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Lahels Ready New Boxed-Set Binge

A Gift-Giving Bounty Awaits Retailers

B BY CRAIG ROSEN

LOS ANGELES—Inspired in large
part by last year's Robert Johnson
and Led Zeppelin boxed-set hits, la-
bels are once again plundering their
vaults for a crop of multidisc retro-
spectives for the holiday gift-buying
season.

At least 26 boxed-sets—covering
artists ranging from Ray Charles,
Billie Holiday, Bob Marley, Barbra
Streisand, and Patsy Cline to Aeros-
mith, Yes, Crosby, Stills, Nash &
Young, and the Clash, as well as spo-
ken-word selections from the Bible—
are scheduled to be released between
now and the holiday-selling season.

As for packaging, the move away
from the traditional 12-by-12-inch box
continues this year with most of the
forthcoming sets packaged in a 6-by-
12 box that is compatible with CD-ori-
ented retail outlets. Jerry Shulman,
Sony VP of marketing development,
attributes the move to 6-by-12 to “one
simple basic reason: We want these
things to be in the bin forever. The
12-by-12 is harder to keep in stock on
a regular basis.”

Stan Goman, Tower Records’ se-
nior VP of retail operations, was
pleased to hear that most of the

forthcoming boxes will be in a 6-by-12
package. “We were running out of
old record racks,” he says. Goman
welcomes the onslaught of boxes,
noting that “there’s no glut as long
as they sell.”

Pete Howard, editor/publisher of
ICE, a monthly Santa Monica, Calif -
based CD newsletter, concurs. “From
a consumer point of view, it’s not
reaching a glut,” he says. “The more

the merrier. In most cases, they are
painstakingly well done. It's an ex-
tension of the CD catalog craze taken
to its best extreme.”

One of the most anticipated boxed
sets is a Phil Spector retrospective
expected to be released on Spector’s
own revived label through Allen
Klein’s ABKCO. Although an
ABKCO executive would only offer

(Continued on page 87)

Non-urban Singles Gan Get
A Break, But It Takes Time

BBY PHYLLIS STARK

NEW YORK—Dramatic proof of the
ongoing difficulty of breaking some
nonurban records at top 40 can be
seen in current singles from the
Black Crowes and UB40, which have
taken months to finally become top
40 hits.

The Black Crowes’ “Hard To Han-
dle,” which debuted on Billboard’s Al-
bum Rock Tracks chart last October,
is just now becoming a top 40 radio
hit.

UB40’s “Here I Am (Come And
Take Me)” has become a top 10 hit a
year and a half after its release.

While UB40 and the Black Crowes
are the most extreme examples, they
are not the only cases of records that
picked up significant airplay after be-
ing pronounced dead.

e Don Henley’s “The Heart Of The
Matter” continued to add major-mar-
ket stations through 1990, even
though it peaked at No. 21 last
spring.

(Continued on page 79)

Warner Int’| Aims For Big Latin Gains

B BY ADAM WHITE

Billy Falcon—Heartfelt and atways
genuine. Pretty Blue World, the second
release of Jon Bon Jovi's JAMBCO label,
is an emotionally charged album driven b~
an acoustic rock sound that’s sure to be a
multi-format success. Featurirg the first
single and video "Power Windows.” On
JAMBCO/Mercury Records.

LONDON—Warner Music Interna-
tional has embarked on an aggres-
sive drive to increase its share of the
Latin American market and over-
come the hegemony of competitors
such as Sony and EMI.

The company is aiming to boost its
local repertoire business in Mexico,
Brazil, and Argentina to at least 20%
over the next five years. It already
claims to have an international reper-
toire share exceeding 20% in those
territories.

Last month, Warner’s Mexican af-
filiate signed Chilean artist Myriam
Hernandez away from EMI, which
had reportedly been bidding to retain
her. Total sales in Latin America and
the Latin U.S. market of the singer’s

IN THE NEWS

New Zealand Emerges
As Fresh Music Source

PAGE 67

first two EMI albums are thought to
be between 750,000 and 1 million.

Warner has also attracted two se-
nior EMI executives within the last
nine months: Beto Boaventura and
Julio Saenz. Boaventura, formerly
managing director of EMI-Odeon in
Brazil, took over as managing direc-
tor of the Warner affiliate there last
December.

Saenz, who previously ran EMI
companies in Mexico and Chile, was
appointed director general of Warner
Music Mexico in March. His involve-

(Continued on page 87)
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ACLU Sues City
To End Seizures
Of Adult Videos

B BY GREG REIBMAN

BOSTON—In a case that could
have national implications, the
American Civil Liberties Union is
taking the town fathers of Nor-
wood, Mass., to court in an effort
to stop a crackdown on adult vid-
eo sales and rentals.

The suit was filed June 28 in
Norfolk County Superior Court
by the ACLU on behalf of three
mom-and-pop video stores, Video
Haven, Leisure Time Video, and

(Continued on page 86)
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From the sultry diva who
brought you the hits
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IHE WORLD OF MUSIE

THE MOST COMPREHENSIVE CATALOG AND ROSTER OF REGGAE ANB WORLD MUSIC ARTISTS AND RECORDINGS.
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i Considered a visionary and a

revolutionary artist, he

earned the title “the first

third world superstar” %

Today, len years afier his

passing, the world can still say

that Bob Marley was one of the

most charismatic and challenging

performers of onr time ¥
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OUR COVER ARTIST: NEVILLE GARRICK

Jamaican artist Neville Garrick’s front-cover painting commemorating
the 10th anniversary of the passing of Bob Marley was specially commis-
sioned by Billboard to herald our Reggae Spotlight, “1981-91 Bob Mar-
ley’s Legacy for the Reggae Revolution.” The pre-eminent visual inter-
preter of Marley's music, Garrick has been the art director for most of
Marley’s record art from 1974 to the present, designing all the reggae
superstar's album graphics from ‘“Rastaman Vibra-
tion” to “Talkin' Blues.” Garrick, who now acts as ex-
ecutive director of the Bob Marley Foundation, ex-
plains that the flags in the background of his painting
“show the countries Bob visited or performed in dur-
ing his life.” *‘Bob’s clenched fist shows his social mil-
itancy,” Garrick adds, “but the rainbow it holds shows
his sense of tenderness toward all peoples. The an-
guish and agony in his face reflect the deep feelings in
his message, and his blue shirt conveys the peace in
his heart. Haile Selassie is in the heavens above Bob,
because His Majesty was the centerpiece of Bob’s spiritual constella-

L

GARRICK

tion.” The Reggae Spotlight follows page 36
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Fear Not, Say Pols On Visa Rules
Senators To Aid Critics Of Quota Plan

@ BY BILL HOLLAND

WASHINGTON, D.C.—Key legisla-
tors on Capitol Hill have taken steps
to alleviate widespread fear in the
U.S. music industry of planned
tighter visa requirements by telling
federal bureaucrats June 26 that the
controversial changes are ‘“radical
departures” from congressional in-
tent and will be changed—by law if
necessary.

The new rules, critics contend,

would disrupt booking and touring in
the U.S. of foreign musicians, sing-
ers, dancers, and other performing
arts groups, and put a cap on the
number able to gain entry into the
U.S. (Billboard, June 8).

They would also almost certainly
cause retaliation by foreign govern-
ments and music groups stung by the
stiffer guidelines for entrance, oppo-
nents contend.

U.S. groups have conducted large-
scale grass-roots lobbying in Wash-

@ BY ADAM WHITE

FARO, Portugal—Maintaining its
billion-dollar momentum, BMG In-
ternational reached record levels of
sales and profits in fiscal 1990-91
and claimed a two-point increase in
worldwide market share.

For the year ended June 30, BMG
International had gross revenues of
$1.6 billion and profits of $131.3 mil-
lion, according to president/CEO
Rudi Gassner. These results repre-
sent increases of 456% and 53%, re-
spectively, when compared with
sales of $1.1 billion and profits of
$85.4 million in fiscal 1989-90.

The numbers were made avail-

BMG Int’l Hits New Highs
In 90-91 Grosses, Profits

able during BMG International’s
managing directors meeting, held
June 23-28 at this Portuguese re-
sort. Dubbed “Momentum '91,” the
conference heard Gassner report
that the division’s worldwide mar-
ket share (including distributed la-
bels) had increased to 14.3% from
12.1% the previous year. He con-
tended that BMG is within three
percentage points of challenging
the European market dominance of
PolyGram, which recently claimed
to have a 23% share in the region. “1
think we could gain that 3% within
the next couple of years,” he said.
BMG International’s strong 1990-
(Continued on page 89)

ington since copies of the draft regu-
lations were leaked last month.

The draft guidelines, subject to re-
view and public comment, are four
months overdue, but were slated to
be published before the July 4 holiday
weekend. Final rules, still subject to
appeal, are due Oct. 1.

Senators Ted Kennedy, D-Mass.,
Alan K. Simpson, R-Wyo., and Paul
Simon, D-I11., in their June 26 letter to
Gene McCary, Commissioner of the
Immigration and Naturalization Ser-
vice, said that the new rules had
caused alarm within the arts and mu-
sic community and would be changed
both through modification of the pub-
lished regulations as well as by con-
gressional statutory changes.

Kennedy is chairman of the Senate
Subcommittee on Immigration and
Refugee Affairs; Simpson and Simon
are members of that oversight sub-
committee,

The draft regulations, they wrote,
were passed by the Senate “with the
clear understanding that the new cat-
egories [of performer visas] were un-
controversial’”’ and largely just a
“codification of existing procedures.”

However, the lawmakers wrote,
“the end result appears to be a radi-
cal departure” from the existing
rules.

A spokesperson for the Immigra-
tion and Naturalization Service,
charged with carrying out the new
rules, said the INS welcomes the con-
gressional guidance.

The draft guidelines, said the

(Continued on page 79)

‘Glasnost’ Opens Vid-Store Doors In U.S.S.R.

But Lets In Piracy, Illegal Private Enterprises

@ BY NIKOLAI KOVARSKY
and VADIM YURCHENKOV

MOSCOW—The new era of openness
in the Soviet Union is resulting in a
boom time for the fledgling video for-
mat.

Hundreds of video theaters and
rental stores have sprung up across
the country in the last two years—
most of them as illegal private enter-
prises—but consumers are also get-
ting access to some of the most fa-
mous Western movies, legitimately,
for the first time.

The state-supported company try-
ing to build the video business within
the communist system is the 3-year-
old, Leningrad-based Russian Video,
a firm that was set up as an offshoot
of the government agency Videofilm.

Russian Video director general
Dmitri Rozhdestvensky comments,
“Initially, our task was to make video
films only. We got equipment and
built one of the most sophisticated
video editing suites in Eastern Eu-
rope.” On the orders of Videofilm,
Russian Video began to make fea-
ture films and shorts for the video
market.

Now given its independence from
Videofilm, Russian Video is aiming to
push and distribute videos promoting
Russian culture in the West and is im-
porting Western films for home con-
sumption. Initial contacts with Brit-
ish and Dutch film makers have al-
ready resulted in the importation of a
number of documentaries and Rus-
sian Video has also bought the rights
to 1,500 feature films.

Through a deal with California-
based Comspan, the company has
rights to titles including “Indiana
Jones And The Temple Of Doom,”
“The Magnificent Seven,”’ and
“Some Like It Hot” for broadcast
on Russian television. According to
Rozhdestvensky, the response to
the titles shown already has been
overwhelming.

The company initially wanted to
go further and become the first in-

dependent distributor and rental
company in the U.S.S.R. However,
Rozhdestvensky says, ‘“We have
encountered a major problem
here—piracy.” Copies of the latest
Western film releases appear on
the domestic market within two or
three months, he says.

“We tried to crack down on them.
We were the initiators of the law that
forbids unauthorized use of any vid-

(Continued on page 52)

@ BY JiM McCULLAUGH

LOS ANGELES—As expected,
Walt Disney has officially added
“The Rescuers Down Under” to the
fourth-quarter sell-through mix
(Billboard, July 6). The animated ti-
tle grossed $27 million at the box of-
fice in its initial theatrical release
this year.

