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$19.8 Mil War Chest
For UK. Video Drive

EBY PETER DEAN

LONDON—Europe’s first heavy-
weight generic video advertising
campaign kicks off Wednesday (20)
as U.K. video distributors seek to
reverse the current trend of declin-
ing rentals.

Although title-led joint advertis-
ing has been tested in the past, the
new $19.8 million campaign, which
will advertise 88 titles between Feb-
ruary and the end of December, is
the first geared to TV spots (80% of
budget), the most expensive, and
the first to stress generically the
concept of video as an entertain-
ment medium.

The campaign’s success in raising
funds from at least six large U.K.
suppliers could boost the Video
Software Dealers Assn.’s efforts to
organize a similar drive in the U.S.
[The VSDA held a committee meet-
ing Feb. 12-13 in Dallas to address
the issue. Details were unavailable
at press time.]

John Farr
Found Guilty In
Kickback Gase

B BY PAUL VERNA

LE MYSTERE DES VOIX BULGARES,
VOLUME 3 features four o Bulgang's
top chairs including the Radic and
Tuleigan Chair which will four the LIS
March 28—aApnl 24. LES MYSTERE DES
VOIX BULGARES is 1he project that put
‘Wioeld Music on the map, FONTARNAS
POLYGRAM B4t 626 (G0 and Cassatis)
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NEW YORK—John Farr, former
music buyer for the 420-unit Tar-
get Stores Inc., was found guilty
Feb. 8 by a federal jury in St. Paul,
Minn., on 45 counts of fraud and
income tax evasion in an elaborate
kickback scheme involving an in-
dependent budget-cassette suppli-
er.

According to Assistant U.S. Dis-
trict Attorney Joseph T. Walbran,
jurors deliberated for nearly three

(Continued on page 89)

e Changing of the guard foreseen
on VSDA board . .. see page 88

Wednesday’s U.K. launch is ex-
pected to start with a 60-second TV
commercial, half of which is devoted
to a generic message. The debut of
the second commercial, which in-
cludes location shooting, has been
delayed by adverse weather condi-
tions.

Each commercial will have four

(Continued on page 70)
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Tough Times Forcing
Tour Promoters, Agents
To Weigh New Options

B BY THOM DUFFY

TAMPA, Fla.—In the face of the re-
cession, U.S. promoters, booking
agents, and venue operators are
bracing for a tough touring season
this spring and summer. Concern
over a soft market is spurring talk of
more package tours by two or more
headliners, a return to bargain-priced
tickets, and renewed pressure on art-

B BY CRAIG ROSEN

LOS ANGELES—After 699 days at
KQLZ (Pirate Radio) Los Angeles,
well-known programmer and morn-
ing personality Scott Shannon is
gone, and the station has dropped
its ill-fated rock 40 format for al-
bum rock.

Shannon’s last morning show
was broadcast Feb. 13. The follow-
ing day, KQLZ was set to drop rock
40 in favor of straight-ahead album
rock but planned to retain the Pi-
rate name. At press time, the fu-
ture of the remaining air staff at
the station was uncertain, and a
new PD had yet to be named. The
Pollack Media Group will be con-
sulting the station in the interim.

The shakeup at Pirate came only
days after parent company
Westwood One announced that Bob
Moore, former GM of Greater Me-
dia oldies/classic rock combo
KRLA/KLSX Los Angeles, had
been named executive VP of the
WW1 Station Group, replacing

The Days Of Scott Shannon,
Rock 40 End On Pirate Radio

Mike Kakoyiannis. WW1 also owns
WYNY and WNEW-AM New York.

“What we have got is a radio sta-
tion with a 2.7 [12-plus Arbitron
share], which is not shabby, and
over a million cume, which is defi-
nitely not shabby,” WWI1 CEO
Norm Pattiz says of Pirate. “The
market was accepting the music
and the positioning of the radio sta-
tion, but it was not drawn to the
morning show, and it was skewing
a little younger than we would have
liked. The determination has been
made to build on that million cume
and give the station more of a
rock'n’roll flavor, rather than top
40."

Pattiz says that with the depar- |
ture of Shannon, who was rumored
to be making $2 million a year, the
station will operate with a much
lower cost base. ‘“The morning
show was the lowest-rated daypart
of the radio station, but it was re-
sponsible for 30% of the cost of run-
ning the radio station.” [

(Continued on page 86) ]

ists to hold down their fees.

“I, for one, have always been opti-
mistic,” says veteran New York pro-
moter Ron Delsener. “I am pessimis-
tic” about this summer.

In contrast, leading European con-
cert promoters say they expect a
strong summer tour season, despite
war-related worries over internation-
al travel. U.K. promoter Harvey
Goldsmith says ticket sales are run-
ning ahead of last year and “nobody
i1s wearing tin hats or gas masks.”
Similarly, German promoter Marek
Lieberberg reports brisk business for
upcoming European tours by Paul Si-
mon, Sting, and others.

While rising artist guarantees and
their effect on ticket prices is a peren-
nial topic in the touring industry, the
issue has taken on new urgency in an
economic downturn.

“I’'m from New England and peo-
ple are getting laid off in New En-
gland; my audience is scared,” says
David Jenkins of Professional Facili-

(Continued on page 86)
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“Amp Fiddler is the first of the P-Funk Maximumisness

Movement for the '90s

"BLACKOUT”
the first single

‘Slammin’! A refreshing blend of old school funk and
new school production. I haven't heard melodies like
this since Sly & the Family Stone

—SHOCK G/DIGITAL UNDERGROUND

MR FIDDOLER_: WITH RESPECT

ALBUM RELEASE DATE: FEBRUARY 15

—GEORGE CLINTON

the debut album

Produced by Mr. Fiddler and Larry Furguson
Management: The Dimension Group
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...Two In A Mill

“We Are In Low‘/‘ﬁ" PLATINUM.
“When Harry Met Sally‘.‘; " PLATINUM.

’

With the phenomenal Flatinum success of two
albums and his debut Fome video, “Singin® 'n’
Swingin®,” Harry Conrick, jr has brought jazz

to an entirely new audiznce of pop music fans.

Performer of the Golden Globe and Academy
Award-nominated Promise Me You'll Remember
(Love Theme From The Godfather Part )
—and up for three Grammy Awards, including
Best Jazz Yocal Perfermance (a category he

won last year)—Harry continues to prove

tiat talent has no limits.

And he's just warming up.

On Columbia and Sony Music Video.
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IS RADIO REALLY FACING THE MUSIC?

The delicate relationship between music and radio is in serious trouble,
according to NARAS president Michael Greene who speaks out in this
week’s Commentary. Page 6

BMG, MALLOYS VENTURE INTO PUB DEAL

BMG Music has inked a co-publishing deal with the Nashville-based fa-
ther/son team of Jim and David Malioy. Under the deal, the Malloys
have set up two catalogs. Country music editor Edward Morris has the
story Page 30

RHYTHM & REASON FOR WHITNEY'’S ‘BABY’

On the road to achieving superstar pop status, Whitney Houston alienat-
ed some of her R&B base and picked up an image problem. So with her
latest album, as she explains to R&B music editor Janine McAdams,
Houston and Arista have made a concerted effort to recapture this audi-
ence. Page 34

VIDEO OUTLETS & LONGFORMS IN HARMONY

An increasing number of video speciaity outlets are tuning into the ad-
vantages of stocking music videos. As Paul Verna reports, many of

these chains are both selling and renting longforms. Page 42
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' Orion Rumored To Be Seeking Buyer

Castle Rock Ent. Seen As Likely Bidder

B BY DON JEFFREY

NEW YORK—Strapped for capital to
make and market movies, Orion Pic-
tures Corp. is expected to be acquired
or to sign away future film and home
video rights, analysts and industry
sources say. )

The most likely buyer at present is
the independent movie-and-television
production firm Castle Rock Enter-
tainment, 34% of which is owned by
Columbia Pictures Entertainment.
Columbia was acquired by Sony
Corp. in 1989 for $5 billion in cash and
debt assumption.

If that buyout rumor is true, then
Sony will probably bankroll Castle
Rock for the acquisition (estimates
range from $500 million-$700 million)
and thus control a bigger chunk of
the U.S. entertainment industry.
Sony also owns one of the Big Six re-
corded-music companies, Sony Music
(formerly CBS Records).

All parties have declined comment
on the speculation. But one insider
says that Castle Rock has been ac-
tively engaged in negotiations with
Orion.

Sources also say that Orion has put
together a deal from which it would
receive $70 million-$90 million in ex-
change for domestic theater and
home video distribution rights for
four upcoming movies. Orion is said
to be discussing this package deal
with such studios as Paramount,
Warner Bros., and Columbia.

The four pictures are “The Ad-

dams Family,” “Bill & Ted’s Excel-
lent Adventure I1,” “The Favor,” and
“There Goes My Baby.”

Orion Pictures currently has a §100
million-plus box-office blockbuster in
“Dances With Wolves,” which has
just been nominated for 12 Academy
Awards (see story, this page). And
many believe that the company’s lat-
est feature release, “The Silence Of
The Lambs,” will be a hit.

Orion Home Video topped Bill-

board’s Top Video Rentals chart last
week with “RoboCop 2.”

Despite its recent successes,
though, Orion is not reaping big fi-
nancial rewards because it has signed
away distribution rights to many of
its films to other studios.

Last year, Columbia Pictures
agreed to advance $175 million to Ori-
on in exchange for overseas film and
home video distribution rights to the

(Continued on page 88)

B BY CHRIS MORRIS

LOS ANGELES—Kevin Costner’s
Western epic “Dances With
Wolves,” already a box-office mega-
hit, took on added theatrical and
home video muscle Feb. 13 when it
captured 12 Academy Award nomi-
nations. The title will be released by
Orion Pictures’ home video division
in August.

“Dances With Wolves” garnered
a best-picture nomination as well as
noms for Costner as both best actor
and director. Other best-picture
nominations went to “The Godfa-
ther, Part IIT”’ (Paramount),
“Ghost” (Paramount), “GoodFel-

‘Wolves’ Gets Added Bite
As It Stalks Oscar Feast

las” (Warner Bros.), and “Awaken-
ings” (Columbia).

Orion had planned a June release
for “Dances With Wolves,” which
has already grossed nearly $104
million, but the studio pushed the
date back in anticipation of the Os-
car nominations and the likelihood
that its theatrical run would be ex-
tended.

Orion scored an additional five
nominations for the Orion Classics-
distributed “Cyrano De Bergerac,”
starring Gerard Depardieu, who
was cited among the best-actor
nominees. The adaptation of the Ed-
mond Rostand classic is also nomi-

(Continued on page 88)

How Big Was Home Video Business In "90?
Firms’ Reports Range From $9.75 Bil To $17.43 Bil

B BY PAUL SWEETING
and CHRIS McGOWAN

NEW YORK--The domestic home
video market was worth $14.9 billion
in 1990. )

Or maybe it was worth only $9.75
billion, or $10.32 billion. Then again,
perhaps it was worth as much as
$17.43 billion. How about $12 billion?

Once again, the release of the most
recent estimates for 1990 by two of
the industry’s leading research and
consulting firms has touched off a
dispute over just how big the U.S.

home video market really is.

The latest reports, issued last week
by New York-based Alexander & As-
sociates and Carmel, Calif.-based
Paul Kagan Associates, estimate to-
tal consumer spending on the rental
and purchase of prerecorded cas-
settes for 1990 at either $14.9 billion
(Alexander), or $10.32 billion (Kagan).

Alexander’s estimate includes
$11.2 billion from rentals and $3.7 bil-
lion from sales of new and previously
viewed cassettes.

Kagan’s estimate includes $7.62
billion from consumer rentals and

B BY JEFF CLARK-MEADS

LONDON—The U.K.’s highly suc-
cessful but turbulent independent-
record-distribution sector is in a
state of flux again, with the future
of one of its major players uncer-
tain.

Rough Trade, a pioneer of the in-
die ethic here, has been temporarily
rescued from bankruptey through
an agreement with key labels.

The rescue package involves the
axing of one-quarter of Rough
Trade’s work force—a total of 35
jobs—and the offer for sale of all
its assets. The man behind the plan,
accountant David Murrell, says the

Rough Trade’s Rough Going
Puts Focus On U.K. Indies

labels have given him and his team
“two or three months” to complete
an orderly sale. He maintains that
the intention is to carry out the pro-
cess without destroying “the es-
sence or spirit of Rough Trade.” He
adds that the support the labels are
showing and the time they are al-
lowing give him substantial assis-
tance in that task.

Murrell heads a team of accoun-
tants from the firm of KPMG Peat
Marwick McLintock who are now in
day-to-day charge of Rough Trade’s
management, Murrell says the
staff and property cuts already
made should permit the company to

(Continued on page 79)

$2.7 billion from sales.

The Alexander report was released
as part of its regular Video Flash vid-
eo monitoring service. The Kagan es-
timate was released at the consul-
tant’s annual home video seminar
held Feb. 13 in Los Angeles.

The most bearish estimate for the
size of the market in 1990 comes from
a consumer survey conducted by Ed-
gell Communications’ Entertainment
Business Research division that was
commissioned by Orion Home Video.
Edgell Communications is the pub-
lisher of Video Store magazine.

That survey placed a total value on
the domestic market of $9.75 billion,
including $6.65 billion from rentals
and $3.1 billion from sales (Billboard,
Dec. 8).

The other numbers come from Lin-
coln, Neb.-based Fairfield Research
($17.43 billion, including $10.13 billion
from rentals and $7.3 billion from
sales) and Stanford, Conn.-based
Cambridge Associates ($12 billion, in-
cluding $8.5 billion from rentals and
$3.5 billion from sales).

The biggest difference among the
various estimates concerns the size
of the rental market. Alexander’s
numbers for the rental market, for
example, are nearly twice as large as
Entertainment Business Research’s
estimate for rentals, nearly half
again larger than Kagan’s estimate
and nearly a third again larger than
Cambridge’s estimate.

Much of that difference can be ac-
counted for by the various assump-
tions the research firms make about
the average price of a rental transac-

(Continued on page 88)
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James Gleveland Dead At 59

He Was Dubbed ‘King’ Of Gospel Music

@ BY LISA COLLINS

LOS ANGELES—The gospel mu-
sic industry lost its king Feb. 9
with the death here of the Rev.
James Cleveland. He was 59.

