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ADVERTISEMENTS

DOWN HARD. UP RED.

REDHEAD KINGPIN is back with the
F.B.. triba and THE ALBUM WITH NO
HAME. Check oJt ALL ABOUT HED
béw WE DON'T HAVE A PLAN B, plus
GET IT TOGETHER and NICE AND
SLOW. O the positive tip from Virgin.

Thyiz Gramemy amardd winning Kerducky
Hagdhunters, whose debut album “Pickin
on Mashille" is slatinum plus, ans hotler
than aver with their forthooming roloase—
"ELECTRIC BARNYARD", in-store: Agil
2, toatuing 13 songs incuding their new
single “THE BA_LAD OF DAVY
CROCKETT.”

“BORN AND RAISED IN COMPTON,"
the firat single Tom DU Quik's
300,000+ selling album QGUIK 1S THE
NAME. Top Pop Alipum #£81. Think
Quik! On Profila Records.

' BPI, SoundScan Gomhine Systems

Create ‘Definitive’ Sales-Data Source

B BY KEN TERRY

NEW YORK—BPI Communications
Inc., the parent of Billboard, and
SoundSecan Inc. have agreed to com-
bine their point-of-sale (POS) infor-
mation systems, which are aimed at
tracking unit sales of prerecorded
music at the retail level.

As a result of the agreement, say
the two companies, the music indus-
try will soon have a single source of
sales information of unprecedented
accuracy. Over a period of time, the
POS data will replace retail sales
rankings as the source of all of Bill-
board’s sales-based charts.

BPI, which has taken an equity po-
sition in SoundScan, will pay Sound-
Scan an unspecified amount for the
use of the POS data that will be gath-
ered and processed by the Hartsdale,

‘Ghost’ Goes Thru
Video Sales Roof,
Shipping 642,000

B BY PAUL SWEETING
and JiM McCULLAUGH

NEW YORK—Paramount Home
Video last week shipped a record-
shattering 642,000 copies of “Ghost,”
capping a run of highly successful
rental titles that began in November
and that has apparently battered
down the 400,000-unit “wall” that for
a year or more has beset even the
most popular rental titles.

Studio and distributor executives
agree that the past three to five
months have seen a dramatic shift in
the purchasing habits of video retail-
ers that has greatly increased the
shipments of top-level rental product.
Even in this field, sales of “Ghost”
are remarkable: Worth more than $41

(Continued on page 137)

N.Y.-based research firm.

According to Howard Lander, pub-
lisher of Billboard, “By virtue of this
merger, Billboard is insured that its
retail charts will continue to be the
definitive yardstick for the industry
to measure the success of its artists.
This is clearly the end result that re-
tailers and labels were hoping for,
and Billboard remains committed to

providing the highest-quality infor-
mation to its readership.”

Mike Fine, CEO of SoundScan,
comments, “This combined effort will
be an incredibly powerful marketing
tool to bring the industry closer to
the consumer. The system, with data
coming from such a large percent of
the retail music outlets nationwide,

(Continued on page 125)

GD Packaging Dilemma
Snills Over To NARM Meet

B BY ED CHRISTMAN
and SUSAN NUNZIATA

NEW YORK—Retail and label exec-
utives say that CD packaging is the
overriding issue on their minds as the
industry convenes in San Francisco
March 22-25 for the annual conven-
tion of the National Assn. of Record-
ing Merchandisers.

In fact, meetings on packaging
were scheduled in San Francisco in
the days leading up to the conven-
tion, and some observers say that the
issue could be resolved before the
meet officially kicks off.

The issue has recently heated up
with the introduction of a new disc
encasement from the Ivy Hill packag-
ing company. Meanwhile, two ma-
jors, PolyGram Group Distribution
and CEMA, are reportedly pushing
for a jewel-box-only solution, which
could derail a consensus from taking
place at the convention, observers
say.

For more than six months, the
NARM packaging committee has
been searching for a replacement for
the longbox, which environmentalists
view as wasteful. After the packag-
ing committee agreed on a standard
5-by-11 size, a number of solutions
have been proposed, and two already
are being tested in the marketplace,

AGTI’s DigiTrak and Sony’s open-jew-
el-box package.

Both proposals, except for plastic
strips framing the packages, address
environmental concerns and meet re-
tailers’ needs for a package that de-
ters theft, fits into current fixtures,

(Continued on page 131)

Jukebox Network
Building Strong Rep
As Maker Of Hits

B BY MELINDA NEWMAN
and PHYLLIS STARK

NEW YORK—The Jukebox Net-
work, a Miami-based, interactive
music-video service, is having a
growing influence on radio play and
retail sales. Since helping break Va-
nilla Ice nationally last summer, the
network has built public awareness
for several new rap and urban art-
ists, according to record companies,
retailers, and radio stations.
Besides “Ice Ice Baby,” the rec-
ords the network is credited with
helping break nationally include
Candyman’s “Knockin’ Boots” and
(Continued on page 125)

Gan’t ‘Beat It’:
Jackson, Sony
In Partnership

H BY JANINE McADAMS
and MELINDA NEWMAN

NEW YORK—Superstar record-
ing artist Michael Jackson has
sealed an unprecedented, multi-
media partnership with Sony Soft-
ware Corp., parent company of
Sony Music Entertainment and
Columbia Pictures. The long-term
agreement is said to have a poten-
tial retail and box-office value of
$1 billion.

The deal, which will give Jack-
son an equity stake in all of his
Sony projects, is believed to be the
first made by an entertainer with
one company encompassing mu-
sic, films, television, home video,
and electronic software. The con-
tract guarantees Jackson his own
label and entertainment complex,
as well as a production/develop-
ment deal with the movie studio

(Continued on page 136)
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MEET THE NEW SHAKERS ON THE STREET

On A Déﬂerent TLD The follow-up to

ON AUSTA CHROME CASSETTES, COMPACT D1SCS AND RECORDS

their breakthrough debut. Featuring the fast 'n’
furious first single “GET WILD GO CRAZY,”

destined to be a multi-format smash!

© 1991 Arista Records. Inc.. a Bertelsmann Music Group Company
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“Have You Heard The
] atest Rumors About EMI?”

*

“Yeah, I've Heard
the Rumors...

ses Powered by Platinum sales and “Silent ® Ame-icad Rock ard Rollers, HUEY LEW S

£1991 EMt Records USA

Lucidity's” massive MTV, Top 40 and rock
radio crossover success, QUEENSRYCHE is

headlining U.S. arenas now!

® ROXETTE’s hit packed new album,
JOYRIDE is shipping gold and the title track
is soaring up the charts. The international

superstars embark on a major U.S. tour this

summer.
n ,

..- "
& } e 3

& THE NEWS i the road this summer in
support of their highlv-acclaimed EMI debrt
album, HARD AT PLAY. In stores
everywhere, May 7th.

® GEORGE THORGLOQD & THE
DESTROYERS' blazin' new album, BOOQE
PEQPLE, & racing toward gold. Catch thery
riofin’ it up liye on eeir sold-outiths ;

tCur.
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® The legeadary 0" JAYS follow up the
t9p5 suczess of “Don't Let Me Down” with

-~ a ;F'J,nning version of the Bob Dylan classic,

“ijm'_iqnggl_)_{ Yauss”, produced by Narada
Michael hlcen.

W S LIAS 35 on the Wway to their third top 10
3 ﬁﬁ_m@%otion" from their
~ brealahough debut album.

ks

And word is out, EMI has linded the

internationally acclaimed post-modern

® PET SHOP BOYS are dazzling fans
everywhere on their first-ever, sold-out U.S.
tour. Their new single, “Where The Streets
Have No Name (Can't Take My Eyes Off
You)” is erupting at clubs and on progressive

newcomers ...

airwaves everywhere.

B The PRETTY WOMAN SOUNDTRACK
has sold over 6 million copies worldwide and
is still going strong!»

“THE MOZARTS OF POP MUSIC”
-New Music Express-

“THE SEX PISTOLS OF INDIE DANCE
CROSSOVER” -Birmingham Press-

EMF “UNBELIEVABLE”
Their debut album, SCHUBERT DIP, in

stores everywhere, May 14th.

EMI RECORDS USA. BELIEVE IT!
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REME THE ALBUM EXTREME Il PORNOGRAFFITTI IS BREAKING EXTREME NATIONWIDE WI'!]-{SGME{}F THE HOTTEST GUITAR WORK ON RECORD AND THE

MOST TALKED-ABOUT LOVE SONG IN AGES: "MORE THAN WorDS.” HERB ALPERT wiTH HiS:NEW ALBUM NORTH.ON SOUTH ST. HERB ALPERT REPEATS THE
SUCCESS OF HIS HITS "RISE" AND ‘DIAMONDS." HERB ALPERT IS BACK ON THE STREET- AND THE STREETLOVEST. ANMY GRANT MEET GRAMMY WINNER AMY GRANT,
CURRENTLY OUT WITH THE SMASH SINGLE 'BABY BABY' - AND HER BIGGEST ALBUM EVER, HEART IN.MOTION. HER LAST TOUR PUT HER IN FRONT OF A MILLION
PEOPLE - THIS YEAR HER SUMMER TOUR AND AN ALBUM'S WORTH OF HITS MAKE AMY GRANT UNSTOPPABLE. 51 Y X' THE TOP 5 SINGLE "SHOW ME THE WAY" IS THE
LATEST TRIUMPH FOR STYX AS THEIR NEWEST ALBUM EDGE OF THE CENTURY NEARS GOLD. WITH THE NEWSINGLE 'LOVE AT FIRST SIGHT, STYX REASSERTS THEIR
MASTERY OF THE ROCK BALLAD AND THEIR PLACE AT THE TOP OF THEIR CRAFT. STING ONCE AGAIN STING REACHES NEW HEIGHTS OF ACHIEVEMENT. THE SOUL

CAGES WENT PLATINUM WITHIN TWO WEEKS OF RELEASE. THE FIRST SINGLE "ALL THIS TIME" SOARED UP THE EHARTS. THE WORLD TOUR IS SELLING OUT EVERYWHERE.

ORE THAN WORDS
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IF YOU'RE GOIN’ TO SAN FRANCISCO ...

... be sure to read this week's expanded Retail section, starting on page
73. This 44-page supersection contains in-depth stories on all the key
issues facing attendees to the National Assn. of Recording Merchandis-
ers' 33rd annual convention, March 22-25. Conventiongoers will also
find an Insider's Guide to the many attractions of the city by the Bay
{page 92); shopping tips for music lovers (page 94); and a listener’s
guide to San Francisco radio (page 100). And don’t miss our fascinating
look back at conventions past (page 89).

JAPANESE VID GIANT STILL GROWING

Japan’s CCC video chain, which already takes a hefty piece of that na-
tion's video pie, aims to take an even bigger slice via a new rackjobbing
operation. Chris McGowan has that story and news of the market's feel-
ings onthe impending arrival there of U.S. megachain Blockbuster Enter-
tainment. Page 48

MIDDLE EAST’S POTENTIAL EYED

With the onset of peace in the Persian Gulf, the music industry is moving
into position to exploit the region’s rich potential for legitimate product.

Jeff Clark-Meads reports on the situation. Page 116A
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Rap Looks For Acceptance Abroad

Hammer, Ice Break Into Euro Market

HBY SAM SMITH

LONDON—Rap has begun its
journey from its American home.
So far, though, it is still traveling
economy class, having made it up
from the bucket shop but not yet
to first class.

Europe’s inconsistent response
to U.S. rap product is focusing at-
tention on the question of whether
the genre’s stateside success can
be repeated on this side of the At-
lantic.

Although U.S. rappers such as

M.C. Hammer and Vanilla Ice have
made significant inroads in the
U.K., Germany, the Netherlands,
and France, the Mediterranean
countries have shown less interest
in rap. But Stuart Watson, senior
VP of MCA International, sees
reason for optimism about rap’s
future in Europe. He points to the
growth of the number and quality
of European rap acts as a sign that
the genre is becoming part of the
mainstream.

“It is very significant that here
in London, there is a wealth of new

NEW YORK—Commtron Corp.,
the nation’s largest home video dis-
tributor, reports second-quarter
sales of $111.8 million, a drop of
4.17% from the same period last
year. Net income for the quarter,
which ended Feb. 28, was $1.88 mil-
lion, or 18 cents a share, essentially
the same as that for the prior-year
period.

For the first six months of its fis-
cal year, Commtron reported net in-
come of $5.03 million, or 49 cents a
share, on sales of $264.3 million.
Sales were off 8.9% compared with
the first half of last year.

In a statement, Des Moines,
Iowa-based Commtron said gross

Gommtron Sales Dip,
Eamings Steady In Qtr.

margins improved over last year
due to “the change in both the video
and electronics product mix while
operating expenses declined.”

The statement said sales of prere-
corded videocassettes increased in
the quarter to $93.7 million from
$89.9 million, due to several strong
rental releases. Increased video
sales, however, were offset by a de-
cline in Commtron’s consumer elec-
tronics business, which posted a de-
cline in sales to $18.2 million from
$26.8 million.

Steven Hill, an analyst with Sutro
in San Francisco, calls the results in
line with expectations. “I thought

(Continued on page 127)

talent working in rap,” he says.
““It broadens the market and
primes it for new international
acts. If we could see the same hap-
pening in other European terri-
tories, it would be a sign that U.S.
and U.K. rap is beginning to get
through.”

The most significant rap acts to
have emerged from Europe so far
are Monie Love from the U.K.,
Snap from Germany, and Bel-
gium’s Technotronic. In addition,
the U.K. has also spawned a num-
ber of pop/rap acts, most notably
Betty Boo.

Some executives, though, feel
that rap will never be accepted be-
yond occasional novelty singles,
and dismiss domestic talent as ir-
relevant to the world market. “In
Europe rap is about as relevant as
karaoke,”” says one major-label
source,

The language barrier is per-
ceived as less of a problem than
the whole mood of what is seen as
ghetto music. While M.C. Hammer
and Vanilla Ice have a pop appeal,
pure rap may prove too hardcore
for Southern European tastes.

But Piero Giramonti of EMI In-
ternational’s marketing division
believes rap’s takeoff is inevitable.
“All forms of rock music have
come out of black American cul-
ture and this is the next big
thing,” he states. “M.C. Hammer
broke the ice for Vanilla Ice, and
now that rap has been exposed, it
can be accepted as another major
form of pop.”

(Continued on page 120)

Eric Kronfeld Takes Key PolyGram Post

Named President/Chief Operating Officer Of PHI

E BY TRUDI MILLER

NEW YORK—Eric Kronfeld has
been named president and chief oper-
ating officer of PolyGram Holding
Inc., the company that oversees all of
PolyGram’s interests in the U.S.

Kronfeld, 49, will be responsible
for coordinating
the finance, hu-
man resources,
and corporate le-
gal and business
affairs depart-
ments of the Poly-
Gram companies,
and the heads of
these departments
will report to him.
His role will be to establish common
systems in these departments, moni-
tor financial results, and establish
procedures that will help PolyGram’s
U.S. companies interface smoothly
with PolyGram International’s man-
agement in London. PolyGram Diver-
sified Entertainment, headed by John
Scher, will also report to Kronfeld.

PolyGram Group Distribution will
continue to report to Alain Levy in
his capacity of CEO of PHI. Howev-
er, the activities of PGD will be moni-
tored by Kronfeld, as will all the oth-
er activities of the PolyGram Group
in the U.S.

Kronfeld will have no direct oper-
ating responsibilities for A&M, Is-
land, Mercury, PolyGram Classics
and Jazz, the PolyGram Label Group,
or PolyGram Publishing; the heads of

KRONFELD

these companies will continue to re-
port to Levy. However, Kronfeld will
be involved in the financial, human
resources, and legal departments of
those companies. He will also be a
board member of PolyGram Holding
Inc.; other board members include
Levy, Island CEO Chris Blackwell,
A&M chairman Jerry Moss, and Poly-
Gram chief financial officer Jan
Cook.

Before joining PolyGram, Kronfeld

was in private practice for many
years. His clients included James
Brown, the Four Seasons, Glyn
Johns, Lou Reed, Kenny Gamble, and
Leon Huff. He has also served as
consultant to several multinational
companies in the entertainment busi-
ness.

Commenting on his appointment,
Kronfeld says, “For almost 26 years,
I've been involved in almost every

(Continued on page 127)

EBY IS HOROWITZ

NEW YORK—Sony Classical en-
ters the second year under its new
banner with an accelerated top-of-
the-line release schedule, a new
budget CD series, and plans for a
sharp increase in video releases.

On April 1, it will be 12 months
since the label shed its traditional
CBS Masterworks image in favor
of the Sony Classical logo for new
product. Harold Fein, VP and GM
of the division, believes promotional
efforts over the past year have
served to impress that new identity
on record consumers.

Sony expects to release 80-90

Sony Classical Has Big
Plans For Its 2nd Year

front-line classical titles over the
next 12 months, 20% more than it
did in the past year. With the addi-
tion of new budget and midline
CDs, the annual total will come to
200 new titles.

Current active CD catalog depth
is about 3,000 titles, which Fein
judges to be about the right num-
ber for his company to market in to-
day’s product-heavy environment;
for every new title added, one will
be deleted.

Meanwhile, cassettes are a fast-
fading element in the Sony Classi-
cal marketing picture. The configu-
ration now accounts for less than

(Continued on page 127)

DI DAADN

MAADAL AN 4NN

www americanradiohistorv com


www.americanradiohistory.com

NS SIE

www americanradiohistorv com


www.americanradiohistory.com

B s g 2 5

After The Deal. Janet Jackson, right, is welcomed to the Virgin Records team
by Virgin Group chairman Richard Branson. Jackson recently signed an
exclusive worldwide recording contract with Virgin. Her album “Rhythm Nation
1814” has been on the Top Pop Albums chart for 78 weeks and earned a
record-breaking seven top-five singles.

EXECUTIVE TURNTABLE |

RECORD COMPANIES. Eric Kronfeld is appointed president and chief operating
officer of PolyGram Holding Inc. in New York. He was an entertainment
attorney in private practice. (See story, page 9.) PolyGram Label Group in
New York names Jeff Jones VP of marketing and Gerry Kopecky VP of
sales. They were, respectively, VP of marketing, East Coast, for MCA, and
San Francisco branch manager for PolyGram Group Distribution. In other
appointments, Dane Venable is named VP of product development for Mer-
cury Records and Jeff Newman is named director of video for Mercury’s
Rhythm and Black Music Group, both in New York. They were, respective-
ly, VP of artist development for PolyGram and a free-lance producer of mu-

JONES KOPECKY VENABLE STONE
sic-video shows and radio shows. .

A&M Records in Los Angeles promotes Rick Stone to senior VP of pro-
motion. He was VP of promotion at the label.

Patricia “Trish” Heimers is appointed VP of communications for BMG
in New York. She was VP of public relations at the Recording Industry
Assn. of America.

Marc Ratner is promoted to VP of pop promotion for Reprise Records in

Los Angeles. He was national singles promotion director for the label.

RATNER

STEELE KELLY STEVENSON

MCA Records in Los Angeles promotes Michael Steele to VP of field pro-
motion and Pat Martine to national promotion director. They were, respec-
tively, national pop promotion director, and director of regional promotion,
West Coast.

Imago Recording Company in New York names Jim Kelly VP and direc-
tor of sales and Joe Pheifer director of production. They were, respectively,
senior director of marketing for BMG Distribution, and production coordi-
nator for Chrysalis.

Warner Bros. Records in Los Angeles promotes Steve Stevenson Jr. to
director of national video promotion and Wendy Griffiths to associate di-
rector of national promotion. They were both managers of national video
promotion.

SBK Records appoints Ronni Kairey director of publicity, East Coast,
in New York and Angela Lang manager of publicity, West Coast, in Los
Angeles. They were, respectively, manager of publicity for SBK, and
manager of media and artist relations for Chameleon.

Impact Records in Los Angeles names Jeff Neben national director of
pop promotion, Lisa Oxman director of international, John Lappen di-
rector of publicity and artist relations, and Gina Iorillo associate direc-
tor of promotion. They were, respectively, Los Angeles promotion man-
ager at Charisma, manager of international marketing at Enigma,
founder and president of JL Productions, and Los Angeles promotion
manager for Polydor.

Sony Says No GD Package, No Retum
Offers Accounts 1% Credit Of Purchases

EBY ED CHRISTMAN

NEW YORK—In a move that has an-
gered many accounts, Sony Music
Distribution has announced that
starting in July it will not accept re-
turns for CDs that are no longer in
their outer package.

In a letter to accounts, Sony states:
“Although the quality control person-
nel at the Sony Music manufacturing

facilities have irrefutable evidence
that the defective rate on compact
discs ... is statistically non-existent,
the number of units returned as such
continues to increase.”

Sony, however, will provide each
account with a 1% credit of its total
purchases from the company to off-
set the cost of those CDs that are
opened for in-store play and to aid ac-
counts that have developing-artists

B BY PHYLLIS STARK

NEW YORK—Despite broadcast-
ers’ fears that the 1990 economy
was disastrous for radio advertis-
ing sales, the newly released “pow-
er ratios” study, which measures
the sales strength of individual for-
mats, indicates that nearly every
format improved last year. Those
gains correspond with a 5.2% gain
in overall radio advertising revenue
in 1990. AC, classic rock, album
rock, and oidies had the strongest
gains last year.

Only five of the 16 formats stud-
ied were down. Classical, soft AC,
and adult alternative were the hard-
est hit. Also down slightly were

‘Power Ratios’ Radio Study
Has Good News On Ad Pull

Spanish and full-service AC.

AC, last year’s No. 5 format, took
the top slot this year, edging out
last year's winner, news/
talk, which is now in second place.
Country and oldies tied for third
place. Soft AC, which took third
place last year, moved down to
eighth place this year while full-ser-
vice AC moved from second to fifth
place.

According to the annual study
conducted by the Los Angeles-
based broadeast accounting firm of
Miller, Kaplan, Arase, & Co., the
power ratio for AC was 1.46, which
means that in a market where each
share point of audience is worth $1

(Continued on page 127)

programs that allow consumers to re-
turn albums they don’t like, accord-
ing to Tom McGuiness, Sony’s senior
VP of marketing.

The 1% credit can be viewed as a
reward for accounts that do not re-
turn open CDs and a penalty for
those that do, he says.

Other majors say they are watch-
ing Sony’s move closely. Henry Droz,
president of WEA, says the increas-
ing number of opened CDs being re-
turned “is a concern,” and declines to
comment further.

“There are accounts around the
country with a policy of encouraging
the return of old CDs and get a dis-
count off a new one,” McGuiness
says. “There are accounts that en-
courage people to listen to CDs in-
store and not necessarily have to buy
them. There are some accounts who
use the Lift system and take the CD
out of the jewel box and stack them
behind the counter where they can be
damaged. There are accounts who
willingly exchange a Billy Joel CD,
which a consumer says is defective,
for a Gloria Estefan [CD].”

All those CDs come back to Sony,
which cannot repackage them and
ship them back out to the market.
“We can’t quality-check everything
that comes back,” McGuiness says.
“At some point you have to say ‘wait
a minute. No more returns of open
CDs.”

Jim Dobbe, VP of sale merchandise
at Wherehouse Entertainment in Tor-

(Continued on page 136)

Personics Pulling Machines Out Of Stores
Custom-Taping Firm Reorganizing Under Chapter 11

B BY DAVE DIMARTINO

LOS ANGELES—Less than three
months after filing for reorganiza-
tion under Chapter 11 of the federal
bankruptey laws (Billboard, Jan. 19),
Personics Corp., the in-store custom-
taping system, is “withdrawing from
its retail base” and pulling its cus-
tom-taping units from the market-
place.

Calling it a “terrible decision to
have to make,” Steve Boone, presi-
dent and CEO of Redwood City,
Calif.-based Personics, says the firm
will pull all 240 of its machines from
stores within four or five weeks.

Retailers using the system—who,
says Boone, have already been noti-
fied of the decision—include Music-
land, Wherehouse, Tower, Music
Plus, and Record World, among oth-
ers.

Boone says the company expects
“in the next month” to present to
bankruptcy court a plan of reorgani-
zation that will take the company out
of Chapter 11.

“We do have a number of business
opportunities and a profitable core
business here tied to central produc-
tion and corporate promotions,” says
Boone. “And we're keeping that prof-
itable core business and expanding
some other business opportunities.”

Thus, he says, the company plans
to maintain its corporate premium
business—which includes dealer
loaders, custom audiocassettes used
as consumer product incentives, and
“things as far-fetched as corporate
Christmas cards.”

Additionally, Boone says the com-

pany will “take a real hard look” at
mail-order opportunities. “Interest-
ingly enough,” he says, “some [label]
people who weren’t too excited about
giving us anything for retail were a
little more interested in mail order.”
Indeed, the limitations of the reper-
toire offered Personics by its partici-
pant labels is seen as the major rea-
son for its failure at retail by both
Boone and Charles Garvin, founder
and former president of Personics.
Garvin—who now serves as a con-
sultant to the company—says that

Personics executives, seeking a wider
repertoire, spent the past several
months making a series of presenta-
tions to the major labels and met
“varied” results. “Several [labels]
were extremely supportive, and some
less s0,”” says Garvin, “but as a
whole, Personies’ investor group
didn’t really feel that the volume of
music that people were prepared to
assure to Personics over the next
year or so would really support a con-
tinued presence in the stores.”
(Continued on page 127)

BBY JIM McCULLAUGH

LOS ANGELES—Media Home En-
tertainment, one of the independent
pioneers of the home video indus-
try, has been officially put on the
block by parent Heron Internation-
al. The sale of Hi-Tops, Media’s chil-
dren’s video line featuring the hot-
selling Baby Songs series that had
been put up for sale several months
ago, will continue to be handled sep-
arately by Media.

The rationale for the decision to
sell Media, according to Lloyd
Grief, vice chairman and managing
director of corporate finance for Su-
tro & Co., whose firm has been re-
tained for the transaction, is that

Parent Wants To Sell
Media Home Entertainment

Heron, which acquired Media in the
early '80s, was to focus more on Fu-
ropean endeavors.

“Tt’s more of a geographic pref-
erence,” says Grief, who notes that
Heron’s core businesses are in real-
estate development and manage-
ment, home building, gasoling re-
tailing, automotive importation, arnd
distribution and retail of luxury
automobiles.

“Heron has multiple types of op-
erations in the U.S.,” he says, “spe-
cifically a financial institution and
real-estate holdings. They've made
a decision to unwind from the 11.5.
and concentrate in Europe. They've
already sold the financial institution

(Continued on page 1i7)
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Tax-Man Lamont Hits U.K. With Hike
Prerecorded Music, Vid, Tickets A ffected

M BY ADAM WHITE

LONDON—Stormin’ Norman took
"em by surprise again. But this time it
was Norman Lamont, Britain’s Chan-
cellor of the Exchequer, who
launched an unexpected, unwelcome
assault: a 2.5% sales tax hike affect-
ing most U.K. businesses and con-
sumer goods, including prerecorded
music, home video, and concert tick-
ets.

The change in the value-added tax
rate to 17.5% from 15% will be intro-
duced April 1, bringing the U K. close

behind France’s 18.6% VAT on compa-
rable goods and ahead of Germany’s
14% level.

VAT rates on home entertainment
products within the European Com-
munity range from 25% in Belgium to
9% in Italy, but more harmonization
is expected as single-market legisla-
tion comes on line. At present, the av-
erage levy is 17% among the 12 EC
nations.

The U.K. increase was announced
March 19 as part of the government’s
annual budget package. Chancellor
Lamont said the increase was neces-

Rick Dees & Partner Clark
Lose $10 Mil Contract Suit

M BY CRAIG ROSEN

LOS ANGELES—A Superior Court
jury here has found that KIIS Los
Angeles morning personality/ABC-
TV host Rick Dees and his business
partner, Wally Clark, must pay for-
mer “Rick Dees Weekly Top 40" asso-
ciate Cosmo Cappellino more than
$10 million in a breach-of-contract
suit.

Cappellino, once general sales
manager of KIIS Los Angeles, was
partners with Dees and Clark, for-
mer GM of the Gannett-owned sta-
tion, in the company known as Rick
Dees Productions. According to legal
documents dated Sept. 1, 1983, that

company was created to “produce,
develop, own, market, license, distrib-
ute and otherwise deal with certain
radio programs. The programs are
tentatively entitled ‘Rick Dees Week-
ly Top 40.””

The Dees countdown show was de-
veloped as a fresh alternative to ABC
Radio Network’s “American Top 40,”
which was then hosted by veteran ra-
dio personality Casey Kasem.

In a claim originally filed in 1988,
Cappellino’s attorney, Henry Grad-
stein, alleged that Dees and Clark
formed subsequent ventures behind
Cappellino’s back and kept “substan-
tial revenues generated by the suc-

(Continued on page 136)

AFM Raises Voice In Support
Of ‘Nonlive-Music’ Measures

E BY PAUL VERNA

NEW YORK—The American Federa-
tion of Musicians is endorsing truth-
in-advertising bills that are aimed at
informing concertgoers of perfor-
mances that are wholly or partly pre-
recorded.

Encompassing measures aimed at
lip-syncing and the use of prerecord-
ed backing tracks, these proposals
are under way in New York, New
Jersey, California, Wisconsin, Illinois,
Massachusetts, and Minnesota. Local
AFM chapters in those seven states
are lobbying in support of these mea-
sures, which would require concert

promoters to inform the public if a
particular show used nonlive ele-
ments.

Martin Emerson, president of the
AFM, says, “I am personally urging
the 252 locals in the U.S. and Canada
to seek and contact the legislative
parties at the state levels and ask
them to introduce legislation to in-
form the public that when they go to
these performances, they are being
hoodwinked.”

He says ads for a recent Ice Ca-
pades show were particularly mis-
leading because they billed that event
as live even though the music was all

(Continued on page 125)

Trans World’s Profits Rise
But Ends Year With 4th-Qtr. Slump

M BY DON JEFFREY

NEW YORK-—Aggressive expansion
of Trans World Music Corp.’s music
retail chain fueled revenue and profit
growth in the recently completed fis-
cal year. Net profit rose 8.5% to $14.4
million on a 13.9% jump in revenues
to $356.5 million.

But in the fourth quarter, which
ended Feb. 2, net profit fell 6.8% from
the same period last year to $9.44 mil-
lion.

Jeffrey Jones, chief financial offi-
cer, says sales from stores open at
least one year were “flat’”’ in the
fourth quarter. For the entire fiscal

year, same-store sales went up 3%.

David Bolotsky, analyst with Gold-
man, Sachs, attributes the decline in
quarterly profit to a “weak selling
environment and aggressive expan-
sion.” But he adds that net income
fell “less than expected.”

Overall revenues in the fourth
quarter, however, were up a healthy
16.8% to $138 million because of the
addition of new stores. The Albany,
N.Y.-based retailer wound up with
546 outlets at the end of the fiscal
year, compared with 442 one year
earlier, a unit expansion rate of
23.5%. Jones says store growth will

(Continued on page 131)

sary to help pay for adjustments in
the government’s “poll tax” (or com-
munity charge) system of household
taxes, a political hot potato.

Brian McLaughlin, U.K. managing
director of the 80-store HMV chain,
calls it an “extremely painful” in-
crease. “I've got 18 million pounds’
worth [$32 million] of stock, which
must have prices changed by April 1,
which happens to be the start of our
financial year. When you add up the
logistical workload and staff over-
time, it's a nightmare. We can’t make
these changes without losing mon-

Grammy At Gracie. New York Mayor David Dinkins, left, hosts a party at

s Gracie Mansion in honor of the 1991 Grammy Awards being held in New York.

ey.
McLaughlin adds, “The govern-
ment has moved a political time bomb
[the poll tax] away from themselves
and saddled it onto retailers, with all

The party was attended by NARAS executives and national trustees, music-
industry label chiefs, and a select group of artists. Shown with Dinkins, from left,
are Time Warner chairman/co-CEO Steven J. Ross; Qwest/Warner Bros.
recording artist Quincy Jones; Atlantic recording artists Phil Collins and David
Crosby; and Atlantic co-chairman/co-CEO Ahmet Ertegun.

(Continued on page 131)

SLOW AND STEADY wins the race. That’s the mor-
al behind the success of the Black Crowes’ “Shake
Your Money Maker,” which edges up to No. 5 on the
Top Pop Albums chart, and Chris Isaak’s “Heart
Shaped World,” which jumps to No. 8.

The Crowes’ album took 54 weeks to reach the top
five, longer than any other album in the past 20 years.
The last album to take as long was the Jimi Hendrix
Experience’s “Are You Experienced?,” which finally
broke into the top five in its 59th week on the chart in

the top 10 nearly two
years after its release.
The album—which
spawned the top 10 hit
“Wicked Game”—was is-
sued in June 1989.
Warner Bros. distrib-
utes both of these sleep-

October 1968.

Isaak’s album enters
e =)
)

er hits. The Crowes are

on Def American; Isaak
is on Reprise. For that
matter, Hendrix was also on Reprise. Hmmmm. It
must have something to do with the laid-back Warner
Bros. style.

R.E.M. lands the highest-debuting album of its eight-
year career as “‘Out Of Time” enters the pop chart at
No. 27. The band’s last album, “Green,” bowed at No.
39 in November 1988.

“Out Of Time” is R.E.M.’s sixth studio album in a
row to reach the top 30. And it's likely to become the
band’s third album in a row to reach the top 15. “Docu-
ment,” the group’s final album for I.R.S., hit No. 10 in
1987; “Green,” its first release on Warner Bros.,
peaked at No. 12.

Both “Document” and “Green’’ spawned top 10 sin-
gles—*The One You Love” and “Stand,” respectively.
“Losing My Religion,” the first single from the new
album, is expected to enter the Hot 100 next week.

FAST FACTS: Two soundtracks explode in their sec-
ond week on the pop albums chart. “The Doors”
vaults from No. 40 to No. 16; “New Jack City” surges
from No. 179 to No. 55. These are already the two
highest-ranking soundtracks on the chart, pulling
ahead of ‘““Pretty Woman,” which was the top sound-
track for most of the past year ... Two other Doors
albums are also moving up. ‘“Best Of The Doors”
jumps from No. 71 to No. 51; “Greatest Hits” re-en-
ters the chart at No. 179.

Columbia has the top two albums on the pop chart
with ‘“Mariah Carey” and C&C Music Factory’s
“Gonna Make You Sweat.” It's the first time that one
label has had both of the top two albums since Capitol
scored in August with M.C. Hammer and Poison.

The latest albums by two veteran performers take

by Paul Grein

Crowes, Isaak Albums Grawl Toward Top;
R.E.M. Off To Brisk Start; Grant In Motion

off in their second week on the chart. Joni Mitchell’s
“Night Ride Home" jumps from No. 68 to No. 48. It's
a cinch to become her highest-charting album since
her 1982 Geffen debut. And Teddy Pendergrass’
“Truly Blessed” vaults from No. 130 to No. 59. It’s
equally certain to become his top-charting album since
his 1984 debut on Asylum, now Elektra.

Amy Grant’s “Heart In Motion” leaps from No. 119
to No. 64 in its second week, already becoming her
highest-charting album to date.

. Gloria Estefan lands
her third No. 1 hit on the
Hot 100 with “Coming
Out Of The Dark.” This
matches the number of
No. 1 hits registered by
Karen Carpenter, who
was Estefan’s major in-
fluence.

Roxette’s ‘“Joyride”
leaps to No. 17 on the Hot
100, becoming the duo’s
sixth top 20 hit in two

years.

Sheena Easton’s ‘“What Comes Naturally,” the
first single from her second MCA album, enters the
Hot 100 at Na. 85. “The Lover In Me,” the leadoff sin-
gle from Easton’s MCA debut album, reached No. 2 in
1989. Since arriving 10 years ago with “Morning
Train,” Easton has amassed seven top 10 hits. The
Scottish singer has rarely been hot or cold, but has
stayed warm for a decade—no small feat.

WE GET LETTERS: Steve Piegari of North Port,
Fla., notes that seven female solo artists appeared in
the top 10 on the Hot 100 two weeks ago, an all-time
record. _

Adam Hammond of Bay City, Mich., notes that
Daryl Hall & John Oates’ string of 23 consecutive top
40 hits ended recently when “Don’t Hold Back Your
Love” peaked at No. 41. It was the duo’s first single to
miss the top 40 since 1979. Two other perennial hit-
makers fell short of the top 10 with their most recent
releases. Phil Collins missed the top 10 for the first
time since 1983; George Michael fell short for the first
time since he launched his solo career five years ago.

William Simpson of Los Angeles notes that Mariah
Carey’s “Someday"” features the highest-sung note ina
No. 1 hit. Carey hits a B above high-C, which shatters
the old record of F sharp above high-C hit by Minnie
Riperton in the 1975 chart-topper, ‘“Lovin’ You” ...
Simpson adds that Harriet and Nelson are back-to-
back on the Hot 100 for the second straight week.

Glen Miki of Monterey Park, Calif., notes that Gloria
Estefan hits No. 1 this week by dislodging Timmy T.’s
“One More Try.” Ironically, another *“One More Try"'—
by George Michael—displaced Estefan’s first chart-
topper, ‘“‘Anything For You.”
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Spreading Virus Must Be Eradicated

ACT NOW AGAINST COUNTERFEITERS

H BY FRED MUNAO

While Americans are congratulating
themselves on the victory they won in
the Gulf, those of us in the record in-
dustry should not neglect the war
we're losing in our own back yard:
tape counterfeiting. The casualties
are heaviest among mom-and-pop re-
tailers and the very hottest artists,
but all of us in the industry are af-
fected.

Consider the current health of the
industry in general: dollar volume for
all configurations was up in 1990, but
it was way down on front-line cas-
settes. Naturally, some part of this
trend is attributable to the rise of the
CD, but an even larger part is due to
counterfeiting. Though the Record-
ing Industry Assn. of America is still
toting up the impact of counterfeit-
ing on the industry in 1990, it has cal-
culated that, in 1989, the record in-
dustry lost more than kalf a billion
dollars to counterfeiters. That
means the $6-billion music industry
saw more than 8% of its value stolen
that year. And, if ail we are talking
about is the top 80 titles (the heart of
the counterfeiter’s catalog during
any given week), the true figure
would be closer to 30%.

Of course, in most major cities—
where these criminals set up on every
other street corner—there is virtual-
ly no escaping the problem. Out in
the boroughs of New York, local po-
lice recently confiscated illegal wares
from 30 counterfeit outlets doing
business in one 10-block area of Ja-

maica, Queens ... most of which
were right back in business the next
day. Even further from the cities,
suburban flea markets are crawling
with these vendors, with one venue in
Englishtown, N.J., going so far as to
publish a weekly “Bootleg Cassette
Tape Top 20” chart.

Meanwhile, Macey Lipman’s re-

ing is allowed to continue unabated.
That’s why Rick Johnson of Glen-
view, Ill.'s Dog Ear Records believes,
“We should all be deputized to pro-
tect copyright laws.” And none of
this even takes into account the dam-
age being done to labels and artists
alike by the inferior sound quality
and shoddy packaging of the counter-

‘The nation’s mom-
and-pop stores are

: ' by counterfeiting’

Fred Munao is president of Select Records,
a New York-based independent label.

being killed

cently issued eighth annual “State Of
The Business” report notes that,
though “rap is the predominant cate-
gory being counterfeited, many deal-
ers are noticing that more rock and
other formats are creeping into this
mix.”

Indeed, the nation’s “mom-and-pop
stores”’—so often the place in a given
neighborhood where new records are
broken—are being killed by counter-
feiting. These important retailers,
many of whom are already strug-
gling, will simply not make it through
the current recession if counterfeit-

feits.

But, short of vigilantism, what is to
be done? As counterfeiting is a na-
tional problem, its prosecution falls
to the FBI, but the Feds have neither
the time nor the resources to devote
to such a specialized problem. Within
the record industry, counterfeiting
has been a key concern of the RIAA
for years but, despite its best efforts,
counterfeiting continues to grow.
There is only one industry group
wholly devoted to the elimination of
counterfeit tapes, and that is the
New York-based Artists Against

Counterfeit Tapes (AACT).

AACT’s current anti-counterfeiting
strategy is two-pronged. The first
line of attack is a consumer educa-
tion/publicity campaign, led by our
artists, to inform the public (through
the media and at retail) of the dimen-
sions of the problem—beginning with
the fact that those hard-to-resist bar-
gain-basement tapes are indeed coun-
terfeit and inferior. The second prong
is a long-term, professional investiga-
tion to uncover the manufacturers
and distributors of counterfeit tapes,
leading to the arrest and prosecution
of the biggest players in this game of
organized crime and to the disman-
tling of their operations.

AACT is composed at present of
the following labels: Select, Tommy
Boy, Next Plateau, Priority, Jive,
Wild Pitch, Profile, Fantasy, Nasty-
mix, Warlock, RAL/Def Jam, Cold
Chillin’, Cocoa Records, Musical Pro-
ductions, and Sleeping Bag. As this
problem impacts every sector of the
industry, we will also shortly be
reaching out to recruit record retail-
ers, independent distributors, legiti-
mate manufacturers and duplicators
(of both cassettes and CDs), and the
major labels.

The record industry can do some-
thing about the persistent problem of
counterfeit tapes: Join AACT and
help prevent the sidewalk counter-
feiter from walking away with the
fruits of our labor ... and with the
award for the Record Retailer Of The
'Y0s as well.

Songwriting Was Only 1 Of Doc Pomus’ Gifts To Society

Paternal Guidance & Youthful Aspirations Served As Inspiration

H BY IRA MAYER

Doc Pomus was the ultimate paternal
figure and the perpetual teenager in
love. We met through a mutual
friend, the music writer David
McGee, maybe 15 years ago. And I'm
sure Doc thought I was full of shit
when [ blurted out that “Teenager In
Love” was one of the few 45s I'd kept
from my sister’s record collection (I
was T when it was a hit, my sister
was 13).

Mid-"80s, Doc called one day to say
his old writing partner, Mort Shu-
man, was in New York and that
they’d been talking to each other
about writing together again. Doc
doubted it would happen but wanted
to believe it might, and invited me to
join them at the Lone Star Cafe that
night. I went, the scratched Laurie
Records single of ““Teenager In
Love” in hand, and got the plain
white sleeve autographed by both of
them.

The writing reunion never materi-
alized, but Doc wasn’t lacking for
partners. “What are you working
on?” “Nothing ... Oh, I'm writing
some new songs with Mac [Reben-
nack, Dr. John]”’ or Fred Hirsch or
for this movie or the next B.B. King
record. But it wasn’t the intense, ev-
eryday collaboration he’d had with
Shuman—and, frankly, it wasn’t
yielding big hits. We all long to re-
turn to that peak era of our younger

selves, and Doc kept working at it.
Doc was proud of much of the re-
cent work, but he took special plea-
sure in helping his longtime idols. For
Big Joe Turner he was fan, PR man,
and the one who helped Turner and
his wife collect royalties Turner had
been owed for years. If Ben E. King
or Charlie Brown were in town, Doc
called the music writers he knew to
make sure they’d be in the audience.
The ultimate fan himself, Doc
could be found holding court regular-
ly at New York’s Bottom Line,
Tramps, or the Lone Star. Talking old
rock’n’roll with Southside Johnny

(bartender at Doc’s annual birthday
parties). Treasuring the pilgrimages
to his West Side apartment by the
likes of Phil Spector, Bob Dylan, and
John Belushi.

Doc was bemused and mystified by
where he fit in the world of rock’n-
‘roll and blues and jazz. A cynic
through and through, he was touched
when Ahmet Ertegun sat by his side
at a Doc Pomus tribute a few years
ago, and he was thrilled when Spec-
tor showed up for last summer’s joint
birthday bash for Doc and his broth-
er, Raoul Felder.

For all that, Doc was as down to

earth about the everyday vicissitudes
as anyone—concerned about the
Flatbush, Brooklyn, neighborhood
my wife and I moved into, about his
own kids making it through all the
life crises he knew no one could
avoid. Doc’s gift to all of us is a lega-
cy of songs that combine that pater-
nalism with eternally youthful aspi-
rations and emotions.

Ira Mayer, a pop music critic for
more than 20 years, is publisher of
Brooklyn, N.Y.-based Entertain-
ment Marketing Letter and The Li-
censing Letter.

GRAMMY WINNER IGNORED

A week after it deservedly won the
Grammy for song of the year, I
bought the cassette single of Julie
Gold’s “From A Distance.”

Much to my shock and dismay, [
noticed that Gold’s name was con-
spicuously absent on both the jacket
and the cassette itself. All the “big
wheels,”” however, were listed—
from the arrangers to the producer
to the photographer. They even
managed to inform us of the name
(and number) of the album that this

single was pulled from and let us
know that this product was printed
on recycled paper.

The environmental gesture is
commendable, but what is reprehen-
sible and inexcusable is the omis-
sion of the songwriter’s name. It is
shameful to ignore the “little” peo-
ple like Julie Gold, who struggle for
years hoping that songwriting
greatness will defeat musical poli-
tics in extra innings.

I would never discount the skills
exemplified in the production, ar-
rangement, or the recording of this
or any song, but why ignore the mu-
sical nucleus—the songwriter?

To Julie Gold . .. heartfelt con-
gratulations! To Atlantic Records

... just think about it, huh?
Jeff Saxon
Mar Vista, Calif

EXCITING PERFORMER
Thank you so very much for devoting
the cover and a major portion of Bill-
board’s March 9 issue to one of the
greatest talents of all time—George
Strait. It was Strait who turned this
once devoted rock fan into a hardcore
country-music lover. [ didn’t know
what [ was missing until [ saw him
on stage and was overwhelmed by
the excitement he created. The man
has million-dollar charm with talent
to match. Thanks for recognizing it.
Lois Van Bergen
Annandale, Va.
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And the creative talents of many.

paula abdul * pat benatar ® stephen bishop
Jackson browne and jennifer warnes * bob dylan
debbie gibson ® elton john * carole king
little richard ® ziggy marley ® paul mecartney
bette midler © harry nilsson ® bruce springsteen

meryl streep ® barbra streisand ® sting
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Arbitron Council Seeks Sample Boost

Guyther Promises More Client Service

B BY PHYLLIS STARK

NEW YORK—Two resolutions re-
cently passed by the Arbitron Adviso-
ry Council will be the immediate pri-
orities of Jay Guyther, Arbitron’s
new VP of sales and marketing, radio
station services.

Both resolu-
tions, passed earli-
er this month, in-
volve increasing
sample size. The
first asks for a
20% increase in
sample over a two-
year period. The
second asks Arbi-
tron to work out a
proposal for increasing sample size
by 33% by reducing the service from
four books a year to three.

The first Advisory Council resolu-
tion expresses dissatisfaction with
Arbitron’s promised 5% increase in
sample target in the fall 1990 survey.
While Arbitron did increase the sam-
ple target by the proposed amount, it
allegedly netted a usable in-tab in-
crease of just 1.4%. The resolution
states that while Arbitron fulfilled
“the letter of their agreement” by in-
creasing the sample, the result indi-
cates that Arbitron “did not fulfill the
spirit of the agreement.”

The resolution proposes that in fall
1991 Arbitron increase the sample by
10%—5% more than previously prom-
ised. In addition, there would be an-
other increase of 5% in fall 1992, for a
total increase of 20% over a two-year
period. The resolution also seeks an
accompanying effort to deliver a sim-
ilar increase in usable in-tab diaries.

How Arbitron will respond to this
depends on whom you ask, and when.
In an interview conducted March 18,

GUYTHER

Guyther said increasing sample size
will be “a big part of my job, no ques-
tion ... Clients have told us what
they wanted. Now it's time to deliver
what they want.” But in a prepared
response to the resolution issued the
following day, Guyther said, “At this
time, Arbitron cannot commit to any
additional sample target increases
over the previous 10 percent increase
announced in 1989.”

The second resolution asks Arbi-
tron to investigate the feasibility of
changing from four survey periods to
three in an effort to increase sample
size by 33% per book at no additional
cost to subscribers. Guyther says the
specifics of that proposal also need to
be worked out, but some options be-
ing investigated are four-month sur-
vey periods, three-month survey peri-
ods with the summer book eliminat-
ed, and three-month survey periods
with one-month breaks in between.

The council has given Arbitron un-
til mid-April to respond to this resolu-
tion. After Arbitron’s review, it will
be given to radio, advertiser, and
agency clients for consideration. The
council hopes to consider the proposal
at its next meeting in August.

While the issue of low response
rates was not addressed in the coun-
cil resolutions, it is a common radio
complaint, particularly among album
stations targeting males 18-34. Ad-
dressing this issue, Guyther says,
“Response rates are a priority, spe-
cifically getting usable in-tab from
18-24 males. That is going to be a
challenge.” He will not elaborate,
however, on the “internal plans” in
the works to improve response rates.

Some broadcasters say that sur-
veying group quarters and dormi-
tories would be a way to improve that
cell. While Guyther notes that Arbi-

DAB Gomments Gontinue

@ BY BILL HOLLAND

WASHINGTON, D.C.—The FCC is
opening a third round of Digital Au-
dio Broadcasting Inquiry comments.
Those are important because, at this
point, commission staffers are initial-
ly favoring reallocation of spectrum
in the higher 2,400 megahertz band,
and will take that position at the up-
coming World Administrative Radio
Conference. Broadcasters oppose a
higher band position and want trying
to convince the FCC that the lower L
band, right next door to the current
FM band, is best.

Also, Strother Communications
has moved ahead with its plans to
test DAB technology in the L band on
an experimental channel in the D.C.
area by requesting an experimental
FCC license to test several systems,
including Eureka and the somewhat
similar Stanford Telecom system.

LA TIMES BACKS NAB STUDY
A comprehensive campaign-costs
study released March 18 by the Los
Angeles Times supports what the

WASHINGTON
ROUNDUP

National Assn. of Broadcasters has
been saying: Congressional candi-
dates spend much less on advertising
than previously estimated. There
have been several proposed “cam-
paign reform” bills that would make
broadcasters give the pols hours of
free time and lowest-unit-cost ads be-
cause of allegedly exorbitant ad
costs.

The Times study shows the per-
centages of campaign money spent
on radio and TV ads is even lower
than the figures in NAB’s own recent
study. Of particular interest to radio
are the results on House members,
who focus most ad dollars on radio
and print. The study showed they
spend only 25% of their campaign
funds on advertising. Even Sen.
Jesse Helms, R-N.C,, spent only 27%
of his $5 million media budget on
broadcast ads, and emphasized TV.

tron has done studies in the past that
indicate this is not feasible, “any-
thing that enables us to get a more
representative sample is something
we should look into.”

Guyther is cool to another frequent
suggestion, printing a station roster
in the diary. “It could actually create
more confusion, especially because it
would be call-letter- [and not slogan-]
driven,” he says. “In some counties,
you're going to have several hundred
stations listed. It’s not necessarily an
improvement.”

One of Guyther’s primary objec-
tives in his new position is to improve
Arbitron’s emphasis on customer ser-
vice. “Communication with the client
is the most critical thing,” he says.

As for the “us vs. them” mentality
that some broadcasters say charac-
terizes their relationship with Arbi-
tron, Guyther says “you can’t please
everyone. I want to make sure every-

(Continued on page 27)

Eye Touch Myself. Divinyis recently stopped by modern rock outlet XETRA-
FM (91X) San Diego to promote their current single, “'| Touch Myself."”
Caught in the act, from left, are 91X MD/evening jock Mike Halloran,
assistant promotion director Dwight Arnold, and the group’s Christina
Amphlett and Mark McEntee.

Adult-Leaning Stations Turm On The News

Find More Coverage Doesn’t Mean Fewer Listeners

@ BY CRAIG ROSEN

LOS ANGELES—If adult-musie
stations learned any lesson from
the Persian Gulf war it was that
they can add news and still win.

“I’'m seeing some AC and coun-
try stations putting newscasts
where they didn’t used to have
them—in afternoons,” says con-
sultant Bill Thomas. “There is re-
newed interest in information and
I do think that is changing some of
the adult-format stations.

“News can be another tune-in
and a cume builder if it’s done cor-
rectly and targeted toward the
right audience,” adds Thomas,
who also says that two of his client
stations are preparing to launch a
regular afternoon-drive newsecast.

One indication of the increasing
focus on news is the surge in net-
work affiliations. Affiliations of
Unistar Radio Network’s CNN Ra-
dio have soared (Billboard, Feb. 2),
as have those of other network
news services. ABC Radio Net-
works recently signed on three
major ACs—WNIC Detroit; WBT-
FM Charlotte, N.C.; and WALK-
FM Long Island, N.Y.—to its affili-
ate roster.

“Many [music] stations have re-
tained newscasts in morning and
afternoon drive,” says ABC Direc-
tion Network director Richard
Lorenzo. “Now people realize that
you don’t hurt yourself if you let
people know the things they want
to know.”

Another fallacy dispelled during
the war was the “myth that under-
34-year-old listeners are not news
active,” says Joel Lind, VP of
product for Critical Mass Media.
“They are news active when a sto-
ry touches them personally. That
demo was more likely to know

someone who was in the Gulf than
any other demo, and they were
more news active than just about
anybody.”

Thomas concurs. ‘‘The war re-
minded people that there are
adults who rely on the radio for
news,” he says. “I think that oec-
curred to a lot of music program-
mers, particularly those that were
left high and dry because they had
no news. There is definitely mo-
mentum on the information front.
They realize now that they have to
be ready for the next catastrophe
or emergency.”

Thomas reports that most top 40
stations have returned to business
as usual. KLUC Las Vegas PD Jer-
ry Dean, for example, says that his
listeners appreciated the fact that
the station added news during the
war, “‘but now if they had a chance
to choose between the news and
their favorite song, they would
choose their favorite song.”

At least one top 40, however, has
decided to stick with an afternoon
newscast. KLUC’s sister station,
KZZP Phoenix, started an after-
noon-drive news update shortly be-
fore the war began. ““Since the
war’s end, we have decided to keep
it due to the fabulous response and
good feedback from adult audi-
ences,” says PD Stef Rybak.

The afternoon news brief is a
feature that sets KZZP apart from
its two dance-leaning top 40 rivals.
Rybak says the additional news-
cast is getting nothing but favor-
able responses from listeners. “We
are getting calls saying, ‘This is
great, thanks for letting us know
what is going on in the world while
we are at work.””

The afternoon newscasts have
also helped boost sales revenues
and created a promotional tie-in

with a local television station,
since KZZP landed a high-profile
TV anchor to host the news briefs.

A station’s ability to deal with
news can affect it for several
years, says Critical Mass’ Lind. “If
a station did a good job of report-
ing news, it will have a good news
image that will take years for
someone to come in and erase. If
their listeners had to punch out
their favorite station to get news,
then they learned that their favor-
ite station isn’'t a good source for
news.”

KFMB-FM (B100) San Diego PD
Mike Novak notes that his station
has become a more credible source
for information as a result of its
war coverage. “I don’t know if we
are perceived as a news source,
but we do have increased credibil-
ity. We are sensing on the phones
that people are coming to us now
for information.”

B100 added two afternoon-drive
newscasts more than two months
before the war started. Novak
says the additions were made “in
the right place at the right time.”

Lind says p.m. news may be
making a comeback. ‘“Many pro-
grammers are wondering if after-
noon-drive news is viable. They're
on the fence. The war may have
pushed them to the other side, but
that remains a market-by-market
decision.”

In most cases, however, Lind
says it makes sense for adult-mu-
sic formats to go with news. “If
you can own a news image with the
people already disposed to your
station, it is in your favor,” he
adds. “You don’t have to lose a
quarter-hour every morning with
people turning somewhere else to
find out what is really going on.”
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2nd Trend: N/T Has A Gulf-War Flashbhack:
Evergreen Ups Solk; CKEY Goes Gountry

SEVERAL WEEKS after the cease-
fire in the Persian Gulf, some all-
news stations are still feeling a heavy
boost in business. Consider Group
W’s WINS New York, which was up
again in the second trend, going 5.0-
5.7 12-plus. Or its WMAQ Chicago,
which is up 2.7-3.54.4 since the fall
book. WINS and WMAQ are both
CNN radio affiliates, which may be
significant since their CBS 0&O ri-
vals WCBS (4.24.4) and WBBM (4.9
5.0) were only up slightly. L.A. is the
exception: Both Group W’s KFWB
(3.64.1) and CBS’ KNX (3.3-3.8) are
up nicely.

WINS was second in New York to
urban WRKS, which solidified its
hold on No. 1 going 5.7-6.1. They
were followed by oldies WCBS-FM
(5.0-5.4); AC WLTW, and easy
WPAT-FM, which held at 5.0 and 4.9,
respectively; WCBS, N/T WOR (4.1-
4.2); urban WBLS (4.4-4.0); top 40/
dance WQHT (4.3-3.9); AC WNSR
(3.7-3.8); top 40 WHTZ (4.4-3.8); and
rockers WXRK (3.2-3.1) and WNEW-
FM (2.9-2.8). WPLJ held at a 2.1.

AC KOST held at a 5.3 to keep its
lead in Los Angeles, followed by N/T
KABC (4.7-4.7); top 40 KIIS (4.94.5);
album KLOS (4.1-4.2); KFWB,;
KPWR (4.2-3.8); KNX; KXEZ (3.2
3.5); Spanish KWKW (3.2-3.2); and ur-
ban KKBT (2.7-3.1). In its transition
month, top-40-turned-album-rock
KQLZ (Pirate Radio) inched up
again, going 3.0-3.1.

In Chicago, market leader WGN
was off 9.0-8.0, followed by urban
WGCI-FM, which held at a 7.6. Top
40 WBBM-FM (B96) doesn’t seem to
be feeling any effects from WYTZ
yet. B9 was steady at a 6.3, while the
former Hell 94.7 (see below) was off
1.9-1.8. Urban/AC WVAZ held at a
5.0, tied for fourth with WBBM. Oth-

er moves include classic rock WCKG
(3.94.0); AC WLIT (3.5-3.9); album
WLUP-FM (3.8-3.7); and country
WUSN (3.9-3.6).

PGMG: EVERGREEN SOLKS UP
After months of speculation, Greg
Solk, VP/station manager of WLUP-
AM-FM, is now VP/programming
for parent company Evergreen Me-
dia. Solk will oversee KHYT (Y95)

by Sean Ross with
Craig Rosen & Phyllis Stark

Dallas and KKBT Los Angeles in ad-
dition to The Loop. No replacement
has been named at WLUP.

