,” the fast-
est-selling album since Prince’s “Pur-
ple Rain,” is a finalist for favorite rap
album. In addition, Ice is vying for fa-
vorite rap artist and for favorite new
artist in both pop and rap.

Bell Biv DeVoe is nominated for fa-
vorite pop and soul group and for fa-
vorite new artist in soul and dance.

Battling “Vogue” in the favorite-
pop-single race are Jon Bon Jovi's
“Blaze Of Glory” and Wilson Phillips’
“Hold On.” The Madonna smash will
compete in the favorite-dance-single
category with En Vogue's “Hold On”
and Snap’s “The Power.”

Mariah Carey is nominated for fa-

(Continued on page 77)
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HE COMMENTARY

FEven ‘Top 40° Misses Many Mass-Appeal Hits

‘NO RAP” SLOGANS REFLECT RADIO’S POVERTY

B BY ROBERT A. GEORGE

If one had any remaining doubts
concerning the bland poverty that
has befallen most mainstream ra-
dio, Sean Ross’ article on “no rap”
slogans in the Oct. 13 issue of Bill-
board provided the final proof.

In one sense, it is ironic. All of
these stations—the black ACs as
well as the more pop-oriented top
40s—are going out of their way to
avoid putting rap on their playlists,
but their positioning seems to pick
up on rap attitude (i.e., “dissing”
the competition for playing “too
much” or “all” rap, whether that is
the competition’s approach or not).

Aside from that, nothing in this
situation is cause for humor or cele-
bration. Instead, I think it is cause
for sadness. While the “no rap” at-
titude may be a good quick fix for
some stations, it bodes ill for radio
in the long run.

As in the late "70s, radio has be-
come completely diffuse. Even so-
called contemporary-hits radio
(also known as top 40) rarely plays
all the biggest hits for fear of of-
fending someone’s musical sensi-
bilities. Reflecting this, the airplay
and sales charts that accompany
the Billboard Hot 100 are becoming
more and more disparate. And
there is a greater proliferation of
charts and subcharts than ever be-
fore. Aside from the Hot 100, Hot
R&B Singles, and Hot Adult Con-
temporary, we have a further
breakdown of songs on the Hot
Rap Singles and Modern Rock
Tracks charts.

Radio used to be a coming-to-
gether place; now it’s a segregat-
ing place (and I mean that in all
senses of the word). Instead of in-
troducing new and exciting music
to the audience, programmers pre-
fer to shore up prejudices. Rather
than sifting through new product
to make determinations on quality
material that deserves airplay, pro-
gram directors now reject songs
out-of-hand as “rap” (offensive to
one group) or “hard rock” (offen-
sive to others). One might make the
argument that this is sound busi-
ness sense, but I have another

word for it: cowardice.

Radio programmers are not
merely listening to music consul-
tants; they are also taking a tone
similar to that espoused by consul-
tants to political campaigns. If this
seems too much of an overstate-
ment, consider the “no rap” stand
or the ““here’s another song you
won’t hear on [the] All-Rap [sta-
tion]” slogan. Aren’t those state-
ments quite similar to what passes
for the ‘“‘negative advertising” so
predominant in the political world?

The absurd thing is that at least

should we care about anything oth-
er than bottom-line advertising dol-
lars?”

The answer to this is simple: The
bland, homogeneous quality of ra-
dio is rearing an entire generation
of people for whom radio is unim-
portant. The black AC stations,
burned by the disco glut of the late
'70s, are playing it safe; they don’t
want to be hit by a backlash (or
should I say “blacklash’’?). The pop
stations don’t want to turn off their
suburban listeners who think of the
2 Live Crew when they think of

‘Radio programmers
prefer to shore
up prejudices’

Robert A. George is DJ/music
director for Mum’s Grill, a small
club, and a DJ for WYRE-AM,
both in Annapolis, Md.

one program director, Steve Perun
of Baltimore’s B104, admits that
his station’s anti-rap campaign is
intentionally alienating ““‘a lot of
[our] core” and that “people aren’t
going to come in to replace them as
quickly.” And thus B104 and other
stations embark on obnoxious cam-
paigns that may or may not have
the results they desire, but in the
meantime, the stations proudly
boast that they don’t play many
popular songs.

Radio stations have become so
cynical that, rather than spend time
to educate their audience, they de-
pend on surveys, polls, and consul-
tants in the hope that their listen-
ers will remain docile and ignorant.
The ‘“no rap” slogans attempt to
keep these people happy and foster
a narcotic elitism in listeners.

Programmers argue that people
have been whining about the con-
servatism of radio for years.
“We’re doing OK,” they say. “Why

MORALS ARE SLIPPING

Since I am cursed with being Jack
Thompson, I read the Dec. 8 Bill-
board commentaries by Richard
Pachter and Bob Guccione Jr.
about my efforts against the crimi-
nal activities of my fellow Miami-
ans, 2 Live Crew.

Pachter makes sadly clear his
expertise only in Christian-bash-
ing. Guccione’s comments do inter-
est me, though, because he is a
highly intelligent man of good will
whose incisive points | have seven
times heard in our college debates
on obscenity. We have become
friends, and Bob will be the first to
confirm our friendship.

I should like to respond to his
closing prediction: “When all is
said and done, [Thompson] is fight-
ing windmilis he thinks are drag-
ons. Finally, his campaign will
have no more impact than that.”

My campaign resulted in an 11-
month national media firestorm,
which educated parents about the
fact that obscenity is sold to their
children. Huge record chains
pulled 2 Live Crew’s product com-
pletely or limited its sale to adults
only. That’s why ““As Nasty As
They Wanna Be,” which sold 1.3
million copies before I even heard
of it, was followed by diminished
sales of “Banned In The U.S.A.)”
which shipped platinum but came
back gold. Most kids couldn’t get
it.

Similarly, Crew’s pay-per-view

“rap.” Understandable. But all
those kids, black and white, who
are buying all of those rap (and, to
a lesser extent, heavy metal) tunes,
what are they going to be listening
to five years from now? Certainly
not radio; it wasn’t their “friend”
when they were growing up, so
why should they bother with it
when they become adults? We are
at a point where the medium that
thrived in its formative years be-
cause of youth music now proudly
proclaims: “The young may not ap-
ply. Come back when you outgrow
your ‘childish’ tastes.” The ques-
tion remains: Why should they?

Get the message, people: Rap is
not like disco; it is not going to just
“go away.” Come to think of it, nei-
ther did disco, but that’s another
story.

The disdain for rap is so intense
in some areas that program/music
directors hardly even examine it.
Many fail to realize that, while all

rap is “beat-heavy,” there is no uni-
versal ‘“feel” to it. Rap has grown
diverse, spawning subgenres such
as ‘“‘pop,” “political,” “hardcore,”
“house,” and even “heavy metal”
rap.

My point is not to sound like
rap’s great apologist, but to try to
get people to realize that alterna-
tives exist to dismissing rap out of
hand and smugly adopting a “no
rap”’ attitude. It insults potential
listeners who are out there pur-
chasing an exciting new/old musi-
cal form, while doing a disservice
to its audience by refusing to ex-
pose it to new sounds.

What is radio’s purpose now?
Years ago, it abandoned the devel-
opment of new artists to MTV and
other video outlets. It now almost
wants to go out of its way to turn
off a large section of the music-
buying public (a section that has a
whole lot of disposable income).
Will mainstream radio be little
more than talk five years down the
line?

Perhaps a lesson can be derived
from clubs. I work at a small Mary-
land bar/nightclub where I am for-
tunate enough to have a broad lati-
tude in programming. Depeche
Mode, Madonna, Jane’s Addiction,
Young M.C., and Bob Marley can
all be heard in a given night (but
not necessarily consecutively). Yes,
you take risks in this approach, and
it’s not for everybody. But it has
been my experience that, if people
hear a certain amount of “their”
kind of music, they are patient
when exposed to something differ-
ent. Instead of sneering at people’s
individual tastes, is it not better to
realize that diversity does exist and
that listeners are willing to be in-
troduced to new and challenging
sounds?

I have no assurances that this
tack would be effective; yet I still
feel that, down the line, the nega-
tive programming exemplified by
“no rap/hard rock” sloganeering is
not only unproductive, but, in the
long term, will further erode any
influence radio has in the music in-
dustry.

national TV concert was canceled
because cable operators wouldn’t
touch it. Crew’s dwindling concert
dates In tiny, half-filled halis are
picketed by African-Americans,
and Luther Campbell now won't
perform his explicit lyrics. Law en-
forcement and I put 2 Live Crew’s
career back into the toilet where it
began.

Nietzsche wrote: “If you see
something slipping, push it.”” Mor-
als are slipping and the record in-
dustry is pushing obscenity to ac-
celerate the slide. At nearly every
one of the 30 campuses on which I
debated this fall, at least one fe-
male student told me of the role
obscenity played in the life of the
man who raped her. Those who
commercially promote those rapes
are not windmills. Closer to drag-

ons, I should think.

My hero is Winston Churchill be-
cause he took an unpopular stand
against evii. Bob Guccione’s ac-
cent and winsome humor are as de-
lightfully British as my hero’s, but
I remind Bob and others that Chur-
chill counseled schoolboys, after
he had won that war that he alone
had predicted: “Never, never, nev-
er give in.”’ I shan’t.

Jack Thompson
Coral Gables, Fla.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.

71-323-6686 Shibuya-ku, Tokyo 150
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PD Of The Week: Cary Pall, WMMO Orlando, Fla.

Modern Rockers Ponder Ahsence Of Black Acts

@ BY PHYLLIS STARK

NEW YORK—Is modern-rock radio
racist?

That longstanding debate is again
being played out as some label and
radio critics complain about the ab-
sence of rap and black acts on mod-
ern-rock charts. The critics are pit-
ted against programmers who
maintain that those genres do not
fit BBt BB2G84 and that their au-
diences will not accept them.

The racism charge has long dog-
ged album rock, a format not known
for playing current black artists ei-
ther, save an occasional Living Col-
our record. But that debate has less-
ened in intensity in recent years be-
cause the absence of black artists
has become the status quo, and be-
cause format critics are now upset
with the tightness of album radio
overall.

In college and commercial mod-
ern-rock radio, however, there have
been a number of rap and dance
acts actively worked by major la-
bels, usually with a little more suc-
cess at college than commercial out-
lets, but often with negligible re-
sults overall. Among the exceptions
are Living Colour, Arista’s Urban
Dance Squad, and Tommy Boy’s De
La Soul. Other acts, like Warner
Bros.” Ice-T and Columbia’s Public
Enemy, faced more resistance to la-
bel pushes.

Critics charge that “‘alternative”
formats should be more flexible
than mainstream ones. And with
many modern-rock acts being
dance-based, critics also say that
playing, say, the rap on Nine Inch
Nails’ industrial “Down In It” is a
double standard for stations that do
not play black rap.

CONFERENCE CALL

At two conferences last fall, the
CMJ Music Marathon and the Na-
tional Assn. of College Broadcast-
ers convention, racism was cited as
a problem by label and station reps
at several panels. At a CMJ session
on college radio in the '90s, WUSC
Columbia, S.C., MD Will Kahler
said college radio “is in a position to
open people’s eyes, but it doesn’t do
a very good job. There are a lot of
white middle-class people here, and
if you look at the [CMJ] charts,
there is a lot of white, middle-class-
appealing music.”

At another CMJ panel on the fu-
ture of alternative commercial ra-
dio, WFNX Boston jock Duane
Bruce cited a research study done
for the station by parent company
the Boston Phoenix that indicated
that the audience “hates black rap,
but we can play the Beastie Boys.”
This, he says, proves that “racism in
rock still exists.”

Some format observers are
slightly less critical, blaming the ab-
sence of rap and dance not on rac-
ism, per se, but on ‘‘ignorance and
conformity.” “I think racism defi-
nitely does exist,” says KCMU Seat-
tle MD Kathy Fennessy. “[But] it's
not a conscious thing. [ think a lot of
people are really ignorant.”

Chris Harford, director of mar-
keting and promotion at Hannibal/
Carthage Records, says, “Although
there is difficulty in getting the mu-
sic played, it’s not flat-out racism
but more ignorance and a sort of
sameness on the part of [alterna-
tive] radio. [It’s] the white middle-
class garage-punk sound. In col-
lege, sometimes the kids are a little
afraid. They don’t know how to pro-
nounce [the band’s name] or what
country it’s from, or where that
country is. I say, I don’t care how
you pronounce it, just play it.”

Similarly, Alex Miller, national
promotion director/developing art-
ists at Virgin Records, says “we rec-
ognize [racism] as a problem, but
it’s not any more of a problem than
[discrimination against] any other
genre that programmers are closed-
minded about. The same is true of
industrial music. It’s not a blatant
thing that programmers are out to
make [black music] not profitable.

“The crux of the problem is that
programmers are sometimes a little
fearful about playing rap or world
music because they haven’t done it
before and so much of what they do
is determined by the ratings book

and turning a profit. It's easier to
put something on the air that people
have a knowledge of.”

Miller says Virgin and other la-
bels are fighting ‘““the mentality
that white people don’t listen to
R&B radio and black people don’t
listen to anything but Levert.”

NO PROBLEM?
On the other side, one major-mar-
ket modern-rock PD denies outright

‘Our listeners are
not interested; they
don’t think it fits’

that there is a problem. Bruce’s
boss, WFNX PD Max Tolkoff says
modern rock radio has “room for
R.E.M. and Public Enemy, New Or-
der and De La Soul.”

Other format observers say that
the resistance to black music lies
not with PDs but with progressive
radio’s audience. Steve Tipp, Colum-
bia’s VP of alternative music, says
that research frequently spells bad
news for rap at the commercial

modern-rock stations that do call-
out.

“My experience with working the
3rd Bass and Public Enemy records
is that a lot of [stations] don’t want
to play it because their listeners
don’t want to hear rap,” he says. “Is
it wrong? Well, they’re commercial
alternative radio stations and play-
ing a lot of other things that very
few stations are playing. God bless
them.”

Although he does not do callout,
KDGE Dallas PD Larry Nielsen
says ‘“‘the feedback that we get
from our listeners is that they're
not interested in hearing rap music
on this radio station. They just don’t
think it fits.” As for other forms of
black music, Nielsen says “it is true
that there is not a terrific amount of
black music [in this format], but
how many black artists do you hear
on AOR? How many are on coun-
try? Black artists aren’t really mak-
ing the kind of music that fits those
formats.”

XETRA-FM (91X) San Diego PD
Kevin Stapleford, who does do call-
out, says that “there don’t seem to
be a lot of rap records that capture
the imagination of non-rap listen-

ers.” He also notes that the success
of some rap acts on alternative ra-
dio “has a lot to do with exposure.
For example, the Public Enemy
song ‘911 Is A Joke,”” became a hit
for 91X because ‘it was all over
MTV and people got to know it.”

Bruce says getting the alterna-
tive crowd to listen to and appreci-
ate some forms of music is difficult.
“It seems like I’'m up against a wall
sometimes as far as getting black
music played,”” he says. When
Bruce is spinning in clubs, “people
come up and complain during the
rap. [They] roll rap into something
horrible the way crotch-rock video
was five years ago.”

Dave Whitney, GM of Brown Un-
iv’'s commerecial outlet WBRU Provi-
dence, R.I., says that although the
station does considerable R&B
block programming—as do many
college outlets—during the week-
end, “black music doesn’t fit into
the format, which is audience driv-
en.” But Whitney also notes that
there is not much black alternative
product available. “The content of
that format is industry driven,” he
says. “We play what's there.”

(Continued on page 22)

Some Top 40s Taking Early Liking To Import Singles

(Continued from page 1)

No. 60 on Billboard’s Top 40 Radio
Monitor chart. This is quite an
achievement, considering that the
group’s domestic label, MCA, has
been trying to discourage stations
from playing the single before its re-
lease date later this month.

“I’ve Been Thinking,” a poppy, up-
tempo record with more than a pass-
ing resemblance to the Fine Young
Cannibals, peaked at No. 2 in the
U.K. and No. 1 on Music & Media’s
Eurochart in October and began re-
ceiving import airplay at such major-
market outlets as KRBE Houston
and KKLQ (Q106) San Diego about a
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month later. By Thanksgiving, MCA
had sent C&D letters to some of
those stations. Other PDs say the la-
bel verbally asked them to stop play-
ing Londonbeat, although one medi-
um-market PD claims he has not
been asked to drop the record.

At press time, there were approxi-
mately 15 stations still playing the
Londonbeat single, although only
one, KRBE, defies MCA by continu-
ing to report it to the trade charts.
Many of those stations are major-
market outlets, giving “I've Been
Thinking” enough points to debut at
No. 60 on the Top 40 Radio Monitor
chart, which does not depend on sta-

et R e . IR

Strutting With Stuff. AC WMGF (Magic 107.7) Orlando, Fla., news director
Arlene Ross struts with Orlando Magic mascot “Stuff” during Magic Family Fun

Night at the Orlando Arena.

tion reports.

Although it has prompted the most
extreme label reaction, “Thinking” is
not the only import to receive signifi-
cant top 40 airplay in recent months.
Vanilla Ice’s remake of “Satisfac-
tion,” available only on the import
version of his current album, is re-
ceiving top 40 airplay in the wake of
his “Ice Ice Baby” smash. Rod Stew-
art & Tina Turner’s remake of “It
Takes Two” has also received some
import play. Soho’s “Hippychick”
broke out of Houston as an import.
And Pat & Mick’s “Use It Up, Wear It
Out” received exposure in several
major markets and on the nationally
syndicated “Open House Party” be-
fore being picked up by Charisma.

Import airplay has always existed
at top 40 to some extent. Milli Vanil-
li's “Girl You Know It's True” was
played by some top 40s for several
weeks before its release here. So was
Neneh Cherry’s “Buffalo Stance.”
The difference now is that multiple
records are breaking simultaneously
in this manner.

That change parallels the rise of
imports at the dance clubs (Billboard,
Nov. 17). “Hippychick,” “I've Been
Thinking,” and “Use It Up” all re-
ceived widespread exposure at clubs
here first. WDJX Louisville, Ky., PD
Chris Shebel and WAPW Atlanta MD
Lee Chesnut, both of whom were ear-
ly on the Pat & Mick single, say club
play in their markets brought “Use It
Up” to their attention.

The import boom also reflects PDs’
concern about a product shortage, es-
pecially during the holiday lull.
“We're at the mercy of what the la-
bels release, so whenever we can find
something to augment what we’ve
got, we're going to jump at it,” says

KRBE PD Steve Wyrostok. “More
people are recognizing that it's not
taboo to play things other than what
the record companies [are working].”

KKLQ PD Kevin Weatherly says
Londonbeat “fills a void right now
for up-tempo pop/dance music. The
fact that we have itand you can’t buy
it is a reason for people to listen to
us.” And, in a statement that sounds
remarkably similar to those made
about 1988-89’s revival boom, he cites
“all the music directors who are net-
working. There’s a certain amount of
pride involved with music people who
are out there looking for the next hit
record.”

THE TIMING GAME

Not all import radio hits have an
easy time once they are released
here. Candy Flip’s “Strawberry
Fields Forever,” a hit at many of the
stations that broke “Hippychick,”
had the same problems on radio that
it had in the clubs after Atlantic
picked it up. And while it went top 10
at some stations that picked it up as
an import, “Use It Up” has faced ra-
dio resistance since its U.S. release. [t
was unbulleted last week at No. 83 on
the Hot 100,

As Charisma VP of promotion Bob
Catania puts it, “This was the buzz
record of all buzz records. People
were calling here begging and plead-
ing with us to Federal Express it to
them. I thought I could sit back and
watch it fly . . . but once the mystique
of the record was over with, it be-
came a struggle.”

But Catania says he never consid-
ered asking stations to back off their
import play of “Use It Up.” Import
play was only a problem, he says, in

(Continued on page 15)
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FGG Says Yes. WRGN Protests;
Gox Takes AG; Houston Gets Jazz

oF ALL THE MARKETS that have
seen ‘“marriage of convenience” si-
mulcasts between non-co-owned sta-
tions, West Plains/Willow Springs,
Mo., may not seem particularly pivot-
al. But the FCC has given its official
blessing to an arrangement involving
four of the market’s six stations. As
soon as the equipment is in place,
country KUKU-FM will replace its
own format with the country format
of rival KWPM and become KGAR.
KWPM’s FM, KSPQ, will remain
block programmed. KUKU-AM will
go country oldies. KWPM/KSPQ PD
Fred Clift will oversee both stations.

In a ruling issued before the holi-
day break, the FCC “found that the
commission’s rules would not prohib-
it” KWPM from “entering into a ‘net-
work affiliation’ agreement whereby
KWPM, Inc., will provide KUKU-FM
with between 12 and 24 hours of
KWPM’s programming per day.”

That would seem like another pret-
ty clear endorsement of the current
slew of simulcasting arrangements—
some of which have been cleared with
the FCC and some of which have not.
But WRCN Riverhead, N.Y,, is still
filing a formal request with the FCC
that the commission investigate the
simuleast agreement between its ri-
val, WWHB Hampton Bays, N.Y.,
and WNEW-FM New York.

Among WRCN’s claims: That the
arrangement allows WNEW-FM
owner Group W to circumvent the
group-ownership limit of 12 stations,
thus rendering the multiple-owner-
ship limit “meaningless’”; and that
under its Dec. 4 tightening of transla-
tor rules that WNEW-FM would not
be allowed to have a translator out-
side its primary service area.

In other FCC news, the Chicago
Sun-Times reports that the commis-
sion has closed its investigation of a
1989 incident at country WUSN in
which station employees were used in
pre-arranged contest bits.

PROGRAMMING: COX STAYS AC

After much speculation, Cox has
announced that its recently acquired
soft AC KKWM Dallas will remain
soft AC. But by the time you read
this, it will have switched calls to
KLRX (Lite 97.9) and will be market-
ing itself as a new station. A search
for a PD is still under way. GM
Gregg Lindahl says that in three re-
search projects Cox conducted “it
was clear that people still wanted a
station like this. They just didn’t
know one existed.” Elsewhere in
town, Jim Stanton is out as GM of
urban KJMZ (100.3 Jamz). Former
PD Elroy Smith, who had stayed on
for several weeks, is officially gone;
Tom Casey is now acting PD.

U.S. Radio’s Houston outlets
KJOJ and KGLF have ended their
religious simulcast. KJOJ has picked
up the KJOJ calls and remains reli-
gious. KGLF, meanwhile, is now
“Smooth Jazz” KJZS under OM
Mike Ryan (Billboard, Aug. 25) and
VP/GM Don Peterson from WSTF
Orlando, Fla. Staffers thus far in-
clude morning man Trevor Lay from
Satellite Music Network, Sandy Ed-
wards from WHFS Washington,
D.C., in middays, and Thomas Hen-
derson from crosstown KTSU in

nights. Ryan will do afternoons for
now; other staffers will be added lat-
er. Meanwhile, WSTF’s PD also
heads for a top 10 market this week.
Barry James is the new PD of AC
WAXY Miami, replacing Bruce Bu-
chanan. WSTF’s new GM is Chris
Ackerman from WSHH Pittsburgh
... Jon Robbins is out as PD of al-
bum KGON Portland, Ore. . ..
WXTR Washington, D.C., GSM Pam
Somers is the new station manager
at WWIN Baltimore.

At press time, the sale of WYHY
(Y107) Nashville and WMJI Cleve-
land to Legacy was set to close either
last Friday or this Monday (7). When

by Sean Ross with
Craig Rosen & Phyllis Stark

it does, consultant and former
WMMS/WNCX Cleveland PD John
Gorman will indeed be OM/PD, re-
placing Joel Lind (Billboard, Dec.
22). And J.R. Nelson will be Legacy’s
group production director, based at
WMJL

Elsewhere on the North Coast,
Keith Clark is the new PD of top 40/
dance WIMO-FM (Jammin’ 92), re-
placing Steve Harris. Clark was PD
of urban WHIJX (Hot 101.5) Jackson-
ville, Fla. And after weeks of rumors,
soft AC WQAL has completed its
switch to a brighter AC format, re-
taining its call letters but becoming
Q104 under PD Dave Erven.

After 20 years as either top 40 or
album rock or both, WLRS Louis-
ville, Ky., dropped its album format
on New Year’s Day to become bright
AC Mix 102. New call letters are be-
ing applied for. Peter Smith remains
PD. WLRS'’ jocks stay on board, but
the station is running jockless.

N/T KXOK St. Louis will switch to
gold-based urban/AC in the next few
weeks. No PD has been named to re-
place OM Jeff Long, who is leaving
to enroll in a seminary. Co-owned top
40 KHTK (Hot 97) taps Chuck Nasty,
last with KBEQ Kansas City, Mo,
for mornings.

At album WNOR Norfolk, Va.,
Bryan Jeffries has resigned as PD.
No replacement has been named.
Elsewhere in Tidewater, oldies
WPEX Norfolk, Va., is now pro-
gramming ‘“classic country.” Frank
Turner remains PD. And top 40
WNVZ (Z104) is now leaning more
dance; PD Chris Bailey compares the
station with WBBM-FM Chicago or
WLOL Minneapolis. Comedian
Ralph The Mouth, who has been do-
ing bits for Z104 for several years, is
now officially part of the morning
show. And at AC WJQI, morning
man Tom Graye and p.m. driver Alex
O’Neal switch shifts.

At N/T WMAQ Chicago, ND Jim
Frank is upped to executive editor—
that station’s equivalent of PD—re-

placing Scott Herman, now with
KYW-TV Philadelphia. Frank, who
has been with the station since its
switch to all-news in March 1988, will
continue as ND ... Keith Conners,
currently the morning producer at
AC WSB-FM Atlanta, is the new
PD/morning man at country WSUN
Tampa, Fla., replacing Stonewall
Jackson, who goes to country KSON
San Diego for mornings.

Amid rumors that further changes
are coming, WZAZ-FM Jacksonville,
Fla., has dropped its mainstream ur-
ban format and is now simulcasting
WZAZ-AM’s urban/AC format.
Gone are staffers Downtown Hank
Brown (middays), Coco B. Nuts (p.m.
drive), Will Power (nights), and
Champagne (overnights). GM/morn-
ing man Mark Picus, aka Jack
“Have Mercy” Bellboy, now does
mornings on the combined stations as
Nat Jackson goes to afternoons.
Gareth Schappert, aka Hollywood
Swingin’, is now PD for the stations.

Former WYCB Washington, D.C.,
GSM Gene Harley—most recently
with Avis in a corporate sales post—
takes the new station-manager post
at crosstown business news outlet
WPGC-AM ... Former N/T KSDO
San Diego night host John Crist is
the new OM at similarly formatted
WERC Birmingham, Ala. ... Album
KWIC Beaumont, Texas, is making
preparations to go on the same stick
as rivals KHYS and KYKR, which
will also give it a signal into Houston.

Jay Albright, whose consultancy
arrangement with Burkhart/Doug-
las & Associates ended quietly sever-
al months ago, is now a GM/broad-
cast consultant with Seattle-based
Broadcast Programming Inc. Al-
bright had already consulted several
of the program supplier’s syndicated
country formats. Also, former
KOMO Seattle PD Mike Bettelli
joins as digital systems manager.

Charlotte/Winston-Salem, N.C.-
area ‘‘beach music” outlet WRDX
(X106) is adjusting its format slight-
ly, adding some more "70s/’80s AC
material to its R&B/oldies mix and
becoming “Beach 106.” In addition,
weekender and local beach musie
godfather John Hook is now work-
ing afternoons at the station. OM
Phil Kehr goes on the air for mid-
days. PM. driver Mike Wayne goes
to nights. Curtis Carpenter moves
middays to overnights. Lana and J.P.
are out.

Urban WEBB Baltimore has
dropped its rap product and is now
leaning more adult. PM. driver Bill
Weaver and night jock Chris “Hit
Man” Thomas have switched shifts
... Simulcast AC WPNT-AM Chica-
go is off the air following the expira-
tion of its transmitter site lease.

Mobile, Ala., gets another country
FM this week as WKKY, formerly an
urban station serving Pascagoula,
Miss., becomes “Bay Country 104.9”
WZBA. Bill Milam returns to the
market as GM. Paul Schultz, former-
ly with KNIX Phoenix, is the new
PD. Moon Mullins of Pollack-Mul-
lins Nashville will consult.

By the time you read this, soft AC
WCEZ Columbia, S.C., will be spec-
trum AC Star 93.5. Jim & Joanne
Crosson will do mornings. Doug Kel-

VP/GM of TK’s KLUV Dallas.

ROB HASSON is promoted to VP/director of sales for TK Communica-
tions, assuming duties from company president Bob Reich. He remains

JERRY GERSON is out as GM of Shamrock’s WGRX Baltimore. Dwight
Dingle, GM of sister AM WTTR is now handling those duties.

CHARLES SMITHGALL, manager of WCNN Atlanta, is again GM of co-
owned WALR, replacing Tamiko Jones.

GARY STARR is now managing WFAS-AM-FM White Plains, N.Y,, in ad-
vance of his acquisition of the stations from CRB Broadcasting. He re-
places Rich White. At Starr's WRCN Long Island, N.Y., David Fein-
blatt has been upped from station manager to GM

ly from crosstown WOMG does mid-
days. Lynn Scott from WPCV Lake-
land, Fla., joins for afternoons. Ben
Scott, p.m. talk host on co-owned
WVOC, will do nights as Ben Casey.
Steve Varholy from WERZ Exeter,
N.H., does overnights.

Fresno, Calif., had another Christ-
mas-week surprise Dec. 28 when
Spanish-language KOQO-FM be-
came top 40/dance KQPW (Power
102) under consultants Don Kelly &
Bob Perry. Ed Prince, from cross-
town churban KBOS (B95), is presi-
dent/GM, replacing Ed Distell. B95
PD Jeff Davis has also jumped over,
as has station manager/GSM Ron
Flores, morning man Rick McNeil,
and weekender Victor Vargas.
KOQO-AM will remain Spanish. Back
at B95, NSM Duane Murray is now
GM.

Longtime top 40 WTHZ (Z103) Tal-
lahassee, Fla., should be adult top 40
as WUMX (Mix 103.1) by the time
you read this. Kevin Gossett remains
PD/morning man. MD/night man
Jimmy Jam is now MD/nights at top
40 WHXT (Hot 99.9) Allentown, Pa.,
replacing Eric Stryker. Gossett be-
comes MD. Morning news anchor
Courtney Collins moves to nights as
Laura Monroe. Weekender Gene
Square moves to overnights.

After five years as a top 40, WGGZ
(Z98) Baton Rouge, La., is now Oldies
98.1 under consultant E. Alvin Davis.
PD J.J. Stone and his staff will re-
main, as do the call letters . . . Unistar
AC outlet KWKS Wichita, Kan.,
went to Satellite Music Network’s
Pure Gold format over Christmas.

Tim Roberts is the new PD at
country KHAK Cedar Rapids, lowa,
replacing Tim Closson—now with
WUBE Cincinnati. Roberts was
APD/p.m. driver at country WTDR
Charlotte, N.C. ... Oldies WAYY
Eau Claire, Wis., will go N/T Monday
(7). Jim Ross is OM/afternoons.

After 15 months off the air,
WNUE Fort Walton Beach, Fla,, is
back on the air as N/T. PD Larry
White and ND Don Mooring join
from those duties at country rival
WMMK (K92). Deborah Watson
from WCOA Pensacola, Fla., is doing
mornings; first-jobber Deana Lang-
ley is in afternoons.

PEOPLE: NEW ZOU REVIEW

At top 40 WZOU Boston, Ron En-
gelman and Bill Rossi are out of the
station’s Morning Zoo. That show will
now be anchored by J.R., who joined
several weeks ago from KROY Sac-
ramento, Calif., and Trudy Z, who
was previously his partner there. Al-
though nothing had been signed at

press time, another former WZOU
morning man, Scott Mackenzie, who
exited several weeks ago, was ex-
pected to show up in mornings at top
40 WOMX (Mix 105.1) Orlando, Fla.

At top 40 WFLZ (Power Pig 93)
Tampa, Fla., Tim & Tom make their
long-anticipated move from nights to
p.m. drive. Their night shift is now
being handled by Hawk Harrison,
previously the night rocker at
WYHY (Y107) Nashville. APD B.J.
Harris goes back to his midday shift.
Weekender Gator McClusky is now
doing late nights.

This sets off an equal and opposite
list of changes in Nashville. Harri-
son’s brother, Tony “Gator” Harri-
son, from WSMT Sparta, Tenn., is
the new night jock. John “Rock &
Roll” Smelley goes from overnights
to late nights. Part-timer Spyder
Barker is now handling overnights.
Marty Shannon exits.

WYST Baltimore midday host Jen-
nifer Steele is the new morning per-
son at WIZE (Jazzy 100) Washing-
ton, D.C., as PD Beej Johnson comes
off the air. Also, Keith Antone from
WBBY Columbus, Ohio, is the new
morning man at “Jazz 100" KATZ-
FM St. Louis ... Dan Hanson is out
of mornings at WQFM Milwaukee.

Cliff Smith is the new MD/p.m.
driver at adult alternative WCDJ
Boston. Smith, who remains host of
the nationally syndicated program
“Jazz Spectrum,” was PD at WNND
Raleigh, N.C. Also, WCDJ night jock
Anne Williams is out.

Former WNYP Ithaca, N.Y., PD
Curt Monday is now production di-
rector/nights at oldies WKLX Roch-
ester, N.Y. Paul Jason goes to late
nights; Jim Edwards exits . . . Margo
Johnson of WDOK Cleveland takes
middays at AC WLIT Chicago, re-
placing Steve Schy. Also out is night
jock/production ace George Briggs
(312-201-0919.)

Former WLUM (Hot 102) Milwau-
kee morning man Arnie Wheeler is
now officially the overnighter at
crosstown AC WMYX ... PM. driv-
er Hollywood Heffelfinger is upped
to the new APD slot at top 40 WNNK
Harrisburg, Pa. Midday jock Scott
Shaw is named MD, replacing Ed
August ... Former KKZR Houston
OM Fred Klokonos is looking for an
APD or MD job in top 40 or album
rock; call 713-783-6981.