A spokesperson at Brotman
Medical Center here stated the of-
ficial cause of death as heart fail-
ure. Cleveland had endured a long
battle with respiratory disease.

For more than 30 years, Cleve-
land had been at the forefront of
America’s black gospel experi-
ence—recording, performing,

Galante Aims
To Bring Stars
Into RCA Fold

@ BY IRV LICHTMAN

NEW YORK—RCA Records,
seeking anchors to help regain
and retain a more consistent
share of the pop and R&B mu-
sic markets, is looking to add at
least one established platinum-
level act to its roster, along
with another with a track re-
cord of sales of 300,000-750,000
album units.

“The right names with the
right upside curve will give us
the leverage we need to make
the quantum leap to be more
competitive,” says Joe Galante,
president of the label since his
elevation from chief of RCA’s
country division last August.

Galante, who returned to his
native New York after 17 years
in Nashville—the last eight as
the head of RCA’s mightily suc-
cessful country unit—confirms
reports that the company has
made a bid to sign A&M super-
star Janet Jackson, who ap-
pears to be heading for a new
label affiliation (Billboard, Feb.
16).

But should he fail in this
quest, for which he claims
strong support from parent
BMG Music chairman/CEO Mi-
chael Dornemann and the
“manpower and dollars to back
it up,” Galante says he is pre-
pared to survey the top rungs
of the charts for other possibili-
ties.

“We’re formulating a list
now,” says Galante, who is re-
searching major acts whose
contracts are nearing comple-
tion.

Galante, who celebrates his
20th year at the label this Au-
gust, is all too familiar with
RCA'’s historie atfempts to buy
into successful talent to bolster
sagging pop sales. In the mid-
"70s, for instance, the label
signed Diana Ross and Kenny
Rogers to multimillion-dollar
deals, only to realize a limited
return on its investment.

Galante, without referring to
Ross and Rogers by name, says
previous RCA deals have tend-
ed to catch major acts on “the
downside of the curve,” an ap-

(Continued on page 87)

helping to launch the careers of
countless artists, including Daryl
Coley and Billy Preston, and serv-
ing to inspire the likes of Andrae
Crouch and the Hawkins family.

Cleveland wrote more than 400
songs and recorded more than 100
albums—16 of which were certi-
fied gold. He is best known for
classics like ‘“Peace Be Still’”” and
“Amazing Grace.” The latter, re-
corded with Aretha Franklin,
stayed on the charts for more than
39 months, and earned him a
Grammy in 1970, one of four he re-
ceived. (He garnered nearly 30
nominations.)

Cleveland is also credited as being
the first gospel artist to receive a star
on the Hollywood Walk of Fame.

Cleveland’s genius was not lim-
ited to the gospel industry, howev-
er. One of his career highlights
was helping Quincy Jones with the
soundtrack for “Roots.” ““I wasn’t
really interested in ‘Roots’ per se,”
Cleveland once said. ‘‘But to get
the chance to work with Quincy

Jones, that was a crowning
achievement for someone like me.”

In fact, there were many steliar
achievements for Cleveland, who
also served as pastor and founder
of the Cornerstone Institutional
Baptist Church in Los Angeles. In
1968, he organized the Gospel Mu-
sic Workshop of America. Today, it
is the largest black gospel music
association in the world, with a
membership of 25,000 and 97 chap-
ters throughout the country. An-
nual registration numbers more
than 20,000 at yearly conventions
that offer classes in every facet of
the gospel industry.

In 1975, the GMWA successfully
lobbied NARAS, the recording
academy, to increase the number
of categories in gospel. The work-
shop’s own Excellence Awards—
honoring those gospel artists re-
ceiving little or no recognition
elsewhere—are set to be broadcast
over Black Entertainment Televi-
sion later this year.

(Continued on page 65)

New Polydor U.S. Ghief Sets
Artist-Development Priority

@ BY SUSAN NUNZIATA

NEW YORK—In his new position as
president of Polydor U.S.—which he
calls his first “real job”’—produ-
cer/writer Davitt Sigerson plans to
focus on artist de-
velopment.

Sigerson, 33,
sees Polydor as a
diverse, midsized
record company
oriented toward
album projects.
Although he has
had no prior in-
volvement at a re-
cord label, Sigerson feels that his ex-
perience as a producer will prove
valuable in the record-company envi-
ronment.

Sigerson grew up in New York and
London but, since 1984, has lived in

Los Angeles, where he produced rec-
ords for David & David, the Bangles,
Olivia Newton-John, John Doe, and
Ernie Isley. He had been working on
a project with Roger Waters before
accepting the Polydor post, which has
required him to move back to New
York.

“It only makes sense that the peo-
ple who understand the music-mak-
ing process should be involved in ac-
quiring the talent,” says Sigerson.
“In any other business, there’s an
acute understanding that you have
people come in from the factory floor,
with a knowledge of how the product
is made, to head the company. I see
myself as someone fresh off the fac-
tory floor with grease still under my
nails; it just happens that the product
is music and not widgets.”

Like the other companies under the

(Continued on page 78)

RIAA Looking To Gongress
For Performance-Right Bill

@ BY BILL HOLLAND

WASHINGTON, D.C.—The Record-
ing Industry Assn. of America hopes
to have a performance-right bill intro-
duced in the Senate and House by the
end of April. It will be the first at-
tempt by the RIAA in more than a
decade to seek a performance right,
which is opposed by broadeast inter-
ests.

At the same time, the RIAA, ac-
cording to Hilary Rosen, VP of gov-
ernment relations, has decided not to
seek home-taping legislation this
year.

“We are very determined to get
some response to our request for a
performance or transmission right,”
says Rosen. “This right is not only
about dealing with the problems in-
herent in the CD-sound quality of dig-
ital audio broadcasting and cable, but

also a larger [issue}—of having con-
trol over distribution of our product.”

Unlike earlier bills, the legislation
the RIAA wants introduced will ask
for applicable rights—either a royal-
ty, if called for, or a right to deter-
mine how product is distributed.

Rosen says the bills will address
the “commercial” implications of ra-
dio, DAB, and cable, whereas the on-
hold home-taping legislation would
seek to rectify the implications of
consumer copying.

The RIAA decided not to put for-
ward a home-taping bill because of
the stili-pending lawsuit between the
music publisher/songwriter coalition
and Sony Inc. over the legality of
bringing DAT consumer machines
into the U.S. “If a case is still in the
courts, Congress will not want to con-
sider legislation until the issue is re-

(Continued on page 79)
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Queen For A Day. Hollywood Records act Queen celebrates the release of its
new album, “Innuendo,” with a party aboard the Queen Mary. The festivities
included a 10-minute Queen documentary with a Claymation video for the
album’s title track, fire eaters, jugglers, fortune tellers, and a performance by
Hollywood Records group Circle Of Soul. “Innuendo,” which includes the single
“Headlong,” commemorates Queen's 20th year in the music business. Later
this year, Hollywood Records will issue the entire catalog of Queen albums
digitally remastered on CD in North America. Shown, from left, are actress Anita
Dobson; Brian May, Queen; Hollywood Records president Peter Paterno; Wait
Disney Co. chairman/CEO Michael D. Eisner; and Roger Taylor, Queen.

EXEGUTIVE TURNTABLE

RECORD COMPANIES. Davitt Sigerson is named president of Polydor Records
U.S. in New York. He was a writer and producer. (See story, this page.)

Steven Murphy is appointed president of Angel Records in New York.
He was president of the international consumer publishing division of Si-
mon & Schuster. (See Keeping Score, page 39.)

Atlantic Records appoints Val Azzoli as VP. Formerly an artist manag-
er at Q-Prime, Azzoli will supervise marketing and the label’s alternative,
dance, metal, and country departments. In other appointments, Atlantic
names Bob Heatherly director of marketing in Nashville, Glenn Nord-
linger director of royalties in New York, and Bryan Switzer manager of

i A

MURPHY

AZZOL) NICKLAUS HEY
promotion in Nashville. They were, respectively, director of promotion at
Atlantic Nashville, associate director of royalties for Atlantic, and an inde-
pendent promoter.

Impact Records in Los Angeles names Randy Nicklaus senior VP of
A&R and John Hey VP of album promotion. They were, respectively, VP
of A&R at Left Bank Management and VP of album promotion for MCA
Records.

Jerry Durkin is named senior VP of business affairs and administra-

e
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tion at Sony Music Video in New York. He was VP at the company.

Matthew Stringer is promoted to VP of marketing at Island Records in
New York. He was director of advertising at the label.

Steve Backer is promoted to VP of alternative and video promotion at
Epic Records in New York. He was director of national pop and video pro-
motion for the label.

Mercury Records names Tony Smith VP of top 40 singles promotion in
New York, Doug Burton director of AOR/alternative promotion in Los
Angeles, Don Coddington national manager of top 40 promotion in New
York, and Katie Arnold Pedretty national manager of top 40 promotion in
Los Angeles. They were, respectively, VP of national promotion for Mon-
day Morning Replay, Mercury local promotion manager in Detroit, Mercu-
ry local promotion manager in Philadelphia, and Mercury local promotion
manager in San Francisco.

David Cohen is appointed head of business affairs, finance and admin-
istration, at Interscope Records in Los Angeles. He was VP of business
affairs/West Coast for Sony Music.

Warner Bros. Records in Los Angeles promotes Richard Streicker to
VP of legal and business affairs and Dave Dannheisser to national album
promotion director. They were, respectively, senior director of legal and
business affairs and associate national album promotion director for the
company.
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Fraud Suspected At Electric Factory

Feds Investigate Top Philly Promoter

l BY MAURIE H. ORODENKER

PHILADELPHIA—Acting under a
search warrant approved by U.S.
Magistrate Edwin E. Naythons, fed-
eral investigators Feb. 1 seized fi-
nancial documents, computer files,
and tax records from the offices of
Electric Factory Concerts here.
Electric Factory, the city’s top rock
concert promoter and one of the big-
gest in the country, and Francis
O’Shea, head of Local 8, Interna-
tional Alliance of Theatrical and
Stage Employees, the stagehands
union, are targets of a federal inves-

tigation into alleged fraud involving
rock concerts and stage shows pro-
moted here since 1985.

The case is currently in the grand
jury phase, and no indictments have
been handed down against Electric
Factory or O’Shea.

The federal agents searched the
office files for evidence of such
federal offenses as conspiracy,
theft from employee-benefit plans,
mail fraud, obstruction of justice,
tampering with witnesses, and
racketeering. The authorities de-
tailed the investigation in an affi-
davit that was under seal but re-

Foreign, Gable Fees Helped
ASCAP Receipts Peak In '90

NEW YORK—ASCAP receipts in
1990, particularly enhanced by for-
eign and cable fees, hit an all-time
high of $358.1 million, or 12.9% more
than in 1989.

The performance rights society’s
annual financial report was given by
Gloria Messinger, ASCAP managing
director, at a Los Angeles member-
ship meeting Feb. 13 attended by
ASCAP executives and more than
500 West Coast writer and publisher
members.

The rosy picture in foreign distri-
bution is such that over the past five
years ASCAP has more than doubled
its foreign distributions, from $32.9

million in 1986 to $69.04 million in
1990. Last year, the society made two
foreign distributions, $34.23 million in
July and $34.81 million in December.

The breakdown in total domestic
receipts of $277.98 million was as fol-
lows: from licensees, including sym-
phonic and concert, $270.15 million;
from interest on investments, $7.04
million; from membership dues,
$782,000.

Receipts from foreign societies
amounted to $80.1 million.

The percentage absorbed by the
cost of operating the society in 1990,
based on domestic and foreign re-

(Continued on page 89)

Canadian Music Gonference
Goes On Record With Lineup

LOS ANGELES—Five keynote
speakers, an array of top artists, and
a varied slate of panel discussions
will highlight Canadian trade weekly
the Record’s 1991 Music Industry
Conference and Awards ceremony,
Feb. 28-March 8 in Vancouver, Brit-
ish Columbia.

Keynoting at the pre-Juno confab
will be Joe Smith, president and CEO
of Capitol-EMI Music Inc.; Allan
Gregg, chairman of Decima Re-
search; Stuart McAllister, chairman
and group executive of HMV Inter-
national; creative strategist Ted Chin,
president and creative director of Ted
Chin & Co.; and John Parikhal, CEO

of Joint Communication Corp.

To be held at the Hotel Vancouver,
the Record’s ninth annual conference
will take place in a city brimming
with musical activity both before and
after the event. The 20th annual Juno
Awards ceremony is to take place
there for the first time March 4 (see
story, page 71). Additionally, British
Columbia’s yearlong Music '91 cam-
paign, partially sponsored by La-
Batt’s, will bring music showcases
and festivals to the area during the
weeks before and after the confer-
ence.

Key panel discussions slated to

(Continued on page 89)

Sinead Gone But Not Forgotten
Butt Of Vid Joke At Brits Awards

LONDON—Sinead O’Connor was
the butt of a video joke at the Brit-
ish Record Industry awards cere-
mony Feb. 10 after she decided not
to participate in it at the last min-
ute. The show—and the joke—will
be seen by a potential TV audience
of 800 million in 40 countries (see
story, page 70).

Jonathan King, the producer of
the TV program, says the singer
needs a “lesson in manners” for the
way in which she withdrew from a
performance at short notice.

The Brits '91 program shows
O’Connor being announced as best
international female singer, after

which the theater audience is told
that she is unable to attend. It is
then announced that Whitney Hous-
ton will present her own tribute to
0’Connor and the next scenes are of
Houston singing the American na-
tional anthem at the Super Bowl.
Last year, O’Connor raised a storm
of protest when she refused to have
“The Star Spangled Banner” played
at any of her gigs.

Says King, “I hope Sinead roars
with laughter. 1 hope she is
pleased.”

Explaining his reasons for includ-
ing the joke on O’Connor in the pro-

(Continued on page 89)

vealed Feb. 7 when it was inadver-
tently filed publicly in U.S.
District Court here.