Still unclear, however, is whether
the studio will release the classic
“Fantasia” in November (Billboard,
July 6). Disney executives at the
press conference here July 2 de-
clined to comment.

With or without “Fantasia,” it is
clear the studio is orchestrating
what is probably the most sizable
multiproduct sell-through holiday

‘Rescuers’ To Join Disney’s
Holiday Sell-Through Blitz

campaign in the history of home
video.

Disney executives value the non-
stop, five-month blitz beginning in
August at $75 million. Individual
product will be continually high-
lighted, while Disney will also con-
tinue its own “Magic Years” form
of brand-identification advertising
on TV.

“Rescuers’ is scheduled for a
Sept. 20 release at $24.99 list. In ad-
dition to its own extensive national
print and TV campaign, the title is
also backed by a tie-in with Procter
& Gamble for a $5 consumer mail-in
refund.

The national ad campaign for
“Rescuers” kicks in Sept. 16 on net-

(Continued on page 86)
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Will Gharts Spur Monday Release Date?

8 BY GEOFF MAYFIELD

LOS ANGELES—Efforts to jockey
for position on Billboard’s revamped
Top Pop Albums chart have some
U.S. labels eyeing the use of a Mon-
day street date for certain key re-
leases, but distributors and their ac-
counts are hopeful the practice will
not become widespread.

Tuesday has been the universal re-
lease date for U.S. albums since
March 1989, but the recent Van Halen

12th NMS Has
Business, Live
Shows On Tap

W BY THOM DUFFY

NEW YORK—When the 12th annual
New Music Seminar convenes here
Saturday (13), it once again will serve
as both a showcase for an interna-
tional array of new talent and a fo-
rum for key issues facing the music
industry.

Some 350 artists have been booked
for the New Music Nights '91 festi-
val, the showcase arm of the seminar,
which opens Friday (12) and which,
for the first time, has been marketed
nationally to fans outside the music
business.

At the seminar itself, more than
8,000 attendees, ranging from un-
signed artists to record label presi-
dents, are expected at the Marriott
Marquis for more than 80 sessions,
which have been revamped from the
traditional panel format to include de-
bates, lectures, workshops, and talk-
show-style discussions.

“I'm very excited about the stylis-
tic changes,” says NMS co-director
Peggy Dold. “We’ve made the semi-
nar more interactive” with the audi-
ence.

Dold noted NMS’ continuing com-
mitment to exploring social issues
within the context of the music indus-
try. Among this year’s sessions will
be a meeting on racism in the music
business ‘“and how to bankrupt it,”
moderated by hip-hop activist Harry
Allen; a debate on CD packaging, mo-
derated by Mercury Records co-presi-
dent Mike Bone; a discussion of sex-
ism in the music business, moderated
by journalist Victoria Starr; an educa-

(Continued on page 89)

album—which debuted at No. 1—got
a head start when Warner Bros. opt-
ed for a Monday street date. At press
time, it appeared two important Au-
gust titles, by Metallica and Young
M.C., may also be scheduled for a
Monday release.

Sources within Warner Bros. ac-
knowledge that Monday, June 17,
was selected as street date for Van
Halen to allow the act’s blockbuster
album to fetch an additional day of
sales, and thus boost chances of

opening at the top of the chart. But,
the off-cycle street date caused prob-
lems for many accounts.

“I don’t see the benefit of the Mon-
day street date from our end or from
the consumer’s standpoint,” says Jim
Dobbe, VP of sale merchandise at
Torrance, Calif.-based Wherehouse
Entertainment. ““I hope this isn’t a
trend.”

In letters to WEA, Warner Bros.,
and Metallica’s label, Elektra, Where-
house complained that 23 of its stores

Warner Bros. officials welcome veteran jazz musician Bob James into the
executive fold. From left are label president Lenny Waronker; Nick Nicholas,
president/co-CEO, Time Warner; James; and Mo Ostin, Warner Bros.
Records chairman of the board.

M BY JEFF LEVENSON

NEW YORK—Bob James, long
known as an artist of distinction in
the field of contemporary jazz, has
joined the executive ranks at
Warner Bros. as VP, A&R, jazz and
progressive.

James plans to continue his re-
cording career with Warner Bros.
while he helps the label bolster its
presence in the jazz market.

“I always perceived Warner to be
a company involved with real mu-
sic-people making music,” James
says. “I hope I'm an extension of
that. Label guys like Russ [Titel-
man] and Lenny [Waronker] have

Jazz Artist Boh James Joins
Wamer Bros. As A&R Exec

been active producers at the same
time they’ve done A&R. I’'m anoth-
er active producer with A&R expe-
rience that they now have on
board.”

James has been making records
for Warner Bros. since 1985. He
came to the company after success-
ful stays at CTI and Columbia. At
CTI, under Creed Taylor's direction,
he served as arranger, producer, or
keyboardist for virtually every act
on the label. At Columbia, he
emerged as a major recording artist
who consistently topped the con-
temporary jazz charts, though he
fared impressively on pop and R&B

(Continued on page 80)

Study: Slower Growth In Spending On Music
But Revenues Should Reach $9.53 Billion By 1995

B BY DON JEFFREY

NEW YORK-—Consumer spending
on recorded music and music video
will grow at a five-year compound
rate of almost 5%, according to a new
study.

This year consumers are expected
to spend $7.99 billion on all formats of
recorded music and music video, a
projected 6% increase over 1990's to-
tal of $7.5 billion, according to the an-
nual forecast by the New York in-
vestment banking firm Veronis,
Suhler & Associates. By 1995 the mu-
sic industry’s revenues are expected
to reach $9.53 billion.

But, while the compound annual
growth rate for consumer spending

on music from 1985 to 1990 was an
impressive 11.4%, the bankers predict
that the rate from 1990 to 1995 will be
only 4.8%. The reason is a projected
slowdown in compact disc sales in-
creases.

What fueled the high rate of
spending growth in the past five
years was that consumers purchased
CDs to replace vinyl albums. But, in
their new forecast, the bankers say,
“Replacement will not be a factor af-
fecting price growth over the next
five years.”

The research for this study was
done by a New York economic con-
sulting firm, Wilkofsky Gruen Asso-
ciates, which specializes in the media
and entertainment industries. Com-

menting on the methodology used in
making projections about the music
industry, Arthur Gruen, president,
says, “What we do is based on histori-
cal data. That determines what drives
sales patterns in the past. We make
assumptions based on the economic
outlook, the pricing of various config-
urations, trends in various configura-
tions, and the historical relationships,
and use all that to compute unit
sales.”

Gruen adds, “What we don’t take
into account is the impact of a hit rec-
ord driving sales.” He also says that
newer configurations, like digital au-
diotape, are not taken into consider-
ation because “there is no data show-

(Continued on page 89)

Start Spreading
The News 0Of
Grammys In N.Y.

W BY JIM BESSMAN

did not receive the Van Halen title on
Monday. Further, Dobbe adds, a
number of Wherehouse stores that
got the album on Monday did not re-
ceive their shipments until 3 p.m. or
later, thus hampering efforts to rush
the product onto the selling floor.

Similar gripes have been filed by
other chains; the situation also irritat-
ed racks and one-stops. At issue, say
the complaining accounts, is that
WEA was unable to rearrange its
shipping schedule to allow for more
lead time. Thus, the WEA package
that contained the Van Halen album
arrived on the same day that a nor-
mal Tuesday release would.

Prior to 1989, when Monday was
the standard street date, stores that
received late delivery were at a com-

(Continued on page 88)

EXEGUTIVE TURNTABLE

NEW YORK—On the day after
city officials here finally enacted a
painful, job-slashing budget, New
Yorkers got a little cheery news
with word that the 34th annual
Grammy Awards show would
again emanate from Radio City
Music Hall. -

At a July 1 news conference at
City Hall, Michael Greene, presi-
dent of NARAS, the recording
academy, said that New York had

(Continued on page 80)

BPi COMMUNICATIONS. George Chaltas has been promoted to GM, music division,
of Broadcast Data Systems’ (BDS) Western region office in Los Angeles. He
was sales manager, Record Track, Western region, for BDS there.

RECORD COMPARIES. SBK Records in New York appoints Greg Thompson to se-
nior VP of promotion. He was VP/GM of Jeff McClusky and Associates.
MaryLou Badeaux is named VP of special projects, black music, for
Warner Bros. Records in Los Angeles. She was director of marketing for the
black music department.
EMI Records USA promotes Julia Eisenthal to director of A&R, East

§ R

CHALTAS THOMPSON BADEAUX GRBELJA
Coast. She was manager of A&R, East Coast, for the label.

Sony Music in New York appoints Christine Grbelja VP of royalties. She
was director of royalty accounting for the label.

RCA Records in New York promotes Mark Eichner to director of A&R. He
was talent manager, A&R, for the label.

Barbara Hunt is named A&R representative for Virgin Records in Los An-
geles. She was executive assistant to Jordan Harris, co-president of Virgin Re-

cords.

e ety

EICHNER LOMBARDI GAINES

RUBINO

Warner Bros. Records promotes Dave Lombardi to national album promo-
tion manager. He was national promotion manager, modern music/college ra-
dio, for the label.

Lee Ann Schuler has been promoted to artist relations manager for Atlan-
tic Records in New York. She was artist relations coordinator for the label.

Chrysalis Records names Jerry Rubino manager of national alternative
promotion. He was national director of radio promotion at Rough Trade Rec-
ords.

Helen Stotler is named manager, business affairs, for Charisma in New
York. She was director, creative affairs, for the law firm of Carro, Spanbock.

Leslie Drye is named director of artist development for PWL America Rec-
ords Ltd. in New York. She was GM at Bum Rush Records.

Hollywood Records names Dessie Senegal coordinator of urban promotion
in Los Angeles. She was urban A&R administrator for the label.

MCA Records in Los Angeles names Kevin Nakao marketing director. He
was national singles sales manager for Uni Distribution.

PUBLISHING. BMI promotes Cathy Jackson to director, writer/publisher rela-
tions, in New York. She was associate director, writer/publisher relations, for
BMI.

DISTRIBUTION. Ann Gaines is promoted to national singles sales manager of Uni
Distribution in Los Angeles. She was a regional marketing specialist for MCA
Records in St. Louis and Dallas, as well as a singles sales manager for Uni
Distribution at the Dallas branch.
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Vandross Maintains Sales String
Abdul, Bolton Also Reach Platinum

MBY PAUL GREIN

LOS ANGELES—For the eighth
time in eight releases since launch-
ing his solo career a decade ago, Lu-
ther Vandross reached the platinum
plateau last month. He’s the first
male artist to land eight platinum
albums in a row since Bruce Spring-
steen, Billy Joel, and Neil Diamond
did it in the "70s and '80s. Vandross’
current album, “Power Of Love,”
went gold and platinum simulta-
neously.

The latest albums by Michael Bol-
ton (“Time, Love And Tenderness”)

and Paula Abdul (‘“Spellbound’)
were also certified gold and plati-
num simultaneously. And R.E.M.s
“Out Of Time” and C&C Music Fac-
tory’s “Gonna Make You Sweat”
both advanced to double-platinum,
according to the Recording Indus-
try Assn. of America. It's R.E.M.’s
first multiplatinum album.

Also in June, five catalog albums
by Bob Seger & the Silver Bullet
Band went multiplatinum, signify-
ing combined U.S. sales of more
than 21 million copies. The albums,
released between 1976 and 1981, in-
clude back-to-back studio releases

BPIl’s Ellis Says UK. Music
Biz Must Nurture New Acts

LONDON-—Terry Ellis, the outgoing
leader of the U.K. record industry,
says music and not new formats is
needed to see the business through
the current difficult market condi-
tions.

