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Euro Managers Slam U.S. Visa Shift

Say New-Act Development Is Imperiled

B BY JEFF CLARK-MEADS

LONDON—Managers of some of the
world’s biggest non-American acts
are reacting angrily to proposed
tighter rules for entry into the U.S,,
slamming the move as “crazy” and
“madness.”

They contend that artists such as
Eric Clapton, the Who, U2, AC/DC,
Dire Straits, and Led Zeppelin would

for their work in the U.S. at an early
stage in their careers. Some observ-
ers in Europe predict the proposals
may lead to retaliation by other coun-
tries.

The U.S. Immigration and Natural-
ization Service is set to introduce the
changes in the fall (Billboard, June 8).
As nonsuperstar acts are singled out,
the provisions are likely to have a
greater impact on emerging talent

Roger Forrester, the U.K.-based
manager of Eric Clapton and George
Harrison, says, “If Eric Clapton
hadn’t been allowed in as an un-
known, he would never have been as
big as he is now. This is a crazy
scheme.”

Forrester says he would be happy
to accept the system used in Austra-
lia, whereby foreign acts are obliged
to tour with a local support act. He

never have emerged had it not been

than on established bands.

(Continued on page 77)

HOW TOP 40 TACKLES MODERN ROCK

Danceable Cuts Have A Shot

MW BY PHYLLIS STARK and CRAIG ROSEN

Jesus Jones’ Song 0f Success

H BY SEAN ROSS

NEW YORK—For months, top 40 programmers have
been saying that it will be modern rock crossovers that
will give their dance-heavy format its rock balance
back. But record people say that top 40 PDs are resist-
ing most modern rock records that are not dance-based.

There has been a slew of modern crossovers lately
from artists like Jesus Jones (see story, this page), the
Divinyls, EMF, R.E.M., UB40, and Seal. But the current
flow is more comparable to, say, late 1988—when there

NEW YORK—Jesus Jones’ “Right Here, Right Now,”
which peaked at No. 2 on the Hot 100 last week, may have
been the hardest fought of all the recent modern rock
crossovers. “Right Here” didn’t have the previous track
record at top 40 that an R.E.M. or UB40 sported. It didn’t
have the support from dance radio that EMF or even the
Divinyls relied on.

With the recent glut of new releases and new labels fac-
ing top 40 radio, “Right Here, Right Now” is the best ex-
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Judge’s Edict Is

Blow To ASCAP
On GCable Fees

W BY KEN TERRY

NEW YORK—In a landmark de-
cision, a federal judge ruled here
July 11 that cable program suppli-
ers are entitled to ASCAP music
licenses that would cover the re-
transmission of their programs by
cable systems to consumers. Un-

(Continued on page 73)

(Continued on page 9)

Slack Summer Tours May
Prompt Promoter Shakeout

HBY THOM DUFFY
__and CHRIS MORRIS

NEW YORK—The dire state of this
summer’s concert season in many ar-
eas of the country may presage a
long-term shakeout in the touring in-
dustry, beset in recent years by ris-
ing talent costs, tighter profit mar-
gins, and intense competition on the
outdoor amphitheater circuit.

With few exceptions, promoters
and venue operators say this has
been one of the most dismal summers

in recent memory for the concert
business, with a lack of superstar
tours, high guarantees, and the na-
tion's recession all contributing to the
bleak picture. Only 36% of 1991 con-
certs sold out, compared with 47% in
1990, according to Amusement Busi-
ness magazine,

As a result, reports are circulating
among tour industry sources of fi-
nancial distress affecting as many as
a half dozen promoters, including ma-
jor players in competitive markets in

(Continued on page 77)

Cole Tribute Set
Fans Flames At
Retail, Radio

H BY CHRIS MORRIS

LLOS ANGELES—Natalie Cole’s
album “Unforgettable,” a tribute
to her late father, Nat King Cole,
has become an almost immediate
cross-format smash for Elektra
Records, and one of the few hit
records in recent years to reflect
big sales to 25-plus music buyers.
In only its sixth week, “Unfor-
gettable” remains at No. 1 with a
bullet on Billboard’s Top Pop Al-
bums chart for the second week
(Continued on page 74)
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ANIMAL LOGIC

“Rose Colored G lasses” is

the first single and video.
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NOTES STRUCK AT NEW MUSIC SEMINAR

The Billboard brigade was out in full force at New Music Seminar 12,
which boasted some 80 panels. Jim Bessman has artist-development
details, Karen O’Connor reports on the makings of a “perfect’” manager,
and Thom Duffy relates discussion on the issue of balancing career and
family, ail on page 26. Additionally, Janine McAdams follows the hip-hop
trail on page 19, Larry Fiick waitzes back with dance news on page 25,
and Trudi Miller reports on the CD-packaging panel on page 41.

SETTING THE SCENE AT VSDA

While the Video Software Dealers Assn.’s Vegas gathering was quieter
than usual, there was some notable news. Ken Terry reports on the
LDA's new laserdisc retailers directory, Jim McCullaugh notes Western
Publishing’s acquisition of Hi-Tops, and Earl Paige probes plans for vari-
ous buying schemes, all on page 51. Paul Verna brings home news from
VSDA'’s Homer Awards on page 55.

REGARDING RETAILING IN FRANCE

It has been rocked by resignations, closings, and strict Sunday trading
laws, but the French music retail industry has rolled with the punches
and is now poised for growth. Raymond Boult offers an analysis of the

key businesses and players in the market. Page 41
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Sex-Grime Bill Diluted For Approval
VSDA: Victims’ Act Still 3rd-Party Chill

B BY BILL HOLLAND

WASHINGTON, D.C.—Under pres-
sure from the Video Software Deal-
ers Assn. and book and magazine
groups, the Senate sponsor of the
controversial Pornography Victims’
Compensation Act offered a watered-
down version July 22, the day before
a hearing on the original bill.

The hearing included a confronta-
tion between the bill sponsor and the
committee chairman on the basic is-
sue of whether nonviolent, sexually
explicit material is linked to sex
crimes. i

Critics of the legislation, ranging
from the VSDA to the American Li-
brary Assn., told members of the
Senate Judiciary Committee at the
July 23 hearing that the amended bill,
with its third-party liability provi-

sions, is still dangerous and would
have a chilling effect on legitimate
businesses despite the changes.

The new bill, S. 1521, would allow
victims of sex crimes to file civil suits
against distributors, exhibitors, pro-
ducers, and sellers of obscene materi-
al and child porn—but not simply sex-
ually explicit material—if it can be
proven that the material was the
“substantial cause” of “a forcible sex
crime.”

The much-criticized earlier version,
S. 983, included nonobscene, sexually
explicit material as a cause for action,
and stated that the material could
have been a “proximate cause” incit-
ing a sex offender.

Witnesses told committee mem-
bers that, with the bill's original
wording, people dealing with many
legitimate books and films, ranging

B BY PAUL VERNA

NEW YORK—West Coast Video,
the nation’s second-largest special-
ty chain, has abandoned efforts to
purchase exclusively from Baker &
Taylor and is now trying to buy
from several regional distributors,
according to their market
strengths.

The move is a direct reversal of
West Coast’s decision a few months
ago to initiate an exclusive purchas-
ing program with the Chicago-area
distributor (Billboard, March 2). At
that time, both firms trumpeted the
arrangement as a win-win situation
that would permit Philadelphia-
based West Coast to exploit its buy-
ing clout and pool its co-op funds
while allowing Baker & Taylor to
gain from increased business.

Separate press releases from
West Coast and Baker & Taylor
now confirm that the two compa-
nies have changed the focus of their
operating relationship. West
Coast’s objective, according to its
statement, is to select distributors
“who understand local consumer

West Coast Video Drops
Baker & Taylor Exclusivity

needs and who can effectively ser-
vice and promote with their fran-
chise council groups on a local lev-
el”

The Baker & Taylor release says,
“Effective immediately, Baker &
Taylor will be directing its advertis-
ing and promotion support to West
Coast Video’s regional advertising
council groups and individual fran-
chisees.”

WEST COAST'S TROUBLES
West Coast has seen its franchise
base gradually erode with the de-
fections of many National Video op-
erators. When West Coast pur-
chased the National Video chain in
September 1988, it provided a.
buyout clause in the franchise
agreement. Many of the National
operators, say West Coast officials,
have opted to either buy out of their
agreements or not renew them
when they expired. Consequently,
West Coast’s store total has shrunk
from a high of about 600 to the cur-
rent level of 525.
Furthermore, West Coast has
(Continued on page 76)

from “The Silence Of The Lambs” to
“The Color Purple,” could have been
sued if a perpetrator had said explicit
scenes in those materials had incited
him to commit a sex crime.

The altered bill also reduces the pe-
riod in which the victim can sue from
six years to two years after the com-
mission of the crime, and it excludes
any allegedly inciting materials pro-
duced before the bill's enactment.
Damage amounts are also reduced.

Richard Abt, VSDA president, told
the committee that the new bill is
“convoluted” and a “Pandora’s box of
dangerous, unworkable, and counter-
productive provisions.”

He added that the substitute bill
still presents ‘“‘very serious constitu-
tional and policy issues,” including
the difficulty of disproving the claim
of causality.

Although the revised bill would ex-
empt testimony by the perpetrator
about material that supposedly influ-
enced the commission of the crime,
says Abt, it is “still ineffective” be-
cause prosecutors could use the per-
petrator’s testimony to friends or po-
lice about the alleged influence.

Abt and other witnesses also told
members that it is still “highly debat-
able” that there is a causal relation-
ship between exposure to nonviolent,
sexually explicit material and the
subsequent commission of sex of-
fenses.

The chairman of the committee,
Sen. Joseph Biden, D-Del,, also ques-
tioned the premise that nonviolent,
sexually explicit material has been
proven to incite criminal sexual acts.

While expressing his loathing for
violent porn and child pornography,
and agreeing that studies show links
between those materials and sex
crimes, Biden pressed bill sponsor
Sen. Mitch McConnell, R-Ky., for in-
formation on any known studies con-
necting nonviolent, sexually explicit
material and consequently “incited”
sex crimes.

McConnell, after more than five
minutes of dodging the question, ad-
mitted that he was not aware of any
evidence linking the two.

Joyce Meskis, president of the
American Booksellers Assn., warned
that the group will file suit charging
abridgement of First Amendment
freedoms if the bill, as written, be-
comes law.

MCA Laserdiscs Go Box Lot At 3% Off

Uni Hopes New Incentive Will Help Boost Buys

B BY CHRIS McGOWAN

LOS ANGELES—In an effort to bol-
ster its laser business, Uni Distribu-
tion has added box-lot pricing for dis-
tributors and retailers who buy MCA
Home Video laserdiscs in volume, ef-
fective Aug. 1.

“They still have the option to buy
loose, but they will receive a 3% dis-
count for buying in boxed lots,” says
Jerry Ruttenbur, Uni's VP of video
distribution.

The discount will be given to those
purchasing box lots (there are 10
units per box with single-disc titles,
and six per box with double-disc ti-
tles).

In addition, Uni will offer an “early
book and quantity” discount, accord-
ing to Ruttenbur. “If they buy in

master cartons [four boxes] and 45
days before street date, then we will
offer an additional 3% discount.

“We have also put into place a
stock-balancing program and a new
co-op advertising policy for laser. We
are now offering a 3% co-op accrual
that acerues on purchases and can be
used on any title.”

The goal of these changes is to
give distributors and retailers an in-
centive “to buy in larger quantities,”
says Ruttenbur. “We thought we had
to have more favorable terms.”

In addition, he adds, “when they
buy in box lots it reduces our han-
dling costs and we can pass that sav-
ings on to the consumer.”

David DelGrosso, VP of marketing
at Image Entertainment, one of the
industry’s largest suppliers of laser-

dises, notes that the laser business
has been slowly developing trade in-
centives all along, but that the busi-
ness to date has not merited any ma-
jor activity along those lines.

“They [incentives] are as much a
part of our industry as they are a
part of other industries,” he says.
“Central shipping locations, box-lot
quantity opportunities, and the abili-
ty to purchase quantities that im-
prove our production price are all fac-
tored into every transaction that we
have and continue to make.

“But I don't think you are going to
see any dramatic changes in either
retail pricing of dises or wholesale
pricing of discs for the next few
years. Image has a desire to be com-
petitive and we will provide retailers

(Continued on page 76)
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Labels Look South For Signings
Pop/Rock Offices Sprout In Nashville

B BY CRAIG ROSEN
and DEBBIE HOLLEY

LOS ANGELES—Spurred by the re-
cent success of Southern-based acts
like R.E.M. and the Black Crowes,
and frustrated by the intense compe-
tition to sign new talent in New York
and Los Angeles, a number of labels
have set up pop/rock offices in Nash-
ville, hoping to tap into the South for
new signings.

Labels involved in such moves are

Lou Maglia’s Zoo Entertainment,
which has signed a joint-venture deal
with Praxis, a Nashville-based man-
agement company; MCA Records,
which has opened a new regional
pop/rock A&R office in Nashville;
and Irving Azoff’s Giant Records,
which is said to have plans to open a
Nashville wing.

This activity follows the reactiva-
tion of the Capricorn Records label in
May (Billboard, May 18). The onetime
home of the Allman Brothers was

B BY TRUDI MILLER

NEW YORK—Rick Dutka, senior
VP of business affairs for Island
Records, died of cancer July 22 in
New York. He was 35 years old.

Before coming to Island in 1988,
he spent several years as VP of
business affairs for Tommy Boy
Records, where his influence
helped shape the then-fledgling la-
bel. As an organizer and head of
the legal board of the New Music
Seminar, he brought political
themes to the music industry con-
vention, initiating panels on rac-
ism, sexism, censorship, and legal
issues.

Known for his concern with and

Island’s Rick Dutka, 35, Dies:
Was Active In Social Gauses

involvement in social and political
causes, Dutka was a founder of
Artists United Against Apartheid,
the organization that produced the
1985 anti-apartheid benefit album
“Sun City.” While at Tommy Boy,
he was co-executive producer of
Stetsasonic’s “A.F.RI.C.A.)” an-
anti-apartheid rap record.

Dutka was inducted onto the
board of the Africa Fund, and later
honored by the United Nations for
his work with the anti-apartheid
movement. The U.N. sent a mes-
sage of sympathy and recognition
of his achievements to his July 23
funeral, which was also attended
by representatives of Nelson Man-

(Continued on page 71)

given a new lease on life thanks to a
Joint-venture deal with Warner Bros.

“The South has traditionally been
the breaking ground for very original
rock’'n’roll artists, and there is cer-
tainly a renaissance now,” says Cap-
ricorn founder Phil Walden. “Look at
the acts happening. There is a very
strong presence album-rock-wise
with the Black Crowes, R.E.M., the
Allman Brothers, and Lynyrd Skyn-
yrd.”

Praxis co-president Jack Emerson
concurs. “Whether it's blues or jazz
or country, and whether you look at
Stax or Sun Records or Capricorn,
there’s a rich history here,” he says.

The revived Capricorn’s first re-
lease, the self-titled effort by Athens,
Ga.-based Widespread Panic, hit rec-
ord stores July 23.

“This has been coming for a long
time,” says Paul Atkinson, executive
VP of A&R for MCA Records, of the
pop/rock label interest in the South.
“The whole Southeast area has been
a really productive area for talent for
a long time. Only recently have the
major record companies started to
recognize it by actually opening of-
fices and having people in place in
that area, rather than just visiting
from New York or L.A.

“One more plane trip to Nashville
to see a band was the straw that
broke the camel’s back,” Atkinson
continues. ‘I decided it would be
more efficient and much more pro-
ductive to actually have a person in
place there who would be reporting
on a constant basis.”

(Continued on page 76)

- Japan May Give The Boot To Fixed Pricing

Record, Video Labels Prepare To Fight Change

BBY STEVE McCLURE

TOKYO—The Japanese government
may back the abolition of fixed pric-
ing on prerecorded audio and video
products, a long-established practice
in the world’s second-largest music
market.

Trade associations representing
Japanese record companies and home
video suppliers are gearing up to op-
pose the move, as are representatives
of independent record retailers.

An advisory body to the Japanese
government’s Fair Trade Commis-
sion is expected to release a report in
August that will call for the scrap-
ping of the price-fixing system. Ex-
cerpts from the body’s recommenda-
tions were leaked earlier this month
to Nihon Keizai Shimbun, Japan’s in-
fluential financial daily newspaper.

List prices of prerecorded audio
and video merchandise are currently
fixed by manufacturers under terms
of Japan’s anti-monopoly laws. Re-
tailers adhere to these prices, and
there is little or no discounting. It ap-
plies only to Japanese-manufactured
goods; imports can be—and are—dis-
counted at retail.

Books are sold under the same
fixed-price system. Together, these
three categories of consumer prod-
ucts are among the last in Japan to be
controlled in this way.

Japan Record Phonograph Assn.
spokesman Takuo Chiba says, “We
are now planning to build a strong
movement against [the proposals].”
Any attempt by the FTC to abolish

the fixed-price system will be met
with a lawsuit, he adds. A spokesman
for the Japan Video Assn. says it, too,
opposes the proposed move, while the
general secretary of the Assn. of Ja-
pan Record Dealers says small retail-
ers and manufacturers will be bank-
rupted if the system is altered.

The JRPA is also against the idea
of freeing CD prices while keeping
controls on cassettes and LPs, which
is possible, since the anti-monopoly

law was drafted in the pre-CD era
and makes no explicit reference to ei-
ther compact discs or videos. In the
absence of regulations stating that
CDs and videos are exempt from the
pricing system, however, price con-
trol is a de facto reality.

A front-line, Japanese-made CD
has a list price of about 2,200 yen
($16), down from former levels of
3,200 yen ($23). Imports can sell for

(Continued on page 77)

B BY JOHN LANNERT

MIAMI—Following a European
management reorganization begun
two months ago (Billboard, June 1),
Bob Summer, president of Sony
Music International, has appointed
Roberto Augusto president and GM
of Sony Music Brazil.

Augusto, who had been Sony Mu-
sic Brazil's marketing VP and na-
tional A&R director since 1980, re-
places Claudio Conde, recently
named president and managing di-
rector of Sony Music Spain. Au-
gusto reports to Hans Beugger,
Sony’s VP of Latin operations.

Summer also tapped Raul Vas-
quez to be deputy managing direc-

Roberto Augusto Named
To Run Sony’s Brazil Label

tor of Sony Brazil. Vasquez had pre-
viously been Sony Brazil’s chief fi-
nancial officer since 1988. Though
he recognizes Brazil's ongoing eco-
nomic instability, Summer notes
that Augusto’s marketing expertise
will enable Sony to exploit commer-
cial opportunities as they arise.
“I've asked Roberto to get to the
front in terms of the creative and
marketing side of the business,”
says Summer. “To give emphasis to
that focus I've given him support of
Vasquez. So there’s a team avail-
able to us that, on the one hand, ac-
knowledges the risk of doing busi-
ness in Brazil, but on the other
hand, whatever advantage the up-
(Continued on page 76)

The Newest Chairman. Derek Shuiman, center, is congratulated on his
promotion to chairman of Atco Records by co-chairman/co-CEQ Ahmet
Ertegun, left, and co-chairman/co-CEO Doug Morris.

EXECUTIVE TURNTABLE

RECORD COMPANIES. Derek Shulman is promoted to chairman of Atco Rec-
ords in New York. He was president of the label.

Linda Moran is named VP of group and external relations for Warner
Music Group in New York. She was senior VP at Atlantic.

Columbia Records in New York promotes Kid Leo to VP of AOR, Paul
Rappaport to VP of artist development, and Jim DelBalzo to VP of album
promotion. They were, respectively, VP of artist development, VP of na-
tional album promotion, and director of national album promotion.

John McL. Doelp is promoted to VP of A&R for Epic Records in New
York. He was director of product marketing at the label.

RAPPAPORT

DELBALZO

JRS Records appoints Bob Feiden VP of A&R, East Coast, in New York
and Bill Bartlett director of national AOR promotion in Los Angeles. They
were, respectively, senior director of A&R at RCA, and owner of Bear Trax
Airplay Services.

Beverly Lias is promoted to VP of administration/special projects at Mo-
town Records in New York. She was national promotion coordinator for the
company. ’

Atlantic Records in New York promotes John Weston to senior director
of national pop promotion and Kim Freeman to director of national pop pro-
motion. They were, respectively, director of national pop promotion, and as-

R

FEIDEN

WALKER

sociate director of singles promotion.

A&M Records in Los Angeles promotes Brad Pollak to product manag-
er, Jeff Suhy to national director of alternative promotion, and Scott Car-
ter to national director of college promotion. They were, respectively, na-
tional director of alternative promotion, national director of college promo-
tion, and national college tour coordinator.

Rock Allen Dibble is promoted to national director of artist develop-
ment/touring for SBK Records in Los Angeles. He was regional promotion
and marketing manager/West Coast.

Francisco Nieto is named Latin American regional director for EMI Mu-
sic in Santiago, Chile. He was finance director, international sector, for EMI
Music in London.

Conrad Warre is named production manager for Rykodise in Salem,
Mass. He was art director for Discover magazine.

Daniel Jason is promoted to international product manager for Poly-
Gram Holding Inc. in New York. He was coordinator, international prod-
uct/catalog services, for the company.

PUBLISHING. Peermusic appoints Nanci M. Walker West Coast director of cre-
ative services in Los Angeles, Margaret Johnson controller of U.S. operations
in New York, and Peter W. Jaegerman manager of legal and business affairs
in New York. They were, respectively, director of talent acquisition at BMG
Music, controller at Famous Music, and attorney at the firm of Silverman,
Shulman & Slotnick.
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Pub Meet Sings A Triumphant Note
Digital Royalty Bill Has Senate Sponsors

W BY IRV LICHTMAN

NEW YORK—Less than two weeks
after a historic agreement establish-
ing the principle of royalty payments
by manufacturers of digital record-
er/blank media to copyright owners,
the National Music Publishers’ Assn.
held its annual meeting here July 22
in the heat of a sweltering New York
summer, but with a comfortable
sense of legislative and financial ac-
complishment.

NMPA president and CEQ Ed Mur-
phy informed the gathering that the
royalty compromise reached July 11
would be introduced for consider-
ation in the U.S. Senate by Dennis
DeConcini (D-Ariz.) and Daniel K. In-
ouye (D-Hawaii).

Murphy added that “we expect to
identify House sponsorship within
the next few days.”

As for support for the legislation,
Murphy said, “We are optimistic that
Congress will recognize the enor-
mous benefits of the legislation, but
are also aware of the challenge that
is ahead of us. While everyone I met

with is in favor of an expeditious res-
olution, the wheels of Congress move
slowly. NMPS will be doing all it can
to achieve timely passage of the com-
promise legislation.”

Later, NMPA general counsel Pe-
ter Felcher noted that there was no
known opposition in Congress to a
bill introduced recently that provides
for an automatic renewal of pre-1976
copyrights after completion of their
first 28 years of life.

And speaking of digital technolo-
gy, the CD revolution has apparently
helped fuel continuing gains in me-
chanical royalty income as collected
by The Harry Fox Agency, the licens-
ing subsidiary of NMPA.

Murphy told the gathering that
royalty collections last year increased
13.4% over 1989 to exceed $204 mil-
lion. “In the past five years,” he said,
“the level of royalty collections has
doubied. HFA processed about
100,000 licenses in 1990, an increase
of 2!/, times the level of 1985.”

Murphy said that HFA distributed
the equivalent of 94% of 1990 collec-
tions—$191.5 milhon—representing

Seger, Metallica, Williams
Offer More Heat In August

B BY LARRY FLICK

NEW YORK—Bob Seger, Metallica,
and Vanessa Williams each bring new
titles to retail in August after a long
hiatus. Other key acts with August
releases planned are Biz Markie,
Martika, and Bad English.

Seger will end a five-year break
from recording when he and the Sil-
ver Bullet Band deliver “The Fire In-
side” (Capitol) Aug. 26. The set was
produced by Don Was and Barry
Beckett, who was at the helm for
such Seger classics as ‘“Night
Moves” and “Beautiful Loser.” The
first single, “Real Love,” ships to al-
bum rock and top 40 radio this week.
Expect a world tour to open in early
fall.

Headbangers are advised to mark
Aug. 12 as the date to catch the re-
turn of Metallica with the self-titled
follow-up to the 1989 double-platinum
release “. .. And Justice For All.”
Bob Rock produced the album, which
includes the forthcoming single “En-
ter Sandman.” The band and its label,
Elektra, will host what is likely to be
the world’s largest listening party
Saturday (3) at New York’s Madison

Square Garden. Free tickets to the
event are being offered at local retail
outlets.

After a three-year absence, Gram-
my-award winner Willlams has al-
ready begun to spark urban radio ac-
tivity with “Running Back To You,”
the first single from “The Comfort
Zone” (Wing/Mercury, Aug. 20). A
song from the album, a reading of Di-
nah Washington’s “What Will 1 Tell
My Heart,” will also be featured on
the soundtrack to Mickey Rourke’s
new film, “Harley Davidson And The
Marlboro Man.”

On Aug. 27, rapper/producer Biz
Markie will follow up last year’s plati-
num-selling “Just A Friend” with “I
Need A Haircut” on Cold Chillin’/
Warner Bros. The first single, “What
Comes Around Goes Around,” is be-
ginning to pick up adds at urban ra-
dio.

Columbia teen recording artist
Martika aims to prove her maturity
with her second album, “Martika’s
Kitchen” (Aug. 27). The singer, who
scored a multiformat hit last year
with “Toy Soldiers,” wrote and pro-
duced the first single, “Love ... Thy

(Continued on page 74)

Former GN’'R Drummer Adler
Charges Band Defrauded Him

W BY CHRIS MORRIS

LOS ANGELES—Former Guns N’
Roses drummer Steven Adler, charg-
ing that he was fraudulently re-
moved from the group and stripped
of his partnership interest in the
band, has filed suit against his for-
mer band mates, attorneys, and man-
agement.

The action, filed July 19 in Los An-
geles County Superior Court, names
as defendants band members Axl
Rose (real name William Bailey), Izzy

Stradlin (Jeffrey Isbell), Slash (Saul
Hudson), and Michael “Duff” McKa-
gan; the L.A. law firm of Manatt,
Phelps, Rothenberg & Phillips; the
group’s former attorneys, Michelle
Anthony (now senior VP at Sony Mu-
sic Entertainment) and Peter Paterno
(currently Hollywood Records presi-
dent); the group’s former manage-
ment firm Stravinsky Brothers and
co-manager, Alan Niven; and GN'R’s
present manager, Doug Goldstein.
The suit charges the defendants
(Continued on page 69)

an all-time high for the agency.

Murphy also reported that audit re-
coveries amounted to more than $14
million last year, a figure well in ex-
cess of the commissions retained by
HFA.

The news from the music print
field, however, held little in terms of
growth; in fact, music print is not
even holding its own against infla-
tion.

According to a biennial music print
survey conducted by NMPA, the Mu-
sic Publishers’ Assn., and the Church
Music Publishers’ Assn., 1989-90
sheet music wholesale volume of
$154.4 million (with a retail value of
about $308.8 million) compared with
$153.8 million in 1987-88.

The meeting also heard greéetings
from Irwin Robinson, chairman of
NMPA/HFA and president, chief op-
erating officer of EMI Music Publish-
ing Worldwide, and an address from
Lynn Sengstack, newly elected presi-

(Continued on page 69)

No More Paper Chase. Executives from BMi demonstrate a new computerized,
automated title Clearance system that will act as an “electronic highway" between
BMI and its publishers and replace the approximately 70,000 paper clearance
forms BMI received in 1990. Sony Music Publishing was the first publisher to go on-
line with BMI, clearing its first group of titles through the new system and receiving
returned clearance confirmation. Shown giving the stacks of paper the heave-ho,
from left, are Marvin Cohn, president, Sony Music Publishing; Rick Sanjek, VP of
writer-publisher retations, BMI New York; Frances Preston, president/CEQ, BMI;
Donna Hilley, senior VP/chief operating officer, Sony/Tree; and Richard Mack, VP
of operations, BML.

THE BASE for Natalie Cole’s “Unforgettable” contin-
ues to broaden. The collection of Nat King Cole stan-
dards holds at No. 1 on the Top Pop Albums chart and
also climbs to No. 1 on the jazz albums chart and to No.
9 on the R&B albums chart. The title track is succeeding
at an equally wide range of formats. The single leaps
from No. 37 to No. 25 in its fourth week on the Hot 100,
and climbs to No. 7 on the adult contemporary chart and
No. 21 on the R&B chart.

This constitutes a far wider range of formats and au-

Broadway Album,” the
last collection of stan-
dards to hit No. 1. The ap-
peal of that Grammy-win-
ning collection was large-
ly confined to the AC
audience and to Strei-
sand’s legion of fans.
“Unforgettable” is the

diences than embraced

Barbra Streisand’s “The
o e S T T T
=

first album to top both the
pop and jazz charts since
George Benson’s “Breezin’”’ in 1976. Isaac Hayes’
“Shaft” soundtrack in 1971 also topped both surveys.

Jazz purists may question whether “Unforgettable”
should be classified as jazz. But they’d take Cole’s al-
bum in a second compared with another No. 1 pop album
that made No. 1 on the jazz chart: “Chicago V.” Chicago
exhibited jazz/rock overtones in its early days, but by
the release of “Chicago V" in 1972 it was primarily a pop
outfit.

1

MOTOWN once called itself “The Sound of Young
America,” but who knew it would ever mean it this /iter-
ally? Six weeks after the preteen group Another Bad
Creation reached No. 7 on the pop albums chart with
“Coolin’ At The Playground Ya' Know!,” Boyz II Men
breaks into the top 10 at No. 10 with “Cooleyhighhar-
mony.”

It’s the first time that Motown has landed two top 10
pop albums in one calendar year since 1986, when it
scored with Stevie Wonder’s “In Square Circle” (a 1985
holdover) and Lionel Richie’s “Dancing On The Ceil-
ing.” And both of those albums were by long-estab-
lished Motown stars; both of the current hits are by
rookies.

But Motown has had mixed resuits with Wonder’s
soundtrack for Spike Lee’s current movie, “Jungle Fe-
ver.” The album jumps to No. 1 on the R&B chart, but it
has been a disappointment on the pop chart, where it
peaked at No. 24 last month. This week, it dips to No. 37.
It's Wonder’s lowest-charting album of new material

by Paul Grein

hcole Set Remains Hot; Motown In Motion;
Soundtrack Success For ‘Boyz,” ‘Bill & Ted’

since “Where I'm Coming From” in 1971.

The mediocre showing is ironic because “Jungle Fe-
ver” has been Wonder’s best-reviewed album in years.
It's similar to the situation with Paul McCartney’s
“Flowers In The Dirt” two years ago, which also did
only so-so business despite favorable reviews.

FAST FACTS: Soundtracks to two youth-oriented sum-
mer movies explode in their second week on the pop al-
bums chart. “Boyz N The Hood” leaps from No. 23 to
No. 14; “Bill & Ted’s Bo-
gus Journey” vaults from
No. 88 to No. 43.

Candy Dulfer’s “Saxua-
lity” leaps from No. 46 to
No. 25 in its seventh week.
The album features the
top 15 instrumental hit
“Lily Was Here,” featur-
ing David A. Stewart.

“Violent Femmes,” the
1983 debut album by the
critically lauded alterna-
tive band, enters the pop chart for the first time at No.
191. Let’s hope the group’s royalty checks come through
faster than this.

Rythm Syndicate’s “P.AS.SI1.O.N.” jumps to No. 2
on the Hot 100. It’s the second No. 2 pop hit in two years
for songwriter/producers Carl Sturken & Evan Rog-
ers, following Donny Osmond’s “Soldier Of Love.”

Roxette lands its sixth top 10 pop hit as “Fading Like
A Flower (Every Time You Leave)” jumps to No. 9.
Since early 1989, the Swedes have amassed four No. 1
hits and one No. 2.

Jive/RCA becomes the first label to hold down the top
two spots on the R&B singles chart in more than 18
months. D.J. Jazzy Jeff & the Fresh Prince’s “Summer-
time” jumps to No. 1; Hi-Five’s “I Can’t Wait Another
Minute” high-tails it to No. 2. Columbia was the last la-
bel to achieve this one-two punch; it scored in November
1989 with hits by Surface and Regina Belle. “Summer-
time” also holds at No. 1 on the rap singles chart and
jumps to No. 4 on the Hot 100.

Young M.C.’s label debut for Capitol, “That’s The
Way Love Goes,” enters the Hot 100 at No. 87. Young
M.C. hit the top 10 in 1989, when signed to Delicious Vi-
nyl, with the platinum-selling, Grammy-winning “Bust
A Move.”

Stars of two hit NBC-TV sitcoms are moving up the
Hot 100. Fresh Prince, star of “Fresh Prince Of Bel-
Air,” climbs to No. 4; Jasmine Guy, star of “A Different
World,” debuts at No. 91.
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HE COMMENTARY

Real Artistry Is No Longer Required In Today’s Music Industry

RAP/DANGE TREND IMPERILS TALENT POOL

B BY OTIS STOKES

I am a veteran of the music busi-
ness and was affiliated with a very
successful group of the '80s called
Lakeside. We achieved great suc-
cess during that time with record
sales and tours. We also took great
pride in our live performances.

Most of the bands that were popu-
lar back then knew that when you
played with certain bands you had
to have your act together or get
blown off the stage. The Bar-Kays,
Cameo, Rick James, the Gap Band,
and Parliament-Funkadelic are just
some of the bands that were touring
around then. These groups brought
to the stage just what you bought at
the local record store: the singing
and playing that were on your rec-
ord. For better or worse, when you
put down the money for the price of
a ticket, you got just what you paid
for: a live concert. That included all
the human elements, such as flat
singing, out-of-tune guitars, and
missed cues.

Today, however, there is less de-
mand for truly talented or musically
inclined people. Due to the populari-
ty of rap, the requirement for being
an entertainer has been diminished.
One does not have to be able to sing
or play an instrument. If you can
talk in rhythm to a beat, that is all
that is necessary to begin a career
in show business.

Consequently, the music profes-
sion has been seriously undermined
by an influx of untalented people.
That is why we have what I describe
as “manufactured artists.” By that
I mean artists who are manufac-
tured by the currently hot produc-
ers. These producers can write and

MULTIGENRE TOURS

This summer’s multi-act, multi-
genre tours have major flaws, and I
believe the concepts need to be tak-
en a few steps further to be recti-
fied.

I believe that there is still a prob-
lem in the slow pace and flow of a
multi-act bill that modern technolo-
gy has forced audiences to endure.
The same technology that made it
so easy to watch the quick camera
changes on MTV and hear light-
ning-fast samples on dance records
left a gap that cannot be filled by
any human road crew. Promoters
and agents feel that the concept and
individual popularity of the bands
will carry the bill. The truth is that,
even on a bill with one or two acts,
the setup time is usually unbear-
able, and the fans get ornery.

There are very few acts that
would need to tour on a multi-act
bill that can fill even a 30-minute set
with great songs, let alone 60 min-
utes.

What about three-to-four-song
sets? These current tours are sup-
posed to be showcases, aren’t they?

’

produce ‘“hit songs,” and record
companies can then put any person
or group on the record as the “art-
ist,” thereby losing the individuality
and creativity that the word “art-
ist” implies. You take a beautiful
young girl or hip-looking group of
guys with marginal talent, and you
have your latest top 10 artist.

But where are our Stevie Won-
ders of today? Where are our Smok-
ey Robinsons, our Curtis Mayfields,
our Earth, Wind & Fires? These
people were who they were because
of what they were—talented! To-

has been undermined
by an influx of
untalented people’

Otis Stokes is a former member of Solar
recording group Lakeside

pany executives and A&R people
seem to think this is the only kind of
music the public wants to buy. In
my opinion, this only speaks of the
lowering of our youth’s musical
tastes. I realize that the youth of
America really likes this type of mu-
sic, and I enjoy some of it as well,
but I do not agree that this is the
only kind of music people want to
buy. The industry seems to have ne-
glected an entire audience of music
lovers.

Meanwhile, the industry contin-
ues to reuse the music of the past,

‘The music
profession

day, the musical aspect of this busi-
ness is watered down. You need
only to be able to dance to make it in
the industry today. That is why we
have all of these lip-syncing contro-
versies and artists who are not able
to deliver live what was created in
the studio. With all of the sophisti-
cated recording equipment and the
invention of sampling, you can
make even the worst singer sound
as good as Luther Vandross.

In addition, with the advent of rap
and hip-hop music, the record com-

while pretending it has created
something new. One of the biggest
records of 1990, M.C. Hammer’s “U
Can’t Touch This,” was Rick James’
“Superfreak’ from 10 years earlier.
Vanilla Ice’s “Ice Ice Baby” was a
recycled David Bowie/Queen hit.
Could it be that no one but me real-
ized that almost every song on
Hammer’s album was a remake?
Naw! Someone else had to notice
that 90% of all rap records are noth-
ing more than recycled hits of yes-
teryear.

So let them showcase—and get the
hell off the stage. This is the '90s.
The biggest and most elaborate
staging on earth will bore the ieast
jaded fan. Doesn’t anyone think
that a kid might be going to a show
to get away from a video screen?
Perhaps the quick set changes
practiced by "50s rockers like Buddy
Holly and Chuck Berry had some-
thing to do with what made them
strive to be great and led them to be
s0 memorable.
Steve Alberts
New York

A VINYL JUNKIE'S PLEA TO RETAILERS
Several years ago, when Tower Rec-
ords opened its doors in lower Man-
hattan, many small specialty record
shops were driven out of business.
While Tower stocks a tremendous
amount of product, the bulk of it is
top 100 selections that are available
at most other record stores.

Last year, HMV opened its doors
in upper Manhattan. Since HMV
had such an international reputa-
tion, I anticipated being able to pur-
chase overseas releases that were
not available in the U.S. I was great-
ly disappointed to find HMV deals
primarily with top 100 merchandise
as well.

A tip to newcomers: There are

still a lot of vinyl junkies out there
who would love access to the 7-inch
and 12-inch product released over-
seas by today’s popular artists. The
U.K. continues to release material
by popular artists in both 7-inch and
12-inch formats that generally in-
clude innovative and dramatic pack-
aging. For those retailers entering
the New York market for the first
time, why not stand out from the
crowd and make material of this
type available? Record collectors in
general are a pretty loyal bunch and
will spend considerable dollars to
secure any and all releases by their
favorite artists from around the
world. Making available import
CDs, CD singles, 7-inch, and 12-inch
vinyl would sure make a lot of us
happy and provide you with a com-
petitive edge over your counter-
parts. Rather than have us vinyl
junkies order imports from record
stores around the country that spe-
cialize in this product, why not pro-
vide us with an outlet in our own
back yard?
Larry Oliver
Huntington Station, N.Y.

HALT HOMOPHOBIA, RACISM

Billboard is to be commended for
publishing Larry Flick’s column
about homophobia in the music in-

It amazes me that someone can
take a beautiful song like “Have
You Seen Her” by the Chi-Lites and
destroy the artistic integrity of the
song by replacing the lovely, sing-
ing melody with “talking.” Was I
also the only one to be upset about
“U Can’t Touch This” winning a
Grammy for R&B song of the year,
in a songwriting category where all
the other nominees were original
compositions? I wonder.

Now let me just clarify that this is
not an attack against Hammer and
other rap artists. I'm glad that any
African-American can be successful
at anything. This is a commentary
about the music industry itself. There
has got to be some law that prevents
song-tampering to the degree that it
has been allowed. What will happen
when someone like Paul McCartney
or Elton John has a song that is sam-
pled and talked over? I guess only
then will we see justice done and this
current trend ended.

Just as the motion picture industry
protests the colorization of classic
movies, we should protest the plagia-
rism of our classic songs. But it ap-
pears as if we have accepted plagia-
rism as an art form. By accepting
this, we are not encouraging creativ-
ity, but denouncing it. All of the
young people who are taking music
lessons or singing lessons are taking
them in vain, unless there is a serious
turnaround in the business. Other-
wise, my advice to them is to dig into
their parents’ vintage record collec-
tion, pick out some No. 1 hits of the
past, and get busy!

The opinions expressed above are
not mecessarily those of Billboard
or its management.

dustry (Billboard, June 29). How
sad that Flick ran into a brick wall
each time he tried to get a lesbian or
gay professional to speak on the
record.

It is worth noting that in the same
issue’s Commentary column, Fred-
dee Towles discusses how being
black has stymied his career as a
rock’n’roll artist. Homophobia and
racism are both based in hate, fear,
and ignorance. One difference is
that some lesbians and gays have,
over time, adopted techniques that
often hide their sexuality. Blacks
have always been forced to confront
the hatred.

Perhaps if some top executives
were ‘“‘outed” from their gilded clos-
ets and forced to confront self-
loathing in themselves and the ho-
mophobia in others, not only would
racism decrease but so, too, would
violence against gays and lesbians.

Spence Halperin
New York

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Coming at you this summer. Debbie Gibson —
in an all-new, high energy stage presentation
that'll keep your listeners hip-hoppin’ in the
aisles! Plus the ballads and love songs they all
remember.

Also coming at top CHR stations is a major tour
sponsorship tie-in promotion opportunity from
Premiere Marketing Promotions and Caboodles
cosmetics and jewelry organizers. When Debbie
comes to your town, your listeners can not only
win lots of choice sedats for the show, they can go
backstage and meet Debbie personally before
the show.

And there’s a one-hour Tour Radio Special for
your station that features a low commercial load
to give you maximum profitability and promo-
tional flexibility. Join in the fun. If you just can’t
wait for our call, contact your Premiere Radio
marketing representative for information on
when Debbie Gibson — The One Step Ahead
Tour is coming to your market.

Another on-target promotion designed to keep
your station one step ahead of the competition.
From Premiere Marketing Promotions. Call
(213) 46-RADIO today. That's (213) 467-2346.

These great radio stations are already One Step Ahead...

WEGX-FM KDWB-FM WBEC-FM WEGX-FM WOMP-FM
PHILADELPHIA, PA MINNEAPOLIS, MN LENOX, MA ATLANTIC CITY, NJ WHEELING, WV

WNTQ-FM WFLY-FM WKRZ-FM CFTR-FM KFRX-FM
SYRACUSE, NY ALBANY, NY WILKES-BARRIE, PA TORONTO, ONTARIO LINCOLN, NE

PHeiviiERE
MARKETING PROMOTIONS

A DIVISION OF PREMIERE RADIOIWETWORKS, INC.
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Jesus Jones’ Song Of Success At Top 40

(Continued from page 1)

ample of a record that somehow
came home with a limited number of
adds each week. This is SBK VP of
top 40 promotion Ken Lane’s week-
by-week account of the selling of Je-
sus Jones at top 40 radio.

PRERELEASE

By the time SBK released Jesus
Jones’ debut album, “Liquidizer,” in
the U.S. last year and began working
it to modern rock radio, the group
had already released a British single,
“Real Real Real,” that added a funki-
er edge to that album’s hard-driving
sound. The next single, “Right Here,
Right Now,” and its accompanying
album “Trust,” was not scheduled
for release in the U.S. unti] March,
but “Right Here” got enough U.S.
airplay that SBK decided to move in
January and was rewarded with a
five-week No. 1 Modern Rock track.

SBK executive VP/GM Daniel
Glass says his promotion staff “did a
really good job of placing it in the
mom-and-pop stores. We spent a lot
of time and money on alternative
stores because the first 50,000 copies
were so important.” SBK also got
some early help from MTV, which, at
this writing, has been on “Right
Here” for 29 weeks. And several
weeks before it went to top 40, SBK
went to rock radio with “Right Here,
Right Now,” eventually getting it to
No. 7 June 1.

With all this in its favor, “Right

Here” still started slowly at top 40.
Only two top 40s—the alternative-
leaning KZHT (Hot 94.9) Salt Lake
City and WPST Trenton, N.J.—added
the single the week it was shipped,
March 12. In its first “official” week
of being worked, March 19, “Right
Here” had 11 adds.

Despite the buzz about modern
rock among top 40 PDs who hoped it
would give their format its pop bal-
ance back, trying to cross to top 40
from modern rock was still “a double-
edged sword” when the single hit in
March, Lane recalls.

And while some of the record’s ear-
liest adds came in the deep South,
there were also problems with some
bible-belt PDs over the group name.
Most came around eventually. But
Lane says WCIR-FM Beckley,
W.Va., still will not play the record
for that reason. This although Lane
claims no station actually got listener
complaints about the name.

“I would tell them don’t look at the
group name, listen to the music,” he
says. “They’d say we can’t announce
it as Jesus Jones on the radio. I told
them to pronounce it as if it were
Spanish, but it didn’t matter.”