At top 40 WQID Biloxi, Miss., Kev-
in “Crash” Davis joins from KCIZ
Fayetteville, Ark., as MD/nights, re-
placing Rick Lovett. Also, Shae Mat-
thews, who had been handling many
assistant PD/MD duties in the inter-
im, is named programming assistant.
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FALL "90 ARBITRONS

ten permission of Arbitron.

12-plus overall average quarter hour shares. (#) indicates Arbitron market rank. Copy-
right 1991, Arbitron Ratings Co. May not be quoted or reproduced without the prior writ-

W Sp Su Fa W Sp Su Fa
Cali Format 'S0 '90 '30 '90  Cali Format 90 '90 90 '90
NEW YORK—( 1) WINK oldies 3130 34 31
WRKS urban 51 55 56  WIMX AC 35 32 26 29
WLTW AC o6 5 51 WX AC 30 35 32 28
WCBS-FM oldies 51 46 51 50  WXRT album 25 33 27 28
WPAT-FM casy 40 40 36 48 WMAQ N 22 22 24 27
WHTZ top 40 47 46 48 47  WPNT-AMFM  AC 42 34 26 27
WINS N/T 48 43 44 44  WLUP N/T 32 29 21 26
WOQHT top 40/dance 40 40 42 41  WNUA adult alt 27 26 32 23
WBLS urban 40 38 37 40 WIS N/T 20 20 23 22
WOR N/T 40 39 40 39 W2 top 40 25 28 26 21
WCBS N/T 3436 36 36 WP AC 17 16 18 18
WNSR AC 0 37 37 35 woo Spanish 25 19 15 14
WXRK cls rock 32 34 33 35 wvoN N/T 14 9 7 13
wasC N/T 23 26 26 34 WNIB classical 12 13 19 12
- album 4 39 41 3
WEAN N/T 24 33 31 27 m’fﬁﬁ?ﬁu -SUFFOLK, N.Y.—(13)
WYNY country 28 24 25 27 4 SIS IS, I
WPL top 40 76 36 33 22 WCBSFM ades 43 41 45 50
WQCD aduit alt 18 23 21 20 WHIZ lopr40 oy SR
WNEW adult std 17 24 19 18 WBAB-FM album ) e
WADO Spanish 13 17 19 16 WU op.80 o) pad, 4
WSKQ-FM Spanish 26 21 22 1§ WXRK Clsliock 30 37 37 A3
WUR N 85 9 TR 1L WNEWFM album 28 32 36 40
WQXR-AMFM  classical 20 13 13 15 WOR N a5 36 By 137
WSKQ Spanish 11 13 17 15 WABC N o) 29 478, B3
WNCN classical 15 16 13 14 WCBS Al 8} 28 gk B3
WALK-AM-FM  AC 111 12 Wil country S par HO L
WKDM Spanish g g LU 00 asa? fo% 40/dance ;} %3 gg 3:
LOS ANGELES—(Z) WEAN N/T 30 39 35 33
KOST 62 66 55 WK AC 36 33 26 30
KISAMIM  top &0 &1 53 50 1 wWiw AC 25 28 26 29
KLOS album 38 41 41 46 WGSM adult std 25 19 14 26
KPWR top 40/dance 56 50 43 45  WINS N/T 26 21 26 24
KABC N/T 44 43 43 43 WPATFM casy 27 22 22 23
KBIG AC 36 30 35 38 WHL adult std 38 26 39 22
KLVE Spanish 30 31 28 31 WeU top 40 25 23 22 21
KKBT urban 13 31 30 35  WORE modern 18 17 20 19
KWKW Spanish 33 32 36 33 WCIO AC 27 30 26 18
KNX N/T 30 28 26 32 WQCD adult alt 15 1s 13 18
KROQ modern 32 31 34 32 WRKS urban 12 28 24 18
KTWV adult alt 30 31 30 30 WEIN AC 19 14 14 14
KXEZ AC 29 34 29 30  WBLS urban 8 21 10 13
KFWB N/T 3333 31 29 WNEW adult std 16 12 9 10
e adult s 330 25 28 WORAMAM  cassicl 8 12 14 10
op 40/roc 36 33 35 2
XKHJ Spanish 1 8 17 25 SAN DIEGO— Sl 52
KILA country 20 27 16 25  KKLQ-AMEW - top 40 e e
KTNQ Spanich 51 5% 23 33 KSON-AMFM  country 67 15 65 15
KLSX cls rock 23 26 23 22 KSbO T 60 57 54 66
KEl T o1 15 ke album 61 71 49 60
KRTH oldies 28 19 24 19 MO ac Pl g 3 80
KALI Spanish & 11 10 17 XETRAFM modern 43 48 51 57
K0D) oldies 17 20 23 17 KEME-FM A s s 5 (L8
KKGO classical 14 13 14 13 XM e 167 56 40
KACE urban 12 83 12 12 KW ac 20| 37 30 28
KIFM adult alt 42 40 35 36
KSKQ Spanish 11 10 12 12
KeF) L s 9 7 1o Kpop adult std 48 34 37 34
KCBQ-FM oldies 26 36 36 31
CHICAGO g3) KGMG-FM album 13 21 19 31
WEN 3780 82 93 XHTZ top 40/dance 8 19 29 il
WGCI-FM o 72 11 19 12 KESD classical 43 30 36 29
WBBM.FM top 40 £4 44 52 62 KSDOFM cls rock 20 75 26 27
WAz urban 53 52 44 45  KKYY AC 42 30 22 17
WBBM N/T 45 46 41 44  KCBQ oldies 12 14 15 15
WLUP-FM album £0 45 43 42  XETRA N/T 12 10 9 15
WCKG cls rock 38 44 48 41 KNX N/T 15 14 14 14
WUSN country 35 34 28 40 XLIN Spanish 1112 17 14
wiiD adult std 27 27 31 31 KKOS AC 5 6 7 12
wuT AC 27 29 26 32 KAl N/T 5 9 10 Il

W Sp Su Fa W Sp Su Fa
Cali Format '90 '90 '90 '90  Call Format '90 '90 '90 '90
ORANGE COUNTY, CALIF—(197) WABC N — 24 — 23
aftbum 54 WNEW adult std — 12 — 18
KIIS AM-FM top 40 — 59 — WMMR album — 25 — 16
KOST AC — 70 — 5.7 WNSR AC — 25 — 16
KQLZ top 40/rock — 53 — 49 WOBM country — 10 — 15
KBIG AC 40 — 45 WOQHT top 40/dance — 20 — 15
KABC N — 34 — 44 WIPGFM AC — 13 — 10
KNX N/T — 30 — 39  WQCD adult alt — 10 — 10
KROQ modern — &4 — 33  WROR adult std — 10 — 18
KTWV adult alt — 40 — 3.9 WRKS urban — 10 — 18
KMPC aduit std — 46 — 34
KLSX cls rock — 2 — 30 SAN DIEGO NORTH— 6(757)
KPWR top 40/dance  — 30 — 28  KIMEFM oy 1 Lk
KFI T = e = 2 QY AC 56 44 59 713
NAEL e T 4 T 36 KKLQAMFM  topd0 65 47 65 63
X0 oidies T 4 T 55 KGMGFM album 40 58 45 61
KILA country _ 34 — 25 XETRA-FM modern 51 37 50 44
KRTH oidies T 32 T 95 KKOS A 24 21 21 40
KFWB N/T — 27— 20 KSON-AM-FM country 31 28 49 34
KKGO classical — 17 — 20 KFSD classical 49 34 54 33
KKBT urban — 13— 19 KX A oy 25 33 B
KLVE Spanish — 17 — 17 - . . .
XTNQ Shanish T g4 _ 15 KB album 42 45 18 31
KNAG S — 5 213 K adult alt 29 44 29 30
KYMS religious — 7 — 13 ﬁ',’f :/T 28 22 23 28
KEZY top 40 — 3 — 12 /T 26 2l 23 23
KWiZ Spanish 11 — 11 KOWF country 13 19 27 22
KIKF oty — % T 1o KcBQFW oldies 19 39 22 21
KKHJ Spanish — % — 10 KSDO-FM cls rock 10 21 9 21
KKLA religious — 13 — 10 &?PA Nﬂl }% 1'; %; gg
RWIZ:EM = 1 = 10 ymp Lo 11 10 9 20
RIVERSIDE, CALIF 5322 KKYY AC 47 26 22 18
KFRG country 29 80 62 76  KPOP adult std 22 21 13 17
KGGI top 40/dance 86 8.2 88 715  XHTZ top 40/dance 9 19 15
KDUO easy 93 58 81 70 KPRZ religious 12 6 6 13
KOST AC 43 49 54 60  KGMG easy 32 33 37 12
KFI N/T 31 50 43 53  KCEO N/T 9 13 10 Ll
KLOS album 56 51 63 47  KLOS album 19 11 22 11
KQLZ top 40/rock 63 34 35 4.3 XETRA 9 12 16 10
KIIS-AM-FM top 40 45 30 32 4
KRTH oldies 31 25 29 38 BR“)GEPORT CONN-_(94)
KCAL-FM album 33 35 34 35 WIECIC AC }g? = }g:
KCKC country 25 14 20 26 = ="
KNX N/T 29 26 171 24 WKl top 40 — 98 — 96
KODJ oldies 25 20 22 22 WEBE Alc =28 = B
KROQ modern L1 21 25 18 JAR g‘%"‘ = 2 N
KCAL Spanish 16 15 19 17 WA JACE H =5
KLVE Spanish 9 18 23 17 @ DO = 4 = 6
KBIG AC 17 18 25 16 QHT top 40/dance — 16 — 28
KMPC adult std 9 12 12 16 Wees NT = §§ - ﬂ
KTWV adult alt 24 28 24 13 WRKS a’ba“ i
KABC N/T 9 15 9 12 MWABC Al = Bt =t
KPWR top 40/dance 13 16 8 12 country - 1-8 — e
KRSO adult std 13 8 14 12 wggc'"“ a'd'es = 8= }-5
KDIF Spanish 13 8 12 11 /T — 18 — 1
KKBT urban 5 25 13 11 WGSM adult std — 16 — 13
KXEZ AC 3 04 4 11 %DS AC = ’-g = 1-3
KBON oldies 19 12 11 10 g album — 13 — 1
KOLA oldies 10 8 8 10 BAKERSFIELD, CALIF.—(95)
KILA country 10 14 7 10 xuZZ-FM country — 129 144
MONMOUTH-OCEAN, N.J. —(445) KKXX-FM top 40 — 136 — 138
KGFM easy — 80 — 64
WNEW-FM album — 19 - 53 oM Sl 80 o
WXRK cls rock — 53 — 87 N = = %
WOBM-FM AC — 40 — sg KRN Mg = {4 — &
WADB easy _ 56 — 58 KWAC Spanish — 51 — 56
WPATIFN R T 3% T 3 KERN-FM oldies — 34 — 52
WKXW oldies — 21 — ap KCWR country — 67 — 46
WZW ac Z 4§43 T 37 Keee album — 51 — 34
WHTZ top 40 — 371 — 35 K X = Jref = N30
WILK-FM AC — |32, — ‘| KRAR album - 7 — 30
WFAN N/T —_ 29 _ 33 KGEO oldies — 21 — 28
WOR N/T _ 2'7 o 3'3 Kiwi classical — 16 — 21
WCBS N _ 28 _ 32 KHIS-FM religious — 11 — 16
WhL op 40 T 50 3T KMYX-AMEM  AC — 19 — 16
WCBS-FM oldies —_ 31— 29 KBOS top 40/dance — 21 — 13
WIRZ top 40 — 33 — 29 KRV AC LU
WYNY country — 36 — 29
wUw AC — 22 — 28

RADIO RUNNING WITH IMPORT SINGLES

(Continued from page 13)

that the record’s club base had come
and gone by the time Charisma ap-
proached radio. And by then, so
many stations had done their own ed-
its that it was hard to know which
mix to release.

Besides, Catania says, “If [WXKS-
FM Boston MD] Jerry McKenna tells
me he’s playing my record nine times
a day, I'm not going to tell him he’s
screwing up my game plan ... You
run a real risk in trying to prevent
[radio from] playing anything, espe-
cially from an unknown artist.”

Yet that is what MCA chose to do.
MCA senior VP of promotion and
product development Steve Meyer
contends that “to rush-release a rec-
ord in time to satisfy everybody at
this time of year would be next to im-
possible. We couldn’t get placement
at retail because of the advertising
and merchandising that’s already in
place for other records.

“It wouldn’t do any good to put a
record on the radio and have no stock
available. People would go in looking
for the record and might never come
back, or they might not come back
until January anyway. It's a brand
new group and when we do want to
launch them, we want to be totally
thorough.”

RADIO CAUGHT BY SURPRISE

MCA'’s action on Londonbeat baf-
fled many PDs, especially since other
labels had previously been supportive
of import airplay on nonsuperstar
acts. “Atco knew all along what we
were doing with Soho,”” says
WAPW'’s Chesnut. “They seemed to
be happy that somebody was creat-
ing a buzz. When they did come with
the record, they had something to
promote. The same goes for Charis-
ma on the Pat & Mick single.”

Weatherly says that when KIIS
Los Angeles played “Girl You Know
It's True” as an import, “the only
thing Arista asked was that we not
burn the record out. They didn't ask
us not to play it, but they did ask us
not to rotate it 10 times a day and get
too far ahead of the game plan.
Neneh Cherry was the same thing.
Virgin and Arista viewed it as an op-
portunity to create excitement and
develop a story to go to radio with.”

Initially, many of the PDs contact-
ed for this story complied with
MCA’s request. Since then, however,
most have put “Thinking About You”
back on the air. KRBE's Wyrostok
claims that the song’s publishing is
covered by a reciprocal U.S./UK. ar-
rangement, thus giving him the right

to play it. He also says that since the
initial letter from MCA’s lawyers ar-
rived, there has been no subsequent
action despite the fact that the song
stayed on his playlist. “They’ve tried
to stop us but they don’t have a leg to

'stand on,” he contends.

Meyer says he “is not abreast” of
whether his legal-affairs department
has followed up on the initial C&D
letters. He says the department has
told him “that all the stations have
acquiesced, so right now I don’t have
a problem.” MCA'’s legal department
will not answer questions about Lon-
donbeat.

One major-market PD says he nev-
er received a C&D letter but did re-
ceive a call from an MCA executive
asking him to pull the record. “We
took it off for three days, then decid-
ed that it was too good not to play.
We figured if we got a C&D, we'd
deal with it.” He did, however, stop
reporting Londonbeat, which, he
says, may be what MCA really want-
ed—to keep adds on the song from
trickling in, so that it could have a
bigger first week when the record is
officially released.

One medium-market Southern PD
who continues to play the record says
there has been no attempt “that I'm

aware of” to pull him off the record.
“In a market like this, we may be too
small for them to bother with,” he
says,

BURNING FOR YOU

PDs uniformly dismiss MCA’s sug-
gestion that early airplay hurts the
company’s game plan. ‘“We played
‘Hippychick’ for two full months be-
fore there was product and there was
no problem at all,” says Chesnut.
“The first week it hit the stores, the
sales exploded.”

WDJX’s Shebel says that playing
“Use It Up” as an import didn’t cause
any friction between him and his local
retailers. “Louisville has only one
store that really handles dance. We'd
get calls asking about the record and
we'd tell them where they could get
it.”

KKLQ's Weatherly says that “it
would be realistic to assume that we
would burn out the Londonbeat be-
fore the rest of the country. But by
the time it’s available to the consum-
er, there will be a frenzy built up be-
cause the record will be closer to its
peak. It’s unrealistic to think a non-
novelty record will burn out in four
weeks.”
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YesterHits,

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Starting Over, John Lennon, GEFFEN

. Love On The Rocks, Neil Diamond,
CAPITOL

. Guiity, Barbra Streisand & Barry
Gibb, coLumsia

. The Tide Is High, Blondie, cHrRYsALIS

. Hunﬁg Heart, Bruce Springsteen,
coLuRiElA

. Every Woman In The Worid, Air
Supply, ARISTA

. Passion, Rod Stewart, warRNER BROS.

. Tell It Like It Is, Heart, eric

. Lady, Kenny Rogers, LIBERTY

. More Than | Can Say, Leo Sayer,
WARNER BROS
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POP SINGLES—20 Years Ago

. My Sweet Lord/ Isn't It A Pity,
George Harrison, appLE

. Knock Three Times, Dawn, BeLL

. One Less Beil To Answer, fFifth
Dimension, BEWL

. Black Magic Woman, Santana,
COLUMBIA

. | Think | Love You, Partridge
Family, BELL

. The Tears Of A Clown, Smokey
Robinson & the Miracles, TamLa

. Does Anybody Really Know What
Time It Is?, Chicago, coLumBia

. Stoned Love, Supremes, MOTOWN

. Lonely Days, Bee Gees, atco

. Stone, QyEm’.! Barbra Streisand,
COLUMBIA
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TOP ALBUMS—10 Years Ago

. Double Fantasy, John Lennon/
Yoko Ono, GEFFEN

. Guilty, Barbra Streisand, coLumsia

1 H?ﬂ?f' Than July, Stevie Wonder,

—

. Crimes Of Passion, Pat Benatar,
CHRYSALIS

. Back In Black, AC/DC, aTLANTIC
. Eagles Live, Eagles, asvium

. Greatest Hits, Kenny Rogers,
UBERTY

. Zenyatta Mondatta, Police, aa&m

. The Jazz Singer, Neil Diamond,
CAPITO!

| Gaucho, Steely Dan, mca

TOP ALBUMS—20 Years Ago

. All Things Must Pass, George
Harrison, appLE

. Abraxas, Santana, coLumsia

. Stephen Stills, arLantic

. The Partridge Family Album, seLL

. Greatest Hits, Sly & the Family
Stone, Epic

. Jesus Christ Superstar, Various
Artists, bEcca

. Pendulum, Creedence Clearwater
Revival, FanTasy

. Live Album, Grand Funk Railroad,
CAPITOL

. John Lennon/Plastic Ono Band,
APPLE

. Led Zeppelin ll], aTLANTIC
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COUNTRY SINGLES—10 Years Ago

1. 1 Think I'll Just Stay Here And
Drink, Merle Haggard, mca

. | Love A Rainy Night, Eddie
Rabbitt, ELEXKTRA

. A Bridge That Just Won't Burn,
Conway Twitty, mca

. Down To My Last Broken Heart,
Janie Frickie, coLumsia

. 9to 5, Dolly Parton, rca

. Giving Up Easy, Leon Everette, rca

. One In A Million, Johnny Lee,
ASYLUM

o E&autiful You, The Oak Ridge Boys,

W 0 NG s Ww N

N 3gxnebody's Knockin', Terri Gibbs,
. | Feel Like Loving You Again, T.G.
Sheppard, WARNER/CURB

SOUL SINGLES—10 Years Ago

. &e{lebration, Kool & the Gang, oe-
|
. Eipfcartbreak Hotel, The Jacksons,
. United Together, Aretha Franklin,
ARISTA

. Keep It Hot, Cameo, CHOCOLATE CITY
. Fantastic Voyage, Lakeside, sotar
. Love T.K.0., Teddy Pendergrass,

. Remote Control, Reddings, BeLiEVE
IN'A DREAM

o % g Of Defeet, Parliament,
CABABLANCA

. When We Get Married, Larry
Graham, wARNER BROS.

. You, Earth, Wind & Fire, arc/
COLUMBIA

© W 0O N oousL, W N =

BILLBOARD JANUARY 12, 1991

wwWwW americanradiohistorv com

15



www.americanradiohistory.com

Billboard.

FOR WEEK ENDING JANUARY 12, 1991

Album Rock Tracks.

- 3 Compited from national album rock
x D radlo airplay reports.
of |75 | g |52 | Tme ARTIST
Tw | Luw x5 | WT
(=3 g N =20 LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 &«
1 1 1 | 12 | MYHEAD'S IN MISSISSIPPI ZZTOP
WARNER BROSLP CUT 6 weeks at No. 1
(D] 2 | 3 | 12 | IF YOU NEEDED SOMEBODY BAD COMPANY
ATCO 4-98914
3 | 3 4 | 12 | TELEPHONE SONG VAUGHAN BROTHERS
EPICLP CUT
D 5 | 8 flam A, e IERE
5 | 4 2 | 15 | HARDTO HANDLE THE BLACK CROWES
DEF AMERICAN 4-19668/GEFFEN
XS
6 16 | 7 | m | DESARPERR. IN
DC
7| 8 | 5 | 10 | MONEYIOLKS AC/
3 7 | g | g | SHELTERME CINDERELLA
MERCURY 878 700-4
@ 9 12 10 !V.II;GSAFL(%XEELP CUT/ATLANTIC KING SX
11 | 16 | 6 | RUNAWAY DAMN YANKEES
WARNER BROS LP CUT
i [0 [ [ [ TEASEME PLERSE ME SCORPIONS
2| 13 | 14 | 8 | RIGHTEOUS ERIC JOHNSON
CAFilTOL LPCUT
3| 14 | 15 | 10 | JUSTTHEWAYITIS, BABY THE REMBRANDTS
ATCOLP CUT
# | 12|10 | 9 | YOUREAMAZING ROBERT PALMER
15 | 15 | 9 | 11 | ONEANDONLYMAN STEVE WINWOOD
6 {16 ) 17 | 9 | FULLCIRCLE THE JEFF HEALEY BAND
7 |17 |13|u | FORYOU THE OUTFIELD
18 | 18 | 7 | REALREAL GONE VAN MORRISON
MERCURY 879 202-4
9 | 19 | 7 | 'SAWRED WARRANT
COLUMBIA 38-73597
20 | 3| 4 | SWEILWE oo 22T0P
21 21 % 6 LET ME LOVE YOU TOO TOMMY CONWELL
COLUMBIA LP CUT
@[5 | 5|5 | L RIK EMMETT
23| 22 | 22 | g | LOVECANMAKE YOU BLIND EVERY MOTHER'S NIGHTMARE
ARISTA LP CUT
2 23 23 18 gJA'FI;I%MecL)JCEFE BLUES GARY MOORE
5 | | 2|15 | MLESAWAY WINGER
% | a0 | 4 | INSIDEOUT TRAVELING WILBURYS
WILBURY LP CUT/WARNER BROS.
z 28 20 12 3EBEUG§V¥-Y9E2A3§\I¥ARNER BROS. TRAVELING WILBURYS
2 | 30 | 6 | BESTICAN QUEENSRYCHE
F
2 | 27 | 43| 5 | REMEMBERMYNAME HOUSE OF LORDS
R
B3| 32 | o7 | BRENDMYLFE SLAUGHTE
31 | % | 2 | 13 | BEENCAUGHTSTEALING JANE'S ADDICTION
@ 32 | 38 | § | CONSEQUENCES THE ROBERT CRAY BAND
MERCURY LP CUT
@ 33 | 35 | 10 | CANDY IGGY POP WITH KATE PIERSON
VIRGIN 4-98300
# | 3| 3| 9| WcKEDSENSATION LYNCH MOB
(35| 3 | 42 | 6 | QUERANDOVER NEIL YOUNG & CRAZY HORSE
REPRISE 4-19483
PRODIGAL BLUE IDOL
% |35 | 37 | 8 | ERODALUES BILLY
@D| 37 | 49 | 4 | ITAINTOVER YET ALLMAN BROTHERS BAND
EPICLP CUT
39 | — | 2 FIRE IN THE BASEMENT DEEP PURPLE
RCA LP CUT
39 | 40 | 24 | 1 | THEROAD THE ALARM
[ 3] 2| 15 | SOMETHNGTORELIEVEIN POISON
a1 | 48 | 5 | THEONLY ONE|KNOW THE CHARLATANS UK
BEGGAR'S BANQUET 2451 /RCA
2 | 22 | 27| g | MAMAHELP ME EDIE BRICKELL & NEW BOHEMIANS
GEFFEN 4-19658
23 31 11 LOVE THAT NEVER DIES THE BYRDS
COLUMBIA LP CUT
w | w5 [ a | GHFESOFDOVER ERIC JOHNSON
* ¥ X POWER TRACK % ¢ %
@5)| 46 | — | 2 | ANOTHERDEAL GOES DOWN STEVE WINWOOD
L VIRGIN LP CUT
% | 65 | w0 |19 | HGHENOUGH DAVIN YANKEES
&7 | a1 f 45 [Mel] AFTER THERAIN NELSON
¥ ME F
EIEIEAR CAN'T FIND MY WAY HO HOUSE OF LORDS
49 | — | 2 | GIVIN' YOURSELF AWAY RATT
. ATLANTIC LP CUT
50 50 4 11 NEW YORK MINUTE DON HENLEY

GEFFEN 4-19660

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting
track of the week. The Power Track is the track on the chart that shows the largest increase in
airplay over the week before. © 1991, Billboard/BP! Communications, Inc.
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Recession Good For Satellite Programmers:;
MJI Broadcasting Goes To The Grammys

LOS ANGELES—There is no doubt
that the recession is hitting some ra-
dio stations hard. But this isn’t neces-
sarily bad news for everyone in the
business. The current economic
crunch has been a blessing for com-
panies that deliver full-service for-
mats via satellite.

According to chairman John Tyler,
the Satellite Music Network had its
best year yet in 1990 and is predicting
every bigger things for 1991. “It is
primarily because of the economic sit-
uation,” says SMN GSM Roy Simp-
son. “More and more group opera-
tors that are faced with increasing
debt service and decreasing ad and
market shares are coming to us and
looking for ways to cut costs.”

Drake Chenault VP/GM TJ. Lam-
bert concurs. “Forty percent of the
stations out there are losing money
and a lot are going to look at [satel-
lite-delivered programming] as a
cost-cutting venture,” he says. “Sat-
ellite guys don’t call in sick or require
health insurance [from stations].
They say what you want when you
want them to say it.”

Unistar co-chair C.T. Robinson says
that there is “a whole new group of
broadcasters who are opening up
their minds to satellite program-
ming.”” Robinson also admits that
“some segment of that group is prob-
ably opening their minds because of
their ‘financial situation,”” but he
says the financial crunch isn’t the sole
reason why satellite-delivered for-
mats are more successful than ever.

“A segment of the satellite-net-
work business has become legiti-
mized through performance,” he
says. “Our affiliations of stations
continue to grow, and we see no let-
up in 1991.”

MJI'S GRAMMY WHAMMY

For the sixth straight year, MJI
Broadcasting will offer a slew of
Grammy programming, beginning
Thursday (10) with live coverage of
the Grammy nomination announce-
ments form Los Angeles, New York,
and Nashville.

MIJI will also offer a series of two-
hour Grammy-related specials de-
signed for album rock, top 40, country,
AC, urban, classical, and jazz stations.

In addition to its live backstage
coverage of the event and Grammy
Moments shortform programming,
MJI will hold “Live! From Grammy
Week,” a multistation remote, from
Feb. 19 to 22. Stations will be offered
four hours of satellite time a day to
broadcast live from the Hilton Hotel
in New York, where they will be able
to interview stars visiting for the
award show.

Howard Stern’s morning show,
heard on WXRK New York, WYSP
Philadelphia, and WJFK Washing-
ton, D.C,, has already signed on, as
have KLSX Los Angeles and KRQR
San Francisco.

Also, MJI has also signed a deal
with VH-1 to co-produce the cable
network’s Grammy special, which
MJI will offer as a simuleast to AC
stations. The special, tentatively ti-
tled “Countdown To The Grammy
Awards,” will use the format MJI
uses for its Grammy radio specials.
MJI president Joshua Feigenbaum
says the network is “trying to do as

many tie-ins as possible so we can
add some reverberations to the pro-
gramming.”

AROUND THE INDUSTRY

NETWURKS

SYADICATION

by Craig Rosen

SMN plans to offer several of the
specials featured on its satellite for-
mats as syndicated weekly programs
in the UK. ... RPM Productions’
Bob Meyrowitz was so pleased with
the reaction to “The Radio Free
Walsh Pre-Christmas Special,” he
hopes to run a series of specials with

Billboard.

Joe Walsh during 1991.

In February, MediaAmerica and
Neer Perfect Productions will offer
“The Robert Johnson Rock Spe-
cial,”” a one-hour show hosted by
Rolling Stones guitarist Ron Wood
and featuring interviews with Eric
Clapton, Gregg Allman, Dicky Betts,
Robert Plant, Jimmy Page, and Keith
Richards. Also, MediaAmerica has
promoted research director Susan
Garone to the VP/research position.

Westwood One’s “Rockin’ Ameri-
ca Top 30 Countdown With Scott
Shannon” has undergone a face lift.
The program is now known as “All-
Request Top 30.” According to pro-
ducer Dana Miller, the show’s chart
is now based not only on the Radio &
Records chart but also on listener calls
to an 800 number. “It makes it more
formatically friendly.” With the re-
quest tabulations, Miller says, records

(Continued on page 22)

FOR WEEK ENDING JANUARY 12, 1991

Modern Rock Tracks.

LONDON LP CUT

= S GCompited from commarctal and
g Gé ; o | 4% TITLE college radio airplay reports. ARTIST
IY | < [CHIE-4
=2 |52 |~z | 20 LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 » »

1 1 1 9 MORE SISTERS OF MERCY
- ELEKTRA 4-64923 5 weeks at No. 1
@ 2 5 3 PICCADILLY PALARE MORRISSEY

SIRE LP CUT/REPRISE
@ 3 6 7 KINKY AFRO HAPPY MONDAYS
ELEKTRA LP CUT
B R %
5 4 4 12 THEN THE CHARLATANS UK
BEGGAR'S BANQUET 2451/RCA
6 6 3 10 STONE COLD YESTERDAY THE CONNELLS
TVT 2581
@ 7 10 6 TOMORROW NEVER KNOWS DANIELLE DAX
SIRE LP CUT/WARNER BROS.
8 14 5 SWEETNESS AND LIGHT LUSH
4. ADLP CUT/4AD
@ 11 11 3 HEAVEN OR LAS VEGAS COCTEAU TWINS
CAPITOL LP CUT
10 9 8 9 ONLY TONGUE CAN TELL THE TRASH CAN SINATRAS
GODISCS LP CUT/POLYDOR
1 13 13 7 ENLIGHTEN ME ECHO AND THE BUNNYMEN
SIRE LP CUT/WARNER BROS
12 10 9 16 BEEN CAUGHT STEALING JANE'S ADDICTION
WARNER BROS. 4-19574

s | e | e | u | DSATEEAR, TS

14 14 7 13 9&%&%3}( ME PUBLIC IMAGE LTD.

15 15 17 5 SOMEONE TAKE THE WHEEL THE REPLACEMENTS

SIRE LP CUT/REPRISE
16 19 5 HANDS ACROSS THE OCEAN THE MISSION U.K.
MERCURY LP CUT
RATE

17 17 15 14 A(:TE%NE“Bc LﬁCUT AN EMOTIONAL FISH

20 | — 2 WICKED GAME CHRIS ISAAK
REPRISE 4-19704

19 18 18 6 ;rFﬁclgﬁEQSYgSFOR YOU) FRONT 242

UP & DOWN THE HIGH

IT MAKES NO DIFFERENCE

THE DARLING BUDS

2
@ 2 20 4 COLUMBIA LP CUT
@)| u | 28 | 4 | COMETOGETHER PRIMAL SCREAM
WARNER BROS. 4-26384
3| 21|16 | n | THEROAD THE ALARM
u | 2| 2 | 7 | NEVERENOUGH THE CURE
@) 5 | 26 | + | THATIS WHY JELLYFISH
2% | — | 2 | THE SUNNY SIDE OF THE STREET THE POGUES
ISLAND LP CUT
27 | 28 | 21 | 13 | DIGFORFIRE PIXIES
U ARE
NEW) 1 .IE;PTEFBELAYD?LP CUT/WARNER BROS. GOO GOO DOLLS
Y
29 | 25 | 17 | GANDY IGGY POP

i0 MAMA HELP ME

27 24 GEFFEN 4-19658

EDIE BRICKELL & NEW BOHEMIANS

2
30
OTracks with the greatest airplay gains this week. © 1991, Billboard/BP! Communications, Inc.
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Radio Well-Suited For Success In Merchandising Arena

NEW YORK—Although money is
tight everywhere, some stations
have discovered that they can earn
significant amounts of cash, partic-
ularly during the holidays, by sell-
ing sweatsuits, stuffed mascot
dolls, and even station condoms in
station stores or through merchan-
dising arrangements with other re-
tail outlets.

Estimated holiday earnings at
oldies KOOL-AM-FM Phoenix’s
“KOOL Radio Store,” for example,
total $18,000. Album KSHE St. Lou-
is reports gross holiday earnings of
more than $10,000 at its store. And
album WBCN Boston’s ‘“Rock
Stop” earned $8,700 in pre-Christ-
mas sales, including $1,300 Dec. 24
alone.

KOOL’s store has been in opera-
tion for a year and a half and, unlike
other station stores, it offers more
than just station merchandise. Oth-
er items for sale include jukeboxes,
radios, hard-to-find oldies, and
items from the oldies era including
vintage Coke bottles, signs, maga-
zines, and posters.

And of course there is the cloth-
ing. KOOL VP/GM Jim Seemiller
notes that the store sells “about 250
clothing items, just about anything
you can wear except underwear and
bras.” Seemiller says the sweat-
suits are the most popular winter
item, replaced by shorts and tops in
the summer. Surprisingly, Seemiller
says, T-shirts do not do particularly
well. “T-shirts are something you
give away at remotes,”” he says.
“[People] expect them to be free.
They won’t buy an $8 T-shirt but
they’ll turn around and buy a $30
polo shirt.”

