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Club Offers Hurt Retail, Echo Lahel Execs

HBY KEN TERRY

NEW YORK—After decades of indif-
ference, some record labels are final-
ly taking seriously the complaints of
leading retail chains about the mar-
keting tactics of record clubs.
Besides Geffen Records, which

EMI Drops Marx,
4 Others After
Left Bank Tiff

HBY THOM DUFFY

previously indicated it would no long-
er license material to the clubs (Bill-
board, April 6), EMI Records is seri-
ously considering not renewing its
club deals unless BMG Direct Mar-
keting and Columbia House respond
to retailers’ concerns about their CD
and cassette giveaway offers. And
Mercury Records co-president Mike
Bone says he has asked that the cur-
rent eight-CDs-for-a-penny offers be

excluded from PolyGram’s new con-

tracts with the clubs.

Sal Licata, president and CEO of
EMI Records, says that “in negotia-
tions [for renewals], I'd hold back
[from signing] if certain points were
not taken care of. Would I make the
same kind of deals with the clubs that
we have in the past? No. There have
to be some adjustments made in or-
der to go forward.”

While Licata stresses he is speak-
ing only for his own label, he says
that he believes EMI Music (which is
also the umbrella for Capitol, Chrysa-

lis, and SBK Records) will take a uni-
fied position on the clubs.

Besides eliminating eight-CDs-for-
a-penny deals and raising the aver-
age price that consumers pay for club
product, Licata would like to see the
retail window for new releases
lengthened beyond its present period
of about three months.

The EMI president stresses that he
is not putting down clubs, which he
says serve a useful function. “But if

(Continued on page 81)

Vidclip Makers See Red In Label Deals

B BY MELINDA NEWMAN

NEW YORK—EMI Records
USA has dropped five acts—in-
cluding multiplatinum pop-
rocker Richard Marx—by sev-
ering its relationship with Left
Bank Management, according
to EMI president/CEO Sal Li-
cata.
The acts are Marx, Alias, Vix-
(Continued on page 79)

NEW YORK—Music video produc-
tion companies, the firms that are
hired by record labels to shoot clips,
are becoming increasingly vocal
about what they feel are low mark-
ups, unfair contracts that favor la-
bel interests, and flagrantly late
payments by record companies.
Many of the production compa-
nies fear they are in the midst of a
shakeout, following the fall of sev-

eral major firms due to financial
troubles.

In the past year, three outfits,
AWGO, MGMM, and Calhoun Pro-
ductions, all closed their doors. A
fourth, Vivid Productions, is at-
tempting to restructure after its
British parent went into receiver-
ship three weeks ago (Billboard,
April 6).

Members of the 7-year-old Music
Video Producers Assn. say their
troubles have been exacerbated by

Pitch Magic Is Unsung Tool Of Trade

First in an occasional series of in-depth inquiries into
entertainment industry issues and trends.

EBY SUSAN NUNZIATA

time, their use is not limited to inexperienced artists or
mediocre vocalists but spans all musical genres and vocal

ranges. Chart-topping acts such as Phil Collins, Stevie
Wonder, Peter Gabriel, Billy Joel, the Rolling Stones, Whi-

NEW YORK—The question “is it talent or
technology?” is being asked with growing
frequency as audio gimmicks and produc-
tion trickery come into the media spotlight

like never before.

In light of all this, it is curious that an
audio-enhancement device used on 95% of
today’s popular recordings is being over-

looked.

Known as the pitch transposer, this au-
dio tool is widely used in live and recorded
performances to lend extra style to a vocalist’s sound,
make a voice sound stronger, or correct pitch.

Although pitch transposers are employed to repair vo-

cals or music or to buttress weak voices about 25% of the

tesnake, ZZ Top, Living Colour, Grace
Jones, Chicago, and New Kids On The
Block are among the many performers
that use this technology.

While pitch transposers primarily serve
as audio enhancement tools, apparent con-
cerns about damaging the public image of
top-notch artists have long kept discussion
of these devices within the confines of pro
audio circles.

Used increasingly since their invention
more than 15 years ago, pitch transposers
have found a home in nearly every recording studio and
are a growing part of live tours.

“Everybody uses [pitch transposers] all the time on

(Continued on page 80)

what they claim are budget reduc-
tions by many labels. The MVPA,
which has 42 member companies,
claims to represent 90% of domestic
video production houses.

While the actual number of vid-
eos produced has not dropped for all
companies, much of the work has
shifted from high-budget videos for
adult-oriented artists to much low-
er-budget black and rap videos (Bill-
board, Nov. 6, 1990).

Additionally, some labels say they

(Continued on page 53)
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A name you will remember.

Oleta Adams has captured the heart of America...

e“Adams is the most exciting new singer on the scene”
-USA Today

e“In the future, Adams herself may soon become the yardstick by which
fother contemporary female singers are measured.”

—The Los Angeles Times
e“Circle Of One” album sales at 750,000 and fast approaching platinum.
eRhythm Of Life a top ten single at Adult Contemporary and Urban Contemporary.

eGet Here a top five single at CHR and Urban,
and #1 at Adult Contemporary.

eNominated as Best New Female Artist (NAACP Image Awards),
and Best R&B/Urban Contemporary New Artist (Soul Train Awards).

eTV appearances, including The Tonight Show and Oprah Winfrey.

...and touched the soul of Great Britain:

e“*‘Get Here’ is the Single of the week, the year, the decade...”
-Daily Telegraph

e“...a confident mature talent with no need of razzle dazzle...
suggesting instead someone with reserves of strength.”

-Q Magazine
eGet Here a top five hit on the U.K. charts.

eBritish TV appearances include Top of the Pops, The Jonathan Ross Show,
Wogan and The Late Show.

e“Circle Of One” is a phenomenon in Britain - entering the album charts at #1 and soon to be platinum.

«Circle Of One” - her new single - the story continues...

- The Al.burm

4 £dlyQram.company Produccd by Roland Orzabal and Dave Bascombe Management: David Wernham

E © 1991 PolyGram Records
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From a voice you will never forget.
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VOLUME 103 NO. 16
HOW GOES MOJO RADIO?

At the top of the radio dial this week are details of Scott Shannon’s Mojo
methods and programming progression in his new post at WPLJ New
York. Sean Ross has that and all the week’s news in Vox Jox. Page 12

ONE TO ONE WITH JIM KOPLIK

In a wide-ranging discussion of the concert booking business with Bill-
board talent editor Thom Duffy, Metropolitan Entertainment president
Jim Koplik stresses the strategy of acquiring equity interest in amphithe-
aters and offers his opinions on the future. Page 30

TUNING IN TO AVA ISSUES

What impact will pay-per-view have on smaller video retailers? Can
mom-and-pop stores survive the arrival of Blockbuster on their block?
And how? Those were some of the issues addressed by Baker & Taylor
president James Warburton in his keynote speech at the American Vid-
eo Assn. conference. Earl Paige was there. Page 43

A UNITED EUROPE FOR PROMOTERS

Deciding that a chorus has more impact than several voices ciamoring
for attention, Europe’s promoters have formed a group through which to

lobby on matters of interest. Jeff Clark-Meads reports. Page 64
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WEA, GEMA Join Drive Vs. Exports

Violators Will Pay, Say Sony, PolyGram

@ BY ED CHRISTMAN

NEW YORK—WEA and CEMA
have joined Sony Music Distribution
and PolyGram Group Distribution in
banning U.S. wholesalers from ex-
porting their merchandise.

WEA issued a letter April 1 that
“asks” accounts not to export any of
the company’s product. One-stop
sources, however, say they consider
the letter a “pussycat’” approach
compared to the forcefulness dis-
played by WEA president Henry
Droz in private meetings at the
March 22-25 convention of the Na-
tional Assn. of Recording Merchan-
disers.

CEMA also has begun enforcing a
policy it put into effect in 1989, when
it sent a letter to accounts that basi-
cally banned the exportation of U.S.-
manufactured product. “We are im-
plementing that policy,” says CEMA
president Russ Bach. “In particular,
calls were made to one-stops regard-
ing the export of a couple of our re-
cent releases, specifically the last one
being Roxette’s ‘Joyride.” In no un-
certain terms, they were told that
there would be penalties if we could
prove that exports came from those
one-stops. So we are attempting to
control the marketplace.”

BMG Distribution and Uni Distri-
bution have yet to ban exporting. But
BMG Distribution president Pete
Jones says, “Exporting is an issue to
BMG like it is to other multinationals.
We continue to look at it, and we are
reviewing the situation.” A Uni
spokesman reiterates that the compa-

ny has ‘“‘serious concerns” about the
practice and is continuing to review
the issue (Billboard, March 23).

The weakness of the U.S. dollar
and the higher pricing structure for
music in Europe allow American ex-
porters to undersell the international
arms of the six majors in foreign
markets. Although the dollar has re-
cently strengthened somewhat, the
spread still is attractive to exporters.

Many of the one-stops that admit
they were shipping product out of the

country say they have discontinued
the practice. But they complain that
some of their competitors are still ex-
porting to Europe.

“We have heard from some of our
customers abroad that they have
been getting an uninterrupted supply
of U.S.-manufactured product from
all labels, including WEA and Sony,”
says a one-stop executive. “Those
customers want to know why we
won't ship them, too.”

(Continued on page 80)

W@ BY BILL HOLLAND

WASHINGTON, D.C.—Efforts by
the recording industry to block the
home copying of analog recordings,
dormant for years, have come to
life again in the post-DAT age.
The Justice Department last
month gave antitrust approval to a
request by the Recording Industry
Assn. of America to enter into a re-
search and development joint ven-
ture with a Massachusetts compa-
ny to create a new system to control
or prevent analog copying in new-
technology digital recorders.
Hardware manufacturers say
they are taking a dim view of the
development and will closely moni-

RIAA Again Seeking Way
To Prevent Analog Duping

tor the venture.

“We’re going to keep our eyes on
it; put it that way,” says Gary Sha-
piro, general counsel of the Elec-
tronics Industries Assn.’s Consum-
er Electronics Group.

“If you're asking me if I'm jump-
ing up and down that the recording
industry has come up with another
anti-copying plan, the answer is
no,” Shapiro adds.

In recent years, the RIAA had fo-
cused almost all of its anti-copying
efforts on digital-to-digital, but has
occasionally said it would eventual-
ly pursue remedies to analog home
copying.

On March 14 the Justice Depart-

(Continued on page 80)

Music Biz Putting Pop-Star Lines On Hold

Interactive Phone Use Shifts To Video, Record Promos

W BY CRAIG ROSEN

LOS ANGELES—The interactive
telephone business, once heavily pop-
ulated by pop-star lines, has gone
through a shakeout. Now only a
handful of major stars remain on the
lines, with the interactive phone busi-
ness shifting to promotional use for
the video and record trades.
“Certainly within the last year
there has been a pretty large shake-
out in the business,” says Corey

Eisner, executive VP of sales for the
New York-based Phone Programs.
“Once we hit on a few programs and
a few groups that clicked, everybody
and their brother decided to get a 900.
They saw it as an easy way to make
money and promote their artists, but
only a few groups make it.”

The most notable act that “made
it” on a phone line is rap duo D.J.
Jazzy Jeff & the Fresh Prince. The
duo’s 900 line went up on June 24,
1988, as “a two-week test,”’ says

W BY PAUL SWEETING

NEW YORK—The fate of Rank
Video Services’ test of a limited-
play videocassette was up in the
air at press time after Orion
Home Video’s May release ‘“Mer-
maids,” the latest title slated to
kick off the four-to-six-month tri-
al, was dropped from the program
at the last minute.

The move marks at least the
fourth such delay of the test,
which was originally slated to
commence in February. Sources
attribute the delays to studio am-
bivalence about the concept and a
general reluctance to assume the

Limited-Play Video Test
Is Disappearing Act Again

risk of releasing the first title on
the new cassettes.

The four studios committed to
participating in the test are Orion,
Paramount Home Video, LIVE
Home Video, and RCA/Columbia.

Sources familiar with the trial
say the repeated delays are cost-
ing Rank credibility with distribu-
tors and retailers in the Sacra-
mento, Calif., test market—a fac-
tor that could hold down
participation in the test. The re-
traction of ‘“Mermaids’”’ marks
the second time orders for the
new cassettes had been selicited
only to be canceled after the

(Continued on page 79)

Eisner. In March, after 33 months,
the Fresh Prince line finally signed
off, after grossing more than $10 mil-
lion. As Eisner puts it, “It is going to
be a while before another music
group eclipses that.”

But the success of the D.J. Jazzy
Jeff & the Fresh Prince line also had
a negative impact on the business as
a whole. “People saw the success we
had with D.J. Jazzy Jeff & the Fresh
Prince, Samantha Fox, Al B. Sure!,
and Bobby Brown, and they thought
this was a piece of cake,” Eisner
says.

Several rap-related lines popped
up, based on the premise “if a record
sold 100,000 copies, the line would get
100,000 phone calls,” says Eisner. “A
lot of people learned quickly that that
math doesn’t work.”

While acts like Vanilla Ice and New
Kids On The Block continue to be hot
on 900 lines, they are the exception to
the rule. ‘“Basically there has been an
oversaturation,” says Michael
Omansky, president of Worldwide
Entertainment Marketing. ‘“Now,
like anything else, only the cream
rise to the top.”

Eisner concurs. “You have to be a
lot more selective with who you want
to put on,” he says. “It's easy to lose
a lot of money if you put on the
wrong act or if the public is not excit-
ed and they just won’t call.”

Says Andy Batkin, executive VP/
creative director of West Interactive:
“Like any maturing business, there
was a shakeout—a shakeout of com-

(Continued on page 79)
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B&T Expanding 1-Stop Audio Service
Distrib’s New Program Targets Vid Outlets

M BY EARL PAIGE

SAN DIEGO—Baker & Taylor Vi-
deo/Audio, a distributor owned by
W.R. Grace, is about to expand its
music one-stop service from its cur-
rent two-branch operation to a na-
tional, computer-linked network tar-
geting video stores as accounts.

Although elements of the expan-
sion are still in test stages, hints of
the move came in a seminar during
the American Video Assn. convention
April 6-8 at the Marriott Marina/Con-
vention Center here.

Baker & Taylor marketing VP Jim
Ulsamer acknowledges the test and
says the program will probably be on
line in the third quarter of this year.
He says the system still requires “mi-
nor modifications.”

Ulsamer also says music product
may be rolled out to additional
branch locations if necessary.

Baker & Taylor is not the only pre-
dominantly video-oriented wholesaler
eyeing expansion in music. Artec Dis-
tributing; Video Channels, under its
new name Rank Retail Services of
America; and Ingram Video, newly
dubbed Ingram Entertainment, are
all stepping up music distribution
(Billboard, Feb. 16).

Indications of Baker & Taylor’s
ambitious plans surfaced during the
seminar ‘“Video Retailer Survival In
The ’90s” in remarks by two Baker &
Taylor staffers, Steve Harkins, audio
director at the Chicago Branch, and
Patty Lewis, sales manager in Pitts-
burgh.

Without divulging what went on,

Harkins said he had just come from
the first meeting Baker & Taylor had
held with its 15 audio representatives
from around the country. Music la-
bels were also involved in the Colora-
do summit.

Harkins previewed a commercial
aimed at store operators, touting the
concept of the “total entertainment
store,” and also plugged music video.

Baker & Taylor Audio was the first
one-stop to develop a music-video pro-
gram for video stores, Harkins said,

adding, “This is what alerted us to
the potential in audio.”

Harkins said the music program is
being tested at three stores and that
it offers access to 60,000 titles in both
compact disc and cassette. Like a sim-
ilar program Baker & Taylor has in
place for video, it allows ordering via
an 800 number.

The ordering process will be an ex-
tension of the present Baker & Tay-
lor “Video Talk” store-ordering sys-

(Continued on page 75)

M BY ED CHRISTMAN

NEW YORK—A group of Cornell
Univ. students last week boycotted
a Musicland outlet in Ithaca, N.Y,,
because of the store’s placement of
rap music behind the counter.

The boycott quickly resulted in
Musicland placing rap product back
on the selling floor of its Discount
Records outlet in Ithaca. But Rob-
ert Holden, the student who orga-
nized the protest, says that the
store’s initial treatment of rap mu-
sic has “possibly racist overtones.”
No other genre of music was sin-
gled out in that manner, he states in
an article published by the Ithaca
Journal.

Musicland Outlet Gets Bad
Rap For Product Placement

While some rap product with pa-
rental warning stickers is kept be-
hind the counter by many retailers
to avoid adverse community reac-
tion, this was apparently not a fac-
tor at the Discount Records store,
which had all rap product under
wraps.

“The reason why [rap was placed
behind the counter] was for inven-
tory concerns,” says Don Bergenty,
regional director of the Minneapo-
lis-based chain. “It was only done
due to shrinkage in that particular
product area. It had nothing to do
with the type of music or the lyrical
content.”

But Holden says he was told by a

(Continued on page 81)

Show Biz Stocks Ride 1st-Quarter Surge

But Growth of 7.04% Is Less Than Other Industries

B BY DON JEFFREY

NEW YORK—Entertainment stocks
were not the brightest performers
during the first quarter as the overall
market rallied and small stocks hit
record levels.

A survey of 40 entertainment com-
panies whose stocks are tracked by
Billboard shows that their average
share price went up 7.04% in the
three-month period that ended March

28. By comparison, the Dow Jones In-
dustrial Average of 30 blue-chip
stocks rose 10.6% in the quarter. The
broader, Standard & Poor’s 500-stock
index went up 13.6%. And the Nasdaq
composite index, which measures the
stocks of smaller companies, in-
creased a healthy 29% to a record
482.3.

Many analysts believe that enter-
tainment stocks were already valued
fairly, which may explain why their

NEW YORK—Heavyweight in-
vestment banker Kohlberg Kra-
vis Roberts & Co. has entered the
radio business through a $50 mil-
lion partnership deal with radio
veteran Herb McCord’s Granite
Capital Group. KKR will have a
90% stake in the new company, to
be known as Granum Communica-
tions Limited Partnership.
Sources say the investors plan to
raise as much as $200 million to
acquire stations.

McCord says the new company
plans to acquire an existing radio
group and that he is already
“looking at several deals.” After
acquiring a group, Granum plans
to fill in missing major markets

Wall Street Firm, Radio Vet
In $50 Mil B’cast Venture

with individual station purchases,
according to McCord.

He notes that KKR is “‘no
stranger to the communications
business,” having made previous
investments in TV, cable, and
publishing interests. “They share
our opinion that this is a good
time to get into the radio busi-
ness,” he says.

Prior to the deal with KKR,
McCord was in the process of pur-
chasing KDBN/KMEZ Dallas
from Gilmore Broadcasting for
an estimated $9 million. That deal
awaits approval from the FCC
and, McCord says, these stations
“may or may not be later folded

(Continued on page 75)

prices did not rise as much as those of
other industries. In addition, some
say softness in the home video and
music markets has diminished inves-
tors’ enthusiasm for the stocks.

Of the 40 stocks surveyed, 28 rose
in price and 12 fell.

The three with the biggest percent-
age declines in the quarter are home
video suppliers. Prism Entertain-
ment, which markets B titles, had the
sharpest drop, falling 37.5%, or 75
cents a share, to $1.25. Then came
NHI Nelson Holdings International,
the parent of Nelson Entertainment,
which slid 31.5% to $1.625. During the
quarter, investor Stephen Swid
signed a letter of intent to acquire
Nelson, but the deal fell through.
And, Orion Pictures, despite its suc-
cess at the box office with “Dances
With Wolves” and “The Silence Of
The Lambs,” dropped 22.6% to $10.25.
Orion was the subject of takeover
speculation during the quarter.

The stock that made the biggest
percentage gain was Recoton, a rela-
tively small company that distributes
home-electronics accessories. It rose
79.6% to $5.50. The second biggest
gainer was News Corp., rising 74.6%
to $13.75. News Corp. operates Fox-
Video and the 20th Century Fox film
studio, which has the biggest-gross-
ing film of the past year, “Home
Alone.”

In dollar terms, the top performer
was Time Warner, which rose $22, or
25.6%, to $107.75. The stock had
lagged before because of the enor-

(Continued on page 78)

George Meets Johnny. President George Bush, left, thanks Motown recording
artist Johnny Gill, who is acknowledging *“Daily Points of Light” on behalf of the
President in various cities along his tour. (A “Point of Light” is an individual,
business, or organization helping to solve serious social problems.) Gill's self-titled
solo album went platinum, and his single “My, My, My” went gold. He was alsc
nominated for two Grammy Awards. His current single is “Wrap My Body Tight.”

EXECUTIVE TURNTABLE

RECORD COMPANIES. Randy Miller is named VP of marketing for MCA Records
in New York. He was VP of artist development for RCA.

Mark Fine is appointed senior VP of special markets for PolyGram Records
in New York. He was VP of product development for the music division of
American Interactive Media, a PolyGram/Philips corporation.

East West Records America in New York appoints John Mrvos VP of A&R
and Wendy Goldstein senior director of A&R. They were, respectively, direc-
tor of talent acquisition for Columbia, and senior director of A&R for RCA.

Tommy Boy Records in New York appoints Daniel Hoffman senior VF and
Jim Leventhal director of international. They were, respectively, VP of busi-

MILLER FINE MRVOS GOLDSTEIN
ness and legal affairs for RCA, and associate director of business affairs and
international for Tommy Boy.

RCA Records in New York names Ron Howie VP of field marketing, Daryl
Booth senior director of account development, and Phil Hardy director of art-
ist development/special rock operations. They were, respectively, senior direc-
tor of product development for RCA Nashville, director of national sales for
RCA, and VP of AIM Marketing.

Jeffrey Liebenson is appointed VP of legal and business affairs for BMG in

HOFFMAN

DUVAL

PERKINS

New York. He was director of legal and business affairs for SportsChannel
America.

Clark Duval is promoted to senior director of artist development and strate-
gic marketing for Capitol Records in Los Angeles. He was director of artist
development.

Iris Perkins is promoted to director of black music marketing at A&M
Records in Los Angeles. She was regional promotional manager/R&B, North-
east.

Mercury Records in New York appoints John Mazzacco national director of
product development, Josh Zieman director of product development, Welter
Greene director of East Coast publicity for the Rhythm and Black Music
Group, Leighton Singleton director of national sales for the Rhythm and
Black Music Group, and Alyssa Levy national dance retail manager. They

(Continued on page 75)
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The stunning new album. Featuring "See The Lights," 75021 1553 4

"Let There Be Love," and "Stand By Love"

Produced by Stephen Lipson

Don't miss the chance to see Simple Minds on tour!
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Battle For Marley Estate Stirred Up

Blackwell Not Only One Interested In Assets

This story was prepared by Mau-
reen Sheridan in Jamaica and
Ken Terry in New York.

KINGSTON, Jamaica—Ten years
after Bob Marley’s death, various
parties are still fighting over his es-
tate, and it no longer appears that
Island founder Chris Blackwell is
the presumptive victor in the battle
for Marley’s legacy.

In 1989, the Jamaican Court of
Appeals approved a bid by Island
Logic to acquire the estate’s assets
for $8.2 million. But Blackwell was
not able to consummate the deal be-

cause the U.K. Privy Council, which
has some jurisdiction over Jamaican
courts, reversed the appellate
court’s ruling in July. The Privy
Council also ordered the administra-
tor of the Marley estate to advertise
the sale of the assets international-
ly.

After a serious but unsuccessful
attempt by Blackwell to reach a set-
tlement with the Marley heirs, the
assets sale was advertised last
month in various international pub-
lications, including Billboard.

Blackwell remains in the running,
but now Los Angeles-based Wind-

Ecology Goncerns Prompt
Changes At Earth Day Venue

8 BY GREG REIBMAN

BOSTON—The first major outdoor
concert of the season will be held
here Saturday (20) with the hopes of
both raising money for 12 environ-
mental groups and changing the face
of future concerts.

“Because The Earth Can’t Wait,”
this year's Earth Day concert, will be
held at the 45,000-seat Foxboro Stadi-
um in nearby Foxborough, Mass.,
and will feature 10,000 Maniacs, Billy
Bragg, Boogie Down Productions,
Bruce Cockburn, Bruce Hornsby &
the Range, Indigo Girls, Jackson
Browne, Rosanne Cash, Queen Lati-

fah, Willie Nelson, and others. The
show will be presented by Concerts
for the Environment (CFE), the Min-
neapolis-based not-for-profit organi-
zation that produced last year’s
Earth Day '90 concert in Washington,
D.C, and several other benefit con-
certs.

But just as important as the music,
organizers say, are efforts to demon-
strate to attendees, radio listeners in
70 radio markets, and the concert in-
dustry how environmentally sound
practices can be implemented.

“It is our intention to use this con-
cert to become the standard for envi-

(Continued on page 81)

P’Gram Special Products Arm
Angles For A Higher Profile

B BY IRV LICHTMAN

NEW YORK—PolyGram Special
Products is seeking a higher trade
and consumer profile for its line of
budget cassettes and master-licens-
ing activities.

In regard to its catalog of cas-
settes, the division is now a unit of
PolyGram Group Distribution. It has
scheduled a regular release of new
budget product and has gone beyond
its own corporate borders for repre-
sentation at the subdistribution level
with Essex Entertainment.

“A year ago we decided to make
our product available on a pro-active

basis rather than a reactive one,
which gave us the image of being a
service organization rather than that
of a serious profit-making division of
PolyGram,” says Brian Kelleher, VP
of special markets, who in 1988 joined
PSP’s predecessor, PolyGram’s di-
rect-marketing division, after several
years in administration.

“One immediate change was subtle
but important, which was to drop the
‘projects’ part of our division in favor
of ‘products.’ The word ‘projects’ just
didn’t connote what we were actually
doing. This also brought us in with
other major labels’ special-products

(Continued on page 78)

Rough Trade Mulling Offers

Firms Bid For U.K. Label Group

B BY JEFF CLARK-MEADS

LONDON—The future of the trou-
bled Rough Trade group will be on
the table by Wednesday (17).

It is then that the names of the
companies interested in buying all or
part of the group’s operations will be
revealed to the labels Rough Trade
distributes.

David Murrell, the accountant who
is effectively managing director of
the operation, says there is one pack-
age offer for the whole of Rough
Trade’s activities and several piece-
meal bids. He says it is “odds on”
that the company’s U.S. division will

be bought by an American company.
He declines to reveal which firms are
bidding in either the U.K. or the U.S.
It is strongly rumored in the U.K.
that the only viable offer for the
group’s distribution arm is from
Steve Mason, owner of the country’s
biggest indie distributor, Pinnacle. It
is believed that, if successful, Mason
would run Rough Trade as an auton-
omous unit within his business em-
pire, which already includes a record
company, an importer, and a pressing
plant in addition to Pinnacle.
Rough Trade’s management com-
mittee has promised to reveal to la-
(Continued on page 75)

swept Pacific and a number of other
“major companies” in the music
business have expressed interest,
says Reid Bingham, a Miami attor-
ney who represents the estate.
Windswept, a music publishing
and soundtrack supervision firm
bankrolled by Japan’s Fujisankei
conglomerate, first approached
Kingston’s Mutual Security Mer-
chant Bank, the estate’s administra-
tor, late last year and said it would
be willing to spend up to $16 million
to buy the assets, according to Bing-
ham. Since the auction advertise-
ments ran, he adds, Windswept has
sent in an application, but neither
(Continued on page 78)

This Album iIs ‘Free.” RCA recording artist Rick Astley visits the label’s New
York headquarters during a promotional visit in support of his new atbum,
“Free.”” The album'’s first single is “‘Cry For Help.” Shown, from left, are
Robbie Snow, director of marketing, RCA; Geary Tanner, VP of national
promotion, RCA; Randy Goodman, VP of product development, RCA; Tops
Henderson, Astley’s manager; Astiey; Joe Galante, president, RCA Records
Label; Pete Jones, president, BMG Distribution; Butch Waugh, VP of
promotion; and Heinz Henn, senior VP of international A&R and marketing,
BMG International.

'60s Redux: Stones, Dylan, Et Al. Score Big;
Roxette Rides High; Bolton’s “Wonderful’ Bow

WHAT YEAR is this, anyway? The Rolling Stones
have the week’s highest-debuting album, Rod Stew-
art and Bob Dylan—who had last week’s top new
albums—both make strong gains, and the Doors
continue to be the only act with two albums in the
top 40. Other ’60s vets who are riding high on this
week’s chart: Paul Simon, Joni Mitchell, and Rog-
er McGuinn.

The Stones’ ‘‘Flashpoint” enters the chart at No.

four all reached the top
10. This is the Stones’
highest-debuting live al-
bum since “Get Yer Ya-
Ya’s Out!” in 1970.
Stewart’s “Vagabond
Heart” vaults from No.
61 to No. 20 in its second
week. It’s Stewart’s

39. It's the band’s fifth

live album; the previous
_—---
e =" —_=—>__—__]

fastest-breaking album
since ‘““Foolish Behav-
iour’” in 1980. His last
studio set, “Out Of Order,” took 44 weeks to reach
No. 20, where it peaked two years ago.

And Dylan’s “The Bootleg Series (Rare & Unre-
leased) 1961-1991” jumps from No. 76 to No. 49 in its
second week. It’s climbing even faster than his 1985
“Biograph’ collection, which took four weeks to
reach the top 50.

Another Dylan song is on the move this week.
“Emotionally Yours” is the top new entry on the
Hot R&B Singles chart, thanks to a new recording
by the O’Jays.

ROXETTE'S second album, “Joyride,” enters the
pop chart at a potent No. 41. And the title track
jumps to No. 5 on the Hot 100, becoming the Swedish
duo’s fifth top-five hit in two years.

The album will likely need just a week or two to
top the No. 23 peak of Roxette’s platinum 1989 de-
but, “Look Sharp!”’” And the album could easily
reach the top 10, something that '70s Swede phenom
Abba never managed to do. That quartet’s highest-
charting album, “The Album,” peaked at No. 14.
The follow-up, “The Follow-up,” reached No. 19.
(Actually, it was called ‘“Voulez-Vous."”)

FAST FACTS: Michael Bolton’s “Love Is A Won-
derful Thing,” the first single from his upcoming al-
bum, “Time, Love & Tenderness,” is the top new en-
try on the Hot 100 at No. 36. Bolton co-wrote the
song—his highest-debuting single to date—with
Andy Goldmark. The two also collaborated on the
first single (and title track) from Bolton’s last al-
bum, “Soul Provider.” That album sold more than 3
million copies and yielded three top 10 singles.
Wilson Phillips’ “You’'re In Love” jumps to No. 1
on the Hot 100, becoming the third top-charted sin-

by Paul Grein

gle from the trio’s smash debut album. The album
has been listed in the top 10 for 46 straight weeks.

C&C Music Factory lands its second straight top
10 hit as “Here We Go” jumps to No. 10 on the Hot
100. The group’s “Gonna Make You Sweat” album
holds at No. 10 for the fourth straight week.

Grammy-winning producer David Foster is back
on track as the all-star “Voices That Care” jumps to
No. 14. It's Foster’s biggest hit since Chicago’s
“Will You Still Love
Me?” hit No. 3 in early
1987.

Mike + the Mechan-
ics’ “Word Of Mouth,”
the first single from
their new album of the
same name, stalls at No.
78 in its third week on
the Hot 100. Panic time?
Not necessarily. “No-
body’s Perfect,”” the
first single from the
group’s last album, was
also a dud, but the follow-up, “The Living Years,”
hit No. 1.

“Teenage Mutant Ninja Turtles II” vaults from
No. 156 to No. 60 in its second week on the pop al-
bums chart. The first “Mutant” soundtrack reached
No. 13 in May.

Lenny Kravitz’s “Mama Said”’ enters the chart at
No. 84. Kravitz's critically acclaimed debut album,
“Let Love Rule,” reached No. 61 in early 1990.

The Kentucky Headhunters’ second album,
“Electric Barnyard,” bows at No. 165. The band’s
debut, *‘Pickin’ On Nashville,” was a sleeper smash,
reaching No. 41 on the pop chart in May.

“Tame Yourself,” featuring such stars as Be-
linda Carlisle, the B-52’s, and the Indigo Girls &
Michael Stipe, bows at No. 184. Proceeds benefit
People for the Ethical Treatment of Animals, the an-
imal-rights organization.

Tony! Toni! Toné! lands its fourth consecutive
No. 1 R&B hit with “Whatever You Want.”” The
songs jumps to No. 77 in its second week on the Hot
100.

WE GET LETTERS: Rich Appel of CBS-TV in New
York notes that this is the first time that both twins
(Nelson) and triplets (the Triplets) have appeared in
the top 30.

Rob Durkee of ““American Top 40 notes that An-
other Bad Creation is the youngest group to land a
top 10 hit on the Hot 100. The boys’ average age is
10, breaking a record set in 1957 by the Bobbettes.
Those girls’ average age was 13 when they recorded
“Mr. Lee.”

William Simpson of Los Angeles notes that the
combined playing time of the A and B sides of Wil-
son Phillips’ “You're In Love” is 15:07, a record for
a No. 1 single.

8
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CONGRATULATES LONDON BEAT ON THE SUCCESS OF
THEIR DEBUT U.S. SINGLE “I'VE BEEN THINKING
ABOUT YOU” FROM THE ALBUM “IN THE BLOOD".

ANXIOUS WOULD LIKE TO THANK RADIO ACTIVE
RECORDS, MCA AND HYPERKINETICS MANAGEMENT
FOR THEIR SUPPORT IN MAKING LONDON BEAT A
SUCCESS IN AMERICA, FROM DAVID A. STEWART,
JAMES WYLLIE, TONY QUINN, PHIL HOPE AND ALL
AB ANX(;OUS RECORDS AND ANXIOUS MUSIC, THE
HOME OF;

LONDON BEAT- CURVE - STARLINGS -JC001 & D-ZIRE -
JONATHAN PERKINS - JIMMY NELLIS - SOFT PARADE -
ANTONY HARWOOD AND THE CAT CHOIR BAND - NAN
VERNON - DAVID FREEMAN - BBG
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WONDER » AND THE YAKETY YAK ¢ STARRING ¢ PAT BENATAR ¢ BUGS BUNNY o

TAKE HOME!

ol W
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YAKETY YAK

TAKE Q(TL:L1E

The new all-star recycling song from the
Take It Back Foundation.

Available on Cassette, CD and Home Video.

The CDb5 features the “Yakety Yakety—Take It Back”
song plus 25 PSA messages from the stars.

The Take It Back Foundation 1s a non-profit environmentai organization

OSBOURNE * QUEEN LATIFAH * BRENDA RUSSELL * AL B. SURE! * TONE LOC * RICKY VAN SHELTON ¢ BARRY WHITE ¢ STEVIE
37701S ® 438137« 9INIXY "8'8 ¢ SANOIM AININD « NHOr "¥4Q » QYO V111 » STIINVA FITHYVHI « 3709 3I1TVLVN

OZZY * KENNY LOGGINS * M.C. SKAT CAT « BETTE MIDLER * RANDY NEWMAN + X

© 1991 The Take It Back Foundation, Inc.
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Editorial

GIVE CONSUMERS A SAY ON THE ECO-PAK

WITHIN THE MUSIC TRADE, the Eco-Pak has
rapidly become as familiar as one of the industry’s
best-selling acts. Although the new paperboard-
and-plastic CD package was introduced to most re-
tailers and labels only a few weeks ago, it already
dominates the discussion about the future of CD
merchandising.

The Ivy Hill-developed package has attracted so
much attention not only because of WEA’s en-
dorsement, but because it seems to answer both en-
vironmental concerns and retailers’ fixturing
needs. Even though relatively few people have seen
any of the three or four handmade Eco-Paks in ex-
istence, there is still reason to applaud the pack-
age’s claimed attributes.

But hold on a minute! There’s a missing compo-
nent, an element that the music industry rarely
fails to address when it creates its music or devises
the manner in which it is to be delivered: the con-
sumer.

We have heard of no attempt to determine what
kind of CD packaging the consumer prefers. In
fact, WEA has gone so far as to say it sees no need
for test-marketing of the Eco-Pak. This is strange
indeed, since the eight-year history of the CD in
this country is littered with stillborn replacements
for the jewel box. That sturdy plastic case has been
maligned by many in the industry, but, so far, the
consumer has rejected all the alternatives. Most re-
cently, retailers say some consumers have protest-
ed the use of the DigiTrak package on the new
Stmg release.

It is now a given that the throwaway longbox is
wasteful and must be phased out. Indeed, in every
other country the jewel box is merchandised by it-
self without a longbox. Due to fixturing and securi-
ty concerns, however, U.S. retailers and rackjob-
bers have discarded that option. They believe the
consumer will embrace the Eco-Pak, and perhaps
they are right. Although the pioneer CD buyers re-

garded the jewel box as an intrinsic part of the digi-
tal disc’s value, maybe the new generation of CD
aficionados will welcome change.

But, even if consumers are ready to abandon the
jewel box, the industry cannot be sure they will em-
brace the Eco-Pak. Perhaps they will find it unat-
tractive or cumbersome or hard to assemble. May-
be first-time Eco-Pak buyers will rip it apart, think-
ing it is a newfangled longbox.

Considering the millions that will be spent on
conversion of manufacturing equipment and the
millions that could be lost to consumer confusion,
the industry should proceed cautiously before it
commits itself irrevocably to the Eco-Pak. Even if
market-testing is not deemed practical right now,
the record companies could follow the example of
other consumer-product businesses and test the
concept of the package, starting with focus groups.

Let’s remember “new Coke” and not enter into
this brave new world of CD packaging blindly.
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As a joke, I once asked Jim Morrison
to name the group he most liked to
listen to—besides the Doors, of
course. He pondered this question
thoughtfully for a few moments, as
though it were the toughest question
in the world, and then replied, “You
know the soundtrack from Fellini's
‘81/,’? I really like that.”

Morrison’s world was the world of
film,

In sharp contrast to the rest of the
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Doors, Jim had no pick-hit top 10 fa-
vorites. He was certainly not a “mu-
sic fan” in the common manner of the
"60s: each new Beatles album was not
a revelation for him; the Jefferson
Airplane did not carry the message of
his day; the stylistic experiments of
the Byrds did not move him. He lis-
tened a bit to Dylan (but only “John
Wesley Harding”’), and he occasional-
ly mentioned Elvis. But he much pre-
ferred watching Alfred Hitchcock’s
“The 39 Steps” to hearing anything.

Appropriately enough, one of the
Doors’ only “cover” songs was “Ala-
bama Song (Whisky Bar),” a Kurt
Weill-Bertolt Brecht musical-theater
piece. Originally performed by Lotte
Lenya and later recorded by David
Bowie (who else?) in the '80s, “Ala-
bama Song” was most recently sung
by Sting in the Broadway production
of “The Threepenny Opera.”

The influence of theater and film
on the Doors set them apart from
their contemporaries. While the Bea-
tles drew upon Carl Perkins and Bud-
dy Holly, and the Rolling Stones
drew upon Chuck Berry and the R&B
music of the '50s, the Doors forged a
completely different lyrical and musi-
cal path—and their apartness is re-
flected in their lack of descendants.

Countless groups have tried to imi-
tate the Beatles, but there is no Bee
Gees or Badfinger or Jellyfish to
compare with the Doors. This is be-
cause, for all of their tremendous im-
pact and success, the Doors have al-
ways been more of a monument than
an influence.

Morrison’s image was a cinematic
mystique made up of the masculine/

Bruce Harris was director of advertising
and publicity for Elektra Records, the
Doors’ label, and has also done A&R for

Epic and RCA Records.

feminine mystery of Marlene Die-
trich, the tragic (vaguely psychotic)
fragility of Greta Garbo, and the
tough yet sensitive soul of James
Dean.

Jim was rock’s first true actor. He
made recitative a major part of every
Doors recording and performance.
He spoke his lines and created the-
ater; but the true drama of the Doors
lay in the suspense created by his
self-destructive tendencies, evolving
at last into a sort of living theater for
the dying. There was a sense at a lot
of Doors concerts that maybe tonight
no one here would get out alive.

It is of note that all this visual com-
munication took place in an era be-
fore the explosion of music video, be-
fore MTV, and before the broad me-
dia coverage of rock artists. In their
heyday, more people heard the Doors
via their albums and hit records on
the radio than ever got to see them
past an LP cover.

Hence it is fascinating to consider
what might have happened if the
Doors, instead of being a '60s group,
had been a new act contending in to-
day’s marketplace: Would they be the
masters of the video vehicle of expo-
sure or victims of it? ‘“The End”
would seem like quite a different en-
tity in heavy rotation on MTV. Every
skin pore, every drop of sweat, every
hemidemisemiquaver of a gesture
would be under the video microscope.
And repetition in the TV eye can
breed, if not contempt, then certainly
boredom.

Nevertheless, there is no question

that, had the Doors come along later,
they would have been master manip-
ulators of the video image. Like Da-
vid Bowie, Michael Jackson, and Ma-
donna—who are among today’s lead-
ing video performers—Morrison was
a pioneer. Everything from his film-
school background to his outrageous
stage antics suggests that, were he
breaking on through in the '90s, he
would be a leader in the video field.
Even back in the '60s, Morrison's
film (read video) for the Doors’ single
“The Unknown Soldier” was utterly
revolutionary. It told a story, with

SONY NURTURES TALENT
Congratulations are in order to
Time Warner’s Steve Ross for his
excellent Commentary (Billboard,
March 9) on the internationalization
of the entertainment business. I
most appreciate his recognition of a
positive goal being “to forge en-
lightened partnerships that recog-
nize cultural diversity, nurture cre-
ativity, and take the risks necessary
to make great leaps forward.”
Fortunately, Sony, in its $2 billion
acquisition of CBS Records, did not
merely sit back and chuckle over its
purchase of Americana in the form
of recordings of Duke Ellington,

[ SET THE DOORS APART
& ‘Morrison preferred
watching Hitchcock’s
“The 39 Steps” to
hearing anything’

Jim starring as a Christ-like figure
executed by the other Doors mem-
bers, no less. And it intercut surreal
blood-and-roses religious imagery
with harsh TV news realities, creat-
ing a visual Greek chorus to the ac-
tion. (R.E.M.’s current video of “Los-
ing My Religion,” for all its brilliance,
is no more arcane.)

Oliver Stone’s new bio-pic “The
Doors”—really a two-hour-long rock
video—shows what the Doors might
be doing visually if they were still in-
tact: Their videos might well look like
Stone’s movie,

Largely due to their intrinsic cine-
matic qualities, the Doors’ image and
music are still as vital now as they
were the day “Light My Fire” went
to No. 1.

“My eyes have seen you,” Jim
sang, “Free from disguise, gazing on
a city under television skies.” He sub-
titled his first published book of poet-
ry “Notes On Vision.” He had the vi-
sion to become the vision. Unfortu-
nately, Jim Morrison’s life was his
first and only video.

It is of little consolation that the
flame that burns twice as bright
burns half as long.

Johnny Cash, Bruce Springsteen’s
“Born In The U.S.A.,”” and the Mor-
mon Tabernacle Choir singing “The
Battle Hymn Of The Republic.” It
has proceeded to nurture talent
(e.g., Mariah Carey, Gloria Estefan,
George Michael) so that the CBS
Records price tag, which was based
upon a historic earnings multiple of
10 times, would be substantially
higher today if the same multiple
were applied to current earnings.
Hopefully, Matsushita, which has
bought up MCA, will also support
the development of new talent and
not merely rely upon back catalog.
Germany’s Bertelsmann Music
Group could further add to an
American jingoist alarm because it
now owns John Philip Sousa’s band
rendition of “The Stars And Stripes
(Continued on page 75)
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Shannon, Gurelop, Rivers: When PDs CGross Town

B BY CRAIG ROSEN

LOS ANGELES—Scott Shannon re-
turns to New York to program WPLJ
and go head-to-head with WHTZ
(Z100), the station he launched eight
years ago. Carey Curelop and Ted
Prichard jump ship at KLOS Los An-
geles to become PD and morning
man, respectively, at crosstown rival
KQLZ (Pirate Radio). Steve Rivers
leaves WZOU Boston, to take the
reigns over at WXKS-FM (Kiss 108).

These are all examples of the inten-
sified competition that takes place
when a key player leaves for a rival
station in the same market. And, ac-
cording to Rivers, that situation “is
more present today than it has been
any time in recent history.”

Album rock KLOS GM Bill Som-
mers, whose station has been a victim
of personnel raids by crosstown Pi-
rate, attributes the increase in cross-
town traffic to desperation on the
part of owners with large mortgages
to pay. While that does not sound like
a very flattering portrayal of KQLZ’s
motives, Bob Moore, executive VP of
the Westwood One Stations Group
and the man behind KQLZ’s raids of
KLOS, concurs.

“If you are looking to replace
someone in New York, Chicago, or
Los Angeles, the odds are that some
of the best candidates are already in
that market,” he says. Moore himself

came across town from Greater Me-
dia oldies/classic rock combo KRLA/
KLSX, to head WW1’s station group.

Rivers, who came to Kiss 108 in
early January, says crossing the
street has its obvious advantages.
One is “the reduced lag time in the
learning curve,” he says. “Any time a
program director comes to a new
market, he has to study that market,
and learn about people’s work habits,
etcetera. Any time that is reduced,
it's a supreme advantage.”

Working inside the rival station
only gives a limited edge, says
KQLZ’s Curelop. “Obviously I know
what the [KLOS] operating philoso-
phy is, but after I leave, I no longer
know what the day-to-day decisions
are. It’s only a short-term edge.”

Shannon’s decision to go up
against old station Z100 is a move he
downplays. “I'm certainly not capti-
vated by that,” he says. “I’'m not ob-
sessed with it.”’

While some might find it tough to
compete with their former cohorts,
Shannon foresees no problems. “It is
only tough because a lot of people
don’t have the ability to separate
their personal life from their profes-
sional life. I have always worked
hard at accomplishing that.”

Surprisingly, Shannon doesn’t feel
he will have any advantages in going
head-to-head with a station he helped
put on the map. “Obviously it is not

Dick Bartley’s Oldies Shows
Get A New Home On ABG

LOS ANGELES—When former
“American Top 40” host Casey Ka-
sem couldn’t come to terms with
ABC Radio Networks, rival
Westwood One picked up the count-
down king. Now, after failing to re-
negotiate his contract with WW1
(Billboard, Feb. 16), Kasem'’s oldies
counterpart, Dick Bartley, has
signed what he calls “‘a multiyear,
multiprogram deal” with ABC.
Although the details of Bartley’s

NETWORKS |

STDCATON |

by Craig Rosen

ABC programs are still being worked
out, Bartley says he will do two four-
hour weekly oldies programs—one
live, one on compact disc—for ABC.
“In essence, it will be what Dick Bart-
ley is known for doing on the national
level, the kind of stuff that has won
three consecutive Billboard awards,
and that is something I am very, very
proud of,” he says.

Bartley will write, produce, and as-
semble the CD show at his home stu-
dio. The live show will likely be done
out of ABC studios in New York.
Bartley expects the shows to debut

by late May or early June. Although
there is the possibility of a gold-based
shortform show hosted by Bartley, 4
la “New Gold On CD,” which he cre-
ated at WW1, it won’t be included in
the initial rollout.

Bartley and ABC VP of program-
ming Corinne Baldossano worked
together at RKO, later United Sta-
tions, in the '80s.

Although Bartley’s move from
WWI1 to ABC creates more competi-
tion in the oldies syndicated arena,
much the same way that Kasem's
move created increased top 40 count-
down competition, Bartley says there
is plenty of room for quality oldies
programming. ‘“The oldies format
has never been healthier,” he says.
“There is more interest in the '60s
and early "70s, which I focus on, than
ever before. We will be very success-
ful regardless of the competition.”

AROUND THE INDUSTRY

WW1’s “Scott Shannon’s All-Re-
quest Top 30 Countdown,” which
was dropped by WHTZ (Z100) New
York literally in midshow, after PD
Steve Kingston got word that Shan-
non would be joining rival WPLJ, will
be added to WPLJ Sundays at 7 p.m.
“We run 'em all,” Shannon says, re-
ferring to the station’s collection of
countdowns—“American Top 40"
and CD Media’s “Rick Dees Weekly
Top 40.” When Shannon was in Los
(Continued on next page)

the same station as it was when I was
there,”” he says. “When I pro-
grammed it, it was in first place. It
led the market consistently.”

He does, however, acknowledge
that he feels “‘comfortable” in the
New York market, but didn’t return
to New York because it was an easy
way to re-establish himself after the
failure of his former station, Pirate
Radio, as a Rock 40 outlet. “The easi-
est thing I could have done was stay
in Los Angeles and continue to devel-
op my career there,” he says.

In going up against Z100, Shannon
has apparently severely damaged his
relationship with his former cohort

7100 VP programming Steve Kings-
ton. Shannon says that Kingston, ap-
parently under the impression that
Shannon would return to Z100, sent
him a week’s worth of call-out music
research. That move, coupled with an
on-air attack on Kingston using his
real last name, hit Kingston’s “hot
button,” Shannon says.

Shannon claims the attack on
Kingston only aired once and as soon
as Shannon heard Kingston was up-
set, he pulled the promo. “I have no
vendetta against Steve,” he says. “I
like to consider him a friend. Unfortu-
nately, it doesn’t seem to be mutual.

“The funny thing is [that] in

sports, politics, in big corporations,
and in a lot of other arenas of big
business, what I did was considered
commonplace,” Shannon says.

For his part, Kingston says the “re-
search” in question was nothing that
Shannon couldn’t have learned about
Z100’s music by reading the trades.

To even the score, WPLJ VP pro-
gramming Tom Cuddy claims to have
sent Kingston some call-out research
the following week.

As for the promo WPLJ aired,
Kingston’s only comment is that “I'd
appreciate him keeping my personal
business and professional life sepa-

(Continued on page 14)

WITHIN SCOTT SHANNON’s
first 10 minutes on “Mojo Radio”
WPLJ New York, there were al-
ready two lines worth quoting. One
was a promo that declared, “Smells
like a damn zoo in here.” The other
was “Nancy Reagan, put down that
bong and sing along,” before “I
Touch Myself.” Nancy came up
again later when guest Rush Lim-
baugh, discussing Kitty Kelley’s
book, asked, “Would you rather be-
lieve Nancy Reagan or a former
slut” and Shannon replied, “A for-
mer slut.”

Other first-morning guests April
11 included WIOQ Philadelphia OM
Mark Driscoll, also the voice of Mo-
jo’s production, and two blues musi-
cians who did indeed play “Got My
Mojo Working.” Shannon was actu-
ally the last of the WPLJ air staff to
return to the air; the rest of the
Jjocks started the day before.

On Sunday (14), WPLJ will debut
FilmHouse’s Direct TV campaign,
something that had been a WHTZ
(Z100) staple for years. Z100 will
counter with its own birthday game.

PROGRAMMING: K-BIRD FLIPPED

Entercom’s easy KBRD Seattle
has become the latest convert to
rock/AC as KMTT (The Mountain).
The new PD is Chris Mays, last
with Broadcast Programming Inc,;
Alan Burns will consult. Former
PD Bruce Cannon may stay on in
another capacity.

At press time, the last details
were just worked out on the deal
that would bring KLOL Houston
PD Ken Anthony to album KLOS
Los Angeles as PD. Also, KGB San
Diego night jock Andy Geller has
resigned to join KLOS as engineer
for morning team Mark & Brian.

It’s a big week for the Ware fam-
ily of San Antonio, Texas. AC
KQXT PD Trey Ware is going
across town to the PD slot at KSRR,
replacing Jeff Scott. Also, midday
host Chris Knight is the new MD,
replacing Michael Newman. Across
town, adult standards KTSA has

Mojo Gets Shannon Working In Momings;
Entercom Hips Bird; San Antonio Shuffle

gone N/T and Trey’s father, Ricky
Ware, who had been doing sales, is
now doing afternoons.

Arbitron will flag at least three
stations for diary activity when the
winter books come out next week:
KQLD New Orleans, WMC-FM
Memphis, and WNVZ Norfolk, Va.
Five other outlets—KKIK Lubbock,
Texas; KQWB Fargo, N.D,; KHOM
New Orleans; WHTT Buffalo, N.Y;;
and WWFE Miami—are under in-
vestigation by Arbitron.
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by Sean Ross with
Craig Rosen & Phyllis Stark

After several weeks as interim
OM at top 40 WBZZ (B94) Pitts-
burgh, former WIOQ Philadelphia
PD John Roberts is now official . . .
APD Dom Testa is upped to PD at
top 40 KRXY (Y108) Denver, re-
placing Mark Bolke ... KIIS Los
Angeles morning producer Jack
Silver is named PD at N/T WLUP
Chicago.

KERN-FM (Oldies 94) Bakers-
field, Calif., PD John Demick re-
turns to Salt Lake City as OM/PD
of album KBER. In other hard-rock
news, KNAC Los Angeles PD Pam
Edwards exits for a West Coast al-
bum-rock job with Columbia.

KROQ Los Angeles has admitted
to the county sheriff’s department
that an alleged murder confession
the station broadcast last June was
a hoax. Morning men Kevin Ryder
& Gene Baxter made it onto NBC’s
“Unsolved Mysteries,” when a call-
er claimed to have killed his girl-
friend. KROQ now says an internal
investigation proved the caller was

Doug “The Slug” Roberts, now
KROQ’s night jock.

WTIC Hartford, Conn., GM Bob
Dunn resigns to pursue station own-
ership ... WZKS Louisville segues
from adult to mainstream top 40.

Jay Scott is out as PD of AC
WKJY Long Island, N.Y. ... PD
Bret Werb is out at classical
KKGO-FM Los Angeles. He will
not be replaced directly, but Bob
Wennersten has been named MD
... KOBO Yuba City/Sacramento,
Calif., returns to the air simulcast-
ing the new age/motivational pro-
gramming of KEST San Francisco.

AC WAXY Miami becomes Mix
105.9. WFYR Chicago’s T.K.
0’Grady and WSTF Orlando, Fla.’s
Latrell Kielbasa replace Greg Bu-
dell in mornings. WSTF’s Mike
Roberts replaces Mark Denver at
night ... Country WCTK Provi-
dence, R.1.,, ups OM Tom Devoe to
station manager, replacing Chris-
tine Lodge. MD Jim O’Brien be-
comes PD ... Milwaukee gets its
first easy outlet since WEZW as
country WHKQ Racine, Wis,,
switches format and upgrades its
signal. Former WEZW PD Don Ro-
sen is PD/morning man.

When owner George Tobin closes
on KMMK Las Vegas, currently a
rock/AC hybrid, look for former
WZOU Boston PD Tom Jeffries to
be station manager and, initially,
PD. C.J. Cook, now programming
assistant at WZOU Boston, will be
MD ... At WMGL (Jazz 101.7)
Charleston, S.C., Steve Newcombe
has been named station manager.
He was the former GM of crosstown
WwWJYQ. Also, MD Drew May has
been named chief announcer.

Former WVKZ Albany, N.Y,, PD
Tom Kelly will be the new PD/
morning man of top 40 WFBQ (Q98)
Cheyenne, Wyo., replacing J.D.
Daniels about the time you read this
... Bob West is out as PD of KEZB-
FM (B94) El Paso, Texas. B94 se-
gues from top 40 to AC under new
PD Cesar Chavez, who was already

(Continued on page 14)
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Crown B’casting Seeking
To ‘Move In’ On Atlanta

HBY BILL HOLLAND

WASHINGTON, D.C.—Crown
Broadcasting president Tom Gannon
has asked the FCC to loosen its city-
of-license rules and grant it permis-
sion to move its Class C WHMA-FM
from Anniston, Ala., to Sandy
Springs, Ga.—but treat it “as though
it were a proposal to relocate to At-
lanta.”

In the March 28 letter, Gannon ad-
mitted that the proposal might be
“surprising” in view of current FCC

WASHINGTON
ROUNDUP

rules. Last November, the commis-
sion voted to say no to move-ins, and
Atlanta broadcasters have been suc-
cessful in the past in arguing against
move-in proposals.

The proposal asks the FCC for con-
tinued (but upgraded to C3) service in
Anniston, new Class Cl1 service for
Atlanta-Sandy Springs, and first-time
Class A service in Lineville, Ala.

The letter argues that such an ac-
tion is warranted because Atlanta is
“grossly underserved” and needs a
new city-grade signal (it has only
eight city-grade FMs), and that the
new station would also help out ser-
vice in eastern Alabama.

NAB ADDS SIMULCAST SESSION

In light of the controversy over si-
mulcast and time-brokerage deals,
the National Assn. of Broadcasters
has announced a new session—“Time
Brokerage—Who’s In Charge
Here?”—for its upcoming convention
in Las Vegas. Panelists for the ses-
sion, scheduled for Wednesday after-
noon (17), will include the FCC’s Roy
Stewart, the chief of the Mass Media
Bureau and the man who has given
the green light to the growing prac-
tice.

CANADIAN L-BAND TEST SCHEDULED

With continued calls from skeptical
broadcasters for U.S. tests of DAB in
the L-band (1435-1525 MHz) before
committing the resources of the en-
tire industry, all eyes will be on the
results of the May tests in Ottawa by
the Canadian Assn. of Broadeasters.
The CAB tests will use analog sig-
nals, not digital, but the objective will
be to further analyze how well radio
performs and whether the higher-
megahertz signal will require too

much power to be logistically—and
economically—feasible. NAB has
been invited to participate in the
tests, and the Canadians will partici-
pate in NAB'’s tests this fall.

NAB: KEEP FM TRANSLATORS BRIDLED

Eager to preserve reforms that
protect against the abusive practices
of some FM translator firms, NAB
has asked the commission to reject
proposals from such firms that would
“transform FM translators into a for-
profit, low-power radio service.” The
FCC is currently overhauling all of
its rules; later this spring it may even
modify its multiple-ownership and
cross-ownership rules.

Despite the 1990 FCC reforms,
NAB says translator firms are seek-
ing rule modifications so they can in-
crease transmission power and origi-
nate commercials—in other words,
gain entry into a radio market them-
selves. NAB wants the FCC to pre-
serve the original function of transla-
tors as “fill in” aids to sparsely popu-
lated areas.

The NAB has also asked the FCC
to make sure that newer short-spaced
FM stations do not have their service
areas “‘put at risk” by the prospect of
older FMs, allocated before 1964 (so-
called ““grandfathered’” stations)
modifying and upgrading their facili-
ties so as to cause signal-overlap
problems and interference.

HOUSE UNIT LOOKS AT FCC BUDGET

The FCC was back on the Hill
again April 10 for a budget authoriza-
tion hearing, this time before the
House Telecommunications Subcom-
mittee.

Back in February, the FCC asked
the House Appropriations Committee
to approve its administration budget
request of $133.4 million for fiscal
1992—more than $17 million more
than FY 1991.

Some committee members at that
hearing were not optimistic that the
increase would sail, despite testimo-
ny from FCC chairman Al Sikes that
the FCC could collect more than $4
million from radio and TV if they ap-
proved so-called user fees from
broadcasters.

In addition, NAB president Eddie
Fritts sent a letter to John Dingell, D-
Mich., House Commerce Committee
chairman, citing unfair treatment by
the administration and FCC propos-
als, including the user fee and ad de-
ductibility proposals, and asking for
congressional help.

NETWORKS AND SYNDICATION

(Continued from preceding page)

Angeles at Pirate he frequently
slammed Dees on the air.

More changes at Unistar Radio
Networks. Beginning the weekend of
April 26, Z100 personality Patty
Steele will replace Steve O’Brien as
the host of “The Weekly Special.”
That same weekend the show will
make its debut on CD in a new one-
hour format, trimmed down from 90
minutes. Unistar will also present
“Back To Bandstand With Dick
Clark” April 26. The three-hour spe-
cial will feature Chuck Berry, Sly
Stone, Smokey Robinson, Frankie

Valli, and others.

L’Jazz Productions’ international-
ly syndicated “Jazz Continental” is
set to cover the Pori Jazz Festival,
July 13-21 in Pori, Finland . . .
Westwood One News’ new Capitol
Hill correspondent is former UPI Ra-
dio Los Angeles bureau chief Robert
J. Fuss. Fuss replaces Al Freeman,
who will work part-time so he can
pursue other interests. Veteran net-
work radio writer Allen Goldblatt
has joined “Casey’s Top 40” as writ-
er; he replaces Leonard Pitts Jr.

1

Billboard's

) Heweek

Tom Carroll
WTUE Dayton, Ohio

THE LAST TIME you heard a lot about heritage al-
bum rocker WTUE Dayton, Ohio, was two years ago
when hard-rocking WAZU signed on against it and
made some fast inroads. In spring '89, WAZU was up
to a 7.3 share 12-plus and WTUE, usually a double-dig-
it player in the past, was off to a 9.2. That summer,
WTUE went back to a 10.1 while WAZU rose to a 7.8.

That was the closest that WAZU got to WTUE. But
for the next year, having a second album outlet in
town was enough to keep WTUE out of the top slot.
Top 40 WGTZ (Z93) was No. 1 in three out of the next
four books. Country WHKO took the remaining book.
WTUE was third for most of the year.

So it was good news for longtime PD Tom Carroll
when WTUE rebounded 7.4-9.7 this fall, putting it
ahead of both 293 (11.0-9.1) and WHKO, which held at
an 8.5. This despite the fact that WAZU also rose, go-
ing 5.0-6.0.

But the WTUE staff didn’t have much time to enjoy
being No. 1. Several weeks ago, owner Summit Com-
munications made a deal to sell WTUE to Lake Shore
Communications. That deal was reportedly shaky at
press time, but Carroll expects that there will be an-
other buyer at some point, based on Summit’s phas-
ing-out of its medium-market stations.

Carroll started at WTUE 10 years ago as a part-tim-
er, moving up into overnights, then middays. When
PD Bill Pugh left for WKDF Nashville in 1985, Carroll
succeeded him. He has been PD through WTUE’s
softening to almost an adult-rock format (something
that also affected then co-owned KAZY Denver and
WONE-FM Akron, Ohio), its subsequent move back to
the mainstream, then a toughening up when WAZU
came to town.

Now WTUE is essentially back where it was two
years ago before WAZU. When that station came on,
Carroll says, ‘“We tried to blunt it as much as possible.
We felt that was a good strategy at the time. After we
let that go for a few months, when we saw that they
weren’t making the inroads that everybody had pre-
sumed they would make, we went back to the business
of being a 25-plus station.”

In retrospect, Carroll says, “Having seen a history
of that type of station not doing all that well, I proba-
bly would not be as tough.” About six to eight months
after WTUE went harder, Carroll began worrying
that WTUE might be sending its upper demos to its
AC or oldies rivals. “While we were spending a lot of
time trying to head WAZU off at the pass, I felt we
might be getting flanked at the other end. We did
some perceptual and found that we were starting to
be perceived as too hard and unfamiliar.”

“We came to the realization that you can’t have ev-
erything and it’s better if you choose what you’re go-

certainly affect WAZU more than us.

ing to live without. We decided to let them be the 18-24
station and stay true to our money demos . .. There’s
no need for me to waste a lot of my valuable airtime
trying to appease their listeners. I don’t need to be
playing hard rock during my morning show.”

To that end, Carroll didn’t play Jane’s Addiction or
Steelheart, both of which were WAZU hits. WTUE
will play Fleetwood Mac, Elton John, and some ’60s.
material during middays, although he says ‘“there’s so
little of that in the library that it really doesn’t ac-
count for a good percentage of it anymore.”

This is WTUE in p.m. drive: Led Zeppelin, “Goin’ To
California”; Billy Squier, “She Goes Down”’; Super-
tramp, ‘“The Logical Song”; Who, “Magic Bus”; Jon
Bon Jovi, “Blaze Of Glory”; Triumph, “Lay It On The
Line”; Def Leppard, ‘““Armageddon It”; Firehouse,
“Don’t Treat Me Bad”; CCR, “Green River’; Bad
Company, “Stranger Stranger.”

WAZU, meanwhile, has become more heavily day-
parted and, according to Carroll, has gone from 70%
current and 30% gold to a 50/50 mix. It remains
WTUE’s No. 1 sharing station followed by ACs
WVUD (WTUE’s last head-to-head rock competitor)
and WWSN, as well as Z93. The latter has been known
to play an occasional rock record that is not a national
top 40 hit, e.g., Giant’s “It Takes Two.”

There’s also new Z-Rock affiliate WZRZ, located
halfway between Dayton and Cincinnati. As country
WBVE, that station pulled up to a 1.5 share in Dayton
last year. But Carroll insists that having another rock
station audible in town will have “absolutely no im-
pact on us because we don't play to that demo. It will

“I hear people here talking about Z-Rock a little.
They’re certainly not making the splash here that
WAZU did, but they’re aiming for Cincinnati, which is
smart for them. They've always tried to [target] both
cities and it’s never worked. Now [WEBN PD] Tom
Owens is playing records he probably wouldn’t have
played six months ago. I’ve been through that al-
ready.” |

In the fall, WTUE did some TV. (““The economy is
horrible here . . . so instead of having an agency tell us
that running our spot in the middle of a certain pro-
gram was good for us, we just placed them around
sporting events and those kinds of things.”) It isn’t do-
ing TV this spring, although it does have a handful of
billboards. Instead, WTUE is concentrating its efforts
on street promotions and on the Yes reunion show,
which will be billed as WTUE’s 15th anniversary
show. Dayton just opened its fourth venue, which has
allowed the city “to pull some major shows from Cin-
cinnati.” SEAN ROSS

CD Storage Cabinet

Are you looking for a
way to store and lock
your valuable CD’s? Our
storage cabinet holds
840 CD’s in their jewel
boxes for immediate ac-
cess to your programmer
or disc jockey. Steel
construction with 3 lock-
able drawers and stack-
able. 4ft x 2ft x 2ft.

LIFT Discplay Inc., 115 River Road, Edgewater, NJ 07020
Tel.: 201/945 8700, 945 8863, 945 8412, Fax: 201/945 9548

LIFT.

Systems withafuture.
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Hot Adult Contemporany.

z COMPILED FROM A NATIONAL
o Q= SAMPLE OF RADIO PLAYLISTS
28| E|Sg| g2 me ARTIST
T2 | 92| Q2| 25| LABEL & NUMBERDISTRIBUTING LABEL
* % NO.1 x %
1 1 1 11 YOU'RE iN LOVE ® WILSON PHILLIPS
SBK 07346 4 weeks at No. 1
(D] 2 | 3 [ 11 | CRYFORHELP ® RICK ASTLEY
RCA 2774
@ 4 6 7 BABY BABY & AMY GRANT
A&M 1549
@ 5 8 g MERCY MERCY ME/I WANT YOU ROBERT PALMER
EMI 50344
@ 7 12 6 RHYTHM OF MY HEART & ROD STEWART
WARNER BROS. 4-19366
§ | 3 | 2 | 13 | COMING OUT OF THE DARK © GLORIA ESTEFAN
EPIC 34-73666
ONE MORE TRY & TIMMY T.
1 6 4 10§ qUairvisiis
1 14 6 VOICES THAT CARE & VOICES THAT CARE
GIANT 4-19350
9 8 5 18 ALL THE MAN THAT | NEED & WHITNEY HOUSTON
ARISTA 2156
10 | 10| 9 | 12 | DON'T HOLD BACK YOUR LOVE # DARYL HALL JOHN OATES
ARISTA 2157
SOMEDAY & MARIAH CAREY
9 ! 13 | SoLumaia 3873561
(@] 19 | 23 | 3 | | DONT WANNA CRY & MARIAH CAREY
COLUMBIA 38-73743
@) 16 | 22 | 6 | VVEBEEN THINKING ABOUT YOU ¢ LONDONBEAT
RADIOACTIVE 54005/MCA
FOREVER'S AS FAR AS I'LL GO ALABAMA
14 15 15 10 RCA 2706
SHOW ME THE WAY & STYX
15 | 12| 11| 20 | SHOW!
* * x HOT SHOT DEBUT * % x
NEWD | 1| | LOVE IS A WONDERFUL THING © MICHAEL BOLTON
COLUMEDS 28-735719
ALL THIS TIME & STIN
17| 13| 10| 13| ALTH G
18 | 14 | 13 | 2 | WHERE DOES MY HEART BEAT NOW # CELINE DION
EPIC 34-73536
21 | 22 | 7 | 'LLBEBY YOUR SIDE STEVIE B
LMR 2758/RCA
2 | 25 | 7 | WALK MY WAY BETH NIELSEN CHAPMAN
REPRISE 4-19447
@D| 27 | 32 | 4 | UF THERE WAS) ANY OTHER WAY © CELINE DION
EPIC 34-73665
* % % POWER PICKX % %
@| w | — | 2 | MIRACLE WHITNEY HOUSTON
ARISTA 2222
WAITIN @ ALIAS
2| 17| 20| 10 | WAITING FOR LOVE
WICKED GAME ¢ CHRIS ISAAK
M| 0 )17 ] 16 | st 419700
25 | 18 | 16 | 16 | SWEAR TO YOUR HEART RUSSELL HITCHCOCK
HOLLYWOOD LP CUT/ELEKTRA
28 31 5 TEMPLE OF LOVE ¢ HARRIET
EAST WEST 4-98863
@D| o | 35 | 4 | JUSTTHE WAY IT IS, BABY ® THE REMBRANDTS
ATCO 4-98874
NIGHT AND DAY ¢ BETTE MIDLER
B | B |2A | B ravicssssss
THE FIRST TIME ¢ SURFACE
8| 2B A oGmenasrase
) GET HERE & OLETA ADAMS
30| 25 | 18 | B | Firanas7s a76-4MERCURY
JOYRIDE ¢ ROXETTE
@ B3 531 50342
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Communications, Inc.
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programming Spanish KEZB-AM ...
WZFM White Plains, N.Y., becomes
rock/AC WXPS.

POLICE BLOTTER

A Chicago area dentist has filed a
$30,000 slander suit against WKQX
(Q101) morning team Robert Mur-
phy & Dan Walker. Dr. Spomenka
Rybak-Leudi says she was defamed
when Murphy called her a “psycho-
pathic liar.” Murphy called Rybak-
Leudi at the behest of a friend of hers
who claimed the dentist was telling
people that she worked on Cher’s
teeth. Later, Murphy called back with
a Cher impersonator.

On the other hand, talent agent
Saul Foos has reached an undis-
closed out-of-court settlement of his
$4 million libel suit against Ever-
green Media. Foos claimed company
officials defamed him during the
claims and counterclaims that ensued
when morning man Sonny Fox left
Evergreen’s KHYI Dallas.

Connecticut police still have not
come up with a cause of death for
WDRC Hartford GM Dick Korson,
but the Hartford Courant reports
that the authorities believe Korson's
wife Ursula was shot at some point
during the couple’s 12-minute mys-
tery plane ride. The Korsons disap-
peared March 21; their bodies were
found 10 days later. WDRC station
manager Wayne Mulligan has been
upped to GM.

WKKN/WKKQ Rockford, I11.,
owner/GM Jim Mackie, 51, was
killed in a traffic accident April 8.
Mackie, whose car was hit by a semi,
had both a seatbelt and an airbag at
the time of the crash. Mackie is sur-
vived by his wife and two kids.

PEOPLE: AX THE EXPERTS

N/T KNX Los Angeles military ex-
pert Andy Lightbody is out, follow-
ing a Los Angeles Times story ques-
tioning his credentials. Lightbody
claimed to be a Loyola Univ. gradu-
ate and a former Air Force officer
and fighter pilot. The Times found
that Lightbody didn’t graduate from
Loyola, but did receive two degrees
from the never-accredited, now de-
funct Univ. of Beverly Hills. His
highest flight certification was stu-
dent pilot.

At AC WBMX Boston, longtime
morning team Joe Martelle & Andy
Moes seem to be breaking up.

same slot at crosstown WRXR.

for $3 million plus stock.

EDWARD KARLIK, president of Chase Communications’ TV division, is
named president/chief operating officer for that company, replacing
the retiring Perry Ury, who will remain a consultant to Chase.

SCOTT PETERS goes from the GM spot at WOPW Augusta, Ga., to the

STATION SALES: WPNT-AM Chicago from Century to Diamond Broad-
casting; Durham Life’s broadcast properties to a shareholders’ group

WBMX has announced that Martelle
will sign a multiyear deal to stay with
the station, but inside sources say
Moes will not ... The Real Bob
James, last the morning man at al
bum WRKI (195) Bridgeport, Conn.,
goes to mornings at AC WZMX
Hartford, Conn., replacing Jonathan
Monk & Diana Kelly.

Adult top 40 WKQI (Q95) Detroit
has added a nightly love songs pro-
gram that is, for now, being hosted
via tape by WYNY New York morn-
ing man Jim Kerr. Across town at ur-
ban WJLB, former KHYS PD Ross
Holland is named production direc-
tor.

Morning co-host Wendy Williams
is the new night jock at urban WRKS
New York, replacing Mike Love ...
Part-timer Ryan Cameron is upped
to nights at urban WVEE (V103) At-
lanta, replacing Nate Quick ... For-
mer KHYS Houston night jock Jim-
my Olson is now doing nights at
crosstown KBXX. KHYS is now be-
ing consulted by Don Kelly.

Album KRFX (The Fox) Denver
names night jock Beau Bennett MD
... At top 40 KPLZ Seattle, produc-
tion director Randy Irwin assumes
MD duties from APD Mark Allen ...
KWOD Sacramento, Calif., MD
Shelly Morgan is the new midday
host at KHQT (Hot 97.7) San Jose,
Calif. Elsewhere in Sacrament), APD
Chuck Field is named MD at top 40
KSFM. Diana Laird leaves for mid-
days at WSHE Miami as Christie
Banks transfers to nights at album
WHTQ Orlando, Fla.

CKYC (Country 59) Toronto, the
former CKEY, has announced the re-
mainder of its on-air lineup. Stew
Hill, the morning man with cross-
town CJEZ, will do middays. Mal-
colm Sinclair and Jerry Archer
from CKEY will do nights and over-

nights. Bob Van Dyke remains
swing person.

At oldies WMJI Cleveland, p.m. co-
host Jimmy Malone joins Lanigan &
Webster in mornings. Also, Sandy
Bennett from crosstown WNWV
joins for overnights ... Bill Garcia,
most recently a swing host with N/T
WLS Chicago, goes to oldies rival
WIJIMK for weekends ... Former
KJJO Minneapolis p.m. driver Brian
Turner returns for mornings, replac-
ing Scott Klohn. Chris O’Connor,
the former overnighter at crosstown
WLOL, joins KJJO as an AE.

Weekender Mick Monday is upped
to p.m. drive at oldies KQLD New
Orleans ... At modern KROQ Los
Angeles, morning producer Laura
Brown and weather rapper Michael
The Maintenance Man are out.
Across town at AC KLIT, weekender
Gary Thompson goes to afternoons
as PD Dan McKay comes off the air.

Album KSAQ San Antonio, Texas,
p.m. driver Willie B. returns to top 40
as the p.m. driver at KHFI (K96.7)
Austin, Texas. Also, Morgana
McCann replaces Porsche in over-
nights ... Hurricane Wayne, last
with WOVV West Palm Beach, Fla.,
goes to nights at top 40 KRQQ Tuc-
son, Ariz. ... Top 40 KZOU Little
Rock, Ark., snags crosstown KKYK
morning man Craig O'Neil.

Night jock Cat Thomas is now offi-
cial as MD at top 40 KLUC Las Ve-
gas. Late night jock Leanne Sum-
mers moves to afternoons, replacing
Sam Reynolds (Billboard, April 13).
Weekender Chris DeMarco moves to
late nights ... MD Ken Wall moves
from nights to afternoons at top 40
KTUX Shreveport, La., replacing
Keith Greer, who joins Curb Records
in Dallas. Z.Z. Cooper from KVOL
Lafayette, La., joins as nights/pro-
duction director.

