$4.50 (U.S.), $5.95 (CAN.), £3.50 (U.K.)
35 FM, 16.50 Dfl, DK 59.50, DM20, 12,000 Lire

THE INTERNATIONAL NEWSWEEKLY OF MUSIC AND HOME ENTERTAINMENT

ADVERTISEMENTS

HEAR BLACKNESS FROM A NEW
PERSPECTIVE.

The foliow-up track and video to the op 5,
"If You Don't Start Drinkin’ (I'm Gonra
Leave)”. From the album BOOGIE
PEOPLE—over 309,000 copies sold
Going for adds April 29th.

From EMI Records USA.
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Make The Difterence with
TRACIE SPENCER.

* Two Urban radio Top 10 hits

* “This House” Top 3 CHR smash

* “This Time Make It Funky”

the new single and video from

Make The Difference. Cver 250,0CD.
TRACIE SPENCER. On Capitol.
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Artists Gool On Record Glub Deals
Some Withhold Or Restrict Their Work

H BY DAVE DIMARTINO

LOS ANGELES—Album sales
through record clubs are causing con-
sternation not only to retailers—who
have recently become more vocal in
their opposition to club pricing poli-
cies—but also to artists, managers,
and even labels who feel financially
penalized by the current club system.

Several managers and attorneys
confirm that artists they represent do
not allow or have not allowed some of
their product to be offered by clubs.

Managers CIliff Burnstein and Pe-
ter Mensch of Q Prime Inc. say that
recent albums by Def Leppard, Tesla,
and Queensryche are not available
through the two largest clubs, Co-
lumbia House and BMG Direct Mar-
keting.

Barry Tyerman, attorney for Rod
Stewart, says Stewart’s record con-
tract both in the U.S. and internation-
ally allows him on an album-by-al-
bum basis to determine “when and
what record club to be in, and wheth-
er to be in the record clubs at all.”

Additionally, John Branca, one of
the most powerful attorneys in the
music industry, says that some of his

clients—“very few, the super-
stars”—also keep some of their prod-
uct out of club channels, but he de-
clines to name them.

Other sources cite the historical
precedent of the Beatles albums as
the most prominent example of prod-
uct not offered by record clubs.

Stewart attorney Tyerman adds
that “a number” of artists on Warner

Bros. have similarly not offered their
product via clubs. “I know historical-
ly it was people like Van Morrison
and Neil Young,” he says. “I don’t
know whether they’ve changed their
attitudes or not, but when we used to
talk to Warner Bros. on Rod’s behalf,
we were among a handful of hold-
outs who wouldn’t go in almost rou-

(Continued on page 89)

Record Bar, Turtle’s United
Under Super Club Music Shell

EBY ED CHRISTMAN

NEW YORK—Super Club N.A. will
consolidate its Record Bar and Tur-
tle’s Music & Video chains in Atlan-
ta over the next year under the
name of Super Club Music Corp.

In merging the two chains, Dal-
las-based Super Club will close the
Durham, N.C., headquarters of Rec-
ord Bar sometime after Christmas
and build a new facility in Atlanta,
which should be ready by the first

B BY EARL PAIGE
and JIM McCULLAUGH

LOS ANGELES—Leaders of five
Video Software Dealers Assn. re-
gional chapters are convening a
May 15 “summit meeting” in what
is believed to be the first grass-
roots retailer effort to discuss the
issue of pay-per-view.

Triggering mounting home video
retail concern over pay TV—an is-

VSDA Ghapter Ghiefs Gall
Grisis Summit Over PPV

sue that has been compared with
the struggle against the studios
over the First Sale Doctrine—is
Time Warner’s recently announced
plan to introduce a new fiber-optic
cable system with 40 pay-per-view
channels in the New York City bor-
ough of Queens by the end of the
year (Billboard, March 23).
Fretful dealers also are monitor-
ing the Viewer's Choice “Continu-
(Continued on page 86)

quarter of 1992. Turtle’s is head-
quartered in the Atlanta suburb of
Marietta.

The combined operation, based on
1990’s music purchases, will be the
10th-largest music account and the
fourth-largest operator of music
stores with 300 outlets—185 Record
Bar/Tracks and 115 Turtle’s. Also,
Turtle’s racks music for 20 indepen-
dent video outlets and 82 of the 180
video stores operated by Super

(Continued on page 86)

Labels Playing Up
Contemporary Look
0f Classical Acts

B BY PHYLLIS STARK

NEW YORK—A new generation of
classical artists has arrived, and clas-
sical labels are not hesitating to capi-
talize on good looks and high style in
marketing these performers. In some
cases, they also hope that the acts’
youthful image may be attracting
more of the much-sought-after
young audience.
Many of the artists already have
(Continued on page 87)
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Blacks Pained
By Policies Of
Gospel Assn.

B BY LISA COLLINS

L.OS ANGELES—Artists and ex-
ecutives from the black gospel
community are questioning
whether they can be properly rep-
resented by the Gospel Music
Assn., the 27-year-old trade group
that long has been dominated by
southern white gospel interests.

Many black gospel leaders, dis-
turbed by events at GMA's recent
Gospel Music Week in Nashville,
are charging the organization
with insensitivity and are sug-
gesting that blacks stop partici-
pating in GMA activities. Others
still see a chance to change the
GMA and warn against “separat-
ism.”

Ironically, the controversy has
surfaced even as black attendance
to Gospel Music Week reached an
all-time high (Billboard, April 27).

(Continued on page 79)

No. 1 IN BILLBOARD

HOT 100 SINGLES
* BABY BABY
~ AMYGRANT
TOP POP ALBUMS
A MARIAH CAREY
MARIAH CAREY -
HOT R&B SINGLES
* I'M DREAMIN'
CHRISTOPHER WILLIAMS (GIANT/REPRISE)
TOP R3B ALBUMS
* NEW JACK CITY
SOUNDTRACK _ (GIANT/REPRISE)
HOT COUNTRY SINGLES
# ROCKIN’ YEARS
DOLLY PARTON WITH RICKY VAN
SHELTON - (COLUMBIA)
TOP COUNTRY ALBUMS
| % NO FENCES
GARTH BROOKS .
TOP VIDEQ SALES
# DUCKTALES THE MOVIE
o {WALT DISNEY HOME VIDEQ) |
TOP VIDEO RENTALS
* GHOST

(A&M)

(COLUMBIA)

(CAPITO!.)_

)

(PARAMOUNT HOME VIDEO) J

Oﬂl1486|02552 8

13

EXCEPT

In store May 7'"

p-

www americanradiohictorv com

ADVERTISEMENT


www.americanradiohistory.com

| When It Comes To Love,
|t Comes From Luther

Presenting the n2xt scep in the
multi-platinum, Grammy Award-winning

career of Luther Vandross. ..
POWER OF LOVE, e

a new album of unrivaled passion.

Featuring the single:
“POWZ=R OF LOVE/LOVE POWER.” ss nrm

Produced by Luther Yandrcss and Marcus Miller
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Epa” Rg US Pa_ & Tm, Off. Marca Regstrada/ I 15 2 traderark o° Seny Mysxc Entertainmant lnc/
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Jimmy Jam & Terry Lewis proudly announce the first release on

PERSPECTIVE RECORDS

Featuring the First Single

“OPTIMISTIC”

[28968-1200-1, 28968-0001-4]
The 30 singers and 10 musicians in The Sounds Of Blackness raise the roof with music that goes

from sweet to slammin.’ Featuring the passionate, powerhouse vocals of Ann Nesby, The Sounds

Of Blackness make soulful, original music that takes you back through the past to get to the future.
hel
The Evolution Of Gospel, the debut album by the award-winning group
THE SOUNDS OF BLACKNESS

28968-1000/1/4/2]

Produced by Gary Hines, Jimmy Jam and Terry Lewis
Executive Producers: Jimmy Jam and Terry Lewis

Music from a different perspective.

PERSPECTIVE RECORDS R R e

1991 A&M Records. Inc All rights reserved

www americanradiohistorv com


www.americanradiohistory.com

JVYG Sues Duper, Distrih Over VHS Logo

W BY PAUL SWEETING

NEW YORK—The Victor Company
of Japan (JVC) has filed suit in feder-
al district court here against a video
duplicator and a distributor, charging
patent and trademark infringement
as well as unfair competition. The
suit marks the first time JVC has tak-
en legal action against the unlicensed
use of the VHS logo in its nearly 2-
year-old campaign to more closely po-
lice the use of its patents and trade-
marks.

The suit was filed April 23 against
South Burlington, Vt.-based duplica-
tor Resolution Inc. and Shelbourne,

Vt.-based Artec Distributing Inc. It
seeks a permanent injunction against
the defendants prohibiting the sale of
unlicensed goods, an accounting of
all profits and damages resulting
from the alleged infringement, and
unspecified punitive and exemplary
damages.

The action against Resolution is
seen in the duplication community as
an effort to put teeth into JVC'’s
trademark-enforcement campaign,
but the naming of distributor Artec
comes as a surprise and raises broad-
er implications for the trade, since it
potentially leaves other distributors
exposed to similar actions.

Representatives from both Resolu-
tion and Artec expressed surprise
over the suit, claiming their first
knowledge of the action came from
press inquiries. At press time, Artec
representatives said they had not yet
been served with the complaint. Res-
olution president Bill Schubart said
his firm had just been served and
that its attorney had not had time to
review it.

As a custom loader of blank tape
into cassette shells bearing the VHS
logo, Resolution is subject to JVC'’s
trademark protection of the logo and
its patent on VHS technology.

According to attorney Anthony Lo
Cicero of the New York firm Amster,
Rothstein & Ebenstein, which is han-

charged with contributory infringe-
ment because of its role as a reseller
of prerecorded cassettes manufac-
tured by Resolution.

Lo Cicero notes that other distribu-
tors could also be liable under that
theory but that a decision on whether
to name them as defendants in this
case would have to await further evi-
dentiary discovery.

“Artec is a distributor of unli-
censed product. Other distributors
might be as well,” Lo Cicero says.
“The evidence we have is that Artec
is a distributor, perhaps not the only
one, of product manufactured by
Resolution.”

He adds, “We will certainly be at-
tempting to uncover additional infor-

(Continued on page 86)

Time Wamer’s First Quarter
Lacks Gustomary Music Zip

ture with Ted Field and Jimmy lovine
on the Interscope label. In addition,
Warner Bros. Records entered a joint
venture with Irving Azoff on the Gi-
ant label.

Another factor in the weak perfor-
mance of the music unit was that
Time Warner received no distribution
fees from Geffen’s music product,
which is no longer handled by WEA,
Time Warner’s record distribution
arm. After being acquired by MCA
last year, Geffen allowed its distribu-
tion deal with WEA to expire.

The biggest-selling albums of the
quarter for Time Warner’s many la-
bels were “Heart Shaped World” by
Chris Isaak on Reprise, “Some Peo-

(Continued on page 79)

B’huster Wraps
Erol’s Buy At
Lower Price

EBY DON JEFFREY

NEW YORK—BIlockbuster En-
tertainment Corp. has complet-
ed the acquisition of its compet-
itor, Erol’s video retail chain, at
a price 25% lower than the fig-
ure announced in December.

Blockbuster, the nation’s big-
gest video retailer with more
than 1,600 stores, is buying 206-
unit Erol’s for $30 million in
cash, common stock, assump-
tion of debt, and a promissory
note. When the deal was first
disclosed, the price was $40 mil-
lion.

The lower amount indicates
that Blockbuster decided it was
paying too much for what many
saw as a struggling video
chain.

Robert Guerin, the Block-
buster senior VP of develop-
ment who will be running
Erol’s, says he cannot comment
on why the price was reduced.

But Craig Bibb, analyst with
PaineWebber, says Blockbuster
“probably adjusted the price
downward because Erol’s was
losing money from the time the
deal was announced to the clos-
ing.”

Some analysts say Erol’s had
too much overhead and thus no
earnings. One observer be-
lieves that if Blockbuster had
not acquired it, Erol’s would
have filed for bankruptcy. The

(Continued on page 85)

PolyGram Sets CD-1 Bow With Satchmo Disc

Other Labels Not Ready To Hop On Bandwagon

and music tracks. The music tracks
can be played back on standard CD
players, while the new CD-I units
provide access to extensive interac-
tive data and graphics related to the
music and the artists.

