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ADVERTISEMENTS

CYBERVOC new label presents:
“Circus Of Love” (0325) acclaimed new
album from J.C. MARK, an original
heartfelt sound that’s sure to be a mul'i-
format success.

CYBERVOC PROD., INC. * US.A *

Tel: (805) 641-3105, (212) 360-6746
FAX: (805) 653-0106.

Rockers Perceive Top 40 As Risky
Little Being Aired, Less May Be Offered

EBY SEAN ROSS
and MELINDA NEWMAN

NEW YORK—Reacting to the scarci-
ty of rack songs on top 40 radio, sev-
eral top rock acts are either not pitch-
ing singles to pop programmers or
have strong reservations about doing

so. This despite predictions by some
radio people that rock will undergo a
resurgence at top 40 this fall.

In recent weeks, for example, two
rock acts whose albums debuted at
No. 1 on Billboard’s Top Pop Albums
chart—Van Halen and Skid Row—
have each released two consecutive

Will ‘Rohin Hood’ Save The
Day As Nov. Sell-Thru Vid?

EBY JIM McCULLAUGH

Higher Octave Music congratulates
Ottmar Liebert's Borrasca: #1 Billboard
New Age, #1 Gavin, #1 MAC 150,000
sold in the first 8 weeks. Nouveau
Flamenco, 69 weeks on the chart,
400,000 sold. Coming for the holidays . .
Poets & Angels. Higher Octave Music
(213) 8560030 Fax (213) 656-6490
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LIKE NEVER BEFORE

Long gone are the fimitations of Taj Meha
being dubbed simply a blues man. Like
Never Betore combines the spark of
rock’n’roll and the cool of Memphis soul.
The singie and video “Don’t Call Us”
features Hall & Oates. VH-1 Septemb-r
Artist ot the Month. Private Music

‘P Si5
71486"02552""8 |l 4

LOS ANGELES—While Warner
Home Video remains mum, video
wholesalers and key retailers are bet-
ting that the Kevin Costner-starred
“Robin Hood” will be released as a di-
rect-to-sell-through title—probably in
November. The trade says it expects

Euro Ministers
United Against
U.S. Visa Plan

EBY WILLEM HOOS
and EMMANUEL LeGRAND

AMSTERDAM—Europe is continu-
ing to fight the possibility of tighter
U.S. visa rules for non-American mu-
sicians.

Representing all European Com-
munity culture ministers, Dutch Min-
ister of Culture Hedy d’Ancona has
sent a letter to American Secretary
of State James Baker protesting the
proposed revisions.

D’Ancona’s Aug. 13 letter draws
attention to the “importance of cul-
tural exchanges between Europe and
the U.S.,” saying that the exchanges

(Continued on page 81)

official word on the title’s release
within two weeks.

Both “Terminator 2: Judgment
Day” and “City Slickers” are set for
December release as high-priced
rental titles, leaving “Robin Hood” as
the last major summer film without
official video plans.

(Continued on page 80)

singles to album radio without pro-
moting either to top 40. The same
goes for the last Guns N’ Roses sin-
gle, “You Could Be Mine,” which
went top 30 on Billboard’s Hot 100 al-
most entirely off of singles sales.
(However, Guns N’ Roses will go to
top 40 Sept. 5 with “Don’t Cry,” the
lead track from the upcoming “Use
Your Ilusion” albums.)

Island will service U2’s “The Fly,”
the first single from its upcoming
“Achtung, Baby” album, to top 40
along with other formats. But Paul
McGuinness, the group’s manager,
expresses doubts about how pop pro-
grammers will react, even though U2
has had several top 40 hits from past
albums.

“We certainly will service it and if
they wish to play it, we will be very
pleased,” he says. “Some tracks fit
the format and some don't . ..

“We're looking at top 40 to see if

(Continued on page 75)

B BY MELINDA NEWMAN

NEW YORK—In the Carolinas,
beach music has nothing to do with
the Beach Boys and
Jan & Dean. [t has
everything to do
with a certain kind of
rhythm and blues
music and the shag,
beach music’s offi-
cial dance.

Though predomi-
nantly the domain of
North and South Carolina and Vir-
ginia, beach music is exploding
from Maryland to Florida and
threatens to break out nationally.

Tide Of Enthusiasm Swelling
Behind Garolina Beach Music

More than 150 radio stations fea-
ture beach music shows, up from 50
two years ago. There are at least
three stations whose primary for-
mat is beach music.
Classic beach music
groups such as Gen-
eral Johnson & the
Chairmen Of The
Board, the Show-
men, Bill Pinkney &
the Drifters, and the
Tams are playing
more dates in bigger
venues than ever.

They are also returning to the re-
cording studios along with newer

(Continued on page 75) ;

Minneapolis Does
About-Face On N.W.A’s
‘Efildzaggin’ Album

PAGE 4

Terry Worrell Departs
Sound Warehouse Post;
Siegel Adds New Title

PAGE 4

Siouxsie & Banshees
Enjoy Banner Year

PAGE 26

Entertainment Profits
Drop In 2nd Quarter

PAGE 46
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No. 1 IN BILLBOARD

HOT 100 SINGLES '
* (EVERYTHING | DO) | DO IT FOR YOU

BRYAN ADAMS (A& |
TOP POP ALBUMS
% METALLICA
METALLICA (ELEKTRA)
HOT R&B SINGLES

* ADDICTIVE LOVE
BEBE & CECE WINANS
TOP R&B ALBUMS
w COOLEYHIGHHARMONY
BOYZ i MEN
HOT COUNTRY SINGLES
% YOU KNOW ME BETTER THAN THAT
GEORGE STRAIT (MCA)
TOP COUNTRY ALBUMS
* NO FENCES
GARTH BROOKS
TOP VIDEO SALES
* THE TERMINATOR

(CAPITOL)

(MOTOWN)

(CAPITOL)

(HEMDALE HOME VIDEO)
TOP VIDEO RENTALS

* SLEEPING WITH THE ENEMY
(FOXVIDEO)
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Transmission of Rock ’n Roll.

David Bowie m Reeves Gabrels m Hunt Sales m Tony Sales

“Tin Machine IL,”
the new album featuring One Shot.

On Victory Music/PLG Compact Discs and Cassettes.

Appearing on ABC’s I[N CONCERT September 6.
National Tour in Novermber.
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DIAL SET ON ATLANTA RADIO

The host city for the just-completed Jack The Rapper and Talentmasters
confabs, Atlanta is undoubtedly a major force in the radio world. Sean
Ross tunes into the city’s rich radio history and provides brief descrip-
tions of all its current stations. Page 9

VIRGIN RETAIL—THAT'S ENTERTAINMENT

U.K. chain Virgin Retail entertains more than just records in its product
mix. In fact, video accessories and games are selling so well that music
now accounts for less than half of the company’s revenues. Jeff Clark-
Meads reports. Page 37

TRACKING CHICAGO STUDIO BIZ

The news is mixed for Chicago-area recording studios, which are experi-
encing robust business but are hampered by audits being undertaken to
determine whether they are complying with tax laws some owners claim
they knew nothing about. Moira McCormick and Patricia Malecke report.

Page 56A

GOVERNING VIEWS ON IRISH MUSIC, VID BiZ

In the first of a series focusing on the 12 EC nations, Ken Stewart reports
that the music and video industries in Ireland are split about the role of

the government in their respective trades. Page 63
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' Gonsumer Dialog On Digalog Due

WEA Promo To End Low-Key Approach

H BY SUSAN NUNZIATA

NEW YORK—Since early summer, a
growing number of WEA’s new cas-

~ sette releases have been marked with

the “Digalog” logo, indicating they
were manufactured using the compa-
ny’s new sound enhancement pro-
cess. But, in the absence of in-store
displays or any other Digalog promo-
tions thus far, most retailers are
skeptical about the impact of the pro-
cess in the marketplace.

WEA is launching its first mass-
market Digalog promotional effort in
September with a national ad cam-
paign and contests in conjunction
with “Entertainment Weekly” maga-
zine and Suzuki automobiles, accord-
ing to Jordan Rost, VP marketing for
the Time Warner Music Group. In ad-
dition, WEA plans to provide in-store
merchandising displays in the fall.

Introduced at the National Assn.
of Record Merchandisers convention
in March (Billboard, April 6), Digalog
uses a digital-to-analog duplication
process designed to improve the
sound quality of the cassetre. A pro-
cess based on the same core equip-
ment and labeled “Digitally Duplicat-
ed” is also being used by BMG Re-
cords with an equivalent lack of
mass-market fanfare.

According to one source, BMG is
investigating whether it will continue
marketing its product with the “Digi-
tally Duplicated” logo, or whether it,
too, will use the Digalog logo. BMG's
Sonopress plant would qualify as a
Digalog licensee.

In the meantime, both labels have
remained low-key on the retail front.
“There have been no in-store promo-
tions that I'm aware of,” says Stan
Goman, senior VP, regional opera-
tions, with Tower Records, a 54-unit
chain based in W. Sacramento, Calif.
“They do mention it when they adver-
tise in trade papers, but I don't see
[WEA president] Henry Droz on any
chat shows. He’s not on ‘Good Morn-
ing America’ telling the mass public
about it, and I haven't read any arti-

cles in Time magazine about it. I
don’t know what they're doing.”
Many retailers feel that WEA is at
odds with itself by, on one hand, try-
ing to increase the cassette’s longev-
ity through quality improvements
while, on the other hand, raising cas-
sette prices, a move expected to
cause further erosion in sales of the
format.
“I think $10.98 is too darn expen-
sive for cassettes,” says Goman.
(Continued on page 81)

EBY DAVID KELLY

WASHINGTON, D.C.—A National
Assn. of Broadcasters report re-
leased last week shows the radio in-
dustry is facing serious financial
difficulties. According to the report,
AM revenues declined from 1987-90
and FM revenues were flat for the
same time period.

According to the 1991 Radio Fi-
nancial Report, net revenues for
full-time AMs declined 9.5% bé-
tween 1987 and 1990. At the same
time, the FMs' revenues dropped
0.9% but those of AM/FM combos
were up 2.1%.

NAB spokesman Doug Wills

NAB’s ’91 Financial Report
Suggests Troubled Radio Days

says the results further strengthen
NAB'’s contention that radio regula-
tions—especially those governing
group-ownership—should be re-
laxed.

“The choice is to permit more
group ownership or go dark,” Wills
says.

The report also showed that the
economic slump in 1990 resulted in
nearly half of all AM and FM sta-
tions losing money.

Of all outlets, full-time AMs lost
about $11,000 on average; FMs lost
$15,715; AM-FM combos, $10,164;
and AM daytimers, $8,461.

The NAB report showed that, for

(Continued on page 81)

Judge Rules Against ‘Split’ Cable Licenses
But BMI Upheld On Blanket Licenses For Medium

B BY KEN TERRY

NEW YORK—One month after a
rate court magistrate here decided
that cable program suppliers are
entitled to obtain ‘“‘through-to-the-
viewer” licenses from ASCAP that
cover cable systems, a federal
judge in Washington, D.C., ruled
on Aug. 16 that “split” or “dual”
cable licenses violate BMI’s gov-
ernmental consent decree.

BMI is claiming victory, howev-
er, because its legal experts be-

lieve that certain language in U.S.
District Judge Joyce Hens Green’s
opinion establishes that there are
two performance rights involved
in cable TV broadcasting: one from
the supplier to the cable system,
and the other from the system to
its subscribers.

But Brenda Fox, general coun-
sel for the National Cable Televi-
sion Assn., one of the plaintiffs in
the case, says this interpretation
of Judge Green's decision is inva-
lid. “She doesn’t ever address the

B BY THOM DUFFY

NEW YORK—Paul Simon’s Cen-
tral Park performance before
750,000 fans and a nationwide HBO
audience is likely to be released as a
Warner Bros. album and home vid-
eo this fall, pending Simon’s final
approval of the projeet.

The Aug. 15 broadcast by HBO
of *Paul Simon Live In Central
Park: Born At the Right Time Tour:
One Night Only” already has reig-
nited sales of Simon’s 1990 album
“The Rhythm Of The Saints,”
which jumped from No. 125 to No.
59 on this week’s Top Pop Albums
chart. In New York, Tower Re-

Three-Trick Goncert: Simon’s
Show May Yield Album, Vid

cords’ downtown Manhattan store
reported sales of the album had
doubled in the week after the show.
The concert also was carried by 200
radio stations on the Westwood One
network.

“It’s a perfect night in New York
City,” said Simon, as a golden quar-
ter-moon rose above his hometown.
The repertoire was largely similar
to that which Simon and his 17-piece
band performed during their world-
wide Born At The Right Time Tour,
which began in January. Among
the 25 songs performed during the
two-hour show were such Simon &
Garfunkel classics as “Bridge Over

(Continued on page 73)

issue of whether there is a dual
performance,” says Fox. “All [her
opinion] says is there is a perfor-
mance when the cable operator
puts it in the home. That’s not say-
ing there are two performances.

“BMI is saying if there’s no li-
cense, someone’s got to get it. We
don’t dispute that. We dispute that
both parties have to get a license—
and there’s nothing in this decision
that says they have to.”

In two other areas of the deci-
sion, BMI definitely triumphed.
First, building on previous federal
court rulings with regard to net-
work and local television, Judge
Green upheld the legality of BMI's
blanket licensing of cable TV and
denied the plaintiffs’ contention
that such a system violated U.S.
antitrust laws. Second, she grant-
ed BMI’'s counterclaim of copy-
right infringement against two of
the plaintiffs, imposing judgments
of $1.98 million on the Disney
Channel and $225,000 on Black En-
tertainment Television for per-
forming BMI compositions in their
cable programs without a license.

According to BMI, these dam-
age awards ‘“‘are believed to be the
largest ever assessed for infringe-
ment of the right of public perfor-
mance for music compositions.”
BMI associate general counsel Ju-
dith Saffer also notes that they ex-
ceed the amounts BET and the Dis-
ney Channel would have paid BMI
in fees had they renewed their
licenses at the end of 1989.

(Continued on page 60)
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Eco-Pak Test Spurs New Dehate

WEA Criticized For Longbox Comparison

B BY PAUL VERNA

NEW YORK—The Warner Music
Group Inc. has again drawn ire over
the CD packaging issue, this time
by announcing the results of a mar-
ket study of its Eco-Pak Jewel Box.

The controversy is not over the
outcome of the test, but the way in
which it was conducted. Instead of
comparing the Eco-Pak Jewel Box
to the other proposed alternatives,
as Warner originally planned to do,
the company tested its package
alongside the current longbox,
which the industry has agreed to
abandon.

Susanna Seirafi, marketing coor-
dinator at Lift Discplay Systems
Inc. and spokeswoman for the
Jewelbox Advocates and Manufac-
turers Coalition, says it is “unfortu-
nate” that WEA compared the Eco-
Pak to the longbox. ‘“But this is
what we expected from WEA,” she
adds, dismissing the study as self-
serving.

Similarly, Mercury Records co-
president Mike Bone says, “It’s sort
of a bullshit test. I'd like to see a
test of the Eco-Pak against the jew-
el-box-only, [the Sony-backed] Inch
Pack, and [Reynard CVC’s] Laser-
file. Everybody wants to do away
with the longbox. If you offered the
consumer a package that’s one step
above wrapping a CD in a porcu-
pine, of course they’re going to say
they like [the Eco-Pak].”

However, Warner Music Group
VP of marketing Jordan Rost de-
fends the study, conducted by Chil-

ton Research, calling it an example
of “good research” and “responsi-
ble analysis.”

The study claims that two-thirds
of the 300 respondents—who were
surveyed in mall locations in Bos-
ton, Atlanta, Chicago, and Los An-
geles—said they preferred the Eco-
Pak to the existing package. Fewer
than one out of five had a “strong
preference’” for the longbox, ac-
cording to the study.

In addition, the research reveals
that, by a margin of more than four

to one, “CD buyers would be very
satisfied if the Eco-Pak becomes the
industry standard.”

The study also states that CD
buyers’ “concerns for the environ-
ment were evidenced by the over-
whelming percertages who consid-
ered having a package that is not
wasteful . .. is made from recycla-
ble materials [and] is itself recycla-
ble to be ‘very important.’ ”’

Rost says the results open the
way for an all-out commitment to

(Continued on page 80)

B BY DEBORAH RUSSELL
and CHRIS MORRIS

LOS ANGELES—The Minneapolis
city attorney has informed Minne-
sota attorney general Hubert H.
Humphrey III that the sale of the
N.W.A album “Efil4zaggin” to mi-
nors is not prosecutable under
state and local laws.

““The album’s contents as a
whole did not satisfy the definition
of ‘harmful to minors’ as set forth
in state and city statutes,” says
deputy Minneapolis city attorney
Mitch Rothman.

On July 26, Humphrey forwarded
a complaint about the sale of the al-

‘Ffil4zaggin’ Unharmful To
Minors, Minneapolis Says

bum to minors by Musicland stores
in Minneapolis, lodged by anti-por-

" nography crusader Jack Thompson,

. to Minneapolis city attorney Robert
J. Alfton. Humphrey asked Alfton
to ascertain whether sale of the rap
record constituted the distribution
of sexually explicit material harm-
ful to minors.

Humphrey had sent a letter to
Musicland Group chairman Jack
Eugster, warning him that the
chain might have violated state
statutes regarding the distribution
of harmful material to persons un-
der age 18 (Billboard, Aug. 10).

On Aug. 16, Alfton sent a letter

(Continued on page 81)
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Sign This Way. Aerosmith signs a contract that will bring the group back to its
first label, Columbia Records. Shown at Sony’s New York headquarters, in back
row, from left, are Columbia president Don lenner; Sony Music senior VP
Michele Anthony; manager Tim Collins; and Sony Music president Tommy
Mottola. In front row, from left, are the members of Aerosmith: Joey Kramer,
Tom Hamilton, Steven Tyler, Joe Perry, and Brad Whitford.

EXEGUTIVE TURNTABLE

Enter ‘Metallica’: Album Speeds Out 0f Gate

Racks Up ‘Phenomenal’ 1st-Week Sales, No. 1 Debut

B BY ED CHRISTMAN
and GEOFF MAYFIELD

NEW YORK—Metallica’s new album
is redefining the meaning of “speed
metal,” considering how quickly cus-
tomers bought the title in its first
week of release.

SoundScan projects that the album
sold 600,000 copies in its first week
out, making it the No. 1 title on this
week’s Top Pop Albums chart.
What’s more, a number of executives

say the album set new out-of-the-box
records for their chains.

Sources say the title sold just few-
er than 100,000 copies alone at the na-
tion’s largest music retailer, Music-
land Stores Corp., which runs more
than 800 record stores. Bob Theisen,
national buyer for the Minneapolis-
based chain, declines to reveal how
many copies of the Metallica album
the chain moved. But he says, “It was
one of the strongest releases out-of-
the-box in some time.”

NEW YORK—Terry Worrell is
leaving his position as president
and CEO of Sound Warehouse to
concentrate on other business inter-
ests. Mark Siegel, who is executive
VP of parent company Shamrock
Holdings, has been serving as the
145-unit, Dallas-based chain’s chair-
man and will add the designation of
CEO.

Worrell and Siegel described the
parting as amicable, as did other
Sound Warehouse observers.
“Without question, this was my de-
cision,” Worrell says. “It’s impor-
tant that people realize that that is
the case. Shamrock has shown me
the utmost respect and I have a lot

Worrell Steps Down From
Top Sound Warehouse Joh

of respect for them.”

Worrell says he is leaving the
chain, effective Sept. 6, to concen-
trate on his real estate business. He
says he has a portfolio of 17 proper-
ties, mainly retail, with a value of
about $25 million. The depressed
real estate business is ripe with op-
portunity, he says.

“I am investing in Triple A prop-
erties that for whatever reason
have been taking back by the bank
or the [Resolution Trust Co.],” he
explains. ‘“There are unbelievable
deals out there with properties go-
ing for cheaper that I have ever
seen. The thing you need right now

(Continued on page 79)

Camelot Music sold 80,000-90,000
copies in its first week, estimates
Lew Garrett, VP of purchasing. “We
rarely have had first-week results
like this and the first day was abso-
lutely phenomenal,” he says. “This
album is an event, and it is just what
the music industry needs.” Like
many other chains, Camelot opened
some of its stores at one minute after
midnight on Aug. 12 to sell the title.

Terry Woodward, president of 151-
unit, Owensboro, Ky.-based Disc
Jockey, says his chain moved 20,000-
25,000 units in the first week. Both
George Balicky, VP at 112-unit, Pitts-
burgh-based National Record Mart,
and Bruce Jesse, VP of advertising
and sales promotion at 296-unit Tor-
rance, Calif.-based Wherehouse En-
tertainment, say the Metallica title
had the biggest first week ever at
their respective chains.

“We sold more units of Metallica in
its first day alone than we sold of Van
Halen in the first week,” Jesse adds.
“Also, the title is outselling by three-
to-one the chain’s No. 2 title—the
Natalie Cole album, which is no
slouch. In any other week, Metallica
might be outselling the No. 2 title by
six-to-one.”

Bob Higgins, chairman, CEO, and
president at Albany, N.Y.-based
Trans World Music Corp., which runs
480 music stores, says, “Metallica’s
first week was definitely the best one
of the year by far. Also, we were im-
pressed with the initial CD sales for a
heavy metal group.”

(Continued on page 80)

RECORD COMPANIES. Columbia Records in New York promotes Jerry Blair to
VP of top 40 singles promotion and Lisa Wolfe to national director of top 40
singles promotion. They were, respectively, national director of top 40 singles
promotion, and associate director of field promotion.

Warner Music International in London names Peter Ikin senior VP of in-
ternational marketing/A&R development. He was managing director of the
Warner Group U.S. Division of Warner Music Australia. In other appoint-
ments, Kevin Barter is named marketing manager for Warner Music Eu-
rope in London. He was licensing manager of Warner Music U.K. Jane Ev-
ans is named marketing manager for Warner Music Vision in London. She

BLAIR

WOLFE CARVELLO
was marketing manager of Warner Musiec Europe.

PolyGram Label Group in New York names Ken Walsh VP of finance and
administration and Doug Koch director of business planning and financial
analysis. They were, respectively, director of business planning and financial
analysis for PolyGram Holding Inc., and manager of financial analysis for
PolyGram Records. '

Peter Knee is appointed managing director of operations for EMI Music in
London. He was director of finance, operations for the company.

SHEPHERD

CARRABBA SHAPIRO

LIPARI

Joey Carvello is promoted to senior director of dance music and dance
crossover projects at Atlantic Records in New York. He was director of
dance music.

Tom Carrabba is appointed director of marketing for Jive Records in New
York and Julia Lipari is promoted to product manager for Jive and Silver-
tone Records. They were, respectively, product manager for RCA, and man-
ager of marketing/international for Jive and Silvertone.

Deborah Radel is promoted to director of publicity for RCA Records in
New York. She was associate director of national tour press.

Ear Candy Records names Darryl Shepherd manager of A&R and song
acquisition in New York and Andy Janis Midwest regional director in Chica-
go. They were, respectively, an independent producer and session musician,
and national director for Bearsville/ Warner Bros. Records.

Zoo Entertainment in Los Angeles names Hanna Bolte director of na-
tional publicity and Leah Horwitz manager of national publicity. They
were, respectively, associate director of media relations, West Coast, for
Epic, and coordinator for the media relations department, West Coast,
for Epic.

PUBLISHING. Harvey Shapiro is appointed chief financial officer of Sony
Music International Music Publishing in New York. He was VP of Sony
Music Entertainment Inc.

Brooke Morrow is promoted to manager of international repertoire
for EMI Music Publishing in New York. She was senior coordinator of
international acquisition.
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BOBBY BROOKS

1955-1990

“Each man’s life touches so many other lives
——and when he’s not around he leaves
an awful hole, doesn’t he?”

—Clarence, IT'S A WONDERFUL LIFE

CREATIVE ARTISTS AGENCY, INC. m
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Certified Success For Freshmen
Carey Heads Class Of Debut Triumphs

i BY PAUL GREIN

LOS ANGELES—“Mariah Carey”
paced an exceptionally strong field of
debut albums in the first six months
of the year. Carey’s Grammy-win-
ning debut collection sold more than
3 million copies in the first half of
1991, according to the Recording In-
dustry Assn. of America. Four other
debut albums sold more than 2 mil-
lion copies in the same period—C&C
Music Factory’s “Gonna Make You
Sweat,” the Black Crowes’ “Shake
Your Money Maker,” “Wilson Phil-
lips,” and “The Simpsons Sing The
Blues.”

In the first half of 1990, only one
debut album—Paula Abdul’s “Forev-
er Your Girl”—sold more than 2 mil-
lion copies.

The total number of multiplatinum
albums also showed a significant in-
crease. Nine albums were certified
for sales of 2 million or more in the
first half, up from six in the first half
of 1990.

In addition to the five debut al-
bums, four albums by veteran acts
scored big. Whitney Houston’s “I'm
Your Baby Tonight” was certified for
sales of 3 million copies and albums
by M.C. Hammer, Madonna, and
R.EM. were certified for sales of 2
million in the period.

The total number of platinum al-

bums also increased. The RIAA certi-
fied 44 platinum albums in the first
half of 1991, up from just 30 in the
first half of 1990. The increases were
especially significant for debut al-
bums and in the fields of country and
hard rock.

A total of nine debut albums went
platinum in the first half, up from
Jjust five in the first half of 1990. This
year’s freshman class consists of the
Black Crowes, C&C Music Factory,
Another Bad Creation, Damn Yan-
kees, Enigma, Alan Jackson, Nelson,
the Simpsons, and Ralph Tresvant.

Five country albums—by Jackson,
Clint Black, Reba McEntire, Ricky
Van Shelton, and George Strait—
went platinum in the first half, up
from just two in the same period last
year.

Likewise, five metal or hard rock
albums went platinum in the first six
months, up from two in the first half
of 1990. The acts are Cinderella, Ex-
treme, Queensryche, Tesla, and
Winger.

The number of platinum albums by
black artists jumped from eight in
the first half of 1990 to 10 in the first
half of this year. The list for this year
consists of Another Bad Creation,
C&C Music Factory, Guy, Whitney
Houston, L.L. Cool J, Tony! Toni!
Toné!, Too Short, Tresvant, Luther
Vandross, and the “New Jack City”

Elektra Signs Distriby Deal
With Edutainer: Parker Prez

B BY JANINE MCADAMS

NEW YORK—Elektra Entertain-
ment has announced the signing of a
distribution deal for Edutainer Rec-
ords, the brainchild of Kris Parker,
aka KRS-One of the rap group Boo-
gie Down Productions.

Parker will serve as label president
and principal producer. He says that
Edutainer, which means “education
through entertainers,” will concen-
trate on “thrash metal, hardcore reg-
gae, and hardcore rap.” The label ros-
ter currently includes three acts:
H.E.A.L., vocalist Heather B., and
thrash band Skadanks. Edutainer is
based in New York and will handle its
own production, promotion, market-

ing, and publicity.

The label already has one single re-
lease, ‘“H.E.A.L. Yourself” by
H.E.A.L. (Human Education Against
Lies), an all-star aggregation featur-
ing Run-D.M.C,, M.C. Lyte, Big Dad-
dy Kane, Queen Latifah, L.L. Cool J,
Kid Capri, Harmony, and KRS-One.
A video lensed by Jonathan Demme
(“The Silence Of The Lambs”), Ted
Demme, Fab Five Freddy of ‘“Yo!
MTYV Raps,” and Pamela Jenkins has
already been delivered to video out-
lets.

The first label release will be an al-
bum by H.E.A.L. titled “Civilization
Vs. Technology,” due in October. The
album will feature tracks by Billy

(Continued on page 81)

Rack Sale Plus Turtle Trouble
Equal LIVE Less In 2nd Qtr.

M BY DON JEFFREY

NEW YORK—LIVE Entertainment
Inc. suffered a double whammy in its
second quarter. The company’s sale
of its rackjobbing subsidiary resulted
in a huge net loss for the perod, and
heavy returns of the Teenage Mutant
Ninja Turtles on home video yielded a
sharp drop in overall revenues.

LIVE's net loss in the three
months that ended June 30 was $61
million, compared with a net profit of
$2.08 million in the same period last
year. The deficit was caused by $61.5
million in losses and writedowns as-
sociated with the sale of most of Lie-
berman Enterprises’ assets to the
Handleman Co.

But, even without that, LIVE’s
revenues and operating profits suf-
fered from high returns and weak
sales of video sell-through product.

Second-quarter revenues for the
Van Nuys, Calif -based company de-
clined 18.1% to $67.3 million from
$82.2 million last year. Its operating
profit dropped 64.6% to $5.07 million
from $14.3 million.

The company’s shares fell 87.5
cents each in New York Stock Ex-
change trading when the results
were announced, closing at $12.875.

LIVE says in a release that it had
“higher than expected returns of sell-
through product, particularly ‘Teen-
age Mutant Ninja Turtles: The Mov-

(Continued on page 80)

soundtrack.

WEA led the industry in the first
half of 1991, amassing 17 platinum al-
bums. This is nearly twice as many as
second-place Sony, which had nine.
Both distributors registered strong
increases compared with last year. In
the first half of 1990, WEA amassed
eight platinum albums; CBS—as
Sony was then known—tallied six.

PolyGram landed six platinum al-
bums in the first half of 1991, fol-
lowed by MCA with five, BMG with
four, and CEMA with two. Indepen-
dently distributed Rykodisc also land-
ed a platinum album with the David
Bowie “ChangesBowie” retrospec-
tive.

(Continued on page 73)

Music Works For PolyGram. PolyGram executives announce that PolyGram
Special Products has retained the services of music consultation company Music
Works, which will now act as representative to television, film, and advertising in
Los Angeles on behalf of the PolyGram Label Group. Shown, from left, are Peter
Koepke, president, London Records; Mike Bone, co-president, Mercury Records;
Marvin Gleicher, president, Smash Records; Jeff Jones, VP of marketing, PolyGram
Label Group; Mark Fine, senior VP of special markets, PolyGram Records; Suzan
Mann, Music Works; Rick Dobbis, president/CEO, PolyGram Label Group; Gaylon
Horton, Music Works; Roger Ames, managing director, London Records; and Davitt
Sigerson, president, Polydor Records.

WITH ONE ““Unforgettable’” exception, it has
been a hard-rocking summer at the top of the pop al-
bums chart. Metallica becomes the third metal or
hard rock band to enter the chart at No. 1 in the past
10 weeks. The Elektra band achieves the feat as
“Metallica” dethrones label mate Natalie Cole’s
“Unforgettable,” which dips to No. 2. “Metallica”
follows Skid Row’s ‘“Slave To The Grind”’ and Van
Halen’s “For Unlawful Carnal Knowledge,” both of
which opened at No. 1 in early summer.

—Niet_éllica Latest To RBck Albums chért;
Adams Again; Simon’s ‘Rhythm’ Rehounds

tallica’s album, jumps to
No. 38 in its second
week on the Hot 100.
“One,” the biggest hit
from the band’s last al-
bum, ““. .. And Justice
For All,”” reached No.
35. The album itself hit

‘“Enter Sandman,”’

the first single from Me-
e
T T L AR T

No. 6.

‘““Metallica’’ is the
fourth consecutive No. 1
album to bear a higher-than-standard list price. The
Metallica, Van Halen, and Skid Row albums all car-
ry a $10.98 list; Cole bears a $13.98 list.

This marks the second time in three years that
Elektra has held the top two positions simultaneous-
ly. The label scored in January 1989 with Anita Bak-
er’s “Giving You The Best That I Got” and the
“Cocktail” soundtrack.

BRYAN ADAMS' “(Everything 1 Do) I Do It For
You” tops the Hot 100 for the sixth straight week.
It's the longest-running No. 1 single since Madon-
na’s “Like A Virgin” had six weeks on top in 1984-
85.

Adams’ smash is reported to be closing in on the 3-
million sales mark, which would make it the best-
selling single since USA For Africa’s “We Are The
World” in 1985. Of course, one reason the single has
sold so well is that Adams doesn’t have an album in
the marketplace. That must be a source of some con-
sternation at A&M. “Do It For You” is already the
second-longest-running No. 1 hit in the company’s
history, trailing only the Police’s ‘‘Every Breath
You Take,” which topped the chart for eight weeks
in 1983. Yet A&M has no album out to capitalize on
the single’s runaway success, leaving the albums
market to Morgan Creek Records, whose “Robin
Hood: Prince Of Thieves” soundtrack was a top-five
hit.

The good news for A&M is that the huge success
of the single has built up anticipation—and pre-or-
ders—for Adams’ album, which is due Sept. 24.

FAST FACTS: Mariah Carey lands her highest-de-
buting single to date with “Emotions,” which enters
the Hot 100 at No. 35. It's the first single from Car-
ey’s upcoming second album. The single arrives just

by Paul Grein

three months after “I Don’t Wanna Cry,” the fourth
single from her Grammy-winning debut album,
reached No. 1. Carey’s decision to follow up so
quickly is apparently designed to consolidate her po-
sition as the new queen of pop/AC/R&B crossover.

Paul Simon’s “The Rhythm Of The Saints” re-
bounds from No. 125 to No. 59 on the pop albums
chart, two weeks after Simon’s free concert in Cen-
tral Park drew an audience of 750,000. Simon’s al-
bum peaked at No. 4 in November. Two older Simon
titles also streak up the
Top Pop Catalog Al-
bums chart: ““Grace-
land” vaults from No. 41
to No. 14; Simon & Gar-
funkel's ‘‘Greatest
Hits” bows at No. 44.

Color Me Badd’s
“C.M.B.” jumps to No. 3
on the pop albums chart.
It’s Giant Records’ sec-
ond top three album, fol-
lowing the “New Jack
City” soundtrack, which reached No. 2 in May.

Amy Grant lands her first top 10 pop album as
“Heart In Motion” inches up a notch to No. 10. The
album has been out for nearly six months and broke
into the top 10 on the combined strength of two
smash singles.

Roxette’s “Fading Like A Flower (Every Time
You Leave)” jumps to No. 2 on the Hot 100. It's the
Swedish duo’s sixth single to reach Nos. 1 or 2 since
1989.

The Scorpions’ “Wind Of Change’ jumps to No. 4
on the Hot 100. The veteran hard rock band—a
quintessential album act—has thus climbed higher
on the singles chart than it ever has on the pop al-
bums chart. The band’s highest-charting album,
“Savage Amusement,” peaked at No. 5.

C&C Music Factory lands its third top 10 pop hit
as “Things That Make You Go Hmmmm . . . " jumps
to No. 10. The group’s debut album has appeared in
the top 10 for 25 straight weeks.

Rod Stewart’s “The Motown Song” holds at No.
20 with a bullet. It's Stewart’s eighth consecutive
top 20 hit since 1988. Incredibly, the veteran rocker
had never previously amassed more than two top 20
hits in a row. “The Motown Song”’ also represents a
comeback for veteran producer Richard Perry.

In the ongoing saga of Prince & the N.P.G.’s “Gett
Off,” the single rebounds in its third week on the Hot
100, climbing from No. 78 to No. 71.

BeBe & CeCe Winans land their first No. 1 R&B hit
with “Addictive Love.”

WE GET LETTERS: Nanda L. Lwin of Mississauga,
Ontario, notes that Bryan Adams’ smash is the longest-
running No. 1 pop hit by a Canadian artist since 1960,
when Percy Faith’s “The Theme From ‘A Summer
Place’ ” held the top spot for nine weeks.
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HE COMMENTARY

INDUSTRY FAILS TO NURTURE NEW ARTISTS

Too Many Talents Ignored Or Dropped By Wayside

EBY JOSEPH A. VIGLIONE

At the recent New Music Seminar,
Elektra chairman Bob Krasnow gave
a speech about the buyouts of bands
and labels replacing the development
of new and exciting ideas. I believe
this is the major problem facing the
industry today.

As farmers rotate their crops, our
industry must learn to replenish the
Michael Jacksons, Beatles, Rolling
Stones, Elton Johns, and Supremes—
genuine talents whose music is the
soundtrack to millions of lives and
will become all the more valuable as
time goes by.

The next Beatles or the next Roll-
ing Stones can happen, but it will
take the determination of the record-
ing industry to shape the proper envi-
ronment for such groups to emerge
again.

For 15 years, my partners and [
have operated a Boston-based
rock'n’roll label. We are not out to re-
invent the wheel; like Berry Gordy in
the '60s, we are looking to create an
environment in which the next Diana
Ross, the next Michael Jackson, the
next Stevie Wonder, the next Marvin
Gaye can appear. It’s no coincidence
that those four talents came from a
nonmusical city (comparatively
speaking). But would they have had
the same opportunity to develop
without a Motown? I am convinced
there would be no Michael Jackson
today if not for Berry Gordy.

How many ‘““Beatles” have come
along, yet were not discovered? How
many potentially great, megaselling
acts have evaporated because the
current trend at the major labels is to
find talented artists who are also ma-
gicians or clever in nonmusical ar-
eas? I call it the “hand-it-to-us-on-a-
silver-platter” syndrome. That means
you have to be a Madonna, a talented
person with business skills, in order
to rise above everything else in this
survival-of-the-fittest jungle. But mu-

YES, WE HAVE NO SINGLES

Upon returning from my weekly trip
to a local record store, | am again dis-
appointed in my attempts to purchase
12-inch singles and several CD-5s.
The store I went to is part of a well-
known, large chain, but I have been
repeatedly told that 12-inch singles
and many CD-5s are not available
there. I wrote to the president of the
company and was told to consider
buying the entire CD or cassette
tape—or wait until DAT becomes
widespread.

Three or four years ago, [ used to
walk into a store with 40-50 items on
a list and was usually able to buy 70%
or more of them. This last time, how-
ever, | was able to find only seven of
35 items that I was ready to buy if
the product had been there.

Using my latest copy of Billboard,
I even tried to show the store clerks
that these recordings were available,
only to be told that the data was in-
correct. Any suggestions for those of

sic is such a pure thing, such a spiri-
tual concept—truly the bridge from
this world to that. How can we sell it
like so much cereal at the grocery
store?

We can develop new talent correct-
ly only when we realize that great tal-
ent must be respected, nurtured, and
guided. You won’t find the next Bea-
tles at your doorstep; you'll find the
next Monkees. If you're content to
have record-setting sales for 10 min-

the next Monkees’

Joseph A. Viglione is president of the
Woburn, Mass.-based Mentor Music Group
and also does A&R for CD Review's new

Somewhere in that crew you could
have had your next Cars or Boston or
Aerosmith. But, in their second incar
nation, even Aerosmith was a hard
sell, although its “Greatest Hits"”
dominated the midline charts while it
sought a new deal. Pollstar’s manag-
er of the year, Tim Collins, most like-
ly couldn’t have gotten a phone call
through to most A&R people before
landing Aerosmith.

The problems facing major league

‘You won’t find
the next Beatles
at your doorstep;

you’ll find

label, Evergreen Records.

utes and a reunion 20 years later,
well, do nothing and just research the
material coming in to you. But if you
want to create a better automobile
than your competitor’s, it will take a
long-term commitment.

How long did it take Fleetwood
Mac, for instance, to deliver the
goods? When you think about how
many MacMillions they’ve made for
Warner Bros., my point is proven.

This is supposed to be a soulful in-
dustry, but where’s its heart? Take
artists such as Genya Ravan, Michael
Jonzun, Robin Lane, Willie Alexan-
der, the Nervous Eaters, and Private
Lightning. All are former major-label
acts with much potential, but no one
cared enough to nurture them. Isn't
it a joke that these artists work all
their lives to go into a recording stu-
dio for a month and receive two
months of half-hearted publicity?

baseball are the same problems that
haunt major league recording. Sports
stars not only attract fans as musical
stars do, but they often share the
same attorneys!

Why spend fortunes for Kenny
Rogers, Barry Manilow, and Diana
Ross, as RCA did, only to eventually
lose Barry and Diana, and obviously,
not enjoy the long-term potential of
these great acts? It's hard to under-
stand CBS purchasing the services of
a Paul McCartney when a small por-
tion of those millions, invested in a
properly conceived music school or
production firm, would have a much
better chance of long-term return on
investment. McCartney doesn’t need
the large funds or the ego boost.
And, with all due respect to Paul, he
is certainly not as hungry for hits as
the talented kids who are the age he
was when he first hit it big.

Krasnow’s speech could have been
made in 1959, 1969, or 1979. It would
have been just as relevant. The truth
is that there is no place where talent-
ed people can go to be discovered.
Certainly not the New Music Semi-
nar.

“Do we seem to be losing access to
new musical ideas?” Krasnow asks.
No, the industry has access to these
ideas but ignores them, just as it ig-
nored the young John Lennon, the
young Paul McCartney, Maurice
Starr, Joan Jett, and many others. In
doing so, it disregarded potential
profits, not to mention valuable and
wonderful new sounds and historic
works.

The incredible struggle individuals
go through in order to be heard is of-
ten so exhausting that many poten-
tial major acts are left in the cold, lost
in the shuffle, and they burn out and
fade away.

If the Boston music scene is a mi-
crocosm of the industry, as I believe
it is, there’s a storm brewing in the
business. The clubs and production
houses don’t foster local groups; in-
dependent labels have the manpower
and ideas to do it but lack funding;
and major labels open up new major
labels to put three times the promo-
tional staffs on salary to get the four
or five spaces now available for that
elusive hit single.

Not only do we not nurture new
talent, but we, as an industry, do not
nurture new avenues for sales, pro-
motion, and publicity. It boggles the
mind.

After 15 years in the business and
perhaps a thousand meetings with
A&R people from both coasts, it is
obvious to me why the industry does
not develop new groups. But is it ob-
vious to the industry?

The opinions expressed above are
not necessarily those of Billboard
or its management.

us that would still like to collect mu-

sic but are continually discouraged?
Brian Grosnickle
Bella Vista, Ariz.

Billboard replies: Keep writing let-
ters like this one. Maybe some re-
tailers will get the message that
they can make money by expanding
their lines.

MUSICAL REFUGEES
As an active publisher (and subpub-
lisher) in Australia, I, like the rest of
the local industry here, am nervous
about the Australian government’s
deliberations on the recent recom-
mendations put forth by an “academ-
ic”’ authority, a collective that was
originally founded by the govern-
ment as a consumer watchdog.
Those recommendations include al-
lowing parallel imports into Australia
of worldwide product already li-
censed by local record companies.
They also favor eliminating certain
copyright restrictions and laws, the
repeal of which would allow royalties
to be paid at the source in the country
of origin, thus bypassing the local
companies.

In short, this would not only deci-
mate Australian record companies
and publishers, but would destroy
the entire infrastructure of the music
industry here, atfecting manutactur-
ing plants, studios, and other related
businesses.

Therefore, be prepared for an on-
slaught of Australian music industry
refugees looking to relocate them-
selves and their artists to your shores
if the Australian government is stu-
pid enough to destroy one of the
country’s major exporters.

Peter Jansson
Managing Director
Janssongs Pty. Ltd.
Sydney

JOCK LIKES RECORD CLUBS

As an owner and operator of a mobile
disc jockey service, I must say that I
have a problem with NRM president
Bill Teitelbaum'’s assertion that “get-
ting record clubs to modify the way
they solicit business is a top priority”
(Billboard, Aug. 10).

It is my duty to make sure that I
and my mobile jocks purchase and
play only the “hits” of today and a
generation or two ago. However, as a

consumer and music fanatic for as
long as I can remember, I want to
purchase as much music for personal
pleasure as I can afford.

I have purchased many CDs
through the BMG and Columbia
clubs for which I never would have
shelled out 15 bucks at retail. There is
now many a Lenny Kravitz, Jeff
Healey Band, Dread Zeppelin, Jesus
Jones, and Divinyls in my collection
that would not have been there,
based merely on the strength of a
catchy single and a good video.

If anything, the clubs are probably
helping the rest of the industry. Once
again, the hotshots in the business
are proving blind to the wants of the
very consumers that keep them
working.

Bud Fleisher

America’s Greatest D.J. Entertainment

Flushing, N.Y.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general inter-
est. Contributions should be sub-
mitted to Ken Terry, Commentary
Editor, Billboard, 1515 Broadway,
New York, N.Y. 10036.

71-323-6686 Shibuya-ku, Tokyo 150
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Tuning Into The Radio-Active History Of Atlanta

B BY SEAN ROSS

NEW YORK—When most of you
read this, Atlanta will have just fin-
ished hosting two major radio con-
ventions, Jack The Rapper’s Family
Affair and the Talentmasters confab.
As the home of pioneers in both black
radio (i.e., Jack “The Rapper” Gibson)
and top 40 (legendary PD Bill Drake),
it is a city rich in radio history and a
fine choice.

But Atlanta is also a historical ra-
dio town for another odd reason. In
the early '80s, it became the host to a
number of “rimshotters”—stations
that moved in from well out of town.
(Not all of them stayed, one of the
first stations to challenge urban
WVEE was WBUS Newnan, Ga.,
now a suburban again as WMKJ.) So
many out-of-towners moved in that
you couldn’t take local owners too se-
riously when they complained about
broker Tom Gammon trying to move
in a station from Anniston, Ala., last
year.

Atlanta was also one of the first
markets to host one of those mar-
riages of convenience that have be-
come so popular among radio sta-
tions in recent years. The marriage of
WYAI and WYAY got all the publici-
ty, but there were already two non-
co-owned suburbans (again including
the aforementioned WMKJ) that had
a joint-operating agreement by 1988.

There still are not that many FM
players here, so many of the FMs
have been relatively stable. The sta-
tions with the long colorful histories
are often AMs that you won’t neces-
sarily know by their current calls.
Many of the FMs, meanwhile, were
either easy-listening until relatively
recently, or they had a long colorful
history in another market.

Here are thumbnail sketches of
most Atlanta stations. Barbara Da-
vies and Karen O’Connor contributed
to this piece. So did the generous as-
sistance of a number of market radio
veterans including Ron Parker, now
at KKBQ Houston, and Bobby
Harper—now the PR voice of Delta
Airlines. The city of license is Atlanta
unless otherwise shown; the numbers
in parentheses are the spring Arbi-
tron 12-plus ratings.

WABE (90.1): 95,900 watts; owner:
Atlanta Board of Education; GM:
Reza Ezell; PD: Jonathan Phelps. A
mix of National Public Radio news
and classical programming for the
last 21 years.

WAEC (860): 5,000 watts days, 500
nights; owner: Forus Communica-
tions; GM: Don Stone; PD: Jim Arnold.
WAEC is contemporary Christian
“Love 86,” but it was also WERD, the
first black-owned station in America
and the home of publisher/industry
leader Jack Gibson, who joined in Qc-
tober 1949. It became country WXAP
in the "70s, then went religious 12-13
years ago. Programming is divided
about 50/50 between music and teach-
ing programs.

WAFS (920): 5,000 watts days,
1,000 nights; owner: Moody Bible In-
stitute; GM: Joe Emert; PD: Teresa
Pakiz; Mornings: Bill Davis/DeLain
Robins. This was the longtime home

of N/T WGST—originally the Geor-
gia State station—until two years
ago. Now it mixes soft Christian AC
music with religious talk and teach-

a7

WALR (104.7) Athens: 100,000
watts; owner: Ring Radio; GM:
Charles Smithgall; PD: Maxx Myrick;
mornings: Don Thaxton; spring Arbi-
tron ratings: 3.2-2.6. For years this
was Athens’ top 40 WAGQ. In 1988, it
became WALR, first doing bright AC,
then Unistar soft AC. Last Novem-
ber, it went urban/AC under Myrick
and consultant Tony Gray. If the rat-
ings suggest that the novelty is wear-
ing off, note that mainstream urban
WVEE is pretty adult itself, and that

Athens is a ways from Atlanta.

WAOK (1380); 5,000 watts; owner:
Summit Communications; GM Rick
Mack; PD/mornings: Michael Gam-
ble. (3.6-2.7). WAOK became WERD’s
competition around 1952-53. Its alum-
ni include Hank Spann, Larry Tins-
ley, Doug Steel, Ben Frazier, Felicia
Jeter, Ron Sailor, Burke Johnson,
and Ally Pat, but you can still hear
one of its longest-running legends,
Esmond Patterson, in morning drive.
Patterson survived the switch to gos-
pel in the mid-'80s. He’s moving to 4-7
a.m. next month and Gamble will
take over 7-10 a.m. As one of four
black gospel stations, WAOK tries to
go down the center between contem-
porary and traditional music. It is one
of the few that can afford to run
preachers only on Sunday. And it
gave away $138 a day in the spring in
its “Count Your Blessings” contest.

WAOS (1600) Austell; 5,000 watts
days; owner: La Favorita; GM: Samu-
el Zamorra; PD/mornings: Filiberto
Prieto. Atlanta’s only Spanish outlet,
this 3-year-old station is under new
management. The same owners just
acquired North suburban outlet
WLKQ (1460) Buford, which is now
WXEM, giving them an AM-AM si-
mulcast of the same sort that
WYAY/WYAI has on FM.

WAPW (99.7); 100,000 watts; own-
er: Susquehana; GM: Bill Phippen;
PD: Rick Stacy; mornings: Stacy &
Leslie Framm. (7.5-7.5). In the early
’80s, this was AC WLTA, then
WARM. In 1986, it went to a Rock 40
format. The next year it went to
WAPW (Power 99) and eventually
went mainstream top 40. Power 99
has been one of top 40’s most-
watched major-market stations in re-
cent years because it stayed so deter-

minedly mainstream in a format
where everybody else was leaning ur-
ban. It's also known for breaking rec-
ords (i.e., Chris Isaak’s “Wicked
Game”) or trying to (i.e., Harry Con-
nick Jr.’s “Recipe For Love”). Its last
Arbitrend wasn’t great, however,
and some market observers say its
music has tightened up recently.
WAPW’s current promotion is “Cow
Plop” (aka “Bovine Bingo”), in which
qualifiers get a square on a giant bin-
go board and a cow is let loose to do
its business on the winning square.
WAVO (1420) Decatur: 1,000 watts;
owner: Bible Broadcasting Network;
GM: John Greenamyre. A noncom-
mercial outlet, despite its dial posi-
tion, this longtime religious outlet al-
ternates between teaching programs
and very traditional, conservative

WCHK 105

Christian music.

WCHK-FM (105.7) Canton: 50,000
watts; owner: WGBA Inc.; GM Steve
Wyman; PD Bob Grayson; mornings
Chris Morgan. Country “K105.7” up-
graded from a class A FM to a C2,
but it still operates as a North Subur-
ban outlet. Satellite until recently, it
is now local except in overnights.
Like many others down here, WCHK
does NASCAR racing on weekends.

WCLK (91.9); 2,500 watts; owner:
Clark College; GM: Reginald Hicks;
PD: Eugene Holley. As a jazz station,
WCLK was the only FM alternative
for black adults until—for all intents
and purposes—the debut of WALR a
year ago. It is still particularly well
regarded among black college sta-
tions. On the weekends it plays blues,
reggae, African music, and gospel.

WCNN (680) North Atlanta: 50,000
watts days, 10,000 nights; owner
Ring Radio; GM Charles Smithgall;
PD David Kennedy; mornings Rich-
ard Sangster. (2.5-1.1). GM Smith-
gall’s father turned this station on as
all-talk WRNG in late 1967. It has
been all-news since 1982. As the call
letters and Smithgall’s background
at CNN would suggest, it is a Unis-
tar/CNN Headline News affiliate al-
though it has local anchors during
the day.

WFOX (97.1) Gainesville: 100,000
watts; owner: Shamrock Broadcast-
ing; GM Eddie Esserman; PD Dennis
Winslow; mornings: Randy Cook &
Spiff Carner. (5.6-6.7). As a Gaines-
ville station, WFOX was automated
country, adult rock, then top 40 until
Shamrock brought it to Atlanta in
August 1984 as a gold-based AC.
When the oldies format came into its
own, WFOX followed the lead of
Shamrock’s Pittsburgh and Denver
stations and went all-oldies in Janu-
ary 1989. Its recent oldies concert
sold out Fulton County stadium in
five hours, faster than the Beatles.

WGKA (1190): 10,000 watts days;
owner: WGKA Inc.; GM/PD: Eathel
Holley. (.3-.7). This was WZGC's AM.
It still runs the classical format it
launched in 1955 on the 1600 AM fre-

quency now occupied by WAOS.

WGST (640): 50,000 watts days,
1,000 nights; owner: Jacor; GM: John
Hogan; PD: Eric Seidel; mornings:
Tom Hughes. (3.3-3.3). This station
has been WGST since 1922, but it
moved here from AM 920 only a few
years ago, taking over what had been
a Heart & Soul satellite outlet. A full-
service AC for years, WGST went all-
news in 1977, then all-talk in the early
’80s. Alumni include Forest Sawyer,
Bert Parks, and, oddly enough,
Wayne Williams, who was an intern
here in the mid-"70s, several years be-
fore he became the infamous Atlanta
child murderer. (Jocks at WQXI also
remember Williams as a request line
groupie there, which may give you
pause about some of your own call-
ers.) WGST’s talk is more controver-
sial than rival WSB, especially when
caller-turned-night-host Ralph From
Ben Hill is on. It is also the local Rush
Limbaugh affiliate. WGST and co-
owned WPCH scored a coup recently
when they outbid WSB for the rights
to the Atlanta Braves next year.

WGUN (1010): 50,000 watts days,
300 nights; owner: Dee Rivers; GM:
Dick Schroder; PD: Mark McKinnon;
mornings: MecKinnon & Laura D. You
probably know this station’s group
owner better for its urbans, including
WEAS Savannah, Ga. This station
was WEAS from 1947 until the call
letters moved in the '60s. Then it be-
came ‘“The big ‘Gun shooting out
across Georgia, Alabama, and South
Carolina with 50,000 watts.” It used
to be country and Southern gospel;
now it’s only the latter.

WIGO (1340): 1,000 watts; owner:
Allied Media; GM/PD: Al Parks;
mornings: Karen Wilson. (0.60.7). In
the late ’50s and early '60s, this was
top 40 WAKE under Bill Drake. Then
it went R&B and slugged it out with
rival WAOK until relatively recently.
GM Parks, an alumnus of both sta-
tions, recalls WIGO as the one with
the more top 40 approach, which in-
spired the late Scotty Andrews to try
something similar when he went to
FM at WVEE. In the mid-'80s, WIGO
leaned rap under Mike Roberts;
Brute Bailey is also an alumnus. For
the last 21/, years, it has been mostly
R&B oldies, although former WVEE
newswoman Wilson does a mostly

talk shift in mornings.