First Assistant U.S. Attorney
Michael J. Rotko had previously
said the government would not
seek the unsealing of the affidavit
because of the legally mandated
secrecy of grand jury investiga-
tions. He also said it would violate
policy promising confidentiality to
those who give information to the
FBIL

The affidavit alleges that
O’Shea used ‘“‘ghost employees”
(i.e., persons paid for jobs they did
not do), resulting in fraudulent

(Continued on page 86)

Gold To The Max. Backstage after his recent Los Angeles concert, Charisma
recording artist Maxi Priest receives a gold album for his label debut,
“Bonafide.”” The album’s first single, “Close To You,” went gold and hit No. 1.
The next single will be ‘“Space In My Heart.” Shown, from left, are Michael
Gittens, Priest’s assistant; Charisma VP of press and artist development Audrey
Strahl: Charisma VP of A&R Jeff Fenster; Charisma president Phil Quartararo;
Janet Davidson, Priest's tour manager; Priest; Charisma VP of A&R Danny
Goodwin; Charisma VP of promotion Bob Catania; Charisma VP of pop
promotion Al Moinet; and Charisma VP of sales Jerre Hall.

ALBUMS BY Sting and Gloria Estefan continue to
streak up the Top Pop Albums chart, but the latest by
David Lee Roth is already heading south after just
four weeks. And Queen’s “Innuendo,” the maiden re-
lease on Hollywood Records, is off to a fast start, de-
buting at No. 53.

Sting’s “The Soul Cages” surges from No. 10 to No.
3 in its third week. The album has already climbed
higher than Sting’s last release, “ ... Nothing Like
The Sun,” which peaked at No. 9 in 1988. And it’s like-

No. 1 album since the Po-
lice’s “Synchronicity”
topped the chart for 17
weeks in 1983. The En-
glishman’s 1985 solo de-
but, “The Dream Of The
Blue Turtles,” peaked at
No. 2.

Estefan’s “Into The
Light” vaults from No.
48 to No. 12 in its second
week. It’s likely to be-
come Estefan’s first top five album. Her last album,
“Cuts Both Ways,” reached No. 8 in 1989. “Let It
Loose” peaked at No. 6 in 1988.

The tidings are less glad for Roth, whose third solo
album, “A Little Ain’t Enough,” dips to No. 22 after
reaching No. 18 last week. Roth’s first two solo al-
bums both reached the top 10.

By bowing at No. 53, “Innuendo” becomes Queen’s
highest-debuting studio album since “The Game”
opened at No. 20 in 1980. “The Game” went on to be-
come Queen’s fifth studio album in a row to hit the top
10. But the band has been in a slump ever since, with
each of its four subsequent studio albums falling
short of the top 20.

ly to become Sting’s first
fo S =
o=l S

WHITNEY HOUSTON lands her ninth No. 1 hit on
the Hot 100 with “All The Man That I Need,” which
puts her in a tie with Madonna for the most No. 1 hits
by a female solo artist in chart history.

The success of the song also makes Houston the
first female artist to land two or more No. 1 hits from
three consecutive studio albums. Among male artists,
only Michael Jackson has achieved the feat.

“All The Man That I Need” also holds at No. 1 on
the Hot Adult Contemporary chart and jumps to No. 2
on the Hot R&B Singles chart. It’s likely to become
Houston’s first single to top all three charts since
“How Will I Know” five years ago.

“All The Man” was written by Dean Pitchford and
Michael Gore, who won an Oscar for their 1980 col-
laboration, ‘“Fame."”

A&M RECORDS may wind up losing Janet Jackson
in a current bidding war, but two of its other veteran
artists are streaking toward the top 10 on the Hot 100.
Styx surges from No. 17 to No. 11 with “Show Me The

by Paul Grein

Queen Albhum Has Royal Debut; Sting Surges;
‘A Little’ Ain’t Enough To Stay In Top 20

Way”; Sting jumps from No. 18 to No. 13 with “All
This Time.” And Amy Grant has the week’s top new
entry as “Baby Baby” bows at No. 75. It’s already
Grant’s highest-charting single since she and Peter
Cetera hit No. 1 in 1986 with “The Next Time I Fall.”
But another hit on this week’s chart—Oleta Ad-
ams’ version of Brenda Russell’s “Get Here” on Fon-
tana/Mercury—is a pointed reminder of A&M’s late-
’80s slump. Russell’s original version of the song
cracked the top 40 on the R&B chart in 1988, but
S failed to make the Hot
100 or the AC chart. The
success of Adams’ re-
cording—which vaults
from No. 25 to No. 16 on
the Hot 100 and has al-
ready reached the top 10
on the R&B and AC
charts—is bittersweet
vindication for Russell,
who was dropped by
A&M late last year.

FAST FACTS: Warrant’s “I Saw Red” jumps to No.
10 on the Hot 100, becoming the second top 10 single
from the band’s former top 10 album, “Cherry Pie”
... L.L. Cool J’s “Around The Way Girl” jumps from
No. 15 to No. 12, becoming his highest-charting pop
hit to date.

M.C. Hammer has set a lot of records in the past
year, but here’s one he could have lived without—the
least successful single ever with a $1 million video.
Hammer achieves the dubious distinction as ‘“Here
Comes The Hammer”’ drops to No. 61 two weeks af-
ter reaching No. 54,

Two R&B albums make impressive gains in their
second week on the pop chart. Alexander O’Neal’s
“All True Man” vaults from No. 105 to No. 52; the
0’Jays’ “Emotionally Yours” surges from No. 153 to
No. 82.

WE GET LETTERS: Rich Appel of CBS-TV in New
York notes that INXS is the first non-American
group to land six consecutive top 10 hits on the Hot
100 since Culture Club scored in 1983-84.

William Simpson of Los Angeles notes that Robert
Palmer’s current hit is his fifth remake of an R&B
oldie to reach the Hot 100. Palmer’s update of Mar-
vin Gaye’s “Mercy Mercy Me (The Ecology)/I Want
Her” follows remakes of the System’s “You Are In
My System,” Cherrelle’s “I Didn’t Mean To Turn
You On,” the Gap Band’s “Early In The Morning,"
and Jermaine Jackson’s “Tell Me I'm Not Dream-
lngl’,

Rob Durkee of ‘“‘American Top 40"’ notes that
“Gonna Make You Sweat” by C&C Music Factory is
the first single since Janet Jackson’s “Escapade’” to
top the pop, R&B, and dance charts
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H COMMENTARY

Programmers Don’t Seem To Care Anymore

MUSIC/RADIO MARRIAGE ON THE ROCKS

B BY MICHAEL GREENE

Where is it written that radio has any
responsibility to help nurture new
and different forms of music in this
country?

Nowhere.

What conclusive body of evidence
exists that can prove that the failure
of radio to identify artists damages
record sales and listener recognition
of these artists?

Hard to find.

And who can demonstrate and pre-
sent research that, once and for all,
proves that integrated radio formats
can win sweeps; that listener interac-
tivity can build an audience; and that
the proliferation of classic rock for-
mats is freeze-drying the brains of
America?

Unfortunately, no one I know.

Music and radio have grown in a
haphazard yet symbiotic common-
law relationship, with no prenuptial
agreement to outline the mutual re-
sponsibilities that would ensure long-
term strength to the union. This mar-
riage is in serious trouble!

The myriad problems facing music
and radio have a massive root system
that runs 20 years deep and are nour-
ished by industrial combines that
have little knowledge of or respect
for this union.

Radio consultants are paid to deliv-
er rapid, clinical ratings results. They
are not retained to take the longer
view of the effect of their recommen-
dations on the music community.

Many station groups are now gov-
erned by conglomerates that couldn’t
care less about the importance of in-
troducing new ideas and forms of
music, much less the growth of mu-
sic’s talent pool. Their obsession is
one of maximizing the worth of their
licenses as quickly as possible. There-
fore, don’t expect a sympathetic ear
from this crowd, either. Or, for that
matter, from our front-line contact
people with radio programmers—the
record-company promotion people.
They are certainly not going to raise
these issues when fighting for space
on a playlist.

Back in the '60s and "70s, radio was
emerging from decades of sameness.
Great black, folk, jazz, and other mu-
sic forms intersected to help create
an era of musical pluralism with

cause-related refrains. A circuit of
small showcase rooms developed
across the country, enabling new mu-
sical groups to touch personally even
the smallest of regional markets. Ra-
dio was interactive in those days.
Live interviews with touring acts
were the rule, not the exception.
Granted, it was a far less sophisti-
cated marketplace served by a small-
er industry with fewer mouths to
feed. But the listener was empow-
ered to help shape the demand for
new forms of music, and new ways of
thinking were encouraged, not

the last 12 months protecting rock
music and its musicians from outside
criticism that perhaps we have over-
looked the viper in our own bosom,
which is radio. It is little wonder that
new rock bands turn to video to
break their music and get their ideas
across. Researcher Paul Grein points
out an alarming fact: For the first
time in three decades, no rock band
made it to No. 1 on the Billboard Top
Pop Albums chart in 1990.

The protection of intellectual prop-
erty is of paramount importance to
the software industries of our nation.

‘A whole world of
music is squeezed
through a tiny
hole called radio’

Michael Greene is president of the National
Academy of Recording Arts and Sciences.

squashed, by a generic focus group
assembled by research analysts and
bean-counters.

What have these decades of radio
research wrought? We find ourselves
with almost no outlets for world mu-
sic, black rock, new rock, or other
kinds of alternative music. And when
nonmainstream genres do find their
niche, it seems to have evolved into
an FWO (for-whites-only) format.

If it were not for public and college
radio, I fear that many of the most
popular new forms of music emerg-
ing in the rest of the world would
have little chance to be heard in the
U.S. A whole world of music must be
squeezed through a tiny little hole of
public access called radio.

Steady diets of classic rock and
bubble techno-pop dance music illu-
minate the fact that nostalgia ain’t
what it used to be and that disco
didn’t die, it just changed clothes and
learned to play a synthesizer. Radio
doesn’t care about new music, and
top 40 has turned its back on new
rock’n’roll.

We have spent so much time over

The war fronts of parallel imports,
DAT/DCC, and home taping have
spread our resources thinly in this
battle. Now Digital Cable Radio, a
California firm, rears its head to help
the consumer develop new and excit-
ing ways to rip off artists and labels.
DCR is promoting its “album hours,”
for example, where a CD is played in
its entirety. Furthermore, DCR’s ad-
vertising and promotion baldly and
boldly encourages home taping.

Another digital cable service, Digi-
tal Planet, takes it a step further: It
offers diagrams showing subscribers
exactly how to hook up tape record-
ers to the cable box. These are just a
couple of blips in the so-called, about
to be Golden Age of digital audio
technology—the cable services, the
pay-per-listen operators, and the “ce-
lestial jukebox,” which beams the lat-
est releases directly to hearth and
home via satellite.

The Recording Academy is dedicat-
ed to the advancement of technology.
But not at the expense of the creator.

In addition, last year has seen radio
turn a totally deaf ear to our pleas to

MTV: GRAVEYARD OF CREATIVITY

Kudos to Jim Bessman’s thought-
provoking article (The Eye, Dec. 8)
on why, in order to preserve creativ-
ity, artists must gear their music
videos to the retail market rather
than MTV.

Accusations of deliberate exploi-
tation aside, Madonna’s decision to
release the MTV-banned ‘““Justify
My Love” as a commercial video sin-
gle should prove a boon to the entire
industry.

Madonna has consistently made
videos that are interesting and dif-
ferent and that accurately portray

the music they accompany. Her for-
ay into the uncharted world of the
retail video single could be the be-
ginning of a new golden age for the
format, heralding a return to the
eye-popping creativity we saw in
the form’s early days, and which the
blatant commercialism demanded
by the lowest common denominator
of TV has all but snuffed out. If so,
more power to her.
Eric V. Lustbader
Southampton, N.Y.

RADIO BACKLASH

We have talked with our local DJ on
a popular station in Connecticut and
asked him why stations refuse to
play the New Kids On The Block.
He said that the head of the station
refuses to play them, and that other

outlets around the country are do-
ing the same.

This station has said it will never,
ever play a New Kids record again,
even if they put out another tape
and it does very well. The station’s
excuse is that the “in” thing to do is
to hate the New Kids, and none of
its sponsors will sell anything when
it plays them.

We are not sure how this can be
true when more than 2 million peo-
ple went to New Kids’ concerts last
summer.

We believe the group has a very
positive message for the world. The
New Kids say no to drugs, street
gangs, and violence. They help pro-
duce young groups that want to get
started in the music business.

Because they have been taken off

address the problem of artist identifi-
cation. The When You Play It, Say It
campaign was a valiant effort but
had little effect. Front- and back-an-
nouncing is an inelegant phrase for
an essential function: getting the art-
ist and title information across to the
listener immediately preceding or fol-
lowing the song, a time when the lis-
tener is most receptive. A simple
enough concept, but one that, nowa-
days, is meeting with dead air. “Less
talk, more music” is a valid radio con-
cept, but it appears in most cases to
see artist identification as part of the
talk rather than a vital part of the
music.

Every survey has revealed that the
public wants back-announcing, and
the artists and labels are as puzzled
by the resistance as we are. First, the
new artist is hurt. The new blood,
which is vital to the overall health of
both industries, is slower in finding
its way to the marketplace.

Second, the established artist suf-
fers. Such artists depend on reach
and frequency to sell their hits. Cata-
log is also affected. Perhaps if we
wait long enough, the classic rock
format will propagate to the point
where there really will be no need for
back-announcing because it will all be
music from a bygone era, anyway!

History teaches us that experimen-
tation, innovation, and giving the pop-
ulace the access and ability to em-
brace and dictate new trends and
novel ways of expressing ideas are
what keeps our industry’s product
from becoming a frozen art form.
These factors are also the reason the
U.S. is the primary source of enter-
tainment software in the world today
and the object of foreign hardware
manufacturers’ lustful desires.

The "90s will inevitably be a decade
of exciting growth and difficult chal-
lenges for our industry. Music, rec-
ords, video music, and radio must all
understand the industry’s objectives
and how their own business practices
affect all others. We must speak loud-
ly, clearly, and frequently to our
friends in radio about the future, as
well as taking the necessary actions
to reconcile the differences that cur-
rently threaten the foundation of this
critical relationship.

radio stations, anyone who is associ-
ated with them is also banned. The
stations will not play Tommy Page,
Biscuit, Perfect Gentlemen, and
Rick Wes, just to name a few.

We feel something should be
done about this soon. If someone
doesn’t help, the New Kids’ careers
will be over soon.

Brandi Gabriele, Jamie Fairbanks,
Kimberly Smith, Amy Sniadecki,
Becky Assard

Woodbury, Conn.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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MUSIC IS THE GLOBAL LANGUAGE.
AND SUZANNE VEGA IS FLUENT.