DIGITAL DISPLAY

For the first several weeks of its
life, “Right Here” barely cracked
double-digit add totals, or missed it
altogether. In its first weeks, Lane’s
strategy was to try and bring in one
or two major-market outlets a week.
On the week of March 19, for in-

Competing DAB Systems
Studied At Closed-Door Meet

B BY BILL HOLLAND

WASHINGTON, D.C—On July 25,
the National Assn. of Broadcasters’
DAB task force was to get a chance
to further study four experimental
digital audio broadcasting systems
that are virtual competitors of the
NAB-backed Eureka L-band system.

WASHINGTON |
ROUNDUP

The NAB’s choice of Eureka has
divided the ranks of its members,
some of whom feel the decision was
made prematurely, before other in-
process systems could be weighed
against the early-start Eureka. Three
of the in-process systems are so-
called “in-band” systems that would
not require broadcasters to buy or
lease new spectrum outside the FM
band; one other will utilize the L-band
spectrum.

The in-band system companies are
American Digital Radio, Mercury
Digital Communications, and Project
Acorn, offered by U.S. Digital Radio,
which is a consortium of several
large companies, including CBS and
Westinghouse. Stanford Telecommu-

nications was slated to present up-
dates on its L-band system. And com-
pany representatives were on hand to
discuss results of ongoing tests, or to
announce test dates for their sys-
tems.

Was a lot of arm-wrestling expect-
ed at the meeting? Says a source in-
side NAB who has been buffeted by
the controversy surrounding the Eu-
reka choice, “At the very least.” The
closed meeting followed months of
rancor and debate inside the indus-
try—and especially among group
owners—of the best path to DAB nir-
vana in a decade’s time.

Just recently, critics emphasized
FCC filings on DAB in which 44
groups, representing 232 stations,
were opposed to the DAB-approved
L-band plans. However, NAB now re-
plies that it might be fairer to put
that figure in the context of 5,000 ra-
dio station members and a total of
10,800 radio stations. Nevertheless,
only 37 stations chose to let the FCC
know they approve of NAB'’s Eureka
pact, at this stage of the game.

WHDH WON'T BE REHEARD
The FCC has denied the Boston
area Committee for Community Ac-
cess reconsideration of its decision to
grant an ownership change for
(Continued on page 13)

stance, “Right Here” had 11 adds in-
cluding KRBE Houston, where PD
Steve Wyrostok and MD Cher}l Broz
“really took a stand” for the record,
and another modern-leaning outlet,
KHFI Austin, Texas.

SBK initially went to top 40 radio
with a 2:30 edit, excising most of the
song’s guitar break. KRBE did its
own remix, which a number of other
stations picked up. Later on, other
PDs would play the album version of
the song.

On Week No. 3 (March 26), SBK
had 12 adds, including KRBE's sister
station, WAPW Atlanta. WAPW MD

(Continued on page 13)

Pictured backstage after a Jesus Jones show at UCLA's Ackerman Ballroom,

from left, are SBK senior director of national album promotion Neii Lasher; the
band's Barry D., Gen, Al Jaworski, Jerry DeBorg, and Mike Edwards; and SBK
VP of top 40 promotion Ken Lane.

cANADA’S broadecast regulator
says that, after Sept. 1, it will take
applications for radio frequencies of
the all-news CKO radio network,
which closed down in November
1989 after losing an estimated $55
million. There are now new FMs up
for grabs in 11 cities, including To-
ronto, Ottawa, Winnipeg, Manitoba,
Edmonton, and Calgary, Alberta,
and Vancouver, British Columbia.

STERN PROMISES

So how did Howard Stern mark
his morning show’s first day on
KLSX Los Angeles July 25?7 By
promising that if he got to be No. 1
in L.A,, his sidekick Robin Quivers
would chose a KLSX listener to
have sex with. Meanwhile, Engi-
neer Ted is out at mornings at
crosstown KQLZ. Jeff Davis is now
doing mornings.

PROGRAMMING: GONDEK TO DALLAS

Former KCFX Kansas City PD
Doug Gondek is the new program-
mer at rock/AC outlet KCDU Dal-
las ... Rick Walker from classic
rock KZFX Houston is the new PD/
morning man at KZBS Oklahoma
City, replacing Bill Bailey.

APD Bill Campbell is upped to
PD at AC wWJQI (Joy 95) Norfolk,
Va. Campbell’s background includes
programming rival WWDE (2WD).
He assumes duties held by GM Al
Casey. WJQI is looking for a “Love
Songs’’ host to replace the exiting
Nina Cunningham.

Satellite AC outlet KSOS Salt
Lake City switches to Unistar’s Old-
ies Channel. Its AM, KNKK, goes
from country to Satellite Music Net-
work’s Kool Gold. With rival
KRPN’s agreement to simulcast top
40 KZHT, that leaves the pair alone
as the market’s only oldies stations.
Brent Larson remains GM/PD.

As previewed here, Jeff Scott is
now officially ND at N/T KTAR
Phoenix ... Minnesota Public Radio
GM Daniel Schmidt is the new se-
nior VP/radio for the Chicago Edu-
cational TV Assn., owner of WFMT

CKO’s Canadian FMs Finally Up For Grabs;
Gondek To KCDU; WEGX Removes Its Nuts

Chicago. He replaces Tom Vogeli.
Also, Lisa Flynn joins WFMT’s air
staff from WOSU Columbus, Ohio.
Steve Becker is out as PD of al-
bum WPYX Albany, N.Y. In-house
consultant Ed Levine will oversee
the station for the time being . ..
Former WYNF Tampa, Fla., PD
Tom Marshall is the new PD at al-
bum WKLQ Grand Rapids, Mich.
Classic rock KKFM Colorado
Springs, which already had a joint

by Sean Ross with
Craig Rosen & Phyllis Stark

sales arrangement with crosstown
top 40 KKMG, is now overseeing
programming for that station also.
KKMG engineer Joel Belik is now
GM there, replacing GM/PD Scoot-
er B. Stevens, who is now acting
PD. KKFM PD Chris Baker is now
director of programming for both.

At top 40/dance WWHT (Hot 105)
Columbus, Ohio, APD Rob Morris
should officially be PD about the
time you read this. He’ll need a pro-
duction director to replace the exit-
ing Frank Schaffer. Send T&R.
Also, co-owned WQTL Lima/Find-
lay, Ohio, goes from album rock to
oldies. WNCX Cleveland GSM Ma-
son Ingalls is named GM. Big Bill
Mitchell of the former WYYS Co-
lumbia, 8.C,, is PD.

Meanwhile at WYYS, now known
as WHKZ (Kicks 96), Ed Hill is the
new PD/midday person from
WAXF Youngstown, Ohio. WHKZ
will do an up-tempo country format
similar to WAXF. KSON San Diego
PD Mike Shepard will consult. Ken
Martin, who was PD years ago at

country rival WCOS, will do morn-
ings. WHLZ Manning, S.C., PD
Doug Enlow will do afternoons.
WAXF morning man Ken Lovejoy
becomes PD.

At album WLAV Grand Rapids,
Mich., PD Red Noize is out, as is
GSM Randy Prichard. The latter
will be station manager of co-owned
KLAU/KMBY Monterey, Calif.
KMBY also loses OM Ross Holland
to the PD job at top 40 WMGYV Ap-
pleton, Wis,, replacing Dan Stone.

Oldies WPUP-FM Athens, Ga.,
goes top 40 under PD Allen Tibbits.
WPUP will go modern rock in late-
and overnights and will produce
modern rock shows for syndication

.. Top 40 WPFR Terre Haute, Ind.,
went dark July 18. PD Dave King
(812-234-0189), GM Janet Thomp-
son, and 10 others are out ... For-
mer WDXZ Charleston, S.C., p.m.
driver Bill Sharp is the new GM/
PD/MD at urban KYEA (K98) Mon-
roe, La., replacing John Wilson.

Easy WRHP Syracuse, N.Y., PD
Gary Dennis adds PD duties for N/
T sister WHEN, replacing Becky
Palmer, who goes to middays at
country WBEE Rochester, N.Y. . ..
At AC WVMX Burlington, Vt,,
APD/MD Frank Allen assumes PD
duties, replacing Paul Mitchell,
who can be reached at 916-6354421.

KIIQ-AM-FM Reno, Nev,, stays
country but switches calls and per-
sonnel. It's now KHIT under new
GM David Stair (owner of WQFX
Gulfport, Miss.) and PD/midday
host Dan Mason (Billboard, July
27). Jim McClain returns to Reno
for mornings. J.R. Reynolds from
KMIX Modesto, Calif., joins for af-
ternoons. Part-timer Debbi Laffer is
upped to nights. Tom Darby will do
overnights. Former KMIX PD Greg
Edwards, who had returned to that
station for weekends a while back,
has replaced Reynolds in middays.

Former adult standards outlet
WAIJF Decatur, Ala., which had
been dark, is back on the air as ur-
ban “Hot Jams 1490”" under PD/

(Continued on page 11)
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Billbo'ord's “‘ ew eek

Steve Wyrostok
KRBE Houston

IN THE LATE '70s, when top 40 radio was also in trou-
ble, top 40 stations that took their formatic cues from
album radio began sprouting up—stations that posi-
tioned themselves as the “no hype” station or the one
that didn’t talk over musiec.

KRBE Houston PD Steve Wyrostok has never heard
WKTQ (13Q) Pittsburgh or WNBC New York or their
late-"70s brethren. And although the not-talking-intros
position has also been key to the recent rise of rock/AC,
Wyrostok says he didn’t have that in mind either. Or the
success of Houston’s new adult top 40, KHMX.

But last March 1, KRBE dropped its longtime ‘“Power
104" slogan, stopped talking intros, replaced morning
veteran Mark Waldi with WYTZ Chicago’s Paul Barsky,
and began billing itself as “Hits Without The Hype.” In
the spring Arbitron, KRBE was up 3.3-3.8 12-plus, which
puts it back in the top 10 and ahead of KKBQ (93Q),
which was off 4.6-3.6. KRBE was first in teens, second
in 12-24, and first in 12-24 women.

Wyrostok joined KRBE last fall from the OM slot at
co-owned WAPW (Power 99) Atlanta. Initially, KRBE
sounded a lot like WAPW-—high-profile jocks, lots of
production, and the same “anti-radio” attitude that
WAPW helped popularize. But he began contemplating
a change “after the first few months when I realized ev-
ery move I made would be shadowed by 93Q.”

The new KRBE was inspired by “every piece of re-
search about radio you've ever seen. People have been
hyped to death, and everything is so ‘in-your-face’ any-
way these days. Everybody says they play the best mu-
sic or more music, but what does that mean? People
don’t believe these things anymore, so why say them?”

Since its changes, Wyrostok says, KRBE'’s perceptual
research has shown “everything we could ask for” and
no major negatives. Not talking over intros “is probably
the biggest compliment we get on a consistent basis,” he
says. “That and the fact that we tell people what we're
playing. Stations don’t want to take the time to [back-
sell] because they’re afraid listeners won’t be interested,
but it takes twice as many plays to make a song familiar
as it would if you would just tell them in the first place.”

Wyrostok still believes that “there is a correlation be-
tween this and what Power 99 does, which is not to give
people any B.S. I'm just deing ‘no B.S.” with a different
twist. They don’t have any meaningless positioning
statements like ‘10-in-a-row’ or ‘the power station.” ”

Worried about being shadowed by 93Q, Wyrostok
didn’t tell his announcers about the changes until imme-
diately before they happened. The target date for the
new KRBE was still several days away when one of the
station’s spring billboards was unveiled by mistake,
prompting KRBE to change the presentation that night.

Wyrostok admits that between the lack of advance
warning, and the fact that doing the current format re-

quires “undoing years of training,” it was a tough tran- '

sition. Now, he says, “Everybody’s shining and sound-
ing much more comfortable.” KRBE’s jocks talk briefly
every other song. There are no liner cards. Breaks are
“information intensive” and usually deal with music or
other entertainment news.

Besides its billboards, KRBE ran a series of nine local-
ly produced TV spots during the spring in which copy
appears on the screen, but without voice-overs. It also
did a contest—planned before the change—with Pepsi
and the Stop & Go chain where listeners called in when
they heard their receipt numbers from the convenience
store. On-air giveaways are deliberately lower key. In-
stead of having to be a correct-numbered caller, listen-
ers just call in for movie passes, for example.

Musically, the best way to describe KRBE is probably
“adult dance pop.” The modern rock crossovers that
once marked all three Houston stations have been re-
duced sharply. Rock is added late, if at all, because,
Wyrostok says, “I could probably get away with it, but I
don’t want to be all over the road at the moment.”

This is KRBE in p.m. drive: Pet Shop Boys, “West
End Girls”; Firehouse, “Love Of A Lifetime”; Milli Van-
illi, “Blame It On The Rain”; Lenny Kravitz, “It Ain’t
Over 'Til It’s Over”; Cathy Dennis, “Just Another
Dream’’; Titiyo, “My Body Says Yes”; Phil Collins,
“Take Me Home”; Enigma, “Sadeness Part 1”; Seal,
“Crazy”; Paula Abdul, “The Promise Of A New Day.”

Although KRBE has still been early on some modern
rock hits—“Crazy”’ and “Right Here, Right Now”
among them—it is somewhat less current and much less
reaction-record-oriented than it once was. As for playing
most of the Milli Vanilli hits nine months after most PDs
purged them, Wyrostok says, ‘“People don’t dislike them
as much as we think they do. The U.S. was the only
country with a negative reaction. The rest of the planet
didn’t have a problem with them.”

Wyrostok doesn’t see KRBE as being in direct compe-
tition with new churban outlet KBXX, or KHMX, which
launched about the time he arrived in town. (“I think
they took audience that graduated from CHR ... I can’t
play Color Me Badd into [KHMX artists] Bonnie Raitt
and 38 Special. The way they affected us was to make
me sit back and wait until their promotional blitz was
over. It gave me time to mull the situation over.”) As for
93Q, he says, ““I think they’re at the end of their current
life. They seem to have a pretty negative image.”

There is still, by Wyrostok’s own admission, a lot of
room between KRBE’s numbers and its goal to be in the
6-7-share range. “We're still in the threes; it’s just that
we're in the upper threes now,” he says. “I've got to get
into the upper part of the top five 12-plus and spread the
demos out. We had 50 cents in every demo. Now we
have a dollar in a couple of demos.” SEAN ROSS

CD Storage Cabinet

Are you looking for a
way to store and lock
your valuable CD’s? Our
storage cabinet holds
840 CD’s in their jewel
boxes for immediate ac-
cess to your programmer
or disc jockey. Steel
construction with 3 lock-
able drawers and stack-
able, 4ft x 2ft x 2ft.

LIFT Discplay Inc., 115 River Road, Edgewater, NJ 07020
Tel.: 201/945 8700, 945 8863, 945 8412, Fax: 201/945 9548

LIFT.

Systems withafuture.

Two Solid Syndie Options For
Modern Rock Programmers

LOS ANGELES—Modern rock re-
mains one area that most syndicators
shy away from. But there is quality
modern rock programming available
from at least two companies that are
willing to explore its possibilities.

New York-based Joseph-Fox
Communications’ “New Music Ex-
clusives” recently celebrated its first
year on the air. The half-hour weekly
show hosted by WBCN Boston PD
Oedipus is heard on 48 stations, in-
cluding WDRE Long Island, N.Y.,
WHFS Washington, D.C., KITS San
Francisco, and WBCN.

“For a company like us, it makes a
lot of sense,” says Joseph-Fox Com-
munications Inc. co-owner Doug Jo-
seph. “If we clear 50 stations, [that’s]
30%-35% of the country. [A smaller
company] can do [well] with that
niche.”

“New Music Exclusives,” which is

sponsored by Pepsi, is distributed on

DAT. Joseph-Fox offers stations a
free Sony DAT machine when they
pick up the show.

Modern rock syndication isn’t just
for small companies. Westwood One
offers two modern rock programs—
the biweekly, 90-minute “In Concert:
New Rock” made its debut in March
1990, while “On The Edge,” a weekly
music/interview program, premiered
in January. Both shows are offered
to affiliates on reel-to-reel tape.

A third company, the Scottsdale,
Ariz.-based Hot Mix Radio Network,
is offering a demo version of a mod-
ern rock countdown show to potential
affiliates, but has yet to syndicate it
nationally.

“In Concert: New Rock,” a modern
rock version of WW1’'s “In Concert”
series, has featured performances by
R.E.M., the Smiths, the Red Hot Chili
Peppers, and Jellyfish, among others.

WW1’s magazine format “On The
Edge,” which features two to three
acts a week in music, interview, and
live in-studio acoustic performance
segments, has about 50 affiliates.
Producer Marcia Hrichison ac-
knowledges that the show has a limit-
ed appeal. “It’s not like an album
rock show where you can get 150-200-
station clearance.”

Yet the show does make sense to
modern rock stations. Although mod-
ern rock stations are frequently visit-
ed by artists, Hrichison says “On The
Edge” offers much more than casual
artist interviews. “We get people
they can’t get or won’t get right
away. And it's a good solid hour of
radio. I can talk to people for an hour
and I'll only pull the best five or 10
minutes of the interview for the
show.” WW1 also has the advantage
of interviewing acts in either its Los
Angeles, New York, or London facili-
ties.

The WW1 name also allows “On
The Edge” to attract “just about ev-
eryone on the modern rock chart,”
says Hrichison. One of the most ap-
pealing things about “On The Edge”
is the live acoustic performances, in
which about one-third of the guests
partake. “We've had everyone from
Lenny Kravitz, Soul Asylum, the
Milltown Brothers, and the Poppin-
jays,” she says. “And when they play
that makes for a better interview.”

Joseph says that there are enough
modern rock outlets for giant WW1

and his smaller outfit to co-exist.
“WW1 is a multimillion-dollar corpo-
ration and we are a very small com-
pany that happens to love what we
do. WW1 obviously has the muscle to
blow us out of the water if they want-
ed to, but there’s room for both of us.
It really comes down to quality.”
Besides, Joseph-Fox Communica-
tions has expertise in the modern
rock field that few competitors can
match. “Our company is really very
much involved in the whole new mu-
sic community,” he says. Besides
“New Music Exclusives,” Joseph-Fox
publishes New Route magazine and
NMS Today, the official newspaper

NETWORKS

SYADICATION

by Craig Rosen

of the New Music Seminar. The com-
pany also manages Atlantic act King
Missile and guitarist Roger Manning.

Joseph-Fox formed five years ago
after Jon Fox, formerly PD of college
station WNYU, formed a partnership
with Joseph and took his existing
“Music View” program to Columbia
House for sponsorship to syndicate it
nationally. Today the modern rock
magazine show is heard on more than
200 college radio stations across the
country.

AROUND THE INDUSTRY

WXPN Philadelphia is producing a
new alternative music show, “World
Cafe,” for syndication. The program
will debut in October and will initially
be heard 10 hours a week on WXPN,
WYEP Pittsburgh, KUNM Albu-
querque, N.M., KUMD Duluth,
Minn., and WNCW Spindale, N.C.
The program is designed to draw
younger listeners to public radio and
should eventually expand to 20 hours
per week. Bruce Ranes, former pro-
ducer of DIR’s “King Biscuit Flower
Hour,” will produce the show. No
host has been named.

MediaAmerica will broadcast Lu-
ciano Pavarotti’s Hyde Park concert
Tuesday (30) live via satellite to more
than 150 classical stations across the
country. The firm has also added “A
Tribute To Stevie Ray Vaughan” to
its Labor Day lineup. The two-hour
program willl be delivered on CD.

“The Volkswagen World Music
Series” will continue with “Night Of
The Gypsy Guitars,” on the first
weekend in August. The show fea-
tures Ottmar Liebert performing at
the Great American Music Hall in
San Francisco, and Strunz & Farah,
live from the Strand in Redondo
Beach, Calif. The show is distributed
on CD to more than 100 stations.

WW1 will simulcast Paul Simon’s
free Central Park concert Aug. 15
with HBO. WW1’s “Off The Record
With Mary Turner” will feature Si-
mon Aug. 5. For Labor Day, WW1
presents “Led Zeppelin: The Final
Chapter.” The six-hour show, distrib-
uted on CD, will be hosted by Jason
Bonham and will include previously
unreleased live material.
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(Continued from page 9)

p.m. driver Rick Lee, last a part-tim-
er at nearby WEUP Huntsville, Ala.
Lee needs record service ... Reli-
gious WSGX Sarasota, Fla., goes to
N/T as WTYM ... Former WMXE
Erie, Pa.,, PD Tom Sherman is the
new PD at top 40 WNYP Ithaca,
N.Y., assuming duties handled by
GM Steve Christian ... Moon Mul-
lins is now consulting country
WXTU Philadelphia.

STATIC: WEGX PUTS NUTS AWAY

WEGX (Eagle 106) Philadelphia
has gotten national publicity over its
“Show Us You're Nuts” billboards.
Those have angered a Philadelphia-
area self-help group composed of cur-
rent and former mental patients that
claims the boards reinforce the stig-
ma associated with mental illness.
WEGKX says it was going to replace
the boards with a new campaign next
month anyway. Also, Eagles QB
Randall Cunningham joins the
WEGX morning show.

The Arizona Republic says former
KKFR Phoenix morning man Danny
Bonaduce will pay up to $3,000 to re-
pair the nose of Darius Barney, the
transvestite hooker he attacked last
March. On July 19, Benaduce pleaded
guilty to endangerment and no con-
test to a misdemeanor assault
charge. In exchange, a deputy county
attorney agreed to drop robbery and
unlawful flight charges against Bon-
aduce, who could get anything from
probation to 22 months in prison
when he is sentenced Aug. 23. In an
unrelated yet related development,
WSTR (Star 94) Atlanta will bring in
Butch Patrick, Barry Williams, and
Brandon Cruz as morning co-hosts
this week as part of its “Child Stars
Who Aren’t Behind Bars” week.

Former KFWB Los Angeles re-
porter Memo Munoz, who was fired
last year, has filed suit against the
Group W station, claiming he was the
victim of racial discrimination. Munoz
wants his job back and punitive dam-
ages of more than $7.5 million.

PEOPLE: DEAN OF CHICAGD

WNUA Chicago part-timer Dean
Richards, also the previous PD of
SMN’s AC format, is the new morn-
ing host at adult alternative WNUA
Chicago, replacing the late Yvonne
Daniels. Richards has also just been
named staff announcer for WGN-TV
... WOWI Norfolk, Va., p.m. driver
Eric St. James is the new morning
host at urban WIZF Cincinnati.

Longtime WMJI Cleveland MD/

midday host Mike Ivers is out. Ivers,
who would like to stay on the North
Coast, can be reached after Aug. 5 at
216-892-0081. Part-timer Ravenna
Miceli is upped to middays ... For-
mer WKIJY Long Island, N.Y., morn-
ing man Jay Scott will handle those
duties at AC KPSN (Sunny 97) Phoe-
nix as Bob Clark moves to after-
noons. WENS Indianapolis MD Alan
Cook joins for middays.

Two more radio deaths to report
this week: Southern Starr Broadcast-
ing Group president Peter Starr, 49,
of undisclosed causes, July 21. South-
ern Starr chairman Robert Long will
add CEO duties. VP Manuel Rodri-
guez becomes executive VP/chief op-
erating officer. Also, former KBPI
Denver PD/morning man Chris
Poole, 35, last week in his sleep, of
unknown causes. Poole had been
working in real estate.

Former WPLJ New York morning
man Rocky Allen resurfaces at co-
owned top 40 WPRO-FM Provi-
dence, R.I., for mornings. WPRO’s
shifts will shorten and current morn-
ing man Jimmy Gray will go to an
early midday shift. Also, Blain Ens-
ley from WODJ Grand Rapids,
Mich., rejoins Allen as his producer.

Another ex-New Yorker, onetime
WKTU p.m. driver Paco, will make
his first radio appearance in six years
as the fill-in host on WQHT (Hot 97)'s
disco oldies show. Paco, who had
been serving a federal prison term
for heroin distribution, is now in a
halfway house until October.

After 18 months, WPHR (Power
108) Cleveland morning man John
Landecker is out. PD Cat Thomas
will do mornings. Urban WAMO
Pittsburgh overnighter Yo! Sunny
Joe Stevens joins the station for
nights. Meanwhile, WAMO also loses
Porsche Fox to the midday slot at
KMJQ (Majic 102) Houston. That sta-
tion sends weekender Deniece Dun-
bar to crosstown urban/AC KHYS
as morning co-host.

The Hollywood Reporter says that
ABC has bought KIIS Los Angeles
morning man Rick Dees out of his
executive producer role for the TV
show “Into The Night.”” Dees, who
relinquished the “Night” host duties
last month, is working on another TV
show, according to the Reporter.

Here's the air staff for new urban/
AC WKKYV (V100) Milwaukee: PD
Tony Fields will do mornings. Karen
Caruso goes from afternoons to mid-
days. Dave Michaels, briefly PD of
WXLN Louisville, Ky., joins for af-

ing Carl Gardner.

newsline...

WCCO/WLTE MINNEAPOLIS have been sold by Midwest Communications to
CBS. The $200 million package also includes WCCO-TV and other Mid-
west TV and cable holdings. The sale is dependent on an FCC waiver.

DAVE SPENCE is the new GM of WRMX Nashville, replacing owner Dick
Oppenheimer. He was previously GM of KHYI and KVIL Dallas.

BILL ASHENDEN is upped from GSM to GM at KKRZ Portland, Ore., replac-
BOB BARNES is out as GM of all-sports WKNR Cleveland. Frank Manicini,
from parent company RASCO, is handling his duties

MIKE MADIGAN, formerly GM of KLPX Tucson, Ariz., is the new GM of
Adams’ KISS San Antonio, Texas, replacing Reggie Jordan.

ternoons. Stu Daniels moves from
middays to nights. Ridell Hall from
crosstown WNOV does late-nights.
Chris Scott stays on for overnights.

N/T WGR Buffalo, N.Y., p.m. driv-
er Paul Lyle exits for mornings at
WGSM Long Island, N.Y. That sta-
tion, which remains adult standards
throughout the rest of the day, adds
a news block in mornings. Current
a.m, driver Jim Ferguson now does
early afternoons ... Former WYST
Baltimore PD Dan O’Neil goes to
WIZE (Jazzy 100) Washington, D.C.,
as production director.

AC KHLT Little Rock, Ark., morn-
ing man Rob Early returns to the
morning team at similarly formatted
WSTF (Star 101) Orlando, Fla. ...
Arroe Collins, who had been set to
go to WWMG Charlotte, N.C,, in-
stead will go to oldies rival WGKL
for mornings. He replaces Robb
Stewart, who returns to AC WMYI

(My 102) Greenville, S.C., as APD/
middays, replacing Paul Warren.

KFOG San Francisco APD/promo-
tion director Kenny Wardell exits.
KFOG will hire a new promotion di-
rector ... Longtime KLOS Los An-
geles night jock Steve Downes exits
to concentrate on voice work ...
WMAL Washingten, D.C., sports-
caster Johnny Holliday goes to
crosstown N/T WWRC as morning
co-host.

MD Laverne Richards Graves is
upped to APD at urban WUSS (1490
Jams) Atlantic City, N.J. WCKU
(U102) Lexington, Ky., morning man
Geno Burgess is the new MD and re-
places Marcy Hartman in middays
... William Beadie Johnson be-
comes the latest WTLC Indianapolis
staffer to go to crosstown WSYW
(Yo! 810) for weekends.

Album KWIC Beaumont, Texas,
MD/morning man Tim Kelly leaves

radio; PD Bob Wells assumes his du-
ties. Evening jock Sunny Hargrove
takes Wells’ p.m. drive slot. Over-
nighter Stevie Clarke and part-timer
Taylor Moore will do evenings and
overnights, respectively ... Part-tim-
er Jim Taylor is upped to p.m. drive/
assistant MD at AC WQLH Green
Bay, Wis. PM. driver Kathy Larkin
is now morning co-host, replacing
Nancy Martin.

Country KXIA Marshalltown,
Iowa, needs a new a.m. driver to re-
place Bruce McBride . .. Former ur-
ban WHQT (Hot 105) p.m. driver
Eric D is looking (305-754-5516). So is
former WZFX Fayetteville, N.C., PD
Tony Lype (919-370-9990).

| The Promotions & Marketing

column will return next week.
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Luckman Plaza

ity Pays Dividends”

The Luckman Plaza’s entire first floor is dedicated
to an open plaza with gardens.

“Some developers may view the loss of the ground
floor as economic folly, but the ecological and en-
vironmental merits actually enhance the economics.
Quality pays dividends.”

The Luckman Plaza 9200/9220 Sunset Blvd.
For leasing information, call Lisa Willoughby (213) 278-6363

We cooperate with brokers.
T e e 0 T B e LI i e T S ST 5 48 B, T e e

Charles Luckman, 1970
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HEEE RADIO

THE RIGHT PROGRAM

MACHINES OF LOVING GRACE

Billboarde

FOR WEEK ENDING AUGUST 3, 1991

Modern Rock Tracks.

SBK 07358

C) Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the
week. The Power Track is the track on the chart that shows the largest increase in airplay over the
week before. © 1991, Billboard/BP1 Communications, Inc.

(Continued from page 1)
> COMPILED FROM NATIONAL ALBUM ROCK
<« _xle |°% AR ARV was also a mini-boom in modern
2H| 28| 29| €| TME ARTIST — than 1982-83, when th
F2| 32| Q2| TS| (ABEL & NUMBERDISTRIBUTING LABEL o QLR Kt GANCICDREIC
floodgates opened.
* % NO. 1 x % Only two songs on this week’s
1 | 1| 1| 7 |LEARNINGTOFLY  TOM PETTY & THE HEARTBREAKERS ‘I}g)der?’ Rogl}{gaﬁlfs “Céxgrt—geal’s
razy” and R.E.M.’s “Shiny Happy
RUNAROUN VAN HALEN N 5
@ 4 8 6 | Warner B??OS RBUM cut People”’—are bona fide top 40 hits.
3| 2| 3 | 7 | THE SOUND OF YOUR VOICE 38 SPECIAL Only five others are being worked to
EH“R'SM" s top 40. The only other acts with mod-
NG G 2, DRt Al S UL S ALLMAN BROTHERS BAND ern rock credentials on the Hot 100
5 | 3 | 4 | g | YOUCOULD BE MINE GUNS N’ ROSES are the La’s and Lenny Kravitz,
CEtNpROS whose current hit was never worked
6 | 8 | 7 | 1 | JETCITY WoMAN QUEENSRYCHE | | to modern stations
MI ‘ .
(| s | 10| 7 | HOLE HEARTED EXTREME Label reps say crossing nondance
A&M 1564 modern rock tracks to top 40 is diffi-
8 | 6 | 2 | g | SMOKESTACK LIGHTNING LYNYRD SKYNYRD 1991 cult. “Just because you have a suc-
ATLANTLC A 801 CuT cessful alternative record does not
(O 10| 12 | 7 | sAvING MY HEART YES "
ARISTA ALBUM CUT guarantee you success at top 40,
20 | 31 | 4 | OUTINTHE COLD TOM PETTY & THE HEARTBREAKERS says Frank Palombi, national director
L of pop promotion for Capitol Records,
1IN RS I G R SR DR E U RO BRYAN ADAMS | | which currently has a modern rock
1K : 2| LOWDOWN AND DIRTY FOREIGNER hit w1£h Crowded House's “Chocolate
ATLANTIC 4-87666 Cake.
13| 12| 1| 6 | ROCKAWAY RIC OCASEK “Look at the struggle we have
- with Crowded House,” he says. “It’s
Y ST ALICE COOP 2 .
“ Bl 6 g!lzc 3273%95”0 ER a successful alternative record, but it
@ 17 1 19 9 BUILD A FIRE DRIVIN' N’ CRYIN' doesn’t have the same groove as a lot
':/L_\A”E ALBUM CuT 7 = of the alternative crossovers.” Al-
28 | — | 2 | FACETHE MUS though Crowded House has a good-
@ 9 | 2 5 | ROLLIN'ON THE DOOBIE BROTHERS 51.zed fgn base and a track recgrd at
CARMONALBOMICUT hit radio, Palombi says “nothing is
24 | 42 | 4 | SHINYHAPPY PEOPLE REM. | | certain at top 40 radio ... You have a
19 14 16 8 MONKEY BUSINESS SKID ROW better chance at crgssmg over if you
ATLANTIC 4-87673 have dance appeal.
a1l al 7 ggmoﬂng TO TALK ABOUT BONNIE RAITT Greg Lee, director of national sin-
gles promotion for Warner Bros.,
21 | 16 | 18 | 18 | WIND OF CHANGE RIS says gdreat records ar? falling byd.the
wayside as a result of top 40 radio’s
@)\ 3 p | TWIST OF TH: :N:EOWEP;-J 15\%5&)35* T:UNDERBIRDS resistance to modern rock. He tried
— ASSOCIATED ALBUM CUT/EPIC to take Electronic’s dancey “Get The
@)| 2 | 32 | 3 | ALLOF ASUDDEN JOE WALSH | | Message” to top 40, but says it “real-
PYRAMID ALBUM CUT/EPIC S ly didn’t connect. With the exception
KISS VE GOODBYE L.A. GUN i i
P SN O BL AL s G of EMF and Jesus Jones, there is still
55 | 18 | 10 | 13 | SEEING THINGS THE BLACK CROWES | | @ lot of resistance, unless you have
DEF AMERICAN ALBUM CUT/REPRISE got a dance remix.
26 | 2 | 23| 7 | SAYIT WITHLOVE THE MOODY BLUES “That EMF record did surprisingly
well and had credible success at
SIGN OF THE STORM THE ERIC GALES BAND . . 5 .
a4 ngmn ALBUM CUT © dance-leaning stations. That's why it
28 | 15 | 9 | g | POUNDCAKE VAN HALEN went all the way,” adds Jerry Blair,
WARNERRB;O: A;ﬁ;’chglRD ARG CORN Columbia’s East Coast director of
% | 3 | 5 | VR TN singles promotion. Columbia’s cur-
30 | 29 | 22 | 18 | RIGHT HERE, RIGHT NOW JESUS JONES | | rent modern rock crossover projects
SELSCPRLL include Fishbone’s “Everyday Sun-
32 | 29| 9 | 3STRANGEDAYS SCHOOL OF FISH shine”—which has the same retro-
R&B feel as Kravitz's current hit—
POWER WINDO' BILLY FALCON R . 9 y
@ 163 JA?ABCO ALBUI\I/I cﬁm‘fs’?cum and Big Audio Dynamite II's house-
13| 27| 27| 5 | BULDMEUP HUEY LEWIS & THE NEWS style modern rock hit “Rush.”
EMI ALBUM CUT
m | a4 | 3 | GIRLMONEY = KX THE WEIRD CLIQUE IMAGE
35 | 34 | 28 | 17 | MAN IN THE BOX ALICE IN CHAINS Top 40 programmers admit that
COLUMBIARSE 3801 o there is resistance to modern rock
3 | 23 | 15 | 12 | TEXARKANA @ oo A2 records in the format. “People are
27 | — | 2 | LIVING WITH THE LAW CHRISWHITLEY | | Playing safe ball right now and
COLUMBIA 38-73868 they’re not willing to give these re-
38 | 42 | 35 | 5 | TOPOF THE WORLD VAN HALEN cords a chance,” says WLUM (Hot
WARNER BROS, ALBUM CLT 102) Milwaukee PD Dan Kieley. “I'm
19 43 47 4 BLIND FAITH WARRANT ” /G
COLUMBIA 38-73598 the same way.
SHOUT IT OUT SLAUGHTER Continu n page 70
4 4 46 3 INTERSCOPE ALBUM CUT/EAST WEST ( n ed & p g )
41 4 _ 2 DRINKING AGAIN NEVERLAND
INTERSCOPE ALBUM CUT/EAST WEST
APPLE PIE WHITE TRASH
42 39 41 3 ELEKTRA ALBUM CUT
RIGHT NOW VAN HALEN
4 38 26 6 WARNER BROS. ALBUM CUT
LIFT ME UP YES
4“4 40 36 16 ARISTA 2218
* * * FLASHMAKER * * %
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48 30 | 24 9 GEFFEN ALBUM CUT
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NEWD | | | IFISAY KINGOFTHERILL
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@ 8 6 6 MARBLE HOUSE OF LOVE
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12 12 13 4 LONDON ALBUM CUT/PLG
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19 | 21 | 4 | CAUGHT IN My sHADOW THE WONDER STUFF
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GROOVY TRAIN THE FARM
1 15 19 6 SIRE ALBUM CUT/REPRISE
3 | 27 | 3 | HaPPY NED'S ATOMIC DUSTBIN
COLUMBIA ALBUM CUT
9| 17| 15| 5 | |FEEL SO GoOD RICHARD THOMPSON
CAPITOL 15728
SIT DOWN JAMES
NEWD 1 FONTAN(/)A ALBUM CUT/MERCURY
MAN SCARED THE FAT LADY SINGS
A | 2 | % 3 ATLANTIC ALBUM CUT
22 | 24 | 17 | 8 | WHICH WAY SHOULD | JUMP? MILLTOWN BROTHERS
ABM ALBUM CUT
@ 28 28 4 SEX ON WHEELZ MY LIFE WITH THE THRILL KILL KULT
WAX TRAX 7163
RN ERE ZMIK ZIGGY MARLEY & THE MELODY MAKERS
VIRGIN 4-98819
GET THE MESSAGE ELECTRONIC
il 16 4 15 | WaRNER BROS. 221832
ROCKAWAY RIC OCASEK
% | 5 2 5 REPRISE ALBUM CUT
PANDORA'S BOX (IT'S A LONG, LONG WAY) O.M.D.
@ NEW ) 1 VIRGIN 4-98771 0 6
REAL REAL REAL JESUS JONES
NEW ) 1 SBK 19742
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JESUS JONES’ SONG OF SUCCESS AT TOP 40 RADIO

(Continued from page 9)

Lee Chesnut—the initial supporter of
Chris Isaak’s “Wicked Game’—
“called us up and told us that he had
followed the record on the European
charts. He was well aware of the
band and told us that if we needed to
have other stations call him, he would
be a voice for us,” Lane says.

Week No. 4 (April 2) was another
10-add week, again with a single ma-
jor-market station, KRXY Denver. It
was the week that “Right Here” fi-
nally debuted on the Hot 100 at No.
94. It was also the week that Lane be-
gan to notice MTV play kicking in at.
top 40 radio. Despite the success of
“Right Here” at modern rock radio,
most PDs first felt it not because it.
was on the modern rock charts but
“because they heard about it from lis-
teners who saw it on MTV. Night
jocks were going to the PD and say:
ing ‘what’s this about?’ ”

On Week No. 5 (April 9), however,
SBK got only six adds, although one
of them was WIOQ (Q102) Philadel-
phia, which added it at No. 15, and
the record still kept its bullet, going
to No. 84. Lane says that even at this
point, there was no real concern
about losing the record. But he does
admit, “It was hard to go back the
next week. A lot of people wanted to
see this record die. They didn’t want
to be beaten up by a label that had
previously been known for its main-
stream product on a group with this
name.” Despite the product glut,
Lane feels “it wasn’t the traffic [we
were fighting]. We were battling

against ourselves—battling against
how different the music sounded.”

ON THE REBOUND

Lane’s strategy for Week No. 6
(April 16) was to hit the road and go
after the type of secondary stations
where the record was having a tough
time. “We felt that if we could get
airplay in Winston-Salem and Fay-
etteville, N.C., and Florence, S.C.,
and make a real statement, that we
could turn this thing around. [South-
east regional] Corbin Dooley and 1
saw eight stations that week and
closed six.” The record got 10 adds
that week and went to No. 65.

On April 23, however, “Right
Here” was back to the single digits,
picking up seven adds, including
WMXP Pittsburgh, the soon-to-be-de-
funct KZZP Phoenix, and KWOD
Sacramento, Calif—which has since
altered its format to become a mod-
ern-rock-leaning top 40. For Week 7,
“Right Here” went 65-60.

Week 8 was another single-digit
week that again included major-mar-
ket outlets—WXKS-FM (Kiss 108)
Boston, KHYI Dallas, and KKBQ
(93Q) Houston. Notably, “Right
Here” usually tended to pick up rival
top 40 outlets several weeks away
from each other. Lane remembers
93Q PD Dene Hallam and OM Dave
Elliott telling him that they wanted to
see sales and requests off KRBE be-
fore they made their move. For April
30, “Right Here” went to No. 51.

There was a similar situation at

WEGX (Eagle 106) Philadelphia—a
station that Lane thought was going
to add the record April 30. Instead, he
found out, PD Brian Philips—who
had been testing the song—dropped
it altogether because he was not see-
ing any response, despite the airplay
at rival Q102.

TIME BUYS

Lane went on another road trip.
“We told [Philips] we had an incredi-
ble amount of support. We were do-
ing time buys and we had product
placement going on ... After a two-
hour conversation, he gave me the
add.” WEGX and WZPL Indianapolis
were among the nine stations that
came in on the week of May 7. The
song went to No. 44 and Lane consid-
ers it his “breakthrough week.”

One support tool SBK used exten-
sively for “Right Here” was commer-
cial time buys—something top 40
PDs have been asking the labels for
in recent years. WGTZ (Z93) Dayton,
Ohio, was the first of 20 or so stations
to get a time buy. Neither Lane nor
Glass are sure how much the spot
buys added up to, but Lane estimates
Z93's buy at about $500 and Glass
says that some major-market buys
cost up to $2,000.

Lane says WEGX got a time buy
three weeks after the record went on.
“We did not hold it over their heads.
WEGX isn’t going to add a record for
a time buy. But [Philips] saw my en-
thusiasm and passion when I talked
about the time buys because we
weren't going to [support] a record
we didn't believe in.”

IT'S REAL, REAL, REAL

By week No. 10, “Right Here” was
back in double digits with 15 adds.
KPLZ Seattle, KEGL Dallas, KXXR
Kansas City, Mo., and WBZZ (B94)
Pittsburgh were among the majors.
B94 PD John Roberts had been in
Philadelphia and heard the record on
Q102 and WEGX. Several weeks lat-
er, Lane says, WDJX Louisville PD
Chris Shebel would go to Indianapolis
for the Indy 500 and add the song be-
cause he heard it on WZPL. For the
week of May 14, “Right Here” went
to No. 37 on the Hot 100.

On the week of May 21, “Right
Here” went to No. 29 and reached
more than 20 adds for the first time.
Lane made a trip to the Pacific
Northwest and that week KUBE Se-
attle and KKRZ Portland, Ore., were
among the 27 stations that came in.

In week 12 (May 28), the song went
to No. 23 and finally showed up as
one of Billboard’s most-added singles
with 32 new stations. “By this time
there was no question. The whole

project was gelling. Sales were start-
ing to kick in. MTV had it in heavy
[rotation]. The band was on tour.
There were no negatives,” Lane says.

By week 13 (June 4), “Right Here”
was effectively broken. It went to
No. 14 (it would go top 10 the follow-
ing week); 37 adds came in—the rec-
ord’s single biggest week. This
means that about 40% of the song’s
adds to date came within a two-week
period—after the record was already
top 30. WSTO Evansville, Ind.—
which had resisted “Right Here”—fi-
nally came in. Now, Lane says, PD
Barry Witherspoon is already behind
another alternative-leaning project,
Loud Sugar, that SBK will start
working in early September.

It says something about today’s
fragmented top 40 marketplace that
“Right Here” made it to No. 2 with
only about 90% of the top 40 report-
ing stations on board. (“Unbeliev-
able” hit No. 1 with a similar percent-
age.) Although some dance stations
did play “Right Here,” the stations
that never came aboard were mostly
churbans like WQHT New York,
KKFR Phoenix, and KQKS Denver.
Only a few of the holdouts were sta-
tions for which the song was too
hard—Ilike WBLI Long Island, N.Y.,
and KXYQ Portland, Ore.

WAGES OF SALVATION

So what did the breaking of Jesus
Jones cost? Glass says the cost of in-
dependents—who were used at least
three-quarters of the way through
the project—was about the same as it
was for the first Wilson Phillips sin-
gle, about $30,000. (It should be noted
that some industry observers consid-
er that figure incredibly low.)

A lot of the money spent on Jesus
Jones went to tour support—through
the breaking of “Right Here,” the
group did three tours in progressive-
ly larger clubs. Where a lot of Wilson
Phillips money went to videos, SBK
had the advantage of picking up
those already made from EMI-U.K.,
which distributes the group’s British
label Food.