Across Chi-Town, the two-month-
long repositioning of top 40 WYTZ fi-
nally ended March 18 when WYTZ
dropped its week-old “Hell 94.7”
schtick and became “Hot 94.7,” using
the slogan “Hotter Than Hell.”
Gregg Thunder, last with WLOL
Minneapolis, has finally signed on for
middays. Thunder’s wife, Eleanor
Mondale, joins Robert Murphy in
mornings at rival WKQX.

The Chicago Sun Times reports
that WFYR Chicago will indeed go to
current-based album rock when new
owners take over around April 1.
KBER Salt Lake City’s Chris Devine
and John Edwards would be GM and
OM respectively ... Chris Cox, dis-

placed by the move to all-Korean at
KWIZ Anaheim, Calif., last week,
jumps to crosstown KEZY as PD.

Oldies CKEY Toronto made its
long-anticipated transition to CKYC
(Country 59) March 15. Bill Ander-
son, who joined crosstown CFRB as
PD just 60 days ago, is named PD. Al
Campenola will stay as production
director. Gone are MD Rosalie
Trombley (416-232-2936), p.m. driver
Terry Steele, overnighter Kelly
Rose, and morning-team members
Lynn Thomas and Jim Elder.

OM Doug Erickson is out at AC
KHOW-AM-FM Denver ... APD
Shawn Michaels is upped to PD at
oldies KQLD New Orleans. Michaels’
midday shift is now open ... PD/
morning man Mark Andrews is out
at country KEBC Oklahoma City . ..
Rob Moore, former PD of the satel-
lite format The Breeze is now PD at
KNOK New Orleans, which he had
been consulting. Don Ames stays on
as a jock ... The Research Group’s
Rob Dunlop is the new OM at AC
KOMO Seattle.

Former KONO San Antonio, Tex-
as, PD Lee Woods is now PD/after-
noons at new crosstown country out-
let KRIO. Station broker John
Barger is owner/GM. Ron Houston
from KONO-FM will do mornings.

In this week’s slew of new mar-
riages-of-convenience, WHNK Nash-
ville—currently running Satellite Mu-
sic Network’s Real Country—will si-
mulcast with suburban oldies outlet
WIZO. Both stations will pick up Un-
istar’'s AM Only adult standards for-
mat. WHNK is putting in for the
calls WYZO. Also, Alan Lawson is
now consulting WHNK’s FM sister,
album WRLT.

In other M-0-Cs, N/T WOKV
Jacksonville, Fla., is now heard on

STATION SALES: WGFX Nashville from Capitol Broadeasting to Vic Ru-
more’s Cascom Intl., for $3.5 million, WONE/WTUE Dayton, Ohio,
from Summit Communications to Drew Horowitz’s Lake Shore Com-
munications; WXMX Columbus, Ohio, from Twin Rivers to Dayton Ra-
dio Co., for $3 million; WVGO Richmond, Va., from Daytona to Bench-
mark Radio for $4 million.; KMMK Las Vegas from Intermart to
George Tobin for approximately $2 million.

ED TURNER is the new station manager at WOL/WMMJ Washington,
D.C. He was GSM at rival WPGC.

OTHER CHANGES: WFOX Atlanta GM Eddie Esserman adds VP stripes;
Former WBBY Columbus, Ohio, GM Jim Pidcock is the new GM of
WFEA/WZID Manchester, N.H.; KFSO Fresno, Calif., GSM Scott Sei-
denstricker to GM of KUDA Las Vegas.

oldies FM WIOI. Top 40 WZYP
Huntsville, Ala., has the program-
ming rights for album WKQD, which
is expected to go country. And top 40
WHTO Williamsport, Pa., just struck
a deal with rival WFXX, which will
now go country. WFXX will handle
sales for both stations. WHTO,
whose building burned down March
20, is broadcasting from WFXX’s stu-
dios.

Top 40 CKXY Vancouver, British
Columbia, is now CIMA (Magic 104),
running a tight-playlisted adult stan-
dards approach similar to that of
KFRC (Magic 61) San Francisco.
Paul McKnight, who programmed
CKXY several years ago, is back as
PD. Across town, CKKS GM Chuck
McCoy adds those duties for CKWX
(Country 1130), replacing Tom Pea-
cock, who becomes regional VP/GM
for the All Canada rep firm.

By the time you read this, WKSG
Detroit PD Michael W. Kay should
be PD of oldies WODJ Grand Rapids,
Mich. ... Unistar/CNN N/T outlet
WGH-AM Norfolk, Va., switches to
Satellite Music Network’s Real Coun-
try format. No people changes are in-
volved. Meanwhile, former WGH-

PEOPLE: KELLY & KLEIN ON WAY T0 SAN JOSE; WDRE GOES GREENE

THE PAPERS STILL HAD TO BE signed, but at
press time there was a verbal agreement that
would bring Bill Kelly & Al Klein to mornings at
top 40/dance KHQT (Hot 97.7) San Jose, Calif.
They replace Sterling & Steele.

WHFS Washington, D.C., swing jock Howie
Greene and part-timer Nina Greene are the new
morning team at modern WDRE Long Island, N.Y.
Larry The Duck remains on for swing. Overnight-
er Steve Kass is now morning producer, replacing
Steve “Morty” Mortenson. Newswoman Lisa Rit-
chie goes to AC rival WKJY.

Pollack Media Group national MD/RD Cynthia
Johnson is named APD of album KQLZ (Pirate
Radio) Los Angeles. Across town, L.A. album rock
veteran Jim Ladd is now doing nights at classic
rock KLSX. Dusty Street moves to late-nights.
Beau Rials goes to weekends. Ladd was last heard
on the ill-fated KEDG. And Rollye James (aka
Bornstein) is now doing fill-in at N/T KFI.

With John Lander set to debut in mornings on
Monday (25), other changes are starting to take
place at WEGX (Eagle 106) Philadelphia. In the
first, former WHTZ midday jock Jojo Morales
joins for late nights, replacing Rick Sanders.

Blackburn & Co. broker Jay Bowles died of an
aneurism March 17 in Atlanta. Bowles, 48, was dep-
uty director of broadecast services for Associated
Press before joining the brokerage in 1981.

Longtime WHUR and WKYS Washington, D.C,,
night jock Melvin Lindsey joins crosstown WPGC
for weekend mornings. The shift is Lindsey’s first

step toward his goal of doing mornings . . . At rock/
AC KDBK/KDBQ San Francisco, p.m. driver Ed
Murray moves to mornings. Maria Lopez goes
from nights to middays. C.J. Bronson moves from
late-nights to nights. Part-timer Kim Dooley is
upped to late-nights. Jack Kulp and Melissa
McConnell are out . . . Skid Roadie resigns as MD,
but remains p.m. driver at KYYS Kansas City, Mo.

Kenny Miles goes from part-time to afternoons
at KFMK Houston, replacing Bob Edwards. Miles
worked at crosstown KRBE during the "70s. Mean-
while at KRBE, Coco Cortez joins the air staff
from WBBM-FM (B96) Chicago and overnighter
Robert O. Quinn is upped to late-nights ... Late-
nighter M.C. Scrappy is upped to nights at KOY-
FM (Y95) Phoenix. Part-timer Carey Edwards re-
places him ... MD Monroe Greer is out at XHTZ
(Z90) San Diego.

At R&B/oldies WGCI Chicago, p.m. driver Al
Greer moves to mornings, replacing Harold Lee
Rush. WGCI-FM part-timer Armando Riviera
takes afternoons ... Rod See, last MD of urban
KIPR (Power 92) Little Rock, Ark., is the new PM
driver at urban XHRM San Diego. Morning man
Steve Stone is now KIPR MD.

Several staffers exit top 40 WXKS-FM Boston,
including production/swing jock Peter DeGraff
(617-894-3722), program coordinator Fran Carnes,
and sports director Jim Colony . . . Jay Nelson, for-
merly with KEZX Seattle, is now doing weekends
at classic rock rival KZOK.

Former WMGL Charleston, S.C., PD Roshon

Vance is now doing swing at urban rival WUJM
(94 Jams). Across town, former AC WXTC morn-
ing man Mark Cardnella will return to the station
from rival WSUY when his noncompete clause ex-
pires April 24 ... Former WMYK Norfolk, Va., PD
Daisy Davis is looking for another PD or major-
market APD/MD slot. Call 804-474-1439.

Randy Gilbert is out as morning man of album
WNCD Youngstown, Ohio. Send T&R to PD Gary
Jay ... Former WVBS (B100) Wilmington, N.C.,
PD Dave Allan is the new MD at WIMX Florence,
S.C., replacing Bob Chase ... Former oldies
WTRG Raleigh, N.C., PD Rick Freeman is now do-
ing afternoons at AC rival WYLT.

KWIZ morning man Jeff Irvine is the new p.m.
driver at AC WMYI (My 102.5) Greenville, S.C.,
where he’s known as Jeff Elliott. John David
Sommers is out ... Night jock Kid Manning
moves to MD/afternoons at album KFMX Lub-
bock, Texas. Former MD Chris Mosser now does
evenings.

B.C. Beshore goes from weekends at top 40
WAEB-FM Allentown, Pa., to the same shift at ri-
val WHXT ... At oldies WHBU Anderson, Ind.,
p.m. driver Steve Mougeotte goes to afternoons on
country FM sister WAXT (The Frog). He replaces
Dave Allen, who goes to middays on the AM. Also,
Dave Shetterly goes from overnights to afternoons
on the AM ... Part-timer Slash Matthews joins J.T.
Cruz in nights at WKHI Ocean City, Md. ... For-
mer WWGT Portland, Maine, PD Jim Randall is
now MD/nights at WERZ Portsmouth, N.H.

FM PD Tony Macrini has resur-
faced in afternoons at crosstown N/T
WNIS, where he joins Sara Trexler.

PD Al J. Wallace is upped to OM
at urban WXOK Baton Rouge, La.
APD/MD Jim Mitchum becomes
PD. Also, R&B legend E. Rodney
Jones joins for middays ... KSRR
San Antonio, Texas, APD/MD Mi-
chael Newman is the new PD of top
40 KDON Monterey, Calif., replacing
Steve Wall, who can be reached at
408-442-9339.

Andy Preston is out as PD of clas-
sic rock KHFX Honolulu ... AC
KFYE (Y94) Fresno, Calif., is now
“dance AC” KFKF (Kiss 93.7). Else-
where in Fresno, John Squyres from
KNAC Los Angeles is the new GM at
KRZR. And SMN Touch outlet
KKAM picks up CNN N/T ... Soft
AC KJUL Las Vegas goes adult
standards. Market veteran Walt
Reno joins for mornings.

Former Drake-Chenault consultant
Scott Kerr is the new PD/p.m. driver
at recent AC convert KAMX (Mix
107.9) Albuquerque, N.M. ... Loyd
Ford is the new PD of country
KRMD Shreveport, La. He was PD
of WBGA Brunswick, Ga. ... WILN
Panama City, Fla., PD Norm Tanner
is now PD at WOPW Augusta, Ga.
Kevin Barrett exits ... WTLT Co-
lumbus, Ohio, GM Chris Forgy joins
rival WNCI as LSM.

P.M. driver T.J. Hart is the new
PD of country WFMB Springfield,
I, replacing Tim Wall, who, with
Darren Wilhite, will do mornings at
WIVK Knoxville, Tenn. Longtime
morning host Claude Tomlinson
goes on “extended medical leave.”
Former WXCL Peoria, Ill., PD Ray
Webb joins WFMB for mornings.
WXCL's new PD is WITL-FM Lan-
sing, Mich., production director Steve
Cook.

Easy KOHZ Billings, Mont.,
switches to soft AC. Tom Donovan
remains PD. Brian Bennett from
country KGHL comes over for morn-
ings. Jeff Schwehr from crosstown
KEMC does afternoons. At cross-
town top 40 KZLS (Z97), Maggie
Stone from album KRKX replaces
Lynn Turner-Fitzgerald in morn-
ings. Jay Brandon from country ri-
val KCTR joins for nights as Mike
Willett moves to overnights.

Former RKO group PD Paul
Drew is now consulting top 40
KWOD Sacramento, Calif. In other
consultancy news, Burkhart-Douglas
is now consulting oldies KLUV Dal-
las ... At AC WKKP Lansing, Mich.,
PD Dennis Martin is out.
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RADIO I

Moming-Show Albums Are
Generating Gonsiderable Noise

NEW YORK—With bits like the
flight of the drunken pilots, gentile
Ben, the history of the condom, and
Teenage Mutant Redneck Turtles,
it's no wonder morning-show albums
are generally brisk sellers. Promo-
tion directors who have worked on
these albums, which are usually com-
pilations of bits, parody songs, and
portions of live broadcasts, are enthu-
siastic about their success. Most al-
ready have plans in the works to do
another one.

Among the stations that have pro-
duced morning-show albums: top 40s
WHTZ (Z100) New York and WHYI
(Y100) Miami, album KQRS-FM Min-
neapolis, classic rock WKLH Milwau-
kee, and AC WMYI (My 102.5)
Greenville, S.C. Talk station WLUP-

Promations [/
& Marketing b«

by Phyllis Stark

AM Chicago has produced a compila-
tion album featuring afternoon hosts
Steve Dahl and Garry Meier. And
Howard Stern, heard on Infinity
Broadcasting stations in New York,
Philadelphia, and Washington, D.C,,
is currently selling his compilation al-
bum, “Crucified By The FCC” (Bill-
board March 23), via an 800 number.

The albums, which are usually
available on cassette only, generally
sell for $5-310. With a production cost
of about $2 each, the stations nearly
always make money. In most cases
the proceeds benefit a charity, al-
though Stern’s album sells for $29.95
and is not a benefit project.

KQRS earned about $25,000 with
its 1990 album featuring Tom Bar-
nard and the KQ morning crew,
which sold approximately 5,000
copies. The money was used to send
another 9,000 copies of the tape to
U.S. troops in the Persian Gulf.

WKLH, which sold 1,200 copies of
its 1989 tape featuring morning team
Dave Luczak and Carole Caine,
upped the order to 2,500 the second
year and sold out in just more than
two weeks. Proceeds from those al-
bums paid for the annual Christmas
party for underprivileged children.

WMYTI’s first album, which sold
more than 3,000 copies two years
ago, aided the American Red Cross in
Hurricane Hugo relief efforts. Last
year’s proceeds went to a group that
builds homes for low-income families.
The second album sold close to 10,000
copies. Y100’s album “The Psycho-
pathic Collection,” which promotion
director Julie Wilson jokes first went
cardboard, then aluminum, actually
sold about 10,000 units and benefited
the Humane Society and a local child-
care service for low-income families.

All four albums went on sale prior
to the Christmas season, which, pro-
motion directors say, is the best time
for these projects because they make
good stocking stuffers. Some were
actively marketed. WMYI supported
its album with outdoor and some
newspaper advertising. Y100 held a
best-display contest for retailers and
also promoted it with live remotes

from retail outlets where the album
was being sold.

The stations say the albums are
easy to manufacture. They are put
together in-house and then brought
to a studio to dub. While some sta-
tions hire outside agencies to produce
the cover art, others, like KQRS, do
that in-house to keep costs down.
Some stations, including Z100 and
Y100, have produced albums in con-
junction with Arista Records. Y100's
Wilson says the record company pays
for pressing and production of cas-
settes and CDs, and the station pays
for the artwork and any display mer-
chandise.

As for distribution, the KQRS al-
bum was available only by mail order
or at the station. WMYI’s album was
available through mail order and at a
local retailer with one location.
WMYI staffers also traveled to every
mall in the area during the holiday
season and sold the tape at a booth
for several hours at each stop.
WKLH tied in with one local retail
chain, Mainstream, which has 12 loca-
tions. Y100 made the tape available to
every retailer in the area rather than
a particular chain.

Promotion directors say there are
many benefits to producing a morn-
ing-show album, especially possible
exposure to new listeners when fans
purchase it and play it for their
friends. WMYI promotion director
Peggy Miles calls it a great item to
send to clients and potential clients.
And Wilson notes that it gave the sta-
tion a lot of visibility in malls during
the holiday season.

IDEA MILL: GETTING STUNG

KSRR (Star 93) San Antonio, Tex-
as, gave away Sting survival kits to
listeners. The kits consisted of a pair
of Sting concert tickets, a copy of his
new album, “The Soul Cages,” a jar
of honey, and a bee swatter.

WLAC-FM Nashville gave away a
trip to Dublin, Calif., for St. Patrick’s
day. Morning men Chuck Bear and
Terry Hopkins awarded the trip to
the listener who carried, towed, or
dragged the biggest green thing to
the station’s parking lot.

WPGC Washington, D.C., morning
host Robin Breedon invited listeners
to help the station win $10,000 in the
Diet Pepsi home-video commercial
contest. Listeners wore WPGC shirts
and held Diet Pepsi cans while sing-
ing the Diet Pepsi jingle. If the video-
tape of the event wins the contest,
WPGC will donate the money to the
families of troops who served in the
Persian Gulf.

The Radio Advertising Bureau is
accepting entries for its marketing
partnership awards, which recognize
outstanding local efforts to support
or enhance the RAB’s revenue-en-
hancement plan for the industry. The
RAB plans to award $1,000 a month
to a winning station or marketing
group. Interested stations can con-
tact RAB executive VP George
Hyde.

PRO-MOTIONS
Doug Knopper has been appointed
to the newly created marketing direc-
tor position at AC WNSR New York.
He was most recently with Chiat/-
(Continued on page 29)
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Don Hallett
WSNY Columbus, Ohio

ALTHOUGH AC still controls the largest share of na-
tional listening, few ACs expect to post boxcar 12-plus
numbers anymore. Most markets are carved up too
many ways between the soft AC, the adult top 40, the
oldies F'M, and so forth.

Thus far, WSNY (Sunny 95) Columbus, Ohio, is differ-
ent. One soft AC competitor, WXMX, has already modi-
fied its format. The other, WBNS-FM, is still a soft AC/
jazz hybrid. The only oldies FMs, until recently, were
suburbans WXLE and WSWZ. WSNY’s biggest com-
petitors were market-leading top 40 WNCI, which often
bordered on AC, and durable full-service AM WTVN.

WSNY was up 8.1-10.8 12-plus during the fall, putting
it one-tenth of a share behind WNCI. But the station will
be tested again this winter when former top 40 outlet
WXGT (92X) goes through its first full book as oldies
WCOL-FM. Besides representing a threat to WSNY’s
males, WCOL's change also has the effect of supplying
some listeners to WNCI, although that station has also
gotten new competition from dance outlet WWHT.

One reason WSNY has been able to fend off an attack
from the right, unlike many ACs, is that it has, accord-
ing to PD Don Hallett, “gradually softened up”
throughout its eight-year history in the format, becom-
ing almost a soft AC with more personality.

When Hallett arrived four years ago from WWLI
Providence, R.I., WSNY “was broader based and a little
harder edged, but definitely an oldies-based AC. Today,
if Whitney Houston or Mariah Carey or even Rod Stew-
art’s hits are industrial strength, we’ll skip them or add
them on their way down the charts.

“The mix of current to recurrent to gold really hasn’t
changed that much in four years with the exception of
pulling a few '60s titles out of the day every six months,
which ACs across the country are doing. Four years
ago, there might have been three '60s songs an hour,
now we're down to about one ... with a wider library
from the "70s and '80s.”

Here’s WSNY in p.m. drive: Bread, “Diary”; Four
Seasons, “December, 1963 (Oh, What A Night)”; Hall &
Oates, “Don’t Hold Back Your Love”; Ben E. King,
“Stand By Me”; Kenny Rogers, “Crazy”’; Dan Hartman,
“I Can Dream About You”; Loggins & Messina, “Your
Mama Don’t Dance”; Chicago, “Chasin’ The Wind”;
Byrds, “Turn! Turn! Turn!”; Mariah Carey, “Vision Of
Love”; and America, “Daisy Jane.”

WSNY’s game plan of maturing with its audience was
also reflected in its choice of a new morning show last
June. When longtime morning man Bob Simpson left,
his replacement was Big Mike Fiss from WYYY (Y94)
Syracuse, N.Y. Where Simpson was more bit-oriented,
relying heavily on “drops, parody songs, and the like,”
according to Hallett, Fiss is lower-key, acting more as a
facilitator for the show’s daily guests.

Fiss and Simpson worked together for several weeks
for a smooth transition. “One wrong move and we knew
we would have the Jane Pauley syndrome,” Hallett
says. “We still knock on wood every day, but it's amaz- |
ing how well the audience has taken to him.”

The new morning show got some help this fall when
WSNY used FilmHouse’s Direct TV campaign for the
first time. Besides the $5,000-$20,000 Thursday-morning
prizes, there was also a daily $1,000 prize. “In four
weeks, we spent more on TV than we'd spent in the last
two years,” Hallett says.

But he also says that WSNY had considered a major
TV push before the morning-show change. “We had
done a direct-mail ‘lottery’ promotion every spring and
fall for the last four years. That’s a lot of direct mail and
research had shown that interest was waning.”

During the winter, WSNY was doing its “Pick-A-
Trip” promotion in which it read tropical-vacation desti-
nations at9 a.m., 2 p.m., and 5 p.m., then gave listeners a
chance to choose one the next morning. Its most recent
community promotion was “Pennies From Heaven,” in
which it placed orange barrels—similar to ones that are
being used throughout the city as it prepares for the
500th anniversary of Columbus discovering America—
at banks and fast-food restaurants to raise money for
Children’s Hospital.

That last event was the subject of contention between
WSNY and WNCI, which has long been notorious for
co-opting rival stations’ promotions. Although WSNY
was previously involved with Children’s Hospital, this
was the first year it collected change. That prompted
WNCI—which does an annual Easter Seals’ “Coins-For-
Kids” drive—to run a promo “thanking” WSNY for tak-
ing its promotion marketwide.

As for WCOL, Hallett says he has made “no music
changes” since it arrived. While some rival PDs think
WSNY has deliberately softened to protect its female
listeners, he says, “We don’t have to protect what we
already own. We're already entrenched there. I'm not
concerned about WCOL taking our men and chipping
away any more than I was about people using WXMX
as a button or the first oldies FM, WXLE. Sure, WCOL
has a better signal and memorable calls, but it’s another
format for that company.”

One reason Hallett sounds so calm is that he doesn’t
get Arbitrends. After the fall book, WSNY stopped sub-
scribing to Arbitron and switched to Impact Resources’
MART research, which is mostly sales- and promotions-
oriented. Although a lot of PDs in that situation would
find some way to see the trends, Hallett insists he does
not. “We decided if we were dropping them, we were
dropping them. For a PD it’s kind of strange. You live
and breathe . . . over Arbitron trends and now I don't see
them.” SEAN ROSS

CD Storage Cabinet

Are you looking for a
way to store and lock
your valuable CD’s? Our
storage cabinet holds
840 CD’s in their jewel
boxes for immediate ac-
cess to your programmer
or disc jockey. Steel
construction with 3 lock-
able drawers and stack-
able. 4ft x 2ft x 2ft.

LIFT Discplay Inc., 115 River Road, Edgewater, NJ 07020
Tel.: 201/945 8700, 945 8863, 945 8412, Fax: 201/945 9548

LIFT.

Systems withafuture.
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POWER PLAYLISTS.

PLATINUM—Stations with 8 weekly cume
audlence of more than 1 million.

GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.

SILVER—Stations with a weekly cume
audience between 250,000 and 500,000.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

$ 10 The Cover Gis, Funk Boutique 30 33 Harriet, Temple Of Love 8 8 Wilson Phllllps, You're In Love 15 17 Ralph Tresvant, Stone Cold Gentleman 13 14 Wilson Phillips, You're In Love
9 12 Stevie B, I'll Be By Your Sk e 31 M xander 0'Neal, Alf True Man 9 9 Londonbeat, I've Been Thinking About 16 18  Enigma, Sadeness Part 1 14 17 Tracie , This House
10 9 LL J, Around The Wa { A32 — Pebbles, Back{ard 10 10 Styx, Show "Me The Wa 17 19 And Bad Creation , lesha 15 16 Rick , Cry For Help
11 14 Ca Denms Touch Mo (Al Night Lon 33 35 Raiph Tresvant, Stone Coid Gentleman 11 11 Janet jackson, State Of The World 18 20 Guy, Let's Chill 16 22 Tesha, Slgns'
12 13 The Pa ha 34 EX Rude Boys Written All Over Your Face 12 12 Enigma, Sadeness Part 1 19 21 CAC Music Factory Feat. Freedom Willi 17 18 Alexander 0'Neal, All True Man
13 16 Cynthia, What wm Il Take 35 EX Extreme, More Than Words 13 18 Lisette Melendez, Together Forever 20 22 Bingo Boys Featuring Princessa, How T 18 21 Amy Grant, Bab Bab
14 17 Enigma, Sadeness Part 1 A — Jonzun tmw Cosmic Love 14 16 Tracie Spencer, This House 21 25 Cathy Dennis, Touch MeéAll nght Lon 19 13 Styx, Show Me The
15 15 Germio Rico Suave A — Michel'le, Sometmng In My Heart 15 17 Roxetts, Joyride 2 2% Hi-Five, | Like The Way (The Kissing 20 11 Tevin Campbell, Round And Round
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1 2 Tlmm‘ T., One More Try 20 23 Tracie Spencer, This House 20 14 Warrant, | Saw Red 27 33 Johnny Gill, Wrap My Body Tight 2% 21 R Slewan, Rhythm Of My Heart
2 1 Marnal , Someda; 21 21 Londonbeat, I've Been Thlnkmg About 21 24 Rod Stewart, Rhythm Of My Heart 28 32 Harriet, Tempie Of Love % 2 ad Creation , lesha
3 4 Enigma Sa eness Parf 1 22 22 SaFire, Made Up My Mind 22 26 C&C Music Factory Feat. Freedom Willi 29 6 Mariah Carey, Someda 27 N Nokon, Mora Than Ever
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6 9 Janet Jackson, State Of The Worid 25 29 Latour, People Are Still Having Sex 25 19 Sting, All This Time 2 3» Heart Is Failing M 30 EX Oleta Adams , Get Here
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25 17  Slaughter, Spend My Life Los Angeles P.D." Bill Richards 15 16 Tracie Spencer, This House 4 8 Oleta Adams , Get Here 1 3 Ancther Bad Creation , lesha g P!
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7 11 Voices That Care, Voices That Care 23 26 Divinyls, | Touch Mysel 12 16  Wilson Phllllps You're In Lov 9 13 Tevin Campbell, found And Round 3 Johnny Gill, Wra) My Body Tight
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25 28 Gerardo, Rico Suave 1 14 Wilson Phillips, You're In Love 4 & LL Cool J, Around The Way Girl - WW
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“Next Buropean
concert tour, insist on

terrific backup

(¢ »
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Air travel, llke music, is best performed b th2 original tary limousine transfer to and from Los Angeles Interna-
artists. And you can't get much more originel than KLM— tional Airport when you fly Royal or Business Class.
we were the world’s first airline. So if you believz in giving 100% every time you per-
Today KLM can help your tour reach cver 149 cities in  form, choose the aitline that shares your philosophy: KLM
77 countries. In fact, we go to more cities in Europe. Africa  Royal Dutch Airlines.
and the Mideast than all U.S. airlines combined. For complete dstails on flying KLM, the airline of the
Our sophisticated air cargo system safely accommo-  seasoned traveler, just call Desiree on exten51on346 ateither
dates everything from a priceless Stradivarius to computer- 800-262-1509 (Western USA) or 213-776-2700. oeec oo0
ized light shows. Or simply call your travel agent.
And, of course, we also provide special handling for
people. With amenities en route that inclhude a cc-mp%imen— Th@ RGthlG AlthlG Khm
oyal Dutch Airlines

Limousine offer applicable to all Royal and Business Class passengers trawe ingon KLM? nonstop flight from Los Angeles to Amsterdam.
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7 2 Digital Underground, Same Song A — Rude Boys, Written All Over Your Face 24 27 Neison, More Than Ever
g lg (E::‘l n'|‘a Sadream:ssryP'gn ‘l pr— : — ﬁaatz' ?‘enniT,gou(cg Me Alé r}i ht Iﬁon 25 28 Tara Kemp, Hold You Tighl
usic Factory Feat. Fr m Willi. — , Here | Am (Come And Take Me) 26 29 Lisette Melendez, Together Forever
10 11 Alexander 0’Neal, All True Man A — C&C Music Factory Feat. Freedom Wllﬂ 27 30 Stevie B, I'll Be By Your Side
i lg Rua_l?‘h I'Tlmgam'tﬁ!o"el C%ﬂ %9""3"13" M [; = e an, How Much IsPEnough ' B 31 Keedy, Save Some Love
ichel'le, Something In | ear: ingo Boys Featuring Princessa, How 29 32 The Rembrandts, Just The Way It s, B
13 19 Chubb Rock, Treat Em ng!l EX EX Ralph Tresvant, Stone Cold Gentleman 30 33 Cause And Effect, You Think You Know
{g fg :an;t; CTarey,II 3?nL't Wanna Cry g & gnderella Heath:reak Stg(ion 31 34 C&C Music Factory Feat. Freedom Willi
arriet, emge ove A . treme, More Than Words A32 — Divinyls, | Touch Myself
16 17 Deee-Lite, ES.P. Miami P.D.: Bill Tanner EX EX Divinyls, | Touch Myself A33 — Sheena Easton, What Comes Naturall
1720 D.J. Quik, Born And Raised In Compto 13 Gloria Estefan, Coming Out Of The Dar EX EX Nelson, More Than Ever A34 —  Another Bad Creation , lesha '
18 18  Lisette Melendez, Togelher Forever 2 2 Marish Carey 'Someday EX EX Amy Grant, Baby Baby[ A35 —  Rod Stewart, Rhythm Of My Heart
| ;3 §g (T:zmeuSpegnc;r,l ]\:;"s otése Ll 3 1 TimmyT One More T EX EX Alexander O'Neal, All True Man
forghelsadiRvannarsexhvoufUp] 4 4 Lisette Melendez, Together Forever
g g g;'s-( Ii_‘ee,SCraéy bal 5 5 Mariah Carey, | Don'? Wanna Cry
73 % Gang Starr Whe's Gonna Take The Weig 6 [2 NiMoeyllaveiMelForvertOrilovelMEN
24 24 Johnny Gill, Wrap My Body Tight e
I Ry AU I B B S
26 27 Londonbeat, 've Been Thinking About 10 10 Eiome) Sadoncss Par 1 “Pang : . §
2] EX  Aftershock, Going Through The Motions n 15 Logd at. I've Been Thinking About
B EX Amy Grant, Baby Baby 127 Whitney Houston, All The Man That [ N
29 29 Bingo Boys Featuring Princessa, How T 1 ™
36X Gahy Do Touah Mo (A1 g Lon 118 Madomma Rescoe e Cincinnati PD. Dave Allen |  Houston P.D.: Steve Wyrostock
A — Surface, Never Gonna Let You Down 15 20 Disco Rick & The Dogs, Your Mama's On - e y Sample Playlists of the Nation’s Largest Urban Radio Stations
A Tony! Toni! Tone!, Whatever You Want 16 17 The Cover Girls, Funk Boutique I 2 Celine Dion, Where Does My Heart Beat 1 4 Enigma, Sadeness Part 1
A — Nomad, Wanna Give U Devotion 17 13 Surface, The First Time 2 3 Whitney Houston, All The Man That i N 2 6 UBA0, Here | Am (Come And Take
EX EX Gloria Estefan Coming Out Of The Dar 51 3 5 Wilson Phillips, You're In Love 3 3 Tara Kemp, Hold You Tight i
18 21 Nyasia, Now & Forever 5 L b 25 31 LL Cool ), Mama Said Knock You Out
EX EX Trilogy, Love Me Forever Or Love Me N lc i illi 4 6 Mariah Carey, Someda 4 5 Tracie Spencer, This House g
B X J Guy, Another Like My L 19 22 C&C Music Factory Feat. Freedom willi WY 26 32 Digital Underground, Same Song (From
asmine Guy, Another Like My Lover 20 25 Voices That Care, Voices That Care 5 4 Janet Jackson, Love Will Never Do (Wi S 9 Janet Jackson, State Of The World lw J
b X B 27 33 Surface, All | Want Is You
EXNEX HRiH,IMyleartlisiFaitingiMe 21 28 Poison Clan, Dance Al Nite § 7 Alias, Waiting For Love 6 8 George Michael, Mother's Pride 28 34 Christopher Williams, 'm Dreamin’ (From
2219 Black Box, | Don't Know Anybody Else 118 JPoumilOsmondjSure]lionhi 711 Wilson Phillips, You're In Love 29 35 Teddy Pendergrass, It Shouldee Been You
8 5 Gt St b ot Ml ot b [l 8 5 e o
24 EX Tara Kemp, Hold You Tight 0 8 Bad Con'\pany, If You Needed Somebody 0 7 Sting Afl This Time X ) . 31 37 8ell Biv Devoe, She's Dope!
25 27 LL Cool J, Around The Way Girl T 1 Philadelphia P.D.: Dave Allan 32 38 Too Short, Short But Funky
26 31 SaFire, Made Up My Mind 1114 Tesla, Signs 1118 Rick Astley, Cry For Hel p o 3 Jasmine Guy, Anather Like My Lover
: p My ) A% e 3 , [
27 32 Guys Next Door, I've Been Waiting For 12 10 Damn Yankees, High Enoth 12 15 Divinyls, | touch Mysel 1 1 Whitney Houston, All The Man That | 34 40  Keith Sweal Your Love - Part 2
; 28 23 Nas-T Boyz, What I'm Feeling 13 17 Gloria Estefan, Coming Out Of The Dar 13 13 Book Of Love, Alice Everyday 22 HiFive, | Like The Way (The Kissing 35 EX C&C Music factory Feat. Freedom Wil
2 P F 29 EX Tracie Spencer, This House 14 18 Janet Jackson, State Of The World 14 16 The Rembrandts, Just The Way It Is, 3 3 Alexander 0'Neal, All Tr je Man A% — En Vogue, Don't Go
30 30 Stevie B, I'll Be By Your Side 15 13 KStog/aITHEATIeN 5 L7 gRovertjhalen b“‘%rc Wercy e i P CuaclBeysow e AllOver Wordface A7 —  Gwen buthrie, Sweet Bitter Love
X 5 urface, The First Time 6 e Escal ub, Call It Poison uy, . Loose
V B Shven Chrctopher Fea, Mike “Mitman” 17 16 The Outfield, For You 1719 Happy Mondays, Siep On 6] §BY FreddetiacksoniDOIMETARGIT 22 ete M?::?g Brother
A . 33 23 Johnny O, We Can't Go On This Wa 18 21 Tevin Campbell, Round And Round 18 21 Oleta Adams , Get Here 7 7 Tracie Spencer, This House A —  Keith Washington, Kissing You
Providence P.D.: Paul Cannon 30 EX Celine Dion Where Does My Heart Beat 19 24 Amy Grant, Baw’ Baby 19 20 The Cover Girls, Funk Boutique 8 10 Mariah Carey, §omedag EX EX  Jonzun Crew TCosmic Love
1 1 Mariah Carey, Someday 35 33 The Cover Girls, Don't Stop Now %‘; g Lf_acie S et his House gl; g J;_“Y"SE- Batr)y'stCt_)min Back 13 lé gm;‘g{ Gl;ﬂ'voera h':z W(;Ij{ ggz’eou Smile EX EX Run-D.M.C. Faces
. = inger, Miles Away ingo Boys Featuring Princessa, i ; W i
53 Gl cutchan Comng Ou0i The Dar | A Moo Cone Foarung Troe ags, tts | 22 25 The Rembrandts, Jut The Way It 15, 8 | 22 24 The-Tpies, You Don't Have 1o Go L 12 Avother Bad Creaton, iesha DX EX Tow Tory, Wit Yoo ”
§ 6 Madonna Rescue e A — Amy Grant. Baby Baby : 23 21 The Black Crowes, She Taks ToAngels | 23 10 Goria Fsefan, Comng Oul Of The 213 JaaKemp Hoid You faht o envou | BX X B Angi 81 Dot Wanl ToLuse Your
evie B, e ‘our Side q my Grant, Baby Ba s i Y i
2 g :ﬂv;';ting!ies?uﬁ‘;’:';lil{(?: m?"LoTnhgaetll N & & ‘l;iir:“galil;;; IFeL:::riY'l;uPrincessa How T 25 31 Rod Stewart, Rhyt{m Of My Heart 5 EX Tev¥n Campbell,yRoun; And Round 1T WRv | Will Always Love You =3 M RIS, LMD (EDEDOWE
7 4 Celine Dion, Where Does My Heart Beat X EX Catgy Dennis, Touch Me (All Night Lon 2 30 Cathy Dennis, Touch Me (Al Night Lon 26 EX CAC Music Factory Feat. Freedom 15 16  Raiph Tresvan, Stone Cold
& 11 Tara Kemp, Hold You Tlgrht EX EX TKA, Give Your Love To rﬁe % g go!ieg 't)la""'c" Mrerc h?ercy Me (The Ec z; EX: gegdyb Savec Some Love {9 {; {amrfwt thm;'( E“r‘;.ﬁ' T'ag World
1t il | {4 stley, Cry For Hel —_— 3)s' ee, Lraz T
13 g {ar::itejggeﬁz'v STQ:}: 300529 World g g ?ﬁcgi&%ﬁ;"}‘:ﬂ:‘gxg Bart & Homer 2 32 The Triple{s, You Dot Have To Go Ho A — REM, Losin, I\Xy Refigion 18 19 Diana Ross & Al 8. Sordk No Matter What o
~ 11 13 Another Bad Creation . lesha ' 30 35 Keedy, Save Some Love A — Jesus Jones, Right Here Right Now 19 20 Jasmine G_“‘, Another Like My Lover
AR 3§ e g e e R AR WKYS
" I e Esca ub, Cal oIson 1
}2 {2 %m."'»’i'c'.' II'\OIIeD%einU hinking About ﬁ — gglsor;, IoTre Ti;]a'r\nn Eve.? g g Suréa;:‘e. AIIFI tant Irs V'thuF il
: ' —  Divinyls, | Touc 5 usic Fac! eat. Freedom Wil i ) ie Si
}2 }Z‘ s:)cge :sg:(, eCrryMF;rc;iel'&my Me (The Ec R Fviu, How Much 1¢ Enough W3 Olays, Don't Let Me Down Washmgtop D.C. PD Donnie Simpson
17 19 Wilson Phillips, You're In Love EX EX Gerardo, Rico Suave 25 29 Jetfrey Oshorne, It My Erother’s In Trou 1 1 D'Jays, Don't Let Me Down
18 24 Cathy De 'VS'T h Me (All Night L } 26 27 Whispers, Is it Good To You 2 4 Manah Car meda
y Dennis, Touch Me ight Lon N 27 76 LeVert All Season 3 5 Alexander 0'Neal, All True Man
g gll, gleu?st":/a?tliﬁo SFlgvfove . 28 EX Keith $wea(, Your Love - Part 2 4 6 Johnny Gill, Wrap My Body Tight
21 23 Stevie B, I'l Be By Your Side Tampa P.D.: Jay Taylor San Diego P.D.; Kevin Weatherly 23 30 Bell Biv Devoe, She's Dope! 57 Tara Kemp ol You Pght
i 0 1 i i d 30 EX  Teena Marie, Just Us Two & 11 HiFive, | Like The Way (The Kissing
22 26 Bingo Boys Featuring Princessa, How T 1 2 Enigma, Sadeness Part 1 1 3 Another Bad Creation , lesha A A loy's Li (
i . g —  Nikki D, Daddy’s Little Girl 7 2 Rude Boys, Written All Over Your Face
23 27 Enigma, Sadeness Part | 2 1 Manah Carey, Someda 2 2 he Somed. .
24 28 Amy Grant, Baby Bab 3 5 Father MC. 'l Do 4 Mariah Carey, Someda A — En Vogue, Don't Go 8 9 Ralph Tresvant, Stone Cold Gentleman
oJ ) DaDy Daby - ™ 3 1 Enigma, Sadeness Part 1 EX EX Monie Love Featuring True image, it's A 9 10 Digtal Underground, Same Song (From
25 29 Rod Stewart, Rhythm Of My Heart 4 4 Another Bad Creation , lesha 3 & Whitney Houeton. All The Man That | N : age. s 2 Ao
26 30 Lisette Melendez, Together Forever 5 & Amy Grant, Baby Baby 5 5 el O e hore Doos M Hear Beat EX  EX Sh;"“ g""“"P’“v" eat M'ae itman” , }‘1’ 12 g 'f’f‘,”%‘#“""v Ail The Man That |
’ . N . ine , -N-| et's
g g; %:%me, M?;‘eg an. ords ? ; IG_L c::n é, Argund The Way Girl Milwaukee P.D.: Mike Berlak 6§ 7 Salt-N-Pepa, Do You Want Me & & gfgn:l U%Droom?\;‘, 2’: ;:a S(emg (From 12 13 Freddie Jackslon, Do Me Again
 Party, That's Why erardo, Rico Suave 1 2 Whitney Houston, All The Man That | N 7 10 Diwnyls, | Touch Myself EX EX Marva Hicls,gNever Been In Love Before 13 15 The Wooten Brothers, Tell Me
2 |55 flednicampbel, HoundiAndiRound S 13 (ondonbeat, hve Been Thinking Abat 2 & TimmyT. One More Try § 8 Tracie Spencer, This House EX EX  The Boys_ Thanx 4 The Funk 14 16 Geraid Alston, Getting Back Into Love
Roxette, Joyride vy, Let’s Chi -+ 9 9 Tara K Hold You Tight i ' i
- ith - ;. 3 1 Celine Dion, Where Does My Heart Beat ara Kemp, Hold You Tight EX EX Pebbles (With Sak-N-Pepa), Backyard 15 17 Jasmine Guy, Another Like My Lover
A e e e | 1 1 e e e &3 St ShowMe e Way I Goovde o Soe | ergAbout | BB L ool Mama Sad Xnack You 0wt |6 e o
A3 — HiFive, | Like The Way (The Kissing 12 11 C&C Music Factory Feat. Freedom Willi 9 5 Sting, All This Time . Ak ay il Perry, Call Me b B QLT .
tihbdid i A6 — Stevie B, Il Be By Your Sid 12 14 Michel'le, Something In My Heart EX EX Sheila E, Sex Cymbai 18 19 Big Daddy Kane Featuring Barry White,
A Dy | Toueh Wyl 13 g3 Waralkemp iHoldhioull ght 5 T1 Wison Philips, Yo' i Love 13 13 Tevin Campbell, Round And Round EX EX Christopher Williams, ' Dreamin’ (From 19 20 Caron Wheeler, Bue (Is The Colour Of
35 EX  Netson, More Than Ever 14 19 Gloria Estefan, Coming Out Of The Dar D?. [ 12 15 Guy, Let" > ol A
A — Jonzun Crew, Cosmic Love 15 25 Divinyls, | Touch Mysell 8 7 Surface, The First Time 4 15 Guy, Let's Chil EX EX Harriet, Tempie Of Love 20 23 Tony! Toni! Tone!, Whatever You Want
A — Tesla Signs’ 18 2 HiFive | Like The Way (The Kissing 9 g Bette Midler, From A Distance 1311 Amy Grant, Baby Baby EX EX Sheena Easton, What Comes Naturally 21 22 Janet Jackson, State Of The World
EX EX Rude Boys, Written All Over Your Face 1517 Whitney Houston. Al Tne Man That't N 10 13 Gloria Estefan, Coming Out Of The Dar 1618 Diattal Underground, Same Song EX  EX The Dells A Hearl Is A -ouse For Love 2 23 Mone Love Featuring True Image, It's A
EX EX  Alexander 0'Neal, All True Man 18 8 Tevin Campbell, Aound And Round 11 9 Elton John, You Gotta Love Someone 17 JaRuitiellLkeNhelWayi(Ihelkising EX EX  Victona Wilson-James, Through 23 %) Sutecatanljwantlisiioo 3
3 19 20 Liselte Melendez, Together Forever 12 10 Damn Vankee's, High Enough 18 6 Lisette Melendez, Together Forever 24 27 Kicking Back With Taxman, Everything
20 21 MWichelle, Something In My Heart 13 16 Londonbeat, I've Been Thinking About 1923 C&C Music Factory Feat, Freedom Will 25 31 The Boys, Thanx 4 The Funk
3116 Juret Iackeom Stat Of Tre World 14 12 Janet Jackson, Love Will Never Do (Wi 2 Gloria Estefan, Coming Out Of The Dar 26 29 Diana Ross & Al B. Sure!, No Matter What
% n c‘&"c " 5 F"'t 3er L Freedom Will 15 15 Alias, Waiting For Love 21 24 Monie Love Featuring True Image, It's 27 33 Marva Hicks, Never Been In Love Before
23 2 Digtal ‘;Jsv'»fieragcro?:rlzd eSaafne'Songm o 16 19 Roxette, Joyride g g 30'.0' 'S;Bacd, | Wanna Sex You Up g gg Hm Tem, Ies: ({1‘ Love . il
i ing g 17 14 Mariah Carey, Someda aisy Dee, Lraz ; ith Salt-N-Pepa), Backyar
96 TICFM B0 vememeed rop The Bast e 1 1821 Keedy, Save Some Love 20 s Timmy T One Hore Ty 0 32 Gloia Estefan, Coming Out Of The Dark
26 30 Rude Boys, Written All Over Your Face A9 — Will To Power, I'm Not In Love X B ',':&o Db ncesa HowlT 31§ ¥y EheryaCallieg g
27 27 Raiph Tresvant, Stone Coid Gentleman 20 EX Oleta Adams , Gel Here 2 E R neysittenl :\'ﬂo‘zf"ll‘"fi"'hﬁ%% ) 29 31 TedviRendanrassiitiShoutdive Beenlou
] . 2% 29 Jasmine Guy, Another Like My Lover 21 Jex RERetepGylEoitn 5 29 Mootk ooy e Detroit P.D.: Steve Hegwood S ] Sieicachikestibeenivg
Hartford P.D.: Tom Mitchell 29 EX Cathy Dennis. Touch Me (All Night Lon 22 22 Robert Paimer, Mercy Mercy Me (The Ec ove T gma, Sadeness Part 1
. o . A T e e S T ot 23 EX Rod Stewart, Ahythm Of My Heart 29 EX  UBAO, Here [ Am (Come And Take Me} 1 21 Tony! Toni! Tone!, Whatever You Want A35 — Black Box Strike (t Up
1 nigma, Sadeness Part , Here 20 EX Amy Grant, Baby Baby 30 EX  Alexander O'Neal, All True Man 2 1 , Written All Over Your Face 36 52 Patti Austin, Soldier Boy
23 Tara Kemp, Hold You Tight A~ —  Sheena Easton, What Comes Naturally % 25 Voives That Care, Volces That Care A — Voices That Care, Voices That Care 32 Guy, Let's Chill 37 42 Teena Mane, Just Us Two
3 4 donbeat, I've Been Thinking About E; 5 }V‘V'llson"dP!\dohN, VIOKI'IeTl“ Love 2 2 The Triplets, You Dont Have To Go Ho A — Mariah Carey, | Don't Wanna Cr{ 4 5 Tara Kem% Hold You Tight 38 41 Basic Black, Whatever It Takes
4 5 Gloria Estefan, Commg Out Of The Dar X dex [iieanderiOiica s L elMan A — Tara Kemp, Hoid You Tight A Sheena Easton, What Comes Naturally S 7 HiFive, | Like The Way (The Kissing 39 43 The Dells A Heart Is A House For Love
S 8 Janet Jackson, State Of The World Kime B e"\Dse LOVG A — Mike & The Mechanics, Word Of Mouth EX EX Riff, My Heart Is Failing Me 6 6 LaVert, All Season 40 53 Lwing t, Love Rears Its Ugly Head
6 6 Lisette Melendez, Together Forever g g Rm ave °Imer .‘I?Ve " g EX EX Ralph Tresvant, Stone Coid Gentleman 7 8 Mariah Carey, Someday 4] 44 Sheita E, Sex %ymbal
|7 2 TimmyT, One More Try A, o UY( He[arsl PS alling Me EX EX Deee-Lite, E.S.P. 8 9 Ralph Tresvant, Stone Cold Gentleman 42 45 Diane Schuur, Nobody Does Me
8 11 Ancther Bad Creation , lesha EX Deee-lte, ESP. 9" 10 Freddie Jackson, Do Me Again 43 46 Amy Grant, BabuBaby
MR R e I
3 armiet, Temple ove ey, With You
11 1 Madonna, Rescue Me 5 12 15 The Wooten Brothers. Tell Me 46 51 ;i}em Rock, Go Go Mario
12 13 Stevie l:‘ ' Qe By Your Side N 13 17 Geraid Alston, Getting Back Into Love 47 50  Sherry Winston, Love Is
13 M Father MC, 1 DOSU p— WL’/ g 75 14 18 Whispers, Is It Good To You ) 43 53 Keith Washington, Kissing You
14 16 Bingo Boys Feal ungg rincessa, How A 15 13 Monie Love Featuring True Image, It's A 43 56  Will Downing, | Try .
15 9 Manah Cﬂf?‘ Someday i . 16 25 Sait-N , Do You Want Me 50 55 Ivan Goff Featuring Chuck Brown, You've
k18 'c&’ce Music actory Feat Freeﬁon(\_r wilg St. Louis P.D.: Lyndon Abell g ;75 Lebblesk ith Salt-N-Pepa), Backyard 31 58 Lorenzo Smth, Tic ok 5
atmer, Mercy Mercy Me (The k¢ ) 1 3 Witson Phillips, You're In Love ue, Serious 52 61 Herb Alpert, North On South St
I Gl Columbus P.D.: Dave Robbins 2 2 Gloria Estefan, Coming Out Of The Dar 13| 20 Rttty Heartlls Failng Me 33 60 Keth Sweat, Your Love . Part 2
o X Ajaem ce, | Love You 1 1 George Michael, Mother's Prid 3 5 Poison, Life Goes On Riverside P.D.: Larry Martino . Thanx 4 The Funk 54 57 Nancy Wilson, Do You Still Dream About
xander 0'Neal, All True Man ge Michael, Mother s Pride 2 4 Roxette, Joyride 21 23 Herb , North On South St. 55 62 Christopher Will 'm Dreamin’ (From
21 23 Cathy Denais, Touch Me (All Night Lon 2 4 Gloria Estefan, Coming Out Of The Dar 5 1 Chicago, Chasin’ The Wind 11 Guy, Let's Chill n ial Generation, Spark Of Love 5 63 John Lucien, Sweet Control
g g Ralpl GTE?:;M S:aon; Cold Gentleman 2 ? m:ml"'l‘lg:jpss‘bxoxlﬁm Lh:;: i § 16 Tara Remp, Hold You Tight g % Tnm'r: IT., é)(;w ?Ihqre TlryM e 3 323 M'“ P;ny. C&ll tM"la;ut' g & i Deswﬁrshr:aé Dope!
rant, Baby Bal 3 y Michel'le, Something In My Heal ica Pants, Contribution —  Jellybean, Spil eans
FTR m Astley, Cry For Je|p 5 8 Janet Jackson, State Of The World 7 9 REO Speedwagon, Halfway 4 5 Mariah Carey, Scme%ay P
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A Family Affair

he T.). Mariell Foundarion For Leukemia, Cancer And Aids Research
Cordially Regursts The Pleasure Of Your Company at the 1991
Humanirarian Award Dinner — A Family Affair — in honor of Chiarles Koppelman.

Saturday, April 27, 1991, The New York Hilron, New York City
Receprion Seven O'Clock, Black Tie = RS V P ~*

The T.J. Martell Foundarion For Leukemia, Cancer And Aids Research has devored thie last 16 years
10 RAisiNG MONEY fOR Research inTo These diseases.

The results - berter treatments developed, increased understanding ained, and lives saved.
Supported by the music and entertainment industry, the T.J. Marrtell Foundation has raised

almost $3 5 willion since 1975 With your continued help, our viral research will hold the answer 10
unravelling these complix diseases.

*For furilitr informartion pliase contact Ms. Murirl Max, ¢/o the T.J. Maritll Foundarion

& West 971k Siretr, New York, New York 10019, (212) 245-1818
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ROCKCARDS™ are your ticket to greater profits
in the billion dollar music and card markets.

ROCKCARDS ™ feature an exclusive all-superstar
lineup that’s sure to sell out!

777
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AC/DC  ANTHRAX  BLACK SABBATH \\}( \(4:\\\)13

BON JOVI  ALICE COOPER  CINDERELLA T
EXODUS  FAITH NO MORE . ACE FREHLEY e\ g
GRATEFUL DEAD  IRON MAIDEN  JUNKYARD =

KATMANDU ~ MEGADETH  DAVID LEE ROTH  PINK FLOYD

POISON  IGGY POP  DAN REED NETWORK  MOTLEY CRUE

SKID ROW  SLAUGHTER  TANGIER ~ TESTAMENT ~ WARRIOR SOUL
WARRANT ~ WINGER ~ WHITESNAKE  YES

"
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MEGADETH

AMAWN ameri

o
ROTRCARE
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A PEEL &L STICK ART CARD
4 ALL-WORLD COWTEST ENTRY
Randormly Insested Logo Hologram
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FREE ROCK
Nll(MID\S!
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* (Cards are full-color, photos front and back

* Anti-counterfeit holographic emblem and in-depth
biographical information on each card
* FEach pack consists of:

3 photo cards (288 different cards in all)
| peel-and-stick art card (I8 different cards in all)

Randomly inserted logo holograms (9 different hologranms)

Randomly inserted Legacy series card, series one
featuring the Grateful Dead

| All-World contest entry
*  Packaging:
4-color counter displays depicting sample cards
Packs feature tamper-proof, holographic foil wrapping
* (ollectable - limited quantities, controlled distributicn

BROCKUM ™=

Distribution to the North American audio market:

RECTRACK (USA), Inc. RECTRACK (Canada), Inc.
39 Veronica Avenue 2350 Halpern Street
Somerset, NJ 08875-6150  St. Laurent, Quebec H4S INT
(908) 846-0055 (514) 339-2732

Fax: (908) 846-7769 Fax: (514) 339-2737

RO(K(ARDS?; licensed product manufactured by Brockum. All rights reservec.
© 1991. Distribution worldwide by MLE.
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Hits From Billboard 10 and
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20 Years Ago This Week
POP SINGLES—10 Years Ago

. Rapture, Blondie, cHrysaLIS
. Woman, John Lennon, GeFFEN
. The Best Of Times, Styx, aam
. Keep On Loving You, REO

Speedwagon, ePiC

. Crying, Don McLean, MILENNIUM

. Hello Again, Neil Diamond, capitoL
. 9 To 5, Dolly Parton, rca

. Just The Two Of Us, Grover

Washington Jr., ELEKTRA

. Kiss On My List, Daryl Hall & John

Oates, rca

. What Kind Of Fool, Barbra

Streisand & Barry Gibb, coLumsia

POP SINGLES—20 Years Ago

. Me And Bobby McGee, Janis

Joplin, coLumsia

. Just My Imagination (Running

Away With Me), Temptations, Goroy

. She's A Lady, Tom Jones, PARROT
. Proud Mary, lke & Tina Turner,

LIBERTY

. For All We Know, Carpenters, aam
. Doesn’'t Somebody Want To Be

Wanted, Partridge Family, BeLL

. What’s Going On, Marvin Gaye,
TAMLA
. Help Me Make It Through The

Night, Sammi Smith, mega
One Bad Apple, Osmonds, Mgm
What Is Life, George Harrison, appLE

TOP ALBUMS—10 Years Ago

. Hi Infidelity, REO Speedwagon, eric
. Paradise Theater, Styx, Aam

. Moving Pictures, Rush, MERCURY

. Double Fantasy, John Lennon/

Yoko Ono, GEFFEN

. The Jazz Singer, Neil Diamond,

CAPITO

d Arc Of A Diver, Steve Winwood,

ISLAN

g Zenyatta Mondatta, Police, Aam
. Crimes Of Passion, Pat Benatar,

CHRYSALIS

. Captured, Journey, coLumsia
. Guilty, Barbra Streisand, coLumsia

TOP ALBUMS—20 Years Ago

. Pearl, Janis Joplin, coLumeia

. Soundtrack, Love Story, PARAMOUNT
. Cry Of Love, Jimi Hendrix, REPRISE

. Chicago lil, coLumsia

. Various Artists, Jesus Christ

Superstar, bEcca

. Abraxas, Santana, coLumeia
. Love Story, Andy Williams, coLumsia
. Tumbleweed Connection, Elton

John, unt

. All Things Must Pass, George

Harrison, appLE

d Stoneey End, Barbra Streisand,

CoLu

COUNTRY SINGLES—10 Years Ago

OV ONO ¢ b WN

. Texas Women, Hank Williams Jr.,

ELEKTRA/CURB

. Drifter, Sylvia, Rca
. You're The Reason God Made

Oktahoma, David Frizzell & Shelly
West, WARNER/VIVA

. Thirty-Nine And Holding, Jerry Lee

Lewis, ELEKTRA

. Old Flame, Alabama, rca
. Crying, Don McLean, MILLENNIUM
. A Headache Tomorrow (Or A

Elplecartache Tonight), Mickey Gilley,

. If Drinkin’ Don’t Kill Me (Your

Memory Will), George Jones, EpiC

. I'm Gonna Love You Back To

é.gging Me Again, Joe Stampley,

. Pickin’ U,)AStrangers Johnny Lee,

FULL MOON/ASYLUM

SOUL SINGLES—10 Ysars Ago
. Don’t Stop The Music, Yarbrough

& Peoples, MERCURY

. It's A Love Thing, Whispers, soLar
. All American Girls, Sister Sledge,

COTILLION

. Being With You, Smokey Robinson,
TAMLA

. Thighs High, Tom Browne, ARISTA/
GRP

. Watching You, Slave, coTiLLioN

Sukiyaki, A Taste Of Honey, capiToL

. Just The Two Of Us, Grover

Washington Jr., ELEKTRA

. Burn Rubber, Gap Band, MERCURY
. 1 Ain’t Gonna Stand For It, Stevie

Wonder, TamLA
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RADIO I

ot Adult Contemporany.