AMERICA
"WEGA'S VOICE HAS NEVER BEEN SO MOVING." ROLLING STONE
GREAT -BRITAIN
"ONE OF THE MOST INFLUENTIAL ARTISTS OF THE LAST HALF DECADE." WHAT HI FI?
FINLAND
"SENSITIVITY, NATURALNESS, SENSE OF HUMOR, BRAINS AND THE STRENGTH OF POETIC INTUITION WERE
THE WEAPONS WITH WHICH SUZANNE VEGA MADE THE WHOLE AUDIENCE SPELLBOUND." HELSINGIN SANOMAT
FRANCE
"EXTREMELY LUCID... SUZANNE VEGA TRAVELS THROUGH TIME, LEVELHEADED. HER WARMTH, WE FIND
WITHIN HER." ROCK & FOLK
GERMANY
"THE WOMAN WHO FELL FROM HEAVEN." STERN
HOLLAND
"SUZANNE VEGA HAS EVOLVED INTO ONE OF THE CLEAREST, MOST POETIC VOICES OF THE NINETIES." LANGUAGE
ITALY
"THE RECORD |S DELICATE AND BARE, NOTHING INTERFERES WITH THE SONGS, NOTHING CAN STOP
HER VOICE OR US FROM LISTENING." ROCKSTAR

WITH SALES OF HER ALBUM DAYS OF OPEN HAND PLATINUM WORLDWIDE, A SOLD-OUT INTERNATIONAL TOUR,
AND TWO GRAMMY NOMINATIONS - INCLUDING ONE FOR BEST CONTEMPORARY FOLK RECORDING - SUZANNE VEGA
HAS MADE HER INTENSELY PERSONAL MUSICAL VISION FELT AROUND THE GLOBE.

DAYS OF OPEN HAND PRODUCED BY

ANTON SANKO AND SUZANNE VEGA

MIXED BY HUGH PADGHAM

MANAGEMENT:

RONALD K. FIERSTEIN, STEVE ADDABBO,
AGF ENTERTAINMENT LTD. - NEW YCRK CITY

m [7502-15283-1/2/4]1 @ 1991 a8&m RECORDS. INC. ALL RIGHTS RESERVED
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2nd-Generation Soft AGs Find Niche
Switch From Easy Not Always Difficult

EBY SEAN ROSS

NEW YORK—As recently as four
months ago, things looked none too
promising for the second generation
of soft ACs—stations that had
switched from easy listening to soft
AC in the last 18 or so months, even
though the format may already have
existed in their market. While 65-plus
listenership was dropping, there
were few signs that 25-54 listeners
were coming aboard at a fast enough
clip to justify the changes.

But the fall book, which was flat
for AC overall, was good to many sec-
ond-generation soft ACs. Among the
recently converted SGSAs that
showed well: KJQY San Diego,
whose last four books were 5.3-4.4-
5.2-6.0; KMBR Kansas City, Mo.: 6.0-
4.84.3-5.3; KMEO-FM Phoenix: 6.2-
5.4-3.9-5.6; WEZK Knoxville, Tenn.:
11.4-8.5-8.7-11.8; WEZW Milwaukee:
4.2-3.54.1-6.0; WLIF-FM Baltimore:
8.4-6.5-6.4-8.0; and WLYF Miami: 8.2
6.96.8-8.1.

On their yearlong odyssey, many
soft AC programmers say they saw
audience gains in unlikely demos.
They also think their older demos
stayed with them, even if those lis-
teners did not want to admit doing so
initially. And some say they should
have made a stronger break with
easy listening sooner, although other
PDs strongly disagree.

LOVE TAKES TIME
In many cases, PDs say, the mar-
ket just needed to catch up with the
new station. “It takes time for people
to accept the fact that this is happen-
ing,” says consultant Bob Lowry,
whose clients include at least nine
that made the easy-to-soft-AC transi-
tion in 1990. “You have to remarket
yourself to people who wouldn't lis-
ten to you before to let them know

you’ve made the change.”

-

Like a lot of SGSA programmers
who made the switch a year or so
ago, WLIF PD Bob Moke says that
“from August on, things seemed to
be picking up nicely” for his station.
That summer, when WLIF was drop-
ping not just in 3564 but also in 25-54,
it did a perceptual study and found
“that there were many people out
there who still thought of WLIF as
elevator music. They had not tried us.
They were not aware that we had
changed, even though we had bought
a heavy TV schedule in the spring.”

Knowing that, WLIF dropped the
use of its call letters and billed itself
as “Lite 102.” It also cut its stopsets
from four an hour to three. And, like
many first-generation soft ACs, it
backed off Barry Manilow, Barbra
Streisand, Neil Diamond, et al,, in fa-
vor of Phil Collins, Billy Joel, Gloria
Estefan, ete.

EVOLUTION VS. CREATIONISM

When soft AC was flooded with
easy exiles last year, the phrase that
appeared most frequently in station
press releases, usually credited to the
GM, was “an evolution, not a revolu-
tion.” Easy listening stations had, af-
ter all, already gone from two vocals
an hour to four to eight or more in
many cases. Many GMs figured they
could avoid alienating listeners or
sponsors by downplaying the change.

But SGSAs were flooded with com-
plaint calls anyway. And now Moke
feels that WLIF should have promot-
ed itself as a new station sooner, at
least off the air. Lowry, who consults
WLIF, now tells clients to “be quick-
er to cut the ties with the old image
of the station. That’s what delayed
everybody. We were too hesitant to
trumpet the change in the market-
place because everybody felt we
would put the old listeners at risk.
You don’t put the old listeners at risk
as long as you don’t scream ‘change’

Perkey Smiles. WHAS Louisville, Ky., morning man Wayne Perkey, right,
interviews ABC Radio Networks president Bob Callahan, left, during a recent
live remote from ABC’s New York studios. Perkey and WHAS PD Skip Essick
visited New York to report on the network’s war coverage.

on the air.”

As for the “evolution vs. revolu-
tion” issue, Lowry says, “You can’t
be half-pregnant. People who object
to the extra vocals each hour are go-
ing to be upset. People who hate in-
strumentals still won't listen to you.
It #s a revolution.”

But consultant Jack Taddeo, who
also oversaw a number of SGSA con-
versions last year, says the new soft
ACs “that will succeed long-term are
the ones that have transitioned prop-
erly and did not try to roll the station
over 100% in their first book ...
Those are the stations that have a
better shot at avoiding a fantastic
drop-off and having to spend a ton of
promotional money [to re-establish
themselves].

“Now that they're starting their
second year as a soft AC, they can re-
evaluate where they're at and wheth-
er the time is right to evolve further,
perhaps away from easy vocals and
closer to a more typical soft AC.”

THE PUNISHMENT FACTOR

Although many of the SGSAs did,
as one would expect, blow off 3564
listeners, WLIF is actually up slight-
ly in 3564 from fall '89 (11.6 vs. 11.1a
year ago.) In Miami, WLYF—which
switched last summer—had a 9.0 35-
64 this fall and an 8.2 a year before.

Some PDs think that reflects what
WEZW Milwaukee PD Thomas Me-
Carthy calls “the punishment fac-
tor.” He says that “in our diary re-
views and market research, we found
a great number of people who
stopped listening to the radio or de-
cided to not report their listening be-
cause they wanted to make us repent
for what we did.”

WEZW did not see a decrease in
the “punishment factor” until it re-
added some instrumentals and re-
turned virtually to the border of easy
listening. Other stations that stayed
the course, however, say that older
listeners eventually came to grips
with them. KABL San Francisco PD
Dave McKinsey says, “A lot of peo-
ple who resented the change eventu-
ally decided they liked it and came
back to the station. They still like the
[announcers] and the contests.”

8 MILLION STORIES

Other facts and figures from some
SGSAs’ first year:

o Although easy listening is associ-
ated with a high exclusive cume and
long listening spans, Moke says
WLIF’s time-spent-listening is “con-
siderably better than what it was a
year ago” and that “our cume in-
crease has not kept up with our TSL
increase in the last few months.” Tad-
deo says his clients’ 12-plus TSL is
generally down from about 14 hours
a week to 10-12 hours, although 25-54
TSL is “more healthy.”

e Several SGSAs saw strong gains
in unlikely demos. WLYF, for in-
stance, has a 4.8 in 18-24 women, but
only a 3.9 in 25-34 women. WEZW
beats incumbent soft AC WLTQ 9.6
to 5.9 in 25-34 women, but WLTQ

(Continued on next page)
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Frozen Assets. WLUP-AM Chicago afternoon hosts Steve Dahl and Garry
Meier are immortalized in an ice sculpture created by a loyal listener.

Top 40’s Tumble Leaves
Some Markets Scrambling

EBY CRAIG ROSEN

LOS ANGELES—Top 40’s decline
of the last year means that a num-
ber of markets have gone from
multiple top 40 stations to no top
40 at all in several instances. When
that happens, top 40’s core audi-
ence is left scrambling for a new
home. And stations in the album
rock and urban formats—both of
which are likely to pick up new lis-
teners by default—have to decide
to what extent they want to accom-
modate the younger demos that
top 40 did not want.

Some markets pick up a new top
40 fairly quickly. The new WBBO
(Power 93) Greenville, S.C., not
only compensates for last month’s
loss of WANS-FM, but can also tar-
get Charlotte, N.C., which has
been without a mainstream top 40
since Christmas. The Coastal
North Carolina market, despite a
rough economy, has added three
mainstream top 40s since WDLX
went AC last fall.

But nobody in Topeka, Kan., has
gone top 40 since WIBW-FM’s de-
fection to country last fall. (The
nearest top 40 is satellite KLZR
Lawrence, Kan.) And nobody has
moved to do mainstream top 40 in
Baltimore, where WBSB (B104) be-
came noticeably softer and began
using the ‘“no rap, no hard rock”
position last September.

This fall, B104 was down, going
6.8-5.0 12-plus. So, notably, were
urban WXYV (V103), which went
9.5-8.1, and album WIYY (98
Rock), which was off 7.6-6.8. B104
PD Steve Perun thinks his listen-
ers are turning to Washington,
D.C., top 40 radio stations, such as
churban WPGC-FM, which was up
2.0-2.8. That, he says, “is hurting
the Baltimore market.”

TEENAGE WASTELAND?
Perun, who is leaving B104 to be-
come PD of WZOU Boston, one of
two top 40 stations in that city,

hints that top 40 can still work in
Baltimore. “If someone gave me a
radio station [here] tomorrow, I
know exactly what I would do.”

WIYY PD Russ Mottla says that
since WBSB’s change, “We have
seen a migration of teens and
young adults go from [WBSB] to
here. It has had a measurable ef-
fect on the cume side.” In fact,
WIYY has moved from third to
second in the market with teens
largely because of WBSB’s pro-
gramming change.

But that does not mean WIYY—
already a relatively current-based
album rock outlet—will cater to
those listeners. ‘““The thought
crosses your mind,” Mottla says,
“but teens and young adults aren’t
worth changing your game plan
for.”

According to WXYV PD Roy
Samson, “It’s still a little too early
to tell exactly what the ramifica-
tions [of WBSB’s move toward
adults] will be.” But Samson also
says that “for a station of our na-
ture, it’s necessary to continue to
superserve our core audience
[which] got us where we are to-
day.”

THE EFFECT ON RETAIL

WBSB’s programming change
hasn’t been felt only at rival sta-
tions. Faron Hash, assistant man-
ager of the Baltimore-based Rec-
ord Theatre retail outlet, says that
the store’s sales chart has become
more static since WBSB softened.
He also notes that customers have
started coming in and asking to
hear mainstream pop records that
aren’t played on Baltimore radio,
before they buy them.

In Charlotte, N.C., crossover
WCKZ (Kiss 102) has been the
market’s only top 40 of any stripe
for the last month following the
conversion of WZZG (Gorilla Ra-
dio) from Rock 40 to mainstream
top 40 to satellite oldies. WBCY, at

(Continued on page 16)
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" YesterHits,

Hits Prom Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. 9To 5, Dolly Parton, rca

. | Love A Rainy Night, Eddie
Rabbitt, eLEkTRA

: STegebration, Kool & the Gang, ot-

. Woman, John Lennon, GEFFEN
. The Tide Is High, Blondie, CHrRYSALIS

. Keep On Loving You, REOQ
Speedwagon, EpIC

. The Best Of Times, Styx, aam

. Giving It Up For Your Love, Delbert
McClinton, capitoL

. Same Old Lang Syne, Dan
Fogelberg, ruL. MOON

. Hey Nineteen, Steely Dan, mca
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POP SINGLES—20 Years Ago

. One Bad Apple, Osmonds, MGM
. Knock Three Times, Dawn, geLL

. Rose Garden, Lynn Anderson,
COLUMBIA

. | Hear You Knocking, Dave
Edmunds, mam

. If You Could Read My Mind,
Gordon Lightfoot, RepriSE

. Mama'’s Pearl, Jackson 5, MoTown

. Groove Me, King Floyd, CHIMNEYVILLE

. Sweet Mary, Wadsworth Mansion,
SUSSEX

. Mr. Bojangles, Nitty Gritty Dirt
Band, useRTY
10. Lonely Days, Bee Gees, atco

(3] & OWN -

O N

TOP ALBUMS—10 Years Ago

. Hi Infidelity, REQ Speedwagon, EpiC

. Double Fantasy, John Lennon/
Yoko Ono, GEFFEN

. The Jazz Singer, Neil Diamond,
CAPITOL

. Crimes Of Passion, Pat Benatar,
CHRYSALIS

. Paradise Theater, Styx, aam

. Zenyatta Mondatta, Police, aam

. Autoamerican, Blondie, cHrYsALIS

. Greatest Hits, Kenny Rogers,
LIBERTY

. Back In Black, AC/DC, aTLaNTIC
. Hotter Than July, Stevie Wonder,
TAMLA
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TOP ALBUMS—20 Years Ago

. Jesus Christ Superstar, Various
Artists, pecca

. Chicago Ill, coLumsia

. All Things Must Pass, George
Harrison, appPLE

. Abraxas, Santana, coLumBiA

. Tumbleweed Connection, Elton
John, uni

. Soundtrack, Love Story, PARAMOUNT

. Pearl, Janis Joplin, coLumta

. Elton John, uni

. Greatest Hits, Sly & the Family
Stone, EPIC

. Pendulum, Creedence Clearwater
Revival, FanTASY

-
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COUNTRY SINGLES—10 Years Ago

1. Southern Rains, Mel Tillis, ELEKTRA
2. Are You Happy Baby?, Dottie West,
LIBERTY

3. Do You Love As Good As You
Ic.l?’gak, Bellamy Brothers, wARNER/

. Who's Cheatin’ Who, Charly
McClain, epic

. Guitar Man, Elvis Presley, rca

. Can | See You Tonight, Tanya
Tucker, mca

. Silent Treatment, Earl Thomas
Conley, sunsirD

. Hillbilly Girl With The Blues, Lacy
J. Dalton, coLumBia

. Angel Flying Too Close To The
Ground, Willie Nelson, coLumBia

10. Any Which Way You Can, Glen

Campbell, wARNER/VIVA

N oo
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SOUL SINGLES—10 Years Ago

. Burn Rubber, Gap Band, MERCURY

. Don't Stop The Music, Yarbrough
& Peoples, MERCURY

. Fantastic Voyage, Lakeside, soLar

5 g,tlscartbreak Hotel, The Jacksons,

. 1 Ain't Gonna Stand For It, Stevie
Wonder, TamLa

. United Together, Aretha Franklin,
ARISTA

. It's A Love Thing, Whispers, soLar

. Too Tight, Con Funk Shun, MERCURY

. | Just Love The Man, The Jone
Girts, PLR.