COMPETITION TOUGHENS WHEN KEY PLAYERS GO TO RIVAL RADIO STATIONS

(Continued from page 12)

rate.”” Kingston confirms, however,
that his former friendship with Shan-
non gave his new rival one advan-
tage. Kingston says Shannon “abso-
lutely” knew he planned to go on va-
cation the day Shannon put “Mojo
Radio” on the air.

Curelop’s decision to leave and
compete with KLOS was greeted
with a little less hostility. Curelop
was at KLOS 16 months before Pi-
rate approached him with an offer he
could not refuse. Sommers and Cure-
lop say the split was amicable.

“I don’t think anybody has any
malice toward me. I think they under-
stand why I made the move. The op-
portunity to get in and help construct
what is essentially a brand new radio
station with brand new product was
too good too pass up,” Curelop says.

Of course, Curelop acknowledges
the financial rewards. “I would have
been dumb to say no.” Sommers ac-
knowledges that his former PD “did
what was right for the family.”

Rivers, too, says he has cut all ties
with former cohorts at WZOU. “1
have bumped into a few people at cer-
tain events,” he says. “But there real-
ly has been no communication. They
really view me as the competition and
try to distance themselves from me
as much as possible.”

Asked if his staff has been told to
steer clear of Shannon, Kingston
says that “‘with a staff like this, you
don’t need rules. They make their
own rules.”

AC KRMX (Mix 94.9) PD/morning
man Bobby Rich has a better rela-
tionship with his former station,

KFMB (B100), where he spent nine
years. “I not only respect, but like, all
the people that work there,” he says.

Rich, however, admits that the ri-
valry in the AC arena is tamer than
that among top 40 and album rock
stations. Besides, he doesn’t see him-
self as competing head to head with
his old station, since Mix 94.9 is pri-
marily oldies-based, while B100 con-
tinues a current intensive approach.
“I wouldn’t feel comfortable going
head-to-head, but I do feel comfort-
able at a radio station that is quite a
bit different.”

Rich, like Shannon, moved to an-
other market before returning back
and going up against his old home
station. B100 OM Mike Novak dis-
misses the notion that Rich would

(Continued on page 20)
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Westwood One Presents

|

The Timof[/\y White Session

Comg ratulations to
_Cimo’rlf\y White
and many thanks to
S’ring & his band
fow bwimgim us this
unprece ented

North American
BProadcast Event!

"Timothy has really outdone himself. The interview and
live music made for a magical 2 hours on the radio.”
Mark Chernoff, PD WXRK-FM

"A revealing and vastly entertaining glimpse of
one of contemporary music's key figures.
A one of a kind radio event!”

Norm Winer, PD WXRT-FM

"STRONG PROGRAMMING!

A rare opportunity to hear live
performances with a great
interview, from one of the
truly great performers."
Pat Evans, PD KFOG-FM

Look for Timothy White's critically acclaimed book

= ) . ' < :
<orps Management: Miles Copeland "Rock Lives: Profiles and Interviews" in book stores evervwhere.

www americanradiohietorv com
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FOR WEEK ENDING
APRIL 20, 1991

POWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audience of more than 1 milllon.

GOLD—Statlons with a weekly cume
audience between 500,000 and 1 miliion.

SILVER—Stations with a weekly cume
audlence between 250,000 and 500,000.
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1 6 Londonbeat, I've Been Thinking About EX EX Keedy. Save Some Love 12 1 (R e 13 17 C&C Music Factory Feal. Freedom Willi H Gloria SN 0ut 0! e Day 12 13 Roxette, Joyride
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26 28 Rude Bo(s,_wmten All Over Your Face Philadelphi P.D.- Brian Philips n 13 Anopther Bad Creation , lesha }g 22 Cg&" |su's! T?;":th Myrs:alft Freedom Will 15 10 Celine Dion, Where Does My Heart Beat
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Chicago P.D.: Dave Shakes | A28 — Keedy, Save Some Love 1 1 TimmyT. One More T I fROEL Lo, PRI B 1922 Another Bad Creation , lesha 17 20 Latour. Peopls Ate Sl Having S
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EX EX Cartouche, Feel The Groove 20 25 Michel'le, Something In My Heart 12 14 Divinyls, | Touch Mysel 18 26 Mariah Carey, | Don't Wanna C 4 1 Londonbaat, I've Been Thinkinj ut
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£X  EX Firehouse, Don’t Treat Me Ba 23 23 Riff, M; Heart Is Failing Me 15 15 The Rambrandts, Just The Way It Is, B 21 23 Tesla, Signs 7 8 Rick Astley, Cry For Help
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2 25 Amy Grant, Baby Bab 1015 C&C Music Factory Feat. Freedom Willi 1 1 Wwilson mmns, You're In Love 13 16 Enigma, Sadeness Part 1 25 EX  Extreme, More Than Words EX EX smx, Love At First Sight
77 ol Dennis, Touch e (AIl Night Lon 11 13 Poison Clan, Oance All Nite 2 3 Tara Kemp, Hold You Tight 14 17 Gerardo, Rico Suave A26 — REM, Losing My Reiigion EX EX Riff, My Heart |5 Failing Me
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YesterHits,

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Ysars Ago

. Kiss On My List, Daryl Hall & John
Oates, Rca
. Rapture, Blondie, cHrysALIS

. Morning Train, Sheena Easton, emi-
AMERICA

. Just The Two Of Us, Grover
Washington Jr., ELEKTRA

. Woman, John Lennon, GEFFEN

. Angel Of The Morning, Juice
Newton, capitoL

. While You See A Chance, Steve
Winwood, isLanD

. Being With You, Smokey Robinson,
TAMLA

—

. The Best Of Times, Styx, aam
. Don’t Stand So Close To Me, The
Police, aam

POP SINGLES—20 Years Ago

. Joy To The World, Three Dog
Night, bunHILL

. What's Going On, Marvin Gaye,
TAMLA

—
QW W N oo b WN

—

. Just My Imagination (Running
Away With Me), Temptations, Goroy

. She's A Lady, Tom Jones, ParroT

. Another Day/Oh Woman Oh Why,
Paul McCartney, appLE

. Put Your Hand In The Hand,
Ocean, KAMA SUTRA

. Me And Bobby McGee, Janis
Joplin, coLumeia

. Doesn’'t Somebody Want To Be
Wanted, Partridge Family, seLL

. For All We Know, Carpenters, aam

. One Toke Over The Line, Brewer &
Shipley, kama SUTRA

TOP ALBUMS—10 Years Ago

. Hi Infidelity, REQ Speedwagon, epic

. Paradise Theater, Styx, asm

Arc Of A Diver, Steve Winwood,

ISLAND

. Moving Pictures, Rush, MERCURY

. Winelight, Grover Washington Jr.,
ELEKTRA

CW ® N O ud W N

—

. Face Dances, The Who, waRNER
BROS.

. Zenyatta Mondatta, Police, aam

. Another Ticket, Eric Clapton, rso
. Double Fantasy, John Lennon/
Yoko Ono, GEFFEN

. The Jazz Singer, Neil Diamond,
CAPITOL

TOP ALBUMS—20 Yaars Ago

. Pearl, Janis Joplin, coLumsia

. Soundtrack, Love Story, PARAMOUNT

. Various Artists, Jesus Christ
Superstar, pecca

. Cry Of Love, Jimi Hendrix, REPRISE

. Love Story, Andy Williams, coLumsia

. Chicago Ill, coLumsia

. Golden Bisquits, Three Dog Night,
DUNHILL

CEN O Nh WrH

—
(=]

. Abraxas, Santana, coLumsia
. Tea For The Tillerman, Cat
Stevens, aam

. Close To You, Carpenters, aam

COUNTRY SINGLES—10 Years Ago

1. Old Flame, Alabama, rca
2. A Headache Tomorrow (Or A
Elpfcartache Tonight), Mickey Gilley,

W NOd W

—
(=]

3. Pickin' Up Strangers, Johnny Lee,
FULL MOON/ASYLUM

4. Rest Your Love On Me/l Am The
Dreamer (You Are The Dream),
Conway Twitty, mca

. Hooked On Music, Mac Davis,
CASABLANCA

. Am 1 Losing You, Ronnie Milsap, rca

. 1 Loved 'Em Every One, T.G.
Sheppard, WARNER/CURB

. Falling Again, Don Williams, mca

. You're The Reason God Made
Oklahoma, David Frizzell & Shelly
West, WARNER/VIVA

10. Leonard, Merle Haggard, mca

SOUL SINGLES—10 Years Ago

. Being With You, Smokey Robinson,
TAMLA

WK N W\

. Sukiyaki, A Taste Of Honey, capitoL

. Just The Two Of Us, Grover
Washington Jr., ELEKTRA

. gggghs High, Tom Browne, arista/

. How 'Bout Us, Champaign, coLumsia
. It's A Love Thing, Whispers, soLar
. xmen Love Calls, Atlantic Starr,

. All American Girls, Sister Sledge,
COTILLION

. Watching You, Slave, cotiLLioN
. A Woman Needs Love, Ray Parker
Jr. & Raydio, arista

QW W NOU b WN =

—
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Dough & Dough Boys, Peanuts & Panties
Mark Debuts Of Stations” Moming Men

NEW YORK—Among the most
common introduction stunts for a
new morning man are having the
jock hand out cash on a street cor-
ner and putting the jock on a bill-
board under a sign reading “I need
a job” for several days and then
“hiring”” him. But some recent
morning-show sign-ons have in-
volved everything from panties
and peanuts to the Pillsbury
Dough Boy.

KQHT (Hot 97.7) San Jose,
Calif.’s new morning team of Bill
Kelly & Al Kline will be marketed
with an extensive billboard cam-
paign starting next month, but the
duo made a splash immediately af-
ter its April 1 sign-on by marking
the birthday of the Pillsbury
Dough Boy. Broadcasting from a
busy intersection, Kelly & Kline
offered $100 to listeners who
would cover themselves with flour
and knock on the windows of pass-
ing cars to ask the drivers to sing
“Happy Birthday” to them.

KKBQ (93Q) Houston’s new in-
carnation of the Morning Zoo is
also being promoted with a mas-
sive board campaign, but the team
generated some immediate atten-
tion with wacky on-air giveaways,
including a 1991 red convertible
porch, bamboo steamers, clappers,
and a palm reading. The team also
played off its newness in the mar-
ket by soliciting listener recom-
mendations on ‘“the best and worst
of Houston”’—best burger, worst
bar, etc.

Two weeks after the 93Q Zoo
started, listeners were invited to a
‘““meet and greet’”’ party at the
Hard Rock Cafe, but the station
hopes to make a bigger splash this
spring with the ‘“makin’ bacon”
promotion. Listeners will write in
asking the team to broadcast from
their house, but the winners will
not be announced. Instead, the
morning team plans to show up at
listeners’ homes at 6 a.m. with
bullhorns to wake them up. Special
aprons reading ‘‘makin’ bacon
with Cleveland Wheeler and the Q
morning zoo,” were made up for
the promotion.

WEGX (Eagle 106) Philadelphia
morning man John Lander debuted
in the market March 29 with a seven-
hour broadecast that included several
celebrity visits. The show is being
called “John Lander live from the
Nut Hut,” so the staff immediately
hit the streets handing out bags of
specially packaged peanuts while en-
couraging passers-by to ‘“‘try our
nuts.” In addition, the station posi-
tioned staffers at every major bridge
and road into the city to give out $100
bills to anyone wearing underpants
on their head. Participants also got
“show us you're nuts” T-shirts. That
same week, listeners went on a Cen-
ter City Easter Egg and matzoh
hunt.

On April 8, Lander kicked off the
station’s spring book promotion, a
$10,000 ‘““outrageous contest’’ in
which finalists will perform their
stunts during a May 4 Phillies base-
ball game.

IDEA MILL: CLASSICAL CUISINE
Classical WNCN New York is

Promotions [f. -
SeMarketing p>

W
f

by Phyllis Stark

celebrating Carnegie Hall’s 100th
anniversary by soliciting listener
suggestions for a centennial sand-
wich to be included on the menu at
Carnegie Deli the week of May 5.
The first sandwich will be eaten by
violinist Isaac Stern. The creator
of the winning entry receives a
pair of tickets to a Carnegie Hall
concert, a CD player, the complete
Stern discography, and a $100 gift
certificate for the deli.

KQLZ (Pirate Radio) Los Ange-
les afternoon jock Jeff Jensen
kicked off the ‘‘cellular pizza net-
work” by soliciting calls from lis-
teners stuck in traffic. Listeners
described their locations and their
cars, and then Pirate mail-room
employee “Dominic” (as in “Domi-
nic delivers’’) headed out in the
station vehicle, the Pirate Radio
Eyesore, with a pizza. Jensen, who
says he may try tacos the next
time, claims the promotion is ‘“‘de-
signed for highway snacking.”

WRAQN (93Q) Toledo, Ohio, gave
away pizza during a Little Caesar
weekend in which music from the
band Little Caesar was featured.
Winners, who received a CD and
free pizza, qualified for a grand
prize of a year’s supply of pizza.
The station also gave away tickets
to a Sting concert in Detroit to the
listener with the largest beehive
hairdo.

KRFX Denver jock Rich Goins,
who gained national attention by
sitting on top of a billboard for
more than a month until the Bron-
cos won a football game, joined
Jim Scott, morning man at sister
WLW Cincinnati, atop a Cincinnati
billboard for a live broadcast April
8 to mark the start of Reds base-
ball season.

WPLJ New York marks Secre-
taries Day, April 24, with a private
secretaries concert featuring Alias
and Styx’s Dennis DeYoung. In ad-

dition, bosses can win trips to Ja-
maica for their secretaries by per-
forming outrageous stunts ...
KLAU/KMBY Monterey, Calif.,
are sponsoring an Earth Day con-
cert Saturday (20). Listeners who
write or fax in ways they are help-
ing the environment win tickets.
Cover charge for the show is a re-
cyclable item . . . WYST Baltimore
is staging a recycl-a-thon weekend
in support of a proposed U.S. Sen-
ate resolution designating Monday
(15) as National Recycling Day.
The recycl-a-thon is billed as an
“information fair”’ where listeners
can learn more about recycling.
WEGX will attempt to set a
Guinness record for most recycla-
ble items collected on Earth Day
...Across town, N/T KYW partic-
ipated in the ceremonial ringing of
the Liberty Bell April 7 that kicked
off a national bell-ringing cam-
paign to mark the end of the war in
the Persian Gulf.
WAYY/WAXX Eau Claire,
Wis., is running a public-service
campaign promoting auto sales . . .
Hundreds of KSON San Diego lis-
teners signed a giant sympathy
card for Reba McEntire following
the deaths of her band members
and road manager in a plane crash.

PRO-MOTIONS

Former top 40 WERZ Ports-
mouth, N.H., MD/night jock/pro-
motion coordinator Scott Lief
joins similarly formatted WPLJ
New York as promotion coordina-
tor ... Top 40 KKBQ (93Q) Hous-
ton director of promotions and
marketing Jim Marchyshyn is
looking for a new opportunity. Call
713-835-0346.

WKQX (Q101) Chicago has re-
structured its promotion depart-
ment. Susan Ogden and Martha
Carillo have been upped from pro-
motions assistants to marketing
coordinator and sales promotion
coordinator, respectively. Marssie
Mencotti becomes director of busi-
ness development. She was direc-
tor of retail development . . .
WYNF Tampa, Fla., promotions
assistant Steve McCreeny joins
WKGR West Palm Beach, Fla., as
promotions director.

All New Morning
s Stay Peeled.

4

h--‘-ﬂl"m--

£a

KKBQ (93Q) Houston introduced its new morning show with a showing of 50
billboards. Pictured, from left, are Chuck Carlberg, president of the agency that
created the boards, 93Q GM Al Brady Law; and morning co-hosts Nancy
Alexander, Cleveland Wheeler, and T.R. Benker.
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Downing Moves Up With New Jazz-Tinged Album

BY DAVID NATHAN

LOS ANGELES—Stretching out cre-
atively can be a risk for any develop-
ing artist. With two albums behind
him, Will Downing had already built
a strong core following in the UK.
when he cut “A Dream Fulfilled,” his
latest set.for Island Records. But al-
though the Brooklyn, N.Y.-born sin-
ger/songwriter/producer had scored
some U.S. success with singles such
as the Deniece Williams cover “Free”
and “Come Together As One” (the ti-
tle track of his 1989 album), Downing
had not forged a clear identity in a
crowded marketplace. By recording a
strongly jazz-tinged album, Downing
has attempted to carve a niche as the
male equivalent to female vocalists
such as Anita Baker, Dianne Reeves,
and Phyllis Hyman.

“These days, you don’t have to
sing well as long as you know how to
dance,” says Downing, 27. “My big-

gest fear has been having to compete
with younger performers who em-
phasize the entertainment aspect
rather than their singing. When the
idea was put to me that my third al-
bum should be more dance-oriented, 1
knew it was time to really define my-
self musically on record and go back
to my roots.”

Downing says that when he first
broached the idea of making the al-
bum with executives at Island,
“There were some folks who thought
it was very strange, especially when I
said I wanted to record the album live
with top session musicians.” But Is-
land Records’ founder, Chris Black-
well, advised him “to do what was in
my heart.”

Working with producers Barry
Eastmond, Wayne Brathwaite, Onaje
Allan Gumbs, and Zane Marks,
Downing put together an inspiring
collection of songs. Downing and his
producers took six months searching

out such top musicians as Jonathan
Butler, Omar Hakim, Anthony Jack-
son, Kevin Eubanks, Victor Bailey,
Eddie Henderson, and Buddy Wil-
liams. “I’d never worked with them
before and I knew that as killin’ musi-
cians, they’d get most of the songs on
one or two takes. That meant I had to
spend a lot of my time with my four-
track machine at home preparing,”
says Downing.

He recently previewed material
from the new album at a live perfor-
mance at London’s Shaw Theater be-
fore a wildly supportive audience,
working with a backup band that re-
created the album’s musical flavor.
Downing’s performance of “I Try,”
the first single, as well as War’s “The
World Is A Ghetto” (the new U.K.
single), and original tunes “I'll Wait”
and “She” elicited much enthusiasm.
His performance of Donny Hatha-
way’s “For All We Know" earned
him a standing ovation.

“We’re not necessarily going for
immediate adds on all formats with
the first single,” says Kevin Fleming,
VP of black music. “We're servicing
all the quiet storm shows, the black
ACs, and the jazz stations before go-
ing out for a major push. We're work-
ing with a plan put together by
Chelle Sebron [national director of
black music promotion] and Ron Elli-
son [PolyGram Label Group VP of
promotion] that has included a selec-
tive advance mailing on the album to
specific stations like [black ACs
WVAZ] V103 Chicago and KACE Los
Angeles. We want people to relate to
the album as an entire piece of work
that is focused on real singing, real
songs, and real musicians.”

Matthew Stringer, VP of market-
ing, adds, “We're also going after a
print campaign that will include jazz
publications, and our radio promotion
will eventually involve six formats.
Key cuts are being stickered differ-

BRE’s New Orleans Gornfah Stresses ‘Heritage’

BRE BREWS: New Orleans is often called the
Big Easy, and that's what the 15th annual
Black Radio Exclusive Conference often felt
like. Held at the Sheraton New Orleans April 4-
7, the meet was fairly well-attended, though
many appeared only at the evening dinner re-
ceptions and hospitality suites. But the BRE
confab has successfully shaken to a large de-
gree the overwhelming reputation it earned
during the years it was held in Los Angeles as
an overcrowded, rambunctious jamfest. While
many conferees agreed that publisher Sidney
Miller’s decision to move the conference from
Los Angeles to New Orleans last year in effect
“saved” the convention, others felt that his

board of directors for the National Assn. of
Black Owned Broadcasters, Major also
stressed ownership as key to controlling and
preserving black radio.

Similar notes were sounded throughout the
confab. The Benny Medina-moderated ses-
sion, “Nothing Like The Real Thing,” featured
representatives of the R&B Foundation and
singer Sam Moore, among others. Don Mizell,
U.S. manager of Virgin's Night, Real World,
Earthworks, and Ace/Modern Records, former
GM of KJLH Los Angeles, and moderator of
“Marketing Our Forgotten Heritage: Jazz,

decision to move it up in the year from June
to April mangled many industryites’ travel-
budget plans and caused several to stay
home. No attendance figures for the meet
were available at press time.

The theme of the conference was “Black
Radio—Marketing Our Black Heritage,”
and the panels dealt with a number of as-
pects from rap to film to R&B pioneers. At
the opening session, keynoter Paul Major,

The
Rhythm
sxnd the

Blues

owner/GM of WTMP Tampa, Fla., noted
that radio programmers have a responsibil-
ity to program with an eye toward inform-
ing and educating as well as entertaining the
black community. ‘“Heritage is our birthright,”
said Major. “It is our responsibility to reach
out and touch our [radio] market, to uphold our
heritage. We have to do more than just play
beats.”” Major noted that many black-oriented
stations have cut down on or cut out public ser-
vice announcements, news segments, and
Black History Month programming to the det-
riment of core listeners.

He also pointed to ways that stations could
reach for adult listeners, many of whom are in-
creasingly more affluent (just what advertis-
ers are looking for), by playing more AC and
classic cuts. “If we don’t reflect the classics we
are negating our heritage ... Let’s not allow
our music to have one approach. Black radio
cannot afford the image as teen stations. We
are the messengers of culture; if we do not pro-
tect it by widening our reach, we will be lost.
Don’t let opportunistic people lead us toward
narrowcasting,” he said. As a member of the

by Janine McAdams

Blues, Reggae,” delineated the African roots
running through all forms of contemporary
music and spoke of ways in which blues, reg-
gae, and jazz could be part of the day’s regular
programming mix.

“Others are plundering our roots and heri-
tage, recycling and repackaging it and making
big bucks,” said Mizell, referring to the cur-
rent popularity of solid-gold soul sounds. “Not
only do you succeed with blacks by program-
ming the blend, you succeed with whites as
well . . . The rappers are recycling funk & soul.
Build a bridge by playing those recycling art-
ists and tag the front or back with the real deal
[soul/blues/reggae artists] ... We were get-
ting good demos [at KJLH] with working
adults and with ‘hip young whites,” and we
pulled in the advertisers.”

But programming the blend can be difficult,
said panelist Billy Young, because of the
“enormous pressure brought to bear on sta-
tions in having to report to the trades ... If

that record doesn’t go breakers or No. 1 in the
trades, the pressures are enormous.” He added
that certain blends work in different markets
(as blues works at his Milwaukee station).

One of the conference’s most valuable semi-
nars was the “Taking Care Of Your Own Busi-
ness’’ session, pioneered by artist Anita Baker
(who personally introduced the session) and
moderated by L. Benet McMillan of the New
York Entertainment & Sports Advisers. First
held at last year’s Jack The Rapper convention,
“TCYOB” was expanded with more panelists.
Vital, straightforward information was ;Jiven
to current and aspiring artists regarding the
ins and outs of contracts, personal and busi-
ness management, record company prac-
tices, royalties, insurance, taxes, and more.

And what’s more, every panelist had
something positive to contribute. Pebbles
related her years of trying to wear all the
hats in her career and risked losing her cre-
ativity. Producers L.A. & Babyface, who
rarely make public speaking appearances,
were refreshingly candid about why they
started LaFace Records and about their
falling out with Midnight Star (who pro-
duced some of The Deele’s early work) be-
cause of the machinations of managers and
lawyers. They noted that after more than a
decade they were finally going to work with
the group again. Midnight Star member Jeff
Cooper, editor/publisher of the African Amer-
ican Recording Artist newsletter, was particu-
larly intense as he encouraged a sense of fair
play and unity within the industry. High-
powered attorney Stephen Barnes and CPA
Jeff Turner offered serious advice on legal and
financial matters.

Labels held the now-obligatory showcase/
dinners. The performing hits of the conference
were Motown warblers Boys Il Men, who
thrilled the crowd with their a cappella harmo-
nies; Columbia’s Cheryl “Pepsii’’ Riley, whose
emotional performance of “How Can You Hurt
The One You Love,” about an abusive relation-
ship, and “In God’s Hands,” dedicated to her
brother who died of cancer at a young age, had
many in tears; and Giant’s Color Me Badd,
whose interracial makeup was a surprise to

(Continued on next page)

ently on the CD for radio so that they
can easily identify which tracks are
best-suited for their particular for-
mat.”

IAAAM To Host
Music Forum

NEW YORK—The first-ever
IAAAM ’91 Celebration of Afri-
can American Music Month, spon-
sored by the International Assn.
of African American Musie, will
be held June 79 at the Wyndham
Franklin Plaza Hotel in Philadel-
phia. Co-chairing the event will be
Ray Harris, VP of black music,
Warner Bros.; Sharon Heyward,
senior VP/GM of black music,
Virgin Records; singer Teddy
Pendergrass; and trumpeter Wyn-
ton Marsalis. The city of Philadel-
phia will also be a co-sponsor.

The celebration is designed as a
forum for educating the public
about the craft and the business
of music. Exhibit space will be
provided for vendors and work-
shops will address such issues as
radio programming, the history of
African American music, video
and film, hip-hop, and gospel.
There will be listening sessions
for experts to review demo tapes
and a session with flutist Bobbi
Humphrey. Master classes will be
led by writer/producer Gabriel
Hardemann and Take 6’s Mervyn
Warren on gospel; producer Spen-
cer Harrison on vocal technique;
and jazz artist Kevin Eubanks on
jazz. Other scheduled panelists
are Jean Carne, Maurice Starr,
Onaje Allan Gumbs, Donald Rob-
inson, Jeff Cooper, Will Downing,
Miles Jaye, Randy Bolling, radio
personality Vaughn Harper, and
gospel artists Myrna Summer and
Douglas Miller.

A June 7 luncheon will honor
songwriter Diane Quander and
A&M executive Boo Frazier. The
celebration will climax with the
Diamond Awards for Excellence
Dinner June 8. Awards will be
presented to Billy Eckstine, the
0’Jays, Run-D.M.C., Kenny
Gamble/Leon Huff/Al Bell, Ste-
vie Wonder, and Shirley Caesar.
Presenters include Jimmy “Jam”
Harris and Terry Lewis. Air per-
sonality and “Video Soul” host
Donnie Simpson and singer Patti
LaBelle will serve as MCs.

Radio veteran Dyanna Williams
and public relations entrepreneur
Sheila Eldridge began IAAAM in
1990 as a nonprofit organization
devoted to the promotion and per-
petuation of African American
music. Registration is $200 ($75
for students) by May 7, and $225
($100 for students) after that. Call
2156644751 for info.

JANINE McADAMS
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(Continued from preceding page)
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13 | 11 | 15 | 20 | RUDE BOYS arLanTic 82121+ (9.98) RUDE AWAKENING I L L R a3 e T H ) LEECS
14 13 11 35 OLETA ADAMS @ FONTANA 846 346/MERCURY (9 98 £Q) CIRCLE OF ONE .m NEW D | 1 HOSYOIEsS IWE 1iS1congc o8 MEEIROOMIEORIEMOTERTOAD
15 | 14 | 13 | 15 | C&C MUSIC FACTORY A COLUMBIA 47083 19 98 £G) GONNA MAKE YOU SWEAT @/ 5 | ! 3 oD AL
] .cx) = A
16 15 14 43 | KEITH SWEAT A © VINTERTAINMENT 6086 1/ELEKTRA (9.98) I'LL GIVE ALL MY LOVE TO YOU = e EUIEEIDOWHINCIISC NDlE 181278 R CICIoR) DREAMIGDERICEED
T 70 69 1 13 BLUES BOY WILLIE ICHIBAN 1064 (8 98) BE-WHO
17 17 17 22 SPECIAL GENERATION BUST IT 94846/CAPITOL (9.98) TAKE IT TO THE FLOOR 2 oo i
21 | 29 | 4 | TEDDY PENDERGRASS ELEKTRA 60891+ 9 98) TRULY BLESSED 71 | 54 | 47 | 35 | VANILLA ICE A SBK 95325° (9.98) TO THE EXTREME
19 | 19 | 22 | 48 | TONY! TONI! TONE! A WING 841 S02(MERCURY (& 98 FQ) THE REVIVAL @] 2| | 2| wrFssosmsson RIFF
@0)| 24 | 26 | 9 | DJQUIK PROFILE 1402 @ 98) QUIK IS THE NAME AL 5 | VARIOUS ARTISTS PANDISC 8813 (9.98) MIAMI BASS WARS VOL. If
21 20 23 11 GANG STARR CHRYSALIS 21798 (9 98) STEP IN THE ARENA i e 6 ?AMNEE?I'KJ::CSKZC?STA"‘MNTED LR CRIVIEES
75 | 53 | 48 | 8l ’ JANET JACKSON'S RHYTHM NATION 1814
22 | 18 | 12 | 11 | DIGITAL UNDERGROUND @ 1CMMY BOY 964* (6 98) THIS IS AN E.P. RELEASE L PR )
23 | 26 | 25 | 22 | CHUBB ROCK seLect 9063 (6 981 e 16 70 | 63 | 21 | ISIS 4TH & BwWAY 444 O30/ISLAND (9 98) REBEL SOUL
n | 5 18 TR e e 862;98 T 1 68 62 11 MARION MEADOWS NOVUS 3097*/RCA (9.98) FOR LOVERS ONLY
)
25 27 19 55 e e el T —. —— 18 71 80 10 M.C. TWIST LETHAL BEAT 104 (8.98) BAD INFLUENCE
AR A A A 80 | 84 | 41 | D.J. MAGIC MIKE CHEETAH 9403 (9 98) BASS IS THE NAME OF THE GAME
.@D 8| 78 2 CARON WHEELER €M 93497 (9.98) UK BLAK
2 28 24 21 LEVERT ATLANTIC 82164 (9.98) ROPE A DOPE STYLE . e
28 30 30 22 MONIE LOVE WARNER 8R0S 26358 (9 98) DOWN TO EARTH 81 65 52 24 JASMINE GUY WARNER BROS 26021 (9.98) JASMINE GUY
29 | 27 | 21 | 58 | M.C. HAMMER A ° capiroL 52857 (9 98! PLEASE HAMMER DON'T HURT 'EM 82 | 72 | 73 | 8 | GERARDO INTERSCOPE 91619/EAST WEST(9 98) OSRITMO
30 | 29 | 28 | 51 | JOHNNY GILL & ° woTown 6283 8 98) JOHNNY GILL 85 2 DETROIT MOST WANTED BRYANT 310 (8 98) _ TRICKS OF THE TRADE
31 2 3 o SURFACE Cor Uvn 2697 6 08 £0) P 84 81 85 9 THE MALEMAN MUSCLE SHOALS 2207/MALACO (8.98) FIRST CLASS MALE
i T e VAR
ED 0.G & DA BULLD s 8 |84 | — | 2 M.C. BREED & D.F.C. 5.D E G. 4103/ICHIBAN (9.98) M.C. BREED & D.F.C.
@ 3 | 5l 4 PWL AMERICA 848 326/M%g'csurzv (9 98 EQ) LIFE OF A KID IN THE GHETTO
3 3 2 P 700 SHORT A vt 1353708 (0 051 SHORT DOGS IN THE HOLSE 86 79 66 34 BASIC BLACK SOUND OF NEW YORK 6307/MOTOWN (9 98) BASIC BLACK
JIVE 1353/RCA (9.
@D | NEWP | 1 | LATIMORE waLaco 7456 @ o8 ONLY WAY IS UP
34 36 38 9 TARA KEMP GIANT 24408 */WARNER BROS. (9.98) TARA KEMP o 7
86 M.C. CHOICE RAP-A-LOT 105 (8.98) THE BIG PAYBACK
35 33 35 36 WHISPERS CAPITOL 92957 (9 98) MORE OF THE NIGHT ~
55 | 71 | 3 | BOOGIE DOWN PRODUCTIONS TR GG 89 | 78 | 72 | 27 | TEENA MARIE £PiC 45101 (9 98 £Q) IVORY
- . . . PEBBLESR A (9.08) s 90 89 | — 2 CHAMPAIGN MALACO 7461 (8.98) CHAMPAIGN IV
MCA 10025 (9 98)
38 37 34 7 BWP NO FACE 47068/COLUMBIA (9 98 £Q) BYTCHES 91 83 77 9 GLORIA ESTEFAN A EPIC 46988 (10.98 EQ) INTO THE LIGHT
39 38 20 15 BRAND NUBIAN ELEKTRA 60946 (6.98) ONE FOR ALL 92 87 93 5 KID CAPRI COLD CHILLIN' 26474/ WARNER BROS. (9 98) THE TAPE
4 15 9 MAIN SOURCE wiLD PITCH 2004 (8 981 BREAKING ATOMS 93 73 68 25 | CANDYMAN @ EPIC 46947+ (9 98 EQ) AIN'T NO SHAME IN MY GAME
rEEERE NEWD | | | K9 POSSE arista 8665 9 08 ON A DIFFERENT TIP
6 BLACK BOX RCA 2221 (9.98) DREAMLAND % % — P DISCO RICK FEATURING "THE DOGS" THE NEGRO'S BACK
52 | 70 | 4 | PHIL PERRY capiroL 921150 o8 THE HEART OF THE MAN PPl P e e — e ]
DEEE-LITE @ ELEKTRA 60957 (9.98) WORLD CLIQUE
45 57 13 POISON CLAN EFFECT 112/LUKE (9 98} 2 LOW LIFE MUTHAS P 9 8l P BN T s
ROBIN HARRIS wiING 841 960/MERCURY (8.98 EQ} BE-BE'S KIDS
4 35 33 22 BIG DADDY KANE COLD CHILLIN' 26303/REPRISE {9 98) TASTE OF CHOCOLATE % P 8 19 s
RALD ALBRIGHT ATLANTIC 82087* (9.98) DREAM COME TRUE
45 41 36 24 | AL B. SURE! @ WARNER BROS 26005 (9.98) PRIVATE TIMES...AND THE WHOLE 9! — — —
25 > CEORGE HOW OVE AND UNDERSTANDING 9 [ 95 | 97 18 | KING SUN PROFILE 1299 (9 98) RIGHTEOUS BUT RUTHLESS
R ARD GRP 9629 (9.98) LOV NDERSTANDIN
B 5 m P e 100 | 97 99 6 GRANDADDY |.U. COLD CHILLIN' 2634 1/REPRISE (9.98) SMOOTH ASSASSIN
RALD ALSTON TA) 6298/MOTOWN (9 98) OPEN INVITATION
48 ) ) 2% ' M;(E THE DIFFERENCE () Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units.

| A RIAA certification for sales of 1 miilion units, with multimiilion sellers indicated by a numeral following the symbol. Al albums available
on cassette and CD. *Asterisk indicates viny! LP unavailable. Suggested price is for cassette and LP. Equivalent prices (indicated by EQ), for
labels that do not issue list prices, are projected from wholesale prices. © 1991, Biliboard/BPI Communications, Inc.

many and whose vocal and choreo-
graphic dexterity impressed. La-
Face/Arista also unveiled the new
act Damian Dame, a fiery, rappin’
male and singin’ female duo with
shiny pageboys. Their energetic
and suggestive dancers {movin’ to
smokin’ L.A. & Babyface beats)
caused jaws to drop.

STUFF: Tuff City Records has a
new album out called “‘The 45
King Presents The Flavor Unit.”

It features Queen Latifah, Lakim
Shabazz, Lord Alibaski, Apache,
and Double J. Also due this month
is “YZ—EP” by rapper YZ. In pro-
gress is an album from Grand-
master Caz, leader of the legend-
ary Cold Crush Brothers and an al-
bum called ‘“‘Funkmania’’
produced by the 45 King with Ma-
ceo Parker and Fred Wesley . ..
New York-based Pretty Special
Public Relations has expanded into
artist management through Dia-

mond Cut Management. Originally
a production company developing
scripts for theater, TV, and film,
Diamond Cut now has four acts on
the roster: Ex-Girlfriend, signed
to Forceful/Warner Bros.; Blue-I-
Soul on Philadelphia Internation-
al; and Melody Washington on Co-
lumbia/Sony. Diamond Cut is co-
chaired by Priscilla Chapman and
Toni Greene.

“It's not a hit until
it's a hit in Billboard.”

BILLBOARD APRIL 20, 1991
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FOR WEEK ENDING APRIL 20, 1991

A ranking of the top 40 R&B singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot R&B Singles chart.
SALES 38 AIRPLAY 35
0|5 ral |edlnE ]
IY|<E| TITLE ARTIST |29 I4|<y| TITLE ARTIST |29
1 [ 1 | WRAP MY BODY TIGHT JOHNNY GILL | 2 1 | 4 | WHATEVER YOU WANT TONY! TONI TONE! | 1
2 | 6 | WHATEVER YOU WANT TONY! TONI TONE! | 1 2 | 1 | WRAP MY BODY TIGHT JOHNNY GILL | 2
3 | 4 | STONE COLD GENTLEMAN RALPH TRESVANT | 3 3 | 3 | STONE COLD GENTLEMAN RALPH TRESVANT | 3
4 | 2 | DO ME AGAIN FREDDIE JACKSON | 6 4 | 9 | ’'M DREAMIN’ CHRISTOPHER WILLIAMS | 4
5 | 5 | IT'S A SHAME (MY SISTER) MONIE LOVE | 18 5 |10 | NEVER BEEN IN LOVE BEFORE MARVA HICKS | 7
6 | 7 | MY HEART IS FAILING ME RIFF | 9 6 |11 | NO MATTER WHAT YOU DO DIANA ROSS & AL B. SURE! | §
7 | 8 | NO MATTER WHAT YOU DO DIANA ROSS & AL B. SURE! | 5 7 |14 | CALL ME PHIL PERRY | 12
8 |10 | I'M DREAMIN’ CHRISTOPHER WILLIAMS | 4 8 |15 | BACKYARD PEBBLES (WITH SALT-N-PEPA) | 16
9 | 3 | LET'S CHILL GUY |15 9 | 12 | IT SHOULD'VE BEEN YOU TEDDY PENDERGRASS | 8
109 | 1SIT GOOD TO YOU WHISPERS | 14 10 | 13 | ALL | WANT IS YOU SURFACE | 11
11 [ 12 | NEVER BEEN IN LOVE BEFORE MARVA HICKS | 7 11| 2 | DO ME AGAIN FREDDIE JACKSON | 6
12 | 13 | IT SHOULD'VE BEEN YOU TEDDY PENDERGRASS | 8 12 | 16 | TELL ME THE WOOTEN BROTHERS | 10
b ! p 13|15 | TELL ME THE WOOTEN BROTHERS | 10 13 | 17 | THANX 4 THE FUNK THE BOYS | 13
LR W 4 & 14 | 16 | THANX 4 THE FUNK THE BOYS | 13 14 | 20 | MY HEART IS FAILING ME RIFF | 9
15 |19 | ALL | WANT IS YOU SURFACE | 11 15 | 22 | 1 DON'T WANT TO LOSE YOUR LOVE BANGIEB |17
Going Through A Faze. Bahia recording act Faze finishes work on its debut 16 | 21 | CALL ME PHIL PERRY | 12 16 | 19 | CHEAP TALK LOOSE ENDS | 28
album for the label, “Love Games,” due next month. Pictured standing in the 17 | 24 | MAMA SAID KNOCK YOU OUT LL COOLJ |20 17 | 23 | SHE'S DOPE! BELL BIV DEVOE | 25
studio, from left, are Robert Wright, L.A. Faison, Dave Johnson, and Princeton 18 | 17 | SPARK OF LOVE SPECIAL GENERATION | 29 18 | 5 | GETTING BACK INTO LOVE GERALD ALSTON | 21
Cherry of Faze; Dino Perera, director of A&R at Bahia; and Greg Peck, president 19 | 27 | | DON'T WANT TO LOSE YOUR LOVE B ANGIEB | 17 19| 8 | ISIT GOOD TO YOU WHISPERS | 14
of Bahia. Seated, from left, are engineeer Kevin Kelly; producer/co-writer Kyle 20 | 11 | } LIKE THE WAY (THE KISSING GAME) HI-FIVE | 24 20 | 25 | HERE WE GO C&C MUSIC FACTORY | 19
Jason; aﬁd Faze',s Wayne ,Morrison ' 21 | 26 | HERE WE GO C&C MUSIC FACTORY | 19 21 | 26 | SERIOUS LA RUE |22
' Y : 22 |30 | YOUR LOVE - PART 2 KEITH SWEAT | 23 22 | 27 | IF MY BROTHER'S IN TROUBLE JEFFREY OSBORNE | 26
23 [ 28 | SERIOUS LA RUE |22 23| 6 | LET'S CHILL GUY |15
24 [ 14 | GETTING BACK INTO LOVE GERALD ALSTON | 21 24 [ 28 | YOUR LOVE - PART 2 KEITH SWEAT | 23
25 | 31 | BACKYARD PEBBLES (WITH SALT-N-PEPA) | 16 25 | 31 | KISSING YOU KEITH WASHINGTON | 27
H bOO 26 | 22 | TREAT 'EM RIGHT CHUBB ROCK | 42 26 | 7 | SAME SONG DIGITAL UNDERGROUND | —
BI" rd' FOR WEEK ENDING APRIL 20, 1991 27 | 32 | IF MY BROTHER'S IN TROUBLE JEFFREY OSBORNE | 26 27 |29 | MAMA SAID KNOCK YOU OUT LL.cooL J |20
™ 28 | — | SHE'S DOPE! BELL BIV DEVOE | 25 28 |18 | 1 LIKE THE WAY (THE KISSING GAME) HI-FIVE | 24
29 | 20 | HOLD YOU TIGHT TARA KEMP | 33 29 |32 | THROUGH VICTORIA WILSON-JAMES | 31
30 |39 | IT'S SOMETHIN' LALAH HATHAWAY | 30 30 [34 | WITH YOU TONY TERRY | 34
™ 31 | — | KISSING YOU KEITH WASHINGTON | 27 31 [37 | | DON'T WANNA CRY MARIAH CAREY | 41
32 | 25 | WRITTEN ALL OVER YOUR FACE RUDE BOYS | 38 32 [38 | DON'T GO EN VOGUE | 36
- zZ, Compiled from a national sample of retail 33 | 23 | ALL TRUE MAN ALEXANDER O'NEAL | 44 33 | — | A HEART IS A HOUSE FOR LOVE THE DELLS | 32
ol | & Zo 4% | TITLE and one-stop sales reports, ARTIST 34 |37 | SEX CYMBAL SHEILAE | 37 34 | 40 | STRIKE IT UP BLACK BOX | 35
T | 2% | 32| 25|  LAGEL & NUMBER/DISTRIBUTING LABEL 35 | — | A HEART IS A HOUSE FOR LOVE THE DELLS | 32 35 [ 36 | 1T'S SOMETHIN' LALAH HATHAWAY | 30
36 | — | NORTH ON SOUTH ST. HERB ALPERT | 47 36 | — | PLAYGROUND ANOTHER BAD CREATION | 39
* A+ NO.1 * % 37 |29 | DON'T LET ME DOWN 0'JAYS | 61 37 |30 | SEX CYMBAL SHEILA E | 37
1 1 3 8 ‘I'JI;'RSN é\RlsgglolgMogl gzl(g)l(sc'gﬁR SMQJ&E#&VE 38 | — | THROUGH VICTORIA WILSON-JAMES | 31 38 | — | JUST US TWO TEENA MARIE | 45
e STTEITE T — 39 |— | WORKIT (LIKEA)9 TO S ALTITUDE | 40 39 [— | MIRACLE WHITNEY HOUSTON | 46
@ 7 7 6 DEF JAM 4.7 3697/COLUMBIA (©) () 40 | — | NAKED NICKI RICHARDS | 43 40 [ — [ WORKIT (LIKEA) 9 TO 5 ALTITUDE | 40
d & THE D.O.C.
( : ) 5 5 9 MIND BLOWIN
RUTHLESSS-%“G/“LA"“C ©0 TR = R&B SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
1 GOT TO HAVE IT ¢EDOG& BULLDOG )
4 4 6 8 PWL AMERICA 878 881/MERCURY (C) (M) (T) TITLE (Publisher - Licensing Org.) Sheet Music Dist. AgﬁﬁP‘gﬁG-Dome,(:S:AP) ’:!LMI/O T L :onn onglt/)gT: ':‘T'. (;élhrzlo), é:;:AP/Musm Corp. Of
33 H TIGHT (Kallman, ne Two, merica, ad Mofo,
(5)| 9 | 16 | 3 | MAMASAID KNOCK YOU OUT ¢LL.CcooLJ 51 AINT NO SUNSHINE (Interior, BMI) 52 HOW CAN | EASE THE PAIN (Gratitude Sky, 4 ONEOVDABIGBOIZ (The Brothers Grimmmm, ASCAP)
: 11 ALL | WANT IS YOU (Colgems-EMI, ASCAP/Multi ASCAP/Melonie, ASCAP/MCA, ASCAP) CPP/HL 75 THE OTHER SIDE (Willesden, BMI)
@ 10 | 10 5 EE&ITV OJ?% tlwligr‘!Ela%go NIN(M)'1 S THEME) & ICE-T Culler, ASCAP/Sony Tunes, ASCAP) WBM 41 1 DON'T WANNA CRY (Vision Of Love, BMI/Sony 39 PLAYGROUND (Diva One, ASCAP/Biv Ten,
! peas © 98 ALL OF ME (AZ, ASCAP/Cold Chillin’, ASCAP/WS, Songs, BMI/Gratitude Sky, ASCAP) CPP/HL ASCAP/Mike Ten, BMI)
@ 8 8 7 BORN AND RAISED IN COMPTON ¢ DJ QUIK ASCAP) WBM 17 1 DON'T WANT TO LOSE YOUR LOVE (EMI 87 RAMPAGE (Paricken, ASCAP/L.L. Cool J, ASCAP/Def
PROFILE 7323 (C) (T) 70  ALL SEASON (Trycep, BMI/Willesden, BMI) Blackwood, BM|/Pam-Jo-Keen, BMI) Jam, ASCAP/Power Force, BMI/Budget, BMI)
8 3 4 15 | TREATEM RIGHT & CHUBB ROCK 55 ALL THE MAN THAT | NEED (Warner-Tameriane, 77 IESHA (Biv Ten, ASCAP/Diva One, ASCAP) 79 SADENESS PART 1 (Sweet ‘N’ Sour, ASCAP/Virgin,
SELECT 62358 (M) (T) BMI/Body Electric, BMI/Fifth Of March, BMI) WBM 26 IF MY BROTHER'S IN TROUBLE (Virgm, ASCAP)
OOKING AT THE FRONT DOOR & MAIN 44 ALL TRUE MAN (Flyte Tyme, ASCAP/Avant Garde, ASCAP/Copyright Control) 22 SERIOUS (Gradington, ASCAP/Ronnie Onyx, ASCAP)
9 2 I R il My (T oo ASCAP) WBM 82 IF? (Ruthless Attack, ASCAP) 37 SEX CYMBAL (Sister Fate, ASCAP/Peter Michael,
88 ALL WE GOT (Metheiser, ASCAP/Genevieve, ASCAP) 68 | GOT WHAT YOU NEED (Chile & Swing, ASCAP/T- ASCAP/Rapsodies & Melodies, ASCAP/7th Street,
15 118 | 4 !‘.’42‘23.822‘2'(‘,&,1&!‘(%’”5 WEIGHT SASNGEIAS 53 ALWAYS (Mama Doll, ASCAP/Warner Chappell, Porsa, ASCAP) ASCAP)
PEACHE 5 ASCAP/Michael Troy, ASCAP/Inner Court, 24 | LIKE THE WAY (THE KISSING GAME) (Zomba, 25 SHE'S DOPE! (Hip City, BMI)
n | n|u | | FEACHNZ o  KM.D. ASCAP/Paper Boy-Agape, BMI) ASCAP/WB, ASCAP/B Funk, ASCAP) WBM 8 SHE'S MY CUTIE (Mike Curb, BMI/Groovetime, BMI)
ANOTHER LIKE MY LOVER (Tim Tim, ASCAP/Wokie, 4 I'M DREAMIN' (FROM NEW JACK CITY) (H-Naja, 99 SHORT BUT FUNKY (Willesden, BM1)
A2)| 7 | 2 | 5 | [TSAUTOMATIC VICIOUS BASE FEAT. D.J. MAGIC MIKE ASCAP) BMI/La Sab, BMI) 90 SLEEPLESS NIGHTS (Almo, ASCAP/irving, ASCAP/Red
CHEETARIDSOGIMID) 80 ANOTHER SLEEPLESS NIGHT (Warner Chappell/Disco 14 1S 1T GOOD TO YOU (Azian, BMI/Whisperdex, Head, ASCAP/Largo, ASCAP)
13 5 2 12 RICO SUAVE & GERARDO Mix Club, ASCAP/WB, ASCAP) WBM BMIi/Yours, Mine & Ours, ASCAP) 59 SOMEDAY (Vision Of Love, BMI/Been Jammin’,
INTERSCOPE 0-96401/EAST WEST (C) () 16 BACKYARD (Kear, BMI/Sony Epic/Solar, BMI/Bed Of 49 | TRY (Purple Bull, BMI) BMI/Sony Songs, BMI) HL
EEE 7 SHORT BUT FUNKY & TOO SHORT Nails, ASCAP) HL 18 IT'S A SHAME (MY SISTER) (Jobete, ASCAP/Black 74 SOMETHING IN MY HEART (Ruthless Attack, ASCAP)
JIVE 1429/RCA (M) (D) 56 BORN AND RAISED IN COMPTON (Protoons, Bull, ASCAP/Virgin, ASCAP/Stone Agate, 29 SPARK OF LOVE (Bust-It, BMI)
DO YOU WANT ME & SALT-N-PEPA ASCAP/Total Trak, ASCAP) BMI/Sawandi, BMI) CPP 3 STONE COLD GENTLEMAN (Greenskirt, BM|/Kear,
15 | 13 | 18 | 10 | NexyplaTEAU 50137 (W) (T 12 CALL ME (Pundit, BMI) 8 IT SHOULD'VE BEEN YOU (Ted-On, BMI) BMI/Sony Epic/Solar, BMI/MCA, ASCAP) HL
28 CHEAP TALK (MCA, ASCAP/BMG, ASCAP/Wok, 30 IT'S SOMETHIN' (Irving, ASCAP/Foster Frees, 35 STRIKE IT UP (Lombardoni Edizioni, ASCAP/Intersong
%5 | — 2 55‘2515%&53705 /COLUMBIA (M) (1) EPMD FEATURING L.L. COOL J ASCAP) BMI/Almo, ASCAP/Rutland Road, ASCAP) CPP/WBM US.A, ASCAP) HL
93 COME DO ME (Cold Chillin', ASCAP/Yamake, 95 I'VE BEEN THINKING ABOUT YOU (Warner-Tamerlane, 67 SWEET CONTROL (WB, ASCAP/DQ, ASCAP/EMI
7 IERN IR I B i e ¢ KWAME & A NEW BEGINNING ASCAP/WB, ASCAP) BM1) WBM Blackwood, BMI/Kuzu, BMI/Spruill House, BMI)
66 CONTRIBUTION (Virgin Songs, BMI/Cool Banana, | WANNA SEX YOU UP (FROM NEW JACK CITY) (Hip 10 TELL ME (Wooten Cutz, BMI)
1814141 g&'gg%gt&xg'gw 4 POISON CLAN ASCAP/Boneless, BMI/M. Roman, BMI/Slice Meister, Hop, BMI/Hi-Frost, BMI) 50 TEMPLE OF LOVE (H.R.M., BMI/BMG, BMI/Crayfish,
(OICID) BMI/EMI Blackwood, BMI/Eric B & Rakim, 1 WILL ALWAYS LOVE YOU (Disguise, ASCAP/Warner Chappell, ASCAP) WBM/HL
NEW) 1 YOU CAN'T PLAY WITH MY YO-YO ¢ YO-YO ASCAP/Virgin, ASCAP) ASCAP/Platinum Gold, ASCAP/Diva One, ASCAP/Sony 13 THANX 4 THE FUNK (Buff Man, BMI/Kipteez,
EAST WEST 0-96365 (€) (D 54 DADOY'S LITTLE GIRL (Waifersongs, ASCAP/AGF, Portrait/Solar, ASCAP) ASCAP/Pecat, ASCAP/Virgin Songs, BMI/Virgin,
2 | 19 | 2 5 WHIP IT BABY MARIO ASCAP/Have Faith, ASCAP/Daddy’s Little Girl, 45 JUST US TWO (EMI April, ASCAP/Midnight Magnet, ASCAP)
NASTYMIX 74005 (C) (D ASCAP/Def Jam, ASCAP) CLM ASCAP/Reesongs, ASCAP) 96 THIS HOUSE (Zodrog, ASCAP/Zodboy, ASCAP/Editions
ALL ABOUT RED & REDHEAD KINGPIN 100 DANCE ALL NIGHT (Pac Jam, BMI) 27 KISSING YOU (EMI April, ASCAP/K-Shreve, EG, ASCAP/Sir Spence, ASCAP/M&T Spencer, ASCAP)
21 | 21 | 20 | & | Vircino9e37s @M 6 DO ME AGAIN (MCA, ASCAP/Bush Burni, ASCAP/Market, ASCAP/Full Keel, ASCAP/JRM, WBM
N ASCAP/DIa, ASCAP) ASCAP) 31 THROUGH (Soul Il Soul Mad, ASCAP/Virgin, ASCAP)
@ NEW) 1 g@o%%ss 7328(C) (M) (M ¢ RUN-DMC. 36 DON'T GO (2 Tuff-E-Nuff, BMI) CPP 58  KRAZE (2-Boat, ASCAP/Careers, BMI/Works Of 42 TREAT 'EM RIGHT (ADRA, BMI/Getaloadofatso,
62 DON'T LEAVE ME (Marvin L. Winans, ASCAP/Zomba, Davinchi, BMI) BMI/Howie Tee, BMI)
@ NEWD | 1 CRANK AT U 4763/ MOTOWN ©0 ARB ASCAP) 15 LET'S CHILL (Donril, ASCAP/Zomba, ASCAP/WB, 64 TRIALS OF THE HEART (Triple Star, BMI)
61 DON'T LET ME DOWN (WE, BMI/Dwaine Duane, BMI) ASCAP/B Funk, ASCAP) WBM 48  WHAT COMES NATURALLY (Tom Sturges,
2|1 | 12 | 10 | CHANGE THE STYLE & SON OF BAZERK/NO SELF CONTROL 78 DO THE BART (Pac Jam, BMI) 83 LET'S PUSH IT (MCA, ASCAP) ASCAP/Chrysalis, ASCAP/Warner-Tamerlane,
SOUL 53989/MCA (©) (M) (1) 65 DO YOU STILL DREAM ABOUT ME (Avid One, 97 LISA BABY (Rooney Tunes, BMI/Father M.C, BMI/Nick Mundy, BMI/GG Loves Music, BMI)
@ NEW ) 1 CASE OF THE P.TA. & LEADERS OF THE NEW SCHOOL ASCAP/Glen Davis Int'l, BMI) ASCAP/EMI April, ASCAP/Across 110th Street, CLM/WBM
ELEKTRA 0-66576 (M) () 76 DO YOU WANT ME (Next Plateau, ASCAP/Sons Of K- ASCAP/Music Corp. Of America, BM1) 1 WHATEVER YOU WANT (Tony Toni Tone, ASCAP/Pri,
% | 30 | 2 3 FUGITIVE ® K-SOLO 055, ASCAP) 20 MAMA SAID KNOCK YOU OUT (Marley Marl, ASCAP) HL
ATLANTIC 0-86087 (C) (1) 69 DREAM COME TRUE (Varry White, ASCAP/London, ASCAP/L.L. Cool J, ASCAP/Irving, ASCAP/Def Jam, 34 WITH YOU (Re-deer, ASCAP/Sun Face, ASCAP)
* ASCAP) ASCAP) CPP 40 WORK IT (LIKE A) 9 TO 5 (Lane Brane, BMI/Ensign,
@ NEW’ 1 g()(EyCEHIB.%‘“o‘EI 766/REPRISE (M) (T) U2 81 ELEVATOR (Calloco, BMI/Screen Gems-EMI, BMI/Sony 46  MIRACLE (Kear, BMI/Sony Epic/Solar, BMI) HL BMI/Blue Peach, BMI/Toe Knee Hangs, ASCAP/Ackee
Epic/Solar, BMI) 71 MOTOWNPHILLY (Diva One, BMI/Biv Ten, BMI/Mike Polygram Istand, ASCAP) CPP
28 | 23 9 18 m&’cwﬂg}fﬁ%&m&%m Ol 60 EMOTIONALLY YOURS (Special Rider, ASCAP) Ten, BMI) 2 WRAP MY BODY TIGHT (Flyte Tyme, ASCAP) WBM
3 57 FACES (Protoons, ASCAP/Rush-Groove, ASCAP) 9 MY HEART IS FAILING ME (Colgems-EMI, 38 WRITTEN ALL OVER YOUR FACE (Trycep, BMI/Rude
2ol N2 I 27 (O AT e LR GRS 73 FREAKS (Zomba, ASCAP) ASCAP/Knighty Night, ASCAP/Albert Hammond, News, BMI)
UNTEDENARESOFAMERICA OUENEINIE 92 GET HERE (WB, ASCAP/Rutland Road, ASCAP) WBM ASCAP/WB, ASCAP) WBM 85 YOU CAN'T PLAY WITH MY YO-YO (Gangsta Boogie,
27 — 2 21 GETTING BACK INTO LOVE (lsland, BMi/Stanton's 43 NAKED (Nookie, BMI) ASCAP/Street Knowledge, BMI/Dynatone,
) COLUMBIARS: TS0 D Gold, BMI/April Joy, BMI) 7 NEVER BEEN IN "ém BEFORE (Left Handed, BMI/Unichappell, BMI) . A ASCaP K
91 GONNA MAKE YOU SWEAT (Virgin, ASCAP/Cole- ASCAP/Ackee, ASCAP) 23 YOUR LOVE - PART 2 (WB, ASCAP/F/A, it
(D Records with the greatest sales gains this week.  Videoclip availability. # Recording Industry Associa- Clivilles, ASCAP) HL 72 NEW JACK HUSTLER (NINO'S THEME) (FROM NEW Sweat, ASCAP/Sony Tunes, ASCAP/Maestro B.,
tion of America (RIAA) certification for sales of 500,000 units. & RIAA certification for sales of 1 million 32 A HEART IS A HOUSE FOR LOVE (FROM THE FIVE JACK CITY) (Rhyme Syndicate, ASCAP) ASCAP) WBM
units. Catalog no. is for 12-inch vinyl single. *Asterisk indicates catalog number is for cassette maxi- single; HEARTBEATS) (TCF, ASCAP/EMI April, ASCAP/Smic 5 NO MATTER WHAT YOU DO (EM! April,

12-inch vinyl unavailable. (C) Cassette single availability. (CD) Compact disc single availability. (M) Cassette
maxi-single availability. (T) 12-inch vinyl availability. © 1991, Billboard/BP! Communications, Inc.

Smac, ASCAP/Behind Bars, ASCAP) WBM
19 HERE WE GO (Virgin, ASCAP/Cole-Clivilles,

ASCAP/Across 110th Street, ASCAP/AI B. Sure!,
ASCAP/Willarie, ASCAP)
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R&B
Winners Board The Soul Train

LOS ANGELES-—-The fifth annual Soul Train Music Awards, March 12
at the Shrine Auditorium here, were a cause for celebration, both before
and after the presentation.

M.C. Hammer, winner of best rap album and best R&B/urban contemporary
song of the year as well as the Sammy Davis Jr. Award, throws down onstage
with his dancing/singing/playing entourage.

Sprite, co-sponsar of the Soul Train Music Awards, held & pre-awards reception
that featured the presentation of a platinum-album award to Atlantic recording
act En Vogue for its “Born To Sing.” The group also took home a Soul Train
award for “Hold On,” voted best single by a group. Seen with En Vogue (holding
plaques) are producers Denzil Foster & Thomas McEircy and Sylvia Rhone, co-
president of East West America Records.

The awards pragram’s superstar
hosts—from left, Dionne Warwick,
Patti LaBelle, and Luther Vandross—
command the podium.

Above, Hammer chats with Chuck
Morrison, VP of African American &
Hispanic marketing for Coca-Cola, and
the Sprite-sponsored preparty. At
right, veteran performer Smokey
Robinson accepts Soul Train's
Heritage Award for his career
achievements.

by Jeff Levenson

EACH YEAR, after the JVC jazz fest packs up and
leaves New York, industry pundits debate the program-
ming changes needed to keep the annual extravaganza
rolling. This practice has been going on for no less than
35 years, precisely as long as the festival has been with
us (with its various sponsorship affiliations).

It’s hard to know how much of this chitchat festival
organizer George Wein actually hears when he sched-
ules his lineup. But I recall that after last summer’s jazz-
as-usual bash he felt it was time for a change. The artist
demographic, like that of the audience, was evolving:
The old guard was dying, replaced by a new guard com-
posed largely of neo-con types whose attitudes were per-
fect for a young, broad, consumer base.

Not for nothing has Wein been one of jazz’s most suc-
cessful impresarios. He plays both the piano and the cal-
culator, a nifty version of doubling that finds him
among the most respected men in the business.

This year’s fest will, of course, highlight Miles Davis
and B.B. King (both scheduled for June 21, opening
night, at Avery Fisher Hall), and Ray Charles (double-
billed with Regina Belle, again at Avery, on June 29).

But it will also feature many of those so-called
youngbloods—don’t worry, it will be years before we
have to stop calling them that—upon whose shoulders
jazz will ultimately ride. “Wynton Marsalis & Jazz Fu-
tures” (June 22 at Avery) will feature the likes of Roy
Hargrove, Marlon Jordan, Benny Green, and Mark
Whitfield; “Swing: 40 And Under” (June 26 at the Equi-
table Center Auditorium) brings together a bevy of fine
mainstream players, including Howard Alden, Scott
Hamilton, Ken Peplowski, Randy Sandke, Byron
Stripling, and Warren Vache; and “Bebop: 40 And Un-

der” (Equitable, June 27) will showcase Mulgrew Miller,
Billy Drummond, Wallace Roney, Renee Rosness, and
program producer Jon Faddis.

Faddis, Vache, and Marsalis will appear on “A Salute
To Doc Cheatham” (June 24 at Town Hall), a tribute to
the 86-year-old trumpeter that should provide affection-
ate remembrances and heated blowing in equal mea-
sure. Other performers scheduled include Dizzy Gilles-
pie, Harry “Sweets” Edison, and Al Grey.

New to the fest will be a jazz and blues jam (June 22
at the Ritz) matching the talents of Bobby “Blue”
Bland, Arthur Blythe, Jimmy McGriff, Philip and
Winard Harper, and Elvin Bishop; a free, outdoor
gathering (June 23 in Damrosch Park at Lincoln Center)
that will stage together the groups of Blythe, David

The JVC jazz fest boasts
a host of youngbloods

Murray, Steve Lacy, Donald Harrison, and the Micro-
scopic Septet; and a three-week jazz film festival (June
21-July 11) at the Film Forum.

Even the newly deceased will get a play on this year’s
program. A tribute to Sarah Vaughan (June 25 at Carne-
gie) attracts a host of her friends: Gillespie, Billy Eck-
stine, Carmen McRae, Shirley Horn, Joe Williams, Bob
James, and Roberta Flack; and the world premiere of
“Bebop Caravan” (June 28 at Avery) honors the memory
of Dexter Gordon. Those celebrating his life will include
Gillespie, Bobby Hutcherson, Slide Hampton, George
Cables, and musical director Shirley Scott.

Perennials, of course, will once again bloom. Mel
Torme makes a return engagement (June 21 at Carne-
gie) in a program devoted to the music of Duke Elling-
ton; Lee Ritenour leads a cast of GRP All-Stars (June
29 at the Beacon Theater); Bobby Short will host an eve-
ning titled “New York, New York” (June 23 at Carne-
gie); and the festival will honor Marian McPartland
(June 26 at Avery) for her radio work with “Piano Jazz.”

Lastly, the surprise booking of the fest is none other
than Ornette Coleman (June 29 at Carnegie).

KEEPING
SCORE

by Is Horowitz

SALES STUFF: Tower’s uptown Manhattan store,
which abuts Lincoln Center, is understandably strong in
classics. But it set a record of sorts the last week in
March when London’s “Three Tenors” and Deutsche
Grammophon’s “Spirituals” CDs placed second and
third, respectively, in the store’s list of top-25 best sell-
ers, topped only by R.E.M.’s “Out of Time.”

PolyGram scored again last week when five operas
placed on the Billboard classical chart, an exceedingly
rare, perhaps unique, event. All came from the Poly-
Gram label stable. Impetus behind the quick chart entry
of the fifth, Mascagni’s “Cavalleria Rusticana,” may
well have been use of the music in “Godfather I11.”

BMG CLASSICS is halfway to its goal of releasing all
its refurbished Toscanini reissues by March 25, 1992,
the 125th anniversary of the maestro’s birth. A num-
bered, limited-edition boxed set, containing all 82 discs,
will be made available on that date.

Meanwhile, BMG will prime the consumer pump with
the release of a Toscanini sampler in June. The budget-
priced entry, holding portions of eight works, will run
just less than 70 minutes.

Fanciers of the more intimate forms of Czech music
can look forward to another recorded contribution by
Rudolf Firkusny on RCA Victor. Now the pianist and
soprano Gabriela Bernackova, who recently made her
Met opera debut in Janacek’s “Katya Kabanova,” have
recorded a program of songs by Martinu, Dvorak, and
Janacek.

KEEPING MUSIC ALIVE: Alfred Brendel makes a
strong case for live recording in “Music Sounded Out,” a

collection of essays by the master pianist just published
by Farrar Strauss Giroux.

“There are chance recordings that bring a piece of
music to life and studio performances that destroy it,”
he writes. “Those who consider spotless perfection and
undisturbed technical neatness the prerequisite of a
moving musical experience no longer know how to listen
to music.”

Publication of the book coincided with the launch
April 6 of a monthlong U.S. tour by Brendel, and the re-
lease of two new solo recordings by Philips (both studio
jobs, incidentally). In September Brendel will record the
Brahms Piano Concerto No. 2 with the Berlin Philhar-
monic Orchestra conducted by Claudio Abbado.

Philips domestic topper Nancy Zannini says the label
is priming its promotional guns for another stateside

Tower outlet conducting big
business with classical titles

visit this June when Bernard Haitink and the BPO ar-
rive for Carnegie Hall centennial-year concerts. More
Mabhler is due from these artists; the 4th Symphony will
be recorded for Philips in December.

PASSING NOTES: In a sudden shift of direction, Musi-
cal America, the country’s oldest classical music maga-
zine, is aborting its longtime role as a chronicler of live-
music events to move into the trade-publication field.

Charles Passy, who replaces Shirley Fleming as edi-
tor, says the magazine will cover the business of concert
music, perhaps including recordings, although an edito-
rial profile has yet to be drawn.

Fleming, as well as Sedgwick Clark, who was
brought in recently to edit Musical America’s record-re-
view department, left the magazine April 12. Fleming
served as the magazine’s editor for the past 25 years,
and before that was on the staff of High Fidelity.
Among other editorial posts, Clark was editor of Key-
note, the magazine published by WNCN New York.
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ance music.

4 out of 5 doctors surveyed syggest a steady diet of hot

“TH:S BEAT i$ HOt...THE COMPILATisN" features the best of Epic's old and new dance remixes; club

kits like The Cover Girls' "FUNK BeUtiQue,” 1il Louis & The World's "FRENCL KiSS.’ and Double Dee's

"FeUN4 LQVe.* Plus previously unreleased tracks, including Off Shore’s *| CAN't TakE tHE POWeR"

Secchi's 1 SAY YEAH,” and B.G. The Prince Of Rap's “TH:S REAT iS Hot.”
IN- STORE MAY 21.
“THiS BEATiS HOt ...THE COMPILATieN"

On Epic Cassettes, Compact Discs and Records.
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DANCE I

Will Funk’N’Roll Have Longer Dance Than Rock/Disco?

A NEW BRAND OF MUSIC: In
last week’s edition of Billboard, the
lead news story by Thom Duffy and
Jeff Clark-Meads took a look at a
new subgenre of rock music that
merges elements of funk, rock, and
dance. Placed under the heading
“funk’n’roll,” acts like EMF and
Urban Dance Squad are credited
with filling the void left by tradi-
tional rock acts on the pop album
and singles charts.

As we contemplate the future of
this genre and the longevity of its
leading acts, memories of the ill-fat-
ed rock/disco movement of the late
"T0s come to mind. We’re not refer-
ring to the remixed rock records,
but rather tunes like Rod Stewart’s
“Da Ya Think I'm Sexy,” ‘“Miss
You” by the Rolling Stones, and “1
Was Made For Lovin’ You” by Kiss.
These were among the more suc-
cessful singles that integrated ag-
gressive rock sensibilities with dis-
co strings and beats. As quickly as
this trend caught on, it faded, with
its originators staunchly denounc-
ing the tunes.

While our defensive and cynical
side wonders if rock acts are once
again trying to cash in on the suc-
cess of dance-oriented music, we
sense a less calculated, more cre-
atively organic vibe in the music
and attitude of groups like EMF
and Urban Dance Squad. Their mu-
sic has helped bring hip-hop, funk,
and house music into the pop main-
stream.

Perhaps rockers are rediscover-
ing something that we in clubland
have never forgotten: Great music
is music that moves both your body
and your mind.

HOUSE ON FIRE: Jive Records’
Chicago office was recently vandal-
ized. According to label representa-
tive Wayne Williams, someone
broke into the building, which in-
cludes a state-of-the-art recording
studio, and stole approximately
$30,000 in equipment. Additionally,
a cabinet of demo and master tapes
was thrown onto the floor and set
on fire. Williams says most of the
tapes were saved.

“Actually, we were pretty lucky
in that the sprinkler system kept
the entire building from going up in
flames,” says Williams.

The incident temporarily inter-

Hot Dance Breakouts
CLUB PLAY

1. SEE-SAW ATOOZl emi
2. HEYDJBETTY BOO sire
3. THIS TIME MAKE IT FUNKY TRACIE
SPENCER capiToL
4. RELAX YOUR SOUL FUN 4 FUN raDIKAU
5. LIVINIT UP TRENT DEAN cHrysaLIs

12" SINGLES SALES

1. PLAYGROUND ANOTHER BAD
CREATION mMoTOWN

2. WHAT COMES NATURALLY SHEENA
EASTON mca

FEEL THE GROOVE CARTOUCHE
SCOTTI BROS.

3.
4. TELL ME THAT YOU WAIT CULTURE
5.

BEAT epic
BGO£VE YOUR LOVE TO ME TKA tommy

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

rupted plans for in-house producers
Hula & Fingers to work on new ma-
terial with the Fresh Prince. The
team has relocated to Zomba-
owned Battery Studios in New
York to record tracks.

Police are currently pursuing sev-
eral leads.

ALBUM OF THE WEEK: An unex-
pected treat is offered by Nicki
Richards with her debut dise, “Na-
ked (To The World)” (Atlantic). She
reveals a unique vocal charm that
combines the sass and attitude of
Janet Jackson with the technique

DANGE | )

by Larry Flick

of Chaka Khan. The title cut is a
spine-stirring funk/R&B workout
that is essential to jocks who prefer
chunky-beated, slower-paced jams.
We've yet to hear of an extended 12-
inch remix—though it sure would
be a good idea.

Also of club note on the album is
a shuffling groove reading of the
Seals & Crofts rocker “Summer
Breeze’’ (which is begging for
house remodeling) and “New Days
Of Rage,” which links headline-sav-
vy lyries with a swing/hip-hop beat.

SINGLES SCENE: Speaking of
Atlantic releases, “Ich Will Dich (I
Want You)” by Ooscha, the label’s
joint venture with New York-based
indie Quark, has begun to circulate.
To refresh your memory, Atlantic
paid for the recording of the single,
while Quark paid for the pressing
and distribution. Both labels will
promote the track at club level. The
intention is to explore alternative
options for keeping 12-inch vinyl
alive once major labels stop manu-
facturing it.

Musically, the track melds a slam-
min’ house’n’sample vibe with the
singer’s breathy German rapping/-
cooing. Much credit goes to the
guiding hands of producers Mojo
Nicosia and Warren Rosenstein
for creating a peak-hour gem that is
catchy enough to spark crossover
radio action.

From somewhat out of left field
comes ‘“‘It’s A Sin”’ by Maggie’s
Dream (Capitol). Although the act
operates primarily on a rock/R&B
base, this 12-inch single sports sev-
eral down-tempo funk/hip-hop re-
mixes by the Dust Brothers that
should entice fans of Sly Stone-in-
fluenced retro grooves.

To fill your weekly diva quota
check out “More Love” by Tamara
Knight (About Music, Washington,
D.C.). Knight stretches out over a
heavily percussive house founda-
tion with fire and energy. Fab re-
mixer Yvonne Turner turns out
several nifty remixes, which range
from the underground-smart “Al-
ternative Mix”' to the accessible ra-
dio version. Invigorating.

cHART CHATTER: A quick
glance at this week’s Club Play

chart ushers in the beginning of
what should be an interesting duel
between a pair of singles that fea-
ture the talents of production/
songwriting team the Basement
Boys. “Tonite’’ by Those Guys
(MCA) enters at No. 24, while “Gyp-
sy Woman’’ by Crystal Waters
(Mercury) comes on at No. 18. Both
tracks were preceded by extensive
underground activity on tape and
test pressings, and inspired heavy
bidding from major labels. We hear
through the grapevine that the
Boys have yet another hot track up
for grabs ... any takers?

EXECUTIVE TURNTABLE: An-
thony Sanfilippo has been appoint-
ed to the highly coveted position of
director of dance music A&R and
club promotion at London/FFRR
Records. Sanfilippo was national
promotion manager in the contem-
porary music department at
Warner Bros.

Leotis Clyburn joins Polydor as
director of A&R. He was most re-
cently associate director of member
relations at ASCAP.

Over at Smash Records in Chica-
go, Cindy Levine is named national
promotion director. She was a col-
lege promotion manager at A&M.

NEWSLINE: After a round of fierce
bidding, Capitol has inked a deal
with hot Euro act Nomad. The label
will issue fresh remixes of its interna-
tional smash “(I Wanna Give You)
Devotion.” In the meantime, DJs who
like to stay ahead of the pack have no
doubt already begun to jam on the
group’s slammin’ new 12-incher,
“Just A Groove.” Finishing touches
are being made on Nomad’s debut al-
bum, which should be out in early
summer.

Add Next Plateau to the compila-
tion-album sweepstakes. It has just
shipped “Street Buzz,” a two-rec-
ord/CD set that offers mostly new
remixes of previously available sin-
gles from the indie label. Among the

choice material is “Love’s Calling” by
Sybil and “Independence” by Salt-N-
Pepa. Our only gripe is the fact that
the songs are mixed into each other
la compilations from the late "70s.
Sometimes you never know where
support is going to come from. “En-
tertainment Tonight” has recently
been featuring bits of such hardcore
club hits as “Luv Dancin’” by Un-
derground Solution and “Where
Love Lives” by Alison Limerick dur-
ing its segment lead-ins and lead-

outs. Kudos to the show’s music coor-
dinator, Chris Bonyo, for helping to
bring club music into middle Ameri
can households.

Remixer Daniel Abraham has
been keeping busy lately, adding a
club vibe to such pop tunes as “Every
Heartbeat” by Amy Grant (by the
by, his swing transformation of her
current hit, “Baby Baby,” is fierce!),
“Your Swaying Arms” by Deacon
Blue, and “Everybody Plays The
Fool” by Aaron Neville.

