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Duping Royalty Pact Signals New Era

EBY BILL HOLLAND
and SUSAN NUNZIATA

NEW YORK—In a historic an-
nouncement that may clear the path
for the introduction of new digital au-
dio technologies, the consumer elec-
tronics and music industries have
agreed to seek legislation requiring
the hardware companies to pay labels
a royalty on blank audiotape and digi-
tal recording equipment to compen-
sate for sales lost to home taping.
The draft bill would require manu-
facturers to incorporate the Serial
Copy Management System on all dig-
ital recorders coming into the U.S. It
would also place a 2% levy on factory
wholesale prices of recorders and 3%
on blank tape for digital recorders.
The proposed fee on digital record-
ers would be limited to $8 per deck,
regardless of wholesale value. There
would be a $12 cap on dual recorders.
All decks would have 2 minimum levy

Eclectic Tours Aim
To Ignite Support
For Up-And-Gomers

B BY CRAIG ROSEN

LOS ANGELES—Breaking the rules
of music marketing by format, three
of this summer’s package tours pre-
sent unusually diverse, cutting-edge
acts, ranging from hard rock to
funk’n’roll to rap. Uncommon in an
era in which radio stations and even
MTV program to niche audiences,
these eclectic shows are viewed as a
response to the recession as well as
an attempt to broaden the tastes of
younger music fans.

“When you put Steve Earle, X, and
EPMD together, they have nothing
to do with today’s formats,” says Tri-
ad Artists’ Marc Geiger, “but they all
have real respect from the kids.
They’re not prefab MTV bands.”

The tour Geiger refers to is “A
Gathering Of The Tribes,” which hit
Denver, Costa Mesa, Calif., and
Mountain View, Calif., July 6-8. Its
music ran the gamut from country
rocker Earle to rappers EPMD and
Yo-Yo to funk’n’roll acts Fishbone
and Primus to hard-rockers such as
Johnny Law and King's X.

Similarly, the “Tune In, Turn On,
Burn Out” tour, which was set to
open July 12 at the Poplar Creek Mu-
sic Theatre in Hoffman Estates, Il
pairs veteran gloom rockers the Sis-
ters Of Mercy with militant rap act
Public Enemy, re-formed postpunk
funk unit Gang Of Four, and the po-

(Continued on page 79)

of §1.

The legislation would also clarify
the copyright law to permit the copy-
ing of music for private, noncommer-
cial use by consumers, whether in
digital or analog format. And, in an-
other major concession, the record
companies have promised to drop
their long-held goal of obtaining a

royalty on analog tape or analog tape
recorders.

While digital audiotape machines
are covered under the agreement,
most observers expect the pact to
mainly affect the development of fu-
ture technologies such as Philips’ dig-
ital compact cassette system and
Sony's recently announced Mini Dise,

Street-Date Changes For
Vids Reflect Slow Market

H BY PAUL VERNA

NEW YORK—Unable to meet their
sales goals on some key rental titles,
video suppliers are increasingly re-
sorting to the tactic of deferring or-
der cutoff and street dates. This prac-
tice, aimed at squeezing additional
unit sales from titles not performing
up to expectations, is viewed by
many industry insiders as a reflection
of sluggish business.

Although studio executives cite a
laundry list of reasons for this phe-
nomenon—clearance, artwork, and
mastering problems, for instance—
they acknowledge that the bottom
line is financial. “If anyone is telling
you it’s a logistics problem, that’s
just bullshit,” says a studio execu-
tive. “Everyone knows why this is
happening: It’s happening because
we’re not hitting our numbers.

“It’s not a conscious effort on our
part,” he continues. “It’s not like we
say, ‘Let’s change some dates.” We're
getting pressure from producers and
studios who have an interest in the
video revenue stream to make certain
numbers, and you have to react to
that pressure.”

Stuart Snyder, senior VP of sales
and distribution for LIVE Home Vid-
eo, says arder cutoff and release-date
changes occur “when the market is a
little sluggish and the numbers are
not coming in the way vou would like
them.” He adds that “the first half of

the year created this street-date-
movement problem because business
was soft and you had companies try-
ing to stimulate the business and cap-
ture the best week to street their
product to increase numbers.”
Changing the street date on a title
(Continued on page 81)

an optical recording system. Al-
though the agreement actually grew
out of earlier discussions between the
two camps about DAT, that expen-
sive technology is now widely seen as
a format for professional rather than
consumer use.

“We are doing market feasibility
studies on DCC and the Mini Dise,
but not on DAT,” observes Trish
Heimers, VP of communications for
BMG, one of the six major record
manufacturers. Similarly, Jordan
Rost, VP of marketing for the
Warner Music Group, notes that the
labels are focusing on formats other
than DAT.

The July 11 announcement of the
home-taping levy pact came a day af-
ter the board of the Electronics In-
dustries Assn.’s Consumer Electron-
ics Group voted to move ahead with
the agreement. Also on July 10, the
Copyright Coalition, representing

(Continued on page 80)

llegal Dance Club Remixes
Proliferate, Turn Up At Retail

W BY LARRY FLICK

NEW YORK—A Billboard investiga-
tion has found that a number of re-
mix services—companies that make
special dance mixes for club DJs—
are remixing records
without label authori-
zation. Additionally,
many of these record-
ings regularly turn up
for sale in retail
stores.

There are roughly
25 remix services oper-
ating in the U.S. The
purpose of these companies is to pro-
vide jocks with compilation albums
featuring new mixes and edits of cur-
rent dance songs on a subscription-
only basis. These albums come out
monthly; subscriptions cost $75-$150

annually.

A number of remix services get
permission from labels for their
work. Among them are Hot Tracks,
Prime Cuts, Ultimix, Rhythm Stick,
Razor Maid, and the U.K -based Dis-
co Mix Club (DMC).

But labels say that
some remixes done by
other services were
not authorized.

At the recent Dixie
Dance Kings confer-
ence in Atlanta,
for example, Kelly
Schweinsberg, manag-
er of club promotion at RCA, accused
Arizona-based Powerhouse of doing
remixes of “Strike It Up” by Black
Box without permission.

Other record companies also ac-

(Continued on page 8)
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Spring Arbs:
Good News For
Oldies 'GBS-FM

HEBY SEAN ROSS

NEW YORK—So who were the
most important personalities on
New York radio last month? How
about Dan Ingram? Ed Baer? Ted
Brown? Jocko Henderson?

None of the aforementioned
jocks have been heard regularly in
New York for years, but they
were all part of WCBS-FM New
York's “Rock & Roll Radio Greats
Reunion Weekend.” As such, they
all figure into CBS-FM’s surprise
victory n the just-released spring
Arbitron ratings.

In the second month of the
spring book, the longtime oldies
FM was second at a 4.9 12-plus
share while urban WRKS—the
market leader for the last nine
months—was first with a 5.1. But
in the final ratings, WRKS stayed

(Continued on page 17)

No 1 IN BILLBOARD

HOT 100 SINGLES
| % UNBELIEVABLE
EMF

| E s B &My
. TOP POP ALBUMS 0l
# FOR UNLAWFUL CARNAL
KNOWLEDGE
VAN HALEN
HOT R&B SINGLES
A EXCLUSIVITY
| DAMIAN DAME =
TOP R&B ALBUMS
| % POWER OF LOVE |

(WARNER BROS.) ‘

(LAFACE/ARISTA) |

| LUTHER VANDROSS €0 |
HOT COUNTRY SINGLES
% DON'T ROCK THE JUKEBOX |
ALAN JACKSON (ARISTA)
| TOP COUNTRY ALBUMS
| % NO FENCES
GARTH BROOKS (CAPITOL) |
TOP VIDEO SALES

* THE JUNGLE BOOK
(WALT DISNEY HOME VIDEO) |
TOP VIDEO RENTALS
| * GOODFELLAS
__(WARNER HOME VIDEO)

HOME VIDEG
9% Deor mome .).!hw-u Aesetes0

Order Cut-Off Date; AUGUST 12
Street Date: AUGUST 28

“Academy Award«" is the registered trademark and service mark of the Academy ot Motion Picture Arts and Sciences

KEVIN COSTNER

0z

www americanradiohistorv com

ADVERTISEMENT


www.americanradiohistory.com

1at a Tour!
Congratulations
| Your Friends at... >

.



www.americanradiohistory.com

LONTENTS

VOLUME 103 NO. 29 JULY 20, 1991
VID CLUBS SHUTTING OUT RETAIL MARKET?

The sell-through video industry is on the decline, says Palmer Video VP
Paul M. Grassi, who places some of the blame on video clubs and their
low-pricing policies. In this week's Commentary, he implores the movie
studios to stand up against these firms. Page 11

LABELS UNWRAP PLANS FOR GIFT VID SETS
In an effort to spice up the sell-through market, many video labels are
priming boxed sets of theatrical, music, and special-interest product due
out this summer and fall. Additionally, MGM/UA is prepping a special
star-studded campaign. Chris McGowan has the story. Page 43

PUBLISHING GROWING SMALL IN NASHVILLE
A new crop of small, independent publishing firms is sprouting up in Mu-
sic City, and many of them are being financed by outside sources, includ-
ing foreign investors. Debbie Holley reports Page 54

BMG AIMS TO GROW FROM INSIDE OUT

The path to continued success is through internal growth and not acqui-
sitions. That was the message BMG chairman/CEO Michael Dorne-
mann stressed to attendees at the recent BMG International managing

directors’ conference in Portugal. Adam White was there.  Page 68
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Blockhuster Gentralizes All Buying

Zone Managers Lose Discretionary Budgets

W BY EARL PAIGE
and PAUL SWEETING

LOS ANGELES—As part of an on-
going refinement of its purchasing
strategy, Blockbuster Entertainment
has centralized all buying activity in
the chain’s Fort Lauderdale, Fla.,
headquarters.

Under its previous system, Block-
buster allowed its five zone inventory
managers a small discretionary bud-
get for purchasing product that
might have limited regional appeal.

“What happened,” says Blockbust-
er senior VP of programming and
communication Ron Castell, “is we
took a look at the system and saw
that we weren’t getting the best
buys. Even though it was a small
amount [of product], we wanted to
get the best buys.”

Castell says the change does not
represent any significant curtailment
of the zone managers’ authority.
Zone inventory control managers had
accrued the discretionary purchasing
authority as a function of the chain’s
rapid growth, he says, but it was nev-
er integral to their job description.

Other sources familiar with Block-
buster’s purchasing process, howev-
er, see more significance in the move.
“These zone buyers ... had consider-
able buying influence—what we
called a discretionary budget,” says
one source accustomed to selling to
Blockbuster on a regional basis.

“Major new releases were pur-
chased by ... Fort Lauderdale be-
cause of the co-op involved,” the
source continues. “But the zone buy-
ers had authority. Not only did zone
buyers have discretionary budgets,
even store managers had a 1% [dis-
cretionary] budget. But not anymore.
Now all buying is done in Fort Lau-
derdale and it's going to have major
impact.”

Other distributor and Wall Street
sources see the move as part of an

overall strategy by Blockbuster to
deal more directly with the studios,
reducing its current wholesalers’ role
to drop-shipping, managing returns,
and other fulfillment services. Such a
setup would allow the 1,800-store
chain to avoid the expense of setting
up an elaborate internal distribution
network while providing it greater le-
verage with manufacturers over co-
op advertising allowances and other
matters.

However, Castell dismisses such
notions. The reduction in the zone in-
ventory managers’ role “has nothing

to do with any sort of direct relation-
ship with the manufacturers,” he
says. “We've said all along, and [pres-
ident] Joe Baczko repeated it at the
New York Society of Securities Ana-
lysts three weeks ago, that when we
reach a certain size, going direct
would be an option. But there are no
current plans for any such thing.”

One distributor source sees as in-
evitable Blockbuster’s bypassing dis-
tributors altogether. “It’s not that
far-fetched,” notes the source. “They
can ask the studios to pick, pack, and
ship. It can be done.”

E BY ED CHRISTMAN

NEW YORK—Super Club N.A,,
currently in the process of combin-
ing its Turtle’s and Record Bar
chains, will continue its consolida-
tion strategy by merging its three
far-flung video webs into a 182-unit
company based in Dallas.

The new entity, dubbed Super
Club Video Corp., will combine se-
nior management from the 112-unit,
Dayton, Ohio, Video Towne; 53-unit,
Hammond, La.-based Alfalfa/Mo-
vieTime; and the 17-unit Kansas
City, Kan.-based Movies At Home,
according to Bill Shepard, president
and chief operating officer of Super
Club Retail Operations.

“I think this is a natural exten-
sion of a strategic plan that has
been under way for some time,”
Shepard says. “I think we have
some of the absolute best video
rental people in the U.S. but they’'ve
been located in four cities. By hav-

Super Club Links Stores,
Creates 182-0Outlet Ghain

ing all those talented individuals
working on behalf of all the stores,
we think we will achieve the same
things that we are accomplishing in
the music consolidation, which is an
improvement in our ability to exe-
cute our game plan.”

Super Club Video will add anoth-
er 22 stores this year and have a
modest growth of 20 to 40 stores in
1992. “Before we embark on any pe-
riod of rapid expansion, we have to
digest the consolidation,” Shepard
adds. When it gets back into the ex-
pansion mode, the company will
also use acquisitions as part of its
growth formula.

The corporate structure has been
shaped into a tactical management
team, which will be overseen by
Shepard, who will serve as acting
president for the chain. Shepard,
who reports to Darrell Baldwin,
president and CEO of Super Club
N.A, also has the position of acting

(Continued on page 81)

Don Rosenbherg Named VSDA Executive VP

Industry Vet Brings Broad Experience To Post

E BY PAUL SWEETING

NEW YORK—The Video Software
Dealers Assn. has officially named
industry veteran Don Rosenberg as
its new executive VP, replacing Pam
Horovitz, who moved over to affiliate
organization the National Assn. of
Recording Merchandisers earlier this
year.

Rosenberg, 38, will not officially
take over the reins at VSDA until the
week of July 22, although he will be
in attendance at the group’s 10th an-
nual convention, beginning Sunday
(14) in Las Vegas.

Rosenberg’s contract with VSDA
runs for three years. Its terms were
not disclosed.

Rosenberg, who has served in vari-
ous industry capacities since 1980,
when he was with distributor
Schwartz Brothers Inc., joins VSDA
at a time when retailers and manu-
facturers are feeling the effects of an
industrywide slump amid a national
recession.

“We will definitely get out of this
slump,” Rosenberg says. “I think a
good barometer is the theatrical busi-
ness. This summer was a disaster un-
til July 3 [when “Terminator 2"

opened]. Then along comes one title
and people are suddenly talking
about a record summer.

“Product is a big part of it,” he con-
tinues. “We've been in a slow time in
terms of product for the past six
months or so ...
But I remember
the summer of '82
or '83 when the
business hit a soft
spot and you had
everybody saying,
‘That’s it. The in-
dustry is over.’
Well, we survived
that and we'll sur-
vive this. I think by the fourth quar-
ter we'll really be rolling.”

Rosenberg does acknowledge that
the video industry faces some struc-
tural problems that the VSDA will
have to address.

“The hardest influence [on the
business] to measure, and the hard-
est to break out of, is that you have a
maturing VCR base,”” he says.
“They're just not going to rent as
much as they used to, and you don’t
have as many new VCR owners to
drive the business.”

Rosenberg endorses the concept of

ROSENBERG

some sort of industrywide campaign,
spearheaded by VSDA, to reinforce
the advantages of home video to con-
sumers, but stresses that he cannot
yet comment on the Home Video
Awareness Campaign the organiza-
tion is currently promoting.

“Promoting awareness, whether
through a campaign or whatever, is
an integral part of the industry right
now,” he says. “I think it has to be
VSDA that spearheads that effort.”

Among other items awaiting Ro-
senberg’s attention is VSDA'’s split
with NARM and its move to new
headquarters in Moorestown, N.J. “I
think the split will go pretty smooth-
ly,” an unruffled Rosenberg says.
“The two organizations have a lot
more in common than not and I know
the people involved in both. I don't
think it’s going to be that big a prob-
lem.”

Rosenberg is unfazed that the split
in the two groups is coming at a time
when music and video retailing are
merging. “NARM represents audio,
VSDA represents video. Just because
one store sells both doesn’t mean you
don’t need two organizations,” he
says. “There are some issues that

(Continued on page 81)

BILLBOARD JULY 20, 1991

www americanradiohistorv com

5


www.americanradiohistory.com

U.K. Royalty Row Takes New Twist =

Warner Mechanicals To Go Thru GEMA

@ BY JEFF CLARK-MEADS

LONDON—Warner Music in the
U.K. has quit dealing with British au-
thors’ society MCPS and, starting
this month, is paying mechanical roy-
alties to U.K. songwriters and pub-
lishers through GEMA in Germany.