Military Ads Come

NEWD | | | UF THERE WAS) ANY OTHER WAY CELINE DION
45 | u I 41 | 24 | I'MYOUR BABY TONIGHT @ WHITNEY HOUSTON
NEWp | 1 | PLACEINTHIS WORLD @ MICHAEL W. SMITH
NEWp | | | IT'S SOMETHIN LALAH HATHAWAY
NEW ) 1 ISWBIOF;EAI;RT IS FAILING ME ® RIFF
49 | 8 | 47 | 25 | SOCLOSE @ DARYL HALL JOHN OATES
50 | 38 | 26 | 11 | LOVE MAKES THINGS HAPPEN © PEBBLES

(O Records with the greatest airplay gains this week. @ Videoclip availability. © 1991, Billboard/BPI
Communications, Inc.

u
COMPILED FROM A NATIONAL
J oJle |3 - SAMPLE OF RADIO PLAYLISTS Mamhmg Back on
eu|ze|3g| €€| Tme ARTIST
2| 52| ~<| TS| LABEL & NUMBER/DISTRIBUTING LABEL Air At war’s End
* x NO.1 » %
(D] 2 | 3| 8 | PYREINLOVE ¢ WILSONPHILLIPS | | 1 S ANGELES—The war in the
2 1 1 | 1| 10| COMINGOUT OF THE DARK @ GLORIA ESTEFAN | | Persian Gulf hit a number of busi-
EPIC 34-73666 nesses hard, including network ra-
(3| 6 | 8 | 8 | CRYFORHELP ® RICK ASTLEY dio. Even before the fighting start-
et ed, the Army had plans to pull its
4 | 3 | 2 | 15 | ALLTHE MAN THAT | NEED & WHITNEY HOUSTON - X .
: ARISTA 2156 extensive network radio advertis-
s | 5 | 6 | 10 | SOMEDAY ® MARIAH CAREY ing campaign and came through on
COLUMEIA 3873561 its promise (Billboard, Jan. 26).
6§ | 4 | 5 | 11 | DON'THOLD BACK YOUR LOVE @ DARYL HALL JOHN OATES
ARISTA 2157
(| 9 | 15 | 7 | ONEMORE TRY & TIMMY T.
QUALITY 15114
SHOW ME THE WAY ® STYX
@ 10 13 10 ALML;mIS TIME & STING EEFAND =
A&
16 | 19 | § | MERCY MERCY ME/l WANT YOU ROBERT PALMER SYN"W“N
EMI 50344
ul s | 7 | 23 | WHERE DOES MY HEART BEAT NOW @ CELINE DION
EPIC 34-73536
BABY BABY © AMY GRANT ;
(A2)| 18 | 21 | 4 7| BABYE by Craig Rosen
CHASIN' THE WIND # CHICAGO
3 15 16 10 REPRISE 4-19466
|l 12| 12 | 13 | WICKED GAME © CHRIS ISAAK Now the Army and Navy ads are
REPRISE 4-19704 back on and major networks report
15 | 17 | 17 | 10 | NIGHT AND DAY @ BETTE MIDLER that things are looking up.
ALLANTC 2 27075 “The armed services came back
%6 | 11 | o | 13 | SWEARTO YOUR HEART RUSSELL HITCHCOCK .
HOLLYWOOD LP CUT/ELEKTRA the week after the war was over,
7| 13| 10 | 20 | GETHERE @ ecumy @ OLETA ADAMS says ABC Radio Networks senior
3 VP/director of advertising Lou
23| 2|3 V%ER‘LI;‘B'V'RO%_'}"S!SEEART ¢ ROD STEWART Severine. “The first quarter was
19| 14| 11| 21 | THEFIRST TIME @ SURFACE too far gone. It wasn’t terrible, but
COLUMBIA 3873502 - it was far from great. But now, in
Z23 0 A R OF = R ALABAMA | | the weeks since the war has been
WAITING FOR LOVE o ALIAS over, bpsiness is starting to p.ick
A |2 | 20 | 7 | ewsoss up. [This quarter] we are running
* * x POWER PICKX % % ahead of last year. Things are
(@] 25 | 45 | 3 | VOICES THAT CARE ® VOICES THAT CARE | | looking good. .
GIANT 4-19350 How much the military ad pull-
23 | 19 | 14 | 15 | ALWAYSCOMEBACK  NATASHA'S BROTHER/R. CAPPELLI out hurt network radio remains to
ALANTE 5777 be seen. Just before the war broke
24| 20| 18| 18 | "MNOTINLOVE WILLTOPOWER | | out, Severine predicted that if the
@ 2 | a0 3 I'VE BEEN THINKING ABOUT YOU ¢ LONDONBEAT war dragged on throughout the
RADIORCTIVE 55005MCA year ‘“‘there would be a tremen-
a1 I I U CCIBEIEVERRERS IDE STEVEB | | dous impact’” on network radio. In
@D| u |36 | 4 | WALKMY way BETH NIELSEN CHAPMAN the end, the financial impact on net-
REERISER=19497 work radio was likely minimal. “I'm
26 oo 2 I R HGHNYR ETRE ® A-HA not sure what it ultimately cost,”
2 | 29 | 33 | 5 | MY SIDE OF THE BED # SUSANNA HOFFS | [ S2ys MediaAmerica chairman Ron
COLUMBIA 38.73529 (Continued on page 29)
30 | 28 | 25 | 11 | WAITING FOR THAT DAY GEORGE MICHAEL
COLUMBIA 38-73663
< o e =T WX
LOVE TAKES TIME © MARIAH CAREY
3 ) 30 [ 77 | B} Gorumein 38-73455 AHBITHOH cou"cll
CASTLE OF DREAMS DAVE KOZ ;
32 | 24| 24 | 16 | CASILE OF (Continued from page 19)
@D| 20 | — | 2 | JEMPLE OF LOVE ® HARRIET | | one gets quick and accurate respons-
w4 | 3 | 37 | 12 | LOVE WILL NEVER DO (WITHOUT YOU) _® JANET JACKSON | | €8 to their questions. [But] it won't al
ALM 1538 ways be what they want to hear. We
35 | 26 | 23 | 22 | BECAUSE I LOVE YOU (THE POSTMAN SONG) ~  STEVIE B have about 1,800 station clients and
?Sféii?mz TONIGHT @ CARLY SIMON [keeping] them all happy is going to
4 | — | 2 | astarpour be a job, but that’s the idea. [We want
37 | 39 | 31 | 20 | THE SHOOP SHOOP SONG (IT'S IN HIS KISS) ® CHER them to] say they utilize our product
GEFFEN 4-19659
because they want to, not because
* * *x HOT SHOT DEBUT * % » they feel they have to.”
JUST THE WAY IT IS, BABY # THE REMBRANDTS i i
NEWD | 1 | JUSTTHE BAB . Guyther d.escr:}bes his style as
O e customer driven,” and plans to do a
3| 33| 29| 26 | FROMADISTANCE lot of traveling to visit clients this
© | 35 | 32 | 20 | CRAZYIN LOVE KENNY ROGERS year, especially since a large number
Gl AR of stations are up for contract renew-
NEWD | 1 | THEREALTHING BOBBY CALDWELL al in the next 18 months. While
: Guyther anticipates that the econo-
a2 | 4| 38 | % EM\/IIOE!})EZIHAN WORDS CAN SAY @ ALIAS my and the highly leveraged condi-
43 | 37 | 35 | 22 | YOU GOTTA LOVE SOMEONE @ ELTON JOHN tion of some stations will make re-
g newals more difficult this year, he

claims that Arbitron will “be as suc-
cessful as we have in the past.”

Guyther, who begins his new du-
ties Monday (25), was previously Ar-
bitron’s Southern division manager
for radio-station service. He has been
with the company since 1984, and pre-
viously was an AE at WPOC Balti-
more. Prior to joining WPOC, he was
an AE at WITH-AM-FM Baltimore.
Ironically, he worked there under
then GM Rhody Bosley, whom he
just replaced at Arbitron.

Billboarde

FOR WEEK ENDING MARCH 30, 1991

Album Rock Tracks.

COMPILED FROM NATIONAL ALBUM ROCK

v | B RADIO AIRPLAY REPORTS.
28|58 Eg! 2| tme ARTIST
W [T¥)
Fz |3z |39 23 LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 x %
1 1 1 4 | HIGHWIRE ROLLING STONES
COLUMBIA 38-73742 3 weeks at No. 1
@ 3 3 10 | SILENT LUCIDITY QUEENSRYCHE
EMI 50345
3 9 9 11 | SHE TALKS TO ANGELS THE BLACK CROWES
DEF AMERICAN 4-19403/REPRISE
@ 4 5 g | CALL IT ROCK N’ ROLL GREAT WHITE
CAPITOL 44676
@ 7 8 4 | LOSING MY RELIGION R.E.M.
WARNER BROS. 4-19392
@ 8 15 | 3 | LAYING DOWN THE LAW THE LAW
ATLANTIC LP CUT
7 6 7 5 | IF YOU DON'T START DRINKIN' GEORGE THOROGOOD
EM} LP CUT
THE SOUL CAGES STING
6 10 14 8 A&M LP CUT
9 9 12 | 7 | STRANGER STRANGER BAD COMPANY
ATCO LP CUT
wlnl s 7 HEARTBREAK STATION CINDERELLA
MERCURY 878 796-4
BITTER TEARS INXS
1 3 4 9 ATLANTIC 4-87760
@ 19 | 26 | 4 | SENSIBLE SHOES DAVID LEE ROTH
WARNER BROS. LP CUT
* * * FLASHMAKER * % %
SHE GOES DOWN . BILLY SQUIER
@ NEw » 1 CAPITOL LP CUT
5 | 23 3 | RHYTHM OF MY HEART ROD STEWART
WARNER BROS. 4-19336
@ 18 | 25 | 4 | DECISION OR COLLISION 7Z TOP
WARNER BROS. LP CUT
DON'T TREAT ME BAD FIREHOUSE
16 7 16 11 EPIC 34-73676
HOW MUCH IS ENOUGH THE FIXX
17 14 1 7 IMPACT 54028
GOOD TEXAN VAUGHAN BROTHERS
18 2 21 8 EPIC 34-73673
ARE YOU READY AC/DC
2 28 4 ATCO LP CUT
21 | 27 g | FLY ME COURAGEOUS DRIVIN' N’ CRYIN'
[SLAND LP CUT
: KING OF THE HILL ROGER MCGUINN
21 13 6 11 ARISTA LP CUT
TRADEMARK ERIC JOHNSON
@ 26 45 3 CAPITOL LP CUT
@ 33 | — | 2 | SEETHELIGHTS SIMPLE MINDS
A&M 1553
WICKED GAME CHRIS ISAAK
24 12 10 10 REPRISE 4-19704
@ 2% | 29 ¢ | UNCLE TOM’S CABIN WARRANT
COLUMBIA 38-73644
INNUENDO QUEEN
30 38 3 HOLLYWOOD LP CUT/ELEKTRA
* * x POWER TRACK* % %
@ 41 | — | 2 | DEDICATION THIN LIZZY
MERCURY LP CUT .
28 | 16 9 M AA&LMLl'gnIS TIME STING
SAVED BY LOVE RIK EMMETT
37 40 6 CHARISMA LP CUT
PARADISE TESLA
40 42 3 GEFFEN LP CUT
BAD REPUTATION - DAMN YANKEES
3l 3l 32 5 WARNER BROS. LP CUT
MORE THAN WORDS EXTREME
@ 38 39 5 A&M 1552
RIGHTEOUS ERIC JOHNSON
33 28 31 19 CAPITOL LP CUT
LOVE REARS ITS UGLY HEAD LIVING COLOUR
34 32 35 9 EPIC 34-73660 A
35 (36 36| 6 g)gcvl%g ARMS LITTLE CAESAR
RIDE THE WIND POISON
36 27 30 8 ENIGMA 44616/CAPITOL
DON'T BELIEVE HER SCORPIONS
3 24 20 11 MERCURY 878 798-4
WORD OF MOUTH MIKE + THE MECHANICS
NEw » ! ATLANTIC 4-84995
VALENTINE NILS LOFGREN
39 44 43 5 RYKO LP CUT
X BURNING TIMBER THE REMBRANDTS
40 43 46 7 ATCO LP CUT
EASY COME EASY GO WINGER
41 34 22 11 ATLANTIC 4-87773
HEADLONG QUEEN
42 29 17 10 HOLLYWOOD 4-64920/ELEKTRA
GIVE IT UP ZZ TOP
43 39 24 15 WARNER BF%(I)S. 4-19470
47 | — | 2 | 1TOUCH MYSELF DIVINYLS
VIRGIN 4-81397
RIVER OF LOVE LYNCH MOB
45 23 19 9 ELEKTRA LP CUT
1 DO YOU KINGOFTHEHILL
4 | 45 | 49 | 5 | LDOYO!
gl aolu|n 'I\;%ALSEJBEO\IIER LET YOU GO STEELHEART
SOMEONE TO LOVE ROGER MCGUINN
NEw » ! ARISTA LP CUT
ROCKET 0’ LOVE THE KNACK
49 35 18 10 CHARISMA 4-98856
50 | 46 | 48 | 4 | WILBURY TWIST TRAVELING WILBURYS

WILBURY LP CUT/WARNER BROS.

Q Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the
week. The Power Track is the track on the chart that shows the largest increase in airplay over the
week before. © 1991, Billboard/BPI Communications, Inc.
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KICK-HAPPY,
THRILL-HUNGRY,
RECKLESS, &

ZOMPACT DISC AND CASSEFTE (NOISE/BMG 4835-2-U, 4835-4-0)

NOISE INTERNATIONAL « 5 CROSBY STREET, NEW YORK, NY 10013

DISTRIBUTED IN THE USA BY BMG MUSIC

B RADIO

MUSIC LIKE THERE’S
NO TOMORROW

> blackgirls
> Blake Babies
> Chainsaw Kittens

> Dash Rip Rock
> The Veldt

Billboard -

FOR WEEK ENDING MARCH 30 1991

Mmlern Rock Tracks.

COMPILED FROM COMMERCIAL AND

EMI 56209

S COLLEGE RADIQO AIRPLAY REPORTS.
22} \f b Lf ‘Q ol v E
Tw| 2 = X TITLE ARTIST
E = 5 Léi o 2 = (I) LABEL & NUMBER/DISTRIBUTING LABEL
* * NO. 1 » *
1 1 4 LOSING MY RELIGION R.EM.
WARNER BROS. 4-19392 3 weeks at No.
4 8 | TOUCH MYSELF DIVINYLS
3 —— VIRGIN 4-98873 —
3 | 5 | 7 | UNBELIEVABLE EMF

MERCURY LP CUT

6 l 8 7 VALERIE LOVES ME

MATERIAL ISSUE

SIRE LP CUT'REPRISE

2
3
[ | OUR FRANK MORRISSEY
@ 9 013 | sre LP CUT,REPRISE
(&) s | o | 7 | REACH THEROCK HAVANA 3 A M.
ILRS. LPCUT —
THIS LOVE DANIEL ASH
Ts |3 W | seazyse o
19 2 SEE THE LIGHTS SIMPLE MIND3
A&M 1563
9 | 4 | 2 | 11 | RIGHT HERE, RIGHT Now JESUS JONES
K 07345
55 | 15 | 4 | UNREAL WORLD THE GODFATHERS
| EPIC LP CUT
!
HOW MUCH IS ENOUGH THE FIXX
|njunpinges | IMPACT 54028 mcA ' e
@D| 14 | 15 | & | NATIVESON THE JUDYBATS
= i SIRE LP CUT/WARNER BROS
1
THE SOUL CAGES STING
AD| 2 | 5| 3 ABM LP CUT ’
1 | 12 | 14 | 8 | DRIVETHAT FAST KITCHENS OF DISTINCTION
ABM LP CUT o |
SADENESS PART 1 ENIGMA
15107 8 | Clariswa a98see
DE-LUXE LUSH
24 | 0 | 5 | Zapiecumreprise
17 | 21 | 21 | 3 | THE PERSON YOU ARE JOHN WESLEY HARDING

I WHEN IT BEGAN
18 7 6 10 SIRE LP ¢CUT REPRISE

THE REPLACEMENTS

| ATLANTIC4-87760

19 17—r— lg 5 DETONATION BOULEVARD SISTERS OF MERCY
ELEKTRA LP CUT
2 | 2 16 9 LOVE REARS ITS UGLY HEAD LIVING COLOUR
EPIC 3473660
X,Y & ZEE POP WILL EAT ITSELF
a 13 12 RCA 2763 ] o
BITTER TEARS INXS

T

~

|N
.
=R~

w
N[LD oo

BOB'S YER UNCLE
ELEKTRA LP CUT

HAPPY MONDAYS

NOVEMBER COMES

THE HOLLOW MEN

30 | 18 11 ‘ 11 AALMLl’ginSTIME

STING

u 16 7 U ARISTA LP CUT
BED OF ROSES SCREAMING TREES
5 2 % 6 EPIC LP CUT .
29 2 INTLERNATIONAL BRIGHT YOUNG THING JESUS JONES
SBK LP CUT
@ NEW ) 1 COUNTING BACKWARDS THROWING MUSES
_SIRE 4 21833/WARNER BROS —
NEWD | | | clows R
2 | 27 2 | ROSE OF JERICHO ELEVENTH DREAM DAY

-

Tracks with the greatest airplay gains this week. © 1991, Billboard/BPI Communications, Inc
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RADIO N

NETWORKS AND SYNDICATION

(Continued from page 29)

Hartenbaum. “There is hope that
the billing that was canceled will
be re-expressed later in the year,
but that doesn’t make the first
quarter any better.”

Westwood One VP/director of
programming Gary Landis is opti-
mistic that business will continue
to turn around. “As far as general
business, everyone is hopeful the
conclusion of the war is going to
impact [positively] on advertising
support in all media and specifical-
ly radio. There is a newfound pride
in America or a rebirth. A lot of
American products out there are
going to get a boost from a new
wave of patriotism in terms of ad-
vertising and ride the wave of
‘Made in the U.S.A "

WW1 VP of affiliate relations
Craig Whetstine says the optimis-
tic outlook is not limited to net-
works and advertisers. “Consider-
ing the success of the war, every-
body is feeling pretty upbeat on
the station side and the advertis-

ing side,” he says.

Unistar Radio Networks co-
chairman Nick Verbitsky ex-
presses similar sentiments.
“We're feeling good that it’s over
not only from a business point of
view, but a personal one as well. [
think the business and the econo-
my will pick up.”

SALLY TO G0 SPECIALS ONLY

ABC talk host Sally Jessy Ra-
phael will bail out of her nightly
talk show at the end of May, but
will stay with the network to host
specials. ABC is currently search-
ing for a host to fill Raphael’s dai-
ly duties. Raphael’s specials are
targeted on holidays including
Mother’s Day, the Fourth of July,
Labor Day, Thanksgiving, and
Christmas. Raphael cited the pres-
sures of her daily daytime televi-
sion show, public appearances, and
family obligations as the reasons
for giving up her daily radio show.

Also, Sun Radio Network host

MUSHROOM RECORDS congratulates

, an their success in the:

ROCKPOOL TOP 100

1990 COLLEGE RADIO &1
CHART ¥

~ #10-THE CHILLS
SUBMARINE BELLS (Slash/WB)

- #83-THE CLEAN
VEHICLE (Rough Trade)

#92-THE BATS
THE LAW OF THINGS (Communion)

. STRAITJACKET FITS
signing to ARISTA RECORDS

FLYING NUN RECORDS
THE SOURCE OF THE COOLEST
SOUNDS AROUND

and

contact: |,
L.-| Gary Ashley, Simon Baeyertz - Mushroom Records, |’
ph 03-690-3399, fax 695-7819 Australia.

Roger Shepherd, Flying Nun Records,
ph 09-774-607, fax 366-0422 New Zealand. |

Chuck Harder will take his “For
The People” consumer program
off the network and begin syndi-
cating it himself April 1.

AROUND THE INDUSTRY

John Axten has been named
president/chief operating officer
of New York-based EFM Media
Management Inc. Axten was pre-
viously a consultant to EFM and
ABC Radio Networks, where he
once served as senior VP, Former
EFM president Edward F.
McLaughlin will now be known
solely as the company’s CEQO. EFM
syndicates the “Rush Limbaugh
Show” and the Dr. Dean Edell
programs to a total of more than
450 stations.

WW1 will simulcast “Home Box
Office Presents Welcome Home
Heroes With Whitney Houston”
on Easter Sunday (March 31). The
90-minute simulcast will feature
Houston in a special live perfor-
mance from the Norfolk, Va., Na-
val Air Station for the troops that
served in the Persian Gulf war.
WW1 will offer a 15-minute radio-
only preshow at 8:45 p.m. The si-
mulcast with HBO will begin at 9
p.m,

West Virginia Public Radio’s
“Mountain Stage’ has scored a
coup: On April 28, R.E.M. will per-
form live. The “Mountain Stage”
gig and a “Saturday Night Live”
guest spot are about the only ap-
pearances R.E.M. is making, since
it has no plans to tour. Joining
R.E.M. on “Mountain Stage” will
be Billy Bragg, Robyn Hitchcock,
and Clive Gregson & Christine Col-
lister.

Los Angeles-based cable audio
service Digital Planet has signed
three name talents to host its pro-
gramming: MTV personality
Adam Curry, KIIS Los Angeles
night jock Sean ‘“Hollywood”

Hamilton, and Dr. Joyce Broth-
ers. Hamilton and Curry will host
segments of Digital Planet’s top
40 service called “The Quake,”
while Brothers will host ““The
Stress Reduction Hour” on “The
Legends Channel.”

Premiere Radio Networks’
“Live From The Sixties” is going
to Disneyland. Hosted by The Real
Don Steele, “Sixties” will air live
from the Magic Kingdom during
the weeks of March 25 and April 15
... WBAI New York MD Andrew
Richter is launching a syndication
firm, RSC Communications. He
will be president. WBAI assistant
MD Saul Streit is executive VP/
GM.

Mutual Broadcasting System’s
‘“America On The Road,” avail-
able as a two-and-half-minute daily
feature and an hour weekly ver-
sion, has been picked up by the
Armed Forces Radio Network . . .
TNNR'’s weekly country count-
down, “The Nashville Record Re-
view,” will be offered on vinyl disc
instead of through satellite distri-
bution beginning April 6.

PROMOTIONS

(Continued from page 21)

Day/Mojo in San Francisco and was
formerly promotion director at
WNSR ... Stephanie Feuer joins
classical WQXR New York as direc-
tor of marketing and promotion. She
was a public relations manager at a
publishing/production company.

Bob Avicolli has been upped from
assistant promotion director to pro-
motion director at classic rock WYSP
Philadelphia ... Theresa Beyer has
been named marketing/promotion di-
rector at modern rock WDRE Long
Island, N.Y. She previously held the
same position at nearby album outlet
WRCN.

BEST YET

J.C.
MARK

A NEW ALBUM

CIRGUS of LOVE

Available on CD and Cassette
(Radio Stations Make Your Request)

—— CYBERVOC RECORDS —

Riley Shepard

Gary Romero

471 E. Main St., Suite 3
Ventura, CA 93001 U.S.A.
Tel: {805) 641-3105

FAX: (805) 653-0106

V]

230 E. 87th St., Suite 3B
®  New York, NY 10128 US.A.
Tel: (212) 360-6746
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A Jermaine Topic. LaFace Records celebrates the signing of Jermaine
Jackson to the label. Shown, from left, are producer Kayo; Kenneth *“Babyface”
Edmonds; Jackson; Antonio “L.A.” Reid; and producer Daryl Simmons.

EBY DAVID NATHAN

LOS ANGELES—Although new
artists provide a vital infusion of
energy and excitement into the
music business, the emergence of
a new breed of young A&R execu-
tives ensures that the industry re-
mains fresh and vibrant. As West
Coast director of A&R for Mercu-
ry Records, Sam Sapp is not only a
powerful member of that new
breed (which at Mercury includes
VP of A&R Lisa Cortes and A&R
manager Dave Gossett), but, at

age 24, is one of the industry’s

SOUL SAUCE: This year’s Soul Train Music Awards
were quite a satisfactory experience. The show was
fast-paced and tight, while founder/producer Don Cor-
nelius seemed conspicuously absent (though he was, of
course, in attendance). What made it all work were some
exciting performances and appearances by a virtual
who’s who of contemporary recording artists creatively
crammed onto the stage. Unlike most other awards pre-
sentations that seem satisfied with one host and pairs of
presenters, the Soul Train Music Awards give the view-

er three co-hosts (Patti

LaBelle, Dionne War-
wick, and Luther Van-

Rhythm
and the

dross) and three awards
Blves

presenters at a time. In
many cases this turned
out to be two solo acts and
a group, sometimes mak-
ing the podium seem like
the platform at the Grand
Central Shuttle during
rush hour. But, hey, it
worked.

The stage fairly sizzled with some great alternating
scerims and sets (L.L. Cool J performed “Around The
Way Girl” in a Paris setting, while Warwick’s classy
‘Night And Day” all-star band segment seemed set
against the New York skyline). And a multiscreen video
projection unit, sometimes annoyingly blocked by the
podium, offered up some creative video interpretations
of what was going on onstage. In addition to a tribute to
Smokey Robinson, notable performances included the
unstoppable En Vogue; the opening sequence featuring
double winner Johnny Gill, Ralph Tresvant, and Bell
Biv DeVoe; M.C. Hammer’s overwhelming entertain-
ment extravaganza with band, dancers, and background
singers; and the performing comeback of Teddy Pen-

dergrass.

I.-A. DOIN'’S: Visiting Los Angeles had other high
points. One was “R&B Live,” the club series presented
by Ramon Hervey and Bill Hammond at Tramp’s in
the Beverly Center. On March 12, the show featured vo-
calist Carl Anderson, the fabulous new Delicious Vinyl
artist N'Dea Davenport (whose voice enlivens four
tracks on the retro-groovy Brand New Heavies album),
and—sounding wonderful—big bad Larry Graham.
Davenport’s set included a soulful reading of Aretha
Franklin’s jammin’ 1967 hit, “Baby I Love You.” Gra-
ham thumped and plucked his electric bass as well as his
bass voice as he motored through a musical history of
his recordings from Sly & the Family Stone through
Graham Central Station through his solo hits. The club
was packed with industryites, many in town for the pre-
vious night's Soul Train festivities, and local artists who

On Board The Soul Train: A Wonderful Ride

Awards Show Boasted Exciting Acts, Clever Sets

by Janine McAdams

wanted to enjoy the laid-back, spontaneous feel of the
show. What made the event personally exciting was be-
ing seated elbow to elbow with Chaka Khan, Brenda
Russell, Ernie Isley, and Ice-T. Khan had apparently
brought the house down the previous week and couldn’t
stay away from the place; before the night was over
Graham invited her onstage. Khan jumped up and,
thanking Davenport for reminding her of the song,
launched into her own version of “Baby I Love You,”
with Davenport and Russell providing backup with gui-
tarist Paul Jackson Jr.
and sax player George
Howard as part of the
house band. Also spotted
in the house: Philip Bai-
ley and Verdine White
and, later on, Run-D.M.C.
and Heavy D (who had
come from Run-D.M.C.’s
video release party the
same night). Bailey admit-
ted to checking the place
out for a possible stage
appearance in the future. And Graham, asked whether
he was doing any recording , replied, “I'd like to be.” Re-
cord execs and concert promoters, take note: Larry Gra-
ham puts on a hell of a show ... Also in L.A., a March 13
fete for multiple Grammy winner Quincy Jones at Bev-
erly Hills’ Cimarron bistro, a press bonanza with Big
Daddy Kane, Tevin Campbell, Jesse Jackson, Siedah
Garrett, Dyan Cannon, Ice-T, Kool Moe Dee, Qwest
signee Keith Washington, George Johnson of the
Brothers Johnson, and others on hand to congratulate
The Dude once again. And on March 14, an Elektra cock-
tail party to unveil the new Pendergrass album, “Truly
Blessed,” at Noa Noa in Beverly Hills. Pendergrass tru-
ly is blessed, judging by the reception to his Soul Train
Music Awards performance and his current single, “It
Should’'ve Been You.”

SHAN TAKES STAND: In light of recent incidents of
police brutality, the new M.C. Shan single, “It’s Time To
Defend Ourselves” (Cold Chillin’), is especially appropri-
ate. Shan witnessed the 1989 beating of a friend who
had asthma, whom the cops took for a criminal reaching
for a gun, in the Queensbridge Projects in Long Island
City, N.Y. The man later died. Cold Chillin’ is launching
a poster and PSA campaign urging community mem-
bers to stand up for their rights and to report incidents
of police brutality. While not a hate-the-police campaign,
Shan nevertheless says something must be done. “I
wrote the song because one of my boys got killed by the
police, and it was shame the way they beat on him,” says
the rapper, who will go on a 10-ity promotional tour to

(Continued on page 37)

youngest.

New Jersey-born Sapp has been
working within the PolyGram
structure for the past three years.
He started out as an intern at
Wing Records with the label’s Ed
Eckstine, now co-president of Mer-
cury. In 1988, Sapp became A&R
manager for Wing, then was pro-
moted to director of A&R for the
label in September 1989, handling
A&R duties for West Coast-based
Wing, Mercury, and Polydor acts
prior to Mercury’s reconstruction
earlier this year. Sapp is currently
responsible for a roster that in-
cludes Tony! Toni! Toné!, Vanessa
Williams, Sharon Bryant, Gerry
Woo, Safire, and new artists Brian
McKnight, Small Change, Sha-
mori, and Mood I.

“I got into the business as a re-
sult of going out on the road dur-
ing summer vacations from school
with my uncle Robert Bell,” says
Sapp, referring to Kool of Kool &
the Gang. “You could say I was
geared toward a career in the mu-
sic industry from early on.” Sapp
worked as assistant road manager
for Kool & the Gang in the mid-
"80s before attending Howard
Univ., where he studied business
and created his own local manage-
ment company for new acts.

In 1985, Sapp moved to Los An-
geles and, after a series of odd
jobs, met Eckstine at a recording
session for Williams’ debut album
in 1988. ‘“‘Amir Bayyan [formerly
of Kool & the Gang] was cutting
‘He’s Got The Look’ for the album
and I started talking with Ed,”
Sapp recalls. “We had a casual
meeting followed by a formal in-
terview and that’s when I began
working with Wing.”

Sapp’s initial mandate at the
then-fledgling label included “lis-
tening to all the tapes that we re-
ceived, meeting with publishers,

Sam Sapp On The Rise At Mercury
Young A&R Exec Keeping Industry Fresh

songwriters, and new producers.
I'd say we had a real open-door pol-
icy and I used those first few years
to absorb everything I could.”

One of Sapp’s first projects in
1990 was Marva Hicks’ album, cur-
rently sparking interest via her
first single, “Never Been In Love
Before.” Sapp says that he sought
new songwriters and producers
for the project. “My attitude has
always been that it’s important to
work with new producers. It’s
about finding people who can get
the job done.”

Sapp has brought a number of
developing producers to the label,
including Virgin recording artist
Kipper Jones, who is working on
Williams’ second album; Trent
Gumbs, who worked on Lace’s sec-
ond album and who is working on
the debut by Mood I; Darren Wil-
liams, who is contributing to Gerry
Woo’s next album; and new rap
producers Doug Grigsby and
Fresh Gordon. “I don’t feel that
we're lessening the quality of
work by using new people, even
people who’ve never produced be-
fore. If anything, we're breathing
new life into the music and into the
industry,”” he says.

Now working with two assis-
tants, Sapp estimates that he re-
ceives at least 100 calls a day. “Ac-
cessibility is very important. I still
maintain a discreet open-door poli-
cy, although right now we’re not
looking to expand the roster too
much. Mercury has just come out
of a transition year: We now have
15 acts as opposed to the 65 we had
before, so each one can really be a
priority. Plus, we now have full
black-music marketing and artist
development departments. We're
gearing up with several new proj-
ects and we're ready and commit-
ted to establishing Mercury as a
major force in the marketplace.”

The Luck Of Lucien. Song stylist Jon Lucien and his manager, Mike Bernardo,
are welcomed to the family by Mercury Records’ rhythm and black music
department at a showcase at Washington, D.C.’s Trumpets club. Lucien
performed selections from his new “Listen Love’ album, due Aprit 16. in front,
from left, are Bernardo and Lucien. In back row, from left, are Bobby Duckett,
artist development manager; Sheree Hawkins, regional manager; Tony
Anderson, executive VP/GM, black music; Jackie Rhinehart, national director of
artist development; Leighton Singleton, national director of R&B sales; Gwen
Quinn, publicity assistant; Lisa Cortes, VP of A&R; and Walter Greene, director

of East Coast publicity.
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TRULY BLESSED” by Teddy Pendergrass (Elektra) is a spiritually in-
spired personal statement as well as the title of this week’s highest debut
on the Hot R&B Albums chart at No. 39. The asterisk next to the catalog
number on the chart indicates that this album is not available on vinyl. Mu-
sically, this album is the strongest and most consistent that Pendergrass
has delivered since he recorded for Philadelphia International Records. My
first job in music was at PI1.R., so his appearance and performance on the
Soul Train Music Awards was a personal highlight; I shared his spirit of
triumph as he received a standing ovation. The first single, “It Should’ve
Been You,” moves up to No. 26 on the singles chart. It has 102 radio report-
ers, gaining WBLX-FM Mobile and WIZF Cincinnati.

GUESS WHAT I HEARD TODAY? “Do You Still Dream About Me” by
Nancy Wilson (Columbia) moves up 91-78, gaining seven stations, includ-
ing WQMG Greensboro, N.C; WQOK Raleigh, N.C;; and WHQT Miami. A
total of 25 stations list this title from her current album, “Lady With A
Song.” In Japan, where the legendary Wilson is a major star, the album
includes a cut not included on the U.S. release. “Fairy Tales” Anita Baker’s
most recent single on Elektra, was originally recorded as a duet by Wilson
and Baker and was scheduled for release on Wilson’s album. Unfortunate-
ly, it could not be included on Wilson’s domestic project.

IS IT NICKI OR NIKKI? It’s both. At No. 68 on the singles chart, “Na-
ked” by Nicki Richards (Atlantic) gains 13 stations for a total of 52 report-
ers. Some of the new reports come from WXYV Baltimore; WYLD-FM
New Orleans; WJFX Fort Wayne, Ind.; KRIZ Seattle; and WPGA and
WFXM in Macon, Ga. Debuting at No. 82 is “Daddy’s Little Girl” by Nikki
D (Def Jam) with 29 reporters. Among the 20 stations adding it this week
are WUSL Philadelphia; WPEG Charlotte, N.C.; WYLD-FM New Orleans;
WZHT Montgomery, Ala.; and WQFX Gulfport, Miss.

SAME STATE: “Same Song” by Digital Underground (Tommy Boy) con-
tinues to build radio points and moves up in rank on the Airplay Only top 40
chart. It has 93 radio reports; it has had as many as 96. It has 10 top five
and 21 top 10 reports. “State Of The World,” Janet Jackson’s album cut on
A&M, begins to move down in rank on the airplay chart. It has had as many
as 73 stations reporting it. This week it has 69. It has top 10 reports from
nine stations and is top five at WLWZ Greenville, N.C., and WJFX Fort
Wayne.

T}

SADENESS” BY ENIGMA (Charisma) gains six stations this week, for
a total of 22. It has reports from WAMO Pittsburgh; WKYS Washington,
D.C.; WOWI Norfolk, Va.; WTMP Tampa, Fla.; WTLC Indianapolis;
WCDX Richmond, Va.; and WHRK Memphis. This single has gone to No. 1
in 10 European cities and is reportedly the biggest-selling single ever in
Germany. It was produced by Michael Cretu, who poses the question in
the song, “What kind of man was the Marquis de Sade?” The record in-
cludes traditional religious chants over a dance track, in a way that was not
offensive to the European public.

HOT R&B SINGLES AGTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY  TOTAL TOTAL
ADDS D ADDS DS 0

23 REPORTERS 31 REPORTERS 56 REPORTERS 110 REPORTERS
KISSING YOU
KEITH WASHINGTON qwesT 10 10 21 41 49
DON'T GO
EN VOGUE atLaNTiC 8 9 20 37 39
YOUR LOVE - PART 2
KEITH SWEAT VINTERTAINMENT 6 10 20 36 82
WHAT COMES NATURALLY
SHEENA EASTON mca 2 9 14 25! 49
A HEART IS A HOUSE FOR. ..
THE DELLS virGIN 3 8 12 23 55
KRAZE
LAZET MICHAEL zoo 1 5 17 23 23
STRIKE IT UP
BLACK BOX rca -3 7 10 22 56
| GOT WHAT YOU NEED
COLIN ENGLAND moTtOowN 2 6 12 20 33
DADDY’S LITTLE GIRL
NIKKI D DEF Jam 3 ] 12 20 29
| TRY
WILL DOWNING isLanD 3 4 12 19 24

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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The first single from the brilliant new album THEY COME

IN AL_ COLORS (32197)—by one of the country’s best

| writinsy/producing teams.

Executive Piroducers Muffla & Big Dad

Produced by Dwayne "“Muffla'' Simon & Darry Pierce

“O N EOVDABIGBOI(S%”
(One Of The Big Boys)

Big Dad
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The Boy Genius is back with a new single from “A DAY
IN THE LIFE”” A POKADELICK ADVENTURE (82100).

"“Oneovdabigboiz” will be oneovdabighits for 1991.

Produced by Kwame & The Brothers G mm m m
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Executive Producer Hurby Luv Bug Azor
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Billboard.

FOR WEEK ENDING MARCH 30, 1991

M STM

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE
AND ONE-STOP SALES REPORTS.

TOP R&B ALBU

6 MAIN SOURCE wILD PITCH 2004 (8.98) BREAKING ATOMS
N 5. 51 | 50 | 45 | 9 | TONY TERRY EPIC 45015 (9.98 EQ) TONY TERRY
X 5
2|28 | 29| €5 ARTIST TITLE (B2)| 54 | 60 | 21 | JASMINE GUY warNER BROS. 26021 (9.98) JASMINE GUY
EZ2 |32 |« | TS| LABEL& NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE DR EQUIVALENT)
x % NO. 1 % % (:) 58 52 11 THE 2 LIVE CREW EFFECT 3003/LUKE (9.98) LIVE IN CONCERT
1| 1] 2| 9 | epMD rau470s7/c01UMBIA 998 EQ) 2 weeks al No. 1 BUSINESS AS USUAL 63 | 62 | 10 | POISON CLAN EFFECT 112/LUKE (9.98) 2 LOW LIFE MUTHAS
(| 4 | 5 | 17 | RALPH TRESVANT & mca 10116998 RALPH TRESVANT % | 52 |81 ) 3 \T/:‘ci::svfa:so;o::z’:\ﬁ;:;?; S THE BOYS
3 | 2 | 1 | 18 | WHITNEY HOUSTON A  ARISTA 8616 (10.98) 'M YOUR BABY TONIGHT % | %6 | 53 | 13| Crferarsaoe(sos - RSO RETLALE
4 3 3 18 GUY A UPTOWN 10115/MCA (9.98) THE FUTURE 51 55 49 8 DOROTHY MOORE MALACO 7455 (8.98) FEEL THE LOVE
5 | 5 | 4 | 18 | FREDDIE JACKSON carror 52217 e 00 WME AGAIN 67 | 79 | 3 | ONECAUSE ONE EFFECT BUST IT 94847/CAPITOL (9.98) DROP THE AXXE
6 6 6 39 | MARIAH CAREY A * COLUMBIA 45202 (9.98 FQ) MARIAH CAREY 59 49 4 22 | CANDYMAN EPIC 46947 (9.98 EQ) AIN'T NO SHAME IN MY GAME
9 15 7 0'JAYS EM1 93390 (9.98) EMOTIONALLY YOURS 60 | 60 | 59 8 MARION MEADOWS NOVUS 3097*/RCA (9.98) FOR LOVERS ONLY
13 | 16 | 19 | HI-FIVE Jve 1328/ReA (9.98) HI-FIVE 61 | 62 | 57 | 10 | BLUES BOY WILLIE (CHIBAN 1064 (8.98) BE-WHO
9 | 8 | B | 26 | LL COOLJA OEF JaM 46888/COLUMBIA (9.98 EQI MAMA SAID KNOCK YOU OUT 62 | 59 | 63 | 24 | TEENA MARIE EPIC 45101 (9.98 EQ) IVORY
10| 7 7 | 8 | DIGITAL UNDERGROUND @ TOMMY BOY 964* (6.98) THIS IS AN E.P. RELEASE 63 | 51 | 50 | 17 | RUN-D.M.C.PROFILE 1401 (9.98) BACK FROM HELL
11 | 11 | 13 | 12 | c&C MUSIC FACTORY COLUMBIA 47093 (9.98 EQ) GONNA MAKE YOU SWEAT 64 | 66 | 70 | 5 | GERARDO ITERSCOPE S1613/EAST WEST (9.98) MOIRITMO
12 10 9 13 | ICE CUBE rrioriTY 7230* (6.98) KILL AT WiLL 65 | 61 56 18 | ISIS 4TH & B'WAY 444 030/ISLAND (9.98) REBEL SOUL
@ 18 20 5 ALEXANDER O'NEAL TABU 45349/EFIC 9,98 £Q) T Sl 66 | 57 61 3l BASIC BLACK SOUNO OF NEW YORK 6307/MOTOWN (9,98) BASIC BLACK
' 7 |66 |68 | 6 | cLoria EPC o8 €
14 17 18 32 OLETA ADAMS FONTANA 846 346/MERCURY (9,98 EQ) CIRCLE OF ONE § ESIERAN ARG INIOATRIEICICHT
AR S~ NEWD | 1 | TYRONE DAVIS icrisan 1103 (8.98) PLL ALWAYS LOVE YOU
: (69) | NEW 1 MARVA HICKS POLYOOR 847 209/PLG (9 98 EQ ARVA HICKS
16 | 16 | 14 | 40 | KEITH SWEAT A 2 VINTERTAINMENT 60861/ELEKTRA (9.98) ILL GIVE ALL MY LOVE TO YOU ) > ! 9 58E® L i
) 1 12 T L e I 70 | 65 | 64 | 31 | LALAH HATHAWAY VIRGIN 91382 (9,98) LALAH HATHAWAY
R I
20 | 21 | 17 | RUDE BOYS atLantic 82121 (9.98) RUDE AWAKENING |68 |72 5 MAGGOTRON JAMARC 9003/PANDISC (9.98) BASS PLANET PARANOIA
19 | 15 | 11 | 55 | M.C. HAMMER A ® CAPITOL 92857 (9.98) PLEASE HAMMER DON'T HURT 'EM 8 | — | 2 | GEORGE HOWARD GRP 9629 (9.98) LOVE AND UNDERSTANDING
2 19 17 18 LEVERT ATLANTIC 82164 (9.98) ROPE A DOPE STYLE 13 53 54 25 ROBIN HARRIS WING 841 960/MERCURY (8.98 EQ) BE-BE'S KIDS
W .ﬂ) 7 67 7 M.C. TWIST LETHAL BEAT 104 (8.98) BAD INFLUENCE
@ 22 | 23 19 | SPECIAL GENERATION BUST IT 94846/CAPITOL (9.98) TAKE IT TO THE FLOOR 1N > |
. EW MICA PARIS ISLAND 846 814 (9.98) CONTRIBUTION
2 21 19 45 | TONY! TONI! TONE! A WING 841 902/MERCURY (8.98 EQ) THE REVIVAL - ] l o ”
DEEE-LITE ELEKTRA 60957 (9.98) WORLD CLIQUE
@3)| 23 | 22 | 8 | GANG STARR CHrysALIS 21798 (9.98) STEP IN THE ARENA 6 £
2 | 22 1 26 | 19 | chuss rock TREAT EN' RIGHT D | NEW D 1 ED 0.G. & DA BULLDOGS PWL AMERICA 848 326/MERCURY (9.98 €00 LIFE OF A KID IN THE GHETTO
SELECT 9063 (6.98)
@ 29 | 36 6 DJ QUIK e A 78 | 76 | 8 | 29 | M.C. CHOICE RaP-A-LOT 105 (8 98) THE BIG PAYBACK
PROFILE 1402 (9.98)
79 75 75 5 STETSASONIC TOMMY BOY 1024 (9.98) BLOOD, SWEAT & NO TEARS
ANOTHER BAD CREATION . . '
30 | 48 | 4 | ANOTHERBAD CRI COOLIN' AT THE PLAYGROUND YA’ KNOW!
77 % 2% R T —— JOMNNY OILL 80 74 76 16 GERALD ALBRIGHT ATLANTIC 82087+ (9.98) DREAM COME TRUE
28 | 27 | 29 | 27 | TOO SHORT A JivE 135RCA (9.98) SHORT DOGS IN THE HOUSE 8L | 70 | 69 | 25 | TODAY MOTOWN 6309 9.99 THE NEW FORMULA
29 | 32 | 38 | 19 | MONIE LOVE WARNER BROS. 26358 (9.98) DOWN TO EARTH NEW ) l PHIL PERRY CAPITOL 92115 (9.98) THE HEART OF THE MAN
0| 3 [ 2 18 | SURFACE coLUMBIA 46772 (9,98 EQ) 3 DEEP 83 | 80 | 80 15 | KING SUN PROFILE 1299 (9.98) RIGHTEOUS BUT RUTHLESS
@D 88 | — | 2 | VARIOUS ARTISTS paNDISC 8813 (9.98) MIAMI BASS WARS VOL. I}
31 3 33 19 | BIG DADDY KANE COLO CHILLIN' 26303/REPRISE (9.98) TASTE OF CHOCOLATE
" % 2 % ALWATS 85 69 66 23 | CARON WHEELER Emi 93497 (9.98) UK BLAK
PEBBLES MCA 10025 (9.98)
3135 | 37| 3 VORE OF THE NIGHT 86 | 78 | 81 5 | LAKIM SHABAZZ TUFF CITY 0571 (8.98) THE LOST TRIBE OF SHABAZZ
WHISPERS CAPITOL 92957 (9.98)
97 94 3 AMERICA’S MOST WANTED TRIAD 007 (8.98) CRIMINALS
34 | 3l 28 21 | AL B. SURE! WARNER BROS. 26005 (9.98) PRIVATE TIMES...AND THE WHOLE 9!
88 79 74 10 MARVIN GAYE MOTOWN 6311* (39.98) MARVIN GAYE COLLECTION
35 | 38 | 35 33 | BLACK BOX Rrca 2221 (9.98) DREAMLAND P 5 7 72 | CLARENCE CARTER BETWEEN A ROCK AND A HARD PLACE
44 | 42 | 12 | BRAND NUBIAN ELEKTRA 60946 (9.98) ONE FOR ALL LCHIRAN 1068 (525
& B i T . CATHERS D 30 83 71 28 MAXI PRIEST(bul) CHARISMA 91384 (9.98) BONAFIDE
FATHER M.C. UPTOWN 1006/MCA (9.98) ATHER'S DAY
38 M % 4 ] INEp———————— BYTCHES 91 86 86 12 CRIMINAL NATION COLD ROCK 70240/NASTYMIX (8.98) RELEASE THE PRESSURE
NEW ) | TEDDY PENDERGRASS ELEKTRA 60891 (9.98) TRULY BLESSED 82 89 | — 2 KID CAPRI COLD CHILLIN' 2647 4/WARNER BROS. (3.98) THE TAPE
40 | 37 | 32 | 36 | ANITABAKER A ELEKTRA 60922 (9.98) COMPOSITIONS S50 I S I MCUEVEN e eor e A s o sl MOVEMENTIER
5 5 94 | 93 [ 100 | 38 | D.J. MAGIC MIKE CHEETAH 9403 (9.98) BASS IS THE NAME OF THE GAME
41 34 0 2 | VANILLA ICE A 7 SBK 95325+ (9.98) TO THE EXTREME
P 95 91 96 3 GRANDADDY [.U. COLD CHILLIN' 2634 1/REPRISE (9.98) SMOOTH ASSASSIN
42 40 39 GERALD ALSTON TAl 6298/MOTOWN {9.98) OPEN INVITATION
96 | 95 | 95 19 | JOE SAMPLE WARNER BROS. 26318 (9.98) ASHES TO ASHES
DIFFERENCE
43 | 39 | 40 | 26 | TRACIE SPENCER CAPITOL 92153 (9.98) MAKE THE 9 | % 3 moﬁs?,} X s 5o T L e e
44 | 42 | 3¢ | 78 | JANETJACKSON A= JANET JACKSON'S RHYTHM NATION 1814 BWAY 444 0331 :
AGM 3920 9. 98 87 91 42 MILIRA APOLLO THEATRE 6297/MOTOWN (9.98) MILIRA
45 | 47 | 6 TARA KEMP GIANT 24408/ WARNER BROS. (9.98) TARA KEMP
99 73 73 6 THE MALEMAN MUSCLE SHOALS 2207/MALACO 18.98) FIRST CLASS MALE
4 5 43 49 EN VOGUE A ATLANTIC 82084 (9.98) BORN TO SING
onl 100 | 81 89 | 22 | DANA DANE PROFILE 1298 (9.98) DANA DANE 4 EVER
47 43 41 65 | MICHEL'LE RUTHLESS 91282/ATLANTIC (9.98) MICHEL'LE
O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units.
g A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. All albums available
48 | 46 | 44 | 18 | LOOSE ENDS mCA 10044 (9.98) LOOK HOW LONG ifi les of 1 mil i imillion sel b lowing the sy bl
NEW » 1 SOUNDTRACK GIANT 24409/REPRISE (9.98) NEW JACK CITY on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested price is for cassette and LP. Equivalent prices {indicated by EQ), for

labels that do not issue list prices, are projected from wholesale prices. © 1991, Billboard/BPI Communications, Inc.

BILLBOARD'S RHYTHM & BLUES CHART RESEARCH PACKAGES

THE DEFINITIVE LISTS OF THE BEST-SELLING RHYTHN & BLUES SINGLES AND ALBUNIS, YEAR BY YEAR

* Number One Rhythm & Blues Singles, 1948-present

* Top Ten Rhythm & Blues, 1948-present

» Top Rhythm & Biues Singles Of The Year, 1946-present
* Number One Rhythm & Blues Albums, 1964-present

» Top Ten Rhythm & Blues Albums, 1964-present

» Top Rhythm & Blues Album Of The Year, 1965-present

FOR INFORMATION, WRITE: Mark Marone, Billboard Chart Research, 1515 Broadway, New York, NY
Also available: Thematic and customized artist research. Call (212) 536-5051
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B R&B

Freddie Jackson Adds To
His Hit-Maker Status

B BY GERRIE E. SUMMERS

NEW YORK—Freddie Jackson
has had a career some recording
artists only dream about.

His 1985 debut album, “Rock Me
Tonight,” topped the Top Black Al-
bums chart for 16 consecutive
weeks. With the help of two No. 1
hits—the title track and ‘“You Are
My Lady”’—the album went plati-
num and is still selling. The follow-
up, “Just Like The First Time,”
rose to No. 1 and stayed for a
whopping 26 weeks, yielding four
No. 1 singles and going double-
platinum.

“Don’t Let Love Slip Away,”
Jackson’s 1988 album, proved a
relative disappointment. It sat at
No. 1 for a mere week, dropped
two No. 1 singles (“Nice’N’Slow”
and “Hey Lover”), and reached
only gold status. The singer’s gru-

Vesta, Chaka, Boom! A&M'’s Vesta,
left, reunites with Chaka Khan, for
whom Vesta once sang background
vocals, at a recent performance at
“R&B Live” in Los Angeles. Vesta,
whose upcoming album is “Special,”
sang Khan's "“Tell Me Something
Good” at the performance.

eling Up Close And Personal Tour
ended with a brief stint on Broad-
way at the Lunt Fontanne Theater
and received lukewarm reviews.
Apart from recording the No. 5
single, ““All Over You,” from the
soundtrack for “Def By Tempta-
tion” (in which he made a cameo
appearance), Jackson took two
years off to rejuvenate.

*‘I had a chance to enjoy the
things 1 had been working so hard
for for the last three years,” says
Jackson. “I just got in tune with
myself because I began to really
feel like 1 was being pulled in a
bunch of different directions.”

During that time, Jackson gave
thought to his fourth album, want-
ing to return to the raw, fresh en-
ergy of “"Rock Me Tonight.” For
“Do Me Again,” Jackson’s current
and fourth album on Capitol, Jack-
son enlisted the help of writer/pro-
ducer Barry Eastmond and pro-
ducer Paul Laurence and made
sure he was more involved in the
music so that his ‘‘statements
would be more true to life.”

Jackson says the secret to his
string of No. 1 R&B hits has been
““a lot of hard work, a lot of people
pulling together to make sure the
record is heard, to make sure ev-
erything is done right.”

“Everything’’ has fallen to a
large degree on Jackson’s manage-
ment firm, Hush Productions.
When Hush owner Charles Hug-
gins first heard Jackson sing, he
says, ‘'l thought he had this in-
credible voice that could just wrap
you up. He could charm a lyric.”
Huggins searched for the best
songs and producers for Jackson’s
debut, which was recorded before
they secured a recording contract.
Jackson was later signed to Capi-
tol.”

““At that point people were al-
ready beginning to say R&B music
was dying or already dead, which

(Continued on next page)

ANDRE-ROMARE RECORDS
Presepts
sensational

LIL BROWN

on cassette

She's
worked with
TINA

JARREAU
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“I'M NEVER GONNA CHANGE”

TOYIABE BMI

“BREATHLESS”

TOYIABE BMI

Producers
BILL CHARLES
WALT COLEMAN
Executive Producer
DUANE HERRING
DJ Copies Available

SABTECA MUSIC GO.

P.O. Box 10286 # Qakland, CA 94610
1-415-465-2805

YOU'VE HEARD
BERNARD JACKSON, JR.
SING. . .

"SHOWER ME WITH YOUR LOVE",
"THE FIRST TIME", "HAPPY"

NOW THE BEGINNING...
A COLLECTOR'S ITEM!

* * *

"PROMISES" (svi 3090)

BY
BERNARD JACKSON, JR.
(LEAD SINGER OF SURFACE)
AND
JIMMY & BARBARA DOCKETT
* *
"MOTOWN MEMORIES" (svi 1090)
BY
JIMMY & BARBARA DOCKETT
*
"CAN | TELL THEM" (svi 2090)
BY
DEBBIE BAMBARA
ALL INQUIRIES TO:
STAR VISION
INTERNATIONAL RECORDS
23 VY STREET
STAMFORD, CONNECTICUT 06902
(203) 358-9948
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ol Ingles Sales & Airplay.

A ranking of the top 40 R&B singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot R&B Singles chart.