MONEY TRAX FORUM
Record Company Roundtable On:
Retail Music - Video Sales
New Tonr & Concer? Yennes
Product Related Revennes

at the
Fourth Power Jam Seminar
"Getling Paid-
The Bottom Line in

Performing & Producing "

NY: Moy 16, Dorol Inn
CHICAGO: 6/6-7 Blackstone Hotel
LA: 6,/13-14 Sheratan Townhouse

Special Keynote Speaker,
Robert Cutarella
publisher /producer, Hit List Music
Spoisor
Musical Artisis & Too
& the Music Info X
Money T

LOS ANGELES, CALIFORNIA
Tuesday — Thursday, April 23-25, 1991

Sheraton Universal Hotel

L

Bring this ad whe;you register on-site
and receive a 10% discount!

Exhibits Only (All 3 Days) $25.00
Daily Pass Tuesday $85.00
Includes workshops  Wednesday $90.00
Sqdl"EIENs Thursday o $60.00
Full Expo Pass . . iz $215.00

(Show Up to All Workshops, Exhibits and Special Events}

INFORMATIVE SESSIONS
AND SEMINARS

Over 11,000 Sq. Ft. of Exhibits

Artist Showcases
at LA Clubs Vertigo, Arena
and Palladium Hollywood

For More Information
Call Kathy Coppola at the DJ Expo Hot Line:

(516) 767-2500

Presented by DJ Times Magazine and Testa Communications
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Metropolitan’s Jim Koplik Talks Shop
Prez Says Amphitheater Development Key

B BY THOM DUFFY

NEW YORK—In a Billboard news
story in late 1989 on the volatility
of the concert promotion business,
Jim Koplik, then head of Cross
Country Concerts, predicted that
midsize promoters like himself

faced being bought out—or put

out—of business by larger compa-
nies.

Less than a year later, Cross
Country, with its focus on Con-
necticut and southern New En-
gland, was merged with John
Scher’s Metropolitan Entertain-
ment, which books venues
throughout the New York metro-
politan area, across upstate New
York, and, most recently, in west-
ern Pennsylvania.

But it was a friendly merger in
the truest sense. Scher, a longtime
colleague of Koplik, became presi-
dent of the PolyGram Diversifica-
tion Division, an arm of PolyGram
Holding Inc., which took a minor-
ity interest in the combined compa-
nies (Billboard, Oct. 6). The deal
was engineered by Eric Kronfeld,
now president and chief operating
officer of PolyGram Holding.

And Koplik was Scher’s choice
as the new president of Metropoli-

tan Entertainment.

“I swear,” Koplik says, laugh-
ing about the welcome way his ear-
lier prediction panned out, “‘I
didn’t know it would happen then.”

In the six months since the Met-
ropolitan-Cross Country merger,
and PolyGram’s investment in the
combined companies, Koplik has
assumed overall responsibility for

1t’s increasingly
difficult to make money
strictly off ticket sales’

booking Metropolitan’s varied ven-
ues while working with Scher and
PolyGram on the company’s long-
range strategy. The key to that
strategy is Metropolitan’s develop-
ment of new amphitheater ven-
ues—the issue Koplik focused on
in this interview.

Billboard: While you book the
Finger Lakes amphitheater and
the Lakeside amphitheater, both
in upstate New York, Metropoli-
tan does not, in fact, book a shed
in the New York metropolitan
area.

Koplik: You're right. Connecti-

White Lion Swallows ‘Pride,’
Focuses On ‘Mane Attraction’

EBY JM BESSMAN

NEW YORK—With the release of
their third Atlantic album, “Mane At-
traction,” the members of White Lion
are no longer young cubs. And they
have grown into their platinum-sell-
ing stature.

The Brooklyn, N.Y.,, quartet’s 1987
debut dise, “Pride,” went double-plat-
inum on the strength of singles such
as “When The Children Cry,” which

‘Saving whales
doesn't sell rock
alburmns—tight
leather pants do’

was still rising up the Hot 100 chart
when the group went into the studio
to record its second album, “Big
Game,” released in 1989. That pace
proved a bit much, says vocalist Mike
Tramp.

“We became superstars too quick-
ly,” says Tramp. “We were still doing
interviews for ‘Pride’ while we were
in the studio for the ‘Big Game.’ It
made us feel immortal, and we went
in with the attitude that it didn’t mat-
ter what we did, which is the worst
thing that could happen.”

A heavy tour schedule to promote
“Pride” also did not help the band’s
attitude during its follow-up.

“We did over 400 shows in 18
months, touring with heroes like
Kiss, AC/DC, and Aerosmith,”
Tramp continues. “Then we immedi-
ately started writing new songs and
were back in the studio” for “Big
Game.”

In contrast, says Tramp, he and
guitarist Vito Bratta spent a year
working on material for “Mane At-
traction.”

Adds Bratta, “We didn’t record it a
month after writing it—and then a
month afterward get sick of it be-
cause we didn’t live with it. On
‘Pride,” we’d written the songs and
toured clubs before we were even
signed.”

“Mane Attraction” also benefits
from groundwork in the band’s new
home-studio setup, as well as input
from new producer Richie Zito.

“This album is very polished,” says
Tramp, contrasting it with the “con-
fusion evidenced in ‘Big Game.’”
“When it came down to choosing the
single, we knew it was ‘Love Don't
Come Easy’ from the first chord.”

Tramp adds that “Mane Attrac-
tion” focuses on “major key instead
of minorish songs this time,” and is
also less political, despite the anti-war
theme of “Warsong.”

“Saving whales doesn’t sell rock al-
bums—tight leather pants do,” he
says, alluding to the track ‘“Little
Fighter” from the “Big Game” al-
bum. A tribute to Greenpeace’s Rain-

(Continued on next page)

’

cut, Long Island, and New Jersey
outdoor concerts are booked by pro-
moters other than Metropolitan.
That has to change. [Ron Delsener
books the Jones Beach Theater on
Long Island and the Garden State
Arts Center in New Jersey.]

BB: In southern New England,
Metropolitan has acknowledged
negotiations with Joseph Bales-
trieri, who now books the Lake
Compounce amphitheater in
Bristol, Conn.—although no
agreement has yet been an-
nounced. What impact has Lake
Compounce had on Connecticut
concert bookings in recent
years?

JK: It has taken over the sum-
mer concert business there to the
tune of 75%. We were lucky
enough for various reasons,

(Continued on page 32)

Norway.

Rhythm Of The Garden. Before a sold-out performance of his “Rhythm Of The
Saints” tour March 16 at New York’s Madison Square Garden, Paul Simon, center,
meets backstage with Bruce Moran, VP of Madison Square Garden Enterprises,
left, and Wayne Sharp, MSG director of concerts. The U.S. leg of Simon’s tour,
sponsored by American Express and VH-1, continues through a Wednesday (17)
date in East Lansing, Mich., with an international leg opening May 3 in Osio,

WAS ENVIRONMENTALISM just last year’s fad,
particularly in the entertainment business? One year af-
ter the 20th anniversary of Earth Day, we’re bound to
see fewer cover stories, TV specials, and benefit con-
certs. In the wake of a war and in the midst of a reces-
sion, public attention has turned elsewhere.

Remember when Don Henley and his pop-music pals
helped save Walden Pond? Since then, voters from Cali-
fornia to New York have nixed other measures to save
open land and aid the earth, nervous about the cost of
such efforts.

Some pop musicians are still

Will Biz Meet Earth Day’s Challenge?
Luther’s Love Power: Bessie’s Blues

Thornton. The single comes from Vandross' upcoming
Epic release, “The Power Of Love,” whose other treats
include a duet with Martha Wash on a remake of Leiber
& Stoller’s “I Who Have Nothing” ... Speaking of soul
providers, Michael Bolton’s “Time, Love & Tender-
ness” arrives at retail April 23 preceded by the sure-fire
single “Love Is A Wonderful Thing.” Never one to shy
away from a classic, Bolton takes on the Percy Sledge
masterpiece “When A Man Loves A Woman” on this al-
bum. He duets with Patti LaBelle on “We’re Not Mak-

rates with hit-makers Diane War-

playing up their concern, as in the
Earth Day 1991 Concert Satur-
day (20) at the Foxboro (Mass.)
Stadium, featuring Jackson
Browne, Billy Bragg, Boogie
Down Productions and KRS-
One, Rosanne Cash, Bruce
Cockburn, Bruce Hornsby, Indi-

-

~

v
-

ren, Desmond Child—and Bob
Dylan. And when Bolton inevita-
bly breaks the triple-platinum
mark of his previous “Soul Pro-
vider” disc, the Beat suggests this
New Haven, Conn., native treat
the entire Columbia staff to those
famous pies from Sally’s Pizza.

ing Love Anymore” and collabo-

go Girls, Queen Latifah, Willie
Nelson, and 10,000 Maniacs. The
production of the concert itself reflects its environmen-
tal focus.

But what’s next?

The attitude expressed last year in such best sellers
as “50 Simple Things You Can Do To Save The Earth”
overlooks the far-from-simple questions that businesses
must face if they profess environmentalism—as the en-
tertainment industry does so often. What industrial
wastes result from software manufacturing? How
many truckloads of staging are really necessary for this
tour? How much disposable garbage—from gimeracks
to press releases—are really needed to promote this
week’s product?

And, finally, where are the other artists who will
press the environmental agenda beyond benefit concerts
to the day-to-day practices of their business?

0N THE BEAT: The inimitably soulful Luther Van-
dross, with that well-earned first Grammy tucked under
his arm, returns to both pop and R&B radio with a gor-
geous new—and old—love groove. “Power Of Love/
Love Power” melds a newly written midtempo track
with a choice remake of the 1967 Sand Pebbles hit ‘“Love
Power,” bolstered by the backing gospel vocals of Cissy
Houston, Darlene Love, Tawatha Agee, and Fonzi

by Thom Duffy

DISCS DUE: After producing the
wailing-wonder of Neil Young’s “Ragged Glory,” what
can David Briggs offer as an encore? The new SBK disc
“13 Engines,” that’s what. Briggs is producer of the De-
troit band’s fearsome, fuzz-toned, major-label debut . . .
“Temple Of The Dog,” a tribute to the late Andrew
Wood, brings together Wood’s band mates in Mother
Love Bone and the members of Sonic Youth. The dise
arrives Tuesday (16) from A&M Records ... A June re-
lease by King Of Fools and a July disc by Aussie act
Baby Animals are the sole releases thus far expected
from Terry Ellis’ new Imago label. Ellis told National
Assn. of Recording Merchandisers’ confab attendees
there were “too many records” being released on the
rapidly expanding label front and pledged Imago will re-
main small ... Epic will have many of its heavy-hitters
on deck later this year. Look for upcoming discs in ’91
from Alice Cooper, Ozzy Osbourne, Joan Jett, and Bad
English ... If Robert Johnson can score a gold record,
why not Bessie Smith? “Bessie Smith: The Complete
Recordings Vol. 1” follows the Johnson set as the latest
reissue in the Columbia/Legacy Roots n’ Blues series.
Other artists due for upcoming Columbia/Legacy reis-
sues: Sly & the Family Stone, Mott The Hoople, the
Clash, Donovan, Johnny Winter, Mahalia Jackson,
(Continued on page 32)
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AMUSEMENT BUSINESS®
TOP CONCERT
TALENT
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promotes I” A 0"0”
GRATEFUL DEAD Greensboro March 31- $634,960 29,387 Cellar Door
Coliseum April 1 $21.50 setiout Concerts
Greensboro,
NC. CLINT BLACK
PAUL SIMON SkyDome April 2 $580,249 21,003 Concert Prods. MERLE HAGGARD
Toronte (3658,447 sellout International LORRIE MORGAN
Canadian) . .
$32.75/$28.75 Target Center, Minneapolis
e Miami Arena April 6-7 $521,753 24471 Beaver Prods. c . . .
DREAMS SO REAL Miami $2150 sellout Cellar Door OUNTRY MUSIC is being domi-
Concerts nated nowadays by the “Hag with
SHIRLEY MACLAINE Fox Theatre March2l- | $351,260 17,067 Brass Ring Prods. Hats Gang”’—George Strait, Ran-
et “ ssstz(;;‘sz.so/ B dy Travis (OK, he doesn’t wear a
hat), Clint Black, Alan Jackson,
SCORPIONS Rosemont April 6 $279,000 12,400 Jam Prods. and Garth Brooks. Black is the
TRIXTER Horizon $22.50 sellout ) 5
Rosemont, I, only one of the bunch who can lit-
STING San Diego March30 | $273.343 12,085 Bill Silva Presents erally follow their inspiration—
CONCRETE BLONDE Sports Arena $25/$22.50 13,105 Merle Haggard—onstage, which
San Diego he did at this March 23 show.
NEW KIDS ON THE BLOCK Peoria Civic April 3 $268,225 10,720 Jam Prods. Black’s biggest asset here was
?‘?‘:ﬁ"g‘ Center Arena 25 sellout his charm. His stage conversation
oL S ' — - o py ; was friendly and fresh, not the
Halifax Metro pril 8 ,158 X oncert Prods. .
Centre (3303518 sellout International practlced patter Of too many years
Halifax, Nova Canadian) Donald K. Donald on the road. And then there was
Scotia $32.50 Prods. his looks. Let’s just say that some
PAUL SIMON Montreal Forum April 6 $264,019 9,395 Concert Prods. women at Target Center were car-
flloniieal m_ﬁﬁ 11,061 g'ti'l':l:("";' » rying on like preteen girls swoon-
250 P ing at a New Kids On The Block
) .
NEW KIDS ON THE BLOCK Joyce Athletic &  April 7 $263,075 10523 Jam Prods. U Black’s twu:ilflmlg eyes,
BISCUT Convocation 25 seflout raised eyebrows, cute dimples, and
PERFECT GENTLEMEN Center mischievous smile—they all sold
g::;.eof Notre his songs as much as his voice.
Notre Dame, Black has benefited from video-
Ind. clips probably more than any other
WIS ARCO Arena April 3 $259,560 11,965 Bill Graham country singer. In concert, he
THE SOUP DRAGONS gaﬁamento, $22.50 17,600 Presents benefits from a sophisticated and
At stylish light show, which was ar-
orToe Dean £. Smith March 20 $246,140 12,301 Concert 1
THE BLACK CROWES Center $20 selout Promotions/ ranged Fy mar_l(:il_ger Bi]lll Hgm’ be§t
Univ. of North Southern known for guiding the vi eogenic
Carolina, Chapel Promotions arena rock act ZZ Top. The light-
E':'apel Wil NG ing helped convert this basketball
" o c"' — — prosyon pyes p——" arena into an oversized honky-
SIMON awa Civic pril i oncert Prods.
e 273455 sellout ] tonk for 17,000. And Black knows
Ottawa Canadian) Donald K. Donald how to put together a well-paced,
$32.50 ;fod&c' . crowd-pleasing, honky-tonk-style
s e concert. He opened upbeat with
INXS Seattle Center March 28 $233,552 12,506 Bauer/Kinnear 1 ? s n 1
THE S0UP DRAGONS Coliseumn $19.50 sellout Enterpnises goanye](,),nt};]eenn::onvgéz th!I':)?lg%‘l rsrel]r:ce
Seattle , 5
NEWKDSONTHEBLOCK | RockfordMetro  April 4 $226,550 9,062 Jam Prods tions from his two hit RCA albums
BISCUIT Centre $25 sellout befoye closing with a freewheeling
PERFECT GENTLEMEN Rockford, Il reading of James Taylor’s “Steam-
e Veterans April 3 $221,600 11,676 Beaver Prods. roller Blues.”
MICHELLE MALONE & DRAG Memorial $20 setlout A good but not great Singer’
Coli .
THERNER e Black was at his best on ballads,
Fia. including “Loving Blind,” and on
NEWKDSONTHEBLOCK | Wheeling Civic  March28 | $209935 7634 DiCesare-Engler the slightly up-tempo classies “Kil-
BISCUIT Center $21.75 sellout Prods. lin” Time” and “A Better Man.”
PERFECT GENTLEMEN Wheeling, W.Va.
RICK WES
NEW KIDS ON THE BLOCK Hearnes Center April 5 $195,150 7.806 Jam Prods.
BISCUT Ur_liv.of_ $25 sellout WHITE I-ION
PERFECT GENTLEMEN glssof'l' (Continued from preceding page)
umbia
Columbia, Mo. bow Warrior boat, the serious-minded
SCORPIONS Sea_ttle Center March 3 $188478 10,460 Bauer/!(innear song drew flak when the band
TRIXTER Coliseum $18.50 12,2711 Enterprises d bef hard d
Seattle opened before party-hardy crowds on
o Lee Civic Center April 4 $171,580 9,000 Beaver Prods. an“OZZy Osbourne ’tour. .
DREAMS S0 REAL Arena $20 sellout We know there’s a lot of shit go-
North Fort ing on in the world and we do our
Mo part, but we’ll also jump on the band-
SCORPIONS Edermorial March 4 :305,830 ?,1932 Ea;;er/!(innear wagon of ‘sex and dl‘llgS and rock’n’-
TROXTE Ao - ! rlerprises roll’ if the song calls for it,” Tramp
NER YOUNG & CRAZY ARCO Arena April 7 $162,922 7,882 Bill Graham SQ.%’)S. . h Ib s tit]
HORSE Sacramento, $22.50 17,600 Presents unning on the new a un_‘ s tlt_: €,
SOMNIC YOUTH Calif. Tramp wryly says that White Lion
ORIVIN ¥ CRYIN will be a concert “main attraction”
GEORGE THOROGOOD & The Spectrum April 6 $159,712 10,304 Electric Factory when club, theater’ and arena tour-
THE DESTROYERS Philadelphia $15.50 14,000 Concerts ing commences in June. Bratta adds
TOMMY CONWELL & THE ; L T
YOUNG RUMBLERS _that a home—v1de_o clip compilation is
RANDY TRAVS Mid South April 5 $158.231 8553 Special Moments In the WO!’]§S, to include t’})e video for
ALAN JACKSON Coliseum $18.50 10,000 Promotions Love Don’t Come Easy.
Memphis
e Savannah Civic April 2 $150,760 8,137 Beaver Prods.
MICHELLE MALONE L DRAG | Center, Martin $20 sellout Venues & Promoters:
THE RIVER Luther King
Arena Send your backstage
Savannah, Ga. performer photos to
Copyrighted and compiled by Amusement Business, a publication of BP| Communications, Inc. No Bi"board, Talent Dept.,
part of this publication may be reproduced, stored in any retrieval system or transmitted in any
form without prior written permission from the publisher. Boxscores should be submitted to: 1 5 1 5 Broadway,
Marie Ratliff, Nashviile. Phone: (615)-321-4295, Fax: (615)-327-1575. For research information N Y N Y 1 0036
and pricing, call Laura Stroh, (615)-321-4254. aBay ala

Black’s material was strong but
not spectacular. (Who in country
can match Haggard for consistent
depth of soul?) His six-man band
was solid and tight, but not in the
same league as Haggard’s Strang-
ers (or Strait’s Ace In The Hole
band).

Haggard’s too-brief, 40-minute
set of greatest hits seemed like a
cameo by a legend at a fund-rais-
ing telethon. The program would
have been more satisfying with
more from Haggard and less from
opening act Lorrie Morgan, who
proved a better entertainer than
singer.

JON BREAM

THE CHARLATANS UK.
The Ritz, New York

IT IS NOT UNCOMMON nowa-
days for new U.K. bands to pack
the Ritz, but a Feb. 28 show by the
Charlatans U.K. was a unique af-
fair just the same.

At this showcase of the band’s
Beggars Banquet/RCA disc
“Some Friendly,” which has bro-
ken through on the Top Pop Al-
bums chart, organist Rob Collins
breathed fire into songs that
sounded comparatively bland on
disc and, in the gig’s early going at
least, came off flat. Vocalist Tim
Burgess’ lackadaisical stage style
didn’t help, although the churning
crowd in front of the stage ate up
his Morrison-esque moves and
Townsend-like windmills, cheering
him on with handclaps and sing-
alongs.

The Charlatans’ neo-psychedelic
leanings were highlighted by a vin-

tage '60s light show featuring
amoebic paint blobs and strob
lights—which left the band itself
pretty much in the dark.

It made sense, though, that Col-
lins’ keyboard setup was stationed
more upfront than Burgess’ post.
On songs like “Flower,” his Ham-
mond organ roared while he and
his band mates seemed to dissolve
into snowflakelike strobe effects.
Likewise, “White Shirt” was held
together by an organ backbone
upon which, during “Opportuni-
ty,” Jon Baker hung alternately
bubbling and screeching guitar
sounds.

In fact, by the encore of “Be-
tween Tenth And Eleventh” (a new
song) and “Polar Bear,” this odd
mix of a rather distant singer and
a keyboardist who all but careens
off the stage showed true poten-
tial for much larger venues.

JIM BESSMAN
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B TALENT

N'ville Trio’s

GE’I‘I‘ING IT STRAIT, ETC.: Take
three major songs and three No. 1
country-chart hits. Add more top 10
material cut by other artists, a pro-
fessional manager, and an A&R ef-
fort for new writers and catalogs.

That’s the recipe for a tasty stew
cooked up at the Nashville-based
publishing companies owned by
George Strait, Erv Woolsey, and
Connie Woolsey—Muy Bueno
Music and O-Tex Music, both BMI
firms, and See Strait Music
(ASCAP).

Last year’s megahit “Love With-
out End, Amen” gave the publish-
ing enterprise a copyright that en-
joyed a stay of five consecutive
weeks at No. 1 on the Hot Country
Singles & Tracks chart. The song
was written

Strait (& Woolseys) To Top:

Firm Thriving
the recent agreement of a Music
Licensing Task Force on an
ASCAP license for conventions, ex-
positions, trade shows, meetings,
and industry shows and similar
events, publishers of ASCAP-
cleared music have settled a suit
against a trade-show operator for
copyright infringement. The defen-
dant, Doris Law Bagley, dba Doris
Law Bagley & Associates, opera-
tor of the Marin Home Show at the
Marin Civic Center in San Rafael,
Calif., was charged in U.S. District
Court in San Francisco with refus-
ing to obtain a license either from
ASCAP or directly from the copy-
right owners. In the case of trade
shows, ASCAP says, it is the legal
responsibility of the organizer of

the event to

by Aaron
Barker, one
of the firm’s
three exclu-
sive writers; =
the others are * H i
Curtis Wayne

Wordss:Music
e

obtain these
rights. Ac-
cording to
ASCAP, the
u | suit was set-
tled for Marin
Home Show’s

and David
Anthony.
Barker also
wrote another No. 1 hit for Strait,
“Baby Blue,” and is represented on
an upcoming PolyGram album by
Jessica Boucher.

Although the venture was start-
ed a decade ago, it kicked into high
gear only during the last two years
after Bobby Cottle was hired as
professional manager. “We’ve had
so much success with George,”
says Connie Woolsey, managing
partner, “and we’'ve gotten a few
outside cuts on smaller artists. We
hope that Bobby will put us even
higher. We've got some 400 songs
and would like to get a lot bigger,
but not to the point where we don’t
know what we have in the catalog.”

An interesting point is that the
catalog’s “I Can’t See Texas From
Here,” co-written by Strait, is the
only song Strait has written that
has appeared on one of his MCA al-
bums. He intends to write more, es-
pecially with his friend Dean Dil-
lon, who is responsible for some of
the most successful Strait songs.

What’s already in the catalog
also makes news abroad, where the
companies are represented by Po-
lyGram International’s publishing
arm. “Baby Blue” and “Love With-
out End, Amen” are big money
makers in England, says Woolsey.

cOURTS & COPYRIGHTS: Cana-
dian publisher McCauley Music
claims in U.S. District Court in New
York that EMI Music Publishing
has continued to administer songs
by Dan Hill in territories outside of
Canada, despite its contention that
EMI no longer holds that adminis-
trative right. According to McCau-
ley Music, EMI's rights—resulting
from a previous deal between Wel-
beck Music and SBK Entertain-
ment World, and EMI’s subse-
quent acquisition of SBK—expired
in June 1986. In addition, the action
demands payment of royalties of
more than $100,000 ... Following

by Irv Lichtman

payment of an
amount sub-
stantially in
excess of the license fees it would
have paid had it been properly li-
censed by the performing-rights so-
ciety. The plaintiff publishers are
Mills Music, W.B. Music, and
Warner Bros. Music.

VIRGIN’S CD SAMPLER: Some
200 copyrights are excerpted on a
CD compilation from Virgin Music
that is hoped to spur commercial or
other sync-fee use of these songs or
others in Virgin Music’s 25,000-
song catalog. Potential music users
can get a compilation from George
Maldian, Virgin Music’s director of
film and TV music in Los Angeles.

WRITES OF PASSAGE: Song-
writers Harry Tobias (95) and Hen-
ry T. Tobias (85) have penned a trib-
ute to comedian George Burns,
who is 95. Called “It’s Great To Be
Alive At 951, a lyric suggests one
of the reasons why: “When you
think of the alternative/ it's great
to be alive at ninety five.”

OOPS! Despite what was said here
last week, Jule Styne is indeed an
Oscar winner, for “Three Coins In
The Fountain” (1954), with a lyric
by Sammy Cahn.

PRINT ON PRINT: The following
are the five best-selling folios from
CPP-Belwin:

1. Garth Brooks, No Fences

2. Clint Black, Put Yourself In My
Shoes

3. Creedence Clearwater Revival,
Guitar Anthology Series

4. The Mike Post Collection,
World’s Greatest Songwriters Se-
ries

5. Rolling Stones Singles Collec-
tion—The London Years Guitar
Tab Edition

Assistance in preparing this col-
umn was provided by Gerry
Wood.

THE BEAT

(Continued from page 30)
and Chicago.

DATE BOOK: The second Albany
New Music Expo will showcase 60
acts from the Albany, N.Y,, area at
various venues Wednesday and
Thursday (17-18). See Calendar for
details . . . Ray Charles’ bass player,
Ben Grey, will speak Thursday (18)
at the Bass Institute of Technology,
part of the Musicians Institute in Hol-

JIM KOPLIK

(Continued from page 30)

whether they be loyalty or eco-
nomics or a preference for indoor
buildings, to keep acts such as Da-
vid Bowie at the Hartford Civic
Center.

BB: What has prompted so
many promoters nationwide—
Pace, Cellar Door, Jam Produc-
tions, Bill Graham, and now Met-
ropolitan—to become owners or
partners in amphitheaters?

JK: The concert industry has fu-
eled that desire for two reasons.
It’s increasingly difficult for pro-
moters to make money strictly off
ticket sales. You have to cut better
deals with the artists and the only
way you can do that is to own the
real estate. The second reason—
and it’s not quite the booking
agents’ doing but—>50% of the con-
cert business is now done during
the three to four months of the
summer. It might even be 60%. I
think promoters are limited these
days in what [other lines of busi-
ness] they can expand to.

BB: What advantage does Poly-
Gram’s minority share in Metro-
politan give the company in its
quest for an amphitheater?

JK: We’re lucky enough now
that, instead of going for outside
financing, we can do it with Poly-
Gram, with their approval. We al-
ready have two amphitheater sites
that have gone through the board
of Metropolitan and are now being
considered by PolyGram. There
are others in an earlier stage of de-
velopment.

BB: What is the long-range out-
look for the amphitheaters cir-
cuit, say in 15 years or so?

JK: Good question. But I don’t
think that everybody who builds
an amphitheater really concerns
themselves with whether they’ll be
drawing people 15 years from now.
The amphitheaters [Metropolitan
has planned] will pay off their debt
service in far less than 15 years. If
everything happens as we suspect,
we will have paid off the debt ser-
vice in four years. If business is
twice as bad: eight years.

BB: Is the type of music booked
by major promoters changing?

JK: I think that the “traditional”’
promoters, for lack of a better
word—including myself—better
wake up and realize you can’t de-
pend on what has traditionally
been an album-oriented business,
particularly when album-oriented
radio isn’t breaking artists. We've
got to pay much more attention to
CHR acts. And it may take three
acts of multiplatinum status [such
as the current Bell Biv DeVoe,
Keith Sweat, Johnny Gill tour] to
sell out arenas. But we still want
those acts.

lywood, Calif. ... “ ‘Mo’ Money, ‘Mo’
Money! How To Make & Save Your
Money In The Music Business” is a
seminar being presented by the
Black Rock Coalition April 22 at St.
Peters Church in New York. Call
BRC executive director Don Evers-
ley in New York for details.

0N THE ROAD: The opening show
of a sold-out, four-date stand by Rod
Stewart at London’s Wembley Arena
April 1, his first U.K. concert in five
years, brought the appearance on-
stage of a buxom blonde during
Stewart’s acoustic performance of
“You’re In My Heart.” This April
Fool turned out to be Elton John in
drag, in a setup staged by Stewart’s
managers Arnold Stiefel and Randy
Phillips and wife Rachel Hunter ...
Milton Nascimento’s current tour is
co-sponsored by the Sierra Club. His
latest Columbia Records album,
“Txai,” combines his songs and re-
cordings of Amazon tribal music ...
Jane’s Addiction opens a U.S. tour
April 23 at the Smith Center in Wash-
ington, D.C. The tour, with a headlin-
ing date April 24 at New York’s Mad-
ison Square Garden, features the
punk-funk pioneers Gang Of Four as
openers. The band—re-formed as
sort of a gang of two by co-founders
Andy Hill and John King—will re-
lease “Mall” May 7 on Polydor ...
The Mute Over America Tour, fea-
turing Renegade Soundwave and DJ
Derrick May, opens Thursday (18) at
the Ritz in Tampa, Fla., with video-
dance clips from the likes of Depeche

Mode, Meat Beat Manifesto, Era-
sure, Fortran 5, and Nitzer Ebb. The
tour coincides with the release of a
new best-of Mute CD sampler and re-
tail and radio giveaways ... Other
tour openings: Cinderella with Nel-
son, April 25, Green Bay, Wis.; David
Lee Roth and Slaughter, April 26,
Worcester, Mass.

0N THE LINE: Epic A&R VP Mi-
chael Caplan has signed Eye & I, a
buzz band from the New York club
scene and member of the Black Rock
Coalition ... Miracle Legion, the
Connecticut-based band that earned a
critical buzz with three discs on
Rough Trade, has been signed to
Morgan Creek Records by A&R rep
Matthew Aberle. Producer John
Porter (the Smiths) is working on the
band’s fall debut for the new label ...
Jules Shear, who has signed with Po-
lydor, is working on a new disc for
fall release with members of the
band—Rick Danko, Levon Helm,
and Garth Hudson. Shear’s song-
writing is heard on the new Roger
McGuinn album (“If We Never Meet
Again”) and on upcoming discs by
Marshall Crenshaw and Dan Zanes,
ex of the Del Lords . . . Shoes, whose
indie disc “Stolen Wishes” was a
year-end, top-10 pick by several rock-
crit types in 1990, have signed a mul-
tidisc deal with JVC Records in Ja-
pan.

Assistance in preparing this col-
umn was provided by Dave DiMar-
tino in Los Angeles.

“Walking In Memphis,” written
and performed by Marc Cohn, has
been climbing the Hot 100 and Al-
bum Rock Tracks charts and bring-
ing this Cleveland-born artist the
mainstream exposure he has been
seeking for more than 10 years. The
tune is taken from Cohn’s epony-
mous debut disc on Atlantic Rec-
ords.

Cohn, who wrote all but one of
the songs on the album, grew up in
the early "70s listening to artists
like Van Morrison and Joni Mitchell
and began emulating their style in
junior high school when he joined
Doanbrook Hotel, a band that cov-

MARC COHN

NEW ON THE CHARTS

ered popular rock songs. He even-
tually moved to Los Angeles, where
he attended U.C.L.A. and shar-
pened his singing and songwriting
skills while performing solo at local
clubs.

In 1982, he headed for New York
and set up a 14-piece band called the
Supreme Court whose fans includ-
ed none other than Carly Simon. It
was Simon who recommended the
band to Jackie Onassis for her
daughter Caroline’s wedding.

With that chance-of-a-lifetime gig
under his belt, Cohn decided to go
solo and spent a year and a half
writing and recording songs for a
demo, which he submitted to Atlan-
tic two years ago.

“We honestly believed that the
quality of this record was going to
overshadow anyone’s thoughts as
to whether or not it would work at
radio,” says Andrea Ganis, senior
VP at Atlantic Records.

Reaction to the first single bore
that out. “The requests began com-
ing in at retail and radio for the
song and at that point we knew that
the passion we felt for it was begin-
ning to transfer over to the listen-
er,” Ganis says.

“It’s time for the singer/song-
writer to resurface,” she continues.
“People are ready for lyrics that are
more meaningful; they’re ready for
the kind of true story-telling Mare
Cohn has created.”

Management is by Perry Watts-
Russell, M.F.C. Management, Los
Angeles. JIM RICHLIANO
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CMA Takes Temporary Gontrol Of Gountry Glub

B BY EDWARD MORRIS

NASHVILLE—The Country Music
Assn. has temporarily taken over op-
eration of its fledgling fan-oriented
Country Club and considerably low-
ered the high expectations it had
when the for-profit enterprise was
unveiled nearly a year ago.

At the time of the club’s launch,
the company that operated it project-
ed it would have 250,000 paid mem-
bers by 1992. So far, the club has en-
rolled about 2,600.

Although the CMA is continuing
service to those members under its
interim operation, it is not accepting
new memberships until it finds an-
other outside party to take over.

Ed Benson, CMA'’s associate exec-
utive director, reports that two par-
ties have submitted proposals for
taking over the club.

Since the CMA is a not-for-profit
trade association, its original aim was
to allow a second party to finance and
promote the club with the CMA’s
blessing and logo. The operator and
the CMA would then split the reve-
nues evenly.

An unpaid board was set up as a
go-between. It consisted of Joe Ga-
lante, then head of RCA/Nashville;
Joe Talbot, a lifetime CMA director;
Tony Conway, president of Buddy
Lee Attractions; David Conrad, VP of
Almo/Irving; and Benson. Except for
Galante—who was replaced by BMI

VP Roger Sovine when Galante was
tapped to head RCA nationally—the
board remains intact.

Keckley/Daniel Entertainment, a
local marketing and research firm,
was given the assignment of getting
the club in motion. Tommy Daniel, a
partner in the firm, was named Coun-
try Club president.

By the time the club was an-
nounced to the public, it already had
signed up 309 members. During Dan-
iel's tenure, the membership rose to
its present level and two issues of the
club newsletter were sent to the
membership.

Benson says the CMA is in the pro-
cess of mailing the most recent news-
letter. He adds he does not know if

Fan Fair Fast Becoming A ‘Major’ Event
Bevy Of Rising Acts Forces Underdog Presence To Fall

WHERE HAVE YOU GONE, JODY MAGGIO? If you
aim to attend Fan Fair just to renew acquaintances with
Slidin’ Dan: The Dobro Man or marvel at the truly
tasteless decorations over at the Last Gasp Records
booth, you may be in for disappointment this year.
Good times in the record business translate into hard
times for the fringe acts and the mom-and-pop labels
that flock to the annual June jamboree in Nashville to
make contacts or simply enjoy a week in the spotlight.
The fact is, space (exposure) has become too precious for

quested (and been granted) booth space for the first
time this year: Butch Baker, Jann Browne, Paulette
Carlson, Lionel Cartwright, Cee Cee Chapman, Mark
Chesnutt, Mark Collie, Linda Davis, Joe Diffie, Dean
Dillon, McBride & the Ride, Neal McCoy, Molly & the
Heymakers, Pirates Of The Mississippi, Jo-El Son-
nier, Texas Tornados, Pam Tillis, Aaron Tippin, Kelly
Willis, and Ronnie McDowell. Add to these newcomers
the dozens of top acts who always lease one or two
spaces and the major labels, suppliers, publications, and
associations looking to dis-

first-come, first-served ba-
sis of yore.

To ticket-buyers, a ma-
jor part of Fan Fair is the
series of daily concerts
the record companies
stage to showcase their
rosters. But just as impor-
tant are the 300 or so art-
ist, fan club, and label
booths set shoulder-to-
shoulder throughout the Tennessee State Fairgrounds,
where the event is held.

It used to be that getting a booth space involved little
more than applying and paying for it. Such openness led
to a colorful jumble of the established, the up-and-com-
ing, the downward-spiraling, the small potatoes, the
hopeless cases, and the drifting-through dilettantes.

For the past several years, each edition of Fan Fair
has drawn crowds of more than 20,000 people. To record
companies, this number alone is not particularly impres-
sive. After all, if every single fairgoer bought five front-
line albums during his or her stay—a remote prospect at
best—the income from their combined purchases would
hardly register a blip on the collective bottom line.

However, Fan Fair does generate an enormous
amount of publicity—both immediate and long-range—
by routinely attracting international TV, radio, and print
coverage. Last year, 250 press passes were issued.
Moreover, the generally amiable crowd is concentrated
into a relatively small area. It is, thus, a pollster’s
dream—data on the hoof that can be queried and ob-
served for hours at a time.

Given the information and exposure value of such an
assemblage, it follows that rising artists would increas-
ingly find themselves butting heads with marginal or
unsigned acts for access. Currently, there are about 200
country acts on the major labels alone. What can they do
to draw attention to themselves, to establish a separate
salable identity? While not all of them clamor for booth
space, a lot more are now doing so. According to the
Country Music Assn., which co-sponsors Fan Fair with
the Grand Ole Opry, the following performers have re-

Fair organizers to dole
out on the democratic,
Nashville

by Edward Morris

play, and you get some
sense of the problem.

Naturally, each time a
new name nails down a
booth, there’s less chance
we’ll be seeing the Yodel-
ing Plumber or having a
pre-autographed photo
thrust upon us by the smil-
ing McDesperate Twins.
While this is sad news for
the part of us that cheers
on the underdog, it is, nonetheless, a reliable indicator
that the business continues to flourish. And don’t de-
spair for Slidin’ Dan just yet. [t'll take more than a booth
bump to make this old-timer hang it up.

MAKING THE ROUNDS: The Academy of Country
Music has picked its radio station, disc jockey, and night
club of the year. They are WSIX (Nashville), Gerry
House (who DJs for WSIX), and the Crazy Horse Steak
House & Saloon of Santa Ana, Calif. The highly rated
ACM Awards Show will air April 24 on NBCTV, with
Clint Black, George Strait, and Kathy Mattea hosting .
.. The Country Music Foundation has begun airing
Country Music Television in its gift shop . . . Mega-attor-
ney Richard H. “Dick” Frank Jr. and R. Horton Frank
III have joined the firm of Jack, Lyon & Jones as part-
ners. The new configuration will be called Jack, Frank &
Lyon in its Nashville outpost. The firm also has an office
in Little Rock, Ark. . . . Warner Reprise Video will re-
lease a compilation of Forester Sisters’ music videos and
interviews, “Talkin’ 'Bout Men,” April 30, at a suggest-
ed list price of $9.98. . . the Oak Ridge Boys are sched-
uled to sing the national anthem at Comiskey Park,
Thursday (18), before the White Sox’s home opener. And
Alan Jackson was to perform April 9 at the Atlanta
Braves’ home opener . . . Montgomery, Ala., has set
aside a plot in its city park in which to erect a life-size
statue of native-son Hank Williams. The bronze statue
will be unveiled by Hank Williams Jr. Sept. 17.

SIGNING: Songwriter Mark Henley to Malaco Music
for publishing.

the $20-a-year membership fee will
continue under new management or
if the originally announced benefits
will be modified.

Plans called for members to have
access to paid VIP seating at selected
venues and to receive compilations of
upcoming releases from the major la-
bels. Mail-order merchandise was
also going to be made available.

Daniel, who has just joined RCA’s
new and still-unnamed country label
as sales manager, says he prefers not

Bold And Gold. Jack Weston, VP/GM of RCA/Nashville, left, and Joe Galante,

to comment on why the club has got-
ten off to such a slow start. At the
time the club was announced, he told
Billboard, “It’s incredibly expensive
to build the [membership] base” and
that at least $19 of the $20 fee would
have to be spent on start-up and
maintenance costs.

Until 2 new management company
is found, Benson notes, the club is ba-
sically in limbo. “The CMA, as an or-
ganization, is not going to operate
the Country Club,” he stresses.

president of RCA Records/U.S., present K.T. Oslin with a plague in honor of the
RIAA’s gold certification of her recent album, “Love In A Smalltown.” The album

was released in November 1990.

Mariboro Music Festival
Schedules Smokin’ Lineup

NEW YORK—Marlboro Music Festi-
val will kick off its 1991 country con-
cert series with eight nights of
themed events here May 8-18.

Similar country concert slates will
also take place in Kansas City in
June, Philadelphia in September, and
Norfolk/Hampton in October. This is
twice as many markets for Marlboro
Music country festivals as last year.

The festivals are co-sponsored by
the Country Music Foundation,
which receives grants and contribu-
tions from Phillip Morris.

At a New York news conference
Marlboro Music manager Jane
Yusko said that the 1991 schedule
would continue Marlboro’s recent fo-
cus on smaller venues and multiple
artist groupings themed to explore
country music’s roots.

The first concert, under the head-
ing “Southern Rock,” stars Marty
Stuart at the Ritz May 8. “Women’s
Voices” at Symphony Space May 9
features Mary-Chapin Carpenter,
Nanci Griffith, and Matraca Berg.

“Guitar Night” on May 10 has Chet
Atkins, Larry Carlton, Leo Kottke,
and Steve Wariner holding both a
workshop and concert. On May 11,

“Texas Night” showcases Asleep At
The Wheel, Delbert McClinton, and
Lee Roy Parnell.

The “New Traditionalists’ per-
forming at the Beacon Theater May
15 are Vince Gill, Alan Jackson, and
Pam Tillis. “Canadian Country” at
Tramps on May 16 pairs Michelle
Wright and George Fox.

On May 17, “Songwriters Night”
at Symphony Space reprises 1989's
workshop/concert at the Bottom
Line with Guy Clark, Joe Ely, Lyle
Lovett, and John Hiatt. And on May
18, “Hillbilly Jazz’’ at Town Hall
slates Mark O’Connor, Jerry Doug-
las, Sam Bush, Russ Barenberg, Ed-
gar Meyer, and Alison Krauss.

Additionally, Marlboro Music Tal-
ent Roundup’s New York regional
competition also takes place in May,
with the finals taking place at the
Bottom Line on May 30.

The Marlboro events will again
benefit Second Harvest National
Food Bank Network, with $1 from
every ticket sold being donated to
Second Harvest and split between
the National Food Bank Network
and the community food bank in each
festival city. JIM BESSMAN
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39 47 3 LFMEETEO%EXJ,IIs?;é?((»iEEO(‘)L’!R,EMV?HMPS?CKETS) () (\X EJP%E3E;§7FJ7E L o 67 ! M.MORGAN,S.BUCKINGHAM (L.BOONE,P.NELSON,D.MAYO) (C) (V) COLUMBIA 38-73710
IF YOU WANT ME TO © JOE DIFFIE 68 | 66 | 62 | 8 | TENNESSEE BORN AND BRED ® EDDIE RABBITT
23| 2 | 21 | 19 | gloONTGOMERY,JSLATE (LWILLIAMS LDIFFIE) (€) EPIC 34T-46047 EECANDISHE RABSIIERNIEESON) CAENONERD:79469
UNCONDITIONAL LOVE GLEN CAMPBELL NEW 1 | TILL | FOUND YOU MARTY STUART
30| 27| 2| 13 | J50WENJ.CRUTCHFIELD (D.LOWERY,R SHARP,T.DUBQIS) CAPITOL PRO-79494 > R'ZEN:E;'T'BROWN i (ENNERLEYHEDEVITO) (WIMCAESA065
1 GO BAD & MATRACA BERG
@ 32 40 9 GET RHYTHM & MARTIN DELRAY 10 69 58 15 W.WALDMAN,J.LEO (M.BERG,J.PHOTOGLO} (V) RCA 2710-7
B.MEVIS,N.LARKIN (J.R CASH) (C) (V) ATLANTIC 4-87869 SCARS Py
GD| o | 40 [ 4 | WEBITHWALK waes o R M aey e .. Y RO s
I ENERERE: .03 M R R e
TREAT ME LIKE A STRANGER # BAILLIE AND THE BOYS Bl — |2
31 | B | 16 | FiNING (M.BONAGURAPMCCANN) (V) RCA 2720-7 jS’;’;_ERL(IF"(JéM;:S‘B‘MOORE) (IATEANTICIZ:87739
@ 53 . 2 ONE HUNDRED AND TWO THE JUDDS 14 60 59 8 J.CRUTCHFIELD (B.MORRISON,D.HUPP) LEEA%:?OELEP’\Rlcmgsoa%
B.MAHER (P.KENNERLEY,D.POTTER,W.JUDD) (V) CURB/RCA 2782-7/RCA ST T
23 | 53 | ¢ | FEEDJAKE ® PIRATES OF THE MISSISSIPP 15 | 72| 72 ] 19 | g GliaRer.0UBOIS (R.SHARP.D.LOWERY) RS A L5
1.STROUD,R.ALVES (D.MAY0) CAPITOL PRO-79529
( :: 44 50 [ THE SWEETEST THING © CARLENE CARTER O Records moving up the chart with airplay gains this week. @ Videoclip availability. Catalog number is for cassette single, or vinyl if
EEERSTEINICCARTERTRIE-ORRACD) OIRERRISEYS (9398 WARNERIBROS: cassette is unavailable. (C) Cassette single availability. (CO} Compact disk single availability. (M) Cassette maxi-single availability. (T} 12-inch
45 61 4 TILL YOU WERE GONE MIKE REID vinyl single availability. (V) 7-inch vinyl single availability. © 1991, Billboard/BPI Communications, Inc.
S.BUCKINGHAM (M.REID,R.M.BOURKE) (V) COLUMBIA 38-73736
1 1 _ 2 WALK ON FAITH ® MIKE REID 10 NEVER KNEW LONELY @ VINCE GILL
S.BUCKINGHAM (M.REID,A.SHAMBLIN) COLUMBIA T.BROWN (V.GILL) MCA
) 1 DON'T TELL ME WHAT TO DO @ PAM TILLIS 15 13 8 10 COME NEXT MONDAY @ K.T. DSLIN
— | — P.WORLEY E.SEAY (H.HOWARD,M.BARNES ) ARISTA J.SCAIFE,).COTTON (K.T.OSLIN,R.BOURKE,C.BLACK) RCA
3 2 2 BROTHER JUKEBOX ® MARK CHESNUTT 16 21 18 32 FOREVER AND EVER, AMEN @ RANDY TRAVIS
— M.WRIGHT (P.CRAFT) MCA K.LEHNING (P.OVERSTREET D.SCHLITZ) WARNER BROS.
4 3 2 DADDY'S COME AROUND PAUL DVERSTREET 17 16 13 3 COME ON BACK CARLENE CARTER
— B.BANNISTER (P.OVERSTREET,D.SCHLITZ) RCA H.EPSTEIN {C.CARTER) REPRISE
YOU'VE GOT T FOR SOMETHING @ AARON TIPPIN THESE LIPS DON'T KNOW HOW TO SAY GOODBYE & DDOUG STONE
5 4 1 5 EggRDV,JR'.)(A.ngm%%ocm N RCA 18 | U 12 4 D.JOHNSON (H,HOWARD)
LIFE'S LITTLE UPS AND DOWNS RICKY VAN SHELTON
6 8 5 16 Kﬁ}%ﬁgﬁ,g'f[,f&fvbéﬁﬁm GARTH ngﬂéﬁ 19 )18 |10 6 S.BUCKTINGHAM (M.AgICH) . COLUMBIA
S THAT ® ALAN JACKSON GHOST IN THIS HOUSE SHENANDDAH
1 b 4 9 g’;"r‘ESGI%(‘LL,SAHEN[%EIgg (iﬁ:\résg)wLMcBRlDE) ARISTA 20 19 & ’ :gi;.’:‘B;Rggg:spR;STgOOD) s EOLU:)";'A
” i HAN L REENWOOD
MR NS0 v e e R B e o o
RUMOR HAS IT @ REBA MCENTIRE 22 15 19 | 31 i
9 — | — 1 T.BROWN,R.MCENTIRE (B.BURCH,V.DANT,L.SHELL) MCA J.BOWEN,G.STRAIT (A.BARKER) MCA
w| 7 3 3 | FOREVER'S AS FAR ’ts "'-'-)Go e 2320|1413 j:gcl)\v%mrc‘ %V?IVTFY D.HENRY (E.STEVENS,R.MCCORMICK) @ conway e
J.LEO,L.M.LEE,ALABAMA (M.REID . C. ! . !
. - NEXT TO YOU, NEXT TO ME @& SHENANDOAH
THE 7 5 | UNANSWERED PRAYERS GARTH BROOKS 24 | 22 | 20 | 2 | RfialLRBYRNE (REORRALLCWRIGHD) SHEN L oA
A.REYNOLDS (ALGER,BASTAIN,BROOKS) CAPITOL
HOME JOE DIFFIE 25 o 2 13 YOU REALLY HAD ME GOING @ HOLLY DUNN
17| 11 15 | HOME Ry ) SUATE (A SPOONER FLEHNER) s H_DUNN,C.WATERS (H.DUNN, T SHAPIRQ,C.WATERS) WARNER BROS.
v = - — @ Videoclip availabitity. Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have dropped
13 11 6 3 ‘PQ.IIE‘E':\ALé‘D\Yv(ﬁ;UTS?‘HﬁgB.DAVID,RKENNEDY) @ RAY KE%’XE%E below the top 20. Commercial availability is not indicated on the recurrent chart.
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COUNTRY I

Fan Fair Rounds Up Talent
More Than 50 Acts To Perform

NASHVILLE—More than 50 acts
are scheduled to perform at the 20th
annual International Country Music
Fan Fair, June 10-16 at the Tennessee
State Fairgrounds near downtown
Nashville.

Here is the major-label lineup:

® June 11, 10 a.m.-noon, Curb Rec-
ords—Bill Anderson, Ronnie McDow-
ell, and Marie Osmond, with Williams
& Ree as hosts; 2:30-4:30 p.m., Poly-
Gram Records—Daniele Alexander,
Jeff Chance, Corbin/ Hanner, Kathy
Mattea, and Ronna Reeves; 7:30-9:30
p.m., MCA Records—Mark Chesnutt,
Mark Collie, Vince Gill, George
Jones, Patty Loveless, J.P. Penning-
ton, Marsha Thornton, Kelly Willis,
and Trisha Yearwood, with Gerry
House as host.

e June 12, 10 a.m.-noon, Capitol
Records—Garth Brooks, Billy Dean,
and Pirates Of The Mississippi, with
Lorianne Crook & Charlie Chase
hosting; 2:30-4:30 p.m., Warner Bros.
Records, Holly Dunn, Molly & the

Heymakers, and Highway 101, with
Brenda Lee as host; 7:30-9:30 p.m.,
RCA Records—Clint Black, Oak
Ridge Boys, Restless Heart, and Aar-
on Tippin, with Car] P. Mayfield as
host.

e June 13, 10 a.m.-noon, Atlantic
Records—Bellamy Brothers, Martin
Delray, Dean Dillon, Michael John-
son, Ray Kennedy, Robin Lee, Marcy
Brothers, Neal McCoy, John Michael
Montgomery, Billy Joe Royal, and
Donna Ulisse, with Lon Helton as
host; 2:30-4:30 p.m., Arista Records—
Brooks & Dunn, Rob Crosby, Dia-
mond Rio, Alan Jackson, and Pam
Tillis; 7:30-9:30 p.m., Columbia/Epic
Records—Larry Boone, Joe Diffie,
Shelby Lynne, Ricky Van Shelton,
and Sweethearts Of The Rodeo.

Yet to be announced are the per-
formers for the opening bluegrass
show, June 10 from 6-9 p.m., and the
closing independent-label show, June
14 from 10-11:30 a.m.

COUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

11 ARE YOU LOVIN' ME LIKE I'M LOVIN' YOU (wB,
ASCAP/Sunstorm, ASCAP/Warner-Tamerlane,
BMI/Foon Tunes, BMI) wBM

51 THE BALLAD OF DAVY CROCKETT (Wonderland,
BMIy HL

48 BING BANG BOOM (Careers, BMI/Hugh Prestwood,
BMI)

25 BLAME IT ON TEXAS (Maypop, BMI/EMI Blackwood,
BMI/Wrightchild, BMI) WBM

63 BORN IN A HIGH WIND (Rick Hall, ASCAP/W.B.M.,
SESAC) wBM

56 CAN | COUNT ON YOU (Violet Crown, BMI/Blame,
BMI)

1 DOWN HOME (Maypop, BMI/Warner-Elektra-Asylum,
BMI/Mopage, BMI) wBM

6 DRIFT OFF TO DREAM (Sony Tree, BMI/Post Oak,
BMI/Sony Songs, BMI/Edisto Sound, BM1) HL

65 THE EAGLE (Sony Tree, BMI) HL

12 FANCY (Northridge, ASCAP) CPP

36 FEED JAKE (Tom Collins, BMI) CPP

31 GET RHYTHM (House Of Cash, BMI) CLM

45 HEART FULL OF LOVE (Songs Of PolyGram, BMI) HL

5 HEROES AND FRIENDS (Sometimes You Win,
ASCAP/AIl Nations, ASCAP/Don Schlitz,
ASCAP/Aimo, ASCAP) CPP/WBM

15 HEROES (Scarlet Moon, BMI/Juniper Landing,
ASCAP) CLM

18 | COULDN'T SEE YOU LEAVIN' (Songs Of PolyGram,
BMI/Partner, BMI/Polygram Int'l, ASCAP/Songs De
Burgo, ASCAP) HL

10 I'D LOVE YOU ALL OVER AGAIN (Mattie Ruth,
ASCAP/Seventh Son, ASCAP) CPP/WBM

9 IF | KNOW ME (Music Corp. Of America, BMI/Jessie
Jo, BMI/Dixie Stars, ASCAP/Brass & Chance,
ASCAP) HL

44 (IF IT WEREN'T FOR COUNTRY MUSIC) I'D GO
CRAZY (Millstone, ASCAP)

28 IF THE DEVIL DANCED (IN EMPTY POCKETS) (Texas
Wedge, ASCAP/Sony Cross Keys, ASCAP) HL

64 IF THE JUKEBOX TOOK TEARDROPS (Royalhaven,
BMI/Circie South, BMI/Chatham Lane, ASCAP/Lust-
4-Fun, ASCAP/Zomba, ASCAP)

29 IF YOU WANT ME TO (Songwriters Ink, BM|/Forrest
Hills, BMI) CPP

70 1 GOT IT BAD (Warner-Tamerlane, BMI/Patrick
Joseph, BMI/WB, ASCAP/Patrix Janus, ASCAP/After
Berger, ASCAP) WBM

47 ) GOTTA MIND YO GO CRAZY (Gehl, Ascap/Zomba,
ASCAP)

14 1 GOT YOU (Fame, BMI/Maypop, BMI) wWBM

26 I'M THAT KIND OF GIRL (WB, ASCAP/Samosonian,
ASCAP/Warner-Tamerlane, BMI/Patrick Joseph, BMI)
WBM

16 IN A DIFFERENT LIGHT (Polygram, ASCAP/Ranger
Bob, ASCAP/Sony Cross Keys, ASCAP/Songs Of
PolyGram, BMI) HL

67 | NEED A MIRACLE (BMG, ASCAP/Great Cumberland,
BMI) CPP/HL

42 1S IT RAINING AT YOUR HOUSE (Hookem,
ASCAP/Sony Tree, BMI/Jesse Jo, ASCAP/MCA,
ASCAP) CPP/HL

60 | WONDER HOW FAR IT IS OVER YOU (Acuff-Rose,
BMI) CPP

74 JUST LIKE ME (Love This Town, ASCAP/Green Room,
ASCAP/Huptown, ASCAP)

19 LET HER GO (Ha-Deb, ASCAP) CPP

39 LITTLE THINGS (Irving, ASCAP/Littlemarch,
BMi/Songs Of PolyGram, BMI) HL/CPP

40 LDNG LOST FRIEND (WB, ASCAP/Uncle Beave,
ASCAP/Rancho Bogardo, ASCAP/Warner-Tamerlane,
BMI/Larry Stewart, BMI) WBM

41 LOVE CAN BUILD A BRIDGE (Kentucky Sweetheart,
BMI/Bug, BMI/Scarlet Moon, BMI/Inspector Barlow,
ASCAP) CLM

13 LOVING BLIND (Howlin' Hits, ASCAP) CPP

27 LUCKY MOON (EMI Blackwood, BMI/Wrightchild,
BM!/Polygram, ASCAP/Kicklighter, ASCAP) HL/WBM

72 MAMA'S LITTLE BABY LOVES ME (Zoo II,
ASCAP/Myrt & Chuck’s Boy, ASCAP)

33 MARY & WILLIE (Mazdu, SESAC)

22 MEET IN THE MIDDLE (Sony Tree, BMI/Electric
Mule, BMI/Zomba, ASCAP) HL

23 MEN (Screen Gems-EMI, BM1/Colgems-EM1, ASCAP)
WBM

59 MILES ACROSS THE BEDROOM (Logrhythm, BMI)

24 OM WHAT IT DID TO ME (Champion, BMI) HL

35 ONE HUNDRED AND TWO (lrving,
ASCAP/Littlemarch, BMI/Sheep in Tow,
BMI/Kentucky Sweetheart, BMI)

49 ONE OF THOSE THINGS (Warner-Elektra-Asylum,
BMI/Blood, Sweat and Ink, BMI/Scarlet Moon,
BMI/Screen Gems-EMI, BMI) CLM

3 ONLY HERE FOR A LITTLE WHILE (EMI Apnil,
ASCAP/tdes Of March, ASCAP/Lion Hearted, ASCAP)
HL
8 POCKET FULL OF GOLD (Benefit, BMI) wBM
43 RESTLESS (Cedarwood, BMI) HL
17 RIGHT NOW (Sylbee, ASCAP/Sovereign, ASCAP)
2 ROCKIN' YEARS (Southern Gallary, ASCAP) CPP

61 ROCK ME IN THE RHYTHM OF YOUR LOVE (MCA,
ASCAP/Music Corp. Of America, BMi) HL

71 SCARS (Sony Cross Keys, ASCAP)

52 SHE DONT KNOW SHE'S PERFECT (Bellamy Bros.,
ASCAP/Red Brazos, BM|/Urge, BMI) CPP

66 SHE'S A NATURAL (Grand Coalition, BMI/Maypop,
BMmI)

37 THE SWEETEST THING (Cariooney Tunes,
ASCAP/Chrysalis, ASCAP/BMG, ASCAP/2 Kids,
ASCAP) CLM/HL

68 TENNESSEE BORN AND BRED (Eddie Rabbitt,
BMI/Music Of The World, BMI/Englishtowne, BMI)
HL

46 TEN WITH A TWO (Co-Heart, BMI/Ski Siope,
BMI/Sony Tree, BMI) HL

75 THERE YOU GO (With Any Luck, BMI/Almo,
ASCAP/Micropterus, ASCAP) CPP

69 TILL | FOUND YOU (lrving, ASCAP/Littiemarch,
BMi/Little Nemo, BMI/Bug, ASCAP)

38 TILL YOU WERE GONE (Lodge Hall, ASCAP/Polygram
Int'l, ASCAP/Songs De Burgo, ASCAP) HL

20 TIME PASSES BY (Sheddhouse, ASCAP/Polygram,
ASCAP/W.B.M., SESAC/Longacre, SESAC) HL/WBM

34 'TREAT ME LIKE A STRANGER (Polygram Int'l,
ASCAP/Lissy Tunes, ASCAP/EMI April, ASCAP) HL

54 TRUE LOVE NEVER DIES (Sony Cross Keys,
ASCAP/Irving, ASCAP) HL/CPP

4 TRUE LOVE (Bait And Beer, ASCAP/Forerunner,
ASCAP) CLM
7 TWO OF A KIND, WORKIN' ON A FULL HOUSE

(Muhlenburg, BM1/Cal Cody, ASCAP/Wee B, ASCAP)

cep

UNCHAINED MELODY (Frank, ASCAP) HL

UNCONDITIONAL LOVE (Aimo, ASCAP/Micropterus,

ASCAP/With Any Luck, BMI/WB, ASCAP/Tim

DuBois, ASCAP) CPP/WBM

32 WE BOTH WALK (Edge O' Woods, ASCAP/Kinetic

Diamond, ASCAP/Moline Valley, ASCAP) CPP

WHAT ABOUT THE LOVE WE MADE (Vintage, BMI)

WHATEVER IT TAKES (Maypop, BMI/Fame,

BMI/Bobworld, BMI) WBM

73 WHEN WAS THE LAST TIME (Morgan Active,
ASCAP/You & |, ASCAP/Mama's House, BMI/Just
Good, BMI)

55 WILL THIS BE THE DAY (Bar None, BMI/Bug, BMI)

62 WITH THIS RING (Vee Ve, BMI/Ala King, BMI)

57 WOMEN (Screen Gems-EMI, BMI/Colgems-EMI,
ASCAP)

21 YOU'RE THE ONE (Coal Dust West, BMI) WBM

83
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Let your ad message reverberate in the most complete
guide to the country music market, Billboard’s 1991 Country
Music Sourcebook and Directory.

Publication Date: June 19, 1991 Ad Close: April 29, 1991

For more information & reservations call: Carole
Edwards/Nashville (615) 321-4294, Norman
Berkowitz/New York & Eastern Canada (212) 536-
5016, James Heath/West Coast & Western Canada
(213) 471-3630, Arty Simon/Los Angeles (213)

859-5369
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Your Prospects
will pick you out
every time.

Billboard’s

1991 COUNTRY MUSIC

Sourcebook & Directory

All year long, the Country Music Sourcebook is the
directory most referred to, providing valuable information
as the music industry’s main source to the leading booking
agents, talent buyers, promoters, publishers, performers
and programmers of country music.
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Billboard.

TOP GOUNTRY ALBUMS

COMPILED FROM A NATIONAL
SAMPLE OF RETAIL STORE AND

FOR WEEK ENDING APRIL 20, 1991 ONE-STOP SALES REPORTS.
—_ -
x o
3 :
515181 % 5| 5|83
g12)1%¢8 1272
2 17 § ¢ ARTIST TITLE %’ 17 z 4] ARTIST TITLE
E <_(1 o~ 2 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) [ 5 o~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT)
% NO.1 * % 39 [ 36 | 33 | 25 | CHET ATKINS & MARK KNOPFLER cOLUMBIA 45307*/SDNY (8.98 EQ) NECK & NECK
1 1 1 30 | GARTH BROOKS A 2 capiToL 93866* (9.98) 20 weeks at No. 1 NO FENCES 40 | 33 | 34 10 | RONNIE MCDOWELL curs 77414+ (9.98) UNCHAINED MELODY
I MY
2 2 2 22 | CLINT BLACK A RCA52372(9.98) PUT YOURSELF IN SHOES a 20 38 | 192 | PATSY CLINEA ” moh 12 5om GREATEST HITS
3|3 |3 |30 ) REBAMCENTIREA mca 10016 (9.9 LSS 42 | 44 | 47 | 33 | VERN GOSDIN corumsin 4si09sony .98 e 10 YEARS OF GREATEST HITS
4 | 4 | 4 | 57 | ALANJACKSON A ARISTA8623 @.98) RN e el 43 | 38 | 40 | 9 | PAMTILUIS aristaseazr com PUT YOURSELF IN MY PLACE
@ 10 | 23 | 4 | VINCEGILL wca 10140* (9.98) POCKET FULL OF GOLD 4 | 41 | 36 | 11 | SAWYER BROWN CURB/CAPITOL 94260/CAPITOL (9.98) BUICK
6 75 | THE KENTUCKY HEADHUNTERS A MERCURY 838 744 (8.98 EQ) PICKIN' ON NASHVILLE 45 | 39 | 39 | 96 | LORRIE MORGAN @ rca o594 (8.9®) LEAVE THE LIGHT ON
1 6 5 [ 101 | GARTH BROOKS A capiToL 90897+ (9.98) GARTH BROOKS 4 | 25 | 44 | 36 E’Algg[gasagf(;gg MISSISSIPPI PIRATES OF THE MISSISSIPPI
24 [ 35 | 3 | DOLLY PARTON coiumsia a68s2+/50NY (9.98) EAGLE WHEN SHE FLIES 4 | 3 | 4 | 25 | MARY.CHAPIN CARPENTER e R
9 11 11 29 | RANDY TRAVIS @ WARNER BROS, 26310* (9.98) HEROES AND FRIENDS 48 18 | 46 | 24 | ROSANNE CASH cOLUMBIA 26079+/SONY (.98 £Q INTERIORS
10 7 7 29 | THE JUDDS @ CURE/RCA 520707/RCA (9.98) LOVE CAN BUILD A BRIDGE 49 49 | 43 32 | CARLENE CARTER REPRISE 26139+ WARNER BROS. (9.98) | FELL IN LOVE
11 9 9 101 | CLINT BLACK A 2 rca 9668 (8.98) KILLIN' TIME 50 42 42 | 204 | RANDY TRAVIS A % WARNER BROS. 25568 (8.98) ALWAYS & FOREVER
12 | 8 | 8 | 67 | VINCEGILL ® mca 42321 .58) AN RO el 2 51 | 46 | 41 | 55 | RESTLESS HEART rca 961 (698 FAST MOVIN' TRAIN
13 [ 12 | 10 | 22 | DWIGHT YOAKAM REPRISE 26344+ WARNER BROS. (9.98) IF THERE WAS A WAY 52 | 52 | 56 | 79 | RANDY TRAVIS A waRNER BROS. 25988 (9.98) NO HOLDIN' BACK
14 | 16 | 13 | 21 | K.T. OSLIN @ rca52365° (9.98) LOVE IN A SMALLTOWN 53 | 47 | 45 | 186 | GEORGE STRAIT A Mca 42035+ (8.98) GREATEST HITS, VOL. 2
15 [ 14 | 16 | 56 | TRAVIS TRITT @ WARNER BROS. 26094 (9.98) COUNTRY CLUB 54 [ 51 | 50 | 35 | TEXAS TORNADOS RePRISE 26251 WARNER BROS. (9.98) TEXAS TORNADOS
_ 5 CHRIS HILLMAN & THE DESERT ROSE BAND
37 2 | GEORGE STRAIT wca 10204° 9.98) CHILL OF AN EARLY FALL 55 [ 60 | 57 | 12 | CHRIS HILLMAN & TH A DOZEN ROSES - GREATEST HITS
17 13 12 64 | RICKY VAN SHELTON A COLUMBIA 45250 /SONY (8.98 EQ) RVS Il 56 58 53 17 | RAY KENNEDY ATLANTIC 82109 (9.98) WHAT A WAY TO GO
18 17 17 45 | ALABAMA @ RCA 52108* (9.98) PASS IT ON DOWN 51 55 54 29 | SAWYER BROWN CURB/CAPITOL 94259+/CAPITOL (9.98) GREATEST HITS
19 [ 15 | 14 | 26 | MARK CHESNUTT mca 10032 (9.98) TOO COLD AT HOME 65 | 65 | 81 | REBA MCENTIRE @ wca sose- (s.98) REBA LIVE
20 [ 19 | 20 | 10 | PAUL OVERSTREET rca 2459* (9.98) HEROES NEWD | | | BILLY DEAN capiro a302* 0.98) YOUNG MAN
2| 18 | 15 | 32 | KATHY MATTEA @ mencurr 062 220" (3.98 £0 e e 75 | 60 | 25 | WILLIE NELSON coLumsia 456s27/SONY (8,95 £Q BORN FOR TROUBLE
22 21 19 25 HANK WILLIAMS, JR. WARNER/CURR 26453*WARNER BROS. (9.98) AMERICA (THE WAY | SEE IT) 61 57 52 32 MICHAEL MARTIN MURPHEY waRNER BROS. 26308 (9.98) COWBQY SONGS
2| 2 18 | 34 | KEITH WHITLEY @ Rca 52277 (9.98) GREATEST HITS 62 | 5 | 49 | 283 | GEORGE STRAIT A MCA 5567 (8.98) GEORGE STRAIT'S GREATEST HITS
% | 25 | 53 | DOUG STONE epic 45303+/SONY (8.98 £Q) DOUG STONE 63 | 53 [ 51 | 43 | BAILLIE AND THE BOYS RcA 2114+ (8.98) THE LIGHTS OF HOME
25 | 25 | 24 | 46 | PATTY LOVELESS mcA 6401 (9.98) ON DOWN THE LINE 71 | 62 | 269 | ALABAMA A3 rca 7170 (8.99) GREATEST HITS
2 | 23| 22 | 9 | MIKE REID coLuMBIA 46141+/50NY (9.98 £Q) TURNING FOR HOME 65 | 59 | 58 | 34 | SHELBY LYNNE epic 46066/SONY (8.98 EQ) TOUGH ALL OVER
5 | — 9 KATHY MATTEA MERCURY 846 975* (6.98) TIME PASSES BY 66 | 66 | 63 | 34 | TANYA TUCKER capiToL 91821% (9.98) TENNESSEE WOMAN
28 | 29 | 29 | 10 | AARON TIPPIN rea2374- 0.58) YOU'VE GOT TO STAND FOR SOMETHING §7 | 62 | 55 | 23 | MATRACA BERG rca 52066 (8.98) LYING TO THE MOON
2 | 22 | 21 | 4 | GEORGE STRAITA weaseis s LIVIN' IT UP L e ] e L O e T el R U=l ele
" 8 ” 10 | WAYLON JENNINGS cric a6 106-50nr (8,95 0 THE EAGLE 69 63 | — 2 DEAN DILLON ATLANTIC 82183* (9.98) OUT OF YOUR EVER LOVIN' MIND
NEWD» | | | BLACK TIE sench 199+ 9.98) WHEN THE NIGHT FALLS
. { A THOUSAND WINDING ROADS e
3 | 30 | 31 26 | JOE DIFFIE €piC 46047=/SONY (8.98 EQ) e T THE CHARLIE DANIELS BAND @ PV
213 |3 5 BILLY JOE ROYAL ATLANTIC 82199-2* (9.98) GREATEST HITS .. EPIC 45316/SONY (8.98 EQ)
@ 50 1 73 3 RONNIE MILSAP ron 2375 9,98 BACK TO THE GRINDSTONE 72 68 61 39 | BILLY JOE ROYAL ATLANTIC 82104* (9.98) OUT OF THE SHADOWS
g - 13 2 | — 2 GEORGE JONES €pIC 45014*/SONY (9.98 EQ) FRIENDS IN HIGH PLACES
NEWD | | | THE FORESTER SISTERS wARNER BROS. 26500° (9.98) TALKIN' "BOUT MEN
HANK WILLIAMS, JR. o GREATEST HITS 11l
35 | 27 | 26 | 139 | THE JUDDS A RCACURS 8318 /RCA (8.98) GREATEST HITS S :m;:;cmﬁéﬁr”é"”“ BROSTIS'S8)
36 | 31 | 28 | 10 | MARTY STUART mca 10106+ (0.58) TEMPTED @D RetamY | 18 | coicueosssony e co AR
C) Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units.
3 | 3 | 32 | 33 | LEE GREENWOOD mca 42219 (8.98) GREATEST HITS VOLUME TWO A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. All albums available
on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested price is for cassette and LP. Equivalent prices {indicated by EQ), for
38 32 30 4 SHENANDOAH COLUMBIA 45490/50NY (8.98 EQ AT labels that do not issue list prices, are projected from wholesale prices. © 1991, Billboard/BPI Communications, Inc.

BILLBOARD'S COUNTRY CHART RESEARCH PACKAGES

THE DEFINITIVE LISTS OF THE BEST-SELLING COUNTRY SINGLES AND ALBUMS, YEAR BY YEAR

« Number One Country Singles, 1948-present

« Top Ten Country Singles, 1948-present

« Top Country Singles Of The Year, 1946-present
« Number One Country Albums, 1964-present

« Top Ten Country Albums, 1964-present

« Top Country Album Of The Year, 1965-present

FOR INFORMATION, WRITE: Billboard Chart Research, 1515 Broadway, New York NY 10036
Also available: thematic and customized artist research. Call (212) 536-5375
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Joe's Gang. The national staff of RCA Records, led by label president Joe
Galante, did a one-week roadshow recently to present new music and discuss
marketing strategies at BMG Distribution branches around the country. Caught at
the Dallas BMG branch, standing from left, are BMG black music field marketing
rep Greg Powell; RCA local promotion manager Tom Chaltas; RCA Southwest
regional label director Steve Miller; BMG product development coordinator Nancy
Nelson; BMG alternative music rep Ed Stafford; BMG field marketing manager
Carla Buchanan; BMG branch manager Jerry Silhan; BMG field marketing rep Jeff
Lande; BMG senior VP of sales Rick Cohen; RCA VP of artist development Randy
Miller; and BMG sales rep Ed Climie. Seated, from left, are RCA senior director of
account development Daryl Booth; Galante; BMG sales rep Roger Moore; and

RCA senior VP of black music Skip Miller.

Alligator Retrospective A Retail Hit

Anthology Spurs ‘Massive’ Catalog Sales

@ BY JiIM BESSMAN

NEW YORK—Alligator Records has
turned 20, and besides enjoying plen-
ty of back-patting, founder Bruce Ig-
lauer likes the quick retail acceptance
of his celebratory double-disc label
retrospective.

The $15.98 CD/$9.98 cassette, “The
Alligator Records 20th Anniversary
Collection,” which shipped the first
week of March, has already required
two re-pressings to meet total sales,
so far totaling more than 30,000
copies.

According to Iglauer, the 35-track
package, which covers the length and
breadth of the Chicago-based blues
powerhouse and also features Ig-
lauer’s own extensive liner note re-
cap, now rivals 1985’s “Showdown!”
guitar trio album from Albert Col-
lins, Robert Cray, and Johnny Cope-
land as the label’s biggest seller.

But better yet is the anthology’s
desired effect on catalog sales. Ig-
lauer reports ‘“massive” first-quarter
catalog orders on Alligator’s 121
blues, reggae, and R&B titles, “far

‘Wolves’ Soundtrack Romping At Retail

B BY DEBORAH RUSSELL

LOS ANGELES—The Epic Records
soundtrack to “Dances With Wolves”
dances up the Top Pop Albums chart
this week to No. 50 with a bullet, as
retailers nationwide cash in on the
film score’s post-Oscar potential.

Pete Anderson, VP of sales at Epic,
is pleased, but not surprised, by the
level of activity on John Barry’s in-
strumental score. He says the label
moved close to 90,000 pieces the week
ended April 5 and is planning for a
six-week post-Oscar sales blitz.

“We knew we had a home run since
day one,” he says, noting that the key
to the campaign has always been
keeping the title positioned and end-
capped. “We've dealt the record con-
sistently and have given retailers
enough incentive to make sure it had
proper placement in the stores.”

The tactic worked for Ted Singer,
VP of music operations at the Minne-
apolis-based Title Wave chain. The

soundtrack climbed from No. 74 to
No. 6 at Title Wave during the last
three weeks of March. That activity
coincided with the grand-opening of
the chain’s sixth outlet, he says,
when the title was placed on sale and
featured prominently in the store’s
circular and on its shelves.

“It’s just plain timing,” says Sing-
er. “You set it up and shoot while the
ducks are flying. It sure doesn’t hurt
to have the face of Kevin Costner
(who stars in the film] on the cover
[of the album].”

Randy Davis, VP at St. Louis-
based Sound Disk-Tributors, which
runs 21 stores under the Streetside
logo, says post-Oscar sales on
“Dances With Wolves” more than
doubled at his chain, as the title
climbed to No. 16 by the week ended
March 31.