. All American Girls, Sister Sledge,
COTILLION
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Gannett To Offer New Solution To DAB Question

EBY BILL HOLLAND

WASHINGTON, D.C.—Gannett
Broadcasting has entered the digi-
tal audio broadcasting fray with
its own technical solution for ter-
restrial distribution of digital au-
dio transmissions, one that differs
from the European Eureka 149 sys-
tem that the National Assn. of
Broadcasters has chosen.

As part of what Gannett brass
calls the “first phase,” the compa-
ny will demonstrate the FM part of
the system at the mid-April NAB
convention in Las Vegas. (In a re-
lated development, NAB also dem-
onstrated an FM/DAB comparison
at the show.)

Gannett’s technology, according
to Dan Ehrman, VP of finance and
business affairs, “specturally co-
locates an FM and DAB signal on

one channel bandwidth of 200 khz.
It’s what’s called an ‘in-band’ solu-
tion.”

As with other systems, finding

WASHINGTON

ROUNDUP

spectrum, especially for AM sta-
tions, is a problem, but not be-
cause the Gannett system can’t
handle it later. “We can do it, but
the problem AM broadcasters face
is where to get new spectrum, and
then how much they’ll need,” says
Ehrman. With the Gannett tech-
nology, only 11 mhz. is needed,
where other systems will require
as much as 57 mhz.

The FCC, in the months and

2ND-GENERATION SOFT ACs FIND THEIR NICHE

(Continued from preceding page)

wins 35-44 females 10.6 to 87. The
same situation exists in Phoenix,
where KMEO-FM beats rival KKLT
in 25-34 and 55-64 women, but KKLT
wins 3544 and 45-54.

Lowry notes that “‘younger fe-
males certainly are not the target of
the format [but they] are less likely
to be as loyally connected to a station
as an older listener. They’re more
likely to sample something new [but]
whether they stick with you is up in
the air.”

o WEZW’s biggest sharing part-
ners, as far as music stations go, are
adult standards WOKY (25%) and
WLTQ (21%). KABL-FM’s biggest
major sharer is incumbent soft AC
KOIT-FM (16%). KMEO-FM’s great-
est cume duplication is with easy lis-
tening KMEO-AM (24%) and KKLT
(20%). In San Diego, KJQY shared
with easy AM KGMG (26%) and soft
AC KYXY (25%).

TRYING NEW POSITIONS

From that one might intuit that
SGSAs are adding audience by re-
claiming them from adult standards
outlets or the new easy listening
AMs that have popped up in some
markets o7 from incumbent soft ACs.
It took WEAZ Philadelphia three
years to force incumbent WKSZ into
a hotter AC format. But two of 1990’s
new outlets, WLIF and KOSI Den-
ver, have already pushed their rivals,
WYST-FM and KSYY, respectively,
out of soft AC.

Initially, it seemed that many new
soft ACs were switching formats sim-
ply because they now found easy lis-
tening untenable—not because an
open position existed in soft AC.
Now, many PDs say there were in-
deed two soft AC positions.

“There are easy vocal stations and
then there are soft ACs that are light
rock stations and there’s a lot of dif-
ference,” says Taddeo. “KOSI pretty
much took the position away in nine-
10 months. People perceived KOSI as
softer and more relaxing than KSYY
even though the music was similar. If
your goal is to be the softest place on
the dial and your heritage is easy,
you already have an advantage,”
Lowry adds.

But KABL's McKinsey admits that
“one of the problems has been get-
ting people to hear a difference ...

When we tried to soften up to be dif-
ferent from KOIT, they followed
suit.” And WEZW’s McCartney ad-
mits that his station’s initial switch to
soft AC “was sales driven. It wasn’t
determined by any sound program-
ming philosophy.”

FULL/PARTIAL RETRENCHMENT

Like WEZW, whose resurgence
took place after it softened, WLYF,
which had one of the quickest recov-
eries of any SGSA, kept some instru-
mental and MOR material that PD
Larry Travers says was “an umbili-
cal cord” for its previous listeners.

Some stations have gone further.
WQWQ Muskegon, Mich., went soft
AC last April. In September, it went
hot AC. Now it’s easy again. “We
were just having a hard time chip-
ping away at some of those AC de-
mos,” says GM John Bosserman,
who also took notice of how well easy
listening WQWQ-AM was doing and
wanted to reclaim that franchise be-
fore another FM took notice.

For AC to have worked for
WQWQ, Bosserman says, ‘It would
have taken two more years and sev-
eral hundred thousand dollars more
in promotion. And keeping a war
from breaking out and staving off a
recession would have helped.”

WQWQ belongs to the handful of
SGSAs that did not survive their first
year, as do WMJC Indianapolis and
WQAL Cleveland. Other stations are
still on the fence: WZEZ Nashville—
which didn’t face an incumbent soft
AC—has dropped 8.8-6.8 over the last
year, even though co-owned WEZK
pulled off a successful transforma-
tion in six months. WCTO Long Is-
land, N.Y, has dropped 3.0-1.8 since
its transition last summer.

WCTO PD Jack Kratoville attri-
butes his station’s drop to the fact
that it did not have the huge shares
of some former easy stations to start
with, and that the station did not con-
test heavily at first. Still, he says,
WCTO is at about the same place in
its evolution that WLIF was when
Moke first saw a turnaround. And
Kratoville says, “It’s starting to feel
like a radio station again. Listeners
are starting to call for songs instead
of to ask when we’re going to switch
back to the old format.”

years ahead, must decide where
and from whom to find the spec-
trum, by what means, and which
groups to reallocate it to. It must
also decide whether or not to select
a so-called government standard
for DAB.

BUSH: USER FEE
In its final version, the Bush Ad-
ministration budget gives new
meaning to the phrase pay-for-
play—an annual “user fee'’ to
spectrum users for FCC services.
Different than the spectrum fee,

which would charge broadcasters
and other users based on their rev-
enues, this version is similar to the
in-place fees the FCC now charges
for filing and processing. The dif-
ference is that there would be
more fees (for any FCC dealings)
and fee hikes all around, to the
tune of an estimated extra $65 mil-
lion to $71 million a year to be used
by the feds to offset the FCC bud-
get.
Different or not, the NAB op-
poses the proposal: the bottom
(Continued on page 16)
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MOC Gripes Surge, But The Beat Goes On;
Lander Exits 93Q; Holt WINS New ND Post

THE TRICKLE OF competitor com-
plaints about marriage-of-conve-
nience deals has become a flood in re-
cent weeks. Two weeks ago, the CSB
and Gaylord groups teamed up and
issued a joint petition to the FCC ask-
ing for a declaratory ruling on MOCs
involving Capstar Communications’
stations. Two MOCs link WSIX-FM
Nashville with separately owned
WWTN (which carries the former
WSIX-AM’s N/T format) and
WRMX (which employs WSIX GM
David Manning as a management
consultant). A third connects its
WIDS/WMSI Jackson, Miss., to
crosstown WSLI/WJDX.

Now, several petitions have been
filed against a just-announced simul-
cast deal between top 40 KSTZ St.
Louis and AC rival WSNL. Those sta-
tions are scheduled to start simul-
casting on or around March 7, at
which time both will be known as
“The Fox.” KSTZ GM John Gutbrod
and PD Gary Reynolds will oversee
programming for both frequencies.

EZ Communications, licensee of
KYKY St. Louis, has petitioned the
FCC, asking that the commission or-
der River City TV Partners, owners
of KSTZ, to specifically seek its ap-
proval rather than just launching into
the arrangement as a number of
MOC outlets have done. (River City
TV has a FCC waiver allowing it to
co-own KSTZ and KDNL-TV.) D.C.
attorney David Tillotson, who filed
the CSB/Gaylord petition, plans to
file on behalf of another St. Louis sta-
tion. And Noble Broadcasting, own-
ers of KMJM there, will reportedly
file also.

Chuck Kelly, with the enforce-
ment branch of the FCC’s mass-me-
dia bureau, says there will be further
rulings by spring. The FCC has al-
ready issued two rulings that would
seem to endorse further MOCs, but
at least six more rulings have been
sought by MOC stations or their ri-
vals, among them WRCN Long Is-
land, N.Y., which has asked for a rul-
ing on the WWHB Long Island/
WNEW-FM New York MOC.

Despite this, the new simulcast
deals keep coming. Suburban Wash-
ington’s block-programmed WMET
Gaithersburg, Md., will simuleast N/
T WPGC-AM beginning Monday
(18), or as soon as technical arrange-
ments allow. The move means that
WPGC'’s newly acquired Talknet pro-
gramming will be heard throughout
the region, despite its own low-
powered night signal.

PROGRAMMING: CHASE UPPED

At top 40 WFLZ (Power 93) Tam-
pa, Fla., PD Marc Chase is upped to
director of FM operations. This
means that APD B.J. Harris is upped
to PD. MD Jeff Kapugi becomes
APD. And night jock Hawk Harri-
son, who joined several weeks ago,
officially becomes MD.

Album WDVE Pittsburgh pro-
motes PD Gene Romano to opera-
tions director ... MD/midday host
Joe Zerhusen is upped to PD at clas-
sic rock WOFX Cincinnati, replacing
Warren Williams.

N/T WINS New York promotes
Washington bureau chief Steve Holt
to ND, replacing Jeri Love Graves.

Also at WINS, WKSS Hartford,
Conn., morning-team member Paul
Murnane joins as a free-lance an-
chor. WKCI New Haven, Conn.’s
Marianne O’Hare replaces Murnane.

At AC KCPX Salt Lake City, GSM
Darryl Steele becomes GM, replac-
ing Wayne Courtney. PD Jay Kelly
adds OM stripes; Mick Mackay and
Karilyn Frazier join him in mornings
... CE Dick Nadon is now OM at al-
bum WCGY Boston; Mike Morin
stays on for mornings.

At full-service CJAD Montreal,

by Sean Ross with
Craig Rosen & Phyllis Stark

sports director Ted Blackman re-
sumes the PD duties that he had han-
dled in 1975-76. Those duties had been
split between GM Rob Braide and
CJFM PD Jeff Vidler. Also, MD
Glenn Repas is upped to OM, replac-
ing Bruce Devine. Across town,
French-language AC CKLM has re-
portedly gone dark. As a high-energy
top 40 outlet in the "70s, CKLM was
most notorious for a unique, short-
lived approach to back-announcing: it
would start records at the vocal, then
play the intro afterward.

Country WPAY Huntington, Ohio,
OM John Boswell is upped to corpo-
rate PD for WPAY/WPFB Inc. and
will oversee the programming at
WPAY and co-owned adult stan-
dards/country combo WPFB-AM-
FM Dayton, Ohio. WPFB-FM acting
PD Randy Robbins stays on as pro-
motion director/middays ... After a
year or so as a simulcast album rock-
er, WFYV-AM Jacksonville, Fla., will
pick up Unistar’'s CNN Headline
News March 1.

WCDX (Power 93) Richmond, Va.,
PD Gary Young is now PD/morn-
ings at urban WHJX (Hot 101.5)
Jacksonville, Fla., replacing Keith
Clark. WHJX MD/morning man
Nate Bell returns to afternoons.
Clark is now PD of top 40/dance
WIMO-FM (Jammin’ 92) Cleveland,
where night jock Tank Sherman is
upped to MD.

Greenville, S.C., wasn’t without a
top 40 station for very long. Former
Breeze adult alternative affiliate
WBBO picks up both top 40 and for-
mer PD/p.m. driver Bill Catcher
from crosstown WANS-FM (now
WWMM). Chris Irby is MD/morn-
ings on the new Power 93. Power-
house Patty, Dr. Brad Collins, and
Vic “Night Rider” Thomas stay on
from the old format. WBBO’s signal
also reaches Charlotte, N.C., another
market with no mainstream top 40.

There are 40,000 residents of the
Coastal North Carolina market cur-
rently on duty in the Persian Gulf.
The effect of that on the local econo-
my can be seen this week as both AC
WSFL-AM-FM and country day-

timer WLAS go dark. On the other
hand, AC WVVY goes from AC to
top 40 under new PD/p.m. driver
Alan Hoover, upped from APD. In
other changes, Michael Brady goes
from middays to mornings, trading
shifts with Cindy O’Day.

At AC KTHT Fresno, Calif., APD
Jim Fox is upped to APD, replacing
Tim Maranville, who returns to Las
Vegas as PD of adult alternative
KEYYV. Also, George Thomas, MD
at crosstown KMZQ, replaces Randy
Hood as KEYV’s APD.

Original Lee Abrams “Superstars”
client WLAV-FM Grand Rapids,
Mich., is again being consulted by
Abrams. Steve Brancik & Steve La-
benz now do mornings as PD Red
Noize moves to p.m. drive.

Longtime top 40 WPST Trenton,
N.J., OM Trish Merelo exits for the
promotions marketing manager job
at Impact Records. PD Dave Hoeffel
is upped to OM and will absorb her
duties ... MD Brian Kelly is upped
to PD at AC WMLI Madison, Wis.,
replacing Roger Harris . .. PD Steve
Gunner adds OM stripes at KHTY
(Y97) Santa Barbara, Calif. Midday
jock Andy Bonnell becomes APD.