Seemiller estimates the store
grosses $80,000-$100,000 annually.
This figure is doubled by a lucrative
mail-order business promoted by
the 40 station affiliates that broad-
cast the KOOL Gold Network. The
store is run as a business separate
from the station and actually trades
its 10 weekly on-air mentions for
merchandise that the station can
give away.

In addition to the financial re-
wards of the store, there are two
other advantages. Seemiller says
his sales people have learned a lot
about merchants’ concerns by hav-
ing their own retail business. He
also cites the “warm fuzzies. We

get to touch our listeners. Other sta-
tions have no contact with listen-
ers.”

KSHE'’s “Schtuff Store” (oddly
named after an impersonation of
Humphrey Bogart saying the word
“stuff”’) has been in business for at
least 20 years, according to promo-
tion director Abigail Pollay. It is lo-
cated in a compact disc store, and
the store’s owner takes care of all
prize distribution in exchange for
promotional mentions. KSHE’s call
letters are licensed to a manufactur-
er, although the station has the fi-
nal say on designs, and the manu-
facturer sells the merchandise to
100 additional retail locations.
KSHE gets a percentage of sales.
Pollay estimates that merchandise
sold at all of the retailer locations
brings in $1 million a year from
which his station takes an undis-
closed percentage.

To keep interest high, a new
KSHE item is introduced every
month and a half. Among the big
sellers are stuffed versions of the
stations’ pig mascot, “Sweetmeat,”
and T-shirts in infant and children’s
sizes, Pollay says. The station sug-
gests retail prices for the merchan-
dise, but has no control over the
prices at any store outside its own.

Pollay is careful to listen to the
needs of the retailers, ‘““because
they know what people want.” She
initially resisted the suggestion that
KSHE capitalize on the popular “Bo
[Jackson] knows’’ Nike spots with a
‘“Sweetmeat knows’’ sweatshirt,
but when she changed her mind, “it
was a huge seller for us this Christ-
mas.”’

The job of merchandising can be
daunting. Pollay says “If I didn’t
have an outside company handling
it, I'd probably need four-to-five
people on staff just to handle mer-
chandising.” But, she adds, “it is
definitely lucrative for the station.
[1t] is extra profits on top of the ad
sales. But the biggest advantage is
getting our call letters out there.”

Album WMMR Philadelphia cre-
ative services director Jeannie Le-
vine agrees that “the visibility you
get in the market is amazing be-
cause people are like walking bill-
boards.” But Levine notes that in
merchandising, “you have to design
from a retailer perspective. Stuff
people would want to buy is differ-

ent from what you would give
away. People will take anything as
a giveaway, but to spend $20 on a
shirt it has to jump off the rack.”

WMMR, which had “rock shops”
at various retail locations until mid-
1990, plans to go back into business
by March and is currently looking
for one or two major, multilocation
retailers to tie in with, according to
Levine.

WBCN'’s store, started about a
year ago and located at the station

Promotions

ol

&eMarketing

1-900-246-2222

The RADIO HOTLINE

Rumors, News, Jobs, Airchecks

24 Hours A Day

two dollars a minute

by Phyllis Stark

in a space formerly used for stor-
age, contains a display case filled
with memorabilia including old
bumper stickers and afternoon jock
Mark Parenteau’s groovy boots
from the "70s. It is staffed by a full-
time manager and an assistant. The
manager is responsible for working
with artists to design new products.

Promotion director Larry Lo-
prete says the store is mentioned
about four times a day all during
the hours it is open. During the holi-
days, it was mentioned once a shift.
It has also been promoted with tick-
et-giveaway incentives, where entry
blanks had to be filled out at the
store, and newspaper ads with cou-
pons for discounts on merchandise.
A Ticketron outlet will open shortly
within the store and is expected to
increase traffic.

Another store-traffic builder is
the vouchers sent to T-shirt win-
ners, who must come to the store to
redeem them. Among the items on
sale in the store are mugs ($6.99), T-
shirts ($8-$23), baseball caps ($14),
and WBCN condoms, which sell for
$1.50 each. Loprete says there is a
“reasonable mark-up’’ on these
items.

Based on the success of those
that have done it, other stations are
entering the merchandising busi-
ness. Top 40 KKBQ (93Q) Houston
director of marketing and promo-
tions Jim Marchyshyn says his sta-
tion will “definitely’”” begin mer-
chandising in 1991, and he is consid-
ering the option of having a station
store. But Marchyshyn notes that it

will have to be presented and mar-
keted differently than the heritage
album stations. “Major AORs build
loyalty,” he says, “whereas with
CHR it’s ‘what have you done for
me lately?’ That will have an impact
on how we sell clothes. We’'ll have to
be constantly changing and keeping
in touch with the trends.”

KQLZ (Pirate Radio) Los Ange-
les kicked off a merchandising cam-
paign Dec. 5. Promotions director
Rob Tonkin estimates that it can
earn $600,000 in its first year.

IDEA MILL: POLAR PLUNGE

Top 40 KUBE Seattle morning
men Charlie Brown and Ty Flint
invited listeners to join the “polar
bear club”’ by plunging into Lake
Washington’s icy waters last
month. The first five people who
jumped in the lake with Brown and
Flint won $50.

Top 40 KCAQ (Q105) Oxnard,
Calif., promoted safe driving during
the holiday season by co-sponsoring
a mall display of a car that had been
involved in a drunk-driving acci-
dent. Representatives of Mothers
Against Drunk Driving answered
questions and handed out pam-
phlets at the display.

Broadcast Promotion and Mar-
keting Executives has announced a
call for entries in the 1991 Gold Me-
dallion Awards competition.
Awards for spots and campaigns
will be given for video, audio, print,
sales presentations, sales promotion
kits, specialty promotions, and spe-
cial projects at the June conference
in Baltimore. Entries are due March
8 and can be mailed to BPME, Suite
624, 6255 Sunset Blvd., Los Ange-
les, Calif. 90028. There is a $55 per
entry fee for BPME members and a
$100 fee for nonmembers.

PRO-MOTIONS

Larry Miller has been named pro-
motion director at adult alternative
wWQCD (CD101.9) New York. He
was previously with Don
Kirshner’s Mediators . .. Joy
Schroeder is the new promotion di-
rector at top 40 KLUC Las Vegas.
She was publicity coordinator for
the Las Vegas Symphony ... Rob
Potter has been named promotions
manager at album KAZY Denver.
He was asstistant of marketing and
promotion at top 40 KZZU Spokane,
Wash.

Donny Osmond, left, gives afternoon jock Elvis Duran some hair styling tips.
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R PLATINUM—Stations with a weekly cume
I L audlence of more than 1 milllon.
5% GOLD—Stations with a weekly cume
audlence between 500,000 and 1 million.
FOR WEEK ENDING SILVER—Statlons with a weekly cume
L JANUARY 12, 1991 ™ audience between 250,000 and 500,000.
CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS
16 16 Debbie Gibson, Anything Is Possible 36 36 Whitney Houston, All The Man That | N 335 Gu(, | wanna Get with U 1923 Vanilla Ice, Pfay That Funky Music
17 17 Igdgy Por With Kate Pierson, Candy 37 37 Urban Dance Sq1uad, Deeper Shade Of So EX €X Celine Dion, Where Does My Heart Beat 20 20 The Soup Dragons, I'm Free
18 18 Adeva, [ Thank You 38 38 Tara Kemp, Rold U Ti EX  EX Jasmine Guy, Try Me 21 13 Candyman, Knockin' Boots
13 19 Bart Simpson, Do The Bartman 39 39 Rainbow Girls, Make Your Move For Lov EX EX Depeche Mode, uorld In My Eyes 22 18 Poison, Something To Believe In
20 20  Keith Sweat, I'll Give All My Love To M’X’ ? 40 40  Maxi Priest, Just A Little Bit Longer EX EX Deee-Lite, Power Of Love 23 26 Cinderella, Shelter Me
A 21 21 Paul Simon, The Obvious Chiid ( EX EX Tricia Leigh Fisher, Let's Make The T 24 29 Damn Yankees, High Enough
22 22 Damn Yankees, Righ Enough 25 30 Celine Dion, Where Does N%y Heart Beat
WM a g w? ! o.;appe'a, All The Man That | N 2 Bl feedacind
itney Houston, ¢ Man Tha i . i i 27 EX  Cathy Dennis,
gg gg Lq:inﬂampbew_l Olmd/\ Art‘ﬁ Rosulnd I waslhmg}onmnah Carey, Lo z'Pavl;eL%:: Palagl 5 28] [EX Neiszn, Alter TJ'?:tRﬁin"Mh" =
. i ike Hitman Wilson, Another Steepless r v Love, S . 29 Ralph b
New York 0.M.: Steve Kingston 27 27 Maxi Priest, Just A Little Bit Longer 22 Whitney Houston, I'm Your Baby Tonigh 5 & Tian?myrgsvoanl' nm;‘f'r‘;“y
11 Madonna, Justify My Love 28 28 The Outfield, For You 3 3 Wilson Phillips, Impulsive ’} A Urban Dance Squad, Deeper Shade Of So
2 2 DNA Featuring Suzanne Vega, Tom's Din 29 29 Surface, The First Time 4 4 Daryl Hall John Oates, So Close ' . ]0 ' A — Madonna, Rescue Me
33 Janet Jackson, Love Will Never Do (Wi 30 30 Vanitia Ice, Play That Funky Music 5 5 Heart, Stranded Detroit P.D.: John McFadden Minneapolis P.D.: Brian Philips EX EX M.C Hammer, Here Comes The Hammer
4 4 Stevie B, Because | Love You (The Pos 31 31 Robert Palmer, You're Amating 6 6 Concrete Blonde, Joey 1 1 Stevie B, Because | Love You (The . .y EX EX The Cure, Close To Me
5 5 Jon Bon Jovi, Miracle (From “Young Gu 32 32 Tara Kemp, Hold U Tig 77 UBAO, The Way You Do The Things You D 2 2 Mariah Carey, Love Takes Time 11 Stevie B, Because ! Love You (The Pos EX EX  Bart Simpson, Do The Bartman
& 6 Poison, Something To Believe in 33 3 Tracie Spencer, This House 8 8 Steve Winwood, One And Only Man 33 Madonna, Justify My Love 2 2 Elisa Fieritlo, On The way Up '
7 7 Deee-Lite, Groove IS In The Heart 34 34 Pebbles, Love Makes Things Rappen 9 9 Stevie B, Because | Love You (The Pos 4 4 Damn Yankees, Hi KEnough 33 Poison, Something To Believe In E
8 8 Bette Midier, From A Distance _ 35 35 The Charatans UK. The Only One | K 1010 Phil Collins, Hang In Long Enough 5 5 Netson, After The Ram o [ [Madcheaminstibiiyilove WE
9 9 Debbie Gibson, Any(hin% Is Possible EX EX Celine Dion, Where Does My Heart Beat 11 11 Don Henley, New York Minute 6 6 Jon Bon Jovi, Miracle (From *Young 5 5 Damn Yankees, High Enough /@
10 10 C&C Music Factory Feat. Freedom Willi EX EX Chris fsaak, Wicked Game 1212 Bette Midler, From A Distance 77 Tony! Toni! Tone!, Feels Good 6 & Bette Mider, From A Distance
1111 Wilson Phillips, Impulsive EX EX  After 7, Heat Of The Moment 13 13 Jon Bon Jow, Miracle (From “Young Gu 8 8 Warrant, | Saw Red 77 Janet Jackson, Love Will Never Do (Wi
1212 Damn Yankees, High Enough EX EX Deee-Lite, Power Of Love 14 14 George Michael, Freedom 3 9 Concrete Blonde, Joey 8 8 Whitney Houston, I'm Your Baby Tonigh E
13 13 Ralph Tresvant, Sensitivity EX EX Concrete Blonde, Caroline 15 15 Damn Yankees, High Enough ) 10 10 Whitney Houston, I'm Your Baby 9 9 UBAO, The Way You Do The Things You D /<
14 12 Tony! Toni! Tone!, Feels Good EX  EX  Daryl Hall John Dates, Don't Hold Bac 16 16 DNA Featuring Suzanne Vega, Tom's Din 11 11 2nu, This Is Ponderous 1010 Bart Simpson, Do The Bartman —
15 15 Surface, The First Time EX EX George LaMond (Duet With Brenda K. St 1717 Alias, More Than Words Can y 12 12 Poison, Something To Believe fn 1111 Mariah Carey, Love Takes Time
16 16 Cathy Dennis, Just Another Dream EX EX Dino, Gentle 1818 Cher, The Shaop Shoop Sang (I's In 13 13 Janet Jackson, Love Will Never Do 1212 Wilson Phillips, Impulsive | Houston P.D.: Steve Wyrostock
1717 Wil To Power, I'm Not In Love EX EX Styx, Show Me The Way 19 19 Eiton John, You Gotta Love Someone 1218 Winger, Miles Awa 13| i3 [phaleatuing(SuzanneleganTomisiDin 11 Madonna, Justity My Love
18 18 Bart Simpson, Do The Bartman EX  EX  Notorious, The Swalk 2 20 Surface, The first Time 15 15 Bart Simpson, Do The Bartman 14 13 Raiph Tresvant, Sensitivity 22 Stevie B, Because | Love You (The Pos
19 13 Whitney Houston, 'm Your Baby Tonigh 2121 Maxi Priest, Close To You 16 16 Information Society, Think 13 1> IsudscelThelficstilling 33 wilson Phillips, Impuisive
220 Marih Carey. Love Takes Time 22 22 Rod Stewart, | Don't Want To Talk Ab 17 17 UBA0, The Way You Do The Things 16 16 After 7, Can't Stop 4 3 Surface, The First Time
2121 UBAO, The Way You Do The Things You D 23 23 Whitney Houston, All The Man That | N 18 18 Bette Midier, From A Distance 1 17 THeait¥Stianded 5 5 Depeche Mode, World In My Eyes
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YOU CAN TELL A LOT ABOUT
ASCAP BOARD MEMBERS
BY THEIR DESKS.

SCAP is Americas only performing right organization whose Board of Directors is
made up exclusively of composers, lyricists and music publishers. Which means we
have a unique understanding of the needs of all music creators.

In 1914, ASCAP pioneered the concept of protecting and securing the rights of the creative
community. And since that time ASCAP has helped our members receive the compensation they deserve.
We have always believed that no one should get preferential treatment, so everyone gets a fair deal.

Our Board is elected from the membership by the membership—and represents only the
interests of composers, lyricists and music publishers. Although there are other ULS. music licensing organi-
zations, only at ASCAP do members have a voice.

So, if youre a music creator or music publisher, it makes sense to join the only performing

right organization thats run by people who make their living the same way you do.

Membership in the American Society of Composers, Authors & Publishers is open to any writer or publisher who meets the following requirements:

Writers: Any composer or author of a copyrighted musical composition who has written one or more regularly published or
commercially recorded works. Any composer or author of a copyrighted musical composition who does not meet the above requirement may be
elected as an associate member.

Publishers: Any person, firm, corporation or partnership actively engaged in the music publishing business whose musical
publications have been used or distributed on a commercial scale, and who assumes the financial risk involved in the normal publication of
musical works.

New York Nashville Los Angeles Chicago London Puerto Rico
212-595-3050 615-320-1211 213-466-7681 312-527-9775 011-44-71-973-0069 809-725-1688

A § C A P

AMERICAN SOCIETY OF COMPOSERS, AUTHORS AND PUBLISHERS
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IS MODERN ROCK RACIST?

(Continued from page 13)

KEEP ON PUSHING

Julia Tirado, Arista Records’ co-
ordinator of national black college
and jazz promotion, says most pro-
grammers are ‘“doing what works
for their market and station. Most
will say their listeners don’t ask for
much [black] product. I can’t argue
with them there.”

Tirado is a little luckier than most
of her counterparts because she has
had some success with Urban
Dance Squad, but the success was
hard won. Although she says “a
good number of college stations are
playing ‘Deeper Shade Of Soul,””
she complains that “stations aren’t
delving into [the album] as much as
they should.”

And getting the stations to play
the single in the first place was dif-
ficult. Tirado says the label “just
kept pushing [and] convincing peo-
ple to play it.” They also centered
“wacky promotions’” around the
song starting as early as last sum-
mer. Like Tirado, most reps have no
advice for breaking black music at
alternative radio beyond sheer per-
sistence.

Paul Vitagliano, Warner Bros.’
national promotion manager/mod-
ern music, notes that “there are so
many labels and so many artists out
there [promoting alternative] that
rap sometimes gets the bum rap be-
cause there is not as much room for
it. That’s not an excuse. It’s the re-
ality.”

Vitagliano has met with resis-
tance from commercial radio on a
number of his records including Ice-
T’s “The Girl Tried To Kill Me,”
which, he says, ‘“‘sounds like a
rock’n’roll record with a rap. I won-
der, if Living Colour were rapping
instead of singing, would they get
played?”

Carolyne Allen of the National
Assn. of College Broadeasters dis-
agrees that there is no audience for
black musice in college radio. “Black
programs always seem to get the
worst slots,” she says. “[But] it’s
not because there is less desire for
black music.” Allen points to the
popularity of the MTV program Yo!
MTYV Raps, which has aired in the
afternoon, as proof that rap has a
wide appeal.

NETWORKS AND SYNDICATION

(Continued from page 16)

that peak in the lower portion of the
chart won't be included on the show.

WFYR Chicago is no longer an af-
filiate for WW1’s “Dick Bartley’s
Rock & Roll Oldies Show.” The iro-
ny is that WFYR is the station where
Bartley began hosting the weekly
oldies show that eventually became
“Solid Gold Saturday Night.” Bart-
ley was with WFYR through 1982. ..
Music Unlimited’s nationally syndi-
cated “Blues De]uxe” is set to begin
its fourth year with a third-anniversa-
ry show scheduled to run Sunday (6)
to Saturday (12).

WW1’s Mutual Broadcasting

System has unveiled its 1991 country
calendar. “New Faces,” hosted by
Restless Heart, will run the week of
May 21. “Dynamic Duos” will be
available June 11-17. “The Lone Star
State: A Salute To Texas Country
Superstars” will be available July 1-
7. “Farwell To The Judds” runs
from Aug. 5-11. “A Labor Of Love:
Fans And Country Music” is set for
Aug. 27-Sep. 2. “The CMA Awards”
will be broadcast live Oct. 7, with the
“CMA Winners’ Circle” Nov. 25
Dec. 1. “Christmas Holiday” will air
Dec. 11-24.

CD Storage Cabinet. Arc you looking for a way to
storc and lock your valuable CD’s? Our storage cabinet holds
840 CD’s in their jewel boxes for immediate access to your pro-
grammer or disc jockey. Steel construction

with 3 lockable drawers and
stackable. 4ft x 2ft x 2ft.

LIFT Discplay Inc. 115 River Road,

Edgewater

J07020,Tel.: 201/945 8700,
9458863, 9458412, Fax: 201/945 9548.

LIFT.

Systemswitha future.

Billboard's

: of Hhe week

WMMO Orlando, Fla.

Cary Pall

MOST OF THE new male AC stations resemble the
soft rock stations of the "70s primarily in terms of their
core artists—Crosby, Stills & Nash, Eagles, Steely Dan,
ete. Otherwise, their playlists are shorter, their person-
alities are tighter, their focus is much more hit-oriented.
Stations like KRVK Kansas City or KDBK San Francis-
co have negligible current lists.

WMMO Orlando, Fla., on the other hand, does play
currents. Some of them are what you'd expect—Steve
Winwood’s “One And Only Man” or Styx’s “Show Me
The Way.” Others are more unusual—the Beautiful
South’s “A Little Time,” Duane Eddy’s “The Trembler”
(from the “Nobody’s Child” compilation), or even, as an
occasional spike, “Cold Night For Alligators” by South-
ern Pacific from the Roky Erikson tribute album.

“I wouldn’t want people to think that this is all we
play, but there are some curveballs,” says WMMO PD
Cary Pall. “People are conditioned to expect the unex-
pected.” At the time of this interview, WMMO had just
wrapped up a “Lost "70s Weekend” in which it played
everything from “Little Green Bag” by the George Bak-
er Selection to “Games” by Redeye.

“A new radio station has to define itself quickly. The
currents certainly make us different. We package them
in a way that they’re always surrounded by solid prod-
uct that’s been fully researched and it makes a state-
ment that we're not the same old radio station. You can
say you're not playing the same five songs over and
over, but unless people hear something to back that up,
they see through you.”

WMMO is the most direct

WMMO’s announcers are usually given a list of posi-
tioning statements and product benefits to mix and
match so that the liners change from break to break.
That makes the liners a little less stylized than those
used by KRVK or quasi-male AC WFLC Miami, al-
though many of the selling propositions are the same.

“The first time I heard WFLC was last weekend and
my jaw dropped because they were saying the same
things we were saying, but in a different way: no con-
tests, no silly games, no loud DJs. Their core records
seem to be the same as ours: ‘Do It Again,” ‘Takin’ It To
The Streets’ and that mid-to-late-"70s AOR sound. But
where they hang a right and play Gloria Estefan or Lio-
nel Richie, we’ll hang a left and play something more
classic rock since there is no classic rock station in Or-
lando.”

Most of what WMMO plays has rock credentials, al-
though there are some exceptions—“My Maria” by
B.W. Stevenson and “Magic” by Pilot among them.
KRVK won't play Led Zeppelin or Jimi Hendrix or other
hard-rock image artists. WMMO will play their softer
songs: “All My Love”; “Going To California”; “Fool In
The Rain”; “The Wind Cries Mary”; “Up From The
Skies”; ete. It will play “I'm Free” by the Who, but
“Won’t Get Fooled Again” is too hard.

“Up From The Skies,” incidentally, is on WMMO at
least partially because it was a big Burkhart/Abrams
Superstars record in the "70s, and because mainstream
rock competitor WDIZ was a Superstars client at the
time. Overall, however, it's
hard to find records that Or-

link yet between the softer
classic rock and classic hits
stations and the new crop of
male ACs. And barring any
surprises in the last mea-
surement cycle, WMMO has

‘There are some curveballs.
The currents make us different.
People expect the unexpected’

lando people remember be-
cause of the market’s tran-
sient nature. “Fully 70% of
the people in our last audito-
rium test were not natives.
They came from the North-

a good fall Arbitron to look
forward to this month. In
the second Arbitrend, WMMO was up 2.9-5.4 from the
first month. It was fifth in 2554 with nearly a seven
share. In the third Birch monthly, it was up 5.7-7.3 12-
plus.

Pall, a 17-year radio veteran, began at WMMO on Au-
gust 13, several days before the station—a new start-
up—went on the air. He most recently programmed AC
WMYTI (My 102) Greenville, S.C., and worked at a num-
ber of stations whose trace elements are audible in
WMMO, among them KWK St. Louis, WKTQ (13Q)
Pittsburgh, and WNOE New Orleans.

When Pall arrived at WMMO, he says, “Most of the
research had been done. One of the interesting things
they found was that 40% of the AC listeners here had
absolutely no loyalty to anyone. they were pushing but-
tons between [AC WSTF] Star 101 and {top 40 WOMX]
Mix 105 and [oldies WOCL] Cool and the two AORs
[WHTQ and WDIZ] and nobody was really satisfied
with any of them.”

Pall also “found there was discontent that nobody
played more than one cut off an album, discontent about
the amount that stations talked over records, discontent
about stations bragging about being better than other
stations. There was discontent with not only the product
but the attitude of people delivering the product.”

In other words, some of the civilian complaints you
can find in a lot of markets, but not things that always
lend themselves to mainstream radio stations. Pall al-
lows that “we saw some of the same things in Green-
ville, although not to the same extremes. People were
much friendlier toward radio than in other places I'd
been. But by then, WMYTI had long positioned itself as
the station that listened to the listeners.”

To that end, WMMO, whose main slogan is “soft rock
and roll,” uses additional slogans such as ‘“We respect
the music on WMMO, that's why we’ll always give you
the title and artist,” or “We love the music as much as
you do, that's why you’ll never hear us talk over a
song,” or “Fewer distractions to get in the way of the
music.”

east or the Upper Midwest.”

This is WMMO in mid-
days: Neville Bros., “Bird On A Wire”; Quarterflash,
“Harden My Heart”; Alphaville, “Forever Young”,;
Christopher Cross, “Sailing”’; Van Morrison, “Caravan”;
Doobie Bros., “China Grove”; Maria McKee, “Show Me
Heaven”; Jay Ferguson, “Thunder Island”; Bob Seger,
“We’ve Got Tonight”’; Bruce Hornsby, “The Way It Is”;
and Procol Harem, “Whiter Shade Of Pale.”

In the first trends, WMMO was sharing equally with
Star 101, which Pall expected, and WOCL, which he
didn’t. Despite its classie rock leanings, WMMO seems
to be having more initial impact on the ACs than WDIZ
and WHTQ. For the fall, it was running a series of “very
low key” TV spots from producer Joe Slade White, who
had previously done only political spots. It also used the
controversial Impact Ratings direct mail piece.

Radio Orlando is a partnership of the last three com-
panies that had applied for what became WMMOQ’s fre-
quency. Because the station is a startup, Pall says,
“Each of these companies are dealing with a lot of cash.
There is no mortgage here which makes it a lot more fun
right off the bat. That was the biggest factor in my de-
ciding to come here.”

Some market observers claim that WMMO’s musie
has become more conventional in recent weeks, indicat-
ing that some of the oldies it signed on with may be
burning out. Pall denies this. “The first three or four
weeks of the station weren’t really representative of
what we were trying to do. I had six weeks to put the
station on and we were still figuring out the format as
we went along. I don’t see any of our titles burning out;
if anything, some of them haven’t even been burned into
familiarity yet.”

As for the question of whether WMMO will evolve
eventually toward classic rock, as many classic hits sta-
tions eventually did, he says, “that depends entirely on
what happens around us. Right now the market is cer-
tainly top-heavy with AC, and if we had to choose, we’d
probably end up going more classic rock. But I don’t see
moving at all right now.” SEAN ROSS
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© BACK STABBERS
LOVE TRAIN

~ TLOVEMUSIC

| FOR THE LOVE OF MONEY
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USE‘TABEMY GIRL

\il.ost groups spend entire careers hoping just one of ther records will have the kind of timeless and

heartwarming impact THE O’JAYS have achieved time and time again. EMI RECORDS USA Proudly announces

THE O0'JAYS
brand new elbum EMOTIONALLY YOURS faruring the elzcrrifying first single DON'T LET ME DOWN...

...and so much more.

Management: Shelly Berger, Star Direction. Produced and written by Eddie Lavert Sr., Walter Williams, Terry Stubhs and Dwain Mitchell Executive Producer: Ron Fair



www.americanradiohistory.com

Bill
I r ® COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE
FOR WEEK ENDING JAN. 12, 1991 v  AND ONE-STOP SALES REPORTS.
= < 8 50 46 48 31 MILIRA APOLLO THEATRE 6297 /MOTOWN (9.98) MILIRA
s £ ; & 51 51 41 12 CARON WHEELER £Mi 93497 (9 98) UK BLAK
2|5 3 i’g ARTIST TITLE 52 | 52 | 52 | 20 | BOOGIE DOWN PRODUCTIONS @ AvE 1358/RCA (9 98) EDUTAINMENT
= — o~ 20 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) 53 48 5 o DENISE LASALLE MALACO 7m0 oo ey —
* % NO.1 * * :
(D| 1) 1 | 7 | WHITNEY HOUSTON arista 8616 (10.98) 4 weeks at No. 1 £M YOUR BABY TONIGHT 3 | 4 | 53 | 16 | SAMUELLEATANTICEZ1300 98) LIVING IN BLACK PARADISE
2 2 2 44 M.C. HAMMER A CAPITOL 92857 (9.98) PLEASE HAMMER DON'T HURT 'EM 55 55 50 19 N.W.A RUTHLESS 7224 /PRIORITY (6 98) 100 MILES AND RUNNIN'
G| 3 | 5 | 7 | rrEDDIE JACKSON cammoL 92217 (3 99) DO ME AGAIN % | 53 | % | 11 | Chiwioescase EARERIEN DRI
@ 5 9 7 GUY UPTOWN 10115/MCA (9.98) THE FUTURE @ 63 75 54 MICHEL'LE @ RUTHLESS 91282/ATLANTIC (9 98) MICHEL'LE
5 4 3 15 L.L. COOL J @ DEF JAM 46888/COLUMBIA (9.98 EQ) MAMA SAID KNOCK YOU OUT 58 61 98 ! ST P R
6 | 7 | 6 | 38 | TONYITONITONE! @ wiNG 841 902/POLYDOR (8 98 £Q) THE REVIVAL 59 | 60 | 59 | 31 | SNAP ®@ARiSTA8536(998) ORI
@ 8 14 6 RALPH TRESVANT MCA 10116 (9.98) RALPH TRESVANT 60 62 64 5 GERALD ALBRIGHT ATLANTIC 82087 (9 98) DREAM COME TRUE
8 | 6 | 4 | 10 | ALB.SURE! warnERBROS. 26005 (3 98) PRIVATE TIMES . .. AND THE WHOLE ! 61 | 58 | 57 | 23 | D-NICE.NE1202/RCA (9 96) Sl
9 | 9 | 7 | 28 | MARIAHCAREY a?cotumsia 45202 (298 £Q) MARIAH CAREY 62 | 57 | 55 | 12 | KINGTEECAPITOL 92359 (9 38) GUARTTHCTINGEN
10| 10| 12| 8 | BIGDADDYKANE concriuin 26303/RerRSSE (9 98) TASTE OF CHOCOLATE 63 | 64 | 60 | 13 | D.J.KOOLCREATIVE FUNK 7000 SOH (9.98) THE MUSIC AIN'T LOUD ENUFF
11| 11 | 11 | 29 | KEITHSWEAT & vnTERTAINMENT 60861 /ELEKTRA (9 98 ILL GIVE ALL MY LOVE TO YQU S [ 1 G D O ) ECEIARENING
12 12 16 7 LEVERT ATLANTIC 82164 (9.98) ROPE A DOPE STYLE 65 59 62 15 TRACIE SPENCER CAPITOL 92153 (9 98) MAKE THE DIFFERENCE
13 15 10 21 VANILLA ICE A SBK 95325 (9 98) TO THE EXTREME 74 83 4 KING SUN PROFILE 1299 (9 98) RIGHTEOUS BUT RUTHLESS
18 | 13| 8 | 16 | TOOSHORT ® Jve 1353 ReA (9 98) SHORT DOGS IN THE HOUSE 67 | 65 | 72 | 17 | KIARAARSTABS17(998) e Doche
15 14 13 27 WHISPERS CAPITOL 92957 (9 98) MORE OF THE NIGHT 68 66 80 18 THE AFROS RAL 46802/COLUMBIA (9 98 EQ) KICKIN' AFROLISTICS
19 | 19 | 41 | BELL BIV DEVOE a?wca 6387 (s 98) T 76 | 65 | 70 | AFTER7 AVIRGIN91061 (998) AFTER 7
17 | 16 | 17 | 37 | JOHNNY GILL & vorown 6283 3 98) JOHNNY GILL 70 | 69 | 61 | 13 | GEORGE MICHAEL A COLUMBIA 46898 (10.98 £Q) LISTEN WITHOUT PREJUDICE VOL. 1
18 21 5 RUN-D.M.C. PROFILE 1401 (9 98) BACK FROM HELL n 67 67 38 PUBLIC ENEMY A DEF JAM 45413 COLUMBIA (9 98 EQ) FEAR OF A BLACK PLANET
19 | 17 | 15 | 13 | GERALD ALSTON TaJ6302 MOTOWN (9 98) OPEN INVITATION 72 | 68 | 63 | 22 | SPECIALEDPROFILE 1297(998) TRt
20 | 18 | 15 | PEBBLES wca 10025 0.98) A (3| 84 | 82 | 35 | THEWINANS QWEST 26161 WARNER BROS (9 98) RETURN
C_@ 22 | 25 | 5 | JEFFREY OSBORNE arista 8620 (3 98) ONLY HUMAN 78 | 71 | 68 | 21 | INTELLIGENT HOODLUM &M 5311 (9 98) INTELLIGENT HOODLUM
22 21 20 11 CANDYMAN @ EPIC 46947 (9.98 EQ) AIN'T NO SHAME IN MY GAME 75 77 69 22 GEOFF MCBRIDE ARISTA 8543 (9.98) DO YOU STILL REMEMBER LOVE
23 | 23 | 22 | 25 | ANITABAKER a ELEkTRA 60922 (9 98) COMPOSITIONS IR e BACK TO HAUNT YOU
2 | 31 7 SURFACE COLUMBIA 46772 (9 98 EQ) 3 DEEP 77| 8 | 185 VARIOUS ARTISTS ICHIBAN 1066 (8 98) NASTY BLUES II
@ 29 35 67 igaggz.gl\gggfm & JANET JACKSON'S RHYTHM NATION 1814 78 70 90 5 SYBIL NEXT PLATEAU 1024 (9 98) SYBILIZATION
26 | 26 | 28 | 8 | FATHERM.C.upTOWN 1006/MCA (9.98) FATHER'S DAY 2 | 86 | 38 | IREE G EDUEST PEOPLE'S INSTINCTIVE TRAVELS & THE PATHS OF RHYTHM
27 24 24 12 THE BOYS MOTOWN 6302 (9 98) THE BOYS 88 — 2 VARIOUS ARTISTS a&M 5339* (9 98) JAM HARDER
28 | 27 | 27 | 13 | TEENAMARIEERIC 45101 (2 98EQ) IVORY 8 | 89 | 4 MOVEMENT EX COLUMBIA 46848 (9.98 EQ) MOVEMENT EX
@ 56 — 2 ICE CUBE PRIORITY 1230 (9.98) KILL AT WILL 86 84 5 WORLD CLASS WRECKIN' KRU WORLD CLASS PROD 7004:SOH (9 98) PHASES IN LIFE
30 31 34 14 ROBIN HARRIS WING 841 960/POLYDOR (8.98 EQ) BE-BE'S KIDS 83 81 70 27 D.J. MAGIC MIKE CHEETAH 9403 (9.98) BASS IS THE NAME OF THE GAME
3 32 32 8 MONIE LOVE ETERNAL 26358/WARNER BROS. (9 98) DOWN TO EARTH 84 7% 66 23 {‘&'é%ffﬁtg&%%gg%% LIVEICREWIS BANNED IN THE US.A.
@ 33 | 40 7 LOOSE ENDS MCA 10044 (9.98) LOOK HOW LONG 8 | 79 | 71 38 NAJEE £MI 92248 (9 98) TOKYO BLUE
@ 34 33 22 BLACK BOX RCA 2221 (9 98) DREAMLAND 86 87 77 9 HARMONY VviRGIN 91394 (9 98) LET THERE BE HARMONY
K/} 28 30 20 BASIC BLACK SOUND OF NEW YORK 6307 ‘MOTOWN (9.98) BASIC BLACK 87 93 87 8 JOE SAMPLE WARNER BROS. 26318 (9.98) ASHES TO ASHES
35 35 37 14 DEEE-LITE ® ELEKTRA 60957 (9.98) WORLD CLIQUE 96 — 2 TRINERE PANDISC 8812 (9.98) FOREVER YOURS
36 30 23 14 TODAY MOTOWN 6309 (9 98) THE NEW FORMULA NEW } 1 BRAND NUBIAN ELEKTRA 60946 (9.98) ONE FOR ALL
37 | 39 | 42 | 8 | SPECIAL GENERATION capox 94846 (998) TAKE IT TO THE FLOOR 90 | 78 | — | 2 | SALTNPERA s os A BLITZ OF SALT-N-PEPA HITS: THE HITS REMIXED
38 36 26 11 DANA DANE PROFILE 1298 (9.98) DANA DANE 4 EVER 91 90 73 7 CRIMINAL NATION NASTYMIX 70240 (8.98) RELEASE THE PRESSURE
39 43 47 21 OLETA ADAMS FONTANA 846 346/MERCURY (9.98 £Q) CIRCLE OF ONE 92 94 — 2 E.U. VIRGIN 91425 (9 98) COLD KICKIN' IT
40 42 36 20 LALAH HATHAWAY VIRGIN 91382 (9 98) LALAH HATHAWAY 93 95 97 27 K-SOLO ATLANTIC 82108 (9.98) TELL THE WORLD MY NAME
41 | 41 | 38 | 17 | MAXIPRIEST CHARISMA 91384 (9.98) BONAFIDE NEW ) 1 VARIOUS ARTISTS PRIORITY 7993 (9.98) EXPLICIT RAP
44 | 46 6 PARIS TOMMY BOY 1030 (9.98) THE DEVIL MADE ME DO IT 95 | 83 | 85 | 16 | FORCEM.D.'S TOMMY BOY 25893/REPRISE (9.98) STEP TO ME
43 | 40 | 44 9 H.W.A. DRIVE-BY 15131/QUALITY (8.98) LIVIN' IN A HOE HOUSE 9% | 8 | 76 | 18 | M.C.CHOICERAP-ALOT 105 (8 98) THE BIG PAYBACK
44 38 39 15 TAKE 6 REPRISE 25892 (9.98) SO MUCH 2 SAY NEW } 1 C&C MUSIC FACTORY COLUMBIA 47093 (9.98 EQ) GONNA MAKE YOU SWEAT
45 45 38 EN VOGUE A ATLANTIC 82084 (9.98) BORN TO SING 98 91 79 32 ICE CUBE @ PRIORITY 57120 (9.98) AMERIKKKA'S MOST WANTED
46 37 29 18 PRINCE @ PAISLEY PARK 27493/WARNER BROS. (12 98) GRAFFITI BRIDGE 99 98 91 35 X-CLAN aTH & B'WAY 444 019/ISLAND (9.98) TO THE EAST, BLACKWARDS
47 47 49 8 HI-FIVE JIVE 1328/RCA (9.98) HI-FIVE 100 | 97 92 5 2 BIGG M.C. CRUSH 550*/K-TEL (8.98) HE'S KING OF THE HYPE
48 50 54 8 CHUBB ROCK SELECT 9063 (6 98) TREAT EM' RIGHT (O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000
units. A RIAA certification for sales of 1 million units, with muitimillion sellers indicated by a numeral following the symbol. All albums
49 49 43 10 JASMINE GUY WARNER BROS. 26021 (9.98) JASMINE GUY available on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested list price is for cassette and LP. Equivalent prices

(indicated by EQ), for labels that do not issue list prices, are projected from wholesale prices. © 1991, Billboard/BPI Communications, Inc.