WKHX (590) 5,000 watts, WKHX-
FM (101.5) Marietta: 100,000 watts;
owner ABC/Capital Cities; GM: Ver-
ners Ore; PD: Neil McGinley; morn-
ings: Moby. (4.6-5.2). WKHX-AM is
the former WPLO, a top 40 outlet un-
til 1966, then a country leader until
the early '80s. The station that drove
it out of the format, WKHX-FM, was
a one-owner automated suburban
country station until CapCities came
in 10 years ago. “Kicks 101.5” was
born with a slick, very low-profile
presentation that came to typify

country in the early '80s. In 1985,
WPLO went from Plough (also the
owners of WVEE) to ABC. It was
originally going to stay separately
programmed but it moved transmit-
ters and lost a lot of its night signal
capabilities. Now it is simulcast and
the WPLO calls are on 610 AM in
suburban Grayson. Musically,
WKHX and rival WYAY/WYAI
are—by their own admissions—pret-
ty close. WKHX is countering long-
time WYAY morning man Rhubarb
Jones with Moby, a former Houston
shock-jock who has toned down to fit
the format.

WEKLS (96.1); 100,000 watts; own-
er: Great American; GM: Tom Con-
nelley; PD: Michael Hughes; morn-
ings: Chris Rude & Lorna Love. (6.2-
6.4). The call letters stand for
Kennedy, Latham, and Swann; (Ken-
nedy was Officer Don on local TV’s
“Popeye Club.”) But WKLS has been
the Burkhart/Douglas-consulted “96
Rock” since it launched with “Baba
O’Riley” in 1974. Two-and-a-half
years ago, WKLS started to falter
when rival WZGC (Z93) went classic
rock. Now, like a lot of other heritage
rockers, it is adult-leaning during the
days, then does a younger-targeted
show, “Renegade Radio,” at night.

WLKQ (102.3) Buford; 3,300 watts;
owner: Lake Radio; GM/PD: Jackie
Joseph; mornings: Ross Alan. It is
one of the few suburbans that
haven’t upgraded and moved to
town, then again, you can probably
hear Lake 102 in your hotel anyway.
It went oldies in 1985 when FMs were
only starting to take over the format
from low-powered AMs. Now, it is
gearing up for its annual boat parade
Sept. 14; last year’s event got 102 en-
tries. The winner was an old diner

with an Elvis figure singing on top.
WQXI (790); 5,000 watts days,
1,000 nights; owner: Jefferson-Pilot;
GML Clarke Brown; OM: Tony No-
via; mornings: Don Kennedy. (0.5
0.9). “Quixie In Dixie” went top 40 in
the early ’60s, but its glory days real-
ly began in the mid-'60s. Paul Drew
and Bill Sherard were the best-known
PDs. Kent Burkhart, then Jerry
Blum were the GMs. Alumni include
Dr. Don Rose, Big Ron O’Brien, John
Leader, Ron Parker, Scott Shannon,
Ken Dowe, Lee Logan, Alan Smith,
Bobby Harper, and Barry Chase.
Back in the days when top 40 stations
could reflect the ethnicity of the mar-
ket without having to choose be-
tween mainstream top 40 and pure
churban, this one generally played
two R&B records for every pop song.
WQXI went oldies in the '70s. Then it
simulcast. Now it is the Unistar AM
Only adult standards.
WNIV (970); 5,000 watts days, 39
(Continued on page 12)
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DeGastro Back In Ghicago, But Not In Loop;
Hunter Now A GM At WGKL

Hyatt To Y95;

EVERGREEN MEDIA president/
chief operating officer Jim DeCas-
tro, GM of that company’s KKBT
Los Angeles for the last two years,
is relocating to Chicago for family
reasons. DeCastro, who empha-
sizes that he will not be re-assum-
ing the WLUP Chicago GM duties
now held by Larry Wert, will con-
tinue to oversee KKBT through
the end of the year, before ap-
pointing a new GM. DeCastro will
take over the business of trying to
syndicate WLUP-AM’s youth-
slanted N/T format from John
Martin, the former GM of KHYI
Dallas, who is no longer with the
company.

PROGRAMMING: HYATT TO HOUSE Y95

Top 40/dance KIKI-FM (194)
Honolulu PD Jamie Hyatt lands
the long sought-after PD slot at
similarly formatted KOY-FM
(Y95). He replaces Rick Thomas
... Album KBCO Denver OM
Dennis Constantine has been
upped to the newly created posi-
tion of VP of programming. He’ll
remain KBCO’s morning man . ..
When new owner Vie Rumore
takes over top 40 WKZL Winston
Salem, N.C., station manager/PD
Chuck Holloway won’t be there.
Holloway can be reached at 919-
724-3568.

At oldies WGKL Charlotte,
N.C., GM John Columbus and
four jocks are out. Adams Com-
munications VP/programming
B.J. Hunter adds GM duties and
will now go by his real name, An-
drew Ashwood. WGKL-FM, which
Hunter says is still locally pro-

grammed, will begin running com-
mercial-free Monday (26). Phoenix
market veteran Tim Rose replaces
Hunter as morning man at co-
owned KOOL-FM Phoenix.

Amid rumors of a bigger change
to come, longtime top 40 KKBQ
(93Q) Houston has switched to
“rock hits.” No people changes are
involved, but for the first time in
nine years, 93Q’s a.m. drive show

by Sean Ross with
Phyllis Stark

is no longer called the Morning
Zoo. Liners include ““Sorry, No
More Kiddie Music” and “Zero-
percent rap. 100% Rock.”’ The
Houston Chronicle, however,
thinks the change is a smoke-
screen for another change, alleg-
edly to country, on Sept. 1.

Recent AC-to-modern rock con-
vert KMGI Seattle (Billboard, Au-
gust 24) still doesn’t have a PD
vet, but it does have new calls
KNDD (The End). At press time,
the plan was for XETRA-FM (91X)
San Diego PD Kevin Stapleford
and MD Mike Halloran to launch
the station on Aug. 23, after a day
of TV sitcom themes.

Amid a slew of people changes,
N/T WKRC Cincinnati has re-
turned to full-service AC. WKRQ
VP/GM Jim Bryant adds VP/GM
duties at WKRC, replacing Nick
Miller, who becomes VP/market-
ing for parent Great American
Broadcasting. WKRC GSM Den-
nis Logsdon assumes the newly
created station manager position.
Also, Midday talk host Claudia
Lamb is out. Weekender and for-
mer crosstown WBVE PD Jerry
Jennings becomes midday jock.
PD Doug Silver remains.

WJQI Norfolk, Va.,, GM Al Ca-
sey is out. Owner Aylett Coleman
and station manager Meredith
Coleman assume his duties . . .
WNUA Chicago APD/MD Lamon-
ica Logan exits for the PD post at
KOAI Dallas, replacing Ken Bak-
er, who becomes OM.

Southern gospel AM outlet
WCNW Cincinnati adds a new
Christian/AC FM WNLT. Owner/
GM Vernon Baldwin will be the
PD. Daryl Pierce of WNZR Mount
Vernon, Ohio, is the new MD/
mornings . . . Dan Willis, morning
man at WROK Rockford, Ill,, is
the new PD/p.m. driver of adult
standards WOKY Milwaukee, re-
placing Steve Stevens ... After
several years as a sports talk out-
let, KAMJ Phoenix, Ariz., picks up
Satellite Music Network’s urban/
AC format, The Touch. John Da-
vis, a part-timer on co-owned
KMXX, is now overseeing the AM.

WBZS Orlando, Fla., which re-
turned to the air several weeks
ago as urban/AC, has changed
again to a full-time brokered Span-

MATT MILLS has been named president/GM of WPRD/WMGF Orlando,
Fla., replacing Barbara Peckett who remains on as GSM. He was presi-
dent of the radio division of Adams Communications.

CHUCK DUGOTY transfers from the VP/station manager job at WBAL/
WIYY Baltimore to the GM slot at WISN/WLTQ Milwaukee. He re-
places Steve Downes. WIYY GM Ed Kiernan will assume his duties.

PAUL JACOBS has resigned as GM of WDFX Detroit to serve as GM of
Jacobs Media, the consultancy run by his brother, Fred Jacobs. GSM
Michael Schieffer, business manager Debra Charnley, and WDFX re-
ceiver Brian Stone will handle the GM duties for now.

RIGHARD FERGUSON, president of NewCity Communications, will chair a
National Assn. of Broadcasters radio committee on the future of
broadcasting. The committee will hold an industry summit on that top-
ic as part of the NAB’s spring 92 convention in Las Vegas.

ish format. Andres Montes is the
GM. Across town, SMN Real Coun-
try affiliate WHOO drops that for-
mat to simulcast album WHTQ. It
will keep the WHOO calls.

KEZK (Easy 590) St. Louis,
which had been automated since
January, adds live daytime jocks.
KEZK-FM part-timer Bob Mi-
chaels will do mornings. AM/FM
production director Bob London
adds AM midday duties. FM night
jock Riech Vannoy becomes
PD/afternoons. Former part-timer
Sharon Hunter replaces him.

Longtime country WEZL
Charleston, S.C., PD Charlie
Lindsey has crossed the street to
new country outlet WBUB (Bubba
107) and taken three staffers—
Larry Farina, Bubba Conners,
and Fred Hovey—with him.
WBUB—the former WKQB—hit
the air Sept. 1 as a mainstream
outlet. Owner Buddy Barton is
GM ... Former CKWX (Country

PEOPLE: KMET/KOLA OWNER IS A FUGITIVE

KMET/ KOLA Riverside, Calif., owner Fred Cote
has been charged with murder, solicitation of mur-
der, false imprisonment, and burglary in connec-
tion with the Feb. 19 death of his estranged wife’s
male roommate. A warrant is out for the arrest of
Cote, who disappeared shortly after police searched
his home in June. Cote allegedly hired station board
operator Joseph Miller to commit the murder. Po-
lice began to investigate Cote shortly after Miller
was arrested in May in connection with another
murder. Riverside senior deputy district attorney
Rodric Packeco says a weapon was discovered
during a search of the station, but will not say if it
was the murder weapon.

When deposed KKFR (Power 92) Phoenix morn-
ing host Danny Bonaduce guested with John
Lander on WEGX (Eagle 106) Philadelphia, the
first station to put him on the air, he got a call he
wasn’t counting on from someone claiming to be
KKFR GM Fred Weber. Actually, it was former
KKFR PD Ron Parker, now p.m. driver at KKBQ,
who told Bonaduce that he was violating the mor-
als clause in his contract. Bonaduce, whose appear-
ance was being covered by local TV crews,
blanched. Lander figured out that it was Parker.

At hot AC WSTR (Star 94) Atlanta, MD Jim
Morrison moves to sales; PD Bill Cahill is now
handling music. Across town at gospel WAOK,
longtime morning host Esmond Patterson’s shift
is being moved to the pre-dawn hours. PD Michael
Gamble moves from afternoon to mornings. MD
Connie Flint will handle afternoons. At gospel r-
val WYZE, GM Tony Patrick is out.

Top 40 WLUM (Hot 102) Milwaukee MD/midday
jock Dana Lundon segues to WTIC-FM Hartford,
Conn., in that slot. Former WTIC MD Mike West

stays on for afternoons. WTIC midday jock Al Le-
vine moves to overnights, replacing Lee Cameron
who moves back to p/t. No replacement has been
named at WLUM. T&Rs to PD Dan Kieley.

Oldies KLUV Dallas morning host Mike Wade is
out. Also at KLUV, Debbie Diaz from KAMZ El
Paso, Texas, is the new midday host replacing Glen
Martin who goes to afternoons at rock/AC rival
KCDU. Also at KCDU, Ron Taylor returns as
morning man. Former crosstown KMGC (now
KDMX) MD/evening jock Chalese Daly will do
nights. Former KMEZ part-timer Doyle King will
do overnights.

At top 40 KZBS Oklahoma City, which will
change format next week, p.m. driver Ray Ban is
out. Night jock ChLff Davis goes to afternoons.
Jeanne Nass from rival AC KRAYV joins for mid-
days. Jake Daniels from crosstown KOKF will do
nights. MD Leanne Flask is upped to APD ...
Cathy Brown, former PD of urban/AC WJIPC Chi-
cago is the new a.m. driver at similarly formatted
WMYVP Milwaukee.

Scott James, swing jock at top 40 WPHR (Power
108) Cleveland, is the new p.m. driver/production
director at WWHT (Hot 105) Columbus, Ohio, re-
placing Gunner Smith. Also, Blake Thunder, who
has been doing fill-in, is now APD/promotion direc-
tor for WWHT and co-owned WTLT. He'll also do
middays on Christian/AC WTLT.

After two years with Joel Raab Associates,
Georgann Harris is upped to MD for the country
consultancy ... KSSN Wichita, Kan.’s Gail Dan-
iels is the new night host/music coordinator at
country KIKK-FM Houston, replacing Jackie Rae
... Album KCQR Santa Barbara, Calif.,, MD Kim

Ketchel joins similarly formatted KDHT Denver as

MD/afternoon jock, replacing Joani Williams. P/T
Jimmy Hurley is the new midday jock, replacing
Roman Moore.

Former KDWB (K63) Minneapolis PD John
Pratt is back at the station—which has applied for
the calls WDGY—to handle mornings for now ...
Rosemary Vinci, a/k/a Madame LaRue, last with
WDOK Cleveland, returns to the air as morning co-
host at crosstown WIMO-FM (Jammin’ 92) ... 25
year WING Dayton, Ohio, veteran Steve Kirk will
retire from that station’s morning shift Sept. 4. At

that point, WING will go SMN oldies full-time.

At top 40/dance WKSS Hartford, Conn., MD Mi-
chael Knight goes from overnights to former PD
Jefferson Ward’s midday slot. P/T Brian Parker
takes his shift . . . Morning producer Diana Silman
is out at top 40 WBSB (B104) Baltimore, Md. ...
Top 40 WABB-FM Mobile, Ala., MD Kevin Peter-
son is out. PD Dusty Hayes assumes his duties. At
nearby WJLQ (Q100) Pensacola, Fla., morning man
Terry Young relinquishes MD stripes. T&R to PD
Barry Richards. Also, former KBOS Fresno,
Calif., morning host Jack Armstrong has been do-
ing fill-in on Q100 recently.

Former WHP-AM-FM Harrisburg, Pa., produc-
tion director Chris Andree joins crosstown WWKL
(Kool 94.9) for middays ... ... R. Charles Snyder
returns to top 40 KTMT (Power 93) Medford, Ore.,
as MD/middays, replacing Grant Tressel.

KPWR (Power 106) Los Angeles morning man
Jay Thomas has been nominated for an Emmy
award for the second year in a row for his recur-
ring role on the CBS-TV show “Murphy Brown.”
Thomas is also set to star in the upcoming Holly-
wood Pictures film “Straight Talk,” which co-stars
Dolly Parton as a Chicago radio talk host.

1130) Vancouver, British Columbia
PD Ted Farr is the new PD at full-
service AM CJOB Winnipeg, Mani-
toba, replacing Del Sexsmith.

KKXX Bakersfield, Calif.,, OM
Chris Squires is the new PD/p.m.
driver at crosstown KRAB. That
station will stay album rock, but
will drop its Unistar Adult Rock &
Roll format to go local. Rick Sklar
will consult KRAB ... After four
years, Scott St. John is out as PD
of WPRR (Power 100) Altoona, Pa.
No replacement has been named.
He can be reached at 814-886-5884.

Top 40 WHXT (Hot 99.9) Allen-
town, Pa., has finally announced
officially that it will be oldies by
the time you read this. PD Frank
Cerami is out. Midday host Joey
Mitchell is now PD/mornings.
Morning man Andy Guri goes to
middays. B.J. Jackson moves
from overnights to afternoons.
Oldies AM WEEX will simulcast
WHXT. Pete Salant will consult.

Across town, KKLQ (Q106) San
Diego promotion director Pete
Cosenza is the new PD at top 40
WAEB-FM, replacing Rick Ry-
der. Rick Steele, APD of WKEE
Huntington, W. Va., joins as in-
terim morning host. Cadillac
Jack goes from nights to after-
noons. Jennifer Knight from
WHXT will do late nights ... Ur-
ban KTOW-FM (Mix 102.3) Tulsa,
Okla., p.m. driver Danny Drake
goes across town as PD/p.m. driv-
er for KBLK (Power 1550), replac-
ing Joe Trout.

Album WHMH St. Cloud, Minn.,
PD J.J. Jeffries is the new PD of
similarly formatted KMBY Monte-
rey, Calif. ... Album KRZQ Reno,
Nev,. morning man Daniel Kelly
adds newly minted program man-
ager stripes and will retain his
shift. Max Volume remains as PD
and Steve Funk remains as OM.

KLBJ-AM-FM Austin, Texas
OM Clark Ryan is upped to GM at
album KLBJ-FM; Ted Smith will
now concentrate on the AM only.
Also, Richard “Cactus” Pryor is
now VP/radio for the parent LBJ
Company . .. Rock 40 KATM Colo-
rado Springs has finished its tran-
sition to album rock.

Modern KTHX Reno, Nev,,
which became simulcast N/T
KOH-FM Aug. 9, returned to its
old calls and format 10 days later
after a flood of letters and peti-
tions from listeners. GM Michael
Espinoza claims listeners even

(Continued on page 12)
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munications; GM: Mark Connell; PD:
Dale Kompik. WNIV was top 40
WIIN from 1970-73. Alumni include
WHTZ (Z100) New York morning co-
host Ross Brittain. Then it became si-
mulcast WKLS-AM. It has been
Christian AC for three years. It does
major giveaways and database mar-
keting to listeners who have the sta-
tion’s “Believe-It Card.”

WPCH (94.9); 100,000 watts; own-
er: Jacor, GM: John Hogan; OM:
Vance Dillard, PD: Steve Goss; morn-
ings: Jim Howell. (7.57.9). An easy-
listening station for 20 years, Peach
finally went soft AC last year. Re-
cently, WPCH and co-owned WGST
gave away four Mercury Marquis in
conjunction with Kroger. Next fall, it
will also simulecast Braves night
games with WGST.

WRAS (88.5); 100,000 watts; own-
er: Georgia State; GM: Lani Barrett;
PD: Andy Mendello. “Album 88" be-
gan its life 20 years ago as a place for
the students to go when WPLO-FM
displaced them. Now it is one of the
most respected college-run modern
rock outlets, and one that gets a spe-
cial cachet from its proximity to the
Athens, Ga., music scene.

WREK (91.1); 40,000 watts; owner:
Georgia Tech; GM: Amy Potter; PD:
Thomas Peake. The call letters give
the owner away as the home of the
Ramblin’ Wrecks. This student-run
outlet is classical in the mornings,
jazz in middays, progressive in after-
noons, and a mixed bag at night.

WRFG (89.3); 24,500 watts; owner:

Radio Free Georgia Foundation; GM:
Tom Davis. As the licensee’s name
would suggest, this station’s block-
programmed format is to the left of
WRAS. It is programmed by commit-
tee, and it is tke local American Pub-
lic Radio affiliate.

AM-750 WSB

. . .Depend On It!

WSB (750); 50,000 watts; owner:
Cox; GM: Bob Neil; PD Jim Ashbery;
mornings Scott Slade. (6.4-7.0). Be-
cause it was grandfathered—this sta-
tion was born in 1922—owner Cox
has what many broadcasters consid-
er the greatest monopoly in broad-
casting: an AM, an FM, a TV, two pa-
pers, and a cable system. WSB was
an old-line full-service AC that you
could hear up and down the East
Coast playing some fairly odd music.
In the early '80s, the music became
more scarce; it finally disappeared al-
together last year. In February, WSB
debuted a morning newsblock. There
is issues talk at night, but overall the
talk is more humor and self-help
based than WGST. It is also still the
voice of the Atlanta Falcons.

BO985FM

More Musk . . . Less Talls

WSB-FM (98.5); 100,000 watts; PD:
Phil LoCascio; mornings: Dale O'Bri-
en. (9.5-9.3). At *his writing, this is the

"All-Out No-Holds-Barred"

"...his singing is one of the most all-out
and no-holds-barred of any young
vocalist's on today's Nashville scene.
'Here's A Quarter (Call Someone Who
Cares)' - the first single from his second
album, 'It's All About To Change' -
exploded into the upper reaches of the
hit charts, and over the last several
months, he has been nominated for
many of the industry's top awards. Tritt
writes most of his own music, and his
sound is rich in variety."

TRAVIS

"Counlry music is the
soundirack for the working
person's life."
Travis Tritt

Jack Hurst
Chicago Tribune

N

market’s No. 2 station after V103. Af-
ter years as Beautiful 98, it went AC
in the early '80s under consultant
Mary Catherine Sneed and PD Donna
Brake. In the late '80s, it became
B98.5 and a lot of things fell into
place. WARM went top 40. GM Neil
and PD LoCascio came aboard. And
Cox began spending a ton of money
on both TV and direct mail; it did a
Georgia Lottery promotion in the
spring. WSB-FM is, by design, main-
stream AC but it is really a tad to the
right of center and left of WPCH.

STARX94™

ATLANTA

WSTR Smyrna (94.1): 100,000
watts; owner: Jefferson-Pilot; GM:
Clarke Browne; OM: Tony Novia, PD:
Bill Cahill; mornings: Steve McCoy &
Vikki Locke. (4.2-3.4). You probably
know this station as the old WQXI-
FM (94Q), the rock-leaning top 40 in
the late "70s and early-to-mid-'80s.
But its most unusual incarnation was
in 1967 when it was WKXI, running a
mix of easy-listening and stock mar-
ket reports that anticipated the rise
of the business news format 20 years
later. In 1989, Jefferson Pilot tried to
blow up 94Q. At first, Star 94 was a
rock/AC of the sort you're seeing a
lot of these days. Now it is really
close to top 40 although it still runs
the Jazz Flavors program that was
also a 94Q staple at night.

WTJH (1260) East Point: 5,000
watts; owner: Willis Broadcasting;
GM: Jay Springs; PD: Rhodell Lewis;
mornings: Kevin Jones. First it was
Southern gospel under owner James
S. Rivers. Now it is black gospel lean-
ing, by Springs’ description, a tad
more contemporary than WAOK.
“Word Power 1260 celebrated its
fifth anniversary Aug. 24.

WYVEE (103.3). 100,000 watts; own-
er: Summit Communications; GM:
Rick Mack; PD/mornings: Mike Rob-
erts. (11.3-11.4). In the late ’60s, this
was progressive rocker WPLO-FM.
In 1966-68, Plough let some Georgia
State students come in and tinker
with the station. When they saw
what they had, however, Ed Shane—
now a noted consultant—was
brought in and the students moved
out. In the mid "70s, it went country
again. Then it went to disco as
WVEE (V103) and evolved into the
urban powerhouse it is today.

For a long time, it was hard to as-
sociate V103 with anybody but Scotty
Andrews. But Ray Boyd and then
Mike Roberts also cut a fine figure
here. Last year, V103 sounded sur-
prisingly conservative and adult-ori-
ented ... and WALR wasn’t even in
the format yet. Now, most of the rap
still plays only at night and V103 is
still tighter than most record people
would like. But it does have a youn-
ger announcing staff than a year
ago. The winter and spring promo-

tion was $103 every 103 minutes.
Next month, it will give away a trip
to anywhere in the world. It is also on
TV for the first time in recent memo-

ry.

WVFJ (93.3) Manchester; 100,000
watts; owner: Provident; GM: Rick
Davison; PD/mornings: Wayne Ha-
gan. (0.6-0.5). Centrally located be-
tween Atlanta, Macon, and Colum-
bus, this isn't really an Atlanta sta-
tion, but its Christian/AC format
does show in the ratings here. (Then
again, it also shows in Albany, clear
across the state.) In the late 60s and
early '70s, this was R&B outlet
WFDR. GM Davison recalls starting
out there at the time when the star
jock was someone named The Deuce.
Then it went country before becom-
ing “Joy FM” eight years ago.

WWEY (91.5) Cumming; 8,900
watts; owner: Cirriculum Develop-
mental Foundation; GM/PD: Barry
Holt; mornings: Scott Mote. Another
Christian AC, this one affiliated with
the Church of God.

WXLL (1310) Decatur; 500 watts;
owner/GM: Margery Watson; PD:
Wende Muse. “The all-new family
spirit” is a family-run gospel outlet
that will also throw in some border-
line secular music. Past lives include
jazz as WNIZ and one with an all-fe-
male staff under the calls WOMN.

WYAY Gainesville (106.7): 100,000
watts; WYAI LaGrange (104.1):
60,000 watts; owner: NewCity; GM:
Bill Wise; PD: George Mason Dixon;
mornings: Rhubarb Jones. First
there was a Gainesville AC station
called WWID (Wide 107) and WWLT
(Lite 106). In 1984, NewCity moved it
to Atlanta and it became country
Y106, running a higher-profile, more
crossover-oriented format than
WKHX. Two years ago, NewCity
took over WEKS (Kiss 104), which
had been through several permuta-
tions of urban since 1986, ending up
in urban/AC under Harry Lyles. Un-
der NewCity, it became one of the

first FM-FM simulcasts. Since then,
Y104/Y106 has beat WKHX for six
out of seven books, something PD
Dixon credits not only to the signal
but dropping the pop gold.

WYNX Smyrna (1550); 50,000
watts days, 500 nights; owner: Hoff-
man Media; GM: John Stirzaker; PD/
mornings: Monte Martin. “Lite 1550:
Metro Atlanta’s Christian Voice” was
country before going religious in
1972. It runs the Christian equivalent
of soft AC in the drives and teaching
programs at all other times.

WYZE (1480): 5,000 watts days,
500 nights; owner: GHB Broadcast-
ing; PD: Gregory Fann; mornings:
V.T. Taylor. This station was country
in the '60s and mid-'70s, then made a
brief run at hot AC with well-known
talent Don Cox, now known for his
work at WPOW Miami. It has been
doing gospel for 15-16 years although
it also carried some jazz program-
ming, which it dropped only four
months ago. Now it’s called “The
New Gospel Voice.”

WZGC (92.9): 100,000 watts; own-
er. Cook-Inlet; GM: David Meszaros;
PD: Mike O0’Connor; mornings: Barry
Chase & Scott Woodside. (4.0-4.6).
Three years ago, Z93 was the talk of
the Jack The Rapper convention. By
the next Rapper, it was gone. For-
merly classical WGKA-FM, WZGC
went oldies, then rock 40, then
straight top 40 in the early "70s. (The
legend is that the Z93 nickname came
about because somebody saw the sta-
tion’s WZGC-93 busboard covered
with mud that obscured everything
but Z and 93). It is generally consid-
ered the station that finally brought
an AM-driven market around to the
value of FM. It was also one of the
few top 40 legends that made it
through the format doldrums of the
early '80s. But by the late '80s, Z93
was faltering. .

In early 1988, Z93 went churban at
a time when both consultant Jerry
Clifton and churban stations seemed
omnipotent. But Z93 proved that the
last urban into the market didn’t al-
ways win. In January '89, Z93 went
classic rock under consultant Gary
Guthrie. At first Z93 was more of a
classic hits outlet, playing both '80s
titles and a lot of ’60s pop. Then it be-
came more tightly focused, now some
of the ’80s music is back again.

VOX JOX

(Continued from page 10)

collected money for advertisers to
buy spots on the station. The en-
tire air staff, including PD Bruce
Van Dyke, is back.

In a surprise move, Wayne Coy
(414-468-5061) is out as PD/morn-
ings at top 40 WIXX Green Bay,
Wis. His replacement as PD is Dan
Stone, formerly PD of nearby
WMGYV Appleton, Wis. Elsewhere
in Appleton, Alan Dean, who was a
part-timer and oversaw the data-
base marketing efforts of WMIL
Milwaukee, is the new PD at coun-
try WPKR, replacing B.J. Taylor.

Through the miracle of lease/
management agreements, coun-
try/AC combo KGHL/KIDX Bill-
ings, Mont., has added a new coun-
try FM as crosstown KKUL switch-
es from Drake oldies to Drake
country. KGHL remains locally
programmed. KGHL’s rival,

KCTR, has had an LMA with rival
top 40 KZLS since last year.

Keene, N.H., gets its first coun-
try FM as WYRY switches to
Drake country from satellite AC
... Country KORA Bryan, Texas,
PD Roger W.W.W. Garrett leaves
for middays at oldies KLDE Hous-
ton, replacing Sean O’Neel, who
becomes full-time creative services
director. No PD has been named at
KORA.

Top 40 WIMX Florence, S.C., has
made three interim appointments
official at the station. Bill Poston
is OM, Dave Allan is PD, and Tom
Brockway is APD ... Bonneville
Broadcasting System has launched
an adult alternative format, which
it calls “Adult Progressive.” For-
mer KODA Houston OM Dave Me-
Kay is PD. The first affiliate is
KFAS Casa Grande, Ariz.
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Rick Sprinkles
WHBT/WHBX Tallahassee, Fla.

ONE OF THE BEST things to happen to the urban/AC
format may be the lease-management agreement—the
arrangement that lets one station oversee the program-
ming on a separately owned facility and, as such, allows
operators to control programming for two FMs.

While some operators may have considered urban/AC
too esoteric for their first FM, a number of broadcasters
have made it the format of choice for their second. The
rise of the LMA this spring allowed heritage AM WKXI
Jackson, Miss., to move to FM. It also made for an un-
usual success story in Tallahassee, Fla.

Last November, bright AC WBGM decided to split off
its AM after several years of simulcasting. The new
WHBT opted for Satellite Music Network’s Heart &
Soul format, then a relatively esoteric oldies-based for-
mat heard mostly on AMs. In February, consultant Har-
ry Lyles and OM Glen Cosby tightened the playlist and
turned Heart & Soul into the Touch, a more contempo-
rary, Quiet Storm-type format. A month later, WHBT
worked out an LMA that put its format on WTMG, a
crosstown satellite oldies FM that became WHBX.

In the spring Arbitron, WHBX was up 4.8-8.7 12-plus,
which tied it for third in the market after country
WTNT (12.9) and album WGLF (10.6). WHBX was tied
with churban WFHT (11.0-8.7). WHBX beat Tallahas-
see’s once unbeatable urban AM WANM (11.4-6.5) and
WBGM, which was off 7.7-7.4. WHBX’s rise was one of
two strong showings for the Touch; WUBU Kalamazoo,
Mich., debuted with only a 2.8 in its home market, but it
posted a 7.9 share 12-plus in nearby Battle Creek.

WBGM PD Rick Sprinkles, who also serves as OM for
the WHBT/WHBX combo, was already “the old man of
the market” when he joined the station two years ago,
having worked at WGLF (then a top 40) and early album
outlet WOWD (now WUMX). It took a year for Sprin-
kles and GM Royce Plummer to find a separate format
for the AM. They chose Heart & Soul because, Sprinkles
says, “there wasn’t an adult-edged urban format. Ev-
erything was dance-based or rap-based.” WFHT, they
felt, had adult numbers it didn’t deserve.

When WHBT was launched, Sprinkles says, there
was no thought given to finding an FM partner. They
were just hoping for a 3-4 share, which was 34 shares
more than the simulcast WBGM-AM. But in the inter-
vening months, the 3-year-old LMA concept exploded.
And Sprinkles says he already sensed “a groundswell”
of interest in WHBT's new format. “They were happy
with it as Heart & Soul, but when the Touch came about,
it gave us new listeners and a broader base.”

After three weeks of preparations, WTMG became
WHBX on March 25, four days before the start of the
spring book, making it one of four recent format
changes in the area. (The switch had the added effect of
eliminating WBGM’s oldies competition although two

other area stations filled that niche shortly thereafter.)
Its only outside promotion during the spring book was a
showing of billboards in various black neighborhoods.

WHBT/WHBX uses the Touch full-time. Former
WANM p.m. driver Billy Flagg does personal appear-
ances and remotes for the station, although he never
jocks himself. Flagg also does the production and com-
puter programming for WHBT/WHBX. Sprinkles over-
sees promotion and other administrative duties.

After a brief period of using reel-to-reel automation
for spots and other local elements of its programming,
WHBT/WHBX went to twin Smartcaster computers,
which store all the local elements on hard disc. Although
WHBX splits off only for its FCC-required public-ser-
vice programming, each station has its own computer
and runs separate spots and drop-ins. The two are sold
in combo with each other, but not with WBGM.

There are no plans at this time for WHBT/WHBX to
add its own jocks, but Sprinkles does “put a lot of effort
and thought” into localization, i.e., using liners that men-
tion local employers. And the stations have just wrestled
Florida A&M sports from WANM. (Football will run on
both stations; basketball will run on the AM.) That, he
says, will allow the station to do tailgate parties and oth-
er promotions. WHBT/WHBX already has the automa-
tion down to the point where it can do contests like the
trivia quiz it ran in June for Black History Month.

Lest this article sound like an extended plug for the
Touch, there are a few mitigating factors worth men-
tioning. Tallahassee and Kalamazoo are both markets
without urban FMs. And the Touch is now just close
enough to mainstream urban to command listeners who
might not otherwise listen to urban/AC. (WHBX ties
WANM in 12-17, for example, although both trail
WFHT) It should also be noted that some AM operators
who chose Heart & Soul as a complement to their urban
FMs are now worried about the Touch being so close to
mainstream urban.

This is the Touch in middays: Levert, “All Seasons”;
Miles Jaye, “Heaven’’; Babyface, “As Soon As [ Get
Home”; B. Angie B, “So Much Love”; Stephanie Mills,
“Comfort Of A Man”; Lisa Fischer, “How Can I Ease
The Pain”; Switch, “There’ll Never Be”; Stevie Wonder,
“Superstition”; and Jeffrey Osborne, “On The Wings Of
Love.”

Sprinkles’ main job is still programming WBGM,
which got additional competition this year when WUMX
went hot AC and WHKX became the second country
FM in the market. He admits that having a fully staffed
FM trail a relatively lower-maintenance operation “does
strike me as ironic. I put so much into WBGM. But when
we first put WHBT on, everyone from WBGM put work
into getting that station on the air as well. We're all here
in the same building.” SEAN ROSS

- COMPILED FROM A NATIONAL
» O b= SAMPLE OF RADIO PLAYLISTS
[%) ux_v E| X s %
TO| 24| 28| x| TITLE ARTIST
2| 32| «X| 30| LABEL & NUMBER/DISTRIBUTING LABEL
* % NO. 1 xx
1 1 1 10 (EVERYTHING 1 DO) I DO IT FOR YOU & BRYAN ADAMS
A&M 1567 5 weeks at No. 1
@ 2 2 12 EVERY HEARTBEAT & AMY GRANT
J ABM 1557
@ 4 7 9 THE MOTOWN SONG & ROD STEWART
WARNER BROS. 4-19322
4 3 4 1 LOVE AND UNDERSTANDING & CHER
GEFFEN 19023
@ 7 1 8 TIME, LOVE AND TENDERNESS & MICHAEL BOLTON
COLUMBIA 73889
6 5 8 13 LILY WAS HERE & DAVID A. STEWART/CANDY DULFER
ARISTA 2187
q 10 10 IT AIN'T OVER 'TIL IT'S OVER & LENNY KRAVITZ
VIRGIN 4-98795 n
8 5 3 12 UNFORGETTABLE & NATALIE COLE
ELEKTRA 4 64875
FADING LIKE A FLOWER & ROXETTE
12 16 10 HiTeasnd
14 17 9 SOMETHING TO TALK ABOUT & BONNIE RAITT
CAPITOL 44724
11 8 5 15 CAN'T FORGET YOU & GLORIA ESTEFAN
| - EPIC 34-73864
12 1 13 13 CAN YOU STOP THE RAIN & PEABO BRYSON
| 4 COLUMBIA 3873745
16 20 8 EVERYBODY PLAYS THE FOOL & AARON NEVILLE
A&M 15|
14 10 6 13 THE DREAM IS STILL ALIVE & WILSON PHILLIPS
SBK 07356
@ 18 19 6 ITHIT ME LIKE A HAMMER & HUEY LEWIS & THE NEWS
EMI 5036 SU———
21 23 3 TOO MANY WALLS & CATHY DENNIS
POLYDOR 867 134-4/PLG
RUSH RUSH & PAULA ABDUL
1 13 9 17 CAPTIVE 4-98828/VIRGIN
19 21 8 YOU COME TO MY SENSES CHICAGO
= REPRISE ALBUM CUT i
19 | 15 | 17 | 23 | PLACE IN THIS WORLD ® MICHAEL W. SMITH
REUNION 19019 /GEFFEN
20 17 15 18 mgTSE THAN WORDS ¢ EXTREME
21 2 14 19 POWER OF LOVE/LOVE POWER ® LUTHER VANDROSS
EPIC 34-73778
@ 24 26 8 THE LAST TO KNOW o CELINE DION
EPIC 34-73856
WALKING IN MEMPHIS & MARC COHN
B 2 18 13 ATLANTIC 4-87747
LOVE IS A WONDERFUL THING & MICHAEL BOLTON
2 2 2 201 Colomia 3873719
* % * POWER PICK* % %
@ 4] o 2 THE REAL LOVE ¢ BOB SEGER & THE SILVER BULLET BAND
CAPITOL 44743
27 EY) 5 ALL | HAVE BETH NIELSEN CHAPMAN
REPRISE ALBUM CUT
* x * HOT SHOT DEBUT * x »
EMOTIONS MARIAH CAREY
@ NEW ) ! COLUMBIA 38-73977
34 40 3 THE GIFT OF LOVE BETTE MIDLER
B ATLANTIC 4-87633
30 37 5 SINCE | DON'T HAVE YOU © RONNIE MILSAP
RCA 2848 -
30 25 27 2% ?&AMB1Y54EABY ¢ AMY GRANT
3 29 34 5 THE PROMISE OF A NEW DAY & PAULA ABDUL
| CAPTIVE 4-98752/VIRGIN
THEME FROM "DYING YOUNG" & KENNY G
32 3 3 6 ARISTA ALBUM CUT G YOURG
I'LL BE THERE & THE ESCAPE CLUB
3 3 2 13 ATLANTIC 4-87683
SUNRISE & THE TRIPLETS
37 42 5 MERCURY 868 414-4_
| DON'T WANNA CRY & MARIAH CAREY
35 % 24 2 COLUMBIA 38-73743
39 13 4 LEARNING TO FLY & TOM PETTY & THE HEARTBREAKERS
MCA 54124
RHYTHM OF MY HEART & ROD STEWART
3 35 30 25 | WARNER BROS. 4-19366
NIGHTS LIKE THIS AFTER 7
38 38 38 / VIRGIN 4-98798
39 28 28 18 SCAARSIO(gg ME, PART OF YOU & GLENN FREY
40 16 3 SOMEWHERE IN MY BROKEN HEART # BILLY DEAN
SBK 05404
15 o ) | CAN'T WAIT ANOTHER MINUTE & HI-FIVE
JIVE 1445/RCA
WHEN A MAN LOVES A WOMAN MICHAEL BOLTON
NEW p ! COLUMBIA ALBUM CUT
m 8 | — 2 DON'T WANT TO BE A FOOL & LUTHER VANDROSS
EPIC 34-73879
a4 31 75 17 STARTING ALL OVER AGAIN DARYL HALL JOHN OATES
ARISTA ALBUM CUT o
45 | 36 | 31 | 7 | SAYITWITH LOVE # THE MOODY BLUES
POLYDOR 867 136-4/PLG
MY NAME IS NOT SUSAN & WHITNEY HOUSTON
4 46 a4 4 ARISTA 2259
MIRACLE © WHITNEY HOUSTON
4 42 4 21 ARISTA 2222
HOW CAN | EASE THE PAIN @ LISA FISCHER
8 4 35 19 ELEKTRA 4-64897
4 47 39 30 S&YZ;(A)R HELP @ RICK ASTLEY
NEVER GONNA LET YOU DOWN SURFACE
0 “ 36 18 COLUMBIA 38-73643

() Records with the gréatest airplay gains this.week. @ Videoclip availability. © 1991, Billboard/BPI
Communications, Inc.

CD Storage Cabinet

Are you looking for a
way to store and lock
your valuable CD’s? Our
storage cabinet holds
840 CD’s in their jewel
boxes for immediate ac-
cess to your programmer
or disc jockey. Steel
construction with 3 lock-
able drawers and stack-
able. 4ft x 2ft x 2ft.

LIFT Discplay Inc.,
Tel.:

115 River Road, Edgewater, NJ 07020
201/945 8700, 945 8863, 945 8412, Fax: 201/945 9548

LIFT.

Systems withafuture.—
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3 New Guides

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the
week. The Power Track Is the track on the chart that shows the largest increase in arplay over the
week before. € 1991, Billboard/BPI Communications. Inc.

> COMPILED FROM NATIONAL ALBUM ROCK . .
o | Bk RADIO AIRPLAY REPORTS. D ct Att t
of| 58| 5o 25| TITLE ARTIST Ire en Ion
T2 22| Q2| 25| LABEL & NUMBERDISTRIBUTING LABEL - -
%% NO. 1+ % To Radio Stations
LU0 AR e cur Ve e
oL HEAi-?TED : NEW YORK—Several new radio sta-
2 2 2 | W hamises EXTREME tion guides have just come on the
(D] 3 | 4 | & | OUTINTHE coLD TOM PETTY & THE HEARTBREAKERS market. Two are comprehensive di-
MCATaCRHMICT ies listing nearly every station;
rectories listing nearly ry 5
@[ s | — | 2 THE REALLOVE  BOB SEGER & THE SILVER BULLET BAND a third presents an opportunity for an
FACE THE MUSIC RTZ exclusive promotional tie-in for radio
9 b 8 b | Giante-10273 stations.
6 4 3 9 g&ggwg&g LINE ALLMAN BROTHERS BAND Michigan-pased radio veteran Art
7 1 10 111 | & | TWIST OF THE KNIFE THE FABULOUS THUNDERBIRDS | | Vuolo, who just published his latest
ASSOCIATED ALBUM CUT/ERIC set of radio guides for 24 markets,
8 | 9 | 10| g | SHINYHAPPY PEOPLE R.EM. ties in with Buick and National Car
gféﬁ%ﬁlé?iﬁm THE ERIC GALES BAND Ui e U S T i 5
()] 13| 15| 8 | BIGNOFTHES which list every station in the market
14 | 18 | 4 | KEEPING THE FAITH LYNYRD SKYNYRD 1991 by format. But each guide is also
AL o T sponsored by one or two stations that
@ 20 2% 3 ENTER SANDMAN METALLICA
ELEKTRA 4 64857
12 12 14 11 SOMETHING TO TALK ABOUT BONNIE RAITT p .
CAPITOL 44724 I'Inmn Inns
* % * FLASHMAKER * % %
SOMETIMES (IT'S A BITCH STEVIE NICKS H
@ NEw > 1 MODERN ALBUM éUT/ATLANTIC ) & Markatl“u
16 | 17 | 13 | 3 STRANGE DAYS SCHOOL OF FISH
CAPITOL 44738
15| 8 | 6 | 15 | JETCITY WOMAN QUEENSRYCHE by Phyllis Stark
22 | 27 | 5 | NOBODY SAID IT was EASY THE FOUR HORSEMEN S
DERAMERICANTALBUMICON/RERRISE get the exclusive listing, along with a
A S I I A - E A O ET0 0D =R SOIE G small ad, under their format head-
18 18 16 9 KISS MY LOVE GOODBYE L.A. GUNS ings. The guides are distributed at all
POLYDOR ALBUM CUT/PLG National Car Rental locations.
19 7 7 11 hsﬁgz‘lzlz‘l(; TO FLY TOM PETTY & THE HEARTBREAKERS In addition to call letters and for-
2|21 2 ; POWER WINDOWS BILLY FALCON mat, the g}udes list dlgl ;,)osmon,
JAMBCO 868 672 4/MERCURY band, and either the station's slogan
21| 24| 28 | 5 | GODGAVE ROCK AND ROLL TO YOU Ii Kiss | | or its region of license. Clients in this
INTERSCOPE ALBUM CUT/EAST WEST year’s guides include WHTZ (ZlOO)
(22)| NEWp | | | STRAIGHT 70 YOUR HEART BADENGLISH | | New York, WBBM Chicago, WUSL
5|1 | 5 | 11 | THE SOUND OF YOUR VOICE 3gspeciaL | | (Power 99) Philadelphia, KZFX (Z107)
CHARISMA 498773 Houston, WBZ Boston, and KMPS
NEWDp | 1 | THISIS NOT LOVE JETHRO TULL Seattle. For more information, call
@ SEASONS TYKETTO Vuolo at 313-355-0022.
232 | 5 | Sacatsumcut Also recently published is the 1991
* % x POWER TRACK* % % edition of the M Street Radio Directo-
32 | — | 2 | WALK THROUGH FIRE BAD COMPANY | | Ty, a comprehensive guide listing all
ATCO 4-98748 AM and FM stations in the U.S. and
27 | 17 | 12 | 9 | ROLLIN'ON THE DOOBIE BROTHERS Canada. Stations are listed in the
CAPLOLABuL B guide by city of license, call letters
8 | 8| 2|9 | SLVER THUNDERBIRD MARC COHN and frequency. Listings for each sta-
29 | 26 | 29 | 7 | GIRL MONEY KIX tion include format, market, address,
ETRNE S S and phone number, and the latest Ar-
30 | 28| 30 | 6 | LNINGWITH THE LAW CHRIS WHITLEY | | }itron and Birch ratings.
BALLAD OF YOUTH RICHIE SAMBORA The book also contains listings of
GD| NEWD | | MERCURY ALBUM CUT networks and satellite program sup-
(32| NEWp | | | ONESHOT TIN MACHINE pliers and formats. These listings in-
r_‘gi’:’ﬁww CE TN e clude addresses and phone numbers
@D 3 | — | 2 | LSTEN cowcur of the various networks, as well as
34 | 29 | 32 | 4 | ALL OUR DREAMS ARE SOLD PROCOL HARUM programming and satellite, transpon-
Z00 ALBUM CUT N al 1 at1
- der, and signal information.
/L9910 gggfggalén EEJVINE GUNS N' ROSES The directory is published in con-
NEWD | | | SEND ME AN ANGEL SCORPIONS junction with the Alexandria, Va.-
MERCURY ALBUM CUT based weekly newsletter The M
37| 5| 19 13 Eguﬂéﬂféﬁ DRIVIN' N" CRYIN' Street Journal. For more informa-
38 | 34 | 40 | 5 | AWALLIMUSTCLIMB MICHAEL MCDERMOTT tion, call 800-248-4242.
GIANT ALBUM CUT A directory of a different sort has
39 | 36 | 41 | 3 | ILLUSTRATED MAN JOHNNY WINTER just been published by New York-
POINTBLANK ALBUM CUT/CHARISMA . b
MAKE IT EASY YES based Berkley Publishing Group.
40 | 37 | — | 2 | Jconsumour “Radio On Wheels,” by Paul Roche-
i 4l 4 9 TOP OF THE WORLD VAN HALEN leau, is available in two editions, for
WARNER BROS. ALBUM CUT the eastern and western U.S. Paper-
42 | 39 | 47| 3 | LONESTAR = STUART HAMM back copies of each edition cost $8.95.
RIGHT NOW VAN HALEN Less comprehensive than The M
43 | 40 | 50 | 10 | WarweR BROS. aLum cuT Street Radio Directory, these books
50 | — | 2 | MEDICINE MAN ALDO NOVA are intended as easy-to-use travelers’
gxsc,?g;’yscéﬂ”mcw FESONFRE | | guides to radio stations across the
45 | 38 | 46 | 3 | Fcoasumcor country. In the book’s introduction,
46 | — | 2 | UNTIL MY DYING DAY THUNDER the author claims the guide can be
SEFFENALBUM TUT COREIGNER used to “alleviate the frustration of
47 | — | 2 | FLLFIGHT FOR YOU playing radio roulette.”
a8 | 30 | 23 | 10 | (EVERYTHING 1 DO) I DO IT FOR YOU BRYAN ADAMS The guides list hundreds of sta-
ASM 1567 tions by calls, signal power, and pro-
49 | 49 | — | 2 ;g{gg‘f\}m&‘ﬁ WAITED FOREVER YES gramming. Stations are.grouped by
NEWD | | | MAN IN THE MOON THE SCREAM proximity to interstate highways and
HOLLYWOOD ALBUM CUT/ELEKTRA

large metropolitan areas. There is

also a section listing which stations

give traffic information and news.
(Continued on next page)

ELEVEN.

IARBONS

THE FIRST TRACK FROM THEIR
MORGAN CREEK DEBUT ALBUM

AWAKE IN A DREAM

AWAKE IN A DREAM: 1959-20002-2/4
"RAINBOW'S END™: 2959-23002-4

PRODUCED BY E.T.THORNGREN AND ELEVEN
NANAGEMENT: KITCHENTABLE MANAGEMENT

=

LUHER

1991 MORGAN CREEK MUSIC GROUP

Billooarde

FOR WEEK ENDING AUGUST 31, 1991

Modern Rock Tracks.

COMPILED FROM COMMERCIAL AND
@ CZ> - COLLEGE RADIO AIRPLAY REPORTS.
vl | =5 ¥ 4 &
Tu| 2938 £ TILE ARTIST
=2 | 33| x| 3] LABEL & NUMBER/DISTRIBUTING LABEL
** NO.1 x %
1 1 1 9 RUSH BiG AUDIO DYNAMITE 11
COLUMBIA 38-73844 4 weeks at No. 1
@ 2 2 7 UNTIL SHE COMES THE PSYCHEDELIC FURS
COLUMBIA 38-73855
@ 3 3 5 SATISFIED SQUEEZE
REPRISE 4-19211
CHORUS ERASURE
4 4 4 8 SIRE 4-19202/REPRISE
@ 11 o 2 SO YOU THINK YOU'RE IN LOVE ROBYN HITCHCOCK
AGM 1578
6 5 5 g WALKING DOWN MADISON KIRSTY MACCOLL
CHARISMA 2.96342
@ 13 22 3 IT'S ONLY NATURAL CROWDED HOUSE
CAPITOL ALBUM CUT
8 6 7 8 TIGHTEN UP ELECTRONIC
WARNER BROS. ALBUM CUT
[ 9 13 5 SIT DOWN JAMES
FONTANA ALBUM CUT/MERCURY
25 . 2 BACKLASH JOAN JETT
EPIC ALBUM CUT
11 8 10 8 CAUGHT IN MY SHADOW THE WONDER STUFF
POLYDOR ALBUM CUT/PLG
HUMAN NATURE GARY CLAIL
19 ) 4 PERFECTO 2855/RCA
13 16 1 7 HAPPY NED'S ATOMIC DUSTBIN
COLUMBIA ALBUM CUT
ONE SHOT TIN MACHINE
NEW D ! VICTORY ALBUM CUT/PLG
SHINY HAPPY PEOPLE R.E.M.
15 15 12 10 WARNER BROS 4-19242
SAM MEAT PUPPETS
16 7 18 4 LONDON ALBUM CUT/PLG
@ 23 28 4 JULIE'S BLANKET MARY'S DANISH
MORGAN CREEK 4-23003
MARBLE HOUSE OF LOVE
18 10 6 10 FONTANA ALBUM CUT/MERCURY
CRAZY SEAL
13 2 9 12 SIRE 4-19298/WARNER BROS.
RED HILLS ROAD CANDY FLIP
20 21 19 5 ATLANTIC 0-86023
21 14 15 6 TALKIN' LOUD AND SAYIN' NOTHING LIVING COLOUR
EPIC ALBUM CUT
SUBMARINE SONG THE CANDY SKINS
2 12 14 10 DGC ALBUM CUT
23 7 3 15 KISS THEM FOR ME SIOUXSIE AND THE BANSHEES
GEFFEN 7-24387
MONSTERS AND ANGELS VOICE OF THE BEEHIVE
NEW ) 1 LONDON 869 428-4/PLG
CAN YOU DIG IT THE MOCK TURTLES
@ NEW) 1 RELATIVITY ALBUM CUT ¢
GROOVY TRAIN THE FARM
% 2 2 10 SIRE ALBUM CUT/REPRISE
27 2 % 5 PANDORA'S BOX (IT'S A LONG, LONG WAY) O.M.D.
VIRGIN 4-98771
AKE 5 NORTHSIDE
NEW ) ! GEFFEN ALBUM CUT
29 29 29 3 SC{\lE',ASI;NANNA) B WITHU TRANSVISION VAMP
TIMELESS MELODY THE LA'S
30 18 17 8 LONDON ALBUM CUT/PLG

() Tracks with the greatest arrplay gains this week. © 1991, Bitlboard/BP1 Communications, Inc.
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RADIO SR

Prime, Mutual, Platinum Top Targets In RADAR Survey

LOS ANGELES—The results of
RADAR 43, the spring 1991 survey,
are in, and the news is generally
good for the industry. Of the 16 ra-
dio networks included in the survey,
only three were down. Overall, net-
works posted a 4.9% gain with
young-adult networks up 6.7% and
adult networks up 4.4%.

In the individual network rank-
ings, there isn’t much change: With
listeners 12-plus, ABC’s Prime re-
mains No. 1, posting a 3.6% gain;
Westwood One’s Mutual Broad-
casting remains second, up 9%;
ABC’s Platinum stays third with a
6.6% gain; and ABC’s Genesis is
fourth with a 3.3% gain. CBS Spec-
trum takes fifth place with a 0.7%
increase. The same networks filled
the top five spots in the 25-54 demo-
graphic as well. L

Posting the biggest gains with lis-
teners 12-plus, however, was
WW1’s Source, up 31.1% and mov-
ing up from 13th to 10th in the rank-
ings. Also making a significant in-
crease was Sheridan Broadcasting
Network, up 15.2% while maintain-
ing its 15th-place ranking.

The only networks with losses
were Unistar Power, down 0.9%
and dropping from 11th in the rank-

BILLBOARD RADIO
Fresher News
Better Variety

ings to 12th; ABC’s Excel, down
3.2% and falling from 12th to 13th
place; and National Black Net-
work, down 5.5%. NBN’s program-
ming has been significantly cut
back in recent months.