MD/night jock Danny Howard is
upped to PD at AC WLMX Chatta-
nooga, Tenn., replacing Rick Allen,
who leaves to become GM at WELO/
WZLQ Tupelo, Miss. Les King Cole
from crosstown WBDX takes How-
ard’s night shift. Across town, simul-
cast country WDOD-AM switches to
Satellite Music Network’s adult stan-
dards Stardust format.

WBLX-AM Mobile, Ala., switches
from a local urban/AC format to
SMN’s The Touch counterpart. PD
Michael Pool is out. Morgan Sin-
clair, MD of WBLX-FM adds OM
duties for the AM ... KTOP Topeka,
Kan., goes from oldies to Unistar
adult standards.

MORE INTRAMURAL SQUABBLES

These are the latest developments
in the war between WYTZ (Z95) Chi-
cago and rival WBBM-FM (B96). Af-
ter several weeks of Z95’s calling at-
tention to B96’s commercial breaks,
795 OM Ric Lippincott claims that
B96 has started interrupting com-
mercials to give away $50 whenever
795 makes its announcement. Z95 has
responded by telling people to turn to
B96 to win $50, and by allegedly send-
ing B9’s sponsors airchecks of their
spots being interrupted.

There’s also a battle between Ja-
cor's KRFX Denver and album rival
KAZY. The latter uses the slogan,
“The right rock, right now.” KRFX
has started saying, “The right rock,
all the time.” When KAZY called,
then sent KRFX a cease-and-desist
letter, KRFX responded by going on
the air and using the slogan repeated-
ly, before launching into “No More
Mr. Nice Guy” by Alice Cooper.

Meanwhile, Jacor executive VP/
chief financial officer Randy Mi-
chaels has completed his purchase of
Critical Mass Media from Jacor. He
will now be CMM’s president/CEOQ in
addition to his Jacor duties. Also,
CMM has jumped from WMJQ Buf-
falo, N.Y., and is now consulting rival
AC/album combo WGR-AM-FM.

In other intramural squabble

$19 million.

newsline...

BOB HUGHES is out as president/CEO of Ragan Henry’s U.S. Radio, as is
division VP Peter Ferrara. Don Kidwell assumes Hughes’ duties.

ED KRAMPF has been named GM of KWSS San Jose, Calif. He was last
owner/GM of KXBS Oxnard, Calif.

BUTCH GUEST is the new GM at KWAM/KHUL Memphis. He is co-own-
er of Mattox-Guest Broadcasting.

AL PARKS is the new GM of WIGO Atlanta, replacing Vern Catron.
Parks, previously with rivals WAOK/WVEE, was last in real estate.

WFYR CHICAGD has been sold from Summit to Major Broadcasting for

news, WNRJ Columbus, Ohio—fol-
lowing its change to top 40/dance—is
now calling itself “‘the fresh new
sound of Hot 105” and has applied for
the calls WWHT. As with any change
in Columbus, this did not go unno-
ticed by Nationwide’s WNCI, which
matched WNRJ’s opening 900 songs
in a row with 979 songs. WNCI PD
Dave Robbins and WWHT GM Tom
Gilligan also claim each station stole
the term “fresh new” from the other.
In any event, WWHT MD Dave Ril-
ey goes from nights to middays. Ge-
ronimo from former rival WXGT
joins for nights.

Finally, there’s KEGL Dallas,
which has been heard using slogans
like “the new mix is on 97.1.” Al-
though PD Joel Folger says the sta-
tion has been using “mix” imagery
for the last two years, the references
have been stepped up, apparently in
anticipation of the takeover of rival
KMGC Dallas by Nationwide, which
uses the Mix slogan in several other
markets.

PEOPLE: LANDER EXITS

After much speculation, KKBQ
Houston morning man John Land-
er—also KKBQ’s first PD—did his
last show Feb. 14, as did Jackie Rob-
bins and Dave Shay. A successor will
be announced this week.

The Tulsa Tribune and World re-
port that KGTO/KRAV owner
George Kravis pleaded guilty Feb. 8
to possessing pornographic photos of
minors and exhibiting obscene mate-
rial. In return, three drug-possession
charges against Kravis were
dropped. Kravis stepped down from
GM duties at KRAV last summer af-
ter his arrest; sentencing is set for
March 22.

Longtime Florida air personality
Tramontte Watts lost his battle with
brain cancer Feb. 12. Watts, 38, was
most recently a part-timer at WFLZ
Tampa, Fla., and WJHM Orlando,
Fla. He is survived by his wife Deb-
bie and son Eric. Donations can be
sent to the Watts fund at Barnett
Bank, 4700 Cypress Blvd., Tampa,
Fla. 33609.

Album KGON Portland, Ore., is
putting together a music advisory
committee of 15 listeners who will be
rotated every 90 days. Despite com-
plaints from labels who aren’t crazy
about servicing KGON with 15 CDs
on every record, MD Bob Anchetta
will start soliciting participants this
month and hopes to have the group
together by mid-March.

Two familiar New York radio
names are in new jobs this week. At
WYNY (Country 103.5), weekender

Del DeMontreaux moves into nights
as Lisa Taylor shifts to late nights.
Similarly, Alison Steele goes from
weekends to overnights at classic
rock WXRK ... Former KJIMZ Dal-
las MD Carolyn Robbins is the new
East Coast dance/crossover promo-
tion manager for Virgin Records.

Jon Zellner, previously APD/mid-
days at WXGT, is the new MD/p.m.
drive at WKZIL, Winston-Salem, N.C.,
replacing Sam Reynolds . .. Dean &
Roger from KRSP-FM Salt Lake
City are the new morning team at al-
bum KBPI Denver, replacing the
O’Bros., who are reportedly heading
for album KZAP Sacramento, Calif.
... Album WAZU Dayton, Ohio, MD
Kevin Cox exits and should be in
place in mornings at classic rock
WAFX Norfolk, Va., by now ...
Morning man Tom Daniels is out at
rock/ AC WMMO Orlando, Fla.

Part-timer Doug Blair is upped to
p.m. drive at WKQX Chicago, replac-
ing Patrick Callahan ... Chris
Herrmann from alboum WHJY Provi-
dence, R.1, is MD at WCSX Detroit,
replacing Patrice Silarski.

When classical KSJN Minneapolis
moves to the frequency now occupied
by top 40 WLOL, all of its staffers
will move with it including PD Ar-
thur Cohen. Joining for a new, yet
undetermined, shift is Paul Dan-
ielwski, currently with classical
WSCD Duluth, Minn. . . . Bob Mason
& Bill Sheehan go from mornings at
album WPYX Albany, N.Y,, to the
same shift at crosstown WQBK-FM.

WKQI (Q95) Detroit night jock
Pete McCrae is out; call 313-967-1174
... Oldies WMJI (Majic 105.7) Cleve-
land adds several part-timers. Raven-
na Miscelli joins from WRQK Can-
ton, Ohio. Scott Howitt and Johnny
Sharpe join from former top 40 rival
WRQC (now WIMO-FM).

At classic rock KTHK (The Hawk)
Tulsa, Okla., morning team Tuna &
Bobby are out. PD Brent Alberts is
now doing mornings as Big Wally
Londo; he’s joined by part-timer Liz
Johnson. Also, KRXO Oklahoma
City APD/night jock Lee Roberts
joins KTHK for nights. His replace-
ment is weekender Fred Hendrick-
son who also worked nights at rival
KATT for eight years.

Top 40 WEZB (B97) New Orleans
overnighter J.J. Malone goes to top
40 WABB-FM Mobile, Ala., for
nights under the name Geronimo.
He replaces Will Pendarvis, now at
WMC-FM Memphis ... Pat Tibbets
goes from nights at WZPK Portland,
Maine, to top 40 WWFX Bangor,
Maine, replacing CJ. Lawrence.
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Dick Scott Entertainment, Inc.

ek

is proud to celebrate

JAMES INGRAM

"I Don't Have The Heart"
NOMINATED FOR GRAMMY

Pop Vocal Performance, Male
#1 Billboard Hot 100 Singles Chart
#1 Billboard Hot Adult Contemporary Chart
Longest consecutive listing on Billboard Hot Adult

Contemporary Chart--37 weeks (a new record)

A special thanks to:

PeerMusic
Radio
Dino Barbis
Stu Cohen
The Warner Bros. promotion staff

www americanradiohistorv com
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SONG OF THE YEAR

From A Distance
JULIE GOLD

HoldOn
CHYNNA PHILLIPS
CARNIE WELSON

Vision Of Love
MARIAH CAREY
BEN MARGULIES

BEST RHYTHM AND BLUES SONG

Alsight :
JANET JAGKSON

I'li:Be Good To You
GBORGE JOHNSON
LOUIS JOHNSON
SENCRA ANN SAM

My, My, My
BABY=ACE

L.A. REID

DARYL SIMNIONS

U Car 't Toudh This
M.LC. HAMMER
ALONZD MLLER

BEST COUNRY SONG

Friencs In Lew P aces
DW_VAY NE 3: ACKWELL

Wheni | Call Your Name
VINCE GILL

BEST INSTRUMENTAL COMPOSITION

Change Of Heart
PA” METHENY
The Chief

PAT METHENY

Going Horre
KBNNY G
One Last Pich (Take Two)

HARRY TONNICK, JR.
JOE LIVINGSTOM

The Siister Minister
BELA FL=Ck

BEST INSTRUMENTAL
COMPOSHTION WRITTEN
FOR A MOTION PICTURE
OR FCR TELEVISION

Dick T-exy

DANNY ELEMAM

Driving Miss Daisy

HANS ZIMMER (PRS)

The Lite M2-maid
ALAN MENKEN

RECORD OF THE YEAR
Vision Of Love

- MARIAH CAREY

U Can't Touch This
M.C. HAMMER

From A Distance
BETTE MIDLER
ARIF MARDIN, Producer

Nothing Compares 2 U
SINEAD O'CONNOR (PRS)

ALBUM OF THE YEAR

Mariah Carey
MARIAH CAREY

...But Seriously
PHIL COLLINS (PRS)

Please Hammer Don't Hurt 'Em
M.C. HAMMER

Wilson Phillips
WILSON PHILLIPS

BEST SONG WRITTEN SPECIFICALLY
FOR A MOTION PICTURE OR
FOR TELEVISION

Kiss The Girl
ALAN MENKEN

Under The Sea
ALAN MENKEN

BEST CONTEMPORARY
COMPOSITION

Adams: The Wound-Dresser
JOHN ADAMS

Lazarof: Tableaux (After Kandinsky)
For Piano & Orchestra
HENRI LAZAROF

Riley: Salome Dances For Peace
TERRY RILEY

Zw lich: Sym. No. 2
ELLEN TAAFFE ZWILICH

BEST NEW ARTIST

THE BLACK CROWES

MARIAH CAREY

THE KENTUCKY HEADHUNTERS
LUSA STANSFIELD (PRS)
WILSON PHILLIPS
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POP NOMINEES

B 52'5

MICHAEL BOLTON
MARIAH CAREY

PHIL COLLINS (PRS)
KENNY G

JAMES INGRAM

BILLY JOEL

STANLEY JORDAN
BETTE MIDLER

AARON NEVILLE
SINEAD O'CONNOR (PRS)
ROY ORBISON
WILSON PHILLIPS
RIGHTEOUS BROTHERS
LINDA RONSTADT

ROCK NOMINEES
THE ALLMAN BROTHERS BAND
ERIC CLAPTON (PRS)
JANET JACKSON
JANE'S ADDICTION

ERIC JOHNSON

JUDAS PRIEST
MEGADETH

MIDNIGHT OIL (APRA]
MOTLEY CRUE

STEVIE NICKS

RED HOT CHILI PEPPERS
SUICIDAL TENDENCIES
TINA TURNER

THE VAUGHN BROTHERS

ALTERNATIVE MUSIC

NOMINEES
LAURIE ANDERSON
SINEAD O'CONNOR (PRS)

RHYTHM & BLUES NOMINEES
AFTER 7
BABYFACE
ANITA BAKER
REGINA BELLE
RAY CHARLES
EN VOGUE
JAMES INGRAM
JANET JACKSON
PATTI LA BELLE
BARRY WHITE

RAP NOMINEES

DIGITAL UNDERGROUND

M.C. HAMMER

MELLE MEL

KOOL MOE DEE

PUBLIC ENEMY

THE WEST COAST RAP ALL-STARS
VANILLA ICE

NEW AGE NOMINEES
MICHAEL HEDGES
PAUL WINTER

JAZZ NOMINEES
GEORGE BENSON

BETTY CARTER

HARRY CONNICK, JR.