The first of these discs, which will
be labeled “CD-I Ready,” is a compi-
lation called “Louis Armstrong And
The American Songbook.” Slated for

n n NI[ “ Is Tine Warar
NEW YORK—Sluggish sales, com-
VOLUME 103 NO. 18 MAY 4, 1991 | bined with startup costs for new la-
bels, caused Time WarnerInc.’s re-
MUSIC corded-music and music-publishing
revenues to be flat and operating
Album Reviews 76  Inside Track 90 profits to decline in the first quarter.
Boxscore 32  international 68 For the three months that ended
March 31, Time Warner’s music reve-
g:'a‘:td;eat 7g i::izn/:t::mes g? nues increased less thgq 0.5% to $722
. million from $719 million one year
Classical/Keeping Score 38 Lifelines 80 earlier. Operating profit fell to $137
Clip List 63  Music Video 62 million from $149 million.
Commentary 11 Newsmakers 75 “Soft retail sales and startup in-
Country 35 Over The Counter 85 vestments in a number of new affili-
Dance Trax 29  Ppower Playlists © 18 abed. labels” were the reasons for the
Executive Turntable 6 Pro Audio 40 delcr]:nt%et}aizggf’a?g:gﬁ:any, s At-
Gospel Lectern 39 RaB 20 lantic Records unit started the East
Grass Route 43 Radio 12 West label and entered a joint ven-
Hits Of The U.K. 69 Retail 42
Hits Of The World 70 Retail Track 43
Hot 100 Singles Spotlight 81 Rossi’s Rhythm Section 26
In The Spirit 38  Studio Action 41
Talent 30
Update 80
EBY SUSAN NUNZIATA
HOME VIDEO Page 49 | NEW YORK—With compact disc-in-
. teractive poised for introduction this
Box Office 54  Store Monitor 55 fall, PolyGram Group Distribution is
Health And Fitness 50 Video Rentals 57 preparing to roll out the first CD-I
Top Kid Video 58 Video Sales 56 music software titles available from
Recreational Sports 50 Video Reviews 50 a major record company.
The new line of “CD-I Ready” ti-
MUSIC CHARTS tles will contain interactive material
Top Albums Hot Singles *
Contemporary Christian 39 Adult Contemporary 14
Country 34 Country 36
Gospel 38 Dance 28
Latin 67 Hot 100 78
Modern Rock Tracks 16 Hot 100 Singles Action 81
New Age 48 R&B 23
Pop 82 R&B Singles Action 26 W BY DEBORAH RUSSELL
R&B 21 Rap 27 LOS ANGELES—Maurice Jarre
Rock Tracks 16 Top 40 Radio Monitor 80 was honored as composer of the top
world Music 48 box-office film score of 1990 for
“Ghost” during ASCAP’s sixth an-
CLASSIFIED/REAL ESTATE Page 64 nual Film & Television Music
Awards dinner, held April 22 at the
©Copyright 1991 by BPI Communications Inc., a subsidiary of Affiliated Publications Inc. No part of this Beve;']y Hilton Hotel here.
D, Sttraric moehaniCal PhotocopH . recording,Or Siverwise, Wit th pHiorwritten Parmicsion  This year's event featured a spe-
I ;r:eti:sﬁﬁbusher. BILLBOARD MAGAZINE (SN 0006551 0) s published weekly (except for the (ast week cial award presented posthumously
in December) by BPI Communications Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. to composer David Rose, whose
Suscripton e e et Contnenl U $199 00, Connencl e 53 Bbward ot | | credits include “The Stripper,”
newspaper at the British Post Office. Japan Y102,000. Music Labo Inc., Dempa Building, 2nd Floor, 11-2, “Holiday For Strings,” and themes
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Eastern, Pa. 19398, 1-800-648-1436. ton Gould. Tony Martin and Michael

Jarre’s ‘Ghost’ Score Hits
Right Note At ASCAP Fete

Landon (via telegram) paid tribute
to the late composer.

The annual ASCAP event also
honored the composers, lyricists,
and publishers of the most-per-
formed TV themes, TV background
scores, and themes and underscores
from top series, as well as songs
from current films and most-per-
formed film standards.

Celebrity co-hosts included singer
Jack Jones, Mario Van Peebles
(“New Jack City”), Rhea Perlman
and Kelsey Grammer (‘‘Cheers”),
and David Leisure and Dinah Man-
off (“Empty Nest”). Some 750 mem-
bers of the film, TV, and music in-

(Continued on page 89)

release on the Verve label this sum-
mer, the disc will retail at approxi-
mately $13.99-$15.99. PGD will han-
dle distribution of the “CD-I Ready”
titles, with marketing responsibilities
falling to the individual labels.

In addition to the 57-minute audio
program, the Armstrong disc will
contain the equivalent of 30 pages of
biographical facts, a 20-question in-
terview segment, photos, song lyrics,
credits for 12 songs, and a discogra-
phy of Armstrong’s Verve catalog.

Later this year, PolyGram affili-
ates Decca London and Philips Clas-
sics plan to introduce “CD-I Ready”
programs on Luciano Pavarotti and
Mozart, respectively, at front-line CD
prices.

None of the other major record
companies has shown interest in re-
leasing CD-I software titles. Time
Warner's Warner New Media has
been making CD + Graphics titles
available for several years and is cre-
ating new interactive CD-ROM titles,
but these titles are not compatible
with CD-I (although the CD +G discs
are). According to the Recording In-
dustry Assn. of America, there has
been little discussion of the format
among its members.

There are a handful of other inter-
active formats on the market, includ-
ing CDTV, an interactive CD system
available from Commodore that can
play audio CDs, CD +G, and interac-

(Continued on page 79)
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Sony Int’l Prez: GD Rental A Threat

Advises Australia To Heed Japan’s Lesson

W BY GLENN A. BAKER

SYDNEY, Australia—Drawing a
consciously fine line between obser-
vation and interference, Bob Sum-
mer, president of Sony Music Inter-
national, weighed into the debate
here over both the findings of the
Prices Surveillance Authority’s inqui-
ry into the Australian record industry
(Billboard, Jan. 12) and the looming
threat of the large-scale introduction
of CD rental outlets here.

In Sydney to attend an IFPI meet-
ing, Summer was the only interna-
tional music-industry figure to ex-
press openly some of the concerns be-
ing discussed in private. “The CD
rental issue is of tremendous concern
to us,” he told Billboard in a rare in-
terview. “That concern comes from
observing what took place in Japan,
where the consequence of rental is
painful.”

Compared with Japan, he said, “the
Australian market will be far more
pained because there’s considerable
reliance on foreign repertoire. If this
is rented, it's going to be very diffi-
cult for us to commit the same re-
sources necessary for us to market
the product.

“What we have on our side is wis-
dom and logic. It would be completely
illogical for Australia to allow a pro-
liferation of rental while the rest of
the world puts up rental road-
blocks—even Japan is taking steps to
reduce its impact.”

Meanwhile, the Australian govern-
ment has delayed taking legislative
action to stop CD rental, and one vid-

eo chain has announced it will install
CD departments in 300 stores in one
state alone.

“The risk of a repeat of the Japa-
nese experience is more severe here
than in any other country,” said Sum-
mer. “It’s hard to understand why
anyone would allow the development
of a subindustry that makes no con-
tribution to the needs of the music in-
dustry. It's perverse to allow rental
to take hold and strangle the Austra-
lian industry at such a critical time in

its development.

“I'm sure the Japanese, at every
level, if they could roll back to the
point Australia is at now, would nev-
er let it take off and run over the
needs of the industry and contribut-
ing performers.

“To those who say there's a con-
sumer demand for CD rental, I say
there’s also a demand for commit-
ment to developing new music prod-
ucts in Australia—which won’t be

(Continued on page 68)

@ BY JANINE MCADAMS

NEW YORK—Bob Krasnow,
chairman of Elektra Entertain-
ment, and Ruben Rodriguez,
Elektra’s senior VP of urban mu-
sic, have unveiled a new Elektra-
distributed, joint-venture label
called Pendulum Records.

No financial details. about the
joint venture are available.

Rodriguez will serve as presi-
dent/CEO of Pendulum. Attor-
ney David Glinert will handle
business affairs; his law firm,
Glinert & Associates, will handle
legal representation for the com-
pany. Dennis Wheeler, formerly
managing director of Big Life

Elektra, Rodriguez Swing Into
Action With Pendulum Label

Records in the U.S,, has been ap-
pointed VP of marketing and
A&R administration. A&R duties
will be shared by the executives,
with Wheeler assisting Rodri-
guez on day-to-day A&R duties.
Liz Loblack, administrative as-
sistant, will coordinate all activi-
ties of the label.

Pendulum will start with four
artists: vocalist/writer/producer
Christopher Walker, who had
previously been musical director
for Regina Belle’s tour; Los An-
geles-based rap act the Brothers,
assodiated with the rapper Ice-
T’s Rhyme Syndicate and made
up of siblings Hen-Gee and Evil-

(Continued on page 20)

MGA Deal Doubles GRP’s Jazz Roster

Label To Reissue Old Decca, Impulse Titles

W BY JEFF LEVENSON

NEW YORK—Under an informal
agreement with parent company
MCA, GRP Records has transferred
to its lineup more than 20 artists pre-
viously tied to MCA Jazz, doubling
the size of its roster.

GRP has also assumed control of
Impulse and Decea, the two most cel-
ebrated jazz catalogs among MCA's
holdings, and plans to start reissuing

titles from them in May. Impulse doc-
uments the jazz of the '60s and "70s,
primarily; Decca covers the '30s, '40s,
and ’50s.

When MCA acquired GRP in Feb-
ruary 1990, it was ascertained that
the specialty label’s expertise and
marketing acumen allowed for a fun-
damental shift of jazz responsibil-
ities. At that point, MCA’s jazz opera-
tion essentially became inactive. GRP
took over, and since then, has issued

HBY MELINDA NEWMAN

NEW YORK—The country caravan
of releases continues this month
with a trio of albums from Nash-
ville hit-makers.

Ricky Van Shelton, Alan Jackson,
and Travis Tritt, all of whose last al-
bums were certified platinum or
gold, will have new albums out in
May.

Other hot artists with releases
this month include Paula Abdul,
Huey Lewis & the News, and Ice-T.

While other musical genres may
have felt recessionary effects,
country labels reported tremendous
growth last year, in some cases
double that of 1989 (Billboard,

Fresh Grop Of Gountry
Albums To Bloom In May

March 9).

Much of that has been due to the
success of new artists such as Jack-
son and Tritt. Jackson, the first art-
ist released on Arista’s new country
division, saw his platinum debut
spawn four No. 1 tunes. The new al-
bum, “Don’t Rock The Jukebox,”
arrives in stores May 14. He is cur-
rently on the road with Randy Trav-
is.

Tritt follows up his gold debut,
“Country Club,” with “It’s All
About To Change.” The first single,
“Drift Off To Dream,” has already
reached No. 3 on the Hot Country
Singles & Tracks chart. The album,
due in stores May 28 from Warner

(Continued on page 87)

titles by Michael Brecker, the Cru-
saders, Larry Carlton, George How-
ard, the Yellowjackets, Spyro Gyra,
and others who had belonged to
MCA.

GRP president Larry Rosen notes
that, since the former MCA acts fall
into what he calls “the pop area of
jazz,” they complement GRP’s previ-
ous roster, heavy in jazz fusion art-
ists.

At the same time, GRP has now
taken on a more unfamiliar role: cus-
todian for archival material on the
Impulse and Decca labels that is re-
vered by jazz purists.

“We recognize that these labels
have almost a cult following,” says
Bud Katzel, GRP’s senior VP of sales
and distribution. ‘“Here we have a
chance, in fact a responsibility, to
give back to the consumer the heri-
tage of jazz. We take very seriously
the task of mining these treasures.”

GRP will need to overcome some
consumer dissatisfaction regarding
MCA'’s prior handling of the 70 titles
it had reissued from the Impulse cat-
alog, which includes approximately
300 items in all. Complaints regard-
ing the quality of sound, the length
and number of tracks per disc, and
the haphazard manner of remaster-
ing dogged MCA’s reissue program
from the start. GRP, a label that built
its reputation largely on the sonic
quality of its issues, is well aware of
those problems and intends to ad-
dress them directly.

“We are very concerned with main-

(Continued on page 88)

i ¥

: S ]
(G \
‘Baby Baby’ Is No. 1, No. 1. A&M chairman Jerry Moss, left, and A&M
president/CEO Al Cafaro toast Amy Grant on the success of her No. 1 hit single

“Baby Baby,” from her gold album *‘Heart In Motion.” The album’s second
single, “Every Heartbeat,” will be released in mid-May.

EXECUTIVE TURNTABLE
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RECORD COMPANIES. Craig Sussman is appointed senior VP of business affairs,
West Coast, for Sony Music in Los Angeles. He was founder/president of Cy-
press Records.

Warner Bros. Records in Los Angeles names Ricky Schultz VP/GM of jazz
and progressive music. He was VP of jazz A&R at MCA.

Steve Macon is appointed VP of sales and marketing for Private Music in
Los Angeles. He was director of video sales and marketing at A&M.

Jane Berk is named VP of marketing for Chrysalis Records in New York.
She was director of marketing, East Coast, for Columbia.

SUSSMAN SCHULTZ
Judi Kerr is promoted to national director of media and artist relations for
Capitol Records in Los Angeles. She was director of media and artist relations.
Fletcher Foster is appointed senior director of national publicity, West
Coast, for Arista Records in Los Angeles. He was director of media and artist
development for Sony Music/Nashville.
Alan Shapiro is promoted to director of national sales for WEA Corp. in Los
Angeles. He was a field sales manager.

KERR BARBARIS CORDES PIANKO

Lisa Barbaris is named director of national publicity for East West Records
America in New York. She was publicity director for Geffen.

Buddy Dee is promoted to East Coast promotion director/black music divi-
sion for Atlantic Records, based at the WEA branch in Philadelphia. He was
local R&B promotion rep in Philadelphia.

Julie Pait is promoted to director of administration for MCA Records in
Nashville. She was manager of recording/cost processing. In other appoint-
ments, MCA Records International in London names Neil Gillespie director of
finance. He was a management consultant.

Beity Cordes is named manager of operations and administration for the
PolyGram Label Group in New York. She was executive assistant to Rick Dob-
bis at RCA, to whom she will report at PolyGram.

Lee Dannay is appointed associate director of A&R for Epic Records in
New York. She was an A&R representative at MCA.

Arista Records in New York promotes Bill Gaden to associate director of
international artist development and Jenny Hill to international marketing
manager. They were, respectively, international marketing manager, and in-
ternational coordinator.

PUBLISHING. Ira Pianko is promoted to chief operating officer of Warner/Chap-
pell Music Inc. in Los Angeles. He retains his title of chief financial officer. He
was senior VP/chief financial officer.

RELATED FIELDS. Robert Zito is promoted to VP of communications for Sony
USA and Sony Software in New York. He was director of public affairs.
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)4 The Soundtrack of the Year!

#1 Box-Office smash with ticket sales approaching $75 million.
L 4
Teenage Mutant Ninja Turdes 1 Soundirack Sales have
surpassed gold, and headed toward platinum.

OF '!'HE OOZE ’

$ACK BY BODACIDUS DEMAND

e

THE SECRET

Soundtrack features NIENIJA RAP from Vanilla Ice and new
music from Ya Kid K and Cathy Dennis & David Morales.
&
e st SOOI oot Also availablg - the original Teenage Mutant Ninja Turtles
LI platinum Selling soundtrack.

& 7 SBK Records
= K2/4-96204
® 1991 SBK Records 1991 New Line Cinema Corporation Teenage Mutant Ninja Turtles Characters © 1989 Mirage Studlos Exclusively Licensed By Surge Licensing. Inc.
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‘No Fences’ Block Brooks At ACMs

Takes 6 Trophies At Country Awards Show

W BY DAVE DIMARTINO

LOS ANGELES—Garth Brooks
fever swept the 26th annual Acad-
emy of Country Music Awards
show here April 24, with the popu-
lar entertainer winning in every
category for which he was nomi-
nated, thus receiving an unprece-
dented six awards.