“Sales have been pretty consistent
since the film opened, but this is the
most dramatic increase we've seen
post-Oscar in a long time,” Davis

says.

At 110-unit, Pittsburgh-based Na-
tional Record Mart, buyer John Ar-
tale says the title jumped from No. 94
the week prior to the Oscar telecast
to No. 29 the week ended March 31.
Sales have since dropped off; the title
clocked in at No. 54 the week ended
April 5.

““We put it on sale, put it near
the front of the store,”” Artale
says. “Some of the stores that do
particularly well with soundtracks
did Oscar displays on nominated ti-
tles.”

Such post awards activity is nor-
mal, says Artale. ““The Oscars
bring notoriety to the movie and
make people remember what they
liked about it,” he notes. “A lot of
times they’ll go buy the sound-
track as a sort of souvenir.”

At Minneapolis-based Musicland
Stores Corp., which runs more
than 800 music stores, the title

(Continued on page 39)

and away the best billing quarter in
our history.”

With a record $200,000 week push-
ing first-quarter billings near $1 mil-
lion, Iglauer sees a 35-40% increase
over the same period last year.

Spurring sales action is an exten-
sive retail campaign, highlighted by
display materials including a special
poster for the anniversary compila-
tion as well as posters and flats for
most of the included artists.

Many stores throughout the coun-
try have sale-priced Alligator’s entire
catalog, Iglauer reports. Other
stores, including Sacramento, Calif -
based Tower Records, are sale-pric-
ing only the compilation. Along with
the Tower chain Alligator has adver-
tised in “Tower Pulse.” Moreover, Al-
ligator has placed its first ever adver-
tising in a direct mail piece distribut-
ed by Canton, Ohio-based Camelot
Music.

Alligator is also advertising on var-
ious blues shows on commercial sta-
tions around the country, if there are
stores friendly to the label in the
same markets.

Further celebrating Alligator’s
20th anniversary, this year’s Chicago
Blues Festival will dedicate its June
14 opening night at the Grant Park
Bandshell to label artists, with Koko
Taylor, Lonnie Brooks, Son Seals, Lit-

tle Charlie & the Nighteats, and Lil’
Ed & the Blues Imperials scheduled
along with special guests Lucky Pe-
terson, Lonnie Mack, Carey Bell, and
Billy Branch. Other label artists not
on that bill will perform the preced-
ing night at the Cubby Bear club
near Wrigley Field.

In conjunction with the city of Chi-
cago, Alligator will also give away
tickets and accommodations to the
New Orleans Jazz and Heritage Fes-
tival, held in April, where three label
acts will perform and others will play
at the Muddy Waters club.

Iglauer, who fell under the blues
spell as a college student in the late
'60s, started his record company ca-
reer as a $30-a-week shipping clerk
for Chicago’s Delmark blues and jazz
label. In 1971, he used a $2,500 inheri-
tance to produce “Hound Dog Taylor
& the Houserockers,” then promoted
it to college and progressive rock sta-
tions and distributors between Chica-
go and New York out of his Chevy
Vega.

“We've been a vital player in the
blues revival, carrying the torch for
blues at a time when no one else was
recording it,” Iglauer states. “I'm
proudest for bringing forward the
younger players, to keep the music
alive so there will be somebody for

(Continued on page 40)

B BY MOIRA McCORMICK

CHICAGO—A Rose Records store
here has installed a permanent Am-
nesty International mailbox and is
encouraging customers to fill out
cards urging the release of political
prisoners.

The Rose Records chain com-
prises 31 locations, but the Amnes-
ty mailbox was installed in a single
store, Rose's Ashland Avenue, lo-
cated on Chicago’s Near North side.

Barry Grant, who heads one of
six Amnesty groups in the Chicago
area, arranged for the mailbox in-

Rose Store Aids Amnesty Int’l
Mailbox Enlists Customer Support

stallation, and labels the project “a
success.” He adds that other Chica-
go Amnesty groups may want to
work with stores in their own areas.

Grant says he got the idea for the
record-store mailbox from a Tower
Records outlet in Long Island, N.Y.,
where one was installed in January
1990.

The structure itself is a 4-by-2-by-
2-foot black box emblazoned with
the words “Write a letter, save a
life.” In it are preprinted cards re-
questing clemency for a certain po-
litical prisoner somewhere in the

(Continued on page 39)
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B RETAIL

NARM News: Anchors Aweigh For Narada;
Lobbying For Manners; WEA’s Galif. Suite

WE LEFT 0UR HEARTS IN San
Francisco, but we brought our note-
books back to work. We solemnly
promise to clear out all of the left-
over tidbits from the National Assn.
of Recording Merchandisers’
March 22-25 confab so that we can
return to whatever it is this column
does in nonconvention weeks.

FULL SAIL: At most NARMs, the
folks from new age label Narada
are concerned about sales, but this
meet found them concentrating on
sails. On the afternoon of the con-
vention’s opening day, Narada artist
Spencer Brewer, VP of marketing
John Azarro, national sales manag-
er Bridgette Sholin, and regional
sales director Jim Dolham hosted
two cruises on a 65-foot MacGregor
racer. On what turned out to be the
confab’s only sunny day, the charter
departed from Fisherman’s Wharf
and headed out to the Golden Gate
bridge.

Among those on board: MCA
Canada president Ross Reynolds,
Musicland buyer Dieter Wilkin-
son, Roundup buyer Don Jensen,
Lechemere director Dave Curtis,
Sound Warehouse execs Joe Ma-
lone and Glen Christy, Universal
One-Stop buyers Frank Falkow

and Kathy Walsh, Rainbow Rec-
ords buyer Lee Negip, and Com-
pact Disc World president David
Lang. Several guests took turns
steering the craft.

As the sailboat returned from the
first cruise, Azarro kidded that be-

RETAIL]
TRzCIL

by Geoff Mayfield
& Ed Christman

cause “we don't have any returns
problems with any of you” he
wouldn’t throw any of the assem-
bled retailers overboard.

THE STREETS OF San Francisco
were alive with music during
NARM. Besides all the convention

entertainment, a short list of the hot
acts who played that weekend in-
cludes Robert Cray, Chick Corea,
and Merzl Saunders.

GRABB[NG: Because the area out-
side the Grand Ballroom was small,
it was tough to get to the tables
where Uni and Sony passed out
handsome sweatshirts after their
product sessions, but much of that
discomfort was caused by pushing
and showing among the attendees.
“I want you to put in your column
how disgusting it was to see some of
these so<alled millionaires fighting
to get their hands on a $12 sweat-
shirt,” said Stan Goman, senior VP
of retail operations at Tower Rec-
ords. OE, Stan, we did.

YOU MIGHT BE interested to
learn that two of the label people
who devoted a lot of energy to the
Rock The Vote effort at NARM are
not U.S. citizens. One is a Turk and
the other a Brit. What can we learn
from thiz? That one doesn’t need to
be American to respect the right to
vote or the importance of the Rock
The Vote movement.

BITTEBSUITE: For the second I
(Continued on page 41) ‘

ALBUM RELEASES

C OMPACT D ISCS & C ASSETTES
Dlstrlbutlng Over 500 Major And- Independent Labels

ABSOLUTE LOWEST PRICES ,
LARGEST IN-STOCK INVENTORY IN -

THE U.S.

ORDERS SHIPPED OVERNIGHT AT NO
EXTRA CHARGE NATIONWIDE-
INCLUDING SATURDAY DELIVERY!

NEW YORK 212¢5173737
CONNECTICUT 203+798¢6590 FAX 2037988852
TOLL FREE 800 +388 +83889

13 Fron'ms-J. Clarke Circle, Bethel CI. 068C)

Worldwnde

B COMPUTERIZED ORDER PROCESSING-
INSTANT VERIFICABON OF WHAT'S IN

STOCK AS YOU PLACE YOUR ORDER!

B NEW RELEASES AND TOP 100
ALWAYS AT A DISCOUNT

B THE MOST KNOWLEDGEABLE SALES
REPRESENTATIVES IN THE BUSINESS

LOS ANGELES 213+388 9834

The following configuration ab-
breviations are used: CD—com-
pact disc; CA—cassette; LP—uvi-
nyl album; EP—extended play.
List price noted when available.
Multiple records and/or tapes

in a set appear within parenthe-

ses following the manufacturer
number.

POP/ROCK

THE BEE GEES

High Civilization

CD Warner Bros. 2-26530
CA 4-26530

THE BLUERUNNERS
CD Isiand 422848277-2

CA 422848277-4

PAUL BRADY

Trick Or Treat

CD Mercury 848454-2

CA B48454-4

DOOBIE BROTHERS
Brotherhood

CD Capitol £2-94623

CA C4.94623

THE FARM
Spartacus

CD Reprise-Sire 2.26600

CA 4-26600

HANOI ROCKS

All Those Wasted Years
CD Getfen 2-24266

CA 4.24266

SUSIE HATTON
Body And Soul

CD Giant-Reprise 2-24415
CA 4-24415

KING MISSILE

The Way To Salvation
CD Atiantic 82208-2

CA 82208-4

CHRIS REA

Auberge

CD Atco 91662-2

CA 91662-4

NICKI RICHARDS
Naked (To The World)
CD Atlantlc 82230-2'

CA 822304

MARK SHELTON
The Courts Of Chaos
CA Leviathan LC-913
SIMPLE MINDS

Real Life

€D A&M 5352

CA 5352

SPIKE

The Price Of Pleasure
CA Leviathan LC-914

TEMPLE OF THE DOG
€D A&M 5350

CA 5350

THUNDER

Backstreet Symphony
CD Geffen 2.24384

CA 424384

TRIBE AFTER TRIBE
CD Megatorce Worldwide 82235-2
CA 82235-4

XYMOX

Phoenix

CD Mercury 848516-2
CA 848516-4
LP 848516-1

COUNTRY
HANK WILLIAMS JR.
Pure Hank
CD Warner Bros. 2-26536
CA 4-26536
KELLY WILLIS
Bang Bang

CD MCA MCAD-10141
CAMCAC-1014]

R&B

JOHN LUCIEN
Listen Love

CD Mercury 848532-2

CA 848532-4

LP 848532-1

TRINERE

Games

CD Luke 91664-2
CA91664.4

KEITH WASHINGTON
Make Time For Love

CD Warner Bros.-Qwest 2-26528
CA 4-26528

JAZZ/NEW AGE/WORLD MUSIC

ATMOSPHERE

Crystal Emotion

CD innovative Communication/da Music 710113
CRUSADERS

Healing The Wounds

CD GRP 9638

CA 9638

FRANK FISCHER

Tales Of Mullumbimby

CD Innovative Communication/da Music 710115
NUSRAT FATEH ALI KHAN

Musst Musst

CD Real World 91630-2

CA 91630-4

LENNY MACDOWELL

Balance Of Power

CD Blue Flame/da Music 40172

AMANI MURRAY

Amani A.W. Murray

(Continued on page 41)

CD'S, CASSINGLES, TAPES, RECORDS, CD5'S, w
VHS MUSIC VIDEOS, LASER DISCS, VIDEO GAMES.

OVER 500,000 CD'S IN STOCK!
-WEEKLY SPECIALS-

SAME DAY SERVICE -PERSONALIZED REPS-
FOR FREE MAILER CALL US & DIAL EXT 423

ABBEY ROAD DISTRIBUTORS

DEALERS
ONLY

PHONE 7 14-336-7 177 1O11 FREE SO0-827-7177-ANYWHERE
2228 S. RETCTHIEY, SANTA ANA. CA. 92705 I'AX-516-0337
TENEMOS EL MEJOR SURTIDO EN CD'S, CASSETIES, DISCOS Y

VIDEOS MUSICALES (VHS) A PRECIOUS MUY REBAJADOS. LAMENOS AL
714-546-7177 EXTENSION 227 Y ESMERALDA LES ATENDERA CORDIAILMENITE.

BEST PRICES!

AUDIO

Your Best Distributor of

WEEKLY SPECIALS!

ONE

C.D.’sand Cassettes

“If AUDIO ONE is not your 1st stop every order...

you are simply missing the AUDIO ONE ADVANTAGE.”

Call: 1-800-8-AUDIO-1
Call: 1-203-381-0202
AX: 1-203-381-0255

NEXT DAY DELIVERY AVAILABLE .Call Today.
400 Long Beach Bivd., Stratford. CT 06497

W Your 1st Stop!

| Your BEST Stop!
B Your AUDIO 1 Stop!
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FOR WEEK ENDING APRIL 20, 1991

&
- 8 g Complled from a national sample of retail store sales reports.
g <]z
E3 4|0
2 |z |4 |TITLE ARTIST
£ | & | E | LABEL & NUMBER/DISTRIBUTING LABEL
NEW AGE ALBUMS..
* &% NO. 1 » =
1 145 REFLECTIONS OF PASSION YANNI
PRIVATE MUSIC 2067-2-P* 39 weeks at No. 1
2 2 |51 NOUVEAU FLAMENCO OTTMAR LIEBERT
HIGHER OCTAVE HOM 7026*
3 3|25 AT THE EDGE MICKEY HART
RYKO RCD 10124%/RYKODISC
4 4|2 FRESH AIRE 7 MANNHEIM STEAMROLLER
AMERICAN GRAMAPHONE AGCD 777%
5 5 | 25 SKYLINE FIREDANCE DAVID LANZ
NARADA ND-64001*
6 6|31 THE NARADA WILDERNESS COLLECTION VARIOUS ARTISTS
NARADA N-63905*
7 95 THE PIPER'S RHYTHM SPENCER BREWER
NARADA N-63018*
8 8 |3 TAPROOT MICHAEL HEDGES
WINDHAM HILL WT-1093*
9 7121 SHELL GAME DON HARRISS
SONIC ATMOSPHERES CD80032*
10 |13] 5 NIGHTSONGS AND LULLABIES JIM CHAPPELL
MUSIC WEST MW-135*
11 11l 7 WATER STORIES cusco
HIGHER OCTAVE HOMCD 7031*
WATERMARK © ENYA
12 |20 |15 GEFFEN 24233
13 | 18] 3 FROM A BLUE PLANET CHUCK GREENBERG
GOLD CASTLE 71362*
18 {1511 DISTANT FIELDS GARY LAMB
GOLDEN GATE CD71502*
15 12|27 WINDHAM HILL: THE FIRST TEN YEARS VARIOUS ARTISTS
WINDHAM HILL WD-1095*
16 161 9 STRATA ROBERT RICH & STEVE ROACH
HEARTS OF SPACE HS11019-2*
DEEP AT NIGHT ALEX DE GRASSI
17 |NEWD WINDHAM HILL WD-1100*
18 |10l 9 ESCAPE OF THE CIRCUS PONIES LIZ STORY
WINDHAM HILL WT-1099*
TINGRI JONN SERRIE
19 |21 MIRAMAR MPCD 2003*
SIGN OF THE SNOW CRANE KAZU MATSUI
20 NEWD SONIC ATMOSPHERES CD 80033*
21 l19] 9 ONE HEART WILD DANNY HEINES
SILVER WAVE SD-604*
22 | 14|27 UNIVERSE SAMPLER 90 VARIOUS ARTISTS
HEARTS OF SPACE HS11200-2*
DEEP BREAKFAST @ RAY LYNCH
23 |17 |124 MUSIC WEST MW-102
ENYA ENYA
24 [RE-ENTRY ATLANTIC 81842
PLEIADIAN DANSES GERALD JAY MARKOE
25 |NEWD ASTROMUSIC 3*
WORLD MUSIC ALBUMS..
* & NO.1 » »
1 4|7 MOUTH MuUSIC MOUTH MUSIC
RYKO RCD 10196*/RYKODISC 1 week at No. 1
e — L — . r—
2 207 TALKIN' BLUES BOB MARLEY AND THE WAILERS
TUFF GONG 48243/ISLAND
3 3|25 PRIMAL MAGIC STRUNZ & FARAH
MESA R2 79023*
4 1115 SOUP OF THE CENTURY 3 MUSTAPHAS 3
RYKO RCD 10195*/RYKODISC
5 615 MISSA LUBA: AN AFRICAN MASS MUUNGANO NATIONAL CHOIR
PHILIPS 426 836-2*
6 717 THE RIVER ALl FARKA TOURE
MANGO 539-874/ISLAND
7 113 THREE LE MYSTERE DES VOIX BULGARES
FONTANA 846 626-2*
8 [1al3 BRAZIL CLASSICS 3: FORRO ETC. VARIOUS ARTISTS
LUAKA BOP/SIRE 29323-2¢/WARNER BROS.
9 513 ALLEGRIA GIPSY KINGS
ELEKTRA 61019
CHAMUNORWA THOMAS MAPFUMO
10 NEWD MANGO 539 900/ISLAND
11 12| 5 FOOTPRINTS JAI UTTAL
¢ TRILOKA 183-2*
THE BEST OF JULUKA JULUKA
12 |NEWD RHYTHM SAFARI CDI 57318*
13]915 CHANGO TE LLAMA DANIEL PONCE
MANGO 539-87 7/ISLAND
YALIL AMINA
14 8|1 MANGO 539 892/ISLAND
SET YOUSSOU N'DOUR
15 |0z VIRGIN 291426

® Recording Industry Assn. Of America (RIAA) certification for sates of 500,000 units. A RIAA
certification for sales of 1 million units, with each additional mitlion indicated by a numeral following the

symbol. All albums available on cassette and CD. *Asterisk indicates vinyt unavailable. © 1991, Biltboard/

BPI Communications, Inc.

RETAIL I

The NARM Confab Winners’ Gircle

One of the main events at the Na-
tional Assn. of Recording Mer-
chandisers’ annual convention is
the presentation of the merchan-
diser-of-the-year awards. At this
year’s convention, March 22-25
in San Francisco, the organiza-
tion recognized the retailers of
the year in the large-, mid-, and
small-size categories, as well as
the rackjobber and one-stop of
the year. Jim Caparro, executive
VP of PolyGram Group Distribu-
tion, presented the winners with
their trophies.

The rackjobber-of-the-year award goes
to Solon, Ohio-based Arrow Distributing
Co., with president Don Weiss, left,
pictured with Caparro.

VP Frank Lipsuis, left, picks up the
one-stop-of-the-year award for

Philadelphia-based Universal One
Stop from Caparro.

Above, Jim Caparro presents Wally
Szymansky, left, GM of Rolling Stone
Records in Norridge, lli., with the
retailer-of-the-year award in the
small-size category. In the photo at
right, Caparro, right, presents VP/
merchandise manager Jay
Rosenberg with the trophy won by
his company, Carteret, N.J.-based
Nobody Beats the Wiz, for retailer of
the year in the midsize bracket.

Musicland Stores Corp. CEO and
president Jack Eugster, right, and
Musicland executive VP Arnie
Bernstein are all smiles as Caparro,
center, presents the Minneapolis-
based chain with the large-retailer-of-
the-year trophy.

ROSE RECORDS STORE INSTALLS AMNESTY INT'L MAILBOX

(Continued from page 37)

world, which customers can sign
and drop in the box. Amnesty vol-
unteers pick up the cards each
month and replace them with new
ones, printed with the name of a
different political prisoner.

According to Grant, “We got 90
cards on opening day, Jan. 26, and
we pulled out 70 more a month lat-
er. The response has been very
positive.” Michael Haut, who man-
ages Rose Records’ Ashland Ave-
nue store, says, “We've had a lot
of positive vocal response, which is
surprising.”’

Rose Records was targeted by
Amnesty for the project, says
Grant, because “it is a major re-
cord store, and we understood
they’d probably be interested in
something like this.”” Grant
worked with Anne Raskin, who
was Rose’s marketing manager,
on the mailbox installation. Ras-
kin, who has since left Rose Re-
cords—and who instituted longbox
and cardboard recycling programs
within the chain—described the
mailbox as a ‘“‘permanent fixture.”

Grant says his local Amnesty In-
ternational group got the idea for
the mailbox almost a year ago in a
monthly Amnesty mailing, which

described the box at Tower Re-
cords in Carle Place, Long Island.
According to Mark Newman, man-
ager of that Tower outlet, their
mailbox—built to resemble a jail—
stayed in the store for seven
months.

“But since store space is scarce,
things like that don’t last,” New-
man says. ‘It was eventually tak-
en down. It was a good idea,
though, with decent response—es-
pecially at first. We’'d do some-

thing like this again.”

Lynn Dobrin, co-leader of the
Amnesty group that installed Tow-
er’s mailbox, says the project met
with “mixed response. If we’d put
out 30 cards at a time, out of those
we’d get eight to 10 signed and put
in properly, five with obscenities
and nonsense written on them, and
the rest would have disappeared.
Still, we collected and sent dozens
of cards.”

‘WOLVES’ SOUNDTRACK ROMPING AT RETAIL

(Continued from page 37)

peaked at No. 28, and VP of pur-
chasing Dick Odette says the sales
team generally anticipates some
kind of action on titles tied to
awards ceremonies. ‘“That kind of
TV exposure on one item is bound
to have an effect.” he says. “It's
not that unusual to see a three- or
four-day run on these things. Now
it’s going back down. It’s hard to
predict what will happen, but we’ll
put out extra product, for sure.”
Ron Phillips, director of market-
ing at 185-unit, Durham, N.C.-
based Record Bar, says the title,

which nearly tripled in sales and
peaked at No. 47 after the Acade-
my Awards telecast, is one of the
few nonhit-related soundtracks to
break the chain’s top 50.

Epic’s Anderson credits Barry’s
reputation as a composer for
breaking that barrier. He says the
Epic sales team will not stop push-
ing the title even after the film has
completed its theatrical run. He
anticipates a tie-in with future
home video sales and hopes to capi-
talize on the title’s activity on ca-
ble television, as well.
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A Billboard Spotlight

Billboard explores the outer limits of Rock-N-Roll in our May
25 issue featuring the most explosive genre in today's
music, Heavy Metal and Hard Rock. Billboard shows
why this category is known for its chart topping
status and concert sell-outs. Don't be left out.
Come be a part of the world of big drumsticks and
loud guitars and be heard by Billboard's
over 200,000 readers worldwide.

ISSUE DATE: MAY 25
AD CLOSE: APRIL 30
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B RETAIL

Relativity-Combat-in Effect
Masters New Musical Genres

OPPOSITES ATTRACT: Bridging
the gap between “musical masters”
and “the end of music as we know it,”
Relativity-Combat-In Effect now
takes in all points on the musical com-
pass.

The Queens, N.Y.-based company
has just launched Musical Masters
Collection (MMC), which focuses on
new age and related sounds, within
shouting distance of its polar oppo-
site, Earache, which specializes in
music commonly described as loud.

While product licensed to Relativ-
ity from the U.K.'s MMC line caters
to the “musician’s musician,” U.K.
mate Earache, licensed to Combat,
should please fans of the “musical ex-
treme,” says VP of marketing Alan
Grunblatt.

‘“We’re trying to establish a
breadth of product,” says Grunblatt
in a most incredible understatement.

MMC'’s roster includes such highly
respected touring and studio musi-
cians as Rod Argent, Adrian Legg,
Andy Davis, Mo Foster, and Brian
Chatton. Among the first releases
from the label is the compilation CD
“Relativity ... Hear And Now: The
Musical Masters.” Grunblatt says
Relativity will target about 25,000
new age buyers nationwide, in addi-
tion to pushing MMC at adult alterna-
tive, alternative, and jazz outlets.

On the other hand, the Combat la-
bel has targeted the thrash/death/
industrial metal/grindcore lover in
marketing such Earache acts as Na-
palm Death, Nocturnus, and God-
flesh stateside. The three bands are
currently on tour, as the Combat
team moves to establish a U.S. identi-
ty and level of credibility to match
Earache’s status in the U.K. The la-
bel is targeting the college market,
with plans for additional Earache
package tours, TV and radio cam-
paigns, and a video compilation reel.

Meanwhile, look for the Relativity-
Combat-In Effect family of labels
and the distribution business to have
a more cohesive identity in the fu-
ture, under the banner Red Inc.,
short for Relativity Entertainment
Distribution Inc. (Billboard, March
23). Grunblatt declines to comment
other than to say a new logo will be
unveiled sometime in May.

SEEDS & SPROUTS: Leading Scan-
dinavian indie label/distributor Ami-
go Musik AB of Stockholm, Sweden,
this week opened a promotion, mar-
keting, and sales operation in Lahti,
Finland. Marti Heikkinen, formerly
of Finland’s Power Records, helms
the new Oy Amigo Musik Finland
AB, which also will operate as a rec-
ord label in its own right. Amigo rep-
resents more than 400 labels in the
Nordic territory, including such
American indies as Fantasy, Toma-
to, Arhoolie, Blind Pig, and Flying
Fish ... Future Shock Recordings
of New York has inked a two-year
distribution deal with New York’s
Grand Slamm Records. The Future
Shock group, home to Future Shock,
Primary, Silent Scream, and Trade-
mark, will continue to manufacture,
promote, and market all product,
while Grand Slamm assists in retail
promotion, co-op advertising, and re-
tail tracking. The first three releases

under the agreement are an epony-
mous album by Godflesh, Bolt
Thrower’s “In Battle There Is No
Law,” and Cancer’s “To The Gory
End” ... Chase Records Inc. of New
York has inked a distribution deal
with New York’s Profile Records.
Look for May single releases by Bass
and Monti Blue with a single from
Poppa Bear Kool Breez & Wise in
June ... Doctor Dream VP David
Hansen has left the Orange, Calif -
based label. No word on his current
plans . .. Dennis Dennehy is the new

GRASS I
ROUTENZ

'y geler P

by Deborah Russell

national director of publicity at New
York’s Noise International. Says la-
bel GM Dean Brownrout: “‘I'm
pleased to have found someone who
can spell properly.”

NEW YORK'’S Caroline Records
recently released the EG album
“Kneeling At The Shrine” by Sunday
All Over The World, which sports
guitar whiz Robert Fripp. It's
Fripp’s first recording in six years,
and his first rock record since the de-
mise of King Crimson . . . Tuff City/
Smokin’ Records of New York re-
ports that funkmaster Wizard Wiz,
the gangster rapper behind such
tracks as “Put That Head Out” and
“Crack It Up,” is behind bars at the
Livingston Correctional Facility in
Sonyea, N.Y. Wiz, serving 2!/, to five
years, has adopted the Islamic faith
and now calls himself Qadir Hakim.
He is currently developing material
for a new album, “Behind The Wall,”
chronicling his prison experience ...
“Real Men,” a new album by Shim-
my Disc’s John S. Hall & Kramer, is
described in a label release as “pure
shit.” How’s that for creative mar-
keting?

ALLIGATOR FETES 20

(Continued from page 37)

Indeed, Alligator has proven so
successful that artists including Al-
bert Collins and the Kinsey Report
have recently been picked up by Cha-
risma’s new Point Blank blues label.

“I don’t like being a nurturing
ground for the majors,” Iglauer says.
But he adds that for the most part,
“the majors don’t understand the
market for this music. The perception
that there’s no profit to be made in
blues simply isn’t true. Cross your
fingers, we’ll bill $4 million this
year—not bad considering we did
$9,000 the first year. But half that
money is for albums that are 5 years
old or older, and the majors don’t
know how to deal with a small,
steady stream of business.

“Lonnie Mack went to CBS and
now he’s back with us. The majors
just aren’t set up for year-in, year-out
marketing of artists who play adult
music.”
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(Continued from page 38)

year in a row, WEA and most of its
labels elected to stay at a different
hotel than the one that hosted the
NARM meet. At issue, say
sources, is the assignment of
suites. WEA thinks that since it is
the largest distributor, it deserves
to get one of the biggest suites.
NARM, however, has decided that
the bigger suites should go to the
distributors that bring entertain-
ment to the scholarship dinner and
the awards banquet. It appears to
be a quiet argument, because nei-
ther WEA nor NARM has brought

the debate to Billboard’s attention. |

FAST TRACK: Most attendees
were jubilant that NARM will
break its tradition of hosting even-
year conventions at the Century
City Plaza in Los Angeles. The '92
meet finds the trade group return-
ing to New Orleans, a city that was
well received by NARMites in
1989. In 1993, the meet returns to
Florida for the first time since
1987, this time heading to Orlando
... BMG senior VP of marketing
David Steffen says a lot of attend-
ees asked him about the music that
opened and closed his company’s
product presentation. The intro,
and the music that bridged the var-
ious label pitches, came from the
latest RCA album by Pop Will Eat
Itself; the outro was saxophonist
Candy Dulfer playing the title
track from David A. Stewart’s
“Lily Was Here”” soundtrack . ..
Two Sound Shop district manag-
ers—Bossier City, La.-based John
Cox and Orlando, Fla.-based Phil
Muse—attended NARM for win-
ning a contest sponsored by Cen-
tral South Music Sales, the

| chain’s Nashville-based parent.

NOT STANDING PAT: At one of
the convention sessions, NARM
counsel Chuck Ruttenberg teased
outgoing NARM president Pat
Moreland about the censorship
bills that cropped up during her
term. ‘“As soon as Pat arrived
things got worse,” chided Rutten-
berg. “We started the year with 12
bills in 10 states and very quickly
we had eight more in three states.
They were all defeated except for
New Jersey, where one was car-
ried over.”

ALBUM RELEASES

(Continued from page 38)
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As for being NARM’s first fe-
male president, Moreland, said, “I
have been on the board all these
years. That I becams president
was just an orderly inevitability.”
Moreland who heads L.A.’s City
One Stop, will continue to serve
NARM in an ex-officio role as an
adviser.
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HE NEWSMAKERS

a' N
Radiator Davs. Epic recording group the Radiators celebrate at Epic’s New
York headquarters prior to their sold-out show at the Bottom Line. The band’s
new album, “Total Evaporation,’ features the singte “Let the Red Wine Flow.”
Pictured, from ieft, are Epic product manager Chris Poppe; Epic president Dave
Glew; Epic senior VP of markating Larry Stessel; Epic VP of A&R Michael
Caplan; band members Ed Volker, Camille Baudoin, Glenn Sears, Frank Bua,
and Reggie Scanlan; Epic VP of album promotion Harvey Leeds; band member
Dave Malone; and Epic VP of procuct development Dan Beck.

A “Try” Brings Sucesss. BMI presents commemorative crystals to Quality
Records artist Timmy T., his manager Morey Alexander, and Quality president/
chief operating officer Russ Regan, in honor of Timmy T.’s single “One More
Try” reaching No. 1 on the Billbcard Het 100 chart. The song is the first single
releasad on an independently distributed label to reach No. 1 in nearly a
decade. The presentation was made at a party in Timmy T.’s honor at Le Dome
in Los Angeles, hosted by BMI. Pictured, from |eft, are Barbara Cane, assistant
VP of writer-publisher relations, BMI| Los Angeles; Alexander; Timmy T.; Regan;
and Rick Riccobono, VP of wriler-publisher relations, BMI Los Angeles.

Zoo Story. Zoo Entertainment president Lou Maglia and his staff congratulate
Mark Germino and the Sluggers after the groug’s performance at Hollywood's
Coconut Teaszer. The band'’s current album is “Radartown.” Pictured in front
row, from left, are band members Willis Bailey and Tom Comet; Maglia; and
Germino. Shown in back row, from left, are Zoo serior VP/general manager
George Gerrity; band members Tim Krekel and Michael “‘Spider” Webb; and
Z00 national director of promotions Michael Prince.

A Sobering Song. Recording artist
James Cannings, left, and actor Gene
Anthony Ray of TV's “Fams” fend
their support to Alcohol Awareness
Month, held in April. J.C. Records
dedicated Cannings’ Grammy-
nominated song ‘‘Don’t Drink And
Crive” to the cause. The song
appears on the album “Music For All
Seasons” ¢n J.C. Records.

Partying Patrick. Private Music
recording artist Patrick G’Hearn and
his band celebrate after their
parformance on the TV show “Party
Machine,” hosted by Nia Peeples.
C’Hearn’s single “Black Delilah™ got a
“kiss” from the show’s dancers in
their “‘kiss it or dis it” evaluation.
Pictured, frcm left, are Infamous 3X,
rap vocalist; Barbara Tucker, vocalist;
Private Music national director of
publicity and artist relaticns Karen
Johnson; O'Hearn; and Terry Bozzic,
percussion.

Gold Rust. Members of Capitot recording group Megadeth receive gold albums
signifying sales of over 500,000 units of their album “Rust in Peace.” Twc of the
band’s pravious Capitol albums also went gold: 1986’s *‘Peace Sells...But Who's
Buying” and 1988’s “Sc Far, So Good...So What!” The presentation was made
at a Hollywood luncheon in the band’s honor. Pictured, from left, are band
members David Ellefson and Marty Friedman; Capitol president Hale Milgnm;
kand marager Ron Lafitte; and band membzers Dave Mustaine and Nick Menza,

A&M Has Perspective. Af the national meeting of A&M’s R&B/urban music
staff in Los Angeles, awards were presented to producers Jimmy Jam and Terry
Lewis, who recently formed the A&M-distributed label Perspective Records. Also
garnering awards were A&M Atlanta promotion/marketing manager Clinton
Harris, who was named promotion man of the year, and A&M Chicage
promotion/marketing manager Carl Washington, who was named rookie of the
year. Pictured, from left are, Don Eason, VP of R&B promotion/black music
marketing, A&M; Boo Frazier, director of field operations, A&M; Harris;
Washington; Jam; Lewis; Karen Kennedy, executive director, Perspective
Records; and Chuck De Bow, national director of promction and marketing,
A&M.

Southgang 'n’ Spice. Charisma recording group Southgang celebrates the
release of its debut album, "“Tainted Angel,” at the Hollywood club Spics. In
honor of the event, the cluk was transformed into a celestial palace complete
with angels, clouds of smoke, and pearly gates, plus a red devil (just for the hell
of it). The first single is the title song. whose video is being shown on MTV’s
“Headbanger's Ball.”” Shown from left: band members Jayce Fincher ard Eutch
Walker; Charisma president Phil Quartararo; and band members Jesse Harte
and Mitch Mclee. In the back, an angel and devil look on.
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‘Ghost’ Looks To Set Laser Record -
Jordan’s ‘Playground’ Leads Sports Pack s
Interactive Music Vids Debated a7
No Honor Among Video Pirates 51
J2 Expands Sales Force 52

AVA Show Predicts Secure Future
Studios’ Reliance Key To Vid Strength

@ BY EARL PAIGE

SAN DIEGO—New pay-per-view
technologies will siphon off a 9% to
24% share of the video rental busi-
ness by the year 2000, but they will
have to do it without the immediate
support of the studios, according to
James Warburton, president of video
wholesale firm Baker & Taylor.

Warburton, who delivered the key-
note address during the seventh an-
nual American Video Assn. conven-
tion April 6-8 here, argued that the vi-
deocassette business will survive the
onslaught of new technologies be-
cause it is a substantial and reliable
source of revenue for Hollywood.

“Clearly, the major studios do not
want to play around with an $11 bil-
lion business that is essentially feed-
ing their whole industry at this
point,” Warburton said. “You're not
going to see [PPV] taking 50% to
100%" of the market.

The show, held at the San Diego
Marriott and Convention Center, re-
ported an attendance of 1,300, with
100 exhibitors hawking their wares.

Warburton, who is based in Illinois,
said he spent the week prior to AVA
in Los Angeles meeting with the
heads of the studio-affiliated video la-
bels, during which time he gleaned
evidence of research that indicated
consumer uncertainty over the new
multiplicity of pay-per-view options,
such as those proffered by 150-chan-
nel cable systems such as Time
Warner’s Queens, N.Y., operation
(Billboard, March 9).

“The black-box video store on top
of the TV is too much of a thinking
process” for home viewers, Warbur-
ton said, conceding that the new tech-
nology will have impact, but predict-
ing that the corner video store just
might wind up as the best viewing ve-
hicle afterall.

Warburton, who presides over a
$270 million-a-year company, as-
sessed the industry’s general health
as robust, citing a surge in unit ship-
ment figures for the cream of the A
titles.

Record-breaking sales figures for
such rental-priced titles as Para-
mount Home Video’s “Ghost,” which
shipped 642,000 units, have caused
manufacturers to re-evaluate the im-
portance of the rental market, he
said.

Unlike sell-through, which is domi-
nated by chains and mass merchants,
the rental business is controlled by in-
dependents such as those represent-
ed by the AVA’s 2,000 members.

“Conventional wisdom not long
ago saw sales of 350,000 units on a
rental title as ‘hitting the wall,””’

Warburton said. “We’re now looking
at a much higher threshold [for rent-
al shipments], maybe 700,000 -units.
Who knows?” Warburton pointed to
the shipment numbers recently piled
up by Paramount’s “The Hunt For
Red October,” Buena Vista Home
Video’s “Dick Tracy,” and FoxVi-
deo’s “Die Hard 2, the latter break-
ing the 500,000 plateau and the other

PPV technology
will have ‘impact,’
Warburton says

two racking up shipments well in ex-
cess of 400,000 pieces each.

Warburton and AVA president
John Power, who also addressed the
opening-ceremonies crowd, urged the
mostly mom-and-pop membership of
AVA, an 1l-year-old Arizona-based
buying cooperative, to not give up in
the fight for survival against major
chains.

“There is no question but that you
can offer more personalized service
than Blockbuster. Your customers
are more than just a number and a
bar code,” he said, urging specialists
to differentiate by getting behind
music-related product, which has had
a low profile among all but music re-
tail stores to date.

Independent retailers can expect a
25% drop in business when Block-
buster comes to town, “but in six

months if you're doing your job you'll
get that share back through conve-
nience, selection, and service,” War-
burton said.

The distribution executive show-
cased his “Talk Video” marketing
concept, whereby B&T retail ac-
counts can use a touch-tone phone to
automatically access a huge catalog
of sell-through-priced specialty titles,
sidestepping the need for large inven-
tory investments and costly comput-
er ordering systems. Roughly 2,400
stores are currently using the con-
cept.

B&T has been named the ‘““en-
dorsed” wholesaler for AVA. Though
it is a distribution major, the compa-
ny is known for its service to indepen-
dents; not one of its retail customers
accounts for more than 5% of B&T’s
business.

The convention coincides with a

(Continued on page 52)

@BY JIM McCULLAUGH

LOS ANGELES—The major stu-
dios will soon create separate “in-
teractive” departments, while a
whole new body of creative inde-
pendent subcontractors and inde-
pendent companies will emerge to
lead the vanguard of interactive
programming for the consumer.

Such was the consensus of an
April 4 panel on “Feature Films,
Television & Home Video” during
the Home Media Expo at the Bever-
ly Hilton Hotel here. The three-day
conclave was devoted to all aspects
of emerging media.

In addition, the panel—which in-
cluded Roger Smith, executive VP
of Carolco Pictures; Steve Mendel-
son, senior VP of comedy develop-
ment at Columbia Pictures Televi-

Panel Predicts More Studio
Activity On Interactivity

sion; and Bob Stein, co-founder of
the Voyager Company, a boutique
videophile laserdisc and new media
publishing house—debated the fu-
ture of the laserdisc format.

Smith said Carolco, which has an
investment partner in Pioneer, is
firmly behind the laserdisc format,
while Stein said he believes laser-
disc, despite reports to the contrary,
“is not happening.”

Stein said he believes the larger
world consumer electronics hard-
ware companies are deliberately
looking past the current 12-inch la-
serdisc market toward a com-
pressed video 5-inch optical disc for
movies, a format he characterized
as being “substandard” and of
poorer quality than VHS.

The motives of the hardware

(Continued on page 52)

Teldec Preps A Laser-Sharp Vid Debut

@ BY CHRIS McGOWAN

LOS ANGELES—Teldec Video is
making its home video debut April 23
with five titles, three of which will be
available on VHS and all of which
will be released on laserdisc.

Laser will be the more emphasized
format, as “it is the state-of-the-art
technology now,” says Kevin Copps,
VP and GM of Elektra International

Casting For Votes. West Coast Video Duplicating, which sponsored the opening
cocktail reception at the recent National Assn. of Recording Merchandisers’ 33rd
annual convention, announced it would become the exclusive duplicator for the
trade group's two-year voter-registration program as part of the Rock The Vote
campaign. Pictured, from left, are Herb Fischer, president of West Coast; Pam
Horovitz, executive VP of NARM; and John Roth, CEO of West Coast.

Classics, which will market the new
video label.

The titles available on tape and disc
are Schubert’s “Trout” quintet (a
documentary film by Christopher
Nupen with Jacqueline du Pre, Itz-
hak Perlman, Pinchas Zukerman, Zu-
bin Mehta, and Daniel Barenboim),
“Jacqueline Du Pre And The Elgar
Cello Concerto” (also directed by Nu-
pen), and “Mozart: Concerto No. 10
KV 365 For 2 Pianos/Concerto No. 7
KV 242 For 3 Pianos” (with Baren-
boim and Sir George Solti).

The two disc-only titles are “Bee-
thoven: Sonata No. 21 Op. 53/Sonata
No. 23 Op. 57" (with Barenboim) and
“Mozart: Concerto No. 21 KV 467/So-
nata No. 10 KV 330" (also with Bar-
enboim). They were not released on
VHS ‘“because of a question of
rights,” says Copps.

The laserdiscs, with gatefold pack-
aging, will retail for $29.97 each, ex-
cept for ‘“Jacqueline Du Pre And The
Elgar Cello Concerto,”” which is
$34.97. The tapes, in library cases, are
$29.97 apiece.

Copps is confident about the laser
format. “There is a definite market
and eventually it will become as im-
portant as the tape market. It re-
minds us of the CD.” And, he adds,
“We want to have our share of this
market.”

He adds that the current market-
ing situation of laserdisc differs from
that of CD in 1983 or 1984 (to which it
is 8o often compared) in that in those
days “the pop buyer would buy clas-
sical music because nothing else was

available. Initially when CDs came
out, it was a classical music phenome-
non. It was a classical-driven market
to some extent. There were a few pop
titles and hundreds of classical ti-
tles.”

Because of that, CDs brought in
many new buyers to the classical
market. But he does not expect laser-
disc to attract consumers who aren’t
already classical buyers, because
there is already a large selection of
pop and jazz music-video titles avail-
able on laserdisc.

Initially, the Teldec titles will be
sold primarily in music stores, distrib-
uted by WEA Distribution. Copps ex-
pects to release 15-20 titles per year
on the label. Titles will include con-
cert performances, ballets, operas,
and documentaries such as those di-
rected by Nupen.

Teldec’s second batch of product
will come in June, with the disc-only
titles “Ashkenazy Observed,” ‘“Mo-
zart: Concerto No. 20 KV 466/Sonata
No. 8/KV 310,” “Wagner: Der Flie-
gende Hollander,” and “Paris Dances
Diaghilev,” and disc/tape release
“Segovia: The Song Of The Guitar.”

Other classical labels currently re-
leasing programs on laserdisc include
PolyGram (on its Deutsche Grammo-
phon, Philips, and London labels),
Sony Classical, Home Vision, BMG
Classics, Pioneer Artists (which li-
censes from EMI Classics and Kul-
tur), and Image Entertainment
(which licenses from HBO Video and
Connoisseur Video).
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Sethack For Menendez Sons
Therapist’s Tapes Admissible At Trial

LOS ANGELES—The California
2nd District Court of Appeals has
ruled that audiotapes consisting of
psychotherapy sessions between
Lyle and Erik Menendez and their
psychologist, Jerome Oziel, may be
introduced as evidence by the prose-
cution in their upcoming first-de-
gree-murder trial.

The Menendez brothers, who
have been held without bail in coun-
ty jail since last year, are charged
with killing their parents, Jose and
Kitty Menendez, Aug. 20, 1989. Jose
Menendez was a major figure in the
home-entertainment business as
head of LIVE Entertainment.

Joel Issacson, attorney for Lyle
Menendez, says he plans to appeal
the decision to the California state

Supreme Court. The tapes have
been the subject of a legal debate
since a Santa Monica, Calif., Superi-
or Court judge ruled that they are
not privileged and could come into
evidence.

Attorneys for the Menendez
brothers have maintained that the
tapes are subject to exclusion based
on the doctor-patient privilege of
confidentiality. The appeals court,
however, indicated that it found evi-
dence that Oziel had been threatened
by the Menendez brothers and con-
cluded that a privileged therapist-pa-
tient relationship had ceased to ex-
ist.

Procedurally, no murder trial will
begin until the state Supreme Court
appeal is exhausted.

‘Ghost’ Rattling Up Strong
Numbers With Laser Release

B BY CHRIS MCGOWAN

LOS ANGELES—It can be said that
laserdisc has done well with the
“ghost” of a chance it was given this
year by Paramount. Pioneer LDCA
has sold close to 90,000 units of the
$29.95 “Ghost” dise, according to
marketing manager David Wallace.

Those numbers put the title within
radar distance of the current No. 1
all-time champ, “Top Gun,” and with-
in easy reach of the magic 100,000-
unit mark. The success of the
“Ghost” dise and several other hot-
selling titles may also dispell doubts
that laser is becoming a viable video
format.

“Ghost” should surpass “Top Gun”
this year without much trouble, since
it has been selling at a much faster
initial pace. More than 100,000 units
of the $29.95 “Top Gun” disc have
been pressed since its release in 1987,
and more than 90,000 sold, reveals
Wallace. But those sales have come
steadily over more than four years.
For example, “Top Gun” was Pioneer
LDCA’s No. 6 best-selling laser title
for the fiscal year ended March 30,
1991, according to Wallace. “Almost
everyone who buys a new player then
goes out and buys ‘Top Gun.” It’s a
given,” he says.

“Ghost,” on the other hand, rocket-
ed out of the box with an initial ship-
ment of 66,040 copies for the March
21 street date (numbers that are sev-

400 CD Books in 2 sg. ft.-
GD’s keptinjewel hoxes
behind the counter.

EHII:‘:!.GE; OME !‘.?rnP. INC,
401 West Superior = Chicage. IL 60610
Phone; 312-822/0822 - Telliree; B00- B22/4410

eral times higher than the first ship-
ment of “Top Gun”), and a quick re-
pressing took the title close to the
90,000-unit level.

“This is the first title of this magni-
tude where we didn’t run out of prod-
uct,” says Wallace. “We used a pre-
order cutoff date 42 days before the
street date.”

Another strong recent laserdisc
success for Paramount was the
$29.98 “The Hunt For Red October,”
which had sold 60,800 units as of the
end of March, according to Wallace.
That puts “Red October” at or close
to the No. 4 position of all-time dise
best sellers. MCA’s “E.T. The Extra
Terrestrial” is over the 70,000-unit
mark, including the 1988 $39.98 CLV
version and the 1989 $59.98 CAV edi-
tion, according to MCA’s Colleen
Benn. MCA has also sold close to
50,000 units apiece of “Back To The
Future” and “Back To The Future
Part II” on laserdise.

Both “Red October” and “Ghost”
were released in widescreen and non-
widescreen editions. For “Red Octo-
ber,” the widescreen version sold
some 35,000 units and the pan-scan
edition sold about 25,000. For
“Ghost,” it was about 50/50, accord-
ing to Wallace, although the film is
not a typical case.

Its theatrical version was made
“widescreen” by matting the top and
bottom of a standard 1.33-to-1 image.
And, creating a nonwidescreen video
edition of “Ghost” merely entailed
the removal of the matting and was
not pan-scanned. The widescreen ver-
sion is, however, what the director
and cinematographer intended for
the movie theater.

Pioneer also gathered information
regarding consumer attitudes toward
“letterboxing” by inserting response
cards in the first 65,000 copies of the
“Ghost” disc. “We've gotten close to
2,000 cards back,” says Wallace, “and
the No. 1 response was a desire for
more widescreen releases.”

Wallace attributes the success of
“Ghost” and “Red October” largely
to Pioneer’s hardware promotional
campaigns of the last two years,
which the company claims have
boosted its sales of laser players by
more than 231%.

Billboard.
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T v- n
op Video Rentals.
& Compiled from & national sample of retail store rental reports.
5|3
; "‘;“ g . L k] 5 w
% o g TITLE Copyright Owner, Principal E] é
Els| = Manufacturer, Catalog Number Performers KA
% NO.1 * %
1 ]3| 2| GHost Paramount Horme video 32004 Do Moore Rl |t
2 2 7 FLATLINERS ggg/sg?gumbia Pictures Home Video ﬁ?ifae:? igtel:srland 1990 R
3|1 |5 | ARACHNOPHOBIA ,ﬁg}fﬂx‘ﬁ'ﬁgm"\}ﬁ; 1080 Jett Daniels 1990 | PG-13
4 | 10| 2 | PACIFIC HEIGHTS Melouldie o8 APl 19 | R
5| 4| 6 | AIRAMERICA Carolco Home Video 68931 N o —_ 19 | R
6 | NEWP | PRESUMED INNOCENT e O I 0 12034 Harrison Ford 19 | R
7 | 6| 9 | DIEHARD 2: DIE HARDER FoxVideo 1850 e e ia 190 [ R
8| 5} 7 | DARKMAN MCH T b e Liam Neeson 19 | R
9 | 8 | 5| DEATHWARRANT MGM/UA Home Video M902170 \J,:‘:‘"biﬁ‘;f: 199 | R
10| 7 | 9 | NAVYSEALS o o 1608720 Wichaal Bvotn LB
11 | 18 | 2 | NARROW MARGIN Live Home Video 68924 fﬁ?‘: :fcc,:‘e"r‘a" 199 | R
12| ] s | merwomes T K
13 9 8 DAYS OF THUNDER Paramount Pictures_ Tom Cruise 1990 | PG-13
Paramount Home Video 32123 Robert Duvall
14 | 14 | 4 | PUMP UP THE VOLUME B Christian Slater 19% | R
15| 12 | 9 | PROBLEM CHILD MR nbvarsal s videa 81014 f\?:; Vasbeck Gl i
16| 13 | 5 | STATEOF GRACE o iniat I 8760 geaar;‘ Oraman ] (LS
17 | NEWD | WHITE PALACE MCATaraat Homes Video 81019 ?:rsnaenssszg:‘;‘:ro " 1o | R
18 | 16 | 11 | THE FRESHMAN TSI 199 | PG
19| 26 | 2 | DESPERATE HOURS MGM/UA Home Video 902167 ’A‘;ﬁ:gﬁfg‘;;ﬁns 9% | R
20| 20 | 4 | KINGOF NEW YORK B S video 68937 Christopher Walken 190 | R
21 | 17 | 6 | QUICKCHANGE ol e Coom Do 19%0 | R
22| 19 | 8 | TAKING CARE OF BUSINESS :g::xﬁ Pletures o Jm Belush i 19 | R
23 | NEWD | HENRY AND JUNE MCAohvorset Horos Video 81050 Ura Foeerman Lt (L2
24 | 15 | 4 | THEEXORCISTMI Morgan Cresk, George C. Scott 199 | R
25| 22 | 3 | WHITE HUNTER, BLACK HEART warner Do I 01191 6 Clint Eastwood 19% | PG
26 | 21 4 DUCKTALES THE MOVIE Walt Disney Home Video 1082 Animated 1990 | G
27125 | 7 THE WITCHES w:::z: a‘:::e"\‘lfd 00 671 Anjelica Huston 1990 | PG
28 | 29 | 4 | AFTER DARK, MY SWEET Live Home Video 68943 B P 19% | R
29 | | 1| wvauemeaven TR ey TR i [
30| 23| 8 | CINEMA PARADISO HBO Video 90376 'J’:é'gl’f; Roiret 1989 | PG
31 | NEWD | e o spor = e | x
32| 0] | ererry womnn e N o 8
3| 5| 12| vounsousu g Cr, e
34 | 27 | 20 | BIRDON A WIRE O MR Cabarsal Hore Video 80969 Coldie riowm 1OY[EG1S
351 3 7 1 COME IN PEACE Media Home Entertainment M012752 Dolph Lundgren 1990 | R
36 | 32 | 11 | MO'BETTER BLUES VAT Inbrara ot Video 81013 Se Loghington 9% | R
37| NEWD | acmaxurosawnsoReaws  pemeEoene o Mnme|w[ w
38| 31 | 4 | FRANKENSTEIN UNBOUND FoxVideo 1875 R 19% | R
39 | 40 | 19 | MEN AT WORK ROA/Coumbia Home Video 594635 Emio Estever 1990 | PG-13
40| 37 | 2 | SHRIMP ON THE BARBIE e o Entertainment Cheach Marin 1989 | R

@ ITA gold certitication for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs,
or of at least 25,000 units and $1 million at suggested retail for nontheatrical titles. O {TA platinum certification for a minimum sale of

250,000 units or a dollar volume of $18 mitlion at retail for theatrically released programs, and of at least, 50,000 units and $2 million
at suggested retail for nontheatrical titles. © 1991, Billboard/BP{ Communications, Inc.
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Michael Jordan’s
‘Playground’ Racks
Up Serious Sales

B BY JIM McCULLAUGH

LOS ANGELES—“Michael Jordan’s
Playground”—the sequel to the high-
ly successful “Come Fly With Me”—
has already slam-dunked its way to
380,000 units and could reach the
500,000 mark by summer, according
to its distributor, CBS/Fox Video.

At No. 8 this week, the tape, re-
leased Feb. 11, is already the highest-
charting sports-oriented tape on Bill-
board’s Top Video Sales chart. Sug-
gested retail price is $19.98.

The optimistic prognosis, accord-
ing to John Gaffney, director of
sports marketing, CBS/Fox Video, is
due to the fact that the tape’s novel
programming, marketing, and mer-
chandising blueprint is now converg-

‘We told accounts
Michael Jordan may have
more appeal to certain
kids than Peter Pan’

ing with a number of other fortuitous
elements.

Jordan’s pro basketball team, the
Chicago Bulls, is vying for the best
record in the National Basketball
Assn. with an NBA Championship
round playoff in June not out of the
question. It's also shaping up as the
Bulls’ best season in its franchise his-
tory.

Additionally, Jordan is considered
by a number of sports writers to be
the front-runner for this year's MVP
Award in the NBA.

“It has achieved a profile in the
sell-through market, which is signifi-
cant,” says Gaffney, “and we really
haven’t done any advertising yet. The
ad campaign really started March 31
during an NBC national broadeast of
a game between the Bulls and the
Boston Celtics and will continue for
six weeks.

“It’s great for the industry to see
how much it’s selling and how much
support it's getting from a major
package-goods company.”

Wheaties is the tape’s tie-in part-
ner with such elements as a consum-
er rebate offer, consumer advertis-
ing, and on-pack offers.

“From a marketing and program-
ming perspective, there are a lot of
things that retailers may not have
grasped the first time around,” says
Gaffney. “But a lot of what we said
would happen is now happening. It's
gratifying to see the re-orders. We
think it’s going to sell well right
through to the end of the basketball
season. If we're lucky we will go
right through to June. It certainly
has the potential of doing 500,000
units and the advertising is now
stacked behind the new tape. We are
also coming back at Christmas to
push the tape.”

Unlike its predecessor, “Come Fly
With Me,” more of a highlights tape,
the new tape took a different pro-
gramming angle by combining origi-
nal footage with a story line, action
highlights, and a soundtrack to depict

(Continued on page 48)

OF MOVIES, CHILDREN'’S VIDEOS, SPECIAL INTEREST,
CORPORATE COMMUNICATIONS and PREMIUMS are entitied
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SPEND A FEW HOURS
WITH THE CHAIRMAN
OF THE BOARD.

It’s the next installment in a
winning series—Frank Sinatra
on home video. This deluxe
boxed set features three vintage
performances recorded from

1969 to 1974:

“SINATRA,”

“IN CONCERT AT
RovAL FESTIVAL HALL”

and

“THE MAIN EVENT.”

FRANK
SINATRA

“The Reprise Collection Volume II”

(6/3-38228)
New Home Video from Warner Reprise Video

And don’t forget “The Reprise Collection Volume 1”
Now available on three individual cassettes
“A Man And His Music” (3-138201)

“A Man And His Music+Ellat+Jobim™ a3 | EEN—.

lllllll

“Ol’ Blue Eyes Is Back” 3320y~ |EEwry)

©1991 Reprise Records

“The Reprise Collection Volume 11" is also available on Laser Disc
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Panelists Differ On Future
Of Interactive Music Videos

Do consumers want interactivity on their music videos? The views differ,
according to a panel devoted to longform video at the recent Home Video
Expo, a three-day conclave devoted to emerging media, at the Beverly
Hilton Hotel in Los Angeles. According to David Silver, writer of “The
Compleat Beatles,” musicians “would get grumpy’’ if consumers had the
ability to alter or remix tracks on laserdisc, CD-I, or other forms of
newer technology. He said he thinks music artists simply don’t want
their works exposed to consumers that way. But Stephanie Bennett of
Delilah Music Pictures thinks that consumers would be interested in
gaining insights into artists—such as through interviews highlighting
their thought process—and their work through the additional program-
ming capability that laserdisc and other new forms of media could pro-
vide. “To some degree,” she said, “people want to get involved in the cre-
ative process.” According to John Beug of Warner Reprise Video, view-
ers might be very interested in being their own music-video directors if
they had the choice of choosing how to watch material from an eight- or
nine-camera shoot. Such is the capability being demonstrated on Warner
New Media’s “Fleetwood Mac” interactive disc, a demonstration most
video retailers got to see at last year’s VSDA put on by Stan Cornyn,
head of Warner New Media. Beug added that what kinds of interactive
music-video software eventually become available will be largely a mat-
ter of what hardware gains acceptance.

Police Bust Toronto Retailer For Piracy

Retailer Won Choi, owner of the Video Station in Toronto, has been
charged by the Metropolitan Toronto Police Investigative Support Squad
with fraud involving more than $1,000 and possession of property ob-
tained by crime following the seizure of 192 allegedly pirated copies of
currently popular video titles. ““All the suspected infringing copies were
of extremely high quality,” says Max Gordon, Ontario regional director
of the film/video security office of the Canandian Motion Picture Dis-
tributors Assn. Referring to the seizure of copies of Paramount Home
Video’s ‘““The Hunt For Red October,” Gordon says, “These videos ap-
pear to have originated from illegal labs in the U.S. For example, the so-
phistication here is so high that the copies even had the red shells used
by Paramount specifically for this title.”

LIVE’s ‘Wire’ Gonnecting With Distributors

LIVE Home Video is launching a series of round-table discussions with
distributors as part of what the company calls its Live Wire program.
The first forum, scheduled for April 26 in Los Angeles, will include LIVE
execs and the local Commtron sales reps. On May 3, four Video Trend
representatives will attend a round-table discussion during LIVE’s na-
tional sales meetings in Tucson, Ariz. Each distributor representative
who participates in LIVE Wire will become a long-term member of the
program, invited to other forums and contacted periodically through the
mail with questionnaires. LIVE says it plans to use the input from dis-
tributors to help market such 1991 titles as “L.A. Story,” “The Doors,”
and “Terminator I1.”

Vidhits: Video Treasures, HBO Video

Video Treasures is launching the “Laurel & Hardy Classic Collection”
with five titles due April 15. The series is comprised of the early shorts
produced by the comedy duo. Each $9.98 list cassette will feature collec-
tor’s edition packaging and will include rare home movies and still photos
from the collection of Stan Laurel’s daughter Lois Laurel Hawes. The
next five tapes are due in July ... HBO Video will release “The Making
Of Miss Saigon,” a Thames-produced documentary on the mounting of
the controversial Broadway show. The $29.99-list title is due April 24.

ALL MUSIC VIDEO

EVERYTHING music video for Record and Video

Retailers . . . Hits, Classical, Jazz, Gospel, Imports . . .
Hot Product Fill-ins

WE CAN FILL YOUR SPECIAL ORDERS

11 BRANCHES NATIONALLY «  1-800-852-4542
9810 Bell Ranch Drive, Santa Fe Springs, CA 90670

Billooards
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I " - I
E COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS.
| x| &
I z 2
:12]|% c - e g
215 <] opyright Owner, Principa 52 = -
E 3 z TITLE Manufacturer, Catalog Number Performers 2 e Ad
* NO.1 » »
1 3 3 DUCKTALES THE MOVIE Walt Disney Home Video 1082 Animated 1990 G | 2299
Touchstone Pictures Richard Gere
2 ! 25 PRETTY WOMAN Touchstone Home Video 1027 Julia Roberts Ll L LR
3 2z 8 ROCKY & BULLWINKLE: VOL. ! Buena Vista Home Video 1019 Animated 1991 | NR | 1299
4 4 | 47 | THE LITTLE MERMAID Walt Disney Home Video Animated 1989 | G | 2699
5 5 8 ROCKY & BULLWINKLE: VOL. Il Buena Vista Home Video 10912 Animated 1991 | NR | 1299
6 7 29 | PETER PAN Walt Disney Home Video 960 Animated 1953 | G | 2499
1 6 8 ROCKY & BULLWINKLE: VOL. I Buena Vista Home Video 1021 Animated 1991 | NR | 1299
8 | 10 | 7 | MICHAEL JORDAN'S PLAYGROUND CBS/Fox Video 2858 Michael Jordan 1990 | NR | 1998
9 9 8 ROCKY & BULLWINKLE: VOL. IV Buena Vista Home Video 1022 Animated 1991 | NR | 1299
Warner Bros. Inc. Jessica Tandy
10 8 8 DRIVING MISS DAISY Warner Home Video 11931 Morgan Freeman L i L
11! 3| % TEENAGE MUTANT NINJA TURTLES: New Line Cinema Judith Hoag 1900 | pe | 2490
THE MOVIE Family Home Entertainment 27345 Elias Koteas ’
12 | 14 | 27 | THREE TENORS IN CONCERT @ London 071-223-3 gg;’:r'jél Domingo - | 1990 | NR | 2495
13| 12 8 ROCKY & BULLWINKLE: VOL. V Buena Vista Home Video 1023 Animated 1991 | NR | 1299
14 | 15 8 ROCKY & BULLWINKLE: VOL. VI Buena Vista Home Video 1024 Animated 1991 | NR | 1299
15|02 13:&“35&%“3""0"5’ SWEATIN'TO  \y.iner Home Video 616 Richard Simmons 1900 | W | 1998
WHITNEY HOUSTON: THE STAR Arista Records Inc. .
18 | 17| 7 | SpANGLED BANNER 6 West Home Video 6720 LU TRET e
; Playboy Video . .
17 [ 16 | 6 | PLAYBOY: GIRLS OF SPRING BREAK T Various Artists 191 | NR | 1999
18| 3| 3 |T=|EzEzr:\ “g;’TANT NINJA TURTLES: Family Home Entertainment 27363 Animated 1989 | MR | 1495
19 | 23 | 22 | TOTAL RECALL Carolco Home Video 68901 A. Schwarzenegger 1990 R | 2499
20 | 36 | 9 | HERE COMES PETER COTTONTAIL Family Home Entertainment 27321 Animated 1971 | MR | 1495
. Julie Andrews
21 | 24 | 239 | THE SOUND OF MUSIC A FoxVideo 1051 Christopher Plummer | 1965 | 6 | 248
Paramount Pictures Patrick Swayze
2| 2 2 GHOST Paramount Home Video 32004 Demi Moore 1990 | PG-13 | 99.95
23 | NEW)> | VOICES THAT CARE Warner Reprise Video 38245 Voices That Care 1991 | NR | 998
24 | 20 | 9 | MARIAH CAREY: THE FIRST VISION  SMV Enterprises 19v-49072 Mariah Carey 1990 | NR | 1998
25| 33| 2 gkﬁgﬁg{éggl UIBEOIRLS A TE Z';éb\‘j)i’ d\;i;j;%SZO Various Artists 1990 | MR | 19.99
| Doors Music Company
26 | 18 | 26 | THE DOORS: DANCE ON FIRE @ Ve e e s The Doors 1985 | NR | 19.95
2 | 25 | 16 | oy AT FUNKY MUSIC WHITE SBK Music Video K5VA-07339 Vanilla lce 1990 | W[ 1298
28 | 27 | 31 | ALL DOGS GO TO HEAVEN & MGM/UA Home Video M301868 Animated 1989 | G | 2498
29 | 21 | 16 | MADONNA: JUSTIFY MY LOVE A ® Warner Reprise Video 38224 Madonna 199 | NR | 9.98
THE WIZARD OF OZ: THE FIFTIETH Turner Entertainment Co. Judy Garland
30 | REENTRY | UNW.ED.e MGM/UA Home Video 60001 Ray Bolger el S0 e
31| 2 | 2 gg&%’ég‘ﬁ;; '15 IMMACULATE Warner Reprise Video 3-38195 Madonna 1990 | %R | 19.98
32 | NEW D> | TESLA: FIVE MAN VIDEO BAND Geffen Home Video 39507 Tesla 1991 | MR | 1995
33|29 | 12 gg:&mvx: OH SAY CAN YOU A*Vision Entertainment 3-50179 Skid Row 1990 | MR | 1998
34 | 30 | 116 | CINDERELLA Walt Disney Home Video 410 Animated 1950 | G | 2699
a Playboy Video . )
35 | RE-ENTRY | PLAYBOY FANTASIES Ii e s Various Artists 1990 | MR | 19.99
36 | NEW ) | SCHWARZKOPF BIOGRAPHY Strand VCI Entertainment 5003 Noman Schwarzkopf | 1991 | MR | 12.95
Universal City Studios Kevin Costner
3| % 2 FIELD OF DREAMS MCA/Universal Home Video 80884 Amy Madigan e PG | 199
PLAYBOY VIDEO CENTERFOLD: Playboy Video .
38| 19| 6 JULIE CLARKE e e Julie Clarke 1991 | MR | 19.99
39 | RE-ENTRY | DUMBO Walt Disney Home Video 24 Animated 1947 | G | 3995
x Playboy Video . .
40 | RE-ENTRY | SEXY LINGERIE Il et e Various Artists 1990 | MR | 19.99

@ RIAA gold cert. for sales of 25,000 units or $1 million in sales at suggested retail. A RIAA platinum cert. for sales of 50,000 units or $2 million in sales at suggested
retail. ®ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically refeased programs, or of at least 25,000 units
and $1 million at suggested retail for nontheatrical titles. < ITA platinum certication for a minimum sale of 250,000 units or a dollar volume of $18 million at retail for
theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. © 1991, Billboard/BPI Communications, Inc.
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h

Revolutionary Romance. Robert Redford and Lena Olin, pictured, star in
MCA/Universal Home Video's ‘“Havana,’” directed by Sydney Pollack and set
against the backdrop of the Cuban Revolution. The rental title is due May 9.

VIDEO
REVIEWS

“A World Of Ideas With Bill
Moyers: The Islamic Mind,” PBS
Home Video, 28 minutes, $14.95.

Although we were allied with
several Arab nations against Iraq
in the Persian Gulf war, many
Americans still harbor an image of
all Arabs as religious fanatics and
bomb-throwing terrorists. We
know little about the different
Arab peoples or their primary reli-
gion: Islam. This tape, a discussion
between journalist Moyers and Is-
lamic scholar Seyyed Hossein
Nasr, is an excellent, brief intro-
duction to the variety of beliefs
and opinions in the Islamic world,
which is by no means homogenous
or unified. Understanding it is cru-
cial: Not only will Moslems ac-
count for about one quarter of the
earth’s population by the year
2020, but, according to Moyers,
there are currently more Moslems
in the U.S. than there are Episco-

palians. CHRIS McGOWAN
“Rain Forest Voices,”” Nature
Science Network, 48 minutes,
$29.95.

This title, distributed by the San
Francisco-based ARK Group, is
not a typical nature video in which
a narrator explains mating habits
and migration patterns. Rather,
this is an “ambiance’ video: As the
camera pans past scarlet macaws
perched in a tree and zooms in on
emerald-azure hummingbirds sip-
ping nectar from bright flowers,
we hear only the sounds of the for-
est mixed with a subdued folkish
score of flutes, berimbau, and
charango. The filmwork is occa-
sionally amateurish and seems to
have been done in just a few days;
nevertheless, ‘‘Rain Forest
Voices” is a soothing mood piece
that captures dozens of colorful
and exotic (although unidentified)
tropical denizens. Bird lovers espe-
cially will enjoy it, and $1 from
each tape goes to rain-forest con-
servation projects. C.M.

JORDAN’S ‘PLAYGROUND’ NETS SERIOUS SALES

(Continued from page 45)

Jordan’s life story.

Among other reasons why the tape
has been doing well, according to
Gaffney, has been a deliberate posi-
tioning of the tape to the youth mar-
ket, a 54-piece “Playground” self-
shipper/floor display, in-store trailer,
posters, and expanded distribution to
sporting goods stores and supermar-
kets.

“We deliberately positioned the
tape to the youth market,” he says.
“When you analyze the home video
business, the top 10 to 20 best-selling
sell-through tapes have all had youth-
market appeal. We told a number of
accounts that Michael Jordan may
have more appeal to certain kids than
Peter Pan. That comes close to the
truth.” Print advertising, for exam-
ple, includes Sports Illustrated For
Kids.

To date, says Gaffney, the lion’s
share of sales for the tape has been

at the major record/tape accounts,
“although we had a good sell-in at
video specialty stores and hope to see
those accounts reorder. “But the rec-
ord chains have picked up on the mu-
sical angle. The record chains have
become formidable sell-through deal-
ers.” On the tape, Jordan sings and
dances on a music-video number
called “Anything’s Possible.”

“We have also had substantial or-
ders and re-orders from sporting-
goods stores, as well as supermar-
kets,” adds Gaffney.

“When you add a tie-in partner like
Wheaties, it makes the supermarkets
interested and they open up.”

Gaffney says “Come Fly With Me”
had originally netted sales of 380,000
but has recently climbed to 410,000
on the strength of the new tape.

A third Jordan tape is already in
the early planning stages and should
be out next year.

THAT B STORE: More than at any
other of the American Video
Assn.’s seven confabs, constant ref-
erence was made at the most recent
one to Blockbuster Entertainment,
and to whether or not the behemoth
chain will swallow up the AVA-type
independent. Both keynoter James
Warburton, president of Baker &
Taylor, and founder John Power
referred to Blockbuster in opening-
morning remarks at the April 6-8
event in San Diego. Power circum-
spectly referred to the “yellow and
blue” stores, calling them “bland” in
appearance. Warburton mentioned
Blockbuster directly, stressing that
creative merchandising can over-
come the standard look and that the
“personalized service” of the mom-
and-pop is markedly better for con-
sumers. “Your customers are not
just a number and a bar code,” War-

STORKE
MONITOR

by Earl Paige

burton said, but quickly added that
he meant no disparagement of
Blockbuster.

THREE-NIGHT THEME: That
Blockbuster has awakened the inde-
pendent dealer was hammered
home in a seminar by fixture maker
John Maioriello. “They came into
your market not equal to you or be-
low you in price,” he said, but in-
stead merchandising the perceived
value of ‘“‘more than one night,"”
“rentals plus convenience,” refer-
ring to Blockbuster’s familiar $3-

AVA Conference: Blockhuster Is Top Topic,
B&T Impresses Delegates, Ex-Execs Lay Low

for-three-evenings pricing strategy.
Almost every other retail delegate
seemed to be switching to some vari-
ation of the three-day rental.

SHOW-STOPPER: Baker & Taylor
impressed all delegates, with many
feeling that the large distributor’s
continuing with AVA as its en
dorsed wholesaler, following a total
reorganization last August, be-
speaks AVA’s healthy recovery and
future. Warburton characterized
B&T as a $278 million annual firm
with 11 branches and “a broad cus-
tomer base, none of which represent
more than 5% of our total volume,”
that is, ideal to serve AVA’s 2,000
members with 4,000 stores.

WHO’S COUNTING? AVA’s early
estimate of 1,300 preregistrants for
(Continued on page 51)
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o | £ 4% TimLE 22| |2 | ¥ |g%|Tme Be

Z | « |£5| Program Supplier, Catalog Number e E | & |25| Program Supplier, Catalog Number s

RECREATIONAL SPORTS.. HEALTH AND FITNESS..
* & NO.1 * x * & NO.1 %

1| 1|7 | MICHAEL JORDAN'S PLAYGROUND CBS/Fox  |ggs| | 1 | 1 | 33 | RICHARD SIMMONS: SWEATIN' TO THE 1998
Video 2858 ) OLDIES © Warner Home Video 616 )
MICHAEL JORDAN: COME FLY WITH ME ¢ JANE FONDA’S LEAN ROUTINE Warner Home

2 | 2 |87 | Cag/Fox Video 2173 1998 12| 2|25 |Vigeo 654 e
ALL NEW DAZZLING DUNKS & BASKETBALL KATHY SMITH’S BODY BASICS

3 | 4 | %9 | BLOOPERS CBS/Fox Video 2423 188 |3 |3 (22| )civideo8111 L

4 | 3 | 5 | DAZZLING DUNKS AND BASKETBALL 1038| | 4 | 6 |115| JANE FONDA'S COMPLETE WORKOUT Warner |94
BLOOPERS ¢ CBS/Fox Video 2229 : Home Video 650 '

5 [Re-enTmy| LY. GIANTS 1990 VIDEO YEARBOOK NFLfilms |1gg5) | 5 | 4 |223 CALLANETICS O MCA/Usiversal Home Video [y
HISTORY OF THE NBA KATHY SMITH'S WEIGHT-LOSS WORKOUT Fox

6 | 7 | 5 | CBS/Fox Video 2857 1998) 1 6 | 5 | 13 s video M0323732 Lo
DORF ON GOLF ¢ DENISE AUSTIN'S THE HIPS, THIGHS &

7 REENTRY| ;5 Communications J2-0009 1995 | 7 | 8 |45 | ByTTOCKS WORKOUT Parade Video 31 )

3 | 6 | 47 | NBA AWESOME ENDINGS 1438| | 8|7 |65 | KATHY SMITH'S ULTIMATE STOMACH & 1998
CBS/Fox Video 2422 : THIGHS WORKOUT © Fox Hills Video M032466 |-
AUTOMATIC GOLF 4 O KATHY SMITH'S ULTIMATE VIDEO WORKOUT

9 | 5 |210] Gimitar Ent. Inc. VA 39 19519 111223 46y video 8100 L
NBA SUPERSTARS GILAD’S THE NEW BEST OF BODIES IN

10 | 8 | 20 | Chg/Fox Video 2288 1438 110 | 10 | 11 | MOTION JCI Video 8128 —
GREG NORMAN: THE COMPLETE GOLFER JANE FONDA'S LOW IMPACT AEROBIC

111 9 |38 | by ramount Home Video 12684 29| |11 REENTRY) WwoRKOUT @ Warner Home Video 070 298
BASEBALL FUNNIES KATHY SMITH'S FAT-BURNING WORKOUT ¢

12 [RE-ENTRY Simitar Ent. Inc. L2 12| 9 17 Fox Hills Video FH1059 L

1315 |68 g:)'AA7MPIONS FOREVER ¢ J2 Communications J2- | g g5 13|17 | 50 \[/)iE?C:SZE7AUSTIN'S SUPER STOMACHS Parade 19.95
FINAL FOUR: THE MOVIE KATHY SMITH’S WINNING WORKOUT Fox Hills

14 REENTRY| || Video 8206 1995 114|141 8 | yigeoFH1012 L
MEGA MATCHES BEGINNING CALLANETICS & MCA/Universal

15 NEWD| ¢ e im Video WFOB9 5995 15| 13|77 | yore Video 80892 ARE

16| 17 [ 23 | FEEL YOUR WAY TO BETTER GOLF Simitar nt. [1455| [ 16 [ 16 |209| JANE FONDA'S NEW WORKOUT & Warner Home | g g
LEE TREVINO'S PRICELESS GOLF TIPS: VOL. 2 KATHY SMITH'S STARTING OUT < Fox Hills

17 | 10 | 10 | 5, mount Home Video 12624 1995 |17 | 12 | 124 igeq FH1027 .
LEE TREVINO'S PRICELESS GOLF TIPS: VOL. 1 JUDI SHEPPARD MISSETT'S FITNESS NOW! ICI

18 [ 12 71 | B5ramount Home Video 12623 1995 11819 27 | yigeo 8119 BED
HOCKEY-HERE'S HOWE: GOAL TENDING Kartes JANE FONDA'S LIGHT AEROBIC WORKOUT

1920 |3 Video Communications Lkt 19 [RE-ENTRY Warner Home Video 652 o
HOCKEY-HERE'S HOWE: FORWARDS Kartes DENISE AUSTIN'S NON-AEROBIC WORKOUT

20(13| 3 Video Communications L2 20153 Parade Video 32 19.95

L W/ gold certification for sale of 125,000 units or a dellar volume of $9 million at retail for theatrically released programs, 25,000 units and $1 million at
suggested retail for nontheatrical titles. OITA platinum certification for sale of 250,000 units or a dollar volume of $18 million at retail for theatrically released
programs, or 50,000 units or $2 million at suggested retail for nontheatrical titles. © 1991, Billboard/BPI Communications, Inc.
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‘Fourth Story’ Is
First-Rate Fun;
‘Destiny’ Awaits

This biweekly column is provided
as a guide through the wilderness
of unfamiliar feature video ti-
tles.

e “Fourth Story” (1991), Media
Home Entertainment, prebooks
Thursday (18).