One indication of how long “Right
Here” took to break is that plans for
the follow-up changed completely
during its lifespan. “International
Bright Young Thing’ had been
planned for the follow-up. Now “Real
Real Real” will go to radio Aug. 5.
Despite the problems that even es-
tablished acts like UB40 have had at
top 40 with follow-ups, Lane thinks
“Real” will be a much easier sell.
“We did not break a single, we broke
a band. I don’t think as much resis-
tance will be there,” he says.

WASHINGTON ROUNDUP

(Continued from page 9)

WHDH Boston, from Channel Broad-
casting to WHDH-AM. It also denied
a request for rehearing of the FCC’s
waiver of its one-to-a-market rule.
The commission, in its relaxed rul-
ing on the one-to-a-market restric-
tion, decided the combination of
WHDH and WNEV-TV does not re-
sult in fewer than 30 separate voices
being heard in the market. The com-
mission again stated it will not deal
with format/content issues, and, fur-
ther, that the committee had not pre-
sented evidence that the marketplace

is not serving the listening needs of
minorities, despite its claim that Bos-
ton now has no full-time radio station
serving the minority community.

FORMER OWNER FINED

The FCC has ordered Southern
Virginia Broadcasting Corp., former
licensee of WSVS-AM-FM Crewe,
Va., to pay $15,000 for failure to re-
cruit minorities during a 1990 review
period. The company was found to
have failed in EEO efforts prior to
that period as well.
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RICK DUTKA

1955-1991

Rick Dutka was a social and political activist in a music

businessman’s clothing. As an early and vocal advocate of rap

music, a key behind-the-scenes mover of Stetsasonic’s “A.E R.I.C.A”Y

and the “Sun City” project, and a shaper of the priorities of the
New Music Seminar year-after-year, Rick not only “dropped science”
on an entire generation of rappers and rockers, he was instrumental
in awakening the music industry as a whole to the fight against
apartheid abroad and racism at home.

Rick was resolutely artist-oriented, a great lover of music in
general, and a particular champion of world music. His values,
taste, and energy inspired all of us who were fortunate enough to
have worked with him.

He was a mensch. He was our brother. We loved him.

We'll miss him.

- The Island Records Family

Rick requested that those wishing to make donations in his name can make them to:

Greenpeace Gay Men’s Health Crisis
c/o Lorna Alcorn 129 West 20th Street
Canvas Director New York, NY 10011
96 Spring Street (212) 807-6664
3rd Floor
New York, NY 10012
(212) 941-0994



www.americanradiohistory.com

Billboard«

FOR WEEK ENDING AUGUST 3, 1991

RADIO -

() Records with the greatest airplay gains this week. @ Videoclip availability. € 1991, Billboard/BPI
Communications, Inc.

w Sp
0 " n“ E I"]I'a s RING ’91 ARBI HONS o o ‘90 '90 o
II' I VTM P I
WFLA N/T 58 47 74 53
WGULAMEM  adult std 51 47 45 43
z COMPILED FROM A NATIONAL WRBQ AMFM  top 40 60 63 65 46
w |8k SAMPLE OF RADIQ PLAYLISTS wYuU oldies 36 41 35 38
oi| 55 o SE| TITLE ARTIST 12-plus overall average quarter hour shares. (%) indicates Arbitron market rank. Copy- af%‘;u Cg”:‘t"y f; gi fﬁ ?g
IE| 2522155 LABEL & NUMBER/DISTRIBUTING LABEL right 1991, Arbitron Ratings Co. May not be quoted or reproduced without the prior writ- WHVE gdzlt::? 32 20 22 13
ten permission of Arbitron. WQYK country 5 8 16 12
* % NO. 1 » % WTKN N/T 3 09 11 10
(D| 3 | 7 | & | (EVERYTHING I DO) | DO IT FOR YOU # BRYAN ADAMS su Fa W Sp Su Fa W $Sp PHOENIX—(22
Gy ek oo ] call Format ‘90 '90 91 '91  Call Format 90 ' (91 91 K e 5 L SR L
2 | 2 | 2 | 1 | CAN'TFORGET YoU @ GLORIA ESTEFAN KTAR N 76 83 106 67
PIC 34-73864 KMLE country 51 43 56 66
RUSH RUSH & PAULA ABDUL MIAMI—(II? ATLANTA—(IZ) KKLT AC 55 62 57 56
3 1 1 S b e WLYF AC 68 81 83 89  WVEE urban 48 110 113 114 kex cls rock 54 47 38 49
WEDR urban 55 62 58 5]  WSB-FM AC 95 ‘52 95 ‘93 KOY.Fm top 40 37 40 42 43
(@] s | 6 | o | THEDREAMIS STILL ALIVE @ WILSON PHILLIPS WHQT urban 55 41 46 53  WPCH AC 80 75 15 19 yuR top 40/dance 41 41 49 48
o Bl 8oonn o, owe  mmog o GO nn b
WA panis! 4 5 X country X . X g
(B)| 9|15 8 E‘{AERY7HEARTBEAT @ AMY GRANT WELC AC 40 44 33 42 wsB N/T 57 65 64 70 horoim e oo
e WIOD N/T 53 51 53 40  WFOX oldies 58 55 56 67  yyRy A Y3 38 33 34
6 | 5 | 5 | 19 | PLACEINTHIS WORLD @ MICHAEL W. SMITH WKIS country 36 42 40 39 WKLS album 63 72 62 64  ypo A 44 14 33 33
REUNION 19019 /GEFFEN WITA glsro_c: ig gg g; 23!2 ag«gm c:)untr)." ié ;g :g 2; KMXX AC 39 30 28 33
WXDJ panis| ! . E : cls rocl . . . . i i |
()| 8 | 9 | 8 | UNFORGETTABLE ¢ NATALIE COLE WHYI top 40 38 36 35 33 WSIR AC a4 51 42 34 KB aibum Bauy
WSHE album 33 32 26 33 WGST N/T 41 43 33 33 yone Classical 7 14 14 24
8 | 4 | 3 | 15 | POWER OF LOVE/LOVE POWER © LUTHER VANDROSS wiQY AC 38 36 28 31 WAOK religious 27 33 36 27 keRx album W14 14 21
ML, Bpsgomn @d o bagan B W dany
. 2dult s 320 2 525 L1 ool Idi 15 15 14 13
OIS /A I 1 O R ENE aga% " gg::::: 336 38 28 TAMPA FLA.—(21) KUKQ modern 20 10 13 13
LOVE AND UNDERSTANDIN ®CHER | wMxJ i 3 36 31 26 WwRM T4 105 108 104 KXAM adult std g8
0] 14| 7 | LNEIND, G WTMI dassicl 28 26 27 25 WQYKFM conty 91 96 89 97 PORTLAND ORE. —(252
WLVE adult alt 24 25 21 23 Wil top 40 EIN A ot 62 86 101 101
18 | 16 | 9 | LILY WAS HERE # DAVID A. STEWART/CANDY DULFER WAXY AC 26 21 20 21 WUSA AC 62 80 61 68 gz top40 01 81 73 92
ARISTA 2187 WQBA-FM Spanish 16 17 15 19 WMIX AC 50 39 35 62 yypLru country 85 91 87 &7
(| 16 | 23 | 5 | THE MOTOWN soNG © ROD STEWART WEAT-AM-FM  easy 13 17 16 13 Wow i 55 80 55 81 KNk album 67 59 67 82
WARNER BROS. 4-19322 w,:s 2332:22 1ig ol W album 62 51 59 55 (Continued on page 50)
13112 | 12| 15 | WALKING IN MEMPHIS # MARC COHN
ATLANTIC 4-87747
LOVE IS A WONDERFUL THING @ MICHAEL BOLTON
14 11 8 16 COLUMBIA 38-73719 %{(\ %
(A5)| 18 | 24 | 6 | !TAINTOVER TILITS OVER ® LENNY KRAVITZ g
VIRGIN 4-98795 %
91 | 21 | 9 | CAN YOU STOP THE RAIN © PEABO BRYSON
COLUMBIA 38-73745
1 S T T PRI Somewhere between
23 | 32 | 4 | TIME, LOVE AND TENDERNESS MICHAEL BOLTON Melrose Ave. and Beverly Hills.
COLUMBIA 73889 3 R o
19 | 15 | 10| 18 | | DON'T WANNA CRY © MARIAH CAREY b()mewhtrt helvx.((‘n L2
COLUMBIA 3873743 and classic. In the middle of
24 | 28 | 5 | SOMETHING 7O TALK ABOUT ¢ BONNIE RAITT everything important. Studios.
(@D)| 27 | 29 | & | FADING LIKE AFLOWER @ ROXETTE Agents. Galleries. Backlots.
EM! 50355 B“ v Q : 3 ‘
istros. Shops 8 8,
22 | 17 | 13 | 14 | PART OF ME, PART OF YOU © GLENN FREY o i and hO\,”O.Om
MCA 54060 Ma Maison is a hotel with its
8| NP RN PP v SUAAELTN own Kind of style. Somewhere
24 | 19 | 17 | 15 | HOW CAN I EASE THE PAIN # LISA FISCHER between haute and kinda hip.
ELEKTRA 4-64897
NEVER GONNA LET YOU DOWN SURFACE
= [ o [ [ | betincons ONLY N LA
YOU COME TO MY SENSES CHICAGO iy
@ 3 36 4 REPRISE ALBUM CUT
* % * POWER PICKX ® %
@ s || 2 IT HiT HIT ME LIKE A HAMMER # HUEY LEWIS & THE NEWS
Ml 5
RHYTHM OF MY HEART # ROD STEWART
2 5 2 21 WARNER BRQS. 4-19366
34 | 33 | 4 | EVERYBODY PLAYS THE FOOL ® AARON NEVILLE
A&M 1563
I'LL BE THERE © THE ESCAPE CLUB
30 30 30 9 ATLANTIC 4-87683
MIRACLE @ WHITNEY HOUSTON
3 26 20 17 ARISTA 2222
(32| 3 | 40 | 4 | THELASTTOKNOW # CELINE DION
EPIC 34-73856 -
(33| w0 | — | 2 | TOOMANY WALLS @ CATHY DENNIS
POLYDOR 867 134-4/PLG
KISSING YOU @ KEITH WASHINGTON
34 32 33 11 QWEST 4-19414/WARNER BROS.
CRY FOR HELP ® RICK ASTLEY
3% | 35 | 31| 2 | CRYFO
NIGHTS LIKE THIS AFTER 7
39 a2 3 VIRGIN 4-98798
LOVE AT FIRST SIGHT ® STYX
3| 28| 25| 17 | LOVEA
38 | 31 | 26 | 8 | EVERYBODY GETS A SECOND CHANCE & MIKE/MECHANICS
ATLANTIC 4-87679
45 | 45 | 3 | SAYIT WITH LOVE © THE MOODY BLUES
POLYDOR 867 136-4/PLG
IF YOU'RE NOT THE ONE FOR ME © TOM SCOTT
40 44 43 4 GRP ALBUM CUT
47 | — | 2 | THEME FROM "DYING YOUNG" ® KENNY G
ARISTA ALBUM CUT
42 ] 13| 271 g | SETMEINMOTION BRUCE HORNSBY & THE RANGE
RCA 2846
* % * HOT SHOT DEBUT *x x %
ALL | HAVE BETH NIELSEN CHAPMAN
NEw» 1 REPRISE ALBUM CUT
(IF THERE WAS) ANY OTHER WAY © CELINE DION
4“4 a2 35 19 EPIC 34-73665
YOU'RE IN LOVE © WILSON PHILLIPS
45 | 46 44 2O
THE PROMISE OF A NEW DAY PAULA ABDUL
NEw» ! CAPTIVE 4-98752/VIRGIN
4 ] 39 | 7 | ABETTER LOVE © LONDONBEAT
RADIOACTIVE 54101/MCA
INCE | DON'T HAVE Y ® RONNIE MILSAP
NEWD | ! | SNCE) ov
SUNRISE ® THE TRIPLETS
NEw» ! MERCURY 868 414-4
50 | 48 l 41 | 24 | MERCY MERCY ME/l WANT YOU ROBERT PALMER
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g PLATINUM—Stations with a weekly cume
l audience of more than 1 million.
® GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.
FOR WEEK ENDING SILVER—Stations with a weekly cume
AUGUST 3, 1991 T audience between 250,000 and 500,000.
CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS
28 Cut 'N’ Move, Get Serious 24 28 Natalie Cole, Unforgettable
29  Marky Mark & The Funky Bunch 25 14 Color Me Badd, | Wanna Sex You Up (Fr — g
—  Latin Alliance, Low Rider 26 29 Scorpions, Wind Of Change ,
—  Cora, My Fallen Angel 27 30 REM, Shiny Happy People /‘77
17 Cartouche, Fee| The Groove 28 16 R.EM, Losing Myv&ellgmn ,, , , L
— 3rd Bas‘: CPu th:es TTr:lev\:leasLel . g g% Cathy Senl;:?dn:o Many WaAIIs s o
—  Young at's The Way Love Goes Color Me Bas Adore Mi Amor RADIO WHYT
—  Clubho ! 2 - i i
= ubhouse, Deep n My Heart Boston P.D.- Sunny Joe White A3l Hi-Five, | Can't Wait Another Minute . . . )
Color Me Badd, I Adore Mi Amor Detroit P.D.: Rick Gillette | Houston P.D.: Dene Haliam
. . 1 1 For Fun, You Can't Play Me 1 2 D.J. Jazzy Jeft & The Fresh Prince, S 1 4  Bryan Adams Everything | Do) 1 Do |
New York 0.M.. Steve Kingston . 2 6 Corina, Temptation ’X 2 1 Salt-N-Pepa, Do You Want Me 2 3 The Escape Clu Il?l‘ Fhele :
12 an Adams %very(hmg 1 Do) 1 Do | M 1027 3 g Jes«':'s }gnes Right |r’h!Ares nght Now (3 3 ; Boyz IIAd en, M%towr}%hnll Mo Dot 3 ; Jsesﬁjs"lgnes Rrgvt He\;‘e l}l ht Now
2 1 [ ¥, Unbelieval : m Syndicate an Adams, (Everything | Do) | Do 2 0 You Wani
3 3 Corina, Temptation 5 10 Cher, Love And Understandmg Washington P.D.; Lorrin Palagi 5 9 3r Bass, Pop Goes The gase? 5 Roxme Fpaamg Like A Flower (Every
4 4 )gsus Jo"es Right Here, Right Now Los Angeles P.D.- Bill Richards & 12 D.J. Jazzy Jeff & The Fresh Prince, S 3 6 6 Jesus Jones, RI%M Here, Right Now [ 10 Lenny ravnu It Ain't Over Til 1t
5 5  The Black Crowes Hard To Handle gele i 7 16 Bryan Adams, (Evevrthm 1 Do) | Dol 1 1 Paula Abdul, Rush Rush 7 4 EMF, Unbelievabl 7 9 Corina Temptano
6 9 DJ.Jazzy Jeff & The Fresh Prince, S 1 1 Bryan Adams, (Everything | Do) | Do | 8 13 Tara Kemp, Piece Of My Heart 22 REM, Losing My Religion 8 14 HiFive, | Can't Wait Another Minute 8 6 Kane ﬁober_ts Does Anybody Really Fal
7 8 Jomanda, Got A Love For You 2 4 Amy Grant, Ever{ Heartbeat 9 3 Salt-N-Pepa, Do You Wanl Me 3 3 Michael W. Smith, Place In This World 9 15 Corina, TemK ation 9 8 EMF, Unbefievable
8 6 Paula Abdul, Rush Rush 3 3 EMF, Unbelievable 10 14  Lenny Kravitz, It Ain't Over 'Til It" 4 5 David A. Stewart Introducing Candy Du 10 12 The M. Eternal ] 10 2 Color Me Badd, | Wanna Sex You Up éFr
9 11 UB4Q, Here | Am (Come And Take Me) 4 5 Jesus Jones, Right Here, Right Now 11 15 Keith Sweat, Your Love 5 7 Amy Grant, Every Heartbeat nm Lennr Kravnu It Ain’t Over 'Til it’ 11 14 Wichael W. Smith, Piace in This Worl
10 12 Salt-N-Pepa, Do You Want Me 5 6 Tara Kemp, Priece Of My Heart 12 22 Yasmin, Wanna Dance 6 9 an Adams, (Everything | Do) | Do | 12 13 Natalie Cole, Unforgettable 12 17 Paula Abdul The Promise Of A New Day
11 13 3rd Bass, Pop Goes The Weasel 6 2 Lenn} Kravnu It Ain't Over 'Til it 13 17 Gloria Estefan, Can't Farﬁel You 7 4 Ex reme, Mare Than Words 13 17 Marky Mark & The Funky Bunch 13 15 sw Cra
12 18 C&C Music Factory/F. Williams, Things 7 10 azzy Jeft & The Fresh Prince, S 14 24 Boyz Il Men, Motownphi 8 8 Glenn Freyi Part Of Me, Part Of You 14 3 Paula Abdul, Rush Rush 18 16 Thela' s here She Goes
13 17 TheKLF, 3 AM. ?ema 8§ 11 Rythm Syndicate , PA.SS.I.ON. 15 23 Marc Cohn Walkung in Mempms ] 6  Wilson Phillips, The Dream Is Still A 15 19 Heavy D. & The Boyz, Naw That We Four 15 18 Erasure, Chorus
14 16 Rythm Syndicate , P.ASS.I.ON. 9 13 Corina, emptatlon 16 21 The KLF, 3 AM. Eternal 10 12 Lemmy Kravilz, it Ain't Over Til It 16 20 Paula Abdul, The Fromise Of A New Day 16 11  Paula Abdul, Rush Rush
15 23 Paula Abdul, The Promise Of A New Day 10 7 REM,, Losing My Religion 17 27 Heawy D & The Borz Now That We Foun 11 14 Roxelte, Fading Like A Flower (Every 17 21 CAC Music Factory/F. Williams, Things 17 13 Gloria Estefan, Can't Forget You
6 7 Crystal Waters, Gypsy Woman (She's Ho 9 Lisa Fischer, How Can | Ease The Pain 18 26 Scorpions, Wind 0f Change 1210 UB4O, Here | Am scome And Take Me) 18 18 Lisa Lisa & Cult Jam, Let The Beat Hi 18 21 Amy Grant, Every Heartbeat
17 19 Grant, Every ﬂeartbga( 12 14 Scorpions, Wind Of Change 19 19 Marky Mark & The Funky Bunch 13 11 Luther Vandross, Power Of Love/Love P 19 EX Color Me Badd, | Adore Mi Amor 19 22 Hi-five, | Can't Wait Another Minute
18 Pea‘o Bryson, Can You Stop The Rain 13 17 Natalie Cole, Unforgettabie 20 25 Paula Abdul, The Promise Of A New Day 14 13 Michael Bolton, Love Is A Wonderful T 20 24 Rythm Syndicate , PASS.ION 0 25 Tara Kemp, Piece Of My Heart
19 21 Michael Bolton, Time, Love And Tender 14 23 Marky Mark & The Funky Bunch 21 28 Michael Bolton, Time, Love And Tender 15 18 Rod Stewart, The Motown Son A — Jomanda, Got A Love For You 21 hm Syndicate , PASS.ILON.
20 22 Lenny Kravitz, it Ain't Over Til I 15 19 Roxefte, Fading Like A Flower éEvery A22 — Rod Stewart T e Motown Song 16 21 Bonnie Raitt, Somethmg To Talk About A — REM., Shmn pp; People n ichael Bolton, Time, Love And Tendes
21 24 Scorpions. Wind Of Change 16 22 Michael Bolton, Time, Love And Tender A23 — Amy Grant, Heartbeat 17 17 Cher, Love And Understanding A — Hi-C, im Nof Your Puppet 23 Extreme, More Than Words
22 25 Cathy Dennis, Too Many %Valls 17 21 Cathy Dennis, Too Many Walls 24 29 Jomanda, éot A ove For You 18 20 Michael Balton, Time, Love And Tender A — Voung M.C., That’s The Way Love Goes 24 Ex Scorpions, Wind Of Change
23 26 Coro, My Falien Angel 18 20 David A. Stewart Introducing Candy Du A25 — 3rd Bass, Pop Goes The Weasel 19 15 Rick Astley, Cry For H P EX EX Stevie Wonder, Gotta Have You (From * 25 EX Color Me Badd, | Adore Mi Amor
24 7 Natahe Eole Unforgettable 13 12 Color Me Badd, | Wanna Sex You &Sh 26 30 Huey Lewis & The News, Il Hit Me Like 20 16 Rod Stewart, Rhythm Of My Heart EX EX Oaktown 3-5-7, Turn It A — Bonnie Raitt, Something To Talk About
25 10 Color Me ad«;‘A | Wanna Sex You Up (Fr ;‘1’ [; gglao MHere |d éirv]l (éome r;ng Take 5; — vDoung 'ﬁ cC h{gat s Tha wﬂw Lo'vte Goes 2 %‘; glatalamicgfea."w'c:{' ﬂrt;%lgt - : - ’A‘ar&nknetllle. EverTy'? i PlsysDThe Fo
A26 — Boyz Il Men, Motownphill or Me Ba ore Mi Amor —  Desmoan i ove On ooftop loria Es f| u - artika, Love . . . ill Be Done
7 Color Me Badd, | Avéo?e .J Amor 22 25 Michael W. Smith, Place In This World A29  —  Cathy Dennis, Too Many Walls 23 19 Robert Palmer, Merc Mevcy Me (The Ec A — Firehouse, Love Of ALifetime
28 15 Michael W. Slmth Place In This World 23 27 CA&C Music Factory/F Williams, Things 30 EX Robbie Nevil, Just Like You 24 23 Amy Grant, Baby Ba EX EX The Hunger, 100 Years
A29  — Roxette Fadlgg Like A Flower (Every gg g gurflac:welverr Gogna Let (V)l'n:i Nown'J A25  —  Baron Nevlll, Everybody Plays The Fo EX EX Nelson, Only Time Will Tell
A0 — Mark rk & The Funky Bunch aula ul, The Promise ew Day -
A — Billy ;alcon Power Wmd{w 26 30 al, Craz
27 16 Extreme, More Than Words )
g g (Tlmstiaslc\afl:etecr& Gyp”syB\:oman (She’s Ho Minneapolis P D.: Mark Bolke
m 30 26 Stereo MC s, Elevate My Mind 1 1 The Black Crowes, Hard To Handle
™M A — RE ”?, Hag)py People FiA g g Bi FanUAdt;a'lns Everything | Do) | Do |
A Hea he Boyz, Now That We Foun ; ! f
97 A Pittsburgh PD. Joim Roberts | : }:;uff;np;fgg Tysethee KRBE
. ; = |ve an’t Wait Another Minute 1 1 Jesus Jones, Right Here, Right Now Washin ton P.D.: Chuck Beck
New York P.D.: Joel Salkowitz 34 Moenaelw Sman Place InThis Werld g 6 7 Roxette Fading Like A Flower (Every Houston P.D.: Steve Wyrostok
12 Coro, My Failen Angel 3 10 Bryan Adams, (Everything | Do) | Do | L 1y Braniadams, (bieryling Ti0s) (g T RfCorinaylemplation y
2 1 Corina, Temptation 4 7 Roxette Fadmg leeyA Fﬁ)wey ZEvery g g R EFMthlaellevaM Reli g 12 éx"(w L I : Heu})bgat ; § gerylan fdans,,(Everything lICS) T0gl
3 3 Jomanda, Got A Love For Yo sing My Religion reme, re an Words, al
i Bl e catlillosifurgiou ;P g“;:gg"mﬁ“g'a'g; ihe a?ufaa?e?\f;ﬁ"uz G 4 5 D) Jazy Jeft & The Fresh Prince, S 10 8 Paula Abdul, Rush Rush 56 Lenny Kravitz, It Aint Over Tl It
$ 6 Liss Lsab Cult Jam, L The Beat i Possaces 106 FM L A B R AR 5 & Michael W. Smith, Place In This World 11 18 Paula Abdul, The Promise Of A New Day 41 Jesus Jones, Right Here, Right Now
B Do § 3 Pauia Abdul, Rush Rush § 1 Galnme bore g b 1 Bl St Do M e mey | § 3 gt ush
7 8 D.J. Jazzy Jetf & The Fresh Prince, S | esus Janes, Right Here, Right Now ere | Am (Come And Take Me nbelievable
810 ThKLF3 AM Etemal Los Angeles P.D. Jeff Wyatt R mfzcv'\a/'a':la%:;y Foon 68 ove/Love P § 8 Paula Abdul, Rush Rush 1415 Rythm Syndicate , PA.SS.ION. 71 Mariah Carey, There's Got To Be A Way
9 20 C&C Music Factory/F. Williams, Things } QP 1 5 Firehouse, Don't Treat Me Bad 9 11 Corina, Temptation 15 16 Peabo Bryson, Can You Stop The Rain 8 9 Orchestral Manoeuvers In The Dark, It
10 5 Paula Abdul, Rush Rus 1 4 Lenny Kravitz, it Ain't Over 'Til It 12 13 Rythm Syndicate , PASS.I O N 10 7 Mariah Carey, | Don't Wanna C'K 16 17 Marc Cobn Walking In Memphis 9 16 Roxette, Fading Like A Flower (Every
11 17 BG The Prince Of Rap, This Beat Is Ho 2 1 Here | Am (Come And Take Me) 13 21 Paula Abdul, The Promise Of A New Da 11 15 Paula Abdul, The Promise Of A ew Day 17 23 Nelson, Only Time Will Tell 10 11 Erasure, Chorus
12 12 Face, Forever Yours 3 2 Tara Kemp, Piece Of My Heart 14 16 Tara Kemp, Piece Of My Heart Y 12 12 Lenny Kravitz, It Ain't Over Til It 18 19 S(‘eelhean I'll Never Let You Go 11 8 David A. Stewart Introducing Candy Du
13 15 Heavy D. & The Boyz, Now That We Foun 4 5 Corina, Temptation 15 19 The Escape Club, I'll Be There 13 18 Roxelte, Fading Like A Flower {Every 19 20 Michae! W. Smith, Place in This World 12 14 RE.M, Shiny Happy Peopie
14 9 Sandee, Love Desire 5 3 Stereo MC's, Elevate My Mind 16 23 Nelson, Only Time Wil Tel 14 14 Amy Grant, Every Heartbeat 20 22 Seal, Crazy - . 13 10 Extreme, More Than Words
15 11 Rythm Syndicate , PA.SSION. & 11 D.J. Jazzy Jeif & The Fresh Prlnce S 17 9 Extreme, More Than Words 15 21 Bo{z il Men, Motownphilly 21 21 Lenny Kravitz, It Ain't Over Tii It 14 15 Wilson Phillips, The Dream [s Stili A
16 19 Hi-Five, | Can't Wait Another Minute 7 10 Chubb Rock, Treat 'Em Right 18 20 Cher Love And Understandin 16 17 Natalie Cole, Unforgettable 22 24 Tom Petty & The Heartbreakers, Learn: 15 18 Salt-N-Pepa, Do You Want Me
17 26 Clubhouse, Deep In My Heart 8 9 Angel, You're Love Just Ain't Right 19 22 Lenny Kravitz, It Ain't Over ‘Til It 17 22 REM. Shiny Happy People 23 25 Cathy Dennis, Too Many Walls 16 17 Corina, Temptation
18 21 TKA, Louder Than Love 9 6 Luther Vandross, Power Of Love/Love P 20 27 Poison, Life Goes On 18 16 Color Me Badd, | Wanna Sex You Up (Fr 24 26 Firehouse, Love Of A Litetime 17 19 D.J. Jazzy Jeff & The Fresh Prince, S
19 29 Marky Mark & The Funky Bunch 10 13 hm Synd:cate P.AS.SION. 91 24 Daryl Braithwaite, Higher Than Hape 19 20 Rod Stewart, The Motown Song 25 27 Michael Batton, Time, Love And Tender 18 20 Hi-Five, | Can't Wait Another Minute
20 22 Seal, Crazy 11 12 Atershock, Gomg Througn The Motions 2 30 Mariah Carey Prisoner 20 25 C&C Music ac(ory{F w:llrams Things 26 EX  Hi-Five, | Can't Wait ‘Another Minute 19 23 Paula Abdul, The Promise Of A New Day
21 28 Boyzll Men Motownphill 12 14 April, You're The One For Me 23 26 Rod Stewart, The Motown Son A1 — PC Quest Can | Call You My Girt 21 EX  C&C Music Factory/F. Williams, Thlngs 20 22 The La's, There She Goes
22 25 Cathy Dennis, Too Many Walls 13 15 Jomanda, Got A Love For You 52 Michao! batton, Time, Love g Tender n 23 Syndicate , PASS.| oN 28 EX  Wilson Phillips, The Dream Is Still A 21 21 Stereo MCs Elevate My Mind
23 27 Whitney Houston, M Name Is Not Susan 14 17 Hi-Five, | Can't Wait Another Minute 2% EX  Corina, Temptation 23 24 rky ark & The Funk Bunch A — DJ Jazy Jedﬁ &I The Fresh Prince, S 22 24 CAC Music Facto illiams, Things
§ 3 SRUMTMCTA ) kL eemelanshe & 8 el & 8 el | - bRl | B B mEiade
B W 3rd Bas, pop oes e Weasel 17 16 EMF, Unbelievable 27 EX 38 Special, The Sound Of Your voice e 4 A T Moy Warkc Tre Forky Bunch % 29 Frehouss LwyorayASL?sq
7B GZ‘EL&"‘? s o You U Dﬁa 18 23 D Laz & Danny D, Mami Ei Negro 5 EL Kt Music Factory/F. Willams, Things A — The KLF.3AM. Eemal % % Divin ;Ts“ Wake Out AIr:Fehllme
p as, Perfect Worl )3 s
28 35 Brothers In Rhythm, Such A Good Feel 19 20 Lisa Fischer, How Can | Ease The Pain 30 EX w'h";‘e Houston. My Name Is Not Susan EX EX Rod Stewart, The Motown SOnﬁ 27 27 The KLF, 3 AM. Eterna
— Wwill R T 20 21 Banderas, This Is Your Life = 0 i EX EX Whitney Houston, My Name Is Not Susan 28 EX  Marky Mark & Thg Funky Bunch
ﬁ —_ \f’,aa":as:.(nu:m: Tr‘\‘:wh%sa:w olveu 21 24 Boyz Il Men, Motownphilly A — Cathy Dennis, Too Many Walls EX EX  Scorpions, Wind Of Change 29 EX  Whitney Houston, M Naryne Is Not Susan
31 34 PCP, Keep It Up Dance 22 18 Crystal Waters, Gypsy Woman (She's Ho B s,;‘é",ﬁ'°‘§‘h,,‘1'“'{fagpyc,§§§§ﬁ, 30 EX Color Me Badd, | Adore Mi Amor
2w \()a;"nynn  Namna Dance Er I SD::‘:"ISY}’% e Walls B B Extrerie, ol Hearled R i 2 Vo MG That's The Way Love Goes
Jinny, 25 29 A Lighter Shade Of Brown Featuring Te aLiLazy ) A — Michael W.'Smith, Place In This World
3B % Crvtal Watars, Gypsy Womn ShesHo | 26 31 CBC Musi Factoy . Willams, g | X B B bl T b P S | pan P.D.: Rick St (" =7 Bl roe
A Luther Vandross, Don't Want To Be A F 2730 TheKLF, 3 AM anta TAIEN)
A — Crystal Waters fakin' Happy 28 33 Heavy D. & The Boyz, Now That We Foun 1 1 Bryan Adams, (Everything | Do) | Do |
EX EX Keith Sweat, Your Love 29 32 Glona Estefan, Can't Forget You 2 2 Michael W. Smith gace %n Thns World ~
30 35 Color Me Badd, | Adore Mi Amar 5 3 4 Firehouse, Don't frea 3-TFM
g% %g Easgun glalnna :ance o g g g;‘r;‘na sTen&ptanon 3 i
ardner Cole, Whatever akes m Syndicate , P.AS.S.). o B R 10f SIC
NMoJo 5 & Skt b | pnpna |l =, o gt
aula ul, The Promise ew Day 1 my Grant, Every Heartbeat 1 7 Bryan Adams, (Everything 1 Do) | Do | - .
35 EX  Robert Palmer With UBAO, Il Be Your 1 2 Boyz Il Men, Motownphilly § 3 Wikon Philips, rTYne Dream Is Still A DT e ki Hore wight Now- San Francisco P.D. Keith Naftaly
A — Brand New Heawesereve r Stop 2 4 D.l Jazzy Jett & The Fresh Prince, S 9 12 TheKLF, 3 Eternal 3 5 Corina, Temptation 1 2 D.J. Jazzy Jeff & The Fresh Prince, S
A — Young M.C., That's The Way Love Goes 3 3 The KLF, 3 A.M. Eternal 10 10 Seal Crazy 4 3 Roxette Fading Like A FlowerrsEvery 2 3 Hi-Five, [Can't Wait Another Minute
7SSPN boEREA | 1) BEOEER . | ] e, b3 it b D]t il
New York PD.: Scott Shannon | EX EX Seal Crazy 1 Ry Syndicote b R 131 Pl Rodul The promte Of A New Day 7 8 April, You're The One For Me 5 & Leny f(rr'a’(}.u' 1t Aint Over i I
1 1 Bryan Adams, (Everything | Do) | Do | EX EX Whitney Houston, My Name Is Not Susan 7 8 Lisa Lisa & Cult Jam, Let The Beat Hi 14 16 Lenny Kravitz, It Ain't Over 'Til 1t/ 8 13 D.J. Jazzy Jeff & The Fresh Prince, S 6 9 HeawyD.& The Boyz, Now That We Foun
2 2 Corina, Temptaslo EX EX Lisa Lisa & Cult Jam, Let The Beat Hi 8 9 Jomanda, Got A Love For You 15 3 EMF, Unbelievable 9 10 Wilson Phillips, The Dream Is Still Y 7 4 Ralph Tresvant, Do What | Gotta Do
3 3 Jesus Jones Right Here, Right Now EX EX Celine Dion, Unison 9 15 Bryan Adams, (Everything | Do) | Do | 16 B Color Me Badd, | Wanna Sex You Up (Fr 16 15 Paula Abdul, The Promise Of A New Day 8 12 DJ Quick, Tomght
4 & Rythm Syndicate , PASSION. 10 13 Coro, My Fallen Angel 17 20 Salt-N-Pepa, Do You Want Me 11 14 The Black Crowes, Hard To Handle 9 15 Natalie Cole, Unforgettable
5 6 Tara Kemp, Piece Of My Heart 11 18  CA&C Music Factory/F. Williams, Things 18 33 The Escape Club, I' Be There 12 12 After 7, Nights Like This (From “The 10 11 Lisa Lisa & Cult Jam, Let The Beat Hi
6 8 Amy cmf Every Hearlbeat 12 10 Corina, Temptation 19 22 D.J. Jazzy Jeft & The Fresh Prince, S 13 11 Extreme, More Than Words 11 8 After 7, Nights Like This (From "The
7 9 The Escape Club, I'll Be There 13 6 Jesus Jones, Right Here, Right Now 20 25 Coro, My Failen Angel 14 17 Michael W. Smith, Place In This World 12 22 Color Me Badd, | Adore Mi Amor
g8 10 The Blachrowes Hard To Handle 14 20 Marky Mark & The Funky Bunch 21 26 Marky Mark & The Funky Bunch 15 16 Amy Grant, Every Heartbea 13 17 Peabo Bryson, Can You Stop The Rain
9 5 EMF, Unbelievable 15 22 Vasmm Wanna Dance 22 23 Cher, Love And Understanding 16 20 Scorpions, “Wind Of Chan, 14 10 Corina Temptation
10 12 Nelson, On‘a Time Will Tell - }9 g c'rhen Came You %2 %; ga'#f:: S:ﬁ“&' 80 Anything }‘71 '}r? ;ﬂ-Flved| %av; E‘Vtan Arno f‘;e' Minute }2 {g ‘Seal Gary
11 15 D.J. Jazzy feff & The Fresh Prince, S Seai 13z rchestr, me Alive . omanda, Got A Love For You omanda, Got A Love For You
12 18 Roxetts. Yading Like A Flower (Every 18 Nardo Ranks, Burrup 2 28 CAC Music Factory/F. Wiliams, Things 19 19 Seal Crazy 17 20 Tevin Campbell, fust Ask Me T
13 16 Lenny Kravitz, It Ain't Over Til It 108 F M Al9  — D.J. Laz & Danny D, Mami EI Negro 26 29 Michael Bolton Trme Love And Tender 20 22 Rod suwan The Motown Song Al8 — Bryan Adams JEverythmg | Do) 1Dt
14 17 Jomanda, Got A Love For You 1 20 26 Hi-Five, | Can't Wait Another Minute 27 30 REM. Shiny H 200y beople A — Firehouse, Love Of A Lifetime 19 21 The KLF, 3 AM. Eternal
15 19 Paula:Abdul, The Promise Of A New Day | Boston P.D. Steve Rivers 21 21 After 7, Nights Like This (From "The 28 31 Rod Stewar, The Molown Song A — REM, Shiny Haﬁpy People 20 24 Qaktown 3-5-7, Turn It U
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Boyz N The Premiere. Acclaimed “Boyz N The Hood" director John Singleton,
ieft, joins, from left, recording stars Young M.C., Tyler Collins, and Tony Terry at
the premiere party hosted by the Black Filmmakers Foundation and Sony Music
Entertainment at the Building in New York. Epic artist Terry was a featured

performer.

Aretha Franklin Is In The Public Eye
Slew Of Shows Support ‘What You See. ..’

§ BY DAVID NATHAN

LOS ANGELES—As her funky re-
make of Sly Stone’s “Everyday Peo-
ple”’ continues its run on the Hot
R&B Singles chart, Aretha Franklin
is celebrating the release of ‘“What
You See Is What You Sweat,” her
ninth album for Arista, with a slew of
live performances.

After a six-year period during
which she did occasional shows in the
Midwest, Franklin began doing spo-
radic East Coast dates in 1989 and
1990, concentrating on venues in
New York and Atlantic City, N.J.
Now the artist has performed in
Westbury, N.Y,; Pontiac, Mich.; and
Washington, D.C,, and is heading to
the West Coast for the first time in
eight years. She is booked for a four-
day stint at Las Vegas’ Caesars Pal-
ace, followed by three nights at the
Greek Theatre in Los Angeles. Ap-

pearances on ‘“The Arsenio Hall
Show” and an episode of CBS-TV’s
“Murphy Brown” are set to follow.

“I’'m extremely happy with the al-
bum,” says Franklin of the new proj-
ect. “I love the versatility of the selec-
tions and as much as anyone can put
on one album, I really think the rec-
ord reflects me.” A number of pro-
ducers contributed to the album, in-
cluding Michel Legrand; Luther Van-
dross; Narada Michael Walden (who
produced “Everyday People”); Burt
Bacharach & Carole Bayer Sager;
David “Pic” Conley and David Town-
send of Surface, who produced the ti-
tle cut; and Elliott Wolff & Oliver
Leiber.

Arista president Clive Davis, exec-
utive producer of the album, says the
selection of on-line producers was
based on the material presented.
“Burt and Carole brought in two
strong songs, including ‘Ever Chang-

NMS Panels Turn Sharp Eye On The Hip-Hop Tip

STRICTLY BUSINESS: If it’s July in New
York, that means New Music Seminar (July 13-
17 at the Marriott Marquis hotel). I attended a
handful of the events in this marathon of activi-
ty, and it seemed that the spark that had previ-
ously ignited so many heated exchanges and
heartfelt discourses on hip-hop was missing from
this year’s meet. There were two basic panels en-
tirely devoted to the music and its future in the
music industry (as well as a panel on rap at radio
[Billboard, July 27}); panelists and moderators
seemed to be playing it close to the vest in an

“We dismissed our own culture by seeing aerosol
art and breakdancing as fads.” Other panelists
who painted a picture of the current status of
rap influence were “Pump It Up” host Dee
Barnes (“On my show I get along with every-
body—except for one incident with one act that’s
scared of revolution”); A Tribe Called Quest’s
Q-Tip; video director Ralph McDaniels; film di-
rector John Singleton (the brilliant, positive
“Boyz N The Hood”); and Tim Westwood of
U K. Capital Radio in London.

effort to avoid those aggravating but
strangely invigorating confrontations be-
tween hardcore hip-hop fans and the rap “es-
tablishment.”

At least that was the atmosphere at the
Hip Hop Summit V panel on which I partici-
pated, sponsored by The Source magazine. To
paraphrase myself in reporting about this
year’s Impact SuperSummit V meet in Atlan-
tic City, N.J., the rap music industry is in such
a state of flux that when called upon to ana-
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lyze itself, panelists are reduced to a bunch of
talking heads (myself included). Moderated by
The Source’s David Mays, the panelists were
faced with the task of analyzing the positive and
negative aspects of rap’s commercial growth.
What we decided: It’s a mixed bag of more com-
petition, greater exposure, more wack records,
more roots-less artists, fewer touring opportuni-
ties, and the age-old struggle between artistic in-
tegrity and commercial viability.

Somewhat more interesting was the Source-
sponsored panel “Rap Focus: Hip-Hop As An
Art, A Style, And A Culture.” Former break-
dancer Crazy Legs and “‘graffiti” artist Phase II
(“I don’t relate to the word graffiti because that
means scribbling, and I don’t scribble”) broke it
down about the loss of hip-hop dance and art in
the current hip-hop landscape. “In any culture
you have art, dance, and music. In hip-hop it was
graffiti, breakdancing, and rap . . . Rap came last
in hip-hop. Today’s rap artists don’t respect
breakdancers, graffiti artists. We have to come
together,” said Legs, adding that hip-hoppers let
mainstream culture decree breakdancing and
aerosol art passé. “Can you say that opera or bal-
let is played out?” he asked. Phase II continued:

by Janine McAdams

And things finally got heated during the Q&A
session when the panel was asked why hip-hop
supports The Source, a magazine begun by two
white Harvard graduates. Editor in chief Jon
Shecter explained that the magazine is run by a
collaborative of folks who love hip-hop. And Sin-
gleton, who commanded a lot of respect at this
gathering, added, “We have to use what we’ve
got.”

STARR ATTRACTIONS: Talent impresario
Maurice Starr and General Entertainment Man-
agement gave a showcase at the Narcissus Club
in Boston recently. The main attractions were
young Chris Pittman, an Atlantic-signed artist
who was a former member of Starr’s Perfect
Gentlemen project, who performed tracks from
his upcoming album, “C.P Time,” and Rick Wes,
a matinee-ido] white teen singer signed to Starr’s
Boston International Records through Holly-
wood Records, who did his upcoming single,
“Possession.” We were also wowed by an un-
signed quintet of teen females known as Not
Your Average Girls.

—

I.ISTEN, CHILDREN: Wing is ready to roll out
the Vanessa Williams project with a lot of fan-
fare. The first single, “Running Back,” arrived
at radio last week. The CD package has a foldout
insert featuring fabulous photos; wait till you
get a load of the album cover! A special package
containing the CD, video, and limited-edition lyric
booklet in a Velcro closure box decorated with a
collage of fashion photos and news clips will go
to radio, retail, and press. “The Comfort Zone”
album features an array of musical styles for
Williams, from a contemporary update of the
Isleys’ “Work To Do,” to the pop ballad “Best
For Last,” to her sultry cover of “What Can I
Tell My Heart,” from “Harley Davidson &
the Marlboro Man,” the film she will appear
in this summer . .. Chrysalis’ Daddy Freddy,
who was crowned the fastest rapper in the
world by the Guinness Book of World Rec-
ords at New York’s Empire State Building
earlier this year, busts a rhyme on “The
Crown,” a prideful Stevie Wonder tune that
Daddy enlivens most with straight-outta-
Kingston toasting style in his rough-rider vo-
cal style. A party jam . .. Newcomer Overweight
Pooch tackles a tough-talking rhyme about her
prowess over some pumping rhythms on “Ace Is
A Spade” on A&M. Best are the Musto & Bones
Overweight Club and Hefty Deep Vocal remixes.
Sure wish she had a different name, though . ..
“I Love The Way You Make Me Feel” is the de-
but by African Unity on Tabu. Sound like a love
song? It’s closer to new jack rastafari rap, and
while the rhythm will make you nod your head,
the concept takes some getting used to. The song
is addressed to Jah and the powers of faith and
humility, set to a beat worthy of a group like To-
day ... While any attempt at a confrontational
rap showdown makes me nervous, ya gotta love
Ruffhouse’s Tim Dog for his uncompromising
diatribe against West Coast gangsta rap Goli-
aths, especially N.W.A, on the definitely New
York-minded “Fuck Compton.” Sounding rough-
er than sandpaper, the Dog barks out some di-
rect dis on the South Central/Compton crowd,
taking on the inanity of gang politics, the wack-
ness of Jheri curls and chains, and the NNW.A’s
Dr. Pre and his alleged attack on “Pump It Up”

(Continued on next page)

ing Times,” which Aretha and I
agreed would be great as a duet with
Michael McDonald,” Davis says.
“Likewise, Luther, Dave Conley, and
Leiber & Wolff brought in great ma-
terial. With an artist the stature of an
Aretha Franklin, it’s all about finding
songs that will not only challenge the
artist musically but will also be acces-
sible for the public.”