ABC once again continued to
dominate the top programs, landing
19 programs in the top 20, including
Paul Harvey’s No. l-ranking morn-
ing newscast and his “Rest Of The
Story” shortform features. In fact,
half of the top 10 consisted of Har-
vey-hosted fare. The only non-ABC
program in the top 20 was CBS Ra-
dio Network’s “Osgood File,”
which ranked 20th.

According to Statistical Re-
search Inc., which issues the RA-
DAR reports, ABC, CBS, National
Black Network, Sheridan, Unistar,
and WW1 reach 72% of persons 12-
plus

AROUND THE INDUSTRY

Global Satellite Network has
scored another coup. Paula Abdul
will do her only radio interview in
support of her latest album, “Spell-
bound,” on GSN’s “Livewire.” Alsc
featured on the show will be Ab-
dul’s ‘“duet partner,” MC Skat Kat.
MTV VJ Martha Quinn is set to
host the show, which will air at 10
p.m. (Eastern time) Sept. 10 on vari-
ous top 40 stations around the coun-
try.

Nancy Weil has been tapped as
producer of the Deborah Norville
talk show that debuts weeknights

l

NETWORKS |

SINDICATION 2

"Stronger Than Platinum"

"Nearly all the songs on Tritt's latest are
good enough to earn a regular spot on
any country station's playlist. This time
out he manages to defy the so-called
'sophomore jinx' and put together an
album actually stronger than his certified
platinum debut. As long as Tritt keeps
making records like 'It's All About To
Change,' the only foreseeable change in
his career is even more success."

TRAVIS

"Country music is the
soundtrack for the working
person's life."

Travis Tritt G \
U e

Darren Richardson
Kentucky New Era

.

i)
NTRITT

\r

by Craig Rosen

beginning Sept. 23. Weil was most
recently producer of “The Great
American TV Poll,” starring David
Birney and Eleanor Mondale, for
Lifetime Cable Television. She has
also served as producer for radio
shows on WOR New York and
WABC New York.

“The World Music Series” con-
tinues on Labor Day weekend with
a double bill featuring Acoustic Al-
chemy and Special EFX. The series,
sponsored by Volkswagen, is heard

on more than 100 adult alternative,
jazz, and album rock stations across
the country.

On Sept. 30, MJI Broadcasting
will launch “Al Michaels Sports
Quiz,” hosted by the popular
sportscaster who has a longtime af-
filiation with TV’s “Monday Night
Football.” MJI already has multi-
format quiz hits with “Trivia
Quiz,” “Rock Quiz,” “Country
Quiz,” and the urban-leaning “Star
Quiz.” Also, MJI director of sales
Howard Davis has been upped to
VP of sales. And MJI appears to be
on the verge of announcing a deal to
broadcast from the Country Music
Assn. awards beginning in 1992.

Premiere Radio Networks has
its own awards-show affiliation,
with MTV. The network will present
the three-hour “1991 MTV Video
Music Awards Spotlight Show”
during Labor Day weekend.

SR

Tough Guys. ABC Radio Networks entertainment correspondent Bill Diehl, left,
interviews actor Christian Slater, star of the film ‘“Mobsters,” for a recent
instaliment of the daily show “Bili Diehl's Spotlight.”

PROMOTIONS AND MARKETING

(Continued from preceding page)

IDEA MILL: CLEAN SHIRTS

Waylon Jennings and Willie Nel-
son joined forces with Frigidaire’s
washer/dryer division for radio pro-
motions in about 20 markets to pro-
mote their album “Clean Shirt.” Frig-
idaire, whose current slogan is “clean
clothes without the song and dance,”
is giving away a washing machine in
each market. Promotions ranged
from ticket and T-shirt giveaways to
retail tie-ins where names were
drawn out of a washing machine.
Participating stations include KRPM
Seattle, KYGO Denver, WMNI Co-
lumbus, Ohio, and WUBE Cincinnati.
Jennings and Nelson were also pre-
sented with washers.

WRMF West Palm Beach, Fla,,
will bring two sick childrer. along on
its Pirate’s Treasure Hunt in the Ba-
hamas Tuesday-Saturday (27-31) as
part of a tie-in with the Make-A-Wish
Foundation, which grants wishes for
children suffering from serious ill-
nesses. The children will get to dig
for buried treasure chests filled with
games and prizes on a Paradise Is-
land beach. Twenty WRMF contest

winners will participate in a separate
hunt for buried keys to a Mazda
Miata convertible.

WMGK (Magic 103) Philadelphia
held its fourth annual “Magic Olym-
pics” Aug. 15. Ten corporate teams
participated in events that included
hustling with honeydews, carrying
sponges between their knees, and
tossing gumdrops ... Two Phoenix
country stations, KMLE and KNIX,
will host rodeo dances during the
third annual Wrangler Jeans Rodeo
Showdown in Scottsdale, Ariz., in Oc-
tober ... A signed, limited-edition
serigraph by David Byrne was
among the items sold during KUSF
San Francisco’s “rock’n’swap” fund-
raiser auction Aug. 18.

WNEW-FM New York generated
some local press by auctioning off
Yankee star Don Mattingly’s hair for
$3,000. Mattingly, who had been
benched for refusing to get a haircut,
finally agreed to be shorn when
WNEW jock Curt Chaplin proposed
the auction idea. Proceeds benefit a
local children’s charity.
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4 PLATINUM—Stations with a weekly cume
Blllm’d audience of more than 1 million.
o GOLD—Stations with a weekly cume
4 audience between 500,000 and 1 million.
FOR WEEK ENDING SILVER—Statlons with a weekly cume
AUGUST 31, 1991 ™ audience between 250,000 and 500,000.
’ U IAL TO ADIO STATIONS
CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RAD |
23 25 Clubhouse, Deep In My Heart 13 15 The KLF, 3 A M. Eternal 23 EX Salt-N-Pepa, Let's Talk About Sex 15 17 Michael W. Smith, Place In This World
PL :
24 30 Salt-N-Pepa, Let's Talk About Sex 18 16 Marky Mark & The Funky Bunch 24 EX Martika, Love. . .Thy Will Be Done 16 18 REM, Shm{ HapH People
25 26 Jinny, Keep Warm 15 17 Natalie Cole, Unforgettable 25 23 Young M.C., That's The Way Love 17 13 The Esca lub, Il Be There
26 27 Cathy Dennis, Too Many Walls 16 18 Scorpions, Wind Ot Change 26 26 Michael Bofton, Time, Love And 18 20 Natural Selection , Do Awthmg
27 28 B.G. The Prince Of Rap, This Beat s 17 19 RE.M. Shiny Happy People A — Natural Selection , Do Arwhing 19 28 Color Me Badd, | Adore Mi Amor
28 29 Roxette, Fading Like A Flower (Every 18 4 Sait-N-Pepa, Do You Want Me A — Cathy Dennis, Tao Many Walls 20 22 The KLF, 3 AM. Eternal
29 EX Young M.C, That's The Way Love Goes 19 20 Cathy Dennis, Toc Many Walls A — Jesus Jones, Real Real Real 21 23 The Black Crowes, Hard To Handie
AN — Marialh Carey, Emotions . N 20 2!  Color Me Badd, | Adore Mi Amor EX EX Cut ‘N’ Move, Get Serious 22 24 Cathy Dennis, Too Many Walls
B PD.:S Joe Whit i
A — Seal, Crazy oston U ounny Joe White 21 23 Martika, Love. . .Thy Will Be Done 23 25 Michael Bolton, Time, Love And Tender
7 A — Or-N-More , Every Other Day 22 24 Hi-Five | Can't Wait Another Minute 24 26 Natalie Cole, Unforgettable
New York 0.M.: Steve Kingston EX EX Unity, Unity 1 1 Bryan Adams, (Every!h”)% t Do) 1 Do 23 26 Heavy D. & The Boyz, Now That We Foun -, e e 25 16 Salt-N-Pepa, Do You Want Me
W blidkn g EX EX Amy Grant, Every Heartbeat 2 4 Boyzll MMA Motownphilly 24 27 Karyn White, Romantic / ,/ , 26 30 Karyn White, Romantic
1 1 Bryan Adams, siverything 1 Do) I Do | EX EX Karyn White, Romantic 3 5 TheKLF, 3 A M. Eternal A25 — Mariah Carey, Emotions - ey e —/n 27 29 Tevin Campbell, Just Ask Me To (From
2 3 Corina, Temptation & 7 Heavy D. & The Boyz, Now That We Foun % Firehouse, Love Of A Lifetime , / , ,L 28 31 Boyz Il Men, Motownpmllr . .
37 Paula Abdul, The Promise Df A New Day 5 8 Paula Abdui, The Fromise Df A New Day 27 22 EMF, Unbelievable o’ lmleam? ! /1 / 23 32 Huey Lewis & The News, It Kit Me Like
& 8 Michael Bolton, Time, Love And Tender 6 9 Scorpions, Wind Of Change 28 30 Huey Lewis & The News, It Hit Me Like RADIO WHYT 30 19 EMF, Unbelievable
5 5 Jomanda, Got A Love For You 710 Michael BO'tonhT'mer Love And Tender 29 25 Jesus Jones, Right Here, Right Now 31 EX Firehouse, Love Of A Lifetime
g g g.c Music\;acéoéy'/gh Williams, Things 102.7 g }g a‘;dﬁsy'z':":-lr‘;'e’“ag"“ gﬂ:gh A3 — Siouxsie & The Banshees, Kiss Them Fo Detroit P.D. Rick Gillette 3% 33 ‘Blll'y_ Fhala)n. PoEwert_windows
orpions, Win ange o —  Mariah Carey, Entotions
8 2 Amy Grant, Every Heartbeat Los Angeles P.D.: Bill Richards 10 13 3rd Bass, Pop Goes The (Neasel 1 2 Boyz |l Men, Motownphilly A — Bonnie Raitt, Something To Talk About
9 10 The KLF, 3 A.M. Eternal - 11 & Amy Grant, tvery Heartbeat 2 1 Bryan Adams, (Everythmg‘I D;? 1Dol EX EX Jesus Jones, Real Real Real
10 13 Cathy Dennis, Too Many Walls 11 Bryan Adams, éEverEthlng 1D0) 1 Do | 1212 For Fun, You Can't Play Me g M ’X’ 7 35 HiFive, I Can't Wait Another Minute EX EX Micheal Learns To Rock, M Biue Anel
114 Natalie Cole, Unforgettable 23 Scomions, Wind Of Change 1314 Huey Lewis & The News, it Hit Me Like (] 4 7 Marky Mark & The Funky Bunch EX EX Bob Seger & The Silver Bullet Band,
1215 Color Me Badd, | Adore Mi Amor 32 D). Jazzy Jeft & The Fresh Prince, S 1416 Jomanda, Got A Love For You 5 CAC Wusic Factory/F. Wiliams, Things EX EX  Siouxsie & The Banshees, Kiss Them Fo
13 20 Marky Mark & The Funky Bunch 4 5 Natalie Cole, Unforgettable 15 17 Young MC, That's The Way Love Goes | washington P.D: Lorrin Palagi 6 13 Paula Abdul, The Promise Of A New Day EX EX Nelson, Only Time Will Tell
14 16 Coro, My Fallen Angel 5 7 Color Me Badd, | Adore Mi Amor lg 18 Cathy Dennis, Too Many Walls I 1 Bryan Adams, (Everything | Do) I Do | 70 A!“g Grant, Every Heartbeat
15 17 Boyz Il Men, Motownphill 6 6 Corina, Temptation 1 19 Robbie Nevil, Just Like You ryan Adams, (Everything | Do; 0 8 16 Hi-C I'm Not Your Puppet
16 22 The Escape Club, I'il Be There 7 9 Roxette, Fading Like A Flower (Every 18 20 Desmond Chiid, Love On A ROO"Oﬁ 22 Amy Grant, Every Heartbeat 9 6 Corina, Temptation
17 4 DJ.Jazzy Jeft & The Fresh Prince, 8 & Marky Mark & The Funky Bunc 19 21 CAC Music Factory/F. Williams, Things 35 Roxette, Fading Like A Flower (Every 10 4 3rd Bass. Pop Goes The Weasel
18 19 Roxette, Fading Like A Flower (Eves 9 10 Michael Bolton, Time, Love And Tender 20 23 Whitney Houston, My Name is Not Susan 4 4 David A Stewart Introducing Candy Du 1112 Heavy D. & The Boyz, Now That We Foun
19 21 Heavy D.& The Boyz, Now That we?oun 10 11 Boyz H Men, Motownphilly 21 22 Luther Vandross, Don’t Want To Be A F 5 3 Michael W. Smith, Place In This World 2 3 DJ 'fm'y Jeft & The Fresh Prince, S
2 2 REM. Shiny Ho y People 11 4 Amy Grant, very Heartbeat 22 24 Donna Summer, When Love Cries 6 3 Bonnie Raitt, Something To Talk About 13 18 Color Me Badd, | Adore Mi Amor J
21 26 Firchouse, Lbve O A Lfotime 12 14 CAC Music racmwr. Williams, Things 23 25 Roxette, Fading Like A Flower (Every 77 Lemny Kravitz, It Ain't Over Til It’ 14 15 Jomanda, Got A Love For You { w
2 25 Bily Fakcon, Powe: Windows 3 18 e Escape Club, [ Be There 24 6 \Sl::fscsfarhlhams, Running Back To You M 'R*;;as':egg';- et g{mesg" 15 EX M.C.Breed & D.FC., Ain't No Future
B € a2 3 " .

g Ba'::ab:‘dprgge??wew\’;l::sl 15 16 Paula Abdul, The Promise Of A New Day % 28 Orchestral Manoeuvers In The Dark, Pa 10 12 Michael Bollon, Time, Love And Tender e e g;’(,f,}_',,':;;‘: Jo Hard To Say Qodbye | Houston P.D.: Dene Hallam
2% 27 Seal, Crazy ) 16 19 Hifive, | Can't Wait Another Minute 27 29 Natalie Cole, Unforgettable 1Y 18] Checiovelandilunderstanding 18 18 REM., Shiny Happy People 11 Bryan Adams, (Everything | Do) | Do
26 11 Lenny Kravitz, It Ain't Over il It’ 17 20 REM. Shiny Happy Pecple 28 30 B.G. The Prince Of Rap, This Beat Is 12 aula Abdul, Rush Rush 19 23 Karyn White, Romantic 2 3 Roxette, Fading Like A Flower (Every

A27  —  Hi-Five, | Can't Wait Another Mwute 18 12 Rythm Syndicate , PASS.ION 29 EX  Color Me Baddkt Adore Mi Amor 13 15 Glora Estefan, Can't Forget You 20 20 Oaklown's 35.7, Turn It Up 3 10 Scorpions, Wind Of Change

AZE —  Mariah Carey, Emotions 19 13 Cathy Dennis, Too Many walis A30  —  Mariah Carey, Emotions 14 17 Aaron Neville, Everybody Plays The Fo 21 22 Luther Vandross, Don't Want To Be A F 4 21 firehouse, Love Df A Lifetime

A29  —  Karyn White, Romantic _ 20 23 Heavy D. & The Boyz, Now That We Foun A — Or-N-More , Every Dther Day }5 ? g'E "'bL""."ETMY eligion I 22 25 Siouxsie & The Banshees, Kiss Them Fg 5 17 Nelson, Only Time wil Tell

A3 — Natural Selection , Do Anything 21 17 Jesus Jones, Right Here, Right Now A — Billy Faicon, Power Windows 6 21 Cathy Dennis, Too Many Walls 23 8 The KLF, 3 AM. Eternal 6 12 The La's, There She Goes

22 22 Michael W. Smith, Place In This World A —  James Brown, Move On 1711 Extreme, More Than Words 2410 Lenny Kravitz, It Ain't Over Til It 7 11 Seal, Crazy
23 25 The KLF, 3 AM. Eternal ) EX EX  Natural Selection , Do Anything }g }g Gienn F“;‘Y“ Part Of rge, Part os't";’: 25 11 Natalie Cole, Unforgettable 8 5 The Escape Club, Il Be There
2427 A Lighter Shade Of Brown Featuring Te EXEX  Karyn White, Romantic e Dreaml sl A —  Mariah Carey, Emofions 9 22 Bonnie Raitt, Something To Talk About
25 21 Tara Kemp, Piece Of My Heart EX EX  Chesne MawkesAThe One And Daly i %9 H , Here T’;\' (N°’“e ’}“ _Tahi;le Me) A — KM.C. Kru, The Devil Went Up To Mich 10 EX Extreme, Hole Hearted
A 26 26 Leony Kravitz, [t Ain't Over Til It EX EX  Coro, My Falien Angel 21 22 Huey Lewis & The News, It Hit Me Like A — Lonnie Gordon, Gonna Catch You All  — The Black Crowes, Hard To Handle
" 77 28 Rod Stewart, The Motown Seng EX X Martika, Love. . Thy Will Be Done 22 [y DeEscapelclubBeyrhere EX EX Bob Seger & The Silver Bullet Band, T Al2 — REM, Shiny Happy People
28 EX  Karyn White, Romantic EX EX Siouxsie & The Banshees, Kiss Them Fo Zg 23 “'C"’ﬁ'c °"°"t ove Is A Wonderful T EX EX Scorpions, Wind Of Change Al3  —  Tom Petty & The maﬂb!ealers, Learni
New York P.D.: Joel Salkowitz 29 24 EMF, Unbelievable ) —  Wariah Carey, Emations EX EX Gerardo, When The Lights Go Out Al4  — Huey Lewis & The News, It Hit Me Like
d e W A3 —  Siouxsie & The Banshees, Kiss Them Fo A — Scorpions, Wind Of Change 15 EX Rod Stewart, The Motown Son
1 Heavy D. & The Boyz, Now That We Foun A — Bonnie Raitt, Something To Talk About 16 20  Aaron Neville, Everybody Plays The Fo
2 5 C&C Music Fac'ory/f. Williams, Things A — PC Quest, Atter The Summer’s Gone Al7 — Bad Company, Wa,lz Through Fire
3 6 Boyzll Men Motownrh-"y A —  Marah Carey, Emotions Al8  — Bob Seger & The Silver Blﬁlet Band, T
4 2 Coro, My Faflen Angel A — Jasmine Guy, Just Want To Hold You P Al9  — Jesus Jones, Real Real Real
5 3 ThekL 3 AM. Eternal EX EX Luther Vandross, Don't Want To Be A F M A20 — Bad English, Straight To Your Heart
6 7 Color Me Badd, | Adore Mi Amor EX EX  Aaron Neville, Everybody Plays The Fo a’} A2l —  Kiss, God Gave Rock & Roll To You
7 8 Frankie Knuckles, The Whistie Pittsburgh P.D.: John Roberts ’ A22  —  Chesney Hawkes, The One And Only
88 BG The prince Of Rap, This Beat 15 e e e Minneapolis P.D.: Mark Bolke | K23 38 specil The Sound Of Your Voice
unky Bunc ryan Adams, (Everything | Do) | Do . : 4 MF, Unbelievable
9] Mo} On¥azynakisiTnelristlRiincels 2 3 Paula Abdul, The Promise Of A New Day | Washington P.D.. Chuck Beck ly ) ﬁgifaf%aeﬂikﬁvegéhk"ngy ('m?‘? 1ol A5 — RTZ Face The Music_
1214 Brothers In Rhythm, Such A Good Feel FPorneor 106 Fv 38 Nt oy T e ] 1 Doan Adamws, Cueryting 1 0y Do | 33 Amy Grant, Every Heartbeal AT Do Mol Teare OF T Eatn "%
13 15 TKA, Louder Than Love 5 8 Mariah'Carey Prisoner ¢ 23 Roxette, Fading Like A Flower (Every 4 2 The Escape Club, I'll Be There A — Iljlz‘;lallic: ntz'r Seaanr;man i
14 10 Rare Arts, Boriqua Po;se 6 10 Lenny Kravitz, It Ain't Over Til It 2 g (E:ourirﬁau"Tbeinh;‘t/:gLen 2 5 gg:ﬁge eadi’(‘g.br:‘e A Flower (Every A — Micheal Learns To Rock, My Blue Angel
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A — Seal, Crazy A — Lisa Fischer, Save Me A0 — REM 'Shiny Happy People 5 & Boyz Il Men, Motownphiily 28 39 Whitney Houston, My Name s Not Susan A63  — James Brown, Move On
EX EX  Natural Selection , Do Anythin EX EX  Whitney Houston, My Name Is Not Susan A — Mariah Carey, Emotions 6 3 D.l Jazzy Jeff & The Fresh Prince, S 29 40  Lisa Fischer, Save Me As4 —  Johnny Gill, I'm Still Waiting (From "New
EX EX Bonnie Raitt, Something Yo Talk About EX EX Bonnie Raitt, Something To Talk About A — Marky Mark & The Funky Bunch 7 12 Color Me Badd, | Adore Mi Amor 30 34 Oaktown's 3.5.7, Turn it Up A65 —  Sybil, Let It Rain
EX EX Firehouse, Love Of A Lifetime EX EX Martika, Love. . .Thy Wil Be Done J 8 8 Marky Mark & The Funky Bunch
EX EX Extreme, Hole Hearted EX EX Huey Lewss & The News, It Hit Me Like 9 10 Paula Abdul, The Promise Of A New Day

BILLBOARD AUGUST 31, 1991 17

www americanradiohistorv com


www.americanradiohistory.com

Tender Birthday Kisses. Capitol recording artist Tracie Spencer celebrated
her “Sweet 16" birthday with stars including Al B. Sure!, Tyler Collins, and Tisha
Campbell at L.A.’s Joss restaurant before making her L.A. performance debut
with a sellout show at the Roxy. Spencer is currently riding the R&B chart with
her fast-rising single *‘Tender Kisses.” Shown, from left, are Hale Milgrim,
president, Capitol; Spencer; John Fagot, senior VP of promotion, Capitol; and

Step Johnson, VP/GM, black music division, Capitol.

B BY DAVID NATHAN

LOS ANGELES—While Felton Pi-
late is no stranger to success, hav-
ing been an integral member of the
group Con Funk Shun for 16 years
and racking up six gold albums in
the process, his current work with
superstar M.C. Hammer as co-pro-
ducer, co-writer, and music direc-
tor has clearly taken him to a new
plateau.

The Vallejo, Calif.-born produ-
cer/songwriter/engineer first en-
countered Hammer in 1987 after
Pilate signed with Fantasy Rec-
ords’ Volt label. “I left Con Funk
Shun in 1986 essentially because
we were having internal conflicts.
Mercury Records had the option to
do a solo album with me but they
finally told me no, after which I
contacted Fantasyv,” explains Pi-
late.

Toward the end of his tenure

with the popular R&B/funk band,

IN YOUR EAR: I thought I'd delve into some “alterna-
tive” material this week: My associate Larry Flick
turned me on to the stellar debut album by D’Bora,
“E.S.P.,”” on PolyGram-distributed Smash Records.
“E.S.P.”” is an album chock-full of dance-floor-ready
grooves by a singer with a light yet sinewy, gospel-
dipped voice that adds jet propulsion to production by
Steve “Silk” Hurley, Troy Patterson, Manny Mohr,
Maurice Joshua & Larry Sturm, and Joe Smooth. The
first single, “Dream About You,” is a hand-clapping

blend of classic club in-
strumentation (strings,
The
Rhythm

congas, and yes, high-hat)
about love at first sight,

and the
Blvues

currently warming up on
the Club Play chart. It de-
serves attention from
R&B radio . . . On the reg-
gae tip, the Wailers Band
is transformed into “Ma-
jestic Warriors’ on its
new A&M album. It's a
fabulous, ride-da-riddim
collection with smooth production. Nearly every cut is a
winner; try “Dancing Boys,” “Liberty,” “Out Of Exile,”
“Showdown,” “Rock On Be Strong,” and the dancehall-
ready cover of Bob Marley’s “Could You Be Loved” . ..
Kid Creole & the Coconuts are no doubt an acquired
taste, and their recent run of albums haven’t exactly
been sales smashes. But August Darnell & Co. continue
their critically acclaimed blend of urban-tropical-topical
funk on “You Shoulda Told Me You Were ...” (Colum-
bia). Darnell is all over the cultural map on this one,
from the ’60s pop of “My Soul Intention” to the good-
time shuffle of the first single, “(She’s A) Party Girl.”
There’s smooth R&B groove written all over “Some-
thing Incomplete,” urban radio might win with a remix
of “Your Move,” and there’s the Caribbean lilt of “Con-
sequently,” a barbed commentary on the Columbus
quincentennial. Columbus’ discovery of America, it
goes, has meant that “man is born to be a liar, a thief,
slave driver” ... Scotti Bros.” new black music depart-
ment has released a new single by Acid Jazz artist
Dread Flimstone. “From The Ghetto,” a commentary
on society’s ills, is a dance-club mover remixed by

Sharp Sounds From The Alternative Tip
Check Out D’Bora, Wailers Band, Creole, Flimstone

by Janine McAdams

Freddy Bastone.

STUFF: A*Vision is releasing the video documentary
feature “Rap’s Most Wanted.” Hosted by the 2 Live
Crew’s Luther Campbell, the feature is an in-depth dis-
cussion of political, musical, and social issues with
Chuck D of Public Enemy, Ice-T, the Geto Boys, Too
Short, and HWA (Hoe’s Wit Attitude). The video will be
released Sept. 3 at $19.98 ... The fifth annual ASCAP
East Coast R&B Music Songwriter Workshop will take

. place Sept. 28 at New
York’s Tramps, 45 W. 21st
Street. To apply, submit a
cassette with two original
songs by Sept. 13 to
ASCAP R&B Music
Workshop at ASCAP’s
New York offices ...
Johnny Bristol, the "70s
hit maker (“Hang On In
There Baby”), is making a
comeback. He has con-
nected with Brit indie la-
bel WhichWay/Hot Waxx, which has shipped a 12-inch
single, “Come To Me,” with an album, “Healing Power,”
to follow. The album will include his own songs as well
as material by Patrick Adams, Lamar Thomas, and
Judy Taylor.

SUMMER MADNESS? There has been an unpleasant
rash of legal run-ins for some R&B artists recently. Per-
haps it is an unfortunate symptom of careers gone
awry. Rick James was arrested Aug. 2 for allegedly kid-
napping a young woman and forcing drugs and sex on |
her (Billboard, Aug. 24); he has pleaded not guilty to the
charges. Joseph Simmons, better known as Run of the
rap group Run-D.M.C., was recently accused of at-
tempted rape in Cleveland; he has not been arrested, but
a Cleveland grand jury is investigating the charges.
Now we have learned that singer/keyboardist Billy
Preston was arrested Aug. 18 and charged with posses-
sion of cocaine, sexual battery, exhibiting pornographic
material to a minor, and being under the influence of a
controlled substance. Booked at the Malibu, Calif., sher-
iff’s station, he was released on $10,000 bail.

Pilate had opened Felstar Record-
ing, his own 16-track studio in his
hometown. “After [ left the group,
I worked full-time offering people
the best musical deal in town,” he
says. “For $30 an hour, I engi-
neered, produced, and played on
people’s demo sessions. The studio
got so busy that I ended up hiring
a second engineer, James Earley.”
Earley also works with Hammer.
As a Christian music rapper,
Hammer—who was originally
known as Holy Ghost Boy—
worked with Pilate at Felstar stu-
dios on his first single, “Word,”
which was never released by Volt.
When Pilate’s own debut single
sold 300 copies, both acts left the
label; their musical relationship
was reactivated after Hammer re-
leased “Wring 'Em,” his first 12-
inch on his own Bust It label. “I
convinced Hammer that although
he had recorded the single in a 24-
track studio, I could give him a bet-
ter rate and a comparable sound at
Felstar for recording his album,”
says Pilate. Hammer ended up cut-
ting his “Feel The Power” album
at Pilate’s studio, with Pilate as co-
producer and engineer. The album
sold 400,000 copies independently
and served as the basis for “Let’s
Get It Started,” Hammer’s double-
platinum debut for Capitol.
Pilate, who officially joined
Hammer’s organization in the
summer of 1989 after closing down
his own studio, recalls the vocal
booth for that initial album “was a
closet and the studio had no sound-
proofing. I had no idea it would
end up a hit album.” Working as
the sound engineer for Hammer’s
1989 tour, Pilate co-produced the
multiplatinum ‘‘Please Hammer
Don’t Hurt '"Em” from one of the

Pilate Busting Out With New Success
R&B Vet Hard At Work With Hammer

tour buses converted into a record-
ing studio for the project. “From
an engineering point of view, it
was very challenging,”” Pilate
notes. “We would record literally
at 1 a.m. after the show was over.”

In addition to working on Ham-
mer’s breakthrough album, Pilate
was also involved with debut sets
by Oaktown’s 3.5.7. and Special
Generation, and he co-produced
tracks on B Angie B’s album, in-
cluding the current single, “So
Much Love,” and completed 250
shows worldwide with Hammer
between March 1990 and June of
this year. “My urge to perform,
something I did for so many years
with Con Funk Shun, is definitely
being satisfied through touring
and being Hammer’s musical di-
rector,”” says Pilate.

With a nonstop schedule, Pilate
has been co-producing Hammer’s
forthcoming “Too Legit To Quit”
album, recording at Fantasy’s
Berkeley, Calif., studio, the Rec-
ord Plant in Sausalito, and Capi-
tol's Los Angeles studios. He is co-
writing a number of the songs for
the eagerly anticipated set.

“I'm doing two vocals on this al-
bum and I've talked with Hammer
about possibly cutting a solo proj-
ect,” Pilate notes. “I’m also work-
ing with a new Bust It act, David
Russell, with Steve Russell [of the
group Troop], on a new Special
Generation album and on tracks
with a new female singing group
for the company.”

Pilate, who operates as head of
production for Bust It and over-
sees the work of the burgeoning
staff of producers working with
the company, expects to be out on
the road again by February '92 for
another Hammer tour.

The McGoo Nohody Knows?
Marilyn Makes Gospel Bow

B BY BOB DARDEN

WACO, Texas—Two decades after
the release of ‘““‘Aquarius,” “One
Less Bell To Answer,”” and
“Stoned Soul Picnic,” the 5th Di-
mension is on tour again, in the
midst of a 75-city tour that will
take it late into the fall.

But for one member of the origi-
nal group, a new career is begin-
ning just as her first career is re-
viving.

Marilyn McCoo has just released
her first album in nearly a decade,
“The Me Nobody Knows,”’ for
Warner Alliance/Home Sweet
Home Records. It is also her first
release in the Inspirational mar-
ketplace.

““My focus is still mainstream
music,” she says before a concert
with the Atlanta Symphony, “but
I’ve always loved gospel music.
Steve Archer and I had a hit in

1986 with ‘Safe,” but it really
wasn’t a good time for me to try
something new. If an artist did a
Christian album back then, they
were automatically labeled Chris-
tian—and that was all they could
do. I didn’t want that. And when
my husband [Billy Davis Jr.] did a
gospel album back in the early
"80s, people assumed all he would
do is gospel.

“But in the last few years, there
is more understanding and flexibil-
ity in the marketplace. Artists like
Amy Grant, Deniece Williams,
Take 6, and Michael W. Smith can
work in both areas. We’re not as
locked into perceived concepts as
we were. So that’s when we
thought it would be a good time to
do a gospel record, a good time to
share another part of myself.”

“The Me Nobody Knows" is pro-
duced by Chris Christian and Hum-

(Continued on next page)
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Thanks for getting the habit and makih}
BeBe+CeCe Winans’ “Addictive Love” #!

Froduced and arranged by Keit1 Thomas
for Yellew Elephant Maesic, Inc.

From the album Different Lifestyles
Dn Capizol Compact Discs, Cassetles and Records

€ 1¢<1 Caritol R2cords, inc
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FOR WEEK ENDING AUGUST 31, 1991

GREETINGS to Jack The Rapper and the entire Leisure Time World! If
last year’s convention was too big, then look out folks, because this one is
scheduled to be even bigger. Last year’s gathering was so overwhelming
(my guess is that there were over 5,000 registrants) that this year label
execs created industry-only/invitation-only events. As a result, I know that
I can attend all of the exciting convention events and see great entertain-
ers, like Phyllis Hyman at the Zoo Records luncheon. In addition, I can
attend other events where I know I can find the industry folk that I have
waited all year to see.

Another new development is the number of independent retailers that
are expected to come to the convention; possibly as many as 40 to 50 stores
will be represented. Special events have been planned just for retailers.
BMG and Arista Records will host a retail breakfast with Jennifer Holli-
day in attendance. Vanessa Williams will attend the Mercury Records-
sponsored luncheon. Cheryl Mizell, Mizell Records in Miami, and Dale
Hill, field sales manager for black music for WEA in Atlanta, have planned
a panel that will focus on the challenges ahead for black retail.

This year, as much if not more than other years in “Hotlanta,” I expect
to come away with better relationships and a profitable exchange of ideas.
So even if there are too many people, I welcome them and hope they find a
way to make the time work for them. It’s like being a part of the World’s
Fair of music conventions, and I look forward to being in the mix.

BLESSED ASCENDANCY: With “Addictive Love” (Capitol), BeBe &
CeCe Winans earn their first No. 1 on the Hot R&B Singles chart. Fifty-
nine of the record’s 101 radio reports show it at No. 1, including KKBT Los
Angeles; KMJM St. Louis; WHRK and KJMS in Memphis; WJLB Detroit;
WZHT Montgomery, Ala.; and WHQT Miami. The only other inspirational
single that went to No. 1 on a secular chart that I am aware of is “I'll Take
You There” by the Staple Singers (Stax). Coincidentally, “Take You” is the
next single to be released from BeBe & CeCe’s album, “Different Life-
styles.” It moves up 17-13. Mavis Staples is featured on the song and in the
video.

THE BEST ... This week’s Hot Shot Debut is “Emotions” by Mariah
Carey (Columbia) at No. 49, with reports from 84 stations. This record
should do well, since it sounds like a cover of the 1977 No. 1 single, “Best Of
My Love” by the Emotions (Columbia). Written by Carey with Robert Cli-
villes & David Coles, “Emotions” is the lead single from the new album of
4 the same name, scheduled to be in stores in mid-September.

TWO RECORDS RUSH into the top 10. “Don’t Want To Be A Fool” by
Luther Vandross (Epic) has reports from 101 stations, with new activity at
WGOK Mobile, Ala. It has top five reports from 20 stations and it is top 10
at another 46. It gets its first No. 1 from WGZB Louisville, Ky. “Don’t
Wanna Change The World” by Phyllis Hyman (PIR) is new at KJMZ Dal-
las, and now has reports from 102 stations. It has 35 top 10 reports and
seven stations list it top five, including WXYV Baltimore (12-4); WDAS
Philadelphia (8-3); and WMXD Detroit (14-5).

Hot R&B Singles Sales & Airplay.

A ranking of the top 40 R&B singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot R&B Singles chart.

SALES 38 AIRPLAY 35

e A P =
2828 TimLe ARTIST (03] [2¥[2¥| TiTLE ARTIST 08
1| 2 | AppICTIVE LOVE BEBE & CECE WINANS | 1 1 | 3 | ADDICTIVE LOVE BEBE & CECE WINANS | 1

23| MEN GLADYS KNIGHT | 4 2 | 4 | sPECIAL VESTA | 2

3 | 5 | LET THE BEAT HIT 'EM LISA LISA & CULT JAM | 3 3 | 5 | LET THE BEAT HIT 'EM LISA LISA & CULT JAM | 3

4|6 | SPECIAL VESTA | 2 a1 | mEN GLADYS KNIGHT | 4

5 | 4 | NOW THAT WE FOUND LOVE HEAVY D. & THE BOYZ | & 5 | 8 | DON'T WANT TO BE A FOOL LUTHER VANDROSS | 9

6 [12 | SO MuCH LOVE BANGEB | 6 6 |14 | DON'T WANNA CHANGE THE WORLD __ PHYLLIS HYMAN | 10

7 |1 | CAN YOU STOP THE RAIN PEABO BRYSON | 8 7 {10 ALWAYS PEBBLES | 13

8 | 9 | IF YOU'RE SERIOUS RIFF | 7 8 [15 | NEVER STOP THE BRAND NEW HEAVIES | 12

9 [ 13| UNFORGETTABLE NATALIE COLE | 11 9 | 7 [ IF YOU'RE SERIOUS RIFF | 7

101 ToNITE DJ QUIK | 16 10 [ 11 [ ARE YOU STILL IN LOVE WITH ME___KEITH WASHINGTON | 15
11[15 | DON'T WANNA CHANGE THE WORLD __ PHYLLIS HYMAN | 10 11] 2 [ CAN YOU STOP THE RAIN PEABO BRYSON | 8
12| 8 | SUMMERTIME __ D.J. JAZZY JEFF & THE FRESH PRINCE | 22 12 [ 16 | SO MUCH LOVE BANGEB | 6
13| 16 | NEVER STOP THE BRAND NEW HEAVIES | 12 13 [19] | ADORE MI AMOR COLOR ME BADD [ 17
14 | 20 | wHY CAN'T YOU COME HOME EX-GIRLFRIEND | 14 14 [ 20 | WHY CAN'T YOU COME HOME EX-GIRLFRIEND | 14
15| 18 | TURN IT UP OAKTOWN'S 3.5.7 | 23 15 | 21 | JUST ASK ME TO TEVIN CAMPBELL | 18
16 [ 10 | 1 CAN'T WAIT ANOTHER MINUTE HIEIVE | 27 16 [ 13 | UNFORGETTABLE NATALIE COLE | 11
17 | 23 | DON'T WANT TO BE A FOOL LUTHER VANDROSS | 9 17 [ 24 | MY NAME IS NOT SUSAN WHITNEY HOUSTON | 21
18 [ 28 | | ADORE Mi AMOR COLOR ME BADD | 17 18 [ 23 [ IT AIN'T OVER "TIL IT'S OVER LENNY KRAVITZ | 19
1927 | opp. NAUGHTY BY NATURE | 28 19 [ 9 | NOW THAT WE FOUND LOVE HEAVY D. & THE BOYZ | 5
20 [21 [ ALWAYS PEBBLES [ 13| [20 |26 | RUNNING BACK TO YOU VANESSA WILLIAMS | 20
21 [19 | ARE YOU STILL IN LOVE WITH ME___ KEITH WASHINGTON | 15| |21 | 6 | IN YOUR EVES SHIRLEY MURDOCK | 25
22 [ 25 | IT AIN'T OVER 'TIL IT'S OVER LENNY KRAVITZ [ 19| |22 [25 | LONG HOT SUMMER NIGHT J.TTAYLOR | 24
23 [ 26 | JUST ASK ME TO TEVIN CAMPBELL | 18| |23 {27 | GETT OFF PRINCE AND THE N.P.G. | 26
24 [29 | LONG HOT SUMMER NIGHT LT.TAYLOR [ 24| [24]22 [ TONITE DJ QUIK |16
25 [ 35 | RUNNING BACK TO YU VANESSA WILLIAMS [ 20| |25 [28 | KEEP ON LOVING ME 0'JAYS |29
%[ 7 | INYOUR EVES SHIRLEY MURDOCK | 25| |26 [ 31 | ROMANTIC KARYN WHITE | 30
27 [33 | GETT OFF PRINCE AND THE N.PG. | 26| |27 |30 [ TURN IT uP OAKTOWN'S 3.5.7 | 23
28 [ 31 | MY NAME IS NOT SUSAN WHITNEY HOUSTON | 21| |28 37 | IT'S SO HARD TO SAY GOODBYE TO. . . BOYZ Il MEN | 33
29 [ 24 | THE CHUBBSTER CHUBB ROCK | 50| [29 33 [ I'M ON YOUR SIDE JENNIFER HOLLIDAY | 31
30 [ 22 | SUMMER BREEZE NICKI RICHARDS [ 39| [30]12 | SUMMERTIME  D.J. JA7ZY JEFF & THE FRESH PRINCE | 22
31 [17 | opTimisTIC SOUNDS OF BLACKNESS | 34| |31 {18 | | CAN'T WAIT ANOTHER MINUTE HIFIVE | 27
32 [ 14 | EVERVDAY PEOPLE ARETHA FRANKLIN [ 40| [32[38 | ALL ABOUT YOU PRETTY IN PINK | 36
33 [ 35 | THINGS THAT MAKE YOU GO...  C&C MUSIC FACTORY | 43| [33[35| THAT KIND OF GuY TONY TERRY | 38
33 | — | MOVE ON JAMES BROWN | 48| [34| 40 [ save me LISA FISCHER | 32
35 [— [ 1 NEED A GOOD MAN JIGGIE GEE [ 42| [35[36 | 1 GO CRAZY WILL DOWNING | 37
36 | — [ SAVE ME LISA FISCHER [ 32| [36 |[— | WORD TO THE MUTHA BELL BIV DEVOE | —
37 [ — | KEEP ON LOVING ME ouavs [29] [37]—] JEALOUS GIRL ANOTHER BAD CREATION | 45
38 | — | THAT'S THE WAY LOVE GOES YOUNG M.C. [ 35| [38[— | TENDER KISSES TRACIE SPENCER | 41
39 |— | MIRACLE WORKER THE RANCE ALLEN GROUP | 44| |39 [39 | THAT'S THE WAY LOVE GOES YOUNG M.C. | 35
40 | 37 | HOW CAN YOU HURT THE ONE. .. CHERYL "PEPSI” RILEY | 65| |40 |—| ROLLIN GEORGIO | 46

R&B SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

93

80 6 MINUTES OF PLEASURE (Marley Marl,

ASCAP/LL. Cool J, ASCAP/Def Jam, ASCAP)’ 31
1 ADDICTIVE LOVE (Sony Tunes, ASCAP/Yellow

Elephant, ASCAP/Benny’s Music, BMI/EMI Blackwood, 67

BMI/Pooky's Music, BMI) WBM

55 AINT NOBODY BETTER (Street Knowledge, 2
BMI/Overdue, ASCAP/Bridgeport, BMI)

36 ALL ABOUT YOU (Virgin Songs, BMI/G.R.,, BMI) 25

13 ALWAYS (No Pain No Gain, ASCAP/Pebbitome, 81
ASCAP/MCA, ASCAP)

100 ARE YOU FREE (Flyte Tyme, ASCAP) WBM 19

63 ARE YOU LONELY FOR ME (Trycep, BMI/Ramal, 33
BM!/Rude News, BMI/Mike Ferguson, BMt)

15 ARE YOU STILL IN LOVE WITH ME (EMI Aprit, 87
ASCAP/K-Shreve, ASCAP/WB, ASCAP/Heritage Hill,
ASCAP/Zomba, ASCAP/Jo Skin, ASCAP) WBM "

$3  BABY I'M READY (Trycep, BMI/Willesden, BMI) 45

8 CAN YOU STOP THE RAIN (Warner Chappell,
ASCAP/Walter Afanasieff, ASCAP) WBM
50 THE CHUBBSTER (ADRA, BMI/Howie Tee, 18
BMI/Getaloadoffatso, BMI/Irving, BMI) CPP
85 COME AND GET IT (Careers-BMG, BMI/R.L.J.,

I'M A GOOD WOMAN LOOKING FOR A GOOD MAN
(La Love Lane, ASCAP/Tibovida, ASCAP)

I'M ON YOUR SIDE (Gratitude Sky, ASCAP/Purple
Buil, BMI/When Words Collide, BMI)

I'M STILL WAITING (FROM NEW JACK CITY) (Flyte
Tyme, ASCAP)

| NEED A GOOD MAN (Pac Jam, BMI/Candy Grift,
BMI)

IN YOUR EYES (Degroat & Degroat, BMI)

| SHOULDN'T HAVE DONE IT (Def American, BMI/Def
Jam, ASCAP/Vance Wright, ASCAP)

iT AINT OVER 'TIL IT'S OVER (Miss Bessie, ASCAP)
IT'S SO HARD TO SAY GOOOBYE TO YESTERDAY
(Jobete, ASCAP)

| WANT YOUR SEX (Promuse, BMI/5th Power,
BMi/Chris Smith, BMI}

| WANT YOU (Jobete, ASCAP/Almo, ASCAP)
JEALOUS GIRL (Colgems-EMI, ASCAP/Boston
International, ASCAP/EMI April, ASCAP/Maurice Starr,
ASCAP/A.R.L, ASCAP)

JUST ASK ME TO (FROM BOYZ N THE H000) (EMI
April, ASCAP/Across 110th Street, ASCAP/AI B. Sure!,
ASCAP/Willarie, ASCAP)

BMI/Fiyte Tyme, ASCAP)
RUMORS (Willesden, BMI/Da Posse’s, BMI/Zomba,
ASCAP) :
RUNNING BACK TO YOU (Hiss N’ Tel, ASCAP/Gale
Warnings, BMI)

32 SAVE ME (Gratitude Sky, ASCAP/Nkiru, ASCAP/MCA,
ASCAP) CPP

95 SHAKE (YOU MAKE ME SHAKE) (G.R., BMI/Virgin
Songs, BM{)

82 SHINE ON (SRL)

51 SHOW ME (Maurice Starr, ASCAP/EMI April, ASCAP)

60 SMALL THING (When The Seaman Hits The Sand,
ASCAP/Def Jam, ASCAP)

57 SOMETIMES | WONOER (Spider Fingers, BMI/Interior,
BMI/Karranova, ASCAP/Avant Garde, ASCAP)

6 SO MUCH LOVE (Bust-It, BMI)

2 SPECIAL (Vesta Seven, ASCAP/Almo, ASCAP/Captain
1, ASCAP) CPP

99 STRAIGHT DOWN TO BUSINESS (MCA, ASCAP/Ready
Ready, ASCAP/Music Corp. Of America, BMI/Ready
For The World, BMI)

74 STRONG FOR YOU (Virgin Songs, BMI/Abana,
BMI/Stam City, ASCAP)
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ASCAP/John Barnes |1, BMi/Andee Pandee, ASCAP) 29 KEEP ON LOVING ME (WE, BMI/Dwain Duane, BMI) 33 SUMMER BREEZE (Dawn Breaker, BMI/Duchess,
47 D-0-G ME OUT (Donril, ASCAP/Zomba, 62 LEAVE WELL ENOUGH ALONE (Famous, ASCAP/Ten A BMI) WBM
ASCAP/Jamron, ASCAP/Ten Ways To Sundown, Clark, ASCAP/Booty One Shoe, ASCAP) CPP 22 SUMMERTIME (Warner-Tamertane, BMI/Second
ASCAP) 3 LET THE BEAT MIT 'EM (Virgin, ASCAP/Cole-Clivilles, Decade, BMI/Willesden, BMI/Da Posse’s, BMI/Zomba,
R ADIO MOST ADDED 10 DON'T WANNA CHANGE THE WORLD (Number 9, ASCAP) ASCAP) WBM
ASCAP/Bass Hit, ASCAP) 24 LONG HOT SUMMER NIGHT (Sula, BMI/EMI, 61 TEARDROPS (Tocep, BMI/Jumpin’ Off, BMI/Dream
9 DONT WANT TO BE A FOOL (EMI April, ASCAP/Uncle ASCAP/Anderson, ASCAP) Dealers, ASCAP/BMG, ASCAP)
PLATINUM/ BRONZE/ Ronnie's, ASCAP/Thriller Miller, ASCAP/MCA, ASCAP) 78 LOVE TALK (Virgin Songs, BMI/Chesca Tunes, 41 TENDER KISSES (Zodrog, ASCAP/Zodboy, ASCAP/Sir
GOLD SILVER  SECONDARY TOTAL  TOTAL HL ASCAP/Non Pareil, ASCAP/WB, ASCAP) Spence, ASCAP/Love Tone, ASCAP/M&T Spencer,
ADDS ADDS ADDS DDS ON 9 DROP DEAD GORGEOUS (Deep Sound, ASCAP/Bliss 4 MEN (Shakeji, ASCAP/Captain Z, ASCAP/Welbeck, ASCAP)
2AYRERORTERS] | 2 RERORTERS,  ;36{RERORTERS 1C4IRERORTERS 69, ASCAP/Vintertainment, ASCAP) ASCAP/Cornelious Carlos, ASCAP/MCA, ASCAP) 38 THAT KIND OF GUY (Shaman Drum, BMI/Sunsace,
EMOTIONS 49 EMOTIONS (Mariah Songs, BMI/Sony Songs, 84 MIND PLAYING TRICKS ON ME (N-The Water, ASCAP)
MARIAH CAREY columsia 17 22 44 83 84 BMI/Cole-Clivilles, ASCAP/Virgin, ASCAP) ASCAP) 35 THAT'S THE WAY LOVE GOES (Almo, ASCAP/Young
FUN DAY ;VEI?VDBAV PEOPLE (Mijack, BMI/Warner-Tamerlane, 44 MSI:!;ACLE WORKER (Alveré, BMI/Stora, Man Moving, ASCAP) CPP "
MI) WBM ASCAP/Roxatlanta Lane, BMI) 43 THINGS THAT MAKE YOU GO HMMMM. .. (Virgin,
STEVIE WONDER moTown 10 17 38 65 67 FLY GIRL (T-Bay, ASCAP/Queen Latifah, 76 MOTOWNPHILLY (Diva One, BMI/Biv Ten, BMI/Mike ASCAP/Cole-Ciiilles, ASCAP/RBG Dane, ASCAP)
RIGHT DOWN TO IT ASCAP/Casadida, ASCAP/Virgin, ASCAP) Ten, BMI) 54 THIS BEAT IS HOT (Edition Allstar, ASCAP/Rolf Eimer,
DAMIAN DAME LAFace 10 15 22 47 48 52 FOREVER MY LADY (EMI April, ASCAP/Across 110th 48 MOVE ON (Third World, ASCAP/Alfie, BMI) ASCAP/Ufa/BMG, ASCAP)
YOU'RE A VICTIM Street, ASCAP/DeSwing Mob, ASCAP/A! B. Sure!, 21 MY NAME IS NOT SUSAN (Zomba, ASCAP/4AMW, 16  TONITE (Protunes, BMi/Total Trak, ASCAP)
GENE RICE ro 5 7 20 32 63 ASCAP) ASCAP) WBM 23 TURN IT UP (Bust-It, BMI)
A 75 FOR THE LOVE OF MONEY (Warner-Tamerlane, 12 NEVER STOP (Not Listed) 11 UNFORGETTABLE (Bourne, ASCAP)
SOMETIMES | WONDER BMI/Jobete, ASCAP/Black Bull, ASCAP) CPP/WBM 86 NIGHTS LIKE THIS (FROM THE FIVE HEARTBEATS) 92 THE WAY YOU LOVE ME (Geffen, ASCAP/Eve N’
THE S.0.S. BAND 1a8u 2 9 15 26 66 56 FUN DAY (Steveland Morris, ASCAP) (TCF, ASCAP/Jack The Mack, ASCAP) CPP/WBM Steph, ASCAP/WB, ASCAP/High & Mighty, ASCAP)
| WANT YOU 26 GETT OFF (Controversy, ASCAP/WB, ASCAP) WBM 5 NOW THAT WE FOUND LOVE (Warner-Tamerlane, 58 WHEN LOVE CRIES (Sweet Summer Night, -~
I MARC NELSON capiroL 1 6 19 26 49 59 GOTTA HAVE YOU (FROM JUNGLE FEVER) (Steveland BMI) WBM ASCAP/Eve Nelson, ASCAP/Keith Diamond,
Morris, ASCAP) CPP 28 O.PP. (Jobete, ASCAP/Naughty, ASCAP) CPP BMi/Ensign, BMI/Warner-Tamerlane, BMI/Joey, BMI)
I'M STILL WAITING 73 HASSLE FREE (Black Hat, ASCAP) 34 OPTIMISTIC (Fiyte Tyme, ASCAP) 14 WHY CAN'T YOU COME HOME (Forceful,
JOHNNY GILL ciant 6 6 12 24 46 64 HOUSE CALL (PRS, BMI/Shadows, BMI) 90 PARADISE (End Of The Day, ASCAP/Sony Tunes, BMI/Willesden, BMI)
HOUSE CALL 65 HOW CAN YOU HURT THE ONE YOU LOVE (Forceful, ASCAP/Sunsight, BMI) 97 WISH | COULD FIND ANOTHER (Mr. & Mrs. H,
SHABBA RANKS £ric 3 5 11 19 42 BMI/Willesden, BMI) 83 POP GOES THE WEASEL (Rhyming Is Fundamental, ASCAP/1615 Loomis St., ASCAP/Geffen Again,
17 1 ADORE M! AMOR (Me Good, ASCAP/Azmah Eel, ASCAP/Clyde Pearl, ASCAP/Def Jam, ASCAP/Black BMI/LAT.LA, BMi/MCA, BMI)
| FLY GIRL ASCAP) CPP Bull, ASCAP/Jobete, ASCAP/Peter Gabriel, 68 WITH YOU (Re-deer, ASCAP/Sun Face, ASCAP)
QUEEN LATIFAH Tommy BOY 2 5 11 18 21 27 | CAN'T WAIT ANOTHER MINUTE (Zomba, BMI/Hidden Pun, BMI) CPP/WBM 91 WOMAN'S HEART (Tim Tim, ASCAP/Whole Nine
TEARDROPS ASCAP/4MW, ASCAP) 71 RATED R (Unicity, ASCAP/Le Troope, ASCAP) Yards, ASCAP/Weatherspoon, ASCAP/TG, BMI/Scott
SMALL CHANGE 2 2 12 16 63 7 IF YOU'RE SERIOUS (Pam & Steve, ASCAP/Lease-A- 72 RIGHT DOWN TO IT (Kear, BMI/Sony Epic/Solar, Weatherspoon, BMI)
MERCURY Tune, ASCAP/Primate, ASCAP) BMI/Greenskirt, BMI) THE YOKE (G.U.O.T.R) (Flyte Tyme, ASCAP/Avant
Radio Most Added is a weekiy national compilation of the ten records most added to the playlists 37 1 GO CRAZY (Web IV, BMI/Paul & Jonathan, BMI) 70 A ROLLER SKATING JAM NAMED SATURDAYS (Tee Garde, ASCAP)
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 89 | KNEW (Bender, ASCAP) Girl, BMI/Daisy Age, BMI/Prinse Pawl, BMI/MCA, YOU'RE A VICTIM (Stanton's Gold, BMi/Island,
cally as changes are made, or is available by sending a self-addressed stamped envelope to: 88 ILL DO ANYTHING FOR YOU (Alfa Romeo, BMI/Upward Bound, BMI/Zomba, BMI) BMI/Golden Nugget, BMI)
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. ASCAP/Smooth Rhyming, ASCAP/irving, ASCAP/Scu, 46 ROLLIN (Georgio, BMI/Stone Diamond, BMI) CPP 69 YOU'RE THE ONE (Towntoons, ASCAP/Sony Tunes,
L ————————— BMI) 30 ROMANTIC (Warner-Tamerlane, BMI/Kings Kid, ASCAP/Multi Culler, ASCAP/Pic N Choose, ASCAP)
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B DANCE

Frankie Knuckles Goes ‘Beyond The Mix’

This is an installment in an ongo-
ing series focusing on the leading
producers and remixers in dance
music.