Writing in the British Phonograph-
ic Industry’s annual report, sched-
uled to be presented at the organiza-
tion’s annual general meeting July 5,
chairman Ellis states, “British popu-
lar music is at a low ebb and we
should take no comfort by deluding
ourselves that this is just a function
of the cyclical nature of the market.

“Questions of repertoire appeal
and quality of performance have to

be urgently addressed if the domestic
market is not to become so esoteric
that British music loses its impact in
world markets.

“Just as we should not sit back and
wait for things to improve on the ar-
tistic front, neither should we rely
upon the emergence of new software
formats to stimulate market growth.
There is no doubt that the time is
right for the introduction of a new
tape format, whether it be DCC,
DAT, or even MD [Mini Disc], but
this in itself will not stimulate growth
if the music has no appeal.

“The obsessively short-term out-

(Continued on page 90)

TV Host Barmes Pumps Qut
$23 Mil Suit Against N.W.A

@ BY CHRIS MORRIS

LOS ANGELES—As expected, Fox
TV rap show host Denise “Dee”
Barnes has filed a $22.75 million suit
against N.-W.A rap group members
Dr. Dre, Eazy-E, M.C. Ren, and Yella,
charging the best-selling rappers
with assault and battery, willful mis-
conduct, infliction of emotional dis-
tress, libel, and slander (Inside Track,
July 6).

The action, filed June 27 in Los An-
geles Superior Court, alleges that
Barnes, the host of “Pump It Up,”
was physically assaulted by Dr. Dre
(whose real name is Andre Young) at

an album release party for the RAL/
No Face act BWP Jan. 27 at the West
Hollywood nightclub Po-Na-Na Souk.

Barnes further claims that Eazy-E
(Eric Wright), M.C. Ren (Lorenzo Pat-
terson), and Yella (Antoine Carraby)
“exposed [her] to hatred, contempt,
ridicule, or obloquy”’ with subsequent
interview statements in the rap music
publication the Source and on MTV
News, by stating that the beating
was deserved.

The TV personality seeks $2.75 mil-
lion in general damages for physical
pain, mental distress, and shock; spe-
cial damages for medical expenses to-

(Continued on page 89)

Gourt Gans ‘Violent’ Vid Law

Missouri Ruling Upholds Free Speech

M BY PAUL SWEETING

NEW YORK—A Federal District
Court in Kansas City has struck

down a Missouri state law that would
have prevented
the sale or rental
of “violent” video-
cassettes to mi-
nors and would
have required that
such product be

kept in a separate area of the store

“Inaccessible to minors.”

The ruling, issued July 2, includes

a permanent injunction against en-

forcing the law on grounds that its

language was unconstitutionally
broad and that violent speech is pro-
tected by the First Amendment.

“The Supreme Court has not held
that violent speech is unprotected by
the Constitution,” Judge D. Brook
Bartlett wrote in his ruling. “Unlike
obscenity, violent expression is pro-
tected by the First Amendment.”

The ruling represents a substantial
victory for the Video Software Deal-
ers Assn., which appealed the law in
August 1989. The VSDA was joined
in its action by the Motion Picture
Assn. of America and by the Missouri
Retailers Assn.

(Continued on page 87)

(“Night Moves” and “Stranger In
Town'’) that were each certified for
sales of 5 million copies.

Rod Stewart, who was recently
featured in Rolling Stone magazine,
notched his 16th gold album with
“Vagabond Heart.”

Color Me Badd’s smash single “I
Wanna Sex You Up” topped the 2-
million sales mark. It's the first dou-
ble-platinum single since Madonna'’s
“Vogue.” Both songs are from hit
movies. “Sex” is from “New Jack
City”’; “Vogue” was from last sum-
mer’s “Dick Tracy.”

Here’s the complete list of June
certifications.

FRish s

MULTIPLATINUM ALBUMS
Bob Seger & the Silver Bullet
Band, “Night Moves,” Capitol, 5
million.
Bob Seger & the Silver Bullet
Band, “Stranger In Town,” Capitol,

(Continued on page 79)  5oper

Sealing The Deal. Jim Fifield, left, CEO of EMI Music Worldwide, and Richard
Ogden, right, managing director of MPL, finalize the contract for the recording of
Paul McCartney’s “Liverpool Oratorio” at EMI's International Marketing
Conference recently in Eze, France. Looking on are Rupert Perry, managing
director of EMI Records U.K., upper left, and Richard Lyttelton, president, EMI
Classics U.K., upper right. EMI Classics plans to release ‘‘Liverpool Oratorio” in

Gole’s Regal Ascent:

IGN ORE IT and maybe it'll go away. That seems to be
pop radio’s attitude about the music in the top 10 on the
Top Pop Albums chart. Five of the top 10 albums have
yet to spawn a Hot 100 single. These are Van Halen’s
“For Unlawful Carnal Knowledge,” Skid Row’s “Slave
To The Grind,” N.W.A’s “Efildzaggin,” Garth Brooks’
“No Fences,” and Bonnie Raitt’s “Luck Of The Draw.”

A sixth album in the top 10—Natalie Cole’s “Unfor-
gettable”—has yet to spawn a top 40 single. A sev-
enth—the Black Crowes’ “Shake Your Money Mak-

its highest-charting single
to date peaked at No. 30.

er”’—has sold more than 2

million copies even though
AR TR AT R
e TR W L - LTI

NATALIE COLE lands
her first top five album as
“Unforgettable” vaults
from No. 11 to No. 4. The
collection of songs popu-

larized by Cole’s father,

the legendary Nat “King”
Cole, is the first set of
standards to reach the top five since Barbra Streisand’s
“The Broadway Album” five years ago.

Like “The Broadway Album” and Linda Ronstadt’s
earlier “What’s New,” “Unforgettable” has become an
“event” album: one of those releases that appeals to an
upscale, but no-longer-active record-buying public. And
the appeal promises to get stronger: The title track,
which features backing vocals by Nat, enters the Hot
100 at No. 68. (Steve Krempa of Schenectady, N.Y,,
notes that it’s the first time that a father and daughter
have sung together on a Hot 100 hit since Frank and
Moon Zappa teamed for “Valley Girl” in 1982.)

-Nat “King” Cole landed seven top five albums be-
tween 1945 and 1965, when he died of cancer. All of his
recordings were on Capitol, which scored earlier this
year with the two-CD set “The Nat King Cole Story.” It
is likely to return to the chart; Cole’s entry in the Capitol
“Collector’s Series” bows this week at No. 195.

Natalie Cole also recorded for Capitol from 1975 to
1981, landing six gold albums and three Grammy
awards. After brief turns at Epic, Modern, and EMI, she
now records for Elektra. If it’s still a little strange to see
Natalie Cole on a label other than Capitol, it's very
strange to see a collection of Nat “King” Cole standards
on another label.

Cole’s album carries a $13.98 suggested list price. The
top three albums—by Van Halen. Skid Row, and Paula
Abdul—all carry a $10.98 list. Thus, the top four albums
are priced higher than the industry standard. Which
means that’s probably not going to be the standard
much longer.

by Paul Grein

Unsingular Sensation: Albums Soar Sans Hits;

Raitt’s Winning Hand

FAST FACTS: Bonnie Raitt’s “Luck Of The Draw,”
her follow-up to the Grammy-winning ‘“Nick Of Time,”
enters the pop albums chart at No. 9. Even in an era
when debuts at No. 1 or 2 are commonplace, Raitt’s en-
try is impressive: Unlike N.W.A, Skid Row, and Van
Halen, Raitt appeals to an older demographic base that
isn’t likely to “camp out” at record stores to be first in
line to buy a new release. It took “Nick Of Time” 50
weeks—and three Grammys—to reach the top 10.

- Anthrax’s EP, “Attack
Of The Killer B’s,” enters
the chart at No. 35. The
metal band’s last two al-
bums, “State Of Eupho-
ria” and ‘“Persistence Of
Time,” reached the top 30.

Paula Abdul’s ‘“‘Rush
Rush” tops the Hot 100
for the fifth straight
week. It's the first single
to log five weeks at No. 1
since Madonna’s “Like A
Virgin” topped the chart for six weeks in 1984-85.

Bryan Adams’ “(Everything I Do) I Do It For You”
leaps from No. 31 to No. 14 in its third week on the Hot
100. The song is on the current “Robin Hood” sound-
track on Morgan Creek Records and will also appear on
Adams’ upcoming A&M album.

Michael Bolton has the top new entry on the Hot 100
at No. 59 with “Time, Love And Tenderness,” the title
track to his recent No. 1 album . .. Guns N’ Roses have
the second-highest new entry at No. 64 with “You Could
Be Mine,” the first single from their upcoming album,
“Use Your Hlusion.” The band’s debut album, “Appetite
For Destruction,” sold more than 8 million copies and
spawned the No. 1 smash “Sweet Child O’ Mine.”

L.A. Reid & Babyface’s Arista-distributed LaFace
Records lands its first No. 1 hit on the Hot R&B Singles
chart with Damian Dame’s “Exclusivity.”

Vanilla Ice’s second album, “Extremely Live,” loses
its bullet at No. 30 on the pop chart. Is it our imagination
or are pop careers getting shorter? Something’s defi-
nitely wrong when you can go from ‘“New On The
Charts” to “Whatever Happened To?” in less than a
year. ’

— 1

WE GET LETTERS: William Simpson of Los Angeles
notes that the top 10 en the Hot 100 shows a surprising
degree of social consciousness. Michael W. Smith’s
“Place In This World” and Jesus Jones’ “Right Here,
Right Now” espouse finding oneself and living for the
present; Crystal Waters’ “Gypsy Woman (She’s Home-
less)’ brings home a pressing social issue.
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Other Nations Bar Mutilation Of Works

U.S. ARTISTS: FIGHT FOR MORAL RIGHTS

@ BY JEFFREY L. GRAUBART

U.S. law has never before formally
recognized the internationally recog-
nized concept of the author’s “moral
rights.” But, in passing the legisla-
tion known as the Visual Artists
Rights Act (VARA), Congress, for
the first time, has recognized the
“moral rights” of visual artists. This
legislation, which went into effect
June 1, deals only with works by
graphic artists, but the music indus-
try should take note of it.

In many other countries, moral
rights are already a fact of life. The
1973 Brazilian Copyright Act, for in-
stance, requires that the names of all
composers, lyricists, and performers
be broadcast at the time a song is
played on the air. And in 1978, an Am-
sterdam court ruled that a composer
or lyricist is entitled to enjoin the per-
formance of his song if it is per-
formed in such a way as to distort or
mutilate the work.

Three different approaches to art-
ists’ rights have emerged in the past
century:

e In the U.S,, protection of artists’
economic rights has been exalted,
but the artists’ moral rights have
been ignored.

¢ In many nations that are original
signatories to the international treaty
known as the Berne Convention on
Copyright (1866), minimum stan-
dards of artists’ moral rights are part
of each nation’s copyright law.

e In France, where moral rights
have been recognized since the
French Revolution, les droits morals
continue to be highly protected.

Among the moral rights are the
following:

e Right of attribution, defined as
the right to be identified as the au-
thor of a work, or to disclaim author-
ship.

® Right of integrity, to prevent
mutilation or modification of the
work that would prejudice it or hurt
the professional reputation of the au-
thor.

® Other moral rights include the
right to prevent publication, the right
to modify the work before (or after)
its utilization, and the right to with-
draw it from circulation. Congress, in

tistic worth, political beliefs, or moral
concepts) this right should be tested.
In contrast, the French court, in Le
Chant du Mond vs. Soc. Fox Europe,
halted the exhibition of the motion
picture on the grounds that the moral
rights of the composers had been vio-
lated. Although the music was in the
public domain and therefore no eco-
nomic harm could be shown, the

artists to make
their voices heard’

Jeffrey L. Graubart is counsel to the Los
Angeles law firm of Engel & Engel.