CHICK COREA ELEKTRIC BAND
MILES DAVIS

DR. JOHN

STAN GETZ

SPYRO GYRA

LIONEL HAMPTON

BOBBY McFERRIN

DAVID "FATHEAD" NEWMAN
OSCAR PETERSON

THE OSCAR PETERSON TRIO
MAX ROACH

COUNTRY NOMINEES
ALABAMA

ASLEEP AT THE WHEEL
CHET ATKIMNS

FOSTER & LLOYD

VINCE GILL

DAVID GRISMAN

HOT RIZE

WAYLON JENNINGS
GEORGE JONES

THE JUDDS

THE KENTUCKY HEADHUNTERS
B.B. KING

ALISON KRAUSS

KRIS KRISTOFFERSON
LORRIE MCRGAN

THE NASHVILLE BLUEGRASS BAND
WILLIE NELSON

RESTLESS HEART
SHENANDOAH

DOUG STONE

KEITH WHITLEY

WILD ROSE

MAC WISEMAN

DWIGHT YOAKAM

GOSPEL NOMINEES
STEVEN CURTIS CHAPMAN
REV. JAMES CLEVELAND & THE
SOUTHERN CALIFORNIA
COMMLNITY CHOIR
TRAMAINE HAWKINS
WALTER HAWKINS

LOVE CENTER MASS CHOIR
MYLON & BROKEN HEART

THE NELONS

SANDI FATTI

CHARLIE PEACOCK

THE RICHARD SMALLWOOD SINGERS
TAKE 6

BLUES NOMINEES

CLARENCE "GATEMOUTH" BROWN
RUTH BROWN

THE ROBERT CRAY BAND
FEATURING THE MEMPHIS HORNS
MILES DAVIS

TIM DRUMMOND

JOHN LEE HOOKER

LINDA HOPKINS

ETTA JAMES

B.B. KING

LITTLE MILTON

EARL PALMER

ROY ROGERS

KOKO TAYLOR

THE VAUGHN BROTHERS

AND IN CLASSICAL, FOLK, FILM,
TELEVISION AND 12 MORE
GRAMMY NOMINATING

CATEGORIES..
JOHN ADAMS

ANITA BAKER

EDDIE BLAZONCZYK
JOHN CLAYTON

PHIL COLLINS (PRS)
HARRY CONNICK, JR.
CHICK COREA

CEDRIC DENT
EURYTHMICS

THOMAS FROST

M.C. HAMMER

SCOTT HENDRICKS
INDIGO GIRLS

BILLY JOEL

GARRISON KEILLOR
ARIF MARDIN

ALAN MENKEN
SINEAD O'CONNOR (PRS)
POLKA FAMILY BAND
JIMMY STURR & HIS ORCHESTRA
TEXAS TORNADOS
TOOTS & THE MAYTALS
BUNNY WAILER
MERVYN WARREN
DOC WATSON

THE WHO (PRS)