B BY MICHAEL PAOLETTA

NEW YORK—In the club communi-
ty, the name Frankie Knuckles has
become synonymous with quality
music. :

For a number of years now, he has
been honing his creative talents down
to a precise science—a science that is
very club-friendly and always guar-
antees the possibility for crossover
radio airplay. For proof, there is his
debut album on Virgin Records, “Be-
yond The Mix.” So far, the set has
spawned an international club smash
with “The Whistle Song,” which has
been quickly racking up radio adds
lately.

This past January marked Knuck-
les’ 20th year in the music business.
His history can be traced back to the
'70s, when he started his career as a
club DJ. One of his first gigs was as
the alternate DJ at Better Days, a
predominantly black, gay club on
New York’s West Side. This led to a
seven-day-a-week gig at the infa-
mous Continental Baths. Knuckles
speaks of those days with enthusi-
asm.

“It had everything: a bathhouse,
theater, and cabaret. When [ worked
there, the cabaret was featuring such
unknown artists as Bette Midler and
Barry Manilow. It was my job to sup-
ply the music for people to dance to
before and after the shows.”

When the Baths closed in 1976,
Knuckles left New York for Chicago,
and began working at the Ware-
house. It was there that the term
“house music” was coined.

Knuckles is shy about accepting
the “Godfather of House” title that
he was given by his peers. “I was just
playing good music,” he says. “It
really doesn’t matter who started this
musical phenomenon, but that it is
here.”

His first major project as a remixer
was First Choice’s “Let No Man Put
Asunder.” Following this was pro-
duction work with Jamie Principle, as
well as with a host of other Chicago
house luminaries. When he returned
to New York in 1988, he began remix-
ing records by major-label acts like
Pet Shop Boys, Chaka Khan, and
ABC. Later that year, he signed on
with manager Judy Weinstein and
Def Mix Productions.

Throughout his years as a DJ/re-
mixer/producer, Knuckles has main-
tained a unique sense of musician-
ship. “I don’t think my sound has
changed at all since I've been play-
ing,” he says. “I've been accused of
being the type of DJ that likes the
‘pretty’ stuff or likes to make the
‘pretty’ music.”

He continues: “Music comes in a
variety of categories. I don’t see mu-
sic as black or white. I've always
looked at music from a more physical
point of view—there is boy music and
then there is girl music. Songs which

Dance Trax is
on vacation. It
will return next week.

have a dark sound and hard edge
tend to be very masculine in feel,
whereas music that is more meledic,
sensual, and sweet, as in beautiful
sweet, tends to be more feminine.”
Although this sound and concept is
also prevalent on “Beyond The Mix,”
Knuckles says it is also an album
about change and progression.
“When it comes to doing postpro-
duction work, I've been working in
the same particular style for the past
three years. There are certain

changes and adjustments I’ve had to
make when it came to doing this
record,” he says. “I want this album
to have great songs. I wantit to be an
album where nobody will have a
problem listening to it at home or in a
club.”

Not content to concentrate solely
on his own album, Knuckles has been
at work with three-time Australian
Grammy winner Kate Ceberano. He
is providing additional production
and remixes for her upcoming EMI

single, “Everything Will Be Alright”
and also negotiating to produce
tracks for the album.

Additionally, Knuckles is currently
manning the turntables as head DJ at
popular New York nightclub the
Sound Factory. “Playing at a club
like the Sound Factory is the best,”
he says. “There is plenty of time to
take the people on a musical journey
and to educate them, too. For me,
DJ’ing is my way of expressing my-
self musically.”

ARTIST
DEVELOPMENTS

CYNTHIA'S DREAM

Freestyle vixen Cynthia says her
two main career goals were to be-
come a singer and a speech thera-
pist.

“I really love hospitals—they
just amaze me,” she says. “I re-
member when [ was a kid, |
bought a stethoscope and a blood-
pressure machine.”

Despite her clinical ambitions,
Cynthia has remained squarely
focused on music, and with the re-
cent release of the single ‘“Never
Thought I'd Let You Go,” the 23-
year-old Mic Mac artist appears

poised to transfer her club suc-
cess to the pop arena. She has al-
ready had one flirtation with pop
radio approval with “Dreamboy/
Dreamgirl,” a duet with label
mate Johnny O.

“I’ve been waiting for this op-
portunity for a long time,” she
says. “ ‘Dreamboy/Dreamgirl’
broke me into the pop market. I'm
hoping this song will do that for
me.”’

Mic Mac president Marvin
Schlecter is equally optimistic
about Cynthia’s future prospects.
“I have always envisioned [her)
as mainstream, certainly not just
dance-oriented. The intention was
to build a [club] foundation from
which we could then take her.”

Cynthia Torres grew up in New
York singing with neighborhood
pals like fellow freestyle artist
Safire. Soon after high school ’
graduation, she signed with Mic
Mac and released an eponymous
debut that spawned three club
hits: “Change On Me,” “Endless
Nights,”” and “Thief Of Hearts.”

Last year, “Cynthia II"” yielded
“Dreamboy/Dreamgirl.”

She is currently looking toward
assembling songs and producers
for her third album. Among those
negotiating to work on the set are
Carlos Berrios, David Morales,
and Tony Moran.

Cynthia is also in the midst of
national club and midsize-venue
concert tour. JOHN LANNERT

ARTISTS IN
CONGERT

CLUB MTV TOUR
Target Center, Minneapolis

TWO WORDS sum up the cynicism
about the Club MTV Tour—Milli
Vanilli.

The inaugural Club MTV Tour two
years ago was nonstop lip-syncing ex-
cept for Was (Not Was) and Tone
Loc. This year’s second edition is
clearly more musical, longer, and
more efficient. And only one act,
C&C Music Factory, seemed infected
with the Milli Vanilli virus.

This year’s model, staged in a re-
cession-plagued touring climate, also
was less popular. Two years ago,
about 25,000 people experienced Club
MTV live in St. Paul. On Aug. 5, a
mere 6,000 turned out at Target Cen-
ter in downtown Minneapolis. Most
of them appeared to be suburban
teens; girls outnumbered guys.

“I know why the girls come,” said
C&C rapper Freedom Williams. In-
deed, to see the hunky performers
like Williams, Gerardo, and Color Me
Badd. That's consistent with the
MTV credo that image and a dance
beat prevail over musical ability and
content.

Upbeat opener Tara Kemp was on-
and offstage before you could bat an
eyelash. Color Me Badd's vocal work
was impressive on the Stevie Won-
der-flavored “I Adore Mi Amor,” but
frankly the crowd seemed to favor
the Badd Boys’ bods and hairdos over
their vocal sound.

Gerardo’s look—a new jacket for
each number and various head
scarves—was more memorable than
his rapping. His routing, complete
with crotch-grabbing and a crew of
female dancers who petted his pecs,

was about as believable as the sce-
narios played out by the World Wres-
tling Federation. Gerardo’s “We
Want The Funk” was almost unrec-
ognizable, and his version of the San-
tana classic “Oye Como Va”’ was
comical.

To no one’s surprise, C&C Music
Factory was guilty of lip-syncing; to
be sure, the glorious Martha Wash
was not part of the C&C mix. The
neo-disco group was strong musically
but rapper Williams and singer
Zelma Davis must be superhuman if
they can jump up and down and rap
and sing at the same time without
missing a beat or breath.

s

Tony! Toni! Torie!, the only act on
the bill that has released more than
one album, was more exciting on this
tour than in its more intimate night-
club performance here in January.
Club MTV saved the best for last:
Bell Biv DeVoe, which took the stage
at 11:25 p.m., tore down the house.
The performance was stronger than
the group’s longer effort here last
winter on the Triple Threat Tour.

After the five-hour concert, the
streets were jammed at midnight
with worried parents waiting to take
their Jessicas and Jennifers back to
the 'burbs. JON BREAM

S Ly i

Backstage Badd-ness. Color Me Badd recently piayed Chicago's Poplar Creek
Music Theater as part of the Ciub MTV Tour, where the band and its manager
were greeted by ASCAP and label executives. Pictured in the front row, from
left, are Color Me Badd's Bryan Abrams and Kevin Thornton. in the back row,
from left, are manager Adil Bayaan; Color Me Badd member Mark Calderon;
ASCAP Midwest director of member reiations Debra Cain; Color Me Badd
member Sam Watters; and Giant Records A&R executive Cassandra Mills.

A British Diva In Florida. U.K. club
chanteuse Hazell Dean appeared
earlier this month at Tampa, Fla.,
nightspot Howard Avenue Station.
Among the songs she performed was
her recent import club hit, “‘Better Off
Without You.” (Photo: Bobby Stoner)

Hot Dance Breakouts
CLUB PLAY

1. 'JURN IT UP OAKTOWN'S 3.5.7.BusT
2. BIFR“())!;‘MA\NTIC KARYN WHITE waRNER

3. GROOVY TRAIN THE FARM warNeER
BROS.
4
5

5 B?)QP'P' NAUGHTY BY NATURE Tommy
. ALL ABOUT YOU PRETTY IN PINK
MOTOWN

2" SINGLES SALES

ROMANTIC KARYN WHITE waRNER
BROS.

. SAVE ME LISA FISCHER ELEKTRA

. HOUSE CALL SHABBA RANKS epic

. THAT’S THE WAY LOVE GOES YOUNG

M.C. capiToL

. 1 SPECIALIZE IN LOVE ELLEN HARRIS
MEGATONE

O BABWN

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.
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INDEPEMDENT DANCE CHART

1. ESCAPE FROM BKLYN. “Ecstacy Recal’ BGP.

2.ROBERT GORL “Flectric Mariyn® HANGHAN
3.CANDY . “Let's Get Together” ECHO USA
4. MND TRIPS  “Volume One" RAVE
5. VALEREE JOHNSON “Step Into My Life’  ENOTIVE
6. X-CRASH  "Aggression" BGP
7. FREQUENCIES, BEATS & BLEEPS Vol 3° FB8.
8.PROGRAM 2 “Wore Energy” BGA.
9,GROOVE SECTOR/FUSE HIBIAS:PLUS 8
10.DELTA 12" “Volatile® HANGMAN
1L THE CHOICE  “Solitude” WEST SDE
12 SECOND REVELATIONS  “First Power" BGP.
13. RAVE MASTERS  “Volume Two” RAVE
14, TAMMY BANKS "My Lite" BOTTON LNE
15. AMBIENT DREAMS ~ "Volume One" RAVE
15. GYPSYMEN  “Daylite’ E LEGAL
17.0HS “The House Of God (Re-mix)" HANGMAN
18 PARADISE INC. ‘Deep Thoughls’  FOURTH FLOOR
19. FINAL EXPOSURE ~ *Vortex" PLUS 8
20. ULTRAWORLD *Northern Piano®  STRICTLY RHYTHM

Compiled from reparis given by Independent
Record Siares, Clubs and D.J.'s nationwide,

All the above lilles available thramgh:
VIETA SDUNDE IMTERNATIOMAL, INC.
215 Englawoad Avenue

Englewsnd, H.J. 07631
Tef: 201-588-0040  FAX: 201-568-2539
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Siouxsie & Banshees’ Banner Year
Hot Tour, Single Open Mainstream Doors

@ BY THOM DUFFY

NEW YORK—On tour across the
U.S. as part of the Lollapalooza
Festival, the most successful con-
cert bill of the summer, Siouxsie &
the Banshees got word their cur-
rent single, “Kiss Them For Me,”
had broken through at pop radio,
climbing the Hot 100 with a bullet
after a five-week run at No. 1 on
the Modern Rock Tracks chart. At
the same time, the band’s new Gef-
fen Records album, ‘‘Superstition,”
was rising on the Top Pop Albums
chart.

“It’s about time,”” quips Ban-
shees drummer Budgie the after-
noon after Siouxsie (his wife) and
the band played a Lollapalooza
date at Waterloo Valley in New Jer-
sey.

Fifteen years after the Ban-
shees’ auspicious debut at Lon-
don’s Club 100 at the height of the
punk era, a decade after inspiring a
Gothic rock scene they’ve since out-
grown, alternative rockers Sioux-
sie & the Banshees are ready to
reap mainstream success.

“Once in a while, a plan you put
together with expectations at dif-

ferent formats, retail touring, and
press activity, once in a while, all
those things come together just
like you planned,” says Geffen
marketing VP Robert Smith.
“You've got to give credit to the

It’s a commercial
record that didn't
violate their base’

band. They made a record that was
a real commercial record that didn't
violate their base.”

But it did not happen overnight.
The emerging crossover success of
Siouxsie & the Banshees has been
years in the making, built upon the
previous flirtation between the
Banshees and pop radio in 1988
when ‘““Peek-A-Boo,” from the
“Peepshow” album, rose just shy
of the top 40 on the Hot 100. After a
break for separate projects, includ-
ing a U.S. club tour by Siouxsie and
Budgie in their alternative creative
guise as the Creatures, the mem-
bers of the Banshees came back
with a new manager, a new produc-

Toni Ghilds Is At Home With
Image Via ‘House Of Hope’

W BY MOIRA McCORMICK
and MATTHEW LaFOLLETTE

CHICAGO—When Toni Childs’ first
album, “Union,” was released three
years ago, it seemed much easier to
categorize her work. Her intensively
introspective major-label debut hap-
pened to arrive at a time when a num-
ber of intriguing female artists were
releasing albums of their own—al-
bums that did not conform to precon-
ceived notions of what women sing-
er/songwriters could do.
Consequently, Childs’ album was
frequently evaluated alongside the
works of contemporaries like Tracy
Chapman, Suzanne Vega, Michelle
Shocked, and Sinead O’Connor.
“Actually, it was pretty insulting,”
says Childs of the whole “new wave
of women artists’’ media circus,
which ultimately diverted attention

away from the individual performers
themselves. From the tone of press
at the time, “you’d have thought all
of us were getting together every
week to have marketing meetings,”
she quips.

Now, with the release of her latest
A&M album, “House Of Hope”—
which she helped produce after what
she calls a philosophical falling out
with longtime collaborator and for-
mer sweetheart David Ricketts—
Childs is at last being viewed on her
own terms.

“We don't categorize her as a ‘fe-
male artist,” ” says Jill Glass, product
manager at A&M Records. “She’s
perceived as a serious artist along the
lines of Peter Gabriel, Paul Simon,
Robbie Robertson, ete.”

NAC, album-oriented, and modern-
rock radio has been responsive to

(Continued on page 29)

/ SHURE®

The microphones
the professionals
stand behind.

THE SOUND
OF THE PROFESSIONALS®
...WORLDWIDE

er, and a new commitment to capi-
talizing on their popularity in the
Uu.s.

““We just came back really pre-
pared,” says Budgie. ““The only
way you can do something substan-
tial is when you’re busting at the
seams.”

Mark Kates, who i1s both the
band’s A&R liaison with Geffen
Records and alternative promotion
director at sister label DGC Rec-
ords, says, ‘“The ‘Peepshow’ album
opened their eyes to what the possi-
bilities were in this market. It
broke the ice at top 40. And actual-
ly, the Creatures project—even
though it didn't reach as large an

(Continued on page 30)

Backup By Billy. Richard Marx, right, was joined in the studio recently by Billy
Joel, who played piano on the track "I Get No Sleep” from Marx's upcoming
album, “Rush Street.” Due for November release, the disc marks Marx's debut
for Capitol Records after moving over from EMI.

This week the Beat is reported by Chris Morris from
his sweet hometown of Chicago.

HOMEBOY’S RETURN: August in Chicago is a per-
fect time for a prodigal native to reacquaint himself
with some of the cultural highlights of the Windy City.
So the Beat made a cheeseburger-cheeseburger stop at
the Billy Goat Tavern, the famed Michigan Avenue
newsmen’s hangout, and reveled in that peculiar form
of indigenous mental illness, Cub fandom, at Wrigley
Field. (Final score: Phillies 5, Cub-
bies 2. Such is life.)

Prince Courts Success At Album Preview:
Midwest Music Gonfah Blows Into Chicago

light with his band mates, capering wildly tkrough
some syncopated dance moves.

The diminutive band leader also pulled up a number
of memorable hits—“Let’'s Go Crazy,” “Kiss,” “Pop
Life,” “Baby I’'m A Star,” and “Let’s Work.” Especial-
ly astonishing was an impassioned reading of “Nothing
Compares 2 U,” during which he sang while lying
prone atop his cerulean-blue piano, and “Purple Rain,”
which featured a long, dazzling guitar explosion.

The WEA workers, who danced madly through the

But the main business at hand
was catching a live sneak preview
of Prince’s new “Diamonds And
Pearls” album at the WEA con-
vention Aug. 16, and checking out
a plethora of heartland bands at
the third annual Midwest Music
Conference, Aug. 15-18.

performance, were audibly excit-
t#he

HEGAL ROCK: Warner Bros.

publicity VP Bob Merlis graciously invited the Beat
and several other scribes to WEA’s banquet at the Hy-
att Regency on the Chicago River to catch Prince’s rou-
tine with his current band, the New Power Generation,
the first of several promotional appearances his Pur-
ple-ness has staged to build the buzz about his upcom-
ing Paisley Park release.

The musical hors d’oeuvres for the evening were
supplied by the hot young Giant act Color Me Badd.
The interracial quartet wowed the assembled distribu-
tion honchos with some snazzy a cappella vocalizing on
“Daddy’s Home” and “Hush,” but also aroused suspi-
cion among the assembled writers that some of their
background vocals might come courtesy of Memorex.
No matter—these kids proved definitively that they
have the neo-doo-wop chops to sex up an audience.

After dinner and a typically self-deprecating intro by
Warner chairman Mo Ostin, the house lights dimmed,
lasers flickered across the banquet hall stage, and a
voice announced, “The New Power Generation have
just taken control.” And with that, the Mauve Ruler
took the stage to smoke the house with a major-league
get-down.

Prince and his group—a first-rate eight-piece unit
that includes three peripatetic singer/dancers and iron-
lunged keyboardist/vocalist Rosie Gaines—crashed
through several selections from ‘“‘Diamonds And
Pearls,” including the title ballad and such monster
funk-outs as “Daddy Pop” and the lubricious single
“Gett Off.” On the new tunes, Prince shared the spot-

ed by the new album’s commercial
prospects. (Warner senior VP of
creative services Jeff Gold proud-
ly showed off a copy of the “Dia-
monds And Pearls” CD booklet,
which bears an elaborate 3D holo-
gram of Prince in a sly embrace
with two women.) Onlookers had
no doubt: With this record, Prince
is primed to reclaim his reign as |
one of rock’s major talents.
MMC ROCKIN’: The Midwest Music Conference,
headquartered this year at the spacious, spanking-new
China Club in the Loop, remains one of the most hum-
ble of the current regional music confabs; with 1,000
registrants this year, it doesn’t come close in size to
Austin’s South By Southwest, which boasted 4,000 at-
tendees in "91.

But the relatively diminutive size of the conference
meant that even the most anticipated MMC shows
could be attended in comfort, without showgoers being
trampled by hordes of A&R men. And several impres-
sive groups from around the Midwest were heard ata |
variety of homey Near North Side clubs. (Special
thanks for hospitality are due to Brad Altman, booker
of the Cubby Bear Lounge, and Joe Shanahan, owner
of the Cabaret Metro.)

For dessert after the Prince show, the Beat ventured
to the subterranean Elbo Room on Lincoln Avenue for
a set by Springfield, Mo.’s beloved Skeletons.

The crush that prevailed at the quintet’s SXSW
showcase this March was thankfully not repeated, and
the Skeletons responded with a delightful set of strong
originals and loopy covers. The group blasted happily
through its original “Trans Am,” the blood-chilling
Ronnie Self composition “Waitin’ For My Gin To Hit
Me,” Sonny & Cher’s “Laugh At Me” (dedicated, as
usual, to balding rockers everywhere), the Morells
classic “Big Guitar,” and an encore of the Ramones’

(Continued on page 30)
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Pop Record of the Year

> Baby Baby, Amy Grant (A&M)

> |ee, Ice Bahy, Vanilla Ice (SBK)

> Rhythm of My Heart, Rod Stewart
(Warner Bros.)

> She Talks to Angels, Black Crowes
(Def American/Reprise)

> Vision of Love, Mariah Carey {Columbia)

Country Record of the Year

> Friends in Low Places, Garth Brooks
(Capitol)

> Put Yourself in My Shoes, Clint Black
(RCA)

> Two of a Kind, Garth Brooks (Capitol)

> When I Call Your Name, Vince Gill (MCA)

> Wrong, Waylon Jennings (Epic/Sony)

R&B Record of the Year

> Gonna Make You Sweat, C+C Musie
Faetory (Columbia)

> It Never Rains, Tony! Toni! Tone!
(Wing/Mercury)
> Someday, Mariah Carey (Columbia)

> Thought It Was Me, Bell Biv Devoe (MCA)
> Vision of Love, Mariah Carey (Columbia)

Pop CD of the Year

> I’'m Your Baby Tonight, Whitney Houston
(Arista)

> Into the Light, Gloria Estefan (Epic)

> Mariah Carey, Mariah Carey (Columbia)

> Please Hammer Don’t Hurt Em, M.C.
Hammer (Capitol)

> Wilson Phillips, Wilson Phillips (SBK)

raaions! =2

Country (D of the Year

> America, Hank Williams Jr.
(Warner/Curb)

> Heroes & Friends, Randy Tr;gy%q
(Warner Bros.)

= No Fences, Garth Brooks {Capitol)

> Put Yourself in My Shoes, Clint Black
(RCA)

> Rumor Has It, Reba McEntire (MCA)

R&B (D of the Year

> Johnny Gill, Johnny Gill (Motown)
> (onna Make You Sweat, C+C Music
Factory (Columbia)

> I'm Your Baby Tonight, Whitney Houston
(Arista) \

> Mariah Carey, Mariah Carey (Columbia)

> New Jack City Soundtrack
(Giant/Reprise)

Rising Star Award (Male)

> Mark Chesnutt (MCA)

> Gerardo (Interscope/Atlantic)
> ‘Yanilla Ice (SBK)

> (hris Isaak (Reprise)

> Timmy T (Quality)

Rising Star Award (Female)

> QOleta Adams (Fontana/Mercury)
> Mariah Carey (Columbia)

> Cathy Dennis (Polydor)

> Tara Kemp (Giant)

> Pam Tillis (Arista)

g A MO AP

T

AW

Rising Star Award (Group)
> The Black Crowes

(Def American/Reprise)
> (+C Music Factory (Columbia)
> Damn Yankees (Warner Bros.)
> Divinyls (Virgin)
> Nelson (Geffen)

Jukebox Legend (Living)
> George Jones

> Paul McCartney

> Willie Nelson

> Frank Sinatra

> Rod Stewart

Jukebox Legend (Deceased)
> Buddy Holly

> John Lennon

> Jim Morrison

> RickNelson

> Hank Williams Sr.

1991 Jukebox Songwriter of the
Year Awards*

> Clint Black (ASCAP)

> Dewayne Blackwell (BMI)

(eo-writer of “Friends in Low
Places™)

*These are the winners in this category as
nominated by ASCAP and BML. All other
nominees are voted on by AMOA members
who ewn/operate nearly half of the nation’s
230,000 jukeboxes. Winners will be announced
on September 13 in Las Vegas.

Winners will be announced at the Amusement & Music Operators Association’s 1991 Awards Show, September 13 at the Las
Vegas Hilton. Entertainment will be provided by The Temptations, The Four Tops, Highway 101. Emcee: Peter Noone.

For more information on the 1991 Awards Show and this year’s nominations contact:

This ad underwritten, in part, by ASCAP, BMI and SESAC.

& Music Op:

401 N. Michigan Avenue
Chicago, IL 60611
312/245-1021 FAX: 312/321-6869
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B TALENT

SBK Records is hoping its recent
success in crossing Jesus Jones
from rock to pop formats can be re-
peated with Kingofthehill. The quar-
tet from St. Louis bowed on the Al-
bum Rock Tracks chart five months
ago with “I Do You,” the lead song
from its eponymous debut album.
Now the second single from that set,
“If I Say,” is receiving airplay at
both album rock and top 40 radio and
marks the act’s debut on the Hot 100

Singles chart.

The group—vocalist Frankie, gui-
tarist Jimmy Griffin, bassist George
Potsos, and drummer Vito Bono—
came together on the St. Louis club
circuit in 1987 as a cover band. After
switching to original tunes, the band
was signed by SBK last year.

According to Don Rubin, senior
VP of A&R at SBK, the key to King-
ofthehill’s development has been
hooking up the act on the road with

NEW ON THE CHARTS

a number of other rising groups.
“The band’s been out there consis-
tently since their album has been
out,” he says. “They've toured with
Lynch Mob and Steelheart and will
open for Extreme in the fall.” Rubin
stresses that SBK has simultaneous-
ly tried to break ground in Europe
and will continue to develop the act
in the U.K. “They’ll be returning to
England again in a few months with
Extreme,” he says. JIM RICHLIANO

KINGOFTHEHILL. Shown, from left, are Vito Bono, Jimmy Griffin, Frankie,
and George Potsos.

CELEBRATING A DECADE OF THE POW

For the past decade, James Ingram has been singing a
aste, timeless songs and signature voice.

y&andard in musical excellence with his
W;th every song he sings he breathes wéew life into"The Power of Great Music" and into the

cy of James Ingram.

pecial performer who lifts each song to new heights in his quest

for the perfect song.

ATE: October 19

CLOSE: September 24

Christine Matuchek 213-859-5344

OF GREAT MUSIC
atters of the heart, helping to set a

Billboard

Andy Nyers 212-536-5272

ARTISTS
IN CONGERT

LEE RITENOUR & THE GRP ALL STARS
WITH SPECIAL GUEST BOB JAMES
The Greek Theatre, Los Angeles

THIS TROOP DESERVED to be
road-weary. With the exception of
Bob James, added especially for this
date, these men had already played
an extensive cross-country tour. But
Lee Ritenour, guitar marvel and cap-
tain of this all-star team, makes his
home here. He told the audience it
was “good to be back,” which may
explain why the band seemed more
refreshed than tired.

Besides, this was no traveling
show of journeyman hackers. With
the exception of drummer Gary No-
vak, a 21-year-old Chicago cub who
shows phenom potential, all of the
night’s players were polished pros
who have been knocking out cross-
over jazz hits for more than a decade.
And, their roots intertwine: Rit point-
ed out that the show—with him, sax
vet Ernie Watts, keyboardist Don
Grusin, and burning bassist Abra-
ham Laboriel—reunited four-fifths
of Friendship, a quintet of players
who were already regarded as all-
stars when they recorded during the
late "70s.

The show began promptly at 7:30—
which, in L.A., where sports fans
think baseball games begin around
the third inning, meant the house was
light when flutist Dave Valentin took
the stage with Grusin, Watts, and
Novak. Late arrivers missed five
songs, including two solo shots—one
of Valentin’s patented multiflute im-
provisations and a thoughtful acous-
tic passage by Grusin—plus a con-
temporary romp through Wayne
Shorter’s “Footprints,” which of-
fered early evidence that Watts was
swinging a hot bat this night.

After intermission, Ritenour
touched base twice with selections
from his late-'80s repertoire. Indeed,
most of the evening belonged to the
light, digestible fusion for which
GRP is known, but the guitarist
wanted to show that he and his mates
could connect from the mainstream
side of the plate, too, and they did so
convincingly with three selections
from his “Stolen Moments” album.

Despite his prominent billing,
James played only three tunes, but
that was appropriate. After all,
this was an all-star affair; all
hands received—and deserved—
the spotlight.

GEOFF MAYFIELD
(Continued on page 36)
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B.A.D. Il THE BONE

Big Audio Dynamite 11 front man
Mick Jones describes his new
band as a sequel of the original
Big Audio Dynamite. However, he
is quick to caution that, unlike
most sequels, “this one is much
better than the original.”

The group’s new Columbia Rec-
ords album, “The Globe,” is the
first B.A.D. release in two years,
and the first under the new
B.A.D. Il moniker. Produced by
Jones and Andre Shapps, the
work contains B.A.D.’s signature
melange of grungy guitars and a
clever assortment of samples.

But don’t let the samples fool
you into thinking that B.A.D. Il is
a techno band. In fact, in his char-
acteristically acerbic fashion,
Jones is critical of artists who
sample “gratuitously or take
somebody’s whole track or some-
body’s hook. It’s always down to
being creative with a sample and
using it where you think it’s ap-
propriate within the context of
the song.”

He adds that “it’s that balance
of the two things—real instru-
ments and all the technology—
that we try to find. The one thing
you should know is, even if all
that [sampling | equipment breaks
down, we can still play the num-
bers.”

Among the more interesting
samples on the title track are
sound bites from “Should I Stay

(Continued on pagesl) |

TONI CHILDS

(Continued from page 26)

Childs. But as Glass notes, “We're
more media- and retail-driven than ra-
dio-driven. We're trying to make that
immediate connection with the con-
sumer.’

To that end, A&M has instituted a
number of creative promotional
plans. Most notably, the labe} worked
with Tower Records outlets in four
different markets—San Francisco,
New York, Boston, and Los Ange-
les—and “got in contact with the ma-
jor style-trend monthly magazines in
each of these cities,” Glass says. “We
then contacted a number of nonmusic
retailers who appeared to be the
strongest advertisers in the maga-
zines—like boutiques, clothing
stores, etc. We set up a promotion
where free cassette samplers of Toni
were offered at these stores. A men-
tion of the sampler offer ran in the
body of the advertisement in the
magazines, and a coupon good for an
album discount at Tower Records
was also given away at these stores.”

The first single from “House Of
Hope” was “I've Got To Go Now,” a
powerful account of a battered wife
waking up to her own powers of lib-
eration. Childs herself co-directed the
video for the song, which she has de-
scribed as “the story of a woman’s
journey through the process of per-
sonal empowerment and change.”

“There was no way to make a friv-
olous video for this song,” says
Glass. “The nature of the song was
very serious, and the video was en-
tirely Toni’s concept.”

ARNOUNCE

1h

Special Thanks to the Artists who have

made the launch of this show such a success

and to ABC’s Late Night Entertainment.

REUBEN BLADES o JACKSON BROWNE

BULLETT BOYS e CHER o ALICE COOPER

ELVIS COSTELLO o DEE-LITE e DIVINYLS o PETER GABRIEL
GRATEFUL DEAD ¢ DON HENLEY ¢ SUSANNA HOFFS
BILLY IDOL o INXS e ELTON JOHN o JUDAS PRIEST

B.B. KING e LENNY KRAVITZ  LYNCH MOB

WYNTON MARSALIS e PAUL McCARTNEY

GEORGE MICHAEL « MOODY BLUES « MOTORHEAD
SINEAD O'CONNOR ¢ POISON o BONNIE RAITT
ROXETTE o SCORPIONS e SLAUGHTER ® STING * YES
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B TALENT

SIOUXSIE & THE BANSHEES’ BANNER YEAR

(Continued from page 26)

audience—opened Siouxsie and
Budgie up to what they mean to
their audience.”

The decision to work with pro-
ducer Stephen Hague (Pet Shop
Boys, New Order, Pere Ubu) helped
shape “Sugerstition” from its con-
ception through rehearsals and re-
cording. “He was kind of like the
cool mediator,” says Budgie. “His
arranging ideas are really clever.”

For those who suggest the pop
hooks on “Superstition” may alien-
ate older Banshees fans, Budgie
has a ready answer: “You wouldn’t

release a record unless you wanted
as many people as possible to hear
it.”

Behind the scenes, sources say
the involvement of new manager
Tim Collins in London (no relation
to the Aerosmith manager of the
same name) also helped position
the Banshees for their break-
through. “We needed somebody,
again, who was eager,” says Bud-
gie, ‘‘and he fits that bill—for
sure.”

“Everyone knew [this album)|
was potentially a mainstream home

run,” says Geffen’s Smith. Yet de-
spite the Banshees’ existing base at
retail, particularly alternative-ori-
ented chains such as Tower, and ra-
dio, Geffen took a slow and steady
route through alternative channels
to pop outlets. The label held back
from a top 40 promotion on ‘“‘Kiss
Them For Me” until after the track
had lodged atop the Modern Rock
Tracks chart, MTV had added it in
Buzz Bin rotation, and, most nota-
bly, Siouxsie & the Banshees were
on the road in the second-to-top slot
on the Lollapalooza tour.

CELEBRATE A DECADE GF DECADENCE WITH THE BAND THAT KICKED IT GFF,
GAVE IT ALICKIN', AND KEEPS GN KICKIN'!

TGAST 16 YEARS GF INCENDIARY, KICK-ASS RGCK'N'ROLL WITH THE B6YS WHO
TORCHED THE '86S TG TRASH THE ‘465!

THIS IS IT -- THE SPECIAL ISSUE THAT CAPTURES THE INCREDIBLE SUCCESS STGRY BEHIND THE BAND
THAT FIRST LIT THE FUSE GF TGDAY'S GUT-GF-CONTROL, GLGBAL MUSIC REVGLUTIGN,

ISSUE DATE: SEPTEMBER 28 AD CLGSE: SEPTEMBER 3
SALUTE THE CRIJE GN A DECAPE GF EXCITEMENT, A DECADE GF DECADENCE, A PECADE WELL SPENT!

LGS ANGELES / CHRISTINE MATUCHEK (213) 856-5344

NEW YORK / ANDY MYERS (212) 536-5272

“Our approach with CHR was
not to get a hundred adds tomor-
row,” says Smith, but to allow top
40 to catch on from the alternative
buzz as Lollapalooza rolls across
the land, headlined by Jane’s Addic-
tion—itselves a group that owes a
debt to the Banshees legacy.

That legacy—visible in the face
of every Siouxsie wanna-be with
stark complexion and jet-black
hair, and audible in the now-dated
Gothic rock musings of numerous
other acts—is both blessing and
curse to the band.

Says Budgie, “The downside is
the preconception of what you are.
When we started, we didn’t think
we’d have been around this long
naturally.”

But breaking preconceptions of
Siouxsie & the Banshees remains
as important for this band as
breaking into the mainstream. For
some musicians, suggests Budgie,
“if you find something [you like],
you say, ‘OK, this is far enough,’
and you stay there. [ suppose we
are still looking for it.”

THE BEAT

(Continued from page 26)

“Rockaway Beach.”

The Skels’ 1987-88 recordings have
just been reissued by East Side Digi-
tal, but the Beat recommends that
A&R folk check out their action live.
This nonhirsute, definitely unglamor-
ous band is one of the best in the na-
tion,

Two of Illinois’ finer units played
Aug. 17 at the Cubby Bear, the time-
honored watering hole for Cubs wor-
shippers in the shadow of the Friend-
ly Confines of Wrigley Field.

MMC'’s most pleasant surprise was
supplied by the Poster Children, a
four-piece co-ed band from Cham-
paign, Ill. The group plays with the
force of Sonic Youth; original num-
bers like ‘“Chain Reaction” draw
from a stunning lexicon of unusual
time signatures and surging rhythm
changes. The band currently has an
album available from Twin/Tone,
and Frontier reportedly will reissue
an earlier independent album. This
outfit is simply stellar.

Touch And Go act Urge Overkill
blew down the crowd with a typically
loud and (appropriately) urgent set.
The show ebbed in energy near its
end, but, at their finest, guitarist Na-
tional Kato, bassist King Roeser,
and drummer Blackie Onassis (aug-
mented by a female vocalist) kicked
in with some high-energy punkola.

The first evening of the conference
found Stump The Host holding forth
promisingly at the Cubby Bear. The
Chicago quintet, fronted by a male-
female vocal duo, has a sparklingly
different rootsy sound—not quite
country, not quite folk, with some di-
amond-hard guitar work. Hometown
observers pegged this band as one to
watch.

Final verdict: Midwestern music is
alive and very well, thank you, in Chi-
cago and at MMC.

Club MTV Tour
hits Minneapolis
... page 24
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TALENT I AMUSEMENT BUSINESS®
TOP 10 CONGERT
BOXSCOR GROSSES
ARTIST DEVELOPMENTS
I ] G ﬁ P k P ctl (Continued from page 29) Gross Attendance
Dea s. e en’ ac a ’ ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
Or Should I Go?” from the Clash. JIMMY BUFFETT & THE Cary Field July 21 $564,575 ‘22583 c&c
- H Though the sampling is tongue-in- | CORM REEFERBAND Calege o 525 selout Entertainment
Sony, NEM Report Signings | it | @ | i
’ tion between Jones and his one- Va. L
D N . N N . time Clash C()h()l't, Joe S.trummer, M.C. HAMMER Grandstand Aug. 3 $472,820 21489 in-house
EAL THEM IN: Geffen Music Music Publishing opened its with whom he once routinely ex- BANGEB California Mid- $25/322.50/818 30,446
has signed writer/performer Da- West Coast studio in Los Ange- changed insults via the press. S“": il — —— v p—
vid Pack, a producer, solo artist, les, a 24-track affair, Aug. 12. “I feel good about it,” he says LOLLAPALOOZA: Hardee's Walnut - Aug. 1 ny Music
and member of the group Ambro- More than 200 guests browsed of the relaxed state of affairs. He %&% ﬁx:“hem AN 20 Ei‘,,c,‘,f,‘;‘;?’;‘,;&
sia. Pack’s writing successes in- through the facility and then notes that a U.K. single rerelease LIVING COLOUR Raleigh, N.C.
clude “Holdin’ On To Yesterday,” dined on deliczcies under a tent of “‘Should I Stay”’—part of a mﬁmm
“You’re The Only Woman,’’ on the adjoining patio. The gala Clash revival under way there— BUTTHOLE SURFERS, NEWRY
“How Much I Feel,”” and triple- was organized by Jody Gerson carried “Rush,” the leadoff single ROLLINS BAND
Grammy-nominee ‘“‘Biggest Part and Larry Katz, both of whom off ““The Globe,” on the B side. NEWPORT JAZZ FESTIVAL: Jones Beach Aug.17-18 | $341,650 13,666 Ron Delsener
Of Me.” He recently completed a recently came out to head the Perhaps Jones’ coming to terms mszu‘?“‘sﬂm) u‘:a["eh \y 825 20,000 Enterprises
series of dates in Japan with Da- EMI West Coast offices, and Pat with his past was sparked by the B0BBY WATSON Loulas
vid Benoit and is currently put- Lucas, head of the soundtrack realization that the Clash has be- TAKE §
ting the finishing touches on his  unit. EMI execs in from the East | come one of the most often cited mﬂ‘g‘#&“’
production of Patti Austin’s new Coast included Charles Koppel- influences by up-and-coming acts. HOOKER
album, “Carry On.” Other artists man, Martin Bandier, Theresa “Seeing all the people that have STEVE MELLER Invine Meodows _ Aug. 9 $289,145 15.000 Avalon Attractions
who have re- Santisi, Ir- been influenced by the Clash ERIC JOHNSON Amphitheatre $25/$22.50/ seflout
corded his - win Robin- made a big difference,” says irvine, Calif $20/317.5% .
songs include son, Holly Jones. “That’s how I felt about JIMMY BUFFETT & THE Mann Music Aug. 13 $288,719 12,948 lectric Factory
presrees | ANOPISGMUSIE | cone.iomy | Somes Trcsroviferchon, | s | T
Transfer, . i Brian Bush. realized that I've helped pass that LADYFINGER REVUE
Jack Wag- !!ﬁ‘tr A T And among | along.” GLORA ESTEFAN Warld Music Aug. 14 $280.920 157 Tinley Park Jam
ner, Michael g g uaaai T the artist/ PAUL VERNA CHASELSTNER I;‘el:;r:m " $30/825/$15 15,000 Corp.
McDonald, writing staff L=
I T presen. were e - - R T T
Holliday . .. AL AN Carnie Wil- SIG”s 0FSTHESS FINGERS TAYLOR & THE Wantagh, N.Y. )
Sony Music Publishing Canada son, Wendy Wilson, Smokey “A !Ot ?f British bands are LADYFINGER REVUE
has signed Lisa Lougheed to an Robinson, Susanna Hoffs, beginning to emulate each other GEORGE STRAIT Grandstand Aug.9 $233 465 15223 in-house
exclusive worldwide co-publish- Caron Wheeler, Megadeth, Lita ?}T]ldtvxe Wan(tied to steeIr clear of KATHY MATTEA g:alitl:r:ai?erd- $18/315/$13 seflout
ing agreement, after having Ford, Gunnar Nelson, Matthew at,” says drummer lan - -
made a “development deal” with Nelson, Young M.C., Terry | Mussington of Stress, the UK. oot Mann Music ot ot }f},ﬁ; Hlectic Fatory
her to secure her a recording con-  Steele, the London Choir Boys, | trio whose Warner Bros./Reprise Philadelphia $17.50/$1250
tract. She iS, Lt recording her  Desmond Child, Diane L de'bUt was launched this summer Copyrighted and compiled by Amusement Business, a publication of BPI Communications, Inc
first album for release in Canada  Holly Knight, and Loud Sugar. with the‘top 10 Modern Rock Bgfzc?res shouid be :ubmn{ed to: Marie Ratliff, Na'shfme. Phone: (615)-321-4295, Fax: (615)-
by Warner Music this fall ... Tracks single “Flowers In The 327-1575. For research information and pricing. call Laura Stroh. (615)-321-4254. B
NEM Entertainment has signed Rain” and an enthusiastically
Capitol Records group XYZ to Avupition BY EXPERTS: received club tour. )
an exclusive publishing deal. ASCAP is readying its 13th an- Co.m.b‘lmng a neo-psychedelic
First signed to Capitol in 1989, the nual Musical Theatre Workshop, | sensibility from the "60s with the
group’s new album, “Hungry,” as hosted in New York by com- funk'n’roll rhythm§ of the '90s,
was produced by George Tutko, poser Charles Strouse. Entries, Stress stakes 1t.C131m on 0 i
known for his engineering work including resume and a cassette influences ranging from the Room At The Tﬂp

for Rod Stewart and Lita Ford,
among others.

VIRGIN TERRITORY: Virgin
Music has an active writer roster
these days as the publisher re-
ports the following activity from
staffers: Derek Bramble, pro-
ducer and co-writer of six songs
on Tim Owens’ debut release on
East West Records; Jeffrey Co-
hen, co-writer of the current Jen-
nifer Holliday hit, “I’'m On Your
Side,” on Arista; Cole & Cli-
villes, finishing tracks on the up-
coming sophomore release from
Mariah Carey, on Columbia;
Henry Lee Summer, releasing a
new album on Epic, with his first
single, “I'm On Your Side,” co-
written by Michael Bolton and
Diane Warren.

Also, Rick Nowels, in the stu-
dio working on Belinda Car-
lisle’s new album for MCA, with
single, “Live Your Life,”’ co-
authored with Ellen Shipley;
Jim Peterik, who co-wrote the
current 38 Special single, “The
Sound Of Your Voice’’; Gary
Taylor, with his own recording
on Valley Vue Records, “Take
Control”’; Lemel Humes, in the
studio working with Mikki How-
ard for Giant Records; and, in
another Giant tie, Bill Wray is
producing and writing with a
new band, the Flame.

A STUDIO OPENING: EMI

containing four original theater
songs, should be sent to Michael
Kerker, Manager of Musical
Theatre, at ASCAP’s offices in
New York. The deadline is Sept.
15.

HISTORY IN THE MAKING:
J.W. Pepper & Son, with 115
years behind it as a music pub-
lisher and retailer, has created a
historical research committee, di-
rected by Lloyd Farrar, a his-
torian, author, and archivist. The
committee will research the Val-
ley Forge, Pa.-based company’s
early history, which included re-
lationships with composers
Charles Ives, John Philip Sou-
sa, and others from the late 19th
and early 20th centuries. Under
consideration is the sponsorship
of concerts or recordings of 19th
century brass music played on
historical instruments. J.W. Pep-
per is a printer and publisher of
music, a manufacturer and im-
porter of musical instruments,
and a distributor of educational
music.

PRINT ON PRINT: The follow-
ing are the best-selling folios
from Music Sales Corp.:

1. AC/DC, Who Made Who

2. The Complete Robert Johnson
3. Depeche Mode Collection

4. Pink Floyd, Wish You Were
Here

5. Leonard Cohen Collection

Beatles to Jimi Hendrix to Led
Zeppelin, as well as ‘“‘underground
R&B music,” says Mussington.
“It’s always been stuff with an
edge, breaking boundaries.”

The London-based threesome—
vocalist Wayne Binitie, bassist
Mitch Ogugua, and Mussington—
have been playing together since
their school days in 1981—picking
the name Stress out of a physics
textbook. “We grew up
together,” notes Mussington.
“We've gotten to know each
other’s habits—and pissed each
other off.”

Mussington played with the
short-lived band Splash before
Stress re-formed and signed with
Reprise in 1989. With guitarist
Simon Stewart and keyboardist
Alex Mungo filling out the lineup,
Stress went into the studio last
year to record its debut with a
like-minded producer, Guy
Chambers of World Party.

“He was crucial,” says Ogugua
of Chambers. “He’s strong-
headed and at the same time very
diplomatic. He pushed us—and I
think he understood how naive
this record could be.”

Naive as in fresh, innocent, and
un-self-conscious, say the
members of Stress, who care not
a whit whether they fit in current
musical slots.

“I like things that don’t fit,”
says Ogugua. “As we develop as
a band, we're going to create our
own niche.”

THOM DUFFY

"Travis Tritt is laying claim to the same
turf staked out by Hank Williams Jr.,
where rowdy Southern rock and
tears-in-my-beer traditional country step
aside for the occasional contemporary
ballad. From the instant jukebox classic,
'Here's A Quarter (Call Someone Who
Cares)', to the heartfelt ballad 'Anymore'
and the righteous boogie on 'Bible Belt'

(featuring Little Feat), Tritt is in
command here. If there's room at the top
for another young country superstar, it's
all about to change for Travis Tritt."

"Country music is the
soundtrack for the working
person's life."
Travis Triti

Houston Chronicle
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Gountry

Documenting The Whitley Legacy

New Album Chronicles Late Singer’s Career

B BY EDWARD MORRIS

NASHVILLE—*I didn't want this
to be something he wouldn’t have
wanted out,” says producer Garth
Fundis of “Kentucky Bluebird,”
the new Keith Whitley album. “I
wanted the album to be up. I didn't
want it to be dreary and sad.”

As a consequence of Fundis’
high regard for Whitley’s music—
and his determination to present it
in the best light—“Kentucky Blue-
bird” emerges as one of the most
lively and buoyant efforts ever to
carry the late singer’'s name. The
album will be released Sept. 10.

Whitley died in 1989, at the age
of 33, of an alcohol overdose. His
last three albums went gold—all
posthumously—and two of the
three are past the 800,000-unit lev-
el.

Fundis was the third in a line of
producers who worked with Whit-
ley for RCA Records and the one
who masterminded “Don’t Close
Your Eyes,” the album that elevat-
ed Whitley to superstardom.

Instead of focusing on the trage-
dy of an artist dying voung. Fun-
dis elected to make the album a
history of Whitley’s best musical
moments. Its 15 segments loosely
chronicle Whitley’s career—from
his appearance on a local TV show,
when he was 8 years old, to his rise
to celebrity as one of country mu-
sic’s best traditional vocalists.

One cut is from an early-'70s ra-
dio show that features the Lone-
some Mountain Boys, a bluegrass
group that included Whitley, his
brother Dwight, and fellow Ken-
tuckian Ricky Skaggs. Another
cut has Whitley doing his fa-
mous—and hilarious—imitation of
bluegrass pioneer Lester Flatt for
talk-show host Ralph Emery. At
the heart of the album, though, are
the 11 songs that Fundis selected
and reworked.

Five of the songs are from an al-
bum Blake Mevis produced—and
which RCA initially rejected—just
before Fundis started producing

Whitley in 1987. Three cuts are
from demos Whitely made while he
was a writer and demo singer for
Tree (now Sony Tree). The remain-
ing three numbers are previously

1 didn’t want
the album to be
dreary and sad’

released pieces that Whitley and
Fundis co-produced. All the selec-
tions are included on both the CD
and cassette versions of the al-
bum.

Except for “Would These Arms
Be In Your Way,”” a Mevis-pro-
duced number he left intact, Fun-
dis enhanced the other cuts by add-
ing new instrumental tracks and/-
or remixing existing ones. For
several new tracks, he hired the
same session players he had used
on earlier Whitley albums.

Fundis started work on ‘““Ken-
tucky Bluebird” in January and
completed it in late June. He says
it cost about the same to produce
as Whitley’s other projects.

The CD booklet for “Kentucky
Bluebird’" contains four photos of
Whitley as a child and young man.
Fundis wrote the liner notes.

RCA has just released the first
single, “Brotherly Love,” from the
album. It is a duet with Earl Thom-
as Conley that Mevis originally
produced. The companion video is
in heavy rotation on Country Mu-
sic Television. (“Brotherly Love”
is also on Conley’s new album,
“Yours Truly.”)

Jack Weston, VP/GM at RCA,
says early responses to “Kentucky
Bluebird’’ have been so positive
that more singles are likely to be
pulled from it, probably “Some-
body’s Doin’” Me Right” and “I
Never Go Around Mirrors.”

Fundis believes the well of good
Whitley material has almost dried
up: “There might be a few things
here and there that could be used,

Jackson, Gill Receive Most
GCMA Awards Nominations

NASHVILLE—With six nomina-
tions each, Vince Gill and Alan Jack-
son are the best bets to win Country
Music Assn. awards this year. The
nominees were announced April 15
at a press conference here. The
award winners will be announced
Oct. 2 during a two-hour CBS-TV
special, to be broadcast live from
the Grand Ole Opry House.
Heavy-hitter Garth Brooks is up
for five prizes. His “The Thunder
Rolls” video was nominated for top
honors in its category, even though
both The Nashville Network and
Country Music Television have
banned it. Recently, Brooks’ label

chief, Jimmy Bowen, president of
Capitol Nashville Records, sent
CMA members copies of the video
and solicited their vote.

Three of the five vocal-duo-of-the-
year nominees are RCA Records
acts who are no longer with the la-
bel: Baillie & the Boys, Foster &
Lloyd, and the Judds.

Here is a complete list of nomi-
nees:

Entertainer of the year: Clint
Black, Garth Brooks, Vince Gill,
Reba McEntire, George Strait.

Female vocalist: Patty Loveless,
Kathy Mattea, McEntire, Lorrie

(Continued on page 36)

but there's certainly not an al-
bum's worth.”

Fundis says that the most pain-
staking part of researching and
compiling the “Kentucky Blue-
bird”" project was sequencing the
cuts: ‘I spent a lot of time and
went through several configura-
tions before I came up with the one
I've got.”" It is a sequence that
deftly conveys the bright, if
ephemeral, quality of Whitley's
life. As Fundis points out, the first
word on the album is “Live!”” and

NASHVILLE—The Academy Of
Country Music board of directors
has elected Gene Weed as its
chairman for the sixth time.
Weed produces the annual ACM
awards television show.

Named as directors at large of
the West Coast trade association
are Pam Lewis, personal manag-
er; Sam Lovullo, TV producer;
Eric Marshall, program director,
WSIX; Jack McFadden, personal
manager; Ann Tant, personal
manager; and Michael Means,

Gene Weed Takes Sixth Tum
As AGM’s Chairman Of Board

GM, WKIK.

Academy president Fred
Reiser has appointed as vice
president at large for the coming
year Vic Faraci, senior VP of
marketing, Warner Bros. Re-
cords; Larry Hughes, director of
regional promotion, MCA Re-
cords; Merlin Littlefield, asso-
ciate director, ASCAP; Mike Mar-
tinovich, VP of marketing, Sony
Music; and Ken Stilts and Bob
Titley, personal managers.

the last words are “fly away.”

HEAVE—HO AT ‘HEE HAW’: The news broke a few
weeks ago that “Hee Haw” was undergoing a major
face lift (see page 36). Several veteran cast members
of the long-running music and comedy show reported
their contracts had not been renewed; and officials of
Opryland USA, which owns and syndicates the TV se-
ries, confirmed that the “Li’l Abner” hillbilly look was
out and a more “suburban” motif was in.

Beginning in 1969, “Hee Haw” carried the flag for
country music through tough times—times when
there were few others

‘Hee Haw’ Gives Boot To Hillhilly Look

Move Is Another Step In Country’s Re-Imaging

1. Called “‘Singer/Songwriter,” the collection is divid-
ed into two parts: The first features Kristofferson
singing some of his own best-known songs; the second
part has covers of these same songs by the artists who
made them hits, including Johnny Cash, Janis Joplin,
Jerry Lee Lewis, Bob Dylan, Waylon Jennings, and
Sammi Smith.

According to a newsletter from Capitol Nashville’s
publicist, Pirates Of The Mississippi is the label’s sec-
ond-best-selling act, topped only by Garth Brooks . . .

. ASCAP’stotal receipts

sic-based properties, Opryland has more power than
anyone else in deciding what country music’s image
will be. Earlier this year, it updated its newest acquisi-
tion, Country Music Television. Under its new owner-
ship, CMT scrapped its rustic logo and rural scenery
and replaced them with brightly colored, stylized
graphics and witty, youth-oriented promos,

These moves to modernize the look of country music
may alarm or anger some fans. But they shouldn’t.
The strength of country music has never had anything
to do with the way those who perform it are dressed or
the stage props that surround them. Country music
sets itself apart from other types of music by its story-
telling and scene-setting lyrics, by its underlying
sense of innocence and capacity to be surprised by life,
and by its clear preferences: romance over sexuality,
individualism over tribalism, and egalitarianism over
class distinctions. So who needs bib overalls?