SALES 22 AIRPLAY :
0¥z =t [ 1 =
Te|<y TITLE ARTIST |29 Igi<y TITLE ARTIST  [29
1 |1 [ 1LIKE THE WAY (THE KISSING GAME) HI-FIVE | 1 1 ]1 | I LIKE THE WAY (THE KISSING GAME) HI-FIVE | 1
2 | 5 | ALL TRUE MAN ALEXANDER O'NEAL | 7 2 | 4 | LET'S CHILL GUY | 5
3 | 6 | DO ME AGAIN FREDDIE JACKSON | 2 3 | 5| DO ME AGAIN FREDDIE JACKSON | 2
4 | 9 | WRAP MY BODY TIGHT JOHNNY GILL | 3 4 | 3 | SOMEDAY MARIAH CAREY | 6
5 | 8 | HOLD YOU TIGHT TARA KEMP | 4 5 | 6 | WRAP MY BODY TIGHT JOHNNY GILL | 3
6 | 2 | DON'T LET ME DOWN O'JAYS [ 9 6 [ 9 | HOLD YOU TIGHT TARA KEMP | 4
7 |10 | GOLD DIGGER EPMD | 23 7 |10 | STONE COLD GENTLEMAN RALPH TRESVANT | 8
8 | 14| LET'S CHILL GUY [ 5 8 |11 | ANOTHER LIKE MY LOVER JASMINE GUY | 10
9 | 4 | SOMEDAY MARIAH CAREY | 6 9 |12 | GETTING BACK INTO LOVE GERALD ALSTON [ 11
10 | 13 | STONE COLD GENTLEMAN RALPH TRESVANT 10 | 2 | DON'T LET ME DOWN O'JAYS [ 9
11| 7 | WRITTEN ALL OVER YOUR FACE RUDE BOYS | 12 11 [ 13 [ SAME SONG DIGITAL UNDERGROUND | —
12 ] 18 | IT'S A SHAME (MY SISTER) MONIE LOVE | 13 12 [ 7 | ALL TRUE MAN ALEXANDER O'NEAL | 7
13116 | ALL OF ME B8IG DADDY KANE FEATURING BARRY WHITE | 14 13 (14 [ IS 1T GOOD TO YOU WHISPERS [ 15
14 [ 15 | ANOTHER LIKE MY LOVER JASMINE GUY | 10 14 | 19 | WHATEVER YOU WANT TONY! TONI TONE! | 19
15 | 17 | GETTING BACK INTO LOVE GERALD ALSTON | 11 15| 8 | WRITTEN ALL OVER YOUR FACE RUDE BOYS | 12
16 [ 21 | TEMPLE OF LOVE HARRIET | 18 16 [ 15 | IT'S A SHAME (MY SISTER) MONIE LOVE | 13
17 | 23 | MY HEART IS FAILING ME RIFF | 21 17 [ 17 | NO MATTER WHAT YOU DO DIANA ROSS & AL B. SURE! [ 17
18 | 22 | ANOTHER SLEEPLESS NIGHT SHAWN CHRISTOPHER | 20 18 [ 18 | NEVER BEEN IN LOVE BEFORE MARVA HICKS | 16
19 [ 20 | TREAT 'EM RIGHT CHUBB ROCK | 33 19 [ 20 | ALL OF ME BIG DADDY KANE FEATURING BARRY WHITE | 14
20 | 3 | ALL SEASON LEVERT | 27 20 | 22 | ALL | WANT IS YOU SURFACE | 28
21 |26 | IS IT GOOD TO YOU WHISPERS | 15 2126 | TELL ME THE WOOTEN BROTHERS | 22
22 | 25| NEVER BEEN IN LOVE BEFORE MARVA HICKS | 16 22 [ 24 | IT SHOULD'VE BEEN YOU TEDDY PENDERGRASS | 26
23 | 24 | NO MATTER WHAT YOU DO DIANA ROSS & AL B. SURE! | 17 23 [30 | I'M DREAMIN’ CHRISTOPHER WILLIAMS | 24
24 |33 | TELL ME THE WOOTEN BROTHERS | 22 24 [ 28 | BACKYARD PEBBLES (WITH SALT-N-PEPA) | 32
25 [30 | I'M DREAMIN' CHRISTOPHER WILLIAMS | 24 25 |31 | CALL ME PHiL PERRY | 29
26 | 29 | SPARK OF LOVE SPECIAL GENERATION | 31 26 | 25| TEMPLE OF LOVE HARRIET [ 18
27 | 31 | THANX 4 THE FUNK THE BOYS [ 25 27 |23 | STATE OF THE WORLD JANET JACKSON | —
28 | — | WHATEVER YOU WANT TONY! TONit TONE! | 19 28 [ 29 | THANX 4 THE FUNK THE BOYS | 25
29 [11 | ALL THE MAN THAT | NEED WHITNEY HOUSTON | 30 23 {27 | ANOTHER SLEEPLESS NIGHT SHAWN CHRISTOPHER | 20
30 | 12 | HERE COMES THE HAMMER M.C. HAMMER | 44 30 | 32 | MY HEART IS FAILING ME RIFF | 21
31 [ 34 | SHORT BUT FUNKY TOO SHORT | 38 31 | 34 | CHEAP TALK LOOSE ENDS | 36
32 [ 36 | IT SHOULD'VE BEEN YOU TEDDY PENDERGRASS | 26 32 )36 | SERIOUS LA RUE | 35
33 | 35 | DANCE ALL NIGHT POISON CLAN | 51 33 | 38 | SEX CYMBAL SHEILAE. | 37
34 [ 19 | THIS HOUSE TRACIE SPENCER | 47 34 |21 | ALL THE MAN THAT | NEED WHITNEY HOUSTON | 30
3527 | SOMETHING IN MY HEART MICHEL'LE [ 45 35 [ 35| CONTRIBUTION MICA PARIS | 39
36 | — | ALL | WANT IS YOU SURFACE | 28 36 [— | SHE'S DOPE! BELL BIV DEVOE | 42
37 | 28 | IESHA ANOTHER BAD CREATION | 52 37 | 40 | HERE WE GO C&C MUSIC FACTORY | 34
38 |32 | GET HERE OLETA ADAMS | 60 38 |39 | IF MY BROTHER'S IN TROUBLE JEFFREY OSBORNE | 41
39 [— | CALL ME PHIL PERRY | 29 39 | 16 | ALL SEASON LEVERT | 27
40 | — | HERE WE GO C&C MUSIC FACTORY | 34 40 | — | | DON'T WANT TO LOSE YOUR LOVE B ANGIEB | 40

R&B SINGLES A-Z

32

36
"

39

n
82

72
57

11

69

97

g R

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

AIN'T NO SUNSHINE (Interior, BMI)

ALL | WANT IS YOU (Colgems-EMI, ASCAP/Multi
Culler, ASCAP)

ALL NIGHT BLUE (Muscle Shoals, BMI)

ALL OF ME (AZ, ASCAP/Cotd Chillin', ASCAP/WB,
ASCAP) WBM

ALL SEASON (Trycep, BMI/Willesden, BMI)

ALL THE MAN THAT 1 NEED (Warner-Tamerlane,
BMI/Body Electric, BMI/Fifth Of March, BMI) WBM
ALL TRUE MAN (Flyte Tyme, ASCAP/Avant Garde,
ASCAP) WBM

ANOTHER LIKE MY LOVER (Tim Tim, ASCAP/Wokie,
ASCAP)

ANOTHER SLEEPLESS NIGHT (Warner Chappell/Disco
Mix Club, ASCAP/WB, ASCAP) WBM

ARGUND THE WAY GIRL (Marley Mari,

ASCAP/L.L. Cool J, ASCAP/Def Jam, ASCAP/Stone
City, ASCAP/National League, ASCAP)

BACKYARD (Kear, BMi/Sony Epic/Solar, BMI/Bed Of
Nails, ASCAP)

BLUE (IS THE COLOUR OF PAIN) (MCA,
ASCAP/Virgin, ASCAP/Orange Tree, ASCAP/EMI
Blackwood, BMI)

CALL ME (Pundit, BMI)

CHEAP TALK (MCA, ASCAP/BMG, ASCAP)

COMING OUT OF THE DARK (Foreign Imported, BMI)
CPP

CONTRIBUTION (Virgin Songs, BMI/Cool Banana,
ASCAP/Boneless, BMI/M. Roman, BMI/Slice Meister,
BMI/EMI Blackwood, BMI/Eric B & Rakim,
ASCAP/Virgin, ASCAP)

COSMIC LOVE (Boston International, ASCAP)
DADDY'S LITTLE GIRL (Waifersongs, ASCAP/AGF,
ASCAP/Have Faith, ASCAP/Daddy’s Little Girl,
ASCAP/Def Jam, ASCAP)

DANCE ALL NIGHT (Pac Jam, BMI)

DO ME AGAIN (MCA, ASCAP/Bush Burnin’,
ASCAP/DIa, ASCAP)

DON'T GO (2 Tuff-E-Nuff, BMI)

DON'T LET ME DOWN (WE, BMI/Dwaine Duane, BMI)
DO THE BART (Pac Jam, BMI)

DO YOU STILL DREAM ABOUT ME (Avid One,
ASCAP/Glen Davis Int’l, BMI)

DO YOU WANT ME (Next Plateau, ASCAP/Sons Of K-
oss, ASCAP)

FACES (Protoons, ASCAP/Rush-Groove, ASCAP)
FAIRY TALES (All Baker's, BMI/Delvon,
BMI/Monteque/Virgin, BMI) CPP

GET HERE (WB, ASCAP/Rutland Road, ASCAP) WBM
GETTING BACK INTO LOVE (Island, BMI/Stanton's
Gold, BMI/April Joy, BMI)

GOLD DIGGER (Pariken, ASCAP/Full Keel, BMI/Bert
Reid, BMI/Ron Miller, ASCAP/Bridgeport, BMI)
GONNA MAKE YOU SWEAT (Virgin, ASCAP/Cole-
Clivilles, ASCAP) HL

HEAD OVER HEELS (Shaman Drum, BMI/Sun Face,
ASCAP)

A HEART IS A HOUSE FOR LOVE (FROM THE FIVE
HEARTBEATS) (TCF, ASCAP/EMI April, ASCAP/Smic
Smac, ASCAP/Behind Bars, ASCAP)

HERE COMES THE HAMMER (Bust-1t, BMI) CLM
HERE WE GO (Virgin, ASCAP/Cole-Clivilles,

52
41

85

91

2%

98
70
61

65

92

21

ASCAP/RBG-Dome, ASCAP) HL

HIGH (Virgin Songs, BMI/Buffalo Music Factory, BMI)
HOLD YOU TIGHT (Kaliman, BMI/One Two, BMI)

| CAN'T TELL YOU WHY (Jeddrah, ASCAP/Cass
County, ASCAP/Red Cloud, ASCAP) WBM

| DON'T WANT TO LOSE YOUR LOVE (EMI
Blackwood, BMI/Pam-Jo-Keen, BMI)

|IESHA (Biv Ten, ASCAP/Diva One, ASCAP)

IF MY BROTHER'S IN TROUBLE (Virgin,
ASCAP/Copyright Control)

| GOT WHAT YOU NEED (Chile & Swing, ASCAP/T-
Porsa, ASCAP)

| LIKE THE WAY (THE KISSING GAME) (Zomba,
ASCAP/WB, ASCAP/B Funk, ASCAP) WBM

I'LL DO 4 U (Hudmar, ASCAP/Butterfly Gong,
BMI/EMI Blackwood, BMI/Cotaba, BMI) WBM/HL
I'LL GIVE ALL MY LOVE TO YOU (WB, ASCAP/E/A,
ASCAP/Keith Sweat, ASCAP/Sony, ASCAP/Maestro B.,
ASCAP) WBM

I'M DREAMIN' (FROM NEW JACK CITY) (H-Naja,
BMI/La Sab, BMI)

IS 1T GOOD TO YOU (Azian, BMi/Whisperdex,
BM!I/Yours, Mine & Ours, ASCAP)

| TRY (Purple Buil, BM1)

IT'S A SHAME (MY SISTER) (Jobete, ASCAP/Black
Bull, ASCAP/Virgin, ASCAP/Stone Agate,
BMI/Sawandi, BM{) CPP

IT SHOULD'VE BEEN YOU (Ted-On, BM!)

IT'S SOMETHIN' (Irving, ASCAP/Foster Frees,
BMi/Almo, ASCAP/Rutland Road, ASCAP) CPP

1 WANNA COME BACK HOME (Dillard, BMI/Rainbow,
ASCAP)

| WILL ALWAYS LOVE YOU (Disguise,
ASCAP/Platinum Gold, ASCAP/Diva One, ASCAP)
JUST US TWO (EMI April, ASCAP/Midnight Magnet,
ASCAP/Reesongs, ASCAP)

KISSING YOU (EMI April, ASCAP/K-Shreve,
ASCAP/Market, ASCAP/Full Keel, ASCAP/JRM,
ASCAP)

LET'S CHILL (Donril, ASCAP/Zomba, ASCAP/WB,
ASCAP/B Funk, ASCAP) WBM

LISA BABY (Rooney Tunes, BMI/Father M.C.,
ASCAP/EMI Apnl, ASCAP/Across 110th Street,
ASCAP)

LOVE MAKES THINGS HAPPEN (Kear, BMI/Sony
Epic/Solar, BMI)

MAMA SAID KNOCK YOU QUT (Marley Marl,
ASCAP/LL Cool J, ASCAP/Irving, ASCAP/Def jam,
ASCAP) CPP

MERCY MERCY ME (THE ECOLOGY) /1 WANT YOU
(Jobete, ASCAP/AImo, ASCAP) CPP

MIDNITE LOVER (Bust-It, BMI)

MY HEART 1S FAILING ME (Colgems-EMI,
ASCAP/Knighty Night, ASCAP/Albert Hammond,
ASCAP/WB, ASCAP) WBM

NAKED (Nookie, BMI)

NEVER BEEN IN LOVE BEFORE (Left Handed,
ASCAP/Ackee, ASCAP)

NO MATTER WHAT YOU DO (EMI April,
ASCAP/Across 110th Street, ASCAP/AI B. Sure!,
ASCAP/Willarie, ASCAP)

NORTH ON SOUTH ST. (Almo, ASCAP/Music Corp. Of
America, BMi/Bad Mofo, BMI) CPP

PATIENCE (Gradington, ASCAP/Ronnie Onyx, ASCAP)

67

1K)

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

READY OR NOT (Crystal Isle, BMI/Baby Ann,
BMI/Bubba Gee, BMI)

SADENESS PART 1 (Sweet ‘N’ Sour, ASCAP/Virgin,
ASCAP)

SERIOUS (Gradington, ASCAP/Ronnie Onyx, ASCAP)
SEX CYMBAL (Sister Fate, ASCAP/Peter Michael,
ASCAP/Rapsodies & Melodies, ASCAP/7th Street,
ASCAP)

SHE'S DOPE! (Hip City, BMI)

SHE'S MY CUTIE (Mike Curb, BMI/Groovetime, BMI)
SHORT BUT FUNKY (Willesden, BMI)

SOMEDAY (Vision Of Love, BM!/Been Jammin’, BM{)
HL

SOMETHING IN MY HEART (Ruthless Attack, ASCAP)
SPACE IN MY HEART (Level Vibes, ASCAP/Colgems-
EMI, ASCAP)

SPARK OF LOVE (Bust-It, BMI)

SPREAD A LITTLE LOVE (SLB, ASCAP/Misam,
ASCAP)

STONE COLD GENTLEMAN (Greenskirt, BMi/Kear,
BMI/Sony Epic/Solar, BMI/MCA, ASCAP) HL
STRIKE IT UP (Lombardoni Edizioni, ASCAP/Intersong
U.SA., ASCAP)

SWEET LIBERATION (EMI April, ASCAP/Across 110th
Street, ASCAP/Al B. Sure!, ASCAP/Willarie, ASCAP)
TELL ME (Wooten Cutz, BMI)

TEMPLE OF LOVE (H.R.M., BMI/BMG, BMI/Crayfish,
ASCAP/Warner Chappell, ASCAP) WBM/HL

THANX 4 THE FUNK (Buff Man, BMI/Kipteez,
ASCAP/Pecot, ASCAP/Virgin Songs, BMI/Virgin,
ASCAP)

THIS HOUSE (Zodrog, ASCAP/Zodboy, ASCAP/Editions
€G, ASCAP/Sir Spence, ASCAP/M&T Spencer, ASCAP)
WBM

THROUGH (Soul Il Soul Mad, ASCAP/Virgin, ASCAP)
TREAT 'EM RIGHT (ADRA, BMI/Getaloadofatso,
BMI/Howie Tee, BMI)

TRIALS OF THE HEART (Triple Star, BMI)

WHAT COMES NATURALLY (Tom Sturges,
ASCAP/Chrysalis, ASCAP/Warner-Tamerlane,
BMI/Nick Mundy, BMI/GG Loves Music, BMI)
WHATEVER IT TAKES (Said, BMi)

WHATEVER YOU WANT (Tony Toni Tone, ASCAP/Pri,
ASCAP)

WHEN WILL 1 SEE YOU SMILE AGAIN? (Not Listed)
WHIP IT BABY (Rumrunner, BMI/Hey Skimo,
BMI/Ujima, ASCAP/Locked Up, BMI)

WITH YOU (Re-deer, ASCAP/Sun Face, ASCAP)
WORK IT (LIKE A) 9 TO 5 (Lane Brane, BMI/Ensign,
BMI/Blue Peach, BMI/Toe Knee Hangs, ASCAP/Ackee
Polygram Island, ASCAP)

WRAP MY BODY TIGHT (Flyte Tyme, ASCAP)
WRITTEN ALL OVER YOUR FACE (Trycep, BMI/Rude
News, BMI)

YOU DON'T HAVE TO WORRY (2 Tuff-E-Nuff,
BMI/Irving, BMI) CPP

YOUR LOVE - PART 2 (WB, ASCAP/F/A, ASCAP/Keith
Sweat, ASCAP)
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FREDDIE JACKSON DOES IT AGAIN

(Continued from preceding page)

made my stomach sick,” Huggins
says. “When they say that R&B
music is dead, that means black
people are dead. And I don’t be-
lieve black people are dead.”

At the time, Capitol was riding
high on Tina Turner’s first major
hit, “Private Dancer.” Hush Pro-
ductions’ problem was how to get
Capitol to take the necessary inter-
est in an untried artist as well as
pique the interest of consumers

whose dollars had been captured
by Michael Jackson and Prince.
Freddie Jackson hardly fit that
mold.

“Fertunately we didn’t have to
say a lot,”” Huggins says. “Don
Zimmerman was the president.
Walter Lee was in charge of mar-
keting and sales. They understood
what we were trying to do and
they gave us the green light to ex-
ercise our vision. The beauty of it

© 1991 Chrysalis Records. Inc.

M
Chiysalis.

WHo 'S GoanNA TARE NE WEIGUT ?
Frcam RE ABurm
QTEP | N R ARENA

IT'S HAPPENIN' ON THE DANCE FLOORS, IN THE ALLEYS, IN THE STREETS!
IT'S THE BOLD SOUND OF THE NEW BLACK MUSIC DIVISION ON
CHRYSALIS/COOLTEMPO

Fram the foethearing album

MAKE WAY FOR THE MOTHERLODE

was that we have a full-service of-
fice at Hush, which has a record la-
bel, Orpheus Records, as well as a
film company, and maintains a
complete staff for marketing, pro-
motion, video, and publicity.”

Jackson was introduced to the
public via Melba Moore’s 90-city
1987 tour, in which he performed
three songs in the middle of the
show to enthusiastic response.
Since then, Jackson has amassed a
substantial following. He has re-
ceived two Grammy nominations
and won an American Music
Award for ‘“‘Nice’N’Slow.”

The next goal for this major
R&B artist is pop play for his first
single, “Love Me Down.” But the
company will not tamper with
Jackson’s image or sound. “I think
pop radio is playing more urban
music without sacrificing the
sound,” says Huggins, citing the
pop success of Johnny Gill’s “My,
My, My’ and Babyface’s ““Whip
Appeal.” The current single, the ti-
tle track, is top five and inching to-
ward the No. 1 slot this week on
the R&B chart.

Jackson embarked on a three-
week European tour in February
with a new band that includes Hu-
bert Eaves (D-Train) and pianist
Alex Bugnon. The U.S. leg begins
Thursday (28).

THE FOLLOW UP SINGLE TO THE NUMBER 1 RAP HIT
“LOOKING AT THE FRONT DOOR”

=

FROM THE ALBUM

EBEOIRINE O1I8D1=—

Available For Licensing Worldwide.

SOURCE

© 1981 wild Pitch Records, Ltd. Phone {212) 534-5050 Fax(212) 268-4968
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RHYTHM AND BLUES

(Continued from page 30)

spread his message in April. “‘I
don’t advocate violence against
the police. The song was out last
year, but what brought it out was
the video of this guy [in Los Ange-
les] getting beat by the police,
shown by the same networks that
wouldn’t play my video because
they said it was too harsh. They’'re
withholding the truth. I’'m going to
talk about this and not hold my
tongue. Whoever needs me to
stand for them, I'll stand for
them.”” A Time To Defend Our-
selves rally is being planned for
April 30 in front of the the Harlem
State Office Building on 125th
Street; it will feature artists and
guest speakers.

TIDBITS: Cold Chillin’ Records
chairman Tyrone Williams and
president Len Fichtelberg have be-
gun a new R&B label, Livin’ Large,
in New York. Former WBLS New
York PD Fred Buggs has been
hired on as VP of A&R ... Bassist
Verdine White confirms that
Earth, Wind & Fire has signed to
Warner Bros., leaving Columbia,
where the band has had the major-
ity of its success ... Berry Gordy
has begun a new production com-
pany. West Grand Music Produc-
tions is the name of the company
that has Gordy’s niece, Iris Gordy,
as president. Michael A. Brown,
director of A&R (formerly at Capi-
tol) says a formal announcement
of the company, which has a deal
with Motown to be distributed
through MCA, is due this week.
Artists include Nikita Germaine,
Regina Brown (no relation), and
Louis Price, whose first single,
“Play It By Heart” (co-written by
Price and keyboardist Starr Par-
odi), is due next week.

. v | Be Compiled from a national sampte of retail
ol | B o 4% | TITLE and one-stop sales reports. ARTIST
Tl W PG ] XT
F2 | 32 | nx | 20 LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 * »
1 2 15 LOOKING AT THE FRONT DOOR & MAIN SOURCE
WILD PITCH 8020 (M) (T) 2 weeks at No. 1
e R
2 1 12 TREAT 'EM RIGHT & CHUBB ROCK
SELECT 62358 (M) (T)
3 5 9 RICO SUAVE & GERARDO
INTERSCOPE 0-96401/EAST WEST (C) (T)
8 12 5 IT'S A SHAME (MY SISTER & MONIE LOVE
WARNER BROS. 0-21791 (C) (CD) (M) (D
11 9 7 CHANGE THE STYLE & SON OF BAZERK/NO SELF CONTROL

SOUL 53989/MCA (C) (M) (T)

6 MIND BLOWIN'
RUTHLESS 0-96406/ATLANTIC (C) (T)

¢ THE D.O.C.

© SALT-N-PEPA

SHCREECICNE

12 | 0| 7 | DOYOUWANT ME
NEXT PLATEAU 50137 (M) (T)
5 | 1GOTTOHAVEIT #EDO.G & DA BULLDOGS
PWL AMERICA 878 881/MERCURY (C) (M) (T)
4 | 3 | 12 | MELTIN YOUR MOUTH © CANDYMAN
EPIC 34-73652 (C) (M) (T
4 | BORN AND RAISED IN COMPTON * DJQUIK

PROFILE 7323 (T)

WAKE UP ¢ BRAND NUBIAN

11 5 7 13 | ElexTRA 066597 ) (D
® 18 | 28 3 DADDY'S LITTLE GIRL ® NIKKI D
DEF JAM 44-73697/COLUMBIA (C) (T)
TWO MINUTE BROTHER & BWP

—
[
(=21
=)
w
—
w

NO FACE 44-73574/COLUMBIA (C) (T)

PEACHFUZZ & K.M.D.
ELEKTRA 0-66591 (M) (T)

IS

7 | 17| s | DANCEALLNIGHT # POISON CLAN
EFFECT 708/LUKE (C) (M) ()
6 | 10| 6 | 10 | JUSTTOGET AREP ® GANG STARR
CHRYSALIS 23620 (C) (M) (T)
7 | 9 | a4 | 13| GOLDDIGGER ¢ EPMD
RAL 44-73633/COLUMBIA (C) (CD) (M) (T)
18| 16 | 8 | 8 | COMEON,LET'S MOVE IT  SPECIAL ED
PROFILE 7322 (C)(T)
19| 2| 2] 5 | ONEOVDABIGBOIZ © KWAME & A NEW BEGINNING
ATLANTIC 0-86104 (C) (T)
a1 | 23 | 4 | SHORTBUT FUNKY © TOO SHORT
JIVE 1429/RCA (M) (T)
@D| 2 | 2 | 3 | ALLABOUTRED © REDHEAD KINGPIN
VIRGIN 0-96375 (C) (T)
IDE M.C. JR.CAS
@ 3 % 4 &)ISLSBAi 1004 (C) (M) (M .
@D| 2 | — | 2 | NEWJACK HUSTLER (NINO'S THEME) ®ICET
GIANT 0-21845/WARNER BROS. (C) (M) (T)

a | 2| | 2 | mMsautomaric VICIOUS BASE FEAT. D.J. MAGIC MIKE
CHEETAH 9506 (M) (T)
@®| s | — | 2 | waieiTBABY MARIO
NASTYMIX 74005 (C) (T)
WHO'S GONNA ® GANG STARR
NEW)D 1 CHRVOSASLISG 'gszo (M‘)rrAr)KE L3 2L
57 | 24 | 14 | 18 | AROUND THE WAY GIRL @ ¢LL COOLJ
DEF JAM 44-73610/COLUMBIA (C) (CD) (M) (T)
28 | 19 | 20 | 8 | HERE COMES THE HAMMER © M.C. HAMMER
CAPITOL 15585 (C) ()
DO THE BART ® LUKE FEATURING THE 2 LIVE CREW
@ NEW » 1 LU(K,E 0-96398/ATLANTIC (C) (M) (T) FEA
0 | 27 I 2% | 22 | "iLDOA4U © FATHER M.C.

UPTOWN 53912/MCA (C) (M) (1)

Records with the greatest sales gains this week. ® Videoclip availability. @ Recording Industry Associa-
tion of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million
units. Catalog no. is for 12-inch vinyl single. *Asterisk indicates catalog number is for cassette maxi-single;
12-inch vinyl unavailable. (C) Cassette single availability. (CD) Compact disc single availability. (M) Cassette
maxi-single availability. (T) 12-inch vinyl availability. © 1991, Billboard/BPI Communications, Inc.
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FOR WEEK ENDING MARCH 30, 1991 ™
CLUB PLAY 12-INCH SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SAMPLE

wi|oxle g = OF DANCE CLUB PLAYLISTS. wxloxlg 3 = OF RETAIL STORES AND ONE-STOP SALES REPORTS.

Zulew | 23|[2$| TITLE ARTIST Fulew| 23| €3] TITLE ARTIST

2|93 |« | 25| LAsEL & NUMBERDISTRIBUTING LABEL FZ2 |32 |~ | 25| LaBEL & NUMBERDISTRIBUTING LABEL

* % NO.1 % % * % NO.1 x %
(O] 2 4 6 HOW TO DANCE ATLANTIC 0-86083 1 week at No. 1 ® BINGO BOYS 1 1 2 7 SADENESS PART 1 CHARISMA 0-96395 2 weeks at No. 1 SENIGMA
2 3 5 8 | IT'S A SHAME (MY SISTER) WARNER BROS. 0-21791 & MONIE LOVE @ 4 6 6 | I'VE BEEN THINKING ABOUT YOU RADIOACTIVE 53992 © LONDONBEAT
K 4 7 6 I'VE BEEN THINKING ABOUT YOU RADIOACTIVE 53992/MCA ¢ LONDONBEAT @ 6 2 RESCUE ME SIRE 0-/WARNER BROS. MADONNA
4 6 14 4 HERE WE GO COLUMBIA 38-73690 @ C&C MUSIC FACTORY | @ 5 7 6 HOW TO DANCE ATLANTIC 0-86083 ® BINGO BOYS
@ 8 22 4 | STRIKE IT UP RCA 2792-1-RD BLACK BOX 9 7 21 3 HERE WE GO COLUMBIA 38-73690 ® C&C MUSIC FACTORY FEAT. FREEDOM WILLIAMS
6 10 15 4 RESCUE ME SIRE 0-19490/WARNER BROS. MADONNA 6 2 3 12 FUNK BOUTIQUE/DON'T STOP NOW EPIC 49-73650 THE COVER GIRLS
1 1 2 8 TOUCH ME (ALL NIGHT LONG) POLYDOR 879 467-1/PLG ® CATHY DENNIS @ 8 13 6 MADE UP MY MIND MERCURY 878 785-1 & SAFIRE
12 | 12 | 7 | DO YOU WANNA DANCE CARDIAC 3-4008 ® BROTHER MAKES 3 8 3 1 9 | HOLD YOU TIGHT BIG BEAT BB-9102/GIANT & TARA KEMP
@ 15 | 18 6 | WHERE LOVE LIVES ARISTA IMPORT ALISON LIMMERICK | 9 12 | 22 4 TOUCH ME (ALL NIGHT LONG) POLYDOR 879 467-1 ® CATHY DENNIS
10 9 9 9 | ALL WE GOT REPRISE 0-21734/WARNER BROS. MICHAEL MCDONALD 10 [ 10 | 12 6 | ALICE EVERYDAY SIRE 0-21767/AARNER BROS. BOOK OF LOVE
1 5 1 10 | SOMEDAY COLUMBIA 44-73560 ® MARIAH CAREY @ 15 15 6 DO YOU WANT ME NEXT PLATEAU NP-50137 @ SALT-N-PEPA
12 16 20 6 ANTHEM RCA 2775-1-RD N-JOI 12 16 17 8 TREAT 'EM RIGHT SELECT 62358 ® CHUBB ROCK
13 11 11 7 KID GET HYPED RCA 2769-1-RD DESKEE 13 17 18 5 SERIOUSLY/BEING BORING EMI v-56204 @ PET SHOP BOYS
14 18 24 4 UNBELIEVABLE EMI V-56209 & EMF 14 19 20 7 RICO SUAVE INTERSCOPE 0-9887 1/ATLANTIC & GERARDO
24 | 33 3 STATE OF THE WORLD A&M PROMO JANET JACKSON 1921 | 3 6 | ALL TRUE MAN TABU 45-73626/EPIC ® ALEXANDER O'NEAL
16 | 14 8 9 | YOU THINK YOU KNOW HER EXILE 74002/NASTYMIX ® CAUSE & EFFECT 21 | — | 2 | STRIKEIT UP RCAx« BLACK BOX
17 7 3 10 SADENESS PART 1 CHARISMA 0-96395 @ ENIGMA 17 9 5 15 ANOTHER SLEEPLESS NIGHT ARISTA AD-2141 ¢ SHAWN CHRISTOPHER
18 | 13 | 6 | 11 | DANGEROUS ON THE DANCEFLOOR RCa 1253 MUSTO AND BONES FEATURING PCP | 18 | 14 | 11 | 11 | TOGETHER FOREVER COLUMBIA 44-73630 @ LISETTE MELENDEZ
18 17| 8 HOLD YOU TIGHT BIG BEAT BB-9102/GIANT ® TARA KEMP 19 | 1 9 10 | WRAP MY BODY TIGHT/MY, MY, MY (LIVE) MOTOWN 4756 ® JOHNNY GILL

28 | 26 | 9 | LOVE ME FOREVER OR LOVE ME NOT ATCO 096400 TRILOGY 22 | 28 | 5 | DOYOU WANNA DANCE CARDIAC 3-4008 BROTHER MAKES 3

T21 | 26 | 27 | 5 | ALICE EVERYDAY SIRE 0-2176 7WARNER EROS. BOOK OF LOVE 21 | 23 | 26 | § | THEROOF IS ON FIRE/...AND PARTY TsR 865 # WESTBAM
22 | 25 | 30 | 5 | SAME SONG ToMMY BOY 0-19484 DIGITAL UNDERGROUND @ 37 2 | UNBELIEVABLE EM) v-56209 & EMF
23 | 19|19 7 HOW CAN YOU EXPECT TO BE TAKEN SERIOUSLY EMI v-56204 @ PET SHOP BOYS * % * POWER PICKX x %

24 21 29 5 NAIVE WAX TRAX 9160 KMFDM/THRILL KILL KULT .@ 39 — 2 LET’S CHILL UPTOWN 54051/MCA & GUY
25 22 10 11 WHAT'S IT GONNA BE ATLANTIC 0-86099 @ JELLYBEAN FEATURING NIKI HARIS 24 20 16 7 WHAT'S IT GONNA BE ATLANTIC 0-86099 © JELLYBEAN FEATURING NIKI HARIS |
2% | 23 13 6 UMBABARAUMA ELEKTRA 0-66583 AMBITIOUS LOVERS @ 34| — 2 ALL WE GOT REPRISE 0-21734/WARNER BROS. MICHAEL MCDONALD |
21 20 23 7 HOW LONG TOMMY BOY T8-966 INFORMATION SOCIETY | _26 18 8 12 | SOMEDAY COLUMBIA 44-73560 ® MARIAH CAREY
28 | 27 | 16 | 11 | FUNK BOUTIQUE EPIC 49-73650 THE COVER GIRLS @ 36 | — | 2 | DANGEROUS ON THE DANCEFLOOR RCA 1253 MUSTO AND BONES FEATURING PCP
31 | 43 3 | XY &ZEERcA2763 POP WILL EAT ITSELF 28 | 28 [ 35 4 | SITUATION '91 (REMIX) SIRE 0-29350/WARNER BROS. YAz |
30 | 30 | 44 3 ELVIS 1S DEAD EPIC 4973677 LIVING COLOUR 29 | 36 4 SHE'S GOT ME GOING CRAZY CUTTING 0-96384/CHARISMA 2 IN A ROOM
@D 34 | 37 | 4 | MOWIN auaLTy 151571 LEE MARROW 30 | 32 | 34 | 5 | KIDGET HYPED RCA2769-1-RD DESKEE |
32 | 35 [ 40 7 TREAT 'EM RIGHT SELECT 62358 ¢ CHUBB ROCK 31 13 4 15 | JEALOUSY MERCURY 878 663-1 & THE ADVENTURES OF STEVIE V
33 E 29 21 11 THIS HOUSE CAPITOL V-15649 @ TRACIE SPENCER 32 26__ 30 7 THIS HOUSE CAPITOL V-15649 ® TRACIE SPENCER

| 34 : 37 45 3 THIS LOVE RCA 2754 @ DANIEL ASH | X 45 2 CRAZY LMR 2790-1-RD/RCA ) DAISY DEE

: 35 [ 33 39 5 LUV DANCIN' STRICTLY RHYTHM SR-1227 THE UNDERGROUND SOLUTION FEAT. JASMINE D 40 46 3 THANX 4 THE FUNK MOTOWN 4758 THE BOYS

ﬁs ' 32 | 3 6 HERE COMES THE HAMMER CAPITOL V-15585 & M.C. HAMMER 35 | 30 | 31 9 LOVE ME FOREVER OR LOVE ME NOT ATCO 0-96400 TRILOGY
T * * X POWER PICKX % % 46 | 43 | 3 | ANTHEM rea2725-1:v0 N-JOI

@ M| — 2 SUPERFICIAL PEOPLE ATLANTIC 0-86077 TEN CITY 37 1 25 | 19 | 20 | GONNA MAKE YOU SWEAT COLUMBIA 44-73605 ® C&C MUSIC FACTORY/FREEDOM WILLIAMS
—

**x * HOT SHOT DEBUT x x * * x * HOT SHOT DEBUT % x %

NEW b 1 | STEP TO ME capitoL v-15670 MANTRONIX NEW ) 1 | ELVIS IS DEAD/LOVE REARS ITS UGLY HEAD Epic 49-73677 LIVING COLOUR
NEW ) 1 FEEL THE GROOVE SCOTTI BROS. 5281-158D CARTOUCHE 39 24 14 8 WHEN WILL | SEE YOU SMILE AGAIN? MCA 53999 @ BELL BIV DEVOE
[ 40 | 41 | — | 2 | MOTHER UNIVERSE 8iG LiFe 879 545 LpiG “THE SOUP DRAGONS 48 | 45 | 3 | 1LIKE THE WAY (THE KISSING GAME) JivE 142¢/RCA & HI-FIVE |

43 | — 2 SHE'S GOT ME GOIN’ CRAZY CUTTING 0-96384/CHARISMA 2 N A ROOM 41 35 39 5 WHITE RABBIT/DANCE RIGHT BACK MEGATONE HOUSE 181 DAVID DIEBOLD/KIM CATALUNA

42 | 36 | 38 4 MADE UP MY MIND MERCURY 878 785-1 ® SAFIRE NEW ) 1 IT'S A SHAME (MY SISTER) WARNER BROS. 0-21791 - MONIE LOVE
NEW p> 1 SHOOT TO KILL ALPHA INT'L V-73017 THE HUNGER 43 | 4 | M4 3 LISA BABY UPTOWN 54009 /MCA FATHER M.C.
a4 | 39 | 42 9 | TOGETHER FOREVER COLUMSBIA 44-73630 " @ LISETTE MELENDEZ 4 | 4 | 40 4 USE IT UP AND WEAR IT OUT CHARISMA 0-98870 PAT & MICK
45 | 45 — 2 SAME SUN SAME SKY RCA 2771-1-RD TONY MORAN NEW ) 1 WHAT IS SADNESS ARISTA AD-2184 DEVICE
46 | 48 | — | 2 | INTHE END OF IT ALL 2¥Ximport OUTDOOR THEATER |46 | 33 [ 25 | 16 | IESHA MOTOWN 4747 © ANOTHER BAD CREATION
NEWD | 1 | SITUATION (REMIX) SIRE 0-29950 WARNER BROS. YAZ NEWD | | | | GOT TO HAVE IT PWL AMERICA 878881-1/MERCURY @ ED 0.G. & DA BULLDOGS
48) | NEW D> 1 | WRAP MY BODY TIGHT MOTOWN 4756 ® JOHNNY GILL 48 | 31 | 10 | 15 | POWER OF LOVE/BUILD A BRIDGE ELEKTRA 0-66592 @ DEEE-LITE
49 [ 42 ] 35 | 9 | DRINKON ME prOFILE PRO-7321 ® TEULE 49 | 50 | 47 | 3 | HOW LONG ToMMY BOY TB-966 INFORMATION SOCIETY
50) | NEW D> 1 ALRIGHT POLAR POL-001 URBAN SOUL 50 | 43 | 29 | 16 | 1LIKE YOU £Pic 4973600 ® CULTURE BEAT

O Titles with the greatest sales or club play increase this week. @ Videochp availability. @ Recording Industry Assn. Of Amenica (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Records listed under Club Play are 12-inch uniess indicated
otherwise. © 1991, Billboard/BPI Communications, Inc.
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FROM THE ALBUM

LOOK FOR THE VIDEO SINGLE
“HOW TO DANCE”

(30T18)

SEE WHAT HAPPENS
WHEN YOU FOLLOW
INSTRUCTIONS!

181 AINGOROY

(82240

= 19F1 Aok Bepondn

WE'VE DANCED OUR WAY TO #1.

38

www americanradiohietorv com

BILLBOARD MARCH 30, 1991


www.americanradiohistory.com

DANCE I

Music Meet Face-0ff: Lahels, Pools Still Discordant

“It ain’t what you do, but the way
that you do it.”
Fun Boy Three

F UN IN THE SUN: Well, maybe it
wasn’t all fun, but the overall tone of
Winter Music Conference 6, held
last week at the Marriott Marina in
Fort Lauderdale, Fla., was decidedly
laid back and positive.

With an estimated 1,500 delegates
in attendance, WMC6 settled into a
low-key mode of panel discussions
that primarily offered instruction for
industry novices. Meanwhile, more
seasoned veterans networked, tried
to cut deals, and sniffed out gossip in
the crowded outdoor cocktail lounge.

Although we agree with confer-
ence detractors that panel discus-
sions should be a more productive fo-
rum for problem-solving and ex-
changing ideas, we wonder how
realistic a concept this is, given the
large number of inexperienced people
seeking basic information.

However, several industry observ-
ers noted that the institution of work-
shops that were closed to the general
constituency of the conference was a
step toward dealing with timely is-
sues without the distraction of an-
swering endless questions. This year,
there were three such workshops
geared toward dealing with the dete-
riorating relationship between labels
and record pools. The two sides of the
fence met in simultaneous private
conclaves, with a label/pool face-off
held the following day.

Unfortunately, nothing was re-
solved. In fact, a sense that labels
and pools had regressed to square
one in solving problems prevailed.
Moderated by DMR editor Steph-
anie Shepherd, the meeting consist-
ed of occasional meandering, often
tense arguments regarding issues of
roster disclosure from pools and full
service from labels, and a general
feeling of mutual disdain.

According to Arista dance depart-
ment head George Hess, a letter re-
questing information on local radio
mix shows, roster updates, and retail
action will be drafted and circulated
within the next six weeks.

Representing the pool contingent
was Judy Weinstein, who is a princi-
pal player in For The Record and
Def Mix Productions. In a prepared
statement, she called for more com-
munication and understanding be-

Hot Dance Breakouts
GLUB PLAY

1. E.S.P. DEEE-LITE ELEKTRA

2. WEEKEND DJ DICK Tsr

3. PEOPLE ARE STILL HAVING SEX
LATOUR smasH

4. CLOUD 8 FRAZIER CHORUS cHarisMa

5. SPILLIN’ THE BEANS JELLYBEAN
ATLANTIC

12" SINGLES SALES

1. SHE'S DOPE BELL BIV DEVOE mca

2. MAMA SAID KNOCK YOU OUT L.L.
COOL J per Jam

3. MOTHER UNIVERSE THE SOUP
DRAGONS BIG LIFE

4. STEP TO ME MANTRONIX capiToL

5. DADDY'S LITTLE GIRL NIKKI D.
COLUMBIA

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

tween the two factions. “No one is
getting rich by running a pool,” she
said. “Ideally, we do it because of a
love for music.”

With a number of labels continuing
to examine the possibility of decreas-
ing pool service, the next six months
promise to be a crucial time. Al-
though we agree that indiscriminate
service of singles is not economically
practical during this time of reces-
sion, we hope that dance-department
heads will remember most pools have
continually operated at a financial
loss for many years. Most important,
however, is the fact that record pools
were among the primary means of
exposure for dance music way before
it became a pop-viable entity. Certain-
ly, there are now other variables in-
volved in breaking records—but let’s
not forget where a lot of us come
from.

HOW DO YOU SAY DEEE-Gossip?
What good is a convention without a
minute (or two) of scandal? No, we're
not going to reveal who did what
with whom (you all know who you
are). There were, however, a couple
of moments that made us pause and
wonder.

At the WMC6 confab-closer, a pic-
nic hosted by Billboard, DJ Phillip
Dickerson temporarily found him-
self on the wrong side of the law. He
opened a set with the New York club
fave “Work This Pussy” by Ellis D.
Barely two minutes into the track,
which kicks off with chant of the ti-
tle, Dickerson was warned by a secu-
rity officer at Snyder Park that he
would be arrested if he did not
change the record.

“You can’t play that kind of stuff
in this park,” she warned. Eagle-eyed
observers noted that the music selec-
tion was monitored by parking secu-

rity from a safe distance for the re-
mainder of the event.
Producer/songwriter David Cole
also raised a few eyebrows during
the National Dance Music Awards
ceremony. During an acceptance
speech for best 12-inch dance record
for C&C Music Factory’s “Gonna
Make You Sweat,” he cheekily allud-
ed to his and partner Robert Cli-
villes’ legal entanglements with sing-

M .

TRAX |

by Larry Flick

er Martha Wash by announcing, “I
know it's a touchy subject, but one
that cannot be avoided. It's true ...
Whitney Houston did not really sing
‘The Star Spangled Banner.’”

SPEAKING OF AWARDS: This
year’s awards banquet was, for the
most part, fairly uneventful.
Deee-Lite and Black Box were
among the evening’s big winners,
taking honors as best new dance art-
ist and best dance artist, respectively.
Other recipients included David Mo-
rales, best producer/remixer; Co-
lumbia executive Johnny Coppola,
best major-label promoter; Cardiac’s
Ray Caviano, best independent-label
promoter; and Peter Knego, best in-
dependent-record promoter.

I.ET THE MUSIC PLAY: Although
we're not the biggest fan of show-
cases, we did witness a couple of per-
formances that merit mention.
Warner Bros.’ future diva Ultra
Nate tore it up with a four-song set

at local venue Warsaw. Highlighted
by a swaggering version of “Scan-
dal,” it reminded us of how anxious
we are for the label to finally release
her “Blue Notes In The Basement”
album.

Also noteworthy was the debut ap-
pearance of Virgin artist Angel, who
offered tunes from his fine self-titled
album. The singer/dancer glided
through his fun first single, “Your
Love Just Ain’t Right.” By the by, be
sure to check out Freddy Bastone’s
slower, house-colored remixes on the
12-inch version.

The best music, however, was pro-
vided by a pair of visiting jocks. Dan-
ny Tenaglia slammed hard with the
Copa, while Frankie Knuckles
proved why he is among the hotter
properties at New York’s Sound
Factory with his set at Warsaw.

OTHER MUSIC NOTES: Although
we're encouraged by the current
wave of cool new music being issued
stateside, several of our current
faves originate from overseas.

Warmed with an expressive and ca-
ressing vocal is “Mesmerise Me,” the
second single from U.K. chanteuse
Maureen (Polydor/Urban). The
track, produced by Rockhouse, is a
midtempo houser, awash with
R&B/disco strings and guitars. Quite
quirky is the “One Of These Bass-
lines” mix, which samples the bass
hook from the Eagles’ classic rocker
“One Of These Nights.” We're look-
ing forward to Maureen’s upcoming
“Take It From Me” album.

While Virgin in the U.S. continues
to take a passive stance with Boy
George’s fab “Martyr Mantras” al-
bum, U.K. clubsters are jamming
hard on fourth single “Bow Down
Mister.” The Bruce Forest-remixed
12-inch single is available in the U.K.

on George’s More Protein label, and
infuses an acoustic/pop ode to Hare
Krishna with an anthemic house-in-
flected beat. Thoroughly original and
refreshing.

Multicultural groove collective
Beats International makes a wel-
come return with “Echo Chamber”
(Elektra). Led by Norman Cook,
the group slinks through a seductive,
sleaze-paced rasta-houser, replete
with understated vocals and nifty
toasting. Bodes well for its as-yet-un-
titled second album, due out next
month.

Coming on strong from this side of
the ocean is “Do You Remember?”’
by Georgie Porgie (Tempest, Chica-
go). This finger-snappin’ houser is fu-
eled with a busy, peak-hour arrange-
ment and attitude-ridden diva vocals
at the chorus. Jammin’.

As if stirring up action with the re-
cently released “Tonight” (MCA)
weren’'t enough, hot underground
production team the Basement Boys
have already unleashed another siz-
zler: “Gypsie Woman” (Mercury).
Fronted by vocalist Crystal Waters,
the cut places relevant lyrics about a
homeless woman on top of a piano-
driven house foundation. Don’t be
left out.

Although we had a difficult time
believing it would work, we have to
admit that one of our faves this week
is a techno-pop interpretation of
Donna Summer’s “Dim All The
Lights” by the Upfront (Let The
Music Play, Atlanta). Singer Adri-
enne holds her own against a
Kraftwerk-style keyboard whirl-
wind. Remixed by Joesph Watt of
Razormaid, this is fine for alterna-
tive jocks and disco enthusiasts alike.

Judy Weinstein Keeping The Beat In Dance Gommunity

B BY PETE ARDEN

NEW YORK—There are not many
people in dance music more dynamic
than David Morales and Frankie
Knuckles.

Under the aegis of Def Mix Pro-
ductions, they have achieved major
success as remixers, producers, and
DJs, and both are expected to re-
lease major-label albums this year.

Few, however, are aware of a
third presence at Def Mix, someone
as responsible for the company’s
success as the well-known pair.
That someone is Judy Weinstein.

Although Weinstein founded Def
Mix with Morales only a few years
ago, her musical roots run all the
way back to the early '70s. After an
adolescence spent sneaking out of
the house to hear live jazz in Man-
hattan, she became involved in New
York’s club scene at the legendary
Loft.

“That was the most impressive
musical experience of my life,” she
says. “[DJ] David Mancuso played
music that got us all involved.”
When Mancuso moved the Loft
from its original location in 1975, he
asked Weinstein to run the new
space, which later also became
home to the industry’s first record

pool, the New York Record Pool.

NYRP folded in 1978, forcing
Weinstein to seek other opportuni-
ties. A group of friends urged her to
form a new pool, even though, she
says, “that wasn’t my dream.”

Six months later, For The Record
was on its way to becoming New
York’s premier record pool. With
the help of then-Casablanca execu-
tive Ray Caviano, whom Weinstein
calls “one of my mentors,” the pool
soon counted numerous influential
DJs as members.

In 1987, after heading For The
Record almost exclusively for nine
years, Weinstein and pool director
Morales decided it was time to
branch out. Morales had earlier
started doing studio work, leaving
him less time to run the pool.

“We looked at each other and
said, ‘Let’s just go for the produc-
tion company,’ ”’ she recalls. “I be-
gan to manage him, and we incorpo-
rated Def Mix in late '87.” Knuckles
was signed up a year later, and the
roster has grown to include remix-
er/producers Lenny Dee and Victor
Simonelli and artists Robert Owens
and Satoshi Tomiie.

A useful synergy has arisen be-
tween Def Mix and For The Record,
which share an office suite. Def Mix

keeps an eye out for fresh remixing
and production talent in the pool,
whose membership has included Jel-
lybean, Shep Pettibone, Francois
Kevorkian, Bruce Forest, and Ju-
nior Vasquez. And whenever Mo-
rales or Knuckles completes a stu-
dio project, For The Record’s mem-
bers are often the first to hear and
provide feedback on it.

Perhaps because she has seen this
kind of positive interaction between
the production and promotion/dis-
tribution sides of the music indus-
try, Weinstein is concerned about
the survival of record pools when
12-inch singles are eventually dis-
continued by major labels.

“It's very important to me that
[pools] don’t fade away,” she says.
“My goal is to get the DJs involved
in programming CDs. Vinyl is not
going to stay on a major level—it’s
not going to remain as a tool of the
DJ. Look at Atlantic Records and
how they cut back on their pool ros-
ter. That’s only the first record label
to do that. There will be many more
cutbacks.”

Weinstein acknowledges that
switching to CD-mixing technology
is prohibitively expensive for many
DJs. To facilitate the transition, she
hopes to set up meetings between

CD manufacturers and pool mem-
bers to determine how to make the
technology less intimidating and
more affordable.

“I’'m driven to educate the DJs
into CD technology,” she says.
“Otherwise, we're all going to dis-
appear. For The Record can be a CD
pool instead of a record pool. I'm not
going to let the future destroy what
I've built.”

Weinstein does not have the same
kind of worries about Def Mix’s fu-
ture. She tells of being in record
stores in other countries where
there are sections devoted to Def
Mix Productions.

The growth Def Mix has experi-
enced over the last three years
shows no signs of slowing down.
Virgin will release Knuckles’ album
in April, and Morales, in addition to
his recent Mercury signing, has
written and performed a song with
Cathy Dennis for the soundtrack of
the upcoming Teenage Mutant
Ninja Turtles movie. In addition,
there is already a publishing compa-
ny called Def Mix Music, and Wein-
stein is cautiously considering the
possibility of a Def Mix recording
label.
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Exposing Joni Mitchell’s New Album
Public Getting A Look Through Music Vids

B BY CHRIS MORRIS

LOS ANGELES—Joni Mitchell will
not be touring this year to promote
her new Geffen album, “Night Ride
Home,” but don’t expect the singer/
songwriter to be invisible in 1991.
Videos involving Mitchell’s cre-

1d like to do
more videos than

the company would
like to do’

ative input and a major multiformat
push by her record label will keep
her first album in three years very
much in the public eye. “Night Ride
Home” already is shaping up as a
hit: It entered Billboard’s Top Pop
Albums chart at No. 68.

“I don’t have plans to tour,’
Mitchell says as she tears into a meal
in a Brentwood, Calif., restaurant.
“It would be the logical time to tour

’

... but unfortunately things have
conspired and I will not be strong
enough to tour at the right time. My
body conspired against me.”

Mitchell, who last toured the U.S.
in 1983, cites health concerns and the
unavailability of such key members
of her band as drummer Vinnie Co-
laiuta (currently on tour with Sting)
and guitarist Michael Landau as the
main reasons behind her decision to
stay off the road.

Instead, she says, “I'm gonna do
videos.”

Mitchell has always had an active
interest in the visual arts: her paint-
ings (some of which have graced her
album covers) have been exhibited in
gallery shows both here and abroad.
The cover of “Night Ride Home”
features a photographic self-por-
trait.

She dates her involvement with
film to a 1983 live concert in Santa
Barbara, Calif. A five-camera crew
shot the show; two of the cameras
broke down, and Mitchell subse-
quently had to fill holes in the conti-
nuity with other footage.

3 Veteran Band Managers
Reveal Art Of Their Deals

B BY THOM DUFFY

NEW YORK—Who really pulls the
strings in the music industry?

“Power in the music business has
become concentrated in just a few
hands,” says Ed Bicknell, longtime
manager of Dire Straits, who esti-
mates there are now “less than 30”
key U.S. record executives.

But even those top label executives
inevitably must respond to the wish-
es of their superstar acts—and, in
turn, the artists’ managers.

Three of those top managers—
Bicknell; Roger Davies, who repre-
sents Tina Turner and managed Ja-
net Jackson during the “Rhythm Na-
tion” tour; and longtime Led Zeppelin
manager Peter Grant—recently gave
a frank and far-ranging look inside
the machinations of the music busi-
ness in a joint interview with Musi-
cian magazine editor Bill Flanagan.

“We Three Kings: The Top Manag-
ers Talk,” in the April issue of Musi-

cian, offers insider views on the hard
bargaining behind record and tour
deals, the impact of label acquisitions
by major corporations, the prospects
for upcoming tours by Dire Straits
and Led Zeppelin, and more.

According to Flanagan, discus-
sions for the session began last Sep-
tember. The interview took place in
London last December. “Ed Bicknell
had a lot to do with it,” says Flana-
gan. “We found a couple of other
managers reluctant. But Ed suggest-
ed Roger Davies and said he might be
able to get Peter Grant and I just
jumped for joy. We did five hours on
tape. I felt that as great as those
guys are, any one of them individual-
ly would not have been as frank with-
out the other two there.”

While major advances for record
deals often become the talk of the in-
dustry, Bicknell says he aims instead
for higher points—or royalty rate—
for Dire Straits. “It’s always better

(Continued on page 42)

“That’s where I learned film mak-
ing, on this project—working from
found footage and making it work,”
she says. “I didn’t know the rules, so
I broke a lot of them. People kept
saying, ‘You can’t do that, you can’t
do that.” What came out of it was a
pretty strange, experimental kind of
piece, but in England they liked it,
they played it ... A lot of early vid-
eos in England bore its influence.”

Mitchell subsequently shot a Su-
per 8 documentary of the 83 tour,
“Refuge In The Roads” (“It’s a
home movie,” she says). In 1988, she

Revisiting Roots. Saxophone star David Sanborn, left, stopped backstage at
the Beacon Theatre in New York to visit Maceo Parker, the longtime James
Brown sideman whose Verve/PolyGram solo album, “Roots Revisited,” is riding
high on the Top Jazz Albums chart. Sanborn (who recently confirmed a move to
Elektra Entertainment) credits Parker as a major influence on his work.

/ SHURE'

The microphones
the professionals
stand behind.

THE SOUND
OF THE PROFESSIONALS™
...WORLDWIDE

The Judds

(Continued on page 42)

SHOULD Frank Sinatra have crooned “One For My
Baby (One More For The Road)”’? Should George
Jones have toyed with “White Lightning” or con-
fessed that “If Drinking Don’t Kill Me (Her Memory
Will)”’? Was Jimmy Buffett irresponsibly wasting
away in “Margaritaville”?

Drinking songs have had a long and illustrious his-
tory in blues, country, rock, and pop. For better or
worse, they mirror a culture in which alcohol use is
pervasive.

Some Potent Thoughts On Drinking Songs:
London Calling Jimmie Vaughan; Black’s Biz

good’s high-octane rock.

WITH TWO GRAMMYS in hand for the platinum-
plus “Family Style” album recorded for Epic Associat-
ed Records with his late brother Stevie Ray Vaughan,
Jimmie Vaughan was off to London for a Royal Al-
bert Hall concert alongside Eric Clapton, Buddy
Guy, Albert Collins, and Robert Cray (see photo, Bill-
board, March 23). “It just fit in, it was just perfect,”
Vaughan told the Beat days before flying over for the

But woe to the writer—in this
age of politically correct lan-
guage and lyrics—who dares to
make light of that demon alco-
hol. Which explains the state-
ment EMI Records felt com-
pelled to issue about George
Thorogood’s new single, “If

gig, his first since his brother’s

death in a helicopter crash last

September. ‘“These were the last
guys I played with,” he said. “It
just made sense.”

The Grammy win Feb. 20 was
the start of what promises to be
a banner year for Jimmie

You Don’t Start Drinking (I'm
Gonna Leave),” from his album
“Boogie People.”

“The song in question is meant
as a tongue-in-cheek exchange between two adults in
the privacy of their own home and should in no way be
construed as an endorsement of indiscriminate drink-
ing,” states the EMI release.

No kidding.

To be sure, alcoho] abuse is no tongue-in-cheek mat-
ter, with drunken-driving deaths and alcohol addiction
taking a fearsome toll. But to target Thorogood’s
blues/rock as contributing to such abuse—as hap-
pened when he recorded “I Drink Alone” in 1985—is
ridiculous. It echoes the quick-fix mentality of those
who would battle teen suicide by banning heavy met-
al.

That’s not to say that Thorogood—who has made
PSAs and stage statements to discourage alcohol
abuse—is oblivious to the issue. “I was the one who
brought it up,” he says, giving one example of how
artists address lyric concerns nowadays long before
albums, stickered or not, reach the stores. “I brought
it to EMI America and we sat down with one of the
heads of state there, [senior A&R VP] Ron Fair. If I
wasn’t concerned, I wouldn’t have gone to them. I
said, ‘Here’s what’s holding the album up. It’'s a
tongue-in-cheek song. But I don’t know if I should
pursue it if it’s going to be controversial. Tell me now
and I’ll drop it. But if you tell me to go ahead, I'm go-
ing up to the plate and knock that mother out of the
park.”” The final score is in the grooves of the single,
which has shot into the top 10 on the Album Rock
Tracks chart. And after rocking to this baldly satiric
track, if anyone actually thirsts for a shot and a chas-
er, they’ll get a far richer jolt from more of Thoro-

by Thom Duffy

Vaughan. But first, along with
thanks to those who supported
him after Stevie Ray’s passing,
he wanted to get the word out.
“You can tell them that I'm OK; my family’s OK. And
that I'm on the diving board now and I'm fixing to
jump back in.” Vaughan will be heard on an upcoming
all-star set from Les Paul. (“It should be a real honor;
I've got to get his autograph.”) He’s been asked to
produce the next album from Dr. John. (“He asked
me and I said, ‘Are you sure you mean me doing you?’
It’s an overwhelming deal.”) And he’ll have a part in
an upcoming Muddy Waters tribute. “I'm really, real-
ly busy. And probably, if everything goes the way I'm
thinking, I’ll start working on my own record. It’ll
sound like Jimmie Vaughan.”

LONELY AVENUE: To the last, the great songwrit-
er Doc Pomus, who died March 14, reached out to oth-
er writers—including this one. One of the true de-
lights of this job was the occasional call from Pomus,
responding to a column or wanting to talk about new
songwriters. His enthusiasm never waned, even as he
dealt with his own physical struggles—or the hard-
ships of others. Pomus played a crucial role on the
grants committee of the Rhythm & Blues Foundation,
confronting the struggles of many of the early R&B
artists in need of the foundation’s help. It is appropri-
ate, then, that the foundation has established the Doc
Pomus Memorial Fund to further aid those artists. His
family has asked that contributions be sent to the
fund, ¢/o the R&B Foundation, Suite 4603, 14th and
Constitution Ave. N.W., Washington, D.C. 20560. In
the title lyric of one of his latter hits, Pomus wrote,
“There must be a better world somewhere.” Certain-

(Continued on page 42)
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DARYL HALL & JOHN OATES
Beacon Theatre, New York

NOT LONG into Hall & Oates’
two-hour show here, it became ob-
vious why the whole is often great-
er than the sum of its parts. To-
gether, they offer a textbook case
of near-perfect pop songwriting
and delivery; alone, their weak-
nesses are glaringly apparent.

This concert worked gleefully
well in such an intimate setting as
the 2,400-seat Beacon. The use of
only acoustic instruments, the sub-
tle yet extremely effective light-
ing, and the shrouded curtain
backdrop created the cozy appear-
ance of the band playing in a large
living room.

The show opened with a rousing

a cappella tune that segued into
“Out Of Touch,” the first of sever-
al hits, as well as numbers from
the duo’s new Arista album,
“Change Of Season.” Unlike other
bands with such a deep repertoire,
Hall & Oates never seemed to be
going through the motions when
singing such oldies as ‘*Sara
Smile,” “She’s Gone,” or “I Can’t
Go For That.” Time and again,
Hall’s supple voice urged the audi-
ence into spontaneous applause.

For the show’s first half, Hall &
Oates sat on adjacent stools, as
equals. Their guitar play and cas-
cading harmonies, accompanied by
two other guitarists, an upright-
bass player, drummer, saxophon-
ist, violinist, and cellist, created a
virtual wall of sound that no elec-
tric instruments could break
through.

Unfortunately, the warm atmo-
sphere was broken when the band

left the stage, and Oates, followed
by Hall, spun a few solo tunes.
Whether it was egos or artistry
that encouraged such action, the
sets seemed more an exercise in in-
dulgence than an attempt to estab-
lish individual identities.

The whole timbre of the concert
changed after the solo stints:
Qates seemed like little more than
a sideman, even though he wasn’t
doing anything different than be-
fore except for standing in another
spot. However, when he and Hall
encored with their soaring rendi-
tion of “You’ve Lost That Loving
Feeling,”’ each voice wrapping
around the other as inseparable
yet distinctive as strands of a ser-
pentine chain, it was clear why,
like the Righteous Brothers, the
pair has carved out its unique and
enduring niche as one of pop mu-
sic’s top duos.