‘The time has
come for U.S.

enacting the Visual Artists Rights
Act, limited artistic protection to the
rights of attribution and integrity.
Except for this statute and various
state laws protecting graphic artists,
there are almost no U.S. laws on mor-
al rights, and the majority of Ameri-
can courts have not otherwise recog-
nized the doctrine of moral rights. A
number of years ago, for example,
the Soviet composers Dmitri Shosta-
kovich, Aram Khachaturian, and Ser-
gei Prokofieff asked for an injunction
in a New York court to prevent the
use of their public domain music in a
motion picture with an anti-Soviet
theme. Simultaneously, they brought
the same case in a French court. The
New York court, in Shostakovich vs.
20th Century Fox Film Corp., denied
the composers any remedy, question-
ing on what standard (good taste, ar-

court recognized that the composers
had sustained moral damage (e.g.,
the violation of the authors’ right of
respect).

In 1976, the U.S. Second Circuit
Court of Appeals gave some relief to
the creators of “Monty Python’s Fly-
ing Circus” in a case involving the un-
authorized editing of their programs.
Although the court’s holding was
based on the contract between the
parties, the appellate judges did dis-
cuss the attitude of U.S. case law to-
ward moral rights:

“American copyright law, as pres-
ently written, does not recognize
moral rights or provide a cause of ac-
tion for their violation, since the law
seeks to vindicate the economie, rath-
er than the personal, rights of au-
thors,” the opinion said. Neverthe-
less, the judges added, “The econom-

ic incentive for artistic and
intellectual creation that serves as
the foundation for American copy-
right law ... cannot be reconciled
with the ability of artists to obtain re-
lief for mutilation or misrepresenta-
tion of their work to the public on
which the artists are financially de-
pendent.”

In enacting the VARA, Congress
has taken the Second Circuit’s lead
but has limited the recognition of
U.S. moral rights to graphic artists—
i.e, painters, sculptors, and the like.

Meanwhile, creative forces within
the motion picture industry, spurred
on by the “colorization” issue, lobbied
for a moral rights law of their own.
In 1988, Congress passed the Nation-
al Film Presentation Act, but that
watered-down legislation is about to
expire. Accordingly, U.S. film direc-
tors and screenwriters are lobbying
for an extension of moral rights in
hearings before the House Commit-
tee on Intellectual Property and Judi-
cial Administration.

After dragging their feet on moral
rights for more than a century, cre-
ative entities in the U.K. recently suc-
ceeded in having Parliament enact a
vitiated moral rights law, but it was
made ineffective by the insistence of
the major record companies and music
publishers that the new law allow for
blanket waivers of moral rights (see
Commentary, Billboard, April 27).

U.S. music publishers and record
companies may also counter the intu-
itively appealing arguments of U.S.
musicians in favor of moral rights.
But in any event, the time has come
for U.S. musical artists to make their
voices heard—at least as loudly as
that of their counterparts in the mo-
tion picture industry—for legislation
to ensure that their artistic personal-
ities are protected as well as those of
artists in other countries.
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AGCURATE CHARTS

I would like to congratulate Billboard
on the introduction of the new pop
and country album charts, which are
now based on electronically collected
piece-count sales information. This
fabulous new chart methodology is
extremely accurate and sophisticat-
ed.

Let's hope that Tower, Strawber-
ries, Turtles’, Wherehouse, Kemp
Mill, Hastings, and the 300 indepen-
dent retailers will soon become part
of SoundScan'’s panel.

Giancarlo van Geelen
Utrecht, the Netherlands

BACKWARD MASKING
An obvious question should come to
readers of recent Billboard issues:
Just what is the title of the new and
recently No 1 album by NWA?
Contrary to what is listed in the ti-
tle row on the Top Pop Albums chart,
the title is not “Efil4zaggin.” For bet-
ter or worse, N.-W.A’s album is called
“Niggazdlife.”
As a black person, I do not like the
word “nigger” or any variants of it,

but I also realize that many of my
brethren use the word frequently, as
a symbol of camaraderie. Many even
use it emphatically. Just as some
women often use the word that
rhymes with “witch” in self-refer-
ence to denote their own indepen-
dence and forceful personality, they
attempt to turn a word that has been
used over the years as an insult up-
side down and gain strength from re-
peated use of the word. N.W.A is of
this group.

Whether this tactic actually en-
hances a particular group’s self-im-
age is a topic for sociologists to de-
bate. The point is that N.W.A has
named its album ‘“Niggaz4life,” re-
flecting its particular viewpoint.

In a recent Chartbeat column, Paul
Grein suggested “Efildzaggin” is the
true title spelled backward. This is
somewhat disingenuous. Actually,
what one sees when one picks up the
album is an inverse image, similar to
what you see on the front of an am-
bulance. You see the word “AMBU-
LANCE” accurately in your car’s
rearview mirror. When you hold
N.W.A’s album up to a mirror, simi-
larly, you see the actual title.

1 appreciate Billboard’s desire not
to offend some people’s tastes, but it
strikes me as silly to go out of one’s

way to avoid calling a spade a spade.
And, yes, the pun is intended.

Robert A. George

Annapolis, Md.

Billboard replies: We are using the
spelling of the album’s title pre-
Serred by NNW.A and its label, Pri-
ority Records.

CHART PROS AND CONS

I congratulate Billboard on finally
providing accurate sales information
on the album charts. As a music fan
and religious reader of your maga-
zine for the past dozen years, I have
always been amazed to see platinum
albums fall short of the top 20 or big
chart albums barely going gold.

My only gripe is the creation of
your “catalog” album chart and the
decline of new/alternative music al-
bums on the top 200. You have re-
cently admitted that many of the old
albums are outselling the new hits. If
so, then these albums should be in-
cluded in your weekly top 200 sales
chart in order to provide a complete
picture of U.S. music preferences.

The only logical step, in order to
please everyone, is to expand the pre-
sent chart to a top 300 list. All the cat-
alog titles would fit along with much
of the new music albums that are cur-

rently not on the charts. Plus, all you
need is one extra page.
Think about it!
Gerald Brathwaite,
Brooklyn, N.Y.

PUBLIC RADIO HAS BLUES

Chris Morris’ search for reasons fora
resurgent interest in the blues (Bill-
board, April 27) ignored the role of
public radio in maintaining and fan-
ning the flames, particularly for live
performances.

Nationally distributed programs—
Bob Porter’s “Portraits In Blue,” Fe-
lix Hernandez's “Blues Stage,” and
West Virginia Public Radio’s “Moun-
tain Stage,” as well as special presen-
tations such as live broadcasts of the
Chicago Blues Festival—have been
key factors in spotlighting new, vet-
eran, and classic talents in the blues.

Nora L. Mandel
Forest Hills, N.Y.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general inter-
est. Contributions should be sub-
mitted to Ken Terry, Commentary
Editor, Billboard, 1515 Broadway,
New York, N.Y. 10036.
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TrHE LATEST FROM GEAMMY-AWARD WINNERS

BEBE & CECE WiNARS,
A BOLD AND BEAUTIF.L ALBUM OF JMHARNESSED

JOY AND REVELATION.

; [ ] ] g
: SEE BEBE & CECE WINANS
%{M o?/gjl%/tz eyl g ON TOUR THIS SUMMER
[oll] - 0

FEATURING THE FIRST SINGLE AND VIDEO
“ADDICTIVE LOVE?®
AVAILABLE ON CASS=TTE SINGLE, 12" AND CD5

PRCDUCED BY KEITH THOMAS. EiNJAMIN WINANS ANDP X JETT LAWRENCE

ON CAPITOL / SPARROW CoMPACT Discs, CASSETTES AND RECORDS. APARIKIG

© 1991 Capitol Records / Sparrow Records
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...THE SECRET’S OUT

Last week at the Kennedy Center buried
treasure was unearthed. Yanni has been a
well-kept secret to most Americans. [But]
after the magnificent performance by the
Greek pianist, composer and band leader,
those who have heard his music will have to
share Yanni with the multitudes of new fans
who cheered him repeatedly.

%, — Gil Griffin, The Washington Post

Yanni delivers upon his new popularity with
a stunning Boston debut.
— Paul Robicheau, The Boston Globe

CONGRATULATIONS YANNI ON A GREAT YEAR,
YOUR CRITICALLY ACCLAIMED, 31 CITY SELL-OUT TOUR
AND OVER ONE MILLION ALBUMS SOLD.

SOME SECRETS JUST CAN’T BE KEPT.

ALL SIX YANNI ALBUMS ARE AVAILABLE ON PRIVATE MUSIC CDS AND CASSETTES.

Lp
| © 1991 Private, Inc. Photo: Kevin Mazur

THANKS TO E-MU SYSTEMS FOR THEIR SUPPORT OF YANNI'S TOUR
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Stations That Changed For Better Or Worse

M BY SEAN ROSS

NEW YORK—It's the ultimate iro-
ny. After months of struggling in the
ratings, a station finally changes for-
mats and/or PDs. Shortly thereafter,
ratings that still reflect the old for-
mat come back, and they’re up.

Years ago, stations usually waited
until the ratings came in to change
formats. And even if they didn’t wait,
it was hard to tell how much of the
next book belonged to each format.
But now there are 99 markets getting
monthly Arbitrend report cards. And
a lot more instances of stations get-
ting good news after they've made a
change.

Among some recent examples:

e WOMX (Mix 105.1) Orlando, Fla.,
which went 4.85.76.9 12-plus in the
first two spring Arbitrends, the sec-
ond of which came out 24 hours after
the station had finished segueing
from hot AC to a more mainstream
version of the format. Mix manage-
ment may have felt some déjd vu on
this one since the station had a great
summer book in 1989 shortly after it
dropped its longtime top 40 format
and WBJW (BJ105) calls.

o KQLZ (Pirate Radio) Los Ange-
les: In mid-February, Westwood
One’s rock 40 outlet broke its associa-
tion with PD/morning man Scott
Shannon and switched to straight-
ahead album rock. In the first winter
trend, which came out about a week
later, the station was up 2.7-3.0. In
the second trend, it inched up again
to a 3.1. Since then, KQLZ has fallen
to the high one-share range.

e WCEZ Columbia, S.C.: A long-
time easy listening station that re-
cently switched to soft AC, new man-
agement changed this station to
bright AC WAAS in January. When
the fall Arbitron came back several
weeks later, WCEZ was up 4.4-6.4 12-
plus in its final book, finally beating

Winds Of Change. In a promotion for
country WYNY New York, Travis Tritt
helped promote his current single,
“Here’s A Quarter (Call Someone
Who Cares),” by passing out several
hundred quarters at the Staten Island
Ferry. Tritt, left, is pictured signing an
autograph for a fan.

longtime AC WTCB, which went 6.2-
6.0. In the winter, however, WAAS
was at a 3.9 and WTCB was up to a
6.7.

SURPRISED?
One notable aspect of all three
changes is that none of the stations

‘We were anticipating
exactly what happened
with the initial upsurge’

involved was completely surprised by
the old formats’ posthumous suc-
cess. WOMX was already on its way
back up in the trends. KQLZ was
dropping off a bad first month from
the fall book. And while WCEZ's new
owners did not have the benefit of
Arbitrends—Columbia did not be-
come a four-book-a-year market until
this year, they did have in-house re-
search showing that WCEZ was on
the rise.

So why did these stations forge
ahead? WAAS VP of programming
Chuck McKay says, “WCEZ was a
damn fine-sounding station. We had
toyed with the idea of leaving it
alone. But it was just too easy to ig-
nore; it was so soothing and well-put-
together that you could forget it was
there. We would walk around the of-
fice and say to each other, ‘Name any
three songs or any advertisement
you've heard in the last hour.’

“We finally decided that to make
any significant impact with advertis-
ers, we had to become a foreground
radio station. It had nothing to do
with previous ratings or our belief
that the station would continue to
grow ... All the indicators [for
WCEZ'’s rise] were there, including
our own in-house research, but we
believed it was a background station
and it had to become a foreground
station to be successful.”