In a nonstop series of trips to
the Universal Amphitheatre stage,
Brooks took top honors as the
ACM'’s entertainer of the year and

top male vocalist; the singer’s “No
Fences”” was named album of the
year; “Friends In Low Places,”
single record of the year; and “The
Dance,” written by Tony Arata,
both song and video of the year.

Brooks, who had received a total
of seven ACM award nominations,
could receive only a maximum of
six awards, since two of his seven
nominations were in the same cate-
gory, song of the year.

So complete was Brooks’ victory
that Alan Jackson, who won the

A Tribe Called Quest Wins In
Suit Over PPX Gontract Terms

B EBY JANINE McADAMS

NEW YORK—Rap group A Tribe
Called Quest has successfully
fought a suit by an agent over com-
missions on its recording agreement
by invoking a New York state law
that applies to standard employ-
ment agencies.

PPX Enterprises principal Ed
Chalpin had called for arbitration
prior to a suit against A Tribe
Called Quest, claiming that the
group had reneged on its contract to
pay the company 15% of its income.
But in a decision handed down
March 14, the Supreme Court of the
State of New York stayed the arbi-

tration, ruling that the contract be-
tween the parties—in which PPX
was 1o negotiate the group’s record-
ing contract—was invalid because
PPX is not licensed as a theatrical
emplovment agency.

The decision—the first defining a
nonmanaging negotiating entity as
a theatrical agency—may have im-
pact throughout the recording in-
dustry, since many record compa-
nies are based in New York and a
number of firms like PPX are bro-
kering recording deals with them.

A Tribe Called Quest, whose first
album on Jive Records was last
vear’s “People’s Instinctive Travels

(Continued on page 85)

Sponsorshipn/Marketing
Seminar Set For September

NASHVILLE—The ninth annual
Sponsorship And Event Market-
ing Strategies seminar will be
held Sept. 29-Oct. 1 at the
Stouffer Hotel and Convention
Center here.

The seminar is presented annu-
ally by BPI Communications
Inc., publisher of Billboard,
Amusement Business, The Holly-
wood Reporter, and Back Stage/
SHOOT.

Leading corporate sponsors
and event producers will conduct
presentations and workshops on
the latest trends and concepts in
the field. Topics to be covered in-

clude creative packaging, mer-
chandising, sponsorship agen-
cles, long-term partnerships, con-
tracts, publicity, and post-
sponsorship evaluation.

Last year, the seminar drew
nearly 300 executives, responsi-
ble for planning special events
for arenas, stadiums, fairs, festi-
vals, theme parks, clubs, tours,
and sporting events, as well as
executives who plan event mar-
keting programs for corpora-
tions, marketing firms, and ad-
vertising agencies.

For registration information, con-
tact Laura Stroh at 615-321-4254.

Steve Marriott Dies At 44

Fire Claims ‘Faces’ Founder

B BY DEBORAH RUSSELL

LOS ANGELES—Steve Marriott,
guitarist/singer and co-songwriter
for the archetypal “Mod” rockers the
Small Faces and founder of UK. rock
band Humble Pie, died April 20 in a
fire at his home in Essex, England.
He was 44 years old.

Police reports indicate a cigarette
in the main bedroom of Marriott’s
16th century cottage may have start-
ed the fire.

The artist reportedly had just re-
turned to England from a two-week
recording session in the U.S., where
he was hoping to orchestrate a come-
back with former Humble Pie mate

Peter Frampton. Frampton could not
be reached for comment.

In 1967, Marriott and Small Faces
co-writer/bassist Ronnie Lane
earned a top 20 Billboard pop hit with
the psychedelic single “Itchycoo
Park” on the Immediate imprint. Oth-
er hit singles include the group’s
U.K. No. 1 single, “All Or Nothing,”
as well as “Sha La La La Lee,” “Hey
Girl,” and “My Mind’s Eye.” The
Small Faces’ last and most commer-
cially successful album, “Ogden’s
Nut Gone Flake,” hit No. 1 on the
British album charts, and peaked at
159 on Billboard’s Top Pop Albums
chart in 1968.

(Continued on page 88)

top-new-male-vocalist award,
thanked the singer for not being
nominated in that category as
well.

Shenandoah won in the top-vo-
cal-group category, against such
strong competition as Alabama,
the Kentucky Headhunters, the
Desert Rose Band, and Restless
Heart.

Also a winner was Reba McEn-
tire, named top female vocalist.
Upon receiving her award, she
dedicated it to her “eight bud-
dies”’—those members of her band
who perished earlier this year in a
plane crash—and was accorded a
standing ovation.

Much emotion also accompanied
one of the last performances by
the Judds, who took top-vocal-duet

A Gift For T.J. Martell. Executives from Daiichi Kosho USA Inc., the leader in the
karaoke industry, present Charles Koppelman with a check for $35,000 for the T.J.
Martell Foundation, and a new karaocke machine for the SBK raffle to raise money
for the charity. Koppelman is the 1991 T.J. Martell Humanitarian of the Year, as
well as chairman/CEO of EMI Music Publishing/SBK Records Group. The annual
T.J. Martell Humanitarian Award Dinner was slated to be held April 27 at the New
York Hilton. Shown, from left, are Colleen Boris, licensing administrator, Daiichi
Kosho USA Inc.; Michael Millius, director of special projects, Daiichi Kosho USA
Inc.; Yasou Nakamura, secretary/GM, Daiichi Kosho USA Inc.; and Koppelman.

(Continued on page 89)

ROOKIES ARE continuing to rule the roost on the
Top Pop Albums chart. Smash debuts by Vanilla Ice
and Mariah Carey have now monopolized the No. 1
spot for six solid months. Ice’s “To The Extreme” held
the top spot for 16 weeks from November to Febru-
ary, and “Mariah Carey” has now been out front for
10 weeks.

And it 1sn’t just limited to these two powerhouses.
Debut albums hold down five of the top six spots on
this week’s chart. Trailing Carey are C&C Music Fac-

Rookies’ Season: New Acts Are Star Players;
Color Me Badd’s Good News; ‘Vagahond’ Moves

Phillips at No. 4, the
Black Crowes at No. 5,
and Enigma at No. 6.
Carey’s album is the
first by a female artist to
log 10 weeks at No. 1
since Paula Abdul’s
“Forever Your Girl” in
1989-90. And it may
spend several more

tory at No. 2, Wilson
e
.|

weeks on top. Carey
lands her fourth straight
top 10 single as “I Don’t Wanna Cry”’ jumps from No.
15 to No. 10 on the Hot 100.

THE “NEW JACK CITY” soundtrack holds at No. 1
on the Top R&B Albums chart and jumps to No. 9 on
the Top Pop Albums chart. And the leadoff single,
Christopher Williams’ “I’'m Dreamin’,” jumps to No.
1 on the Hot R&B Singles chart. But the big story is
that the album’s breakout single, Color Me Badd’s “‘1
Wanna Sex You Up,” appears to be headed for No. 1in
both formats. It vaults from No. 39 to No. 19 on the
R&B chart and from No. 31 to No. 20 on the Hot 100.

It’s interesting that a hit soundtrack is putting Ir-
ving Azoff’s Giant Records on the map. A pair of No. 1
soundtracks, “Beverly Hills Cop” and “Miami Vice,”
turned things around in 1985 at Azoff’s former label,
MCA. And back in his days as a top manager, Azoff
was the executive producer of such soundtracks as
“Urban Cowboy’” and “Fast Times At Ridgemont
High.” The man knows his movies.

FAST FACTS: Rod Stewart is celebrating the 20th
anniversary of his breakout album and single in grand
style. His new album, “Vagabond Heart,” jumps to
No. 11 in its fourth week. It’s already his highest-
charting album in a decade and it’s virtually certain to
become his first top 10 album since 1979. Stewart also
lands his 13th top 10 single as “Rhythm Of My Heart”
Jumps to No. 8 on the Hot 100.

Amy Grant’s “Baby Baby” is No. 1 on both the Hot
100 and Hot Adult Contemporary charts. It’s the sixth
single so far this year to top both surveys, which sug-
gests that the gap between the two formats isn’t as
great as is commonly thought. Grant co-wrote “Baby

by Paul Grein

Baby” and another song on this week’s Hot 100, Mi-
chael W. Smith’s “Place In This World,” which bows
at No. 84,

Luther Vandross’ frustrating years as a pop-radio
outsider appear to be over. “Power Of Love/Love
Power” vaults from No. 63 to No. 42 in its second
week on the Hot 100. Vandross is one of three artists
managed by Alive Enterprises with singles streaking
up the pop chart. The others: Lisa Fischer and Kane
Roberts.

The Rolling Stones’
“Flashpoint’ jumps to
No. 16 in its third week
on the pop albums chart.
Excluding the ill-fated
“Rewind (1971-1984),” it’s
the first Stones album
not to be in the top 10 by
this point since ‘‘Sucking
In The Seventies” a de-
cade ago.

White Lion’s “Mane At~
traction” leaps from No.
108 to No. 61 in its second week. The New York-based
rock band’s last two studio albums, “Pride” and “Big
Game,” reached the top 20 ... Pat Benatar’s album of
blues songs, “True Love,” also moves impressively in its
second week, vaulting from No. 83 to No. 40.

Simple Minds’ “Real Life” bows at No. 115. The Brit-
ish band reached the top 10 with “Once Upon A Time”
five years ago, but faltered with its 1989 follow-up,
“Street Fighting Years,” which stalled at No. 70.

The Dells land their first top 20 R&B hit in more than
a decade as “A Heart Is A House For Love” jumps from
No. 29 to No. 20 on the R&B singles chart. The legend-
ary group scored its first R&B hit, “Oh, What A Night,”
in 1956. The current hit is from “The Five Heartbeats”
soundtrack, which vaults from No. 130 to No. 75 in its
second week on the pop chart.

WE GET LETTERS: Gordon Pogoda of the National
Academy of Songwriters notes that four of the eight
singles that have topped the Hot Adult Contemporary
chart so far this year have featured gospel choirs: Rick
Astley’s “Cry For Help,” Gloria Estefan’s “Coming Qut
Of The Dark,” Whitney Houston’s “All The Man That I
Need,” and Elton John’s “You Gotta Love Someone.”

Rich Appel of CBS-TV in New York notes that Amy
Grant’s “Baby Baby” is the fourth “double-word” song
title to hit No. 1 in the rock era, following “Monday,
Monday,” “Sugar, Sugar,” and “Mony Mony.”

William Simpson of Los Angeles thought of two more
top 10 hits since 1983 that mention Marvin Gaye: Milli
Vanilli’s “All Or Nothing” and Bobby Brown’s “Rock
Wit'cha.” Add these to the five cited by another corre-
spondent last week, and you get an idea of Gaye’s stat-
ure and lasting impact.
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JUST
CERTIFIED!

Ricky Van Shelton’s third album
has just been certified platinum!

JUST !
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INCREDIBLE!

Three platinum albUms ig
Twelve Top-10 singles.in J\GEAENS
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2 00 oW _n.‘ |'.“j- __ i ---',-.: CitY I{'GVVS
‘ntchtainer of th
IETISE che YEAR

On COIUmf]-)l.

o “—— \d

RELEASING!

Ricky Van Shelton, Backroads.
Featuring his smash duet with
.+, =Dolly Parton,
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DANIELA ROMO

ANA GABRIEL
MYRIAM HERNANDEZ
RUDY LA SCALA

LUIS MIGUEL

JOSE LUIS RODRIGUEZ

ROBERTO CARLOS

GLORIA ESTEFAN
AZUCAR MORENO
KAOMA

LOS BUKIS -

PANDORA

GARIBALDI

RAUL DI BLASIO
ALEJANDRA GUZMAN
GILBERTO SANTA ROSA
NINO SEGARRA
ORQUESTA DE LA LUZ
JUAN MANUEL LEBRON
LUIS ENRIQUE

EDDIE SANTIAGO
JUAN LUIS GUERRA Y 4:40
LA PATRULLA 15

LA COCO BAND
BANDA BLANCA
ANGEL JAVIER

JERRY RIVERA

GRUPO MAZZ
BRONCO

LA MAFIA

LOS TIGRES DEL NORTE
LOS TEMERARIOS
VICENTE FERNANDEZ
RAMON AYALA

JUAN VALENTIN

DAVID LEE GARZA
ROCKY HERNANDEZ
ADALBERTO

ANGELES OCHOA

TEXAS TORNADOS

JUAN GABRIEL

LOS -CAMINANTES
CARLOS PENA

ABEL DE LUNA
ALEJANDRO FERNANDEZ
GILBERTO PARRA

PEDRO RAMIREZ
ENRIQUE OKAMURA
BIENVENIDO RODRIGUEZ
PILO TEJERA

OSCAR GALINDO
JORGE LUIS PILOTO
ERICO

ANGEL CARRASCO
OSCAR GOMEZ

JUAN CARLOS CALDERON
CHAYANNE

EROS RAMAZZOTTI

A. COGLIATI

P. CASSANO

LUIS G. ESCOBAR
ROBERTO LIV

JORGE GUADALUPE ESPARZA
HOMERO HERNANDEZ
GUSTAVO ANGEL
ADOLFO ANGEL

RADIO FUTURA
EMMANUEL

LOS PRISIONEROS
AMANDA MIGUEL
PEDRO TORRES

Televised live on the Univision Network

© UNIVISION Wednesday, May 29, 1991 Billbeard
\ | 4 8:00 P.M.

(Check local listings)
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COMMENTARY I

‘THE OTHER ROOM’ EXALTS PRETENSION

EBY DAVID A. BRAUN

The narcissist society provides many
opportunities for slaking the needs of
its members, but none more obvious
or pretentious than the “other room.”
No matter what the function, from
promoting a book to a large charity
ball, the famous, the rich, and the
connected are dined and wined in a
smaller room just off the main hall
where those with plain tickets must
mill with other unworthies while star-
ing with envy at those with special
tickets admitted to the other room.