Warner Music blames the MCPS’
“blind and deaf” attitude for its de-
parture. The society counters that
the move is likely to disadvantage
British copyright holders.

GEMA says that it is not talking to
other U.K. record companies, deflat-
ing speculation that Warner Music is
leading a mass desertion of MCPS.

The MCPS is currently embroiled
in a dispute with the British Phono-
graphic Industry—of which Warner
Music is a member—over the new
level of mechanical payments in the
wake of the U.K.’s new copyright
legislation. The matter is set to be de-
cided by a Copyright Tribunal that
will begin sitting in September.

Fran Nevrkla, head of commercial

Explicit-Albums
Bill Defeated
In Louisiana

WASHINGTON, D.C.—Officials
from the Recording Industry
Assn. of America and the Nation-
al Assn. of Recording Merchan-
disers say they are pleased by the
July 7 defeat of a record-censor-
ship bill in Louisiana that would
have made it illegal to sell stick-
ered albums to minors.

 The author of the bill, New Ibe-
ria Democrat Ted Haik, also failed
in a last-minute attempt to revive
the bill after the 19-18 defeat.

Louisiana Gov. Buddy Roemer
had said he would veto the bill,
which targeted retailers.

Haik was the author of a more
extensive 1990 labeling bill that
was passed by the legislature but
was vetoed by Roemer on consti-
tutional grounds.

The just-defeated bili, H.B. 261,
did not address unlabeled explicit
albums. Haik had jettisoned a pro-
vision earmarking explicit unla-
beled albums earlier in the ses-
sion.

Michael Cover, RIAA director
of state government relations,
says the vote in the Louisiana Sen-
ate is “terrific, but not unexpect-
ed,” and adds that although the is-
sue “appears to be calm” in other
states at present, “another brush-
fire could start up at any time.”

Cover gave as examples pend-
ing labeling legislation in New
York and New Jersey. Both bills
appear to be languishing for lack
of support.

“Everything looks fine right
now, but we have to stay alert,”
he says.

A spokesperson for NARM,
which also lobbied against the
Haik bill, says, “We are extremely
pleased at the outcome of the
vote.”

Haik, in remarks to colleagues,
vowed to introduce a similar bill in
1992, BILL HOLLAND

and business affairs at Warner Music
U.K., says, “After two years of com-
pletely fruitless discussions with the
MCPS, both at BPI and company lev-
el, it has become apparent that the
U.K. copyright society refuses to live
in the real world.

“The MCPS has introduced a sys-
tem which is far too cumbersome and
inefficient,” Nevrkla continues. “The
MCPS is choosing to be blind and
deaf to record companies’ genuine
needs. By contrast, we found GEMA
extremely accommodating, pragmat-
ic, and sensitive to our business re-
quirements.

“It is a fact that over the years,
Warner managed to develop one of
the most sophisticated, fully comput-
erized copyright royalty accounting
systems which, for many years, has
worked extremely well to the satis-
faction of all UK. music publishers.
We are just simply not prepared to
have our systems corrupted and our
good work destroyed by MCPS' abso-
lute intransigence and lack of com-
mercial awareness, both of which are
driven by cold legal concepts.”

Warner Music affiliates on the Con-
tinent have been licensing from and
paying royalties to GEMA through a
pan-European deal for three years. In
addition, all Warner Music European

product is manufactured in Germany.
Asked if the company is now dress-
ing up rationalization as protest,
Nevrkla states, “I can honestly say
that is not the case. I can put my
hand on my heart and say that all our
reasons are genuine.”

MCPS chief executive Frans de
Wit says, “Discussions are taking
place with all European [collecting]
societies, including GEMA, regard-
ing the future licensing of audio
product within the territory.

“We regret that Warners have tak-
en action that would seem to disad-
vantage copyright holders, without
identifying the real benefit to the re-
cord company,” de Wit adds.

Nevrkla says he regrets that Brit-
ish record company royalties have to
leave the country and does not rule
out returning to MCPS after the
Copyright Tribunal’s decision.

The other U.K. majors all decline
to comment on whether they will fol-
low Warner Music’s lead. However, a
spokesman for GEMA in Germany
says the society is not talking to any
record company in the U.K. other
than Warner Music.

Assistance in preparing this story
was provided by Ellie Weinert in
Germany.

Diaz Aims To Boister Sony’s
Euro A&R Roster In New Post

@ BY ADAM WHITE

LONDON—Sony Music Internation-
al’'s new regional VP for Europe,
Manolo Diaz, is a
man with a mis-
sion: to galvanize
the company’s
A&R  activity
across the Conti-
; nent and help re-
capture lost mar-
‘ ket share.
“For many
years, the product
coming from the U.S. and the U.K.
was so strong that it affected the pro-
portion of effort put into European
A&R,” Diaz says. “The talent in our
companies’ local rosters did not al-

‘ 9

DIAZ

ways have the opportunity to suc-
ceed.”

Diaz is looking to change that sce-
nario in his new, London-based posi-
tion. The appointment takes effect in
September, and is part of Sony Mu-
sic's widespread management re-
structuring in Europe (Billboard,
June 29).

Currently, Diaz is president and
managing director of the company’s
Spanish affiliate. Replacing him in
that slot will be Claudio Conde, who
is to move from his present post as
president of the Brazilian subsidiary.

“The most important part of my
job,” says Diaz, “will be to function
as a magnet for talent. We're looking
for innovative, self-sufficient artists

(Continued on page 80)

P’Gram Int’l Execs Moved Up
In Plan To Raise Music Focus

LONDON—PolyGram International
is elevating two senior executives in
an attempt to make the company
more music-oriented and better able
to develop artists’
careers.
PolyGram U.K.
chairman and
chief executive
Maurice Oberstein
has been appoint-
ed executive VP at
the international
company, and Po-
lydor U.K. manag-
ing director David Munns is senior
VP, pop marketing. Oberstein is tak-
ing on the post in addition to his cur-
rent duties; Munns is relinquishing
his role with Polydor U.K., although

OBERSTEIN

he will stay with the company until a
successor is found.

PolyGram says Oberstein will “as-
sist in the establishment of the com-
pany’s future
worldwide operat-
ing structure as
well as being re-
sponsible to the
board of manage-
ment for Poly-
Gram’s activities
in the pop field.”

Says PolyGram
president Alain
Levy, “I need some experienced peo-
ple in the pop marketing area to back
me up. David will play a critical role
in making PolyGram International’s

(Continued on page 80)

MUNNS

The Mayor’'s New Clothes. New York Mayor David Dinkins, third from left,
admires the New Music Seminar jacket given to him by NMS executive directors
Mark Josephson, left, Tom Silverman, second from left, and Peggy Dold. The
mayor met with the executive directors to emphasize his commitment to the arts
and to recognize the importance of the New Music Seminar/New Music Nights.
As he has done for the past 10 years, the mayor also proclaimed the week of
the seminar to be New Music Week.

| EXECUTIVE TURNTABLE

RECORO COMPANIES. PolyGram International in London appoints Maurice
Oberstein executive VP and David Munns senior VP of pop marketing
Oberstein will retain his titles of chairman/CEO of PolyGram U.K. and re-
gional director of PolyGram Germany. Munns will continue as managing
director of Polydor U.K. until a successor is found. (See story, this page.)

Marjorie Lomenzo is named senior VP of financial operations for Poly-
Gram Holding Inc. in both New York and Los Angeles. She was VP of fi-
nance and administration for A&M.

PolyGram Label Group in New York names Sky Daniels VP of promo-
tion, Jeb Hart director of product marketing, Jazzy Jordan associate direc-

LOMENZO DANIELS GALES SHUSTER

tor of product marketing, Jim Pitulski manager of product marketing, and
Rebecca Carroll marketing coordinator. They were, respectively, senior di-
rector of national album promotion at Epic, an artist manager, director of
urban promotion at RCA, manager of metal marketing and promeotion at
Columbia, and marketing coordinator at MCA. In other appointments, Poly-
dor Records in New York appoints Leotis Clyburn director of A&R, Joe

Bosso manager of A&R/East Coast, and Lori Graves manager of A&R.

MENA

PENNY CAVIANO

LASHER

They were, respectively, associate director of member relations for
ASCAP, a journalist, and A&R coordinator for Island Records.

David Gales is appointed VP of artist development for RCA Records in
New York. He was VP of product development and operations at A&M.

JRS Records in Los Angeles names Stan Shuster VP and head of A&R,
Beth Hollander director of A&R, Gary Arian A&R representative, and
Alison Mogull A&R coordinator. They were, respectively, director of A&R
at Ventura Music Group, A&R coordinator at Elektra, a musician, and A&R
coordinator at Ventura Music Group.

Melanie Penny is promoted to VP of creative services at Private Music in
Los Angeles. She was director of graphic arts and production.

SBK Records in New York promotes Neil Lasher to senior director of
national album promotion and Michael Mena senior director of new musie.
They were, respectively, director of national album promotion and national
director of new music promotion and marketing for the label.

Ray Caviano is promoted to national promotion director of Cardiac Rec-
ords in New York. He was national director of special products for the la-
bel.

Columbia Records in New York appoints Howard Wuelfing director of
East Coast publicity and David Santaniello director of special marketing.
They were, respectively, associate director of alternative publicity for the
company and manager of video sales and special marketing at Arista.
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Guns Manager

W BY THOM DUFFY

NEW YORK—The manager of
Guns N’ Roses says security fail-
ures and lax control of liquor sales
led to the melee during the band’s
concert July 2 at the Riverport Am-
phitheatre near St. Louis. Officials
at the venue dispute his claim, point-
ing to the role of lead singer Axli
Rose in allegedly sparking the dis-
turbance.

Meanwhile, police in suburban
Maryland Heights, Mo., where Ri-
verport is located, say they are in-
vestigating whether criminal
charges should be brought in con-
nection with the fracas, which
caused an estimated $200,000 in
damage to the new venue and left
60 people injured.

In a statement released July 10

by Geffen Records, Guns N’ Roses
manager Doug Goldstein said, 1
don’t think their security people
were trained in how to deal with a
spontaneous rock show.” Goldstein
says there was “a proliferation of
bottles, cans, knives, and cameras”
in the crowd, and adds that bassist
Duff McKagan was struck twice by
flying bottles.

Goldstein also says that venue se-
curity did nothing when members of
a local motorcycle club intimidated
others in the crowd. “AxI has never
been one to stand by and just watch
injustice being done to his fans.”

Steve Schankman and Irv Zucker-
man of Contemporary Productions
in St. Louis, which opened Riverport
last month, strenuously denied
Goldstein’s charges. B&D Security,
which provides security for River-

Blue Note Revives Manhattan
Logo For Pop-Leaning Jazzers

BY CHRIS MORRIS

1.OS ANGELES—BIlue Note Records
has reactivated the Manhattan Rec-
ords imprint as a home for jazz art-
ists targeting the pop, adult contem-
porary, and quiet storm markets.

Blue Note president Bruce Lund-
vall will also head up Manhattan,
which will issue its first full-fledged
releases in August. The Capitol/Man-
hattan logo has been used on recent
releases by vocalist Phil Perry and
saxophonist Dave Koz.

Manhattan was started up as a pop
label under Lundvall in 1985; its sign-
ings included Richard Marx, Robbie
Nevil, Natalie Cole, Thomas Dolby,
and such popular jazz performers as
guitarist Stanley Jordan and vocal-
ists Bobby McFerrin and Diane
Reeves. EMI America merged with
Manhattan in 1987, and the Manhat-
tan name had disappeared by 1989.

Regarding its reactivation, Lund-
vall says, “It's kind of difficult to
sign soft jazz [and] pop jazz artists to
Blue Note and keep the credibility of
the label. We've established Manhat-
tan as our crossover label.”

With Blue Note for straight-ahead
jazz and World Pacific for world mu-
sic, the re-establishment of Manhat-
tan “gives us three different options

for three kinds of music that need a
different kind of signature,” Lund-
vall says.

Manhattan’s initial release will be
an album in August by saxophonist
Richard Elliot, who previously re-
corded for Enigma. Set for the fall is
an album by Steve Smith & Vital In-
formation, a fusion-oriented side proj-
ect led by Journey drummer Smith.

Lundvall notes that Manhattan will
also issue mainstream-oriented al-
bums by Blue Note signees. Due this
fall on Manhattan, for example, are
releases by pianist Eliane Elias and
bassist Charnett Moffett.

“They have made more commercial
records aimed at a more pop mar-
ket,” Lundvall explains.

Set for early 1992 are albums by
Anita Baker’s saxophonist Everette
Harp, produced by George Duke, and
Canada’s Juno-nominated singer Hol-
ly Cole.

Lundvall says he expects Manhat-
tan will release no more than five or
six albums a year. “We're going to
keep the label very, very selective,
because we don't want to start with a
huge roster,” Lundvall says.

There will be no additional staffing
for Manhattan at the present time,
Lundvall says, but he adds, “It could
expand in the future.”

Shorewood Profits Drop Off

Revenues Up Slightly In Year

NEW YORK-—Shorewood Packag-
ing Corp., a manufacturer of paper-
board packaging for recorded music
and home videocassettes, says that
net profit fell 20.5% in the recently
completed fiscal year.

For the 12 months that ended April
27, Shorewood reports that net profit
dropped to $12.8 million from $16.1
million the year before.

Revenues were up only slightly to
$142 million from $139.3 million.

Although revenues rose only 1.9%,
operating costs and expenses in-
creased 5.2% to $120.2 million, which
hurt the company’s profitability.

In the fourth quarter, New York-
based Shorewood’s net profit edged
up to $3.66 million from $3.61 million

on an increase in revenues to $38.7
million from $35.2 million,

The company says that at a recent
meeting with investors and analysts,
Paul B. Shore, chairman and presi-
dent, stated: “While current econom-
ic conditions in the U.S. and Canada
seem to be improving, there may be
some soft spots in the months
ahead.”

Shore told investors that gross
profit margins improved in the fourth
quarter over the same period the
year before because of “operating
and production efficiencies.”

Shorewood’s stock recently
climbed to $8.75 a share in over-the-
counter trading. Its 52-week high is
$11.375. DON JEFFREY

Blames Venue In
But Officials Say Axl Sparked Disturbance

ot

port, “has done literally every con-
cert of any type [in the St. Louis
market] for the past 15 years,” in-
cluding a previous Guns N’ Roses
show, says Schankman. The conces-
sionaire that handled alcohol sales,
Ogden Allied, is one of the nation’s
largest concert service companies
and had no breakdown In its serving
controls the night of the show, says
Schankman.

He also disputed claims that any-
one in the audience was being ha-
rassed by either bikers or venue se-
curity.

The melee broke out 90 minutes
into the show, shortly after 11 p.m.,
after Rose reportedly called to secu-
rity to take a camera from a fan be-
fore lunging into the crowd himself.

After security workers lifted
Rose back on stage, he slammed his
microphone down, walked off stage
and “all hell broke loose,”” a security
guard said. Fans ripped up land-

(Continued on next page)

Legendary Party. Celebrating the launch of EMI Records USA's “'Legends of
Rock’N'Roll” series at a reception at Mickey Mantle's Restaurant and Sports
Bar in New York, from left, are baseball legend Mickey Mantle, recording artist
Bobby Vee, and EMI president/CEO Sal Licata. The series includes rereleases
from the musical libraries of such labels as Liberty, Imperial, Sue, United Artists,
Aladdin, and Minit Records.

Petty’s ‘Great’ Debut;

NATALIE COLE’s “Unforgettable” jumps to No. 2 in
its fourth week on the Top Pop Albums chart. The
classy collection of standards is sandwiched between a
pair of hard rock albums by Van Halen and Skid Row.

“Unforgettable” is the highest-charting set of stan-
dards since Barbra Streisand’s “The Broadway Album”
five years ago. David Foster produced the leadoff sin-
gles from both albums: Streisand’s “Somewhere” and
Cole’s “Unforgettable.”” The latter entry, a duet by Nat-
alie and her father, Nat “King” Cole, jumps from No. 68

Streisand won a Gram-
my for “Broadway”; Cole
seems likely to win in sev-
eral categories. Among
them: best traditional pop
vocal, best shortform mu-
sic video, and best pop vo-
cal performance by a duo

to No. 54 in its second

week on the Hot 100.
P RN e
; .

or group for the title-song

duet.

This is Cole’s highest-
charting album to date. The last time Nat “King” Cole
climbed this high was 1957, when he topped the chart for
eight weeks with “Love Is The Thing.” That same year
he became the first major black performer to headline a
network variety TV series.

‘

ROBIN HOOD’ has scored a bulls-eye. The sound-
track to the Kevin Costner box-office smash enters the
pop albums chart at No. 7. The album on Morgan Creek
Records contains Bryan Adams’ “(Everything I Do) 1
Do It For You,” which leaps from No. 14 to No. 4 in its
fourth week on the Hot 100. A&M must have mixed feel-
ings about the single’s fast elimb: happiness that Ad-
ams’ first single after a four-year layoff is enjoying such
instant acceptance, but chagrin that Adams’ A&M al-
bum featuring the smash, “Waking Up The Neighbors,”
isn't scheduled for release until Sept. 3.