THE TWINGE OF DOUBT

So what happened at WAAS when
the great fall book for the now-de-
funct WCEZ came back? “The first
thing that happened was that the
sales manager looked at me and said,
‘We knew it was going to be good,’
and we said, ‘Yeah, but we really be-
lieve we made the right decision,””
McKay says. “There’s always a little
self-doubt about ‘did we just mess
up,” but I don’t believe we did.”

Did WAAS staffers go out and cel-
ebrate? “No, but we didn’t weep and
gnash our teeth either. At that time,
we had a pretty exciting radio station
on the air. First we had given away
$1,000 to whoever showed up at the
mall when we introduced our new
morning team. Then we had listeners
write down three songs we played
and mail them to us to qualify for
$10,000. Then we did a week of exotic
vacations or cruises. We just gave a
listener their choice of a Mercedes,
Cadillac, or BMW, now we're getting
ready to give away another car. So
people were pretty pumped up by the

time the ratings came back.”

Like WAAS, Pirate Radio had its
own reasons for wanting to change.
Among those cited at the time, the
rift between the expectations of the
rock-leaning core and Shannon’s top
40 presentation and the $2 million-
plus yearly salary that Shannon was
reportedly earning.

‘““We were anticipating exactly
what happened with the initial up-
surge, then the down trends,” says
Bob Moore, executive VP for the
Westwood One station group.
“[KQLZ’s new format] hit and we did
some good TV to cover the change, it
was a news item that Scott was gone,
we had a lot of press coverage, there
was a lot of buzz in the marketplace,
and I think that spiked our February
numbers.

“Now we're shedding a lot of 18-24
and 18-34 females and a lot of the
teens,” he says. “The old Pirate’s
teen numbers were in the nines, now
they're in the fours and fives. We're
gaining a lot of males, especially 25
34s. That obviously makes us feel
very comfortable because I think
we're on the right track.”

IT'S A WONDERFUL TREND?

You would expect station manag-
ers in these situations to bite the bul-
let and stand by their decision to
change, even in light of a posthu-
mous success. WOMX GM Rick Wein-
kauf goes even further, calling Mix’s
second spring Arbitrend ‘“wonder-
ful,” even though it reflects program-
ming that has been modified.

That, Weinkauf says, is because
WOMX had already made some
changes before its major reposition-
ing in late June, among them drop-
ping a lot of dance product and con-
centrating more on music flow to im-
prove time spent listening. WOMX
had already risen in the first spring
trend, when it dropped off a bad first
month of winter. Now it was losing a
second winter month that had been
flat.

For that reason, Weinkauf sees the
second trend as a ‘‘pre-report-card
that shows that what we did was ex-
actly what we should have done ...
Based on the research in the market-
place and the subtle tweaking [we
had already done], we're ecstatic. The
audience is saying thank you for let-
ting us listen longer . . . So in the next
trend, we're certainly looking for an
increased TSL.”

Weinkauf has been through this
before. Nearly two years ago, the
former BJ105 was the keystone in a
series of changes that took owner
Nationwide Communications from a
top 40-driven group to a more adult-
oriented chain. BJ105’s change was
not a popular one in the industry, and
going 6.3-7.6 in the final book as a
full-fledged top 40, then back to a 6.1
in the first Mix book didn’t help.
WOMX went back to an 8.6, then 2 9.2
in the next two books.

When the summer '8 book came
back, Weinkauf says, “It was seeped
in teens. It was one of those bounce-

(Continued on page 20)

Bun Run. KIIS Los Angeles morning man Rick Dees, left, presided over the
station’s “Bun Run” to promote the premiere of the film “The Naked Gun 21,."
Listeners ran the 102.7-second dash naked (or in KIIS towels) carrying hot dog
buns. The winner carried 704 buns. Dees is pictured helping sidekick Elien K.
out of her clothes.

FGC Asks Gourt To Rehear
Its Case For 24-Hour Ban

M BY BILL HOLLAND

WASHINGTON, D.C.—The FCC has
asked the full U.S. Court of Appeals
here to rehear its case for a 24-hour
ban on indecent broadcasts. The July
1 action comes after a three-judge
panel of the U.S. Court of Appeals
tossed out the commission’s 24-hour
ban on indecent broadcasting May 17.

The commission had the choice of
appealing the case to the Supreme
Court or asking the appellate court to
rehear the case with all 12 judges.
The FCC decision, according to insid-
ers, means that if the court turns
down the request for review, the
FCC would then have stronger
grounds to appeal the case to the Su-
preme Court.

Adding to the publicity surround-
ing the case is the revelation that
President Bush’'s Supreme Court
nominee, conservative Republican
Clarence Thomas, is currently a
judge on the federal appeals court
here, and was one of the three judges
who threw out the around-the-clock
indecency ban as unconstitutional on
May 17.

Should the appeals court turn
down a review and the FCC appeal to
the Supreme Court, Thomas, if con-
firmed, could be sitting on the High
Court when it decides whether to
hear the case for next autumn’s ses-
sion.

FCC FINES SALEM $10,000

The FCC announced July 2 that it
will fine Salem Broadcasting and sta-
tion WOBG-FM Salem, W.Va,, $10,000
for unauthorized transfer of control
in what it says is beyond a “lease and
option” deal with Hilber Broadcast-
ing’s WOBG-AM Clarksburg.

Under the complex agreement,
Hilber pays Salem $1,200 per month
to rebroadcast the AM programming
and sell ad time for Salem. Salem
pays Hilber $1,180 a month to lease
equipment owned by Hilber. The
agreement also gave Hilber an option
to buy the FM within 20 days, with a
postoption license acquisition require-
ment clause. In either event, Hilber

would pay Salem $72,000 and “for-
give all loans.” Both station main stu-
dios are co-located at the AM’s ad-
dress.

The FCC did not like the fact that
Salem did not follow commission “pri-
or consent” requirements for obtain-
ing transfer of control, and wrote to
Salem: “We reject your suggestion
that the Salem/Hilber arrangement
comports with [our] recent time bro-
kerage decisions,” adding that when
a broker “takes on the characteristics

WASHINGTON
ROUNDUP

of a lessee by infusing capital into the
station and becoming intimately in-
volved in decisions as to the construc-
tion and/or operations of a station, it
transcends the traditional function of
a time broker, [which is] the purchase
and resale of air time.”

It adds that Salem’s role in deter-
mining programming “is that of a
consultant or advisor, and belies your
assertion that you are in control of
the station.”

CAN FCC ARM-WRESTLE NTIA?

The National Telecommunications
and Information Administration,
which serves as government arbiter
of how spectrum frequencies are par-
celed out, apparently isn’t too keen
on handing out L-band spectrum for
DAB use and thinks it belongs else-
where. The FCC, however, under
pressure from broadecasters, is sug-
gesting the U.S. dole out some L-
band for digital radio use. Soon, be-
fore the upcoming WARC world ra-
dio conference, the NTIA and FCC
must hammer out a final spectrum
policy. The big question is whether or
not former NTIA chief and current
FCC chairman Al Sikes can change
the opinion of the often implacable
NTIA in the meantime at joint meet-
ings.
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Did Rick Thomas Sabotage Y95's Music?;
Felix Goes Local; Winners Quits Satellite

THE ARIZONA REPUBLIC re-
ports that not only had former
KOY-FM (Y95) Phoenix PD Rick
Thomas seen the research for co-
owned KKLQ (Q106) San Diego
several days before he returned to
the market as PD of rival XHTZ
(Z90), it also features claims by
Y95 GM Nancy Reynolds that
Thomas ‘‘sabotaged” Y95’s music
software before he left, reactivat-
ing songs that Y95 no longer plays
by such artists as Debbie Gibson
and New Kids On The Block and
dropping ‘‘some of the biggest rec-
ords’ on the station.

When asked about this by the
Republic, the paper reports that
“Thomas said he didn’t know what
Reynolds meant because stations
change their music all the time.”
As for having seen Q106’s re-
search, Thomas says that he
doesn’t remember most of the de-
tails and, “I can’t tell you how ri-
diculous the whole thing is.”

PROGRAMMING: FELIX IS BACK

Longtime consultant Frank Fe-
lix returns to day-to-day program-
ming as PD of classic rock WZTA
Miami; he replaces Pete Bolger,
who is now group PD. Felix was
Bolger’s consultant at several sta-
tions, including WIBA Madison,
Wis.; he’ll continue to consult oth-
er stations. Elsewhere on the na-
tional-to-local scene, Stoner group
PD Smokey Rivers is named OM
for N/T/top 40 combo WMC-AM-
FM Memphis. He'll use his real
name, Fred Flanzer.

As presaged several weeks ago
by APD Howie Castle’s promotion
to program coordinator, PD/morn-
ing man Bobby Rich and his part-
ner Scott Kenyon are out at AC
KRMX (Mix 94.9) San Diego. Cas-
tle is handling programming solo
now. Ironically, the interim morn-
ing successor to Rich & Kenyon,
who were known as the Rich Bros.,
is San Diego radio veteran Rich
“Brother” Robbin.

Another 24-hour program sup-
plier has given up its satellite de-
livery and gone back to taped pro-
gramming. Of the four major Win-
ners News Network affiliates still
listed by the M-Street Journal,
two—KFMY Provo, Utah, and
WLRM Ridgeland, Miss.—will use
the motivational talk network’s
taped programming. Another,

.

WNNW Lowell, Mass., is going
Spanish. WN.N principal Joe
Nuckols claims the move was
made to give WNN affiliates
greater flexibility, and says the
network may be back with a differ-
ent satellite supplier before the
end of the year.
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by Sean Ross with
Craig Rosen & Phyllis Stark

Adult standards WTAR Nor-
folk, Va., has gone all-news using
CBS and CNN Headline News pro-
gramming. The entire staff stays,
except for morning host Karen
Grace, who is looking for another
talk slot and can be reached
through PD Tom Krimsier ... At
N/T KTAR Phoenix, acting ND
Jeff Scott should be official by the
time you read this. He is a news
producer for the station ... Easy
CJEZ Toronto has segued to soft
AC.

Soft AC KMEO-FM Phoenix
changes calls to KPSN (Sunny 97)
and goes more mainstream under
new PD Joel Gray. Midday host

‘Steven Johns is out ... Former

WZKS Louisville, Ky., MD David
Smith goes to Christian/AC rival
WXLN as PD ... Spanish WIND
Chicago APD Luisa Torres is
upped to PD, replacing Filiberto
Prieto, who goes to WAOS Atlan-
ta as co-owner/PD/mornings.
WIND p.m. driver Margarita Vaz-
quez becomes APD.

WSSX (95SX) Charleston, S.C.,
PD Adam Cook jumps to top 40

WXXL (XL106.7) Orlando, Fla., re-
placing Steve Kelly. Cook previ-
ously worked with XL. GM Randy
Rahe at the former WXGT (92X)
Columbus, Ohio. Elsewhere in Or-
lando, WBZS has dropped Busi-
ness Radio Network and gone
back to urban/AC.

Rochester, N.Y., gets a second
rocker for the first time in five
years as new outlet WNNR signs
on with Unistar’s Adult Rock &
Roll format. Mike Keenan, PD of
suburban AC WACK, will oversee
this one also. The station is looking
to add a local morning show soon,
then open up the other dayparts.
Keenan would like to hear from
both record people and prospective
air talent.

WSPK (K104) Poughkeepsie,
N.Y., PD Sean Phillips is named
director of top 40 programming for
Beacon Broadcasting and will han-
dle PD duties at co-owned top 40
WTHT (Thunder 107) Portland,
Maine, replacing Ziggie Pelletsier.
WTHT GM Carl DeProspro is out
also; LSM Brian CIiff is named
station manager. K104 APD/MD
Stew Schantz retakes the PD job.
He needs an MD/p.m. driver.

Matt Harris, who had been
tapped as PD of modern WBRU
Providence, R.1., will instead stay
in Cincinnati for “family reasons.”
No replacement has been named
... Country WIRK West Palm
Beach, Fla., PD/p.m. driver Dan
O’Brian exits for the p.m. slot at
country WSUN Tampa, Fla. T&R
to GM Allen Chapman.