After years of staring at the en-
trance to the other room, I managed
to assume a supercilious and arro-
gant air and walked right by the bur-
ly guard stationed to prevent con-
tamination from the ordinary
masses. My attitude convinced him I
was truly a member of the privileged
class. Inside the other room, I quickly
darted around, anxious not to be dis-
cerned by those who knew of my low-
ly standing and whose quick hand
signal could have me removed
abruptly to the main room.

To my surprise, the other room
was not different from the main
room, except in that mimor celebrities
whose names and faces one could
barely recall from distant movies
stood eating the same bad hors
d’oeuvres (the chef does not distin-
guish between the other room and
the main room), waiting to be recog-
nized by a more important or more
current personality. But the more im-
portant personality was also waiting
for an even more important personal-
ity to acknowledge his existence, and
so forth and so on. The resuit being
that yesterday’s faded heroes stood
around the room chewing their cel-
ery, drinking their drinks, in their for-
mal clothes of another era, waiting to

Or, Why It

‘Only working
elbows entered

David A. Braun is an entertainment
attorney with the Los Angeles firm of
Proskauer Rose Goetz & Mendelsohn who
has attended far too many industry
functions, sometimes in the “Other Room.”

the other
other room’

be acknowledged by their perceived
betters. But they never are because
their betters are not there—they are
in the other other room, which is off
the other room and is reserved for
the still more rich, famous, and con-
nected.

No ticket was required to enter
this inner inner sanctum—it was by
elbow only that one gained admis-
sion. Quickly and unobtrusively, a si-
lent figure grabbed the elbow of the
target and guided him or her through
the sealed door to the other other
room. It was much smaller than the

other room, as it dealt only with the
brightest stars in the Hollywood con-
stellation who were willing to sober
up and mix with their lessers. In this
other other room, the food was a bit
warmer, sometimes a bit tastier, but
still the occupants stood around wait-
ing to be approached by their betters.
The conversations were not of proj-
ects anticipated, but of projects being
done. They actually were working,
which was the reason their elbows
were chosen and they were allowed
to enter the other other room. Only
working elbows entered the other

Gets So Lonely At The Top

other room.

But still the real stars were not
present. The megastars—the ones
who are rarely seen even by the rich,
famous, and connected. Did they not
come? They did, but they were quick-
ly taken by even more furtive routes
to the other other other room—a
small, well-appointed, well-mirrored
room with hairsprays and colognes
and caviar and canapés, where they
could stand and look at each other
without being looked at by their infe-
riors.

After a while, though, these lumi-
naries noted that the largest star of
them all—the one they themselves
had dressed to see—was not there.
Inquiry revealed that, indeed, he was
there, but he was alone in his own
other other other other room. His
food was slipped under the door, his
drinks were fed through a panel
opening in the wall, and continuous
videos of his latest movie were being
projected on the wall. And there he
would remain, the sole occupant of
the littlest room at the ball, which
was the greatest tribute the event
could bestow on its most famous
available celebrity.
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SINGLES BIZ FADING
The record labels have done it to
us again! (Surprise! Surprise!)

As a retailer who has catered to
many mobile DJs, jukebox owners,
collectors, etc., the label-instigat-
ed demise of vinyl has nearly sunk
my singles business.

With no label supporting any
major vinyl pop releases (thanks,
Sony, RCA, and WEA, for what
you have continued to release in
the pop categories), the only choice
to be made by the consumer is to
buy the inferior, more expensive
cassette single.

Wow! $2.99 for one song on a
tape that could break or be “eat-
en’’ at any time. But wait, people
are being forced to buy these
things with no alternative, so hey,
why not raise the price on the
same inferior product?

OK, how about $3.497 Well, 1
guess you can tell, I'm pissed.

Nearly any other product on the
market has competition to help
keep prices down. Well, MCA,
Sony Corp., BMG, your competi-
tion is ‘“‘no-talk radio.” Stations

don’t ever say what they’re play-
ing, anyway, so anyone wanting to
copy off the radio has very little
trouble getting a rather decent
copy of their favorites. It saves
them more money than ever. Per-
sonally, I think instead of the Re-
cording Industry Assn. of America
beginning a new campaign against
counterfeiting, it might need to ad-
dress the reasons as to why these
pirated tapes are so attractive to
consumers: Price! Think about it—
$3.49 for one song. Outrageous! I
say, bring back the 45.

It is durable (I’ve got 45s back to
the ’50s in excellent shape) with
decent quality, and it is affordable.

And ... there is still demand for
it.

Damon Hucks
Record Buyer

Music Mart
Concord, N.C.

UNITED FRONT

Regarding the flap over the CD
Eco-Pak and its possible unfriend-
ly reception by classical custom-
ers, it is not just the classical
crowd that is going to be disturbed
by this new packaging. I do not be-
lieve the pop crowd wants the jew-
el box replaced by a cheesy card-

board jewel box, nor will they or
any other customers want packag-
ing where they will have to assem-
ble the package themselves. They
bitch enough already about having
to open blister packs.

It seems to me that this new
packaging was made to satisfy the
retailer, and its adoption complete-
ly ignores the customer. I very
strongly believe that its reception
will be a total disaster.

The retailers are finally going to
have to face the reality: They have
to refixture their stores. This will
be expensive; however, they have
had to do it before, and most of the
current fixtures have long since
paid for themselves. The Eco-Pak
appeals to them because it is easy
and cheap. But it is no good. The
jewel box is far from ideal, but it is
the best packaging available, and
the industry should work on find-
ing something better, not more
convenient.

Joseph Cooper
Records International
Goleta, Calif.

DON'T ABANDON J-BOX

As a consumer who purchases 10-
15 CDs per week, 1 hope the record
companies will not abandon the

jewel box. My storage system has
been designed for the jewel box
and now has 5,500 boxes.
Do away with the longbox, but
not the jewel box.
Thomas M. Lydon Jr.
West Grove, Pa.

ENGLISH, PLEASE

In his excitement over his new title
of president of Giant Records,
Charlie Minor seems to have
tripped over his own tongue:

“I felt the dynamics of Irving
Azoff in every phase of our busi-
ness and in a lot of areas I haven’t
been involved in so appetizing [
couldn’t wait to get into business
with him’’ (Billboard, April 6).

An English translation would be
appreciated.

Andy Schwartz
Associate Director
Media Services
Epic Records
New York

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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KSHE, KROQ Hoaxes No Joke To FCC

@ BY CRAIG ROSEN

LOS ANGELES—What happens to a
radio station when an on-air hoax
goes too far? The answer to that
question will be revealed shortly
when the Federal Communications
Commission rules on two recent inci-
dents involving Emmis Broadcast-
ing’s KSHE St. Louis and Infinity
Broadeasting’s KROQ Los Angeles.

On Jan. 29, KSHE morning man
John Ulett aired a fake nuclear at-
tack warning that, station officials
say, was an attempted political state-
ment about how absurd it was for lis-
teners to call in urging the U.S. to
“nuke Iraq.” The FCC sent the sta-
tion a letter of inquiry about the inci-
dent and is now determining what
kind of action it should take.

Then on April 19, while the KSHE
hoax was still being analyzed, the
FCC riffled off another letter of in-
quiry to modern rock KROQ Los An-
geles. That letter followed a June 13,
1990, hoax in which the station’s
morning team Kevin Ryder & Gene
“Bean” Baxter broadecast a caller ad-
mitting that he had murdered his gir}-
friend on a “confess your crime” seg-
ment. Ten months later, after the Los
Angeles County Sheriff’s Depart-
ment had undertaken a lengthy in-
vestigation and the NBC-TV show
“Unsolved Mysteries” aired a seg-
ment on the incident twice, it was re-
vealed that the caller was actually
Phoenix radio personality Doug “the
Slug” Roberts, a friend of Ryder and
Baxter, who had subsequently been
hired at KROQ. 5

Infinity Broadcasting, KROQ’s
parent company, was to answer the
June 13 question inquiry by Monday
(29).

According to Roy J. Stewart, chief
of the FCC’s Mass Media Bureau and
author of the letter of inquiry sent to
Infinity, stations have, in the past,
lost their licenses over a hoax that
went too far.

Chuck Kelley, chief of enforce-
ment at FCC’'s Mass Media Bureau,
says the commission’s possible ac-
tions range from an admonishment,
which would remain in the license-
holder’s file at the FCC, to a fine, or
the stiffest penalty, loss of license.

EXCUSES, EXCUSES

Emmis Broadcasting CEQ Jeff
Smulyan says he wishes the KSHE
incident “never happened.” While
Smulyan says he can’t defend the
KSHE hoax, he says, “It was not de-
signed for ratings. It was designed to
make a point ... For that reason, [
would like to distinguish the event
[from other hoaxes.]”

Smulyan says he hopes that the
FCC will “look at the motivation be-
hind the announcement and the rec-
ord of the radio station and the indi-
vidual.” Group PD Rick Cummings
adds, “It was a good idea that did not
play right. Intentions could be one
thing, but results are something
else.” Cummings, who was on the
telephone listening to KSHE when
Ulett aired the hoax, says he was “ap-
palled” by the broadcast, but that
was Ulett’s intention.

KSHE GM John Beck expects that
the station will be fined $25,000. “I
think the station should probably pay
a fee,” Cummings concurs. “My un-
derstanding is the FCC is seeking the
maximum penalty. Maybe that is
what should happen with KROQ, but
what should happen to the people in-
volved should be up to the station.”

In both the KSHE and KROQ inci-

‘Defining what is clever
and what goes over
the line is difficult’

dents, the air talent involved with the
hoax was suspended for a week with-
out pay.

Cummings, however, feels that re-
voking either station’s license would
be too harsh a penalty. “Both sta-
tions have done things for the com-
munity,” he adds. However, Cum-
mings adds that there has been “a lot
of heat put on the FCC to make ex-
amples of these radio stations and
that this kind of action won’t be toler-
ated.”

MESSAGE TO THE INDUSTRY

The FCC’s Kelley says that send-
ing a message to other broadcasters
is part of the plan. “The intent of a
sanction is .not only to impact the li-
censee, but to be instructive to the en-
tire industry,” he says. “That is why
we try to publicize these incidents. So
other people can benefit.”

Hoaxes are common in radio, espe-
cially on April Fool’s Day. “April
Fool’s is one thing,” Smulyan says.
“Whenever you have a creative medi-
um, people are going to do some
things on the edge. The question of
defining what is merely clever and
what goes over the the line is some-
times difficult.”

KSHE’s Beck says the fake nucle-
ar attack was ‘““more of a mistake
than a hoax.” As soon as Beck
learned about the broadcast, approxi-
mately three hours later, he went on
the air and apologized.

As for KROQ, Steven A. Lerman, a
partner in the Washington, D.C., law-
firm of Leventhal, Senter & Lerman
who is representing Infinity, says,
“As far as the company is concerned
the act committed by the disc jockeys
was indefensible.”

Lerman adds that Infinity has
“done everything it is expected to do”
about the matter, including apologiz-
ing on the air, suspending the air-per-
sonalities, and cooperating with the
FCC. “I am satisfied that based on
everything we know, the manage-
ment did not know it was a hoax,” he
adds. “The management and the com-
pany are as much a victim as the pub-
lic.”

Lerman says the company would
not be opposed to reimbursing the au-
thorities for the price of the investi-
gation that was prompted by the fake
murder confession, something the
county sheriff’s department has re-
quested KROQ do.

How do jocks fall into airing a hoax
that goes too far? Emmis’ Cummings

says that there is a line that talent
can cross, but “in the heat of doing
competitive and hopefully entertain-
ing radio, that line is not as obvious to
the host when it [the hoax] occurs as
it is when the fallout begins.”

According to Lerman, station man-
agement “simply can't control all the
actions of on-air talent in a spontane-
ous environment. These things hap-
pen, witness ‘War Of The Worlds’ and
the KSHE incident.”

PERVERSITY IN CHICAGO?

WBBM (B96) Chicago, which was a
victim of a jock-initiated hoax, contin-
ues to run a weekly “Confession
Wednesday” feature on its morning
show. PD Dave Shakes says the sta-
tion has specific guidelines for the
segment. “If we believe a caller to be
genuine, we will air it, unprompted,
without any changes in the story by
our own people. If we believe the call

is fake, we won’t air it. Under no cir-
cumstances will we concoct any sto-
ry. It is absolutely forbidden, and we
won’t air the names of businesses or
people with a confession.”

Despite the guidelines, morning
team Ed Volkman & Joe Bohannon
did pull a hoax late last fall. During
one segment a woman called in claim-
ing to the the wife of an executive at
WLS-TV, the local ABC affiliate. She
said that they had been chosen as a
Nielsen family—a clear violation of
the ratings service’s rules—and her
husband had forced her to watch only
WLS-TV programming.

As a result of the call, both WLS-
TV and Nielsen launched an investi-
gation. The hoax was revealed after
the listener who participated came
forward two weeks later. Eddie &
Joe were suspended for four days
without pay.

(Continued on next page)

Hennes Hears A Who. Top 40
WBXX (B95) Battle Creek, Mich., GM
Bill Hennes assumed the persona of
“Wild Willie,” and donned some
oversized ears for a TV spot
promoting the station’s secret sound
contest in which listeners must guess
the origin of a recorded sound.
Hennes is pictured stressing that “‘you
gotta listen to win.”

WHEN Miami’s winter Arbitron
book hits this week, it will do so
without the presence of Spanish-lan-
guage WWFE (Radio Fe). That sta-
tion was delisted following a promo
that, Arbitron says, encouraged lis-
teners to write down its calls for lis-
tening “at all hours” and also told
them to photocopy the filled-out dia-
ry and send it to the station. Listen-
ers were also asked to tell any phone
surveyors that they listen to WWFE
at all hours. WWFE has issued a
statement calling the action ‘“‘arbi-
trary” and “aimed at punishing the
station for not having subscribed to
Arbitron.” KHOM New Orleans
also was hit with a page 5b notice.

PROGRAMMING: WYTZ SHIFTS

WYTZ (Hot 94.7) Chicago has
ended its brief, ill-fated run at a
dance format and segued back to
mainstream top 40. The Hot 94.7
name will stay. Across town, KSHE
St. Louis PD Rick Balis returns to
his hometown as PD of album
WLUP-FM. No replacement has
been named at KSHE.