That's good news, however, for Morgan Creek. The
L.A -based label is headed by top producer David Ker-
shenbaum-—a former A&M bigwig—and Jim Mazza, a
former president of EMI America. “Robin Hood” is the
second top 10 soundtrack so far this year to put a new
label on the map. It follows “New Jaek City,” which did
the same for Giant Records.

FAST FACTS: Tom Petty & the Heartbreakers’ “Into
The Great Wide Open” enters the pop albums chart at
No. 14. Petty’s last album, “Full Moon Fever,” logged 35
weeks in the top 10, sold more than 3 million copies, and
received a Grammy nomination for album of the year.

by Paul Grein

~Cole Getting Hotter; ‘Robin’ Soundtrack Flies;

‘Summertime’ Sizzles

Rap continues tosizzle, with two rap acts entering the
chart inside the top 30. Heavy D. & the Boyz’s “Peace-
ful Journey” bows at No. 21; Slick Rick’s “Ruler’s
Back” opens at No. 29. The Heavy D. album looks espe-
cially solid: The first single, “Now That We Found
Love,” jumps from No. 47 to No. 38 on the Hot 100.

Gladys Knight debuts at No. 48 with “Good Woman.”
Knight was spotlighted recently on “The Oprah Win-
frey Show,” which has a proven track record of boosting
album sales. Patti LaBelle and Dionne Warwick, who
joined Knight on “Oprah”
and back her on a key al-
bum track, both enjoyed
major comebacks five
years ago; let’s hope this
is Knight's turn.

Paula Abdul’s ‘“The
Promise Of A New Day”
is the top new entry on the
Hot 100 at No. 40. It's the
follow-up to “Rush Rush,”
which was the first single
to log five weeks at No. 1

in more than six years.

“Things That Make You Go Hmmm . ..” by C&C Mu-
sic Factory featuring Freedom Williams is next in line
at No. 49. C&C’s debut album, “Gonna Make You
Sweat,” has appeared in the top five on the pop albums
chart for 16 of the past 18 weeks. And with this all-for-
mat single taking off, the album is likely to remain high
on the chart through the summer.

D.J. Jazzy Jeff & the Fresh Prince land their first top
10 pop hit as “Summertime” jumps to No. 9. The duo’s
Grammy-winning 1988 breakout hit, “Parents Just
Don’t Understand,” reached No. 12,

The meteorologically minded Scorpions land their
iighest-charting single to date as “Wind Of Change”
jumps to No. 20. It tops “Rock You Like A Hurricane,”
which reached No. 25 in 1984.

WE GET LETTERS: William Simpson of Los Angeles
notes that the title of this week’s No. 1 album—Van Ha-
len’s “For Unlawful Carnal Knowledge”—and the name
of the group with the new No. 1 single—EMF—both in-
clude plays on the “F-word” ... He adds that the Fresh
Prince is the first artist to land a top 10 single while
starring in a prime-time network series since Bruce Wil-
lis moonlighted with “Respect Yourself” in 1987.

Gordon Pogoda of the National Academy of Songwrit-
ers notes that 19 of the top 20 singles on this week’s Hot
100 were written or co-written “in-house,” by either the
artist or the producer. The exception is UB40’s remake
of Al Green’s “Here I Am (Come And Take Me).”
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U.K. Labels Protest U.S. Remix Imports

M BY JEFF CLARK-MEADS

LONDON—The organization that
saves U.S. record companies hun-
dreds of thousands of dollars a year
is appealing for a bit of help in re-
turn.

The British Phonographic Indus-
try’s anti-piracy unit is unhappy and
disappointed that U.S. companies do
not seem to be doing much to stem
the flow into the U.K. of a new breed
of unlicensed product: American DJ
remix compilations.

The extent of the problem came to
light last year when importer Esprit
began advertising for public sale U.S.
DJ remix compilations featuring hun-
dreds of artists including Madonna,

Paul McCartney, Depeche Mode,
M.C. Hammer, the Eurythmics, and
Paula Abdul.

In the spring, the BPI issued a writ
against Esprit on the grounds that it
was “importing, selling, and distrib-
uting illegal sound recordings.” The
company agreed to hand over 499 un-
licensed CDs, 2,000 record sleeves,
and 2,737 vinyl 12-inchers. It also
agreed to pay costs and damages of
almost $10,000.

In legal papers, Esprit said it was
shipping its discs directly from a
number of named U.S. companies:
Art Of Mix/Ultra Hot Razor Cuts,
Disconet, Hot Tracks, Mixx Masters,
Pop Mix, Prime Cuts, Razormaid,
Rhythm Stick, and Ultimix.

Anti-piracy unit coordinator Tim
Dabin comments, “You can’t bring [in
these recordings] without a license
and Esprit had never been given a li-
cense.

“I'm sure that the U.S. record com-
panies who sell their tracks to these
DJ compilation companies cannot
have known that their product was
going to end up being sold over here.

“But, we wouldn’t be getting this
problem in the U.K. if the American
record companies were looking into
this and policing it. It seems to me
that they’re just not doing anything
about it.” (See story, page 1.)

Dabin points out that the compila-
tion companies have tight subsecrip-
tion lists and that any copies they

press in addition to the numbers they
need to service subscribers are sim-
ply a waste of money.

“We have to ask why we picked up
95 copies of one title. If this product
is available in these numbers here, is
it also turning up in the same vol-
umes in the rest of Europe?”’

Esprit’s advertising offers the
discs at premium rates—up to $100 in
some cases—and Dabin comments,
“A lot of people are making a lot of
money out of music to which they do
not hold the rights.”

Each year, the anti-piracy unit car-
ries out dozens of actions that help
curb the pirating of U.S. artists of all
stature in the U.K.

UNAUTHORIZED DANCE REMIXES FIND WAY TO RETAIL BINS

(Continued from page 3)

knowledge that they did not autho-
rize cuts on remix compilations avail-
able at retail. For example, not only
Black Box’s “Strike It Up,” but also
“Touch Me (All Night Long)” by
Cathy Dennis (Polydor), “Gonna
Make You Sweat” by C&C Music Fac-
tory (Columbia), and “Where Love
Lives” by Alison Limmerick (Arista)
have appeared on compilations from
Seattle’s Groove & Mix, and these la-
bels say they did not authorize remix-
es of those tracks.

Similarly, Arista says it did not au-
thorize San Francisco Supermixers’
use of the Limmerick track, and Mer-
cury did not give the service permis-
sion to remix “Gypsy Woman” by
Crystal Waters. Jock-mix in Dallas
has issued allegedly unauthorized
versions of “Where The Streets Have
No Name” by Pet Shop Boys (EMI),
“Together Forever” by Lisette Me-
lendez (Fever/Columbia), and *“Gen-
erations Of Love” by Jesus Loves
You (Virgin).

None of the services accused of re-
leasing unauthorized remixes could
be reached for comment.

Although such activities apparent-
ly have been going on for some time,
few labels have taken legal action
against companies releasing illegal
remixes.

“I pursued the option of going af-
ter [Powerhouse], and was advised
that it would cost us more in legal
fees than what we would be awarded
if we were to win the case,” says
Schweinsberg. “It’s a Catch-22 situa-
tion. You want to stop them, but you
can't always do it.”

Joey Carvello, Atlantic Records’ se-

nior director of dance music and
crossover projects, agrees. “It’s diffi-
cult to police a situation like this,” he
says. “There are so many [remix ser-
vices] out there that I could spend
most of my week chasing down
which service is doing what. You
have to wonder how much trouble it's
worth.”

Others feel that any exposure for a
record can be useful.

“Any way that I can get my record

1t’s difficult to police
a situation like this.
There are so many
remixers out there’

played is fine with me,” says a major-
label source. “Everyone complains
about losing money to these bogus
remix services, but it’s all nickels and
dimes. Since a lot of them are region-
al, no substantial amount of money is
lost.”

The only documented case of a suc-
cessful challenge to the remixers oc-
curred last year, when Warner Bros.
stopped Los Angeles’ Art Of Mix
from releasing a version of Madon-
na's “Vogue.”

Labels also display a general lack
of concern about retailers stocking
records that are supposed to be avail-
able on a subscription-only basis.
And, while U.K. record companies
are unhappy about imported remix
compilations, they complain that U.S.
labels have done nothing about it (see

story, this page).

For their part, dealers here say ei-
ther that the remix albums in their
stores are traded in by patrons or
that they are merely playing them in-
store.

EDGE OVER COMPETITION

The concept of the remix service
was developed during the early '80s
by Hot Tracks and the now-defunct
Disconet. The idea, says Hot Tracks
remixer Chris Cox, was to create a
service that would be sensitive to the
needs of club DJs and complement
the promotional efforts of labels.

“Having mixes and edits of songs
different than those available in
stores and from labels gives the DJ
an edge over his competition,” he
says. “It creates an image of exclu-
sivity for the club musically.”

Tony Prince, president of DMC,
agrees. “When a DJ can obtain
unique versions of a popular song, it
will maintain his interest. Certainly,
this helps the labels.”

In the case of Ceybil’s Atlantic sin-
gle, “Love So Special,” DMC’s remix
helped generate crossover radio air-
play. DMC staff producer Steve An-
derson’s version of the song became
so popular among crossover radio
programmers and mix-show jocks
that Atlantic remanufactured the
cassette and CD single to include An-
derson’s mix as the A-side cut.

“We were having trouble getting
that song on the radio before Steve
got his hands on it,” says Carvello.
“Once we put out his version, it start-
ed to happen.”

Remix services use various techni-

Goldhouse. Epic executives present members of hard rock group Firehouse with gold albums for their Epic debut,
“Firehouse,” which features the hit single “Don’t Treat Me Bad.” The band’s current single is “Love Of A Lifetime.”
Shown, from left, are band member Michael Foster; Epic senior VP of marketing Larry Stessel; band member C.J. Snare;
Epic executive VP Richard Griffiths; Epic senior VP of promotion Polly Anthony; band member Perry Richardson; Epic
president Dave Glew; band member Bill Leverty; Epic VP of A&R Michael Caplan; band manager Gigi Freddy; and Sony
Music president Tommy Mottola.

cal means of crafting new versions of
songs. DMC works exclusively with a
24-track recorder, while others will
use digital audiotape or CD formats.
Staff producers are not allowed to re-
record tracks the way other remixers
do, though they commonly overdub
new beat patterns and keyboards.
Cox takes pride in the fact that Hot
Tracks regularly corrects mistakes
found in the original songs.

DON'T PAY ROYALTIES

Although U.S. remix services are
not bound to pay mechanical royal-
ties, U.K. law requires that DMC
does. Most services supplement sub-
scription packages by publishing
newsletters and magazines. DMC’s
Mix-Mag became so popular that it
has become a newsstand publication.

Although legitimate remix services
continue to have financial success
and label support, those who operate
them are apprehensive about the fu-
ture.

“Some labels think twice before
giving permission [for remixes)
now,” says Cox. Also, labels are
spending more money creating addi-
tional remixes of records themselves,
Atlantic and Columbia now regularly
release up to eight or nine remixes of
a record, which some feel may even-
tually eliminate the need for remix
services.

New Mexican
Law Recognizes
U.S. Copyrights

WASHINGTON, D.C.—U.S. re-
cording companies stand to gain
back some of the $75 million in an-
nual lost sales now that Mexico
enacted a revised copyright law
July 9 protecting U.S. recordings
for the first time.

The signing by the Mexican leg-
islature of the country’s new
copyright law, with tough in-
fringement sections that go after
record pirates, is expected to help
the large Mexican record industry
as well.

That country’s well-developed
industry suffers more than an es-
timated $225 million a year in lost
sales to an entrenched—and up
until now unprosecuted—piracy
industry.

“The passage of this long over-
due legislation is a major victory
for all record companies,” said Re-
cording Industry Assn. of Amert
ca president Jay Berman.

The copyright law update was
part of a major effort by the Bush
administration to set Mexican
trade negotiations on track. The
U.S. was ready to warn of trade
sanctions had Mexico not pledged
to offer protection to U.S. intellec-
tual property.

The RIAA worked closely with
U.S. Trade Representative Carla
Hills, and, through her, high-rank-
ing Mexican officials, to impress
upon the government the impor-
tance of the legislation.

Berman also suggested that ef-
fective protection of sound-record-
ing copyrights would “give rise to
U.S. investment in the creation
and distribution of recorded mate-
rials.”

When queried about his state-
ment that “Mexico can expect an
increased level of recording com-
pany activity,” Berman added
that “our member companies
have indicated they're willing to
have a bigger presence there if
they feel comfortable with the lev-
el of protection.” BILL HOLLAND

e e . N . e~ s Sp———E TR
GUNS MANAGER BLAMES LAX SECURITY FOR MELEE

(Continued from preceding page)

scaping, pulled down lighting fix-
tures, chain-link fencing, and two of
the band’s video screens, as well as
overrunning the stage and damag-
ing amplifiers.

Damage to the band’s equip-
ment prompted the cancellation of
shows July 4 at the World Music
Theatre outside Chicago and July 6
at the Sandstone Amphitheatre
outside Kansas City. The tour re-
sumed July 9 at the Starplex Am-
phitheater in Dallas, where Rose
briefly interrupted the show to
challenge a bottle-thrower, who
was removed from the crowd and
arrested without further incident.

Police in Maryland Heights have
sent requests for statements about
the fracas to Guns N’ Roses’ road
crew, seeking a response within
two weeks. Police Chief Neil F.
Kurlander told the St. Louis Post-
Dispatch that more than 100 mem-
bers of the Riverport staff, fans
close to the stage, and police at the
show already have been inter-

viewed. The decision whether to
pursue criminal charges in connec-
tion with the disturbance will be up
to St. Louis County prosecutor Rob-
ert McCullouch.

“If Rose had anticipated a prob-
lem, he should have left the stage”
and alerted security, says Schank-
man. “All he said was, ‘Get that
thing [the unauthorized camera];
fuck it, I'll get that thing,” jump-
ing into the crowd before security
could react. “The audience was
fine until then.”

Zuckerman added, ‘“Somebody
does something like this, they can
make all the excuses and state-
ments they want. But up until that
time, it was a no-problem show.”

Schankman says Riverport
plans no change in its booking poli-
cy toward hard-rock shows after
the incident involving Rose. How-
ever, he said, “I absolutely would
not bring this gentleman back to
St. Louis because of what hap-
pened.”

8

www americanradiohistorv com

BILLBOARD JULY 20, 1991


www.americanradiohistory.com

FROM THE ALBUM, SCHUBERT DIP. 500, 0UBREOPIES SOLD IN 30 DAYS.

PRODUCED BY: RALPH JETZARD FOR STRYCHNINE PRODUCTIONS ~ MANAGEMENT: LINDA OBADIAH, ASG[] MANAGEMENT  FROM ENI RECORDS USA ML



www.americanradiohistory.com

The first telécast of “THE CIVIL WAR” as the highest rated series in
P8BS history, and if generated 1,000,000 + video-sales.
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Now, perfectlyimed with thg secong broadcast of thi series [n-July,
£omes the. premiere of -"SONGS QF’"[HE pﬁll(l, WAR.” This: new: program
debuts first. qn. 8MV home video-August 13, 4nd will be broadeast
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beginning August 17 on PBS.
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The passion and turbulénce”of America's Jnost entical h_ﬁm- are
captured in-“SGNGS OF THE CiVIL WAR,” whicfi comies ta Iite}»y‘ltﬁk the

same -authenticity and attention.to detait as its companion serjes. It

tae

features 25 popular: songs of the day—fblk: countryibluegrass, gospel
— some standards, others rare. And each is introduced with-insightfui
narrative and'performed just as they were 130 yeai's ago.

Directed by Jim Brown. Co-Produced by Ken Burns of the' Award-

winning PBS series, “The Civil War.”

Featuring many of today’s legendary stars:

HOYT AXTON @ JUDY COLLINS-® RONNIE GILBERT # JGHN HARTFORD »
RICHIE HAVENS o WAYLON JENNINGS © KATHY-MATTEA o KATE AND AﬁNA
McGARRIGLE ® SWEET HONEY IN-THE ROCK o JAY UNGAR AND MOLLY
MASON WITH FIDDLE FEVER ® U.S. MILITARY ACADEMY BAND
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SONGS OF THECIVIL WAR.
The Stary Told Through Music.