AMERICA IS GETTING WRAPPED
UP BY JOHNNY GILL

The newest single
from the selftitled

double platinum debut

GET YOUR TICKET TO THE

DATES

DET,

HOTTEST CONCERT OF
THE YEAR...THE TRIPLE
THREAT
TOUR-FEATURING
JOHNNY GILL, BBD AND
KEITH SWEAT.

album by Johnny Gill,
"WRAP MY BODY
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FOR WEEK ENDING JANUARY 12, 1991

about what was new or promising for the coming year that other mu-
sic writers may not have focused on. A few things came to mind.
First, will rap music change now that it has become a pop phenome-

] n
" DIR A nl In es ales I a
] |.
™
2 A ranking of the top 40 R&B singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot R&B Singles chart.
SALES 3 AIRPLAY 3
! of|5E it I P-4 P i
i Tel<¥| TITLE ARTIST 2@ Tei<y|  TITLE ARTIST |29
: 1 |1 [ LOVE ME DOWN FREDDIE_JACKSON | 1 1 |1 | LOVE ME DOWN FREDDIE JACKSON | 1
2 [ 4 | THE FIRST TIME SURFACE | 3 2 | 2 | IT NEVER RAINS. .. TONY! TONIt TONE! | 2
3 | 2 | IT NEVER RAINS. .. TONY! TONI! TONE! | 2 3 | 5 | LOVE MAKES THINGS HAPPEN PEBBLES | 5
4 [ 5 | ONLY HUMAN JEFFREY OSBORNE | 4 4 [ 4 | THE FIRST TIME SURFACE | 3
0 ) . - 5 [ 7 | LOVE MAKES THINGS HAPPEN PEBBLES | 5 5 [ 3 | ONLY HUMAN JEFFREY OSBORNE | 4
O(k)PS-' UtPSf”I?,E deY %EAD' S?meWh.ere in the editing p(tiocess \}ast 6 | 3 | | WANNA GET WITH U Guy | 8 6 | 7 | LOVE WILL NEVER DO (WITHOUT YOU) _JANET JACKSON | 6
weex, most of Freddie Jackson’s music career was wiped out. Yes, 7 |11 | AROUND THE WAY GIRL LL COOLJ | 12 7 | 6 | SENsmviTy RALPH TRESVANT | 7
his first single did debut in 1985, however, “Love Me Down” (Capitol) 8 | 8 | LOVE ME JUST FOR ME SPECIAL GENERATION | 9 8 | 9 | DON'T BE A FOOL LOOSE ENDS | 14
which remains at No. 1 again this week, is not his second No. 1 single 9 [ 6 | SENSITIVITY RALPH TRESVANT | 7 9 | 8 | LOVE ME JUST FOR ME SPECIAL GENERATION | 9
but his ninth. His other No. 1s are “You Are My Lady” (1985); ““A Lit- 10 | 16 | LOVE WILL NEVER DO (WITHOUT YOU) JANET JACKSON | 6 10 [ 11 | IF | WERE A BELL TEENA MARIE [ 13
tle Bit More,” a duet with Melba Moore (1986): ‘“Tasty Love” (1986); 11| 9 | TOM'S DINER DNA FEATURING SUZANNE VEGA |11 11 {12 | YOU DON'T HAVE TO WORRY EN VOGUE | 10
“Have You Ever Loved Somebody’” (1986); “Jam Tonight” (1987); 12 [ 12 | YOU DON'T HAVE TO WORRY EN VOGUE | 10 12 [ 14| I'LL GIVE ALL MY LOVE TO YOU KEITH SWEAT | 17
“Nice "N’ Slow” (1988); and ‘“Hey Lover” (1988). All were on the Capi 13 [ 15 | GONNA MAKE YOU SWEAT C&C MUSIC FACTORY | 15 13 [13 | TOM'S DINER DNA FEATURING SUZANNE VEGA | 11
tol Records label 14 [ 13 | CAUSE I CAN DO IT RIGHT BIG DADDY KANE | 23 14 [ 10 | 1 WANNA GET WITH U GuY | 8
e : , ' ER M.C. | 18 15 [ 15 | THING CALLED LOVE THE BOYS | 16
It “ 15]14 | rLL DO 4 YOU FATH
to thvzasen(t);;heis Eetum. to]the c};a:tsfl ,v}"{as 1:615? rr'lrng .tohliu,t”hils ietur,n 16 | 10 | THE GHETTO TOO SHORT | 20 16 [ 16 | GONNA MAKE YOU SWEAT C&C MUSIC FACTORY | 15
1erCepEaNc MUSICainpacaior Chock e Mengne. 77 JacksSon s 1718 | 1ESHA ANOTHER BAD CREATION | 19| |17 17 | AROUND THE WAY GIRL LL cooLJ |12
musical and personal growth is displayed on this single and through- 18 [ 17 | THING CALLED LOVE THE BOYS | 16| [18[18 | GEY HERE OLETA ADAMS | 25
out “Do Me Again,” which is at No. 3 on the Top R&B Albums chart. 19|19 | IF | WERE A BELL TEENA MARIE | 13| |19 [19 | SOMETHING IN MY HEART MICHEL'LE | 22
B 20 [24 | DON'T BE A FOOL LOOSE ENDS | 14 20 (20| rLL DO 4 YOU FATHER M.C. | I8
EFORE I FORGET: I have forgotten week after week to mention 21 |21 | WHAT'S IT ALL ABOUT RUN-DM.C. [ 27 21 [21 | MY LAST CHANCE MARVIN GAYE | 21
how much I like the remixed version of “I’'m Your Baby Tonight” by 22|22 | BABY DON'T CRY LALAH HATHAWAY | 24 22 | 25 | WHEN WILL | SEE YOU SMILE AGAIN? _ BELL BIV DEVOE | 29
Whltney Houston (Arista)' As I drove around over the ho]idaysl I re- 23 | 23 | MY LAST CHANCE MARVIN GAYE | 21 23 | 24 | IESHA ANOTHER BAD CREATION | 19
alized that every time it came on the radio I turned it up. And I didn’t 24 |2 | SOMETHING IN MY HEART MICHEL'LE | 22 24 | 22 | HEAD OVER HEELS TONY TERRY | 33
even mind hearing it back to back on two radio stations. In the case of 25 [ 29 | I'LL GIVE ALL MY LOVE TO YOU KEITH SWEAT | 17 25 | 26 | BABY DON'T CRY LALAH HATHAWAY | 24
Al S i realll i whiater i e i —on-nadiet i e ta Bive v 26 | 25 | MONIE IN THE MIDDLE MONIE LOVE | 28 26 [ 28 | WRITTEN ALL OVER YOUR FACE RUDE BOYS | 30
Th g, I y ol ixed by Y T Hx' 27 [ 20 | I'M YOUR BABY TONIGHT WHITNEY HOUSTON | 32 27 [ 29 [ | DON'T KNOW ANYBODY ELSE BLACK BOX | 26
€ version | am relerring 10 was remixed by I'vonne Turner. tier 28 | 27 | 1 DON'T KNOW ANYBODY ELSE BLACK BOX | 26| |28 |27 | GENTLE DINO | 31
version was first released in the U.K. before it was shipped to radio in 29 [ 36 | GET HERE OLETA ADAMS | 25 29|23 | THE GHETTO 10O SHORT | 20
this country. Turner took the best of an L.A. Reid & Babyface song, 30 [ 32 | MISSING YOU SOULI'SOUL | 35| [30 31| MAKE IT wiTH YOU TEDDY PENDERGRASS | 34
then added to the production, changed the rhythmic pattern (and 31 | 34 | 1| SURRENDER LOVE & LAUGHTER | 41 31 |32 | FAIRY TALES ANITA BAKER | 39
therefore the feel of the record), and softened Houston’s gigantic 32 | — | WHEN WILL | SEE YOU SMILE AGAIN? __ BELL BIV DEVOE | 29 32 [30 | I'M YOUR BABY TONIGHT WHITNEY HOUSTON | 32
voice. And, best of all, when the “I’'m You Baby Tonight” remix comes 33 | 35 | WRITTEN ALL OVER YOUR FACE RUDE BOYS | 30 33 ]33 | MONIE IN THE MIDDLE MONIE LOVE | 28
on the radio now, I no longer wonder if it’'s a Mariah Carey song. 34139 | GENTLE DINO | 31 34135 | THIS HOUSE TRACIE SPENCER | 40
Turner is managed by Dennis Wheeler. He can be reached at 212-941- 35 [ 28 | ROUND AND ROUND TEVIN CAMPBELL | 42 35 [ 37 | ALL THE MAN THAT | NEED WHITNEY HOUSTON | 38
1666 36 | 31 | KEEP OUR LOVE ALIVE STEVIE WONDER | 43 36 | 34 | SOMEBODY'S CRYING FORCE M.D.'S | 36
¥ 37 [ 30 | GROOVE IS IN THE HEART DEEE-LITE |51 37| 38 | wHAT'S IT ALL ABOUT RUN-D.M.C. |27
w ; ] . 38 | — | JUSTIFY MY LOVE MADONNA | 46 33 | 36 | GO FOR IT! (HEART & FIRE) ELLIS/HARE | 37
H +
HAT'S UP FOR 1991: After reading the tabloids and watching all 39 | 33 | SOMEBODY'S CRYING FORCE M.D.’S | 36 39 | — | UK BLAK CARON WHEELER | 49
the psychics on television make predictions for 1991, I tried to think GO FOR IT! (HEART & FIRE) ELLIS/HARE [ 37 40 | — | MISSING YOU SOUL Il SOUL | 35

R&B SINGLES Al

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

ASCAP/CBS, ASCAP/Reyshell, BMI/Ensign, BMI)

non? Will a new rap style develop, called jazz-rap? Second, which label TITLE (Publisher — Licensing Org.) Sheet Music Dist » :,,tf:,f,g:,%?,’,gf;::::aﬁf)'"&"é;MV Mervyr 91 NEW POWER GENERATION (Controversy, ASCAP/WB,
will be the first to sign the Fly Girls from TV’s “In Living Color”? 47 ALL SEASON (Trycep, BMI/Willesden, BMI) 32 I'M YOUR BABY TONIGHT (Kear, BMI/CBS ASCAP) WEBM ,
It’s OK if they can’t sing—the videos will be ultra-dope. And finally 38 ALL THE MAN THAT | NEED (Warner-Tamerlane, Epic/Solar, BM1) HL 97 NO SWEETER LOVE (WB, ASCAP/Silver Sun, ASCAP)
il Vanilla I t ki 3 i redireck hi : BMI/Body Electric, BMI/Fifth Of March, BMI) WBM 79 INSANITY (Lorimar, BMI/Spinning Platinum, WBM
wi | aniilia iIce s Op ma ]ng rap records and redirec 1s career to 12 AROUND THE WAY GIRL (Marley Marl, ASCAP/No Pain No Gain, ASCAP) 4 ONLY HUMAN (Zomba, ASCAP/Barry J. Eastmond,
movies and become the rappin’ Elvis of the ’90s? Hmmmmmm |, ASCAP/L.L Cool J, ASCAP/Def Jam, ASCAP) 41 | SURRENDER (Kesha, PRS) ASCAP/AImo, ASCAP/March 9, ASCAP) CPP
24 BABY DON'T CRY (Angel Notes, ASCAP/Warner- 2 IT NEVER RAINS (IN SOUTHERN CALIFORNIA) (Tony 52 IT)“E_nPtlA:sECSA;% ;":gclggf (MCA, ASCAP/Hee Bee
, o Tamerlane, BMI) Toni Tone, ASCAP/Pri, ASCAP) HL oinit, !
HEX DUDES AND DUDETTES; In case you've heard ““Do The Bart- 72 B.B.D. (| THOUGHT IT WAS ME) ? (Ronestone, 8 | WANNA GET WITH U (Donril, ASCAP/Jamron, 48 PLAY THAT FUNKY MUSIC (ice Baby, ASCAP/QPM,
man”’ by the Simpsons (Geffen) and you're wondering why it’s not on BMI/Your Mothers, BMI/Nia, BMI/Alshamighty, ASCAP/Abdur Rahman, ASCAP/Zomba, ASCAP) o ﬁgg:’)gums e
i . . BMI/Strong Island, ASCAP) 89 | WANTED YOU (Whooping Crane, BMI/C Tan, BMI) (9l es.
the charts, it's another case of Song On The Radio And No Singles In BLACK PARADISE (Two Tuf-Enuff, BMI/Irving, 45 JUST A LITTLE BIT LONGER (Gunsmoke, ASCAP/Pow ASCAP/Almo, ASCAP/Somethin' Stoopid, ASCAP/Kip
The Stores. If you want the song, you'll have to buy the album. In ASCAP) Wow, ASCAP/Hot Licks, BMI) Teez, ASCAP/Pecot, ASCAP) CPP
December the tune was the most added at pop radio two weeks in a CAUSE | CAN DO IT RIGHT (AZ, ASCAP/Cold Chillin’, 93 JUST ANOTHER DREAM (Colgems-EMI, ASCAP/EMI %0 E'ﬁﬂ%%“&"““’“’ ASCAP/WB, ASCAP/Bust-It, BMI)
: : . ASCAP/WB, ASCAP) WBM Blackwood, BMI)
row and had reached the top third of the pop airplay chart. R&B radio 92 CLOSE TO YOU (EG., BMI/W.S., BMI/Chappell & Co, JUSTIFY MY LOVE (Miss Bessie, ASCAP/WB, 71 THE REAL THING (End O The Day, ASCAP/CES,
has not been as quick to react, but it does have reports from 22 sta- ASCAP/Level Vibes, ASCAP/Colgems-EMI, ASCAP/Bleu Disque, ASCAP/Webo Girl, ASCAP) ASCAP/Porter Carroll Jr., ASCAP)
tions this week. ASCAP/Forever, PRS) WBM 43 KEEP OUR LOVE ALIVE (Stevland Morris, ASCAP) CPP 66 ROPE A DOPE STYLE (Trycep, BMI/Willesden, BMI)
8 CRUISE CONTROL (Najee, ASCAP/Alexander Bugnon, 58 "KICKIN' AFROLISTICS (Il Posse, ASCAP/Davy D, 42 ROUND AND ROUND (Controversy, ASCAP/WB,
ASCAP/Pure Art, ASCAP/Buppie, ASCAP/EMI April, ASCAP/Def Jam, ASCAP/Feelin’ Groovy, ASCAP) ASCAP) WBM
ASCAP) 74 KNOCKIN' BOOTS (Diabetic, ASCAP/Mille Miglia, 7 SENSITIVITY (Fiyte Tyme, ASCAP) WBM
14 DON'T BE A FOOL (MCA, ASCAP/BMG, ASCAP/Windswept Pacific, ASCAP/D/B/A Longitude, 61 SLOW MOTION (Stanton's Goid, BMI/Island,
ASCAP/Brampton, ASCAP) BMI/Stone Agate, BMI) CPP/WBM BMI/Tracye One, BMI/Maypop, BMI) WEM
70 DO YOU CARE (ADRA, BMI/Kang's Thang, BMI) 78 LET ME FEEL YOUR BODY (Bonilla, ASCAP/337, 36 SOMEBODY'S CRYING (Hubb, ASCAP)
44 EVERY LITTLE THING (Ensign, BMI/Bright Ray, ASCAP) 83 SOMEDAY (Vision Of Love, BMI/Been Jammin', BMI)
BMI/Legassick, BMI) CPP 64 LET ME SHOW YOU (Peljo, BMI) 22 SOMETHING IN MY HEART (Ruthless Attack, ASCAP)
n Amn “s AIIIIEII FAIRY TALES (All Baker's, BMI/Delvon, 62 A LITTLE BIT OF DANE TONIGHT (Protoons, 100 SOUL INSPIRATION (Myaxe, ASCAP/WB,
MOST BMI/Monteque, BMI) CPP ASCAP/Dana Dane Forever, ASCAP/Promuse, ASCAP/Good Single, PRS/Irving, BMI) CPP/WBM
3 THE FIRST TIME (Colgems-EMI, ASCAP/Stansbury, BMI/Gordy's Groove, BMI/Lynton Muir Ltd., BMI) 98 SO YOU LIKE WHAT YOU SEE (Two Tuft-Enuff,
PLATINUM/ BRONZE/ BMI) WBM 5 LOVE MAKES THINGS HAPPEN (Kear, BMI/CBS BMI/Irving, ASCAP) CPP
GOLD SILVER  SECONDARY TOTAL TOTAL 31 GENTLE (New Trend, BMI) Epic/Solar, BMI) 73 SPEAK TO ME (Mississippi Mud, BMI/Warner-
ADDS AD ADDS DS ON 25 GET HERE (WB, ASCAP/Rutland Road, ASCAP) WBM 1 LOVE ME DOWN (Zomba, ASCAP/Barry Eastmond, Tamerlane, BMI) )
Z6IRERQRTERS) [T Z6RERORTERS!  \3BIRERORTERS MOJRERORTERS 20 THE GHETTO (Willesden, BMI/Zomba, ASCAP/Atco, ASCAP/Jo Skin, ASCAP) 69 STUPID (Slap Me Onel, ASCAP/EMI April,
DON'T LET ME DOWN ASCAP/Don-Pow, ASCAP) 9 LOVE ME JUST FOR ME (Bust-It, BMI) ASCAP/CBS Portrait/Solar, ASCAP/EMI Blackwood,
THE O'JAYS em 1 1 6 8 9 37 GO FOR IT! (HEART & FIRE) (Not Listed) 55 LOVE TAKES TIME (Vision Of Love, BMI/Been BMI/BCC, ASCAP) )
SOMEDAY 15 GONNA MAKE YOU SWEAT (Virgin, ASCAP/Cole- Jammin', BMI) 16  THING CALLED LOVE (Greenskirt, BMI/Kear,
MARIAH CAREY coLumBia 1 o 6 5 19 Ciivilles, ASCAP) CPP 56 LOVE U 2 THE LIMIT (Virgin Songs, BMI/Morning BMI/CBS Epic/Solar, BMI) N
51 GROOVE IS IN THE HEART (Delovely, Crew, BMI) CPP 40 THIS HOUSE (Zodrog, ASCAP/Zodboy, ASCAP/Editions
LOVE U 2 THE LIMIT ASCAP/Hancock, BMI/Virgin, ASCAP/Zomba, ASCAP) 6 LOVE WILL NEVER DO (WITHOUT YOU) (Flyte Tyme, EG, ASCAP/Sir Spence, ASCAP/M&T Spencer, ASCAP)
THE MAC BAND mca 0 0 3 3 59 33 HEAD OVER HEELS (Shaman Drum, BMI/Sun Face, ASCAP) WBM 81 THRILL (LiF Tad, BMI).
| CAN'T TELL YOU WHY ASCAP) 54 MAKE IT EASY ON ME (All Boys USA, BMI) CPP 11 TOM'S DINER (Waifersongs, ASCAP/AGF, ASCAP)
HOWARD HEWETT ete 0 0 3 3 58 S7 1 CAN'T TELL YOU WHY (Jeddrah, ASCAP/Cass 34 MAKE IT WITH YOU (Colgems-EMI, ASCAP) WBM Ctm
LEKTRA County, ASCAP/Red Cloud, ASCAP) 63 MARY HAD A LITTLE BOY (Manseatic, ASCAP/Fellow, 87 TREAT 'EM RIGHT (ADRA, BMI/Getaloadofatso,
SHAKE! 96 ICE ICE BABY (lce Baby, ASCAP/QPM, ASCAP/Jones, BMI/Songs Of Logic, BMI/Intersong U.S.A., BMi/Howie Tee, BMI)
THE TIME paisLeY Park 0 0 3 3 8 ASCAP/Screen Gems-EMI, BMI/Beechwood, BMI) ASCAP/Willesden, BMI) 65 TRUE LOVE (CBS, ASCAP/UK, BMI/CRGI, BMI)
WHEN WILL | SEE YOU. . WBM 59 MELODY COOL (Controversy, ASCAP/WB, ASCAP) 77 TRY ME (Forceful, BMI/Willesden, BMI)
BELL BIV DEVOE 1 o 1 2 105 95 | DON'T HAVE THE HEART (Music Corp. Of America, 68 MELT IN YOUR MOUTH (Mille Miglia, ASCAP/Diabetic, 43 UK BLAK (Orange Tree, ASCAP/MCA, ASCAP/EM!
MeS BMI/Nelana, BMI/Music By Candelight, ASCAP/PSO ASCAP/Mighty Three, BMI/Warner-Tamerlane, BMI) Blackwood, BMI)
ALL THE MAN THAT | NEED Ltd., ASCAP) CPP/HL WBM 85 WHATEVER MAKES YOU HAPPY (Been Stung,
WHITNEY HOUSTON arisTa 1 0 1 2 101 26 1 DON'T KNOW ANYBODY ELSE (Lombardoni Edizioni, 35 MISSING YOU (Virgin, ASCAP/Jazzie B, ASCAP/EMI BMI/Rude Tymze, BMi/Lawman, ASCAP/EMI
WRITTEN ALL OVER. .. ASCAP/Intersong, ASCAP) HL April, ASCAP/Law, ASCAP) CPP Blackwood, BMI/EMI April, ASCAP)
RUDE BOYS ATLANTIC 0 o 2 2 89 19 (ESHA (Biv Ten, ASCAP/Diva One, ASCAP) 80 MISSUNDERSTANDING (Al B. Sure!, ASCAP/EMI April, 21 WHAT'S IT ALL ABOUT (Protoons, ASCAP/Rush-
ATEANT 13 IF | WERE A BELL (EM! April, ASCAP/Midnight ASCAP/Across 110th Street, ASCAP/Frank Nitty, Groove, ASCAP)
UK BLAK Magnet, ASCAP) ASCAP/Velle Int'l, ASCAP/Ness, Nitty & Capone, 84 WHEN WAS THE LAST TIME THE MUSIC MADE YOU
CARON WHEELER emi 0 1 1 2 88 88 1 GOT GAME (Locked Up, BMI) ASCAP) CRY (Yah Mo, BMI/EMI Apnil, ASCAP/Lady of the
JESHA 94 1 GOT THE FEELING (Hi-Frost, BMI) 28 MONIE IN THE MIDDLE (Virgin, ASCAP/Copyright Lake, ASCAP/Geffen, ASCAP/Matkosky, ASCAP/WB,
ANOTHER BAD o 1 1 2 86 76 1 JUST CAN'T HANDLE IT (Zomba, ASCAP/Mom And Control) CPP ASCAP) )
MOTOWN Dad, ASCAP) 50 MY HEART YOUR HEART (Virgin Songs, BMI/Morning 29 WHEN WILL | SEE YOU SMILE AGAIN? (Not Listed)
Radio Most Added is a weekly national compilation of the ten records most added to the playlists 18 I'LL DO 4 YOU (Hudmar, ASCAP/Butterfly Gong, Crew, BMI) CPP 75 WHEN YOU CRY (For Our Children, ASCAP/Zomba,
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi BMI/EMI Blackwood, BMI/Cotaba, BMI) WBM 21 MY LAST CHANCE (Jobete, ASCAP) CPP ASCAP/Hyter, ASCAP)
cally as changes are made, or Is available by sending a self-addressed stamped envelope to: 17 ILL GIVE ALL MY LOVE TO YOU (WB, ASCAP/E/A, ~ 60 MY, MY, MY (Kear, BMI/Greenskirt, BMI/CBS 30 WRITTEN ALL OVER YOUR FACE (Trycep, BMI/Rude
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ASCAP/Keith Sweat, ASCAP/CBS, ASCAP/Maestro B.,
ASCAP)

Epic/Solar, BMi)
MY ONLY LOVE (Maurice White, ASCAP/Electric Bill,

News, BMI)
YOU DON'T HAVE TO WORRY (2 Tuff-E-Nutf,
BMI/Irvin& BMmI) CPP
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tion of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million
units. Catalog no. is for 12-inch vinyl single. *Asterisk indicates catalog number is for cassette maxi-single;

12-inch vinyl unavailable. (C) Cassette single availability. (CD) Compact disc single availability. (M) Cassette

maxi-single availability. (T) 12-inch vinyl availability. © 1991, Billboard/BPI Communications, Inc.

Firm Helps Artists Develop Image, Moves

Jimmy Jam & Terry Lewis; Deele
members L.A. & Babyface; Reggie
Calloway, a former member of Mid-
night Star; former Klymaxx member
Bernadette Cooper; and Leon
Sylvers, who produced hits for Shala-
mar and others.

“All the producers I've developed
have also been songwriters, and
that’s been the real key,” says Gnif-
fey. “You can have a hit record with a
mediocre artist, but great songs and

roster compact and says that he tries
to remain as personally accessible to
new acts as possible. “Virgil Roberts
is the company president and I have
an assistant, Glen Davies, who re-
ceives a lot of tapes. But I'm still the
A&R guy here and I listen to all the
demos people send us.