Director Ivan Passer (“Cutter’s
Way,” “Creator’’) makes very spe-
cial films with odd rhythms,
quirky characters, and off-the-wall
plots. His films are enjoyable, both
funny and uniquely touching. In
this one, he enters Hitchcockland.
Mark Harmon plays a private de-
tective hired by Mimi Rogers to
find her missing husband. Harmon
is a shy guy who doesn’t realize
how utterly charming he is, and

by Michael Dare

Rogers is a mystery woman who
knows exactly how sexy she is.
And, naturally, there's a Gaby
Hayes-like sidekick personified by
M. Emmett Walsh. It’s a standard
setup that goes into several
strange and unexpected direc-
tions. With surprisingly funny dia-
log, a jazzy score, and a jaunty,
carefree style, this murder mys-
tery unfolds in a manner that’s im-
possible to second-guess. Rent it
with “Rear Window.”

o “Mr. Destiny” (1990), Touch-
stone Home Video, prebooks
1/23.

The spirit of Frank Capra is ei-
ther ruthlessly ripped off or bril-
liantly paid tribute to in this uplift-
ing fantasy about a man who gets
to relive his life minus one mistake
he made as a teen. Jim Belushi is
perfect as the new Jimmy Stewart,
both sensitive and naive. Though
the lessons he learns are obvious
and the emotional manipulation is
over the top, it’s sincere enough to
be moving and clever enough to be
very funny. Occasionally, it’s un-
deniably derivative, but if there
had never been a Capra, this film
might have been declared a mas-
terpiece of positive thinking. Rent
it with “Let It Ride.”

e ‘““Ivory Hunters’ (1990),
Turner Home Entertainment,
prebooks Monday (15).

A dilettante N.Y. writer (John
Lithgow) sends his assistant to Af-
rica to do research for his next
novel. When she’s killed by poach-
ers who slaughter elephants with
machine guns, Lithgow ends up
having to live the life of one of his
characters as he and local police
officer James Earl Jones join up
with field biologist Isabella Ros-
sellini to find the culprits. “Ivory
Hunters” tries to be a passionate

(Continued on next page)

~ d
. »

Four more releases of the phenomenally successful
I LOVE LUCY Collection from CBS/TFOX VIDEO!

Four new double-episode cassettes, just $14.98* each!
America’s appetite for Lucy is never-ending—

@ The first two installments of our I LOVE LUCY
collection racked up record sales!

® The recent broadcast of Lucy’s long-lost holiday
episode and original pilot earned top ratings!

@ “Lucy & Desi: Before the Laughter,” broadcast
in February won the night in ratings for CBS!

@ Lucy’s one-hour Sunday night show in syndi-
cation continues to draw fans, new and old!

Volume 9 Cat. #3126 Volume 10 Cat. #3127 Volume 11 Cat. #3147 Volume 12 Cat. #3148
The Moustache Lucy Tells Bonus Bucks Luey Cries Wolf
Lucy’s displeasure with The Truth The winning (lollar.biu in Lugv tests Ricky’s
I(i(fky's new mustache Lucy accepts a bet that she a contest causes a riotous devotlion once too .olten
lands her in a hairy can’t go 24 hours without feud between Lucy and and winds up out in the
situation. First air date: fibbing, with some truly Ethel. First air date: cold—on a window ledge!
March 17, 1952. hilarious results. First air March 8, 1954. First air date:
Lucy And The date: November 9, 1953. The Fur Coat October 18, 1954.
Loving Cup The Kleptomaniac Thg fur flies a{ter Lucy _Lu('y Is Envious’
Lucy's horseplay goes to Laughter is the best .mlstalfes a mink coat High comgdy, as Lucy's
her head when she gets therapy when Ricky Ricky Pormgs home as her n.ee(l for ;$n'()0 leads to a
stuck in a trophy meant suddenly suspects Lucy of annlyersary present. wild pu.bhcnty stunt at.op
for a jockey. First air being a klepwr.nania(-. First First air date: the Emp.lr? 'S!at;-' Building.
date: January 7, 1957. air date: April 14, 1952. December 10, 1951. Mli:lrz;lrggr)’({:)l%

Dealer Order Date: 4/23/91 Streat Date: 53/16/91
Don’t forget the eight other hilarious volumes in the I LOVE LUCY Collection, from CBS/FOX!

*Suggested Retail A presentation of CBS Video and CBS Entertainment. ==
1 LOVE LUCY™ Is & trademark of CI3S Inc. © 1991 Ci§ Inc. All Rights Reserved. i- ﬁﬁ

©1991 The C3S/FOX Company. All Rights Reserved. CBS™ is.a trademark of CBS Inc. used under license. FOX™ is a trademark of Twentieth Century Fox Film Corporation used uncler license.  ViDEo ¥
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l 2ND FEATURES

(Continued from preceding page)

love story, a self-righteous and
brutal exposé of the ivory trade, a
murder mystery, and the wacky
adventures of a city slicker in the
wilderness. It is partially success-
ful at all these, but totally success-
ful at none. Luckily, the perform-
ers are all good, which is why this
is a perfectly fine TV movie. Rent

it with “Romancing The Stone’’ or
“Gorillas In The Mist.”
e ““To Sleep With Anger”
ls RIPE 11 % | (1990), SVS Inc., prebooks 5/6.

Danny Glover gets out of his cop
stance and turns sensitive in this
odd little drama of manners. He
plays a man who drops in on some
friends, stays awhile, then starts
manipulating them till they wish
he was dead. High on character
and low on plot, it’s the type of
study in minutiae that can drive
viewers toward their fast-forward
buttons. It is slo-o-ow going at
first, but those willing to sit
through a full hour of absolutely
nothing happening will be reward-
ed with a finale that is surprisingly
full of black humor, in both senses
of the word. It is unique and
strangely satisfying. Rent it with
“Long Day’s Journey Into Night.”

| 5 vacie feex
A Cakt l-‘g

\
'y

e “Harley’ (1985), Vidmark,
prebooks Tuesday (16).

Lou Diamond Phillips plays a
restless leather-clad punk biker
gang member who is sent from an
East Los Angeles detention center
to a ranch in Texas as an experi-
ment in prisoner rehabilitation.
Guess what? He gets into fights
with rednecks, perhaps because he
wears pretentious mirrored sun-
glasses, or perhaps because he’s
got an attitude problem as big as
the Lone Star State, but probably
because his name is, yes, Harley.
The plot is predictable, the dialog
worse, and the performances sub-
par. Rent it with its diametric op-
posite, “Midnight Cowboy.”

WHY WAIT?

Get the Jungle Book
Now at $9.98

e Already a Gorilla hit on Billboard and
Video Business sales charts.

e All 11 volumes ready for
immediate shipment.

e The continuing series is based on
Rudyard Kipling's classic stories.

* Proven customer appeal.

e “Martial Law” (1990), FoxVi-
deo, prebooks 4/25.

Chad McQueen stars as a cop up
against a sadistic crime lord
played by David Carradine. When
McQueen is joined by world karate
champion Cynthia Rothrock, the
dialog mercifully stops and the
fists start flying. Though the mar-
tial arts sequences are impressive,
everything else is barely service-
able. This is one of those films
where everyone acts with his el-
bows and no one wants to get bent
out of shape. McQueen must be re-
lated to somebody to have gotten
this part. Rent it with anything
starring Steven Seagal.

' N STRAND VCI
ENTERTAINMENT -
Full color, 5 foot

(213) 3967011 _ |
Fax (213) 392-2472 HpackTRD

REPRINTS

For reprints of
advertisements or articles
appearing in Billboard
(minimum of 100)
call
Lydia Mikulko
212-536-5292
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e
STORE MONITOR
(Continued from page 48)

the event, including 300 at the full
rate plus a daily show-shopper count
of 1,000, left many of the 100 exhibi-
tors looking quizzically at each oth-
er. Nevertheless, one longtime ob-
server said, “The industry needs
AVA to succeed and the manufac-
turers will look beyond this first
show, poorly attended as it might
appear.”’ Power was not even
around for the 1990 AVA in Ana-
heim, the first and last under the
member-owner aegis after Power’s
sale of AVA to its members. Power
reassumed ownership in September,
at the time asserting AVA might
have to file for reorganization. Most
insiders at the still-new San Diego
Marriott Hotel & Marina/Conven-
tion Center, a not so coincidentally

Billboard.

posh show setting, said they felt
AVA had turned the corner finan-
cially.

WHO'S IN, WHO’S OUT? Several
formerly prominent AVA members,
were notable by their absence at
this year’s show, particularly Tom
Daugherty. Two former directors
did come—John Sharpe and Jay
Gruenwald—but only as members.
Power made little reference to the
turmoil that began last August
when the directors dismissed Mi-
chael Weiss, the industry veteran
hired to run AVA. In his own key-
note, Power said, “I had a dream for
many years AVA could be member
owned. That didn’t work. Maybe the
idea was ahead of its time.”

FOR WEEK ENDING APRIL 20, 1991

] ]
Top Kid Video.
o | B Compled fom a rational sample of
E f, E retail store saies reports. . ’
; g ; TITLE :E §§
£ o z Copyright Owner, Manutacturer, Catalog Number 2223
kk NO.1T *
1| 7|3 | JaitOuney Home viam 1962 190 | 29
2 | 114 | R bisney Home vdso 913 158 | 2699
312 |7 | o Visa Home idee 1018 181 | 1289
4 4 3 CVEIEI;:S:QNHome Video 960 N 1353) ) 24:99
5 | 3| 7 | Biana Vsto Home video 1020 " 1ot | 1238
6 | 5 | 7| EoSKYE SULMNKE voL W
7| 8 | 7 | Buena visto Home vidso 1022 ot | 1288
8 nn elgl't‘gilsney Home Video 942 1942}, 26.59
9 | 8 | 7 | Sooea Vista Home visee 1023 _ e e
10 |10 | 51 | i Gn rioms vidso 301868 199 | 2438
1|18 ]3| Eni) Nome Entormnment 27363, | on £+ 199 | 14ss
2]+ |7 | o s v o 29
| 13 ! 19| 2% VDVlajI:‘gi?ne’y Home Video 24 1981293
14 20 | 12 | FER Fome Enterinment 27391 o
| 15|12 131 \(I:Vlarl‘tDDEiEnEebLHAome Video 410 1950 | 26.99
16 | 13 | 13 | e Eovovmment 37 5ay, A TTACK - 199 | 1435
17 | 1 | 8| tmmmont/ MCA Universal Home Video 80864 | 1988 | 2495
(18|15 | 33 w::‘&::ys:m&:&gyfgggNGS: UNDER THE SEA 1990 | 12.99
19 | 18 235 | Qiiney Heome Vo 36 st | 2235
2|2 || grng-LBgIb:Er;stg.Blnc./Paramount Home Video 8099 b [t
21 | 16 | 3 f)ﬁrvsegs:séi;ryﬂsitu'gigyhiﬂ&/Universal Home Yideo 80977 1330} 22:35
22 | REENTEY AAr,:bIl:r'\‘ Erﬁﬁt:mr::r:tL/IaCA/Universal Home Video 80536 il (i
23| 2 [ 8 | DISNEYS SING ALONG ssgucs:'fu'i BARE NECESSITIES | 05 | 1495
2 | NEWD | aroers Home video HB115 1 F MoTORY | o | ass |
25| 28| 5 3I|asltNl§:r':ysrlir¢‘)Ew A\}SZ{OG SONGS: | LOVE TO LAUGH 1991 | 12.99

@ TA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail tor
theatrically released 8rograms. or of at least 25,000 units and $1 million at suggested retail for

nontheatrical titles.

ITA platinum certitication for a minimum sale of 250,000 units or a dollar volume

ot $18 milfion at retail tor theatrically released programs, and of at least, 50,000 units and $2 million at
suggested retail for nontheatrical titles. © 1991, Biliboard/BPI Communications, Inc.

NEW RENTAL PRODUCT: Very
soon, according to Peter Black,
president of a company called Xi-
phias, video stores will be renting
compact dises with audio/visual
programs on them. It's all part of a
marriage of media that made up the
recent Home Video Expo in Beverly
Hills, Calif. (see stories elsewhere in
this issue). What Black has excited
is the Commodore “CDTV” player,
a unit that now sells for $999 but
that will soon “plummet” in price,
according to Black. The software,
now at 40 titles, costs $30-$100, obvi-
ously suggesting rental. Black, in
fact, sees success of the new media
as being dependent upon rental:
“It’s the best way to have parents
test the software.” Although they
are regular size, like any music CD,
the discs have a storage capacity of
250,000 pages of typewritten text.
At the show, Black was demonstrat-
ing an entire dictionary on a disc
with access via a hand-held selector
the size of a television set remote
control. The picture can be viewed
on a TV or computer screen. The
Commodore system is being un-
veiled in a series of markets begin-
ning Wednesday (17}—Chicago, San

Francisco, Sacramento, Calif., San
Jose, Calif., and Los Angeles.

MALL MOVE: It’s the wave of the
future—that's what they’re saying
about outlet malls—and Dawn and
Herb Wiener are opening one of the
first music and video outlet stores in
Texas in the San Marcus Outlet Mall.
The operators of Home Video Plus
Music in Austin, the Wieners are go-
ing with a hi-tech look in 3,000 square
feet under the logo Discount Enter-
tainment. Yet another chain moving
into outlet malls is Spec’s in Florida.
Ann Lieff, president, says such
stores are ideal in weeding out sur-
plus (Billboard, March 30).

GOOD-HUMOR MAN: Motivational
speaker Bob Ross is all set for the
Video Software Dealers Assn. re-
gional chapter circuit, spreading the
word that the humorous approach
can add profits. He says humor aids
communication in five ways: “Atten-
tion is heightened; relaxation is facili-
tated; palatability of the message is
improved; retention is increased; and
rapport is established,” he says.
Video retailers beware. Ross’ put-
ons have included pretending he is a
banking expert at American Express

seminars and a musicologist at a Ya-
maha meeting. Ross’ debut on the
VSDA circuit is at the Sacramento
Chapter meeting Thursday (18). Af-
ter that, he is slated for a breakfast
appearance April 23 in Lead, S.D.,
and Southern California later on.

AARDVARK SEASON: In 1990 in
Las Vegas, VSDA regional chapter
leaders coined the expression “Aard-
vark” to define their regional shows
back home because VSDA had decid-
ed to adopt the term “Expo” for a se-
ries of annual regional shows under
national sponsorship. Life goes on. So
does the regional chapter event. The
Expos notwithstanding, regional
groups are still hosting large events
under various names. The latest is be-
ing organized by the Siouxland
Chapter, with its Video Showcase set
for April 22-24 in the tourism mecca
of South Dakota’s Black Hills. One
chapter that has found annual suc-
cess in staging a large event is the
Mobile (Ala.) Chapter. Its fifth
Spring Fling is set for April 26-28 at
the Perdido Beach Hilton there. Spon-
sorship of events is courtesy of
Commtron Corp., Ingram, Sight &
Sound, WaxWorks/VideoWorks,
and Major Video Concepts.

N.Y. Raid Busts Link In Vid-Piracy Chain

NEW YORK—There's no honor
among thieves anymore, at least
not among those engaged in the
video piracy business.

That's the conclusion of Motion
Picture Assn. of America investi-
gators who accompanied New
York City Police detectives March
28 in a raid on a Video Hut location
in the Bronx, N.Y.

In the raid, which resulted in the
seizure of 1,108 allegedly bogus
videotapes, detectives also seized
business records, which leads
them to believe the store’s owner
was buying hit movies from a
wholesale pirate and then pirating
the bootleg copies in the back
room, according to MPAA spokes-
man Mark Harrad.

““This is the first case of its kind
that we're aware of,” Harrad says.
“We’ve seen cases, particularly in
New York and Los Angeles, where
retailers were buying from pirate
wholesalers, but never a case
where the retailer was then using
the pirated tapes as masters to
make additional copies. Basically,
he was ripping off the pirate.”

Among the titles seized were
Paramount’s “Ghost,” Warner’s
“Presumed Innocent” and “White
Hunter, Black Heart,” and Fox’s
“Pacific Heights.”

Also seized were three VCRs, a
television set, and several cassette
labels.

The raid marked the first time
the NYPD has involved itself in a
video piracy case, according to

Harrad. The criminal case is being
brought under New York State’s
“true name and address’’ statute,
which was recently raised from a
misdemeanor offense to a felony.
Video Hut is listed as owned by
a Joseph Nieves of the Bronx. De-
tectives came armed with both a
search warrant and an arrest war-
rant, but Nieves was not on the

premises when the raid was con-
ducted. The store manager was ar-
rested in the raid and Harrad says
police expect to arrest Nieves
shortly.

Formal charges had not been en-
tered against Nieves or the man-
ager at press time.

PAUL SWEETING

VIDEO PEOPLE

ACTIONMNART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff
Serrette at (800) 223-7524.

Uni Distribution appoints Jerry Ruttenbur VP of video distribution. In
this position, Ruttenbur will oversee all of Uni’s video sales and distribu-
tion activities. He was previously VP of network productions for Nin-

tendo of America.

Anne V. Vessio is promoted to director of project management and oper-

VESSIO

RUTTENBUR

ations at
Worldwide En-
tertainment
Marketing.
She had most
recently
served as as-
sistant to the
president. Be-
fore that, she
held a position

L
McNEESE

in the marketing department at RCA Records.

Brian McNeese has been appointed director of merchandising at catalog
firm Special Interest Video Inc. He had been senior video buyer at Ran-

dom House Mail Order.

Kaaren Brown is named VP, product acquisition, at Hanna-Barbera Inc.,
covering home video, theatrical, and TV. She had been director of enter-
tainment and licensing at Mattel Toys.

Mark Matlock is named regional sales manager at FoxVideo, covering
Texas, Arkansas, and Louisiana. He had been regional sales manager for
MGM/UA. Also at FoxVideo, Bob Johnson is named Western district
manager. He had been VP of sales at Video Trend.

Linda Gamble is named director, international acquisitions, of RCA/Co-
lumbia Pictures International Video in London. She was formerly acqui-
sitions manager at MCEG/Virgin Vision.
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Alan Benjamin Joins J2’s Sales Staff

NEW YORK—J2 Communications
has hired former LIVE Home Video

ries of Lampoon videos, including
made-for-video movies and shortform

Benjamin, the company examined a
variety of options for expanding its

NO. OF TOTAL
e WEEKEND p?;?'}'éiu s fonoss, executive Alan Benjamin as senior videos. . sales, includin"g “amalgamating with
WEEK  PICTURE/ (STUDIO) GROSS(5)  AVG($) REL ) VP of sales, the company has an-  Jimirro is hoping to release the someone else.” Instead, the company
nounced. Among Benjamin’s first re-  first Lampoon videos in September, decided to expand its own sales force
1 Mutant Ninja Turtles Il 7812507 2820 2 54,064,259 |  gponsibilities will be to oversee the butadds, “A lot of things would have  to concentrate on the sell-through
(New Ling Cinema) il hiring of f ional sal to go right for that to happen.” ide of the busi
iring of four new regional sales peo- go right for tha appen. side of the business.
2 The Silence of the Lambs 4,760,714 1,627 7 94,425,327 | ple as part of an expanded sales ef- J2 is also looking at developing a “The way to move this company
{Orion) 2926 fort by J2. line of comedy audio properties forward is to light the afterburners,
3 The Marrying Man 4,030,749 1,340 — 4,030,749 The incumbent sales VP at J2, around Lampoon, Jimirro says. and Alan’s part of that process,” Ji-
(Buena Vista) 3,008 Duncan Murray, will move over toa  Jimirro says that prior to hiring  mirro says. PAUL SWEETING
4 Dances With Wolves 4,014,945 1,636 21 150,966,372 new post of VP of marketing.
(Orion) 2454 The reorganization of the sales de-
5 Defending Your Life 3,287,408 689 2 3,574,576 | partment is part of a program to redi-
(Warner Bros.) 4,771 rect the company’s focus back onto
6 New Jack City 2851174 872 4 32,459,888 | its roots in the sell-through business,
(Warner Bros.) 3,270 according to chairman Jim Jimirro. J2
7 Sleeping With the Enemy 2531544 1510 8  82.888712| hadspent the last two years trying to
(Fox) 1,677 expand into the B-movie rental busi-
ness.
8 %‘3;; Action 2,042,383 17',; gg 3 17,518,021 f.,v}i/e,ge o ?y outed BT (S)l =
of the business, Jimirro says. ‘“Our
2 2%7,‘,'!02'"0,2; Fox) 1,954,348 1,22? 20 260077797 | ok in trade is the sell-through busi-
ness. With the B-title business, it's
10 Carger Opportunities 1,892,880 1,434 1 7,449,555 difficult to do consumer marketing,
(Universal 1,520 it's difficult to go back and do some-
11 The Five Heartbeats 1,270,040 846 1 3,665,416 thing a second time if it doesn’t work,
o) 0] it’s just not as much fun. We've had
12 The_ Hard Way 1,212,200 1,102 4 21,636,405 some Ssuccesses, but I would rather
(Universal) 1,100 focus on our core business.”
13 Thg:go?rs 919,819 722'; s 31,068,065 Part of that core business will in- s
Lo - clude exploiting J2's acquisition of 0 ant Story. Aidan Quinn and Elizabeth Perkins, pictured, star in the Bar
14 The Perfect Weapon 793,881 701 3 11,118,320 National Lampoon last year. Jimirro Levingon film ‘.;‘\’Ialonf‘, dueuMa;r;dfrom :CLCOIumb,i;Pigture,s Home Video.ry
(Par) 1,132 says the company plans a whole se-
15 Kindergarten Cop 647,085 537 15 86,095,933
(Universal) 1,205
16 Guilty by Suspiclon 602,750 361 3 78s9106] PANEL PONDERS INTERACTIVE PROGRAMMING, LASERDISC FORMAT
(Warner Bros.) 1,670 (Continued from page 43)
17 King Ralph 556,195 643 7 29,825,395 R R . . .
(Universal) 865 compa;xles,lhe sggg(;estgd, tj).)re elqon; had fl(lill-bl(;twn utlsteral.g}t]lve ﬁrﬁgralm- stagnation can bﬁ.s}fi% lfmlg d?tlilgr
mies of scale, and a desire to replica ming departments, although he also  newspapers, in which little advertis-
18 mﬁ;,?ar;g Walk Home 540.025 ,f,_f,; ’ 18754891 the kind of cost efficiencies that CD  envisions a new network of indepen-  ing support is given to the medium,
T Misery e, 275 18 55300910 techn‘ology provides. But the strate- dent creators and companies bnpg- while the major hardware suppliers,
(Columbia) i 1,107 S gy will not work, he said, if the soft-  ing interactive projects to the studios.  specifically Sony, Phlh_ps, and Matsu-
ware sacrifices quality. Stein said it is still too early to pre-  shita, are not supporting the current
20 (V;a.”“}(‘ 520,033 . ‘35;3 12 7,272,004 Speaking to the issueof how Holly-  dict what shape interactive program- market the way they could.
rimark) . wood will handle the emergence of ming software will take, adding that Stein added that the major hard-
21 Reversal of Fortune 506,739 342 25 13,128,124 | the ‘““interactive generation”’—pro- it is impossible to “micro-manage ware companies have made a “long-
(Warner Bros) LA gramming compatible with such something that may take 100 years. term decision that the future of video
22 Awakenings 442,104 465 15 49,404,987 | newer technologies as interactive la- We can’t figure out on a weekly basis  is digital video.” But, he said the stan-
(Columbia) 951 serdisc, Compact Disc Interactive, what is going to happen. The develop-  dard that has been adopted for the 5-
23 L.A. Story 398,364 373 8 26,474,991| and other video/computer-based ap- ment of new media and new software  inch disc wherein movie programming
(Tri-Star) 1,068 proaches—Smith said it was not “in-  will take longer and will come from  will be compressed “is not that good.”
24 i Looks Could Kill 323,506 345 3 6,256,122 | herent in the nature of the large en-  unexpected places and times.” He said he thinks that approach will
(Warner Bros.) 938 tertainment companies to take the In addition, he added, “too little at-  ultimately be a failure because con-
25 White Fang 281,671 461 11 32,858,761 lead in interactive software since tention is being paid to the talent” sumers will reject the quality.
(Buena Vista) 611 there is no market there yet.” and the “intersection of machines, Smith said he thinks the consumer
26 GoodFellas 280474 272 27 44,775,649 He added, however, that the recent  people, and talent. It's the artists who  does want the laserdisc format and
(Warner Bros.) 1,031 alliances between Sony and Colum-  will make things happen.” that he “is concerned about a sub-
bia, MCA and Matsushita, and Car- Despite rosy reports to the con- VHS” &inch disc if the market were
Y fg‘;’;ﬁ;’&:&‘,’ S 2}2 > 13,234,142 ?lco }zlmd hPio(;leer willdpavfe the wa%r Eirary, adl(ied S}tlein, the hcurrent(;asler- to p’II;;)lgress tll'n;tbway.f - §
or the “hardware and software cul- disc market “has not happened. It’s “That would be a foolish mistake
&> w;a?,g?frs 265,590 11622 18 12,890,740 tures to start blending. The barriers  not going to happen. Sales are fla :” on the part.of the hardware compa-
25 Nr. & Mro, Bridge AT T T w1ll'break down. In the classic movie Stein said evidence of laserdisc nies,” he said.
(Miramax) 1,040 ltfilglgess, there was an absolute bar-
30 Green Card 245516 247 15 26096106  Added Stein, “The big entertain- HOLLYWOOD NEEDS VID REVENUE, AVA KEYNOTER SAYS
(Buena Vista) 994 : : ’
ment combines are not structured to  (Continued from page 43)
31 Three Men And A ) 245,376 237 19 70,485,083 take risks. It's not clear to me that
Little Lady (Buena Vista) EH0EY) the locus of power [for interactivity] major AVA membership drive that and endured allegations of impropri-
32 La Femme Nikita 228,914 37 4 610,969 | s at the big studios. I'm putting my sees Power targeting an additional eties dating back to Power’s first
(Goldwyn) 6,167 bets on smaller companies.” 3,000 member companies in the next stint as head of the trade group.
33 Ghost 182,750 193 38 217,121,488 Mendelson made an analogy to TV  two years. The 2,000-member current Though the transition period dur-
(Par) 947 programming pioneer Norman Lear roster represents 4,000 outlets. ing which Power resumed control re-
34 Edward Scissorhands 178,584 285 17 54,155,571 and predicted that “independents will Observers who recall that just nine  sulted in a spate of lawsuits—some
(Fox) 627 change and forge the way.” months ago the AVA was in turmoil  of which are still pending—Power
35 Cyrano de Bergerac 139,356 65 17 4,694,326 Mendelson also added that in the after the board of directors ousted downplays any residual effects, and
(Orion Classics) 2,144 wake of the Sony buyout of Colum- then president Michael Weiss say one AVA staffer characterized any
bia, the studio is assembling the “fin-  they are impressed that the group continuing litigation as “low-level.”
36 }'Ch‘;”l;_:’r;;orn 116160 2 7572 ! Sl est writing and producing talent” it managed to draw 1,300 advance reg- One immediate step was to reduce
37 JuDou 107 824 23 4 57756a| ¢20 with an eye toward get_ting more istrants to the show this year. the staff from 32to 12, lnclugimg four
(Miramax) : 4,688 ’ involved in interactive media. “We've turned it around,” Power managers and eight marketing reps.
“In the future,” he said, “when said of the organization he founded Studios and studio-affiliated labels
36 wﬁ 'fn“t)y ] 193,800 | 5‘;2 23 1675489 | ,.5ducing for TV and movies, more  and later sold to its members. Power ~ Disney, Warner, FoxVideo, Orion,
Gl ' thought will be devoted to the inter- resumed ownership of AVA in Sep- and RCA/Columbia have shown their
39 Nothing But Trouble 101,240 163 7 8,201,610  4ctive” potential for those projects. tember, following a two-year mem-  continued support by exhibiting here.
WAL e He said it was only a matter of time ber-owned and -operated period dur-  Others, including Paramount, LIVE,
40 Hamlet 95594 107 15 19,405,257 hefore studios such as Columbia, ing which time the group reportedly —and New Line, are represented on the
(Warner Bros.) 893 Warner Bros., Disney, and others teetered on the brink of financial ruin  discussion panels.
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Music-Vid Producers Reeling Over High Gosts, Treatment By Lahels

{Continued from page 1)

are examining budgets more closely
and lowering them when possible;
others claim just the opposite.

“Certain videos that may have
been budgeted at $75,000 one or two
years ago are often edging to
$60,000,” says Len Epand, president
of Flashframe Films and MVPA’s
East Coast chairman. “Now we're
hearing of $30,000-$35,000 videos
when those didn’t exist two years
ago—you didn’t do anything for un-
der $40,000.”

“Record companies were making
bigger and bigger videos and
couldn’t always get them played on
MTV,” says Michael Hamlyn, presi-
dent of the MVPA and the Midnight
Films production company. “Because
of that, labels aren't asking for many
$100,000 videos anymore.”

Indeed, major video companies
that previously ignored mid- to lower-
end clips are now actively bidding for
them. Limelight has even gone so far
as to establish a division geared spe-
cifically for handling $20,000 to
$50,000 videos (Billboard, April 6).

“The bubble has burst,” says Ham-
lyn. ‘The production business has
been very good for lots of years and
now it's going to start evening out.”

Production companies can range
from large shops with 15 or more di-
rectors to small boutique companies
with only one or two directors. But
large or small, they are watching
costs more closely than ever. Cost-
cutting can range from avoiding
overnight malil to cutting down on
reel duplications to asking free-lance
crews for lower fees.

MARGIN OF ERROR

With lower budgets and rising
costs, production companies are find-
ing it increasingly difficult to get by
in a business where the margin has
been standardized at 15%. Directors
are paid separately, generally at 10%
of the overall budget.

Ironically, in these inflationary
times, margins are one of the few ar-
eas that have decreased. During the
nascent years of music video, the ear-
ly '80s, the production companies’
markup was 20%. However, in the
late '80s, when small production com-
panies sprung up like weeds, record
labels responded to the buyers’ mar-
ket by lowering the margin to 15%.

“No other industry works on a 15%
margin,” says Hamlyn. “With that
low a markup, the minute business
starts going down, people start fall-
ing out.”

Labels acknowledge that the 15%
industry standard is often a problem
for production companies, but they
do not expect a change anytime soon.

“I know that a couple of companies
went out of business and I'm sympa-
thetic to their plight,” says Mick
Kleber, VP of video for Capitol Rec-
ords. “But I believe that talented peo-
ple are being sustained at the 15%
markup level.”

Much of the problem, he says, is
that production companies lose part
of the 15% because they can’t keep
production budgets in line.

That’s true, says Mark Wightwick,

Limelight’s head of musie video. “It
often boils down to the director lean-
ing on you to lower your markup so
they can have more money to get the
vision they want.”

Kleber adds that if production com-
panies insist on an increased markup,
the result will be fewer videos. “If
you raise it to 20%, do you think we're
just going to add 5% to our budget?
Is that the way business works? No,
[the record companies will] just cut
back on the overall budget.”

Though no label is known to have
increased the markup of late, one
source says, “There have been ones
that would look the other way when
you budget creatively.”

While Atlantic adheres strictly to
the 15% policy, label video producer
Michelle Webb says she could envi-
sion a future standard based on stag-
gered percentages. “I think it's possi-
ble it could go to 20% on smaller bud-
gets. I can see where 15% might not
be fair on smaller jobs, but on the big-
ger ones I think 15% is more than
enough. It’s ridiculous that a produc-
tion company might make only $1,500
on a video while another will make
$40,000 depending on the budget.”

PUSHING FOR 20% MARGINS

Because the MVPA is a trade orga-
nization rather than a union, it cannot
collectively bargain to increase the
markup to 20%. However, Hamlyn
says the group is “strongly encour-
aging” its members to negotiate for
20% margins.

In addition to seeking higher mar-
gins, production companies are also
fighting what they see as unfair prac-
tices by labels, such as charging un-
budgeted reshooting or re-editing
costs against the margin.

Additionally, production companies
are also standing up to labels that are
persistently late with payments or
withhold payment altogether.

Traditionally, most record compa-
nies pay production companies 50%
upfront and another 50% upon final
delivery. The MVPA is trying to
change the industry standard to 50%
upfront, 25% when shooting is com-
pleted, and 25% upon delivery.

“In half of the cases you don't get
all your money unless you demand
it,” says Joel Hinman, VP of Black +
White Television. His company now
demands that the standard 50% ad-
vance be in the company’s bank ac-
count at least 48 hours before shoot-
ing starts or it will postpone the date.
“Otherwise, you're just too vulnera-
ble,” Hinman says. Although he ad-
mits such a policy has angered some
labels, Hinman says it was a vital
move for his company’s security.

“I think some record-company peo-
ple don’t understand the importance
of paying the production companies
promptly and will let it slide,” says
Atlantic’'s Webb. However, she adds
that production companies should
also realize “a corporation can only
move so fast. I can’t just sign a check
and hand it over. Sometimes it takes
two or three days to get one signed.”

POSSIBLE LEGAL ACTION
In extreme cases, production com-
panies are increasingly willing to bite

the hand that feeds them: In recent
months, several companies have
threatened to file lawsuits against la-
bels they feel unfairly withheld pay-
ment, says Pam Tarr, West Coast
chairwoman of the MVPA and head
of Squeak Pictures. “I know a lot of
situations where suits should have
been filed, but they weren’t because
the production company couldn’t han-
dle the legal fees,” Tarr says.

The MVPA has proposed that such
grievances be settled by an arbitra-
tion committee, but, according to
Tarr, “the labels aren’t interested.”

‘““Record companies are very
wary,” agrees Jon Small, head of Pic-
ture Vision. “They realize by talking
to us they’re opening up a can of
worms and they know they’'ve gotten
a lot out of us for a long time.”

Despite their actions, the members

of the MVPA say the record compa-
nies basically have them over a bar-
rel. “The labels know we're pretty
darn hungry for work and that they
can push us pretty far,” Tarr attests.

“The simple truth is the record
companies won't realize there’s a bad
situation until there’s no one left in
business,” says Hamlyn. “And there
will always be someone left to take
their call.”

==
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by Melinda Newman

SEPARATE BUT EQUAL: Twelve heads of minority-
owned production companies met with the NAACP
April 7 to discuss specific concerns regarding black mu-
sic-video personnel.

The most pivotal idea that stemmed from the meeting
was the possible formation of the African-American
Music Video Producers Assn. that would run in concert
with the Music Video Producers Assn.

“We've formed an exploratory committee to investi-
gate the possibility of such an organization,” says Paris
Barclay, president of Black + White Television. “The
organization would work in conjunction with the MVPA
and wouldn’t preclude someone belonging to both
groups.”

The committee, comprised of representatives from
several minority-owned production companies, is meet-
ing in Los Angeles by the end of next week. “We want
to learn from the experience of the MVPA of how we
can make things better,” Barclay says.

Also discussed at the meeting was the status of the
NAACP’s efforts to increase minority participation in
the video-making process.

“Basically, we just wanted to give them an update on
what we've been doing,” says Michael Fletcher, head of
the NAACP’s music-video task force. “And we wanted
ideas on what we might need to do to more effectively
work in the market.”

Fletcher says a letter is going out this week to manag-
ers of black artists informing them of the low level of
involvement by blacks in the music-video industry. “The
artists have a responsibility to include black production
companies in their work because the act’s work is sup-
ported strongly by African-American consumers. They
have a responsibility to the community.”

oUTREACH: VH-1 unveiled its first national consum-
er campaign to the press April 3. Although the music-
video channel has done spot advertising in key markets
before, such as the “blue” campaign a few years ago
(the one with the semiclad couple watching VH-1), this is
the first countrywide rollout for the 6-year-old channel.

Five artists, ranging from Elton John and Sting to
k.d. lang, host the five 15-second spots, which feature
the designated performer saying, “If it’s on VH-1, it’s a
hit,” followed by a quick montage of videos and the new
VH-1 logo.

The eye-catching commercials will air for an eight-
week period on several cable television networks, includ-
ing Lifetime and FNN. An average of 350 spots will run
per week.

All we can say is it's about time. For way too long VH-
1 has been perceived as MTV’s stepsister and all we can
hope is that this action signifies a stronger commitment
by the channel’s parent company, MTV Networks, to
VH-1 that will continue long after the ad campaign is
over.

I.OCAL LOOK: When they’re not surfing, those guys

on the West Coast must do nothing but produce video
shows. “Statik,” a weekly show produced by San Diego
college students, has been thriving for two years. The
30-minute program, which airs on Cox Cable and South-
west Cable public access, features alternative music vid-
eos and interviews interspersed with other entertain-
ment news and film reviews. Its potential audience is ap-
proximately 500,000.

“We really want to offer the viewer something differ-
ent,” says producer Jonathan Wells. “Why should they
watch our show over ‘Night Tracks’ or MTV unless we
give them something they can’t see there? Instead of
just playing videos, we also try to do our interviews in
interesting locales, like we interviewed the Soup Drag-
ons in a Jacuzzi and Nitzer Ebb at the beach.”

Constrained by time and money, Wells currently pro-
duces only one show per month, which airs four times.
However, he’s hoping to change all that by moving “Sta-
tik” from public access to leased access or an indepen-
dent channel. That way, the show can feature commer-
cials and gain revenue needed to make it weekly.

Wells recently completed a trip to New York, where
he did interviews with several artists and a feature on
Big Apple nightlife that will air on upcoming shows.

“I interviewed Downtown Science in New York.
Though they’re a rap group, that shows how we're try-
ing to expand,” Wells says. “In the past, we would only
play things that were on the modern-rock chart, but now
the thought is just to play the very best, different videos
we can find.”

Though it is produced by college students, “Statik”
doesn’t rely on campus advertising to get the word out.
Instead, the show’s staff has started a “Clubline” flier,
distributed to local clubs, that tells patrons when the
show is on. “That’s another reason we're looking to get
off public access,” Wells says. “We're not listed in any
kind of television guide, so no one knows where to find
us.”

JOIN THE CLUB: After a several-month production hi-
atus, “Club MTV” returns to MTV's lineup with new
shows. The weekly, hourlong program is still hosted by
“Downtown” Julie Brown but has a totally new look.
Its new time is 89 p.m. Saturdays.

PROPAGANDA PROPAGANDA: After a three-
month search, Propaganda Films has named Alex Mel-
nyk its new head of music video. Melnyk, who started
April 8, replaced Anne-Marie Mackay, who left the in-
dustry in January. Melnyk, who most recently was tal-
ent coordinator for “Later With Bob Costas,” has an
artist-management background.

The company has also added a new director, Pierluca
De Carlo, known as Luca to his friends. Luca, who
served as art director on Janet Jackson’s “Love Will
Never Do (Without You),” makes his directorial debut
with Julio Iglesias’ “Vincent.”

cOME ONE, COME ALL: The MVPA has instituted a
monthly screening of music videos the first Tuesday of
every month at Alzado’s restaurant in Los Angeles. The
screenings are open to the public; cost is $5, and only
work by MVPA members will be shown. In addition to
currently airing clips, directors’ versions of videos will
also be screened. The admission includes free appetiz-
ers.
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Billooard. THE CLIP

LIST.

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC

Lists do not include videos in
recurrent or oldies rotation.

VIDEO TRAGK

LOS ANGELES

SUSANNA HOFFS and real-life
leading man Donovan Leitch are
paired in the ex-Bangles’ “Uncon-
ditional Love” video directed by
DNA'’s Piers Plowden. The crew
shot the conceptual ballad in the
scenic Paradise Cove near Malibu.
Lynn Rose produced the clip,
which comes from the ‘“When
You're A Boy’’ album on Colum-
bia. David Naylor executive pro-
duced.

Epic rapper Candyman is joined
by T-Fly, Johnny “J,”” and the
Candyman dancers in ‘“‘Night-
gown,” the latest clip from his
“Ain’t No Shame In My Game” al-
bum. Richard Cummings directed
the stylized performance/dance
video for Underdog Films, and
Laurice Bell produced.

The Foundry’s Mark Racco di-
rected This Ascension in “Ill Met
By Moonlight” for Tess Records.
The dreamy, surrealistic piece,
produced by A. Chasen, clocks in
at 7 1/2 minutes. Racco is the DP
behind the Jane’s Addiction long-
form, “The Gift.”

NEW YORK

DE LA SOUL shed their “hippies
of hip hop” image in the new black
& white video “Ring Ring Ring
(Ha Ha Hey).” Mark Romanek di-
rected the humorous concept clip,
all about such modern day mon-
sters as the answering machine
and the rapping ‘““wannabe.”’
Jonna Mattingly produced the
video, which comes from the
band’s Tommy Boy release “De
La Soul Is Dead.”

Meanwhile, Tommy Boy label-
mates Way To Go recently
wrapped a clip for the single, ‘“Fe-

r,” shot on location at the Henry

Street settlement. Milcho Man-
chevski directed Way To Go and a
cast of mysterious women who ap-
pear and disappear throughout the
video. Karen Howell produced.

Epoch Films director Paula
Greif is the director behind the
Lost’s new Epic video ‘“‘Mindblow-
er.” DP Harris Savides shot the
clip at the Tabu Studios. Anne
Mullen produced and Debbie Sa-
muelson executive produced. Sa-
muelson also executive produced
“Partyline,” a new clip for SBK’s
Fifth Platoon. Diane Martel di-
rected and choreographed the ac-
tion, set at El Teddy’s. Jim Fealy
directed photography and Hakon
Overas produced.

OTHER CITIES

JESUS JONES and the Pet Shop
Boys linked with the Desert Music
Pictures crew to shoot a pair of
London-based videos recently. Di-
rector Eric Watson and producer
Dickie Jeffares reeled Jesus
Jones’ ‘““International Bright
Young Thing” (SBK) at the Grip
House, and the Pet Shop Boys’
“Jealousy” (EMI) at the Sunbeam
car factory.

Capitol Nashville’s James
Blundell and a crew from A Cou-
ple A Cowboys trekked to the
Australian outback to shoot ‘“The
Blue Heeler” from the country
singer’s “Hand It Down” album.
Bret Clements directed the con-
ceptual video, which features foot-
age of Australian cowboys. Rob
Walker, Phillip Tanner and Sam
Yeomans produced.

Patrons in a futuristic tattoo
parlor swap stories in Ray Kenne-
dy’s new Atlantic video “Scars.”
Richard Jernigan directed the
clip, which comes from the “What
A Way To Go” release. Joe Pol-
laro produced for Pollaro Media
Advertising and Productions.

NEW VIDEOGLIPS

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title,
album (where applicable), label,
producer/production house, and
director. Please send informa-
tion to Billboard, New Video-
clips, Suite 700, 9107 Wilshire
Blvd., Beverly Hills, Calif. 90210.

BKA

Clever

Ciever/Profile

Joseph F. Nardelli/New Generation Pictures
Jim Swatfieid

BODEANS

Black, White & Blood Red

Black & White/Slash

Mitchell Rothzeid, Tina Silvey/Silvey + Co.
Andrew Doucette

MICHAEL BOLTON

Love Is A Wonderful Thing
Time, Love & Tenderness/Columbia

Arls McGarry/Propaganda Films

Dominic Sena

MARIAH CAREY

| Don’t Wanna Cry

Mariah Carey/Columbia

Kim Turner, Lexi Godfrey/KRT Productions
Larry Jordan

THE FORESTER SISTERS
Men

Talkin' Bout Men/Warner Bros.
Kitty Moon/Scene Three Inc.

Larry Boothby. Allen Werneken

HANSOUL

Imagination
Imagination/Epic
Dennis Burroughs
Billy woodruft

LIFERS GROUP
Belly Of The Beast
Lifers Group/Hollywood Basic
Jessica Cooper

Penelope Spheeris

REBEL PEBBLES

Dream Lover

Girls Talk/LR.S.

Joan Weidman, Tina Silvey/Siivey + Co.
Jane Simpson

TOO SHORT

Short But Funky

Short Dog’s In The House/ Jive

Joseph F. Nardelli/New Generation Pictures
Jim Swaffield

RALPH TRESVANT

Stone Cold Gentleman

Ralph Tresvant/MCA

Ralph McDaniels, Kim Ogletree/Classic Concept
Lionel C. Martin

WAY TO GO

Fever

Fever/Tommy Boy Music

Milcho Manchevski/Chromavision
Karen Howell

CHRISTOPHER WILLIAMS

I'm Dreamin’

New Jack City, Original Motion Picture Soundtrack/Giant-
Warner Bros.

Carl Wyant/Desert Music Pictures

Geotfrey Edwards

VHi

€ITNN

Divinyls, | Touch Myself

Tara Kemp, Hold You Tight (Vers. 1)
Poison, Ride The Wind
Queensryche, Silent Lucidity
R.E.M,, Losing My Religion

Roxette, Joyride

Tesla, Signs

Warrant, Uncle Tom's Cabin

Wilson Phillips, You're In Love

Rick Astley, Cry For Help

Pat Benetar, True Love

Chris Isaak, Don't Make Me. ..

Nils Lofgren, Valentine

Carly Simon, Holding Me Tonight

The Deils, A Heart Is A House For Love
Triplets, You Don't Have To Go. . .

HEAVY

ACTIVE

HEAVY

Johnny Gill, Wrap My Body Tight
Raiph Tresvant, Stone Cold Gentieman
Freddie Jackson, Do Me Again

Guy, Let's Chill

Tony!, Tonil, Tonel, Whatever You Want
The Whispers , Is It Good To You

AC/DC, Are You Ready

Mariah Carey, | Don't Wanna Cry
Cinderella, Heartbreak Station
Cathy Dennis, Touch Me

The Doors, Break On Through
Extreme, More Than Words
Firehouse, Don't Treat Me Bad
The Fixx, How Much Is Enough
Great White, Call It Rock N' Roll
INXS, Bitter Tears

LL Coo! J, Mama Said Knock You Out
Nelson, More Than Ever

Rolling Stones, Highwire

David Lee Roth, Sensible Shoes
Slaughter, Mad About You

Rod Stewart, Rhythm Of My Heart

Mariah Carey, | Don't Wanna Cry
Gioria Estefan, Coming Out Of. ..
Amy Grant, Baby Baby

Bob Dylan, Series Of Dreams

Rod Stewart, Rhythm Of My Heart
Sting, All This Time

Wiison Phillips, You're In Love

LIGHT

Marc Cohn, Walking In Memphis
Eric Johnson, Trademark

MEDIUM

Alice In Chains, Man In The Box
Another Bad Creation, lesha

Bingo Boys, Show Me How To Dance
*Michael Bolton, Love is A. ..

Marc Cohn, Walking In Memphis
*Contraband, All The Way. . .

*Damn Yankees, Come Again (Vers. Il)
*Amy Grant, Baby Baby

Happy Mondays, Step On (Vers. Il)
Havana 3 A.M., Reach The Rock

Eric Johnson, Trademark

*The Law, Laying Down The Law
*Huey Lewis & The News, Couple. ..
Material Issue, Valerie Loves Me

Mike & The Mechanics, Word Of Mouth
*Salt-N-Pepa, Do You Want Me
Trixter, One In A Million

*White Lion, Love Don’t Come Easy
22 Top, My Head's in Mississippi

=
=
=
AXBOE~“mE

Continuous programming
12000 Biscayne Blvd, Miami,FL
33181

Christopher Williams, I'm Dreamin’
Marva Hicks, Never Been In. . .
Teddy Pendergrass, It Should. . .
Monie Love, It's A Shame (My Sister)
Hi Five, | Like The Way

The Wootens, Tell Me

Riff, My Heart Is Failing Me

Surface, All | Want Is You

The Boys, Thanx 4 The Funk

Phil Perry, Call Me

B Angie B, | Don't Want To Lose. . .
LaRue, Serious

LL Cool J, Mama Said Knock You Out
Tara Kemp, Hold You Tight

TRLEVINON® VIS HTS ONE™
. - The Nashvilie Network
Black Entertainment Television
Continuous programm Continuous programming 30 Hours Weekly
1515 Broadway, New Vork.NV 10036 1515 Broadway, New York,NY 10036 14 hours daily 28060pryhnd Dr, Nashville, TN
1899 9th St NE, Washington,DC 37214
EXCLUSIVE ADDS 20018
Black Crowes, She Talks To Angels Michael Boiton, Love Is A. .. ADDS
*Gerardo, We Want The Funk Cathy Dennis, Touch Me Dwight Yoskam, You're The One
Sting, The Soul Cages Celine Dion, (if There Was) Any. .. ADDS Hank Williams, Jr., If it Will, it Wil
Extreme, More Than Words Biack Box, Strike It Up The Normal Town Flyers, Rockin'. ..
BUZZ BIN Huey Lewis L‘ The Nev::. Couple. . Jodeci, Gotta Love Wild Rose, Straight And Narrow
EMF, Unbelievable e B HEAVY
et Bl VH-1 T0 WATCH Mariah Carey, | Don't Wanna Cry Randy Travis, Heroes & Friends
Jesus Jones, rfying Here, Right Now Joni Mitchel, Come In From The Cold | T Lty el el
, Dirty Love a
Mark Coliie, Let Her Go
HEAVY ARTIST OF THE MONTH EXCLUSIVE T,:,,SJ% Drift Off To Dream
Tanita Tikarim, Only The Ones . .. " A : K.T. Oslin, Mary & Willi
C&C Music Factory, Here We Go Y Mica ?Iﬂl. South.01 The River Reba MCEMI'I‘:): Fancy
Tevin Campbell, Round And Round DEVELOPMENT The 0"Jays, Emotionally Yours Parton/Van Sheiton, Rockin' Years

Martin Deiray, Get Rhythm

Kathy Mattea, Time Passes By

Paul Overstreet, Heroes

George Strait, If | Know Me

Diamond Rio, Meet In The Middle
Pirates Of The Mississippi, Feed Jake

MEDIUM

MEDIUM

ADDS

BREAKOUTS

Bulletboys, TH.C. Groove

Dinosaur Jr., The Wagon

Bob Dylan, Series Of Dreams

King's X, We Are Finding Who We Are
Londonbeat, I've Been Thinking. ..
Raw Youth, Tame Yourself

Rhythm Corps , Satellites

*Tyketto, Forever Young

IMPACT CLIPS

Mariah Carey, | Don't Wanna Cry
EMF, Unbelievable

Gerardo, We Want The Funk
Salt-N-Pepa, Do You Really Want Me
Thunder, Dirty Love

* DENOTES ADDS

Bob Dylan, Series Of Dreams

The Boys, Thanx 4 The Funk

John Barry, The John Dunbar Theme
De La Soul, Ring. Ring, Ring

The Delis, A Heart Is A House For Love
Family Stand, Sweet Liberation
Havana 3 A.M,, Reach The Rock

Jon Lucien, Sweet Control

Keith Washington, Kissing You

La's, There She Goes

Lazet Michaels , Kraze

Marion Meadows, Sleepless Nights
Michel'le, If

Mike + The Mechanics, Word Of Mouth
Pantera, Psycho Holiday

Sheena Easton, What Comes Naturally
Teddy Pendergrass, It Should. . .

Thin Lizzy, Dedication

Harriet, Temple Of Love

Victoria Wilson James, Through
Another Bad Creation, Playground
Mantronix, Step To Me

En Vogue, Don't Go

Sheila E, Sex Cymbal

Herb Alpert, North On South Street
Caron Wheeler, Blue Is The Color. . .
Keith Washington, Kissing You
Brand New Heavies , Dream. ..
Chubb Rock, Treat ‘Em Right

Bell Biv Devoe, She's Dope!

Kevin Welch, True Love Never Dies
Desert Rose Band, Will This Be. ..
McBride & The Ride, Can|. . .

Dean Dillon, Holed Up In Some. . .
Aaron Tippin, | Wonder How Far. . .
Lorrie Morgan, We Both Walk

The Vaughan Brothers, Ballad. . .
Carlene Carter, The Sweetest Thing
The Goldens, Keep The Faith

Jann Browne, Better Love Next Time
Clinton Gregory, If It Weren't. . .
J.P. Pennington, Whatever it Takes
Kelly Willis, Baby Take A Piece. . .
Mark O'Connor & Friends, Restless
The Bellamy Brothers, She Don't. . .
Amy Grant, Baby Baby

Rob Crosby, She's A Natural
Highway 101, Bing Bang Boom

Joe Diffie, If The Devil Danced

LIGHT

Becky Hobbs, Talk Back. . .
The Bama Band, My Reckless Heart
Mel McDaniel, Turtles And Rabbits

Eontng Wasis Voloision

Continuous programming
704 18th Ave South, Nashville,TN
37203

vidoo; asy

VideoSyncrasy

1 hour weekly
Virginia Beach,VA 23463

CURRENT

Roxette, Joyride

Sting, All This Time

Jellyfish, Baby's Coming Back
Blus Rodeo, Trust Yourself

Rod Stewart, Rhythm Of My Heart
Darling Buds, Crystal Clear

Ya Kid K, Awesome

Londonbeat, {'ve Been Thinking. ..

Throwing Muses, Counting Backwards

Another Bad Creation, Playground

Five 1/2-hour shows weekly
1000 Laurel Oak, Voorhees,NJ

CURRENT

Roxette, Joyride

Colin England, 1 Got What You Need
Bob Dylan, Series Of Dreams

K-9 Posse, Get Wild, Go Crazy

Eerk & Jerk, Eerk & Jerk

George Thorogood, If You Don't. ..
Sheena Easton, What Comes Naturally
Red Head King Pin, Plan B
Candyman, Nightgown

Farilla C, The Game Of Life

Lenny Kravitz, Always On The Run
Marc Cohn, Walking In Memphis
Urban Dance Squad, Fastlane

King's X, We Are Finding Who We Are
Ride, Vapour Trail

Londonbeat, I've Been Thinking. ..
Bell Biv Devoe, She’s Dope

Living Colour, Love Rears . ..

EMF, Unbelievable

Another Bad Creation, Playground
Ralph Tresvant, Stone Cold Gentleman
Blue Rodeo, Trust Yourseif

tT’ony I; Check The Elevation ’ ADDS The Winans, Don't Leave Me
nity 2, Buckwheat, The Rebel Billy Dean, Somewhere In My. .. Michael W. Smith, Pface In This World
z;lig::‘?":eﬁfw Trisha Yearwood, She’s In Love. . . Amy Grant, Baby Baby
YaKidK, Awe’some
Yo-Yo, You Can't Play With My Yo-Y
'o-Yo, Can't Play With My Yo-Yo HEAVY
AMERICA’S NO. 1 VIDEO mklyk Hobtg,n Talk Back. . .
. il an, Only Here For A Little While
Another Bad Creation, Playground Carlene Carter, The Sweetest Thing -
Clinton Gregory, If It Weren't.

PEOPLE-POWERED HEAVIES Dean Dillon. Hoed Up in Somme. ..
The Simpsons, Deep, Deep Trouble Diamond Rio, Meet in The Middle
Bell Bi':‘pbevoe, She?s Dop': Parton/Van Shelton, Rockin' Years 9
Bell Biv Devoe, When Will | See. . . Dwight Yoakam, You're The One hours week
Christopher Williams, 'm Dreamin’ George Strait, If | Know Me ;722300'" Stm!. Los Angeles,CA
DJ Quik, Born & Raised In Compton Hal Ketchum, Smalltown. .. 00
En Vogue, Don't Go Hank Williams, Jr., If It Will, it Will ADDS
EPMD, Rampage Highway 101, Bing Bang Boom
Guy, Let's Chill James Blundell, Biue Heeler Extreme, More Than Words

Ice-T, New Jack Hustier

L.L. Cool J, Mama Said Knock You Out
2 Live Crew, The Bart

Nikki D, Daddy's Little Girl

Ralph Tresvant, Stone Cold Gentleman
Tony!, Toni!, Tone!, Whatever You Want

1 hour weekly
888 7th Ave, NY,NY 10106

CURRENT

Jann Browne, Better Love Next Time
Joe Diffie, If The Devil Danced
J.P. Pennington, Whatever It Takes
Kathy Mattea, Time Passes By
Kelly Willis, Baby Take A Piece. . .
Kevin Weich, True Love Never Dies
K.T. Oslin, Mary & Willi

Boone, | Need A Miracle
Lee Roy Parnell, Mexican Money
Lorrie Morgan, We Both Walk
Mark Collie, Let Her Go
Mark O'Connor & Friends, Restless
Martin Delray, Get Rhythm
McBride & The Ride, Can |. ..
Michelle Wright, Ali You Really. . .
Paul Overstreet, Heroes
Pirates Of The Mississippi, Feed Jake
Ray Kennedy, Scars
Reba McEntire, Fancy
Rob Crosby, She’s A Natural
Rosanne Cash, On The Surface

hers, She Don't. .

Mariah Carey, | Don't Wanna Cry
Londonbeat, I've Been Thinking. . .
Gerardo, Rico Suave

$Sheena Easton, What Comes Naturally
Rod Stewart, Rhythm Of My Heart
INXS, Bitter Tears

C&C Music Factory, Here We Go

The Forester Sisters, Men

The Vaughan Brothers, Ballad. . .
The Normal Town Flyers, Rockin'. . .
Texas Tornados, Adios Mexico
Tony Toliver, Barstool Fool

Travis Tritt, Drift Otf To Dream
Vince Giil, Pocket Full Of Gold

Kitchens Of. . ., Quick. . .

Marc Cohn, Walking In Memphis
CA&C Music Factory, Here We Go
Mariah Carey, | Don't Wanna Cry
Fishbone, Sunless Saturday

Lisa Fischer, How Can | Ease The Pain
Candyman, Nightgown

Tyketto, Forever Young

Dream Warriors, My Definition Of .. .
Senator Flux, Grey Eyed Athena
Lenny Kravitz, Always On The Run
Rod Stewart, Rhythm Of My Heart
Dinosaur Jr., The Wagon

HEAVY

Amy Grant, Baby Baby
Roxette, Joyride
Londonbeat, |'ve Been Thinking. . .

MEDIUM

Jesus Jones, International. . .
INXS, Bitter Tears

Butthote Surfers, The Hurdy. . .
Salt-N-Pepa, Do You Want Me
Another Bad Creation, Playground
Happy Mondays, Step On

Urban Dance Squad, Fastlane
Queensryche, Silent Lucidity
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Pro Audio

Soundworks West Getting Fine-Tuned

Siner Leads Studio’s New Management Team

B BY SUSAN NUNZIATA

LOS ANGELES—Bob Siner, a for-
mer president of MCA Records, was
appointed head of the new manage-
ment team now taking over Sound-
works West.

The Los Angeles recording facility,
which opened in late 1989, filed for
Chapter 11 reorganization in Novem-
ber (Billboard, Dec. 22, 1990) and con-
tinues to operate under bankruptcy
protection. Most recently, Herb Al-
pert and the Divinyls were in work-
ing on their respective projects.

The studio’s new board of directors
includes chairman Howard Gann, VP
of sales Paul Sloman, Rick Frio, and
Marshall Blonstein. Tim McColm has
been named VP of technical engi-
neering and Roger Nichols, formerly
chief recording engineer, was pro-
moted to VP of recording.

According to Siner, president and
CEO, no real changes will take place

in the studio operations. “We're go-
ing to take a much stronger direction
in the film and TV area,” he says. “It
seems that the business seems to be
there. I'd also like to get involved in
CD and CD-I type work. That seems
like where everything’s going right
now.”

Siner entered the music business in
1971 as advertising director at MCA
Records, where he advanced to label
president. He departed MCA in 1983
and went on to serve at the executive
level in both marketing and consult-
ing capacities at several entertain-
ment companies in the U.S. and East-
ern Europe. He now serves on the
board of directors of Starstream
Communications, Houston, which
just acquired the Warsaw, Poland-
based Polton Records.

Sloman was director of studio oper-
ations at Soundworks West from
June 1989 through October 1990 and
is returning to the studio after a six-

month hiatus. Prior to joining Sound-
works, Sloman served as GM of
A&M Recording Studios in Los An-
geles and GM of Atlantic Recording
Studios in New York. While maintain-
ing his position at Soundworks West,
Sloman will also continue to function
as director of recording operations
for the independent label Triloka Rec-
ords, of which he is a founding part-
ner.

Board members Frio and Blonstein
also contribute extensive expertise in
the recording industry. Frio served
as VP of sales and marketing at
MCA Records and has headed sever-
al labels of his own, including Carou-
sel and Edge Records. He has recent-
ly moved into management, founding
Ego Management. Blonstein, a 20-
year music industry veteran, has held
a number of positions, including VP,
GM, and co-founder of Ode Records
and president of Island Records. In

(Continued on page 63)

EUROSOUNDS

H BY ALAN DI PERNA

LOS ANGELES—This year’s Yes
reunion will bring the pivotal pro-
gressive rock group together once
again with its longtime producer/

engineer, Eddy Offord.
As part of the extensive reunion
project, Offord has
F““ produced two
Arista this month.
He will also remix
tracks for the forth-
coming boxed set of
Yes classics, unre-
leased material, and
new songs. Slated
for release by Atco,
years, Offord is also playing an advi-
sory role in the Yes reunion tour,
which kicked off April 12.

Offord was instrumental in forg-
ing the progressive-rock sound of
the early '70s, having worked with
the genre’s two key exponents: Em-
erson, Lake & Palmer and Yes. He
recalls. “So for their next record, the
band said, ‘Look, we don’t really
need a producer. Why don’t we just
produce it together?” That was my
first opportunity to get into produc-
tion.”

The resulting disc, called simply
“The Yes Album,” was a resounding

tracks for the
new Yes album,
“Union,” due out on
the set is tentatively titled ‘“Yes-
years.”

The band’s live-sound man for
first worked with Yes as an engi-
neer on 1970°s “Time And A Word.”

“The album didn’t do too well,” he
success. The 1972 follow-up, “Frag-
ile,” fared even better, yielding the
top 40 hit “Roundabout.” The sound

Offord created on these records was
something new for the pop idiom,
with tight, concise drum tracks and
a new degree of sonic clarity that al-
lowed every note of Yes’ complex
musical arrangements to cut
through. He did
it all on equip-
ment that seems
fairly basic by to-
day’s standards.

“The first al-
bums were done
on 16-track. Then
we got 24 tracks
in for ‘Close To
The Edge.” Now-
adays, I record 48-track usually.”

The synthesizers so important to
Yes’ ethereal posthippie magic were
in their infancy at the time. “They
were never in tune,” Offord recalls
with a wince. “Also, the first synths
that came out were monophonic, so
if you wanted a chord you had to use
three tape tracks. It was very primi-
tive, but we made it work.”

Today’s technological recording
environment, says Offord, offers ex-
actly the opposite challenge. A pro-
ducer must know how to use re-
straint. “There are so many options,
in terms of keyboard sounds, MIDI,
and drum samples, and it’s very ex-
citing; but I think you have to be
careful not to fall into the trap
where your record starts sounding
like everybody else’s. Also, I'm
wary of things like click tracks. I'd
rather get a great performance with
a few tempo variations than tie mu-
sicians down to a click.”

Tapewise, Offord likes to combine
analog and digital, pointing out that
“analog is best for things like
drums, basses, and guitars—any-

OFFORD

Eddy Offord Says ‘Yes’ To A Reunion

Prod/Engineer Once Again Working With Band

thing you don’t mind having a little
tape saturation on. Saturation gives
a little extra something to the
sound. On the other hand, I like digi-
tal for things like keyboard, vocals,
and cymbals. I always mix to ana-
log, though.”

Working in a number of L.A. stu-
dios, including Cherokee and Music
Grinder, Offord completed two
tracks for Yes’ new “Union” album:
“The Miracle Of Life” and “The
More We Live.” The latter song was
mixed using the new Spherical 3D
sound process. On completing these
tracks, Offord turned his attention
to the Yes boxed set.

“I was surprised to find the tapes
were in pretty good shape, consider-
ing that some of them were 15-20
years old,” he says. “They didn’t ap-
pear to be shedding oxide. I trans-
ferred them all over to 24-track ana-
log, 30 ips, and put them away
again, never to be touched. Unfortu-
nately, I couldn’t find multitrack
masters for some of the songs I
would really like to have remixed,
like ‘Roundabout.’ But I'll probably
be remixing ‘Close To The Edge’ and
one or two others.”

Offord may use today’s technolo-
gy to adapt the recordings for mod-
ern ears.

“The thing that bugs me most
when I hear the music on the radio
is that it doesn’t have quite the high
end [ would like to hear. Back then,
there was no digital reverb or any-
thing. It was all EMT plates. [
wouldn’t mind using some digital re-
verb on the tracks. I've also thought
about using some sampled kick and
snare drums to mix in with the kicks
and snares on the masters. But until

(Continued on page 63)

UTOPIA, A 10-YEAR-OLD TOP LONDON studio, has closed its doors. Own-
er and producer Phil Wainman says the current climate in the U.K. made it
“uneconomic to keep it running.”

Ten years ago, Wainman purchased the four-acre site on which the studio is
based and set up Utopia Village. “The property company is doing amazingly
well,” he says. “Financially we are extremely secure, but now is not the time to
be in the studio business.”

BARRY AINSWORTH IS OPENING a new facility, West End Music, in
London. Ainsworth was formerly a partner with Bill Foster, who ran the Au-
dio One recording studio and Tape One mastering facility.

Based in the former LBC (radio) studio off Carnaby Street, West End ac-
quired the existing equipment at the studio, which includes an Allen & Heath
Sabre console and Otari MTR 90II multitrack. The studio will also be supple-
mented with gear Ainsworth retained when Audio One closed last year.

Ainsworth, who also runs a jingle production and music publishing company
based in Boston, has plans to acquire another facility imminently.

A PAN-EUROPEAN SERVICE has been set up for companies looking to
maximize their advertising campaigns.

Still Moving Music of London has linked with Voi de Nuit of Paris to form
the European Sound Network, a company with access to numerous compos-
ers, producers, musicians, and engineers on both sides of the English Channel.

Tessa Sturridge, a producer at Still Moving Music, says, “With 1992 coming
up, we’ve found a lot of agencies are opting for pan-European ad campaigns.
By having teams in Paris and London, we can provide a bilingual cooperative
geared to score music for two or more countries.”

MAGMASTERS, ONE OF LONDON'S top postproduction houses for film
and video, has completed the final stages of an extensive refurbishment.

The facility, near Oxford Street, is the only post house in the world to fea-
ture two Harrison Series 10 consoles, which work alongside Studer tape ma-
chines with Dolby A/SR.

In part of a $3 million investment, the complex also houses two DDA
AMR24 consoles, both fitted with Uptown automation.

The move, says Magmasters founder Dave Maiden, “reflects a little of the
optimism coming back into the industry after a pretty depressed time.”

Other studios in the complex house AMS AudioFiles and Trident consoles
for digital sound recording, editing, and track laying.

The Harrison and DDA consoles were supplied by U.K. pro audio dealers
FWO Bauch and Stirling Audio Systems.

CZECHOSLOVAKIA

A ROW IS DEVELOPING within Czechoslovakian company Supraphon and
looks likely to spill over into legal action as the continuing dismantling of the
state-owned publishing, video production, and retail monopoly continues.

While the production team from Supraphon Music Video formed a new
company, Bohemia Video Art, the original Supraphon has said it has no inten-
tion of relinquishing rights to back catalog or name to Editio Supraphon, the
spinoff from the former publishing wing.

Numerous TV, classical, rock, and pop productions are affected.

Supraphon is also likely to see its retail distribution chain reduced from 160
to 30 outlets, as privatization continues, but the company hopes to keep supply-
ing these new outlets with product.

BELGIUM

ALTHOUGH THE BELGIAN MUSIC industry is booming, studio owners
fear that as indigenous groups get larger budgets they will be looking to trav-

el overseas to record.
In a three-year period, turnover in the country grew 83% to $170 million.
(Continued on page 63)
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DEMANDS

Dorsy SR

fter auditioning various digital
firrmats vs. analog with Dolby SR,
4l was obvious that Dolby SR gave us
Fackdahe silky top end and warm
~ balfom end normally associated with
2 ninalog recording, along with the
quietness and impact found in digital.™
Phil Bonanno: recording engineer

“Dolby SR maintains all the best qualities

of analog with the benefit of no noise.

We’'re ecstatic about the sound of our

album

Dennis de You ng: producer. vocals, kevboards

“Dolby SR captures the sound of my drums on
tape as if you were hearing them played live.”
John Panozzo: drums. percussion
“No matter what type of material we worked on,
the bass had the edge, drive and bottom required.”
Chuck Panozzo: hass guitar
*“The sound of analog with Dolby SR was a
revelation.”
Glen Burtnik: vocals. guitars
“*Analog with Dolby SR lets the personality and

humanity of the music shine through.”
James “J. Y.” Young.— guitars, vocals

Edge of the Century (A&M Records}
recorded and mixed at the
Chicugo Recordmg Company

Dolby SR: now more than 47,000 tracks in use worldwide.

00 Dolby

Uolby Laboraiones inc « 100 Potrero Avenue San Francisco CA 94103 4813 « Telephone 415-568-0200 - Telex 34409 » Facsimile 41508631373
346 Clapham Road London SWE 9AP « Tefephane 071-720-1111 « Telex 919109 + Facsimiie 071-720-4118

Dolby and the double-D $ymbo) are trademarks of Dolby Laboratories Licensing Corporaton  ©1990 Doldy Laboratones

5909018

Alan Silfen

El PRO AUDIO

Billboard.

STUDIOACTION

PRODUCTION CREDITS FOR BILLBOARD’S NO. 1 SINGLES (WEEK ENDING APRIL 13,1991)

CATEGORY HOT 100 R&B COUNTRY DULT CONTEMP, ALBUM ROCK
TITLE I'VE BEEN WRAP MY BODY DOWN HOME YOU'RE IN LOVE LOSING MY
Artist/ THINKING ABOUT | TONIGHT Alabama/ Witson Phillips/ RELIGION
Producer YOU Johnny Gill/ J.Leo G.Ballard REM./

(Label) Londonbeat/ J.Jam,T.Lewis (RCA) (SBK) S.Litt &

M.Phillips (Motown) R.E.M.{Warner
(Radioactive/ Bros.)
MCA)

RECORDING THE CHURCH FLYTE TYME EMERALD STUDIO ULTIMO BEARSVILLE
STUDIO(S) Martyn Phillips Steve Hodge Steve Francis Buckley Scott Litt
Engineer(s) Marcantonio
RECORDING SSL 4000 G Series | Harrison MR4 SSL 4000 G Series | Neve 8108 Neve 8088
CONSOLE(S)

MULTITRACK | Otari MTR 90 Otari MTR 90 [ Mitsubishi X-850 Ampex ATR 124 Neve 8088
RECORDER(S)

(Noise Reduction)
STUDIO Yamaha NS10 Westlake HR1 Hidley/Kinoshita Tannoy Super Yamaha NS10M

MONITOR(S) Neit Grant Boxer Yamaha NS10 TAD Components Gold UREI 813B

Mastering Lab
Crossover

MASTER TAPE | Ampex 456 Agfa 469 Ampex 467 Ampex 456 Ampex 456
MIXDOWN THE CHURCH SWANYARD EMERALD GARDEN RAKE PAISLEY PARK
STUDIO(S) Martyn Phillips Eugene Ellis Steve Francis Buckley Scott Litt
Engineer(s) Marcantonio
CONSOLE(S) SSL 4000 G Series | SSL 4000 G Series | SSL 4000 G Series | Neve V SSL 6000 E/G

Computer Series

MULTITRACK/ | Otari MTR 90 Otari MTR 90 Mitsubishi X-850 Ampex ATR 124/ Mitsubishi X-850
2-TRACK Mitsubishi X-850 With Apogee Filters
RECORDER(S)

(Noise Reduction)

STUDIO Yamaha NS10 Quested Hidley/Kinoshita Tannoy Super Westlake 5 Way

MONITOR(S) Neil Grant Boxer TAD Components Gold SM-1
Mastering Lab
Crossover

MASTER TAPE | Ampex 456 Agfa 469 Ampex 467 Ampex 456 Ampex 456
MASTERING ABBEY ROAD FRANKFORD STERLING BERNIE PRECISION
(ALBUM) Nick Webb WAYNE SOUND GRUNDMAN Stephen
Engineer Carlton Batts George Marino Chris Beliman Marcussen
PRIMARY CD DADC Sanyo JVC Disc America Capitol-EMI Music | WEA
REPLICATOR Manufacturing
(ALBUM)

PRIMARY TAPE | Uni Distributing Uni Distributing Sonopress Capitol-EMI Music | WEA Manufacuring
DUPLICATOR
(ALBUM)

© 1991, Billboard/BPI Communications, Inc. Hot 100, R&B & Country appear in this feature each time; Album Rock, Modern Rock, Rap, Adult
Contemporary & Dance appear in rotation.

MORE STUDIOS
GO GOLD ON AMPEX
THAN ON ALL OTHER TAPES

PUT TOGETHER

Amgier: Becowding Medin Co

A

AMPEX
MASTER OF ENGINEERING

B3+ Feaweor City, Califoriz S4063

4 iy, M
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Digital Bin
Dupe Systems
In Spotlight

B BY SUSAN NUNZIATA

NEW YORK—WEA Manufactur-
ing’s recent announcement of a new
cassette-duplication process called
Digalog is one of the first signs of
what many cassette manufacturers
feel is an inevitable progression: the
use of digital bin systems for ana-
log duplication.

Development of these systems,
which eliminate the need for the
conventional and problem-plagued
analog loop bin masters, began ap-
proximately five years ago. There
are three companies offering sys-
tems—two of which are already
available in the market—but the
high-priced technology is now em-
broiled in a patent controversy (Bill-
board, April 6) that some feel may
slow down its progress.

DAAD AT CORE OF DIGALOG

Concept Design, in Graham, N.C.,
manufactures the Digital Audio An-
alog Distribution system, which is
at the core of WEA’s Digalog pro-
cess.

The system includes the new Mas-
ter Making System and Master
Transfer System designed for high-
speed loading of multiple DAAD
units. Two models of DAAD units
are available that store the audio
program on either hard disc or RAM
chips.

The system is designed to run
with any manufacturer’s slaves and
can duplicate at ratios of up to 80:1
from the disc-based unit or up to
160:1 from the RAM-based unit, ac-
cording to the company.

The MMS units transfer the
source masters from most for-
mats—such as PCM 1610 or 1630,
DAT, or analog converted to SDIF-
II—to S-VHS tape. The S-VHS
tapes are used in the MTS unit to
load the DAAD machines at high
speed.