(AR

T weiks
BN B Y

In-Store: August 13 - 19V-49096 + Running Time: 60 Minutes s UPC# 0-4474-49096-3 - ISBN 1-56406-096-9 + Sugg. Retail: $19.98

Also availahle on Columbia Compact Discs and Cassettes: “SONGS OF THE CIVIL WAR" CT/CK 48607
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VID CLUBS’ LOW PRIGES HURT RETAIL MARKET

H’wood Should Stand Up Against Direct-Mail Firms

EBY PAUL M. GRASSI

By 1988, sell-through of home video
product was becoming a rapidly
growing segment of the retail video
business. At our company, Palmer
Video, sell-through, which then ac-
counted for 10% of overall revenue,
was projected to double over the fol-
lowing 12 months. Indeed, by March
31, 1990, sell-through of movies had
already climbed to 14% of Palmer’s
overall revenue.

Then, in mid-1990, our sell-through
business suddenly collapsed; it con-
tinues to decline. We are at perhaps a
third of where we expected to be in
sell-through this year and barely 50%
of where we were just 18 months
ago. On a year-to-year basis, sell-
through revenue is down 60%.

While there are a number of rea-
sons for this downturn, one factor
that has been especially harmful to
the development of retail sell-
through has been the growth of video
clubs.

Direct-mail video clubs, a spinoff of
record and tape clubs, have been
around since the early '80s. They ad-
vertise aggressively and hook the
consumer with unbelievable offers.

The two largest, Columbia House
and BMG Direct Marketing, make
videos available to the consumer at
exceptionally low prices. Retail video
stores typically average about $18
per videocassette sold. In contrast,
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CRUEL JOKE

MTV is playing a cruel joke on its
viewers by segregating music vid-
eos by genre into blocks of three
(Billboard, June 22).

According to Matt Farber, VP of
music programming, this approach
“avoids the train-wreck theory of
playing L.L. Cool J next to Fire-
house next to Wilson Phillips next
to the Black Crowes.” If this is the
direction MTV wants to go, why
doesn’t the channel just create five
individual music channels? This
way, the rap, heavy metal, pop,
dance, and mainstream rock videos
and programming now lumped to-
gether on the one main channel
could be totally separated into five
“niche” channels, and thus wouldn’t
tax the viewer’s brain. This would
solve the whole ““problem”!

Ryan Smith
Verona, N.Y.

AGE OF MEDIOCRITY
Is this a joke or what? A Vanilla Ice
“live” album! It’s already hard to be-
lieve that the two most successful al-
bums of 1990 sold as much as the Ea-
gles’ classic “Hotel California.” Re-
member, these guys wrote and
recorded the album all by them-
selves! They didn’t need to sample
other artists. Nor did Steely Dan,
Lynyrd Skynyrd, Led Zep, etc.

I know there was bad stuff in the
"70s, and the '80s were a decade of
pop mediocrity. But what will await

Columbia House recently advertised
an initial offer of six “first-run” or
“hit” videos for only 69 cents each
plus shipping, with the option to re-
ceive two more at $9.99 each plus
shipping. For a total of less than $38,
the subscriber can get eight videos,
averaging less than $5 each. Over the
next three years, the club member
need only purchase four additional

‘The Hollywood
studios must ...
protect their
video revenues’

Paul M. Grassi is VP of finance and
administration for Palmer Video, an 82-
store video specialty chain based in Union,

What has evolved instead is the mass
merchandising of “first-run,” hit re-
leases, vital to the retail video stores.

This price cutting by video clubs
may be illegal, as some audio retail-
ers have suggested about record club
policies (Billboard, April 6). More-
over, they give the retail customer
the perception that videocassettes
are “cheap” products. Further, since

NJ,

videos at “regular” club prices, start-
ing as low as $23.95. Why would any-
one with access to these “‘shop-at-
home” clubs want to buy videocas-
settes at a retail location?

The original intent of the clubs was
to target geographic areas where re-
tail outlets were inaccessible and to
market only nonhit titles, such as
how-to videos, those in the public do-
main, and perhaps rereleased movies.

all outlets market the identical prod-
uct, why buy at a retail video store
when the same product can be pur-
chased at a deep discount through
mail-order clubs?

The video industry relies on the re-
lease of Hollywood movies to sur-
vive. The motion picture studios,
however, must also recognize the vid-
eo industry as an integral profit cen-
ter to their overall business and must

us in the '90s? They let Vanilla Ice
record “Satisfaction”! I can’t believe
it. If you think I sound angry, you're
right,
Jochen Mezger
Mainz, Germany

BOTH SIDES NOW

A new round of industry/civilian mu-
sic seminars is beginning, and I'm
still reeling from the best of these
events—South By Southwest in Aus-
tin, Texas. That was my first experi-
ence in attending any seminar as a
member of the “enemy camp”—I
was a free-lance writer for more
years than I care to count. But even
as a writer, I felt that what seemed to
be missing—on both sides of the
job—was a little self-regulation.
What our parents might have called
morality.

Even that knowledge didn’t pre-
pare me for the blatant bullshit that
came cascading down on indus-
tryites’ heads during the press panels
at SXSW. Excuse me here if [ step on
some toes, but I always assumed
that, when one became an adult, one
became responsible for one’s own
moral welfare, If, as a publicist, I of-
fer a writer a trip and he/she takes it,
it better be for the right reasons, and
if it’s not, don’t blame me. (If a writer
can be bought for the price of airfare
to San Francisco, he needs to do some
serious rethinking about life, the uni-
verse, and everything. Pronto.)

If I do offer writers a trip (and con-
sidering my budget, that is extremely
rare), I do it for one reason only: the
fresh “angle” of being somewhere
with a band is interesting enough to
entice you to do the piece. Perhaps

naively, I don’t expect a trip will con-
vince someone who hates a band that
the group is terrific. But then again,
if a writer truly hates a band, I ex-
pect the journalist to be moral
enough to take a pass on the trip, and
if need be, the story. I don't expect
my band (and label) to put up the
bucks and cater to a sullen, spoiled
writer who will use the trip as a vaca-
tion, and then skewer the band in
print in return.

As a writer, | was offered my fair
share (and probably more) of fabu-
lous trips; I took a good number of
them. However, even a cruise to the
Caribbean wasn’t enough to make
me pretend [ was going to love a
singer's record. So I passed on the
trip. To take it—knowing I disliked
the record and the artist—would
have been wrong.

Perhaps I was and am naive. I can
live with that. I can also live with my-
self. What I can't live with are writ-
ers—and the number is small but vo-
cal—who protest over their label-
sponsored beer bellies that they have
been used.

Just say no.
Sharon Liveten
Director of Publicity
Slash Records
Los Angeles
MARKETPLACE DECIDES

Though [ sympathize with Freddee
Towles’ struggle to become accepted
as a black rock’n’roll singer (Bill-
board June 29), [ also sympathize
with the A&R staffers he has so reck-
lessly accused of originating the rac-
ism in the music industry that he
claims has prevented his commercial

therefore protect their video reve-
nues. Since an overwhelming portion
of profit to these studios comes from
retail video stores, via standard dis-
tribution channels, these retailers’
concerns should be addressed first
and foremost. There is no question,
among retailers we have polled, that
video clubs hurt retail sales.

Large and small retailers repre-
senting some 25,000 video outlets in
the United States must press their
cause with the movie studios. Video
distributors must also take up the
fight. They are equally hurt as mail-
order clubs bypass normal channels
of distribution and buy product direct
from the studios.

Video clubs also hurt the perceived
value of videocassettes, The consum-
er has no way of knowing that the
clubs, through special studio ar-
rangements, enjoy costs that are a
fraction of those paid by retail stores
for the same product.

Hollywood studios should realize
that if retail video sales were to dis-
appear, their profitability would be ir-
reparably damaged. On the other
hand, if mail-order clubs disappeared,
retail stores would more than be able
to pick up that lost revenue to the
studios, with higher gross-profit
sales.

Straighten up, Hollywood: You
cannot continue this wild profitability
without retail video stores. We need a
fair shake.

success. His accusations should more
appropriately be directed at his audi-
ence. As he himself states: “After the
sound check, everyone comes up to
me, amazed that a black guy is sing-
ing rock’'n’roll.” The consumers, not
the A&R people, are the ones who ul-
timately make the decision as to who
will or will not succeed in the music
industry.

The fact is, A&R people are only
small cogs of a much larger economic
machine that attempts to satisfy the
wants and needs of a consumer
group in order to make a profit. A
racist, sexist, or bigoted consumer
group will want a likewise racist, sex-
ist, or bigoted product. This was re-
cently made painfully clear to me ina
Billboard interview with Maurice
Starr of New Kids On The Block
fame, in which he stated that his for-
mula for commercial success was to
take a few good-looking, white, mid-
dle-class kids and teach them to sing
and dance black music.

Racism exists in A&R departments
all over the world in the same quanti-
ty as in any other area of the music
industry or in any other organization,
regardless of its purpose or product.
Racism is a hideous disease we
should fight hard to eradicate from
our society. Unfortunately, Towles’
ignorant and reckless accusations—
the cause for much racism in our
country—not only focus attention
away from the real problem, but
make him no better than the racist
consumers or industry executives he
claims are preventing his commercial
success.

Mauricio A. Martinez
Campbell, Calif.
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Dees Hangs Tough On L.A.’s Radio Waves

B BY CRAIG ROSEN

L.OS ANGELES—A fter nine years in
the trenches of the Los Angeles
morning radio wars, KIIS-AM-FM’s
Rick Dees is a survivor.

Dees has survived direct attacks

from KPWR (Power 106) morning _

host Jay Thomas,
and former KQLZ
(Pirate Radio) PD/
morning  man
Scott Shannon.
He’s seen KABC
morning team
Ken (Minyard) &
Bob (Arthur) be-
came Ken & (Rog-
er) Barkley.

His battles haven’t been only on
the radio waves. His late-night talk
show “Into The Night,” which often
served as the butt of jokes for his ra-
dio rivals and was slammed by televi-
sion critics, had a rocky run. Dees re-
cently stepped down as host.

Former sidekick Liz Fulton filed a
sex-discrimination suit, which is still
pending, against Dees when she was
dismissed from her duties. Former
“Rick Dees Weekly Top 40” partner
Cosmo Capallino sued Dees and part-
ner Wally Clark, claiming that they
cut him out of the company. That suit
was settled out of court.

Through all the trials, Dees has
managed to keep his chin up. Al-
though album rock KLOS Los Ange-

DEES

les duo Mark (Thompson) & Brian
(Phelps) are the current kings of Los
Angeles a.m. drive time, Dees hangs
in there.

“People come and go,” he says.
“Scott Shannon, I thought, did an ex-
cellent job here. Who knows why cer-
tain things work and don’t work ...
It's fun to be in competition with so
many good people. I don’t know what
happened with Power, though. It just
shows how fads come and go. It's al-
most scary.

“What I try to create is a little va-
nilla Haagen-Dazs. You can put any-
thing on it, and it sticks around for a
long time, because if it is a fad type
of thing, it does come and it does go.”

Dees says his morning show is
“the old-fashioned, run-your-own-
board, call-out-your-own-cues type of
situation. It is all hand-done.” He en-
gineers his show on a refurbished
RCA board from the ’'60s. “It’s got
knobs instead of slides, because I just
like to hold a knob,” he quips. “And
tweaking those knobs I can do a lot
faster than sliding those pots.”

He says he has managed to be a
consistent force in the Los Angeles
market by continually “re-creating”
himself, and changing the cast of
players that surround him. Recent
additions include sidekick Ellen K
and sports anchor Vic ‘“The Brick”
Jacobs. Longtime producer Jack Sil-
ver recently took the PD job at
WLUP Chicago. “Some of the regu-

Top 40, Urhan Outlets Going
‘Stopless’ With New Liner

B BY SEAN ROSS

NEW YORK—Seven months after
its inception as an MTV liner, the
phrase “Stopless Music” seems, well,
hard to stop at top 40 and urban ra-
dio—even though MTV is no longer
using it.

Drive across Southern California
and you’ll hear about “stopless mu-
sic” on KKLQ (Q106) San Diego,
KPWR (Power 106) Los Angeles,
KGGI Riverside, and KPSI-FM Palm
Springs. WIOQ (Q102) Philadelphia
plays stopless music. So does rival
WEGX (Eagle 106). WHTZ (Z100)
New York even has a variant now,
talking about “zero-stop” instead of
“nonstop” music sweeps.

Consultant Jerry Clifton uses the
new ‘8 word” at several of his top 40
and urban clients, including KGGI,
WHYT Detroit, and KBXX Houston.
WHYT’s current convertible give-
away, for instance, is the “stopless
topless summer free ride.” Instead of
the “96.3 days of summer” that many
stations refer to, WHYT is plugging
the “stopless summer of 96.3.” Its
music sweeps are “stopless jams.”

That Clifton stations would pick up
on “stopless music” is significant. As
far back as 1988, Clifton was com-
plaining that “continuous music”’—
the phrase his clients had popularized
in the late "70s and early '80s—had
been devalued by overuse. At that

time, Clifton wondered when some-
thing would come along to replace
“continuous music.”

That is why WVIC Lansing, Mich.,
PD Kevin Robinson speaks for many
of the PDs using “stopless music”
when he calls it “a unique statement.
It hasn’t been overused like ‘most
music,” ‘better variety,” or ‘10 hits in a
row.’ [ don’t think people buy into the
music quantity thing anymore. It's
fresh and hard to program against. It
also makes people stop and say,
‘What does that mean?’”

“It’s just a word that cuts through
the clutter,” says WEGX PD Brian
Philips. “The first time I heard it on
MTV, I thought it was a silly word
but an interesting way of saying
things.”

“We were using ‘continuous music’
before and ‘stopless music’ just
seemed to be much hipper,” says
KPSI PD Bob Clark. “When you get
to be my age, if you hear something
you think the younger audience is go-
ing tolatchonto . . . it’s good to use.”

MTV began using “stopless music”
around the beginning of the year af-
ter free-lance copywriter Karen Sahl-
monsen submitted it as “one of 50
million titles,” according to creative
director Judy McGrath. “Stopless
music” was used every hour at :50
for about six months.

“We were just trying to be quick

(Continued on page 22)

lars come and go,” Dees acknowl-
edges. “It’s just like the cast of
‘Cheers.” The cast does change, and
things happen in Los Angeles and we
change.”

After nearly a decade at KIIS,
Dees knows that it is not possible to
always be on top. “I don’t think the
Los Angeles listeners are quite as
loyal as they used to be, just ask Jay
Thomas. You can do a fine show, but
sometimes they will tune away.”

Dees has also made a point of mak-
ing his audience a bigger part of the
show. On a recent morning, Dees at-
tempted to find a “date” for a lonely
woman whose husband was serving
time in jail. “I used to talk to [listen-

ers] off the air,” he explains. “But
now I put them on. I make no judg-
ments and just let them talk and
that’s better than any bit or song I
could play.”

While rivals such as Mark & Brian
may be pushing the envelope of
taste, Dees says, “I always envision a
father driving his 12-year-old daugh-
ter to school. If I say something that
makes either one of them embar-
rassed, then I think it's a mistake.
Others don’t seem to feel that way. I
think shock value wears off after a
while and time . . . has proven that.”

Howard Stern’s imminent arrival
at classic rock KLSX doesn’t seem to

(Continued on page 15)

Pork Predator. The latest variation of
KSHE St. Louis’ pig mascot
“Sweetmeat” is the half Cyborg/half
pork “Ter-Meat-Ator.” Staffers say the
new mascot’s mission is to “‘seek out
and destroy the inferior, wimpy music
radio stations.”

Computer Gapers: Preventing Sahotage
Stations Can Take Steps To Protect Programming

B BY PHYLLIS STARK

NEW YORK—Two weeks ago, KOY-
FM (Y95) Phoenix GM Nancy Reyn-
olds told the local paper that her for-
mer PD, Rick Thomas, had “sabo-
taged” Y95's computer programming
software before he left for the PD
job at XHTZ San Diego, something
Thomas subsequently denied.

While such incidents are rare, man-
agers at the two major programming
software companies say they do hap-
pen occasionally. By taking certain
precautions, however, managers can
prevent these incidents from ecrip-
pling their stations.

Both the Scarsdale, N.Y-based Ra-
dio Computing Services, and the Bir-
mingham, Ala.-based Tapscan in-
clude certain security measures in
their music scheduling packages.
RCS’ Selector, which claims about
1,700 radio clients worldwide, and
Tapscan’s MusicScan, which claims
about 500 clients worldwide, both re-
quire passwords. Both allow users to
limit the access of certain individuals
to certain parts of the system. For ex-
ample, several people could have
passwords that authorize them to
print logs only, but not make changes
in the system. Both have built-in sys-
tems to prevent the software from
being installed at another station.

Sabotaging these systems could be
accomplished in a number of ways. A
PD might delete titles or reactivate
old ones, delete an entire music cate-
gory, or change or delete clocks and
coding rules. Such changes could rad-
ically alter the sound of the station,
or at least take hours worth of work
to repair. One major-market PD, for
example, claims some of his friends
have “time bomb” categories in their
music scheduling systems—catego-
ries that will automatically start
scheduling unauthorized records if
they ever leave the station and aren’t
there to delete them.