“But I never sign a tape,” Griffey
adds. “If I like what I hear, I make
sure I meet the artist. It’s in my best
interest to make sure the artists we

=
®
“ﬂt nap sulgles Duntori Also Reps Choreographers, Dancers
™
B BY JANINE McADAMS Because of Robin Dunn’s experi- ents include some of the hottest
s 18 Compiled from a national sample of retail ence as a dancer and choreograph- New York-based dance talent
%’é B 9 ;’% TITLE and one-stop sales reperts. ARTIST NEW YORK—Successful entre- er of stage shows, Duntori began around: Stretch (Emilio Austin
7= |32 | ~% | 5 | LABEL & NUMBER/DISTRIBUTING LABEL preneurs are those who see a niche to get requests for choreographer Jr.), who has worked with Seduc-
in the market and fill it. Duntori & referrals for music videos. Seizing tion, Jeff Redd, Heavy D. & the
* % NO.1 & & . . . .
Co., a New-York-based firm spe- on this demand, Robin Dunn creat- Boyz, and Diana Ross; Hot Dog,
@ 3 4 7 AROUND THE WAY GIRL L.COOL J L . . 0 . . A
DEF JAM 44-73610/COLUMBIA (©) (CD) (M) (1) 1 weekat No_ 1 cializing in management and artis- ed the core of Duntori’s business who has worked with Stacy Latti-
2 1 1 | 11 | 'LLDO 4 YOU ® FATHER M.C. tie direction, takes a unique ap- in '88: Stagemoves, a choreo- saw, Chubb Rock, Special Ed, and
UPTOWN 53912/MCA (C) (M) (T) .3 . . § .
SOURNON IV USINESS Sl proach by providing artist services graphy service that offers move- Wrec_ks-N-Effect, Broa@way danc-
3 2| 2 | 14 | ATiANTIC 4-86134°(C) (M) found nowhere else. ment classes for performers. er Hinton Battle (Anita Baker,
4 5 6 | 10 | CAUSEICAN DO IT RIGHT # BIG DADDY KANE The Queens, N.Y.-bred Dunn sis- Staffed by 12 prominent choreo- Cherrelle, Rick Ashley); Jay T. Jen-
COLDCILLINGD.2 176 HREERBEICIMIT) ters—Robin, Desiree, and Greta— graphers whose talents range kins (Kool Moe Dee, the Jets, Pub-
5 | 4 5 | 11 Iﬂ%g’,‘,ﬁg&m ¢ TOO SHORT with varied backgrounds in R&B from ballet to jazz to hip-hop lic Enemy, Cyndi Lauper, Sa-
: § N music (the sisters were backup street routines, Stagemoves is led mantha Fox); MTV Awards choreo-
(®)| s | 8 | 8 | STOMPIN'INTHE 90's ¢ Y0-YO _ :
ATLANTIC 86128 (C) (M) (T) singers for the Fatback Band for by Robin Dunn, who has taught at grapher of the year Anthony
7 7 | 7 | 10 | THEPIPER & CHEBA much of the '70s), dance, market- the Broadway Dance Center with Thomas (East Coast only), who
RUFFHOUSE 44-73412/COLUMBIA (C)(T) . . . . y
T T YT SR ing, and fashion, realized that Frank Hatchett in New York. worked on Janet Jackson’s
9 | 12 1 5 1 prornezsismm e many up-and-coming artists need a “What Robin does is teach dif- “Rhythm Nation 1814” longform
9 6 3 12 | MONIE IN THE MIDDLE & MONIE LOVE strong image and a lot of stage ferentkinds of dance combinations video; Sheila Barker (Bobby
EIEANAL O.21737/WARTER BROS ) ED) B () confidence. The sisters presented like you see in videos,” says De- Brown, Herb Alpert, Cameo,
TN S B L e R G S C ) U S a business plan to their relatives, siree Dunn. “She works them out Meli’'sa Morgan); and others.
@ GOLD DIGGER EPMD the Dunns and the Trombatoris. in the beginning of the class, get- Duntori also manages two sing-
W | — | 2 1 OFFJam44.73633/COLUMBIA M) (D) The family invested, and Duntori ting them in good shape, then she ing dance troupes, Hatché and
12 | 11| 10| 10 | BACKTOREALITY ¢ INTELLIGENT HOODLUM & Co. was born in July 1985. concentrates on their ability to do Mop Top, and represents makeup
- Originally working out of their live, contemporary movement artists and clothing stylists. Styl-
@ 16 |20 | 5 &‘éﬂﬁ%?ﬂéﬁ.&ﬂ’f&!&%ﬂn PUBLIC ENEMY apartment in Manhattan’s SoHo styles for music videos. She will ist/designer Toyce Anderson (best
14 | 15 | 16 | 19 | ELECTRIC SLIDE © GRANDMASTER SLICE & 1ZZY CHILL district, Robin and Desiree Dunn have a microphone there and teach  known for putting the plastic cod-
CREATIVERUNSHA0 S0H ) (Greta joined in 1990) wanted to them to use it and how to really pieces on Cameo’s Larry Black-
@®| v | 2 | 4 | TWOMNUTEBROTHER ®BWP | manage artists. Though they did project on the stage.” mon) and Stanley Crowe (who has
6 | 13| 13| 9 | MuSICMAN © MASTER ACE take on some young talent, they She adds that’ t_he _cl_asses en- ‘c‘os'tugled the Winans_, Oran
COLD CHILLIN' 0-2154 1/REPRISE (C) (M) () soon found that getting unknowns  hance each artist’s individual style Juice” Jones, and Jasmine Guy,
@ 19| 19| 5 | ALTTLEBIT OF DANE TONIGHT & DANA DANE off the ground required more mon- and are not limited to R&B/rap among others) are Duntori clients.
PROFLE 7312 00 D ey than they had available performers. Cyndi Lauper, Cameo
AR R e el The women worked part-time Surface, Salt-N-Pepa, Luther Van-
19 | 12| 9 | 18 | KNOCKIN'BOOTS A ® CANDYMAN outside of their business and later dross, and Jody Watley are just
EPC 4973437 (C) (CD) (M) (D) accepted public relations and com- some of the artists who have bene-
@0| 26 | 27 | a | THEDEVIL MADE ME DO IT ®PARIS | mercial-casting work. Duntori & fited from the Stagemoves choreo-
2| 13| 17 | 1z | INSANE CRIMINAL NATION Cp. survived and became a full- graphers.
COLD ROCK 76995/NASTYMIX (C) (M) (T) time endeavor. The company Stagemoves also serves as a
@ 24 | — | 2 | PLAY THAT FUNKY MUSIC @ VANILLA ICE moved to its current West 57th springboard for Duntori’s grow-
S$BK 07339 (C)(M . 8 o
- Street office in 1988. ing roster of choreographers. Cli-
(23)| NEWp | 1 | TREAT EMRIGHT @ CHUBB ROCK
SELECT 9063 (M) (T)
it M oo | INDIE LABEL SOLAR PREPARES FOR A HOT YEAR
@ NEW) 1 | EPIC34.73652 ©) (M (D (V) (Continued from page 23)
E UP © BRAND NUBIAN . .
B | — | 2 | clexTRa066597 a major act, the Whispers. goda.
27 | 20 | 14 | 14 | PRAY® & M.C. HAMMER Griffey contends that “keeping my “l know that Richie’s music isn't
i) L, fi the pulse of what’s happen-  necessarily going to get played on
CRUMBS ON THE TABLE ® D-NICE pnger on the p . ppe necessarly gomng ‘o get pay
B 25| B 4| e1a0mRc O M ing in music and keeping my antenna  R&B stations, but he's making some
@ NEWD | 1| | CANIKICKIT # A TRIBE CALLED QUEST up” are factors that have led to So- incredible pop music. As long as Epic
HIVESI00/RCANC)I() lar’s survival. Griffey also has a tal- promotes it on all formats that fit the
30 | 30 L 28 | 4 | SWINGIN WIT T TAIRRIE B. ent for bringing R&B’s top produc-  music he’s do_ing:; we'll have some
tion teams to the forefront. He green-  success with him,” Griffey says.
QRecords with the greatest sales gains this week. ® Videoclip availability. ® Recording Industry Associa- hghmd the first production efforts of Griffey plans to keep the label’s

Charisma artist

Maxin’ And Relaxin’.
Maxi Priest, right, gets a laugh from
the antics of comedian/actor/host
Sinbad after performing “Close To
You" and “Just A Little Bit Longer” at

a recent taping of “Showtime At The

UTO AL B SURE /|| songwriters are the backbone of this sign are talented and have taste, Apollo.”
£\ HEAVY D/|| business.” style, and vision.” :
D] EDDIE F Griffey recently inked several new
CON CEP TS TEDDY RILEY || producer/writer teams to exclusive
SPINDERELLA || Solar pacts: Ricky Smith, Sidney Jus-

tin of Shalamar, Wes Crockett, Ray
Barner & Tony Coleman, Dennis Nel-
son & Tania Carmenatto, and Belva

Hainey. They are currently working o

on projects for various acts on the la-
bel, including the upcoming album by
Vanity. They will also bring new art-
ists to the label.
Solar is gearing up for a banner
ki st || AN MUSIC DISTRIBUTOR
Deele, the Calloways, newcomer 7626 MIRAMAR ROAD, SUITE 3600, SAN DIEGO, CA 92126
Hart (whom Griffey describes as “a . . 3
singing Vanilla Ice”), and Havens, * Best Prices Guaranteed F:)?NE gg}g; ggggggg
who came to the label via a produc- | | o personalized Service TOLL FREE: 1-800-87-LATIN
tion deal with attorney Johannon Vi-

AUTO SOUND & AUTO SECURITY

wmsmmsrm NIESA?ORK 914-779-8000

*WE ARE THE MASTERS OF CUSTOM CAR AUDIO*
.NAK,ALPINE,SONY,JBL, HARMON-KARDON, ADS
.CUSTOM BUILT SPEAKER ENCLOSURES
.TOP QUALITY INSTALLATIONS

* Great Selection of Major
Brands: CBS, RCA, Polygram,
Capitol Latino, Wea, Fonovisa,
Fania, Sonotone and many more
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Billboard.

FOR WEEK ENDING JANUARY 12, 1991

Top Latin Albums.

THIS WEEK
2 WKS. AGO
WKS. ON CHART

Compiled from a national sample of retail store
and one-stop sales reports.

ARTIST TITLE

LABEL & NUMBER/DISTRIBUTING LABEL

1[2 (21| MYRIAM HERNANDEZ DOS CAPITOL-EMI LATIN 42358
214 (53 DAP;IZELA ROMO QUIERO AMANECER CON ALGUIEN  CAPITOL-EMI LATIN
4 7
3 (3 |17| AZUCAR MORENO BANDIDO cBs 80380/IND
411 |13| GLORIAESTEFAN EXITOS DE cBs80432
5{8|7| ANAGABRIEL ENVIVO casx
66|29 LUISMIGUEL LUIS MIGUEL-20 ANOS WEALATINA 715354
7 [10[19{ CHAYANNE TIEMPO DE VALS cBss0423
8 |5|31] RUDYLASCALA CUANDO YO AMO SCNOTONE 1437
9 (7 [19| JOSEFELICIANO NINA CAPITOLEMI LATIN 42352
10|13 (15| RAUL DI BLASIO EL PIANO DE AMERICA ARIOLA 9847/IND
11|11|23| LOURDES ROBLES IMAGENES cBss80378
12123 | 5| JOSE LUIS RODRIGUEZ ESTA VEZ cBS80472
g 13|12 19| YOLANDITA MONGE PORTFOLIO cBS80391
B8-114]| 9 |41| ANAGABRIEL QUIEN COMOTU cBs 200310
15(17 (7 ROBERTO CARLOS PAJARO HERIDO cas 8oa66
16 18| 7 | PALOMA SAN BASILIO NADIE COMO TU  CAPITOLEMI LATIN 42354
17]—| 2 | LUNNA VENTANAS CAPITOL-EMILATIN 42364
18|19 (32| ALVARO TORRES S|ESTUVIERAS CONMIGO CAPITOL-EMILATIN 42260
19|14 {17 | ALEJANDRA GUZMAN ETERNAMENTE BELLA ronovisa 8867
20| —| 1 | EMMANUEL VIDA cBsgo0a74
21|15|21| JOSE JOSE ENLAS BUENASY EN LAS MALAS aRriOLA 2226
22120| 5| BRAULIO SOBREVIVIENTES DEL AMOR cBs 80433
23|16| 5 | LOS TERRICOLAS LOS 20 EXITOS SOMOTONE 1183
24| —|35| RICARDO MONTANER UN TOQUE DE MISTERIO TH-RODVEN X
25|24| 5| MENUDO NO ME CORTENEL PELO SONOTONE 1189
—|1 JUAN LUIS GUERRA Y LA 440 BACHATA ROSA  KAREN 109
2 {1[17| ORQUESTADELALUZ SALSA CALIENTE DEL JAPON RmM-CBS 80420/

IND
LUIS ENRIQUE LUCES DEL ALMA  cBs 80473

GILBERTO SANTARROSA PUNTO DE VISTA cBs 80419
ANGEL JAVIER EN CADA LUGAR CAPITOL-EMILATIN 43353
DAVID PABON RENACIMIENTO  TH.RODVEN-2790 2790/TH-RODVEN
WILFRIDO VARGAS SIEMPRE WILFRIDO SONOTONE 1447

by Carlos Agudelo

SINCE THIS IS THE SEASON for giving, it seems ap-
propiate to tell the story of a little school in East Harlem
that has given much and now finds itself in dire need.

The East Harlem Music School was founded in 1970
by musician/bandleader Johnny Colon. The school has
educated thousands of Latin kids from all over the city
in the theory and practice of music, mainly Latin music,
but also jazz and related genres.

“Our objective has always been to enlighten through
music and hopefully keep the culture and music alive be-
cause if we don’t do that it will die,” says Colon.

Beginning students receive intensive music-theory
classes before choosing an area of concentration from
among trombone, trumpet, sax, flute, piano, bass, con-
ga, bongo, timbales, guitar, and voice.

Classes are given Wednesday and Thursday nights
and all day Saturday to some 1,200 students, between
the ages of 8 and 78, including those enrolled in the drug
prevention, GED, adult education, and counseling pro-
grams.

For all of this, the school does not charge tuition for
students up to age 21. Adults pay a nominal fee, which
includes a $30 lifetime registration fee. All of this is ac-
complished with a staff of 37 employees.

In a neighborhood and a population group plagued by
seemingly insurmountable problems, the school found
out soon enough that the music was not only a vehicle to
help kids find a career, but also to help them to stay off
drugs, get their high school equivalency degrees, and
proceed to higher education.

Among the musicians who started out at the school
are Jaime Delgado, who at 16 started to play with Ray
Barretto; Ricky Gonzalez, pianist and arranger, who at

24 already has performed as a solo pianist and is record-
ing his first album; Joe De Jesus, who plays trombone
with Tito Puente and David Byrne; Johnny Rivera,
singer with Conjunto Clasico; half of the Grupo Fas-
cinacion; most of Conjunto Quisqueya; and Latin jazz
pianist Hilton Ruiz.

The school also operates two satellite programs in the
Bronx and Brooklyn. Classes are taught in English or
Spanish, depending on the needs of the students.

Neow, because of lack of funding, this oasis of hope in
one of the most troubled communities in the country is
in danger of closing. “Ours is basically a cash-flow prob-
lem,” says Colon. “Funding money doesn’t come in on
time and then you have to run around trying to borrow
money which you have to pay back with interest.”

The school has remained alive thanks to several fund-

Lack of funds clouds future
of music school in E. Harlem

raisers like dances and dinners. “We need a lot of mon-
ey—I don’t want to say how much because people then
get scared and start asking how are we going to get it—
but we accept whatever we can get. Every little $1,000
helps,” says Colon, referring to a recent raffle done by
the students.

Funding has come mainly from state and city agen-
cies; this money has been slow in coming and is being
reduced because of the fiscal crisis.

“Latino not-for-profit organizations cannot afford to
be cut further,” says Colon. “We already are the most
underfunded. As far as [ am concerned, we are the in-
visible society. Latinos are the poorest of the poorest.”

The school is located at 174 E. 104th St., New York,
NY 10029, call 212-5344711.

—_
o
o
—
wn

< 29| NINO SEGARRA CON LA MUSICA PORDENTRO mP1. 6031
Cﬁ 25| JUAN LUIS GUERRA Y LA 440 BURBUJAS DE AMOR  KAREN-126
a 10/ 10(11| PAQUITO GUZMAN EL MISMO ROMANTICO CAPITOL-EMI LATIN 42361 |
: 1m]—i1 LA PATRULLA 15 PEGANDO EL PECHO rinGO 019
s 12|11| 9 | VARIOS ARTISTAS SE BOTO LA SALSA G080 2381
= 131223 LU;?:;ET‘RIQUE Y EDDIE SANTIAGO LOS PRINCIPES DE LA SALSA cBs
E 14(19{11| LALORODRIGUEZ UNA VOZ PARA ESCUCHAR CAPITOL-EMI LATIN 42328
15| 9 |23| WILLIE ROSARIO VIVA ROSARIO BRONCO-SONOTONE 2507/SONOTONE
161423 | EL GRAN COMBO LATINUP comso 2070/IND
17121110| TITOROJAS TITO ROJAS (SENSUAL) mP1 6035
18| —| 1 | VARIOS ARTISTAS NON STOP DANCING VOL.3 ¢Bs 80453
19(—| 1| LOS SABROSOS DEL MERENGE MAS SABROSOS. .. m™P.I 6040
20— 1| VARIOS ARTISTAS HOT ST. SALSA cas 80422
21122|26| JUAN LUIS GUERRAY LA 440 LA BILIRRUBINA KAREN 52
22|15|25] MAX TORRES PELIGROSO AMOR CAPITOL-EMILATIN 42231
23|18| 5| LOS HIJOS DE PUERTO RICO EN PRIMERA PLANA TH-RODVEN 2776
24124|32| JOE ARROYO EL SONERO DE AMERICA-15 EXITOS SONOTONE 1634
25|—| 1 | VARIOS ARTISTAS TITANES DE LA SALSA CAPITOL-EMI LATIN 42383
ST
1)1]15{ BRONCO TUAMIGO Fronovisa 2003
213|7| GRUPOMAZZ PARA NUESTRA GENTE CAPITOL-EMI LATIN 42367
3|2 {11| VARIOS ARTISTAS MEXICO VOZ Y SENTIMIENTO cBs 80437
415]21| LOS TEMERARIOS DE LO NUEVO LO MEJOR TH-RODVEN 2717
57|11 SELENAY LOS DINOS VEN CONMIGO CAPITOL-EMI LATIN 42359
6 (11| 7| LAMAFIA CONTANTO AMOR cBs 80460
7112113 LOS TIGRES DEL NORTE PARA ADOLORIDOS ronovisa 9001
8 53| GRUPQO MAZZ NO TE OLVIDARE CAPITOL-EMI LATIN 42186/IND
9 | 8 [15| JUANVALENTIN ELEMIGRADO CAPITOL-EMI LATIN 42349/IND

SONORA DINAMITA LA TROPICALISIMA  SONOTONE 6003

- e e e
IR TR R N an
- ~N = —
w|"°r\>ca|0|
- Ny (o]
BE—-0wR P -8

RAMON AYALA MIACORDEONY YO FREDDIE 1515

VICENTE FERNANDEZ MIENTRAS UDS NO. .. cBs 80054
GRUPO LA SOMBRA GOOD BOYS WEAR WHITE  FREEDIE 1516
ROBERTO PULIDO NUEVOS CAMINOS  CAPITOL-EMI LATIN 42256/iND
LUCERO CON MARIACHI CON MI SENTIMIENTO
LOS TERRICOLAS 20 EXITOS sonOTONE 1183

LA MAFIA ENTER THE FUTURE cBs 80314

FONOVISA 8864

18/10}23| VICENTE FERNANDEZ (AS CLASICAS DE JOSE... cBs80383
19/17| 7 | LOS YONICS 15 ANIVERSARIO FonOvisa 9002

20|—| 1| BRONCO 15EXITOS SONOTONE 1183

21121117 | GRUPOLAFIEBRE OUT OF CONTROL cBss80413

22(14[25| FITO OLIVARES AGUITA DE MELON GiL 2067

23119|10| JOHNNY RODRIGUEZ COMING HOME CAPITOL-EMI LATIN 42356
24{—| 1| LAFIEBRE PERSONAL BEST cBs80475

25124 62| LOS TIGRES DEL NORTE M| BUENA SUERTE ronovisa 8831

(CD) Compact disc available. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units. © 1991, Billboard/BPI Communications,

Inc.

VICENTE FERNANDEZ

CBS recording artist Vicente Fernandez is Mexico's
King of Ranchera music. This new album includes all
new songs sung as only Vicente can sing them. This
long awaited album will be one of the best selling
albums of 1991.

MIENTRAS USTEDES
NO DEJEN DE APLAUDIR...

VICENTE
FERNANDEZ

VICENTE FERNANDEZ / “"Mientras Ustedes
no Dejen de Aplaudir’ - piL-pic-co-sosos

ELDESINFLE / QUE SEPAN TDDDS / SOLC DIOS / MIOLVIDD TDTAL / LA

CASA VIEJA / POR ESA YEGUA / UN DIA DE ESTOS / SED / CUANDO
HAGAMOS LAS CUENTAS / URGE / PERG LE DISE ADIOS / QUE MILAGRO
CHAPARRITA

EMMANUEL

CBS recording artist Emmanuel is one of the Latin
world’s most popular and contemporary artists. This
album, “Vida" {“Life”), is filled with hits and includes
productions from Juan Luis Guerra of the phenomenally
successfull “Grupo 4.40". This album unquestionably
will be one of the strongest of 1991 and will have
strong video and TV support.

ENMIMANLIEL

EMMANUEL / “Vida"

DCL-DCC-CD-80474

BELLA SENORA / ND HE PODIDO VERTE / CAMBIARE / MANUAL / AMOR
DIVIDIDO / JARRC PICHAD / ANIMAL / UNA NUEVA VIDA / CAUSA
PERDIDA / CREEME

Leves LEcorDS InC.

CD's, RECORDS & TAPES

©

140 N.W. 22 Avenue. Miami. Florida 33125

Tel.: (305) 541-6686 / Fax.: (305) 642-2785

TODO EN MUSICA LATINA «EVERYTHING IN LATIN MUSIC

CBS
DISGOS INC.
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"
THEN CLUB PLAY g 5|8, 12-INCH SINGLES SALES
% 2 = gg TITLE Compiled frem a natienal sampie of dance ciwb playlists. ARTIST % ‘Z’ = ‘Q% TITLE Complled trom a national sampie of retail stors and sne-stop sales reperts. ARTIST
- — ~N =0 LABEL & NUMBER/DISTRIBUTING LABEL = - o 20 LABEL & NUMBER/DISTRIBUTING LABEL
& NO.1 & % *x NO.1 % %
1 1 2 9 POWER OF LOVE/BUILD A BRIDGE ELEKTRA 0-66592 2 weeks at No. 1 & DEEEAITE 1 1 1 9 GONNA MAKE YOU SWEAT COLUMBIA 44.73605 5 weeks at No. 1 = @ C&C MUSIC FACT./F.WILLIAMS
@ 3 7 6 JUSTIFY MY LOVE SIRE 0-21820/WARNER BROS. © MADONNA m 2 12 JUST ANOTHER DREAM POLYDOR 877 963-1 & CATHY DENNIS
(3| 5 | 5 | 7 | 1DONTKNOW ANYBODY ELSE rca 27351 @ BLACK BOX * % # HOT SHOT DEBUT * & *

4 2 1 10 | GONNA MAKE YOU SWEAT COLUMBIA 44-73605 ® C&C MUSIC FACT./FREEDOM WILLIAMS @ NEWL 1 JUSTIFY MY LOVE SIRE 0-21820/WARNER BROS. © MADONNA
@ 6 8 8 ANOTHER SLEEPLESS NIGHT ARISTA AD-2141 @ MIKE “HITMAN" WILSON/SHAWN CHRISTOPHER @ 4 11 7 1 DON'T KNOW ANYBODY ELSE RCA 2735-1  BLACK BOX
@ 11 13 7 MARY HAD A LITTLE BOY ARISTA AD-2144 & SNAP 5 3 4 9 WORLD IN MY EYES SIRE 0-21735/REPRISE @ DEPECHE MODE

i 9 9 7 CRASH (HAVE SOME FUN) TOMMY BOY TB-963 ® TKA FEATURING MICHELLE VISAGE 6 5 7 10 | SENSITIVITY MCA 53933 © RALPH TRESVANT
(8| 12| 14 7 1 LIKE YOU EP(C 49.73600 © CULTURE BEAT 7 8 10 7 B.B.D. (| THOUGHT IT WAS ME)? MCA 53899 @ BELL BIV DEVOE

9 10 ! 12 8 THE ROOF IS ON FIRE/ ... AND PARTY TSR 865 & WESTBAM 8 10 | 12 | 10 | LOVE SO SPECIALATLANTIC 0-86124 ® CEYBIL

10 4 4 11 | LOVE SO SPECIAL ATLANTIC 0-86124 ® CEYBIL 9 7 6 13 | TOM'S DINER a&M 75021 2342-1 © DNA FEATURING SUZANNE VEGA

1 14 15 9 MAKE SOME NOISE D.J. INTERNATIONAL DJ-934 FAST EDDIE 13 16 5 LOVE WILL NEVER DO (WITHOUT YOU) a&M 75021-7441-1 @ JANET JACKSON

12 8 6 9 WORLD IN MY EYES SIRE 0-21735/REPRISE & DEPECHE MODE 11 9 8 12 | FOUND LOVE ePiC 49-73548 © DOUBLE DEE FEATURING DANY

13 7 3 10 PRAY CAPITOL v-15617 & M.C. HAMMER @ 16 19 7 CRASH (HAVE SOME FUN) TOMMY BOY TB-963 TKA FEATURING MICHELLE VISAGE
17 | 28 | 5 | THUNDER MUTE 0-66587/ELEKTRA # RENEGADE SOUNDWAVE 13)| 19 | 24 | 5 | AROUND THE WAY GIRL DEF JaM 44.73610/COLUMBIA @ (.L.COOLJ
5| 16 | 2 6 TRAGEDY FOR YOU EP(C 49-73594 ©® FRONT 242 1| 2 | 2 6 INSANITY MOTOWN 4750 @ THE POINTER SISTERS
23 | 3% | 4 LOVE WILL NEVER DO (WITHOUT YOU) asm 75021.7441-1 © JANET JACKSON 15 | 6 2 11 | MONIE IN THE MIDDLE ETERNAL 0-21737/WARNER BROS. ¢ MONIELOVE |
@ 21 | 29 5 FREEDOM COLUMBIA 44.73584 ® GEORGE MICHAEL 23 125 5 | LIKE YOU EPIC 4973600 © CULTURE BEAT
22 31 5 THE SPACE JUNGLE MCA 53961 & ADAMSKI @ 26 36 4 POWER OF LOVE/BUILD A BRIDGE ELEKTRA 0-66592 @ DEEE-LITE

19|19 3 7 SENSITIVITY MCA 53933 © RALPH TRESVANT 18 | 14 | 14 | 10 | "M YOUR BABY TONIGHT ARISTA 2123 © WHITNEY HOUSTON
20| 28 | 4 4 JEALOUSY MERCURY 878 663-1 © THE ADVENTURES OF STEVIE V 2 | 21 6 TRAGEDY FOR YOU £PiC 49-73594 ® FRONT 242

2 | 25 | 3 5 BUS STOP/LAST NIGHT A DJ SAVED MY LIFE CUTTING CR 242 & CLUB IDOL @ 25 | 31 4 ANOTHER SLEEPLESS NIGHT ARiSTA AD-2141 9 MIKE "HITMAN" WILSON/SHAWN CHRISTOPHER

*h W POWER PlCK R I @ 24 27 8 MLLDO 4 UmCa53912 & FATHER M.C.
27 | 35 | 4 | SINnT26171 @ NINE INCH NAILS 2 1|5 1 | 1 WANNA GET WITH U UPTOWN 53928/MCA @ GUY
(23)| 26 | 37 | § | WHAT TIME IS LOVE wax TRax wax-9157 O KLF % % * POWERPICK * %

24 15 19 9 (THAT MAN) HE'S ALL MINE VIRGIN 0-96413 @ INNER CITY_ @ 31 4_2 4 JEALOUSY MERCURY 878 663-1 @ THE ADVENTURES OF STEVIE V

25 13 11 8 INSANITY MOTOWN 4750 @ THE POINTER SISTERS 24 11 5 20 WIGGLE IT CUTTING CR 237/0-96407/CHARISMA € 2 INAROOM
@ 29 41 4 AROUND THE WAY GIRL COLUMBIA 44-73610 &LLCOOLJ 2 20 18 7 FREEDOM COLUMBIA 44-73584 @ GEORGE MICHAEL
@D| 38 | — | 2 | LOVEBABYMUTE 0.66587/ELEKTRA @ FORTRAN 5 26)| 27 | 28 | 6 | DONTBEAFOOLMCA53906 @ LOOSE ENDS

)| 31 | 42 | 4 | KEEP GROOVIN' pwi MERICA 878 4951 MERCURY *TDC (@D 28 | 35 | 5 | EDDYSTEADY GO aLanic 086113 ROZLYNE CLARKE

291 32 | 4 4 HANG IN LONG ENOUGH ATLANTIC 0-86111 @ PHIL COLLINS 32 | 40 5 IESHA MOTOWN 4747 © ANOTHER BAD CREATION

30 | 20 | 17 7 I'M YOUR BABY TONIGHT aRiSTA 2123 © WHITNEY HOUSTON 29 | 30 | 3 6 THE QUESTION CUTTING CR 244 CONCEPT OF ONE FEAT. NOEL
@ 37 | — 2 MY HOUSE SIRE 0-21800/REPRISE ® PAUL LEKAKIS 30 15 13 11 H.0.U.S.E. ATLANTIC 0-86119 DOUG LAZY

32 [ 33 [ 4 4 SUPERLOVER/GET IT OFF ATLANTIC 0-86125 THREE GENERATIONS FEATURING CHEVELL @D 35 | % 4 SIN TvT 2617-1 © NINE INCH NAILS
@ 18 16 9 WHATEVER MAKES YOU HAPPY ATLANTIC 0-86123 & TENCITY @ 34 38 5 KEEP GROOVIN’ PWL AMERICA 878 495-1/MERCURY & TDC

3 30 27 7 I WANNA GET WITH U uPTOWN 53928/MCA & GUY 33 18 17 9 WHATEVER MAKES YOU HAPPY ATLANTIC 0-86123 @ TEN CITY
@B 42 | — 2 GOOD TIME RADIKAL RECORDS RAD-1 S.I.N. FEATURING CLAUDJA BARRY U | g 13 | SOHARDEMIv-56194 & PET SHOP BOYS

% % &# HOT SHOT DEBUT * * % @ 40 — 2 WHAT TIME IS LOVE wAX TRAX WAX-9157 ) & KLF
_@ NEW)D 1 WHITE RABBIT MEGATONE 181/HOUSE DAVID DIEBOLD & KIM CATALUNA 3% |33 | 2 9 THE GHETTO JIVE 1397/RCA ® TOO SHORT
(€1)) T — jm PSYCHE OUT MUTE PROMO __® MEAT BEAT MANIFESTO @D 3 | “ 4 IT NEVER RAINS (IN SOUTHERN CALIFORNIA) WING 879 069-1/POLYDOR © TONY! TONI! TONE!
6 | — | 2 KISS THE GROUND CuRE v-77070 REAL LIFE 38 | 29 | 23 | 10 | (THAT MAN)HE'S ALL MINE VIRGIN 0-96413 @ INNER CITY

39 38 43 4 ADRENALIN/TALK TO ME IR.S. 33-8935 @ YEN @ NEW’ 1 SOMEDAY COLUMBIA 44-73560 @ MARIAH CAREY

40 35 25 13 TOM'S DINER a&M 75021 2342-1 @ DNA FEATURING SUZANNE VEGA 40 38 — 2 NEW POWER GENERATION PAISLEY PARK 0-217 83/WARNER BROS. @ PRINCE

41 44 45 4 SULAM JAM STRICTLY RHYTHM SR-1218 TECH NINE 44 —_— 2 HANG IN LONG ENOUGH ATLANTIC 0-86111 '@ PHIL COLLINS
NEW } 1 IT’S A JUNGLE OUT THERE CHRYSALIS v-23532 JULIAN JONAH 42 37 30 18 KNOCKIN' BOOTS ePiC 49-73437 @ CANDYMAN
@ NEW) 1 MISSING YOU VIRGIN 0-96414 SOUL Il SOUL @ NEW) | 1 DON'T STOP NOW/FUNK BOUTIQUE EPIC 4973650 THE COVER GIRLS

4 24 I 10 13 SO HARD EMI v-56194 @ PET SHOP BOYS NEW} 1 GOLD DIGGER COLUMBIA 44-73633 ¢ EPMD
(45| NEW) 1 HOW THE HEART BEHAVES CHRYSALIS v-23641 WAS (NOT WAS) (85) | NEWD 1 NOW | NEED YOUR LOVE HARBOR LIGHT HL-1014 MONTANA MOON FEATURING BEVERLI

46 | 40 | 21 | 11 | SHE'S A SECRETARY/STRANGE ENIGMA 7-75556-0 CELEBRATE THE NUN a6 | 48 | — | 2 IF YOU WANT ME MICMAC MIC-542 SOAVE

47 36 18 13 JUST ANOTHER DREAM POLYDOR 877 963-1 @ CATHY DENNIS 47 42 34 17 ICE ICE BABY S8k v-19724 @ VANILLA ICE

48 | 45 | 30 | 13 | THINK TOMMY BOY TB 961 @ INFORMATION SOCIETY 48 [ 45 | 39 9 SUPERLOVER/ GET IT OFF ATLANTIC 0-86125 THREE GENERATIONS FEATURING CHEVELL

49 | 41 | 2 ONE KISS PER MINUTE LMR 2713-1-RD/RCA JAYA 49 | 41 | 26 | 16 | LIVIN'IN THE LIGHT £miv-56175 @ CARON WHEELER

50 39 26 9 COMMERCIAL RAIN MUTE 0-66606/ELEKTRA @ INSPIRAL CARPETS 50 43 43 8 ROUND AND ROUND PAISLEY PARK 0-21740/WARNER BROS. @ TEVIN CAMPBELL

O Titles with the greatest sales or club play increase this week. @ Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Records listed under Club Play are 12-inch
unless indicated otherwise. ® 1991, Billboard/BPI Communications Inc.

High-Impact Dance Chart ad posi-
tions available for 1991. Promote

your releases to clubs, radio, and
retail stores in the most effective

manner possible ...

Reserve your space now!!
Call Jim Beloff (212) 536-5026
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DANCE B

Hip-Hopping Into "91 With New Acts, Tunes, Mixes

MUSICAL MENU: We're only a
scant few days into the new year, and
the stack of new music for review
has already reached intimidating
heights. Seems like a good time for
our first monthly music roundup of
1991.

NO WORDS SPOKEN: Jocks who
enjoy spinning instrumentals have an
interesting selection to choose from
at the moment.

Exhaustingly frenetic but ulti-
mately cathartic is “Murder,” by Ma-
jor Problems (Nu Groove, New
York). A rapid industrial/house atti-
tude is drenched with acidic synth
sound effects and (seemingly) live
drums. Equally of note is ‘“‘Man-
slaughter” on the flip, which is a
whiplash mélange of house, hip-hop,
industrial, and modern rock. Try to
keep up with it, we dare you.

New York indie Strictly Rhythm
rarely lets us down when it comes to
discovering groovy dubs, as proven
by the double-A-sided ““Just A
Touch” b/w “Moments In House”
from Essence. “Touch” is a well-bal-
anced exercise in jazz and house free-
association, while “Moments” is a
sample-happy ambient rave. Both are
fine fodder for early a.m. sets.

Producer Pal Joey concocts a tasty
blend of techno-house bleeps and new
age keyboards on Espresso’s “Ping
Pong” (Maxi Records, New York).
Stacatto drum patterns and tribal
conga fills add a unique and satisfy-
ing edge. For those who find the A
side a bit too subtle, check out the
beefier “Drum Mix” on the B.

MAIN COURSE: Nearly a year af-
ter the single “Move (Dance All
Night)” raised eyebrows, MCA re-
cording act Slam Slam issues its full-
length debut, “Free Your Feelings.”
Benefiting tremendously from the
warm stylings of former Style Coun-

Billboard has back
issues to donate
to an archive or

educational program.
Call Trudi Miller
at 212-536-5029

Hot Dance Breakouts
CLUB PLAY

1. WHAT'S IT GONNA BE JELLYBEAN
FEATURING NIKI HARIS atLanTic

2. DON'T STOP NOW/FUNK BOUTIQUE
THE COVER GIRLS epic

3. DANGEROUS ON THE DANCEFLOOR
MUSTO & BONES city gear

. THIS HOUSE TRACIE SPENCER capitoL|
. SOMEDAY MARIAH CAREY coLumeia

4
5
12" SINGLES SALES
1
2
3
4

. EIPACELT IN YOUR MOUTH CANDYMAN
l

. LUV DANCIN' THE UNDERGROUND
SOLUTION STRICTLY RHYTHM
. THIS HOUSE TRACIE SPENCER capiTod

. MAKE SOME NOISE FAST EDDIE n.J.
INTERNATIONAL

GO FOR IT JOEY B. ELLIS capitoL

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

2

cil chanteuse Dee C. Lee, as well as
the songwriting prowess of hubby
Paul Weller and former Blow Mon-
key Dr. Robert, this virtually flaw-
less set offers a multicolored palette
of R&B and dance vibes.

In addition to the current single,
““Something Ain’t Right,” and
“Move,” there are several sturdy
club prospects here including perco-
lating housers “You’ll Find Love”
and “What Dreams Are Made Of.”
When you're ready to cool down,
there’s the jazz-spiced slow funk of
“Round & Round” and the swirling,
romantic “Giving It Up.” A continual
musical thread is the seasoning of un-
derstated string and flute flavors.

SINGLES SCENE: After cruising
for six months as one of New Jer-
sey’s hottest unsigned underground
jams, Teule’s “Drink On Me” has
been issued for mainstream con-
sumption on Profile Records. Re-
structured by mixers Jason Load
and Pavel de Jesus, this deep house
jam continues to showcase Teule’s in-
triguing vocal style and the tune’s
original R&B/funk flavor while bene-
fiting from nifty new percussion
breaks and a meatier bass line.