Franklin, who has long been ad-
mired for her own compositions (in-
cluding “Call Me,” a recent No. 1 hit
for Phil Perry), says that the two
songs she penned for the album are
“personal testimonies.”

“I wrote “You Can’t Take Me For
Granted’ with a very special man in
mind, someone with whom I had a
very longstanding relationship,” she
explains. “In essence, the song is say-
ing, ‘although your picture’s in my
locket, I'm not in your back pocket.” ”
Franklin adds that “What Did You
Give” is “about a very self-centered
person who was not naturally that
way but who became that way
through the insensitivities and
abuses of another. It’s about a rela-
tionship in which I felt there was a lot
of give on one side and very little on
the other.”

Of the first single, Franklin says,
“I chose to do ‘Everyday People’ be-
cause I always loved Sly Stone’s cata-
log and I felt it was a good way to in-
troduce his music to the young mem-
bers of my audience.”

Arista’s Davis notes that “What
You See Is What You Sweat” has
been received well at retail and radio.
“‘Everyday People’ is now being add-
ed at pop radio and the video is a very
special production featuring a num-
ber of major stars,” Davis says.

Franklin, who has been taking
classes to overcome a fear of flying
that developed after a turbulent
plane ride in 1982, is contemplating
tours of Japan and Europe this year.
Performing, says Franklin, is “some-
thing I never tire of. It’s lost none of
its magic for me.”

Tonight's The Night For Burke.
Chaka Khan surprised clubgoers at
New York's Tramps club recently by
joining soul singing great Solomon
Burke onstage as he performed two
sets at the club. (Photo: Chuck Pulin)
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FOR WEEK ENDING AUGUST 3, 1991

TOP R&B ALBUMS

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE
AND ONE-STOP SALES REPORTS.
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6 | 5 | 2 | 14 | KEITH WASHINGTON QWEST 26526+ WARNER BROS. (9.98) MAKE TIME FORLOVE | 1 59 | 52 | 49 | 7 | SHABBA RANKS EPC 473100998 AS RAW ASEVER | 49
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19 | 32 | 4 | 3RD BASS DEF JaM 47369/COLUMBIA (9.98) DERELICTS OF DIALECT | 14 67 1 0, B0t JCIC] INNOGENCEICHRYSALIS,21797/0 96) BELIEF | 4
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37 29 21 16 | YO-YO EAST WEST 91605* (9.98) MAKE ROOM FOR THE MOTHERLOAD 5 9 2 I L AR HICKS ol e e o IS 46
38 | 37 | 40 | 36 | LEVERT @ atianticszies 9.98) ROPE ADOPESTYLE | O 911661 ), 631 UG (BLACKIBOX® monzaziliaiea) DREAMLAND | 16
19 30 27 74 | ALEXANDER O'NEAL TABU 45349/€PIC (9.98 £Q) A 3 92 76 66 2] | EPMD @ RAL 47067/COLUMBIA (9.98 EQ) BUSINESS AS USUAL 1
40 | 38 | 35 | 30 | C&C MUSIC FACTORY A 2 COLUMBIA 47093 (9.98 EQ) GONNA MAKE YOU SWEAT | 11 Buly 2ot 4 el 1 DEVESIRRON I rounoRiesagshpiciigah) ~ STARTIME | 89
4 | 39 | 38 | 17 | M.C.BREED & D.F.C. SD.EG. 4103/ICHIBAN (9.98) M.C. BREED&D.FC. | 38 | e, L e ) G H B
on N el o s P e — e R —— : 95 | 92 | 8 14 | SUCCESS-N-EFFECT WRAP 1108/ICHIBAN (8.98) BACK-N-EFFECT 73
43 | 44 | 44 | 15 | THE BRAND NEW HEAVIES DELICIOUS VINYL 846 874 (9.98) THE BRAND NEW HEAVIES | 43 :: zz jz 790 :'ET'LD;;E:EF:\::TZ(:::)6387 e MR?:EZ: 617
4 36 31 4 L.L. COOL J A DEF JAM 46888/COLUMBIA (9.98 EQ) MAMA SAID KNOCK YOU QUT 2 % ” P 6 T ;7;—M—OTOWN T T J’OFNNY - "
45 26 20 15 | SOUNDTRACK VIRGIN 91609* (9.98) THE FIVE HEARTBEATS 10
99 90 80 24 MAIN SOURCE WILD PITCH 97543 (8.98) BREAKING ATOMS 40
L i A i D LD A ) G GICHITRn a 100 | 97 72 37 AL B. SURE! ® WARNER BROS. 26005 (9.98) PRIVATE TIMES...AND THE WHOLE 9! 4
L 0 4 oLl IO FORPVER VLY v C}) Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units.
48 | 35 | 34 | 10 | PAULA ABDUL A CAPTIVE91611*VIRGIN (10.98) SPELLBOUND 3 A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral foliowing the symbol. All albums available
# [ 9 | 0| 9 | oetasou @ ownsorcmom D LASouLISDERD | 24| gpassete 3nd €0 strsk nicates ury 7 unvalale: St pric s o casteand L Eutalntres (it 0. for

RHYTHM AND BLUES

(Continued from preceding page)

host Dee Barnes. However, the sex-
ual denigration of Michel’le takes
the concept too far. The CD single
features the South Bronx native
kicking it a cappella, so you won't
miss a dis ... Pete Rock & C.L.
Smooth have a six-song Elektra EP
called “All Souled Out.” I won't say
this is the best thing since sliced
bread, I'll just say it’s dope. This
pair grabs hold of the jazzy, mellow
groove sound that drives A Tribe
Called Quest, Jungle Brothers, and
Main Source and pushes it to new
limits. Fresh! Production was han-

dled by the Untouchables, which,
for the uninitiated, means Pete
Rock himself with D.J. Eddie F,
along with Dante Ross and Raoul
Roach as exec producers ... I also
like the Downtown Science album
on Def Jam, not so much for the
rhymes, which are pretty basic and
lay down obscure concepts about
life, love, and peace in the city.
What kicks is the production and
the interesting compendium of sam-
ples the Science—Sam Sever and
D.J. Bosco Money—manage to in-
sert ... New York’s single of choice

for the summer is shaping up to be
“O.PP” by Tommy Boy’s Naughty
By Nature. Figured on the rinky-
tink piano opening for the Jackson
Five's “ABC,” Nature talks about
getting what you need even when it
ain’t yours for the taking (the clean
version of the title is “Other Peo-
ple’s Property”).

Reggae acts splash
down in New York
... See page 29
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Vesta, with a
voice like hers,
you know it can

only be “Special”
The new album
(75021 ‘5__111/1 Srrds

and single
“Special’

{72112 3)

The Sounds Of Blackness deliver a top-ten hit

with the singl= "Optiggjgfg’iﬁ" from the cfboum
Look fcr the follow-up
single “The Pressure Pt. 1”7, coming soon.

“The Evolution Of Gospel’.

289631000 1/2/wF

Mint Condition just want to know,“Are You aF‘r:ee?",
the first single from the debut album
“Meant To y

You xnow when
it feels right...
“Pleasure and
Pain”, the title

track and
debut aibum
from Lance
Ellington.
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AND WE'RE

TURNING UP

THE HEAT

RELEASES

FROM SOS

BAND AND

THE WAILERS.

COMING SOON.
IT'S GONNA BE |
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Blllmxd. FOR WEEK ENDING AUGUST 3, 1991

® 1991, Billboard/BPI Communications. Inc.

A ranking of the top 40 R&B singles by sales and airplay, respectively, with reference to each titie’s composite position on the main Hot R&B Singles chart.
SALES 38 AIRPLAY 35
2508 A B
el TITLE ARTIST [28| |z¥(28] TImLEe ARTIST [28
1|1 | SUMMERTIME D.J. JAZZY JEFF & THE FRESH PRINCE | 1 1 | 4 [ 1 CANT WAIT ANOTHER MINUTE HI-FIVE | 2
2 [ 5 | 1 CAN'T WAIT ANOTHER MINUTE HI-FIVE | 2 2 | 1 | corTA HAVE YOU STEVIE WONDER | 3
3 | 6 | GOTTA HAVE YOU STEVIE WONDER | 3 3 [ 6 | opTIMISTIC SOUNDS OF BLACKNESS | 4
4 |7 | oPTIMISTIC SOUNDS OF BLACKNESS | 4 4 | 8 | SUMMERTIME D.J. JAZZY JEFF & THE FRESH PRINCE | 1
5 | 8 | CAN YOU STOP THE RAIN PEABO BRYSON | 5 5 { 2 | BABY I'M READY LEVERT | 6
6 [10 | NIGHTS LIKE THIS AFTER7 | 7 6 [ 9 | CAN YOU STOP THE RAIN PEABO BRYSON | §
7 |13 ] IN YOUR EYES SHIRLEY MURDOCK | 9 7 [ 5 | NIGHTS LIKE THIS AFTER?Z | 7
8 [12 | LET THE BEAT HIT 'EM LISA LISA & CULT JAM | 10 8 [10] MEN GLADYS KNIGHT | 8
9 | 3 | BABY I'M READY LEVERT | 6 9 [11] IN YOUR EYES SHIRLEY MURDOCK | 9
10 [ 18 | MEN GLADYS KNIGHT | 8 10 [ 12 | ADDICTIVE LOVE BEBE & CECE WINANS | 11
11 (16 | NOW THAT WE FOUND LOVE HEAVY D. & THE BOYZ | 13 11 {13 | LET THE BEAT HIT 'EM LISA LISA & CULT JAM | 10
12 [ 20 | ADDICTIVE LOVE BEBE & CECE WINANS | 11 12 | 14 | SPECIAL VESTA | 12
13| 4 | MOTOWNPHILLY BOYZ Il MEN [ 17 13 | 16 | FOR THE LOVE OF MONEY TROOP/LEVERT | 14
14 [ 24 | FOR THE LOVE OF MONEY TROOP/LEVERT | 14 14 [ 19 [ NOW THAT WE FOUND LOVE HEAVY D. & THE BOYZ | 13
15 [ 23 | SPECIAL VESTA | 12 15 [ 21 | IF YOU'RE SERIOUS RIFF | 16
16 [ 15 | AMAZING LOVE PHIL PERRY | 20 16 | 17 | EVERYDAY PEOPLE ARETHA FRANKLIN | 18
17| 2 | MAIN COURSE FREDDIE JACKSON | 19 17 [ 22 | ALWAYS PEBBLES | 22
18 | 14 | STRAIGHT DOWN TO BUSINESS READY FOR THE WORLD | 15 18 | 20 | STRAIGHT DOWN TO BUSINESS READY FOR THE WORLD | 15
19 |19 | POP GOES THE WEASEL 3RD BASS | 26 19 | 26 | ARE YOU STILL IN LOVE WITH ME___ KEITH WASHINGTON | 25
20 |11 | YOU'RE GONNA GET SERVED GENE RICE | 29 20 | 7 | MOTOWNPHILLY BOYZ Il MEN | 17
21 | 22 | IF YOU'RE SERIOUS RIFF | 16 21 [ 27 | DON'T WANT TO BE A FOOL LUTHER VANDROSS | 30
22 | 28 | UNFORGETTABLE NATALIE COLE | 21 22 | 3 | MAIN COURSE FREDDIE JACKSON | 19
23|25 | TONITE DJQUIK | 24 23 |23 | AMAZING LOVE PHIL PERRY | 20
24 | 27 | EVERYDAY PEOPLE ARETHA FRANKLIN | 18 24 128 | UNFORGETTABLE NATALIE COLE [ 21
B " ,d 25|30 | SO MUCH LOVE B ANGIEB | 23 25 {31 | NEVER STOP THE BRAND NEW HEAVIES | 33
i bw 2% | 9 | EXCLUSIVITY DAMIAN DAME | 27 26 [ 36 | DON'T WANNA CHANGE THE WORLD _ PHYLLIS HYMAN | 34
b FOR WEEK ENDING AUGUST 3, 1991 27 | 21 | HOW CAN | EASE THE PAIN LISA FISCHER | 40 27 {35 | SO MUCH LOVE BANGIEB |23
= 28 |33 | 1 FIND EVERYTHING IN YOU TEDDY PENDERGRASS | 31 28|30 | I'M A GOOD WOMAN LOOKING FOR. . . SWEET OBSESSION | 32
29 |17 | DO WHAT | GOTTA DO RALPH TRESVANT | 41 29 | 40 | WHY CAN'T YOU COME HOME EX-GIRLFRIEND | 37
30 | 31 | THE CHUBBSTER CHUBB ROCK_| 47 30 | 39 | SIX MINUTES OF PLEASURE LL COOL J |28
™ 31 | — | ALWAYS PEBBLES | 22 31 | 37 | SUMMER BREEZE NICKI RICHARDS | 36
32|39 | SIX MINUTES OF PLEASURE LL coOLJ |28 32 | — | JUST ASK ME TO TEVIN CAMPBELL | 38
v | 3c Compiled from 2 national sampie of retail 33 | — | HOW CAN YOU HURT THE. . . CHERYL “PEPSH" RILEY | 35 33 | 33 | HOW CAN YOU HURT THE. . . CHERYL “PEPSII” RILEY | 35
ol | 5 £ 9% | TITLE and one-stop sales reports. ARTIST 34 | 38 | HOW KOOL CAN ONE BLACK MAN BE KOOL MOE DEE | 52 34| — | TONITE DJ QUIK |24
ZY | ¥ [ X8 | £5 |  LaBrL & NUMBER/DISTRIBUTING LABEL 35| — | M A GOOD WOMAN LOOKING FOR. .. SWEET OBSESSION | 32 35 |— | 1T AIN'T OVER 'TIL IT'S OVER LENNY KRAVITZ |39
36 | 26 | P.AS.S.LO.N. RYTHM SYNDICATE | 56 36 | 38 | 1 FIND EVERYTHING IN YOU TEDDY PENDERGRASS | 31
* % NO.1 & » 37 | — | ARE YOU STILL IN LOVE WITH ME__ KEITH WASHINGTON | 25 37 |—| TURNIT UP OAKTOWN'S 3.5.7 | 42
@ 1 2 7 SUMMERTIME & D.J. JAZZY JEFF & THE FRESH PRINCE 38 | — | SUMMER BREEZE NICKI RICHARDS | 36 38 [ 24 | THE MORNING AFTER | MADE LOVE. .. JEFFREY OSBORNE | 44
JIVE 146%5-4/RCA (C) (CD) (M 2 weeks atNo. 1
T 39 | — | GIVE ME ALL THE LOVE LAZET MICHAELS | 50 39 | — | GETT OFF PRINCE AND THE N.PG. | 46
(@) 3| & | 7 | THECHUBBSTER . o ¢ CHUBB ROCK 40 |35 | GYPSY WOMAN (SHE'S HOMELESS) _ CRYSTAL WATERS | 65| |40 |— | LONG HOT SUMMER NIGHT J.T.TAYLOR | 45
@ SLICK RICK
4 5 5 § SHOULDN'T HAVE DONE IT
® ARt T R&B SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
POP GOES THE WEASEL & 3RD BASS :
4] 2 1| 10 | BOF GO T S © MM TITLE (Publisher — Licensing Org.) Sheet Music Dist. © FrMI(/aT ed-Og. B%I)SCE: is . % :ggﬁ’%s THE wrl:Ag(L; A(g/hgmu}g Is ;;vé:apn}%r;tal.
YOU'RE SER10U! am teve, ASCAP/Lease-A- lyde Pearl, et Jam, ack
(| 6 | 10| 5 | NOWTHAT WEF Rt 3 @ HEAVY D. & THE BOYZ 11 ADDICTIVE LOVE (Sony Tunes, ASCAP/Yellow Tune, ASCAP/Primate, ASCAP) Bull, ASCAP/Jobete, ASCAP/Peter Gabriel,
Elephant, ASCAP/Benny's Music, BMI/EMI Blackwood, 62 1 GO CRAZY (Web IV, BMI/Paul & Jonathan, BMI) BMI/Hidden Pun, BMI) CPP
@ 8 14 | 4 TONITE © DJ QUIK BMI/Pooky's Music, BMI) 78 1 GOT YOU WHERE | WANT (Pecott, ASCAP/Tocep, 67 POWER OF LOVE/LOVE POWER (EMI April,
PROFILE 5338 () (T) 64 ALL ABOUT YOU (Virgin Songs, BMI/G.R., BMI) BMI/Jumpin’ Off, BMI/Virgin Songs, BMi/Dreamdeals, ASCAP/Uncle Ronnie's, ASCAP/Thriller Mitler,
7 5 3 12 | SLOWDOWN © BRAND NUBIAN 22 ALWAYS (No Pain No Gain, ASCAP/Pebbitome, ASCAP/BMG, ASCAP) ASCAP/MCA, ASCAP/Unbelievable, BMI) HL
ELEKTRA 66568-4* (M) (T ASCAP/MCA, ASCAP) 53 ) KNEW (Bender, ASCAP) 88 PUMP (LET'S GO) (Dicky, BMI)
3 7 6 11 | BITCH BETTA HAVE MY MONEY AMG 20 AMAZING LOVE (WB, ASCAP/Heritage Hill, 32 I'M A GOOD WOMAN LOOKING FOR A GOOD MAN 75 ROLLIN (Georgio, BMI/Stone Diamond, BMI)
SELECT 5013* (M) (1) ASCAP/Zomba, ASCAP/Jo Skin, ASCAP) (La Love Lane, ASCAP/Tibovida, ASCAP) 89 RUMORS (Willesden, BMI/Da Posse's, BMI/Zomba,
6 MINUTES OF PLEASURE e LL COOLJ S9 ARE YOU FREE (Flyte Tyme, ASCAP) 94 'M COMING BACK (Virgin, ASCAP/Morning Crew, ASCAP)
@ 13 | 21 | 4 1| Ger am 38.73821/COLUMBIA (C) (CD) (M) (T) . 25 ARE YOU STILL IN LOVE WITH ME (EMI April, ¢ BMI) 54 RUNNING BACK TO YOU (Hiss N’ Tel, ASCAP/Gale
ASCAP/K-Shreve, ASCAP/WB, ASCAP/Heritage Hill, 71 "M ON YOUR SIDE (Gratitude Sky, ASCAP/Purple Warnings, BMI)
10|11 | 19 4 ﬁf\g‘ﬁ_!,(ﬂ%cfé," ONE BLACK MAN BE ¢ KOOL MOE DEE ASCAP/Zomba, ASCAP/Jo Skin, ASCAP) Bull, BMI/When Words Collide, BMI) 69 RUSH RUSH (EMI April, ASCAP/LeoSun, ASCAP)
6 BABY I'M READY (Trycep, BMI/Willesden, BMI) 72 1| NEED A GOOD MAN (Pac Jam, BMI/Candy Grift, WBM
@D| 15 | 2 | & | THEHOUSE THE DOG BUILT ¢ JIBRI WISE ONE 5 CAN YOU STOP THE RAIN (Warner Chapel, BMI) 58 SHE NEEDS TO GET SOME (Raydiola, ASCAP)
ASCAP/Walter Afanasieff, ASCAP) 9 IN YOUR EYES (Degroat & Degroat, BMI) 76 SHOW ME (Maurice Starr, ASCAP/EMI April, ASCAP)
2191127 %g@mm%gaa JREPRISE (G © GRANDADDY L.U. 47 THE CHUBBSTER (ADRA, BMI/Howie Tee, 70 | SHOULDN'T HAVE DONE IT (Def American, BMI/Def 28 SIX MINUTES OF PLEASURE (Marley Marl,
4/REPRISE (C) BMI/Getaloadoffatso, BMI/Irving, BMI) CPP Jam, ASCAP/Vance Wright, ASCAP) ASCAP/LL. Cool J, ASCAP/Def Jam, ASCAP)
Bl |7 JUST HANGIN’ OUT & MAIN SOURCE 51 COME AND GET IT (Careers-BMG, BMI/R.LJ., 39 IT AIN'T OVER TIL IT'S OVER (Miss Bessie, ASCAP) 23 SO MUCH LOVE (Bust-It, BMI)
WILD PITCH 8022* (M) (T) ASCAP/John Barnes 111, 8MI/Andee Pandee, ASCAP) 73 | WANNA SEX YOU UP (FROM NEW JACK CITY) (Hip 12 SPECIAL (Vesta Seven, ASCAP/Almo, ASCAP/Captain
18 | 14 | 15| g | AINTNOFUTURE INYO' FRONTING & M.C. BREED & D.FC. 66 DO ME RIGHT (Donril, ASCAP/Zomba, ASCAP/Ten Hop, BMI/Hi-Frost, BMI) 2, ASCAP) CPP
S.DE.G. 62 /ICHIBAN (C) (D) Ways To Sundown, ASCAP/EM) April, ASCAP/Across 38 JUST ASK ME TO (EMI April, ASCAP/Across 110th 15 STRAIGHT DOWN TO BUSINESS (MCA, ASCAP/Ready
@ GROWIN' UP IN THE HOOD ¢ COMPTON’'S MOST WANTED 110th Street, ASCAP/E-Z-Duz-It, ASCAP) Street, ASCAP/A} B. Surel, ASCAP/Willarie, ASCAP) Ready, ASCAP/Music Corp. Of America, BMI/Ready
18 | 29 | 3 | QWEST4-19243/WARNER BROS. { 74 DON'T GO (2 Tuff-E-Nuff, BMI/drving, BMI) CPP cPP For The World, BMI)
34 DON'T WANNA CHANGE THE WORLD (Number 9, 60 KEEP ON LOVING ME (WE, BMI/Owain Duane, BMI) 36 SUMMER BREEZE (Dawn Breaker, BMI/Duchess,
16 | 16 17 5 %ﬁ[‘gé&%gﬂﬂ# 2 DOWN) SON OF BAZERK ASCAP/Bass Hit, ASCAP) 92 KISSING YOU (EMI April, ASCAP/K-Shreve, BMI)
30 DON'T WANT TO BE A FOOL (EMI April, ASCAP/Uncle ASCAP/Markei, ASCAP/Full Keel, ASCAP/JRM, 1 SUMMERTIME (Warner-Tamerlane, BMI/Second
7|10 8 | 10| QCORGINALGANGSTER ¢ICET Ronrie’s, ASCAP/Thiller Miller, ASCAP/MCA, ASCAP) ASCAP) WBM Decade, BM/Willesden, BMI/Da Posse’s, BMI/Zomba,
: 41 DO WHAT | GOTTA DO (Fiyte Tyme, ASCAP) 99 KNOCK SOME BOOTS (Apple Bite, BMI) ASCAP) WBM
i S I U Sl L LS a0 e @ BIG DADDY KANE 80 DROP DEAD GORGEOUS (Deep Sound, ASCAP/Bliss 10 LET THE BEAT HIT 'EM (Virgin, ASCAP/Cole-Clivilles, 8 SWING IT (Gordy Groove, BMI/Da Funk, ASCAP)
© 69, ASCAP/Vintertainment, ASCAP) ASCAP) 87 TENDER KISSES (Zodroq, ASCAP/Zodboy, ASCAP/Sir
"R ERN PARTY LINE @ FIFTH PLATOON 91 EMOTIONALLY YOURS (Special Rider, ASCAP) 84 LILY WAS HERE (D'N'A, BMI/BMG, BM)/Careers, Spence, ASCAP/Love Tone, ASCAP/M&T Spencer,
SBK7347 (O (D 18 EVERYDAY PEOPLE (Mijack, BMI/Warner-Tamerlane, BMI) ASCAP)
20 | 21| 23| 9 DO THE NASTY DANCE & THE DOGS FEAT. DISCO RICK BMI) 45 LONG HOT SUMMER NIGHT (Sula, BMI/EMI, 61 THAT KIND OF GUY (Shaman Drum, BMi/Sunsace,
JR 6026/0EY BOY (C) (T) 27 EXCLUSIVITY (Kear, BMI/Sony Epic/Solar, ASCAP/Anderson, ASCAP) ASCAP)
27 22 25 6 GET READY TO ROLL & RODNEY O - JOE COOLEY BMI/Macadamian, ASCAP) HL 97 LOVE IN THE RAIN (Beau Di O Do, BMI/Warner- 68 THAT'S THE WAY LOVE GOES (Almo, ASCAP/Young
NASTYMIX 76110 (C) (D) 14 FOR THE LOVE OF MONEY (Warner-Tameriane, Tamerlane, BMI) Man Moving, ASCAP)
BMI/Jobete, ASCAP/Black Bull, ASCAP) CPP 9 LOVE'S GOT ME (MCA, ASCAP/BMG, ASCAP) 43 THINGS THAT MAKE YOU GO HMMMM. . . (Virgin,
*
@ 3| — |2 'J;?.J‘ 4L9?¥fz L?&NG i:2al 20 SN 46 GETT OFF (Controversy, ASCAP/WB, ASCAP) 19 MAIN COURSE (MCA, ASCAP/Bush Bumin’, ASCAP) ASCAP/Cole-Clivilles, ASCAP/RBG Oone, ASCAP)
50 GIVE ME ALL THE LOVE (Z.Boat, ASCAP/Careers, 8 MEN (Shakeji, ASCAP/Captain 2, ASCAP/Welbeck, 77 THIS BEAT IS HOT (Edition Alstar/Rolf
23| 7 15 L?,QOMD$J{S,9.9§'§,;§9,{33;B,A ©m @ TERMINATOR X BMI/Works Of Davinchi, BMI) ASCAP/Cornelious Carlos, ASCAP/MCA, ASCAP) Elmer/Ufa/BMG, ASCAP)
98 GOT A LOVE FOR YOU (Hands On, ASCAP/CRK, 79 MIRACLE WORKER (Albert, BMI/Stora, 24 TONITE (Protunes, BMI/Total Trak, ASCAP)
NEW)p | 1 | SETBIZZY oo © GREYSON & JASON ASCAP/B-Room, ASCAP/Warner Chappell, ASCAP) ASCAP/Roxatianta Lane, BMI) 42 TURN IT UP (Bust-It, BMI)
3 GOTTA HAVE YOU (FROM JUNGLE FEVER) (Steveland 95 MIRACLE (Kear, BMI/Sony Epic/Solar, BMI) HL 21 UNFORGETTABLE (Bourne, ASCAP)
% | 2% I _ | 2 | KNOCK SOME BOOTS SAM THE BEAST Morris, ASCAP) CPP 44 THE MORNING AFTER | MADE LOVE TO YOU (Zomba, 37 WHY CAN'T YOU COME HOME (Forceful,
ATLANTIC 4-87745 (C) (T) 65 GYPSY WOMAN (SHE'S HOMELESS) (Basement Boys, ASCAP/Barry J. Eastmond, ASCAP/Almo, BMI/Willesden, BMI)
NEW) 1 | LOUD AND HARD TO HIT @ YOUNG BLACK TEENAGERS ASCAP/Polygram Int'l, ASCAP) ASCAP/March 9, ASCAP) CPP 9% WHY (Wiss N' Tel, ASCAP/Gale Warnings,
SOUL 53070/MCA (M) (T) 55 HAD ENUF? (Al B. Surel, ASCAP/DeSwing Mob, 17 MOTOWNPHILLY (Diva One, BMi/Biv Ten, BMI/Mike BMI/Carpediem, ASCAP)
0 ME? * KMD. ASCAP/EMI, ASCAP/Across 110th Street, Ten, BMI) 63 WISH | COULD FIND ANOTHER (Mr. & Mrs. H,
27| 19 | 24 | B | elexTra 6489040 M ASCAP/Getaloadoffatso, BMI) 8 MOVE ON (Third World, ASCAP/Alfie, BMI) ASCAP/1615 Loomis St., ASCAP/Geffen Again,
93 HEAVEN (Trycep, BMI/Rude News, BMI) 48 MY NAME IS NOT SUSAN (Zomba, ASCAP/4MW, BMI/LAT.LA, BMI/MCA, BMI)
NEW) 1 ESL?ETEAS;,E?,%_Y,,. M ¢ LEADERS OF THE NEW SCHOOL 40 HOW CAN | EASE THE PAIN (Gratitude Sky, ASCAP) WBM 57 WITH YOU (Re-deer, ASCAP/Sun Face, ASCAP) CPP
ASCAP/Melonie, ASCAP/MCA, ASCAP) CPP/HL 33 NEVER STOP (Not Listed) 82 YOU CANT PLAY WITH MY YO-YO (Gangsta Boogie,
NEW) | 1| g&é?g’l‘g%@}ﬂggg%) # JUSTIN WARFIELD 35 HOW CAN YOU HURT THE ONE YOU LOVE (Forceful, 7 NIGHTS LIKE THIS (FROM THE FIVE HEARTBEATS) ASCAP/Street Knowledge, BMI/Dynatone,
BMI/Willesden, BMI) (TCF, ASCAP/Jack The Mack, ASCAP) CPP BM1/Unichappell, BMI/WB, ASCAP)
30 | 28 l 20 | 16 | YOUCANT PLAY WITH MY YO-YO & YO-YO FEAT. ICE CUBE 52 HOW KOOL CAN ONE BLACK MAN BE (Willesden, 13 NOW THAT WE FOUND LOVE (Warner-Tamerlane, 29 YOU'RE GONNA GET SERVED (Island, BMI/Stanton’s
[ EASTIWESTIR:9Se TN BMI) BMI) WEM Gold, BMI/Genric, BMI/Trayce One, 8MI)
i M Me Good, ASCAP/Azmah Eel 83 0.P.P. (Jobete, ASCAP/Naughty, ASCAP,
Records with the greatest sales gains this week. @ Videoclip availability. ® Recording Industry Associa- ) Agg‘?:)z BMORI(HE DGEA I 4 g;T'I’MI(S%b: (eFMSe Tyn{e a:gctzp) Bl
tion of America (RIAA) certification for sales of 500,000 units. & RIAA certification for sales of 1 million 81 1 CAN'T STAND IT (Don't Give Up, BMi/Ghetto, BMI) 5% PASSILON (Warnef-T;merIane BMI/Could Be
units. Catalog no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; 2 | CANT WAIT ANOTHER MINUTE '(Zomba ' Musk; .A.S(.:A.P/Bayjun Beat BMI)'
cassette single unavailable. (C) Cassette single availability. (CD) Compact disc single availability. (M) Cassette ASCAP/4MW, ASCAP) ' 100 PLAV(;ROUND (Diva One, A'SCAP/Biv Ten,

maxi-single availability. (T) 12-inch vinyl availability. © 1991, Billboard/BPI Communications, Inc.

31

| FIND EVERYTHING IN YOU (Irving, BMI/James Carr,

ASCAP/Mike Ten, BMI)

22
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SUMMERTIME" by D.J. Jazzy Jeff & the Fresh Prince (Jive) nabs the
big one on the Hot R&B Singles chart. It is only the fourth rap record to
achieve No. 1 status on this chart. The other three are “U Can’t Touch
This” by M.C. Hammer (Capitol), “Me Myself & I”” by De La Soul (Tommy
Boy), and “I Need Love” by L.L. Cool J (Def Jam). “Summertime” has
radio reports from 98 out of the panel’s 104 stations (“Touch This” had 89
out of 101 reporters). Two stations give “Summertime” 11th-hour adds:
WYVKO Columbus, Ohio, at No. 27 and WBSK Norfolk, Va., at No. 3. It has
No. 1 reports from 11 stations, and radio points could easily increase next
week, since the majority of stations that have not logged No. 1 reports
show it moving up in the top five of their lists. It is No. 1 for the second
week at WAMO Pittsburgh and WJMI Jackson, Miss. It also gets gold cer-
tification from the Recording Industry Assn. of America.

HOLD ON, THERE'S MORE: “I Can’t Wait Another Minute” by Hi-Five
(Jive) gains WBLS New York at No. 28, and now has reports from the en-
tire panel. It ranks No. 1 in radio points, and has No. 1 reports from 20
stations, including WWDM Columbia, S.C. (for the second week); KJMZ
Memphis; WGOK Mobile, Ala.; and WEAS Savannah, Ga. Additionally, it
had reached No. 1 at WCDX Richmond, Va. It ranks No. 2 in retail points
and its only competition for No. 1 could be “Summertime.” Congratulations
to both Miller London, VP of marketing for black music at RCA Records,
and Varnell Johnson, VP of promotion Jive Records.

P}

OPTIMISTIC” by Sounds Of Blackness (Perspective) has reports from
93 stations. It has No. 1 reports from 17 stations, including WRKS New
York; WDAS Philadelphia; WBLK Buffalo, N.Y,; WOWI Norfolk,, Va,;
WKYS Washington, D.C; WXYV Baltimore; and WQOK Raleigh, N.C.
Surprisingly, the stations that are out on this gospel-tinged tune are locat-
ed in the Southeast and Central South.

FEELS GOOD: Two other inspirational records are faring well on the sin-
gles chart. “Addictive Love” by BeBe & CeCe Winans (Capitol) begins to
close in on the top 10. It has reports from 83 stations and strong numbers
around the country, such as No. 3 at KPRS Kansas City, Mo., No. 5 at
KMJM St. Louis, and No. 8 at WYLD-FM New Orleans. It has top 10 re-
ports from 30 stations. Retail is building strongly as it gains 13 new retail
reports: It has 102 of the panel’s 117 reporters. This single sets a strong
foundation for their newest album, “Different Lifestyles,” which debuts on
the Top Contemporary Christian chart at No. 5 and at No. 12 on the Top
Gospel Albums chart. The success of this project is no surprise after the
certified gold success of their previous album, “Heaven” (Capitol).
“Miracle Worker” by Rance Allen Group (Bellmark) brings the good
news to radio, with a total of 39 radio reports, gaining 11 this week. Some
of the new radio activity is from WZAK Cleveland; WNJR Newark, N.J.;
WZHT Montgomery, Ala; WJFX Fort Wayne, Ind.; KKFX Seattle; and it
is new at No. 37 at WGCI Chicago. This group has had five other R&B
chart singles, including two that made it into the top 40. The album “Phe-
nomenon” holds for the fifth week at No. 1 on the gospel albums chart.

HOT R&B SINGLES ACTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS ADDS ON
21 REPORTERS 27 REPORTERS 56 REPORTERS 104 REPORTERS

RUNNING BACK TO YOU
VANESSA WILLIAMS wing 16 20 46 82 82
THAT'S THE WAY LOVE GOES
YOUNG M.C. capiToL 11 11 38 60 61
I’'M ON YOUR SIDE
JENNIFER HOLLIDAY arisTa 9 7 21 37 45
KEEP ON LOVING ME
O'JAYS emi 4 5 21 30 66
MY NAME IS NOT SUSAN
WHITNEY HOUSTON arista 6 g 14 29 80
| ADORE MI AMOR
COLOR ME BADD aiant 5 6 17 28 80
ROLLIN
GEORGIO rca p 8 14 24 50
JEALOUS GIRL
ANOTHER BAD. . . MOTOWN 2 7 14 23 23
THAT KIND OF GUY
TONY TERRY epic 3 5 12 20 62
GETT OFF
PRINCE PaISLEY PARK 1 3 12 16 79

Radio Most Added is.a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:

Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

Three No.1 Black Singles.
Three Top-10 Pop Singles.
A Platinum—Plus Album.

Now, The Romance

Continues.
YA W .i'”
AWl Vil
[ 4
& la i &=/
g,: n 1| M
AT |
VY .:':!_.!' %

The debut single from

ritual of love,

Karyn White's second

groundbreaking album.

Produced by

Jimmy Jam & Terry Lewis
Co-Produced by

Karyn White

© 1991 Warner Bros. Records Inc.
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Billboard.

FOR WEEK ENDING AUGUST 3, 1991

HOT DANGE MUSIC

CLUB PLAY 12-INCH SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SAMPLE
wx|ox|e 2 = OF DANCE CLUB PLAYLISTS. wiloxle 2 E OF RETAIL STORES AND ONE-STOP SALES REPORTS.
Tu|2w |28 |LF] TITLE ARTIST Fhlu|z8|€F| TITLE ARTIST
T2 |32 | Q2| TS| LABEL & NUMBERDISTRIBUTING LABEL 2| 3% | & | 38| (ABEL & NUMBER/DISTRIBUTING LABEL
* * NO. 1 * % * *x NO.1
1 2 2 9 3 A.M. ETERNAL ARISTA AD-2231 1 week at No. 1 @ THE KLF 1 1 1 8 LET THE BEAT HIT "EM COLUMBIA 44-73834 3 weeks at No. 1 LISA LISA & CULT JAM
8 3 4 9 DEEP IN MY HEART ATLANTIC 0-85999 CLUBHOUSE @ 2 2 12 | TEMPTATION CUTTING CR-248 © CORINA
3 1 1 9 LET THE BEAT HIT 'EM COLUMBIA 4473834 LISA LISA & CULT JAM C) 3 8 5 NOW THAT WE FOUND LOVE UPTOWN 54088/MCA @ HEAVY D. & THE BOYZ
@ 4 7 5 | THIS BEAT IS HOT epic 49-73842 @ B.G. THE PRINCE OF RAP @] s 14 5 | THIS BEAT IS HOT €PiC 49-73842 @ B.G. THE PRINCE OF RAP
B)] s 11 5 | SUCH A GOOD FEELING 4TH & B'WAY 162440 538-1/ISLAND © BROTHERS IN RHYTHM 5 8 12 7 | SUMMERTIME JIVE 1465-1-JD/RCA ® D.J. JAZZY JEFF & THE FRESH PRINCE
6 5 8 7 THROW YOU DOWN REPRISE 0-19378 THELMA HOUSTON @ 13 17 4 THINGS THAT MAKE YOU GO HMMMM. . . COLUMBIA 38-73688 @ C&C MUSIC FACTORY
@ 9 10 5 NOW THAT WE FOUND LOVE UPTOWN 54DB8/MCA @ HEAVY D. & THE BOYZ 1 9 11 9 GOT A LOVE FOR YOU BIG BEAT BB-0031 ¢ JOMANDA
11 16 5 DIN DAA DAA '91 CARDIAC 3-4016-0 GEORGE KRANZ FEATURING DOUG LAZY 8 5 7 8 LOVE DESIRE FEVER 38-73755/COLUMBIA SANDEE
9 6 3 10 | GOT A LOVE FOR YOU BIG BEAT BB-0031 @ JOMANDA 9 4 6 9 CAN'T HELP MYSELF 7vx 6455-US 2 BROTHERS ON THE 4TH FLOOR
12 |15 7 HUMAN NATURE RCA 2855-1-RD ® GARY CLAIL 10 | 10 9 10 | MOTOWNPHILLY mMOTOWN 2090 ® BOYZ Il MEN
11 7 5 9 MALFUNCTION RCA 2006-1 N-JOI @ 14 18 7 3 A.M. ETERNAL ARISTA AD-2231 @ THE KLF
@ 16 25 5 RED HILLS ROAD ATLANTIC 0-11670 CANDY FLIP 12 7 3 13 | WANNA SEX YOU UP (FROM "NEW JACK CITY") GIANT 0-19382 @ COLOR ME BADD
] 29 | — | 2 | THINGS THAT MAKE YOU GO HMMMM. . . coLuMmBia 38-73687 @ C&C MUSIC FACTORY (3)] 16 | 25 | 4 | THAT'S THE WAY IT IS MERCURY 866 357-1 THE ADVENTURES OF STEVIE V
23 | 38 | 4 | WHAT WOULD WE DO FFRR 869 465-1/LONDON DSK 14 | 12 | 5 | 14 | GYPSY WOMAN (SHE'S HOMELESS) MERCURY 868 209-1 @ CRYSTAL WATERS
15 | 15 | 17 | 6 | SEX ON WHEELZ wax rRax PrOMO @ MY LIFE WITH THE THRILL KILL KULT (9] 20 | 27 | 6 | THE CHUBBSTER siect 62379/eLExTRA @ CHUBB ROCK
16 18 | 26 5 00OPS TOMMY BOY 986 808 STATE 16 11 4 11 | TASTE THE BASS MERCURY 868 305-1 SAFIRE
17 13 14 13 | MOVE (DANCE ALL NIGHT) MCA 23998 @ SLAM SLAM 17 17 21 6 P.A.S.S.I.O.N. IMPACT 54063/MCA @ RYTHM SYNDICATE
18 | 22 | 28 | 4 | FREE LOVE MORGAN CREEK 26001-1 @ VOICE FARM 18 | 19 ] 28 | 6 | OPTIMISTIC PERSPECTIVE 0001/A8M @ SOUNDS OF BLACKNESS
19 | 17 | 19 | 5 | OPTIMISTIC PERSPECTIVE 0001/ASM @ SOUNDS OF BLACKNESS 25 | 30 | 5 | KISSTHEM FOR ME GEFFEN 21653 @ SIQUXSIE AND THE BANSHEES
24| 30 | 4 | KISS THEM FOR ME GEFFEN 21653 @ SIOUXSIE AND THE BANSHEES 24 | 32 | 7 | POPGOES THE WEASEL DEF JaM 44-73702/COLUMBIA @ 3RD BASS
QD] 27 | 38 | 4 | WALKING DOWN MADISON crarisma 0-61660 KIRSTY MACCOLL (2] 27 | 33 | 4 | BORROWED LOVE ATLANTC 086024 @ BINGO BOYS
22 | 14 ]9 9 | CAN'T HELP MYSELF zvx 6455-US 2 BROTHERS ON THE 4TH FLOOR * % * POWER PICKX % %
* % * POWER PICKX* % % @ a | — 2 CHORUS SIRE 0-40123/REPRISE ERASURE
@ | 3 NO DEEPER MEANING EPIC 49-73881 CULTURE BEAT 23 |2 |2 9 (I WANNA GIVE YOU) DEVOTION CAPITOL V-15733 © NOMAD
37 | — | 2 | THECHUBBSTER seiect s237armLExTRA @ CHUBB ROCK 30 | 40 | 4 | OOOPS rommy 8oy oss 808 STATE
25 | 10 | 6 | 13 | 0 WANNA GIVE YOU) DEVOTION caproL v-15733 @ NOMAD @5 35 | 42 | 3 | DROPPIN' LIKE FLIES wARNER BROS. 0-40085 SHEILA E
2% | 21 21 7 LOVE DESIRE FEVER 36.73755COLUMBIA © SANDEE 26 | 26 | 31 5 PIECE OF MY HEART GIANT 0-19458/WARNER BROS. & TARA KEMP
(21)| 40 | — | 2 | JUST GET UP AND DANCE EM PROMO AFRIKA BAMBAATAA @D 4 | — | 2 | DEEPIN MY HEART atLanmc0-8599 CLUBHOUSE
28 | 20 1 22 1 6 T NIGHT BY NIGHT coLumen aar3816 TGN 28 | 15 | 13 | 8 | POWER OF LOVE/LOVE POWER EpiC 3473778 @ LUTHER VANDROSS
29 | 19 | 12 | 11 | GET THE MESSAGE waRNER BROS. 0-19465 @ ELECTRONIC 3 | 38 | 4 | ONESTEP AHEAD ATLANTICO-86025 RECCIEICIBSON
30 | 25 | 18 | 7 | ONESTEP AHEAD artantic 086025 DEBBIE GIBSON 30 | 32 | 36 | 4 | |NEEDMORE nUDOG. 80201 RECORSRIREH
"GL)| 38 | 45 | 3 | THAT'S THE WAY IT IS MERCURY 866 3571 THE ADVENTURES OF STEVIE V OISO 0108 (e IGETWTHEINES SAC el ERe oo JoRlbe @IECECTRONIC
32 [ 35 | 40 | 4 | NoTHING crarismao-o633s @ FRAZIER CHORUS @D ¢4 | — | 2 | NoDEEPER MEANING cric s73se: COEIUREIEEAT
33 | 36 | 44 | 3 | PASSION. mpactss063mCA SIS G 33 | 23 | 24 | 6 | YOUR LOVE JUST AIN'T RIGHT VIRGIN 0-95363 ® ANGEL
3 | 32 | 3 5 BORROWED LOVE ATLANTIC 0.86024 ® BINGO BOYS 39 | 44 3 | SHOULDN'T HAVE DONE IT DEF JAM 44-73740/COLUMBIA SLICK RICK
G| s [ — ] 2 | uEs emeromo @ EMF * % *HOT SHOT DEBUT * % x
3% | 31 | 29 5 ARE YOU GONNA BE THERE i D PROMO SHAY JONES @ NEW ) 1 THE WHISTLE SONG VIRGIN 0-96323 FRANKIE KNUCKLES
3|39 | — 2 NOTHING TO LOSE SIRE 0-21789 S-EXPRESS 41 | 45 3 MALFUNCTION RCA 2006-1 N-JOI
38 33 23 7 DROPPIN' LIKE FLIES WARNER BROS. 0-40085 SHEILA E 31 2 | — 2 DIN DAA DAA '91 CARDIAC 3-4016-0 GEORGE KRANZ FEATURING DOUG LAZY
39 | 28 | 2 12 | TASTE THE BASS MERCURY 868 305-1 SAFIRE 38 | 40 | 39 3 THROW YOU DOWN REPRISE 0-19378 THELMA HOUSTON
* % xHOT SHOT DEBUT * * % 3|48 3 MY FALLEN ANGEL CUTTING 0-91595/CHARISMA CORO
NEW ) 1 THE WHISTLE SONG VIRGIN 0-96323 FRANKIE KNUCKLES 40 18 10 11 WHAT 1S THIS THING CALLED LOVE TaBU 38-73810/EPIC @ ALEXANDER O'NEAL
45 | — | 2 | SUMMERTIME JIVE 1465/RCA @ D.J. JAZZY JEFF & THE FRESH PRINCE 41 | 38 | 34 | 7 | EXCLUSIVITY LAFACE 4000/ARISTA @ DAMIAN DAME
@ 18 | — ) PERPETUAL DAWN BIG LIFE 867 547-1 ® THE ORB 42 | 36 | 41 5 ELEVATE MY MIND 4TH & B'WAY 162 440 519/ISLAND STEREO MC'S
43)| 49 | — | 2 | POSITIVITY Focus pROMD CHOSEN FEW 48 | 48 | 3 | CRAZY SiRe 0-19298/WARNER BROS. SEAL
1) | NEW D 1 | GET SERIOUS tric 49.73815 CUT-N-MOVE 44 | 28 | 16 | 14 | WHERE THE STREETS HAVE NO NAME eMi 56217 @ PET SHOP BOYS
45 34 24 8 CARAVAN MUTE 0-6654 3/ELEKTRA INSPIRAL CARPETS 45 49 | — 2 STRAIGHT DOWN TO BUSINESS Mca 54122 READY FOR THE WORLD
4 | 47 | — 2 EVERYDAY PEOPLE ARISTA AD-2240 ARETHA FRANKLIN NEW ) 1 SUCH A GOOD FEELING 4TH & B'WAY 162440 538-1/1SLAND BROTHERS IN RHYTHM
NEW ) 1 BASS POWER ATLANTIC 0-85992 RAZE a7 | 29 l 26 7 DO WHAT | GOTTA DO mca 54035 ® RALPH TRESVANT
NEW p 1 | POP GOES THE WEASEL DEF JAM 38-73728/COLUMBIA @ 3RD BASS NEW ) 1 MEN MCA 54130 ® GLADYS KNIGHT
49 26 l 13 10 | MOVE YOUR BODY (ELEVATION) OPTIMISM (IMPORTVARISTA @ XPANSIONS NEW ) 1 WINGS OF LOVE/DON'T WANT TO LOSE YOUR LOVE UPSTAIRS UR-0101 DAIZE
NEW ) 1 TO GO CRAZY IN THE 20TH CENTURY QuALITY PROMO LEE MARROW 50 | 37 1 23 13 | 'RING RING RING (HA HA HEY) TOMMY BOY T8-965 @ DE LA SOUL

D Titles with the greatest sales or club play increase this week. @ Videoclip avaitability. Records listed under Club Piay are 12-inch unless indicated otherwise. © 1991, Billboard/BPI Communications, inc.