KHMX Houston has an OM/mid-
day opening for someone who could
handle the station’s day-to-day busi-
ness when PD Guy Zapoleon is
away on Nationwide group duties
... KBIG Los Angeles VP/sales
Barbara Dean is the new GM for
KMEO Phoenix following the sta-
tion’s sale to Bonneville. Rick
Green will stay with former owner
Group W for now.

Longtime classic rock outlet
WMYG (Magic 97) Pittsburgh made
the move to mainstream album rock
April 24. Tt is now “97 Rock” ...
Bedford Broadcasting has closed on
its purchase of adult standards
KFRC (Magic 61) San Francisco. Be-
sides marking the official end of

RKO General as a radio group, the
closing also brought about major
people changes. Among those gone
are PD Harry Valentine (707-746-
7930), APD Brian Rhea (408-244-
6618), and at least six others.
KFRC-FM GM Brent Osborne will
manage both stations. Former GM
Phil Lerza stays as CE.

by Sean Ross with
Craig Rosen & Phyllis Stark

Adams Communications’ oldies
KISS-FM San Antonio, Texas, has
fired its entire programming staff,
including new PD Tim Fox, who
joined several weeks ago. It will
now simulcast the Satellite Music
Network Kool Gold format with
KISS-AM. Adams’ adult alternative
WBZN Milwaukee ups part-timer
Karen Caruso to PD/p.m. drive.

Joe Gillespie joins N/T WTOP
Washington, D.C., as PD/ND, re-
placing OM Holland Cooke and ND
Mike Rushlow. He returns to radio
from WXII-TV Winston Salem,
N.C. ... Simulcast album outlet
WBAB-AM Long Island, N.Y., re-
turns to its old calls, WGBB, for Un-
istar Headline News . .. Interim PD
Rod See is now official at urban
XHRM San Diego ... Oldies KVI
Seattle switches to SMN Pure Gold.

Want to hear the WHTZ (Z100)
vs. WPLJ (Mojo Radio) New York

Miami: Arbitron Says ‘Feh’ To Radio Fe;
WYTZ Shifts Again; Sunny Joe To WZ0U

battle? Z100 has hooked up listen
lines for itself (212-239-2326) and
Mojo (212-239-2325). When WPLJ’s
Scott Shannon had to leave the air
early recently, p.m. driver Sky
Walker did the last hour of his
show—as Rick Dees! The imitation
was convincing enough that at least
one WPLJ client came to the station
to meet Dees.

New SMN Touch urban/AC affili-
ate WMXS (Mix 96) Norfolk, Va.,
whose call letters had raised a red
flag with crosstown WMXN (Mix
105), has returned to its former
WKSY calls and is now calling itself
Touch 96 ... AC KSEA Seattle has
switched calls to KWMX (Mix 101).

In Vancouver, British Columbia,
classic rock CHRX PD Bob Morris
is out. John Beaudoin, PD of coun-
try sister CJJR, assumes his duties.
Across town, top 40/dance CJEE
(Energy 95.3), one of the two sta-
tions using the disputed “Energy”
nickname, snags p.m. driver Darren
Lamb from the other station using
the nickname, top 40 CKLG.

WTGE Baton Rouge, La., one of
the first in the clump of rock/AC hy-
brids, will switch to SMN’s classic
rock format for nights and week-
ends. Andy Holt remains OM ...
WTFX Madison, Wis., PD Pat Gil-
lan leaves for Network 40.

APD/MD Pete Michaels is upped
to PD at top 40 WLAN-FM Lancas-
ter, Pa., replacing Dave Marino.
RD Hank Bastian is upped to APD/
MD ... Top 40 KIOC (K106) Beau-
mont, Texas, PD Jeff Cochran
leaves for similar duties at AC
KMZQ Las Vegas, replacing Tom
Chase. K106’s new PD/morning
man is Mark Landis from the morn-
ing team at KKBQ (93Q) Houston.

Marketing hook of the month:

(Continued on next page)
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(Continued from preceding page)

Look for suburban Washington,
D.C., AM WSMD La Plata, Md,, to
return to the air soon as N/T
WMOM. Slogans include, “When
Mom Talks, Everyone Listens” and
“Mom Wouldn’t Lie To You.” Prizes
during the kickoff will include pizza
and apple pie. Doug Carrick, cur-
rently ND of co-owned FM AC
WQMR (which will assume the
WSMD calls), will be PD/ND.
Although many all-news stations
went commercial-free on the first day
of the Persian Gulf war, those sta-
tions still gained in market revenue
share during the first quarter. That is
according to a study by broadcast ac-
countant Miller, Kaplan, Arase, & Co.
Average revenue share among news
stations rose from 8.9% to 9.5%. Sev-
enty-five percent of the stations sur-
veyed experienced revenue growth.

POLICE BLOTTER: KRAVIS SENTENCED

KGTO/KRAYV Tulsa, Okla., owner
George Kravis will not go to jail on
the lewdness and obscenity charges
he was facing. Instead, Kravis—who
was accused of possessing a lewd
photo of a minor and showing an ob-
scene videotape to an undercover
cop—was sentenced to four years
probation. He was also ordered to
pay $10,300 to a victims’ compensa-
tion fund and $2,000 in fines, and
must perform 300 hours of communi-
ty service.

The Connecticut state police have
closed the book on the strange deaths
of WDRC Hartford, Conn., GM Dick
Korson and wife Ursula by declaring
them a murder-suicide. Ursula was
found shot to death near the wreck-
age of the couple’s private plane.
Now a coroner has ruled that her
husband died of alcohol poisoning af-
ter ingesting a bottle of scotch. There
is no evidence of third-party involve-
ment and no motive, police say.

KHTK (Hot 97) St. Louis GM Mi-

chael Frischling denies that a “tele-’

thon” the station did last week, osten-
sibly to raise money to replace its top-
pled tower, violated FCC rules,
despite an article to the contrary in

the St. Louis Post-Dispatch. KHTK
gave the several hundred dollars in
listener contributions it received to a
local children’s hospital.

PEOPLE: WHITE DJ FIGHTING

The long-rumored deal between
former WXKS-FM (Kiss 108) Boston
programmer Sunny Joe White and
rival top 40 WZOU is official. White
will join WZOU as creative services
director and 10 a.m.-noon host. He
will, according to WZOU PD Steve
Perun, “assist in marketing the sta-
tion.” White starts Monday (29),
about a month before his noncompete
with Kiss expires. And how does Kiss
feel about that? Station owner Richie
Balsbaugh told the Boston Herald,
“It’ll end up in a situation where we’ll
have to stick up for our rights.” Bals-
baugh claims he offered White a
“very generous” settlement package;
White claims he left Kiss with no sev-
erance, and eventually had his phone
and electricity turned off because he
couldn’t pay them.

Morning producer Bill Connolly
from WRBQ (Q105) Tampa, Fla., is
the final lineup change at crosstown
hot AC WMTX (Mix 96), following
Mason Dixon’s arrival as OM/morn-
ings (Billboard, April 27). WMTX
marked its new morning man’s debut
by becoming “Dixon 96” for the day.

WXRK New York overnighter
Bob Waugh heads for modern
WHFS Washington, D.C., where he’ll
join Meg Brulator in mornings. Bob
Young exits ... Scott Howett, who
joined oldies WMJI Cleveland several
weeks ago as a part-timer, is upped to
afternoons, replacing Dan Deely.
Also Luther Heggs joins for part-
time from crosstown WWWE . ..
WI0Q Philadelphia production direc-
tor Rusty Mikell joins KONO/
KSRR San Antonio, Texas, in the
same capacity. Jeff Curry, last of
WBZN, joins KONO for a yet-un-
specified on-air position.

N/T WGR Buffalo, N.Y., goes lo-
cal in middays with the addition of
Leslie Marshall from the former
WNWS Miami ... Julie Schwartz re-
turns to N/T WOR New York as
morning producer; she was with
“Good Morning America” ... Oldies
KGLD St. Louis adds a sports/talk
show in morning drive. Agent Mike
Claybourne, TV sportscaster Bob
Ramsey, and columnist Tom Wheat-
ley are the anchors.

Bill Cross, a longtime member of
WOMX Orlando, Fla.’s morning
team during its WBJW incarnation,
joins the morning show at top 40 rival
WXXL (XL106.7) ... J. Karen
Thomas goes from part-time to late
nights at WAPW (Power 99) Atlanta,

Conn.; he was GSM of WTIC-TV.

newsline...

0SBORN COMMUNICATIONS has announced a limited partnership to acquire
radio stations with Veronis Suhler & Associates. Osborn will get $27.2
million. In return, Osborn’'s WNDR/WNTQ Syracuse, N.Y., and
WWVA/WOVK Wheeling, W.Va., become part of the partnership.

GARY ZENOBI replaces Bob Dunn as VP/GM of WTIC-AM-FM Hartford,

FCC GETS LAST LAUGH AFTER ON-AIR RADIO HOAXES

(Continued from preceding page)

Even in wake of the KROQ inci-
dent, Shakes says he is not too con-
cerned that B96 will become wrapped
up in a similar situation. “Our ‘Con-
fession Wednesday’ show is not full
of axe murderers and gruesome
things,” he says. “It is more light-
hearted than that. If somone called
up today and said they murdered
their mother with an axe, we would
probably figure out that it was not
real. Most of the time it is not that
heavy. It's sexual affairs and light
crime, not something that is as heavy
as murder.”

Yet Shakes admits that “everyone
makes mistakes in judgment at
times. The important thing is to catch
it early.”

KSHE’s Beck concurs: “There is a
difference between [our situation]
and playing a long-term hoax.”

Shakes says it’s best to admit the
mistake. “Things won’t go away. You
can’t hide your head in the sand. The
longer you wait the worse it gets ...
In the end, I think our audience ap-
preciates the fact when we make a
mistake we admit it. It gives us more
credibility.”

FCC Is Busy On The Indecency Front

Coordinates With Justice Dept.

Fines 2 Stations,

EBY BILL HOLLAND

WASHINGTON, D.C.—In the same
week that the FCC announced it will
formalize its joint handling of obscen-
ity and indecent-broadcasting com-
plaints with the Department of Jus-
tice, the commission also slapped
fines on two more FMs that it feels
have broadcast indecent material
during morning hours.

Sound Broadcasting’s KCNA Med-
ford, Ore., and Goodrich’s WVIC-FM
Lansing, Mich., are subject to fines
totaling $6,000 if they cannot success-
fully argue that the material on the
shows did not viclate the FCC'’s rules.
Both licensees have already told the
commission in correspondence last
year why in their view the broadcasts
do not violate FCC indecency rules,
but the FCC has held that the argu-
ments are not convincing. Both li-
censees have 30 days to reply to the
commission as to why the fines
should not be imposed.

KCNA would receive a $4,000 fine

for material broadcast Oect. 17, 1989,
on “The Guy Kemp Show.” On that
morning, both Kemp and several call-
ers allegedly told off-color jokes
about gays. Also, the station ran an
unedited tape in which Kemp alleged-
ly used the word “fuck” six times (as
well as other Carlinesque words) in a
heated argument with a caller from

WASHINGTON
ROUNDUP

another station who had allegedly
threatened him and his family.

The FCC letter called Sound Broad-
casting’s arguments for the unedited
airing of the segments “unavailing”
in light of FCC rules. The commission
also said the calls should have been
screened and that Kemp should have
hung up on the callers.

In the WVIC episode, morning
host Rich Michaels had taken call-in

responses to give a headline to a tab-
loid story about a man who had lost a
testicle down the drain of a hot tub.
The commission found Goodrich’s ar-
guments that the material is not as
offensive as those in other FCC cita-
tions ‘“‘unavailing” as well.

WHERE 1S JUSTICE?

In a related matter, the FCC has
signed a memorandum of under-
standing with the Justice Depart-
ment recognizing that the two agen-
cies “share jurisdiction over obsceni-
ty and indecency complaints’ on
radio, TV, and cable, satellite TV,
and common carriers.

However, the FCC will continue to
investigate—and receive from the
Justice Department—all complaints
about radio and TV broadcasts. “This
is just a codification of what we’ve
been doing with radio and TV com-
plaints,” says an FCC spokesperson.

Although the FCC will take the
“primary responsibility for process-

(Continued on page 16)

replacing Alicia ... Tim Patterson,
aka the Unknown D.J., is upped from
overnights to nights at WCKZ (Kiss
102) Charlotte, N.C. ... KMJM St.
Louis weekender Monica Tally-
Starks joins R&B/oldies rival KXOK
for middays.

Urban WRBD Fort Lauderdale,
Fla., MD Jim Jackson exits ... At
AC WRVR Memphis, MD/morning
co-host Lisa Spencer leaves for the
Weather Channel. Debbie Clark
from crosstown WEGR (Rock 103)
joins as ND. Evening jock Kay Man-
ley adds MD stripes ... KKRZ (Z100)
Portland, Ore., midday host Kim
Matthews adds MD stripes. Former
MD Bill Kezley stays on for nights.

WNOK Columbia, S.C., MD Jeff
McHugh has joined as MD/p.m. driv-
er at Nationwide’s top 40 WKZL
Winston Salem, N.C., replacing Jon
Zellner. Also, WNCI Columbus, Ohio
overnighter Rick O’Brien transfers
to NCI's KMGC Dallas.

Former KEBC Oklahoma City PD

Mark Andrews has joined SMN’s
Real Country format for afternoons
as Richard Lee returns to middays.
Meanwhile Brian Beazer is trans-
fered from middays on SMN Kool
Gold to p.m. drive for sister station
KOOL-FM Phoenix. Night jock CJ.
Brown is upped to MD/middays.
Morning men Jim Sanborn &
Marty White are out at WILQ Pen-
sacola, Fla. PD Barry Richards
needs T&Rs ... KRKO Everett,
Wash., p.m. drivers Moose Moran &
Renae Biggar move to mornings, re-
placing Mike Purdy ... Country
KLAC Los Angeles part-timer Haa-
gan Higgins goes to sister FM KZLA
for weekends . . . WJPC Chicago mid-
day host AJ. Parker goes to week-
ends at rival WGCI-FM ... Market
veteran Garry Mac joins AC WBDX
Chattanooga, Tenn., for mornings.