At press time, KILT Houston
was still billing itself as “‘K-
Merle,” playing only the music of
Merle Haggard, and receiving the
most attention it had received in
its five-year history as a country
gold station. By next week, the
stunt should be over, or expanded.
GM Dickie Rosenfeld says the one
down side of the stunt is that the
station is getting calls from people

newsline..

DIANE SUTTER, GM of WTVQ-TV Lexington, Ky., is upped to executive VP/
operations for parent company Shamrock Broadcasting. She replaces Ka-
ren Merrill, who transfers to Shamrock’s properties in Israel.

BOB SHERMAN has broken his ties with Sherman Broadcasting. VP Jay My-
ers is acting chief operating officer. With Sherman’s departure, the deal
for Hoker's WDFX Detroit dies. In other sales news, Zimmer Broadcast-
ing buys WKKX St. Louis for $1.85 million in a receivership sale.

BILLY YOUNG, PD of WMVP Milwaukee, has been named president of the
Young Black Programmers Coalition’s new Midwest chapter. KPRS Kan-
sas City, M.O., MD Bobby Wonder is named first VP. The first regional
meeting will be held July 28 in Chicago.

who think Haggard is dead.

Frank Cerami, most recently a
part-timer at WYXR Philadelphia,
is the new PD at top 40 WHXT
(Hot 99.9) Allentown, Pa., replac-
ing Clarke Ingram. Cerami was
also MD at Philly’'s WIOQ and
WUSL. Ingram will do part-time at
WHTZ (Z2100) New York and
WEGX (Eagle 106) Philadelphia
while he looks for another PD job
... Veteran programmer Frank
Drew is named PD at top 40 KYRK
(Power 97) Las Vegas; he was
most recently production director.

Urban WILD Boston p.m. driver
Earl Boston, who was all set to go
to WUSS Atlantic City, N.J., in-
stead ended up with the PD slot at
WUJM (94 Jams) Charleston, S.C.,
replacing Don “Early” Allen. His
replacement at WILD will be
crosstown WVBF weekender Kyle
Stewart, who will use the name
Dave Cruise.

Longtime country AM WOFE
Rockwood, Tenn., is adding an FM
that will cover Knoxville. AM PD
Ben Harold, who also programs
the AM, will be PD of the tradition-
al-leaning “Big Wolf Country” ...
At oldies KLKL Shreveport, La.,
Steve Prince from crosstown
KRMD is the new GM. Dan Mur-
phy from AC KIXK El Dorado,
Ark., is the new PD/p.m. driver;
Howard Clarke stays for morn-
ings. Anne Moore goes from af-
ternoons to middays.

Top 40 WZXY Johnson City,
Tenn., has become WKOS and
should be running Unistar’s Oldies
Channel by the time you read this
as part of a programming deal
with crosstown format rival
WQUT. WZXY’s AM, country
WKIN, is expected to simulcast
WQUT’s N/T AM WJICW. This dis-
places current OM John Patrick,
who can be reached at 615-477-
4539. Meanwhile, WMYK Norfolk,
Va., which had actually started us-
ing the WKOS calls, is instead ap-
plying for WKOC.

One longstanding simulcast deal
has fallen apart. WRKU and WNCD
Youngstown, Ohio, are now what
they were before, competing album
rockers. John Thomas will program
WRKU. Brian Gartland is MD.

Former NBC anchor Mike Antho-
ny is named to the new PD post at
full-service AC WCTC New Bruns-
wick, N.J. Jack Shreve remains OM.
Anthony previously programmed N/
T stations WGR Buffalo, N.Y., and
WIOD Miami ... Midday jock Tom
Shannon is upped to PD/afternoons
at oldies WWKL (Kool 94.9) Harris-
burg, Pa., replacing Al Brock.

The Port Huron, Mich./Sarnia, On-
tario area will get a new top 40 next
week when WBTI (B96.9) signs on.
Mike Steele, former WMJQ Buffalo,
N.Y,, night jock, will be PD/MD/morn-
ings. Terry London will do middays.
Bob O’Dell, former WWCK Flint,

(Continued on page 16)

PEOPLE: PLEASE PLAY ‘BABY BABY' ...

P.M. DRIVER J.J. McKay has been upped to
mornings at AC WYXR Philadelphia, replacing
Kelly Randall & Barbara Sommers. Despite local
press reports that claim Sommers was fired while
on maternity leave, WYXR GM Jeff Spector says
she had been offered another daytime shift and
turned it down.

Steve Cross, most recently a systems analyst
with Arbitron, rejoins AC WWMX Baltimore as
MD. Cross was previously with the station in a
number of capacities . .. Leigh Alexander, last at
the late WXBB (now WHP-FM) Harrisburg, Pa.,
goes to mornings at AC WVTY (Variety 96) Pitts-
burgh, where she will be known as Leigh Phillips.

Houston radio veteran Mike Cavel, last with
KKBQ (93Q), goes to crosstown churban KBXX
for middays ... KYA/KSFO San Francisco over-
nighter Ben Kelly joins urban KKBT Los Angeles
... KBUZ Wichita, Kan., overnighter E.Z. Street
makes the big jump to nights at urban KJMZ Dal-
las, replacing Rick Party. Mark Anthony re-
places him at KBUZ.

At AC WLMG New Orleans, morning man
Scoot goes to middays at co-owned N/T WWL, re-
placing Ed Clancy. That means Jim Murphy re-

turns from afternoons to do mornings at WLMG
... WMYI Greenville, S.C., midday host Paul
Warren goes to rock/AC WMMO Orlando, Fla.,
as APD/middays.

AC KMXX (Mix 101) Phoenix OM Steve Le-
Beau and midday jock Lisa Malay move to morn-
ings, replacing Drew Aldridge & Peter Zipfel.
Night jock Sandy Diamond goes to middays ...
Former WMYX Milwaukee morning host Man
Mountain Walker goes to afternoons at oldies
KXKL (Kool 105) Denver as Man Mountain Mur-
phy. P.M. driver Steve Cassidy goes to nights;
“Rockin’” Robin Sanders goes to late nights,
Mark Oliver is out.

Urban WCDX (Power 93) Richmond, Va., ups
MD Aaron Maxwell to APD and night jock Juan
Conde to MD. Barring a natural disaster, Maxwell
should be promoted to PD (as was his predecessor,
Gary Young) in a month or two. WCDX GM Ben
Young is now president-elect of the Virginia Assn.
of Broadcasters ... Former AC WIVY (Y103)
Jacksonville, Fla., MD Tony Mann goes to urban
rival WHJIX (Hot 101.5) for weekends.

Local club jock Big Ray Petty joins album
WHVY Baltimore for weekends ... WHDH Bos-

ton part-timer Charlie Jefferds returns to Provi-
dence, R.1., for mornings at N/T WICE, replacing
Big Ange. He was previously at WPRO there ...
WSYW (Yo! 81-0) Indianapolis, which just added
some weekend rap programming, now adds a
blues show with King Ro from crosstown WPZZ
... At Christian/AC WLVX Hartford, Conn.,
morning man Al Kim adds APD stripes.

WKGR West Palm Beach, Fla., morning man
Kevin Barry goes across town to oldies WOLL as
morning anchor ... P.M. driver Danny Stewart
and night jock Freddie B. are out at top 40 WVIC
Lansing, Mich. ... WIDM Elizabeth, NJ.’s Cap-
tain Jack goes to oldies WYOS Wilkes-Barre, Pa.,
for mornings ... WKZA Kane, Pa., morning man
Max Stewart joins WKSQ Bangor, Maine, for
p.m. drive.

At urban WKWM Grand Rapids, Mich., MD Lee
Cadena moves from afternoons to mornings, re-
placing Michael Jackson (Billboard, July 6). Rich
Diamond goes from evenings to p.m. drive. Dar-
ryl K. joins for nights ... Lisa I’Anson, entertain-
ment reporter for urban Kiss 100 London, begins
hosting the youth-oriented BBC show “Gimme 8"
this month.
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RADIO I

Survey Says Most Stations
Spend 5%-7% On Marketing

NEW YORK—The majority of radio
stations spend 5%-7% of annual reve-
nues on marketing, according to the
newly released Broadcast Promotion
and Marketing Executives/Gallup
Survey of Electronic Media Market-
ing.

Thirteen percent of stations spend
5% of revenues on marketing, while
another 13% spend 6%-7%. Eight per-
cent of stations spend 10% on market-
ing.

Among radio, TV, and cable sta-
tions, 17% have promotion budgets
up to $100,000. Seventeen percent
have budgets between $101,000 and
$250,000. The majority, 20%, have
budgets between $251,000 and
$500,000. Fifteen percent of stations
have budgets between $501,000 and
$1 million. Eleven percent have bud-
gets between $1 million and $2 mil-
lion, and 9% have budgets more than
$2 million.

In placing off-air media dollars,
television respondents say radio is
their first choice. But 70% of radio re-
spondents say they prefer to invest
off-air dollars in station-sponsored
events. TV is radio’s second choice,
cited by 62% of radio people. Outdoor
advertising is cited by 59%, while
newspapers take 54%,

Ninety-seven percent of radio pro-
motion directors say that have used a
sales promotion in the last 12 months.
Ninety-four percent have used a com-
munity involvement promotion. Nine-
ty-three percent have done on-air con-
tests. Eighty-eight percent have used
a topical news or sports promotion.
Eighty-four have done a concert or
large event. Eighty-four have done
an overall image campaign. Sixty-
eight percent have done a point-of-
purchase promotion. Forty-seven per-
cent have used an outside advertising
agency in the last year.

While the vast majority of stations
(78%) use research as a positioning
guide, only 40% use it to track audi-
ence awareness of promotions.
Thrity-five percent use research to
generate new promotion concepts,
and 32% use research to help make
advertising purchases.

The majority (53%) of the survey’s
radio respondents said the overall
promotional investment of stations
will be increasing. Ten percent think
it will decrease, while 35% think it will
remain steady.

Survey results were based on re-
sponses from 523 BPME members.

IDEA MILL: SELLING SOAP

Stations across the country have
teamed up with ABC-TV to promote
the daytime soap opera “General
Hospital” this summer. KILT Hous-
ton collected 20,000 signatures on a
“Texas sized” fan letter to the show,
and awarded one listener a trip to Los
Angeles to visit the set. WCKZ (Kiss
102) Charlotte, N.C., listeners com-
peted for a trip to the set by partici-
pating in a kissing marathon.

In WYTZ Chicago’s “tattle tale
contest,” listeners had to explain why
a friend’s life is like a soap opera in
order to win a trip to the set. Listen-
ers of WHYT Detroit afternoon jock
Dr. Drex won tickets to a General
Hospital viewing party by explaining
how they would cure the ailments of
the soap’s characters. And WQHT

(Hot 97) New York morning team
Howard Hoffman and Stephanie
Miller have had walk-on parts on the
show. The promotions were designed
by the Cincinnati-based Local Mar-
keting Corp.

Michelob Light recently launched
three station promotions. The first,
“Celebrity Innings,” is an interactive
telephone baseball trivia game host-
ed by Tug McGraw. WAFX Norfolk,
Va., and WINK-FM Fort Myers,
Fla., are among the stations using
the game.

The second promotion, “Touch
Tone Open,” is a fantasy golf game
that also uses the station’s interac-

Promations ; - .
geMarketing >

by Phyllis Stark

tive telephone lines. WCXR Wash-
ington, D.C., and WZZU Raleigh,
N.C., are among those using this one.

The third promotion, “Mystery
Minutes,” is a 25-episode “whodunit”
game. The plot centers around a ra-
dio station where the owner, Killer
Hertz, is murdered and PD Josh
Chase must track down the killer.
Listeners who solve the crime win a
weekend in New York. WZLX Bos-
ton, WMMO Orlando, Fla., and
WIZN Burlington, Vt., are among
the stations airing “Mystery Min-
utes.” The St. Louis-based Contempo-
rary Group is coordinating all three
promotions.