Even people without access to the
programming system could do some
damage if they were computer savvy
enough to get into the computer’s
disc operating system subdirectories
and delete the programming files.

In the Phoenix situation, Thomas

allegedly changed 10%-15% of the
playlist. Deleted titles came back into
rotation while some of the station’s
biggest currents were deleted. And
Reynolds claimed Thomas was the
only person at Y95 who knew the
password.

But RCS GM Lee Facto, whose Se-
lector system was in use at Y95, says
if the problem was only the pass-
word, it could have been easily fixed
with a call to the RCS emergency
number. “A quick phone call to us
would have allowed them to bypass
that,” he says. “As long as we were
satisfied that we were talking to [the
GM or] a responsible person we
would [help them]. We are very capa-
ble of dealing with any kind of emer-
gency.”

The biggest problems can ocecur
when the PD is the administrator of
the security system—and the person
who wishes to sabotage it. “Our sys-
tem and most other systems provide

for security,” Facto says, “but if the
primary person in charge of security
is the one who is going to sabotage
the system, upper management
should [take charge].”

But since sabotage is a rare occur-
rence, it is probably neither neces-
sary nor realistic to expect a GM to
administer the system in most cases. -
The better solution stressed by both
Facto and his MusicScan counterpart
Mark Schreiber is to back up the sys-
tem on disc frequently. “PDs, MDs,
and even GMs need to know that the
most important thing to know in
working the system is backup,” says
Schreiber.

Since most programmers make dai-
ly music changes, Schreiber suggests
having five discettes, one labeled for
each day of the week, and backing up
the system daily. That way, he says,
if sabotage occurs, or if there is a
computer problem, the information is

(Continued on page 27)

B BY BILL HOLLAND

WASHINGTON, D.C.—The Senate
Appropriations Subcommittee on
July 9 shot down an FCC proposal
for a “user fee” for broadcasters.
Lawmakers apparently were
swayed by National Assn. of Broad-

- appropriate” for the subcommittee
to rule on “substantive issues” such |
as fees. Also, NAB made sure the ~
subcommittee realized broadcast-
ers already pony up $42 million in
“cost of regulation’ fees, which go |
to the Department of Treasury.
NAB suggested those fees be “redi-
rected” to the FCC, The full com-
mittee was set to consider the issue
July 12.

HOUSE SHIFTS SPECTRUM
The House of Representitives on
July 9 voted to reallocate a portion-

‘User Fee’ Stumbles In Senate
NAB Argues Against FCC Proposal

casters arguments that it was “in-* ]

of the spectrum now used by the
federal government to civilian use,
including possible DAB systems.
The measure, sponsored by Ed-
ward Markey, D-Mass., and John

WASHINGTON

L

ROUNDUP

Dingell, D-Mich., got the voice vote,
because lawmakers believe more
spectrum will ensure more robust
economic growth. But the Bush ad-
ministration has already threatened
to veto the bill, even if it passes the
Senate, where a fight is expected as
to whether spectrum should be auc-
tioned. Bush, unlike broadcasters
and other public interest groups,
would like to see auctions—or else.
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Gurtain Rises On U.K. National License;
Knight Upped At B100?; Fields To V100

IN THE U.S,, the show-tunes format
may be restricted to one AM station,
KTUN Santa Barbara, Calif. But in
the U.K., First National Radio has
been granted the first ever national
commercial license for an all-show-
tunes format to be known on air as
FNR, The Showtime Station. FNR
will be on the air in about a year.

The national license, which was
designated specifically for a station
that did not play contemporary pop
music of some stripe, will cost FNR
approximately $2.9 million a year for
the next eight years, and will be
linked to inflation. In obtaining the Ii-
cense, FNR outbid two competing ap-
plicants, classical Classic FM and
easy-listening UKFM.

FNR'’s chairman is former British
Rail chairman Sir Peter Parker. Its
directors include Bob Kennedy,
founder of the U.K. equivalent of
ESPN, and a former director of Lon-
don oldies/top 40 combo Capital Ra-
dio. U.K. broadcast chain Chiltern
Radio will operate FNR.

TWO STATIONS BELOW LINE

Two Spanish stations, KCLB
Palm Springs, Calif., and KIME
Denver, will be listed below the
line in the spring Arbitron book.
Ratings-distortion practices also
earned both those stations cover
and page 5B notices and tape
flags.

According to The Hollywood Re-
porter, Capital Cities/ABC has
been ordered to pay $18.5 million

in damages to Niagra Falls, N.Y.,
restauranteur John Prozeralik as
a result of 1982 broadcasts on
WWKB Buffalo, N.Y., and its sis-
ter TV station that linked Prozera-
lik to organized crime. Capital Cit-
ies/ ABC plans to appeal.
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by Sean Ross with
Craig Rosen & Phyllis Stark

PROGRAMMING: IT'S B100’S KNIGHT?

This was not yet official at press
time, but, barring a major snag, long-
time AC KFMB-FM (B100) San Die-
go MD Gene Knight should be PD of
that station by the time you read this.
Knight has been with the station 10
years. His last programming job was
at crosstown XETRA-FM (91X).

Soft AC KMEZ Dallas becomes
the latest rock/AC convert, KCDU
(CD107.5), under consultant Fred Ja-
cobs. No PD has been named yet.
KCDU is using the slogan “Great
Classic Rock Without The Heavy
Metal.”” This doesn’t sit well with
crosstown KZPS, which has been us-

ing ‘“‘classic rock” for four years.
Bonneville has sent KCDU GM Skip
Schmidt a cease-and-desist letter
that Schmidt claims is “frivolous.”
Tony Fields, who joined Willis
Broadcasting several months ago as
national PD and PD of urban/AC
WKSV/WMYK Norfolk, Va,, is the
new operations director/morning
man at similarly formatted WBZN
Milwaukee, which will change calls to
WKKYV (V100). Fields replaces Ka-
ren Caruso, who will stay on in some
other capacity. No replacement has
been named at WKSV, but former
WOFM Norfolk GM Jim Hunt has
been named GM for WKSV/WMYK.
Bob Edwards, former APD/p.m.
driver at the old KFMK Houston,
joins crosstown oldies KNUZ as PD/
mornings. He replaces station veter-
an Bruce Nelson, who will pursue
station ownership. Across town,
country gold KILT’s two-week “all
Merle Haggard” stunt ended with
the repackaging of the station as
“Rodeo Country.” KILT will now be
only about 50% oldies; its music will
go back to the '60s instead of the '40s.
This wasn't signed at press time,
but expect top 40 KZHT Salt Lake
City to strike a simulcast deal with
oldies KRPN, giving it a signal in the
other half of the 80-mile-long market.
Also at KZHT, Brent O’Brien joins
as MD from KFTZ Idaho Falls, Ida-
ho, replacing John Griffin, who is
looking for a record job and can be
reached at 801-268-0782.
Morning news anchor Don Her-

ry Bryant.

CARL GARDNER, from KKRZ Portland, Ore., is named GM of WKTI Mil-
waukee. He replaces Doug Keil, now VP/radio & TV for WTMJ Inc.

THE RING TRILOBY: Great American’s WKLS Atlanta and Ring Radio’s
WCNN/WALR have entered into a joint sales agreement in which
WKLS will sell advertising time for the rival combo.

STEVE SINICROPI has been upped to executive VP for All-Pro Broadcast-
ing. He remains GM of WMVP/WLUM Milwaukee.

KING-AM-FM Seattle will be sold from King Broadcasting to controlling
shareholders Priscilla Bullitt Collins and Harriet Stimson Bullitt as
part of the new corporate entity King Radio.

SUPERSPOTS, the Chicago-based marketing firm, has been acquired and
re-opened by former staffers Dave Gariano, Michael Harnett, and Jer-

SCOTT BOLTZ from KFMZ Columbia, Mo., is the new GM at WLRW
Champaign, Ill., replacing Patty Donsbach,

NEW RAB STATS: Radio advertising was down 2.9% for the month of May,
compared with a year ago, according to the Radio Advertising Bureau,
For the year to date, revenues were down 3.7%.

man adds ND stripes at N/T WCKY
Cincinnati as 23-year station veteran
Mark Neely leaves to join the county
treasurer’s department. Bill Wams-
ley, morning man of co-owned AC
WWEZ, joins WCKY for nights. OM
Mark Elliott is now doing mornings
for the FM . .. Oldies KFRC-FM San
Francisco late-nighter Dan Lopez is
named program manager for adult
standards KFRC (Magic 61), replac-
ing PD Harry Valentine.

Former WMMS Cleveland PD
Rich Piambino joins PolyGram as its
Cleveland local rep ... Midday host/

PEOPLE: KTAR PHOENIX TRAFFIC REPORTER KILLED

N/T KTAR Phoenix helicopter pilot/traffic re-
porter Mike Neutzman, 50, was killed July 5 when
his Robinson R-22 chopper crashed into a house in
North Phoenix. Nobody was in the house at the
time. Neutzman was last heard from three min-
utes before his first scheduled report of the after-
noon. Neutzman, a retired policeman, leaves a
wife and two grown sons. In happier news at
KTAR, midday host Pat McMahon moves to
mornings; Chris Christian goes to evenings.

A Salt Lake City Tribune report has sparked a
county attorney’s office investigation of whether
KBER Salt Lake City morning men Ron Harrison
& Greg Thomas impersonated police officers. The
investigation stems from a prank call in which
they told a listener they were investigating a car
vandalism. KBER OM John Demick says the pair
never claimed to be police officers, and that the
call was taped and the victim gave permission for
it to be aired.

Last year, WANS Greenville, S.C., PD Bill
McCown and MD Jeff Hayes were charged with
commission of a bomb threat and unlawful use of
the phone after an incident involving rival WMYI.
McCown, now PD of WMMZ Ocala, Fla., says the
state of South Carolina has finally cleared the pair
of all charges.

KLOS Los Angeles morning heroes Mark &
Brian won’t be on TV until the fall season, but
some ad agency people are already bearish on their
“The Adventures Of Mark & Brian” series. New
York Newsday reports that a panel of 12 agency
people—none of whom are too fond of any new fall
series—predict a 12-share for “Adventures.” A 21-
25 share is considered respectable.

KLOS swing jock Nick Van Cleve returns to
WYNF Tampa, Fla., for p.m. drive as PD Charlie
Logan comes off the air ... WEGX Philadelphia’s
Rick Rumble joins John Murphy in mornings at

KKLQ San Diego. Across town, ex-B100 PD Mike
Novak joins country KSON for swing.

Night jock O’Neal Stevens returns to mornings
at urban/AC WJZZ Detroit, replacing Gerald
McBride. This means overnighter Cliff Coleman is
back in evenings ... AC WEAZ-FM Philadelphia
transfers overnighter Jim Foxwell to mornings at
new easy outlet WEAZ (Wish 560). Donna Frolow,
from WFPG-FM Atlantic City, N.J., replaces him
in overnights.

WLUM (Hot 102) Milwaukee late-nighter Kelly
Michaels joins his old boss Gregg Cassidy in an as-
yet-unspecified position at WYTZ (Hot 94.7) Chica-
go ... KKFM Colorado Springs p.m. driver Kelly
O’Shea replaces Scott McKay in afternoons at
KRFX Denver ... Part-timer Steve Garland is
upped to overnights at oldies KSFO/KYA San
Francisco ... Sean Caldwell from WDFX Detroit
joins WEGX (Eagle 106) Philadelphia as production
director, replacing Jon St. John.

Bob Jones goes from morning news to middays
at classical WQXR New York; Larry Yount stays
on for evening news ... KZOK Seattle night jock
Vic “The Dude” Bergstrand joins Sara Johnson in
mornings, replacing Steve O’Neil. Connie Cole
from crosstown KISW replaces Susan McKenzie
in middays. Swing jock Brian Gregory will do eve-
nings.

KIOC (K106) Beaumont, Texas’ Rosie Chance
adds weekend duties at KRBE Houston . .. Top 40
WBLI Long Island, N.Y., a.m. driver Rick Som-
mers adds part-time work at country WYNY New
York ... Former WIOQ (Q102) Philadelphia over-
nighter Dakota goes to overnights at WPGC
Washington, D.C., replacing J.B. Washington ...
Album KTXQ (Q102) Dallas late-nighter Jill Sav-
age exits ... Former WKQI Detroit staffer Pete
McCrae goes to crosstown WDFX for part-time.

Eighteen-year Chicago Bulls sportscaster Jim

Durham is out; N/T WMAQ is looking for his re-
placement ... WSLR/WKDD Akron, Ohio, RSM
Les Levine—also a veteran sportscaster—goes to
N/T WERE Cleveland as sports talk host. He re-
places longtime host Greg Brinda.

AC WMXB (B103.7) Richmond, Va., taps Slam
Duncan as MD from mornings at top 40 WJRZ
Ocean County, N.J., replacing Sam Reynolds ...
Part-timer Becca Goodman is upped to MD at al-
bum KEZO Omaha, Neb. Chuck Yates will stay
for nights. Michelle Chase from AC KMXA Lin-
coln, Neb., joins for afternoons.

At WKCI (KC101) New Haven, Conn., night jock
Kelly Nash is upped to middays, replacing Susan
Saks. Jimmy Jam from WHXT (Hot 99.9) Allen-
town, Pa., replaces him in nights. Also, KC101 over-
nighter Paul DeFrancisco is out and can be
reached at 203-628-6944 . .. WGOR Lansing, Mich.,
night jock Joe Bahama goes to rival WVIC for
nights.

At AC WAJI Fort Wayne, Ind., Tracy Thomp-
son joins for part-time from crosstown top 40
WDJB (B106). Kent Kramer from rival WMEE
also joins for P/T. .. Kelly Campbell leaves the as-
sistant MD slot at album KXRK Seattle and is look-
ing to relocate to Montana. Call 206-768-1359.

Former WMXC Charlotte, N.C., night jock Ar-
roe Collins goes to the same shift at oldies rival
WWMG. Michael St. John goes to overnights. An-
other former WMXC’er, Rich Harris, is doing
weekends at crosstown top 40 WCKZ (Kiss 102)
and can be reached at 704-545-1667. Ex-WMXC
morning man Chuck Boozer is also still looking;
he’s at 704-847-9036. In other want-ad-type news,
former WXXL (XL106.7) Orlando, Fla., PD Steve
Kelly (Billboard, July 13) is looking for another PD
job in any format; call 407-695-5553 ... Country
WZZK Birmingham, Ala,, is looking for a midday
person and possible MD. T&R to PD Jim Tice.

acting PD Maurice Harrod gets the
official nod at urban/AC WLOU
Louisville, Ky., replacing Ange
Canessa ... Chase Communications
executive VP/programming and op-
erations Tom Barsanti leaves to be-
come senior VP/GM with Chicago-
based indie promoter Jeff McClusky.

Suburban Pittsburgh top 40 WSSZ
adopts a rock-leaning “classic hits”
format. Former WBQB (B101) Fred-
ricksburg, Va., PD Dennis Elliott is
in-house consultant and morning
man. Jim DeCesare from the former
WYDD (now WEZE-FM) joins for
afternoons. Over at album rival
WMYG, Kenny King from WAVF
Charleston, S.C., joins for middays.

Columbus, Ohio, gets a new easy-
listening outlet as WCEZ signs on
under GM Jim Shaheen Sr. (cwner
of sister station WDLR Delaware,
Ohio) and PD Jim Shaheen Jr. from
rival WNCI. Dan Mitchell from
crosstown WSNY will do mornings
... Classic rock WAIA Jacksonville,
Fla., is segueing to mainstream al-
bum rock. Also, John Casey from
former alternative outlet WUVU St.
Augustine, Fla., joins the station for
a weekend modern rock show.

Two Indianapolis radio veterans
are involved with new area FMs this
week. Twenty-year WIBC veteran
Gary Todd is the GM/morning man
at AC WXXP (Experience 98), for-
merly WLHN Anderson, Ind. Scott
Todd from WBWB Bloomington,
Ind., is PD/middays. David Apple-
ford from WIBC will do p.m. drive.
Meanwhile, Bill Shirk, whose
WXLW was an aircheckers’ favorite
in the early "70s, will be GM/PD/p.m.
driver when WXLW'’s new adult top
40 FM, Hoosier 96, signs on this fall.

Former WIOQ (Q102) Philadelphia
PD Mark Driscoll is now working
out of WPLJ (Mojo Radio) New York
on an interim basis. Also, Mojo late-
nighter Kim Ashleigh lands some
part-time VJ work on MTV, starting
with some fill-in for Martha Quinn
at the end of July.