Assistance in preparing this col-
umn was provided by Ellis Widner.
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Joel Salkowitz
WQHT New York

AN IRONY: Top 40/dance outlet WQHT (Hot 97) New
York was off 4.1-3.7 12-plus in the winter Arbitron, put-
ting it a few tenths lower than the four share it usually
commands. But top 40 rival WHTZ (Z100) was off 4.7-3.6,
which means that Hot 97 is, for the first time in its five-
year history, the No. 1 top 40 station in town.

Another irony: The winter book came out when most
industry people were obsessed with the battle between
7100 and Scott Shannon’s just-launched “Mojo Radio”
WPLJ. Which doesn’t make WQHT programmer and
Emmis regional VP Joel Salkowitz too happy. “Every-
body is writing stories about this silly radio war and has
missed the fact that we beat both those guys,” he says.

That may be a peril of consistency. Outside of morn-
ings, Hot 97 has had few on-air personnel changes. It did
little promotion during the winter, except for its usual
showing of transit ads, and a U.S.O. radiothon to benefit
military families. Some of the image lines used on the
station are nearly identical to the ones it signed on with,

“The only thing that has changed is that the station
has moved with whatever dance music happens to be hot
at the time,” Salkowitz says. “Four-and-a-half years
ago, the station played a lot of freestyle music. Now
Eurohouse and hip-house are hot. There’s probably
more urban music on the station. We find that the audi-
ence is a little more accepting of that now.”

You can still hear freestyle—the sound that Hot 97
helped make famous—on WQHT. But the Latin songs it
plays are “different than the stock freestyle record that
was [around] for a long time. Lisette Melendez’'s “To-
gether Forever’ is more polished and a little more
rhythm based than some of the other stuff.”

Melendez, in fact, is the only traditional freestyle rec-
ord in this p.m. drive sample of WQHT: 2 In A Room,
“She’s Got Me Going Crazy”; Mariah Carey, “Some-
day”’; Daisy Dee, “Crazy”; ABC, “lesha”; Deee-Lite,
“E.S.P.”’; Monie Love, “It’s A Shame (My Sister)”; EMF,
“Unbelievable”; Black Box, “Strike It Up”; L.L. Cool J,
“Mama Said Knock You Out”; “Together Forever”; Ali-
son Limmerick, “Where Love Lives.”

About half of those are songs that are not on WPLJ
or Z100. And with Hot’s rivals having shifted from about
two-thirds dance to about half dance in recent weeks,
that’s likely to increase. Where some dance PDs might
want the mainstream top 40s to legitimize their music,
Salkowitz says this situation is fine with him.

“We do a pretty good job of exposing music in this
market and making it familiar. We have a much higher
TSL than either Z100 or WPLJ. We have a much higher
conversion of cume to core than either station ... I can
show you week after week of research of records that
we're on by ourselves that Z100 partisans know.”

As for leading the format with a 3.7, Salkowitz

[WQHT] always seems to average around a four share
in a one-year period; we still have incredible consisten-
cy.” Salkowitz does not believe, as some of his counter-
parts do, that the Persian Gulf war explains top 40’s tra-
vails during the winter. Hot's cume “was not off dra-
matically.” There was never a time when the request
lines went dead. “People blaming the war for their ills,
especially in CHR right now, is a little bit of a copout,”
he says.

Salkowitz hopes that morning team Howard Hoffman
& Stephanie Miller will help get WQHT out of the four-
share range. The pair has been in place 17 months—
longer than any other Hot 97 morning show—and Hot is
now devoting its spring transit ads to them, using the
slogan “Get it up.” Hoffman & Miller are the first exam-
ple of dangerous humor on Hot’s morning show, as evi-
denced by some of their bit titles, “Office Bitch of the
Week,” “Men Are Slime,” and the latest, the “L.A. Po-
lice Beat,” where you hear the sound of “somebody who
does something stupid” being clubbed (e.g., the NBC
president who decided to release the victim’s name in
the alleged Kennedy compound rape).

Beyond the morning show, Salkowitz says, “I don't
know if there’s anything we could do musically or pro-
motionally that would have a dramatic impact on after-
noons or nights. And that wouldn’t change the 12-plus
overall numbers dramatically.”

Hot's other major spring promotion is its “Hot Night
At Universal Studios,” in which 450 winners will fly to
Orlando, Fla,, for a concert featuring Tara Kemp, C&C
Music Factory, and Cathy Dennis (see Promotions, page
17). WQHT has already done two Hot Nights in the Ba-
hamas. That Hot can line up acts for such a promotion
means that it has somehow remained exempt from the
reported squabbles over artists that now marks the
Z100/WPLJ war.

“When we were second to Z100, we never went in and
made stupid demands to people. We told the labels that
if there's an artist that we’re responsible for breaking in
this market, we want him first. Otherwise, do whatever
you want,” Salkowitz says. But now that Hot is the for-
mat leader, he wants first dibs on any “format-compati-
ble” artist “whether it’s Black Box or Madonna or
George Michael.” Will the labels go for that? “Nothing’s
really come up yet,” he says. “We’ll wait and see.

“At this point we’re prepared to let the other guys
fight it out among each other ... Every time Z100 plays
Lisette Melendez into Slaughter, I toast them. [ don’t
know who top 40 thinks they're playing to when they do
those sort of segues. I've never met anybody that likes
both Lisette and Slaughter. It may be true of 14-year-
olds who like anything new. But it’s not true in terms of
any demo that you can sell, and this station is rock-solid

Hot Adult Contemporary.

your valuable CD’s? Our
storage cabinet holds
840 CD’s in their jewel
boxes for immediate ac-
cess to your programmer
or disc jockey. Steel
construction with 3 lock-
able drawers and stack-
able. 4ft x 2ft x 2ft.

LIFT Discplay Inc., 115 River Road, Edgewater, NJ 07020
Tel.: 201/945 8700, 945 8863, 945 8412, Fax: 201/945 9548

“would love to be No. 1 with a 4.5, but No. 1 is just fine,  18-34.” SEAN ROSS
CD Storage Cabinet
Are you looking for a
way to store and lock o
o

LIFT.

Systems withafuture.

= COMPILED FROM A NATIONAL
- «| @ S E SAMPLE OF RADIO PLAYLISTS
24| B8 29| €S| TITLE
Iz =t E 2| 25| (ABEL& NUMBER/DISTRIBUTING LABEL ARTIST
* % NO.1 x %=
(D] 2 | 3 | 9 | BaBYBABY @ AMY GRANT
A&M 1549 1weekatNo. 1
CRY FOR HELP ® RICK ASTLEY
2 1 2 13 RCA 2774
(D] 5 | 5 | & | RHYTHM OF MY HEART ® ROD STEWART
WARNER BROS. 4-19366
4 | 4 | 2 | 11 | MERCY MERCY MEN WANT YOU ROBERT PALMER
EM) 50344
5 | 3 | 1 | 13| YOUREINLOVE @ WILSON PHILLIPS
SBK 07346
(®)| 9 [ 12 [ 5 | 1DONT wanNaCRY ® MARIAH CAREY
COLUMBIA 38-73743
10 | 16 | 3 | LOVE IS A WONDERFUL THING ® MICHAEL BOLTON
COLUMBIA 38-73719
s | 6 | 8 | g | VOICES THAT CARE @ VOICES THAT CARE
GIANT 4-19350
(9| 11 | 13| 8 | V'VEBEEN THINKING ABOUT YOU & LONDONBEAT
RADIOACTIVE 54005/MCA
0| 7 | 6 | 15| COMING OUT OF THE DARK ® GLORIA ESTEFAN
EPIC 34-73666
ONE MORE TRY ® TIMMY T.
ll 8 7 12 QUALITY 15114
@] 15 | 2 | 4 | MRACLE ® WHITNEY HOUSTON
ARISTA 2222
18 | 21 | & | (F THERE WAS) ANY OTHER WAY @ CELINE DION
EPIC 34-73665
9 | 20 | 9 | WALK MY WAy BETH NIELSEN CHAPMAN
REPRISE 4-19447
15 | 12 | 9 | 20 | ALLTHE MAN THAT I NEED & WHITNEY HOUSTON
ARISTA 2156
I'LL BE BY YOUR SIDE STEVIE B
ls 17 19 9 LMR 2758/RCA
17 | 13| 10 | 16 | DON'T HOLD BACK YOUR LOVE & DARYL HALL JOHN OATES
ARISTA 2157
23 | 27 | § | JUST THE WAY IT IS, BABY & THE REMBRANDTS
ATCO 4-98874
FOREVER'S AS FAR AS 'LL GO ALABAMA
19 | 14| 14| 12| FOREVI
SOMEDAY ® MARIAH CAREY
20 16 11 15 COLUMBIA 38-73561
SHOW ME THE WAY ®STYX
2| 20 | 15| 2| SHOW!
22 | 21 | 18 | 28 | WHERE DOES MY HEART BEAT NOW @ CELINE DION
EPIC 34-73536
ALL THIS TIME P
B 2| 17| | ALTH STING
TEMPLE OF LOVE ® HARRIET
24 24 26 7 EAST WEST 4-98863
JOYRIDE P
@ 28 31 5 ES) 50342 ROXETTE
32 | 34 | 4 | COMPARED TO NOTHING JUDE COLE
REPRISE 4-19340
@D| 31 | 3 | 3 | LOVE WILL SURVIVE DONNY OSMOND
CAPITOL 44707
* * * HOT SHOT DEBUT * x %
PART OF ME, PART OF YOU FREY
NEw’ 1 MCA 54060 GLENN
MY HEART IS FAILING ME ® RIFF
37 37 6 SBK 07342
LOVE AT FIRST SIGHT STYX
34 36 4 A&M 1548 G
* % x* POWER PICK* * %
@D| 4 | — | 2 | POWER OF LOVELOVE POWER LUTHER VANDROSS
EPIC 34-73778
(32| 4 | # | 6 | PLACE IN THIS WORLD ® MICHAEL W. SMITH
REUNION LP CUT/GEFFEN
(33)] 3 | 41 | 4 | NOTHING BUT THE RADIO ON @ DAVE KOZ
CAPITOL 44674
3 | 42 | 3 | CIRCLE OF ONE @ OLETA ADAMS
FONTANA 868 162-4/MERCURY
WICKED GAME ® CHRIS ISAAK
35 26 24 18 REPRISE 4-19704
WAITING FOR LOVE ® ALIAS
3% | 25 | 23| 12| WAITIN
2 | — | 2 | HOW CAN | EASE THE PAIN & LISA FISCHER
ELEKTRA 4-64897
GET HERE ® OLETA
38 30 30 25 FONTANA 878 476-4/MERCURY ADAMS
THE FIRST TIME @ SURFACE
39 29 29 26 COLUMBIA 38-73502
20 | 27 | 25 | 18 | SWEAR TO YOUR HEART RUSSELL HITCHCOCK
HOLLYWOOD LP CUT/ELEKTRA
THIS COULD TAKE ALL NIGHT ANNA MARIE
M| 3| 3| 4| THISCO !
2 | 4 | — | 2 | WALKING IN MEMPHIS ® MARC COHN
ATLANTIC 4-87747
RE THAN WORDS .
NEw’ ! mSISSZ EXTREME
LOVE TAKES TIME © MARIAH CAREY
44 33 l 32 34 COLUMBIA 38-73455
YOU DON'T HAVE T P
NEWD | | | YOU DON'T HAVE TO GO HOME TONIGHT @ THE TRIPLETS
46 | 45 | — | 2 | TOUCH ME (ALL NIGHT LONG) & CATHY DENNIS
POLYDOR 879 466-4/PLG
SWEPT AWAY YANNI
47 44 38 3 PRIVATE MUSIC 2084
AL OUR FATE .
NEWD | | | SEALOUR GLORIA ESTEFAN
NEVER GONNA LET YOU DOWN
NEw ’ ! COLUMBIA 38-73643 A0 izt
50 | 39 | 28 | 15 | NIGHT AND DAY @ BETTE MIDLER

ATLANTIC 4-87825

() Records with the greatest airplay gains this week. @ Videoclip availability. © 1991, Billboard/BPi
Communications, Inc.
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ten permission of Arbitron.