WMGK (Magic 103) Philadelphia
used a billboard near the station as a
giant game board for its “name that
song” contest. During the three week
contest, morning man Harvey an-
nounced one letter from a song lyric
each day on the air. Listeners could
either fill in the letter at home on a
game board, which was available at
area malls and in a local magazine, or
watch the billboard every morning as
the letters were added to the blank
spaces on the board. The first person
to identify the song won a BMW.

KRMX (Mix 94.9) San Diego’s new
station vehicle is a restored 1966
Good Humor ice cream truck. All
summer, staffers will be driving
around town passing out “Mix fruit
stix”’ bars with the station’s logo on
the sticks .. . KISW Seattle will host
“Nudestock,” a daylong party Satur-
day (13) at a local family nudist park.
Listeners are being encouraged to
bring an item of clothing for charity.

Five New York stations with very
different formats are co-producing a
summer outdoor lunchtime concert
series each weekday from noon to 2
p.m. Classical WQXR-FM is present-
ing ‘‘opera Mondays,” album
WNEW-FM hosts “twofer Tues-
days,” adult alternative WQCD is
producing “jazz Wednesdays,” oldies
WCBS-FM hosts ‘‘oldies Thurs-
days,” and top 40 WHTZ (Z100) of-
fers “comedy Fridays.”

WBOS Boston will host a “fish and
ships” party at the New England
Aquarium Friday (12). Harbor
cruises on the Aquarium’s boat will

(Continued on page 17)
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(Continued from page 14)

Mich., MD, handles afternoons.
James Collins from WKSE Buffa-
lo handles nights. Steele would
like to hear from record people . . .
WZDQ Jackson, Tenn., PD Duane
Shannon is the new PD at hot AC

DID YOU KNOW .. .7

—more than 50% of Bill-
board readers own homes
valued at over $250,000;

—more than 40% maintain 2,
3 or more residences.

IF YOU HAVE PROPERTY TO
SELL, SELL IT IN BILLBOARD!

Call Linda at Billboard’'s
REAL ESTATE TO THE STARS
1-800-950-1018

WTWR (Tower 98) Monroe, Mich.,
replacing Laurie Demick, now do-
ing part-time at WNIC Detroit.

WEEJ (Coast 100) Fort Myers,
Fla., changes from AC to rock/AC.
Bob Alexander from crosstown
WINK joins for morning news. PD
Bill Harmon is now doing mid-
days as Mike Pierce goes to
nights. Kerri Daniels from rival
WQLM joins for afternoons, re-
placing MD Dan Stinnett (813-629-
7647) ... MD Fritz Kuhlman is
upped to PD at country WKCQ
Saginaw, Mich.; Jim Kramer re-
mains OM/mornings.

DOCKET '91: WAVA HELLO TO TROUBLE

Just in time for WAVA Wash-
ington, D.C.’s sale to Salem Com-
munications, morning hosts Don
Geronimo & Mike O’Meara have
been hit with a $15 million suit by
publicist Carol Sewell. She claims

the pair referred to her on the air
as a “bitch” and a “liar” after a
wake-up call to actor Leslie Niel-
sen that they say she arranged did
not materialize. The pair gave out
Sewell’s hotel room number and
encouraged listeners to go “‘gouge
her eyes out.” The suit seeks dam-
ages for defamation, emotional
distress, invasion of privacy, and
interference in business relations.

Meanwhile, singer Tanya Tuck-
er has filed a $35,000 lawsuit
against country WLWI-FM Mont-
gomery, Ala., over the cancellation
of a concert the station was alleg-
edly reporting. GM David Cop-
pock—who had not seen the pa-
pers at press time—claims there
was no contract between the sta-
tion and Tucker. Coppock claims
the concert was canceled due to
poor ticket sales. A call to Tucker’s
office was not returned.

Hot Adult Contemporary.

COMPILED FROM A NATIONAL
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Melrose Ave. and Beverly Hills.
Somewhere between neo
and classic. In the middle of
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Ma Maison is a hotel with its
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- «| @ % E SAMPLE OF RADIO PLAYLISTS
281 581 23| 2| TITLE ARTIST
rj—: ; 5 ‘g i 2 ; 5 LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 »
1 1 I | 10 | RUSH RUSH  PAULA ABDUL
CAPTIVE 4-98828/VIRGIN 3 weeks at No. 1
2 | 2 2 | 11 | MORE THAN WORDS @ EXTREME
A&M 1552
3 | 3 5 | 12 | POWER OF LOVE/LOVE POWER @ LUTHER VANDROSS
EPIC 34-73778
@) s 6 | g | CAN'T FORGET YOU © GLORIA ESTEFAN
EPIC 34-73864
5 | 4 3 | 13 | LOVEIS A WONDERFUL THING * MICHAEL BOLTON
COLUMBIA 38-73719
(8)| 7 | 10 | 16 | PLACEIN THIS WORLD ® MICHAEL W. SMITH
REUNION 19019 /GEFFEN
7 s | 4 | 15 | | DON'T WANNA CRY ® MARIAH CAREY
COLUMBIA 38-73743
g | 8 7 | 11 | PART OF ME, PART OF YOU @ GLENN FREY
MCA 54060
()| 13 | 16 | 6 | THE DREAMISSTILL ALIVE © WILSON PHILLIPS
SBK 07356
12 1 15 | 5 | UNFORGETTABLE * NATALIE COLE
ELEKTRA 4-64875
11 | 10 | 12 | 10 | STARTING ALL OVER AGAIN DARYL HALL JOHN OATES
ARISTA ALBUM CUT
AD)| 14 | 14 | 12 | WALKING IN MEMPHIS ® MARC COHN
ATLANTIC 4-87747
BABY BABY ® AMY GRANT
13 9 8 19 A&M 1549
2t | 48 | 3 | (EVERYTHING 1DO) I DO IT FOR YOU © BRYAN ADAMS
A&M 1567
(5| 19 | 21 | 4 | LOVE AND UNDERSTANDING * CHER
GEFFEN 19023
16 | 17 | 17 | 12 | HOW CAN I EASE THE PAIN ® LISA FISCHER
ELEKTRA 4-64897
17 | 18 | 19 | 11 | NEVER GONNA LET YOU DOWN SURFACE
COLUMBIA 38-73643
LOVE AT FIRST SIGHT * STYX
18| 15| 13| 14| 9VER
o0 | 22 | 5 | EVERY HEARTBEAT ® AMY GRANT
A&M 1557
MIRACLE © WHITNEY HOUSTON
20 1 9 14 ARISTA 2222
a1 | 16 | 11 | 18 | RHYTHM OF MY HEART © ROD STEWART
WARNER BROS. 4-19366
(@)| 22 | a4 | 6 | LILY WAS HERE @ DAVID A. STEWART/CANDY DULFER
ARISTA 2187
(23| 23 | 23 | 6 | CANYOU STOP THE RAIN * PEABO BRYSON
COLUMBIA 38 73745
27 | 27 | 5 | EVERYBODY GETS A SECOND CHANCE & MIKE/MECHANICS
ATLANTIC 4-87679
25 | 25 | 25 | 6 | SET MEINMOTION BRUCE HORNSBY & THE RANGE
RCA 2846
CRY FOR HELP @ RICK ASTLEY
% |20 |20 | 23| LRNE9
* * * POWER PICK* * %
2 | — | 2 | THE MOTOWN SONG © ROD STEWART
WARNER BROS. 4-19322
s | 47 | 3 | ITAINTOVER TILIT'S OVER  LENNY KRAVITZ
VIRGIN 4-98795
MOVE RIGHT OUT ® RICK ASTLEY
29 29 35 5 RCA 2839
30 | 37 | § | I'LL BE THERE * THE ESCAPE CLUB
ATLANTIC 4-87683
GBD)| 31 | 38 | & | KIsSING You @ KEITH WASHINGTON
QWEST 4-19414'WARNER BROS
(IF THERE WAS) ANY OTHER WAY @ CELINE DION
32 26 18 16 EPIC 34 73665 )
LOSING MY RELIGION ®REM.
33 28 31 / WARNER BROS. 4-19392
46 | 50 | 3 | FADING LIKE A FLOWER * ROXETTE
EM) 50355
(35)| 39 | — | 2 | SOMETHING TO TALK ABOUT  BONNIE RAITT
CAPITOL 44724
YOU'RE IN LOVE @ WILSON PHILLIPS
36 32 28 23 SBK 0734C
GD| 40 | 44 | 4 | ABETTER LOVE © LONDONBEAT
RADIOACTIVE 54101/MCA
* * * HOT SHOT DEBUT * * »
NEWD | 1 | TIME LOVE AND TENDERNESS MICHAEL BOLTON
COLUMBIA 73889
MERCY MERCY ME/| WANT YOU ROBERT PALMER
39 | 3 | 30 | 21 | MERCY /
EVERYBODY PLAYS THE FOOL .
NEWD | | | EVERYE AARON NEVILLE
41 | 35 | 29 | 18 | I'VE BEEN THINKING ABOUT YOU © LONDONBEAT
RADIOACTIVE 54005/MCA
JOYRIDE  ROXETTE
4 | 38 | 36 | 15 | J9YRIDE
1 | THE LAST TO KNOW « CELINE DION
NEw » EPIC 34-73856
Y ME
NEWp | | | YOU COME TO MY SENSES CHICAGO
VOICES THAT CARE @ VOICES THAT CARE
4 37 I 32 18 GIANT 4-19350
IF YOU'RE NOT THE ONE FOR ME .
NEW ) ! GRP ALBUM CUT Tom scor
COMING OUT OF THE DARK © GLORIA ESTEFAN
47 43 41 25 EPIC 34-73666 .
HERE | AM (COME AND TAKE ME .
48 44 45 4 VIRGIN 4-99141( ) LR
49 | 47 | 39 | 12 | TOUCH ME (ALL NIGHT LONG) © CATHY DENNIS
POLYDOR 879 466-4/PLG
s0 | 35 | 26 | 16 | JUST THE WAY IT IS, BABY @ THE REMBRANDTS
ATCO 4-98874

D Records with the greatest airplay gains this week. ® Videoclip avaiiability. © 1991, Billboard/BP!

Communications, Inc.
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RADIO I

Bullet A Hit With Showcases,
‘Studio’ & ‘Electric’ Series

LOS ANGELES—In the month of
June, Burbank, Calif.-based Bullet
Productions has presented World
Premiere radio specials featuring
Tom Petty & the Heartbreakers and
Van Halen showcasing their new al-
bums; offered the Black Crowes in
concert live from the Greek Theatre
in Los Angeles, on the final stop of
their U.S. tour; and nabbed its first
Billboard Radio Awards nomination
for the weekly series “In The Stu-
dio.”

Not a bad month for a company
that grew out of the ill-fated “Live
From The Improv” radio series,
which was produced in conjunction
with DIR Broadcasting.

Bullet, a joint venture with album
rock tipsheet the Album Network,

S==AND==

SYADICATION

by Craig Rosen

whose sales are handled by SJS En-
tertainment, also offers “Live From
Electric Ladyland.” That series,
which debuted in January 1990, fea-
tures top rock acts performing at the
famed New York studio. Previously
featured acts include Living Colour,
Damn Yankees, Santana, Great
White, Slaughter, and the Fixx.

While “Live From Electric Lady-
land,” co-produced by WNEW-FM
New York and Westinghouse, runs
sporadically, “In The Studio” is a reg-
ular one-hour weekly retrospective
look at classic albums, with the art-
ists that made them. The show, host-
ed by KTXQ Dallas personality Red-
beard, debuted in June 1989.

Aside from the Crowes live broad-
cast, another recent high-profile Bul-
let Productions special was the “Out-
law Radio’’ broadcast from the
Warner Bros. studio backlot featur-
ing KLOS Los Angeles morning
team Mark & Brian. Profits from
the broadcast went to the T.J. Martell
Foundation.