On the consultancy front, KKFR
Phoenix PD Steve Smith is working
with KSNN (Hot 105) Merced/Modes-
to, Calif., which recently went from
AC to an adult-oriented churban for-
mat. Pete Jones from crosstown

(Continued on next page)
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Su Fa Su Fa W $Sp
Call Format '90 '90 Call Format '90 91 91
NEW YORK—( 1) KFI N/T — 26 47 33
WCBS-FM oldies 51 "50 50 52  KODJ oldies — 25 23 32
WRKS urban 55 56 58 51  KPWR top 40/dance — 28 28 32
WPAT-AM-FM  easy 44 57 50 49  KXEZ oldies — 26 20 31
WLTW AC 51 51 50 48  KNX N/T — 39 60 25
WOR N/T 40 39 43 46  KQLZ album — 49 33 25
WINS N/T 44 44 5] 43  KFWB N/T — 20 48 24
WNSR AC 37 35 22 42 KINQ Spanish — 15 17 21
WQHT top 40/dance 42 41 37 40  KEZY top 40 — 12 13 20
WBLS urban 37 40 41 38 KKGO classical — 20 15 18
WHTZ top 40 48 47 36 36  KLVE Spanish — 17 16 17
WCBS N/T 36 36 44 34  KNAC album — 13 14 17
WXRK cls rock 33 35 32 33 KZLA country — 25 18 13
WYNY country 25 27 25 33 KKBT urban — 19 14 12
WNEW-FM album 41 32 28 31 KSKQ-FM Spanish — 8 13 12
W4l a Bk URIVERSIDE, CALIF(32)
WQCD adult alt 21 20 23 24 Kedl lonis0 BN R
el fop 40 S5 32 50 32 KRG country 62 76 68 83
WNEW adult std 19 18 17 21 K A oS I S
WSKQ-FM Spanish 22 16 21 19 KOS i IR O
WADO Spanish 19 16 22 13 KOST e SO IR
WLIB N/T 15 15 15 16 KDUO easy EIN I St
WQXR-AMFM classical 14 15 13 16 KR gl TNt D
WNCN classical 13 14 15 13 KCALFM L B
WSKQ Spanish 17 15 13 13  KKBT rbiag Il
WALK-AMFM  AC o1z 911 KX Ny LI A
WKDM Spanish 10 10 8 10 zgig‘”"” 2‘3,‘3 :1?,, gg ;g fg %g
LOS ANGELES—(2) KBIG AC 25 16 15 21
KOST AC 66 55 57 61  KOD) oldies 22 22 11 19
KABC N/T 49 43 43 51  KROQ modern 25 18 17 19
KIIS-AM-FM top 40 50 51 47 47  KRSO adult std 14 12 15 19
KLOS album 41 46 40 45  KTWY adult alt 24 13 18 17
KBIG AC 35 38 35 41  KABC N/T 9 12 12 18
KKBT urban 30 35 36 40 KQLZ album 35 46 40 16
KRTH oldies 24 19 28 36 KWRP easy — 6 10 16
KPWR top 40/dance 43 45 35 34 KCAL Spanish 19 17 16 15
KWKW Spanish 36 33 31 34  KMPC adult std 12 16 8 14
KFWB N/T 31 29 43 31 KOLA oldies 8 10 11 14
KROQ modern 34 32 29 131 KDIF Spanish 12 11 8 13
Kfél oldies 29 %0 %2 %.0 KLAC country 6 7 11 11
KLSX cls rock 23 22 21 .8
KLVE Spanish 22 37 11 22 MONMOUTH-OCEAN, N.J.—(44)
KTWV adult alt 30 30 29 28 WKW oldies — 40— 54
KNX N/T 26 32 40 27 WXRK cls rock — 57 — 52
KTNQ Spanish 23 23 27 27 WADB casy = =
KMPC adult std 25 28 24 25 WOR L il — 33 — il
KFI N/T 17 19 24 23 i C — 56 — 45
KQLZ album 35 27 30 20 WNY Country — 23— 43
KALI Spanish 10 17 12 19 WNEWFM album — 58 — 42
KOD) oldies 23 17 16 13 WPATAMFM - casy — 57— 4l
KKH) Spanish 17 25 23 17 WABC /T — 23 — a0
KZLA country 16 25 28 16 WPU top 40 — 31— 40
KKGO classical 14 13 13 14 m’;zs ‘N"P 40 - gg — 39
KILH urban o9 1113 WS Aé‘ S g?
KLAC country 9 9 38 11 5 Y T
KRLA oldies 10 8 6 11 WCBS-FM oldies — 29 — 28
KGF) urban 7 10 & Lo MEAN NT — 33 — 28
KSKQ Spanish 12 12 11 10 H1Z top 40 — 3% — 2
WMMR album — 16 — 23
CHICAGO—(83) WNSR AC — 15 — 22
WGN N/T 93 78 82  WNEW adult std — 18 — 21
WGCI-FM urban 79 12 74 66w AC — 37 — 21
WBBM-FM top 40 52 62 69 58  WLTW AC — 26 — 19
WVAZ urban 44 45 48 43 WQHT top 40/dance — 15 — 19
WBBM N/T 41 44 52 33  WQCD adult alt — 10 — 15
WLIT AC 26 32 35 39  WHIGFM modern - 8 — 12
WWB?Z album 18 14 14 39  WOBM country — 15— 11
) adult std 31371 24 36 WRKS urban — 10 — 10
WLUP-FM album 48 12 35 36
WCKG cls rock 48 41 39 34 WEZNBRIDGEPORT, CONN s (94)
WINK oldies 34 31 28 34 WO e }33 - gg
WUSN country 28 40 38 33 c top 40 - 9'6 - 100
WXRT album 27 28 36 33 W'E‘B'E o = HE =
WLUP N/T 21 26 21 31 am |C - 6-‘1’ - gg
WNUA adult alt 32 23 23 31 NP ;b“’" = =
WKQX AC 32 28 28 28 — 37— A
WTMX AC 26 29 25 28  WCBS N/T - u -
WMAQ N/T 24 27 45 25 WEFX cls rock — 34 — 29
WPNT-FM AC 26 21 13 25  WRKS s = = Hh
WLS N/T 23 22 25 18 WA - — 16 — 2l
WNIB classical 19 12 12 1g WOHT top 40/dance  — 28 — 21
W0J0 Spanish 15 14 11 16 Wwwz country - 7 — 13
WYTZ top 40 26 21 16 13 WOR N/T — 15 — 16
WEMT classical 14 9 15 11 m‘m album - }2 - {g
WIPC-AM-FM  urban 6 4 5 10 country = B ==
NASSAU-SUFFOLK, N.Y.—(13) MORRISTOWN, N.J.—(99)
WALK-AM-FM AC 66 12 '53 71 WRATAM-FM sy = =
WCBS-FM oldies 45 50 53 54 WNSR C = o 80
WBLI top 40 49 44 56 51 ogetty = T gg
WBAB-FM album 52 45 39 47 wxzx Sjrock = M EZ R
WHTZ top 40 47 49 39 42  WNEWEM gl = B (Y
WCBS N/T 38 35 49 41 WCBS-FM oldies — 45 — 53
WOR N/T 37 37 38 38 W2 opkl = =
WRSR fic 35 34 32 35 WOHA album — 48 — 43
WXRK s rock 37 43 29 35 wg}w QC/T T
WFAN N/T 35 33 25 32 WOR. il = =
WLTW AC 26 29 33 32 B A = o=
WYNY country 24 35 32 32 r??r ==
WHLI adult std 39 22 34 31 WEAR .
WKJY AC 26 30 24 31 QHT top 40/dance — 26 — 28
WQHT top40/dance 38 34 26 31 MBS oAl = H = o
WPAT-AM-FM  easy 26 28 35 28 oCD adult at = =
WABC N/T 26 35 23 27 WOQXR-AM-FM classical — 12 — 18
WETD i I8 07 31 26 wWaMc adult std — 4 — 1
WNEW-FM album 36 40 31 25 WACH e = =
WDRE modern 20 19 20 23 gooe tl I‘.’ ts — Y T
WGSM adult std 14 26 26 21 [eleion - - -
WINS N/T 26 24 41 21
WRKS urban 24 18 21 21
WU top 40 22 21 19 18
WQCD adult alt 13 18 15 17
WBLS urban 10 13 16 15
WEZN AC 14 12 9 15
WNCN classical 9 9 13 14
WOXR-AM-FM classical 14 10 .8 1.2
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RICK DEES HANGS TOUGH ON L.A.’S RADIO WAVES

(Continued from page 12)

have Dees concerned. He wonders
how competitive a tape-delayed
morning show will be. He also won-
ders out loud if Mark & Brian have
“peaked.”

Like some of the other top morning
talent around the country, Dees
made the move to television with the
late-night ABC-TV talk show “Into
The Night.” Although he will step
down as host, Dees will remain in-
volved with “Night” as an executive
producer.

Dees decided to vacate his host po-
sition, rather than have the program
go through “a slow agonizing death,”
he says. “I would like to help them
create a show that will work better
following ‘Nightline,” and help get
more affiliates to carry it live.”

While Dees acknowledges that he
“made a lot of mistakes and learned a
lot,” he says he “never had more fun
in life hosting the show. It’s heaven
to tell jokes and get laughs. 'm real-
ly hooked on it.”

VoX JOX

(Continued from page 14)

KYOS is PD. Kevin Machado from
WRQC Cleveland joins for mornings.
Also, WNUA Chicago APD/MD
Monica Logan is now advising
KOALI Dallas on music.

Ron Brandon is out as PD of top
40 WGRD Grand Rapids, Mich. For-
mer WGRD morning man Gene
Gregory joins classic rock WMMQ
Lansing, Mich., in the same capacity,
replacing Scott Rashad ... Top 40
KLYV Dubuque, lowa, PD Jeff Da-
vis gets the PD slot at oldies/top 40
combo WKEE-AM-FM Huntington,
W.Va,, replacing Pat Paxton.

At album KFMQ Lincoln, Neb.,
Peter Tanz from WRIG Wausau,
Wis., is the new GM and Randy Ra-
ley, previously in nights at KYYS
Kansas City, Mo, is the new PD. Ra-
ley replaces Colin Flynn ... WYRK
Columbus, Ga., PD Blake Watson is

the new PD at WIMZ Knoxville,
Tenn., replacing Kerry Lambert.

Country WKJN Baton Rouge, La,,
MD Michael Bailey is the new PD of
country KRRV Alexandria, La., re-
placing Rick Stevens, who stays on
for mornings. WKJN PD Joe Red-
mond will handle music.

At modern WDST Woodstock,
N.Y, creative director Fred Green-
berg, aka “Freddie Blue Fox,” is
upped to PD, replacing Richard
Fusco, who leaves for the audio de-
sign business . . . Business news out-
let WMTR Morristown, N.J., switch-
es to Unistar adult standards ... Al-
bum KCHV Palm Springs, Calif,,
switches calls to KCLB-FM.

Assistance in preparing this col-
umn was provided by Hugh Fielder
in London.

Dees says he still performs, both
on radio and televison, because “it’'s a
passion.” One the day of the inter-
view, he “couldn’t wait to get on
stage” on “Into The Night,” even
though he is a lame duck there. He
says he still has the same enthusiasm
about his radio show.

Since the early '80s, he has hosted
“Rick Dees Weekly Top 40,” one of
the leading syndicated countdowns.
In late 1990, Dees and longtime part-
ner Wally Clark took the show, which
had previously been distributed by
DIR Broadcasting and Unistar, un-
der their own wing, opening the Bur-
bank, Calif.-based CD Media. The
syndication company recently
launched its second show, “The
Weekly Music Survey With Robert
Murphy” (Billboard, June 8).

Dees says that the small, privately
owned company has advantages. “It
doesn’t have public stockholders,” he
says. “So we don’t have to worry
about shareholders coming in. We
have a small number of shows, and
we let the product speak for itself.

“Since Wally and [ put together
“The Weekly Top 40, at least 10 other
[countdowns] have come and gone,”
Dees says. “We’ve been on a long
time and we are still doing pretty
well.” Yet with so many top 40 sta-
tions segueing to more adult for-
mats, Dees couldn’t pass up the
chance to get another show out on
the market.

He did, however, balk at the oppor-

(Continued on next page)

We're
Moving!

Billboard Subscriber Service
Moves July 15, 1991

For subscription information, change of address,
and other inquiries, call our new toll free number
1-800-669-1002 or write to:

Billboard
P.O. Box 2011

Marion, OH,
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RICK DEES

(Continued from preceding page)

tunity to host it himself. “There are
still so many top 40 stations, and top
40 will always be the big hits and will
also reflect a little bit of what is go-

o
et
f el
§

15 ing on in American music.”

| [ As for the future, don’t expect
A Dees to grow out of top 40 along with
V= some of the audience. “God, 1 hope
. not,” he says. “I like what happened

= with Dick Clark. I enjoy putting
- shows together and studying demos,
. but I want to do a show that appeals
: to young people. There is plenty of

# time to get old. If you try to forget
fo what’s happening with new musie,
| that’s a sign you're getting older. I
o] enjoy keeping up with everything
_TF' that is new and fresh.”
i = BILLBOARD RADIO

Where Radio Goes
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GRANITE

MODERN
ROCK

Billboard introduces its first Modern
Rock Spotlight. With alternative bands
crossing over in

BILLBOARD SPOTLIGHTS MODERN ROCK. nphenomenal numbers.

Billboard takes a close look
at this cutting-edge music, its challenges
and its opportunities. Help your
alternative artists/bands move mountains!
Make sure to advertise them in Billboard's
Modern Rock Spotlight.

NY/Jon Guynn (212)-536-5309,

Andy Myers (212) 536- 5272
L.A/Christine Matuchek (213)-859-5344,
Jodie LeVitus (213) 859-5316

South/ Carole Edwards (615) 321-4294

RD

at all good stores

CAROLINE

© 1931 Caroline Records Inc

NAIRD

Billboard «

FOR WEEK ENDING JULY 20, 1991

Modern Rock Tracks.

COMPILED FROM COMMERCIAL AND
o g - COLLEGEZ RADIO AIRPLAY REPORTS.
i vl ol v 3
Twlew| 23| x$| TITLE ARTIST
=2 | 52| & | 25| (ABEL& NUMBER/DISTRIBUTING LABEL
* x NO. 1 »*
1 1 1 9 KISS THEM FOR ME SIOUXSIE AND THE BANSHEES
GEFFEN 7-24387 3 weeks at No. 1
@ 5 19 3 RUSH BIG AUDIO DYNAMITE 1
COLUMBIA 38-73844
3 2 3 3 CHOCOLATE CAKE CROWDED HOUSE
CAPITOL 44725
4 4 2 13 GET THE MESSAGE ELECTRONIC
WARNER BROS. 2-21832
(8) 8 | 9 | & | CRAZY SEAL
SIRE 4-19298/WARNER BROS.
@ 11 12 4 MARBLE HOUSE OF LOVE
FONTANA ALBUM CUT/MERCURY §
7 3 6 5 ZIGGY MARLEY & THE MELODY MAKERS
VIRGIN 4-98819
8 3 5 4 SHINY HAPPY PEOPLE R.E.M.
WARNER BROS. 4-19242
@ 13 71 4 SUBMARINE SONG THE CANDY SKINS
DGC ALBUM CUT
12 23 3 WALKING DOWN MADISON KIRSTY MACCOLL
CHARISMA 2-96342
PEARL HOUSE
1 10 18 4 DEDICATED ALBUM CUT/RCA CHAPTER
12 7 8 5 FLOWERS iN THE RAIN STRESS
REPRISE ALBUM CUT
@ 15 o 2 TIMELESS MELODY THE LA'S
LONDON ALBUM CUT/PLG
UNTIL SHE COMES
NEW ) 1 s 3&73855!“ THE PSYCHEDELIC FURS
| FEEL SO GOOD RICHARD PSON
15 16 15 3 CAPITOL 15728 THom
22 2 CHORUS ERASURE
SIRE 0-40123/REPRISE
17 14 10 5 WHICH WAY SHOULD I JUMP? MILLTOWN BROTHERS
AEM ALBUM CUT
24 o 2 TIGHTEN UP ELECTRONIC
WARNER BROS. ALBUM CUT
GROOVY TRAIN
28 2 4 REPRISE ALBUM CUT THE FARM
| WANNA BE A BOSS
20 18 13 5 GEFFEN 19102 ST
@ 21 - 2 CAUGHT IN MY SHADOW THE WONDER STUFF
POLYDOR ALBUM CUT/PLG
ROCKAWAY
2 19 2 3 REPRISE ALBUM CUT RIC OCASEK
EVERYDAY SUNSHINE
3 17 14 5 COLUMBIA 38-73859 FISHEONE
STAND BY LOVE
24 q 4 5 Ly SIMPLE MINDS
@ 30 29 3 EAST EASY RIDER JULIAN COPE
ISLAND ALBUM CUT
MAN SCARED DY SIN
NEW ) ! ATLANTIC ALBUM CUT THEFATLA 6
HAPPY NED'S i
@ NEW ) L COLUMBIA ALBUM CUT ATOMIC DUSTBIN
28 27 2 SEX ON WHEELZ MY LIFE WITH THE THRILL KILL KULT
WAX TRAX 7163
OH WELL JOE SON
i Ay 2 VIRGIN ALBUM CUT _—
30 23 . 2 JERRY WAS A RACE CAR DRIVER PRIMUS
INTERSCOPE ALBUM CUT/EAST WEST