One of our fave new groups of
1990 was Alpha International trio
Exotic Birds, which craftily merged
techno-pop, retro new wave, and
house on the “Equilibrium’ album.
After flirting with chart success via
their cover of Badfinger’s “Day Af-
ter Day,” they're primed to finally
break with their second single,
“Imagination.” Remixed by Peter
Walsh and Steven Bogle, this track
is sure to appeal to any DJ who regu-
larly programs Depeche Mode, Era-
sure, and New Order with its thick
harmonizing and embedding hook.
Don’t miss the slow and sparse house
mix on the flip side.

Destined to keep the house slam-

min’ into the wee hours is the diva-
driven “Runaway’” by Triniti, on
New York-based Fourth Floor Re-
cords. A smoothly executed synth
melody is countered with a popping,
percussive house bottom ... and the
magical mixing touch Tommy Musto
is unmistakable.

It was bound to happen: Madon-
na’s “Justify My Love” has been the
source of inspiration for a rap track.

TRAX

by Larry Flick

Employing much of the tune’s instru-
mental track, D-Melo’s “Justify, Sat-
isfy” (Basement Records, New Jer-
sey) has ignited regional action for its
spicy lyrics and orgasmic vocals. A
fun alternative, though clearly not
exemplary of the group’s talent.

Although former Doobie Brother
Michael McDonald is best known
for crooning pop/R&B hits like
“What A Fool Believes,” he’s about
to make a bid for club credibility with
“All We Got.” Lifted from his recent
Warner Bros. set, ‘“Take It To
Heart,” the song has been refash-
ioned by the omnipresent Shep Petti-
bone, emphasizing a tough techno-
house groove. Although it’s still only
available as an import, Warner has
serviced the 12-inch single to state-
side DJs to test its potential.

0N THE IMPORT TIP: Fab German
outfit Playhaus return with the mul-
tifaceted ‘“‘Loudhailer” on Virgin
U.K. From the alternative rocker
“We Stay Awake’’ to the hip-hop
vibed “Minstrel Man” and techno-
groover “Bud,” this album is essen-

tial for aficionados of Stone Roses-
and Soup Dragons-fashioned musie.

One might expect Black Plastic
Magic’s “Orgasms & Screams’’
(B.P.M,, U.K.) to be a sexy affair, but
it’s actually a retro-funk rave, replete
with Stax-styled horns. At a slow 105
beats per minute, this is a fine way to
kick off any set, while the “Wardour
Street Mix” would work in the wee
hours of dawn. Also of note is “God-
A-Go-Go” on the flip side.

KEEPING THE NRG UP: While the
commercial viability of hi-NRG music
remains in question, we've heard sev-
eral singles recently that may signal
a creative surge.

One of the genre’s favorite sons at
the moment is Ernest Kohl, who has
just released “Our Love Is Here To
Stay,” his first single for the Minne-
apolis-based Rage Records. The
track is a bright and optimistic gem,
with the theatrical vocalist offering
his most restrained and appealing
performance to date. NRG purists
may be put off by the inclusion of a
house mix on the flip, but we think it
has the juice to spark a long-deserved
crossover hit.

Though it has been circulating for
a little while now, we want to bring to
your attention “Never Enough,” by
Erin Cruise, on Los Angeles-based
Purple Heart Records. This house-
splashed NRGizer sports a conta-
gious pop hook and a well-shaded vo-
cal. Cruise has been a diva in small-
club circles for about a year, and this
track proves she has the talent and
charisma of a major star.

Finally, there's the latest from Me-
gatone recording act Azure, “You're
The Only One.” This appealing cut
harkens back to the mid-'80s glory
days of NRG, with its glistening
synth fills and high-ended percussion.

lN A RETRO MOOD: For those who
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Pumpin’ It Up. D’'Borah, who recently scored a chart hit as the lead singer of the Freestyle Orchestra’s single, ‘Keep On
Pumpin’ It Up,” celebrates signing a recording contract with the recently reactivated Smash Records in Chicago. Her
debut album for the label is due in March. Pictured standing, from left, are Beth McKay, Smash; Sean Knight, Smash;
Connie Varvitsiotis, Smash; and D’Borah’s dancers. Shown seated, from left, are Gary Salzman, D'Borah’s manager;
D'Borah; and Marvin Gleicher, Smash.

simply cannot let go of the glitter
days of disco, there’s the “Sam Dance
Classics” compilation (Sam Records).
The Elmhurst, N.Y.-based label has
dug into its archives and pulled out
seven fab oldies, including “Keep On
Dancin’” by Gary’s Gang and John
Davis & the Monster Orchestra’s
“Up Jumped The Devil.” The A side
features original mixes, while the B
side showcases revamped versions
created by Bobby Konders, the Hol-
lywood Impact, Boilerhouse, Louie
Louie, and Richie Jones.

cLuB IDOL

NEW ON
THE CHARTS

Club Idol is more than simply an-
other new group vying for atten-
tion in clubland. It is the leader
of a new social movement called
“The Massive.”

The Massive is a group of New
Yorkers, 100 members deep and
growing, whose drug of choice is
dance music, which takes them
on a nightly party that goes until
11 a.m. According to Club Idol’s
front men, Nova and Clock, this
movement is about love and uni-
ty.
“When we play the under-
ground clubs of the city—the
club jams of Harlem—we do not
just play for The Massive, we
play with them.”

Eighteen-year-old Nova was
born in Trinidad, where he be-
came inspired by calypso music.
Shortly after moving to the U.S,,
he met Clock, 19, who plays sev-
eral instruments and was born in
Harlem. They were discovered
as backup dancers for such local
acts as Romeo Romeo and Casa-
nova’'s Revenge.

Eventually, the duo began
singing at warehouse parties in
Manhattan. This lead to a record-
ing deal with Cutting Records
and their first 12-inch single,
“Bus Stop.”

The track has been noted for
its modernized interpretation of
vintage "70s disco grooves. It is
making impressive moves up
Billboard’s Club Play Chart, ad-
vancing this week to No. 21.
Club Idol is currently readying
its second single for release.

Management: Matt E. Silver,
Invasion Group, New York.
Booking: Pyramid Entertain-
ment, New York. LARRY FLICK
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Talent

How Publishers Play Multiple Roles ¢ Capitol Puts Hopes On Maggie’s
Dream € Talent In Action: Maxi Priest, Wire Train, Jim Chappell

Fest Shines Light On Nashville’s Other Music

EBY JIM BESSMAN

NEW YORK—The sixth annual
Nashville Extravaganza, to be pre-
sented Thursday (10) through Sat-
urday (12) by the Nashville Enter-
tainment Assn., reflects the fact
that Nashville’s moniker, ‘“Music
City,” embraces all musical genres.

At a time when Nashville is serv-
ing not only as the traditional capi-
tal of country music but as a re-
cording base for pop artists from
Steve Winwood to John Hiatt, the
Nashville Extravaganza swings
the spotlight on unsigned pop- and
rock-oriented talent in the city and
the region.

Expanded to three nights and
four venues, Extravaganza '91, ac-
cording to organizer Steve West,
features ‘‘everything from coun-
try rock to folk, funk/rap, metal—
we even have what I’d call an Ap-
palachian [Red Hot] Chili Pep-
pers!”

Not only does the 25-band lineup
expand the range of music show-

cased from its previous college/al-
ternative focus, it extends the geo-
graphic base of the showcase to in-
clude four Atlanta bands and one
each from St. Louis, Memphis, and
Louisville, Ky.

‘“Last year we included bands

the Go West Presents concert pro-
motion firm. “We expect maybe 40
A&R people; the same as the last
couple years, but much more than
the nine who came to the first one.
There will also be more regional
booking agents and managers,

Songs run wild just like buffalo here—
they're just here for the hunting’—John Hiatt

from within a 250-mile radius of
Nashville,” notes West. “This year
we went to 350 because we wanted
to attract more groups from other
cities who work in Nashville and
view it as a music hub.”

Also increased is the number of
venues. The Extravaganza kicks
off Thursday night at the re-
nowned Exit/In showcase club
then heads to the newer downtown
spots—Ace of Clubs, Bonkers, and
328 Performance Hall.

“It’s bigger than ever this

year,” continues West, who runs

Awards Show Rocks S. Fla.

Saigon Kick Named Band Of Year

FORT LAUDERDALE, Fla.—Sai-
gon Kick, recently signed to Atlan-
tic Records, led the winners at the
South Florida Rock Awards, held
Dec. 2 at the Button South show-
case club in Hallandale. It was the
second year the awards were
staged, based on a readers’ poll dis-
tributed by the South Florida music
magazine Tonight Today.

Saigon Kick was picked as band
of the year and best progressive
band, and individual awards went to
group members Jason Bieler for
best guitarist and Matt Kramer for
best vocalist. The band’s debut disc,
recorded in 11 days with producer
Michael Wagener (Motley Criie,
Great White, Skid Row), is due in
February on Third Stone/Atlantic

Records. Saigon Kick recently
played a series of showcase club
dates opening for Ratt.

Although the awards presenta-
tion was well-paced, generally en-
tertaining, and drew some 700 fans
to the Button South, it was com-
bined with a 13-act showcase that
dragged on until 3 a.m. Still, there
were enough fireworks on the stage
to suggest that if the South Florida
Rock Awards were trimmed to, say,
four hours, they would be exhilarat-
ing rather than exhausting.

The live performances ranged
from the sparkling, acoustic set of
Vesper Sparrow to the in-your-face,
machine-gun rock of thrash act Am-
boog-A-Lard, which was voted best

(Continued on page 35)

Musical Bonds. Southside Johnny, right, gives Gary U.S. Bonds a hug
backstage at the Ed Sullivan Theater in New York, where the two were among
the artists who performed at the Hungerthon to benefit World Hunger Year. The
event was hosted by WXRK DJ Pete Fornatale. (Photo: Chuck Pulin)

with sizable contingents from
North Carolina and Indiana. There
should be all kinds of people—
we're up to a total of 4,000 at this
point.”

At the first Extravaganza, in
1986, approximately 1,000 people
attended each of the two nights at

the Cannery, where a dozen local
bands were showcased.

“The first year was primarily
college radio-type alternative rock.
We considered doing metal and
jazz, but we felt we should keep
the first one focused to make sure
it ran well. Each year we expanded
the format, and this year we have
everything.”

The Extravaganza was original-
ly conceived, West recalls, to at-
tract bicoastal major-label rock
and pop A&R interest to a rich and
varied music community long over-
shadowed by Nashville’s country-
music-capital status.

“At that time, A&R people never
came to Nashville, except maybe a
couple. [ asked Michael Goldstone
[now VP of A&R at Epic/Associat-

ed West Coast] why this was so
when he came here to see True Be-
lievers. He said that there wasn’t
enough talent here performing on
a given night to justify the ex-
pense of a trip, but if we put to-
gether several acts over the course
of a couple nights, of course A&R
people would come.”

The NEA, a sort of entertain-
ment-related chamber of com-
merce then called the Nashville
Music Assn., was enlisted to orga-
nize the event. West says that out
of that first Extravaganza, Webb
Wilder, the Questionnaires, Bill
Lloyd (of Foster & Lloyd), In Pur-
suit, and Rococo’s lead singer,
Alan Terrell, were signed. He adds
that some 15 out of 60 Extravagan-

(Continued on page 35)

WHILE LOCAL BANDS and regional scenes are well-
springs for the national music business, the best local
showcase clubs often deserve much of the credit for nur-
turing that talent. In the fluid, frantic, and often frus-
trating business of running a music club, however, there
are few longtime survivors. Minneapolis’ First Avenue
is one room that has beaten the odds. The club marked
its 20th anniversary with a lineup of shows in late De-
cember by rising Minneapolis favorites the Gear Dad-
dies, local contenders like Jason’s Gay Haircut, Run
Westy Run, and the Slime
Clowns—and a standing invita-

Minneapolis’ First Avenue Leads To Success;
Houston Joins Super Bowl; Ice Autobiography

Liverpool Cathedral in June ... The new PolyGram al-
bum from Sa-Fire, due in February, will feature a song
co-written by Michael Jackson and Paul Anka ... The
late songwriter Linda Creed, Patti Labelle, and Gerry
Muligan are among the latest inductees into the Phila-
delphia Music Foundation Hall of Fame ... Manager
Mike Gormley (Danny Elfman, Oingo Boingo, Con-
crete Blonde) and theatrical manager Michael Wallace
have been appointed to the board of directors of the Con-
ference of Personal Managers as board member at
large and first president, respec-
tively ... Elaine Paige, recently

tion to other local musical heroes.

Since opening as The Depot in
April 1970—in a converted down-
town Greyhound bus station—the
club has weathered lean years, dis-
co days (under the name Uncle
Sam’s), nightelub crazes like mud
wrestling, and even the onslaught

signed to BMG Records in the
U.K,, has relocated from London
to L.A. with plans to record with
producer/composer Dennis Lam-
bert (Starship, Natalie Cole,
Commodores). Hitmakers Jimmy
Webb and Dianne Warren are
among the writers contributing to

of tourists and national recogni-
tion after Prince immortalized the
place in the 1984 film “Purple Rain.” Alan Fingerhut has
owned the club since Joe Cocker played that first show
in April 1970 but manager Steve McClennan, who runs
the room with Jack Myers, is the man who, over the past
14 years, has helped make First Avenue a mecca for ris-
ing acts on the national circuit and a base for Minneapo-
lis’ home-grown scene. A flip through the First Avenue
clip file uncovers reviews of club dates by Tina Turner,
R.E.M., U2, Duran Duran, George Clinton, and many,
many others. Equally impressive is the roster of Minne-
apolis-based bands that have come through the doors of
the 1,200-capacity club and its innnovative 250-person
sideroom, 7th St. Entry: groups like the Replacements,
Hiisker Du, Soul Asylum, and the aforementioned Gear
Daddies. In recent years, McClennan and his colleagues
have been savvy enough to offer periodic nights of world
musie, funk, house music, and more, keeping First Ave-
nue first in the hearts of Minneapolis music fans.

ON THE BEAT: Rhino Records and Festival Produc-
tions Inc. joined 17 nonentertainment companies in spon-
soring a full-page ad in The New York Times on Christ-
mas Eve urging President Bush and Congress “to take
the more difficult—and more courageous—path to vic-
tory [in the Middle East] through patient and diplomatic
effort.” ... Whitney Houston will sing the national an-
them at Super Bowl XXV, Jan. 27 in Tampa, Fla. ... Un-
der commission from the Royal Liverpool Philharmonic
Orchestra, Paul McCartney has composed the semi-
autobiographical “Liverpool Oratorio” to debut in the

by Thom Duffy

Paige’s disc, set for a spring U.K.
release ... Don’t know what date
this is? Then it’s not too late to pick up a 1991 Delta
Blues Museum calendar, retailing nationwide for $15 to
benefit the museum fund-raising effort. Or write: Delta
Blues Museum, Box 280, Clarksdale, Miss. 38614.

ON THE ROAD: David Lee Roth’s upcoming tour will
be booked by Creative Artists Agency, a switch from
the William Morris Agency made by Roth’s manager,
Pete Angelus. U.S. dates are expected in April . _,
MCA’s Energy Orchard was tapped by Van Morrison
to open his Christmas-week shows in Ireland ... The
Black Crowes joined the ZZ Top tour beginning Jan. 4
in New Orleans . .. Concert Productions International
of Toronto has signed a five-year exclusive deal for con-
temporary music bookings at Toronto’s new Skydome
... The Palladium Amphitheater at Carowinds in Char-
lotte, N.C., has struck exclusive deals with Cellar Door
Concerts for booking and the Pace Entertainment
Group for operations and marketing.

'CE IN PRINT: Noting that Vanilla Ice has been “the
subject of recent controversy surrounding his past,”
Avon Books has announced the February publication of
an autobiography from the Ice-man, whose debut SBK
disc, “To The Extreme,” has topped 6 million in sales.
The Beat expects book sellers may debate whether to
stock the Ice epic on the nonfiction or fiction shelf.

Assistance in preparing this column was provided by
Moira McCormick in Chicago.
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GeorgeStrait

ChArm1versary

SpecialSpotlight

Bonus Distribution during Country Radio
Seminar week in Nashville, March 6-9.

George Strait’s
outstanding music career
has spanned a decade of
sold-out tours, platinum
records and muli-
industry awards induding
1990 CMA and ACM
Entertainer of the Year.
I this special Billboard
tribute, we will highlight
these tremendous
achievements and take
an in-depth look at the
people who helped make
it happen.

Join us in saluting one of
today’s biggest country
music superstars!
ISSUE DATE:
MARCH 9

AD CLOSE:
FEBRUARY 12
For ad details call

Carole Edwards,
615-321-4294 or
615-321-4290

Billboard



www.americanradiohistory.com

TOP CONCERT
® GROSSES
mt[”r AMUSEMENT BUSINESS” 5 .
I” A crlo ” Polished and slick were offerings ~ some album-rock airplay in the bar- | xpmsy(s) = s s [T e
from “Bonafide,” Priest’s new - in, Wi rain show in i
] ! IGStf € ,(,: h?‘ gain, Wire Train s o.wed.that I 4% BILLY JOEL Knickerbocker Dec. 9& $1,610,592 66,733 Magic City Prods.
risma release, and from “Maxi,” his  live show, at least, it still has the Arena A 524 Salloi e
previous album. Even so, a light-  ability to spoil everything. Hunter Albany, N.Y. Enterprises
MAXI PRIEST hearted cover version of Cat_ Ste- displayed an annoying tendency to BILLY JOEL Buffalo Dec 8 & $812,400 13,850 Magic City Prods.
Park West, Chicago vens' “Wild World,” a top 10 single ramble between and even during remtoria! 13 $24 seliout G[?on Delsener
E for Priest in 1988, was a delight. otherwise good song performances, B‘;}’f‘af;'“,;"v terprises
; g 113 ” : . . . L NY.
VEN THO’UGH REGGAE is one And ‘“Close 'To You becgme ;he_ hit  while saying alm'ost nothing. In- o Arena, Long oectos T wnie e e p—
of the world’s most pqpular styles  of the evening when Priest invited deed, the singer 1nter.rupted, and LOVE/HATE Beach $20 sefiout
of music, the sad truth is that Amer- five women onto the stage as he ruined, what had promised to be an Convention &
icans have never really embraced it, sang the tune. A full 25 complied. energetic cover of Neil Young’s e
except in its diluted forms. In sum, it was a good show, nota  “Mr. Soul” during a second encore Long Beach,
Case in point: British singer Maxi great one. By offering homoge- to give the crowd some dumb dance Calit
Priest recently became the first nized, albeit bouncy, pop rather lessons and an empty lecture on hip- BILLY JOEL Civic Arena Dec. 12 $363675 14,671 DiCesare Engler
“reggae” artist to score a No. 1 on  than exploring the pulsating fervor  piedom. FRisbugh __ B3 g e 8
the U.S. pop charts, with “Close To and visceral pull of pure reggae, This apparently wasn’t lost on m::::i:w“[ mﬂbuw Music 2?4.‘12'“ ggz.m 3":?3 Music Fair Prods.
You.”” The single, a product of Priest seemed to acknowledge this Trott, who seemed to sum up Wire Westbury, K.
. ) : . A ot B
Priest’s penchant for fusing a vari-  pop paradox: If you want’ a reggae Train’s strengths and weaknesses ™ ymsyen The Spectrum o1 53421 15787 A, Enterprises
ety of styles, is a rap, soul, techno-  hit in America, you don’t do real best when he interrupted the sing- BELL BIV DEVOE Philadelphia $25/523 16,334
dance, love-song hybrid. But it’s not  reggae. er’s interruption. ‘‘Let’s just play FLEETWOOD MAC Great Western Dec. 7 $338.525 16314 Avalon Attractions
reggae. And neither was this Nov. SHEREE MARION  the song,” he said, smiling. “I'm ’Forlumwd i $22.50 sellout
30 concert by Priest. tired of this bullshit.” QEC T _
The first date of a seven-city WIRE TRAIN STEVE APPLEFORD | SMNERMOUOTHETREE | valley forge Dec 1014 - (RO e HuSiclGaiedRods:
promo tour, .and Priest’s first solo The Roxy ) KENNY ROGERS Devon, Pa.
appearance in the U.S. (he toured West Hollywood, Calif. JIM CHAPPELL wmuccmmm[
the States in 1988 as a member of s My Place, Santa Monica, Calif B it
J6 1 . , .
Sly & Robbie’s Taxi Connection), TYLE IS A relative thing in pop N - :
. . E 9 L 5 . HEART Coliseum, Dec. 8 $299,992 13,500 Avalon Attractions
the show majored in pop, R&B, and music, of course. But_lt wasn’t until EW AGE'A_RTIS.T Jim Chappell CHEAP TRICK Seattle Center $20.50 seliout
soul to the exclusion of the dread- this year’s “Wire Train” album that has been building his reputation for Seattle
locked performer’s proclaimed first this Northern California rock quar- several years, first as a solo pianist JUDAS PRIEST Meadowlands Dec 14 $280,246 15,800 Metropolitan
love, roots reggae. tet put something down it could and composer and, more recently, #sﬁi?.?:x é‘:?; Sherfors $20/$18.50 stllout Eatertainment
Backed by the Select Committee, rightfully call its own. fronting a band. His fine piano-play- N '
a versatile septet of crack musi- And it was largely with this ingis augmented by a bass guitarist, o e e ] 270,945 13,000 PRI v—
cians, Priest, himself of Jamaican newer material that Wire Train ar- drummer, and saxophone/flautist. CHEAP TRICK Foum $22.50 sellout
heritage, never ventured far from rived at the Roxy Nov. 25. Sure, the  On record, the combination works. Inglewood, Calif.
the middle of the road. band did perform a couple of tracks  His most recent album, ‘“Saturday’s ’s’!m COMO'S CHRISTMAS ’S)_vtrt'abmshque Dec. 14-15 328.8?‘ 50 7:;:)8 DiCesare Engier
from its forgotten 1984 debut, “ ...  Rhapsody,” on the Music West label, e el geta ot EES
- . In A Chamber,” wherein the group has spent the past two months on JACK SWERSIE
P u B l ' c IT Y began its career by absconding with  the New Age Albums chart and is ;":é;:“'“c”““
U2’s heavy-guitar pulse. In those selling consistently. —
PR'NTS early days, band leader/vocalist At this early December concert, | fouCOMSCHISMS | The Ruerside - Dec 173 335%4.75/ e e n
Kevin Hunter even found it neces- however, the situation was less PERRY COMO Milwaukee §29.75/324.75 Group
l;'m"’;%'“ﬂn"%ﬁ“‘l’:, sary to sing certain songs with a pleasing. Though Chappell's three #o?c::&mn[mm
x90:)0 strangely British-sounding accent. band members are extremely able | guies
500 - $65.00 1000 - $90. Thankfully, Wire Train has since and talented, more than one person e e - Qi 297 pemesne
COLOR discovered the virtues of being it- in the two-thirds-filled venue com- MEGADETH Veterans $20/318.50 15,056 Entertainment
1000 - $396.00 self. plained that some of Chappell’s more | TESTAMENT Memoria
AbOve Prices InClude Typesetting & Freight Besides letting their hair grow delicate movements were overshad- i N
send 8xI10 Photo - Check or M.O. i i i =
o, Long and P“t;‘“g 0;: some funny gwedd aEd made tentative by his [P e ool ™ e mscar  vec 2122 | s200159 7812 Cellar Door Prods.
Full Color & B/W POsters ats for this show, the group mem- and. That sensation became even SHOW Theatre $2575 sellout
. - Other Si bers showed they have dumped the more apparent when the personable PERRY COMO Sunrise, Fla.
composites - Cards - Other Sizes ) MOLE . : JACK SWERSEE
¥ U2 rhythms in favor of a more per- pianist banished his band from the TR
send For Catalog & Samples sonal and natural sound. Acoustic stage for a few tunes. He easily took | swtrs
» PICTU'RES flourishes culled from the late '60s, charge of the room, and his music PERRY COMO'S CHRISTMAS | Landmark Dec. 1112 | $185755 5792 Magic City Prods.
' 4867 £ Florida, Dept, BB as in the performance of the mando- flowed commandingly. Some of his SHOW: Theatre $35.50/$32.50 selfout
springfield, MO 65803 lin-based “She,” have been added to  newer material was obviously writ- ::CR:'SSIQO:SOI[ PR LA
1417) 869-9433 or 8693456 Jeffrey Trott’s lead guitar, creating  ten for a group, but even so, the ar- THE CAROLING PARTY
fine multilayered rock. rangements need softening from the SINGERS
Despite this subtle musical reve- live presentation they received on JUDAS PRIEST Arena, Lakeland  Dec. 19 $168,788 9,645 Cellar Door Prods.
2 3 : g MEGADETH Civic Center $12.50 sellout
BiLLBOARD PUBLICATIONS, INC. lation, which has won the band this evening. ST i
ANDREW DIiCE CLAY Theatre, Mid- Dec. 21-22 $150,756 5972 Magic City Prods.
Hudson Civic $25.50 seflout
Center
Poughkeepsie,
. NY.
Se" Bl"hﬂard, MUSICIAN HEART Memorial Dec. 10 $138,518 1,244 Avalon Attractions
. 4 CHEAP TRICK Coiiseum $20.50 9.040
and American Film magazines . )
in your stores. CHEAP TRICK Rockford Dec. 22 $93,538 5,345 Jam Prods.
PRIMITIVE PRAYER MetroCentre $17.50 6,000
Rockford, 1N,
THE MAGIC OF CHRISTMAS: Arena, Mayo Dec. 13 $88.358 5.173 Frank Prods
OAX RIDGE BOYS Civic Center $18.50 sellout
MARIE OSMOND Rochester
Minn.
COCTEAU TWINS Hollywood Dec. 8 $72,504 3,600 Avalon Attractions
MAZIY STAR Paliadium $20.50 seliout Goldenvoice
Hollywood, Calif.
1GGY POP Hollywood Dec. 9 $58,460 333 Avalon Attractions
ALICE i CHAINS Palladium $20 3,600 Goldenvoice
CELEBRITY SKIN Holtywood, Calif.
CHANUKAH MUSIC Westbury Music Dec. 22 $35.398 1413 Music Fair Prods.
FESTIVAL: Far $21.50 2870
YERACHMIEL BEGUN & THE Westbury, N.Y.
MIAMI BOYS CHOIR
The Rights Stuff. New Kids On The Block signed on as members of the mﬂmﬁmﬁﬂw o
human-rights organization Amnesty International five weeks after performing a THE ORIGINAL DIASPORA
stadium benefit concert for the group in Santiago, Chile. The Columbia Records ﬁ?&i@ﬁl‘im
FOR MORE NFORMAT'ON quintet and manager Dick Scott met backstage with Amnesty International USA -
- executive director Jack Healey after the Kids played to another sold-out crowd Copyrighted and compiled by Amusement Business, a publication of BPI Communications. Inc. No
CALL BRAD LE’: Nov. 21 at the Nassau Coliseum in Uniondale, N.Y. Pictured' from |eft, are part of this publication may be reproduced. stored in any retrieval system or transmitted in any
. d form without prior written permission from the publisher. Boxscores should be submitted each
1 18001 999 i 9988 Donnie Wahlberg, Scott, Danny Wood, Healey, Joe Mcintyre, Jordan Knight, Tuesday to: Desi Smith, Nashville. Phone: (615)-321-4276, Fax: (615)-320-5407. For research
and Jonathan Knight. information and pricing, call Laura Stroh. (615)-321-4254.
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TALENT IS

M BY IRV LICHTMAN

THE BO JACKSON syndrome:
Bo Jackson is one of baseball’s
great boys of summer and fall’s
heroes of football. But why is his
dual athletic .cowess raised in a
column about songwriters and
publishers? Let Ronny Vance,
president of Geffen Music, ex-
plain.

Vance, speaking in the first
person but expressing the role of
publishers in general, says, “I'm
not just a ‘song man’ anymore.
Now I'm also an A&R guy, a
soundtrack consultant, a busi-
nessman, among other things.
Similar to Bo, today’s publisher
plays with more than just one
kind of ball.

‘At one time, the producer, the
manager, the A&R man came to
the music publisher for one rea-
son: songs.

Multitalented Players Needed
To Tackle Pub Field Nowdays

CBS Music catalog becomes
known as Sony Music Publish-
ing, effective Jan. 1, the compa-
ny has signed Mariah Carey,
who emerged as a super act in
1990, to a worldwide writer deal.
Carey is co-writer of most of the
songs on her double-platinum de-
but Columbia album, ‘““Mariah
Carey” ... Singer/writer Rick
Parker, who recently signed a la-
bel deal with Geffen Records,
has made a publishing agree-
ment with NEM Entertainment
Corp. The former lead singer of
Lions And Ghosts, which made
two albums for EMI, Parker is
currently in the studio working
on his Geffen debut, set for April
... Steve Lindsey, the writer/
producer/arranger, has inked a
long-term deal with Primat
America, the Los Angeles-based
company operated by Sam Trust.
Signed to Primat’s BMI affiliate,
Soundbeam,

Now a pub-
lisher’s ros-
ter consists
of writers
who are
themselves
producers,

Lindsey 1is
currently
represented
on the R&B
charts with
the the late
Marvin

arrangers,
programmers, composers for
film, multi-instrumentalists and,
of course, also artists in their
own right. It has become com-
monplace for a writer to have sin-
gle-handedly played on and pro-
duced all his own demos.”

Good examples of Vance’s
point are Geffen Music’s Dennis
Matkosky and Matthew Wilder.
Matkosky produces tracks for
the artists with whom he now
writes. Wilder's talents range
from writing and co-producing
the Howard Hewett single, “If I
Could Only Have That Day
Back,” to writing with legendary
lyricist Sammy Cahn to creating
a musical currently in develop-
ment by the Nederlander organi-
zation.

IMAGO, THE PUBLISHER:
Terry Ellis’ new record compa-
ny, Image, is to be joined by a
publishing arm. Unlike the label,
which is funded by BMG, Ima-
go’s publishing division will be a
personal venture from Ellis.

The company will be run by
former Chrysalis Music VP Ann
Munday. She left Chrysalis on
the same day Ellis sold his share
of the company to partner Chris
Wright in 1985 and has since
been in management. In her new
role, she will continue to manage
Carlene Carter outside the U.S.

Ellis says of his publishing
A&R policy, “Obviously, I would
like to sign the publishing of acts
I'm signing to the record compa-
ny. I am less comfortable in mak-
ing an investment in artists with
other record companies.”

DEALS: In one of its big sign-
ings of the year as the former

Gaye’s single
“My Last Chance,” which he pro-
duced. He’s completing a Gaye
album using vocals from previ-
ously released song demos, ac-
cording to Primat. He has also
produced such acts as Laura
Branigan, Jermaine Jackson,
the Temptations, and Chaka
Khan, as well as keyboards on
recordings by Tracy Chapman
and Joni Mitchell, among oth-
ers.

SETTLEMENT: A settlement
has been reached in a 1988 suit
against Arc Music Corp., Gene
Goodman, and Phil Chess by the
widow and children of Jimmy
Reed. In a press statement an-
nouncing the agreement, Arc
Music will continue to act as the
exclusive worldwide administra-
tor of the Jimmy Reed copy-
rights, while the Reed heirs have
voluntarily dismissed in all re-
spects the lawsuit filed in U.S.
Districut Court in New York. The
suit sought damages and rever-
sion of Arc’s rights in Reed’s
compositions based on claims of
fraud and enrichment.

PRINT ON PRINT: The follow-
ing are the best-selling folios
from CPP/Belwin:

1. Garth Brooks, Garth Brooks
2. The Doors, Guitar/Tab An-
thology

3. Winger, In The Heart Of The
Young

4. Jimmy Buffet, Songs You
Know By Heart

5. Indigo Girls, Indigo Girls

Assistance in preparing this
column provided by Jeff Clark-
Meads in London.

ARTIST

DEVELOPMENTS

MAGGIE'S DREAM TEAM

Now may be the time for the Rain-
bow Coalition of rock’n’roll known
as Maggie’s Dream.

“Our music focuses on decent
songs, whether they’re rock, funk,
or folk,” says Raf, guitarist for the
multi-ethnic New York quintet.
“Friends of my father’s in their 40s
and 50s dig it. Young girls dig it. All
ethnicities dig it.”

Capitol’s senior VP of A&R, Si-
mon Potts, sees Maggie’s Dream as
one of several developing acts that
spotlight a more aggressive stance
toward new music for the label.
Maggie’s Dream is strongly influ-
enced by Sly Stone, the Beatles, the
Ohio Players, and Prince. But bass-
ist Lonnie Hillyer bristles at the
suggestion that the band is retro.
“There are different elements and
influences,” he says, “but we’re not
trying to sound like the Beatles. I
don’t go around wearing bell-bottom
pants.”

Together about two years, the
group recorded demos (some with
lead vocals by Lenny Kravitz) that
led to its signing by Capitol's East
Coast A&R chief, Josh Deutsch.
While Kravitz went on to solo suc-
cess with Virgin, Maggie’s Dream
set about recording its self-titled de-

but with Deutsch producing.

Songs like “Love & Tears,” the
first single, “Human,” and “Be-
tween Fear & Desire” fuse the per-
sonal and the political, sparked by
the expressive vocals of Robert
Rosa, Tony James’ drumming, and
Raf’s pungent guitar. Bassist Hil-
lyer says the album “jelled very
nicely.” The next one—the group
has a two-album deal with options—
will “be a little funkier,” he says.

“We’re going to tour them until
the end of time,” Deutsch says.
“We’re counting on their ability to
sell their own records. All the artist-
development stories of the last
year—Faith No More, Living Col-
our—are very long-term strategies.”
(Former Grass Roots guitarist War-
ren Entner manages Maggie’s
Dream and Faith No More.)