Sometimes you gotta BT} it down

There’s no such thing as safe dancing when Soul Family
Sensation hits you with“l Don’t Even Know If | Should Call
You Baby,” their new track that went to No. 3 on the UK.
charté. From their upcoming debut album, “New Wave.’

to really [IGEIH it up.

On Epic/Associated

Soul Family Sensation

e

T
DR ESTELLGE A AR T[] Call You Baby.

Produced by Brian Pugsley

“Epic. Reg U'S Pat & Tm O Marca Registrada &= 13 a trademark of Sony Music Entertainment Inc ©1891 Sony Music Entertamment Inc. epic
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DANCE I

Hi-NRG Awards Suggest Surge In Genre

AND THE WINNER IS ... Al-
though hi-NRG music isn’t counted
among the trendy club flavors of
the moment, the overriding mes-
sage presented at the third annual
Hi-NRG Dance Music Awards July
13 was that the genre is not only
surviving but experiencing a cre-
ative resurgence.

Organized and hosted by DMR
columnist Dean Ferguson and Me-
gatone Records GM and recording
artist David Diebold at New York’s
Parallel nightclub, the ceremony
received healthy major-label and
press support. Signs of renewed
mainstream interest?

“In the last year or two, we have
seen a definite resurgence of hi-
NRG music,” says Frank Ceraolo,
head of dance music at Epic Rec-
ords. “The great success of Black
Box over the past year proves that
hi-NRG music will continue to have
a strong presence in both the clubs
and on radio for years to come.”

“There’s no denying the tremen-
dous impact hi-NRG music has had
on other current popular forms of
dance music,” says Ferguson.

Black Box was the big winner of
the evening, taking home three
awards, including album of the year
for “Dreamland.” Other multiple
winners were Pat & Mick, whose
“Use It Up & Wear It Out” was
named best domestic and import
single; Shep Pettibone, who was
cited in two remixer categories; and
Stock, Aitken, Waterman, who
took home honors as best produc-
tion and songwriting team for the
third consecutive year.

Winners were tabulated from bal-
lot votes from club DJs, retailers,
radio programmers, and label exec-
utives throughout the U.S.

The evening’s performance high-
lights included Paul Lekakis’ high-
ly physical rendition of “My House”
and Diebold and Kim Cataluna’s
well-choreographed execution of
“White Rabbit.”

Overall, the third annual Hi-NRG
Awards provided a much-needed re-
minder of where the roots of the
dance community lie. Judging from
the quality of music by both the per-
formers and winners, it appears
that hi-NRG is at the threshold of a
creative renaissance. It’s a drag
that a genre of music that continues
to be so strongly felt in “hipper”

Hot Dance Breakouts
GLUB PLAY

1. DO WHAT YOU WANT 2 IN A ROOM
CUTTING

2. GETT OFF PRINCE & THE N.P.G.
PAISLEY PARK

3. A ROLLERSKATING JAM NAMED
SATURDAYS DE LA SOUL tommy BOY

4. PANDORA'S BOX ORCHESTRAL
MANOEUVRES IN THE DARK VIRGIN

5. R%}JADROPHONIA QUADROPHONIA

12" SINGLES SALES

1. WHAT WOULD WE DO DSK rrrr

2. ROBOTS KRAFTWERK ELEKTRA

3. e%'P.P. NAUGHTY BY NATURE Tommy
4

. HOW KOOL CAN ONE BLACK MAN BE|
KOOL MOE DEE uive

5. GOTTA HAVE YOU (FROM “JUNGLE

FEVER™) STEVIE WONDER mMOTOWN |

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

sounds like industrial and house has
become a closet pleasure for some.
We always welcome the opportuni-
ty to twirl to tunes by Kylie Mino-
gue, Pat & Mick, and Hazell Dean
in a club environment.

UNSIGNED MUSIC: One of the
more positive results of this year’s
New Music Seminar was the mas-

DNEE | )
Toan | | gy |

AW

by Larry Flick

sive quantity of noteworthy music
we received from overseas labels.
Here’s a look at the best of the
bunch:

Remember Shirley Lewis? She
had several club hits during the
’80s, including the fab ‘“You Used
To Be Romantic.” With “Feel Al-
right” (Media, Italy), Lewis makes
a welcome return to recording and
reveals a matured and sultry vocal
style. The track was produced by
the With It Guys and is a bass-domi-
nant houser, textured with warm
strings and stirring percussion.

Also from Media comes the fes-
tive ‘‘Differences’ by Fits Of
Gloom. The instrumental base is
likely to elicit comparisons with
Black Box and 49ers, while the lyr-
ics are thought-provoking. The true
hook here is the chorus from “Call-
ing You,” the theme from the film
“Bagdad Cafe.” Slightly derivative,
but well worth a spin.

One of our faves of the week
comes from Clive Griffin, who is-
sues an exquisite set of R&B-in-
flected pop/dance songs on his sec-
ond album, “Inside Out” (Mercury,
U.K.). His voice recalls Michael Mc-
Donald and Rick Astley, adding
depth to tunes like the lush disco/
houser “I'll Be Waiting” (which has
already been remixed by David Mo-
rales). Other strong club and urban

radio prospects include the anthe-
mic “I Am” and “It’s Your Life.”
Mercury in the U.S. has already
passed on this project; a true source
of puzzlement.

On the instrumental “Eyes” (Vi-
nyl Solution, U.K.), Midi Rain
weaves together an intriguing ar-
ray of contrasting keyboard effects
within a busy house context. Waves
of harsh industrial/techno lines
wash over smooth and steady
strings. Hypnotic and captivating.

Disciples of the techno-house
movement will need to get a copy of
“Live At The Brain 1I,” a compila-
tion of live performances recorded
at the famed London nightclub.
Highlights include the trippy “Out
Come The Freaks” by Sheep On
Drugs and ‘“Triangle” by the Pur-
ple Room. Essential.

For something slow’n’slinky,
check out ““I Just Wanna Be” by
F.R. Mystery (Manchester Under-
ground, U.K.). Expressive alto
femme vocals 4 la Lisa Stansfield
and Chaka Khan waft lightly over
a deliciously infectious funk/R&B
groove.

To fill your diva-house quotient,
try “Call Me”” by D-Swing (Free-
town, U.K.). This club jewel glistens
with dramatic synth and string
pulses, which frame a rich and as-
sertive vocal. Two twirls and a dip.

From New Zealand-based South-
side Records we have a pop-coated
electro-house rendition of the clas-
sic rock staple “Stuck In The Mid-
dle” by D-Faction. It is chock-full
of crossover radio potential—as is
the flipside cover of Marvin Gaye’s
“Sexual Healing.” We'd love to hear
what this duo can do with original
material.

Speaking of covers, Linda Clif-
ford’s disco nugget “Runaway
Love” gets a tasty reggae/hip-hop
treatment from To The Bone (Lo-
garythms, U.K.). The original
song’s lyrics are spiced with some
sassy rhymes.

Other noteworthy imports that
we’re astonished are still up for
grabs include “Love Is A Master Of

NEW YORK—After several
months of speculation, popular
dance indie Big Beat Records has
inked a five-year production and
distribution deal with Atlantic Re-
cords.

According to Joey Carvello, At-
lantic’s senior director of dance
music and crossover projects, the
labels will divide formats released
by acts signed to Big Beat. Atlan-
| tic will issue albums and cassette
singles, while the New York-based
dance indie will release 12-inch
and maxi-cassette singles.

Big Beat will retain a separate
A&R and promotion staff, though
it will coordinate efforts with At-
lantic.

The first project coming under
this deal will be by Jomanda. The

Big Beat Goes To Atlantic

Dance Indie Signs 5-Year Deal

New Jersey-based female trio re-
cently topped Billboard’s Club
Play Chart with the Big Beat-re-
leased single ““Got A Love For
You,” which has begun striding
up the Hot 100. Atlantic’s pop pro-
motion staff is now working the
single at top-40 radio. The label
will also release a remixed version
of the group’s previously available
self-titled debut album this month.

The first Big Beat/Atlantic
signing is Charm, a rapper from
Brooklyn. His single “Butt Na-
ked” goes to clubs and crossover
radio later this month.

Big Beat has been at the center
of a fierce bidding from several
major labels since it signed and li-
censed pop artist Tara Kemp to Gi-
ant Records several months ago.

Disguise” by Eve Gallagher (More
Protein, U.K.) and “You Too” by
Nexy Lanton (Discomagic, Italy).

U.S. A&R reps should start dial-
ing now.

OTHER POST-NMS THOUGHTS:
While the New Music Seminar
failed to spark headline news, we
want to note that the turnout of the
club community was strong and
productive.

Unlike previous years, emphasis
was placed on strengthening rela-
tionships instead of arguing about
dead issues like the imminent
switch from 12-inch vinyl to CDs.
Most notable was the warmer inter-
action between record pools and ma-
jor labels. Maybe all of the flowery
prose we heard at the Winter Music
Conference this year about unity
and bonding is becoming fact.

Also, panels like “DJ As Artist”
and ‘“Producers And Reproducers”
were set up to address our commu-
nity’s unique way of making music
as a viable art form. All we can say
is it’s about time.

ADVERTISEMENT ——

THE UNDERGROUND AND
INDEPENDENT DANCE CHART

1.CANDY ). Lel's Gef Together' ECHO USA AECORDS
2.PROGRAM 2 “Mare Energy” B.6P. RECORDS
3, THE CHOICE *Softude” WEST SIDE RECORDS
4. DHS “The House Of God [Re-mix)"  HANGYAN RECORDS
5, FINAL EXPOSURE. “Verlex® PLUS 8 RECORDS
6.0 RULE “Dancelloor £ H BIAS RECORDS
7.00C "My Mind Is Going” BOTTOM LIVE RECORDS
8. LOVERQOT “Hald Me Right" 4TH FL00R AECORDS
9 DELTA Y “Volatie® HAMGMAN RECORDS
1 SPEEDY J. Evohstion® PLUS 8 RECORDS
11. A BITCHIJOHANNA ‘Freak It (Re-mx) PROECT X
12.LIQUID OXYGEN  "Revenge” DANCEFLOOR RECORDS
13, DETAICH  ‘Baby. Please Be Mine"  £CHO USA RECORDS

14 RAYEMASTERS Vol "Street Life” elc. ~ AAVE RECORDS
15, DANCE ADVISORY COMRISSION Free Your Mnd® 2THAVE
16.1Z0RA ARMSTEAD “Don'l Let Love Skp Away® W
17.FONDARAE "o Is She" GREAT HUSK. VBRATIONS
18, UNTOUCHABLES “The EP  STAICTLY AHYTHH RECORDS
10.E30NEE Stand Strong. Stand Tak" £CHO USH
20. SMOKE SIGNALS  “Epflogueid Wan! Your Love’  EMOTIHE
Compiled frem reports given by Independent

Record Steres, Clubs and D.J.'s nationwide.

All the above titles available Threugh:
VISTA SOUNDS INTERMATIONAL, INC.
215 Englawsod Avenue

Englewnod, H.J. 07631
Tel: 201-568-0040 FAX: 201-568-2500

'JJJJ

SJr.‘nH

OUR TOP 25 INDEPENDENT HOUSE HITS ON 12 INCH

RARE ARTS(REMIX)-BORIQUA POSSE-STRICTLY RHYTHM
SK PROJECT-YOUR LOVE IS TAKING OVER-MAXI RECORDS

CALL FOR FREE CATALOG
Listing all new records & litles
we slock including over B

DANCEDISCO CLASSICS

MAURICE-MELODY(REMIX)-ID RECORDS
FONDA RAE-WHO IS SHE-GREAT MUSIC VIBRATIONS
SABRINA JOHNSTON-PEACE-JBR
SOUND VANDALS-TONIGHTS THE NIGHT-NUGROOVE
LUPO-SO HARD-INSTINCT
NEW HOUSE CITY-MONEY-RED HEAT RECORDS
DUPREE-BRASS DISK-ELS
DJ'S RULE-SET ME FREE-HI BIAS
GYPSYMEN-DAYLITE-EL RECORDS
RHYTHM SECTION-THRILL ME-MOVIN
MARGARET CONWAY-SURE SHOT-ELS
FORMULA 4/4-YOU KEEP PLAYING MIND-STRICTLY RHYTHM
CRIMINAL ELEMENT ORCHESTRA-WHAT IS A CRIMINAL-MINIMAL
GROOVE COMMITTEE-l WANT YOU TO KNOW-NUGROOVE

HOUSE BRIGADE-A MADD CRY-LUMAR
SEX TRIP NETWORK-COLD SWEAT-ID RECORDS
INTENSE(LIMITED)-MOVMENT SOUL-ACE BEAT

L FACTOR-SIMPLE ACID-R&B
THE TONE-EARLY TO RISE-BASS BOYS
SUNGODS-ASCENSION-ATMOSPHERE
DJ JAZZY B-ADDICT TRAX-ACE BEAT
DRUM DROPS VOL.7-VARIOUS-BIG BREAK
SANTONIO-IMA GES-EXPRESS

CALL US
TOLL FREE
BOO=YA2-011

(outside Mew York)

UMNIQUE MUSIC CORP.
110 Denton Ave.
Mew Hyde Park, MY, 11040
TEL{516)294-5M0
FAX{516)741-3584

dl

(Formerly Disco Beats Est 1977) ~

A WORLD OF BPM AT Y U FIN ERTIPS

Dance Beat9®

*The Original Beats-per-Minute

e

Write or call for FREE tprochure today! :

/d

f Books " \]_

568 Columbia Tpke, East Greenbush, NY 12061

1-800-255-5284
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Talent

Real-Life Gase Studies In Artist Development

B BY JIM BESSMAN

NEW YORK—The varied success
and career strategies of such acts as
Jesus Jones, Queen Latifah, Shawn
Colvin, and even New Kids On The
Block provided instructive case stud-
ies in artist development at the 12th
annual New Music
Seminar here.

Especially Jesus
Jones, the genre-
busting U.K. act
that has shot up
the Hot 100 in re-
cent weeks. At the
July 15 “Marketing New Artists”
panel, SBK executive VP/GM Daniel
Glass described a label strategy of
discretion, restraint, and touring—
“three words not used with the rest
of the SBK roster, I'm not ashamed
to say!”’

When SBK first signed the band
for the U.S. two years ago, said
Glass, it knew Jesus Jones was a
good live band, but decided to place it
discreetly into small major-market
venues rather than seek an opening

spot on an arena tour.

Additionally, marketing efforts
targeted street-level press and mom-
and-pop retail accounts via a postcard
campaign and an in-house incentive
program to get in-store play. And in-
stead of submitting one video to
MTV, SBK sent over all three avail-
able clips—remarkably, getting all
aired by the end of last year.

“We always knew we had a No. 1
pop record—but never treated it like
one,” said Glass, who further noted
that the same ‘‘grass roots” game
plan continues with “street paper”
support and concert appearances lim-
ited to 3,000-seat venues—one-third
Jesus Jones’ potential draw at this
stage, according to SBK.

Touring was also key for Social
Distortion, according to Epic Records
VP of video promotion and alterna-
tive Steve Backer. The band’s open-
ing slot on Neil Young’s last tour,
along with Sonic Youth, was a gam-
ble that paid off.

“Was this the right audience? Yes,
because Young's record was a guitar
record,” said Backer, pointing to the

Panelists Ponder Qualities
0f A ‘Perfect’ Manager

B BY KAREN O'CONNOR

NEW YORK—*“Perfect Managers:
Do They Really Exist?” was the bill-
ing for a New Music Seminar panel
here July 16 moderated by Daniel
Glass, executive VP/GM of SBK
Records. Although Michelle Antho-
ny, senior VP of
Sony Music, pro-
vided an immedi-
ate answer—
' “There is no per-

fect manager; it's
very hard to find
someone who is
strong creativewise as well as busi-
nesswise'—the question led to a dis-
cussion of the qualities of a “great”
manager.

The panelists quickly agreed that a
great manager is one with a strong
commitment. “Think long-term,” said
Hiriam Hicks, president of Hiriam
Management (Bell Biv DeVoe, Keith
Sweat). “If you have an act you be-
lieve in, stick with it. Be true to your
artist.” Peter Leak, president of the

New York End Ltd. (10,000 Maniacs,
Cowboy Junkies, Wdterboys) said a
manager should “always be working
constantly to build things here and
there.”

“On a day-to-day basis, 2« manager

‘Don’t be
afraid to make
dumb mistakes’

has to make important decisions,”
said Mitchell Fox, president of Mitch-
ell Fox Management (Kentucky
Headhunters). Maruso Reyes of Con-
tacto Management stressed a belief
that “in some incidents, only you can
do it—yourself.”

One characteristic of great manag-
ers, it was agreed, is an ability to rec-
ognize their own weaknesses as well
as those of their artists. “Managers
have to allow a little room for the act
to fail in a particular marketplace,”

(Continued on next page)

band’s expanded sales base. As for an
artist’s initial base, Jim Guerinot, who
manages Social Distortion and is also
VP of artist development and market-
ing at A&M Records, said his label did
not seek press coverage for Amy
Grant’s current hit album, “Heart In
Motion,” until the first single, “Baby
Baby,” received pop airplay, thus
avoiding early press emphasis on her
Christian/gospel background.

At the same time, Guerinot noted,
it was important to keep Grant’s core
audience. For new music artists,
though, securing a foundation is

tough enough.

Columbia Records director of mar-
keting and A&R Steve Berkowitz
spoke of a “five-year plan” to develop
a fan base for Shawn Colvin.

‘“Her record wasn't singles-driven,
so the goal was to get as much music
out there as possible,” said
Berkowitz. This mainly involved Col-
vin's own tireless visits to label
branches and one-stop and retail ac-
counts. “We didn’t get fantastic sales
but made a nice step in building her
career,” he says.

Public Enemy architect Hank

Shocklee similarly related a slow re-
sponse at first to that ground-break-
ing rap group. Obviously, its objec-
tive—“to move rap away from the
‘Pee-wee Herman Dance’ or ‘Let’s
get il and address serious issues re-
garding black culture”—later caught
on.

New Kids On The Block producer
and mastermind Maurice Starr re-
called resistance at Columbia to go
pop with the eventual supergroup,
which he said was signed and promot-
ed by the label’s black music division.

(Continued on next page)

[ SHURE’

The microphones
the professionals
stand behind.

THE SOUND
OF THE PROFESSIONALS ®
.. WORLDWIDE

Taylor Dayne

THE NEW MUSIC SEMINAR buzzed for days with
talk of marketing strategies, retail deals, and global
trends. The dozens of panels were, like the music
business itself, largely dominated by men.

Yet one topic addressed at NMS has the potential
to touch the lives of all in attendance: artist or man-
ager, radio or record exec, newcomer or power bro-
ker. It was raised by seven women on the panel con-
fidently titled “Get With the Program: Women, Sex
and the Music Industry.”

‘““How do you reconcile,”’

NMS Panel Explores Work/Family Issue;
Ireland’s Finest; Morrissey’s Quick Pick

In the music industry and beyond, it is difficult to
fathom the lack of a parental leave policy in the
U.S., which, according to press reports, lags behind
every other industrialized nation on this front. [t is
even more difficult to swallow the attitudes of well-
heeled male execs who will tell a skilled woman with
child she probably won't come back to work. After
all, his wife doesn’t work (and with his upper-brack-
et salary, probably doesn’t have to).

Schock concedes she is lucky. Setting out on her

asked moderator and journalist
Victoria Starr, “being a parent
and being a professional, having
a career? Of course, men have
been doing it for years. The way
they’ve done it is by having a
wife at home taking care of the
kids. We all know that doesn’t .
cut it anymore.”

ents include several acts from
her former label). Wanting to
give something back to this busi-
ness, she offered her phone
number (914-738-2820) and put
forth the idea ‘‘to form some
sort of a network, a working
mothers’ network, where you

own, she launched a very suc-
the

cessful publicity firm (whose cli-

This panel of artists, publi-
cists, and writers looked first at
the stubborn issue of sexism in
lyrics, music marketing, and business politics. They
then turned to the challenge that women and men
face in forcing change in an industry, like every oth-
er, rife with dated attitudes about balancing work
and family.

“Something has to be done and this is a subject
that’s never spoken about,” said Elaine Schock,
owner of the independent publicity firm Shock Ink,
which represents Sinead O’Connor, Vanilla Ice,
and many others.

Schock has struggled with the issue firsthand. Six
years ago, when she and her husband, manager Jeff
Schock, had their first child, Schock enjoyed a rea-
sonable six-month maternity leave from a major rec-
ord company. Two years later, when she had her sec-
ond child while working at another major label, she
did what many employees are forced to do—given
the lack of an industrywide or national policy in the
U.S. on parental leave. She negotiated directly with
her boss for four months leave, with hospital cover-
age. A label changeover, however, left her with a
new exec at the helm—and the deal was off.

“He said, ‘Well, I’'m not taking care of your hospi-
tal bills. I'm giving you six weeks leave and I don’t
believe you’re going to be back anyway so I'm going
to tell [artists] to take an independent publicist.’

“I didn’t have any place to go. I didn’t know what
my legal rights were. They couldn’t fire me because
1 was pregnant,” she recalls. But they could—and
did—treat her with disdain as a working parent.

Schock, incidentally, doesn’t hesitate to identify
the record company involved. But doing so here
would only distract from a more important point: the
company’s attitude is far from unique.

by Thom Duffy

could find out what your legal
rights are and make sure every
record company has a maternity
plan in place.”

Ideally, it could become a working parents’ net-
work with men joining the battle to balance work
and family in all fields.

And, ideally, the explosive applause that greeted
Schock’s idea would be heard all the way to the cor-
porate suites.

NOTES FROM NEW MUSIC NIGHTS: “Breaking
Sound Barriers” read the bill for a night of new
Irish rock at the Marquee July 16 during New Music
Nights, featuring Chanting House; Hinterland,
which will be releasing a second U.S. disc on Island
this fall; the hook-laden Azure Days; the Irish
thrash and flamboyance of Lir (pronounced Leer);
and headliners Fatima Mansions, whose U.S. debut
“Viva Dead Ponies” is set for release Aug. 13 from
Radioactive/MCA. Before a crowd that included Mi-
chael Stipe of R.E.M. (who had hosted a showecase
of new Deep South bands at Tramps the previous
evening), Fatima Mansions acquitted themselves
well, a colleague reports, with material marked by
extravagant tempo changes, evoking the reveries of
Blue Nile one moment and the anthemic pop of U2 in
another, led by the railing vocals of Cathal Cough-
lin, former front man with Microdisney . . . A set by
Black Water Junction, a New Jersey outfit with a
"70s Southern rock image, was the highlight of Fam-
ous Music’s annual NMS showcase, with the band’s
melodic album rock anchored by the clarity and pow-
er of Kevin Brennan’s lead vocals . .. At the Cana-
dian music showcase at Limelight, David GoGo &

(Continued on page 29)
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TALENT I

REAL-LIFE GASE STUDIES IN ARTIST DEVELOPMENT

(Continued from preceding page)

“They didn’t know what they had,”
he said, also putting down black radio
for its reluctance to program a black-
sounding white group. In response,
Starr recalled, he removed the New
Kids’ pictures from the single
sleeves, and black radio jumped on.
“I’'m talking real deal,” said Starr. “I
take all pictures off white acts for
black radio!”

Queen Latifah’s embrace by a di-
verse audience was intended from
the start, according to Tommy Boy
president Monica Lynch. She said
that the rap queen’s first 12-inch sin-
gles were designed to show her artis-
tic diversity and appeal beyond the
rap/hip-hop market demographic.

Her single “Come Into My House”
brought her into the dance market
and Lynch said that her next album
would branch out further into Brazil-
ian, hardcore hip-hop, reggae rap,
and singing. Queen Latifah will then
tour behind Ziggy Marley, and bene-
fit further from TV and film expo-
sure, including the forthcoming
“House Party 11.”

Meanwhile, film exposure for art-

ists was discussed in the July 15 “Can
You Break A Band Through Sound-
tracks?” panel. The cardinal rule
here, as 20th Century Fox's Matt
Walden noted, is that music has to
serve the film, that you can’t just
take a song and slip it into a movie.

Unsigned bands are
especially attractive

for low-budget
soundtracks

“Tin Men,” which featured music
by Fine Young Cannibals, and “street
pictures” like “New Jack City” and
“Boyz N The Hood” were hailed as
flicks that have helped new artists
get exposure. EMI Records A&R VP
Mitchell Leib, who had been involved
in both the “Cocktail” and “Pretty
Woman” soundtracks, noted that the
hits from the former came not from
the expensive John Cougar Mellen-
camp track but from the then-ob-

ARTISTS IN CONCERT |

Theatre
Clarkston, Mich.

B x R TOP CONCERT
GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
JMMY BUFFETT & THE Hardee’s Walnut July 19-20 $695,233 36,599 Sony Music
CORAL REEFER BAND Creek $22.50/$13.25 40,000 PACE Concerts
FINGERS TAYLOR & THE Amphitheatre Cellar Door
LADYFINGER REVUE Raleigh, N.C. Concerts
YES The Spectrum July 12-13 $622,910 29,389 Electric Factory
Philadelphia $35/$20 36,240 Concerts
GUNS N' ROSES Birmingham June 30 $571,433 26,179 New Era
SKID ROW Raceway $22.50 sellout Promotions
Birmingham, Cellar Door
Ala. Concerts
BAD COMPANY/DAMN The New Pine July 4-5 $529,994 23,588 Cellar Door Prods.
YANKEES Knob Music $24.50/$20.50 29,292 Belkin Prods.
TATTO0 RODEO Theatre
Clarkston, Mich.
DON HENLEY Jones Beach July 18-20 $508,650 20,346 Ron Delsener
SUSANNA HOFFS Theatre $25.50 seflout Enterprises
Wantagh, N.Y.
SANTANA Greek Theatre June 20-22 $394,379 17,123 Nederlander
BLUES TRAVELER Los Angeles $24/$21/817 17,532 Organization
AC/DC Palace Of July 2 $347,284 17399 Cellar Door Prods.
LA GUNS Auburn Hills $20 18,000 Belkin Prods.
Auburn Hills,
Mich.
JIMMY BUFFETT & THE Coca-Cola Star July 14 $318,450 15913 PACE Concerts
CORAL REEFER BAND Lake $24.50/%$20 20,089 DiCesare-Engler
FINGERS TAYLOR & THE Amphitheatre Prods.
LADYFINGER REVUE Burgettstown,
Pa.
GARTH BROOKS QOlympic July 11 $287,967 12,060 Perryscope
TRISHA YEARWOOD Saddledome ($330,960 15,282 Concert Prods.
Calgary, Alberta Canadian)
$28.15
GUNS N ROSES Thompson- June 26 $280,962 13,304 Cellar Door
SKID ROW Bowling $21.50 seliout Concerts
Assembly
Center & Arena
Univ. of
Tennessee,
Knoxville
Knoxville, Tenn.
YES Jones Beach July 21 $262,100 10,208 Ron Delsener
Theatre $40/$25 sellout Enterprises
Wantagh, N.Y.
JOE JACKSON Radio City July 15-16 $245,853 10,428 Radio City Music
JILL SOBULE Music Hall $25/$22.50/320 11,748 Hall Prods.
New York seflout
JIMMY BUFFETT & THE Cynthia Woods June 26 $228 691 10,000 PACE Concerts
CORAL REEFER BAND Mitchell Pavilion $28/822/815 sellout
FINGERS TAYLOR & THE The Woodlands,
LADYFINGER REVUE Texas
DARYL HALL & JOHN OATES Jones Beach July 16 $210,285 9,346 Ron Delsener
Theatre $22.50 10,100 Enterprises
Wantagh, N.Y.
THE MUSIC OF ANDREW World Music July 17 $209,115 7011 Tinley Park Jam
LLOYD WEBBER Theatre $75/$35/ 10,000 Corp.
FEATURING MHCHAEL Tinley Park, IIl. $27.50/810
CRAWFORD
WHITHEY HOUSTON Coca-Cola Star July 13 $208,566 10,763 PACE Concerts
AFTER7 Lake $25/%21 20,089 DiCesare-Engler
Amphitheatre Prods.
Burgettstown,
Pa.
OPERATION ROCK N' ROLL: Irvine Meadows July 12 $202,659 11,454 Avalon Attractions
JUDAS PRIEST Amphitheatre $25/$22.50/ 15,000
ALICE COOPER Irvine, Calif. $20.50
METAL CHURCH
DANGEROUS TOYS
DON HENLEY Finger Lakes July 12 $185,572 11,390 Metropolitan
SUSANNA HOFFS Performing Arts $26/825 12,600 Entertainment
Center Rochester
Canandaigua, Broadway Theatre
N.Y. League
AC/DC The Spectrum July 10 $184,782 9,476 Electric Factory
LA GUNS Philadelphia $19.50 14,400 Concerts
GLORIA ESTEFAN & MiAMI Reunion Arena July 10 $180,200 8,351 PACE Concerts
SOUND MACHINE Dallas $35/$22.50 18,000
CHAS ELSTNER
CLUB MTV TOUR: Coca-Cola Star July 12 $169,962 9,590 PACE Concerts
BELL BIV DEVOE Lake $24/818 20,089 DiCesare-Engler
TONY! TONI! TONE! Amphitheatre Prods.
CAC MUSIC FACTORY Burgettstown,
GERARDO Pa.
COLOR ME BADD
TARA KEMP
YES Garden State July 16 $168,985 6,993 in-house
Arts Center $28/$17.50 10,802
Holmdel, N.J.
BAD COMPANY/DAMN Castle Farm July 6 $168,518 8,984 Cellar Door Prods.
YANKEES Charlevoix, $21.50/$18.50 15,328
TATTOO RODEO Mich.
WHITNEY HOUSTON Providence Civic July 17 $164,782 7,012 Frank J. Russo
AFTER7 Center $23.50 12,000
Providence, R.l.
JOE COCKER The New Pine July 16 $163,822 1575 Cellar Door Prods.
JOHNNY WINTER Knob Music $22.50/%18.50 14,646

Copyrighted and compiled by Amusement Business. a publication of BPI Communications, Inc. No
part of this publication may be reproduced, stored in any retrieval system or transmitted in any
form without prior written permission from the publisher. Boxscores should be submitted to:

Marie Ratliff, Nashvilie. Phone: (615)-321-4295, Fax: (615)-327-1575. For research information
and pricing, call Laura Stroh, (615)-321-4254.

A GATHERING OF THE TRIBES N
Pacific Amphitheatre
Costa Mesa, Calif.

AN ONSTAGE EXCHANGE dur-
ing Fishbone’s set at this nine-act,
nine-hour marathon July 6 tersely
summed up the day.

“Y’all are standin’ there like you
got touched by the hand of God,”
remarked one band member.

“Nah, they got touched by the
hand of boredom,” riposted anoth-
er.

All too true. With the exception
of tumultuously received sets by
local heroes Fishbone and San
Francisco’s Primus, Tribes I was
a stupefying affair. It wasn't a
very profitable day for the promot-
er, either: Only 4,200 attendees
paid to take in the eclectic lineup at
this 19,000-capacity venue.

As the audience trickled in at 2
p.m., Austin, Texas’ Johnny Law
kicked off the day with a brief but
sometimes fierce set of capably
played hard rock. John Wesley
Harding followed with a surpris-
ingly well-received solo turn that
emphasized tart songs lampooning
the record industry.

In stark contrast to last year’s
concert, when Queen Latifah and
Ice-T leveled the house, the rap
acts at Tribes II drew a comatose
response. Yo-Yo's pleas for sister-
hood fell on disinterested ears,
while EPMD’s brief set at dusk
served largely as an intermission
for the tiring crowd.

Two power trios lit up the pro-
ceedings in the afternoon. Dallas
pop-metallurgist act King’'s X
roused the headbanging constitu-
ency with its harmony-laden,
Christian-themed rock. The major
response of the day was reserved
for Primus. Spearheaded by the
loopy antics of bassist Les Clay-
pool, the Bay-area funksters had
the entire house standing, boogie-
ing, and pumping their fists in the
air.

In a major scheduling gaffe,
Steve Earle brought on nightfall
with an uncharacteristically le-
thargic solo set that was virtually
ignored by the rapidly diminishing
crowd.

It was left to Fishbone to turn
up the juice one last time with a
typically frenzied performance. As
the black funk/rock unit wailed
through such intense numbers as
“Sunless Saturday’” and “Every-
day Sunshine,” lead singer Angelo
Moore capered ceaselessly, ulti-
mately singing one number while
perched atop the sound board in
the middle of the amphitheater.

While X’s rare L.A.-area appear-
ance was greeted warmly by its
hometown fans, the band was
hamstrung by the lateness of the
hour (the group took the stage at

(Continued on page 29)

scure Bobby McFerrin track “Don’t
Worry Be Happy” and the commer-
cially cold Beach Boys, while hits on
the latter soundtrack came “not from
the big guns” but from Roxette and
Go West.

Whether new artists should partici-
pate in soundtracks depends on the
quality of the film, said Fine Young
Cannibals manager Tony Meilandt.
From her standpoint as a film music
supervisor, Karen Rachtman said
that unsigned bands are especially at-
tractive when compiling a soundtrack
for a low-budget film. To this end,
she will get demo tapes from publish-
ers, or in the case of newly signed
bands, seek cooperation between the
label and studio in getting MTV and
radio promotion and play.

“If we know there’s an MTV guar-
antee and a couple singles,” added
Walden, “we have our bang for our
bucks, and the rest [of the sound-
track] can be unsigned acts or baby
bands. It’s all about cooperation be-
tween the record company and stu-
dio.”

In getting on soundtracks, CAA
talent agent Brian Loucks pointed
out the importance of access to
“someone who has taste,” usually the
music supervisor over the director.
Rachtman, however, noted that nine
out of 10 soundtracks do not get al-
bums.

The July 17 A&R panel touched on
artist development issues as well,
mainly choice of singles.

EMI A&R VP Ron Fair said that at
EMI, A&R will yield to the promotion
staff so long as an act’s music is pre-
sented to its best advantage. Modera-
tor and Polydor A&R chief Davitt Si-
gerson noted, “Sometimes you have
to make daring choices for an act. If
they don’t like a song enough to have
it turned into a hit, why record it in
the first place?”

But Geffen’s Tom Zutaut, noting
that promo men are “driven by in-
stant gratification” in getting radio
adds, said that leading with a hit sin-
gle is not always the best long-term
policy. For some acts, he said, “T'll
hide a song toward the end of a re-
cord because you know if it’s upfront
that's what they’ll want to promote.”

PANELISTS PONDER ‘PERFECT” MANAGER

(Continued from preceding page)

said Jim Guerinot, VP of artist devel-
opment and marketing at A&M Rec-
ords. “If it fails, you've got to have
the next step to be able to go on.”

“Don’t be afraid to make dumb
mistakes, don’t be afraid to fail,” ad-
vised Peter Mensch, a partner at Q-
Prime Management (Def Leppard,
Metallica, Queensryche). Perhaps the
only thing a manager should fear is
getting involved with the financial as-
pects of the artist’s career. Mensch
stressed that a manager should make
sure an artist has separate account-
ing and a separate attorney to avoid
conflicts of interest.

“Great managers get involved in
all aspects” of an artist’s career, said
Glass. But can a manager become too
involved?

“I spend hours and hours dealing
with personal problems. Sometimes I
put the business aside for it,” said
Vito Bruno, president of AM/PM En-
tertainment Concept. Added Hicks,
“I have a personal relationship with

all of my acts. I have a pager—
they’re paging me now!”’

The ability to “babysit,” it seems,
is yet another skill a great manager
must possess.
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A BILLBOARD
SPECIAL SALUTE

DIANE WARREN

THE #1 POP SONGWRITER OF THE YEAR

The top recording artists in the world know her. So do the top

producers... radio programmers... and record company

executives in search of the song ready to crash the top 10 on it's

way to No.l... in search of the song that has "breakout" and

"breakthrough" written all over it... and into it... by the most

successful songwriter of our time.

ISSUE DATE: AUGUST 24
AD CLOSE: JULY 30

B TALENT

How Pop Acts Orchestrate
A Formal Musical Approach

HIGHER PRETENSIONS: Paul
McCartney’s creative elevation to
the concert hall by way of an opus,
“Paul McCartney’s Oratorio” (to be
released by Angel Records), is
hardly the first instance where a
popular music man reached for a
more formal musical language in
which to express himself—Frank
Zappa comes to mind as a rocker
who has created concert hall music
(i.e., the mid-’80s’ “The Perfect
Stranger,” also released on Angel).

The past masters of American
popular song have done so, too,
though with

gers’ score for the “Victory At Sea”
TV series, suites from which pro-
duced several enormously success-
ful albums on RCA conducted by
the work’s orchestrator, Robert
Russell Bennett, in the "50s.

A Cole Porter ballet, “Within
The Quota” (1923), was revived sev-
eral years ago. But long consigned
to oblivion after initial perfor-
mances in the '40s is a Jerome
Kern work celebrating Mark
Twain that was commissioned (and
recorded) by conductor Andre Kos-
telanetz. And in recent years, Rich-
ard Adler, co-

rather limited » writer of the
success. Three scores for
e | WOPdSSMUSIE| ..
who come to i ] Game’’ and
mind are Kurt e 5 SRS 3 E- “Damn Yan-
Weill, Leon- ! B i AT 1_4 kees,”” has
ard. Bern- penned some
stein, and by Irv Lichtman symphonlc
George suites, al-

Gershwin. Weill and Bernstein,
even though their contributions to
the musical stage rank with the
best of their songwriter counter-
parts, were products of the classical
world—Bernstein was indeed one
of the great symphony conductors
of the 20th century.

Gershwin, however, was a joy-
ously creative songwriter with a se-
cure classical training enabling him
to dabble in the concert hall with
great commercial success—i.e.,
“Rhapsody In Blue” (not orches-
trated by Gershwin), “American In
Paris,” “Concerto In F,” and, of
course, “Porgy & Bess.”

While Weill, whose classical
works appear to be subject to grow-
ing appreciation, Bernstein, and
Gershwin were capable of orches-
trating their own serious-music en-
deavors, this is not true of other
songwriters (including McCartney),
though most could read and write
down musical notation. Irving Ber-
lin, who never tried to go beyond
the popular song form, could not.

Among those whose roots were
in popular song, Richard Rodgers
can claim one notable opus that
stands as a popular orchestral and
dance piece. Actually, its source is
the musical theater, where it was
performed, with choreography by
George Balanchine, in Rodgers &
Hart’s ground-breaking 1936 musi-
cal “On Your Toes.”

The work, “Slaughter On 10th
Avenue,” was central to the conclu-
sion of the show, regarded as the
first musical to take ballet serious-
ly. Rodgers was less successful in
another ballet commissioned by the
Metropolitan Opera House. “Ghost
Town’ (1939) had seven perfor-
mances at the Met, but little be-
came of the piece, although it has
been recorded in piano transcription

though he himself is not an orches-
trator. Of younger pop writers, An-
drew Lloyd Webber is the author
of a cello work that received wide-
spread acclaim. He also has made
millions writing stage works that
early on were dubbed “rock operas.”

]
BEING AN ARCHIVIST, I often
savor material that seems worth-
less to others,” says writer Brian
Gari. “A box of cassettes from the
early '80s that belonged to the late
lyricist Howard Greenfield was be-
ing thrown out. [ immediately
grabbed it and spent days labeling
every cassette. Among these was
one with the simple words ‘Shire
melody.” After [ played it, [ ran into
David Shire [known for his collabo-
rations with Richard Maltby] a few
days later, introduced myself, and
told him about this tape. He asked,
‘Would you like to write a lyric to
it? I worked on it immediately and
eventually we added a bridge.” The
resulting song is called “He’s Not
Home Yet,” and it is being recorded
for a debut album by Jana Rob-
bins, who plays the role of Mazeppa
and is Tyne Daly’s stand-in in the
hit Broadway revival of “Gypsy.”

THE 15TH ANNUAL Songwrit-
ers Expo, hosted by the Los Ange-
les Songwriters Showcase, is
scheduled for Nov. 9-10 at the Pasa-
dena Conference Center. The event
features three or four concurrent
classes, panels, and workshops on
the craft and business aspects of
songwriting. All proceeds go to
benefit LASS, a nonprofit organiza-
tion. For more info, call LASS at
213-654-1665 or write P.O. Box
93759, Los Angeles, Calif. 90093.

P RINT ON PRINT: The following
are the best-selling folios from

g’ by Richard Rodney Bennett. Rod- CPP/Belwin:
; gers, with longtime partner Lorenz 1. Jimmy Buffett, Greatest Hits

| s Hart, also wrote what is described For Guitar/Tab

FOR AD DETAILS CALL: CHRISTINE MATUCHEK 213-859-5344 w as a “symphonic narrative” first 2. Living Colour, Time’s Up (gui-

o performed in 1936 by Paul White- tar/tab)

| & man—a recording of the work, “All 3. Extreme, Pornograffitti (guitar/
o Points West,” was put out by Pro  tab)
Q Arte Records a few years ago. Of 4. Gloria Estefan, Into The Light

| a some classical pretension is Rod- 5. Garth Brooks, No Fences
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TALENT I

NMS NOTES

The following is a roundup of
events and discussions at the
New Music Seminar, July 13-17
in New York.