Bullet’s previous World Premiere
broadcasts have featured the likes of
Don Henley, Aerosmith, Robert
Plant, INXS, Neil Young, Steve Win-
wood, David Lee Roth, Yes, and ZZ
Top.

President Bruce Bird says Bullet

has been able to land top draws be-
cause of its ability to clear stations, a
factor that is helped by its tipsheet
connection. He claims the recent Van
Halen special reached 7 million listen-

rs. “We go show by show,” Bird
says. “We don’t package our shows
[together], so they’re much easier to
clear.”

Bird also says that since Bullet
Productions doesn’t have a full plate
of shows to produce, it can spend
more time concentrating on the quali-
ty of its programs. “We are not
Westwood One and we don’t want to
be Westwood One,” he says. “I would
rather do less shows, but have a very
high quality.”

That may change in the future,
though. Bird says Bullet has a few
new weekly shows on the drawing
board.

AROUND THE INDUSTRY

To kickoff the new “Flashback
Pop Quiz,” ABC Radio Networks,
Radio Today, and PolyGram Home
Video have banded together for a
joint promotion that will give listen-
ers the chance to win classic rock vid-
eos in the PolyGram library. “Flash-
back Pop Quiz” is hosted by Bill St.
James, host of the weekly series
“Flashback.” The new series is a five-
minute daily feature produced by Ra-
dio Today and sold and marketed by
ABC.

Colorado Springs, Colo.-based
Business Radio Network will alter
its programming beginning July 15,
severely cutting back sports news,
and adding more consumer informa-
tion, weather reports, and airport in-
formation, according to VP/broad-
cast information Dave Rose. A total
of eight full-time and part-time staff-
ers will be let go as a result of the cut
in sports, he says.

Bailey Broadcastings Services is
providing interviews from its weekly
shows “RadioScope” and “The Hip
Hop Countdown & Report” to Lon-
don’s Kiss 100 ... WBSB (B104) Bal-
timore recently picked up “Rick Dees
Weekly Top 40.” The show was set
to make its debut on B104 during the
weekend of July 6-7 ... Mutual
Broadcasting Systems’ ‘“America
On The Road” is set to go to print
when 1t becomes a syndicated news-
paper column this fall. Hosts Mike
Anson and Steve Parker will pen a
weekly column for the Los Angeles
Times Syndicate.

PROMOTIONS AND MARKETING

(Continued from page 15)

be provided. Proceeds benefit the
Aquarium’s conservation programs

. WRKS (Kiss 98.7) New York or-
ganized the third annual Black Expo
June 28-July 1. The Expo featured
more than 300 exhibits and displays
by black-owned and -operated local
businesses, corporate sponsors, and
government agencies.

WEBN Cincinnati hosted an invita-
tion-only party on the roof of a local
restaurant and broadcast live during
the scheduled demolition of a high-
rise building with 200 pounds of dy-
namite ... WKQX (Q101) Chicago is
giving away a wedding ceremony to

be performed on the set of the play
“Prelude To A Kiss.”

PRO-MOTIONS

Don Weiner has been named pro-
motion director at KNAC Los Ange-
les, replacing Tom Maher, who joins
Big F.D. Management. Weiner was
director of advertising promotion at
Avalon Attractions ... Kendall Ad-
kins has been appointed director of
marketing and promotion at KMBZ/
KMBR Kansas City, Mo., replacing
Sara Dickey. He was promotion-
/marketing director at KDKB Phoe-
nix.

Billboards

) of Heweek

John Edwards
WWBZ Chicago

WHEN GM Chris Devine and VP/programming John
Edwards came to Chicago, they were somewhat coy
about what they planned for then-AC WFYR. After all,
the sale was closing at a time when top 40 WYTZ (Z95)
was making its ill-fated attempt to go head to head with
dance outlet WBBM-FM (B96). So a 12-t0-34 targeted
rocker wasn’t the only hole in town.

But most people expected Devine and Edwards to do
the hard rock format that made KBER Salt Lake City
famous. Now, they’'ve put the new WWBZ (The Blaze)
into contention in about 90 days. In the Spring Birch,
WWBZ was up 1.6-4.1 12-plus, and seventh overall. In
the second Arbitrend, WWBZ went 1.9-3.1.

Edwards now says hard rock was always the plan, as
it would have been if owner Allen Broadcasting had
closed on WKSG Detroit instead of WFYR, as originally
planned: “It’s always been our intention to look at mar-
ketplaces where this hole exists because we play this
particular brand of ball a little better than any other.”

Edwards came to KBER from the MD job at KBPI
Denver, whose top 40/rock hybrid under PD (and then
consultant) Frank Felix was the blueprint for KBER.
Ironically, once KBER went from the twos to the fives,
Felix who was just named PD of WZTA Miami, installed
a similar format at rival KRSP. Edwards still oversees
KBER programming from Chicago.

Both KBER and WWBZ play fewer than 20 currents,
heavily researched, in unusually fast rotations for to-
day’s rockers (a heavy plays 10-12 times a day). And Ed-
wards says that his two markets are, for the most part,
similar in terms of what tests well. But except for a
short-lived suburban Z-Rock outlet, Chicago hasn’t had
a younger-skewing rock station since WLUP-FM and
WMET in the early "80s.

That’'s why WWBZ doesn’t rock as hard as KBER. It
can get away with playing an artist like Poison that
KBER cannot. And without head-to-head competition,
its library is larger and contains some artists you might
expect more from WLUP or classic rock WCKG, like
Boston. It’s also more music-intensive than KBER.

This is WWBZ at night: Led Zeppelin, “Black Dog”;
Warrant, “Blind Faith”; Cinderella, “Don’t Know What
You've Got”; Tuff, “I Hate Kissing You Good-Bye”;
Guns N’ Roses, “Sweet Child O’ Mine”; Stone Fury,
“Break Down The Walls”; Christie Steele, “Love Don’t
Last Forever”; Great White, “Rock Me”; Slaughter,
“Fly To The Angels”; Kiss, “Heaven’s On Fire”; Motley
Crue, “Kickstart My Heart.”

Edwards is emphatic that the inspiration for WWBZ
is not early-'80s WLUP but instead top 40 WLS during
its “Rock Of Chicago” heyday. WWBZ jocks talk over
intros, get in and out of stops very quickly, and when
former Z95 PD Brian Kelly is doing mornings, WWBZ
particularly recalls WLS from the early '80s, when it

played Ozzy Osbourne and the Scorpions.

Promotion so far has been limited to billboards and
some on-air CD and ticket giveaways. And that won’t
change given the way that Devine and Edwards ran
KBER. “We're one of the three most profitable stations
in Salt Lake City [because] we control our operating ex-
penses. Some stations spend 30%-40% of their revenue
on promotion. We don’t have to do that because we're so
product-driven. The promotions budget for The Blaze
thus far has been $85,000. I defy you to find anybody
else who'’s spent that amount of money for the same re-
sults in the same time period.” .

Lest that seem to be a function of the format, Ed-
wards emphasizes that WWBZ is still targeted towards
passives. In the two hours of WWBZ monitored for this
article, there was only one hint of the sort of attitude
that defines, say, Z-Rock when, on a club remote, a jock
talked about “partying with the real maggots.’

Otherwise, WWBZ is “hip, but not overbearing.” Its
slogan, “The Best Of Rock,” is deliberately generic.
“We're taking equally from quite a few different people:
WCKG and WLUP, but also B96 and [country] WUSN

.. It’s not all that strange to us. You don’t want to hear
country all the time, you don’t want to hear dance all the
time. You're going to pop around and that’s why we're
picking up from everybody.”

When WWBZ came to town, Edwards says, “WLUP
made some initial changes, but those have evaporated.
It would be ludicrous for them to go after our 12-24 base
and leave the upper end open for someone else. They’ve
reacted the way they should have reacted . .. I don't ex-
pect to pick up that many people from WLUP. They’re a
talk/personality station that plays some album cuts,
which is why we came in so music-intensive.”

Edwards’ goal is to be No. 2 or 3 18-34, something that
he says WWBZ has already achieved if you extrapolate
the second Arbitrend. Some market observers think
WWBZ will peak quickly after the novelty of having
hard rock back on the radio wears off. Even if the core
audience stays with The Blaze, they say, that audience
won'’t write it down in a diary.

That, Edwards says, is why “we’re not an 18-24 heavy
metal, rock-dog station. Z-Rock is a prime example of
something that goes into a marketplace and blows ev-
ervbody away in Birch, but where do they show up in
Arbitron, nowhere. If you look at the Birch and Arbi-
tron, you'll find they’re a lot more in sync already.

“If we had gone in playing Slayer, Metallica, and Alice
In Chains, we would have been the most active station in
the history of Illinois radio. We'd have 5,000 actives jam-
ming day and night and it would be crazy. You’d think
we would be No. 1, but there are actually only 5,000 of
those people. We came in and did our thing and we now
have 750,000-800,000 people listening to us.” SEAN ROSS

CD Storage Cabinet

Are you looking for a
way to store and lock
your valuable CD’s? Our
storage cabinet holds
840 CD’s in their jewel
boxes for immediate ac-
cess to your programmer
or disc jockey. Steel
construction with 3 lock-
able drawers and stack-
able. 4ft x 2ft x 2ft.

LIFT Discplay Inc.,
Tel.:

115 River Road, Edgewater, NJ 07020
201/945 8700, 945 8863, 945 8412, Fax: 201/945 9548

 LIFT |
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CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audience of more than 1 miilion.
GOLD—Stations with a weekly cume
audience between 500,000 and 1 mililon.
SILVER—Stations with a weekly cume
™ audience between 250,000 and 500,000.

26 28 The KLF, 3 AM. Eternal 3 6 EMF, Unbeievable 3 6 R.EM, Losing My Religion 8 8 EMF, Unbeiievabie 5 5 Salt-N-Pepa, Do You Want Me
27 EX Hi-Five, | Can't Wait Another Minute 4 1 Paula Abdul, Rush Rush 4 4 UBA40, Here | Am Ig(‘,omta And Take Me) 9 10 Dezyre, Forever Amo'r 3 8 The Escape Club, I'll Be There
28 29 Jesus Jones, Right Here, Right Now 5 7 Michel'le, Something In My Heart 5 5 Luther Vandross, Power Of Love/Love P 10 19 Fred Schneider, Monster 7 6 Nelson, More Than Ever
29 30 UBAO, Here | Am (Come And Take Me) 3 4 Color Me Badd, | Wanna Sex You Up (Fr 6 8 Michael W. Smlth, Place In This World 11 11  Extreme, More Than Words 8 9 Kane Roberts, Does Anybndr Really Fal
A30  — Heavy D. & The Boyz, Now That We Foun 7 8  Luther Vandross, Power Of Love/Love P 7 7 David A. Stewart IntvoducmF Candy Du 1216 Jesus Jones, Right Here, Right Now 9 10 Wilson Phillips, The Dream Is Still A
A —  Cut ‘N' Move, Get Serious g 18 ;ov 'Fhun. BVO: ((:Ian"t_ PIayPl:ﬂe d g }5 g{lilsonFPhllll s,'TSt’a 3reag1 ‘SOSNI A }2 }Z goy'zdlkMse(n, Mgttlmtnggnlly Candy D }(l) 1_; gk;&e"T%, Mgreﬂghag XVgrgsl o
nother Bad Creation , Piaygroun enn Frey, Par e, Part Of You avid A. Stewart Introducing Candy Du yndicate , PA.S.S.I.ON.
10 12 Cartouche, Feel The Groove 10 2 Mariah Cave{, I Don’t Wanna Cry 15 18  Lenny Kravitz, It Ain't Over sTI| it 12 16 Roxette, Fading Like A Flower (Every
V[ 11 13 Surface, Never Gonna Let You Down 11 14 Amy Grant, Every Heartbeat 16 13 LL Cool J, Mama Said Knock You Out 13 14 Corina, ‘femptatlonv
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