MAKING THE ROUNDS: Just to be sure there is ab-
solutely no political misreading of Patty Loveless’
new single, “Hurt Me Bad (In A Real Good Way),”
MCA Records is including a lyric sheet with the record
and quoting crucial lines from the song in its print ads.
Here’s the crux of the Deborah Allen/Rafe VanHoy
composition: “I would’'ve never found you/If he had
wanted me to stay/Oh, he hurt me bad/In a real good
way " Got that? ... Randy Travis has filmed a promo
for the Partnership For A Hunger Free America

Get in line for the Monument/Sony Special Products
boxed set of Kris Kristofferson’s music, due out Oct.

willing to take the job. g:g-:‘ e | for 1990 amounted to
And, in spite of its gro- 1 ¥ | $358,084,000, according
tesque silliness, it de- & | to a financial report giv-
serves credit for the mu- as VI e % U | en at the organization’s
sic it exposed and the ca- & membership meeting,
reers it preserved. T e B | held Aug. 8 in Nashville

The citifying of “Hee ;{ :‘EH ‘E =~ = @& ...Paul Moore has been
Haw” is one more step in 2 appointed co-manager of
Opryland’s apparent de- g S T William Morris Agency’s
termination to re-image it Nashville office. He joins
country music. Since it ] Jeffrey Beals in oversee-
owns The Nashville Net- by Edward Morris ing the outpost’s daily op-
work, the Grand Ole Opry, and other influential mu- erations Paul Mascioli has been named VP of Ca-

nadian operations for Spotlite Ents. and will work out
of the booking company’s Nashville office. He was
president of Prestige Entertainment Agencies and
will bring that company’s roster of key Canadian acts
to Spotlite. The acts include Gary Fjellgaard, Lisa
Brokop, Ian Tyson, Frank Mills, and Hagood Har-
dy

MARK YOUR CALENDAR: Former Nitty Gritty
Dirt Band member John McEuen called Scene to say
he has organized and will be appearing at Deadwood
Jam, Sept. 21 in Deadwood, S.D. The event will raise
funds for the preservation of Mount Rushmore. “The
town just got gambling about a year ago,” McEuen re-
ports, “and I've never been in a place where I've heard
s0 many hammers. Everybody’s building.” McEuen'’s
been busy on a number of fronts himself, he reports.
His Vanguard album “String Wizards” will also be
out in September, and he’s doing his first music video
near the end of that month. The lanky fiddler/ban
Jjoist/you-name-it is also scoring the “National Geo-
graphic” video project “Alaska.” And “A Night In The
Ozarks,” a longform video on the Dillards he pro-
duced and directed, has just been released in Europe.
Appearing with McEuen at the Deadwood Jam will be
Firefall, Jerry Jeff Walker, Peter Rowan, New Rid-
ers Of The Purple Sage, Tim O'Brien, Jerry Doug-
las, Southern Exposure, Runaway Express, Jim Sa-
lestrom, Sarah & the Healers. and Hans Olson
Ricky Skaggs will host the American Music Weekend
(Continued on page 36)
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Billboard.

FOR WEEK ENDING AUGUST 31, 1991

TOP COUNTRY ALBUMS

PROVIDED BY  SoundiScan
(1]

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
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~ x o 5 = ~ x o 5 [
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= 5 ~ Z | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) & = it & 2 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) &
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1 1 1 | 49 | GARTH BROOKS A * capiToL 93866* (9.98) 38 weeks at No. 1 NO FENCES 1 NEW ) 1 | BROOKS & DUNN ARISTA 18658* (9.98) BRAND NEW MAN | 40
2 ]2 |3 |7 | TRISHAYEARWOOD wcn 10207 9 U C a1 | 38 | 35 | 64 | SHENANDOAH cotumen asasorsony (6.8 £q) EXTRAMILE | 11
3 3 2 12 | TRAVIS TRITT @ wWARNER BROS. 4-26589* (9.98) IT'S ALL ABOUT TO CHANGE 2 2 2 3 20 K.T. OSLIN @ ricn 52365+ (@98 LOVE IN A SMALLTOWN 5
4 5 6 13 RICKY VAN SHELTON @ COLUMBIA 46855</SONY (9.98 EQ) BACKROADS 3 3 1 37 83 RICKY VAN SHELTON A COLUMBIA 45250 /50N (6.98 £Q) RYS I )
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2 >
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T | 8] 8 |4 | CLINTBLACKA rensesr2 (.98 GOSN AT P 4 | 36 | 32 | 7 | WAYLON & WILLIE epic a7as2+rsony .98 CLEAN SHIRT | 28
I I UGS T 41 | 46 | 45 | 22 | RONNIE MILSAP Rcn 2375" (9.98) BACK TO THE GRINDSTONE | 24
9 9 9 22 | DOLLY PARTON @ cOLUMBIA 46882*/SONY (3.98) EAGLE WHEN SHE FLIES 1 NEW ) ) LIONEL CARTWRIGHT vca 10307 9.98) CHASIN' THE SUN 3
L R A st e e e Wi RO N2 T 43 | 45 | 42 | 48 | RANDY TRAVISA waRNER BROS 26310 (9.98) HEROES AND FRIENDS | 1
11 11 11 21 GEORGE STRAIT @ mca 10204+ (9.98) CHILL OF AN EARLY FALL 4 50 18 48 115 LORRIE MORGAN @ RCA 9592 (9.98) LEAVE THE LIGHT ON 6
12 12 17 18 LORRIE MORGAN RcA 30210-4% (9.98) SOMETHING IN RED 12 51 47 1 29 PAUL OVERSTREET Reh 2459 (6.98) HEROES 17
R I DIAMONDRIO | 13 (52)| 52 | 62 | 9 | VERN GOSDIN cotumsia a70s1-/50ny 9.98) OUT OF MY HEART | 52
14 14 15 76 ALAN JACKSON A ARISTA 8623 (8.98) HERE IN THE REAL WORLD 4 @ 61 59 9 HIGHWAY 101 wWARNER BROS. 4.26588+ (5.98) BING BANG BOOM 36
o R R KILLIN'TIME | 1 54 | 5 | 47 | 98 | RANDY TRAVIS A warner sros. 25968 9,98 NO HOLDIN' BACK | 1
16 17 14 75 | TRAVIS TRITT @ wWARNER BROS. 26094* (9.98) COUNTRY CLUB 3 55 53 51 5 EARL THOMAS CONLEY RCA 3116 (9.98) YOURS TRULY 53
17 | 18 | 16 | 19 | THE KENTUCKY HEADHUNTERS @ MERCURY 848 054* (3.98) ELECTRIC BARNYARD 3 HANK WILLIAMS, JR.
5% | 49 93 | M | L ARNERICURB 26453 WARNER BROS. (9.98) AMERICA (THE WAY | SEE IT) L
18 21 21 23 | VINCE GILL @ mca 10140* (9.98} POCKET FULL OF GOLD 5
51 51 50 99 | REBA MCENTIRE @ mca 8034+ (8.98) REBA LIVE 2
19 19 20 64 | ALABAMA @ rch 52108 (9.98) PASS IT ON DOWN 3
I NEWD | 1 | HAL KETCHUM curs 77450+ (9.98) PAST THE POINT OF RESCUE | 58
2| 26 | 55 : PIRATES OF THE MISSISSIPPI | 12
CAPITOL 94389* (9.98) 59 55 56 65 GEORGE STRAIT A MCA 6415 (9.98) LIVIN' IT UP 1
21 15 12 20 BILLY DEAN sBK 94302+/CAPITOL (9.98} YOUNG MAN 12 60 50 58 4 THE NITTY GRITTY DIRT BAND caPITOL 93128* (12.98) LIVE TWO FIVE 50
22 | 20 | 18 | 48 | THE JUDDS @ curs/rca 52070*/RCA (9.98) LOVE CAN BUILD A BRIDGE 5 61 | 60 | 57 7 MARTIN DELRAY ATLANTIC 82176* (9.98) GET RHYTHM 57
(23)| NEWD | 1 | DOUG STONE eric 47357-50n1 999 | THOUGHT IT WAS YOU | 23 62 | 58 | 65 | 16 | CHARLIE DANIELS €Pic 46835SONY (.98) RENEGADE | 25
24 | 26 | 27 | 158 | THE JUDDS A RCACURB 8318 /RCA (9.98) GREATEST HITS 1 63 | 59 | 63 | 29 | MARTY STUART McA 10106* (9.98) TEMPTED 20
25 | 22 | 22 | 17 | HANK WILLIAMS, JR. WwARNER/CURB 26536 */WARNER BROS. (9.98) PURE HANK 8 64 | 62 | 60 3 RAY STEVENS CAPITOL 95914* (9.98) #1 WITH A BULLET 60
26 23 28 29 AARON TIPPIN Rca 2374* (9.98) YOU'VE GOT TO STAND FOR SOMETHING 23 65 64 55 28 PAM TILLIS ARiSTA 8642* (8.98) PUT YOURSELF IN MY PLACE 34
27 | 25 | 2 | 94 | THEKENTUCKY HEADHUNTERS 4 PICKIN' ON NASHVILLE | 2 66 | 57 | 49 | 54 | TEXAS TORNADOS reprise 26251+WarNER BROS. (9.98) TEXAS TORNADOS | 25
28 27 23 | 45 | MARK CHESNUTT mca 10032* (9.98) TOO COLD AT HOME 12 67 69 66 3 EXILE ARISTA 8675* (9.98) JUSTICE 66
29 29 31 53 | KEITH WHITLEY @ Rrca 52277+ (9.98) GREATEST HITS 5 68 56 51 53 | TANYA TUCKER cAPITOL 91821+ (9.98) TENNESSEE WOMAN 18
30| 28 | 29 72 | DOUG STONE epiC 45303*/SONY (8.98 EQ) DOUG STONE 12 69 72 74 | 125 | K.T. OSLIN A Rca 8369 (9.98) THIS WOMAN 2
31 30 33 21 KATHY MATTEA MERCURY 846 975* (9.98) TIME PASSES BY 9 10 67 68 | 48 | SAWYER BROWN CURB/CAPITOL 94259*/CAPITOL (9.98) GREATEST HITS 26
32 32 36 86 | VINCE GILL @ mca 42321 (8.98) WHEN | CALL YOUR NAME 2 1 66 69 45 | JOE DIFFIE EPIC 46047*/SONY (8.98 EQ) A THOUSAND WINDING ROADS 23
33 35 40 28 | SAWYER BROWN CURB/CAPITOL 94260*/CAPITOL (9.98) BUICK 26 12 63 61 10 | ALISON KRAUSS ROUNDER 0275 (9.98) I'VE GOT THAT OLD FEELING 61
MARY-CHAPIN CARPENTER 13 73 71 3 DAVIS DANIEL (9. FIGHTING FIRE WITH FIRE 71
3|37 | 38 | A | R R vy SHOOTING STRAIGHT IN THE DARK | 22 MERCURY 848 291" (9.98)
35 | 31 | 34 | 41 | DWIGHT YOAKAM Reprist 263444 WARNER BROS. (9.98) IF THERE WAS A WAY | 7 74 ] 70 | 70 | 29 | RONNIE MCDOWELL cugs 77414+ 9.98) UNCHAINED MELODY | 32
39 | 52 | 3 | CHRIS LEDOUX capiroL 96499 9.98) WESTERN UNDERGROUND | 36 75 | 71 | — | 73 | RESTLESS HEART @ rca 9961 (9.9 FAST MOVIN' TRAIN | 6
R () Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units.
3 3 30 16 MCBRIDE & THE RIDE mca 42343 9.98) BURNIN' UP THE ROAD 2 A RIAA certification for sales of 1 mullion units, with muttimillion sellers indicated by a numeral following the symbol. All albums available
R on cassette and CD. *Astensk indicates vinyl LP unavailable. Suggested price is for cassette and LP. Equivalent prices (indicated by EQ), for
3 34 % 4 HOLLY DUNN wARNER BROS. 4-26630" (9.98) MILESTONES, GREATEST HITS 25 Jabels that do not issue list prices, are projected from wholesale prices. © 1991, Billboard/BPI Communications, Inc. and SoundScan, Inc.

Bilboord. Top Country Catalog Albums.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK
SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY .io:lmldisic’ifi
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0| ok SE| |uz|nz oe

Eg 3 = fARBETJETVUMBER/D)STRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) TITLE $5 = & £ 35
1 1 PATSY CLINE A 2 Mca 12 (8.98) 14 weeks at No. 1 GREATEST HITS 15 14 18 HANK WILLIAMS, JR. A > WARNER/CURB 60193/WARNER BROS. (9.98) GREATEST HITS 12
2 2 THE CHARLIE DANIELS BAND A EPIC 38795*/SONY (6.98 EQ) A DECADE OF HITS 15 15 14 | GEORGE STRAIT @ mca 42114 (8.98) IF YOU AIN'T LOVIN' YOU AIN'T LIVIN' 15
3 3 ANNE MURRAY A * CAPITOL 46058 (7.98) GREATEST HITS 15 16 15 | REBA MCENTIRE A MCA 278918.98) GREATEST HITS 15
4 5 RANDY TRAVIS A ¢ wARNER BROS. 25568 (8.98) ALWAYS & FOREVER 15 17 19 GEORGE JONES EPIC 40776/SONY (3.98) SUPER HITS 5
5 4 GEORGE STRAIT A McA 42035+ (8.98) GREATEST HITS, VOL. 2 15 18 21 ALABAMA A * RCA AHL1-4229 (8.98) MOUNTAIN MUSIC 13
6 6 GEORGE STRAIT A McA 5567 (8.98) GEORGE STRAIT'S GREATEST HITS 15 19 20 | WILLIE NELSON A * COLUMBIA 35305*/SONY (6.98 EQ) STARDUST 3
7 8 THE JUDDS Rca 2278-4* (3.98) COLLECTOR'S SERIES 14 20 | 22 | REBA MCENTIRE @ mca 6294 (9 98) SWEET SIXTEEN 13
8 13 KENNY ROGERS A LIBERTY 5112/CAPITOL (9.98) TWENTY GREATEST HITS 15 21 17 | GEORGE STRAIT A MCA5913(8.98) OCEAN FRONT PROPERTY 14
9 7 ALABAMA A 3 RCA AHL1-4939 (8.98) ROLL ON 15 22 | — | RONNIE MILSAP A2 RCAAALL-3772 (8.98) GREATEST HITS 5
10 9 VINCE GILL Rca 9814-4R* (4 98) BEST OF VINCE GILL 15 23 16 | WAYLON JENNINGS A ® RCA AHL1-3378 (8.98) GREATEST HITS 12
11 12 | ALABAMA A 3 RcA 7170 (8.98) GREATEST HITS 15 24 | — | RONNIE MILSAP A RcA AHL1-5425 (8.98) GREATEST HITS VOL. 2 2
12 10 | THE JUDDS A RCA/CURB 5916-1/RCA (8.98) HEARTLAND 15 25 25 | RICKY VAN SHELTON A COLUMBIA 40602*/SONY (6.98 EQ) WILD EYED DREAM 3
13 11 DOLLY PARTON A Rca 4422 (6.98) GREATEST HITS 13 Catalog albums are older titles which are registering significant sales. © 1991, Billboard/BPI Communications, Inc. and SoundScan, Inc.
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COUNTRY SINGLES A-Z
PUBLISHERS/
PERFORMANCE RIGHTS/
SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

29 ALL I CAN BE (IS A SWEET MEMORY) (Sony Tree,
BMI) HL

69 ANGELS ARE HARD TO FIND (Bocephus, BMI) CPP

31 AS SIMPLE AS THAT (Almo, ASCAP/Brio Blues,
ASCAP/Hayes Street, ASCAP) CPP

25 BALL AND CHAIN (Scarlet Moon, BMI/Don Schlitz,
ASCAP/AImo, ASCAP) CLM/CPP

56 BLUE MEMORIES (Irving, BMI/Littlemarch, BMI)
CPP

5 BRAND NEW MAN (Sony Tree, BMI/Sony Cross
Keys, ASCAP) HL

32 CALLOUSED HANDS (Bait And Beer,
ASCAP/Forerunner, ASCAP/Colgems-EMi, ASCAP)
CLM/WBM

70 CHANGE MY MIND (Buli's Creek, BMI/Zomba,
ASCAP)

65 COWBOYS DON'T CRY (Jim's Allisongs,
BMI/Tapadero, BMI/Merit, ASCAP)

26 DON'T ROCK THE JUKEBOX (Mattie Ruth,
ASCAP/Seventh Son, ASCAP/Tom Collins,
BMI/Murrah, BM1) CPP/WBM

10 DOWN AT THE TWIST AND SHOUT (EMI Aprii,
ASCAP/Getareaijob, ASCAP) HL

4 DOWN TO MY LAST TEARDROP (Paul & Jonathan,
BMI)

17 EVEN NOW (With Any Luck, BMI/Sieepy Time,
ASCAP)

3 FALLIN' OUT OF LOVE (Paul Craft, BMI) CPP

67 FOR CRYING OUT LOUD (lvan James, ASCAP)

66 FRIDAY NIGHT'S WOMAN (Jessie Jo, BMI/Music
Corp. Of America, BMI/MCA, ASCAP/Haven Harbor,
ASCAP/Buddy Cannon, ASCAP/Pri, ASCAP) HL

59 THE GARDEN (Bobby Fischer, ASCAP/Hookem,
ASCAP/Young World, BMI/Hookit, BMI)

53 HANG UP THE PHONE (Eddie Rabbitt, BMI)

63  HARD-HEADED MAN (Warner-Tamerlane, BM1/Shiny
Penny, BMI/Don Schiitz, ASCAP/AImo, ASCAP)

19 HERE'S A QUARTER (CALL SOMEONE WHO CARES)
(Sony Tree, BMi/Post Oak, BMI) HL

16 HERE WE ARE (Warner Chappell, ASCAP/Macy Piace,
ASCAP/Benefit, BMI) WBM

13 HOPELESSLY YOURS (Sony Tree, BMI/Sony Cross
Keys, ASCAP) HL

30 1 AM A SIMPLE MAN (Rick Hall, ASCAP)

68 IF IT WILL IT WILL (Bocephus, BMI) CPP

41 IF WE CAN'T DO IT RIGHT (Maypop,
BMI/Blackwood, BMI/Wrightchild, BMI) WBM

18 | THOUGHT IT WAS YOU (Sony Cross Keys,
ASCAP/Miss Dot, ASCAP/Warner-Tamerlane,
BMI/Patrick Joseph, BMI) HL/WBM

33 KEEP IT BETWEEN THE LINES (MCA, ASCAP/Tillis,
BMH)

12 LEAP OF FAITH (Warner-Tamerlane, BMI/Long Run,
BMI) wWBM

61 LIFE'S TOO LONG (TO LIVE LIKE THIS) (Sony Cross
Keys, ASCAP/Inspector Barlow. ASCAP/Bug,
ASCAP/Sony Tree, BMI)

43 LIGHT AT THE END OF THE TUNNEL (Of Music,
ASCAP/Sony Cross Keys, ASCAP) HL

58 LILLIE'S WHITE LIES (Mighty Nice, BMI/Add-in,
BMI/Sir Claxton, BMI)

14 LIZA JANE (Benefit, BMI/Englishtowne, BMi) WBM

28 LORD HAVE MERCY ON A COUNTRY BOY (Poiygram,
ASCAP/Ranger Bob, ASCAP) HL

64 MAYBE | MEAN YES (Careers-BMG, BMI/South
Heart, BMI/Edge 0" Woods, ASCAP/Kinetic Diamond,
ASCAP/Moline Valiey, ASCAP) CPP/HL

20  MIRROR MIRROR (Little Big Town, BMI/American
Made, BMI/Alabama Band, ASCAP/MCA, ASCAP)
HL/WBM

38 THE MOON OVER GEORGIA (Fame, BM!)

27 NEW WAY (TO LIGHT UP AN OLD FLAME) (Zomba,
ASCAP/Forest Hills, BMI) CPP

74 NOTHIN' BUT YOU (Gold Line, ASCAP/WB, ASCAP)
WBM

37 NOTHING'S CHANGEO HERE (Coal Dust West,
BMI/Songs Of PolyGram, BMI) HL

39 ONE LOVE (Carlooney Tunes, ASCAP/Chrysalis,
ASCAP/Colgems-EMi, ASCAP/He-Dog, ASCAP/Twyla
Dent, ASCAP/Lamek, BMI/Laughing Dogs, BMI) CLM

47 ONE MORE PAYMENT (Howlin' Hits, ASCAP/Red
Brazos, BMI) CPP

51 ONE SHOT AT A TIME (Tillis, ASCAP)

60 PICTURE ME (Nickel Nugget, BMI/WB,
ASCAP/Bamatuck, ASCAP) WBM

36 A PICTURE OF ME (WITHOUT YOU) (Al Gallico,
BMI/Algee, BMI) CPP

34 POINT OF LIGHT (Don Schiitz, ASCAP/EMI
Blackwood, BM|/Bethlehem, BMI/Almo, ASCAP)
CPP/WBM

44 PUT YOURSELF IN MY PLACE (Potygram,
ASCAP/Amanda-Lin, ASCAP/Sony Tree, BMI)

9 RODEO (Rio Bravo, BMI)
49 SAME OLD STAR (Violet Crown, BMI/Blame,
BMI/Sony Cross Keys, ASCAP/CMI, ASCAP) HL/CPP
8 SHADOW OF A DOUBT (Fame, BM!/Bobworid,
BMI/Rick Hall, ASCAP)
71 SHE CAN (Love This Town, ASCAP/Caddo, BMI)
62 SHE MADE A MEMORY OUT OF ME (Acuff-Rose,

BMH)
45 SHE'S A NATURAL (Grand Coalition, BMI/Maypop,
BMt) WBM

57 SHE'S GOT A MAN ON HER MIND (Dawid 'N' Will,
ASCAP/WB, ASCAP/Two Sons, ASCAP)

7 SHE'S IN LOVE WITH THE BOY (Warner-Elektra-
Asylum, BMI/Rites Of Passage, BMI) CLM/WBM

21 SILVER AND GOLD (Brick Hit, BMI) CPP

11 SINCE | DON'T HAVE YOU (Bonnyview,
ASCAP/Southern, ASCAP) CPP

2 SMALL TOWN SATURDAY NIGHT (Bait And Beer,
ASCAP/Forerunner, ASCAP/Little Nemo, BMI/Bug,
ASCAP) CLM

50 SOMEDAY (Mattie Ruth, ASCAP/Seventh Son,
ASCAP/EMI April, ASCAP)

COUNTRY

1 8. 8.0 0. 8.8.8 6. 84

by Lynn Shults

MAKE THAT THREE straight for George Strait’s “You Know Me Bet-
ter Than That.” That’s how many weeks the song has claimed the No. 1
position on the Hot Country Singles & Tracks chart. As mentioned last
week, Strait joins Alan Jackson and Alabama as the only other artists to
accomplish this feat, so far, in 1991.

INSIDE THE TOP 10: Hal Ketchum’s “Small Town Saturday Night”
moves into the No. 2 slot and has everyone guessing if the track has
enough gas to reach the top of next week’s chart. If so, Ketchum will join
the select group of Mike Reid, Diamond Rio, and Trisha Yearwood in
hitting the No. 1 spot with a debut release . . . Action is fast and furious as a
new wave of challengers battle for positions in the race to the top. Tanya
Tucker’s “Down To My Last Teardrop” moves from No. 6 to No. 4. Howev-
er, two of the hottest tracks on the chart are trailing Tucker ever so slight-
ly. Brooks & Dunn’s “Brand New Man” surges forward from No. 10 to
No. 5, and “Your Love Is A Miracle” by Mark Chesnutt moves with au-
thority from No. 11 to No. 6. Earl Thomas Conley’s “Shadow Of A Doubt”
hangs on in the No. 8 spot. But everyone best beware of the week’s most
active track, “Rodeo” by Garth Brooks, which soars from No. 17 to No. 9
in just three weeks. Mary-Chapin Carpenter’s “Down At The Twist And
Shout” moves from No. 14 to nail down the No. 10 position.

WHAT’S HOT: Garth Brooks and Brooks & Dunn (sounds like a law firm)
are at No. 1 and 2 with the week’s most active tracks, followed by Ricky
Van Shelton’s “Keep It Between The Lines” (37-33); Alan Jackson’s
“Someday,” debuting at No. 50; and Joe Diffie’s “New Way (To Light Up
An Old Flame)” (30-27) . . . “Hopelessly Yours” by Lee Greenwood & Suzy
Bogguss (12-13) gains ground and keeps its bullet despite being passed on
the chart by tracks that show greater activity.

THE ALBUMS CHART: Four albums debut this week, and each repre-
sents the continuing development of a new artist. Doug Stone’s “I Thought
It Was You” leads the way, entering at No. 23. Brooks & Dunn’s “Brand
New Man” hits the chart at No. 40, followed by Lionel Cartwright’s “Cha-
sin’ The Sun”(48) and Hal Ketchum’s “Past The Point Of Rescue”(58).

WHO SEZ SECONDARIES DON'T COUNT? Myths continue to be dis-
mantled via SoundScan’s network of approximately 7,000 rack/retail loca-
tions. For example, it has long been held that an album will only sell if its
singles receive airplay at the 300 or so stations that report to the various
industry charts. Now, thanks to SoundScan, both Alison Krauss and Chris
LeDoux are making a mockery of such thinking. When the cash register
rings up a sale of a LeDoux or Krauss album, SoundScan knows about it.
Thus, “I’'ve Got That Old Feeling” (63-72) by Krauss is enjoying its 10th
week on the albums chart. That success has prompted Rounder Records to
rerelease the initial single from the album. But this time out the single will
be sent to some 2,000 radio stations in markets considered too small to re-
port to the trades.

LeDoux has been developing this market for some 18 years. A retail base
for his product had been established via the rodeo circuit, and the continual
marketing of small-market radio stations, mostly throughout the South-
west. LeDoux's latest album, “Western Underground” (39-36), is now the
benefactor of airplay in such remote locations as Payson, Ariz., to such
larger markets as Great Falls, Mont. Herb Hoeflicker, owner of KFRM
Salina, Kan., and KFRS Superior, Neb., became aware of LeDoux via his
23-year-old daughter. When Hoeflicker received a promotional compilation
disc from CDX containing LeDoux’s latest single, “This Cowboy’s Hat” (T1-
72), he put it on the air and got immediate response. Says Hoeflicker, “Who
likes the song, who likes the music, is the young people.” It appears that
the imagery of the Southwest is “in.” And the “western beat” gets louder.

23 SOMEWHERE IN MY BROKEN HEART (EMI 22 THE WALK (Zoo I, ASCAP)
Blackwood, BMI/EMI April, ASCAP/Lion Hearted, 54 WE'RE STRANGERS AGAIN (Shade Tree, BMI/Music
ASCAP) HL Of The World, BMI)

40 SPEAK OF THE DEVIL (Great Cumberland, 1S WHERE ARE YOU NOW (Howlin’ Hits, ASCAP) CPP
BMI/Flawfactor, BMi/Bear & Bili, BMI) CPP 24 WHOLE LOTTA HOLES (Sheddhouse,

48 TEMPTED (Irving, ASCAP/Littlemarch, BMI/Songs Of ASCAP/Polygram, ASCAP/Sony Cross Keys, ASCAP)
PoiyGram, BMI) CPP HL

72 THIS COWBOY'S HAT (Warner-Elektra-Asyium, 73 WORKING FOR THE JAPANESE (Paul Craft, BMI)
BMI/Brooks Bros., BMI/Halsey Bros., BMI) WBM 75 YOU COULDN'T GET THE PICTURE (Rainhill, BMI)

35 THE THUNDER ROLLS (Bait And Beer, 1 YOU KNOW ME BETTER THAN THAT (Millhouse,
ASCAP/Forerunner, ASCAP/Major Bob, ASCAP) BMI/Sheddhouse, ASCAP) HL
CLM/CPP 6 YOUR LOVE IS A MIRACLE (Tom Collins, BMI/EMI

42 TILL | FOUND YOU (lrving, ASCAP/Littlemarch,
BMI/Little Nemo, BMI/Bug, ASCAP) CPP

55 TO BE WITH YOU (Silverline, ASCAP)

46 TOO MANY HONKY TONKS (ON MY WAY HOME)
{Butputter, BMI/Ben Shaw, ASCAP/Edge 0" Woods,
ASCAP/Tommy Barnes, ASCAP) CPP

52 THE VERY FIRST LASTING LOVE (Les Taylor,
BMI/Willesden, BMI/Zomba, ASCAP/Thrilt On The
Hili, ASCAP)

Blackwood, BMi/Wrightchild, BMt) CPP/WBM
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, ; . 17 | SMALL TOWN SATURDAY NIGHT o HAL KETCHUM R.ROGERS,W.PETERSON (R.ROGERS,M.WRIGHT) (C) (V) RCA 2821-7
A REYNOLDS,J.ROONEY (P.ALGER.H.DEVITO) (C) (V) CURB 4KM-76865 42 36 34 20 TILL | FOUND YOU MARTY STUART
. . i 15 | FALLIN' OUT OF LOVE REBA MCENTIRE R.BENNETT.T.BROWN (P.KENNERLEY.H.DEVITO) (V) MCA 54065
T.BROWN.R.MCENTIRE (J.IMS) (V) MCA 54108 16 59 4 LIGHT AT THE END OF THE TUNNEL ¢ B.B, WATSON
@ . ; T DOWN TO MY LAST TEARDROP © TANYA TUCKER C.BROOKS.$.ROBERTS (R.FAGAN,K WILLIAMS.M.WILLIAMS) (C) (CD) (V) BNA 62039-4
J.CRUTCHFIELD (P DAVIS) CAPITOL PRO-79711 50 60 3 PUT YOURSELF IN MY PLACE © PAM TILLIS
@ 10 6 1 BRAND NEW MAN * BROOKS & DUNN P.WORLEY. SEAY (C.JACKSON.P TILLIS) (V) ARISTA 8642
S.HENDRICKS,D.COOK (D.COOK,R DUNN.K.BROOKS) (V) ARISTA 2232 45 39 38 2 SSEEEf\I'DSRIIéK'S‘J(‘;Eg(')?sé&R s ¢ ROB CROSBY
@ 11 14 8 YOUR LOVE IS A MIRACLE © MARK CHESNUTT : - = (V) ARISTA 2180
M.WRiGHT (B.KENNER,M WRIGHT) (CD) {V) MCA 54136 47 47 10 TO,? MANF!THONSKY TONKS (ON MY WAY HOME) TOM WOPAT
7 1 9 16 S’?%%SIN\LOVE WITH THE BOY ¢ TRISHA YEARWOOD R.HALL (C.PARTICK.B SHAW.T BARNES) (C) (V) EPIC 34-73862
:HU Do\‘;MS’ BRI @ | 92| 43 | 19 | ONEMORE PAYMENT CLINT BLACK
8 g 14| S LA%IEIS W e?FfN?T?N%EA?)T ® EARL THOM(AV)SR%AOZNSEEY7 J.STROUD (C.BLACK,H.NICHOLAS S RUSSELL) (V) RCA 2819-7
S : = - TEMPTED & MARTY STUART
@ 17 37 3 EODEO . ) GARTH BROOKS 54 61 3 R.BENNETT,T.BROWN {P.KENNERLEY,M.STUART! (V) MCA 54145
_REYNOLDS (L.BASTIAN CAPITOL PRO-79838
SAME OLD STAR & MCBRIDE & THE RIDE
14 | 15 | 13 | DOWN AT THE TWIST AND SHOUT © MARY-CHAPIN CARPENTER 49| 53] 9 | TBROWNSFISHELL (T MCBRIDEB.CARTER R ELLSWORTH.G NICHOLSON) V) MCA 54125
M.C.CARPENTER.) JENNINGS (M.C.CARPENTER) (v) COLUMBIA 38-73838
(D] 13 | 21 | 8 | SINCEIDONT HAVE YOU © RONNIE MILSAP * % x HOT SHOT DEBUT * * x
R GALBRAITH.R.LANDIS,R.MILSAP (J.ROCK.J BEAUMONT.THE SKYLINERS) (v) RCA 2848-7 SOMEDAY @ ALAN JACKSON
NEW ) 1 S.HENDRICKS,K.STEGALL (A JACKSON.J MCBRIDE) (V) ARISTA 2335
| v | 19 | o | LEAP OF FAITH @ LIONEL CARTWRIGHT : - : =
B.BECKETT,T BROWN (L CARTWRIGHT) (V) MCA 54078 @ 53 56 8 ONE SHOT AT A TIME © CLINTON GREGORY
@ 12 12 17 HOPELESSLY YOURS ® LEE GREENWOOD & SUZY BOGGUSS R.PENNINGTON (C.RYLE) (€Y (CD) (V) STEP ONE 430
J.CRUTCHFIELD (C.PUTMAN.K WHITLEY.D.COOK) CAPITOL PRO-79690 @ 55 58 6 THE VERY FIRST LASTING LOVE ® SHELBY LYNNE & LES TAYLOR
14 7 8 12 TLlazRgvarﬁ(':‘/ElLL R PS \(</|)|\:Acc;55%|1% J.STROUD (L. TAYLOR.L.WiLSON.P.HOLLOWELL) (V) EPIC 34-73904
WHERE ARE YOU NOW CLINT BLACK G| 8 | 62 | 3 | NS F IR HONE st
R.LANDIS (E ITT) CAPITOL PRO-79808
)| 2 | % | § | Siiolb aumonrnios SN A WE'RE STRANGERS AGAIN TAMMY WYNETTE WITH RANDY TRAVIS
16 5 3 13 “%gLEM“LIEEEﬁFE A BN CHAPMAN Y GILL) ( )ALCABZBAZMA 65 - 2 K.LEHNING (M HAGGARD,L.WILLIAMS) (C) (V) EPIC 34-73958
.LEO,LM.LEE,ALABA N VGILL V) RCA 2828-7
TO BE WITH YOU LARRY BOONE
17 16 18 11 EVEN NOW ¢ EXILE 55 | 48 36 15| 5 BUCKINGHAM M MORGAN (G PETERS) (CD) (V) COLUMBIA 38-73813
R.SHARP,T DUBOIS (R.SHARP.M BEESON) (V) ARISTA 2228 SLUE MEMORIES PATTY LOVELESS
| THOUGHT IT WAS YOU © DOUG STONE 5 | 52 | 42|17
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. ! AY TWITTY
19 9 7 14 EE;%&/S(?T%PTARTER (CALL SOMEONE WHO CARES) w V'VAL'&E/;\?\QRSOJ%E @ 66 2 C TWITTY,D.HENRY (C.WRIGHT,B.SPENCER) (v) MCA 54186
MIRROR MIRROR * 60 63 7 LILLIE'S WHITE LIES © MARTIN DELRAY
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A 18 17 13 S.BUCKINGHAM,G.SMITH (C.PERKINS,G.PERKINS,5.PERKINS) [ COCEUMBIA 38.73826 E;:Ag:LG:gE&YE(B'FISCHER'F‘WELLER) v CODLUM?Q 3D8 ﬁ?éi
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23 15 10 18 SOMEWHERE IN MY BROKEN HEART @ BILLY DEAN 61 67 3 LIFE'S TOO LONG (TO LIVE LIKE THIS) @ RICKY SKAGGS
C.HOWARD, T SHAPIRO (B DEAN,R.LEIGH) (C) (CD) SBK/CAPITOL 4-94302/CAPITOL R.SKAGGS,M.MCANALLY (D.WILSON.D.COOK.J. JARVIS) (V) EPIC 34-73947
n WHOLE LOTTA HOLES KATHY MATTEA 3 _ SHE MADE A MEMORY OUT OF ME @ AARON TIPPIN
25 2 9 6 2
A REYNOLDS (J.VEZNER,D.HENRY) (v) MERCURY 868 394-7 - £.GORDY.JR. (A.TIPPIN) (V) RCA 62015
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5 | 32 9 16 | THE THUNDER ROLLS © GARTH BROOKS R.STEVENS (R.DELACY) CURB/CAPITOL PRO-79802/CAPITOL
A.REYNOLDS (P.ALGER,G.BROOKS) (V) CAPITOL 44727 1 6 57 9 PQJOHIN BUT YOU © ROBIN LEE
38 48 5 A PICTURE OF ME (WITHOUT YOU) @ LORRIE MORGAN UD (S.EARLE) (V) ATLANTIC 7-87680
NGV 5 .. (75| NEWp | 1 | YOU COULDN'T GET THE PICTURE # GEORGE JONES
@ 43 | 49 4 | NOTHING'S CHANGED HERE DWIGHT YOAKAM K.LEHNING (C.CARTER) (V) MCA 54187
P.ANDERSON (D.YOAKAM,KOSTAS) (V) REPRISE 7-19256/WARNER BROS.
38 35 28 18 THE MOON OVER GEORGIA SHENANDOAH (O Records moving up the chart with airplay gains this week. @ Videoclip availability. Catalog number is for cassette single, or vinyl if
R AP RBYRNEA(MENARMORE) (VICOLOMBIATSRS737:77) cassette is unavailable. (C) Cassette single availability. (CD) Compact disk single availability. (M) Cassette maxi-single availabitity. (T} 12-inch
40 16 4 ONE LOVE CARLENE CARTER vinyl single availability. (V) 7-inch vinyl single availability. © 1991, Billboard/BPI Communications, Inc.
H.EPSTEIN (C.CARTER,H.EPSTEIN,P.LAMEK) (V) REPRISE 7-19255/WARNER BROS.
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below the top 20. Commercial availability is not indicated on the recurrent chart.
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JACKSON, GILL TOP CMA NOMINEES

(Continued from page 32)

Morgan, Tanya Tucker.

Male vocalist: Black, Brooks,
Gill, Alan Jackson, Strait.

Single: “Don’t Rock The Juke-
box,” sung by Jackson/produced by
Scott Hendricks and Keith Stegall;
“Don’t Tell Me What To Do,” Pam
Tillis/Paul Worley and Ed Seay;
“Friends In Low Places,” Brooks/-
Allen Reynolds; “Here’s A Quarter
(Call Someone Who Cares),” Travis
Tritt/Gregg Brown; ‘“Pocket Full
Of Gold,” Gill/Tony Brown.

Album: “Don’t Rock The Juke-
box,” Jackson/Hendricks and Ste-
gall; “No Fences,” Brooks/Reyn-

re: ACTION!

That's what you'll get
when you advertise in

|
ACTIONAMART ;
|

¢ N

|
| the Billboard Classified.
| Call toll free (800) 223-

7524, NY residents dial
(212) 536-5174.

olds; “Pocket Full Of Gold,” Gill/-
Brown; ““Put Yourself In My
Shoes,” Black/James Stroud; “Ru-
mor Has It,” McEntire/Tony Brown
and McEntire.

Musician: Chet Atkins, Barry
Beckett, Paul Franklin, Mark
O’Connor, Matt Rollings.

Vocal duo: Baillie & the Boys, the
Bellamy Brothers, Foster & Lloyd,
the Judds, Sweethearts Of The Ro-
deo.

Horizon Award: Mary-Chapin
Carpenter, Mark Chesnutt, Doug
Stone, Pam Tillis, Travis Tritt.

Music video: “Come Next Mon-
day,” K.T. Oslin/directed by Jack
Cole; “Don’t Rock The Jukebox,”
Jackson/Julian Temple; “Fancy,”
McEntire/Cole; “Love Can Build A
Bridge,” the Judds/Bud Schaetzle;
‘“The Thunder Rolls,”” Brooks/-
Schaetzle.

Vocal event: Chet Atkins and
Mark Knopfler; the Highwaymen
(Waylon Jennings, Willie Nelson,
Johnny Cash, Kris Kristofferson);
Mark O’Connor & the New Nash-
ville Cats (Steve Wariner, Ricky
Skaggs, Gill); Dolly Parton and
Ricky Van Shelton; Randy Travis
and George Jones.

Song: “Don’t Rock The Jukebox,”
written by Jackson, Roger Murrah,
Keith Stegall; “Friends In Low
Places,” Earl Bud Lee, Dewayne
Blackwell;, “Here In The Real
World,”” Jackson; ‘“The Dance,”
Tony Arata; “When I Call Your
Name,” Gill, Tim DuBois.

"Make Room For Tritt's Name On
The Final Ballot At Awards Time"

"Tritt is E{miscd on the brink of well-
deserved stardom. The songs here are so
vainusl}r headed for gold that the album
practically glows, from the exquisite
redneck cheek of 'Here's A Quarter (Call
Someone Who Cares),' in which the singer
rebuffs his unfaithful love, to the fast-paced
honker 'Bible Belt.' Seldom does a second
album brim with such authority and
confidence, but then it's not all that often
that a new artist writes with such
inventiveness and phrases with the grizzled
voice of experience. Looks like we'll have
to make room for Tritt's name on the final
ballot at awards time. A+"

Entertainment Weekly

TRAVIS

"Country music is the
soundtrack for the working
person's life."
Travis Tritt

€

NTRITT

Hemming ‘Hee Haw’: TV Show Faces "90s
Aging Market, Slow Sales Force Format Updating

EBY JIM BESSMAN

NEW YORK—As the face of coun-
try music has changed in recent
years, so now does one of its oldest
institutions. Entering its 24th sea-
son, the venerable ‘“Hee Haw”’
show is updating its hayseed im-
age with major cast and set
changes.

Gone are the ‘“‘Kornfield
Kounty” one-liners. Gone too are
such longtime members of the
“Hee Haw Gang” as Cathy Baker,
Roni Stoneman, Gunilla Hutton,
Marianne Rogers, and Misty
Rowe, as well as the more recently
enlisted Jeff Smith, Dub Taylor,
and Vicki Bird.

Still aboard are Roy Clark, who
continues as host, Grandpa Jones,
Lulu Roman, Gailard Sartain,
George Lindsey, Gordie Tapp, Lin-
da Thompson, Irlene Mandrell,
Mike Snider, and Phil Campbell.

Bandleader Charlie McCoy also
remains, but he’s putting together

a new band, including new back-
ground singers.

According to producer Sam Lo-
vullo, the changes have been ne-
cessitated by both bottom-line is-
sues and belated recognition of
country music’s younger artists
and audience.“This is something
we should have done some time
ago,” he says.

“Today’s young people don’t
grow up in the cornfield or the
country, but in the suburbs. We're
just going with the changes that
are happening in society and the
music industry.”

Looking back to the show’s be-
ginning, Lovullo says that early
audiences were in the 30-plus age
demo, with some teens also view-
ing. “Now, 23 years later, folks
who were 30 to 35 then are almost
60. Those who were 50 then, some
are long gone. We've never gained
any younger ones.”

In place of the cornfield, says
Lovullo, will be a mid-American

ARTISTS IN CONCERT

(Continued from page 28)

K.T. OSLIN
DESERT ROSE BAND
Westbury Music Fair
Westbury, N.Y.

THE INTIMATE in-the-round setup
of the Westbury Music Fair is tailor-
made for someone as personal as
K.T. Oslin. An artist who holds noth-
ing back in revealing herself to her
fans, Oslin melted the artist/au-
dience barrier at this Aug. 1 perfor-
mance.,

In fact, it wasn’t so much what she
sang—all the hits and more from her
three RCA albums—as what she said
in between. “We love you!” shouted
fans. “Of course you do!” responded
the fuchsia-jacketed, turquoise-
jeaned Oslin, prior to leading a spon-
taneous group discussion of her ap-
pearance that morning on the TV
show “Live With Regis & Kathie
Lee.”

But while the tone of the evening
was casual and relaxed, Oslin was
commanding and riveting, especially
during the back-to-back hits “80’s La-
dies” and “Hold Me.” Such boldness,

poise, self-assurance—in a word,
class—fit the fact that Oslin, after
all, is an ex-New Yorker, and her
country music, while hard to format,
is New York adult all the way.

Opener Desert Rose Band’s coun-
try, meanwhile, remains pure and un-
paralleled in its level of musicianship
and singing. With its fifth MCA al-
bum, “True Love,” due in October,
the band has sectioned off an ultra-
traditional midset acoustic segment
featuring leader Chris Hillman and
fellow guitarist John Jorgenson,
Herb Pedersen on dobro, and bassist
Bill Bryson.

Afterward, Pedersen’s hit cover of
Buck Owens’ “Hello Trouble” was a
highlight, featuring the band’s new
pedal steel player Tom Brumley, once
of Buck’s Buckaroos. Another one
was Jorgenson's unbelievable guitar
work on “The Price I Pay.” As for the
always stellar Hillman, he graciously
made a point of facing all sides of the
crowd from the centralized stage,
making maximum use of the the-
ater’s intimate potential.,

JIM BESSMAN

‘“‘Street Talk’’ segment, which
maintains the show’s traditional
quick one-liners. Clark’s hotel op-
erator spot will be transformed to
a pawn shop, while the truck stop
run by Sartain and Roman could
become a deli.

Roman, additionally, will as-
sume the matriarch role estab-
lished by Minnie Pearl, who may
return to the show if her health
permits.

Meanwhile, the straw hat and
overalls look will give way to den-
im-based Western wear. The “Hee
Haw” logo is being revamped as
well.

Lovullo concedes that the
show’s altered format is also a re-
sponse to slow ad sales.

““The media buyers have just
beat down on us,” he says. “If we
want to expand the possibilities
for people to buy in, we have to
bring the youth in.”

Originally televised by CBS-TV,
“Hee Haw"' has been in syndica-
tion since 1971. The Gaylord
Broadcasting property, which is
taped in its Opryland studio, cur-
rently airs in approximately 175
markets.

‘““Hee Haw” begins taping its
new season QOct. 7. The first new
shows are scheduled to air in early
January.

NASHVILLE SCENE

(Continued from page 32)

from Oct. 18-20 at the Dollywood
theme park in Pigeon Forge, Tenn.
Skaggs will perform in four con-
certs that weekend, one featuring
bluegrass musie, two country, and
one gospel. Each will have addition-
al performers. Proceeds go to the
Teens In Trouble charity.

SIGNINGS: Ranch Romance, a
four-woman ‘“regressive country”
group, to Sugar Hill Records. The
group’s first Sugar Hill album will
be “Blue Blazes” ... Lulu Roman
to Century II Promotions for book-

ing.
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Plus $5 per directory for foreign orders
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Bond Named
NEA Director

NASHVILLE—The board of di-
rectors of the Nashville Enter-
tainment Assn. (NEA) has ap-
pointed Sherry Bond executive
director of the organization.
Bond replaces Connie Westfall.
Bond was former acting ad-
ministrative coordinator for the
NEA. Additionally, she is presi-
dent of Johnny Bond Publica-
tions and directs the operation of
three publishing companies and
the monthly trade publication,
Country Chart Analyst. She is on
the board of directors of the
Academy of Country Music.
Bond will oversee day-to-day op-
eration of the organization.
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Virgin Retail Accents ‘Entertainment’

Music’s Only A Part Of U.K.

B BY JEFF CLARK-MEADS

LONDON—When is a record store
not a record store? When it’s Vir-
gin Retail in the U.K. and it is ea-
ger to get across the message that
music is just one part of the prod-
uct mix for a modern entertain-
ment products dealer.

The success of video and games
for the chain means that music

Intouch In-Store
Preview System
To Bow In Fall

@ BY JIM BESSMAN

NEW YORK—When Intouch
Group Inc. rolls out its “i-Sta-
tion” album-sampling kiosk in
the fall, retailers will have a
powerful new sales-generating
weapon for both new releases
and catalog at their disposal.

The user-friendly machines,
which are shaped like a small let-
ter “i” with the “dot” holding a
touch-screen monitor, combine
musie, graphics, text, and video
via CD and tape storage. The ma-
chine, which takes in about a 4-
square-foot area, stores approxi-
mately 30-second excerpts of
five cuts from each of approxi-
mately 25,000 albums. The i-Sta-
tion thus updates the once com-
mon listening booths of record
retail past.

The multimedia units, which
also hold corresponding record
reviews, can also be configured
to hold music videoclips by cut-
ting back a bit on the audio sam-
ple capacity. For video-only
stores, it can be refitted to call
up some 12,000 movie trailers.

(Continued on page 41)

now accounts for less than half, or
49%, of Virgin’s revenues. Manag-
ing director Simon Burke says,
“We strive to get this point across
to our suppliers and the public: We
are not a music store. I will always
say that music is our roots and our
home but we are an awful lot more
than that.”

In fact, Burke says that Virgin
has actually cut down on the
things it sells. “When I took over
three years ago, we used to sell ho-
lograms, radio hats, shirts, you-
name-it,”” he says. “Now, we're
really focused on entertainment
products, of which music is the
most important.”’

Of the three main product
lines—music, video, and games—
music has shown the slowest
growth, but Burke points out that
that is a market statistic as much
as a Virgin statistic.

“The megastores are not record
shops,”” he says. ““We see them
much more as entertainment
stores. The space that’s being re-
linquished by vinyl records is be-
ing taken by video and games
product.”

Games product is also carried by
the company’s Games Centres, the
company’s five-unit, specialty
chain that is set to grow to 10
stores next year. Burke says,
though, that the Virgin mega-
stores will continue to stock games
even if those outlets are in close
proximity to a Games Centre.

Of the megastore product mix,
Burke continues, ‘“‘We see that the
various entertainment formats
will blend into one another. If you
look at CD video, it was a blending
of high-quality music and pictures,
and we now have CD interactive
coming up.”

As a retail company, Virgin will
embrace CD-I and any other new
appropriate formats that come
along, he adds.

Burke’s three years at the helm
of Virgin Retail in the U.K. have
been marked by substantial

Chain’s Mix

changes in the image of the compa-
ny and its aggressiveness in the
marketplace. He took over shortly
after 74 smaller stores had been
sold to rival W.H. Smith’s Our
Price chain, while the megastores
had been offered to Tower.

At the time, Virgin was viewed
as eager to be out of the retailing
sector. Burke is adamant, though,
that those days of contraction and
contrition are long gone. “We were
largely written off after the sale
of our smaller stores,” he says.
“We were thought to no longer be
a major force within music retail-
ing. I think we have confounded
that view.”

Virgin’s current total of 12 me-

(Continued on next page)

T

Suicide Act. Epic recording act Suicidal Tendencies drew more than 1,000 fans

for an in-store appearance at House of Guitars in Rochester, N.Y. Members of
Suicidal Tendencies are shown here with House of Guitars proprietor Armand
Schaubroeck, who is holding a CD of the band’s current album, “Lights,

Camera, Revolution.”

More Muscle In Musicland’s New L.A. Site

BY GLENN DARBY

LOS ANGELES—Musicland
Stores Corp. recently held an in-
dustry-only opening—complete
with a tuxedoed pianist/singer and
a flute/harpsichord duo—for its
newest and largest store, in Los
Angeles’ upscale Beverly Center.

At nearly 16,000 square feet,
with some 100,000 pieces of mer-
chandise, Musicland officials say
the new unit is actually three
stores in one: a Sam Goody music
store, a Suncoast Motion Picture
Co. outlet, and a classical/new
age/jazz store. The traditional
Goody mix comprises about half of
the superstore’s floor space; the
Suncoast video section takes 20%;
and the rest is devoted to the spe-
cialty musie department.

A 3-foot bust of Beethoven wel-
comes buyers to the department,
which affords a spectacular view
of the Hollywood Hills and down-
town L.A.

Overall, the store houses 38 lis-
tening posts and 35 video moni-
tors. The albums featured on the

listening stations are changed ev-
ery three to four weeks. The ma-
jority of the listening posts, a total
of 30, are in classical/new age/
jazz section, with the remaining
eight in the Goody part of the
store.

The Suncoast section carries
about 7,000 videotape and laser-
disc titles, along with the Holly-
wood memorabilia—everything
from celebrity postcards, shirts,
posters, and collectibles to books,
stuffed animals, and animated car-
toon cells. That area accounts for
average daily sales of $1,500, says
Suncoast assistant manager Joe
Folsom.

Also in the Suncoast store is a
first-of-its-kind hologram mer-
chandise display area, which fea-
tures a custom-order-only plaque
of Michael Jackson.

With such diverse merchandise,
the store has something for every-
one’s taste, according to GM Julie
Douglas. “During the day we get
the upscale buyers and at night
and weekends, we get the younger
crowd that makes R&B and rap

our biggest sellers,” she says.

Although the store has been
open only since July 17, it has al-
ready hosted a variety of in-store
performances and autograph ses-
sions. Acts that have played there
include rock band Big Daddy and
R&B group Sounds Of Blackness,
with their producers, Jimmy Jam
and Terry Lewis. Among those
who have signed autographs are
Henry Mancini, Tony Bennett,
Kool Moe Dee, Gladys Knight, and
Dr. Demento.

To strengthen its 90-store pres-
ence in Southern California,
Musicland is currently building a
smaller version of this store in
Hollywood’s recently renovated
Cinema District.

To promote Toni
Childs’ new album,
A&M tied in with
Tower Records
... See page 26
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In addition to 104 different
section dividers,

191 categories, 1312 artists,
and a full lire of accessories,
we can custom print

ANY THING YOU WANT.

Heavy Duty Polyethelene
Travel Cases

Album Case
1 Row
Holds 120

\ 4 Row 45 Case
FOR A FREE Holds 120 2 Row

oA CATALOG CALL - o 9“3‘(’; /275

n ase . ed.
800/648-0958 oot 2 - et
GOPHER | Island Cases
PRODUCTS = 1-800-343-1433

In N.Y. 516-563-0633

B RETAIL

ALBUM
RELEASES

RECORDS & VIDEO

*Largest oldie inventory in America
*Largest in stock selection of twelve inch vinyl,
cassette singles, maxis, CD5, CDs & cassettes
*Complete selection of laser video discs and music video
*Special low prices always available

IN BUSINESS FOR 35 YEARS
GROWING & STILL RANKED # 1

76-05 51st Ave. Elmhurst, NY 11373
phone: (718)-335-2112 (800)-221-1220
(800)-851-2525 (NY state only) fax: (718)-335-2184

WHEREVER YOU'VE BEEN YOU'RE BETTER OFF AT WIN

Your full service compact disc one stop...
America's largest distributor of independent music...