MELINDA NEWMAN

BOXSCORE &
GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
GLORA ESTEFAN & MtAM( Miami Arena March 1-2, $1,191,99 46,628 Fantasma Prods.
SOUND MACHINE Miami 67 $26 seflout
CHAS ELSTRER
zToe The Spectrum March 11- $598,230 27878 Beaver Prods.
THE BLACK CROWES Philadelphia 12 $22.50 sellout
XS Rosemont March 15- $596,295 28,395 Jam Prods.
THE SOUP DRAGONS Horizon 16 $21 sellout
Rosemont, Iil.
SCORPIONS Irvine Meadows March 8-9 $572,242 30,000 Avalon Attractions
TRIXTER Amphitheatre $22.50/%20.50/ seliout
Laguna Hills, $18.50
Calif.
NEW KIDS ON THE BLOCK Kansas March 6-7 $518,029 21,009 Beaver Prods.
PERFECT GENTLEMEN Coliseum $25 sellout
Wichita, Kan.
PAUL SINOM Madison Square March 16 $489,225 18,467 Concert Prods.
Garden $21.50 seflout International USA
New York Ron Delsener
Enterprises
STING SkyDome March 12 $456,337 16,311 Concert Prods.
CONCRETE BLONDE Toronto ($524,331 sellout International
Canadian)
$32.50/$28.50
PAUL SIMON Capital Centre March 13 $401,957 16,568 Concert Prods.
Landover, Md. $25.50 sellout international USA
Music Centre
Prods.
NEW KiDS ON THE 8LOCK The Summit March 15 $386,300 15,951 PACE Concerts
BISCUT Houston $25 sellout
PERFECT GENTLEMEN
RICK WES
NEW KiDS ON THE BLOCK Henry B. March 13 $328,350 14,134 Stone City
BiSCUr Gonzalez $25 sellout Attractions
PERFECT GENTLEMEN Convention PACE Concerts
RICK WES Center,
Hemisfair Arena
San Antonio,
Texas N
NEW KiDS ON THE BLOCK Frank Erwin March 14 $322,050 13,343 PACE Concerts
BISCUIT Center $25 16,799 in-house
PERFECT GENTLEMEN Univ. of Texas,
RICK WES Austin
Austin, Texas ]
GLORIA ESTEFAN & MIAMI Fiorida March 9 $316,823 14,692 Fantasma Prods.
SOUND MACHINE Suncoast Dome $22.50 sellout
CHAS ELSTNER St. Petershurg,
Fla.
CLINT BLACK ARCO Arena March 17 $303,500 15,732 Beaver Prods.
MERLE HAGGARD Sacramento, $20 16,386
CARLENE CARTER Calif.
STING Centrum In March 9 $280,262 14,169 Don Law Co.
CONCRETE BLONDE Worcester $29.50/$17.50 sellout
Worcester,
Mass.
NEW KIDS ON THE BLOCK Myriad March 8 $265,375 10,615 Contemporary
81SCUIT Convention $25 seliout Presentations
PERFECT GENTLEMEN Center Arena
RICK WES Oklahoma City,
Okla.
PAUL SIMON Knickerbocker March 18 $264,159 12,145 Concert Prods.
Arena $24.50 14,648 International USA
Albany, N.Y. Ron Delsener
Enterprises
Magic City Prods.
FAITH NO MORE Civic March 2 $250,220 5,984 Tom Lapinski
CARLOS SANTANA Auditorium, San $100/$60/$30 sellout BAM Magazine
CLARENCE CLEMONS Francisco
NEAL SCHOR & JONATHON Convention
CAIN Facilities
PRIMUS San Francisco
JELLYFISH |
NEW KiDS ON THE 8LOCK Tingley March 2 $240,475 9,851 Beaver Prods.
PERFECT GENTLEMEN Coliseum, New $25 seliout
Mexico State
Fairgrounds
Albuguerque,
N.M.
STING Hartford Civic March 8 $239,886 11,570 Metropolitan
CONCRETE BLONDE Center, $23.50 16,166 Entertainment
Veterans
Memorial Arena
Hartford, Conn.
SCORPIONS San Diego March 11 $238,314 13215 Avalon Attractions
TRIXTER Sports Arena $19.50/$18.50 setlout
San Diego
BELL BiV DEVOE/JOHNNY Garrett March 8 $221,907 11,052 AH. Enterprises
GILL/KEITH SWEAT Coliseum $21.50 12,000
Montgomery,
Ala.
PAUL SIMON Baltimore Arena March 12 $227,639 9,784 Concert Prods.
Baltimore -$25.50 sellout Internationat USA
Music Centre
Prods.
GLORIA ESTEFAN & MiAME Orlando March 12 $217,845 10,176 Fantasma Prods.
SOUND MACHINE Centroplex $22.50 seflout
CHAS ELSTNER Arena
Orlando, Fla.
BB.KING Circle Star March 15- $206,910 10,723 in-house
BOBBY BLUE BLAND Theatre 16 $19.50 sellout
ALBERT KING San Carlos,
Calif.

Copyrighted and compiled by Amusement Business, a publication of BPI Communications, Inc. No
part of this publication may be reproduced, stored in any retrieval system or transmitted in any
form without prior written permission from the publisher. Boxscores should be submitted to:

Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-327-1575. For research information
and pricing, call Laura Stroh, (615)-321-4254.

The Luckman Plaza

44

ity Pays Dividends”

The Luckman Plaza’s entire first floor is dedicated
to an open plaza with gardens.

“Some developers may view the loss of the ground
floor as economic folly, but the ecological and en-
vironmental merits actually enhance the economics.
Quality pays dividends.”

The Luckman Plaza 9200/9220 Sunset Blvd.
For leasing information, call Lisa Willoughby (213) 278-6363

We cooperate with brokers.

Charles Luckman, 1970
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MUSIC VIDS TO GIVE JONI MITCHELL'S NEW ALBUM PUBLIC EXPOSURE

(Continued from page 40)

worked on three self-financed videos
for tracks from the album “Chalk
Mark In A Rain Storm.”

“None of these were authorized
by the company,” she explains. “Un-
fortunately, what happens then is
that the outlet, the door is closed to
you. There’s no single with it, there’s
no push, no one sees it. [For] the
money to make them, I sold some
paintings in Japan, and I took my
profits from that and plowed them
back into video art.”

The videos were met by resistance
at major outlets. Mitchell says, “Fi-
nally I told my manager, ‘Let’s get
’em out somewhere, let’s call little
small stations ... Let’s just get
somebody to play them, because
they exist.” Small local stations took
them.”

Mitchell took a hands-on approach
to the video for the current single,
“Come In From The Cold,” editing
director Rocky Schenck’s footage.
“There were 180 minutes of film,”
she says hoarsely. “That’s where 1
lost my voice—a lot of takes ...
Down to 3:40, that’s a lot of trim.”

She adds, “I'd like to do more vid-
eos than the company would like to
do. I have a little kitty, so to speak,
which comes from the sale of my art,

channeled back into art, so that way
1 feel there’s no loss. With the barter
system, you avoid the economic
paranoia. I know if I deviate from
what the company supports, then
the audience is lost.”

Mitchell need not worry about
Geffen’s support for her current
project: The label is focusing its en-
ergies on creating a multiformat
buzz.

“You have to open up your hori-
zons to everybody,” says Robert
Smith, Geffen’s head of marketing.
“The record’s on three formats.”

“Night Ride Home”’ is being
worked at Mitchell's traditional al-
bum-rock stronghold, as well as
adult alternative and modern-rock
outlets.

“91X [XETRA-FM San Diego]
added it this week, and that’s a flag-
ship alternative station,” Smith says.

He adds, “Early press coverage
was the crucial setup.” Mitchell and
her new album have already re-
ceived high-profile coverage in Time,
People, the Los Angeles Times, and
The New York Times, among other
major publications.

VH-1 will air a Mitchell special in
mid-April that will include a new in-
terview, an acoustic performance,
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examples of the singer’s paintings
and photography, and excerpts from
her video for “The Beat Of Black
Wings,” a track from “Chalk Mark
In A Rain Storm.”

Geffen has produced a portfolio-
style edition of “Night Ride Home”
that includes reproductions of four
Mitchell photographs. A limited edi-
tion of 15,000 were made for sale.

Smith says, “Everything about
this record is museum quality, and
not in a precious, canned way.”

THE BEAT

(Continued from page 40)

ly, he has reached it now.

0N THE LINE: Morgan Creek Rec-
ords, formed by Jim Mazza and Da-
vid Kershenbaum, has announced its
first signing—the San Francisco
band Voice Farm, whose debut disc,
“Bigger Cooler Weirder,” is due in
June, distributed via PGD.

0N THE ROAD: On his first head-
lining tour, Clint Black has been do-
ing unprecedented box-office biz at
several venues, reports Lone Wolf
Management, including the strongest
first-day sales on record for a coun-
try artist at halls in Fort Worth, Tex-
as; Little Rock, Ark.; Norman, Okla.;
Ames, Iowa; Sacramento, Calif.; Min-
neapolis; and Madison, Wis. ... The
great triple bill of Joe Sample, Ger-
ald Albright, and Lalah Hathaway
opens a monthlong tour Thursday
(28) in Cincinnati ... Correspondent
Bill Hersey reports from Japan that
Bobby Brown recently played four
sold-out shows in Yokohama and one
in Kobe ... New York’s hip-hop and
hardcore communities unite Friday
(29) at the Marquee in a benefit for
Amnesty International. On the bill:
KRS-One and Boogie Down Pro-
ductions, DJ Kenny Parker, Heath-
er B, Rest In Pieces, and Burn and
Sick Of It All ... The Irish singing
star Mary Black is set to tour the
U.S. for the first time behind a North
American release, her album “No
Frontiers” on Gift Horse/Curb Rec-
ords. The tour, with sponsorship
from Pentax, opens April 1 at the
Roxy in L.A.

“People are beginning to reach
back for something to hold onto,”
says Diana Villegas, who with her
sisters, Vicky and Sylvia Villegas,
make up the Triplets. The trio has
debuted on Mercury Records with
the album “... Thicker Than Wa-
ter.”

“Our music is human, and it will
satisfy people who want to return
to the basics—people who are long-
ing to go back to their roots,” Ville-
gas continues.

The group’s first single, “You
Don’t Have To Go Home Tonight,”
debuted on the Hot 100 with the
highest number of pop radio adds in
Mercury history. The three women,
who are indeed triplets, moved
from their native Mexico to the U.S.
to pursue a music career and
wound up winning an “MTV Base-

THE TRIPLETS. Shown, from left,

PUBLICITY
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are Vicky, Diana, and Sylvia Villegas.

NEW ON THE CHARTS

ment Tapes” competition in 1986.
Two little-noticed singles on Elektra
followed.

But the Triplets’ break came af-
ter they chose to write pop songs
that drew on their Mexican-Ameri-
can heritage. “There were a few
people who said, ‘You're not going
to cross over with Latin-influenced
pop; it’'s not commercial.” But we
knew that with the success of acts
like Los Lobos and Linda Ronstadt
that there is a large market out
there for this type of music.”

Their intuition paid off in 1990,
when the group was brought to the
attention of Ed Eckstine, now co-
president of Mercury Records. “He
didn’t have another vision for us—
he immediately got the picture
without having it explained to him,”
recalls Diana Villegas.

With their first hit in hand, the
Triplets are confident of carving
out their own identity, despite initial
comparisons with the vocal trio Wil-
son Phillips.

“People seem to need to compare
one thing to another—last year, ev-
eryone said we were like the Ban-
gles; this year, it's Wilson Phillips,”
Diana Villegas says. “Hopefully by
this time next year, people will be
comparing other bands to us.”

The band is managed by Allen
Management in New York.

JIM RICHLIANO

3 TOP BAND MANAGERS TALK TRICKS OF THE TRADE

(Continued from page 40)

to go for a piece of the cake,” he says.
All three managers stress that labels
regularly declare costs ranging from
album packaging to video production
as recoupable expenses, deductible
from the artist’s advance.

“In California,” says Davies, “law-
yers always want the big advance to
justify a higher fee. It looks more im-
pressive to the artist. They won’t
know about the points or packaging
deduction.”

As record labels have evolved from
entities owned and operated by entre-
preneurs, such as Atlantic under Ah-
met Ertegun, to divisions of multina-
tional conglomerates, the bargaining
game has changed.

“This has given people like us
[managers] that much more latitude
to manipulate them,” says Bicknell.
“But ultimately we’ll never win, be-
cause the corporations will always
screw you,” he says, drawing agree-
ment from Grant and Davies.

Grant, during the "70s, “carved out
unprecedented record deals and re-
structured the balance of power and
payment between concert promoters
and musicians,” writes Flanagan.
Here, Grant recounts how he sacri-
ficed tour guarantees in exchange
for 90% of net ticket sales for his art-
ists—up from the then-standard
50/50 deals with promoters—and
also cut agents out of the process. It
was a precedent that powerful acts
have since followed.

As Bicknell plans an upcoming
worldwide tour by Dire Straits—with
sponsorship by Philips CD players
and guarantees topping $300,000—he
explains how he deals for bookings.

“We want rental deals on build-
ings, we want to get the concessions

down so we can sell our merchandise.
It’s tit for tat, so we say to the guy,
‘We'll do eight dates with you, all of
your arenas, but in exchange we
want reductions on such and such.’
We get it ... Money has become the
focal point of the exercise instead of
music. Which is unfortunate but
probably inevitable.”

While a Led Zeppelin reunion tour
remains a much-rumored possibili-
ty—with a July to October 1991 win-
dow under discussion—Grant dis-
misses those expectations. “I get
calls constantly. But whether they’ll
ever do it, I don’t know. Robert
[Plant] doesn’t want to.”

An accounting of modern-day tour
production and expenses from Davies
and Bicknell elicits disbelief from
Grant. “With Tina or Janet,” says
Davies, “we have about 85 people on
the road; 12 to 15 trucks. Our over-
head would be 75,000 to 100,000 [dol-
lars] a day. Maybe a bit more.”

Says Bicknell: “We're looking at
$60,000-$70,000 for indoor shows, for
outdoor shows 100 [thousand dollars]
to 125 [thousand dollars]. That’s be-
fore the musicians get anything.”

Grant responds: “That’s blowing
my mind. Led Zeppelin’s last tour
was "77. We had eight trucks, sound
and lights, and a bus to take the crew
around. It was $15,750 a night.”

With the shadow of the recession
hanging over the spring and summer
touring season, Bicknell says, “Tick-
et prices have to get realistic; you've
got to give good value, a long show,
support acts, [and sponsorship deals].
You have to get everything going for
you. The acts have got to get less
greedy. Lots of artists just want the
most money and sod the public.”
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B TALENT

I.INKS: “There’s a lot of talk about
how and what the Righteous
Brothers ‘feel’ about the rebirth of
the record, but what about Hy
Zaret and Alex North, the creators
of ‘Unchained Melody?’ ” writes
Tom Sturges, senior VP and GM of
Chrysalis Music in Los Angeles.

To Sturges’ everlasting objectivi-
ty, his company is not the publisher
of the classic song; it is a solid citi-
zen of the catalog of Frank Music,
in itself an important element of the
writer story of “Unchained Melo-
dy,” which has had top 20 chart ac-
tion in three different decades since
it was written 36 years ago.

The first public acceptance came
the year the song was introduced,
in 1955, when Al Hibbler recorded
the song for
Decca Rec-

Links In ‘Unchained Melody’:
Lynicist Recalls Its Inception

buddy of Zaret's, didn’t have an
easy time getting a recording of the
song. So Loesser agreed to under-
write one by Hibbler on Decca.
Zaret admits he had qualms
about one line in the lyric that he
thought might hold the song back.
His concern over “God speed your
love to me” proved unfounded.
Through the Hibbler smash in
1955, the original Righteous Broth-
ers recording on MGM 10 years lat-
er, and its hit revival last year be-
cause of its performance in the box-
office bonanza ‘“Ghost,” Zaret
reports total recording sales of 150
million, with more than 300 differ-
ent recordings of the song—some
40,000 more copies of the sheet mu-
sic have been sold following the
success of the
movie and re-

ords. That

by the Righ-
teous Broth-
ers’ first re- e
lease of the

cording. While

that of the old
Righteous

Brothers re-
cording, now

.
was followed the new hit
a decade later version was
P =

song and last
year by the
Righteous Brothers once again.

North, 80, one of the giants of
film scoring, is ailing at his home in
California and was not available to
comment directly, but says through
his wife that he was “thrilled then
and I am thrilled now” at the song’s
success. The hit’s lyricist, Zaret,
now living in Westport, Conn., tells
both Ais story and that of the song.

“Although I had had success as a
pop songwriter [‘One Meat Ball’
‘There I Go,” and ‘My Sister And I},
I hesitated when Alex, whom [
knew from our days as soldier
songwriters in World War II, called
me from his home in Larchmont,
N.Y, to ask me to write a lyric for a
movie theme he was working on for
a film called ‘Unchained,’ ” Zaret
says. “I hesitated because I was
busy writing songs that gave me
enough income to fund me so I
could continue to create musical
public-service announcements,
work I was extremely proud of and
for which I didn’t get a penny. [ was
spending 85% of my career writing
these spots while using the other
15% to earn a living.

“In 1947, spot announcements I
wrote with composer Lou Singer
under the title of ‘Little Songs On
Big Subjects’ received more than
8,000 performances over a two-year
period on New York radio station
WNEW alone ...

“But Alex asked me to come over
to his house to hear the melody and
[have him] explain the movie’s story
line. I agreed to do the lyric and in
two days had it completed. It’s un-
usual because the title of the song
is never used in the lyric. In the film
[released in 1955], Todd Duncan
[famous for originating the role of
Porgy in ‘Porgy & Bess’ 20 years
before] sang the song as a prisoner
with a cigar in his mouth.”

Zaret recalls that Frank Music,
established by the late Frank
Loesser, another Army songwriter

by Irv Lichtman

owned by Po-
lyGram, a |
new version was cut by the group
for Curb Records. The song is now
getting even greater exposure with
the March 21 release of “Ghost” on
home video.

Zaret, 83, who is working on an
off-Broadway property as both
composer and lyricist, says he was
recently at the Japanese Tourist Of-
fice in New York. He had some dif-
ficulty getting his name across to
the Japanese woman there. He
showed her his name on a cassette
of the song. “She told me that she |
liked the song so much that years
ago she promised herself she would
marry the man who wrote it.”

THEIR WORD IS CLEAR: Fifty-
two percent of 1,432 students sur-
veyed in general music classes are
against album stickering, reports
Music Alive!, a classroom publica-
tion from Cherry Lane Music. The
survey, available in the magazine’s
April issue, showed 34% of the stu-
dents, most of whom are in the ju-
nior high and middle school grades,
in favor of stickering, while 14% |
were undecided/neutral/confused.
In the November issue, the subject
of lyric censorship was raised for
classroom discussion. The results
are from a tally of letters sent to
Music Alive! “With voluntary label-
ing nearing its one-year anniversa-
ry in May, I would hope to see as
much energy and concern given to
examining the effects of stickering
as were devoted to its institution,”
says editor Barbara Drake.

PRINT ON PRINT: The following
are the best-selling folios at Hal
Leonard Publications:

1. Little Mermaid Soundtrack

2. Stevie Ray Vaughan, In Step

3. Poison, Flesh And Blood

4. Rod Stewart, Storyteller

5. Kathy Mattea, A Collection Of
Hits

www americanradiohistorv com
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Billboard.

FOR WEEK ENDING MARCH 30, 1991

Top Glassical Albums.

THIS WEEK
2 WKS. AGO

WKS. ON CHART)|

Compiled from a national sample of retail store sales reports.

TITLE ARTIST

"

Cliarical
KEEPING
SCORE

LABEL & NUMBER/DISTRIBUTING [ABEL

o
—

* % NO. 1 & %
LONDON 430 433-2° 25 weeks at No. 1
CARRERAS, DOMINGO, PAVAROTTI (MEHTA)

IN CONCERT ©®

47

HOROWITZ: THE LAST RECORDING  SONY CLASSICAL Sk-45818°
VLADIMIR HOROWITZ

53

BEETHOVEN: SYMPHONY NO. 9  0G 429-861*

LEONARD BERNSTEIN

PIAZZOLLA: FIVE TANGO SENSATIONS  NONESUCH 79254°

KRONOS QUARTET

37

BLACK ANGELS  NONESUCH 79242-2*

KRONOS QUARTET

ANGEL CDC-54108°
ITZHAK PERLMAN

ITZHAK PERLMAN: LIVE IN RUSSIA

CARNEGIE HALL DEBUT CONCERT  RCa 60443-2.RC*

EVGENY KISSIN

BRAHMS: THE 3 VIOLIN SONATAS  SONY CLASSICAL SK 45819+
ITZHAK PERLMAN/DANIEL BARENBOIM

W 0| ~N| | | & W N

VIVALDI: THE FOUR SEASONS  ANGEL CDC-49767¢

NADJA SALERNO-SONNENBERG

—
(=]
—
—

29

IVES: SYMPHONY NO. 2 0G 429-220°

NEW YORK PHILHARMONIC (BERNSTEIN)

—
—t
—
w

BEETHOVEN: FIDELIO  PHiLiPS 426 308-2¢

NORMAN, GOLDBERG, MOLL (HAITINK)

—
N
—
X

41

RACHMANINOFF: VESPERS  TELARC CD-80172°

ROBERT SHAW FESTIVAL SINGERS

[
(73]
—
-

SCHUBERT: FIERRABRAS  0G 427 341-2%

HOLL, MATTILA, HAMPSON (ABBADO)

—
-3
N
—

THE ALDEBURGH RECITAL  SONY CLASSICAL 5K 46437*

MURRAY PERAHIA

ot
(243
w

25

—
o
—
w

18

HANSON: SYMPHONIES 1 & 2 MERCURY 432-008-2*/PHILIPS
EASTMAN-ROCHESTER ORCHESTRA (HANSON)

COPLAND: SYMPHONY NO. 3  RCa 60149-2RC*

SAINT LOUIS SYMPHONY (SLATKIN)

—
~
—
o

21

DINNER FOR TWO  SONY CLASSICAL MFK 46355*

VARIOUS ARTISTS

—
oo
—
o

DONIZETTI: L’'ELISIR D'AMORE 0g 229 744.2*

BATTLE, PAVAROTTI

—
@
~
w

13

THE COMPLETE CARUSO  Rca 60495-2-RG*

ENRICO CARUSO

by Is Horowitz

APPRECIATING MUSIC: WNCN likes to bill itself as
“New York’s younger classical music station.” It also
takes some pride in attracting a more youthful demo-
graphic than the city’s senior classical airer, WQXR. But
now WNCN is reaching back even earlier in the demo-
graphic sweeps with a pitch at the city’s schoolkids.

The station views its new Saturday-morning show,
“Musicbox,” as a medium to make up, in part, for the
steady erosion of music instruction in the city’s schools.
That problem, of course, is endemic across the country.

“Musicbox” is the brainchild of WNCN’s Mario
Mazza, along with several members of the city’s board
of education. Performances and artist interviews seek to
acquaint kids with a wide variety of music, and shows
will be repeated by New York’s educational station,
WNYE, which feeds programs to school facilities.

Meanwhile, the Milwaukee Symphony Orchestra is
taking the traditional concern of orchestras with the mu-
sical exposure of young people a giant step further.

Along with other regional arts groups, the MSO will
launch a program to integrate musical elements into
Wisconsin school curricula from kindergarten through
the 12th grade.

Children will study such topics as the structure of
sound and instruments, in science classes; vocal music,
in language arts classes; and rhythmic patterns and no-
tation, in mathematics classes. There will also be perfor-
mances and special demonstrations by MSO groups.

Eleven schools will participate in the program the
first year.

STAGIN G A COMEBACK: RCA Victor returns to the
operatic wars with the release of Mozart’s “Marriage of

Figaro” in June, its first newly recorded opera in more
than 10 years. Performed by the Bavarian Radio forces
under Sir Colin Davis, with Helen Donath and Alan Ti-
tus among the soloists, it will be followed by three more
operas to be recorded this spring as co-productions be-
tween BMG Classics and Bavarian Radio.

Frederica von Stade and Samuel Ramey will head a
cast performing the Massenet rarity “Cherubin,” with
Pinchas Steinberg conducting. A new RCA recording
of Verdi’s “Falstaff” will star Rolando Panerai, Titus,
Margaret Price, and Marilyn Horne, with Davis direct-
ing.

Finally, Leonard Slatkin conducts his first opera re-
cording for the label, Puccini’s “Girl of the Golden
West,” with Eva Marton, Alain Fondary, and Dennis
O’Neill among the featured artists.

PASSING NOTES: Joachim-Ernst Berendt, who pro-

WNCN pitches the classics
to New York’s schoolkids

duced ‘“Voices,” the three-CD choral album on Mesa
that programs classical, folk, and ethnic material from
many parts of the world, is planning a follow-up pack-
age. Berendt, who records much of the material himself
and licenses the remainder from other labels, says he
plans to include Gregorian chants this time around, as
well as movements from masses by Schubert, Beetho-
ven, and Penderecki, and samples of Siberian, American
Indian, and African Pygmy vocal music.

Shulamit Ran is the first woman to be named com-
poser-in-residence at a top-five orchestra. She takes the
post at the Chicago Symphony . .. Pianist Yefim Bronf-
man is this year’s winner of the $25,000 Avery Fisher
Prize. He’s an exclusive Sony Classical artist . . . Robert
Rips is named classical editor of Stereo Review, a post
left vacant when Christie Barter left to rep Gramo-
phone magazine in the U.S.

Y]
S
%

OUT WEST!: COPLAND, GROFE  DeLOS DE 3104+

SEATTLE SYMPHONY (SCHWARZ)

N
—
~
~N

REICH: THE FOUR SECTIONS  NONESUCH 79220-2*
LONDON SYMPHONY (TILSON THOMAS), RZICH

N
N
r 4
m
F
v

MUSSORGSKY: KHOVANSHCHINA oG 429 758.2*

HAUGLAND, ATLANTOV (ABBADO)

N
w
—
~

VIVALDI: THE FOUR SEASONS  anGEL CDC-49557*
NIGEL KENNEDY/ENGLISH CHAMBER ORCHESTRA

~N
4
F 4
m
£
v

MOZART: PIANO SONATAS VOLUME 2  Rrca 60709-2-RC*

ALICIA DE LARROCHA

N
o
~
(=3

BARTOK: VIOLIN CONCERTOS 1 & 2  SONY CLASSICAL Sk 45941°*
MIDORI, BERLIN PHILHARMONIC (MEHTA)

TOP CROSSOVER ALBUMS..

—
~

*+ NO.1 &

BE MY LOVE  ANGEL CDC 95468 1 week at No. 1

PLACIDO DOMINGO

THE CIVIL WAR ELEKTRA NONESUCH 79242-2*

SOUNDTRACK

SPIRITUALS IN CONCERT G 429 790-2*

BATTLE, NORMAN (LEVINE)

OVER THE SEA TO SKYE  rca 60424-2.RC*

JAMES GALWAY & THE CHIEFTAINS

BOND AND BEYOND  TELARC CD-80251*

CINCINNATI POPS (KUNZEL)

13

THE CIVIL WAR: ITS MUSIC AND ITS SOUNDS  PHILIPS 432 591.2*
EASTMAN WIND ENSEMBLE (FENNELL)

45

MUSIC OF THE NIGHT  SONY CLASSICAL SK-45567*

BOSTON POPS (WILLIAMS)

25

OEPIDUS TEX & OTHER CHORAL CALAMITIES  TELARC CD-80239*

P.D.Q. BACH

W 0 N | O & W N
~

LLOYD WEBBER PLAYS LLOYD WEBBER  pHiLIPS 462 484-2¢

JULIAN LLOYD WEBBER

—
o

NEW )

THE AMERICAN ALBUM  Rrca 60778-2-RC*
SAINT LOUIS SYMPHONY (SLATKIN)

—
—

NEW )

WEILL: THE SEVEN DEADLY SINS  LONDON 430 168°
LEMPER, WILDHABER, HAAGE, MOHR

—
N

9

23

KISS ME KATE  ANGEL CDC-54033*

HAMPSON, BARSTOW, CRISWELL (MCGLINN)

—
w

10

17

THE STAR WARS TRILOGY  SONY CLASSICAL SK 45947+

JOHN WILLIAMS

11

—
-

21

MY FUNNY VALENTINE  ANGEL CDC-54071*

FREDERICA VON STADE

15 |12

42

BERNSTEIN: WEST SIDE STORY  0G 415-253

TE KANAWA, CARRERAS (BERNSTEIN)

@ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
certification for sales of 1 million units with each additional million indicated by a numeral following the
symbol. All albums available on cassette and CD. *Asterisk indicates vinyl unavailable. © 1991, Billboard/
BPI Communications, Inc.

Music

deutsche
harmonia
mundi
‘.'. “All the News That Fits His Prints” gy Vot.2, No.19

The Mancnn'n Pops Orchestra ' ' .'
ﬁmmeMwm&MmRMa

Includes music from: Cinema Paradiso, Amarcord, The Mission,
The Clowns, Romeo and Juliet, Once Upon a Time in Lhe West, The Godfather,

L A

o
Y

ERICE K
ciLAssSiCcs

A Dwvisron of A
Bartetsmann Music Group Printed in USA

The Untouchables, La Dolce Vita and others.

“This recording is my heartfelt tribute to Ennio Morricone and Nino Rota, whose
music | have admired for decades. Their touch is pure magic.”—Henry MaNCIN

ECelebrate the rich me|odres for which these composers are famous with this
state-of-the-art recording in Academy Award-winning Dolby Surround sound.
Even regular stereo playback benefits from this process, maklng for a
) supenor-soundmg recording.

Available on CD and DAAD (<0, Casselte, 60706-2/4-RC

Also look for Henry Mancini’s previous Grammy nominated album.
*“Mancini in Surround—Mostly Monsters. Murders & Mvstenes
Avaifable on CD and Cassett 60471"" 14-

“ Tmhis} ® Registered. ® Marcais) Registrada(s) Geoeral Electric Company. USA. escept BMG
logo and Red Seal and Gotd Seat ® BMG Music: Burndisc togo & BVG Ariola Munich tmbH:
Deutsthe Harmonia Mundi foge ® Deuische Harmonia Mundi ® & 1991, BUG Music ©

Produced and engineered by John McClure

BILLBOARD MARCH 30, 1991

www americanradiohistorvy com

45


www.americanradiohistory.com

e

G

G

e

pr e

S e e
N

iz i G
I A ) A My e g

“To say tha: big money and great jazz have little to do with each other is nonsense. Just look at what
one label, Anilbes, has done fon jazz greats Frank Morgan and J.J. Johnson.”

... John Ephland, Downbeat, April 1991

FBANK MORGAN

A LOVESOME THING

“THERE IS NO JNE ARJUND WHOIS BETTER ON THE
ALTO SAXOPHBNE. WHAT COMES JUT JF HIS HORN IS
SOULFUL, FULL OF FRE AND TIMBLESS™

. -WYNTON MARSALIS

4228483 422 848-214

JOHNSON

QUINTERGY, LIVE AT THE VILLAGE VANGUARD

“THIS RECORDINC SUPPLIES ENTRANCINGLY AUDIBLE
EVIDENCE OF WHY THE RETURN TO PUBLIC PERFOR-
MANCE OF J.J. JOHNSON WAS ONE OF THE SIGNAL
EVENTS OF THELAST DECADE” ... STANLEY CROUCH

o

- ! - - -
- james clay

JAMES (LAY

| LET A SONG GO OUT OF MY HEAR?‘"

A TRUE TEXAS TENOR, JAMES CLAY IS ONE OF THE UNSUNG HEROES IN
JAZZ HISTORY! WITH | LET A SONG GOOUT OF MY HEART, JAZZ
RETURNS TO ITS CLASSIC ROCTS! *;

°

Ql 848 279

FRED WESLEY y

NEW FRIENDS -

APPRIPRIATELY TITLED, NEW FRIENDS ENLISTS MHELP OF SOME OF THE BEST ESTAB- |
LISHED ARTISTS CURRENTLY WORKING IN JAZZ. NEW RRIENDS WILL DELIGHTBOTH JAZ7 ¢
AND 3&B,FANS ALIKE!

2WVTH STREET
SAXOPHONE
UARTET

JuoEEOR@UNS

Feg
g

.

AN

29TH HREFT&X(DPHON E QUARTET

UNDERGROUND )

TOGETHER AND INDIVIDUALEY THEY ENCOMPASS THE ENTIRE JAZZ
VOCABULARY, BOTH AS GUTBUCKET AND BLOWING SOLOISTS AND AN
INCREDIBLY FUNKY AND TIGHT HORN SECTION!

422 848244

822 848-415

COURTNEY PINE ;

WITHIN THE REALMS OF OUR DREAMS M

4 HA3D BLOWING DATE WITH A STELLAR RHYTHM SECTION OF:
KENNY KIRKLAND—piano JEFF WATTS—drums -
CHARNETT MOFFET T—bass PRODUCED BY DELFEAYO MARSALIS =

NITHWITHIN THE REALMS OF OUR DREAMS, COURTNEY IS FINALLY MATCHED WITH A
GROUP OF HIS PEERS, BOTH AGE-WISE AND PLAYING-WISE, FROM THIS SIDE OF THE
ATLAGTIC.

i

e

e

ALL OF TRESE TITLES ARE AVAILABLE ONLY ON ANTILLES COMPACT DISCS AND CASSETTES.

Antilles, anisland Records Inc. company €9

by Jeff Levenson

A BEAT INTERVIEW: So trum-
peter Jon Faddis and mentor Diz-
zy Gillespie did “The Arsenio
Hall Show” where they looked
fine, the protégé and his main man
Big Daddy Diz, holding a horn
that never just awakens ears but
raises eyebrows because it’s got a
bell that’s tilted at oh about 40 de-
grees though you wouldn’t want
to talk to him about it because ev-
erybody and his mother has asked
Diz that same question and that’s
all he’s heard for too many years
so why bother putting him
through that one more time.

OK, cool, they performed “A
Night In Tunisia,” the tune that
Dizzy wrote in the 40s but that he
still plays because it’s like a signa-
ture, especially the spot where
Bird ripped his famous alto break
and jazzbos lean back and hold
their breath because nothing mat-
ters except that moment, especial-
ly when it pays off like a shot of
some serious something that bolts
you upright.

So they swung that tune and
then a rap Faddis wrote called
“Rapartee,” which is hip because
Faddis raps on his new album,
“Hornucopia,” and he knows Diz-
zy better than any man alive and
he’s got that special thing with his
hero that’s beautiful to watch
whenever they trade fours eights
or whatever they do together.

Dizzy joins Arsenio on the couch
and they start to talk and this cat
Arsenio who's supposed to know
something about great black mu-
sic starts to shuck and jive about
Dizzy’s horn and why is it bent
and why does he play an instru-
ment that looks like that and on
and on and that’s the way it goes
for four minutes and I can’t be-
lieve this guy with his own talk
show on national TV has the great
Dizzy Gillespie in front of him and
all he knows to do is blow some
sad-ass smoke while millions of
people sit there grinning.

I mean Dizzy didn’t do much in
his life, he just invented modern
jazz and this guy Arsenio can’t
think of one thing to say to him ex-
cept Dizzy your horn looks funny.

Shame.

PARTING SHOTS, CHICAGO-

Style: It was one of those coinci-
dences that underscore the weird-

ness of death. Cornetist Jimmy
McPartland died March 13, one
day short of his 84th birthday.
Two days later tenorist Bud Free-
man, his soul mate from Austin
High School in Chicago, followed
suit; he made it to 84.

Both came from a time when
there was little ambiguity regard-
ing the term “jazz”’; it was the mu-
sic of the New Orleans Rhythm
Kings, of King Oliver, of Louis
Armstrong. Growing up in Chica-
go in the '20s, McPartland and
Freeman (along with guys like
clarinetist Frankie Tesche-
macher and drummer Dave

Tough) developed a regional dia-

On the couch with
Dizzy Gillespie
and Arsenio Hall

lect of group improvisation that
established and nurtured the mu-
sic beyond its birthplace in New
Orleans. Over time, through asso-
ciations with Eddie Condon, Gene
Krupa, and Benny Goodman,
among others, they came to em-
body the subgenre called Chicago
jazz. That they should die within
days of each other somehow reaf-
firms their common purpose in
life.

KOOL, EH, UN-KOOL Depart-
ment: With athletes, the legs are
the first to go; with writers, it’s
the brain. Last week we reported
that trumpet whiz kid Roy Har-
grove was slated to lead a super-
band of young studs through 16
Kool Festival dates around the
country. Only problem is, Kool
hasn’'t sponsored any of these
George Wein extravaganzas for
years. Actually, JVC is the corpo-
rate sponsor most likely to perpet-
uate the cause, here and abroad.
This year the hardware manufac-
turer will be underwriting seven
fests in the States and four in Eu-
rope, including a few that will fea-
ture the celebrated youngbloods.
As for Hargrove, he’s not really
heading the band (although his la-
bel, RCA/Novus, would like us to
think so); it’s a co-leadership deal
with guitarist Mark Whitfield and
trumpeter Marlon Jordan.

Our Readers Are Always On The Move

Properties in North America, Europe and the

REAL ESTATE TO THE STARS

classified section

Caribbean are selling in Billboard's i
|
|
|

Call Linda Hersch 1-800-950-1018 ¢ 212.536-5254
- Jfax 2125365351 |
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BI"bOOrd. FOR WEEK ENDING MARCH 30, 1991

Top Jazz Alhums.

Compiled from a national sample of retail store
and one-stop sales reports.

ARTIST TITLE
LABEL & NUMBER/DISTRIBUTING LABEL
** NO.1 & x

217 SHIRLEY HORN  VERVE 847 482/POLYGRAM 1 week at No. 1
YOU WON'T FORGET ME

2 WKS. AGO
WKS. ON CHART

119 MARCUS ROBERTS  NovUS 3109/RCA
ALONE WITH THREE GIANTS

4|7 CHICK COREA AKOUSTIC BAND  Grp 9627+

ALIVE

30135 HARRY CONNICK, JR. A COLUMBIA 46146
WE ARE IN LOVE

615 FRANK MORGAN  ANTILLES 848 213/ISLAND
A LOVESOME THING

5 |23 MACEQ PARKER  vERVE 843 751°/POLYGRAM
ROOTS REVISITED

14 3 HOUSTON PERSON  Musk 5433
WHY NOT!

95 RHYTHMSTICK cni 847 199/POLYGRAM
RHYTHMSTICK

1313 BOBBY WATSON  BLUE NOTE 95148*/CAPITOL
POST MOTOWN BOP

710 BETTY CARTER  VERVE 843 991*/POLYGRAM
DROPPIN' THINGS

3 |11 WYNTON MARSALIS coLumsia 47044
TUNE IN TOMORROW: THE ORIGINAL SOUNDTRACK

NEW D CANNONBALL ADDERLY  NGHT 91590%/VIRGIN

8= = [elele]- 6] - [e]-[E [

RADIO NIGHTS

1nlo BRIAN MELVIN TRIO  GLoBaL PACR;953F;'/MESA-BLUEMOON
STANDARDS ZONE |

10 | 19 | KENNY GARRETT  artanic 82156 '
_ AFRICAN EXCHANGE STUDENT

—
w

—
=

VARIOUS ARTISTS  CoLumBia 46875°
NEW: I LIKE JAZZ!

TOP CONTEMPORARY JAZZ ALBUMS..

* % NO.1 * %
217 DIANE SCHUUR  Grp 9628 1 week at No. 1
PURE SCHUUR

8

1115 GERALD ALBRIGHT  aTLANTIC 82087*
DREAM COME TRUE

30 JOE SAMPLE  wARNER BROS. 26138
ASHES TO ASHES

1nls GEORGE HOWARD  GRp 9629
LOVE AND UNDERSTANDING

DAVE KOZ capiToL 91643*
DAVE KOZ

8|3 YELLOWJACKETS  GRP 9630°
GREENHOUSE

4|17 BOBBY MCFERRIN  Emi 92048¢
MEDICINE MUSIC

6 | 11 SAM RINEY  SPINDLETOP 133*
PLAYING WITH FIRE

@ -1~10|e8 - ~[6

9|7 MARION MEADOWS  NOvus 3097+/RCA
FOR LOVERS ONLY

0713 BRIAN BROMBERG  nova 9031*
BASSICALLY SPEAKING

SHAKATAK  VERVE FORECAST 847 O17+/POLYGRAM

—
o
w

PERFECT SMILE --' - - M ANT TO BE LIVE
12 112117 KIM PENSYL oPTimISMm 3233¢ . 5
PENSYL SKETCHES #3 i 49 4 6 BOSTON. MA
13 13| 25 TAKE 6 REPRISE 25892 i 4 7 NORTHHAMPTON. MA
SO MUCH 2 SAY 0 - 48 4 14 NEW YOHK. NY
1815 RICK MARGITZA  BLUE NOTE 54858 CAPITOL o E . _‘: __' .' i 4 ks 16 WASHINGTON. DC
HOPE 3 3 >, / 17 FHILADELPHIA. PA

NEwD | BIRELI LAGRENE  BLUE NOTE 95263/CAPITOL % B o4 O WALLA WALLA. WA
ACOUSTIC MOMENTS '3 i : 1 21 SEATTLE. WA

25| 3 RAY OBIEDO  wiNDHAM HILL JAZZ 0128 j = & d 22 SANTATRUZ. CA
IGUANA

4 24 ROHNERT PAHK, CA

20| 3 | CLAUS OGERMAN e 9632- )
CLAUS OGERMAN FEATURING MICHAEL BRECKER

21| 3 ROSS TRAUT/STEVE RODBY coiLumBia 46137

23SAN FRANCISCO. €A
268 SANTA MON4

8866 &

THE DUO LIFE

19 (17115 PHIL SHEERAN  sonic 80031*
BREAKING THROUGH

20 | 14|27 DAVID BENOIT  GRr 9621°

INNER MOTION

21 | 15| 15 | NELSON RANGELL  Gre 962-

NELSON RANGELL . LUE NOT=,
2 | 2|35 ANITA BAKER A  ELEKTRA 60922 - 3

_ COMPOSITIONS THE FINEST IN JAZ4 IS ON BLUE NOTE!
23 | 19 | 29 | RIPPINGTONS FEATURING RUSS FREEMAN  Grp 9618

WELCOME TO THE ST. JAMES' CLUB FOR A FREE CATALOG WRITE TO TRLE BLUE MUSIC.

24 | 16 | 19 | SOUNDTRACK  anTiLLES 422 846°/ISLAND 35 MZLROSE PLACE. STAMFORD, CT 03802

THE HOT SPOT

© 19€1 CAPITOL RECORDS. INC.

@ NEW D T LAVITZ nova 913a°

MOOD SWING

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA)
certification for sales of 500,000 units. A RIAA certification for sales of 1 million units with each
additional million indicated by a numeral following the symbol. All albums available on cassette and CD.
*Asterisk indicates vinyl unavailable. © 1991, Biilboard/BPI Communications, Inc.
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Video

Japan’s GGG Branching Into Rack Biz
Megachain Also Braces For B’buster Bow

H BY CHRIS McGOWAN

LOS ANGELES—Japan has its own
rapidly growing version of Block-
buster Entertainment, and its name
is CCC (Culture Convenience Club).
The Osaka-based web had 534 fran-
chise locations as of January, and
currently accounts for 12%-13% of
the total Japanese retail business in
home video, according to Hikaru Sa-
sahara, CCC’s GM of international.

CCC has expanded dramatically
since 1985, when it had six stores, and
business was further boosted in 1989
through a joint venture with the Port-
land, Ore.-based pay-per-transaction
distributor Rentrak.

Another tie-in with a U.S. firm will
come this spring, when CCC launches
video rackjobbing in Japan, in con-
junction with a major U.S. rack firm.
At press time, CCC was in negotia-
tions with four candidates, Lieber-
man Enterprises, Handleman Co.,
Rank Retail Services (formerly Video
Channels), and Sight & Sound Dis-
tributors of Portland, Ore.

CCC expects to place videos for
sale in several-thousand convenience
stores, supermarkets, and other out-
lets, according to Sasahara.

CCC’s rapid growth (534 stores at
the end of 1990, more than 700 ex-
pected by this year’s close) will re-
ceive its first major challenge this
summer from its stateside megafran-
chise counterpart. Blockbuster itself
will be opening its first 15 super-
stores in Japan, as part of a 50-50
joint venture with Fujita & Co. Ltd.
(Billboard, Oct. 13).

“It’'s a major threat to the Japa-
nese industry,” says Sasahara. “The
majority of the Japanese video stores
are small-scale, mom-and-pop, less
than 2,000 square feet, and low-fi-
nanced. [Blockbuster is] going to eat
up a lot of the small stores.”

As for CCC’s attitude about Block-
buster’s entry, Sasahara says, “We
welcome them in. It will stimulate
our employees—they’ll have to shape
up. It will be our first competitor.
We’re planning a lot of strategies to
cope.”

He does feel that Blockbuster may
face some unusual problems in Ja-
pan. “It’s hard to be big. The real-es-
tate prices are astronomically high,
sometimes five to 10 times higher”
than in the U.S. Sasahara feels this
may hinder Blockbuster’s efforts to
“keep its image.” But he does add
that in Fujita & Co., Blockbuster “got
the right person as a partner.”

CCC stores are large by Japanese
standards but small compared with
many U.S. superstores. In 1989, CCC
stores averaged 1,230 square feet

and carried some 5,000 titles, accord-
ing to CCC stats. That year, stores
had an average monthly rental vol-
ume of $21,287 and an average rental
rate of $2.33 for two days (one night).

Most CCC franchises are free-
standing, and owned by “major busi-
ness players in each prefecture,”
says Sasahara. A leading department
store is approached, for example, and
asked if it wants to operate a video
store as a side business.

‘Blockbuster’s arrival
Is a major threat to
the Japanese industry

b4

Individual franchises do not have
buyers; rather, purchases are done
separately by CCC. “The point-of-sale
at each store is hooked to the CCC
mainframe computer,” he says. “Our
buyer at the headquarters places a
purchase order to the wholesaler for
the store, and the store only has to
service the customers.”

Some 600 video titles are released
monthly in Japan; limited floor space
means that only a fraction can be
bought by stores. CCC stores usually
take in “60 or less” per month, ac-
cording to Sasahara. “It's a tremen-
dous risk, like the stock market.”

Almost all CCC stores only rent,
which is true, as well, for almost all
the 13,400-plus Japanese video spe-
cialty outlets. “There’s not much
growth,” Sasahara says about the
rental side. “There’s a lot of competi-
tion and it’s pretty saturated.” How-
ever, one quickly growing component

in the rental sector has been Rentrak
Japan, now working with 525 outlets.
“The majority of CCC stores are in-
volved with it, and it’s expanding into
non-CCC stores,” he adds.

He expects sell-through to climb
from 20% to 40% of retail revenue
over the next few years. In 1989, total
revenue at retail in Japan was $3.16
billion, with rental accounting for
$2.52 billion and sell-through for
$0.64 billion, according to CCC. VCR
penetration was 66.8% in Japan in
early 1990, though Sasahara expects
it to exceed 80% by mid-1991—far
more rapid growth than is currently
occurring in the U.S.

In sell-through, 54.4% of the busi-
ness came in bookstores, 13.5% in mu-
sic stores, 8.5% in toy stores, and an
almost negligible percentage
through video specialists. Three ma-
jor obstacles impede sell-through in
Japan: high price, not enough outlets,
and not enough titles.

CCC stepped into the fray when it
opened a number of sell-through-only
video stores last year. Prices of titles
ranged from $17-$44, with the major-
ity at $19. Results were encouraging
and Sasahara sees the $17-$19 (2,200

(Continued on next page)

B BY PAUL SWEETING

NEW YORK—Conventional indus-
try wisdom says the B-movie busi-
ness is all but dead, but don’t try
telling that to Roger Reese.

Reese, founder of Pasadena,
Calif.-based Producer’s Distribu-
tion Service, thinks the only prob-
lem with the B-movie business is
that it has been mismanaged, and
he is betting he has found a way to
make it both attractive and profit-
able to retailers, and economically
viable for producers.

The idea behind the PDS label is
to offer retailers quality B movies
on a direct basis, C.0.D., at 30%-50%
of what they currently pay for such
fare. At the same time, PDS is of-
fering to trade independent produc-
ers large advances for participation
in the distribution revenue from the
first dollar.

Even as the existing crop of B-
movie labels is finding sales shrink-
ing to dangerously unprofitable lev-
els, Reese believes consumer de-
mand for independent produet
remains strong and that the indus-

' PDS Label Aims To Create
Buzz Around B-Movie Biz

try has merely failed to find an eco-
nomical way of satisfying it.

““The real problem with the B
business was that we failed to dis-
tribute the product efficiently,”
Reese says. “Then we passed the
buck by deciding the public didn't
want it. But consumer demand has
always been there. I've never seen
it not be there. We can’t lose faith in
the market that feeds us.”

Reese’s faith in the consumer’s
appetite for independent product
stems largely from his experience
in marketing and distributing the
“Billy Jack” movies in the early-
and mid-"70s. That series collective-
ly grossed more than $200 million at
the box office, a landmark at the
time for independently distributed
films.

Reese cut his teeth in the B-movie
video business as founding presi-
dent of Academy Home Entertain-
ment, a division of Shelburne, Vt.-
based Artec Distributing, from
which derives his belief that video
retailers need B product in order to
be profitable. “Dealers spend most

(Continued on next page)

‘Mermaids’ 1st Vid In Limited-Play Test

NEW YORK—Paramount Home
Video’s “Funny About Love” will
not be the first title to be included
in Rank Video’s test of a limited-
play videocassette after all, the
studio says.

Billboard reported last week

Yes! And It Counts. NBC Sportscaster Marv Albert (seated right) and actress
Shelley Long, are two of the celebrities that appear in the April 11 CBS/Fox
Video release “NBA Comic Relief: The Great Blooper Caper” (see story, page
52). Also pictured are Comic Relief president Bob Zmuda (standing left) and
CBS/Fox manager of sports and music marketing Sal Scamardo.

that the April 4 release would be
the first title released on the new
Showtime Videocassettes after at
least two earlier titles were
dropped from the test for what
Rank consultant Stephen Roberts
described as logistical problems
(Billboard, Mar. 23).

Duplicator Rank is conducting
the test to determine whether re-
tailers can be induced to buy deep-
er on certain titles by offering
them additional copies at 40%-50%
of what they normally pay for
product, but which can be played
only 20-25 times.

Paramount had indeed planned
to include the title in the test slat-
ed to get underway in the Sacra-
mento, Calif. market, according to
executive VP Eric Doctorow, but
last minute details could not be
ironed out in time.

‘““We had intended to include
‘Funny About Love’ but there
were still some details to be
worked out with respect to the test
and we just couldn’t get them
worked out in time,” Doctorow
says. “Therefore, we had to pull
the title from the test until all
those details are addressed.”

Doctorow declines to disclose or

comment on the matters still to be
resolved about the test.

He adds that Paramount expects
to announce another title for the
test shortly, but would not discuss
specific releases.

The next title scheduled in the
test is Orion Home Video’s May 23
release ‘“‘Mermaids,” which will
now be the first title released on

Funny About Love’
was pulled due to
last-minute details

limited-play cassettes.

According to an Orion spokes-
man, the limited-play cassettes of
‘“Mermaids’ will be made avail-
able to all Orion wholesalers, but
their distribution will be limited to
the test market areas. In the origi-
nal plans for the test, product for
the test was to be funneled
through two distributors, Video
Products Distributors, based in
Sacramento, and Video Trend,
which has a branch there.

PAUL SWEETING
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reviewing the European
action in video
distribution in the 90’s.

In this issue:
individual market
updates on the United
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HOME VIDEO -

PDS TRIES NEW STRATEGIES TO SPARK THE B-MOVIE BUSINESS

(Continued from preceding page)

of their acquisition budgets on A ti-
tles, but they realize a greater return
on the rental of B titles,” he says.

Producer’s Distribution Service
was initially financed by Reese but he
has since taken in a partner and what
he describes as “substantial outside
funding.”

Reese argues that one of the big-
gest mistakes B-video labels made
was pricing their titles commensu-
rately with A titles. “Independent
product can’t be priced at the same
level as A product and be expected to
sell,” he says. “It has to be priced low
enough for dealers to buy it.”

To do that, PDS will not sell
through traditional wholesalers.
“Dealer-direct is the only way we can
do what we're trying to do,” Reese
says. “Once you go dealer-direct you
eliminate a lot of costs. For one thing,
you eliminate the cost of advertising
with distributors [in their mailers].
That’s a big chunk of your costs right
there.”

Other cost-saving elements of
PDS’ approach include C.0.D.-only
delivery (eliminating the need to deal
with receivables), minimum-order
thresholds, and a no-returns, no-
stock-balancing policy. PDS also
makes no provision for handling de-
fectives.

“Basically what we're doing is giv-
ing the retailer his discount upfront
and then eating the problems that
come along,” he says.

PDS will also be discriminating as
to whom it sells product, at least ini-
tially. “We won't do viewing copies,”
Reese says. “Sending out 20,000-
30,000 viewing copies will kill you.
The guy who wants to buy two copies
of something, but wants a viewing
copy first, is a guy I'll have to turn
down. We're looking for other ways
to deal with screenings. We're talk-
ing with the [Video Software Dealers
Assn.] about the possibility of setting
up regional screenings.”

Reese is banking on the large
chains, such as Blockbuster Video, to
help him establish the PDS label in
the marketplace. For one thing, deal-
ing with chains opens up the possibili-
ty for volume shipping of product, a
far more cost-effective means of dis-
tributing product.

“Volume shipment is fairly easy,”
Reese says. “You just do it from your
duplicator’s facilities. The onesies
and twosies can be a problem, so you
have to be careful who you're selling
to. We don’t have an inventory bal-
ancing system, for example, because
we're not working through wholesal-
ers.”

Reese also says many chains, in-
cluding Blockbuster, generate a sub-
stantial percentage of profits from
non-front-line product. “The trend in
the business is definitely toward
stores with more titles in them,” he
says. “The profit for those retailers is
in non-A product. Obviously you have
to have the studio product to get peo-
ple into the stores, but that's not
where a retailer’s profit is.”

As for the contention of many
manufacturer executives that lower-
ing prices on B product in the past
has not stimulated proportionally
higher orders from retailers, Reese
argues the strategy has never been
implemented on a wide enough scale.
“What you’ve seen are isolated ex-
periments with one or two titles, or
attempts to package one good title to-

gether with some piece of junk,” he
says. ‘‘But retailers know when
they’'re getting junk, so those strate-
gies haven’t worked.”

Moreover, Reese says, manufac-
turers using the traditional, two-step
distribution system have been forced
to keep prices—and margins—up be-
cause of the higher costs associated
with that means of distribution, costs
Reese claims PDS will eliminate.

The development of large retail
chains has made it feasible for inde-
pendent suppliers to come back into
the market, Reese believes, by ex-
ploiting the economies of scale they
offer in terms of distribution. “If we
can persuade the major chains to
bring in our product on a fairly regu-
lar basis and on a dealer-direct basis,
we can do OK,” he says.

Reese hopes that once independent
retailers see chains having success
with PDS product, they will be more
comfortable buying it, even sight un-
seen. “What I need is the contract
buyer,” he says. “I need customers
who take everything I put out. If peo-
ple want to see everything before

buying, that’s a problem.”

The other side of PDS’ cost-control
effort is the arrangements it makes
with producers for product. “The idea
is for us to become partners with the
producer in distribution,” Reese ex-
plains. “We don't give them the big
money upfront; I put up the money
for the distribution, and we go 50-50
on revenues from the first dollar.”

PDS will also get involved in deals
to help film makers finance initial
production costs and obtain addition-
al financing based on PDS’ commit-
ment to distribute the product.

Reese says, “We'll offer a produc-
tion deal to people we feel have good
projects to produce and have mean-
ingful cost controls in place so that
budgets don’t get out of hand. Then
we'll give them 100% of the distribu-
tion revenues until their production
costs are recouped. After that, we be-
gin splitting the revenues.”

Reese claims to have 20 titles in-
house currently and has been offered
an additional 60 titles, which he is
considering. PDS’ first release, cur-
rently available, is ‘“Fists Of Steel.”

JAPAN’S CCC MEGACHAIN IS ON THE MOVE

(Continued from preceding page)

yen) range as delineating where con-
sumers “are willing to purchase.”

CCC’s planned entry into racking
should take care of the second obsta-
cle. “We will do a joint venture in Ja-
pan,” Sasahara says of CCC’s rack-
ing plans, with start-up “probably in
May or June.” CCC is already testing
rackjobbing in a small number of con-
venience stores and “the results have
been very good.”

Once CCC begins racking, it plans
to approach convenience stores, such
as the 7-Eleven chain (6,000-plus out-
lets in Japan) and the Lawson web
(7,500-plus stores). “We are also tar-
geting mass merchants, and we will

[even] approach retail stores in hospi-
tals.” CCC hopes to place 400-1,000 ti-
tles in each racked location, depend-
ing on size.

CCC recently added to its North
American visibility through a de-
tailed presentation it made about it-
self, Rentrak Japan, and the Japa-
nese video industry at the February
Paul Kagan Associates seminar in
Beverly Hills, Calif. The firm’s presi-
dent and CEO, Muneaki Masuda,
spoke, with Sasahara translating.

Asked whether CCC would be
opening U.S. outlets anytime soon,
Sasahara says, “We have discussed
it, but it hasn’t materialized yet.”

NEW!
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“...definitely a collector’s item.”
— Leon Carter, New York Newsday, March 4, 1991

“..will no doubt leave it's viewers pleased as punch.”

— Pete Coutros, Video Review, April 1991

“...asure fire winner..."”
— Bill Mazer, WEAN Radio, March 4, 1991

An exclusive compilation of the finest moments of
some of the most exciting fights in boxing history.

Contains rare, classic boxing footage from the largest
coliection of fight films in existence.

Available on videocassette exclusively from
VidAmerica. Contact your VidAmerica representative
for more information.

== VidAmerica.

" ) ygAmenca s a frademark 5:::::::: :::
60 Madison Avenue * New York, NY 10010
(212)685-1300 * Fax (212)685-1603 » 1-800-843-1994

AALL MUSIC VIDEO

EVERYTHING music video for Record and Video

Retailers . . . Hits, Classical, Jazz, Gospel, Imports . . .
Hot Product Fill-ins

WE CAN FILL YOUR SPECIAL ORDERS

11 BRANCHES NATIONALLY -+« 1-800-852-4542
9810 Bell Ranch Drive, Santa Fe Springs, CA 90670

Billboard.