(D Tracks with the greatest airplay gains this week. © 1991, Billboard/BPI Commumications, Inc.
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= COMPILED FROM NATIONAL ALBUM ROCK
- «| 2 Se RADIO AIRPLAY REPORTS.
2uibE| 3| €| TITLE ARTIST
r]—: l; 5 l; o~ 2 ; 5 LABEL & NUMBER/DISTRIBUTING LABEL
% NO.1 x %
1 1 1] 1| 5 | LEARNING 7O FLY TOM PETTY & THE HEARTBREAKERS
MCA 54124 4 weeks at No. 1
2 | 3 | 3 | 7 | SMOKESTACK LIGHTNING LYNYRD SKYNYRD 1991
ATLANTIC ALBUM CUT
3 4 5 5 THE SOUND OF YOUR VOICE 38 SPECIAL
CHARISMA 4-98773
4| 6§ | 7 | 4 | YOUCOULDBE MINE GUNS N’ ROSES
GEFFEN 19039
5 5 4 5 LOWDOWN AND DIRTY FOREIGNER
ATLANTIC 4-87666
@ 9 11 3 END OF THE LINE ALLMAN BROTHERS BAND
EPIC ALBUM CUT
10 | 10| o | JETCITY womAN QUEENSRYCHE
EMI ALBUM CUT
18 | 28 | 4 | RUNAROUND VAN HALEN
WARNER BROS. ALBUM CUT
9 | 2 | 2 | 7 | POUNDCAKE VAN HALEN
WARNER BROS. ALBUM CUT
11 | 19 | 5 | HOLE HEARTED EXTREME
A&M 1564
ROCKAWAY RIC OCASEK
@ 14 16 4 REPRISE 4-19300
SAVING MY HEART YES
@ 17 30 5 ARISTA ALBUM CUT
@3] 15 | 15 | 4 | (EVERYTHING i DO) I DO IT FOR YOU BRYAN ADAMS
ARM 1567
18| 8 | 5 | 11 | SEEING THINGS THE BLACK CROWES
DEF AMERICAN ALBUM CUT/REPRISE
TEXARKANA R.E.M.
15 7 8 10 WARNER BROS. ALBUM CUT
MONKEY BUSINESS SKID ROW
16 13 14 6 ATLANTIC 4-87673
HEY STOOPID ALICE COOPER
1 16 7 4 EPIC 34-73845
WIND OF CHANGE SCORPIONS
18 12 9 16 | Mercury 68 180-4
BUILD A FIRE DRIVIN' N' CRYIN’
19 21 25 7 ISLAND ALBUM CUT
31 40 3 ROLLIN' ON THE DOOBIE BROTHERS
CAPITOL ALBUM CUT
@ 29 3] 5 SOMETHING TO TALK ABOUT BONNIE RAITT
CAPITOL 44724
2 | 19 | 12 | 16 | RIGHT HERE, RIGHT NOW JESUS JONES
SAY IT WITH LOVE THE MOODY BLUES
23 24 24 5 POLYDOR ALBUM CU?/PLG
ALL THE TIME IN THE WORLD JUNKYARD
24 26 32 7 GEFFEN ALBUM CUT
OH WELL JOE JACKSON
"725 25 26 6 VIRGIN ALBUM CUT
RIGHT NOW VAN HALEN
%30 | 4 WARNER BROS. ALBUM CUT
@D| » | 3 | 3 | BUILDMEUP HUEY LEWIS & THE NEWS
EMI ALBUM CUT
MAN IN THE BOX ALICE IN CHAINS
B2 18 15 | Columeia 3a738s)
34 36 7 3 STRANGE DAYS SCHOOL OF FISH
CAPITOL 44738
37 47 3 KISS MY LOVE GOODBYE L.A. GUNS
POLYDOR ALBUM CUT/PLG
* % *x POWER TRACK* % %
@ a4 — 2 OUT IN THE COLD TOM PETTY & THE HEARTBREAKERS
MCA ALBUM CUT
* % * FLASHMAKER * % %
ALL OF A SUDDEN JOE WALSH
@ NEW ) 1 PYRAMID ALBUM CUT/EPIC
BEEN YOUR FOOL TATTOO RODEO
33 22 20 10 ATLANTIC ALBUM CUT
40 | 48 | 3 | SILVER THUNDERBIRD MARC COHN
ATLANTIC ALBUM CUT
TOP OF THE WORLD VAN HALEN
B ¥H |4 3 WARNER BROS. ALBUM CUT
LIFT ME UP YES
36 28 21 14 ARISTA 2218
ORDINARY AVERAGE GUY JOE WALSH
|3 13 12 | PyRamio 35.73803 /smcG
FACTS OF LIFE BILLY SQUIER
38 38 37 5 CAPITOL ALBUM CUT
39 27 22 [ HANG ON ST. CHRISTOPHER BULLETBOYS
WARNER BROS. ALBUM CUT
45 _ 2 SIGN OF THE STORM THE ERIC GALES BAND
ELEKTRA ALBUM CUT
APPLE PIE WHITE TRASH
41 43 46 3 ELEKTRA ALBUM CUT
43 | — | 2 | SHINY HAPPY PEOPLE R.EM.
WARNER BROS. 4-19242
13| 12| 43| 4 | STANDBYLOVE SIMPLE MINDS
GIRL MONEY KIX
NEw ' 1 EAST WEST ALBUM CUT
POWER WINDOWS BILLY FALCON
NEw ' 1 JA?/IBCO ALBUM CUT/MERCURY
SHOUT IT OUT SLAUGHTER
NEw ' 1 INTEORSCOPE ALBUM CUT/EAST WEST
BLIND FAITH WARRANT
8 _ z COLUMBIA 3873598
MISS YOU IN A HEARTBEAT THE LAW
48 39 38 7 ATLANTIC ALBUM CUT
DIRTY LOVE THUNDER
49 | 36 | 33 15 | Gerren 15026
WALKING IN MEMPHIS MARC COHN
50 41 35 16 ATLANTIC 4-87747

(O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the
week. The Power Track is the track on the chart that shows the largest increase in airplay over the
week before. © 1991, Biillboard/BPI Communications. Inc.

RADIO I

SPRING ARBITRONS

(Continued from page 3)

ata 5.1 and WCBS-FM crept ahead to
a 5.2, WCBS was also
No. 1 25-54 with a 7.3 share.

This is the first time WCBS-FM
has been the market leader since win-
ter "90. While WCBS-FM is usually in
the high fours and low fives, it ap-
peared to get a final-month boost
from the reunion weekend, especially
when you consider that AC WNSR—
one of CBS-FM’s adult competitors—
was trending upward for the first
two months, but instead ended up
flat overall for the book (4.2-4.2). AC
WLTW was also off slightly 5.0-4.8.

WCBS-FM was the biggest sur-
prise among the market leaders in
the first batch of spring Arbitron
numbers. AC KOST Los Angeles
(5.7-6.1) and N/T WGN Chicago (7.8
8.2) were where they were three
months ago. Perhaps the biggest
news is what did not happen. While
N/T stations went down, as expect-
ed, in the postwar spring, there has
not been—at least not in the first few
books—the reversal in fortunes that
top 40 PDs had been hoping for.

In New York, for example, despite
the publicity about Scott Shannon’s
return to town at ‘“Mojo Radio”
WPLJ, that station was up only 2.0-
2.2. WPLJ remained at a 2.1 in morn-
ings and the station’s weekly cume
for mornings rose only from 690,600
people to 722,400. WHTZ (Z100),
which, like WPLJ, worked more
mainstream pop and more early-'80s
gold into its top 40 mix, was flat at a
3.6. That means New York’s No. 1
top 40 was again dance outlet WQHT
(Hot 97), which rose 3.7-4.0.

Top 40 WBBM-FM (B96) Chicago,
one of the winter’'s few success sto-
ries, was off this time 6.9-5.8. Top 40
KIIS Los Angeles was flat (4.7-4.7)
and rival KPWR continued to slip,
3.5-3.4. (The longtime dance outlet
has already dropped the slogan
“dance now” and there are rumors of
other changes pending.) The best ini-
tial showing for top 40 came in small-
er markets like Riverside, Calif.,
where KGGl—which shifted from
churban to a more Hispanic ap-
proach—was up 6.7-9.3.

THE POSTWAR ERA

So what happened to the Z100 vs.
WPLJ war, proclaimed by Shannon
to be “the mother of all radio bat-
tles”? Where are all the top 40 listen-
ers? Z100 in-house comsultant Randy
Kabrich suggests that the Persian
Gulf war was “a barrier between the
’80s and '90s [that prompted] a lot of
lifestyle changes. I don’t see people
returning to the way they were in
November.”

While where they went may be up
for discussion, listeners did indeed
leave all-news stations. While some
format proponents had postulated
that all-news outlets would end up
with more listeners than they started
with, even after the postwar slip-
page, most of the initial evidence
shows N/T outlets slightly behind
where they were six months ago. In
New York, WINS is at a 4.3 vs. the
fall's 4.4. WCBS is at a 3.4 vs. fall's
3.6. In Chicago, WBBM has a 3.9 vs.
fall's 4.4. WMAQ, which went 2.7-4.5
in winter, is back to a 2.5.

The end of the Gulf war also meant
a return to normalization for morn-
ing-drive numbers at music stations.
In L.A., album KLOS was up 6.3-7.5
in mornings and 4.04.5 in the rest of

the day. KOST was up 4.6-5.2 in
mornings. AC KBIG was up 2.9-3.9 in
mornings and 3.5-4.1 overall, powered
by a heavy outside marketing cam-

paign.

THE REST OF THE STORY

Other notes on the spring book:

o WRKS, which was off 5.8-5.1,
was one of a number of New York
stations that were off the air or oper-
ating at reduced power due to anten-
na construction at the Empire State
Building. WCBS-FM was not. On the
other hand, one of the stations most
severely affected by the tower work
was classic rock WXRK, which actu-
ally edged forward slightly (3.2-3.3).
Elsewhere in New York, country
WYNY—which did only database
marketing in the spring—had its best
book ever (2.5-3.3).

o LLA'’s No. 2 station, behind
KOST, was Dodger-powered KABC
(4.3-5.1). Eighteen-month-old urban
KKBT had its best book yet, 3.6-4.0.
Under new PD Andy Bloom, classic
rock KLSX had its best book in re-
cent memory (2.1-2.8). KLSX is ex-
pected to get another boost when
Howard Stern adds L.A. to his morn-
ing show network July 25.

o WCBS-FM was not the only old-
ies station with a strong spring show-
ing. Oldies KRTH Los Angeles (see
PD of the week, page 21) and rival
KODJ were up 2.83.6 and 1.6-1.9, re-
spectively. WIMK Chicago was up
2.8-3.4. WKXW (New Jersey 101.5)
Trenton, N.J., was No. 1 not only in
its own book, but also in the Mon-
mouth-Ocean N.J. book, where it
went 4.0-5.4.

¢ In Chicago, new hard rock outlet
WWBZ (The Blaze) had its expected
strong opening book, going 1.4-3.9.
That puts it ahead of both classic
rock WCKG (3.9-3.4) and mainstream
WLUP-FM (3.5-3.6). After six months
of slow growth, bright AC WPNT-
FM finally began moving, 1.3-2.5, al-
though soft AC WLIT (3.5-3.9) re-
mained the format leader.

COMPUTER CAPERS

(Continued from page 12)

never more than one day old.

“If files are nuked and you have a
floppy disc or tape backup,”
Schreiber says, “you’re not going to
be in any trouble. It's the stations
that don’t have the backups that get
crippled, not only if there is sabotage
but also if the hard disc crashes. As
long as there is a backup and more
than one person has access to it, it's
very hard to be crippled.” Both Facto
and Schreiber say if there is some
question about the PD’s integrity,
the GM should have a copy of the
backup disc.

As for the “time bomb” scenario,
Schreiber says it could happen with
MusicScan, “but I've never heard of
that. Within the program, it’s hard to
do something really horrible.”

And despite isolated incidents, Fac-
to downplays the danger of sabotage,
calling it “a tempest in a teapot. Five
ye Jxs ago when we were on a rotat-
in , [card] system,” he says, “the PD
¢ 1ld have done more damage by
throwing some [cards] away and put-
ting some in there that didn’t belong.
So, in a way, there is more security
with the computer system.”
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POWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audience of more than 1 million.
GOLD~-Stations with a weekly cume
audience between 500,000 and 1 miliion.
SILVER—Stations with a weekly cume
.audience between 250,000 and 500,000.

Hi-Five, | Can't Wait Another Minute
Jesus Jones, Right Here, Right Now
UBA40, Here | Am (Come And Take Me)
Heavy D. & The Boyz, Now That We Foun
Hi-Five, | Like The Way (The Kissing
Pauta Abdui, Promise Of A New Day
Cut 'N’ Move, Get Serious

IKKHSFM 0.,

Los Angeles P.D.: Bill Richards
1 Lenny Kravitz, It Ain't Over ‘Til It’
2 R.EM., Losing M( Religion
3 EMF, Unbelievable
4 Amy Grant, Everg Heartbeat
5 Jesus Jones, Right Here. Right Now
6 Color Me Badd, | Wanna Sex You Up (Fr
7 Bryan Adams, (Everrthm (Do) I Do !
8 Tara Kemp, Piece Of My Heart
9 UB40, Here | Am (Come And Take Me)
10 Surface, Never Gonna Let You Down
1 Extreme, More Than Words
12 Lisa Fischer, How Can | Ease The Pain
13 Crystal Waters, Gypsy Woman (She's Ho
14 Rythm Syndicate , P.AS.S.1.0.
15 DJ. Jaz]zj Jeft & The Fresh Prince, S
16 Corina, Temptation
17 Stereo MC's , Elevate My Mind
18 Gloria Estefan, Can't Forget You
19 Scorpions, Wind Of Change
2 Another Bad Creation , Playground
21 Luther Vandross, Power Of Love/Love P
2 Black Box, Strike It Up
23 David A. Stewart Introducing Candy Du
24 Natalie Cole, Unforgettable
25 Paula Abdul, Rush Rush
26 Simple Minds, See The Lights
27 Roxette, Fading Like A Flower (Every
28 Cathy Dennis, Too Many Walls
2 Michael Bolton. Time, Love And Tender

A30 Michael W. Smith, Place in This World

A C&C Music Factory, Things That Make Y
A Marky Mark & The Funky Bunch, Good Vi
A Seal, Crazy
A Paula Abdul, Promise Of A New Day
EX PC Quest, Can | Call You My Girl

8 For Fun, You Can't Play Me

5 Michel'le, Something In My Heart

10 Cartouche, Feel The Groave

4 Paula Abdul, Rush Rush

12 The Party, Summer Vacation

UBA40. Here | Am (Come And Take Me)
Another Bad Creation , Playground
Jesus Jones, Right Here, Right Naw
Rythm Syndicate , PAS.S{ON.