12-plus overall average quarter hour shares. (#) indicates Arbitron market rank. Copy-
right 1991, Arbitron Ratings Co. May not be quoted or reproduced without the prior writ-

Sp Su Fa Sp Su
Call Format 90 '90 90 Call Format 90 '90
WASHINGTON D. C —(7; ﬁfn")’( ::g:m gg o
ban 15 A1 54
wmv pL ? 151 B4 KKNW adult alt 13 IT
WTop N aF 17 1% KRPM-AM-FM  country &8 11
b L KIXI adult std 35 40
s iytan 55 ha ¥ KZOK-FM els rock L £p
WMZQ-AM-FM  country i KBSG-AM-FM  oldies 14 1
WROX top 40 il 33 KLSY-AM-FM  AC 1Ay
WASH ac i3 51 33 K A e
WMAL /T 51 Bl 4E KBRD i) T
wurr Ag i3 35 an KMG) a 1% 14
- tap 40 81 3E 40 3B yoys refigious 15 12
urban 31 15 o 5 KSEA AC 29 1
WHUR urban o1 o112 B8 i e
WWDC-FM album 29043 43 31 W oldles i 13
WGMS-FM classical 304l 1A e o AR
WOXR cls rock 143 82 oldies 111
nidies EE R X 3 =
WWRC /T S I T ST. LOUIS—SI 6
WHFS modern 25 0I5 21 21 KMOX 91 17.0 166 s
WIZE adult alt 1Lt Lb 18 1B KSHE album By a7 T3 o1l
WIFK album 19 20 20 L5 KMIM urban iTOE7 B3 68
WOL widies 0Ld fE LE Wil country id 37 59 &R
WYCB religious 11 L3 14 13 KSD cls rock L9 47 G AR
WCPT /T = Z 4 10 KEIKFM AC 5 68 79 50
WIYY album 9 18 L& 10  KYKY AC EL 66 63 50
DALLAS/FORT WORTH—(8) ¢ o 41 & % &
KsC country 86 43 10 81 ey country ZA 23 31 28
KVIL AM-FM AC 67 &b Ei £ ENO s R e
KPLX country 74 72 74 85 AN e lishid sl
EAR country 38 58 45 62 classical 19 20 20 19
KKDA-FM urban 57 58 s3 51 K Country 13 12 5 1%
KRLD N/T 42 54 49 55wy adult std 15 20 18 18
KTXQ album 44 49 54 54 WSNL AC 15 16 17 18
o o 40 903 42 M e adult std 5 9 17 16
KZPS o cy " 36 30 33 33 KHTK top 40/dance 29 29 20 15
fs 'foc 17 19 15 31 KATZEW adult alt 20 21 138 13
KHYY op 743 40 3l g religious 9 12 8 12
e W ol W R IR
KKDA oldies £ X . . . ) )
WRR classical 24 20 21 25 BALTIMORE—(17)
KLTY religious 24 33 34 24 WXW urban 82 95 81 96
KLUV oldies 35 34 23 WBAL NI 88 90 68 86
KOAI adult att 31 31 25 WLIF-FM AC 65 64 80 76
KESS Spanish 3 12 13 WIYY album 67 76 68 713
KLRX AC 14 20 11 WPOC country 68 54 74 58
KDGE modern 17 20 21 WWMX c 61 54 66 51
KAAM adult std 18 23 17 WBSB top 40 58 68 50 50
KMEZ AC 34 23 21 WQSR oldies 50 49 57 45
XHVN religious 19 18 19 WCEM /T 30 32 32 36
KRSR AC 17 21 23 WWIN-FM urban 22 25 33 33
KMGC AC 24 24 13 WITH adult std 22 13 23 27
KSSA Spanish 9 2 6 WHFS modern 24 29 27 23
HOUSTON—( 1 o) WCAO country 16 16 18 21
WPGC-FM urban 16 20 28 21
KIKK-FM country 1775 84 WWDC-FM album 18 15 13 21
KILT-FM country 13 86 715 WGRX cls rock 18 24 26 20
pLA ‘,;'/"T"“ A e WWIN religious 15 11 7 18
i y i WBGR religious 29 24 22 13
KLOL album 74 62 59 Wron ool
K9DA AC OB LORt L WYST-FM AC 33 20 16 12
:gﬂg"‘"'"‘ i gg o WGAY easy 14 5 14 10
KHMX top 40 29 38 66 MINNEAPOLIS/ ST. P UL— gl )
KLTR AC 44 35 39 169 152 172
KZFX cis rock 37 42 28 country 9.3 7.2 93 105
KRBE-AM-FM  top 40 51 45 32 xons.m.m album 103 109 101 10.1
KLDE oldies 36 33 50 WLTE AC 81 75 87 85
KHYS urban 36 31 24 KOWB-FM top 40 75 70 66 715
KPRC N/T 25 23 24 KSTP-FM AC 54 65 61 64
KLAT Spanish 20 15 23 KLXK cls rock 57 S0 49 46
KFMK oldies 34 29 20 KQQL oldies 55 44 44 42
KQQK Spanish 15 14 17 KSTP N/T 26 23 36 33
KYOK urban 11 16 12 KTCZ album 33 35 36 31
KCOH black 8 9 8 KLBB adult std 22 25 20 17
KXYz Spanish 16 17 19 KJJO-FM modern 16 19 21 16
KHCB religious 13 9 6 WMIN adult std 9 15 11 12
MIAMI—-(ll? PITTSBURGH g 0?
WLYF 69 63 81 83 KDKA 132 147 19 133
WAQ! Spanish 65 50 44 61  WDVE album 98 97 83 86
WEDR urban 50 55 62 58  WWSW-AM-FM  oldies 77 64 81 83
WPOW top40/dance 53 48 49 58  WBIZ top 40 84 86 69 79
WI0D NI 33 53 51 53  WSHM AC 55 51 52 65
WHQT urban 71 55 41 46  WAMO urban 67 58 52 S5l
Wi country 37 36 42 40  WTAE NI 57 50 54 49
WQBA Spanish 42 37 36 38 WL AC 38 50 39 45
wXpJ Spanish 36 40 34 37 WDSY country 58 49 47 a2
WINZ NT 33 28 27 36  WHTX AC 37 28 35 4l
WHY( top 40 40 38 36 35 WMXP top 40/dance 16 22 32 38
WFLC AC 20 40 44 33 WIAS adult std 39 35 40 37
WHX) oldies 34 31 36 31  WMYG cls rock 42 46 37 27
WIQY AC 39 38 36 28  WEZE-FM easy 29 33 41 26
WM classical 23 28 26 21 KQV N 19 18 17 23
WSHE album 29 33 32 26  WMBS AC 10 11 12 11
WCMQ Sipanish 2'3 ;g 3'8 ;g WPIT-FM religious 10 11 13 10
WITA cls rock g : . K
WLvE adult alt 25 24 25 21 TAMPA FLA.—(21)
ac 50 25 21 20 WWRM 9074 105 108
wch M Spanish 33 35 30 20 WQYKFM %WWY 8 9l i gg
WMRL adult std 26 28 13 20 WFLA A 42 58 47 1.
WEATAM-FM  casy 6 13 17 s WRBQ-FM top 40 71 59 57 63
i ; ‘s 18 17 1S5 WUSA AC 73 62 80 6l
WQBA-FM Spanish 138 16 17 15
WMBM religious 12 11 9 13 WYNF album 68 62 51 59
2 11 9 1 o
WFTL N T 11 12 132 wowv easy 49 55 60 5.
WFLZ top 40 83 83 74 55
ATLANTA—(12) WXTB album 45 47 30 46
WVEE urban 151 148 110 WGULAM-FM  adult std 61 51 47 45
WSB-FM AC 81 99 82 WMTX AC 39 50 39 35
WAPW top 40 106 86 82 WYUU oldies 34 36 41 35
WPCH AC 82 80 15 WSUN country 19 24 23 28
WSB N/T 67 57 65 WHVE adult alt 30 32 20 22
WKLS album 69 63 712 WTMP urban 15 13 11 22
WFOX oldies 64 58 55 WQYK country 5 5 8 16
WYAY/WYAI country 56 64 66 WLVU-FM adult std 19 12 24 14
WKHX-FM country 45 51 49 WTKN NT 7 8 9 11
WSTR AC 32 44 51 WLFF Spanish 3 4 17 10
WI6C cls rock 37 40 38
WAOK religious 28 271 33 . PH OEN IX—(22) 76 106
WGST N/T 33 41 43 KT 86 76 383 10.
KNIX country 9.1 98 110 105
WALR adult alt 5 5 23
KKLT AC 51 55 62 57
WAL N L KMLE country 46 51 43 56
SEATTLE—-( 14) KUPD album 67 67 64 53
KIRO 95°102 87 KKFR top 40/dance 42 41 41 49
KMPS-AM-FM country 63 67 63 KFYI N 29 38 32 45
KPLZ top 40 67 69 70 KOY-FM top 40/dance 47 47 40 42
KOMO AC 47 52 55 KMEO-FM AC 54 39 56 38
KUBE top 40 61 52 52 KOPA/KSLX s rock 35 55 47 38
KING-FM classical 27 39 42 KOOL-FM oldies 43 27 28 37
KING NI 23 30 29 KOY adult std 31 28 21 35

Sp Su Sp Su Fa Sp Su
Call Format 90 '90 Call Format 90 '90 90 Call Format 90 90
KDKB tlbum 45 33 KFBK T 94 98 88 WMIQ AL 65 66
KESZ 4c &1 44 KRAK-FM country B3 12 3@ WBLK arban 44 70
KIzP top 40 33 43 KRXQ album 8] E& B5 WUFX album 53 B
KMXX aC 18 KSFM top 40/dance T4 87 13 WGR /T T
KLFF adult std 15 23 KXOA-FM Az TE E5 TS WBUF AL 15 69
KCWW Tountry 1r 4 KSEG ol rack 31 1l 33 WECK adutt std 1443
KGRX album A T KYMX : 44 49 57 WWKB HiT LB 13
KONZ/KONC classical 1E 7 14 KGBY A 48 36 3n CIFT adutt std 154
KoL nidies FRS A Y KHYL cidies 483 48 44 WEZQ easy o1
KLKQ modern 17 20 1% :gxl aﬁulrt aitt 32 45 11 wDCX religious 13 le
KVWA Spanish 1 7 oa K tountry 34 31 2% -
KVVA-FM Spanish 5 — 1 KIAP sibum 18D df - HARTFORD CON% 17(:,4
CLEVELAND—(23) xaee L 2 A WTICFM o 0 83 102
WMMS album 76 43 68 KFRC sdult std 15 17 WWYZ country 68 FG43
WLTF AC 104 .5 108 KGO NT 13 17 WREH AL 15 kD
WGAR country % &5 TR Saanish a7 WOCC-AM-FM  album 63 44
3 . KRCX Spanis T $0/d 74
WMJI oldies FE oMl G4 WKES top 40/dance 4 Kl
WZAK utban EF %8 73 CINCINNATI—(3 5) WHCN album 58 60
WDOK 4C [T wLW AC 121 L7 WIRC-FM oldies 63 57
WPHR lop 40 CE Y R WKRQ lop 40 104 E8 9B WIOF AL 58 63
WRMR adult std 57 53 4@ WEBN album 107 110 47 WPOP HT 15 20
WWWE NT 5L 4B 4D WUBE-AM-FM  country 5 A0 54 WIMX AL —
WQAL 4C A0 53 a4 WIZF urban 51 15 72 WPLR album 14 16
WNCX cls rock 53 67 51 WKRC ar; &5 50 46 WAQY album 23 21
WERE N 20 33 24 WGRR nidies TE LE 4h WFAN N 11 12
WIMO-FM top do/ldance &F 17 as w’rx iué ig :g H WDRC oldies 15 3§
WNWV adult alt 15 13 74 M 5 48 4 _
WCLV classical 1 k5 22 WWEZ ag LI WSOC- FEHARIQ‘EHE N. 9“ 1(3
WABQ religious 12 o 14 WCKY NT 44 33 48 WPEG Cban 17 115
WHK N/T 12 17 14 WOFX cls rock 37 531 1D WeKz Yop 40/dance A
WIMO urban 14 1& 12 WMLX adult std 118 1D WETI i £ Fa
WONE-FM album E 13 i WIRZ album 5 18 18 WRER i o
DENVER—(24) el odfes 3 WIDR cauntry 15 47
4 o WAKW religious 3 a Lo WET-FM A T
X0 p 5 Wsal offlés #1 Le- WWMG ks EFY
KYGO-FM country 79 O4F &i NORFOLK, VA. (33) WMXC AL £3 5§
KBCO-AM-FM  album EE 53 5 WO! urban LD 131 10. WEZC AT 36 47
KBPI album Bl B5 58 WCMS-AM-FM  country 7l -J 82 90  WXRC album 11 19
KXKL-AM-FM  oldies [T WFOG easy B E8 55 73 WFMX country 14 —
KQKS lop &0 BC 53 57 WNOR-AM-FM  album U1 kE B! TD WFGW/WMIT religious L1 14
KRFX album 34 17 50 WNVZ top 40/dance 82 62 64 &I WGV urban vl
KXLT AC 41 61 56 m&z AC ;g 6.4 ?2 gg WRDX 15 18
KRXY-AM-FM  top 40 66 54 44 cls rock 5 83 16 5. S
KHIH adult alt 24 16 26 WIQLAM-FM  AC 55 65 62 51 .o MEuMan g“‘ 228
KHOW-FM AC 42 31 36 WLTY oldies 39 28 sl 51 Gieo e 51 o4
KAZY album 37 39 35 WMYK urban 52 52 46 49 Loty Sountry loshioz
KEZW adult std 36 33 35 WMXN top 40 26 29 34 48 Lon wban e b
KVOD classical 28 24 35 WNIS /T 28 27 23 33 . hn A sl
KYBG N 19 18 18 WTAR adult std 24 29 32 28 Ll op 40 st
KYGO country 18 16 21 WPCE religious 26 19 19 26 WLOK refigious 45 55
KDHT album 17 14 8 WGH-FM country 33 25 14 22 (o oidos ol
KHOW AC 23 21 22 WBSK urban 22 21 15 17 KER Orban &2 51
KTCL modern 5 13 18 WTZR album 18 19 17 16 L@ A H &
KRIN adult std 7 6 5 WGH coun:ry 1.; 1.2 1.3 }g WEZl s el
PORTLAND ORE.—(2 L country 6 1413 13 weee adult std 24 17
KEX 88 (s.z )s.s 10.1 COLUMBUS OHIO—(3 KFTH religious 13 15
KUPL-FM country 90 85 9.1 87  WNCI top 40 161 1o 149 KWAM religious L7 25
KKRZ top 40 39 10.1 8'}, ;:11 wgvn :g 183 gg 13; WCRV refigious 12 11
KKCW AC 70 80 16 1. WSNY 9 81 10. .
KINK album 62 67 59 67  WLVQ album 71 84 383 WCMF ROCHEEIER' N'Ylgl 16%
KKSN-FM oldies 56 44 63 64  WHOK country 51 46 59 6 M by Iy
KXL N/T 56 40 55 49  WBNS-FM adult ait 51 52 48 5. WWBEE'EM iy o1 107
KUFO album 47 63 55 47  WMGG cls rock 54 53 44 5 WPXY-FM P 125 118
KXL-FM AC 45 38 45 37  WCOLFM oldies 64 57 42 5 WVOR v it
KXYQ top 40 43 50 36 35  WBNS adult std 12 30 41 3 MMM EMIRAC il
KGW N/T 24 17 27 32 WVKO urban 42 49 44 3, WKL i ol
KGON album 49 40 41 31  WCLT-FM country 20 17 25 2 Dk i ol
KWIJ-FM country 26 30 30 29 WWHT top 40/dance — 8 — 2 WISH AC 52 46
KKSN adult std 41 42 30 21  WMN! country 17 30 17 L WERE e 55 o
KMXI AC 16 22 13 20 Wiw AC 24 27 29 L
KESI easy L1 22 13 18  WCKX urban 19 26 29 1L DAYTON, OHIO—(47)
KWJ) country 15 17 22 15  WILT religious 9 14 1l L WHKO country
KPDQ-FM religious 13 13 138 13 WXMX AC 18 18 15 1L WHIO N 6.5 g_s
KUPL country 11 9 13 13 WWCD modern — 5 15 L WGTZ top 40 109 110
KANSAS ClTY MO—(26) WBBY adult alt 13 1 1 17 WWSN AC 66 74
country 07 110 121 141 WSWZ BldiES ) 10 10 ww AC 59 62
KPXE country 78 78 92 97 SAN ANTONIO, TEXAS—(35 W album [ "
KYYS album 58 83 79 171 country 89 109 WVUD AC 46 45
KPRS urban 78 55 13 61 KTFM top 40/dance 7 2 73 90 WAzU album 53 50
KMBR AC 43 43 53 60  WOM N/T 49 54 61 WDAO iban ol
KCMO-FM oldies 51 52 43 53 KA country 55 6.5 84 WELR s 30 39
KLS! AC 32 40 39 53 KQXT AC 39 50 49 WONE coontry H o
KBEQ top 40 81 68 51 52  KIEP-FM cls rock 40 58 59 WOFX liTrock 13 1%
KCFX cls rock 34 48 61 48  KSAQ album 40 47 a3 bty Bty A
KCMO N 58 56 59 47  KSMG oldies 50 60 42 it b oo
KUDL AC 58 41 29 40  KKYX country 42 43 43 WPFB-FM count e 28
KMBZ N/T 55 64 44 34  KXIN Spanish 18 18 20 WIZE praiald oM
KXXR top 40/dance 46 30 44 34 KCOR Spanish 52 49 54 WING oldies 1.8 s
KRVK AC 38 51 36 25 KESA ?duliostd :; gg g: WSW coontry H
KPRT jazz 15 18 10 22 KSRR 0p X . I
KXTR classical 22 21 29 22 KMMX AC 39 40 37 OKLAHOMA CITY-? 8
WHB oldies 12 18 21 18 KEDA Spanish 15 12 24 KXXY-AM-FM country 160 149
KIDZ urban 16 20 38 10 K:)SNSOF‘I‘A f oldies gg gg if KATT album g_g 10.2
KONO-AM-FM  oldies 2 38 4 KJYO top 40 7.5 96
MILWAUKEE 11(62171 A 94 KSIL album 11 8 8 KTOK N/T 55 49
6 114 103 34 yq1p religious 13 10 10 KEBC country 68 53
WLUM :op 40 71 93 95 80 Spanish 19 15
KIVE panis 28 L . KRXO cls rock 53 57
WOKY adult std 76 69 52 714 s "
WKLH cls rock 70 75 65 73 KBUC panish AL KMGL e TAE
WMIL country 72 65 86 68 NEW 0RLEANS—(36) Koo A S
WKT) top 40 89 86 75 63  WYLD-FM urban 11871 . K2ES 1oy 40 Gl s
WLIR-FM album 52 45 45 55  WWL N/T 5. 72 . kY ety i3 o5
WEZW AC 35 41 60 52  WQUE-AM-FM  urban 100 102 . TN : du" o H o
WISN N/T 31 29 36 52  WEB top 40 12 9l I KOMA Chiics 16 37
WMYX AC 42 33 46 46 WNOEFM country 54 53 j et o 3087
WLTQ AC 45 41 40 39  WLTS AC 53 438 . XQeV religious GEG
WITR oldies 38 41 40 38  WLMG AC 59 538 ]
WOFM album 42 32 27 31  WBOK religious 37 52 ! JACKSONVILLE, FL A (
WNOV urban 16 20 22 22  KQLD oldies 35 45 Y WOIK-FM country 99
WBIN-FM adult ait 13 21 18 18 WRNO album 36 36 X WAPE top 40 12.3 115
WMVP urban 21 17 23 18 WBYU adult std 39 49 . WFYV-AM-FM album 89 64
WFMR classical 23 26 24 17 WCKW-FM album 46 33 3. WHIX urban 54 538
WEMP oldies 12 17 9 14 WMXZ top 40 33 37 2. WEJZ AC 86 88
WMAQ N/T 4 4 — 12 KHOM (;‘Ig'ires %g l.g } WCRJ c%untry 2.5 g_s
WTIX 0 . : WIVY A 7 52
PROWDENCE R.l. "stg ' WYLD religious 224 19 12 wKQL oldies 67 85
L Ll MO KNOK aduit alt 718 Ll wokv N/T 24 50
WPRO-FM top 40 107 120 96 WSMB N/ % 1_4 L WZAZIES AR 58 36
M U LA WYAT oldies 13 11 weel religious 29 16
WSNE AC 53 53 52 |ND|ANAPOLIS—(37) e fé‘hém T i
WPRO N/T 56 59 59 WIBC 152 1107 131 WPDQ oo i
WWBB oldies 67 54 59 WEMS country 132 118 133 WIAZ arban a1 24
WWRX cls rock 31 25 35 WZPL top 40 114 127 104 WROS religious 5 5
WCTK country 40 30 35 WFBQ album 152 143 10.2 :
WPLM-FM adult std 39 38 40 WTLC urban 66 90 8l LOUISVILLE KY. —-SS 1
WHIM country 28 29 22 WENS AC 61 83 738 WHAS 28
WWKX top 40/dance 44 37 26 WTPI AC 57 53 63 WAMZ country 149 167
WBRU modern 28 19 17 WKLR oldies 66 55 55 WOMF album 70 70
WLKW easy 0 7 24 WFXF-FM cls rock 31 32 53 WVEZ AC 79 83
WFHN top 40 25 21 29 WTUX adult std 25 35 32 WDIX-AM-FM top 40 137 79
WBSM N/T 20 18 13 WNDE /T 11 19 13 WRKA oldies 56 438
WODS oldies 19 10 9 WTTS cls rock 15 L1 10 WGZB urbano ﬁ s.g
WHTB N/T — — 10 _ WIKS top 4 1 4,
WZ0u top 40 8 11 14 WBEN BUFIZé\Lo' N.Y. 83(3596) 78 WLOU urban 43 43
WAAF album 13 12 10 WYRK count 8'8 8'7 8' 4 WLRS AC 66 55
WBZ N 118 8 WGRIEM a";‘ 1y 33 €5 €9 WAVG adult std 19 16
WILX cls rock 17 8 L ; Sy R WXUW adult std 27 25
3os fhome owe owpgeen MM
(R : ) i i WLLV religious 11 15
SACRAMENTO CALIF.—(29) WHTT-FM oldies 61 62 76 it el H
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ABG Polishes Plans For Bartley’s Oldies Shows
Net Set To Spice Up Saturdays, Count Down Past Hits