I.IUST WHO BENEFITS from the
boom in new major labels? “It's a
great thing for attorneys, manag-
ers; it’s easier to get a band signed
because of it,” said music attorney
and manager Elliot Cahn, at a
panel discussion of major-label art-
ist development. But with stiff
competition and the recession af-
fecting all businesses, said Cahn,
“how they can sustain profits is
beyond me.” The new labels are
popping up ‘“‘because everyone
wants a market share,” said Steve
Leeds, director of alternative and
video promotions for PclyGram
Label Group. ‘“‘Something is going
to have to fall by the wayside.”
Imago promotion VP Alex Miller
stressed that the increasing num-
ber of labels are vying for airplay
on the same number of radio sta-

tions. What gets play is “more of a
political question than a musical
question,” he said.

METAL MUSIC HAS BEEN bat-
tered by the soft economy and
copycat bands, said NMS panel-
ists. “‘You expect a kid to drop 18
bucks to see a band,” said Road-
racer promotion director Scott
Given, ‘““then drop another 18
bucks to buy a shirt, then drink,
and still expect them to pay for the
record?”’ Music writer Daina Dar-
zin targeted the copycat artist de-
velopment of record labels. “You
can do the Soundgarden model or
the Faith No More model with the
shorts, or you can do the Poison
model, or the Megadeth model.
That’s why kids are turned off: so
many bands are so alike.” Added
Nick Bowcott of Concrete Market-
ing, “I would have to blame the
record industry, because half
these people don’t have a clue.
They think if they go to the Cat
Club once every two weeks and sit
in the VIP room for half an hour

that they’re in touch with the
street.”

cENSORSHIP IS AN ISSUE on
the concert trail, agreed promot-
ers and booking agents. Triad Art-
ists agent Marc Geiger says the
multi-artist Lollapalooza tour can-
celed a date in Hershey, Pa., rath-
er than allow officials to forbid
language they considered vulgar.
QBB’s Dennis Arfa says his client
Andrew Dice Clay has been
turned down by 20% of the venues
he might have played because of
his controversial material. Other
restrictions emerge from economic
decisions. Talent buyer Moss Ja-
cobs with Avalon Attractions add-
ed that insurance rates for rap
shows are higher than for any oth-
er genre.

BLUES ROOTS: “The blues, in its
most basic expression, that of a
disadvantaged African-American
culture, has ceased to exist,” mu-
sic writer Sam Charters argued at
an NMS “Roots Music” panel. “It

has become an entertainment form
that appeals mostly to white col-
lege audiences. I now listen to rap
because that is what the black cul-
ture is saying today.”” Booking
agent Ron Kaplan disputed the
view, citing new artists emerging
on the pioneering black-owned in-
die label Malaco Records in Jack-
son, Miss., and the strong audi-
ences of all races drawn to blues
clubs, concerts, and festivals.

I.AMENTING THE GROWTH of
record-label bureaucracy at the ex-
pense of creativity during his New
Music Seminar keynote speech,
Elektra Entertainment chairman
Bob Krasnow looked back fondly
at simpler days of indie labels in
the '50s: “We had no financial pro-
jections to meet, no fiscal quar-
ters—because we didn't even
know what fiscal quarters were.”

Compiled by Catherine Apple-
feld, Barbara Davies, Thom Duf-
Sy, Trudi Miller, and Karen
O’Connor.

THE BEAT

(Continued from page 26) .

the Persuaders proved blues-rock
is alive and well in Vancouver . ..
Face Of Concern from Atlanta, a
previous Beat pick from regional
showcases in Nashville and Aus-
tin, topped the ASCAP showcase
bill, which also featured the Prom-
ise and Pearls Of Swine. Face of
Concern manager Russell Carter
(Indigo Girls, Kris McKay),
meanwhile, has tapped former
Sony Music regional A&R rep Tom
Simonson to open a West Coast
office . .. Island Records artist
Phranc dropped off the Morrissey
tour (which included an NMS-relat-
ed date at Madison Square Garden)
after learning of the fatal shooting
of her brother. In one of those rare
instances of talent prevailing over
touring politics, the opening slot
fell to unsigned singer/songwriter
Melissa Ferrick after Morrissey
heard her demo tape. Ferrick thus
found herself playing club and are-
na dates days apart.

ARTISTS IN CONCERT

(Continued from page 27)

10 p.m.) and a horrendous sound
mix. A set that ordinarily might
have been considered anticlimactic
was merely par for the course.
Considering the poor gate and
the dire quality of the event, it
seems unlikely that the tribes will
be gathering again next year.
CHRIS MORRIS

SPAIN, LIVE MUSIC BRAVO!
Palladium, New York

OLD WORLD RHYTHMS met mod-
ern rock and pop as the New Music
Seminar and Sociedad General de Au-
tores de Espana (Society of Spanish
Authors and Publishers, or SGAE)
hosted “Spain, Live Music Bravo!”
July 13 at the Palladium.

Echoing the success of last year’s
Spanish showcase, which featured
the bands Ketama, Camaron, and El
Ultimo de la Fila, this year’s lineup of
Jaleo, Seguridad Social, Azucar Mo-
reno, and Heroes de Silencio played
to a full house, as music fans of all
ages and nationalities enjoyed a spec-
tacular array of musical styles that
ran the gamut from traditional fla-
menco to reggae, rock, and contem-
porary dance music.

Azucar Moreno, or Brown Sugar,
is the band of the moment on the
Spanish dance charts, having recent-
ly won new-artist-of-the-year honors
at the prestigious Premio Lo Nuestra
a La Musica Latina awards. Toni and
Encarna Salazar, the striking gypsy
sisters whose powerful vocals drive
the band’s sound, had the audience
on their feet as they tore through hits
like “Mambo,” “Bandito,” and the
classic “Devorame.” They were
flanked by three male dancers who
combined voguing with flamenco bal-
let, and were backed by a full band of
talented musicians—a refreshing
change from the usual backing
tracks that accompany many of to-
day’s dance music performances.

Rock’n’roll aficionados were treat-
ed to a heavy dose of Spanish rock in
the form of Heroes del Silencio and
Seguridad Social, both of whom re-
flected the influence British and

American rock has had on the rest of
Europe. Black-clad Heroes del Silen-
cio, referred to by SGAE’s Eduardo
Bautista as ‘“‘the Spanish U2,” rev-
eled in the simplicity of their finely
tuned craft, evoking images of a
more intelligent, more mature hard
rock than we in America are used to
hearing. Seguridad Social, on the oth-
er hand, parodied the vanguard of
rock history, calling to mind such
groups as the Clash, the Ramones,
and even Elvis Presley.

The highlight of the evening by far
was Jaleo, whose name is a gypsy
term referring to the cacophony of
sounds induced by the voices, clap-
ping, and tapping of flamenco. Led
by the outstanding guitarist Diego
Cortes, who has played with such
musicians as Paco De Lucia and San-
tana, Jaleo’s unique blend of flamen-
co and jazz captivated the audience.
Drummer Enric Canada and flautist
Domingo Patricio wove melody and
rhythm through Cortes’ guitar work,
while dancers Meritell Cardellach
and Maria Rosa Jimenez performed
exquisitely elaborate flamenco ballet
that transported the viewer to anoth-
er time and place. This band in partic-
ular deserves an extended tour of the
U.S. in the very near future.

VICTORIA STARR

REGGAE SUNSPLASH '91
Beacon Theater, New York

IN THE SEVEN years since it began
touring, Reggae Sunsplash has been
an uneven extravaganza. This year’s
edition, sold-out crowd notwithstand-
ing, was no different.

Little Lenny, a Kingston, Jamaica-
born toaster whose first big hit, “Gun
Inna Baggy,” candidly discussed the
spread of venereal disease and was
largely banned, opened the four-
hour-plus set. His rapid-fire toasting
rode dancehall rhythms and sported
dub and double-time sections. It
clearly gripped the crowd’s large Ja-
maican contingent, which responded
happily to his respectful invocation of
Bob Marley and cover of “Get Up
Stand Up.”

Marley’s name got bandied about
during the evening, but in a talisman-
ic way obviously due to his interna-
tional commercial impact. Carlene
Davis, for instance, is known for love
songs—her other efforts, like “Wel-
come Home” for Nelson Mandela,
are empty sloganeering. So when she
said, “I truly believe we are living in
a world that’s in need,” then sang an
insipid cover of Marley's “Buffalo
Soldier,” it felt as dissociated as Don-
na Summer doing Bob Dylan.

Andrew Tosh, Peter’s son, rode on
and off the stage on a unicycle, but
his set didn’t live up to that flamboy-
ance. He turned in solid if lackluster
versions of his own material, like

“Make Place For The Youth.” Then
he finished— not surprisingly, given
Reggae Sunsplash’s perspective—
with a medley of his father’s tunes.

Jamaica-born/Bronx-bred Shine-
head stole the show. An energetic
and charismatic performer, he ca-
reened from riser to riser as he sang
and rapped finely nuanced hits like
“Unity” and “Family Affair.”” His
wonderful parody of Sting, “A Jamai-
can In New York,” struck resonant
chords in his fellow aliens, who re-
sponded enthusiastically to its cata-
log of prejudicial stereotypes.

After an intermission, other seg-
ments of the audience got to go wild
over Maxi Priest. Like everyone ex-

cept Shinehead and Dennis Brown,
the lightweight popster felt obliged
to mention Marley, though it’s not
too hard to imagine what Bob would
have thought about sappy and cli-
chéd Tin Pan Alley-style tunes like
“Close To You” and “Space In My
Heart.” Still, the teenies exploded at
every move he made.

Last up was Brown, who was
backed, like the others, by his able A-
Team band and the all-female Burn-
ing Brass. Kids began streaming
from the hall, but the silken baritone
clearly held the Jamaicans’ attention
with his rock-steady, political reggae
and Rastaman patter.

GENE SANTORO

The La’s self-titled debut album on
London Records has to date sold
more than 140,000 units and has
become the label’s biggest success
story since London was relaunched
as part of last year’s restructuring
of PolyGram, its parent company.
“There She Goes,” the U.K. band’s
first single, which recently entered
the Hot 100 chart, was initially pro-
moted at alternative radio and
climbed to No. 2 on the Modern
Rock Tracks chart three months
ago.

The La’s, a foursome from Liv-
erpool composed of brothers Lee
and Neil Mavers, Cammy, and
John Power, were signed by Go!
Discs in England three years ago
and built a following with the sin-
gles “There She Goes,” “Way
Out,” and ‘“Timeless Melody.”
Those songs earned the La’s a plat-
inum album in their home country,
and the media exposure caught the
attention of London president Pe-
ter Koepke.

In addition to the La’s, another
Go! Discs’ band, the Trash Can Sin-
atras, convinced Koepke that the
label had an eye for talent and he

NEW ON THE CHARTS

negotiated a Go! Discs’ deal that al-
lowed him to sign both groups for
U.S. debuts earlier this year.

While London had some success
on the Modern Rock Tracks chart
with the Trash Can Sinatras, the
La’s have established a market-
place niche for the label. Koepke
says critical raves the band has re-
ceived here are due in large part to
its stripped-down, no-nonsense
sound.

“Everything is cyclical,”’ he
says. “Every generation will want
something that isn’t slick and
crowded with production but some-

THE LA’S: Pictured, from left, are Cammy, Lee Mavers, Neil Mavers, and

John Power.

thing that is a bit more purist. The
La’s songs are as pure as rough lit-
tle diamonds.”

Tour dates later this month with
Elvis Costello will help to augment
the La’s credibility, a credibility
that Koepke says has much to do
with the band’s knack for writing
good songs: ““Their songs say
something and they say it passion-
ately. When you put the album on,
the whole thing works—you don’t
have to take it off after three
songs. You can throw it on, make
an omelet in the kitchen, and have
a great time.” JIM RICHLIANO
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by Is Horowitz

SECONDARY EXPLOITATION: Sony Classical is
not about to fudge its reissue program with euphe-
misms. As it digs ever deeper into catalog it’s not at all
diffident about calling a spade a spade.

And if the label chooses to call the program “sec-
ondary exploitation,” so much the better. It only
serves to remind us that the record business is indeed
a business.

In any event, upcoming midline reissue programs at
Sony mine a rich lode. In many cases, the titles will
appear again, and yet again, after several past incar-
nations. Others are fresh to CD. And there is less re-
luctance now to dig back to the mono stratum if the
performances merit revival, as so many undeniably do.

Peter Munves, in charge of Sony Classical’s domes-
tic catalog exploitation wing, notes that much of the
recycled material has been remastered to take advan-
tage of 20-bit technology.

The program is headed internationally by Andreas
Packhauser, director of secondary exploitation. In ad-
dition to Munves, members of his staff include George
Kadar in Germany, Paul Blitz in Holland, and Ray
Burford in the UK. Most reissues are slated for
worldwide release.

It comes as no surprise that the late Leonard Bern-
stein will be the subject of major reissue attention.
Due in October is a “Portrait” series that will present
the triple-threat artist in five multidisc sets, featuring
him as composer, conductor of his own works, and pia-
nist. Three will showcase Bernstein’s stage and con-
cert works, one will star him as both soloist and con-
ductor in a group of concertos as well as pianist in
chamber works, and another as accompanist, both on

podium and keyboard, in songs by Mahler.

But all that is only prelude to the “Bernstein Royal
Collection,” which bows early next year with 25 titles
and will encompass 100 CDs before running its course.

Sony Classical will mark the 10th anniversary of the
death of Glenn Gould next year with the release of
more than 25 CDs that will include a number of titles
never before available. Rights to the latter were ac-
quired from the Canadian Broadcasting Co. and the
Gould estate, says Munves. Among these he points to
sonata with Yehudi Menuhin, and solo works by Cho-
pin and other composers outside the usual Gould rep-
ertoire.

Sony expands its Rudolf Serkin reissue program
next year with a four-CD Schubert package and a five-

Sony Classical is exploiting
its catalog via reissue program

disc set of vintage Mozart piano concerto perfor-
mances. The latter are mono recordings considered
landmarks in their time. Prestereo Beethoven sonata
packages are also being considered for release, says
Munves.

This fall, when the Mozart bicentennary celebration
peaks, the label will release 10 multiple-disc sets under
the “Legendary Mozart Interpreters” rubric. Fea-
tured are such artists as Bruno Walter, George Szell,
Robert Casadesus, Isaac Stern, the Budapest Quar-
tet, Serkin, Lily Kraus, and a batch of singers includ-
ing Lily Pons, Eleanor Steber, Ezio Pinza, and
George London.

A Pierre Boulez retrospective series is due in No-
vember, and Jean-Pierre Rampal’s 70th birthday will
be feted at midprice next year with a reissue cycle.

Labels agree that the flood of midlines, as well as
budgets, is inhibiting exposure of top-of-the-line CDs.
But no major seems willing to be the first to cut back.

There’s lots more in this splurge of catalog activity
by Sony Classical. But space here, just as in dealer
bins, is finite.

' “All the News That Fits His Prints™ g

7 UKERMAN'S
DOUBLE TAKE

When Bartok wrote a violin concerto for
his friend Zoltan Szekely, the ending was
different from what we hear today, with
no role for the solo instrument. At
Szekely’s request, Bartok rewrote the
final bars to include the soloist.

For the first time on record, the origi-
nal ending is available along with the
familiar revision. Listeners can com-
pare and program their choice. Either
way, the listener will enjoy a superla-
tive performance of Bartok's Violin
Concerto No. 2 by Pinchas Zukerman, Leonard
Slatkin and the Saint Louis Symphony.

The versatile Mr. Zukerman also performs Bartok's Viola Concerto,
one of the most richly melodic compositions for that elegant instrument.

Bartok for violin and viola—the choice is yours from RCA Victor Red Seal,
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e Compiled from a national sample of retail store sales reports:
o x
52
= v | ©
© | F|¢|TITLE ARTIST
L | & | 2 | LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 » »
1 1145 {N CONCERT A  LONDON 430 433-2° 43 weeks at No. 1
CARRERAS, DOMINGO, PAVAROTTI (MEHTA)
2 4|65 HOROWITZ: THE LAST RECORDING  SONY CLASSICAL SK-45818*
VLADIMIR HOROWITZ
3 519 RUSSIAN ROMANCES  PHiLIPS 432 119-2*
DMITRI HYOROSTOVSKY
4 311 MIDORI: LIVE AT CARNEGIE HALL  SONY CLASSICAL SK 46742¢
MIDORI
5 2 |95 PIAZZOLLA: FIVE TANGO SENSATIONS  NONESUCH 79254*
KRONOS QUARTET
6 619 CORIGLIANO: SYMPHONY NO. 1  ERATO 45601-2-2K*
CHICAGO SYMPHONY (BARENBOIM)
7 7115 BRAHMS: CONCERTO IN D anGEL CDC-54187*
KENNEDY, LONDON PHILHARMONIC (TENNSTEDT)
8 8 |55 BLACK ANGELS  NONESUCH 79242-2%
KRONOS QUARTET
9 (117 DIAMOND: SYMPHONY NO. 3/KADDISH  DELOS DE 3103¢
STARKER, SEATTLE SYMPHONY (SCHWARZ)
10 | 12| 29 ITZHAK PERLMAN: LIVE IN RUSSIA  aNGEL CDC-54108*
ITZHAK PERLMAN
11 /911 PROKOFIEV: PETER AND THE WOLF  0c 429 396.2*
STING, CLAUDIO ABBADO
12 | 14| 9 BRAHMS: A GERMAN REQUIEM  pHiLiPs 432 140-2¢
MARGIONO, GILFRY (GARDINER)
13 [13]7 BARBER: SYMPHONY NO. 1 Rrca60732-2-RC*
SAINT LOUIS SYMPHONY (SLATKIN)
14 16|21 THE ALDEBURGH RECITAL  SONY CLASSICAL SK 46437*
MURRAY PERAHIA
15 | 20| 3 BARBER: 1ST SYMPH./BEACH: GAELIC SYMPH.  CHANDOS CHAN 8958¢
DETROIT SYMPHONY (JARVI)
16 |15/ 7 GLENN GOULD CONDUCTS WAGNER  SONY CLASSICAL SK 46279*
GLENN GOULD
17 |18 9 GESUALDO: TENEBRAE  ECM 422 843 867-2¢
HILLIARD ENSEMBLE
ENCORE!  SONY CLASSICAL MDK 47176*
18 |NEWD CARRERAS - DOMINGO - PAVAROTTI
19 | 17 | 71 | BEETHOVEN: SYMPHONY NO.9 06 a29.861% -
LEONARD BERNSTEIN
20 |19 |59 RACHMANINOFF: VESPERS  TELARC CD80172*
ROBERT SHAW FESTIVAL SINGERS
21 251 3 HANDEL: SONATAS  RCa 60441-4-RC*
KEITH JARRETT, MICHALA PETRI
22 12|15 ROSSINI: OVERTURES  ANGEL CDC-54091*
LONDON CLASSICAL PLAYERS (NORRINGTON)
23 (16|13 AMERICAN ELEGIES  NONESUCH 79249-2*
JOHN ADAMS, DAWN UPSHAW
24 |Re-eNTRy| VIVALDI: THE FOUR SEASONS  anGEL C0C-49557+
NIGEL KENNEDY/ENGLISH CHAMBER ORCHESTRA
25 | 231 3 SIBELIUS: SYMPHONIES 4 & 5  LONDON 425 858-2+
SAN FRANCISCO SYMPHONY (BLOMSTEDT)
TOP CROSSOVER ALBUMS..
* % NO. 1 & &
1 1119 SPIRITUALS IN CONCERT oG 429 790.2* 17 weeks at No. 1
BATTLE, NORMAN (LEVINE)
2 207 |! LOVE A PARADE  SONY CLASSICAL SK 46747*
BOSTON POPS (WILLIAMS)
3 5|5 NIGHT & DAY  ANGEL CDC-54203¢
THOMAS HAMPSON
4 8|3 HOLLYWOOD DREAMS  pHiLips 432 409-2*
_1_ HOLLYWOOD BOWL ORCHESTRA (MAUCERI)
5 313 POPS PLAY PUCCINI  TELARC CD 80260*
CINCINNATI POPS (KUNZEL)
6 4| 19 THE AMERICAN ALBUM  Rrca 60778:2-RC*
SAINT LOUIS SYMPHONY (SLATKIN)
7 111l HOLLYWOOD GOLDEN CLASSICS  ATLANTIC 82257-2*
) JOSE CARRERAS
8 6|25 BE MY LOVE  ANGEL COC 95468*
PLACIDO DOMINGO
I
9 10| 5 MOVIE LOVE THEMES  TELARC CD-80243*
CINCINNATI POPS (KUNZEL)
101710 CINEMA ITALIANO  Rca 60706-2-RC*
MANCINI POPS (MANCINI)
11 | 91133 THE CIVIL WAR  ELEKTRA NONESUCH 79242-2*
SOUNDTRACK
12 |15 15 SCREAMERS  MERCURY 432 019-2*/PHILIPS
EASTMAN WIND ENSEMBLE (FENNELL)
1311219 THE VERY BEST OF THE BOSTON POPS  puiLIPs 432 802-2¢
BOSTON POPS (WILLIAMS)
MUSIC OF THE NIGHT  SONY CLASSICAL SK-45567*
14 IRe-ENTRY BOSTON POPS (WILLIAMS)
15 |14 13 A CAPPELLA AMADEUS  VIRGIN 91208*
SWINGLE SINGERS

® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
certification for sales of 1 million units with each additional million indicated by a numeral following the

symbol. All albums

available on cassette and CD. *Asterisk indicates vinyl unavailable. © 1991, Billboard/

BPI Communications, Inc.
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THIS WEEK
WEEKS O

2 WKS. AG
CHART

Compiled from a national sample of retail store
and one-stop sales reports.

ARTIST TITLE
LABEL & NUMBER/DISTRIBUTING LABEL

% NO.1 * &
NATALIE COLE  ELEKTRA 61049

1 week at No. 1
UNFORGETTABLE

N@
~N
o

WYNTON MARSALIS
COLUMBIA 47346 STANDARD TIME VOL. 2 INTIMACY CALLING |

[

1115

DIANNE REEVES  BLUE NOTE 90264*/CAPITOL | REMEMBER

4113

THE HARPER BROTHERS  VERVE 847 956°/POLYGRAM ARTISTRY

DAVID SANBORN  ELEKTRA MUSICIAN 61088%/ELEKTRA ANOTHER HAND

STAN GETZ  emarcy 838 770° SERENITY |

8 |11

MARLON JORDAN QUINTET coLumsia 46930° LEARSON'S RETURN

BEIB[El]<[-[5]-1e]-[-

7 | 25 | SHIRLEY HORN  vERVE 847 482/POLYGRAM YOU WON'T FORGET ME
6 | 15 | CARMEN MCRAE novus 3110*/RCA SARAH-DEDICATED TO YOU
11| 9 | JAMES MOODY  novus 35- ‘;«:A HONEY
24 | 3 | MCCOY TYNER cHESkY Jo51° NEW YORK REUNION I
JOHNNY GRIFFIN  ANTILLES 8421°*/ISLAND THE CATJ
lif) 3 | TERENCE BLANCHARD coLumBia 47354+ TERENCE BLANCHARD i
14| 5 | CHRISTOPHER HOLLYDAY nNovus 3118°/RCA THE NATURAL MOMENT
15 | 9 | 15 | ROY HARGROVE Non;l l3RCA PUBLIC EYE
16 BTlS hKEITH JARRETT  ECM 847 135%/POLYGRAM TRIBUTE
17 |12 ; 53 | HARRY CONNICK, JR. A  COLUMBIA 46146 WE ARE IN LOVE
NEWD | CASSANDRA WILSON T 834 443+/POLYGRAM SHE WHO WEEPS
ﬁ 13 . 7 | ELLIS MARSALIS TRIO  BLUE NOTE 96107° ELLIS MARSALIS TRIO |
NEWDP | TOUGH YOUNG TENORS  ANTILLES 848 767*/ISLAND ALONE TOGETHER
21 | 22| 5 | JOE LOVANO  BLUE NOTE 96108*/CAPITOL LANDMARKS _]'
2 |0]13 gg?scﬁ'%QS':}é'B/ékgT%EA DISCOVERY: LIVE AT MONTREUX I
@ NEW D | RICHIE BEIRACH & GEORGE COLEMAN  TRILOKA 185° CBKV!;RGENCE
24 19-[ 27 | MARCUS ROBERTS  NOVUS 3109/RCA ALONE WITH THREE GIANTS
@ NEWP | MCCOY TYNER  ENJA 79668°/MESA-BLUEMOON REMEMBERING JOHN
TOP CONTEMPORARY JAZZ ALBUMS..
* & NO.1 & & 7 weeks at No. 1 ]
1 11]13 ] THE CRUSADERS  GrP 9638+ HEALING THE WOUNDS |
2 | 2 |13| JONLUCIEN MERCURY 848 532 LISTEN LOVE |
@ 4 | 7 | SPYRO GYRA Grp 9642° COLLECTION l
4 | 3 | 11| TUCK & PATTI  WINDHAM HILL JAZZ 0130° DREAM |
5 | 5|7 | JEAN LUC PONTY gpiC 47378" TCHOK&A
(6)|13| 3 | CANDY DULFER  aisa s67ae SAXUALITY
7 | 8| 7 | LEE RITENOUR  GRP 9645° COLLECTION
1
£ b E}AERLréR’}?Eg'gséyz? L FLIGHT OF THE COSMIC HIPPQ |
9 J 17 | EARL KLUGH  waRNER 8ROS. 26293 MIDNIGHT IN SAN JUAN
10 | 10| 7 | GARY BURTON  Grp 9643° COOL NIGHTS
(AD| 15| 5 | TOM SCOTT  cre 9646° KEEP THIS LOVE ALIVE
12 | 7 | 21 | YELLOWJACKETS Gre 9630 GREENHOUSE
13 | 11|17 | KILAUEA  BRAINCHILD 9105° ANTIGUA BLUE |
14 | 16| 5 | DON GRUSIN Gre 9644+ ZEPHYR |
15 | 14 | 11 | SPECIAL EFX GRrP 9640° PEACE OF THE WORLD

SCOTT HENDERSON & GARY WILLIS  RELATIVITY 88561° TRIBAL TECH

17 | 9 | 21 | GEORGE HOWARD  Gre 9629 LOVE AND UNDERSTANDING
18 | 18 | 39 | JOE SAMPLE  WARNER BROS. 26138 ASHES TO ASHES
NEWD | KIM WATERS  warLoCk 2726* SAX APPEAL
20 | 12| 25 | DIANE SCHUUR  Gre 9628 PURE SCHUUR
21 | 19|29 | DAVE KOZ  capoL 91643 DAVE KOZ !
@ NEW D | MICHEL PETRUCCIANI  BLUE NOTE 95480°/CAPITOL PLAYGROUND |
@ NE“P rNETTLEERs é\AF;FSEaI;.B/IE\FSIJCM & THE HIEROGLYPHICS ENSEMBLE ST
24 | 22| 5 | JIM BEARD cTi 847926*/POLYGRAM SONG OF THE SUN
25 | 23| 5 | VARIOUS ARTISTS  Grp 9641+ GARFIELD: “AM | COOL OR WHAT?"

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA)
certification for sales of 500.000 units. A RIAA certification for sales of 1 million units with each

additional miflion

indicated by a numeral following the symbol. All albums available on cassette and CD.

*Asterisk indicates vinyl unavailable. © 1991, Billboard/BP! Communications, Inc.
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Notas

by John Lannert

TWO YEARS AGQO, the French guitar sextet the Gipsy
Kings broke into the American market with their up-
tempo flamenco rock groove. Now, asserts Jeff Gottes-
feld, media services coordinator of Warner Music Inter-
national, “the time is ripe for the stateside domestic de-
but of Mexico City’s venerable rock outfit E1 TRIL

“My opinion,” he says, “is that the music is great and
it should stand on its own, and if the Gipsy Kings can
make it [in the U.S.], a rock’n’roll band can make it.”

In an unusual promotional campaign, Gottesfeld is
planning to market Ei TRI's latest album, “Una
Leyenda Viva Llamada EI TRI,” solely through the
print media. No radio stations are being serviced, nor is
there a tour in the works, save for a tentative New York
appearance this fall. Gottesfeld is attempting to con-
vince major U.S. retailers to restock the slamming, so-
cially aware album as a rock disc. In addition, he says a
video of the WEA Latina group’s live show will soon be
forthcoming.

E1TRI’s June 7 set at the sold-out Hollywood Palladi-
um raised a few eyebrows when fans and security per-
sonnel scuffled upon the show’s conclusion. Local police
said two concertgoers were injured and two spectators
and a security guard were arrested.

No such incident marred the “Rock Sin Fronteras”
concert June 29 in Los Angeles. The four-act bill featur-
ing BMG’s Caifanes, Sony Argentina’s Los Fabulosos
Cadillacs, Kenny Y Los Electronicos, and Feel-ix drew
2,500 fans to the Shrine Expo Hall.

And what of the Gipsy Kings? The Elektra act is alive
and well and on tour, supporting its just-released album,
“Este Mundo.”

ANGEL GOES INDEPENDENT: San Antonio, Texas-
based Angel Records became “an official label” last
month, says VP/GM Jesus Guillen. The company’s star
act, Los Temerarios, had been previously licensed to
TH-Rodven. A current rerelease of Los Temerarios’
1983 debut, “Edicion De Oro,” will be followed by a new
album from the group next month. Other new albums
being shipped by Angel include “Con Tu Adios” by
Grupo Imagen and “Poema” from Grupo Amigo De
Los Hermanos Diaz.

MIDWEST TEJANO MUSIC AWARDS BOW: More
than 500 spectators showed up at the debut Midwest Te-
jano Awards, June 14 in Toledo, Ohio. The kudos cere-
mony was hosted by Tejano veteran Sunny Ozuna and

Warner Int’l aims to rock
States with Mexico’s El TRI

sponsored by La Prensa Nacional newspaper, La Prensa
Records, and the Midwest Tejano and Latin Music asso-
ciations. Richard Neller, director of the Midwest Tejano
Music Assn., claims the 300,000 Mexicans and Hispanics
of Mexican descent living in the Midwest comprise “the
largest listening block for Tejano music outside of Tex-
as.” Juve Adalco Jr. of Sony Discos’ Grupo Adalco won
the male-vocalist-of-the-year award.

MISCELLANEOUS NOTE: In its July issue devoted to
the Latin entertainment industry, Hispanic Business
magazine compiled a top 20 list of highest-paid Hispanic
media figures based on 1990 gross revenues and project-
ed 1991 gross earnings. Heading the moneyed list was
Julio Iglesias with a two-year tally at $120 million. Glo-
ria Estefan, who placed a distant second at $43 million,
was followed by her husband, Emilio, at $22.5 million.
Talk show host Geraldo Rivera ($22 million) and Grate-
ful Dead guru Jerry Garcia ($16.5 million) rounded out
the top five.

1

|

|

by Jeff Levenson

lT’S BEEN DIFFICULT FOR PIANIST McCoy
Tyner to get out from behind the shadow of John Col-
trane. Not that his contributions to jazz are limited
only to those he made while a member of Trane’s
ground-breaking quartet between 1962 and 1965. In-
deed, Tyner’s recording career as a leader can be di-
vided into four distinct phases: his Impulse years, cov-
ering the time when he was still working for the Pro-
methean tenorist; his Blue Note period, marking his
departure from the group; his Milestone days, begin-
ning in 1972, which reaffirmed his place as a singular
stylist and group master; and his current, multilabel
phase, which finds him recording for any number of
companies.

Adjectives summoned to describe Tyner’s play in-
variably evoke the male side of things: muscular, ro-
bust, beefy, thunderous. The words are meant to un-
derscore his percussive, swells-of-sound attack that
mixes serpentine lines with elephantine chord struec-
tures. But Tyner is capable of much tenderness; he
can caress the keyboard and coax from it melodic in-
ventions that echo and decay with a melancholic after-
glow. He is a romantic with the ferocity and heart of
an African warrior.

Three recent titles—one reissue and two new re-
cordings—illuminate Tyner’s touch within various
group configurations. “Echoes Of A Friend,” a Mile-
stone session released by Fantasy as part of its OJC
series, dates from 1972. It features Tyner honoring
the memory of Coltrane with a stately set of unaccom-
panied reads. Even while interpreting hushed and sol-
emn compositions such as ‘“Naima,” Tyner rumbles

and roars in pain—a lion mourning the death of a
mate. “Remembering John” is a new Enja release
that covers similar emotional territory. Bassist Avery
Sharpe and drummer Aaron Scott lift the leader as he
essays tunes (mostly) composed by Trane. “New York
Reunion” is a quartet date that reunites Tyner with
tenorist Joe Henderson, bassist Ron Carter (both ap-
peared on the leader’s fine Blue Note record “The
Real McCoy”’), and drummer Al Foster. Here, he
shares the spotlight with masterful playmates, all
romping on his own high level. They mesh well despite
each member’s star status.

What these issues illustrate is that Tyner may nev-
er escape the shadow of Trane. Nor may he want to.
Time and again he reasserts his solemn belief that mu-

3 recent titles illuminate
McCoy Tyner’s touch

sic is a vital life force emanating from the Creator. It’s
a sentiment advanced by many, most decidedly by
Tyner’s former employer.

STUFF: Trumpeter Nat Adderley recently won the
Swing Journal Pick Award (Japan’s equivalent of the
Grammy) for his Alfa album “The Old Country” ...
Roger Kellaway has just become the 11th pianist in
Concord’s ongoing series of solo piano recitals, “Live
At Maybeck Recital Hall.” The composer of the televi-
sion theme to “All In The Family” (bet you didn’t
know that) follows Kenny Barron (volume 10) and
brings to the date, no doubt, his singularly orchestral
sensibility . .. Three-quarters of VIEW Video’s latest
batch of releases should interest jazz fans: “Grover
Washington, Jr. In Concert,” “Louis Bellson And
His Big Band,” and “[Billy] Cobham Meets Bellson”
... Time Records is about to issue “Soft Picks,” a lite-
jazz, easy-listening compilation by guitarist Al Caiola.
Included, I'm told, is Caiola’s homage to Michael Lan-
don, the theme from “Bonanza.”

Billboard.
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- « | SE Compited from national Latin
' o airpl rs.
‘é’ﬁ Z’tﬂ §8 o< ARTIST radio airplay reports. TITLE
F2 | 0% | ~nx | 2O LABEL
* % NO.1 » «
1 1 | 11 | DANIELA ROMO # TODO TODO
CAPITOL-EMI LATIN 7 weeks at No. 1
(2)| 3 | 3 | 3 | BANDABLANCA FIESTA
SONOTONE
3 | 2 | 2 | 10 | RICARDOMONTANER # DEJAME LLORAR
TH-RODVEN
()| 2 | — | 2 | VIKKICARRY ANA GABRIEL COSAS DEL AMOR
i SONY
Ol |n|s | TODO MI CORAZON
6 | 7 | 13| 7 | SERGIODALMA # BAILAR PEGADO
TH-RODVEN
@ 1l 2 4 | VICTORVICTOR MESITA DE NOCHE
SONOTONE
P DIME QUIEN
8 8 16 4 l%lISSCéSLHg'EFEr\ﬁTIONAL/SONY Q BS
9 | 4 | & | 10| BRAULIO # NAVEGAREN TI
LUIS MIGUEL AMANTE DEL AMOR
10 6 5 15 WEA%ATIN?
* % ¥ POWER PICK % * &
(D! 3 | — | 2 | ANAGABRIEL AHORA
SONY
2 | & | %[ 2] LOSBUKS Mi DESEO
LA SOMBRA EL SANCHO
A v | % | 5 | AW .
14 16| 10| 8 | Xuxa CHINDOLELE |
N
15 10 15 16 &L{'&)ﬁg\% LATIN 0 HACE FALTA
6 | 12 | o | 18 | EANDORA CONTU AMOR
7| 9 | 7 | 11 | ROCIODURCAL A QUE ME QUEDO CONTIGO
8 17 | 17| 8 | RUBENBLADES CAMALEON
CAR D'LEON
2 | 2 | 5 | OSCARE DETALLES
L
20 20 29 3 DISC%MILTERNAT!ONAL/SONY QUEDATE
210 | 15| 14 | 13 | YICENTE FERNANDEZ QUE SEPAN TODOS
2w |8 | 1| WILKINS # SERENO
2| 18 | 12| 7 | ERINCODEWITA YA LO HE VIVIDO
27 | R EDNITA NAZARIO DESPUES DE TANTO
CAPITOL-EMI LATIN
* % * HOT SHOT DEBUT* % &
AN GABRIEL AMOR ETERNO
@ Newp | 1 | JANGABR
(26) JOSE LUIS RODRIGUEZ SE ME HACE AGUITA LA BOCA
34 R 3 SONY
@D n | — | 2 | ALEJANDRAGUZMAN HACER EL AMOR CON OTRO
MELODY
8| 23| 20 | 12| SLORATREVI ® PELO SUELTO
29 | 25 | 28 | 4 | SIMONE PROCURO OLVIDARTE
30 | 26 | 123 ||| ELGRANICOMBO LA CURANDERA |
I 1
31 | 22 | 18| 9 | LOSYONICS POR QUE VOLVI CONTIGO
2 31| | 2 | LOSBUKIS CHIQUILLA BONITA
0S TIGRE N
(33| NEWp | 1 | LOSTIGRES DEL NORTE HOY NO ES Mi DIA
(39| NEwp | 1 | BRONCO AMIGO
GIP AILA ME
@ NEW)D 1 ELEK?RYAKINGS B
ROBE R
% | 2 [ % | u | BOBERTOCARLOS | MUSER
@D NEWD | 1 JOSE JOSE UN HOTEL EN VEZ DE CORAZON
OLE-OL OR
NEW)D 1 CAIT’IETOL»EEMI LATIN SOLDADO DE AM
MPA
NEWD | 1 | IMPACTODE MONTEMORELOS ENDULZAME EL CAFE MARIA
NEW) | | | LOURDESROBLES ESEL

( )Records with the greatest airplay gains this week. @ Video clip availability. Chart is compiled weekly,
but appears in the magazine bi-weekly. © 1991, Billboard/BPI Communications, Inc.
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All-Star Cast. Vince Gill and Mary-Chapin Carpenter perform ‘“denny Dreamed
Of Trains,” a-song written by Carpenter, for guest-host Kathy Mattea during a
recent episode of The Nashville Network’s “Nashville Now™ show.

BY EDWARD MORRIS

MORRISTOWN, Ohio—In spite of
the relentless heat that burned
into the upper 90s all three days,
the 15th annual Jamboree In The
Hills here, July 19-21, drew what
appeared to be the largest crowd
in its history. Certainly, there
were several thousand more in the
huge outdoor arena than last year,
when torrential rains almost
brought the usually sunny event
to a halt.

For the past two years, Jambo-
ree officials have refused to re-

WHAT DOES HOLLY DUNN MEAN? Ladies and
gentlemen, in this corner, Holly Dunn, joint writer, co-
producer, and performer of the song “Maybe I Mean
Yes.” And in this corner, all the people who say Dunn
should be ashamed of herself—that the song belittles
women, that it sends the wrong signal to men, and that
it may even encourage that most recently isolated so-
cial ill, “date rape.” The song has yet to create a 2 Live
Crew-level firestorm, but it was the subject of a lead
piece on “Entertainment Tonight,” and at least one

The Darker Meaning Of Holly Dunn’s Song

Is ‘Maybe I Mean Yes’ Traitorous To Women?

long term and in concert with similar messages—shape
anti-social attitudes. If “Maybe I Mean Yes” doesn’t ac-
tually endanger women, it certainly reduces them to
the level of prey. Flirting is an ego-protecting reality
and a perfectly legitimate subject for artists to explore.
But this song is redeemed neither by insight nor irony.

cAPITOL LOBBY: Speaking of the Garth Brooks vid-
eo—~Capitol Nashville president Jimmy Bowen has
sent copies of “The Thunder Rolls” to members of the
Country Music Assn., so-

has refused to play the
song. TNN and CMT, bul-
warks of social responsi-
bility when it came to
shielding the public from
“The Thunder Rolls,”
Garth Brooks’ minimovie

country radio station—
KUGN Eugene, Ore.—
Nashville

Mean Yes” has climbed to No. 53 on the Billboard coun-
try singles chart.

At issue are such lyries as “When I say no I mean
maybe, or maybe I mean yes” and “nothin’s worth ha-
vin’ if it ain’t a little hard to get.” Dunn has told inter-
viewers that all she's singing about is a specific case of
flirtation. But both the lyrics and the video imply that
she’s describing what she sees as a universal—and de-
sirable—phenomenon. The video lightheartedly trots
out such mythic couples as Adam and Eve, Romeo and
Juliet, and Cinderella and the Prince to suggest that in-
direction and evasiveness are the primary ways for
women to relate to men.

Will the song lead directly to dire consequences for
women? Probably not. It is difficult to imagine any
man forcing himself upon his date and, afterward,
pleading in his own defense, “I was prepared to take no
for an answer, but Holly Dunn said I shouldn’t.”

This doesn’t mean, however, that Dunn’s song isn’t
traitorous to women. It is. It presents women general-
ly—not women individually—as too weak and too ge-
netically coy to speak their own minds in matters of
love. It suggests that men should pursue while women
dissemble. It is a throwback to those overbearingly pa-
ternal “I Love Lucy” days when women were called
“girls” and treated accordingly. It is a thematic carbon
copy of that old pop favorite of male singers, “Your
Lips Tell Me No No, But There’s Yes Yes In Your
Eyes.”

In short, it is propaganda for a socially and intellec-
tually unhealthy point of view. Messages like this rare-
ly precipitate anti-social action, but they can—over the

on domestic violence, are of local and regional video
both playing Dunn’s shows, it never received
more frolicsome video. In . the continuous airplay en-
the meantime, “Maybe I by Edward Morris joyed by other videos on

liciting votes for the
CMA’s music-video-of-
the-year award. In the
cover letter, Bowen ex-
plains, ‘‘Although ‘The
Thunder Rolls’ video by
Garth Brooks aired on all
networks and hundreds

CMT and TNN this year.” Ed Benson, associate execu-
tive director of the CMA, says the trade association
doesn’t make its list of 6,000-plus members available to
anyone, but the mailing appears to be comprehensive.
A spokeswoman for the label says “a couple of thou-
sand”’ copies were sent out.

MAKING THE ROUNDS: Baillie & the Boys (Kathy
Baillie and Michael Bonagura) and RCA Records
have parted company—amicably, inside sources say . . .
First-round nominees for the Country Music Assn.’s
Horizon Award are Mary-Chapin Carpenter, Carlene
Carter, Mark Chesnutt, Billy Dean, Joe Diffie, Ray
Kennedy, Mike Reid, Doug Stone, Pam Tillis, and
Travis Tritt. This slate will be reduced to five for the
final round of voting ... Glenn Warren, who was for
years a mainstay with the Nashville Songwriters Assn.
International, has finally gotten his big break. He has
co-written (with Worley Max) the title cut for Conway
Twitty’s upcoming MCA album, “Even Now” ... Song-
writer Redd Stewart and his wife, Darlene, have estab-
lished a scholarship at South Plains College, Levelland,
Texas. Stewart’s best-known composition is “Tennes-
see Waltz,” which he co-wrote with Country Music Hall
of Famer Pee Wee King . . . Charlie Monk, director of
creative services for the Opryland Music Group, has
been elected to the board of Country Radio Broadcast-
ers, replacing Mac Allen, who resigned to pursue busi-
ness interests.

SIGNING: La Grange, an Austin, Texas, band, to Wy-
att Easterling Productions.

lease the actual number of ticket-
buyers. A source involved in the
event says the refusal arises from
the fact that counts for earlier edi-
tions of the show were inflated and
that an exact tally now would
make it appear that the festival
was losing steam. The size of this
year’s crowd, however, was a clear
demonstration of the Jamboree’s
continuing appeal to country fans.

The Pirates Of The Mississippi
opened the 1991 edition Friday eve-
ning at 7, with Mark Chesnutt,
Vince Gill, and Barbara Mandrell
following. Saturday’s lineup was
Billy Joe Royal, Patty Loveless,
Exile, Lorrie Morgan, Charlie
Pride, Travis Tritt, the Judds, and
the Charlie Daniels Band. The Sun-
day set included Waylon Jennings,
Don Williams, Joe Diffie, Baillie &
the Boys, Doug Stone, Kathy Mat-
tea, and Ricky Van Shelton.