SCHWAKTZ

BROTHERS, INC.

Compact Disc Distribution

B Impressive [ill!
M Tens of Thousands of Titles!
B Special Orders Welcome!
B Tailor-made Backorder Service!
M Computerized Inventory!
M Overnight Delivery Available!*

Call today for our exclusive,
NARM award winning compact
disc sampler & free catalog!

1-800-638-0243 ext. 625
1-301-459-8000

FAX 1-301-731-0323
4901 Forbes Blvd. Lanham, Md. 20706

Celebrating 45 years of Distribution.

*certain restrictions may apply.

The following configuration ab-
breviations are used: CD—com-
pact disc; CA—cassette; LP—uvi-
nyl album; EP—extended play.
List price noted when available.
Multiple records and/or tapes in
a set appear within parentheses

Jfollowing the catalog number.

POP/ROCK

ARMY OF LOVERS
CD Giant/Reprise 24425-2
CA 244154

BAD ENGLISH
Backlash

CD Epic EK-46935

CA ET-46935

THE DOVES

Affinity

CD Elektra 61044-2

CA 61044-4

GALACTIC COWBOYS
CD Geffen DGC 24324

CA DGC 24324

RORY GALLAGHER
Calling Card

CD IRS X2-13131

CA X4-13131

JERRY GARCIA BAND
CD Arista 07822-18690

CA 07822-18690

BOBBY GOLDSBORO
Honey

CD EMI 96094-E2

CA 96094-E4

HAUNTED GARAGE
CD Metal Blade 26585-2

CA 26585-4

RIK NAPOLI

Fear And Love

CD innovative Music IM 315CD
CA IM 315CS

PEARL JAM

Ten

CD Epic Associated ZK-47857
CA ZT-47857

MORT SCHUMAN

Distant Drum

CD Atlantic 82290

CA 82290

THE SCREAM

Let It Scream

CD Hollywood 2-60994/$15.98

CA 4-60994/$9.98

SOUL FAMILY SENSATION
New Wave

CD Epic Associated ZK-47986

CA ZT-47986

SURF RAIDERS

Surfin’ Fever

CD Condor Classix-Azra CC 9100/$12.98

TIMBUK 3

Big Shot In The Dark
CD IRS X13094

CA X13094

TINA TURNER

Acid Queen

CD Razor & Tie 1985/$13.98
CA 1985/39.98

R&B/RAP/DANCE

MARGARET BELL
Over And Over

CD Reprise 26345-2

CA 26345-4
MASSIVE ATTACK
Blue Lines

CD Virgin 91685

CA 91685

MASTER P

Get Away Clean

CA In-A-Minute NLR-1001/$8.98
POP’S COOL LOVE
A Man

CD Elektra 61087-4

CA 61087-2

SHAKA

CD Arista 07822-18689
CA 07822-18689-2

COUNTRY

EXILE
The Complete Collection

CD Curb 77503
CA 77503

RONNIE McDOWELL
Your Precious Love
€D Curb 77507

CA 77507

RANDY TRAVIS
High Lonesome

CD Warner Bros. 26661:2
CA 26661-4

JAZZ/NEW AGE

BEBOP & BEYOND
Plays Dizzy Gillespie
CD 8Bluemoon 79170

CA 79170

MILT JACKSON

The Harem

CD MusicMasters 5061-2-C

CA 5061-4-C

PETER KATER
Collection 1983-1990
CD Silver Wave SD 605

CA SC 605

RANEE LEE

Deep Song

CD Justin Time 79377

CA 79377

WILD STRAWBERRIES
A Yaqui Way Of Knowledge

CD Laurie LCD 9000/315.98
CA LES 9000/$9.98

REGGAE

LEE “SCRATCH" PERRY
Lord God Muzick

CD Heartbeat 65

CA 65

U ROY

Natty Rebel

CD Carol 1869-2/$13.98
CA 1869-4/39.98

[
To get your company'’s new releases listed,
send release sheets or type the informa-
tion in the above format on your letter-
head. Please include suggested list price
whenever possible. Send to:
Karen O'Connor, New Releases, Billboard,
1515 Broadway, New York, N.Y. 10036.

VIRGIN RETAIL ACCENTS ‘ENTERTAINMENT’

(Continued from preceding page)

gastores is estimated to account
for a 3% share of the British mar-
ket, though Burke is determined
that neither of those totals will re-
main at their current levels for
long.

“Something which is not fully
appreciated is the rate at which

It’s Our Service
That Makes The Difference!

VINYL

VENDOLS

Music Merchandisers

We sell it ALL!
ACIDC to Zappa. .. Bach to Zamfir
Compact Discs to Cassette Singles®

90% fill on 90% of your orders!
Box-lot prices!

Same day shipping!
Weekly new release mailer!

Professional Advice + Personal Service
Competitive Pricing!

Guaranteed initial orders for
all new customers!

3005 BUSINESS ONE DRIVE
KALAMAZOO, MI 48001
(616) 383-6200
FAX (616) 383-6216
1-800-446-0006

Virgin is planning to expand,” he
says, adding that turnover has
grown by not less than 20% a year
in the last three years. “That’s
come both from growth within
stores and new stores,” he says.
“We have always said we would
like to have 20 or so megastores;
right now we have 12, with three in
the pipeline.”

New stores are being prepared
for opening in the regional centers

of Manchester and Newcastle and
what Burke describes as ‘““one oth-
er major English city.” He says he
hopes Virgin reaches 20 stores by
the end of 1992. That will make the
Virgin chain about one-quarter the
size of its nearest rival, HMV, and
300-plus stores behind Our Price.
Burke, though, is not impressed
by the numbers. He states, “We
want to be the best retailer—not
necessarily the biggest.”

A Blue Note Performance. Blue Note recording artist Geri Allen visits Tower
Records’ downtown New York outlet for an in-store performance. Shown, from
left, are Tower jazz buyer Cliff Preiss, Capitol regional sales manager Paul
Lanning, Allen, and Blue Note Records director of marketing and A&R Matt
Pierson.
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SAME DAY SERVICE -PERSONALIZED REPS-

-WEEKLY SPECIALS-LATIN PRODUCT-

e
g \ ‘:
N\'@  FOR FREE MAILER CALL US & DIAL EXT 423

B8l ABBEY ROAD DISTRIBUTORS

INFNP N EWPHONE 714-546-7177 TOLL FREE 800-827-7177-ANYWHERE
2228 S. RITCHEY, SANTA ANA, CA. 92705 FAX-546-0337

TENEMOS EL MEJOR SURTIDO EN CD'S, CASSETIES, DISCOS Y

VIDEOS MUSICALES (VHS) A PRECIOUS MUY REBAJADOS. LLAMENOS AL
|714-546-7177 EXTENSION 227 Y ESMERALDA LES ATENDERA CORDIALMENTE.

BAKER é TAYLOR /\UDIO

U IIS

FOR A FRE CATAI.OG CAI.I. 1-800- 332 3813

ACCESSORIES &
~ Distributing Over 500 .~ ¢
Major And independent Labels +

; UTE LOWEST PRICES = comumuzeomoﬁn
AND WEEKLY SPECIALS

PROCESSING- INSTANT
M. LARGEST IN-STOCK VERIFICATION OF WHATS 1l
- INVENTORY IN THE U.S. STOCK AS YOU PLACE Y 5
. ORDERS SHIPPED OVER ORDER! e
. NIGHT AT NO EXTRA B NEW RELEASES AND TOP:
& _CHARGE NATION- ALWAYS AT A DISCOUNT
. WIDE~ INCLUDING B THE MOST KN J
| SATURDAY DELIVERY! SALES REPQESENTATNE%

LOS ANGELES ilsom

1\ YORK 21205173737

Lou Dennis Gets ‘Kick’ Out Of WEA Sampler:
Tower’s Japanese Dozen; Chrysalis’ Earful

BEND OVER: Attendees at the WEA convention in
Chicago received a unique promo CD sampler of forth-
coming distributed-label product, the literal “butt” of
which is Warner Bros. senior VP and director of sales
Lou Dennis.

The sampler is titled “Kick My Ass,” and the cover
features a photo of Dennis assuming the position, hold-
ing up his sport jacket to accept a well-placed wingtip.

Many in the business will recall the famous scene in
the 1984 comedy “This Is Spinal Tap,” in which promo
man Artie Fufkin (played
by “Late Night” musical
director Paul Shaffer)
implores the members of
the hapless heavy metal
band to boot him in the
derriere after a disas-
trous Chicago in-store
appearance. But not ev-
erybody is aware of the
fact that Dennis himself
inspired that hilarious
scene.

As the “Kick My Ass” liner notes by Thane Tierney
explain, Dennis was on the road with the comedy
group and former Reprise artists the Credibility Gap
at an International Tape Assn. convention in Tucson,
Ariz., some years ago. The Gap’s sound and lighting
equipment failed to show up, and the contrite Dennis
defused the situation by bending over and exclaiming,
“Guys! It’s my fault! Kick my ass!”

Years later, Gap members Harry Shearer and Mi-
chael McKean starred in and collaborated on the
script of “This Is Spinal Tap.” In a recent story on the
movie in British rock magazine Q, Shearer said that
many in the rock world have approached him over the
years, claiming that they must have been the inspira-
tion for various scenes or characters in the film. But
he said that the only character in the movie based on a
real person was Polymer Records’ Fufkin, who was in-
spired by Warner Bros.’ Dennis. So art—or Artie—im-
itated life.

WE GET LETTERS, TOO: Keith Cahoon, Far East
managing director for Tower Records, sent Retail
Track a letter recently and, among other things, men-
tioned that the chain opened its 12th store in Japan in
early July, a 6,000-square-foot outlet in Kawasaki. In
September, the chain will open its 13th store in that
country in the town of Nigata.

I.ISTEN HEAR: Chrysalis Records VP of sales Mike
Greene recently held a hstenmg‘party featuring up-
coming albums from the label in an unusual venue.
Greene, realizing that most listening parties often re-
sult in a lot of schmoozing while the showcased album

RETAILY
TRACK

by Ed Christman

is relegated to serving as musical wallpaper, decided
to invite a bunch of accounts to Lyric Hi-fi, a stereo-
components store on Lexington Avenue in New York.
In a specially constructed room in the store, Greene
played cuts from upcoming albums by Laurie Free-
love, Blue Aeroplanes, Jethro Tull, and Follow For
Now on a stereo system valued at more than $150,000.
““That is something that I always wanted to do,”
Greene says. “The atmosphere is so much more condu-
cive to listening. We wanted to really focus on the mu-
sic and they have the
world’s greatest demon-
stration system.” !

In what appeared to be
a vote of confidence for
vinyl, Greene chose to
use the all-but-defunct
format to highlight the
music. ‘“We listened to
the albums both ways, on
CD and viny!l, and while
Follow For Now sounded
pretty good on CD, Lau-
rie Freelove and Jethro Tull sounded warmer on rec-
ord,” he says. “Vinyl sounds great but I am not trying
to brmg it back. The problem with vinyl is nobody can
sell it anymore.” In fact, Chrysalis doesn’t even make
vinyl versions of albums anymore so Greene had to
import the four showcased titles from the label’s U.K.
arm.

oN THE MOVE: Paul Foley, formerly a sales rep with
CEMA, has joined PolyGram Group Distribution as
sales manager of the Boston branch ... Ann Litin, the
national singles sales director for Elektra, has left the
label. She has been replaced by Bonnie Burkert, who
previously was the Northeast marketing coordinator.

NOT AN OMEN, WE HOPE: During a recent trip to
the East Coast, Dutch Cramblitt, Los Angeles-based
national sales director for SBK, had an eyebrow-raising
experience. Seems that as he, New York sales depart-
ment assistant Suzi Gerhold, and other SBK’ers rode
by a theater in Roslyn, N.Y,, they spotted a sight that
literally elicited screams. The marquee featured two
movies, whose titles juxtaposed thusly: “Dutch, Life
Stinks.”

As if to prove that salvo true, on the return trip—
when Cramblitt intended to take a photo of the mar-
quee—tbhe title of the first movie, “Dutch,” had already
been removed. So, these days, when Cramblitt calls
SBK’s East Coast headquarters and identifies himself,
the standard response is, “Dutch? Life Stinks.”

Assistance in preparing this column was provided by
Chris Morris and Geoff Mayfield.

Bilbeerd ]QQ]
RECORD
[RETAILING
DIRECTORY

PRERECORDED
MUSIC/VIDEO DEALERS
AND CHAIN
HEADQUARTERS

* Buyers

in NJ call
908-363-4156

For fastest service
caII 800 344-7119

Reaching record retailers has never been easier!

Over 7,000 listings include:

* Independent retailers,
owners and addresses

* Phone & fax numbers

* Chain headquarter
locations

* Management staff

» Store Planners
..and more!

Now you can
reach recorg
retallers d/fect/y
& this Compact
6x9 directo
fits right in
your briefcasel

(includes sgp)

Or send check or money order to: Billboard

Directories, PO Box 2016, Lakewood NJ 08 707

(Add approprlate sales tax in NY, NJ, CA, TN, MA IL and DC. ) Please add an additional $5 per dnrectory for foreign orders.
~ BDRF1966 |

wwWw americanradiohistorv com

BILLBOARD AUGUST 31, 1991



www.americanradiohistory.com

-‘

Mohs Storm
Retailers

ROVING HORDES of
money-laden school kids
(with parents in tow) are
ready to descend upon un-
suspecting retailers as the
back-to-school rush begins.

Wouldn’t it be awful if they
left your store, unsatisfied,
with their pockets still full

of cash?
L

They want their Disney
music! (As you already
know, children’s music is
one of the most frequently
purchased products at back-
to-school time.)

Make their day!

To restock your stores, a
special four-week promotion
will be offered from August
19th through September 13th.

Titles offered include:

Soundtracks:
The Little Mermaid,
Fantasia, The Jungle Book,
The Disney Afternoon

Best Sellers:
The Disney Collection 1-2-3,
Silly Songs, Children’s
Favorites 1-2-3-4, Sebastian,
Minnie 'n Me, Music Box
Artists, Disney Babies:
Wake-Up, Playtime, Lullaby

I w

Don’t let the back-to-school
mob bypass your store.
Contact your Walt Disney
Records representative and

take advantage of our re-
stock program.

© DISNEY

RETAIL |

INTOUCH IN-STORE PREVIEW SYSTEM TO BOW IN FALL

(Continued from page 37)

Between 10 and 20 i-Station box-
es are set for October installation
in Tower, Shamrock Entertain-
ment, and Wherehouse outlets, at
a monthly lease cost of $300 per
machine. So far, all majors save
for the Sony family of labels and
such indies as Fantasy, Next Pla-
teau, Rykodisc, and Profile have
provided albums to be tested on
the system. Intouch plans eventu-
ally to charge labels for placing al-
bums on the system.

The idea is to provide the con-
sumer with the information need-
ed to make an intelligent, risk-free
purchase, says Intouch Group
president Joshua Kaplan.

NOT A VENDOR
“We're not a kiosk vendor, but
an information company,” says

| Kaplan.

The i-Station, Kaplan says, ‘“re
duces ‘selection stress,” and in-
creases customer satisfaction and
repeat business, by giving custom-
ers enough information to feel con-
fident in making their buying deci-

sions.”

Usage of the i-Station is free to
the consumer. The process re-
quires customers to first fill out an
application form for a bar-coded,
credit-card-like “i-Card,” which al-
lows access to the system. The
form asks general demographic
questions slanted toward music-
purchasing habits, which can later
be used to provide consumer feed-
back to record companies. With
the i-Card in hand, customers then
browse the bins, bringing selected
CD longboxes up to the machine.

REVIEWS AVAILABLE

After waving both the i-Card
and CD bar codes over the i-Sta-
tion’s scanner, the album cover
and the titles from it that can be
sampled appear on the touch
screen. In addition to sampling the
album, the machine also provides
text reviews of the title and, when
available, music videoclips. Other
titles by the same artists can also
be accessed. Finally, the i-Station
also provides ‘‘associative query

Back In The Mainstream;
What Roadrunner Has In Mind

DEAL ME IN: The jazz and blues
of Mainstream Records returns to
the indie network after a 20-year hi-
atus, following a deal with West-
bury, N.Y,, distributor Koch Inter-
national.

Mainstream, founded in 1964 by
the late record producer Bob Shad,
boasts a catalog of more than 300 ti-

GRASS Fa
ROUTE

by Deborah Russell

tles, including works by jazz greats
Stan Getz, Dizzy Gillespie, Art
Farmer, and Maynard Ferguson,
as well as bluesmen Lightnin’ Hop-

kins, John Lee Hooker, Sonny
Terry & Brownie McGhee, and Ray
Charles. Sarah Vaughan's “Send
In The Clowns,” Carmen McRae’s
“Alfie,”” and Morgana King’s “A
Taste Of Honey”’ are just a few hits
on the Mainstream roster.

The reactivated label, complete
with record and publishing divi-
sions, has opened offices in L.A. and
London.

BEEP! BEEP! New York’s hard-
rockin’ Roadrunner Records has
purchased a 50% interest in London-
based industrial imprint Third
Mind, which spawned such talents
as the Legendary Pink Dots, Front
Line Assembly, Heavenly Bodies,
and Portion Control.
Third Mind president Gary Le-
vermore remains at the U.K.-based
(Continued on next page)

Give Him An ‘A’ For Good Conduct. Conductor John Mauceri is congratulated
after conducting a concert by the Hollywood Bowl Orchestra July 13 at the
Hollywood Bowl. Shown, from left, are Stan Goman, senior VP of retail
operations, Tower Records; Russ Solomon, president, Tower Records; Mauceri,
David Weyner, president, PolyGram Classics and Jazz; and Costa Pilavachi, VP
of A&R, Philips Classics.

screens,” which ask the customer
to rate the record and indicate pur-
chase plans.

A former executive with the
Connecticut-based Gartner Group
market research firm, Kaplan dis-
covered that Swiss record stores

‘We’re not a kiosk
vendor, but an
info comparny’

still had in-store listening posts
during a trip there in 1985. Hold-
ing onto the concept, he joined an
investment banking firm in Cali-
fornia, and gained a background in
technology.

Kaplan launched the San Fran-
cisco-based Intouch Group in 1990,
having already begun the two-year
development project that resulted
in the i-Station. Kaplan declines to
reveal the cost of developing and
manufacturing the machine.

The i-Station, Kaplan notes,
closes the “time gap” between tra-
ditional exposure venues like radio
and music purchase.

CATALOG ALSC FEATURED
But Intouch is geared beyond
the new-release emphasis of tradi-
tional exposure outlets. For each
new release featured on the sys-
tem, labels are allowed to promote
20 catalog titles.

For labels, the proposed price
structure, which slides downward
depending on the quantity of new
titles promoted, starts with a four-
month fixed new-release contract
at $4 per single new release album,
per month, per i-Station, with the
accompanying 20 catalog titles
priced under a 12-month contract
at a nickel apiece per month, per i-
Station. After four months, the
new release is enrolled for free as
a catalog title.

Kaplan notes, then, that to pro-
mote one new release and 20 cata-
log titles for a year in one store
with one i-Station would cost $28.
“Multiply that by 500 stores, say,
and it costs $14,000 to have 21 al-
bums available for preview.”

Intouch has hired Soundata to con-
duct a test, beginning in late Octo-
ber, to determine whether the i-Sta-
tion can increase sales. When that
test is completed, Kaplan plans to go
to labels and negotiate contracts.

LABEL EXECS’ OBJECTION

Record label executives endorse
the i-Station but not the proposed
price structure. For instance, Mike
Greene, Chrysalis VP of sales,
says the labels are not ‘‘Daddy
Warbucks.” Intouch should rely
on retailers and not labels to foot
the bill, he says.

“The first beneficiary of this is
the record retailer,”’” he says.
“They sell across the spectrum on

(Continued an next page)

"Macho Country Rock"

"Both the song and the album prove that
the country-rock roll the Marietta
singer-songwriter has been on will
continue. ‘There's absolutely no second-
release letdown by Mr. Tritt, whose debut
album 'Country Club' has sales of over 1
million. From the title track to the first
single and current hit 'Here's A Quarter
(Call Someone Who Cares)' to the
album-ending 'Homesick,' Mr. Tritt
proves a hat isn't vital to success in
country music. This is macho country

Russ DeValut
Atlanta Journal-Constitution

rock."

TRAVIS | \* TRITT

"Country music is the

soundtrack for the worhng
person's life."

Travis Tritt

@

\
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HE RETAIL
MUSIC

JEIRworip

WORLDWIDE SERVICE
FOR DEALERS

Order with confidence from our multi-million dollar inventory.

Take advantage of our tremendous buying power!

COMPACT DISCS AND CASSETTES
Orders on pre-recorded material for domestic only.
*VHS Movies sLaserdiscs *Audio/Video
*Computers *Fax Machines *Car Stereo
*Telephones *Blank Tapes *Accessories
J&R Music World *Wholesale Division
59-50 Queens Midtown Expy. Maspeth, NY 11378
Fax: 1-718-417-3742 - Phone:1-718-417-3747
Toll Free: 1-800-221-3191

DISTRIBUTING OVER 100,000 TITLES
) OF MAJOR & INDEPENDENT LABELS.

CICSIY DisTriBUTORS

COMPACT DISCS

TOLL FREE: 1-800-329-7664 Ask For Bruce
LOCAL: (305) 621-0070 « FAX: 621-0465
15959 N.W. 15 AVE., MIAMI, FL 33169

PROF. TAPES
& MIUCH MORE!

AWARD WINNING SERVICE COMPANY@J
Vi

Universal One Stop

Any First-Time Order
For A Limited Time - Order Now!!
* 37 years in business
» Overall lowest price
on the street
- Every configuration
plus accessories
* Every order shipped
the day received
* Special pre-order pricing
* Weekly specials
- 350-page monthly
catalog with all product
at the latest price.

Winner Of NARM's
"One Stop Of The Year*
Award

1991,1989,1986

FAX (215) 426 2667 1 800 523 0834 (215) 426 2667
Universal One Stop 2055 Richmond St Phila. PA 19125

INTOUCH IN-STORE PREVIEW SYSTEM

(Continued from preceding page)

the catalog. I may go weeks on the
system without a Chrysalis cata-
log album being listened to. The
relationship should be between re-
tailers and Intouch.”

Another label executive agrees
with Greene about cost. ““Based on
the proposed cost, we would have
to do some millions in incremental
units to generate enough money to
justify our investment in the ma-
chine,” he says.

Kaplan responds that “people
are trying to understand the cost
before they understand the bene-
fit. If what we are doing is suc-
cessful in encouraging sales, then
the label executives will evaluate
how they spend their dollars.”

But both label execs say the i-
Station has the potential to be an
important selling tool. The latter
says one thing he particularly likes
is, “if you consider the information
that SoundScan delivers, which
tells you what is selling, Intouch is
like the missing piece of the puzzle
in that it will provide information
about individual consumers.”

POINT-OF-PREVIEW INFO
Providing record companies
with “point-of-preview” consumer
data that the i-Stations compileis a
key selling point of the system.
“We can poll the machine every
night and tell how many previews

Intouch’s i-Station, which allows consumers to sample music from nearly 25,000

albums, is put to the test by a shopper.

were made by what type of per-
son,” says Kaplan. “Blind sam-
ples” of various demographics’ lis-
tening habits and competitive ana-
lyses pitting various artists’
relative popularity are also possi-
ble, he says.

Industry veteran Dick Wingate,
in charge of catalog acquisition for

Intouch, adds that the addresses
compiled from the i-Card applica-
tions will form a mailing list for
the forthcoming monthly publica-
tion intune, which will alert card-
holders of forthcoming i-Station ti-
tles and provide additional promo-
tional opportunity for record
companies.

GRASS ROUTE

(Continued from preceding page)

helm of the company, and will use
Roadrunner to ignite distribution
stateside.

Roadrunner publicist Susan Mar-
cus reports the first projects under
the new deal include albums by So-
lar Enemy (formerly Portion Con-
trol), Will and Delerium (offshoots
of Frontline Assembly), and Ed-
ward Ka-spel, (front man for the
Legendary Pink Dots). All four
projects are slated for Oct. 29.

SEEDS & SPROUTS: Otto Gust,
president of San Diego-based Time
Is Records, recently created the So-
ciety Cafe series, projecting an ear-
ly 1992 release from guitarist Rob-
ert Conti. Distribution includes
pacts with New York’s Twinbrook
Music and Davie, Fla.’s Rock Bot-
tom Dist.

Blues guitarist and vocalist Bar-
bara Lynn (‘“(If You Lose Me)
You’ll Lose A Good Thing”’) has
inked a long-term recording deal
with Austin, Texas-based Antone’s

Records . . . Honky-tonk, rockabilly
cowgirls Ranch Romance signed a
deal with Durham, N.C.’s Sugar
Hill. Look for “Blue Blazes” com-
ing soon ... Concord, Calif.’s Con-
cord Jazz signed German harmoni-
ca player Hendrik Meurkens. His
label debut, “Sambahia,” melds be-
bop with samba. Meanwhile, Con-
cord’s Picante imprint is the new
home to Grammy award-winning
band leader and conga player Ray
Barretto. His “Handprints” release
is imminent ..: New York’s Noise
International is seeking demos
from American acts in order to di-
versify its roster beyond the speed-
metal genre.

Next Plateau of New York has a
winner in Supreme Nyborn’s “Can
You Handle It,” from the smooth

rap album “Style” ... Reggae star
Judy Mowatt is out with her first
new record in three years: “Look At
Love” on Newton, N.J.’s Shana-
chie. (Listen for contributions from
Marcia Griffiths, Tyrone Downey,
Dean Frazer, and Bongo Herman)
... New York’s Profile continues
its dancehall reggae winning streak
with Junior Demus’ new “When Me
Come.”

The economic climate
and traditionally quiet
August market have
put pricing pressure
on the big U.K. chains
... See page 64

400 CD Books in 2 sq. ft.-
CD’s keptinjewel boxes
behind the counter.

Call for
FREE
sample
CD See-
Through
Browser

Browser

DISPLAY SYSTEMS
CHICAGO ONE STOP, INC.

401 West Superior « Chicago, IL 60610
Phone: 312-822/0822 - Tollfree: 800- 822/4410

H L DISTRIBUTOR

1301 S.W.70 Avenue  IN

Miami, Florida 33144

« Excellent Service

S,
C

« Great Fill - Super Prices

« Knowledgeable Sales Reps + Huge Inventory

« Customer Satisfaction
« Fully Computerized

+ CD - Cassettes: 12"

» Accessories

Local: 305-262-7711, Ask for. Thomas
or Call Toll Free: 1-800-780-7712
Fax: 305-261-6143

WE ARE A SERVICE ORIENTED COMPANY
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KOROUNIK & PARTNER, ZURICH

Now nobody can
rob you blind!

Pataco's Multi-Security System guarantees that CDs, videogames,

videos and cassettes leave your shop via the cash register.

]S({ A 3 2 Internationale
A AL v G \ A Funkausstellung Berlin
Ak BEe ) \ world of consumers electronic

August 30- September 8, 1991
Hall 11.2 / Booth 04 A

Video Suono Roma, ltalia
September 12 - 16, 1991
Hall 10 / Booth E 10

Asia Shop' 91 Singapore
November 13 - 16, 1991
Hall 4 / Booth H-J/4-5

Some anti-theft systems are not very
reliable. Others are very expensive.
Some detract from the presentation
of the goods, while mcst waste
valuable display space. Thee's only
one system with none of these
drawbacks and other, decisive
advantages: Pataco's Mult -Security
System which is compatible with any
standard merchandise disglay and
can be fittet with any alarm system.
Have a word with us. With cur plan-
ning experience, installation exper-
tise and after-sales service, you
couldn't be in safer hands

Pat@co

HiFi. Shop Design. Accessories.

We'll make your store upbeat.

Switzerland: Pataco AG, St. Gallers -azce 3, CH-8353 Elgg, Phone 052/48 25 21, Fax 0%2/48 12 1C
italy: Pataco ltalia, Via Regina 87. 1-22010 Carate Urio, Phone 031/401 094, Fux 031/400 00%
FRG, Austria: Pataco Ges.m.b.H., Aushiasse 37, A-6250 Kundl, Phone 05338/85 87, Fux 05338/85 88
For all information about national egencies and also about taking over a new country representation

" TR | N . q 49 qQ
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Billboard

Classified Action Mart

|
|
I
| To order an ad...check the type of ad you want...
|
|
|
I
I

O Regular Classified: $3.50 per word. Minimum order $75.00.
[ Display Classified: 1in./1x $110.00 - 1 in./4x $100 perin./
13x $95.00 per - 1in./26x $90 per = 1 in./52x $70.00 per.

OReverse Ad $10.00 additional charge

0 Box number/address $7.50 for handling. Only regular mail

forwarded - tapes not acceptable.
O Position Wanted - $50.00 per inch
Radio Broadcast/Media Rates!

| ‘ 01in./1x $70.00 - 1 in./4x $65.00 per

1 in./12x $60.00 per - 1 in./26x $56.00 per

L!_EJ 1in./752x $52.00 per

SERVICES

FROM THE USA-AIR FREIGHT
Transport daily. Special to the Music indus-
try since 1953, Worldwide. Confidential At-
tention. Low Rates. Contact:

Dennis Klainberg, Dir.
BERKLAY AIR SERVICES CORP.
POB 665, JFK Airport, NY 11430, U.S.A.

Fax: 718-917-6434  Ph: 718-656-6066

NEED RECORD/MUSIC PROMOTION?

EXPERIENCE! EXCELLENCE!
Working All Leading National Charts
“One Of The Most Foremost
Names in Music Promotion"
RCI Records Inc., (615) 833-2052
P.O. Box 110802 - BB
Nashville, TN 37222-0802

COMPLETE CD AND CASSETTE
PRODUCTION

17Ol e icec
L l-/!_ UUSE
212-333-5950

MASTERING  REPLICATION

PRINTING TOTAL PACKAGING
POSTERS  GRAPHIC DESIGN STUDIO
PERSOMALIZED EXPERT SERVICE

101 WeST 571n 1. NEW YORK. .. 10019
“FOR THOSE WHO HEAR THE
DIFFERENCE"

FOR COMPLETE CASSETTE,
C.D., RECORD MANUFACTURING
& PACKAGING SERVICES CALL:

(513) 681-8400

2832 SPRINE GROYE AVE.-CINCINNATI, OH 45225

AUDIOPHILE
QUALITY...

* Cassette Duplication
» Compact Disc Production
» DMM Vinyl Pressing
* Custom Graphics
* Mastering Studios

COMPLETE PACKAGES with state

of-the-art Neve Digital Mastering for

CD, Studer & Lyrec HX-Pro Cassette

Duplication, DMM Mastering for Viny!

and a complete in-house art depart-

ment - design, layout, typesetting, color

separation

Get THE BEST at no extra cost!

For a Complete Brochure, call or write ot
EUROPADISK, LTD. \

.

75 Varick Street, New York, NY 10013 [
®(212) 226-4401 FAX (212) 966-0456 %ias®

OUTSTANDING SELECTION
AT BARGAIN PRICES
Budget/Midline/Cutouts, Gospel,
Blues, Jazz, MORE, etc.
LP's/CASSETTES/CD'’s
Serving independent outlets, rack jobbers, fieamarkets
Free Catalog — Dealers only!
A.B.A. Record Dist.
175 Main St., Lodi, NJ 07644
(201) 471-6543 Fax # (201) 471-7065

Payment must be enclosed with your ad copy. Send to
Billboard Classified, 1515 Broadway, NY,NY 10036.

Cancellations must be in writing and mailed to the Classi-
fied Department.

15% agency commission applicable only on ads of 2" or
more running 2 consecutive weeks.

Call Jetf Serrette NY State - 212/536-5174
Outside NY State - toll free-800/223-7524

LR R R I I

**REAL ESTATE TO THE STARS**

For advertising information call Linda Hersch
1(800) 950-1018 - In NY (212) 536-5284
CALL FOR RATES

LA R R A I T

800 #'s (ONLY USED) FOR CLASSIFIED OR REAL ESTATE ADS.
FAX YOUR AD TODAY! (212)/536-535]
Get satisfied through classified!

|
|
|
|
|
|
|
|
|
|
|
|

AAA VIDEO DISTRIBUTORS
USED MOVIES & NINTENDOS
BOUGHT & SOLD
SPECIALIZE IN NEW STORES
& BUYOUTS
2 OFFICES TO SERVE YOU!
EAST COAST WEST COAST
800-220-2200 800-220-7100

AMERICAN MUSIC WHOLESALERS, INC.

THE MUSIC YOU WANT AT THE PRICES YOU NEEDM
MID LINES/BUDGETS, CASSETTES & CD.’s
LARGE SELECTION OF.

AOCK ¢ SOUL  GOSPEL ¢ JAZZ  BLUES
COUNTRY ¢ and more!

Call or write for free catalog {seliing to the trade only)
1320 Stirng Road, Suite 108
Dania, Flonda 33004
Tel: (305) 921-2706

WANTED TO BUY

WANTED
CD's and tapes urgently needed. Quality titles
only at discount prices. We buy bankruptcies,
overstocks, promotions, etc. Please fax list of ti-
tles, availability and pricing.
WORLDWIDE FACTORY LIQUIDATORS
Fax 314-447-3012 Tele: 314-447-9015

HELP WANTED

Buy direct and save! While other people are
raising their prices, we are slashing ours. Ma-
jor label CD’s, cassettes and LP’s as low as 50¢.
Your choice from the most extensive listings
available. For free catalog call (609) 890 6000.
FAX: (609) 890 0247 or write
SCORPIO MUSIC, INC.
P.O. Box A
Trenton, NJ 08691 0020

D.J./V.J.
GULF COAST—GALVESTON

New high energy - high volume beach
day/night club seeking innovative and
progressive D.J./V.J. to set the pace.
We want only the best. Salary negotia-
ble. Send resume and tape to:

Cody Zinn
3119 Avalon Place
Houston, TX 77019

~rr

Ae

PROFESSIONAL DESIGN DEPT.

1-800-468-9353

The Professional Edge in

Cassette Duplication

Each order
custom personalzed
to fit your budget

and your total needs
High speed - Realtime

& DABeﬁia:oNﬁon
L 1-800-633-0455
ﬁ" NRI) Call For Free Sampie

CARIBBEAN ARTS
Largest selection of Reggae merchandise lrie t-shirt
- leather African pendant rasta caps - knitted rasta
belts - red, gold, green shoelaces - kente hats -
much morel!! Call or write for color catalog.

(212) 598-9100
Nichelas Neveity Sales, lac.
864 Broadway, New York, NY 10003
DEALERS ONLY

DON'T BUY CUTOUTS!

Until You See Our Catalog
Of Great Cassettes and CD’s
TARGET MUSIC DISTRIBUTORS
7925 N.W. 66th St., Miami, FL 33166
(305) 591-2188 DEALERS ONLY

NATIONAL SALES MANAGER

Rapidly expanding national manu-
facturer and distributor of video and
audio products, seeks national
sales manager with background of
national accounts and alternative
markets. New Jersey based. A
great opportunity for growth. Submit
resume:

Box #7930
Billboard Magazine
1515 Broadway
New York, NY 10036

Operating Supplies
Plastic & Paper Sleeves - Cassette Shells
Jewel Boxes - CD Blisters - Divider Cards

Wrapping & Packaging
The Shrinkmaster™ Packaging System

Retail-level packaging;Does LP’s, Videos, CD's.
Cassettes & more. Easy operation. $279.95 complete

The CD Sealer™
Stop taping! Stop stapling! Seal blister paks
cleanly and efficiently. Complete system, $229.95.
Music & More...
Indie Labels - Budget & Cut-Out CD’s,
Tapes & LP’s - Novelties - Books & Mags

Performance Dist.
2 Oak St. POB 0156
New Branswick N) 08903-0156

ALTERNATIVE MARKETING MGR.
Expanding Independent Record Co.
seeks person with National Mktg.
experience to handle growing
marketing needs. Write to:

Box #7928, Billboard Magazine,
1515 Broadway, New York, NY 10036

Tel: (908)545-3004 Fax (908)545-6054

NATIONAL SALES MANAGER
Leading idependent label (NY based)
seeks experienced professional to
quarterback national sales and mar-
keting. Send resumes to:

Box # 7926, Billboard Magazine
1515 Broadway, New York, NY 10036

HELP WANTED

NOVELTIES

NATIONAL ALTERNATIVE/
DANCE PROMOTION
New York based label requires energy and ex-
perience with the Alternative Rock and Dance
marketplaces. Are you a Post-Modern Encyclo-
pedia? Computer bkgrd. helps. Send resumes to:
Box #7924, Billboard Magazine,
1515 Broadway, New York, NY 10036

NATIONAL PUBLICITY/
VIDEO PROMOTION
Experience in all facets of PR for both
new and established acts necessary.
All bases must be covered. Write to:
Box #7925, Billboard Magazine,
1515 Broadway, New York, NY 10036

BILLBOARD MAGAZINE
IS LOOKING FOR
EXPERIENCED
ADVERTISING SALES
PROFESSIONALS.
KNOWLEDGE OF THE
MUSIC AND VIDEO
INDUSTRIES IS A MUST.

PLEASE PROVIDE COVER
LETTER, RESUME AND
SALARY REQUIREMENTS.
RESPOND TO:

BOX #7915
Bililboard Magazine
1515 Broadway
New York, NY 10036

THEATRICAL ROCK PERFORMER
WITH INNOVATIVE ESTABLISHED
ACT SEEKS ENGLISH OR BLACK-
INFLUENCED MUSICIANS.
EXPERIENCED, CLEAN,
SPONTANEOUS.

(213) 288-3690, Tye

(MUSIC MANAGERS!)

BEST BUY Company has over 25 new
positions available throughout the
Central United States for experienced
Music Managers. Look for details in
our ad in next weeks issue!

MUSIC MANAGERS!

BEST BUY Company has over 25 new
positions available throughout the
Central United States for experienced
Music Managers. Look for details in
our ad in next weeks issue!

NOVELTIES

VALLEY OF FIRE

Poster Signed & No. (18"x24") $23.75 shipped
T-Shirt $19.50 shipped
Long-Sleeved T-shirt $25.00 shipped
CA Residents add 6% Sales Tax

© Rigler Productions

1001 Bridgeway #705, Sausalito, CA 94965 800-553-6367

CATCH THE PROFIT TRAIN ON BACK-TO-
SCHOOL MERCHANDISE NOW!!

We are your complete one stop for music related items.
T-SHIRTS, POSTERS, PATCHES, ETC.
SAME DAY SHIPPING!!

CALL US NOWI!

IMACHERS POSTER, INC.
7911 N.W. 72 AVE., SUITE #102

MEDLEY, FL. 33166

New! 1(800) 248 2238 Fax: (305) 888 1924

Attn: Record Deal Seekers!!!
Save yourself hours of research and endless
phone calls. Now available, this up-to-date Mail-
ing List of Record Labels. Includes phone num-
bers, addresses and contact names. Send

Check or Money Order: $19.95 Hardcopy or
$29.95 Diskette (Specify Mac or IBM).
To: MG Associates
3960 Laurel Canyon Blvd. Suite 188
Studio City, CA 91604

POSITIONS WANTED

DRUMMER WITH MAJOR ENDORSEMENT. EX-
CELLENT IN ALL STYLES, READS ETC. LOOKING
FOR FULL TIME WORK WITH ESTABLISHED NA-
TIONAL RECORDING ACTS. CALL 708-956-0282.
CHARLES ZAK.

COMPUTERS

The #1 Softtware Hit in Record
Stores Across the Nation

Complete Family of Software
Systems for Record Stores
from Single Stores to Chains

Your One Stop Record Store Software and
Comp Hardware Company

MUSICWARE USA

5611 Creedmoor Rd.
Suite 245

MUSICWARE EUROPE
Saxony House
Easthampnett, Chichester
Rateigh, NC 27612 Sussex, Engtand PO18 OJY
(919) 833-5533 UK (0243) 775419

(919) 833-5528 FAX UK (0243) 776327 FAX

Trak

oﬁ\"“‘w'.‘u::\i
e
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C

res
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Trak Sys'ems catl for more information

wararora. o1 ovss: 800-942-3008

203-265-3440

GSL MAKES IT EASY! )

YSTEMS
N COMPUTER S "
CT):ET;EEAF?EESC;RD AND VIDEO INDUSTR

F

THE #1
CHOICE OF
THE #1
RETAILERS

* Single and mult srore relai
Systems

* One stop/whosesale/distribu
hon packages

* Over 10 years of indusiry
expenence

* Database incroed

* State-of-the-art barcode

» inventory Control

aAppic ation's * Pount Of Sake
* Custom systems and consult * Vigeo Rental

nQg servicas » Accounting
* Portadie Scanming * Returns

YOUNG SYSTEMS LIMITED
6753 Jones Mill Court Suite B Norcross GA 30092
404/449-0338
Now available in Australia! Call (08) 330-24_71}
FIXTURES

FACTORY DIRECT
COMPACT DISC DISPLAYERS
AUDIO CASSETTE DISPLAYERS
LASER DISC DISPLAYERS
VIDEO CASSETTE DISPLAYERS

Modular Merchandising System. Architectural
Merchandising Floor Plans at no cost or obliga-
tion.

Free 40 Page Color Catalog
1-800-433-3543
Ask for Ken Cohen

Stocked in Chicago, Baitimore, Los Angeles
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FIXTURES LIQUIDATION

CHASE LIGHTS
NEON
SIGNS - FIXTURES
POSTER HOLDERS
FACTORY DIRECT
1-800-228-5768
Ask for Rich Lile

BROADCAST MEDIA

PD/MORNING MAN WANTED
Major CHR Station in Myrtle Beach, SC
looking for talented personality to do
A.M. show as well as PD responsibilities.
Good pay/benefits & working conditions.
Great town. EQOE. Send Tape & Resume
to: WYAV FM, 1571 Trade St.

Myrtle Beach, SC 29577
Attn: T. Atkinson

NATIVE AMERICAN
“SAVE THE EARTH FESTIVAL 92"

WORLD LARGEST OUTDOOR CONCERT
South Florida

March 21st & 22nd
(407) 835-1868

LICENCED GRATEFUL DEAD
MERCH. 1960'S GOODIES.
IMPORTS FROM MEXICO,
GUATEMALA AND INDIA
FREE WHOLESALE CATALOG
GYPSY ROSE BOX 624-BB

RICHBORO PA. 18954
{215) 968-8740

TAPES

CUSTOM AUDIO/VIDEO

CASSETTES

“PERFECT DEMO LENGTHS"

e TDK Audio/Video Cassettes

* DAT Cassettes

* Ampex Mastering Tape

* Empty Reels & Boxes

* Norelco & Soft Poly Boxes

* Audio/Video Albums

e Cassette Labels ¢ Insert Cards

* Endless Cassettes

*C-0's * Splicing Tape

* AGFA, BASF & Magnetic Media
Audio Tape (Pancakes)

*Celebrating our 25th year

Calf today for our free catalog and price bst!!

ﬁ AUDIO PRODUCTS INC.

[\
1 \
® _RECORDING INDUS.'IRY SUPPLIES @)

4212 - 14th AVENUE e BROOKLYN, NY 11219
or call: 1-800.221.6578
212-516-CALL » 718-435-7322
FAX 718-853-2589 « MC/VISA ACCEPTED

SMITH ALSTER & CO.
(LIQUIDATORS OF
ENTERTAINMENT PRODUCT)
Buying your unwanted CD's,

Cassettes & LP’s

Large inventories needed
for Export

e Bankruptcies

e Consolidations

e Defective Returns

¢ Discontinued Product
e General Overstocks

e Warehouse Clean-Outs

Offices in
New York (516) 746-1224
Dallas (817) 329-0257

VIDEO

VIDEQOS FOR SALE, 920 Video movies for sale (dra-
ma, horror, action, children, and adult) package deal
$6,000. dollars. Will include 1500-2000 video cases
FREE with purchase of videos. Call: (718) 636-5002.

REALESTATE TOTHESTARS

HOFFMAN REALTY ANNOUNCES THE OPENING OF THEIR NEW OFFICES IN NEW YORK CITY,
SPECIALIZING IN SELLING WORLD CLASS PROPERTIES. TO BUY OR SELL YOUR NEXT PROPERTY,
CALL BOB RUBIN, DIRECTOR OF THE NEW YORK OFFICE: (212) 796-5799

WESTCHESTER COUNTY’'S FINEST ESTATE

Magnificent estate designed & constructed by one of the country’s foremost custom builders w/the elegance & gran-
deur of a bygone era, yet all the appointments for grand scale living and entertaining. Over 5 acres of lush landscaping
with a 55' shoreline pool, waterfall and speciman plantings offer the perfect setting for this 11,000 sq. ft. architectural
masterpiece. 6 bdrms, 9 baths, 3 powder rms, staff quarters, grand entrance foyer w/spectacular staircase offering a
view of the waterfall & rock garden. 17 rms w/the finest construction and amenities. Entertaining is elevated to the
status of fine art, w/huge high ceilings. Offered at $5,900,000.

PREMIERE EDITION
JUST PUBLISHED!

Billboard
RECORD RETAILING

DIRECTORY...
The industry’s first and only

comprehensive directory of
independent music stores and
chain operations across

the USA.

Over 7,000 Listings
Including:

¢ Independent retailers,
owners & addresses

Phone & fax numbers

Chain headquarter locations
Management staff

Buyers

e Store planners

Billboard packs all this information
into one compact 6 x 9 easy-to-
use reference source that fits in
your briefcase!

$85.00
PLUS APROPRIATE SALES TAX
Call TOLL-FREE 800-223-7524

in New Jersey, call 201-363-4156
BDRD 0491

. : ; : £ f hirg
o e - e
AN HISTORICAL COASTSIDE ESTATE

Rare opportunity to purchase a great landmark estate on the coast of Maine. W/over 20 acres of shoreline, this family
compound created in early 1900's w/construction of an ltalianate Manor home and Carriage House, commands a wood-
ed hilltop w/spectacular view of Belfast Bay & offshore isiands. Built by one of the country’s most prominent families,
this recently restored 3 story Manor features 7 bdrms, 4%/ baths, Grand Formal Entry opening to sweeping lawns over-
looking Penobscot Bay, offering the finest sailing on the East Coast, Banquet Dining Rm w/frplc, Garden Rm, Kitchen &
Butlers Pantry, Brick Patio, Balcony & Sun Rm. Fine millwork & detail, elevated ceilings, 4 frpics, polished hardware firs,
abundance of windows. Family Guest Compound has identical architectural design & craftsmanship to Manor Home.
Comfort & privacy w/4 Guest Suites, each w/own garage, kitchen & frpic. 8 bdrms, 10 baths & 4 kitchens. Over 700 ft. of
waterfront & a permanent pier of 200" into bay approved. Access to deep water mooring. Offered at $3,500,000.

ma

Need the latést info¢23on countiy
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arfists £ booking agents )
NBgRY% e 0ranyone involved In
Counfry Music_ig in 19912

Ge! Billboards 193] COUNTRY

performing
persorl

MUSIC SOURCEBOOK

directory for foreign orders.

For fastest service call 1-800-223-7524. In N.Y. (212) 536-5174. ask
for Jeft Serrette or send check/money order for $36. (includes S&H)
to Billboard Publications Inc., 1515 Broadway, New York, N.Y. 10036.
Add appro. sales tax in NY, NJ, CA, TN, MA, ILL, & DC. Plus $5 per

BOJS0100

A MOUNTAIN RETREAT IN THE ADIRONDACKS

Authentic Japanese retreat reported to have the finest view of the Adirondacks in the Adirondacks. Secluded mountain-
top setting w/42 lush, wooded acres. Custom built w/every conceivable luxury. All imported appointments in the true
Japanese tradition, 3 luxurious Guest Suites, spectacular Master Suite w/adjoining Spa rm, a tea house overlooks the
magnificent setting. Included are: parquet firs, Anderson windows, marble imported from italy, Kohler fixtures in bathrm,
Saratoga Spa in spa rm, skylights, impcrted Japanese wallcoverings & screens, & a cedar shake roof trimmed in copper.
Designed for outdoor entertaining w/a spectacular English Garden, a natural waterfall, & observation deck w/unob-
structed view of the Hudson River. Reduced from $3,200,000 to $1,800,000 for immediate sale.

MARILYN HOFFMAN HOFFMAN REALTY

Dallas, TX 214-698-1736 Saratoga Springs, NY 518-884-7404
Scottsdale, AZ 602-991-8009 Beverly Hills, CA 213-855-0384
Szn Antonio, TX 512-824-5500 New York, NY 212-796-5799
Austin, TX 512-474-2660 Santa Barbara, CA  805-966-0219
Lake Tahoe, NV 800-338-4664 Philadelphia, PA 215-592-8109
Tulsa, OK 918-494-5686 Oklahoma City, OK 405-239-7334

Washington, DC 202-638-2033 Palm Springs, CA 619-327-7492
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|REALESTATE T0 THE SRS

THE TIME IS NOW. REMEMBER
TELLURIDE ASPEN, SUN VALLEY AND VAIL? THE
SAME OPPORTUNITIES EXIST TODAY!
Telluride Properties has the finest selection of
. homes. Ski-in/ski-out and golf course homesites,
condominiums, businesses and commercial real
estate. Enjoy world class skiing, championship

golf and a full summer season of festivals includ-
ing the 18th Annual Telluride Film Festival.

Contact Kevm O’Rourke at (303) 728-4226

Fax: {303) 728-6722
P.O. Box 1601

Telluride, Co. 81435

TELLURIDE PROPERTIES

4
-
B im0 83 &%ﬂ
EAST HAMPTON - ESTATE AREA

Recently renovated, this stunning traditional is situated in the heart of Georgica on a
very beautifully landscaped acre e Large entry hall leads to a very spacious living
room with a fireplace ¢ Formal dining room and family room are very accessible to
the country kitchen ® Four bedrooms including a grand master suite ® French doors
lead to brick patios and a heated gunite pool ® Separate staff quarters and a two-car
garage. Recently reduced by $250,000., the asklng price is now $1,100,000.

The Real Estate 516-324-0041
Insurance Peopie 11 Gay Road

| REALESTATE
TOTHESTHARS

Entertainment Profits Slide
10.7% In Sluggish 2nd Qtr.

B BY DON JEFFREY

SARASOTA, FL.

COUNTRY ESTATE
Very very private 5.5 acre estate. Brand new
7 bedroom 10,000 s.f. country contempo-
rary with separate guest house. 14 car ga-
rage and 2,400 s.f. recording studio. Luxury
65’ pool, state of the art whole house audio
visual system, sophisticated hi-tech interior
exterior security system. No expense
spared in quality of construction. Many
many luxury features. 1.7 Million U.S. For
complete info. pack contact Vantage Realty
of Sarasota Inc. (813) 378-3729 or Fax
(813) 378-3843

SAVE TAXES
ELEGANT RENO MANSION
Restored Mediterranean
Expansive Views — .8 acres
Call Peg Murphy $875,000
DICKSON REALTY (702) 825-8213

SHERMAN OAKS HILLS

1920’s Spanish Style home. Great

view. Huge yard, 3 bdrm. Close to

everything. $3200/mo. Or com-

pletely furnished at $3900/mo.
(818) 788-2014

\fit. 1890. East Hampton, N.j)

SARASOTA, CASEY KEY, FL.
BEACH FRONT

Most secluded stretch of beach anywhere in
Florida. Beautiful 3 acre gulf front estate with
brand new seven bedroom mansion. Separate
guest house, olympic type pool, every possible
luxury feature imaginable. Quality construction
by master craftsmen. 3.7 Million U.S. Call for
info. package Vantage Realty of Sarasota Inc.
(813) 378-3729 or Fax (813) 378-3843

TEANECK
Corporate Owned Dramatically Reduced

BEVERLY HILLS
Lovely 280 + 2BA light & bright
1200 sq. ft. front unit. Loads of win-
dows & closets! Built-ins, pool,
laundry & elevator.
North of Wilshire
133 N. Almont

$1200/mo.
(213) 274-5743

Own a Castle of your very own. It even

SANTA MONICA

BRAND NEW APARTMENTS

1 Month FREE E-Z Move in
Sun drenched & designer perfect. 2
bdrm., 2 baths 4 unique loft space! Roof
deck & view. Huge French windows, 90’s
kitchen. Open floor plan w/18' ceilings!
Wshr/dryr, wood burning frplc, custom
carpet, a/c, gated prkng.
No. of Santa Monica Blvd. $1725/mo.

1343 26th St.

(213) 315-5404 (213) 476-6878

offers a sitting area in the turret, 3 large
bedrooms, 2.5 baths, large formal din-
ing room, living room for large gather-
ings, family room with skylights and slid-
ing doors to deck. Great house for en-
tertaining! TNK 1065. $264,789. Call
Susan Perry at (201) 837-4000

COLDWELL BANKER

Idaho Real Estate
Excellent investments, country liv-
ing. .. Acreage, ranches, comm’l or
exchanges! ACE Realty, Margery
Bafhcio agt.

208) 983-0088

Fenn, Idaho 83531

SCHLOTT REALTORS
961 Teaneck Rd.
Teaneck, N.J. 07666

OCEANFRONT TROPICAL
JUNGLE ACRE ESTATE
Near Key West w/own private
beach. Possibly best oceanfront in
the U.S.A. Indonesian Kampong
style house surrounding 63 ft. pool
next to ocean. This property cannot
be duplicated. Unique, beautiful.

Opposite marine sanctuary.

$2,900,000. (305) 296-1907

SANTA FE

World renown, highly
profitable, solid growth
women’s fashion &
collectibles store with
superb downtown location.

ecutives.

$1.5 million gross.
Franchise opportunity.

$925,000 includes

BILLBOARD READERS ARE LOOKING
FOR YOUR HOMES

Sell your properties in “REAL ESTATE TO THE STARS” and
reach a world of recession-proof talent and entertainment ex-

40% of our readers own 2 homes or more. 25% of these read-
ers’ homes are valued at $500,000 to $1 million and more.

Reach high-income home buyers on the east and west coasts,
in the south, in the mid-west and across the ocean.