JOHN WILLIAMS

LIFETIME ACHIEVEMENT AWARD

JOHN LENNON
KITTY WELLS

HALL OF FAME
T-BONE WALKER

QUVIY AWWYY9
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4 PLATINUM—Stations with a weekly cume
H audience of more than 1 million.
I . 1 GOLD—Stations with a weekly cume
J audience between 500,000 and 1 miilion.
FOR WEEK ENDING V 1 SILVER—Stations with a weekly cume
FEBRUARY 23, 1991 e ™ audience between 250,000 and 500,000.
’ oS (@ OS o
CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADI TATIONS
6 Vanilla Ice, Play That Funky Music 34 36 Tony! Toni! Tone!, It Never Rains (In 35 EX  The Cover Girls, Funk Boutique 9 8 Surface, The First Time
21 Celine Dion, Where Does ny Heart Beat 35 35 Jellybean Featuring Niki Haris, What’ 36 EX Rainbow Girls, Make Your Move For Lov 10 13 Whitney Houston, All The Man That | N
7 Ralph Tresvant, Sensitivity 36 40 Bingo Boys, How To Dance A — Sa-Fire, Made Up My Mind 11 10 Janet Jackson, Love Will Never Do (Wi
19 Pebbles, Love Makes Things Happen A37 — Ralph Tresvant, Stone Cold Gentleman A — Cathy benms, Touch Me 12 9 Vanilla Ice, Play That Funky Music
23 Gloria Estefan, Coming Ou% Of The Dar I 1 ?3 38 39 Freddie Jackson, Love Me Down A —  Lisette Melendez, Together Forever 13 11 Heart, Stranded
22 Sting, All This Time (] A39 — Gerardo, Rico Suave A —  Shawn Christopher, Another Sleepiess 14 15 Madonna, Rescue Me
26 Another Bad Creation , iesha A80 —  Alexander 0'Neal, All True Man A — Information Society, How Lon 15 20 Urban Dance Squad, Deeper'Shade Of So
24 Urban Dance Squad, Oeeper Shade Of So : = Blisa Flulerillo, Oooh gmss | Nese {9 g gse CMATI, %qseTTo Me
25 Chris Isaak, Wicked Game R o f i —  Digital Underground, Same Song ing, is Time .
10 Keith Sweat, Il Give Al My Love To Washington P.D: Lorrin Palagi EX EX The Party, That's Why 1814 ManFah Carey, Love Takes Time
K OM. S Ki t 24 28 Stevie B, I'll Be By Your Side 1 2 Concrete Blonde, Joey EX EX Glona Estefan, Coming Dut Of The Dar, 19 22 Gloria Estefan, Coming Out Of The Dar
New Yor ‘M.: Steve Kingston 25 29 Londonbeat, I've Been Thinking About 23 Cher, The Shoop Shoop Song (It's In H EX EX Robert Paimer, Mercy Mercy Me (The Ec 20 23 Tara Kemp, Hold You Tight
1 1 Timmy T., One More Try A26 — Enigma, Sadeness Part 1 3 6 Damn Yankees, High nou&h EX EX Will To Power, Boogie Nights 21 24 INXS, Disappear
2 2 Warrant, | Saw Red 27 34 Janet Jackson, State Of The World 4 10 Whitney Houston, All The Man That | N S EX EX Harriet, Temple Of Love 22 16 Stevie B, Because | Love You (The Pos
3 3 Surface, The First Time A28 — Father M.C., o4 U S 7 Rod Stewart , | Don't Want To Talk Ab EX EX Donny Osmond, Sure Lookin’ 23 26 Susanna Hoffs, My Side DI The Bed
4 5 Whitney Houston, All The Man That | N 29 31 Alias, Waiting For Love [ 1 Heart, Stranded Detroit P.D. John McFadde 24 28 UBAO, Here | Am (Come And Get Me)
5 6 Madonna, Rescue Me 30 32 Jellybean Featuring Niki Haris, What' 7 12 Surface, The First Time etroi -U.0 John Wcradden 25 27 Book Of Love, Alice Everyday
6 7 INXS, Disappear 31 33 Susanna Hoffs, My Side Of The Bed 8 11 Jude Cole, House Full Of Reasons 12 TA&C Music Factory Feat. Freedom 26 29 Tracie Spencer, This House
7 4 C&C Music Paectovy Feat. Freedom Willi 32 35 Rick Astley, Cry For Hel 9 13 Celine Dion, Where Does My Heart Beat 2 1 TimmyT, One More TW 27 30 Alias, Waitin for Love .
8 8 Nelson, After The Rain 33 EX Lisette Melendez Toge!ﬁer Forever 10 16 Mariah Carey, Someday 3 3 George LaMond (Duet With Brenda 28 EX  Stevie B, I'll Be By Your Side
9 13 Celine Dion, Where Does My Heart Beat A4 —  Wilson Phillips, You're In Love 11 14 Chris Isaak, Wicked Game 4 6 Mariah Carey, Someday 29 EX Tesla, Signs
10 10 Damn Yankees, High Enoug 35 EX The Cover Girls, Funk Boutique 12 4 UBA0, The Way You Do The Things You D 5 9 Styx, Show Me The Way } 30 EX Enigma, Sadeness Part 1 )
11 17 Manah Care{4 Someda1y A —  Amy Grant, Baby, Baby 13 18 Alias, Waiting For Love 6 11 Surface, The First Time . . . . A — LL Cool J, Around The Way Giri
12 15 Tara Kemp, Hold You Tight A — Poison, Ride The Wind 14 19 Sting, All This Time 7 12 Young M.C, Pick Up The Pace Minneapolis. P.D.: Brian Philips EX EX The Cover Girls, Funk Boutique
13 14 Deee-Lite, bower Of Love A — Robert Palmer, Mercy Mercy Me (The Ec 15 20  Will To Power, I'm Nat In Love 8 5 UB40, The Way You Do The Things 1 2 Tevin Campbell, Round And Round EX EX Rick Astlel, Cry For Help
14 16 Sting, All This Time EX EX Pet Shop Boys, How Can You Expect To 16 5 Stevie B, Because | Love You (The Pos 9 14 Cathy Dennis, Just Another Dream 2 T Tm%ne i °“"T un| EX EX World On Edge, Still Beating
15 21 Oleta Adams , Get Here EX EX  Styx, Show Me The Way 17 8 Daryl Hall John Oates, So Close 10 4 Damn Yankees, High Enough FE S'“:":Ye n Firslmre 2
16 18 LL. Cool J, Around The Way Girl EX EX Tony! Toni! Tone!, It Never Rains (In 18 27 Bette Midler, From A Distance 11 8 New Kids On The Block, Games HEE M“ |ach ca : %, g‘;
17 12 Keith Sweat, I'll Give All My Love To 19 9 Wilson Phillips, Impulsive 12 16 LL Cool J, Around The Way Girl 5 3 ) ar” k' oy. Lom: WYII - Do (Wi ﬂ
18 9 Cathy Dennis, Just Another Dream 20 26  Gloria Estefan, Coming Out Of The Dar 13 25 Guys Next Door, I've Been Waiting B 10 Madoars Romictie | ever /
19 24 Enigma, Sadeness Part | 21 15 Steve Winwood, One And Only Man 14 10 Janet Jackson, Love Will Never Do 7 8 wf‘i"’""a“ esﬁ;‘: Altla The Man That | N
20 22 Gloria Estefan, Coming Out Df The Dar _ 22 25 Bette Midler, Night And Day 15 18 Madonna, Rescue Me R INXSne 'sao“seav' egNan
A2 —  Chris Isaak, Wicked Game ¥ 23 29 George Michael, Waiting For That Day 16 7 Warrant, | Saw Red G 13 Celint Diow Where Does M Heart Beat E
22 25 Tracie Spencer, This House . | 24 22 Mariah Carey, Love Takes Time 1720  Celine Dion, Where Does My Heart n 7 A:"" 3 IHgét O The Momezt rt Bea /</
23 1 VanillaJ Ice, Play That anky Mu[s)lc W %g gg ItgletaNAdlams’i Gethe;eM " }g %g ?no_(h%r Bacl‘: (ilre;nond ;IiesdhaR J 1 12 Doﬁf(\ Osmond, Sure Lookin'
24 20 Janet Jackson, Love Will Never Do (Wi = on Heniey, New York Minute evin Campbell, Round And Roun N ¢ - .
A25 — Slaughter, Spend My Life A2]  —  Styx, Show Me The Wa{ ) 20 EX Enigma, Sadeness Part 1 }g 1?, E&% "ﬁactFﬁ‘cl;oae::a%hr"rmdoTbmzll Houstan X P.D.: Steve Wyrostock
26 23 UBAG, The Way You Do The Things You D | Boston P.D.: Steve Perun A28 —  Londonbeat, )'ve Been Thinking About 21 13 Nelson, After The Rain 18 22 George Michaol. Mothers Prde 13 Timmﬁ T., One More Try .
A2] — Bingo Boys, How To Dance 29 28 Alias, More Than Words Can Say 22 23 Alias, Waiting For Love 15 % Bittegeuidler Fv'omoA Dis1ancee 2 2 C&C Music Factory Feat. Freedom Willi
A28 — The Cover éirls. Funk Boutique 1 1 C&C Music Factory Feat. Freedom Willi 23 EX  Gerardo, Rico Suave . 6 18 Alas Waitm'g For Love 3 4 Mariah Carey, Someda
29 26 Bette Midler, From A Distance 2 4 Whitney Houston, All The Man That | N 24 EX  Westbam, The Roof Is On Fire 17 19 Gloria Estefan, Coming Out Of The Dar 4 9 wh_»tneB_Houston, All The Man That | N
A30  — Janet Jackson, State Of The World 3 6 TimmyT, Dne More Try 25 2)  Mariah Carey, Love Takes Time 18 20 Sting, All This Ti 2 5 6 Celine Dion, Where Does My Heart Beat
4 2 Surface, The First Time 26 19 Stevie B, Because | Love You (The R g'Ke b ldlmve Tight 6 7 Urban Dance Squad, Deeper Shade Of So
S 7 Madonna, Rescue Me A2]  — Father M.C, 11l Do4 U % 9 S?’a Bm?lll é’ B °lv' ‘ES'd 7 8 Madonna, Rescue
6 11 Mariah Carey, Someday A —  Whitney Houston, All The Man That 2? % 1 f"g’ 1A 3 T:“’w ! eG' | 8 10 INXS, Disappear
7 3 Oleta Adams , Get Here A —  Janet Jackson, State Of The World 5 3% St Sow ﬁ:”{'h e 9 1 Surface, The First Time
8 10 Warrant, | Saw Red A — Tracie Spencer, This House % 9 w'*"v" Pmli Y E, T L 10 13 Tara Kemp, Hold You Tight
9 12 Celine Dion, Where Does My Heart Beat EX EX Londonbeat, I've Been Thinking 7 fx Ai'r:?aﬁ Son‘:e'whgrer ove 1115 Tracie S ncer‘ This House
10 14 LL Cool J, Around The Way Girl Washington P.D.: Chuck Beck A25 Alexander O'Neal, All True Man 12 16 George Michael, Waiting For That Day
11 5 Keith Sweat, I'll Give All My Love To y AZ6  _  janet Jackson. State Of The Wortd 13 5 Damn Yankees, High Enough
12g SppaiKempHoldiYauNTiEht Dk Ui T Funky Musi 11 =7 A2 Rick Astley, Cry For Hel HIE Bl .
1. 8 Vanilla tce, Play That Funky Music < B , ,/ , - r oria n, Coming Ou e Dar
New York P.D.: Tom Cuddy i g IVN)(S, Disappesr Y 3 5 Timmy T, One More Try ! e, el = e = E;?""} "a,“"“’B e i"ﬁefﬁy "d"e (The Ec 16 21 UBAO, Here | Am (Come And Get Me)
1 2 Wwarrant, | Saw Red 15 18 George Michael, Waiting For That Day 4 2 Da'““svha"“&% H:ghwEnough ,, , L 117 X B Uian IS;'H:E’ s°gad D:epefghade 0f S0 17 20 Book Of Love, Alice Everyday
2 1 CAC Music Factory Feat. Freedom Wili 16 20 Gloria Estetan, Coming Out Of The Dar 3 g gf iR LD U -t e am? !/ / X EX  Pobpies tece Mates Toner Happen 18 19 Chris Isaak, Wicked Game
3 4 Whitney Houston, All The Man That | N 17 22 Stevie B, I'll Be By Your Side 3 alph Tresvant, Sensi ity ) ADIO Wi ol 5 o JrRE 0§ S appet 19 24 Sting, Atl This Time
H S Timmy T., One More Tr 18 23 Sting, All This Time 7 3 Janet Jackson, Love Wil Never Do (Wi A Y7 X usanna Hoffs, My Side e Be 20 22 Susanna Hoffs, My Side 0f The Bed
S 7 INXS, Disappear Y 19 21 After 7, Heat Of The Moment 8 10 New Kids On The Block, Games ’ . ) - 21 26 Janet Jackson, State Of The World
6 10 Mariah Cargse Someday A20 — Chris Isaak, Wicked Game 9 13 Mariah Carey, Someda Detroit P.D.: Rick Gillette 22 23 Donny Osmond, Sure Lookin’
7 3 Surface, The First Time 21 24  Pebbles, Love Makes Things Happen 10 12 Tevin Campbell, Round And Round 1 1 C&C Music Factory Feat. Freedom Willi 23 2] George Michael, Mother's Pride
8 11 Madonna, Rescue Me 22 26 Tevin Campbell, Round An% Round 11 7 UB40, The Way You Do The Things You D 2 2 Timmy T, One More Try 95 24 25 Pebbles, Love Makes Things Happen
9 6 Vanilla lce, Play That Funky Music 23 25 Urban Dance Squad, Deeper Shade 0f So 12 14 Whitney Houston, All The Man That | 3 4 Madonna, Rescue Me A 25 EX  Wilson ﬁh:lhps’ You're In Love
10 14 Celine Dion, Where Does My Heart Beat 24 27 Lisette Melendez, Together Forever 1316 CAC Music Factory Feat. Freedom Will 4 9 Mariah Carey, Someday ————ay—— % 28 Father MC, 1T Do 4 U
11 19  Tara Xemp, Hold You Tight 25 28 Janet Jackson, State Of The World 18 11 Stevie B, Because | Love You (The Pos 5 5 Peace Choir, Give Peace A Chance CHICAGU'S HIT MUSIC STATION 2] EX  Information Seciety, How Long
12 17 Tracie Spencer, This House 26 30 Enigma, Sadeness Part | 1517 Gloria Estefan, Coming Out Of The Dar 6 6 George Michael, Mother’s Pride X -y . A —  Happy Mondays, S eE On
13 16 Urban Dance Squad, Deeper Shade Of So 27 29 George Michael, Mother's Pride 16 18 Pebbles, Love Makes Things Happen 7 3 Vanilla ice, Play That Funky Music Chicago 0.M.: Ric Lippincott A —  The Cover Girls, Funk Boutique
14 15 LL. Cool J, Around The Way Girl A28 — Another Bad Creation , lesha 1718 E-L-dc“' J, A“’“Rd The Way Girl 8 25 Ancther Bad Creation , lesha I 1 C&C Music Factory Feat. Freedom Will A — Rick Astley, Cry For Help
15 8 Cathy Deanis, Just Another Dream A23  — Vanilla Ice, | Love You 18 2 andyman, Knockin %oots . 9 11 Guys Next Door, |'ve Been Waiting For 2 2 Janet Jackson, Love Will Never Do (Wi A — Divinyls, [ Touch Mysetf
16 9 Ralph Tresvant, Sensitivity 30 X Rick Astley, Cry For Hel 1924 Guys Next Doar, ['ve Been Waiting For 10 10 Warrant, | Saw Red 33 Timmy T, One More Try 3 A — [scage Club, Call It Poison
| ! A Robert Pafmer Mgcsy ercy Me (The Ec 3? 20 Madonna, Rescug Me % % 1; Jalm JactsonA Love V?’I]I Nev%r Do (Wi Ry 3 AL The Mas Thatin_ | A — The Rembrandts, Just The Way It Is, B
25 Oleta Adams , Get Here EX EX Susanna Hoffs, My Side Of The Bed ‘. i Pebbles, Love Makes Things Happen .
5 B S Ao Sone EX EX  Wilson Phillps, Yolve In Love Z 25 Celne Dion, Where Does My Heart Beat | 33 13 New Kids On The Block, Games 23 o ampheil Roued And Round
20 21 After7, Heat Of The Moment 23 23 Alias, Waiting For Love 14 18 Father MC., V'l Do 4 U 7 4 Surface The First Time
21 23 Pebbles, Love Makes Things Happen 24 X Londonbeat, I've Been Thinking About 15 23 Gerardo, Rico Suave 8 13 Father M.C., Il Do 4 U
2 12 Keith Sweat, 'll Give All My Love To 22 X ‘,{g;"ﬂﬂ'{g‘; as:tms'?g;‘g%m Teicsan 16 21 Stevie B, I'll Be By Your Side 9 15 Tara Kemp, Hold You Tight
23 27 Glona Estefan, Coming Out Of The Oar A T Eaioma o e 1720 Tara Kemp, Hold You Tight 10 12 Ralph Tresvant, Stone Cold Gentieman
24 32 The Cover Girls, Funk Boutique A e, Hoid You Tight 18 22 Vanilia lce, | Love Yoy 11 7 Cathy Dennis, Just Another Dream
25 26 George Michael, Waiting For That Day = {\amth e"i‘}p'd (?eat‘ou [ i 19 24 Janet Jackson, State Of The World 12 14 Pebbles, Give It To Me
26 29 Bad Eompany, If You Needed Somebody | O — Another Bad Lreation , lesha 20 EX  Whitney Houston, All The Man That | N 13 16 Black Box, | Oon't Know Anybody Eise
730 Sty Show e The Way . FM 21 EX LL Cool J, Around The Way Gir! 14 17 Londonbeat, I've Been Thinking About
28 31 wilson Phillips, You're In Love Pittsburgh P.D.: Danny Clayton 22 EX Guy, Let's Chil 15 20 LL Cool J, Around The Way Girl
29 34 Winger, Easy Come Easy Go 1 23 EX  Slaughter, Spend My Life 16 8 Whitney Houston, I'm Your Baby Tonigh d P D
30 33 Londonbeat, I've Been Thinking About 1 1 C&C Music Factory Feat. Freedom Willi 24 EX  The Cover Gifls, Funk Boutique 17 18 Technotronic, Rockin' Over The Beat Providence .D.: Paut Cannon
31 EX Enigma, Sadeness Part 1 2 § ev"f'ace'v T|h§ F"SRFBJ*"‘e 25 EX  Winger, Easy Come Easy Go 5 18 19 Johnny Gill, Wrap My Body Tight 1 4 TimmyT, One More T
32 35 George Michael, Mother's Pride 3 arrant, | Saw N W Enwe EX EX  Gloria [5'9‘3"i C°”""§ Out Of The Dar 19 10 Ralph Tresvant, Sensitivity 2. 5 C&C Music Factory Feat. Freedom Willi
33 EX Poison, Ride The Wind 4 7 Whitney Houston, All The Man That i EX EX Tevin Can-_nPbe I, Round And Round 20 21 The Adventures Of Stevie V, Jealousy 3 1 Surface, The First Time
34 EX  Stevie 8, ['ll Be By Your Side 5 3 I""'Sé’" After The Rain EX EX  Tony! Tonil Tone!, it Never Rains (In 21 22 Janet Jackson, State Of The World 4 6 Celine Dion, Where Ooes My Heart Beat
35 EX Father M.C. I Do 4 U ? g RNf T |sappetavs it 22 23 Shawn Christopher, Another Sleepless 5 2 Vanilla Ice, Play That Funky Music
A — Janet Jackson, State Of The World I 9 Ral sz;;\;an, ensitivity Atlanta P.D.: Rick Stacy W 23 24 New Kids On The Block, Games 6 11 After 7, Heat Of The Moment
: — g?;a;dg'oR;nga«a‘{z Dance 9 12 Mariah Carey, Someday } |2 nCellne Dion, Where Daes My Heart Beat ﬂ'ﬁ %; H ggci’:% Rﬁlcegasul;:‘lf Love You (The Pos g %g waxrféntlslagg?'lied
A — LISEE"E clendez, Together Forever 19 13 Cathy Oennis, Just Another Dream 2 4 Whitney Rouston, All The Man That | N % 26 29 Lisette Melendez, Together Forever 9 8 Nelson, After The Rain
EX EX Robert Palmer, Mercy Mercy Me (The Ec 114 Vanilla lce, Plar That Funky Music 33 Mariah Carey, Someday 27 30 Tracie Spencer, This House 10 15 Madonna, Rescue Me
EX EX Harriet, Temple Of Love 12 16 George Michacl, waiting For That Oay R | SemmieiOnelboreNiy i E A28 — Bingo Boys, How To Dance 11 16 Whitney Houston, All The Man That | N
l EX EX Guys Next Door, I've Been Waiting For 13 22 Bad Company, If You Needed Somebody 3 3 CBC Music Factory Feat. Freedom Will A29 — Another Bad Creation , lesha 12 20 Mariah Carey, Someda
EX EX  Chicago, Chasin' The Wind 14 10 PanetiiacksomilovepiliNeverdOol(Wi o |2 fusmacatenessirai Detroi P.D- Gary Berkowit 30 EX Dece-Lite, Power Df Love 1321 LL Cool ), Rround ThE Way Gir
' 15 18 Urban Dance Squad, Deeper Shade Of So 77 Madonna, Rescue Me etroit .D.. Gary Berkowitz A Jetrbenr Foating NS iaris. What' 1 %5 ELlogld, fround The Way
16 14 Damn Yankees, th Enough 8 10 lanet Jackson, State Of The world 1 1 Surface, The First Time i TheyParty Thate by 3 % M'aa:i'eP ig:' o AI , ousSit Longer
17 19 Madonna, Rescue Me ] 6 \Mnger Mites Away 2 2 Celine Dion, Where Does My Heart Beat 2 % 22 Ceor erM'c 251, Mothors Pride g
18 24 Timmy T. One More Try 10 16 INXS, Disappear 3 7 Janet Jackson, Love Will Never Do (Wi 7o OletagAdalms et Here
. 1 19 25 After 7, Heat Of The Moment 11 9 The Outfield, For You 4 4 Oleta Adams , Get Here B 18 O e saend. Deeper Shade 0f So
J 20 21 Sting All This Time 1218  Donny Osmond, Sure Lookin 5 3 Cher, The Shaop Shoop Song (It's In H 19 25 Gloa Ectefan bt e oo Dar
v 11027 21 15 The%utﬁeld, For You 13 20 Tracie Spencer, This House 6 8 Whitney Houston, All The Man That | N o o To"K s H()Ido;“m B
22 8 AC/DC, Moneytalks 14 17 Vanilla lce, Satisfaction 7 5 Elton John, You Cotta Love Someone T BaLaC emp, " VOH N'Z ied Somebod
23 26 Styx, Show Me The Way 15 15 Urban Dance S”Iuad. Deeper Shade Ot So 8 6 Whitney Houston, I'm Your Baby Tomigh 2 B ): ot ‘J’;“cl;asg{; Sta?euole%hg WO‘}Ee y
— 24 29 Tevin Campbell, Round And Round 16 19 Pebbles, Love Makes Things Happen 9 12 Gloria Estefan, Coming Out Of The Dar 321 Sty AT T
Los Angeles P.D.. Bill Richards 25 30 Londonbeat, I've Been Thinking About 17 24 wilson Phillips, You're In Love 10 13 Sting, All This Time L B e Rane
1 1 Timmy T.. One More Try 26 28 Celine Dion, Where Ooes My Heart Beat 18 21 Londonbeat, I've Been Thinking About 11 10 Hear, Stranded 2 3 L(a)nd%(nbe'al" F've Been Thinking About
2 2 Moriah Carey, Someday 27 21 Deee-Lite, Power Of Love 19 22 Alias, Waiting For Love 12 14 Bette Midler, Might And Day Dallas 3% 97 Onis lsaak. Wicked Game
33 LL Cool J, Around The Way Gir o8 1S pacedllitaioundTheYWayGir 2 i3 puneATineR 1315 Mariah Carey, Someday 11 Damn Yankees, High Enough 2728 Alias, Waiting For Love
4 5 Tevin Campbell, Round And Round 29 EX Janet Jackson, State Of The World 21 25 Tara Kemp, HoldiYoulTight 14 11 Sara Hickman, | Couldn't Help Myself 76 CAC Music Factory Feat Freedom Will % 34 Rick Actle ﬁ,y For Help
S 7 Whitney Houston, All The Man That | N 30 23 Winger, Miles Away 22 26 Stevie B, il Be By Your Side 15 17 Styx, Show Me The Wa 3 8 Timmy T, One More Try 29 33 Susanna Hoffs, My Side Of The Bed
6 6 Keith Sweat, I'll Give All My Love To A — Tracie Spencer, This House o2 o heiCovenGiisifunkiBoutiqne 16 19 Chicago, Chasin’ The Wind & 9 Surface, The First Time 30 EX The Cover Girls, Funk Boutique
7 8 Nelson, After The Rain A~ — Robert Palmer, Mercy Mercy Me (The fc 24 29 Robert Palmer, Mercy Mercy Me (The Ec 17 20 wilson Phillips, You're In Love S 2 Bette Midler, From A Distance A3l — Robert Palmer, Mercy Mercy Me (The Ec
8 4 CAC Music Factory Feat. Freedom Will A~ — Escape Club, Call It Poison 25 28 LL Cool ), Around The Way Girl 18 18 Timmy T, One More Ta 8 4 Soho, Hippychick 832 Wilson Phillips, You're In Love
9 11 Celine Dion, Where Does My Heart Beat A — Bingo Boys, How To Dance 28 |0 PmiiCrant: Bepy: Baby 19 22 Robert Palmer, Mercy Mercy Me (The Ec 73 Janef Jackson, Love Will Never Do (Wi A33 —  Stevie B, Il Be By Your Side
1010 Pebbles, Love Makes Things Happen A= ceatihielcallllRockiRel 21 o e g Ut O eTDar 20 ghy JiscalRhillpAimeisive 8 5 wilson Phillips, impulsive ‘ 34 EX  Another Bad Creation , lesha
! Tom! ] ins {1 —  Gerardo, Rico Suave L 0 Ahas, Waiting For Love : f
}; lg E?:rylé T[os’t‘:iiaT:"(eiﬁnlltinNeBzrl %allr}iélgar EX EX  Keith Sweat, ['ll Give All My Love To 2 32 Cathy Dennis, Touch Me (Afl Night Long) 2 16 Rod Stewart | Dot Want To Talk Ab 1(9) 1; 3; ;h SThrg:(van': TSheen:IotT\)’ily 32 & éiZnTgp fy";e P:IO\LJDTO Dance
1315 Father M., 1 Do 4% 30 [ Rshsigns 23 21 Don Henley, New York Minute 11 17 Madonna, Rescue Me EX EX Sty} Show Me The Way
1419 George Michael, Mother's Pride 31 [ MheRembrandtabiustiiheiwaylitlis{o A28 —  Londonbeat, I've Been Thinking About 1218 Celine Dion, Where Does My Heart Beat .
15 29 Janet Jackson, State Of The World 3; X Bm: :g;"mpse”(zguﬁg?e"”d Rot