These systems are available for
sale and, depending on the require-
ments of the plant, cost approxi-
mately $190,000 for a single DAAD
system designed to accommodate
100-minute masters.

DUPLITRONICS SYSTEM

Duplitronics offers the DM 400
Series digital master duplication
system on a royalty basis. It stores
the contents of a source master in
RAM and two basic configurations
are available. The DM 460 contains
60 minutes of program storage ca-
pability and the DM 499 can store
110-minute programs.

Digital data is loaded into the
units through the BT-100 VHS load-
er, which uses an S-VHS tape. The
source master can be loaded onto
the S-VHS tape via the MM-100
mastering-room machine.

Duplitronics claims its system
can duplicate cassettes at a ratio of
up to 256:1, although most slaves
operate at ratios of 64:1 or 80:1.

TAPEMATIC'S SAM
Tapematic, based in Milan, Italy,
is developing a system called Static
Audio Master, which costs approxi-
(Continued on page 63)

It Bob Clearmountain didnt have

so many good things to say about
our digital multitracks,we

mightve had room for his picture.

even better records’”
He bought it for the sound. “The
3348 sounds fantastic. Everything |

Its not that Bob Clearmountainis  track. And believe me, there are

shy. It's just that other machines that have cost

camera- ’
P oo

me weeks of my life’
He bought it for digital editing.

when you con-
sider he's one record sounds exactly the way it

of the most

Sony’s
PCM-3348
makes digital edit
INg so precise, you may
never use one of these again

respected
names in the
recording industry, his reasons for
buying a Sony PCM-3348 DASH

The PCM-3348 has a truly unique transport mechanism. Its predictable response, consistent reliability,
and incredible speed actualty make the 3348 a Iot of fun to use.

48-track look even better.
‘Editing on the 3348 is unbeliev went in, no matter how long | work

with the tape’

He bought it for the transport.

“The first time | ever used a 3348, ably quick and easy. | can edit and

the transport was so incredibly fast re-edit without And he bought it because he

and responsive, | destroying an wouldn't consider buying anything

was addicted to original take. else. ‘1 don't think there’'s another

it immediately” And that leaves machine that even comes close
He bought it me an infinite num-  to the 33487

ber of options” To learn why you should buy
He bought it for

creativity. “Sony's

for its reliability.

“’'ve never had our digital muttitracks, call the

¢

Sony digital am

Sony Professional Audio Group at
1-800-635-SONY ext. 902.

any real down-
time be- muftitracks create
cause of a an atmosphere

where you can

multitrack. just let it all hap-

Either the pen and have

24- or the 48- F nothing get in the

Since it's the music that matters way. That really makes

the on-board samplecrj, irgemal a i u i

track "ping-pong" and advance digita . S ON Y

output let you be more creative i for better music and ®

01 Sy Conpiranon 8 mines Soms s 5 eyt wadomars o Sorw. | BUSINESS AND PROFESSIONAL GROUP
111
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Billboard

fied Department.
Classified Action Mart

|
|
|
| To order an ad...check the type of ad you want...
I
|
|
I
I

[ Regutar Classified: $3.50 per word. Minimum order $75.00.
[ Display Classified: 1in./1x $110.00 - 1 in./4x $100 per in./
12x $95.00 per - 1in./26x $90 per = 1in./52x $70.00 per.
O Reverse Ad $10.00 additional charge
(1 Box number/address $7.50 for handling. Only regular mail
forwarded - tapes not acceptable.
O Position Wanted - $50.00 per inch
Radio Broadcast/Media Rates!

| O1in./1x $70.00 - 1 in./4x $65.00 per
O1 in /12x $60.00 per - 1 in./26x $56.00 per

Payment must be enclosed with your ad copy. Send to
Billboard Classified, 1515 Broadway, NY,NY 10036.

Cancellations must be in writing and mailed to the Classi-

15% agency commission applicable only on ads of 2" or
more running 2 consecutive weeks.

Call Jeft Serrette NY State - 212/536-5174
Outside NY State - toll free-800/223-7524

P e e e e et el

**REAL ESTATE TO THE STARS**

For advertising information call Linda Hersch
1 (800) 950-1018 - In NY (212) 536-5284
CALL FOR RATES

P e e e e e e e

800 #'s (ONLY USED) FOR CLASSIFIED OR REAL ESTATE ADS.

FAX YOUR AD TODAY! (212)/536-5351
Get satisfied through classified!

T ¢ T R

FROM THE USA-AIR FREIGHT
Transport daily. Special to the Music Indus-
try since 1953, Worldwide. Confidential At-
tention. Low Rates. Contact:

Dennis Klainberg, Dir.
BERKLAY AIR SERVICES CORP.
POB 665, JFK Airport, NY 11430, U.S.A.
Fax: 718-917-6434
Ph: 718-656-6066, Tix 425628

AUDIOPHILE
QUALITY

COMPLETE FACILITY!

COMPLETE PACKAGES

o CD Replication

o Cassette Duplication
o 12" Vinyl Pressing
o Custom Graphics

o Mastering Studios

FOR THE
WIDEST

SELECTION

OF RECORDING

APE AND Bcs
ACCESSORIES ... ;: S et

AIWA ® ALLSOP
ALPHA ¢ AMARAY

BASF ® CASE LOGIC

Call Toll Fres
1-800°523- 2472 pa i

Ask for free catalog PELIKAN ¢ RECOTON
and monthly speclals SAVOY R

I I E R LR LN L

America’s Leading ScoTou oM For a Complete Brochure, call or write
Distributor of Recording Sandle S
Tape and Accessories VCRPIu+ — EUROPADISK. LTD. =
@ 1roseryrraL 75 Varick Street, New York, NY 10013

O

202 WELSH ROAD huo;{sﬁujﬁ 19044 ™ (212) 226-4401 FAX (212) 966-0456

L L e L L LIty

DISC MAKERS

COMPLETE MANUFACTI ﬂl.l'ﬂﬂ

The Professional Edge in

Cassette Duplication

Each order
customn personalized
to fit your budget

and your total needs

High speed - Realtime

& DliiokeﬁlﬁaNﬁon
1-800-633-0455
E_AIRI) Call For Free Sample

PROFESSIONAL DESIGN DEPT.

I BOO 4&8 9353

CEM MUSIC SHOPPERS, INC.

We shop demos and videos to ma-
jor and independent recording com-
panies. We prescreen all demos.
Moderate fees. CEM, Box 1793,
N.Y., N.Y. 10027-9998. (212)-932-
8042.

Cassettes
ASEASYAS...

REAL TIME DUPLICATION
HIGH SPEED DUPLICATION

CUSTOM BLANKS

INTRODUCING:
Full Service Digital Editing

A4l . ARROW HEY_ UNIT F
IEWTHDALE CALIORMLE P08

TR

RIFTINTING
TR iR FLRIRCY

jIGH TECH F.I".C-II.IT‘I" '|IIITI!I P'EEFE-'SSIONH ETAFF J

S MASTERING I

I REPLICATION IR PRINTING IR
COMPLETE CD AND CASSETTE PRODUCTION

l I I e oz
LT i 20
FOR THOSE WHO HEAR THE DIFFERENCE
I GRAPHIC DESIGN ART STUDIC I
NN TOTAL PACKAGING INDENENEN
S PERSONALIZED EXPERT SERVICE IEE

. 272- 333- 5950 .
101 WEST 57th STREET, NEW YORK. N.Y 10019

and CD Compilation

ESP Means Quality Full Service
Prinling and Packaging. Friendly
Professional Service, Competilive
Prices, Fast Turn-Around and
Highest Quality Raw Malerials,
as EASTERAN STANDARD
|' de BUFFALD, NY 14207
1-T16-8TE-1454

PRODUCTIONS, INC.
28 BAXTER STREET
1-800-527-9225

**USED MOVIES & NINTENDO**

BOUGHT & SOLD
*All Quantities & Ratings
*Specializing in Store Openings & Buyouts

A A VIDEO DISTRIBUTORS
1-800-220-2200 * FAX 215.638-0770

AMERICAN MUSIC WHOLESALERS, INC.

THE MUSIC YOU WANT AT THE PRICES YOU NEED!!
MID LINES/BUDGETS, CASSETTES & CD.’s
LARGE SELECTION OF:

ROCK ¢ SOUL ¢ GOSPEL ¢ JAZZ ¢ BLUES
COUNTRY ® and more!

Call or write for free catalog (selling to the trade only)
1320 Stirhng Road, Suite 108
Dania, Florida 33004
Tel: (305) 921-2706

SONGWRITERS

Psychedelia - Hesvy Metal - Punk *

Thrash + Noise + New Age.

Campus Records
W holesale ~stnbu t
. IMP
Deletions Overstocks
87B Albany Shaker Road
Latham NY 12110
{518) 783-6698
(518) 783-6753 FAX
For a Umque Blend of Independe
Magor Lapel Closeowts and Overstocks

ORT

EXPORT

nd

. |BUISNPU] - MPD - OWBBeY . 2110113313 . 2OuUEQ -

Jazz * Blues - R&B *

- %194 . s91pIO - dod

%.09

FINEST QUALITY IN DEMOS
Your songs professionally produced by
EOP. Special rate of $175 per song for
limited time. Call or write for free sample.
EOP RECORDS, P.O. 30682
Bethesda, MD 20824 « (301) 530 4544
Also available: cassette dups, full
packaging opt.

_Operating Supplies

Plastic & Paper Sleeves - Cassette Shells
Jewel Boxes - CD Blisters - Divider Cards

Wrapping & Packaging
The Shrinkmaster™ Packaging System
Retail-level packaging;Does LP's, Videos, CD's,
Cassettes & more. Easy operation. $279.95 complete
The CD Sealer™
1 aks
clcasll\?)? a!zgu‘ng;ﬂl_ég%ys!agh;%kzeaiy:&lfxr51;29 95.

Music & More...
Indie Labels - Budget & Cut-Out CD’s,
Tapes & LP’s - Novelties - Books & Mags

Performance Dist.
2 Oak St. POB 0156

New Brunswick NJ oasos-mss

Tel: (908)545-3004 Fax (90!)5&5-605& |

Buy direct and save! While other people are
raising their prices, we are slashing ours. Ma-
jor label CD’s, cassettes and LP’s as fow as 50¢.
Your choice from the most extensive listings
available. For free catalog call (609) 890 6000.
FAX: (609) 890 0247 or write
SCORPIO MUSIC, INC.
P.O. Box A
Trenton, Nj 08691 0020

CARIBBEAN ARTS
Largest selection of Reggae merchandise Irie t-shirt
- leather African pendant rasta caps - knitted rasta
belts - red, gold, green shoelaces - kente hats -
much moret! Call or write for color catalog.

(212) 598-9100
Michelas Noveity Sales, lac.
864 Broadway, New York, NY 10003
DEALERS ONLY

OUTSTANDING SELECTION
AT BARGAIN PRICES
Budget/Midline/Cutouts, Gospel,
|ues, Jazz, MORE, setc.
LP s/CASSETTES/CD's
Serving independent outlets, rack jobbers, fleamarkets
Free Catalog — Dealers only!
A.B.A. Record Dist.
175 Main St., Lodi, NJ 07644
(201) 471-6543 Fax # (201) 471-7065

DON'T BUY CUTOUTS!

Until You See Our Catalog
Of Great Cassettes and CD’s
TARGET MUSIC DISTRIBUTORS
7925 N.W. 66th St., Miami, FL 33166
(305) 591-2188 DEALERS ONLY

ALBUMS — CASSETTES — CD’S
At the Best Prices
Major Label overstocks and de-
letes. Send for our free 100 page
catalog.
Dealers Only
Foreign customers and fleamarkets
welcome.
Phone:

314 531 4644 Fax: 314 531 4646
Great Atlantic & Pacific Music
3310 Samuel Shepard Dr.

St. Louis MO 63103

SONGWRITERS CONTEST
Win $1,000.00 Grand Prize
All songwriters, music all types
Send cassette tape and lyric sheets
S.A.S.E. Deadline 6-30-91
Contest only $5 per song, entry fee.
(U. S. $ money, only) to PVJ SONGBOOK CO.
P.O. Box 17493 — El Paso, TX 79917

HELP WANTED

JOB OPENING NOTICE. EMPLOYER: RUBEN VE-
LASQUEZ, Los Arcos Baliroom, 2007 Whitney Ln.,
Odessa, TX 79766, (915) 333-4880 / 333-3101.
JOB: Musical talent. RATE OF PAY: $500.00 per in-
dividual/3-day weekend. REQUIREMENTS: Willing
to work 3-day weekend in the area. NATURE OF
EMPLOYERS BUSINESS: Dances.

NATIONAL PROMOTION-Inde-
pendent label requires experienced
energetic enthusiastic phone-master.
Self-starter with experience in Aiterna-
tive Rock and Dance. Write to:

Box # 7909, BILLBOARD MAGAZINE,
1515 Broadway, NEW York, N.Y. 10036

ENTERTAINMENT ATTORNEY—Wolf, Greenfield
& Sacks seeks a highly motivated associate attor-
ney with 1-3 years experience in the entertainment
industry. Music and/or motion picture law and intel-
lectual property background preferred. Candidate
should possess outstanding academic credentials,
writing, and interpersonal skills and enthusiasm for
music and motion pictures. Please send resume to
Wolf, Greenfield & Sacks, P.C., 600 Atlantic Avenue,
Boston, Massachusetts 02210, Attention: Hiring
Partner.

FIXTURES

DANIEL E. GELLES ASSOC. INC.
NEW INNOVATIVE MODULAR
DISPLAY SYSTEMS FOR THE RE-
TAIL ENVIRONMENT

PROVEN TO INCREASE SALES
TEL (914) 687-7681
FAX (914) 687-4324

FACTORY DIRECT
COMPACT DISC DISPLAYERS
AUDIO CASSETTE DISPLAYERS
ALBUM DISPLAYERS
LASER DISC DISPLAYERS
VIDEO CASSETTE DISPLAYERS
Modular Merchandising System. Architectural Merchan-
dising Floor Plans at no cost or obligation.

Free 40 Page Color Catalog
1-800-433-3543
Ask for Ken Cohen

CHASE LIGHTS
NEON
SIGNS - FIXTURES
POSTER HOLDERS
FACTORY DIRECT
1-800-228-5768
Ask for Rich Lile

TAPES

PROFESSIONAL RECORDING SUPPLIES
CUSTOM AUDIO/VIDEO CASSETTES

* TDK AUDIO/VIDEO CASSETTES ° DATS
* AMPEX MASTERING TAPE  * SPLICING TAPE
* EMPTY REELS & BOXES * INSERT CARDS
* NORELCO & SOFT POLY BOXES
* AUDIO/VIDEO ALBUMS  * CASSETTE LABELS
* ENDLESS CASSETTES *Co
* AGFA, BASF & MAGNETIC MEDIA AUDIO
CASSETTE TAPE (PANCAKES)
* CELEBRATING OUR 25TH YEAR.
DON'T DELAY CALL TODAY FOR OUR FREE
CATALOG AND PRICE LIST!!

ANDOL AUDIO PROD., INC.
4212 14th AVENUE » BROOKLYN, NY 11219
1-800-221-6578 FAX (718) 853-2589
516-212 CALL 718-435-7322
VISA/MASTERCARD ACCEPTED

INCREASE PROFITS
BY REDUCING THEFT!

RETAIL LOSSES ARE
INCREASING ALL OVER
THE NATION

PROTECT YOUR RETAIL
OUTLETS WITH LOW COST
EASY TO USE CASSETTE
TAPE SECURITY PRODUCTS
—EITHER REUSEABLE
OR DISPOSABLE

FAST SHIPMENT FROM
INVENTORY WITH 7 SELECTIVE
MODELS FROM WHICH TO
CHOOSE!

CALL OR WRITE TODAY FOR
SAMPLES & SPECIAL PRICES!

C/& D SPECIAL PRODUCTS
309 SEQUOYA DRIVE

HOPKINSVILLE, KY 42240
1-800-922-6287
502/885-8088

BILLBOARD'S 1991
INTERNATIONAL

BUYER'S GUIDE

The Worldwide Music and Video
Business-to-Business Directory. Listings
include name. address, phone number and marketing
information of record companies. music publishers.
distributors, accessory manufacturers and suppliers. Also
manutacturers and wholesalers of hardware, software and
accessories for Compact Disc, Video Cassettes and Video
Games. $73.00 (Includes postage & handling.)
Add appropnate sales tax in NY. NJ. CA. TN, MA, IL & DC.
Please add an additional $5.00 tor foreign orders.
To order, send your check or money order with this ad to:
Billboard Directories, Attn: Jeff Serrette, 1515 Broadway, NY, NY 10036
For fastest service, call (800) 223-7524, in NY (212) $36-5174

BDTD4444
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NOVELTIES

'T LOOK ANY FURTHER
ZMACHARS POSTER, INC. IS YOUR COM-
PLETE ONE STOP FOR MUSIC RELATED
MERCHANDISE. GREAT SERVICE AND SE-
LECTION. POSTERS, T-SHIRTS, PATCHES,
ETC. WE HAVE WHAT YOU NEEDI

§I

CALL US NOW!
7911 N.W. 72ND AVE., SUITE #102
MEDLEY, FLA. 33166
PH (305) 888-2238 FAX (305) 888-1924

POSTERSERVICEING

Tired of the same old selection? Qur
1000-title poster catalog is the largest
in the industry including Winter-
iand,Funky, One Stop, Imports and
Psychedelics. Better yet, our unique
servicing program keeps you on top.
Find outwhat you have been missing.
Call Lisa Bowen at:

(800)666-7654
255 Northland Blvd

Cincinnati, OH 45246

SELL YOUR DANCE MUSIC
FOR IMMEDIATE CASH!

ALL YOU HAVE TO DO IS CALL
IN OR SEND YOUR TAPES TO:

PPl ENTERTAINMENT GROUP
88 ST. FRANCIS STREET
NEWARK, N.J. 07105

ATT: MARIANNE EGGLESTON

TEL: 201-344-4214
FAX: 201-344-0465

MAKE SURE YOU
INCLUDE BEATS
PER MINUTE!

ROCK T-SHIRTS

* OVER 100 STYLES

* TOP ROCK ARTISTS

* LICENSED DESIGNS

* FREE CATALOG

NICEMAN MERCHANDISING
1-800-279-2545
DEALERS ONLY

COMPUTERS

ak
l g ~dTr
co 0

p e o oute'“e
The

Trak Systems call for more information

watngrore, 152 800-942-3008

203-265-3440

The #1 Software Hit in Recdrd
Stores Across the Nation

Complete Family of Software
Systems for Record Stores
from Single Stores to Chains

Your One Stop Record Store Software and
Computer Hardware Company

MUSICWARE US4
5934 Royal Ln.

Suite 1114

Dallas, TX 75230
(214) 692-6552
(214) 369-3840 FAX

MUSICWARE EUROPE

Saxony House

Easthampnett, Chichester
Sussex. England POI8 OJY
UK (0243) 775419

UK (0243) 776327 FAX

ES IT EASY! )

3 s L’ MAK YSTEMS
A IN COMPUTE Rosmousmv

LEADE
Fg:?EYHE RECORD AND VIDE

* Single and mum-store retait THE m1
syswms CHOICE OF

* One stop/wholesale/cistrbu THE #1
hon packages

* Over 10 yoars of industry RETAILERS
expenence

* Database incivoed

* State-of-the-art barcode * inventory Control
apphcations * Roint OF Saie

* Custom systems and consult * Video Rental
ng services * Accounting

* Portatie Scanming = Returns

For more nlormation on how we can heip your wholesale
O reted OPECANON cal Of wrile
YOUNG SYSTEMS LIMITED
6573 Jones Mifl Coun Suite B Norcross GA 30092
404/449-0338

COLLECTIBLES

RECORD RECYCLISTS
Choose from over 100,000 out-of-print current
collectibles. We buy and sell more

o LP’'s = 45's e Cassettes e CD's
than anyone in the area.
Mail-order Specialists
Record Gems
546 Central Ave., Cedarhurst, NY 11516
{516) 295 GEMS 4367 ® FAX (516) 295 4370

ATTENTION
Understanding, established agent! Regular
ASCAP Music Composer spent years writ-
ing professional material; not a salesman!
Currently, needs help to get some good

songs from the closet—to the “‘charts!
Work speaks for itself. No advance money-
deals. Please write to: Box #7907, Bili-
board Magazine, 1515 Broadway, New
York. NY 10036

THE WORLD SONG FESTIVAL, held in St. Sauveur,
Montreal, Canada are presently auditioning singers,
musicians, dancers and models for more than 150
shows. Send a video clip, or cassette. inscription
fee: $20.00. World Song Festival, 246 Lake Millette
Road, St. Sauveur, Quebec, Canada, JOR 1R3.

BUSINESS OPP,

FOR SALE
Established, profitable and unique record
label with own significant national distri-
bution and unrealized potential. Gross
near $500K/year.

Box #7904

Billboard Magazine ® 1515 Broadway
New York, NY 10036

GOLDEN OLDIES

Original out-of-print albums and singies. All
types of music. We specialize in records
from the 50's, 60's, and 70's. Largest
selection. Write for free cataiog.

HAVEMEYER PARK RECORDS
P.O0 BOX 328
OLD GREENWICH, CT. 06870

Satisfaction guaranteed

REALESTATE
TDTHESTARS

KENNEBUNKPORT/
KENNEBUNK,MAINE
Homes, Land, OCEAN/LAKE-
FRONT properties.
Winston Realty Inc.
Kennebunk, Maine
1-800-525-8910- ext. 3153

SUN VALLEY
FANTASTIC VIEW!
$329,500
Seller is relocating. Pool, 3 bdrms, 2
baths, good condition. NEAR STU.

DIOS! For info:
Rancho Verdugo Realty

(818) 841-6060

| REALESTATETO THE STARS

SADDLE RIVER, N.J. $2,800,000

TET s
- et

“HOUSE FOR ALL SEASONS”
Dramatic cedar-and-stone ‘“contemporary.”

INDOOR POOL and SPA are dramatized by waterfalls cascading
over rock walls. Area is spacious enough for grand entertaining.

This very large home has walls of windows, very high ceilings, wide
hallways, fireplaces, a media room, 6 bedrooms, a solarium, and
many other special features. Take advantage of living on two-acres
conveniently located only 20-miles from NYC and convenient to'3
international airports.

Call our entertainment specialist for this or other estate properties.

|9:\ Friedman Associates

S iy afl Realtors
== Tel: 201-327-9090
ESTATES CLUB Fax: 201-327-9068
THe ARL GOF M AarKS VING PR Ry .

(e'}_amwf

Luxury Residence Hotel
Enjoy the comforts of home

in a Juxurious suite available
for long term stays.

Our exclusive residence features:
¢ Month-to-month rentals.

* Spacious 1 Bedroom or
Executive Suites.

* Fully furnished including
kitchenette, linens, maid
service & fireplace.

o Cable television.
» Rooftop pool & whirlpool.
* Secured parking.

* Superb Beverly Hills adj.
location, 1 block south of
Sunset.

CEZANNE HOTEL
949 N. Larrabee St.
West Hollywood

(213) 659-9407

es NYC/GW Bridge

. =

24 TRACK STUOIO/4 BR HOME o 9 minut

mJ)COHor-ommom
IMZE0 IMZTVON P mr>n

R R A R o W Y.

£

WORLD CLASS e BEAUTIFUL AND PRIVATE  LARGE AND TEMPLE-LIKE!
Attached to a lovely home, many skylights, spectacular entrance foyer, well divided,
lush/treed landscaping, in the "neighborhood of the stars,” exclusive, Alpine, N.J.
Unbelievable Atmosphere! Many stars have created hits here.

Best Offer gets the key for immediate possession. Financing available!
Serious inquiries only. (201) 767-8453 (if no answer please leave message).

3SOLUTE AUCTION

Tuesday, May 14, 1991, St. Moritz Hotel, New York City

The Biltmore Theatre

Times Square, Manhattan

® Landmarked Theatre.

® Development Rights
Auctioned Separately

® Located in heart of the
Times Square

Redevelopment District.

® Adjacent to Major Office
Bldgs & New Int'| Hotels

® Potential Uses: Theatre
Entertainment Complex,
Disco, Institutional, etc

® Telephone Bids Accepted

Fot lurther Information and Catalog:

PROPERTIES AT AUCTION

654 Madison Av., Mew York, N.Y. 10021 Phone: (212) 319-8550 Fax; (212} 223-1354

TEANECK

$429,000
e, 2 =
'y 3,

et el
Entertain in skylighted fam rm with walls
of thermo windows. Smile as you view
garden from deck overlooking 75' x 142’
of manicured property. This spring leave
both cars in the garage and walk to
houses of worship. But, first look over
the master bedroom w/walk in closets &
jacuzzi bath plus 4 other bathrooms.
Journey through this enchanting home
by calling Susan Perry - servicing the
area for over 14 years.

COLDWELL BANKER SCHLOTT REALTORS
201-837-4000
961 TEANECK RD., TEANECK RD.
TEANECK, N.). 07666

Contact: Barbara Suriani
Phone: 201-837-4000
Fax #:201-837-8227

AUCTION

TUCSON, AZ
LUXURY ESTATE
WITH PROFESSIONAL
RECORDING STUDIO

To be offered at Auction on
site Saturday, April 27.
Features: 3500 sq. ft.
luxury home on one acre
complete with all the
amenities including
heated pool and spa.
Also: an 830 sq. ft.
“State of the Art”
recording studio.

For additional information or
to arrange a preview
please call:

Pierre or Arlette at:
(602) 749-3944

or
(602) 749-8477
or
Dick Kidder (Broker)
Why USA
(602) 795-4200
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B GOSPEL

Gospel
[EGTERN

by Bob Darden

BY DESIGN, ACCLAMATION, or accident, Steve
Camp has become the social consciousness of con-
temporary Christian music. It was Camp, for in-
stance, who organized gospel music’s first public
hunger and AIDS campaigns. But along the way,
the Sparrow artist has also created an outstanding
body of music, as showcased in his “Doing My Best”
greatest-hits collection from last year.

Sparrow is about to release Camp’s latest, tenta-
tively titled “For Every Time,” which he says will
have a more spiritual than social thrust.

“The theme is that the Cross is a radical thing,”
he says. “What did Jesus mean when he said ‘Follow
me’? We’'ve seen an influx of good, religious pro-
grams and activity in this country in recent years.
But, as a recent Gallup Poll says, never before in the
history of mankind has there been so much talk
about religious things, but so little impact. There is
an identification with Christ—but no change in life-
style . ..

“So, ultimately, I’ve written a collection of songs
that ask, what does it really mean to follow the
Lord? This isn’t a new topic for me, but this is the
first time I've concentrated on a theme with such a
singular focus. I addressed this issue some in ‘Jus-
tice,” but I also dealt with other issues, too, includ-
ing freeing the oppressed and feeding the hungry.
But this time it’s only on the most basic issue of all
issues—Jesus Christ or not Jesus Christ.”

As always, Camp is a forceful, convincing commu-
nicator. He says Christians are being deluged daily
by a “moral Scud-missile attack’ of conflicting mor-
al messages that they need to resist. This, obvious-
ly, is not the kind of message an audience weaned on

Madonna, Guns N’ Roses, and Digital Under-
ground is going to readily embrace.

“The question is, do you compromise yourself
slightly to gain more exposure for the gospel mes-
sage?” he asks. “But, in doing so, have you then wa-
tered down truth and made it half-truth—which
makes it into a lie? That’s a real concern. Jesus
asked his followers to choose the narrow way, but
he added, ‘If you follow me, don’t be surprised if the
world hates you.’

Camp says the songs on “For Every Time” are the
most focused he has ever written. With the release
of “Doing My Best,” Sparrow gave him an extra
year to prepare and hone material for the album. As
has been the case in recent Camp releases, the crack
studio musicians included Jeff Pocaro, Michael
Landau, Dan Huff, Paul Leim, Leland Sklar, and
Phil Naish. Camp played acoustic piano on most of
the tracks.

“It all just clicked this time,” he says. “Leland,

Steve Camp’s new album
has a strong spiritual thrust

who has worked on the last four records with me,
told me these songs really sounded strong. It’s defi-
nitely a pop-sounding album. My demographics five
years ago showed a lot of teen audiences. Now it is
mostly college students and young-adult audi-
ences—more of an AC audience. It is still a key-
board-based sound, but closer now to a Billy Joel or
Phil Collins. It is not necessarily more polished,
just more focused, more accessible.

“This is the first album I haven’t produced in
some time, what with the new baby, touring, and
writing,” Camp adds. “I let Phil handle the helm and
direct the ship through these waters. Phil has
worked with everybody from Carman to Michael
Card to Steve Chapman and he’s an excellent syn-
thesizer player. We even attend the same church to-
gether! With his even temperament, he’s just excel-
lent in the studio.”

= =
Top Contemporary Ghristian.
E Compdied from a national sampie of retail store
= § § and one-stop sales reports.
= ¢ | o | ARTIST TITLE
E ~ z LABEL & NUMBER/DISTRIBUTING LABEL
% NO.1 % w
1 {3 ] 3 | AMY GRANT worD 6907* 1 week at No. 1 HEART IN MOTION
2 1 | 25 | MICHAEL W. SMITH  REUNION 0063°*/WORD GO WEST YOUNG MAN
3 4 | 25 | SANDI PATTI WORD 9205° ANOTHER TIME ANOTHER PLACE
4 | 2|13 | STENCN CURTIS CHAPMAN FOR THE SAKE OF THE CALL
5 8 | 25| D.C. TALK  FOREFRONT 2682%/BENSON NU THANG
6 11| 3 | MARGARET BECKER sparrow 1261° SIMPLE HOUSE
7 6 | 39 | PETRA woORD 4191° BEYOND BELIEF
8 5 | 13 | WHITE HEART  STARSONG 8166* POWER HOUSE
9 14 | 3 | SUSAN ASHTON  sparrOw 1259* WAKENED BY THE WIND
10 | 10| 21 | MICHAEL CARD  sparrow 1223° THE WAY OF WISDOM
11 | 9 [153| CARMAN ®  BENSON 2463° RADICALLY SAVED
12 | 7 | 27 | TAKE 6  WARNER ALLIANCE 4102*/SPARROW SO MUCH 2 SAY
13 | 12| 37 | TWILA PARIS  STARSONG 8155* CRY FOR THE DESERT
14 [ 13| 75 | CARMAN  BENSON 2588* REVIVAL IN THE LAND
15 | 16 | 29 | WAYNE WATSON  worp a192° HOME FREE
16 | 18 |243] AMY GRANT A  MYRRH 3900*/WORD THE COLLECTION
17 |15 | 15 | R cherremnson LARNELLE LIVE ... PSALMS HYMNS. . .
ﬁ 34| 3 | RAY BOLTZ DIADEM 1131°/SPECTRA ANOTHER CHILD TO HOLD
19 | 19| 25 | Ry AN O ' ANONYMOUS CONFESSIONS OF A LUNATIC FRIEND
20 | 20 | 21 | STEVE GREEN  SPaRROW 1245* HIDE EM’' IN YOUR HEART
21 | 24 | 3 | HOSANNA! MUSIC  INTEGRITY 036*/SPARROW JESUS IS ALIVE
22 | 25| 45 | RAY BOLTZ  DIADEM 30571¢/SPECTRA THE ALTAR
23 | 27 132| MICHAEL W. SMITH  REUNION 8412¢/WORD | 2 (EYE)
24 | 23 | 45 | THE WINANS  WARNER ALLIANCE 26161°/SPARROW RETURN
25 [ 29| 5 | THE BELIEVER  REx 1421*/SPECTRA SANITY OBSCURE
26 | 31| 16 | KIM BOYCE  MYRRH 6905*/WORD THIS | KNOW
27 |NEWD | VARIOUS ARTISTS  SPARROW 1266* GOOD FOR THE SOUL
28 (21| 3 | PAUL OVERSTREET‘ WORD 9247* HEROES
29 | 26 | 12 | AR avs/senson  THE KIDS' PRAISE! COMPANY SAMPLER
30 |RE-ENTRY| PETRA  DAYSPRING 1578%/WORD PETRA PRAISE: THE ROCK CRIES OUT
31 |RE-ENTRY| LARNELLE HARRIS  BENSON 2506* | CAN BEGIN AGAIN
32 | 35| 12 | JOHN GIBSON  FRONTUINE 9095* JESUS LOVES YA
33 |NEWD | s s sonson A CAPPELLA PRAISE
34 | 22| 71 | STEVEN CURTIS CHAPMAN  sParrOW 1369° MORE TO THIS LIFE
35 | 17 | 75 | MICHAEL CARD  sparRrOW 1179° SLEEP SOUND IN JESUS
36 fre-enty| RO om0 WIND'S OF HEAVEN, STUFF OF EARTH
37 | 28|38 | 4 HIM  BENSON 2624° 4 HIM
38 | 38| 22 | TRAMAINE HAWKINS  SPARROW 1246° LIVE
39 | 32| 13| NEW SONG  WORD 9169* LIVING PROOF
80 30| 5 | COLOURS  MARANATHA! MUSIC 8743%/BENSON PRAISE BEYOND WORDS

@ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
certification for sales of 1 million units with each additional million indicated by a numberal
following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl
unavailable. © 1991, Billboard/BPi Communications, Inc.

Releasing April 22nd
Don't miss sales -
Order today!

1-800-688-2505
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Songwriter, Pub Awards Season Gospel Week
ASCAP, BMI, SESAC Fete Affiliates’ Achievements

@ BY DEBBIE HOLLEY

NASHVILLE—The songwriter
and publishing awards given by
ASCAP, BMI, and SESAC were a
highlight of Gospel Music Week,
April 7-11 here.

At SESAC’s luncheon and
awards show, April 9, at the
Stouffer Hotel and Convention
Center, MC and SESAC VP Tom
Casey handed gospel-songwriter
and gospel-publisher-of-the-year
citations to Bob Hartman of the
group Petra and his publishing
company, Petsong.

Those garnering SESAC out-
standing achievement awards for
songwriting and publishing were
Margaret Becker (His Eye Music),
Jerry Salley (SideKick Music),
Timothy Wright (Arisav/Freeman
and Co.), and Dallas Holm (Holm
Made/Promiseland).

The ceremony, hosted by SESAC
president/CEQ Vincent Candilora,
featured live performances by
Timothy Wright, accompanied by
keyboardist Derrick Lee and Dal-
las Holm.

ASCAP’s 13th annual gospel
music luncheon and awards cere-
mony, April 8, at the Stouffer Ho-
tel, recognized ASCAP members
nominated for Gospel Music Assn.
Dove awards.

Awards to writers and publish-

ers, nominated for Dove awards in
the song-of-the-year category,
were presented by ASCAP’s
Southern executive director, Con-
nie Bradley. The following re-
ceived citations: ‘“A Few Good
Men,” writers Barry Jennings and
Suzanne Gaither Jennings, pub-
lisher Townsend/Warbucks; ‘““An-
other Time, Another Place,” writ-
er Gary Driskell, publisher Word;
“Awesome God,” writer Rich Mul-
lins, publisher Edward Grant;
“Each One Reach One,”’” writer
Babbie Mason, publisher Word; “I
Can Begin Again,” writer Dave
Clark, publisher John T. Benson;
“Who Will Be Jesus,”” writers
Bruce Carroll and C. Aaron Wil-
burn, publisher Word/McSpadden
/Magnolia Hill.

Other honors went to Word Mu-
sic, a multiple-award winner with
three song-of-the-year nomina-
tions; and Bruce Carroll, Michael
W. Smith, and Wayne Watson, who
were honored in the songwriter-of-
the-year category.

A special presentation by Major
Gen. Carl Wallace was made recog-
nizing Ken Harding of New Haven
Records for his participation in Op-
eration Desert Song. Renee Bell of
MCA Records was noted for her
efforts with the same campaign.
Featured entertainers at the lun-
cheon included writer/artist Susan

Ashton, Ray Boltz, Babbie Mason,
and Wayne Watson. Dick Tunney
provided background music, and
comedian Mark Lowry opened the
show.

BMI’s ““old-fashioned southern
gospel gathering,” April 10 at the
Stouffer’s Grand Ballroom, hon-
ored its affiliates nominated for
Dove awards. The luncheon was
hosted by BMI VPs Roger Sovine
and Joe Moscheo.

Cited for their songwriter-of-
the-year nominations were Steven
Curtis Chapman (who won the
1991 Dove award in this category)
and Wayne Kirkpatrick.

Awarded for song-of-the-year
nominations were ‘‘I Can Begin
Again,” writer Larnelle Harris,
publishers Lifesong Music Press/-
First Row; “I L-O-V-E U,” writers
Mervyn Warren and Mark Kibble,
publishers Mervyn Warren/-
Warner/Elektra/Asylum/Winston
Kae; “I Will Be Here,” writer Ste-
ven Curtis Chapman, publishers
Careers/BMG/Greg Nelson/Spar-
row Song; and “Where There Is
Faith,”” writer Billy Simon, pub-
lisher River Oaks.

Southern gospel performers
Kelly Nelon Thompson, the Bish-
ops, the Dixie Melody Boys, and
the McKameys entertained.
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GOSPEL N

Billboard.

FOR WEEK ENDING APRIL 20, 1991

7’1/% . ° E Compiled from a national sampie of retail store
Hawkins’ sentiments are being echoed through the 8%z and one-stop sales reports.
black gospel community. 2 | €| ¢ |armisT TITLE
“To put it simply,” says one executive who asked to % | ~ | % | LABEL & NUMBER/DISTRIBUTING LABEL
remain anonymous, “outside of the Black Gospel Spgc- 4k NO. 1T &
tacular, there is nothing relevant for the black gospel in- 1 |1 |27 | REV. JAMES MOORE
dustry, and no reason to come.” MALACO 6006 7 weeks at No. 1 “LIVE"” WITH MISSISSIPPI MASS CHOIR
Such reactions, coupled with the recent changes in the 2 | 3 |39 | WALTER HAWKINS  maLaco 6007 LOVE ALIVE IV
by Lisa Colli CospolNILsie Mook homnit umericy gnenuclinesiio REV. J.CLEVELAND/SOUTHERN CALIFORNIA communm CHOIR
g S oS movfement tO\yardt}fven }itrt(;later tg(l))lla"rilzatiozl Off gospe] | : 2|4 SAVOY 7099/MALACO AVING CHURCH
music companies through the establishment of organi-
FALLOUT FROM THE GMA: While the Gospel Music  zations like the Inspirational Artist and Music Market- A | 4 | 29 | TRAMAINE HAWKINS _searrow 126 EHE
Assn.’s annual Dove Week festivities in Nashville went  ing Seminars. 5 | 6 | 16 | LAMORA PARK YOUNG ADULT CHOIR
q . . ’ . 3 BELLMARK 71800 WAIT ON THE LORD
off without a hitch, gospel insiders say the absence of TAMMS' first two-day seminar is scheduled July 13-14 SRR ICOIER
the popular “Black Gospel Spectacular” may have es-  in Chicago, in conjunction with the Windy City’s famed 6 | 5|25 | ournow r2as HE’S RIGHT ON TIME: LIVE FROM LOS ANGELES
t!“déllge(} th; GI\;I(A fromghe %latchk ngSptel Comtzlm;ltyf 7 |7 [ 15 | THE WEST ANGELES C.0.G.I.C -
oria Hawkins produced the first spectacular for ’ ’ SPARROW 1240
th; GMA four };)eariago, Vghwh psrompted an estimated Loss of ‘Black SpeCtaCUIar 8 | 8 | 27| BEAU WILLIAMS  LigrT 72031/speCTRA HIGHER
20% increase in black attendance. Serving as a showcase
. g 3 THE JACKSON SOUTHERNAIRES
fﬁr 12'11 'goﬁpel artists, the night quickly became one of hurts GMA event’ some say 9 | 11| 13| yihco aas THANK YOU MAMA FOR PRAYING FOR ME
the week’s highlights.
o m 3 : MIGHTY CLOUDS OF JOY PRAY FOR ME
The GMA, however, maintains that no action has been  Black Expo. Board members of the newly launched or- 10 §ila2 S —— SWORD 22 e
officially taken on the gospel concert, saying it was only  ganization include Jun Mhoon (I AM Records), Vicki 11 | 9 |19 | REV. CLAY EVAN: et B L R,
a “change in format. Mack (Sparrow), and Theresa Hairston (Benson). D.F.W. MASS CHOIR
“We didn’t drop anything,” says GMA executive di- Representatives of all major gospel labels are expected 12116 | 3 | Sy s101/masco | WILL LET NOTHING SEPARATE ME
rector Don Butler. Butler says the Black Gospel Spec-  to serve as panelists; scheduled performers include 13 | 13 | 61 | REV. CHARLES NICKS/ST. JAMES BAPTIST CHURCH CHOIR
tacular was never designed as an official part of the Commissioned, BeBe Winans, P.I.D., and Albertina SOUND OF GOSPEL 178 HOLD BACK THE NIGHT
week’s activities. According to Butler, the structure of ~ Walker. 14 | 14 | 13 | REV. EDAVIS, JR./WILMINGTON MASS CHOIR FEAT REV. D.COLEY
the evening was left to the producers. Another organization that could well see a surge in ATLANTA INTERNATIONA 10162
In the past, there have been special concerts devoted growth as a fallout of the GMA’s decision is Edwin 15 | 15 | 49 | THE WINANS  waRNER ALLIANCE 4100/SPARROW RETURN
to“Sou,them gospel, rock, and/or new artists gs"well. Hawkins’ Gospel Music & Arts Seminar, which already 16 | 12| 29 | JOHN P. KEE  Tvscot a01311/specTRA JUST ME THIS TIME
We'll never call any night by any label again,” Butler  boasts chapters throughout the country. EW LJFE COMBIUNIY CHOT FEATURIN I SR BT
s scgeemmted - and thats oot the o st ol |N OTHER GOSPEL NEWS: Daniel W h 17 |NEWP | o s e HASH ¥E
we're segregated—and that’s not the case at all. . Danie inans has ]
But Hawkins says she regrets the GMA’s decision. signed a pact with Tribute Records, joining a growing iy [ iovACRICAEOIMASSICHOIR bdhiegihbasae RIGTENGNVIR YO BRAIRE
“I’'m sorry that we're not having the Black Gospel roster of artists (including the New Jersey Mass Choir 19 {19 9 :{'Jggg 3:}';'[2500085/ NEAVCVOGENERAT'ON CHORALE TEARRISE
Spectacular as it had been presented the last three years  and Lynnette Hawkins) who have joined the new label 2
because I believe it was a viable means and platform for . CCM has announced a new publication, American 20 | 22 | 53 | WANDA NERO BUTLER  secret 907/50unp OF GoseL  NEW BORN SOUL
our artists to be exposc:fi to a market they had not previ-  Gospel Magazine, which is set to launch in May .. . Rich- 21 | 18| 15 | NEW YORK RESTORATION CHOIR savor 1a709/masco | SEE A WORLD
ously been exposed to,” she says. ard Smallwood looks set to join Sparrow Records. —
22 [ 28| 5 | PILGRIM JUBILEES  maLACO a4a2 FAMILY AFFAIR
23 | 20 | 49 | WALT WHITMAN & THE SOUL CHILDREN OF CHICAGO
1 AM 4001 THIS IS THE DAY
24 | 29| 7 | LYNETTE HAWKINS STEPHENS
TRIBUTE 31004/SPECTRA WALKING IN THE LIGHT
25 | 24 | 77 | L.A. MASS CHOIR  LIGHT 72028/SPECTRA CAN'T HOLD BACK
ARMAN OMMISSIONED & 25 |5 | veLenBavion_mooor
27 138 | 3 | PHIL DRISCOLL  ARTFUL BALANCE 7000/4C! INNER MAN
T H E H R l ST H u R C H H O l R 28 (32| 49 | MILTON BRUNSON  ReJ0(CE 9111/WORD OPEN OUR EYES
t 29 | 25 | 45 | NEW LIFE COMMUNITY CHOIR FEAT. JOHN P. KEE
TYSCOT 89415/SPECTRA WAIT ON HIM
30 |RE-ENTRY| THOMAS WHITFIELD & CO  seNsoN 2703 MY FAITH
31 | 49| 5 | J-FERRELL/LIGHTHOUSE INTERDOMINATIONAL CHOIR
SOUND OF GOSPEL 194 LIVE IN TORONTO
HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR
32 |reenthy (EE oo OH LORD WE PRAISE YOU
33 | 30| 15 | RUDOLPH STANFIELD & NEW REVELATION
SOUND OF GOSPEL 192 LIVE & IN PRAISE
S""“ T" 34 | 23|73 | SHIRLEY CAESAR  wORD 8447 | REMEMBER MAMA
35 | 34 | 10 | FIRST CHURCH OF DELIVERANCE
TRIBUTE 1131/SPECTRA SURELY THE LORD IS IN THIS PLACE
snake The 36 | 31| 93 | MISSISSIPPI MASS CHOIR  maLACO 6003 MISSISSIPPI MASS CHOIR
37 | 27| 35 | COMMISSIONED  BENSON 2553 STATE OF MIND
38 |NEWp | YOUNG ARTISTS FOR CHRIST
SOUND OF GOSPEL 193 YOUNG ARTISTS FOR CHRIST WORKSHOP '89
s 39 | 26 | 41 | FLORIDA MASS CHOIR  maLACO 6005 HIGHER HOPE
40 | 35 | 5 | JAMES BIGNON & DELIVERANCE
ATLANTA INTERNATIONAL 10163 HOW EXCELLENT IS THY NAME

Releasing April 22nd

ﬂllll'l miss sales .. .

‘! 800-688-2505 §

Order today £
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® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1
million units with each additional million indicated by a numeral following the symbol. All albums available on cassette and CD.
*Asterisk indicates vinyl unavailable. © 1991, Billboard/BPI Communications, Inc.
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by Carlos Agudelo

SAR Records, a small Miami-based company run by an
artist and his wife, is an outstanding example of how to
take advantage of the expansion of Latin, and especially
Afro-Cuban, music into foreign markets. SAR Records
was founded in 1979 in New York by Roberto Torres,
Sergio Bofil, and Adriano Garcia. From the beginning,
the company built a quality catalog of music with strong
Cuban roots, performed by such seasoned musicians as
“Papaito,” Alfredo “Chocolate Armenteros,” Alfredo
Valdes Sr., Alfredo Valdes Jr., Alfredo De La Fe, La
India De Oriente, Henry Fiol, and many others, includ-
ing, of course, Torres himself. He also produced most of
the company’s albums and developed a sound that is
both familiar and modern, a catchy and very danceable
mixture. Torres also introduced in the U.S. the vallenato
rhythm from Colombia, creating his own versions of fa-
mous songs in a series called “Charanga Vallenata.”
One of the songs, “Caballo Viejo,” became one of the
greatest hits of the '80s, not only in the U.S. but also in
Latin America. Later on, the first verses and melody of
the song were recycled by the Gipsy Kings into a world-
wide hit tune called “Bamboleo.”

In 1985, Torres paid off his partners and headed to Mi-
ami with his catalog, his family, and his fame. Ever since
its inception, SAR Records had been looking to expand
into foreign markets. Only it went into areas that many
other companies didn’t go into. Those territories include
Mexico, where it was believed that U.S.-based salsa
couldn’t penetrate, and West Africa. In Mexico the com-
pany gained a foothold in the market by working with
the “sonideros,” men with sound systems and boxes of
records that worked neighborhood parties; in Africa the
company penetrated with help from musicians like

Labba Sosse, an artist from Senegal, who played what
could be called African salsa. In Miami, Torres began to
develop the European and Japanese markets. Today, the
company is reaping the fruits of all those years of cata-
log building, selling as many records in Europe and Ja-
pan as it sells in the U.S. In France alone, one client buys
more CDs than the whole city of Miami, where Torres is
a local hero.

“They order automatically, without listening to it, and
there are no returns,” says Merlene Torres, Torres’
wife and partner. “We are a small company so we can’t
afford to put out something that doesn't sell. We also
try to keep always the same line, charangas, son mon-
tuno, guajiras, Colombian vallenatos.” She says many
of the CDs also make their way to the Caribbean, espe-
cially the West Indies, which is a strong market for Lat-
in music. So far, SAR has rereleased 18 CDs and plans

SAR Records is making some
noise in foreign markets

to have as many as 40 titles out by the end of the year.
Torres is currently touring in Spain with El Gran Com-
bo, Johnny Pacheco, Ralphy Leavitt & La Selecta, and
Millie Jocelyn Y Los Vecinos.

HMM, the New York-based company distributed by
Sony, has done something that nobody I know of has
done before. It has released a “Salsa In English” album
with eight previously released tunes and one bonus
track. It will be interesting to see how this release does.
The company is also signing Venezuelean salsero Oscar
D’Leon and is negotiating with Colombian Joe Arroyo,
that country’s most prominent salsa act ... Pedro Mi-
chelena, the veteran Miami-based promoter, has formed
M&V, Marketing and Promotions Inc., a production
and promotion outlet for artists, records, shows, and
special events, with marketing, talent sales, and public-
relations departments. Michelena is associated with
Carlos Olivier and producer Herminio Valverdi, with
whom he has produced a pilot for a variety show.

PUT YOUR HEART ON
SALSA IN ENGLISH

This album is a collection of RMM's best ENGLISH SALSA hits
recorded by their biggest artists. A bonus track of TITO NIEVES latest
hit which is currently receiving heavy radio airplay "HOW 00 YOU
KEEP THE MUSIC PLAYING" (featuring NEW YORK BAND's ALEXANDRA)
is also included in this recording.

“PUT YOUR HEART ON SALSA IN ENGLISH" will appeal to both
Hispanics and Non-Hispanics alike.

PUT YOURHEART ON SALSAIN ENGLISH
RMIL-RMIC-CD-80553

HOW 00 YOU KEEP THE MUSIC PLAYING - Tito Nieves featuring Alexandra / I'LL
ALWAYS LOVE YOU - Tito Nieves / SIUSTED ME QUIERE |IF YOU LOVE ME| - Millie
“P" / LOVE IS FOREVER - Tony Vega / DANCING MOOD - The New York Band /
TENOER LOVE - Tito Nieves / THERE'S NOTHING BETTER THAN LOVE - Org.De La
Luz / HALF CRAZY - Cheo Feliciano / BETCHA BY GOLLY - Ray Oe La Paz

ETERNAMENTE
ROMANTICOS

ETERNAMENTE ROMANTICOS is the most important compilation
of the year including the best of ANA GABRIEL. {SABEL
PANTOJA. EMMANUEL. FELICIANO. JOSE JOSE and other of
the Latin world's top performers.

This is a collection item with heavy T.V. support.

ETERNAMENTE ROMANTICOS

DCFL-OCFC-COT-80542

DESAHOGO - Roberto Carlos / MARINERO DE LUCES - Isabel Pantoja / TODA LA
VIDA- Emmanuel / SIMPLEMENTE AMIGOS - Ana Gabriel / LO DUDO - Jose Jose /
LAGUIRNALOA - Rocio Ourcal / ENBANCARROTA -Braulio / ESTE AMOR QUE HAY
QUE CALLAR - Yolandita Monge / OUENO DE NAOA - Jose Luis Rodriguez /
SENORA - Rocio Jurado / POR ELLA - Jose Feliciano y Jose Jose / MALA SUERTE
Vikki Carr / PEROONAME - Camilo Sesto / FUERA OE MI VIOA - Valeria Lynch
TOCO MADERA - Raphael / OLVIDAME Y PEGA LA VUELTA - Pimpinela

Leves Recorps 1nc.

CD's. RECORDS & TAPES

140 N.W. 22 Avenue. Miami, Florida 33125

@

SONY

SONY
DISCOS INC.

el
Tel.: (305} 541-6686 / Fax.; (305) 642-2785 R

TODO EN MUSICA LATINA ©EVERYTHING IN LATIN MUSIC

Billboard.

FOR WEEK ENDING APRIL 20, 1991

a
Top Latin Albums.
&
o = Compiled from a national sample of retail store
E 2 ‘; and one-stop sales reports.
2|l |O
215(¢
~|o~ | 2| ARTIST TITLE LABEL & NUMBER/DISTRIBUTING LABEL
1|1 [21{ ANAGABRIEL ENVIVO SONY89303/SONY
2| 2|35| MYRIAM HERNANDEZ DOS CAPITOLEMI LATIN 42358
3| 3|33 CHAYANNE TIEMPO DE VALS SONY 80423/SONY
4 15| 9| FRANCODE VITA EXTRANGERO SONY80528/SONY
514 (33| JOSEFELICIANO NINA CAPITOL-EMI LATIN 42352
6 (11| 5| EDNITA NAZARIO LO QUE SONLAS COSAS CAPITOL-EMI LATIN
42394/CEMA
71161 5| LOSBUKIS A TRAVESDE TUS OJOS FroNoVISA 9009
816|9| DYANGO CORAZON DE BOLERO CAPITOL-EMILATIN 42435
9|7 |13| JUANGABRIEL EN EL PALACIO DE BELLAS ARTES ARIOLA 2498/BMG
10|10 (21| ROBERTO CARLOS PAJARO HERIDO SONY 80466/SONY
11|19 | 27| GLORIAESTEFAN EXITOSDE SONY 80432/SONY
a 12| 14 | 67 DAP:LE;A ROMO QUIERO AMANECER CON ALGUIEN  CAPITOL-EMI LATIN
4
S 13| 8 (19| JOSELUISRODRIGUEZ ESTAVEZ sony80472/S0NY
14[19|37 | LOURDES ROBLES IMAGENES SONY80378/SONY
15|18116| LUNNA VENTANAS CAPITOLEMILATIN 42364
16 |13 | 31| AZUCAR MORENO BANDIDO sonyY 80380/SONY
17|—| 1 | VARIOS ARTISTAS ETERNAMENTE ROMANTICOS soNY 80542/SONY
1811721 PALOMA SAN BASILIO NADIE COMO TU  CAPITOL-EMI LATIN 42354
1911545 RUDY LA SCALA CUANDO YO AMO SONOTONE 1437
20 (20| 33| YOLANDITA MONGE PORTFOLIO sony80391/SONY
21|12 |15| EMMANUEL VIDA SONY80474/SONY
22|22 |43| LUISMIGUEL LUIS MIGUEL-20 ANOS  weA LATINA 71535.4
23|21| 7 | VARIOS ARTISTAS JUNTOS CON AMOR  rONOVISA 8888
24| —| 1| JOSEJOSE 25 ANIVERSARIO VOL.2 ARIOLA 2492
25|—| 1 | GLEN MONROIG CAUSA Y EFECTO WweALATINA 73332
1|2 |13| BANDA BLANCA BAILE PUNTA SONOTONE 6007
2|3 |25| ANGELJAVIER ENCADA LUGAR CAPITOLEMI LATIN 43353
3115 JUANLUIS GUERRAY LA 440 BACHATA ROSA KAREN 109
44|19 LUISENRIQUE LUCESDEL ALMA SONY 80473/SONY
5 (5 (33| GILBERTO SANTARROSA PUNTO DE VISTA SONY 80419/SONY
6|6 (5! JOHNNYYREY YOUARE MYEVERYTHING CAPITOL-EMI LATIN 42468/CEMA
717 |24 TITOROJAS TITOROJAS (SENSUAL) mri1 6035
— 8 8|9 JOHNNYRIVERA Y AHORA DE VERDAD SsoNY 80479/SONY
3 9|9 |11{ JERRYRIVERA ABRIENDO PUERTAS SONY 80426/SONY
g 1_0_10 43| NINO SEGARRA CON LA MUSICA P%EFNTRO M.P.I. 6031 ]
) 111147 | ANTONICRUZ ALGONUEVO wmri 6039
5 121231 ORQUESTA DE LA LUZ SALSA CALIENTE DEL JAPON RMM-SONY 80420
= 13|15|15{ LAPATRULLA 15 HOT T1TH1965
2 i—]1 VARIOS ARTISTAS SALSAEN LA CALLE 8-1991 TH-RODVEN 2830
= |15|11|25| PAQUITO GUZMAN EL MISMO ROMANTICO CAPITOLEMILATIN 42361
16{13| 7 | JOE ARROYO EL SUPER... FUENTES-SONOTONE 1641
17|18| 7 | BOBBY VALENTIN 25 ANIVERSARIO B8RONCO-SONOTONE 2509/IND
18|16 |25| LALO RODRIGUEZ UNA VOZ PARA ESCUCHAR CAPITOL-EMI LATIN 42328
1920 10| SILVAYGUERRA Y SUORQUESTA CAPTOLEM LATIN 42404
20| 17121 | WILFRIDO VARGAS SIEMPRE WILFRIDO SONOTONE 1447
21|22{15| VARIOS ARTISTAS TITANES DE LA SALSA CAPITOLEMILATIN 42383
22(23(39| TONYVEGA LO MIO ESAMOR RMMSONY 80349/SONY
23|—| 1| EDDIE SANTIAGO EL REY DE LA SALSA TH-RODVEN 2819
2412510 HANSELYLA CALLE8 EL GATO SsONY 80469/50NY
25(21]23| VARIOS ARTISTAS SE BOTO LA SALSA GL0BO 2381
1] 1]25| VARIOS ARTISTAS MEXICO VOZ Y SENTIMIENTO  SONY 80437/SONY
2 |2 |2l| GRUPOMAZZ PARA NUESTRA GENTE CAPITOL-EMILATIN 42367
3 (3|25 SELENAY LOS DINOS VEN CONMIGO CAPITOL-EMI LATIN 42359
415(29] BRONCO TUAMIGO ronovisa 9003
5({4 |15 VICENTEFERNANDEZ MIENTRAS UDS NO DEJEN. .. sony 80054
6| 7|35 LOS TEMERARIOS DE LO NUEVOLO MEJOR TH-RODVEN 2717
71627 LOS TIGRES DEL NORTE PARA ADOLORIDOS ronovisa 9001
2| 8|8 (29| JUANVALENTIN ELEMIGRADO CAPITOLEMILATIN 42349
5 9 (9|21 LAMAFIA CONTANTO AMOR CAPITOL-EMI LATIN 42447
E 10|11]29( SONORA DINAMITA LA TROPICALISIMA SONOTONE 6003
2 11|10| 9 | ROCKY HERNANDEZ MILAGRO SONY 80459/SONY
= 112|12{13| ROBERTOPULIDO SITODOS... CAPITOLEMILATIN 42393
g 13— 1 VARIOS ARTISTAS JUNTOS CON AMOR  ronovisa 8888
==114|16|67| GRUPOMAZZ NO TE OLVIDARE CAPITOL-EMI LATIN 42186
é 15|23 5 | LOS HURACANES DEL NORTE COMO LES QUEDO  GARMEX 1040/iND
16[21| 7 | RAMON AYALA EL DISCO DE ORO rReDDIE 1545
17120 7 | TIERRA TEJANA BAND WHERE'S THE PARTY  TH-RODVEN 2802
18(17| 7 | ESTELLA NUNEZ DESAFIO CAPITOLEMILATIN 42382
19|18 40| GRUPO LA SOMBRA GOOD BOYS WEAR WHITE FrREDDIE 1516
20| 14| 3 | DAVID LEE GARZA CONEL TIEMPO CAPITOL-EMILATIN 42437
21|15[15| BRONCO 15EXITOS SONOTONE 1183
22{—|29| FITOOLIVARES AGUITA DE MELON gL 2067
23[13| 3 | VARIOS ARTISTAS INVASION NORTENA ronovisa 8880
24124 |15| LOS TERRICOLAS 20EXITOS sONOTONE 1183
25(—| 9| TEXAS TURNADO TEXAS TURNADO REPRISE 26251

(CD) Compact disc available. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units. © 1991, Billboard/BPI Communications,

Inc.
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DIGITAL BIN DUPE SYSTEMS COMING INTO VOGUE

(Continued from page 57)

mately $225,000 per unit. The com-
pany has offices in Florida, and has
recently named Electro Products
Inc. in Santa Clara, Calif., as its rep-
resentative in the Western U.S. and
Mexico. Electro-Products is headed
by Mark Nevejans, former VP of
sales and marketing with Electro
Sound Inc.

The Tapematic system is loaded
in real time from a DAT, with a
maximum loading ratio of 32:1, and
is available with dual RAM so that
one program can be loaded while an-
other is playing. The maximum
RAM storage time is 124 minutes.
SAM is designed to operate at dupli-
cation ratios of 64:1, 100:1, and
128:1.

Details on the system’s availabil-

ity in the U.S. could not be attained
at press time.

All three manufacturers say their
systems offer 16-bit linear data
storage. All have differing error de-
tection and correction systems to
ensure quality in the running mas-
ter.

In addition to being installed in
the WEA plants, Concept Design’s
system is in use at BMG’s Sono-
press facility.

Duplitronics president Jeffrey
Binder says the company’s system
is in use in “‘a few” U.S. facilities,
but would not specify which.

The Tapematic system is being
examined by several facilities, but is
not yet in use in the U.S., according
to sources.

EUROSOUNDS

(Continued from page 55)

Interestingly, sales of Belgian
groups overseas total $30 million,
more than 1%, times the total turn-
over of domestic talent in Belgium it-
self.

GERMANY

MAMA CONCERTS, ONE OF Ger-
many's largest concert promoters,
has been held responsible by a local
German court for any damage in-
curred by concertgoers at one of its
concerts.

The judgment comes after several

years of controversy and sets a pre-
cedent that could well see Mama ap-
pealing to the federal court.

In the case, Mama argued that con-
certgoers are well aware of the noise
levels at a gig, and that these were
actually expected and contributed to
the enjoyment of those attending.
Therefore, Mama said, any damage
incurred must be self-inflicted.

The court, however, ruled that
those responsible for putting on con-
certs are also responsible for the
well-being and safety of those attend-
ing them.

SOUNDWORKS WEST

(Continued from page 55)

1985 he founded DCC Compact Clas-
sics, of which he is president.

Nichols, best known for his work
with Steely Dan, joined Soundworks
West in November 1989. He has won
three Grammy awards for his engi-
neering on Steely Dan’s albums
“Aja” and “Gaucho,” and the single
IKF'M'!’

Among the artists who have
worked at the studio are Bruce
Springsteen, Nelson, and Rosanne
Cash. Steely Dan’s Walter Becker
produced five jazz albums at the stu-

dio in 1990 and 1991, and film and
television projects have included
“Godfather III,” “Misery,” and
“Kenny Rogers Holiday Special.”

“I have a very positive outlook,”
says Siner. “I think there’s been a lot
of sorting out in the last year of stu-
dios on the brink of either being sold
or going under and, by osmosis, we'll
be picking up clients. If you diversify
into film and video and CD-I, and
keep ahead of the game and provide
excellent service, you'll always have
plenty of clients.”

PRO-FILE

(Continued from page 55)

I get started, I can’t be sure if I'll go
that route.”

Although his name is most associ-
ated with progressive rock, Offord
has had a varied career, recording
with everyone from John Lennon to
Todd Rundgren and the Police. Af-
ter the Yes project, he is slated to
produce a debut album for the Apos-
tles, the first release on the fledg-

ling Victory label recently launched
by former Atlantic/U.K. chief Phil
Carson. Offord enthusiastically de-
scribes the Apostles as a back-to-ba-
sics group, strong on songwriting.

“I] see a change in the air right
now: a move toward live playing,
away from the larger-than-life, lay-
ered sound,” he says. “It looks like a
healthy change to me.”
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International

European Promoters Band Together
Form Assn. To Lobby On Industry Issues

B BY JEFF CLARK-MEADS

FRANKFURT, Germany—Eu-
rope’s concert promoters are orga-
nizing for the first time to present a
united front on issues of industry-
wide interest.

The European Concert Promoters
Assn. was set up at a meeting here
and will now lobby on a broad range
of political and practical concerns.

Chairman of the new group is Tim
Parsons, director of British compa-
ny Midland Concert Promotions.
“The electronics industry spends
tens of millions of pounds each year
lobbying around the world,” Par-
sons says. “We, as concert promot-
ers, just need to get ourselves in or-

Repertoire Loses
Distnib Case

MUNICH, Germany—A court here
has ordered Hamburg-based Reper-
toire Records to cease distribution
of an album by the Barbara Denner-
lein Duo on the grounds that release
of the recording—made at the Jazz
Buehne Festival in East Berlin be-
fore German reunification—was not
authorized by the artist.

Winfried Schoettler, the lawyer
representing jazz keyboard artist
Dennerlein, said that he was in-
structed by his client to write to
Repertoire’s owner, Killy Kum-
berger, asking him to stop distribu-
tion of the album in June last year.
Schoettler said Kumberger replied,
agreeing to withdraw the record,
but it continued to be in circulation.
As aresult, Schoettler took the case
to court.

The judge ruled that Kum-
berger’s agreement with the state
radio station of the German Demo-
cratic Republic, from which he ac-
quired the Dennerlein tape along
with some 50 other jazz concert per-
formances, required him to obtain
clearance from the artists before re-
leasing the records. This was not
done in the case of Dennerlein. Den-
nerlein’s lawyer has lodged a claim
for royalties in respect to the al-
bums already sold.

Meanwhile, judgment is expected
next month in another case involv-
ing Repertoire’s Jazz Buehne tapes
that has been brought by Enja Rec-
ords chief Horst Weber (Billboard,
June 30, Aug. 25, 1990). Among art-
ists featured on the recordings are
Dizzy Gillespie, Stan Getz, Art Bla-
key, Mal Waldron, Aki Takase, Yo-
suke Yamashita, Max Roach, Lester
Bowie, Betty Carter, George Ad-
ams, James Blood Ulmer, and Sam
Rivers. MIKE HENNESSEY

For more news on the
international scene
see page 65

der and accept that things are going
to happen with or without our in-
volvement. It's better if things hap-
pen after we have had some input.”

Parsons argues that, at present,
the European Parliament is largely
unaware of the activities of the con-
tinent’s live-music sector. He feels
that is an unacceptable situation for
an industry the size of the concert
business.

In addition to lobbying Euro-poli-
ticians, Parsons says, “There are a
number of issues which affect us
all. If there are to be things like new
tax rates, we need to have a body to
fight that. As promoters, we are all
competitors but there are issues
which affect all of us. None of us
are competitors when it comes to in-
surance.”

The ECPA’s administration will
be handled from London but it will
be incorporated in Brussels, Bel-
gium, home of the European Com-
mission, “to reflect the European
aspect and influence.” The group’s
charter states, “The association will
be a representation of economic in-
terests; it will develop solidarity,

provide a forum for information and
discussion, protect concert promot-
ers’ interests and also look to admit
and encourage organizations of sim-
ilar interests.”

Six committees have been set up
to tackle specific issues: insurance,
under Doris Dixon of Marshall
Arts, London; levies, rates, and tax-
es, under Marek Leiberberg of Mar-
ek Leiberberg Konzertagentaur,
Frankfurt; artist management and
agents, under Andre Bechir of Good
News, Zurich, Switzerland; Europe-
an legislation, under Leon Ra-
makers of Mojo Concerts, Rotter-
dam, Germany; safety, security,
and working practices under Par-
sons; and administration, under
Fritz Rau of Mama Concerts/ Lipp-
mann & Rau, Munich, Germany.
Rau is also ECPA’s vice chairman.

The organization’s next meeting
will take place in June in London.
The draft constitution will be pre-
sented for consideration and, once
approved, members will be sought.
The constitution will be based on
that already in place at the North
American Concert Promoters Assn.

B BY KATHERINE TULICH

SYDNEY, Australia—For one
night, the Australian music busi-
ness put aside the blues of reces-
sion, worries about government
price enquiries, and concern over
imports and copyright laws.

That night belonged to the fifth
annual Australian Record Industry
Assn. Awards, held March 25 at the
Darling Harbour Convention Cen-
tre here, with Bob Geldof as celebri-
ty MC.

“What other business could boast
such a terrific year of eclectic re-
corded product, a diminishing live-
performance market, average to
good record sales, and a group of
bureaucratic economists telling us
that the copyright laws should be
removed,” proclaimed Peter Rix,
chairman of the board of governors
of the ARIA Awards. “But the evo-
lution of the Awards continues and
the ARIAs are a reflection of the
extraordinary growth of the Aus-
tralian record business.”

Australia’s Midnight il On
Fire At 5th ARIA Awards

Midnight Qil was the evening’s
big winner, with its album “Blue
Sky Mining’’ gathering four
awards—best video for “Blue Sky
Mine,” directed by Clauda Castle;
best cover work, designed by Liv-
ingstone Clark and Midnight Oil;
best album; and best group. While
its music won praises, the band—in
characteristic style—boycotted the
awards presentation, although
manager Gary Morris was on hand
to collect the trophies.

Australia’s other favorite export,
INXS, was virtually ignored for its
latest album, “X.” The band scored
only three nominations and lost on
all counts to Midnight Oil.

The other clear winner of the eve-
ning was Canadian-born singer
Wendy Matthews. A mainstay of
the industry since her move to Aus-
tralia, the former backup singer
came into her own in 1990 with her
debut album, “Emigre.” Matthews
won for best debut single and best
female artist, as well as best single

(Continued on page 65)

New French Law Would Allow Sunday Biz

PARIS—Record stores in France
would be allowed to open on Sun-
days under a new bill being drafted
here. The proposed legislation will
modify the existing law, passed in
1906, which makes it illegal for any
store, other than those selling food,
to trade on a Sunday.

Despite the current legislation,
the Virgin Megastore on the
Champs-Elysees, the flagship of the
group’s operations in France, has
been open seven days a week since
its inauguration in 1988; its sister
stores in Marseille and Bordeaux
have had the same policy since their
initial openings. The authorities
have now enforced closure of all
three outlets on Sundays with the
threat of legal action.

Virgin says this is a substantial

blow, as 20% of its turnover was
achieved through Sunday sales.
However, Jean-Louis Petriat, presi-
dent of Virgin's main rival, Paris-
based FNAC, is entirely opposed to
Sunday trading.

He argues that it does not engen-
der extra sales but merely encour-
ages people to shop at different
times. If stores are not open on Sun-
days, people will simply buy on an-
other day of the week, he contends.

Of Virgin’s Sunday trading for
the past three years, Petriat says it
is for politicians and lawyers to
make law, not store owners.

However, Patrice Fichet, director
general of French record industry
association SNEP, says, “The Sun-
day opening of record shops can
only bring benefits in the form of

diffusion of musical culture, boost-
ing the French record market and
providing additional employment.
Fichet says the enforcement of
the Sunday trading law comes at a
time when the record industry is go-
ing through a difficult time. Aside
from Virgin’s reported 20% drop be-
cause of Sunday closing, its busi-
ness is already 10% down on last
year and the same is true for
FNAC. For Nuggets, Madison, and
BHYV, the shortfall is about 13%.
The amended Sunday trading law
is being drafted by French deputy
Francois Doubin. It will not,
though, pass onto the statute books
until time to debate it has been
found in the busy parliamentary
schedule. PHILLIPE CROCQ

Japan Trip Fruitful, Say Swedish Indies

STOCKHOLM, Sweden—The trade
delegation sent to Japan by SOM, the
Swedish independent-label associa-
tion, has been declared a major suc-
cess.

Jonas Sjoestrom, managing direc-
tor of MNW Records, who was one of
two Swedish indie representatives to
make the trip, says he is “delighted”
with the results. He says five deals
have been completed or are pending
as a result of the visit.

“We met almost all the Japanese
IFPI members and a similar number
of publishers and our exhibition at
the Swedish embassy was extremely
successful,” he says. “We were lucky
that our trip coincided with the Swed-
ish prime minister’s first trip to Ja-
pan and the inauguration of the

Swedish embassy—there were Swed-
ish flags everywhere.”

While in Japan, Sjoestrom and
Mistlur’s Anders Moren had individ-
ual meetings with a total of 45 record
and publishing companies. Says
Sjoestrom, “The Japanese were very
frank and they thought the quality of
product was very impressive but had
never really taken it into account be-
fore because they had never really
been confronted with it. Compared
with what is coming out of small la-
bels in the U.S. and England, I think
they were quite surprised.”

Sjoestrom says the Radium label
has already struck a deal for the
three-album catalog of Union Car-
bide Productions with Teichiku, one
of Japan’s larger independents. He

says other artists currently under
discussion include Indipop’s Sheila
Chandra, Mistlur act Flesh Quarter,
the Leather Nun (Wire), and MNW's
Wannabies.

Sjoestrom credits much of the suc-
cess of the operation to the organiza-
tion done by the Swedish embassy
and export council. “We will definite-
ly go back this year—it is obvious
that it is very important that you
have personal relations if you expect
anything to happen.”

He says the Japanese had an obvi-
ous interest in heavy metal and dance
material and increasing enthusiasm
for adult-oriented music, a fact tied to
Japan’s declining birth rate and ag-
ing population.

DAVID ROWLEY

Italian Vid Assn.
Plans Gonfah

MILAN, Italy—Univideo, Italy’s
home video trade association, is
organizing Home Video Insieme
(Home Video Together), Italy’s
first convention for the market.

To be staged at Rimini’s Con-
gress Palace June 7-10, the event,
which will not be open to the pub-
lic, is being aimed at operators in
every sector. Seminars are to be
held on themes including market-
ing, commercial and administra-
tive management, and legal and
financial regulations for retailers.

In the past, Univideo has used
the annual SIM HI-FI exhibition
as a platform for its activities.
This event, formerly staged in Mi-
lan in September, has now moved
to Rome, and this is one of the rea-
sons Univideo has decided to
stage Home Video Insieme. Univi-
deo secretary general Ernesto
Magnani adds, “Many operators
in the sell-through and rental mar-
kets travel to specialist industry
events in the U.S. and the U.K.
The local industry is new and we
felt that our clients needed some
kind of formal support.”

Before Home Video Insieme
was launched, Milan-based mar-
ket research organization Inter-
matrix was commissioned to test
industry opinion about the need
for such an event.

Univideo, which intends to
stage the market and conference
annually, is hoping producers and
distributors will use it to present
titles for the autumn campaign.

DAVID STANSFIELD
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Poets, Musicians and
(Finally) Recognition as a
‘Real’ Industry

By KEN STEWART

n a seminar address last September, Mary Robinson,

soon to become Ireland’s first woman president, referred

to “an industry which, over the last decade, has grown
and flourished in this country in an astonishing way. Its suc-
cess has fed our economy at home and enhanced our repu-
tation abroad.”

The fact that a presidential candidate would associated
herself with rock music symbolizes a change in attitude
brought about by U2 and Live Aid, to mention two of the
most obvious examples.

At the second ‘“Hot Press” International Seminar, she'd
added: "I was around when Mick Jagger looked ... well, in
fact, quite like Mick Jagger looks right now!”

Now politicians and big business interest themselves in
what is at last recognized as a "real” in-
dustry. Lawyers and accountants special-
ize in music-related matters. A building
society runs an advertisement showing
one of its branch managers, guitar in
hand, casually dressed, over copy sug-
gesting a special understanding of the fis-
cal needs of fellow musicians. Seminars
and training courses are commonplace.

As Keith Donald of the Arts Council
likes to say: “There's no show without the
business.”

Since becoming popular music officer
with the Arts Council in 1988, Donald

has noticed a '‘general change in the atti- Power Of Dreams

tude of decision makers in some govern-

ment departments, certainly in the Irish Export Board
[CTT]. Now they're involved in seminars abroad and have
a guide to the Irish music business available in all their
foreign offices.”

This year CTT is committing $45,000 to an Irish stand
at the New Music Seminar in New York (July 13-17).
Last year a delegation of 31 represented 25 Irish compa-
nies, with Hinterland and the Coletranes performing live.
This year, four bands will perform live—and 4,500
copies of an Irish compilation CD will be available.