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the
week. The Power Track is the track on the chart that shows the largest increase in airplay over the

week before. © 1991, Billboard/BPI Communications, Inc.

z COMPILED FROM NATIONAL ALBUM ROCK
w |8 RADIO AIRPLAY REPORTS.
S| =5 2 4%
Tu|lew| 28| ¥ TITLE ARTIST
FZ| 32| w2 | TS| LABEL & NUMBERDISTRIBUTING LABEL LOS ANGELES—ABC Radio Net-
* % NO.1 » x works has announced the particu-
@ 2 4 3 | LIFTMEUP YES lars of the two new programs host-
ARISTA 2218 1 week at No. 1 . o
TR — ed by the recently signed Dick
| EM. ] i
2 | 1| 1| 9 | LOSING MYRELIG ‘]:"artley (Blllb(,)ard, April ?0)’;
(| ¢« | 6 | + | banGeRrous THE DOOBIE BROTHERS Rock And Roll’s Greatest Hits
CAPITOL 79662 will air live from the ABC studios
4 3 2 g | LAYING DOWN THE LAW THE LAW in New York every Saturday night
i coes o beginning this week (May 4). The
5 | 5 | 5 | 6 | SHE GOES DOWN BILLY SQUIER ginning y 2. n
CAPITOL 44688 all-request, four-hour gold show is
6 | 7 | 9 | g | SENSIBLE SHOES DAVID LEE ROTH the first live regularly scheduled
JARNER BROS: LF LT music program produced by ABC.
M| u| -2 Eggg&EDAYSOFF HUEY LEWIS & THE NEWS Bartley’s other program,
8 | 6 | 3 | 15 | SILENTLUCIDITY QUEENSRYCHE | ‘‘American Geold,” a four-hour
e show featuring music from the
)| 9 | 13 8 Iﬁ,ﬁgﬁ",ﬁéﬁ" ERIC JOHNSON ’60s and '70s and a countdown
10 10| 14| 7 | SEETHELIGHTS SIMPLEMINDS | based on Billboard’s Hot 100
ASM 1553 charts from those eras, will debut
@AD)| 15 | 25 | 5 | WINDOF CHANGE SCORPIONS in early June. It also features art-
ggﬁg:ﬁ IT%J-:.OVE SUGErTealn ist interviews, listener requests,
A2)| 16 | 18 | 6 | SOMEON news, and lifestyle features.
A3)| 23 | 28 | 5 | WALKING IN MEMPHIS MARC COHN Meanwhile, Westwood One has
AICANTICH:S 1747 named KRTH Los Angeles midday
* % * FLASHMAKER * * % personality Brian Beirne as the
NEW ) 1 ORDINARY AVERAGE GUY JOE WALSH new host of “New Gold On CD,”
PYRAMID LP CUT/EPIC .
the oldies shortform program that
(1525 T I R -2 R INO R DR R RRISORIME GLENNFREY | Bartley hosted and helped create.
16 | 18 | 26 | 11 | SAVED BY LOVE RIK EMMETT
CHARISMA LP CUT MAJORS IN MINORITY AT NAB
2 | 27110 mg'}ig“m WORDS EXTREME As has been the case for the past
8 | 17 | 20 | 5 | PAYIN THE COST TO BE THE BOSS PAT BENATAR | few years, the major networks and
CHRYSALIS 23695 syndicators, save for Satellite Mu-
19 19 12 16 SHE TALKS TO ANGELS THE BLACK CROWES sic Network and Drake-Chen-
DEF AMERICAN 4-19403/REPRISE ault/JOneS had a low profi]e at
UNCLE TOM'S CABIN WARRANT S .
220181 cmuwl\'smaa.na?uc the spring National Assn. of
2 7 | 13 | THE SOUL CAGES STING Broadcasters convention April 14-
E ABM 1556 18 in Las Vegas.
22| 26 | 3 | 4 | DIRTYLOVE THUNDER The absence of the majors, how-
2 | 16 | 11 | 12 | HEARTBREAK STATION CINDERELLA ever, allowed some smaller indus-
MERCURY 878 796-4 try players to shine at the Pro-
24 | 21 | 17 | 8 | INNUENDO QUEEN gramming and Production Expo
HOLLTWIOD o CUT ELEKTA April 17. Those showing their
HIGHWIRE ROLLING STONES .
B 12| 10|09 | oo © © wares included Seattle-based
2% | 22| 15| 8 | RHYTHM OF MY HEART ROD STEWART
WARNER BROS. 4-19336 = o
IF YOU DON'T START DRINKIN’ GEORGE THOROGOOD
DB 8|0 ewwcr WASHINGTON ROUNDUP
T HERE, NOW ;
33 | 35 | 5 | RIGHT HERE, RIGHT NO JESUS JONES (Continued from page 13)
* % * POWER TRACK* % % ing complaints” about radio and TV
40 | — | 72 | BLACK MONEY VINNIE JAMES broadcasts, the memo says it may
e also “refer the complaint” to Justice
39 | 44 | 4 | HEAVEN HELP THE LONELY WILLIE NILE “for possible [criminal] prosecution
under Section 1464” if the broadcast
DON'T COM . .
@D) 35 | 41| 3 | LoV 00N COME EASY WHITELON | is believed to be obscene.
(32| 48 | — | 2 | ALL THE WAY FROM MEMPHIS CONTRABAND Both agencies “will exchange reg-
'MP;CT LZCU;’MCA COMPANY ular reports detailing the status and
33l sl 7 7 TR S CERISTRENCER BAD disposition of complaints they have
DON'T TREAT ME BAD FIREHOUSE rocessed.”
34 36 32 16 EPIC 34-73676 Y B
MAN IN THE BOX ALICE IN CHAINS
35 | 37 | 42 | 4 | MANINTHE _ HOW MUCH IS ENOUGH? _
3 34 3 1 BITTER TEARS INXS So if the above has you wo_ndermg
ATLANTIC 4-87760 whether you should play “People Are
37 { 31 | 21 | 13  FLY ME COURAGEOUS DRIVIN' N' CRYIN’ Still Having Sex” and “I Wanna Sex
PLANR P e You Up,” a national study by Para
BLACK, WHITE AND BLOOD RED BODEANS ’ ol
8 | 41| 38 | 4| SRR cuTREPRISE gon Research says that 63% of radio
39 | 27 | 16 | 9 | AREYOUREADY AC/DC listeners do not believe stations
AlLe Lo should censor themselves by excising
19 49 3 GREEN-TINTED SIXTIES MIND MR. BIG . N .
A ATLANTIC LP CUT controversial lyrics from songs. Thir-
- > | MOTHER'S EVES ENUFF Z’NUFF ty-two percent are in favor of edits;
_ ATCO LP CUT 5% were undecided. Thirty-three per-
16 46 3 DON'T MAKE ME DREAM ABOUT YOU CHRIS 1SAAK cent of the women po]]ed Support sta-
RERRSLA D37 tions editing lyrics compared with
1 THE OBVIOUS SONG JOE JACKSON R
(43)| NEWD VIRGIN LP CUT j 25% of the men. Sixty-seven percent
44 | 38 | 36 | 7 | ) TOUCH MYSELF DIVINYLS of those polled say they have never
LRGN 208870 changed a station because of a song
45 | 30 | 29 | 8 | PARADISE TESLA -
GEFFEN LP CUT yric.
50 | so | 3 | MADABOUTYOU SLAUGHTER On the other hand, 78% of Para-
C“RYS“:;S ik AT gon’s respondents thought a record
NEWDp | 1| | ALWAYS ON THE RUN LENNY KRAVI with controversial lyrics should carry
48 | 32 | 23 | 11 | CALLITROCKN'ROLL GREAT WHITE | @ warning sticker. Eighteen percent
CARITOL 44676 are o<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>