Maggie's Dream, the Cocteau
Twins, the Smithereens, Hugh Har-
ris, and recent signees the School Of
Fish are clues to Capitol's new A&R
direction, says Potts. “Capitol for a
number of years has relied on its su-
perstars and/or artists retreading.
We want to position Capitol as a la-
bel people think of in terms of con-
temporary talent.

“We don’t expect this record to
break from radio,” Potts says. “We
expect touring and press to spur ra-
dio. We've certainly targeted Mag-
gie’s Dream as an artist for Capi-
tol’s future.” CARLO WOLFF

FEST FOCUSES ON NASHVILLE'S OTHER MUSIC

(Continued from page 32)

za acts have been signed, including
last year’s 15 Strings, Chagall
Guevara, Walk The West, and Fol-
low For Now.

“No matter what anyone does,
Nashville will always be ‘country
music,” ”’ concedes West, who
notes that the country-music com-
munity has been one of the Extrav-
aganza’s biggest supporters.

“But I think the perception has
changed among rock and pop la-
bels, which used to only occasion-
ally come in, but come in regularly
now. It's no longer surprising to
see them here besides during the
Extravaganza, following specific
bands.”

And just what exactly is this
hard-earned perception? ‘‘That
Nashville’s a music center, is what
I'd say,” says West. ““A lot of peo-
ple like the place, the friendliness
of the city. It’s always been a
songwriter’s town and I think
more people are recognizing the
value of that and are finding it
more conducive to hooking up with
other writers.”

This may explain why Nashville
has experienced a wave of promi-
nent rock/pop singer/songwriter/
musician immigrants, including
the varied likes of Winwood, Janis

Ian, Felix Cavaliere, Craig
Krampf, Al Kooper, and Hiatt,
who offers his own unique per-
spective,

“Let me tell you that the land
Nashville sits on was considered
sort of a sacred hunting ground by
Indian tribes, and I think that’s
part of the reason,” Hiatt says.

“Songs just run wild like buffalo
here—they're just there for the
hunting!”

On a more elemental plane,
Hiatt even suggests that there is a
“vibe in the dirt of the Middle Ten-
nessee Plateau, like Dylan talks
about the dirt in Hibbing, Minneso-
ta.” Whatever the reason, Hiatt
also recognizes what he calls
Nashville’s ‘“underbelly,” or “‘the
rest of us,” as opposed to Music
City’s well-known country-music
side.

“It’s always been there, from
the Everly Brothers to Elvis. Even
Jimi Hendrix came to town and re-
corded here. It’s always been a
very diverse scene, and I think it’s
coming out more and more. One of
the things that’s been untapped is
a powerful R&B scene, and I think
it’s going to explode with rap,
R&B, and other black talent. At
least I hope so.”

AWARDS SHOW ROCKS SOUTH FLA.

(Continued from page 32)

thrash band. The Mavericks, voted
best country band and now accom-
panied by fiddler Rick LaRue,
played a rollicking, blues-laced set
that begged the question: Why
aren’t these guys signed to a major
label?

Among other winners at the

awards show: Nuclear Valdez's
“Summer,” song of the year; Heart-
less, best rock band; Vandall, best
metal band; Little Nicky & the
Slicks; best blues band; 2 Live Crew,
best rap act; Marilyn Manson & the
Spooky Kids, best new band.

JOHN LANNERT

Smiles For St. Ann’s. Canadian
singer/songwriter Mary Margaret
O’Hara, showcasing her Virgin
Records release, ‘‘Miss America,”
reacts to a warm reception at the
Church of St. Ann in New York's
Brooklyn Heights. The Arts at St.
Ann'’s series at the landmark church
has become a notable and inventive
showcase venue outside Manhattan
presenting, in its first two seasons,
such artists as Marianne Faithfull, in
a performance of the Brecht/Waeill
piece ‘“‘Seven Deadly Sins,” and Lou
Reed and John Cale in their tribute to
Andy Warhol, “*Songs For ‘Drella,”
co-commissioned by St. Ann’s. The
1990-91 season, which has offered
such acts as Elektra recording artist
Robin Holcomb and former Velvet
Underground drummer Maureen
Tucker, will continue with bookings
including Marion Williams, Feb. 9;
Marcus Roberts, March 16; Carla
Bley and Steve Swallow, April 20;
and, in an outside promotion, David
Byrne and the Orchestra Of St.
Luke’s at Manhattan’s Town Hall,
June 8-9. A 10th anniversary concert
at St. Ann's, featuring Aaron Neville,
Dr. John, and Cale, is expected in
March. (Photo: Chuck Pulin)

Our Readers Are
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Properties in North
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— K.LEHNING (B.TRADER ) RCA THE KENTUCKY HEADHUNTERS (D.GIBSON) MERCURY
| FELL IN LO' @ CARLE| ARTER
6 ! 2 5 ilﬁg(oifr%gz'.‘;\ﬂgm:‘ PD.GIBSON,R.ROGERS) ALABAMA 19 16 19 6 H.EPSTEIN (CACVAERTER.H.EPSTE!N,B.TENCH.P.LAMEK) NE CREPRISE
7 4 3 7 HOLDIN' A GOOD HAND LEE GREENWOOD 2 18 13 15 HE WALKED ON WATER @ RANDY TRAVIS
J.CRUTCHFIELD (R.CROSBY.J.FEW) CAPITOL K.LEHNING (A.SHAMBLIN) WARNER BROS.
5 4 1 NEXT TO YOU, NEXT TO ME @ SHENANDOAH 21 15 14 2 FOREVER AND EVER, AMEN © RANDY TRAVIS
- RHALL.R.BYRNE (R.E.ORRALL.C.WRIGHT) COLUMBIA K.LEHNING (P.OVERSTREET.D.SCHLITZ) WARNER BROS.
S RONG @ WAYLON JENNINGS
9 12 5 17 }%Q’,ﬂ'g 's'%l;\'} 5\'_‘,3"}&!%" GEORGE TRI&(I;I 2| — | — 10 R.ALBRIGHT.BMONTGOMERY (S.SESKIN.A.PESSIS) EPIC
NOTHING'S NEWS CLINT BLACK 23 _ 5 T GO OUT @ TANYA TUCKER WITH T. GRAHAM BROWN
10 10 9 7 J.STROUD,M.WRIGHT (C.BLACK) RCA - J.CRUTCHFIELD (RFOSTER.B.LLOYD) CAPITOL
@ VIN HAINS @ PATTY LOVELESS
1 6 6 13 "’*,',S!,‘,,l FVAG%LVT%?,EO'.‘SQME cE %k A | — | —| B %sRowu (H.BYNUM,B.RENEAU) MCA
I'M GONNA BE SOMEBODY TRAVIS TRITT % _ _ 14 FIVE MINUTES LORRIE MORGAN
12 8 8 10 | GBROWN (SHARRIS.J.COLUCCY WARNER BROS. B.BECKETT (B.N.CHAPMAN) RCA
GOOD TIMES DAN SEALS @ Videoclip availability. Recurrents are tities which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have
13 11 7 11 K.LEHNING (S.COOKE) CAPITOL dropped below the top 20. Commercial availability is not indicated on the recurrent chart.
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Top Shot. Writers of K.T. Oslin's single “Come Next Monday,” Rory Bourke
and Charlie Black, celebrate their membership in the ASCAP “No. 1 Club” at a
recent party held in their honor at the society’s “‘music row" office. Pictured,
from left, are Rita and Rory Bourke; Connie Bradley, ASCAP’s Southern
executive director; Black; Tim Wipperman of Warner/Chappell Music; and Ed

Mascola of RCA Records.

‘Music Shop’ In 2nd Season.............p. 39

W BY EDWARD MORRIS

NASHVILLE—The success that
country music is having on record
is also taking place—albeit to a
lesser degree—on the print side.
Sales of country sheet music and
folios have been steadily increas-
ing over the past few months for
most major publishers.

“We used to do one or two [coun-
try] books a year,” observes Sandy
Feldstein, president of CPP/Bel-
win, “but I guess we’ve done six or
eight mixed country folios this
year.”

TR e

Some country titles are so popu-

WHEN JOE DIFFIE went No. 1 in November with
his first single, he was not exactly heir to a fluke.
After all, the title of his debut song was “Home.”
While love and loss are far more popular topics in
country music, there is no theme that is quite so reli-
able and revered as the home—this mystical haven
of the heart.

Virtually every country act has a home song in its
retinue of hits. Alabama, for example, built and still
sustains its identity on domestic visions, from “My

Country Road Takes Many Artists ‘Home’

Concept Sweet For Diffie, Alabama, Statlers, More

City Lights”; and Larry Gatlin is enlivened by the
fact that “Houston (Means I'm One Day Closer To
You).” Waylon Jennings cries out for the worry-
free simplicity of “Luckenbach, Texas.”

In many country classics, home is—above all
else—a unified family: Bill Anderson’s “Po’ Folks,”
Loretta Lynn’s “Coal Miner’s Daughter,” the Nitty
Gritty Dirt Band’s “Long Hard Road (The Share-
cropper’s Dream,” Holly Dunn’s “Daddy’s Hands,”
and Lefty Frizzell’s “Mom And Dad’s Waltz.”

Dan Seals discovers

“Mountain Music,” and
“Dixieland Delight”’
through “Song Of The
South,” “Southern
Star,” and ‘“High Cot-
ton.” After more than
30 years in the business,
Bobby Bare remains
best known for “Detroit

Home’s In Alabama” to
“Tennessee River,”’
Nashville

his Eden in “My Old Yel-
low Car.” For SKB, it re-
sides in “‘This Old
House’; for Ricky
Skaggs in “That Little
Mountain Church
House.”” And B.J.
Thomas sees his homey
ideal symbolized in
“Two Car Garage.”

City’’ and its tearful
opening line, “I want to
go home.” Paul Overstreet is constructing his sing-
ing career on lyrics that extol home and hearth. This
week’s Hot Country Singles & Tracks chart illus-
trates the tenacity of this topic, via such notables as
the Pirates Of The Mississippi’s “Rollin’ Home"’ (it-
self an echo of “Six days on the road and I'm gonna
make it home tonight”’), Eddie Rabbitt’s ‘“American
Boy,” and T. Graham Brown’s ‘“Moonshadow
Road.”

In country music, home is essentially a state of
mind. It can be a person, place, time, group (family,
cronies), or even a fragment of bedrock philosophy
(e.g., Aaron Tippin’s “You’'ve Got To Stand For
Something’”’ and Mike Reid’s “Walk On Faith”).
Whatever form it takes, it must be a re-creation of
Eden. And like Eden, it is appreciated most poi-
gnantly in its loss. The home that country perform-
ers sing of must be a universe so small that one can
visualize oneself as its center. It must, in short, be a
recapitulation of childhood.

For the Statler Brothers, home is small-town
America in the '50s, a location made photographical-
ly vivid in “Do You Remember These,” ““The Class
Of ’57,” “Whatever Happened To Randolph Scott,”
“A Child Of The Fifties,” “Maple Street Memories,”
et al. Dolly Parton sings yearningly of ‘“My Tennes-
see Mountain Home” and laments its absence in
“Tennessee Homesick Blues.” The Oak Ridge Boys
look to a westward paradise in “Ozark Mountain Ju-
bilee.” Connie Smith makes her pilgrimage to “Cin-
cinnati, Ohio”; Steve Wariner is drawn to “Kansas

by Edward Morris

Home as an emotional
shelter was once a com-
mon theme in all forms of popular music. (Remem-
ber such cozy chestnuts as “My Blue Heaven” and
“There’s A Long, Long Trail A-Winding”?) But in
more recent times, the home has emerged as a bat-
tleground for childish adults and adultlike chil-
dren—a field on which the compassion of one and
the innocence of the other is either wounded or
slaughtered. Country music alone maintains the fic-
tion of home as a loving refuge. It is an ideal worth
tending to.

MAKING THE ROUNDS: Manager Sandy Bro-
kaw tells Scene that Mickey Gilley has signed to
Warner Bros. Records, with Jim Ed Norman aboard
as producer, and that Tom Wopat will be recording
for CBS, with Rick Hall producing. Gilley has been
off the charts since Airborne Records crashed last
vear. Wopat last recorded for Capitol.

Waylon Jennings and Willie Nelson will open
their own nightclub on Memphis’ Mud Island tourist
center. It will be called Waylon & Willie's Cafe.

The fourth annual Merle Watson Memorial Festi-
val is scheduled for April 25-28 at Wilkes Communi-
ty College in Wilkesboro, N.C. This year’s talent
lineup is the mightiest ever, boasting, among oth-
ers, Kathy Mattea, Ronnie Milsap, Emmylou Har-
ris, Pete Seeger, Doc Watson (Merle Watson's fa-
ther), George Hamilton IV (and V), Marty Stuart,
Mark O’Connor, Alison Krauss & Union Station,
and John Hartford.

lar, Feldstein adds, that his compa-
ny started publishing easy-piano
arrangements on them this year.
“It’s the first year we've done
easy-piano sheets on country,” he
reports. ““We've usually done only

‘Country chart folios
are doing quite well’

the regular piano/vocal and per-
sonality books.”

Country is even extending into
CPP/Belwin’s school market.
“We’ve done some chorals,” Feld-
stein says. “We're going to be do-
ing some marching bands, and
we're going to be doing a big coun-
try-medley package, both for
chorus and for band. We've done
an orchestra [arrangement] too.”

Best sellers for Feldstein are
songs made popular by Garth
Brooks, Clint Black, and Hank Wil-
liams Jr. ‘“Like Father, Like Son,”
a Paul Overstreet song recorded
by Lionel Cartwright, also ‘‘did
very well,”’ Feldstein says. One of
CPP/Belwin’s most ambitious
country projects is the new folio,
“The Best Country Hits Of The
Last 50 Years.”

“Country music is selling pretty
well right now,” says Keith Mar-
dak, president of Hal Leonard.
“There’s an upswing. However,
we're finding it more related to
personality-type products than to
mixed folios.” He adds that “not
too much’ country music is being
translated into Hal Leonard’s
school-band and chorus offerings.

Mary Bultman, Hal Leonard’s
VP of business affairs, says that
songs made famous by the Judds,
Randy Travis, George Strait, and
Ricky Van Shelton “are always
strong.” However, she points out,
“Print for country music has never
meant strong sheet music sales—
and it still doesn’t, other than for
an occasional song.”” She cites
“Friends In Low Places,” a hit for
Brooks, as the kind of song that
can sell a considerable number of
sheets.

N’ville Boom Helps Publishers, Too
Markets Open For Country Sheet Music

Although Hal Leonard doesn’t
represent Brooks, Bultman notes
that the company will use
“Friends” in some of its mixed foli-
os. ““We put out country chart
[mixed folios] fairly regularly, and
they’re all doing quite well.” She
says there’s no ‘““cut and dried
rule’” as to how far up a song must
go on the country charts to war-
rant a sheet edition, but that most
have reached the top 20 or top 30
level. Even with high-charting
songs, she explains, sales are usu-
ally fairly small: ““In country,
frankly, any song that sells over a
thousand copies is doing well.”

Country personality folios, how-
ever, may sell 10,000 to 20,000
each, Bultman says. Her company
is currently working on personal-
ity folios for Kathy Mattea and
Mary-Chapin Carpenter. While de-
clining to estimate a percentage
rise in country print sales over the
past year, Bultman notes that the
market has ‘‘steadily been getting
better.”

At Warner Bros. Publications,
country print sales have also been
strong in certain areas. “‘It de-
pends on the sheet,”” explains
VP/GM Sy Feldman. “The sheet
music sales are generally nothing
fantastic, but the folios do well
when you put them in a nice mixed
collection.”

“We have some very strong art-
ists,” Feldman continues. “We do
the Randy Travis, Dwight Yoa-
kam, and Alabama books. The per-
sonality books usually do very
well. As far as mixed folios go, we
find the ones that do the best are
when we do the biggest hits of a
particular year.”

Feldman says he hasn’t compiled
figures yet to see if country was
better for his company in 1990
than in 1989, but adds, “I know
we’ve probably printed a lot more
titles. There’s a lot more [country]
activity on the charts, recordwise,
of stuff that we control for print.
And we’ve had a couple of nice
songs, like Kathy Mattea’s ‘Wher-
e’ve You Been’ and Vince Gill’s
‘When I Call Your Name.””’

Van Shelton First Glient For Newly Formed IMS

NASHVILLE-—Talent managers
Dale Morris, Sandy Gallin, and Jim
Morey have established a new full-
service company here called Interna-
tional Management Services. Colum-
bia Records artist Ricky Van Shelton
is the firm’s first client.

According to John Dotson, IMS’
VP/GM, the principals will continue
to work separately and apart from
the IMS structure with the clients
they already manage. Morris is the
longtime manager of Alabama and
has recently added Atlantic Records’
Ray Kennedy and Donna Ulisse to
his roster. Dolly Parton and Exile are
among Gallin Morey’s listings.

IMS is operating out of Morris’ of-
fices, and so far Dotson is the only
staffer. He says he expects to add as-

sistants as the business gets under
way. The former William Morris
agent notes that IMS does not intend
to restrict itself to country clients. He
says the company has set no limit on
the number of artists managed but
speculates it will be fewer than 10.

The partners, Dotson says, “are
going to be involved in this on a day-
to-day basis, and I'll talk to all of
them every day.” The point of the
venture, he explains, is to make avail-
able the artist-development expertise
of each principal. “Sandy’s very
strong in film and television, and Jim
is strong in television and perfor-
mance. Dale has handled all of this
for Alabama,” he says.

Van Shelton was earlier managed
by Michael Campbell & Assocs.
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Billboard.

TOP GOUNTRY ALBUMS

COMPILED FROM A NATIONAL
SAMPLE OF RETAIL STORE AND

FOR WEEK ENDING JAN. 12, 1991 ONE-STOP SALES REPORTS.
2|2 £ | ¢ | ARTIST TITLE 2| % £ ¢ | ARTIST TITLE
[= 3 ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) = 3 ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT)

% NO.1 * & 39 | 38 | 35 [ 12 | CONWAY TWITTY mca 10027* 8.98) CRAZY IN LOVE

1 1 1 8 CLINT BLACK Rrca 52372(9.98) 4 weeks at No. 1 PUT YOURSELF IN MY SHOES 40 | 41 | 40 | 15 | KENNY ROGERS REPRISE 26289*/WARNER BROS. (9.98) LOVE IS STRANGE
2 2 2 16 GARTH BROOKS A? caPITOL 93866 (9.98) NO FENCES 41 40 | 43 | 269 | GEORGE STRAIT A MCA 5567 (8.98) GEORGE STRAIT'S GREATEST HITS
3 4 4 15 RANDY TRAVIS ® WaRNER BROS. 26310~ (9.98) HEROES AND FRIENDS 42 39 41 26 WAYLON JENNINGS EpiC 46104*/CBS (8.98 EQ) THE EAGLE
) 3 3 16 REBA MCENTIRE @ mca 10016 (9.98) RUMOR HAS IT 43 43 53 172 | GEORGE STRAIT A MCa 42035+ (8.98) GREATEST HITS, VOL. 2
5 5 7 7 K.T. OSLIN Rca 52365* (9.98) LOVE IN A SMALLTOWN 48 51 | 238 | RANDY TRAVIS A2 wARNER BROS. 25435 (9.98) STORMS OF LIFE
6 6 5 61 THE KENTUCKY HEADHUNTERS A MERCURY 838 744 (8.98 EQ) PICKIN' ON NASHVILLE 45 | 42 38 21 TEXAS TORNADOS REePRISE 26251*/WARNER BROS. (9.98) TEXAS TORNADOS
7 8 8 | 8 | GARTH BROOKS A capiToL 50897+ (9.98) GARTH BROOKS 58 | 45 | 15 | HIGHWAY 101 WARNER BROS. 26253+ (9.98) GREATEST HITS
8 7 6 53 VINCE GILL ® mca 42321 (8.98) WHEN | CALL YOUR NAME 47 | 45 49 10 EMMYLOU HARRIS REPRISE 26309* /WARNER BROS. (9.98) BRAND NEW DANCE
9 | 11 | 11 | 87 | CLINT BLACK AZrca 9662 (5.98) KILLIN' TIME 48 | 50 | 50 | g3 | KD LANGS& THERECLINES @ ABSOLUTE TORCH AND TWANG
10 10 9 32 GEORGE STRAIT ® Mca 6415 (9.98) LIVIN' IT UP 49 46 46 20 SHELBY LYNNE EPIC 46066°/CBS (8.98 EQ) TOUGH ALL OVER
11 9 10 43 ALAN JACKSON ® arisTa 8623 (8.98) HERE IN THE REAL WORLD 52 47 62 THE CHARLIE DANIELS BAND ® £PiC 45316/CBS (8.98 EQ) SIMPLE MAN
12 12 12 8 DWIGHT YOAKAM REPRISE 26344*/WARNER BROS. (9.98) IF THERE WAS A WAY @ 53 52 | 98 HANK WILLIAMS, JR. A WARNER/CURB 25834/WARNER BROS. (9.98) GREATESTHITS Il

Q3)| 16 | 18 | 15 | THE JUDDS cure/rca 52070+/RCA (9.98) LOVE CAN BUILD A BRIDGE 52 | 44 | 4 | 22 | PIRATES OF THE MISSISSIPPI PIRATES OF THE MISSISSIPPI
14 14 15 50 RICKY VAN SHELTON @ COLUMBIA 45250 /CBS (8.98 EQ) RVS Il @ 5 | — | 18 RANDY TRAVIS WARNER BROS. 25972 (8.98) AN OLD TIME CHRISTMAS
15 13 13 18 KATHY MATTEA MERCURY 842 330° (8.98 EQ) A COLLECTION OF HITS 54 | 49 48 25 BILLY JOE ROYAL ATLANTIC 82104 (9.98) OUT OF THE SHADOWS
16 15 14 11 HANK WILLIAMS, JR. wARNER/CURB 26453*/WARNER BROS. (9.98) AMERICA (THE WAY | SEE IT) @ 70 62 90 KATHY MATTEA @ MERCURY 836 950* (8.98 EQ) WILLOW IN THE WIND
17 17 17 20 KEITH WHITLEY @ rRca 52277 (9.98) GREATEST HITS 56 59 42 63 MARTY STUART mca 42312(8.98) HILLBILLY ROCK
18 19 16 12 MARK CHESNUTT McA 10032+ (9.98) TOO COLD AT HOME @ 64 56 24 THE STATLER BROTHERS MERCURY 842 518 (8.98 EQ) MUSIC, MEMORIES AND YOU
19 18 19 | 31 ALABAMA @ Rrca 52108* (9.98) PASS IT ON DOWN 67 71 | 117 | RANDY TRAVIS A WARNER BROS. 25738 (9.98) OLD8 X 10

20 | 21 | 31 | SHENANDOAH COLUMBIA 45450/CBS (8.98 EQ) EXTRA MILE (89| ReenTRY | 9 | KENNYROGERS o eros.os) CHRISTMAS IN AMERICA
21 | 21 | 20 | 42 | TRAVIS TRITT @ wARNER BROS. 26094 (9.98) COUNTRY CLUB 60 | 57 [ 64 | 105 | K.T.OSLIN A Rca8369(8.98) THIS WOMAN
2 | 2 22 65 RANDY TRAVIS A waRNER BROS. 25988 (9.98) NO HOLDIN’ BACK 61 51 61 68 REBA MCENTIRE @ mca 8034 (8.98) REBA LIVE

@ 24 | 23 | 125 | THE JUDDS A RCA/CURB 8318 /RCA (8.98) GREATEST HITS 62 | 65 | — | 146 | K.T.OSLIN A Rrca 5924 (8.98) 80'S LADIES

2% | 29 | 11 | MARYCHAPIN CARPENTER SHOOTING STRAIGHT IN THE DARK 63 | 69 | 59 | 9 | DON WILLIAMS kca 52407+ (8.98) TRUE LOVE
2 25 27 | 190 | RANDY TRAVIS A% waRNER BROS. 25568 (8.98) ALWAYS & FOREVER 64 54 65 | 197 | RICKY VAN SHELTON A cOLUMBIA 40602*/CBS (6.98 EQ) WILD EYED DREAM
26 23 24 82 LORRIE MORGAN ® Rrca 9594 (8.98) LEAVE THE LIGHT ON 75 69 29 BAILLIE AND THE BOYS Rrca 2114 (8.98) THE LIGHTS OF HOME

@D)| 31 | 30 | 39 | DOUG STONE erc as303+/cas 898 Q) DOUG STONE 66 | 61 | 54 | 25 | HOLLY DUNN wARNER BROS. 26173 (9.98) HEART FULL OF LOVE
28 2 25 18 MICHAEL MARTIN MURPHEY WARNER BROS. 26308 (9.98) COWBOY SONGS 67 63 66 17 MERLE HAGGARD cuRrB 77313* (9.98) ) BLUE JUNGLE
29 | 28 | 26 | 10 | ROSANNE CASH coLuMBIA 46079*/CBS (9.98 EQ) INTERIORS 68 | 60 | 63 | 84 | THE CHARLIE DANIELS BAND A epic 38795*/CBS (6.98 EQ) A DECADE OF HITS
30 | 30 | 28 | 19 | VERN GOSDIN coLuMBIA 45409/CBS (898 EQ) 10 YEARS OF GREATEST HITS REENTRY | 3 | RAYKENNEDY WHAT A WAY TO GO
31 29 33 | 178 | PATSY CLINE A2mca 12(8.98) GREATEST HITS 70 | 72 | — | 371 | WILLIE NELSON A2 coLUMBIA 237542*/CBS (9.98 EQ) GREATEST HITS

@ 36 37 11 WILLIE NELSON coLuMBIA 45492*/CBS (8.98 EQ) BORN FOR TROUBLE 71 62 58 44 WILLIE, WAYLON, JOHNNY & KRIS coLuMBIA 45240/CBS (8.98 EQ) HIGHWAYMAN 2
33 35 39 11 CHET ATKINS & MARK KNOPFLER coLuMBIA 45307*/CBS (8.98 EQ) NECK AND NECK 72 n 67 10 TAMMY WYNETTE epic 46238*/CBS (8.98 EQ) HEART OVER MIND
| 3 34 15 SAWYER BROWN CURB/CAPITOL 94259°/CAPITOL (9.98) GREATEST HITS 73 | 68 70 17 ANNE MURRAY CAPITOL 94102+ (9.98) YOU WILL
3| M 32 18 CARLENE CARTER REPRISE 26139*/WARNER BROS. (9.98) | FELL IN LOVE 74 55 51 11 MATRACA BERG RcA 52066~ (8.98) LYING TO THE MOON
36 33 31 12 JOE DIFFIE ePic 46047+/CBS (8.98 EQ) A THOUSAND WINDING ROADS 5 13 73 47 HANK WILLIAMS, JR. ® WARNER/CURB 26090/WARNER BROS. (9.98) LONE WOLF
37 37 36 32 PATTY LOVELESS Mca 6401 (9.98) ON DOWN THE LINE (O Albums with the greatest sales gains this week. @ Recording industry Assn. Of America (RIAA) certification for sales of 500,000

units. A RIAA certification for sales of 1 million units, with multimiliion sellers indicated by a numeral following the symbol. All albums

47 55 | 255 | ALABAMA A3RCA 7170 (8.98) GREATEST HITS available on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested list price is for cassette and LP. Equivalent prices

(indicated by EQ), for labels that do not issue list prices, are projected from wholesale prices. © 1991, Billboard/BPt Communications, inc.

BILLBOARD'S COUNTRY CHART RESEARCH PACKAGES

THE DEFINITIVE LISTS OF THE BEST-SELLING COUNTRY SINGLES AND ALBUMS, YEAR BY YEAR

« Number One Country Singles, 1948-1988

- Top Ten Country Singles, 1948-1988

- Top Country Singles Of The Year, 1946-1988
» Number One Country Albums, 1964-1988

» Top Ten Country Albums, 1964-1988

- Top Country Album Of The Year, 1965-1988

FOR INFORMATION, WRITE: Mark Marone, Billboard Chart Research, 1515 Broadway, New York, NY 10036
Also available: thematic and customized artist research. Call (212) 536-5051
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by Marie Ratliff

NEW MOVERS
Willie Nelson—“The Piper Came Today” (Columbia): KASE, WCTK,
WFLS, WQDR, KVET, WWYZ, WBVE, KEEN, KCKC, WKSJ.

Chet Atkins & Mark Knopfler—“Poor Boy Blues” (Columbia): WWYZ,
WDAF, KVOO, KCKC, WFLS, KFDL

GARTH BROOKS’ “Unanswered Prayers” (Capitol) finally slips into the
No. 1 position after three weeks of holding at a very strong No. 2 behind
George Strait’s “I've Come To Expect It From You” (MCA). Strait’s song
lingered in the top spot for five weeks, matching the extraordinary perfor-
mance of his “Love Without End, Amen” in June of last year.

T3

A GREAT RECORD.” That’s how MD David Bryan, WDAF Kansas
City, Mo., describes “Don’t Tell Me What To Do” by Pam Tillis (Arista). “It
has broad appeal—a good sing-along,” he says. “Folks can hum along with
it, which is always an important thing to look at. It seems to take longer for
the public to get excited about a female artist as opposed to a male artist
these days, but I've got Tillis in a heavy rotation already.”

“I think this one’s a really neat song,” says MD Carl Brown, KSAN San
Francisco, “and she’s got an even better one to follow it with. I heard an
advance on ‘Maybe It Was Memphis’ and it’s a great song—the best thing
I've heard from her yet. I'm beggin’ for it to be the next single.”

Tillis’ first release on the Arista label, charted at No. 35 this week, has
already surpassed the chart action of any of the releases she had on the
Warner Bros. label in the mid-"80s, none of which rose above midchart.

New adds this week are showing at WYNY New York; WWKA Orlando,
Fla.; WCOS Columbia, S.C.; WSOC Charlotte, N.C.; KEAN Abilene, Texas;
WONE Dayton, Ohio; and WKHK Richmond, Va.; with big jumps at
WAMZ Louisville, Ky.; WZZK Birmingham, Ala.; WTDR Charlotte;
WOWW Pensacola, Fla.; KIKK Houston; and KEEN San Jose, Calif.

ANOTHER ARTIST frequently mentioned by the programmers we
talked with this week is Linda Davis, whose first Capitol single, “In A Dif-
ferent Light,” debuts on the Hot Country Singles & Tracks chart at No. 73.
Davis previously performed as half of the Skip & Linda duo, an act that
had three charting singles on the MDJ label in 1982. As a solo artist, she
charted some singles on the Epic label in 1988-89.

“She reminds me a lot of Janie Frickie on this song,” says PD Van Mac,
WOKK Meridian, Miss. “I think she has a real sincere sound to her voice.
She’s had her wait in the gate to be discovered and now she’s got her
chance to do well. This may just be the one to turn the trick for her.”

Among the early believers in “In A Different Light”: KRAK Sacramen-
to, Calif.; WDSY Pittsburgh; WDAF Kansas City, Mo.; WSM Nashville;
WESC Greenville, S.C.; WQDR Raleigh, N.C.; WWYZ Hartford, Conn,;
WCTK Providence, R.1.; WOWW Pensacola; and WKSJ Mobile, Ala.

HECURRENT FACTS: Joe Diffie’s first single, “Home” (Epic), has com-
pleted 20 weeks on the singles chart and moves to the No. 1 position on the
Hot Recurrents chart. It ranks at No. 26 in overall combined gross impres-
sions of currents and recurrents and shows a total of nearly 13 million
gross impressions for the week. Diffie’s follow-up, “If You Want Me To,” is
currently at No. 27 on the country singles chart.

Also still very strong as it moves to the Hot Recurrents list at No. 3 is
Reba McEntire’s “You Lie” (MCA). It ranks at No. 37 overall with 8.7 mil-
lion gross impressions.

COUNTRY B

TNN’s ‘Music Shop’ Opens For 2nd Season

Kicks Off With Taping Of 1-Hour Hillman Special

NASHVILLE—The Nashville Net-
work’s ‘“American Music Shop’ se-
ries launches its second season
Friday (11) with the taping of a
one-hour special starring country
and rock pioneer Chris Hillman. As
in the past, all the shows will be
taped in front of a live audience at
Vanderbilt Univ.’s Sarratt Cinema
auditorium here. Admission is free
and open to the public on a first-
come, first-served basis.

Hillman’s guests will include his
fellow Desert Rose Band mem-
bers, John Jorgenson and Herb Pe-
dersen, Vern Gosdin (a member of
Hillman’s early-’60s bluegrass
band, the Hillmen), Grand Ole
Opry stars Jim & Jesse, and Mexi-
can American country singer Tish
Hinojosa. Taping starts at 7 p.m.

Two more regular half-hour
shows will be taped Saturday (12),
the first featuring Jesse Colin
Young and Nicolette Larson, and
the second starring Kevin Welch.
On Jan. 13, there will also be two
tapings: one with acts to be an-
nounced, and the second spotlight-
ing Ricky Skaggs and guitarist/
songwriter Albert Lee.

Veteran performer Peter Rowan
and various winners of the 1990 In-
ternational Bluegrass Music Assn.
awards will guest on the first of
two Jan. 14 tapings. These acts in-
clude Alison Krauss (top female
vocalist), Del McCoury (top male
vocalist), Jerry Douglas (best do-
broist), Stuart Duncan (best fid-
dler), Bela Fleck (best banjoist),
and Roy Huskey Jr. (best bassist).

The second show will be built
around superpicker Mark O’Con-
nor. He is band leader for ‘“Ameri-
can Music Shop” as well as one of
Nashville’s most-in-demand ses-

sion players. He will premiere his
upcoming Warner Bros. album,
drawing on the services of the
New Nashville Cats band, an as-
semblage that includes drummer
Paul Leim, pianist Matt Rollings,
bassist David Hungate, guitarist
Brent Mason, harmonica player
Terry McMillan, dobroist Jerry

Douglas, steel guitarist Paul
Franklin, bassist Edgar Meyer,
drummer Harry Stinson, and vo-
calist John Cowan.