The Nashville Network’s Lor-
ianne Crook and Charlie Chase
were the chief Jamboree hosts.

While there is usually a fair
amount of flag-waving involved in
the festival, there was more than
usual this year. Frank Osborn,
whose Osborn Communications
Corp. owns the Jamboree (as well
as WWVA/WOVK, the Wheeling,
W.Va., radio stations that produce
and carry it) opened the Saturday
segment with a salute to the veter-
ans of the recent Persian Gulf war.
A Marine unit presented the colors
following Osborn’s remarks. And

Jamhoree In Hills At Peak Potential
15th Annual Fest Draws Large Crowd

this, in turn, was followed with the
singing of patriotic songs.

On Sunday, there was an “‘ecu-
menical worship service” held on-
site.

Irene Louda, who directed a 150-
member volunteer medical team
that included four doctors, says
the Jamboree produced few seri-
ous injuries or illnesses. The medi-
cal team was in place on Thursday,
since many ticket-buyers came
early to get choice locations or to
set up camp nearby. On that day,
only 20 patients were treated, and
none hospitalized.

Friday’s casualties numbered
60, five of whom were treated at
an area hospital and released.
There were 175 cases written up on
Saturday, Louda says, adding that
many more than that came by the
medical tent to have minor cuts
and scratches treated. Three were
admitted to the hospital, one for a
possible heart attack, one for de-
hydration and heat exhaustion,
and one for a severe cut. The Sun-
day toll was about 130, with only
one taken to the hospital.

“I think the crowd worked bet-
ter than it ever did,” Louda says.
“I think they worked on the buddy
system and really cared for each
other a lot more than they ever
have in the past.”

Concessions manager Paula An-
derson says the souvenir, food,
and beverage vendors were open

(Continued on page 37)

GMA Announces Nominees
For Gountry Hall Of Fame

NASHVILLE—The Country Music
Assn. has announced the five nomi-
nees for induction into the Country
Music Hall of Fame: Boudleaux and
Felice Bryant, Don Gibson, Merle
Haggard, George Jones, and Ray
Price.

The Bryants are one of country
music’s most famous husband-and-
wife songwriting teams. Their cata-
log of more than 1,500 songs includes
“I’'m Little But I'm Loud” and “Out
Behind The Barn” (Jimmy Dickens);
“Hey Joe” (Carl Smith); “All T Have
To Do Is Dream,” ‘“Bye, Bye, Love,”
“Wake Up Little Susie,” and “Bird
Dog” (Everly Brothers). ‘“Rocky
Top,” a hit for Buck Owens, later be-
came Tennessee’s state song. Boud-
leaux Bryant died in 1987.

Singer/songwriter Gibson record-
ed for RCA Victor, Columbia, and
MGM. His songwriting collection in-
cludes ““Sweet Dreams’ (Faron
Young) and “I Can’t Stop Loving
You” (Ray Charles, Kitty Wells). The
numbers he recorded himself include
“Sea Of Heartbreak,” “Blue, Blue
Day,” “Just One Time,” and “Lone-

some Number One.”

Haggard, a songwriter and artist,
sought a career in music after serv-
ing time in San Quentin prison, where

he performed i the warden’s band.
He penned such songs as “Hungry
Eyes,” “Mama Tried,” “Sing Me
Back Home,” and “Workin’ Man
Blues.” Haggard’s lengthy list of re-
cordings includes “Okie From Mus-
kogee,” “Natural High,” and “That’s
The Way Love Goes.”

Jones, aka “Possum” and “Thump-
er,” has been recording since 1953.
His songs include “Why, Baby Why,”
“White Lightnin’,” “She Thinks I Still
Care,” “He Stopped Loving Her To-
day,” and “I Always Get Lucky With
You.”

Price, who once enrolled in college
as a veterinary major, got his start in
music when he joined the ‘““Big D
Jamboree” at radio station KRLD
Dallas in 1948. He recorded such
numbers as “Don’t Let The Stars Get
In Your Eyes,” “Release Me,” “Talk
To Your Heart,” “Heartaches By The
Number,” “Same Old Me,” and
“You're The Best Thing That Ever
Happened To Me.”

A panel of 300 country music in-
dustry professionals select the in-
ductees. The award will be presented
during the CBS-televised “CMA
Awards Show” Oct. 2 at the Grand
Ole Opry House here.

DEBBIE HOLLEY
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@ 13 17 . T.BROWN (V.GILL,R.NIELSEN) (v} MCA 54123 31 51 51 8 B.MONTGOMERY (T.SEALS.W.JENNINGS) (V) EPIC 34-73832
THE MOON OVER GEORGIA SHENANDOAH i
13 9 9 14| G HALLR.BYRNE (M NARMORE) (V) COLUMBIA 38-73777 @ 54 58 5 NSCT’!&LNSEAL;E;,YOU W AT'LAEQCBL'L%EE
HOPELESSLY YOURS & LEE GREENWOOD & SUZY BOGGUSS
18 19 I3 | CRUTCAFIEL0 (C.PUTMAN K WHITLEY.D.COOK) CAPITOL PRO-79690 @ %8 | 6 4 HM.I?UYI\I?\IE)_\INM'EERAS"(‘HXJEEN,C.WATERS,T SHAPIRQ) WA!:\IE'-IL%%'(SJ ggzNe';‘
THE THUNDER ROLLS ® GARTH BROOKS IF WE CAN'T DO IT RIGHT @ EODIE LONDON
15 1 8 121 4 revnoLps (P ALGER,G.BROOKS) (V) CAPITOL 44727 5 59 5 R.ROGERS.W.PETERSON (R.ROGERS, M. WRIGHT) (C) (v) RCA 2821-7
19 2 10 SHADOW OF A DOUBT @ EARL THOMAS CONLEY 55 53 50 18 (IF IT WEREN'T FOR COUNTRY MUSIC) I'D GO CRAZY @ CLINTON GREGORY
R_LANDIS (R BYRNE T.WOPAT) (V) RCA 2826-7 R.PENNINGTON (A SYMS) (C) (V) SOR 427
SILVER AND GOLD @ DOLLY PARTON AS SIMPLE AS THAT MIKE REID
21 % 9 S BUCKINGHAM.G.SMITH (C.PERKINS,G.PERKINS, S PERKINS) (v) COLUMBIA 38-73826 61 66 4 S.BUCKINGHAM (M.REID,A SHAMBLIN) (v) COLUMBIA 38-73888
o | 29 | 7 | EVEN Now ® EXILE 57 | 59 | 56 | 7 | WITH BODY AND SOUL THE KENTUCKY HEADHUNTERS
R.SHARP,T DUBOIS (R SHARP.M.BEESON) (V) ARISTA 2228 THE KENTUCKY HEADHUNTERS (V.STAUFFER) (V) MERCURY 868 418-7
POINT OF LIGHT @ RANDY TRAVIS TOO MUCH CANDY FOR A DIME EDDY RAVEN
19 12 6 14| CEHNING (0.5CHLITZ.T.SCHUYLER) (C) (V) WARNER BROS. 19283 60 62 6 B.BECKETT (E.RAVEN,D POWELSON) CAPITOL PRO-7979
DOWN AT THE TWIST AND SHOUT ® MARY-CHAPIN CARPENTER
5| 3l 9| W.C.CARPENTER.JJENNINGS (M.C.CARPENTER) (V) COLUMBIA 3873838 * *x *x HOT SHOT DEBUT * * %
. NEW ) 1 NEW WAY (TO LIGHT UP AN OLD FLAME) JOE DIFFIE
2 15 15 16 SHE’S A NATURAL ® ROB CROSBY B.MONTGOMERYJ. SLATE {L.WILSON,J.DIFFIE) (V) EPIC 34-73935
S.HENDRICKS (R.CROSBY R, BOWLES) (V) ARISTA 2180 I ODLUETEOIE T EREID
BRAND NEW MAN # BROOKS & DUNN 60 | 62 | 52 | 19
@ 3 3 ! S HENDRICKS.D.COOK (D COOK.R.DUNN.K BROOKS) () ARISTA 2232 SECHC VI REDE MECRkE) (OtIMEES
. SPEAK OF THE DEVIL PIRATES OF THE MISSISSIPPI
23|20 | 16 | 19 !’LENESTT%FW&%(C VEIERS) A LOFES'&M&@%@_’;‘ 67 2| T'STROUD.R ALVES (B, MCCORVEY.R.ALVES,D MAYD) CAPITOL PRO-79783
SINCE | DON'T HAVE YOU @ RONNIE MILSAP WORKING FOR THE JAPANESE RAY STEVENS
3 41 4 R.GALBRAITH,R.LANDIS,R. MILSAP (J.ROCK.J BEAUMON T, THE SKYLINERS) (V) RCA 2848-7 e = ) > R.STEVENS (R DELACY) CURB/CAPITOL PRO-79802/CAPITOL
THIS COWBOY'S HAT CHRIS LEDOUX
25 22 22 13 Eé‘ryoam&xgr?ﬁ'&g,x.mooxs) PATTY(VL)(%E%ECEE 70 71 5 J.BOWEN,J.CRUTCHFIELD (J.BROOKS) CAPITOL PRO-79782
. THE VERY FIRST LASTING LOVE ® SHELBY LYNNE & LES TAYLOR
26 23 14 18 gngg';gg:?ﬂg;mm%%mgmm (VF;AAQ/I'STT/J%JS 71 2 J.STROUD (L.TAYLOR,L.WILSON,P.HOLLOWELL) (V) EPIC 34-73904
ONE SHOT AT A TIME @ CLINTON GREGORY
@ 3% | M 5 é—g?&&’;gﬁgﬂ ARG S ICHEE CAE,W%TLS&E 66 | 72 | 4 R.PENNINGTON (C.RYLE} (C) {CD) (V) STEP ONE 430
WHOLE LOTTA HOLES KATHY MATTEA 66 | 64 | 55 | 11 | )|MUST HAVE BEEN CRAZY MATRACA BERG
29 40 5 AREYNOLDS U.VEZNER, D.HENRY) IMERCRYIBe ai0 ) W.WALDMAN,J.LEO (M.BERG.R.SAMOSET ) (V) RCA 2827-7
MEET IN THE MIDDLE # DIAMOND RIO 68 | 68 | 3 | LILLIE'S WHITE LIES ¢ MARTIN DELRAY
29| 26 | 23 | 20 | \eoWeLLT.DUBOSS (CHARTFORD.J FOSTER,D.PFRIMMER) (CD) (V) ARISTA 2182 BEMEVIS EARKINIOWINEWTONTE R REYNOECS) (V) ATLANTIC 7-87680
TILL | FOUND YoU MARTY STUART 68 | 65 | 63 | 18 | | WONDER HOW FAR IT iS OVER YOU ® AARON TIPPIN
30 16 12 16 R.BENNETT,T.BROWN (P_KENNERLEY.H.DEVITO) (V) MCA 54065 ;GEOSR'II'DKIJERS (RIIERINE ERO0K) (IRCAIZTATa)
S © MARK O'CONNOR & THE NEW NASHVILLE CATS
31 28 13 13 PICTURE ME @ DAVIS DANIEL 69 K 73 19 M.O'CONNOR,J.E.NORMAN (C.PERKINS} (V) WARNER BROS. 7-19354
R.HAFFKINE (B.R.SHAW M.WILLIAMS) (C) (V) MERCURY 878 972-4 THE CRUSH 1L WHITE
@D| s | s [ 4 | YOURLOVE is A MIRACLE ® MARK CHESNUTT 701 69 | 70 | 3 | )steolp G iamn e
M.WRIGHT (B.KENNER M.WRIGHT) (CD) (V) MCA 54136 S o
L 4
33 30 24 18 EBFMEL"TEO[,\)AEAQIIS&ﬁy&%&gmﬁ(’_\c\/ﬁm&?cKETS) ) (\XEJP%%P;EQE @ NEW ) ! ;SRL(J)\A(/;N(,)S.I.-F-II-S:EGLLE(TT-.ZCEB;I'DOES.SCARTER.R.ELLSWORTH.G.N\CHOLSON) (V) MCA 54125
TO BE WITH YOU LARRY BOONE dD| NEWD | 1 J.P. PENNINGTON
¥ 8 11| § BUCKINGHAM M.MORGAN (6. PETERS) (CD) (V) COLUMBIA 38-73813 ZB;féETTEJ;EP F,OE;NSZT?\:I:;;AOL;ET'SEYTgii ORRI(EV) MEASRTae
IF | KNOW ME © GEORGE STRAIT 3| NEWD | 1 eL Lol
35 | 3 0| BOWEN,G.STRAIT (D.DILLON.P.BELFORD) (V) MCA 54052 CVL:ﬁ(l?riJNGWII;ISOI\:EI\F:;’:iE:S QIRCAIG20142Y
ALL | CAN BE (IS A SWEET MEMORY @ COLLIN RAYE NEWD | 1 AR Ol
s [ [0 [ 38k CRABEUSARFET wewory R e
| THOUGHT IT WAS YOU DOUG STONE 19)| NEWD | 1 . A A
@ 4 61 3 D.JOHNSON (T.MENSY.G.HARRISON) (v) EPIC 34-73895 el b o Y ERARNERIGRO- JRROS 1S
46 53 3 MFI’&BEOLBTMJBRO'?SO(EDWIERO J.JARRARD M.SANDERS) D%MQSNT[Z 2F§|6(2) O Records moving up the chart with airplay gains this week. ® Videoclip availabdity. Catalog number is for cassette single, or vinyl if
FRIDAY NIGHT'S WOMAN - DEAN DILLON cassette is unavlailavble. (C) Ca_ssette fsingle_ availabi!ity._(_CD) Compact d_isk single availability. fM) Cassette maxi-single availability. (T) 12-inch
43 46 7 BIEVE DD O IDI O NTEIMEY ST ANNON] Y vinyl single availability. (V) 7-inch vinyl single availability. ® 1991, Billboard/BPI Communications, Inc.
1 o o 1 IN A DIFFERENT LIGHT DOUG STONE 17 BROTHER JUKEBOX © MARK CHESNUTT
D.JOHNSON (B.MCDILL,B.JONES,D.LEE) EPIC M.WRIGHT (P.CRAFT} MCA
) o _ 1 CAN | COUNT ON YOU @ MCBRIDE & THE RIDE 15 12 16 17 DADDY'S COME AROUND PAUL OVERSTREET
T.BROWN,S.FISHELL (T.MCBRIDE.B.CARTER.R.ELLSWORTH) MCA B.BANNISTER (P.OVERSTREET,D.SCHLITZ) RCA
3 o o 1 HEROES @ PAUL OVERSTREET 16 14 13 7 LOVING BLIND @ CLINT BLACK
B.BANNISTER.P.OVERSTREET (P.OVERSTREET,C.CLONINGER) RCA J.STROUD (C.BLACK) RCA
4 4 4 17 WALK ON FAITH @ MIKE REID 17 16 12 n | COULDN'T SEE YOU LEAVIN' CONWAY TWITTY
S.BUCKINGHAM (M.REID,A SHAMBLIN) COLUMBIA J.BOWEN,C. TWITTY.D.HENRY (R.SCAIFE,R.M.BOURKE) MCA
5 3 1 3 DOWN HOME ALABAMA 18 19 20 2 CHASIN’ THAT NEON RAINBOW @ ALAN JACKSON
J.LEO,L.M.LEE, ALABAMA (R.BOWLES, J.LEO) RCA K.STEGALL,S.HENDRICKS (A.JACKSON.J.MCBRIDE) ARISTA
6 5 5 11 | ONLY HERE FOR A LITTLE WHILE @ BILLY DEAN 19 | 20 | 23 | 29 | BETTER MAN @ CLINT BLACK
C.HOWARD.T.SHAPIRO (W.HOLYFIELD,R.LEIGH) SBK/CAPITOL M.WRIGHT.J.STROUD (C.BLACK,H.NICHOLAS) RCA
7 1 _ 2 | AREYOU LOVIN' ME LIKE I'M LOVIN' YOU RONNIE MILSAP 20 | 17 | 22 | 24 | KILLIN'TIME @ CLINT BLACK
R.MILSAP.R.GALBRAITH (J.CUNNINGHAM,S.STONE) RCA J.STROUD.M.WRIGHT (C.BLACK.H.NICHOLAS) RCA
B FOREVER AND EVER, AMEN @ RANDY TRAVIS
8 6 7 3 g_g&g:m&m?swm (F.PARTON) SR AN (RIS A7 s&'ﬁbmu 2 13 144 KALEHNISNGé:(é\[/)ERSTREET,D.SCHUTZ) WARNER BROS.
§ UNANSW PRAYERS GARTH BROOKS
o |2 | 2 |5 | joumemeone eowsrvonay | @ | 0 [ | o | R R
TWO OF A KIND, WORKIN' ON A FULL HOUSE GARTH BROOKS 23 | 2 41 | THED @ GARTH BROOKS
101019 6 | AREYNOLDS (B.BOVD.W.HAYNES.D. ROBEINS] CAPITOL ’ G f‘\;‘é"ggﬁz (TT::;(T:!)-:CT T EROMYO0 CAPITOL
. ! GEORGE STRAIT
|9 |8 | a | R e SRS “ ] 2| LBoveNe AT OGNS Catvory g
TANYA TUCKER
12 8 3 5 g’;&g’wgfm?,%f&gg) A mﬁ‘,{,’&gﬁgg 25 | 18 ] 15 | 4 | )CrutcHRELD U.CRUTCHRIELD) CAPITOL
13 7 1 9 I'D LOVE YOU ALL OVER AGAIN ALAN JACKSON @ Videoclip availability. Recgrrents_are_ t_itle_s whlc_h h_ave already appeared on the top 75 Singles & Tracks chart for 20 weeks and have dropped
K.STEGALL,S.HENDRICKS {A.JACKSON) ARISTA below the top 20. Commercial avaitability is not indicated on the recurrent chart.
QA D 0 S B .
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COUNTRY B \WE KNEW THIS YEARWOOD BE GREAT!
COUNTRY '

e e ek - e | | w 0 0
by Lynn Shults ! r v
z _

NOA 1: Trisha Yearwood’s debut release, “She’s In Love With The Boy,”
explodes from No. 4 to No. 1. The strength of the single pushes Yearwood’s |
self-named album from No. 10 to No. 8 on the Top Country Albums chart
and from No. 79 to No. 62 on the Top Pop Albums chart.

el

THERE ARE MANY components to Yearwood’s success story, chronicled
in last week’s Billboard. One is how Yearwood and producer Garth Fundis
found the song. It was written by a heretofore unknown Denver songwrit- i
er named John Ims, who has been working the Southwest acoustic singer/-

songwriter circuit for 13 years. His first exposure to the commercial Nash- 1
ville community came when songwriter/publisher Paul Craft heard some
of his bluegrass songs and tracked Ims down. Later, Fundis discovered
“Boy” and kept the song in his “hit” stack for more than a year. But he had
no artist for the tune until Yearwood entered his life. Shelia Shipley, MCA’s
VP of national promotion, says that when Yearwood showcased, “I knew
she was special.” The MCA team was also unanimous in its belief that
“She’s In Love With The Boy” was the one to “go to the bank with” and
proceeded to put the game plan together. i

INSIDE THE TOP 10: Tanya Tucker is crying all the way to the bank as
“Down To My Last Teardrop” moves from No. 14 to No. 10. Tucker’s al-
bum, “What Do I Do With Me,” leaps from No. 19 to No. 13 on the Top
Country Albums chart and powers from No. 145 to No. 106 on the pop al-
bums list. Leading the way with airplay are WKJN Baton Rouge, La,;
KEBC Oklahoma City; WDOD Chattanooga, Tenn.; and KWJJ Portland,
Ore. Reba McEntire’s “Fallin’ Out Of Love” moves from No. 10 to No. 9 as
traffic inside the top 10 gets heavy. For you trivia buffs, guess what? John
Ims also wrote “Fallin’ Qut Of Love.”

HOUNDING OUT THE TOP 20: Hal Ketchum’s “Small Town Saturday | il F B

Night” rockets from No. 17 to No. 11. Dennis Hannon, Curb Records’ VP anh r AR : ! !
of sales and marketing, says the album, “Past The Point Of Rescue,” is mE ‘ I FEMAE Nlms

showing action throughout the Southwest, Midwest, Southeast, and in Los . i i TTITITI L 113t ] ﬁ
Angeles and New York. Curb, through CEMA, ran a 7% discount program ' ' 1P o |

from July 8-July 26, and Handleman featured the album during July. Ket- HISTOR OF i MUS] ‘ IEVE
chum also showcased for radio and accounts prior to Fan Fair, performed TEY { i ;

at the annual Amusement Business party and showcase, and showcased I B o j : 'y 2 ppe 1 o ol
again during Fan Fair. Monterey Artists’ Cindy Grimes reports that Ket- A #l N ' W| 111 ER mB :
chum has been “on the road” playing clubs, fairs, and radio appreciation i ' ’

shows since the beginning of July. ' “SE,S lN 1. f E MTH lmE BOY”
THE MOST ACTIVE TRACK for the week is Clint Black’s “Where Are | droflld Lov b Ll .
You Now,” which jumps from No. 73 to No. 44. Others making noise for the i £ i ‘
OVER 150,000 UNITS SOLD FIRST WEEK OUT!

ft

week are “Leap Of Faith” (35-27) by Lionel Cartwright; “Since I Don’t
Have You” (33-24) by Ronnie Milsap; Doug Stone’s “I Thought It Was
You” (47-37); and Exile’s “Even Now” (24-18).

T ntry. y A
THE ALBUMS CHART: By combining point-of-sale data with radio moni T°p gm‘ ;lrg T : ;
toring from BDS, we can actually watch the consumer respond. Other than T op Fap Albums LI EY
Pfeargo‘?vql?nd Tlétl:ker, g:ll;:imS(;ggg;ingB not}::bl(e 5:3155 li)ncrseases arﬁ Way- “Trisha Yearwood's, Trisha Yearwgod s out th‘é week. We have, as a company; madeéa Fommitment to
on illie’s ‘‘Clean . ; “Buick” , by Sawyer Brown, ‘ PR TE e hach : ER T P !
and Mary-Chapin Carpenter’s “Shooting Straight In The Dark” (46-42). | E;e;"ztl‘r‘;ao':'tﬁ "’y'd;r%“-* It has been setup perfectly bYW?*‘““d will be a great success story
| d.of the year, ' R

i . John Rosa! /
. Wosters: Merchandisers

(\bed ”h@ laT/ 691’ | nfo @ oncou Tﬂ'ry ’ :‘mnnqt’ ‘rg{néwﬁberansalblunitha;ihés apgéa’?ﬂo suct ;'divérseag;e group of consumersii
MUSIC 1aclio Stations 53 performing | R T -

a Y‘r bQ)kl ﬂ_g aanré DQféOnal This is one great single! We've had it in heqyy rctation dince we regei_ve_dv’ikti!!” |
MBNBJRY5 e 0r anyone involved In ‘ WO
COUM(Y MUS[C in qu l ? | “Trisha definitely should be a gandidate for fef?aleéyacalilsf.of the year!!!”

| B Kely, M.D.
Bilbacry ‘ ! WM/TdHahassee, Flarida

B2 Billboards 149] COUNTRY | sobctsese
iy  ON TOUR WITH GARTH BROOKS THROUGH 1991
..JO BE CONTINUED M C A L

1-800-755-6671 NASHVWVILLE ©/1991MCA RECORDS, INC

For fastest service call (800) 344-7119, in NJ (908) 363-4156

Or (800) 223-7524, in NY (212) 536-5174

Or send check/money order for $36 (includes S&H) w/ this ad to:
Billboard Directories, PO Box 2016, Lakewood NJ 08701.
Add appropriate sales tax in NY, NJ, CA, TN, MA, IL & DC.

Plus $5 per directory for foreign orders.

BDCM6666-
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Billboard.

FOR WEEK ENDING AUGUST 3, 1991

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
PROVIDED BY SoundScan
L
™

= z E z
: S y : g
x x o = x Q =
7] ) & .
2 | 5| £ ¢ | ARTIST TITLE | = 2 | 5| £ | ¢ | ARTIST TITLE | =
.]_: 5 o~ = LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT} E E 3 o = LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) E
* % NO.1 * % 40 39 41 47 KATHY MATTEA @ MERCURY 842 330* (8.98 EQ) A COLLECTION OF HITS 8
1 1 1 45 GARTH BROOKS A 4 cAPITOL 93866* (9.98) 34 weeks at No. 1 NO FENCES 1 i m 33 79 DAN SEALS CAPITOL 48308 .98 THE BEST 7
2 2 | 2 | 10 | ALAN JACKSON @ arista 8681+ (9.98) DON'T ROCK THE JUKEBOX | 2 @ % | 5| w0 IARYECTAP NICARPENTER
(42 ' " SHOOTING STRAIGHT IN THE DARK | 22
3 3 5 9 | RICKY VAN SHELTON @ COLUMBIA 46855*/SONY (9.98 EQ) BACKROADS 3 COEOMEIAT SO77SISONVIE9BIED)
4 | 4 [ 4] 8 | TRAVIS TRITT warner oros. a-26589+ (9.98) IT'S ALL ABOUT TO CHANGE | 4 R I e e e
5 5 3 116 | GARTH BROOKS 4 ? capiToL 50897+ (9.98) GARTH BROOKS 2 44 44 43 49 TANYA TUCKER cAPITOL 91821+ (9.98) TENNESSEE WOMAN 18
6 6 6 15 REBA MCENTIRE A MCA 10016 (9.98) RUMOR HAS IT 2 45 45 53 94 RANDY TRAVIS A wARNER BROS. 25988 (9.98) NO HOLDIN' BACK 1
7 | 7 | 7 | 18 | DOLLY PARTON ® columsia 4sssz+sony (.98 EAGLE WHEN SHE FLIES | 1 4 | 42 | 33 | 24 | PAM TILLIS aristA 8642° (8.98) PUT YOURSELF IN MY PLACE | 34
10 13 3 TRISHA YEARWOOD MCA 10297+ (9.98) TRISHA YEARWOOD 8 47 48 50 50 TEXAS TORNADOS REPRISE 26251<WARNER BROS. (9.98) TEXAS TORNADOS 25
9 | 8 | 9 | 37 | CLINTBLACKA rca52372(9.98) PUT YOURSELF IN MY SHOES 1 48 | 50 | 49 | 25 | PAUL OVERSTREET Rca 2459+ (9.98) HEROES | 17
0|9 8 17 | GEORGE STRAIT @ McA 10204~ (9.98) CHILL OF AN EARLY FALL 4 49 | 51 | 54 | 111 | LORRIE MORGAN @ Rrca 9594 (9.98) LEAVE THE LIGHT ON 6
11 | 11 | 10 | 15 | THE KENTUCKY HEADHUNTERS ® meRcury 43 054* 998 ELECTRIC BARNYARD | 3 50 | 52 | 52 | 18 | RONNIE MILSAP rca 2375 (3.98) BACK TO THE GRINDSTONE | 24
12 12 12 16 BILLY DEAN sBK 94302+/CAPITOL (9.98) YOUNG MAN 12 51 43 40 5 HIGHWAY 101 wARNER BROS. 4-26588* (9.98) BING BANG BOOM 36
(A3)| 19| 24 | 3 | TANYA TUCKER carmoL sssez* (9.98) WHAT DO | DOWITH ME | 13 5 | 53 | 51 | 95 | REBA MCENTIRE @ wcag03s+ (8.98) REBA LIVE | 2
14 14 15 72 | ALAN JACKSON A ARISTA 8623 (8.98) HERE IN THE REAL WORLD 4 53 47 16 | 40 ws}m&mg&;a’;ﬂﬁ/dg&m s, 5.58 AMERICA (THE WAY | SEE IT) 1
15 15 16 71 TRAVIS TRITT @ wARNER BROS. 26094* (9.98) COUNTRY CLUB 3 54 49 48 61 GEORGE STRAIT A MCA 6415 (©.98) LIVIN' IT UP 1
16 13 11 4 THE JUDDS @ CURB/RCA 52070*/RCA (9.98) LOVE CAN BUILD A BRIDGE 5 55 57 55 12 CHARLIE DANIELS £Pic 46835+/50NY (5.98) RENEGADE 25
17 16 14 13 HANK WILLIAMS, JR. wARNER/CURB 26536*WARNER BROS. (9.98) PURE HANK 8 56 56 60 25 MARTY STUART vCA 10106~ ©.98) TEMPTED 2
18 |2 | %5 | 60 | ALABAMA @ reas2i08 058 PASS IT ON DOWN | 3 57 | 60 | 58 | 61 | PATTY LOVELESS wch 6401 (.98 ON DOWN THE LINE | 12
19 | 17 | 17 | 19 | VINCEGILL * (9.98) POCKET FULL OF GOLD | 5 '
GILL men 10140" (938 58 | 59 | 57 | 25 | RONNIE MCDOWELL curs 77414- (9.98) UNCHAINED MELODY | 32
20 23 26 14 LORRIE MORGAN RCA 30210-4* (9.98) SOMETHING IN RED 20
59 58 56 16 THE FORESTER SISTERS WARNER BROS. 26500* (9.98) TALKIN' 'BOUT MEN 16
A e B o PR DO A e e IO 60 | 61 | 59 | 41 | JOE DIFFIE epic as0a7+/50nY (8.98 £ A THOUSAND WINDING ROADS | 23
22 21 22 116 | CLINT BLACK A ? RCA 9668 (9.98) KILLIN' TIME 1
2 T T2 | & | Dous SToN Souastone 1 12 61 | 5 | 47 | 48 | LEE GREENWOOD Mca 42219 (8.98) GREATEST HITS VOLUME TWO | 27
EPIC 45303*/SONY (8.98 EQ)
n % 7 TR g 1 62 67 67 4 SAWYER BROWN CURB/CAPITOL 94259*/CAPITOL (9.98) GREATEST HITS 26
RCA/CURB 8318 /RCA (9.98)
= . o - THE KENTUCKY HEADHUNTERS & e : 63 66 61 5 VERN GOSDIN COLUMBIA 47051*/SONY {9.98) OUT OF MY HEART 57
“;T;‘i’;;?g ;“; Sssn;?;msswpl 64 | 63 | 66 | 10 | DEAN DILLON ATLANTIC 82183* (9.98) OUT OF YOUR EVER LOVIN' MIND | 62
1 1
26 |2 | 1| 5| canrorsass o PIRATES OF THE MISSISSIPPI | 12 65 | 62 | 64 | 70 | RESTLESS HEART @ rca 9961 (9.98) FAST MOVIN' TRAIN 6
21 | 31 | 32 | 60 | SHENANDOAH coLums 4549050NY (8 €0 EXTRAMILE | 11 66 | 64 | 63 | 49 | SHELBY LYNNE epic 46086°/50NY (8.98 £Q TOUGH ALL OVER | 31
RIDE - . BURNIN' UP THE ROAD | 27
28 |28 | 2] 12| MCBRIDE &THE MCA42343" 599 67 | 68 | 68 | 47 | MICHAEL MARTIN MURPHEY wARNER 8R0S, 26308* (6.98) COWBOY SONGS | 25
2 AARON TIPPIN (9.9 YOU'VE GOT TO STAND FOR SOMETHING | 24
Gl N U I Ren237a 659 68 | 70 | 70 | 121 | K.T. OSLIN A Rrca 8369 (9.98) THIS WOMAN | 2
36 | 42 [ 3 | WAYLON & WILLIE epc 47462+/50NY (9.98) CLEAN SHIRT | 30
69 | 69 | 73 | 6 | ALISON KRAUSS ROUNDER 0275 (9.98) I'VE GOT THAT OLD FEELING | 69
A R o P L e SR ) P S e o 700 COLD AT HOME | 12 73 | 71 | 105 | SHENANDOAH @ coLUMBIA 44468+/SONY (2,98 £Q) THE ROAD NOT TAKEN | 6
32 | 30 | 28 | 82 | VINCE GILL ® mca 42321 8.98) WHEN | CALL YOUR NAME | 2 @ =TS ~
THE STATLER BROTHERS MERCURY 848 370 (9.98) ALL AMERICAN COUNTRY
33 33 29 37 DWIGHT YOAKAM REPRISE 26344 WARNER BROS. (9.98) IF THERE WAS A WAY 7
” % " 17 e e 5 12 65 62 14 THE OAK RIDGE BOYS RcA 3023-4* (9.98) UNSTOPPABLE 4]
MERCURY 846 975* (9.98)
13 72 — | 12 RICKY VAN SHELTON A 221/SONY (8.98 EQ) LOVING PROOF 1
35 | 32 | 31 | 49 | KEITH WHITLEY @ rea 52277 0.98) GREATESTHITS | 5 J COLUMBIA 4422 1/SONY (8.93 €
NEW (9.
36 18 35 79 RICKY VAN SHELTON A COLUMBIA 45250 /SONY (8.98 EQ) RVS U 1 > ! e YOURS TRULY [
31 | 37 | 33 | 44 | RANDY TRAVIS @ warner 8ros. 26310° 9.98) HEROES AND FRIENDS | 1 G ‘ 69 | # | MIKE REID co.umsi 4614150NY (9.98 £ TURNING FOR HOME | 2
R (O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units.
38 38 44 11 LEE GREENWOOD capiToL 95541* (9.98) A PERFECT 10 38 A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. All albums available
39 40 37 36 K.T. OSLIN @ Rca 52365~ (9.98) LOVE IN A SMALLTOWN 5 on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested price is for cassette and LP. Equivalent prices (indicated by EQ), for

labels that do not issue list prices, are projected from wholesale prices. © 1991, Billboard/BPI Communications, Inc. and SoundScan, Inc.
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§ g 3 g LAA'Z-ErLIET\IUMBER/DBTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) TITLE E g F2 3 H S g
1 1 PATSY CLINE A 2 mca 12 (8.98) 11 weeks at No. 1 GREATEST HITS 11 14 14 ALABAMA A 3 RCA 7170 (8.98) GREATEST HITS 11
2 2 GEORGE STRAIT A MCA 42035 (8.98) GREATEST HITS, VOL. 2 11 15 21 WILLIE NELSON A 2 COLUMBIA 237542*/SONY {9.98 EQ) GREATEST HITS 4
3 3 THE CHARLIE DANIELS BAND A EPIC 38795°/SONY (6.98 EQ) A DECADE OF HITS 11 16 18 | REBA MCENTIRE @ mca 6294 (9.98) SWEET SIXTEEN 9
4 5 RANDY TRAVIS A * WARNER BROS. 25568 (8.98) ALWAYS & FOREVER 11 17 15 DOLLY PARTON A RCA 4422 (6.98) GREATEST HITS 9
5 4 ANNE MURRAY A 3 CaPITOL 46058* (7.98) GREATEST HITS 11 18 17 WAYLON JENNINGS A 3 RCA AHL1-3378 (8.98) GREATEST HITS 8
6 6 GEORGE STRAIT A McA 5567 (8.98) GEORGE STRAIT'S GREATEST HITS 11 19 16 ALABAMA A * RCA AHL1-4229 (8.98) MOUNTAIN MUSIC 9
7 9 REBA MCENTIRE A McA 2789 (8.98) GREATEST HITS 11 20 19 | THE JUDDS A RCAICURB AHL1-5319/RCA (8.98) WHY NOT ME 10
8 8 ALABAMA A 3 RCA AHL1-4939(8.98) ) ROLL ON 11 21 20 | GEORGE STRAIT A MCA5913(8.98) OCEAN FRONT PROPERTY 10
9 7 THE JUDDS RcA 2278-4+ {3.98} COLLECTOR'S SERIES 10 22 22 HANK WILLIAMS, JR. A 2 wARNER/CURB 60193/WARNER BROS. (9.98) GREATEST HITS 8
10 10 THE JUDDS A RCA/CURB 5916-1/RCA (8.98) HEARTLAND 11 23 — | VARIOUS ARTISTS PRIORITY 8659* (4.98) TEN GALLON COUNTRY, VOL. 3 5

11 12 | VINCE GILL Rca 9814-4R* {4.98) BEST OF VINCE GILL 11 24 | 23 | PATTY LOVELESS @ mca 42223 (8.98) HONKY TONK ANGEL 107
12 13 | KENNY ROGERS A LBERTY 5112/CAPITOL (9.98) TWENTY GREATEST HITS 11 25 | — | HANK WILLIAMS, JR. A WARNER/CURB 25834/WARNER BROS. (9.98) GREATEST HITS il 6

13 11 GEORGE STRAIT @ mca 42114 (8.98) IF YOU AIN'T LOVIN' YOU AIN'T LIVIN’ 11 Catalog albums are older titles which are registering significant sales. © 1991, Billboard/BPI Communications, Inc. and SoundScan, Inc.
36 BILLBOARD AUGUST 3, 1991

www americanradiohistorv com



www.americanradiohistory.com

COUNTRY I

Deviled Hams. Sony/Epic artist Joe Diffie is congratulated on his No. 1 record,
“If The Devil Danced (In Empty Pockets),” at a recent party in his honor at Sony
Tree music publishing. Pictured at the celebration, from left, are Kim Williams
(Sony Tree), co-writer of the song; Diffie; and Ken Spooner (Affiliated Publishers
Inc.), co-writer.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher ~ Licensing Org.) Sheet Music Dist.

36 ALL | CAN BE (IS A SWEET MEMORY) (Sony Tree, ASCAP/Forest Hills, BMI)

BMI) HL 52 NOTHIN’ BUT YOU (Gold Line, ASCAP/WB, ASCAP)
56 AS SIMPLE AS THAT (Almo, ASCAP/Brio Blues, 75 NOW IT BELONGS TO YOU (Steve Wariner,
ASCAP/Hayes Street, ASCAP) BMI/Irving, ASCAP)
46 BALL AND CHAIN (Scarlet Mcon, BMI/Don Schlitz, 41 ONE HUNDRED AND TWO (Irving, BMI/Littlemarch,

ASCAP/AImo, ASCAP)
49 BING BANG BOOM (Careers, BMI/Hugh Prestwood,

BMI) HL 43
45 BLAME IT ON TEXAS (Maypop, BMI/EMI Blackwood,

BMI/Sheep In Tow, BMI/Kentucky Sweetheart, BMI)
cep

ONE MORE PAYMENT (Howlin' Hits, ASCAP/Red
Brazos, BMI) CPP

BMI/Wrightchild, BMI) WBM 26 ONE OF THOSE THINGS (Warner-Elektra.Asylum,

25 BLUE MEMORIES (Irving, BMI/Littlemarch, BMI) BMI/Blood, Sweat and Ink, BMI/Scarlet Moon,
cpPp BMI/Screen Gems-EMI, BMi) CLM/WBM

22 BRAND NEW MAN (Sony Tree, BMI/Sony Cross 65 ONE SHOT AT A TIME (Tillis, ASCAP)

Keys, ASCAP) HL 31 PICTURE ME (Nickel Nugget, BMI/WB,

47 CALLOUSED HANDS (Bait And Beer, ASCAP/Bamatuck, ASCAP) WBM
ASCAP/Forerunner, ASCAP/Colgems-EMI, ASCAP) 73 A PICTURE OF ME (WITHOUT YOU) (Al Gallico,
Clm BMI/Algee, BMI)

70 THE CRUSH (Lillybilly, BMI/Bug, BMI) 19 POINT OF LIGHT (Don Schiitz, ASCAP/EMI

7 DON'T ROCK THE JUKEBOX (Mattie Ruth,
ASCAP/Seventh Son, ASCAP/Tom Collins,

Blackwood, BMI/Bethiehem, BMI/Almo, ASCAP)
CPP/WBM

BMI/Murrah, BMI) CPP/WBM 69 RESTLESS (Cedarwood, BM!) HL
20 DOWN AT THE TWIST AND SHOUT (EMI April, 71 SAME OLD STAR (Violet Crown, BMI/Blame,
ASCAP/Getarealjob, ASCAP) HL BMI/Sony Cross Keys, ASCAP/CMI, ASCAP)
10 DOWN TO MY LAST TEARDROP (Paul & Jonathan, 16 SHADOW OF A DOUBT (Fame, BMI/Bobworld,
BMI) BMI/Rick Hall, ASCAP)
18 EVEN NOW (With Any Luck, BMI/Sleepy Time, 21 SHE'S A NATURAL (Grand Coalition, BMI/Maypop,
ASCAP) BMi) WBM
9 FALLIN' OUT OF LOVE (Paul Craft, BMI) CPP 1 SHE'S IN LOVE WITH THE BOY (Warner-Elektra-
39 FRIDAY NIGHT'S WOMAN (Jessie Jo, BMI/Music Asylum, BMI/Rites Of Passage, BMI) CLM/WBM
Corp. Of America, BMI/MCA, ASCAP/Haven Harbor, 17 SILVER AND GOLD (Brick Hit, BMI) CPP
ASCAP/Buddy Cannon, ASCAP/Pri, ASCAP) HL 24 SINCE | DON'T HAVE YOU (Bonnyview,
2 HERE'S A QUARTER (CALL SOMEONE WHO CARES) ASCAP/Southern, ASCAP)
(Sony Tree, BMI/Post Oak, BMI) HL 11 SMALL TOWN SATURDAY NIGHT (Bait And Beer,

3 HERE WE ARE (Warner Chappell, ASCAP/Macy Place,
ASCAP/Benefit, BMI)

14 HOPELESSLY YOURS (Sony Tree, BMI/Sony Cross 4
Keys, ASCAP) HL

5 1AM A SIMPLE MAN (Rick Hall, ASCAP)

ASCAP/Forerunner, ASCAP/Littie Nemo, BMI/Bug,
ASCAP) CLM

SOMEWHERE IN MY BROKEN HEART (EM!
Blackwood, BMI/EMI April, ASCAP/Lion Hearted,
ASCAP) HL

51 IF ) CAN FIND A CLEAN SHIRT (WB, ASCAP/Two 61 SPEAK OF THE DEVIL (Great Cumberland,
Sons, ASCAP/Waylon Jennings, BMI) BMI/Flawfactor, BMI/Bear & Bill, BMI)

35 {F | KNOW ME (Music Corp. Of America, BMI/Jessie 63 THIS COWBOY'S HAT (Warner-Elektra-Asylum,
Jo, BMI/Dixie Stars, ASCAP/Brass & Chance, BMI/Brooks Bros., BMI/Halsey Bros., BM)
ASCAP) HL 15 THE THUNDER ROLLS (Bait And Beer,

55 (IF IT WEREN'T FOR COUNTRY MUSIC) I'D GO
CRAZY (Millstone, ASCAP)

ASCAP/Forerunner, ASCAP/Major Bob, ASCAP)
CLM/CPP

48 IF IT WILL IT WILL (Bocephus, BMI) CPP 30 TILL 1 FOUND YOU (Irving, ASCAP/Littlemarch,

33 IF THE DEVIL DANCED (IN EMPTY POCKETS) (Texas BMI/Little Nemo, BM1/Bug, ASCAP) CPP
Wedge, ASCAP/Sony Cross Keys, ASCAP) HL 60 TILL YOU WERE GONE (Lodge Hall, ASCAP/Polygram

54 IF WE CAN'T DO IT RIGHT (Maypop, Int'l, ASCAP/Songs De Burgo, ASCAP) HL
BMI/Blackwood, BMI/Wrightchild, BMI) 34 TO BE WITH YOU (Silverline, ASCAP)

66 1 MUST HAVE BEEN CRAZY (Warner-Tamerlane, 50 TOO MANY HONKY TONKS (ON MY WAY HOME)
BMI/Patrick Joseph, BMI/WB, ASCAP/Samosonian, (Butputter, BMI/Ben Shaw, ASCAP/Edge 0" Woods,
ASCAP) ASCAP/Tommy Barnes, ASCAP) CPP

37 1 THOUGHT IT WAS YOU (Sony Cross Keys, 58 TOO MUCH CANDY FOR A DIME (Milene, ASCAP)
ASCAP/Miss Dot, ASCAP/Warner-Tameriane, cpp
BMI/Patrick Joseph, BMI) 64 THE VERY FIRST LASTING LOVE (Les Taylor,

68 1 WONDER HOW FAR 1T IS OVER YOU (Acuff-Rose, BMI/Willesden, BMI/Zomba, ASCAP/Thrill On The
BMI) CPP Hill, ASCAP)

27 LEAP OF FAITH (Warner-Tameriane, BMI/Long Run, 74 WALKING IN MEMPHIS (Museum Steps, ASCAP)
BMI) 42 THE WALK (Zoo II, ASCAP)

67 LILLIE'S WHITE LIES (Mighty Nice, BMI/Add-in, 23 WE BOTH WALK (Edge O' Woods, ASCAP/Kinetic
BMI/Sir Claxton, BMI) Diamond, ASCAP/Moline Valley, ASCAP) CPP

12 LIZA JANE (Benefit, BMI/Englishtowne, BMI) 44 WHERE ARE YOU NOW (Howlin' Hits, ASCAP)

8 LORD HAVE MERCY ON A COUNTRY BOY (Polygram, 28 WHOLE LOTTA HOLES (Sheddhouse,

ASCAP/Ranger Bob, ASCAP) HL

40 LUCKY MOON (EMI Blackwood, BMI/Wrightchild,
BMI/Polygram, ASCAP/Kicklighter, ASCAP) HL/WBM 57

53 MAYBE | MEAN YES (Careers-BMG, BMI/South 62
Heart, BMI/Edge O' Woods, ASCAP/Kinetic Diamond, 72
ASCAP/Moline Valley, ASCAP) CPP/HL

29 MEET IN THE MIDDLE (Sony Tree, BMI/Willesden,
BMI/Zomba, ASCAP) HL

ASCAP/Polygram, ASCAP/Sony Cross Keys, ASCAP)
HL

WITH BODY AND SOUL (Bill Monroe, BMI) HL
WORKING FOR THE JAPANESE (Paul Craft, BMI)
YOU GOTTA GET SERIOUS (Pacific Island,
BMI/Music Of The World, BMI/East 64th,
BMI/Warner-Tamerlane, BM|/Yasa, BMI/WB,
ASCAP)

38 MIRROR MIRROR (Little Big Town, BMI/American 6 YOU KNOW ME BETTER THAN THAT (Millhouse,
Made, BMI/Alabama Band, ASCAP/MCA, ASCAP) BMI/Sheddhouse, ASCAP) HL
13 THE MOON OVER GEORGIA (Fame, BMI) 32 YOUR LOVE IS A MIRACLE (Tom Collins, BMI/EMI

59 NEW WAY (TO LIGHT UP AN OLD FLAME) (Zomba, Blackwood, BMI/Wrightchild, BMI) CPP

U.K. Gountry-Chart Eligibility Rule Altered

Now Individual Albums, Not Artists, Judged For Genre

LONDON—The criterion for entry
into the U.K.’s country music
chart has been redefined after
pressure from local representa-
tives of the country music industry
and its trade association.