Though much higher estimates are cited for the annual
retail value of the industry, Peter Price, chairman of the
Irish IFPI branch, says, “I'd be very skeptical of figures
higher than 20 million Irish punt - or $35 million.”

Piracy is thought to be 2% of the mar-

ket. Ireland’s per capita spend on music Something Happens

approaches the punt equivalent of $7.
Musicassettes take 72% of sales, CDs
18%, with vinyl albums trailing (and los-
ing ground rapidly) at 10%.

The removal of 40% excise duty on vi-

i

nyl and compact discs in the 1990 bud-
get boosted CD growth, making them
some $3.50 cheaper. Inflation in Ireland
runs at only 2.7 %.

But the economic recession has taken
its toll, though with less effect than in the
U.K. or U.S. Interest rates are high. Ire- |,
land remains one of the most highly-
taxed countries in the world. While
17.2% of the work force are unem-
ployed, emigration is on the increase. It's
the worst exodus since the 1950s, with
206,000 people, or 5.9% of the entire
population, moving abroad in the last 10
years.

IFPI head Peter Price says the industry
is in a healthy state artistically. “Not ev-
ery band has to sound like U2. They can
have their own identities and be accept-
ed.”

He credits the arrival of the mega-
stores (HMV, Virgin, Our Price) for gener-
ating new business and raising retail stan-
dards.

Paul Keogh, PolyGram managing direc-
tor, wants a change in U.K. record compa-
nies’ attitude to lrish music. “There's a lot
of talent around which, if the U.K. wasn't
so chart-orientated, would find a market.
They're missing out by being so insular in
their thinking. They don’t know how to
handle someone like, say, Paul Brady.

“Bono said in a TV program that we
have two things going for us. We've basi-

(Continued on page |-4)

Maire of Clannad

The 4 Of Us

The Golden Horde

gigging.”

Couglas.
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New-Wave Acts Learn Fast
on Lively Pub-Rock Circuit

2, Sinead O'Connor, Bob Gel-
dof, Chris de Burgh, Van Morri-
son, Rory Gallagher, Enya, Clan-
nad, Thin Lizzy—Ireland’s track
record as a ongoing talent source is
such that today's emergent acts are
being watched with interest by the in-
ternational music industry.

In this survey, managing directors
of Irish record companies outline their
tips for future success, though Dave
Pennefather (Mother) notes: ‘| have
an aversion to people talking about
the next U2 or tomorrow's Sinead
O’'Connor. It's unfair, because if it
doesn’t work, it's terribly difficult to go

for a fresh start.”

But he says: "It seems that every second year
Ireland produces a major band or soloist who
happen worldwide. The great thing is that most
of them have longevity. Much of the credit goes
to early work done in this country, in apprentice-
ship days.”

Mother Records go for Golden Horde
and Engine Alley to break the interna-
tional market in the next 18 months.
“Both have something we feel isn't de-
rived from anything we've heard be-
fore,” says Pennefather. *Mother Rec-
ords’ policy has changed from one-off
singles to long-term career develop-
ment. Until now, we didn’t have a label
operating in Dublin which could decide
whether or not to release a record
worldwide. London or New York made
the decisions.

“We are also grooming some new
bands, but we're not rushing into mak-
ing records with them. We'll do it when
they're ready, not before.”

Pennefather regards Island’s Irish
signings, Hinterland, Gavin Friday and
the Frames as ‘“distinctly diverse acts.
Hinterland's second album is on the
way, Glen Hansard of the Frames has a
major part in the new Alan Parker film
“The Commitments.” And Gavin Fri-
day, as a solo artist, is one of the finest
talents to emerge from the whole mu-
sic scene in the last 10 years.” He's
been working with Californian singer
Maria McKee, a Geffen act, who lives in
Dublin.”

Pennefather also enthuses about
MCA’s Belfast band Energy Orchard,
whose new album is produced by Glyn
Jones. Mother is broadening its catalog
by recording non-rock artists on its
Son label, including a folk album by
Christy Hennessey.

Chrysalis/Ensign, the label which

signed Sinead O'Connor, has a new Irish act, Into Par-
adise. Says managing director Ciara Cronin: “Their
second album, ‘Churchtown,’ was out in March. Their
first was on Setanta, a London-based independent la-
bel, which Chrysalis handled in the U.S. last year. The
band launched their career from England—unusual
for an Irish band. They're not going the normal route,
but the reviews are great.”

BMG's Freddie Middleton says, “‘We recently signed
the Prayer Boat, a four-piece band from Blessington,
County Wicklow, and their debut album, ‘Oceanic
Feeling," was produced by Kevin Maloney. They linked
the release with live shows in the U.K. and Ireland.
Support act for the Pogues in the U.K. Iast year, their
priority is to build a strong fan base through constant

BMG act Brian Kennedy got excellent reviews for
his first aibum, “The Great War Of Words," last year, says Mid-
d eton, and has teamed with Mark Nevin of Fairground Attrac-
tian for an album of Nevin songs sung by Kennedy and out in
[/ay under the duo name Sweetmouth. Kennedy's second solo
a bum is out later this year.

BMG also has Finbar Furay's solo album “Love Letters,” the
Chieftains, flautist James Galway, Colm Wilkinson, and Barry

At EMI, Willie Kavanagh claims: “I'm sure Something Hap-
pens will really happen in the next two years. They're a fantastic
live band, and their single ‘Parachute’ has done well in Holland.

(Continued on page I-2)
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ireland’s Daniel 0'Donnell
Fills the Jim Reeves’ Slot

hough most A&R activity in Ireland is centered on rock

bands, MOR is alive and well—and its hottest act is

Daniel O'Donnell, a one-man industry whose country
'n Irish repertoire has grossed millions.

In Ireland and the U.K., he's sold more than a million al-
bums, plus 250,000 videos. Says London-based Tony
Byworth, who looks after O'Donnell’s international activities
and is trying to break him in the U.S., *His strength is in the
Jim Reeves-type marketplace.

“There are millions of people of direct Irish descent in the
U.S., an instant audience for him. He piays Carnegie Hall on
May 22 as part of a U.S. tour.”

Byworth is vice president of Ritz Productions, set up in
Nashville, which commissioned Allen Reynolds to produce
an O'Donnell album. *I| thought the sort of crossover coun-
try/pop music he did with Crystal Gayle and Don Williams
would be ideal for him." The result, *“The Last Waltz,” out
late 1990, topped the 100,000 sales mark.

Byworth: “It's the one I'm pitching around the States for.
To get a deal there, we want more original material. Country
music in the U.S. has gone full circle. We're back to basics
with people like Randy Travis, Garth Brooks, and George
Strait—real traditional music. But nobody is representing
the Jim Reeves easy listening market. "

Last year, RTE Television in Ireland screened "“The Daniel
O’Donnell Show™ over 10 weeks. O'Donnell’'s manager, Sean
Reilly, says the singer is on the road for some 250 days a
year, of which 150 shows are in lreland.

Byworth says the videos, proportionately, are “doing far
better than the albums. His last album, ‘An Evening With
Daniel O'Donnell’ sold 50,000 in six weeks, which is as good
as any pop album is doing.

‘We have two of his videos in the U.K. pop charts. He's
selling as many as Phil Collins or New Kids On The Block. We
monopolize the U.K. country charts, with as many as seven
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albums in the Top 20.”

And Ritz Records managing director Michael Clerkin
sums up: “Many people in England think of him in terms of a
young Jim Reeves or Pat Boone. He has a clean-cut, boy-
next-door image and that’s the secret of his success.”

PUB-ROCK CIRCUIT

(Continued from page /-1)

Their time has come.”

He adds that Freedom, a Dublin duo, are “fabulous songwrit-
ers and their delivery on record is just marvellous. They're
young but incredibly mature songwriters. And they're two very
goodlooking kids, so it'll be that much easier to market them.
The reason we went with ‘Obsession’ as their first single was
that we didn’t want them to be instantly perceived as kiddiwin-
kie stuft.”

The EMI chief also cites Shaine and the Brilliant Trees as be-
ing of real potential.

At A&M in Dublin, Lynne Fitzgerald says Chris de Burgh is the
company’s only Irish act. But she adds: *“There are two bands |
particularly like, The 4 Of Us and the Saw Doctors. It's difficult
to say just why. | don't even know what it was about Sinead
O'Connor that got her where she is—and that's different again
from what got U2 where they are. The 4 Of Us have a wonderful
long-staying pop appeal, plus good, intelligent songs. The Saw
Doctors? They're different again.”

Warner Music's Peter Price says An Emotional Fish’s first al-
bum has done very well. The band is signed to Mother in Ire-
land, East West in Europe and Atlantic in the U.S. **Another ma-
jor prospect is The Fat Lady Sings, a very strong live act. That's
the great thing about so many Irish acts. Because the pub-rock
circuit is so important here, bands have to be able to perform
live to get anywhere.”

Virgin's Rory Golden picks out Something Happens, especial-
ly after their single's success in Holland and the Irish No. 1 al-
bum “‘Stuck Together On God's Glue.” He says: “They're a pri-
ority act on Charisma in America, have toured there twice and
all boats will be pushed out for the next album in the fall."” He

(Continued on page 1-3)
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(Continued from opposite page)

also enthuses over That Petrol Emotion, whose album was
named best from Ireland last year, and Thee Amazing Colossal
Men, who record their second album in the U.S. in the fall.

Golden: “We think the way to break a band is to lay a founda-
tion with low-key appearances. No major hype, just build up a
good fan support base and then expand.”

He enthuses about two other bands on other labels, the Saw
Doctors and Honey Thieves. He's impressed with the progress
of Michael O Suilleahhain, on Virgin's Venture label, whose cur-
rent album is “Casadh/Turning.” “You might classify him as an
Irish musician, but he also verges onto jazz and classical. He's
not really new age. You can't classify him."”

John Sheenan, head of Sony Music: | certainly expect The 4
Of Us to make it this year, with their second album. We'll be
working them internationally after an April tour in lreland, then
the U.K. Their first album sold 40,000 in Ireland alone. By way
of comparison, top international acts would sell 50,000. it's an
original sound, with high-energy music, and the band looks
good.”

Sony’s Olan McGowan is the only full-time A&R man with an
international record company in Ireland and he rates the inter-
national chances for his first signing, the trio Forget-Me-Nots.

Clive Hudson, of Round Tower Records, introes his personal
list with a singer he worked with when he was managing director
of WEA Ireland. "I think Christy Moore will become a very big
act internationally in the next year or so. | think he'll do what
Willie Nelson did—become a stadium star. I've said that since
1980 and I've always thought it would take 15 years.”

Realistic about the problems of running an indie label, Hud-
son says: “I'm wildly enthusiastic about our acts. It's just a mat-
ter of surviving in the meantime. Certainly Dolores Keane has
the talent to break through. She’s a singer for the long haul, with
releases in most regions—Australia, Japan, pan-Europe. We did
50,000 on her last atbum and are in line for 100,000 on the
next.”

His label is strong on singer-songwriters. The roster includes
Tom Pacheco, Pat Dempsey, Kieran Halpin, and Francie Con-
way, and Round Tower also releases Johnny Duhan, Arty
McGlynn/Nollaig Casey, John B. Spencer, the “Erinsaga” album
(music by Ken Kiernanan and Ger MacDonald) and Penelope
Houston.

Tara Records’ chief John Cook finds it difficult to categorize
the music of Shaun Davey (who works in folk, rock and tradi-
tional Irish circles, and with symphony orchestras). His albums
include “The Brendan Voyage” and “The Siege Of Derry Sym-
phony." Also with Tara: Davy Spillane, uiteann piper, who makes
solo albums and has recorded with Kate Bush, Van Morrison
and others.

Paul Keogh, of PolyGram, says: “There are a number of
bands on the brink of breakthrough. The difficulty is cracking
the U.K. market. The nearest from Ireland would be Hothouse
Flowers or Something Happens. The Flowers had a No. 1 with ‘|
Can See Clearly Now' in South Africa, and they're registering
strongly in New Zealand, Japan, and Australia.

"The only route Irish bands can go is to have record company
support for five or six albums activity in America. | have doubts
whether U2 would have made it in England if they hadn't made
it first in the U.S.

“Power Of Dream are a band near to making it in England.
Their music is translatable. They're a new breed. They're knowl-
edgeable, not just in a musical sense, but in knowing what it
takes to develop internationally.”

PolyGram’s Keogh sees Irish heavy metal band No Sweat as
being attuned to U.S. West Coast consumer tastes. They'll prob-
ably follow Def Leppard, making it in the U.S. before Europe.

Few Irish signings, but heavy investment in them—that's the
PolyGram policy. Keogh: “A good example is Liam Reilly, Irish
Eurovision Song Contest singer. It takes two years to get re-
sults. In recent months, his ‘album ‘Throwing Caution To The
Wind," gold in Ireland, has been released in Sweden, Germany,
Belgium, and Australia.”

Brian Molloy, managing director of the independent Lunar
Records, is promoting an album by, and working on a TV special
with, Don Baker, whose tutor “How To Play The Harmonica”
has sold over 100,000 copies and is being made into a video.

Baker's album “Born With The Blues” was released in March
in Holland, Scandinavia, the Benelux territories, and Germany.
Lunar now seeks license partners in the U.S. and U.K. A TV spe-
cial "“The Don Baker Story,” with live concert footage to be re-
corded at Dublin’s Olympia Theatre in May, will be marketed in
sell-through.

“It's about the hard life of the bluesman,” says Molloy. “It
shows what he had to overcome to be what he is today. It's
about the poverty of an inner-city kid who went to jail, beat alco-
holism and drugs . . . and survived.”

(Continued on page I-4)
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RECOGNITION

(Continued from page I-1)

cally poets and musicians. If you can combine the two in a
talent, you have what makes it in music.”

U2 manager Paul McGuinness (*1 only had to get it right
once'’) doesn't believe in theorizing when it comes to pre-
dicting future stars, but he’s confident about Engine Alley
(Mother Records) and the Golden Horde. “A great band is
made up of 99% attitude. That's what makes it great.”

Producer/director Billy McGrath, who has made TV docu-
mentaries with U2, Clannad and the Pogues, insists: “Young
Irish bands are worse off because of Ireland being such a
microscope. They don't have time to develop. But there’s a
certain amount of protection and integrity in the music busi-
ness here. People will give new bands sound and friendly ad-
vice.”

There's an upsurge in production of music programs for
TV. A 1991 highlight is Hummingbird's “‘Bringing It All Back
Home," a five-part series which tells, says Philip King, “‘how
a small island nation took its music to the world, and why the
world listened.” Bono and Elvis Costello wrote songs for the
series; 70 name artists are involved. It is set for U.K. screen-
ing in June and the U.S. in the fall, while there's a record,
book and video in the spin-off action.

Frontier Films won an award for their series “The Ses-
sions,” along with bonus U.S. commissions. Billy McGrath
(Serious Productions) says there's a need for a regular Irish
music show aimed at U.S. audiences. “It would be great if
MTV or some other company took on a regular spot.”

U2 and Chris de Burgh aren’t touring this year. Clannad is
in the U.S. until mid-May. Van Morrison, influential in con-
temporary music for the last quarter-century, seems to be
permanently on tour. Christy Moore starts a 22-date trek in
the U.K. May 4.

Easily the most publicized Irish singer is Sinead O'Connor,
whose difficulties in adjusting to superstardom have been
chronicled and analyzed in depth. Maura O'Connell had a

Grammy nomination for “Helpless Heart.”

Mary Black and the Wolfe Tones visit the U.S. this year
and the list of recording artists is long: Dana, Johnny Logan,
Liam Reilly, Altan, Mary Coughlan, Fatima Mansions, Dig-
nam & Goff, Ken Kiernan, Andy White, Freddie White, John-
ny Duhan, the Mary Stokes Band, the Dixons, Hank Halfhead
and the Rambling Turkers—among many.

Don Baker has authored a best-selling tutor on the harp/-
harmonica. Phil Coulter is Ireland’s top-selling pianist. Gary
Moore's “Still Got The Blues” album sold 2 million units
worldwide.

And ireland offers a home to Marianne Faithfull, Hazel
O’Connor, Noel Redding, Denny Cordel, Def Leppard’'s Joe
Elliott, the Stones’ Ronnie Wood, Maria McKee, and Dono-
van—they find the relaxed pace of Irish life suits them.

PUB-ROCK CIRCUIT

(Continued from page I-3)

Today, Baker wears silk suits, plays the blues and has a
rock'n’roll band. At a Los Angeles concert, U2's Bono called
Baker “the best harp player in the world.” It's hoped Bono will
be part of the special.

And it's certain Daniel Day Lewis, who won the best-actor Os-
car for “My Left Foot” will be in the production, with that mov-
ie's director, Jim Sheridan, contributing.

Molloy: ‘“‘Baker has terrific credibility among his music busi-
ness peers. The next phase is to expose him to a wider market.”

KEN STEWART

CREDITS: /nternational Editor-In-Chief, Adam White;
International Special Issues Editor, Peter Jones; Editorial
Coordinator, Ken Stewart, Billboard correspondent in
Dublin, Ireland; Cover & design, Steve Stewart.

FEL: 010 353 43 23168. FAX: 010 383 a3 23378.
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Hits of the U.K.

© 1991, Billbcard/BP! Communications Inc. (Charts courtesy Music Week/Gallup)

HOT SINGLES

x|-x
£2(28| yme LaBeL ARTIST
1 THE ONE AND ONLY CHRYSALIS CHESNEY HAWKES

2 | SIT DOWN FONTANA JAMES

11 | THE WHOLE OF THE. MOON ENSIGN THE WATERBOYS

INEW| RESCUE ME SIRE MADONNA

RHYTHM OF MY HEART WARNER BROS. ROD STEWART

w0 |00 [~ (o [0 [ [ [ [e
w

NEW| THE SIZE OF A COW POLYDOR THE WONDER STUFF

4 | JOYRIDE Em ROXETTE

19 | ANTHEM deCONSTRUCTION N-JOI

22 | DEEP, DEEP TROUBLE GEFFEN THE SIMPSONS

10 | 15 [ LOVE & KISSES MCA DANNII MINOGUE
11 | 5 | SECRET LOVE WARNER BROS. BEE GEES
12 | 14 | HUMAN NATURE PERFECTO GARY CLAIL ON-U SOUND SYSTEM
13 ] 12 | I'vE GOT NEWS FOR YOU VIRGIN FEARGAL SHARKEY
14 | 10 [ SNAP MEGAMIX ARISTA SNAP
15| 7 | LET THERE BE LOVE VIRGIN SIMPLE MINDS
16 [ 8 | IT'S TOO LATE MERCURY QUARTZ INTRODUCING DINA CARROLL
17 | 6 | WHERE THE STREETS ... /... SERIOUSLY? PARLOPHONE PET SHOP BOYS
18 | 26 | STRIKE IT UP deCONSTRUCTION BLACK BOX
19 [ 17 [ WEAR YOUR LOVE LIKE HEAVEN CIRCA/POLYGRAM DEFINITION OF SOUND
20 [ 21 | HERE WE GO COLUMBIA C&C MUSIC FACTORY
21| 20 | SHE'S A WOMAN VIRGIN SCRITTI POLITTI & SHABBA RANKS

CAN YOU DIG IT? SIREN THE MOCK TURTLES

35 | WORD OF MOUTH VIRGIN MIKE + THE MECHANICS
13 | SHOULD 1| STAY OR SHOULD | GO COLUMBIA THE CLASH
16 | THIS IS YOUR LIFE LONDON BANDERAS

THE STONK LONDON HALE & PACE AND THE STONKERS

RING MY BELL COOLTEMPO MONIE LOVE VS ADEVA

R RNRRRBIN
8

24 | LOSING MY RELIGION WARNER BROS. R.E.M.
39 | WHERE LOVE LIVES (COME ON IN) ARISTA ALISON LIMERICK
38 | HYPERREAL ONE LITTLE INDIAN THE SHAMEN
30 | CARAVAN cow INSPIRAL CARPETS
INEW| ROCK THE CASBAH COLUMBIA THE CLASH

33 |NEW| SING YOUR LIFE 1mv MORRISSEY
34 lNEW SENZA UNA DONNA (WITHOUT A WOMAN) LONDON ZUCCHERO/PAUL YOUNG
35 INEW UNDERCOVER ANARCHIST PARLOPHONE SILVER BULLET
36 NEW| SAILING ON THE SEVEN SEAS VRGN oMD
37 l 28 | OVER TO YOU JOHN (HERE WE GO .. .) MUsIC FACTORY JIVE BUNNY & THE MASTERMIXERS
38 lNEW (1 JUST WANNA) B WITH U MCA TRANSVISION VAMP
39 INEW SINFUL! (SCARY JIGGIN' WITH ...) SIREN PETE WYLIE
40 l 27 | MOVE YOUR BODY (ELEVATION) OPTIMISM XPANSIONS

of(-%

F%|2%) ARTIST LABEL TITLE
1 1 EURYTHMICS RCA GREATEST HITS
2 |NEW| ROXETTE EmI JOYRIDE
3 | 2 | ROD STEWART warNER BROS. VAGABOND HEART
4 |NEW| NED'S AUTOMATIC DUSTBIN FURTIVE GOD FODDER
5 | 3 | R.E.M. WARNER BROS. OUT OF TIME
6 | 5 | CHRIS REA EAST WEST AUBERGE
7 | 4 | TVSOUNDTRACK VIRGIN MUSIC FROM INSPECTOR MORSE
8 |NEW| LENNY KRAVITZ VIRGIN AMERICA MAMA SAID
9 | 12 | THE SIMPSONS GEFFEN THE SIMPSONS SING THE BLUES
10| 6 | DEBORAH HARRY & BLONDIE CHRYSALIS THE COMPLETE PICTURE—THE VERY BEST
11| 8 | MADONNA SIRE THE IMMACULATE COLLECTION
12 | 21 | GLORIA ESTEFAN- EPIC INTO THE LIGHT
13 | 7 | GEORGE MICHAEL EPIC LISTEN WITHOUT PREJUDICE, VOL.1
14 [ 11 | SOUNDTRACK ELEKTRA THE DOORS
15 ] 14 | CHRIS ISAAK REPRISE WICKED GAME

116 | 26 | OLETA ADAMS FONTANA CIRCLE OF ONE
17| 9 | ELTON JOHN ROCKET/PHONOGRAM THE VERY BEST OF .. .
18 |NEW| SOUNDTRACK CHRYSALIS BUDDY'S SONG
19 | 15 | JESUS JONES FOOD/EMI DOUBT

19 | STRANGLERS EPIC GREATEST HITS 1977-1990
13 | THE FARM PRODUCE SPARTACUS

NIGEL KENNEDY Emi BRAHMS VIOLIN CONCERTO

THE CLASH COLUMBIA THE STORY OF THE CLASH

THE CURE FICTION ENTREAT

THE KLF KLF COMMUNICATIONS THE WHITE ROOM

M.C. HAMMER CAPITOL PLEASE HAMMER DON'T HURT 'EM

18 | QUEEN PARLOPHONE INNUENDO
22 | 808 STATE 21T EX:EL
17 | JOAN ARMATRADING A&M THE VERY BEST OF ...
23 | CARRERAS, DOMINGO, PAVAROTTI DECCA IN CONCERT

BEE GEES WARNER BROS. HIGH CIVILIZATION

NEW

BOB DYLAN COLUMBIA THE BOOTLEG SERIES (RARE & UNRELEASED) 1961-1991

THE BEE GEES POLYDOR THE VERY BEST OF ...

ENIGMA VIRGIN INTERNATIONAL MCMXC A.D.

PHIL COLLINS VIRGIN SERIOUS HITS ... LIVE!

HAPPY MONDAYS FACTORY/PINNACLE PILLS 'N' THRILLS AND BELLYACHES

sleeeslareirrRpRrREE
[

31 | LIVING COLOUR EPIC TIME'S UP
| 38 | INXS MERCURY X
29 | THIN LIZZY VERTIGO DEDICATION—THE VERY BEST OF THIN LIZZY
EW| BANDERAS LONDON RIPE

INTERNATIONAL I

Indie Retailer Andy Gray Hits U.K. Record Biz

Says Promo Emphasized At Expense Of New Talent

M BY JEFF CLARK-MEADS

LONDON—The U.K’s leading in-
dependent music retailer is hitting
out at record companies, saying
they should switch resources from
hard-selling to nurturing new tal-
ent.

Andy Gray, head of the 15-store
Andy’s Records and a former
chairman of the British Assn. of
Record Dealers, says, ‘I just think
that the concept of strike forces
has outlived its usefulness.”

Strike forces are small, mobile
sales teams whose sole function is
to place designated product in the
appropriate stores. This often
means the dumping of large quan-
tities of free, promotional singles
on those shops that return data to
chart compiler Gallup. More than a
dozen strike forces are operating
in the U.K., some as part of record
companies, others as indepen-
dents.

“I seriously feel that the time
and money that’s spent by record
companies on their strike forces
and on the amount of promotional
stock would be better off spent on
nurturing people who have some
real, genuine talent,” Gray says.

“You’re always going to get the
fashion element in music and I
don’t want to see that disappear,”
he continues. ‘“But the last two or
three years have taught us that
there is no new act coming
through with album-selling poten-
tial.

“The public is turned off by all
this stuff it is getting. There is a
great indifference to all this mu-
sic. The problem is that people in
record companies have started to
believe their own hype. If you go
out into a pub and start talking to
people, they’ll tell you that they
think music at the moment is a
bunch of crap.

“If people thought all the new

music was wonderful, you
wouldn’t get Eric Clapton, Dire
Straits, and Phil Collins selling out
concerts and selling records in
large quantities; you wouldn’t get

‘People in record
companies have

started to believe
their own hype’

those '60s compilations selling in
large quantities.

“There are 12 or 13 strike forces
on the road, all chasing a declining
market within a declining market.
What have these people ever

achieved in terms of new acts that
are bankable?”

Gray contends that the overall
situation is not being assisted by
the staid programming policies of
radio. He says the BBC’s national
pop station, Radio One, is “restric-
tive” and adds, “Most of what you
hear there is DJs’ chat, anyway.

“On local radio, the records are
incredibly bland and are there just
to please the advertisers,”” he con-
tinues. “A lot of independent radio
is now computer-programmed. I
just can’t take that seriously.”

Of record retailing as a whole,
he says, “This is the shit end of the
market. You can count the number
of people who’ve ever made any
real money out of record retailing
on the fingers of one hand.”

Pickwick Adds Germany To
Its Growing List Of Markets

LONDON—One of the fastest-
growing companies in the U.K. au-
dio/visual market is trading in
Germany for the first time this
week.

London-based Pickwick, which
announced a 57% rise in profits
earlier in the year, is now directly
involved in Germany through its
offices in Dusseldorf. Initially, the
company will concentrate on its
video product plus its children’s
book-and-cassette packages.

Richard Speller, who heads the
group’s overseas operations from
its London headquarters, says,
“One of the major planks of Pick-
wick’s growth has been interna-
tional distribution, with that
growth centered on Europe. We al-
ready own Elap in Denmark and
NTI in France, and we have been
looking at Germany for a consider-

able length of time.”

He adds that it is important for
any internationally minded compa-
ny to be represented in Germany
because it has the largest economy
in Europe.

Pickwick Germany’s first re-
lease is the music video “Lennon:
A Tribute,” which is to be followed
by eight titles in its Animated
Classics series, nine Bolshoi bal-
lets, and 11 Glyndebourne operas.
All the product has been dubbed
into German at Pickwick’s London
studios.

Speller adds that the company’s
preliminary investigations of the
market have shown there is good
potential for sales there. “It’s only
once you have established some-
thing in a new territory that you
realize the opportunities you have
been missing,” he says.

MIDNIGHT OIL ON FIRE AT 5TH ARIA AWARDS

(Continued from page 64)

for her lead vocal work in the band
Absent Friends.

Australia’s biggest-selling artist,
John Farnham, picked up two
awards: one as co-writer of song-of-
the-year “Burn For You,” and one as
best male artist.

His chart-topping album ‘“Chain
Reaction” was awarded the highest-
selling-album trophy (sales of
500,000). The highest-selling-single ti-
tle was Craig McLachlan’s “Mona”
(111,000 units).

Best-new-talent title went to Ab-
original singer/songwriter Archie
Roach, whose debut album, “Char-
coal Lane,” also won as best indige-
nous album. Best debut album was
“Safety In Numbers” by New Zea-
land-born singer Margaret Urlich,
and best independent release was
“Ruby,” the album by Melbourne-
based band the Killjoys.

Best country album was “Hand It
Down,” by James Blundell, soon to
be released on Capitol in the U.S.
Best jazz album was a tie between
two leftfield choices, the Last Straw
and Clarion Fracture Zone, while best
soundtrack title went to the ambi-

tious $A850,000 Australian-written
rock-opera “Paris.” Best classical:
Australia’s best-known contempo-
rary composer, Peter Sculthorpe, for
his “Orchestral Works” as performed
by the Sydney Symphony Orchestra
under conductor Stuart Challender.

The prolific Ross Fraser took the
producer-of-the-year title for his
work with Farnham and bands Girl
Overboard, Southern Sons, and Sky-
hooks. A lifetime achievement award
was presented posthumously to Ted
Albert, founder of the Alberts label,
who nurtured the careers of the Ea-
sybeats, Flash & the Pan, and
AC/DC. Alberts still remains their la-
bel in Australia.

The ARIAs proved that Australia’s
independent labels are a thriving
source of repertoire, with various la-
bels picking up no less than 11
awards, while the majors picked up
10.

The ARIAs made the year Phono-
gram’s most successful to date as dis-
tributor of indie labels ABC and
rooArt, which together gathered sev-
en awards. This is seen as a feather
in the cap of the expanding company,

whose market share has risen dra-
matically over the past year. Says
Tim Read, managing director: “It's a
tribute to Phonogram’s newfound
confidence and commitment to Aus-
tralian music, a key part of the strat-
egy which has taken Phonogram
from fourth place to second in mar-
ket share in 1990.”

The ARIA Awards are judged by
media representatives from print, ra-
dio, and TV, as well as key personnel
from each record company. While the
awards thus far have been presented
in Sydney, a shift to Melbourne was
announced for next year’s presenta-
tion.

FOR THE RECORD

BMG Records U.K. has laid off
24 staff, not 28 as it stated last
week (Billboard, April 13). The
company points out that those
figures equate to less than 8% of
its total work force—including
those in distribution—of 307.
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AUSTRALIA (Courtesy Australian Record Industry Assn.) As of 4/14/91 CANADA (Courtesy The Record) As of 4/1/91
SINGLES SINGLES
1 | 4 | JOYRIDE ROXETTE SBK/EMI 1 1 | I'VE BEEN THINKING ABOUT YOU LONDONBEAT RADIOACTIVE/MCA
2 5 TINGLES RATCAT ROO/POLYGRAM 2 2 JOYRIDE ROXETTE CAPITOL/CAPITOL
3 1 FALLING JULEE CRUISE WARNER 3 3 SADENESS—PART 1 ENIGMA VIRGIN/A&M
4 2 | SUCKERDJ DIMPLESD LIBERATION/FESTIVAL 4 13 | HERE WE GO C&C MUSIC FACTORY COLUMBIA/SONY
5 3 SADENESS—PART 1 ENIGMA VIRGIN/EMI 5 9 RESCUE ME MADONNA SIRE/WEA
6 7 | THE SHOOP SHOOP SONG (IT'S IN HIS KISS) CHER EPIC 6 5 1 LOVE YOU VANILLA ICE CAPITOL/CAPITOL
7 6 | DO THE BARTMAN THE SIMPSONS WARNER 7 8 | CRYFORHELP RICK ASTLEY RCA/RCA
8 8 | THEHORSES DARYL BRAITHWAITE coLumBIA 8 | 11 [ THISHOUSE TRACIE SPENCER CAPITOL/CAPITOL
9 | 12 | CRAZY SEAL WARNER 9 | 7 | SOMEDAY MARIAH CAREY SONY/SONY
10 | 13 | BETTER THE SCREAMING JETS PHONOGRAM/POLYGRAM 10 | 17 | CALLIT ROCK AND ROLL GREAT WHITE CAPITOL/CAPITOL
© 1991, meoard /BPI COmmumcano"s Inc. 11 | 10 BEc;L\ItBJEsREA |T k)%\/l&gﬁx ETHE POSTMAN SONG) STEVIE B. 11 | 4 | ALL THE MAN THAT I NEED WHITNEY HOUSTON ARISTA/BMG
12 11 | FANTASY BLACK BOX deCONSTRUCTION/BMG 12 6 WHERE DOES MY HEART BEAT NOW CELINE DION COLUMBIA/SONY
13 | 9 | I'VE BEEN THINKING ABOUT YOU LONDONBEAT RCA/BMG 13 | NEW| ANIMAL HEART GLASSTIGER caPrmoL/CaPITOL
14 | 16 | HOLD ME IN YOUR ARMS SOUTHERN SONS BMG 14 [ 14 | EVERYONE'S A WINNER BOOTSAUCE VERTIGO/PGD
15 | 14 | WIGGLEIT 2INAROOM LIBERATION/FESTIVAL 15 [ NEW | RHYTHM OF MY HEART ROD STEWART WARNER BROS./WEA
16 | 15 | GONNA MAKE YOU SWEAT C&C MUSIC FACTORY COLUMBIA 16 | 15 | GOOD TOGETHER CANDI & THE BACKBEAT IRS./MCA
17 | 19 | JUST ANOTHER DREAM CATHY DENNIS POLYDOR/POLYGRAM 17 | 20 | HIGHWIRE ROLLING STONES COLUMBIA/SONY
18 | NEW| WICKED GAME CHRIS ISAAK POLYDOR/POLYGRAM 18 | 10 { COMING OUT OF THE DARK GLORIA ESTEFAN EPIC/SONY
19 | NEW | ON THE WAY UP ELISAFIORILLO EMi 19 | 19 | SENSITIVITY RALPH TRESVANT MCA/MCA
20 | NEW| MISS FREELOVE '69 HOODOO GURUS BMG 20 | NEW| HOWTO DANCE BINGO BOYS ATLANTIC/WEA
ALBUMS ALBUMS
i 2 | EURYTHMICS GREATESTHITS BMG 1 1 C&C MUSIC FACTORY GONNA MAKE YOU SWEAT COLUMBIA/SONY
2 1 TVSOUNDTRACK TWIN PEAKS WARNER 2 3 | MARIAH CAREY VISION OF LOVE COLUMBIA/SONY
&MED 3 4 | ENIGMA MCMXCA.D. VIRGIN/EMI 3 2 | THE TRAGICALLY HIP ROAD APPLES McA/MCA
turope’s Music Radio Newsweesty EUROCHART HOT 100 4/13/91 4 | 3 | BLACKBOX DREAMLAND MG 4 | 7 | ENIGMA MCMXCAD. VIRGIN/ALM
5 6 SOUTHERN SONS SOUTHERN SONS BMG 5 4 VANILLAICE TO THE EXTREME SBK/EMI
SINGLES 6 5 | HOTHOUSE FLOWERS HOME POLYDOR/POLYGRAM 6 8 | BLACK CROWES SHAKE YOUR MONEY MAKER DEF AMERICAN/GEFFEN
1 1 JOYRIDE ROXETTE EMI 7 8 | RE.M. OUT OF TIME WARNER 7 6 | CHRISISAAK HEART SHAPED WORLD REPRISE/WEA
2 | 8 | WIND OF CHANGE SCORPIONS MERCURY 8 | 7 | BETTEMIDLER SOME PEOPLESLIVES WARNER 8 | 10 | THEDOORS SOUNDTRACK ELEKTRA/WEA
3 | 6 | SADENESS—PART1 ENIGMA VIRGIN 9 | 9 | MARIAH CAREY MARIAH CAREY COLUMBIA 9 | 11 | REM. OUTOF TIME WARNERBROS./WEA
; i g“"":“s ;‘E“::A”Lolf(frix Cg:sumffoi‘;cmm CoLUMBIA 10 | 15 | CHRISISAAK WICKED GAME WARNER 10 | 9 | WILSON PHILLIPS WILSON PHILLIPS SBK/EMI
e NIt & (o RE B RN e ESoRs T 11 | 14 | THE BLACK SORROWS HARLEY & ROSE COLUMBIA 11 | 5 | STING THE SOUL CAGES A&M/A&M
7 11 | WHERE THE STREETS HAVE NO NAME/SERIOUS PET SHOP BOYS 12 [ NEW | ROLLING STONES FLASHPOINT coLuMBIA 12 15 | THE SIMPSONS THE SIMPSONS SING THE BLUES GEFFEN/GEFFEN
PARLOPHONE 13 12 | JOHN FARNHAM CHAIN REACTION BMG 13 14 | M.C.HAMMER PLEASE HAMMER DON'T HURT 'EM CAPITOL/CAPITOL
8 | 5 | CRAZY SEAL z17 14 | 20 | DARYL BRAITHWAITE RISE COLUMBIA 14 | 12 | MADONNA THE IMMACULATE COLLECTION SIRE/WEA
9 | 12 | SECRETLOVE BEE GEES WARNERBROS. 15 [ 11 | M.C.HAMMER PLEASE HAMMER DON'T HURT 'EM CAPITOL/EMI 15 | 13 | AC/DC THE RAZORS EDGE ATCO/WEA
10 | 7 | RHYTHM OF MY HEART ROD STEWART WARNER BROS. 16 | 17 | INXS X WARNER 16 | 16 | PHILCOLLINS SERIOUS HITS...LIVE! ATLANTIC/WEA
11 | 22 | THE ONE AND ONLY CHESNEY HAWKES CHRYSALIS 17 | 13 | LONDONBEAT INTHEBLOOD BMG 17 | 19 | CELINEDION UNISON coLumeia/SONY
g ig ‘:ETcmggf fngE";’gu ?;’TlZLFEOMST:iN ‘ggﬂ’é) s ream 18 | 10 | JANET JACKSON RHYTHM NATION 1814 A&M/POLYDOR 18 | NEW | ROD STEWART VAGABOND HEART WARNER BROS./WEA
14 | NEw| SITDOWN JAMES ronTANA 19 18 | MEAT LOAF BAT OUT OF HELL EPIiC 19 | 20 | BETTE MIDLER SOME PEOPLE'S LIVES ATLANTIC/WEA
=3l 5 | Sioutois Ao R e oDl e AT COMMBIK 20 | 16 | BILLY JOEL SOUVENIR/THE ULTIMATE COLLECTION COLUMBIA 20 |NEW | BLACKBOX DREAMLAND RCA/BMG
16 17 | UNCHAINED MELODY RIGHTEOUS BROTHERS VERVE/POLYDOR
17 | 20 | MEA CULPA PART TWO ENIGMA VIRGIN GERMANY (Courtesy Der Musikmarkt) As of 4/02/91 FRANCE (Courtesy of Nielsen/Europe 1) As of 4/6/91
18 | 30 | POUPEE PSYCHEDELIQUE THIERRY HAZARD COLUMBIA : SINGLES 2 ~ T SINGLES —=
19 | 26 | NOCOKE DR. ALBAN SwEMIX 1 2 | JOYRIDE ROXETTE ELECTROLA 1 1 | WIND OF CHANGE SCORPIONS MERCURY
20 | 15 | (1WANNA GIVE YOU) DEVOTIGN NOMAD /MC MIKEE FREEDOM 2 | 1 | GONNA MAKE YOU SWEAT C&C MUSIC FACTORY COLUMBIA 2 | 3 | POUPEE PSYCHEDELIQUE THIERRY HAZARD COLUMBIA
21 | 23 | QU'EST-CE-QU'ON FAIT MAINTENANT BENNYB PiR 3 | 3 | CRAZY SEAL 1T 3 Ngw a::L(I:TJLgS c?@f@'ﬁ‘f%:ﬁf
22 | NEW| SNAP MEGAMIX SNAP LOGIC/ARIOLA 4 4 | NOCOKE DR.ALBAN LoGIC 5 5 | ROMANTIC WORLD DANA DAWSON COLUMBIA
23 | 19 | THEGREASE MEGAMIX JOHN TRAVOLTA& OLIVIA-NEWTON JOHN : Z g&:;{g:’r;neege EBSLOW up 6 | 5 | PLACE DES GRANDS HOMMES PATRICK BRUEL BMG
WARNER BROS. 7 | 2 | SADENESS—PART1 ENIGMA VIRGIN
g; ng\’N :féhai‘:‘?";‘(‘la:c A;?g:ggLec'g‘L‘u';B:WEM'* 7 | 7 | 0O THEBARTMAN SIMPSONS GEFFEN 8 | 7 | NATAL CHICO & ROBERTA CARRERE
26 | 21 | ROMANTIC WORLD DANA DAWSON COLUMBIA BY | B || AULTOGETHERINOW THIEIRARM INJERCORD 9 | 13 | ANOSACTES MANQUES FREDERICKS, GOLDMAN &
27 | 25 | UNFINISHED SYMPATHY MASSIVE WILD BUNCH/CIRCA 29 2 f"MEAICULBAIPART'TWG [ENIGMAMVIRGIN 10 | 6 ‘| UNCHAINED MELODY RIGHTEOUS BROTHERS
28 | 24 | WICKED GAME CHRIS ISAAK  LONDON 10 | 12 | BECAUSE ILOVEYOU STEVIEB. BCM POL YDOR/POLYGRAM
29 | NEW | LOSING MY RELIGION R.E.M. WARNER BROS. :; i(l) :éf:gag’:':: g:R‘I\SUIBSAA;\:(/L;OC:\D?N/METRONOME 11 4 QU'ElaSE‘;TCE QU'ON FAIT MAINTENANT? BENNY B. ONTHE
30 | 9 | THESTONK/THE SMILE SONG HALE & PACE AND THE - - LOGIC/BMG ARIOLA 12 | 10 | ABOUTYOU DAVID HALLYDAY PHONOGRAM
AL BSLOMN;ERS/VICTORIA WOOD LONDON 13 | 13 | (1WANNA GIVE YOU) DEVOTION NOMAD /MC MIKEE FREEDOM 13 11 | yar Eﬁg& R ANCOISE FELDMAN & JONIECE JAMISON
1 2 | CHRISREA AUBERGE EAST WEST 14 | 14 | CRYFORHELP RICKASTLEY RCA 14 | 15 | EST CE QUE TU ES SEULE CE SOIR. FREDERIC FRANCOIS
2 1 QUEEN [INNUENDO EMm 15 | NEW| RHYTHM OF MY HEART ROD STEWART wEA 1s 16 | ice |ECMEI BABY VANILLAICE M
3 | 5 | CHRISISAAK WICKED GAME REPRISE 16 | 16 | SUCKERDJ DIMPLESD 2vx
4 | 9 | EURYTHMICS GREATESTHITS RCA 17 | NEW| WIGGLEIT 2INAROOM sBK 16 |WEw) REQUIEM FOUR UN CON (REMIX'91)" GAINSBOURG
5 | 4 | ENIGMA MCMXCA.D. VIRGIN 18 | 17 | FROM A'DISTANCE BETTE MIDLER ATLANTIC 17 | 19 | LET'STRY ITAGAIN NEW KIDS ON THE BLOCK COLUMBIA
6 | 3 | STING THESOUL CAGES A&M 19 | 15 | GOFORIT! JOEY B.ELLIS & TYNETTA HARE CAPITOL 18 | 20 | FEEL THE GROOVE CARTOUCHE PHONOGRAM
AR RAI A ey sl iy Tona i T mmonoe 12| 12 | ILFATLASRLE T, FeLx Gy & e
... ROCKET
9 8 | PHIL COLLINS SERIOUS HITS...LIVE! VIRGIN/WEA o 20 | NEW | THE WAY YOU DO THE THINGS YOU DO  UB40 VIRGIN
10 | 10 | RICKASTLEY FREE Rca A gn:LiRﬁQNCSSSgGEA:L:;"ZLE ALBUMS
: P H 1 3 | PATRICK BRUEL ALORS REGARDE RCA/BMG
L b JlMTgNSD%'N‘ERv'LLE T S SV BT M IS0 3 6 CHRIS ISAAK WICKED GAME REPRISE 2 1 ENIGMA MCMXC A.D. VIRGIN
12 | 13 | TVSOUNDTRACK TWINPEAKS WARNER BROS. 4 | 3 | STING THE SOUL CAGES A&M 3 | 2 | SCORPIONS CRAZY WORLD MERCURY
13 [ NEW | ROD STEWART VAGABOND HEART WARNER BROS. 5 4 | PHIL COLLINS SERIOUS HITS...LIVE! WEA 4 4 [ JEAN-JACQUES GOLDMAN FREDERICKS, GOLDMAN &
14 | 18 | GEORGE MICHAEL LISTEN WITHOUT PREJUDICE VOL. 1 EPIC 6 | 7 | EDWARD SIMONI PAN-TRAEUME COLUMBIA JONES  COLUMBIA
15 | 15 | SCORPIONS CRAZY WORLD MERCURY 7 | 5 | JIMMYSOMERVILLE THE SINGLES COLLECTION 1984/1990 g Lo R T
16 | 16 | THEFARM SPARTACUS soLiD LONDON/METRONOME 6 8 | BENNYB. L'ALBUM ON THE BEAT
7 | 15 | UB40 LABOUR OF LOVE PART If VIRGIN
17 | 12 | GLORIA ESTEFAN INTO THE LIGHT EPIC 8 | 9 | RICKASTLEY FREE RcA 8 | 6 | JOHNNY HALLIDAY DANS LA CHALEUR DE BERCY
18 19 | DEBORAH HARRY & BLONDIE THE COMPLETE PICTURE CHRYSALIS 9 16 | BEE GEES HIGH CIVILISATION WARNER BROS. PHONOGRAM
19 | NEW| BEE GEES HIGH CIVILIZATION WARNER BROS. 10 | 10 | AC/OC THE RAZORS EDGE ATLANTIC 9 9 FRANCOIS FELDMAN UNE PRESENCE PHONOGRAM
20 | 17 | KLF THE WHITE ROOM KLF COMMUNICATIONS 11 | 8 | HEINZ RUOOLF KUNZE BRILLE wEa 10 | 5 | ELMERFOOD BEAT 30CM POLYDOR
21 | 1| MmN, (N o s 12| 1| wesremucn L mane aros A A P R ——
23 | NEw | PATRICK BRUEL ALORS REGARDE RCA S 13 |NEW| DR.ALBAN HELLO AFRIKA swemx 13 | 10 | PHILCOLLINS SERIOUSHITS...LIVE! WEA
24 | 24 | TVSOUNDTRACK INSPECTORMORSE VIRGIN 14 | 13 | UDOLINDENBERG ICH WILL DICHHABEN POLYDOR 14 | 13 | FREDERIC FRANCOIS EST CE QUE TU ES SEULE CE SOIR
15 [ NEW| RONDO VENEZIANO CONCERTO PER MOZART BABY RECORDS TREMA/EMI
25 | 21 [ AC/DC THE RAZORS EDGE aTCO 15 | NEW | DANA DAWSON PARIS NEW YORK AND ME  COLUMBIA
26 | 23 | SOUNDTRACK GREASE POLYDOR 16} JEW | EURYTHMICS GREATESTIHIS [rcAl 16 |NEW| CHICO ET ROBERTA FRENTE A FRENTE CARRERE
27 27 | JOAN-ARMATRADING THE VERY BESTOF... A&M 17 14 | ELTONJOHN THE VERY BESTOF... ROCKET/POLYSTAR 17 17 | QUEEN INNUENDO EMI
28 | 22 | VANILLAICE TO THE EXTREME sBK 18 | 19 | THE SCORPIONS CRAZY WORLD MERCURY/PHONOGRAM 18 | 20 | THIERRY HAZARD POP MUSIC COLUMBIA
29 | 28 | EDWARD SIMONI PAN TRAEUME COLUMBIA 19 | 15 | HOWARD CARPENDALE GANZ NAH POLYDOR 19 | 14 | NEW KIDS ON THE BLOCK STEP BY STEP COLUMBIA
30 |NEW| THE CURE ENTREAT FICTION 20 | 12 | SOUNDTRACK KEEP ONRUNNING COLUMBIA 20 | 16 | WHITNEY HOUSTON I'M YOUR BABY TONIGHT BMG
JAPAN (Courtesy Music Labo) As of 4/8/91 SWEDEN (courtesy GLF) As of 4/10/91 NETHERLANDS  (Courtesy Stichting Nederlandse Top 40) As of 4/13/91
SINGLES SINGLES SINGLES
1 1 | LADYNAVIGATION B'Z BMG/VICTOR 1 1 | JOYRIDE ROXETTE EMmi 1 2 | JOYRIDE ROXETTE EMI
2 2 OH YEAH/LOVE STORY ... KAZUMASA ODA FUN HOUSE 2 2 3 A.M.ETERNAL KLF MEGA/EMI 2 1 UNFINISHED SYMPATHY MASSIVE VIRGIN
3 3 | FUTARISHIZUKA AKINA NAKAMORI WARNER/PIONEER 3 3 | DOTHE BARTMAN THE SIMPSONS GEFFEN 3 8 | LOSING MY RELIGION R.E.M. WARNER MUSIC
4 | 6 | HAZIMARI WA ITSUMO AME ASKA PONY CANYON 4 | 4 | BECAUSE!LOVE YOU STEVIEB. BCM RECORDS 4 | 6 | LETTHERE BELOVE SIMPLE MINDS VIRGIN
5 | 7 | AITAI CHIKAKO SAWADA TAURUS 5 | NEW| WIND OF CHANGE SCORPIONS MERCURY 5 | 3 | LIEFDEVOORMUZIEK RAYMOND VH GROENEWOUD EMi
6 | 5 | KITTOATSUIKUCHIBIRU WINK POLYSTAR 6 | 5 | WICKED GAME Ucer)ms ISAAK LONDON 6 | 4 | THE J%RP‘EP?SEO n:fgol’\amx JOHN TRAVOLTA AND OLIVIA NEWTON
7' [ 2 [| SEASHAKATITALOVEISONG® YLCI[ODA' [OSRISAZEM) Ry 2:{,5'[:,".557“:3 L aeen R 7 | NEW/| SHOULD I STAY OR SHOULD | GO THE CLASH -SONY MUSIC
8 | 3 | SLORVIOAYS, LINONERS) TOKUMAIARAN 9 | NEW| LET THERE BE LOVE SIMPLE MINDS VIRGIN 8 | 5 | DOTHEBARTMAN THE SIMPSONS GEFFEN
9 | 8 | AIWAKATSU KAN POLYDOR
10 9 | VEM FAR NU SE ALLA TARAR WILMER X EMI 9 | NEW| HIGHWIRE ROLLING STONES SONY MUSIC
10 | NEW mﬁ"’l“’: YUTAKA OZAKI SONY ALBUMS 10 |NEW | ONE MORE TRY TIMMY T. DINO MUSIC
ALBUMS
1 | NEW| KYOUSUKE HIMURO HIGHER SELF TOSHIBA/EMI ; NE3W 3,‘.’5‘:{,’.‘,( JSZZ.'SS FE’;'ER T 1 | 1 | VARIOUS GREASE—THE ORIGINAL SOUNDTRACK POLYDOR
2 | NEW | JUNICHI INAGAKI WILL FUN HOUSE 3 2 | ERIC GADD ERIC GADD METRONOME 2 8 | EURYTHMICS GREATEST HITS RCA
3 1 | YAMADAKATUTENAI WINK YAMADAKATUTENALCD PONY CANYON 4 |NEW| ORUP ORUPEANSONGS METRONOME 3 | 6 | REM. OUTOF TIME WARNERMUSIC
4 2 | REBECCA THE BEST OF DREAMS SONY 5 1 | VARIOUS POWER BALLADS EVA 4 4 | VARIOUS GREATEST HITS 1991 Eva
5 7 | MIDORI KARASHIMA GREEN FUN HOUSE 6 | NEW| ROD STEWART VAGABOND HEART WARNER 5 2 | VARIOUS FIDO'S CHOICE (17 COOL DANCE TRAX) MAGNUM
65 TOSHL':UMS' "'NC;\T‘\T‘;KVO TOKYOLOVE STORY ALFA 7 |NEW| LENAPHILIPSSON A WOMAN'S GOTTA DO WHAT A WOMAN'S g g SS'E‘IESN'S?P:\:UEVP’:%ED GAME  LONDON
7 4 | ANN Wi WOMANISM vICTOR SONY MUSIC PARLOPHONE
8 | 10 | M.C.HAMMER PLEASE HAMMER DON'T HURT'EM TOSHIBA/EMI 8 | 4 | CHRISISAAK WICKED GAME LONDON 8 | NEW| VARIOUS TOUR OF DUTY 2 MAGNUM
9 | 8 | M.C.HAMMER JAPANONLY TOSHIBA/EMI 9 | 5 | CHRISREA AUBERGE METRONOME 9 | 7 | RAYMOND VH GROENEWOUD MEISJES EMI
10 | 6 | BEGIN GLIDER TEICHIKU 10 | NEW | EURYTHMICS GREATEST HITS RCA 10 | NEW | LENNY KRAVITZ MAMA SAID VIRGIN
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INTERNATIONAL I

Australia’s Bahy Animals Set
To Take 1st Step With Imago

B BY GLENN A. BAKER

SYDNEY, Australia—When the
Imago Recording Company ships its
debut release worldwide next month,
Australia’s Baby Animals will be in
the spotlight. The band is one of the
Terry Ellis-helmed label’s first sign-
ings, and its single, “Early Warning,”
previews an album, produced by
Mike Chapman, due in July.

BMG-bankrolled Imago has offices
in Sydney as well as New York
{(where Ellis is based) and London.
“Although each will have equal sta-
tus,” says Ellis, “I think Sydney will
actually be more important than Lon-
don. There is such a great live scene
there that bands still get to learn
their craft.”

Ellis continues, “As a talent pool,
it’s one of the best in the world, and |
really can’t understand why other
companies wait until Australian la-
bels present acts to them. When I
was at Chrysalis, we took the Divin-
yls and Icehouse direct from Austra-
lia, but I think that was, and still is,
an unusual step.”

Ellis will be assisted in Australia
by Baby Animals manager John
Woodruff, who is a partner in the

Sydney operation. A respected figure
in Australian music, Woodruff first
met Ellis when Chrysalis signed Ice-
house in 1982. The tape of Baby Ani-
mals that he took to New York last
year was sufficiently exciting for El-
lis to fly Down Under to witness a
performance. “I wanted to sign them
very much,” Ellis relates, “and the
fact that I didn’t have a record com-
pany at the time was a minor techni-
cality.” The band is relatively un-
known, with what one critic has
called “an intrinsically Australian in-
tensity.” It joins Imago’s other initial
signing, King Of Fools.

Ellis’ orientation toward Australia
and the U.S. stems partly from what
he terms his “suspicion” of contem-
porary British music. “I'm afraid that
I now see Britain as being marketing-
led rather than artist-driven or ca-
reer-driven. The marketing depart-
ments are now telling the A&R de-
partments what sort of records they
want.

“It’s now overnight success or
nothing, with artists shoved to one
side in the rush. That’s because the fi-
nancial competition for new signings
has become absurd, says Ellis.

Promo Push Gives Dutch Music New Spin

AMSTERDAM—A generic cam-
paign promoting Dutch music begins
here this week under the banner
“Holland—it’s full of good music.”

The promotion is being organized
and financed by industry organiza-
tion CPG, which has budgeted the
equivalent of $340,000 for the two-
month push.

The front line of the campaign is a
compact disc and cassette of 18 local
acts that is on sale in 1,198 record
stores across the country. The re-
cords come with a booklet that gives

It's Only Rock’N’Roll,

LENINGRAD—Despite the econom-
ic recession and general gloom in the
Soviet Union, rock fans are still find-
ing something to smile about.

The tenth anniversary of the Len-
ingrad Rock Club—the first in the
U.S.S.R.—was marked with a series
of lively concerts and parties, and an
exhibition titled “Realities Of Rus-
sian Rock” drew large crowds to the
Leningrad exhibition center during
its monthlong run in March.

In addition, rock shops have
opened in Moscow and Archangel
selling posters, badges, shirts, maga-
zines, and heavy-metal-themed mer-

information on the Netherlands’
most significant acts as well as detail-
ing 50 new titles from domestic acts.
Buyers of the CD or tape then get a
$5.70 discount on any of the 18 al-
bums featured in the promotion.
The campaign also includes TV
ads, and an hourlong show featuring
Dutch acts will be broadcast May 14
on the main public channel. Retailers
and record companies are backing
the scheme, with the stores carrying
a number of posters and other dis-
play material. WILLEM HOOS

But Soviets Like It

chandise. One of the Soviet Union’s
most noted rock bands, Aquarium, is
also playing concerts in the country
again and its associated company,
Sestra, is planning to publish a book
by band leader Boris Grebeshnikov
and to set up an independent televi-
sion station in Moscow.

The second Schlager international
rock festival, meanwhile, is due to be
held here from May 29 to June 2 at
the Oktiabrski Concert Hall, and Len-
ingrad-based documentary maker
Alexei Utchitelis is producing a new
film about Russian rock for foreign
viewing. NIKOLAF KOVARSKY

Brussels Sprouts High Prices For Travelers

LONDON—A day in the heart of the
European Economic Community
costs more than anywhere. Brussels,
Belgium, headquarters of the EEC, is
the world’s priciest city of 10 most of-
ten visited by business travelers, ac-
cording to a new survey.

The Barclays Bank study finds
that a day there costs $653, compared
with $358 for Singapore and $260 for
Sao Paolo, Brazil (the cheapest).

This is the second such Barclays re-

port. The information includes such
factors as accommodation, dining,
laundry, and tips.

The survey uses the pound ster-
ling, and figures here are calculated
at an exchange rate of $1.76 to the
pound. The top five, with location
first, followed by total daily spending
are: 1) Brussels—$653, 2) New
York—$516, 3) Dusseldorf, Germa-
ny—3$421, 4) Seoul, Korea—$405, 5)
Singapore—3$358.

Bi\ Ibaard brings you off of the slopes and into the cities to zoom in on the most exciting
masic action in the region! Our annual spotlight will include » An overview of what's
happening in the music world e A special on the tour and concert scene ® Reports from
Indie publishers and producers/labels ¢ An exclysive featuring statements by record
industry leaders on bright prospects, predictions and challenges for 1991/1992 and

¢ A survey of the mega-sellers - the top domestic artists .

Se came in out of the cold and be where the real heat is ... in Billboard’s spotiight on
Germany, Austria and Switzerland!

EUROPE
Christine Chinetti
71-323-6686

LONDON USA
Niki MacCarthy Andy Myers 212-536-5272
71-323-6686 Jon Guynn 212-536-5309
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a Billboard special

apar tuvns up the power in 1991! In

this issue: Compact Desc ® Records

Tapes « DAT o Artis! Tours ® Promoters
® Retail Marketplace » Home
Entertainment Trends ®
HarduarelSoftware « Music Publishing

Be in the spotitght - Billboard’s anniial
spottight en Japan and receive
international exposure from Billbsa-d’s
inflaencsal reaaership - over 200,000
industry executives tn sver 100
countries!

Issue date
May 23

Ad d=zzdline:
April 39)

Fot moze in‘ormation call:

Japan

Ak. Kaneko
03-493-46<1
USA

Jodie LeVirus
2158533213
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High Ground For Plain
Label Marks 15th Year

EBY LARRY LeBLANC

TORONTO—Holger Peterson’s Ed-
monton, Alberta-based Stony Plain
Records is celebrating its 15th anni-
versary with a series of showcases by
its acts in Toronto clubs (April 14-21)
and the release of a 46-track double-
CD/cassette compilation titled “Col-
lected Works.”

Stony Plain, distributed domesti-
cally by Warner Music Canada, has
released 170 albums in Canada, in
blues, bluegrass, country, folk, root,
and jazz categories. Operating from
Peterson’s house, the label has three
full-time employees—Linda Nichols,
Louis MacKay, and Jennifer Gib-
son—and a handful of others (includ-
ing Peterson’s partner, accountant
Alvin Jahns) who work part-time. Na-
tional radio promotion is handled by
Anya Wilson Promotion and Publici-
ty and media press by Richard Flohil
and Associates, both in Toronto.

The label’s domestic roster cur-
rently includes Ian Tyson, Long John
Baldry, Amos Garrett, Grievous An-
gels, Jr. Gone Wild, Tom Russell,
Downchild Blues Band, Sylvia Tyson,
Morgan Davis, King Biscuit Boy, Big
Miller, Paul James, the Shuffle De-
mons, and the Amos Garrett, Doug
Sahm, Gene Taylor Band.

Though Peterson admits to turning
away the Cowboy Junkies, he has
through the years released such Ca-
nadian notables as Prairie Oyster,
Bim, Colin Linden, Spirit Of The
West, Diamond Joe White, Mendel-
son Joe, Bob Carpenter, Mark Haines
& the Zippers, Mark Korven, and
Crowcuss—the latter which actually
had a No. 1 single, oddly enough, in
Guatemala.

Peterson, currently a director of
the Canadian Independent Record
Production Assn. and of the Society
of Composers, Authors and Music
Publishers of Canada, started his ca-
reer as a drummer in an Edmonton
group called Spiny Norman’s Whoop-
ee Band. The Bonzo Dog-type band
recorded a single for now-defunct
GRT Records of Canada titled “It’s
Called Either Henry Or Harold,” be-
fore fading into obscurity.

Peterson’s involvement with
CKUA, part of Alberta’s public ac-
cess radio network, with the program
“Natch’l Blues” begun in 1970 and
the interview program “H.P. Sauce,”
started in 1973, gave him the opportu-
nity to meet artists and the access to
start producing records himself. For
the past three and a half years, he’s
also been the host of the “Saturday
Nght Blues” program on the CBC ra-
dio network.

His first production effort was a
pair of sessions with blues harpist
Walter “Shakey”” Horton in 1972,
with support by the local group Hot
Cottage for London Records of Cana-
da. Two albums with blues veteran
Johnny Shines and an album with
folk singer Paul Hann, “The Cockney
Cowboy,” were released by London.
Peterson also recorded Louisiana pia-
nist Roosevelt Sykes, Irish singer
Liam Clancy, and folk groups Fraser
& DeBolt (with Lenny Breau) and
Humphrey & the Dumptrucks—most
of whom were licensed to specialist
labels outside the country, before Pe-
terson started his own label.

“With a lot of the records, I did ev-
erything. I thought, “The only thing
I’'m not doing was putting my own la-
bel on it.’ I started Stony Plain with
London Records’ encouragement and
commitment.”

Stony Plain’s first album was the
Paul Hann collection “Another Tum-
bleweed.” “Radio didn’t pay much at-
tention, but it was a start,” says Pe-
terson.

When London Records of Canada
folded its Canadian operation, Stony
Plain moved to RCA in 1980 and to
Warner Music Canada in 1987.

Stony Plain founder
Holger Peterson says
‘Cowboyography’ is
a ‘classic’ and the
label’s biggest hit

“There’s been a lot of musical enthu-
siasm from the people at Warner’s.
Their clout has helped us get our re-
leases into a broader market.”

Stony Plain licenses artists and im-
ports compact discs from a number
of international companies, including
Rounder (which handles Philo, Bulis-
eye Blues, and Black Top), Sugar
Hill, Sonet, Rooster Blues, Flying
Fish, and Hightone. The Canadian
firm has released or marketed re-
leases by such artists as Zachary
Richard, Jo-El Sonnier, Alison
Krauss, Lucinda Williams, Chris Hill-
man, Guy Clark, Doc & Merle Wat-
son, the Robert Cray Band, Ricky
Skaggs, the Whites, Loudon Wain-
wright 111, Maria Muldaur, John
Prine, and Eric Bogle.

Stony Plain’s biggest selling re-
lease is Ian Tyson’s ‘“Cowboyo-
graphy” album, which has reached
nearly 100,000 units. “It’s such a clas-
sic record,” says Peterson, “and it’s
been released all over the world.”

A familiar figure at MIDEM and at
international music conferences, Pe-
terson has persistently sought inter-
national releases for his albums. He
recently completed a tie-in with Pony
Canyon Records’ Village Green label
in Japan. The relationship has made it
possible for most of his roster to have
releases in that market and gave him
the opportunity to record “The Live
In Japan” album, by the Amos Gar-
rett, Doug Sahm, Gene Taylor Band
in Japan last May.

“Potentially, Japan is one of our
biggest markets,” says Peterson.
“They support the kind of music
we're doing. Europe is also getting
better. Most of our records come out
there. I shop record by record for re-
leases there. The Scandinavian coun-
tries—especially Norway—Germa-
ny, France, and the United Kingdom
are very supportive of blues and
roots music.”

Despite Stony Plain’s profile, the
label has twice survived brushes with
near-bankruptcy. “Both times some-
body called wanting to license one of
the acts and offered money to do it,”
says Peterson. “Also, both CKUA ra-
dio shows I do pay ACTRA rates,
which has floated Stony Plain Rec-
ords through all the lean years.”
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POP

> GLORIA ESTEFAN Seal Our Fate (3:55)
PRODUCERS: Emilio Estefan Jr., Jorge Casas, Clay
Ostwald

WRITER: G. Estefan

PUBLISHER: Foreign Imported Productions, BMI
Epic 34T-73769 (c/o Sony) (cassette single)
Second helping from platinum
Latina’s fab “Into The Light” set is
an upbeat, philosophical pop/rocker.
Estefan works up a respectable sweat
amid an aggressive, guitar-driven
arrangement. Another smash in the
offing.

> LUTHER VANDROSS  Power Of Love (4:18)
PRODUCER: Luther Vandross, Marcus Miller
WRITERS: L. Vandross, M. Miller

PUBLISHER: EMI-April/Uncle Ronnie’s Music/Thriller
Miller, BMI

Epic 34T-73778 (c/o Sony) {(cassette single)
First peek into Vandross’ new album
of the same name is a tasty blend of
influences: pleasing pop melodies,
funky guitars, gospel-tinged backing
vocals, and (naturally) effective R&B
vocals. Thoroughly satisfying.

> GEORGE MICHAEL Soul Free (5:24)
PRODUCER: George Michael

WRITER: G. Michael

PUBLISHERS: Morrison Leahy/Chappelt & Co.,
ASCAP

Columbia 38T-73799 (c/o0 Sony) (cassette single)
Michael’s artistic credibility continues
to shine forth on this lyrically
satisfying, uptempo fifth release from
his platinum “Listen Without
Prejudice Vol. 1” disc. Song’s colorful,
vibrant nature could transfer over
nicely to the dance floor given the
right remix.

> SURFACE Never Gonna Let You Down (3:45)
PRODUCER: Surface

WRITER: B. Jackson

PUBLISHERS: Screen Gems-EMI/Colgems-EMI, BMI
Columbia 38T-73643 (c/o Sony) (cassette single)
Gallant trio continues to court
romance on this breezy ballad a la
their recent No. 1 smash, “The First
Time.” Soothing love arrow shoots
straight for the heart and will
simultaneously capture pop and urban
radio admiration.

CHICAGO Explain It To My Heart (4:07)
PRODUCER: Humberto Gatica

WRITER: D. Warren

PUBLISHER: Realsongs, ASCAP .
Reprise 4-19449 (c/o Warner Bros.) (cassette
single)

Sensitive second offering from the
veteran act’s “Twenty 1” set is a
midtempo pop/rock love plea that
contains band’s trademark vocal
crooning. Anthemic acoustic/electric
guitar combination and breezy horn
riffs give the tune a carefree aura
that could re-ignite interest for the
band at top-40 radio.

Y DREAM WARRIORS My Definition Of A
Boombastic Jazz Style (3:40)

PRODUCERS: Dream Warriors

WRITER: not listed

PUBLISHER: not listed

4th & B'way 440526-4 (c/0 Island) (cassette single)}
Wacky act brilliantly merges snippets
from Quincy Jones’ “Soul Bossa
Nova” with rap, jazz, and world beat
influences. An adventurous and fun
choice for pop and alternative radio
enthusiasts.

SMALL CHANGE Why (4:10)

PRODUCERS: Kenni Hairston, Trevor Gale
WRITERS: K. Hairston, T. Gale, M. Forman
PUBLISHER: not fisted

REMIXERS: Gerry E. Brown, Kenni Hairston, Trevor
Gale

Mercury 868228-4 (c/o PolyGram) (cassette single;
12-inch version also available, Mercury 868229-1)
Teen outfit ponders questions of
racial unity and other heady topics on
this sincere and engaging R&B/hip-
hopper. Cute for youth-conscious top-
40 formats, though urban
programmers should not feel left out.

R&B

> RUBY TURNER The Other Side (3:50)
PRODUCERS: Hula & K. Fingers

WRITER: Hula & K. Fingers

PUBLISHER: not listed

REMIXER: Def GeoH Hunt

Jive 1436-4 (c/0 BMG) (cassette single; 12-inch
version also available, Jive 1436-1)

Turner will likely duplicate the No. 1
success of last year’s “It's Gonna Be
Alright” with this smooth and
insinuating swing/R&B jam. Remix
by Def Geoff Hunt provides a sweet
Soul II Soul-ish vibe that could
translate into club action. Regardless,
Turner has rarely sounded better.
Look for her forthcoming album of
the same name.

> LEVERT Baby 'm Ready (4:10)

PRODUCER: not listed

WRITER: not listed

PUBLISHER: not listed

Atlantic 4-87696 (cassette singie)

Soulful shot from the “Rope A Dope
Style” set is a tender love letter that
makes for pleasing ear candy with its
classic and passionate lead
performance. Lovely backing
harmonies and soothing
instrumentation make for a delightful
quiet-storm getaway.

W LOUIS PRICE Play It By Heart (3:35)
PRODUCER: Michael Stokes

WRITERS: L. Price, S. Parodi

PUBLISHER: not listed

Westgrand/Motown 2101 (cassette single)
Price delivers a rich and affecting
performance on this seductive slow
jam. Excellent for urban and AC
formats. Bodes well for his
forthcoming self-titled album.

LARRY LARR Larry, That's What They Call Me
(4:35)

PRODUCER: Chuck Nice

WRITERS: W. Griggs, L. Hill

PUBLISHER: Acknickulous/MCA, ASCAP
Ruffhouse/Columbia 00964 (c/o Sony) (cassette
single)

Slow-grooved rap track spills frenetic
rhymes over subtle funk-guitar slides
and spicy samples. While each mix
basically blends into the next, the one
that stands out the most and should
work best at urban radio is the “Live
At Wizzardville, PA” version, which
uses ecstatic crowd cheers to heighten
the excitement.

GENE RICE You're Gonna Get Served (4:17)
PRODUCERS: Stan Sheppard, Aaron Smith
WRITERS: S. Sheppard, A. Smith, E. Rice
PUBLISHERS: Island/Stanton’s Gold/Genric/Trayce
One, BMI

RCA 28224 (c/o BMG) {(cassette single)

Rice comes off like quite the
Casanova on this sexy Vandross-
styled ballad. A cool choice for adult-
oriented urban outlets.

CUTTY RANKS The Stopper (3:35)
PRODUCER: not listed
WRITER: P. Thomas

NEW AND
NOTEWORTHY

CRYSTAL WATERS Gypsy Woman (She's
* Homeless) (7:08) ’

PRODUCERS: The Basement Boys

WRITERS: C. Waters, N. Conway

PUBLISHER: Basement Boys, ASCAP

REMIXERS: The Basement Boys

Mercury 868209-1 (c/o PolyGram) (1 2-inch

single)

Inspired deep house dish has

already begun to explode at club

level, thanks to Waters’ unique

vocal and a hypnotic hook and

groove crafted by hot production

team the Basement Boys. Expect

extensive radio action at several

formats momentarily.

B 1 L

PUBLISHER: Promuse, BMI

Profile PCT-5332 (cassette single)

Heady Jamaican rhymes are
frantically tripped over minimal
instrumentation, which includes
tropical ska-induced percussion.
Although this tune’s monotone vocal
delivery can hypnotize, it also has the
potential to induce slumber,
depending on the listener’s mood.
Eclectic urban radio programmers
might want to look into the spicier
“Main Attraction” remix. Contact:
212-529-2600.

COUNTRY

> RICKY VAN SHELTON | Am A Simple Man
(3:25)

PRODUCER: Steve Buckingham

WRITER: W. Aldridge

PUBLISHER: Rick Hall, ASCAP

Columbia 38-73780 (c/o Sony) (7-inch single)
Simple says it. Simply appealing,
clean production surrounds Shelton’s
well-articulated performance, but
overall this number lacks oomph.

> CONWAY TWITTY One Bridge | Didn't Burn
(3:36) :

PRODUCERS: Conway Twitty, Dee Henry
WRITERS: S. Dean, J. McBride

PUBLISHERS: Tom Collins/EMI April, BMI/ASCAP
MCA 54077 (7-inch single) )

A heartbroken Twitty searches for
the security of his past. His timeless
talent breezes across a smoothly
produced ballad.

} MOLLY & The HEYMAKERS He Comes
Around (3:21)

PRODUCERS: Paul Worley, Ed Seay

WRITERS: M. Scheer, G. Burr

PUBLISHERS: Sony Tree, BMI/MCA/Gary Burr,
ASCAP

Reprise 7-19332 (c/o Warner Bros.) (7-inch single)
Look out folks, Molly & the
Heymakers are entering the country
music scene with full force. The
second single from the band’s debut
album is hot, hot, hot! Blazing
production features Molly’s super-
solid and brightly-colored vocals
frolicking with scorching
instrumentation.

NEAL McCOY Hillbilly Blue (3:23)
PRODUCER: Nelson Larkin

WRITER: B. Nelson

PUBLISHER: Colgems/EMI. ASCAP

Atlantic 7-87681 (7-inch single)

Sadly sensitive, but positively
charming vocals move delicately
through a blue-shaded melody. A
purely pleasurable listening
experience.

TIM McGRAW Holiday in (3:00)

PRODUCER: Doug Johnson

WRITERS: A. Portilla, J. Shoat, J. Vest

PUBLISHERS: O-Heart/JMV/Popular Grove, ASCAP
Curb NR-76871 (7-inch single; cassette version also
available, Curb 4JM-76871)

With a clever twist of words, McGraw
reveals his conclusion that a female
companion is fooling around. A hooky

sing-along.

CLINTON GREGORY (If It Weren't For Country
Music) I'd Go Crazy (2:57)

PRODUCER: Ray Pennington

WRITER: A. Syms

PUBLISHER: Millstone, ASCAP

Step One SOR-427 (cassette single)

This is the kind of song you find
yourself humming and singing along
with, thanks to Gregory’s earnest
treatment and Pennington’s deft
production. Don’t miss the fine
accompanying video.

HAL KETCHUM Small Town Saturday Night
{2:55)

PRODUCERS: Allen Reynolds, Jim Rooney
WRITERS: P. Alger, H. DeVito

PUBLISHERS: Bait & Beer/Forerunner/Little
Nemo/Bug, ASCAP

Curb 76865 (7-inch single; cassette version also
available, Curb 4KM-76865)

Ketchum sounds remarkably like
Eddy Raven on this peppy show-and-
tell tour.

JAMES BLUNDELL The Blue Heeler (3:48)
PRODUCER: Garth Porter

WRITER: J. Blundell

PUBLISHER: Blundell Ents., APRA

Capitol 79643 (c/o CEMA) (CD promo only)

Australian Blundell sings well and

L B O A R D

energetically, but his vocabulary will
puzzle many an American ear.