FOR WEEK ENDING MARCH 30, 1991

T v - s I
op Video Sales
E Compiled from a national sample of retail store sales reports.
x i LI) Te
£18|58 52| w | BE
(é’ 5 Q TITLE az%{x?ag&tu?etnggtalo Number ::rr;girpma:zrs §§ ‘E E’;
El S| = ' € e | & |85
* ok NO.1 & %

1| 1 | 22| PRETTY WOMAN Toehstons Home wideo 1027 jiripiony el B R
2 2 5 ROCKY & BULLWINKLE: VOL. | Buena Vista Home Video 1019 Animated 1991 | NR | 1299
3 3 44 THE LITTLE MERMAID Walt Disney Home Video Animated 1989 G | 2699
4 4 5 ROCKY & BULLWINKLE: VOL. Il Buena Vista Home Video 10912 Animated 1991 | NR | 1299
5 7 5 ROCKY & BULLWINKLE: VOL. lll Buena Vista Home Video 1021 Animated 1991 | NR | 1299
6 | 6 | 4 | MICHAEL JORDAN'S PLAYGROUND  CBS Video 2858 Michael Jordan 1990 | NR | 19.98
7 5 26 PETER PAN Walt Disney Home Video 960 Animated 1953 G | 2499
8 10 5 ROCKY & BULLWINKLE: VOL. IV Buena Vista Home Video 1022 Animated 1991 | NR | 12.99
o |+ | o | WHTNELHOUSTONTHESTAR  muofcosiie s | 1| w5 | 12
10 12| 5 | omungwssoaisy e . pcatndr [ | o [
111 13 5 ROCKY & BULLWINKLE: VOL. V Buena Vista Home Video 1023 Animated 1991 | NR | 1299
12| 11 | 2 | RIZHARD SIMMONS: SWEATIN'TO  warner Home Video 616 Richard Simmons | 1990 | NR | 19.98
14| 14 5 ROCKY & BULLWINKLE: VOL. VI Buena Vista Home Video 1024 Animated 1991 | NR | 1299
15 | 15 | 3 | PLAYBOY:GIRLS OF SPRING BREAK hayoy Video | Various Artists 1991 | NR | 19.99
16|17 | 13 MADONNA: JUSTIFY MY LOVE A8 Warner Reprise Video 38224 Madonna 1990 | NR | 9.98
17 | 16 19 TOTAL RECALL Carolco Home Video 68901 A. Schwarzenegger 1990 R 2499
18 | 20 | 24 | THREE TENORS IN CONCERT ® London 071-223-3 gg;;er[;;‘ Domingo - | g9y | NR | 24.95
19| 19 | 28 [ ALL DOGS GO TO HEAVEN ¢ MGM/UA Home Video M301868 Animated 1989 | G |[2498
20| 27 6 MARIAH CAREY: THE FIRST VISION  SMV Enterprises 19V-49072 Mariah Carey 1990 | NR | 1998
21| 18 | 236 | THE SOUND OF MUSIC A & Fox Video 1051 é‘;'jfsfonsh':fglummer 1965 | G | 2698
22 | 28 132 | THE GODFATHER Paramount Pictures @ @ enag erion Brando w72 | R [ 2085
23| 25 | 23 | JANE FONDA'S LEAN ROUTINE T e Video 654 Jane Fonda 1990 | NR | 2998
24| 26 | 20 Ekﬁﬁ%&éggl B ﬁ'g{)bsiyd\e’f;%520 Various Artists 199 | NR | 19.99
25 | 22 | 113 | CINDERELLA Walt Disney Home Video 410 Animated 1950 G | 2699
26 | RE-ENTRY | THE DOORS: DANCE ON FIRE ® ,?n%°;jm‘l‘je}°rs‘;‘l’ﬁ§;"eyvl oo 80157 The Doors 1985 | NR | 1995
27 | 24 | 13 | ELAY THATFUNKYMUSICWHITE  spy pusic video k5vA-07339 Vanilla Ice 1990 | NR | 1298
28 | 21 | 17 | MADOMNA: THE IMMACULATE Warner Reprise Video 3-38195 Madonna 199 | NR | 198
29| 30 | 3 EIE:}{!?(%Y VIDEO CENTERFOLD: JULIE Eg(y)b\c;iyd \e/Ldg% : P — —_r
30 | 39 | 10 | KATHYSMITH'S WEIGHT-LOSS Fox Hills Video M032732 Kathy Smith 1990 | NR | 1998
31| 33 | 11 | PLAYBOY FANTASIES I Playboy Video . Various Artists 19% | NR | 19.99
32| 23| 19 | M.C.HAMMER: HAMMER TIME A4  Capitol Video 40012 M.C. Hammer 199 | NR | 1998
3] a2 ookwnos e T e e
34| 40 | 25 | FIELD OF DREAMS R e R i 1969 | PG | 19.95
35|36 | 5 | MEENMUTANTNINJATURTLES: Family Home Entertainment 27 344 Animated 1989 | NR | 1495
36| 29| 2 THE STORY OF GENESIS PolyGram Music Video 440 082 769-3  Genesis 1991 | NR 1995
37 | NEWp | ROYAL RUMBLE 1991 e Various Artists 1991 | NR | 5995
38 | NEW)p| SWINGING OUT LIVE SMV Enterprises 19V-49045 Harry Connick, Jr. 1990 | NR | 1998
39 | 34 | 3 | KATHY SMITH'S FAT BURNING Fox Hills Video FH1059 Kathy Smith 1989 | NR | 1998
40 | 37 | 16 | PLAYBOYWET & WILD NI . Various Artists 1990 | NR [ 1999

@ RIAA gold cert. for sales of 25,000 units or $1 million in sales at suggested retail. A RIAA platinum cert. for sales of 50,000 units or $2 million in sales at suggested retail.
# ITA gold cert. for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 units and $1 million at

suggested retail for nontheatricat titles. Oma platinum cert. for a minimum sale of 250,000 units or a dollar volume of $18 million at retail for theatrically released programs,
and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. © 1991, Billboard/BPI Communications Inc.
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CBS/Fox, NBA Ent.
Shoot For Top With
Hoops ‘Bloopers’

NEW YORK—CBS/Fox Video and
NBA Entertainment will kick off a
unique, 20-city promotional tour in
April in support of “NBA Comic Re-

9 lief: The Great Blooper Caper.” The
1 $24.98 tape is a co-venture involving

‘ CBS/Fox, NBA Entertainment, and
Comic Relief, an organization to aid

You Don't Need a Jungle Book gy . 5 e e
Rebate at $9.98! o e on

the first release on the CBS/Fox la-
bel to be distributed by FoxVideo.
———e—sam, mﬂ\"’ffkguouuc FEBRUARY 25
T 23, 1999

An NBA Comic Relief Night will
be presented in each of the 20 cities
(all of which are home markets for
National Basketball Assn. teams),
where the video will be premiered at
a local comedy club. CBS/Fox will
supply area retailers with merchan-
dising materials and will coordinate
radio promotions with the clubs to
promote the event and encourage re-
tail involvement.

In conjunction with the tour, the
three organizations will sponsor a
game of HORSE (in which contes-
tants try to duplicate the basketball
shots of their opponents) between
corporate executives and NBA stars.
Participants will make corporate do-
nations to the Health Care for the
Homeless project, and will receive a
videotape of the game and an oppor-
tunity to make public presentations
of their donations either at NBA
games or at a “Blooper Caper” pre-
miere at a comedy club.

While primarily a basketball-bloop-
ers tape, in the vein of CBS/Fox’s
earlier “Dazzling Dunks & Basket-
ball Bloopers” series, the latest tape
also features well-known comics such
as Billy Crystal, Whoopi Goldberg,
Elayne Boosler, and Steven Wright,
all of whom are connected with the
Comic Relief project.

Also featured are such NBA stars
as Isiah Thomas and Earvin (Magic)
Johnson.

According to Sal Scamardo, man-
ager of sports and music program-
ming for CBS/Fox, both the tape and
the promotional efforts are specifical-
ly targeted at video specialty stores.
Scamardo says the $24.98 list-price
(rather than the more impulse-sale-
oriented $19.98) reflects CBS/Fox's
effort to encourage primarily rental-
oriented retailers to get involved with
the promotion.

Scamardo sights Alexander & As-
sociates research showing that come-
dy is the most frequently rented cate-
gory of nontheatrical programming
in video specialty stores and that
sports videos are one of the top-sell-
ing nontheatrical categories.

“We thought the combination of
the two would make for a great prod-
uct for specialists,” Scamardo says.
“Rental is their strength, and it’s also
a great way to introduce them to
sports videos for sell-through.”

Scamardo notes that, while there
have been other Comic Relief tapes
on the market, this is the first to take
advantage of the project’s network of
organizers around the country, in-
cluding directors in 27 cities who co-
ordinate local Comic Relief activities.

PAUL SWEETING
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Video Business sales charts.

e All 11 volumes ready for immediate shipment.
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1 .:"RQCK &ROLE:
- VIDEQ'MAGAZINE

Better Than A Backstage Pass!

Finally, exclusive video footage rock and roll fans have been waiting
for. We're there before, during and after the music. You wanted a
magazine that doesn't just lay there. This is TURN UP THE
VOLUME. Like a fly on the wall, we're in the studio, on the bus,

and in the dressing-room.

Y¢ What Jon Bon Jovi does on a Sunday afternoon
%
v What it is like to go on tour with Winger
A
% H

W £\ ;‘«‘" TUTVANSWERS THEM ALL!

SUGGESTED RETAIL

Communications MASTERED

BE A PART OF MUSIC’S
REVOLUTION IN EVOLUTION...

Don’t miss your chance to Turn Up The Volume and rock the industry. TUTV is the first rock

. video magazine with enough muscle to blow the market wide open. Rock & Roll wasn’t meant
”ﬂ lyow to wear reins. That’s why we go behind the scenes to capture the performers as they are.
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Don't let
our big name
scare youL

Yes, we're the biggest video
duplicator on Earth. Big on
service, no matter how big you
are. Big on quality (after all,
we practically invented color).
Big on quantity (millions of

worldwide.) And big on adapta-
bility (custom printing, unique
packaging, and complete ful-
fillment). Finally, we're big on
winning you over, so don't be
surprised when our prices are
smaller than you expect. Go
big-time with Technicolor and
see how friendly we can be.
Call 1-800-732-4555.

<O
Detroit « Los Angeles « New York
The Netherlands ¢« London

Technicolor.
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NO. OF TOTAL
SCRNS  WKS GROSS
THIS WEEKEND  PERSCRN  IN TO DATE
WEEK  PICTURE/(STUDIO) GROSS ($) AVG ($)  REL ($)

1 The Silence of the Lambs 7,656,361 1,600 4 68,885,835
(Orion) 4,785

2 New Jack City 5,840,035 887 1 15,871,071
(Warner Bros.) 6,584

3 Sleeping With the Enemy 4,711,855 1,545 ] 68,358,518
(Fox) 3,050

4 Class Action 4,207,923 778 — 4,207,923
(Fox) 5,409

5 The Hard Way 4,010,555 1,627 1 12,201,655
(Universal) 2,465

6 The Perfect Weapon 3934572 1229 — 3,934,572
(Par) 3,201

7 The Doors 3,265,512 1,236 2 23,340,616
(Tri-Star) 2,933

8 Dances With Wolves 2,816,640 1,545 18 131,271,171
(Orion) 1,823

9 Home Alone 2,731,894 1,413 17 249,557,920
(20th Century Fox) 1,933

10 Guilty by Suspicion 2,278,290 817 — 2,278,290
(Warner Bros.) 2,789

11 if Looks Could Kill 2,246,819 838 — 2,246,819
(Warner Bros.) 2,681

12 King Ralph 1,920,600 1,455 4 26,455,045
(Universal) 1,320

13 Shipwrecked 1,919,066 1,311 2 10,295,771
(Buena Vista) 1.464

14 L.A. Story 917,334 738 5 24,184,323
(Tri-Star) 1,243

15 Kindergarten Cop 810,028 600 12 83,089,518
(Universal) 1,350

16 Awakenings 696,321 647 12 46,760,868
(Columbia) 1,076

17 White Fang 651,161 776 8 31,012,576
(Buena Vista) 839

18 He Said, She Said 565,920 514 3 8,730,505
(Paramount) 1,278

19 Mr. & Mrs. Bridge 517,523 244 16 4,622,402
(Miramax) 2121

20 Three Men And 425,791 411 16 68,967,443
A Little Lady (Buena Vista) 1,036

21 The Neverending Story Il 406,643 574 5 15,500,138
(Warner Bros.) 708

22 Edward Scissorhands 406,528 532 14 52,935,965
(Fox) 764

23 Green Card 399,709 381 12 26,880,700
(Buena Vista) 1,049

24 Misery 321,958 355 15 57,446,180
(Columbia) 807

25 Look Who’s Talking Too 307,052 315 13 45,527,989
(Tri-Star) 948

26 Heroes Always 271,232 326 2 2,757,580
Been Cowboys (Goldwyn) 832

27 Ghost 251,715 258 35 216,144,139
(Paramount) 976

28 Hamlet 250,434 235 12 18,672,777
(Warner Bros.) 1,066

29 Scenes From A Mall 225,122 238 3 9,055,696
(Buena Vista) 946

30 Cyrano de Bergerac 217,449 69 17 3,819,596
(Orion Classics) 3,151

31 Warlock 212,627 184 9 5,434,040
(Trimark) 1,156

32 Once Around 206,640 164 8 14,291,475
(Universal) 1,260

33 The Grifters 202,679 122 8 11,979,682
(Miramax) 1,661

34 Mermaids 195,187 264 13 34,513,511
(Orion) 739

35 Cadence 177,493 148 4 1,794,899
(New Line Cinema) 1,199

36 Rescuers Down Under 153,624 290 17 27,261,489
(Buena Vista) 530

37 The Godfather Part il 134,715 105 12 65,518,601
(Paramount) 1,283

38 GoodFellas 126,202 105 25 43,572,736
(Warner Bros.) 1,202

39 The Field 97,228 35 12 998,050
(Avenue) 2,778

40 Alice 94,155 66 12 6,644,563
(Orion) 1,427
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HOME VIDEO -

More Cos. Buy Into Lease Plans; L.A. VSDA Chapter Salutes Oscar

I.EASE—PLAN PUSH: Leasing has
been around forever in home video,
but there’s a somewhat sudden in-
crease in various plans, according to
Michael Ichtertz, president of the
new company Statz Entertainment
Group. Quick to point out that
Statz’s program “is not revenue shar-
ing,” Ichtertz says most movies are
sold for $43 and after six weekends
another $29 is due. Also new is Focus
Entertainment Corp., with a 90-day
program. Bernard Rawitz, head of
Sierra Amusement in Sacramento,
Calif., says his firm has been leasing
for eight years. The present surge in
plans relates to several factors.
Among them, the trend to higher-

cost movies, the cash-flow crunch
many dealers are experiencing, “and
expansion. We lease to several large
chains. We didn’t even solicit the
business. They like leasing for expan-
sion purposes,” says Rawitz.

“The whole secret in leasing is hav-
ing a home for the movies when they
come back,” Rawitz adds, indicating
that as large chains and smaller-store
owners continue to expand, leasing
still makes sense all around.

I..A.’S THE PLACE: The idea of hav-
ing a Video Software Dealers Assn.
chapter meeting the same date as the
Academy Awards telecast has been
popular for a while, says Linda

EBY CHRIS McGOWAN

I.ASER LUNACY: In June,
MGM/UA will launch one of the
most eagerly anticipated laserdisc
titles to date: “It’'s A Mad, Mad,
Mad, Mad World” (widescreen, re-
stored footage, $39.98). The zany
and—dare we say epic?—1963
Stanley Kramer comedy concerns
the frenzied search for $350,000 in
buried loot by a motley and diverse
crew. Spencer Tracy is the lone pil-
lar of sanity (sort of) and Jonathan
Winters, Peter Falk, Phil Silvers,
Buddy Hackett, Ethel Merman, Mil-
ton Berle, Sid

Film Fans Should Go Crazy
Over ‘Mad World’ Release

$39.98); “The Hallelujah Trail” with
Burt Lancaster and Lee Remick
($39.98); and the 1956 musical “High
Society,” with Grace Kelly, Bing
Crosby, and Frank Sinatra (wide-
screen, $34.98).

PARAMOUNT also has some
heavyweight letterboxed spring re-
leases coming. In April, look for
“The Untouchables,” with Kevin
Costner, Sean Connery, and Robert
De Niro (widescreen, $39.95); Fran-
cis Ford Coppolla’s “Tucker—The
Man & His Dream” (widescreen,
$34.95); Harold Robbins’ libidinous
tale “The Carpetbaggers” (wide-

screen, direc-

Caesar, Mickey
Rooney, and
Dick Shawn
are the forces
of chaos in this

LASER
SCANS

tor’'s cut,
$49.95); and
Ridley Scott’s
adaptation of a
Joseph Conrad

154-minute
romp.

MORE SPRING TIDINGS: “It’s
A Mad, Mad, Mad, Mad World” is
merely the beginning as far as
MGM/UA’s impressive spring line-
up goes. It will bow a letterboxed
“West Side Story” in May for
$29.98, as well as a letterboxed
“Pink Floyd: The Wall” for $24.98
(street date TBA).

Also that month, MGM/UA will
bow John Schlesinger’s 1969 dark
masterpiece “Midnight Cowboy”
(widescreen, $34.98); “Quigley
Down Under” (widescreen, $29.98);
the 1961 biblical epic “King Of
Kings” (widescreen, $39.98); and
the 1955 Vincente Minnelli musical
“Kismet"” (widescreen, $34.98).

Also from the Lion in May:
Woody Allen’s 1978 drama “Interi-
ors” ($34.98); the 1957 George Cu-
kor musical “‘Les Girls” (wide-
screen, $34.98); and ‘“Tarzan And
His Mate'’ (restored footage,
$34.98), one of the Johnny Weis-
muller-Maureen O’Sullivan jungle
tales.

In June, MGM/UA will launch
the chic vampire flick “The Hun-
ger”’ (widescreen, $34.98); the rath-
er more wholesome “Goodbye Mr.
Chips” ($39.98); the race-car film
“Grand Prix” with James Garner
and Eva Marie Saint (widescreen,

story, “The Du-
ellists” (widescreen, $34.95).

PIONEER ARTISTS, the laser-
dise label dedicated to music video,
continues to expand. According to
manager Steve Galloway, Pioneer
Artists is expected to account for
17% of disc distributor Pioneer
LDCA’s sales in the next fiscal year
(starting in April). “We feel music
video is a big part of Pioneer’s over-
all momentum,” he says. Gallo-
way’s catalog currently has about
250 titles, with six to eight new re-
leases each month.

In April, Pioneer Artists will
launch “Wilson Phillips” ($24.95),
which was slated for the 8-inch for-
mat but will bow in 12-inch with a
laserdisc-only bonus clip (“You’re In
Love”). Also due that month: “Shin-
dig: Righteous Brothers” ($24.95),
“Tom Jones: At This Moment Live!”
($29.95), “Everly Brothers: Odys-
sey” ($29.95), and “Todd Rundgren:
Live In Japan” ($29.95).

And May will see the release of a
Gipsy Kings laserdisc, an 85-minute
concert. It will tentatively retail for
$29.95, and initially will be available
only on disc (no videocassette dis-
tributor has yet been confirmed).

BUENA VISTA will launch a let-
terboxed “Arachnophobia” on disc
in April, with list price set at $39.99.

STORE
MONITOR

by Earl Paige

Plaks, owner of Moorpark Video
Shoppe and president of the Los An-
geles Chapter. However, this year
will be the first such attempt for the
L.A. chapter. Plaks says, “The re-
sponse is so good we’re hoping that
eventually chapters all across the
country can hold events that night.
We consulted with the Washington
State Chapter before we even start-

Billboard.

ed planning ours. They are into their
third year on an Oscar party. We
didn’t want to conflict with them and
were delighted to find they were to-
tally enthusiastic about our holding
one, but the one chapter where the
event would seem a natural has nev-
er held one—until March 25.” That's
when the Los Angeles Chapter will
host its first Oscar event at Braemar
Country Club, in suburban Tarzana.

POSTER PUSH: Many VSDA chap-
ters have conducted poster and point-
of-purchase meetings, and now comes
Schwartz Brothers with a program
from the distributor’s perspective. Ac-
cording to Rex Poindexter, market-

ing manager, Schwartz’s “POP On
Request” allows dealers to order at no
charge posters on a title-specific basis
from a 50-60-title-deep list updated
each month. “Everyone else is supply-
ing grab-bag poster rolls which can be
very wasteful and frustrating. Some
are even charging their customers for
posters,” says Poindexter. The most
recent VSDA group to do a poster eve-
ning is the Central California Chap-
ter, where president Mike Foxen
promises that eight studio marketing
representatives will demonstrate cur-
rent merchandising strategies. The
meeting is set for April 3 at Ramada
Inn in Fresno, Calif.

FOR WEEK ENDING MARCH 30, 1991
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n Videodisc dales.

X Q . " "

u o . Compiled from a national sample of retail store sales reports. 38
2 | s |0 58| w | 8F
% é Qg TITLE ::d:‘r’l{xrfiag:ttu?ev:nggtalog Number l'::airr}gir‘:ral:ars §% g :,'3;'
= ~ | 2O v > [ 3

% NO.1 % %

1 NEW» DIE HARD 2: DIE HARDER f;::eidEe.r;ter(ainment L1850-85 g;%ﬁewB"eliiselia — i
2 [ 1] 3] rusmumens e T
3 | 4| 3 | DARKMAN oy Hare Video 8087 Liam Neeson O
4 | 2| 7 | PRETTY WOMAN lﬁ!ﬁ?séﬁ."fn?fn'r“nfﬁ. 1027AS RS (U] LI
5 | 3 | 5 | oavsor munoss T T, | e[| us
6 | NEWD | 1o Two e — | & |
7|8 o | ooxmmacy e e | |
8 | NEWp | THE WITCHES s Anjelica Huston 199 | Pe | 2498
9 | 10 | 11 | MADONNA: BLONDE AMBITION B N Madonna 199 | NR | 2995
DR e L
11| 6 | 7 | THEFRESHMAN ;irgr?;z:/ﬁ’:rc:a‘:;fssmjozgs Moo e | 1590 | Po | 3495
12 7 7 ROBOCOP 2 I(r)r:'a?e?fl::'rrteasi nment 80140 z?:gyvxellneenr L2y R LR
13| 11| 19 | TOTALRECALL fﬁ;‘;‘:‘;ﬁ‘;’;;:{':::' 077791V A.Schwarzenegger | 1980 | R | 3995
M Ty T =SS ) e po
15| 16| | sackToTHE FUTURE # R o T L
16 | NEWD | CHINATOWN Piomeny LDCA. Ine LV8674-2Ws Fove Dimanay, IO SLE R0
7] 7 | woeermerawves A SAs  ors Stesen L[ s
18 | NEWD | QUICK CHANGE WEIEZI Home video 12004 Ceens Davis 150 (2
19 15 10| Topaun — Tt || m |
20 | 1 |7 | wrsvenenven e — el
21| B 7 THE DEER HUNTER ill“(’:”AF/imisvlenr(;al Home Video 40945 JR:'?:réaDzeaI:iro 24 E Lt
22 | 12 | 5 | PROBLEM CHILD iR ik e, iﬁ;\z?&ck N
23 | 18 | 25 | GLORY l.'éféiiﬁiﬁé‘;?ssm 70286 g:r?z':v\:vgsrgfjnzg: LSS
24 | 19 | 11 | GREMLINS 2: THE NEW BATCH N e 11886 Zach Galligan 1990 | PG-13 | 2498
25| 20 | 13 | PETERPAN }’:’:;Lg‘g:g o e Animated 1953 | 6 | 2999

’ ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at suggested retail for theatrically released programs, or of at least
25,000 units and $1 million at suggested retail for nontheatrical titles. O 1TA platinum certification for a minimum sale of 250,000 units or a dollar volume of
$18 million at suggested retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. ©

1991, Billboard/BPI Communications, Inc.
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B HOME VIDEO
NEWSLINE

MCGA, Paramount Take Equity Position

MCA Inc., parent company of MCA/Universal Home Video, and Paramount
Pictures, parent of Paramount Home Video, have become equity partners in
TVN Entertainment Corp., a provider of satellite-delivered pay-per-view mov-
ies. The service, which launched two direct broadcast satellite (DBS) channels
in January, is currently available to about 220,000 homes with General Instru-
ments VideoCipher II-Plus decoder systems for their backyard dishes. TVN
expects to have as many as 10 channels available by the end of April. Para-
mount and MCA are already partners in the USA Network basic cable chan-
nel, but this marks their first direct investment in the pay-per-view business,
viewed by many as a significant threat to the future of the videocassette.

Price Hikes Likely To Fund Image Campaign

Now that the Video Software Dealers Assn. has come up with a funding mech-
anism for the industry’s generic advertising campaign (Billboard, March 23),
it's likely that suppliers, which are supposed to carry the load to the tune of 25
cents on rental titles and 2.5 cents on sell-through, will pass along a surcharge.
Says an executive at one West Coast studio: “The most logical way to do this is
to raise prices. Each company will have their own point of view. But we are
looking carefully at the economics. It’s hard to make the thing work if you are
just taking money out of your normal operating budget. Some companies may
raise prices, while others may take it out of their operating budget. We will
probably go in the direction of a price increase. I also think it’s important for
dealers to start thinking now that a price increase may come down the line to
fund this thing. Dealers should also start thinking about raising their rental

A*Vision Gets Hard N’ Heavy With Guns N’ Roses

A*Vision, the music video arm of Atlantic Records, is stepping up its involve-
ment in the video magazine business by picking up distribution of “Hard N’
Heavy” from MCA. In making the announcement, A*Vision president Stuart
Hersch says, “As a result of our success with the NASCAR series, we are
going to enter the video magazine field in a more major way.” He notes that
the first issue distributed by A*Vision, due May 28, will feature Guns N’
Roses. Hersch adds that the company will also put out a video magazine with
In other news from the label, A*Vision, DSL Communica-
tions, and the Financial News Network have entered into a joint venture to
develop, produce, and distribute a video series on money management and fi-
nancial planning. DSL, a video production and marketing firm, will produce

Gabriel room to roam. In addition to
concert footage, filmed in Greece,

this clip includes hundreds of hours

of Super 8 footage filmed by Gabriel
during his world travels and home
movies courtesy of his mom, dating

@ ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs,
or of at least 25,000 units and $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of

250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million
at suggested retail for nontheatrical titles. © 1991, Billboard/BPI Communications, Inc.

Video, 85 minutes, $19.98.

Longtime friend and executive pro-
ducer Martin Scorsese oversees this
project with a loving hand—giving

back to 1925. All of Gabriel’s solo
hits, from “Solsbury Hill” to “Sledge-
hammer,” are rivetingly performed
with a top-notch band. Fans will be
well pleased at this look at a perform-
er who is just as interesting off-stage
as on. M.N.

Marvin Gaye “Greatest Hits Live,”
SMV Enterprises, 55 minutes,
$19.98.
Keith Richards once said of Sam
Cooke that he’s the one singer all oth-
ers have to measure themselves
against, which is why most go back
to pumping gas. One who never had
to moonlight as a pump jockey was
the late Marvin Gaye, possessor of
one of the great soul voices of all
time, Unfortunately, this mid-"70s
concert film provides a less than sat-
isfying showcase for that voice, as
many of Gaye's greatest songs, such
as “Ain’'t That Peculiar” and “Heard
It Through The Grapevine,” are con-
densed into a breathless medley that
seems designed more to be gotten
through quickly than to set off any
particular song. Still, the handful of
numbers he lingers over, like “Let’s
Get It On,” are worth savoring.
PAUL SWEETING

=
L3 Compiled from a national sample of retall store rental reports.
x = 5
w
w w z @
A = TITLE Copyright O Principal S| » .
I i opyrig! wner, rincipa ~3| £
z g H Manufacturer, Catalog Number Performers 22| = I” ”BS Pay'Per'ylew syStem
* % NO.1 & %
RCA/Columbia Pictures Home Video Kiefer Sutherland
4 | FLATLINERS 503835 Julia Roberts e
. . Mel Gibson
2 7 3 AIR AMERICA Live Home Video 68931 Robert Downey, Jr. 199 | R
. . Bruce Willis
3 2 6 DIE HARD 2: DIE HARDER Fox Video 1850 Bonnie Bedelia 1990 R
Universal City Studios .
4 | 4| 4 | DARKMAN MCA/Universal Home Video 80978 (R REDI
Paramount Pictures Tom Cruise
5 3 5 DAYS OF THUNDER Paramount Home Video 32123 Robert Duvall RO | [
Orion Pictures Charlie Sheen
6 | 5| 6 | NAVYSEALS Orion Home Video 8729 Michae! Biehn (D[S
Amblin Entertainment .
7 128]| 2 ARACHNIPHOBIA Hollywood Home Video 1080 Jetf Daniels 1990 | PG-13
Universal City Studios John Ritter
8 6 6 PROBLEM CHILD MCA/Universal Home Video 81014 Amy Yasbeck CEU S
9 15 2 DEATH WARRANT MGM/UA Home Video M902170 Jean-Claude Van Damme | 1990 R
Paramount Pictures Jack Nicholson
10|13 2 THE TWO JAKES Paramount Home Video 1854 Harvey Keitel 199 R
Tri-Star Pictures Matthew Broderick
11 8 | 8 | THEFRESHMAN RCA/Columbia Home Video 70293-5  Marlon Brando LRI
Warner Bros. Inc. Bill Murray
12| 12 3 QUICK CHANGE Warner Home Video 12004 Geena Davis Gkl :
Hollywood Pictures Jim Belushi
13 ] 11 | 5 | TAKING CARE OF BUSINESS Hollywood Home Video Charles Grodin 19901 R fees somewhat.”
Orion Pictures Sean Penn
14| 18 2 STATE OF GRACE Orion Home Video 8760 Gary Oldman el R
Warner Bros. Inc. Steve Martin
15|10 1 MY BLUE HEAVEN Warner Home Video 12003 Rick Moranis DRk
Morgan Creek Emilio Estevez
16| 9 | 9 | YOUNGGUNSH Fox Video 1902 Kiefer Sutherland R A5k
Warner Bros. Inc. ol
17 | 16 | 4 THE WITCHES Warner Home Video 671 Anjelica Huston 1990 | PG
Morgan Creek George C. Scott
18 NEW» THE EXORCIST Il Fox Video 1901 Jason Miller il :
. Philippe Noiret Guitar World ...
19| 19 5 CINEMA PARADISO HBO Video 90376 Jacques Perrin 1989 | PG
Universal City Studios Mel Gibson
20 | 14 7 BIRD ON A WIRE O MCA/Universal Home Video 80959 Goldie Hawn LR [T
21| 17 | 4 1 COME IN PEACE Media Home Entertainment M012752 Dolph Lundgren 1990 | R the series; A*Vision will distribute.
. Dylan McDermott
22 (23| 5 HARDWARE HBO Video 90375 Stacey Travis 199 | R |
Touchstone Pictures Warren Beatty M”SIG
30|12 DICK TRACY Touchstone Home Video 1066 Madonna LS0Y EC
Orion Pictures Peter Weller WDE” BEWEWS
24 2z 12 ROBOCOP 2 Orion Home Video 8764 Nancy Allen Ll R
Miramax Films Diane Keaton
2513 | 7 THE LEMON SISTERS HBO Video 90326 Carol Kane 1990 | PG-13 “Rosanne Cash: Interiors Live,”
Touchstone Pictures Richard Gere SMV Enterprises, 80 minutes
2% |2 2 PRETTY WOMAN Touchstone Home Video 1027 Julia Roberts el E $19.98. ’ ’
New Line Cinema . “This is ki of a we're
27 | NEWD | KING OF NEW YORK New Line Cinema 6037 Christopher Walken 199 | R oo dolv(vl::dtonighgagléytsug::glgirls e
i ?
Paramount Pictures Sean Connery warns Rosanne Cash at the start of
281 25| 2 THE HUNT FOR RED OCTOBER . : 1990 | PG 5 >
Paramount Home Video 32020 Alec Baldwin this beautlfully filmed concert taped
29| 29 | 4 | MR.FROST SVS, Inc. MO748 Jeff Goldblum 1990 | R %thallfOI'ElaL ?UI;(ng }(liel’ %l{rrent t?ur.
e star ack-and-white perfor-
30| 32 | 10 | THE ADVENTURES OF FORD FAIRLANE  Fox Video 1840 Andrew Dice Clay 9% | R mzinti)e featlll:’es Cash accoﬁpan}ed
only by another guitarist and bassist.
31 | NEWDp | PUMP UP THE VOLUME ggﬁ}&?ﬁﬁ?ﬁome Video 75103 Christian Slater 9% | R I\}I:)t eVel’Y<fme Car;fPUH this off, bllft
then very few performers are as af-
Paramount Pictures Eddie Murphy fecting and as
2| = ANOTHER 48 HRS. Paramount Home Video 32386 Nick Nolte 19% R songs gare Strfgll)i:itfg the gg’:f}: elif(/‘)l:
tl
9 Universal City Studios Denzel Washington g g ’ o
B|7 8 MO’ BETTER BLUES MCA/Universal Home Video 81013 Spike Lee 1990 R t!onal trlps abOUt. lo.ve S har.Sh reali
ties that never dip into cloying self-
34 | NEW)> | DUCKTALES THE MOVIE Walt Disney Home Video 1082 Animated 1990 [ G pity. Director Bill Pope knows the
songs need no embellishment
35 | NEW)> | AFTER DARK, MY SWEET Live Home Video 68943 ;‘;Sc%”elp\;‘a';g 19 | R through special effects and wisely
concentrates on Cash’s performance,
36 | NEW)> | FRANKENSTEIN UNBOUND Fox Video 1875 ;‘;';’I‘n‘flg 990 | r often casting her in shadows as dark
and intricate as her lyrics. In addition
37| 24| 9 DELTA FORCE 2 Media Home Entertainment MO12458  Chuck Norris 190 [ R to tunes from “Interiors” and other
albums, this video also contains five
38 | 31 | 16 | MENATWORK Epic Home Video Charlie Sheen 199 |P613|  songs unavailable elsewhere. Hus-
RCA/Columbia Home Video 59463-5 Emilio Estevez b (gi Rod C 1 al dr. b
an odane; rowell also ops
39| 38 | 13| GHOSTDAD# Universal City Studios Bifl Cosb: 199 | PG for two son ys MELINDA NEpMAz
MCA/Universal Home Video 80979 Y A gs. w
, Touchstone Pictures Alan Alda A ks 7 I A
CUR SR AR C A LD LY Touchstone Home Video 1067 Molly Ringwald 19| R | “Peter Gabriel: PoV,” Virgin Music
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Top Music Videos.

° % Compiled from a national sampie of retail store sales reports.
Fenamers | & |52
* & NO. 1T » %
115 ]38 :';i‘s:o:z 3::’:%50 BANNER arista Records fnc. Whitney Houston SF | 798
210315 :;'VEE::SDSFLZ'ISQ'\?; 72 Mariah Carey (F |19
3(47}19 ;:zxsg Il'é'fz A M.C. Hammer LF {1998
411 |15 :m‘;g‘g; ‘_:)':';;;Mus'c WHITE BOY A4S8K o iia 1ce SF (1298
5 1% .17 ::s;’clre:ggm? COLLECTION A% warrer Madonna LF |19.98
6 (6|13 ;'{:ﬂ':; :gvtg’;g 4 Madonna SF | 998
7 9 {25 IngHREE TENORS IN CONCERT # London 071 g::;;a;i - Domingo - ¢ 295
8 1137 ;:(/ '?ﬂ (tilr:ge?:j;\./klg‘(ljss Harry Connick, Jr. ¢ [1998
9|8 |4 ;IVE; :lgfrgv‘_zou New Kids On The Block | LF [19.98
10213 ;’;I;z;gRY OF GENESIS PoiyGram Music Video 440 Genesis o 1095
11 | NEWD :IOEOF:S COMES THE HAMMER Capitor Video CSVA- o st |vuta
1212 |33 :bi‘gfo';:r”m DON'T HURTEM A3capitol o o LF |19.98
1314 | 69 :'9‘(‘)';3'"' TOUGH LIVE A2% sy Enterprises 19V- o, kids On The Block | ¢ | 1998
14 | REENTRy | LIVE IN EUROPE 1968 The Doors ¢ |00
15|20 |17 E‘E\hR;g\l;nsteL:atlnYeEm 3.50170 Phil Collins ¢ (1o
67|17 I;Egznggm NATION COMPILATION A video |\ i 1o
171100 hggosg SAN BUILD A BRIDGE & MPIHome Video 7. 11 m e
18|17 |85 mtﬁ'::rg‘l’gﬁ;f:s New Kids On The Block | SF | 1495
19 | RE-ENTRY 3:3553::' g :di"g;;l”g‘;s‘c Company The Doors (| 1995
201513 g:nsxng‘/(\:;?;lgscrtnM S Skid Row ¢ |19
21|22 3 rci'fwt‘:lt\x:gﬁgfl . Bell Biv Devoe (F {1495
22|24 | 15 ::Jgﬁj;:g:gz:g T Stevie Ray Vaughan LF [17.98
232 |1 ?g.ll;gﬂ.coon: THE VIDEOS lektra Entertainment 1o o T
2|1 |2 :;FG\:ZI;LL-LIVE IN BERLIN PolyGram Music Video Roger Waters ¢ 1995
25| 23 | 29 goL::s‘sl;d\e/oolLéalzcsNTER STAGE A3 Buena Vista. Elvis Presley - -
26 25| 5 gwg‘zigl';ﬂ;‘;?: L.L. Cool J LF [19.98
27 |28 | 29 B‘;ﬂ?ﬁ:f’éfﬁ}:‘: m‘a‘? ANDTHEMUSIC A3 . Presley D 1999
28 (16 | 5 :IVASHZY[)?S[S?:V-49888 Julio Iglesias ¢ [19.98
29 | NEW ) ng Music Video 50189.3.0 Peter Gabriel ¢ [1998
30 (18|15 :Sygg:st::va&sw B s Bon Jovi D [2995

® RIAA gold certification for sales of 25,000 units or $1 million in sales at suggested retail. A RIAA
platinum certification for sales of 50,000 units or $2 million in sales at suggested retail. SF short-form.
LF long-form. C concert. D documentary. © 1991, Billboard/BPI Communications, Inc.

CALL FOR INFO / CATALOG
NOw! OVER 3000 TITLES!

Every influential music video
buyer will be reading our
comprehensive update of long-
form music video marketing.
This category is red hot!

Your ad in Billboard’s Music

Video Spotlight can . Maximize

the impact of your current
releases . Position your label

as a major player to your key
retailers fastest growing new
sales category . Spread the
word to the Home Entestain-
ment executives who are impor-
tant to the success of your
music video marketing plan.
Get ready for Retail Response!
issue date- May 11, 1991
Advertising close - April 16, 1991
For advertising details call:

NY: Alex Kelly 212.536-5223
Ken Karp 212-536-5017

LA: Jodie LeVitus 213-859-5313,
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- HOME VIDEO

o

GENERA[ H.NORMAN

| SCHWARZKOPF

K ICOMMAND PERFORMAN(E

GENERAL H.NORMAN

Sirang VG Entectainment by
Independent
Telension News (ml)

CONTAINS EXCLUSIVE
NEVER-BEFORE-TELEVISED
GULF WAR FOOTAGE
FROM ITN.

General H. Norman Schwarzkopf,
Command Performance shows
historic archive photographs and
detailed coverage of “Stormin’
Norman's”’ role in the inception of
Desert Shield and the triumph of
Desert Storm. From his childhood
years as the son of a successful
military commander living in Iran, to
his term as head of U.S. Central
Command, witness the making of
America’s newest hero.

AVISUAL BIOGRAPHY

Produced Exclusively for Strand VCI
Entertainment by Independent Television
News (ITN).

Cat. #5003

APPROX. RUNNING TIME:
30 MINUTES

*Prices slightly higher
in Canada.

Sales Tips:

« Produced by Independent Television
News (ITN), known worldwide for its
critically acclaimed coverage of the Guif
War

» Contains exclusive footage of Operation
Desert Storm

» Fult of Schwarzkopf's “Kick Their Asses’
quotes

« Includes in-depth biographical
information and the latest footage of
the air and ground battles in the Gulf

« This video is destined to become a
collector's item and a valuable part of
the historical record of the man behind
Operation Desert Storm

- Available Now!

Distributed by:

Strand VCI Entertainment
3350 Ocean Park Blvd.
Santa Monica, CA 90405
213-396-7011

B’huster Stock
Plunges After
News Of Eamings

@ BY DON JEFFREY

NEW YORK—The stock of Block-
buster Entertainment Corp.
plunged 8.5% in record-breaking
trading volume March 12 after the
company disclosed that first-quar-
ter earnings would be lower than
what Wall Street had expected.

The nation’s biggest video retail-
er said net income for the three
months ending March 31 would rise
10%-20% over last year’s. But most
analysts were expecting an increase
of more than 40%.

Blockbuster attributed the slower
growth to the Persian Gulf war,
‘“particuldrly the public’s under-
standable preoccupation with the
coverage of the conflict and other
related events.” Most video retail-
ers reported that revenues were
down in the first few weeks of the
war, which broke out in mid-Janu-
ary.

It’s a pretty good
firm, but its shares
are fully priced’

Spokesman Wally Knief says that
sales at stores open at least one year
rose 8.4% in January over the previ-
ous year, but fell 6.2%, year-to-year,
in February.

The Fort Lauderdale, Fla.-based
company also said that overall reve-
nues from company-owned stores
(which includes new outlets) in Janu-
ary were up 36% over the same
month last year and that revenues
for February increased 26%. Ana-
lysts had expected 40% gains for the
quarter.

“Blockbuster has been a strong
growth story,” says analyst Steven
Hill of Sutro & Co., “and it appears
that growth is just slowing down.”

On March 12, the day the company
announced the new earnings esti-
mate, Blockbuster’s stock fell $1.125
a share, or 8.5%, on volume of 9.46
million shares, and closed at $12.125.
The stock was by far the heaviest-
traded issue on the New York Stock
Exchange that day. Blockbuster’s
spokesman adds that the biggest
trading day for the stock before that
was Jan. 1, when 2.85 million shares
changed hands.

One week later, the stock hardly
had recovered from its decline. On
March 19, shares closed at $12.25 each.

Blockbuster’s stock had actually
fallen for two days before the esti-
mates were released. Observers have
attributed those declines to published
reports that Time Warner plans to in-
troduce a new 150-channel interactive
cable television system that uses an
advanced fiber-optic network. A num-
ber of those channels will be used to
show pay-per-view movies, a competi-
tor of home video.

Craig Bibb, analyst with PaineWeb-
ber, says he has lowered his rating on
Blockbuster’s stock from “attrac-
tive” to “neutral.” Hill says he classi-
fies the stock as a “weak hold” and
adds, “It’s a pretty good company,
but its shares are fully priced.”
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Pro Audio

DAT Opening Doors For Advanced Digital Technology

B BY HOWARD MASSEY

This is the last of a two-part se-
ries on digital audio.

NEW YORK—In a year filled with
otherwise gloomy sales trends,
one professional audio product en-
joyed strong success in 1990: the
DAT recorder.

In a recent survey of more than
60 studios in the New York area,
every respondent reported owning
at least one DAT machine.

But DAT is not the final frontier
for some recording professionals,
whose vision of the future is one of
removable, rewritable discs inte-
grated into an interconnected digi-
tal audio system.

For now, however, DAT is “far
and away the hottest product on
the market,” says David Prentice,
sales engineer at Audiotechni-
ques, a New York-based pro audio
dealer. “‘We are definitely moving
into the digital age.”

Prentice feels that the market
will surge even more when afford-
able DAT machines offer online
time-code synchronization. ‘“Time-
code DAT will almost certainly be
a huge seller,” agrees Joey Hel-

guera, manager of customer ser-
vices with Martin Audio/Video, a
New York dealer, ‘“‘especially in
light of the overall acceptance of
the DAT as a mastering medium.”

In addition to its obvious use as
a mastering medium, DAT can be
used for data storage, and many of
today’s digital audio systems sup-
port this usage.

In fact, according to Bob Mul-
dany, GM of Sam Ash Music in
Huntington, N.Y., “DAT data stor-
age may well be the most impor-
tant factor in the sales of [digital
audio systems]; after all, pretty
much every studio at every level
has a DAT.”

Digital audio recording/editing
systems are taking the place of
four-track analog tape recorders
as the coveted item among musi-
cians with their own studios, notes
Bruce Samuels, keyboard manag-
er for Manny’s in New York. “Ev-
ery working musician is looking to
do master-quality demos at an af-
fordable price,”” says Samuels,
“and DAT makes that possible.”

Other experts in the field, how-
ever, question DAT’s effective-
ness as a data-storage medium.
“Problems between system syn-

EUROSOUNDS

One of an occasional series on the European professional audio indus-
try, this week’s column was compiled by Gary Hopkins in the U.K.

MORE THAN 50 U.K. STUDIOS met with the Assn. of Professional Re-
cording Services in early March to discuss the setting up of a powerful and
influential trade association for studios.

Following a two-hour meeting, a steering group was created to draw up
plans to establish a specialist studio sector of the APRS. The new sector
will be part of a “restructured” APRS, which now sees its role as an um-
brella organization embracing special-interest groups such as manufactur-
ers, producers, duplicators, and studios.

HOGER QUESTED, THE STUDIO AND MONITOR designer whose com-
pany is now part of AKG, will build a new mobile studio for Swiss facility
Blackwood. It will be used for broadcast and recording work.

AMEK EXPECTS TO INTRODUCE THE Media Console film desk by the
end of this year. The “no-frills” desk will be the result of 12 months’ work
by Amek designers Rupert Neve and Graham Langley. A 40-input basic
version of the board is expected to sell for about $300,000.

GERMANY

GEFOLL MICROPHONES, ESTABLISHED BY Georg Neumann in
1943 and produced from what was the East German town of the same name,
are now being distributed in Western Europe for the first time.

According to David Wood, sales manager of U.K. distributor FWO
Bauch, ‘“The price is about $600; that is 30% lower than an equivalent West-
ern European or American microphone.”

The XLR connectors on the mikes, however, have had to be supplied by a
non-Eastern European supplier in order to meet the quality expectations of
Western users.

BELGIUM

TWO NEW BELGIAN STUDIOS have now opened after extensive refur-
bishment. Studio Reward, a video post facility, has been kitted out with a
DDA AMR24 desk and Saturn 24 track recorder, following a $500,000 re-
build.

Studio 20 opens for the first time next month and features Belgium’s
first Soundcraft 3200 console and Otari MX80 24-track and MX55 two-
track recorders.

chronization, as well as questions
of archiving stability, makes DAT
as the storage medium unsure in
the long term,” says Cory Dean
Hart, studio manager of Power
Play Studios.

Ted Pine, New England Digital’s
marketing director, sees a media
mix in the near future comprising
hybrid systems using RAM, hard
disc, and DSP. “The idea is to make
the media transparent so that the
best one is used for the best pur-
pose and the user doesn’t need to
worry about the specific kind of
media being used,”’ says Pine.

A relatively new technology—
erasable magneto-optical (MO)
disc drives—may provide the ulti-
mate solution. “I’'m watching opti-
cal disc-based systems to see the

progress with this technology,”
says Joel Bluestein, owner of
Dreamland Recording. “It is defi-
nitely going to be the future.”

Sync Sound’s Bill Marino
agrees: ‘I would like to see reli-
able high-speed magneto-optical
[or other erasable and removable]
media with proper software that
takes advantage of removable me-
dia.”

According to Woody Moran, VP
of IMC’s Akai division, recent pro-
gress in optical and magneto-opti-
cal technologies will provide for
greatly improved methods of data
backup and archiving. Akai makes
the DD1000 MO drive used by the
company’s A-DAM system for
both recording and storage.

Digital Dynamic’s Jim McAward

adds, “We see two technologies
emerging in the near future: multi-
ple digital interface formats and
erasable magneto-optical disc
drives. Both add significantly to
the range of tools available to the
recording engineer.”

And, according to product spe-
cialist Paul Young, Roland’s soon-
to-be-released inexpensive DM-80
system will provide for direct MO
recording and data storage in addi-
tion to recording and storage to
standard SCSI devices.

However, Studer/Editech’s An-
dreas Koch warns that several
“technical and format standardiza-
tion problems need to be solved to
make optical rewritable media a
widely usable carrier.”

(Continued on page 61)

Roy Halee Adjusts To Rhythm Of The Stage

Prod./Engineer Helps Bring Simon’s Album To Life

W BY SUSAN NUNZIATA

NEW YORK—How does one bring
“The Rhythm Of The Saints” to an
arena audience? That is the challenge
of Paul Simon’s latest tour, which be-
ganJan. 4 and reached New York last
week.

Roy Halee, Simon’s engineer and
producer since 1964, brought his ex-
pertise on the road recently, working
with the mix engineers and Clair
Brothers, the tour’s sound-reinforce-
ment company, to arrange the sound.

Many of the album’s multiple
rhythm layers had to be left behind in
the interest of tour logistics, result-
ing in scaled-down versions of some
songs.

“There are a lot of layers of per-
cussion on the album,” says Halee,
who produced and engineered
“Rhythm Of The Saints.” “There’s
many, many layers—what, with over-
dubs, might have been 15 guys—
which is impossible to duplicate with
four guys. So you take the best
things that seem to work the best
from the album in a live situation and
use those sounds and those rhythm
patterns.”

He notes that the Uakti group of
percussionists used on the album are
not part of the tour. “They did quite a
bit of overdubbing on the record with
instruments that they build them-
selves, so we had to assimilate that
with other instruments, which I think
we've done pretty well.”

While simplifying some songs
proved relatively easy, it posed diffi-
culties for some selections. “You take
a groove like on ‘Further To Fly,’” for
instance, the percussion groove is
very involved,”’ explains Halee.
“There’s a lot of people playing and
it’s extremely hard to duplicate that
groove live; it was hard to assimilate
it.”

The distance between the percus-
sionists onstage also creates prob-
lems. “These guys play very well
very close together,” says Halee.
“When I recorded them [for the al-
bum] I had them almost on top of

each other, playing without head-
phones. That’s lost in an arena envi-
ronment. Anything in a monitor does
not sound as good as it does if you're
standing right next to it. But the [mu-
sicians] are doing really well, and
they're getting better and better at
it.”

The real challenge comes in ampli-
fying the many acoustic percussion

1t’s hard to duplicate
that groove live’

instruments that are being used for
the tour’s complex rhythms.

“The temptation in big arenas is to
turn up the sound and it starts to lose
definition and delicacy,” says Halee.
“It’s hard to keep the delicacy any-
way, but when you overamplify
things like shakers they tend to not
sound good.”

Halee espoused decibel moderation
in preparing the tour, asking engi-
neers to turn it down and keep a lid
on the volume whenever possible.

In addition to Simon, singing lead
vocals and playing guitar, the ensem-
ble includes three additional guitar-
ists, a bass player, two keyboard
players, a drummer, four percussion-
ists, and three backup singers.

Two Simon tour vets, house engi-
neer David Morgan and monitor mix

engineer David Straub, are on hand
again. The Clair Brothers tour crew
includes assistant house engineer
Mike Wolf, who also serves as sys-
tems engineer/crew chief, assistant
monitor mix engineer David Skaff,
and technicians Jim Hores and Scott
Appelton.

“It’s a smooth-running team,”
says Greg Hall of Clair Brothers, Li-
titz, Pa. “They have the immensity
and complexity of the show down to a
bit of science and they work together
like the best of teams.”

For house sound, Clair is using a
Gamble 56-channel console in tandem
with a Yamaha PM3000; in the moni-
tor position are two Harrison SM5s.

The tour also features the t.c. Elec-
tronics remote-controlled automated
equalization system designed for
Clair Brothers in the house and moni-
tor positions, and the new CTS con-
troller for the S4 Series II speakers.

“There isn’t any sampling,” says
Halee. “It’s like the record; it’s all
acoustic. There’s some synthesized
keyboard sounds, but no sampling
really.”

Halee adds that very little process-
ing is done to the music. “On the per-
cussion, we generally just use tools
to make the job easier, like gates,” he
says. “No electronic processing is go-
ing on. This is an acoustical show and
it's good.”
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Dorsy SR

CATEGORY HOT 100 R&B COUNTRY RAP MODERN ROCK
TITLE ONE MORE TRY | LIKE THE LOVE BLIND LOOKING AT THE LOSING MY
Artist/ Timmy T./ WAY(THE Clint Black/ FRONT DOOR RELIGION
Producer 1T KISSING GAME) J.Stroud Main Source/ REM./
(Label) (Quality) Hi-Five/ (RCA) Main Source S.Litt & REM.
T.Riley (Wild Pitch) (Warner Bros.)
(Jive)
RECORDING DOUBLED SOUNDTRACK DIGITAL POWER PLAY/ BEARSVILLE
STUDIO(S) Russ Hildreth Dave Way SERVICES LIBRA DIGITAL Scott Litt
Engineer(s) Lynn Peterzell Anton
Pukshansky,/Tony
Papamichael l
RECORDING Carvin MX 288 SSL 4000 G Series | SSL 6000 E Series SSL 4000 G Series I SSL 6000 E/G
CONSOLE(S) | Series
MULTITRACK Otari MX70 Studer A-800 Otari MTR 90 Sony APR 24/ Neve 8088
RECORDER(S) Otari MTR 90
s (Noise Reduction)
=
= STUDIO Yamaha NS10 UREI 813 Yamaha NS40 Tannoy SSMU/ UREI 813B
< MONITOR(S) UREI 813C Yamaha NS10M
MASTER TAPE | Ampex 456 Ampex 456 Ampex 467 Ampex 456 Ampex 456
fier auditioning virfousidigital MIXDOWN DOUBLE D BATTERY DIGITAL POWER PLAY PAISLEY PARK
formats vs. analog with Dolby SR, STUDIO(S) Russ Hildreth Tom Vercillo RECORDERS Anton Pukshansky | Scott Litt
it was obvious that Dolby SR gave us Engineer(s) Lynn Peterzeil
P il opie Tt d Y CONSOLE(S) | Carvin MX 288 SSL 4000 G Series | Neve VR 48 SSL 4000 G Series | SSL 6000 E/G
bottom end normally associated with Series
analog recording, along with the - A
] . E— MULTITRACK/ | Otari MX70 Otari MTR 100 Mitsubishi X-850 Sony APR 24 Mitsubishi X-850
quietness and impact found in digital.” 2.TRACK With Apoge Filters
Phil Bonanno: recording engineer RECORDER(S)

(Noise Reduction)

“Dolby SR maintains all the best qualities

STUD!O Yamaha NS10 Tannoy SSMU Yamaha NS10 Tannoy LGM 12 Westlake 5 Way
of analog with the benefit of no noise. MONITOR(S) SM-1
we're ecstatic about the sound of our MASTER TAPE | Ampex 456 Ampex 456 WNC Ampex 456 Ampex 456
album.” p g Y s roducer. vocals. Kevbods MASTERING AMIGO HIT FACTORY MASTERFONICS HIT FACTORY PRECISION

ernris el X OB L pradeeivauls Hepind (ALBUM) Michele Stone Herb Powers Jr. Glenn Meadows Chris Gehringer Stephen

Engineer Marcussen

“Dolby SR captures the sound of my drums on
tape as if you were hearing them played live.” PRIMARY CD CEMA DM Ve Nimbus WEA .
. . REPLICATOR Manufacturing
John Panozzo: drums, percussion (ALBUM)
“No matter what type of material we worked on, -
the bass had the edge, drive and bottom required.” ;ll‘JllyL,l\gXTBARPE CEMA Sonopress Sonopress g?é;ﬁt:tt?ons WEA Manufacuring
Chuck Panozzo: bass guirar (ALBUM)

I ® 1991, Billboard/BPI Communications. inc. Hot 100, R&B & Country appear in this feature each time; Alboum Rock, Modern Rock, Rap, Aduit
Contemporary & Dance appear in rotaticn.

“The sound of analog with Dolby SR was a
revelation.”
Glen Burtnik: vocals, guitars

“Analog with Dolby SR lets the personality and

humanity of the music shine through.” FULL DIGITAL AND

James <“J.Y.” Young; guitars, vocals ANALOG MASTERING
AND COMPLETE

DIGITAL EDITING
FOR COMPACT DISC,
RECORD, RDAT
AND CASSETTE.

HOLLYWOQOOD, CA
213/876-8733
FAX 213/876-8143

Edge of the Century (A&M Records)
recorded and mixed at the
Chicago Recording Compan

Dolby SR: now more than 47,000 tracks in use worldwide.

0O Dolby

Uoloy atones Inc.» 100 Pofrero Avenue San Francisco CA 34103-4813 » Telephone 415-558.0200 - Telex 34409  Facsimile 4150863-1373
346 Clapham Road London SWS 9AP - Telephone 071-720-1111 - Telex 913109 + Facsimile 071-720-4118
Dolby and the double-D symbol are tragemarks of Dolby Laboratories Licensing Corporation  ©1990 Doloy Laboratores 580:9018
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DIGITAL AUDIO’S FUTURE

(Continued from page 59)

Overall, there is a rallying cry
from manufacturers and end users
alike to come up with a standard-
ized transportable system for data
storage. “I’d like one format of
digital audio to emerge, instead of
having to think about DAT, DCC,
various discs, and drives,” says
Doug DiFranco, senior audio engi-
neer at New York’s National Video
Center. “Also, if manufacturers
could get together and allow com-
patibility among workstations, I'd
be even happier.”

Beyond the likelihood of data
storage standardization, studio
owners, managers, and engineers

‘People will use
things because they’re
the right thing, not
just because they are
the newest or coolest’

foresee a variety of digital alterna-
tives in a future that will continue
to be fraught with cost-conscious-
ness.

““The future is too unpredictable
right now to spend tons of money
on a system that does not interface
with my existing setup,” says Roy
Kamen, president of Kamen Re-
cording Studios. “Multitrack [ca-
pability], interconnectivity, and
communications with other sys-
tems is a must. Also, the price
must come down.”

Kathleen M. Spellman, studio
manager of Videomix, feels that
the optimum digital audio system
of the future “would be one that
was more modular, utilizing a pow-
erful PC and disc drives already on
the market ... The system could
conceivably be a multitasking one,
using other software [for other
purposes].”

Richie Kessler, owner of Plati-
num Island Studios, would like
manufacturers to ‘“‘speed up
upload and download time, to com-
pete with tape-based systems
speedwise.”