Call LINDA HERSCH at 800-950-1018 NOW!

$400,000 inventory.

French & French
Fine Properties, Inc.

Michael French or Liz Cale
(505) 988-8088

professionalis.

REACH FOR THE STARS!
BILLBOARD'S "REAL ESTATE TO THE STARS" gets your ads for residential, com-
mercial and studio properties on the desks of the world’s music and entertainment

Nearly 40% of our readership maintain 2 or more homes. 60% have residences val-
ued at $500,000 to $1 million plus. They're all-star performers.
Call LINDA HERSCH at 800-950-1018
to place your ad and watch the stars come out!

NEW YORK—As consumer spend-
ing remained sluggish in a reces-
sionary economy, net profits for
entertainment companies slipped
more than 10% in the second quar-
ter this year compared with last
year’s results, according to a Bill-
board survey.

A sample of 20 companies—in-
cluding music and video suppliers,
distributors, retailers, and broad-
casting firms—shows that aver-
age net profits for the three-month
period that ended in late May and
June fell 10.7% from the same
quarter last year.

Thirteen companies had lower
profits or bigger losses than they
had last year, while seven reported
higher profits or narrower losses.
Of the 20 corporations, 11 reported
net losses and nine had net profits.

The biggest loss by far was
Time Warner’s, at $32 million. But
that was an improvement over last
vear’s $51 million deficit. The
losses for the company, which sup-
plies recorded music, movies, and
home videos, were attributed to in-
terest payments on the massive
debt incurred when Time merged
with Warner Communications Inc.
in 1989.

Reporting the biggest profit for
the quarter was another film and
home video supplier, Walt Disney.
Its net income was $165.4 million,
down substantially from the $238.4
million it earned in the prior-year
period. With travel down, Disney’s
theme parks reported weak re-
sults.

The company with the biggest
percentage gain in profit was
Clear Channel Communications, a
radio-station owner. Its net in-
creased tenfold to $773,200, from
$71,212 last year.

A big improvement was also
made by Turner Broadcasting Sys-
tem, which operates the Turner

Home Entertainment video label.
It turned an $8.3 million loss in last
year’s second quarter into a $31.3
million net profit this year.

The company whose bottom line
took the biggest dive in the quarter
was Orion Pictures, parent of Orion
Home Video. Its loss ballooned to
$24.8 million from $2.54 million last
year. Like Time Warner, Orion has
been saddled with big interest pay-
ments on its debt.

The most successful retailer was
Blockbuster Entertainment,
whose net rose to $21.4 million
from $14.8 million. Much of its
earnings growth has been attribut-
ed to the rapid expansion of the
video chain.

Distributors of video had mixed
results. None included in this sam-
ple reported a year-to-year earn-
ings gain. Commtron, the biggest
distributor, reported a 47% drop in
profits to $1.21 million from $2.29
million.

Among the radio companies,
Clear Channel led the percentage
gainers; but in dollar terms, the
best performer was Multimedia,
whose net rose 50% to $14.4 million
from $9.6 million.

Viacom, parent of MTV and VH-
1, reported a significant narrowing
of its net loss to $1.36 million from
$20 million last year.

The entertainment industry, al-
though weak in the second quar-
ter, was stronger than many other
sectors of the economy. The Wall
Street Journal reported that net in-
come of 633 major corporations
fell 25% from last year in the April-
to-June period. In industry break-
outs, the Journal’s survey found
that earnings for recreational
products companies (which includ-
ed some of the major movie and
home video suppliers) were off
36% in the quarter, but that profits
for specialty retailers (the catego-
ry that would contain video and
music chains) rose 13%.

Why Michael Can Rock. Danish group Michael Learns To Rock signs a
recording agreement with Impact Records. Pictured, from left, are Steve Barri,
VP of A&R, Impact; Jeff Sydney, president, Impact; Mikkel Lentz, Soren
Madsen, and Kare Wanscher, Michael Learns To Rock; Randy Nicklaus, senior
VP of A&R, Impact; and Jascha Richter, Michael Learns To Rock.

It's not a hit until
its a hit in Billboard.
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The Reel Story On MTV’s Founding Fathers & Mothers

B BY MELINDA NEWMAN

NEW YORK—Video may have killed
the radio stdr, but it furthered a lot of
careers, including many of the be-
hind-the-scenes players who started
MTV.

In conjunction with the MTV ad-
vertising supplement in this issue,
here is a look at some of the key play-
ers who launched the channel as well
as some who helped the network
evolve into the powerhouse it is to-
day.

Many of the pioneers joined then-
called parent company Warner Amex
Satellite Entertainment Co. when
MTV was still an unnamed gleam in
everyone's eye. A few were even
around pre-WASEC at Warner Cable
Corp. This is where they are now, a
decade after the birth of MTV, and
how they got there.

® Sue Binford. Binford joined WA-
SEC in February 1981 as head of pub-
licity for the new music channel and
was soon promoted to director of pro-
gram publicity for WASEC. After
MTV went public and became MTV
Networks in 1985, she was named VP
of corporate communications for
MTVN, adding senior VP to her title
by the time she left in 1987. She
joined corporate communications
public relations firm Robinson, Lake,
Lerer & Montgomery as VP and
eventually transferred to Los Ange-
les. In May 1989, she started as VP of
media relations for NBC.

e Marcy Brafman. Brafman joined
MTV in March 1981 as producer of
music programming development.
She became director of program ser-
vices/on-air promotions in 1982. In
March 1986, she left to become GM of
Caesar Video Graphics, a full-service
creative shop and postproduction fa-
cility based in New York.

© Buzz Brindle. As MTV’s director
of programming, Brindle joined after
the initial launch in December 1981.
He left in September 1985 to form
The Brindle Co., a radio program-
ming and music video consultancy.
He became VP of programming for
WGY-AM Albany, N.Y., in 1987, and
is also co-owner of WIPS Ticondir-
oga, N.Y.

¢ Marshall Cohen. After the com-
pany he was with did research for
WASEC, Cohen came aboard, joining
the company in 1981. He was very ac-
tive at WASEC’s The Movie Channel
as well as MTV, including being in
charge of TMC’s programming de-
partments. He is now executive VP,
corporate affairs and communica-
tions, for MTV Networks.

¢ Tom Freston. MTV Networks’
chairman and CEO since 1989 rose
through the ranks starting at WA-
SEC in 1980. He started handling var-
ious marketing and advertising func-
tions with MTV, Nickelodeon, and
The Movie Channel. Subsequent ti-
tles included senior VP/GM of affili-
ate sales and marketing, MTVN; se-
nior VP/GM, MTV and VH-1; and

president/CEO of MTVN, a title he
held from 1987 until his elevation to
chairman in 1989.

e Bob Friedman. In 1981, Fried-
man joined WASEC to work in a mar-
keting capacity for The Movie Chan-
nel, eventually including MTV and
Nickelodeon in his duties. Shortly af-
ter the launch, he was named market-
ing director and subsequently be-
came senior VP of marketing, promo-
tion, and licensing for MTVN. He left
the company in 1989 to join Playboy
Enterprises’ newly formed Entertain-
ment Group as president.

o Les Garland. Garland joined five
months after the launch in January
1982 as the channel’s first official
head of programming. He was senior
VP of MTV by the time he left in 1987
with Bob Pittman to form Quantum
Media. After a year, he left Quantum
and spent 18 months traveling and
playing golf around the world. In
February 1990, he joined interactive
music video channel Video Jukebox
Network as VP of programming for
the Miami-based company.

e Julian Goldberg. After starting
on a consultancy basis, Goldberg was
MTV’s creative director by the time it
launched. Shortly thereafter, he be-
came executive producer, a position
he held until he left in October 1985.
After traveling for six months, Gold-
berg started his own production com-
pany, Summerwood Productions,
that produced pilots and syndicated
shows. He started with The Comedy
Channel in 1988, prior to its 1990
launch, as VP of original program-
ming. After TCC merged with Ha!,
he became executive producer for
“Short Attention Span Theater” for
HBO, a daily show that airs on the
new Comedy Central.

e Alan Goodman. Initially hired as
a consultant before the launch, Good-
man officially came on board in Janu-
ary 1982 as WASEC's creative direc-
tor. He left with Fred Seibert in 1983
to form Fred/Alan advertising agen-

cy.

¢ John Lack. Known as the “the
father of MTV,” Lack formed WA-
SEC from WCC with Jack Schneider
and Bob McGroarty. He joined WA-
SEC as executive VP/chief operating
officer in 1979 and remained at the
company until December 1984. Upon
his departure, he was co-owner and
CEOQ of ELF Communications, which
operated eight radio stations in the
South. He left there in 1987 to form
Nelson Vending Technology, a com-
pany that invented video vending ma-
chines, 300 of which are in use in To-
ronto alone. Though he still holds the
title of chairman of Nelson Vending,
in July 1991 Lack assumed the role of
president/CEO of ACTV, an interac-
tive television company, where he is
developing interactive educational
and game shows for television.

e Bob McGroarty. Along with
Schneider and Lack, McGroarty came
over to WASEC from WCC in 1979 as

senior VP of marketing and sales. Af-
ter leaving MTV in 1983, he co-found-
ed Group 6 Communications, which
owns three radio stations in the
Northeast. He is now a VP with
Greenwich Capital Markets, where
he trades bonds dealing with large fi-
nancial institutions.

e Andy Orgel. Orgel joined WA-
SEC in 1980. As one of the startup ex-
ecutives, he was responsible for sales
and marketing of MTV, Nickelodeon,
and The Movie Channel. He also held
the positions of VP, regional opera-
tions, and VP, affiliate relations, for
WASEC before serving as VP, affili-
ate sales and marketing, for MTV
Networks. He left MTVN to help
launch the Arts & Entertainment Ca-
ble Network as VP, affiliate sales
and marketing. He rose to senior VP,
programming and production, at
A&E before leaving in the late '80s to
launch Video Jukebox Network,
where he is president/CEO.

¢ Bob Pittman. Pittman joined
WASEC in 1979 to develop The Movie
Channel. He was instrumental in de-
veloping and launching MTV and be-
came chief operating officer of MTV

in 1983, also overseeing the relaunch
of Nickelodeon and the formation of
VH-1 and Nick At Nite while at MTV
Networks. After serving as presi-
dent/CEQ of MTVN, he left in 1987
to form Quantum Media, co-founded
with MCA. The assets of the televi-
sion and home video production com-
pany were purchased by Warner
Communications in 1989. Pittman
was named CEO/president of Time
Warner Enterprises in 1990. His divi-
sion oversees several Time Warner
entities, including the newly launched
Court TV cable channel, Six Flags
theme parks, and Quincy Jones En-
tertainment.

e Chip Rachlin. Rachlin was
MTV’s director of acquisitions from
August 1982 until his departure in
1985. He left to co-found Screen Link,
a video-marketing company, with
Gale Sparrow, Jim Yukich, and Paul
Flattery. Among others, the compa-
ny represents British video produc-
tion giant MGMM. In September 1988
he started CHR Management, which,
at points during its three-year tenure,
has overseen the careers of Phoebe
Snow, Carl Wilson, Ace Frehley,
Judy Collins, and Girl Overboard.

e Jordan Rost. Rost came aboard
immediately after WASEC was
formed in 1979 as director of re-
search. He was promoted to VP of re-
search and then to VP of sales in
1982, where he was responsible for
The Movie Channel, Nickelodeon, and
MTV. When TMC merged with Show-
time in 1983, he went over to Show-
time as VP of national accounts. He
left there in 1985 to become executive
VP of PageAmerica Inc., an electron-
ic messaging company. In 1987, he
came back to WCI as a consultant to
Warner Music Group and Warner
Home Video. In 1989, he became di-
rector of marketing and new product
development for WCI and in 1991
was promoted to VP of marketing for
Warner Music Group.

e Jack Schneider. Schneider was
the first president of WASEC when it
was formed from WCC in 1979. He
oversaw the launch of The Movie
Channel and MTV: He retired in Con-
necticut in 1984, when WASEC be-
came MTV Networks. However, he
has been very busy as a consultant,
as well as serving on the board of his
alma mater, Notre Dame.

(Continued on next page)
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MTV MADE ITS debut on Aug. 1, 1981, and the Ameri-
can landscape changed forever. From that day forward
there was a new visual influence that could not be de-
nied,

And that influence went far beyond music. MTV
spawned its own generation and taught it how to look at
the world. Simply put, no other single force on television
has had such a strong and startling impact on our cul-
ture since the advent of TV itself. More people may have
tuned in to see if Lucy had a boy or a girl or who shot
J.R., but no other outlet has had so powerful an impact
on our aesthetic sensibility. Its strength has been felt on
Madison Avenue and in Hollywood, on the fashion run-
ways and, of course, in the music business.

In an amazingly short time, video has become almost
as vital a part of some artists’ careers as the music. Mar-
keting execs spend long hours trying to anticipate what
kind of video MTV will play. Rotation on the channel,
which is available in more than 55 million homes, is per-
haps the strongest alternative to radio airplay ever en-
joyed by the business.

The result has been a brace of artists who owe their
livelihood to the channel’s presence. Milli Vanilli aside,
it’s clear that such acts as Paula Abdul, Gerardo, Vanilla
Ice, and others were propelled into platinum orbit by
their video appeal. Even established artists who first re-
sisted the channel’s lure soon found its charms impossi-
ble to ignore.

WITH ALL THIS power, it is not surprising that for
some, MTV has proven to be a curse as well as a bless-
ing. Though labels publicly say it isn’t true, the choice of
whether to make a video has come to symbolize a record
company’s commitment to a band. And if that video
doesn’t get added to MTV’s rotation, there is often a lot

of explaining to do. While other video outlets, national
and local, are effective methods of exposing acts, it's
still MTV that a manager uses to gauge his band’s suc-
cess. Instead of just a trademark, MTV has come to rep-
resent the entire musie video genre.

Most labels vacillate between love and hate for the
channel depending on how many videos they have on
MTYV and what kind of rotation they're receiving. Some
small labels feel disenfranchised by the channel, scared
to come to the table with low-budget clips. Though MTV
constantly encourages video-makers to increase their
creativity, not their budgets, even the simplest plot line
doesn’t come cheap.

BECAUSE ALL eyes are turned to MTV, the channel |
finds its every move subject to scrutiny. If it lets certain
videos air, it’s castigated for airing endless clips of bim-
bos in leather and lingerie. If it dayparts a potentially
offensive video, as it did with Cher’s “If I Could Turn
Back Time,” or dismisses a controversial project, such
as “Justify My Love” by Madonna, it’s accused of cen-
sorship.

Though MTV is king of the hill, it still fights like a
hungry rookie eager for his first victory. Not content to
rest on its laurels, MTV wants to continue to be the big-
gest and the best. Henee, as anyone well versed in MTV-
speak will tell you, the channel is constantly “reinvent-
ing itself” and looking to “stretch the creative enve-
lopel”

The latest move is the announcement that MTV will
splinter into three channels in 1993-—one that resembles
its current incarnation and two that will be more nar- |
rowly focused on separate genres. Whether the move is |
the product of MTV’s innovative spirit or is simply a re- |
action to other channels nipping at its heels, once again
MTV has beaten everyone else to the punch.

And while much has been made, often in these pages,
of MTV's sagging ratings, those numbers are almost be-
side the point. What matters is that MTV has succeeded
far beyond anyone’s wildest dreams in becoming not
just the most important music video outlet, but part of
our everyday lives and our business reality.

Thanks to Ken Schlager for assistance on this col-
umn.
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Billboard. THE CLIP

LIST.

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC OUTLETS.

Lists do not include videos in
recurrent or oldies rotation.

B MUSIC VIDEO

MUSIC TELEVISION®

Continuous programming
1515 Broadway, New York,NY 10036

Vhi

VIDED HITS ONE™

Continuous programming
1515 Broadway, New York,NY 10036

ADDS

EXCLUSIVE

*Bryan Adams, Can't Stop This. . .
*EMF, Lies

*MC Skat Kat, Skat Strut
Metallica, Enter Sandman
*Motley Crue, Primal Scream

Van Halen, Runaround

Paula Abdul, The Promise Of A. . .
Whitney Houston, My Name Is. . .
Dire Straits, Calling Elvis

Sting, Mad About You

Black Entertainment Television

14 hours daily
1899 9th St NE, Washington,DC
20018

€ ITNN

THE NASHVILLE NETWORK«
The Heart of Country
The Nashville Network
30 Hours Weekly

2806 Opryland Dr, Nashville, TN
37214

NEW VIDEOGLIPS

ADDS

ADDS

ARTIST OF THE MONTH

Taj Mahal, Don't Call Us

DEVELOPMENT

BUZZ BIN

Toni Child, I've Got To Go Now

The Farm, Groovy Train

Jesus Jones, Real Real Real
Siouxsie/Banshees, Kiss Them For Me
White Trash, Apple Pie

Peabo Bryson, Can You Stop The Rain
Extreme, Hole Hearted

Huey Lewis/News, It Hit Me Like A. . .
Manhattan Transfer, Offbeat Of. . .
Aaron Neville, Everybody Plays. . .
Roxette , Fading Like A Flower

Luther Vandross, Don't Want. . .
Vanessa Williams, Running. . .

Sybil, Let It Rain

Tony Terry, That Kind Of Guy
Lonnie Gordon, Gonna Catch You
Suave, Rocked Your Boots

Ingrid Chavez, Elephant Box

Pride 'N Politix, Hold On

Whitney Houston, My Name Is. . .
Stevie Wonder, Fun Day

Boyz Il Men, It's So Hard To Say .. .
Le Gent, A Woman's Heart

Travis Tritt, Anymore

Little Texas, Some Guys Have All. ..
Marc Cohn, Walking In Memphis

Terri Gibbs, One To Grow On

Bonnie Raitt, Something To Tatk About

HEAVY

HEAVY

HEAVY

HEAVY

Paula Abdul, The Promise Of A. ..
Bryan Adams, (Everything | Do) . . .
Boys Il Men, Motownphilly

C&C Music Factory, Things That. ..
D.J. Jazzy Jetf, Summertime
Extreme, Hole Hearted

Guns N’ Roses, You Could Be Mine
Heavy D. & The Boyz, Now That We
Found Love

Marky Mark, Good Vibrations
R.E.M., Shiny Happy People
Scorpions, Wind Of Change

Seal, Crazy

Bryan Adams, (Everything 1 Do) . . .
Michael Bolton, Time, Love & . ..

Cher, Love And Understanding

Natalie Cole, Unforgettable

Amy Grant, Every Heartbeat

Lenny Kravitz, It Ain't Over Till It's Over
Bonnie Raitt, Something To Talk About
Rod Stewart, The Motown Song

LIGHT

James Brown, So Tired Of. ..

Marc Cohn, Silver Thunderbird
Robbie Nevile, Just Like You
Schascle, Can't Get Love With Money
David A. Stewart, Lily Was Here
Karyn White, Romantic

STRESS

Color Me Badd, | Adore Mi Amor
Firehouse, Love Of A Lifetime

Kiss, God Gave Rock And Roli To You
The KLF, 3 A M. Eternal

L.L. Cool J, 6 Minutes Of Pleasure
Aldo Nova, Medicine Man

Prince, Gett Off

Bonnie Raitt, Something To Talk About
*Skid Row, Slave To The Grind

XDOE~MZ

H

Continuous programming
12000 Biscayne Blvd, Miami,FL
33181

Peabo Bryson, Can You Stop The Rain
Gladys Knight , Men

BeBe & CeCe Winans, Addictive Love
Lisa Lisa & Cult Jam, Let The Beat. . .
Vesta, Specia!

Shirley Murdock, In Your Eyes

Riff, It Your Serious

DJ Jazzy Jett, Summertime

Natalie Cole, Unforgettabie

Hi-Five, | Can't Wait Another Minute
B Angie B, So Much Love

Aretha Franklin, Everyday People
Phyllis Hyman, Don't Wanna. .

Keith Washington, Are You Still In. ...
Luther Vandross, Don't Want. . .
Brand New Heavies, Never Stop
Ex-Girlfriend, Why Can't You. . .

Tevin Campbell, Just Ask Me To
Lenny Kravitz, It Ain't Over Til! It's Over
Color Me Badd, | Adore Mi Amor
Special Generation, One Night Lover
Oaktown's 3.5.7, Turn It Up

Vanessa Williams, Running. . .

Hal Ketchum, Smalltown. . .

Charlie Daniels, Hopelessly Yours
Dolly Parton, Silver And Gold

Vince Gill, Liza Jane

Exile, Even Now

Mary-Chapin Carpenter, Down At. . .
Sawyer Brown, The Walk

Tanya Tucker, Down To My. ..

Earl Thomas Conley, Shadow. . .
Brooks & Dunn, Brand New Man
Lionel Cartwright, Leap Of Faith
Ronnie Milsap, Since | Don't Have You
Mark Chesnutt, Your Love Is A Miracle
Doug Stone, | Thought It Was You
Diamond Rio, Mirror Mirror

MEDIUM

MEDIUM

Young M.C., That's The Way Love Goes
Will Downing, | Go Crazy

Johnny Gill, I'm Still Waiting:

Diana Ross, Force Behind The Power
Another Bad Creation, Jealous Girl
Nicki Richards, Summer Breeze

Karyn White, Romantic

ADDS

ACTIVE

Anthrax, Bring The Noise

B.A.D. I}, Rush

Marc Cohn, Sitver Thunderbird

De La Soul, A Roller Skating Jam. . .
*Latin Alliance , Lowrider
Martika, Love . .. Thy Will Be Done
N.W.A, Alwayz Into Somethin’
*Naughty By Nature, O.P.P.
*Oaktown’s 3.5.7, Turn It Up
Queensryche, Jet City Woman
School Of Fish, 3 Strange Days
Rod Stewart, The Motown Song
Tuff, | Hate Kissing You Goodbye
Karyn White, Romantic

H.E.A.L., Heal Yourselt

Ice-T, Lifestyles Of The Rich . ..

Karyn White, Romantic

Kiss, God Gave Rock And Roll To You
L.L. Cool J, 6 Minutes Of Pieasure

PM Dawn, The Watcher's Point Of View
Riff, If Your Serious

Tam Tam, Do It Tam Tam

COUNTRY MmUIIC TOLEYIDION.

AMERICA’S NO. 1 VIDEO

N.W.A,, Alwayz Into Somethin’

PEOPLE-POWERED HEAVIES

Conti progr i
704 18th Ave South, Nashville,TN
37203

Collin Raye, All | Can Be

The Marcy Brothers, She Can

Eddie London, if We Can't Do It Right
Aaron Tippin, She Made A Memory. . .
McBride And The Ride, Same OId Star
Lorrie Morgan, A Picture Of Me

B.B. Watson , Light At The End . . .
Linda Davis, Three Way Tie

Marty Stuart, Tempted

Clinton Gregory, One Shot At A Time
Martin Delray, Lillie's White Lies

The Oak Ridge Boys, Change My Mind
Pam Tillis, Put Yourself In My Place
Vern Gosdin, The Garden

Marty Brown, High And Dry

Kelly Willis, The Heart That Love Forgot
Davis Daniel, For Crying Out Loud
Taylor/Lynne, The Very First. ..

Patty Loveless, Hurt Me Bad
K.Whitley/E.T. Conley, Brotherly. . .
George Jones, You Couldn't Get. . .
Highway 101, The Blame

Trisha Yearwood, Like We Never. . .
Neal McCoy, This Time | Hurt Her More

videosyncrasy

VideoSyncrasy

1 hour weekly
Virginia Beach,VA 23463

CURRENT

ON

Great White, Lovin' Kind
Kingofthehill, if | Say

*Mindfunk, Sister Blue

Smashing Pumpkins, Siva

Chris Whitley, Living With The Law
* DENOTES ADDS
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Five 1/2-hour shows weekly
1000 Laurel Oak, Voorhees,NJ
08043

CORD

CURRENT

Jesus Jones, Real Real Real
Alison Moyet, Hoo Doo

Marc Cohn, Silver Thunderbird
Sting, Mad About You

Brand New Heavies, Never Stop
Heavy D., Now That We. . .

Crash Test.. ., Superman's Song
Slick Rick, Mistakes

Another Bad Creation, Jealous Girl
Tracie Spencer, Tender Kisses
Squeeze, Satisfied

.38 Special, Sound Of Your Voice
Queensryche, Jet City Woman
Chris Pittman, Show Me
Jomanda, Got A Love For You
inspiral Carpets, Please Be Careful
The Farm, Groovy Train

Yo-Yo, Ain't Nobody Better
Leaders Of New School, Sobb. . .
Skid Row, Monkey Business
Twenty Four Gone, Trust

The KLF, 3 AM. Eternal

3rd Bass, Pop Goes The Weasel

A Lighter Shade Of Brown, Latin Active
Another Bad Creation, Jeaious Girl
Anthrax, Bring The Noise

B Angie B, So Much Love

Black Sheep, Flavor Of The Month
Boys Il Men, Motownphilly

Bryan Adams, (Everything | Do) . . .
Clarence Carter, Strokin’

Color Me Badd, | Adore Mi Amor
Compton's Most. . ., Growing Up. . .
DJ Jazzy Jett, Summertime

DJ Quik, Tonite

De La Soul, A Roller Skating Jam. . .
Dogs/Disco Rick, Do The Nasty. ..
Hi-C, I'm Not Your Puppet

Hi-Five, | Can't Wait Another Minute
Latin Alliance , Lowrider

LeVert, Baby I'm Ready

Loose Bruce, She’s A Brickhouse
MC Breed & DFC, Ain't No Future . . .
Marky Mark, Good Vibrations
Mitsou, Dis-Moi Dis-Moi

Naughty 8y Nature, O.P.P.
Oaktown's 3.5.7, Turn It Up

Pauia Abdul, Rush Rush
Salt-N-Pepa, Let's Talk About Sex
Shabba Ranks, Trailor Load A Girls
Tracie Spencer, Tender Kisses
Tony Terry, With You

Yo-Yo, Ain't Nobody Better

ADDS

Dean Dillon, Don't You Even
George Fox, | Know Where You Go
Ricky Skaggs, Life's Too Long
Sammy Kershaw, Cadillac Style

HEAVY

-

,(

>

1 hour weekly
888 7th Ave, NY,NY 10106

CURRENT

Paula Abdul, The Promise Of A. . .
R.E.M., Shiny Happy People
Natalie Cole, Unforgettable
Michael Boliton, Time, Love & ., .
Martika, Love . .. Thy Will Be Done
Heavy D., Now That We Found. ..
Seal, Crazy

Vanessa Williams, Running. . .

Aaron Tippin, She Made A Memory. ..
Alan Jackson, Someday

Bo T, Angel Fire

Brooks & Dunn , Brand New Man
Collin Raye, All | Can Be

Davis Daniel, For Crying Out Loud
Diamond Rio, Mirror Mirror

Dolly Parton, Silver And Gold

Doug Stone, | Thought It Was You

Earl Thomas Conley, Shadow. . .
Eddie London, If We Can't Do It Right
Exile, Even Now

George Jones, You Couldn't Get. ..
Hal Ketchum, Smalitown. . .

Highway 101, The Blame

John Gorka, Houses In The Field
K.Whitley/E.T. Conley, Brotherly. . .
Kelly Willis, The Heart That Love Forgot
Charlie Daniels, Hopelessly Yours
Linda Davis, Three Way Tie

Lionel Cartwright, Leap Of Faith

Little Texas, Some Guys Have All. ..
Lorrie Morgan, A Picture Of Me

Mario Martin, Keep It On The. ..

Mark Chesnutt, Your Love Is A Miracle
M.O'Connor/S.Wariner; Now It
Belongs. . .

Martin Delray, Lillie’s White Lies
Marty Brown, High And Dry

Marty Stuart, Tempted

Mary-Chapin Carpenter, Down At. ..
Mc8ride And The Ride, Same Old Star
Neal McCoy, This Time | Hurt Her More
Pam Tillis, Put Yourselt In My Place
Patty Loveless, Hurt Me Bad

Ricky Van Shelton, | Am A Simpie Man
Ricky Van Shelton, Keep It. . .

Ronnie Milsap, Since | Don't Have You
Sawyer Brown, The Walk
Taylor/Lynne, The Very First. ..

T. Graham Brown, You Can't. ..

Tanya Tucker, Down To My. ..

The Marcy Brothers, She Can

Travis Tritt, Anymore

Trisha Yearwood, Like We Never. ..
Vern Gosdin, The Garden

Vince Gill, Liza Jane

Wilson Phillips, The Dream Is Still Alive
Lenny Kravitz, It Ain't Over Till it's Over
Roxette , Fading Like A Flower

Boyz Il Men, Motownphilly

Luther Vandrass, Power Of Love
Michael W. Smith, Place In This World
Nelson, Only Time will Tell

Rod Stewart, The Motown Song

Bryan Adams, (Everything | Do) . . .
BeBe & CeCe Winans, Addictive Love
D.J. Jazzy Jett, Summertime
Psychedelic Furs, Untii She Comes
David A. Stewart, Lily was Here

@

7 hours weekly
1722 Gower Street, Los Angeles,CA
90028

ADDS

Nitzer Ebb, Family

Taod The Wet Sprocket, Is it For Me
Jesus Jones, Real Real Real

Eleven, Rainbow's End

Twenty Four Gone, Trust

Stress, Rose Child

Chapterhouse, Falling Down
Massive Attack, Safe From Harm
Robyn Hitchcock, So You Think. . .
Urge Overkill, The Kids Are Insane
Straightjacket Fits, Down In Splendor

HEAVY

Seal, Crazy
Squeeze, Satisfied
The Candyskins, Submarine Song

MEDIUM

Kelly Deco, No Reality

Anthrax, Bring The Noise

Merchants Of Venus, Say Ahh

Kirsty MacColl, Watking Down Madison
Siouxsie/Banshees, Kiss Them. ..
Chapterhouse, Pearl

Psychedelic Furs, Until She Comes
School Of Fish, Wrong

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title,
album (where applicable), label,
producer/production house, and
director. Please send informa-
tion to Karen O’Connor, New Vi-
deoclips, Billboard, 1515 Broad-
way, New York, N.Y. 10036.

A TRIBE CALLED QUEST
Check The Rhime

The Low End Theory/JIVE

Joseph F. Nardelli/New Generation Pictures
Jim Swaffield

FRANCESCA BEGHE
Something About Your Touch
Francesca Beghe/SBK

Jon Small/Steven Saporta/Picture Vision
Peter Israelson

DADDY FREDDY
The Crown

Daddy Freddy/Chrysalis
Keith Lawson/Ultra Image
Billie Woodruff

DEBBIE GIBSON

One Hand, One Heart

Anything Is Possible/Atlantic

Shelly Palmer/Shelton Leigh Paimer & Co.
Shelly Paimer/David Pina

GEORGE JONES

You Couldn’t Get The Picture
George Jones/MCA

Kitty Moon/Scene Three

Marc Ball

KISS

God Gave Rock 'N' Roll To You

Bill And Ted's Bogus Journey (Soundtrack)/Interscope
Mark Rezyka

Joseph Sassone/Mark Freedman Productions

FRANKIE KNUCKLES

The Whistle Song
Beyond The Mix/ Virgin
Mitchell Rothzeid/Silvey & Co.
Andrew Doucette

MOBSTYLE FEATURING A.Z.

Crack The Mack

Mobstyle II/Espionage Records

Dwayne Coles, Sidney Whitfield, Jennie Pless/Premiere
Films

Dwayne Coles

NAUGHTY BY NATURE

O.P.P.

Naughty By Nature/Tommy Boy

Marcus Raboy, Rodd Houston/Shoot Til U Drop
Abdul Abbott

NEWKIRK

Small Thing

Livin' Large (Soundtrack)/Def Jam/Sony
John Larrier/Shoot Til U Drop

Phil Maillard

SOUNDS OF BLACKNESS
The Pressure

“Sounds Of Blackness/Perspective Records
John Duffin/Desert Music Pictures
Geotfrey Edwards

MARTY STUART
Tempted

Tempted/MCA

John Lloyd Miller/Scene Three
Marc Ball

TONY TERRY

With You

Tony Terry/Epic/Sony

Blair Underwood/Mark Freedman Productions
Doug Friedman

TITIYO

My Body Says Yes

Titiyo/ Arista

The Thunder Jockeys/Picture Vision
Ethan Wolvek/Jon Small. Steven Saporta

B.B. WATSON

Light At The End Of The Tunnel

Light At The End Of The Tunnel/BNA Entertainment
Cynthia Biederman/Scene Three

John Lloyd Miller

VANESSA WILLIAMS
Running Back To You
The Comfort Zone/Wing/Mercury
Paul McPadden/Zinc Productions
Ralph Zieman

MTV'S FOUNDING FATHERS AND MOTHERS

(Continued from preceding page)

¢ Fred Seibert. Seibert joined WA-
SEC in 1980 as manager of on-air pro-
motion for The Movie Channel. Later
that year as the seeds of MTV began
to grow, he was named director of on-
air production and promotion for TMC
and development of MTV. He was pro-
moted to VP of promotion and produc-
tion for both channels in 1981 and be-
came VP of creative services for WA-
SEC in 1982. He left with Goodman in
1983 to form the Fred/Alan ad agency
and has maintained close ties with
MTV Networks since, including over-
seeing the advertising supplement on
MTYV that runs'in this issue.

® Andy Setos. Setos joined WASEC
in February 1980 as VP of engineer-
ing and rose to senior VP of engi-
neering and operations of Viacom
Networks Group before leaving in
1988. He relocated to Los Angeles,
where he became senior VP of studio
and broadcast operations and engi-
neering for Fox Inc. There, he over-
sees all the engineering needs for
each Fox entity, including the televi-
sion group, Fox Broadcasting, and
20th Century Fox.

® Gale Sparrow. Sparrow joined
MTV in 1981, prior to the launch, as
talent coordinator. She held the title
of director of talent and artist rela-
tions when she left in 1985 to serve as
VP of marketing at Screen Link. She
left that company in 1988 to start
MGMM’s U.S. branch, working as its
managing director until it closed in
1990. Earlier this year, she opened
The Sparrow’s Nest, an antiques and
collectibles shop in New Hope, Pa.

¢ John Sykes. Sykes joined WA-
SEC as promotion director in 1980.
By the time he left MTV in 1986, he
had risen to VP of programming. He
was a music and film agent at Cre-
ative Artists Agency from 1986 until
1988, when he was named president
of Champion Entertainment Organi-
zation, where he oversaw the man-
agement of several artists, including
John Mellencamp, Taylor Dayne, and
Hall & Oates. Since January 1990, he
has been president of Chrysalis Rec-
ords.

¢ Dwight Tierney. Tierney joined
WASEC in 1982 as VP, personnel and
administration, making him responsi-
ble for hiring many of the people who
have helped run the channel. He was
promoted to senior VP, human rela-
tions, assuming responsibilities for
Warner Amex Cable Communica-
tions Inc. (an offshoot of WASEC) in
1983. He is currently senior VP of ad-
ministration for MTV Networks,
where he is responsible for human re-
sources, corporate administrative pol-
icy, real estate, general services, and
special events and conventions.

® Margaret Wade. Wade started as
director of public relations with WA-
SEC in 1980 and was promoted to VP
of public relations within six months
of MTV’s launch. She left MTV Net-
works in 1985 and worked publicity
for both Hands Across America and
Farm Aid before settling in New Or-
leans as a free-lance publicist. In
1990, she moved back to New York
after being named director of The La-
serdisc Assn.
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This summer, MTV celebrates its tenth anniversary on television. In all those years, so
many people have claimed to have thought of the original idea that the true history is in
question. To properly credit those individuals so responsible for our present success
domestically and around the world, we’ve decided to ask everyone who might have been
there at the birth: “How did you come up with the idea for MTV?”

JOE FRANKLN

“When | created MTV | had a whole different concept in mind.
MTV was to stand for Manhattan Transfer Videotaped. The
concept was that people everywhere would be able to see what
was happening in the New York City subway system from all
over the world, because that’s the greatest show on earth. But
MTV got preoccupied with music videos. So | created the IRT,
the BMT, the DDT and the BVD. I'm going to continue this
channel scrabble until | hit the right one.”

MIKE NESMITH
“You never know how your kids are going to grow up. On the
whole, 'm happy with the way this one turned out.”

VANNA WHITE
“| was playing with letters on my puzzle board..."

ED KOCH

“| came up with the idea for MTV one dark night when | was
teaching Michael Jackson to moonwalk. | knew that he would be
good at it and decided the way to show it to the world would be
through MTV. That's how it all began.”

PHILIP JOHNSON
* guess I'm the only one in America who's never heard of MTV.”

YAKOV SMIRNOFF

“The Soviet Union was the first to have MTV — Military Television.
Now American MTV is going to Russia. If they thought the
Russian military was scary, wait until they see Axl Rose.”

TOM PARKS

“| read about it in the June 1956 issue of Popular Mechanics and
| copied it. I'm really embarrassed about it now. | mean, it's a
tribute to Popular Mechanics, but now the plagarism thing is
going to be hanging over me.”

“AL BUNDY”
“It was a cheap way to see chicks in leather.”

WILLIAM F. BUCKLEY, JR.

“Thank you for the invitation to write about MTV. But I'm not
really qualified. | saw it once, stared at it in amazement for five
minutes, and called a technician to destroy the channel.”

“BART SIMPSON”

“Since | was born the same year that MTV started (we're both
ten), it would be ridiculous to say | invented MTV. Let's just say
| inspired it.”

JANN WENNER

“Bob Pittman is my nephew. We were sitting around one day and
| came up with the idea. (He was twelve at the time.) Years later,
he took the credit. | was willing to forgive, because that's blood.
Later | was in a commune in India with Tom Freston. We were
actually in the tie-dye underwear business. He said | sure could
yak and that | should become a DJ or a VJ. | told him he had a
flair for writing and should get into journalism. | forgive them all
‘cause | love them.”

Billboard August 31, 1991

CHARO

“When | came to America | noticed that this country has something
for everybody except a TV channel that keeps the ‘hot tamales’
jumping like ‘jumping beans.’ That is why | thought of MTV.”

LARRY “BUD” MELMAN

“ created MTV, or Melman Television, as a twenty-four hour
network featuring ME! ALL ME, ALL THE TIME. You get to see
me grocery shopping, visiting friends, at the movies, at my
favorite Mexican restaurant, etc. It began simply as a vehicle to
get on the Letterman show. How was | to know it would grow into
a monster?”

TIMOTHY LEARY

“MTV means sound and light, multi-media, audio-visual,
multisensual eyeball-eardrum slam-bang mind blow. Ompheus
and Pan and Dionysius and Aphrodisia and Pandora invented
MTV one Sunday night 25,000 years ago while drumming,
dancing and piping round the fire, trampling sacred grapes and
howling at full moons.

“MTV is basic human. Like face-to-face boogie, baby, all night
long. And the wheel. Each of us has to re-invent it. And we do!
We do!”

LEE IACOCCA

“It was the summer of 1980, and | was in Europe on a business
trip. | spent the weekend in Italy, and borrowed one of Frederico
Lamborghini’s Countachs to take a drive on the Autostrada. As |
was passing a Ferrari and humming this song | like, ‘l Can't Drive
55, it hit me! | thought, this whole scene would make a fantastic
piece of footage, set to music. Yes! A music video. Of course, the
video idea caught on right away, but it took awhile to get the
initial sequence on fim. And that's how | thought of MTV. |
always get my best ideas in the fast lane. Oh, and | liked the car
so much | decided to buy the company.”

SALLY JESSY RAPHAEL

“When | arrived at our studio and saw the extra space avail-
able, | thought this would be the perfect place for a music video
cable network.”

JESSICA HAHN
“| came up with the idea for MTV so | could wear nothing but
suspenders on national television.”

SENATOR BILL BRADLEY

“Many people don't know this, but late one afternoon as | was
enmeshed in the seventh hour of a Senate Subcommittee on
Latin American debt and the 23rd witness was testifying on the
future for intemational trade and its impact on the environment,
the economy and society, suddenly | was struck with a clear
vision — yeah, you may be surprised: MTV."

JOHN LACK
“It wasn't my idea at all.”

All quotes are genuine. Al Bunc?s and Bart Simpson’s comments
by the writers of their programs.

A Billboard Advertising Supplement
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WE DID START THE FIRE

(with apologies to Billy Joel)

We did start the fire
The cops didn’t catch us
When we played with matches

We did start the fire
There was television
But the “M” was missin

Veejays
New cliches
Stars repeat our fameous phrase
On the moon the flag is raised
Buggles start the show

You Might Think
Dangerous
But Every Little Thing She Does
Is Like A Virgin
And She Was
Just a Gigolo

We did start the fire
We became a fixture
Now you get the picture

We did start the fire
Rock ‘n’ roll was cookin
But we caught you lookin

U2
Motley Crue
Madonna’s navel
Cher’s tattoo
Julie Browns, (we’ve got two)
Plus monkeys you can shock

Spring break
VMA
Radio station giveaway
Born In The USA
That's the Week in Rock

a-ha Take on Me
Cult of Personality
Poison, Prince, Run-DMC
I want my (Maypo) MTV!

We did start the fire
You were always rockin
But we got you gawkin

We did start the fire
First we were low-rated
Now we’re imitated
And the fire just burns on, and on, ¢
and on, and on, and on... 2
MTV 3
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MTV’s own Randee of the Redwoods looks back at a
tumultuous decade of music television and
gets a stiff neck.

WOW! The Tast 10 years! As the Dead said, "What a long,
strange, videotaped, spooky, squeamish, Tumpy, obscene,
chartbusting, happy, strange, filled-with-0liver Stone-
movies TRIP it’s been!”

It seems like only yesterday that my manager Sunny
and I sat on the rear bumper of the '73 Pontiac
that we used to live in the backseat of.
(Okay. the Pontiac wasn't actually,
technically ours per se. We were just
sorta homesteading there.)

But it was ten years ago to the day
that we sat on the bumper watching a
small TV connected to a long, and !
mean long, cable coming from the house
next door. We didn’t have much in
those days, but we did have cable.
Everybody did. Which was, of course,
how we had it. Every place we lived-
the 68 Camaro, the ‘76 Cougar, the
"65 Cadillac-was next to a house 4
with cable, so we had it too. ;

So that night we were sitting there
watching an Atlanta Braves baseball

game and all of a sudden, Sunny

says. “Okay, we have to change the

channel to this ‘new thing’ now!”

Music Television, he called it. And he

told me all about how ad executives from New

York came out of his head while he slept. Sunny
always got excited about things that people had
stole out of his head and to this day I only
know of one that he holds a grudge against-the
guy who “invented” the SLINKY.

So we changed the channel to this new
thing—MTV—and we watched for about
an hour when, all of a sudden,
between a Cheetah video and an ad
for a haircare product, Sunny
turns to me and says “Randee,

4

man, do you feel that? This MTV
thing is changing us, changing

the way we look at the world,

changing the way our eyes see. #
It's changing our chromosomes. e >
A1l the rules about how things

are done, the rules we made up
last night, all of it, is being
thrown out. Can you feel it? Can you
feel the old ways leaving your body?”

[ wasn’t sure but then Sunny pointed
at the TV and he said, “Randee, right
there. Right there is where you,
Randee, will lead the people from the
promised land.”

Man, now [ really didn’t know what he
was talking about, but a Tot of the
time I didn’t know what he was
talking about—like the time we went
all over town taping aspirins to
telephone poles, or the time we
covered ourselves with tinfoil and
hitchhiked to New Mexico-but that’s why
he was such a visionary. He went places
no one even knew were there.

And now here he was fixing me with his
cold eye—the one he always wore around
his neck—and he says “Randee. 1listen
very carefully, it was all part of the bargain.
When they took this MTV thing out of my head I said
they could have the whole shebang for free-music
television, contests, music videos, contests,
videojocks, contests—if they promised to let you

MTV 4

Tead the people from the promised land, the land of
...too many promises.”

[ said, “Okay. Yeah, sure, Sunny.”

And then, one day, seven years later—three years
after Sunny had disappeared while gardening-I was
approached by three guys in business suits who
said, "Mr. Redwoods. 1isten up. Everything
that Sunny told you seven years ago was
true. And now it’'s time.”

They showed me a piece of paper
with 10,000 signatures on it. They
said I was gonna be the next
President of the United States. I
said, “Cool.”

And then, much to the distress of
the Republican and Democratic
F* parties, MTV-in a move unparalleled
by any television network, ever—sent
me out into the U.S. of A with my
backpack and my promise—that if
elected president, everyone in America could
crash at the White House—but you know, [ lost.

And as far as I know, to this day no one—except
those types that always get to stay at the White
Fouse anyway, no matter who's the president—has
aot to stay there yet. So they're still not
listening to us.

But it's probably best I never got elected. I
mean it's Tike Madonna. I think to actually be
Madonna would be too much. Like, just her
muscular development alone parallels the
whole history of MTV. That's heavy.
It's much easier being just a
Madonna wannabe. The same
M, goes with president. I'm
happy being a presidential
wannabe.

=

Besides, I just got a letter from

Sunny the other day and he says we have
a lot of work to do. He's been having
dreams about what new directions MTV
should be going in. He says the big

" wigs in New York have already picked
his brains about some of them—one dream was
that music could be broken down into 5
categories of BLOCKS as he called them. And
these BLOCKS are 1) SONGS YOU HEAR A LOT
FROM PASSING CARS, 2) HARD ROCK SONGS ABOUT
THE RIGORS AND SADNESS OF TOURING, 3) HITS,
4) SONGS THAT WILL BE MADE INTO HITS I
DON'T CARE WHAT ANYONE SAYS and, 5) MUSHY
BALLADS.

Sunny says he’s been dreaming a lot
lTately. He thinks that in the future we
won't just be listening to and watching
music, we'll be wrestling with it too.
As usual, I'm not quite sure what
Sunny’s talking about but then 1 think
back to that cool night in San
Francisco ten years ago when he
pointed at the TV set as MIV came on
the air for the first time and he
¥ said, “Randee, 1look, the TV is

changing.™

I said, “Yeah, different channel.”

He said, “No, not the channel Randee, the TV
is changing. And as TV goes, so goes a whole
Tot of stuff.”

s .k MQ@@

Randee of the Redwoods is, like, this funny character
made up by this guy named Jim Turner.

A Billboard Advertising Supplement
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PROMOTION

*You really don't know how good I am, do you?”

MTV joins AMC in the battle against cancer

From 1984 -1988 MTV raised over $1.3 million to help the AMC
Cancer Research Institute. Our involvement began with the
MTV/Prince and the Revolution Commemorative T-shirt sale in
November 1984. Next came the MTV/Z100 Christmas Party with
The Fixx, a concert at Madison Square Garden staged by MTV, Z-
100, The Fixx and MCA records. MTV's Rock 'n’ Roll To Go in
1985 was a benefit compilation album distributed by Elektra
records which included Pat Benatar, The Cars, The Fixx, Hall &
Oates, Billy Idol, Kiss, Cyndi Lauper, Madonna, Steve Perry,
The Police, Tina Turner, The Thompson Twins and Wang
Chung. In 1987 we followed that up with The AMC High Priority
Album, a joint venture between MTV and RCA records, which
featured Heart, Grace Jones, Aretha Franklin, Eurythmics,
Bananarama, Cyndi Lauper, Pat Benetar, The Bangles,
Belinda Carlisle and Stevie Nicks, with cover art by Andy
Warhol. And in 1991 we released Club MTV Party To Go, a
compilation album and video with a portion of the proceeds going
to AMC, featuring M.C. Hammer, Bell Biv DeVoe, Tony! Toni!
Tone!, Paula Abdul, Information Society, Vanilla Ice, DNA with
Suzanne Vega, Candyman, Digital Underground, Jane Child
and Depeche Mode.

MTV rock ‘n’ poll

After a 1980 poll revealed only 34% of people aged 18 to 34 voted,
MTV decided to do all it could to get viewers out to the polls. So in
1984, Cyndi Lauper, Huey Lewis, Tina Turner, Peter Wolf and
even Pee Wee Herman appeared in MTV spots encouraging
people to register and vote. In 1988 we went a step further and
attempted to organize an MTV-sponsored debate between candi-
dates George Bush and Pat Robertson, but Bush declined. We
didn’t stop there, though. We continued our onslaught of pro-voting
PSAs until election day. The campaign continued last summer
with Rock the Vote, a coalition of recording artists and executives.
Teri Garr, Madonna, Ozzy Osbourne, Robert Downey Jr.,
Justine Bateman and M.C. Hammer were among those who
appeared in MTV spots encouraging youth votership.

MTV supports concert for music therapy

When MTV heard Paul McCartney, Elton John, Eric Clapton,
Phil Collins, Mark Knopfler, Pink Floyd and Tears for Fears
were going to perform at a benefit supporting music therapy for
autistic and disabled children, we immediately wanted to televise it
to the world. Knebworth ‘90 was a marathon concert staged to
raise money for the Nordoff-Robbins Music Therapy Centre, and
MTYV was there capturing the event for a five-hour special televised
in July 1990.

MTV goes MADD

In 1989 MTV produced an ad campaign to warn its audience
against drinking and driving, and donated large amounts of airtime
to the spots as part of our association with Mothers Against Drunk
Driving. Spots began running in June, with heavy rotation around
the ‘89 holiday season. In November we announced the creation of
Don't Drink & Drive campaign kits that cable affiliates could use to
extend awareness of cable message. This campaign won a 1990
CTAM Award for excellence in cable marketing and advertising.

AUGUST, 1981:

On MTV: vV is unleashed on an unsuspecting
world. The first hour features Rod Stewart, The Who, Pat
Benatar, The Buggles and The Pretenders.

In the Wonrld: in what then seemed to be an
unrelated event, scientists announce the discovery of a
powerful mutation-causing chemical capable of produc-
ing neurologically abnormal mice.

=R
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the best advice mtv ignored.

Every day, dozens of the real movers and
shakers of the music business call us with
thoughts, compliments and inevitable dis-
agreements. Sometimes these calls contain
the constructive criticism we all need in life to
keep us on a steady path. More often, they are
laced with bitterness, insult and specific
threats of personal dismemberment. Okay,
here’s your chance, big shot:

“What’s the best advice you gave to MTV that
the boobs ignored?”

Clive Davis, President - Arista Records

“It happened in 1988. | was sitting in my office one
spring afternoon when it suddenly hit me: ‘Video
Blocks'. | immediately called the head of our video
department at the time, Andy ... | mean Abbey
Konowitch. | explained the whole idea: rock blocks,
street blocks, hit biocks. He was instantly enthused as
well. At that moment, he stands up and says, ‘Clive,
I'll get right on it.” That was the last time | saw Abbey.

‘Meanwhile, 1988 goes by. No video blocks. So does
1989 and '90. Still no video blocks. The idea stays
tucked away in my mind. Then one day earlier this
year, | call our Director of Special Projects into my
office, Mark ... | mean Matt Farber. | tell him the idea.
He loved it as well. Never saw Matt again but | do
finally see MTV's video blocks on air. Now, years
later, 'm not so sure about the idea.

“What | am sure about is that the last ten years have
been both revolutionary and evolutionary, due in no
small part to MTV. We don't know with certainty what
the next ten years hold. But | do know that MTV will
certainly be around to make a major contribution.
Congratulations.”

Russell Simmons, Chairman -

Rush Communications

“I told them to change the show to RAP-TV and play
80% rap videos.”

Charles Koppelman, Chairman and CEO -
SBK Records
“Don’t invest heavily in your Texas operations.”

Tommy Mottola, President - Sony Music

“A decade ago, when MTV was still operating out of a

small office in Bob Pittman’s wallet, their programming people
came to me for advice.

“‘Tommy, they asked, ‘What's the public going to want to see in
music videos?'

“*Just make sure you stay away from smoke machines and
underwear,’ | said. ‘The worst thing you could do would be to
show the same three or four artists, all day long, with lots of
smoke machines and underwear. People won't tolerate that.’

64

What about air personalities?’

“‘Record company presidents, twenty-four hours a day. You
could have Clive at Five, A Serving of Irving, Mo in the Moming,
...kids love that stuff. Just don't have them in their underwear.’
“‘Anything else?’

“'‘Once in a while, what the heck, you could showcase some
new talent.’

“All | know is they were nodding when they left the office. Happy
Anniversary, guys. You couldn't have done it without me.”

Steve Leeds, Director Aitermative/Video Promotions-
Polygram Records

“A little more than a decade ago, a D.J. friend sought my advice
regarding a job offer. The former PD of WNBC radio, Bob
Pittman, had offered her the chance to be one of the regular on-
camera hosts for a new 24-hour cable channel that would
program non-stop music videos. The one drawback was she
would have to quit her current radio job as this new position
required a full-time commitment.

“After lengthy discussions, | concluded she should stay put, as
this music video thing would never work, especially since it was
only on cable. Anyway you'd never be able to see it as it wasn't
being offered by either N.Y.C. cable system.”

tvan Sanford

Daniel Glass, Executive V.P. & General Manager -
SBK Records
“Have Vanilla Ice do ‘Unplugged.”

Les Garland, V.P. Programming-

Video Jukebox Network

“During the summer of 1982, MTV’s first anniversary was
approaching and | recommended that there be a major birthday
blowout for the staff only. The recommendation was rejected by
Corporate due to lack of funds because of the heavy financial
investment that had been made during the first year roll-out.
I threw a ‘secret’ party anyway attempting to conceal the event
from Corporate. It was one of the great parties in rock ‘n’ roll
history and one that our original staff will remember forever... Of
course, Corporate found out and | thought | would be fired;
I wasn't.

“‘August 1, 1991, marks MTV's tenth... but there will always be
only one first. The details of this first birthday bash are only one
chapter in the book should 1 ever decide to write it.”

A Billboard Advertising Supplement
www americanradiohistorvy com

Irving Azoff, President - Giant Records

“Actually, they've always taken my advice. When they were
planning the Adam Curry special series, “Disco of the Late 70's;
They Don't Make Music Like That Anymore,” | told them it was a
bad idea. When they were preparing to go to Austria for month-
long live coverage of the “Polka, Beer & Bratwurst Festival,” |
said, “Wrong demographic.” When they hired Dr. C. Everett
Koop to do a special two-parter on “The Dietary Tract of Tom
Freston,” | said, “You should really think this one over.” Like |
said, they always take my advice. Oh, except for last January
when | suggested Abbey Konowitch spend his winter holiday on
the beaches of sunny Baghdad. They didn't go for that one.