The U.K. office of the Country
Music Assn. says the change will
make it easier for new artists to
break into the chart. However,
some in the trade are asking
whether any restructuring is rele-
vant in a market where country
has considerably less than 3% of
total sales.

Following pressure from the
CMA here, the chart supervisory
committee of Chart Information
Network—the company that over-
sees production of the charts from
data compiled by Gallup—agreed
to alter eligibility from being art-
ist-based to album-based.

Before July, any artist who had
been designated a country act
could have any or all of his or her
albums in the chart. As of July 1,

each album is taken on its own
merits.

Laura Buckley, assistant to the
CMA'’s director of European oper-
ations, says her organization
pushed for the changz on behalf of
record companies here. She says,
“The chart had lost credibility be-
cause it was not relevant anymore.
A number of the albums in it
weren’t country albums at all.
They were too MOR or too folk.”

She argues that because a num-
ber of inappropriate titles have
been removed, there is now more
room for emerging country acts to
break through. “This has to help
new acts to come through,” she
says.

According to the July issue of
CMA Close Up, the artist hardest
hit by the change is Ireland’s Dan-
iel O’Donnell, who loses six of his
seven chart positions. Among the
U.S. country acts whose titles de-
buted after the change are Dolly
Parton, Restless Heart, and the

Kentucky Headhunters.

However, some people doubt the
ability of any country act to have
significant sales in the U.K. Andy
Gray, whose Andy’s Records chain
is based in East Anglia, the tradi-
tional British heartland of coun-
try, says, “They can change the
chart as much as they like, it won't
have any effect on sales. There
isn’t the product there for people
to buy.”

Gray adds, ‘“There are no new
artists [breaking through] and ev-
eryone owns the albums they want
from the older brigade. There’s
simply nothing happening.”

Figures compiled by the British
Phonographic Industry for 1988—
the last year for which they are
available—show that country and
folk combined accounted for just
less than 3% of all U.K. album
sales. The BPI commented at the
time that this was ‘“‘a renaissance
year”’ for country.

JEFF CLARK-MEADS

JAMBOREE IN THE HILLS AT PEAK POTENTIAL

(Continued from page 33)

for business Wednesday at noon,
more than two days before the
first act took the stage. The two
food and supplies stores for the ad-
jacent campgrounds were open
around the clock. There were five
souvenir stands, an on-site general
store, three beer and ice stands,
and 22 food stands.

The best-selling souvenir ‘‘by
far,” Anderson says, was the offi-
cial Jamboree T-shirt. She esti-
mates as many as 25,000 of these
were sold at prices of $9.95 (for
children’s sizes) and $12.95. Satin
Jamboree jackets—at $59.95
each—also sold well, she says. The
souvenir stands remained open un-
til 9 p.m. Sunday.

The Jamboree subcontracts its
food sales, Anderson explains, and
charges vendors for the space. An-
heuser-Busch’s Budweiser, Bud
Light, and Busch were the only
beer brands sold at the festival.
Ticket buyers were permitted to
bring in their own food and drinks,
a practice that has become a festi-
val tradition.

The Belmont (Ohio) County
Sheriff’'s Department handled site
security, while the Criswell Securi-

Gold Mining. Ricky Van Shelton accepts a gold videc award for his “RVS . ..
Be Continued” video at a party held in his honor. Pictured, from left, are Debbie
Newman, VP of programming and marketing, Sony Music Video; Shelton; and

Robert Deaton and George Flanigen of Deaton Flanigen, directors of the video.

ty Agency, Wheeling, was in
charge of stage security. A sher-
iff’s representative says the num-
ber of arrests in and around the
festival have not yet been tallied.

Jamboree sponsors were An-
heuser-Busch, Cabin Fever Enter-
tainment, Hills department stores,
Wendy'’s, and Cellular One mobile
phones.

Announced to appear at next
year’s Jamboree In The Hills, July
17-19, are Alan Jackson, Conway
Twitty, the Oak Ridge Boys, Lee
Greenwood, Marty Stuart, Shelby
Lynne, Vince Gill, Pam Tillis, Ed-
die Rabbitt, and Willie Nelson.
More acts will be added to this line-
up.

Advance tickets for the 1992 fes-
tival, which went on sale at this
year’s event, are $64 each for three
days; $54 for two days; $34, Satur-
day only; $30, Sunday only; and
$20, Friday only. These prices will
remain in effect through March 31,
1992.

Festivalgoers were also offered
tickets to the upcoming Bluegrass
In The Hills extravaganza, Aug.
16-18, for 25% off the regular
price. The move indicates that tick-

To

et sales are slow for this event,
which has been advertised and pro-
moted since last year’s Jamboree.

The current site of Jamboree/
Bluegrass In The Hills was opened
last year and immediately dam-
aged by the rains. In the months
since, access roads have been re-
surfaced and fences built.

Steed Audio, Monaca, Pa., pro-
vided and handled the festival's
sound system. Jim Taylor pro-
duced the Jamboree, under the di-
rection of Larry Anderson,
VP/GM of WWVA/WOVK and the
Jamboree.

N’ville Music
Biz Puts $1.2
Bil Into State

NASHVILLE—Tennessee’s
music industry, which is most
heavily concentrated here, con-
tributed $1.2 billion to the
state’s economy last year, ac-
cording to a report just re-
leased by the governor’s office
and the Tennessee Film, Enter-
tainment And Music Commis-
sion. In all, the entertainment
industry accounted for $2.5 bil-
lion of the Gross State Product
during 1990 and used the full-
time services of 18,000 people.

Of the total, the in-state film
and video business amounted to
$333 million. Most of the enter-
tainment activity—=82%—was in
Middle Tennessee, which in-
cludes Nashville. Western Ten-
nessee, anchored by Memphis,
registered 11%, and Eastern
Tennessee scored 7%.

The state’s total GSP was
about $96 billion in 1990, which
means that the entertainment
business share was 2.24%.
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Ampex Undergoes Global Restructuring
250 U.S. Jobs Cut In Productivity Move

B BY SUSAN NUNZIATA

NEW YORK—Ampex Recording
Media Corp., Redwood City, Calif.,
has reorganized its worldwide
structure, effective July 13.

As part of the reorganization, 250
positions in the U.S. were eliminat-
ed from the company’s worldwide
work force of approximately 4,000
employees. In addition, Ampex com-
bined its research and development
division with its manufacturing en-
gineering department, forming one
group headed by Dave Davies, VP
of engineering.

The reorganization is an effort to
increase productivity while invest-
ing heavily in new recording format
technologies, according to a state-
ment issued by Ampex July 11. The
company states that the move
stems from its need to absorb eco-
nomic pressures from the recession
in the U.S., coupled with the appre-
ciation of the dollar vs. most inter-
national currencies.

“The consolidation is organiza-
tional in nature,” says Phil Ritti, VP
of marketing at Ampex. “Itisn’t de-
pendent on brick and mortar.
What’s important is combining the
two brain trusts to collectively sup-
ply the resources to shorten the
product development cycle.”

A softening of the market for

standard-format video products in
the last year, combined with the
U.S. dollar’s increase of 15% over
other currencies in the last few
months, helped prompt the reorga-
nization effort, according to the
company.

Ampex is now concentrating on
designing and introducing new gen-
erations of products, according to
Ritti. The company plans to debut a
metal-particle videotape to comple-
ment its recently announced compo-
nent digital video recording format,
slated for introduction in 1992.

The Ampex reorganization fol-
lows the opening of a new $17.5 mil-
lion metal-particle coating line earli-
er this year in Opelika, Ala. (Bill-
board, May 11). The line is part of a
long-term expansion program that
has included new investments in pi-
lot production engineering facili-
ties, plastics manufacturing, infor-
mation systems, new warehouses,
clean rooms, and automated manu-
facturing.

Ritti notes that, in spite of prob-
lems in the video marketplace, the
professional audio arena has main-
tained its health for Ampex.

“The pro audio market’s been
pretty strong and remains a very
significant part of our business,”
says Ritti. “We think the technologi-
cal changes are exciting, and we are

NEW PRODUCTS AND SERVICES |

well-poised to continue to serve our
customers.”

Ampex has a complete line of pro
audiotape products for recording
studios and duplicators. The compa-
ny has not yet announced any plans
for duplicator tape for Philips’ digi-
tal compact cassette format, but is
studying the technology carefully,
says Ritti. “We always look at the
professional aspects of any new for-
mat, and try to understand that ap-
plication,” he says.

Ampex was established in the
’40s, acquiring its tape division in
1959. It maintains 25 sales and cus-
tomer-service facilities worldwide
to service customers in more than
100 countries. In the U.S., the firm
maintains seven regional offices.

o

Here’s Looking At You. At The Looking Glass Studios, New York, Kevin Killen,
right, is mixing an album for the Poppies, due next month on Sony/Columbia.
Solid State Logic’s SL 4000 E console is being used on the project by Killen and
Poppies artist/producer Clifford Lane. Looking Glass is a joint venture between
Philip Glass’ Euphorbia Productions and Power Flower Productions, owned by
Lane and fellow Poppies member Roger Greenwalt. The two-studio complex
features Sony MCI JH 600 tape machines and twin Otari MTR 90 Iis.

WORKSTATION SYMPOSIUM: Berklee College of Music, Boston, is
hosting a Symposium on Digital Audio Workstations, Aug. 15-17. Aimed at
audio pros and musicians, the panel will feature discussions with experts in
the field and product demonstrations. Presenters include Mel Lambert,
Max Matthews, and representatives from Berklee, Akai, Dyaxis, Digide-
sign, Lexicon, New England Digital, Otari, Roland, and Sonic Solutions.

MOBILE EFFECTS: Design FX Audio, an equipment rental company in
Los Angeles, purchased Mobile Unit #3 from the Record Plant. Renamed
The Design FX Remote, the unit will be in full operation after an acoustical
and electronic upgrading. The truck features a vintage, customized API
console, and digital or analog multitracks will be available.

TAKE TWO: Take One Recording Studios, Burbank, Calif., has been re-
opened by Frank Reisen and Jonni Tegarden of Ruthless Management
Inc. Previous clients include Guns N’ Roses, Cheap Trick, Heart, Billy
Idol, and Roy Orbison.

REACHING CRESCENDO: Euphonix has begun delivery of its Crescen-
do System II, a new version of the digitally controlled analog studio system
first introduced by the company in 1990. The system makes its U.S. debut at
the upcoming Audio Engineering Society convention in New York, Oct. 4-

HDTV ON ROUTE 66: Pat Kogan Productions Inc. signed an agreement
with NHK Enterprises USA in New York to produce a three-part music/do-
cumentary shot entirely in HDTV based on the historic Route 66 highway.
The shoot, using one of NHK’s HDTV mobile units, is scheduled for late-
August through September.

PIANO PICKUP: Barcus Berry Inc., Huntington Beach, Calif., developed
a new type of sensor designed to solve piano pickup problems in recording
and live-sound reinforcement. The planer wave piano system uses a single
sensor attached to the piano soundboard, and the signal can be fed to a wide
range of equipment, according to the company. The unit is designed to vir-
tually eliminate feedback even with the piano lid open at full stick, says the
company.

(Continued on page 40)

B BY JESSE NASH

NEW YORK—Last year, the All-
man Brothers released their first
album in nearly a decade. “Seven
Turns” (Epic) was hailed as a fine
collection of music, and it has
paved the way for a second Epic al-

P"“ bum project.
“The atmosphere

was great,” he says. “It’s probably
the best studio we’ve ever worked
in. It’s really comfortable, no
equipment breakdowns. It’s nice
when you can do a record under re-
laxing circumstances.”

Scheduling was probably the
most difficult factor in recording
the album, according to Dowd. The
group had been touring, which did
not allow much time to write new
material. In addition, Gregg All-
man was working on a film project
called “Rush.”

“Gregg would be in for a week
to 10 days, and we’d inhale two or
three of his songs and work on
them when he was gone,” says
Dowd. ‘“But while he was there, we
would be hammering him with all
the songs, so that he’d become fa-
miliar with them.”

When Allman was away filming,
Dowd says the rest of the group
worked all the material out. Each
time Allman returned, he would re-
view their efforts.

Needless to say, most of the
tunes and arrangements required
last-minute adjustments, and the
studio was very accommodating at

Produced by
Tom Dowd, the lat-
est album, “Shades
Of Two Worlds,”
was recorded at
Ardent Studios in
Memphis (Bill-
board, April 13).
Guitarist Dickey
Betts was pleased
with the facility.

a time when flexibility was essen-
tial, say the group members and
their producer.

All of the initial recording was
done using the new Neve VR con-
sole with Flying Faders, and a Mit-
subishi 850 digital 32-track record-
er. Mixing was done on the Solid
State Logic 6000E console.

“I personally am not impressed
with mixing on the same board
that I record on,” explains Dowd.
“I think the SSL is a harder-sound-
ing board. If you take an SSL, or a
Trident, they’re rock’n’roll-y, hard-
sounding boards, as opposed to the
Neves, which I find to be very
sweet consoles.”

Dowd says mixing on the Neve
might have prompted overequali-
zation to try to get a harder sound
out of the console. But, by record-
ing on a Neve and mixing on an
SSL, Dowd says he got “the best of
both worlds.”

A special Betts instrumental has
become a tradition on Allman
Brothers albums. “Like A Bird,”
the offering on “Shades Of Two
Worlds,” is a tribute to the music
of Charlie Parker. An exciting de-
parture from past Allman instru-
mentals, the tune borders on bebop
and jazz and marks one of the few
times that Betts has written with
another guitarist (Warren
Haynes).

Two, and sometimes three, mi-
crophones were used to mike
Betts’ Gibson Les Paul guitar. The
choice of mikes depended on which
amps and heads were being used.

A unique challenge was posed
by band member Allen Woody’s 18-
string bass. One of the world’s
only such instruments, it was made
by Modulus about 10 years ago for
Tom Peterson of Cheap Trick.

“We’ve been working on a part
for the instrument,” says Dowd,
who adds that when he first heard
it he had no idea what it was. “It’s

The Allman Brothers Turn To Ardent Again
Record New Album At ‘Comfortable’ Memphis Studio

a difficult instrument because it
has so many strings and takes up
so much space in the track.”

In spite of the challenges, the
Allman Brothers feel a little re-
lieved that they are past the come-
back stage. “There’s not as much
pressure this time,” says Gregg
Allman. “When we put out ‘Seven
Turns,” we hadn’t recorded as the
Allman Brothers in nine years. We
weren’t sure if people would ac-
cept us.

“With ‘Shades Of Two Worlds,’
our main concern was to keep the
level of the songwriting up there
with some of our past work,” he
continues. “This record goes from
Robert Johnson acoustic Delta
blues through urban blues influ-
ences, and it ends up on the tradi-
tional instrumental. We call the al-
bum ‘Shades Of Two Worlds’ be-
cause musically we’re covering a
lot of ground.”

Allman Brothers guitarist Dickey
Betts, with his Les Paul guitar, left,
and producer Tom Dowd at Ardent
Studios in Memphis. (Photo: David
Alien)
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PRO AUDIO I

Billboard.

STUDIOACTION

PRODUCTION CREDITS FOR BILLBOARD’S NO. 1 SINGLES (WEEK ENDING JULY 27, 1991) !
- - |
CATEGORY HOT 100 R&B | COUNTRY DANCE-CLUB ALBUM ROCK E
TITLE (EVERYTHING | BABY I'M READY | AM A SIMPLE LET THE BEAT LEARNING TO FLY |
Artist/ DO) I DOIT FOR Levert/ MAN HIT EW Tom Petty/ !
Producer | YoU G.Levert,M.Gordon Ricky Van Lisa Lisa & The J.Lynne With
(Label) Bryan Adams/ (Atlantic) Shelton/ Cult Jam/ T.Petty
R.“Mutt”Lange S.Buckingham R.Clivilles M.Campbell
(A&M) (Columbia) D.Cole | (MCA)
l : (Columbia)
’RECORDING BATTERY RIGHT TRACK | NIGHTINGALE AXIS | RUMBO
| STUDIO(S) (London) (Cleveland) | (Nashville) (New York) i (Los Angeles)
lEngineer(s) Nigel Green Pete Tokar | Marshall Morgan Bob Rosa { Rizhard Dodd
Acar S.Key
| !
l RECORDING SSL 4000 E Series Trident Series ‘ Helios Amek Angela Trident 80
| CONSOLE(S) MTR 90 |
! }
MULTITRACK | Sony PCM 3348 Otari MTR 90 I Studer A-820 Studer A-827 Otari MTR 90
RECORDER(S) [ A-80

(Noise Reduction)

'STUDIO Yamaha NS10 Yamaha NS10 Yamaha NS10 System 12 DMT Yamaha NS10M
| MONITOR(S) Tannoy | Custom TAD
i
MASTER TAPE | Ampex 467 Ampex 456 Ampex 456 Ampex 456 I Ampex 456
MIXDOWN MAYFAIR RIGHT TRACK [ DOGHOUSE PLATINUM RUMBO
STUDIO(S) (London) (Cleveland) (Nashville) ISLAND (Los Angeles)
Engineer(s) Bob Pete Tokar Marshall Morgan (New York) Richard Dodd
Clearmountain [ Bob Rosa

(Noise Reduction)

CONSOLE(S) SSL 6072 G Series ' Trident Series ] Trident Series 80 SSL 4000 E/G Trident 80
MTR 90 Series

MULTITRACK/ | Sony PCM 3348 Otari MTR 90 | Studer A-80 Studer A-800 MK Otari MTR 90

2-TRACK i

RECORDER(S) [

STUDIO Yamaha NS10M Yamaha NS10 Custom Steve UREI 813B Yamaha NS10
MONITOR(S) KRK 703 Dunn Tannoy DMT 12 Custom TAD
MASTER TAPE | Ampex 467 Ampex 456 Ampex 456 iAmpex 456 | Ampex 456
MASTERING MASTERDISK ATLANTIC GEORGETOWN I DMS | FUTURE DISC
(ALBUM) Bob Ludwig STUDIOS Denny Purcell | Herb Powers | Steve Hall
Engineer Dennis King |

PRIMARY CD | DADC WEA Sony | Sony MCA
REPLICATOR Manufacturing Manufacturing | Manufacturing MAnufacturing
(ALBUM) ;

PRIMARY TAPE | Sonopress WEA Sony | Sony MCA
DUPLICATOR Manufacturing Manufacturing [ Manufacturing Manufacturing
(ALBUM)

© 1991, Billboard/BP{ Communications, Inc. Hot 100, R&B & Country appear in this feature each time; Album Rock. Modern Rock, Rap, Adutt
Contemporary & Dance appear in rotation.
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AUDIO TRAGK

NEW YORK

POWER STATION hosted proj-
ects by Eric Clapton, Chic, Chaka
Kahn, Phil Ramone, and Family
Stand. Clapton and producer Russ
Titleman mixed his live-at-Albert-
Hall concert disc with engineer
Alex Haas. Nile Rodgers and Ber-
nard Edwards were in recording
the Chic album. Kahn was in track-
ing with producer Marcus Miller.
Steve Boyer engineered. Ramone
worked on tracks by his new SBK

act Russ Irwin. Family Stand
tracked with producer Peter Lord.

Millie Jackson and producer
P.J. Smith were in Studio B at
Battery Studios tracking vocals
on the Neve 8068. Barbera Aimes
engineered. Mike Davis and pro-
ducer Timmy Allen worked on vo-
cals and tracks with engineer An-
thony Saunders.

D&D had SBK act Vanilla Ice
in working on tracks and mixes
with producer Gail “Sky” King
and programmer/player Joe
Moskowitz for his upcoming live
album. Kieran Walsh engineered.

Producer Junior Vasquez was in
with Moskowitz working on over-
dubs and remixes on ‘“Unitize,”
the first single by Lydia Rhodes
from her MCA/This Beats Wor-
kin’ album debut. Arty Oganyan
engineered. Cutting Records act 2
In A Room and producer Aldo
Marin worked on the remix of
“She’s Got Me Going Crazy” with
engineer Mike Rogers.

LOS ANGELES
WARNER BROS. artist El De-

Barge was in Ignited completing
his upcoming album with producer
Maurice White and engineer Paul
Klingberg. Jeff Welch and Fletch-
er Dobrocke assisted, with Mike
McKnight handling programming
duties.

Several projects were in the
oven at the Bakery Recording
Studio, including mixes on the re-
cently released David Byrne al-
bum, ‘““The Forest,” with Andy
Waterman at the board. Jon Bak-
er completed a remix of Jane
Child’s “Don’t Let It Get To You,”
and is working on her next release.

-

Both the expert's and the consumer's choice, the compact disc has become

Billboard Spotlights
CD Replication

the leading music configuration in
both quality and sales. In the
September 28 issue, Billboard examines

the latest word in CD replication,
including: the packaging wars, production and future directions. Watch
your ad response multiply in Billboard's CD Replication Spotlight. It's
sound business.

ISSUE DATE: SEPTEMBER 28 AD CLOSE: SEPTEMBER 3

EAST/MID-WEST Ken Karp (212) 536-5017
WEST Arty Simon (213) 859-5369
EUROPE Christine Chinetti 44-71-323-6686

Billboard.

The Rock House had producer
Larry Robinson in remixing
“P.A.S.S.I.LON.” for Impact/MCA
act Rythm Syndicate. Paul Ar-
nold engineered, assisted by Tally
Sherwood.

A&M Mastering Studios mas-
tered projects by Island acts As-
wad, Baaba Maal, the Buck Pets,
and the late Bob Marley; and Deli-
cious Vinyl acts Kenyatta, Def
Jef, and Attic Black. Rhino’s Bill
Ingot and mastering engineer Ken
Perry wrapped projects for John-
ny Rivers, Julie London, the
Sparks Anthology, and Screamin’
Jay Hawkins.

Irish band the Chieftains were
in Skyline recording cuts for their
new BMG album. Brian Master-
son engineered. Jackson Browne
and Rickie Lee Jones stopped in to
lend vocals to the project. Key-
boardist Don Grusin recorded and
mixed a cut for GRP’s Christmas
collection. Engineer Moogie Cana-
zio was seated at the Neve V-Se-
ries with producer Pedro Ramirez
while mixing Vincente Fernan-
dez’s 40th album for Sony Mexico,
as well as Ana Gabriel’s new sin-
gle. Luis Quine assisted.

Davey Johnstone and Guy Bab-
ylon (of Elton John’s band) were
in Hollywood Sound Recorders
Inc. producing tracks on hard-rock
act Droke for Artful Balance/
JCI. Al Phillips engineered. Fran-
kie Valli & the Four Seasons
were in Studio B mixing an upcom-
ing album for Curb. Bob Gaudio
produced, with Tony D’Amico at
the Neve V-60 console.

Paramount Studios had Ice
Cube in Studio B tracking his new
self-produced Priority album.
Stoker engineered. Timmy T was
in Studio A cutting vocals for his
newest Quality Records release.
Stoker was at the board. Russ
Reagen produced.

NASHVILLE

RESTLESS HEART worked on
album tracks for BMG/RCA in the
Sound Emporium. Josh Leo pro-

(Continued on page 48)

NEW PRODUCTS

(Continued from page 38)

FAIRLIGHT SHIPS: Fairlight
ESP, Sydney, began shipping its
MFX digital audio production sys-
tem to dealers worldwide. The disc
recording system offers 24 tracks
of digital recording and editing.
Systems have been delivered to Al-
bert’s Studios, Sydney, home of
AC/DC and the Easybeats, and To-
ronto’s Digital Music Inc. In addi-
tion, the company has appointed Sy-
com Japan, Tokyo, and CD Video-
suono Spa, Milan, as its
distributors in Japan and Italy, re-
spectively.

STUDER REFLECTIONS: The
Reflections Recording Studio in
Nashville added a second Studer
A827 recorder to its array of gear,
which includes the Studer A810,
A80, and B67 2-tracks. Clint Black,
Barbara Mandrell, Willie Nelson,
and Charlie Daniels are among the
artists who have recorded at the fa-
cility.
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Party People. Celebrating Biack Music Month at CEMA’s “Rappin’, Rhymin’,

Rhythm’N’Blues” party, from left, are Rainbow Records owner Phyllis Locus,
Keith Guru of Gang Starr, CEMA urban specialist Bobbi Kiser, and Pearl
Distributors owner Freddie Taylor, who is shown wearing the Freddie Jackson

tour jacket she won as a door prize.

NMS Panel Fails
To Wrap Up CD
Packaging Issue

M BY TRUD! MILLER

NEW YORK—In a session that of-
ten resembled a free-for-all, advo-
cates of the jewel box and paper-
board-based alternative packages,

such as the Eco-Pak, went head-to-

head July 17 at the New Music Sem-

inar panel on CD

packaging.

“Ms were frequent, as

audience mem-

"[pﬂnl bers complained

about the lack of

consumer testing

Pak and expressed fears that its

adoption would mean added indus-

try costs that would be passed
along to the consumer.

In response, Ivy Hill executive
Music Group and Sony Music Enter-
tainment will do a consumer test of
alternative CD packages at the end
of July.

Kern also said that the Eco-Pak

Interruptions
for the Ivy Hill-manufactured Eco-
VP Arthur Kern said that Warner

(Continued on page 46)

France’s Retailers Say ‘Oui’ To Growth
Aim For More Of Lucrative Music Markelf_

B BY RAYMOND BOULT

PARIS—Imagine a department-
store chain using music as a loss
leader for its book business, a gi-
ant superstore closing after only
six months, another mega retail
outlet losing 20% of its business
because it is no longer allowed to
open on Sundays, and the manag-
ing directors of two major chains
resigning in the same month.

Such are the vagaries of the
French music retail market, the
fifth largest in the world after the
U.S., Japan, Germany, and the
UK

The main players here are the
FNAC department-store chain, the
Nuggets and Madison chains, a
webwork of suburban hypermar-

kets with music sections, and U.K.
company Virgin, which operates
three megastores nationwide. An-
other British firm, HMV, pulled
out of France in March after an
abortive six-month foray in Bor-
deaux (Billboard, April 27).
According to a report prepared
for the French Ministry of Culture
and obtained by Billboard, more
than 30% of the retail market is
controlled by the major special-
ized chains. Thirty-one-store
FNAC controls 20% of the market,
while Virgin’s three stores ac-
count for 7%-8%. Eighty-store
Nuggets and 40-unit Madison
comprise a combined 5%, depart-
ment stores make up another 5%,
and indies account for 15%. The re-
mainder is dominated by two of

PARIS—Virgin Megastore’s deci-
sion to open seven-day-a-week out-
lets on the Champs Elysees in Par-
is, as well as in Bordeaux and Mar-
seilles, recently ran up against the
extremely complex French Sunday
trading laws, which apply to all re-
tailing by companies with salaried
employees.

That means that while Virgin
cannot sell music, videos, or books
on Sundays, a mom-and-pop opera-
tion with no salaried staff can trade
on any day of the week.

Following negotiations with the
CFDT French workers’ trade
union in January, only the three
Virgin stores’ cafes are now open
on Sundays. In this respect, food
and beverages sold for immediate
consumption are not subject to
regular French retailing laws, nor
are the miniconcerts and record-
and book-autographing sessions
that take place in the Virgin cafes.

The company’s customers are
not, however, allowed to buy music
recordings, videos, or even books
on Sundays, pending appropriate
changes in the trading laws that
are being urged, notably, by the
SNEP French music producers’

" Rules Of Sunday Trading In France

federation.

In France, obligatory Sunday
closing of retail outlets is based on
a law that dates from 1906. That
law gave rise to restrictive clauses
in the country’s Code du Travail,
the Working Practice Code for or-
ganizations with salaried employ-
ees. Much of the Code du Travail
has been amended over the years,
in accordance with changes in the
overall work situation in France.

According to the French Nation-
al Wholesale and Retail Trade Fed-
eration—which is in no hurry to
change the existing Sunday laws—
the result is that the Sunday open-
ing of retail stores with salaried
staff must be officially authorized
beforehand, normally by depart-
mental prefects, which are the lo-
cal representatives of central gov-
ernment.

However, a store can open on
Sunday if the appropriate trade
unions and employers’ federation
agree in generic work contracts.
Also, such areas as the French Ri-
viera, which are heavily dependent,
economically, on seasonal tourism,
can be given blanket authorization
for Sunday trading, although that

does not apply to central Paris.

Otherwise, opposition to Sunday
opening can come, for instance,
from individual employees, or—as
happened at Virgin—from a trade
union chapter specific to a store.

Where Virgin apparently went
wrong was in failing to obtain pri-
or authorization for Sunday trad-
ing from the Paris, Bordeaux, and
Marseilles prefectures. The compa-
ny is now preparing a manifesto on
the subject, designed to serve as a
basis for getting the laws changed.
Virgin expects to present this re-
port at an upcoming session of the
French parliament.

Despite Virgin’s difficulties, and
the nearby FNAC store’s no-Sun-
day-trading stance, music buffs on
the Champs Elysées have no need to
fret as they walk along the avenue
on a Sunday afternoon. Because
each Sunday trader is treated as a
specific case under French law, rec-
ord buyers merely have to cross the
street (a not inconsiderable under-
taking!), from Virgin to the Publicis
French-style drugstore, whose mu-
sic department offers its wares,
Sundays included, perfectly legally.

RAYMOND BOULT

|

Le Havre
* Paris

*Rennes

Lyon e

« Bordeaux

Marseille
/

in the French music retail market, the
fifth largest in the world, the main
players are the FNAC department-
store chain, the Nuggets and Madison
chains, a webwork of suburban
hypermarkets with music sections,
and U.K. company Virgin. Major
independent retailers include
Auditorium in Le Havre and Rennes
Musique in Rennes.

France’s hypermarket chains, Au-
chan and Carrefour, with about
10% each, while a dozen other
hyper- and supermarket chains ac-
count for nearly 30%. Moreover,
Carrefour’s market share has in-
creased substantially due to its re-
cent acquisition of another hyper-
market, Euromarche.

EXECUTIVE FLUX

As if the French retail market
was not fluid enough, a new, un-
settling factor surfaced in June
with the resignation of the manag-
ing directors of both FNAC and
Virgin.

Pierre Mondan quit the top job
at FNAC reportedly due to a policy
disagreement with company presi-
dent Jean-Louis Petriat; Mondan
was opposed to Petriat’s plan to
open a giant FNAC store at the Av-
enue des Ternes in Paris.

The reason for Patrick Hourque-
bie’s departure from Virgin has
never been made public. However,
it is understood that he agreed to
buy the stock from the crashed
HMYV store in Bordeaux, which
brought him into direct conflict
with Virgin chairman Richard

(Continued on next page)
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Branson.

FNAC ATTACK

Even without the spur of HMV’s
entry, FNAC has an extensive ex-
pansion program planned and is
speeding up the rate at which it is
being implemented. The chain is
well aware that it has to act to
counter competition from the hy-
permarkets, which have been mod-
ernizing their record retailing op-
erations, by developing in-store
“musical corrals.”

Bruno Gerentes, record division
marketing manager at FNAC,
says, ‘‘We have been implementing
our three-year, $200 million devel-
opment program since 1989. As far
as financing this operation is con-
cerned, we are fortunate to have
the cash-rich GMF insurance com-
pany as 70% shareholder.”

In the coming months, the chain
will open a second store at Lyon,
and new stores will go into service
in the towns of Pau, Nancy, Reims,
and Metz. A new store in the
Ternes district of Paris will pro-
vide double the area for music re-
tailing relative to the existing out-
let nearby, which will be closed.

‘By 1993, we will have increased
the size of certain existing stores
and opened enough new stores to
be present in France’s 45 largest
towns,” says Gerentes. “Outside
France, we have four outlets in
Belgium and we will open a new
store in Berlin by the end of this
year.”

Typical FNAC music stores have
a surface area of approximately
2,000 square meters (roughly 6,500
square feet). According to Ger-
entes, a major-market FNAC store
stocks up to 100,000 references,”
a figure that comprises cassette,
CD, and vinyl entries on all titles.
FNAC’s smaller-market outlets
carry 50,000 references.

With regard to pricing, Gerentes
says, “Our ‘Prix FNAC’ [‘FNAC
Price’] is generally considered to
be an industry reference. We
sometimes offer a ‘Prix Vert’
[‘Green Price’] at a discount of 20%
relative to the corresponding ‘Prix
FNAC’ to help launch new prod-
ucts. However, we never sell be-
low manufacturers’ catalog prices,
from whom we buy directly.”

CD prices in France range from
100-120 francs. At an exchange
rate of 17 cents to the franc, that
translates to approximately $17-
$20.40.

Strategically, FNAC aims to out-
class its competitors in the three
key areas of customer service,
pricing, and general reputation.
Among these competitors, indies
“have their place,” says Gerentes.
Major independent retailers are to
be found, notably, in the north-
western part of France (where mu-
sic sales are particularly buoyant
at the moment), and include Audi-
torium in Le Havre and Rennes
Musique in Rennes.

Competitors also include the
new Music Way, which is a wholly
owned subsidiary of the BHV de-
partment-store chain. The first
Music Way opened in 1989 at the
Rosny-2 shopping center, east of
Paris. BHV’s 25 stores have their
own music sections, separate from
the Music Way stores.

FNAC’s sales are split 70% CD,
20% cassette, and 10% vinyl. CDs
are packaged in plastic jewel boxes
without the longbox. Packaging
for 5-inch CDs, however, varies
from one manufacturer to anoth-
er. ‘This lack of standardization,”
warns Gerentes, “‘is an impedi-
ment to sales’” on the format.

‘Nuggets is aiming
to open eight new
stores in 1991’

Lastly, he notes, “We have nev-
er had to withdraw a title because
of unacceptable lyrics. Most re-
cordings of this nature are of An-
glo-Saxon origin, and there are
just not enough people here who
understand the [English] words
well enough to start a protest
movement.”

THE MADISON DIFFERENCE

A different style of chain is Mad-
ison, which was founded in 1986 as
an association of independent re-
tailers, and which is now a subsid-
iary of DCG Disques, one of
France’s leading independent
wholesalers. New stores, whose
size 1s limited to 150 square meters
(about 500 square feet) and 400
square meters (1,300 square feet)
as a matter of policy, are set up ei-
ther by the original grouping or by
independents that want to benefit
from the Madison logo.

During the period of April-De-
cember 1990 alone, nine new stores
were opened, to bring the total to
more than 40. These are located in
out-of-town commercial centers,

shopping malls, or prime city-cen-
ter sites, “according to where our
customers go for shopping or lei-
sure,” says CEO Francis Caussou.

NUGGETS EYES EXPANSION

The third major French-owned
retail chain is Nuggets, which op-
erates entirely on a franchise ba-
sis. A new franchisee needs a
catchment area of at least 120,000
people, while the store’s area has
to exceed 150 square meters (500
square feet). The cost, borne by
the franchisee, of fitting out a new
Nuggets store is about $150,000,
to which is added a preliminary
technical study costing $10,000.
The franchisee then pays Nuggets
75% of what he or she sells.

In addition to major cities, both
Nuggets and Madison tend to lo-
cate in smaller markets than the
ones FNAC typically occupies.

Nuggets CEO Yves Portrat tells
Billboard, “We are aiming to open
eight new stores in 1991 in towns
such as Vannes, St. Raphael,
Agen, and Laval. Our store areas
don’t go much over 300 square me-
ters [approximately 1,000 square
feet], although there are some ex-
ceptions: 600 or even 700 square
meters. The number of titles car-

(Continued on page 47)
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Bettering Singles’ Performance At Retail
Indie Firm’s In-Store Promo Device Steps Up Sales

A& WIKNERS CIRCLE

@ BY LARRY FLICK

NEW YORK—Best Performances,
an independent marketing and pro-
motion company, has introduced a
point-of-purchase counter-top item
some retail and label executives
agree has begun to help success-
fully move cassette and CD sin-
gles.

Called the Best Box and placed
alongside the cash register, it fea-
tures weekly sales specials on pop,
rap, and R&B singles, usually by
up-and-coming acts. The suggest-
ed price for cassette singles is 99
cents, while 5-inch CD singles are
often $1.99.

Labels supply Best Perfor-
mances with product for the sales.
Because the Best Box is not direct-
ly connected to one specific record
company, a variety of singles are
made available.

“Our goal is to reach the im-
pulse buyer,” says Richard Wein-
man, president of Best Perfor-
mances. ‘We're looking for that
person who is walking up to the
counter with an M.C. Hammer rec-
ord and may feel inspired to give
something else a shot since the
price is so reasonable.”

The Best Box is currently in
place in nearly 300 stores nation-
wide, according to Weinman, who
predicts that 1,000 stores will be

plugged in within a year. Among
the chains currently on board is
Spec’s Music & Video in Miami.
“The way it’s set up, no one can
lose,” says Cindy Barr, director of
purchasing and product manage-
ment. “It has been extremely suc-

‘The idea is to provide
thorough information
on what is selling
at all levels’

cessful for us.”

Retailers are not exclusively
tied to using Best Performances
product for the box.

“This is virtually pure profit for
[the stores],” says Weinman. “We
have stores that regularly sell out
of our stuff and then start their
own 99-cent sales. It's taking off
quicker than we expected. Our
next step is to increase the number
of labels involved.”

Labels and acts that have bene-
fited from the Best Box include In-
terscope Records and rapper Ger-
ardo.

“[The Best Box] is an item that
is long overdue,” says Michael Pa-

pale, senior director of promotion
at Interscope. “We used it in the
early stages of the Gerardo project
last December, when we were ini-
tially focusing on the Latin com-
munity. It helped a lot in breaking
him in the rap community.”

Weinman is currently plotting to
expand this concept to include
home music video.

Best Performances was formed
by Weinman and his wife, Arleen,
in 1986, and initially focused on na-
tional club promotion and 12-inch
retail marketing. Eventually, the
emphasis shifted exclusively to re-
tail and musically broadened to in-
clude rap, pop, and R&B.

The Best Box is the first step in
a new program that Weinman is
developing called Best Perfor-
mances Data Systems. It offers la-
bels sales and marketing research
from stores at secondary levels.

“The idea is to provide thorough
information on what is selling at
all levels around the country,” he
says. ‘“Very often, it’s those small-
er, more specialized stores that are
initially moving music by new and
unknown acts. Our goal is to reach
those stores and get that informa-
tion to the labels.”

Best Performances Data Sys-
tems kicked off with stores in 30
cities. Many of those stores report
sales information to local radio.

/WIN REGORDS - THE LARGEST
DISTRIBUTOR OF GO, RECORDS
TAPES & LASER DISCS!
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records and video, inc.

DISTRIBUTORS OF HOME ENTERTAINMENT PRODUCTS

76 05 51st Ave. Elmhurst. NY 11373

phone: (718) 335-2112 or (800) 221-1220
(800)-851-2525 (NYS only) fax:(718)335-2184

HE'S BEEN GALLED “ONE OF THE MOST INNOVATIVE GUITARISTS IN ROCK,

Fairport Convention Heyday (HNCD 1329/HNBC)

Fairport Convention House Full (HNCD 1319/HNBC)

Fairport Convention Full House (CGCD 4417/CGC)

Fairport Convention Unhalfbricking (CGCD 4418/CGC) g
Fairport Convention What We Did on our Holidays (CGCD 4430/CGC) \

Richard Thompson
Richard Thompson
Richard Thompson

Richard & Linda Thompson
Richard & Linda Thompson
Richard & Linda Thompson
Richard & Linda Thompson
Richard & Linda Thompson

Richard & Linda Thompson

Hand of Kindness
Henry the Human Fly
(Guitar/Vocal)

Shoot Out the Lights

Sunny Vista (CGCD 4403/CGC)
Pour Down Like Silver (CGCD 4404/CGC)
| Want to See the Bright Lights Tonight (CGCD 4407/CGC)
First Light (CGCD 4412/CGC)
Hokey Pokey (CGCD 4408/CGC)

HANNIBAL IS RYKODISC NOW.

RYNOIISC USA RYNOINSC USA
Development/Marketing Sales /Distribution R YKO
Pickering Whart, Big. C 530 N. 3rd St ®
Salem, MA 01970 Minneapokis MV 55401
508 744 7678 812 375 9162 N
508 741 4508 FAX 812 375 0272 FAX

NAIRD

(HNCD 1313/HNBC) \
(CGCD 4405/CGC)
(CGCD 4413/CGC 4301)

(HNCD 1303/HNBC)

b

AND ONE OF THE GENRE'S PREMIERE SONGWRITERS. sy
FIND OUT WHY.

The Hannibal Records Richard Thompson/Fairport Convention catalogue — a body of work distinguished by its consistent brilliance and
innovation. As Thompson's new release and tour bring him to an ever-increasing audience, rediscover this remarkable collection —

including SHOOT OUT THE LIGHTS, named by ROLLING STONE as one of the 10 Greatest Albums of the 80’s.
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B RETAIL

ALBUM
RELEASES

The following configuration ab-
breviations are used: CD—com-
pact disc; CA—cassette; LP—uvi-
ny! album,; EP—extended play.
List price noted when available.
Multiple records and/or tapes in
a set appear within parentheses
Sollowing the catalog number.

POP/ROCK

BANGLADESH
Concert For Bangladesh
€D Capitol 93265

CA 93265

TONY BENNETT
Forty Years: The Artistry Of Tony Bennett
CD Legacy/Cotumbia 46843
CA 46843

LAST CRACK

Burning Time

CD Roadracer 9330

CA 9330

GRAHAM PARKER
The Real Macaw

€D Razor & Tie 1983/$13 98
CA 1983/$9.98

RAIN TREE CROW

€D Virgin 2659

CA 2659

SANDEE

Only Time Will Tell

CD Columbia 47371
CA 47371

TAMI SHOW
Wanderlust

CD RCA 2289
CA 2289

RICHARD THOMPSON
Amnesia

CD Capitol 48845

CA 48845

VICIOUS RUMORS
Welcome To The Ball.
CD Atiantic 82276

CA 82276

VOICE FARM

Bigger Cooler Weirder
CD Morgan Creek 20001

CA 20001

WALTER “WOLFMAN" WASHINGTON
Sade

CD Charisma 91744
CA 91744

THE WATCHMAN

€D Hannibal/Ryko 1362
€A 1362

R&B
JAMES BROWN

Love Over-Due

€D Scotti Bros. 72392
€A 72392

GEORGE CLINTON

R&B Skeletons (In The Closet)

€D Capito! 96267
€A 96267

DEFINITION OF SOUND

Love & Life: A Journey With The Chame-

leons

€D Cardiac 8002
€A 8002

JOHNNIE JOHNSON

Johnnie B. Bad

CD Elektra Nonesuch 61149
CA 61149
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