Power Play’s Hart feels that
“affordable 8mm cart systems and
new developments in A/D and
D/A filters will make studios more
willing to implement a workstation
in every control room as an aug-
ment to the console and tape ma-
chine.”

So just how far has the industry
come, and where is it going? “The
'90s will be the decade of ‘appropri-
ate technology,”’” says NED’s
Pine. “People will use things be-
cause they’re the right thing, not
just because they are the newest
or coolest thing.”

Digital tools are viewed as “ap-
propriate” by growing numbers of
audio pros such as Leer Brewster
Leary, creative director of Sound-
smith Recording, who says, ‘I feel
very bad for the people who make
razor blades and splicing tape!”

Howard Massey is president of
On The Right Wavelength, a con-
sulting company offering profes-
sional services to the music in-
dustry.
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Sunkyong has created the ultimate in magnetic duplicating tape to meet the needs of today's technology.
From the clarity of classical orchestration to the cutting edge of hard rock,
you want the quality and consistency of Sunkyong.
Insist on Sunkyong UCR Type Il Chrome Tape for music duplication of unsurpassed excellence.
Rely on Sunkyong SKX Type | Ferric, the premium grade tape for music duplication.
Specify Sunkyong SH Duplicating Tape for the last word in spoken word.

Professional Products

Sunkyong Magnetic/America Inc., 4041 Via Oro Ave. Long Beach, CA 90810 1-800-331-5729 OQutside CA 1-800-237-8372
Technical support and inquiries may be directed to Sunkyong's Technicat Center located in Long Beach, CA.
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CRS Panel Stresses Gountry Vidclips® Vital Role

B BY JIM BESSMAN

NASHVILLE—The music video,
once considered a luxury in country
music, is becoming a necessity. That
notion was underscored by “Music
Video: See It Now—New Artists,
New Hits, New Listeners,” the first-
ever music video panel at the Coun-
try Radio Seminar.

“It’s very important in today’s for-
mat world to have a great [country]
video,” director Jack Cole said at the
March 7 panel.

“A couple years ago country audi-
ences accepted less than professional
results in music video. Now they’re
educated to a higher level of produc-
tion values. If the label commits to do
a video, it has to put everything it can
into it and not sell it short.”

As was noted, this could amount to
a $90,000 production like Cole’s spec-
tacular “Frankenstein”-based “Come
Next Monday” for K.T. Oslin, or it
could be the more “reasonably bud-
geted” clip for Paul Overstreet’s “My
Father And Me.”

Regarding creativity, however,
moderator Moon Mullins, of the Pol-
lack/Mullins-Nashville consultancy,
wondered why three out of four vid-
€os he received centered conceptually
on “old cars,” and suggested that
Nashville’s creative community ha-
bitually “settled for too little” to take
its videos to the next production-qual-
ity level.

Aristo Video Promotions head Jeff
Walker argued that ‘““not enough
thought” went into selecting the
“right song, right concept, and right
artist” for a country video.

However, MCA/Nashville VPs Ja-
net Rickman (publicity/artist devel-
opment) and Shelia Shipley (promo-
tion) said that open communication
within their office made possible

VIDEO TRACK _

LOS ANGELES

ADAM ANT directed the new In-
formation Society video ‘“‘How
Long” for Tommy Boy Records.
The pop-star-cum-director shot the
electro-synth clip with Propagan-
da Films producer Jack Gulick.
Renge Films director Bill
Parker is the eye behind the up-
tempo dance clip ““Serious’ from
RCA duo LaRue. Parker used
black-and-white and color 35mm
film, shooting on location in the El
Mirage dry lake bed and in a de-
serted industrial section of down-
town L.A. Karolyn Ali produced
the quick-cut, mixed-media clip.
The Foundry’s Paul Rachman
directed the live-action bluescreen
footage for the Replacements’
claymation clip “When It Began.”
Tima Surmelioglu produced the
performance segments, which
were conceptually integrated into
a Claymation short directed by
Carl Bressler. The band’s ‘‘All
Shook Down’ album is on Sire/
(Continued on next page)

well-thought-out video plans, a prime
example being George Strait’s cur-
rent “If I Know Me” eclip.

According to Shipley, planning for
the clip commenced last November,
in coordination with management.

Shipley said she likes introducing
new artists’ debut singles with vid-
eos, serviced to video outlets not
more than two weeks ahead of radio.
Besides “getting a face to the voice”
on the consumer level, it makes the
artist more radio friendly.

Walker, noting the heavy increase
in both TV and club play of country
videos in the last 18 months, said that
radio had realized the “advantage” of
videos on TV, which has spurred ra-
dio station tie-ins and cross-promo-
tions with local TV video outlets.

In a taped presentation, Bob Allen,
GM of Cedar Rapids, Iowa’s KCRG-
TV, urged country radio program-

mers to “think TV” and to use the
medium as a way of cross-promoting
their stations.

Allen said that in exchange for us-
ing television meteorologists on the
radio, the radio station could offer

‘Videos have
accelerated the
star-making process’

DJs to host afternoon or fringe
blocks of country video programming
on television. He also showed clips of
two such personalities hosting a
broadcast video show, as well as a
clip of one personality cutting into an
early-morning TV news show from
his simulcast radio slot.

“Always look for ways to cross-

promote and bring your target demo
to TV stations,” said Allen.

Such video play affects radio play,
according to Shipley, who cited such
label clips as McBride & the Ride’s
“Can I Count On You,” Marsha
Thornton’s “A Bottle Of Wine And
Patsy Cline,” Patty Loveless’ “Don’t
Toss Us Away,” and Vince Gill's
“When I Call Your Name” for their
influence on radio programmers.

Travis Tritt's manager, Ken Kra-
gen, meanwhile, confessed that he
would not even be managing Tritt
had it not been for the “Country
Club” clip. He said that the $14,000
production showcased Tritt's good
looks to such an extent that both Kra-
gen’s secretary and wife vowed to
kill him if he did not sign Tritt.

But returning to Mullins’ com-
ments on country video creativity,
Kragen said that “risk-taking and -

novation” were as limited in country
video productions as they are in the
music genre itself—as “dictated by
an audience that expects the expect-
ed.” Here, however, Cole disagreed.

“Videos have accelerated the star-
making process and brought it closer
[to that of] pop,” Cole said. “Before,
only a few artists controlled country
music. Now it’s open terntory.”

Country Music Television’s direc-
tor of operations, Bob Baker, point-
ing to the success of his channel and
The Nashville Network, as well as
“hipper, urban-based” Fan Fair atten-
dance, sided with Cole, both in regard
to increased video creativity and its
help in broadening the music itself.

“Video is pushing the whole pro-
cess faster,” he said. “It's becoming
more like pop and that’s good for
country music.”
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by Melinda Newman

NASHVILLE COMES NORTH: Both Country
Music Television and The Nashville Network
have made the trek to the Big Apple over the last
few weeks to woo cable operators, advertisers,
and press.

The CMT luncheon, held March 6, was the first
official function since the purchase of the 24-hour
music-video station by Group W Satellite Commu-
nications was completed. It was followed a week
later by TNN’s fourth annual spring luncheon.

As CMT director of operations Bob Baker
stressed to Billboard in the Feb. 9 issue, “TNN is
the AM, CMT is the FM.” That was reiterated at
both luncheons. Perhaps a similar comparison is
that of MTV and VH-1. While both are owned by
the same company and even occasionally play the
same music, they draw different demographics
and play up their distinctions.

CMT, which is imaging itself as a younger, hip-
per TNN, unveiled a new on-air look March 12 that
displayed a more contemporary logo and overall
look. Projections are for the channel, which is in 13
million homes now, to expand to 25 million by the
end of 1993.

TNN, which is currently seen in 53 households,
unveiled plans for several new shows, including a
daily country version of “Star Search” called “Be
A Star”’; “Club Dance,” complete with in-studio
dancers; and “The Texas Connection,” a live-music
show hosted by Jerry Jeff Walker.

According to Lloyd Werner, Group W senior
VP of sales and marketing, the company is ag-
gressively selling the two channels as a package.
“We've developed a new rate card that starts out
at 8 cents per subscriber this year and next and
discounts down to approximately 5 cents on its
own for concentration and penetration. As an add-
ed benefit, we're going to give an additional 10%
discount off the TNN rates to any cable system
that carries both. Current TNN rates are approxi-
mately 15 cents.”

In closing, Werner further commented on the
programming differences between CMT and
TNN, saying that TNN takes no risks, often to its
detriment. “You have to be a fairly established

star in order for TNN to be exploiting you.
In fact, we turned Randy Travis down at
one time. Hey, everybody makes mistakes.
He was our original “You Can Be A Star’ and
didn’t make it. As a matter of fact, so was
Naomi Judd. So we tend to take absolutely
no chances, no risks at TNN.” Well, at least
you know where you stand.

KEEPIN G TRACK: After four weeks of in-
corporating an hour of alternative music videos
into its mainstream programming, “Night
Tracks” is continuing the experiment. Initially, the
TBS program planned to make a decision whether
to continue after a month, but, according to pro-
ducer H.B. Barnum III, “there’s no time limit on
how long I’m going to do this. Since things change
from week to week, you never know, but I'd like to
keep it for a while.”

According to Barnum, 90% of the viewer re-
sponse has been positive, but that has yet to trans-
late into any ratings change, because “it would
take longer than four weeks to make a glitch in
the ratings. TBS doesn’t do a lot of promotion on
‘Night Tracks,” so people are slowly finding out
this only through word of mouth or by watching
the show.”

In the meantime, Barnum is having a blast
screening the clips. “The videos are really creative
and colorful; people aren’t always singing about
love.” You know how boring that can get after
awhile.

cLEVER CLIP-LIST WATCHERS will have no-
ticed some interesting nuances lately. First, VH-1
has changed the name of “Five Star Video” to
“VH-1 To Watch.” According to director of talent
and artist relations Norm Schoenfeld, the criteria
and rotations are basically the same. “This is our
stamp of approval; the pick to click,” he says. “It’s
based on the quality of the music, the video, the
support behind the project . .. all those things a
up. This is another area that is focused in the art-
ist-development area; a way to create a buzz for
projects that deserve attention. It's also a way of
telling the industry, our slogan ‘Greatest Hits Of
Music Video’ may sound like classics to you, but
that’s not all it is to us.”

The name change is merely one of the ways VH-
1 is trying to become a “more viewer-friendly ser-
vice. It’s a better way for our viewers to relate to
the idea that this is a clip we think is worth their
attention.” Though not completed yet, in addition
to the upper-third chyron, the ‘VH-1 To Watch’ vid-
eo will be designated by a lead-in graphic.

Secondly, we were all a little surprised when 2
Live Crew’s “classic,” “Me So Horny,” turned up
as “America’s No. 1 Video” for The Jukebox Net-
work last week. However, according to VP of pro-
gramming Les Garland, the reason is this—TJN
debuted to 400,000 households on three new sys-
tems that week in Chicago, Washington, D.C., and
Boston. Because those patrons, in mainly urban
areas, had probably never had another opportuni-
ty to see that clip, they requested it like crazy,
boosting it to No. 1 status more than a year after
its initial release.

Thirdly, both CMT and TNN are playing “Feed
Jake” from Pirates Of The Mississippi. The color-
ful clip contains no footage of the band—rare for
any kind of promotional clip, especially country—
but it doesn’t seem to be hurting the group or the
video. The Pirates don’t seem to be facing the
struggle that Richard Marx had when he didn’t
appear in his “Children Of The Night” video last
year. Could be different demographics look for dif-
ferent things.

cH-CH-CHANGES—A realignment of the
Warner Bros. video department is complete. Both
Steve Stevenson and Wendy Griffiths have been
upped from manager status to directors; Steven-

son is director of national music video promotion, |

while Griffiths’ title is director of music video pro-
motion.

IT’S OFFICIAL: After years of doing music vid-
eos through NFL Films, Phil Tuckett has official-
ly been named head of NFL. Entertainment, NFL

Films’ new division that will encompass all its non- '

sports-oriented video work. Under the aegis of
NFL Films, Tuckett has produced, directed, and
edited music videos for Journey, Dio, Cyndi
Lauper, Billy Squier, and Gary Moore.

Under the new division, Tuckett’s first projects
are clips for the Black Crowes, David Lee Roth,
and a Buddy Rich Memorial Concert featuring
Neil Pert.

“The entertainment division’s initial emphasis
will be in the music business producing both single
clips and longform programs,” says Tuckett. “For
the first time, I’m able to explore all the music con-
tacts that I've made through the years without
splitting my time with football.”

CONGRATULATIONS to Atco’s Mark Snider
and wife Melissa on the birth of their second son,
Trevor. Also to H.B. Barnum IIl, who recently
ran in his third L.A. Marathon in four hours and 47
minutes.
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i CLIP LIST

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC OUTLETS.

Lists do not inciude videos in
recurrent or oidies rotation.

i

Continuous programming

1515 Broadway, New York,NY 10036

BREAKTHROUGH

VHi

VIDED) HITS ONE™

Continuous programming
1515 Broadway, New York,NY 10036

Queen, Innuendo

ADDS

EXCLUSIVE

Bob Dylan, Series Of Dreams
Triplets, You Don't Have To Go. . .

C&C Music Factory, Here We Go
Rolling Stones, Highwire
Roxette, Joyride

Rod Stewart, Rhythm Of My Heart
Sting, The Soul Cages

Eric Joh Trademark

Black Entertainment Television

14 hours daily
1899 9th St NE, Washington,DC
20018

€ITNN

The Nashville Network

30 Hours Weekly
2806 Opryland Dr, Nashville,TN
37214

ADDS

ADDS

VH-1 TO WATCH

Nils Lofgren, Valentine

BUZZ BIN

ARTIST OF THE MONTH

Divinyls, | Touch Myself

Happy Mondays, Step On (Vers. II)
Jellyfish, Baby's Coming Back
Jesus Jones, Right Here, Right Now
Lenny Kravitz, Always On The Run

Bobby McFerrin, Baby

DEVELOPMENT

HEAVY

INXS, Bitter Tears

Chris Isaak, Wicked Game (Ver. Il)
Tara Kemp, Hold You Tight (Vers. Il)
Londonbeat, I've Been Thinking. . .
Poison, Ride The Wind
Queensryche, Silent Lucidity
R.E.M., Losing My Religion

Tesla, Signs

Rick Astley, Cry For Help

John Barry, The John Dunbar Theme
Tevin Campbell, Round And Round
Tara Kemp, Hold You Tight

U2, Night And Day

Joni Mitchell, Come In From The Cold
Carly Simon, Holding Me Tonight
Tanita Tikarim, Only The Ones. . .

Keith Washington, Kissing You

Lisa Fischer, How Can | Ease The Pain
Brand New Heavies , Dream. . .

Chubb Rock, Treat 'Em Right

Shawn Christopher, Another Sleep. . .
Junior Reid, Actions Speak. . .

Cathy Dennis, Touch Me

The Dells, A Heart Is A House For Love
Teddy Pendergrass, It Should. . .

Jon Lucien, Sweet Control

The Bellamy Brothers, She Don't. . .
Amy Grant, Baby Baby

John Denver, Wish You Were Here
James Blondell, Blue Heeler

HEAVY

HEAVY

HEAVY

ACTIVE

Black Crowes, She Talks To Angels
Cinderella, Heartbreak Station
*Bob Dylan, Series Of Dreams
Enigma, Sadeness Part 1

The Escape Club, Call it Poison
The Fixx, How Much Is Enough
Great White, Call It Rock N’ Roll
Living Colour, Love Rears. . .
Nils Lofgren, Valentine

Nelson, More Than Ever

David Lee Roth, Sensible Shoes
Slaughter, Mad About You
Trixter, One In A Million
Warrant, Uncle Tom's Cabin
Wilson Phillips, You're In Love
2 Top, My Head's In Mississippi

Oleta Adams, Get Here

Mariah Carey, Someday

Gloria Estefan, Coming Out Of. ..
Amy Grant, Baby Baby

Chris Isaak, Wicked Game

Paul Simon, Proot

Sting, All This Time

Wilson Phillips, You're In Love

LIGHT

Aswad, Best Of My Love
Marc Cohn, Walking In Memphis

MEDIUM

Daniel Ash , This Love

Bingo Boys, How To Dance

Marc Cohn, Walking In Memphis
Cathy Dennis, Touch Me

Digital Underground, Same Song
The Doors, Break On Through
EMF, Unbelievable

*Extreme, More Than Words
Peter Gabriel, Shaking The Tree
Gerardo, Rico Suave
Kingofthehill, | Do You

Monie Love, It's A Shame (My Sister)
Material )ssue, Valerie Loves Me
*Mike + The Mechanics, Word Of
Mouth

Rembrandts, Just The Way. . .
Sheila E, Sex Cymbal
Bart/Homer Simpson, Deep. ..
Sonic Youth, Dirty Boots

Tracie Spencer, This House
Ralph Tresvant, Stone Cold Gentleman

H

Continuous programming
12000 Biscayne Bivd, Miami,FL
33181

Hi-Five, | Like The Way

The 0'Jays , Don't Let Me Down
Mariah Carey, Someday

Alexander O'Neal, All True Man
Freddie Jackson, Do Me Again
Johnny Gill, Wrap My Body Tight
Rude Boys, It's Written All Over. . .
Tara Kemp, Hold You Tight

Guy, Let's Chill

Ralph Tresvant, Stone Cold Gentleman
LeVert, Ali Season

Jasmine Guy, Another Like My Lover
EPMD, Gold Digger

Monie Love, It's A Shame (My Sister)
Big Daddy Kane, All Of Me

Whitney Houston, All The Man. ..
The Whispers , Is It Good To You
Marva Hicks, Never Been In. ..
Harriet, Temple Of Love

Tony, Toni, Tone, Whatever You Want

Randy Travis, Heroes & Friends
Ronnie McDowell, Unchained Melody
Clint Black, Loving Blind

Billy Dean, Only Here For A Little While
Patty Loveless , I'm That Kind Of Girl
Vince Gill, Pocket Full Of Gold

Mark Collie, Let Her Go

Travis Tritt, Drift Off To Dream

The Forester Sisters, Men

K.T. Oslin, Mary & Willi

Reba McEntire, Fancy

Parton/Van Shelton, Rockin’ Years

MEDIUM

Ricky Van Shelton, Oh Pretty Woman
Matraca Berg, | Got It Bad

Kevin Welch, True Love Never Dies
Desert Rose Band, Will This Be. . .
Larry Boone, | Need A Miracle
McBride & The Ride, Can . ..

Dean Dillon, Holed Up In Some. ..
Eddie Rabbitt, Tennessee Born. . .
Martin Delray, Get Rhythm

Aaron Tippin, | Wonder How Far. . .
Kathy Mattea, Time Passes By

Paul Overstreet, Heroes

George Strait, If | Know Me
Diamond Rio, Meet In The Middle
Pirates Of The Mississippi, Feed Jake

MEDIUM

LIGHT

ADDS

BREAKOUTS

Alice In Chains, Man In The Box
*Another Bad Creation, lesha
Bulletboys, T.H.C. Groove
*Candyman, Nightgown

Firehouse, Don't Treat Me Bad

*Eric Johnson, Trademark

King's X, We Are Finding Who We Are
*Raw Youth, Tame Yourself

*Rhythm Corps, Satellites

Amy Grant, Baby Baby

Another Bad Creation, Playground
Brother Makes 3, Do Ya Wanna Dance
Candyman, Melt In Your Mouth

Dave Stewart, Lily Was Here

The Fixx, How Much Is Enough

Herb Alpert, North On South Street
Intelligent Hoodlum, Arrest. . .

Jesus Jones, International. ..
Nelson, More Than Ever

Nikki D, Daddy's Little Girl

The Party, That's Why

Ralph Tresvant, Stone Cold Gentleman
Rick Astiey, Cry For Help

Riff, My Heart Is Failing Me

Run DMC, Faces

Saigon Kick, What You Say

Shawn Christopher, Another Sleep. . .
Slaughter, Mad About You

Tony, Toni, Tone, Whatever You Want
Vanilla Ice, | Love You

Wilson Phillips, You're In Love
Wrathchild Amer. , Surrounded. . .

L.L. Cool J, Mama Said Knock You Out
Special Generation, Spark Of Love
Caron Wheeler, Blue Is The Colour. . .
Victoria Wilson James, Through
Basic Black, Whatever [t Takes
Another Bad Creation, Playground
Mantronix, Step To Me

Mica Paris, Contribution

EnVogue, Don't Go

B Angie B, | Don't Want To Lose. . .

Gary Morris, Miles Across. . .

The Bama Band, My Reckless Heart
Carlene Carter, The Sweetest Thing
The Goldens, Keep The Faith

Mel McDaniel, Turtles And Rabbits
Lee Roy Parnell, Mexican Money
Rosanne Cash, On The Surface
Jann Browne, Better Love Next Time
Clinton Gregory, I'd Go Crazy

M

@ ovtng Wusic 7olowisiva

Continuous programming
704 18th Ave South, Nashville,TN
37203

videosyncrasy

VideoSyncrasy

1 hour weekly
Virginia Beach,VA 23463

CURRENT

ADDS

IMPACT CLIPS

AMERICA'S NO. 1 VIDEO

Digital Underground, Same Song
Lenny Kravitz, Always On The Run
Queen, Innuendo

Rolling Stones, Highwire

Sheila E,, Sex Cymbal

* DENOTES ADDS

2 Live Crew, The Bart

Davis Daniel, Picture Me
Highway 101, Bing Bang Room
Joe Diffie, If The Devil Danced
Vaughan Brothers, The Ballad. . .
Vaughan Brothers, Good Texan

Chagall Guevara, Violent Blue
Jellyfish, Baby's Coming Back
Darling Buds, Crystal Clear
Deee-Lite , Power Of Love
Replacements, When It Began
Paul Simon, Proof
Bingoboys, How To Dance
Sting, All This Time

Rick Astley, Cry For Help
Queensryche, Siient Lucidity

PEOPLE-POWERED HEAVIES

HEAVY

B Angie B, | Don't Want To Lose. . .
The Simpsons, Do The Bartman
Bell Biv Devoe, When Will | See. . .
Choice, The Big Payback

THE

alt
NEW

bUIDE

Five 1/2-hour shows weekly
1000 Laurel Oak, Voorhees,NJ
08043

W
o

CURRENT

Christopher Williams, |'m Dreamin’
DJ Quik, Born & Raised In Compton
Digital Underground, Same Song
Ice-T, New Jack Hustler

K-Solo, Fugitive

L.L. Cool J, Mama Said Knock You Out
Michel'le, Something In My Heart
Rude Boys, Written All Over Your Face
Salt-N-Pepa, Do You Want Me

Sheila E, Sex Cymbal

Too Short, Short But Funky

Vanilla Ice, Stop That Train

Nelson, More Than Ever

Triplets, You Don't Have To Go. . .
EnVogue, Don't Go

Steve Stone, Standing In The Rain
Lisa Fisher, How Can | Ease The Pain
Tony, Toni, Tone, Whatever You Want
Lisette Melendez, Together Forever
Laquan, Swing Blue, Sweat Black
Michelle Malone, Live

Shawn Christopher, Another Sleep. . .
Shawn Colvin, Steady On

Colin England, | Got What You Want
George Thorogood, If You Don't. . .
Wilson Phillips, You're In Love
Sisters Of Mercy, Detonation

The Doors, Break On Through
Happy Mondays, Step On

Lynch Mab, River Of Love

Jellyfish, Baby's Coming Back
Queensryche, Silent Lucidity
Downtown Science, Radioactive
Living Colour, Love Rears. ..

1 hour weekly
888 7th Ave, NY,NY 10106

CURRENT

Paul Simon, Proof

The Simpsons, Deep, Deep Trouble
Londonbeat, I've Been Thinking. ..
Special Ed, Come On Let's Move It
Hi-Five, | Like The Way

Tara Kemp, Hold You Tight
Bingoboys, How To Dance

Gerardo, Rico Suave

L.L. Cool J, Mama Said Knock You Out

Baillie & The Boys, Treat Me. ..
Becky Hobbs, Talk Back. . .

Billy Dean, Only Here For A Little While
Carlene Carter, The Sweetest Thing
Desert Rose Band, Will This Be. . .
Clint Black, Loving Blind

Dean Dillon, Holed Up In Some. . .
Diamond Rio, Meet In The Middle
Parton/Van Shelton, Rockin’ Years
Gary Morris, Miles Across. . .
George Strait, If | Know Me

Hal Ketchum, Smalltown. . .

Jann Browne, Better Love Next Time
J.P. Pennington, Whatever It Takes
Kathy Mattea, Time Passes By

Kelly Willis, Baby Take A Piece. . .
Kevin Welch, True Love Never Dies
K.T. Oslin, Mary & Willi

Larry Boone, | Need A Miracie

Lee Roy Parnell, Mexican Money
Mark Collie, Let Her Go

Mark O'Connor & Friends, Restless
Marsha Thornton, Maybe The. . .
Martin Delray, Get Rhythm

McBride & The Ride, Can 1. . .
Michelle Wright, All You Really. . .
Patty Loveless , I'm That Kind Of Girl
Paul Overstreet, Heroes

Pirates Of The Mississippi, Feed Jake
Randy Travis, Heroes & Friends

Ray Kennedy, Scars

Reba McEntire, Fancy

Rob Crosby, She's A Natural
Rosanne Cash, On The Surface
Texas Tornados, Adios Mexico

The Bellamy Brothers, She Don't. . .
The Judds, Love Can Build A Bridge
The Forester Sisters, Men

Tommy Cash, Thoughts On The Flag
Tony Toliver, Barstool Fool

Travis Tritt, Drift Off To Dream
Vince Gill, Pocket Full Of Gold

9 hours weekly
1722 Gower Street, Los Angeles,CA
90028

ADOS

The Feelies, Sooner Or Later
Hypnolovewheel, | Dream Of Jeanie
King's X, We Are Finding Who We Are
School Of Fish, 3 Strange Days
Jellyfish, Baby's Coming Back
Viscious Base, It's Automatic

L.L. Cool J, Mama Said Knock You Out
Ralph Tresvant, Stone Cold Gentleman
Guy, Let's Chill

Cathy Dennis, Touch Me

Rick Astley, Cry For Help

Raw Youth, Tame Yourself

Genius, Come Do Me

Book Of Love, Alice Everyday

HEAVY

Enigma, Sadeness Part 1
Another Bad Creation, lesha
Timmy T, One More Try
Witson Phillips, You're In Love
Tara Kemp, Hoid You Tight

MEDIUM

Drivin’ N’ Cryin’, Fly Me Courageous
Hi Five, | Like The Way

Divinyls, | Touch Myself
Queensryche, Sifent Lucidity

Soup Dragons, Mother Universe
Nelson, More Than Ever

MUSIC VIDEO I

VIDEO TRACK

(Continued from preceding page)

Warner Bros.
NEW YORK

UWEST RECORDS’ Keith Wash-
ington reeled the ballad/perfor-
mance video “Kissing You” on lo-
cation in a New York courthouse
recently, under the direction of
Picture Vision’s Peter Israelson.
Jon Small produced the clip,
which comes from the R&B art-
ist’s forthcoming album, “Make
Time For Love.”

New Generation Pictures Inc.
director Sara Nichols reeled
EPMD’s “Rampage” video, a new
clip from the Def Jam album
“Business As Usual.” Nichols shot
the rappers at the 3G Studio, using
synchronous strobes to highlight
the action. Joseph Nardelli and
Peter Schwartz produced.

OTHER CITIES

THE KENTUCKY Headhunters
teamed with Scene Three director
John Lloyd Miller to reel the typi-
cally wacky clip “Davy Crockett.”

A bear, some Indians (portrayed
by Headhunter offspring and
friends), and a studio full of coon-
skin-capped fans contribute to the
upbeat video, which comes from
the country rockers’ Mercury al-
bum, ‘“‘Pickin’ On Nashville.”
Marc Ball produced and directed
photography on the Nashville-
based shoot. Cynthia Biederman
was line producer.

“Decline Of Western Civiliza-
tion (I & II)”’ director Penelope
Spheeris is the eye behind “Belly
Of The Beast,”” a dramatic new vid-
eo from Hollywood BASIC Rec-
ords. Spheeris shot the clip on lo-
cation at the East Jersey State
Prison, which is home to the con-
victed rappers known as the Lifers
Group. Spheeris shot the clip in
black-and-white 16mm film, draw-
ing on the prison’s barbed wire,
steel bars, cell blocks, and guards
to set the tone. The clip comes
from a Hollywood BASIC long-
form documentary, which is de-
signed to deter youths from enter-
ing a life of crime.

NEW VIDEOGLIPS

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title,
album (where applicable), label,
producer/production house, and
director. Please send informa-
tion to Billboard, New Video-
clips, Suite 700, 9107 Wilshire
Blvd., Beverly Hills, Calif. 90210.

ROSANNE CASH
On The Surface
Interiors/Columbia
Joanne Gardner

Bili Pope

CELINE DION

(If There Was) Any Other Way
Unison/Epic

Joseph Sassone/Mark Freedman Productions
Oley Sassone

WILL DOWNING

I Try

A Dream Fulfilled/island
Jon DuBois/Dominick Films
Carol Friedman

SHEENA EASTON

What Comes Naturally

What Comes Naturally/ MCA

Warren Hewlett, Jessica Cooper, Lyn Healy/VIVID Produc-
tions

Andy Morahan

GERARDO

We Want The Funk
Mo’Ritmo/Interscope

Stephen Lieb. Susannah D'Arcy/Radioactive Productions
Ricardo Gale

JON LUCIEN

Sweet Control

Listen Love/Mercury
Joseph Uliano/Fragile Films
Jules Lichtman

KATHY MATTEA
Time Passes By

Time Passes By/Mercury

Ed Silverstein/Flashframe Films
Jack Cole

RIFF

My Heart Is Failing

Ritf/SBK

Gene Wagner. Lisa Levine/VIVID Productions
Marc Bienstock

SAFIRE

Made Up My Mind

1 Wasn't Born Yesterday/Mercury
Anouk Frankel

Marcus Nispel

MICHAEL W. SMITH
Place In This World
Go West Young Man/Reunion
Gerry Wenner/Planet Pictures
Jim Shea

THE TRIPLETS

You Don't Have To Go Home Tonight
... Thicker Than Water/Mercury

Oliver Fuselier/Planet Pictures

Jim Shea

YO YO

Can’t Play With My Yo Yo

Make Way For The Motheriode/East West Records America
Laurice Bell/Underdog Films Inc.

Okuwah Garrett

Alien Nation. Megadeth’s Dave Mustaine chats with an alien life form from

“*Hangar 18,"” the new video by the Capitol recording group. Directed by Paul
Boyington, the elaborate clip posits that military intelligence is hiding aliens in
“Hangar 18.”
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Vezner, Gill Take Top NSAI Songwriting Awards

NASHVILLE—Jon Vezner—rela-
tively unknown until “Where've You
Been” hit the country charts in late
1989—was proclaimed songwriter of
the year March 16 by the Nashville
Songwriters Assn., International.
“Where’ve You Been,” which Vezner
co-wrote with Don Henry and which
recently earned a Grammy as best
country song, won the NSAI nod for
song of the year.

MCA Records’ Vince Gill, also a
newcomer to the winner’s circle, was
honored as songwriter/artist of the
year for his Grammy-winning single,
“When [ Call Your Name.”

The awards were handed out dur-

ing the NSAI’s Songwriters Achieve-
ment Awards ceremonies, held as
part of the organization’s weekend-
long schedule of workshops and per-
formances.

In addition to these top honors, the
NSAI also recognized the year’s 49
best songs in the categories of coun-
try, adult contemporary, pop/rock,
R&B, and gospel.

The award-winning songs and their
composers are: COUNTRY—"A
Few Good Things Remain,” Vezner,
Pat Alger; “A Few Ole Country
Boys,” Troy Seals, Mentor Williams;
“A Ring Where A Ring Used To Be,”
Gordon Eatherly, Robert Moulds,

B 3

Reading The Fine Print. Atlantic recording artist Donna Ulisse, seated, reads
the fine print of her BMI paperwork and signs on the dotted line, while Dale
Morris of Dale Morris Productions, left, scrutinizes. Also looking on are Tim
Morris, Ulisse’s manager, and BMI’s Del Bryant, right.

After Grash, Fund Set Up For
Families 0f McEntire Troupe

NASHVILLE—Responding to the
March 16 airplane crash that killed
seven members of Reba McEntire's
band and her tour manager, the mu-
sic community here has established
a fund for surviving family mem-
bers. An official memorial service
was held in nearby Brentwood,
Tenn., on March 20.

The crash, which also killed the
two crew members of the chartered
twin-engine jet, occurred just a few
hours after McEntire had per-
formed for a private party for IBM
employees in San Diego. Her com-
pany had hired that plane and an-
other one to take her troupe to Fort
Wayne, Ind., for its next scheduled
date.

A few of McEntire’s dates have
been canceled, her office reports,
and there is no decision yet on when
she will resume regular touring.
She has decided, however, to make
her scheduled appearance on the

Academy Awards show, Monday
(25), where she will perform “I'm
Checkin’ Out,” the nominated song
from “Postcards From The Edge.”

Killed in the accident near San
Diego were band leader and key-
boardist Kirk Cappello; background
singer Paula Kaye Evans; bass
player Terry Jackson; guitarist Mi-
chael Thomas; keyboardist Joey Ci-
gainero; drummer Tony Saputo; fid-
dler, guitarist, and background
singer Chris Austin; and tour man-
ager Jim Hammon.

Austin was until recently on
Warner Bros. Records’ country ros-
ter. Thomas was married to former
Capitol artist Dana McVicker.

The Reba McEntire Band Fund is
being handled by Third National
Bank, and funds may be sent to the
account at 1025 16th Ave., South,
Nashville, Tenn. 37212,

EDWARD MORRIS

Kristian Bergsnes; “Ain’t Nobody's
Business,”” James Witherspoon;
“American Boy,” Eddie Rabbitt;
“Amy’s Eyes,” Terry M. Brown,
Jaima Prater Hunt; “Baby, Walk
On,” Matraca Berg, Ronnie Samoset;
“Back In My Younger Days,” Danny
Flowers; “Back Where I Come
From,” Mac McAnally.

Also, “Brother Jukebox,” Paul
Craft; “Chasin’ That Neon Rainbow,”
Alan Jackson, Jim McBride; “Come
Next Monday,” K.T. Oslin, Rory
Bourke, Charlie Black; “The Dance,”
Tony Arata; “Friends In Low
Places,” DeWayne Blackwell, Earl

Bud Lee; “Ghost In This House,”
Hugh Prestwood; “Here In The Real
World,” Alan Jackson, Mark Irwin;
‘““He Walked On Water,” Allen
Shamblin; “I Meant Every Word He
Said,” Curly Putman, Bucky Jones,
Joe Chambers; “I Watched It All On
My Radio,” Lionel Cartwright, Don
Schlitz.

Also, “I'd Be Better Off (In A Pine
Box),” Johnny MacRae, Steve Clark;
“Jukebox In My Mind,” Dave Gibson,
Ronnie Rogers; “Love Without End,
Amen,” Aaron Barker; “Never Knew
Lonely,” Vince Gill; “Rumor Has It,”
Bruce Burch, Vern Dant, Larry Shell;

“Seein’ My Father In Me,”” Paul
Overstreet, Taylor Dunn; “These
Lips Don’t Know How To Say Good-
bye,” Harlan Howard; “This Ain’t
My First Rodeo,” Vern Gosdin, Max
D. Barnes, Hank Cochran; “ ‘Til A
Tear Becomes A Rose,” Bill Rice,
Mary Sharon Rice.

And, “Too Cold At Home,” Bobby
Harden; “Unanswered Prayers,” Pat
Alger, Larry B. Bastian, Garth
Brooks; “When I Call Your Name,”
Vince Gill, Tim DuBois; “Where've
You Been,” Vezner, Henry; “You
Lie,” Charlie Black, Austin Roberts,

(Continued on page 67)

Tom T. Hall Has Made His Mark As A Writer

Insightful Lyrics Are Both True And Timeless

HALL MONITOR: We are still rejoicing over the
news that Tom T. Hall has decided to take a bigger
hand in country music, the art form he has done so
much to ennoble. By selling his Hallnote catalog to
publisher/producer Tom Collins, the estimable story-
teller has ensured his songs will get the exposure they
deserve. Moreover, the move lets him concentrate on
revving up his writing and recording activity. We can
hardly wait for the results.

Like most songwriters, Hall has authored a fair

show, stopping at such musical milestones as “Mr. Bo-
jangles,” “Baby’s Got A Hold On Me,” “Fishin’ In The
Dark,” “Modern Day Romance,” ““An American
Dream,” and ‘“Make A Little Magic.” You’d think that
after 25 years of nonstop recording and touring, the
group’s energy level would be sagging. Not so. If any-
thing, Jeff Hanna, Jimmy Ibbotson, Jimmie Fadden,
and Bob Carpenter have more stage sizzle than ever.
They’ve not run out of humor or self-deprecation, ei-
ther. During the last half of the show that journalists
were invited to, Hanna

usually is—he turns out
lyrics that are as true
and timeless as anything
officially enshrined as
“literature.” He has al-
ways been able to bring
an extraordinary insight
to his subject matter
without losing the com-
mon touch. And he has
seldom retreated to the
songwriter’s last resort—that of simply being clever.
While you may never find it anthologized in a college
text, Hall's “Homecoming” is a meticulously crafted
dramatic monolog that is easily on artistic par with
such other durable examples of the form as Robert
Browning’s “My Last Duchess” or T.S. Eliot’s “The
Love Song Of J. Alfred Prufrock.” With uncanny
economy of phrasing, Hall delineates in the song a
man—a country singer—who betrays his shallowness
and moral vacancy with each new burst of nervous
chatter and each glib rationalization. The power built
up by what Hall merely implies—the cunning indirec-
tion—is devastating.

And few practitioners, regardless of format, can
pack so many pictures and so much attitude in so few
lines as Hall does in his “Trip To Hyden,” a journey
that takes him “Past the hound dogs and some Domi-
nicker chickens/Temporary lookin’ houses with their
lean and bashful kids/Every hundred yards a sign
proclaimed that Christ was coming soon/And I
thought, well, man, he’d sure be disappointed if he
did.” Being one of the people he writes about, Hall can
afford such honesty. And it is honesty such as this
that elevates popular country songs to lasting art.

amount of ephemera; but
at his best—which he
Nashville

SILVER GRIT: Scene emissary Debbie Holley has
just returned from the Far North to file this report:
The Nitty Gritty Dirt Band turns 25 this year. And to
celebrate the anniversary, the band recorded the 24th
album of its colorful career at the Red Deer Theatre in
Red Deer, Alberta. Scheduled for a July release, it is
NGDB'’s first live album in 15 years. In three sellout
performances in the 500-seat hall, the band traveled
an 18-t0-20 song trip down Memory Lane at each

by Edward Morris

and Ibbotson gently
mocked their hippie past
by returning to the stage
in tie-dyed duds. The all-
ages audience rocked
along with the music and
the merriment, evidently
savoring every minute of
it. Producer T-Bone Bur-
nett, Canadian promoter
Ron Sakamoto, and new
Warner Bros. artist Tom
Kell joined the band for its trademark encore, “Will
The Circle Be Unbroken.” From where we sat, the cir-
cle looks marvelously intact.

5:.' :

MAKING THE ROUNDS: Dolly Parton and Asleep
At The Wheel’s Ray Benson will star in a made-for-
television movie, tentatively called “T.” Shooting has
started in Austin, Texas. Parton and Benson will also
write the music for the project, which is being handled
by Parton’s Sandollar Productions . . . In a reorganiza-
tion of Roy Clark Productions, ‘“‘Hee Haw” and Grand
Ole Opry star Roy Clark has left his longtime manag-
er, Jim Halsey. Starting April 1, Clark will be man-
aged by John Hitt, who will also serve as president of
Clark’s company . . . Kathy Mattea and Garth Brooks
will star in a free “Yellow Ribbon Concert” in Nor-
folk, Va., April 7, to salute families of military person-
nel involved in Operation Desert Storm. The concert is
being sponsored by the USO and Anheuser Busch ...
Dream Ranch Pictures Ltd. has moved to new quar-
ters in Brentwood, Tenn. . . . Kathie Baillie (of Baillie
& the Boys), Jimmy Dean, and Ray Stevens will host
the Music City News Country Songwriters Awards
show, April 29 on TNN ... At the risk of committing a
house ad, we herewith recommend for your edification
and reading pleasure “The Billboard Book Of Number
One Country Hits,” by Tom Roland. The lad has done
his homework.

SIGNINGS: Shelby Lynne to Buddy Lee Attractions
for exclusive booking ... Cricket Rhodes to A.M.I.
Records . . . Tina Marie to Sims Records.
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AVIS ALREADY NAMED 4S...
Billboard Magazine's "Top New Male Artist"

Performance Magazine's "New Country Act of 1990

| l'l"l' AND NOW NOMINATED FOR...

Academy Of Country Music..."Top New Male Vocalist"
TNN/Music City News..."New Country Act of The Year"

Manragement: Ken kragen; Agency: William Morris/Nashville; Public Relations: Evelyn Shriver/Nashville
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GEORGE

PLAYBACK J
RECORDS

“HANK and GEORGE,

LEFTY and ME”
Produced by Jack Gale & Jim Pierce
From the Playback Album

“Tommy Cash,
The 25th Anniversary Album”

*1
THE INDIE

Member of

RID

Coming

Y

]ONES

RILEY

The Blockbuster Single

“FREE”

Produced by Jack Gale & Jim Pierce
From the Playback Album

“Here’s Jeannie C.”

a
Blllmrd T“P c““NT“Y AlBuMs COMPILED FROM A NATIONAL
® SAMPLE OF RETAIL STORE AND
FOR WEEK ENDING MARCH 30, 1991 ™ ONE-STOP SALES REPORTS.
X x o ~ x C
t )2 AR
§ % g g LAA'gglLIET\IUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) TITLE § % % g c&’:g;.liLUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) TITLE
* % NO.1 » x 53 — 2 BILLY JOE ROYAL ATLANTIC 82199-27 (9.98) GREATEST HITS
1 1 1 | 27 | GARTH BROOKS A 2 CAPITOL 93866 (9.98) 17 weeks at No. | NO FENCES 40 | 38 | 37 | 201 | RANDY TRAVIS A ¢ wARNER BROS 25568 (8.98) ALWAYS & FOREVER
2 | 2 | 2 | 19 | CLINTBLACK A rcas237219.98) PUT YOURSELF IN MY SHOES MR R AN e e
3 | 3 | 3 | 21| REBAMCENTIRE @ vca 10016 9.98) GO Rl 42 | 41 | 38 | 29 | CARLENE CARTER Reprist 26130-WARNER BROS. (9 981 | FELL IN LOVE
(8)| 6 | 7 | 72 | THE KENTUCKY HEADHUNTERS A weRcury 838 744 898 €@ PICKIN' ON NASHVILLE 43 | 46 | 49 | 33 | PIRATES OF THE MISSISSIPPI PIRATES OF THE MISSISSIPPI
I e R P G e e PR e IR e 44 | 40 | 39 | 30 | VERN GOSDIN coLumen asaoasont (s.98 e 10 YEARS OF GREATEST HITS
6 | 5 | 6 | 5 | ALAN JACKSON A ARisTA 8623 (8.98) HERE IN THE REAL WORLD s | 1| 2| 2 x){\rM\gEljeﬁ(\jgys&e?;gEargER SHOOTING STRAIGHT IN THE DARK
1 7 5 26 | THE JUDDS @ CURB/RCA 52070*/RCA (9.98) LOVE CAN BUILD A BRIDGE 5] 56 20 BAILLIE AND THE BOYS rca 2114+ @ 98) THE LIGHTS OF HOME
O e P LT T RS e ) e h a1 | 2 | 11| 21 | ROSANNE CASH coLumei sc079+son 296 £ INTERIORS
9 | 9 | 8 | 98 | CLINTBLACKA? rea 9668 (8 98) LTS 48 | 36 | 34 | 29 | MICHAEL MARTIN MURPHEY waRnER 8R0S 26306 (9 98) COWBOY SONGS
O B e HEROES AND FRIENDS 49 | 52 | 47 | 280 | GEORGE STRAITA wca 5567 (8 98 GEORGE STRAIT'S GREATEST HITS
11 11 11 19 DWIGHT YOAKAM REPRISE 26344*/WARNER BROS (9.98) IF THERE WAS A WAY 50 43 43 76 RANDY TRAVIS & wARNER BROS 25988 (9.98) NO HOLDIN' BACK
12 1 13 | 13 | 61 | RICKY VAN SHELTON @ coLumBia 45250 /SONY (8.98 £Q) RVS 1l 51 | 47 | 48 | 26 | SAWYER BROWN CURB/CAPITOL 94259*/CAPITOL (9.98) GREATEST HITS
13 | 12 [ 12 | 22 | MARK CHESNUTT wmca 10032* (9.98) TOO COLD AT HOME (82)| 56 | 58 | 32 | TEXAS TORNADOS REPRISE 26251 “WARNER EROS (9 98) TEXAS TORNADOS
14 14 14 18 | K.T. OSLIN @ Rrca 52365+ (9.98) LOVE IN A SMALLTOWN 53 | 45 | 46 | 183 | GEORGE STRAIT A mcA 42035% (8.98) GREATEST HITS, VOL. 2
15 15 16 29 KATHY MATTEA @ meRCURY 842 330" (8 98 EQ! A COLLECTION OF HITS 54 48 50 36 BILLY JOE ROYAL ATLANTIC 82104 (9.98) OUT OF THE SHADOWS
20 | 22 | 53 | TRAVIS TRITT @ wARNER BROS 26094 (9.98) COUNTRY CLUB 5 | 50 | 45 | 31 | SHELBY LYNNE Eric 460667/SONY (8.98 EQ) TOUGH ALL OVER
17 |17 | 17 | 7 | PAUL OVERSTREET Rea 2459 (9.98) HEROES 56 | 54 | 53 | g | CHRISHILLMAN & THE DESERT ROSE BAND 4 pozEN ROSES - GREATEST HITS
18 19 15 | 43 | GEORGE STRAIT A mca 6415 (9.98) LIVIN'IT UP 57 57 60 74 | MARTY STUART wmca 42312 (8.98) HILLBILLY ROCK
19 18 19 42 | ALABAMA @ RCA 52108" (9.98) PASS IT ON DOWN 58 55 54 14 RAY KENNEDY ATLANTIC 82109 (9.98) WHAT A WAY TO GO
20 | 21 | 21 | 31 | KEITH WHITLEY @ rca 52277+ 9 98) GREATEST HITS 5 | 58 | 59 | 20 | MATRACA BERG Rca 52066 (8.98) LYING TO THE MOON
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23 22 23 50 DOUG STONE EPIC 45303+/S0NY (8 98 EQ) DOUG STONE 62 62 62 7 JERRY JEFF WALKER RvkoDISC 10175 (9.98) NAVAJO RUG
24 | 23| 20 | 7 | MARTY STUART wca 10106+ 9.9 TEMPTED REENTRY | 18 | MARK COLLIE HARDIN COUNTY LINE
@] 30 | 28 | | J0E DIFFIE epc s60s7-1s0nv (5 98 £ A THOUSAND WINDING ROADS 64 | 65 | 65 | 94 | K.D: LANG & THE RECLINES @ ABSOLUTE TORCH AND TWANG
26 | 25 | 26 | 43 | PATTY LOVELESS mCA 6401 (9 98) ON DOWN THE LINE 65 | 59 | 55 | 97 | LEE GREENWOOD @ mca 5582 (8 98) GREATEST HITS
21 | 28 | 27 | 136 | THE JUDDS A RCACURB 8318 /RCA (8 98) GREATEST HITS 66 | 67 | 64 | 23 | CONWAY TWITTY wmca 10027+ (8 98) CRAZY IN LOVE
28 | 29 | 31 | 37 | WAYLON JENNINGS Epic 46104+/SONY (8.98 EQ) THE EAGLE 67 | 71 | — | 17 | TAMMY WYNETTE :pic 46238+/SONY (8.98 EQ) HEART OVER MIND
29 | 27 | 24 7 AARON TIPPIN Rca 2374= (9.98) YOU'VE GOT TO STAND FOR SOMETHING 68 | 68 | 61 | 58 | HANK WILLIAMS, JR. @ WARNERICURB 26090/WARNER BROS. (9 98) LONE WOLF
30 [ 26 1 30 | 42 | SHENANDOAH COLUMBIA 45490/SONY (8 98 £Q) EXTRA MILE 69 | 64 | 73 | 108 | HANK WILLIAMS, JR. A WARNER/CURB 25834 \WARNER BROS. (9.98) GREATEST HITS 1l
3l 31 29 8 SAWYER BROWN CURB/CAPITOL 94260+/CAPITOL (9.98) BUICK & e & g BT G URlsEelEs
@ 4 | 35 7 RONNIE MCDOWELL CURE 77414+ (9.98) UNCHAINED MELODY 1| 74 | — | 31 | TANYA TUCKER capiToL 91821 (9.98) TENNESSEE WOMAN
@ NEW ) 1 | VINCE GILL vca 10140+ POCKET FULL OF GOLD 12 | 72 | 68 | 28 | MERLE HAGGARD CURB 77313" (9.98) BLUE JUNGLE
34 | 33 [ 33 | 22 | CHET ATKINS & MARK KNOPFLER COLUMEIA 45307 /SONY (5.8 EQ) Neckeneck | || NEWD | 1 | BILL ANDERSON cure 77:3: 658 BEST OF BILL ANDERSON
B[ 39 | 40 | 30 | LEE GREENWOOD wcr 42215 .08 GREATEST HITS VOLUME TWO 14 | 60 [ % | 18 | REBAMCENTIRE @ wcasossr o REBA LIVE
3 | 35 | 36 | 189 | PATSY CLINE A2 vca 12899 crentestrns | |OD)] remmr | 78 | SRR s RIVER OF TIME
T [ | # | 6 | PAMTILLS memmi oo PUTYOURSELF IN MY PLACE | G e e b e e e O e 1 o o™
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Playback

AECORDES

Playback Records
Box 630755
Miami, FL 33163
(305) 935-4880

Nationally
Distributed by
LAURIE RECORDS
450 Livingston Street
Noarwood, NJ 07648
(201) 767-5551
Fax (201) 767-8977
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COUNTRY I

Wamer Bros.” Bob Saporiti
Taking Its Music Wordwide

NASHVILLE—*I really need to
get out there in the streets and
learn the deal from the ground
up—the same way I did here.” Ina
nutshell, this is Bob Saporiti’s ap-
proach to taking Warner Bros.
Records music, specifically, and
Nashville-based music, generally,
to the rest of the world.

On Jan. 1, Saporiti switched ti-
tles from VP of promotion at
Warner Bros.” Nashville office to
VP of international marketing.
“It’s pretty carte blanche,” he

Selling country
abroad is a ‘longer,
harder process,’ but

it can be done

says, describing the duties of his
new post. “I’'m making itup as I go
along.”

Saporiti was set to accompany
Dwight Yoakam to Europe in mid-
January, just when the war in the
Middle East broke out. He will
start his delayed tour of world
markets in April when he goes
with the Texas Tornados to Hol-
land. During the trip, he says, he
will meet with Warner Bros. exec-
utives in London and Paris. In
May, he takes artists Kevin Welch
and Jim Lauderdale to Frutigen,
Switzerland, for concerts.

““At first,” Saporiti explains,
“I'm trying to go over to [Europe]
in league with an artist, because
it’s more cost-effective. I can do
two things: I can meet our people
over there and also be with the art-
ist and show support. I can see
where eventually I’d be going over
by myself more often, because
there’s lots of things I wantto do.”

The international push is al-
ready gathering some steam for

Sale of the right to re-
ceive writer royalties
from catalogue of musi-
cal compositions of well-
known writer subject to
lien asserted by Internal
Revenue Service. Per-
forming rights royalties
are subject to senior se-
curity interest of pub-
lisher. April 16, 1991,
10:00 a.m. in offices of:

Latius Prikryl, Esquire
Bankston, Wright & Greenhill
1700 Bank One Tower
221 W. 6th Street
Austin, TX 78701
Phone: 512/476-4600

the label, he says, noting that the
Tornados have rerecorded their de-
but album in Spanish for promo-
tion in Mexico. Warner Bros. is
also developing singer George Fox
in Canada. Beth Nielsen Chapman,
a Nashville-based adult contempo-
rary artist, has just made appear-
ances in Japan.

Saporiti thinks such noncountry
acts as Chapman and Take 6 will be
a wedge to get other label product
listened to abroad. But, he adds,
“as far as country goes, it’s going
to be a longer, harder process, but I
think there’s a way to do it.”

He says he won’t bring his
American marketing assumptions
with him on the road: “This isn’t
like we're sending our stuff over
and saying, ‘Take it or leave it.’
It’s more like, ‘Here's a whole pool
of product we have. You guys put
it together. Compile it. Take three
albums and make one out of them.
Repackage it.’ I'm trying to learn
their marketplace and do it their
way—what will sell. All we care
about is getting the product out.”

Saporiti is no newcomer to Eu-
rope. His wife’s parents live in
Paris, and he has vacationed in the
region for the past 10 years.”

“I’'m optimistic about it,”” he con-
cludes, “but at the same time I'm
not telling anybody I'm going to
reinvent the wheel or create a
whole deal. I'm basically going to
try to learn what there is to learn
and then act upon it. I'm going in
very pragmatically, and if it ain’t
happenin’, it ain’t happenin,” and
I'll come back and get back to pro-
moting records.” EDWARD MORRIS

NSAI PICKS WINNERS

(Continued from page 64)

Bobby Fischer; “You've Got To Stand
For Something,” Aaron Tippin, Bud-
dy Brock.

ADULT CONTEMPORARY—
“Crazy In Love,” Even Stevens, Ran-
dy McCormick; “If We Knew Then
What We Know Now,” Robert
Byrne, Richard Butler; “Too Cool To
Fall In Love,” Jill Sobule, Vince Me-
lamed, Nicky Holland; ‘“Where've
You Been,” Vezner, Henry.

POP/ROCK—*“Child Of The Wild
Blue Yonder,” John Hiatt, “Hearts
Are Gonna Roll,” Johnny Van Zant,
Robert Albin Johnson; “The Nature
Of Love,” Jeff Silbar, Van Stephen-
son; “One And Only Man,” Steve
Winwood, Jim Capaldi; “Stranded,”
Jamie Kyle, Jeffry Lincoln Harring-
ton, Michael Gerald Lunn.

R&B—“When You Cry,” LeRoy
Hyter, Carvin Winans.

GOSPEL—“Above And Beyond,”
Bruce Carroll, Paul Smith; “Forever
Friends,” Claire D. Cloninger, Kath-
ryn Holmes Frizzell, “His Strength Is
Perfect,” Steven Curtis Chapman,
Jerry Salley; “In Heaven’s Eyes,”
Phill McHugh; “More To This Life,”
Steven Curtis Chapman, Philip L.
Naish.

CRS’ music-vid panel
stresses clips’ role
... Ssee page 62

LTHARLIE

DDANTELS
IS THE WORLD'’S ONLY

'RENEGADE

WITHE1 GOLD AND
PLATINUM ALBUMS

he power-kickin’
redneck music that
Charlie Daniels in-
vented is inspiring
imitaters galore.
But there’s only one
Renegade! The new
Charlie Daniels al-
bum has the same
universal appeal as
his previous smash
album Simple Man.
And it’s got the
sound and spirit of
Charke’s all-time biggest
hits on every track!

Produced by
James _ ,
Stroud i

the New Single:
Honky Tonk Life

=

:
epic “1pi Bog. U.S. Pt & Tm. OH. Marca Bagistreda./ It a rodemark of Semy |
Mtk Extertainment Inc./© 1991 Sony Mesic Entertainment Inc.