‘P.S. | also suggested that in lieu of a bonus, they give Abbey
Konowitch a gift certificate to Bamey's. They have yet
to do that...

“P.P.S. | also advised MTV not to pass out video
cameras to Guns N’ Roses fans at their show.”

Monica Lynch, President-

Tommy Boy Music

“| tried telling them that the rap thing wasn’t gonna
last but did they listen?”

Robert Friedman, President-

Playboy Entertainment Group

“I hate to say 'l told you so,” but | remember when...
your font of fun and laughter included my good pen.

“With not so very quiet style | made it very clear,
you'll always get much bigger and better every year.

“But once you did ignore me, | often think ‘who knows'?
how come you didn'tdo MTV's Funniest Home Videos.”

Rick Dobbis, President & CEO -

Polygram Label Group

‘I have continually urged MTV to play more
Madonna, more comedy and fewer new artists... Hey
wait a minute — maybe they were listening!”

Michael Klenfner, Executive Consuitant-

| Michael Klenfner, Inc.
“| begged them to play less Grateful Dead, | mean, |
went on my hands and knees and begged them to
play less Grateful Dead.”

Al Teller, Chairman- MCA Music
Entertainment Group

‘Rotate the VP of Programming slot among current
record label presidents.”

Doug Morris, President - Atlantic Records
“Find a different way to make a living.”

ﬁquotes are genuine.

MARCH, 1983:

On MTV: mTV broadcasts the world premiere of
Michael Jackson’s “Beat It” video and Adam Ant is the
first guest VJ.

In the World: princess Diana telis the house-
wives of Tasmania she would gladly switch places with
them. Tasmanian husbands insufferably cheery for weeks.

=R AT
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Once again we dip into our bulging
mailbag. This decade’s question:

Who'’s got the answer? The answer person!

Your letters are always welcome and encouraged. We read
every one we receive and all addresses are kept strictly
confidential. We’re sorry, but no personal replies will be
given. And now, this week’s letters...

Dear Answer Person,

1 was wondering, how do bands get their videos played
on MTV? Not that we have a band ourselves, but I was
Just curious.

Lenny and the Lugnuts

Lincoln, Mass

Dear Lenny,

We thought everyone knew how to get a video on MTV,

but we’ll answer your question for the sake of newcomers to
the column. First, write MTV a letier asking for a Video
Submission Control Number. They will send you a ten-digit
.code number that should go on the video and on all corre-
spondence. Next, wrap your video securely in newspaper and
seal it with tape, not string. Enclose a letter detailing what
you meant by the lyrics in your song and what you were
thinking when you made the video. Be sure the VSC number
appears on the letter, on the cassette itself and on the outside
of the package in the lower left comer. Mail it First Class to:
The Chairman, MTV Video Submission Department,
Drawer 1-A, Newark, Delaware 30201. Within 4 to 6 weeks
you will receive a rotation chart showing exactly when your
video will appear.

Dear Answer Person,

Our band has a video and I was wondering how we go
about getting it on MTV. Any ideas?

Roger Steel and Galvanic Action

Valley of Despair, Iowa

Dear Roger,

Before you even make the video you should submit a
storyboard for approval. A storybcard is a pictorial scene-by--
scene representation of your video, like a comic strip. MTV’s
Director of Art and Design will review the storyboard and
check it for images like snarling attack dogs, thrashing metal
thugs, and long-legged women in-tght leather skirts
surrounded by fog. If your video doesn’t have any of these it
will be rejected and sent back. On the other hand, if you’ve
used your imagination and your video is packed with violent
and sexy scenes, it will be on MTV before you can say
“parental advisory.” Good luck!

Dear Answer Person,

What’s the story with getting a video on MTV? I mean, is
there some special procedure I’m supposed to follow?
Brian Sandwich

Kaluta, Mich

MTV 10

Dear Brian,

Yes there most definitely is! Write to the U.S. Government
Printing Office in Washington, D.C., to request a copy of
Pamphlet No. 2354-7A entitled, “‘Submitting Your Video To
Music Television Channels.” Enclose 50¢ to cover postage
and handling. You will also receive information on how to
order other Information Pamphlets like, “Preventing Udder
Chapping,” “Planting and Harvesting Sugar Beets in Sandy
Soil Areas” and “Care and Treatment of Ringworm.” Enjoy!

Dear Answer Person,

1 have a dilemma that you may be able to solve for me. 1
have a video but I don’t know how to go about getting it on
MTYV. Help!

Michelle Mostrangelo

Bakerburg, GA

Dear Michelle,

‘Write an essay, in 500 words or less, “Why My Video
‘Should Be on MTV.” Include your music marketing strategy,
focus group results and chart history of your band’s miusic.
Send it in an ordinary #10 envelope to: MTV Video
Department, Box 1991, Radio City Station, Los Angeles CA,
10019. You should hear from someone shortly.

Dear Answer Person,

My fingernails chip and break off. I’ve read that eating
gelatin will help strengthen my nails but I can’t think of
any gelatin brand names when I’m in the supermarket.
What do you suggest?

Sylvia Morris

Ermine, TX

Dear Sylvia,

Getting your video on MTV is not as hard as you think.
Call up MTV’s toll-free Video Submission line: 1-800-MY
VIDEQ. Describe the video over the phone and they’ll give
you a quick *“yes” or “no” right on the spot.

Dear Answer Person,

1 have a video and I'd like to get it played on MTV. Should
1 just call them up, or what?

Jeff Blintz

New Jingentown, PA

Dear Jeff,

No, no, no! Whatever you do, don’t call MTV! They get so
many thousands of phone calls every day and if you called to
bother them with your own personal problems they’d hang
up on you so fast you wouldn’t know what hit you. Beiter to
£0 to their offices and hang around in the lobby. Wait till you
see some executive-looking guy (you can tell the MTV execs
— they wear shoes) heading for the elevator. Sneak in with
him and badger him about your video all the way to his floor.

A Billboard Advertising Supplement

If he still doesn’t agree to play it, follow him out of the
elevator into the corridor. You’ll probably be able to
convince him in the time it takes for security to arrive.

Dear Answer Person,

Me again. I tried what you told me and it didn’t work. Not
Jor nothing, but I think you just make up the answers to
these questions. Do you really know how to get a video on
MTV or what?

Roger Steel and Galvanic Action

Valley of Despair, Iowa

Dear Roger,

Of course we know. But if you get snippy we won’t tell you!

Dear Answer Person,

Frankly Pm puzzled. I've heard so many conflicting rumors
I don’t know which to believe. Can you help me? What is
the best way to get my video on MTV?

Anna Stillman

Stillman, Montana

Dear Anna,

Anna, Anna, Anna! Like so many young people today,
you’ve allowed yourself to be caught in a web of lies and
deceptions that only serves to keep the young from the truth
they deserve. How unfortunate! Permit us to set the record
straight. Number one: Do not submit a storyboard. This
spells certain death for your video as MTV’s Executive
Board of Review finds this practice unnecessary and even
insulting. Number two: Avoid begging, pleading and
cajoling as this only serves to annoy. Number three: Enclose
a “gift,” preferably in cash, or a check made out to “MTV
Office Party Fund” along with your video. It’s that easy!

Dear Answer Person,

How do I get my video on MTV?

Steve Legington

Caroway, Colo

Dear Steve,

Most of the videos you see on MTV are acquired in deals
made with major record labels. Although MTYV likes to break
new artists and enjoys seeing videos from up-and-coming acts
like yours, there are just too many videos and not enough
hours in the day. Priority must be given to those artists whose
records are on the charts and in the stores. But don’t give up.
Keep working hard and writing songs and one day you may
be signed to a deal with a major record company. Then your
video could be on its way to MTV!

Dear Answer Person,

What's the deal with getting your video on MTV?
Zug

Pennsahassee, Fla

Dear Zug,

I honestly don’t know. Sorry.

On MTV: M1V presents seventeen hours of Live
Aid, hosted by Irish philanthropist Bob Geldof’s
organization, Band Aid. The concert is broadcast from
two stadiums on two continents with all proceeds going
to relieve victims of famine in Africa. The concert boasts
reunions of both Led Zeppelin and The Who, and Phil
Collins, managing to appear first on one continent and
then the other, not to mention Eric Clapton, The
Pretenders, Neil Young, Paul McCartney, U2, Sting,
Simple Minds, and countless other luminaries .

In the World: rresident Reagan exults “I'm
amazed how good | feel,” after having a growth removed

from his rectum. T
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“SCENES FROM THE FIRST DECAD

1982 HAIRCUT ONE HUNDRED 1983 THE KINKS
“Lies” “Love Plus One” “Come Dancing”

1984 RAY PARKER JR. 1985 ARETHA FRANKLIN 1986 WHITNEY HOUSTON
“Ghostbusters” “Freeway Of Love” “Greatest Love Of All”

1987 GRATEFUL DEAD’ 1988 THE CHURCH 1989 THE JEFF HEALEY BAND
“Touch Of Grey” “Under The Milky Way” “Angel Eyes”
1990 1991
URBAN DANCE THE KLF
SQUAD “3 AM.
“Deeper Shade Eternal”
Of Soul”

ARISTA CONGRATULATES MTV ON TEN YEARS OF CREATING A SCENE
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66
AN INTERVIEW WITH THE MTV

On a channel that presents its viewers with a galaxy of
megasuperduper rock stars 24 hours a day, it’s easy to for-
get about the most stellar star in the music video heavens.
No, we’re not talking about Madonna (although she did
shamelessly appropriate his look and sound for the begin-
ning of her own name). We're talking about that one lov-
able, laughable, endlessly changeable, tireless performer
without whom MTV would be just, well, TV. We' re talking,
of course, about “M” .

“M’... Say it loud and there’s guitars strumming. Say it soft

and it’s almost like humming. When he burst onto the scene
in 1981 with those two other little letters grafted onto his left
leg, many people laughed—some scornfully, others because
they had taken too many drugs and couldn’t stop laughing.
But “M" has shown them all that he’s got what it takes to
make it in showbiz. He has earned the title that very few
other stars can even aspire to. “M” is a consonant.

We found “M” in his plush corner office at MTV's
Broadway headquarters. He was getting his shoulders
rubbed by a gorgeous Swedish masseuse. He was getting
his feet polished by an old Portuguese gentleman. He was
getting his sides painted by a team of high school students
from Poughkeepsie. He was getting kerned by a special
typographer from Minsk. We decided to come back later.

Later, over drinks at The Lower Case (“M"’s favorite
watering hole) we discussed his illustrious career as tele-
vision's most famous man of letter.

You come from a show business family, don’t
you?: My father was one of the “M"’s in the MGM logo in
the thirties.

Really? Which one?: Well, we were never quite sure
about that. Apparently Mom was carrying on a rather torrid
affair with both of them at the same time.

Wow! So you were born to a life of living on the
edge: Yes, I guess you could say that. Although I did my
share of humdrum gigs before landing this one.

What was your first job?: I was the “M” in Mission
Impossible for a season.

That’s an impressive debut: Not really. I was the
small “m” in “impossible.” But of course I thought I'd hit
the big time. I spent money like it was going out of style, and
when they canned me for a slightly different typeface [ was
crushed. Then came a string of really tacky jobs through the
Seventies. I actually spent a week on the marquee of a drive-
in theater in Des Moines.

Well, that’s the kind of experience that builds char-
acter: Very funny.

You mentioned your mother a moment ago. What
was she like?: I hardly knew her. She was definitely
lower case. I think she spent a number of years as a key on
a Smith Corona.

Your mother was a typewriter key?: Hell,if it wasn’t
for music videos, I could have ended up on some typewrit-
er somewhere. Anyway, she didn’t do that her whole life.
She put in a few years on a sheet of press type. And then |
think she got a steady job as a decoration on a certain col-
orful candy that will go unnamed.

I see. So how did you land the job at MTV?:
I was working on a billboard in Times Square at the time,
and I was approached by a guy named Pittman. He would
Just come out night after night and shout at me, “I’ve got a
Job for you that will make you famous!” I thought he had
some kind of letter fetish, so I just ignored him.

But eventually he won you over: It was January. It
was freezing on that billboard. I figured what do I have to lose?

Did fame change your life?: Of course. People were all
over me once MTV became big. And I had no control over
myself. I would just go jump into sentences and titles in
those days. Whether they need an “M” or not—completely
destroying the meaning. You know, like, “The M Return of
the Jedi"—what the hell is that? Or “Vote For MRonald Reagan’’
That was just so childish. I didn’t even support the guy.

In your time at MTV you’ve been made of metal,
clay, granite, marble. You've been tossed and
twisted and planted on the moon. Once they even

made a sandwich out of you. What effect does
that have on a performer?: Well, you have to devel-
op a strong sense of self. You have to remember that
inside you’re just made of ink like every other letter in the
alphabet.

Okay, that’s the boring answer. Now how do you
really feel about what they make you do
onscreen?: Kinky.

Kinky?: Yeah. I've gotten so I can’t wait for them to dress
me up in some wild weird outfit and let me go prancing
around. I hope someday they let me wear rouge and mas-
cara and lipstick and garter belts and spike heels and go
around selling Girl Scout cookies. I'd love that.

Is it true that you and Martha Quinn had an affair
in the early days of MTV?: Martha is a sweet girl and
a very dear friend. We spent many, many hours on the set
together those first years. The video would start to play and
there we’d be, standing around on the set with nothing to do.
I'think I was just [long sigh] something for Martha to do.

Any other interesting liaisons you’d like to share?
Cher?: Sure. But I think it was just because I reminded
her of Sonny. Same thing with Tina Turner.

You think you reminded her of Ike?: No, I remind-
ed her of Sonny, too. That’s why she never came near me
for years.

I read somewhere that you sometimes like to turn
yourself upside down and become a “W”. Is that
true?: What “M” doesn’t want to do that sometimes?
But I never have and I never will as long as I represent
Music Television.

Didn’t you become a “W” once in Steve Tyler’s
hotel room?: 1 tripped and fell over. Steve will back
me up on that. It wasn’t intentional. We were singing
“Dude Looks Like a Lady” together like we always did
and Steve was putting this really big pair of false lips on me,
you know, so I'd look like him, and, well, I just started
laughing so hard I fell over the ottoman and Steve fell and

Continued on pg 3000

“If it wasn’t for music videos, I could have ended up on
some typewriter somewhere.”

MTV 12

“I've gotten so | can’t wait for them to dress me up in some
wild weird outfit and let me go prancing around.”

A Billboard Advertising Supplement
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“What “M” doesn’t want to become a “W” sometimes?"
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Heres to the
onhi]ten year old
W

Ocanget
away with playing
rock’nroll
24 hours a day.

When it comes to creative excellence in innovative television, nobody’s
got their act down like MTV. Best of luck from all of us at Sony. Keep reeling in the years.

SONY.

BUSINESS AND PROFESSIONAL GROUP

Sony Business and Professional Group 3 Paragon Drive. Montvale. NJ 07645-1735 © 1991 Sony Corporation of Amenca Sony is a rademark of Sony
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" 10 YEARS OFF

WISHES MTV A HAPPY 10th BIRTHDAY.
YOURS SHOULD CERTAINLY BE THE MOST BIZARRE PUBERTY ANYONE’S EVER SEEN.

© 1991 Elekiro Entertainment, A Division of Worner Commun<ations Ing. ®* 2 Time Warner Campony|
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MIV. Here and Now.

Ten years old and the picture’s
brighter than ever.
Congratulations to MTV on a
decade of sharpness and contrast.
From Hargrove Inc.
Exhibit builders to MTV —
and anyone else who’s
into fine tuning.

[ i
HARGROVE

SPECIAL EVENTS.
TRADESHOWS. EXHIBITS.
TECHNICAL SERVICES.

Hargrove Inc.
10101 Martin Luther King, Jr. Highway
Lanham, MD 20706.
301-459-1400. Fax 301-459-6127

MTV 16

On MTV: vV invades Australia and Headbanger's
Ball, a weekly series devoted to heavy metal and current
events, is premiered.

In the World: rresident Reagan admits selling
arms to Iran was a mistake. Shimon Peres admits
Israel's spying on the U.S. was a mistake. And Michael
Dukakis admits he is running for president.

T

|JULY/AUGUST, 1988:

On MTV: M1V starts broadcasting in Japan and
premieres “YO! MTV Raps” and “YO! MTV Raps
Today,” weekly and daily rap music shows. By the end
of the 1988 MTV will have 40,212,000 subscribers.

In the World: n Bangladesh one hundred are
hurt as riot police break up a demonstration by Bangladeshi
movie stars protesting a new entertainment tax .

<R

OCTOBER, 1990:

MARCH, 1991:

On MTV: M7V begins broadcasting on TV Abril in
Brazil. A Fort Lauderdale jury declares 2 Live Crew
innocent of obscenity laws.

In the World: tom carvel dies and parts of
Canada are invaded by oversized bullfrogs capable of
eating birds the size of orioles.

( c‘b'\(\ddef\@ '? %

On MTV: M7V announces it will be the first non-
Soviet channel to be broadcast twenty-four hours a day
in Russia on Leningrad’s Cable TV Network.

In the World: Iraq agrees to the U.N. coalition
terms for a ceasefire and the first case of mad cow
disease is diagnosed in France. It is theorized that the
afflicted cow may have emigrated from England where
bovine psychosis has reached epidemic proportions.

SR
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TOM KEIFER-CINDERELLA

“First time we saw MTV, Eric and [ were playing in a band
together and we were all living in this house in South Jersey with
the guitar player. The video I remember most was Rainbow’s
‘Can’t Happen Here,” with the nuclear bomb shells opening up
and the missiles coming out and stuff. That’s what I remember.
That’s the first thing I remember about MTV.”

FRANK BEARD-ZZ TOP

“I was lying in bed with my wife flipping through the channels
and discovered this music video going on. We watched it and
watched it for about an hour and said ‘Wow, this is great, |
wonder how long it’s gonna last?,” so we stayed up for another
hour and we’re like “This is a long show.’ You know, we stayed
till 6:00 in the moming and finally went ‘Man, I don’t know, this
must be a special or something,” and turned it off. We didn’t know
it was a 24 hour show or anything. We knew it was good and
didn’t want to miss any of it but we hung on as long as we could.”

uSt about tl Ie t]_l | |e ALICE COOPER
“It’s funny "cause when I first saw it, it was a series of videos

o with no concept to it and I thought that was a great idea because
there was so many bands that were forced to be visual. And that

you eC]_ e O S ar sort of played right into what we do, the stage show. But it was
kind of fun to see the bands who were sedentary become very
visual, so I think it’s great. It’s an art form now, that’s for sure.”

a TV network’ CHRISTINA AMPHLETT-DIVINYLS

“It was about 1982. I remember when we first came

over here and it was the beginning days of MTV. When it was
; ; ; ; e e‘ 1 e O very sort of ‘garagie’ and everything was very much wilder in

those days.”

| JAZZY JAY-FULL SONIC FORCE
S ar a an . “To be honest, the first thing I saw when [ saw MTV was a lot of
' white people and a lot of white videos that I didn’t understand,
but as it progressed, they were the first to also start jumping on

‘ " ’ J
e < :Ol I ld | I t as 7 e hip hop and I commend them for that when a lot of black stations
didn’t even want to touch it.”
; - VERNON REID-LIVING COLOUR
ee | I 1 | I e er “I remember watching the promos for MTV and saying ‘Wow,
can’t believe this is coming to Brooklyn” and of course little did

we know, if would never get there and I remember saying to
myself ‘Video Killed the Radio Star,” I bet you it will.”

VICTOR DELORENZO-
VIOLENT FEMMES

“I'think I saw it when it first came on the air, and I looked at it
and I went, ‘Boy, MTV - just music all the time.” And I thought
to myself, ‘this is something that’s not going to last.”

A Billboard Advertising Supplement
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CHooSe ONE

YOUR STAR~ “LEO”

CHoose oNE

PALACE MUSIC PRODUCTIONS

The Company that brought you “Scandal,” “Mona Lisa,” “Rage in Harlem” and “Red, Hot + Blue”
is proud to represent the following directors for music videos—

Tim Broad Robert Longo Mike Ross

Evan English Steve McLean John Scarlet-Davis
Isaac Julien Zak Ove Alberto Sciamma
Ed Lachman Mark Pellington Earle Sebastian

& Richard Stanley

New York PEACE London
Joel Hinman Leigh Warren
212/777-2300 71-580-9592
MTV 22 A Billboard Advertising Supplement Billboard August 31, 1991
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3 but he finally got admitted. Guess what? It wasr't
Curry after all. Turned out to be that fake D.J.
from the “Freedom Rock” commercials! Sorry |
1 didn'tget to talk to him, I've been digging his stuff
for years.

If you missed this, you'll have to take my word for
it. You missed The Big One. MTV's “Tenth
Anniversary” celebration party! And it only took
them a decade to get there!

Remember the lines around the block in the rain g
for that first MTV New Year's Bash? Thatwas a
Tuesday afternoon at the Knee Extraction Clinic
compared to this. And talk about exclusive! Strictly
by Invitation Only! Well, Invitations and Begging.
Okay, Invitations, Begging, Promises You'll Be invited to Their Party,
and Any Woman Dressed for a Robert Palmer video, but that's it. It
took one guy an hour to convince the bouncer he was Adam Curry,

{ There it was before my eyes, a veritable history of
contemporary pop music on one dance floor.

I mean, the list spans generations of music histo-
ry, all of whom have had a place on the channel.
The Stones, of course. Itwouldn't be a party without the Stones. And
the acts that virtually define the video age, they were there, too —

A Billboard Advertising Supplement

MTV 24
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Dire Straits, Cyndi Lauper, Eurythmics, Billy Idol. From Bowie to
Prince, McCartney to Black Crowes, Aerosmith to... Aerosmith.

And the party games! | never had so much fun playing “I'm Deater
Than You Are" or “Pin the Tail on Keith Richards, He Won't Feel it.”
Then there were the games you had to have some special talent to
play, like the face-off between Stray Cats and Guns N’ Roses on “l Bet
I Have More Tatoos Than You.” (Cher, a late entrant, won pants down.)

Ozzy got out of hand, as you might expect. And then
that whole crowd of Motley Crue, Skid Row, Poison,
Det Leppard, Slaughter... You know what happens, one guy starts it
and they all have to join in. | wasn't grossed out or anything, but how
many times can you laugh at somebody blowing milk bubbles through
a straw? Some people just don't know how to behave at parties.

You had to laugh, though, watching some of the more self-conscious
acts trying to decide which crowd to hang with. Their eyes would scan
across the room, nervous smiles on their faces as they wondered,
am | part of that Springsteen, Bryan Adams, Neil Young,
Mellencamp camp? Can | hold my own with the Peter Gabriels, the
Sinead O’'Connors, the U2s, the Stings? How do | rate the impor-
tance of my musical statement — am | over here with Midnight Qil?
There, with Living Colour? Would Suzanne Vega take me seriously,
or the guys from R.E.M.? Do | rock as hard as Van Halen or Joan
Jett, am | as musically inventive as Herbie Hancock, am | cool
enough to be seen with the Cars or David Byrne, do | have as much
funas ZZ Top,am | as
reliable as Phil Collins
and Genesis, as great
to dance to as Paula
Abdul and M.C.
Hammer, do my many

voices blend as majestically
as Wilson Phillips’ do?
Most people handled the
confidence-thing the same
way | did: have another drink and talk to Weird Al.

Paui Cono

When they finally arrived, there was no question in anybody's mind that
the Jacksons are really today’s First Family of Entertainment. You
can't say enough about what they've given the worid: Michael, Janet,
Jermaine, Tito, Jackie, Marlon, LaToya and J.J. Sure, it would've
been great if they'd actually gotten out of their limos, but just to drive
past and honk was tribute enough for me.

The saddest thing was watching Certain Unnamed Performers who'd
appeared on the Half-Hour Comedy Hour trying to impress Madonna
with comical little stories they’d first whisper to her Person, then repeat
again for her. At least, that's what | think they were doing. All night,
there was this line of them, approaching the table, leaning over, whis-
pering, then one voice liting over the music: “I've heard that before.”
Again and again: whisper-whisper-whisper, “I've heard that before,”
whisper-whisper-whisper, “I've heard that before.” Material girl, indeed!
She must know a lot of jokes. Anyway, what were they hoping for? The
home game of Truth or Dare? Pitifull Me, | kept my distance
from the whole sorry mess. All night, | couldn’t think of one lousy joke.

One of the important lessons | learned, hanging around so many
important names, was that they are really no different from you and
me. Amazing as it might seem, you stick enough celebrities in a room
together, make them wait too long to get a drink, and they look like
most any other crowd of ticked off people waiting too long to get a drink.

I don’t care how many of these events you attend, it's almost impossi-
ble not to be impressed. Because it's not just a party, it’s a chance to
reflect, to think. You know - about how much music means in our lives.
How important it is to be allowed freedom of expression and belief.
How liberating it feels to just let go. How great women look in their
underwear.

The important things, that's what MTV stands for. That's what this
party was about.

| barely minded being trampled by the MTV Executives who all sud-
denly ran out about the same time the tequila did. (Did | forget to men-
tion the lovely wreath by the door from the owners of Communicar?)
That just left us — the music makers, the music lovers, the caterers,
and the freeloaders. The people this industry was meant to serve.

I know | can't wait for the next ten years to be over, so MTV can throw
another event like this one. Who knows? Will there be a whole new set
of faces, a whole new sound, a whole new way we watch? One thing’s
for certain. Keith'll be there. | think he's going to outlast us all.

The Knight Owl is a pseudonym for Ray Sturgeon, a writer, actor, magazine
columnist and recording engineer who doesn't exist.

Billboard August 31, 1991
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HEY CAME. THEY SAW. THEY WATCHED MTV.
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on Ten
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Fartners in Career Transition Management
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SHAME

ISELF

PROMOTION

“You really don't know how good I am, do you?"

MTYV opens its doors to Amnesty Intemational

On June 15, 1986, MTV turned over both its air time and com-
mercial time to broadcast the final concert in a six city US tour
benefitting Amnesty International, the human rights watchdog
organization.

To heighten awareness of Al's work, MTV embarked on a targeted
marketing effort including national consumer radio, extensive on-air
announcements and information packets to cable affiliates. During
the week leading up to MTV's broadcasting of the finale it sponsored:
a five-day flight of radio about Al and the concert. The campaign ran
nationally and was MTV's most extensive radio advertising to date.
The concert, which raised $3 million doliars for Al, included L12,
Sting, Bryan Adams, Joan Baez, Peter Gabriel, The Neville
Brothers, Lou Reed, Jackson Browne, Ruben Blades, Fela,
Carlos Santana, Pete Townshend, Madonna and Keith
Richards.

Spots that do good

Over the years MTV has produced numerous PSAs for a variety of
causes. To help The United Way send a message about the impor-
tance of community service and volunteerism, MTV produced a 30-
second PSA featuring numerous stars including Lou Reed, Ted
Nugent, Michael Hutchence, Grace Slick and Robert Palmer.

MTV produced a series of spots featuring Musicians for Life, an orga-
nization created to inform the public about AIDS. Spokespeople in-
cluded Madonna, Los Lobos, Peter Gabriel, Julie Brown and Ice-T.

In October, 1989, MTV created PSAs showing viewers they could
make a difference in the environment. The spots showed various
environmenta! disasters with the tagline “What Can | Do?... More
Than You Think.” OQur FACT/ACT campaign soon followed, with
hopeful spots by various filmmakers and animators.

In November, 1986, MTV began airing Rock Against Drugs, PSAs
featuring anti-drug messages from such rock stars as Jon Bon
Jovi, Gene Simmons and Belinda Carlisle. MTV donated $4
million worth of air time to the spots and also contributed creative,
editorial, production and promotional support to the venture.

MTV invades Saudi Arabia

Last December, with the holidays around the corner, MTV figured
the men and women of Desert Shield could use some good oid
rock ‘n’ roll. So to send them some much-needed Yuletide cheer,
we mailed videotapes of MTV to Saudi Arabia. Knowing the troops
had little time to watch TV, we approached record companies for
musical donations. Over 200,000 audio tapes soon invaded the
Middle East just in time for Christmas.

MTV intemational—a global success story

MTV is now broadcast on six continents, in 41 countries, to 204
million homes. MTV Europe is the fastest-growing channel in the
history of European sateliite television. MTV Australia is the most
popular network down under, reaching over 7 million homes. MTV
Brasil, launched in October, 1990, broadcasts in Portuguese. It is the
first music/entertainment service in that country. MTV International,
a Spanish language program hosted by Daisy Fuentes, is distributed
to 10.6 million homes throughout Latin America. MTV Asia is set to
begin broadcasting in September,1991. It will appear in 31 countries,
encompassing two-thirds of the world's population. Gostelradio, the
Soviet National Television Network broadcasts a specially edited
one-hour version of MTV's Top Twenty Countdown to 88 million
Russian households each week. What do you know—the whole
world is watching!

MTV U.S. SUBSCRIBER GROWTH
1981-1991

45
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e
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81 83 85 87 89 Aug. 3
(As of December of each year)

Billboard August 31, 1991
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CONGRATULATIONS l ;:; |

ON 10 YEARS OF INNOVATION!

STEVE PALMER

(FOUNDER)
AUDIO-VIDEO TASK FORCE ©I441 by urpers Magazine. Al vig bts

LOS ANGELES ““gf ??:5-{;7% fr:.;;;:\ ppri) isove
213-462-1112 .

Fram a list of the music videos “most effective
in promoting the brick industry” presented last
June to MTV by the National Association of
Brick Distributors, a trade organization based
in Alexandria, Virginia, as part of the associ-
ation’s Brick Achievement Award. The award,
7 which is presented to a person or organization
‘ that “promotes the use of brick by example,”
was given to MTV because the network’s “consis-

ACADIA I [t s tent use of brick is unequaled in television.”
We Build Beautiful Scenery
. Artist: Bell Biv DeVoe

‘)\\LS Video: Poison
Comments: This video was voted number one

We Salute MTV!

N — . .
Rental * Props Construction * Design & Consultation Telephone: 2916538889 by the brick industry. Its haunting melody,
Contact: David Lawson combined with stark brick walls and pavers,
Call for our new stock rental catalogue . , ,
Michael Arnon makes the video a hit among masons everywhere.
Artist: Janet Jackson

Video: Alright
Comments: Great use of brick’s deep rich
color to contrast the bright blues, yellows

and greens in Miss Jackson’s sassy wardrobe.
Artist: M.C. Hammer

C ONGRATULATIONS CScRRRCE e Tide Eoumendift
V4 Comments: This four-minute-long video has

one minute and two seconds of beautiful
brick scenes.

Artist: Paula Abdul
I Video: Opposites Attract
Comments: This year’s hottest recording
| artist successfully blends the seriousness of

brick into this whimsically delightful video.

DONI'SOIdNLS ONIQY¥0OD3IY IVNOILVYVN

Artist: Elton John

Video: Club at the End of the Street
Comments: Mr. John’s animated video uses
meticulous detail in texturizing the brick

and mortar portions of the clip.

Artist: House of Love

Video: I Don’t Know Why I Love You

Comments: What do rose petals, a snarling pit
bull, and half-empty whiskey bottles have in

th ANNIVERSARY common? They all appear in front of a classic

brick wall in this thought-provoking video.

Artist: Nitzer Ebb

Video: Lightning Man

Comments: Germany’s hottest band successfully
captures the feel of old Europe with this
mason’s delight. The almost all-brick, black-
and-white short is a visual testimonial that,

Here's o many more !][II]II years l[l!]ﬂlllﬂl'.
From your friends a@HiEIE R ER |

MTV 30 A Billboard Advertising Supplement Billboard August 31, 1991

yes, brick does survive the test of time.
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and our artists

HIT & RUN CONGRATULA7 MTV ON TEN GLORIOUS YEARS.

GENESIS

TONY BANKS

PHIL COLLINS

MIKE & THE MECHANICS

JULIAN LENNON

THE ESCAPE CLUB

MARILLION

SALTY DOG

GEOFFREY WILLIAMS

www americanradiohistorv com

hit & run music, Itd.

25 ives street

london, sw3

(071) 581-0261

fax (071) 584-5774

TONY SMITH
CAROL WILLIS IMPEY
SUSIE ROGERS

JOHN ARNISON

mTv =[|

hit & run america

9229 sunset blvd. suite 613
los angeles, ca. 90069
(213) 274-4555

(213) 274-8295 fax
PADDY SPINKS
WALLY VERSEN
SHERYL GORDON MARTINELLI
and

1841 broadway, suite 41|
new york, ny 10014

(212) 956-2110
(212)956-21 14 fax

hits run
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MTV
Changing the face of music.
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Adult Vid Gases Losing Steam?
Community-Standard Rule Called Vague

B BY EARL PAIGE

LOS ANGELES—As the widespread
Justice Department actions against
adult video suppliers move into the
federal courts, defense attorneys and
other key figures claim the momen-
tum of the battle is slipping away
from the government.

However, no one is saying that the
“war” declared on adult video under
the direction of Attorney General
Dick Thornburgh will ease up now
that he has resigned from the gov-
ernment to seek a U.S. Senate seat.

Indictments are still being handed
up, investigations of local firms here
continue, and the recent convictions
in the California Publishers and Li-
quidating Corp. case in Dallas have
sent out a chilling message: that as-
sets of firms and their principals can

be seized in adult video prosecutions
(Billboard, Aug. 17).

Criticism of the Texas trial contin-
ues. Many free speech advocates ar-
gue that the outcome was ambiguous
and indicative of how difficult it is to

‘The government’s
gain in Dallas
was lost in Tulsa’

find a practical definition of obsceni-

“That was an unusual situation
down there,” says Paul Fishbein, edi-
tor of Adult Video News. “The jury
came out completely hung on obscen-
ity. A couple of days after commenc-
ing deliberation, they came back com-

‘Paradise’ To Be Found On
Both Video, Laserdisc In Fall

B BY CHRIS McGOWAN

LOS ANGELES—In what may be
the home video event of the year in
terms of foreign films, Home Vi-
sion Cinema and Voyager Co. have
teamed for a Sept. 16 day-and-date
launch of the 1945 French classic
“Les Enfants Du Paradis” (Chil-
dren Of Paradise) on VHS and la-
serdisc.

The Marcel Carne epic has long
been one of the most-requested ti-
tles not yet released on video, and
last year it was voted the best
French film of the last 60 years by
a panel of 600 Gallic movie profes-
sionals at a Canal Plus homage to
French cinema.

A romantic triangle involving a
brilliant mime (Jean-Louis Bar-
rault), a superficial actor (Pierre
Brasseur), and a beautiful woman
(Arletty) is at the center of this
188-minute romantic-philosophical
tale, which is full of rich, intricate
subplots and set in the vibrant the-
ater world of 19th century Paris.

Scripted by poet Jacques Pre-
vert, “Children Of Paradise’ has
been called the greatest literary-
novelistic film of all time by film
historians such as Gerald Mast.
Freedom and moral integrity are
among the main themes of the
movie, which was filmed under
great duress during the Nazi occu-
pation and completed only after
the liberation of France.

The simultaneous release of the

$79.95 videocassette and $89.95 la-
ser versions of the movie is “a first
for us,” says Christine Lundberg,
VP of research and development
for Public Media Inc., the parent
company of Home Vision. “We
wanted to maximize exposure of
the title and make it available to
the widest possible audience. And
there is a growing laserdisc audi-
ence, especially in the foreign-film

(Continued on next page)

pletely hung on all four counts. They
couldn’t get past obscenity. The
judge sent them back in. They must
have compromised. How can you
come out obscene on one anal tape
and not another? It just goes to show
how very screwed-up this community
standard consideration is.”

Under the prevailing Supreme
Court ruling, the 1973 case Miller vs.
California, the parameters for what
is obscene—and therefore not pro-
tected by the First Amendment—is
to be determined according to local
community standards. The ruling re-
flected the Court’s recognition that
what might be considered offensive
in one community would be more eas-
ily tolerated in another.

But the Justice Department cam-
paign has attempted to exploit the in-
herent ambiguity of the Miller ruling
by setting up sting operations in
deeply conservative areas of the
country to enhance the chances of ob-
taining a conviction.

It has also targeted the manufac-
turers and distributors of adult prod-
uct—a departure from the usual
practice of targeting retailers—be-
cause convictions can lead to the sei-
zure of assets, preventing the defen-
dants from conducting business even
in areas where the product would not
be considered obscene.

While the full effect of the Dallas
trial and the significance of the as-
sets seizure awaited an Aug. 21 hear-
ing, many free-speech advocates took
heart from another trial that oc-
curred in Tulsa, Okla.

(Continued on page 56)

Donation. Media Home Entertainment president Gienn Greene, left, presented
a check for $10,000 to Amnesty International at a reception to mark the release
of Media’s “Closetland,” Radha Bharadwaj's film about a writer of children’s
books who is imprisoned by a totalitarian government as a *‘subversive.” Media
will donate an additional $2 to Amnesty for each rentat receipt returned to the
company between Sept. 12 and Nov. 15. Also pictured, from left, are singer
Rosanne Cash; her manager, Will Botwin; and Jack Healey, executive director

of Amnesty International USA.

The founder
of Karl Video in
1980, Karl
formed an alli-
ance with ac-
tress Jane
Fonda to pro-
duce and mar-
ket the ““Jane
Fonda Work-
out’ series of
fitness tapes. The series has
gone on to become the largest-
selling series of nontheatrical
health and fitness videocas-
settes.

Karl sold Karl Video to Lori-
mar Telepictures in 1984 when
annual sales were $12 million. He
remained with the company until
1987, when sales topped $100 mil-
lion.

While at Karl Video and Karl/
Lorimar, Karl also developed

KARL

Stuart Kan,

Special-Interest Vid, Dies

LOS ANGELES—Stuart Karl,
widely regarded as the pioneer of
the special-interest home video
business, died of cancer Aug. 16
in Newport Beach, Calif. He was
38 years old.

Pioneer Of

other areas of alternative video
and information programming.
He is credited, for example, with
producing tapes in conjunction
with such magazines as Parents,
Consumer Reports, and Playboy.
He also created the “Video Cen-
terfold”’ concept, which remains
an ongoing, best-seller series
from Playboy Video.

Karl was also an early pioneer
of video sponsorship and cross-
promotions. He put together
what is considered the first-ever
sponsorship deal, with Red Lob-
ster Restaurants, to sponsor a
Dr. Robert Haas video called
“Eat To Win.” Other companies
with which he forged early video
sponsorship agreements include
Federal Express, AT&T, Penn
Racquet Sports, Dunlop, Crystal
Light, and Bayer Aspirin.

Karl left Karl/Lorimar in 1987
amid conflict-of-interest
charges. He was also charged
with violating federal election
contribution laws in connection
with the 1984 Gary Hart presi-

(Continued on next page)

ONE SECRET
YOU CAN’T KEEP.

Playboy’s “Secrets of Making Love to the Same
Person Forever.” Our hot new video guide to improved
romance and lovemaking. Very simple to follow.
And very hard to keep in stock. Order Code: 90477.

©1991 PEI. All Rights Reserved.
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‘PARADISE’ TO BE FOUND ON BOTH VID, LASER IN FALL

(Continued from preceding page)

area.”

She is not sure which of the two
formats will sell more units of the
title. According to Lundberg, the
video rights to ‘““‘Children Of Para-
dise”” were acquired by Public Me-
dia in a joint venture with Janus
Films, which is co-owner of the
Voyager Co.

The title has been fully restored,
newly translated, and outfitted
with digitally transferred subti-
tles. ‘““The new subtitles are really
wonderful,”” says Lundberg.
“They are more literal and the idi-
om is much richer. With the old
subtitles, done in the late '40s, the
translation was kind of wooden,
but these have a more natural feel-
]ng.ll

The VHS edition of the movie
will consist of two tapes packaged
together in a cardboard slipcase.
The two-disc laser edition, issued
through Voyager’s Criterion Col-

lection line, will be considerably
more elaborate.

The laserdise will have three
soundtracks. The digital track will
carry the film’s soundtrack. The
“analog one” track will feature a
commentary on the movie by Dr.
Brian Stonehill, coordinator for
media studies at Pomona College.
“Analog two” will include an inter-
view in French with director Car-
ne, conducted by Stonehill last
year.

Side four of the laserdisc will be
in the CAV format and will feature
production stills, movie posters, an
examination of French art that in-
fluenced the film’s art direction,
and a wealth of other supplemen-
tary material.

“The way this has been re-
stored, it is really bringing a clas-
sic home,” says Lundberg. “It's a
stunning film, a centerpiece for peo-
ple interested in foreign films.”

STUART KARL, PIONEER OF SPECIAL-INTEREST, DIES

(Continued from preceding page)

dential campaign, as well as other
congressional campaigns. He was
fined $60,000 and sentenced to
three years probation.

After leaving Karl/Lorimar,
Karl spent two years as a video-in-
dustry consultant. Subsequent to
that, he became chief operating of-
ficer of NAC Home Video, which
also specialized in nontheatrieal
tapes.

He left NAC in 1990 to become
more involved with independent
productions. Along with former
Karl/Lorimar executive Court
Shannon, Kar] had made an agree-
ment to produce and market video
programming through Sony Music
Video Enterprises. He had just
completed production of a “Club
Med Workout” tape, a fitness pro-

gram, and was negotiating for a
distributor.

Karl, a California native, began
his career as a trade magazine en-
trepreneur. One of his magazine
ventures—and his entry into the
video industry—was Video Store
Magazine, which he founded in
1978. He later sold it to Hester
Communications, which later sold
it to Harcourt Brace Publications.
The publication remains a monthly
staple of the industry to this day.

He is survived by his wife, Debo-
rah, two sons, his parents, and two
sisters.

Funeral services were held Aug. 20
in Newport Beach. The family has
suggested that memorial donations
be sent to the Hoag Memorial Cancer
Center in Newport Beach.

||

Introducing two new
videos from one of
America’s favorite
children’s

songwriters —

Don Cooper! His
critically acclaimed sing-
a-long videos are proven
sellers in the hot category
I of children’s programming.

Street Date: Sept. 26
51 4-95 Suggested Retail Price Each

|| Five-title rental pack also
| available.

For information, call your local
distributor or Wood Knapp Video
ut 1-800-521-2666.

/ ood Knapp Video

Distributed by: Wood Knapp Video
5900 Wilshire Blvd., LA, CA 90036
©1991 Wood Knapp & Company, Inc.

| Our Best-Selling Sing-A-Long Series
|| Just Got Better.

“The Not Ready For Bedtime Players”

|

Featuring...

Are Consumers Giving Vid The Business?

Analysts, Executives Offer Recession Speculation

BUSINESS—UP OR DOWN? The debate goes on.
Some contend that more stores are either closing or oth-
erwise in trouble, while others see things turning
around (Billboard, Aug. 24).

“Many mom-and-pop operations jumped into this busi-
ness because it was the hottest thing to do for a number
of years,” says Tom Hope of Hope Reports in Roches-
ter, N.Y,, an independent market-research and consult-
ing firm specializing in entertainment-oriented topics.
“But now they may be rethinking that. In the final anal-
ysis, it may only be the bigger retailers like Blockbuster
Video that can weather the recession.”

He also sees a new pattern: “Usually, companies put
on the squeeze, cut budgets, cut travel, and enact hiring
freezes. Then, in a year or so, companies go back to nor-
mal and undergo some re-expan-
sion,” he says. “But that doesn’t
happen these days. Corporations
are cutting back and they’re not
letting up.”

Amy Innerfield, analyst with
Alexander & Associates, is more
optimistic. “The fourth quarter
will have a number of strong ti-
tles, including ‘Dances With
Wolves,” ‘The Godfather Part
I11,” and ‘The Silence Of The
Lambs,”” she says. Innerfield
also notes that “Fantasia” will be a “very strong title” in
November.

Yet Innerfield is concerned that some dealers won’t
be able to afford enough copies of these titles. She also
worries that some of the present optimism might be
spillover from the recent activity at the Video Software
Dealers Assn. gala in Las Vegas.

“But we seem to be coming out of the recession,” she
says. “People appear to have more discretionary dollars.
Rental is stronger. In fact, consumers have been aver-
aging about 94 million rental transactions a week for the
past several weeks. That compares to about 88 million
rentals a week during the comparable period last year.”

Another optimistic executive talks of how the rough
times improve some companies. WaxWorks/Vid-
eoWorks’ Kirk Kirkpatrick says, “For those opera-
tions who were going to be shaken from the tree any-
way, it was a strong wind that blew in the first part of
this year. The ones who were innovative are coming out
more profitable now.”

How rough was that period at the first of the year?
For Musicland Group, including all-sell-through, 207-
store chain Suncoast Motion Picture Co., the first
quarter was off more than 5% in comparative-store
sales, says chief financial officer Keith Benson. The sec-
ond quarter was down less than 3% comp-store. But
things are turning, says Benson. The music and video
chains are into positive figures for comparative stores.

Joe Mazon, president of Video Distributors of Flori-

STORE
MONITOR

by Earl Paige

da, says, “We’re having trouble finding stores going out
of business. We’re having people opening up rather than
closing down, and they're independents,” he says. “I've
personally attended three or four grand openings in the
last month. Some are additions to chains, but some are
single-store independents. It’s not like five years ago
when you had a lot of people buying something for their
wives, or retirees, or whatever. We're seeing a lot better
business people who have done research and are a lot
more sophisticated.”

But Elaine Zizas, head of used-movie division
Movies In Motion at Orland Video in suburban
Chicago, sees some slippage. “A lot of independents
have been closing in the Chicago metro area. We sell
around the country, too, and I am seeing it in rural
areas. I'm spending a lot more
time chasing bad checks.”

Yet Gene Gross, president of
Distribution Video & Audio, an-
other big player in used goods, is
hopeful. He says smaller stores
have been closing. “We’ve seen
no increase in closings among
larger stores. Yes, we had people
who were going to open another
store in January say, ‘Call us in
May.” But I think that’s all be-
hind us now. I think we’re into a
more predictable expansion. We were encouraged by
our success at VSDA.”

Some areas of the U.S. were hit harder, such as the
Northeast, says Frank Lucca, president of New En-
gland-based buying group Flagship Entertainment.
“Flagship itself didn’t lose many stores, but overall
there were a lot of stores going under,” he says, relating
to a mailing he did for the VSDA New England Chap-
ter. “I think we have one of the best lists in the country
because we solicit all the time. We got back 12%. That's
211 stores closed in three months. That was a real shock.
We also looked at our orders. What our members were
ordering stayed pretty stable, though we grew by 20-30
stores per month. So that means dealers on average
were ordering less.”

How do distributors see all this? J.D. Mandelker,
president of Sight & Sound Distributors, is upbeat.
“The analysts are saying that June rentals were up over
last year, which is the first month of this year that was
up compared to last year,” he observes. “That matches
the trend that we see among our customers. The confi-
dence level among smaller dealers is up.” He says this
recession is the first of such magnitude for the young
business. “Some dealers see that rentals may be impact-
ed more by the new TV season than the recession. Thus,
their confidence is better.”

BOOKS, BOOKS, BOOKS: The books-on-tape busi-
(Continued on page 54)

Bibeere 1991
RECORD
RETAILING
DIRECTORY

"PRERECORDED
MUSIC/VIDEO DEALERS
AND CHAIN
HEADQUARTERS

e Buyers

in NJ call

For fastest service
call 800-344-7119

Reaching record retailers has never been easier!

Over 7,000 listings include:

¢ Independent retailers,
owners and addresses

¢ Phone & fax numbers

¢ Chain headquarter
locations

¢ Management staff

* Store Planners
...and more!

Now you can
reach recorg
retailers directly
& thls COmpaCt
6x9 directo
fits right in
your briefcasel

85

(includes s&h)

Or send check or money order to: Billboard

908-363-4156 Directories, PO Box 2016, Lakewood NJ 08701. |

(Add appropriate sales tax in NY, NJ, CA, TN, MA, IL and DC.) Please add an additional $5 per directory for foreign orders.
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A MUSIC VIDEQ CELEBRATION

Harry Connick, Jr.
"The Bare Necessities"

Gipsy Kings
"I've Got No Strings"

Ric Ocasek
"Zip-A-Dee-Doo-Dah"

Soul Il Soul
featuring Kofi
"Kiss The Girl"

Buena Visia Home Video =2
© Bueno Vista Pictures Distribution, inc.

OF IMAGINATION!

Billy Joel
"When You Wish
Upon A Star"

. G LL Cool J

"Who's Afraid Of
The Big Bad Wolf2"

Bobby McFerrin
"The Siamese Cat
Song"

Michael Bolton
"A Dream Is A Wish
Your Heart Makes"

aIMPLY MAD " MOUSE

- Eight Of The Greatest Disney Songs
Performed By Today's Top Recording Stars!

Prebook Date: September 12 Mationally Advertised Availability Date: September 27
Available on LaserDisc and 8mm; Companion Album Available on Colunrbia Cassettes and Compact Discs.

Running Time: Approx. 35 Minutes/Color/Nct Roted/ 8 Closed-Captioned for te hearing impaired
Digitally Mastered/HiFi Stereo Available on VHS and Befa videacassettes

A GAREN ENTERTAINMENT Production in association with BUENA VISTA HOME VIDEO Executive Producer SCOT GAREN

Produced by RHAZ ZEISLER and BA ROBETSON Executive Music Producer B A ROBERTSON
Aqimation Effects Created by RHAZ ZEISLER Choreograzphed by RHAZ ZEISLER Basec on Material by B A ROBERTSON
written by SCOT GAREN and RHAZ ZEISLER Directed by SCOT GAREN
Distributed by Buena Vista Hame Vidso, Burbank, California 91521, (HV-5648-SBA}
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BI"bOCIfd@ FOR WEEK ENDING AUGUST 31, 1991
E: COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS.
< |x | &
=l = z
‘; = O =3 % ag
2|5 2 Copyright Owner, Principal 58 | S
@ X ©
=S z TITLE Manufacturer, Catalog Number Performers & | &
‘ * NO. 1 » *
. Julia Roberts
1 1 3 SLEEPING WITH THE ENEMY FoxVideo 1871 Patrick Bergin 1991 R
New Line Home Video Kathy Bates
2 2 5 MISERY RCA/Columbia Pictures Home Video James Caan KEL B
Warner Bros. Inc. Robert De Niro
. | 3 9 GOGPEELLRS Warner Home Video 12039 Joe Pesci 1990 R7
4 | 4 | 7 | EDWARD SCISSORHANDS FoxVideo 1867 o Dy 1990 | PG-13
inona Ryder
505 | 4| LA STORY Live Home Video 68964 oL o gL 1991 | 613
Victoria Tennant
Universal City Studios
6 6 10 KINDERGARTEN COP MCA/Universal Home Video 81051 A. Schwarzenegger 1990 | PG-13
H Sean Connery
1 7 4 THE RUSSIA HOUSE MGM/UA Home Video 902301 Michelle Pfeiffer 1990 R
RCA/Columbia Pictures Home Video Robert De Niro
8 | 28| 2 | AWAKENINGS oo Roblrewiiflars 1990 | PG-13
Warner Bros. Inc. Wesiey Snipes
8 32 2 NEW JACK CITY Warner Home Video 12073 Ice-T 191 R
Warner Bros. Inc. Mel Gibson
10} 10 4 RAMEEN Warner Home Video 12200 Glenn Close 1530 i
Warner Bros. Inc. Jeremy Irons
1 8 8 REVERSAL OF FORTUNE Warner Home Video 11934 Glenn Close 190 i
Universal City Studios Jean-Claude Van
12 ¢ | 3 | LIONHEART MCA/Universal Home Video 81066 Damme ey R
Paramount Pictures Danny Glover
13 1l 4 FLIGHT OF THE INTRUDER Paramount Home Video 32109 Willem DaFoe 1391 | PG-13
Universal City Studios John Goodman
14 | NEWD> | KING RALPH MCA/Universal Home Video 81054 Peter O'Toole 1991 | PG
Touchstone Pictures Gerard Depardieu
15| 12 s GREEN CARD Touchstone Home Video 1141 Andie MacDowell 1991 14 PG-13
Miramax Films John Cusack
16 | 15 10 THE GRIFTERS HBO Video 90526 Anjelica Huston 1330 i
y Tri-Star Pictures John Travolta
17116 | 6 | LOOK WHO'S TALKING T00 RCA/Columbia Home Video 70553-5  Kirstie Alley 1990 | PG-13
18 | 19 9 TEENAGE MUTANT NINJA TURTLES li: New Line Home Video Paige Turco 1991 | e
THE SECRET OF THE 00ZE RCA/Columbia Home Video 75183 David Warner
Universal City Studios Richard Dreyfuss
19 1 5 ONCE AROUND MCA/Universal Home Video 81041 Holly Hunter 1990 2
RCA/Columbia Pictures Home Video Mery! Streep
20 | 13 | 10 | POSTCARDS FROM THE EDGE B s Shirley MatLaine 199 | R
Orion Pictures Cher
A Y 12 MERMAIDS Orion Home Video 8770 Bob Hoskins 1390 [¥6B
, . ) Tim Robbins
22 | 20 | 12 | JACOB’S LADDER Live Home Video 68949 Elivabeth Pena 1990 | R
23| 18 | 5 | NOT WITHOUT MY DAUGHTER MGM/UA Home Video 902290 e e 1990 | PG-13
Alfred Molina
Orion Pictures Mia Farrow
24122 | 3 | ALICE Orion Home Video 8773 William Hurt 1990 | PG
| Hemdale Film Corp.
25 J 23 | 44 | THE TERMINATOR e e oo A. Schwarzenegger 1984 | R
- Warner Bros. inc. Clint Eastwood
2% | 2 4 12 | THE ROOKIE Warner Home Video 12061 Charlie Sheen 183) A
27 | 24 | 6 | MR.&MRS. BRIDGE HBO Video 90533 aulNewman 1990 | PG-13
- Joanne Woodward
New Line Cinema Carolyn Farina
28 | 2 8 METROPOLITAN RCA/Columbia Home Video 75153 Edward Clements 1990 | PG-13 A h i 1 f
1storical first... < i
29| 27 | 13 | PREDA