Except for the Hillman segment,
the shows will tape at 4:30 p.m.
and 9 p.m. on the days noted. They
will begin airing in April.

Eight Times One. Songwriter Dean Dillon celebrates the eighth No. 1 single,
“I've Come To Expect it From You,” that he has written for George Strait.
Congratulating Dillon, center, at a BMI-hosted reception, from left, are Harry
Warner, assistant VP, BMI/Nashville; Bruce Hinton, president, MCA
Records/Nashville; Stephen Day, GM, MCA Music/Nashville; and Jody Williams,

BMI director, writer/publisher relations.
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COUNTRY SINGLES A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

Sheddhouse, ASCAP/Loggy Bayou,
56 AINT NECESSARILY SO (Warner-Refuge, 65] DOGHOUSE](SheddhouseASCAR/ Loggy]Bayol

ASCAP) HL

PUBLISHERS/PERFORMANCE RIGNTS/SHEET MUSIC

ASCAP/Macy Place, ASCAP) WBM 35 DON'T TELL ME WHAT TO DO (CBS Tree, BMI) HL
48 AMERICAN BOY (Eddie Rabbitf, BMi) HL 13 A FEW GOOD REMAIN (Sheddh ,se
26 BACK IN MY YOUNGER DAYS (Danny Flowers, 3 LHINGS (Sheddhouse,

ASCAP/Bug, BMI) HL
47 BLUEBIRD (Minkey, PROCAN/Zoomik,

ASCAP/Bait And Beer, ASCAP/Forerunner, ASCAP)
HL/CLM

43 A FEW OLE COUNTRY BOYS (WB, ASCAP/Two Sons,
PROCAN/Rana, BMI) ASCAP/Bamatuck, ASCAP/Mentor Williams, ASCAP)

70 BREAKIN' ALL THE WAY (CBS Tree, BMI/Hutson o
Brock, BMI) HL 2 FOREVER'S AS FAR AS I'LL GO (Almo, ASCAP/Brio

10 BROTHER JUKEBOX {Screen Gems-EMI, BMI/Black Blues, ASCAP) CPP
Sheep, BMI) WBM 15 GHOST IN THIS HOUSE (Careers, BM()

33 CAN'T HAVE NOTHIN' (BMG Songs, 59 HEART FULL OF LOVE (Songs Of PolyGram, BMI)
ASCAP/Muckleroy, ASCAP/Careers, BMI/Kung-Fu 60 HE WAS ON TO SOMETHING (CBS Tree, BMI) HL
Grip, BMI) HL 41 | COULDN'T SEE YOU LEAVIN' (Songs O

) gs Of PolyGram,

54 CHASIN' SOMETHING CALLED LOVE (CBS Tree, BMI/Partner, BMI/Polygram Int'l, ASCAP/Songs De
BMI/MCA, ASCAP/Gary Burr, ASCAP) HL Burgo, ASCAP)

12 CHASIN' THAT NEON RAINBOW (EM) Apil, 62 IF 1 BUILT YOU A FIRE (Co-Heart, BMI/Golden Reed,
ASCAP/Seventh Son, ASCAP/Mattie Ruth, ASCAP) ASCAP/New Clarion, ASCAP)

WBM/HL 27 IF YOU WANT ME TO (Songwriters Ink, BMI/Forrest

24 COME NEXT MONDAY (Tri-Chappell, SESAC/Chappell s A i + BMI/Forees
& Co., ASCAP/Serenity Manor, ASCAP) HL ' 72 1 GOT IT BAD (Warner-Tamerlane, BMI/Patrick

5 COME ON BACK (Carlooney Tunes, ASCAP/Chrysalis, Joseph, BMI/WB, ASCAP/Patrix Janus, ASCAP/After
ASCAP) CLM Berger, ASCAP)
68 COULDN'T LOVE HAVE PICKED A BETTER PLACE TO 55 1 MEAN 1 LOVE YOU (Bocephus, BMI)
DIE (CBS Tree, BMI/CBS Cross Keys, ASCAP) 74 'M SENDING ONE UP FOR YOU (EMI April,
2L CRAZY IN LOVE (Screen Gems-EMI, BMI) wBM ASCAP/Ides Of March, ASCAP/Cross Keys, ASCAP)
8 DADDY'S COME AROUNO (Scarlet Moon, BMI/Don 61 I'M THAT KIND OF GIRL (W8, ASCAP/Samosonian,

Schiitz, ASCAP/AImo, ASCAP) CLM/CPP

ASCAP/Warner-Tamerlane, BM1/Patrick Joseph, BMI)

73 IN A DIFFERENT LIGHT (New Haven, BMI)

33 IS IT RAINING AT YOUR HOUSE (Hookem,
ASCAP/CBS Tree, BMI/Jesse jo, ASCAP/MCA,
ASCAP) CPP/HL

58 IT WASN'T YOU, IT WASN'T ME (Pri, ASCAP/Caddo,
BMI) HL/WBM

7 IT WON'T BE ME (Edge O' Woods, ASCAP/Kinetic
Diamond, ASCAP/Moline Valley, ASCAP)

3 I'VE COME TO EXPECT IT FROM YOU (Jessie Jo,
B8M1/Music Corp. Of America, BMI/Buddy Cannon,
ASCAP/Pri, ASCAP) HL/WBM

67 LEARNING THE GAME (Peer Int’t., BMI) CPP

4 LIFE'S LITTLE UPS AND DOWNS (Makamiltion,
BMI/Warner-Tamerlane, BMI) wWBM

34 LITTLE THINGS (Irving, ASCAP/Littlemarch,
BMI/Songs Of PolyGram, BMI) HL

37 LONG LOST FRIEND (WB, ASCAP/Uncle Beave,
ASCAP/Rancho Bogardo, ASCAP/Warner-Tamerlane,
BMI/Larry Stewart, BMI)

20 LOVE CAN BUILD A BRIDGE (Kentucky Sweetheart,
BMI/Bug, BMI/Scarlet Moon, BMI/Inspector Barlow,
ASCAP) CLM

25 LOVE WILL BRING HER AROUND (Grand Coalition,
BMI/Maypop, BMI) WBM

57  MOONSHADOW ROAD (EMI April, ASCAP/Ides Of
March, ASCAP/CBS Cross Keys, ASCAP) HL

9 NEVER KNEW LONELY (Benefit, BMI)

52 THE NIGHT'S TOO LONG (Lucy Jones, BMI/Bug,
BMI) CLM

17 NOW THAT WE'RE ALONE (Coolwell, ASCAP)

45 ONLY HERE FOR A LITTLE WHILE (EMI April,
ASCAP/Ides Of March, ASCAP/Lion Hearted, ASCAP)

HL

64 PUT SOME DRIVE IN YOUR COUNTRY (CBS Tree,
BMI/Post Oak, BMI) HL

22 PUT YOURSELF IN MY SHOES (Howtin'Hits,
ASCAP/Red Brazos, BMI) CPP

63 A RING WHERE A RING USED TO BE (Great Shakes,
BMI/Hidden Harbor, BMI/Coxboro, BMI/Music
Corp. Of America, BMi) CPP/WBM/HL

43 ROCK "N’ ROLL ANGEL (Head Cheese, ASCAP/Pri,
ASCAP) wBM

50 ROLLIN' HOME (Flawfactor, BMI/Great Cumbertand,
BMI/Patrick Joseph, BMI/Warner-Tameriane, BMI)
wBM

6 RUMOR HAS IT (Ensign, BMI/Sheddhouse,

ASCAP/Millhouse, BMI) CPP/HL

36 SAY IT’S NOT TRUE (Silverline, BMI/Long Run, BMI)
wBM

38 SOMEONE ELSE'S TROUBLE NOW (CBS Tree,
BM1/CBS Cross Keys, ASCAP) HL

66 THAT'S THE WAY LOVE IS (Bug, BMI/Whiskey
Orinkin’, BMI)

28 THERE FOR A WHILE (David ‘N will,
ASCAP/Sheddhouse, ASCAP) HL

53 THERE YOU GO (With Any Luck, BMI/Almo,
ASCAP/Micropterus, ASCAP) CPP

14 THESE LIPS DON'T KNOW HOW TO SAY GOODBYE

(CBS Tree, BMI) HL

THINGS ARE TOUGH ALL OVER (MCA, ASCAP) HL

THIS AIN'T MY FIRST RODEO (Hookem, ASCAP/Co-

Heart, BMI/Hardscratch, BMI/Irving, BMI) CPP

42 TREAT ME LIKE A STRANGER (Polygram Int'l,
ASCAP/Lissy Tunes, ASCAP/EMI April, ASCAP)

&8

11 TURN IT ON, TURN IT UP, TURN ME LOOSE (Songs
Of PolyGram, BMI/Polygram Int'l, ASCAP/Amanda-
Lin, ASCAP) HL

1 UNANSWERED PRAYERS (Bait And Beer,
ASCAP/Forerunner, ASCAP/Mid-Summer,
ASCAP/Major Bob, ASCAP) CLM/CPP

44 UNCHAINED MELODY (Frank, ASCAP) HL

18 WALK ON FAITH (Almo, ASCAP/Brio Blues,
ASCAP/Hayes Street, ASCAP) CPP

51 WESTERN GIRLS (Songs Of PolyGram, BMI/Irving,
BMI/Littlemarch, BM1) HL/CPP

19. WE'VE GOT IT MADE (Wrensong, ASCAP/Miller's
Daughter, ASCAP/AMR, ASCAP) WBM

31 WHAT A WAY TO GO (Polygram Int’l, ASCAP) HL

71 WHAT BOTHERS ME MOST (WB, ASCAP/Two Sons,
ASCAP/Irving, ASCAP/Hardscratch, BMI)

75 WHEN LOVE COMES CALLIN' (Zoo 11,

ASCAP/Warner-Tamerlane, BMI/Randy Scruggs,

BMI) WBM

YET (With Any Luck, BMI/Sun Mare, BMI)

YOU JUST GET BETTER ALL THE TIME (Tennessee

Swamp Fox, ASCAP)

29 YOU REALLY HAD ME GOING (Careers, BMI/Edge O
woods, ASCAP/Moline Valley, ASCAP/Kinetic
Diamond, ASCAP) CPP

32 (YOU'RE MY) SOUL AND INSPIRATION (Screen
Gems-EMI, BMI) WBM

23 YOU'VE GOT TO STAND FOR SOMETHING (Acuff-
Rose, BMI) CPP

16 YOU WIN AGAIN (EMI April, ASCAP /Getarealjob,
ASCAP) HL

28
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Bankers See Nore Retail Buyouts
Consolidation Likely In Music, Video

B BY ED CHRISTMAN

NEW YORK—Although music-re-
tail consolidation slowed dramati-
cally in 1990, the trend is far from
over.

That is the pronouncement of
Jeffrey H. Lehman and Barry
Kellner, managing directors in the
corporate finance department of
the Wall Street firm Ladenburg,
Thalmann & Co., which specializes
in investment-banking services for
entertainment-software retailers.

‘““We see consolidation in all
phases of the entertainment indus-
try continuing,”’ says Lehman.
“There is a feeding frenzy as com-
panies try to grow.”

Indeed, one of the agents of con-
solidation in home entertainment
retailing has been the New York-
based Ladenburg, Thalmann,
which tends to represent chains
looking to be acquired. In the past
15 months, the financial concern
was involved in most of the music-
retail takeover deals.

Among the chains Ladenburg,
Thalmann represented:

o Chesapeake, Va.-based Vari-
ety Co., when it sold eight stores to
W.H. Smith, the U.K.-based retail-
er, and one outlet to N. Canton,
Ohio-based Camelot Music.

e Port Washington, N.Y.-based
Record World when it sold a por-
tion of itself to General Atlantic
Partners.

e San Francisco-based Rainbow
Records, when it sold seven stores
to Camelot.

e Washington, D.C.-based
Waxie Maxie, when it was sold to
LIVE Entertainment.

e Montreal-based Discus, when
it was sold to an investment group
that included the chain’s senior
management.

Although most of those deals
took place in the last 15 months,
Ladenburg, Thalmann’s entry into
the music business took place in
1986, when it took Miami-based
Spec’s Music & Video public, rais-
ing $4 million.

After that, ‘“We represented
Record World in a recapitalization,
which brought new money in and
allowed the owners to get liquid on

their investment,” Kellner says.
“Right now, we are involved with
[Cinnaminson, N.J.-based] Wall To
Wall Sound & Video.” That chain,
which filed for bankruptcy in July,
has sold 49 stores and most of its

‘There is a feeding
frenzy as compa-
nies try to grow’

assets to W.H. Smith. Eleven of its
stores are slated to wind up with
Camelot. “We continue to work
with Wall To Wall,”” as the final dis-
position of the company moves
through bankruptcy court, Kellner
adds.

A DIVERSE BUSINESS

Although it has a niche working
with home entertainment software
retailers, Ladenburg, Thalmann,
which carries a staff of 300, is a
full-service investment bank and
brokerage house, specializing in
servicing middle-market compa-
nies in all industries. The firm,
which was founded in 1876, has
branches in Miami, Boston, and
Los Angeles.

Ladenburg, Thalmann began to
specialize in the home entertain-
ment industry because “both Bar-
ry and I are avid lovers of music
and film,” Lehman says.

The two point out that the com-
pany’s activities in home entertain-
ment are not limited to retail. “We
have worked with manufacturers
of consumer electronics,” Kellner
says, noting that the company took
Boston Acoustics public in 1986,
raising $5 million. Ladenburg,
Thalmann also has provided finan-
cial services to Fox/Lorber, the
New York-based firm that syndi-
cates television programs, oper-
ates as a home video licensing
agent, and is a joint-venture part-
ner in New Video Group, a home
video label; and Southbrook Inter-
national, a London-based company
involved in television.

MAXIMIZING VALUE
Ladenburg, Thalmann’s objec-

tive, in providing financial ser-
vices, is to maximize its client’s
value, Lehman says. If a client de-
cides to put itself on the market,
Ladenburg, Thalmann tries to
“point out the chain’s greatest as-
sets, whether it be name, distribu-
tion, or management, match those
assets with a buyer, and then max-
imize price,” he says.

Acknowledging the success of
the company in music retail,
Kellner says, “Things have really
steamrolled for us. This is very
much a referral business, which
has helped us to become the lead-
ing investment bank in the musiec-
retailing industry.”

While consolidation will contin-
ue, the two say, they see diverging
values on music-retail stores. “‘En-
closed mall stores have much
greater value, due to the scarcity
of good leases, new malls, and just

(Continued on page 43)

Injun’ Trouble. After a showcase at the Lone Star Roadhouse in New York,
members of Chrysalis recording act Trouble Tribe show a couple of independent
retailers how to whoop it up. Pictured in the front, from left, are Trouble Tribe
guitarist Adam Wacht and drummer Stephen Durrell. In the middle row, from left,
are Gus Joannides, owner of Sound City in Brooklyn, N.Y.; Chrysalis Northeast
regional marketing manager Barbara Schwartz; Trouble Tribe bassist Eric
Klaastad and singer Jimmy Driscoll; and Sy Lerner, owner of two record
stores—Serenade Records and Music-In-Motion—in Queens, N.Y. In the back is
Gene Rumsey, CEMA’s New York branch manager.

PICS Steps Up Music Vid Sampling System

B BY TRUDI MILLER

NEW YORK—PICS Previews En-
tertainment Division, the Sausalito,
Calif.-based company that fields
music-video sampling systems in re-
tail music chains, is enhancing its
units so that the company can gath-
er consumer information from the
machines on a more timely basis.
The PICS machines feature 30-
second clips from music videos, sup-
plied by labels. By the end of the
first quarter, PICS Previews will
have installed modems in its ma-
chines, allowing the company to col-
lect and relay up-to-date informa-
tion to labels about what consumers
are watching, says PICS president
Michael Olivieri, who is based in the
company’s Stamford, Conn., office.
Currently, consumer selections
are recorded on a floppy disc in each
machine, which is sent back to PICS
on a monthly basis. The new equip-
ment will collect the information;
break it down by music category,
product title, retail chain, and indi-
vidual stores; and relay it daily to
PICS. That information will then be

compiled by PICS and sent to the
participating record companies in a
weekly report that will track artist
popularity, shown by video selec-
tions on a national, regional, and lo-
cal basis.

“We can sift information in a vari-
ety of ways,” says Olivieri. “What
are the trends? How does the prod-
uct do with customers in certain
parts of the country, and how does
that affect expenditures that the
company is considering in that re-
gion? It’s rather innovative and has
great management potential.”’

Current data collection shows
that each PICS machine has an av-
erage of 857 selections daily—an in-
crease from a year ago, when a
study of 10 Musicland stores
showed an average of 776 selections
daily. Over the last nine months, av-
erage consumer usage has grown
by more than 14%, the new study
shows.

Initially some label and retail ex-
ecutives, although optimistic about
PICS’ potential, wondered if the
consumer would get bored with us-
ing the machines a couple of years

out. “But this study shows we are
not a flash in the pan,” says Dennis
Rice, one of the company’s
founders.

In addition, a study of the Music-
land/Sam Goody, Music Plus, and
Camelot Music chains shows that
stores with the PICS machine expe-
rienced sales increases of 20%-27%
over stores without the machines,
while CD sales increased by as
much as 50% in some stores.

“We don’t know of any other ad-
vertising medium that gives them
the kind of data that we do,” Rice
says.

Arnie Bernstein, executive VP at
Minneapolis-based Musicland
Stores Corp., would not comment on
the study but says the chain is
pleased with the PICS results thus
far. ““I think the system provides
some excitement for the store and
allows consumers to preview new
groups’’ that might otherwise not
get exposure, he says.

Not surprisingly, Rice agrees.
“We want to establish ourselves like
anew MTV,” he says. “We feel very

(Continued on page 42)
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RETAIL I

U.S. Gets Chance
To Peel Into Juicy

Seasions’ Discs RECORD YOUR CD’S ON

PEELING OUT: American connois- | } E ; x ; RO N C I APE AN )
seurs of the finest alternative, pro-

gressive, and classic contemporary

music undoubtedly will salivate at ,

the sight of “The Peel Sessions,” a 1

delicacy licensed from the U.K.’s

Strange Fruit label by Rockville
Centre, N.Y.-based Dutch East In-
dia Trading. The first 14 releases, o

culled from a 60-volume series,
should hit retail shelves in mid-Jan-
uary.

Since 1967, BBC DJ John Peel
has delighted his fans with radio
broadecasts of rare, intimate, and of-
ten exclusive performances by art-
ists ranging from Jimi Hendrix, T.
Rex, and Syd Barrett to the Buzz-
cocks, Gang Of Four, and the Cure.

GRASS
ROUTE

by Deborah Russell

Recent guests have included In-
spiral Carpets and Charlatans U.K.
Since the “Peel Sessions” inception,
recordings of the program have
only reached American consumers
via sporadic radio broadcasts and
expensive imports.

The unique charm of Dutch East |
India’s “Peel Sessions” is its take on
the artists’ performances. Tradi-
tionally, guests scheduled for the
program enter a BBC four-track
mono studio, where they get a four-
hour chunk of time to lay down the
tunes that Peel will broadcast on the
show. The bizarre arrangement has
resulted in some truly unforgetta-
ble tracks.

“The line is historie, incredible;
it's a real treasure trove,” says
Dutch East India president Barry
Tenenbaum. And the painstaking

effort it takes to receive authoriza- A
tion from each artist and label prior
to a session’s stateside release is
definitely worth the end result, Ten-
nenbaum says. %D

In fact, he’s counting on the “Peel RE RD‘NG
Sessions” to boost Dutch East In- CASSETTES
dia’s profile in the retail community, & Sl e
as several key artists are major 19€3 Marcus Ave., Suite 201, Lake Success,

: ; ; Markram, Ontario L3P1W7

Y ey Gl b e e R S L

or incredible past careers. FOR DEALERS ONLY - NOW ORDER THAT'S HERE

q eg‘é;gg';g';zil‘;’f“ycrfgﬂz z‘;‘flé'c“&r‘z ARIZONA: American Video Assoziation, Chandler (602) 892-8553; :
and is not a pure commercial ven- CALIFORNIA: Car Stereo Distributors, Buena Park (800) 950-0311; COLORADO: E.ncore Distributors, Denver (8C0) 334-3394;
e EORGIA: Tape Warehouss, Chambls (104) 455.1673. ILLINOIS: S & R Elecfonc, Rosemont (B00) 7722446

W 1 - G : Tape Warehouse, Chamblee - : 3 ectronic, Rosemon :
w e,xe;‘ftg?g}(‘f;rye‘;frky‘aﬁrfgeflr‘m MAINE: Nelson & Small, Portland ;800) 341-0780; MICHIGAN: Gram Distributing Co., Inc., Marne (616) 677-5225;
the biggest artists to people who V nyl Vendors Kalamzzoo (800) 446-0006; Producer's Tape Serwce,.Troy (QQO) 969-6908;
are basically unknown,” he says. In MINNESOTA: Electric Fetus, Minneapois (612) 870-1747; NEW JERSEY: Nonth.Arr.lerlcan Digital, Englewcod (800) 367-£422;
R tollimited-edi’tion vinyl al- NEW YORK: Triumph Sales, Schodock Landing (518) 732-4.18.5; V & V Distributors, Edgewood (800) 486-2750;
bums. the label also is consid;aring American Merchandisers, Holbrock (800) 223-7482; Roll ‘n Rock. Plainview (800) 942-7655; A V Qomm, Freeport (£16) 223-2570;
issuin’g limited edition 7-inch press- Budget Tapes and Discs, Everett (206) 355-7066; NOFTH CAROLINA: CC Sales, Burlington (800) 868-2162;

PENNSYLVANIA: Tape World, Butle- (800) 245-6000; PUERTO RICO: Computer Concepts, Hato Rey (809) 755-1243;

ings of various sessions. : ; : . - » g
e o (el Bonnin Electronics, Santurce (809) 725-4765; WISCONSIN: Radic Doctors, Milwaukee (800) 242-9641

tween 12 and 20 minutes, and sin- For your nearest THAT'S dealer, call 1-800-553-4355 and enter the code when asked.
gle-session recordings are priced at -w
$6.98 for cassette and $8.98 for CD;
double sessions go for $8.98 and
(Continued on page 44)
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THE STRONG COMPARABLE-STORE sales num-
bers reported by retailers for the month of December
should alleviate label concerns about accounts’ ability to
make payments. But, with recession looming, the indus-
try is not out of the woods yet.

Label fears about the economic health of the account
base surfaced in the latter half of 1990, after Cinnamin-
son, N.J.-based Wall To Wall Sound & Video filed for
Chapter 11. Soon reports began mounting about other
ailing merchandisers making slow payments. In Octo-
ber, the president of a major record company told Bill-
board that if it wasn’t a strong Christmas season, some
of the accounts might not

Recession Looming Over Retailers’ Heads

cause of the aging of America, music is much more vul-
nerable to economic downturns nowadays than it was
prior to the '80s, when demographics were stacked in
the industry’s favor.

If the recession is long and harsh—as some econo-
mists predict—it will not be a pleasant environment for
highly leveraged companies. Other retail segments al-
ready are littered with the carcasses of companies that
underwent highly leveraged buyouts. Although record
company executives believe the industry’s highly lever-
aged retail accounts will continue to handle their debt
service, they are monitoring the situation closely.

The debt situation var-

make it. Another senior
distribution official de-
scribes the dates when
payments come due for
the fall restocking pro-
grams at various times
this month as the “witch-

y RETAIL
UTRACK |

ies from chain to chain.
Minneapolis-based Music-
land Stores Corp. and
Torrance, Calif.-based
Wherehouse Entertain-
ment carry debt because
of buyouts; other music

ing hour.”

Economists continue to
anticipate a recession,
which officially is indicat-
ed by two consecutive quarters of negative growth. Of-
ficial figures won’t be released for awhile, but a report
in the Jan. 2 edition of The Wall Street Journal says that
the government estimates the economy shrink at an an-
nual rate of 3.4% in the fourth quarter and predicts that
it will continue to contract at a 1.3% rate in the first
quarter of 1991.

While many in the music industry are comforted by
the widely held belief that the industry is recession-
proof, PaineWebber analyst Craig Bibb argues that be-

by Geoff Mayfield & Ed Christman

chains routinely make gen-
erous use of leverage to fi-
nance everyday opera-
tions.

But a chief financial officer with a music supplier cau-
tions, “Now is the time to tighten credit discipline. A lot
of the account base is a little weaker than they should
be. In this type of economy, we are going to be very
careful.” In general, that executive thinks credit disci-
pline is lacking in the music business. “There’s a lot
more comparison of what other people are doing than
true analysis of credit worthiness,” he says. “That won't
change quickly but it will change as people get burned.”

PICS EXPANDS SAMPLING SYSTEM

(Continued from page 40)

strongly that PICS will gain indus-
try acceptance and will become a
standard way to promote product.”

PICS EXPANDS ROSTER

Recently Charisma Records be-
gan putting product on the machine,
joining the other participating la-
bels: Arista, Atlanticc BMG Music,
Capitol, CBS, Geffen, Elektra, EMI,
Enigma, Motown, PolyGram, Vir-
gin, and Warner Bros., according to
Olivieri.

PICS has also added new retail
chains: Super Club’s two music
chains—Atlanta-based Turtle’s and
Durham, N.C.-based The Record
Bar; W. Sacramento, Calif.-based
Tower Records; Stamford, Conn.-
based HMV; St. Louis-based Street-
side; Sausalito-based Record Shop;
Minneapolis-based Target; and
Nashville-based Sound Shop, ac-
cording to Rice. In addition, the
company expects to reach an agree-
ment with Amarillo, Texas-based
Hastings Books, Music & Video.

Originally, PICS charged the la-
bels for putting video on machines,
while placing the units in music
stores for free. Now, PICS is charg-
ing retailers a fee for machines.

Currently, PICS has 225 ma-
chines in stores, which is short of
the 600 the company projected it
would have installed by the end of
1990. But Olivieri explains PICS is
behind schedule because of the en-
hancement to the machine.

In addition to adding the modem,
PICS has expanded the sampling
machine’s capacity. Originally, it
featured 80 clips, and that has been
increased to 99 titles. If demand dic-
tates it, PICS may look at a two-sid-
ed disc player, which would double
the machine’s capacity, Rice adds.

“Since we were working on tech-

ly slow up our installation schedule
for 1990,” Olivieri adds. “For us to
continue to roll out the version that
doesn’t have the modem was not the
right move. We have to go back and
retrofit the initial machines, and
we've begun introducing some new
machines that have the modem.”

Moreover, Olivieri is optimistic
that the new chain signings will not
interfere with PICS’ progress in ful-
filling previous agreements—the
company is committed to putting at
least 400 machines in Musicland/-
Sam Goody stores alone.

“The contracts run with each
group over a multiyear period,” he
says. “So we're able to install the
machines in a large number of re-
tailers at the same time and meet
everyone’s needs.”

Rice adds, “We won’t grow any
faster” than PICS’ ability to main-
tain good service.

RETAILERS

Sell Billhoard, MUSICIAN
and American Film magazines
in your stores.

FORMORE INFORMATION

CALLBRADLEE
1/800/999|9988

| nologically updating the equipment,
we determined that we should real-
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FREE
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RETAIL N

BANKERS SEE MORE CONSOLIDATION OF VIDEO, MUSIC RETAILERS

(Continued from page 40)

the cost of getting into that type of
center,” Kellner says. “If someone
has a good lease, they have a good
value, because it’s a captive situa-
tion.”

On the other hand, says Leh-
man, ‘“Strip-center stores [which
are overbuilt in many areas of the
U.S.] are not commanding the val-
ue that they did two years ago be-
cause the barrier to entry is not
that high.”

But that pricing generalization
for strip and mall stores doesn’t
hold true in all scenarios, Lehman
cautions. “Valuations vary widely,
based on a number of factors,” in-
cluding gross margin and identity,

It's Our Service
That Makes The Difference!

VINYL

he adds. For instance, Waxie
Maxie, a strip-center-based chain,
commanded a good price because
of its name value.

VIDEO CONSOLIDATION

On the video side of the home en-
tertainment business, Lehman and
Kellner, like others, see Block-
buster pulling away from the pack
and believe that another company
will eventually step in to compete
with it. At first it looked like it
would be Irish retailer Xtra-Vision
or Belgium-based Super Club, Leh-
man says. While the former ran
into problems, the latter continues
to mount its market-share drive.
“Probably a few companies, either
in the business or not, will emerge
and become a force, because there

is definitely room for more than
Blockbuster,” Lehman says.

As in music retail, valuation for
video chains had been on a down-
swing before anchoring at about
$200,000 per store, which is what
most recent deals have brought in,
Lehman says.

Ladenburg, Thalmann has been
focusing on opportunities in other
industries, but now the company is
anxious to supply its services to
video retailers. The company also
sees opportunity in the book retail-
ing business, which has return pol-
icies and real estate strategies
similar to those for music and vid-
eo chains. Another retailing seg-
ment the company finds attractive
is home electronics.

“Consolidation will continue be-

ALBUM RELEASES

VENDOLS

Music Merchandisers

We sell it ALL!
ACIDC o Zappa . . . Bach to Zamfir
Compact Discs to Cassette Singles!

9% fill on 90% of your orders!
Baox-lot prices!

Same day shipping!
Weekly new release mailer!

Professional Advice + Personal Service
Competitive Pricing!

Guaranieed initial orders for
all new customers!

Tarn SFHINKLE ﬂ‘ﬂ-’.l:l KALAMATOO, ML mnz

L FHEE: #-800-445: I]‘DE

ACTIONAART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff
Serrette at (800) 223-7524.

The following configuration ab-
breviations are used: CD—com-
pact disc; CA—cassette; LP—uvi-
nyl album; EP—extended play.
List price noted when available.
Multiple records and/or tapes
in a set appear within parenthe-
ses following the manufacturer
number.

POP/ROCK
ESSENTIALS
Beguiled

CD Potomac Disk PDS0101
CA PDS0101

ROGER MCGUINN
Back From Rio
CD Arista ARCD-8648

CA ARC-8648
R&B
ATOOZI
CD EMI£2.94992
CA£4.94992
COUNTRY

DANIEL ALEXANDER
| Dream In Color

€D PolyGram 422846917-2
CA 422846917-4
JOHNNY CASH

The Mystery Of Life
€D PolyGram 422848051-2
CA 422848051-4

ROB CROSBY

Solid Ground

CD Arista ARCD-8662
CA ARC-8662
JOHN ANDREW PARKS

CD Curb-Capitol C2-95683
CA C4.95683

JAZZ/NEW AGE/INSTRUMENTAL

PAT COIL

Steps

CD Sheffield Lab 31

CA 31

CHARLIE HADEN & THE LIBERATION
MUSIC ORCHESTRA
The Dream Keeper
CD Blue Note B2-95474

CA B4-95474

JAM CAMP

CD For Art Sake FAS190

RICK MARGITZA

Hope

CD Blue Note B2:94858

CA B4-94858

BOBBY WATSON & HORIZON
Post Motown Bop

CD Blue Note B2-95148
CA B4-95148

cause as companies grow larger,
they gain more power as tenants
and purchasers,” Kellner says.
“Larger chains are not only ac-
quiring chains but are expanding
to preempt competition,” which
squeezes market share from small-
er chains.

In all segments of retail, as con-
solidation continues, it becomes
harder for small chains to get new
leases and renewals on existing
ones, Lehman adds. The efficien-
cies of larger chains will continue
to grow, making it harder for the
remaining smaller chains to com-
pete.

Consolidation among music re-
tailers slowed in 1990 because
some of the more active deal-mak-
ers were busy digesting earlier ac-

quisitions, Kellner says.

“I think that next year, you will
see a few deals getting done by
fairly large music-retail chains—
one or two of the top 10 largest
will get acquired,” Kellner pre-
dicts. “I am not sure what the driv-
ing force will be, but it will hap-
pen. The price of poker is going up
and as other chains try to grow
faster, it increases the stakes to
stay in the business.”

Billboard has back is-
sues to donate to an
archive or education-
al program. Call Trudi
Miller at 212-536-5029

DEALERS

CD'S, CASSINGLES, TAPES, RECORDS, CD5'S, i
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To get your company's new releases listed,
send release sheets or type the
information in the above format on your
letterhead. Please include suggested list
price whenever possible. Send to

New Releases, Billboard, Suite 700, 9107
Wilshire Blvd., Beverly Hilis, Calif. 90210.

You don't have to be an Einstein

When you have a Christmas like we've just had, when
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you need a one-stop that hasit all in stock. Like Universal.

records and video, inc.

-
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it We had stock even when the labels ran out
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)% equipment and using their cash
I gifts for music. Be a genius. Don't
be caught short. Call. Extend
Christmas into 1991.

1 800 523 0834

AX (215) 426 2667

(215) 426 3333

Universal One Stop 2055 Richmond Street Phila., PA 19125

Ca nous fait plaisir de dialoguer
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(718) 335-2112
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By KEN JOY

ecession? Where? No one is expected to use the “R”

word around Las Vegas this winter as manufacturers

from across the globe ready themselves for a con-
sumer market which—they expect—will turn to the high-
ticket, big-glitz electronics ‘‘toys” to satisfy the need to buy
that isn't being met in larger ticket items, like homes and
cars. Says one analyst, “The average consumer may not feel
comfortable committing to a car loan for $15,000-
$30,000, but he feels just fine entering a three-year deal on
a $5,000 big-screen TV.”

But big TVs won't be the only big news around the CES
floor this year, smaller—yet still expensive—items are ex-
pected to tempt cash and credit cards from consumer wal-
lets in record numbers. In fact, the-smaller-the-better ap-
pears to be the order of the day for camcorders—
particularly the paim-sized 8mm models from RCA, Sony,
Panasonic and others. Compact is also the name of the
game for portable CD players and even cassette tapes as
Fuji introduces its “extra slim” line of 100 minute-length au-
diocassettes, sort of a “tape light”” for con