On Epic
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COMPILED FROM A NATIONAL SAMPLE OF MONITORED
COUNTRY RADIO BY BROADCAST DATA SYSTEMS.
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1 1 8 19 S.BUCKINGHAM (M REID,A.SHAMBLIN} (C) (V) COLUMBIA 38T7-73623 @ 53 57 3 F.FOSTER (M.VICKERY,J.MACK,B.ROBERTS,B.NOSWORTHY) (V) COLUMBIA 38-73749
DRIFT OFF TO DREAM @ TRAVIS TRITT »
@ 7|3 7 G.BROWN (T.TRITT,HARRIS) (V) WARNER BROS. 7-19431 @ 5 | 58 4 E_QITEOEDOE;T&%%EJ?%,&&CRAZY © (V,LEEECE/}E%QEQ
DON'T TELL ME WHAT TO DO & PAM TILLIS JUST LIKE ME LEE GREENWO!
1 s 5 18 P.WORLEY.E.SEAY (H.HOWARD M.BARNES ) (V) ARISTA 2129 33 52 % S J.CRUTCHFIELD (B.MORRISON,D.HUPP) CAPITOL PRO-7993|8
FANCY & REBA MCENTIRE TRUE LOVE NEVER DIES & KEVIN WELCH
@ 5| % 5 T.BROWN,R.MCENTIRE (B.GENTRY) (CD) (V) MCA 7-54042 57| 62 o P.WORLEY,E.SEAY (WELCH,5CRUGGS) (V) REPRISE 7-19440/WARNER BROS.
21 27 7 POCKET FULL OF GOLD & VINCE GILL @ 63 72 3 FEED JAKE & PIRATES OF THE MISSISSIPPI
T.BROWN (V.GILL.B.ALLSMILLER) (CD) (v) MCA 7-54026 1.STROUD, R.ALVES (D.MAYO) CAPITOL PRO-79529
ROCKIN' YEARS @ DOLLY PARTON WITH RICKY VAN SHELTON
@ 330 O | 5 BUCKINGHAM.G.SMITH (F.PARTON) (V) COLUMBIA 3873711 * * xHOT SHOT DEBUT * * %
IF YOU WANT ME TO o JOE DIFFIE NEW I P HORE MUE
18 | 15 | 11 | 16 | ByONTGOMERY.LSLATE (LWILLIAMS, DIFFIE) (C) EPIC 34T-46047 > RENDISITEHATRO C WATERS) () (V) RCA 27487
19 16 17 15 LONG LOST FRIEND @ RESTLESS HEART 57 58 60 4 | NEED A MIRACLE @ LARRY BOONE
S.HENDRICKS, T.DUBOIS (D.ROBBINS.S.BOGARD,L.STEWART) {V) RCA 2709-7 M.MORGAN,S.BUCKINGHAM (L.BOONE,P.NELSON,D.MAYO) (C) {V) COLUMBIA 3B-73710
M ®B TENNESSEE BORN AND BRED @ EDDIE RABBITT
20 | 18 18 13 ‘IIBEEHQ-ITI-\IG (S'B%!KAELﬁE;s&m&ER REG D(vT;{cE ggg? 62 | &4 5 R.LANDIS (E.RABBITT,R.NIELSON) CAPITOL PRO-79369
UG Ve T 59 | 61 | 61 | 4 | CONCRETE COWBOY CORBIN/HANNER
A 19 1 20 | I3 |\ 5unn,c.waTFRs (KoSTAS) (v) WARNER BROS, 7-19472 TIIS\IP\E[I)\[)F‘VJB.IC?::/NEVD-YH(})\,:INER (ECOREID T ;;’) M?ECLLIJR:\AZS 746
s f y NK WILLIAMS, JR.
@ 28 | 40 | 4 QﬁESXgEGngA#H !\JACEUhII\IIﬁ\El—I!AMSLSOTXI\Ilg You RONN‘(S) '}\?A&%\Jg B0 | 48 | A1 | I3 | | BrCkETT HWILLIAMSJR..).E.NORMAN (HWILLIAMSJR.) (V) WARNER/CURB 7-19463/WARNER BROS.
RIGHT NOW MARY-CHAPIN CARPENTER 64 AT LAST GENE WATSON
@ 271 31 7 J.JENNINGS,M.C.CARPENTER (A.LEW!S,S. BRADFORD) (V) COLUMBIA 38-73699 o D G.BROWN (M.GORDON H.WARREN) WARNER BROS. PRO-4683
IS IT RAINING AT YOUR HOUSE VERN GOSDIN WHATEVER IT TAKES @ J.P. PENNINGTON
24 13 10 17 | B MONTGOMERY (V. GOSDIN.H.COCHRAN.D.DILLON) (v) COLUMBIA 38-73632 & 2 B.BECKETT (W.ROBINSON,R.BYRNE) (CD) (v) MCA 7-54047
RESTLESS @ MARK O'CONNOR & THE NEW NASHVILLE CATS
25 20 15 19 stg;{;ﬂﬁg_cJRgg,EBox * MAR}R%LE%’}%LE NEW ) 1 M.O'CONNOR,J.E.NORMAN (C.PERKINS) (v) WARNER BROS. 7-19354
) _ SHE DON'T KNOW SHE’S PERFECT & THE BELLAMY BROTHERS
26 26 24 19 Eéﬁgg@&g&&é&ggg&HUm PAUL OYVE)’ECSIE%E_E 0 2 D.BELLAMY,H_BELLAMY R.TAYLOR (D.BELLAMY,H.BELLAMY.J.L WILLIAMS) (C) (v) ATLANTIC 7-87748
LET HER GO ® MARK COLLIE 65 | 65 | 69 | 17 | BLUEBIRD ANNE MURRAY
@D| | 9|8 D.JOHNSON,T.BROWN (M.COLLIE) (CD) (v) MCA 53971 x:‘::_”:;‘;&_'?”“;l WEVIADE CARITORERO.73423
UNCONDITIONAL LOVE GLEN CAMPBELL @ B | —| 2 L3 2 A
30 | 38 | 10 | BoWEN ) CRUTCHFIELD (D.LOWERY,R SHARP.T.DUBOIS) CAPITOL PRO-79494 ;gC()ZNKTGh(;IMEET:\IU‘I":);C;HYTHM OF YOUR LOVE (VIERIGES 27T
THE EAGLE WAYLON JENNINGS &D| NEWD | 1 . P N
84| 2 8 R.ALBRIGHT B.MONTGOMERY (H.COCHRAN, R.LANE,M.VICKERY) (V) EPIC 34-73718 :riikigsxé:;égﬁg CAP'T(;\; r:;:;;é
TIME PASSES BY ® KATHY MATTEA (68)| NEWD | 1
3 53 4 A.REYNOLDS {J.VEZNER.S.LONGACRE) (C) (V) MERCURY 878 934 A e ) (ICOTIMBIASE 3130
NEW D) 1 THE BALLAD OF DAVY CROCKETT & THE KENTUCKY HEADHUNTERS
a1 | 2 12 | 15 | LITTLE THINGS ® MARTY STUART THE KENTUCKY HEADHUNTERS (1.BLACKBURN .G.BRUNS) (C) (v) MERCURY 868122-7
R.BENNETT,T.BROWN (P.KENNERLEY,M,STUART) (V) MCA 53975 NEWD . BLAME IT ON TEXAS © MARK CHESNUTT
32 29 35 10 |F THE JUKEBOX TOOK TEARDROPS BILLY JOE ROYAL M.WRIGHT {R.ROGERS,M.WRIGHT) (CD) (V) MCA 7-54053
N.LARKIN (M.GRAHAM,D.GOODMAN,N.LARKIN, W.EASTERLING) (€) (V) ATLANTIC 4-87770 THERE YOU GO =
71 | 5 | 50 16
* * * POWER PICK/AlanAY * K K R.SHARP,T.DUBOIS (R.SHARP,D.LOWERY) (V) ARISTA 2139
@ 68 ) IF | KNOW ME @ GEORGE STRAIT @ NEW ) 1 BORN IN A HIGH WIND T.G. SHEPPARD
== J.BOWEN.G.STRAIT (D.DILLON,P.BELFORD) (V) MCA 754052 M.MCANALLY,W.ALDRIDGE (W.ALDRIDGE,G.BAKER.S.LONGACRE) CURB/CAPITOL PRO-79565/CAPITOL
" HOLED UP IN SOME HONKY TONK ¢ DEAN DILLON
YOU'RE THE ONE @ DWIGHT YOAKAM B 72| 706
a4 5 P ANDERSON (D.YOAKAM) (V) REPRISE 7-19405/WARNER BROS. 2';“£KI"\E%TJ:°TNSDﬁDt§G’B'MEV‘S'G'DVCUS) M(;;)’;\I’:)ATLQNT'C 487774
RUMOR HAS IT © REBA MCENTIRE | |n|3 M SE R e
3|3 18 | 7 BROWN,R.MCENTIRE (B.BURGCH.Y DANT.L.SHELL) (V) MCA 7-53970 LZR::;LS ':S'S(;';LE(TT"MICSZDé:f:RET;RL';E\;LESWORTH) GRS H‘E\/;&?;é(:;
' ’ *
% | 35 37 2 ff)EgEYnEL?ESALﬁBSAS;{\(% QES!DI) LL GO (V)ARLCAABz%\Q_e S 63 I5 | B wORLEY.£ SEAY (M SCHEERG.EURR) (C) (v) REPRISE 4-19517/WARNER BROS.
PRV - () Records moving up the chart with airplay gains this week. @ Videoclip availability. @Recording Industry Assn. Of America (RIAA)
MARY & WILLIE @ K.T. OSLIN
@ 38 43 7 B.BECKETT (K 1.05L1N) (0 IRCAD Ta6E certification for sales of 500,000 units. A RIAA certification for sales of I million units, with additional million indicated by a numeral following
= = the symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette single
5 54 3 HEROES & PAUL OVERSTREET unavaitable. (C) Cassette single availability. (CD) Compact disk single availability. (M) Cassette maxi-single availability. (T) 12-inch vinyl single
B.BANNISTER,P.OVERSTREET (P.OVERSTREET C.CLONINGER) (v) RCA 2780-7 availability (V) 7-inch viny! single availability. © 1991, Biliboard/BP| Communications, Inc.
1 1 _ 2 E%g;{\lﬁ ﬁo&ﬁ%gggﬂ%g&!} SOMETHING @ AARON TIPPIN 28 JLSXVEEVI\YITHOUT END, AMEN GEORGE STRAIT
: JR_(A. B i (G.STRAIT (A.BARKER) MCA
) ) . 2 I'VE COI\{I;E TO EXPECT IT FROM YC:U GEORGE STRAIT 15 13 9 6 GHOST IN Tl‘“% HolélSSE : @ SHENANDOAH
J.BOWEN,G.STRAIT (D.DILLON,B.CANNON MCA R.HALL,R.BYRNE (H.PRESTWOOD COLUMBIA
3 3 _ 2 UNANSWERED PRAYERS GARTH BROOKS 16 22 14 22 NEXT TO YOU, NEXT TO ME ® SHENANDOAH
A.REYNOLDS {ALGER.BASTAIN,BROOKS) CAPITOL R.HALL.R.BYRNE {R.E.ORRALL.C WRIGHT) COLUMBIA
4 5 1 § | CHASIN' THAT NEON RAINBOW ® ALAN JACKSON 17 | 20 | 16 | 12 | YOULE © REBA MCENTIRE
K.STEGALL.S. HENDRICKS (A.JACKSON,J.MCBRIDE) ARISTA T.BROWN.R.MCENTIRE (B.FISCHER,A.ROBERTS.C.BLACK MCA
5 4 3 | 13 | FRIENDSIN LOW PLACES GARTH BROOKS 18 | 16 | 15 | 24 | WHENICALL YOUR NAME @ VINCE GILL
A.REYNOLDS (D.BLACKWELL,B.LEE) CAPITOL T.BROWN (V.GILL.T.DUBOIS) MCA
v CRAZY IN LOVE € CONWAY TWITTY
6 = 1 Eﬂgﬁ&sékpaﬁgx&;"ow HOVATOIS A EOODENE ¢ DoUG ST%’AE 19 | 12 8 10 | T BOWEN.C TWITTY.D.HENRY (E.STEVENS.RMCCORMICK) MCA
COME NEXT MONDAY © KT OSUN GOD BLESS THE U.S.A. LEE GREENWOOD
! 8 6 ! J.5CAIFE.J.COTTON (K.T.OSLIN.R BOURKE,C.BLACK) RCA 20N (e 9 L #g’;U(T:%HLFI‘JE‘ﬂ_‘:gRMEENWOOD’ . MCA
MARK CHESNUTT
8 6 ? 7 %ngr}NK(vEm)l.ONELY @ VINCE G’J‘LC}L\ 21 17 17 15 Tgﬁ'}‘;ﬁ;‘fﬁ“ﬁy”fw“‘.’h,[, A Nice
LABAMA
9 9 112 E.?Agr\JETGOMERY,J.SLATE (A.SPOONER,F.LEHNER) Yo DIFEFPIE O U ;';ES‘;EMALLELE'YA::’DAMMAE(D(';%?;%N'R'ROGERS) T DURCA
10 7 4 3 élgfc'ilklegliftﬁis&u? DOWNS RICKY VAN SCHEbr\Tngx’\;‘\ 23 | 19 | 24 | 11 | §OUNN.CWATERS (H.DUNN.TSHAPIRD.C.WATERS) WARNER BROS.
2 L PUT YOURSELF IN MY SHOES @ CLINT
1| 7 Gl COVEIONIEAC KT GG 24 | 28 | 23 | 3 | STROUD (CBLACKH.NICHOLAS SRUSSELL TR
2 | 10 | 12 | g | BACKIN MY YOUNGER DAYS DON WILLIAMS 5| — | — | 17| OO0 TIMES ke AN s
DWILLIAMS,G FUNDIS (D PLOWERS) e @ Videoclip availability. Recurrents are titles which have alread d on the top 75 Singles & Tracks chart for 20 d have d
- i i X are titles which have already appeared on the top ingles & Tracks chart for 20 weeks and have dropped
13 14 13 18 ?(?RLUDTI(%Fﬁg?g_&géggﬂw) A3 GREENCVX,S%? below the top 20, Commercial availability is not indicated on the recurrent chart.
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April Seminar Set On
‘The Stardom Strategy’

NASHVILLE—Personal manager
Ken Kragen will present a seminar
on “The Stardom Strategy: The
Art Of Career Development In The
Entertainment Industry,” April 4
at the Stouffer Hotel here. Leader-
ship Music Alumni Assn. is hosting
the program, slated for 9 a.m. to 4
p.m., in cooperation with the Coun-
try Music Assn. and the Nashville
chapter of NARAS.

Kragen, who has an M.B.A.
from Harvard, is a U.N. Peace
Medal winner, a former president
of the CMA, and has managed
Kenny Rogers, Burt Reynolds,
Lionel Richie, Travis Tritt, and the
Smothers Brothers. In addition, he

niques he uses in building the ca-
reers of his clients. Program topics
include “Forming A Clearly De-
fined Career Attitude,” ‘“Life Is A
Contact Sport,” “Honesty Is The
Only Policy,” “The Significance Of
Always Being Prepared,” ‘“The
Importance Of An Effective Strat-
egy For Career Events: Why Tim-
ing Is Everything,” and “Follow- |
ing A Pattern Of Higher And
Higher Career Plateaus.”
Registration for the all-day
event is limited and fees are $45
for members of a sponsoring orga-
nization (CMA, NARAS, or Lead-
ership Music), $55 for nonmem-
bers, and $20 for students. Lunch

organized the ‘““We Are The
World” and “Hands Across Ameri
ca’’ projects.

Kragen will speak on the tech-

COUNTRY SINGLES A-Z

is

included in the registration fee.

For more information, contact

the CMA in Nashville.

DEBBIE HOLLEY

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist

22 ARE YOU LOVIN' ME LIKE I'M LOVIN' YOU (WB,
ASCAP/Sunstorm, ASCAP/Warner-Tamerlane,
BMI/Foon Tunes, BMI)

61 AT LAST (EMi, ASCAP/Feist, ASCAP) CPP

69 THE BALLAD OF DAVY CROCKETT (Wonderland,
BMI)

70 BLAME IT ON TEXAS (Maypop, BMI/EMI Blackwood,
BMI/Wrightchild, BMI)

65 BLUEBIRD (Minkey, PROCAN/Zoomik,
PROCAN/Rana, BMI/Music Corp. Of America, BMI)

72 BORN IN A HIGH WIND (Rick Hall, ASCAP/W.B.M
SESAC)

25 BROTHER JUKEBOX (Screen Gems-EMI, BMI/Biack
Sheep, BMI) WBM

74 CAN | COUNT ON YOU (Violet Crown, BMI/Blame,
BMI)

75 CHASIN' SOMETHING CALLED LOVE (Sony Tree,
BMI/MCA, ASCAP/Gary Burr, ASCAP) HL

59 CONCRETE COWBOY (Bob Corbin, ASCAP/Pri
ASCAP)

26 DADDY'S COME AROUND (Scarlet Moon, BMI/Don
Schlitz, ASCAP/AImo, ASCAP) CLM/CPP

14 DON'T TELL ME WHAT TO DO (Sony Tree, BMI) HL

9 DOWN HOME (Maypop, BM1/Warner-Elektra-Asylum,
BMI/Mopage, BMI)

13 DRIFT OFF TO DREAM (Sony Tree, BMI/Post Qak,
BMI/CRGI, BMI/Edisto Sound, BMI) HL

29 THE EAGLE (Sony Tree, BMI) HL

15 FANCY (Northridge, ASCAP) CPP

55 FEED JAKE (Tom Coltins, BMI) CPP

36 FOREVER'S AS FAR AS I'LL GO (Almo, ASCAP/Brio
Biues, ASCAP) CPP

44 GET RHYTHM (House Of Cash, BMI) CLM

21 HEART FULL OF LOVE (Songs Of PolyGram, BMI) HL

6 HEROES AND FRIENDS (Sometimes You Win,
ASCAP/All Nations, ASCAP/Don Schlitz,
ASCAP/Almo, ASCAP) CPP/WBM

38 HEROES (Scarlet Moon, BMI/Kaleidoscope, ASCAP)

73 HOLED UP IN SOME HONKY TONK (Musicor,
SESAC/Sony Tree, BMI/Golden Opportunity,
ASCAP/G.1 D., SESAC) HL/CPP

4 | COULDN'Y SEE YOU LEAVIN' (Songs Of PolyGram,
BM1/Partner, BMi/Polygram Int’l, ASCAP/Songs De
Burgo, ASCAP) HL

3 I'D LOVE YOU ALL OVER AGAIN (Mattie Ruth,
ASCAP/Seventh Son, ASCAP) WBM

33 IF | KNOW ME (Music Corp. Of America, BMI/Jessie
Jo, BMI)

32 IF THE JUKEBOX TOOK TEARDROPS (Royalhaven,
BMI/Circle South, BMI/Chatham Lane, ASCAP/Lust-
4-Fun, ASCAP/Zomba, ASCAP)

18 If YOU WANT ME TO (Songwriters Ink, BMI/Forrest
Hills, BMI) CPP

46 | GOT IT BAD (Warner-Tamerlane, BM!/Patrick
Joseph, BMI/WB, ASCAP/Patrix Janus, ASCAP/After
Berger, ASCAP) WBM

7 1 GOT YOU (Fame, BMI/Maypop, BMI) WBM
60 | MEAN | LOVE YOU (Bocephus, BMI) CPP
5 I'M THAT KIND OF GIRL (WB, ASCAP/Samosonian,
ASCAP/Warner-Tamerlane, BMI/Patrick Joseph, BMI)
WBM

43 IN A DIFFERENT LIGHT (Polygram, ASCAP/Ranger
Bob, ASCAP/Sony Cross Keys, ASCAP/Songs Of
PolyGram, BMI)

57 | NEED A MIRACLE (BMG, ASCAP/Great Cumberland,
BMI) HL

24 1S IT RAINING AT YOUR HOUSE (Hookem,
ASCAP/Sony Tree, BM1/Jesse Jo, ASCAP/MCA,
ASCAP) CPP/HL

52 I'VE GOTTA MIND TO GO CRAZY (Gehl,
Ascap/Zomba, ASCAP)

53 JUST LIKE ME (Love This Town, ASCAP/Green Room,
ASCAP/Huptown, ASCAP)

27 LET HER GO (Ha-Deb, ASCAP) CPP

31 LITTLE THINGS (lrving, ASCAP/Littlemarch,
BMI/Songs Of PolyGram, BMI) HL/CPP

19 LONG LOST FRIEND (WB, ASCAP/Uncle Beave,
ASCAP/Rancho Bogardo, ASCAP/Warner-Tamerlane,
BMI/Larry Stewart, BMI) WBM

41

37
48

a7
39
11
16
23
7
67

35

50

58

51

71

30

20

45
28

56

66
a2
62

LOVE CAN BUILD A BRIDGE (Kentucky Sweetheart,
BMI/Bug, BMI/Scarlet Moon, BMI/Inspector Barlow,
ASCAP) CLM

LOVING BLIND (Howlin® Hits, ASCAP) CPP

LUCKY MOON (EMI Blackwood, BMI/Wrightchitd,
BMI/Polygram, ASCAP/Kicklighter, ASCAP

MARY & WILLIE (Mazdu, SESAC)

MEET IN THE MIDDLE (Sony Tree, BMi/Eléctric
Mule, BMI/Zomba, ASCAP)

MEN (Screen Gems-EMI, BMI/Colgems-EME, ASCAP)
WBM

MILES ACROSS THE BEDROOM (Logrhythm, BMI)
OH WHAT IT DID TO ME (Champion, BMI)

ONLY HERE FOR A LITTLE WHILE (EMI April,
ASCAP/Ides Of March, ASCAP/Lion Hearted, ASCAP)
HL

POCKET FULL OF GOLD (Benefit, BMI) WBM
RESTLESS (Cedarwood, BMI)

RIGHT NOW (Syfbee, ASCAP/Sovereign, ASCAP)
ROCKIN' YEARS (Southern Gallary, ASCAP) CPP
ROCK ME IN THE RHYTHM OF YOUR LOVE (MCA,
ASCAP/Music Corp. Of America, BM1)

RUMOR HAS IT (Ensign, BMI/Sheddhouse,
ASCAP/Millhouse, BMI) CPP/HL

SHE DON'T KNOW SHE'S PERFECT (Bellamy Bros.
ASCAP/Red Brazos, BMI/Urge, BMI)

THE SWEETEST THING (Carlooney Tunes,
ASCAP/Chrysalis, ASCAP/BMG, ASCAP/2 Kuds,
ASCAP) CLM

TENNESSEE BORN AND BRED (Eddie Rabbitt,
BMI/Music Of The World, BMI/Engiishtowne, BMI)
HL

TEN WITH A TWO (Co-Heart, BMi/Ski Slope,
BMI/Sony Tree, BMI)

THERE YOU GO (With Any Luck, BMI/Almo,
ASCAP/Micropterus, ASCAP) CPP

TILL YOU WERE GONE (Lodge Hall, ASCAP/Polygram
Int'l, ASCAP/Songs De Burgo, ASCAP)

TIME PASSES BY (Sheddhouse, ASCAP/Polygram,
ASCAP/W.B.M., SESAC/Longacre, SESAC) HL
TREAT ME LIKE A STRANGER (Potygram Int'l,
ASCAP/Lissy Tunes, ASCAP/EMI| April, ASCAP) HL
TRUE LOVE NEVER DIES (Sony Cross Keys,
ASCAP/Irving, ASCAP) HL/CPP

TRUE LOVE (Bait And Beer, ASCAP/Forerunner,
ASCAP) CLM

TWO OF A KIND, WORKIN' ON A FULL HOUSE
(Muhlenburg, BMI/Cal Cody, ASCAP/Wee B, ASCAP)
CPP

UNCHAINED MELOOY (Frank, ASCAP) HL
UNCONDITIONAL LOVE (Almo, ASCAP/Micropterus,
ASCAP/With Any Luck, BMI/WB, ASCAP/Tim
DuBois, ASCAP) CPP/WBM

WALK ON FAITH (Almo, ASCAP/Bno Blues,
ASCAP/Hayes Street, ASCAP) CPP

WE BOTH WALK (Edge 0’ Woods, ASCAP/Kinetic
Diamond, ASCAP/Moline Valley, ASCAP)

WHAT ABOUT THE LOVE WE MADE (Vintage, BMI)
WHAT A WAY TO GO (Polygram Int’l, ASCAP) HL
WHATEVER IT TAKES (Maypop, BMI/Fame,
BMI/Bobworld, BM1)

WILL THIS BE THE DAY (Bar None, BMI/Bug, BMI)
YOU'RE THE ONE (Coal Dust West, BMI)

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

CLM Cherry Lane

CPP Columbia Pictures
HL Hal Leonard

WBM Warner Bros.

MSC Music Sales Corp.

Fee-lturing the current hit sinzle,

Mind To Go Crazy-
1 Gottaon e, (4709)

 Les
¥ Taylor

Produces for

James

| Stroud
' IJeé really ¢ame

through for me! He’s
one of the best singers
in our market. He has
a very aggressive style,
yet he can be tender

at the same time. He
has a great knack for
writing songs that fit
this vocal pattern too.”

—James Stroud

(Producer for

Clint Black, Charlie
Deniels and now
Les Taylor)

Now, Les Taylor
will produce
for you!

Discover

.es Taylor
on his break-
through
solo album

=
§

Blue
. Kentucky
Wind

“Epi’” Rog. U.S. P & Tm. OH, Morco Registraan./© 1991 Semy Mesic Entertsinment Inc.
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George Strait accepts a plaque hongcring him for his 10 years at MCA Records,
just before he went onstage to star in the CRS Super Faces Show. MCA/
Nashville president Bruce Hinton, left, presents the plaque. Helping steady the
monster gift is Strait's manager, Erv Wodlsey.

meets with Janis Gill, left, and Kristine Arncld of Sweethearts Of The Rodeo at
the artist-attendee reception that opened the Country Radio Seminar March 6.

R 3 5 4 ¥

Judy Austin, second from left, MD of KRWQ Gold Hill, Ore., poses with, from
left, Kathy, June, and Kim of the four Farester Sisters during the artist reception
at Radio Seminar.

PolyGram artists Ronna Reeves and
Jeff Chance chat with Randy Carroil
of KAJA San Antonio, Texas, center,
during the artist-attendee cocktail
party.

One of Capitol’s new faces, Billy
Dean, right, hobnobs with Coyote
Calhoun of WAMZ Louisville, Ky.

Gountry Radio
Seminar Tunes In
To Good Times

NASHVILLE—AIIl the stars were
out for the March 6-3 Country Ra-
dio Seminar at the Opryland Hotel
here. The following are some stellar
sightings.

Ed Salamon, president of
programming for Unistar Radio
Networks, presents Rosanne Cash
with the Humanitarian Award prior to
the CRS Super Faces Show.

Columbia artist Mary-Chapin
Carpenter, right, discusses recent
nominations with MCA’s Reba
McEntire at the CRS welcome
reception.

B.B. Watson, signed to BMG’s new—
but unnamed—country label, performs
“Light At The End Cf The Tunnel” for
radio guests on the General Jackson
riverboat during Friday evening’s
activities.

Pictured at Wednesday night's artist-attendee welcome reception, from left, are
Epic artist Les Taylor; Coyote Calhoun, WAMZ Louisville, Ky.; and Rob Dalton,
regional country promotion manager, Midwest, Epic Records.

ASCAP’s Southern executive director, Connie Bradley, left, congratulates
Columbia artist Mike Reid, Reprise artist Carlene Carter, and MCA artist Mark
Collie on their performances during Friday’s ASCAP-hosted luncheon for
seminar attendees.

Eric Marshall, left, PD of WSIX Nashville, and Doug Baker, MD of WSIX,
sandwich Epic Records’ Doug Stone at the CRS weicome reception.

Kathy Mattea, left, and her husband,
songwriter Jon Vezner, visit with
Asleep At The Wheel’s Ray Benson,
Arista, right, at the convention’s
opening party.

Buddy Owens, KNIX Phoenix, left;
Mercury artist Shane Barmby; and
Bobby Young, VP of national country
promotion, PolyGram/Nashville, visit at
PolyGram’s CRS bash.

70

www americanradiohictorv com

BILLBOARD MARCH 30, 1991


www.americanradiohistory.com

Billboard

Classified Action Mart

[ Regular Classified: $3.50 per word. Minimum order $75.00.

{0 Display Classified: 1in./1x $110.00 - 1 in./4x $100 per in./
1in./52x $70.00 per.

12x $95.00 per - 1 in./26x $90 per

O Reverse Ad $10.00 additional charge

0 Box number/address $7.50 for handling. Only regular mail

forwarded - tapes not acceptable.

[J Position Wanted - $50.00 per inch

Radio Broadcast/Media Rates!

!
I
I
' To order an ad...check the type of ad you want...
I
I
I
|
I

l 0O1in./1x $70.00 - 1 in./4x $65.00 per

01 in./12x $60.00 per - 1 in./26x $56.00 per

|01 in./52x $52.00 per

fied Department.

Payment must be enclosed with your ad copy. Send to
Billboard Classified, 1515 Broadway, NY,NY 10036.

Cancellations must be in writing and mailed to the Classi-

15% agency commission applicable only on ads of 2” or
more running 2 consecutive weeks.

Call Jeff Serrette NY State - 212/536-5174
Outside NY State - toll free-800/223-7524
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**REAL ESTATE TO THE STARS**

For advertising information call Linda Hersch
1(800) 950-1018 - In NY (212) 536-5084
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800 #'s (ONLY USED) FOR CLASSIFIED OR REAL ESTATE ADS.

FAX YOUR AD TODAY! (212)/536-5351
Get satisfied through classified!

ForRsale  [FORSALE  JHELP WANTED

Psychedelia - Heavy Metal * Punk * Jazz - Blues - R&
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DON'T BUY CUTOUTS!

Until You See Our Catalog
Of Great Cassettes and CD’s
TARGET MUSIC DISTRIBUTORS
7925 N.W. 66th St., Miami, FL 33166
(305) 591-2188 DEALERS ONLY

AMERICAN MUSIC WHOLESALERS, INC.

THE MUSIC YOU WANT AT THE PRICES YOU NEED!!
MID LINES/BUDGETS, CASSETTES & C.D.'s
LARGE SELECTION OF
AOCK ® SOUL » GOSPEL » JAZZ » BLUES
COUNTRY » and more!

Call or write for free catalog (selling to the trade only)
1320 Strrling Road. Suite 108
Dania. Florda 33004
Tel {305) 921-2706

CARIBBEAN ARTS
Largest selection of Reggae merchandise Inie t-shirt
- leather Afnican pendant rasta caps - knitted rasta
belts - red, gold, green shoelaces - kente hats -
much more!! Call or write for color catalog.

(212) 598-9100
Nichelas Neveity Sales, Inc.
864 Broadway, New York. NY 10003
DEALERS ONLY

Operating Supplies
Plastic & Paper Sleeves - Cassette Shells
Jewel Boxes - CD Blisters - Divider Cards

Wrapping & Packaging
The Shrinkmaster™ Packaging System
Retail-level packaging;Does LP's. Videos, CD's,
Cassettes & more. Easy operation. $279.95 complete

The CD Sealer™
Stop taping! Stop stapling! Seal blister paks
cleanly and efficiently. Complete system, $229.95.

Music & More...
Indie Labels - Budget & Cut-Out CD’s,
Tapes & LP’s - Novelties -+ Books & Mags

Performance Dist.
2 Oak St. POB 0156

| New Brunswick N] 08903-0156

| Tel: (908)545-3004 Fax (908)545-6054

CD’S AVAILABLE

Along with 1,000’s of cassette and LP titles.
Dealers only. Write or call for free catalog.
Record-Wide Distributors, Inc.
P.O. # 8100
Fenton, MO 63026
(314) 343-7100

OUTSTANDING SELECTION
AT BARGAIN PRICES
Budget/Midline/Cutouts, Gospel.
Blues, Jazz, MORE, etc.
LP's/CASSETTES/CD’s

**USED MOVIES & NINTENDO**

BOUGHT & SOLD
*All Quantities & Ratings
*Specializing in Store Openings & Buyouts

A A VIDEO DISTRIBUTORS
1-800-220-2200 * FAX 215.638.0770 J

Buy direct and save! While other people are
raising their prices, we are slashing ours. Ma-
jor label CD’s, cassettes and LP’s as low as 50¢.
Your choice from the most extensive listings
available. For free catalog call (609) 890 6000.
FAX: (609) 890 0247 or write
SCORPIO MUSIC, INC.
P.O. Box A
Trenton, NJ 08691 0020

FOR SALE
Established, profitable and unique record
label with own significant national distri-
bution and unrealized potential. Gross
near $500K /year.

Box #7904
Billboard Magazine ® 1515 Broadway

New York, NY 10036

ALBUMS — CASSETTES — CD’S
At the Best Prices
Major Label overstocks and de-
letes. Send for our free 100 page
catalog.
Dealers Dnly
Foreign customers and fleamarkets
welcome.
Phone:

314 531 4644 Fax: 314 531 4646
Great Atlantic & Pacific Music
3310 Samuel Shepard Dr.

St. Louis MO 63103

POSITIONS WANTED

COMPUTER-ORIENTED
PERSON WITH B.A. BUS.
MANAGMT. WORKING
WITH MULTINATIONAL
FORTUNE 100 COMPANY
SEEKS A CHALLENGING

ADMINISTRATIVE POSI-
TION. RESPONSIBLE PER-
SON WITH GOOD ORG.
SKILLS.

Please call (212) 880-4024
Ask for Jackie

INVESTORS WANTED

Serving independent outlets, rack jobbers.
Free Catalog — Dealers only!
A.B.A. Record Dist.
175 Main St., Lodi, NJ 07644
(201) 471-6543 Fax # (201) 471-7065

INVESTOR WANTED: EASTCOAST R&R
project with great songs/talent/ideas etc.
“NEED CAPITAL" Call (908) 988-2595, leave
mailing info. — proposal to follow ASAP.

FINEST QUALITY IN DEMOS
Your songs professionally produced by
EOP. Special rate of $175 per song for
limited time. Call or write for free sample.
EOP RECORDS, P.O. 30682
Bethesda, MD 20824 e (301) 530 4544
Also available: cassette dups, full
packaging opt.

SONGWRITERS CONTEST
Win $1,000.00 Grand Prize
All songwriters, music all types
Send cassette tape and lyric sheets
S.AS.E. Deadline 6-30-91
Contest only $5 per song, entry fee.
{U. S. $ money, only) to PVJ SONGBOOK CO.
P.O. Box 17493 — El Paso, TX 79917

MUSIC DIRECTOR WANTED

Original members of landmark
American 60’s top 10 group re-

forming. Send tape and resume.
51 MacDougal St., Ste. 1090
New York, NY 10012

LOOKING FOR A Publisher or agent to handle and
promote the best Christmas novelty song since Ru-
dolph”. Call Frank Rossi. (718) 256-4149.

THIS IS A PRIME SPACE FOR
YOUR COMPANY'S
CLASSIFIED ADVERTISING.
Call: BILLBOARD
1 (800) 223-7524
1(212) 536-5174 (N.Y.S.}

distribution company

SALES DIRECTOR, EASTERN REGION
ENTERTAINMENT INFORMATION MARKETING

Broadcast Data Systems (BDS) is looking for a bright, insightful and accomplished music indus-
try veteran to head up sales for its East Coast markets. BDS is a young, aggressive entrepre-
neurial company utilizing a sophisticated signal recognition technology to create, package and
sell valuable media airplay information to the music, radio, advertising and syndication markets.
The successful candidate will have:

e 8 + years of progressive sales/marketing experience at the Director level in a record or
e a comprehensive perspective of the music industry

e a strategic appreciation for the power and utility of targeted information
® a desire to apply an entertainment background to the challenging information industry

Qualified candidates respond with RESUME AND SALARY REQUIREMENTS TO:

Broadcast Data Systems
1515 Broadway

NY, NY 10036

Dept. RT

FIELD SALES MANAGER

and prioritize is essential.

Employer M/F.

New York Area

A major entertainment distribution company is seeking a sales
manager with a high degree of customer focus and service ori-
entation. Primary responsibilities include developing staff, initi-
ating sales and marketing plans, procuring and executing co-op
advertisement, and managing internal and external clients. A
solid understanding of retail sales with the ability to anticipate

The successful candidate must present outstanding leadership,
organization, planning and communication skills, with a sense
of urgency. Two - five years of sales management experience with
entertainment or related industry is required. A Bachelor’s de-
gree or equivalent is preferred.

Only candidates submitting salary history and requirements will
be considered. Send resume to: P.O. Box 55002, Dept.
3LA178/BSM, Sherman Oaks, CA 91413. Equal Opportunity

PRODUCTION DIRECTOR
for independent record iabel.
Some production experience
required. To handle all phases
of production including contact
with pressing plants, supervision
of shipping, art direction.

Please forward resume to:

Box # 7905
Billboard Classified
1515 Broadway
New York, N.Y. 10036

MUSICIANS NEEDED FOR FULL TIME COUNTRY/
WESTERN BAND. PEDAL STEEL, FIDDLE, GUI-
TAR, BASS, DRUMS. KEYBOARDS, ALL WITH vO-
CAL ABILITIES. GOOD SALARY, GREAT LOCA-
TION, EXCELLENT ATMOSPHERE AND NO TRAV-
EL. PLEASE SEND RECENT BIO, PICTURE, TAPE
AND REFERENCES TO: BOB HELLEKSON, 1200
S. FRENCH AVE., SANFORD, FL 32771.

Growing Chain Seeks Experienced
MUSIC BUYER
Product knowledge & familiarity with
automated inventory syStems a must.
Competitive salary & benefits.

Send resume in confidence.

FIXTURES

FACTORY DIRECT
COMPACT DISC DISPLAYERS
AUDIO CASSETTE DISPLAYERS
ALBUM DISPLAYERS
LASER DISC DISPLAYERS
VIDEO CASSETTE DISPLAYERS
Modular Merchandising System. Architectural Merchan-
dising Floor Plans at no cost or obligation.

Free 40 Page Color Catalog
1-800-433-3543
Ask for Ken Cohen

I

CHASE LIGHTS
NEON
SIGNS - FIXTURES
POSTER HOLDERS
FACTORY DIRECT
1-800-228-5768
Ask for Rich Lile

DANIEL E. GELLES ASSOC. INC.
NEW INNOVATIVE MODULAR
DISPLAY SYSTEMS FOR THE RE-
TAIL ENVIRONMENT

PROVEN TO INGREASE SALES

Box #7906 TEL (914) 687-7681
Billboard Classified FAX (914) 687-4324
N.Y., N.Y. 10036
RADIO I STOPI! I

ONE TO ONE

The Journal of Creative Broadcasting

Trial subscription, four weekly
issues, $10.00 (deductible from
your first year's subscription)

Topical humor, one-liners, pro-
motions, artist info and Talent
Tips from Jay Trachman

P.O. Box 9787 Fresno, CA. 93794, or
phone with credit card, (209) 226-0558.

LOOKING FOR A |

NEW JOB? NOW

YOU CAN RUN A

POSITION WANTED I

ADVERTISEMENT

FOR ONLY $50.00 |
PER INCH.

CALL
JEFF SERRETTE
TODAY!! '

BILLBOARD MARCH 30, 1991
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BUSINESS OPPORTUNITIES TAPES SERVICES SERVICES

Mutual Security Merchant Bank & Trust
Company Ltd.
of Kingston, Jamaica

Administrator of
ESTATE OF ROBERT NESTA MARLEY, O.J., DECEASED
offers for sale

(A) Music related assets owned by the Estate,
(B) Jamaican real property, and
(C) Studio recording equipment and record and

cassette manufacturing equipment located in Jamaica

The music related assets offered for sale

include copyrights to Bob Marley songs,

performance rights and artist royalties

Qualified principals may
obtain detailed information regarding
the specific assets being offered for sale
through:

GELFAND, RENNERT & FELDMAN
A Division of Coopers & Lybrand
6 E. 43rd Street
New York, New York 10017

CUSTOM AUDIO/VIDEO

CASSETTES

“PERFECT DEMO LENGTHS"
« TDK Audio/Video Cassettes
« DAT Cassettes
« Ampex Mastering Tape
« Empty Reels & Boxes
« Norelco & Soft Poly Boxes
¢ Audio/Video Albums
« Cassette Labeis ¢ insert Cards
¢ Endless Cassettes
«C-0's « Splicing Tape
e« AGFA, BASF & Magnetic Media
Audio Tape (Pancakes)
“Celebrating our 25th year
Call today for our tree catalog and price hst!

AUDIO PRODUCTS INC.

4212 - 1910 AVENUE = BROOKLYN, WY 11219
or call 1-800-221-6578
212-516-CALL » 718-435-7322
FAX T18-853-2589 « MC/VISA ACCEPTED

GOLDEN OLDIES

The Professional Edge in

Cassette Duplication

Each order
custom personalized
to fit your budget

and your total needs

High speed - Realtime

& DABe&SONﬁon
L 1-800-633-0455
;T-AIRID Call For Free Sample

I MASTERING I

I REPLICATION I PRINTING I
COMPLETE CD AND CASSETTE PRODUCTION
ST hEd iz i
L s

FOR THOSE WHO HEAR THE DIFFERENCE

[N GRAPHIC DESIGN ART STUDIO IR
I TOTAL PACKAGING NN
I PERSONALIZED EXPERT SERVICE I

I 2712-333- 5950 .
101 WEST 57th STREET, NEW YORK, N.Y 10019

CONSULTANT

Record Exec with 20 years of experience and a
proven track record, is now available as a con-
sultant on a month to month basis, at a very,
very low cost. If you're seeking advice about
the recording business and want to get the right
information and where to go and not waste a lot
of time and money, | can help you with all area’s
of the music business from making record
deals, publishing deals, mfg. records, and distri-
bution to promotion to subpublishing, artist
mgmnt., worldwide distribution and more. Write
to me Attn: Consultant, P.O. Box 917, Bala Cyn-
wyd, PA 19004,

DISC MAKERS

COMPLETE MANUFACTURING

CASSETTES, N«

¢D'S, LP'S s

Original out-of-print albums and singles. Al
types of music. We specialize in records
from the 50's, 60's, and 70’s. Largest
selection. Write for free catalog.

HAVEMEYER PARK RECORDS
P.O BOX 32B
OLD GREENWICH, CT. 06870

Satistaction guaranteed

Trak Systems
101 North Plains Road
‘Watlingford, CT 06492
203-265-3440

call for more information

800-942-3008

MUSICWARE USA

Hwsicaware
1he #1 Software Hit in Record
Stores Across the Nation

Complete Family of Software
Systems for Record Stores
Sfrom Single Stores to Chains

Your One Stop Record Store Seftware and
Computer Hardware Company

MUSICWARE EUROPE

5934 Royal Ln.

Suite 1114

Dallas, TX 75230
(214) 692-6552
(214) 369-3840 FAX

Saxony House

Easthampnert, Chichester
Sussex, England PO18 OJY
UK (6243) 775419

UK (0243) 776327 FAY

NOVELTIES

SERVICES

DON'T LOOK ANY FURTHER
ZMACHARS POSTER, INC. IS YOUR COM-
PLETE ONE STOP FOR MUSIC RELATED
MERCHANDISE. GREAT SERVICE AND SE-
LECTION. POSTERS, T-SHIRTS, PATCHES,
ETC. WE HAVE WHAT YOU NEED!

CALL US NOW!
7911 N.W. 72ND AVE., SUITE #102
MEDLEY. FLA. 33166
PH (305) 888-2238 FAX (305) 888-1924

FROM THE USA-AIR FREIGHT
Transport daily. Special to the Music Indus-
try since 1953, Worldwide. Confidential At-
tention. Low Rates. Contact:

Dennis Klainberg, Dir.
BERKLAY AIR SERVICES CORP.
POB 665, JFK Airport, NY 11430, U.S.A.
Fax: 718-917-6434

Ph: 718-656-6066, TIx 425628

BALAMNCE

Poster Signed & Numbered
18" x 24" $20 + $3.75 SHH

© Rigler Productions
1001 Bridgeway #705, Sausalito. CA 94965

800-553-6367

GSL MAKES |T EASY!

= Single and mult: store retas THE #1
systems CHOICE OF

* One siop/wholesaie/aistribu THE #1
fon packages RETAILERS

* Over 10 years of inQusiry

SYSTEMS
COMPUTER ’
T’;ETI;*EEAgEEgC;zD AND VIDEO INDUSTR
£O

expenence
Database inciuoed
State-of-the-art barcode

» inventory Control

apphcanons * Foint Of Saie
Custom systems and consult * video Rentat
NG services * Accounting

Fortable Scanmng * Returns

\ 6573 Jones Mill Court Suite B Norcross GA 30092

For more INfOrMation On how we can help your wholesale
or retai operanon call or write

YOUNG SYSTEMS LIMITED f"J

404/449-0338

RECORD RECYCLISTS

Choose from over 100,000 out-of-print current
collectibles. We buy and sell more
e LP’'s @ 45's « Cassettes s CD's
than anyone in the area.
Mail-order Specialists
Record Gems
546 Central Ave., Cedarhurst, NY 11516
{516) 295 GEMS 4367 « FAX (516) 295 4370

ACTIONANART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff
Serrette at (800) 223-7524.

Mastering

COMPLETE PACKAGES :
» CASSETTE DUPLICATION

Studer/Lyrec/Dolby HX-Pro

» COMPACT DISC

Neve Digital Premastering

» 12" VINYL PRESSING

Direct Metal Mastering

» PRINTED GRAPHICS

In-House Art Department

Europadisk, Ltd
75 Varick Street, New York, NY 10013
T (212) 226 4401 FAX (212) 966 0456

ATTENTION ARTISTRY ACTS
Viking International Records and its mass merchandising
subsidiary. The Easy Music Sales Network, 1s expanding
its arhistry roster in the foliowing divisions Rock-n-roll,
Country, Black, Gospel and Bluegrass. Singer/songwrit-
ers welcome’ Bands, groups and single artistry submit
demo tape. promo packs, etc. to

THE EASY MUSIC SALES NETWORK

PO BOX 634, DICKSON, TN 37055
ATTN A&R DEPARTMENT
615-441-2929

“OUR CLIENTS LOVE US, YOU SHOULD KNOW US"

AGENT AVAILABLE: YOUR finished master
tape(s) licensed/sold in U.S./woridwide.
Music of any genre. $1,000 retainer against
percentage. 1-800-243-1167.

& VIDEOS i
tGN DEPT.

PROFESSIONAL DES:

1-800-468-9353

|REAL ESTATE TOTHE STARS

A,
BlE

£:1

An elegant blend of tradition and contemporary
style for prestigious comunercial space
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The true business buidding in
Jfor over a decade
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ENE STREET
226-3100

Direct your career in the music in-
dustry. Marketing and promotion
firm represents recording artists,
writers, producers, and record com-
panies to radio stations (all formats)
and distributors (USA and world-
wide). Call now (415) 420-8452.

WE CAN SELL YOUR PROPERTY
25% of our readers own homes valued
at $500,000 to $1 million and more.
“‘Real Estate to the Stars” reaches this
affluent market.

Call: Linda Hersch 1 (800) 950-1018

or (212) 536-5284
Biltboard

WORK AT HOME???

DESIRE THE CORPORATE IDENTITY?

Fully furnished suites w/panoramic
views. Addt'l services available.

CALL DENEACE: (818) 715-1965
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[ FUJI AUDIOCASSETTES

IFIT'SNOT A FUJI DISPLAY,

At Fuji, we know there’s a lot more to selling pre-packed and give you the flexibility of tailoring each

audio and videotapes than just sticking them to suit your particular needs.
on a shelf somewhere. But even the best display won’t necessarily make the
Just look at our displays. Since no two stores are sale. That’s why we run a full range of innovative pro-
alike, we make lots of different types. There are large motions. Like our designation as the Official
and small displays, floor stands and pallets, window b Videotape of the NFL. Or our joint promotion
displays, along with bins and tray packs. All come EmgMA.  with Enigma Entertainment, including a concert

www americanradiohistorv com
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© 1990 Fuji Photo Film U.S. A, Inc. 555 Taxter Rd. Elmsford, NY 10523

IT'S JUST ATAPE DISPENSER.

tour sponsorship. And this spring, we’ll begin still
L e another promotion, with L.A. Gear?®
‘&-‘ ~ And before the customers even enter
your store, we’ve reached them with an extensive advertis-
ing campaign. Through network and cable television, as
well as consumer magazines, millions of households know

Fuji makes the highest quality audio and videocassettes.

So if you're interested in selling a lot of audio and
videotapes, call Fuji and we’ll set you up with the right
displays. Of course, if all you want is a tape dispenser,

you might as well just use an old card- F ll I

board box.

FUJL A newway of seeing things.
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Music Chains’ Growth Spurt Slows
Real-Estate Squeeze Spurs Cautious Mood

Top 25
Music Industry
Accounts

The following chart ranks the
mustc industry’s top 25 retail,
rack, and one-stop accounts,
based on approximate market
share as determined by 1990 bill-
ing with the six major distribu-
tors (the ranking does not take
into account products purchased
Sfrom independent distributors or
accessory and blank-tape suppli-
ers—as well as most video pur-
chases). Information was collated
by Bob Benjamin, Billboard's se-
nior chart manager.

1) Musicland Stores Corp.
(Retail)

2) The Handleman Co. (Rack)

3) Tower Records/MTS (Retail)

4) Trans World Music Corp.
(Retail)

5) Wherehouse Entertainment
(Retail)

6) Camelot Music (Retail)

7) Lieberman Enterprises (Rack)
8) Sound Warehouse (Retail)

9) Target Stores Inc. (Retail)

10) Western Merchandisers Inc.
(Retail/Rack/One-Stop)

11) Army/Air Force Exchange
Service (Rack)

12) Live Specialty Retail Group
(Retail)

13) The Record Bar (Retail)

14) Show Industries (Retail)

15) WaxWorks

(Retail, One-Stop)

16) Wee Three/Wall To Wall
(Retail)

17) CD One Stop/Titus Oaks
{One-Stop)

18) Record World (Retail)

19) Turtle’s Music and Video
(Retail)

20) National Record Mart

(Retail)

21) Jerry Bassin (One-Stop)

22) Universal (One-Stop)

23) Tempo/Pacific Coast

(Retail, One-Stop)

24) Nobody Beats the Wiz

(Retail)

25) Abbey Road Distributors
{One-Stop)

H BY ED CHRISTMAN

NEW YORK—Music retail execu-
tives say that over the next few years
it is unlikely that store growth will
rebound to the level the industry en-
joyed in 1989.

The number of music retail chain
outlets grew by 3.03% last year, a
considerable slowdown from the pre-
vious year’s 10.1% increase. As of
Dec. 31, chains totaled 4,316 outlets,
according to a Billboard survey.

Several music chains have an-
nounced a more cautious approach to
growth than heretofore, partly be-
cause of the recession that has
gripped the country since the last
quarter of 1990. In addition, the real
estate industry has been practically
shut down by a severe credit crunch
and will build many fewer shopping
centers over the next three years
than it has in the past three.

In the short term, music retailers
that like strip centers are benefiting
from attractive deals as developers
scramble to lease up all the retail
space that has come on-line over the
last couple of years. But in the long
term, as that surplus space is ab-
sorbed, it could mean fewer opportu-
nities for music retailers seeking to
open new stores.

“The slowdown in shopping-center
building is going to slow expansion
quite a bit for everybody,” says Jim
Bonk, executive VP and CEO at N.
Canton, Ohio-based Camelot Music.
“If it ain’t out of the ground, it ain’t
coming out of the ground.”

SHOPPING-CENTER SLOWDOWN
The International Council of Shop-
ping Centers, a New York-based
trade group, reports that shopping-

center developers started nearly 500
fewer shopping centers in 1990 than
they did in 1989. ICSC reports that in
the first 11 months of 1990, develop-
ers started construction on 1,019 cen-
ters, a decrease of 32% from the pre-
vious year’s total starts of 1,507.
Many real estate industry observers
predict that 1991 and 1992 will see an
even larger contraction in the num-
ber of new center starts.

Greg Fisher, assistant VP of real
estate at Torrance, Calif.-based
Wherehouse Entertainment, says his
company is already feeling the slow-
down in retail development.

Wherehouse planned to open 50
stores in 1990 but added 22 outlets.
As early as April, chain executives
were saying that they would not
achieve their growth goal because
the real estate opportunities just
were not there.

“We have signed three mall leases
for this year, and next year I don’t
know of one regional mall that is
opening,” Fisher says. Strip centers,
however, are the chain’s bread and
butter, and even here Fisher says the
web is feeling a squeeze. “Unlike the
Northeast, retail in the West is still
relatively strong, and there is still
competition for prime spots.” In to-
tal, he says 1992 likely will see music
retail chains opening fewer stores.

Bruce Bausman, senior VP in
charge of real estate for Minneapolis-
based Musicland Stores Corp., agrees
that the music retail industry’s
growth will slow down, but disagrees
with Fisher on the timing. “1992’s
growth was pretty much under way
when the real estate industry was hit
by the credit crunch,” he says. “But
the slowdown in the development of

(Continued on page 114)

This guide to the top retail chains is excerpted from Billboard’s Rec-
ord Retailing Directory, a comprehensive list of more than 7,000 re-
tail chains and independent retail operations. The Directory’s list-
ings include the names of the chain’s corporate management staff
(including buyers and planner), the total number of outlets run by
the chain (with names and locations of each store), the year the chain
was founded, and the address, phone number, and fax number of the
chain’s headquarters. To receive the Record Retailing Directory, send
a check or money order for $85 to Jackie Dickerson, Circulation
Dept., Billboard, 1515 Broadway, New York, N.Y. 10036.

Top 25 Music Chains By Store Gount

Headquarter Total
Chain Location Loc.
Musiciand Stores Corp. Minneapolis 805
(Musiciand, Sam Goody)
Trans World Music Corp. Aibany, N.Y. 485
(22 logos including Record Town, Tape World, Coconuts)
Target Stores Inc. Minneapolis 420
(Target)
Wherehouse Entertainment Inc. Torrance, Calif. 283
(The Wherehouse)
Camelot Music North Canton, Ohio 281
(Camelot Music, Spectrum)
Record Bar Inc. Durham, N.C. 182
(Record Bar, Tracks) Record Bar is a division of Super Club.
Live Speciaity Retail Group Milford, Mass. 144
(Strawberries Records, Tapes & Compact Discs, Waxie Maxie's)
Sound Warehouse Dallas 142

(Sound Warehouse) Sound Warehouse is a division of Shamrock Holdings

WaxWorks Owensboro, Ky. 140
(Disc Jockey Records)

Hastings Books & Records Inc. Amarillo, Texas 123
(Hastings Books, Music and Video)

Turtle’s Music and Video Marietta, Ga. 115
(Turtle’s Music and Video) Turtie's is a division of Super Club.

National Record Mart Pittsburgh 111
(Nationai Record Mart, NRM Music, Waves Music)

Record Worid Port Washington, N.Y. 92
(Record World, Square Circle)

Wee Three Record Shops Philadelphia 84
(Wee Three Records, Wall To Walt Sound & Video)

Show Industries Los Angeles 82
(Music Plus) Show Industries is a division of Shamrock Holdings

Central South Music Sales Nashville 70
(Sound Shop)

Tower Records/Video West Sacramento, Calif. 61
(Tower Records)

Best Buy Co. Inc. Btoomington, Minn. 58
(Best Buy Superstores)

Spec's Music Inc. Miami 57
(Spec’'s Music & Video)

Harmony House Records & Tapes Troy, Mich. 33
(Harmony House Records & Tapes)

Kemp Mill Music Beitsville, Md. 33
(Kemp Miil Music)

RecordShop inc. Sausalito, Calif. 33
(The Record Shop)

Nobody Beats the Wiz Brooklyn, N.Y. 31
(Nobody Beats the Wiz)

Rose Records/Stirling Ventures Inc. Chicago 29
(Rose Records)

Entertainment Enterprises Carmel, ind. 25

(Karma Records & Tapes)

Number of iocations are as of Dec. 31, 1990.
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How to stop people from stealing
and all that jazz.

Keep your cool with the 3M Shoplifting Control Program.

The gun-applied 3M QuadraTag™ security marker (the smallest marker available)
lets you price and protect in one easy step. To learn more, call us toll-free:
1/800-328-1684, ext. 112. 3M Shoplifting Control Systems.

Innovation working for you~

QuadraTag is a trademark of 3M. © 1991 3M Company 36USC380
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Worldwide Sponsor 1992 Olympic Games
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COMPACT DISC, LASERDISC, CD-ROM, DAT: Editing, duplication, packaging and fultillment

Digital
D' Audio Disc
Corporation
Digital Audio Disc Corporation

1800 N. Fruitridge Ave., Terre Haute, Indiana 47804 ¢ 812-462-8100
A Subsidiary of SONY USA, INC.
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Phar Mor
Chicago, Illinois

JEWEL BOX ONLY MERCHANDISING
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Fred Meyer |
Portland, Oregon

ZERO THEFT - HIGHER VISIBILITY

LIFT.

Systems with a future.

115 River Road, Suite 105
Edgewater, NJ 07020
201-945-8700 ® FAX 201-945-9548



www.americanradiohistory.com

B RETAIL/NARM PREVIEW

NEW YORK—When City One Stop
president Patricia Moreland as-
sumed the presidency of the Na-
tional Assn. of Recording Merchan-
disers on March 13, 1990, her main
objective was to fight state lyrics-
stickering bills to make sure that
the issue is “permanently out of the
way.”

One year and 15 defeated state
bills later, Moreland can declare a
victory over the morality crusaders
of 1990. She credits the Recording
Industry Assn. of America, the
members of the NARM board, and
the artists who defended First
Amendment rights.

However, while the battles of
1990 are history, the war appears
far from over. “The legislation is
not going to end,” she says. Indeed,
new bills on lyric content have been
introduced in several states, includ-
ing New York, Texas, Oregon, and
South Carolina.

According to Moreland, one way
to address the stickering issue is to
stimulate voter registration via the
Rock The Vote campaign. This
year, NARM will announce the
campaign at its March convention,
rather than waiting until later in
the year. In 1990, the music indus-
try, though it was praised for
mounting a noble effort, was criti-
cized for acting too late, she says.

Moreland says there will be a re-
lated press conference with MTV
and Dunhill Compact Classics at the
San Francisco event. “There will be
a release on Dunhill marking the
10th anniversary of MTV,” she
says, “with a third of proceeds to go
to NARM for voter-registration ef-
forts.”

Another issue that haunted

NARM Prez Moreland Says
Gensorship, GD Packaging
Need Gontinued Aﬂetian

;N SRS
PATRICIA MORELAND. ‘Of all the

problems | see in the future, I'm deeply
concerned about escalating piracy’

NARM throughout the past year is
CD packaging. While the retail
community generally advocates the
continued use of the 6-by-12-inch
longbox, environmentalists and
some prominent label executives
support the elimination of what
they perceive to be a wasteful pack-
age. The conflict resulted in NARM
appointing a packaging committee
to address the issue. The committee
concluded in January that a down-
sized package could be implement-
ed that would address environmen-
talists’ concerns while conforming
to the fixtures already in place at
retail stores throughout the U.S.
Moreland, always keen to recog-
nize the contributions of her peers,
cites the efforts of Lou Fogelman,
Music Plus president and chairman
of the Packaging Committee, in the
(Continued on page 106)

Gonfab Chair Previews Hot Issues
Cassette-Single Policies High On Agenda

B BY PAUL VERNA

NEW YORK—As this year's NARM
convention chairman, Camelot Music
executive VP and CEO Jim Bonk has
a great deal of responsibility in shap-
ing the agenda of the four-day annu-
al trade show. Or does he?

“You have input to things, you help
with the label people and bringing en-
tertainment, but the NARM staff
really does all the work,” says Bonk.
“They’ve just done a fantastic job.”

Bonk says that, as of two weeks
before the kickoff Friday (22) in San
Francisco, preregistration was ‘“real
close to the numbers we had last
year. As we speak, we're a few dol-
lars ahead.” This despite a sluggish-
ness in the music business and a gen-
erally soft retail economy.

In fact, Bonk reports that, with the
end of the war in the Persian Gulf,
business at the 292-store Camelot
chain, headquartered in N. Canton,
Ohio, has been picking up. “People’s
attention is no longer diverted to the
war. They're loosening up a little
bit,” he says.

These factors account for a more
upbeat preconvention mood than had
been expected, which will help record
merchandisers cope with the abun-
dance of thorny issues that continue
to plague their industry.

Foremost among these issues, ac-
cording to Bonk, is the question of
cassette-single policies. So far this
year, the six major distribution com-
panies have either raised prices to
$3.49 list on cassette singles or ad-
justed their return policies to force
retailers to exercise extra caution in
their purchasing of the format.

“That was a piece of product that
we did real well with as a retailer. It
brought a lot of young people into
our store,” says Bonk, adding that,
on a national basis, the configuration
constituted “‘something like 6%-7% of
the business, with wonderful gross

JIM BONK. ‘This is going to be another
year where we'll continue to have to
work with censorship issues’

margins.”

He says there are “mu