DANCE

> PET SHOP BOYS Where The Streets Have No
Name (Can't Take My Eyes Off You) (no timing
listed)

PRODUCERS: Pet Shop Boys, Julian Mendelsohn
WRITERS: P. Hewson, D. Evan, L. Mullen, A. Clayton,
B. Gaudio, B. Crewe

PUBLISHER: not listed

REMIXER: David Morales

EMI 56217 (c/0 CEMA) (12-inch single)

U2’s rock radio hit is given a bold and
ultimately satisfying house/NRG
treatment. Adding lyrics from the
Four Seasons’ evergreen “Can’t Take
My Eyes Off You” is a stroke of
quirky genius. Blasphemous to U2
fans, though everyone else is sure to
be amused. Could re-ignite top-40
radio interest as well.

p> ENIGMA  Mea Culpa (6:15)

PRODUCER: Enigma

WRITERS: Curly M.C., D. Fairstien

PUBLISHER: Virgin, ASCAP

Charisma 0-96352 (c/o Virgin) (1 2-inch single)
Follow-up to the international smash
“Sadeness—Part 1” continues along a
similar music path: insistent hip-hop
beats combined with atmospheric
chanting and rapping. Superior track
should maintain listener and DJ
interest.

> BOMB THE BASS Love So True (6:00)
PRODUCERS: Tim Simenon, Doug Wimbish
WRITERS: Simenon, Wimbish, Heywood
PUBLISHERS: Rhythm King/Serious Bass

REMIXER: J. Saul Kane, Alan Scott

Rhythm King/Sire/Reprise 4731 (c/0 Warner Bros.)
(12-inch single)

After intriguing import activity, U.K.
groove collective lead by Tim Simenon
finally unleashes this fab sleaze-speed
funk jam here. R&B-flavored vocals
by Loretta Heywood are a fine
complement to track’s percussive
nature. Widespread club play is a
given though urban radio crossover is
possible—and advised.

* SECCHI FEATURING ORLANDO JOHNSON |
Say Yeah (6:03)

PRODUCER: N.T.M.

WRITERS: M. Rossi, P. Di Stolfo, D. Gardenghi, M.
Gubinelli, G. Zandona

PUBLISHERS: Energy
Production/Edizioni/Musicali/N.T.M.

Epic 73773 (c/0 Sony) (12-inch single)

Riveting Italo-house rubdown has
been circulating as an import for quite
some time and is now poised to take
the U.S. by storm with its shimmering
falsetto vocals and hypnotically NRG-
etic bottom. Visionary mixes will keep
it kickin’ for a while and include the
mysterious ‘“10 Dance” groove as well
as the deep-house reading on the flip.

HOUSE 2 HOUSE Hypnotize Me (5:35)
PRODUCERS: Henry Maldonado, Rudy Straker, David
Carter

WRITERS: H. Maldonado, R. Straker, D. Carter
PUBLISHERS: Strictly Rhythm/Knock Twice, ASCAP
Strictly Rhythm 1236 (12-inch single)

Swirling house’'n’sample instrumental
rave comes in a pair of slammin’
mixes that court kudos from both
peak-hour and early A.M. spinners.
Equally appetizing is the
bleep/techno-powered “I Wanna See
You Dance” on the flip. Contact: 212-
246-0026.

ALTA DUSTIN Lookin’ For Love (6:36)
PRODUCER: Tolga Katas

WRITERS: T. Katas, F. D'Alessandro

PUBLISHER: Turkishman, BMI

REMIXER: Toiga Katas

Atlantic 86052 (1 2-inch single)

Spacious light-house workout includes
tasty and subtle freestyle seasoning
that is sprinkled over reverberating
synth-fills and brazen horn riffs. Club
jocks have a number of versions to
spin, which range from the
provocative “House Mix” to the exotic
“Turkish Knights” instrumental
rendering.

URBAN RHYTHM FEATURING ROBERTA GILLIAM
Get Your Thing Together (6:35)

PRODUCERS: Lenny Dee, Ralphie Dee

WRITERS: V. Simonelli, L. Dee

PUBLISHERS: Next Plateau/Det Mix/Simonelli/Dee

Man, ASCAP

REMIXERS: Lenny Dee, Ralphie Dee, Victor Simonelli
Next Plateau 50134 (1 2-inch single)

Deep house dish twirls its way over
growling diva-like vocals and a gospel-
flavored chorus. Plucky mixes include
the insatiable “84 King St. Club”
version as well as the slammin’
“Techno Club,” both of which are
replete with funky samples and
driving synth pulses. Contact: 212-541-
7640.

WILLIE & WASEEM Plain And Simple (3:33)
PRODUCER: Tony Butler

WRITERS: W. Warren, W. Kahook

PUBLISHER: Whooping Crane, BMi

REMIXERS: Ciro Llerena, Frank Cesareno

Pandisc 066 (12-inch single)

Charming freestyle nugget chugs
over an intriguing funky bassline and
a vocal arrangement that is both
clever and seductive. Dance-oriented
top-40 radio programmers will want to
consider this endearing little ditty,
while club DJs may be tempted to
investigate the track’s satisfying
extended mixes on side B. Contact:
305-948-6466.

DEBRA TORRE Fast Lane (6:07)

PRODUCERS: Michael Garvin, Nathan Garvin
WRITER: M. Garvin

PUBLISHER: Garvin, ASCAP

Esquire V-76361 (1 2-inch single)

Fierce synth-pop house hitter
intrigues with its engaging keyboard
echoes, which provide a hypnotic
quality to the tune and make it
something that shouldn’t be
overlooked. Also of note is Torre’s
potent vocals, as well as a variety of
remixes that could work at club and
radio levels. Contact: 818-500-0090.

DESIRE This Dub Is Mine (6:56)

PRODUCER: Louie Louie

WRITERS: A. Booth, D. Nabritt, M. Weiss
PUBLISHERS: Misam/Mideb/ Joga/CRK. ASCAP
REMIXERS: George Moral, Mojoe Nicosia, Louis Vega
Sam 5014 (12-inch single)

Femme rapper proves her lyrical and
vocal potential on this bass’n’synth-
happy hip-houser that poses as a
sequel to Vicki D.’s classic “This Beat
Is Mine.” Quite nice. Contact: 718-335-
2112,

BI-GOD 20 Carpe Diem (3:54)

PRODUCERS: Talla 2XLC, Jallokin

WRITERS: Jallokin, J. Basher, Jimmy D.
PUBLISHERS: ICM/Warner-Chappell/Songs Ot
Logic/Hanseatic, BMI

Sire/Reprise 40016-2 (c/o Warner Bros.) (CD
single)

Industrial/dance blitz seizes the ear
with its robotic groove; one that
deftly marries flippant, detached
vocals with synth pulses that are
ominously militant. Creative remixes
alter the mind with sci-fi special
effects that should inspire modern
rock radio and alternative club
programmers.

ROCK TRACKS

P> YES Lift Me Up (5:03)

PRODUCER: Trevor Rabin

WRITER: not listed

PUBLISHER: not listed

Arista 2218 (cassette single)

First offering from the highly touted
“Union” disc retains the classic rock
band’s signature sound: lush
instrumentation, endless layers of
harmonies, and Jon Anderson’s
dramatic vocal delivery. An instant
fave at album rock radio, although
tune has softness that could appeal at
AC and pop formats.

PICKS (pr) : New releases with the greatest
chart potential.

CRITIC'S CHOICE (%) : New releases, re-
gardless of potential chart action, which the
reviewer highly recommends because of their
musical merit.

NEW AND NOTEWORTHY: Highlights new
and developing acts worthy of attention.

Cassette, vinyl or CD singles equally appro-
priate for more than one format are reviewed
in the category with the broadest audience. All
releases available to radio and/or retail in the
U.S. are eligible for review. Send copies to Lar-
ry Flick, Biliboard, 1515 Broadway, New York,
N.Y. 10036. Country singles shouid be sent to
Billboard, 49 Music Square W., Nashville,
Tenn. 37203.
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HOL00

SINGLES SPOTHIGHT

by Michael Ellis

T

YOU’RE IN LOVE” BY Wilson Phillips (SBK) moves to No. 1 in
airplay and overall, so the trio has had three No. 1 singles out of its
first four released. ‘“Sadeness Part 1” by Enigma (Charisma) is No. 1
in sales but slips to No. 6 overall despite a small point gain. “Baby
Baby” by Amy Grant (A&M) is close behind “You're In Love,” and
“Baby” makes such large point gains that it is likely to hit the top spot
next week. “Joyride” by Roxette (EMI) is coming up fast and will chal-
lenge for the top in two weeks. A solid wall of bullets from positions 8
through 12 shows that some spirited fights are coming.

MoONLIGHT
DANCING

(87706)

The follow-up to
the Grammy-winning

song “From A Distance.”
MICHAEL BOLTON scores an amazing 201 top 40 radio adds, and a
No. 36 debut, for “Love Is A Wonderful Thing” (Columbia), with only
35 reporting stations holding back in its first week of release. The only
singles in the last few years that have debuted higher are those for
which the commercial single release was delayed (e.g., “Rescue Me,”
“U Can’t Touch This”), allowing them considerable time to accumulate
radio airplay points before their Hot 100 debuts. By contrast, all of the
airplay for Bolton’s single is out of the box. The only new group among
the five Hot 100 debuts this week is the Rebel Pebbles, a Los Angeles-
based female quartet. Its single, “Dream Lover” (I.R.S.), enters at No.
94, with an early top 20 report from KRBE Houston.

From the album
SOME PEOPLE'S LIVES.

(82129)

Produced by Arif Mardin

THE FASTEST MOVER ON the chart is “Losing My Religion” by 1 —a, ) for Deniz Productions, Inc.
R.E.M. (Warner Bros.), zooming 23 places to No. 34 and showing No. 1 = ; o N, Associate Producer—Marc Shaiman
potential. It is already No. 1 simultaneously on both the Modern Rock L
and Album Rock Tracks charts, which is a rare occurrence. Because its
point gains are equally strong in sales and airplay, it makes a huge
chart jump without winning either the sales or airplay Power Pick. Ear-
ly top-10 reports for “Religion” come from 98PXY Rochester, N.Y. (12-
9) and 195 Birmingham, Ala. (21-7). “Miracle” by Whitney Houston
(Arista) makes a 21-place leap to No. 42 and is a close runner-up for the
Power Pick/Airplay to Mariah Carey’s “I Don’t Wanna Cry” (Colum-
bia).

gUICK CUTS: Two records each zoom 20 places. “I Wanna Sex You
p”’ by new group Color Me Badd (Giant) jumps to No. 51, fueled by 28
radio adds and four early top-10 reports, including Y95 Phoenix (12-7)
and Z104 Norfolk, Va. (21-10). “Strike It Up” by Black Box (RCA) hits
No. 60, up from 80, with outstanding reports from the top three mar-
kets: 11-3 at Hot 97 New York, 10-3 at B96 Chicago, and 7-5 at Power

L)
106 Los Angeles ... Two records that lose their bullets are strong in
some markets. “Step On” by Happy Mondays (Elektra) nioves up with-
out a bullet to No. 66 but is top 10 at Y97 Santa Barbara,.Calif. (10-8).

“Love Me Forever Or Love Me Not” by Trilogy (Atco) slips to No. 88 (87734)
nationally but is big in Florida—No. 5 at Power 96 Miami and No. 3 at
Power 93 Tampa . . . “Written All Over Your Face” by the Rude Boys
(Atlantic) earns a bullet but holds at No. 26 as three records jump over
it. It’s top five at five stations so far, including moves of 4-3 at both
KMEL San Francisco and KS104 Denver.

HOT 100 SINGLES ACGTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY  TOTAL TOTAL

DDS ADDS ADDS DDS 0
24 REPORTERS 40 REPORTERS 172 REPORTERS 236 REPORTERS
LOVE IS A WONDERFUL THING

MICHAEL BOLTON cowumsia 19 32 150 201 201
SEAL OUR FATE
GLORIA ESTEFAN epic 1 10 67 78 79
DREAM LOVER
THE REBEL PEBBLES irs. 2 2 40 44 46
MIRACLE
WHITNEY HOUSTON arisTA 0 13 29 42 153
GOODHEART
STARSHIP rca 0 1 39 40 41
COME AGAIN
DAMN YANKEES waRNER BROS. 0 2 26 28 69
| WANNA SEX YOU UP
COLOR ME BADD aiant 5 2 21 28 63 The new single from a band that’s primed to be the
LOSING MY RELIGION
| R.E.M. warNER BROS. 3 3 21 27 116 Mane Attraction of 1991.
HOW'CAN | EASE THE PAIN
LISA FISCHER ELEKTRA 0 5 21 26 54 From the new album MANE ATTRACTION.
PEOPLE ARE STILL HAVING. ..
LATOUR smasH 1 5 17 23 60 (82193}
Radio Most Added is a weekly national compilation of the ten records most added to the playlists =S 7=
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- " R
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 1991 Atlantic Recording Corp. A Time Worner Company
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Compiled from a national sample of monitored top 40 radio stations by Broadcast Data Systems. 107 top 40 . . X . i - . . . i
stations are monitored 24 hours a day, seven days a week. The titles are printed in order of gross impressions, A ranking of the top 40 singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot 100 Singles chart.
which are computed by cross-referencing exact times of airplay with Arbitron listener data. The chart is being
printed for comparison to the Hot 100 Singles chart, which uses playlists, rather than monitored airplay.
oZ oZ
FEE-RES M SM.ES 52 Alﬂl'lAY S8
Hlw|oO BU|lw|O X=X = X=X [=
z E Dul| =% [ofre] L] — 5
; - g TITLE ; e % TITLE ZZ|S¥| TITLE ARTIST |29 I¥ 22 TITLE ARTIST |29
I I -
F | 3| ¥ | ARTIST (LABEL) F | 3| 3 | ARTIST (LABEY) 1 | 2 | SADENESS PART 1 ENIGMA | 6 1 | 2 | YOU'RE IN LOVE WILSON PHILLIPS | 1
i 4 | BABY BABY AMY GRANT | 2
* % i * 38 38|10 | LET'S CHILL 2 | 3 | YOU'RE IN LOVE WILSON PHILLIPS | 1 2
No. 1 CUVIOETOWN/MCA) 3 [ 6 | BABY BABY AMY GRANT | 2 3 [ 1 | I'VE BEEN THINKING ABOUT YOU LONDONBEAT | 3
11|18 | A ey coLumeiny o whs sno.1| (3D 49 | 5 | MORE THANEVER 4 | 1 | IVE BEEN THINKING ABOUT YOU LONDONBEAT | 3 4 [ 3 | HOLD YOU TIGHT TARA KEMP | 4
PR TST e CUr e 5 [ 5 | RICO SUAVE GERARDO | 7 5| 6 | JOYRIDE ROXETTE | 5
2)) 3 | 15 | yaRA KEMP (GIANT) 4027 ) 11| L B R eRca) 6 | 8 | JOYRIDE ROXETTE | § 6 | 8 | SADENESS PART 1 ENIGMA | 6
3| 2 | 16 | ONE MORE TRY 43213 reposu 7 110 | 1 LIKE THE WAY (THE KISSING GAME) HI-FIVE | 8 7 {11 | CRY FOR HELP RICK ASTLEY | 9
TIMMY T, (QUALITY) FATHER M.C. (UPTOWN/MCA) 8 | 7 | HOLD YOU TIGHT TARA KEMP_| 4 8 |14 | TOUCH ME (ALL NIGHT LONG) CATHY DENNIS [ 11
ok BABY BABY 4| 5 | CRAZY 9 |11 | VOICES THAT CARE VOICES THAT CARE | 14 9 | 5 | COMING OUT OF THE DARK GLORIA ESTEFAN | 19
AMYGRANTI(A&M) DAISYIDEECMR/RCA) 10 | 4 [ 1ESHA ANOTHER BAD CREATION | 13 10 [ 10 [ MERCY MERCY ME (THE ECOLOGY) ROBERT PALMER | 16
TOUCH ME (ALL NIGHT LONG WRITTEN ALL OVER YOUR FACE
(5 6 |9 | ToUC DENNé i ) @ a6 | M 11 | 13 | HERE WE GO C&C MUSIC FACTORY | 10 11 |18 | RHYTHM OF MY HEART ROD STEWART | 15
G ABOUT YOU e T 12 {17 | 1 TOUCH MYSELF DIVINYLS | 12 12 | 19 [ HERE WE GO C&C MUSIC FACTORY_| 10
8 | 5 |15 | T EeAT RAOACTVEMOR) 47| 9 | e ROTLESY/ATE0) 13 [ 14 | CRY FOR HELP RICK ASTLEY | 9 13 | 21 | | TOUCH MYSELF DIVINYLS | 12
7 | 8 | 20 | GONNA MAKE YOU SWEAT 45|39 | 9 | JUST THE WAY IT IS, BABY 14 | 19 | TOUCH ME (ALL NIGHT LONG) CATHY DENNIS | 11 14 [ 23 | 1 LIKE THE WAY (THE KISSING GAME) HI-FIVE | 8
C&C MUSIC FACTORY (COLUMBIA) THE REMBRANDTS (ATCO) 15 | 22 | SILENT LUCIDITY QUEENSRYCHE | 22 15 | 17 | RICO SUAVE GERARDO | 7
10| 9 | YOURE N LOVE __| | | LOVE IS A WONDERFUL THING 16 [ 20 | WRITTEN ALL OVER YOUR FACE RUDE BOYS | 26 16 | 20 | JUST THE WAY IT IS, BABY THE REMBRANDTS | 18
WILSON PHILLIPS (SBK) MICHAEL BOLTON (COLUMBIA) 17 [ 12 | THE STAR SPANGLED BANNER WHITNEY HOUSTON | 33 17 | 7 | STATE OF THE WORLD JANET JACKSON | —
JOYRIDE 47 |45 | 10 | FUNK BOUTIQUE 18| 9 | SIGNS TESLA |17 18 | 24 | | DON'T WANNA CRY MARIAH CAREY |23
(D137 M THE COVER GIRLS (EPIC
I ily 19| 16 | ONE MORE TRY TIMMY T. | 20| [19]16 | SIGNS TESLA |17
15| 8 | LLKE THE WAt 0 M Dot B el At e, e 20 [ 25 | JUST THE WAY (T IS, BABY THE REMBRANDTS | 18| |20 | 12 | ROUND AND ROUND TEVIN CAMPBELL | 21
1117 |10 | STATE OF THE woRLD © |53 WAITING FOR LOVE 21 [ 15| ROUND AND ROUND TEVIN CAMPBELL | 21 21|22 | IESHA ANOTHER BAD CREATION | 13
JANET JACKSON (A&M) ALIAS (EM 22 | 31 | RHYTHM OF MY HEART ROD STEWART | 15 22| 9 | SOMEDAY MARIAH CAREY | 28
(D] 20 | 5 | | TOUCH MYSELF 5 60 | 3 | PEOPLE ARE STILL HAVING SEX 23 [ 24 | HOW TO DANCE BINGO BOYS FEATURING PRINCESSA | 31 23 |25 | MORE THAN EVER NELSON | 24
DIVINYLS (VIRGIN) CATOURI(SMASEVREC) 24 [ 26 | WICKED GAME CHRIS ISAAK | 50 24 [13 | THIS HOUSE TRACIE SPENCER | 27
1309 |15 I;ns HOUSCEER o GD—| 1 gxggEEM P(dm‘ rvonos 25 | 35 | SAVE SOME LOVE KEEDY |25 25 | 15 | ONE MORE TRY TIMMY T. | 20
Ll m Ll () ous 26 | 23 | MERCY MERCY ME (THE ECOLOGY) __ ROBERT PALMER | 16 26 | 29 | VOICES THAT CARE VOICES THAT CARE | 14
HERE DOES MY HEART BEAT NOW JEALOUSY §
14| 11|18 | WHERE DOES M 52 | 54 | 17 | JEALOUOY JRES OF STEVIE V (MERCURY) 27 {34 | IT'S A SHAME (MY SISTER) MONIE LOVE gz ;7 27 | SAVE SOME LOVE KEEDY |25
28 | 38 | MORE THAN EVER NELSON | 24 8 [ 28 | YOU DON'T HAVE TO GO HOME TONIGHT _THE TRIPLETS { 29
MIN F THE DARK LOSING MY RELIGION
15| 12 | 13 | GO D dericy (53| 70 | 2 | REm. (WARNER BROS) 29 | 18 | COMING OUT OF THE DARK GLORIA ESTEFAN | 19| |29 | 32 | MORE THAN WORDS EXTREME | 30
19| 7 | HERE wE GO 54 | 46 | 13 | STONE COLD GENTLEMAN 30 | — | LOSING MY RELIGION RE.M. | 34 30 | — | LOVE IS A WONDERFUL THING MICHAEL BOLTON | 36 |
C&C MUSIC FACTORY (COLUMBIA) RALPH TRESVANT (MCA) 31 |28 | THIS HOUSE TRACIE SPENCER | 27 31 | 40 | SILENT LUCIDITY QUEENSRYCHE | 22
17 | 16 | 20 | ROUND AND ROUND 55 |50 | 20 | NO MATTEAR wnkg 32|29 | AROUND THE WAY GIRL LL COOLJ |53 32 | — | DON'T TREAT ME BAD FIREHOUSE | 35
TEVINICAMBSELCKRAISLE VEARK/WG) SEORGECAMOND (COLUNBIA) 33| 39 | YOU DON'T HAVE TO GO HOME TONIGHT _ THE TRIPLETS | 29 33 |— | WHAT COMES NATURALLY SHEENA EASTON | 37
ALL THE MAN THAT | NEED THAT'S WHY — ; —
18 |14 | 16 | ALL THE MAN Tk IS (50| 62 | 8 | 1HE PaR (HOLLYWOOD/ELEKTRA) 34 1 DON'T WANNA CRY MARIAH CAREY | 23 34 MIRACLE WHITNEY HOUSTON | 42
e R SRCKYARD 35|27 | GET HERE OLETA ADAMS | 47 3526 | I'LL BE BY YOUR SIDE STEVIEB | 38
22 | 5 | VOICES THAT CARE (GIANT) (BD) 64 | 5 PEBBLES (WITH SALT-N-PEPA) (MCA) 36 | — | MORE THAN WORDS EXTREME | 30 36 | 30 | WHERE DOES MY HEART BEAT NOW CELINE DION | 49
20 |18 | 10 | TOGETHER FOREVER - HERE | AM (COME AND TAKE ME) 37 [— | MAMA SAID KNOCK YOU OUT L.L. COOLJ | 67 37 | — | WRITTEN ALL OVER YOUR FACE RUDE BOYS | 26
LISETTE MELENDEZ (FEVER/COLUMBIA) 3 | uBao (viRGIN 38 | — | SHE TALKS TO ANGELS THE BLACK CROWES | 39 38 [ 34 | STONE COLD GENTLEMAN RALPH TRESVANT | 40
21|17 | 11 | SADENESS PART 1 59 | 56 | 15 | IF YOU NEEDED SOMEBODY 39 |30 | GONNA MAKE YOU SWEAT C&C MUSIC FACTORY | 58 39 | — | LOSING MY RELIGION REM. |34
ENIGMA (CHARISMA) BADCOMEANYI(ATCD) 40 | | NEW JACK HUSTLER ICET | — 40 | 31 | SHOW ME THE wAY STYX | 46
2 (21112 | IESHA 60 | 58 | 15 | POWER OF LOVE
ANOTHER BAD CREATION (MOTOWN) DEEE-LITE (ELEKTRA)
23| 23| 12 | SHOW ME THE WAY 61598 [AuTRUEMAN HOT 100 A-Z PUBLISHERS/ PERFORMANCE RIGHTS/SHEET MUSIC
STYX(ASM) fEDONE T o Py 1 DON'T WANNA CRY (Vision Of Love, BMI/Sany 95 RIDE THE WIND (Cyanide, BMI/Willesden, BMI) HL
24 | 5 | RHYTHM OF MY HEART 62 | 55 | 16 | GET HERE Songs, BMI/Gratitude Sky, ASCAP) CPP/HL 84 RIGHT HERE, RIGHT NOW (EMI Blackwooa, BMI)
ROD STEWART (WARNER BROS.) OLETA ADAMS (FONTANA/MERCURY) §2 ALL THE MAN THAT | NEED (Warner-Tamerlane, 13 |ESHA (Biv Ten, ASCAP/Diva One, ASCAP) 21 ROUND AND ROUND (Controversy, ASCAP/WB,
(@293 |! DON'T WANNA CRY 63 |61 |18 | | SAWRED BMI/Body Electric, BMI/Fifth Of March, BMI) WBM 62 (IF THERE WAS) ANY OTHER WAY (EMI April, ASCAP) WBM
MARIAH CAREY (COLUMBIA) WARRANT (COLUMBIA) 79 ALL THIS TIME (Magnetic, BMI/Blue Turtle, ASCAP) ASCAP) HL 6 SADENESS PART 1 (Sweet "N’ Sour, ASCAP/Virgin,
HL 97 IF YOU NEEDED SOMEBODY (Warner Chappell/TJT, ASCAP) HL
AROUND WAY GIR| SAME SONG g
%2519 LL. COOLJ{I;‘EE JAM/C%LU%/IBIA) S DIGITAL UNDERGROUND (TOMMY BOY/WB) 43 ALL TRUE MAN (Flyte Tyme, ASCAP/Avant Garde, ASCAP/Phantom, ASCAP) WBM 25 SAVE SOME LOVE (Geffen Again, BMI/Gerard Video,
ASCAP) 8 1 LIKE THE WAY (THE KISSING GAME) (Zomba, BMI/Warner-Tamerlane, BMI) WBM
(2D 34 | 4 | SAVE SOME LOVE 65153 | 3] ATt e 69 ANOTHER LIKE MY LOVER (Tim Tim, ASCAP/Wok, ASCAP/WB, ASCAP/B Funk, ASCAP) WBM 80 SEAL OUR FATE (Foreign Imported, BMI)
ASCAP/Whole Nine Yards, ASCAP) 38 1I'LL BE BY YOUR SIDE (SHR, ASCAP/Mya-T, BMI) HL 39 SHE TALKS TO ANGELS (Enough To Contend With,
30| 8 | SRYFORMELP 66|67 | 2 | MY HEARTISFAILING ME 53 AROUND THE WAY GIRL (Marley Mar, 68 I'LL DO 4 U (Hudmar, ASCAP/Buttertly Gong, BMI/Def USA, BMI) CLM
STRIKE [T UP ANOTHER LIKE MY LOVER ASCAP/LL. Cool J, ASCAP/Def Jam, ASCAP/Stone BMI/EMI Blackwood, BMI/Cotaba, BMI) WBM/HL 46 SHOW ME THE WAY (Grand lllusion, ASCAP/Almo,
33| 4 (67)| 68 | 4 City, ASCAP/National League, ASCAP) 76 I'LL NEVER LET YOU GO (MCA, ASCAP/Forty Plus, ASCAP) CPP
@) BLACK BOX (RCA) & SASMECO AR eRe) 2 BABY BABY (Age To Age, ASCAP/Edward Grant, ASCAP/Still Hard, ASCAP) HL 17 SIGNS (Acuff-Rose, BMI/Galeneye, BMI) CPP
41| 3 | \WANNA SEX YOU UP 68 | 57 | 11 | ANOTHER SLEEPLESS NIGHT ASCAP/Yellow Elephant, ASCAP/Reunion, ASCAP) HL 12 1 TOUCH MYSELF (Billy Steinberg, ASCAP/Denise 22 SILENT LUCIDITY (Screen Gems-EMI, BMI/Tri-Ryche,
COLOR ME BADD (GIANT) SHAWN CHRISTOPHER (ARISTA) 82 BABY'S COMING BACK (Virgin Songs, BMI/Little Barry, ASCAP/EMI Blackwood, BMI/EMI Songs BMI) WBM
GD)| 31 | 11 | SIGNS 69 [74 | 3 | LOVE ME FOREVER OR LOVE. .. Green Appletoons, BMI) HL (Australia) ) WBM/HL 28 SOMEDAY (Vision Of Love, BMI/Been Jammin',
TESLA (GEFFEN) TRILOGY (ATCO) 86 BACKYARD (Kear, BMI/Sony Epic/Solar, BMI/Bed Of 32 IT'S A SHAME (MY SISTER) (Jobete, ASCAP/Black BMI/Sony Songs, BMI) HL
Nails, ASCAP) HL Bull, ASCAP/Virgin, ASCAP/Stone Agate, 44 SOMETHING IN MY HEART (Ruthless Attack, ASCAP)
MERCY MERCY ME/! WANT YOU GOT MY EYE ON YOU ) \ gin, gate, )
S ROBERT PALMER (EMI) Wi PAJAMA PARTY (ATLANTIC) 59 BITTER TEARS (Tol Muziek, ASCAP/MCA, ASCAP) HL BMI/Sawandi, BMI) CPP/WBM/HL 33 THE STAR SPANGLED BANNER (Public Domain)
71 CALL IT POISON (Love Pump, ASCAP) 3 I'VE BEEN THINKING ABOUT YOU (Warner-Tamerlane, 66 STEP ON (Tapestry)
33|26 |10 | HOWTODANCE 71|73 | 20 | LOVE MAKES THINGS HAPPEN 72 CALL IT ROCK N’ ROLL (Psycho Bimbos From Hell, BMI) WBM 40 STONE COLD GENTLEMAN (Greenskirt, BMI/Kear,
ASCAP) WBM 51 | WANNA SEX YOU UP (FROM NEW JACK CITY) (Hip BMI/Sony Epic/Solar, BMI/MCA, ASCAP)
(G0 40 | 6 | DO YOU WANT ME reany 7269 | 3 | NOWIS TOMORROW aroIAC) 81 COME AGAIN (Ranch Rock, ASCAP,Warner-Tamerlane, Hop, BMI/Hi-Frost, BMI) 60 STRIKE IT UP (Lombardoni Edizioni, ASCAP/Intersong
WHAT COMES NATURALLY WHATEVER YOU WANT BMI/Tranquility Base, ASCAP/WB, ASCAP/Broadhead, 5 JOYRIDE (Jimmy Fun, BMI/EMI Blackwood, BMI) CLM U.S.A., ASCAP) HL
N _ BMI) 18 JUST THE WAY IT 1S, BABY (WB, ASCAP/Warner- 57 TEMPLE OF LOVE (H.R.M., BMI/BMG
523 1 ! ; ; , 5
& SHEENAEASTONIMCA) ® TONVITONINTONES (WIHG/MERCURY) 19 COMING OUT OF THE DARK (Foreign Imported, BMI) Tamerlane, BMI/Tiger God, BMI) WBM ASCAP/Crayfish, ASCAP/Warnier Chappell) WBM/HL
36 37| 7 | RICOSUAVE 74 | 71 | 18 | WICKED GAME cpp 41 LET'S CHILL (Donril, ASCAP/Zomba, ASCAP/WB, 61 THAT'S WHY (Black Lion, ASCAP/Meow Baby,
GERARDO (INTERSCOPE/EAST WEST) CHRIS ISAAK (REPRISE) 73 CRAZY (SHR, BMI) ASCAP/B Funk, ASCAP) WBM ASCAP)
@D 42| 6 IT'S A SHAME émv SISTER) D 1 | MIRACLE 9 CRY FOR HELP (BMG, ASCAP) HL LOSING MY RELIGION (Night Garden, 27 THIS HOUSE (Zodrog, ASCAP/Zodboy, ASCAP/Editions
2 MONIE LOVE (WARNER BROS.) — WHITNEY HOUSTON (ARISTA) 99 DEEP, DEEP TROUBLE (Fox Film, BMI/Gracie Films, BMI/Unichappell, BMI) EG, ASCAP/Sir Spence, ASCAP/M&T Spencer, ASCAP)
Tracks moving up the chart with airplay gains. © 1991, Billboard/BPI Communications, Inc. BMI/Guck, BMI/TCF, BMI/Zomba, ASCAP) WBM LOVE AT FIRST SIGHT (Almo, ASCAP/Alloy, WBM
O g up play g 35 DON'T TREAT ME BAD (Sony Tunes, ASCAP/Wocka- ASCAP/War Bride, BMI/Hampstead Heath, 48  TOGETHER FOREVER (Berrios, ASCAP/King Reyes,
Wocka, ASCAP/Cosby Ellis, ASCAP) HL ASCAP/Grand lllusion, ASCAP) CPP/WBM ASCAP/Funny Bear, ASCAP)
Tnp 40 Mnlu BEB“RRENT M“NIT““ DO YOU WANT ME (Next Plateau, ASCAP/Sons Of K- 36 LOVE IS A WONDERFUL THING (Mr. Bolton’s, 11 TOUCH ME (ALL NIGHT LONG) (Larry Spier,
0ss, ASCAP) - BMI/Warner-Tamerlane, BMI/Nonpareil, ASCAP/WB, ASCAP/Personal, ASCAP) WBM
1|1 |2 | THEFIRST TIME JUST ANOTHER DREAM 94 DREAM LOVER (Rivka Rock, BMI/Wikwix, BMI/EG., ASCAP) 78 UNBELIEVABLE (Warner Chappell, PRS/WB, ASCAP)
SURFACE (COLUMBIA) CATHY DENNIS (POLYDOR/PLG) BMI/LR.S., BMI) 88 LOVE ME FOREVER OR LOVE ME NOT (Cole-Clivilles, WBM
2 | 2 | 2 | LOVE WILL NEVER DO 15| 9 |13 | GIVING YOU THE BENEFIT EASY COME EASY GO (Virgin Songs, BMI/Varseau, ASCAP Virgin, ASCAP) HL 93 UNCLE TOM'S CABIN (Virgin Songs, BMI/Dick
JANET JACKSON (A&M) PEBBLES (MCA) BMI/Smail Hope, BMI) HL'3 67 MAMA SAID KNOCK YOU OUT (Marley Marl, Dragon, BMI)
. 91 FEEL THE GROOVE (BMC, BMI/Ramaekers, BMI/Van ASCAP/L.L. Cool ), ASCAP/Def Jam, ASCAP) 14 VOICES THAT CARE (Air Bear, BMI/Linda’s Boys,
ol Lx':.‘nlﬁ? évwEsAATL(IELg(vrkAO)VE ooy UE Issris%%s(fmlé'/ongf) You Gogh's Ear, BMI) . SCAP Stanch 16 MERCY MERCY ME (THE ECOLOGY) /! WANT YOU BMI/Warner-Tamerlane, BMI/Fall Line Orange,
100 THE FIRST TIME (Colgems-EMI, ASCAP/Stansbury, (Jobete, ASCAP/Almo, ASCAP) CPP ASCAP) WBM
o B R BT 1710 | 14 | CLOSE TO YOU cisva) BMI) WBM 42 MIRACLE (Kear, BMI/Sony Epic/Solar, BMI) HL 75 WAITING FOR LOVE (Walker Avenue,
FEELS GOOD - s 20 | VOGUE 98 FUNK BOUTIQUE (Andy Panda, ASCAP/Tony Moran, 24 MORE THAN EVER (Matt-Black, ASCAP/Gunster, ASCAP/Leibraphone, ASCAP/Songs Of PolyGram, BMI)
51610 L! 18 (18 ASCAP/Funny Bear, ASCAP/Zomba, ASCAP) ASCAP/EMI April, ASCAP/Otherwise, ASCAP/BMG, HL
ONVITONNTONENCATNGMERCURY) MADONHATSIRE WARNERIBROS) 47 GET HERE (WB, ASCAP/Rutland Road, ASCAP) WBM ASCAP) WBM/HL 70 WALKING IN MEMPHIS (Museum Steps, ASCAP)
6 | 4 | 6 | LOVE TAKES TIME 19 | 16 | 18 | SOMETHING HAPPENED ON THE. .. 87 GOING THROUGH THE MOTIONS (Scorpiomoon, 30 MORE THAN WOROS (Funky Metal, ASCAP/Almo, 37 WHAT COMES NATURALLY (Tom Sturges,
MARIAH CAREY (COLUMBIA) PHIL COLLINS (ATLANTIC) ASCAP /Frostified, ASCAP/MI-GY, ASCAP/Desha, ASCAP) CPP ASCAP/Chrysalis, ASCAP/Warner-Tamerlane,
7 | 7 120 | RUB YOU THE RIGHT WAY 20 (17| 7 | I'M YOUR BABY TONIGHT ASCAP/Virgin, ASCAP) HL 45 MY HEART IS FAILING ME (Colgems-EMI, BMI/Nick Mundy, BMI/GG Loves Music, BM1)
JOHNNY GILL (MOTOWN) WHITNEY HOUSTON (ARISTA) GONNA MAKE YOU SWEAT (Virgin, ASCAP/Cole- ASCAP/Knighty-Knight, ASCAP/Albert Hammond, CLM/WBM
Clivilles, ASCAP) HL ASCAP/WB, ASCAP) WBM 77 WHATEVER YOU WANT (Tony Toni Tone, ASCAP/Pri
CAN'T STOP — POISON . : 5
8|51 AFTER 7 (VIRGIN) a 12 BELL BIV DEVOE (MCA) HEARTBREAK STATION (Chappell & Co., ASCAP/Eve, 92 NIGHTGOWN (Mille Miglia, ASCAP/Diabetic, ASCAP) HL
RESCUETE 22|20 = ASCAP) HL ASCAP/Controversy, ASCAP/WB, ASCAP/Center City, 49 WHERE DOES MY HEART BEAT NOW (Hit List,
AT MADONNA (SIRE/WARNER BROS.) BELL BIV DEVOE (MCA) HERE | AM (COME ANO TAKE ME) (Irving, ASCAP/Al ASCAP/Bug, ASCAP/Pal-Park, ASCAP) WBM ASCAP/Dejamus California, ASCAP/Taylor Rhodes,
Green, BMI) CPP 85 ONE IN A MILLION (Brownstone, ASCAP/Virgin, ASCAP) HL
101120 k?ﬁ’sﬁﬁfé?; AFFECTION 2323|220 gé"ﬁggﬂmgﬂml THINKING 10 HERE WE GO (Virgin, ASCAP/Cole-Clivilles, ASCAP/Bilt Wray, ASCAP/Trixter, ASCAP/MCA, 50 WICKED GAME (isaak, ASCAP)
ASCAP/RBG-Dome, ASCAP) HL ASCAP) HL 78 WORO OF MOUTH (Hidden Pun, BMI) WBM
11 8 | 5 | AFTER THE RAIN 24208 wlLES A%l'un 96 MIGHWIRE (Promopub B.V., PRS) CPP 20 ONE MORE TRY (RMI, BMI) WBM 26 WRITTEN ALL OVER YOUR FACE (Trycep, BMI/Rude
NELSON (DGC) INGERIA C) 4 HOLD YOU TIGHT (Kallman, BMI/One Two, BMI) 65 PEOPLE ARE STILL HAVING SEX (Take 2, BMI) News, BMI)
12 [ 14 | 12 | GROOVE IS IN THE HEART 25 | 22 | 10 | DREAM BOY/DREAM GIRL 83 MOW CAN | EASE THE PAIN (Gratitude Sky, 90 RESCUE ME (WB, ASCAP/Bleu Disque, ASCAP/Webo 1 YOU'RE IN LOVE (EMI Blackwood, BMI/Willphill,
DEEE-LITE (ELEKTRA) CYNTHIA & JOHNNY O (MICMAC) ASCAP/Melonie, ASCAP/MCA, ASCAP) CPP/HL Girl, ASCAP/Lexor, ASCAP) WBM BMI/Braintree, BMI/MCA, ASCAP/Aerostation,
13 15 | 20 | U CAN'T TOUCH THIS Recurrents are titles which have appeared on the Monitor 55 HOW MUCH IS ENOUGH (Colgems-EMI, ASCAP/Scott 15 RHYTHM OF MY HEART (WB, ASCAP/Jamm, ASCAP) HL
M.C. HAMMER (CAPITOL) for 20 weeks and have dropped below the top 20. Cutler, ASCAP/E.G., BMI) WBM ASCAP/Bibo, ASCAP) WBM/HL
31 HOW TO DANCE (Supersonics, ASCAP) 7 RICO SUAVE (Mo’ Ritmo, ASCAP/Louis St., BMI)
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CALENDAR

A weekly listing of trade shows, con-
ventions, award shows, seminars,
and other notable events. Send in-
JSormation to Calendar, Billboard,
1515 Broadway, New York, N.Y.
10036.

APRIL

April 12-14, National Assn. of Black-Owned
Broadcasters Broadcast Management Confer-
ence, location to be announced, Las Vegas. Ava
Sanders, 202-463-8970.

April 15-18, National Assn. of Broadcasters An-
nual Convention, Las Vegas Convention Center,
Las Vegas. 202-429-5300.

Aprit 16, Fifth Annual Pepsi Boston Music
Awards, Wang Center for the Performing Arts,
Boston. Candace Avery, 617-338-3144,

April 17-18, Second Albany New Music Expo,
various locations, Albany, N.Y. Scott Goodman,
518-427-9058.

April 17-20, Retail Sheet Music Dealers Assn.
16th Annual Conference, Flamingo Hilton, Las Ve-
gas. 214-233-9107.

April 19-21, Southern Regional Conference of
College Broadcasters, Georgia State Univ., Atlan-
ta. 401-863-2225.

April 21, New York Music Conference, spon-
sored by Platinum Music Network, Omni Park
Central Hotel, New York. 201-222-6842.

April 24, Academy of Country Music Awards,
Universal Amphitheatre, Los Angeles 213-462-
2351,

April 24, International Radio & Television Soci-
ety Gold Medal Award Dinner, Waldorf-Astoria,
New York. 212-867-6650.

April 24-27, Third Annual International New
Age Music Conference, Bay View Plaza Holiday
Inn, Santa Monica, Calif. 213-935-7774.

April 25-28, Impact Super Summit Conference
V, Bally's Park Place, Atlantic City, N.J. 215-646-
8001.

April 27, T.). Martell Foundation Dinner, honor-
ing Charles Koppelman, New York Hilton, New
York. Muriel Max, 212-245-1818.

April 28-29, VSDA Regional Expo, Oregon Con-
vention Center, Portland, Ore. Dana Kornbiuth,
609-596-8500.

April 30, Songwriters Guild of America 60th An-
niversary Celebration and Annual West Coast
Membership Meeting, Century Plaza Ballroom,
Los Angeles. B. Aaron Meza, 213-462-1108.

MAY

May 2-5, Ninth Annual Sunfest Music Festival,
various locations, West Paim Beach, Fla, 407-659-
5980.

May 4, 10th International Reggae Music
Awards, Holiday Inn Rose Hall, Montego Bay, Ja-
maica. 312-427-0266.

May 7-9, ITA Convention, Sheraton Harbor Is-
land Hotel, San Diego. 212-643-0620.

May 9-12, MidCoast Music '91, Marquette,
Minneapolis. Susan Evans, 612-375-1015.

May 11-12, Sixth Annual Baltimore/Washing-
ton/Virginia Music Business Forum, Washington
Marriott Hotel, Washington, D.C. 301-604-2330.

May 13, 1991 Beacons In Jazz Awards, The
New School Auditorium, New York. 212-741-8058.

May 15-19, 19th Annual NAIRD Convention,
Sheraton Universal, Los Angeles. 609-547-3331.

May 18-22, National Assn. of Video Distribu-
tors Convention, Saddle Brook Resort, Tampa,
Fla. Mark Engle, 202-452-8100.

May 28-29, 1991 Billboard International Latin
Music Conference, the Hyatt, Miami. Melissa Su-
batch, 212-536-5018.

FOR THE RECORD

Columbia Records associate direc-
tor of dance music promotion Mi-
chael Becker is based in Los An-
geles. His location was stated in-
correctly in the April 13 Executive
Turntable.

EXECUTIVE TURNTABLE

(Continued from page 6)

were, respectively, product manager for PolyGram, director of marketing at
EMI, arts and entertainment editor for the New York Carib News, director of
urban product development for PolyGram Group Distribution, and national

pop retail manager of Island.

Carol Wright is named director of artist marketing for BMG Canada in To-
ronto. She was director of marketing and promotion at Island.

Steve Vining is appointed director of marketing, worldwide, for the RCA
Victor label of BMG Classics in New York. He was VP of Intersound Inc.

Stu Ginsburg is named director of media for Ear Candy Records in New

VINING

_ w:.x_.

GINSBURG

York. He was VP of public relations for Showtime Networks Inc.

PUBLISHING. Lonnie Sill is appointed senior director of writer/publisher rela-
tions, Los Angeles, for BMI in Los Angeles. He was head of the music division

for film and television at Paramount.

RELATED FIELDS. Lisa Schraml is named director of marketing and sales for
JVC Disc America Co. in New York. She was previously manager of market-

ing and sales.

B&T'S AUDIO SERVIGE TARGETS VID STORES

(Continued from page 6)

tem. This is done on any standard
touch-tone telephone. Lewis walked
AVA attendees through the process.

On a 24-hour basis, store personnel
can dial “Victor,” the artificial com-
puter voice with a Swedish accent.
Special codes alert Victor to store
name, location, and name of store em-
ployees.

At each stage in the ordering pro-
cess, Victor repeats the instructions
in the familiar monotone heard on so
many automatic telephone switch-
boards these days.

Demonstrating the system with
Victor’s voice on a squawk box so the
audience could hear the computerized
voice make its robotic responses,
Lewis said the process could be enter-
taining. “We are looking into having
order stations around the store and
Victor’s voice audible to the consum-
er for our special-order ‘Video Find-
er’ service.”

Video Finder evolved from Talk
Video and is a service for sell-
through video. With this service, a
catalog is offered that consumers can
view and make selections from—
prices are all at list. Lewis said a simi-
lar service for audio is in the works.

As for Video Talk, the store-em-
ployee ordering system, even com-
plex transactions are possible, such
as sorting out the price on quantity
deals. “Victor will explain that an
item is $7.99 cost except in quantities
more than 20, then it drops to $7.50,”
said Lewis.

Harkins said one glitch still being
worked out is that unlike video,
where the title is all important, “in
audio the names of the performers
are so vital.” But incorporating the
additional information means more
punches on the touch tone for callers
and more memory capacity for Vic-
tor.

LETTERS TO THE EDITOR

(Continued from page 11)

Forever,” Jeanette McDonald’s “In-
dian Love Call,” and Barry Sadler’s
“The Ballad Of The Green Beret.”
However, as noted by Ross, the in-
ternationalization of the entertain-
ment industry and, particularly, of
music should not provoke “cultural
or economic backlash,” but rather a
continuation of the role the Ameri-
can music industry has played to
date in cross-cultural contributions.
M. William Krasilovsky

Feinman & Krasilovsky

New York

NO INPUT

Billboard reported that WEA presi-
dent Henry Droz publicly commit-
ted his company to replace the stan-
dard CD jewel-box package with the
new Eco-Pak—without any input
from consumers! Industry execu-
tives, especially packaging compa-
nies, may all get behind it; but U.S.
consumers have consistently, over-
whelmingly indicated great enthusi-

asm for the jewel box.

The usually savvy president of
Tower Records, Russ Solomon, seri-
ously misjudges his customers if he
thinks they will accept a non-jewel-
box package without a fight. Be-
sides, the jewel box is a justly ap-
preciated worldwide standard out-
side the U.S. Won’t someone in the
industry with less arrogance than
Droz do the obvious market re-
search before we have another
Coca-Cola fiasco?

David Greene
Reissue Issues
Palo Alto, Calif.

Articles and letters appearing on
the Commentary page serve as a
Jorum for the expression of views
of general interest. Contributions
should be submitted to Ken Terry,
Commentary Editor, Billboard,
1515 Broadway, New York, N.Y.
10036.

LIFELINES

BIRTHS
Boy, Robin Scott, to Marnie Jones,
Feb. 25 in Deephaven, Minn. She is a
harpist and recording artist.

MARRIAGES
William Guy Osment to Angela An-
thony, April 6 in Smithville, Mo. He is
a buyer at the Music Exchange in
Kansas City, Mo.

DEATHS

Stuart D. Goldberg, 39, of cancer,
April 2 in New York. Most recently
VP of the audio-tech division of
Westwood One, Goldberg had a long
and distinguished career in radio. At
the age of 22, he became GM of
WIQB-FM Ann Arbor, Mich. He later
worked in sales and promotion posi-
tions at WXYZ and WDEE, both in
Detroit, and at WRKS New York. He
also worked for Torbet Radio in both
New York and Los Angeles. He is
survived by his parents, Ivan and
Bobbie, and his sisters, Joan and Lyn-
da. In lieu of flowers, contributions
can be sent to NYU Medical Center,
in memory of Stuart D. Goldberg, 560
First Ave., New York, N.Y. 10016, to
the attention of the Development
Center.

Henry Glover, 69, of a heart attack,
April 7 in New York. Glover was a
producer, songwriter, and jazz musi-
cian. During his four-decade career,
he produced a wide array of top 10
R&B and pop hits. He started out as

trumpeter and arranger for Buddy
Johnson's band, and later joined the
Willie Bryant and Tiny Bradshaw
bands. Next, he became a songwrit-
er, arranger, and producer for King
Records; his song “I Love You, Yes I
Do” was a hit for Lucky Millinder.
He also produced hits by Hank Bal-
lard, Bill Doggett, Ivory Joe Hunter,
Wynonie Harris, and James Brown,
and country artists Grandpa Jones,
the Delmore Brothers, the Cowboy
Copas, Hawkshaw Hawkins, and
Moon Millican. At Roulette Records,
Glover produced jazz artist Sonny
Stitt and pop artists the Essex, the
Cleftones, Joe Jones, and Dinah
Washington.

Glover signed the group the Band
and was noted for his work on their
albums. He also worked on the
soundtrack to the film “The Last
Waltz” and the album “Muddy Wa-
ters At Woodstock,” which won a
Grammy award. He received a “mil-
lion plays” award for “Honky Ton-
kin’,”” which he co-wrote. He has
served on the executive committee of
the Recording Industry Assn. of
America, and on Oct. 31 he will be in-
ducted into the Jazz Music Hall of
Fame in Birmingham, Ala. He is sur-
vived by his wife, Doris, and two
daughters, Leslie and Ware.

Send information to Lifelines, Bill-
board, 1515 Broadway, New York,
N.Y. 10036 within eight weeks of the
event.

RADIO VENTURE

(Continued from page 6)

into this [new] company.”

Radio industry brokers and ana-
lysts are cheered by the news of the
partnership. ‘I think it’s very
healthy,” says Robert Mahlman Jr.
of the radio-station brokerage The
Mahlman Co. “IF KKR's excited
about radio, it says to others: ‘Let’s
wake up.””

“I think they’re going to go after
top 30, top 40 markets—cash-flowing
stations,” adds Mahlman. “They’ll be
looking for the best deals they can
find.”

Joseph Arsenio, securities analyst
with Hambrecht & Quist, says, “It’s
a good sign. KKR getting into this
business is reflective of the fact that
they feel this segment of the market

has bottomed out.”

“The media business was overle-
veraged and overhyped,” adds Ar-
senio. “KKR understands the politics
of leverage. They’re getting into this
industry, which is already overlever-
aged, because they can see some
ways out.”

McCord will be chief executive offi-
cer of the new company, which will
be headquartered in New York. He
plans to hire a chief operating officer
and a chief financial officer in the
next few weeks.

KKR was involved in some of the
biggest leveraged buyouts of the
'80s, including the largest in history,
the $25 billion RJR Nabisco deal.

DON JEFFREY and PHYLLIS STARK

ROUGH TRADE REPORTS PACKAGE, PIECEMEAL BIDS

(Continued from page 8)

bels just who is interested in what by
Wednesday; to that end, a meeting
will be called, details will be an-
nounced, and a course of action will
be discussed and voted on.

Murrell is emphatic that Wednes-
day’s deadline is an arbitrary and
self-imposed one and does not indi-
cate that Rough Trade will be insol-
vent by that point. “There is no immi-
nent danger of any company in the
Rough Trade group collapsing for
weeks and weeks and weeks,”” he
says. “We have the group in a situa-
tion where it can survive. If the worst
does come to the worst with distribu-
tion, we are in a position now where it
will not take all the labels with it.”

He adds that distributed labels
have been paid 22% of what they

were owed up to Jan. 1 and will de-
cide on the best course for achieving
the remaining 78% at their next meet-
ing. In the meantime, their accounts
are being settled promptly, Murrell
says. ‘“We are settling faster than
any other distributor in the country,”
he says. “What other company set-
tled for February’s business by April
4?"

But Rough Trade has had to take a
number of steps to ensure its trading
stability in advance of the labels’
meeting. Ten staffers—two-thirds of
the total—have been laid off at the
record company, while the distribu-
tion arm is set to move to less expen-
sive premises. The new offices and
warehousing will still be in north
London.

BILLBOARD APRIL 20, 1991

www americanradiohistorvy com

75


www.americanradiohistory.com

Billboard.

FOR WEEK ENDING APRIL 20, 1991

TOP POP ALBUMS

COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE, ONE-STOP, AND RACK SALES REPORTS.
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NEW TWISTS STIR UP BATTLE FOR BOB MARLEY’S ESTATE

(Continued from page 8)

that company nor any other firm be-
sides Island has made a definitive
offer.

“The fact is,” says Louis Byles,
executive director of Mutual Securi-
ty Merchant Bank, “that the only
offer we have on the table at this
time is the one from Island Logic. . .
I have advised Windswept’s attor-
neys that we are bound by law to
advertise the assets and that if they
wish to make a firm offer in re-
sponse to the advertisement they
may do so.”

Windswept’s principals, Joel Sill
and Chuck Kaye, as well as their at-
torney, Evan Meadow, declined to
speak to Billboard about matters re-
lated to the Marley estate. But a
Windswept representative said the
company had just agreed to buy
Cayman Music, a publishing firm
owned by Danny Sims, who man-
aged Marley at one time. Cayman
reportedly has a number of Marley
copyrights, including ““I Shot The
Sheriff,” “Stop The Train,” and
“Stir It Up.”

The sale of Cayman to Wind-
swept was news to Bingham, who

says, “We have a lawsuit against
Cayman right now seeking to invali-
date their [Marley] copyrights.”
The basis of that suit, he adds, is
that Sims allegedly breached his fi-
duciary duty to Marley, “so all his
copyrights should come back to us.”

Among the Marley estate’s assets
are the artist’s song catalog, record-
ing royalties, distribution rights,
and Jamaican real estate, including
Marley’s house (once owned by
Blackwell and now the site of the
Bob Marley Museum) and the Tuff
Gong manufacturing and recording
complex.

TANGLED WEB

Marley’s estate, initially estimat-
ed as having a total value of $30 mil-
lion, has been the subject of contro-
versy and litigation since Marley’s
death.

This activity includes the dismiss-
al of, and subsequent lawsuit
against, co-administrator Rita Mar-
ley and her U.S. attorney, Zolt &
Steinberg, for alleged fraud and
withholding of funds totaling $14
million; the near-eviction of Mar-
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160 retail and one-stop reporters.

jump last week.

20.

by Geoff Mayfield

A weekly look behind Billboard’s album charts.

I.IGHTS, CAMERA, ACTION: A couple of summers ago, when the music
trade ran into a sales slump, many labels and retailers blamed Hollywood,
pointing to “Batman” and the rest of that season’s box-office winners as
the culprits that cut into record stores’ numbers. But, on many occasions,
movies actually help sell music, as proved by this week’s Top Pop Albums
chart. “The Doors” loses sales points, but holds steady at No. 8, while two
of the band’s catalog entries hang tough at 33 and 136. Meanwhile, watch
out for “New Jack City” (24-16). The multi-act set scores gains at 107 of our

MORE BIG-SCREEN ACTION: In its second chart week, “Teenage Mu-
tant Ninja Turtles II” (156-60) seems on course to match the top-15 success
earned by the first movie’s soundtrack. The sequel’s album picks up 55 new
retail reports this week and is already off to a handsome start among rack-
jobbers . .. The Oscar-winning score from “Dances With Wolves” climbs
five places to No. 50 (see story, page 37), while the “Ghost” score, which
benefits from both Oscar exposure and the movie’s video release, also con-
tinues to soar (148-131). But, for Jon Bon Jovi, the Oscars’ coattails lasted
only a week; he falls back to No. 139 after making a handsome 135117

I.I'I'I‘J JF-SCREEN ACTION: Some observers thought Whitney Houston’s
latest set was already out of gas. But, an injection of HBO exposure, via
Houston’s star-spangled cable special March 31, finds her album motoring
back into the top five. It earns big increases from the racks and makes
upward moves at 67 retail reporters, including Wherehouse, Turtle’s, Rec-
ord Bar, Wee Three, Kemp Mill, National Record Mart, Nobody Beats
the Wiz, and Lechmere. In 1987, HBO was the trump card that helped
make a winner out of Carly Simon’s first Arista album.

ALTHOUGH IT STALLED at No. 57 on the Hot 100 Singles chart, it
seems the Rolling Stones’ “Highwire” primed the pump for “Flashpoint.”
The mostly live album debuts at No. 39, five places higher than the last
Stones album, “Steel Wheels,” which peaked at No. 3, ., R.EM. is No. 1 in
retail points but still lags at the racks . .. Top 10 reports from 15 retail and
one-stop accounts, plus early rack activity, hurl Rod Stewart into the top

TWO TOURING ACTS, Nelson and Pet Shop Boys, rebound, but concert
exposure is not the sole catalyst for either turnaround. Top 40 airplay bene-
fits the former, while dance-club action boosts the latter. But, the 15-place
jump by touring Eric Johnson seems to result mostly from the guitar he-
ro’s road work . . . In the 130s, jazz players Dave Koz, George Howard, and
Wynton Marsalis each score pop-chart bullets. Sale pricing at Wherehouse
continues momentum for Howard’s set.

ley’s mother, Cedella Booker, from
her estate-owned Miami home (since
bought for her from the estate by
Blackwell); a lawsuit against Book-
er for the recovery of $500,000; and
a lawsuit against Mutual Security
Bank brought by the guardians of
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1 was the only
one willing to
take on the assets
in Jamaica. Other
offers were for the
publishing alone’

three of the infant beneficiaries
who are alleging mismanagement
of funds.

Blackwell, who signed Marley to
Island Records in 1972, has main-
tained that his interest in the estate
is to manage rather than to own. He
denies the beneficiaries’ contention
that the sale of the Marley assets
was not publicly known. He cites of-
fers by A&M, Virgin, and Island
Life Insurance, among others, and

points out, ““I was the only one will-
ing to take on the assets in Jamaica.
Other offers were for the publish-
ing alone.”

Blackwell has also stated that his
plan was to set up a “Bob Marley
Foundation” to manage the assets,
and that he believes himself to be
the best person for the job. Black-
well had, in fact, already set up the
foundation and reorganized the
Tuff Gong recording and manufac-
turing complex before the surprise
Privy Council ruling.

Blackwell still believes $8.2 mil-
lion to be a fair valuation of the as-
sets to be purchased. “But we will
be putting our offer in writing to
the court to explain our intention
with respect to managing the assets
through the foundation,” he adds.
“We have never explained that ev-
erything will be owned and licensed
by the foundation, not by Island
Logic, and that the income will go to
the beneficiaries.”

Asked to comment on Windswept
Pacific’s interest in the assets,
Blackwell says that he is ‘“‘con-
cerned that any company making
such a high offer might be tempted
to utilize the assets in a way that
the Marleys might not want them to

be used. One of the best ways of
making money is through commer-
cials, and any other company might
not be as sensitive to the issue of
preserving Bob’s legacy as we are.”

The Privy Council, in allowing the
appeal brought by the beneficiaries,
stipulated that after the assets had
been advertised, application for ap-
proval of any contract must be
made to the Supreme Court of Ja-
maica. But ultimately, says Black-
well, the decision to either accept or
reject his or any other offer rests
with the beneficiaries. “If they are
happy with my offer, fine. If not,
obviously I would be disappointed,
but I wouldn’t contest it.”

Meanwhile, plans are proceeding
here to commemorate the 10th anni-
versary of Marley’s death on May
11. They include a concert in Kings-
ton featuring Ziggy Marley & the
Melody Makers, among others, and
a worldwide photo and memorabilia
exhibition that opened in London
April 10 and will hit New York May
11. In addition, a boxed set of Mar-
ley’s oeuvre is in the works, possi-
bly for fall release.

Assistance in preparing this story
was provided by Trudi Miller.

ENTERTAINMENT STOCKS RISE, BUT NOT AS HIGH AS OTHER INDUSTRIES

(Continued from page 6)

mous debt incurred when Time ac-
quired Warner Communications.

The biggest loser in dollars was
CBS, which fell $6.875 to $165.75.
CBS has been reporting big losses in
its television and radio broadcasting
units, as advertising revenues have
fallen and costs have risen, especially
for coverage of the Persian Gulf war.

The war was also partly to blame
for the decline in the stock of the
largest home video retailer, Block-
buster Entertainment. Shares fell
9.17% to $11.75. Investors sold the
stock after the company told analysts
earnings would rise 10%-20% in the
quarter, not 30%-40% as expected.

Music retailers were among the
winners, despite unspectacular year-
to-year comparisons in store sales.
Trans World Music rose 50% to
$19.125 and Spec’s Music went up
52.9% to $4.875.

Distributor stocks were mixed.
Commtron, the largest wholesaler of
home video, went up 30.4% to $7.50.
But the biggest home-entertainment
rackjobber, Handleman, a victim of

the bankruptcies of some of its mass-
merchandising accounts, fell 5.82% to
$12.125.

LIVE Entertainment, which owns
struggling rackjobber Lieberman En-
terprises, as well as a music retailer
Strawberries and video supplier
LIVE Home Video, rose only 4.04% to
$12.875.

The performance of record compa-
nies is hard to gauge, because only
one, PolyGram, is publicly held apart
from its parent corporation. Poly-
Gram’s shares increased 5.59% to
$18.875.

Radio stocks were upward movers
in the first quarter, as many compa-
nies restructured their debt loads and
reduced interest payments. Osborn
Communications was the leading
gainer in this category, rising 42.3%
to $9.25.

Other rising entertainment indus-
try stocks, with their percentage
gains and closing prices March 28,
are Shorewood Packaging, 57.1% to
$12.375; dick clark productions, 41.6%
to $4.25; Heritage Media, 37% to

$4.625; New Line Cinema, 36.1% to
$12.25; TDK, 28.8% to $39.625; Jacor
Communications, 27.7% to $2.875;
Rentrak, 20.5% to $5.875; Affiliated
Publications, 18.1% to $9.75; and Ack-
erley Communications, 18.1% to
$3.25.

Also: Turner Broadcasting A,
17.5% to $13.375; Walt Disney, 17.2%
to $119; Reader’s Digest Assn., 16.9%
to $34.50; Vidmark, 13.3% to $4.25;
Sony, 10.7% to $47.625; Great Ameri-
can Communications, 10.7% to
$1.9375; Clear Channel Communica-
tions, 9.41% to $11.625; Pathé Com-
munications, 8.33% to $3.25;
Westwood One, 3.57% to $1.8125; Cap-
ital Cities/ABC, 1.06% to $464.

Stocks whose prices dropped, with
their percentage declines and closing
prices, are Park Communications,
12.1%, $14.50; Video Jukebox Net-
work, 10.6%, $5.25; Acclaim Enter-
tainment, 8.97%, $4.4375; Carolco Pic-
tures, 5.88%, $8; Viacom (average of
two classes of common stock), 2.21%,
$24.875; and Paramount Communica-
tions, 0.91%, $40.50.

e ———————— e ey
P’GRAM SPECIAL PRODUCTS AIMS AT RAISING PROFILE OF BUDGET-GASSETTE LINE

(Continued from page 8)

divisions.”

In addition to releasing budget cas-
settes, PolyGram Special Products,
like its competitors, makes deals to li-
cense sessions in premium products,
and film and TV projects.

In January, says Kelleher, the PSP
brand was brought under the wing of
PolyGram Group Distribution, giving
it another feature similar to its major-
label competitors.

PSP is assured of more outlets for
its product in the highly competitive
area of largely racked budget catalog
by way of an exclusive arrangement
with Essex Entertainment to sell
PSP product at a subdistribution lev-
el. Essex Entertainment has been
reaching into smaller distribution
markets for years for its own line of
racked product, both in-house and li-

censed from others. PGD will contin-
ue to service larger accounts such as
Handleman, Lieberman, and Sight &
Sound, among others.

Kelleher also notes that the PSP
catalog of cassettes, which carry a
list-price equivalent of $2.98, will be
marketed on a more regular basis.
Drawing from pop, R&B, and coun-
try talents heard on the Polydor, Mer-
cury, and Casablanca labels, these
cassettes now number more than 70,
including 10 spring releases. “We
used to release on a make-’em-as-we-
go basis, but now we plan 10 to 15
pieces every three to six months,” he
says.

The performers represented in the
current catalog include Rod Stewart,
the Platters, Roger Miller, George
Jones, Cameo, Hank Williams Jr., All-

man Brothers Band, James Brown,
Lipps Inc., Kurtis Blow, Four Tops,
Cher, Vic Damone, Brook Benton,
Conway Twitty, and Reba McEntire.

As for the Essex Entertainment in-
volvement, Sam Goff, partnered with
Dick Greener in the operation, says
he expects to pick up 50 to 60 ac-
counts to sell the line to. Goff says
the deal with PolyGram is ‘“‘long-
term.”

“The deal gives us a higher profile
and enhances the breadth of reper-
toire we offer,” says Goff. Essex En-
tertainment will purchase PSP prod-
uct on a nonreturnable basis for re-
sale. Although it will not have its logo
on the product it distributes for PSP,
catalogs it uses trumpeting the PSP
line will contain the Essex Entertain-
ment imprint.
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Thai Citizens Gan Now Read All About Piracy

Country’s Press Responding To Issue In Writing

B BY BILL HOLLAND

WASHINGTON, D.C.—As it battles
record piracy in Thailand, the U.S.
government has found a new ally:
the Thai press.

The Thai press corps has begun to
print stories about local piracy of
U.S. sound recordings, noting the
$30 million in annual losses and U.S.
insistence that the new interim gov-
ernment go after the culprits or
face trade sanctions.

The Thai press, say U.S. officials,
is reacting to a February coup
against supposedly corrupt officials
and the claims of interim govern-
ment officials that a general house-
cleaning is in the works. Says San-
dra Christoff, the assistant U.S.
trade representative for Asia, “It’s
a good sign.”

The press in Thailand is consid-
ered free and critical, unlike some
other Asian rim countries where
members of the press toe the gov-
ernment line, Christoff points out.

No one could be happier about
this development than the Record-
ing Industry Assn. of America,
which recently convinced the U.S.
government to file a trade com-
plaint against Thailand for its re-
peated failure to follow up on prom-
ises that it would prosecute the pi-
rates.

Thai bogus tapes regularly sell
for about $1 on the streets of Bang-

kok, and negotiators say the news
stories will help in an “educational
groundswell” to explain to the pop-
ulation that the cheap tapes could
bring about trade repercussions.

Christoff admits that ‘“we have
no firm idea if the new publicity will
pay off with promised enforcement
action by the new interim govern-
ment.”

Thailand is the target of a U.S.
Trade Act Section 301 copyright in-
fringement complaint filed in No-
vember by the RIAA, the Motion
Picture Export Assn. of America,
and the International Intellectual
Property Assn. for not initiating
sweep-up operations against the
major Thai piracy ‘“‘gangs’ after
more than five years of negotiations
on the part of the U.S.

News about the ineffectuality of
past government promises and the
threat of serious sanctions by the
U.S. has alarmed that country’s le-
gitimate business community, espe-
cially its jewelry exporters, say U.S.
officials.

Neal Turkewitz, RIAA assistant
general counsel, was invited by the
U.S. to act as adviser to the U.S. ne-
gotiating team that met with Thai
government officials March 4 in
Santa Monica, Calif.

At the talks, the U.S. government
once again received assurances—
this time from new Thai officials—
that the problem would be resolved.

But something else happened this
time, says Turkewitz. At his hotel
room in between negotiation ses-
sions, he began receiving phone
calls “almost hourly” from mem-
bers of the Thai press who were
looking for a story combining U.S.
recording industry complaints with
recent anti-corruption stances of
Thai politicians.

U.S. negotiators told the Thai of-
ficials that regardless of their talks,
the complaint would not be dropped
until action was taken against the
pirates.

Within a week, articles on the ne-
gotiations, and the underlying prob-
lems of piracy, appeared in the En-
glish-language Bangkok Post, the
Nation, and “most of the Thai-lan-
guage newspapers,”’ Turkewitz
says.

The articles got right to the meat
of the matter: “The U.S. copyright
industry believes that the failure of
the Thai government to enforce the
copyright law stems from corrupt
officials,” wrote the Bangkok Post.
“They believe the main reason why
there is so much piracy in Thailand
is because of corruption.”

Thai negotiators told U.S. negoti-
ators that in the past, complaints
had not been lodged “through the
proper channels,” but added that
federal and local police officials
would now be on guard against
copyright violations.

RANK'S LIMITED-PLAY TEST ON HOLD AGAIN

(Continued from page 5)

title was dropped.

“Everything seems to be in limbo
right now,” one Sacramento source
says. “I don’t know whether the test
will go off or not now. I would say
that the best thing Rank could do at
this point is pull back and get every-
thing lined up right, before they go
out again.”

Rank executive VP David Cuyler
says the company acknowledges the
credibility problem but believes re-
tailers’ doubts will ultimately be
overcome.

“Their concerns are legitimate, we
recognize that,” Cuyler says. “But I
believe we’re addressing those con-
cerns and when the test goes forward
it will go through with good reason
for all members of the [video] com-
munity to support it.”

Cuyler says an announcement on
an early-summer, multititle launch,
involving all four participating stu-
dios, could come as soon as this week.

“Mermaids” had been slotted as
the first title released on the new
Showecase cassettes after Paramount
dropped “Funny About Love” from
the test, also after orders had been
solicited (Billboard, March 30). “Fun-
ny About Love” held the leadoff posi-
tion after Orion dropped its February
release “State Of Grace,” and its

ACTIONMNART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff
Serrette at (800) 223-7524.

March title “The Hot Spot.”

At the time, Paramount executive
VP Eric Doctorow attributed the re-
traction to last-minute logistical prob-
lems, although other sources indicate
that Paramount, like all the partici-
pating studios, was reluctant to allow
one of its titles to be released in the
new format appreciably earlier than
other studios’ product.

In a statement announcing that
“Mermaids” would not be included in
the test after all, Orion said, ‘“For
several months, beginning with our
February release, then our March re-
lease, and now once again with our
May release, we have been poised to
provide one of the group of titles
Rank is assembling from various
manufacturers.

“Rank has acknowledged that ad-
ditional arrangements are necessary
before it can commence its full test
program. Orion Home Video respects
the complexities of the task facing
Rank, and reaffirms our interest in
participation when the time arrives.”

An Orion spokesman says the stu-
dio is only interested in participating
in a test that includes multiple titles
from various studios.

The spokesman adds that Orion
has not scheduled another title for
the test.

Doctorow likewise says no title has
been set by his studio since “Funny
About Love” was pulled, but adds,
“We're still committed to testing this
concept.”

EMI DROPS MARX, 4 OTHER ACTS

(Continued from page 1)

en, Times Two, and Thomas Dolby,
each represented by Left Bank.

““The reasons behind my decision
are multifold, but were based
mainly on business logic,” Licata
said in a statement. He declined to
elaborate on the move.

“If that’s business logic, then let
it be,” responded Left Bank Man-
agement CEO Allen Kovac, noting
Marx’s 1989 “Repeat Offender” al-
bum has sold 3 million copies in the
U.S. and more than 6 million world-
wide.

Licata’s statement says the deci-
sion was made as EMI experiences
“one of its most successful busi-
ness periods to date,”” with current
releases on the Billboard Top Pop
Albums chart by Queensryche,
Roxette, and the O’'Jays, a rising
hit on the Hot 100 Singles chart by
EMF, and an upcoming label debut
from Huey Lewis & the News.

But Kovac—who said he was not
informed of Licata’s announce-
ment in advance—said the move
seems precipitous in light of the
status of the artists affected.
Marx was set to release a follow-
up to his triple-platinum ‘‘Repeat
Offender”’ album in September.
Alias spent 28 weeks on the Top
Pop Albums chart with its label de-
but and has a new single in the
wings. Dolby is working on
artwork for an upcoming release.
Vixen has just returned from a Eu-
ropean tour with Deep Purple. And
Times Two had completed a video
the day before Licata’s April 11
statement.

“That’s evidence itself that this
is something that happened over
the past 24 hours,” said Kovac on
April 11.

However, Kovac acknowledged
standing differences with Licata.
“It’s really a Sal Licata-Allen Ko-
vac problem; it’s not an artist prob-
lem,” he says. “These artists are
completely unaware and not part
of the problem that exists.”

Kovac said his ‘“‘philosophical”
differences with Licata have re-
sulted from what he described as
instability and turnover of staff at
EMI Records USA. “Consistently,
there’s been a problem with imag-
ing and marketing acts,” said Ko-
vac. ‘I have had tremendous rela-
tionships with [promotion VP]
Jack Satter and the promotion de-
partment and they’'ve been the
only stable part of the company.

POP-STAR TELEPHONE LINE RANKS THINNED BY SHAKEOUT
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panies as well as a shakeout of pro-
grams. There were just too many of
them. The public has only a certain
amount of entertainment dollars.”

Brian Rivette, VP/marketing and
government affairs for Call Interac-
tive, says some music-related lines
will continue to do well. “If you reach
the appropriate fans with the appro-
priate message, you can do extreme-
ly well.”

According to Omansky, music lines
are “now only a small percentage” of
the interactive phone business. Ri-
vette estimates that music-related in-
teractive makes up 10%-15% of the
business.

Most agree that the interactive
phone business has returned to its or-
igins as primarily a promotional tool.
One area that has grown is home vid-
eo promotion. According to Eisner,
companies such as HBO Home Video

have used interactive 800 lines to
“help create excitement with distrib-
utors and retailers” on upcoming ti-
tles. “It’s free for the distributor or
retailers to call,” he says. “They get
to know the movie [and] hopefully
they will order a lot of them.”

There have also been a number of
consumer-targeted 900-line promo-
tions for home video releases.

Omansky, however, does not want
to write off the music industry.
“There will be a place for 900 num-
bers in everybody’s future,” he says,
“including the music industry. Shake-
outs shouldn’t be misconstrued as a
failure.”

Eisner agrees. “If the music indus-
try really wants to cultivate it, I think
that the sky is the limit,” he says.
“We have done things where you call
up and speak to artists live on tour.”
Eisner even talks about the possibili-

ty of interactive phone lines eventual-
ly having the capability and sound
technology to tap into live concerts.

Also on the horizon are new rules
set by the FCC to prevent fraud and
deceit by 900-line operators. Those in-
volved in the business have mixed re-
actions to the FCC’s plans. “It will
drive up the cost of calls,” says
Omansky, “but explanation [of costs]
is a good thing.”

Eisner says he is “all for trying to
get rid of the scam artists.” But he
calls the FCC-proposed rules “a knee-
jerk reaction. Some people that don’t
understand the industry are trying to
regulate it, and they will stifle and, at
worst, mangle or kill it.”

Eisner compares the evolution of
the interactive phone business with
home video, which started mainly as
an outlet for X-rated titles, but
evolved into a respected business.

All of our acts have benefited from
that. But the relationship between
sales and airplay just hasn’t been
there.”

Kovac linked the problems he
described to the lack of sales suec-
cess and subsequent departure of
such former EMI acts as David
Bowie, Natalie Cole, and the Red
Hot Chili Peppers.

Licata, informed of Kovac’s crit-
icisms, declined to respond.

EMI’s move follows the recent
launch by Left Bank Music Group
principals Kovac and Jeff Sydney
of Impact Records, a joint venture
between Left Bank and MCA Rec-
ords that bowed Feb. 16 with the
album “Ink’’ by the Fixx (Bill-
board, Feb. 2).

But Kovac said Impact will not
be picking up the five former EMI
artists—nor does he plan to take
legal action in response to Licata’s
move, although all of the artists
were still under contract with EMI
Records USA.
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