Corina, Temptation

Color Me Badd, | Wanna Sex You Up (fr
Cher, Love And Understanding

David A. Stewart Introducing Candy Du
D.J. Jazzy Jeff & The Fresh Prince, S
Lenny Kravitz, It Ain't Over 'Til it’

Tara Kemp, Piece Of My Heart

Keith Sweat, Your Love

Michael W. $mith, Place in This World
Gloria Estefan, Can't Forget You

Bryan Adams, (Everything | Do) | Do !
Peabo Bryson, Can You Stop The Rain
Yasmin, Wanna Dance

The KLF, 3 AM. Eternal

Extreme, More Than Words

Marc Cohn, Walkmg In Memphis

Marky Mark & The Funky Bunch, Good Vi
Boyz 1l Men, Motownphilly

Heavy D. & The Boyz, Now That We Foun
Huey Lewis & The News, It Hit Me Like

I | | |NNwNNNN~N~N-—-.—-—- —
BREVUSROANENSEUbanrawi

Washington

P.D.: Scott Shannon
EMF, Unbelievable
Color Me Badd, | Wanna Sex You Up (Fi

Power 10O6rm

Los Angeles P.D.: Jeff Wyatt
1 Tara Kemp, Piece Of My Heart
2 Stereo MC's , Elevate My Mind
3 UB40, Here | Am (Come And Take Me)
4 Color Me Badd, | Wanna Sex You Up (Fr
5 Paula Abdul, Rush Rush
6 Luther Vandross, Power Of Love/Love P
7 Corina, Temptation
8 L.L. Cool J, Mama Said Knock You Out
9 Crystal Waters, Gypsy Woman (She’s Ho
10 Lenny Kravitz, It An't Over 'Td It
11 A'n&e, You're Love Just Ain't Right
12 EMF, Unbelievable
13 Chubb Rock, Treat 'Em Right
14 Aftershock, Going Through The Mations
15 D.J. Jazzy Jeft & The Fresh Prince, S
16 Rythm Syndicate , PASSION.
17 April, You're The One For Me
18 Jomanda, Got A Love For You
19 Titiyo, MZ Body Says Yes
2 Sandee, [ove l{esue
21 Hi-Five, | Like The Way (The Kissing
2 Lisa Fischer, How Can | Ease The Pain
23 Banderas, This Is Your Life
2 Bm;go Boys , Borrowed Love
25 Hi-Five, | Can't Wait Another Minute
26 Gardner Cole, Whatever It Takes
27 BOII I Men, Matown&hllly
28 D.J. Laz & Danny D, Mami Bl Negro
29 Keith Sweat, Your Love
30 David A. Stewart Introducing Candy Du
31 Cathy Dennis, Too Many Walls
32 A Lighter Shade Of Brown, Latin Activ
3 The KLF, 3 A.M. Eternal
34 C&C Music Factory, Things That Make Y
35 Gloria Estefan, Can't Forget You
A Celine Dion, Unison
A Heavy D. & The Boyz, Now That We Foun
EX Robert Palmer with UB4D, I'll Be Your
EX Yasmin, Wanna Dance
EX Lisa Lisa & Cult Jam, Let The Beat Hi
EX Vanilla tce, Rothin' In My 50

Boston

1

TO0O8FM

Pittsburgh

-
.. FM
P.D.: John Roberts
1 Paula Abdul, Rush Rush
2 Color Me Badd, | Wanna Sex You Up (Fr
3 Jesus Jones, Right Here, Right Now
4 Firehouse, [)on'% Treat Me Bad
5 Extreme, More Than Words
6 ueensryche, Silent Lucidity
7 lson Phillips, The Dream is Still A
8 Mariah Carey, | Don't Wanna Cry
9 Michael W, Smith. Place In This World
10 Whitney Houston, Miracle
11  Roxette, Fading Like A Flower (Ever{
12 Cathy Dennis, Touch Me (All Night (on
13 Huey Lewis & The News, Cou%le Days Of
14 Sheena Easton. What Comes Naturally
15  Luther Vandross, Power Of Love/Love P
16 The Black Crowes, Hard To Handle
17 Thunder, Dirty Love
18  Simple Minds, See The Lights
19 Tara Kemp, Prece Of My Heart
20 Rythm Syndicate , PASStHON
21 Bryan Adams, (Everything | Do) | Do |
22 Cher, Love And Understanding
23 Amy Grant, Every Heartbeat
24 The Escape Club, Il Be There
25  Crystal Waters, Gypsy Woman (She's Ho
26 Daryl Braithwaite, Higher Than Hope
27 Rod Stewart, The Mofown Song
28 Poison, Life Goes On
29 Robbie Nevil, Just Like You
30 Lenny Kravitz, it Ain't Qver ‘Tl It
EX  Michaet Bolton, Time, Love And Tender
EX  Nelson, Only Time Wili Tell
EX  Aiias, Perfect World
EX  Paula Abdul. Promise Of A New Day
EX  Marc Cohn, Walking In Memphis
EX  Mariah Carey, Prisoner
EX 38 Special, The Sound Of Your Voice

MIX1073

P.D.: Lorrin Palagi

1 Paula Abdul, Rush Rush

2 Extreme, More Than Words

3 R.EM. Losing My Religion

4 UB4D, Here | Am éCome And Take Me)
5 Luther Vandross, Power Of Lave/Love P
6  Michael W. Smith, Place In This World

7 David A Stewant IntroducinF Candy Du
8 Wilson Phillips, The Dream s Still A

9 Glenn Frey, Part Of Me, Part Of You

0 Mariah Carey, | Don't Wanna Cry

1 Amy Grant, va Heartbeat

12 Michael Bolton, Love Is A Wonderful T
13 Rick Astley, Cry For He(l)p

14 Lenny Kravitz, 1t Ain't Over ‘Tib It

15  Rod Stewart, RhEy(hm ofm

16 Bryan Adams, (|

17 Roxette, Fading Like A Flower (Every
18 Voices That Care, Voices That
19 Cher, Love And Understand|n§d
20 Robert Palmer, Mercy Mercy Me (The Ec
21 Rod Stewart, The Matown ong

22 Londonbeat, I've Been Thinking About
23 Amy Grant, Baby Baby

24 Michael Bolton, Time, Love And Tender
25 Bonme Raitt, Something To Talk About

Heart
verything Dog 1Do)

are

21 Natal
22 Roxette, Fa m]gnlee A Flower (Every

1 Extreme, More Than Words

2 R.EM, Losing My Religion

6 EMF, Unbelievable

9 Bryan Adams, (Everything | Do) | Do !
3 Mariah Carey, | Don't Wanna Cry

4 Paula Abdul, Rush Rush

7 L. Cool J, Mama Said Knock You Out
5 Another Bad Creation , PIay%round

19 Michael W. Smith, Place In This World
8

Color Me Badd, | Wanna Sex You Up (Fr

10 UB40, Here | Am (Come And Take Me
12 Lenny Kravitz, it Ain't Over 'Til i’

15 Jesus Jones, R.im Here, Right Now

17 D.J. Jazzy Jeff & The Fresh Prince, S
16 Amy Grant, Every Heartbeat

18 Paula Abdut, Promise Of A New Day

13 David A. Stewart |n"0ducin¥ Candy Dy
11 Cath{ Dennis, Touch Me (Al Night Lon
ie Cole, Unforgettable

23 Rod Stewart, The Motown Song
14 Rod Stewart, Rhythm ©f MF Heart
24 Rythm Syndicate , PASSION

P D.: Chuck Beck

/

P.D.: Steve Rivers

Sait-N-Pepa. Do You Want Me

Tara Kemp, Prece Of My Heart

Rahm Syndicate , P.ASS).ON

EMF, Unbelievable

UB40, Here | Am (Come And Take Me}
Jesus Jones, Right Here, Right Now
Keith Sweat, Your Love

Paula Abdul, Rush Rush

Lenny Kravitz, #t Ain't Over 'Til It’
David A. Stewart InnoducinE Candy Du
Luther Vandross, Power Of Love/Love P
Corina, Temptation

Philadelphia

2 Unity 2, Buckwheat, The Rebel
3 Rx‘thm Sgndlcate ,PASSION
1 EMF, Unhelievable
4 Stereo MC’s , Elevate My Mind
7 Boyz I Men, Motownphilly
1 The KLF, 3 A.M. Eternal
4 D). Jazzy Jett & The Fresh Prince, S
8  Paula Abdul, Rush Rush
—  Salt-N-Pepa, Do You Want Me
10 Corina, Temptation
12 Michael W. Smith, Place In This World
15 (sa Lisa & Cult Jam, Let The Beat Hi
13 Jesus Jones, Right Here, Right Now
18 3rd Bass, PoF oes The Weasel
16 Jomanda, Gol A Love For You
19 lcy Biu, Pump It (Nice An' Harg)
17 D'zyre, Forever Amo't
23 Coro, My Fallen Anget
22 C&C Music Factory, Things That Make Y
20 Sandee, Love Desire
29 Bgan Adams, (Everything | Do) | Do |
T.P.E, Then Came You
26 Seal, Crazy
25  After 7, Nights Like Ttus (From "“The
27 Yasmin, Wanna Dance
28 Tony Terry, With You
9 Yo-Yo Featuring ice Cube, You Can't P
32 Cut ‘N’ Mave, Get Serious
30 Cathy Dennus, Too Many Walls
33 Hi-Five, 1 Can't Wail Ancther Minute
31 Gloria Estefan, Can't Forget You
34 Robbie Nevil, Just Like You
35  Keith Sweat, Your Love
EX  Simon, Without You I'll Never Be The
24 Tara Kemp, Piece Of My Heart
—  Sa-Fire, Taste The Bass
—  Heavy D. & The Boyz, Now That We Foun
—  Marky Mark & The Funky Bunch, Good Vi
—  Paula Abdul, Promise Of A New Da
EX  Wilson Phillips, The Dream s Still

St bW —

A T 4 aasin

P.D.: Rick Stacy

Michael W. Smith, Place In This World
Bryan Adams, %Everythmg I Doy 1 Do |
EMF, Unbelievable

Firehouse, Don't Treat Me Bad

Rythm Syndicate , PA.S.S..O.N.
Paula Abdul, Rush Rush

Color Me Badd, | Wanna Sex You Up (Fr

1

8

3

5

]

2

7

9 Corina, Temptation

4 UB40, Here ) Am (Come And Take Me)
12 Seal, Crazy

13 Titiyo, MK Body Says Yes

14 Wilson Phillips, The Dream Is Still A
16  Lisa Fischer, How Can | Ease The Pam
17 David A. Stewart Introducing Candy Du
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14 Crystal Waters, Gygsy Woman (She's Ho'
22 Tara Kemp, Piece Of My Heart

25 Michael Bolton, Time, Love And Tender
23 Nelson, Only Time Will Te)l

—  Paula Abdul, Promise Of A New Day

—  Lenny Kravitz, It Ain't Over ‘Til It

—  Seal, Crazy

—  C&C Music Factory, Things That Make Y
— The KLF, 3 A.M. Eternal

—  Marky Mark & The Funky Bunch, Good Vi

P.D.: John McFadden

1 Extreme, More Than Words

4 EMF, Unbelievable

3 Sailt-N-Pepa, Do You Want Me

7 Jesus Jones, Riint Here, Right Now
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EX  Hi-Five, { Can't Wait Another Minute
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Detroit P.D.: Rick Gillette | Houston P.D.: Dene Hallam
1 2 Salt-N-Pﬂ:a, Do You Want Me 1 2 Color Me Badd, | Wanna Sex You Up (Fr
2 1 Paula Abdut, Rush Rush 2 1 Paula Abdul, Rush Rush
3 4 D.J. Jazzy Jeff & The Fresh Prince, S 3 4 Jesus Jones, Righl Here, Right Now
4 8 EMF, Unbelievable 4 6 The Escape Club, I' Be There
5 3 REM, Losing My Religion 5 5 Salt-N-Pepa, Do You Want Me
6 5 Color Me Badd, | Wanna Sex You Up (Fr 6 3 EMF, Unbelievabie
7 & Musto & Bones, Oangerous On The 7 8 Kane Roberts, Does Anybady Reatly Fal
8 13 Boyz Il Men, Motownphilly 8 9 Wilson Phillips, The Oream Is Still'A
9 9 D'zyre, Forever Amo'r 9 12 Roxette, Fading Like A Flower (Every
10 10 Fred Schneider, Monster 10 16 Bryan Adams, (Evegthingi Do) 1 Do |
11 12 Jesus Jones, Right Here, Right Now 111 Rghm Syndicate , PASSI1ON.
12 7 Stereo MC's, Elevate My Mind 12 13 Corina, Temptation
13 15 Lenny Krawitz, It An't Over 'Til I’ 13 14 Gioria Estefan, Can't Forget You
14 17 The AM. Eternai 18 15  Lenny Kravitz, It Ain't Over Til It’
15 18 Natalie éole, Unforgettable 15 7 Nelson, More Than Ever
16 21 Hi-Five, ) Can't Wait Another Minute 16 19 Michael W. Smith, Place In This World
17 19 Corina, Temptation 17 10 Extreme, More Than Words
18 EX Bryan Adams, g[vervhln&l Do? 1 Do ! 18 20 Seal, Craz
19 EX  3rd Bass, Pop Goes The Wease! 19 21 The La's, There She Goes
20 20 Lisa Lisa & Cult Jam, Let The Beat Hi 20 24 Paula Abdul, Promise Of A New Day
21 14 David A. Stewart Introducing Candy Du 21 25 Erasure, Chorus
22 22 Heavy D.& The Boyz, Now That We Foun 2 ﬁmmﬁ T., Time Atter Time
23 23 Jesse Jaymes, Shake it (Like A White 23 23 Marial Careg, I Don't Wanna Cry
24 24 Rythm Syndicate , PASS.I.ON. 24 EX Amy Grant, Every Heartbeat
25 25 Tara Kemf‘ Piece Of My Heart 25 EX Hi-five, | Can't Wait Anothe: Minute
26 26 The Don, In There A — Scorpions, Wind Of Change
EX EX  Marky Mark & The Funky Bunch, Good Vi A — The Hunger, 100 Years
EX EX Stevie Wonder, Gotta Have You EX EX Garth Brooks, The Thunder Raolls
EX EX Paula Abdul, Promise Of A New Day EX EX  Michael Bolton, Time, Love And Tender
EX EX C&C Music Factory, Things That Make Y EX EX Tara Kemp, Piece Of My Heart
Minneapolis ’ P.D.: Mark Bolke KRBE
1 4 EMF, Unbelievable .
21 The Black Crowes, Hard To Handle Houston P.D: Steve Wyrostok
3 2 Extreme, More Than Words 1 1 Jesus Jones, Right Here, Right Now
4 5 The Escape Club, I'll Be There 2 3 EMF, Unbeheva%«e
5 & Jesus Jones, Right Here. Right Now 3 4 Paula Abdul, Rush Rush
6 3 UBA4D, Here 1 Am (Come And Take Me) 4 6 Seal Craz
7 1 Paula Abdul, Rysh Rush 5 5 Extreme, More Than Words
8 15 Bryan Adams, (Everythmlg 10a) | Do | 6 18 Bryan Adams, (Everything | Do) | Do |
9 12 Roxette, Fading Like A Flower (Every 7 7 Black Box, Strke It Up
10 8 Color Me Badd, | Wanna Sex You Up (Fr 8 10 David A. Stewart Introducing Candy Du
11 11  After 7, Nights Like This (From “The 9 15 Lenny Kravitz, It Ain't Overg'hl It
1214 Amy Grant, Every Heartbeat 10 11 Mariah Carey, There's Got To Be A Way
13 21 Conna, Temptation 11 13 Orchestral Manoeuvers In The Dark, it
14 9 REM, Losing My Religion 12 14 Erasure, Chorus
15 13 Surface, Never Gonna Let You Down 13 16 Tommy Page, Whenever You Close Your E
16 20 Rythm Syndicate , PAS.SILON 14 2 Color ’49 add, | Wanna Sex You Up (Fr
1719 Peabo Bryson, Can You Stop The Rain 15 19 REM., Shiny Happy Peopie
18 23 Marc Colin, Waiking In Memphis 16 21  Wilson Phillips, The Dream Is Still A
19 29 Natural Selection, Do Anrthmg 17 22 Roxette, Fading Like A Flower (Every
20 22 Steelheart , I'lt Never Let You Go 18 20 Corina, Temptation
21 24 Michael W. Smith, Place In This World 19 24 Salt-N-Pepa, Do You Want Me
22 25 Lenny Kravitz, It Ain't Over ‘Tl It 20 17 Hi-Five, | Like The Way (Tne Kissin
23 21 Seal, Crazy 21 26 D). Jazzy Jeft & The Fresh Prince,
24 26 Nelson, Only Time Will Tetl 22 32 Hi-Five, t Can't Wait Ancther Minute
25 28 Tom Petty & The Heartbreakers, Learni 23 23 Cher, Love And Understanding
A26  —  Paula Abdul, Promise Of A New Day 24 25 Stereo MC's, Elevate My Mind
A27 — Cathy Dennis, Too Man¥ Walls 25 30 The La's, There She Goes
28 EX Firehouse, Love Of A Lifetime 26 27 DiVinyls, Make Qut Alnght
29 30 David A Stewart Introducing Candy Du 27 29 TheKLF,3AM ElemaF
30 EX Michael Bolton, Time, Love And Tender 28 28 Tara Kemp, Piece Of My Heart
A — Wilson Phillips, The Dream s Still A 29 31 Amy Grant, Good For Me
A — Rod Stewart, The Motown Son 30 33 Titiyo, My Body Says Yes
EX EX Hi-Five, | Can't Wait Another Minute A — Paula Abdul, Promise Of A New Day
A — C&C Music Factory, Things That Make Y
A — Firehouse, Love Of A Lifetime
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. San Francisco P.D.: Keith Naftaly
Chu:ago PD. Gmg CaSSIdy 1 1 BOII 1) Men, Motownphilly
1 1 EMF, Unbelievable 2 3 D.J. Jazzy JeHf & The Fresh Prince, S
2 5 Jesus Jones, Right Here, Right Now 3 5 Hi-Five, | Can't Wait Another Minute
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13 13 After 7, Nights Like This (From “The 14 16 D.). Laz & Danny D, Mami El Negro
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